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from the

We're barely into the new year and things are already happening: new
stations are coming on line, others are changing lormat and labels are
restructuring or closing their doors. Everyone secems to have an atimde

of guarded optimis

m, at best, with the general consensus being that the
music industry is creating radio and videodriven hit songs and hit
albums, but is failing to develop artists.

However, as I stand on this mountaintop of words, 1
want to yell to all that can hear: Adult Rock Radio
does develop artists and plays a substantial role

in launching careers. We all know our

impressive 1995 wrack record, but
how about 1996, the year of
gloom and doom? Once again,
our corner of the universe was
able 1o fuel the careers of
new artists such as The
Wallflowers, Duncan Sheik,
Fiona Apple, The Borrowers,
The Why Store, Jars Of Clay,
Son Volt, Dog's Eye View, Nil
lara and Pawi Rothberg.

We also played an
important role in

broadening the appeal

TR,

of John Hiatt, Tracy

L L L as

Chapman, Los Lobos,

Keb' Mo’, Pawi Smith,

ISV

Steve Earle, Jewel, Paula /

Cole, lyle lLoveu,
Enya, Blues Traveler, Ani DiFranco and others, as well as
being a reliable home for many other veteran artists. So, as far as I'm
concerned, we have a lot to be excited about, and perhaps as the
pundits begin 10 fully analyze the state of the industry, Adult Rock
Radio (in its many forms) and its companion artists will get the full
recognition we deserve.

Before 1 get into the overview of totallyadwlt 7, I nced to remind you
that we're now charging a subscription for the magazine. The price
covers eight issues, plus the annual tetallyadelt calendar. If you look

near the back of this issue, you'll find a subscription form. By the way,

if you're interested in multiple subseriptions for your staff, call me and
we'll formulate a package deal.

Now, for the first of cight 1997 issues: there's an in<depth interview
with Colter Langan, PD of KMMS/Bozeman, MT, who gives us some
insight into programming in one of the fastest growing areas of the
country. We're publishing Lee Arnold Marketing’s 4th Annual State-

OF-The-Format Poll, which reveals some pretty interesting

~

X results. In our continuing series about cutting-

)

cdge music, WXPN/ Philadelphia’s Bruce
Warren builds his case for Americana.
Capricorn’s Jeff’ Cook tells us about
his company’s philosophy and
winning  formula.
There’s a special

leature on  Gregg

,;‘/ Latterman, founder of the

hot grassroots  organization
o called AWARE. And The Album
”” g Network's Scott Meister gives
st us a comprehensive overview
ol radio station compilation
CDs.

The cover story, which was
written by . Mikel Ellcessor, takes a
look at the recent ereative explosion of

an Morrison, and among other things, his

new project, The Healing Game. Plus, there are

two other artist features - one’s on Grammy-nominee
Keb' Mo', written by TAer Matthew Lawton, and the other’s on

Freedy Johnston, who's ready to release a new album, Never Home;

Johnston was interviewed by AN's Melissa Blazek. The research feature

reveals key music retail accounts that are affected by each Adult Rock
Radio station and a ball park figure for what it costs to advertise or
underwrite on these stations (an idea suggested by J.B. Brenner, by the
way). And, of course, there are updated contact pages for both radio
and records, as well as seven pages of reviews. And let’s not forget about
our now-regular joke page, compiled by Mr. Chucklehead himself!
Remember, it all starts with the right attitude - positive energy is

comagious.

S;:hcer:r




“Not only an arresting songwriter but also

¥ o

y

exudes an unforced bravado onstage.”
—The New York Times

“This is a power that cannot be denied.”
~R&R

6\‘) 7 //\ Y () L/) )

in concert knocks the socks off the critics:

“Kept the audience spellbound.”
—The Philadelphia Inquirer

“This is a woman who surely would run with
the wolves, given the chance. And she
might just lead the pack.”

—The Hollywood Reporter

“Paula Cole’s performances must leave her

exhausted. Her visceral soaring vocals are

like the hot colors and jagged edges of an

expressionist painting.”

—Crosswinds

*x*See for yourself!
Paula Cole plays the "SRRG NS0 k2.3
Where: The Hyatt Regency
ARyt N — |'ovdras Room
MR GENA | chruary 15
XU 12:30 PM

Her Top 5 Adult Alternative single

“Where Have All The Cowboys Gone
oo ~ I N o 26 ¥
(im a,g O) R Produced by Paula Cole I$ Crossing over (o \dult Top 40
www.wbr.com/radio Represented by Carter for Stereotype Management. and I()p 40 now!
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stations are listed by first
available music call hour
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MIWTh
9a-4p

MT
1-4p

MT
1-3:30p

10a-3p
11a-3p

MW
10-11a

2-5p
MTWThF
10a-6p
MF
9-11a

M 10-2p
T noon-2p

MW
10a-noon

MT
12:30-2p

M1lla-1p

W 1-6p

MTW

9a-noon

MTh
12:15-2:15p
MT
8-10a/12:30-3p

M
11a-1p

M 3-4p
TTh 8:30-10:30a

MTWThF
10a-1:30p

M
10a-noon

MTWTh
10a-2p

MF

3-5p
MTW
3-5p

MTWThF
8a-5p

monday

WAPS/Akron PD/MD
WDET/Detroit PD

AMD
WDIJB/Ft. Wayne PD

MD
KEGR/Concord PD
WERU/Blue Hill Falls PD/MD

AMD
KFAN/Fredericksburg PD

MD
KFXD/Boise PD

MD
CIDR/Detroit PM

MD
KKQQ/Brookings PD/MD
WKZE/Sharon PD

MD
KKZN/Dallas PD
WLUP/Chicago YP/PRG

APD/MD
KMBY/Monterey PD/MD
WMKY/Lexington MD
KMTN/Jackson PD/MD
WMWV/Conway PD

APD/MD
WNCW/Chariotte PD

MD
KOTR/San Luis Obispo PD

MD
KPFT/Houston PD

MD
KPiG/Monterey PD/MD
KQPT/Sacramento PD

APD/MD

KRCC/Colorado Springs MD

WRRX/Gainesville

KRYM/Eugene

WSMS/Tupelo

KTAO/Taos

KTHX/Reno

KTMN/Sante Fe

PD

PD

PD

PD
MD

PD

PD
MD

Bill Gruber

Judy Adams
Chuck Horn

Trip Simmons
Hal Brandt
Steve 0'Brien

Dave Piszcz
Sara Willis

1.D. Rose
Rod Herbert

Greg Roberts
Kevin Welch

Murray Brookshaw

Ann Delisi

Dan Fullick

Randy Milroy
Leslie Ritter

Amy Doyle

Greg Solk
Yinny Marino

Rich Berlin

Paul Hitchcock
Mark Fishman
George Cleveland
Mark Johnson
Dan Reed

Bill Buchinsky
Drew Ross

Dean Kattari

Eric Truax
Mary Ramirez

Laura Hopper

Jim Trapp
Carrie Owens

Jeff Bieri

Jerry Gerard

Don Ferrell

Bill Thurlow

Brad Hockmeyer
Joanne Orner

Bruce Yan Dyke
David Chaney

Rich Robinson
Cole Croshaw

330.434.1p81
fax 434.9515
(E) wgruber@akron.ohio gov

313.577.4148
fax 577.1300
(E) wdetfm@wdet.wayne edu

218438,
fax 436.2068

510.945.2481
fax 687.7974

207.480.6600
fax 469.6961
(E) weru@celestat.com

210.997.2197
fax 997.2198
(E) txradio@ktc.com

208.888.4321
fax 888.2841
(E) kfxd@micron.com

313.961.9811
fax 961.1603

25
fax 692.6434
(E) e9ao@sdsumus.sdstate jedu

860.964.5800
fax 364.0129

214.528.2400
fax 520.4343

312.448.5278
fax 440.9473
(E) looponlin@aol.com

408.757.1943
fax 757.1143

608.783.2334
fax 783.2335

307.733.4500
fax 733.7773

803.447.5988
fax 447.3655

704.287.8000
fax 287.64012
(E) wnecw@blueridge, net

805.927.5021
fax 927.0235

713.528.4000
fax 526.5750

408.722.9000
fax 722.7548
(E) sty@kpig.com

918.823.6800
fax 927.6468
(E) carrie@radiozone.com

719.473.4801
fax 473.7863
(E) jhieri@cc.colorado jedu

352.378.12%0
fax 376.2666

541.887.3378
fax 687.3573

801.327.1183
fax 328.1122

503.758.1817
fax 758.8430
(E) hock@laplaza,org

702.829.1864
fax 825.3183

588.963.5866
fax 984.2012
(E) btm@juno.com
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once she’s tastedpil (Tl

A3 is A1 in our hook... otally!!!
26 weeks and still going strong!

Thanks for your support,

Chris, Susanne & The Borrowers

243 8 37105 2 2

‘he Borrowers

ebut album from —
RUARDIAN Records '
*roduced by: Jay Joyce
Banagement: Mark Shimmel Management © 1996 GUARDIAN Records
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MUSIC HOURS

M 1:30-4:30p
T9-11a

MW
11a-4p

MT
11a-1p

MTh
2:30-4:30p

MF
10a-4p

-

2-4p

TTh
4-6p

T

3:15-6:15p
™
9a-noon/1-5p

™
noon-2p

T 10a-1p

W t1a-noon
TWThF
3:30-5p

™

2-4p

™

1-4p

TWTh
10a-3p

-

noon-3p

TTh
1-4p

TTh
noon-2p

TF
noon-2p

T9-10a
W 3:30-4:30p

T
1-3:30p

T
11a-2p

T
10a-noon

PHONE/FAX/E-MA

970.351.2915
fax 351.1780

(E) jamacher@kunc.univnorthco.edu

KUNC/North Colorado MD Julie Amacher
AMD Kirk Mowers
WXRT/Chicago VYP/PRG Norm Winer
MD Patty Martin
WXRV/Boston PD Joanne Doody
MD Mike Mullaney
WYEP/Pittsburgh PD Rosemary Welsch
MD Greg Meitus
SBR Consulting MD Tom Fricke
tuesday
KAFR/Angel Fire PD Bo 0’'Connell
MD Bryan Edlund
KBCO/Denver PD Dave Benson
APD Scott Arbough
WEBK/Killington APD Jane Crossman
WEBX/Champaign PD/MD Quintin Porter
WEVL/Memphis PD/MD Brian Craig
WFUVY/New York City PD Chuck Singleton
MD Rita Houston
KGSR/Austin PD Jody Denberg
MD Susan Castle
KINK/Portland PD Carl Widing
APD Anita Garlock
KLRQ/Independence PD/MD Steve Stevens
KLRR/Bend PD/MD Doug Donoho
WMMO/Orlando oM Fleetwood Gruver
MD Jessie Scott
WMYY/Martha's Vineyard PD/MD Barbara Dacey
AMD Rock Bergeron
WNKU/Cincinnati oM Colin Gordy
MD Stacy Owen
KPEK/Albuquerque PD Nick Meiloy
MC Jaimey Barreras
KRCL/Sait Lake City MD Bill Boyd
WRLT/Nashville SM David Hall
MD Keith Coes
KROK/DeRidder GM Doug Stannard
PD Lou Orieans
KRSH/Santa Rosa oM Zoe Zuest
MD Bill Bowker
KSCA/Los Angeles PD Mike Morrison
MD Nicole Sandler
WYAY/Wilmington PD Dave Chapelle
MD Debora Lee
WVYO0D/Dare County PD Johnny Crook
APD/MD Matt Cooper
DMX Music MD Danielle Ruysschaert

312.777.17080
fax 286.9978
(E) comments@wxrt.com

508.374.4733
fax 373.8023
(E) mike@theriverwxrv.com

412.381.9131
fax 381.9126

(E) gmeitus@wyep.org

303.444.7700
fax 444.3555
(E) shradio@aol.com

505.377.2596
fax 377.3578

383.444.5600
fax 444.2929
(E) kbco@kbco.com

802.422.3158
fax 422.3158
(E) webk@vermontel.com

217.335.2695
fax 355.1034
(E) gporter@webxfm.com

901.528.0561
fax 528.0561
(E) brian1965@webtv.net

718.817.4550
fax 365.9815
(E) thefolks@wfuv.org

512472.107
fax 472.0143
(E) jdenberg@kgsr.com

503.228.5080
fax 226.4578

816.885.7517
fax 885.8318
(E) kiIrg@aol.com

541.382.3283
fax 388.0456

407.422.9890
fax 423.9666
(E) jessie@intersrv.com

fax 693.8211

606.572.6500
fax 572.6604
(E) wnku@nku'edu

505.290.0844
fax 299.5727

801.363.2801
fax 533.9136
(E) billb@krclLorg

§15.242.5600
fax 242.9877
(E) dhall@wrlt.com

318483 9298
fax 463.9291
(E) krok@lee.1stnet.com

707.588.9999
fax 588.0777
(E) krsh987@value.net

213.845.1600
fax 845.1630
(E) kscapd@aol.com

802.484.1111
fax 464.1112

910.473.1983
fax 473.1757

310.444.1744
fax 444.1717

(E) danielle@dmxmusic.com
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available music call hour
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MUSIC HOURS

T
9a-5p

T
9a-5p

WThF
2-5p

10a-2p

1-4p
w
noon-3p

WThF
3-6p

W noon-2p/3-4p
Th noon-1p
WTh

10a-noon

w
3-5p

w
1-4p

WTh
1-4p

WTh
10a-1p

w
11a-1p

w
1:30-4:30p
w
11a-1:30p
WTh 3-5p

F 10a-noon

w
10a-1p

PHONE/FAX/E-MALL

972.991.9208
fax 448.3378

303.440.5470
fax 449.5043
(E) dennver@aol.com

908.224.2432
fax 224.2494
(E) whjbfm@aol.cam

207.725.5505
fax 725.5121
(E) wclz@wclz.cam

310.31
fax 450.7172
(E) brave@kcrw.org

214.740.8257
fax 740.9359

520.779.1177
fax 774.5179
(E) rich@kflx.com

§70.925.5778
fax 925.1142

415.543.145
fax 995.6867

707.433.9589
fax 433.9595
(E) shannon@khbg.cem

3035.292.1133
fax 292.6936

(E) island107@cis.compuserve.com

STATION TITLE  CONTACT
MR-35 PD Cary Pall

MD Steve Sutton
Constantine Consulting GM Dennis Constantine

MD Krista Koehler

wednesday

WBIB/New York City MD Mike Ford
WCLZ/Portland PD Brian Phoenix

APD/MD Kim Rowe
KCRW/Los Angeles PD Chris Douridas

MD Tricia Halloran
KERA/Dallas SM Jeff Luchsinger

MD Gabrielie West
KFLX/Flagstaff PD Rich Malone
KFMU/Steamboat Springs PD D.K. Landers

MD Carolyne Harvey
KSPN/Aspen PD Tina Lutz

MD Carolyne Harvey
KTUN/Yail PD Dan Taylor

MD Carolyne Harvey
KFO0G/San Francisco PD Paul Marszalek

MD Bill Evans
KHBG/Santa Rosa PD Shannon 0’'Brien
WIIS/Key West PD Brett Guizzetti
KISM/Bellingham PD Ken Richards

MD Jon Eliot
KIWR/Omaha PD Bill Stewart

MD Bill Rogers
WIBX/Ft. Myers PD Stephanie Davis

APD Kurt Schreiner
KKNB/Lincoin oM Charlie Thomas

MD Junior
WKOC/Norfolk PD Perry Stone

APD/MD Holly Williams
WMAX/Rochester PD Tom Sheridan

MD Dave Joslin
KMMS/Bozeman PD Colter Langan

MD Kim Rossi
KMTT/Seattle SMWPD Chris Mays

APD Jason Parker

MD Dean Carlson
KNBA/Anchorage PD Kathy Mitchell

MD Loren Dixon
WRSV/Greenfield 6M Ed Skutnik

MD Johnny Memphis
KTCZ/Minneapolis PD Lauren MaclLeash

MD Jane Fredericksen
KUMT/Salt Lake City PD Zeh Norris

MD Kelly Monson
KUWR/Cheyenne PD Don Woods
KXGO/Eureka PD/MD Joe McNeil
WXKR/Toledo PD Dusty Scott

MD Laura Lee
KXPK/Denver PD Doug Clifton

APD/MD Gary Schoenwetter

380.734.9780
fax 733.4551

712.325.3284
fax 325.3391

941.275.9980
fax 275.5611
(E) wjbx@usacomputers.net

402.483.1517
fax 483.1579

757.848.8300
fax 622.9769

n 70
fax 232.1804
(E) wmaxfm@aol.com

fax 587.2;02

208.233.1837
fax 233.8979
(E) dcarlson@kmtt.com

ﬂ!1.25.,lr1'
fax 258.8803

(E) knba@alaska.het

413.717 1
fax 774.2683
(E) wrsi@shaysnet.com

812.338.0000
fax 333.2997

801.282.9787
fax 265.2843
(E) mountain@xmission.com

307.768.94
fax 766.6184
(E) dwoods@uwyo.edu

707.445.3104
fax 445.3906

419.083.9957
fax 697.2490
(E) krock@primenet.com

303.880.1348
fax 989.1364
(E) gary@thepeak.com



Going for reports February 10th

The first track from the album

...senewvhere nere fanmiliar

UD/UC-53030

..oems. hers aere lamiliar

o et Produced by Paul Ebersold
X ’|v%§A%
gy : Track Mixed by Brian Maluof

Universal Records/Universal Music Group Management: Southland Music Company & Split Nickel Entertainment www.sisterhazel.com
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MUSIC HOURS

w
10a-1p

WThF
3-4:30p

WTh
10a-noon

w
8:30a-noon

w
10a-1p

ThF
9-11a

Th
2-5p

Th
11a-1p

ThF
noon-2p

Th
3-5p

Th 3-5p
F 10a-noon

ThF
3:15-4:30p

Th
1-3p

Th
1-3p

Th
9:30a-1p
Th
11a-1p
Th
9a-noon

Th
11a-1p/3-6p

Th
noon-2:30p

Th
1-3p

Th
10a-2p

10:30-11:30a

F
noon-3p

STATION TITLE  CONTACT PHONE/FAX/E-MAIL
WXPN/Philadelphia PD Kim Alexander 215.898.2§71
MD Bruce Warren fax 898.0707
(E) wxpn@pobox.upenn.edu
KXPT/Las Yegas oM Richard Reed 702.878.1480
MD J.D. Davis fax 876.1886
(E) point37@infinet
KYIS/Oklahoma City PD Brenda Bennett 488.848.0100
fax 843.5288
(E) brendab@kyis.com
DISH-CD PD Tom Killorin 800.331.3340
fax 206.441.5667
(E) tikillorin@seanet.com
World Cafe PD Bruce Ranes 218.898.2571
MD Bruce Warren fax 898.0707
(E) worldcafe@pohox.upenn.pdu
thursday

KBAC/Santa Fe PD Ira Gordon 505.989.3338
fax 989.3881
KBXR/Columbia PD/MD Keefer 573.449.1528
fax 449.7770
(E) keefer@bxr.com
WEHM/Long Island PD Steve Richards 516.329.8910
fax 329.5004
(E) wehm@peconic,net

WFPK/Louisville PD Leslie Stewart 502.574.1f
fax 574.1671
(E) wipk@iglou.com
WHPT/Tampa PD Chuck Beck 813.577.71131
APD Chris Taylor fax 578.2477
WMMM/Madison PD Pat Gallagher 608.273.9774
MD/APD Tom Teuber fax 273.8852
(E) 1055triplem@wcinet.com
WNCS/Burlington PD Glenn Roberts 002.223.2396
MD Jody Petersen fax 223.1520
(E) pointfm@together.net
WOXF/Manchester PD Keith Murray 803.889.7879
fax 669.3229
(E) keithm@965thefox.com
K0ZT/Mendocino MC Kate Hayes 767.984.7277
6M Tom Yates fax 964.9536
(E) thecoast@kozt.com
WRNR/Baltimore MD Phil Harrell 410.828.0103
fax 267.7634
WRNX/Ambherst PD Sean 0’Mealy 413258.0784
fax 256.3171
(E) wrnx@javanet.com
KSUT/Durango PD Steve Rauworth 970.583.0258
MD Stasia Lanier fax 563.0399
KTNP/Omaha PD Kevin Callahan 4082.537.1000
MC Tony Matteo fax 537.1295
WTTS/Bloomington PD/MD Rich Anton 812.332.3308
fax 331.4570
WVRY/St. Louis PD Scott Strong 314.231.3699
MD Mike Richter fax 259.5789
WXRC/Charlotte PD Anthony Michaels 784,484 4841
fax 464.9662

friday

KAEP/Spokane PD Scott Souhrada 509.448.1000
MD Haley Jones fax 448.7015
(E) hjones@1057thepeak.com
WBO0S/Boston PD Jim Herron 6817.254.9287
AMD Maria Morgan fax 782.8757
(E) whosonline@aol.com
WCBE/Columbus MD Maxx Faulkner 814.388.5555
fax 365.35060
(E) wche@iwaynet.net
WCBR/Chicago PD Tommy Lee Johnston 847.258.5800
APD Scott King fax 255.0129
WXLE/Albany PD Cliff Nash 518.381.3588
AMD Randi Tyler fax 381.1097

(E) wxle@global2000.net
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label
contacts

]4 tntallylduO

totallyadult

LABEL

ASM

ALIAS
ALLIGATOR
AMERICAN
ANTONE'S/DOS
ARISTA
ARISTMAUSTIN
ATLANTIC
AUTONOMOUS
AWARE

BACK NINE
B&W MUSIC
BAR/NONE
BIG POP
BLACKBIRD
BLACK OLIVE
BLACK TOP
BLACK VINYL
BLIND PIG
CAPITOL
CAPRICORN

CAROLINE
COLUMBIA

COOKING VINYL
CURB

DAMIAN
DEJADISC
DINOSAUR
DISCOVERY
DON'T
EASTERN FRONT
ELEKTRA

M

THE ENCLAVE
EPIC

E-SQUARED
4AD
GEFFENDGC
GRASS

GREEN LINNET
GRP/BLUE THUMB
GUARDIAN
HIGHER OCTAVE
HIGH STREET
HIGHTONE
HOLLYWOOD

CONTACT

Mike Rittberg
Greg Tomlinson
Tim Kolleth
Mark Neiter
Thomas Wood
Tom Gates

Jon Peterson
Bonnie Slitkin
Larry Mills

Mark Cunningham

Brad Colerick/Kim johnson

Scott Taves/Brice Rosenbloom

T. Simon
Rick Winward
Will Hawkins
Lenny Leon
Heather West
Gary Klebe
Sarah Sweet
Nick Bedding

Jett Cook
Michelle Meisner

Errol Kolosine

Kid Leo
Jenni Drozd

Dave Nives

Matt Dufty
Anita Reinsch
Steve Wilkison
Georgia Graham
Leigh Armistead
Scott Zeil
Matthew Kattman
Lisa Micheison
Nick Bull

Dara Kravitz

Laura Curtin
Mike Jansta

Elisa Sanders
Rich Hoitzman
Alex Coronfly
Shanna Fischer
Tom Frouge
Suzanne Berg
Susanne White
Scott Bergstein
Dave Morel]
Darrell Anderson

Tim Burruss
Michael Lieberman

PHONE

213.856.2730
818.566.1034
773.973.7736
818.973.4545
512.322.0617
212.830.2274
615.780.9140
212.275.2241
404.733.5505
312.226.6335
213.969.0077
773.880.5375
201.222.0207
215.551.3191
212.226.5379
408.394.7176
504.895.7239
847.746.3767
415.550.6484
213.871.5704

404.873.3918
707.763.099

212.886.7521

212.833.8605
212.833.8368

516.484.2863
615.321.5080
818.845.6402
615.262.9680
504.529.3033
310.828.1033
414.224.9023
800.337.3747
212.275.4260
310.289.6420
212.253.4975

212.833.5011
310.449.2939

615.320.1200
310.289.9593
310.285.2760
212.843.8300
203.730.0333
212.424.1186
212.603.8643
310.589.1515
212.930.7083
510.763.8500

818.560.5670
818.560.6386

FAX

(F) 856.2694
(F) 566.6623
(F) 973.2088
(F) 973.4571
(F) 477.2930
(F) 830.2248
(F) 780.9143
(F) 275.2249
(F) 724.0889
{F) 226.6299
(F) 874.4308
(F) 880.5379
(F) 795.5048
{F) 467.2048
(F) 226.3913
(F) 394.3545
(F) 891.1510
(F) 746.3779
(F) 550.6485
(F) 462.7489

(F) 874.2204
(F) 763.4137

(F) 643.5573

(F) 833.4008
(F) 833.4008

(F) 484.6179
(F) 327.3003
(F) 845.0437
(F) 754.6886
(F) 529.1387
(F) 828.9763
(F) 224.8021
{F) 508.359.8090
(F) 974.9314
(F) 289.6496
(F) 253.4993

(F) 833.4119
(F) 449.2948

(F) 327.9455
(F) 289.8680
(F) 273.9389
(F) 843.0786
(F) 730.0345
(F) 424.1027
{F) 603.8711
(F) 589.1525
(F) 930.4827
(F) 763.8558

(F) 567.4837
(F) 567.4837

E-MAIL

(E) rckguy@aol.com
(E) gt@directnet.com
(E) tim@allig.¢:
(E) neiter@american.recordings.¢om
(E) twood@antonesrec.com
(E) Jabelslime@aol.com

(E) jpeterl @bmgmusic.com

(E) autonomous@mindspring.com
(E) mark@awaremusic.com

(E) b3records@aol.com

(E) staves@interaccess.com

(E) barnonerec@aol com

(E) bigpop@bigpop tom

(E) oliveblk@aol com
{E) blacktnola@aol com
(E) bvr@blackvinyl com

(E) blindpig@sirius com

(E) themeis@aol com
(E) radio@carolinelcom

(E) kieo@sonymusic/com
(E) jdrozd@sonymusicicom

(E) 104330.1030@compuserve,com
(E) mduffy@curbicom

(E) eyesinc1@aollcom

(E) dejadisc@eden,com

(E} dinosaur@bellsouth.net

(E) info@discoveryrec.cam

(E) dont@execpdcom

(E) matt@easternfroni.com

(E) madbul3@aol.com

(E) Jaura_curtin@sonymusid.com
(E) mike_jansta@sonymusid.com

(E) e2re2@aol.com

(E) rich@4ad.com

(E) acorontly@geften.com
(E) shanfish@aol.com
(E) gralinnet@aal.com
(E) sberg@me3.com

(E) mipipes@acl.com

(E) homusik@aal.com

(E) htrecords@aol.com

(E) tim_burruss@studio.disney.com
(E) mike_leiberman@studio.disney.com
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lahel
contacts

totallyadult

LABEL

ICE HOUSE
ICHIBAN
IGUANA

IMAGO
INTERSCOPE
INTERSOUND
ISLAND

JUSTICE

KOCH
LEPRECHAUN
MAMMOTH
MARBLEHEAD
MAVERICK

MCA

MERCURY
MERCURY NASHVILLE
MIDNIGHT FANTASY
MILAN
MIRAMAR
MUSICMASTERS
MUTE

NETTWERK
OCTOBER

OH BOY/BLUE PLATE
OVERTURE
PERMANENT PRESS
PLUMP

POLYDOR USA

PRA

PRIME CD
PURE
PUTUMAYO
PYRAMID
QWEST
RADIOACTIVE
RAS

RAZOR & TIE
RCA

REAL WORLD/GYROSCOPE
RED HOUSE
REPRISE
RESTLESS
RE:THINK
REVOLUTION
RHINO

RISING STAR

CONTACT

John Phillips/Mark Maynard
Lindsay Shannon
Carl Porcaro

Clay Farmer
James Evans
Susan Rosko

Jeff Appleton
Larry Wall

Donald Eltman
Sean 0'Connell
Sean Maxson

Ken Barsky

Lelle Lutts

David Fleischman
David Einstein
Chris Stacey
Steve Bogen
Beth Krakower
Esther Shin
Richard Leclercq

Mattie White
Mark Fotiadis

Patti Hauseman
Melissa Langer
Dan Einstein
Linda Wilson
Ray Paul
Jeremy Morrison

Dave Darus
Barry Lyons

Ted Joseph
Eric Seitert
Terry Coen
Daren Gilt
Michael Preger
Don Eason
Kerry Marsico

Teresa Altoz

Liz Opoka/Edith Bellinghausen

Art Phillips

Esrol Kolosine
Megan Rubiner-Zinn
Rich Garcia

Rich Schmidt

Nick Barre

Jean Johnson

e @\

Eric Kayser

Pat Nugent

PHONE

901.388.1108
770.419.1414
914.428.8600
212.343.3400
310.443.4559
800.945.3059
212.603.3924
713.520.6669
516.484.1000
716.886.0313
919.932.1882
415.383.1788
213.852.1177
818.777.4051
212.333.8196
615.340.8448
301.942.9200
212.782.1085
800.245.6472
908.531.3375

212.255.7670
212.255.7670

212.477.8198
612.545.9266
615.742.1250
810.349.0115
818.981.7760
212.366.6633

213.856.6617
213.856.6600

310.393.8283
212.366.5982
203.938.0555
212.995.9400
305.893.2007
213.874.3028
310.659.6598
301.588.9641
212.473.9173
310.358.4074
212.886.7521
612.379.1089
303.554.1402
213.957.4357
615.646.5523
310.289.5507

310.441.6651
310.474.4778

404.636.2050

FAX

(F) 388.3002
(F) 419.1230
(F) 949.5005
(F) 343.3344
(F) 208.0678
(F) 770.664.7316
(F) 603.3965
(F) 525.4444
(F) 484.4746
(F) 886.7404
(F) 932.1885
(Fy 383.1789
(F) 852.1505
(F) 866.1407
(F) 333.8245
(F) 329.9619
(F) 942.2826
(F) 782.1078
(F) 206.286.4433
{F) §31.1505

(F) 255.6056
{F) 255.6056

(F) 477.6874
(F) 545.7116
(F) 742.1360
(F) 349.9140
(F) 365.7328
(F) 366.0465

(F) 856.6610
(F) 856.6610

(F) 393.9053
{F) 366.0615
(F) 938.0579
(F) 460.0095
(F) 893.0059
(F) 874.2171
(F) 659.1679
(F) 588.7108
(F) 473.9174
(F) 358.4031
(F) 643.5573
{F) 379.0945
(F) 554.1408
(F) 857.4356
(F) 662.4670
(F} 289.7338

{F) 441.6578
(F) 441.6578

(F) 636.5051

E-MAIL

(E) ichibanr@aol.com
(E) iguana@inch.com

(E) info@imagorec.com

(E) suerocks@mindspring.com

(E) justice@justicerecords.cam
(E) koch@kochint.cam

(E) sean@johnyvegas.cam

(E) airwaves@mammoth.cam

(E) ken@marbleheadrecords.cam

(E) dttleischman@unistudios.cdm
(E) deinstin@erols.cqm

(E) tunedaddy@aol.cdm

(E) midtantasy@aol.cam

(E) beth_krakower@bmgmusic.cdm
(E) miramar@usa.riet

(E) musmasters@aol.cam

(E) cradio@mute.cim
(E) fotiadis@mute.cgm

(E) patti@nettwerk.cdm
(E) melissa@october-rec.cdm
(E) ohboy@ohboy.cdm

(E) overrec@aol.cdm

(E) plumprec@aol.cgm

(E) otisotis@aol.cam

(E) pra@prarecords.com
(E) primecd@thoughtport.com
(E) pureitd@aol.com

(E) putumayowm@aol.com

(E) radioactive@radioactive.net
(E) teresaa@rounder.cm

(E) razmtie@aol.com

(E) art_phillips@bmgmusic.com
(E) radio@caroline.com

(E) upub@aol.com

(E) ricosworld@aol.com

(E) richs@restless.com

(E) info@revolution.wbr.com

(E) jim_neillcminorecords‘cq‘m
(E) eric_kayser@rhinorecords.cam

(E) ristar@mindspring.cam



And oh, what she did
when she got there...

Sunny Came Home

From the album

few
small
repairs
“...her CD has the breakthrough ( : L ' l
goods.”

“Full of wisdom and ravishing melodies,
Repairs is a tour de force that needs no fixing.
‘A’ rating.” -Entertainment Weekly

SEE SHAWN ON TOUR

1/30M £31 + Ausitim ; “ T

2/22 Providence, RI
2/23 Northampton, MA
2/24 Lebanon, NH
2/27 New York City
2/28 Boston

3/1 Burlington, VT
3/6 Philadelphia

Wi 3/ Washington, DC
3/14, 3/15 Atlanta
3/17 Nashville

TOUR CONTINUES THROUGH APRIL

tetallyadult Commercial Airplay A!!

Non-Com Airplay A!!
BDS Monitor AAA Airplay 20-15%*
R&R Adult Alternative 1l6-13*

GRAMMY® NOMINATIONS

5 : .
BEST POP ALBUM i New This Week:
BEST FEMALE POP VOCAL PERFORMANCE! WXRT! KKZN! WVRV!
“GET OUT OF THIS HOUSE™ | WXLE! KMBY! WRNX!

Produced by John Leventhal

Management,: Ron Fierstein, AGF Entertainment Ltd.. NYC
http://www.shawncolvin.com

COLIMBIA - .




label
contacts

totallyadult

LABEL

RITE-OFF

ROADRUNNER
ROUNDER/PHILO/BULLSEYE
RYKODISC

SCOTTI BROS.

SETANTA

SHANACHIE

SIGNATURE SOUNDS
SILVERTONE

SONY 550
SPARK

SUB POP
SUGAR HILL
TANGIBLE
TELARC
THIRSTY EAR
TOUCHWOOD
TRIAD
TRISTAR

T

TWIN VISION
UNITY

UNIVERSAL
VANGUARD
VAPOR

VERVE

VESPERALLEY
VICEROY
VIRGIN

WAGON WHEEL
WAR.?
WARNER BROS.
WATER BUG
WATERMELON
WAY COOL

WESTERN FRONT
WILDCAT RECORDS
WINTER HARVEST
THE WORK GROUP
ZERQ HOUR
Z00/VOLCANO

CONTACT

Terry Selders
Billy Cax

Leslie Rouffe
Mike Marrone
Damon Greentield
Tim Broun

Claudia Stewart Navarro
Wayne Martin

Jim Olsen

John Butler
Damon Grossman

Neda Leppard Tobin
Julie Zeitlin
Susie Tennant
Gail High

Gary Brody
Vikii Rickman
Luu Cohen
Dick Vanderbilt
Amy Arnold
Howard Gabriel
Gary Jay

Peter Hay

Bill Clodtelter
Chris Maggiore

Howard Leon
Meg MacDonald
Mia Klein

Rachel Lewis
Bud Harner

Gail Gellman
Bob Laul

Scott Douglas
Ted Edwards

Rick Wagner/Paw Collins

Denise Warshany

Nancy Stein/fenifer Polenzani

Andrew Calhoun
Eric Zappa

Karen Holmes
Michael Prince

N Krockey
Mike Gormley
David Ezzell
Pam Edwards
Seth Gershman

Ray Gmeiner

PHONE

717.374.0696
281.251.0577
617.354.0700
508.744.7678
310.656.1100
201.659.7333

213.258.3817
212.334.0284

413.665.4036

212.620.8798
310.247.8300

310.449.2818
213.653.7727
206.441.8441
919.489.4349
516.379.5820
216.464.2313
212.889.9595
212.977.7800
612.942.5775
212.337.5300
212.979.6410
800.899.4464

503.231.7078
310.581.2700

212.373.0711
310.451.5727
310.450.2710

212.333.8119
310.996.7905

310.589.3262
212.465.2357

212.332.0418
310.288.2726

212.477.2930
303.440.0666
818.953.3559
800.466:)234
512.472.6192

310.592.6182
770.908.1683

773.384.9200
213.848.9200
615.221.7770
310.449.2203
212.337.3200

310.358.4223

FAX

(F) 374.0858
(F) 251.5474
(F) 354.4840
(F) 741.4506
(F) 656.7430
(F) 689.7372

(F) 258.3875
(F) 334.5207

(F} 665.9036

(F) 645.3783
(F) 247.8366

(F) 449.2932
(F) 653.7728
(F) 448.7420
(F) 489.6080
(F) 379.8015
(F) 360.9663
(F) 889.3641
(F) 977.7963
(F) 942.5783
(F) 337.5433
(F) 979.6489
(F) 212.967.1524

(F) 231.6016
(F) 581.2727

(F) 373.0662
(F) 394.4148
(F) 452.4435

(F) 603.7696
(F) 478.8328

{F) 589.3260
(F) 279.6520

(F) 489.9330
(F) 288.2433

(F) 477.2930
(F) 447.2484
(F) 840.2350
(F) 847.332.1583
(F) 472.6249

(F) 592.6374
(F} 908.1220

{F) 384.9256
(F) 848.9448
(F) 226.0346
(F) 449.2095
(F) 337.3701
(F) 358.4268

E-MAIL

(E) riteoff@sunlink pet
(E) cox@mail.roadrun.com
(E) leslier@rounder.com

(E) masrone@rykodisc.com

(E) setantaus@aol.com

(E) shanach@haven.ios.com

(E) info@signature-sounds.dom

(E) neda_tobin@sonymusic.dom
(E) sprkrecord@aol.qom

(E) susiet@subpop.¢om
(E) gary@tangible-music.¢om

(€) thirstye@aol.¢om

(E) scott@touchwood.¢om

(E) amya@triadmpl.mhf.compuserve.¢om
(E) howard_gabriel@sonymusic.¢om

(E) gary@tvtrecords.com

(E) twinvision@aol.Lom

(E) higherrep@aol.com
(E) unitylabl@aol.rom

(E) hleon@mca.fom

(E) myrtle6@aol fom

(E) jazzbruin] @aol tom

(E) lojack@ix.netcom com
(E) tedwards@ix.netcom com

(E) warinfo@war com

(E) montuori@aol com

(E) kholmes310@aolicom
(E) wemmp@aol icom

(E) westtrnt@aolicom

(E) winharvest@aolicom
(E) pam_edwards@sonymusicicom
(E) seth@zerohour.globalcentey.net

(E) rgmein@bmgmusicicom



September 67

is
Shannon Worrell & Kristin Asbury

Lucky Shoe

produced by John Morand & David Lowery

featuring the track “Busy Building”

tetallyadult Non-Com Airplay &

Gavin Combined Airplay A3 32* NPR Airplay 6*
Just Added at:

WXPN WMAX KTMN WYCE

Already On at:

WBOS WNCS KRSH WRLT KCRW
WFUV WDET WYEP WCBR WAPS

Management by Jackson Haring/Bill Graham Management

’l’”l‘ N .:( [44\\71'

1996 The Enclave:
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, % LW TW ARTIST/Title e
¥ ke 1 A NO DOUBT Tragic Kingdom TRAUMA/INTERSCQPE » 97580
3 A\ THE WALLFLOWERS Bringing Down The Horse INTERSCPE - 005
@ U C C < rg U N 2 3 COUNTING CROWS ;
e O 4 A SUBLIME Sublime GASOLINE ALLEY/MCA « 11413
“ ” 6 A JEWEL Pieces Of You A,Tl.ANTIL‘JAG-e:?J(
NIGHT TRAIN 6 ‘16 TECHBLS |
7 4\ DAVE MATTHEWS BAND Crash
9 A SHERYL CROW Sheryl Crow
8 9 ALANIS MORISSETTE Ja
THE FIRST EMPHASIS TRACK FROM HIS 10 10 ENIGMA3
RYKODISC DEBUT THE CHARITY OF NIGHT 11 11 BJORK
12 12 GARBAGE
13 13 FIONA APPLE
15 A VARIOUS ARTISTS Jerry MaGuire OST
#1 MOST ADDED EVERYWHERE 14 15 VARIOUS ARTISTS
16 16 TRACY CHAPMAN N
25 4 THE CRANBERRIES To The Faithful Departed W N
v 17 18 CHRIS ISAAK )
ALREADY ON: 19 19 BETTER THAN EZRA
KFOG WXRT WXPN CIDR  KMTT WRNR 18 20 VARIOUS ARTISTS
20 21 ASHLEY MACISAAC
KINK - WRLT WDEQy KPFT WYEP / KRSH 28 I_’A VARIOUS ARTISTS P menon 0ST REPRISE » 46350
KGSR  WXRV KTAO WMMMKEXD KMMS 27 A\ ELTON JOHN Love Songs
23 24 SHAWN COLVIN ,
KCRW KOTR  KOZT WKZE WXRC KRVM ot 25 RATRUENECARNT
WFUV WNCS WMVY WCLZ KUNC KXGO 24 26 RUSTED ROOT ‘
33 A\ SQUIRREL NUT ZIPPERS Hot HANMOTH 013
WCBR KTUN KFMU KSPN  WCBE WNCW 22 28 PHISH % .
WEPK KBAC KTMN KSUT WMWYV WEBX S s
0EBUT % BARENAKED LADIES Rock Spectacle
WSMS WIIS KEGR WEHM WAPS KISM 26 31 REM.N
31 32 JOHNNY CASH
KLRQ WEVL KMTN WRRX. KFAN WERU 32 33 WILCO
WRSI KKQQ  KLRR KNBA KUWR WEBK 29 34 THEBEATLES .
0EBUT %\ DUNCAN SHEIK Duncan Sheik ATeANTNG s
KPIG WORLD CAFE  DJGITAL MUSIC EXPRESS DET A BILL JANOVITZ Lonssome il -
35 37 MAZZY STAR oy
t@ta“yadl"t DEBUT! A PAULA COLE This Fire IMAGOWARNER BROS * 46424
: DEBUT 2%, MADELEINE PEYROUX Dreamland TG
GROTINERTT
o ’
1 MOST PROGRESS !
| HOT FUTURES IN-STORE PLAY BIN BURNERS

(1 Q17 THE CARDIGANS @ "o DouBT
Pop

First Band On The Moon Tragic Kingdom
___ISLAND « 524334 _ 'MERCURY + 533117 ___ TRAUMA/INTERSCOPE » 32580

€ DAVID BOWIE { € THE WALLFLOWERS €3 JEWEL
| Earthling Bringing Down The Horse Pieces 0f You

VIRGIN » 42627 INTERSCOPE * 90055 ATLANTIC/AG » 82700

€) WIDESPREAD PANIC | | €) COUNTING CROWS €) THE WALLFLOWERS
Bombs & Butterflies Recovering The Satellites Bringing Down The Horse
_CAPRICORN/MERCURY 53439 | DGCe2a975 __ INTERSCOPE » 90055

) 56 HEAD T00D & THENONSTERS @ ENIGMA 3 ' € SHERYL CROW
Beautiful World Le Roi Est Mort, Vive Le Roif Sheryl Crow

REVOLUTION + 24661 _ VIRGIN+ 42065 A&M © 540587

08 744 7678

08 741 4506 © ERYKAHBADU © 16 A0 1000 T HONSTERS © SQUIRREL NUT ZIPPERS
ot

Baduizm Beautiful World
KEDAR/UNIVERSAL * 53027 . MAMMOTH/ATLANTIC/AG » 0137

20 'nllvaduO



NON-COMMERCIAL

TW ARTIST/Title

A SHAWN COLVIN A Few Small Repairs
A SHERYL CROW Sheryl Crow
A WILCO Being There

4 JOHNNY CASH
A PAULA COLE This Fire

6 CHRIS ISAAK

7  COUNTING CROWS
A R.E.M. New Adventures In Hi-fi
pesuTt CHRIS SMITHER Small Revelations
A\ SEPTEMBER 67 Lucky Shoe
A\ ROOMFUL OF BLUES Under One Roof
A\ BODEANS Blend
A\ MADELEINE PEYROUX Dreamland
A PHISH Billy Breathes
A MIKE HENDERSON First Blood
A THORNETTA DAVIS Sunday Morning Music
A\ FIVESTONES Wee Onesie
DeBUT! BRUCE COCKBURN The Charity Of Night

A\ BIG HEAD TODD & THE MONSTERS Beautiful World

20 MICHELLE SHOCKED

21 JOHN MELLENCAMP M P
22 FIONA APPLE

A THE WALLFLOWERS Bringing Down The Horse
24 MORCHEEBA

25 SUZANNE VEGA

26 PIERCE PETTIS

DesuTr DAVID GROW Well

A\ THE BORROWERS The Borrowers
29 DAVE MATTHEWS BAND

DEBUT" DUNCAN SHEIK Duncan Sheik

weee PLAYS

COLUMBIA
AGM

REPRISE

IMAGO/WB

WARNER BROS

HIGHTONE

THE ENCLAVE

BULLSEYE BLUES/ROUNDER
SLASH'REPRISE
ATLANTIC/AG
ELEKTRA/EEG

DEAD RECKONING/ROUNDER
SUB POP

MIDNIGHT FANTASY
RYKODISC

REVOLUTION

INTERSCOPE

R

BACK NINE

GUARDIAN

ATLANTIC/AG

where’s yoar

conscience now?

Conscience,

ton of bricks’

latest effort,

should be in your
hands and on the air.
Have you 0
conscience?

Give us a

(415) 3831,

MARBLE
“J HEAD
RECORDS

a new disc from

ton of bricks

arbleheadrecords.com

totatly

COMMERCI

LW 2W  Tw ARTIST/Title

A\ SHERYL CROW Sheryl Crow
A\ COUNTING CROWS Recovering The Satellites
3 JOHN MELLENCAMP
4 THE WALLFLOWERS
A DAVE MATTHEWS BAND Crash
A R.E.M. New Adventures In Hi-fi
7 BODEANS
A\ PAULA COLE This Fire
A SHAWN COLVIN A Few Small Repairs
10 VARIOUS ARTISTS
A\ BIG HEAD TODD & THE MONSTERS Beautiful World
A JEWEL Pieces Of You
A\ WIDESPREAD PANIC Bombs & Butterflies
A\ FIONA APPLE Tidal
A\ DUNCAN SHEIK Duncan Sheik
A WILCO Being There
A U2 Pop
18 CHRIS ISAAK
19 NO DOUBT

weer PLAYS LW 2W

RCA

WARNER B8R

IMAGO/WB

COLUMBIA

REVOLUTION
ATLANTIC’AG
CAPRICORN/MERCURY
CLEAN SLATE/WORK
ATLANTIC/AG
REPRISE

ISLAND

A\ TOM PETTY & THE HEARTBREAKERS Music From She's The One wanwen ssos

21 BRUCE SPRINGSTEEN
22 PHISH

A2\ THE SMASHING PUMPKINS Melion Collie And The Infinite Sadness v

A\ THE CARDIGANS First Band On The Moon
25 THE BORROWERS
A\ SUBLIME Sublime
27 KULA SHAKER
28 BETTER THAN EZRA
A\ NILLARA Nil Lara
DEBUT. BRUCE COCKBURN The Charity Of Night
31 ERIC JOHNSON
DEBUT! ROOMFUL OF BLUES Under One Roof
33 DCTALK
34 ALANIS MORISSETTE
35 THE LEMONHEADS
36 LYLE LOVETT
THE VERVE PIPE Villains

2\ FIVESTONES Wee Onesie
39 ASHLEY MACISAAC
40 VARIOUS ARTISTS

IYASISH BRIV ELY

WILLIAM TOPLEY
Black River The Charity Of Night

_ MERCURY B ____RYKODISC _ N
BRUCE COCKBURN CHRIS SMITHER
The Charity Of Night Small Revelations
RYKODISC __ HIGHTONE

CHRIS WHITLEY

Terra Incognita Beautiful World
WORK _ REVOLUTION

0DDS 0DDS
Nest Nest
__ ELEKTRAVEEG __ ELEKTRA/EEG

€ THE VERVE PIPE
illains Under One Roof
RCA BULLSEYE BLUES/ROUNDER

IVIIST IPRIASHESS

BRUCE COCKBURN

@ BIG HEAD TODD & THE MONSTERS

ROOMFUL OF BLUES

MERCURY

GASOLINE ALLEY/MCA

METRO BLUE/CAPITOL

RYKODISC

BULLSEYE BLUES/ROUNDER

RCA

MIDNIGHT FANTASY

MOSTIPRONMIBING:

STING
Mercury Falling
AZM

€ TRACY CHAPMAN
New Beginning
ELEKTRA/EEG
MELISSA ETHERIDGE

Your Little Secret
___ISLAND

0DDS
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_ ELEKTRA/EEG

DARDEN SMITH

Deep Fantastic Blue
PLUMP
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The 4th Annual State-Of-The-Format Poll
Here's the 4th Annual Lee Arnold Marketing State-Of-The-Format Poll, conducted during December, 1996, and early
January, 1997; over 70% of the entire universe of Adult Rock stations responded. This annual survey was written and
compiled by Mike Lyons and Lee Arnold of Lee Arnold Marketing.

1. Are you a Commercial or Non-Commercial station? 12. Name the artists you consider “heritage” or “core” to your
69% Commercial 31% Non-Commercial station?
I.REM. 14. Neil Young
2. What is your positioning phrase? (Here are some examples) 2. U2 15. Joni Mitchell
WDJB - The Right Music Right Now 3. Eric Clapton 16. Bob Marley & The Wailers
WXRC - Deep Cuts 4. Bonnie Raitt 17. The Rolling Stones
WXRYV - Always Music First 5. Van Morrison 18. Talking Heads
KUMT - A Rock Adventure 6. Tom Petty 19. Led Zeppelin/Robert Plant
WYEP - Where The Music Matters 7. The Beatles 20. Natalie Merchant
WXKR - Rock’s New Perspective 8. Dave Matthews Band  21. John Mellencamp
KFXD - The Music Difference 9. Sting/Police 22. Pretenders
WRRX - Music For People With Brains 10. Peter Gabriel 23. Stevie Ray Vaughan
11. Melissa Etheridge 24. Dire Straits
3. What is your target demographic? (More than one chosen) 12. Shawn Colvin 25. Lyle Lovett
25-54 Men - 71% 24-54 Women - 81%  35-54 Men - 10% 13. John Hiatt
(82% last year) (70% last year)
. 13. Forgotten musical gem of the year?
18-34 Men - 4% 18-34 Women - 8% 35-54 Women - 10% Francis Dunnery's Tall Blonde Helicopter
(6% last year) (8% last year)

(Others: Johnny Cash, Amy Rigby, Craig Ross, Dar Williams,

4. How many currents do you play per week? (Average) Cake)
43 currents (48 last year, 66 in 1994)
14. Do you have a consultant?

5. How often are they played? (Average) Yes - 23% (43% last year) No - 77% (57% last year)
Light - 6 Medium - 12 Heavy - 25 If yes, who?
SBR Dennis Constantine Dave Lange
6. In a typical hour, how many currents do you play? (Average) Tom Evans Jeff Pollack
Five What for?

90% said research
7. What trade magazines do you report to?

The Album Network. . . . .. 91% 15. Who decides what new music is added weekly?
FMQB............... 75% PD - 52% MD - 28% Both - 52%
Gavin ............... 71% Committee - 30% Consultant - 12%
Hits................. 65%
R&R................ 42% 16. What types of marketing do you use?
CMJ................. 23% TV .o 32% (32% last year)
Newspapers .. ..... 65% (75% last year)
8. How many new CDs do you receive each week? (Average) Magazines ........ 10% (10% last year)
54 new CDs (52 last year, 58 in 1994) Billboards. ........ 17% (18% last year)
Busboards ........ 17% (16% last year)
9. How many new CDs do you listen to each week? (Average) Direct Mail......... 6%

26 (38 last year, 29 in 1994)
17. Do you have a Web site?

10. What kind of research do you do? (More than one chosen) Yes - 62% No - 38%
Requests. ............ 67% (64% last year) (Only 10% had “Real Time Audio”)
Sales................ 52% (52% last year)
Perceptual ........... 31% (5% last year!) 18. Do major label releases take priority over indie releases?
Auditiorium.......... 10% (10% last year) Yes - 27% No - 73%
Nests ................ 7%
19. What record labels give you the best service?
11. Who were your favorite artists of 19967 1. Warner Bros.
1. The Wallflowers 14. Amy Rigby 2. Columbia
2. Dave Matthews Band 15. Better Than Ezra 3. Atlantic
3. Nil Lara 16. Fiona Apple 4. Rounder
4. Keb' Mo’ 17. Jason Falkner 5. Geffen
5. Steve Earle 18. Natalie Merchant
6. The Smashing Pumpkins  19. Lyle Lovett 20. Describe this format in one word?
7. Duncan Sheik 20. Paula Cole 1. Eclectic
8. REM. 21. Son Volt 2. Adult
9. Los Lobos 22. Beck 3. Progressive
10. Shawn Colvin 23. Suzanne Vega 4. Cool
11. The Why Store 24. Phish
12. Johnny Cash 25. the subdudes

13. Gillian Welch
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'he Moose's
Lolter Langan

Anyone who has interacted with Colter Langan, PD of (
KMMS (The Moose)/Bozeman, MT, knows him to be a

consummate professional in every way. He immediately

~

earns respect, not only because of his passion for radio, but
also for his dedication to building Bozeman into a solid
market for many developing artists. Colter started in radio in
1979 in Missoula, Montana, just after getting out of high
school. He began by selling jingle packages for the Christmas
holidays at a station called XT93. He didn’t get much chance
to do on-air work there, but definitely wanted to because his
father had been a DJ. So he went to Bozeman and got

involved with a community-based station, KGLT, licensed to

Montana State University. From there he went crosstown to
KCDQ, doing the overmght shift, and then on to a heritage
signal in the market, KBMN.

In the spring of 1986, Colter moved to Boston as the road manager for an Epic band called O Positive.
This led him to an internship with and, eventually, a production role for Charles Laquidara’s ultra-

successful morning show on the powerhouse station WBCN. In 1990, he returned to Bozeman, where a
friend from KGLT, Phil Charles, was now the GM. He asked Colter to come on board and help with the
intern program there. In May of 1991, Kip Gilbert, who had just moved to town and had purchased a
signal, called Colter: Gilbert’s radio background was in Denver where he had been GM of KBPI, among
other things. He told Colter he wanted to start a station that harkened back to the good old days of
Progressive Radio; Dave Cowan came out from West Virginia to be PD at the fledgling KMMS, and Colter
Joined as an on-air talent and MD. Colter has since moved up to the PD post.

By John Schoenberger



How did you end up getting the PD post there?
“At one point, within, like, a year, Dave Cowan had other
duties and other responsibilities at the station, so we
macdle a shift - Dave became the Operations Manager and
I was made the Program Director, and we've heen that
way ever since. I'm still doing afternoon drive as well.”
When the station came on the aix, was it truly a progressive-
minded station?

“It was a progressive sounding station right from the
very beginning. We had been on the air for about two
vears and around our anniversary we threw out this
trivia question, you know, ‘How many years has The
Moose been around?’ To our surprise, many people
thought that we had been here for 20+ years, because
we had that kind of a feeling, we had that kind of
delivery on the air and we were everywhere in the
community. We plaved the kind of music and had the
library of a station that sounded like it had been on the
air for at least 25 vears. We viewed this as a real tribute
1o us from our listeners.”

So the market has evolved a bit since then, other signals have
come on and Bozeman has groum. Have you guys had to
protect yourself or have you decided, “Well, we know what
we'ye doing is right, let’s just keep trying to do what we do
better. ”?

“Well, we have adjusted in terms of focusing a little bit
more. We had about 1,500 titles on the air when the
station across the street came after us; they were trying to
hurt us because we had come in and built up to a
number one in the book and woke up evervbody in the
radio game to the fact that it wasn’t just going to be a
sleepy radio business here in Bozeman anymore. It was
right around then we siarted working with Dennis
Constantine. Kip and he had a previous working
relationship, so they entered into a limited consultancy
relationship. Dennis was willing to come up and work
with us and help finetune KMMS; he gave us an
objective ear as (o what the station sounded like and what
needed (o be improved.

“That’s when we decided to shave off a lot of the stuff
that we had on the air simply 1o play a wider variety of
music. We realized that a lot of these songs were really
just so-so. We needed to focus, to super serve and
identify our core audience, and to find out how to best
keep those people happy. We just sat back, tightened our
reins (we whittled the librarv down to about 1,200 titles),
focused best on what we do and waited the storm out. So
far it’s worked.

“You know, one of the things that Kip understood
immediately, and eventually we all understood, was that
if we were going to win the radio game in Bozeman, we'd
have (o be out in the community - vou can’t know what’s
going on, or how to program to the people, if you're not
gonna get out of the station.”

Yeah, especially in a market the size of Bozeman, I mean, you
really can be everywhere.

“Yeah, you really can. And through various promotions
and conmmunity involvements, it wasn't really hard to win
that place - nobody had filled that niche here in town
and so it was very easy to walk in and do that. And once
vou've got that kind of connection with the community,
it's very hard for somebody else 10 come in and knock
you out, because vou've built up a relationship with a lot

of people. We've
come to find out
those relationships stick and
they really pay off in major dividends down the road.”
You mentioned earlier it’s important to super serve your core
Hstener of The Moose?

“The mythical, perfect core audience member for us is a
38year-old male who has moved here from somewhere
else, usually a large metropolitan area, [where] they had
great radio...or a favorite station that they were loyal to.
And so they came here and found that same thing with
us. Musically, they're people who forged their musical
tastes in the 60s and 70s. And yet, are open (0 the new
artists that have an adult approach. So they are interested
in the new album from Shawn Colvin or even the Dave
Matthews Band, but they’re also interested in what The
Allman Brothers are doing on their new album; they're
interested in what The Black Crowes sound like, because
it reminds them of music that they grew up with during
their formative music vears.

“Realizing this, we've found this happy medium
between the classic rock world and the new music that’s
out there, what we refer to as “future classic rock.” We
blend just the right amount of flavor, it's the right
combination, of about a 30,70, sometimes a 40/60
blend, of music that we're passionate about.

“We also have special weekends. When you look at a
station’s snapshot in one of the trades, they talk about
doing block parties and things like that. We came up
with a philosophy when we first went on the air 10 do
something special one weekend a month. We’ve almost
turned it into a whole separate entity that people really,
really dig around here. For instance, some of the specials
we do are a 70s format, where we play all the old goofy
songs that were on AM and CHR in the 70s or can be
found on the Have A Nice Day compilations, and we pull
out all these 70s-type liners and bits from movies and
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commercials. We do a 60s one, we do a women of Tock
weekend, a coversong weekend, a Beatles weekend. and
an A to Z kind of thing. If you give those to people once
a month, it’s a fun event, that although you're blowing
off your format for a couple of days, people are willing
to listen in and play along with it. You throw that stuff
oul for a weekend, have fun with it and laugh at vourself
and people laugh along with you. They soon realize
vou're not going to be one of those stations that takes
itself too seriously.”

And what about your morning show. You have a genuine, “for
real” morning show, don’t you?

“Yes. We do. What we did was take one of the guys from
the college station. Rob Work. We were thinking, ‘God,
why go out and try to find some well-seasoned
experienced morning guy? Why don’t we throw on this
guy wha’s already plugged into the community - a lot of
people know him and love him - and just go for it.” It was
his first full-time job in commercial radio and he had
that fresh kind of geez-I’'m-sori-of-doing-this-by-the-
seat-of-my-pants-let's-sce-what-happens kind of attitude.
Our listeners love him.

“Our news guy is an Emmy award-winning veteran
from Miami television, who came up to Bozeman to be a
TV person. He ran the local TV station and then got fed
up with the politics and said, ‘You know, I'd really love to
come work for vou guys, if you can pay me.” So we paid
him. His name is Art Carlson, which just happens to be
the name of the GM for {the television show] “WKRP" -
we have a lot of fun with that on the air. But Art’s a
scasoned news guy and everybody knew him via
television, so we ended up with instant community
recognition with both Art and Rob.”

And credibility as far as the serious content of the show.
“Absolutely. We let Art do lifestvle and serious news. and
between Art being, like, around 50 years old and Rob
being about 30 years old, there’s really an interesting sort
of young guy/old guy dichotomy or paradigm on the air.
It really is interesting sometimes. You know, they’ll be
teaching each other what's going on and what's hip. So
it's kind of funny. It’s perfect for what we’re doing,
because it really is a personality blend that mirrors our
format of new stuft versus old stuff.”

What about Kim Rossi? How did she come to the station?
“Kim was working up in Minneapolis for a while and also
in Rapid City, SD, where she was working in a CHR-type
format. She wanted to come to a place like Bozeman. saw
one of our ads - we were looking for a night person at the
time - and so she came here and really loves it. She
really took to this format. When | became Program
Director, we made Kim Music Director and it’s worked
really well. Kim has a great relationship with the label
promotion people in this business and that's definitely
been a great thing for us, especially when it comes to
getting the record service that we need. Sometimes we
gel it, sometimes we don’t.

“Also, she took the nighttime program called “Moose
\fter Hours” and made it her own. It's a call-in show
where she’s got people calling in all night long foi
requests; she puts 'em on the air and she also plays a lot
of the newer music. You're gonna be able to hear
deeper cuts, you're gonna be able 10 hear imports and
things that might be a little more alternative on her
show, and it’s got, by far, the top ratings in town. [ mean,
she had, like, a 37 share when the last ratings came out,

-
| ik You can't know

what's going on,

or how to program
to the people, if
you're not gonna get
out of the station.

and it was really kind of an experiment to begin with. When those kind of a rat-
ings came in we said, "Well, let’s not screw with this.””

How often are you rated in Bozeman?

“We get rated once a vear through Willhight Research. Inc.; thev're based in
Seattle. Arbitron doesn’t really come in unless you pay a huge amount of money.
That may change with the amount of people that are moving up here. But we
prefer Willhight, because they do a larger sample, they ask a lot more questions
and give us useful. qualitative information. For the money, thev can’t be beat.”

I noticed when you make a decision to add an album and therefore support an artist, you
really make a long term commitment. Your vision seems to be, more often than not, that
you're developing them as a future core artist for you. Now granted, you pretty much take
it song by song with a new album, but I've noticed almost invariably, once you run the
cycle with the first song on a record, you always, at least, give a second frack a shot.
“That’s true. That stems from our philosophy that if you're going to have artists
for the future, vou've got to develop them and saturate the listener and create hits
for these people. If the quality of music is there, why not stick by it? It never
really made anv sense to us 1o throw something on as the flavor of the month and
burn the hell out of it and then it’s gone. It made more sense 10 add these songs
and continue 1o pound them, even when they get to the recurrent category. We
familiarize these artists. so when thev come out with another album, we don’t
have to re-educate our crowd as 10 who Shawn Colvin is. for example.”

When you came on the air; it was slightly before there was a format called Triple-A or
Adult Rock, with its oun charts and sections. It wasn't like there were a lot of examples
out there to mimic.

“Right. What we all remembered when we came together and started forging the
philosophy of what the station was going to be, were those first underground
siations on the FM dial. Granted. we couldn’t adopt too many elements of those
free-form dayvs, but we could bring in good ideas of radio that happened then,
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“Like the sweetness falling down
through the roses to the ground”
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and over the last three decades, to trv to make it a
90s-sounding radio station.

“I'seem to remember reading somewhere recently that
listeners love to be treated like thev're intelligent people,
like thev're in on it and as long as you can do that
without too much hype and or being 100 hip, [ think it
works. That was sort of the progressive idea that we came
on the air with. Why not be able 10 do this? There's great
music now, and there was obviously great music then. so
why can’t yvou play that all on the same radio station?

“You know, Jim Ladd talks about something in his
book, Radio Waves, about beating the tribal drum. That’s
what radio was and that’s kind of my personal philosophy
as a Program Director and as a deejay todav. Radio is sort
of a wribal drum and that's how vou can tie vour
community together.”

Would you say, by the nature of the area of the country you're
in, your listeners are very outdoorsy kind of people?

“Yeah. verv much. That’'s one of the other prime
ingredients for our station; lifestvle is one of the biggest
priorities, in that the people who did move here from a
metropolitan area came here for lifestyle, thev didn’t
move here for the money. They moved here for a
qualitv-ol-life thing, and so we mix that in with the music
that we play. Evervthing that’s in bewween the music
really is what I think super serves our audience in
that vein.”

In the wintertime, you can tie in a lot of the mountain-based
winter sports, and in the summertime, you can tie in to
Yellowstone and a lot of other beautiful countryside that’s just
out in your backyard?

“Right, and the jocks are all real passionate about it. We
do have personality radio, we clon't just have liner people
on the air, and people who are out there in the
community, out in the woods, doing the things that
evervbody else cdoes around here. There's nothing vou
can do 10 supplant that kind ol lifestyle connection with
your audience.”

I also noticed you have an official Promotions Director; which more often than not,
seems to be a major market ph

“Yeah, true. That's something that we clearly realized from the very begin-
ning- promotions are gonna be very key in a place that is so centered on a
healthy lifestyle - so Kay Ruh is our Promotions Director - she’s also a
salesperson. But I think it's the promotions that she really loves and spends a
great deal of time on. We have promotion meetings every week and discuss
these things. We are now working out our promotions calendar very seriously
a year in advance. I'm convinced if we didn’t pay close attention to
promotions, we wouldn’t be the number one radio station.”

Has Bozeman become a goed marhet for nationally touring acts to play?

“Actually, it’s just starting to be so and there’s a couple of reasons for that.
Tom Garnsey, who runs Voodie Productions, is a local concert promoter. He's
sort of a Bill Graham-type concert promoter, where not only does he want 10
bring interesting acts in, but he also take care of them; he wants to really do
quality work with people. So with somebody like that working to bring bands
here and then hooking up with a station that supports these artists, it really
creates a great one-two punch. Also, my wife manages one of the local record
stores, and so we also make sure that the third point of the triangle is met - the
product is in the stores and is being properly displayed. So when an artist
comes in, like, for instance, John Wesley Harding, we coordinate closely with
the promoter. Tom puts us in touch with John Wesley Harding's people. we
make sure that the tickets are being sold at the record stores, that they've got
a full display up there, they’ve got all his records, the whole nine vards. When
the artist comes over to the station, they can then take a walk one block away
10 the record store downtown and walk in and go, ‘Wow!™™

It makes them want to come back.

“Yeah. The quality and the amount of music that has comne here since we went
on the air has improved 100%. And we've had friends of the station go,
‘I moved here from blah, blah, blah and I couldn't sce some of these great
artists, you know, Shawn Colvin, Lyle Lovett, Matthew Sweet, Jimmy CIiff, L.os
Lobos and so on, in an intimate setting any more. I thought I would never sce
a show like that again.””

You 've also had good foresight since you ve been on the air throughous the first half of
the final decade of the 20tk centwry, betting on that area of the country growing for
the very reason that you mentioned earlier - quality of life. In many ways, Boseman
must be a booming market.

“Absolutely. It’s getting bigger every day. In fact, the siatistic is that more than
60% of the population here in southwest Montana has moved here within the
last five vears!”

You're a Montana boy...how’s it changed?

“Drastically, but you've gotta roll with it and you've gotta adapt and look
toward the future. I mean, if  were living down in Los Angeles and | had the
chance to get out, I would come up here. And the best thing to do is to work
with these people. Who cares really where you're from? It's about what
vou're looking for and what are you bringing along with vou to share with
the community. @




Featuring ANOTHER NIGHT ON THIS EARTH, APPLE IN MY EYE & LIAR’'S PRAYER
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etting a call to do
a story on Van
Morrison i1s a lot
like getting a date with the
prom queen: you've always
thought it would be the
greatest thing in the world,
but the reality 1s quite
different from the movie
we make in our heads.

From the onset it was obvious that, regardless
of how big a priority the record was for the
label, an interview would not be forthcoming.
Instead, the consolation prize/erector set for
the article came in the form of a healthy cross
section of the last decade of Morrison’s output,
a few well-written press releases and a cassette
copy of The Healing Game, Morrison’s latest
release. Like all the big events in our life, dates
with prom queens notwithstanding, the reality
is even more extraordinary than the movies,
and spending six weeks dwelling inside Van
Morrison’s legacy has been an indescribable
pleasure. Morrison’s fans are among the most
poignantly organized in the world and this
article would not be possible without the vast
and superb resources they maintain on the
Web. The interviews that appear in this article
are excerpted from the work of others.

an Morrison has been an inspiration for

two generations. He is a cultural icon of
leviathan dimensions. He twists and squirms
against the imposition of inhuman qualities by
fans, yet refuses to shrink away from
challenging himself to continually reframe his
vision in more vivid and inspiring dimensions.
Morrison is the perfect public mirror for our
interior lives: infuriating, consoling, enigmatic,
joyous, and always ready to present us with the
next packet of uncertainty.

PHOTOS BY PAUL COX



POETIC MYSTICISM

Rave on let a man come out of Ireland

Rave on doun through the Holy Rosey

Rave on Mr. Yeats

Cross

Rave on down through theosophy and the Golden Dawn
Rave on through the writing of “A Vision”
Rave on, Rave on, Rave on, Rave on, Rave on, Rave on

“RAVE ON, JoHN DONNE,” FROM INARTICULATE SPEECH OF THE HEART

fter spending any time with
Morrison’s work, a natural desire
emerges to reach out and explore the
worlds he draws upon. The gall of a
songwriter to load a single song with
John Donne, Omar Khayyam, Walt
Whitman, William Butler Yeats, and
then to include a numbingly
referential verse like the one above!
The body of this magazine would not
be sufficient to fully draw out the
world that lives in those fifty words.
The solo career of Van Morrison has
always presented work that is packed
with an awareness of the great writers,
philosophers and thoughts of the
Western world. Like Leonard Cohen,
Morrison’s lyrics read well. They “rave
on words on printed page.” The
presence of the aforementioned
writers and others like Kerouac, Byron,
Tennessee Williams and Samuel
Beckett in a Van Morrison song is not,
as is often posed, the overreaching
intellectual rebuttal of a working class

ASTRAL WEEKS

if I ventured in the slipstream
Between the viaducts of your dream
Where immobile steel rims crack
And the ditch in the back roads stop

Could you find me?

Would you kiss-a my eyes?

To lay me down
In silence easy

To be born again
To be born again

“ASTRAL WEEKS,” FROM AST.

L

Irishman; but, rather, an invitation for
us to enter new worlds of expression.
The unbroken thread of nature,
romantic love and mysticism in
Morrison’s work shows his deep
appreciation and admiration for a
body of poets who are not always
celebrated in the modern syllabus.
1985's A Sense Of Wonder is a
benchmark of sophisticated songcraft
that leaves a rich bounty of gifts for
investigation. “Let The Slave” features
text by William Blake. “Ancient Of
Days” is another name for God. The
initial pressing of A Sense Of Wonder
included a song based on a William
Butler Yeats poem. Yeats, an Irish poet
and nationalist, is a clear inspiration
for Morrison. Ironically, the Yeats
estate would not allow the song to be
included in the final version of the
album even though Yeats himself put
the text under the heading “Words For
Music Perhaps.” “Crazy Jane On God”
is a hidden Van Morrison gem and

R

Yeat’s deep influence on Morrison is
beautifully present in the original text.

In a 1986 interview, Morrison drew
his relationship with the mystical poets
very clearly. When asked if he saw his
work as part of a writing tradition,
Morrison explained, “I see it more of in
a poetic tradition than a writing
tradition. But you know, I see it more as
like an instinctual intuition...that this is
more about what I get from people like
Donne, Whitman or from something
which is about them. They were writing
about transcendental
mysticism the best way they knew how.
So, to me, this is not literature. This is
something else. It’s like a way of putting

states of

down an experience. It's more like
experiential. It’s like trying to come
close to putting down your experience
so that somebody can read it and have
another experience. I mean, ts me,
William Blake is not a literary exexrcise.
I get a direct experience from reading
one of his poems.” cont. s
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Fan Morrison came to America after the
disbanding of Them, the band that gave
him his first chart successes. And in just over
two days in 1968, he made Astral Weeks. The
album did not sell then, but is widely
acknowledged as one of the most essential

pieces of recorded music of any genre. He
was 22 when he made it. Is it possible to
underestimate the impact this record has had
on our culture? Morrison is succinct about
his intentions when he was making it.

“I didn’t really want to be in the rock & roll
scene, so | decided, "Well, I have to do an
album, vou know. that’s really just singing and
songs about something and isn’t necessarily
rock & roll.” Because, you know, I wanted to
get out of the rock & roll scene. So what
happened was, I did that album, and 1 did get
out of the rock & roll scene to a certain extent.
Then the critics started saving it was a rock
album, right! I mean, it’s obvious isn’t it?”

Morrison continued, “Anvbody with two
ears would say there’s no rock & roll on that
album at all, right? So this was sort of a bit
strange in the first place, because I'd get
these reviews and they’'d say ‘great rock
album.” But the whole point of it was nof to
make a rock album. So trying to put that
together was a bit puzzling. I'd say in
interviews, ‘It’s not a rock album,’ but
nobody listened anvway.

“Further on down the line.” he said, “I
realized that there was a success to the album
- musically and creatively. But at the same
time, I was starving. So I was in a situation
where 1 was up against the wall, because I
didn’t have any money. Critical acclaim was
one thing, but I mean, you know, money’s
something else.”

The obdurateness of the press was not the
first difficulty that Morrison had experienced
with the music industry. The final sessions of
Them and his first American recordings, now
known as the Bang sessions, were notorious
for their mercenary management. Clearly,
Morrison’s legendary lack of enthusiasm for
the machinations of the music industry has its
foundations in the earliest stages of his career.

“1 ik I'm an outsider, not
Because [ want fo be, but | foun
| ad 10 te. | don't Befieve in the
propaganda ant | don't jump
[rough their hoops.

i
!
¥

\ T

THE MUSIC BUSINESS
Professional jealousy, started a rumour
And then it extended, to be more abuse
What started out as just, black propaganda
Was one day seen to be, believed as truth

“PROFESSIONAL JEALOUSY,” FROM HYMNS TO THE SILENCE

orrison, like U2 and the Grateful Dead, is a company with a

stake in his position as an independent entity. The vagaries of
the music industry are often at cross purposes with the maintenance
of artists who relate to their careers in the long-term. Astoundingly,
Morrison has only been affiliated with two labels in the United States:
Warner Bros. and Polydor. In 1997, all of Morrison’s material will
finally be simultaneously in print as Polydor acquires the rights to the
Warner catalog. Morrison is direct about his business aftairs and his
feelings about the business of music. *I was never a part of the record
business. Lver! My situation is that I basically deliver tapes and
distribution happens with a record company. So I never see myself as
a part of the record business.™

Of course, a large part of the music business is oriented around
making artists stars. Big Stars! Morrison is an entertainer adamantly
unwilling to entertain this scenario for himself. A pop sensation in his
early 20s, Morrison has raced a Kknife’s edge for decades as he
simultaneously eschews the limelight and produces a steady flow of
new work. “I'm a lot, sort of, older and a lot wiser. But what’s
happening in terms of stars making records, tame, and all this Kind of
stuft - well, there’s a total sort of emptiness of all that. And basically,
what I'd like to do is talk about that and get that across 10 people,
because I think there is a terrible lot of illusions in this world. Hlusions
that have 1o do with these sort of things.

*When vou really get into them and examine them, and basically
everybodyv knows anyway - the man in the street knows it - that this is
all nonsense. But it's all sort of perpetuated. And all because, why?
Well, because there is a lot of money being made out of it. It’s as
simple as that. The record business is not artistic, the film business is
not artistic. They are money businesses. I think I'm an outsider, not
because 1 want to be, but I found I had to be. I don’t believe in the
propaganda and I don’t jump through their hoops.”

A measure of an artist’s validity and the power of their work is how
many other creative people draw upon them for inspiration. Large
collections of powerful work, like celestial bodies that harness whole
planets into orbits, anchor our society.
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"I just want to be myself. And | don'
care whether I'm doing in" musicor
‘out’ music, as fong as | can be mysell.”

INTEGRITY

Down on “Cyprus Avenue”

With a childlike vision leaping into view
Clicking, clacking of the high heeled shoe
Ford & Fitzroy, Madame George

“MADAME GEORGE,” FROM ASTRAL WEEKS

Van Morrison has a feeling of being permanent. His career is long
and his presence is wide and deep. Few artists of his generation can
still generate inspiration like Van Morrison. The basis of this
profound impact is the unwavering integrity that permeates all of his
work. Regardless of the subjective assessment of the quality that
emerges from one release to the next, Morrison is clear where he
stands and from where his commitment emanates.

THE DARK NIGHT OF THE SOUL

Showed me different shapes and colours
Showed me many different roads
Gave me very clear instructions

When I was in the dark night of the soul

“ToRE DOWN A LA RIMBAUD,” FROM A SENSE OF WONDER

To Morrison, there have been periods where there’s been, as he
calls it, “an alternative gap.” “Say in the 60s, you had an opening
where there were singers and they’d write songs, and they play their
own stuff, right? So for awhile you had this sort of ‘alternative gap’ for
singers who wrote songs. Then that closed up. Then in the 70s, you
had an ‘alternativey thing’ with an intellectual music movement there
for a while, but then that closed up again. Now its sort of back to the
Doris Day routine. So you just have to look at this, and every once in
4 while, you know, see where you stand in it. Because there’s certainly

nothing about it I ever believed, so I certainly can’t put myself on a
pedestal. But people want me on a pedestal, because you know what
happens - we fall. So 1 mean, I just want to be myself. And I don’t care
whether I'm doing ‘in’ music or ‘out’ music, as long as I can be myself.”

Now that we know the man, here’s his history: George Ivan Morrison
was raised in Belfast. His father was an electrician and a collector of jazz
and blues records. His mother was a jazz singer. His family was not
financially well-off. He first sang onstage when he was 14, he left school
at 15, spent five years on the road, singing and playing sax and had
success with the band Them. He emigrated to the US and lived in
upstate New York before settling in California. He retired in 1974, but
returned after a few years and has spent the past two decades recording,
touring and, on occasion, producing others. He does very few
interviews, has a reputation for curtness and can still lead an audience
to hysteria through sheer presence and force of will.

Recently, Morrison has been particularly prolific and in 1996 released
two albums: his first jazz record, How Long Has This Been Going On, and a
tribute to his friend Mose Allison, Tell Me Something. The Healing Game, his
new collection of songs, is perhaps his best record in a decade. There’s
a powerful cohesion to his latest releases. Suddenly, all of Morrison'’s life
is in evidence on record.

Morrison is a continuous fountain of inspiration, forever
acknowledging it and letting it flow forth into the world. His father’s
jazz, Ray Charles and Mahalia Jackson, his friends Georgie Fame and Pee
Wee Ellis, the searching of an Irish Catholic that knows his past will
never be truly out of his future; these elements and much more are the
constituent elements of The Healing Game.

Morrison has referenced the phrase “dark night of the soul” in his
music. The phrase traces back to the Spanish poet and Roman Catholic
mystic St. John of the Cross. The “dark night of the soul” is when the
spiritual traveler suffers greatly. It is a time when the spiritual being
suffers from the fear of being abandoned by God, because they no
longer take comfort in good things.

The title cut to The Healing Game is a wrenching mapping of the scars
that linger even after the healing of a heart. Pee Wee Ellis’s baritone is
bent back and howling so hard that your spine nearly snaps in empathy.
This song brings forth every bit of pathos and every wail that tears from
the heart after the love that we knew was The One is no more. By
comparison, “Burning Ground” is a relentless groove and could single-
handedly spark a shag revival. The new record is not always an easy
listen. Morrison used the process, it seems, to create a kind of
completion of last summer’s sudden break-up of his engagement with
Michelle Rocca.

The Healing Game will take a favored position with long-term fans.
Morrison speaks about how “people relate to me as the person who's
done ‘Brown Eyed Girl’ or Astral Weeks, and I'm not that person any
more. Communication is a two-way street and if people are
communicating with an image which is not you any more, how the hell
can you communicate with them?” The Healing Game is an opportunity
for all of us to renew our relationship with Van Morrison and begin to
ask new questions about his enduring relevance as an artist.

| DON'T REALLY HAVE ANY AMBITIONS

an Morrison often infuriates people. I think it’s because they see

him doing things - and asking questions - that they want to ask
themselves, but can’t muster the courage to do so. Morrison asks
uncomfortable questions.

“I find things, but they don’t necessarily give you satisfaction,” he
shares. “It’s usually the opposite. I don’t join things. I've investigated
Buddhism, Hinduism...various forms of Christianity, mystical
Christianity, esoteric Christianity...I don’t believe the myths anymore.”

Recently, Morrison was asked if he had any lingering, large-career
ambitions or dreams that were still unfulfilled. His response was, on first
glance, a bit of a tossoff but, on second inspection, is the perfect
encapsulation of the life of an individual so huge - and so real - he’s
known by most as just “Van the Man.”

“Well, I think there was a time when I would like to have done that.
But, no, [ don’t really have any ambitions along that level. In fact, [ don’t
really have any - I don’t have ambitions.” &
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Freedy Johnston's bad reputation as a brooding,
melancholy singer/songwriter is disarmingly deceiving, as
is the lingering idea that he’'s just a hick from rural
Kansas who sold the family farm to make a record.
Actually, the well-adjusted, gently humorous Johnston’s
) songs are rich, self-enclosed dramas, propelled by bright,
- '-‘ full guitar swashes and engagingly subtle hooks. And he

_ currently lives in the East Village in Manhattan - it's been
S : ‘ “ about 10 years since he’s had Kansas plates on his car.
\";" “® \lo\lot that his small-town life observations don't
‘ ; % ccasionally seep into a song, and not that he didn’t gash

g ) in his inheritance for a chance at the big time...but that
e Dl e was then. This is now. \“
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Now finds Johnston having reached a point
where songwriting is his livelihood. It's a career
that he says didn't come to be such until it was
already clearly the case, when he had a deal with
Bar/None Records and he left his day job to tour
full time. “It just sort of happened on its own in
a way, through a kind of naive perseverance,
really. I'm glad | never looked at the odds against
making it, or saw how difficult it is to do a
musical career. | just did it without realizing how
chancy it could be.”

Before now, Johnston grew up in Kinsiey, KS,
and after high school moved to the wheat field-
surrounded college town of Lawrence, on the
presumption of going to the University Of
Kansas. Back then, he was just Fred, and he
lived with a friend of mine and a few other guys
in a8 majestic old house in the Oread
neighborhood of Lawrence, a section of town that
recalls a more sleepy time - staunchly white
clapboard farmhouses with big yards and gravel
driveways, and creaky, wraparound wooden
porches that, when they were new, were surely
the setting for many an evening of stargazing and
conversations that revolved around the
scorchingly hot weather and the corn crop and
the outrageous price of cattle feed.

Johnston spent one semester as a student,
followed by several years scraping by, taking odd
jobs and working in restaurants. He was, in his
own words, a slow learner and a late starter to
the music game. When he wasn't paying homage
to the gods of the food service industry, he holed
up with a 4-track and began a slow ascension
toward becoming a musician and a songwriter.

Before his career in music, Johnston gigged
around a bit with pals and hosted the occasional
house jam (the only known benefit of having no
furniture). With a friend's help, he made a
homemade tape, which they sold in a local
record shop, and he drummed for a rockabilly
band called the Go-Cats, who had a standing gig
at a biker bar outside of Ottawa, KS. Still, he was
never really a band-oriented kind of guy. That
holds true to this day, when he tends to write
alone and surrounds himself with an ever-
changing lineup of musicians in the studio and
on the road.

If you've ever spent a summer in the crushing
heat and humidity of mid-August on the Kansas
plains, or glanced upon the frightening world of a
swarm of revival tent bible-thumpers, you might
understand why Johnston struck out for New York
City in 1985. But even after he found the bright
lights of the big city, there were a lot of dues to
be paid. It was only after years of struggling to
find himself (and rent) that his self-made demos
scored him a deal with Hoboken, NJ's Bar/None
Records. His first release for them, 1990's The
Trouble Tree, was a meandering but spunky
effort that did little for him Stateside, but made
a star of him in The Netherlands. The initial
confidence he gained from the tiny country’s
press and radio support was invaluable. “| did a
tour of Holland, and for the first time there were
fans at a show who knew my songs,” he says. “It
was a great leg up,” but on the other hand, he
notes, “it's a small country. It isn't like you're
gonna sell a million records.”

Elektra spirited him away from Bar/None after
the success of Can You Fly, his second album,
and a 5-song EP, Unlucky, for Elektra, Johnston
delivered the Butch Vig-produced and close-to-
brilliant This Perfect World.

With the release of his new album, Never
Home, it would be fair to say Johnston's got
some big expectations to live up to. His fairly
small body of work has been drenched in endless
critical accolades: The Village Voice's Robert
Christgau, the grand godfather of all rock critics,
called Can You Fly “a perfect album” and Rolling
Stone bestowed upon This Perfect World a four-
star review and ordained him “Songwriter Of The
Year” in 1994...an honor he won over Kurt
Cobain. But even after all the praise, Johnston is
neither a Rock Star of grand proportion nor is he
a household name. He still resides in the
respected, but not always recognized club of
songwriters whose irreverent, literate work is
appreciated in its fullest by only a few. Upon
taking this assignment, several people said to
me, “Freedy Johnston’s got a new album coming
out? Cool!”

But despite his mid-range recognition factor
with the public, Johnston’s falling into the critics’
favor is welljustified. There are many layers to
peel away from his compositions: his songs can
be enjoyed topically for their driving guitar jangle
and for their choruses, so infectious they make
for solid shower-singing material. But beyond the
first few layers is a dry. intelligent wit and deft
talent for scripting tales with darker, “Twilight
Zone"-ish twists. “When the roof fell in/He lit up
again” he sings on “Gone To See The Fire,” from
Never Home, “She thought she knew him
some/ 'Til they had gone to see the fire.” Three
or four spins of the song reveal that beyond the
simple, hook-sweet pop song is the irony-laced
tale of a girl slowly discovering that her boyfriend
is an arsonist enjoying a good day’s work. Not
exactly your typical boy-meets-girl kinda thing.
you see.

Even more than the material on Can You Fly
and This Perfect World, the song cycle of Never
Home is more clearly delineated - the songs rise
to a fine state of simplicity and burst out of the
work as a whole, especially the energetic first
single, “On The Way Out,” which will surely
eclipse “Bad Reputation® as Johnston’'s
signature radio hit. Perhaps the explanation
behind the album’s more song-driven mode is
the influence of producer Danny “Kootch”
Kortchmar, who’s as well-known as a
quintessentially 70s California guitar player as
he is a producer (in addition to handling guitar
duties on Carole King's Tapestry, Kortchmar has
played with James Taylor, Jackson Browne,
Bonnie Raitt and Linda Ronstadt, he's produced
solo efforts for Don Henley and Neil Young, and
he’s just released an album with his own new
band, Slo Leak). That said, pairing Johnston and
Kortchmar seems to make perfect sense. “He's
a guitar player and he's a musician. That's where
he comes from,” Johnston says. “And that’s the
main reason | decided to do this, because we
spoke the same language and | knew he'd be
sympathetic to what | wanted to do. It worked out
really well.” Kortchmar brought in veteran
Heartbreakers’ drummer Stan Lynch to anchor
the backbeat of Never Home, and Johnston
called again on guitarist Dave Schramm (of The
Schramms) and bassist Graham Maby, whom
he'd worked with on prior recordings, and cellist
Jane Scarpantoni to round out the team.

Kortchmar also encouraged Johnston to make
his songs more clean and accessible at first
glance. But, ironically, Johnston said that
suggestion was more difficult to follow than he
expected. “| saw that actually as a very tough

Three or four
spins of [“Gone
To See The Fire”]
reveal that
beyond the
simple, hook-sweet
pop song is the
irony-laced

tale of a girl
slowly discovering
that her boyfriend
is an arsonist
enjoying a good
day’s work. Not
exactly your
typical
boy-meets-girl
kinda thing,

you see.

cont. sl
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.2oal, to write songs that people get right away. That's the most
difficult kind of song to write - where there’s an emotional
mreight and some mystery, and yet you get the song. That’s part
of the reason why the record took longer than | thought it would
o record, not that we worked that long in the studio. | was just
“usorking on the lyrics to get them to really come across...and |
aadmit that no matter how clear | try to be, people still call my
Lssongs enigmatic.”
From the more direct images he draws in the loping “Western
Bky,” or the vibrant “On The Way Out,” to the more intricate,
roubled subtext of “He Wasn't Murdered,” Johnston lays his
“yrics out there, and lets his listeners get from it what they will,
at whate&awlevel. “Even as clear as | tried to be in the
“songwriting for this record, | know there are still going to be
“ans who don’t get even the most obvious songs. But that’s the
seautiful thing about music. A lot of my favorite artists are not
“=yric-driven - 1 don’'t even know their lyrics. Like, | used to be
_and | guess | still am) a huge Pixies fan. Obviously they weren't
“yrically-driven, and | could listen to their records all day.”

At the end of the day. Johnston appears to be a lot closer to
deing described as solidly optimistic than melancholy, and a lot
nore humble and pragmatic than most in this business. His
wim is to write not so much for himself, but to please his
audience. I try to do the best job | can and just hope people
ike it. | did my best job on this record and that's all | can do.

throw my hands up after this: I'll just go out on the road and
wwork hard. and hope people like my records.”

"y

mt’'s the most difficult kind of song to write -
we there’s an emotional weight and some
#ery, and yet you get the song. That’s part of the
.on why the record took longer than | thought it
#id to record, not that we worked that long in the
0. | was just working on the lyrics to get them to
My come across...and | admit that no matter how
x | try to be, people still call my songs enigmatic.”

But his exquisitely dry sense of humor rises above it all.
ssomehow an indication of how he's weathered the bad times
with the good. He recalled the time earlier in his career, when
1e stopped by a radio station in Columbus. OH. to push one of
s records. Johnston endured the jock’s cutting parting words,
"OK, Freedy. let me know what your going to do if this thing
Joesn’'t work out.” said the man. “Are you gonna go back to
<ansas? You got a place to live back there?” Years later, with
1 couple of "perfect” records under his belt. he returned to the

wsame station. This time on his way out, Johnston turned to the
same jochk. “Let me know.” he said. "if things don’t work out
were....”

¢t “On The Way Out” to reverberate through radio speakers
-February: Never Home can be found on store shelves
February 25. Freedy Johnston will be touring with
in shortly thereafter. @
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“The Odds fit perfectly on both 89X and
The River! ‘Someone Who's Cool’ is a
great pop song with loads of hooks.

We believe in the band and the record.
It will be one of our top spinners for
many weeks to come!”

Murray Brookshaw/89X & 93.9 The River
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By Bruce Warren

Intro by
John Schoenberger

It's no secrel 1o any of us who interact

with WXPN/Philadeiphia’s and World Cafe's
Bruce Warren that he's passionate about
music - ol kinds of music. But when | sked
him o to the next in 3 continuing Series about
what our industry leader's think is cutting-
edge music, | knew he would pick the genre
known 23 Americana. In fact, even though we
may see Bruce one day in baggy Shorts
weariog his high-toq Doc Marteas and the
next tay we'd catch him casually walking
around in his Birkenstocks, | suspect that
when Bruce Warven is at home, he's wearing
8 cowboy hat!

I this articie, Bruce presents Americana
101: where it began, how it's been
ieveloning over te past few years a5 8
musical movement (23 well 23 3 burgeoning
radio forma0) and where it's headed.

40 |.-||vanuo

f you log on o the No Depression

discussion on America Online, the first

thing you'll notice among the postings from

these alternative country zealots is that it's OK to

disagree when defining just who fits and who

doesn’t fit the flourishing genre known as
Americana.

Ongoing debates about which artists and what
styles of music fit into Americana are a favorite
pastime. “It should not include the folkier stuff.”
“Why some rural and acoustic blues are
acceptable, but the Chicago blues aren't is
wrong.” “Why Poco and why not Garth Brooks?
It's all Top 40 counuy anywav.” “The Grateful
Dead - they definitely fit in.” “If it's got a twang,
then it's got the thang,” posted one enthusiast
who was arguing reasons why Tom Petty should
Be included on the Americana charts.

“Americana,”  savs  Jon  Grimson  of

Counterpoint Promotions, an independent
Americana record promoter, “shares some
musical commonalties: it has some connection
to progressive, cutting-edge music, something
with a country feel or something very traditional
with a counury feel. That's the common thing.
It's all the roots music that cither feeds into or
comes out of counury, including bluegrass,
including songwriters, including the insurgents
and including the veterans who are still doing
their thing. What 1 think is good about the
question, ‘What is Americanaz’ is that it's not
really casy o answer. Some people can't stand
that. Some people want to know in two words or
less how to describe a radio format.”

Rob Bleetstein of the Gavin Report concurs
with Grimson. Bleetstein, the editor of and
person  responsible  for  starting  the  first
Americana trade magazine chart, says the chart
is “a home for old country, alternative country,
singer/songwriters,  bluegrass, honky-tonk,
hillbilly and all the music in between that
connects it all. When you listen 10 a station like
KPIG [Wasonville, CA], what Rita Houston is

doing at WFUV [New York] or what Chris

Marino has championed at WMLB
[Cummings, GA], vou'll hear the
Americana sound. There is a core

sound to what all these stations are doing even as
they may differ slighdy from market to market.”

The very open-ended qualitative “Americana
sound” began as a quantifiable entity when
Gavin started the Americana chart in January
1995 with 45 stations. “Our chart panel is made
up of forward-thinking country and open-
minded non-commercial stations,” says
Bleetstein. “We have 76 stations reporting now,
and a new commercial Americana station, KHYI,
justsigned on in Dallas. That's a major coup,” he
adds. From where we started two years ago, we've
been really successful.”

Further, John Schoenberger at The Album
Network regularly prints an “American Roots”
review page in his tetallyadult section of the
magazine, as well as in his stand-alone
publication which you're now reading. Says
Schoenberger, “I see my role as one who exposes
and covers as broad a variety of music as possible.
Rootsinfluenced music, which is based in
American traditions, is certainly one of the most
important.”

But while some assessments have Americana
wanting to bring down the old Nashville guard
and traditional dinosaur country stations,
Bleewstein sees it differendy. “We're an extension
of commercial Country Radio. As Triple A was
conceived as an extension of AOR, Americana
takes a similar approach. From the inside,
Nashville and Country Radio have this fear
about what we're doing. We're going after an
audience with a completely different approach
than popular Country Radio. We're not single-
driven. Everv song doesn’t sound the same.
We're bringing the Triple A album approach to
what we're doing. Hey, we twang and we rock
and we strum, but the fact is, any chart that has
Bruce Springsteen, Emmylou Harris, Johnny
Cash, BR3>49, Whiskeyiown, Dale Watson, Merle
Haggard, Del McCoury and Lyle Lovett on it is
going 10 be difficult 1o describe. We started the
chart hecause we wanted to expose all this
amazing music and to help create a format that
did not already exist.”

“Country without borders™ is what Option
magazine called itin their November 1993 issue
that featured the then-relative newcomers Uncle
Tupelo on the cover and an inside story about
this burgeoning genre. A “new country
underground” was surfacing, wrote Mark Kemp,
now a Senior Editor at Rolling Stone, whose
spirited lineage could be traced back to elders
Jimmie Rodgers, Hank Williams, Johnny Cash,
Willie Nelson, Waylon Jennings, and The Carter
Family; to songwriters Gram Parsons, Joe Elvand
Jimmie Dale Gilmore; to the seminal 80s
country-punk bands like Rank And File, True
Believers, Long Rvders, Green On Red and
Jason And The Scorchers, to altcountry bands
like Freakwater, Uncle Tupelo (the Velvet
Underground of Americana) and Lone Justice,
and 1o newer country cats like Dwight Yoakam,
Steve Earle, Rodney Crowell, Lucinda Williams,
Rosanne Cash and Kelly Willis,

Just as American rock & roll has changed in
many ways since the 1950s, counuy has also
gone through its growing pains and it’s been
given different names throughout cach stage.
From country-rock, cow-punk and outlaw to
western beat, newgrass and insurgent country
with the latest being “Vallternative.” It all falls
under the one big umbrella of Americana. 1 ike
“Farm Aid” for the radio, it's got a country vibe
that punk rockers, alt-rockers, modern rockers,
adult rockers and country rockers are all finding
attractive,
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“In pop music,
history always
seems to repeat
itself, and while
major fakiels are
dakhiling in
Americana, the
seeds of the genre
hiave heen sown
by independent
/ H7E e |ahels with an
A L Underground,
[ M non-mainstream,
~ grassnoots
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J.‘" While Americana is broadening s Gin base, the music industry is responding

4 with mined, but mostlv positive, reaction. Inthe past vear, as radio lus begun

-:pl‘.l\illg more Americana artists, snuller independent kibels were thriving, non-

o uninsteam counry artists were touring, more trequenty and - plaving more

£ "m.u*l\rl.\. and even nujor Labels hegan jumping in - albeit somewhat catiously - by

signing new alicountry artists, Some recentajor kabel oflevings include AXM's 16

,’” Horsepowers Warner Bros, Reprise Tas had success with lris Dement, Wilco, Son

7, Vol and Tish Hinojosa; Mlmo's Gillian Weleh made great impact with her debut

‘ | Revival Last vears and Arist’s BR 19 is currently enjoving steadily growing vadio
< supportand sales,

This vear sees event more growth on the aujor Libel sicde,

%‘J‘ Elehta has signed the Old 977, Outpost Recordings, which

w4 s alilaned with Geflen, signed Whisheviown, Arist \ustin

fis ing up tor new releases trom Robert Fanl keen and

f, Austin's Abrit Moore and Capitol recently signed forme

o Rounder Records artists The Delevinnes, Recently, Billhoan!

Q, magiwzine reported Bloodshor's: country punker Robbic

" Fulks is tlking with Getlen. MCA s veleasing Richard

{ Buckner's anticipated najor label debutin March and look

Ttor Kim Richev's new Mercury album in March o make

some najor inroads on the duts, In pop music, histors

abwans seems o repeat isell and while major Libels e

| dabbling in Americani, the seeds ol the genre bave been

Moo sown by independent Libels with an underground, now

nuinsteean, grasstoots network o wosty sealland medinm

4 nurket radio stuions, tanzines, Web sites and clubs.

¢ | Even with Americana’s positioning ol itselt” as an

'..llu'rn;ui\'v and or complement o Country and Adule Rock

4 Radio, it's strength lies in the continuum of ics diversie.

il | While some of the music is casv 1o detine, there's o simoky,
#’ Ltextural link of singer songwriterrelated unbiguite o
Americuit i gives the fornin some vichness and depil.

) Musicians like Joo Henry, Sparklchorse, The Silos, Vie

Chesnut, Steve Forbert and v Righy all Bl o the
! 1 acoustic, rootsy end ot the genre,
¢ Tharesevenamore moodv nbient group ofartists. such
as Aoy Alison and her Parlor Jaes project with Rvan
| Hedgecock, Mojaves, Victovia Williauns and Paula Fravier of
Clacnation, who foltow in the naditgon of PRk Williums and
N g Pasy Kline. 16s a0 musical ierpretation dad's steeped in
country il folk, gospel and jazz,and other intluences tha
aren’t alwavs obvious, Larnation’s Paula Favder diaws on
carly country influences on her £ADY Gentle Crvatuns, but also
linds other inspication in her pastoral songs. “Tve tihen as
wuch from Willie Nelson and Pasy Kline as T have trom the
American Music Club, Nick Cave and Bivithday Party’s Recking
Vguinst The Pricks.” she veveals,

I'he Americua movement pacillels another period o
independent popuki imusic, wo - thae of College Radio i
the 1970s and 8Os, and how it nourishied the bicth o
uinstreann alicrative tock. “There's a lot ol simikities beween the college,
punk rock thing and the alternative country: seene, especially he insurgent
country: music,” savs independent promoter Jenoy: Sperndeo, who along, with
Chuis Roldin, work together as Jackknite Promotions, " linding that, as people
are finding outabout this music, they can see how The Clash and Wilco and Jolnoy
Cashoand The Replacements all kind ot fic together.”

Ihe importanee of independent ibels in the growth of the Americaaaesthete
has been kev o is growth, Since the inroduction of a4 more tormal nemork ot
Americma statons, Nashville indics such as Rising Tide, lmprine,. Dead
Reckoning, ESquared and D'Ville Records lawve surtaced. ThghTone, whose
roster includes Big Sandv X The Fiv-Rite Bovs, Dale Wason, Dave Alvin, Budds
Miller, and Tom Russell. among others, has made an impact on the tormac Ies
been eight vears in the business for Austin's Watermelon with artists like Don
Walser, The Derailers, and Alejandro Escovedo, who started out on da Libel,
Justice Records has released excellent records front fegends like Wavlon Jennings,
Willic Nelson, Kris Kristofterson and Billy Joe Shaver, along with: newcoers
Kimmie Rhodes and Jesse Davton, Other Labels, like Sugar Pl Winger Flarvest,
Diesel Only, Fast Side Digial, Flving Fish, Dejadise and other smaller tabels are
putting out records by artists whose music links raditional American roots music,
the crossover between rock, country and punk, and the enduranee ol old-ime
vitlues,

Possibly the two most importun independent labels are Chicago's Bloadshot
Records and Cambridge’s Rounder Records, Libels who best represent the wo
extremes of Americami. Bloodshot is best known {or their cutting-cdge “insurgent
counury” compikuions, ind embraces artists who themselves eimbrace apunk ethic,
lewas in 1993 i Bloodshot Records tapped into Nashville's adternanive: counony
scene and has since released three compilations of instwrgent counary featuring
artists like Livubehop, Duane Jarvis, and Greg Garing, They hove released nine
albums in total, including tides from Robbice Fulks, the Old 97°s, and The Waco

&
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“It's OK to disagree
when defining just who
fits and who doesn't fit

the flourishing genre
known a$ Americana.”

s § sow s o S w T A

2 s A & AP 4 Al " f. /:
Brothers - deseribed asaeross between The Clshiand Johnm Cash Ic.lmring_|nlm}
Langlord ot The Mekons,

Formed in 1971, Rounder Records, along with their associate labels such as {,
Upstnt, has manscended most musical {kwors of the month and wend dinven p=" g7
record Libels with a commitment to all tvpes of roots music lrom foth and acoustic, 1+ .
country to cajun, REB and bluegrass, I Get, iowas bluegrass fiddler Alison Reuss's {, ’
recent Grunmy awardavinning suceess with "Baby, Now Phat 1T Found You™ that
brought Rounder into the mational spotfight. 1e alse hielped bring the loosely p.
tormed Americai conmunin o te fore, “Mison's record really gabvcnized oo "
ot things for both the Libeland the tormag” saos Feslie Routle, Natonal Promouon
Director for Rounder, " Ay station, regardless o the fotma,
that plwed Alisou's recordand gave i chanee, bud suceess

It stacted with non commercial vadio stinons, hecanse it
drew together folhies and Lins of singer songwiiters, Tt r(
helped broaden the sound of commercial County Radho
And the conmmervial Tople A statons that stved widva, like
RSCA JLos Angeles], KRUMT [Sale Lake ] and WNRY
[ Boston] bad o great v withil”

“Most of i colleagues s Fagree thae dmetican musi
is best received v non commercial statons,” continues b ¥
Routle, “And we'te alwins going, 1o get support from Jods
Deuberg at KRGSR [ st ], WRED [Nashwille | and stanons
like Launa Hoppers RPIG Wasonville, CA L bagies the non
coms that e taking the most chances ed working e o
thetr mis ol progeamning,”

“The stations that e having the most success with s

L\

music e the ones tuad know how o prograneic understand

it, and presenticio then listenersin acohiesne e’ sns |
Jon Grimson. “You have people ke Chis Marimo ac WNLE
[Cumnings, GALL Scotr Cheatham e KU [Faonmgon,
MO, Orin Friesen ae KFDE [ Wichiea, KS[LJD Rose at REAN
fErederichsburg, UX]L Clud Williams at WCBN [ Ao b,
MU Jin Webly's “Apple Shop™ on WMMT [ Whiteshng, kY]
and ot of others who e comumiteed o this totmat.”

But will Americana ganscend mche progeammumg. witk us
appeal o disendeanchised Lins ol Counory: Radio, sl

AT

R RN

nquisiine alieraaive tock and opennmded Adule Rock
auciences, o more s appel, highocanag and egh
ravenue geneating tornue “Teall depencds on how astagon
OWHECT WS (O meastine success,” savs Blectstem, " \menicaea

is clearhy about the muosie st Sure, theres pressie, and

M Yo “o¥

N

-

lot of incdustey people e going 1o be lookmg at the vanous
commercial madels of what we're abont We'te providhng
atists a4 place don their music o be heand, whena previonsh
wast 't getting anplae Hlow s canslues w0 etal, o
\rbitrons, o outing - these e adl thing were talkimng adwnt

uow. s abour expenmentanon and esplonng - the

S s IR S
-

aliernatives.”
o this crac ot nghly margnadized sadie fonmats, supe
wiche machetng, and aradio world glhatted wahe one hu

.l\

wonders, dmericana is beng, baded as the List remaming, aliciname radio leteon
the dial. “Mneticanaos waby the only kind ot alenate cadio that exists now,” s
Grimson. “1Cs alternaive o the mansteam: We'se got thousands of modeninock

these so calted alternaive stations™ plving Counting, Crows. We've got hndieds
of “adult alternaive” stations plaving, Counting Crows, Udoa’t dnnk dhats oo

» N

K
\
FX N

dernative, 1 think Americana’s totallhy vable o compete agamnst coneroal
stations, Aned the way vorcomprete is o notimitate the goy e town with the countes
sigral or the other Triple A g, vou compete by domg what thies don’t de, and

that’s what several commercial dmencana stations e expetimenung, with and

what some wre having success with, Atnencana statons are fyggonmg out”
"I CGarth Brooks is o conuntey antist, Fhope o God U noc” Sosand Steve Fale
ol et

when he was interviewed fov Amertcan Songook, an nuport colleatn
artists including Fhe VRovs @signed by Fanle o his B Squuned label), Freakwater
Do Williauus, John % Steoh, Phie Tlello Stangers, kaceran e, Revin Welch, o
Henry, Mo O'Connell and others,

Lee s wany, Farle's sentiments e what Amencana s all about. Onee berabded as
part ot the New Countey vanguard with Dwight Yoakam aned destined o boecome a
Nashwille superstar along the nes ot Gaetheand Billv Ras, Fu le's Late 149508 ¢y
O0s crash and burn became List vear's most accbimed retnn o form, begnming,
with his 199 countey tolk voots telease e A Comen” then sl 1 Fed Vgt
Iailed as the Rubder Sored of countiy tock.

Too rock tor country, o country tor tock, but commmtied o botls and the lony,
continuum ol Ametican toots music that mtorms them, Fake, along widh Unele ~
Tupelo, Grun Pasons, Jolmey Castand Flank Willis, Tus become one of the
wons of Amencana, or insurgent countny,” or Tprogiessne countey. or as e
Depnession: magazine calls i, “alicrnaive connmy, whatever that s 1es sl

geninses sucheas Fale that o tormat can be butlt on: And who kinows e be veans

PR ¥ 2% o \ A

from now we'll be logeing onto “Ameticana Ontine!” @
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early believers:

CIDR
KXPK
KGSR

KENZ

. WXRV
e P » WEBX
KTAO
WCBE
’ WBJB
& . KMTN
' KMBY
WAPS
KTMN
e KHBG
: KIWR Debut Album
KEXD

au  jelly legs
KRCC In Stores

February 4th

| BESTOW

. From the Epic release
jelly legs and also featured
in the hit movie Romeo + Juliet

Produced by: Youth
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evin Moore could easily be mistaken for a Mississippi

Delta native, but he was actually born and raised in the

Compton area of Los Angeles, which he sings about in the
autobiographical groove of “More Than One Way Home,” from his
second, and latest, CD on OKeh/Epic Records, Just Like You.

This new batch of tunes reveals that Keb' and the boys have
more up their sleeves than expected. Just Like You features a
diverse range of musical styles, all based around the blues,
from the solo acoustic foot stompin’ “Perpetual Blues
Machine” to the gospel-influenced “Hand It Over” to the
swampy Louisiana bayou feel of “Standin’ At The Station.” His
music isn't just your standard 12-bar blues project, and his
story isn’t just your standard singer/songwriter story either.
Not by a long shot.

Kevin Moore spent his 20s and 30s searching for that magic
sound, and taking on plenty of odd jobs to pay the bills. He did
a few stints playing with various artists, including three years
with former Jefferson Starship and Hot Tuna vocalist and

violinist, Papa John Creach (Kevin Moore's guitar playing and
co-writing credits are featured on three of Creach's albums).

After playing with Creach, Moore took on a position at A&M
Records working as a staff writer and demo producer, which
led him to his first LP, released in 1980 on Casablanca's
Chocolate City label. The album bombed. In fact, there were
only 2,000 or so printed up, so be on the look out for these
collectables.

After spending years bouncing around LA and taking on the
nickname Keb' Mo’, one thing led to another, which in his

case, led to a deal with the newly revived OKeh label. They
released his selftitled CD in 1994, which won the coveted
W.C. Handy Blues Award for “Country Acoustic Blues Album,”
and Keb’ Mo’ has been ‘the bomb’ ever since.

Talking with Grammy-nominee Keb' Mo’, you realize that he
has the gift of music in his heart and soul, and is a true
student of the rich history of the blues. But Keb’ Mo’ is mo’
than just the blues, as you'll read.

"Tm a songwriter first,
I dont think I'll be a blues man forever, but
blues inspires me to be real about my music’

Was it in your early Compton days
that you picked up the guitar and
started getting into music?”
“Yeah. | got my first guitar from
Sears and Roebuck for $25. Got me
a Silvertone and just proceeded to
try to see what | could do on it. | was
actually playing in a band at the
time, playing steel drums, and | had
started playing trumpet, too, so my
musical thing was starting to
develop. But all this time | really had
no idea that music would be as
important to me as it has turned out
to be.”

It turned into your life.

“At first it was always kind of
confusing where to put it, 'cause |
never became the virtuoso a lot of
my counterparts became. | never
became, like, a heavy dude. | knew
keyboard players; one was John
Barnes - he became a big session
guy. Another was Raymond Pounds,
a friend of mine, who started playing
with Stevie Wonder. Everyone | knew
became really good on their
instruments.”

You were stiil doing day jobs at
that time, weren’t you?

“I had to. | was kind of lagging, so
that probably explains such a late
start for getting anything going. |
always judged my musicianship in
terms of how well | could play. I'd
think, ‘Oh well I'm not that good, |
can play a little bit. | can do this and
| can do this well, but | can't really
do that.” So | was really hard on
myself. t never knew what to do...|
just knew that | liked doing music, |
just knew that people kept calling
me to do it.”

In your 30s, were you doing gigs
or did you still have a day job?
“After my record on Casablanca, |
just about went belly up. Everything
kind of stopped for me - the gigs
stopped, the record went dead. | got
married about the same time and |
stayed married for about ten years
to my first wife. So during the time
of the album bombing and then me
trying to figure out what | was gonna
do, | got this wife looking at me
going, ‘OK, what's going on?" |
panicked, you know what | mean? |
really didn’t know what to do.

“I had a job for a while and | had
just taken this course in computer
hardware. I'm thinking | gotta do
something, I'm 35 and | ain’t got
shit going, you know what | mean?
But | was really torn; | got through
with this computer course, | went to
look for a job, | had my suit on and
my resumé in my hand and shit, and
my heart just wasn’t in it. So | said,
‘Well, I've never known anybody to
die from poverty.” | figured this
musical gift has been following me
around all the time. | figured, ‘God
wouldn’t have put me on the planet
and not given me the tools to take
care of myself. This music must be
my tool, so I'm gonna trust it and
see where it takes me.'"

That's when you started playing
the cafe club Fais Do-Do in Los
Angeles every week. They even
erected a steel sculpture of you
in front of the club. What's the
story behind that?

“There’s a sculptor named Adam
Leventhal. I'm real good friends with
the guy that owns the club, Steve
Yablok, and he wanted some art

before Im a blues man.

done. | guess Adam had been in the
club a couple of times and had seen
me play, so he used me kinda as a
model for rendering. He just came
by one day to my apartment, took
some pictures, and he made this
iron likeness that just sits on the
fence at Fais Do-Do.”

Did playing live on a regular basis
help you perfect your Delta blues
guitar style?

“Not really. | actually went to
Mississippi and hung out with
Eugene Powell for a couple of
weeks. He's an elder link to the
classic Delta fingerpicking style. He
taught me a lot of shit, just sitting
around playing with him. But the
best thing he taught me was the
stories he told - you know, the vibe.
It was his feeling and his
commitment to the blues and how
passionate he was about it that truly
inspired me. We wrote that song
together, ‘Love Blues,’ from the first
record. | figured | had to pay him
back some kind of way, so | was
like, ‘Well, we’ll write this song and
if 1 get something going, I'll put it on
my record.’”

I've seen you live a few times,
and you use metal finger picks on
your right hand. Is that the same
set-up you use just sitting around
on the back porch?

“Not really. | use metal picks and a
plastic one on the thumb when | play
live; | usually don't record or jam
with them. On the National, I'll
record with the finger picks - they
sound pretty good - but on the
wooden guitars, the fingers are
more intimate to record with.”

That probably took you years to
master.

“I've never mastered anything. The
only thing | probably even come
close to mastering is just being
myself. | mean, because once |
mastered being myself, or just got
close to feeling like it was OK to be
myself, it put more confidence into
who | was.”

Yeah, you sing it on the album,

“If nobody loves you, you can

love yourself.”

“Exactly. 1 didn’t worry about what |
wasn’t and what | couldn’t do, | just
worried about what | could do. That
gave me much more better self-
esteem and yeah, you can love
yourself, you know? What else you
got to do?”

The title track, “Just Like You,”
features Bonnie Raitt and Jackson
Browne. How did you hook up

with them?

“Well, first | had the song. | started
writing it with a guy named John
Louis Parker. The song sprung out of
a line that was originally in ‘Standing
At The Station’; the line was
something like, ‘I da da da, just like
you,' something like that, and John
went, ‘Just like you! Wow, that could
be a whole song!’ | said, 'OK, yeah,
that sounds good, let’s write it.” So
we wrote it.

“It was right around the time that
the first O.J). trial was going down.
The white people were saying he's
guilty, and all the black people were
saying he's not guilty, just because
he's black, you know? It just reared
up a whole lot of ugly feelings.”

cont. s



Which still haven’t settied down.

“Yeah. So here | am, a black guy, writing this
song with a Jewish guy. And we wrote it kind of
from that premise. Then | thought of having
Bonnie on the song and that would shed some
light from the woman’'s standpoint. Then
thought adding Jackson in there would make it
even better, you know, white male, female, black
man. So | think Bonnie and Jackson are a very
important part of that song.”

Your records have a lot of passion and soul.
They suck you in and make you feel
something. Is that a conscious decision on
your part as a songwriter?

“I'm a songwriter first, before I'm a blues man. |
don’'t think I'll be a blues man forever, but blues
inspires me to be real about my music. That's
the one element with blues, when 1 really got into
blues - | got into it late, after the fact, 'cause
blues wasn’t hip, blues wasn’'t something you
did if you wanted to work or make money. Monk
Higgins really introduced me to the blues. He
would speak to me like an older black guy
speaking to a younger black guy. He was actually
passing on information to me and | was too
stupid to realize it at the time.

“I thought there was just one kind of blues,
you know, fast and slow, three chords. It wasn't
until after he died that | got into Delta blues. |
started listening to Tampa Red, Blind Willie
Johnson, Robert Johnson, Big Bill Broonzy,
Mississippi John Hurt and Bobby Blue Bland.
They all have their different styles, their different
blues. All of the sudden, the blues weren’t such
a narrow little place to work anymore. It became
a big wide spectrum of different styles. When |
write a song, it isn't maybe, per se, a ‘traditional
blues song’ in any sense. So | ask myself, ‘Does
it have the same honesty as a blues song, is it
just as honest?’ If it can’t stand up to Muddy
Waters singing, ‘! Can’t Be Satisfied,” songs like
that, | just toss it.”

Well, your songs stand up and the honesty in
them just kills me. Songs like “Momma,
Where's My Daddy,” are so sad and real.
“Yeah, broken homes, you know? Like, my father
would come on the weekends and pick us up and
take us out, buy us ice cream, and then leave.
And the same thing goes on today; | got a son, |
don’t live with him. So in “Momma,” | kinda biew
it up, | took the relevance of the relationship of
growing up without a father.

“The way that song came about was | was in
Red Bank, NJ, and | was just stopping to do my
laundry, and | was in there with all these women.
it was the middle of the day during the week, |
figured none of 'em had jobs, they were
probably on welfare. So |
-
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started conjuring up all these stories. | wrote it
with Laurie Barth; she came in and we were
writing the song and halfway through it she tells
me she's adopted. So it was like this whole other
connection to the song. There's a line like,
‘Where does he come from, what does he look
like?' She had never seen her father. | would
never think that of someone like her. Here's this
outstanding girl, who obviously has got her shit
together. She pulls up in her brand new Audi, her
clothes are pressed and she’s really talented, yet
there's that other side to her. You would never
think that she could relate to this song.

“In ‘Momma,’ the woman had an affair with a
married man - she was married, too, that's the
way | see it. She was married, they had an affair
and she got pregnant and decided to have the
baby and the baby broke up her marriage. But it
didn’t break up his; he went on. Maybe he never
even found out.”

Yeah, “Son, your daddy and | were married,
but he just wasn’t married to me.” A lot of
your songs show sympathy for women. Like in
that song the boy says, ‘Why is there water in
your eyes?' The momma’s trying to be all
tough in front of her kid, yet deep inside
she’s hurtin’, too.

“I think it’s a tough time for the guys, 'cause we
don’t have anybody - our fathers can't advise us
on women's issues, especially since now all
the rules are different. We're kind of like
bumping in, just running around like
chickens with our heads cut off, trying to
figure out the ‘new woman’s’ role. So |
try to be nice to women. | write a lot
of these songs with my wife.”

¢

music must be my

When you write together, does she help you
with the lyrics or with the music?

“Well, we'll be around the house, I'll be working
on something, she'll hear something, it kind of
happens like that. Every one of ‘'em happens
spontaneously, they just happen with life.”

This latest album is up for a Grammy award
for “Best Contemporary Blues Album.” How
do you feel about that?

“Oh, that's a cool thing, that’s a cool thing.”

You know, you're up against some legends:
Bobby Blue Bland, Taj Mahal, Clarence
“Gatemouth” Brown, Bo Diddley and Buddy Guy.
“My heroes.”

Are you gonna go to the Grammys?
“Yeah, I'm going. I'm nominated. Besides, my
wife gets to put on a pretty dress.”

Yeah, it must be exciting, 'cause all these
guys should win, yourself included.

“They all should win just for the veritable fact of
hang time, you know.”

Well congratulations. I'm rootin’ for ya.
“Thanks, man.”

What will you be doing 10 years from now?

“I don’t know. Hopefully I'll still be
enjoying myself and doing what |
feel in my heart to do -
whatever that is.”

Will that still involve the
blues?
“l hope so, but | can’t
really say. | just want it to
be honest, whatever it is.” &
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Q: What do these artists have in common?

ODDS e THE SMASHING PUMPKINS
PAULA COLE e CHRIS ISAAK ¢ BRYAN FERRY
VAN MORRISON e JASON FALKNER
BRUCE HORNSBY e THE CURE e DC TALK
MARRY ME JANE e BILLY MANN e THE SAMPLES
CRAIG ROSS * SARAH MASEN e ONCE BLUE
ME’SHELL NDEGEOCELLO ¢ ENIGMA

Adult Rock/A3/Modern Adult
totally adult Radio Promotion
Tour Support

Susan B. Levin, President

Laura Sanano, Director, National Radio Promotion
and we are proud to welcome:
Christine Zagami, National Promotion Manager

Coast To Coast Promotion, Inc.
205 East 42nd Street, Suite 1307, New York, NY 10017
212-682-1990, (fax) 212-682-1984, E-mail: sblctc@aol.com

Also available for: NAC/Smooth Jazz € Vocals
and Jazz Radio Promotion
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By John Schoenberger

AS We Bach invest more time and eHort into this industry, SPECIHE aSWEIS

{0 Certain questions continue to elude us. for example: how do you place @
New artist in the position to begin t0 generate a national word-of-mouth
7 buzz? And are there successful ways for regionally Successtul artists o
L and ogetner fur a common gual of spreading e word? Well, one youny

- Entreprencurial wizard named Gregg Laterman SeEmS to Nave cOmE Gloger

t0 those answers than anyone else. Via Ni§ multi-Service organization
known a5 AWARE, he, along with his rag-tag team of associates, seems o
Nave broken all the rules by lacking into @ new methad t0 all this madngss
known a5 the music business. Join me as Greqy gives us some insight into
the avenues of exposure and success e Mas pioneered. And how, if you

[BMain “aware,” one thing can Iead to another.
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You initially started in college majoring in business and account-
ing. That seems more like a suit-and-tie kind of world, rather than
the more casual atmosphere of the music business.

“Well, the goal I set was to work somewhere for two years and
then go back to grad school or start a company. After my first
year as a CPA in Boston, [ said, ‘Al right, I'm gonna start a
company.’ I had no clue what kind of company, I just kind of
began to explore - I actually went to Harvard’s Business
School library on weekends looking for inspiration; you
know, digging through business plans, books and magazines.
One day, all of a sudden, it hit me over the head. The thing
I really knew well was how to find bands before other people
did.”

And what made you think you could do that really well?

“I used to make tapes of bands for friends and they were
always bands that no one seemed to know about, whether
thev were signed or unsigned. It seemed there were a lot of
bands I knew about before anybody else did.”

Right. Boston is certainly a very vibrant market for all levels of
bands. So while you were in Boston working during the day, you
were hanging out at a lot of clubs at night then, eh Gregg?

“Yes. I was very blessed in the fact that I lived in the same
neighborhood where the Berklee College Of Music is. And
a friend of a friend had his own studio in his house, so
within five minutes of deciding to do this, | knew how to
get started. I went over to this guy’s house and he gave
me his books from school about contracts and things like
that. Basically, in about 10 minutes, I began to actually
understand what it took to put together a music
compilation or a record. I wasn’t in the music business, but
I was very lucky in the fact that I found people who were
good friends with Bob Wolf, for example, one of the
biggest entertainment lawyers in Boston.”

How’d you get to him?

“I casually knew his daughter and son through friends. I'm
thinkin’, *All right, I need a lawyer and Bob Wolf’s The New
Kids On The Block lawyer.” So within a short
period of time I tightroped myself into a good
law firm - not his, but one he often used. So, like,
all of a sudden, I've found the top entertainment’
law firm in Boston. This allowed me to learn a lot
of things very quickly.”

It seems you were in the right frame of mind when you
started this whole thing. You approached it from a
businessman’s point of view as opposed to “Wouldn’t:
it be cool to put a record together with all my favorite’
bands?”
“My attitude was, ‘Hey, I can do this." From the
second 1 got the idea to the time the first
compilation came out, it took me just three months
- with a finished product. Part of this, I think, was I
didn’t know any better. I had no clue that standard
wisdom said I couldn’t do this. The key, to me, was '

that I was dealing with bands that had pretty big followings, like Acoustic Junction, Jupiter
Coyote and JACKOPIERCE. I began to juggle 'em; I'd tell "em that this band was gonna do it
and this band was gonna do it and they were all like, ‘Oh really?’ You know what I mean? I was
balancing all of 'em, since no one wanted to be the first one to sign. The next thing you know,
they were all asking me when they were gonna see a contract. So, all of a sudden, I had to use
that law firm to help me with the contracts - I initially thought I could do it all myself.”

No, because even though these bands weren’t nationally known yet, they were selfsufficient bands who had
slowly but surely built a solid business base for themselves, whether they were part of the nationally based
music industry or not.

“Right. [ quickly found out out most of them had top lawyers. The best thing for me was
I brought in a law firm that these people respected. That was one of the first times I said to
myself, “You know, maybe I really can do this!" Because up until that point, it was just an idea.
Sure, everybody was talking to me and even seemed to respect me, but until I had this law firm
it was still iffy. That's when I think it all jelled together. That law firm, which by the way was Lewin
& Rosenthal, just kinda liked me for some reason. They told me, ‘Yeah, we’ll do this, this sounds
fun. We'll even do it for cheaper than we normally would.””

No problem kid, we W help you out.

“Iliterally went in there with a tape. One side was the bands who, at the time, were not yet signed
to major labels, but were close, and the other side was bands that I liked and just wanted to help
by putting them on the compilation. I made three tapes and put together three business plans
and sent them over to this firm. By the time I came to the meeting, they had all listened to it and
were saying, ‘We like this music, we think you're onto something. These bands all have a similar
style.” They decided to take it on as a pet project.

“It's funny. I had planned on quitting my accounting job in two years, regardless of what I was
going to be doing. I had it planned out so the day I left the accounting company 1 worked for
would be exactly two years (I had already passed the CPA exam, but you also have to have two
years of experience in a public CPA firm to be certified). It all worked out perfectly. The very
day I drove up to the CD manufacturer and picked up my first CDs was my last day of work. The
next day I jumped in the camper with JACKOPIERCE and went to Martha's Vineyard and
Nantucket with them for a week, while they played some gigs. So it was like, one moment I had
my short hair from being a CPA and the next was, ‘I'm done with that!'”

So what happened next?

“Well, I'm the kind of person that has to be doing a hundred things at once. At the time, |
didn’t think that I could just start this company
from scratch and be fulfilled. I'd coached snow
skiing while growing up, so in addition to
putting some applications in for graduate =
work at some business schools, I also put out =
some applications for the top ski teams in
the country. The ski team in Vail, which is
one of the most prestigious ski teams - and =
they also paid the best - had just hired one
of the top coaches in the world. He fired
everybody and was looking to build a
new staff. I talked to him on the phone
and he told me, ‘I can’t promise you a
job, but if you come out here next
week, and I like you, I'll hire you.'

cont. —»



He needed someone to help him create a new staff and
build a whole new infrastructure for the ski team - they
needed about 30 coaches. It turned out that, although I was
a good skier, he wanted my business background as much
as coaching. I ended up living in Vail for a year or so.”

Yeah. Obviously, the rootsy kind of music that you re involved with
was very popular in that area of the country.

“And the cool thing about Vail was, when I first got there, it
didn’t have a happening club for bands to play in. It had a
really cool country bar and it had a club that bands who were
in the area passed over. I was able to create some excitement
with a local promoter, who had just moved there. We took
the country bar and basically talked the owners into making
it a2 more normal music venue - now it's one of the best
places to play in the Rocky Mountains.”

What's the name of that venue?

“Garton’s. So, it was very cool to be a part of that and that's
where [ met all the bands that ended up on AWARE 2. You
know, the Dave Matthews Band, Shannon, Edwin McCain
and others. Everything 1 did seemed to lead to the next
thing.”

What was your original idea as to how to sell these compilations?
“The initial reason why I thought the compilations would
work was this: I figured that if you had ten bands on the first
compilation and each band had two to five record stores
where they were selling their own CDs already, I could get
the AWARE CD in there, t0o.”

Not to mention that they each probably had 12,000 to 15,000 fans
on a mailing list.

“Exactly. So rather than starting from scratch to build this
record company, I could start with the base all these bands
already had. I'm starting with ten bands and through that I
can build up all their bases, too. So I sent out a couple of
promo CDs to about 40 retail stores and almost half of them
bit and bought some and started selling them pretty quickly.
One store blew up for us almost immediately - Magic Platter
in Birmingham, AL. Don Van Cleave was very helpful to us
in the early days. And he turned out to be good connection
for us over time as he is now the head of the Independent
Retailers Coalition. We've sold hundreds of compilations
with him.

The next step was to get a distributor. In the middle of
August of that year, I was heading to Vail to interview for that
ski team job and to talk to a distributor - Encore, which is
now Passport, in Denver. So I kept trying to call the guy and
he wasn’t taking my call. So I arrived in Denver, got my rental
car, and just decided to go by the distributor. I decided I was
just gonna walk in the guy’s door, since he wouldn’t take my
phone call. “I walk in the door and the guy says, ‘Who are
you?' I said, ‘Gregg Latterman.” And he says, ‘Who are you
with?’ I said, "AWARE Records.” He says, ‘What do you
want?’ So, that's how it was. I asked him if I could have
five minutes of his time and he said, ‘Sure.’
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So I sit down in his office and the
phone rings. He picks it up and it’s his Southern regmnal rep. T
The rep says, ‘You gotta get this CD, it’s called the AWARE compilation and it’s blowing out .
in Birmingham, AL.’ He told him, ‘He’s here, don’t worry about it.” He looks at me and says,
‘I don’t know how this just happened, but that was one of my reps from the South, and he said
I have to find your record.” He ends up taking a thousand and I have distribution the day I
arrive in Colorado! The guy's name is Mark Noone and we’re now very good friends, but [ was
very lucky that that happened. A lot of things definitely fell into my lap very early on.”

From that very first compilation, you also had an 800-number set up for orders and to build a mailing
list, didn’t you?

“Yeah. I'm in Vail working 70 hours a week and the 800-number never stops ringing, so from
the start we were building our mailing list. So basically, I'd come home and check my messages
and I'd call people back or get their order ready. At night, every night, there was a band
playing in Vail, who'd I go see and get to know, and every morning I'd get up early and send
the packages out. It was pretty hectic; I would say that year in Vail was probably the most
hectic time of life. It was also probably the most exciting.”
Didn’t sleep much....

“Didn’t sleep much at all, but I was meeting great people and making good connections. The
next stop for me was graduate school at Northwestern, where I was initially put on a waiting
list. I was also ready to be back in a big city. So I decided to go to Northwestern, which is in
Chicago. I figured [ still wasn't quite ready to do this label thing full time yet.

“But I wasn't going back to school until the fall, so that summer I went to Dallas to hang out

with JACKOPIERCE. While I was there, I was introduced to Dave Frey, from the ‘H.O.R.D.E’
tour. He also manages Blues Traveler. He had gotten ahold of my CD through some people at
A&M, who had just signed JACKOPIERCE, so he knew a litle about me. I told him I
wanted to be his record store for the ‘H.O.R.D.E.’ tour. He said he had tried it with a national
retailer the previous year and they lost money. I said, ‘Wait, just let me do it!’ I told him that
the CDs these bands have already released on their own are very hard to find and that’s how|I
started my whole thing in the first place. He eventually said, ‘OK.’ So, basically, | jumped in my
Jeep Wrangler, put a U-haul on the back and went on the tour by myself. I almost died, beca
those early tours were, like, 12 hours long and you’d have huge drives in between dates. But jt
was pretty cool, because that’s where we started to really expand the whole AWARE conce‘i
That’s where I really got to know, and was selling, the early self-released CDs by Dave Matthe
Rusted Root and bands like that.”

Yeah, all the bands that were from the same musical universe.
“Yep. So I did that the whole summer before I went back to business school. Then last
September, during my second year of school, we finally moved into a real office and
actually hired another person! Now we have six people, have moved into an even bigger
office and, therefore, have more overhead.”
So now you ‘ve released four compilations. Between them, how many copies would you say you e

sold?

“We've manufactured around 100,000, and sold through about 75,000, I would say. Plys
we've also expanded the label now to individual artist releases. This past winter we
released our first two albums - Thanks To Gravity and Stir.”
Were those out prior to Capitol picking them up?
“Capitol signed Thanks To Gravity, but didn’t pick up the first record; we still own that
record. TTG is in the studio doing the new one now. With the Stir album, we made ft,
we put it out and then Capitol picked it up. The only thing they added was their log
to the artwork.”
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Well, you know, labels seem to be looking more and more for bands that
have already jumped through a lot of hoops, much more than they used
to have to do to get noticed. I'm referring to bands that already have an
impressive touring base, bands that have already proven that theye in
it for the long haul and can stay together;, and bands that already have
a respectable fan base who buy their independent CDs.
“Yes. The bar has been raised. A lot more is expected of a band
before they get signed.”
In addition to your continued involvement with the “H.O.R.D.E.” tour;
you ‘ve begun an “AWARE? tous; haven’t you?
“Yes. We have an ‘AWARE’ tour, now. We are in our second vear
of that. We are featuring what we think are the next generation
of bands that have the potential of bands like JACKOPIERCE.
the Dave Matthews Band, Stir, and so on. Fortunately for us, the
first one had JACKOPIERCE as the headliner, which gave it a
good start.”
What kinds of markets are you targeting? Are they more often than not
a college market?
“Yeah. This vear, to give you an example, we started in Colorado;
we did Boulder. Vail and Colorado Springs. Then we went 10 lowa
to play Iowa State University and then on to St. Louis, Chicago
and Cleveland. Most venues are usually in the general vicinity of
a campus, but not always. We ended up doing 40 dates, always
with four bands, and in a reasonably sized venue.

“PGA books that for us. Their big band is R E.M. We also hire
a publicist and use our mailing list to get interest. Our next step
is to try get some corporate sponsorships, so we can expand the
scope and size of the shows.”
From the beginning, I've always felt the AWARE vision went beyond
the idea of making people aware of hot, new bands. I've also gotten
the vibe that there was a kind of environmental or quality-ofiife
message to the music as well.
“There definitely is, and actually, if you take AWARE 3and AWARE
4 and open 'em up to the middle, there's not-for-profits in there.

's basically an overall lifestyle approach for us.”

“We want AWARE o be

perceived ke

Good Housekeeping
sedl of approval.”

You reflect that lifestyle in many ways with your company, don'’t you?
“Well, part of the concept to begin with is that it’s a way of life. You probably guessed

that I like to move around a lot. In line with this is the fact that AWARE is like a virtual
company - it doesn't matter where it’s physically located. That’s partly why people never
know where we're from. We could be living in Alaska, but we could be doing the same
thing we re doing in Chicago. or Denver or Boston, too.

“If vou look at the back of all the AWARK CDs, vou'll kinda get the idea: Telluride is on
the first one, the second one is Nantucket, the third one is Paris and the fourth one’s
Switzerland. It's like, that’s how I see my generation - those are the places we want to go 1o.
And then at the same time. the reason we started putting organizations in there was
hecause we want people to be ‘aware’ of them, 100. 1 think there’s more 1o existence than
just helping to spread music and making money. We also want 1o help promote. you know,
a good, healthy lifestyle, which means being in and preserving the great outdoors.”

Yeah, caring about the environment, caring about your brother.

“Right. Treating people the way you want to be treated, which, among other things, means
helping bands and not screwing them.”

And your main mission is to keep it that way as you get bigger and bigger?

“Yep. And hopefully we can eventually make enough money to live like that. Money's the
whole kev 1o this kind of lifestyle, unfortunately.”

You ‘ve got your MBA now, right?

“Yep. [ got that last June.”

Do you feel you ‘ve satisfied your schooling goals now?

“IU’s satisfied my schooling goals for now, so I can work full time with AWARE. I'm busy
enough to work full time. so I'm OK. ] definitely would like to go back and teach at
graduate school some day and I will.

“Actually, T just went back and spoke a couple weeks ago at Northwestern at their graduate
school, so there’s a lot of different things that we re very involved with at the schools.”

I see your entire organization as very entrepreneurial; your approach brings different facets of the
music business, many of which have been around a long time, in a new and exciting perspective. Your
approach is an ultimate example of the grassroots approach, isn’t it?
“I've almost entered into some joint ventures or taken on investors a couple different times,
but we've managed to stay true and have been able to live off the
cash flow so far. We're gonna probably have to take on an
investor pretty soon, though, just because we have 1o get 1o the
next level, like chasing radio airplay much more aggressively
than we have in the past. We need to start selling a helluva lot
more records to do the things we have planned.”
What’s your next project?
*19 Wheels, which is just getting to radio right now. Theyre
a band that we 're very excited about. One of the main ideas
of this company was to 1) establish a pipeline to find bands
before anv one else does, and 2) get them out to a broader
range of people. For the public to get to know these bands
without having to rely on radio or MTV. We want AWARE
to be perceived like a Good Housekeeping seal of approval,
something which is respected from club owners to retail
buyvers and then on to the public.

“So the 19 Wheels album will be out the end of January.
And then we have an albums by a band named Farmer,
which will be ready this spring. Both bands were on

AWARE 4. 1 would put these two albums up against

anything coming out on a major label.”
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e all know Capricorn’'s VP/Marketing & Promotion Jeff Look to be a man of integrity and
compassion. And due to the breakthrough success his label enjoyed in 1996, | thought it was a
good time to catch up with him and see what's an his mind. But first, a little background....

Jeff began his industry career waorking in retail. In fact, he helped start up the second ever Peaches
store in Denver. He also worked at a place called the Denver Folklore Center, which sold musical
instruments in addition to being a concert hall. Throughout this early stage of his lite, Jeff was also a
musician, playing in various local Denver bands such as Deep Rock and American Standard. It was at
this time he met Tormmy Bolin. They formed the band Energy and released a few alburms. Bolin then
Joined the James Gang, and Jeff helped co-write the songs for two albums. Then he and Bolin wrote the
sangs for a Deep Purple album.

After the untimely death of Bolin, Jeff got into radiao promotion. He began as a local Denver rep for
Arista, and later moved tao Atlanta to do Southeast regional. He then went on to be a national director
for the label. From Arista, ook moved on to Elektra, where he spent eight successful years doing
regional promaotion out of Atlanta and then national promotion out of New York. Six years ago he
returned to Atlanta and, shortly thereafter, joined the newly revived Lapricorn Records.

How'd you and Phil Walden hook up?

“Apparently Mike Bone was the conduit, who I'd worked with at Elektra. Phil had told him he was starting up Capricorn again
and he was looking for somebody in the South. Mike mentioned my name to him and Phil called while | was still working
with Elektra. | had just moved back to Atlanta from New York City, because | really wanted to live in the South again. We
had some initial conversations and after some thought, it seemed like the perfect opportunity and a great way to stay in
the South and do what | still loved to do.”

Was it difficult to convince hirn to let you stay in Atlanta considering the label
is based in Nashville?

“He was very open to the idea of having the promotion office in Atlanta because of the amount of music business action
here; we were basically a rock label and there are a lot more managers, radio consultants, promoters and so on here, than
in Nashvilie. The club scene is also more active, and the ability to find and cultivate new bands was therefore greater. So,
he understood the wisdom of having offices in two places.”

He probably would still prefer to have you there sometimes, though, don’t
you think?

“Probably, but | do fly into Nashville quite a bit for meetings. Basically, it's worked out very well. I'm directing a complete
marketing and promotion staff out of this office, and then everything else is out of the Nashville office - sales, publicity,
production, A&R and so on.”

When you first started, what was it like? It wasn't like Capricorn was reviving
artists that used to be on its roster originally, you were really picking up a new
generation of artists out there and starting a Lapricorn of the 80s, weren't you?
“Exactly. One thing I'd like to say is we had the luxury of being with Warner Bros. in the beginning and were able
to use their whole staff, which was tremendous. They really helped cultivate the base we built on lan Moore,
Widespread Panic and 311."

cont. =



I know sometimes when there's an
independent Ilabel that's attached to
a major, they’'ll say, *“Yeah, no
problem. I'll have our staff there for
you.,” but when it comes to the day
in and day out operations, it can be
another thing entirely.

“l understand what you mean, but | found, quite honestly,
that they were ready and willing. A lot of people that were
at Warner Bros. had been there when Capricorn started
the first time and were more than willing to get actively
involved. They were already fans of the label and fans of
Phil, plus, Mo [Ostin] made the deal, so | think that there
was a lot of people rooting for us.”

Your first releases were by lan Moore
and Widespread Panic.

“And those were the first ones that shattered the notion
that perception is reality. When we started the company
everybody was thinking, ‘Oh yes, that Southern rock
label,’ so we consciously set about expanding on that
concept, but not really living in it. We were able to step
away and cultivate a few bands that were anything but
Southern rock.”

One of the missions today, In terms
of a label's interest in bands, is
finding those which have gotten
themselves much farther along:
bands that already have a large fan
base, bands that have released
maybe one or two of their own (0s
and have sold several thousand
coples, and bands that can go out on
the road and be a money-making
operation.

“Again, this is reality-based reality, rather than
perception-based reality. We want bands that are doing
275-300 dates a year - we’'re looking for bands that are
gonna be able to draw whether there’s an album out or
not - and generally, |I'd say our whole roster is that way. In
fact, there's very few bands on the label that require tour
support. The label has a blue collar ethic to the way we
do things and we look for bands that share that sort of
work ethic. Whether this single happens or not isn’t
gonna determine whether the band’'s on the label, you
know what | mean? We look beyond that.”

It's called artist development, and
that's when it really pays off.
Everybody’s talking about the woes
of the industry, and perhaps
everybody got so instant-big-hit-
minded that the idea of developing
artists for the long run got pushed to
the side.

“There is a machine at work; there's a way, there's a
formula - with the right tools - to jam something through
the pipeline and make it happen very quickly. There’s any
number of examples where major labels have taken
something, made it the darling of the moment, sold
millions of records and then they couldn’t give away the
second record, 'cause there was actually no fan base. We
try to avoid that idea. We try to avoid the concept of just
trying to throw money in things. We try to follow a more
natural growth pattern.”

Which | think validates the Adult
Rock format in some ways. Certainly,
to break any artist, or at least take
their album to multi-million sales, it
takes many levels of exposure to
make it happen. A good way to start
this step-by-step process is to utilize

blue cullar ethi
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the long term exposure approach of this format and the fact
that it loves to support bands when they come through the
market. | think that's one of the real strengths of the Adult Rock
formmat and maost labels have come to realize that.
“l agree. We were naturally attracted to the Triple A format because our company is based on a
music-first idea. It's what we present as a company, and that's what was happening at Triple A radio
when we began. Our timing was perfect, because we were able to evolve our label simultaneoysly
with the evolution of the format. It was great because we had bands that were coming through these
marketplaces three and four times in a year and it was a natural thing for these stations to ti¢ in
with our acts. The Freddy Jones Band was a great example of where the format embraced a band
and they went from doing 200 or 300 people in a city to selling out 1,500 to 2,000 seaters, strictly
on the airplay in that one format.”
Last year was a tremendous year of success for Capricorn. 311
has cracked through huge, with more than 2,000,000 units in
sales and still growing; Cake has now cracked Gold and, recently,
the opportunity to make a deal with the “new, aggressive”
Mercury Records presented itself. But is it the nature of the
releases that you had at the time, or is it a slight shift in
philosophy for the label, because most of the real big success
stories in 1996 for Capricorn were at Alternative Radio - Aduit
Rock Radio was part of it, but certainly not in a leading role.
“A lot of this success at Alternative radio with 311 and Cake had to do with Nan Fisher's
spearheading efforts. It was amazing how quickly she was able to interface with the staff at
Mercury. Nan's a seasoned veteran. When | brought her aboard, she was in living in LA, the ground
had been shaking and she was ready to move back to Atlanta, where she’s from. | saw it as a
great opportunity to bring somebody with a lot of experience aboard and it's proven to be a
good choice.
“I want to go back to when we made the deal with Mercury. When Danny Goldberg approached
us, when we had our initial conversations with him, people were scratching their heads, ‘What
does he want with this Southern-based label?’ Again, that perception of what we were. What
Danny did was look beyond what the perception was of the label and saw that we had a stable
of 12 artists, and 10 of them had sold over 100,000 units. He could see very clearly that there
were several bands on the label that were very close to breaking; he's rather a visionary on
that level. He looks beyond the obvious. Our success at Alternative Radio started out with
Danny's commitment, because he understood we needed to grow in other ways. | thinkit's
absolutely humorous with the base that we had built at Triple A that our ultimate success was
at Alternative Radio this past year. It's the nature of the music and again it's a testimony that
we’re not just a certain kind of label.

“And | really must tip my hat to the promotion staff at
Mercury, as well. David Leach and staff made a
commitment to working with our staff immediately. We
came with the right records that were ‘ready to break’ at
a time when Mercury wasn’t necessarily carrying a lot of
product, so they had the time to devote the attention to
us, and in my opinion, it's one of the rare examples ¢of a
true association with a8 major label and an independent
label coming together and having it work. They rarely do.
A lot of times the egos involved preclude success - | think
everybody was willing to take the stance of ‘let’'s do this
for the good of all’ and it worked.”

How many regional people do you
have out there now?

“We have nine right now. They're an interesting mix of
rookies and seasoned pros. Michelle Meisner and Jay
Hart worked with me at Elektra and they're national
people that have a lot of promotional experience. Then
we have Lisa Lyons and Dale Miller, who have come out
of radio, and Scott Madden, who came out of marketing -

cont. =i
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he worked at WEA. They are all growing in the area of promotion very|
quickly, In fact, Scott ended up being the promotion man of the year the
first year we gave out the award. We also have Joe Babka in Atlanta, who
does a terrific job for us, and Deanne Metzger in Denver, who came over
from Virgin. We are looking for an LA-based person right now. So ali in aII,|
| feel like we have a rock-solid staff - there is a great combination of youth
and enthusiasm coupled with seasoned experience.” |
You're kicking off this new year with
Widespread Panic's Bombs & Butterflies -
theyre one of those hardworking, constantiy|
touring kind of bands that have a nice base of
sales. Oo you think Widepsread is ready to
take that next big step? '
“Well, in my mind, the one thing that was always missing with Widespread |
Panic was a good, strong song that radio could embrace, and | think we've‘;
got it this time with “Hope In A Hopeless World™ - the cover of the Pop’
Staples song. So far, the response to it has been fabulous. [
“The Freddy Jones Band will also deliver a record this year, as will Sonia|
Dada and the Vigilantes Of Love. We've signed a band from Atlanta, called|
Memory Dean, which is on the pop-teaning side - they’re more of a Freddy|
Jonestype band. This band’'s doing huge business in Atlanta and
throughout the Southeast. There’s also a band called Fools Progress out of
Colorado, and another called the Honey Rods - which is more of a rock thing.”
Ugly Americans are another band you’ve|
signed - another Southern-based act that
shatters what we were talking about concerning
perceptions and myths. | guess Lapricorn is a
great example, along with the alternative)|
scene that emerged out of Athens and Chapel|
Hill, that there is a very broad spectrum off
vibrant music coming out of the South.
“Absolutely. 1 think the one thing that's nice about the music that comes
out of the South is you’re under less of a microscope than you would be |
in New York or LA. These artists are a little more willing to experiment
and try different things; they’re a little more comfortable in their own |
skin, they're not chasing trends.” |
Speaking of trends. | know you're intimately
involved in sussing out bands, in talking with
them and in determining their potential for
Capricorn. Do you see bands like 311 and Sublime
on the front end of a trend or are they in the |
middle of a trend that’s already happening?
“| think these bands are in the middle of a trend that’s already happening. |
| think some of us in the music business are the last to know. You gotta
figure that there are suburban kids all over America sitting around with
their Bone Thugs record digging it; a lot of kids today, especially |
musically inclined kids, are listening to all kinds of music and they're
fusing this music together. | think 311’s a great example of that:
they're like sponges...they play jazz, they play reggae, they play rap
and they play rock - they've absorbed a lot of different kinds of music.
“Am | seeing something that's totally new and original? No. But what
| am seeing is people embracing different kinds of music and bringing
them into their experience. | don’t think there's a white suburban junior
high school kid in the country that can honestly relate to some of the
gang scenes that go on in a lot of these rap records, but what we're
hearing is lyrics that have turned around the subject matter to make it ‘
more their experience.”
Dave Matthews, Rusted Root and a number of
other bands out there are alsa a meiting pot
of musical styles.
“And | think as radio becomes more and more focused in terms of one |
certain sound for their station, bands are doing the opposite. So it's

my battle cry

is ‘less product,
Imonre

time spent.

l gonna require a little more patience when you cultivate an artist for radio. As their career
| evolves and you become more interested in expanding that career through accelerated
airplay, you have to really be mindful of how you do that without blowing away the core.”
We're well into the 90s now. How do you see the industry
as a whole? Do you still see it as reactionary, or do you
| think we're starting to get the bull by the horns?

“My battle cry is ‘less product, more time spent.’ There’s such a glut of music coming out
| in any given week, that it's almost impossible to cut through the clutter. | think radio has
very wisely come to understand that if they don’t deal with something for four to six weeks,
they'll probably never hear about it again. So they don't jump on things like they used to,
they're not as pro-active in some ways, because they want to know you're committed.
“We're really seeing a lot of artists that have cracked through - Jewel is a good example
this past year. There are many, many others, too, that labels felt something on and
decided to stick with. It may take a year or it may take 18 months for it to finally come
through, but you can just never give up, as long as you keep getting indications out there
that it’s for real.

“| think we're kind of going through that right now with the Ugly Americans. The first track

was Top 5, and | still think the new one, ‘You Turn Me On,’ is a hit record. This band has

got it in my opinion, and our commitment is there for them.”

What observations can you give us for 19977

“| guess my observation is that less will be more out of necessity. There'll be less people

| working in the industry, there’ll be less retail to go to, and hopefully there’ll be less releases.”

| Many of the spinoff labels the majors started up ta help
give more releases a shot haven't seemed to work out,
have theyr

“Well, if you don’t have a catalog from which to draw, and if you don’t have catalog sales

that you can rely on to keep the bills paid, you have to be successful very quickly. To do

business in this day and age is very expensive and you could be $12,000,000 in the hole
before you know it. | think a lot of the industry leaders now realize that the sub-label deal
is great on some levels, but you have to watch how you fund it and how you staff it, 'cause
if you go right out there and try to throw down money with the big guys, you can run out
very quickly.”

| What else is on your mind, Mr. Look?

“l would like to just reflect on a couple of the records that | wish would have happened

this past year, but didn't. The first one is Syd Straw’s War And Peace, which | thought was

a brilliant record. | think she has a very positive mystique - many know of her more so

than they know about her. 1 think a lot of it had to do with a number of different records

she's appeared on, and the admiration she has from many veteran musicians.

“] guess sometimes for records - no matter how much attention you give them, no matter

what's going on in the industry - it's just not their time somehow. We never could really

convince people that they should give it their full attention in spite of a lot of promotional
things that we did. But | go back and | listen to that record and | think, ‘My God, this is
an amazing record!’

“| feel the same way about the Jimmy Hall record. [ think his album is really terrific. He is

basically the one Capricorn alumnus that was brought back to the label. | think what it is

with Jimmy is that it's a blues record, first and foremost, and some programmers don't
feel comfortable jamming those into regular rotation.

I understand your frustration, Jeff; it's the age-old larment
of the promotion man! But you did hit on another aspect to
the label. You have been picking up some hardcore blues
catalog. Is that another area that C(apricorn wants to
develop itself in - not anly for catalog purposes, but as a
boutique area for the label?”

“We have a very strong philosophy. We really believe in the promotion of American music
and the American culture, so the blues is part of that commitment. Furthermore, we're
gonna expand into jazz in the next year or two, because we feel that that’s another great
American music form we want to make a commitment to with our hearts.”

I think that’s really a good point: Capricorn is an American label.
“Right, it’s totally American - American owned and exclusively interested in American artists.”
Any final words?

“| just want to stress this idea about perception and reality again, and say that | think it's
really rather funny that while we evolved into being what a lot of people thought was the
consummate Triple A label, our biggest year happened with Alternative. But | wish to
remind everyone that our commitment is to expand in all directions. As soon as people
think they know what we're doing, we'd like to be doing something different.”

Gotta keep ‘em guessing.

“That's it.” @&
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round Christmas there's @ phenomenon that occurs not relating to virgin births and
flying reindeer. It's called the radio station compilation (what we’ll call RSCs from
here on). Many of them are collections of popular morning show hysteria. Others are
a conglomerate of exclusive cuts by popular artists relating to the station’s format. The
amazing thing is that when they're released, they frequently end up blowing a lot of major
label competition off the retail sales map, outselling most releases by leaps and bounds
and often becoming the music equivalent to Tickle Me Elmo. In The Album Network's Radio

Best Sellers (issue #923, pg. 33), | was able to mention just a handful of the hot cakes

available. Here’s the playback....

There was Mancow's (WRCX/Chicago) Fat
Boy Pizza Breasts morning show compilation
to feed those who crave the crude and
controversial antics of a morning show DJ who
likes to border on getting slapped by the FCC.
Let’s just say that you might not want to put
this in your eight-year-old's stocking. If your
innocent child fails a geography test because
he thinks Chlamydia is an istand in the South
Pacific, you'll know whose morning show he's
been listening to. You might even be tempted
to apply the Netnanny to Mancow's Web site
located at www.mancow.com - it's a great
source for coffee pot conversation, providing
your coffee pot is in the men's room!

Kevin & Bean's (KROQ/Los Angeles)
Christmastime In The LBC is one of the few
releases that combines exclusive songs from
artists on their playlist with their morning
show craziness. It's the best of both worlds.
They not only provide you with the shit from
Mr. Birchum, Tad and Jimmy the Sports Guy
that makes you pee your pants every morning,
they give you original Christmas tunes from
the likes of Local H, Beck, Goldfinger, Poe,
and Korn (just the thought of a Korn
Christmas song makes me lose it). This
release is a mirror of the KROQ personality
and serves as a morning show for the road,
keeping their fans sane during the afternoon
and evening holiday traffic when the Kevin &
Bean show isn’t on.

Scott  Paulsen And Jim HKrenn's
(WDVE/Pittsburgh) Twisted is a peek into the
warped minds of these Pittsburgh morning
show legends. It provides on-the-air, as well
as studio-produced humor for those living in
the 'Burgh dying to catch a glimpse into the
“Pirates Clubhouse.” People who were most
likely busted while singing “Pull On My Finger”
at grandma's while stuffing their face with
turkey or lighting sis's hair on fire with
Hanukkah candles.

KSCA/Los Angeles (Live From The Music
Hall Vol. 3) turned Virgin Megastore’s chart on
its head with its timely release of exclusive

live cuts from the 101.9 studios. Just a
mention of a couple of the artists on this baby
sent mobs of people into LA's Megastore to
snag one before they disappeared. The list
started (alphabetically) with Elvis Costello and
went right on through Sting to get to The
Wallflowers.

KFOG/San Francisco had their double-
release Live From The Archives 3. It sold out
of their largest pressing to date in only eight
days, and it was their first double-CD release!
It contained all exclusive cuts recorded in
their studios or at live broadcast
performances by Patti Smith, Lyle Lovett,
Steve Earle, Joan Osborne and well,
c'mon...it's two discs worth of excellent
recordings, do | really need to go on?

There were many others from 96 that more-
than-deserve a mention, such as The Best Of
Joe & Stan With Mark Haney...Overweight And
Underpaid from WRXK/Ft. Meyers, FL,
Collector’s Edition 1996 from KAEP (The
Peak)/Spokane, WA, and KTHX/Reno, NV,
produced in conjunction with SBR; KTCZ
(Cities 97)/Minneapolis Sampler Volume 8
and we couldn’t leave out one of the original
RSCs, Studio C Volume 8 from KBCO/Boulder.

I could continue listing all the compilations
available. but then I'd just be a rambling
schmuck giving props and dropping names
over endless pages of ink. My point is,
stations have learned that these are an
invaluable promotion and marketing tool that
not only benefits the station, but the charities
to which the proceeds go. However, these
things aren’t so simple to produce. It takes a
station with a team of people that has great
relationships with the labels, knowledge of
copy writing, finance, design, promotion and
packaging, as well as a crack-pot production
staff and people willing to take the time and
effort to coordinate the whole damn thing in
time for those fat Santa-induced, stocking-
stuffer sales.

recently had the pleasure of talking with two

developing veterans in the field of RSCs,
Paul Marszalek of KFOG/San Francisco and
Scott Arbough from KBCO/Boulder.

Paul Marszalek, Program Director and RSC
guru for KFOG's Live From The Archives series
has been cranking these compilations out
since 93, and after spending four years of
quality time with corporate lawyers and
management people, he's come up with a
three page contract that seems to please all
the parties involved. The fact that 100% of the
profit goes directly to Bay Area Food Banks
seems to take a lot of the focus away from the
radio promotion aspect and entices artists
into cooperation. Thus, they’ve become the
largest donator to the charity, raising roughly
$163,000, after production costs, for the
cause this year alone!

When did you need to start to make this
double-CD happen?

PAUL MARSZALEK: “My assistant started
the full court legal press in about May and at
the same time, | started going through the
tape library, selecting and sending the cuts
that we wanted off to management. In 95,
we sent out about 26 tapes and ended up
with 14 responses from people wanting to
get involved. This year we sent out 23 tapes,
expecting about the same result, and had 21
of them call to say, ‘Yes.' It wasn’t supposed
to be a double-album, but we ended up
saying, ‘What the hell?"”

How were you able to manufacture a
double-CD and still make money for the
charity?

PM: “We kept the price as cheap as possible
so we wouldn’t exclude our listeners with a
limited expendable income and then locked
down The Wherehouse as the exclusive
retailer, eliminating the need to pay a
distributor. That allowed us to donate a little
more in spite of the cost of a double-CD. It
went for $15.99, and we sold out of all
18,000 copies in eight days! Live From The
Archives 2 was a single disc and did 15,000

cont.
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pieces in three weeks. People take us
seriously now when we say that when
they're gone, they're gone.”

Are you still getting calls from people
looking for this disc?

PM: “Oh yeah. When the stores finally sell
out, we get tons of calls from people
begging for that one copy still laying
around. One lady called because her car
was broken into and all her CDs and gifts
were stolen, including, of course, our disc.
We were in the holiday spirit that day so
somebody coughed one up and said,
*Merry Christmas!’”

Do you see a Live From The Archives box
sot In the future?

PM: “That's not a bad idea. We still get a
few people looking for past volumes, but
the problem, again, is making it affordable
to all of our listeners and not just the ones
with the pocket cash to blow. | think it might
be a little too expensive for a radio station
to manufacture, especially since we take
such pride in our packaging. We'd want to
make a box set look really great and that
cost could add up.”

Has your series had an impact on the
development of certain artists?

PM: “| don't think it can ever really hurt to
have an exclusive cut on a compilation CD,
but it depends. With some artists just
beginning to get a lot of attention with a
new release, like The Wallflowers for
instance, management can be a little gun
shy. They don't really want to overdo these
sort of things. However, in the case of
Robben Ford & The Blue Line, it was
perfect. They've received a lot of well-
deserved exposure from our compilation. It
happens to be one of my favorite cuts on
the disc, because it’s such an excellent live
recording. The same goes for the Taj Mahal
cut, that's an unquestionable classic in my
eyes. Sometimes it works the other way
around and the cut really helps to promote
the project. | think we were very lucky to
have tracks from Elvis Costello, Patti
Smith, The Cowboy Junkies and Joan
Osborne. | was really excited when Lyle
Lovett called on the last day before we
went to mastering. Acts like this have a fan
base that buys whatever they can get their
hands on. The fans of these performers
are really the ones who gave to the food
banks this year.”

Was there anybody you would've really
fiked to have had on the disc that wasn't
able to do it?

PM: “Well out of the 23 people solicited on
the idea, only two didn't happen: Chris
Isaak and Tears For Fears - | think that was
just a matter of miscommunication, bad
timing and red tape. Two out of 23 isn't
too bad!”

SCott Arbough, APD and Studio C series
producer, says KBCO has been
releasing their series since the summer of
92 and has already churned out eight

volumes. The CDs contain exclusive cuts
recorded live in the station's production
studio, an idea spawned from the first time
Melissa Etheridge dropped by with an
acoustic guitar to perform on the air back
in 88. Then, Studio C was nothing more
than a hallway with a couple of mics.
Cardboard boxes were often used as the
drumkit for the bands. In 1992, they sold
out of 4,000 copies of the first KBCO
Studio C in a matter of a couple of weeks.
Their latest, ...Volume 8 moved 15,000 in
four days and was sold exclusively through
Blockbuster Music for $9.73. The series
raised over $67,000 for Boulder County
Aids Project in 1996, and this last release
pushed KBCO over the $100,000 donation
mark, making them the largest single donor
in BCAP's history. After releasing eight of
these, the KBCO crew has got a system
down to where they can crank one of these
out about every four months.

What kind of legal hassles did you find
yourself in while putting this series
together?

SCOTT ARBOU@H: “It's not really as big a
hassle as you'd think. Yeah, it's kind of a
pain, but it's a necessary evil that really
just boils down to getting written approval
to use the song.”

So, essentially the artist is donating a
song to charity. Do you feel that the
series has been a useful tool to develop
and promote new bands from your
station’s playlist?

SA: “Not really. The artists that we choose
have already established themselves on
our station. This is really our chance to use
our ability for charity. It's a helpful
promotional tool for us, though, because
we get to have our name attached to a
good cause. Having a solid list of talent on
the CD really helps. These are instant
collector's items because they contain
exclusive live performances from great
names. That's why they sell. People really
value them.”

Value them they do. In the most recent
KBCO auction, one listener received the
entire eight-CD set for a $1,300 donation
to BCAP!

Chalk another big fat one up for radio
raisin’ the green stamps for charity. After all,
this phenomenon usually happens during
Christmas when the focus is on giving. For
anybody afraid of dancing with the legal dogs
in order to put one of these out next year, |
suggest listening to the wise men above. It
may be a little painful, but once you get the
contract together and out of the way, it boils
down to going after the acts. The hard work
involved in organizing the rest of it will be
worth it, and it could be your chance to really
do something for charity. &

(Editor's Note: When Scott Meister isn't
busy listening to RSCs, he has no life

Besides that, he's one of The Album
Network's Associate tail Editor
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[VAN MORRISON
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ALBUM: Th¢ Healing Game

LABEL: Exile/Polvdor /A&M (537101
MEMBER: Van Morrison (vocals
harmonica/guitar)

GUEST ARTISTS: Ronnic Johnson
guitar); Alec Dankworth (double bass);
Nicky Scott (bass); Geoff Dunn (drums);
Ralph Salmins (percussion); Georgie
Fame (organ/vocals); Phil Coulter
(piano); Robin Aspland (keys); Peter
Hanlon (dobro); Leo Green (sax
vocals); Pee Wee Ellis (sax/vocals); Matt
Holland (trumpet); Haji Akbar
tlugelhorn); Paddy Malonev (uillean
pipes/whistle ); Brian Kennedy (backing
vocals); Katie Kissoon (backing vocals
PRODUCER: Van Morrison
ORIGIN: Dublin, Ireland

WHAT YOU SHOULD KNOW:
“The Healing Game, his new collection of
songs, is perhaps his best record in a
decade. There’s a powerful cohesion to
his fatest releases [including his two Verve
efforts). Suddenly, all of Van Morrison’s
life is in evidence on record.”™ So writes
J. Mikel Ellcessor in the cover feature of
this issue of totallyaduR. [ndeed, over the
the past tew years, Mormison has been at
his most prolific, and creanvely vibrant, in
quite a long time. And even though much
of the Adult Rock format has acquired
more of an edge over the past 18 months
or so, surely there’s room to play one of
the true poetic musical geniuses living on
the planet today. The depth of soul, the
power of the words, the passion of the
vocals and the excellence of musicianship
on The Healing Game testifies to the
universality and timeless importance of
Van The Man!

SUGGESTED SONGS: “The Weight™;
“The Burning Ground™; the title track.
CONTACT: Barry Lvons 213.856.6600

vaoo@®

BRUCE COCKBURN

ALBUM: The Chavity Of Night
LABEL: Rykodisc {10366)
MEMBERS: Bruce Cockburn (vocals/
guitar/dobro) Rob Wasserman (bass);
Gary Craig (drums).

GUEST ARTISTS: Gary Rurton
(vibes); Colin Linden (mandolin); Joc
Macerollo (accordion); Bonnic Raitt
(slide guitar); Janicc Powers (keys)
Jonatha Brooke, Ani DiFranco, Patty
Larkin, Bob Weir & Maria Muldaur
(backing vocals).

PRODUCER: Bruce Cockburn &
Colin Linden

ORIGIN: Toronto, Canada

WHAT YOU SHOULD KNOW:
This is Bruce Cockburn’s 23rd atbum.
He has 13 Gold and three Platinum
albums in Canada, and is the winner of
10 Juno awards. He's internationally
respected as a man and an artist who is
intelligent, caring and socially active - no
one doubts his talent or his integnty. For
The Charity Of Night, Cockbum has
added production chores to his ficld of
expression, with good results. The
album may very well be his most
poignant lyrically, and it’s casily his most
adventurous musically. By bringing in a
diverse and remarkable collection of
plavers and singers, his current vision
and fight against land mines - has
become immensely powerful.
SUGGESTED SONGS: “Night
Train™; “Pacing The Cage™; “The Mines
Of Mozambique.”

CONTACT: Mike Marrone 508.744.7678

FREEDY JOHNSTON;

ALBUM: Never Home
LABEL: Elcktra/EEG (61920
MEMBER: Freedy Johnston (vocals
guitar
GUEST ARTISTS: Graham Maby
bass); Danny Kortchmar (guitar/kevs
percussion); Stan  Lynch  (drums
percussion); Dave Schramm (guitar/lap
steel); Jane Scarpantoni (cello); Mary
Lee Kortes (backing vocals
PRODUCER: Danny Kortchmar
ORIGIN: Kinslev, KS, but he now
resides in New York City
WHAT YOU SHOULD KNOW:
Freedy Johnston is another one of those
“overnight sensations” who has been
about a dozen years in the making. After
several seasons playing both in bands and
as a solo artist in Kansas, Freedy decided
to move to New York and go for it
Of course, things didn’t happen
immediatelv for him, creating the
necessity to do odd day jobs while he
pursucd his carcer in music. He
cventually got a deal with Bar/None,
releasing a couple of albums that began
to draw attention to his writing and
performing skills. This led to him signing
with Elektra and the release of 1994’
This Perfect World - with the hit “Bad
Reputation” - which truly helped Freedy
begin to realize his dream. Now we have
Never Home, an cloquent and probing
album that fully reveals his accomplished
songwriting and singing. With the input
of Danny Kortchmar, and the use of
first-class plavers, Never Home is a
tiumph. For more insight, check out
Melissa Blazek’s great feature in this
issue
SUGGESTED SONGS: “On The
Wav Qut™; “Western Skv”;, “Hotel
Seventeen.”

CONTACT: Lisa Michelson 212.275.4260

WIDESPREAD PANIC

ALBUM: Bomnbs & Butter flies
LABEL: Capricom/Mcreury (534396)
MEMBERS: John Bell (vacals/guitar);
John Hermann (kevs/vocals); Michael
Houser (guitar/vocals), Todd Nance
(drums); Domingo §. Ortiz ( percussion/
vocals); David Schools { bass/vocals).
GUEST ARTISTS: Vic Chesnutt
{vocals/guitar).
PRODUCER: John Keane
ORIGIN: Athens, GA
WHAT YOU SHOULD KNOW:
Athens, GA, has certainly proven to be a
hot musical caldron, scrving as the
alternate mecca of Southern rock music.
And although many of its artists who
have gone on to fame have done so inan
enignatic and altogether unusual way,
such is not the case with Widespread
Panic. This tightly knit group of
musicians have done it the old fashioned
way - thevve camed it by writing
accessible music, by plaving in tront of
countdess people tor over 10 vears and by
always remaining true to their masical
mission. They finally began to knock on
the doors of commercial suceess with last
vear's Ain’t Life Grand, which included
the Top 10 Adult Rock and Top 20
Rock track, *Can’t Get High.™ Now
they're back with Bomiby & Butterflics,
which is spearheaded by their wonderful
version of *Hope In A Hopeless World.™
But it docsn’t stop there - song, for song,
this is Widespread's most radio-friendly
album to date
SUGGESTED SONGS: “Hope In A
Hopeless World™; *Aunt Avis™ (featuring,
Vic Chesnutt); “Glory.™
CONTACT: Jett Cook +04.873.3918
& Michelle Meisner 707.763.0599



| SNEAKER PIMPS

ALBUM: Becoming X

LABEL: Clean Up/Virgin (38563
MEMBERS: Kelly Davton (vocals);
Liam Howe (kevs/loops); Chnris Comer
guitar)

PRODUCER: Line Of Flight
ORIGIN: Manchester & Birmingham,
England

WHAT YOU SHOULD KNOW: Suill
in their carly 20s, Sneaker Pimps have
quickly become quite a sensation in the
UK. Citng influences that range from
Shirley Bassey to Kraftwerk, thev are the
latest to take on dark, dangerous and
intoxicating trip-hop  bears and  guide
them into their own cerie musical realm.
Cernainly alternative in its spirit, Sneaker
Pimps (a name coined by The Beastie
Bovs to describe someone who’s paid to
search tfor hard-to-find gym shoes) go
bevond any particular genre. They are
clearly part of a movement which
includes bands such as Massive Attack,
Morcheeba, Baby Fox, Everything But
The Girl, Portishead and others, vet they
have a certain “something” that makes
them stand out from the rest. There’s no
denving this stvle of music is huge
overseas and that it’s slowly creeping its
way into the American psyche. Why not
be ahcad of the curve?

SUGGESTED SONGS: “Low Place
Like Home,™ the title track; “6
Underground.”

CONTACT: Ted Edwards 310.288.2726

[im; HEAD TODD & THE MONSTERS

751/ (Voﬂ'n Schoenb erger

ALBUM: Benutifisl Woeld

LABEL: Revolution (24001 )
MEMBERS: Todd Park Aohr (vocals/
guitar); Rob Squires (bass/voxals ); Brian
Nevin (drums /vovals).

GUEST ARTISTS: John [«c Hooker
{vocals); Bernie Worrddl (kevs);  Jerry
Harnson (keys); Corey Mauser (organ);
Susan Voclz (violin)

PRODUCER: Jerry Harrison
ORIGIN: Boulder, CO

WHAT YOU SHOULD KNOW:
Beautified World is BRETTMs fifih album,
tollowing 1993's Plaunum Ssrer Sweetly
and 1994 near Gold Servtegein. “They
are the quintessential example of a band
that built a fiereely loval fan base by
tounng, and touring and then touning
some more — before, not after, radio
airplay suceess. Further, Big Head Todd
& The Monsters are a templae of the
roots based rock movement which is sull
gaining steam across America. You can
delve into trends and what’s hot at-the
moment all yvou want, but when it’s time
1o move to “the next big thing,” this
band will sill be commanding a
tollowing, most bands would sell their
soul for. Jerry Harmson's production of
Beautiful World has remstated  the
energy and honesty we expect from this
band, and Tom Lord Alge’s mising skills
have made cach song bright and
toreetul.

SUGGESTED SONGS: “Resignation
Superman™; “Boom  Boom™; *Please
Don'’t “Tell Her.”

CONTACT: Jean Johnson 310.289.5507

ALBUM: Red Clay Harvest
LABEL: Mercury (534305)
MEMBERS: Doug Jones (vocals,
guitar); Jim Chapman (guitar/vocals);
J.J. Bowers (bass/vocals); Rick Reames
drums/percussion /vocals).
GUEST ARTISTS: Pierre Debeauport
guitar); Jeft Trott (guitar); Phil Jones
\pereussion); Davey Faragher (vocals);
David Immergluck (mandolin/pedal
steel/dobra/slide); Tommy  Stinson
(bass); Benmont Tench (keys).
PRODUCER: Don Smith
ORIGIN: Clemson, SC
WHAT YOU SHOULD KNOW:
Formed in 1993 while stll attending
Clemson University, Cravin’ Melon has
established itself as an honest, hard
workin® and extremely popular band
throughout the Southeast. And
certainly, with the Georgia hotbed of
music now e¢xpanded to include both
North and South Carolina (thanks in
large part to Hootie & The Blowfish),
one could easily group this foursome
into “the rest of those bands down
there.” To do so would be making a
mistake. These guys have already
released a five-song demo and a nine
song CD, which have collectively sold
over 20,000 copies. Further, they can
sell out just about any venue you care to
name. Clearly, Cravin’ Melon’s readv to
take the next step. And judging by the
quality of song and musicianship on Red
Clay Harvest, it ain’t gonna take too
long. By pairing the band with veteran
producer Don Smith, they have
produced an infectious album that can
casily stand up to any other release
sitting on your desk.
SUGGESTED SONGS: “Come
Undone™; “Sweet Tea thless Me.”
3338196
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CRAVIN' MELON

ALBUM: Nest

LABEL: Elcktra/EEG (62000)
MEMBERS: Crig Northey (vocals/
guitar/keys); Steven Drake (vocals/
guitar/kevs/trumpet /mandolin); Doug
Elliot (bass/vocals); Pat Stewart (drums/
pereussion /vibes).

PRODUCER: Odds

ORIGIN: Vancouver, BC

WHAT YOU SHOULD KNOW:
Nest is the Odds” fourth album and it is
sure to make Vancouver’s fwvorite sons a
houschold name. Northey, Drake, Elfiot
and Stewart - the Qdds - have already
enjoved pan-Canadian success with their
third album, Good Weird Fecling,
reaching Platinum status in their native
country. They have also developed an
impressive cult following in the US,
along with a large stable of supportive
critics. Nest was produced by the band,
teeling they knew best what to do with
this all-important eflort. Says Northey,
“We created a self-contained,
hermetically sealed environmient to make
this record, which enabled us to go from
zero 1o 60 in a shorter peniod of gme.”
Ihe Odds’ music is based i pop a la
Squeeze and Crowded House, but there
is more of an edge, more intensity, more
passion. Everything is sct tor them to
take a giant leap forward - “Someone
Whao's Cool,” the leadoft track, is already
oft 1o an explosive start,
SUGGESTED SONGS: “Somcone
Who's Cool™; “Heard You Wrong™,
“Nothing, Beautitul.”

CONTACT: Lisa Michelson 212.275.4260
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WlI.LlAM TOPLEY

ALBUM: Black River
LABEL: Mercury (532884
MEMBER: William Topley (vocals
GUEST ARTISTS: Dominic Miller
guitar); Dan Huff (guitar); Don Potter
guitar); Steve Nathan (kevs); Barry
Reckett (keys); Paul Franklin (lap steel);
Willic Weeks (bass); Eddie Bavers
drums); Terry McMillian (percussion);
Robert White Johnson, Donna McElroy,
Lisa Silver & Kim Richey (backing
vocals).
PRODUCER: Barry Beckett
ORIGIN: London, England
WHAT YOU SHOULD KNOW:
You may recall that William Topley was
the lead singer for The Blessing. And
although that band only achieved mid
chart success with its two releases on
MCA, they nevertheless garnered inter
industry respect and critical accolades.
Luke Lewis, President of Mercury
Nashville, was at MCA at the ume, so
when he was ready to expand the
musical horizon of the Nashville
division, William Topley was at the top
of his list of artists to sign. Black River
was produced by legendary Muscle
Shoals genius Barry Beckett, who
insulled a sense of musical history and
good old American soul into Toplev’s
songs; through a blend of R&B, rock
and blues, Topley’s rich, deep voice has
never sounded or been captured better.
This is an album and an arust Adult
Rock Radio can truly call its own.
SUGGESTED SONGS: “(I Don’t
Want To Go) Uptown™, “The Ring™,
“You Don’t Love Me Anymore.”
CONTACT: Dave Einstein 212.333.8196
& Chris Stacey 615.340.8448
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THE MOON SEVEN TIMES

ALBUM: Sunlburnt

LABEL: Roadrunner (8911)
MEMBERS: Lynn Canficld (vocals);
Henry Frayne (guitar); Don Gerard
(bass); Brendan Gamble (drums/keys/
guitar/ccllo),

GUEST ARTISTS: Jett Helgesen
(trumpet); Jay Bennent (guitar), Todd
Fletcher (guitar); Trina Shocmaker
(backing vocals).

PRODUCER: Trina Shocmaker
ORIGIN: Champaign, IL

WHAT YOU SHOULD KNOW:
The music of The Moon Seven Times is
dreamy, suggestive and intelligent. Each
member of the band is a veteran of the
upper Mllinois music scene, but undl
Lynn, Henry, Don and Brendan found
cach other, none felt musically fulfilled.
They have been together since 1990,
releasing their first album in 1993, which
was recorded for an ill-fared label -
Roadrunner picked up the atbum and
the act. 7-49 was MX7’s next album,
released in 94 - it gamered positive
reaction from the press and began to
spread the word about the band beyond
their region. Sunburnt is a musical
triumph produced by Sheryl Crow’s
engineer, Trina Shoemaker. It clearly
shows an evolution in the band’s sound
they've  crystallized  their  songs,
finctuned their sonics and  allowed
breathing room for each member to
express himself/herself. The three-song
sampler you recently received was a
good introduction to this new album,
but don’t stop there - song for song, this
album rules.

SUGGESTED SONGS: “Some Of Them
Bum™; “Further™; “Bug Collection.”
CONTACT: Billy Cox 281.251.0577

LABEL: WORK (67507)

MEMBER: Chris Whitley (vocals
guitar/bass

GUEST ARTISTS: Daniel Lanois
guitar); Pat Place (guitar); Louie
Lepore (guitar); Steve Almaas (bass);
Mclvin Gibb (bass); Matt Greenberg
(bass); Dougie Browne (drums
PRODUCER: Toby Wright, Mark
Howard & Dougic Browne.

ORIGIN: Houston

WHAT YOU SHOULD KNOW:
After taking a sharp left turn with his last
project, Din Of Ecstasy (perhaps to free
himself of the Hendnx specter - every
guitar player’s gotta do it), Chris Whitley
has returned to a more bluesy, rootsy
center. Now don’t get me wrong, he’s
still pushing the limits of his guitar, song
structure, lvrical phrasing and vocal
reach. Savs Whitley, “I like paradox,
contradiction. Expression that’s not
about technique, something that’s
crudely human, not polished, but that’s
also complex in terms of its intent.”
Much of this has to with his ever
wandering soul - he’s never stayed
anywhere for very long, although he
touches back with hometown Houston
every now and agan. For Terra
Incognita, it ook three producers to
help pin him down musically, plus the
contributions of other adventurous
plavers to fully realize his vision. The
result is stark, compelling, challenging
and disturbing - but, that’s a good thing!
SUGGESTED SONGS: “Automatic
Love”; “Weightless™; “Alien.”
CONTACT: Pam Edwards 310.449.2203

DONOVAN

LABEL: Anwrican/WB (43075)
MEMBER: Donovan Leitch (vocals/
guitar/keys ).

GUEST ARTISTS: Benmont Tench
{keys); Danny Thompson (bass); Josh
Haden (bassy, Jonmy Polanski (bass);
Evan Hartzell {drums); Steve Ferrone
{drums); David Navarro (keys/sitar/
vocals); Michael Severens {cello); Gern
Sutjak (cello); Pavinder Singh (tabla);
Julict Prader (percussion); Lili Hayden
(violin).

PRODUCER: Rick Rubin

ORIGIN: Glasgow, Scotland

WHAT YOU SHOULD KNOW:
After all these years, Donovan Leitch still
remains a human being who resides in
that transitional zone between the
transcendental and  the  temporal,
Indeed, Donovan is probably one of the
few artists who has remained steadfast to
both the message and the beliefs he
formulated in the 60s psychedelic era.
Sutras, produced by comeback wizard
Rick Rubin, is his first album in 13 years.
The music is mellow, ccrebral and
totallydonovan. The lyries for many of
the songs were inspired or excerpted
from passages trom literary works such as
Fiona Maclcod’s Blesing For The Soul’s
Release, a “Spiritual Melody” by The Sai
Baba Community, Tae Tz Ching by Lao
Tsu, The Miracle Of Mindfullness by
Tich Nhat Hanh, The Love Songs Of
Soppo and Edgar Allen Poc’s Eldorado,
among others. This is a magical album
which remains true to all of Donovan’s
finest works.

SUGGESTED SONGS: “Please Don’t
Bend™; “Sleep™; “Eldorado.”
CONTACT: Mark Neiter 818.973.4545
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|SISTER HAZEL

ALBUM: Sewmewhere More Familiar
LABEL: Universal (53030
MEMBERS: Ken Block  (vocals
guitar); Andrew Copeland (vocals
guitar); Ryan Newell (guitar/vocals);
Jett Berer (bass/vocals); Mark
Trojanowski (drums).

GUEST ARTISTS: Revin Paige (keys);
Darwin Martin (keys); Todd Schictroma
(percussion).

PRODUCER: Paul Ebersold
ORIGIN: Gainesville, FI

WHAT YOU SHOULD KNOW:
Taking their name from a Gainesville
rescuce missionary, Sister Hazel has been
putting across its own brand of help and
healing via their positive-minded music
for a few years now. The band has
established a solid base for themsclves
throughout Flonda, sclling over 9,000
copics of their sclf-titled, sclt-released
CD. Further, they can casily draw over
1,000 people to any show they play.
Now Sister Hazel wishes to spread their
blues-based  rock across this  great
country of ours, and Universal is there to
help. The lead track from Somewhere
More Familiar, “All For You,” has
already been a regional hit and is
presented to vou on the companion
TuneUp to this totallysdult issuc in
remixed form. Look for the band on the
road - they’re out now and the tour will
continue through the spring.
SUGGESTED SONGS: “All For
You™; “Happy™; *Wanted It To Be.”
CONTACT: Howard Leon 212.373.0711
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JOHNY VEGAS

ALBUM: Super Cool American
LABEL: Leprechaun (002)
MEMBERS: Kcith Calveric {vavals/
guitar/keys); Mike Shumshack (guitar/
vocals/keys); Mike Miller thass/vocalsy;
Alex Smotinski (drums).

GUEST ARTIST: Ron Hirschberg (keys).
PRODUCER: Johny Vegas

ORIGIN: Syracuse, NY

WHAT YOU SHOULD KNOW:
Keith Calveric and Mike Shumshack met
over five vears ago while attending
Oswego State College, where they
performed as an acoustic duo. Notmuch
later, Mike Miller and Alex Smolinski
joined the band and Johny Vegas was
bom. Since then, they have built a
reputation as one of the Northeast’s best
live bands. Their fisst album, DOG,
released regionally, has sold several
thousand copies, prompting them to go
back into the studio to record Super Cool
American. The disc contains 12 organic,
vocally rich songs that are not only
enjovable to listen to, but also sound like
they should be on the radio. Find out
why The Syracuse New Times savs,
“Johny Vegas has enough power to put
its name in lights,” and Rochester’s
Freetime descnbes the band as “solid,
guitar-driven, melodic guitar rock.”
SUGGESTED SONGS: “Thank You
Ringo Starr™; “Good Day Henryv™; “Just
One Trip.”

CONTACT: Scan O’Connell 716.886.0313

LYVE IS A GAS

PAUL K & THE WEATHERMEN |

ALBUM: Love Is A Gas

LABEL: Alias (109

MEMBERS: Paul K (vocals/guitar);
Steve Poulton (bass); Glenn Kotche
(drums).

PRODUCER: Mo Tucker

ORIGIN: Detroit

WHAT YOU SHOULD KNOW:
Love Is A Gas is Paul K's eighth album.
Produced by The Velver Underground’s
Mo Tucker, it beaudfully captures both
the rage and serenity that embodies this
artist - rage because he sees the world as
it is and doesn’t like what he sees, and
serenity because he’s come through the
other side of drug addition and a hard
lifc on the streets. As for his music, this
gifted songwriter smoothly transverscs
the genre of acoustic-leaning country
tolk, gospel, blues and all-out rock &
roll. Basically, he’s old school in his
influences, but fully 90s in his delivery.
Ovenall, Love Is A Gas is more refined
than his previous eftorts, without losing
any of its spontancity. Find out why
Raygnn calls Paul K *one of our dark vet
great Amencana songwriting resources.”
SUGGESTED SONGS: “Another
Night On This Earth™; “David Ruthin’s
Tears”; “Liar’s Prayer.”

CONTACT: Greg Tomlinson 818.566.1034
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GREY EYE GLANCES

ALBUM: Eventide

LABEL: Parachute/Mercury (534198
MEMBERS: Jemnifer Nobel (vocals/
guitar); Dwayne Keith (keys); Eric
O'Dell (bass).

GUEST ARTISTS: Brett Kull (guitar);
Bill Belcher (guitar); John Avarese
(keys); Paud Ramsey (drums).
PRODUCER: Glenn Rosenstein
ORIGIN: Philadelphia

WHAT YOU SHOULD KNOW:
Grev Eye Glances (taken from the Edgar
Alien Poe poem “To One In Paradise”
have been building an active base for the
past three  years  throughout the
Philadelphia and South Jersey arua.
They've pur out two self-released Chs
and have been regular performers at the
Border’s Books & Music outlets in the
region. Guided by the musical vision of
songwriter/kevboardist Dwayne Keith,
which is fleshed out by the vocal talents
of Jenniter Nobel and a tight rhvthm
section, GEG create a sound that’s a
smooth blend of folk, Celtic and
Caribbean influences. Further, Grev Eye
Glances have a beautiful sense of melody
and arcangement. It vou need to relax
and regroup, this is the type of music
that will help vou do just that! And be
sure to check out the hidden track,
“Here,” at the end of the disc
SUGGESTED SONGS: “Haltway
Back™; “Hard™; “Somecthing To Live
For™

CONTACT: Dave Emstein 212.833.8196



TON OF BRICKS

ALBUM: Conscience

LABEL: Marble Head (103
MEMBERS: Ken Barsky (vocals/keys/
guitar); Scott Wild (drums/vocals);
Brent Stewart (guitars); Paul Britt
bass /vocals)

PRODUCER: Jim Dean

ORIGIN: San Francisco

WHAT YOU SHOULD KNOW:
What happens when you take strong
harmonies, jazz-like melodies draped
with tension, super hot playing and a
solid sense of rhythm? You get a band
called Ton Of Bricks. Led by Marble
Head label chief Ken Barsky, Ton
Of Bricks enjoy an avid following
throughout the Bay area. And their latest
effort, Conscience, is destined to spread
the word to a broader audience waiting
to hear a “sharp contrast to the
grunge and experimentation of other
current bands” (College Broadcaster
Indeed, the sound of Ton Of Brcks
was custom made for the Adult Rock
format. Radio: check out the copy that
was included in your package with this
magazine.

SUGGESTED SONGS: “200 Horses”;
“This Job”; “Short Memory.”
CONTACT: Ken Barsky 415.383.1788

AMANDA GREEN

ALBUM: Jrnk And Stuf}

LABEL: Y& 1 Music (003)
MEMBERS: Amanda Green {vocals/
guitar/keys), Matthew Sabarella {bass/
percussion/Jew’s hamp); Derek Murphy
tdrums/prreussion ).

PRODUCER: Amanda Green
ORIGIN: Miami

WHAT YOU SHOULD KNOW:
From the label that discovered Mary
Karlzen, The Mavericks and  For
Squirrels comes its latest find. Amanda
Green is another fine example of the
vibrant music happening in Miami. This
past spring she was mamed “Best
Songwriter™ by The Miami Herald.
Green has also been featured in Miami’s
alternagive newsweekly, New Times, and
in  Billboard’s “Continental Drift™
column. Although Green has been
writing songs for many years, she has
only ventured out into the public in the
past year or so. Her songs on her
impressive debut eftort, Junk And Stuff;
are pop-minded, with a penchant for
minor chords, odd changeovers and
image-laden lyrics. In addition to having
a highlv cxpressive voice, she is also
adept ar both guitar and keyboards. In
short, it’s quite clear we’ll be heaning a
lot trom this voung and gifted artist.
SUGGESTED SONGS: “Never Too
Late™; “Twenty Years™; “Closer Than This.”
CONTACT: Richard Ulloa 305.221.2223
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"~ LISA CERBONE]

ALBUM: Mercy

LABEL: Ichiban (24890)
MEMBERS: Lisa Cerbone (vocals/
guitar); Dave Vergauwen (guitar,
vocals), Gary Mosca (bass ); Frank Young
(drums).
GUEST ARTISTS: Erc Jensen
guitar); Jimmy O’Neil (guitar); Danny
Chauncey (keys); Tom Grose (keys);
Dave Webb (upright bass); Frank Amato
(keys/percussion); Edd Miller (backing
vocals); Beth Vennerstrom (backing
vocals); Don Conoscenti (recorder).
PRODUCER: Edd Miller
ORIGIN: Baltimore
WHAT YOU SHOULD KNOW:
You may recall my constant barrage of
praise for the sweet, humble, Baltimore
based English teacher Lisa Cerbone a
few years back. Well, she’s back with her
Ichiban-released  sophomore  cffort
Mercy, an album that shows tremendous
growth for Cerbone, not only in her
songwriting (she wrote all 12 songs on
the album), but also in terms of
increased confidence and grace. The
project also radiates more of an edge
than her previous work, a well-balanced
counterpart to her lovely vocals. She
auributes this to producer Edd Miller,
stating, “Edd and I spent a lot of time
talking about what the vision for the
album was...he helped me flesh out my
ideas and add this raw energy to my
atmospheric style.” If there’s any
“mercy” in this world, Lisa Cerbone will
get the real shot she deserves with Mercy.
SUGGESTED SONGS: “Watching
You Dream™; “Black Holes Don’t
pear”; “Calm As Houses.”
CONTACT: Lindsay Shannon 770419.1414
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TOWNES VAN ZANDT

ALBUM: Rear View Mirror
LABEL: Sugar Hill (1054)
MEMBERS: Townes Van Zan
{(vocals/guitar); Danny Rowland (guita
Owen Cody (fiddle).

PRODUCER: Townes Van Zandt
ORIGIN: Born in Texas, but he reside
in Nashville

WHAT YOU SHOULD KNOY
Perhaps the best way to remember .
artist is by the work he leaves behind.
that’s the case, then the songs of the s
Townes Van Zandt will live on foreve
allowing us to continuously peck insi
of a psyehe that was often hidden in da
shadow and nmwsticism when he w
alive. The list ot artists who point to V:
Zandt as an influence could probal
circle the globe at least onee, and as tiw
goes by, thar list will surely continue
grow. Rear View Mirror, a live collectic
of some of his most memorable son
casilv the best wav to appreciate his tr
genius), happened to already be in o
works and its timely release alma
immediately after his untimely death is
fittin” tribute. Of Van Zande, Steve Ea
probably v it best: *He went into 1l
dark, scary places we couldn’ g
Sometimes 1 think he went there so
didn't have 10.”

SUGGESTED SONGS: It’s vol
choice, theyre all masterpicees.

CONTACT: Gail High 919.4898.4349
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AMERICAN ROOTS

ALBUM: ’Amour Ou la Folie
LABEL: Rhino {72622)

Sure, there are several cajun
bands worth their hot sauce, Lut
few hove the respect and
worldwide following that Beausoleil
commands. For over 20 years,
they've reigned supreme as the
“best damn cajun bond on the
planet,” receiving six Grammy nominations during their
career. Now Mic?\oel Doucet, Billy Ware, Jimmy Breaux,
Tommy Alesi, David Doucet and Al Tharp return with
UAmour Ou La Folie (Love Or Folly), which features guest
performances by Richard Thompson, Augie Meyers and
others. They shared the spotlight this we:Eend with Mary
Chapin Carpenter at this year's Super Bowl halftime
extravaganza.

SUGGESTED TRACKS: “Can’t You See”; the fitle track.
CONTACT: Jim Neill & Eric Kayser 310.441.665}

HE BURNS SISTERS

{ ALBUM: In This World

LABEL: Philo/Rounder (1198}
lthaca, NY’s The Burns Sisters
£ f Annie, Marie and Jeannie - have
/SO 1 been singing most of their lives.
’f‘ They performed throughout the
/ 80s as a five-sister group, only to
£ find each eventually drifting off to
=t do their own thing. in 1995,
these three reunited and released their Rounder debut
Close To Home, which established an entirely new base
of appreciation for the siblings. It seems The Burns
Sisters’ sense of family connection and faith have
impressed a growing legion of fans as much as their
seamless harmonies and comfortable songs. In This
World, which was produced by Garry Tallent, is @
graceful progression of their modern folk sound.
SUGGESTED TRACKS: “I Won't Turn Back”; “Old
Friend.”
CONTACT: Leslie Rouffe 617.354.0700

-

ALBUM: Waiting For The Dancer
LABEL: Red House (99)

Although English, Adrian Legg
has long taken many American
music styles and given them his
own, quite unique, signature, He
is world-renowned as one of the
best fingerstylists ever. In fact,
he's been voted “Best Fingerstylist”
four years running in Guitar Player magazine. Since
1990, legg has released one amazing album ofter
another, numbering six with Waiting For The Dancer - his
first for Red House. He recently finished touring on the
famous “G3” tour, which also featured Joe Satriani, Eric
Johnson and Steve Vai. This opens his appeal fo a much
broader audience.

SUGGESTED TRACKS: “Ragged Wall”; “Kalahari Blues.”
CONTACT: Megan Rubiner Zinn 612.379.1089

MERRIE AMSTERBUR
— ALBUM: Season Of Rain
LABEL: QDivision {1004}
In Boston, it seems that singer/
songwrifers are as common as
well, The Commons, so it takes a
lot to stand out from the crowd.
The latest to accomplish this is
Merrie Amsterburg - a young talent
who plays guitar, mandolin, bass,
cottage organ, Indian banjo, bousouki, trumpet and
piano. She was recently named the “Best Female Vocalist”
in Boston’s Acoustic Underground competition and has
already enjoyed airplay on both WXRV and WBCN. In
addition, Amsterburg has enjoyed features in the Boston
Globe, Boston Phoenix and Billbcard. Her debut effort,
Season Of Rain, was produced by Mike Denneen and
also features the instrumental skills of her partner Peter
Linton.
SUGGESTED TRACKS: “Say Good-Bye”; “Belonging.”
CONTACT: Maxanne Sartori 800.666.7321
—— | ALBUM: The Harvest
l\\/ LABEL: Signature Sounds (1237)
v =% || you like your music on the
» | simple, yet poignant, side then
74| singer/songwriter Erica Wheeler
" is a perfect choice. She has a
way of carrying on the honored
w | fraditions of folk music, while
lending a fresh and intimate
perspective to the genre. Over the past five years,
Wheeler has been touring nationally, opening for such
artists as Shawn Colvin, Iris DeMent and the Indigo Girls,
as well as becoming a regular at the festivals. Because of
this, she’s been building an awesome underground
reputation and has quietly sold over 10,000 copies of
her two self-issued CDs! Her first nationally released
effort, The Harvest, was produced by Laurie Lewis and
she was backed by Psychograss.
SUGGESTED TRACKS: “Arrowheads”; “Colorado Town.”
CONTACT: Jim Olsen 413.665.4036
RICHARD JULIAN
{‘T—‘T' 2 PR ALBUM: Richard Julian
e o8 8" LABEL: Blackbird/EEG ({6201 4)
- W Blackbird Records is quickly
’ 'H 24 establishin tati
o z g a repulation as a
Al o te el label that finds exciting talent with
% )§ #F57_H both stron hi d
a7 - 1 slrong  songmanship an
N e musncnonshlp. Their latest offerin
b} is New York City-based Richarg
T & Julian. Julian has been writing
and perfecting his songs for the past six years (ofter
spending the SLzﬁer halt of the 80s in Las Vegas as a
keyboardist) and has recently emerged as one of the
most respected newer singer/songwriters on the
Manhattan scene. Furthermore, he has already begun to
establish a loyal following abroad, especially in France,
Germany, ltaly and Switzerland.
SUGGESTED TRACKS: “Sick Sick Love”; “Living With
Ramona.
CONTACT: Will Hawkins 212.226.5379

CHRIS SMITHER

ALBUM Small Revelations
LABEL: HighTone '8077

Since the early 70s Chris
Smither’s been puttin out his own
records playin on his friend's
projects and writing some of the
most memorable songs of the
past three decades. In 1995, he
started a new phase of his career
with the Stephen Bruton-produced Up On The Lowdown,
where he began to reach a broader audience due to the
resurgence‘iﬂ interest in American roots music. He now
returns with his second HighTone release, Small
Revelations, once again produced by Bruton. it features
some of the best songs he’s ever penned and leaves little
wonder why Smither’s often been called an American
original.

SUGGESTED TRACKS: “Slow Surprise”; “Cave Man.”
CONTACT: Darrell Anderson 212.930.7083

IM HENRY & BROOKS WILLIAMS

B ALBUM: Ring Some Changes
LABEL: Signature Sounds (1238)
Recognized by many as two of
the most skiTIed guitarists in
contemporary acoustic music
today, Jim Henry and Brooks
Williams have gotten together to
produce a collection of 12
dazzling instrumental songs that
capture the liveness of a relaxed, friendly, front porch
jam session. There are no overdub tracks on the disc,
and each musician displays an owesome range of
playing styles. Ring Some Changes features reworkings
of 10 dearly loved songs as well as an original by eac?m.
Each highly successful in his own right, something bigger
than both of them emerged during these sessions.
SUGGESTED TRACKS: “Time To Ring Some Changes”;
“Angie.”

CONTACT: Jim Olsen 413.665.4036

ALBUM: Low Budget

LABEL: Ruf (1006)
German-based Ruf Records is
beginning to find a warm spot in
my heart. First, they released
some cool live blues projects,
then the wonderful Taj Mahal
album, An Evening Of Acoustic
Music, and now Low Budget by
Hank Shizzoe. Born in Zurick, Switzerland (you’d swear
he’s from the Mississippi Delta), Hank’s been a student of
American roots music for many years - there are
influences ranging from Robert Johnson to Woody
Guthrie to J.J. Cale. Shizzoe's guitar work is awe-
inspiring and his sense of vocal phrasing is uncanny.
You'll find the music on Low Budget kinda blusey, kincf;
rootsy and all the way cool.

SUGGESTED TRACKS: “Knock Some More”; “Hank
Williams Must Be In Heaven Now.”

CONTACT: Aliza Rabinoff 212.447.0077
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ALBUM: Promised Land

LABEL: Rounder (2142)

Ever since The Holmes Brothers
- Wendell, Sherman and Popsy -
hit the national scene back in
1989 (after 20 vears of plaving clubs in New York City). they
have enjoved a rapid growth in popularity paralleling their
personal musical growth. By taking a variety of roots
influences, including gospel, R&B. country and (especially)
the blues, and injecting a healthy dose of three-part
harmonies, the brothers have formulated a sound that is both
inspiring and entertaining. Promised Land was produced by
Scott Billington and Andy Breslau, and features an impressive
collection of self-penned numbers as well as songs by Tom
Waits and Lennon/McCartney, among others.

SUGGESTED TRACKS: “Start Stoppin '™ “Train Song.”
CONTACT: Leslic Routte 617.354.0700

FIOORER

ALBUM: Flavors Of The Blues
LABEL: Pointblank Virgin (41588)
To sav that Zakiva Hooker was
born into the blues would be an
understatement - her father is
none other than Mr. John
Lee...but this lady of the Bay
she lives in San Francisco) delivers a verv different stvle than
her father is famous for. Her’s has more of a big-city, hig-band
sound that incorporates smooth jazz-inflections in the tradition
of legends such as Sarah Vaughan, Dinah Washington and Ella
Fitzgerald. The album was produced by the legendary Ollan
Christopher, and boasts a lineup of top-noich plavers. And. of
course, her dad makes a cameo appearance in the closing
track. "Bit Bv Bit (Hard Times).”
SUGGESTED TRACKS: “Stones In My Passwav™ "Bit By Bit
(Hard Times).”
CONTACT: Ted Edwards 310.288.2726

LI
GREESON

ALBUM: Look At Me

LABEL: Earwig (4938)

Liz Mandeville Greeson has
been bluesin’ like no one else
for over 12 vears. For manv of
those early vears she was backed bv the now-immorial
Supernaturals, but when thev parted wavs, Greeson's
determination to succeed became even stronger. Afier putiing
music on the back burner for a few vears while she went back
1o college. she has re-emerged as a force to be reckoned with,
Over the past four vears she has become one of the hottest new
performers on the Chicago club scene, and is now ready to ke
it 1o the rest of the country. Greeson composed all 14 songs on
Look At Me Now and assembled a hot group of plavers to back
her up.

SUGGESTED TRACKS: “I'm On A Rocket Tonight™; “Shoulda
Been A Love Song.”

CONTACT: Michael Frank 773.262.0278

N

Julinry Yard Dog Junes JOHNNY
am “YARD DOG”
JONES

ALBUM: Ain't Gonna Worry
LABEL: Earwig (4937)

This is the real blues! johnny
“Yard Dog” Jones was born on a
cotton plantation in Arkansas
and later moved to Chicago, where he plaved guitar for various
gospel groups for over 15 vears. He then setiled in Detroit
where he returned to his original musical calling - the blues.
For many vears he struggled for recognition. comparing
himself 1o his neighbor’s vard dog who was always trying to get
out. Well this “vard dog” has finally escaped with his debut
album, Ain't Gonna Worry. The disc features all original songs
highlighting Jones’ heartfelt vocals and wailin” harmonica. Iis
band is comprised of other veteran plavers itchin” to play for a
broader audience.

SUGGESTED TRACKS: “Don’t Leave Me Broken-Hearted™:
"“Ain't No Hootchie Coochie Man.”

CONTACT: Michael Frank 773.262.0278

LITTLE
GEORGIE
AND THE

ALBUM: [.ive From Styleen’s Rhythm Palace

LABEL: Queen Bee (96662)

There’s a club in Svracuse, NY, called Styleen's Rhythm Palace that
jumps every weekend. And every Saurday night at this club, there’s
a hand that packs 'em in called Little Georgie And The Shuffling
Hungarians (the band has also released a studio album that
enjoved plenty of airplav throughout the Northeast and in
Europe). They play three hours of stompin’. R&B-svle blues,
which leaves the crowd screamin’ for more. After all, when you
have 13 members rockin® onstage. it's hard not to get the audience
going! Now, we all have a chance 1o be in the crowd with Live From
Styleen’s Rhythm Palace - a double<lisc collection of explosive music.
SUGGESTED TRACKS: It's vour choice, thev're all great!
CONTACT: Desi Dav 800.476.0967

' — IRMA

L . .
rma i THOMAS
ALBUM: The Story Of My Life
LABEL: Rounder (2149)
From an RXB star in the early 60s
1o a clerk at Montgomery Wards in
the 70s 10 becoming a major live
attraction again in the Crescent
City heginning in the 80s, lIrma
Thomas's career has certainly seen its ups and downs. However.
when Rounder began to explore the New Orleans music scene.
they picked up on her almost immecdliately. Since then, the label
has released some retrospectives and a live disc, but this album, 7The
Story Of My Life. is our first contemporaiy release from Thomas for
many vears. On it. she displavs the kind of clas and professional
deliverv that only comes with maturity and experience.
SUGGESTED TRACKS: The title track: "Love Don’t Get No
Betier Than This.”
CONTACT: Leslie Routte 617.354.0700

ALBUM: Mind Your Own Business
LABEL: Antone's/Discovery (74708)
Blues harp-master Snooky Pryor
has been there from just about
the beginning - he’s presently in
the seventh decade of his career.
He was instrumenial in the
formulation of the Chicago blues sound, right alongside
Muddyv Waters. Willie Dixon and Little Walter. In fact. Snooky
was the first harmonica plaver to ever amplify his instrument,
giving it the up-ront position that's so integral to madern
blues. And with his latest effort. Mind Your Qwn Business. Pryor
proves he's still got what it takes. He was joined by some of the
best session plavers in the business, who formulate the perfect
musical bed for Prvor's well-seasoned singing and plaving.
SUGGESTED TRACKS: The title track; "I'm So Glad.”
CONTACT: Leigh Armistead 310.828.1033

MONSTER
MIKE
WELCH

ALBUM: Axe To Grind

Bl LABEL: ToneCool Rounder (1159)
» Young. gifted and rarin’ 1 go,
Monster Mike Welch (a
nickname given to him by Dan
Avkrovd when. just 13. Welch helped open the Cambridge,
MA. House Of Blues) he has quickly taken the blues world by
storm. Just barely old enough to drive. he attacks a guitar like
an eagle after its prev. Axe To Grind is Welch's second effort of
all original, rockin"style blues, and even though he's clearly
paying homage to a broad variety of his blues guitar heroes, his
very own sound is already beginning to emerge. le was
described in Rolling Stone as “a voung teen who can rip off the
top of vour head.”

SUGGESTED TRACKS: The title track: "She Couldn’t Know.”
CONTACT: Leslie Rouffe 617.354.0700

Snooky Pryor

Axe To Grina

ALBUM: /t Haven't Been Lasy
LABEL: Antone's Discoverv (74709)
As vou mayv recall, Miss
Lavelle White made her
long-overdue return to the
recording world with her CD for Antone’s/Discovery in
1994. She now rewurns with /t Haven't Been Easy. a solid
new effort that continues to display her broad musical
repertoire which includes soul. Texas blues and jazz.
Most of the music and Ivrics were written by White and
there are a few well-chosen covers. Her band includes
Clarence Holiman and Derek O'Brien on guitars. Riley
Osborne on kevs, Larry Fulcher on bass and Brennan
Temple on drums, as well as a broad array of guest
plavers. Miss Lavelle is set to hit the road throughout
February.

SUGGESTED TRACKS: “I've Never Found A Man To
Love™ "Black Widow Spider.”

CONTACT: Leigh Armisiead 310.828.1033



| ALBUM: Son Egal
| LABEL: Xenophile (4042)
| By taking the rich musical
heritage of their native
Madagasgar and blending
it with the exciting influences
of the growing world
™ music movement, Tarika
| have quickly become one
3 =55 of the hottest young bands
on the scene todoy. Their trademark harmonies,
joyous and funky, bounce dalong the top of
invigorating rhythms as musical sounds jump out
from both traditional Malagasy and modern
instruments. The album was produced by Simon
Emmerson, who has contributed greatly to the success
of acts like Baaba Maal and Afro-Celt Sound System.
SUGGESTED TRACKS: “Tsy Kivy”; “Avelo.”
CONTACT: Tom Frouge 203.730.0333

| ALBUM: The Event Horizon
! ] LABEL: Ci?r Of Tribes (014)
There's a label out of San
Francisco that is forging
| into new and excitin
: musical territory. If's ccl|eg
g City Of Tribes. As its name
suggests, it harbors a
unique group of musicians
- R "' who have the falent ond
insight it takes fo put cutting-edge sonics and timeless
sounds of the many cultures of tEe world together. The
result reaches deep inside. This compilation - the third
in a series - gives us a taste of some of this music. It
features pieces by Kenneth Newby, Trance Mission,
Ring, Alter)ring; Aether, Plush Monkey, Stella Mara,
Ayala and Beth Custer with Christian Jones.
SUGGESTED TRACKS: “Soul To The Pleasure (Ring);
“Bedroom Eyes” (Plush Monkey).
CONTACT: Kalonica 415.621.7549

ALBUM: The Smoke Of
Vanished Kisses

LABEL: City Of Tribes (012)
This is the latest effort from
harpist Barbara Imhoff
cncfvocolist Diana Trimble
and if's simply breathtaking.
The Smoke Of Vanished
Kisses was produced by
Chuck Kentis and David
Palmer, who have both helped these two talented
ladies reach their fullest potential in creating music
that is vastly different from what you're used to
hearing. If you're drawn toward the ethereal music of
artists such as the Cocteau Twins, Elizabeth Frazier or
Dead Can Dance, then Ather will be quickly added
to your list of favorites.

SUGGESTED TRACKS: “Lipstick Traces”; “Half Light.”
CONTACT: Kalonica 415.621.7549

ARIOUS ARTISTS

7

ALBUM: The Pulse Of The Earth
LABEL: Global Beat {51050)
There’s a new label out
4 there called Global Beat,
which represents artists
who mix world music with
elements of dance, R&B
and reggae. It features
talent from around the
world who dearly demonstrate
how musical influences are now more universal than
ever. The Pulse Of The Planet offers us tastes of its first
four releases by Zaire's Symbios, Native American
singer/songwriter Wayquay, a Florida-based Carbbean-
style bonmﬂed The Coconutheads and one of the
world’s most exciting young pianists, Shanghai-born
Tian. The diversity of these artists is staggering. The
vital statistics on each album are listed below:

SYMBIOSE

ALBUM: Symbiose

LABEL: Global Beat (51010)

The sound of Africa with an R&B twist, featuring
original music sung in Lingala, Swahili and English.
SUGGESTED TRACKS: ““| Need Love”; “Mbatu
Mbatu ”

ALBUM Tribal Grind

LABEL: Global Beat (51020)

New York-based Wayquay takes her Native
American roots and adds just a touch of urban sound
for flavor. The result is something she calls medicine
music.

SUGGESTED TRACKS: Navigate”; “We're Mighty.”

ALBUM: Shanghai Dreams

LABEL: Global Beat (51040)

Tian takes the best of classical music, as well as his

own compositions influenced by exciting elements of

traditional Chinese folk music, and performs them on
iano.

SUGGESTED TRACKS: “Shanghai Dream”; “Old

Spint.”

HE COCONUTHEADS

ALBUM: The Roots Side

LABEL: Global Beat {51030)

The Coconutheads deliver a mellow and sophisticated
style of reggae sprinkled with other Caribbean
influences such as soca and rhumba.

SUGGESTED TRACKS: “I-3 Step”; “Roots Side.”
CONTACT FOR ALL ALBUMS LISTED ABOVE:
Rachelle Schlosser 212.843.8000

ALBUM: Menage a Quatre
LABEL: Xenophile (4048)
French/Breton/Quebecois
neo-tradionalists Ad Vielle
| Que Pourra take a variety
of musical influences, from
| Jewish to Celtic and from
Arabic fo Franco-European,
and give it an odd but
. —— intriguing treatment that
borders on the realm of jazz. Comprised of Daniel
Thonon, Alain Leroux, Jean-Louis Cros, Pierre Imbert,
Benoit Bourque, Gaston Bernard, Luc Thonon, Felix
Thonon and Claude Schneegans, they play instruments
as varied as hurdy-gurdy, diatonic accordion and
Flemish bagpipes, along with o variety of stringed
instruments.
SUGGESTED TRACKS: The title track; “Andromadere.”
CONTACT: Tom Frouge 203.730.0330

|
|

ALBUM: Mediterranean
™ | Crossroads

' LABEL: Newance (1002)
7 Esta, featuring Amir
Qwirtzman, Ori Binshotk,
Shlomo Deshet and Bentzi
Gafni, can easily be cited
as one of Israel’s most
ambitious and original
= " instrumental bands. Conceived
while its members were still in the Israeli army, they
have since taken a diverse selection of musical styles
and melded them into something excifing, tempestuous
and engaging. Whether you spot Moroccan, Turkish,
Arabic, Celtic, Mediterranean folk, rock or jazz
influences, the final result remains elusive to classify -
let's just call it great music!
SUGGESTED TRACKS: “Deror Yik'ra”; “Turkish
Western.”
CONTACT: Aliza Rabinoff 212.447.0077

e
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ALBUM: Folk Scat
LABEL: Nomad (53010}
Folk Scat is another great
example of the melting pot
| of world music. These five
| Bulgarian a capella singers
(embellished with subile
| musical accompaniment)
is led by Kiril Todorov, a
; > major innovator in modern
Bulgarian music. They are mainly rooted in Eastern
European soil, but the improvisatory nature of their
music quickly brings to mind the all-pervasive influence
of jozz. Imagine if Monhattan Transfer were from
somewhere in the Ural Mountains and you get the idea.
SUGGESTED TRACKS: “Repne, Kalinke”; “Fur Elise.”
CONTACT: Richard Klecka 919.932.9600




EEY RETAIL

a—C€C € —oO0—4Y 1

all the totallyadult stations and their key retail accounts,
plus a ballpark figure of a basic spot price on these stations.*
e get you to the game, you hit the homer. Enjoy.

CIDR

petrolt Michigan

:60 Second Spot: $50-60

e Harmony House in Detroit

e Repeat The Beat in Royal Oak
 Schoolkids Records in Ann Arbor

KAEP

Spokane, Washington

:60 Second Spot: $30-40

* 4000 Holes in Spokane
Hastings in Spokane

- AR

ST—— Angel Fire, New Mexico

LU LR LU | |

:60 Second Spot: $10-20
* Que Pasa in Taos
» Rare Bear in Sante Fe

KBAC

Sante Fe, New Mexico
160 Second Spot: $20-30
e Candyman in Sante Fe

® Disc Jockey in Sante Fe
* Rare Bear in Sante Fe

KBCO

Boulder, Colorado

:60 Second Spot: $200

* Albums On The Hill in Boulder
e CD Cellar in Boulder

e Wax Trax in Boulder

KBXR

Columbia, Missouri

:60 Second Spot: $10-20

¢ Slackers CDs in Columbia

¢ Streetside Records in Columbia

KCRW

Los Angeles, California
:Underwriting Announcement: $100
® Aron’s Records in Hollywood

* Border's Books & Music in Los Angeles
¢ Fingerprint’s in Long Beach

* Hear Music in Santa Monica

* Moby Disc in Los Angeles

* No Life Record Shop in Hollywood
* Penny Lane in Los Angeles

* Rhino Records in Westwood

¢ Tower Records in Los Angeles

¢ Virgin Records in Los Angeles

otallyaduo

KEGR

Concord, California

:60 Second Spot: $20-30

¢ Rasputin’s Records in Pleasant Hill
¢ Rock Bottom in Antioch

¢ Tower Records in Concord

KERA

Dallas, Texas

:Underwriting Announcement: $20-30
* Border's Books & Music in Dallas

KFAN

Fredericksburg, Texas

:60 Second Spot: $10-20

* CD Warehouse in San Antonio
¢ Hastings in Kerrville

e Waterlou Records in Austin

KFLX

Flagstaff, Arizona

:60 Second Spot: $10-20

¢ Gopher Sounds in Flagstaff
¢ Hastings in Flagstaff

* The Wherehouse in Flagstaff

KFOG

San Francisco, California

160 Second Spot: Call station for details
¢ Blockbuster Music in San Francisco

e Tower Records in San Francisco

¢ The Wherehouse in San Francisco

KFMU

Steamboat Springs, Colorado
:60 Second Spot: $20-30

e All That Jazz in Steamboat Springs

KFXD

Boise, Ildaho

:60 Second Spot: $20-30

* The Record Exchange in Boise
¢ Silverdisc in Boise

KGSR

Austin, Texas

:60 Second Spot: $90-100

* Encore Music in Austin

* Waterloo Records in Austin

KHBG

Santa Rosa, California

:60 Second Spot: $20-30

¢ Disc Jockey in Santa Rosa

¢ Musicland in Santa Rosa

* The Wherehouse in Santa Rosa

KINK

Portland, Oregon

:60 Second Spot: $185

¢ Books & Music in Portland
e Music Millenium in Portland
e Tower Records in Portland

KISM

Bellingham, Washington

:60 Second Spot: $30-40

e Avalon Records in Bellingham

¢ Cellophane Square in Bellingham

* Encore Entertainment in Bellingham

KIWR

Omaha, Nebraska
:Underwriting Announcement: $10-20
* Homer's CDs & Tapes in Omaha

KKNB

Lincoln, Nebraska

:60 Second Spot: $20-30

e Homer's CDs & Tapes in Lincoin
¢ Recycled Sounds in Lincoln

KKQQ

Brookings, South Dakota
:60 Second Spot: $10-20

¢ On Cue in Brookings

* Sound Station in Brookings

KLRQ

Independence, Missouri
:60 Second Spot: $20-30

s 7th Heaven in Sedalia

¢ Sound Spectrum in Sedalia

KLRR

Bend, Oregon

:60 Second Spot: $20-30

¢ Boomtown CDs & Tapes in Bend

KMBY

Monterey, California

:60 Second Spot: $30-40

¢ Blockbuster Music in Santa Cruz
¢ Cymbaline Records in Santa Cruz
* Do Re Mi Music in Monterey

¢ Recycled Records in Monterey

¢ Sam Goody in Capitola

S-

Hey gang, in hopes of making it easier for everyone to begin the new
year with some new time-buys, totallyadult has put together a list of

’
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>k Note: These prices are all estimates. Call the station’s Sales Department for more information



KMMS

Bozeman, Montana

:60 Second Spot: $10-20

e Cactus Records in Bozeman
¢ CD Warehouse in Bozeman
® Hastings in Bozeman

¢ Mountunes in Bozeman

KMTN

Jackson, Wyoming

:60 Second Spot: $20-30

¢ Mountunes in Jackson Hole

KMTT
Seattle, Washington

:60 Second Spot: Call station for details

s * Cellophane Square in Seattle
¢ Tower Records in Seattle
e The Wherehouse in Seattle
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KNBA

Anchorage, Alaska

:Underwriting Announcement: $10-20
* Metro Music & Books in Anchorage

KOTR

San Luis Obispo, California

:60 Second Spot: $20-30

* Boo Boo Records in San Luis Obispo
e Cheap Thrills in San Luis Obispo

¢ The Wherehouse in San Luis Obispo

KOZT

Mendocino, California

:60 Second Spot: $10-20

* Red Rooster Records in Mendocino
¢ Sound Company in Ukiah

* Soundwaves in Fort Bragg

KPEK

Albuquerque, New Mexico
:60 Second Spot: $40-50

¢ Best Buy in Albuquerque

¢ Blockbuster Music in Albuquerque
» Circuit City in Albuquerque

* Hastings in Albuquerque

J—hA—F

KPFT

Houston, Texas

:Pacifica Radio: Call station for details
¢ Border's Books & Music in Houston
¢ Cactus Music in Houston

KPIG

Monterey, California

:60 Second Spot: $30-40

¢ Do Re Mi Music in Carmet

* Music Madness in Watsonville

* Recycled Records in Monterey
¢ 21st Century CDs in Santa Cruz

KQPT

Sacramento, California

:60 Second Spot: $90-100

¢ Dimple Records in Sacramento
* Tower Records in Sacramento

¢ Virgin Records in Sacramento

* The Wherehouse in Sacramento

KRCC

Colorado Springs, Colorado

:Underwriting Announcement: $10-20

* Earth Pig Music in Colorado Springs

* Independent Tapes & CDs in
Colorado Springs

¢ Toons in Colorado Springs

i
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RNOW WHAT TIMEIT IN?
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Time to renew your subscription to t@tallyadult

My check for $200 is enclosed Or Charge to my Credit Card
EANSS ..ol
(circle one)
ACCOUNT NUMBER EXP. DATE:
NAME COMPANY
BILLING ADDRESS

CITY, STATE & ZIP CODE

Mail this form with your payment to: 120 North Victory Boulevard, Burbank, CA 91502
Or for faster service, call 1-800-2224382

ation.
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KRCL

Salt Lake City, Utah

:Underwriting Announcement: $20-30

s Blockbuster Music in Salt Lake City

* Cosmic Aeroplane in Salt Lake City

» Gray Whale CDs & Tapes in Salt Lake City

» Modified-Alternative Music Source in Salt Lake City
* Rasberry CDs & Tapes in Salt Lake City

¢ Salt City CDs in Salt Lake City

KROK

Deridder, Louisiana

160 Second Spot: $10-20

* Radio America in Leesville
* On Cue in Deridder

KRSH
————Santa Rosa, California
160 Second Spot: $30-40
¢ Back Door Disc & Tape in Cotati
e Copperfield's Music in Santa Rosa
» The Last Record Store in Santa Rosa
* Music Coop in Petaluma

KRVM

Eugene, Oregon

:Underwriting Announcement: $10-20
* Cat's Meow in Eugene

e CD World in Eugene

* House Of Records in Eugene

* Record Exchange in Eugene

¢ Record Garden in Eugene

KSPN

Aspen, Colorado

:60 Second Spot: $30-40
e Sam Goody in Aspen

KSUT

Durango, Colorado

:Underwriting Announcement: $10-20
¢ Cabin Fever Music in Pagosa Springs
* The Record Man in Durango

¢ Rocky Mountain One-Stop in Cortez
¢ Southwest Sound in Durango

KTAO

Taos, New Mexico

:60 Second Spot: $10-20

e CD World in Taos

* Gordon's CDs Records & Tapes in Los Alamos
¢ Que Pasa in Taos

KTCZ

Minneapolis, Minnesota

:60 Second Spot: $225

¢ Best Buy in Minneapolis

¢ Down In The Valley in Golden Valley
¢ Electric Fetus in Minneapolis

¢ Let It Be Records in Minneapolis

e Sam Goody in Minneapolis

¢ Target in Minneapolis

“Although he made his musical mark in the 60’s,
Donovan is no relic. Sutras is full of timeless music that
would sound great any time, and “Please Don’t Bend” is
an excellent place to start” - Jody Denberg, KGSR

His first alb

american recordings &

Americun
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KTHX

Reno, Nevada

:60 Second Spot: $50-60

¢ J.).’s Ear Candy in Carson City
® Joby's Music in Truckee

* Mirabelli's Music City in Reno
* Soundwaves CDs in Reno

KTMN

Sante Fe, New Mexico

:60 Second Spot: $20-30

* Border's Books & Music in Albuguerque
* Bow Wow Records in Albuquerque

¢ Candy Man in Sante Fe

* Encore in Albuquerque

¢ Hastings in Sante Fe

* Rare Bear in Sante Fe

= KTNP
- Omaha, Nebraska

"' | RALBRALE A

160 Second Spot: $40-50
* Homer's CDs & Tapes in Omaha

KTUN

Vail, Colorado

:60 Second Spot: $20-30

* Affordable Music in Silverthorne
* Eagle Valley Music in Vail

¢ Poor Richard’s Music in Vail

KUMT

Sait Lake City, Utah

:60 Second Spot: $50-60

¢ Blockbuster Music in Salt Lake City
¢ Grey Whale CDs in Salt Lake City

¢ Rasberry Records in Salt Lake City

KUNC

No. Colorado, Colorado
:Underwriting Announcement: $10-20
¢ All That Jazz in Steamboat Springs
¢ Barnes & Noble in Fort Collins

¢ Budget Tapes & Records in Frisco

* The Finest Records, Tapes & CDs in Greeley

KUWR

Cheyenne, Wyoming
:Underwriting Announcement: $10-20
¢ Budget Tapes & Records in Casper
¢ DJ's in Cheyenne

¢ Hastings in Laramie

¢ Top Notch in Laramie

KXGO

Eureka, California

160 Second Spot: $20-30

* The Metro CDs & Tapes in Arcata
* The Works in Eureka

€ €04 h—F

WCBR

Chicago, Illinois

:60 Second Spot: $30-40

¢ The Compact Disc Store in Buffalo Grove

* Disc Go Round in Harwood Heights

¢ Hear Music in Schaumburg

* Paradise Records in Buffalo Grove

¢ Rainbow Records in Palatine

* Record Breakers in Hoffman Estates

* Rolling Stones Records & Tapes in Norridge

KXPK
Denver, Colorado
:60 Second Spot: $200

¢ Blockbuster Music in Denver

¢ Media Play in Denver

* Tower Records in Denver
® Twist & Shout in Denver
e Wax Trax in Denver

KXPT

Las Vegas, Nevada
:60 Second Spot: $50-60

* Tower Records in Las Vegas

KYIS

Oklahoma City, Oklahoma

:60 Second Spot: $50-60

* Blockbuster Music in Oklahoma City
* Hastings in Oklahoma City

* Randy’'s Music & Movies

wBJB

New York City, New York
:Underwriting Announcement: $30-40

¢ Almost Live CD Center in

* Jack’s Music in Red Bank

WAPS
Akron, Ohio

:Underwriting Announcement: $10-20

* Digital Daze in Akron

¢ Heartbeat Records in Kent

* Quonset Hut in Akron

¢ Time Traveler in Cuyahoga Falls

wBOS

Boston, Massachusetts

:60 Second Spot: $325

¢ HMV in Boston

e Letchmere Music
Department in
Boston

e Strawberries in
Boston

¢ Tower Records in
Boston

WCBE

Columbus, Ohio

:Underwriting

Announcement:

$20-30

¢ Border's Books &
Music in Columbus

¢ For The Record in
Columbus

* Singing Dog in
Columbus

* Used Kids in
Columbus

e World Record in
Columbus

wCLZz

Portland, Maine

:60 Second Spot: $20-30

* Amadeaus in Portland

¢ Border's Books & Music in Portland
¢ Bull Moose Music in Portland

* McBean’s Music in Brunswick

* Play It Again in Yarmouth

in Oklahoma City

WDET

Detroit, Michigan

:Underwriting Announcement: $30-40
¢ Car City Records in St. Clair Shores
* Record Time in Roseville

* Repeat The Beat in Royal Oak

* Street Corner Music in Southfield

Belmar

wWDJB

Ft. Wayne, Indiana

:60 Second Spot: $20-30

¢ Wooden Nickle in Ft. Wayne

i

WEBK

Killington, Vermont
:60 Second Spot: $20-30

¢ National Record Mart in Rutland

* The Sound Barrier in Rutland
e Strawberries in Rutland
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WEBX

Champaighn, lllinois

:60 Second Spot: $20-30

¢ Periscope Records in Champaign

¢ The Record Service in Champaign

¢ The Record Swap in Champaign

* Village Green Records in Champaign

WEHM

Long Island, New York

:60 Second Spot: $30-40

* Long Island Sound in East Hampton

¢ The Wall Record Store in Bridge Hampton

WERU
Blue Hill Falls, Maine
:Underwriting Announcement: $10-20

——— o AMadeus in Portland
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¢ Border’'s Books & Music in Bangor
* The Grasshopper Shop in Bangor
¢ Wild Rufus Records in Camden

WEVL

Memphis, Tennessee
:Underwriting Announcement: $10-20
¢ Cat's Compact Disc in Memphis

¢ Planet Music in Memphis

¢ Shangri La in Memphis

WFPK

Louisville, Kentucky
:Underwriting Announcement: $10-20
¢ Ear X-tasy in Louiville

¢ Holly Cooke in Louisville

¢ HMV in Louisville

WFUV

New York City, New York
:Underwriting Announcement: $100

* Border's Books & Music in Paramus
e Tower Records in Manhattan

WHPT

Tampa, Florida

:60 Second Spot: $160

* Blockbuster Music in Tampa
¢ Spec’s Music in Tampa

WIS

Key West, Florida

160 Second Spot: $20-30

¢ Record & Rogues in Key West
¢ Sam Goody in Key West

* Spec’s Music in Key West

WIBX

Ft. Myers, Florida

:60 Second Spot: $30-40

¢ Blockbuster Music in Ft. Myers
¢ CD Warehouse in Ft. Myers

e Spec’s Music in Ft. Myers

WKOC

Norfolk, Virginia

:60 Second Spot: $80-90

¢ Blockbuster Music in Virginia Beach
e Planet Music in Virginia Beach

¢ The Wall in Virginia Beach

WKZE

Sharon, Connecticut

:60 Second Spot: $20-30

» Oblonge Books & Music in Millerton
e Strawberries in Torrington

¢ Tune Street in Great Barrington

e The Wall in Kingston

WLUP

Chicago, lllinois

:60 Second Spot: $275

¢ Best Buy in Chicago

¢ Blockbuster Music in Chicago

e Border’'s Books & Music in Chicago
» Tower Records in Chicago

WMAX

Rochester, New York

:60 Second Spot: $40-50

e The House Of Guitars in Rochester
¢ The Record Archive in Rochester

WMKY

Lexington, Kentucky
:Underwriting Announcement: $10-20
¢ Bear's Wax Records in Lexington

* Cut Corner Records in Lexington

e Main Street Music in Morehead

¢ On Cue in Morehead

WMMM

Madison, Wisconsin

:60 Second Spot: $30-40

¢ Best Buy in Madison

¢ The Exclusive Company in Madison

WMMO

Orlando, Florida

:60 Second Spot: $110

* East West Records in Orlando
* Musicland in Orlando

e Peaches in Orlando

* Spec’s Music in Orlando

WMVY

Martha’s Vineyard, Massachusetts
:60 Second Spot: $20-30

* Above Ground Records in Edgartown

¢ Island CD in Vineyard Haven

¢ Newbury Comics in Hyannis

¢ Strawberries in Vineyard Haven

WMWV

Conway, New Hampshire

:60 Second Spot: $10-20

e The Music Shop in North Conway
e Sound Resort in North Conway

WNCS

Burlington, Vermont

:60 Second Spot: $30-40

e Buch Spelier in Montpelier
* Pure Pop in Burlington

WNCW

Wilmington, North Carolina
:60 Second Spot: $20-30

» Almost Blue in Asheville

e Horizon Records in Greenville
* New City Records in Knoxville
¢ Revolution in Charlotte

WNKU

Cincinnati, Ohio

:Underwriting Announcement: $20-30
e Border's Books & Music in Cincinnati
» Disc Jockey in Florence

» Everybody's Records in Cincinnati

* Joseph-Beth Books in Cincinnati

¢ Phil's Records Ft. Thomas

¢ Wizard's in Cincinnati

WOXF

Manchester, New Hampshire
:60 Second Spot: $40-50

¢ Relax Music in Manchester

* Strawberries in Manchester

WRLT

Nashville, Tennessee

:60 Second Spot: $50-60

* Blockbuster Music in Nashville
* Lucy's Record Shop in Nashville
¢ Sound Shop in Nashville

* Tower Records in Nashville

WRNR

Baltimore, Maryland

:60 Second Spot: $80-90

¢ Phantasmagoria in Wheaton

* Record & Tape Traders in Baltimore
* Tower Records in Annapolis

» Waxie Maxie in Wheaton

WRNX

Amherst, Massachusetts

:60 Second Spot: $40-50

¢ Dynamite Records in North Hampton
* For The Record in Amherst

* Newbury Comics in Amherst

e Platter Pus Records in Westfield

¢ Strawberries in Springfield

WRRX

Gainesville, Florida

:60 Second Spot: $20-30

¢ Babalu’s in Gainseville

¢ Hyde and Zeke in Gainseville
* Mediaplay in Gainseville

WRSI

Greenfield, Massachusetts

:60 Second Spot: $10-20

e About Music in Greenville

¢ Dynamite Records in North Hampton
¢ For The Record in Amherst
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EEY RETAIL

WSMS

Tupelo, Mississippi

:60 Second Spot: $10-20

* Be Bop Records in Starkville
® On Cue in Starkville

WTTS

Bloomington, Indiana

:60 Second Spot: $30-40

¢ Disc Jockey in Bloomington

¢ Karma Records in Bloomington

¢ Rick's Records in Indianapolis

¢ Streetside Records in Bloomington
¢ Track’s Records in Bloomington

WVAY
Wilmington, Vermont

mmm:60 Second Spot: $20-30

¢ Bartleby's in Wilmington
¢ Rap City in Brattleboro

WVOD

Dare County, North Carolina
:60 Second Spot: $20-30

¢ Radio Shack in Nagshead

¢ Quter Banks Music in Nagshead

WVRV

St. Louis, Missouri

:60 Second Spot: $100

» Streetside Records in St. Louis
¢ Vintage Vinyl in University City

a—C €O N

WXKR

Toledo, Ohio

:60 Second Spot: $30-40

* Boogie Records in Toledo

* Finders Records in Findlay

* Harmony House in Toledo

¢ Mediaplay in Toledo

¢ National Record Mart in Toledo

WXLE

Albany, New York

:60 Second Spot: $80-90

* Border’s Books & Music in Colonie
¢ Coconuts in Albany

¢ Strawberries in Albany

WXPN

Philadelphia, Pennsylvania
:Underwriting Announcement: $80-90

¢ Border's Books & Music in Brynmawr
¢ Mad’s in Ardmore

¢ Main Street Music in Manayunk

¢ 3rd Street Jazz & Rock in Philadelphia
e Tower Records in Philadelphia

WXRC

Charlotte, North Carolina

:60 Second Spot: $40-50

¢ Blockbuster Music in Charlotte

e Border’'s Books & Music in Charlotte
e Camelot Music in Charlotte

* Record Exchange in Charlotte

WXRT

Chicago, lllinois

:60 Second Spot: Call station for details
¢ Best Buy in Chicago

¢ Blockbuster Music in Chicago

¢ Border's Books & Music in Chicago

¢ Coconuts Music in Chicago

e Crow's Nest Records in Chicago

* Rock Records in Chicago

e Tower Records in Chicago

What do Tracy Chapman,
Michelle Shocked,
Neil Young
and Woodstock
have in common?

Alternative Plus - formerly Kornfeld Projects

Through our constant contact with radio and our unique
Web site we are in a position to serve the artist and radio with
.even more depth of artist evolvement than previously possible.

Whether as development, or as a writer or producer, the over 200 artists we've represented for major
and independent companies speaks for itself.

As always, we look forward to receiving yoi.lr product and presenting great music
to our friends in radio from labels that take it to the people. *

Alternative Plus is an equal opportunity artist development company. Our Web site and great phone will simply blow your mind!

www.alternativeplus.com ¢ 818.990.9569 « (f) 990.9549 ¢ (e) land@alternativeplus.com

WXRV

Boston, Massachusetts

:60 Second Spot: $80-90

¢ Border's Books & Music in Boston
e Lechmere’s in Boston

* Newbury Comics in Boston

¢ Strawberries in Boston

¢ Tower Records in Boston

WYEP

Pittsburgh, Pennsylvania
:Underwriting Announcement: $20-30
* Border's Books & Music in Pittsburgh
¢ National Music Mart in Pittsburgh

® Paul's CDs in Pittsburgh

¢ Premiere CDs in Pittsburgh

* Record Rama in Pittsburgh
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WELICENE BACK MY FRIENDS T¢ THE
SHew tHat hever enrs...

WEll WE'RE all ADULTS HERE. SERRY
FeR THE SHet oF ClasSic peality. ARD
new eh WitH THE SHew. HaPPY NEW
YEaR! LeT'S HEarR FreM all Yeu abult

Earth and check this out.” St. Peter returns in a
litle while and tells God that what the guy said
was true and he asks God what he should do.

God says, “Give him his buck back and fell

him fo go to hell.”

TYPES.
LeVe, cHUCKiIeHEaD.

A man made an appointment with his doctor,
complaining of his lack of energy and weight
loss. When he arrived at the clinic, the man
had a carrot protruding from one ear, a
cucumber sticking out of the other ear, a pea

pod filling one nostril, and a kernel of corn in
the other. The doctor took one look at him and
said, “I know what your problem is...you’re not
eating right.”

When the Lord made man, all the parts of the body
argued over who would be boss. The brain
explained that, since he controlled all the parts of
the body, he should be boss. The eyes spoke up, “I
should be boss, because without me he’d not see
the beauty of the world.” The legs argued that since
they took man wherever he wanted fo go, they
should be the boss. The stomach countered with the
explanation that since it digests the food, it should
be the boss. Then the asshole applied for the job.
The other parts of the body laughed so hard at this
that the asshole became mad and ciosed up. After
a few days the brain went foggy, the legs got
wobbly, the stomach got ill, and the eyes got
crossed and unable o see. They all conceded and
made the asshole boss. This proved that you don't
have to be a brain to be boss...just an assholel

4

A very rich man dies and goes to the Pearly
Gates where he meets God and St. Peter. God
says to him, “Since you accumulated so much
wealth on Earth, I'd like to know how much
you gave to charity fo help those less fortunate
than you.” The guy says, “Well, | once ran into
a homeless man on the street and gave him 50
cents.” God gets this incredulous look on his
face and says, “Is that all?” The guy thinks for
a second and says, “No, | once gave 50 cents
to a blind man begging for money on the
street.” God says to St. Peter, “Go down to

DILBERT’'S LAWS OF WeRK: 10. If you can't
get your work done in the first 24 hours, work
nights. 9. A pat on the back is only a few
centimeters from a kick in the butt. 8. Don't be
irreplaceable...if you can't be replaced you
can’t be promoted. 7. It doesn’t matter what
you do, it only matters what you say you've
done and what you're going to do. 6. After
any salary raise, you'll have less money at the
end of the month than you did before. 5. The
more crap you put up with, the more crap
you're going fo get. 4. You can go anywhere
you want if you look serious and carry a
clipboard. 3. To err is human, to forgive is not
our policy. 2. When you don't know what to
do, walk fast and look worried. 4. The last
person that quit or was fired will be held
responsible for everything that goes wrong.

Q: Your mother-in-law and your lawyer are in a
burning building and you can only save one of
them. What do you do?

A. Go out fo lunch. B. Go rent a movie.

A hobo came up to the front door of large,
beautiful farmhouse and rapped gently on the
door. When the owner answered, the hobo
asked, “Please sir, could you give me
something fo eaf? | haven’t had a good meal
in several days.” The owner said, “I've made a
fortune in my lifetime by supplying goods for
people. | never give anything away for
nothing. However, if you go around the back,
you'll see a gallon of paint and a clean paint
brush. If you'll paint my porch, I'll give you a
good meal.” So the hobo went around back
and a little later he again knocked at the front
door. The owner said, “Finished already?
Good. Come on in. Sit down. The cook will
bring your meal right in.” The hobo said,
“Thank you very much, sir. But there’s
something that | think you should know. It's not
a porch, it's a Mercedes.”

A vacationing penguin was driving through
Oregon when his Volvo broke down. He
called AAA and his car was towed to a local
garage where the mechanic told him he'd
need a couple of hours to check out the
problem. Since the penguin wasn't in a
particular hurry, he wandered off to look
around. In a local supermarket he bought fish
sticks and vanilla ice cream for lunch, and
then hung out in the frozen foods section until
it was time to return to the garage. The
mechanic, seeing him enter the garage, came
over wiping his hands on a rag and, shaking
his head, said, “It looks like you blew a seal.”
Blushing, the penguin quickly wiped his bill
with his flipper and replied, “Oh nol That's
just ice cream.”

Did you hear about the three guys who saved
Bill Clinton’s life2 One day three guys were
walking down the street when they saw Bil
Clinton jogging. He was about to cross the
street when a car suddenly came out of
nowhere, heading straight toward Clinton. The
three guys saw this and lunged and grabbed
Clinton before the car could hit him.
Afterwards, Clinton said they could have
anything they wanted. The first guy asked if he
could go to Stanford University. The President
said, “Sure.” The second guy asked if he
could go to U.C.L.A. The President said, “No
problem.” The third guy asked if he could be
buried at Arlington National Cemetery. The
President said, “Sure, but why2” The third guy
answered, “Because when my dad finds out
that | saved your life, he'll kill me.”

Q: What do you call a hooker working a
highway exit?
A: A tollhouse cookie.

God looked upon Adam and spoke, “I've got
some good news and some bad news. The
good news is that I'm going to give you a
brain and a penis.” “And the bad news?
Adam asked. “I'm going fo give you enough
blood,” God declared, “to use only one of
them at a time.”

ON-LINE JOKES: E-MQil THE "CHUCKICHEAD" ar BBUKONETWORKMACS.CoM
ROBERT "CHUCKIEHEAD” EncianD @ went inte a MCcrehalb’s YESterbpay anb Saib, "I'D Like
SOME FRI€S.” AND THE Gikl at THE CoUNTER SAiID, "WeUlD YU LK€ SOME FRIi€S WiTH THaAt?")
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The Stery T his Vieek,
WYRT - Chmgc

Vierd Case Too often record compdnies try to tell ¢ »storyn
ready enever 20 staticns dbout d Nel drtist whenh there isntt ohe to tell,

Lucky for us Vic Chesnutt's got a story.
Actually he's got several.
A boatload of critical acclaim.
Four indie albums.
An award-winning documentary.
And the most heady kind of
cult following imaginable,
including Garbage, R.E.M,,
The Smashing Pumpkins
and
other artists who covered
his extraordinary songs
for Sweet Relief Il.

So here's the first track from
the man
Spin calls “genius.”
Now that you don't
have to listen to us,
you can listen to
Vic.
Lucky you.

; J] AMZE»’T Wez
i
,“Gcrgeoug_ arréer' with a rare <
(13 ! ' ‘ ;‘ —?
Vic Chesnntt is a her: thclegical prqoortlcns' -', '

Management: Kew fo}

hollywoodandwine. co Q ’



WILLIAM
T{-)Pjﬂ“ﬁl

WILLIA\I‘T’/PL'EY

Black River

“a0 Don’'t Wanmna Go)
- Uptown”

Former lead singer of THE BLESSING
(‘Delta Rain”, “Highway Five” & “Hwricane Room”)

tetallyadult #1 Most Added 31/26

SKMTT! WXPN! WRLT! KTAO!
WXRV! WYEP! KUMT! KGSR!

“Distinctive, powerful, potent — there are
echoes of great influences hut William Topley
is always his own man. This is a lovely record,

big-hearted, emotional and strictly legit.”

Mark Knopfler — Dire Straits

For information contact:
Chris Stacey @ 800-456-4971
David Einstein A3 @ 212-333-8000

Management:
Paul Crockford Management
London Tel: 011-44-171-792-4313

~eAVIN

3 ﬁ

-

The\jflrst smgle from

ln sta&es ﬁ?nucﬁ'y 28th

.

‘Monaie Dicls Bodgin ‘ |
r M-8Q Mum@mem Co’q’uny =N
Pv&lly& I:'ngmae(aeWnd Mn\gd‘! Dop-Smish -
e fowoondog odu:honwg‘k’ v % e
R "‘.N hnp //‘wWQlonpalch -com e Ak \
' x
v N
s ’ »’ % N

1 . 1 ecords






