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It's a long way up
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This issue marks the one-year anniversary of totallyadult.

A lot has happened since TAl debuted in August of last year. Several

new artists have found a home at Adult Rock Radio, and many more
were given a real opportunity to launch their careers. In tandem, all the
major labels have now established an Adult Rock specialist within
their promotion departments. The number of
stations on our panel has increased
dramatically - this time last year
totallyadult had 81 reporters, as of
right now we have 102! And in
the past few ratings sweeps,
several key stations around
the country have posted
solid gains in their target
demos.

So what does the future
hold? Certainly the Adult
Rock format  will
continue  in  its
evolutionary process.
This means radio
stations will constantly
be adjusting their
music, tempo and
personality. It also includes unprecedented adjustments in the way
radio stations will do business as we begin to enter a bold new era of
ownership and operation created by the new regulations and rules
passed by Congress carlier this year. Another unexplored area for
many of us is the exciting possibilities cutting-edge technologies have
to offer. Both radio and records are testing the Internet/Web site
waters, as we begin to utilize the home computer as a new way to
“broadcast” to the public. And the increased sophistication of the

merger of sight and sound continues with the on-going

refinement of Enhanced CDs.

I

With this in mind, we decided to focus this issue on the
exploration of these burgeoning advances. Dennis Constantine kicks it
off with some thoughts about The Home Page; HotLink’s Joe Moss offers
his experience in constructing a Web site; Todd Steinman, Warner Bros.
Record’s resident “cyberdude,” tells us how they have utilized the
opportunities the Internet provides for developing artists;
music industry vet Ken Barnes, now a member of
Microsoft’s Music Central team, shares
some of their gained insights as they
have been developing their
exciting  one-stop
music service; and
our very own VP/ Retail
Charly Prevost demystifies
the Enhanced CD.
Our feature station this
month is KMTT/Seattle.
Program Director Chris Mays
tells how The Mountain has
evolved, and how they are preparing
for Entercom’s dominant role in Seattle.
We also have five artist features, beginning with
a provocative conversation with Patti Smith, and then
moving on to Lyle Lovett, Fiona Apple, Marry Me Jane and The Blue
Nile. In addition, there’s a special feature on the vision and message of
Putumayo World Music, as expressed by founder/President Dan Storper.
We’ve included our popular, up-to-the-minute contact pages for
both the radio and label community - this time with their E-mail
addresses. And as a special treat, the totallyadult department’s new Adult
Rock Manager, Matt Lawton, personally surfed the Web and gives us a
brief review of the Web sites of our Adult Rock Radio comrades.
All in all, I think you’ll find TA4 to be informative, timely and

entertaining. Oh, by the way, I have a new E-mail address now, too:

it’s totallyjs@aol.com.

John Schoenberger
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Early Action
KINK

WFUV
WNCS

WRLT

WCBE

KFXD

KIWR

WCBR Singer.
WDET

WYEP

KBAC

KTAO 2 M1
o Musician.
WEBX

KEGR

st Composer.
WEBK

KRCC

WKVT
WORLD CAFE Producer.

holly palmer

“Scandinavian Ladies”

the first song from her self-titled debut album.

Produced by Kenny White and Holly Palmer.
Management: Larry Wanagas, Bumstead Produoctions, Hoboken, N.J.
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MW
1-4p

M
10a-2p
M
9a-2p

MT
10-11:30a

MF
lla-1p

M
3-5p

MThF
3-6p

MWTh
noon-1p

M
1-4p

MF
9:30-11:00a

M
9:30-10:303/3:30-4:30D

MW noon-2p
TTh 1-2p

Mw
10a-noon

M 1la-1p
F 1-6p

MW
1:30-3:30p

MW
2:45-5p

MTWTh
10a-noon

MT
8-10a/12:30-3p

M

1la-1p
MW
2:30-4:30D
MTWThF
10a-1:30p

M
10a-noon

MTWTh
10a-2p

MF
3-5p

M 1:30-4:30p
T9-11a

Mw
noon-2p

Mw
1la-4p

monday

WDET/Detroit

KEGR/Concord

WERU/Blue Hill Falls

KFAN/Fredericksburg

KFXD/Boise

CIDR/Detroit

KIWR/Omaha

WIBX/Ft. Myers

WHKZE/Sharon

KLRF/Eugene

KMBY/Monterey

WMKY/Lexington

KMTN/Jackson

WNCW/Spindale

WNKU/Cincinnati

KOTR/Cambria

KPFT/Houston

KP1G/Watsonville

KQPT/Sacramento

WRLT/Nashville

WRRX/Gainesville

KRVM/Eugene

WSMS/Columbus

KIAO/Taos

KUNC/Greeley

WVBR/Ithaca

WXRT/Chicago

PD
AMD

PD

MD

PD

PD

PD

PD

PD

g

PD

PD

PD

PD

PD
APD

PD

PD

FD

PD

PD

PD

VP/PRG

Judy Adams
Chuck Horn

Steve O’Brien

Sara Willis

J.D. Rose

Greg Roberts
Kevin Welch

Mursray Brookshaw
Ann Delisi

Bill Stewart
Bill Rogers

Michelle Bruczynski

Randy Milroy
Leslie Ritter

Tom Krumm

Rich Berlin

Wendy Nelson
Paul Hitchcock

Mark Fishman

Dan Reed
Bill Buchinsky

Colin Gordy
Stacy Owen

Drew Ross
Dean Kattari

Jetf Hansen
Mary Ramirez

Laura Hopper

Jim Trapp
Carrie Owens

Jon Peterson
Keith Coes

Jerry Gerard

Don Ferrell

Bill Thurlow
Brad Hockmeyer
Joanne Orner

Julie Amacher
Kurt Mower

Derek Raynor
Ryan Oettinger

Norm Winer
Patty Martin

313.577.4146
tax 577.1300
(E) wdettm@wdet.wayng.edu

510.674.3463
fax 687.7974

207.374.2313
fax 374.2316
(E) weru@celestal.com

210.997.2197
fax 997.2198
(E) buadio@ktc.com

208.888.4321
fax 888.2841

313.961.8811
fax 9611603

712.325.3254
fax 3253391

941.2755980
fax 2755611
(E) wibx@usacomputess.net

203.364.5800
fax 364/0129

541.485.5846
fax 485,0969
(E) pmiller@axessnw.com

408.757.1043
fax 757,1143

606.783.2334
fax 783{2335
(E) wmky@morehead-st.edu

307.733.4500
tax 733(7773

704.287,8000
tax 287,8012
(E) wncw887@adl.com

606.572.6500
fax 572.6604
(E) wnku@nku.edu

805.927,5021
fax 927.0235

713.526.4000
fax 526.5750

408.722.9000
fax 722.7548
(E) comments@kpig.com

916.923.6800
tax 927.6468

615.242.5600
fax 242.9877
(E) comments@writ.com

904.376.1230
fax 37§.2666

541.687.3370
fax 687.3573
(E) jwilcox@ksvin.com

601.327.1183
fax 328.1122

505.758.1017
tax 758.8430

970.351.2915
fax 351.1780
(E) mail@kunc.univnorthto.edu

607.273.4000
fax 273.4069

312.777.1700
tax 286.9978
(E) comments@wxt.com
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The New Track
From The Album
Lay It Down

Produced by John Keane and Michael Timmins

Mixed by Chris Lord-Alge
Management: Peter Leak for
The New York End Ltd.

@ http://www.geffen.com

GEFFEN  ©1996 Geffen Records, Inc.

Appearing with Sting:
Aug 30 Irvine, CA
31 San Diego, CA
Sept 1 Las Vegas, NV
' Phoenix, AZ
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MT
lla-1p

M
3-5:30p

MW 3-4p
T9-10a

MF
8-10a/2-5p

MF
8a-4p

TWTHF
9a-5p

3-5p

TTh
4-6p

T
3:15-5:15])

T
10a-noon

™
9a-noon/1-5p
™

noon-2p

T 10a-1p

W 1la-noon

™
noon-3p

TWThF
3:30-5p

2-4p
TTh

10a-noon

TTh
9-11:30a

noon-3p

11a-1p

TF
noon-2p

T
7:30-9:30a

STATION

WXRV/Boston

WYEP/Pittsburgh

KZJH/Jackson
KZZK/Quincy

SBR Consulting

g

{
Joanne Doody

Mike Mullaney

Greg Meitus

Sean Lowan
Wiley Zernis

Jana Hassen
Paul Ericson

Dave Benson

tTuesday

KAFR/Angel Fire

KBCO/Boulder

WEBK/Killington

WEVL/Memphis

WFUV/New York City

KGSR/Austin

WIIS/Key West

KINK/Portland

WKVT/Brattleboro

KLRR/Bend

KLRQ/Independence

WMMO/Orlando

WMVY/Martha's Vineyard

World Cafe

KRCC/Colorado Springs

KRCL/Salt Lake City

WRNX/Amherst

KROK/DeRidder

KRSH/Santa Rosa

KSCA/Los Angeles

PD
MD

PD
MD

APD

PD

g

PD

PD

PD

PD

SM

PD

PD

g3

Bo O’Connell
Cindy Freedman

Mike O’'Connor
Scott Arbough

Jane Crossman

Brian Craig
Chuck Singleton
Rita Houston

Jody Denberg
Susan Castle

Drew West

Carl Widing
Anita Garlock

lan Taylor

Doug Doncho

Steve Stevens

Paul Warren
Jessie Scott

Barbara Dacey
Rock Bergeron
Bruce Ranes

Bruce Warren

Rick Lofgren
Jetf Bieri

Donna Land
Bill Boyd

Bruce Devins

Doug Stannard
Lou Orleans

Zoe Zuest
Bill Bowker

Mike Morrison
Marilee Kelly

1A

508.374.4733
fax 373.8023
(E) mike@theriverwxrvicom

412.381.9131
tax 381.9126
(E) info@wyep.org

307.733.1770
fax 733.4760

217.224.4102
fax 228.7361

303.444.7700
fax 444.3555

505.377.2596
fax 377.3578

303.444.3600
fax 444.2929
(E) bco@aol .com

802.422.3156
fax 422.3158
(E) vtel@webk.com

901.528.0561
fax 528.0561

718.817.4550
fax 365.9815

512.472.1071
tax 472.0143

305.292.1133
fax 292.6936

503.226.5080
fax 226.4578
(E) kinknews@teleport.com

802.257.0312
fax 254.6683

541.382.5263
fax 388.0456
(E) clear@kirr.com

816.885.7517
tax 885.8318
(E) Kirg@ao).com

407.422.9890
tax 423.9666
(E) jessie@intersrv.¢om

508.693.5000
fax 693.8211

215.898.6677
fax 898.0707

(E) worldcate@pobox.upenn.edu

719.473.4301
tax 473.7863
(E) krec@cc.colorado.edu

801.363.2801
fax 363.5725

413.256.6794
fax 256.3171
(E) wrnx@javanet.dom

318.463.9298
fax 463.9291
(E) krok@Jee.1stnet.dom

707.588.0707
fax 588.0777

213.845.1600
fax 845.1630
(E) kscapd@aol.com
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KEY WEST INTERMEZZS
(I Saw You First)

N e

She First cSzby/e and Urdeo /rom the new album
Me. HarPY Go Lucky

Froduced 5_y Loittle DBastard
Gopmo@ce(/ 5y Tiibe Wanchic & Junior Uasyuez
%anayemen/: The Be/’/ DBank Oryaniza/ion ® Porsonal _%anayemen/.' ﬂarry Sandler

A < -1

MUSIC TELEVISION®

HEAVY o e e LARGE
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BB

10a-4p
3-6p
T

11a-3p

™
11:30a-1p

™
10a-noon

TTh
10a-noon

9a-5p

TWTh
10a-5p

9a-6p

10a-1p

3-5p

noon-3p

WTh
1-4p

w
1-5p

w
noon-2p

w
9a-1p

WTh

10a-1p

WTH
8:30-9:30a/3:30-4:30p
w

1la-1p

w
3-5p

KIMN/Sante Fe

WVAY/West Dover

WVOD/Manteo

KXGO/Eureka

KXPK/Denver

WXPN/Philadelphia

DMX

Music Choice

Constantine

PD

PD

PD

PD

Rich Robinson

Dave Chapelle
Debora Lee

Johnny Crook
Matt Cooper

Joe McNeil

Doug Clifton
Gary Schoenwetter

Kim Alexander
Bruce Warren

Danielle Ruysschaert

Andrea Karr

Jason Parker

Dennis Constantine

wednesday

WBJB/New York City

WCLZ/Portland

KCRW/Los Angeles

KERA/Dallas

KFOG/San Francisco

KHBG/Santa Rosa

KISM/Bellingham

WMAX/Rochester

KMMS/Bozeman

KMTT/Seattle

WRSL/Greentield

KSPN/Aspen
KFMU/Steamboat

KITUN/Vail

KTCZ/Minneapolis

KTHX/Reno

KUMT/Salt Lake City

KUPR/San Diego

MD

SM

PD

GM
PD

PD

PD
PD

ESESES

Mike Ford

Brian Phoenix
Kim Rowe

Chris Douridas
Tricia Halloran

Jetf Luchsinger
Gabrielle West

Paul Marszalek
Bill Evans

Roger Mayer
Shannon O’Brien

Ken Richards
Jon Elliot

Jennifer Vanderslice
Tom Sheridan

Colter Lanagan
Kim Rossi

Chris Mays
Dean Carlson

Ed Skutnik
Jim Olsen

Tina Lutz
Carolyne Harvey
Dennis Kitterman
Carolyne Harvey
Dan Taylor
Carolyne Harvey

Lauren MacLeash
Jane Fredericksen

Bruce Van Dyke
Ken Alien

Zeb Norris
Kelly Monson

Mike Halloran
Clark Novak

505.983.5866
fax 984.2012

802.464.1111
fax 464.1112

919.473.1993
tax 473.1757

707.445.8104
fax 445.3906

303.989.1340
fax 989.1364
(E) gary@thepeak.com

215.898.6677
fax 898.0707
(E) wxpn@pobox.upenn.edu

310.444.1744
fax 444.1717

212.833.5995
fax 833.5438
(E) karr@swnetworks.com

206.729.0079
tax 729.0080
303.440.5470
fax 449.5043
(E) dennver@aol.com

908.224.2432
tax 224.2494

207.725.5505
tax 725.5121
(E) wclz@weclz.dom

310.450.5{83
fax 450.7172
(E) mail@kcrworg

214.740.9257
fax 740.9396

415.543.1045
fax 995.6867

707.433.9599
tax 433.9595
(E) tm96@khbg.com

360.734.9790
fax 733.4551

716.232.8870
fax 232.1804
(E) wmaxfm@aol.com

406.586.2343
fax 587.2202

206.233.1037
fax 233.8979
(E) mountain@kmtt.com

413.774.2321
fax 774.2683
(E) wrsi@shaysnet.com

970.925.5776
fax 925.1142

612.339.0000
fax 333.2997

702.829.3964
fax 825.3183

801.262.9797
tax 265.2843
(E) mountain@xmission/com

619.729.5945
tax 729.7067
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BEAUTIFUL SIDE OF MADNESS

PRODUCED BY JOHN PORTER  MANAGEMENT: GERRY TOLMAN 818 783 0707

i roots.
http://www. virginrecords.com © Virgin Records America, Inc. nc “ an bluaes.
d sowml.
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1:30-4:3OD

w
11a-2p

w
8:30a-noon

W
9a-5p

ThF
9-11a

Th
2-4p

Th
1-3p

ThF
4-6p

ThF
12:30-4:30p

Th
10a-1p

Th
3-5p
Th

noon-4p

Th
3-5p

Th
1-3p

ThF
3-4:30p

Th
9:30a-2p

Th
9a-noon

Th
noon-2p

Th
1-3p

Th
11a-1:30p

Th
10a-2p

10:30-11:30a
F
noon-2p

F
noon-3p

KUWR/Laramie PD Don Woods
WXKR/Toledo PD Dusty Scott

MD Mike Mclntyre
DISH-CD PD Tom Killorin
MR-35 PD Cary Pall

MD Steve Sutton

thhursday

KBAC/Santa Fe PD Ira Gordon
KBXR/Columbia MD Keefer
KOZT/Ft. Bragg MC Kate Hayes

SM Vicky Watts
WCBE/Columbus PD TB.A

MD Max Faulkner
WEBX/Champaign PD Jay Hedblade

MD Jock Hedblade
WEHM/East Hampton PD Steve Richards
WHPT/St. Petersburg PD Chuck Beck

APD Chris Taylor
Wlil/lthaca oM Dave Ashton
WMMM/Madison PD Pat Gallagher

MD Tom Teuber
WNBX/West Lebanon PD Tim Tobin
WNCS/Montpelier PD Glenn Roberts

MD Jody Peterson
WRNR/Baltimore MD Damian Einstein

PC Sean O0’Mealy
KSUT/Durango PD Steve Rauworth

MD Stasia Lanier
WTTS/Bloomington PD Rich Anton
WVRV/St. Louis PD Scott Strong

MD Mike Richter
KXPT/Las Vegas oM Richard Reed

MD J.D. Davis
WXRC/Newton PD Anthony Michaels

friday

WBOS/Boston PD Jim Herron

AMD Maria Morgan
WCBR/Chicago PD Tim Disa

MD Tommy Lee Johnston
KCFE/Minneapolis PD Rob Moore

MD Dave Anton
WXLE/Albany PD Clitf Nash

AMD Randy Tyler

P -MAIL

307.766.6624
fax 766.6184
(E) woeay@uwyo,edu

419.693.9957
fax 697.2490
(E) dustykrock@aol.com

800.331.3340
fax 206.441.5667

214.991.9200
fax 448.3378

505.989.3338
fax 989.3881

573.449.1520
fax 449.7770

707.964.7277
fax 964.9536
(E) thecoast@kozt\com

614.365.5555
fax 365.5060
(E) wcbe@iwaynett.net

217.355.2695
tax 355.1034
(E) hedblade@aol.com

516.329.0010
tax 329.5004
(E) wehm@peconic.net

813.577.7131
fax 578.2477

607.756.2828
fax 756.2953
(E) i100@aol.com

608.273.9774
fax 2738852
(E) 1055triplem@prodigy.com

603.298.7400
fax 298.7444
(E) into@riverfm.com

802.223.2396
fax 223.1520
(E) pointfm@togethef.com

410.626,0103
tax 267,7634

970.563.0255
fax 563/0399

812.332.3366
fax 331,4570

314.231:3699
tax 259/5789

702.876.1460
fax 8761886
(E) point97@iriti.net

704.464,4041
fax 464,9662

617.254.9267
fax 782.8757
(E) wbosonline@adl.com

847.255.5800
tax 255.0129

612.949.1057
fax 949.0585
(E) cafetm@usinterndt.com

518.381.3588
fax 381.1097
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JAMES FEARNLEY * DERMOT MULRONEY * ZANDER SCHLOSS * KIERAN MULRONEY * MIKE MARTT * WILL HUGHES * TOmM BARTA
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A & R DIRECTION: TOM WHALLEY
MANAGEMENT: ANDY GOULD/CONCRETE MANAGEMENT
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)7 “B(r c )5 € 5 T R A "SOMETIMES THE TRUTH IS ALL YOU GET"

EARLY ACTION: KSCA WXPN WXRV WNCS WRLT KFXD WXRC KCFE KPIG KRSH & MORE
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LABEL
ARM

4AD

ALIAS
ALLIGATOR
AMERICAN

ANTONES/DOS
ARDENT
ARISTA

ATLANTIC
AUTONOMOUS
AVENUE
AWARE
BAR/NONE
BIG MO

BIG POP
BLACK OLIVE
BLACK VINYL
BLACK TOP
BLIND PIG
CAPITOL
CAPRICORN

CAROLINE/PASSENGER
COLUMBIA

COOKING VINYL
CURB

DAMIAN
DEJADISC
D'VILLE
DISCOYERY
DON'T

EAGLE THUNDER
EASTERN FRONT
ELEKTRA

EPIC

EPITAPH
EMI

57/SHOTPUT
GEFFEN/DGC
GUARDIAN/EMI
GRASS

GREEN LINNET
GRP/BLUE THUMB
HIGH STREET
HIGHER OCTAVE
HIGHTONE
HOLLYWOOD
ICE HOUSE

CONTACT

1.B. Brenner

Rich Holtzman

Greg Tomlinson

Jay Septoski/Tim Kolleth

Mark Neiter
Todd Sievers

Thomas Wood
Elisa Sanders

Tom Gates
Steve Schnur

Bonnie Slifkin
Larry Mills
Erik Nielsen
Greg Latterman
1. Simon

Mark Patagno
Rick Winward
Lenny Leon
Gary Klebe
Heather West
Maria Stanford
Nick Bedding

Jeff Cook
Michelle Meisner

Errol Kolosine
Maria Bakkalapulo

Kid Leo
Jenni Drozd

Dave Nives

Matt Duffy

Anita Reinsch
Chris Leonard
Jimmy Miller
Rene Magallon
Scott Zeil

Robby Romero
Matthew Kattman
Lisa Michelson

Laura Curtin
Mike fansta

Mike Shumate/Robbie Lioyd

Mike Abbattista
Nick Bull

William Marion
Alan Oreman
Susanne White
Shanna Fischer
Tom Frouge

Beth Lewis

Dave Morell

Scott Bergenstein
Marlene Lopez
Tim Burruss

John Phillips & Mark Maynard

PHONE

213.856.2730
310.289.9593
818.566.1034
312.973.7736

818.973.4545
818.973.4545

512.322.0617
800.273.3685

212.830.2274
615.780.9180

212.215.2247
404.733.5505
800-5AYENUE
847.491.0036
201.222.0207
301.933.3315
215.551.3191
408.394.7176
847.746.3767
504.895.7238
415.550.6484
213.871.5704

404.873.3918
101.763.0599

212.886.7521
212.886.7591

212.833.8605
212.833.8368

516.484.2863
615.321.5080
818.845.6402
512.392.6609
800.523.8455
310.828.1033
414.224.9023
505.983.2267
800.337.3747
212.275.4260

212.833.5011
310.449.2939

213.413.7353

212.492.5428
310.289.6420

404.231.5757
310.285.2734
212.603.8643
212.843.8300
203.730.0333
212.424.1155
212.930.7083
310.589.1515
510.763.8500
818.560.5670
901.388.1108

FAX

(F) 856.2694
(F) 289.8680
(F) 566.6623
(F) 973.2088

E-MAIL
(E) waamer@aol.com
(E) rich@4ad,com

(E) gt@directnet.com

(F) 973.4571 (E) neiter@american.recordings.com
(F)973.4571  (E) todds@american.recordings.com

(F) 471.2930
{F) 901.725.7011

(F) 830.2248
(F) 780.9143

(F) 275.2249
(F) 724.0889
(F) 415-321-7491
(F) 491.0146
(F) 795.5048
(F) 946.1687
(F) 467.2048
(F) 384.3545
(F) 746.3779
(F} 891.1510
(F) 550.6485
(F) 462.7489

(F) 874.2204
(F) 763.4137

(F) 989.9791
(F) 989.9791

(F) 833.7416
(F) 833.7416

(E) antones@pegala.com
(E} ardents@aol.com

(E) labelslime@aol.com
(E) sschnur@bmgmusic.com

(E) erik@5avenue.com

(E) latterman@rockweb.com
(E) barnonerec@aol.com

(E) big.mo.records@valley.net
(E) bigpop@bigpop.com

(E) oliveblk@aol.com

(E) gary@blackvinyl.com

(E) blacktnola@aal.com

(E) blindpigs@aal.com

(E) themeis@aol.com

(E) radio@caroline.com

(E) kleo@sonymusic.com
(E) jdrozd@sonymusic.com

(F)484.6179  (E) 104330.1030@compuserve.com

(F) 327.1964

(F) 845.0437

(F) 754.6886

(F) 615.320.1030
(F) 828.1584

(F) 224.8021

{F) No Fax

(F) 508.359.8090
(F) 974.9314

(F)833.4119
(F) 449.2948

(F) 413.9678

(F) 492.1876
(F) 289.6496

(F) 231.5739
(F) §50.7076
(F) 603.8711
(F) 843.0786
(F) 730.0345
(F) 424.1009
(F) 930.7083
(F) 589.1525
(F) 763.8558

(E) mduffy@curb.com

(E) eyesinc1@aol.com

(E) chrisdej@dejadisc.com
(E) truth2@aol.com

(E) info@discoveryrec.com

(E) dont@execpc.com

(E) efrradio@aol.com

(E) laura_curtin@sonymusic.com
(E) phonerat@aol.com

(E) mike@epitaph.com

(E) abbatude@aol.com
(E) madbull3@aol.com

(E) record57@mindspring.com
(E) ao@geffen.com

(E) mipipes@aol.com

(E) grass@grassrecords.com
(E) grnlinnet@aol.com

(E) blewis@mca.com

(E) homusik@aol.com

(E) htrecords@aol.com

(F) 567.4837  (E) tim_burruss@studio.disney.com

(F) 388.3002



JACKOPIERCE

the first single from FINEST HOUR

the brand spanking new release

...a brief history lesson
Indic releases sold more than 115,000 units combined. Debut A&N Ip BRINGING ON THE WEATHER sold 100,000 units.
WEATHER was a Top 10 Adult album. Since release of WEATHER, the band has performed over 350 shows to more than 150,000 fans.
Performed ac MEMPHIS IN MAY with Dave Matthews Band and Cracker... more than 40,000 in attendance.
Fan mailing list consists of over 20,000 folks - and is still growing. Ranked a TOP GROSSING BAND by Pollstar Magazine.

-

heep:/iwww.amrecords.com
Produced by Stan Lynch & Rob Jacobs  NManaged by Brady Wood for RobinsonWood Management
©1996 A&NM Records. Ine. Al rights reserved.



label

contacts

@-.-

llyadult

LABEL

ICHIBAN

IGUANA

IMAGO

(L1}

INTERSCOPE
INTERSOUND
ISLAND

JUSTICE

KOCH

KOMOTION

KUDZU

LAVA

MAGIC

MAMMOTH
MARGARITAVILLE
MAVERICK

MCA

MERCURY
MESA/BLUE MOON
MIDNIGHT FANTASY
MILAN

MIRAMAR
MONKEYHILL
MOTOWN

MUTE
MUSICMASTERS
NETTWERK
NU*MILLENNIA
OCTOBER

OH BOY/BLUE PLATE
OYERTURE
PERMANENT PRESS
PLUMP

POLYDOR USA

PRA

PRIME CD
PRIVATE MUSIC
PRIORITY
PURE
PUTUMAYO
PYRAMID
QWEST
RADIOACTIVE
RAS

RAZOR & TIE
RCA

REAL WORLD/GYROSCOPE

RED HOUSE
REPRISE

CONTACT

Lindsay Shannon
Roger Stein

Clay Farner
Welly Garza
James Evans
Susan Rosko
John Sigler

David DelToro
Steve Smith
Grace Cawley
Jay Wilson

Dara Kravitz
Steve McCarthy
Sean Maxson
Chris Markferding
Lelle Lutts

David Fleischman
David Einstein
Theo Butier
Steve Bogen
Beth Krakower
Sally McGowan
Brad Roberts
Connie Breeze
Roze Braunstein
Richard Leclercq
Doug LaGambina
Todd Bisson

Dina Wolkoff
Dan Einstein
Robert Christenson
Ray Paul

Jeremy Morrison

Dave Darus
Barry Lyons

Ted Joseph

Gail Zaks

Rick Sackheim
Michelle St. Clair
Terry Coen

Lynn Grossman
Michael Preger
Don Eason

Kerry Marsico
Teresa Altoz

Liz Opoka

At Phillips
Maria Bakkalapulo
Megan Zinn

Rich Garcia

PHONE

800.966.4244
914.426.8600
212.343.3400
312.245.9334
312477.1146
800.945.3059
212.603.3953
713.520.6669
516.484.1000
408.353.8597
205.870.5181
212.215.1625
818.986.0351
919.932.1882
615.329.2899
213.852.1177
818.777.4051
212.333.8196
818.841.8585
301.942.9200
212.782.1076
800.245.6472
504.944.4776
310.996.7206
212.255.7670
908.531.3375
2124718198
310.446.8544
612.339.0690
615.742.1250
810.349.0115
818.981.7760
212.366.6633

213.856.6627
213.856.6600

310.393.8283
212.366.5982
310.358.4577
213.993.3280
203.938.0555
212.995.9400
305.893.2007
213.874.3028
310.659.6598
301.568.9641
2124713.9113
310.358.4074
212.866.7591
612.379.1089
303.666.0216

FAX E-MAIL

(F) 770.419.1230 (E) ichibanr@aol.com
(F) 949.5005

(F) 343.3344 (E) info@imagorec.com
(F) 245.9327 (E) onlyimi@interaccess.com
(F) 708.285.1720

(F) 770.664.7316  (E) intersound@intersoundmusic.com
(F) 603.3965
(F) 525.4444 (E) justice@justiceracords com

(F) 484.4746 (E) koch@kochinticom
(F) 353.8527 (E) rick@netpower com
(F) 870.1835
(F) 258.3123

(F) 986.6950 (E) magicrecords@earthlink.net
(F) 932.1885 (E) airwaves@mammoth/com
(F) 329.4006 (E) comarks@aol,com
(F) 852.1505
(F) 733.1407 (E) dfieischman@mcaicom
(F) 333.8245
(F) 841.8581
(F) 942.2826
(F) 782.1078  (E) beth_krakower@bmgmusic.com

(F) 206.286.4433 (E) miramar@usa.net
(F) 944.7053 (E) monkeyhill@aol.com
(F) 575.3138

(F) 255.6056 (E) roze@muts.com
(F) 531.9686

(F)471.6874 (E) infe@nettwerk.com
(F) 446.8548 (E) tdbisson@ao).com
(F) 339.5895 (E) october@october-re¢.com
(F) 742.1360 (E) ohboy33@ad).com
(F) 349.9140 (E) overrec@ao).com
(F) 365.7328

(F) 366.0485 (E) plumprec@ac.com
(F) 856.6610 (E) otisotis@ad.com
(F) 856.6610

(F) 393.9053 (E) pra@prarecords.com
(F) 366.0615 (E) primecd@thoughtport.com

(F) 358.4520  (E) rick_sackheim@bmgmusic.com
(F) 856.0150
(F) 938.0579 (E) pureitd@adl.com
(F) 420.9174
(F) 893.0059
(F)874.211
(F) 659.1679 (E) radioactive@radioactive.net
(F) 588.7108 (E) teresa@roundar.com
(F) 473.9174 (E) razrntie@agl.com
(F) 358.4087 (E) art_phillips@bmgmusic.com
(F) 989.9791
(F) 379.0945 (E) rhrpub@agl.com
(F) 666.0296 (E) ricosworld@asl.com



"
¥
o = <
y M O Y
= U &5 - z
0O Z — W o
U « ) GGu
| NGU
- (om) s a
7)) R |
QS o (o]
v Z ¢«
Tm I a
1] m mm
. - o
= T“
s
° I
h 2

ted by Mercury Records. hitp: //www.capri.corn.com

Gy

o




label

contacts

totallyadul:t

LABEL

RESTLESS
REYOLUTION

RHIND

RHYTHM SAFARL
RHYTHMIC
RISING STAR
RITE-OFF
ROADRUNNER
ROUNDER/PHILO
RYKODISC
SCOTTI BROS.
SETANTA
SHANACHIE

SILVERTONE

SONY 550
SUB pPoP
SUGAR HILL

TAG

TANGIBLE
THIRSTY EAR
TRIAD
TRISTAR

™wr
UNITY

UNIVERSAL
UPSIDE OUT
VANGUARD
YAPOR

YERYVE

VESPERALLEY
VICEROY

VIRGIN

WAGON WHEEL
W.AR?

WARNER BROS.
WATER BUG
WATERMELON
WAY CO0L
WESTERN FRONT
WILCAT RECORDS
WINTER HARVEST
THE WORK GROUP
ZERO HOUR

200

CONTACT

Rich Schmidt
Jean Johnson

Jim Neill
Eric Kayser

Michael Regen

Paul Bassman

Pat Nugent

Terry Sellers

Sean Knight

Leslie Rouffe

Mike Marrone

Damon Greenfield

Tim Broun

Claudia Stewart Navarro

John Butier
Enrigue Ongpin

Jeff Appleton
Susie Tennant
Gail High

Gary Spivack
Ron Geslin

Gary Brody
Lulu Cohen
Amy Arnold
Howie Gabriel

John Perrone
Gary Jay

Bill Clodfelter
Chris Maggore

Howard Leon
Caroll Wong
Kevin Welk
Mia Klein

Rachel Lewis
Bud Harner

Gail Geliman
Bob Laul

Scott Douglas
Rick Wagner/Paul Collins
Ryan Smith
Nancy Stein
Andrew Calhoun
Eric Zappa
Karen Holmes
Al Krockey
Mike Gormiey
David Ezzell
Pam Edwards
Seth Gershman

Ray Gmeiner

PHONE

213.957.4357
310.289.5507

310.441.8651
3104744778

213.993.3246
214.741.9663
404.636.2050
711.374.0686
212.2714.7548
617.354.0700
508.744.7678
310.656.1100
201.658.7333
213.256.3817

212.620.8798
310.247.8300

212.833.5284
206.441.8441
919.489.4349

310.205.5731
212.508.5472

888.800.8228
212.889.9595
612.942.5775
212.337.5300

212.979.6410
212.979.6410

503.231.7078
310.581.2700

212.373.011
818.990.3586
310.451.5721
310.450.27110

212.333.8119
310.996.7905

818.597.32712
212.485.2357
212.332.0418
212.471.2930
303.440.0666
818.953.3559
800.466.0234
§12.472.6192
310.592.6370
312.384.9200
213.848.9200
615.222.71770
310.449.2203
212.331.3200

310.358.4223

FAX E-MAIL
(F) 857.4355 (E) richs@restiess.com
(F) 289.7338 (E) info@revolution.wbr.com

(F) 41,6578 (E) jim_neill@rhinorecords.com
(F) 441.6578 () eric_kayser@rhinorecords.cpm

(F) 856.4204
(F) 839.9663 (E) prbassman@aol.com
(F) 636.5051 (E) pat@mindspring.com
(F) 374.0858 (E) ritecff@sunlink net
(F) 219.0301 (E) knight@mail.roadrun.com
(F) 491.1970 (E) leslier@rounder.com
(F) 741.4506 (E) marrone@rykodisc.qom
(F) 656.7430
(F) 658-7372 (E) setantaus@aol.¢om
(F) 258.3875 (E} shanach@haven.ios.¢om
(F) 645.3783
(F) 241.8366

(F)833.5113  (E) jeff_appleton@sonymusic.com
(F) 448.7420 (E) susiet@subpop.com
(F) 489.6080

(F) 205.7407
(F) 593.7663

(F}516.379.8015  (E) promo@tangible-music.com
(F) 889.3641 (E) thirstye@aol com
(F) 942.5783  (E) amya@triadmpl.mhf.compuservelcom

(F) 337.5433 (E) howard_gabriel@sonymusic com

(F) 979.6489 (E) johnp@tvirecordsicom
(F) 979.5489 (E) gary@tvtrecordsicom
(F) 231.6016 (E) higherrep@aolicom
(F) 581.2727 (E) unitylab1@aelcom
(F) 373.0662

(F) 981.7641

(F) 394.4148 (E) vangardrec@aol.com
(F) 452.4435

(F) 603.769% (E) jazzbruin1@aol.com
(F) 471.7450

(F) 597.2615

(F) 279.6520

(F) 489.9330 (E) lojack@ix.netcom.com
(F) 471.2930

(F) 447.2484 (E) warinfo@war.com
(F) 840.2350 (E) montuori@aol.com
(F) 847.332.1583

(F) 472.6249

(F) 592.6374 (E) waycoolmus@adl.com
(F) 384.9256 (E) westfrnt@adl.com
(F) 848.9448

(F) 226.0346 (E) winkarvest@agl.com
(F) 449.2095 (E) pam_edwards@seny.com
(F) 337.3701 (E) soth@zarohour.com
(F) 358.4268 (E) rgmeine@amgmusic.com



“it’s alright it’s ok”
- leah andreone

the first track
from her
debut album
“veiled”

New This Week:
WBOS CIDR WTTS

Plus:

KBXR KERA KZZK WCBR
WEBX KHBG WIIS WERU
WCBR WCBE WMKY KXGO
WBZC

Already On:
KTCZ WXPN

WXRV KUPR
WRLT KBCO
KXPK

and a bunch more!

Join us for lunch and catch Leah live
at the Gavin A3 in Boulder
on Friday, August 23

TN Wl Sl . "
uced by Rick N¥tghre Russell Carter Artist Management

_ TMK(S) ® REGISTERED *MARCA(S) REGISTRADA(S) + GENERAL ELECTRIC, USA * BMG LOGO ® BMG ENTERTAINMENT © 1996 BMG ENTERTAINMENT
3
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NON-COMMERCIAL COMMERCIAL
TW ARTIST/Title wmee PLAYS (W 2W  Tw ARTIST/Title weee PLAYS LW 2W
A LYLE LOVETT Road To Ensenada comemca 316 287 283 A WALLFLOWERS Bringing Down The Horse interscore 1308 | 1304 124
2 ELVIS COSTELLO 2 DAVE MATTHEWS BAND
A KEB' MO’ Just Like You KEWEP 249 240 240 A VARIQUS ARTISTS Phenomenon OST reprise 1265, 1234 124
A DAVE MATTHEWS BAND Crash aca 248 246 238 A TOM PETTY & THE HEARTBREAKERS Songs And Music From The wasnersros. 1158 983 82
5 WALLFLOWERS 5 LYLE LOVETT
A PATTI SMITH Gone Again sstA 211 208 209 6 HOOTIE & THE BLOWFISH
7 VARIOUS ARTISTS A JOHN MELLENCAMP Mr. Happy Go Lucky mercury 891/ 354
A\ NEIL YOUNG WITH CRAZY HORSE Broken Arow aemse 200 192 142 8 KEB'MO
A\ 1 J CALE Guitar Man wen 197 192 161 & PRIMITIVE RADIO GODS Rocket ecocowmen 883/ 868 86
AN PETE DROGE & THE SINNERS Find A Door avencawws 181 171 144§ 10 THE WHY STORE
A FIONA APPLE Tida! CLeanSLATEWORK 166 147 116 A BLUES TRAVELER Live From The Fall asm 859 833 8(
A FINN BROTHERS Finn Brothers oiscovery 153 121 101 A CRANBERRIES To The Faithful Departed istano 7900 761 7€
OEBUT. STORYVILLE A Piece Of Your Sou coeswearuntc 147 93 40§ 13 NEILYOUNG WITH CRAZY HORSE
A PATTI ROTHBERG Between The 1 & The 9 e 145 142 142 A THE BLACK CROWES Three Snakes And One Charm americanreprise 697/ 659 5
A8 DUNCAN SHEIK Duncan Sheik suwmcas 143 133 123 | 4B\ DUNCAN SHEIK Duncan Sheik atuwTcas 642 591 52
16 JIMMIE DALE GILMORE N A JACKOPIERCE Finest Hour asM 6211 601 5C
17 STING M 17 ELVIS COSTELLO
A JACKOPIERCE Finest Hous am 135 112 94 ) 18 LOSLOBOS
A ELLIS PAUL A Carnival Of Voices emo 136 116 9l 19 PETEDROGE & THE SINNERS
A\ SQUEEZE Ridiculou s 135 130 1221 20 TRACY CHAPMAN
21 HOOTIE & THE BLOWFISH A UGLY AMERICANS Stereophonic Spanish Fly cAPRICORNMERCURY 528 501 44
22 MICKEY HART'S MYSTERY BOX A SMASHING PUMPKINS tMellon Collie And The VIRGIN 504[ 442 4
DEBUT! TOM PETTY & THE HEARTBREAKERS Songs And Music From The wamensros 126 67 751 23 PAULWESTERBERG 3
A\ VALERIE CARTER The Way It Is comoowunry 125 106 93 | 42N NILLARA Nil Lara M A 483 452 4
A NIL LARA Nil Lara wemoswecaemor 124 108 126 | 25 PATTI ROTHBERG R
26 THE NEVILLE BROTHERS s 26 MARK KNOPFLER
27 CRANBERRIES N 27 FINN BROTHERS
DEBUT! JOHN GORKA Between Five And Seven HIGH STREET 19 3 DEBUT THE SAMPLES Outpost mea 4 349 33
DEBUT! ME'SHELL NDEGEOCELLO Peace Beyond Passion wavemccreense 118 97 95§ 29 THE SUBDUDES
DesUT! CAROL NOONAN BAND Noonan Building & Wrecking mo 112 102 101§ 30 JJCALE
31 STING
32 SQUEEZE
DesuT! MELISSA ETHERIDGE Your Little Secret suno 408 301 22
. s
Psst...it’s the Yan DeLecki's e RO D e o covcowearame 405 355 2%
A BRIAN SETZER ORCHESTRA Guitar Slinger nterscore 365 351 33
pesun MARSHALL CRENSHAW Miracle Of Science razorsTE 362 201 €

38 DISHWALLA
39 THE CURE
40 PATTI SMITH
‘ Van DeLeckis
i ’ ‘3%\ b MO'ST; ADDED MOST I PROGRESS) MOST .;J;ixe;mumu

JOHN MELLENCAMP
Mr. Happy Go Lucky

_ MERCURY

TOM PETTY & THE HEARTBREAKERS
Songs And Music From The

ELEANOR MCEVOY
What's Following Me?
COLUMBIA

€ FIONA APPLE
Tidal

‘ SUZANNE VEGA
Nine Objects 0f Desire
_A&M

@ LEAH ANDREONE

Veiled

Letters from the desk of
Count S. Van Del ecki

11 original songs from JAMIE HOOVER (The Spongetones, RCA WARNER BROS CLEAN SLATE/WORK

Don Dixon, Marti Jones) and BRYAN SHUMATE, including \;\'III_LICJ C%L%IIALS M CI}ELUISSHAW 5510\5} JAM

collaborations with Bill Lloyd and Robert Crenshaw. S - ekt  RAZORATEE e

Featuring... € SAM PHILLIPS PEARL JAM | @) DOG'S EYE VIEW
Omnipop g:'rct‘ade g:&;zul:l:where

PP " - 9 VIRGIN
WHAT'S WRONG WITH YO-YO? On Your Desks TOM PETTY & THE HEARTBREAKERS JOHN GORKA BETTER THAN EZRA
(Track 13 on Disc 2 of totallyadult TuneUp #15) 8/20 on Songs And Music From The Between Five And Seven Friction, Baby

WARNER BROS. HIGH STREET SWELL/ELEKTRA/EEG

N
Contact: Ray Paul @ 818.981.7760
© 1996 Permanent Press Recordings Foad

Distnibuted by INDI



from the album The Family

on Tour with Better Than Egzra
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Put\)mmjo Presents

TWO EXCEPTIONAL RELEASES

This accessible, upbeat collection offers great
radio-friendly songs for the Olympic Summer
and beyond. It features Bob Marley’s rare
unreleased dub version of “One Love” and
extraordinary tracks from Toni Childs, Majek
Fashek, Peter Gabriel, and Johnny Clegg
and |0 other exceptional international artists.

In commemoration of UNICEF’s 50th Anniversary and in
support of their work with children in war-torn countries,
$1 from the sale of each CD and 50¢ from each cassette will
be contributed to the US Committee for UNICEF.

A JOHNNY CLEGG AND
JULUKA COLLECTION

In 1976, when it didn’t seem likely that white and black
South Africa would ever find common ground, Johnny Clegg
and Sipho Mchunu joined forces as the ground-breaking
multi-racial group Juluka (the Zulu word for sweat!). We are

TW ARTIST /Title
2 1 ALANIS MORISSETTE
3 2 TRACY CHAPMAN N
1 3 THE BLACK CROWES
4 4 DAVE MATTHEWS BAND
5 5 VARIOUS ARTISTS
6 6 GARBAGE
9 £\ THE CRANBERRIES To The Faithful Departed
7 8 PRIMITIVE RADIO GODS
10 A OASIS (What's The Story)
11 A JEWEL Pieces Of You
8 11 LYLELOVETT
13 12 DEAD CAN DANCE
15 A ME'SHELL NDEGEOCELLO Peace Beyond Passion
17 A\ EVERYTHING BUT THE GIRL Walking Wounded
14 15 BLUES TRAVELER
12 16 NEIL YOUNG WITH CRAZY HORSE
18 A NATALIE MERCHANT Tigerlily
26 A DISHWALLA Pet Your Friends
20 A THE WALLFLOWERS Bringing Down The Horse
16 20 HOOTIE & THE BLOWFISH
21 21 PATTISMITH
19 22 THE SAMPLES
22 23 HARRY CONNICK, JR.
23 24 THE REFRESHMENTS
27 25 JIMMY BUFFETT
33 A\ FIONA APPLE Tidal
24 27 STING Mercury Fa

25 28 CROWDED HOUSE
28 29 SCREAMING TREES

31 A\ FINN BROTHERS Finn Brothers

30 31 THE CURE Wild M

DEBUT! A ELVIS COSTELLO All This Useless Beauty

32 33 BRIAN SETZER ORCHESTRA

29 34 ANIDIFRANCO Dilate

oeBUT %\ SEAL Seal

40 36 THE WHY STORE The Wi

oesuT B RUSTED ROOT Evil Ways Ep

38 38 TORI AMOS Boys for P

37 39 JARS OF CLAY

oeaum AR\ KENNY WAYNE SHEPHERD Ledbetter Heights

HOT FUTURES IN-STORE PLAY

ISLAND « 524234

EPIC + 67351
ATLANTIL/AG - 82700

A
MAVERICK/REjRISE * 46033

ATLANTIC/AG » 82912

ELEKTRA/EEG » 61745
A&M + 540319

INTERSCOPE » 92671

CLEAN SLATENVORK ¢ 67439
A
DISCOVERY « 77043

WARNER BROS. - 46198

$
ZIT/WB + 45415

MERCURY « 578157

REVOLUTION - 24621

BIN BURNERS

THE BLACK CROWES
Three Snakes And One Charm
AMERICAN/REPRISE » 43082

ME'SHELL NDEGEQCELLO

Peace Beyond Passion

DISHWALLA
Pet Your Friends
A&M ¢ 540319

€ FIONA APPLE
Tidal

TOM PETTY & THE HEARTBREAKERS
Songs And Music From The
WARNER BROS. « 45753

R.E.M.

New Adventures In Hi-Fi

thrilled to continue our compilation series with this
exceptional collection.

'., WARNER BROS * 46321 MAVERICK/REPRISE * 46033 CLEAN SLATE/WORK * 67439
‘{_.;E Putumaro WoRLD Music ’ @ )Ii\!;lOlilssAB?%Tsh EHE SAMPLES THE CRANBERRIES
{17/ GuaranTEED TO Make You FeeL Goon! B MO e A T e
<S> ‘ BOOTH & THE BAD ANGEL | THE WALLFLOWERS THE WALLFLOWERS
Booth & The Bad Angel Bringing Down The Horse Bringing Down The Horse

FONTANA/MERCURY e 526852 INTERSCOPE « 92671 INTERSCOPE « 92671

ROBYN HITCHCOCK (@ KEVIN SALEM ME'SHELL NDEGEOCELLO
Moss Elixir Glimmer Peace Beyond Passion
WARNER BROS. » 46302 | ROADRUNNER » 8875 MAVERICK/REPIE- 45033




Lyle Lovett
The Road To Ensenada

Semisgnic
Great Divide

The Why Store
The Why Store

Craig Ross
Dead Spy Report

Cowboy Mouth
Are You With Me?

Todd Snider
Step Right Up

T The Samples

TODDSNIDER st

A

MCA
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Think of the home page as the opening screen on your computer. When you turn on your computer, it usually lands on a screen where

ou have icons to click on to open various applications. A good home page fakes the same approach. It should be the launching pad
{or people to surf the “net. Most radio stations that have an address on the World Wide Web don't really have a home page - what they
have is nothing more than a self-promotion vehicle. You'll find pictures of the deejays, a list of upcoming concerts, and a few links to
musicians. But, generally, the home page is staic, without a lot of intrigue. If you want people to really call your page their home,
then make sure there is always something happening there. If your radio station had no substance, and was nothing but a vehicle for
self-promotion, would people continue fo tune in? Probably not. The station needs something of substance - great music, news reports,
traffic information, etc.

Computer Radio

Think of your home page as another radio station. Have someone on your staff be the home page “program director.” It is this
person’s job fo “look at the competition.” He or she should spend the day surfing around the Infernet |ookingo?or inferesting links.
This person’s job is also like a station’s music director. The music director listens to songs and reads the trades to stay on
fop of the interesting new music available to play on the radio. Your goal on the Web should be to provide the
ple who use your home page with a launching pad to new, exciting and different sites on the Infernet. People
should be able to go to your home page and get links to the late-breaking news, weather, sports scores,
music information, etc. This information is ovaﬁqble all over the World Wide Web. Is a matter of
seffing up direct links to the sites that offer this information so people can get fo it easily. Scmeone
at the station doesn't have to enter all this information - getting all sorts of hot links right on
the home page is key.

Opening Sereen lcons

if you go to the USA Today home page, you'll notice that as
soon as their home poge comes up, there are icons
available that will take you directly fo news, weather,
efe. You don't have to scroll down to find the
links - they are right there on the opening
screen, easy to find. Many home
pages require scrolling to see all
of the information. You are
better served to have
the poge designed
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is a mouse

click away, right

on the opening screen.

For most computer users, a

provider like America Online or

Prodigy is their first encounter with

on-line computer service. The openin

screen on these services allows the user to c|ici

the mouse on different boxes to find what they want.

This is what people are used to and feel comfortable with.

Use this type of simple screen as a model for your home page.

And don't get too carried away with motion and fancy immic?(s.

Some Internet providers, like the on-line services, won't be able to read

this type of intricate design, and the screen will be filled with strange-looking

characters, rather than having the desired effect of being cool. Save the intricate

motion for deeper info your services with a cover page telling people that this will only
work with Netscape.

Conlputer Entertainment

In the future, the computer will be the heart of the enfertainment center in people’s homes. You'll be able to get audio,

video and games. You'll be able to download movies, from classics to new releases. And if the record companies close

down their dish'iﬁuﬁon companies and start distributing music on the Web, you'll be able to download the newest music releas-

es and have them stored on a custom CD or music chip. Music lovers will be able to pick and choose just the songs they want and

create the exact music mix for their tastes. Many stations are putting their audio on the Infernet as part of their service. Even though the

audio qudlity is still pretty poor, it's a great way to expand your mcr?(et. Web surfers can click on your audio and go into other areas of

the W::L and still have your music playing in the background. Be aware that ASCAP and BMI are currently writing a policy describing

how they are going to license music on ﬁwe Web. The current thinking is that they will charge a certain percentage of the money the
station makes from the Web site. The typical radio station music license currently covers only on-air performances of the music.

Radio Is Alive

Radio is not going to be replaced by the World Wide Web. Many people pronounced that radio would die with the advent of
television, but it reinvented itself and became even healthier. Your radio station will be just fine, and your presence on the Web will be
yet another outlet for outreach into the community. Make your home page inferesting, and people will coﬁ it “home,” and they'll keep
coming back. &
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The Internet and

Todd Steinman, our Multimedia Director,
and [ have worked closely together on several projects,
including Joni Mitchell, Elvis Costello and Los Lobos. Our most
successful project together was definitely Son Uolt. We knew that
Uncle Tupelo (Son olt's former band) had a very active UWeb site,

. and we used this to help us break this band at radio. Todd also came
- up with some great ideas around our Warner Bros. Records Music
- Showcase Series by tying in live CyberTalk’s following concerts. it the

.\ . beginning, it was pretty amazing that someone in Blue Hill, Maine, could

hear the concert over their radio and then join the band backstage via the

S nternet. There are new and innovative things happening every day between the two departments, and
[ would like to introduce all of you to Warner Bros. favorite Cyberdude...Todd Steinman.
From the moment the Adult Rock department started up here at Warner Bros. Records over two
years ago, we knew that having the multimedia department working closely together with
promotion would play an integral role in the development and success of our fdult Rock
artists. We based this on the theory that the Internet audience and the Adult Rock Radio
audience were both looking for a new outlet for music. Bringing the two together
seemed natural. This has been proven by the success of our music Web

The Internet is a worldwide distribution network driven by

¢ compelling content. Warner Bros. content happens to be music and
ms 1 c and The lnt e met muSi‘:: is digital. We are fortunate because th':s not only allows us
to promote and market our content on-line, but actually deliver it
{limitedly right now) to our audience, too. Products like shoes or golf clubs will never be delivered over a phone line or cable
modem, but music will. This makes the Internet and the music business a perfect match. But, at this point, the technology is still too
limited and bandwidth too restrictive to make this a total reality. It is not possible to (efficiently) pump albums and videos through the
wavires...yet! Further, the Internet will not reach the mass market in the form it exists today, but once these barriers are removed, consuming via on-line
wvill be universally adopted and accepted. The Internet is a digital pipeline to millions of affluent, educated individuals. The demographic for Adult
3ock Radio is an intelligent, upscale, adult with a disposable income, roughly 25-44 years of age. According to several surveys, besides students
who make up 18% of all Internet users), the annual average salary of Internet subscribers is $61,500. Of non-students, 31% are under 30 years old
and 53% are 30-49 years old. According to the same surveys, music is the best represented and most sought after content on the Internet. Also, of all
yroducts sold on-line {which is a small but growing business), CDs and music related merchandise is number one among those under 30. This is a
jood indication that the on-line market is our target audience.

Currently, we are looking to the Internet as a promotion and marketing tool. Many of Warner's greatest on-line successes involve working
firectly with Adult Rock Radio stations, or developing projects specifically focused on Adult Rock artists. So, we created the Warner Music
Bhowcase series which merges the on-line user and the radio listener together for the first time. The basis of the event is to allow nationwide radio

smudiences to interact with their favorite artists. The showcase brings two independently successful events together: a satellite radio breadcast and

an on-line artist conference.
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Th lrner Music Showcase offers Adult Rock
stations around the country (or world) to pull down
ellite feed of a live performance. The event is
broadcast live over all the participating stations
vand is promoted via each individual station. The
performer hosts an on-line conference after (or
before) the performance and the pdrtlmpatmg
i help promote the “chat” as well as
the software necessary to get their
-line. From the user/listener perspective,
t re hearing this live show from some remote
a%n and et to “virtually” go backstage and
t Ik to their favorite artist. We have run the on-line
co erences on erica On-line and CompuServe (for
lional even )land will soon port them over to the
also post images of thesperformante as it is
o computer users can see stills of the show as
to it live on the radio. In the near future, we will
audio from the venue, so radio markets that can't pick
up the broadcast (or international markets) may hear the show.
~  Some day, both hi-fidelity audio and full motion video broadcast will
‘ ! be done over the Internet. Some of the artists that have participated in

‘1 . - the series include, Mitchell, Chris Isaak, Costello and Los Lobos.
" . 4 \ ‘ - ‘ The Internet’s diverse functionality allows us to'promote and market
: artists in an entirely new way. To demonstrate how a band can
‘*. directly benefit from sptciﬁc on-line promotions and events, I'll break down
‘ }k‘ the on-l§ marketing plan used for Son Volt. First, w%a Web site {and an

area on AOL), which contained album and track information, biographies, album
o' artwork, publicity photos, 30-second music clips (of four tracks), album reviews, tour

| ' ates, and T-shirt order forms (bttp://www.whr.com/senvolt). We then went after Adult

" Radio by offering the stations a link fro on Volt Web site to their Internet sites
ntly bringing t:aﬁlc to their site), if they added the record. Before we released the

} Son N' cord, 'there was some solid word-0f-mouth being spread through Uncle

: Tupek/r -rock message boards and newsgroups. These were devoted fans who were

!
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anxious to spread their feelings about this band to the rest of the
world. | gave the Son Volt URL (Web site address) to a handful of
their most verbal on-line fans, and within a week, the Son Volt
site was receiving thousands of hits a day. The Internet is a
tremendous word-of-mouth tool. It was clear that once these
people heard the band (either on the radio, from the album, or
from music sampled on-line) they wanted to spread their feelings
to friends, family and, even strangers with similar interests.

One of our goals was to also build base for the band in
smaller markets and college communities, so | E-mailed some
fans at universities, and in smaller cities and towns, and asked if
they wanted to participate in promoting Son Volt in their local
areas. If so, | sent them a box or two of two-
song sampler cassettes to pass out any
way they wished. These vocal fans
were anxious to turn others on to the
band, and with music in their hands,
they were determined to do so. In
exchange, their efforts were
rewarded by receiving a very-
limited Son Volt hat that was
created specifically for this
promotion.

More recently, we set up an
area on the Son Volt Web site
where fans can post their
tavorite lyric lines from any of
the songs on Trace. This allows
people to interact with each
other, while gaining more insight
about the band. The nice thing
about the artist sites is that they
are always growing and evolving.

New ideas can be implemented at



any time. Another important occurrence is that the artists themselves are becoming more involved with
the Internet. We encourage our artists to be as “hands on” as possible. We don’t want to just
repurpose album-package art and put up track lists and bies, we want the artist to share in the
interactive experience. Whether it's answering some of their own E-mail or helping design a
site.
The Web is becoming an extension of the artists and their music. Just as album package
design and video production are extended forms of expression for musicians, now artists
play vital roles in the creation of Web sites. The medium mixes words, music, images and
video, which opens up a whole new world of creative possibilities for these talented,
artistic people. Our latest endeavors for the adult audience include a AAA radio
promotion site and the release of some archived live
performances of some of our biggest artists. The AAA
promotion site (http://www.wbr.com/radio) is updated
weekly and contains all the latest information about our
artists within the format. There are chart numbers, add
information and links to all the artist's Web sites. We are
also working with Real Audio to offer some prerecorded
performances to our on-line audience. This music will not
be put out commercially, and will only be accessible over
the Internet. Some of the artists being considered are Steve
Earle, Los Lobos and Costello.

Radio and The Internet

The relationship between radio and the Internet is in its infancy and has
only recently begun to be defined. The mediums share many similar attributes
and goals, but have complex differences in attitude, structure and design.
Merging the media will open up many new avenues for radio stations,
and offer new and exciting opportunities.
It is quite clear that radio stations have embraced the Internet, but like
the rest of us, have trouble deciding exactly what they want to do with
it. There are now over 1,200 radio stations with Web sites - from classical
to news. The Web is a good place to promote the station and create station
loyalty. Some are loaded with content, while others are bare bones,
containing only text information. Most of the current station sites announce
contests, post playlists, offer program schedules, take requests, archive music and
maintain information for specialty shows. Also, many sites have feedback and E-mail
forms to contact program directors and on-air personalities. Basically, the Internet is an d
used for standard marketing and publicity. These functions make listeners feel
closer to their favorite station. They can offer their opinions and find out more about
the music the station has programmed. The sites also allow people to learn about
stations outside their local area.

Getting people to use one’s Web site has become the serious challenge. The
Internet is saturated with informative and entertaining sites (as well as tons of lame
and useless sites). Content is being thrown on-line at an alarming rate, so getting
people to your site is as important as putting quality material on the site. Radio stations
have an amazing built-in means to advertise their Web site simply by broadcasting the
address over the air. Just like the labels have a built-in audience by printing the URL on
CD packages and print ads, radio can get the word out very easily.

Feedback is important to radio and a Web site can provide some of the most detailed
information and statistics you can gather. Web stats are similar to call-out research, but are
much more robust. Very basic statistics include general site usage; what artists or songs are being
requested most, what people are looking at most, who they are, and how long they are spending in any
particular area. Forms can also be generated to get very specific feedback on a particular issue or topic. This
info can be fed directly into a database and used in numerous ways. Stations can also set up a mailing list,
where people voluntarily submit their E-mail addresses to receive info about the station on aregular basis.
There are currently 39+ million people that have access to E-mail!

The latest and most exciting on-line opportunity for radio stations is the advent of real-time streaming of
audio over the Internet. There are a handful of companies working on this technology and offering software
players. RealAudio (http://www.realaudio.com) and Xing (http://www.xingtech.com) are the most
widely supported. This technology allows for live or archived recordings to be broadcast to
computers with the right hardware and software. The biggest issue limiting the quality of
these transmissions is bandwidth. The faster somebody connects to the Internet (modem
speed), the higher the quality of audio they receive. Server loads also play a part in the
audio transmission. If a server is getting hit by a ton of people all at once, everybody
connected has quality loss. Today, speech recordings and broadcasts sound near perfect,
but quality-sounding music has a ways to go. Still, many radio stations have already begun
broadcasting over the Web. Broadcasting on the Web requires no FCC license fees or radio
transmission towers (though the stations reading this article will already have invested in
these things).

Radio allows music to be heard in cars, offices, stores, etc. Airwaves can be picked up
almost anywhere and radios are portable and easy to use. Music on the Internet is quite different. It
is not portable, but is accessible far beyond the reach of any radio tower. “Web-stations™ will not be limited
by wattage or physical geography. Their reach will transcend watts. You can hear the same feed from LA,

most sought
after content
on the
Internet.

"Music i§  New
the best
represented

York, Europe,

Asia or Africa...but you can only listen to
it from your desktop, emanating from
your computer. This is radio’s inherent
advantage. Radio broadcasts on the
Web will not affect traditional radio,

but merely enhance its reach. It will
attract an international audience and
people with poor radio reception.

Competition on the Internet will he

extremely intense for radio stations, so
content and programming will be the
key. Not only will stations be competing
with others in their city, but they will be
up against other stations around the

v country and the world. Niche content on

radio shows will flourish. You will not be
broadcasting to a mass market; rather,
narrowcasting to a distinct audience. These
stations will be supported because advertisers
will pay for very specifically targeted audiences.

Though there will be fewer people listening, they

will be a very focused audience.

The real message here is that radio should get
involved now! Due to the current growth rate of the
Internet, the learning curve to establish a
successful, entertaining and worthwhile Weh site
will get harder and harder. So many new
technologies, companies, products and applications

are springing up every day, which Ycomes

difficult to contend with. It is important to get

involved now so you have a substantial

working base when the Internet inevitably
does reach its full potential.
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What’s In It For You?

As | began to put my thoughts together for this
totallyadult issue. one of the first people to come
to mind was Joe Moss of HotlLink., based in
Seattle. Joe has over 17 years of radio
experience. He was an on-air personglity at
WKLH/Milwaukee WLZR/Milwaukee and
KCOR/Santa Barbara. In addition. Joe was Music
Director. Creative Production DOirector and
Assistant PO at WPYX/Albany and Program
Director at KATSYakima.

By Joe Moss

He formed a partnership with Jim MdKeon
in April, 1995 to form Hotlink. Hotlink Is one
of the first Intemet consulting/management
fims to take advantage of radio's gowing
interest In the World Wide Web. As you will
see, Joe covers every perspective you need
to consider: whether youre stil In the
“developing” stage of your own Web site or If
you already have onel

Eighteen months ago, only a handful of radio stations had their own sites on the World Wide Web. Today, you'd be hard pressed to find a
radio market where there isn't at least one station with an active Web site. But in the rush to launch their own site, many stations have ignored a
basic principle of marketing any product: get it right before you invite people to check it out. While a Web site is an

erful form of off-air revenue.

enormously useful tool for, as well as an extension of a radio station, it should also stand on its own as a viable,
exciting, powerful product within its own medium: The Web. The World Wide Web is rapidly evolving into the
next mass-communications medium - it is a simple, yet powerful platform, which is already changing the
way people around the world communicate, share ideas and promote products. By embracing the Web
and effectively fitting it info your company’s markefing strategy, you open many doors which can not
only contribute to your ratings success, but to the bottom line by offering your sales department a pow-
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If you vé.“r - surfed the We , no doubt you've seen a product
endorsement or maybe even BllEked on on odvertiser’s bangi
course, there are other things on the Web as well: News, sports,
weather. Information of all kinds is only a Yahoo search away. You
can dial in and chat with other people, or just ‘listen in” while other
people chat. You can play games, enter contests, and write
anyone with an E-mail address. You can display your opini
bulletin boards for the world to see. You can offer advi
support, share tips. You can shop till you drop. And y
even listen to music.

If you're in radio you already know about advertising mediums.
Newspapers, billboards, magazines, TV and radio all have
valuable advertising space to sell consumers who mostly come to be
informed or entertained by other things. The World Wide Web is
the latest in this list of mass-audience advertising mediums.
Considering that the Web has only been around for seven years
(and most of us have only been aware of it for less than two), there
are still plenty of skeptics who aren’t yet sold on its full potential. But
when you consider the wide variety of information and entertain-
ment available to us on the Web, it's not surprising that the number
of Internet users continues to grow by about 40% every year. In
1990, there were less than two million people using the internet, by
the end of this year, an estimated 12 million people will have made
the Internet, and most notably the Web, a part of their daily roufine.

But What’s All This Fuss
About Clicking On Words?

If you're not using the latest version of the Netscape Navigator
or the Microsoft Internet Explorer Web Browser on a fast
connection {28.8 or higher} to the net, you’re not experiencing the
full panorama the Web has to offer. Audio, video, live audio/
video conferencing, virtual reality worlds you can walk, fly, or
drive through, animation and interaction are available to you on
the Web. In this medium, it is very easy and relatively inexpensive
to stage a live global event. Several artists have already done
cyberperformances, some accompanied by a chat session prior to
the show, or by live pictures and video of the concert uploaded to
the Web site during the event.

When Smashing Pumpkins played at a club in Dublin, Ireland,
this past May, millions tuned in (for free) from their computers in the
comfort of their own homes. This turned an ordinary small club gig
into a worldwide event accompanied by a chat session in which
fans had the opportunity to interview band members prior to the
show. When Metallica broadcast from a recent Son Francisco club
show on the Web, they uploaded live pictures of the show in
progress every 60 seconds, so those tuning in could also share the
audience’s view of the band that night.

Be A Visionary
The Web is a unique advertising medium for radio. It offers the

perfect complement to what your station olreody prowdes to your
listeners, and gives you something that radio has always inherently
lacked: Visual impact. Successful programmers know that a listener’s
unaided recall of their call letters and dial position is an important
element in achieving a high level of reported listening during
ratings periods. And successful marketers know that the more visual
impressions their station’s logo makes on their audience, the more
likely it is that they'll recall that identifier later on. Still, fo achieve
these ends, your station Web site needs to be more than just another
bumper sticker on the information highway, it needs to have a
personalify and strength of its own that will cause it o be talked
about and revisited frequently. If your station played the same five
songs over and over, or if your air personalities always said the
same thing, you'd quickly discover that listeners would stop tuning

in. The same principles
Web site - fo be successful, i
offer interesting, excifin
from your audience, a
presentation and content. It

layout and design, and sho

information that people ha ation.
A well-produced and manc ual elements

to your listeners as well, s of them in

the studio and at outdoor ¢ esting to read
- stay away from the dry “B 1 he was 16,
and 22 years later he's sill idnight show on
WXXX” kind of bio. Make ), perhaps
include links fo some ol Veb sites. Have

an E-mail address for e
contacted. You shot rrent playlist, concert
calendar, and listi ‘ﬁhol events. By pu
these on your Web site, you provide a valuable service to your
listeners, you give them the opportunity to view and even prin
this information at their leisure, even if it's at four in the morni
this way, you are really providing your Web-surfing listeners
something they will remember and appreciate. So, you can s
how your Web site can complement your radio station,
ing your listeners’ ease of access to this information. Gi
added value by including a map with directions to lo
upcoming events, which they can print out and take
Including an adverfiser’s logo as well is a nice spiff for your -
Post a coupon entitling them to a special offer once they arrive at
your event,

You can include recaps of great moments from your morning
show, including audio clips if you wish. Post copies of your Top 100
countdowns (which listeners always seem to want a copy of}. You
can even have the name of the song currently playing on the air
scrolling across your front page, so those who are curious can
always get that information instantly. If you want fo really take your
Web site to the next level, put your station live on the internet via
Real Audio 50 it can be heard worldwide (we're not sure if the
Web has made it to other parts of the galaxy yet). While surveys
have shown that people often spent less time in front of the TV in
order to spend more time on the Web, radio suffers no such
audience loss, since it continues to be a background medium that
many people still use while they are on-line. But in those instances
where there is no radio handy, being able to hear your station over
the net is a plus that can translate into increased reported listenings.
Other advantages of broadcasting on-line: Listeners on the fringe of
your signal area who have difficulty picking up the station can now

ey can be easily

e
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bt = do so;
= listeners
who move
away from your
area can still listen
in; and listeners both
near and far can turn friends
onto your station. And your consul-
tants and owners can listen in on the station from anywhere in the world, so
there will no longer be a reason for that listen line. Even when you are on the
road, checking in on your stafion is as easy as a few mouse clicks.
With your own Web site, the possibilifies are limited only by your
imagination. Have a custom screen saver developed for your station that
can be downloaded from your web site. Put a camera in your studio or
outside your window to take continuous live shots. Use your Web site to
enhance on-air events and promotions; during fund raisers you can take
pledges on-line; during an on-air auction, you can post photos of the items
in your auction on the Web site - you can even take credit card payments!
Sell station shirts and other items through your site as well. If you do a
‘battle of the bands’ {or this year’s inevitable ‘rock and roll
elections’) let listeners vote via the Web.

Strengthen Your Database

On-line contests are a great way of offering your Web audience some-
thing cool fo win, while also serving as an enficement fo return frequently to
enter more contests. You can make an on-line contest part of a promofion
running on the air, or stage a promotion exclusively on your site. These
on-line contests can be an added value to a station promotion, or give you
an outlet to appease a client who can't fit info your on-air promotion
agenda. If your client has their own Web site, you can offer a link fo it, or
sell the client their own page as part of your site. Perhaps the most useful
result of staging on-line contests is that it enables you fo build a database of
listeners quickly and easily, containing any demographic information you
choose to request. You can use your database to easily E-mail listeners fo
advise them of upcoming features/events/promotions on your station via
your Web site. With a good E-mail program, sending a letter to thousands
of listeners takes only a few mouse clicks...there’s no stuffing, licking,
stamping or mailing, and E-mail costs you nothing to send. You can
contact winners of contests in the same way, with instructions about how
to get their prize.

Be A J

umplng-m Point

Keeping your Web site fresh is essential in order to build a consistent
Web audience. Make sure you've got current, relevant information
available on your site. If tickets to a major concert go on sale this weekend,
post information about ticket prices, venue, date and ticket outlet locations.

’t The same applies to any major promotional event your station is

involved in. Look for new and different ways to integrate

“entertainment value” into your site. You can include arcade-style
games fo play, and use Shockwave technology to offer unique
multimedia exhibits and games. KISW/Seattle’s KISW ONLINE
developed an area with Shockwave files that includes a drum kit
which you can actually play right on the Web. KISW Online has
dlso hosted artist chat sessions and listener parties, where listeners
cou|d interview artists on the Web, and then listen to some of their
new music. Look for opportunities fo incorporate links to major music
and lifestyle events from your Web site. With an increasing number
of on-line concerts by both major and developing arfists, as well as
live audio/video feeds from artist press conferences and events like
the Super Bowl and the Grammy Awards, providing a link from your
Web site to these gives you the opportunity fo “own” them, and do a
virtual co-promotion. And don't forget the overall “look” of your site.
You wouldn't run the same promo for a year, and similarly your
Web site should get o face lift every so often.

Sell It

When you keep your listeners coming back to your Web site on a
regular basis, you'll find your Web audience continues fo grow. As it
does, your site becomes more and more aftractive o advertisers. An
estimated $55 million was spent on on-line advertising in 1995, and
that figure is expected to grow to $700 million in 1998. By the year
2000, it is estimated that advertising revenue on the World Wide
Web will reach $5 billion, surpassing that of radio. Whether your
radio station uses ad space on your Web site to offer clients some-
thing extra with their spot buy, or elects to sell Web advertising in
addition fo on-air commercials, there is certainly value in an effective
Web site that can enhance your company’s bottom line. By offering
this advertising vehicle fo your station’s clients, you also extend the
power of your station as an advertising medium. Your clients now
have that added visual impact to their advertisements as well, and
can show off their products, provide audio/video demonstrations or
offer coupons to be printed out. You can sell banner ads on your
Web pages, and for clients who don't yet have their own Web site,
have full pages developed for your advertisers for a reasonable fee.
You can set up your banner ads so that when someone clicks on
them, they are sent o the clients’ Web site or to the special pages
you have provided them, and you can track how many visits they've
received and how many people have viewed their ods.

Putting It All Together

Making a commitment to establishing a professional, high-profile
Web site means making sure that your site is every bit as polished
and hip as your station is. If you're lucky enough to have someone
on staff with the necessary experience in graphic design, Web
journalism and layout, that's great. If not, seek the help of professional
Web designers and managers, who keep your site current, fresh and
professionally managed. After all, your business is radio. You and
your staff most likely don’t have the time to devote to maintaining a
great Web site. An Internet consulting firm can take care of this for
you, while keeping you abreast of the latest technologies which can
enhance your Web site. A good management firm will also do
continual marketing of your site, getting attention for it around the
net, and will take care of any fechnical problems with your Web
server, so you don’t have to worry about it. And speaking of servers,
make sure your site is on a server that is fast and rarely unreachable.
Visitors who can’t connect or get fatigued waiting for your pages to
download won't be back soon.

Take the time to put together a great Web site for your radio
station, and it will pay you back tenfold. It will be a great marketing
tool for the station, and offer revenue enhancement to your sales
department. Now, if you can just get the GM to buy a computer for
the studio....

@




More Powerful Than A “Twister”
We Never Use An “Eraser”

Every Day Is An “Independents Day”

Carolyn Padgham-Walker

1550 140th Ave. NE #204
Bellvue, WA 98005

(phone) 206.649.0581
(fax)206.649.9780



CUTTING THROUGH THE
WEB CLUTTER:
CREATING AN EFFECTIVE

INTERNET SITE

By KEN BARNES,
EDITOR/MUSIC CENTRAL

THE Focus orf totallyadult #4 wouLoN’T BE COMPLETE WITHOUT AN
ARTICLE FROM THE COMPUTER TECHNOLOGY TRENDSETTER,
MICRDSOFT. SO | CALLED KEN BARNES, ONE OF MANY MUSIC
INDUSTRY VETERANS WHO HAVE JUMPED THE FENCE TO THE BOLD

NEW WORLD OF ELECTRONIC JOURNALISM. BELOW, vyOU’LL FIND SOME

HELPFUL HINTS FOR YOUR OWN WEB SITE, WHETHER YOU’RE A

RECORD LABEL OR A RADID STATION, AS WELL AS AN OVERVIEW OF

THEIR EXCITING NEW ON-LINE SERVICE, Music CENTRAL.

Muglc CENTRAL"
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Everybody and his computer-nerd brother will tell you, “You've
gotta get on the Web.” The key question for radio stations and
record labels is, “What should you do once you're up there?”

There’s certainly no shortage of people who will help you
construct a basic Web site and stock it with the standard features,
bells, and whistles. But nowadays it's not enough just to post a few
run-of-the-mill features and anncunce proudly, “We've got a Web
site! Come check us out!”

Remember, everybody and his computer-nerd brother already
have a Web site. On the Internet, you're competing with a level of
fragmentation that makes the radio industry look like the old pre-
cable, three-network days of television. There’s a niche site for
virtually everything. So radio stations and record labels are faced
with a two-fold challenge: 1} to attract people {or “eyeballs,” as
current Web jargon has it} to your site and, more importantly,

2) to keep them coming back.

To stand out on the Web, you've got to have standout content.

There are two basic ways to generate it:



ORIGINAL MATERIAL

As previously mentioned, there are countless Web sites congesting the Internet - 10,000 music-related sites alone.
So if you're up for creating original content, it's smart to realize what you're going up against - a horde of super-
specialized music experts with their own micro-niched sites, as well as a growing number of top-flight professionals
from other media outlets, who have migrated to the Web to explore that tantalizing elecironic journalism frontier.

The prudent course is to play up your strengths and post-exclusive information or features. Record labels have
access to information about their arfists that other sites don’t have yet, or don’t have at all. Radio stations have an
intimate relationship with their listeners that can be transferred to the Web via all manner of interactive games,
contests, forums, and chat opportunities with station personalities. They can even post logs of the songs they’ve
played (a partial solution to that nagging back-announcing dilemma).

THINK LINKS

But one of the delightful aspects of the Internet is that you don't have to depend entirely on original content. The key
word is “link” - it's not just a sausage or a member of the Mod Squad. You can link your site with related (and
unreloted) home pages all over the Web. Definitely hook up the obvious links (radio stations should link to label
sites with information on the artists they play; labels, in turn, can send music fanatics to fan-administered band sites
for more in-depth information). If's a complete win - you get the credit for turning people on to cool places, and you
become the informational hub, the main source for the information your users are looking for. And most sites you
link with will be happy to post a link to your site. Mutual linking is the way of the Web, a cooperative spirit quite
contrary to the hyper-competitive atmosphere of radio, records and conventional print media.
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Some basic facts about the Music Central Web site and the
people who work on it:

¢ We've been up on the Internet since February, 1996, and
before that, since August, 1995, on the Microsoft Network
(MSN). The Web address {URL, if you insist) is
musiccentral.msn.com

e The Web site is linked with the Music Central CD-ROM, a
comprehensive music reference/entertainment information
source that contains biographical entries on thousands of
acts past and present from the world’s most complete
music reference work, the Guinness Encyclopedia of
Popular Music; thousands more reviews from England’s
most respected music magazine, Q, and our Music
Central Web site staff; tens of thousands of album listings
from the MUZE database; plus thousands of photos, album
covers, video and audio excerpts, and other extras
{including guided tours of various musical genres hosted
by top musicians).

The Web site’s staff includes a number of music industry
veterans who've decided to explore the new media
frontier. The overall project chief is Nils von Veh, who
formerly programmed KZOK/Seattle and was North
American Marketing Manager for the ECM label. Music
Central Senior Editor Sam Sutherland was a top executive
at Windham Hill Records and West Coast GM for
Billboard. MC OM Peyton Mays is a 20-year radio
programmer and personality who was morning man at
KMTT/Seattle before joining us. Editorial Administrator
Margaret Fotinos handled promotions for KMEL/San
Francisco. And | was Sr. VP & Editor for Radio & Records
for a number of years.

Our contributors for features and reviews also have
impressive backgrounds. Just to name a few: Edna
Gundersen is USA Today's pop critic; Mark Rowland is
Senior Editor of Musician; Fred Goodman is a former
Billboard and Rolling Stone staffer; and our News Editor,
Jaan Uhelszki, was formerly News Editor at the music
webzine Addicted To Noise, where she won the top
on-line music journalism award for her efforts.

Music Central is constantly evolving. Our goal is to be

the leading one-stop source for music information and
entertainment. We're always inferested in any suggestions
for becoming a 'more useful tool for the industry and

the consumer alike. Contact Peyton Mays about ideas

or linking possibilities or comments: E-mail,
pmays@Microsoft.com, or phone, 206.703.3843.

The “informational hub” theory is a key to what we're doing at Music
Central {first in a series of unsubtle plugs). We publish a vast amount of
original material: artist interviews, features, reviews, pop quizzes, columns,
satire and daily music news (excellent potential show-prep material). Our
interviews usually run with an edited, printed transcript for the casual reader,
and an audio file containing the entire unedited interview, so the real fan can
hear exactly how the event went down, warts and goofs and sidetracks and all
(it's a strange combination of radio, print and something brand new).

To augment that basic magazine-type material, we’ve contracted with Poljstar
to display national-tour information and with SoundScan to provide exclusive
best-seller chart information for the 25 top markets. In addition, we have
arranged with weekly papers in nine markets to display local club listings,
music features and any other information they want showcased on our site. We
are also about to debut our “BFD” (Big Fat Database), developed with MUZE,
which lists virtually every album in print in every musical style except classical,
and allows the user to purchase them as well.

And beyond that, whenever possible, we link to fan and label sites built
around the artists we cover. There’s an entire, extensive section, called
“Cybertuna,” that lists all significant music-related coverage in the media: TV,
cable, radio, magazines, books, and, of course, the Internet. Then there’s the
Catch of the Week, which takes the user to the most intriguing locations we can
dig up (the one where some guy posts full-color shots of 50s exotica/lounge
album covers is a particular favorite).

Use one of the prominent search engines to seek out less obvious linking
possibilities. You'll be amazed at what you'll find...and so will your users.

BUILDING A BETTER
WEB SITE

Following are a few general ideas for optimizing your Web site:

* Consider your site design and content from the user’s perspective.
Self-promotion is fine, but value for the user is more crucial. Simple, easy
navigation is vital, so make it easy to get around your site.
Make the experience of visiting your Web site inviting for the user.
Keep in mind that technology penetration lags behind everybody’s ambitious
ideas for maximizing the creative potential of their Web sites. Just because
all your associates are using 28.8 modems, for example, don’t forget that
most of your users are struggling along at 14.4.
Promote a sense of community with your users.
Provide forums and other opportunities for them to comment, chat and vote
on various fopics. It gives them a sense of participation, and you invaluable
feedback.
* Avoid becoming a “cobweb” site.
Refresh and update your content at least weekly, with some features
updated daily.
* Everything you’re doing on the Web now will probably change.
Stay flexible. Technology, inspiration and consumer/corporate usage are all
in constant Hux. Every site on the Web is busy figuring out how to maximize
its use of the new medium and become more focused and effective. Keep
aware of what's on the horizon.
* Brainstorm regularly.
On the Web, the wildest fantasies have a way of becoming imminent
realities. &
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It is always a pleasure talking with
KMTT/Seattle Program Director Chris
Mays. She has a holistic overview
about programming a radio station
and about dealing with people that
few others possess. As you'll see in
the conversation she and 1 had
recently, Chris is well-versed in
many areas; be it the nuts and bolts
of running a radio station, or the ins
and outs of a Web site.

Join me as Chris reveals a number of
her trade secrets for programming a
successful radio station, as well as
her predictions for the overall future
of the broadcast industry.

By the way, be sure to listen to The

Mountain’s aircheck on totallyaduit
TuneUp #15.

By John Schoenberger

|



The Mountain has basically been a
Triple A or Adult Rock station for
about five years, right?

“Right.”

And you were there for the sign-on?
“l was. | started a couple weeks before
the station sign-on, when it was still an
easy-listening station broadcasting from
Tacoma. Entercom had done some
research to ascertain what the market
needed before | was hired. They
considered various options at the time,
including urban.

“There had been a heritage of
progressive AOR in Seattle...KEZX had just
signed off after a number of years of
playing progressive AOR music. Prior to
KEZX, KZAM had a fine heritage in the
market. So through a series of research
projects, Entercom determined they wanted
to develop an Adult Rock Radio station
and that's when | was hired to get involved
with the project. But as | said, the station
was located in Tacoma. Our tower was
also located in Tacoma, which is about 40
miles south of the primary city of Seattle in
terms of the core population center, as well
as the core psychographic target audience
for this kind of a format. | view Adult Rock
as really more metropolitan, a litle more
sophisticated than what might appeal to
the outlying areas.

“One of the first considerations that you
have to look at when you're putting a new
format on the air is your signal strength,
where does your signal reach, who can get
it, who do you have in'your potential listening
audience? At the fime that we signed on,
our signal coverage was sfronger in the south
end and marginal in some of the key zip
codes in the Seatfle area. So we began with
a strategy that was soft classic-rock based.
Very few currents really...you know, a
substantial amount of Elton John, Rod Stewart
and so on. It was almost a rock-AC format.”

Was some of that common to what
the station was before; could you at
least start with some of that audience?
“Oh no! What the station was before
was basically Montovani - a true MOR
station. It really didn’t have much of an
audience under the age of 60. So no,
we horrified them.”

So you were starting from scratch?
“Yes. We went with that strategy for the
first couple of years and then we had an
opportunity that involved moving our
tower. We didn’t think when we initially
signed on that there was any hope of
moving our tower, because of interference
with Canada across the border and
some infernational boundary disputes.
But we were able to find a way with the
help of our excellent engineering
department, and joined the rest of the
stations in Seattle on the primary tower
site at Tiger Mountain.

“When we did that, it changed our
area of coverage. Now we were able to
get info zip codes that we had
previously not been able to reach. If you
think in terms of San Francisco, it's sort
of like KFOG not being able to be heard
in Marin County. And so now, suddenly,
we could be heard in ‘Marin County’
and beyond in terms of some of the
more up-scale, hip zip codes. So at that
time we had a strategy meeting and sat
down and asked, ‘Is what we're
currently doing the best thing that we
could possibly do, given the changing
set of parameters we're going through
here2’ We realized that not only had the
market chcmged in the past two years;
but the universe changed a lot in those
two years in terms of a lot of Triple A
stations springing up around the
country. The format was really
beginning fo unfurl itself and see some
success. That's when we decided that a
stronger position for growth for us would
be as a more progressive Adult Ratlio
station,.toking a more aggressive stance
regarding new music and having blues,
reggae and other musical image
elements as a part of our library.”

L]

Did you purge your library?

“Yes, we did. But remember, one of the
beauties of the format is that each
station is somewhat different. So with
The Mountain’s beginnings as a more

rotk-AC station, there was some compelling -

reasons for us to keep some of those
artists in the library. You know, that type
of music continues fo this day to test very
well in the Seattle market.

“Further, the classic rock station here
is a very dominant force, and there are
three stations playing various brands of
oldies that also do incredibly well. So
we, unlike some Triple A stations, still
play a substantial amount of classic-
rock, cross-over material, because it
continues to test well. Our core artists
are really adult-rock oriented. | would
describe our core artists as being Eric
Clapton, The Rolling Stones, Tom Petty,
Bonnie Raitt, Sting and Bob Marley. So
there is our center of focus and then
from there the spokes go out to the
different kinds of music that are
compatible with our core library -
including, even, Elton John, that we still
do play.” :

Right. 1t’s just smart programming
to do that.

“Mmm-hmm, well | hope so. It seems to
be working for us so far.”

So from that transition ’til now,
how has the station evolved?

“Well, the next item on our agenda was
the development of personalities. When
we signed the station on, we ran without
any disc jockeys for a couple months

“Dean Carlson,

.

our music
director,

helps me

and between
the two of us,
we consider
our daily
music log

a piece of art.”

and just recorded liners fo air between

the records. Then when we put a staff on
the air, but they were basically liner-card -
jocks, it was very low key.

“A couple of years ago we took a more
aggressive stance toward the development
of a personality profile on the station. We
brought together Crow and West, who
have about 20 years together in this
market as AOR morning and affernoon
disc jockeys. They had worked at KXRX
prior to The Mountain, and before that,
KISW. So they're very well known.”

Did you create them as a morning team?
“No, they were a morning team, once
betore. We reunited them. Gary Crow
was already working for us, but Mike
West was still ticross the street at The X
until they went under. So we put Crow
and West back together again and put
them on in the morning, which was
actually a pretty difficult experiment. It
has been a real trial and error kind of
situation because, even though they are
very talented, a lot of the material, content
and style they had done for 20 years,
was inappropriate for The Mountain.
“We had to retrain their ears, we had
to say, ‘Okay, that worked 20 years ago,
but think of those people that you were
talking to at KISW in the early 70s. Now
they’re just like you...they have
computers, they go home after work, their
sons are playing on soccer teams, their



wives are working, too, and so on. What are they interested in now and how has their sense of
humor and areas of concern changed over the 20 years that you've been talking to themg* These
are the kind of questions and answers we had to look for.”

Which is basically a lot.

“Yeah. We really had to retrain their ears in terms of the types of things they would put on
between the records, the kinds of guests they would have for interviews, the kinds of things they
thought would be funny enough to develop into a recorded bit, and so on. Compared to most
stations in town, we play a lot of music in the mornings = about eight records an hour - so it's not
totally @ talk show, but it's pretty intensive in terms of produced morning show bits and regular
featured guests. There's also characters they’ve created who are a regular part of the show. | must
say, in the two years we've been working on the show, theyve come a long way in terms of
knowing what works with the audience and | honestly feel like we have a real strong morning
show at this point in time.”

(1-r} Sandy Stahl, Michagl Donovan,
Chris Mays, Dean Catlson

It’s really lifestyle awareness, isn't it?
“It really is and it takes some thought. If's @n ongoing process.”

How about any other shifts?

“John Fisher, who does our afternoon show, came to The Mountain from The Loop in Chicago: He
is a very understated, but witty performer, and does a fabulous job in the afternoon slot. His'twe
primary contributions fo the station, besides being very entertaining on'@daily basis,are: He's @
brilliant interviewer and consequently, we have established our live performance slotin his show,
“Llive From The Mountain Music Lounge’ happens in John's show at 3:20pm; he'is'also the primary
person responsible for our Web site. If you log onto our Web site, it's something that | think the radio
station has a lottebe proud of, because it has a very state-of-the-art design that'doesn’ttake o
long time to downlead. It's very user friendly in terms of its efficiency and it is incredibly'up to date.”

That’s crucial, isn’t it? You need to get people to visit aver and over and over again.
“Absolutely! There's nething worse than going to a stations Web'site and going to their concert
page only to find shows that are two months old. So, yeah, itis crucialif pecple are gonna'come
back and use it frequently. We're getting about 40,000 hits @ month.”

Do you have certain chores assigned to everybody at The Mountain? You know, something
that is their own particular responsibility within the Web site to keep up to date?

“A couple of people are primarily responsible for the'daily maintenance. Sandy Stahleur
Director Of Marketing, is the one whe handled the development of the site and she coordinates
many aspects of it, including clientinvelvement and graphic style. Tami Bennett, our midday
person, has unofficially taken on the role of station cheerleader on the interactive portion, where
listeners log on with complaints and compliments. Tami respends fo the listener comments, explains
why we do what we do, and sort of champions KMTT in the listener chat area. Joha Fisher, our
afternoon guy, is the person who writes the confent and keeps the material updatedand he does
an amazing job. For example, on the day that Independence Day opened, if you'lagged on to the

The Mountain Web site, we had a direct link from
our home page to the Independence Day site.”

Yeah, 1D4, I'm well aware of it. My daughter
goes into it all the time.

“You just had to log onto The Mountain site and it
was right there on our home page. Or the dcy that
Timothy Leary died, we had a direct link to his
home site. Every day there’s something new and
different about it and you can sort of make it a
clearinghouse; the idea is to make us where you
check in first before you go anywhere else.”

Getting back to the personality aspect of The
Mountain. 1 like how you used the term
‘performer’ That acknowledges there’s real
talent involved here.

“There is. In each and every daypart. Each one of
the airstaff brings a different, but compatible, skill
to KMTT that creates a persondlity for the station as
a whole. They prepare for their shows and they're
incredibly knowledgeable about the music, the
community and what's important to the audience,
I'm very proud of the quality of the airstaff I've
assembled. Much of what we do is based on old-
style ‘theater-of-the-mind’ radio, and they’re
brilliant at it.

“The Mountain is not a free-form radio station...!
program the logs every day, and it's a part of my
job that | take very seriously, so my staff is
expected to play the music as if's logged. I pay @
tremendous amount of attention to segues and the
transitions between the different kinds of music.
Dean Carlson, our music director, helps me and
between the two of us, we consider our daily music
log a piece of art, and if they want to mess with it
they better have a darn good reason why!

“But that being said, they know that if they do
have a good reason to mess with it, they can, that |
respect them and trust them to have the kind of
knowledge to make it work. Each one of my full-
time air staff also has some kind of feature that
they do that is theirs, that they can put their arms
around, where they get fo choose the music
without me looking over their shoulder. In the
midday show, it's a noon feature called Theme
Park’ and in the afternoon show, John Fisher plays
a daily piece of comedy, and also a little feature
we call The Great Ponytail Special that's sort of a
flashback, you know, ‘oh wow,” 60s or 70s stuff.
So this is an area where they get to contribute their
creative energies and | think that helps to keep
them focused....”

Yeah, it keeps them involved. You mentioned
about artists coming into the studio and
certainly, as time has gone by, more and
more stations are doing that. Besides the
benefit of getting one-of-a-kind
performances for charity CDs and the like,
do you really feel that it is a positive
element of programming?

“I think it's a double-edged sword. | do think it
enhances the station image and gives a sense of
being bigger than life. What you're trying to do is
make your radio station relatable to your audience
in a local sense and in @ music sense. The most
important thing between the records is that we
communicate a sense of community, that we know
what's going on in Seattle. And a big part of that
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“It’s funny, because 1

|
|

feel my background
with The Mountain
and Triple A over the
last few years has
prepared me for this
bold new future in a

significant way, in that

there’s no blueprint
for the format we’ve
been doing either.”

has to do with being part of the large music
community here and of being knowledgeable and
up fo date on what's happening in the music world.

“I think that live performances on the air can
definitely do that for you; they can make your
radio station sound very plugged in and very much
a part of the music community. But | think that they
can also be very self-indulgent. Some stations
probably make the mistake of going into them less
prepared than they should be in terms of having

~ decent interview questions and knowing how the
interview will be structured...how you’re going to

~ conduct it and how you're going to get out of it.

- Ours are structured and you have to have a really
large name before you get more than two songs
on our air. | mean, Lyle Lovett, maybe, plays more
than two songs when he comes here, but for the
most part, we ask a couple questions, we invite
them to play a song, we ask a couple more
questions, we invite them to play a song and then
we thank them for coming. As | said before. John
Fisher is brilliant at keeping these inferesting, but
retaining control.

“As an interesting aside, we are trying something
new in August in conjunction with Microsoft. We
are going to broadcast a live show of Los Lobos
from a club here in town, and via Microsoft, it is
also going to be made available, not only on our
own Web site, but also available both visually and

‘ audibly around the world. This, once again, makes

KMTT larger than life and special.”

Okay, now let’s get into what 1 think is an
exciting and probably scary subject for radio:
The whole deregulation thing that has come
down and the new rules for ownership.
Clearly Entercom has made their moves very
quickly in Seattle.

“Yes, and I'm very excited about it. It certainly is a
different scenario here at The Mountain now than it
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PATTESMITH

then and now

By John Schoenberger



It is not often that one is jerked into

Jull remembrance of a half-forgotten period
in one’s life. Seeing Patti Smith at The Roxy
not long ago, listening to her new album,
Gone Again, and now talking with her,

has done just that to me. During the mid- to
late-70s, when I worked at Arista Records,
and therefore, with Patti, I was young,

more idealistic and, as I look back on it now,
quite naive. In fact, I have just fully realized
how important Patti Smith has been to all
Jorms of rock music up to this very moment
and what she means to me as an artist.
Further, and perhaps even more importantly,
I now understand how dedicated she was
(and still is) to all of her artistic endeavors;
how courageous she was to put love

and family in front of her career;

how naturally she has orchestrated

her return to the public eye.

She really is a person to admire.

Patti and I talked recently over the phone,
while she was in the midst of her first
European tour in almost two decades. We
didn't really talk about music very much;
instead, most of the conversation drifted
more toward life - what we thought and
believed back then, and what time and

experience has taught us since.

It was a honor and pleasure
to talk with her.

N/

Has it been going well for you in Europe?

“Oh yeah. The people have been really great; we've had a
real strong reception to the new material, which was surprising.
And we've had an interesting range of ages, with people
bringing their teen-agers and so on. It’s been really nice.”

When were you last over there?

“1979. So the people all want to ask me about whart I've
been doing che last 20 years, or to tell me abour a concert
they went to in 1978. 1t’s been heartwarming.”

1 know you always hoped that you could touch people,
maybe even make a little bit of a difference in their lives.
When 1 saw you at The Roxy a few months ago, it was
quite apparent that you really did have a lusting effect on a
lot of people’s lives. There was a lot of love in that room.
“I'm surprised, but that’s what people say. Happily it scems
to have been a positive effect, oo, because when | think
back - and I'm hoping that people were able to translate all
of our energy in a positive manner - there was a ot of
abandon and a lot....”

Would you say anger?

“Well, an adolescent thrust, which I think is important and
is the way it should be, but thac kind of thing can be
translated negatively as well as positively. But it scems to
have had a positive effect, and I'm glad of that.”

I worked at Arista Records in the 70s as the national
album guy on the West Coast. In fact you and | did some
traveling around to radio stations together. I distinctly
remember once when your plane was delayed and you got
in late - you had just arrived at the old Tropicana Motel
on Santa Monica Boulevard.

“Yeah, that’s right.”

Well, you weren't ready to go anywhere and 1 was getting
ready to stuff you in a limo and take you all the way down
to Anaheim. You were a little cranky at first about it, but
once we got down there, everything was great.

“Oh, I always liked going to radio stations, really. I thought
it was important. I might have been cranky from traveling,
buc | really worked hard at radio stations, not so much to
promote our records, because that wasn’t my main concern.
My main concern with radio was how it was shifting, how
we were losing our FM communication line. There was no
longer any alternative-style radio. 1 felt like in the 60s we
helped invent it and it was extremely important. [ think
FM, which was the Alternative Radio then, was very
instrumental in bringing people together culturally, not
only artistically, but policically. It was a definite communication
ground and it just dissolved or expanded, unfortunarely,
into a glorified Top 40 system by the end of the 70s.”

Yeah, the owners finally realized the FM band was where
they were gonna make their money, which was not
necessarily the case in the 60s.

“Exactly. So we tried to fight it. I went to hundreds of
radio stations and [ wasn't even concerned with them
playing the record. | just wanted to plead a case for them to
open up programming somewhart. I'd go and 1'd say, ‘Don't
even play “Because The Night,” play a Jimi Hendrix song’
or ‘Let’s hear “Like A Rolling Stonce”™ or some [John]
Coltrane.” And theyd say, *Oh | can't, it’s all formatted
now.’ | couldnt believe that FM had been reduced to thae
There were a few really good holdouts, actually in, T think
it was Austin, Texas; there was Ladybird Johnson's station.”



KLBJ.
“These days, I don’t know, would you say that
Alternative Radio is rebuilding itself?”

To some extent, yes. I think today’s Alternative Radio
has recaptured a lot of that rebel spirit from FM
radio in the 60s, but it’s also become a very
mainstream format with consultants involved with
it. It's a lot more structured than it was in the 80s.

' Now, within the last four or ﬁve years, Adult Rock
r Triple A Radio has emerged - it certainly has to
deal with the realities of the 90s - but theres a lot of

that old progressive-radio spirit within the format.

In fact, a lot of the people that program these stations
are from those early days.

“I always look for it, not that it'll be like it was, but
itll be a new thing, something revolutionary. It’s just
not about exchanging musical ideas, it’s about
exchanging information and a little education. When
you think of all the hours that you have young
people’s attention on radio - it might not be as
strong as it was in the past, now that we have Music
Television - it’s still a very powerful network to bring
’em all together, give them inspiration, make ’em feel
somebody cares, that someone’s speaking to them.
We need to continue educating and re-educating
about AIDS, talking about the environment, or just
young people’s troubles, lack of employment or lack
of family guidance. We have to talk to them.

“A lot of the media has been interested in ralking
to me here. And they're not interested as much in
talking about the record or the history of the band,
or anything like that. They want me to talk about
IAIDS or they want me to give some sort of parental
advice - as much as I'm qualified to do, which is not
much more than any other concerned parent or
citizen. I can see that everyone is concerned about
communicating some kind of inspiration or positive
message to young people. The young people seem to
be extremely troubled.”

Yeah, I think a lot of them don’t see much hope.
“We gotta kick that out of them! We gotra say,
‘That’s enough of that.””

I'm with you on that. You know, one thing I noticed
when I saw you performing at The Roxy, it had been
a number of years since the last time we had any
interaction or I had seen you perform, and there
seemed 1o be a different look in your eyes. Before
there was - and I don't mean this in a negative sense -
there was a sharpness, like daggers, in your eyes.

This time, there was sofiness and love coming from
your eyes. ’

“Oh certainly. A lot of my concerns back then were
much more self or artistically concerned. I was concerned
with the state of art, the state of radio, the state of
censorship, the state of our cultural communication
grounds, and I was a lot more angry and confrontational.
I think that was exactly how I had to be then.

“But at this time of my life, having seen a lot of
things, survived a lot of things, and being a parent
myself, my concerns are a lot more basic, a lot more
global. I think the average individual’s struggle is even
more important; somehow, being a parent and having
seen a lot of friends and loved ones die, I feel more a
part of the collective struggle, which is more the
everyday citizen’s struggle.”

And we need a voice.

“In the past, I wasn’t qualified to speak to that
struggle, because I didn't really comprehend it and it
wasn't my particular struggle. My particular struggle
in the late 60s and early 70s was basically artistic and
cultural, and so I suppose that’s some of what you're
seeing. [ felt a lot of individual power in performance
when I was younger. I still have that, I still understand
it and use it, but 'm a lot more concerned with the

whole configuration in performance. I'm more concerned with how we're all doing, not how /i doing; you
know, how my monitors are, how the band’s playing, have I talked to God within the hour. My concern is |
more basic now: How are we all doing as a people in a room together for a couple hours? I'm interested in us
staying in contact. Sometimes, of course, I'll go off, just like any artist will go off; just like when Coltrane
would come in and play a melody and then go off on solo....”

And come back about two hours later.
“Right, but he came back. [ am interested in still exploring in that manner, cause that heightened aspect of
performance has always been meamngful to me. I'm also extremely interested that we as a group of people
all cognizant, that we're alive, that we're together in whatever room - whether it’s a hot smoky club or an
arena or some of the places we've been playing here. We've been playing in small Roman amphitheaters; we'y
played in Verona where we were just footsteps away from Juliet's tomb in this 2,000-year-old Roman
amphitheater - it’s been pretty incredible. Bue still the pursuit is the same. We've chosen to spend two hours
together, we've chosen to spend this little segment of our lives together, and so I like to think that we can
experience something together, even if it’s some tears or some laughs or some small bit of enlightenment -
hopefully we’ll experience thar together.”

“I felt a ]ltot of individual Soatvey
in performance when I was youn
Istill Izave that, 1 still Snderstond i pi )
use 1t, but I'm a lot more concerned
with the whole configuration
in performance.”

And I noticed you made a big point in that Roxy date to give all band members - some of which you've ¢
with a long time - their own moment at the front of the stage. i

“I think that’s imporrant. But I like the people in the audience to have their moment, too. Last night we were
in a fairly conservative venue, where the people were very responsive but conservative. I could see that they
really wanted to interact, but because of security, because of a certain cultural manner or whatever, I
they were hesitant to let go. So right at the end of the show, after going through a lot of really beautiful chi
we had the whole band - my son and everybody - and we did a really trashy version of ‘Gloria.” It was pret
trashy, too. I was pretty wiped out, but I just said to the people, *“Would you like to sing?” and they said, ¥
So we just beckoned them to sing and all of a sudden they had a great time, it was their moment of relcase

So your son's over there with you?
“Oh, my son and daughter are here - Jackson plays.”

Is he still doing “Smoke On The Water?
“Yeah, he’s about to shift though. He has this Buddy Guy song he wants to do. He loves Stevie Ray Vaughan,
and he’s trying to learn the chords to ‘Voodoo Chile,” so he'’s expanding. But we have the perfect venue fo

‘Smoke On The Water tonight, because we're by the Lake Geneva shoreline and Geneva, I think, is where
they actually wrote the song, so that’ll be fun.”

How long has he been playing guitar?
“He started playing guitar after his father passed away, a little more than a year ago. He pretty much taught
himself and he’s in the perfect situation now; he’s getting each member of the band to give him a little tip
a licele riff. He's taking it very seriously, as seriously as a 14-year-old boy can, so he's doing very well.”

I noticed you're also playing guitar. Did you ever play guitar when you performed in the past?

“I played electrical guitar sonically, I didn play chords and things. I got into feedback and I really had it
quite developed, it was the only thing I was really interested in. I was interested in improvising because I was
starting to get tired of spewing language; I started getting involved in translating that kind of cerebral encrgy
into sound. [ started to have a desire to write some little songs, and, for six or seven months of his life, Fred
taught me to play acoustic guitar. I dont play a whole lot, but I play. He taught me enough to get by and to
write some songs...enough so that I could write the songs on Gone Again for him.”

Fred was a teacher for you in a lot of ways, wasn’t he?

“Yes, because even though we were about the same age, he had been through certain things before me. He
had started playing so young and had achieved a certain amount of fame and then, almost nothing, in such a
short period of time. He had experienced the heights and the depths very quickly and was able to see the whole
cycle. He was also part of the development of the cultural revolution, which I wasn't. He was there in Chicago
and part of the riots and was thrown in jail and protested Vietnam, and he went through a lot of things that I
wasn't part of. He had a lot of knowledge. He saw a lot of things and he shared those things with me.

“We got the idea to strip down in the 80s, to completely strip down, so that we were pretty much
struggling citizens just like anyone. It was a very difficult, but beautiful, process. It was one of the greatest
learning experiences I've ever had. It had a lot to do with my change of expression from the 70s to the 90s,
because I had learned a lot of things in the 80s, like humility and gratitude. Powerful thing, gratitude.”

Did you and Fred have a common love for literature and poetry, or was that what you brought to the relationship?
“He was interested in that, but not as much as me. He had his own pursuits. In the 80s, Fred decided to
pursue all new things. He began to study Beethoven and how to build a symphony; he wanted to become a
pilot, so he studied aviation and he did become a private pilot; he even studied golf and became an excellent
golfer. Fred was part American Indian, and he spent a lot of time studying his people. While he did these
pursuits, [ studied literature and wrote. [ spent the 80s writing.”
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“I think that we

are a lot stronger
than we give
ourselves credit for.
Fred and I used to
talk about how the
individual is
made to be strong;
ysically,
emotionally,
and spiritually.
Its wztbg,n us to "be
strong.

Is a lot of what's in The Coral Sea from that period?
“No. The Coral Sea really came in a very brief burst. I wrote it in 1989, literally moments after Robert

Maplethorpe died.”

The book is dedicated to him and the royalties go to a research fund in his name, right?

“Yes...to the Boston hospital that he passed away in. Robert and [ were in communication in his last hours
and so I keprt a vigil. When his brother notified me that his time had come, | had just gotten my son ready
for school; I put him on the school bus and I was sitting there when the call came. I immediately started
writing it and [ wrote for the next couple months, but I put it away ’cause [ really wrote it for him. I decided
to publish it because, knowing the way Robert was, he'd like to see me put my work out in the world.

“I've always been one who did work and would shelve it or put it away. The reason my work even came
out into the world was often because of the encouragement of someone else. Robert really encouraged me and
Lenny to do our first independent single so many years ago. | was glad, actually, to bring The Coral Sea out
for him, and I'll probably bring out 2 lot of the writing that I did in the 80s fairly soon.”

I know yor've experienced a lot of close people passing on to the beyond. Robert was your first experience.

Do you think it helped to prepare you for Richard [Sohl], your brother and Fred?

“Robert passed away in 1989. I've been trying to describe losing Robert as the youth of my grief. Robert was
my best friend, I knew him since we were 20 years old. We had gone through enormous highs and lows
together, and had created a lot of work together. He was diagnosed in 1987, and to watch this painful two-
year process was in some ways a gift to me. As difficult and physically painful as this ordeal was for him, he
still worked extremely hard all through it. Robert always had a tremendous work ethic and he maintained his
work ethic all through his illness, right to the end. Even in the last days in the hospital, when he was
somewhat paralyzed and blinded, he was still drawing, he was still communicating to people how he wanted
his work to be presented. He tried very hard not to present a demoralized picture to his friends and was
extremely stoic throughout. Watching somebody struggle so hard to hold onto their life force, and eventually
lose, taught me, or retaught me, the value of my own life force. It also made me a lot less patient with the
temptation of others, or even myself, to be frivolous about that life force or to even throw it away. Then when
Richard Sohl died - he was my piano player since 1973, he was 37 years old, he died of heart failure - those
two losses, I think - helped in some ways prepare for the ones to come.”

You can really only see that in retrospect, can't you?
“I think that we are a lot stronger than we give ourselves credit for. Fred and I used to talk about how the
individual is made to be strong; physically, emotionally, and spiritually. It’s within us to be strong.”

And the real battle comes from the cultural pressures
that want to beat that down?

“We have to learn 1o become individuals again so that we
can merge again. We can't get lost in some kind of
negative cultural swirl. What we have to do is reassess
our importance, our value as individuals, and then
come back together as strong individuals and that way

we can make some kind of difference. That way we ’
can be a great influence.”

I think a lot of those lessons, or those re-learned
perspectives, come across in your new album. {
“Thank you. I think a lot of that is a reflection of Fred.”

His spirit is in this record, but there’s also your
revived spirit, which is equally as strong.
“Even when I might have had a sharper edge as you
were saying, | was still, within that sharpness, a
positive person. I basically have a pretty optimistic
view on things, partially because I just find the mind
of man so fascinating. I was watching the TV and
they were showing pilgrims around Mecca, and thr'e

were hundreds of thousands of people bent on the
ground praying simultaneously. These ideas and
these rituals come from the mind of man. The other
night we were driving and we stopped, at, like, on
in the morning, for a pit stop. We happened to stop
in Ruan in front of the Ruan Cathedral, this huge'
beautiful cathedral that all the impressionist paintérs
painted. It was so unbelievable to stumble off thifj
bus and to confront this beautiful cathedral. The

we walked down some back streets and came upon
another little square, and in the center of the square
was this huge ancient stone with lilies growing out
the center: it was the stone where Joan of Arc was
burned at the stake. I was walking around looking at
these things half asleep at one in the morning
thinking, *What a great life”

You've decided to move back to New York, haven't you?
“Yes, yes I have.”

Do you think you would have been ready to move
back to New York and back into the public eye prior
to Fred’s passing?

“Fred and I were already thinking of doing that. We
had a lot of plans...he had been in a very energized
state and was thinking of us moving back east
anyway. | wanted to be near my family and he
wanted to be where work was more accessible to us.
For me, it’s not just coming back into the world,

it’s being near my friends, my co-workers, my
parents and my sisters.”

Eventually, we learn all those things are the most
important, powerful things in our life, don’t we?
“Well, I'll tel! you how powerful it is. I've actually
come to cherish New Jersey!” [laughs)

Everybody in New Jerseys gonna love hearing that.
“Well, I have! Every time I go back to South Jersey, I
sec those fields and I see the old square dance hall
and I see the Mr. Dippy Ice Cream Parlor.”

And then you know you're home, right?
“And then I know I'm home.” @&

Photo Credits: Annie Leiboviez
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So, how’s your day going?
“Well, Il tell you, I'm one of those
guys who thinks, "You know, | really love
what 'm doing,” but on the other hand I sometimes just
say, ‘I think I'm trying fo do a little too much.”

| feel like that all the time.

“I think most people must feel like that ot some fime or ancther. Ifs just that | have been
involved with a lot of exciting things since my decision to focus full-fime on music this past
January, instead of being completely schizophrenic and forn between clothing and music
all the time. 'm finding they're two totally different types of businesses.”

Why don’t we go back to the beginning and have you tell us how
Putumayo got started?

“Sure. Well the whole idea of Putumayo really evolved out of my interest in South
America. Basically, when | was a college student at Washington University in St. Louis, |
majored in Latin American Studies. | graduated in 1973 and decided to explore the
countries that | had studied, which were Columbia, Ecuador, Peru and Bolivia. So | went to
South America in 74 and began going to the mountains and jungles - | went both to
explore and visit the Indian people that | had studied. Almost immediately, | got excited by
the handcrafts that | found and decided that | wanted to somehow find a way of
developing a business that was oriented toward traveling the world and bringing things
back from those places; at that point | was only thinking about the crafts and folk art
traditions of the people around.

“ was fortunate in that | came into this at a good fime. It seemed like there was a
growing interest in crafts of remote traditional cultures and the market hadn't been saturat-
ed yet. What I'd do is go collecting and | would ship things back. | was then able to get a
great deal of press and exposure, because | would do these shows ot different places;
people were really struck by the products, because, at the time, they hadn't seen much of

50 lotallyadu@

MANY OF US HAVE HAD THE OPPORTUNITY TO MEET AND
CONVERSE WITH PUTUMAYQ'S FOUNDER, CHAIRMAN AND
VISIONARY DAN STORPER (OR HIS NATIONAL PROMOTION
DIRECTOR LYNN GROSSMAN) AT CONVENTIONS AND
GET-TOGETHERS.
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MEDIUMS OF ART AND MUSIC. PLEASE JOIN ME IN GETTING

TO KNOW DAN STORPER.

anything like it yet.

“After about a year of traveling and coming back fo do these shows in galleries
throughout the Northeast, | opened my own litle shop on the upper east side in June of
75. It basically had handerafts and some clothing objects, clothing pieces like hand-knit
sweaters and espadrilles and other things that | found in the markets in South America.”
Was that the best way to really get settled in, so to speak?

“Yes. | wos able to spend time in the refail store and later when we expanded - at
one point | had several stores - | was able o see what customers reacted to. | began
expanding on the clothing side, either by buying, or later, beginning to design my own.
And so we developed a reputation of having kind of hip, funky confemporary, ethnic
clothing, or contemporary ethnic-inspired clothing.

“What | eventually learned from all this was how fascinated | am by things that are
cross-cultural, where the fraditional and contemporary merge.”

Because there’s a lot to be learned from both sides?

“Yes. Its weird, in some ways, | have remained an outsider to the fashion industry.

I came in without any background in design and fashion, and ended up becoming a
clothes designer for 12 or 14 years. | was just simply looking for fabric design - colors
and patterns - that were pleasing to the eye that hopefully women of all ages and
ethnicities would like.”

How did this evolve into music?

“Its funny you should ask that right now. | was just talking to my partner in the music
division, Michael Kraus. He just came in to talk about a National Geographic store
fistening station. We already have listening stations at the American Museum of Natural
History in New York in their gift shop and we're trying fo place some listening stations in
some other cool places. | told him, "You can get it into National Geographic, come on.”

“But anyway, the whole idea of Putumayo Music really started when | was in college|
I had a little business selling records out of my dorm room. You know, | would basically
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compete with the local record stores, because the students would want the latest Van Morrison or James Taylor
album and couldn't always get it there. 1 would go down to the local distributor and buy a bunch of them and sel
‘em. |, probably like a lot of kids, felt fike I could somehow pick the hits and began to buy other afbums by lesser
known artists to sell, too.

“Then, in f guess 1991 or so, | was in San Francisco in Golden Gate Park. | was walking along and there was
this African American band, called Kotoja, playing in the pork on a beautiful summer aftemoon. There must have
been 500 people out there of all ages and ethnicities dancing. It was just o magical aftemoon and the music was
very upbeat. | was very struck by it. I said to myself, You know, | bet there’s a lot of great music that | don’t know
about.” You see, what had happened was | had complefely lost touch with music and what was happening now. |
had stopped listening to rodio, because | had traveled a lot. In my stores | would always play a blend, | mean it
was stuff like Bob Dylan, Carole King, James Taylor and so on - artists that | knew and loved for many years.”
Rootsy, folky kinda music?

“Yech. In the early days | was also playing music from the Andes, Andes pan-flute music and other things, but
that | would mix in with Dylan, Taylor and those other arfists. But that was also music | had discovered several
years earlier. When | got back from the trip to San Francisco, | walked into one of my stores and they were play-
ing this hard rock music, and | said, This is ot the kind of music that we should be playing in the stores fo create
a positive, upbeat...”
it didnt fit?

"Yes. It didn't it on infernational environment. So ! started going into the record stores and looking around but
I was fotally...} mean | was astonished at how difficult it was fo figure out what to buy. The staff at the counter or
on the floor didn't really know it - it was obscure and it seemed people were intimidated by it. And | must admit
that | was completely out of touch with music when | came back into it. We were joking about this recently, but
I thought Pearl Jom was a rap group and | thought when somecne said R.E.M., they meant rapid eye movement.
I mean, | really was out of touch. So then | started asking questions, a litfle bit like my archaeology or
anthropology training. | felt there's gotta be great music, | know it exists, but how am | gonna find it. | subscribed
to magazines, | tolked to the buyers in the stores, | bought a ot of CDs that were basically just pretty packages,

I learned from word-of-mouth. | started fo hear songs, which o me, were very magical, whether they were by
American singer/songwriters who | sfill loved, or by international performers.

“In mid-92, | began making some tapes for the stores. | would flow music from Bennie Raitt to Jimmy Buffet
and all the other ones | mentioned before, and then | would throw in people ranging from Johnny Clegg to
Gilberto Gil fo...'m just looking to see if | can find an early tape. Ah, yes. This is an arfist list of one of my early
tapes: Black Uhuru, Rickie Lee Jones, Jimmy Buffet, Alison Brown, Basia, Van Morrison, Bruce Hornsby, Acousfic
Alchemy, Areth Franklin, Santana, George Ebenn, Spinners, 10,000 Maniacs, Stevie Nicks, Djavan (from
Brazil), Patrick Haley (from Scotland) and so on. That gives you an idea.”

i VISION

If they were a foreign artist, was the song in their own language?

“Yes. It didn't seem fo matter. In @ sense, you know, | was frying to put sounds together that would work for
in-store play. The process was very similar fo what you'd want to do for @ CD or for a radio station or for
anything where pecple are a captive audience. You're trying fo create environment.

“So | started making these tapes and it seemed that almost immediately | began to get an incredibly positive
response - both from the employees and the customers. It seemed that almost every few minutes someone was
coming up fo the counter asking about a specific song, asking about where they could get the music or did we
have a tape of the music we were playing.”

How did you get into selling this music?

“As it tuned out, | had a friend from an organization | belong to called Business For Secial Responsibility; his
name is Richard Foos and he happens to be the president of Rhino Records. (There’s also a lot of ofher members,
like Ben and Jerry's, The Body Shop and Reebok.) So at a conference @ couple months later, | told Richard about
this incredible response to the music we were playing and asked him what he thought about festing a compilation
series with us. You know, something we could collaborate on. He said he'd be happy to talk to his people about it.
After a few months, they decided to go ahecd...the way we were gonna do it initially was we would pick the music
and they'd do the packaging, the liner notes, the licensing, the manutacturing and the selling of it o record stores.”
Oh, so you did the easy part and they did all the hard stuff!

“Well, the stuff that they were experienced with.”

That's true, but the clearances, the rights and all that kind of stuff can get tedicus.

“Beyond fedious! Then we decided that we would try to sell the music to the 500 clothing stores we were selling
our clothing fo, o see if it would work with some of them. The idea was fo see if it could work on a broader scale.
So in April of 93, we released the first two Putumayo compilations, then two more in October. We did four with
Rhino, before we began to do them on our own - we have a total of 17 fitles in our discography at the moment.”




WHAT | EVENTUALLY: LEARNED FROM
ALLTHIS WAS HOW, FASCINATED | AM
BY. THINGS THAT ARE CROSS=CULTURAL,
WHERE THE TRADITIONAL AND
CONTEMPORARY: MERGE. , ,
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sound which is accessible; somewhat familiar and strangely interesting. | kind of look at the
food industry a little bit, or compare it o food. Can you imagine life without Mexican, Thai,
Chinese food, etc.2 There's a certain amount of spice and variety that you get that's exciting.
There's absolutely nothing wrong with American and Western music, but the combinations of
music that are happening now are amazing. I'm so convinced we're just at the cusp.”

It can appeal to the baby boomers, the yuppies and the budding next
generation of hippies, too.

“Yes. Everybody can like it. ! think Johnny Clegg and Juluka are an excellent example of @
cross-connection between cultures. | mean, South Africa is a perfect example of a melting pot.
The fact that here is a guy who is white, who grew up first in England and then in South
Africa, who formed a bond and a musical relationship with a Zulu South African is amozing;
the fact that they wrote songs together, performed together and created this excifing blend of
music. For a lot of people, it was the first time they fell in love with modem African music.

“But § also think that there’s almost like a gap developing, oo - the hardcore World Music
fan's tastes have now evolved to Africa 301. Anyway, what we're trying to do is show people
that anyone - my friend's 75-year-old fother loves the music from Puma Africa - can get into
this music, because it just makes you feel good. By the same token, on the radio side, we
recognize that playing music in foreign languages is tough to fit in and so | think that process is
certainly gonna be a gradual one. But as in the past, if you find songs that can be hit songs,
they can happen in the mainstream if they are promoted or marketed in a certain way.

“We believe we have such a song on our new release One World, which just came out in
early July, with Majek Fashek’s ‘So Long.’ To my senses, it's the perfect kind of cross-cultural
song. We've had it on previous compilations, and it has always been a favorite, but we just felt
that since this is our first international launch of a CD, we needed a perfect spearhead song
that not only reflected some of the best World Music, but also, lyrically has a lot to do with
what the One World project is all about. You know it was produced by Little Steven, don't
you?”

Yes. | remember when that album came out on Interscope....

“Did you like it ot the time?”
lloved it.

“Ifs funny, there isn't a single person who ['ve run across from radio, from any kind of radio,
who knows that song that didn't love it. And yet, it didn't do that well on radio. | think it was a
question of being before its fime.”

Are you and Lynn going to pursue it?

“You bet. We've sent One World, with ‘So Long’ as the focus track, to a variety of radio
formats. We're gonna work it more intensely to Triple-A, Public Radio and college, but we're
also gonna be working it, in certain markets, fo hot AC and maybe even Top 40.”
So that kind of brings us to another point; you and Putumayo have certainly
done a lot to promote the oneness of the world and the beauty of individual
cultures around the world, through arts and crafts, clothing styles and now
music. And this summer you took a big step with your involvement around
the Olympics. First by launching the One World compilation and its
connection to both UNICEF's 50th Anniversary and their call for a world
truce during the Olympics [Putumayo is donating a dollar from each €D and
50 cents from each cassette sold to UNICEF], and by also releasing The Best
Of World Music and A Johnny Clegg And Juluka Collection, which happens
to coincide with a reunion tour they are doing. Further, on July 13, there
was a One World Festival at the Washington Monument, featuring Toni
Childs, Kotoja, Capercaille and Inna Zhelannaya, who all appear on the CD.
In addition, Putumayo World Music is also sponsoring concerts in the
Olympic Village and at the AT&T stage in Centennial Olympic Park.

“That's right. We are all very excited about it.”
Is there @ more noble cause here?

“Well, | think that ultimately any one of us can do things that could make a difference. If
ultimately people love art and styles from around the world, if ulfimately everyone loves the
music of the world, if ultimately people love to travel, and if ultimately people basically see the
world in its most noble way, they see the world as a place where people can, in theory,
co-exist. But obviously, in reclity, we're all frustrated and horrified by the fact that the world has
been a place filled with war, hunger and persecution. But | believe that deep within us dll,
people want o get along and music just happens to be one thing which can, in a sense, bring
people together and introduce people to other cultures. Through Putumayo, it's not like | am
purely a missionary for great music or great art or anything, 'm also trying to create a
business that works, but | think | can also have a company that can join other socially
responsible companies to try and do some good. You know, to connect somehow with when
you wake up in the day and you're going to work, that it's with the belief that you're making a
litfle bit of a difference out there; that you're giving back.” @
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“Don't know what you heard/But ‘come on’ is my favorite

word.” That's a line from “Her First Mistake,” on
Lyle Lovett's new The Road To Ensenada
(D, and ofter just one run
through it, you'll be saying
“tome on,” too, ‘cause
Lovett has never
sounded better.
With six albums
now under his

belt the man

Wil Van Overbeck

is dearly a
the peak of his
craft,  creating
all-American  music
that defies genre or
categorization. And to help
bring each song to its fullest

potential, Lovett was joined by veteran



Dean Parks. In addition, several other John Schoenberger
I've always been cirious about when music really start in your life? Did you study music as a child?
tyle Lovett

eyebrow raisers also p(ll'tOOk in the I never tealy formally studied it but | took guitar lessons and piano lessons from an early age. It was o
second grade when my folks gove me @ guitar and [ decided | reglly wanted to learn how to play it. | a
sang In chorr in grode school

H : . . Was it Baptist? I ask that because there are strong gospel influences in your music.
recordlng rliuul, m(IUdmg PUUI Liheran, actuotly. | went to parochial school, so yeah, so we did a ot of singing - music was a big part
of school.”

Did you think ir was gonna be your life’s work at that time?

Franklin, Don Potter, Luis Conte INGy vies el sowiiing | enjoyed doing.

When did you realize you could make a living doing this thing?

Thats, | think. an answer you e a'ways stiuggling wiih, you know, even now. But | started playing in club
wher | was 18.°

Jackson Browne, Shawn Colvin, Matt

Has it always been your own band?

*Yeah, | alvays iried to play songs by my fovorite Texos singer/songwriters ke Guy Clark, Townes Vo
Zandt and Willis R. Ramsey. It was then that | began trying to wrile songs, t00. So | always played
singles, so fo speck. You know, it was aiways about the songs.”

Rollings, Sweet Pea Atkinson, Chris . ,
So wordd you say it was mostly those Texas writers and the “outlaw guys” like Waylon and Willie, who

influenced you the most musically at that time?

Well ves and no. | doi know if they were the outlow guys really but they were s fe' songwiters fr

: o Texcs wno wese getling record ded's ot the time. You know, Willis R. Ramsey’s a wonderful songwriter, Guy
Hillman, Valerie Carter, Stuart Duncan Clatk has such a siong sense of narrative and Townes is so poetic. And, of course, there wos B. Edwa
Stevenson, Steven Promholiz and Michael Murphy who were also doing really well. Those were pecp

inat | woula go around Texas to see.

Rundy Newman (]nd Whew_"m(]ny So they were the most real direct influence?
! Direct inflvence yeah. But WWilie Nelson was getting really huge at the time, and to go see Wi
“I think if you try to wos aways insoiing. to
. : i Clearly theres a Texas thing going on in your music - you drive that point home with three
mOTE! Ul"mo‘e’y, The Road TO different songs on the latest record. But it seems that musically youve always kind of
chosen a lesser-traveled road. There’s lots of styles going on, like swing, jazz, gospel, blues,
country and rock.
. I've jus! been lucky fo have always goften fo pursue whatever | wanted to. The record
Fnsenada, co-produced by longtime o [C“"Q Records] clgvovs been really supportive by letiing me go creatively in any
FECHON | Was Arawn Iowar
ﬁgurg out w/]dt mlght ‘| also feel lucky that I've been able to get away with it in terms of my audience, wh
has been so supportive over the years. Under those circumstances, | think everybody,

collaborator BI"Y Williams. is a anybody playing music would make the kind of choices that I've made; | mean, just
[}

pursve music thai you fike ‘o play.

Music that you can enjoy playing night after night after night?
“Exaciy! I you're doing things you like you don't get tired of it. | think if you try to figure

snupshot of the breadth and depth out what might be successful and you do just that, it ends up being the worst thing
could do
b € SUCCE. S{f‘ u[ dﬂd )/0 U do Then it's all work and no fun, isn't it? Well, The Road To Ensenada seems ro have

two sides to it: the lighter side with songs like “Don’t Touch My Hat” and a darker
side with songs like “Promises.” Would you say most of your songs come from
personal experiences in your life?

“Yes and no. [f not from actual experiences, my songs still represent the kin

| had. we've all hod. When you're wriling @ song, you can play out how

of Lyle Lovett's artisiry.

When | met ly|e in the |0bby of the through @ narrative, thiough a story, that may not have actually happened to
. ., . However, you can cerfainly demonstrate your feelings very effectively that way.
]ust thdt, 1t ends up bel ng iat way If can be personal and then not personal ot the some time
. . . . You can't get too specific in three or four minutes, can you?
HO'GI leko n Beverly HIIISI l d|dn't That's *'negw"ﬂ'e 4?" Vfci;bov“ deos {?deos sort of take {éme f that away. That's why

we're not doing @ video on this album

Ob really? I heard “Promises” was something you originally wrote for Dead Man
Walking. Is that correct?
know what to exped. What | found No no% really. One of the toughest things for me is to write something sort of as a
mission or @ project. For me, thats a reatly dﬁhnw thing. It just so happens |'ve been friend
with Tim Robbins since we did The Player together back in 91, and so he called up and
. he sent me a 1ape of the movie - the cut | sow was a lifle bit onger than the fina

was a gm(erII Um(UIﬂ'e gemlemﬂn/ The film was so powerful and moving, that after | finished watching it | though, ‘Boy, | can
write anything for this!” But | started thinking about the songs we recorded for my new album
and that one occurred fo me that it might could work.

the worst thing you

H So “Promises” was something you had already recorded?
who has a sense of humor U|0ng with I wos somelhing we hod already recorded, yes. So | sent it to Tim and he liked . And

» bacause his soundiicck was gonna come out before my album, he was cool with
could do.

h b { Yeah, that was an interesting concept he had: as opposed to it being a “soundtrack” per se, it
i i i i . was “music inspired by.”

1 ONIDR3{{USSION FOL BUSK “Right. Tim's o gcod example of somebody who pursues ideas because he's interested in the
creatively. He doesn't first think what would be the best for business. He was really trying
somefhing with this movie and then to go around and collect some songs to make a record that
fhey would sell as an album to benefit this cause. | thought it was a great idea. Ifs fun to work with
pecple who are frying fo do something meaningful as w‘j as creotive



Yeah. Cersainly from a media point of view, he has generated a heightened awareness
about capital punishment.

"It was a genuine hearfelt thing of his. When you work with people who are doing
whal they re doing for fose reasons, ifs inspring. You don tofien ge to work with smart
peoge who ore warking out of sincerlty. That's the main reason why | do this thing, s
the big poyott *

Ideally, you actually do touch some lives and make a lietle difference, too.

"Wel, whot raally hapoens s thot 1t touches your life. Ifs not like o benevolent sort of
thing. what really happens is it touches your We. Thafs what's wonderful about getiing
10 pursue Ony kind of creative endeavor.

Let’s talk about some of the other songs on the album: “Her First Mistake” has an
almost Brazilian samba rbyr/ml going on in it
“Thas right yeah, | sor of pictured mysef

Like Antonio Carlos Jobim? Was his aura hanging arownd the studio
when you were recording that song?

"‘Wel, kinda. We worked with Luis Conte. who ployed oercussion
on that song. He's so wonderful.. you know, he defected from
Cuba when he was 17. | don't know if you know his wor
Dut he's an amazing percussionist, realy fne. So hat was
the groove and he just made it come fo life.”

The album also has three songs thar are directly
about Texas, Texans and the Texas way of life:
. “Don’t Touch My Hat,” “That’s Right (Yoi're
we b ou gh fu [ Not From Texas)” and “lfmg Tal! Texan. "'Did
- you feel the need at this time in your life to
reinforce your roots, or did it just happen to
fall that way?
‘Ifs just @ way to be obnaxious really. {laughs)
People from Texas are really obnoxious about
being from Texas. I'm sift trying to decice #
I'm making fun of my home state because of
the inbred arogonce Texans have. or
whetner | really am that way, too. That's
sori of how t siarted, out | kind of think |
really ‘eel that way, to0.”

always try

't what you're
v and then the
wi! companys very

wriive in SC/]C’du[lflg Theres a pride thing going on there?
"Weli that's right. There's an independence
in Texas people are proud of. People from
Texas ore taught from o an eorly age that
Texas is the only state in the Union that
was ever an indepeadent county.. you
&now, Texas won its independence from
Mexico in 1836 and didn"t become a
. stote until 1845. So Texas st retains the
wou never know If [N

Yeah, and its so big and diverse too, it's
almost like a country within a country.
"It really is. VWhen people come down fo vislt
for the first time they're always surprised. They
have a vision - cowboy boots and hats - but it
depends on where you are in Texas, theres
definitely o lot of different things going on.

things to cowme

1t the right time,

'things gonna

». Theres never

rantee. Three songs thar really touched me are ‘It
Ought To Be Easier,” “Private Conversation” and
“Christmas Morming.” I couldn’t help but think
that a certain amount of those might have come from
Judia and the break-up of your relationship.

‘It was more general than ihat, more general.

Im sure it was a painful time for you and certainly the end
of a relationship is u common subject amongst the human race,
but those songs beantifully express one of the deepest subjects.
"We! | thaok yOou

And then “The Road To Ensenada’; the more I listen to the album, I think it could
be my favorite song on the record. Is it about getting tired of the road?

*Kinda. I'd been working on the recard out here [in LA] and when we felt we needed
1o ge! away, we would st drve gown 1o Mexico every now and then ‘or a oreak. |
just found Ensenada o be a charming I p'cce a good place. just ke home. you
now, 1o 301 & go off by yoursalf 1o ¥y 1o figure out what you're doing

Now about Billy Williams, you and he have been together all along, haven'r you?
"Blly Willioms hus. year, fharks for noficing. When | first met Billy, he was the band
diector of o country bond | met in 1983 playing a fair in Luxembourg. This band was
from Phoenix and in i wos Matt Rolings who played ine piano - hes played for me o
ew years acw 1d he's alsc ihe number one piano player in Noshville as a session
guy. There's wos 0o Ray Herman who's played guitar with me for vears now, too. And
some ofher guys who stll play with me now and again. It was fhrough these guys from
Phoenix | me! a ot of the peaple in the band.

“So onyway, Bifly and | storted 1o become friends and every fime I've been in o
recording studio, Bily's been in fhere. too. He's in his late fiffies, he's a wonderful guy.
Billy has absolutely no agenda o his own when he comes in the siudio with me. He

fries to help me do what  want to do. He's such a big port of my music, he ca
and such @ thoughtful producer. He's not like some producers you work with. You know
they've got their own reputation so they are frying to get their own sound - if's like
hire a certain producer, you get a certain sound

“What Billy does suits each individual song e, that
my arrangements; | simply let the song diciate it and
record that there's enough confinuity to stick it all together. Billy is a ma
make this hoppen

Theres a lor of guests playing on the record, and some of it seemed like you both sort
of helped each other out; like, I know Valerie Carter saug on this record and yoi're
on her new album.

'She’s such a great singer. | bo ghf he f t record in 1977 when | wa E
for the picture on the cover. | even ) ilerie through Amold McCulle
who has sung on my records and was out on the road with me last summe

You and Randy Newman did the Toy Story thing, and then he sings “Long Tall
Texan” with you on this record.

I've been a Randy Newman fan for years. One of the high pc 0
opening ocl in 1984, was when | got to ope

one of my favorite songwaiters of @

An,wcy t's a funny story. While we M
of thinking out loud and | said, Wow, Randy Newman would sound great on tis
Well, the second engineer, Bil Kms.ey had just f finished work R
album. He was standing back in the bcck f the K
never faks - and he says, me to call him?" And | fumed around and said
‘Are 2 Yech, I've jus king with him. I'l call hir
you want.’ So | said, ‘Yech!" So Randy came d g, an s how we

did my [album] and then the song for Toy Stor

And you worked with Al Green, that must have been an exciting expmma
“Yean, Al's a ver o oy and just one edb=> ger, the ene 3

when he’s there, it ble. We gs together aer recording
ike leterman. But ju nd singer, h r
legendary. | mear thrilt ¢ stenin

your musical heros cnd fo get fo sing with them...wow

And then, with Jackson [Browne] and Shawn [Colvin]...you really have a tremendores
collection of peaple on the record.
3 these are all people that I've gotten fo know and like over the yea

Does most of that happen touring? Is that how you get to know musicians the most?
g You ge

“Exactly, you really do! You get fo be friends witn people that work with. The
nafional tour that | ever did was with Bonnie Rait "dB” e and | are sfill frien

ust wonderful fo get to be friends with somebox dy lie her and 1o sk ! Y e
encouragement from somebody who fful px

fo keep going. YWe did a tour in 89 with Leo Kotike R

Rickie's %een so suppative, too. Shown played >
Jackson were friends. 1 hod met Jockson, but then he inviled Shawn and me to sing ot the
benefit he does every year in Scﬂo":: Avizona, for the Volley High Sct \’\«e wenl and

sang together at that, and the next week we came in the studio and sang for my album

It really seems like everything was lined up for the release of this record: from the
two-part E-Town special, the VHI special and the Disney Live special, to all the
major press, it all seems to have created a stronger impact than any of your previous
records. Yor've debuted higher on the airplay charts and yos've debuted much higher
on the sales charts right out of the box. [Lovett’s new CD is Top 10 on all three Adult
Rock charts as you read this.]

If's very exciting.

So do you just think its like, “Right now it’s the time in my career when all this can
come together,” or was there a lot of talk about how to phn this one out?

You alwoys fry fo be thoughtful about what B
very supportive in scheduling these things o come oul ot

know f,omefhm( s gonna J»ok There’s never guarantee that
[m just happy that we re off fo
of weeks

gonna work
good start, and we re gonna hit fhe rood in a coup

Are you gonna go out with the whole band?

The first two weeks we open for Sfing in the e

but after that the large band'll be back. By the fime we're in LA on the 11th of Aug
itll be the large band. When we do shows on our own, we'll be working with Lisa Loeb
which ['m excited about. She's a gir from Texas

Ob, is she?

Yech, she doesn't talk about it enough

I think you better sit down and talk with her about thar.
"We're gonna change ol that

So we gotta talk about motoreycles a lirtle bit, don't we?
‘OK

You love riding, don'’t you?
| do, | grew up riding and working in a bike shop when | wa g
mostly into offtoad biking - dirtbiking, you know.

So is that your great release, your exact opposite thing to do from your music?
“You know, fhe weird thing about it is if's like t an opposite fhing a
hard for me to tell the difference, like hoving @ good day rid good d

it's like the same feeling. It really is.” (&



The highly acclaimed first release from the Finn
Brothers. Shooting up all Adult Rock charts.

Tracks: “Only Talking Sense” & “Suffer Never”

New artist with huge
Australian success!
Now out in America.

Tracks:“Be Firm” &
I(Coma"

Bernie Taupin and
friends collaborate
on this roots rock
driven release.

Tracks: “Beautiful” &
“Pretty Bombs”

Contact: René Magallon/Discovery Records 800.377.9620 ext.214

Former member of
Lone Justice, Ryan
Hedgecock and
vocalist Amy Allison
on this new Adult
Rock release.

Tracks:“Snow Dove”
& “Devil’s Door”

Adult Rock
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embrace this great
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na apple

When 1 had the pleasure of interviewing Atlantic Records’ Jewel right about the time ber Pieces Of
Jewel album was released, I knew that she was going to rule the musical world. She had talent,
charm, intelligence, and an easygoing manner that made you feel like you were a lifelong friend.

Sure enough, her “Who Will Save Your Soul?” has become a mouster hit, starting out largely at
Adult Rock Radio. Well, all you Adult Rock Radio programmers, heed my words - there is no
stopping Fiona Apple. Get on board the train now, or be prepared to be run over by
this full-speed ahead locomotive in the coming months.

Plenty of hype has already been delivered during the advance praising of Fiona's sultry

vocals and how beyond her 18 years her lyrics are. And as the stunning Tidal shows,
all the hype is warrented. But that’s not what makes Fiona Apples star burn

brighter than a raging supernova in the dead of night in a pitch-black forest.

As you'll see in this conversation I had with Fiona, she has an

intelligence that far surpasses her teen-age years. And even more
importantly, she bas a surprisingly level-headed perspective that seems

certain to keep her grounded as ber star soars in the world of popular

music. So, without further adieu, let's meet Fiona Apple.

By Steve Baltin



Are you in rebearsal for a tour now? Il answer it. Then, in the middle of what I'm saying I just cannot remember what
the question was and | don't even know if I'm answering the question.”

Well, I've done interviews with artists who've been around for 30 years
who just ask, “what was the question?”. But, the artists: Portishead,
you ever listen to them?

Are they easing you into ihe promotion grind, slowly? “No, but everyone asks me if | listen to them.”

And the other one is probably really obvious. Billie Holiday. Do you
listen to her a lot?

“Yeah. I'm not listening to her a lot right now, but I've listened to her a lot over the
years, definitely. And I like Ella Fitzgerald.”

Was your family real musical?
Houw long ago did you get signed to WORK? “My family’s musical, but in a different way. My dad originally moved to NY from
é‘ Tennessee on an opera scholarship, but then he became an actor and he didn’t
sirf? And my mom can sing more like musical theater and opera; we have very

And at that point, did you have friends who are in the different voices, my mom’s a very high voice and so is my sister’s. Its a musical
industry 1who warned you a little bir? household, not in the sense that we're always siﬁin(ﬁ down playing music together,
but, there are people in my family who are musically inclined, yeah.”

Do you know what the touring plans are for the record, yet?
“I was just going over our schedule cause we're about to leave in a week and a
half to ?o back to Europe, and every day ther give us a new schedule. And it's

always like, ‘confirm this.” And then an hour later, there’s ancther schedule. So, as
far as touring goes, you never know what the hell’s gonna go on. At least | don't.”
Have you been decply involved in how the music is being Have you played live a lot?
presented? As I looking at the advance CD, it's very “No. My first time playing live ever was ot the road show in Paris. It was strange.
stripped dotwn, 've seen the video, which is very dark, So, I've only played live Eve times.”
and it kind of fits in with the...there’s a very moody

element to the record. Were you comfortable with ir?

"I was nervous, but it wasn't like a bod nervous. | wasn't like afraid or thinking,
‘Oh God, I don't wanna do this.” There was none of that. it wasn't really the fact
that | had to go up on stage and perform that made me nervous. It was the fact that
| was eating my Ji)nner in the froif: and somebody popped their head in and said,
‘OK, 15 minutes until we go into the venue.’ 1 said, ‘OK, fine.’ 15 minutes goes by,

So, they really let you have your say? we go into the venue. They pull me toward the piano and all of a sudden this
French voice said, ‘Fiona Apple,’ and the curtain went up and | was playing. And it
was just like it was so fast that | was kind of caught off guard and that kind of

Was artistic ficedom something you made me nervous. | mean it was terrifying in a sense, but it was also fun. Its really

really sought ont? the most fun I've ever had.”

What kind of band are you touring with, or what kind of band were
you using in Europe?

“I had a guy on chamberlain, Jon Brion, and the drummer from the album, Matt

Chomber?ain, and | had a bass player, Greg Richling, and a keyboardist, David

Palmer. Everybody but Dave was on the album.”

Where are you based out of? Did you say Jon Brion, as in the one who’s worked a lot with Aimee Mann?
“Yeah.”

Cause | interviewed Aimee recently, and she had nothing but
wonderful things to sjy about him. Did you find that working with
I

someone like Jon, and I imagine this was the case with the other

- musicians as well, who has a lot of studio savvy, made you more
e comfortable in the studio?
Now, going back 1o music (she laughs), “No...it wasn't really that it gave me more comfort, I don’t think anything could've
cause there are a couple of artists | comforted me when | was making the record because it was so bizarre just to be in

wanted to ask you about. the studio. | love him, but actually, if anything, it probably made me more
" uncomfortable because the man is always pPaying music. Ifs useless to fry to give
him directions, and say, this is how | want it to feel, because he goes crazy. Lie, he
could live in a studio, and | just couldn’t. But no, he’s cool. It's comforting to know
that the people you're with know what they're doing, and he certainly does.”

({4 I b
I 61’16[71 Lt even Has music always been a “lifelong” dream?
“Yes, but | cilidn'f...if was myﬂ!ifeb;;\g freggl, bufbl really didn;; admit it to myse||fa
And it's really strange now that | think about it, but years and years ago | wou
¥ eﬂl[)’ tell m_)’s e!f‘ want this, but | didn't tell anybody. Like there are some people who don’t know that
A Lv;ﬂay the pion, becau(siefl didn'f”wonnclz ITL them know. | storfedthwriﬁng songs'h k
1 en | was like 11, and if you tell people that you write songs, they're gonna think,
t/]ﬂt its w}"dt I wanted ‘oh yeah, she writes songs about her yo-yo and like her bubblegum ang going to

the playground,” and it wasn't like that and | didn‘t wanna be misunderstood. And |
to 6[0 as a career, beca use also didn’t wonna have to sit down and prove myself to anybody, so | didn't fell
anybody. | didn’t even really tell myself that it's wrmt | wanted to do as a career,

%) » because if's s0 hard to do. | was really lucky the way that dll this came together so
it’s so hard to do. fost and easy.”




Let’s say, worse case scenario, you ‘fail.” Do you think it
will be easier for you to recover because youre so young?
“Well, the thing is now - (and) yeah, | could decide that - I'm not
gonna fail. That's what's changed about me to make it possible for

me fo do it. | no longer believe in the possibility of failure. Now,
maybe | won't be commercially successhul, but that doesnt mean
that 'm a failure. The fact is that all | wanted to do was get it oll
<;lhown; and noewdl hac\i/e'ho Eolz'mth all this stuff on it...Aﬁomthe fact
at | got signed and the at I'm getting support Sony,
I'm being taken seriously for something that | love to do. But truly,
| don't believe in failure, because even if its not commercially
successful, this has been an incredible experience and I've
definitely learned from it and grown from it.”

That's well put. When you say you have the stuff down
on CD, do you write a lot? gbviously, you have more
| than this, 62«: do you write fairly Iﬁ'equmtly.’
“It comes in waves. ["have to just live a little while without writi
at all. And then there'll come a fime when I'm just...i's kind of?iie
I have to be filled up and overflowing in order o write. And
¢ somefimes, if's like | have to step boci from it for a while and let

myself fill up.”

Do you write the music first, or the words?
“It varies; but what happens, usudlly, is that during the fimes when
I'm not writing, certain things will come into my mind, like words
and phrases that | find inspirational or that | just really like. And
when | play the piano I'm usually just improvising; I'll just sit
down for an hour or so and improvise and play what | feel. Over
fime, these words and phrases will accumulate in my head, and
they'll just kind of always be present. As I'm improvising
something will just happen. I’ﬁ play something spontaneously and
itll spark one of the words or phrases in my mind, and that's
where it starts.”

It makes a lot of sense that they would be promoting you
in Europe first. One, I think Tidal has that European
feel, and two, there's a lot less pressure there. I guess
when I say European sound, it's got character to it.
“Is a lot more emoi:)hncl thabr;;: lot of...if's IFi|II(e | heard N
somebody say something about European film as to
American film, and they said that Eﬁf::eon film v;.gspg" about
the intellect and American film was all about the guts. I'm not
ing that American music isn't intellectual or emotional, but
mine is like...that's the main gist of my music, it is a lot more
emotional and a lot less a groove thing. Ifs more about the
lyrics, cause | consider myself more :? a writer.”

“l don't

believe
in

failure,

because

It’s late-night candlelight music.
“Yeah, some of it. Some of isn't. Some of it does groove,
[ think, but its...”

But, it's subtle grooves, it’s not the hit you over
the head variety - It's interesting talking with
you. I don't know if you're a Cure fan, but
Robert Smith is notorious for being the
world'’s darkest person, and ne is
dubbing the new Cure album, “Robert
Smith gets happy.” Well, I don't wanna
%your music is dark, but it is moody.
owever, in talking with you, yow're the
most light-hea casual, down-to-
earth n (she laughs).
“Well, 'l put it this way. If | didn't write i,
| probably would be very moody
sitting here right now. The thing that
saves me, %e thing that allows me
o be a litfle more casual and

even if

its not
commercially
successful,

this has been

an incredible

experience b'?i& om the foc et
> N4 o ike everything is going
and I've definitely rlly e for me s
A . thel way that yrsz'ufcc;n
> Py ; cleanse o
learned from it and pipdAgt

feelings by

writing.”

grown from it.”

You don’t seem like the type who's gonna worry about the future.
It seems like you've got a prerty good head about things, but do
you worry that, let's say this record does take off; people will
always expect this kind of music from you?

“Fivesof ol tink thot peoplo usucly snicy i things that they dict expect
more. And second, it's like, if they wanted me fo do the exact same kind of
music that | did lost time, and | ziydn’t feel like doing that, but | did it anyway,
it wouldn't urn out good, you know?

“So, | gotta do...there’s no choice. Is so much easier if you just go, ‘ just
have o be honest with what | wanna do.” If | tried to make Tidal 2 next time,
and | didn't feel like doing it, and it was successul, then that would just be
luck. But if | do what | wanna do, and it's not successhul commercially, if's stil
successful for me. Ifs really not about the commercial success, the commercial
success is like the luxury of life. Ifs the money, fame, attention, but really none
of that is gonna be worth anything if 'm pimping myself to the needs of the public.”

That's a harsh way of putting it.

“No, but it is. If you're an arfist, if you have to do this stuff, if you have to
write, and you put that aside and you lie about it and you write what you
don’t wanna write, if's just like killing that part of you. And | could never do
that to myself, so there’s really no choice. If 'm not commercially successhul
because | don't do what everyone wants me to do then that's just the way it
goes, and I'll take another route.”

Where does the album’s title come from?
“It has two meanings: it originally came when | was in New York and | had
just signed my contract and | brought it to my friends. | was like, ‘Look, if's my
Sony contract.’ Everyone said, ‘Oh my God, how do you feel?'. | was like, 1
feel, like there's a God damn big ﬁdcrwave coming toward me,’ and so |
lho«:?ht, ‘Hey, 'l name it Tidal." But, then, a few months later, | looked it up in
my dictionary, and the adjective refers to, ‘the ebbing and flowing of
ing,’ which is what life is, and | think its pretty cool, because | think
that Tidal is the only word that | can think of that you could use o describe
basically anything. Everything ebbs and flows, everything goes up and down,
ing is forever changing, so everything is fidal, in my life, ot least. And |
am, so that's what my album is.”

Do you have a song on the record that you feel closest to?

“| feel very close to all of ‘em, but | think Never Is'A Promise’ is the closest fo

me, just because if's the only song on the record that | wrote before any of this

happened. I the only song that | wrote before | even had it in my mind o fry

o do this professionally...And a lot of what it's about is my desire to do this,

?erl\tdbngeorobom it. So ifs close fo me because it reminds me of the way that |
re. ”

If you had your way, who would you like to tour with?
"éoh, that's @ good question. | don't know. | haven't thought about that.”

Ob come on, I think it’s

¢ up into your mind once or twice.
“Well, no. Ifs crept into my mind, but |

no idea who | could go on tour with.

It’s interesting though, there are so many different artists that they
can put you with. There’s no one who really sounds like you, but
there’s a lot of audiences that would probably embrace your musi,
and I'm curious to see which one they are gonna approach first.
It’s kind of like, sadly, whoever you're embraced by first pretty

much defines who you are as a musician, in terms o

cateﬁan'zation.
“Yeah. Ifs true. Its so important who | go out on four with, but if's so...| have to
be presented with more ideas about who to go with, because | don't know yet.”

I guess I should ask you about the video. It’s kind of a somber,
very;;'x;nyle video, but it has a sense of drama to it. Were you
involved in creating it?

“That was my first time on camera ever. And it was when we were in the
studio, it was really late at night. The camera crew got there, and !he{riusf
wanted to have a litfle bit of a video for the song, because Jeff Ayeroff and
Jordan Harris were gonna be at this big Sony meefing, and they'd been
telling people about me, but they had no visuals on me yet. So they just had
this camera crew come in and | just sat at the piano and we Elumthe
over and over for a couple of hours, and we didn’t even think about it.

then they edited it, and it was there. it starfed getfing sent out fo everybody, so
now i's the video. So, there was no thought behind it whatsoever.”

So, how trippy is that to you? That they were going to a meetin
a&ny,mﬁd»qmm&ingahutmatizmedng? 4
“Ifs extremely trippy (cracks up). 'm sfill tripping over it. Ifs just weird.” @



THE DOOBIE BROTHERS

ROCKIN’ DOWN THE HIGHWAY: THE WILDLIFE CONCERT
The double live greatest hits package.

Features all three lead singers:
PAT SIMMONS, TOM JOHNSTON & MICHAEL McDONALD.

“A 24 songs including classics like
LISTEN TO THE MUSIC, BLACK WATER, CHINA GROVE and WHAT A FOOL BELIEVES
plus 2 NEW SONGS: SLOW BURN and WILD RIDE.

See the Doobie Brothers on tour this summer.

ROCKIN' DOWN THE HIGHWAY CONCERT
airs on PBS in August.

On CD, Cassette, MiniDisc, Video and Laserdisc.

25 YEARS AND STILL ROCKIN’' DOWN THE HIGHWAY

Produced by The Doobie Brothers and Charlie Midnight.

http://www.sony.com/Music/Artistinfo/DoobieBros

~
Legacy” and B Reg. U.S. Pat. & Tm. Off. Marca Registrada./*MiniDisc” and B are trademarks of Sony Corporation. 1996 Sony Muskc Pntertainment Ine. Michael McDonald appears cousgesy of Reprise Records. LECACY
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DEMYSTIFYING 1ue

espite its brief history, the Enhanced Disk has often been misunderstood

and unappreciated. Maybe not without reason, in some cases, but a

history of its development and progress might put things into a new

perspective. Few imagined how much the CD would evolve when it first
appeared over a decade ago. The early feedback had more to do with how cold
they sounded compared to vinyl, rather than what a marvel they were. Early claims
mentioned size and freedom from extraneous noise, but it really wasn’t until
portables and discmans arrived in large numbers, and portability became the
norm, that the format really came in fo its own. It really couldn’t fail. It was different
enough from what preceded it to capture the imagination and to advance the way
audio and data are stored.

As technology progressed, developers with fresh ideas authored multimedia
applications using the CD for data storage. With the flood of ROM drive-equipped
PCs over the last few years, a new market started to open up. The early drives were
single-speed and did not allow for sophisticated multimedia playback. Early
CD-ROMs were text based, silent and were primarily used as data retrieval
systems for lawyers who needed something more portable than an entire law
library. By 1993, there had already been over 3,000 different CD-ROMs released,
with only a few game titles geared to the mass market. An early and typical ROM,
for instance, containing all the cases ever argued before the Connecticut Supreme
Court, was available for just under $4,000, all on one disc. Dry stuff.

By mid 1994, double-speed ROM drives allowed for improved data transfer
rates from the disc, resulting in pioneering, creative works combining audio,
visuals and text into a new entertainment application. Early examples were the The
Beatles’ Hard Day’s Night, Peter Gabriel’s, David Bowie’s, Todd Rundgren’s and
Heart's CD-ROMs. These were the true pioneering works in the new genre and
their design influenced what followed. Hard to find, high-priced and often

omplicated to use, they were viewed once or twice, then put on the shelf. The
, although a step forward for the CD, is somewhat cumbersome and
> far, there have been few music ROMs made and with the Enhanced

reate a true “plug and play” multimedia disc has
eting disc architectures, and though much of the
f engineers has been hidden behind the scenes, the
sgative comments, and generally low awareness of

BY CHARLY PREVOST
HIMAT@EARTHLINK.NET

:
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enhanced @[BJP

Enhanced CDs play in both your audio player and in your computer. Put one
in your audio player and you just get music....put the same disc in your
computer and you'll get graphics, video, text, programs as well as the music.

The two major flavors of enhanced CD - single session and multi-session -
differ in the way that they arrange dota and audio on the disc. A session is
just @ recorded area of the CD that is divided into one or more tracks.

SINGLE SESSION FORMAT

Audio and data are stored in only one session on the disc. Most older
CD-ROM players and all newer players will play single session format discs.
There are dinerent types of single session discs.

MIXED MODE, sometimes called Track 1

All of the computer data resides on track 1 of the CD. The audio is placed on
the remaining tracks. Some audio players will try to play track 1, resulting in a
buzzing noise. The disc usually has a warning label telling you to skip track 1.

PRE-GAP, sometimes called Hidden Track

All the computer data resides on Track O of the CD. The audio is placed on
the remaining tracks. Audio players automatically skip track O so they never
“see” the data. Some older players aren’t able to play pre-gap discs.

MULTI-SESSION FORMAT

CD-EXIRA (previously known as CD Plus)

The computer data and audio are placed in completely separate sessions on
the disc. Audio players recognize only the first session, audio, and never see
the following data session. This format is trademarked by Sony and Philips,
and supported by Microsoft and Apple. Upgrading your drivers and/or your
firmware may fix problems if your CD-ROM drive doesn’t recognize
CD-EXTRA discs. Contact your CD-ROM manufacturer to find out whether
your drive is upgradeable.

scsi
Small Computer Systems Interface.

MPEG
Motion Picture Expert Group.

YELLOW BOOK
Data portion of the CD.

RED BOOK
Audio portion of the CD.

BLUE BOOK

Subsection of the multi-session specification.

fos

Frames per second.

CD-ROM
Compact Disc Read Only Memory.

DVD
Digital Versatile Disc. Used to be known as Digital Video Disc.

Differences between CD-ROMs and ECDs

Adding the audio element that will playback on regular CD players, takes
ROM technology one step further and makes the Enhanced CD even more
versatile.




THE FOLLOWING IS AN OVERVIEW OF
WHAT IS GOING ON BEHIND THE SCENES:

In its original architecture, the CD is designed for the audio portion
(red book) of the program to be stored on tracks 2 to 99 (from the
center to the outer edge). Track 1 is used for computer data (yellow
book, visuals and text) and is closest to the hub of the disc. This
illustrates why certain “mixed mode” titles require that CD players be
set to track 2 to access audio, with track 1 being used for the ROM
dota. Although testing has shown that most audio players will mute
track 1, a small percentage of ‘clone’ built players can read the data.
When they do, a loud abrasive white noise that could blow speakers,
or worse, cause serious hearing injury, results. So far, most major
labels have shied away from using this technique. Thus, few “mixed
mode” titles are available. Ironically, widespread testing has shown
“mixed mode” to have the most reliable playback performance across
the broadest universe of ROM drives and audio players, and the
“mixed mode” mastering processes can be called the “default”
standard until o more elegant or acceptable mastering method is
found that proves itself more reliable.

This is the extension that allows video playback from a computer.
Having the most current version is important. I¥s always a good idea to
create a folder with older versions as well, as some discs will not run
properly with the wrong version. The one used to create the work is the
best one to utilize.

QuickTime™

MULTI-SESSION VS. “PRE-GAP”

Another prevailing format is the multi-session “blue book” standard that Philips and
Sony developed in association with Microsoft. Simply described, multi-session
changes the CDs architecture by altering where data and music are stored, and
specifying that the music is now stored first, closest to the hub and the data location
moved to the disc’s outer edge. Examples are the Sony “CD Extra” titles, released
since October 95, the Microsoft Sampler (bundled with Windows ‘95) and the
soundtrack to Flipper, recently released through MCA, among a handful of others.
Initially, late in 1995, Sony bundled their music titles {then called CD Plus) with a
second CD, “Corel Drivers for Enhanced CDs,” which upgraded the ROM drivers
on some computers to read mulfi-session discs. This may have proven tedious and
confusing for consumers and added costs, and is no longer included in the latest
Sony releases. Providing the new drivers are correctly installed, however, CD-ROM
playback should be seamless and reliable, whether on MAC or PC. Advocates of
multi-session say that “blue book” discs have better compatibility with audio players
(although impossible to verify at press time, there are some reports that multi-
session discs may be incompatible with a number of audio players, especially
portables and some automobile CD players). The “blue book” spec, a subsection of
the multi-session specifications, allows for visual presentation of album titles, artist
names and lyrics on certain new CD audio players and future DVD players as well.

Whereas multi-session uses at least two separate sessions (one for audio, the
other for data) to store information on the disc, “pre-gap” is a single session
Enhanced Disk, which doesn’t alter the basic architecture of the CD. Here, “red
book” information is tucked away in the index of the track 1 pause segment. “Pre-
gap” is a way to put ROM content on disc, so that users of audio players will have
no “mixed mode” side effects. Atiractive to developers and labels alike, no driver
upgrade is required, making it somewhat more elegant. Unfortunately, a number of
older ROM drives have been unable to read pre-gap discs and there are reports of
some audio player incompatibilities. This has been the basis for negative feedback
from early enthusiasts. To add to the confusion, new Windows ‘95 “scsi”
(pronounced: scuh zee) virtual drivers (post December, 1995) do not allow “pre-
gap” discs to mount.

The “Moby” and “Bush” Enhanced CDs, released in July 95, were the first major
label releases using the “pre-gap” method. Since then, the majority of Enhanced
tiles have used it. Playback problems with NEC and Toshiba drives (NEC had a
1994 US market share of 9.1% and Toshiba 7.8%) went largely ignored by
hardware manufacturers until the release of The Rolling Stones’Stripped ECD, late
last year, when manufacturers started implementing firmware upgrades to their
ROM drives to read “pre-gap” ECDs. Previously, the majority of manufacturers
focused their driver upgrade efforts on multi-session discs. Since then, many older
drives have been discontinued and replaced by newer, fully compatible drives that
can read both formats. TEAC, on the other hand, offers a chip upgrade to anyone
who returns a problem drive to them.

The lack of a single accepted standard has kept the ECD in a virtual “beta test”
mode since its introduction. Although these standards are meant to be invisible to
the consumer, understanding the differences and terminology is essential in
understanding the current state of Enhanced CDs. Agreement on a universal
mastering standard is the single biggest step that the industry can take to stabilize
the technology and simplify its marketing. Although the intent has been to create a
product where differences are invisible to the user, the industry is only part-way
there, still with a plethora of formats and specifications which continue to confuse.



VIDEO PLAYBACK

A second area of misconception and misinformation has to do with realistic video
playback capabilities for this generation of multimedia computers. This generation of
Enhanced CDs generally run better on MACs than PCs, in part because MACs haven't
licensed their Operating System until recently, resulting in more standardized components,
as opposed to most PCs, which have a whole slew of hardware configurations available,
resulting in the possibility of conflicts as well. Of course, the PC offers a much broader
range of hardware and software solutions to solve pretty much any playback problem and
oplion.

Every ECD comes with an “install in system” folder, which contains different system
extensions. The principle one is often “QuickTime” or “QT for Windows.” Ifs a good idea
to pay attention to the version number. Older ones are not compatible with newer versions
available on the latest titles and will affect what you see. If's a simple process to upgrade
whichever version is in your extensions folder. Instructions are found in the “Read Me” file.

Because of hardware limitations, personal computer systems are not yet able to access

data at speeds needed for full-screen, real-time video, although the achievement of “full
bandwidth” isn’t that far off. For this reason, compromises are needed to allow a balanced
playback of video information from a CD. Sacrificing video throughput for better audio
quality is not uncommon. No matter how fast the ROM drive is, the information transfer
speed is still limited by the hardware which transfers it to the CPU. For the time being, a
clean-looking, quarter-screen, 15 frames per second (fps) video image with 22K stereo
audio is possible, but anything more than that requires software tricks or hardware add-
ons that don’t always work as advertised.

The most widely used software trick is a technique, called “Pixel Doubling,” that allows
the user to double click on the video while ifs running and the quarter-screen image is
doubled to full-screen size. It works relatively well on most machines, newer than 486/33s
for PCs and 040s for MACs. How it looks and runs will ultimately depend on how much
RAM is available - the more you have, the better the performance.

If you really want full-motion, full-screen playback, that kind of high quality performance
will only work if you have a Moving Pictures Expert Group (MPEG) card in your platform.
The video also needs to be encoded using the MPEG codecs (COmpression and
DECompression techniques). MPEG’s major advantage is its ability to show full-screen
movies of superior image quality, streaming at full-motion from a disc. MPEG video will
match VHS-quality from even single speed ROM drives. The format is gaining widespread
support from hardware manufacturers, with numerous decoding boards and soft-PEG
(software only) players available. Selected cards allow for playback through any TV
screen. The MPEG card is generally installed on most new multimedia PCs, with the MAC
somewhat behind in this area at the moment, and even though there are many soft-PEG
options available, they don't offer much improvement over the current alternatives unless
you are running a 120 MHz+ CPU.

So far, only a handful of music titles have been made using MPEG. The cranberries and
Junior Brown My Wife Thinks You’re Dead ECDs are two that offer it. CD-i players all have
MPEG cards bundled in them and the upcoming DVD players and discs will have MPEG
video playback as a standard feature. &

Using the wrong version of QuickTime gives a ]|
pixelated image. ,

1
|
|

This is the result of trying fo run a video without
QuickTime installed in the extension folder.

[

’ This is the way it should look.
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] WART

s many of vou know, it’s just about impossible to control the direction of a conversation w
Universal Records’ Howard Leon - the man has a sharp mind and a strong personality.
en I got Howard on the phone, I knew 1 was in for a ride.

M oward has often told me how music has always been a driving force in his life. A collection of o
,000 albums (and a CD library that’s beginning to rival it) is a testimonial to his passion. In additie
also spent years behind the microphone in a broadcast studio. If you couple these facts with his 2

lite, you end up with a dynamic, passionate individual.
s you’ll sce when you read this piece, Howard and I had a two-way conversation - not a te
~tion ad answer Sa he it A lat of enad naints were r(uu‘hﬂ‘d HNAN Jl\‘i an nwerall nasitive dialoe



John

WE'VE OFTEN TALKED ABOUT HOW, WITHIN THE ADUIT ROCK COMMUNITY, THERE'S
ALWAYS BEEN A FEELING OF COOPERATION, THAT WE'RE ALL IN IT TOGETHER FOR THE
COMMON GOOD. NOW THAT YOU'VE EXPANDED YOUR PROMOTIONAL HORIZONS,
DO YOU SEE THAT FEELING WITHIN OTHER FORMATIC CIRCLES?

Howasd Leon

“Yeah, and I think that it’s personality driven. The thing that kept Adult
Rock together early on was a group of people struggling to find its
identity, and I think in some respects we are still struggling. We were like
a bastard format - we really weren’t legitimate in the beginning.
However, a mutual love for a certain type of music and a certain type of
radio was enough to band us together.”

AND OF COURSE, WE ARE LEGITIMATE NOW. AS YOU KNOW, THERE ARE TWO
DIFFERENT WAYS OF LOOKING AT IT. PURELY WITHIN THE RADIO WORLD, WHERE
YOU'RE TALKING ABOUT ARBITRON NUMBERS - DOMINANCE IN A MARKETPLACE
AND DOMINANCE IN CERTAIN TARGET DEMOS - CERTAIN PEOPLE THINK THE FORMAT
HAS DEFINITELY PROVEN ITSELF, WHILE OTHERS THINK THE JURY’S STILL OUT.

BuT | THINK ON THE LABEL SIDE, JUST ABOUT EVERYONE IS NOW CONVINCED
THAT IF YOU HAVE THE RIGHT ARTIST AND YOU'RE WILLING TO COMMIT ALL THE
RIGHT TOOLS, THIS FORMAT CAN DEFINITELY LAUNCH AN ARTISTS.

“I agree, but let’s not get confused about a career. 1 think carcers are
more illusive. Dave Benson recently articulated this format’s intentions
wonderfully by saving that it is ‘song driven and artist imaged,” but that
could be a bit of a cop-out, as many artists are only as good or as

viable as their last track.”

BUT DON'T YOU THINK THE LABELS ARE CONVINCED ABOUT THIS
FORMAT'S STRENGTH IN THIS AREA?

“Yes. I think the reason is because the major labels look
bevond the myth of Triple A - thats it’s a singer/songwriter
acoustic-based format - and understand that it’s really a rock-
based format with a desirable demo.”

IN YOUR MIND, HOW WOULD YOU SEPARATE THOSE ™wo?

“I think Triple A is more mythical than tangible. Triple
A was a great expression that helped define a group of
radio stations who were committed to softer,
acoustic-based rock, and that led to such expressions
as ‘granola’ stations - the stations that were a little
too soft and not mainstream enough to be
considered AOR stations years ago.

*1 think the dividing line between these types of”
‘Adult Rock’ stations and the ‘mainstrcam rock’
stations of the time was first drawn when Paul
Simon’s Graceland was release. That forced
Rock Radio to define their audience more clearly:
This continued with albums like Bonnie Raitt’s
Nick Of Time - you know, AC/DC vs. Paul
Simon, or Metallica vs. Bonnic Raitt.

“So we really are talking about a format that has
alwavs been rock-based, a format that decided to
evolve along with its aging audience, as opposed
to staving musically stuck in the past. This brings
us to what the format really is today, which is
‘Adult Rock.” 1 don’t think there is any other
format that is as market-specific. And, in our case,
targeting  vour station to the available
opportunites in a particular market is so crucial.”
YEAH. YOU REALLY GOTTA TAKE IT MARKET BY
MARKET AND FIND OUT WHERE THE HOLE IS AND FIT
INTO IT. IN AN INTERVIEW | DID wiTH CHRIS MAYS
[PD, KMTT/SEATTLE], WHICH RUNS IN THIS ISSUE,

SHE TALKED ABOUT HOW MUCH OF IT HAS TO DO WITH
THE HERITAGE WITHIN YOUR MARKET. HER MARKET HAD
A LOT OF PROGRESSIVE ROCK AND THEN HERITAGE ROCK
OR ClLassic ROCK, SO A LOT OF THOSE ARTISTS ARE
CRUCIAL IN TERMS OF BEING PART OF HER LIBRARY. IN
ANOTHER MARKETPLACE, YOUR LIBRARY COULD BE BUILT
SUGHTLY DIFFERENT.

“Not slightly ditferent, verv different! If there’s one thing I’ve noticed
at our conventions, in our meetings and during our conversations, is
Adult Rock people still spend a large amount of time discussing the
music and what is appropriate to play and what’s not appropriate to play.
Now that I’'m involved with other formats, I've noticed they - Rock and
Alternative in particular - arc less concerned with that. T think there is a
better understanding about what Alternative Radio is, what Active Rock
Radio is and what mainstream Rock Radio is.”

EVEN THOUGH ACTIVE ROCK AND ALTERNATIVE SHARE A HELLUVA LOT OF
ARTISTS THESE DAYS?

“They do, but they also understand the distinctions between the stations.
Thev understand that it’s what’s in between the currents that helps define
astation. [ still don’t think all Adult Rock programmers have a clear grasp
of what should go on between the currents. It’s fascinating to go out on
the road and hear these Adult Rock stations from market to market. They
are vastly ditferent!”

YeAH. WHEN YOU LOOK AT THEIR PLAYLIST, AND THEN WHEN YOU LISTEN TO
THE RADIO STATION, YOU REALIZE THEIR PLAYLIST DOESN’T TELL YOU THE
WHOLE STORY.

“It’s one of the drawbacks of being a promotion person; you have to
think like a promotion person, and of course what you’re trying to do is
work a particular artist. But only when you begin to think like a
programmer do vou reallv begin understanding what a radio station is all
about. When promotion people are together, we talk about music and
music is our goal. Our focus is not to think about TSL...we don’t
think about how our music affects TSL or anything else at the station
concerning their battle for an audience. Programmers have a much
bigger picture to consider.

“Music is certainly a big part of it, but it’s what’s between the
songs that makes the real difference. That came home to me
when, at a recent gathering of radio people, Lauren MacLeash
from Cities [KTCZ] in Minneapolis said that her station does one
segue an hour. That stunned me, because I still have this
mythological idea of radio as being looser, being an art form,
being a show. I grew up doing a lot of free-form radio
where segues were crucial; we would sit around and
talk about segues.

“Now, in many cases, music has become filler in
between scgues, liners, IDs, commercials and
promos. In the race for station identity and
personality, many stations are losing, not gaining,
this identity. Fortunately for Adult Rock Radio,
music still matters, which wi/l, 1 believe, payoff in

the long run.

THAT’S WHERE THE CREATIVE ELEMENT CAME IN, AND |
THINK IT STILL EXISTS A BIT TODAY, BUT ONLY BECAUSE IT
WAS PUT IN THE COMPUTER LOG WITH THAT IN MIND.
“Exactly. I know certain alternative stations that
don’t do any scgues! Between every song there’s a
sweep, there’s a drop, there’s a promotion, there’s call
letters, they’re back-announcing, and, of course, the
spots. It’s constant bombardment of stimuli, most of it
driving home the point of the image, the call letters and
their promotions. This is becoming more and more
important for Adult Rock stations, too. It helps to
make them more competitive. The level of production
has gone up considerably over the past few years to
help them keep the TSL high and to increase
awareness. Especially because much of the music is so
similar these days.”

* WHAT DOES THIS MEAN FOR THE ARTISTS?

“It means it’s tougher than ever to get that shot on a new act.
That’s why a lot of artists are starting to get lost now. The
entire face of Adult Rock has changed within the last couple of
years. We are evolving very quickly, but into what I’'m not
surc. I’m beginning to think we should dissolve format
names, like Alternative and Rock and Active Rock and Adult
Rock, and simply have charts based on demos.”



BUT AS MUCH AS EVERYBODY WANTS TO TALK ABOUT
HOW CHARTS ARE NOT NECESSARILY REAUSTIC OR
CORRECT FOR THEIR PARTICULAR MARKETPLACE, WE
STILL NEED THEM. THEY ARE INDUSTRY SIGNPOSTS FOR
THE DEVELOPMENT OF RECORDS, AND IN TERMS OF
PLACING STATIONS WITHIN A CERTAIN FORMAT REALM,
WHICH BRINGS INTO PLAY THE INDIES, A PARTICULAR
DEPARTMENT IN THE RECORD COMPANY, A CERTAIN
ADVERTISING / MARKETING BUDGET AND SO FORTH.
“But charts?”

STATIONS DO NOT LIKE THE IDEA AT ALL OF BEING
CATEGORIZED AS AN 18-34 STATION OR AN 18-
24 STATION OR A 35-44 STATION. THEY MAY HAVE
A CERTAIN TARGET AUDIENCE THAT'S THEIR MAIN
FOCUS, BUT THEY ALL WANT TO BE CONSIDERED
BROADER THAN THAT.

“So each format was created by a trade. Then
record companies and radio bought into that
because it was a way of maintaining
communication with each other. Do you
agree?”

NO. BECAUSE WE’RE DEALING WITH A MORE
MATURE AUDIENCE, WITH A LOT MORE GOING ON IN
THEIR UFE THAN MUSIC AND ARE, THEREFORE, A
MORE PASSIVE AND LESS ACTIVE AUDIENCE. YOU
STILL CAN REACH THEM AND MOTIVATE THEM TO GET
INVOLVED IN THE COMMUNITY, BUT IT'S NOT LIKE MY
DAUGHTER, WHO'S 13 YEARS OLD AND LIVES OFF
MTV AND KROQ. MUSIC IS MORE IMPORTANT TO
HER...CLOSER TO THE TOP OF HER PRIORITY LIST
RIGHT NOW. MUSIC HAPPENS TO STILL BE HIGH ON
OUR PRIORITY LIST BECAUSE THAT'S THE BUSINESS
WE'RE IN. WITH MOST ADULTS, THAT IS LESS THE
CASE.

“So Adult Rock is not a lifestyle format. It’s
background to a lifestyle; it’s a soundtrack to a
lifestyle.”

IT'S A COMPANION TO A LFESTYLE, AS OPPOSED TO
A TRENDSETTER.

“That’s another reason why it’s so hard
gauging the success of Adult Rock. Because in
terms of, say, record sales, this is not an
audience that is active enough to go out and
buy a record right away. These are people who

PARTIALLY,

“If the trades had gone strictly with demo, like
Arbitron did, and educated the public and the
industry as to 12+ numbers, 18+ numbers,
25+ numbers, 34+ numbers, then that would
be the industry norm. So perhaps it is a time
for reeducation or reconfiguring.”

PERHAPS WE COULD HAVE CALLED THESE STATIONS
BY THAT, BUT THE WAY WE DEAL WITH EACH OTHER
WOULD STILL HAVE FALLEN OUT THE SAME WAY - WE
WOULD JUST HAVE DIFFERENT MONIKERS. THERE'S
ANOTHER ELEMENT TO THIS, AND THAT’S THE
CONSULTANTS WHO COME IN AND CREATE A
UNIFORMITY OF SOUND ACROSS THE COUNTRY.
“Do you think that applies to Adult Rock?”

LESS THAN OTHERS, BUT IT'S STILL THERE.
“So do you think conformity or uniformity
would help?”

do their shopping on weekends and buy a
handful of CDs all in one shot, because they
can, because they want to.”

SO HOW DOES THIS AFFECT THE KIND OF DECISIONS
A START-UP LABEL MAKES?

“Well, when you’re a new start-up company,
like Universal Records - we’ve been in
business, as of today [July 22], 201 days - it
affects your decisions a lot. You need to show
success quickly, and frankly, other formats are
more conducive to that.”

WHEN YOU TURN ON YOUR COMPUTER IN THE

MORNING, DOES IT TELL YOU WHAT NUMBER DAY IT I5?
“No. We do a daily dispatch, which is an
update on where all our regional people are on
that particular day. They phone it in and tell us
whether they’re going to be on the road or
whether they’re going to be meeting with

radio stations, and they comment about what
has gone on the day before. It’s just a
thumbnail sketch of the development of our
projects in that market and at the bottom of it
there’s our logo celebrating whatever day it is -
because we think that each day we look to do
a lictle bit better.”

ONE DAY AT A TIME.

“Exactly, gain a little bit more. It must have
been on our 92nd day when we had our first
Top 5 Alternative record, and it was on our
140-something day that we had our first Top 5
Rock record. This allows us to take a look at
those milestones in the label’s first year and sce
how we’re growing in terms of sales, airplay
and video play. It’s a lot of fun, actually.”

WOuLD YOU DESCRIBE UNIVERSAL AS A FULL-
SERVICE LABEL?

“We are absolutely a full-service label. When
you have the leadership of Daniel Glass, who
has worked with the best, and Steve Leeds,
who has a very diverse background, we clearly
have a vision that places us in all areas of music.
It is my impression that Doug Morris has a
vison of creating another WEA at MCA, with
its strength spread between its individual labels
under the MCA banner.

“In the short time Universal’s been in
existence, we've already had several Top 10
albums. We’ve hit on the R&B and rap side
with Lost Boyz and Crucial Conflict and on
the Alternative and Rock side with Goldfinger
and The Hunger. We have a full marketing
department, a sales department and field
people who come from all areas of this
industry. We even have people who’ve come
from other industries. In my case, I was in
radio and then advertising, before I started my
promotion career at Arista.”

YEAH, | WORKED AT ARISTA FOR A WHILE TOO,
UNDER Cuve Davis. HE HAS ALWAYS SURROUNDED
HIMSELF WITH GOOD PEOPLE. IT'S A VERY GOOD
LABEL TO LEARN THE BUSINESS FROM.

“I thought I would be a lifer at Arista. I had,
with Steve Schnur, the best working
relationship that I ever had. Even though
Arista has been criticized for not breaking a
rock act in a long time, I think the Adult Rock
department, which I headed up, flourished and
was very important to Arista. We contributed
to the development of Adult Rock. We didn’t
release that many records, but with Sarah
McLachlan, Annie Lennox and Crash Test
Dummies, we did some very significant
things.”

YEAH, THEY WERE CENTRAL ALBUMS FOR SURE. SO
NOW THAT YOU'VE HAD A LOT OF SUCCESS IN
RocK, ALTERNATIVE AND URBAN, YOU HAVE YET TO
REALLY HIT THE BELL WITH THE ADULT FORMAT. DO
YOU THINK IT'S JUST THE NATURE OF THE RELEASES
YOU'VE HAD SO FAR?

“Yes. And also the difficulty in breaking new
acts since Adult Rock has become more
cautious over the past couple of years. They’ve
been focusing, they’ve been trimming down
their playlist. There are stations that have gone
from having 9,500 currents at any given time
to doing 40 or 50 and there are even some
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stations that have even fewer currents. Don’t
get me wrong...I think most stations needed
to. I don’t like being critical. Say a station
only has 10 currents: I’'m hoping to get one
of those 10 slots, and if T get onc of those 10
slots, I know it’s going to....”

GET PLAYED.

“I know it’s going to get plaved and I will be
able to sce if what we have is real. Hey, that’s
how stories develop. It’s amazing how many
hit records are born out of a single radio
station plaving it: the station starts to get
phone rcaction, a sales story begins to
develop, a promoter calls and wants to book
the act and so on. That’s
why the spins are so
important, because once
you create familiarity, only
then can you start gauging a
real reaction.”

HOW DIFFERENT IS IT WORKING
WITH ALTERNATIVE INDIES AS
OPPOSED TO ApuLT ROCK
INDIES?

“Adult Rock indies are not
the same as Alternative
Music indies. Alternative
indies are more like brokers;
they have relationships with
stations that allow them to find out what a
station needs and what kind of support they
can ofter, and then they find the record that
best fits that nced and works out something
with a label. Most labels will spend a
significant amount of moncy to get a record
on Alternative Radio. Either to get it started
or to get it in a very important marketplace.
“If I spend, say $400, in marketing at a
particular station for a particular record, I can
watch those spins go up and therefore 1
know the record is being given a real shot. I
can gauge what the reaction is either through
their call-out, through their requests or
through the sales. I’'m making a commitment
to that radio station and that radio station has
madc a commitment to that record, to me.
That’s what an add is. An add is a
commitment, and it carries some degree of
obligation, both on the part of the record
company and the radio station.

“I’m not convinced that Adult Rock Radio
understands the concept of commitment and
obligation when it comes to music
sometimes. Their commitment and
obligation, they feel, is solely to their
audience. Some do, like KFOG, for instance.
Sure it’s a tough add to get, but you feel the
impact and you know they understand the
commitment when they do; however, there
are other stations that will spin records in the
single digits and that’s just not enough.”

IT’S NOT ENOUGH FOR YOU AND YOUR BOSS TO
JUSTIFY TRYING TO DO IT AGAIN FOR ANOTHER
STATION, OR ANOTHER PROJECT, IF YOU'RE ONLY
GETTING FOUR SPINS A WEEK?

“Exactly. Aside from putting the investment
in the radio station, our sales people make
the effort to get in there and make sure

—HOWARD LEON

everything is stocked. Further, promotions
are set up and then the band makes an effort
to play where there is support and airplay. So
it is a significant dollar spent, and you need
the commitment and obligation.

“Now, I realize that most Adult Rock
statons ar¢ not about being brokered and
that’s something to admire and appreciate,
but it also makes it difficult to secure the
commitment and, therefore, the marketing
or promotion dollars. If radio stations are
willing to make a commitment, they will be
supported. Anyway, so much for my speech!

“By the way, I want to say for the record
that your promotion and your recognition is
well-deserved.”

THANK YOU.

“You are at the forefront of people who
understand that a rock-based format, appealing
to upper demo, can be competitive with any
station in the market given the right tools.”
ARE YOU HAVING FUN? DO YOU LOVE WHAT
YOU’RE DOING RIGHT NOW?

“Am I loving what I'm doing? I'm not
unhappy. I am not unhappy at all. T can’t
remember being unhappy at work. D’ve
always been able to pick and choose what 1
wanted to do. I got into this business kind of
late. I was alreadv in my upper 20s by the time
I finally got into this side of it. That was after
doing a lot of free-form radio, where you do
nothing but segues, and get to play anything
you want - you just didn’t get paid much.”
WHAT STATIONS WERE THOSE AT?

“Mostly college statons; WNYU, when I
attended New York University, WMUH in
Allentown and others. Not huge stations,
but you’d have your little audience that vou
spoke to. There’s a great fecling when you
turn on the microphone. I really dug doing
radio, but unfortunately, very little of that
kind of radio exists anymore.”

YEAH, EVEN COLLEGE RADIO GETS TOUCHED EARLY
ON BY THE GAME. THEY'RE GETTING PRESSURED
INTO PLAYING CERTAIN RECORDS. THEY ALSO HAVE
A SENSE THAT THEY'VE GOT SOME POWER IN
TERMS OF DEVELOPING OR BREAKING AN ARTIST.

“I don’t really believe college radio’s broken
that many artists. 1 think that the greatest
things that have come out of college radio
were RE.M. and U2, but a lot of acts get
signed for college radio because there’s a
wonderful buzz about them. But that
doesn’t necessarily translate into great sales
or mainstream success. Most of these bands
remain in a developing stage with just college
radio behind them. I’'m not opposed to that,
but we are in the music ‘business’ and I’ve
been learning more and more about the
business side lately. But there’s stll a part of
me that feels like ‘Music Business’ is one of
those expressions like ‘Military Intelligence,’
the words just don’t naturally go together.”

| BELIEVE THE WORD 1S OXYMORON.
“Oxymoron. Well, I’m hesitant to use that
word moron, because it’ll get me in trouble
with somebody, someday. &
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Amanda Kravat, the flame-haired lead
singer for Marry Me Jane, sounds
xcited, and to use her own recurring
word, grateful. And for good reason.
After years of working to perfect her
songwriting and find the right
ombination of players, Kravat and

Me Jane are on a roll.

First, filmmaker Eric Schaeffer chose
0 use Marry Me Jane’s music
xclusively in his small production If
¢y Fell, which became a sleeper hit at
he most recent Sundance Film
‘Festival. MM]J then inked a record deal
with Sony 550 Music. To top things
off, VH1 sclected the band as the
subject matter for its upcoming
documentary “Makmg I.”

" It’s been a suddenly active time for
the band (Kravat, guitarist Dan Petty,
'bassist Brad Albetta, drummer Richard
Pagano and multi-instrumentalist Tim
‘* eattie), and for that Kravat is,
well...grateful. She’s thrilled that
‘audiences are hearing her songs, that
the band is getting the opportunity to
erform throughout the country and
- ¢ future seems ripe with potential.

i Drawing comparisons as varied as
‘Lisa Germano and Sheryl Crow, Kravat
; nd band create an unpretentiously

‘,: olid soul /rock attuned to the
emotions and travails of human
relationships. Examining everything
‘from the light and dark sides of love
and loss (“Athena” and “Positive”) to
he social scourge of child abuse
(“TwentyOne”), MM]J show a
“thoughtful approach to their music
‘that makes it challenging beyond one
listen, even while it rocks with timeless
‘Beatles and Stones inspiration.

Displaying a warm humor and simple
genuineness, Kravat talks about the
ide so far.
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You ve had some early and interesting
twists of fate. How did your involvement
with the film If Lucy Fell come about?
“Eric Schaefter’s a really old friend. When |
was a secretary, he was driving a cab and he’d
give me rides to work, and we were fans of
each other’s bizarreness. He called one day
and said, ‘I want to make a little movie.” He
had come to our shows for vears and he said,
‘I wanna use vour demos.” At that point, he
didn’t have a movie deal and we didn’t have a
record deal. Then we both got our deals and,
after eight attornevs, it still worked out
somehow, which is a miracle. TriStar wanted
him to use other people’s music, though.”

So at that time these songs were just
demos?

“They were just songs we’d done. Who knew?
Some people think they were written for the
movie.”

by DAVID KONJOYAN

What is it about the songs that you think
fit the film and characters?

“I guess because the songs talk about
relationships. Mavbe if we lived a hundred
vears ago they’d be about food and shelter and
fighting wars. Basically thev’re about
communication in relationships. The story of
the movice is the same for me, you know, that
the person standing in front of you is the one
and vou didn’t even know it. That’s what
‘Athena’ is all about. How perfect! I’'m grateful
for it because a lot of people who never would
have heard about us got to hear our songs.
And we’re all songwriters in the band, so songs
are important to us. I have such a peeve about
artists who whine about having to sing the
same songs over and over again. What a great
opportunity, really. Somebody wants to hear
vour insights over and over again. This is our
therapy. These songs are our children. There’s
an expression in moviemaking I just learned
called “cutting vour babies....”



That sounds horrible.

“Doesn’t it? The scenes that have to go are the ones you’re
most attached to somehow. In music, saying less is sometimes
better. Like in “TwentyOne,” I could have grated on people
by preaching to them about child abuse instead of just talking
about it from the kid’s perspective. I’m really glad I didn’t
get too specific and let people think it’s a teen anthem.”

So you cut your babies, so to speak?

“Yeah. I’m learning how to. But it’s hard to be objective.
That’s why I like co-writing, working with people you
respect, because they identfy things. You know, “You Didn’t
Kiss Me” was a throwaway line I thought, and it probably
got me a record deal. The guy I worked with, Charles Pettus,
had to tell me it was great.”

You were selected as the subject matter for the
upcoming VH1 show Making It. How was it being
followed by cameras for a year?

“I gotta tell you Dave, it was really cool. People say, ‘Oh that
must’ve been rough.” But we’ve seen the pilot, and it was
really fun. They were cool, down-to-earth people, and it’s
somehow important that people see what a shithole hotel
you’re staying in and what it’s like living in a van.”

I m sure the end result will be worthwhile, but being
followed around by a camera wasn t daunting or
disconcerting for a new band discovering itself?

“I don’t know why, but it was just fun for us. I guess we’re
all really...I can’t say I’m sane in the least - I live in my
bedroom with a guitar, basically - but most of the
guys in the band are sorta stable and really want
this. You know, nobody has drug or drinking
problems.”

So no real skeletons to worry about?
“Exactly. So we’re all excited and grateful for
every fucking day we get to get up on stage,
whether it’s in front of two or 20,000
people. We didn’t mind it at all. What a
fucking compliment. They were originally
gonna do it with three bands, but they like us
and just did one.”

How often were the cameras trained on you?
“Once a month or so, they’d come with us on the road for
a week. They came and did the whole Sundance trip with
us. That’s like Hollywood for a week. Movie stars were
asking me on dates! They don’t even know me.”

totallyadult readers want to know - which movie stars?
“Well, there was Matt LeBlanc. Sony and everyone at
TriStar made such a big deal out of it. I mean, he’s a lovely
guy, but you know....”

So you actually went out?

“Yeah, we went for a ride in his sports car in LA. Had a
ball, but it’s so bizarre. You get a record deal and all of a
sudden everybody’s your friend. I was at an industry thing
the other night and all these attorney/management types,
who wouldn’t give me the time of day five years ago, were
like magnets.”

So with the film and the VH1 show, did you start
worrying that expectations were being raised too high?
“No, because we were constantly reminded by our
management to 4just stay calm, you still need to become a
great live band.’ I think we’ve just gotten great, I can
honestly say that, and it took forever. But I understand your
point; it was a bit much to grow into. And I gotta say 'm
kinda glad the movie didn’t propel us into some bizarre
stratosphere that we couldn’t handle. I think it’s going along
at the right pace. I wanna find our home before we’re shoved
in everyone’s face.”

How and when did the band meet up and get together? (o]
“I guess about four years ago. I was always looking for a
permanent band, and partners, not just hired guns. I got é
recommendations from people. We stole our harp and steel 9

player, Tim, from The Four Horsemen. I heard him at a A

blues jam a few years ago and my jaw dropped.” '&

Did things take shape immediately, or did it take é
some time to find a direction? 4
“We just basically played the songs. The truth

of the matter is only in the last nine months

has everything really come together. w

Playing once a week does not do it. Now

we’re doing pretty much five nights a (]

week and a bunch of radio stuff

during the day. We’ve done a lot @

of the Midwest and West

Coast. What a great way to Q

see the country. Of course, 0

I bitch the whole & . g
time: ‘I’'m tired!

Another 18 hours gb &
in the van, oh my '
God, I'm A
gonna die!’ (' 4
[laughs]. \:Q
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home (o) t
for two

weeks and 1 Q a
really wanna <

be back there in

that stupid van. @
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I’'m excited. It’s nice

to have a challenge %

every night. I like the

race. I like kicking the other

bands’ asses. It’s fun.” °

The band hails from the urban

jungle of New York....

“Where we have quite a scene, I
might add. A bunch of bands got signed

at the same time - I guess Joan Osborne
came first. Everybody’s worked with

everybody. What a nice thing to have people
help each other out; club owners, everyone.”




A real sense of a musical community
then?

“It’s phenomenal. I don’t know how it
happened. New York probably hasn’t had
something like this since the 70s.”

Why do you suppose there s one now?
“The caliber of musicianship has certainly
gone up, and people have started plaving
real music again. It’s almost like a
Nashville scene, to me. There are so
many great songwriters here now. People
are forming bands around that.”

So how does someone who starts off
classically trained on the piano turn
into a rock singer/guitarist?

“I knew you couldn’t be a rock star
[playing classical piano], and I always
wanted to be a rock star. I grew up with
old scratchy Beatles and Rolling Stones
albums my siblings left behind when they
went off to college. I always wrote songs.
Madonna was my neighbor when T lived
on 99th Street, where 1 was born. The
guy who’s apartment she rented a room
I brought me over to sing on something
that actually she had started:He had this
4-track machine. Since I was cight, I’d
been situng on the living room floor with
nwostaperecorders, singing into one and
playing the other. 1 had no idea there was
another way to do it.”

So you basically sang on a song that
Madonna couldn t handle then?
[laughs] ““We Live In A House That
Doesn’t Go Anywhere,” that’s what it was
called.”

I think that s a mixed metaphor - or
just bad English.

“It was dreadful. It was funny. Years later
after she moved out, we realized that
Madonna was ‘Madonna.’ It was so
weird.”

What were you doing musically before
Marry Me Jane formed?

“Trving to learn how to write songs,
booking gigs anywhere and being really
bad. It was me singing with two guitar
players. One of them quit and 1 almost
had a nervous breakdown, because |
relied on everybody so much. But I was
refuctant to pick up the guitar myself,
because I didn’t want to be bad at
something. Turns out being ‘bad” at
something is not a bad thing. Like Kurt
Cobain; hello! Evervbody loves his guitar
plaving and you woulin’t normally
consider that great guitar playing.”

You ve described your songwriting as
an exorcism.

“T don’t know what this need is to
express myself. [ guess it’s my form of
therapy. There’s an expression: ‘You’re as
sick as your secrets.” I guess somebody’s
gotta hear this stutf or I'd kill. myselt,
otherwise. So even if my songs are
slightly fictionalized or buried under
pretensc, they still come out. I'm not
particularly good at communicating with
people in normal life, so [’m told, so I
sav things in the only way I can. [ had a
shitty childhood - I guess everybody did.
But I had these really gorgeous, talented
siblings, and I looked like a little bov
until I was 16. I had a blonde afro that
stood straight up and they called me
Peter Frampton. And it was crazy - drug
problems in the house, many divorces.
The only solace T found was hiding under
the covers and reading or playing the
piano. [ guess those experiences stick
with you.”

I guess because the songs
talk about relationships.
Mavybe if we lived a
hundred years ago they d
be about food and shelter
and fighting wars.

Are any of the songs on the album
particularly emotionally purging for
you?

“Yeah. ‘Positive.> T sobbed as T recorded
it the first time. It’s a true story about
breaking up with my bovfriend, and
goddamn was I sad! And I don’t think I
would’ve been able to be so honest [with
that song] had I not been under the gun.
I needed a song and I couldn’t think of
anvthing, so I just told the truth. And
“TwentyOne’ is sort of my childhood
thing.”

How did you end up recording at the
rural Longview Studios in
Massachusetts?

“The guys almost killed me. I said, ‘Look,
we’ve gotta do this.” They were pissed.
They got up there and after six hours.of
riding horses around and recording in
barns they changed their minds. Our
A&R guy had recorded Living Colour up
there, and he said, ‘It probably won’t
work. Living Colour went nuts they were
so bored.” But we loved it. It was great to
be put into a situation where we had to
really get to know each other, live with
each other, and become a family.”

What s at the end of the CD, a wake
up call?

“You know, I wanna kill myvself for doing
that. Someone ar my old office job at
Smith-Barney gave me this bizarre chicken
clock that has this horrible recording in it.
It’s, like, trom K-Mart with Taiwanese
voices doing their phonetic English. And |
walked into the first day of recording and
our producer Glenn [Rosenstein| was
plaving a sample of the same clock. He
just happencd to have the sample, so we
had to use it. Polly Anthony called our
manager at two in the morning screaming,
‘I just had the shit scared out of me!””

And you were dropped right then and
there...

“No, no. 550’s been great to us, I’ll tell
vou. I alwavs hear horror stories about
labels, but they’ve been so grear to us.”

So you worked at Smith-Barney. I
gue ou could say you ve

med your success.
“Yeah, we stole it. That
was our T-shirt logo at
Smith-Barney for a while
- ‘We earned it the hard
wav, we stolait.”? &
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THE
BLUE NILE"S
PAUL BUCHANAN

Ever since The Blue Nile unveiled
themselves in the early 80s - helmed by
the driving force of Paul Buchanan - they
have never been known as prolific; rather,

You probably get asked this a lot, but why have there been
such long stretches of fime between projects? Are there othes
things that you're involved with, like teaching or the theater?
“| read something recently that said | was happy about it, but both
fimes it's happened, it's really been circumstantial/business
reasons. | think in the first instance, it was doubly ironic given that
we made the first record without a record contract. So, you see,
we were always thinking about doing things under our own
steam. Yet sometimes there ended up being quife a space of
time before the second album was released. | suspect it was
just because we were kind of pushed to record before we

rehearsed and we just weren't ready.”

So a lot of it had to come down in the studio then?
“We should just have spoken up and said, "We need to
go home and write some more songs, rehearse and
generally get the record ready in our heads before we
get in the studio.’ In the end, it cost us a couple of
years and the second time we had some
contractual complications, which made it so we

couldn’t record for three years.”

they have allowed the creative process to take its »
own, natural course. So, when we do get a new
album by these poets for the often-forlorned,
common man, the wispy aura that surrounds
them becomes more tangible. Taking the &
mundane occurrences in our lives, The Blue .
Nile have the power to endow them with
majestic, truth-revealing franscendency.

Being a lover of Peace At Last, The '
Blue Nile’s latest collection of beautiful,
soulful music, | jumped at the opportunity to ’

talk with Paul Buchanan, vocalist and guitarist

for the band. | found him to be a humble,
intelligent man who knows how to keep his career in

the proper perspective. My inner hope is that after radio
programmers have read this interview, they will go back
and give this wonderful album another listen.

Well, certainly for me and most of your
other fans, it was worth the wait.

“l dont know, | was saying to Robert
[bassist Robert Bell] yesterday, in all
fairness to the people who have been
good enough to buy the records, we
should really have released this

album at Christmas for free.”

It's just the way it was.
“The wecg it was | suppose, but we
just fried not to give up making
records. We believed we were as
good as we could be, in ferms of
making records and as long as
we were sincere, | suppose

we felt OK
about it all.”

v .1d||0




I noticed on this album that there seems to be
two different moods; the first five songs are a
little more positive and a litle more at e -
as the title of the album suggests - whim‘e
next five songs seem to be a little more
insecure, a lithe more introspective. When you
look at the back-cover art work, you have it
divided - a side A and a side B, like an old
record would be.

“Yeah, that's what we did. Actually, 'm surprised no
Eerson has menfioned that before you. The second
ive songs here are very much cbout the little
fragments of dislocation. ‘Holy love’ is probably
about the physical state of things, and "War [s Love’
is d an argument with someone you love.
‘Family Life’ is obviously about the family, and ‘God
Bless You Kid' is about growing up in sin, about the
ambivalence that you see angﬂear. So yeah, you're
absolutely right.”

You recorded this album in three different
places: Dublin, Paris and LA. Was that so you
could be involved with parficular people who
live and work in these places?

“No, it was just that the three of us didn’t want to get
locked info one specific studio. So we went into a
studio in LA for a few weeks fo do specific recording.
Also the choir that we wanted for ‘Peace At Last’ was
in LA. It wos just to keep moving.

“In Paris, we rented a finy theater and set up on
the stage and recorded, and in Dublin we stumbled
upon an old recording studio that hod been closed
down. It hod been a well-known studio in its day -
Van Morrison and a lot of Irish people had
in there - but it had fallen into disrepair, so we just
kind of nailed o few pieces of wood back toge'Ler
again and brought it back fo life.”

You adopted it?

“Well yeah, in a modest way. You know, what's nice
about that is that if's up and running again now.
Dublin’s so good. | mean, the people are hilarious.”

I noticed in the article that Timothy White did
for you guys - | thought it was a wonderful
arficle - you make the point there, and you
also make the point in the quoles they’ve used
in your bio, that you wanted this album to be
more direct, less cluttered, more human.

“More human is exactly right. | felt once or twice that
people have misinterpreted some of our songs. | felt
the general musical dimate and where I was at, what
| was feeling musically, were helping me move
toward that, you know, making a hanr:?sm record,

one that sounded human and warm, and to some
extent, like an older recording. | think you're always
looking at another way of expressing HZi!r)\ogs and | felt
it was time 1o finally admit my love of certain types
of music. In our heads, the songs were inspired by
things that we heard on the radio when we were
growing up, maybe not a straight, obvious
reference, but one that was part of what was goi
on then. songs come along, they kindnogf
have arranged themselves anyway, so if's really just
a question of sticking to it.”

Yeah. You have to listen to what they’re telling
you.

“That's exactly it. | mean, | should show you my
notebook that | starfed ot the lake where | wrofe most
of the n& material. | just vf/roletz ’lesson;'go; the first
page, because ifs part of mi you're
doing, to be able fo step back 023 hear what it
wants fo be.”

That creative process is coming from the inside

and more often than not it kind of has its own

enda, doesn’t it?
g?nemoreyou’refretﬁ about it, the less you're
believing in it. | suppose the anxiety is something all
of us use, but increasingly I'm thinking, ‘1 should just
shut up and get out of the way,” as PJ [keyboardist

Paul Joseph Moore] often says.”

What kind of music seems to influence you the
most, the obvious one is R&B, but what other
than that?

“The Beatles. 'm not conscious of any single Beatles
chord on the record, but for example, in “Family Life,’
there would be at least a trace of feelings from ‘She’s
Leaving Home,” but yeah, The Bedtles, and | suspect
the Beatles thing was more than just the music as

well...”

Yeah, they represented a whole 360-degree
thing, didn't they?

“Absolutely. | remember being a tiny, wee boy and
thinking that The Beatles would come and visit me. |
guessn&mf was part of the role that they had, they
were sort of like your family to you. So that was
certainly there, and then | remember hearing Roy
Orbison on the radio when | was a litle boy, foo.

Those early influences are still with me.”

Were you involved with music in school?

“No. | wasn't at all. And after high school, 1 went
and studied literature and Medieval history for a few
years. Music really just kind of landed on me. |
suppose | felt I'd been in the educational thing for so

I

lorﬁ‘ﬂmf | just wanted to choose something else for
a while, and | thought, ‘Il do this for a year or two.’
I just wanted o choose something that | didn't have
a background in, something that was instinctive.”

Beats working. “I'm sick of hanging out in
these librories all the time,” right?

“Is funny you should say that, because the first job |
manoged to get wos in a library. | love books and
all, but you get 1o the point where you're not sure
anymore, if you sit down to try and write something
you're thinking, ‘Have | read that somewhere?’
Whereas with the guitar, | knew that | didn’t know
enough about it to really be taking other people’s

ideas.

So you just grabbed a guitar and started
teaching yourself?

“Yeah, exadlly. I'd just be sitfing on the edge of the
bed like everybody else, you know, sort of irying to
keepmytongueinmymouﬁ\cslfriedtoholdngwr
sirings down at once. Ifs brilliant when you're not
self-conscious and 1 think that was a good thing for
me. | wasn't aware of companies or rec
coniracts or anything fo do with that, it really never
crossed my mind. Even when | met the other guys on
a musicur level, we were already friends. We
basically made litfle tapes; for years and years, we
ne:eJ sent them to anybody. It really wasn't in our
minds.”

That's Robert and Paul you were talking about?
You guys have known each other a long time?

"Yeog. | met Robert when | was at the university and
PJ | already knew. I've known PJ since we were
tﬁ;.wegrewupofewstreetsawayfmmeoch

So you guys used to just get together and have
some fun?
“Well actually, in order to eat, and in order to fry
and save up money fo buy some equipment, the
three of us used to go and play, mostly at some
e:;ltLemely dlét::l:s |I}.'v::'nues. b\;vuZth& an olld
Volkswagen we t from Paul’s
neighbor for 15€, and we used to take our gear
there in two frips.

“Basically, we would go and play for whoever
was foolish enough to book us.”

From the beginning, were you able to do your

own songs, or like most bands starting out, did
you have to do some other people’s songs and

then, maybe at the end of the evening,

some of your own?



“Certainly we try fo

find some momentiof' ¢
magic where f:'l;ope a

song - for the Jistener and ™
for yourseff - Z(m get a

feeling that:maybe you
couldn’t exactly articulate
otherwise.”

—Paul'Buchanan

“What reo"l] happened was we were frying fo write
songs, but | think even we knew that they were derivative,
they were gonna be about Steely Dan or Marvin Gaye or
The Beatles or whatever. The funny thing was, it came
down o the three of us doing a set of cover versions that
we worked out, and | think the ironic thing was that in
working cover versions out we kind of starfed to
stumble 'hgtn what vlu(r:gld be the gs(l;zﬁtolnkof our sound. m:
songs we picked were so , like ‘Dancing In
Street’ or ‘She Loves You’ - songs and melodies that would
stand up, no matter what da we inflicted upon them.
So we started to experiment with the cover songs in ferms
of leaving things out, so they would be very oblique
versions of the songs that we were doing.”

That's right, “We're gonna play this song, let's see if
you can recognize it.”

”Exodk/. But, of course, we would keep the melody right
through and | think that was where we started fo decide

what we were gonna do ourselves.”

You seem to be the front man not only by the fact
that you're the lead singer and guitarist, but in most
of the interviews. Would you then say Robert and

PJ both have a lot of influence in the total process of
what The Blue Nile’s all about; the songs, the
sounds, everything?

“Absolutely. | think a lot of it divides itself up naturally
because of our different temperaments. In terms of a
whole band, obviously the whole's greater than the sum of
the parts, so yeah, absolutely, it's very much based on the
three of us playing together.”

So you're just the one that can handle all the stupid
questions we ask you?

“Well Ytl:):dlg?% P), he'll arrive immecli«.:fenlyc'J and Il('se’ll
spend putting equi t together and speaki
fo guys about the tour and E:wenwe’re gonna do this 023
how we're gonna do that, and | just wouldn't know where
to start.”

So that's his forte?
“Yech, he's at that. You know, I'd say, "My
walkman's broken, can you fix i and PJ would change

1es.

What about Nigel Thomas. He’s not an official
member of the band, but he’s always been your
drummer, hasn’t he?
“Nigel’s got other commitments...he’s redlly a classical
player. By the time we met Nigel we were already
ing things by writing the song and then siripping
it ﬁk within the arrangement. As you were saying earlier,
we would be approaching it in terms of thinking, “Well the
song has fo have height or it has to have a certain color.’
Nigel would then come in with thoughts from a classically
trained perspective. Finally, Calum [Malcom, the engineer
we've known from day one, would help us get?tngown
When we met him, he had a tiny little studio and we were
going to sleep on his floor and making the recordings and
5o on and so forth, so yeah, we've kind of been a unit more

or less from the beginning.”

Would you say that
il;e this shgezyour
ife, as you begin to
get a little older, you
are starting fo see the
basic things that you
fried to rebel against
when you were
ounger, as the
Lsﬁng ond'hmost
important things;
'hixs like fomily,
friends, and children
and a spiritual kind
of connection?
“Yes, | would. | don't
even know how
successfully | rebelled
against them, but | think
that you go off in a
blaze of energy and
you fry to do whatever it
is that you're gonna do.
But | think whatever's
actually true to your
heart, probably and
hopefully, remains
imperishable.”

Yeah, it can be a source of power and energy.

“Aye, if's priorifies as well. With getting older, you think
weflt,5 I don't really need 1o spend another night standing
in a bar or doing something that | actually £>n’i need to
do.’ | suppose you get to a point where you stop taking
things for granted.”

Maybe it's good though, because then you almost
ek you iy much ediscover hem, Whenerer

“I think you very m iscover them. lgoto
visit my mother, | always open the door and sit on the step
and sort of look out at her back garden. If's just a modest
suburban garden, but you know, | really like doing it and
that's certainly as good a moment for me as if | had a
more exofic location or a spot with more troppings of
luxury. Maybe you just get to the point in your life when
you're, fo some extent, able to bear in mind what really
matters for you. Certainly these things matter for me.”

And | imagine, sitting on that step and just looking
out your mother’s garden, it's hard to put the
feelings into words, isn't it?

“That's another thing. | don’t know where the pleasure
comes from in the first place, but | suppose eventually you
reclize that if's not really your job to save the world. Its
good to confribute and you should do the best you can,
absolutely, but maybe you get a sense of humility from
standing still sometimes. | think, you can never quite put
that into words. Certainly we fry to find some moment of
magic where you hope a song - for the listener and for
yourself - can get a feeling that maybe you couldn't
exactly arficulate otherwise.”

It's almost an impression of an emotion or a feeling.
You can’t get too speific in three or four or five
minutes.

“No, and if you do, | think you honestly make it easy for

To reject it?

“Yes, to reject it. If you get too specific, | don't think you're
as likely to touch the common experience, because my
mother’s garden won't look the some as yours and the
feeling will come from different sources for different
people and it will come in different ways. | suspect part of
what we're doing is frying fo do that, and if you don’t get
too specific, | mean without being fancy here, there’s a
higher chance of speaking fo what you may regard as
someone’s unconscious.”

Yeah, | think you gotta leave the door open for them
to kind of walk in and feel plugged into the song.
“For us, that's the whole schﬁct.”

I know having studied literature in college, and even
Timothy White pointed out Walt Whitman in
particular, that the literary or the poetic side seems
to be very important to you. There’s an intelligence
to your music, there’s fime-proven things fo your
music. What other authors besides Whitman have
had some kind of profound influence on you?

“| really like [W.B.] Yates as a poet and, | read quite o bit

of American literature as well when | was ing. | also
like Shakespeare very much. What | really about
Whitman, h, was - | don't mean in o political sense

- the democracy of it and | love the exaltation of it. Then
there’s individual books. I've loved Catcher In The Rye for
as long as | can remember, which | don't suppose is high
literature, but it just always resonated for me. | love
Thomas Hardy, | love Charles Dickens and [F Scoff]
Fitzgerald. | don't think Fitzgerald was an even writer,
more like an observer. | always have read constantly, so
there's actually a huge amount of ﬁ/eople - bly ofter
| put the phone down, Il suddenty remember about 50
other people that | wish | had mentioned.”

Were you honored when Annie Lennox covered
“Downtown Lights” on her latest album?

“| was complimented, yeah, but | ry not o think about if
too much. Because even if | think just a tiny bit, ‘How
wonderful and that's a great compliment,” | feel Ill get on
the wrong level about myself. | tend 1o think of her and
nmn other accomplished arfists as adults and I/we as just
children.”

They're a little further down the path?
“Not just that, | feel that we work and we'll confinue to
work as long as we can, and then we'll go back and

resume our ordinary lives. | mean, we're not celebrities.”

| guess it's probably kind of weird in that you guys
have been together for a long fime and you knew
each other long before you thought this was gonna
be such a big part of your life. So those songs have
become very personal. It must be unusual to feel
that another artist can place themselves within your
songs and feel like they can get a message across,

too.
“Yeah, | think Annie obviously picked some songs
b e oy p good song

Well, from what | understand, they were songs that

really touched her, that influenced her, so she’s been
listening to your records there, Paul.

“Absolutely, its really flattering. | think the point I'm trying
to make is that we don't stare at these things oo long. 1
think there’s a superstition going on that it you start fo
believe something, it won't work anymore.”

You kind of jinx it?

“Yech, a litle, which is really kind of dumb. I think the
scale of our hopes is small. Ifs authentic and if's infense,
but i's small. | know Annie, I've worked with her and spept
fime with her, but | tend to look at the whole thing as they
live in one stratosphere and we live in another, and #¥'s
extremely gratifying as a human - obviously that's haw
you to someone, no matter how famous or
successful they are. But | know that, sooner or later, I'll be
back at the kitchen table saying, “What are we gonna do
now?l’”

So you're in New York. Is the band getting ready fo
hit the road?

“Yes.”

How long is the tour going to be?

“I'm not really sure, a month or so. Then | guess
we're going back to Europe and then hopefully we'll

retum fo here. We're playing at this radio convenfion in
Denver, you know.”

Yeah, at the end of August, the Boulder Summit. ril
be there.
“Will you?”

Yes.
“Well its looking like we'll only have played a couple of
warm-up pieces:dbefore we ge' there and I'm sri)ghﬂy

nervous a

Yeah, especially because that’s basically a music
industry crowd; radio people and record people. 5o
to a cerfain extent, everybody there is scrutinizing
you a little more than the general public.

“Well that's made me feel o f;worse, John.” {laughs)

| didn’t mean fo put you on edge there, Paul!

“I'll make sure | know where the exits are before IPeton.
if its not going too well, I'll just excuse myselt for a
moment, and I'll be ot the airport.”

You'll do fine. Anything else you'd like to make sure
we have included in the interview here?

“Delete most of what | said, just reverse your questions
and I'll be fine.” &
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Eleanor McEvoy

ALBUM: What’s Following Me?
LABEL: Columbia (67612
MEMBERS: Eleanor McEvoy (vocals
guitar/violin/piano); Kieran McEvoy
(guitar); Jim Tate (bass); Liovd Byrne
(drums/percussion).

PRODUCERS: Kevin Moloney &
Eleanor McEvoy

ORIGIN: Ireland

WHAT YOU SHOULD KNOW:
Recognition for Eleanor McEvoy began
in 1992, when her song, “Only A
Woman’s Heart,” inspired the ade for,
and appeared on, the compilaton album
A Weman’s Heart (the biggest-sclling
album in Irish history). In the same vear,
she was named “Best New Artist™ by
both the Irish Record Industry and the
Insh National Entertainment Board.
Her debut eponvmous US album was
released on Geffen and tirmly established
her as an up-and-coming new artist.
Now signed to Columbia, Eleanor has
released her sophomore cffort, Whar’s
Following Me. The advanced sampler has
already set this project on fire at Adult
Rock Radio.

SOUNDS LIKE: A tusion of modern,
pop-oriented rock with her country’s
rich musical heritage, and even a bit of
classical music.

SUGGESTED SONGS: “Precious
Litde™; “A Glass Unkissed™; “Whisper A
Prayer To The Moon.™

CONTACT NAME AND NUMBER:
Kid Leo 212.833.8605 & Jenni Drozd
212.833.8368

Sam Phillips

ALBUM: Ommipop (Ir's Ouly A Flesh
Wound Lambchop)

LABEL: Virgin (41860)

MEMBER: Sam Phillips (vocals /guitar/
Chamberlin/Harmonium).

GUEST ARTISTS: Mark Robot
(guitar); Jon Brion (guitar /droms/
plano); Greg Leisz (pedal stecl); Patnick
Warren  (Chamberlin), Jon  Phillips
(piano/guitar); T Bone Bumnett (guitar);
irad Hauser (bass/clannet); Amando
Compean (bass); Mait Chamberlain
(drums /drom  loops /percussion;  Jim
Relmer (drums/percussion); Josh [a
Belle (drums/Dumbek), Mart Berton
nunmbas); Pautinho da Costa (bongos);
Don  Hettington  (drums/maracas
percussion); Smokey  Hormel  (san):
Darrelk Leonard (trumpet,/ amangements),
PRODUCER: | Bone Burneu
ORIGIN: Tos Angeles

WHAT YOU SHOULD KNOW:
With her latest etfort, Sam Phitlips
spreads her musical wings 10 full
caypanse. Impeccably produced by her
husband, " Bone Burnett, Sam (whose
voice and songwriting, have never been
n better shape) is joined by some of the
hottest and most talented session plavers
n the business. Adult Rock Radio owns
this artist, and vou  can quickly
demarcate voursehves trom the rest of the
crowd by placing this albim e the
center of vour programming,
SOUNDS LIKE: A broad varien of
steles,  influences and persuasions
come toecther tor a highlv creative,

ALBUM: The Borrowers

LABEL: Guardian (10037
MEMBERS: Mark Addison (vocals,
guitar); Joshua Segal (violin/mandolin
bass clarinet/sax); Nina Singh (drums,
percussion); Josef Zimmerman (upright
bass).

PRODUCER: Jay Jovce

ORIGIN: Various parts of the country,
but now they’re residing in Nashville
WHAT YOU SHOULD KNOW:
The four members of The Borrowers
have vastly different musical and cultural
backgrounds, but were quick 1o realize
that the old adage “the sum is greater
than the parts” was true for them when
they created music together. And
although Mark Addison may be the clear
leader of the band in terms of
songwriting and singing, it is also quite
clear that each member brings a lot to
the table. In 1994, they liquidated
everything they owned in Nashville and
set out 1n a van to play night after night
until they were noticed. This culminated
last year with a gig at South X
Southwest, which led to a management
deal and consequently a contract with
the aggressive new label Guardian. Their
debut album will stnke vou in the same
way The Devlins and Counting Crows’
debut albums did the first ume you
heard them.

SOUNDS LIKE: A sweeping, song
based sound that includes elements of
rock, alternative, folk, jazz and classical.
SUGGESTED SONGS: “Beautiful
Struggle™ (teatured on totallyadult TuneUp
#15); “Jaswant’s Rain”; “Mercy Bound.”
CONTACT NAME AND NUMBER:
Susanne White 212.603.8643
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Robyn Hitchcock

ALBUM: Mos Elixir

LABEL: Warner Bros. (46302)
MEMBER: Robvn Hitcheock (guitar/
hammonica/bass /vocals).

GUEST ARTISTS: Deni Bonet (violin,
viola/percussion); Tun Keegan (guitar/
vocals); Jake Kvle (bass); Andrew Clandge
(guitar); Parch Hawnan  (drums
percussion); James  Fletcher  (sax);
Nishuks Bonga (sn); Moms Tepper
guitar,/slide  guitar); Pete Dowdall
{doubic bass); Moms Windsor (vocals
ramborine

PRODUCERS: Robyn Hitcheock,
Grant Showbiz, Calhvin Johnson &
Pat Collicr

ORIGIN: Fngland

WHAT YOU SHOULD KNOW:
Mog Elixiy (and the limited edinon
companion vinyl EP entitled  Mosy
Liguor: Outtakes And Protorypes) marks
Rolwn Hitcheock's Warner Bros, debut
As vou mav or may not know, he
is considered one ot the  greatest
songwriters of our age, has an extensive
atlog of albums to his credit and s
renowned as a live performer. For many
vears, Hitcheock - cither as a solo artist
oras 4 member of Soft Bows has been
a college radio staple. Well, tlns album
is about 1w anpult him e the
namstream

SOUNDS LIKE: Somctimes deadhy
serious, while  other times almost
whinmwical, Robwvn Hitcheock creates an
adventurous sound that is custom made
tor Adult Rock Radio,

SUGGESTED SONGS: “Ihe Devil's
Radio™: “Sinister But She Was Happy ™
“Alnght, Yeah™

CONTACT NAME AND NUMBER:
Nanav Stein 818 933,.3559



Eﬁzanne Ve;ga“

ALBUM: Nine Objects Of Desire
LABEL: A&M (540583

MEMBER: Suzanne Vega (vocals/guitar
GUEST ARTISTS: Steve Donnelly
(guitar); Mitchell Froom (keys); Tchad
Blake guitar); Bruce Thomas (bass);
Sebastian Steinberg (acoustic bass); Jerry
Marotta (drums/percussion); Pete Thomas
(drums/percussion); Yuval Gabay (drums);
Dave Douglas (trumpet); Cecilia Sparacio
(tlute); Jane Scarpantoni (cello); Don
Byron iclarinet).

PRODUCER: Mitchell Froom
ORIGIN: Los Angeles

WHAT YOU SHOULD KNOW: [t’s
been four long years since Suzanne Vega
has released a tull-length project. In that
time, she has become a mother of a
voung girl named Ruby, spent time
assessing the direction of her career and
basically lived her life. Now she is back in
full force, this time with a more
cosmopolitan sound. The inclusion of
“Carame!” on the Truth About Cats &
Dags OST helped to reintroduce her to
the public, and the song’s success at
Adult Rock Radio showed she has been
sorely missed.

SOUNDS LIKE: Although stll singer,
songwriter-based (she wrote every song
on Nine Objects Of Desire), Suzanne has
moved toward a more sophisticated,
martini/lounge style. It becomes her
very niccly.

SUGGESTED SONGS: “No Cheap
Thnll”; “Lolita”; “World Before
Cotumbus.”

CONTACT NAME AND NUMBER:
J.B. Brenner 213.856.2730
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Terrell

ALBUM: Beautifid Side Of Madness
LAREL: Pointblank /Virgin (41723)
MEMBERS: Charlic Terrell (vocals/
guitar); Rich Meyer (guitar/vocals); J.
Swanson (bass); Jim Dovle (drums/
percussion,/yovals)

GUEST ARTISTS: Joan Osborne
(vocals); Jobm Nauw torgan); Tonmmy Lyre
(organ ), Brian Chapman (vocals); Vaneta
Thompson  (vocals); Rugenia Faith
laylor (vocals)

PRODUCER: John Porter

ORIGIN: Birmingham, Aabama, but
he now resicdes in 1A

WHAT YOU SHOULD KNOW:
\tier the successtul vun Anary Sonthern
Gentleman had at Addult Rock Radio,
vou'd think that he'd continue down the

same musical road wath Beaneifid Sidde Of

Vimdness. Dut, noooo.lerredl has
chosen 1o take a sharp aght um onto
the rockin® highway. B you had the
chanee w see hiny perform live, then vou
know that he was already swaving in that
direction. Well, now at's official — this
southern geatleman knows how 1o rock!
\ standout song, which vou simply mast
cheek out is the e track, feataring, 2
duet with Joan Osbome

SOUNDS LIKE: Ferrell’s sivle o rock

6o thae muore rownsy bgiky Blaesy dade

_Stava

ALBUM: Melting In The Dark
LABEL: Zero Hour (1160
MEMBER: Steve Wynn (guitar/vocals
GUEST ARTISTS: A Boston band
called Come (guitarists Chris Brokaw &
Thalia Zedek, bassist Sean O’Brien &

drummer Arthur Johnson
PRODUCER: Steve Wynn

ORIGIN: Boston

WHAT YOU SHOULD KNOW: The
tormer Dream Svndicate and Gurterball
leader returns with his first solo outing
since 1994. This sclf produced album
was recorded at the famed Fort Apache
studios, where they captured Wynn's
unique, brooding, lofi sound. Steve
Wynn was certainly a vital pioneer in the
80s, and after just a few listens to Melting
In The Dark, you'll realize that his
contributions to today’s musical thrust
will be equally as important. Look for
Steve to be quite active on the road
this summer.

SOUNDS LIKE: Pop-oriented music
with an edge.

SUGGESTED SONGS: “Shelly’s
Blues, Pt.2™; “What We Call Love™;
“For All I Care.”

CONTACT NAME AND NUMBER:
Seth Gershman 212.337.3200

e Ty ThsTand [3)

Chalk FarM

ALBUM: Nonvithstanding

LABEL: Columbia (67613)
MEMBERS: Michacl Dutl’ (vocals/
guitar); Trace Ritter (guitar/vocals);
Orlando  Sims  (bass/vocals);  Toby
Scarbough (drums/vocals).

GUEST ARTISTS: Debby Holidav
(vocals); Rami Jatle (accordion); Calabria
McChesney (violin).

PRODUCER: Matt Hyde

ORIGIN: 1.os Angeles

WHAT YOU SHOULD KNOW:
Like “The Borrowers, Chalk Fard s
comprised of people  from  diverse
backgrounds.  Fhiling from  various
points i the US, cach member has
brought ditterent musical stvles to ofler
to the band’s overalt soumd. Al tour
membens are active - the songwnting,
depariment, their songs are abowt real
things, experiences and emotions that
are part of evervday lite. They touch on
the themes of love and hate, hope and
despair, and wonder and disilfusionment
Notwithstanding s 2 wondertul debn
cllort

SOUNDS LIKE: Chalk Fardt take an
carthy approach o guitar based music,
wilizing vich, full harmonies and
demonstrating, 4 keen sense of drama
SUGGESTED SONGS: “Lie On 1™
[featured on totallyadult “Tuncllp #15
“When Something, Becomes Nothing™
“Is Up To You™

CONTACT NAME AND NUMBER:
Kid Teo 2128338005 & Jenni Drozd
2128338308
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[nriving Blind

ALBUM: Driving Blind

LABEL: Vanguard (79490
MEMBERS: Bil Ringgenberg (vocals,
keyboards); Andrew Frank (bass/guitar).
GUEST ARTISTS: Rik Emmet (guitar);
Paut Shriver (rhythm & drum loop
programming); Corey Stevens (drums),
Marc Lamb (guitar); Joe Gore (guitar);
Jason Lang (guitar); Dan Brodbeck
(guitar); Dave Sturton (guitar); Bob Stagg
(Clavinet/Hammond B3/ accordion,
Wurlitzer/svnthesizers); Dave Meyers
(keys); Maxim St. DPierre (trumpet);
Joel Zitkin (violin); Holly Dinsmore
(backing vocals).

PRODUCERS: Driving Blind &
Ross Munro

ORIGIN: Montreal, Canada

WHAT YOU SHOULD KNOW:
You may remember a great album that
came out last vear by a band called
Monkey Walk. Well, they’re now called
Driving Blind, and this is their first
album for Vanguard (and first true
full-US release). The band is built
around the considerable talents of Bil
Ringgenberg and Andrew Frank. They're
from Montreal and [ suspect that they
listen to classic soul music a lot. These
guys have a great commercial sound.
SOUNDS LIKE: Driving Blind's
sound is emotional, heartfelt and
funky. The music drapes around Bil
Ringgenberg’s rich, soulful voice.
SUGGESTED SONGS: *“Anything
Can Happen”; “Crown”; “Fly.”
CONTACT NAME AND NUMBER:
Michael Ehrenberg 415.681.6043
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Bill White Acre

ALBUM: Billy’s Nut Bitter

LABEL: Touchwoud (2005)
MEMBERS: Bill White Acre (vocals/
guitar/percussion/kevboards /banjo/
trumpet); Justin Meldal Johnsen (bass);
‘Tom Dickmeiter [drums/percussion /vocals).
GUEST ARTISTS: Dave Campbeli
(violin/viola/string arrangements); Larey
Corbett (cello); fim Lange (Hammond
B3).

PRODUCER: Bill White Acre
ORIGIN: Moose Jaw, Saskatchewan,
but now resides in LA

WHAT YOU SHOULD KNOW:
The name Bill White Acre may be new
to vou, but he alrcady has already
acquired some pretty serious credentials.
Afier touring through the plains of
Canada, Bill moved to Boulder in
the mid-80s. He established a solid
following there and was voted “Best
Solo Performer in Denver™ in a poll
by Westword Magazine. In 1989, he
migrated to LA, where he quickly won
the ttle of “Southern California
Guitarist of the Year™ in a 1990 contest
sponsored by BAM. He then went on
to form the band Big Planct, which
among others, took “Best Acoustic
Group™ of 1992 in a contest sponsored
by the National Academy of Songwriters
and Music Connection magazine. Now,
he’s back out on his own.

SOUNDS LIKE: Always song-driven,
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Satchel |

ALBUM: The Family

LABEL: Epic (67145

MEMBERS: Shawn Smith (vocals
piano); John Hoag (guitar); Mike Berg
(bass); Regan Hagar (drums)

GUEST ARTISTS: Count Mbutu
(percussion); Martin Kearns (strings).
PRODUCERS: Stone Gossard &
Mart Wallace

ORIGIN: Seattle

WHAT YOU SHOULD KNOW:
Several impressive people were involved
with the recording of The Family,
including Pearl Jam’s Stone Gossard
handling production, and Brendan
OBrien and Nick Di Dia at the mixing
board. Further, the band is appearing on
the second stage of the “Lollapalooza™
tour this summer. Their 1994 dcbut,
EDC, showed the band to be a strong
example that there is lifc after grunge in
the Northwestern mecca of Seattle.
Unlike the raw and seemingly haphazard
recording of their first album, The
Family is more cleanly recorded, with
very little overdubbing to preserve the
band’s honest spontaneity.

SOUNDS LIKE: Gallant, stately music
that takes many elements trom America’s
rich musical heritage and melds them
together into a dreamy, yet, serious style.
SUGGESTED SONGS: “Isn’t That
Right™ (featured on totallyadult TuneUp
#15); “Without Love™; “For So Long.”
CONTACT NAME AND NUMBER:
Laura Curtin 212.833.5011 & Mike
Jansta 310.449.2939

robors
bradiay's

blackwatar
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Robert Bradley’s
Blackwater Surprise

ALBUM: Robet Beadley's Blackwater
Servprise

LABEL: RCA {66919

MEMBERS: Robert Bradley (vocals?
guitar); Jimmy Bones (keys); Andrew
Nchra (bass); Michael Nehra (guitar);
Jett Fowlkes (drums).

PRODUCERS: Michacl & Andrew Nehra
ORIGIN: Detroit

WHAT YOU SHOULD KNOW:
Even if vou didn’t know where this band
was from, vou'd spot the Motown and
Stax influences immediately. So it
probably won't surprise you when [ tell
vou they're from Detroit. Robert
Bradley, a 46-yearold blind man, had
made a living passing the har on the
streets for many vears. When he was
booted from his usuat spot, he happened
to sct up in front of a studio where what
was to become his band were recording
(formerly known as Second Sclf, who
recorded for EMI). They simply heard
him through the window and invited
him in to jam. The result is Robert
Bradley’s Blackwater Surprise.
SOUNDS LIKE: Soulful, get-down,
traditional rock n’ roll that’s guaranteed
to get your motor runnin™?
SUGGESTED SONGS: “California™
(featured on totallyaduft TuncUp #15);
“Comin’ Down™; “After Your Love.”
CONTACT NAME AND NUMBER:
Art Phillips 310.358.4074



| evitation Entertainment

A Pioneer of Independent Promotion

First at Adult Rock!

A Ground Breaker at

Public Radio Promotion!

A Strong Reputation

Key Radio

Harry Levy
Louisa Rodriquez
Sam Russell



#

T
%)

PheoRavive

l Glen Burtnik

ALBUM: Palookaville

LABEL: DEKO (1006)

MEMBER: Glen Burtnik (vocals,
guitar/keys,/bass/accordion).

GUEST ARTISTS: Jim Leahey
{guitar/mandolin); PK Lavengood
(slide guitar); Leslie Piano (guitar);
Plinky Giglio (Hammond B3); Robert
Paparozzie (harmonica); Dave Richards
(bass); Kasim Sulton (bass/vocals);
Charlie Giordano (accordion); Pat
Patritto  (drums); Deec McGowen,
Nancy Sebastian, Fran Smith & Emnie
White (backing vocals).
PRODUCER: Glen Burtnik
ORIGIN: New Brunswick, New Jersey
WHAT YOU SHOULD KNOW:
Glen Burtnik has a long and vaned
career. He was a member of Cats On A
Smooth Surtace, La Bamba and The
Hubcaps; he starred with Marshall
Crenshaw in “Beatlemania™; he toured
with Styx for a year; he had a few solo
albums on A&M in the 80s. He,
somctimes with collaborators, has also
written several songs that have been
recorded by other artists, including Patti
Smith, John Waite and Styx. Now,
Burtnik finally decided it was ume to
record some of the songs he has been
saving over the vears (18 of them!).
SOUNDS LIKE: Glen’s songcraft
shines through in this eclectic mix of
rock and pop tunes.

SUGGESTED SONGS: “Learning
To Crawl”; “Spint Of A Boy”; “The
Liar’s Club.”

CONTACT NAME AND NUMBER:
Michele Clark 609.232.8883 & Maddy
Chattah 914.381.1882

State Of Grace

ALBUM: Jamborechop

LABEL: RCA (6674)

MEMBERS: Sarah Simmonds {vocals);
Paul Arnall (guitar/keys); Anthouy Wheeldon
{bass); Tim Maddison (drums).
GUEST ARTISTS: Lis Ramsey (violin);
Andrew Tollervey (trombone); Susan
Tordott {celio).

PRODUCER: Paui Arnall

ORIGIN: England

WHAT YOU SHOULD KNOW:
State Of Graces's name was picked by
Sarah Simmonds from the Gabricl
Garcia Marquez book Love In The Time
Of Cholera. They signed with the
English independent labet Third Stone
in 1995 and released a series of successfil
singles, as well as a debut album called
Pacific Monion, in their native England.
America’s first real introduction came in
late 1995 with the EP Hello, which
reccived  considerable airplay at both
college radio and in dance clubs.
Jamboreebop is their first full-length
release in The States,

SOUNDS LIKE: Elcctronic dream pop,
with evocative lvrics and a nice balance of
organic and synthesized sounds.
SUGGESTED SONGS: “Hcllo™;
“And Love Will Fall™; “Bitter Sun.”
CONTACT NAME AND NUMBER:
Art Phillips 310.358.4074

- Segarini

ALBUM: Gorta Have Pop

LABEL: Permanent Press (52703
MEMBERS:Bob Segarini (vocals};
Michae! Fonfara & Rick Santers (all

instruments).

PRODUCERS: Michael Fonfara &
Bob Seganni

ORIGIN: Canada

WHAT YOU SHOULD KNOW:
Bob Scgarini has been a pop icon in
Canada since the early 70s. He was a
founding member of The Wackers (they
released four albums on Elektra) and
The Dudes (who were signed to
Columbia), and also belonged to Roxy
and The Family Tree. He has tried his
hand at production, with The Romantics
as one of his credits. These days, Segarini
is called “The Nick Lowe Of Canada.”
SOUNDS LIKE: Pop-rock music at
its best.

SUGGESTED SONGS: “Groucho
Marx™ (featured on totalyadult TuneUp
#14); “Hideaway™; the title track.
CONTACT NAME AND NUMBER:
Ray Paul 818.981.7760

Eric Johnson

ALBUM: Venus Ide

LABEL: Capitol {98331)
MEMBERS: Eric Johnson (guitar/
piano/vocals), Steve Barber (kevs)
Tommy Tavlor (drums).

GUEST ARTISTS: Jimmic Vaughan
(guitar); Steve Barber (kevs); Tommy Taylo
(drums); James Fenner (percussion)
Chris Scarles (percussion); Roscoe Bech
(bass); Kvle Brack (bass); Christophes
Cross (backing vocals).

PRODUCERS: Eric Johnson & Richard
Muilen

ORIGIN: Austin

WHAT YOU SHOULD KNOW:
Revered and respected as a musician’
musician, Eric Johnson knows onlv on¢
way to make music: with poise and raste
He won 2 Grammy for “Best Rock
Instrumental™ for “Clitts Of Dover”
from the near-Platinum Al Via Musicom
at the beginning of the decade. He has
aso been named the *Best Overall
Guitarist™ for three consccutive vears i
Guitar Plaver’s “Gallery Of Greats”
annual poll. Tt has been six vears - that'
right six vears - since his last album. i
that period ot ime, he has appeared witls
such diverse artists as B.B. King and
Chet Atkins. Erie spent over three veans
to complete this much-anticipated new
album. Look for him to be touring witls
both Steve Vai and Joe Satrani this fall.
SOUNDS LIKE: 1eaus I has 11 new
songs - six instrumentals and five witl
vocals It woans the muosical soectra e
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ALBUM: A Carnival Of Voices

LABEL: Philo (1191)

Few artists on the contemporary
singer/songwriter circuit have
gained the stature that Ellis
Paul has attained so quickly.

-
! Which just goes to show ya
that exceptional talent s
acknowledged. Paul has the unique way of bringing
characters and moments into crystal clear focus. A
Carnival Of Voices was produced by Jerry Marotta,
who also served as the drummer, bassist, pianist and
backing vocalist on a few tracks. The album was
further enhanced by the contributions of guitarist Bill
Dillon, bassist Tony Levin, guitarist Duke Levine,
pianist Harvey Jones along with backing vocals from
Patty Griffin, Jennifer Kimball and Stuart Ferguson.
Zero in on “Midnight Strikes Too Soon” and
“Deliver Me.”
CONTACT NAME AND NUMBER: Leslie Rouffe
617.354.0700

ALBUM: 4 Aces

LABEL: Reprise {46197)

The Texas Tornadoes - Doug
Sahm, Freddy Fender, Flaco
Jimenez and Augie Meyers -
have more years of experience
between them than most people
have been alive. The foursome
started comparin’ notes back in 1990 and have
continued to create music together ever since. Their
latest effort, 4 Aces, hears them once again blendin
various musical styles into a single Tex-Mex soung
that earned them the name “The Tex-Mex Grateful
Dead.”

Standout tracks on their third effort include “Little
Bit Is Better Than Nada” and the fitle track.
CONTACT NAME AND NUMBER: Rich Garcia
303.666.0216

ALBUM: Nomad
{ LABEL: Milan (35765)
As the resurgence of “surf”
music continues to swell, one
second-generation band has
been catching the big wave -
The Aqua VeE/efs. Hcﬁing from
San Francisco, they have taken
the instrumental genre to new and dizzying heights.
Nomad is the ouffit's third album and it gotures a
relaxed, friendly sound that conjures up images of
exotic ports of call, bathing beauties and awesome
pipelines.

Climb in the woody with the fitle track, “Surf
Nouveau” and “Return To Paris.”
CONTACT NAME AND NUMBER: Beth Krakower
212.782.1076

ALBUM: No Kinder Room
LABEL: HighTone (8072}
Wagon, a jongly quintet from
St. louis, are the (1ofest band
to emerge from the great
heartland of America. Skillfully,
they create a sound that blends
many  traditional  musical
threads into o patchwork of harmony, melody and
organic instrumentation. Wagon is comprised of Ben
Davis (guitar/vocals), Chris Peterson (fiddle/lap
dulcimer), Danny Kathriner {drums/vocals), Steve
Rauner (mandola/organ/lap steel/accordion) and
Len Small {bass/vocals). No Kinder Room was
produced by Joe Ely/Wilco/Uncle Tupelo/Jimmie
Dale Gilmore veteran Lloyd Maines, who had the
expertise to breath freshness and vigor into the tried-
and-true sound of the band.

Gather strength from songs like “I Worry” and
“Too Long Here.”
CONTACT NAME AND NUMBER: Marlene Lopez
510.763.8500

ALBUM: The Devil Lied To Me
LABEL: Bar/None (080)
News of Country Dick
Montana’s death in late 1995
came hard to friends and fans
of the drummer and vocalist of
The Beat Farmers. Over the
years, this hard touring band
had won the reputation as being one of the best out
there to see live. Well, a lot o? that had to do the
inimitable Country Dick. Now as a tribute and a
keepsake, we have been given The Devil Lied To Me,
Country Dick’s solo debut, completed just two months
before his death. The disc features the contributions
Joey Harris, Mojo Nixon, John Doe, Rosie Flores,
Dave Alvin, Katy Moffat and of many others.
Reminisce with “Indigo Rider” and “Green Door.”
CONTACT NAME AND NUMBER: T Simon
201.222.0207

ALBUM: Highway Of Life
LABEL: Justice (82301)

Billy Joe Shaver has been
blurring the borderline where
country and rock meet ever
since his debut album came out
in 1973. Over the years his
songs have been covered by
many performers, inc?uding Bob Dylan, Kris
Kristofferson, Willie Nelson, Elvis Presley and The
Highwaymen. And for the past 20 of those years,
Billy’s son Eddy has been heﬁ)ing to keep the Shaver
tradition going along.

Now we have Highway Of Life, which displays a
more personal side of this songwriter. | like “Yesterday
Tomorrow Was Today” and the title track.

CONTACT NAME AND NUMBER: David Del Toro
713.520.6669

ALBUM: Move On

LABEL: Rounder (3143)

Tracy Nelson released her first
" recording over 30 years ago.
After 14 albums, she pulled out
of the limelight. A decode of
silence followed and then she
" returned with In The Here And
Now in 1993 to both critical and commercial success.
Now we have her latest, Move On, which reveals a
more soulful and sensual side to Tracy than we have
ever seen before. Indeed, often pigeonholed only as
a blues artist, songs like “Livin" On Llove” ond
“Drowning In Memories” will prove, once and for all,
that Tracy Nelson is an American original in every
sense o?l the word. Just ask people like Delbert
McClinton and Al Kooper, who played on the album,
they’ll tell yal

CONTACT NAME AND NUMBER: Leslie Rouffe
617.354.0700

ALBUM: Songs Of The Spirit
LABEL: Triloka (4137)
OK, now. Llet's really get
American! There is o tremendous
movement going on within| the
many Native American nations.
_ - They are aligning themselves
s ® together and are reviving their
ride right along side their traditions. Much of this is
Eeing expressed by Indian artists and musicians, who
are taking the old and blending it the new. Songs Of
The Spirit is an inspiring collection of songs by many
of the performers who are on the cutting edge. It
features Kastin, Douglas Spotted Eagle, Rita
Coolidge, R. Carlos Naioi, Little Wolf featuring Jim
Wilson, The Native Flute Ensemble and others.
CONTACT NAME AND NUMBER: Promotion
505.820.2833

ALBUM: Live Bait

LABEL: Watermelon (034)

And now, ladies and germs, it's
time to have some fun! And |
can’t think of anybody befter to
tickle that funny bone than
those cantankerous and totally
irreverent codgers known as
The Austin Lounge Llizards.
Comprised of Conrad Deisler, Hand Card, Tom
Pittman, Richard Bowden and Boo Resnik - The
Lizards take the term politically incorrect to new a
height, or is it a new low? Captured live, songs like
“Teenage Immigrant Welfare Mothers On Drugs” and
“Gingrich The Newt” are a winnin’ ticket.

CONTACT NAME AND NUMBER: Erica Zappa
512.472.6192

TRE AUSTIN LOUNGE LIZARDS
g i
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ALBUM: One World
LABEL: Putumayo (115)
N One World is a unique an
f exciting collection featurin
14 extraordinary imernolioncﬂ
artists, including Bob Marley,
Peter Gabriel with Youssour
- o 4 N'Dour, Gipsy Kings, Johnny
Clegg and Juluka, Toni Childs, Angelique Kidjo and
many more. Five of the tracks are either new songs,
or ort/ernote versions which have never been released
in the US before. Putumayo plans a number of events,
both as One World festivals and as syndicated radio
specials, that will all coincide with the Olympics in
Atlanta. The project is also closely aligned with
UNICEF's call for a worldwide truce c?uring the
Olympic Games. The underlying theme is “using
music to bring the peoples of the world together.”
| was especially moved by “Ohureo” by Baka
Beyond, “House Of Hope” by Toni Childs and the dub
version of “One World” by Bob Marley.
CONTACT NAME AND NUMBER: Lynn Grossman
212.995.9400

ALBUM: Green Linnet Records
20th Anniversary
{ LABEL: Green Linnet {106)
Few labels have fully dedicated
.) themselves to sr;reoding the
el awareness of Ireland, England
and Scofland's rich ond varied
musical heritage as much as

Green Linnet Records has. For 20 years now, they’ve
consistently released albums by some of the these isles’
most respected artists. Further, Green Linnet has a|wcys
strived tor the preservation of the more traditional
aspects of Celfic-style music, often foregoing broader
commercial success for the integrity of fge music.

Spending some time with this wonderful, double-disc
collection will drive this point home. There are quite
a few artists spotlighted, including Seamus Ennis,
Capercaille, Eileen Ivers, Martin Hayes, Paddy
O'Brien and June Tabor.

CONTACT NAME AND NUMBER: Tom Frouge
203.730.0333

ALBUM: Singing The Storm
LABEL: Cooking Vinyl (1502)
To the world of folk and jozz,
the teaming of Scottish harpist
Savourna Stevenson, British
folk singer June Tabor and
British multi-instrumentalist Danny
Thompson is a supergroup in
every sense of the word. Originally conceived as a
collection of commissioned songs to be performed in
1995, Singing The Storm is the first recording of this
trio. The result is a unique collaboration of talents
creating music that is dynamic and innovative.
CONTACT NAME AND NUMBER: Dave Nives
516.484.2863

90 totallyaouO

ALBUM: World Dance Party
LABEL: Putumayo (114)

Once again, the folks at
| Putumayo have put together an
excellent collection of music
from all parts of the world. This
time the theme is music
that motivates one to dance.
Certainly this aspect of music, any kind of music, is
one of the most universal traits. All the selections on
World Dance Party are guaranteed to get you up on
your feet! Check out Majek Fashek’s “So Long,” Jean
Philippe Marthely’s “Rete” and Eric Virgal's
“Tendresse Simple.”

CONTACT NAME AND NUMBER: Lynn Grossman
212.995.9400

ALBUM: Scatterlings
LABEL: Rhythm Scﬁ:ri (50594)
As you read in The Clegg &
Juluka Collection review on this
page, Johnny Clegg and Sipho
- Mc?wnu joined forces in 1976
under the moniker Juluka. They
- oS continued on as a groundbreakin
entity until 1985, when they disbanded. Now the Sourg
Africans have joined forces again. Scatterfings is a
refrospective oHeor|y Juluka material and songs from
Clegg’s other band, Savuka. It is being released in
conjunction with a worldwide reunion tour, which
includes several dates this summer in the US.
Juluka’s music is universal in theme and message,
and in light of the sweeping changes that have
occurred in South Africa over the past 18 months, it
carries more power and meaning than ever. Look for
an album of new material later this year.
CONTACT NAME AND NUMBER: Michael Regen
213.993.3246

ALBUM: Dreams Fly Away
LABEL: Hannibal (1379)

Linda Thompson has been a
favorite for many years, thus
her worldwide fan base will be
very excited to know that her
f| first album in 10 years has just
' been released. Dreams Fly
Away collects over 75 minutes of classic Llinda
Thompson recordings with Richard Thompson, early
demos, live versions, rare stuff, previously unreleased
solo material and dlternate versions of her best-
known songs. This artful package was compiled by
renowned producer Edward Haber.

Highlights include “Walking On A Wire,” “Tatkin
Like A Man,” “Pavanne,” “One Clear Moment” ang
“F'm A Dreamer.”

CONTACT NAME AND NUMBER: Mike Marrone
508.744.7678

ALBUM: The Clegg & Juluka Collection
LABEL: Putumayo {116)
In 1976, when it looked like
white and black South Africa
| would never find common
ground, Johnny Clegg and
¢ Sipho Mchunu joined forces as
= the roundbreoll(ing, multi-racial
group Juluka, which created music that was culturally
and politically explosive. After several internationally
successful reﬁeoses, the band ultimately split up, as
Mchunu returned to his family farm. Clegg continved
on with a new group called Savuka. Now there’s the good
news that Juluka is being reformed. As a reminder
and a primer, Putumayo has put together this collection
of the Eesf material from those early albums.
Happening tunes include “Kwela Man,” “Deli” and
“Heart Of The Dancer.”
CONTACT NAME AND NUMBER: Lynn Grossman
212.995.9400

“BWiusic

In the summer of 1995, we saw the relaunch of the
UK-based independent label B&W Music. Initially
started in 1993, the label is the brainchild of Robert
Trunz and is a division of his B&W Loudspeakers -
renowned for excellence in sound. The label originally
focused on releasing live recordings of new artists
who performed at the Montreaux Jazz festival
between 1987 and 1990. It has since expanded its
horizons to include artists from around the world,
particularly South Africa, who have made an impact
in Europe. The label’s releases are now available in
North America. According to Trunz, “B&W Music is
a way of putting something back into the industry.”
Below, fin(rc listing of their most current releases:

ALBUM: Ancestral Healing LABEL: B&W (69)

ALBUM: Healers Brew LABEL: Esoterica/B&W (77)

ALBUM: Free At Last LABEL: Esoterica/B&W (76)

ALBUM: Jazzin’ Universally LABEL: Esoterica/B&W (78)

ALBUM: The Messengers LABEL: B&W (70)

ALBUM: Encounters LABEL: Esoterica/B&W (45)

ALBUM: Freedom Countdown LABEL: B&W (59)
CONTACT NAME AND NUMBER: Scott Taves 312.880.5375



IT'S THE MUSIC
STUPID!!
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Jimmy Hall

ALBUM: Rendezvous With The
Blues
LABEL: Capricorn/Mercury
{52460}
It's been 25 years since Jimmy
Hall's first Capricorn recording
with his band Wet Willie. Now
he's back paying tribute to the
music that first inspired the Mobile
native to get into rﬁe business - the
blues. The album was produced
by longtime friend Johnny Sandlin, and features some of the best

Lyers around, including Muscle Shoals thythm section members
Eassist David Hood and pianist Clayton Ivey, studio drummer Bill
Stewart and guitarist Jack Pearson.

Hall's style o blues is gritty and blue collar. Besides handling

the vocals, he also blows a mean sax and harmonica
CONTACT NAME AND NUMBER: Jeff Cook 404.873.3918 &
Michelle Meisner 707.763.0599

William Clark
ALBUM: The Hard Way
LABEL: Alligator {4842)
William Clark is one of the best
known and most critically
acclaimed  blues harmonica
players in the world today. And
The Hard Way, Clark's fourth
Alligator release, is full of grinT,
foot-stompin’ blues that fully
cpatures fﬁe werhouse stamina
and delivery he is known for in his
live shows. But this album also
finds him steppin’ out into new territory with splendid takes of
Miles Davis’ “Walkin' and Willis Jackson’s “The Boss.”

In addition fo his amazing harp playing, Clark also belts out
some inspired vocals.

CONTACT NAME AND NUMBER: Jay Septoski 312.973.7736

The Mighty Blue Kings

ALBUM: Meet Me In Uptown
LABEL: R-Jay (012)
Since their debut performance at
Buddy Guy's Legends in Chicago
in January of last year, The
Mighty Blue Kings have garnered
press acclaim and increased
popularity  throughout  the
midwestern region. When they're &
not on the road, they can be
found playing to sold-out crowds
at Chicogo'siistoric Green Mill.
A seven-piece combo comprised of bass, guitar, drums and @
wailing horn section, The Mighty Blue Kings tully revive the good
old days of 50s jump and uptown blues.
CONTACT NAME AND NUMBER: Ro Almeida 708.870.8525

Jimay hall

william
clarke

HE MIGHTY BLUE KINGS

(R EUINY

Lonnie Brooks

ALBUM: Roadhouse Rules

LABEL: Alligator {4843)

Lonnie Brooks is the quintessential
blues road warrior. On
Roadhouse Blues, his first album of
new material in five years, Lonnie
takes his special mixture of blues,
rock, soul and Louisiana swamp
bop from the stage fo the studiof
with more-than-statisfying results.
To ensure that Lonnie’s live essence
wasn't lost in the confines of the
studio, legendary producer Jim Gaines was brought to run the
show. With guitar in hand and mic at his mouth, Lonnie Brooks
proves once again there’s nothing like playing over 200 gigs a
year to keep you at your peak! Pay special aftention to “Stranger
In My House.”

CONTACT NAME AND NUMBER: Jay Septoski 312.973.7736

Magic Dick & Jay Geils

ALBUM: Little Car Blues

LABEL: Rounder ({3719)

Those Boston Boys are back
again playing the kind of good
time, fully rockin’, big city Elues
they love to play. With Litfle Car
Blues, Dick and Jay dig into their
gi]roove bcg to puTl out some of
their favorite vintage Chicago
ond Kansas City blues, jozz and
R&B numbers that go c1||| the way
back to the 30s and then give
them their own special treatment.
The disc is packed with first-class
musicianship fecturing Magic Dick’s trademark vocal ond
harmonica styles, and Jay Geils’ stinging guitar chops. Litfle Car
Blues is o guaranteed good time!

CONTACT NAME AND NUMBER: Leslie Roufee 617.354.0700

Various Artists
ALBUM: Best Of Blues Guitar
LABEL: Pointblank/Virgin
(41399)

Like the title implies, Best Of Blues
Guitar drives home the point that
the blues wouldn’t be the blues
without guitar! And just to make
sure we all understand that, an
impressive collection of veterans
ranging from Albert King to
Johnny “Guitar” Watson, ?rom
Elmore James to B.B. King, from

John Lee Hooker to Duke Robillard and from Keith Richards to
Gary Moore all contribute to our education.

This is one of the hottest collections I've ever heard!
CONTACT NAME AND NUMBER: Scott Douglos 212.332.0418

Lonnie Brooks

[

Rufus Thomas

ALBUM: Blues Thang

LABEL: Sequel {1054)

At 79 years of age - 60 of it in
show business - Rufus Thomas is
still pumping out fresh originals
and wailing on the classics like o
teenager. Born in Mississippi,
Rufus moved to Memphis as child
and continues to live there today.
He begon his career os o

vaudevillan  performer, then
became the MC at the famous

RUFUS THOMAN

Place Nightclub for many years. In the 50s, he enjoyed Top 5
success on R&B radio. Rufus now returns to prove that once
you've got it, you never lose that Blues Thang!.

Say Thomas, “Blues will always be here. Words change, the
sr(|e of the music changes. As it changed, | just changed right
dlong with it.”

CONTACT NAME AND NUMBER: Tracy O'Quinn 512.371.7050
ALBUM: At Her Best

LABEL: Blues Works {5502)

Joined by a host of session

players and blues greats,

including Willie Clayton on the = —

medley ”ilow & Easy/Take Y

Me To The Mountian Top,” )

J. Blackfoot on “May The BF;st A]t Her BeSt
Man Win,” David Sanders on

“Losing Battle” and William Brown on “Chectin’ In The Next
Room,” Lynn White has given us an album that is o fine example
of modern blues. Each tune on this Milion Price and Williom
Brown production simply bristles with energy, thoughtful
arrangements and stellar p(aying. Lynn White is clearly presented
here At Her Best.

CONTACT NAME AND NUMBER: Bruce Flett 318.865.9006
ALBUM: Out In The Open

LABEL: King Snoki {5029) F

Drummer Tony Coleman is one of .

the new bree)cli of bluesmen. He 8 wa ./

has traveled and recorded with fodalll .

some of the finest artists in the ==
business, including B.B. King, |

Bobby Blue Bland, Ofis Clay,

Johnny Taylor, Buddy Guy,

Albert King, Albert Collins,

Charlie Musaewhite and now his

own band, Silent Partners. After years of being exclusively a
drummer all around the world, Tony now puts a mic next to his
drum kit and tries his hand at singing, too - with convincing
results!

CONTACT NAME AND NUMBER: Bruce Flett 318.865.9006




IF YOU"RE SERIOUS
ABOUT YOUR AAA ARTISTS
YOU LL NEED SERIOUS PROMOTION!!!

SERIOUS BOB PROUDLY CELEBRATES
25 YEARS IN THE MUSIC INDUSTRY
15 YEARS INDIE RADIO PROMOTION AND MARKETING

SPECIALIZING IN BLUES AND INDIE LABELS AND ARTISTS

PARTIAL CLIENT LIST:
MERCURY/VIRGIN/POINTBLANK/VICEROY/TELARC/
CODE BLUE/ATLAS/A&M/INTERSCOPE/RAZOR & TIE

250 WEST 85tH STREET . SUITE 11D . NEW YORK 10024 . FON 212.580.3314 . FAX 212.580.4179



KBAC Santa Fe, New Mexico

KCRW Santa Monica, California

KHBG Santa Rosa, California

SITE: http://www kbac.fm.net

On KBAC’s site, you can receive their current
playlist, a program guide, local concert information,
and cven see a video of their jocks in action. Plus
get information on many of their specialty
shows, including “Brave New World” and

“E-Town.”

KBCO Boulder, Colorado

SITE: http://www.kbco.com

E-MAIL: bco@aol.com

KBCQ’s Studio C Online was unveiled on July
1, 1996. It was created to bring listeners of
KBCO together in an intimate community.
Studio C Online offers its members unlimited
Internet access, unlimited E-mail and access to
exclusive Studio C audio, video and concert
action that no one else will be eligible for. Some
of their Member’s Only features include: Live
Real-Time audio broadcasts of Studio C sessions,
chat with DJs and musicians, photos from Studio

C sessions and more.

KBXR Columbia, Missouri

SITE: http://www.bxr.com

E-MAIL: keefer@bxr.com

You’ll find KBXR’s latest playlist here, their concert
and events calendar, plus air staff profiles. Find
out more about the area with their Community
Resource Page, do some BX-ploring, and sign up
in August to win a trip to see Sting in Los Angeles.

KCFE Minneapolis, Minnesota

SITE: http://www.cafefm.com./.
E-MAIL: cafefm@usinternet.com

 The Cafe went on-line in May of 1996. It is -

SITE: http://www.kcrw.org

E-MAIL: mail@kcrw.org

There are plenty of things to do on KCRW’s site.
Pick up their programming guide, check out
their playlists, and hear past live performances
and interviews from a huge archive of artists that
have been on “Morning Becomes Eclectic.”
These audio files are the full 45-minute
programs and feature folks like Ani DiFranco,
Elvis Costello, Richard Thompson, Patti Smith
and more. You can also listen to highlights from
nationally known radio cult icon, Joe Frank, and
various NPR shows like “Morning Edition” and

Harry Shearer.

KFOG San Francisco, California

SITE: hup://www .kfog.com

This is visual radio at it finest, with lots of
moving imagery and graphics. Get D] profiles,
become a registered “Foghead,” hear what’s on
“New Release Thursday,” find out what’s on
“Ten At Ten,” and even sec some rare artist photos
in their Webcast. KFOG also has a Ticket Swap
section where you can trade, sell or buy tickets
on their site for free. You can also look into Bay
Area Venues for scating arrangements and directions,
plus E-mail the entire staff. They update all of
this three times a day, so keep coming back.

SITE: http://www.khbg.com

E-MAIL: fm96@khbg.com

The Bridge has been on-line since January 1996,
and have been hit about 1,500 times so far.
Their site is managed and maintained in-house.
You can sec their playlist, read jock profiles,
E-mail anyone on the staff, sign their guest
book, and even make on-line requests. You can
hear jingles, promos and spots. They have links
to other sites, plus they are on 146 outside sites
linking from there to KHBG.

KINK Portland, Oregon

SITE: http://www kinkfm102.com

E-MAIL: kinknews@teleport.com

KINK FM has been on-line for about a year, and
are currently looking into the audio aspect of
Web sites. They maintain and manage it in house.
Cruise on by and pick up a station schedule,
some DJ information, along with a current local

events calendar.

KLRF Eugene, Oregon

SITE: http://www.combined.com

E-MAIL: pmiller@axessnw.com

On the Clear site, you can find out all about The
Northwest Direct Radio Network, and more.

KMTT Seattle, Washington

SITE: http://www.kmtt.com
E-MAIL: mountain@kmtt.com |

news, announcements, listings and links. I

The Mountain’s Web Site is updated daily {with
was

just voted “Best On The Web” by local publicrn'on
Seattle Weekly. You can hear past performances




KOZT Ft. Bragg, California

KRCC Colorado Springs, Colorado

KTMN Santa Fe, New Mexico

SITE: http://www .kozt.com
E-MAIL: thecoast@kozt.com
By surfing The Coast site, you’ll be able to get a
historv of the station, music information and
profiles on all their well-known DJs. Make sure
vou read up on their Local News department and

their Coast Line.

KPFT Houston, Texas

SITE: hup://www.kpft.org

This site will keep you informed with everything
that’s happening at KPFT. Keep up on all their
shows with the latest program guide, get
membership information, read a note from the
GM, and even get a complete upcoming concert

listing.

KPIG Watsonville, California

SITE: http://www.kpig.com

E-MAIL: comments@kpig.com

K-PIG 107 Oink 5 have been on-line with a Web
site for two vears now. They were the first
commercial station to go live on-line 24 hours a
day (about a vyear ago). Thev update and
maintain their site daily in-housc. They feature
60-second song samples of their weekly adds.
They have a “Hamcam” that takes a snapshot of
their “Cybersty” every five minutes which gives
the DJ a 10-second warning in case they want to
posc. There’s a “Porkumputer” in the booth for
E-mailed requests that they receive from various
countrics. [f you’re hungry for more, visit some
of K-PIG’s “PorkLinks” too.

KQPT Sacramento, Calﬁomia

- ] S M- —lad
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SITE: hup://www krcc.org

E-MAIL: krce@cc.colorado.edu

On KRCC'’s site vou can get a copy of their
programming schedule, see photos of their
announcers, hear a newsbit or two and even view
this Non-com station’s budget. While vou’re
there feel free to E-mail a staff member or leave

them a note on their comment line.

KRVM Eugene, Oregon

SITE: http://www.krvim.com

E-MAIL: jwilcox@krvm.com

This site will supply vou with a history of KVRM,
a programming grid, a current plavlist, and even
continuous local weather. There are plenty of
links here to keep vou busy; record labels, local
services, a “Link Of The Weck,” even one to
the FCC.

KSCA Los Angeles, California

SITE: http://www .ksca.com

E-MAIL: kscapd@aol.com

FM 101.9’s site is managed and maintained daily
in-house. You can tour the studio in 360
degrees, get a program guide, E-mail the staff]
receive concert information, enter drawings and
much more. Tune in to their great “Live From

The Music Hall” archives for some rare performances.

KTHX Reno, Nevada

SITE: http://www.com/rte66 /ktmn.com.

The Mountain’s site will fill vou in on all vou
need to know about KTMN. Receive their
Mountain Rock Top 20 Plavlist of the Week,
view the Mountain Rock Events Calendar and a
complete Ticketmaster concert listing page.
Learn more about the KTMN jocks by visiting
their profile pages, and E-mail them while you’re

at it.

KUMT Salt Lake City, Utah

SITE: http://www.mountain1057.com
E-MAIL: mountain@xmission.com

When vou ascend the Mountain’s site, make sure
vou read their crazy DJ profiles, check up on
their station news and go to their “Envirominute”
page for news on helping the environment.
KUMT also has a way to view their home page

in 3-1, glasses not required.

KUPR Carisbad, California

SITE: http://www . kupr.com

On KUPR’s site vou can get information on just
about anvthing vou’ve cver wanted to know
about KUPR. Join their frequent listener’s club,
meet their on-air personalities, check out their
concert calendar and even visit some of their

favorite links.

KUWR Laramie, Wyoming

SITE: http://www sicrra.net/thex

E-MAIL: thex@sierra.net

The X’s site features a current playlist, a complcte
concert listing, along with station information.
While you’re there, make sure you sign their

‘guest book “X-Communique.”

SITE: http://www.uwyo.cdu/wpr/

E-MAIL: woecay@uwyo.edu

On KUWRs site you can find out all about public
radio for the entire state of Wyoming. Become a
member on-line, receive a current program



KXPK Denver, Colorado

WEBK Killington, Vermont

WEVL Memphis, Tennessee

SITE: http://www.thepeak.com

E-MAIL: gary@thepeak.com

The Peak’s site has tons of content as opposed to
“bells and whistles.” They have special offers,
exclusive information and other incentives to
keep you returning to the site. Receive concert
information on their “Peak Performance” page,
join their “Peak Pass” retail program, and play
their on-line contest. They answer every E-mail

request personally.

KXPT Las Vegas, Nevada

SITE: http://www.point97.com/point97
E-MAIL: point97@infi.net

Visit The Point’s site and find out what new
music they’re playing, view their program guide,
read up on their DJs and get a complete listing

of upcoming events.

WCBE Columbus, Ohio

SITE: http: //wcbe.iwaynet.net (note: no “www”)
E-MAIL: wcbe@iwaynet.nct

On WCBE?’s site you can hcar some of their
audio files, get station membership intormation,
plus be linked to other public radio stations.

They get hit about 100 times a weck.

WCLZ Portland, Maine

SITE: http://www.wclz.com

E-MAIL: wclz@wclz.com

WCLZ went on-line in December of 1995. They
set up and maintain this in-house. WCLZ’s Web

site includes a concert watch, music news, station

SITE: http://www.webk.com

E-MAIL: vtel@webk.com

K105’s site is full of “High Altitude Rock And
Roll.” Check out the crazy jock profiles, browse
the K105 Shopping Mall, find out who’s playing
in town, sce their weekly playlist and even enter
one of the many on-line contests. Want some
WEBK stickers? All vou have to do is fill out

some info, and they’ll send vou some.

WEBX Champaign, lllinois

SITE: http://www.webxfm.com

E-MAIL: hedblade@aol.com

You can hear The Web 93.5 live on-line while
you go about your other computer business.
WEBX went on the air in October 1995, on-line
in December 1995, and “Real Audio” in March
1996. They specitically went on the air with
intentions of incorporating the World Wide
Web, hence their nickname “The Web.” They
have received numerous Internet/radio awards.
Their site has all sorts of goodies including: D]
profiles, music news, local info, speaker’s corner
(a local soapbox), a chat room, plus their current
plavlist. They have a full-time employee whose

sole purpose is to take care of their page.

WEHM East Hampton, New York

SITE: http://www.vdospk.com/wevl

Voted one of the Top 50 radio sites cast of the
Mississippi River according to Internet World
magazine. Visit this site for more information on

WEVL’s programming, music and merchandisc.

WFUV New York City, New York

SITE: hitp://www.interport.net/~stoner3 /wfuy /html
E-MAIL: citvfolkl @aol.com

WFUV’s site was created and is maintained by a
listener who is a huge fan of the station. You can
receive a station program guide, DJ information,
a complete listing of all the local concerts

and more.

WJBX Ft. Myers, Florida

SITE: http://www.99xwjbx.com

E-MAIL: wjbx@usacomputers.net

This is the most popular Web site in South West
Florida. You can get a huge current concert
calendar, sce their crazy air staft, get their latest
plavlist and even find out the most current
weather information. WJBX’s site is updated
every three days, and E-mail is checked twice

a day.

WMMM Madison, Wisconsin

SITE: http://www.peconic.net/wehm
E-MAIL: wehm@peconic.net
Strictly a music Web site. Artist links, concert

information and the all-request lunch chat room.

WERU Blue Hill Falls, Maine

SITE: http://www.1055triplm.com

E-MAIL: 1055triplem@wcinet.com

Triple M’s site went on-line about a month:ago,
and is growing dailv. You can get jock prdfiles,
station information and check up on their
“Green Team.” Also, get WMMM’s latest
plavlist, sales information, and feel free to E-mail

a staff member with vour comments.




WMMO Orlando, Florida

WRLT Nashville, Tennessee

WXRT Chicago, lllinois

SITE: http://www.wmmo.com

E-MAIL: jessie@intersrv.com

WMMO’s Web site has been on-line since May
1, 1996 and gets hit roughly 200 times a week.
They update and maintain it daily. On WMMO’s
site you can receive pictures and profiles of their
air staff, a schedule of upcoming features, on-line
emplovment info, history of the station, music
news, engineering tech info (check out their
indoor antenna) and a free “WMMO mouse
pad.” They have links to Ticketmaster and “The
Ultimate Band List,” anyone from Montovani

to Montrose.

WNBX West Lebanon, New Hampshire

SITE: http://www.riverfm.com

E-MAIL: info@riverfm.com

This is where The River of Music flows on the
Web. Dive in here for a Riverwatch programming
guide, find out about their jocks in River Folk,
and find out how to contact the entire staff at the
Ports-Of-Call. Ride the Showboat Directory and
find out all about the arts and entertainment

scene in River Valley.

WNCS Montpelier, Vermont

SITE: http://www.pointfm.com

E-MAIL: pointfm@together.net

WNCS has a clickable photo of their studio on
their home page. Simply click on their microphone
for DJ profiles, click on their CD player for
music information and more. You can also fill
out a survey and E-mail the staff on their site.

WNKU Cincinnati, Ohio

SITE: http://www.wrlt.com

E-MAIL: comments@wrlt.com

Radio Lightning’s site features concert listings,
links to official band sites, plus you can hear the
station live with Real Audio.

WRNX Ambherst, Massachusetts

SITE: http://www.wrnx.com

E-MAIL: wrnx@javanet.com

WRNX’s site is just getting up and running. On
their site you can find out station history, receive
D] profiles, E-mail the staff and be linked to local
news and weather spots. Also find out more about
The WRNX Dog Tag Holder loyal listener’s club.

WRSI Greenfield, Massachusetts

SITE: http://www.wrsi.com
E-MAIL: wrsi@shaysnet.com
Find out more about WRSI’s station history,
check out their air staff profiles and see what’s on
their weekend specials. You can also view their

current playlist, and be linked to various band sites.

WVBR Ithaca, New York

SITE: http://www.wvbr.com

On WVBR’s site you can read up on their eclectic
blend of music, find out about Tompkins County
news and even stay ahead of the game with
WVBR Sports. You should also look into their
Bound For Glory page, all about North America’s
longing running live folk concert broadcast.

WXKR Toledo, Ohio

SITE: http://945krock.com (note: no “www”)

SITE: http://www.wxrt.com

E-MAIL: comments@wxrt.com

Some of the content on WXRT’s site includes DJ
profiles, extensive band links, new music release
dates and a local events calendar. You can also
check in with their Monthly Program Calendar
and a variety of Chicago area links.

WXRYV Boston, Massachusefts

SITE: http://www.theriverwxrv.com
E-MAIL: mike@theriverwxrv.com

On The River’s Web site you can visit new artist
links, look into their job opportunity page, and
even keep up-to-date with the latest “River
Music.” Enter a River contest if you’d like and

E-mail them a note while you’re at it.

WYEP Pittsburgh, Pennsylvania

SITE: http://www.wyep.org

E-MAIL: info@wyep.org

WYEDP is just getting their site up and running.
On it you can check out station news, show
descriptions and DJ information. Plus read their

CD reviews and get linked to other sites.

World Cafe

SITE: http://www.pri.org/cafe

E-MAIL: worldcafe@pobox.upenn.edu

You can hear World Cafe Live every weekday on
this site, also get their current and past playlist,
plus see some great artist photos. Find out
What’s On, look in The Gallery, and Talkback
with the World Cafe folks, along with getting
linked to other great stations and Web sites.
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“How Was I To Know
(The Edit)

The seli-titled debut album
Produced by Susan Rogers and Nil Lara.
kanagement: Jesus Lara/Jose Tillan ror ilatt Entertainment

149906 Cupitol Reconds, Tne: hupeiwww.netmnner.nedmattljt — c-mail: Nillara@aol.com
hitpe/holly woedandvine.com




