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steveforbert.com 

On Tour 

"Young Guitar Days proves 
that, like Dylan, 

Springsteen and 
Young, Forbert often 
left the best songs fully 

realized and arranged — 
off his albums pnoper” 

—No Depression 

6/29 
6/30 
7/17 
7/18 
7/20 
8/4 
9/14 
9/15 
9/20 
9/21 
9/22 
9/23 
9/28 
9/29 

Rochester, NÏ 
Earleville NY 
Reno NV 
Sacramento CA 
Santa Monica, CA 
Hillsdale, NY 
Bryn Mawr, PA 
Tom's River, Nj 
Portland, ME 
Camden, ME 
Bradford, VT 
Bridgeport, CT 
Norfolk, VA 
Carrboro, NC 

with many more pending! 

Blending traditional polka with 

Cajun, Country & Tex-Mex, 

LynnMarie has been dubbed the 

“alt.polka rocker! 
Squeezebox includes LynnMarie's 

Break 
hk your dancin' shoes _ 

with "Come Back 
My Baby" as heard orf^B 
TuneUp CD #52 

and the new 
album! 

"Even in his formative 
years, Forbert penned 

emotional stories 
with a keen eye for detail 
and a poet's sense 
of what to leave in and 

what to leave out" 
- Performing Songwriter 

CONTACT: Brad HunrJheWNS Group 
845-358-3003 (p): 845-358-7277 (f): 
bhsabres@aol.com 
Mary Sack. Relentless/Nashville. 
615-252-4124 (p): 615-252-4130 (f); 
mary@madacy.com 

0 
relentless 
nantiville 

Range, Roots ... 
Relentless/Nashville 

relentlessnashville.com 

OF Relentless/Nashville 2001 a unit of Madocy Entertainment Group, Inc. 

ear-catching interpretations of 
The Who's SqueezeBox, Stevie 

Wonder's Signed, Sealed Delivered-

Tm Yours, Dwight Yoakum's The Distance 

Between You and Me, Tennessee Waltz as 

well as modern versions of traditional 

polka favorites. 

On Tour 
6/22-6/23 
7/28-7/29 
8/3 
8/8-8Z9 
8/12-8/13 

Denver, CO 
Lowell, MA 
Cleveland, OH 
Bethlehem, PA 
"From Clevelanc 
to Lipa Park" 

First female Grammy nominee for "Best Polka 
Recording" at the 2001 Grammys! 

Awarded "Vocalist Of The Year" (2001) by the 
International Polka Association! 

Interview staple on morning radio shows, late 
night television & more! 

with many more pending! 

CONTACT: Jim Rink. Rink Entertainment. 877-LYNNMARIE (p); 615-646-0262 (f): rinkent@aol.com 
Mary Sack. Relentless/Nashville. 615-252-4 124 (p): 615-252-4 130 (f): mary@madacy.com 

madacy.coi 



LETTER FROM THE EDITOR 

Well, alrighty then. That was certainly interesting. It's been a crazy month at Totallyadult, from off-

again, on-again charts to monitored airplay and a whole new online tracking presence, we came 

through, ultimately, better by addition rather than by subtraction. In the coming weeks, as 

Totallyadult delves deeper into Americana and we start taking a closer look at the people and companies 

that make up the Adult Rock and Americana formats, even going so far as to explore the middle ground 

between Adult Rock and Hot A/C radio, we believe that the name Totallyadult will soon mean more than 

ever to those who support it, who utilize it, who've grown accustomed to it and, to some, who can't live 
without it. 

Now that the show’s over and good citizens everywhere can get on with their lives, we begin the task of 

refocusing on what we've always done. High on that list is this here collection of pages you now hold. It’s 

the 41 st time we’ve delivered Totallyadult with in-depth features about the artists and people who make 

this format so unique. They say that timing is everything, and this month Totallyadult benefits from incredi¬ 

ble timing: Lucinda Williams adorns our cover even as she stands tall at the top of both our Americana 

Roots and Non-Commercial airplay charts. KGSR Austin's Jody Denberg, who’s a good friend of Lucinda’s, 

chatted at length with the singer/songwriter about Essence, and you can read a good, long portion of that 

conversation beginning on page 30. 

This particular issue also features interviews with David Crosby and Marcia Ball, a pair of artists who are 

obviously no strangers to Adult Rock and/or Americana. Crosby spoke with TA's Matt Lawton about his 

second studio release with CPR, but he didn’t stop there. You gotta read his take on President Bush. 

Marcia Ball, meanwhile, chatted it up with longtime TA contributing writer Megan K. Hey about Presumed 

Innocent, a top-10 Americana album and top-20 Non-Com release. 

Two newcomers are also covered in these pages: Pete Yorn, who's created one of the more wonderful 

debut albums in recent memory, told me his story, while Boulder’s rising stars, The String Cheese Incident, 

gave new TA contributing writer Jennifer Edelston the scoop on their new album, Outside Inside, along 

with how they put together their own machine to release, distribute, book, publicize and promote their 

music nationwide. 

TA went to Nashville for our radio and label profiles this time around. Rev. Keith Coes gave our own Casey 

Alfaro the rundown on Commercial reporter WRLT, Lightning 100, while Matt Lawton discussed the new 

Relentless/Nashville label with National Director, Marketing & Promotions Mary Sack. Each feature offers a 

closer look at a pair of industry professionals who frequent the same Nash-Vegas clubs and taverns. 

There are also in-depth and updated contact lists for the largest reporting panel of Adult Rock and 

Americana stations you'll find anywhere, along with names and numbers for more than 115 different labels. 

And there's even a page of Chucklehead’s latest to help lighten everything up a bit. 

We're confident that the information inside will be valuable to you. As always, this was a labor of love for 

Matt, Casey and myself, as well as Amy Martin, who did much of the design work that you see throughout. 

I can’t say “thanks” enough to Matt, Casey, Amy, Production Director Frank Anastasia and everyone else 
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t@tallyadult 
Commercial Adult Rock Contacts 

Music Cal) Times are based on the station’s own time zone. 

TTh 2-3pm CKEY Niagra Falls, Ontario Rob White Program Director 905.356.6710 
www.river.fm fax 905.356.0696 

ThF9-11am KBAC Santa Fe, New Mexico Ira Gordon VP/GM irag@kbac.com 505.989.3338 

Sam Ferrara Assistant PD fax 505.989.3881 
www.kbac.com 

T 3-5pm KBCO Boulder, Colorado Scott Arbough Program Director 303.444.5600 

Keefer Music Director fax 303.449.3057 
www.kbco.com 

Th 10am-noon KBXR Columbia, Missouri Kevin Redding Program Director redding@bxr.com 573.449.1520 

Steve Brill VP Programming fax 573.449.7770 
www.bxr.com 

W 10am -noon KCTY Omaha, Nebraska Max Bumgardner Program Director max@1069thecity.com 402.342.2000 

Christopher Dean Music Director fax 402.561.9467 
WWW.1 069thecity.com 

Th10am-noon KDBB Park Hills, Missouri Greg Camp Program Director greg@b104fm.com 573.431.6350 

Glenn Barry Assistant PD fax 573.431.0850 
www.bl 04.com 

TTh 2-4pm KDBX Brookings, South Dakota Mike Ehlers Music Director 605.692.9125 

Mike Hart Program Director fax 605.692.6434 
www.depotradio.com 

MTF 10am-2pm KEGR Concord, California Steve O’Brien Program Director 925.945.2468 
fax 925.674.9487 

MTW 3-4:30 pm KENZ Salt Lake City, Utah Bruce Jones Operations Manager bruce.jones@citcomm.com 801.485.6700 

Kari Bushman Music Director fax 801.487.5369 
WWW.1 075.com 

MT Ham-noon KFAN Fredericksburg, Texas J D Rose Program Director 830.997.2197 
www.texasrebelradio.com fax 830.997.21 98 

Th 9am-noon KFM U Steamboat Springs, Colorado Sam Scholl Program Director 970.879.5368 
www.kfmu.com fax 970.879.5843 

W 3-5pm KFOG San Francisco, California Dave Benson Program Director 415.817.5364 

Haley Jones Music Director hjones@kfog.com fax 41 5.995.7007 
www.kfog.com 

M3:15-6:15pm KGS R Austin, Texas Jody Den berg Program Director jdenberg@kgsr.com 512.832.4000 

Susan Castle Music Director fax 512.832.1579 
www.kgsr.com 

W 9am-3pm KHUM Ferndale, California Gary Franklin Assistant PD 707.786.5104 

Michael Dronkers Music Director fax 707.786.5100 
www.khum.com 

Th10-12pm KINK Portland, Oregon Dennis Constantine Program Director dennis@kink.fm 503.226.5080 

Kevin Welch Music Director fax 503.517.6130 
www.kink.fm 

W noon-3pm KISM Bellingham, Washington Greg Roberts Program Director 360.734.9790 

Ron Warner Music Director fax 360.733.4551 
www.kism.com 

W 2-4pm F 10-noon KKMR Dallas, Texas Scott Strong Program Director sstrong@dfwradio.com 214.526.7400 
www.merge933.net fax 21 4.525.2525 

TWTh12-5pm KLRQ Clinton, Missouri Steve Stevens Program Director sstevens@klrq.com 660.885.7517 
www.klrq.com fax 660.885.831 8 

Th 9am-noon KLRR Bend, Oregon Doug Donoho Program Director dougd@klrr.com 541.382.5263 
www.klrr.com fax 541.388.0456 

TTh 2-3pm KM MS Bozeman, Montana Cara Wilder Program Director 406.586.2343 

Michelle Wolfe Music Director fax 406.587.2202 
www.mooseradio.com 

MW 10:1 5-1 1:45am KMTN Jackson. Wyoming Mark “Fish” Fishman Program Director 307.733.4500 
www.jacksonholeradio.com/kmtn.htm fax 307.733.7773 
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NANCI GRIFFITH 
Wh 

The premiere single 

from her new album 

her first album 

of all-new songs 

in four years 

Produced by 

RAY KENNEDY & 

NANCI GRIFFITH 

tstallyadult No.l Most Added 
Most Added Everywhere! 

KINK 
KGSR 
WXPN 
WKOC 
WRNR 
WMMM 

WFUV 
WRNX 
WMVY 
WYEP 
WFPK 
WDET 

And Many More! 

See Nanci on The Late Show 
With David Letterman on July 31 ! 

Coming Soon Austin City Limits! 

Management: 

RON STONE and BURT STEIN 
for Gold Mountain Entertainment 

Album in stores JULY 31 

NDS, 

WMPS 
KBAC 
KPI G 
KTHX 
KRSH 
WNCS 

www.nancigriffith.com 
www. nancigriffithonline.com 

On Elektra compact discs, www.elektra.com 
© 2001 Elektra Entertainment Group Inc..An AOL Time Warner Company. 



t®tallyadult 
Commercial Adult Rock Contacts (continued from previous page) 

Music Call Times are based on the station’s own time zone. 

W 9am-noon 

Th 2-5pm 

W 1-3pm 

MTW 8-1 Oam 

TTh noon-2pm 

W 10am-noon 

Th 10am-noon 

Th 9am-noon 

M 3-5pm 

Th 3-5pm 

M 1-5pm 

W 9-11am 

W 1-5pm 

Th 2:30-5:30pm 

Th 2-4pm 

W 10am-1 pm 

W 11am-1pm 

TTh 1-3pm 

T noon-2pm 

T 10am-1pm 

M 3-5pm 

W 10am-noon 

KMTT Seattle, Washington 

KOTR San Luis Obispo, California 

KOZT Fort Bragg, California 

KPIG Watsonville, California 

KROK Leesville, Louisiana 

KRSH Santa Rosa, California 

Chris Mays vp/gm 
Shawn Stewart Assistant pd 

Drew ROSS Program Director 
Rick Williams Music Director 

Kate Hayes Music Director 
Vicky Watts General Sales Mgr 

Laura Ellen Hopper Program Director 

Doug Stannard General Manager 
Sandy Blackwell Music Director 

Mark Mason Program Director 
Pam Long Music Director 

shawn.stewart@kmtt.com 
www.kmtt.com 

drewross@fix.net 

www.kotrfm.com 

www.kozt.com 

laura@kpig.com 
www.kpig.com 

sandy2@wnonline.net 
www.krok.com 

www.krsh.com 

206.233.1037 

fax 206.233.8987 

805.786.2570 

fax 805.547.9860 

707.964.7277 

fax 707.964.9536 

831.722.9000 
fax 831.722.7548 

337.463.9298 

fax 337.537.4152 

707.588.0707 

fax 707.588.0777 

KRVB Boise, Idaho 

KSPN Aspen, Colorado 

KTAO Taos, New Mexico 

KTCZ Minneapolis, Minnesota 

KTEE Aurora, Oregon 

KTHX Reno, Nevada 

KXST San Diego, California 

WBOS Boston, Massachusetts 

WDOD Chattanooga, Tennessee 

WEBK Rutland, Vermont 

WEHM Amagansett, New York 

WJAA Seymour, Indiana 

WKOC Norfolk, Virginia 

WKPQ Hornell, New York 

WKZE Sharon, Connecticut 

WLPW Lake Placid, New York 

Brandon Dawson Program Director 

Sam Scholl Program Director 

Brad Hockmeyer Program Director 

Lauren MacLeash Program Director 
Mike Wolf Assistant PD 

Linda Roberts Program Director 
Carl Widing Music Director 

Harry Reynolds Program Director 
Dave Herold Music Director 

Dona Shaieb Program Director 

Amy Brooks Music Director 

Danny Howard Dir of Programming 
Gene Lovin Assistant pd 

Spider Glenn Program Director 
Dan Ewald Operations Manager 

Brian Cosgrove Assistant pd 
Steve Ardolina Program Director 

Robert Becker Program Director 
Kris Kreinhagen Music Director 

Paul Shugrue Program Director 

Lynn O’Brian Program Director 
Hap O’Neil Music Director 

Hal Lefferts Program Director 

Phil Henry Program Director 
David Bogdan Music Director 

bdawson@journalbroadcastgroup.com 208.344.351 1 
fax 208.336.3264 

www.kspn.net 

hock@laplaza.org 
www.ktao.com 

www.cities97.com 

970.925.5776 
fax 970.925.1142 
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carlwiding@aol.com 
www.ktee.com 

www.sets102.com 

505.758.5826 
fax 505.758.8430 

612.339.0000 

fax 61 2.333.2997 

831.655.5833 

fax 503.678.1795 

775.333.0123 

fax 775.333.0101 

858.678.0102 
fax 858.320.7024 

www.wbos.com 

www.965mtn.com 

www.webk.com 

www.wehm.com 

paulshugrue@thecoasLcom 
www.thecoastcom 

www.wkpq.com 

www.wkze.com 

www.radiolakeplacid.com 

617.822.9600 
fax 617.822.6759 

423.321.6200 

fax 423.321.6270 

802.775.7500 

fax 802.775.7555 

631.267.7800 

fax 631.267.1018 

812.523.3343 

fax 812.523.5116 

757.640.8500 
fax 757.640.8552 

607.324.2000 

fax 607.324.2001 

860.364.5800 
fax 860.364.01 29 

518.523.3341 

fax 518.523.1349 



t@tallyadult 
Commercial Adult Rock Contacts 

Music Call Times are based on the station's own time zone. 

Th 3-5pm WMMM Madison, Wisconsin Tom Teuber Program Director tteuber@prodigy.net 608.826.0077 

Mike McCoy Assistant MD fax 608.826.1 245 
WWW.1 055triplem.com 

MTW 8-1 0am WMPS Memphis, Tennessee Lonnie Trad away Operations Manager 901.375.9324 

Alexander Inzer Program Director fax 901.366.0377 
www.memphispig.com 

TWTh 2-3pm WMVY Vineyard Haven, MA Barbara Dacey Station Manager bdacey@mvyradio.com 
www.mvyradio.com 

508.693.5000 
fax 508.693.821 1 

MTW12:30-3pm WMWV Conway, New Hampshire Mark Johnson Music Director mark@wmwv.com 
www.wmwv.com 

603.447.5988 
fax 603.447.3655 

TW 2-3pm WNCS Montpelier, Vermont 

MTWThF 9am-5pm WOKI Knoxville, Tennessee 

Jody Petersen Music Director 
Greg Hooker Program Director 

Shane Cox Program Director 
Sarah McClune Music Director 

www.pointfm.com 

802.223.2396 

fax 802.223.1 520 

865.588.6511 

fax 865.656.7487 

— 

WWW.1 00theriver.com 

Th 2-4 pm WorldClassRock.com 
Santa Monica, CA 

TTh 2-4pm WRLT Nashville, Tennessee 

Long Paul Program Director 

Keith Coes Music Director 
David Hall Operations Mgr/PD 

Th 10:30am-1 2:30pm WRNR Annapolis, Maryland 

Th 2-3:30pm WRNX Holyoke, Massachusetts 

W 1-3pm WRSI Northampton, Massachusetts 

Jon Peterson Operations Manager 
Alex Cortright Program Director 

Lesa Withanee Operations Manager 

Sean O’Mealy Program Director 
Johnny Memphis Music Director 

T 2-3pm/Th 11am-1p W ï I S Bloomington, Indiana Jim Ziegler Program Director 
Marie McCallister Asst pd/Mus Dir 

T 2-5pm WVOD Manteo, North Carolina Matt Cooper Program Director 

MW 11am-3pm WXRT Chicago, Illinois Norm Winer VP Programming 
James VanOsdol Music Director 

M 11:30am-2pm WXRV Haverhill, Massachusetts Joanne Doody Program Director 
Dana Marshall Music Director 

T 11am-1pm WYKT Joliet, Illinois Mike TomanO Program Director 
Keith Bansemer Operations Manager 

WTh9-10am WYYB Nashville, Tennessee Rusty Miller Music Director 
David Hall Operations Manager/PD 

WTh 3:30-5pm WZEW Mobile, Alabama Linda Woodworth Music Director 
Brian Hart Program Director 
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www.worldclassrock.com 

www.wrltcom 

www.wrnr.com 

www.wrnx.com 

sean@wrsi.com 

www.wrsi.com 

mariered@wtts.com 
www.wttsfm.com 

www.wvod.com 

winer@wxrtwscr.cbs.com 

www.wxrt.com 

danamarshall@92.5theriver.com 

www.wxrv.com 

mtomano@staradio.com 

www.katl 055.com 

rusty@wyyb.com 

wyyb.com 

www.wzew.com — 

310.899.6999 
fax 310.395.8736 

615.242.5600 

fax 615.985.0316 

410.626.0103 

fax 410.267.7634 

413.536.1105 
fax 413.536.1153 

413.774.2321 

fax 413.772.6400 

812.332.3366 

fax 81 2.333.7663 

252.473.1993 
fax 252.473.1757 

773.777.1700 

fax 773.427.3543 

978.374.4733 

fax 978.373.8023 

815.727.9555 

fax 815.724.1025 

615.242.5600 

fax 615.242.9877 

334.344.1065 

fax 334.476.1065 



t®tallyadult 
Kon-Commercial Adult Rock Contacts 

Music Call Times are based on the station’s own time zone. 

W 9am-noon Acoustic Cafe Ann Arbor, Ml Rob Reinhart Program Director rob@acafe.com 
www.acafe.com 

734.761.2043 
fax 734.761.4412 

TW 9am-5pm DMX Music Los Angeles, CA Dave Sloan Music Director sloand@dmxmusic.com 
www.dmxmusic.com 

310.444.1744 

fax 310.444.1717 

W noon-3/Th 1-3 KCRW Santa Monica, California Nic Harcourt Music Director 
Eric J Lawrence Music Coordinator 

nic.harcourt@kcrw.com 310.450.5183 
fax 310.450.7172 

MF 9am-5pm KKCR Princeville, Hawaii Jon Scott Music Director 
Dean Rogers Program Director 

W 12:30-3:30pm KLCC Eugene, Oregon Michael Canning Music Director 
Don Hein Program Director 

WTh Ham-noon KN BA Anchorage, Alaska Loren Dixon Program Director 
Tina Spears Music Director 

www.kcrw.org 

www.kkcr.org 

www.klcc.org 

ldixon@knba.org 

www.knba.org 

MTh 12:30-2:30pm KPFT Houston, Texas Mary Ramirez Program Director 
Garland Ganter General Manager 

www.kpft.org 

TTh 8:30-1 0:30am KRCC Colorado Springs, Colorado Jeff Bieri Music Director jbieri@coloradocollege.edu 
www.krcc.org 

T noon-5pm KRCL Salt Lake City, Utah Doug Young Music Director 
Troy Mumm Operations Manager 

www.krcl.org 

M 10-11am KRVM Eugene, Oregon Don Ferrell Program Director 
www.krvm.com 

Th 9am-noon KSUT Ignacio, Colorado Stasia Lanier Music Director 
Steve RaUworth Program Director 

stasia@ksutorg 

www.ksutorg 

M 1-4pm/T 9-1 1am KUNC Greeley, Colorado Kirk Mowers Music Director 
Kyle Dyas Assistant MD 

kmowers@kunc.org 

www.kunc.org 

W 1:30-4pm KUWR Laramie, Wyoming Roger Adams Program Director 
Don Woods Music Director dwoods@uwyo.edu 

www.uwyo.edu/wpr/ 

T 10am-2pm KVNF Paonia, Colorado Candy Pennetta Music Director 

T noon-3pm Maine Public Broadcasting 
Blue Hill, Maine 

Sara Willis Music Director 
Charles Beck Program Director 

T 1-5pm Music Choice West Orange, NJ Adam Neiman Program Director 
Liz Opoka Music Director 

W 10am-4pm WAPS Akron, Ohio Bill Gruber Program Director 

W 3-5pm WBJB Lincroft, New Jersey RUSS BorriS Music Director 
Tom Brennan Program Director 

MW 1-3pm WBZC Pemberton, New Jersey Bonnie Hart Program Director 

Th 4-6pm WCBE Columbus, Ohio Maggie Brennan Music Coordinator 
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818.981.9876 
fax 240.384.8450 

541.726.2224 
fax 541.744.3962 

907.258.8880 
fax 907.258.8803 

713.526.4000 
fax 713.526.5750 

719.473.4801 
fax 71 9.473.7863 

801.363.1818 
fax 801.533.9136 

541.687.3370 
fax 541.687.3573 

970.563.0255 
fax 970.563.0399 

970.378.2579 
fax 970.351.1780 

307.766.6624 
fax 307.766.6184 

970.527.4866 
fax 970.527.4865 www.kvnf.org 

saradj@acadia.net 207.941.1010 
fax 207.942.2857 

www.mpbc.org 

aneiman@musichoice.com 

www.musicchoice.com 

billgruber@hotmail.com 
WWW.91 3thesummit.com 

rborris@wbjb.org 

www.wbjb.org 

staff.bcc.edu/radio 

www.wcbe.org 

973.731.0500 
fax 973.731.6505 

330.761.3099 
fax 330.761.3240 

732.224.2457 
fax 732.224.2494 

609.894.9311 
fax 609.894.9440 

614.365.5555 
fax 614.365.5060 



t@tallyadult 
Non-Commercial Adult Rock Contacts 

Music Cail Times are based on the station’s own time zone. 

MT 1-4pm 

Th 1-5pm 

T 11am-2pm 

T 2-4pm 

M 4pm-6pm 

W 5-7pm 

MTh 8-1 1am 

F 10am-1pm 

MT noon-2pm 

MT 1-3pm 

MTWThF 9-1 1am 

TW 1 -3pm 

T3-6pm 
F10am-12pm 

W 3-6pm 

TW noon-1 pm 

M 3-5pm 

WTh 8-1 Oam 

M-F Ham-noon 

T 1-4pm 

W 10am-4pm 

W 3-6pm 

WDET Detroit. Michigan 

WDIY Bethlehem, Pennsylvania 

WERU East Orland, Maine 

WEVL Memphis, Tennessee 

WFPK Louisville, Kentucky 

WFUV Bronx, New York 

WGWG Boiling Springs, NC 

WMFO Medford, Massachusetts 

WMKY Morehead, Kentucky 

WMNF Tampa, Florida 

WNCW Spindale, North Carolina 

WNKU Highland Heights. Kentucky 

WNRN Charlottesville, Virginia 

World Cafe Philadelphia, PA 

WRVG Georgetown, Kentucky 

WUKY Lexington, Kentucky 

WUMB Boston, Massachusetts 

WUTC Chattanooga, Tennessee 

WXPN Philadelphia, Pennsylvania 

WYCE Grand Rapids, Michigan 

WYEP Pittsburgh, Pennsylvania 

Judy Adams Program Director 
Martin Bandyke Music Director 

Neil Hever Program Director 
Katie Riess Assistant MD 

Joel Mann Program Director 

Brian Craig Program Director 

Dan Reed Program Director 
Stacy Owen Assistant PD 

Chuck Singleton Program Director 
Rita Houston Music Director 

Jeff Powell Operations Manager 

Morgan Huke Music Director 

Paul Hitchcock Program Director 

Randy Wynne Program Director 

Mark Keefe Program Director 
Kim Clark 

Michael Grayson Music Director 
David Arnold General Manager 

Gwen Kern Program Director 
Anne Williams Music Director 

Bruce Warren Program Director 

Keith West Program Director 
Jerry Gerard Music Director 

Stacy Yelton Program Director 

Brian Quinn Program Director 
Marilyn Rea Beyer Music Director 

Richard Winham Music Director 
Mark Colbert Program Director 

Bruce Warren Program Director 
Helen Leicht Music Director 

Catherine Black Operations Manager 

Rosemary Welsch Program Director 
Chris Griffin Asst PD/Mus Dir 
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jadams@wderfm.org 
mbandyke@wdetfm.org 
www.wdetfm.org 

neil@wdiyfm.org 

www.wdiyfm.org 

www.weru.org 

www.wevl.org 

dreed@wfpk.org 

www.wfpk.org 

chuck.singleton@wfuv.org 

www.wfuv.org 

www.wgwg.org 

morganhuke@yahoo.com 
www.wmfo.org 

p.hitchc@morehead-stedu 
www.moreheadstate.edu/wmky 

rwynne@wmnf.org 
www.wmnf.org 

kim@wncw.org 
www.wncw.org 

grayson@nku.edu 

www.wnku.org 

gwen@wnrn.org 

www.wnrn.org 

www.worldcafe.org 

keithwest@worldradio.org 

www.wrvg-fm.org 

wuky.uky.edu 

brian.quinn@umb.edu 

www.wumb.org 

richardw@chattanooga.net 

www.wutc.org 

brucew@xpnonline.net 

www.xpn.org 

cat@grcmc.org 
www.wyce.org 

www.wyep.org 

313.577.4146 
fax 313.577.1300 

610.694.8100 
fax 610.954.9474 

207.469.6600 
fax 207.469.8961 

901.528.0560 
fax 901.528.0561 

502.814.6500 
fax 502.814.6599 

718.817.4550 
fax 718.365.9815 

704.406.3525 
fax 704.434.4338 

617.625.0800 
fax 617.625.6072 

606.783.2334 
fax 606.783.2335 

813.238.8001 
fax 813.238.1802 

828.287.8000 
fax 828.287.801 2 

859.572.6500 
fax 859.572.6604 

804.971.4096 
fax 804.971.6562 

215.898.6677 
fax 21 5.898.0707 

502.868.6565 
fax 502.868.6566 

859.257.3221 
fax 859.257.6291 

617.287.6900 
fax 617.287.6916 

423.755.4756 
fax 423.755.2570 

215.898.6677 
fax 21 5.898.0707 

616.459.4788 
fax 616.742.0599 

412.381.9131 
fax 412.381.9126 



tStallyadult 
Americana Roots Contacts 

Music Cali Times are based on the station’s own time zone. 

W 9am-noon AcOUStlC Cafe Ann Arbor, Ml 

F 10-2pm DMX Music Los Angeles, CA 

Rob Reinhart Program Director 

Leanne Flask Music Director 
Rick Gillette VP Programming 

rob@acafe.com 
www.acafe.com 

leannef@dmxmusic.com 

www.dmxmusic.com 

734.761.2043 
fax 734.761.4412 

310.444.1744 
fax 310.444.1717 

T 1-4pm Th 12-3pm KBCS Bellevue, Washington 

MTWThF 3-5pm KBLK Horseshoe Bay, Texas 

Th Noon-6pm KDNK Carbondale, Colorado 

Bruce Wirth Music Director 
Kirsten Walsh Program Director 

Rick Star Program Director 
Kay Baker Promotion Director 

Skip Naft Music Director 
Wick Moses Marketing Director 

MW 10-noon KEXP Seattle, Washington 

W 2-5pm KFJC San Jose, California 

Don Yates Program Director 
Tom Mara General Manager 

Mike Miyake Music Director 
Steve Jaiclet General Manager 

WThF 2-5pm KFJM Grand Forks, North Dakota Michael Olson Program Director 
Melony Kraft Marketing Director 

bwirth@bcc.ctc.edu 425.564.2427 
fax 425.564.5697 

www.kbcs-fm.org 

rick@kbay.net 830.598.9479 
fax 830.598.6534 

www.kbay.net 

skip@kdnk.org 970.963.0139 
fax 970.963.0810 

www.kdnk.org 

206.520.5833 
fax 206.520.5899 

www.kexp.org 

650.949.7260 
fax 650.948.1085 

www.kfjc.org/netcasthtml 

michaeLolson4@und.nodak.edu 701 .777.2577 
fax 701.777.4263 

M Noon-3:30pm KG LT Bozeman, Michigan Rik James Program Director 
Phil Charles General Manager 

M 3:1 5-6:1 5pm KG SR Austin, Texas Jody Den berg Program Director 
Susan Castle Music Director 

MT 9-11am KHYI Plano, Texas Bruce Kidder Program Director 
Brett Dillon Assistant PD 

M-F 9am-5pm KKDY West Plains, Missouri Mike Michaels Assistant MD 
Chuck Boone Program Director 

TW 11 -3pm KNBT New Braunfels, Texas 

MTW 8-1 0am KPI G Watsonville, California 

T noon-5pm KRCL Salt Lake City, Utah 

Mattson Rainer Program Director 
Fred Stockwell General Manager 

Th 9am-noon KSUT Ignacio, Colorado 

Laura Ellen Hopper Program Director 

Doug Young Music Director 
Troy Mumm Operations Manager 

Stasia Lanier Music Director 
Steve RaUworth Program Director 

Th 1-2:30 KTJJ Farmington, Missouri Ryan McClain Music Director 
Mark Todi Program Director 

M-F 9am-noon KULP El Campo, Texas Clinton Robinson Program Director 

M-F 12-3pm KUT Austin, Texas Cheryl Bateman Music Director 
Hawk Mendenhall Program Director 

MT 10am-1pm KVMR Nevada City, California Alice MacAllister Music Director 
Brian Terhorst General Manager 

MTTh 9am-5pm KWMR Pt Reyes Station, California Kay Clements Music Director 
Joe Greer Assistant MD 

rikja mes@ mcn.net 

www.montana.edu/wwwkglt 

jdenberg@kgsr.com 

www.kgsr.com 

bruce@khyi.com 

www.khyi.com 

mike@kkdy 

www.kkdy.com 

mattson@knbtfm.com 

www.radionewbraunfels.com 

laura@kpig.com 
www.kpig.com 

www.krcl.org 

stasia@ksutorg 

www.ksutorgryryradioguy@hotmail.com 

www.j98.com 

clint@kulp1 390.com 
www.ku Iprad io.com 

www.kut.org 

www.kvmr.org 

kay@kwmr.org 

406.994.3001 
fax 208.723.2124 

512.832.4000 
fax 51 2.832.1 579 

972.633.0953 
fax 972.633.0957 

417.256.1025 
fax 417.256.2208 

830.625.7311 
fax 830.625.7336 

831.722.9000 
fax 831.722.7548 

801.363.1818 
fax 801.533.9136 

970.563.0255 
fax 970.563.0399 

573.756.6476 
fax 573.756.91 27 

979.543.3303 
fax 979.543.1546 

512.471.6395 
fax 512.441.3700 

530.265.9073 
fax 530.265.9073 

415.663.8068 
fax 415.663.0746 
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t®tallyadult 
Americana Roots Contacts 

Music Call Times are based on the station’s own time zone. 

TTh 2-6pm 

T 2-5pm 

Th 4-6pm 

M-F 10am-8pm 

MF 9am-Noon 

M-F Noon-2pm 

M-F 1-5pm 

T 11am-2pm 

M 4pm-6pm 

MW 12:30-2pm 

MTW 1-3pm 

T noon-3pm 

MT noon-2pm 

MT 1-3pm 

MTWThF9-11am 

T3-6pm 
F10am-12pm 

M-F 3-6pm 

MWF 11am-1pm 

WTh 8-1 Oam 

M-F 9am-5pm 

MTWTh 4-5pm 

W 6-9am 

KXCI Tucson, Arizona 

Music Choice West Orange, NJ 

WCBE Columbus, Ohio 

WDVR Sergeantsville, New Jersey 

WDVX Knoxville, Tennessee 

WEIU Charleston, Illinois 

WELY Ely, Minnesota 

WERU East Orland, Maine 

WFPK Louisville, Kentucky 

WHAY Whitley City, Kentucky 

WHEE Martinsville, Virginia 

WLFR Pomona, New Jersey 

WMKY Morehead, Kentucky 

WMNF Tampa, Florida 

WNCW Spindale, North Carolina 

WNRN Charlottesville, Virginia 

WRFL Lexington, Kentucky 

WSYC Shippensburg, Pennsylvania 

WUMB Boston, Massachusetts 

WVHL Farmville, Virginia 

wvxu Cincinnati, Ohio 

WWUH West Hartford, Connecticut 

Michael Hyatt Music Director 
Mike Landwehr Program Director 

Liz Opoka Program Director 
Adam Neiman Operations Manager 

Maggie Brennan Music Coordinator 

Fred Boenig Music Director 
Ginny Nappurano vp/gm 

Tony Lawson Program Director 
Mary DeSchampS Marketing Director 

Clayton Jackson Music Director 
Kane Klick Music Director 

Chad Yost Music Director 
Bill Arthur Program Director 

Joel Mann Program Director 

Dan Reed Program Director 
Stacy Owen Assistant PD 

Adam Phillips Music Director 
Dave Howe Program Director 

Bill Wyatt General Manager 
Patti Wyatt Station Manager 

Chip Lamey Operations Manager 
Matt Havilland General Manager 

Paul Hitchcock Program Director 

Randy Wynne Program Director 

Mark Keefe Program Director 
Kim Clark 

Gwen Kern Program Director 
Anne Williams Music Director 

Bobby Ray Music Director 
Claire Buxton Program Director 

Trevor P. Stottlemyer Music Director 
Chris Westbrooks General Manager 

Brian Quinn Program Director 
Marilyn Rea Beyer Music Director 

Bid Wall Program Director 
Cindi Wagner Traffic Director 

Lee Hay Music Director 
George Zahn Program Director 

Ed McKeon Music Director 
Colin Tipton Program Director 
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520.623.1000 
fax 520.623.0758 

lopoka@musicchoice.com 

www.musicchoice.com 

www.wcbe.org 

fboenig@ix.netcom.com 

973.731.0500 
fax 273.731.6005 

614.365.5555 
fax 614.365.5060 

609.397.1620 
fax 609.397.5991 

www.wdvx.com 

865.494.2020 
fax 865.494.3299 

217.581.7371 
fax 217.581.6650 

chad@wely.com 

www.wely.com 

www.weru.org 

dreed@wfpk.org 

www.wfpk.org 

www.whayradio.com 

bwyatt@whee.net 

www.whee.net 

lameyk@pro-usa.net 

218.365.4444 
fax 218.365.3657 

207.469.6600 
fax 207.469.8961 

502.814.6500 
fax 502.814.6599 

606.376.2218 
fax 606.376.5146 

540.632.9811 
fax 540.632.9813 

609.652.4780 
fax 609.748.5558 

p.hitchc@morehead-stedu 
www.moreheadstate.edu/wmky 

rwynne@wmnf.org 
www.wmnf.org 

kim@wncw.org 
www.wncw.org 

gwen@wnrn.org 

www.wnrn.org 

606.783.2334 
fax 606.783.2335 

813.238.8001 
fax 813.238.1802 

828.287.8000 
fax 828.287.801 2 

804.971.4096 
fax 804.971.6562 

www.wky.edu/studentorg/wrfl 

859.257.4636 
fax 859.381.9584 

stottle@epix.net 

brian.quinn@umb.edu 

www.wumb.org 

bid@wvhl.com 

www.wvhl.com 

www.wvxu.com 

emckeon@aol.com 

www.wwuh.org 

717.523.6006 
fax 717.477.4024 

617.287.6900 
fax 617.287.6916 

804.392.9393 
fax 804.392.6091 

513.458.3143 
fax 513.745.1004 

860.768.4703 
fax 860.768.5701 





It's impossible to put into words the power of 

music. It's an elusive sonic seduction that swirls 

around your soul before simply becoming part 

of your heart. By incorporating elements of jazz, 

rock, folk and soul, David Crosby, Jeff Pevar and 

James Raymond bring grace and elegance to your 

soul. 

Although named for its founding three members, 

CPR is actually a quintet featuring Steven 

DiStanislao on drums, Andrew Ford on bass, leg¬ 

endary rock figure David Crosby, his touring gui¬ 

tarist Jeff Pevar and his natural son James 

Raymond on keyboards. Raymond grew up with 

adoptive parents and never knew the name of his 

real father until the early '90s, at which point 

Crosby was in the throes of a terrifying liver trans¬ 

plant. Soon after Crosby's recovery, CPR were 

writing music together and in 1998 they released 

their brilliant self-titled disc. Three years later, CPR 

How do things like that work between the three of 
you? Is it a straightforward democracy, or are you 
the boss in CPR? 
Yeah, I’m the boss but it’s a very, very, very strong 
interchange between all of us. Everybody in the 
band affects the music strongly, including Steven 
DiStanislao, the drummer, and Andrew Ford, the 
bass player. They’re very creative guys, too, and we 
all affect it very strongly. 

Where did you find those guys? 
Andrew Ford’s a treasure and certainly the sanest 
guy in the band. I found him through James, who he 
had been playing with for many years. Steven 
DiStanislao is quite probably the best drummer I've 
ever played with in my life. He was best man at 
James' wedding and has been playing with James 
for 15, 20 years. 

Along with the bass and drums, there's a lot of 
instrumentation on Just Like Gravity, including keys 
and strings galore. How do you split up the string 
instruments between yourself and Jeff Pevar? 

dancers, and that comes from videos. Music videos 
turned it from being a musical art into a theatrical art 
and they’re very good at that. They couldn’t write 
their way out of a paper bag, though. Other people 
write the songs, other people play the instruments, 
other people make the records and in many cases, 
other people do the singing. 

Look, I'm not a big fan of them either, but now that 
I'm just sitting here thinking about it—it is very 
popular music right now and kids are listening to 
it a lot. Maybe in a weird way it's bringing back 
that Motownish groove of singing and harmonies 
and melody which hasn't really been around in 
pop music for awhile. 
Any music that makes them happy is good. I'm not 
saying they shouldn’t do it. It works great for kids 
and that's fine. But it's frustrating as hell to see con¬ 
structions like that making bazillions of dollars and 
to see artists like Shawn Colvin and Marc Cohn, 
who are unbelievable writers and the best singers 
alive, struggling to get a record out and struggling 
to get a record on the radio. That’s an inequality that 
bothers me a hell of a lot. 

have upped the ante with Just Like Gravity, a 

truly amazing album that ranks right up their 

with Crosby's best. 

I talked with the outspoken yet humble liv¬ 

ing legend, David Crosby, about CPR's latest 

release, his work with CSNY, the music indus¬ 

try, boy bands, life on the sea. ..hell, we even 

discussed the almighty president of these here 

United States of America! 

II think CPR has grown. I 

think you can hear in this 

record that we have bonded 

The last time we spoke, you were just about to 
release the Looking Forward album with 
CSNY. Were you at all shocked or amazed at 
how well that album and tour were received? 
I was grateful, but no, I wasn’t shocked. It is 
that band and people love it. It’s big and it's 
powerful and it's fun to do. And God knows I 
love doing it. I would love to do it some more. 

together more and become 

more of a band. I'm really 

happy about that. I think it 

shows us off as a band bet-

It's something I've got to live with too, 
because I'm in CSNY and CPR, so I get to 
see that CSNY is very good and is 
huge...then I also see that CPR is very good 
and we can’t get arrested. You know, we 
play clubs. That’s just how it is and those are 
the facts of the business today and there 
isn't anything we can do about it. This is a 
business where a whiskey company owned 
a quarter of the record business and then 
sold it to a French water company. Well, 
those guys wouldn't know a song if it flew up 
their nose and died. They haven't got a clue 
and they don't care to know about music. 
They're just not interested in music. They're 
looking to get another quarter-point of the 
market share. They really don't give a shit. 

Are the four of you planning anything? 
It's always up to Neil-so we'll see, but my 
guess is yes. He does what he wants, when he 
wants-and the reason he does that is not to be 

ter than before and in a way 
// 

mean or anything, but he just follows his muse. He 
does what music turns him on at the time that it 
turns him on, and that’s really what he needs to do 
to be that good. God, if it works for him the way it 
does and it turns out that well, you can't really argue 
with him about it. 

It's been about six years since your son, James 
Raymond, re-entered your life. What's your rela¬ 

tionship like with him now? 
It’s almost as if we were more like brothers than 
father and son because we’re both raising six-year-
old kids and we are brothers in our band. We have 
this other language that we get to speak with each 
other and it’s wonderful, man. He’s just an incredi¬ 
ble kid and much more grown up than I am. I 
shouldn’t call him a kid, but he’s such a brilliant 
musician. We’re very close, we love each other and 
love working together. Musically we are just incred¬ 
ibly intertwined. It’s really wonderful. 

Jeff Pevar plays all the lead guitar, a lot of the 
acoustic guitar and the mandolin-he plays anything 
with strings. He’s a great bass player, a great man¬ 
dolin player, a great electric guitar player and a 
great acoustic guitar player. He’s a goddamn 
genius guitar player. I play some of the acoustic gui¬ 
tar and on things like “Gravity” or “Climber" where I 
wrote the guitar part, I play it. James plays all the 
keyboards, Stevie played all the drums and Andrew 
played almost all of the bass. 

Who handles the harmony vocals? They fill the 
room amazingly. 
Well, we like that stuff. I love harmonies, man. It's 
James mostly, Jeff after that and Stevie as well. All 
three of them sing really well. 

Speaking of harmonies, what do you think of the 
boy bands out there right now? 
I think they're fakes-their constructions. None of 
those guys can play a guitar or write a song. They’re 
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new 

They're creating brand-name entities, 
which in a strange way you've become. 
Everyone knows of CSN and CSNY— 
worldwide. 
Yeah, well CSNY, everybody knows 
about it and we’re sort of a brand 
name. They wish they didn't have to 
deal with people like us. They wish 
we'd go away so they could stick some 

stuff in our place. 

Now, when you're on the road with CSN or 
CSNY you play the 20,000-seat arenas, but with 
CPR you play the smaller clubs and theaters. 
Which do you prefer playing? 
My favorite is 1,500 to 3,000-seat acoustically 
designed theatres with a proscenium arch. That's 
where you can do your absolute finest work 
because the acoustics are so good. But I’m happy 
to get to play at all. We work wherever they’ll hire us. 

So now you're out on the road with CPR and play¬ 
ing a lot of the new songs from Just Like Gravity. 
How do you compare this album to the first 
record? 
I think CPR has grown. I think you can hear in this 
record that we have bonded together more and 
become more of a band. I’m really happy about that. 
I think it shows us off as a band better than before 
and in a way that I’m really proud of. 

Continued ► 



ÇroÉM?Qvar 
Kaymona 

Is CPR more adventurous for you as a musician, as 
opposed to CSN or CSNY, or even your solo stuff? 
Well, I think in every one of those bands I try to push 
the envelope some and get it to expand and go for¬ 
ward. But I think CPR accomplishes that probably 
better than almost anything I've ever done. I'd rank 
it up there with my first solo album, If I Could Only 
Remember My Name, in terms of being able to 
push the envelope and try new stuff. 

Tell us about the album cover art. I love the boat 
and the all-seeing eye above it. 
My daughter Donovan did that. She's about 24 and 
she’s a painter, illustrator and animator filmmaker. 
The eye's like some greater thing up there watching 
our little voyage down below. The eye looks like, to 
me, like one of those pictures that you take of the 
stars circling around the North Star, where the 
North Star holds still and all the others rotate. 

I wqs thinking the same thing, especially as the 
new album ends with "Just Like Gravity" in a real 
peaceful way, just like If I Could Only Remember 
My Name does. 
Well, what happened was I had written that song 

Do you still go boating? 
All the time. I've been sailing since I was 11 here in 
Santa Barbara and I really love it. It entrances me 

and I was thrilled with it because I really like what 
it says. So I went in to demo it for the guys and 
I sat down with a guitar and went in the studio 
and played it. Then they said, “That’s it, you did 
it.” And I said, “Okay, so what are we gonna put 
on it?” And they said, “Nothing." I said, “You've 
got to be kidding?” And they said, “No that's it, 
man, that's all it needs. You can rest now.” I was 
really happy. 

There's a real depth to the songs on this album 
and a sense of adventure in the music. Let's go 
over some of the tracks, like "Darkness," which 
is one of my favorites. 
That's a brand-new song. I wrote the lyrics while 
we were recording and I brought them in and 
James wrote the music-and boy, did he write 
some out-there music. It’s some really outra¬ 
geous music. 

Can you tell me what it's about? 
I really have no way to tell you what my songs are 
about. They just come to me and I sort of look at 
the lyrics and I’m kind of amazed and say, “Jeez, 
where did that come from? What am I doing 
here?” I try to do it the best I can, but I don’t 
know if I can explain them. I remember I was sitting 
in the parking lot of Django's school and the line 
came to me, “Shadow and shade," and I realized 
there are differences and then it became, “There 
are distinctions in the darkness to be made,” and I 
love that. I just went with it. 

totally. There’s something romantic and wonderful 
and thrilling about it and I love it. And diving. We 
just got back from Fiji, going there and diving for 
about 10 days. Then I spend a lot of time flying air¬ 
planes, which I really love to do. I have a Beach 
Baron-a little, light twin-prop that I fly. 

How about a song that is a bit more specific, like 
"Jerusalem"? 
Isn't that a wild thing? There is an actual thing that 
is called Jerusalem Syndrome. What happens is 
every year people go to Israel and the Holy Land-
the center of three of the world’s great religions¬ 
and they have a psychotic experience. They think 
they are Mary Magdalene or Pontius Pilate or Jesus 
and they go slightly nuts for a while. James read this 
and wrote that incredible song about it. I think it’s a 
great song. 

How about "Katie Did"? What inspired that? 
It’s a girl from one of those little towns in the wheat 
fields in Canada who was just bored to tears and 
wanted to be a rock & roller. She kept singing along 
with the records and finally went down to America 
to try to make her way. It's a good story; it’s a 
natural story. 

When you're out on your great adventures 
across the globe, do you ever check in with 
www.crosbycpr.com and see what folks are talking 
about? 
Yeah, I do. It's run by my dear friend Stephen 
Barncard, the guy who engineered and co-pro-
duced tf I Could Only Remember My Name. He's 
a computer whiz and he runs the site. It’s a won¬ 
derful site and I read the BBS there. Also, there’s a 
thing called the Lee Shore [www.lee.shore.org]-
and I read E-mail there, too. 
My introduction to the Internet was a wonderful 

thing called The Well [www.thewell.com], which 
was the first online community, long before AOL or 
any of the others. It was started by the guys who 
started the Whole Earth catalog and it is really a 
wonderful place. So there are a lot of places online 
where I communicate with people that love our 
music. I think it’s good because it keeps you from 
‘ivory towering’ out. 

It's always good to get your personal views on pol¬ 
itics. Any thoughts on George Dubya and whére 
we're heading now? 
I think it’s pretty grim. Bush is just like a hood orna¬ 
ment. He’s been bought and paid for and the guys 
that bought and paid for him are the same guys who 
bought and paid for his dad. The last time they got 
in, they gave us the S&L scandal. They managed to 
skim the top 2% of the wealth in the country off and 
make the taxpayer pay for it. Those were all federally 
insured, so when all of those guys milked ’em dry 
and them let ’em go flat, we had to pay for it. I think 
you’ll see more of that. 

They got right to it, you know? I think the 
energy situation is a complete manipulation with¬ 
out any question at all. It’s them trying to justify 
breaking down every hope that we had of keep¬ 
ing the wilderness areas free from mining and oil 
drilling. They want in there and they're gonna get 
in there, so they're manipulating the circum¬ 
stances. It's like the gas crisis. Remember the 
gas crisis? It was a total manipulation. It was all 
bullshit. That was fake and this is fake. There isn't 
any energy crisis. They're manipulating it for their 
profit. 

Bush is doing what he was paid to do. The 
people who paid for him are getting their money's 
worth. For instance, in order to get the Religious 
Right, he said, “I will go after Roe vs. Wade." 
We're gonna lose that and we're gonna lose 
an awful lot of ground environmentally. 
Sociologically we're gonna lose a lot of stuff. I 
think we’re gonna see more of it and I think 
there's only one actual person in there who you 
could call honorable or responsible and that's 
Colin Powell. I think he’s a pretty decent guy and 
he’ll probably do a pretty good job. But the rest of 
them...Cheney, let's see, what did Cheney Used 
to do, what did he run, an oil company? Hmm, 
let me think now, what could this mean? 

Okay, so you're not too excited about our current 
administration, but are you in any way hqpeful 
about the future? 
I'm hopeful because the Constitution is a very 
resilient piece of work and the American people are 
very resilient, very inventive and a very strong group 
of people. I don't think that even these planet-rap¬ 
ing slimeballs can-“Now, don't candy-coat it, Dave, 
tell us how you really feel”-l think even they, can't 
destroy what's wonderful about this country. This is 
a great country and has great people and I think it 
will continue. 

Alright, lastly how is your health? 
My health so far is fine. Coming from almost being 
dead, every day I get is a huge enormous gift 
and I treat it that way, I try not to waste a damn 
minute. 

For more information on CPR, give Mike Klein a call at 310.^28.6656 
or zap him a note at mklein&goldcircle.com. And don't forget to 
stop by www.crosfeycpr.com and post a note! 
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NASHVILLE’S PROGRESSIVE RADIO GODS! U-r) Middayer Kerry D. 

Massey, General Manager Fred Buc, Operations Manager/PD David Hall 

and Music Director Rev. Keith Coes. 

He then went on to work 
at WLAC (News/Talk 
radio 1510) and WWRB 
(Rebel 100) in Nashville, 
the latter of which later 
evolved into WRLT. 
At the time Rebel 100 

turned into WRLT, it was 
a failing soft AC station 
and the call letters stood 
for Radio Light. But in 
1990, when Lightning 100 

What do heavy metal music 
directors and Reverends 
have in common? The 

answer would be nothing, unless 
you’re the Rev. Keith Coes, Music 
Director of Nashville’s WRLT 
Lightning 100. Keith got his start at 

was born, there was no official Adult 
Rock format or chart so WRLT would 
play whatever people would send 
them. From blues to rock to alterna¬ 
tive and folk, WRLT played it all. While 
other stations were stuck in ruts, 
Lightning 100 was sparking new 

the congregation of people in 
Nashville to the station voted five 
times by The Nashville Scene as 
Nashville’s No. 1 non-Country station. 
WRLT is part of the independently-

owned Tuned In Broadcasting, which 
owns an AM and FM station in 
Springfield, TN, and WYYB (The 
Phoenix) Nashville, as well as 
Lightning’s two frequencies, 100.1 
and 94.1, to make five signals total. 
Even though Lightning and The 
Phoenix share the same building, 
only one DJ is shared and the music 
directors are different. Yet the one 
thing the two stations do share is the 
Adult Rock audience of Nashville, 
which is unusual considering that 
several major markets don’t even 

WRVU (91 Rock) Vanderbilt back in 
1980 and stayed there for four years. 

Mary Brace, Mornings 

fires. In the 10 years that Keith has 
been at WRLT, he’s helped several 
—i operations managers and pro¬ 

gram directors, like Jon 

have one Adult Rock station. 
I recently had a phone conversation 

with The Rev. Keith Coes. We 
touched on a variety of subjects per-

Peterson, Fred Buc, Jessie Scott 
and the current Operations 
Manager and Program Director, 
David Hall. Keith has also directed 

taining to WRLT and the role he has 
played in its development during his 
10 years of preaching the word of 
Lightning 100. 

Who would be considered WRIT’S core artists? 
Core artists for our station would be, like, John Hiatt, Steve Earle, R.E.M., Lenny Kravitz, Shawn 
Colvin and U2, who we've been playing for years. Other stations jump on a single and when the next 
song goes and flops, they’ll drop the artist and you'll never hear from them again. We try to work with 
the artists and build careers instead of just building singles. 

Sheryl Crow 
Depeche Mode 
Delbert McClinton 
The Beatles 
U2 
Blues Traveler 
Phish 
Jason White 
Gary Glitter 
Afro Celt Sound System 
Sting 
Collective Soul 

“If It Makes You Happy” 
“Dream On" 
“Livin’ It Down” 
“Lady Madonna” 
“Beautiful Day” 
“Girl Inside My Head” 
“Bouncing Around The Room” 
“Average Joe” 
“Rock & Roll (Pt. I &2I” 
“When You’re Falling” 
“Brand New Day” 
“Run” 

I like that philosophy. How do you keep the music sounding so fresh over the years? 
David Hall and I get together for music meetings and decide what new music sounds good. Back 
when I worked in College radio in the early '80's, there was a lot of stuff that we played that seemed 
really, really weird at the time, like Elvis Costello, the Pretenders, R.E.M. and The Police. That was 
considered weird 'cause everyone else was playing Journey, Styx, REO Speedwagon and Foreigner. 
Some songs that were good 10 years ago may not sound so good nowadays, so they go to a “hold” 
category. Then there are always songs that make you say, “Wow, I haven’t heard that song in a while, 
let's go back and find it and put some new stuff in there with it.” But we always play a variety of music 
from rock, Triple-A, blues, folk and alternative. 

What do you look for in some of the music that you pick? 
We try to have our sets flow with some new artists and some older artists-mostly songs that you 
know-along with a few that you may not recognize. Hopefully there’ll be someone cool that you like 
and you'll tune in and keep listening. We front announce and back announce all the songs so that 
you'll know who the artists are. 
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Mix, which is a 12-week outdoor con¬ 
cert series that is free. It’s for 21-and-
over and we've got some good shows 
lined up for that. 

How often do you do live broadcasts? 
David Hall does a live radio broadcast 
Oevery Friday from a bar called 12th 
And Porter, a great club that holds 
350 people. This is in addition to 
NSN, which I've already mentioned. 

Over the years, WRLT has been part of 
the enormous Nashville’s River Stages, 
a three-day concert event in its fourth 
year with over 50 different artists per¬ 
forming on five different stages. You 
just wrapped up the event for this year.

Kerry D. Massey, Middays 

So what style of music do you like? 
I like everything, including blues, rock, metal, 
jazz and hip-hop. I like it all except mainstream 
country. 

Tell me about your weekday lineup of personali¬ 
ties. 
Our morning person is Mary Brace. She has a 
music intensive morning show. She came to our 
station from WEQX Albany, and she’s been 
here seven years. Mary also handles our Web 
site. Kerry D. Massey does the midday shift and 
he has a lunchtime show where people can 
E-mail or call in with their requests. He gets 
requests from all over the world via the Internet. 
Kerry actually works on both Lightning 100 and 
The Phoenix. David Hall handles afternoons. 
He's been at our station for around eight years 
now, and has been in this market for 20 years; 
he's worked at WKDF, WGFX and here at 
WRLT. He was just voted Nashville's Best Rock 
DJ by The Nashville Scene. David is also the 
program director for both Lightning 100 and 
Phoenix. Casey Smith does a show called The 
Night Show. He's off the hook and he plays a 
few more alternative-leaning tracks, usually 
things that fit our format but may not be worked 
as heavily toward Triple-A. Then it's me; I voice 
track overnights from midnight to 6 am. 

WRLT is not only known for its great music, but 
you guys also put on stellar shows. Tell us a little 
bit about some of your promotions and live shows. 
As far as promotions, we give away CDs, we 
work with clubs and give away concert tickets 
and we do fly-always and so on. It's more 
lifestyle-oriented than just giving away money. 
Our Nashville Sunday Night Series (NSN), 
which is a radio broadcast and Webcast, airs 
every Sunday night from a club called 3rd And 
Lindsley. NSN has been going on for five years, 
and we’ve had artists such as John Kay from 
Steppenwolf, Richard Thompson, North 
Mississippi Allstars, Train and DC Talk. We pro¬ 
mote it on the air and also through print ads. 
We’re also doing a show called The Uptown 

How did it go? 
We had a booth and we passed out all kinds of 
shirts, key chains, stickers and fans. It was, like, 
85° so the fans were real good. We interviewed 
about 13 or 14 bands over the weekend and we 
broadcasted it live. Some of the artists who 
came down were Steve Earle, The Black 
Crowes, The Cult and Blues Traveler. Our sta¬ 
tion plays over half the bands on the bill, so it 
makes it easy when they bring the bands to us. 
No one else in the market plays artists like Pete 
Yorn, String Cheese Incident, Todd Snider, Pat 
McGee Band or Five For Fighting. They bring 
them right to us and boom, we do an interview 
and we have them come out to the station and 
play live in the studio. 

Did you have a lot of people attend the River 
Stages event? 
Oh, they sold out on Saturday, which is the 
biggest day of the event. I'm guessing some¬ 
where close to 30,000 which was as full as I've 
ever seen that venue. 

How do you feel about doing on-air interviews? 
Our station conducts a lot of on-air interviews. 
We have a great studio to have people play in. I 
recently had in studio Josh Joplin Group, Five 
For Fighting, John Kay, Bob Weir and Steve 
Earle. 

You also have an environmentally friendly group 
known as Team Green. Can you tell me what Team 
Green is all about? 
Team Green is an environmental organization 
that is part of our radio station. It’s become more 
of a lifestyle thing where we’ve gone hiking, 
canoeing, skiing, trail-running and ice-skating. 
We currently have about 1,800 people signed 
up. Team Green has an activity almost every 
weekend. It’s a good way to get people involved 
who like the outdoors and it turns them onto the 
station. They get to meet other listeners who 
enjoy the same things. Laurel Creech from The 
Phoenix is in charge of that. We also have heavy 
promotion on our Web site about Team Green. 

Los Lobos 
Stevie Nicks 
Josh Joplin Group 
Tom Petty & The Heartbreakers 

Glen Phillips 
Michael Penn 
Collective Soul 
Kenny Wayne Shepherd Band 
Pete Yorn 
Lucinda Williams 
U2 
Bruce Cockburn 
Fatboy Slim 
Talking Heads 

“Reva’s House" 
“Planets Of The Universe’ 
“Gravity” 
“Don't Come Around 
Here No More” 
“Fred Meyers” 
“This And That” 
“Needs" 
“Where Was I" 
“Life On A Chain" 
“Essence” 
“Mysterious Ways” 
“Great Big Love” 
“Weapon Of Choice" 
“Road To Nowhere" 

David Hall, Afternoons 

Nine Days 
Train 
Shelby Lynne 
Lou Reed 
Radiohead 
Cake 
Smithereens 
U2 
Coldplay 
Goo Goo Dolls 
Tom Petty 
Jason White 
Eliza Carthy 
Red Hot Chili Peppers 

“Absolutely (Story Of A Girl)" 
“Drops Of Jupiter (Tell Me)” 
“Killin’ Kind” 
“What’s Good” 
“High And Dry” 
“Short Skirt, Long Jacket" 
“A Girl Like You” 
“Elevation" 
“Yellow" 
“Name” 
“Runnin’ Down A Dream” 
“Average Guy" 
“Train Song” 
“5oul To Squeeze” 

Continued 

“UVe are actually music fans here, which is some kind of a weird 
thing in the music business these days.” 

19 



Casey Smith, Nights 

Jonatha Brooke 
Mark Knopfler 
CPR 
Goo Coo Dolls 
Jane’s Addiction 
Cowboy Junkies 
Steve Earle 
Shawn Mullins 
Binocular 
Tricky 
Train 
Lucinda Williams 
David Mead 
Chris Whitley 

“Linger” 
“Do America" 
“Katie Did" 
“Black Balloon” 
“Ocean Size” 
“I’m So Open” 
“Feel Alright” 
“Everywhere I Go” 
“Deep” 
“Evolution Revolution Love” 
“Drops Of Jupiter (Tell Me|" 
“Essence” 
“Standing Here In Front Of Me” 
“Automatic” 

“We try to work with the artists and build 
careers instead of just building singles.” 

So, generally speaking, what age are the people who listen to WRIT? 
Our target audience for Lightning would be ages 25 to 44. The Phoenix extends a few years older 
than that. It's not just about age, it's about lifestyle. Recently an article in the newspaper talked about 
how all the local label heads listen to our station. People may work in country music, but they listen to 
our station. We play a variety, which means we don't play the same songs over and over again. We 
are actually music fans here, which is some kind of a weird thing in the music business these days. 

Does your advertising tend to be more local or do you run a tot of national spots? 
It's more local, just because we're a smaller station. We don't have the big numbers where 
McDonald's is going to buy time with us. The ad agencies just look at the numbers, they don’t look 
at the audience. So they’ll buy the Top 40, Alternative and Country stations. But people who own 
record stores and people who have restaurants or own local businesses listen to our station. They 
know where the music fans are who are going to buy their product. Often times our sales people get 
advertisers because they walk into a business that is already playing our station: boom, that's a 
potential advertiser right there 'cause they're already fans of the station. 

What makes WRIT stand out in a city that's known for country music? 
Well, in Nashville there’s lots of other music besides country music and we play a lot of it. We play 
singer/songwriters, rock music, cool specialty shows, other forms of music and we also spotlight 
local talent. 

So, you support the local music scene, too? 
If it's good, we play it all the time. If you look at our playlist right now, you'll probably see Kim's Fable, 
Jason White, The Shazam, Luvjoy, Will Hoge and Without Ruth. There are a lot of good bands here 
that are going to get signed. We try to be out on the street and kind of know what’s going on. 
Hopefully we'll catch them before they get signed and support them and when they play they'll fill up 
clubs around town. 

Are the people who are fans of WRIT also fans of The Phoenix? 
Definitely. The Phoenix plays a wide variety as well, a lot of singer/songwriter stuff. They have an acoustic show, a world music show, a blues show-they even play kind 
of a Triple-A show, but cranked up a few years in age from us. A lot of people who would listen to NPR would listen to this station and find the music very tasteful. 

What is the station's philosophy? 
We're just trying to do the right thing and our company motto is, “It's about the music," which is a 
good thing to keep in mind. 
Tell me about your General Manager. 
Our General Manager is Fred Buc. Fred started out in College radio as well so he’s always been a 
radio guy. He’s not, like, some accountant that they brought in here to run the place. Fred, who was 
most recently the operations manager, has also worked in the traffic and sales departments. He's 
done about everything you can do in radio, and he still does a show every Saturday called “Retro 
Lightning." Each week he covers a different year in progressive radio history. He’ll do four hours of 
music and news and information about that year, which is kind of cool for a GM. 

Who owns the station? 
Our station is owned by Lester Turner, Jr. He's the head of Tuned In Broadcasting and he’s owned 
the station for about six years. Lester loves music, he loves our station and he’s a great boss to work 
for. In fact, at River Stages, Lester ran the board during our interviews. When have you heard of an 
owner who comes down and runs the board, and a GM who does a radio show? 

It’s pretty tripped up. It's great being in Nashville and Music City 'cause there's so much music going 
on here. Every musician in the world either travels through here or lives here; it’s just a great thing. 

So, in your point of view, what makes Nashville so special? 
I'm pretty happy living in Nashville. It’s a booming town and lots of people live here that you would 
not even believe. Obviously Steve Earle and John Hiatt live here, but Fleming & John live here, along 
with Michael McDonald, Larry Carlton, John Kay from Steppenwolf and Lucinda Williams. Donna 
Summer lived here up until a few months ago and so did Peter Frampton. This goes on and on, man. 
People who move here find out it's a great place to live. You'll see a band at a bar and you'll see Kim 
Richey, for instance, sitting in with them for a song; she wasn’t on the bill, you just happened to go 
see the band and there she was. 

So when you're not being the Music Director at Lightning 100, what are you doing? 
Going to shows. Recently, I went to a show at this little place called The Slow Bar and Lucinda 
Williams was hanging out in the crowd as Bare Jr. was jamming onstage with a couple other guys. 
The night before at the same bar, Fleming & John were playing with this band from England called 
The Departure Lounge and Josh Rouse from Ryko/Palm was there. In the last three or four weeks 
I've been to probably 15 shows: I’ve gone to see Luvjoy, Widespread Panic, Jeffrey Gaines, the Old 
97's and Static-X. 

Rev. Keith Coes, Overnights 

R.E.M. 
Widespread Panic 
Pete Yorn 
Richard Thompson 
Angie Aparo 
Eliza Carthy 
The Band 
Red Hot Chili Peppers 
Doves 
Matthew Ryan 
Semisonic 
Ani DiFranco 
Freddy Jones Band 
The Doors 

“Man On The Moon” 
“This Part Of Town" 
“Life On A Chain” 
“I Misunderstood” 
“Spaceship” 
“Train Song” 
“Atlantic City” 
“Road Trippin’” 
“Catch The Sun” 
"Guilty” 
“Chemistry” 
“Heartbreak Even” 
“Hold On To Midnight” 
“You’re Lost Little Girl" 

Make sure you check out TuneUp *52 for the aircheck from WRLT. You can call Keith at 61 5.242.5600 or 
fax him at 615.985.0316. His E-mail address is kcoes@wrlt.com. 
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THE ACTUAL TIGERS 
Find their first single, "Standing By," on this month's TuneUp! 

Gravelled And Green in stores July 17th. 

Impacting 
July 16th 

NETT WERK 
AMERICA 

www.nettwerk.com 

Contact Info: TOM GATES: (212] 760-1540 gates@nettWErk.com ERICA GDOD5TADT: (310) 855-0643 erica@nettwerk.com 



“THEY HAD TODD RUNDGREN DO ONE MOVIE, THEY HAD FREEDY 

JOHNSTON DO ONE, THEY HAD JONATHAN RICHMAN ON THERE’S 
SOMETHING ABOUT MARY, BUT THOSE GUYS ARE BIGGER NAMES 
THAN ME. I HAD NEVER REALLY DONE ANYTHING LIKE THAT.” 
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PETE YORN 
IT’S REALLY QUITE FUN PLAYING CONNECT-THE-DOTS WITH PETE YORN’S 

Musicforthemomingafter. With no trouble at all you’ll make your 
way from Lou Reed, The Smashing Pumpkins and Bruce 
Springsteen on up to Tom Petty, Moby, Greg Kihn, The Smiths 
and Art Garfunkel. And don’t forget The Ramones and Dream 
Academy. It’s all there in teases and splashes...and in the beauty 
that washes over everything about Pete Yorn’s music, you can 
understand how all the various pieces that he borrows make 
sense together. Considered in a broad overview, 
Musicforthemomingafter is spontaneous and complete. A mostly 
guitar-based piece, with lots of acoustic guitars sitting just under 
the surface of electric rock & roll, it runs fast and loose with the 
otherwise classic arrangements and impossibly wonderful 
melodies. 
What's really wild is that he performed much of the album himself. 

Drums, guitars, bass, keys, vocals, songwriting, Yorn did it all. As if it 
wasn't enough to be a surprisingly bold debut, it was done by a cou¬ 
ple of kids in their garage in the suburbs of Los Angeles-and even 
Yorn himself isn’t quite sure what it all means. 

“I'm trying to see more of what it's about than when I was actually 
making it," he says now of Musicforthemomingafter. “Conceptually, I 
had some ideas of the kind of record that I wanted to make, but I look 
back on it now and I can kind of see a clearer picture. I know that I 
wanted the songs to have a nice, kind of emotional tug.” 
So who is this guy, this Pete Yorn? Well, he was born Pete Joseph 

Yorn on July 27, 1974, in Pompton Plains, New Jersey, and grew up in 
nearby Montville, about 45 minutes west of Manhattan. His father’s a 
dentist, his mom a former concert pianist-turned-schoolteacher. He 
moved up to Syracuse for college, where he became enveloped in 
rock & roll. College was over in 1996, and he promptly moved to Los 
Angeles and started playing the local clubs, particularly Largo. He 
also hooked up with one R. Walt Vincent in L.A., and together they 
hung out in Walt's garage day after day, recording what would even¬ 
tually become Musicforthemomingafter. Pete played and sang, Walt 
recorded, engineered and co-produced it with Yorn. But we’re getting 
ahead of ourselves now, so let's back up a bit, shall we? 

By Jim Nelson 

What did you take at Syracuse? 

I started off in Accounting. My dad 
wanted me to be a tax lawyer, but I 
wasn't digging it so I switched to 
Political Science and actually ended up 
in Communications. 

Did you ever have any intention of 

using any of that later on, or was 

music the only thing? 

I was thinking about maybe going to 
Law School, but by late in my junior 
year of college, I was taking music pretty 
seriously and thinking I was probably 
gonna focus on that. 

If you had your way, would music be 

your life forever? 

I really love music. I think it’s always 
been a big part of my life and always 
inside of me. I’d always like to be 
involved in music and making music if I 
had my way. 

When did you actually start making 

this record? 

About July of '99. 

And how long before you were to the 

mixing point? 

We went into mix in March/April of 
2000. 

So this thing had been mixed for a 

year before you actually got a chance 

to put it out? 

Yeah. We were gonna put it out in the 
summer and then we figured it just 
made more sense to wait and put it out 
at the right time instead of rushing it 
out. You know, just set it up better. And 
it worked out for the best. 
When you play pretty much every¬ 

thing on the record yourself, you don't 
just get a live band to really capture the 
record overnight-it takes time. I put 
together a band of all of my friends, and 
Columbia put me out on the road for a 
little bit in October to just get this band 
awesome. It totally helped develop 
everything. So by the time the record 
did come out, I think the live band was 
pretty good and pretty much seasoned. 

You started as a drummer early on, 

and then picked up guitar a few years 

later, correct? 

Yes, I learned drums when I was real little 
and I didn't learn guitar until I was, like, 13. 

So do you think more like a drummer 

or like a guitar player? 

I love guitar and I really feel connected 
to it-l usually write on guitar-but I am 
definitely very connected with the 
drums. In a live band, besides the 
singer I think the drums are the most 
important thing. You can’t have a great 
live band without an amazing drummer, 
in my mind. I’m always thinking rhythmi¬ 
cally and that’s what drives me, that and 
melody also. 

Didn’t you start some of these songs 

with a beat? 

Yeah, “Black" and “On Your Side" were 
started on the drums. 

Can you tell me a little about the 

recording sessions? What was that like, 

doing pretty much all the music by 

yourself? 

Actually, it was the most relaxing and 
enjoyable experience. It was wonderful 
and cool because I found a guy I had 
been looking for since I graduated col¬ 
lege in R. Walt Vincent, who knew what 
I wanted and how to get it recorded. 
We just had this great working relation¬ 
ship where I’d get up in the morning, 
cruise over to his house and go sit in his 
garage. He'd never really made a real 
record before either. There was no pres¬ 
sure because it wasn’t like we were sit¬ 
ting in this $2,500-a-day studio trying to 
get everything down to tape. It was like 
we made the record for nothing. It cost 
nothing to sit at his house and just fid¬ 
dle around with stuff until we found 
what we loved, you know? 

It was just the two of us for a while 
and then we decided to bring in [pro-
ducer/musician] Brad Wood. We wanted 
to work with him because I totally 
respected his track record with debut 
[albums] for singer/songwriters. He 
made a great debut record with Liz 
Phair-Ben Lee, great debut album-and 
he was working in the same manner that 
we were, on the computer, and he was 
also a great musician. We wanted to 
bring in another person who was just 
like us to be able to bounce stuff off of, 
who actually had a little more experi¬ 
ence making big-time records. It worked 
out perfectly. He came in and comple¬ 
mented what we were doing. He was 
cool because he got it just from the 
demos. There were some producers 
who were really anxious to put their own 
stamp on it, but he really respected it 
for what it was. He was like, “I don't 
want to change anything, I want to work 
with you guys and help you where you 
need it. I totally dig what you're doing 
and I just want to lock into that." He was 
really a great guy. The whole recording 
thing was great. 

It was cool because we were able to 
save the recording budget for mixing. 
After we spent a few months recording 
on and off in Walt’s garage, which was 
first in Van Nuys and then in Culver City, 
we were able to book time at The 
Record Plant. To me, the mix is really 
important and we were able to transfer 
everything to 2-inch tape and fatten it 
up, take our time on the mix and do it in 
a really nice place. It was like the yin 
and the yang, the balance. We recorded 
very modestly and then we mixed in the 
sweetest studio in L.A., so it was fun. 

continued 
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Why is it important to spend more 

money on the mixing than the recording? 

I just couldn't justify spending money to 
record in a big, fancy room when I'm 
playing everything myself. I can see if 
you're doing it live as a band and you 
need a big room and all of that, but I 
just didn't need that at all. There's no 
reason to record and waste money 
there when I can do it in this garage 
and make it sound great. 

Were you already signed to Columbia 

before you started recording? 

I don't know, that is kind of blurred. 
Actually some of the demos that I had 
done in my basement made the record. 
I just added some stuff to ’em. “Just 
Another" was a demo from my base-

about them at all when I'm writing them, 
they just kind of come out. I’ll edit them 
after, but no, I wasn’t really thinking 
about it, to be honest with you. It came 
out from my subconscious. 

Now that you have a band, do you see 

yourself doing your next record with 

the band or do you want to record by 

yourself again? 

I’ve actually already recorded half of the 
record the same way that I did this one, 
but don't tell them. It’s top-secret. 

I think we could go in and do some 
stuff live; it's just that the way we 
record in that room doesn't really lend 
itself to recording live. But I’d definitely 
be interested in doing some stuff like 
that soon when it's appropriate. 

that we were doing because I thought he would dig it. I wasn't thinking about 
the movie or anything like that. I was thinking, “I know Bradley is gonna like this 
stuff because we like the same music," and I wanted to send it to him. Then, like 
a week after I sent it, I got a phone call with him and Pete Farrelly on the line, 
and they're cranking “Life On A Chain,” and they’re like, “We love this shit!" 
They’d already penned three songs into the movie. And then about a week and 
a half later, they called me from the car. They were driving to Palm Springs 
together and they were crankin' the songs again, and Pete Farrelly was like, “Do 
you want to score this thing?” In the past I guess they've always had 
singer/songwriters do their movies; they had Todd Rundgren do one, they had 
Freedy Johnston do one, they had Jonathan Richman on There's Something 
About Mary, but those guys are bigger names than me. I had never really done 

“R. WALT VINCENT KNEW WHAT I 
WANTED AND HOW TO GET IT 
RECORDED. I’D GET UP IN THE 

MORNING, CRUISE OVER TO HIS 

HOUSE AND GO SIT IN HIS 
GARAGE. HE’D NEVER REALLY 

MADE A REAL RECORD BEFORE 

EITHER.” 

anything like that. They gave me a little bit to think about it because I was so 
focused on the record at the time. I knew I was going in to mix it. I had no idea 
if I'd have time to do it, but I just said, “I've got to do both somehow.” And I fig¬ 
ured out a way to make it work. In hindsight, I'm so happy I was able to be a 
part of that and do it. 

ment that I did before I even met Walt. 
So I don’t know if you count that as 
starting the record or not. 

Is the version that you did on your 

basement the one that’s on the album? 

Yeah, that’s it. 

I know from a couple of things I’ve 

read that “Just Another” is about an 

actress that was living in your house 

at the time. Is she a big-time actress, 

somebody that we’d all know? 

Actually, she's a really big, big star right 
now and I knew her when she was 
nobody. While she was living with me 
she became pretty much an overnight 
superstar and I think it was just kind of 
how she dealt with it. I was kind of 
observing her through the whole thing. 

Was she your girlfriend at the time? 

No, no, just a housemate. 

I’m really drawn to that song and to the 

irony in the lyric that goes, “You’re my 

baby,” and is immediately followed by, 

“You’re just another girt.” Were you try¬ 

ing to make a strong statement with that 

irony or did it just fall out that way? 

I really don't try to make any grand 
statement with my lyrics. I don't think 

So what you’ve done so far was also 

done in Walt’s garage? 

Yeah. 

And this was before or after the five of 

you got tight as a unit? 

It was after. I’m always recording stuff, 
so I guess it was, like, January or 
February when I was doing it. 

At about the time you were finishing 

recording Musicforthemorningafter, the 

Farrelly Brothers wanted you to score 

one of their movies— a Jim Carrey 

movie. Me, Myself & Irene. 

Yeah. 

Come on, you’d never scored a movie— 

hell, you’d never even made a record — 

and these big-time moviemakers want 

you to score their Jim Carrey movie? 

You said, “No way, you guys are kid¬ 

ding me,” right? 

I did, it was weird. From playing at 
Largo, there's a bunch of people who 
have been coming to see me for a while, 
and their producer, Bradley Thomas, 
became a friend of mine. He was at a lot 
of shows and we totally realized that we 
were into all the same music and stuff 
like that. So a while before we were get¬ 
ting the mix, I just sent him some stuff 

Did you know their stuff before all of this started happening? 

Oh my God, I was a huge fan. Not only a huge Farrelly Brothers fan but a huge 
Jim Carrey fan, so it was totally a dream. 

What kind of instructions were you given as to what they were looking for 
from you? 

They totally knew what they wanted, and they wanted someone who had never 
done it before-because they wanted something that wasn't just gonna be some 
cliché score, even though I pulled out every cliché in the book to do the thii*ig. 
We would sit in the editing bay and watch the movie over and over and go 
through it. Those guys would be like, “All right, something here, something here, 
how about something like this here or that there,” and I’d be taking my notes. I’d 
go in and do some cues and they'd come in and be like, “Great, we love it," or, 
“Can you change it a little?" I'd change it and it would be great and that would 
be it. It was really cool because they were focused and knew what they wanted. 
They seemed pretty attached to the thing. They weren’t like, “Go do this,” but 
they were definitely very involved in it, which was very cool. They’re good guys. 

You referenced either the word alone or the word lonely in several different 

songs on the album. You could have titled the album something along those 

lines and it would have worked because of that kind of theme that runs 

through it. But you decided to name it Musicforthemorningafter instead. 
Why? 

For me, it's kind of the soundtrack to the rest of your life. A lot of people spend 
their time trying to get to a certain place in their lives, whether it’s their career 
or relationships or whatever, and you finally get to a certain place, whether it's 
good or bad, and then you're like, “All right, now what?" It can be interpreted in 
many different ways. For me it's mostly just about hope. It’s a moving on and 
life-goes-on type of thing, 

Pete Yorn has his own Web site at www.peteyorn.com, and you can also learn 
about this fine new artist by calling Trina Tombrink at 21 2.833.8505. 
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M
arcia Ball called in for this chat just a 
few days before this year’s W.C. 
Handy Awards in Memphis. Ms. Ball 

received the award for Contemporary Female 
Vocalist of 1998, and she was nominated for the 
same category this year. She was also nominat¬ 
ed for Best Blues Instrumental, Keyboards, this 
year, just as she was in 2000. Interestingly, she 
neglected to bring up these facts during our 
talk, but perhaps you’ll agree that this speaks 
louder than not. 
Marcia Ball is as down-to-earth as she is 

talented. With her new album, Presumed 
Innocent, she’s well-poised to earn some more 
Handy nods next year. But then, Marcia Ball’s 
well-poised in general. In conversation, she con¬ 
veys such a warm, playful personality that one 
can’t help but feel like she knows where some 
buried treasure is hidden. Still, you want to think 
twice before questioning her, because she’s just 
so nice. 

ere I am, back in town, with guilt all over my face," Ball sings on Presumed 
_ Innocent's opener, “Scene Of The Crime.” This is album number 10 ¡over 

all for Ball, but her first for Alligator Records. She and co-producer Doyle 
Bramhall recorded it entirely in her chosen hometown of Austin. Presumed 

Innocent is rich with a little bit of everything-from the standard rollicking swamp¬ 
romp party swing for which she's well-known, to a wicked duet with Delbert 
McClinton, to several engaging, heartfelt ballads, Ball laces them all up with her 
trademark piano and honey-gravel soul. 

“I think the material's great," Ball says of Presumed Innocent. “There's always 
something left to do, or something more to say, though. But that’s what the next 
one's for." Hearing this, you can understand how Ball could have contemplated 
Presumed Innocent since 1998’s Sing It, if not earlier. This could be an attribute 
especially prominent in an artist who sings, plays, writes and produces her work; 
she's got a lot to get out. “I'm very satisfied with what I've said on this record. But 
I’m already thinking about my next one," she admits. “Presumed Innocent opened 
a lot of windows of possibility to me. It freed me up to go on to my next project 
and say something else, something more.” More on that matter later, but first let’s 
get go back to that title. Marcia Ball’s record titles are an eclectic bunch, irjclud-
ing Let Me Play With Your Poodle, Blue House, Big Shots, Stew Pots and Zulu 
Kings and Hot Tamale Baby. 

“Sometimes there's just a song that speaks to you,” she says. “There’s an undercur¬ 
rent of guilt, innocence and their relative situations on this one; a theme that ran through 
the record. No songs particularly lent themselves to being the title song, but there was 
‘Scene Of The Crime; and ‘She's So Innocent.’ Those song titles created the tone and 
that kind of dictated the album title." 

“Scene Of The Crime” is one of the co-writes on Presumed Innocent. Marcia's 
said throughout her career that it's writing that comes closest to giving her com¬ 
plete satisfaction. Perhaps that's why she only occasionally collaborates with 
other writers, doing so, as she says, when she needs a new direction because 
something's not grabbing her. 

26 
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have a button ACCORDION 
but m completely BAFFLED by it. // 

“I'd had the lyrics to 'Scene' for some time, 
kicking it around and trying to make a song out of 
it. Lyrically, it’s been through a couple of note¬ 
books. But musically, I could never make it a song 
that had anything unique about it, anything that I 
liked. So I recruited Stephen Bruton. I knew that 
he would bring a sound-an idea-because I know 
the way he writes music. We fooled with the 
lyrics, but I pretty much went back to what I had 
previously. Musically, it was definitely Stephen’s 
direction that we went in.” 

Ball says that she had more than enough orig¬ 
inals for Presumed Innocent. “I try not to let my 
ego as a songwriter interfere with the quality of 
my songs or records,” she says. “We recorded 
more of my songs than actually appear on the 
record. When it came down to it, there were 
other people who brought things that I felt were 
better-suited and of a better quality. A couple of 
mine left the building." 

“I'm Coming Down With The Blues" is one of 
the numbers that eliminated an original, accord¬ 
ing to Ball. “That was actually the first cover song 
that I thought, ‘This is gonna be on my record,’" 
she says. “It’s a Louisiana 6/8 song. Smiley 
Lewis did it, and that's where I got it. It’s remi¬ 
niscent of a Fats Domino-type of thing; perfect 
for me. The sad note about it is that when I first 
heard it, Doug Sahm was still alive, and since my 
last album, I'd intended to have him involved with 
this project. Sadly, he passed away before we 
got to recording, so it’s very bittersweet for me.” 
One should mention at this point that speaking 

with Marcia Ball means you'll get schooled in all 
sorts of musical history. The woman is a fount of 
knowledge on the blues, Americana, R&B-you 
name it. During our chat, she told me about this 
“interesting man" from Meridian, Mississippi, 
whom she’d met the previous weekend. “He did

Two of Presumed 
Innocent's tunes fea¬ 
ture an accordion, aptly 
played by Pat Breaux. 
“Louella” and “Thibodaux, 
Louisiana” both 
sent the Mardi 
style with which 
fans are most 

repre-
Gras-
Ball’s 
likely 

familiar. The party num¬ 
bers go well with the 
more introspective bal¬ 
lads, like “She's So 
Innocent” and “I Have 
The Right To Know.” 
Ball notes that 
she wanted Presumed 
Innocent to be similar in 
content and energy to 
the experience of see¬ 
ing her live, and hook¬ 
ing up with co-producer 
Bramhall, her onetime 
drummer, helped her 
achieve that goal. 

“Having Doyle do this 
was one of those fabu¬ 
lous brainstorms that I 
think are the hallmark of 
creativity. Having a 
brainstorm can’t be 
overrated. I was driving 
down to Houston for 
Christmas with my fam¬ 
ily, and I was listening to 
Doyle's Bird Nest On 

this book called Chasin' That Devil Music. It's a whole series of interviews with 
old Delta blues players. He's got a collection of 4,000 78s. An amazing fellow." 
The book comes with a compilation CD featuring the likes of Charley Patton, 
Rube Lacey, Blind Joe Reynolds and others, to which she'd just been listening 
when we spoke. Ball gave me the contents of her CD changer at that moment: 
the aforementioned blues compilation, Susan Tedeschi, Charles Brown, Oscar 
Peterson, Diana Krall, Tracy Nelson’s Ebony & Irony and what she terms one of 
her guilty pleasures, Moon Mullican, who wrote “Cherokee Boogie.” “He did, Tm 
an old pipe liner, and I laid my line all day’" Ball sings. 

Ball is a solid musician, both vocally and on her Steinway (or Yamaha, depending). 
Vocally, she notes Irma Thomas, Etta James and Aretha Franklin as being at the 
fore of influence on her own musical evolution. She goes on to include Ella 

Fitzgerald, Clarence “Gatemouth" Brown and Otis Spann as additional education. 
Professor Longhair also played a profound effect on her style. With regards to the 
piano, all the women in her household played. Ball's grandmother paid for the lessons 
and taught young Marcia by example. “My grandmother played Tin Pan Alley and my 
aunt played ‘40s and ‘50s cocktail-type of music beautifully,” she says, “but I think the 
first things I started picking up by ear and wanting to play were stride and boogie woo-
gie styles. Definitely left-hand patterns.” Ball, who reads music but mostly plays by ear, 
also plays some guitar and fumbles around on the keyboard accordion. “I have a but¬ 
ton accordion, but I'm completely baffled by it. It's totally a different animal.” 

The Ground. I'd had it since it had first come out, and I'm sure I'd listened 
to it before, but being alone in the car, concentrating in the cocoon of 
music, I just brainstormed, ‘Oh my god, let's make a record that sounds 
like this.' And I knew all of his background, his songwriting pedigree, play¬ 
ing with Stevie Ray Vaughan, his taste in music and personality. I was right 
about all of that stuff. We had a wonderful time making Presumed 
Innocent." 

Ball says she aimed for a rich, full sound in both the arrangements and 
her voice. She and Bramhall employed the use of ambient mies to help 
snare the feeling of intimacy they wanted. “I've never enjoyed recording in 
the studio because of what I hear in the headphones,” she remarks. 
“When I sing live, I don’t like monitors blasting in my ears. They rarely give 
me the full range of fidelity that allows me to sing open-throated and 
relaxed. I prefer to sing in a room with some natural reverberation and I 
think we came closer to that this time than I ever have.” About the record¬ 
ing process in general, Ball is less than enthusiastic, but one gets the 
impression this is simply because she's so damned hard on herself. 
“There's too much on the line at all times during the recording process, 
just with the immutable finality of it,” she says. “I mean this is it—this is what 
you're sending out there. This is not gone as soon as it’s out of your mouth 
and past the ears of the listener. It's right there for everybody to hear for 
a long time.” 

continued 
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"There’s an 
UNDERCURRENT of 
guilt. INNOCENCE 
and their relative 

SITUATIONS on 
this one." 

It's not as if anyone's complaining about what 
Ball's putting out there. In fact, she mentioned what 
she termed her favorite review, albeit an informal 
one. Jerry Wexler called her and told her that “he 
was knocked out by the record. He particularly 
commented on the horns, and here is a man who 
knows his horns.” Wexler's been a longtime sup¬ 
porter of Ball, even though their original contract 
didn’t pan out. “That was my fault," says Ball, “and 
he's the first to say that, too,” she notes with a 
laugh. “I'm the reason that my original band (Freda 
And The Firedogs) didn't sign with Atlantic when 
he was trying to sign us back in 1973. It was in the 
days when there wasn't any good advice around for 
artists. I read the contract and I didn't think it was 
real good." In retrospect, Ball says that while she's 
proud she stood up for herself and her band’s 
rights, she thinks she missed a good opportunity. “I 
wish we had made a record," she says. Still, it's 
clear that Wexler recognized good music both then 
and now, and that's no small thing. 
Two other standout attributes of Presumed 

Innocent are Ball's duet with Delbert McClinton, 
and several tunes featuring some tight harmonizing 
from her backup singers. For “You Make It Hard,” 
McClinton and Ball sang to each other in the stu¬ 
dio. They were both tired, Ball says. McClinton had 
been playing in North Texas and was on his way to 
San Antonio when Ball called. “Of course, he was 
my first choice to sing with, but I didn't really want 
to impose,” she says. “My records don’t usually 
have that many guest artists because of the impo¬ 
sition factor and because I honestly think that it’s 
overdone sometimes.” Ball likens McClinton’s ease 
with the song to that of Irma Thomas. “We had laid 
down the tracks, so it was there. I was quite famil¬ 
iar with it, and Delbert came in and learned it pretty 
much on the spot. It was a several-take situation, 
but you know, he's like Irma. When he sings the 
song, it stays sung." Bramhall was the one who 
found “You Make It Hard." “Doyle could've sung it, 
because he's a fabulous singer. He was gracious 
enough to move over in this case," Ball notes. 

“Let The Tears Roll Down,” “Fly On The Wall” 
and “I Have The Right To Know" are examples of 
some the wonderful backup arrangements and 
singing on Presumed Innocent. The force of voic¬ 
es from Susan Abbott, Bonnie Bishop and Kristin 
Dewitt supports Ball's vocals nicely, and adds full 
body flesh to their songs. “That was another 
serendipitous event,” says Ball. “I'd worked with 
Kristin Dewitt on the Poodle record, but I knew I’d 
need some more voices. I went to a play here in 
Austin that was a tribute to Carole King called 
Tapestry. It was a wonderful production of a group 
of her songs and featured five women and a small 

combo band. It had a 
certain amount of dia¬ 
log with a film that 
played behind them of 
women talking about 
where they were and 
what they were doing 
when that record 
came out, and how it 
affected their lives. 
The most striking thing 
about it was the great 
voices among the 
cast. So I called the 
theater director at our 
little Zachary Scott 
Theatre here, and got 
some phone numbers 
and called around. I 
ended up with Susan 
and Bonnie, and put 
them together with 
Kristin. They walked in 
and basically hummed 
their relative pitches, 
and we had ‘Fly On The Wall' down.” 
The shift into the realm of the ballad fits Ball’s 

range, both vocal and mental. About that next 
album she began discussing, she says she's 
interested in branching out even further. 
“Somewhere along the way, I’d like to make a 
more purely piano record. That would require a 
giant leap of both confidence and preparation for 
me, because most of my albums, including this 
one, represent a fairly typical set for me. A piano 
album would be a real departure. 

“Living in Austin and New Orleans the way I do, 
and treading this line, gives me an unusual per¬ 
spective. Austin is an incredibly inspiring songwrit¬ 
ing community, lyrically. I'm thinking about people 
like Townes Van Zandt and Lucinda Williams, to 
name a couple that are very expressive. So that 
would be one touchstone or point of departure, to 
be lyrically expressive. At the same time, musically, 
of course, I'm much more in tune to the Louisiana 
styles-the rhythmic, syncopated, energetic styles 
that I love so well and can express on the piano." 

Wherever Marcia Ball decides to go next in 
her music, she's bound to take her fans 
along the way-while picking up new 

ones to boot. Her new Alligator deal bodes well 
for such exploration, for company head Bruce 
Iglauer's on record as saying he digs her intro¬ 
spective material. “There's so much more to her 
than that party-starting playing,” he says. “Her 

ability to deliver an emotional ballad of great 
depth is what I've always liked about her so 
much. I encouraged her not to be afraid to slow it 
down a little bit.’’ Indeed, Presumed Innocent hit 
No. 8 on The Album Network's Americana Roots 
chart, so the shift has clearly been well-received. 

“I never thought this was what I was gonna 
do with my life. I didn't think I would ever get 
away with this," jokes Ball. “In fact, I’m still 
amazed.” A-ha! We're back to that smiling 
secret, like she knows where buried treasure 
lies. Truth is friends, give some good listening 
to Presumed Innocent, and Marcia Ball’s sus¬ 
tained serendipity is easy to understand. Hear 
Ms. Ball's boundless love for music, and the 
location to that buried treasure is clear. 

Marcia Ball and band will be touring Presutned 
Innocent, doing what they do best, all surrimer 
long. They started with their annual appearance 
at New Orleans' Heritage Jazz Fest, then swung 
by the Strawberry Music Festival in Yosemite 
before moving on to Denver’s Blues And Bones 
Fest. They'll also hit the Northeast, followed by 
St. Louis, Chicago, Minneapolis and Canada; in 
short, they're getting around, 

’ • For more information regarding Marcia Ball.^ 
track Tim Kolleth down at 773.973.7736 ar 
tim@allig.com, and while you're at it, head on 

, over to www.alligator.com. , 
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. ESSENCE 
■LUCINDA 
WILLIAMS 

Interview By Jody Denberg Edited By Matthew Lawton 
r y ou spread your 
k X anger on sharp¬ 
er edged knives/Cut my 
J skin and make it 

bleed/Like Pilate in his 

self-righteousness/You’re a 

traitor and a thief.” So 

sings Lucinda Williams on 

the beautiful “Broken 

Butterflies,” the final 

track on her stunning new 

Essence, an album that 

possesses some of 

Lucinda’s finest writing to 

date. 

Lucinda Williams spent her youth roam¬ 

ing from one American college town to 

another, as well as Mexico City and 

Santiago, Chile, where her father—poet, 

critic and English Lit professor Miller 

Williams—taught. As a child, Lucinda 

gained a ferocious love for music and liter¬ 

ature, and by the age of 12 she was com¬ 

bining the two into her own music. 

By the early ’80s, Williams had released 

two albums (Ramblin’ and Happy Woman 

Blues), which kept her pretty much unno¬ 

ticed until 1988. That’s when she released 

her critically lauded self-titled disc, featur¬ 

ing “Passionate Kisses.” Six years later 

came the universally heralded and ground¬ 

breaking Car Wheels On A Gravel Road, 

which placed Williams’ music all over the 

airwaves and in countless cars and trucks 

on gravel roads across the country. Many 

folks thought Williams would never be able 

to top the Gold-certified and GRAMMY-

winning Car Wheels. 

Those same folks had no idea how deep 

Lucinda’s intrinsic nature goes. 
The themes on her new Lost Highway 

Records release, Essence, cover everything 

from aching desires to religious jubilation 

while the music itself covers many territo¬ 

ries. “I loved Loretta Lynn and Hank 

Williams, but also Bob Dylan and The 

Doors and Jimi Hendrix,” mentions 

Williams. “I don’t see anything wrong with 

loving all kinds of music.” The musical 

diversity featured on this, her sixth disc, 

include some brilliant late night stony 

grooves (“Are You Down”), plenty of clas¬ 

sic country twang (“Reason To Cry”) a 

killer slide-guitar ode to fundamental reli¬ 

gion (“Get Right With God”) and some 

haunting melodies that evoke desperation 

(“Lonely Girls”). Essence reveals life’s 

pains and pleasures through the eyes of 

one of America’s preeminent songwriters. 

Music guru, KGSR Austin Program 

Director and all around cool-guy Jody 

Denberg recently sat and chatted with 

Williams about her music, her family, 

snake handlers, hell-fire and brimstone 

and, of course, her beautiful Essence. 

Lucinda, when did you know that 
Essence would be the album’s title? 

Well, it was after we had already done the 
record. I was going to call it Broken 
Butterflies at first. But I think what made 
me change my mind was when we were, 
working on the single for “Essence” and we 
did the artwork. The cover that we used for 
the single is a beautiful photograph of 
these flowers, real close up, sort of a 
Georgia O'Keefe kind of a thing-real bright 
colors and the title “Essence” over the 
flowers. I was really taken with that cover 
for the single and we tried putting the 
words Broken Butterflies over the flowers. 
We thought about using the flowers and 
putting butterflies on the flowers and noth¬ 
ing was working. I kept looking at this sin¬ 
gle and it just looked so good just the way 
it was, with “Essence,” and the whole 
essence of the flower and how it all ties 
together. And finally, I just said, “Why don’t 
we just call the album Essence?" So as 
soon as I told everyone that, they were all 
so delighted because everyone was wish¬ 
ing I would call the record Essence. 
Secretly, they didn't really think Broken 
Butterflies was right for it. 

And another reason was because every 
time people would ask me, “What’s the 
name of the record?" I'd say, “Broken 
Butterflies," and they would kind of look at 
me sort of like, “Huh?” And I’d say, “Well, 
when you hear the song, you'll understand.” 
But then I thought, I want it to be kind of 
self-explanatory. I want them to hear the 
name Essence, because when people hear 
that word, they just know. 

continued 
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“Tf T thought that drinking 
STRYCHNINE would get 

me right with God, then yeah, 
T’m there. 

whatever. Tt’s not about 
T’m a born-again Christian 

abo u t 
EXPLORING 
ANOTHER 

VENUE 
OF 

ALTTY.” 
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Have the songs on Essence been perco¬ 
lating for years or did they come pretty 
quick? 

Some of them came quickly and some of 
them were songs that I’d started years ago. 
“Out Of Touch" I first wrote in Austin in 
1981, if you can believe that. That’s how 
long I've had that song percolating. It’s 
gone through all kinds of changes and 
somehow it finally came together for this 
record. 

So it felt good to be able to write something 
with real basic, simple lyrics and let the 
music do the talking. 

Your vocals on this album seem more 
open than ever—they’re vulnerable and 
sensual. Is singing in the studio becom¬ 
ing easier for you as you make more 
albums? 
Yeah, it's beginning to. Car Wheels was 
really the first time that I felt really good 
about my vocal sound. So when I made this 
record, I wanted to make sure I had a similar 

already had a certain vibe going, before we 
went in with the band. Then when we 
recorded each song, we used the demos 
as a reference point. We made sure we 
never strayed too far from the vibe on the 
demo because when I demoed these songs 
with Bo we captured a magical thing. So 
we kept that going through the record. 
Then when Charlie came in, he was really 
instrumental in just adding to it, like a puz¬ 
zle. He would sit and listen to a song and 
say, “What could this song use to just make 
it even a little bit better?” He was just real 

“As Neil Young said, 
ALL MY CHANGES 
WERE THERE.’ Even 

though T only lived in 
Louisiana for a few years, it 

seems like a lifetime. 1 started 
playing guitar there, T fell in 
love for the first time there, 
the first time 1 ever smoked 
pot was there, T got kicked 

out of high school and I 
discovered Bob Dylan.” 

When the songs come, how do you get 
out of your own way to receive them? 
They sure seem pure and universal. 
Yeah. That’s part of the art. I almost have to 
go into a Zen-like meditative state when I 
write; I really do get in that kind of state. 
The reason I know something’s working is 
because it affects me physically. I actually 
start to cry a lot of times when I'm writing, 
when I get to that place inside the song. 
And that’s when I know it's working. 

Some of the songs on Essence have a 
different tack for you, lyrically. You’ve 
let go of the narrative and they’re kind 
of impressionistic, like the images on 
“Lonely Girls.” Was the shift kind of 
natural? 

Yeah, it was. I wasn't thinking of that con¬ 
sciously. I hadn't finished a new song in five 
years when I wrote these songs. So, when I 
started writing, I just let it all come out and it 
just came out that way. I was so used to 
writing in the narrative style that I kind of 
questioned whether they were good 
enough. But then I was able to transcend 
that and just let them go and be what they 
were. I started playing them for people and 
they responded real positively, so it was real 
liberating in the end because I was able to 
just go into this other place with the writing 
and I hadn't really done much of that before. 

kind of sound in the studio. I was singing 
through a really great mic and working with 
a great engineer, Tom Tucker, who under¬ 
stood that. Also, part of it is because I’m 
starting to write songs more for my voice. 
And that's been kind of a learning experi¬ 
ence. I mean, I used to not make the con¬ 
nection between the songs I was writing 
and my voice, my range and everything. I 
was writing songs more like, [sings] 
“Passionate kisses,” and [sings] “The night's 
too long.” On this record, I was writing 
songs that are easier to sing; they’re more 
sitting down-it's almost like a jazz approach. 

Your vocals have gone to a new place 
on Essence as well as the instrumenta¬ 
tion. I thought of a tapestry, because 
the individual instruments are tightly 
woven, they blend. It’s rare that things 
kind of pop out. How did the sound of 
Essence evolve and become so unique? 

I don't know how it happened. I have to 
give Charlie Sexton a lot of credit for that. 
He co-produced the album. It was really a 
team effort and Bo Ramsey was real instru¬ 
mental in establishing the base for the 
songs. He came to Nashville and we made 
this acoustic demo that everybody loved. 
Luke Lewis [Chairman, Lost Highway] at 
the label was even saying at one point, 
“Let's just put the demos out." So we 

good at building each song. Just taking it to 
that next step. Bo was with me in the 
beginning, establishing the Zen of it and 
then Charlie came in and sort of went off 
on this whole other real experimental kind 
of direction. He put this Ringo-style drum fill 
on “Steal Your Love” and he put a six-string 
bass on “Essence." So it just grew sort of 
organically that way. 

When you have players coming in like 
Jim Keltner, David Mansfield, Tony 
Garnier and Reese Wynans, how do 
you instruct or direct them to the vibe 
that’s already on the demos? 

I didn’t really tell anybody what to do that 
much. There was very little direction. This is 
one of those kinds of things-these guys are 
all so intuitive that we basically cut all the 
basic tracks in six days. We pretty much 
just went through the songs boom, boom, 
boom. We didn't have any rehearsals at all. 
There's a lot of first-take stuff on this album. 

You’ve lived in a lot of places: 
Louisiana, Arkansas, Texas, Chile, Los 
Angeles and now Nashville. You trav¬ 
eled when you were little because of 
your father’s job. But when I’m listen-

continued 
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ing to “Bus To Baton Rouge,” I feel like 
you have had many homes, but Louisiana 
is the home in your heart. 

Yeah, that's probably true. I think it's because, 
as Neil Young said, “All my changes were 
there.” Even though I only lived there for a few 
years, it seems like a lifetime. I started playing 
guitar there, I fell in love for the first time there, 
the first time I ever smoked pot was there, I 
was in demonstrations, all these things. I got 
kicked out of high school and I discovered 
Bob Dylan. I discovered The Doors, I discov¬ 
ered Jimi Hendrix, Leonard Cohen, Joni 
Mitchell. I mean, it all happened for me just in 
a space of a few years there. 

Your father’s job and the way you trav¬ 
eled influenced the fact that you like to 
move around a lot. He’s a poet and an 
English Lit professor. I don’t know much 
about your mom. 

Well, my mother’s family is from Louisiana. Her 
father was a Methodist minister and my dad’s 
father was a Methodist minister. They both 
grew up traveling-my mother's family traveled 
regionally in Louisiana and my dad's family trav¬ 
eled in Arkansas. So it kind of started there. My 
mother played piano and was a music-major at 
LSU when she met my dad. So I think the musi¬ 
cal stuff, genetically, comes from her. 

I guess you’d call it. So the song, to me, is 
more like a religious folk art painting. I don't 
know, it’s hard to explain because it’s a combi¬ 
nation of things. I mean, I am trying to get right 
with God and in a way, I'm kind of saying, “If 
that’s what it would take, I would do that." If I 
thought that drinking strychnine would get me 
right with God, then yeah, I'm there. I’ll sleep 
on a bed of nails. I'll do whatever. It’s not 
about I'm a born-again Christian or something. 
It’s just more about exploring another avenue 
of spirituality. 

Which makes me think about your first 
album in 1979, Ramblin’. You did classic 
gospel songs, like “You’re Gonna Need 
That Pure Religion,” “Great Speckled 
Bird” and “Satisfied Mind.” For Essence, 
how did you come up with “Get Right 
With God,” because it’s a modern gospel 
song, but you avoided making it just like a 
genre exercise? 

Right. Well, I think I was trying to get to that 
old-style stuff that I grew up with. Really more 
like a Mississippi Fred McDowell-style gospel 
blues song. Like something Jessie Mae 
Hemphill would do, or Memphis Minnie. It was 
really a tip of the hat to that style of stuff. 

Essence is one of the first releases on a new label 
called Lost Highway. They seem tailor-made to 
deal with artists instead of commodities. But did 
you still feel pressure following up 1998’s Car 
Wheels On A Gravel Road? I mean, it went Gold 
and won a GRAMMY. 
Yeah, I did. No one else was putting pressure on me, but 
I felt a lot of pressure just within myself. 

On Car Wheels there were songs about specific 
people, like “Drunken Angel” for Blaze Foley [an 
Austin singer/songwriter who was murdered 
while protecting an elderly friend’s pension 
checks] and “Lake Charles” for Clyde, an old 
boyfriend of yours. On the new album, Essence, 
there are similar songs, like “Out Of Touch.” Is it 
about anyone specific? 

Not really about anyone specific. I think it’s more 
about the state of our society now. You know, with liv¬ 
ing in this computerized, digital, high-technological 
age that we’re in and losing touch with people. 

“Out Of Touch” has a very narrative quality to 
it. Were there any feelings or books that inspired 
you, or that you used as touch-tones while you 
were writing this batch of songs? 

Oh, yeah. Shelby Lee Adams is this photographer I 
discovered who does a lot of Appalachian photogra-

“T actually start to cry a lot of times 
when I’m writing, WHEN T GET TO 
THAT PLACE T^STDE THE SONG. 

And that’s when 1 know it’s working.” 
There are three songs at the end of 
Essence that are very spiritual. You speak 
in one of them about growing up with 
books on being saved in your house. So is 
it that religious atmosphere you had grow¬ 
ing up that we hear in the song “Get 
Right With God?” 
Well, I’m sure there's some of that. It started 
there. Both of my grandfathers are Methodist 
ministers. My mother’s father was quite a bit 
more fundamentalist. You know, hell-fire, brim¬ 
stone. My dad’s father was much more liberal, 
even though they were both Methodist. But I 
grew up in an agnostic household. We went to 
the Unitarian Church. So I think it was all of 
those things. I’ve always been on a spiritual 
path and have always been interested in differ¬ 
ent kinds of religions and spirituality. I lived 
with a Christian man, a believer, for five years. 
And when I moved to Tennessee, I got really 
fascinated with the whole Pentecostal, snake¬ 
handling, sort of thing. I discovered this pho¬ 
tographer named Shelby Lee Adams who has 
a book called Appalachian Portraits. He’s 
gone up into Kentucky and that area, and has 
taken a lot of photographs of snake handlers. 
He sent me a video of a snake-handling cere¬ 
mony and I’ve just become fascinated with the 
whole thing because of the faith and the pas¬ 
sion in it. And I guess the song is more like a 
painting. It's kind of like a Fenster piece of art. 
I collect that kind of stuff, that religious folk art, 

Do you feel that as an adult you’ve had to 
sacrifice personal things, like relation¬ 
ships, to pursue your artistic vision? 

I don't know. That's kind of a hard question. I 
guess, in a way. I mean, I never had children. 
But that was my own choice. I don’t think I 
really sat there and thought, “Okay, I can't 
have children because I'm going to be a musi¬ 
cian.” They’re really two separate decisions. 

Essence is your sixth album in 22 years. 
You’ve had to deal with record companies 
folding, leaving labels and all the usual 
music-industry crap. Yet, your music still 
rings true. Did you ever lose faith that 
your work would be heard as widely as it 
is now? 

No, I never did lose faith. Something always 
kept me going. I think the support of all my 
friends and family over the years is what kept 
me going. 

Is that your personality, though, just to 
kind of roll with the punches? 

Just roll along with it and go. Yeah. 

For more information regarding Lucinda William«, contact 

Chris Stacey at 615.524.7548 or visit 
uwu.losthighwayrecords.com or wu-uducínduu ílliums.com. 

phy, black and white. And his stuff has really inspire«^ me 
quite a bit. And also, Birnie Imes, he’s another photogra¬ 
pher. He has a book out called Juke Joint, and I men¬ 
tioned both of them whenever I sang that song “2 Kool 
2 Be 4-Gotten.” That song in itself was taken from some 
images from both of those books of photography. 

That also makes sense because Essence has so 
many images. The song that closes the album is 
the poetic “Broken Butterflies.” The images on it 
are stunning. They’re intense, they’re vivid, they’re 
bright and they’re dark. Did you show that one to 
your father while you were writing it or after you 
finished it? 

Yeah, I showed it to him and he was a little concerned 
about the Christ line. The original line was, “But the 
blood that flows from my side/The blood that covers 
me/Nourishes the butterflies/And they're healed and 
are set free.” And he suggested that that might not be 
a good image because it sort of puts me on the same 
level as Christ, almost, because the blood flowed from 
Christ’s side. So I changed it to, “The blood that flows 
I cannot hide," instead of “The blood that flows from 
my side.” 

I just love all the biblical imagery. I was using it to 
get a point across. Christ in the song is another per¬ 
son who suffered and went through some stuff. It's 
not a religious song. I’m just using biblical figures to 
illustrate a point, because all of these people in here 
had their tests and things that they went through. **" 
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and if thot was the case with The String Cheese Incident, 
it might leave you a bit confused. Is it String? Is it 
Cheese? Is it an Incident? "It’s an incident that hap-
pens when we plug in and start playing, ” says SCI bassist 
Keith Moseley. "It includes what we do and what happens 

with the fans at the particular venue. Every night is a 
different incident.” 



I I A TIME WHEN FORMULAIC POP 
" ' ■ /and rock seem to dominate 
— both album sales and touring 
revenues, it appears as if there is a 
new group on the scene, one that’s 
doing it their way-maintaining com¬ 
plete creative and business control 
over their music as they march 
through the land, converting the 
masses with their truly eclectic com¬ 
bination of bluegrass, calypso, funk, 
rock and Afro-Cuban sounds. 
Rs it turns out, anything String 

Cheese-related-be it the band, the 
label or the companies included in their 
empire-is a solid, music-oriented 

machine. The moti¬ 
vation behind their 
work reinforces the 
notion that you can 
do it all your way. 
For anyone thinking 
about doing it on 
their own, the 
model set up and 
proven by SCI is one 
to be studied and, 
if you’re talented
enough to try, followed. 
In separate conversations, Keith 

Moseley and SCI Fidelity President Kevin 
Morris discussed the band and the machine 

that supports it. So "close your eyes and 
look inside and see what you can find, 
open your mind and take the time to learn 
from soul”-welcome to the String Cheese 
Incident’s ride. 

KEITH MOSELEY Did you all grow up liking this kin 
of music? 

How did you guys meet? 
We got started in Crested Butte, 
Colorado. We were all living up there for 
the lifestyle-we were brought together 
by wanting to live in the mountains. 

You toured the ski towns in the 
beginning? 
Yeah, we started out playing music part-
time for a little money and sometimes for 
ski tickets or meals, then doing a lot of 
the ski towns in Colorado and Utah and 
out to California. After we were together 
for probably about a year and a half we 
started touring nationally. 

You coll your shows incidents? 
Well, we invested a lot in the shows from 
the beginning. It's a different set list 
every night, we play with as many differ¬ 
ent guests as we can, we'll have differ¬ 
ent stage decorations and get-ups, dif¬ 
ferent themes now and then for shows. 
When you tour as much as we do, you 
try to keep it interesting night to night. 

How do you do that? You tour 160 
days o year. 
Not anymore. We did 120 last year, this 
year we're gonna do about 90 shows. 

That’s a drastic change. What 
made that come about? 
We're able to do it, that's why. We started 
out touring as much as possible just to 
build up the grassroots following. We've 
never been a radio band or an MTV 
band, or anything. The philosophy has 
been, “Let's build the audience via tour¬ 
ing," so the first few years we really tried 
to pack as many shows in as we could. 
In '96 and '97, we did over 200 shows a 
year, but at this point we’re happy to 
spend some more time at home writing 
and being with our families. A couple of 
us are married and have kids, so that 
becomes a big priority, too. 

What does being an independent 
artist mean to you? 
Well, it was a decision that we made a 
long time ago, to start our own label 
based on conversations we had with 

other bands about their experiences 
with record companies and what they 
liked and disliked. Having our own 
record company, we have complete cre¬ 
ative control regarding what songs go 
on the album, who produces it, how we 
want to market it, from top to bottom we 
really make the decisions that impact 
our career and our recordings. 

If o major label approached you, 
would you go, now that you’ve 
been doing it on your own? 
The things that major labels could offer 
would be tour support-although we 
don't need tour support, the touring 
company supports itself-they could 
offer a larger budget for advertising and 
a bigger push for radio, stuff like that, 
but we’re really happy the way things are 
going, doing it ourselves, and plan to 
probably keep going in that direction. 

Do you consider yourselves 
businessmen? 
To a degree I suppose we are. We 
spent a lot of time trying to set up the 
business the way we wanted it to run 
and hiring management who saw things 
the way we did, so we've got a lot of 
time invested into the business of the 
band, but that's just really so we can 
go about playing. It’s a lot of extra work 
to have your own label and go the inde¬ 
pendent route, but ultimately it can 
work out nicely. 

Let’s talk about your new album, 
Outside Inside. This is the first 
time you’ve used an outside pro-
ducer-Steve Berlin of Los Lobos. 
How did his participation shape the 
sessions and influence your writing? 
The tunes were all written before we 
came in-in fact we played all of them 
out on the road before we went into the 
studio. Steve really helped us with some 
arrangement ideas, helped trim away 
some of the excess. We really wanted to 
focus on the essence of each song. He 
was good with helping us work with 
other sounds, and it was just great to 
have an outside set of ears. 

Everyone comes from different musical 
backgrounds. Michael Kang, the man-
dolin/fiddle player, did some classical vio¬ 
lin in the beginning. Kyle Hollingsworth 
has a degree in jazz piano. Michael Travis 
came from a hand drumming back¬ 
ground of Afro-Cuban music. I grew up 
on classic rock and I got into bluegrass. 
Billy Nershi, the guitarist, is from a blue-
grass background as well. 

Why do you think there so few 
well-known jam bands? 
Who would you include in that...Phish, 
Widespread Panic, the Dead? I don't 
know. I guess it's a little bit outside the 
mainstream. I think it's more that the 
fans of jam-type music are probably 
more about the music and less about 
what's fashionable. They’re more about 
the improvised music and knowing 
they're going to see a different show. I 
guess there's just a smaller audience 
for that sort of thing 

You sounded a little hesitant 
when I said 'jam band.’ Why? 
(Laughing) Well, in the beginning, I 
think we were like, “Oh gosh!" We 
struggled with that a little because any 
kind of label has its limiting features. If 
people call you a jam band then some 
people are just going to skip over us 
altogether and never check us out 
because they think they don’t like jam 
bands. Well, maybe they don't realize 
that SCI plays traditional bluegrass or 
Latin jazz or some kind of cool Afro 
pop-that’s a little outside the box of 
what you would think a jam band does. 
Certainly we do jam, and when it 
comes down to it, we probably are 
more of a jam band than anything else, 
but I would hate for people to think 
that’s all we do. 

The order of the songs on the 
album feels like a live show. ..was 
that intentional? 
We did sort of try to structure them 
around the way they would be for a live 
show. It’s got a good flow that way! 

Particularly on "Black And White,” 
which starts out kind of dizzy and 
out of nowhere it kicks in, and 
you can almost feel the crowd 
standing up at that point. I 
thought that was really different 
to hear on a record. 
We are a live band and that's what we 
have the most experience in. At this 
point we've played almost 1,200 live 
shows together, and so while we didn’t 
want to put out just another live record¬ 
ing, we wanted to make a studio 
recording that would capture some of 
the magic and some of the excitement 
of the live show. 

Is there anything you wont the 
listener to go away with from the 
album, compared to the live show? 
I think we might surprise some people, 
who have only seen the live show, with 
the album. I think they might be pleas¬ 
antly surprised to find a great studio 
album-that was really our goal. 

What would you say to the person 
who’s never heard this kina of 
music before, how would you 
invite them to join and experience 
an incident? 
Try to put aside any preconceptions 
that you have and let the music do the 
talking. continued... 

"We spent a lot of 
TIME TRYING TO SET 
UP THE BUSINESS 
THE WAY WE WANTED 

IT TO RUN, SO WE’VE 
GOT A LOT OF TIME 
INVESTED INTO THE 
BUSINESS OF THE 

BAND, BUT THAT’S 
JUST REALLY 

SO WE CAN GO 

ABOUT PLAYING. ” 

—Keith Moseley 
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"We’ve had 1,000,000 unique 
VISITORS R MONTH ON 

WWW. STRINGCH EESEI NCI DENT. COM.” 

-Kevin Morris 

You coll the tons that help out with 
shows pirates. What is that from!? 
“Pirates" is the name of one of our songs. 
We have 11,000 pirates at this point and 
one full-time person who runs the pro¬ 
gram. It started out where if you helped 
promote the show by putting up posters 
and spreading the word, you got into the 
show for free. Now it's starting to expand. 
It's grown from 3,000-4,000 to 11,00Q in 
one and a half years. We now have a 
green crew who helps to clean up after 
shows, so the places aren't trashed. They 
spread the good vibe. 

The Internet is such on integral part 
of how you do what you do-tell rhe 
more about its value. 
The Web is the No. 1 way to how we’ve 
gotten to where we are. It's awesome! 
Not only do people come and check out the 
Web site, www.stringcheeseincident.com. 
but we have a discussion group that 
about 4,000 people chat on and they 
talk about shows and the band. It's 
unbelievable how it's impacting music. 
We've had 1,000,000 unique visitors a 
month on the site. 

Who maintains the site? 
We started a graphic design firm that 
handles the site. We just launched an 
updated site a month or two ago. 

You hove your own publicity deportment. 
It was so important for us, as a record 
company and management company1, to 
be able to go to Carrie (Lombardi of 
Madison House Publicity) and say, 
“What's going on with this” and get 
immediate answers. That was one of the 
reasons for having the office all together, 
having accountability for people, 
because we wanted to be able to walk to 
the next room and ask questions. It 

How did you get involved and start 
the label, SCI Fidelity? 

I got involved with the 
band in Austin, dur¬ 
ing South By 
Southwest. I walked 
into a club called 
the Mercury, they 
were playing, and I 

was just totally blown 
away. A friend of mine 

introduced me to Kyle and I said, “Hey, 
if you ever need any help with legal stuff 
or anything-l'm a lawyer-l'd be more 
than willing to do it” 

Were they receptive? 
It was in the early stages. I don't know if 
they knew what a lawyer could do for 
them, so nothing happened. I didn’t see 
them for a year or so and I went to the 
Aspen Artist Development Conference 
and I met one of the band’s managers at 
the time, Mike Luba. It turns out that 
Mike was from Roslyn, New York-I’m 
from Great Neck-and we had actually 
played tennis against each other in high 
school. I was still in Nashville and start¬ 
ing to do some legal work for the band, 
and then it came to a crossroads where 
the band had to decide what to do with 
their records. To make a long story short, 
theydecided to start their own label 

because they thought their vision would 
be sacrificed if they didn’t do it on their 
own. We basically started it up mid-
1998, when we put out 'Round The 
Wheel, the last studio album before 
Outside Inside. We ended up doing a 
distribution deal with ADA and part¬ 
nered with Megaforce. We're still part¬ 
nered with Megaforce, but we ended up 
switching to Ryko in a distribution deal. 

You’ve gone from independent 
retailers to the big stores. How are 
you able to do that as on inde¬ 
pendent? 
I think Ryko has really helped with that. 
They've really prioritized us. We’ve also 
had the support of Cl MS (Coalition of 
Independent Music Stores), who really 
bent over backwards for us. We've just 
been creative. I think the larger chains 
are starting to gravitate towards us 
because we're kind of different from the 
normal band. Hopefully, this new record 
will take us to a new level and the 
stores will want to be a part of that. 

Tell me about SCI Fidelity Records. 
What was your model? 
I don't think we specifically said, “Hey 
we want to do it exactly like this person 
did it,” but I think Ani DiFranco is cer¬ 
tainly somebody who we idolize and 

who we sort of modeled it after. 

You book the shows. You have your 
own publicity deportment. How 
does it work? 
The office is now 30-40 people strong-
this is where we differentiate ourselves 
from anyone else. Everything is done in-
house-from the booking to the manage¬ 
ment (Madison House Inc.) to the 
record company (SCI Fidelity Records) 
to the publicist (Madison House 
Publicity) to the merchandising to the 
ticketing (SCI Gear And Ticketing). We 
even started our own travel agency. All 
these things are in one building and we 
thought it would be best for the band 
that way because the communication is 
so strong between us. 

Tell me about the travel company? 
It's catered to the fans. They (Madison 
House Travel) have a close relationship 
with the fans. The fans call, get tickets 
to the shows and book their travel 
plans-hotel, flights, etc. The fans can 
find out where other fans are staying; it 
helps them create this community. 

makes it so much easier and it fosters 
creativity because all of us are in one 
building and we can brainstorm. 

The radio story? 
We’re really excited about the support 
we've gotten from radio. It’s the first one 
we’ve done the more traditional way and 
we've gotten a lot of great support from 
radio. We’re really psyched. 

Do you have an in-house promo 
department? 
We mostly hire indies: Sean Coakley, 
Brad Hunt and David Avery. 

What’s next for the label? 
The label started as The String Cheese 
Incident's label but everyone here wants 
to see it expand to work with other 
artists-artists that may not suit the stan¬ 
dard major label model who are more on 
the grassroots street level-and it doesn't 
necessarily have to be jam bands. We 
want to put out great music, like Keller 
Williams and DJ Harry, who are also on 
SCI Fidelity. As things start growing with 
SCI, we want to release some great 
music that might not be heard if we 
weren't around. 

For more informotion on The String Cheese Incident, contoct SCI Fidelity’s Reis Boron ot 303. 544. 1818 
or reis@scifidelity.com, ond don’t forget to check out www.stringcheeseincident.com . 
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Marv Sack Is 
Relentless 
N ashville 

By Matthew Lawton 

In these days of the business end of the music biz 

taking precedence over the music side, it’s refresh¬ 

ing to hear of someone who’s actually in this whole 

pot of brew for the right reasons. 

Mary Sack digs music—simple as that. And as the 

National Director Of Marketing & Promotion for 

Relentless/Nashville, she gets to deal with plenty of 

it. From newer acoustic artists like Irene Kelley, to 

exemplary songwriters such as Steve Forbert and 

Don McLean to legends like Merle Haggard, Sack 

definitely has her hands full. “I am tied to music in 

every aspect of my life. I work my label job here and 

I work part-time at a record shop on the weekends. 

I get to sell music to people and they turn me on to 

new music.” When asked what keeps her going 

every day, Sack says, “Well, I’m doing what I love 

and I’m very passionate about it. I can’t 

get enough of it.” 

s you're aware, the totallyadult 
section has been here at The 
Album Network for seven 
years or so, but the Americana 
Roots section just started up 
in February of this year, so 
there may be lot of people who 

aren’t familiar with Relentless/Nashville or your¬ 
self. So why don’t you give me a brief description 

of how you ended up at Relentless/Nashville? 
Well, I’ve always been a sales and marketing person, 
and my fallback career was public relations. I worked in 
PR in New York and D.C., but I did not want to live in 
New York or L.A. so I moved to Nashville, trying to 
focus more on the music business. So I started here in 
Nashville doing sales and marketing at Caprjicorn 
Records right after they had switched from country to 
rock; it was my dream job and I knew it every second 
that I lived it. To break artists like Cake and 31 1 and 
watch the growth of Widespread Panic and Syd ¿Straw 
and the Fat Possum Blues Series was just incredible. 
It was a true independent boutique-type label where it 
had a team of the best of the best. But Phil Walden 
made it very clear that he wanted to move to Atlanta 
throughout the whole time that we were here in 
Nashville, so I knew my days were numbered if I want¬ 
ed to stay in Nashville. 

I ended up getting an opportunity to start a brand-
new label with another great group of people at Rising 
Tide. Rising Tide was a Universal Music Group com¬ 
pany and I was in the sales and marketing department, 
but I was very tight with radio promotion, creative ser¬ 
vices, A&R and the whole deal. And again, I was work¬ 
ing with phenomenal artists like Delbert McClinton and 
Matraca Berg and the soundtrack for The Apostle with 
Robert Duvall, which won a GRAMMY. When I was 
there during the launch of the label, I had no idea I’d be 
there when they got closed down. At the time it made 
no sense, but two weeks later when every headline in 
the United States said, “Universal To Buy PolyGram,” 
all of a sudden, the light shined. And it was like, ‘Okay, 
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the landscape changed," but it was somewhat justified as a business 
decision. 
So then, after a stint at Naxos Jazz, Dacapo Jazz and White 

Cloud-as the U.S. marketing representative-1 ended up landing a 
job with Pat Boone's The Gold Label, working the Adult Standard 
circuit. These are viable artists who had achieved Gold or Platinum 
status, hence the name The Gold Label. The Lettermen, Pat Boone, 
Roger Williams, Toni Tennille and-the reason I really joined-The 
Ventures. Those guys are guitar gods and they definitely always will 
be. So, I was working Adult Standard radio, Nostalgia, Music Of 
Your Life-type stuff-setting up all their interviews and promotions. 
But I was also in co-op advertising, working with the distributor and 
doing the updates with them. So they had me go in and seek out a 
potential new distribution deal. One of the companies I pitched was 
Madacy Entertainment Group's Dave Roy, who is now my boss and 
President of Relentless/Nashville. I guess I pitched him well on 
behalf on my old label. He told me he was going to be launching a 
bunch of new labels, one of which was Relentless/Nashville. And I 
said, “Boy, I love your outlook on music and I love who you are and 
I would love to work with you.” He said, “Send me your résumé.” And 
the rest is history. 

What is the goal of Relentless/Nashville? 

It’s about the music. We're not out to sell a 1,000,000 records, 
although we're not gonna turn it down. We’re out to introduce and 
reintroduce artists that matter with music that matters. If we can do 
it where we sell 10,000 copies and break even-we'd love it. Our 
goal is to use the marketing systems that we have in place, so that 
we won't have to play the P1 radio game at Country, or have to pay 
millions to get consultants to do things. It's more of a grassroots 
effort that we're going for. We really want to get the music straight 
out to the people. 

Let’s talk about some of the music on Relentless/Nashville. 
We are more of an acoustic, instrument-based label, but we have 
folks as diverse as Randy Travis, Asleep At The Wheel and Irene 
Kelley, who are more in the country vein. Then we have folks like 
Steve Forbert and Don McLean, who are more singer/songwriters. 
Then we have Tracy Nelson, who is indefinable, but absolutely awe¬ 
some, and we also have LynneMarie, “The Dixie Chick Of Polka” as 
dubbed by Us magazine-the first female ever nominated for a 
GRAMMY award in the Polka category. She's doing songs like 
“Signed, Sealed, Delivered I'm Yours,” “Squeeze Box" and “Send A 
Message To My Heart”-it's just wonderful. So it's basically any 
music we have a passion for and that we feel we can get out to a 
good audience. We'll find a way to work it, but if there's not a home 
for it on Relentless/Nashville, we can go to one of our sister labels 
and say, “You’ve got to take this music out to the people." 

“It’s about the music. We’re not out 
to sell a 1,000,000 records, 
although we’re not gonna turn it 

down. We’re out to introduce and 
reintroduce artists that matter with 
music that matters. It’s more of a 
grassroots effort that we’re going 
for. We really want to get the music 
straight out to the people. 

Irene Kelley has been blazing a trail up our Americana Roots 

chart lately. Tell me a little bit about her. 

She is one of our two or three developing artists-lrene Kelley, 
Valerie DeLaCruz and LynnMarie. Irene is just out of the box and 
doing wonderfully. She is an extremely prolific singer/songwriter. 
She’s had cuts on everyone’s records, from Brother Phelps to Trisha 
Yearwood to Ricky Skaggs and Loretta Lynn. She had a couple of 
those deals where her records never saw the light of day, so we 
were delighted to be able to present her. Simple Path is her first 
record, and it’s wonderful. We're already looking ahead to her sec¬ 
ond and even third record, because we know that's when she will 
really cut across lines and become a household name. 

Part of her situation has been matching her up with management 
and getting her a booking agent and all of those things that a record 
label can help facilitate in doing. She's tied up in a neat little bow 
right now and on the road winning new fans. Americana radio has 
been very supportive and CMT, Stone Country, Great American 
Country are all playing her video, “A Little Bluer Than That.” Plus 
she's on a lot of the syndicated, closed-circuit video programs in the 
truck stops and that sort of thing. 

Tracy Nelson is another one of your artists who is clearing 
new trails. Ebony & Irony’s pretty amazing, and I’m assuming 

so are her shows. 

All I can tell you is once you see this woman live, you will never think 
of her the same way. The woman has been around for 30 years just 
singing her pipes out. Her voice is so big she has to hold the micro¬ 
phone down at her waist; otherwise she'll blow out the sound sys¬ 
tem. I thought it was just a joke until I saw her live and I was like, “Oh 
my God, I must see this woman again.” And you know, she has been 
around for a while, so it's not necessarily what you expect walking 
into it, but then when she gets up onstage, the transformation takes 
place and you’re like, “I've got to buy this record. I've got to hear 
everything this woman ever did.” She gets your butt out of the chair 
and gets your feet on the dance floor. She has that zest for life. It’s 
indefinable-you can't put it into a category. She has a lot of every¬ 
thing mixed in there, but the one word that comes through is “soul." 
You can't do that job, playing clubs year after year after year for 30 
years, without enjoying it. I can’t tell you how fun it is to work with a 
character of her nature. 

Why don’t you fill me in on LynnMarie? 

LynnMarie really is the Dixie Chick of Polka. She's a push-button 
accordionist. She’s one of those artists that totally understands that 
sex sells and that the accordion is not necessarily sexy, but she obvi¬ 
ously pulls it off and does it very well. She is a huge phenomenon. 
This year, she was the first female vocalist ever nominated for a 
GRAMMY in the Polka category. In addition to that, she had just 
won Top Female Vocalist Of The Year from the International Polka 
Association out of Chicago. Her album Squeeze Box is already out 
on the street and her new single, “That’s What I Like About The 
North," is a total play of how different and hilarious the North and 
South can be. The woman has brought the house down at the 
Grand Ole Opry numerous times with that song. And, believe it or 
not, we just went in and did 50 new cuts of it because she usually 
sings about Cleveland in it, since it is such a Polka capital. So she 
went in and cut new versions with different city names and we'll 
make them available to radio stations in those cities. 

continued 
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How did the label get involved with Steve Forbert? 

Steve is one of our best artists on the label. I absolutely love Young, Guitar 
Days. Obviously the fans and the people who have been spinning it within the 
Americana and Rock communities have just embraced him completely. The fact 
that it's a collection of unreleased tracks from early on in his career seems to 
lose nothing in the translation. I just saw something in a magazine recently 
equating him with the songwriting and performance chops of Bob Dylan, Bruce 
Springsteen and Neil Young. So I don’t think that he could be in any better com¬ 
pany. I’m delighted to work an artist of that caliber. 

Speaking of well-respected artists, you’re about to release a few albums 

from an outlaw, Merle Haggard. 

Yes, he has two albums coming out. One is called Cabin In The Hills and the 
other is called Two Old Friends, with Albert E. Brumley, Jr., who is very well 
regarded in the Southern gospel community. The interesting thing about Cabin 
In The Hills is he does a really great Iris Dement song called “Shores Of Jordan," 
which is just beautiful. 
One of the artists we haven’t mentioned yet, who I'm absolutely ecstatic 

about working with as well, is T. Graham 
Brown-country, rock, blues, R&B, 
Muscle Shoals, where do I stop with 
him? He's another one who crosses 
over genres and he's been around for 
many, many years. He's had several No. 
1 hits, like “Wine Into Water," “I Tell It 
Like It Used To Be,” “Memphis Women & 
Chicken,” “Good Days, Bad Days” and 
“Hell And High Water." He has just a 
phenomenal live show. In fact, we’ve 
had some label events where we've 
booked him to play and all the artists 
agree on one thing: Nobody wants to 
follow him. 
We also have just released The Very 

Best Of Asleep At The Wheel and it has 
every one of their fans' favorites on one 
record. Apparently it's never happened 
before and the band is extremely proud 
of it, as they should be. 

What other things does Relentless 

have up its sleeve besides music? 

Well, right now we have music, but 
through Madacy Entertainment [our par¬ 
ent company], we have a lot of ties to 
the direct-response community, so we 
do a lot of those television direct-
response ads. I’m not so involved with 
that, but we do use that for our artists; 
like, we are doing that with Merle and a 
few other folks. We have two records 
out by Don McLean right now, one is 
Starry Starry Night, which is his PBS 
special. We're doing a direct-response 
campaign for that. It’s like, “Order now 
and get the video with the CD for a spe¬ 
cial low price." We also have Don 
McLean Sings Marty Robbins as part of 
the package, too. A lot of times when 
you do those kinds of things, you have to 

Who would that be? 

Leslie Rouffé at Songlines, Al Moss Promotion, Brad Hunt, of course, who rep¬ 

resents Steve Forbert in a number of ways, Serious Bob has helped us out with 
the blues approach and Marco Promotions here in Nashville have helped us out 
to a certain extent. 

You must have a great perspective on the entire industry because you’ve 

worked at so many well-respected companies, for so many years now, 

most of which have been based out of Music City. What keeps you excited 

about your job, and Nashville in particular? 

Well, I've worked in Nashville for several years and I've found it very easy to 
move around. It's a very tight-knit community in a lot of regards. Most of ^he 
same people-regardless of what label or what management company or what 
booking agent they're at-continue to work here. I think Nashville is a very easy 
music-business community to work within and I'm delighted that I am here. And 
the fact that we have such great artists doing such great music has made 
people throw their doors open for Relentless/Nashville as well, where they want 
to see us succeed just as much as anyone else. I mean, you've read in the 

Alice Newman (left) backs up Relentless/Nashville artist, Tracy Nelson 

WE ARE RELENTLESS! Here we see (l-r): Madacy Entertainment President Amos Alter, 
Irene Kelley, T. Graham Brown, Valerie DeLaCruz, President Dave Roy and LynnMarie. 

offer two or three pieces of product to package together, so it's value-added. 

How has Americana radio and Adult Rock radio responded to you and 

your artists? 

Overwhelmingly positive. They are so excited to see these artists putting out 

music and they're happy to spin them. They realize I’m only one person with a 
few hired guns, but they're looking forward to growing with us. 

Have you found any difficulty with Adult Rock radio because some of 

your artists are too country for them? 

No, we've been very selective about which artists we work at which formats and 

picking the right people to present our case to those programmers. I've had a 

couple of indies who have been extremely helpful in helping us get off the ground. 

“I think in the ’50s 

and the ’60s, you 

saw all those indie 

labels crop up and 

then you had the 

majors gobble them 

up. So it got down 

to a handful of big 

labels with these 

imprints under them 

and now you’re 

starting to see the 

whole thing start all 

over again. So I 

think in the long run, 

Relentless/Nashville 
has a lot to con¬ 

tribute and we’re 

starting off on the 

right foot.” 

papers that the state of country music is not very good right now. There are 
major labels closing left and right. For every major label closing, there are two 
new indies starting back up. Business changes of this nature are cyclical and I 
think in the '50s and the '60s, you saw all those indies crop up and then you 
had the majors gobble them up. It got down to a handful of big labels with these 
imprints under them and now you're starting to see the whole thing start all over 
again. So I think in the long run, Relentless/Nashville has a lot to contribute and 
we're starting off on the right foot. 

Howdy, pardner! Get your digits a-blazin’ and give Mary Sack a call at 
615.252.4124, or you can reach her at msack@madacy.com. Make sure you ask 
her about Willie the dog! 
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Coming August 31, A Very Special Edition Of 

For the first time ever, the Adult Rock 
and Adult Contemporary teams at 
SFX Multimedia will join forces to 
bring you a magazine dedicated . 

* to the ever-growing legions - z 
of artists that are 
shared by both 
Adult Rotk and 
the various Jf' 
factions of A/C 
radio. .¿BíSíBir 

On the cover: 
Melissa Etheridge 

Ad deadline: 

Friday, August 24 

Call Jim Nelson 

(818,955.4000) 

Michelle Babbitt 

(818.955.4040) 

B asing 

tieUp 

lities 

Also, our next Totallyadult TuneUp is coming August 3 (sorry, nô^tnagazine to 

go along with this one). Deadline for getting us music is Thursday, July 12, so 

ÿU Tirp 1^1spn rj^t to tak 



t@tallyadult 
Adult Rock And Americana Label Contacts 
ACOUSTIC DISC 
Rob Bleetstein p 415.485.1229 f 415.482.8909 rb 1229@earthlink.net 

AEZRA 
Paul Yeskel p 732.679.91 11 f 732.679.6131 

ALLIGATOR 
Tim Kolleth p 773.973.7736, ext. 23 f 773.973.2088 

ARISTA 
Jeff Sodikoff p 212.830.8416 f 212.830.2248 

ARK 21 
Christine Wrightsman p 818.325.1265 f 818.461.1745 

aim@aimstrategies.com 

tim@allig.com 

jeff.sodikoff@bmge.com 

christine @ark2 l.com 

ARTEMIS 
Ray DiPietro p 212.433.1849 f 212.414.3196 

ASTRALWERKS 
Jenni Sperandeo 
Brien Terranova 

p 212.886.7519 
p 310.288.2432 

f 212.288.2433 
f 310.288.2433 

rd i pie tro @artemisrecords. com 

jenni@astralwerks. com 
brien@astralwerks.com 

ATLANTIC 
Bonnie Slifkin 
Kris Metzdorf 

p 212.707.2247 
p 310.205.7452 

f 212.405.5525 
f 310.205.5725 

bonnie.slifkin@atlantic-recording.com 
kstove@aol.com 

ATLANTIC JAZZ/NONESUCH/WORLD CIRCUIT 
Erica Linderholm p 212.707.2263 f 212.405.5525 

ATO 
Chris Tetzeli p 804.244.7201 

p 212.353.1841 
f 212.353.2294 
f 804.923.3937 

ericajinderholm @ wmg. com 

tetz@musictoday.com 

AWARE 
Mark Cunningham p 773.248.4210 f 773.248.421 1 mark@a warerecords, com 

BEGGARS BANQUET 
Jenn Lanchart p 212.343.7010 f 212.343.7030 jenn@beggars. com 

BEYOND MUSIC 
Gina lorillo-Corrales p 310.385.4885 f 310.385.4888 ginai@lbank.com 

BINKY/L0U1S1ANA RED HOT 
Laura Freeman p 504.945.6488 ninthwar@eatel.net 

BLACK DOG 
Traci Thomas p 615.340.9596 f 615.340.9597 

BLIND NELLO 
Mark David Manders 
Max Stalling 

p 972.841.6305 
p 214.827.7301 

f 972.727.5100 
f 972.727.5100 

BLIND PIG 
Edward Chmelewski 
Rebecca Dodd 

p 415.550.6484 
p 415.550.6484 

f 415.550.6485 
f 415.550.6485 

BLOODSHOT 
Amanda Bailey p 773.604.5300 f 773.604.5019 

blackdog@telapex. com 

newtejas@airmail.net 
max@maxstalling. com 

edward@blindpigrecords.com 
radio@blindpigrecords.com 

radio @bloodshotrecords. com 

BLUE NOTE 
Zach Hochkeppel p 212.253.3205 f 212.253.3266 zach.hochkeppel@capitolrecords.com 
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BLUE STORM 
Mike Carden 

t^tallyadult 
Adult Rock And Americana Label Contacts 

p 919.846.4786 mcol 84@aol.com 

CAPITOL 

Steve Nice"3 p 323 871 5174 f 323 871 5099 önan. corona @cap/to/recordS. com p 323.3/1.01 /4 1323.871 .5099 steve.nice@capitolrecords.com 

CHA-CHING 
Sandy Rogers p 41 6.483.0478 f 41 6.483.0533 schmooz@sympatico.ca 

CHECKERED PAST 
Scott Schaefer p 773.404.8414 f 773.404.8560 scott@checkeredpast.com 

COLUMBIA 
Trina Tombrink o 21 2 833 8505 f 91 9 iwi arap , l. • , P z A.ooo.oouo r 21 2.833.4846 trina_tombnnk@sonymusic.com 

COLUMBIA NASHVILLE 
Ted Wagner p 61 5.742.4350 f 61 5.742.5759 ted_wagner@sonymusic.com 

COMPASS 
Dave Haley p 61 5.320.7672 f 61 5.320.7378 david@compassrecords.com 

CO-OP POP 
Ralph Jaccodine p 617.441.3808 f 617.441.381 1 pushstar@aol.com 

CURB 

Parr P 203.226.9939 f 203.226.9879 claireparr@aol.com 
Jl" Gleason p 61 5.321.5080 f 61 5.327.3003 jgleason@curb.com 

Before Rmih Summit Pertoonance _ 
SHERYL CROW . 
DAVE MATTHEWS BAND 
COUNTING CROWS 
VERTICAL HORIZON_ 
TRAIN_ 

I SHELBY LYNNE _ 
DAVID GRAY _ . 
WALLFLOWERS 

OTHER HOUSEHOLD NAMES... 

After_ 
8 GTammys, 3 Platinum albums 

Grammy, 6 Platinum albums 

3 Platinum albums 

Grammy_ 

Platinum album 

Grammy _ _ 

Platinum album 

1

2 Grammys, Platinum Mbum 

Big things 

GAVIN SUMMITTJTO 
AUGUST 16- 18. 200îJuL 

Who will be the superstars of tomorrow? 

Check them out for yourself by registering for this year’s 

Gavin Summit, August 16-18, in Boulder, Colorado. 

Telephone: (415) 495-1990 x653 

Online: www.gavin.com • Hotel: (303), 443-3850 



t@taltyadult 
DOWNTIME 
Michael Devers 

DREAMWORKS 
Laura Curtin 

DUALTONE 
Scott Robinson 

EDEL AMERICA 
Barry Pinlac 

ELEKTRA 
Lisa Michelson-Sonkin 
Alli Groman (Americana) 

EM1/CAPIT0L 
Jody Glisman-Best 

Adult Rock And Americana Label Contacts 

p 830.303.4629 

p 212.588.6660 

p 615.320.0620 

f 830.303.6009 

f 212.588.6611 

f 615.297.5020 

p 21 2.404.0700, ext. 12 f 21 2.664.8391 

p 212.275.4260 f 21 2.974.931 4 
p 212.275.4109 f 21 2.974.931 4 

p 818.587.4775 f 81 8.587.41 42 

EMINENT 
Kissy Black 

EPIC 
Cheryl Valentine 

EPIC NASHVILLE 
Rob Dalton 

EPITAPH 
Christina Whitetrash 
Krystal Pistol 

E-SQUARED 
Elisa Sanders 

FOUND MUSIC 
Lou Niles 

FREEFALLS 
Bob Freese 

FUEL 2000 
Marty Schwartz 

FUTURE FARMER 
Dennis Mitchell 

GOLD CIRCLE 
Mike Klein 

GOTHAM 
Patrick Arn 

GREENHORSE 
Clay Neuman 

GREY MAUSE 
Gail Roberts 

HIGHTONE 
Lindsey Westbrook 

HOLLYWOOD 
Nick Bedding 

IMAGE DESIGN 
Robert Bowers 

IMMORTAL 
Doug LaGambina 

INTERSCOPE 
James Evans 

ISLAND/DEF JAM 
John Rosenfelder 

p 615.386.8373 

p 212.833.5665 

p 615.742.4397 

p 213.413.7353 
p 213.413.7353 

p 615.320.1200 

p 323.939.9257 

p 440.247.5781 

p 323.464.7984 

p 415.922.3276 

p 310.828.6656 

p 212.462.4185 

p 877.636.2739 

p 323.934.7765 

p 510.763.8500 

p 818.560.7501 

p 513.891.5162 

p 310.582.8300, ext. 129 

p 310.865.4559 

p 212.603.7871 

f 615.386.8379 

f 212.833.5665 

f 615.742.4338 

f 213.413.9678 
f 213.413.9678 

f 615.327.9455 

f 310.842.9518 

f 440.247.7036 

f 323.465.8926 

f 415.922.3275 

f 310.828.7006 

f 212.462.4197 

f 615.385.5066 

f 323.934.1566 

f 510.763.8558 

f 818.567.4837 

f 419.866.8822 

f 310.582.8301 

f 310.865.7654 

f 212.445.3401 

big9mgmt@mindspring. com 

curtin @dream worksrec. com 

sco ft. rob inson @dualtone. com 

barry_pinlac@edelent.com 

lisa. michelson-sonkin@elektra. com 
allison.groman@elektra.com 

jody.glisman-best@emicap.com 

kissy@eminentrecords.com 

cheryl_valentine@sonymusic.com 

rob _dalton @sonymusic. com 

christina@epitaph.com 
krystal@epitaph.com 

e2rex2@aol.com 

lounbr@pacbell.net 

bfreese@prodigy.net 

mkspolo @aol. com 

info@futurefarmer. com 

m klein @goldcircle. com 

patrick@gothamrecords.com 

clay.neuman@apexmusic.mu 

grpr@gailrobertspr. com 

lindsey@hightone.com 

nick.bedding@disney.com 

echopark2 @aol. com 

doug@immortalrecords.com 

james.evans@umusic.com 

john.rosenfelder@umusic.com 
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KOCH PROGRESSIVE 
Scott Küchler 

LAKESHORE 
Skip Williamson 

LOST HIGHWAY 
Chris Stacey 

LUCAN 
Harold Childs 

Adult Rock And Americana Label Contacts 

p 21 2.353.8800, ext. 222 f 21 2.228.0660 

p 323.956.4344 f 323.862.0274 

p 615.524.7548 f 61 5.524.761 9 

p 310.276.9602 f 31 0.276.961 5 

scott.kuchler@kochint.com 

emilyjeicham @lkshore.com 

chris.stacey@umusic. com 

h chi Ids @musicresearch. com 

MAMMOTH 
Pete Rosenblum p 212.453.0901 f 212.334.7847 pete.rosenblum@mammoth.com 

MAVERICK 
Ted Volk 

MCA 
Dara Kravitz 

MPRESS 
Walter Parks 

19 NORTH 
David Fleischman 

p 310.385.6478 

p 212.841.8042 

p 877.878.7243 

p 818.981.7110 

f 310.385.9386 

f 212.841.8258 

f 212.979.6262 

f 818.907.9216 

ted. volk@ma verick.com 

dara.kravitz@umusic.com 

mpress walter@aol. com 

memphiman @aol. com 

NARADA/REAL WORLD/BACK PORCH 

P 414.961.8350 f 414.961 .8351 gardnerj@narada.com 
Sue Schrader p 41 4.961 .8350 f 41 4.961 .8351 schraders@narada.com 
Lisa Samper p 414.961.8350 f 414.961.8351 samperl@narada.com 

NASHVILLE AMERICA 
Bill Wence p 615.776.2060 f 61 5.776.3748 billwencepro@earthlink.net 

NETTWERK AMERICA 

TomGa,es p 212.760.1540 f 21 2.760.971 9 gate@nettwerk.com 

NEW WEST 

p 404.303.71 64 jeff@newwestrecords.com 
ye ° es p 51 2.472.4200 f 51 2.472.0900 krhodes@newwestrecords.com 

PERMANENT PRESS 
Ray Paul p 818.981.7760 f 81 8.981 .7760 pop@permanentpress.net 

PUTUMAYO 
Jennifer Daunt p 415.788.2781 f 41 5.788.2784 jennifer@putumayo.com 

The Putumayo World Music Hour 
Now on 120 stations, takes listeners on a journey with accessible "A3-friendly" world songs. World Music is reaching the mainstream, and summer 

is the perfect season to tap into our audienceJThe program features rock legends who've participated in world music collaborations such as 
Bruce Springsteen, Dave Matthews, Santana, Bonnie Raitt, Page and Plant, Peter Gabriel and others--as well as rising international stars. 

Already Partying with Putumayo this summer: 
KFLX 
KFOG 
KMTT 
KOTR 
KPFT 

KSUT 
KTAO 
KTHX 
WBOS 
WCBE 

WFHB 
WLPW 
WMVY 
WRNR 
WRSI 

WTPN 
WTTS 
WUKY 
WVOD 
WYYB 

The Putumayo World Music Spotlight, a daily single song 
is also now on 25 stations including: 

segment 

For more info contact: 
Jennifer Daunt 

Putumayo World Music 
415-788-278 1 phone 
415-788-2784 fax 

jennifer@putumayo.com 

KB AC 
KINK 
KISM 
KMTN 

KNBA 
KPFT 
KROK 
KTAO 

WBIB 
WFPK 
WMWV 
WNCS 

WTPN 
WVOD 
WXPN 
WYEP 

PUtUMAYO 
Worl<£ AulSlC 

(HjLiu.rvd.yo.com 



t@tallyadult 
Adult Rock And Americana Label Contacts 

RAZOR & TIE 
Maryelizabeth Carter 

RCA 
Cheryl Khaner 

RECKLESS 
John Lomax III 

RED HOUSE 
Bob Feldman 

RED INK 
Dave Morrell 

RELENTLESS NASHVILLE 
Mary Sack 

REPRISE 
Alex Coronfly 

RESTLESS 
Drew Murray 

RHINO 
Jim Neill 

RIGHTEOUS BABE 
Jamie Canfield 

ROUNDER 
Katrinka Suydam 
Brad San Martin (Americana) 

RYKO/PALM 
Greg Seese 
Paul Langton 
Dan Connelly 

SANCTUARY 
Ray Koob 

SCI FIDELITY 
Reis Baron 

SHA-LA 
Robert Allen 

SHANACH1E 
Frank Ritchie 

SHELLPOINT 
Randy Harrell 

SIGNATURE SOUNDS 
Jim Olsen 

S1LVERTONE/J1VE 
Lorraine Caruso 

SINGLEWING 
David Childers 

p 212.473.9173 

p 310.358.4013 

p 615.356.4684 

p 651.644.4161 

p 212.337.5457 

p 615.252.4124 

p 818.953.3744 

p 732.264.1934 

f 212.473.9174 

f 310.358.4309 

f 615.356.4666 

f 651.644.4248 

f 212.337.5433 

f 615.252.4130 

f 818.953.3712 

f 732.739.0935 

p 31 0.474.4778, ext. 6252 f 31 0.441 .6578 

p 716.852.8020, ext. 16 f 71 6.852.2741 

p 617.218.4477 
p 617.218.4422 

p 323.802.01 17 
p 212.506.5812 
p 212.506.5845 

p 212.599.2757, ext. 114 

p 303.544.1818 

p 201.664.1955 

p 212.334.0284 

p 615.782.8200 

p 413.665.4036 

p 212.824.1739 

p 704.822.0531 

f 617.354.4840 
f 617.354.4840 

f 323.802.0123 
f 212.506.5828 
f 212.506.5828 

f 212.599.2751 

f 303.544.1919 

f 201.664.1349 

f 212.334.5207 

f 615.321.5532 

f 413.665.9036 

f 212.727.2221 

f 704.822.9670 

mcarter@razorandtie.com 

cheryI. khaner@bmge.com 

Iomax3 @mindspring. com 

radio@redhouserecords.com 

dave_morrell@sonymusic.com 

msack@madacy.com 

alex.coronfly@wbr.com 

dmurray98@aoi.com 

jim_neill@rhino.com 

jamie@righteousbabe.com 

katrinka ©rounder, com 
brads@rounder.com 

g reg. seese @palmpictures. com 
paul.langton@palmpictures.com 
dan.connelly@palmpictures.com 

ray. koob @sanctuarygroup. com 

reis @sci fidelity, com 

shalaman 1 @aol.com 

fritchie @shanachie.com 

shellpoint@hotmail. com 

info@signature-sounds.com 

lorraine. caruso@jiverecords. com 

moboko@mindspring.com 
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SIREN SONGS 
Phil Mayo 

SIX DEGREES 
Troy Prickett 

t®tallyadult 
Adult Rock And Americana Label Contacts 

p 802.468.2554 f 802.468.8884 pmcmagphil@aol. com 
siren@ulster.net 

p 415.626.6334, ext. 16 f 415.626.6167 troy@sixdegreesrecords. com 

SKAGGS FAMILY RECORDS 
Barbara Kimes P 615.264.8877 f 615.264.8899 barbara @skaggsfamilyrecords. com 

SONY NASHV1LLE/LUCKY DOG 
Jack Lameier 
Mark Janese 

p 
p 
615.742.4321 
214.378.0528 

f 615.742.5716 jack_lameier@sonymusic. com 
markjanese@sonymusic.com 

SPINART 
Jeff Price P 718.818.9396 f 718.818.9453 jeff@spinartrecords.com 

SPITFIRE 
Rob Gill p 973.378.5889 f 516.942.7739 riffraff 19@home.com 

SQUINT 
John Butler P 615.457.1214 f 615.457.1980 johnb@squinterland.com 

STEEL BELTED 
Judy Libow P 212.888.0987 f 212.750.2766 libowunlimited@yahoo.com 

SURFDOG 
Dave Kaplan 
Niels Schroeter 

P 
P 
760.944.7873 
760.944.7873 

f 760.944.7808 
f 760.944.7808 

surf dog @sdbg.com 
surfdog@sdog. com 

SUGAR HILL 
Ericka Hoffman p 919.489.4349, ext. 225 f 919.489.6080 radio@sugarhillrecords.com 

TELARC 
Vikki Rickman p 216.464.2313, ext 228 f 216.464.4108 

TOMMY BOY 
Paul Brown P 212.388.8490 f 212.388.8463 

TONE-COOL 
Greg Reisch P 888.553.3700 f 781.263.9222 

TVT 
Kerry Marsico P 310.289.3800 f 310.289.3801 

ULTIMATUM 
Sherri Trahan p 310.558.1206 f 310 558-0606 

UN1VERSAL/M0J0/RAD10UN1VERSE 
Howard Leon p 212.373.0711 f 212.373.0662 

The first single 
from the 

forthcoming 
album, 
FOOLS 
FOR THE 
RADIO 

vrickman @telarc. com 

redhat22@aol.com 

gregr@tonecool.com 

kerry@tvtrecords.com 

promogrrl@ultimatummusic.com 

howard.leon@umusic.com 

A3 Add date 
Monday, 

KM SAND 
Radio Contact: 
Judy Libow 

Libow Unlimited Inc. 
Phone: 212-888-0987 

Email: 
LibowUnlimited@yahoo.com 

k 
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t@tallyadult 
V2 
Doug Ingold 

VALLEY ENTERTAINMENT 
Anne McDermott 

VANGUARD 
Art Phillips 

VERVE/BLUE THUMB 
Jill Weindorf 

VFR/SPARK ENTERTAINMENT 
Valerie Main 

VIRGIN 
Ray Gmeiner 

W.A.R.? 
Jillian Reitsma 

WARNER BROS. 
Mike Rittberg 

WARRIOR GIRL 
Gilli Moon 

WE3 
Steve Fingerett 

WIND-UP 
Alan Galbraith 

YEP ROC 
Marc Shatz 

Adult Rock And Americana Labe) Contacts 
p 31 0.358.4036 f 31 0.358.4344 

p 212.974.9400 f 21 2.399.9392 

p 31 0.829.9355 f 31 0.31 5.9996 

p 212.331.2051 

p 615.369.3000 

p 310.288.2730 

p 303.440.0666 

p 818.953.3723 

p 310.238.0359 

p 612.822.7584 

p 212.895.3114 

f 212.331.2063 

f 615.369.3001 

f 310.288.2433 

f 303.447.2484 

f 818.840.2393 

f 801.838.5411 

f 612.822.7586 

f 212.895.3214 

p 336.578.7300, ext. 209 f 336.578.7388 

doug. in gold @ v2music. com 

anne@valleyentertainment.com 

aphillips@vanguardrecords.com 

jill. weindorf@umusic. com 

valerie@sparkentertainment.com 

ray.gmeiner@virginmusic.com 

jil lian @ war. com 

mike, rittberg @wbr.com 

gilli@gilli.net 

fingeret@bitstream.net 

agalbraith@wind-upent.com 

marc @redeyeusa. com 

Scott Miller & The Commonwealth 
“I Made A Mess Of This Town” 

FROM THE ALBUM 
THUS ALWAYS TO TYRANTS 

Americana Roots 
Airplay 27-21* 
Non-Commercial 
Album Airplay D-32 

Already On 
WDET, KPFT, WYEP, WRLT, KHYI, 
WNKU, KEXP, WVXU, WCBE, KEGR 
KTHX, WZEW, KVMR AND KRCL 

www.sugarhillrecords.com 
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tatallymusic 
FREEDY JOHNSTON 
"Love Grows” 
FROM THE RELEASE: Right Between The 
Promises 
LABEL: Elektra/EEG 
ORIGIN: Kinsley, KS 
WHAT YOU SHOULD KNOW: The guy who 
came to national prominence with “Bad 

Reputation” dips into 1970 and pulls out this nugget from Edison 
Lighthouse. Nice to see how well it stands up 31 years later. Freedy's sev¬ 
enth album, Right Between The Promises, comes out in early August, so 
slip on “Love Grows” again: It’s the first track after the WRLT aircheck on 

"Not So Different After All” 
FROM THE RELEASE: Simple Path 
LABEL: Relentless Nashville 
ORIGIN: Latrobe, PA 
WHAT YOU SHOULD KNOW: Irene Kelley has 
written some startlingly heartfelt songs for Carl 
Jackson, Trisha Yearwood, Claire Lynch, Loretta 

disc two of the TuneUp. 
CONTACT: Lisa Michelson-Sonkin 212.275.4260 
WEB SITE: www.freedyjohnston.com 

Lynn and Ricky Skaggs. With Simple Path, Kelley comes out from behind the 
curtain and displays her wizardly magic. “Not So Different After All” is almost 
like a Tom Petty track, with less Mike Campbell and more twang: It's disc one, 
track two on the TuneUp. 
CONTACT: Mary Sack 615.252.4124 
WEB SITE: www. irenekelley. com 

MIRANDA LEE 
RICHARDS 
"The Beginner” 
FROM THE RELEASE: The Herethereafter 
LABEL: Virgin 
ORIGIN: San Francisco 
WHAT YOU SHOULD KNOW: Miranda Lee 
Richards got into the music scene when 

CHRIS WHITLEY 

00.11 j| 

ROCKET HOUSE 

CHRIS WHITLEY 
"To Joy (Revolution Of The 
Innocents)” 
FROM THE RELEASE: Rocket House 
LABEL: ATO 
ORIGIN: Houston 
WHAT YOU SHOULD KNOW: One of the heavy 
buzz-makers at the recent Non-Com get-togeth¬ 

Metallica's Kirk Hammett recorded her first demos and taught her some 
guitar. Miranda’s lyrics and melodies are inspired from her favorite ’60s 
artists and that comes through on “The Beginner,” in which she ties the 
above-mentioned elements to a hip-hop beat. Check out an edit of “The 
Beginner” on Totallyadult TuneUp #52, disc one, track three. 
CONTACT: Ray Gmeiner 310.288.2730 
WEB SITE: www. virginrecords, com 

er in Louisville, master slide player Chris Whitley made good on that promise 
with a No. 1 Most-Added showing in the opening week for “To Joy (Revolution 
Of The Innocents).” Whitley's never sounded better. Listen for yourself on track 
number four, disc number one on the new TuneUp. 
CONTACT: Chris Tetzeli 804.244.7201 or 212.353.1841 
WEB SITE: www.atorecords.com 

RADIOHEAD 
"Knives Out” 
FROM THE RELEASE: Amnesiac 
LABEL: Capitol 
ORIGIN: Oxford, England 
WHAT YOU SHOULD KNOW: Radiohead's 
latest disc, Amnesiac, picks up where Kid A 
left off, and then takes a giant step outside 

your mind. Filled with mournful alienation, “Knives Out" showcases vocal¬ 

EMILIANA TORRINI 
"To Be Free” 
FROM THE RELEASE: Love In The Time Of 
Science 
LABEL: Virgin 
WHAT YOU SHOULD KNOW: Take a trip-hop 
beat and the passionate and sensual vocals of 
Emiliana Torrini and you've got “To Be Free,” 

which was produced by Roland Orzabal of Tears For Fears. Emiliana’s back¬ 
ist Thom Yorke’s ethereal swells backed by the group's acoustically based 
melodic side. Hypnotizingly beautiful. 
CONTACT: Brian Corona 323.871.5365 & Steve Nice 323.871.5174 
WEB SITE: www. radiohead, com 

ground is part Italian and part Icelandic, which helps explain why some of her 
tones are similar to Björk's. 
CONTACT: Ray Gmeiner 310.288.2730 
WEB SITE: www. virginrecords.com 

TINDERSTICKS "People Keep Cornin’ Around” 
FROM THE RELEASE: Can Our Love... 
LABEL: Beggars Banquet 
ORIGIN: Nottingham, England 
WHAT YOU SHOULD KNOW With a catchy groove and a straightforward beat reminiscent of something from the early '70s, 
Tindersticks have given us another flavor to add to the taste of Adult Rock that makes this format stand out in the world of 
music. Find this song on TuneUp #52, disc two, track three. 
CONTACT Jenn Lanchart 212.343.7010 WEB SITE: www.tindersticks.co.uk 
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Utallymusic 
LYNNMARIE 
"Come Bock, My Baby” 
FROM THE RELEASE: SqueezeBox 
LABEL: Squeeze/Relentless Nashville 
ORIGIN: Cleveland 
WHAT YOU SHOULD KNOW: 
LynnMarie’s been playing the accor¬ 
dion, pretty much, since day one. Her 
father was an accomplished accordion 

MIKE PLUME BAND 
"Dreamer” 

FROM THE RELEASE: Fools For The Radio 
LABEL: Steel Belted 
ORIGIN: Canada 
WHAT YOU SHOULD KNOW: Mike Plume and his 
bandmates are longtime friends, which comes; 
through in their good-time rockin' music. Foots For 
The Radio is Plume's fifth release and features 

player and her childhood was rich in Eastern European music and 
culture. “Come Back, My Baby,” a mid-tempo Tex-Mex track of longing 
for lost love, is taken from the GRAMMY-nominated SqueezeBox. 
Have some fun with it on track six, disc two, on the TuneUp. 
CONTACT: Mary Sack 615.252.41 24 
WEB SITE: www.lynnmarie.net 

Plume's archetypal rock voice spilling out his guts as his band sets the pace. With 
its jingle-jangle guitar and harmony vocals, “Dreamer" is perfect for these ragtop 
summertime days: It's audible on track six, disc one on the TuneUp. 
CONTACT: Judy Libow 222.888.0987 
WEB SITE: www.mikeplumeband.com 

T. GRAHAM BROWN 
"Memphis Women And 
Chicken” 
FROM THE RELEASE: Lives! 
LABEL: TimeRiver/Relentless Nashville 
ORIGIN: Athens 
WHAT YOU SHOULD KNOW: 
According to T. Graham Brown, the 

KELLY RICHEY 
"Nothin’ To Do With Love” 
FROM THE RELEASE: Sending Me Angels 
LABEL: Sweet Lucy 
ORIGIN: Cincinnati 
WHAT YOU SHOULD KNOW: Kelly Richey’s raw, 
gutsy performance on “Nothin’ To Do With Love” is 
really accented by her guitar work. “Such adventur¬ 

two best things you can find in Memphis are “Memphis Women And 
Chicken." This is a fun, upbeat song that mixes blues and country and 
gives you the urge to eat. If he sounds good singing about food, it's 
because he sang on numerous TV commercials. Find this song on 
the Totallyadult TuneUp #52, disc two, track eight. 
CONTACT: Mary Sack 61 5.252.41 24 
WEB SITE: www.tgrahambrown.com 

ous extrapolations,” says the LA Weekly of her play¬ 
ing, “are exactly what’s required if the blues genre is going to have anything new to 
say in the next century." This great big soulful blues rocker can be heard at track 
number seven, disc one, on the TuneUp. 
CONTACT: Joe Estrada 562.692.1931 
WEB SITE: www.kellyrichey.com 

JASON WHITE 
"Average Joe” 
FROM THE RELEASE: Shades Of 
White 
LABEL: Hanging Vines 
ORIGIN: Cleveland 
WHAT YOU SHOULD KNOW: The 
great singer/songwriters are known for 

DOWNTOWN MYSTIC 
"Brian Jones” 
FROM THE RELEASE: Downtown Mystic 
LABEL: Sha-La 
WHAT YOU SHOULD KNOW: Don’t look now, but 
Tuesday, July 3, marks the 32nd anniversary of the 
passing of Rolling Stone's founder, Brian Jones. 
Downtown Mystic pays homage to Mr. Jones with this 

the way they can capture a story and present it with a catchy hook. 
Jason White has done both of these with “Average Joe." The story of a 
man who longs for days past touches many of us. Fans of Peter Case 
would definitely enjoy Jason White, so check it out on the new 
Totallyadult TuneUp #52, disc two, track four. 

upbeat rocking track featuring some killer harmonica work. “Raise your glass to the 
good and the evil/Let’s drink to the salt of the earth.” This one's on the TuneUp, too: 
Disc one, track nine. 
CONTACT: Robert Allen 201.664.1955 
WEB SITE: www.shala.com 

CONTACT: Clay Neuman 877.636.APEX (2739) & Shana LiVigni 
888.8LA.APEX (2739) 
WEB SITE: www.jasonwhitemusic.com 

NEIL CHAPMAN "Cool Corner” 
FROM THE RELEASE: Hope In Hell 
LABEL: Hope In Hell 
ORIGIN: Toronto 

WHAT YOU SHOULD KNOW: Neil Chapman has performed with some of the biggest artists in Canada, and he also co-founded 
Zombo Zombo & Neotone, each of which achieved some success in the U.S. “Cool Corner” is hot, as the guitar beautifully 
blends heavy tones with a light drumbeat to make a perfect combo. Find this song on the TuneUp, disc two, track nine. 
CONTACT: Laurel Federbush 734.663.9292 WEB SITE: www.neilchapman.net 
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tstallymusic 
THE ACTUAL TIGERS "Standing By” 
FROM THE RELEASE: Gravelled & Green 
LABEL: Nettwerk America 
ORIGIN: Seattle 
WHAT YOU SHOULD KNOW: The Actual Tigers have done the unusual by taking a disco bass line and a '70s drum beat to make a fresh mix that is original 
yet familiar in “Standing By.” These guys are definitely different from the other Seattle sound everybody knew in the '90s. Find this song on the TuneUp on disc 
one, track five. 
CONTACT: Tom Gates 212.760.1540 WEB SITE: www.actualtigers.com 

TRACY NELSON ""Got A New Truck” 
FROM THE RELEASE: Ebony & Irony 
LABEL: Eclectic/Relentless Nashville 
ORIGIN: Madison 
WHAT YOU SHOULD KNOW: Tracy Nelson's been blending R&B, blues, soul and country music with her own distinct style for 
decades. An established songwriter, Nelson's tunes have been recorded by such legends as Etta James, Bonnie Raitt and Linda 
Ronstadt. “Got A New Truck” is a cool country rocker that was co-written with the amazing Marcia Ball, and you'll find it on track 
five, disc two on our new TuneUp. 
CONTACT: Mary Sack 615.252.4124 WEB SITE: www.tracynelson.com 

OVER THE RHINE "Whatever You Say” 
FROM THE RELEASE: Films For Radio 
LABEL: Back Porch/Virgin 
ORIGIN: Cincinnati 
WHAT YOU SHOULD KNOW: With a sound that says pop and folk, Over The Rhine gives us another great example of their 
sound on “Whatever You Say.” Karin Bergquist's voice is beautiful as it flows along with the guitar and organ, and it's reminiscent 
of Leigh Nash from Sixpence None The Richer on this track. 
CONTACT: Sue Schrader 414.961.8350 & Ray Gmeiner 310.288.2730 WEB SITE: www.overtherhine.com 

IVY "Disappointed” 
FROM THE RELEASE: Long Distance 
LABEL: Nettwerk America 
ORIGIN: Paris, France 
WHAT YOU SHOULD KNOW: Vocalist Dominique Durand and guitarist Andy Chase formed the indie-pop band Ivy in 1990. 
Long Distance, as Apartment Life did before it, transcends simplistic descriptions and takes Ivy’s melodic, ethereal music to a 
deeper emotional level. With its trip-hop beats and Dominique's exquisitely beautiful voice, “Disappointed" will steal the hearts of 
everyone listening. It, too, is on our TuneUp: disc two, track seven. 
CONTACT: Tom Gates 21 2.760.1 540 WEB SITE: www.nettwerk.com 

THE BACON BROTHERS "Grace” 
FROM THE RELEASE: Can’t Complain 
LABEL: Zoe/Rounder 
ORIGIN: Philadelphia 
WHAT YOU SHOULD KNOW: The brothers Bacon have been playing music together since they were teens, and now Can't 
Complain is their third release. “Grace,” a love song that makes a clever play on a classic line, moves on the power of its 
spaghetti-western licks, dual Bacon Brothers vocals and Eagles-like harmonies. 
CONTACT: Katrinka Suydam 617.218.4477 WEB SITE: www.baconbros.com 

SUBSCRIBE NOW 

AlbumNetwork 

Name _ 
Company 
Address _ 
City_ 
Phone ( 

State ZIP 

and you’ll receive free.. .NOTHING! 
But for a mere $450, you will get a complete overview of the 
radio and retail worlds delivered to your door weekly. 
Let's face it, you can't do the job if you don’t have the tools. 

Enclose your check for $450.00 for a yearly subscription by Domestic First Class 
Mail, or $500.00 (US Currency) for delivery by International Air Courier. 

Mail To: 
The Album Network 

120 North Victory Blvd. 
Burbank CA 91502 

or FAX your subscription request to 818.955.8048 

If you simply can't go another day without your copy of 
The Album Network, you can always call Toll Free 800.222.4382. 
All subscription requests should be directed to Jackie Bodner. 
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THE OREO PERSONALITY TEST 
Psychologists have discovered that the manner in which 
people eat Oreo cookies provides great insight into 
their personalities. Choose which method best describes 
your f avorite method of eating Oreos: 

1. The whole thing all at once. 
2. One bite at a time. 
3. Slow and methodical nibbles, examining the results of each bite 

afterwards. 
4. In little feverish nibbles. 
5. Dunked in some liquid (milk, coffee...). 
6. Twisted apart, the inside, then the cookie. 
7. Twisted apart, the inside and toss the cookie. 
8. Just the cookie, not the inside. 
9. 1 just like to lick them, not eat them. 

10. 1 don’t have a favorite way because I don't like Oreo cookies. 

Your Personality: 

1. The whole thing. This means you consume life with abandon, you 
are fun to be with, exciting, carefree with some hint of reckless¬ 
ness. You are totally irresponsible. No one should trust you with 
their children. 

2. One bite at a time. You're lucky to be one of the 5,400,000,000 
other people who eat their Oreos this very same way. Just like 
them, you lack imagination, but that's okay, not to worry, you're 
normal. 

3. Slow and methodical. You follow the rules. You're very tidy and 
orderly. You're very meticulous in every detail with everything you 
do to the point of being anal retentive and irritating to others. Stay 
out of the fast lane if you're only gonna go the speed limit. 

4. Feverish nibbles. Your boss likes you because you get your work 
done quickly. You always have a million things to do and never 
enough time to do them. Mental breakdowns and suicides run in 
your family. Valium and Ritalin would do you good. 

5. Dunked. Every one likes you because you are always upbeat. You 
like to sugar coat unpleasant experiences and rationalize bad sit¬ 
uations into good ones. You are in total denial about the shambles 
you call a life. You have a propensity towards narcotic addiction. 

6. Twisted apart, the inside and then the cookie. You have a highly 
curious nature. You take pleasure in breaking things apart to find 
out how they work, though you're not always able to put them back 
together, so you destroy all the evidence of your activities. You 
deny your involvement when things go wrong. You are a compul¬ 
sive liar and exhibit deviant, if not criminal, behavior. 

7. Twisted apart, the inside, then toss the cookie. You're good at busi¬ 
ness and take risks that pay off. You take what you want and throw 
the rest away. You are greedy, selfish, mean and lack feelings for 
others. You should be ashamed of yourself. But that's okay, you 
don't care, you got yours. 

8. Just the cookie, not the inside. You enjoy pain. 
9. 1 just like to lick them, not eat them. Stay away from small furry ani¬ 

mals and seek professional medical help-immediately. 
10. 1 don’t have a favorite way, I don’t like Oreo cookies. You probably 

come from a rich family and like to wear nice things, and go to 
upscale restaurants. You are particular and fussy about the things 
you buy, own and wear. Things have to be just right. You like to be 
pampered. You are a prim. 

g 
S 
% 

I s 
P ' V 

Years ago, CBS had a popular little series called GiLÚGaíÔ INLAND. 
There is, however, a dark secret about this “comedy” you may never 
have realized: The island is a direct representation of hell. Nobody on 
the island wants to be there, yet none are able to leave. Each one of 
the characters represents one of the seven deadly sins: 

• Ginger represents lust (she wears skimpy outfits, is obsessed with her looks and 
is a borderline nymphomaniac). 

• Mary Ann represents envy (she is jealous of Ginger’s beauty). 
• The Professor represents pride (he is an annoying know-it-all). 
• Mr. Howell represents greed (no explanation needed). 
• Mrs. Howell represents sloth (she has never lifted a finger to help on any of their 
escape plans). 

• The Skipper represents two sins: gluttony (again, no explanation needed) and 
anger (he violently hits Gilligan on each show). 

• Gilligan is the person who put them there. He prevents them from leaving by foil¬ 
ing all of their escape plots. Also, it is his island. Therefore, Gilligan is Satan. 
Crazy? He does wear red in every episode. 

TEN THINGS TO TELL A TELEMARKETER 
10. When they ask, “How are you today?" tell them! “I'm so glad you asked because 

no one these days seems to care, and I have all these problems: My arthritis is 
acting up, my eyelashes are sore, my dog just died....” 

9. If they say they're John Doe from XYZ Company, ask them to spell their name. 
Then ask them to spell the company name. Then ask them where it is located. 
Continue asking them personal questions or questions about their company for as 
long as necessary. 

8. Cry out in surprise, “Judy! Is that you? Oh my God! Judy, how have you been?" 
Hopefully, this will give Judy a few brief moments of pause as she tries to figure 
out how she could know you. 

7. If MCI calls trying to get you to sign up for the Family And Friends Plan, reply, in 
as sinister a voice as you can, “I don't have any friends, would you like to be my 
friend?” 

6. If they want to loan you money, tell them you just filed for bankruptcy and you 
could sure use some money. 

5. Tell the telemarketer you are on home incarceration and ask if they could bring you 
a case of beer and some chips. 

4. After the telemarketer gives their spiel, ask them to marry you. When they get all 
flustered, tell them that you can't just give your credit card number to a complete 
stranger. 

3. Tell the telemarketer you are busy at the moment and ask them if they will give you 
their home phone number so you can call them back. When the telemarketer 
explains that they cannot give out their home number, say, “I guess you don't want 
anyone bothering you at home, right?” When the telemarketer agrees say, “Now 
you know how I feel!” Say goodbye and hang up. 

2. Insist that the caller is really your buddy Leon, playing a joke. “Come on Leon, cut 
it out! Seriously, Leon, how's your mom?" 

1. Tell them to talk very slowly, because you want to write every word down. 
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CHRIS WHITLEY 
”T0 JOY” 

NUMBER 1 MOST ADDED! 
FIRST WEEK (6.18) 
"...AS CLOSE TO POP AS HE’S EVER COME.” - BILLBOARD 

"...WHITLEY TESTS THE LIMITS OF HIS SUPERB SONGWRITING 
AND EMOTIVE VOCALS" - ENTERTAINMENT WEEKLY 

Wally adult No. 1 Most Progress! 

Now Playing: 

WFUV, WXPN, WDET, WMFO, WYEP, 

WRNR, WKOC, WRLT, KGSR, WMMM, 

KTHX and many more! 

MAJOR MARKET TOUR 
BEGINS JULY 8 
PHILLY, DC, NYC, BOSTON, BOULDER, CHICAGO, MINNY, 
LA, SAN FRAN, PORTLAND, SEATTLE, AUSTIN 

CHRIS WHITLEY 

ROCKET HOUSE 

PRODUCED BY TONY MANGURIAN / MIXED BY MICHAEL BARBIERO 

WWW. CHRIS WHITLEY . COM W W W. ATORECORDS. COM 



We don’t wanna get you all worked up. 
Except secretly we do. 

OLD 97s desighs on you U ■ U U ■ U The neu single from the acclaimed album SBGBLLIGB RIDBS 

Already On: 
KBCO, KINK, WBOS, WXRV, 
WKOC, WXPN, WMMM, 

WFUV, WRNX, WYEP, WFPK, 
WDET, KCTY, KBAC, KPIG, 

KTHX 
And Many More! k Û 

saneiHDe 
■ Rides 

ZY3Z ■■WS 
1 /2 "Old 97’s really hit nirvana with ‘Designs On You.’" - Rolling Stone 

00 TOUR THIS SUmmEH WITH H1HTCHOOH TWEHTU HUD THHW 
7/31 FHRGO NO 8/01 ST POOL MN 8/03 CHICRGO II 8/04 ClfVilHND. OH 8/05 TORONTO ONI 8/07 INOIflNHPDUS. IN 8/08 COLUMBUS OH 8/10 OOIT.MI 8/11 PITTSBURGH PH 8/12 SCRHNTON PH 

www.eLBKDPa.com www.oiD97s.com uiuiui.0LD97smusic.com 
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