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SPECIAL FEATURES

KTCZ “Cities 97” Minneapolis

On July 25th, Lauren MacLeash celebrated her eighth year at Cities
97, so we thought it would be a good time to check in with
MacLeash and the gang. Matthew Lawton reports back from the
Twin Cities and fills us in on what keeps Cities 97 one of the best
Triple-A’s ever. 8

Counting Crows

After taking a few years off, Counting Crows have returned with
their fourth, and quite possibly tastiest, disc to date, Hard Candy.
With “American Girls” climbing the charts, Jim Nelson tracked
down fellow Crows Adam Duritz and Matt Malley for this sweet
treat. 12

Red Ink

Red Ink, an arm of RED Distribution, itself an arm of Sony, very
simply is a label for hire. You provide the records, they fill in the
rest. Recently, Red Ink's General Manager, Howie Gabriel, chatted
up his company with |im Nelson. 16

Beth Orton

Beth Orton has just released her third solo album, Daybreaker,
which features guest appearances by Ryan Adams, Emmylou
Harris and Ben Watt. Matt Lawton and Stuart Brazell provide a
private look into the raw, exposed heart of the singer. 20

T Bone Burnett

From St. Louis to Fort Worth to Los Angeles, T Bone Burnett has
found himself in every sort of rough, sand trap and water hazard
that the music business has to offer. Rick Boggs finds out what
keeps this Grammy-winning producer swinging. 24

The Domino Kings

Think cowboy hats and muscle cars, handkerchiefs and broken
hearts. WNCW Asheville’s Amy Jones discovers that these are just
a few of the images conjured up by Midwestern quartet The
Domino Kings and their latest release, The Back Of Your Mind. 28

Indigo Girls

The Indigo Girls came into notoriety as part of the late-'8os
singer/songwriter revival and have remained just as strong and
determined in their musical mission. Paste’s Josh Jackson checks in
with Emily Saliers and discusses their 10th release, Become You. 34

E-Town: A World Of Music And Ideas

E-Town is a non-profit radio program which includes musical
guests, interviews and an E-chievment award, along with a final
jam session recorded in front of a live audience. Chad Saunders
caught up with host Nick Forster and delivers this story of
E-Town—A World Of Music And Ideas. 40
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| Commercial Adult Rock Contacts

\ music call times are based on the station's own time zone

CKEY Niagra Falls, Ontario
Rob White Program Director
Mike Blakely Music Director
mblakely@cogeco.ca
905.356.6710 fax 905.356.0696
Th 2-4pm

www.river.fm

KAEP Spokane, Washington

Tim Cotter Program Director
tim.cotter@citcomm.com

Kari Bushman Music Director
kari.bushman@citcomm.com

509.448.1000 fax 509.448.7015

MTW 3-5 pm (801.485.6700)
www.broadcast.com/radio/alternative/kaep

KBAC santa Fe, New Mexico
Ira Gordon vP/GM
iragordon@clearchannel.com
Sam Ferrara Assistant PD
505.989.3338 fax 505.989.3881
ThF 9-11am

www.kbac.com

KBCO Boulder, Colorado

Scott Arbough Program Director
Keefer Music Director
303.444.5600 fax 303.449.3057

T 3-5pm

www.kbco.com

KBXR Columbia, Missouri
Lana Trezise Program Director
lana@bxr.com

Jack Lawson VP Programming
573.449.1520 fax 573.449.7770
Th 10am-noon

www.bxr.com

KCTY Omaha, Nebraska

Max Bumgardner Program Director
max@1069thecity.com

Christopher Dean Music Director
402.342.2000 fax 402.561.9467

TTh 3-6pm

www.1069thecity.com

KDBB Park Hills, Missouri
Greg Camp Program Director
greg@b104fm.com

Glenn Barry Assistant PD
573.431.6350 fax 573.431.0850
Th 10am-noon

www.b104fm.com

KDBX Brookings, South Dakota
Mike Ehlers Music Director
Mike Hart program Director
605.692.9125 fax 605.692.6434
TWTh 3-4pm

www.depotradio.com

KENZ salt Lake City, Utah

Bruce Jones Operations Manager
bruce.jones@citcomm.com

Kari Bushman Music Director
kari.bushman@citcomm.com
801.485.6700 fax 801.483.1075
MTW 3-5 pm

www.1075.com

KFAN Fredericksburg, Texas
JD Rose Program Director
830.997.2197 fax 830.997.2198
MT 11am-noon
www.texasrebelradio.com

KFMU Steamboat Springs, Colorado
Matt Jacquart Program Director
Jim Hill Music Director
970.879.5368 fax 970.879.5843

Th 11am-2pm

www.kfmu.com

KFOG San Francisco, California
Dave Benson Program Director
Haley Jones Asst PD/Mus Dir
hjones@kfog.com

415.817.5364 fax 415.995.7007

W 3-5pm

www.kfog.com

KGSR Austin, Texas

Jody Denberg Program Director
jdenberg@kgsr.com

Susan Castle Music Director
scastle@kgsrcom

512.832.4000 fax 512.908.4902

M 3:15-6:15pm

www.kgsr.com

KHUM Ferndale, California
Michael Dronkers Prog/Music Dir
Gary Franklin Assistant PD
707.786.5104 fax 707.786.5100

W 8:30-9:45/2:15-3

www.khum.com

KINK Portiand, Oregon

Dennis Constantine Program
Director

dennis@kink.fm

Kevin Welch Music Director
kwelch@kink.fm

503.517.6000 fax 503.517.6130

Th 10-12pm

www.kink.fm

KLRQ Clinton, Missouri

Steve Stevens Program Director
sstevens@kirg.com

660.885.7517 fax 660.885.8318
TWTh 12-2pm

www.klrg.com

KLRR Bend, Oregon

Doug Donoho Program Director
dougd@klrr.com

541.382.5263 fax 541.388.0456

Th 9am-noon

www.kirr.com

KMMS Bozeman, Montana
Michelle Wolfe Program Director
michelle@mooseradio.com

Scott White Music Director
406.586.2343 fax 406.587.2202

Th 2-4pm/W 1-3pm
www.mooseradio.com

KMTN Jackson, Wyoming

Mark “Fish” Fishman Program
Director

fish@blissnet.com

307.733.4500 fax 307.733.7773

F 10am-noon
www.jacksonholeradio.com

KMTT Seattle, Washington

Chris Mays vP/GM

Shawn Stewart Music Director
sstewart@kmtt.com

206.233.1037 fax 206.233.8979

W 3:15-5:15p

www.kmtt.com

KOTR San Luis Obispo, California
Drew ROSS Program Director
drewross@fix.net

Greg Pfifer Music Director
805.786.2570 fax 805.547.9860
Th 3-5:00pm

www.kotrfm.com

KOZT Fort Bragg, California
Kate Hayes Music Director
Vicky Watts General Sales Mgr
707.964.7277 fax 707.964.9536

W 1-3pm

www.kozt.com

KPIG watsonville, California

Laura Ellen Hopper Program Director
laura@kpig.com

831.722.9000 fax 831.722.7548

TW 8-10am

www.kpig.com

KPRI san Diego, California
Dona Shaieb Program Director
858.678.0102 fax 858.320.7024
W 1-5pm

www.sets102.com

KROK Leesville, Louisiana

Doug Stannard General Manager
doug@wnonline.net

Sandy Blackwell Music Director
sandy2@wnonline.net

337.463.9298 fax 337.537.4152

TTh noon-2pm

www.krok.com

KRSH Santa Rosa, California
Bill Bowker Program Director
bill@krsh.com

Pam Long Music Director
pam@krsh.com

707.588.0707 fax 707.588.0777
W 2-4pm

www.krsh.com

KRVB Boise, Idaho

Dan McColly Operations Mgr/PD
208.344.3511 fax 208.336.3264

Th 10am-noon

KSPN aspen, Colorado

Sam Scholl program Director
sambassador@yahoo.com
970.925.5776 fax 970.925.1142
Th 9am-noon
www.kspnradio.com

KTAO Taos, New Mexico

Brad Hockmeyer Program Director
Michael Dean Assistant PD
505.758.5826 fax 505.758.8430

W 10am-noon

www.ktao.com

KTCZ Minneapolis, Minnesota

Lauren MacLeash Program Director
lauren@cities97.com

Mike Wolf Asst PD/Mus Dir
612.339.0000 fax 612.333.2997

Th 3-5pm

www.cities37.com

KTEE Monterey, California

Chris White Operations Manager
Carl Widing Music Director
carlwiding@aol.com

831.655.5833 fax 831.655.6383

M 12-5pm

www.ktee.com

KTHX Reno, Nevada

Harry Reynolds Program Director
Dave Herold Music Director
775.333.0123 fax 775.825.3183

WF 9-1tam

www.kthxfm.com

WBOS Boston, Massachusetts
Chris Herrmann Program Director
cherrmann@wbos.com

Michele Williams Music Director
mwilliams@wbos.com

617.822.9600 fax 617.822.6759

Th 10-2pm

www.wbos.com

WCLZ Portland, Maine

Herb lvy Program Director
herb.ivy@citcomm.com

Brian James Music Director
207.774.6364 fax 207.774.8707
Th noon-4pm
www.989thepoint.com

WDOD chattanooga, Tennessee
Danny Howard Dir of Programming
Gene Lovin Assistant PD
423.321.6200 fax 423.321.6270

ThF noon-2pm

WDST wWoodstock, New York
Greg Gattine Program Director
gregg@wdst.com

Roger Menell Music Director
rogerm@wdst.com

845.679.7266 fax 845.679.5395
WTh 11am-noon

www.wdst.com

WEBK Rutland, Vermont

Spider Glenn Program Director
Harry Weinhagen General Manager
802.775.7500 fax 802.775.7555

W 10am-tpm

www.webk.com

WEHM Amagansett, New York
Brian Cosgrove Program Director
631.267.7800 fax 631.267.1018

W 11am-1ipm

www.wehm.com

WGV X Minneapolis, Minnesota
Jeff Collins Program Director
jeff.c.collins@abc.com
612.617.4000 fax 612.623.9105
Th 2-5

www.drive105.com
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WIAA Seymour, Indiana

Robert Becker program Director
Kelly Landes Music Director
812.523.3343 fax 8125235116
T1-3pm

www.wjaa.net

WHKOC Norfolk, Virginia

Paul Shugrue Program Director
paulshugrue@thecoast.com
Kristen Croot Music Director
kristen@thecoast.com

757.640.8500 fax 757.640.8552

T noon-2:30pm

www.thecoast.com

WHKZE Sharon, Connecticut

Hal Lefferts Music Director

Leah Cadwallader Program Director
860.364.5800 fax 860.364.0129

TW 3-4:30pm

www.wkze.com

WMMM Madison, Wisconsin
Tom Teuber Program Director
tteuber@prodigy.net

Mike McCoy Assistant MD
608.826.0077 fax 608.826.1245
Th 3-5pm

www.1055triplem.com

WMPS Memphis, Tennessee
Lonnie Tradaway Operations
Manager

Alexandra Inzer Program Director
901.375.9324 fax 901.375.0041

M 1-5pm

www.memphispig.com

WMVY vineyard Haven, Massachusetts
Barbara Dacey Station Manager
bdacey@mvyradio.com

508.693.5000 fax 508.693.8211

TWTh 2-3pm

www.mvyradio.com

WMWYV Conway, New Hampshire
Mark Johnson Program Director
mark@wmwv.com

Roy Prescott Music Director
603.447.5988 fax 603.447.3655
TTh 12:30-3pm

www.wmwv.com

WNCS Montpelier, Vermont

Mark Abuzzahab Music Director
thewalrus@pointfm.com

Eric Thomas Assistant PD
802.223.2396 fax 802.223.1520

W noon-2pm/Th11-12

www.pointfm.com

WOKI Knoxville, Tennessee
Shane Cox Program Director
shane@100theriver.com

Sarah McClune Music Director
865.588.6511 fax 865.658.4218

MT 1-5pm

www.100theriver.com

WRLT Nashville, Tennessee
Keith Coes Music Director
kcoes@wrlt.com

David Hall operations Mgr/PD
dhall@wrlt.com

615.242.5600 fax 615.985.0316
TTh 2-3pm

www.wrlt.com

WRNR Annapolis, Maryland

Jon Peterson Operations Manager
jonp@wrnr.com

Alex Cortright program Director
alex@wrnr.com

410.626.0103 fax 410.267.7634

Th 10:30-12:30pm

www.wrnr.com

WRSI Northampton, Massachusetts
Sean O’Mealy Program Director
sean@wrsi.com

Johnny Memphis Music Director
413.585.9555 fax 413.674.0000

Th 2-3pm

wWww.wrsi.com

WTTS Bloomington, Indiana
Brad Holtz program Director
holtzradio@hotmail.com
812.332.3366 fax 812.331.4570
W 2-3pm/Th 11-1pm

www.witsfm.com

WVOD Manteo, North Carolina
Matt Cooper Program Director
252.473.1993 fax 252.473.1757
TW 2-4pm

www.wvod.com

WXRT cChicago, lllinois

Norm Winer vP Programming
nwwiner@cbs.com

John Farneda Asst PD/Mus Dir
jfarneda@cbs.com

773.777.1700 fax 773.427.3543

Th 10:30-2pm

www.wxrt.com

WXRV Haverhill, Massachusetts
Joanne Doody Program Director
joannedoody@92.5theriver.com
Dana Marshall Music Director
danamarshall@92.5theriver.com
978.374.4733 fax 978.373.8023

M 11:30am-2pm

www.92 5theriver.com

WYKT Joliet, lllinois

Mike Tomano Program Director
mtomano@staradio.com
815.727.9555 fax 815.724.1025

T 11am-1pm

WYYB Nashville, Tennessee
John Larson Prog/Music Dir
jlarson@wyyb.com
615.242.5600 fax 615.985.0317
MT 11-noon

www.wyyb.com

WZEW Mobile, Alabama

Tim Hallmark Music Director
Brian Hart program Director
251.438.5460 fax 251.476.1065
WTh 3:30-5pm

www.wzew.com

Acoustic Café Nationwide
Rob Reinhart program Director
rob@acafe.com

734.761.2043 fax 734.761.4412

W 9am-noon

www.acafe.com

DMX Nationwide

Dave Sloan Music Director
dave.sloan@dmxmusic.com
310.444.1744 fax 310.444.1717
TW Bam-4pm

www.dmxmusic.com

KAXE Grand Rapids, Minnesota
Mark Tarner Program Director
mtarner@kaxe.org

218.326.1234 fax 218.326.1235
TTh 1-3pm

www.kaxe.org

KCRW santa Monica, California
Nic Harcourt Music Director
nic.harcourt@kcrw.com
310.450.5183 fax 310.450.7172
Th 1-3pm

www.kcrw.com

KDNK carbondale, Colorado
Skip Naft Music Director
skip@kdnk.org

Wick Moses Marketing Director
970.963.0139 fax 970.963.0810

Th Noon-6pm

www.kdnk.org

KKCR Princeville, Hawaii
Gwen Squyres Music Director
808.826.7774 fax 808.826.7977
M 9am-5pm

www.kkcr.org

KLCC Eugene, Oregon

Don Hein Program Director
541.463.6000 fax 541.744.3962
W 12:30-3:30pm

www klcc.org

KNBA Anchorage, Alaska
Loren Dixon Program Director
Idixon@knba.org

Matt Hopper Music Director
mhopper@knba.org

907.258.8880 fax 907.258.8803
WTh 10am-noon

www.knba.org

Michael Canning Music Director

totallyadult
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music call times are based on the station’s own time zone

KRCC colorado Springs, Colorado
Jeff Bieri Music Director
jeff@krcc.org

719.473.4801 fax 719.473.7863
TTh 8:30-10:30am

www.krcc.org

KRCL salt Lake City, Utah

Doug Young Music Director
Troy Mumm Operations Manager
801.363.1818 fax 801.533.9136

T 1:30-5pm

www.krcl.org

KRVM Eugene, Oregon

Don Ferrell Program Director
Kelly Hodgkinson Music Director
541.687.3370 fax 541.687.3573

M 10-11am

www.krvm.com

KSMF Ashiand, Oregon
Eric Alan Music Director
alane@sou.edu

Eric Teel Program Director
541.552.6301

M 1-5pm

www.jeffnet.org

KSUT Ignacio, Colorado

Stasia Lanier Station Manager
stasia@ksut.org

Steve Rauworth Program Director
steve@ksut.org

970.563.0255 fax 970.563.0399

Th 9am-noon

www.ksut.org

KTBG warrensburg, Missouri
Jon Hart program Director
jhart@ktbg.cmsu.edu

Byron Johnson Music Director
660.543.4155 fax 660.543.8863
W 1-3pm

www.ktbg.fm

KUNC Greeley, Cotorado

Kirk Mowers Program Director
kmowers@kunc.org

Kyle Dyas Assistant MD
kdyas@kunc.org

970.378.2579 fax 970.378.2580
M 2-4pm/T 9-11am

www.kunc.org

KUT Austin, Texas

Hawk Mendenhall
Program Director
hawk@mail.utexas.edu

Jeff McCord Music Director
512.471.1631 fax 512.471.3700
M-F 12-3pm

www.kut.org
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KUWR Laramie, Wyoming
Roger Adams Program Director
radams@uwyo.edu

Don Woods Music Director
dwoods@uwyo.edu

307.766.6624 fax 307.766.6184

W 1:30-4pm

www.wyomingpublicradio.org

KVNF Paonia, Colorado

Candy Pennetta Music Director
sugar@kvnf.org

970.527.4866 fax 970.527.4865

T 11am-2pm

www.kvnf.org

Maine Public Broadcasting
Lewiston, Maine

Sara Willis Music Director
saradj@acadia.net

Charles Beck Station Manager
800.884.1717 fax 207.942.2857

T noon-2:30pm

www.mpbc.org

Music Choice Nationwide
Adam Neiman Program Director
aneiman@musicchoice.com

Liz Opoka Music Director
646.459.3300 fax 646.459.3309

T 2-5pm

www.musicchoice.com

WAPS Akron, Ohio

Bill Gruber program Director
billgruber@hotmail.com
330.761.3099 fax 330.761.3240
W t0am-4pm

www.913thesummit.com

WBIB Lincroft, New Jersey

Jeft Raspe Music Director
jraspe@wbijb.org

Mike Sauter Program Director
732.224.2457 fax 732.224.2494
W 3-5pm

www.wbjb.org

WBZC pemberton, New Jersey
Bonnie Hart Program Director
radiobonnie@yahoo.com
609.894.9311 fax 609.894.9440
MW 1-3pm

www.wbzc.org

WCBE Columbus, Ohio

Maggie Brennan Music Director
mbrennan@wcbe.org

614.365.5555 fax 614.365.5060

Th 4-6pm

www.wcbe.org

WDET Detroit, Michigan

Judy Adams Program Director
jadams@wdetfm.org

Martin Bandyke Music Director
mbandyke@wdetfm.org
313.577.4146 fax 313.577.1300

Th 1-3pm

www.wdetfm.org

WDIY Bethlehem, Pennsylvania
Neil Hever Program Director
neil@wdiyfm.org

Katie Riess Assistant MD
610.694.8100 fax 610.954.9474
Th 1-5pm

www.wdiyfm.org

WERU East Orland, Maine
Joel Mann Prog/Music Dir
207.469.6600 fax 207.469.8961
T t1am-2pm

www.weru.org

WEVL Memphis, Tennessee
Brian Craig Program Director
901.528.0560 fax 901.528.0561
T noon-3pm

www.wevl.org

WFHB Bioomington, Indiana
Jim Manion Program Director
ionman@wfhb.org

812.323.1200 fax 812.323.0320
W1-3p

www.wfhb.org

WFPK Louisville, Kentucky
Dan Reed Program Director
dreed@wfpk.org

Stacy Owen Asst PD/Mus Dir
502.814.6500 fax 502.814.6599
M 4-6pm/Th 1-3pm

www.wfpk.org

WFUV Bronx, New York

Chuck Singleton Program Director
chucksingleton@wfuv.org

Rita Houston Music Director
ritahouston@wfuv.org

718.817.4550 fax 718.365.9815

W 5-7pm

www.wfuv.org

WGWG Boiling Springs, North Carolina

Dan McClellan station Manager
704.406.3525 fax 704.406.4338
T11-1pm

www.wgwg.org

WMFO Medford, Massachusetts
Morgan Huke Music Director
morganhuke@yahoo.com
617.625.0800 fax 617.625.6072

F 10am-1pm

www.wmfo.org

WMKY Morehead, Kentucky

Paul Hitchcock Program Director
p.hitchc@morehead-st.edu
606.783.2334 fax 606.783.2335

M noon-3pm

www.wmkyradio.com

WMNF Tampa, Florida
Randy Wynne Program Director

randy@wmnf.org

Lee “Flee” Courtney
Music Director

813.238.8001 fax 813.238.1802
MT 1-3pm

www.wmnf.org

WNCW spindale, North Carolina
Mark Keefe Program Director
mark@wncw.org

Kim Clark Assistant PD
kim@wncw.org

828.287.8000 fax 828.287.8012
T 11am-1pm

WWW.WNCw.org

WN KU Highland Heights, Kentucky
Michael Grayson Music Director
grayson@nku.edu

David Arnold General Manager
859.572.6500 fax 859.572.6604

TW 1-3pm

www.wnku.org

WNRN Charlottesville, Virginia
Tori Mazur Operations Mgr/PD
tori@wnrn.org

Anne Williams Music Director
434.971.4096 fax 434.971.6562
Th noon-2pm

www.wnrn.ric.net

World Café Nationwide

Bruce Warren Program Director
David Dye Prog Coordinator
215.898.6677 fax 215.898.0707

W 3-6pm

http://worldcafe.xpn.org

WRVG Georgetown, Kentucky
Keith West Program Director
keithwest@worldradio.org
Jerry Gerard Music Director
502.868.6565 fax 502.868.6566
TW noon-1pm

www.wrvg-fm.org

WSGE Dallas, North Carolina
Jeff Powell program Director
ipowell@gaston.cc.nc.us

Greg Almond Assistant MD
704.922.6552 fax 704.922.6514
MWF 10am-3pm

www.wsge.org

WUKY Lexington, Kentucky
Stacy Yelton pProgram Director
slyelt1 @uky.edu

859.257.3221 fax 859.257.6291

M 8am-11am

www.wuky.org
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WUMB Boston, Massachusetts
Brian Quinn Program Director
brian.quinn@umb.edu

Marilyn Rea Beyer Music Director
617.287.6900 fax 617.287.6916

WTh 8-10am

www.wumb.org

WUTC Chattanooga, Tennessee
Richard Winham Music Director
Mark Colbert Program Director
mark_colbert@utc.edu

423.755.4756 fax 423.785.2379

M-F noon-5pm

www.wutc.org

WXPN Phitadelphia, Pennsylvania
Bruce Warren Program Director
brucew@xpnonline.net

Helen Leicht Asst PD/Mus Dir
215.898.6677 fax 215.898.0707

T 1-4pm

WWW.XpN.org

WYCE Grand Rapids, Michigan
Michael Packer Station Manager
Matt Jarrells Music Director
matt@grcmc.org

616.459.4788 fax 616.742.0599

W 10am-2pm

www.wyce.org

WYEP Prittsburgh, Pennsylvania
Chris Griffin Asst PD/Mus Dir
chrisg@wyep.org

Rosemary Welsch

Program Director
rwelsch@wyep.org

412.381.9131 fax 412.381.9126
T 3-6pm

www.wyep.org

WYSO Yellow Springs, Ohio
Vick Mickunas Music Director
vick@wyso.org

Tim Tatton Program Director
tim@wyso.org

937.767.6420 fax 937.767.6467

M 4:30-6:30pm

WWW.WYS0.0rg

XM Satellite Nationwide

Bill Evans Program Director

Brian Chamberlain Music Director
202.380.4000 fax 202.380.4444

M-F 9-5pm

www.xmradio.com
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music call times are based on the station’s own time zone

Acoustic Café Nationwide
Rob Reinhart Program Director
rob@acafe.com

734.761.2043 fax 734.761.4412

W 9am-noon

www.acafe.com

KBCS Bellevue, Washington
Christine Linde Music Director
clinde@bcc.ctc.edu

Kirsten Walsh Program Director
425.564.2427 fax 425.564.5697

Th 12:30-4:30pm

www.kbcs-fm.org

KBLK Horseshoe Bay, Texas
Rick Star program Director
rick@kbay.net

830.598.9479 fax 830.598.6534
MWTh 3-5pm

www.kbay.net

KDNK carbondale, Colorado
Skip Naft Music Director
skip@kdnk.org

Wick Moses Marketing Director
970.963.0139 fax 970.963.0810

Th Noon-6pm

www.kdnk.org

KEXP Seattle, Washington
Don Yates Program Director
Tom Mara General Manager
206.520.5833 fax 206.520.5899
MW 10-noon

www.kexp.org

KFJC San Jose, California

Mike Miyake Music Director
Steve Taiclet General Manager
650.949.7260 fax 650.948.1085

W 2-5pm

www.kfjc.org/netcast.html

KFJM Grand Forks, North Dakota
Michael Olson program Director
michael olson4@und.nodak.edu
Michelle Walters Marketing Director
701.777.2577 fax 701.777.4263

WThF 2-5pm

KGLT Bozeman, Montana

Rik James Assistant MD
rikiames@mcn.net

Phil Charles General Manager
406.994.3001 fax 208.723.2124

M 12:30-3:30pm

www.kgit.net

KGSR Austin, Texas

Jody Denberg Program Director
jdenberg@kgsr.com

Susan Castle Music Director
scastle@kgsr.com

512.832.4000 fax 512.908.4902

M 3:15-6:15pm

www.kgsr.com

KHY]| Plano, Texas

Bruce Kidder prog/Music Dir
bruce@khyi.com

972.633.0953 fax 972.633.0957
MT 9-11am

www.khyi.com

KNBT New Braunfels, Texas
Mattson Rainer Program Director
mattson@knbtfm.com

Fred Stockwell General Manager
830.625.7311 fax 830.625.7336

MTW 11-1pm

www.knbtfm.com

KPIG watsonville, California

Laura Ellen Hopper Program Director
laura@kpig.com

831.722.9000 fax 831.722.7548

TW 8-10am

www.kpig.com

KRCL salt Lake City, Utah

Doug Young Music Director
Troy Mumm Operations Manager
801.363.1818 fax 801.533.9136

T 1:30-5pm

www.krcl.org

KRXS Tempe, Arizona

Stu D. Baker Music Director
John Libynski General Manager
520.402.9222 fax 480.413.2114

ThF 1-3pm

www.jukeboxcantina.com

KSUT Ignacio, Colorado

Stasia Lanier Station Manager
stasia@ksut.org

Steve Rauworth Program Director
steve@ksut.org

970.563.0255 fax 970.563.0399

Th 9am-noon

www.ksut.org

KTXN victoria, Texas

Jeremy Halliburton Music Director
Rick Shaw Program Director
361.573.2121 fax 361.573.5872

Th Noon-2pm

www.texasmix.com

KULP EI Campo, Texas

Clinton Robinson Program Director
clint@kulp1390.com

979.543.3303 fax 979.543.1546

M-F 9am-noon

www.kulpradio.com

KUT Austin, Texas

Hawk Mendenhall Program Director
hawk@mail.utexas.edu

Jeff McCord Music Director
512.471.1631 fax 512.471.3700

M-F 12-3pm

www.kut.org

KVMR Nevada City, California
Alice MacAllister Music Director
Steve Baker Program Director
530.265.9073 fax 530.265.9077

MT 10am-1pm

www.kvmr.org

KWMR pt. Reyes Station, California
Kay Clements Music Director
kay@kwmr.org

415.663.8068 fax 415.663.0746

TTh noon-5pm

KXCI Tucson, Arizona

Michael Hyatt Music Director
Mike Landwehr Program Director
520.623.1000 fax 520.623.0758

TTh 2-6pm

Music Choice Nationwide

Liz Opoka Operations Manager
lopoka@musicchoice.com

Adam Neiman Program Director
646.459.3300 fax 646.459.3309

T 2-5pm

www.musicchoice.com

Twangcast.com worldwide
R.W. Shamy Jr. pProgram Director
rw@twangcast.com

Mike Hayes Marketing Director
540.661.1245

MT 9am-5pm

www.twangcast.com

WCBE Columbus, Ohio

Maggie Brennan Music Director
mbrennan@wcbe.org

614.365.5555 fax 614.365.5060

Th 4-6pm

www.wcbe.org

WDBM East Lansing, Michigan
Douglas Neal Music Director
Clay Addy Program Director
5$17.353.4414 fax 517.355.6552
MW 2-5:30pm
www.impact89fm.org

WDVR Sergeantsville, New Jersey
Fred Boenig Program Director
fboenig@ix.netcom.com

Big Kev Music Director
wpapplugs@comcast.net
609.397.1620 fax 609.397.5991

M 8-10pm

www.wdvrfm.org

WDVX Knoxville, Tennessee

Tony Lawson General Manager

Mary DeSchamps Marketing Director
865.494.2020 fax 865.494.3299

MF 9am-Noon

www.wdvx.com

WEIU Charleston, lllinois
Clayton Jackson Music Director
Kane Click Music Director
217.581.7371 fax 217.581.6650

MW noon-2pm

WELY Ely, Minnesota

Travis Beck Music Director
travis@wely.com

218.365.4444 fax 218.365.3657
M-F 1-5pm

www.wely.com

WERU East Orland, Maine
Joel Mann pProg/Music Dir
207.469.6600 fax 207.469.8961
T 11am-2pm

www.weru.org

WETS Johnson City, Tennessee
Dan Hirschi Program Director
Wayne Winkler General Manager
423.439.6440 fax 423.439.6449

M 9am-5pm

www.wets.org

WFPK Louisville, Kentucky
Dan Reed Program Director
dreed@wfpk.org

Stacy Owen Asst PD/Mus Dir
502.814.6500 fax 502.814.6599
M 4-6pm/Th 1-3pm

www.wipk.org

WHAY whitley City, Kentucky
Adam Phillips Music Director
Dave Howe Program Director
606.376.2218 fax 606.376.5146
MW 12:30-2pm

www.hay98.com

WHEE Martinsville, Virginia
Bill Wyatt General Manager
bwyatt@whee.net

Patti Wyatt station Manager
276.632.9811 fax 276.632.9813
MTW 1-3pm

www.whee.net
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WIIC Commerce, Georgia
Keith Parnell Music Director
706.335.3155 fax 706.335.7622
M 9-Noon & 1-4pm

WIMQ Clintonville, Wisconsin
Doug Rogers Operations Manager
800.236.1380 fax 715.823.1367

M-F 10am-noon
www.resultsbroadcasting.com

WMKY Morehead, Kentucky

Paul Hitchcock Program Director
p.hitchc@morehead-st.edu
606.783.2334 fax 606.783.2335

M noon-3pm

www.wmkyradio.com

WMNF Tampa, Fiorida

Randy Wynne Program Director
randy@wmnf.org

Lee “Flee” Courtney Music Director
813.238.8001 fax 813.238.1802

MT 1-3pm

www.wmnf.org

WNCW spindale, North Carolina
Mark Keefe Program Director
mark@wncw.org

Kim Clark assistant PD
kim@wncw.org

828.287.8000 fax 828.287.8012

T 11am-1pm

www.wncw.org

WNRN Charlottesville, Virginia
Tori Mazur Operations Mgr/PD
tori@wnrn.org

Anne Williams Music Director
434.971.4096 fax 434.971.6562
Th noon-2pm

www.wnrn.rlc.net

WRFL Lexington, Kentucky
Joe Takacs Music Director
shadygrove@prodigy.net

Daryl Cook Program Director
859.257.4636 fax 859.323.1039
M-F 3-6pm

www.uky.edu/wrfl

WSYC Shippensburg, Pennsylvania
Trevor P Stottlemeyer Music Director
stottle@epix.net

Chris Westbrooks General Manager
717.532.6006 fax 7174774024

Th 1-3pm

WUMB Boston, Massachusetts
Brian Quinn Program Director
brian.quinn@umb.edu

Marilyn Rea Beyer Music Director
617.287.6900 fax 617.287.6916

WTh 8-10am

www.wumb.org

WVHL Farmville, Virginia

Tony Ryan Operations Manager
Bid Wall General Manager
434.392.9393 fax 434.392.6091
T 10am-noon

www.wvhl.com

WWUH west Hartford, Connecticut
Ed McKeon Music Director
emckeon@aol.com

Colin Tipton program Director
860.768.4703 fax 860.768.5702

W 6-9am

www.wwuh.org

WY YB Nashville, Tennessee
John Larson pProg/Music Dir
jlarson@wyyb.com
615.242.5600 fax 615.985.0317
MT 11-noon

www.wyyb.com

XM Satellite Nationwide
Jessie Scott program Director
Curt Mathies Music Director
202.380.4000 fax 202.380.4681
M-F 9-5pm

www.xmradio.com



Lauren MacLeash

auren Macleash was raised in Louisville, went to school at
LWestern Kentucky University and returned to Louisville to

begin her professional radio career at Hot A/C outlet
WRKA. But the road was calling her name and MacLeash wanted
to become a program director, so she went in search of larger
markets.

Over the next few years MaclLeash made stops at Magic 96 in
Birmingham, scored her first programming gig at WGFX in
Nashville and then in 1991 landed in Virginia Beach, where she
programmed Adult Rock outlet WKOC for three-and-a-half years,
taking it from 13th (25-54) to s5th in just about a year. MacLeash
was not only in love with the station, but she was settling in. She
was getting married and a baby was on its way. She had the best
of both worlds, a successful career and a “life,” everything had
finally fallen in to place for MacLeash. Well, not just yet....

You see, one day MacLeash picked up the phone and it was
KTCZ Minneapolis calling. “It was kind of a strange situation, to
be in Minneapolis being interviewed and being about six months
pregnant at the time,” recalls MacLeash. “You're trying to posi-
tion yourself as a professional and you've got this maternal, hor-

Lauren MaclLeash with Chris Isaak

monal thing going on. But my curiosity and competitive side
took over and | felt like there was a lot of potential at Cities 97
that wasn’t being utilized, so | just spoke my mind. | had noth-
ing to lose.

So the Southern girl and her husband packed their bags one
final time, and headed North to a new life with a new baby on
the way, a beautiful city and a truly inspiring radio station that
ranks right up there with the best of them, Cities 97
Minneapolis.

On July 25, MacLeash celebrated her eighth year at Cities
97...and with another child arriving, literally, any day. So we
thought it would be a good time to check in with MacLeash, who
is extremely bright, loves radio, knows what she’s talking about,
and is, we suspect, a super-fun super-mom. By Matt Lawton

Since you've been at Cities, the station has gone through a few ownership changes, and most
of the Cities staff has remained through it all. How have the ownership transitions affected you
and your staff?

KTCZ was owned by American Media when | first got here. A few months later
it got taken over by Chancellor. It became AM/FM when they merged with
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Evergreen and then about two years ago, it became a
Clear Channel station.

While the AM/FM years were good, the Clear
Channel transition was absolutely the easiest,
because they gave me the freedom and tools needed
to focus and grow the station...and | didn’t have any-
body looking over my shoulder. That's the irony in the
whole thing. There are always rumors about some
Clear Channel “playlist” that went around and how
you can't do this and you can't do that. That's all bull-
shit. For the first time in my career, | don't have three
or four consultants coming in and saying, “What are
you doing? What is this Triple-A format? It's not even
a real format” They actually let me make my own
decisions and do what | need to do to keep the sta-
tion a winner. Over the last two years we've proven it
and they are hands off. | rarely hear from anyone at
corporate unless it's about health benefits or my
401K.

Clear Channel is run by broadcasters and
businessmen, and some people in radio
aren't used to radio being run like a “busi-
ness! Jocks have multiple responsibilities
and are gonna work an eight-hour day,
they're not gonna do-four-and-hit-the-door
like it used to be. Radio is a business; it's
not a hobby. I'm very involved with how we
generate revenue and with my sales man-
agers, because that's how | can control
clutter on the radio station—| can make sure
that I'm putting out a good product, while
still generating revenue at the same time—
that is something that has become part of
the program director’s package. It's not
about being a hobbyist and being cool.

Our job is to bring the best product for-
ward to the audience. If you have more peo-
ple listening, then isn't your radio station
better? Yes, | still get to use my gut and
play great music before anyone else, but
that's a listener expectation of Cities 97. |
play new music that is going to work, test
and that is going to sell like Norah Jones
and John Mayer. Music that's unique but
mass appeal enough to possibly cross over
to other formats.

| get excited about being able to break
records, not because | want to be “cool”
but because that's what my audience
wants to hear. | love it when one of my
artists crosses over to Modern A/C or to
Top 40, but | also love the songs that may
not make that transition, but are still big
testers with the Cities 97 audience. It
keeps us unique.

Cities 97 is now part of a seven-station cluster in
Minneapolis. What is it like working with people
who used to be your competitors?

It's a real brotherhood that we have here.
It's different than a lot of other clusters in
the fact that we're all different formats, so
we can be independent, but at the same
time, we can share each other's resources.
We work very well together and we cross-
promote each other when it's appropriate.
We do PD meetings, we E-mail each other
all the time and we've taken ownership as a
group of events. We feel like that's the best
way for us to generate revenue and ratings—
to work together as a cluster.

For example, in September, we have the Cities 97
Concert In The Park, “the last show before the snow”
The Twin Cities doesn't have an outdoor amphithe-
atre, so we created as close to one as we could at
Canterbury Park in Shakopee, about 30 minutes
south of the Twin Cities. Four of our radio stations
share it over two weekends so that the production
costs are low. WLOL will do Wango Tango, and the
next day, KDWB does Last Chance Summer Dance.

Then the following weekend, K102 does their Fan
Jam, and then it's Cities 97's Concert In The Park. So
each station has a huge concert promotion. We're all
promoting our own shows at the same location on
different days and we share the costs of staging and
production. Not only is it a great way to bring in rev-
enue, but it's a way for all of us to be able to put on a
huge show. It's a truly professional, state-of-the-art
set up. This year we've got Sheryl Crow headlining
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our Concert In The Park along with the BoDeans,
Michelle Branch, Iffy and some others.

Your entire staff has basically remained the same for a num-
ber of years. What do you attribute that to?

Everybody needs to be nurtured and have respect
for each other, not just for the program director.
Because of that, | try to create an atmosphere where
everybody wants to come to work everyday. It has a
fun element to it, but also requires you to be the best
that you can possibly be. | believe in the effort of “the
team” and people who work for me and this radio sta-
tion back each other up. Nobody says, “That’s not my
job.” 1like to promote from within. BT was doing
afternoons and now he's doing mornings, and it's
helping the station as a whole. I'm very proud of
being able to hire and keep really good people.

continued

Carlos Santana with MD Mike Wolf



SP the morning show is hosted by BT (Brian Turner) and Kelly
Guest?

Yeah, we call Brian BT because at one time | had
four different Brian's on the air. It's a music-intensive
show with Kelly Guest as the co-host. Kelly came from
News/Talk radio. She's an incredible writer; she has an
edgy wit, but at the same time she can be compassion-

e. Kelly doesn't just read the news she interprets the
news and the two of them discuss it as if they're hav-
ing a cup of coffee. We wanted to create a round table
atmosphere where listeners can chime in, whether it's
about the Pledge Of Allegiance or something that hap-
p%ned here in town. It's very local, with an underlying
current of having our finger on the pulse of the music
scene at the same time. It's about lifestyle, home,
health, heart, pocketbook and curiosity—that's our lit-
mus test. All content must pass that and must have
something to do with one of those subjects. BT and
Kelly do a great job because they're just being them-
selves.

Kelly Guest

| believe in the effort of ‘the team’ and people
who work for me and this radio station back
each other up. Nobody says, ‘That’s not my
jOb.,"

And then you're on for the next couple of hours.

Yes, but | basically keep the music rolling until noon.
Then we have Chris Shaffer on after me and he is a lit-
tle bit more animated than | am. He does the Lunch In
Tl?e Library feature, where he plays Studio C archive
performances. Then in the afternoon is Brian Oake—
he’s been in the market for a long time and has a great
reputation as a musicologist, with a very dry-wit per-
sonality. People look to him as a music god. Jason
Nagel does Cities 97 After Hours, which is a little bit
more “new music” adventurous. He's the guy who
knows exactly what's going on in the clubs and who
the hot bands are. He's my street guy; between him
and Brian Oake, they know everything that's going on
in the Twin Cities music scene.

Mike Wolf is your Music Director. What's it like working with
him?

Mike is an incredible multi-tasker. He's also become

music director for our Classic Hits station, WLOL, so
he's doing double duty. He has a long history of work-
ing at some legendary radio stations. He came from
Album-Oriented Rock, which is kind of the godfather of
our format. Mike has good skills in working with the
music and Prophet here at Cities and he's established
some great relationships with the record labels.
Our offices are right next to each other and throughout
the course of the week, he throws on CDs and cranks
‘em up in his office. | like to listen to music how my lis-
teners are listening to it at work. | can be on the com-

puter, | might be interrupted by the phone, but that's
the way people listen to the radio, especially in the
office. So he just keeps it rolling and if something hits
me, I'm like, “Hey, who was that?" Then we'll get a
more intense listen as we get closer to when we're
going to sit down and do our music.

We use call-out and AMT research, which | believe is
necessary to our continued success. | use it as a tool.
It's helped to keep the station’s sound consistent and
determine how long we should be on a song. If the
research is good on a particular song, we stay with it,
and much to the industry's dismay, we pay little atten-
tion to the chart game. My philosophy is that a good
record sells albums, a questionable follow-up does not.

We always take a look at what we're rotating in
heavy, medium and all the currents, plus a few songs
we're curious about that may be getting play in the
market elsewhere. That's not to say that we don't go
with our guts; we make gut calls on new music all the
time. It may not go straight into heavy, but it's going to

get enough rotation so that we can see what will hap-
pen in the research. We let the Cities 97 audience
decide.

What is a basic day like for you?

Well, my husband does morning drive at KFAN, so
when | get up in the morning, he's been gone since
three. | make Alex breakfast, feed and let out our yel-
low Lab, Rosie, get on Alex about brushing his teeth
and turning off the TV and we're out the door. It's
always a rush. | usually leave the house, drop him off
at school about 9:00 and then head in. | live kind of
far out, so it takes me about 30 minutes to get into
the office.

During all that morning flurry, I'm a huge fan of my
morning show and | listen to them every day. | reli-
giously check my E-mail between 8:00 and 8:30
every morning. And | check my voice mail just to see
what I'm walking into that will affect the rest of the
day. | do my airshift—| don't voice-track the night
before very often, because | like to pick up on what
my morning show did that day and use that in my
breaks. Then after that, | start touching base. | am
very close to the promotions staff. They do an incredi-
ble job for us on the street. The control freak in me
likes reports, like “How did we do at this show? Who
showed up?” | like to plan things. I'm on the phone
working on the Cities samplers with the record labels,
to get approval for our charity CD. I'm talking with
promoters booking concerts, | talk with the sales
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manager and work on their clients’ needs within the
realm of the personality of the radio station. That way,
we're not giving out charcoal briquettes just for the
hell of it. If we're going to give that away, let’s give
away a grill and a backyard barbeque with a band.
Let's tie it into something that's worth promoting. Our
sales staff is very savvy. They “get it and in all hon-
esty, they would never give away charcoal. I'm very in
touch with where our revenue stream is and what we
need to do to come up with ideas that the sales staff
can take out and sell.

Mike handles the daily music logs, but I'm kind of a
Selector freak, too, so | like to check rotations and
move things around just a little bit to keep |t interest-
ing. | check research and get audience data informa-
tion about listenership, | keep an eye on the trends
and | go through my Arbitron data to get an idea of
what | can expect in the next month. I'm here until
about 6:00, then | go home and make that transition
from program director to mom.

“I try to create an atmosphere where everybody
wants to come to work everyday. It has a fun ele-
ment to it, but also requires you to be the best
Gwenmeiean that you can possibly be.

Brian Oake

Chris Shaffer

Jason Nagel

How has your job changed over the eight years that you've been
at Cities?

In the beginning and through the different ownership
changes, it was a struggle, because everybody had a
different opinion and philosophy. But | honestly believe
that it's gotten easier, because the staff has been here
a long time and we've got a rhythm down. But in say-
ing that, we're anything but complacent. We |are con-
stantly on our guard. I'm always on war alert, so to
speak, because we've been in the trenches for so long.
Over its 18 years, Cities has had great ratings suc-
cess, but it was always in spikes. It would da really
well, and then the next book would suck, and then it
would do really well again. But now, in the last three
years, we're consistently a top-5, if not a top:3 25-54
radio station. We were No. 2 in the Fail book, 25-54. |
think the station could very well be No. 1 if it|weren't
for the fact that we have an 800-pound gorilla in Tom
Bernard across the street, who pulls in 26 shares. If it
weren't for that morning show carrying the radio sta-
tion, we could be No. 1. | truly believe that. Qutside of
morning drive, it's another mediocre classic rock sta-
tion. But KORS's success is something that | just
accept as being there until Tom Bernard retires and
then we'll see what happens...and I'm willing to wait
out every Minnesota winter until that day comes. »

For more information on KTCZ, visit www.citi¢sg7.com
or give Lauren Macleash a call at 612.339.0000 or via E-
mail at LaurenMacLeash@ ClearChannel.com.



Dave Matthews Band

(o verything old is new again.” You might say this axiom holds true for Busted

EStuﬁ: the new CD from the Dave Matthews Band, due to the fact that nine

of the 11 tracks on the album were originally written and recorded several

years ago. We're referring, of course, to the infamous “Lillywhite Sessions,” record-
ed with producer Steve Lillywhite. Due to creative differences between Lillywhite
and the band, those sessions were scrapped after five arduous months in the stu-
dio, in favor of a more experimental journey with Glen Ballard behind the boards
for 2001's multi-Platinum Everyday. But as DMB was finishing Everyday, the
“Lillywhite Sessions” were leaked to the Internet via file-sharing programs like the
now-defunct Napster.

While it was frustrating for DMB to have their uncompleted work exposed to the
world, they still believed in the strength of the material and continued to develop
the songs on the road as they toured in support of Everyday. In January of this year
they returned to the studio yet again, this time with knob-turner Stephen Harris,
who helped them reconnect to their “jam-band"” roots in reworking those songs. A
couple of brand-new tunes were also written during that time, including the tender
first single, “Where Are You Going.”

True to the generous nature of this down-to-earth quintet of “Southern boys”
(though Matthews is actually South African), the release of Busted Stuff also offers

CURRENT ALBUM Busted Stuff / ORIGIN The band formed in Virginia / LABEL RCA /| CONTACT Cheryl Khaner 310.930.6768

some exciting extras which can’t be found on any illicit file-sharing site. Within
each jewel case fans will find two CDs—the disc containing the album’s tracks is
enhanced with a QuickTime bonus video for the environmentally-conscious cau-
tionary tale, “Big Eyed Fish,” as well as the opportunity to register for exclusive
access to a live Webcast from the band’s concert which took place at Meadows
Music in Hartford on July 26. The second disc is a DVD featuring a sneak preview
from the forthcoming full-length concert DVD from the band’s sold-out 2001 show
in Boulder, including powerful, enthusiastically received performances of Busted
Stuff's eight-minute album-closing opus, “Bartender,” as well as the Everyday fan
favorite, “When The World Ends.”

So, while the “songs remain the same,” in essence, they are also different.
DMB's 11th release and fifth studio effort showcases band mates Boyd Tinsley,
Leroi Moore, Carter Beauford and Stefan Lessard at their best, rejoicing in their
innate musical connection to each other, as they each spread their wings with jazzy
rhythms, funky grooves, melodious solos and richly layered compositions, while
Matthews’ emotional vocals lend added depth to his compelling lyrics.

Most devoted fans of Dave Matthews Band probably found it hard to resist the
temptation posed by the forbidden fruit of the “Lillywhite Sessions,” and maybe
even believed more in the value of that material than the band itself. But if those
recordings were “busted stuff,” then the latest offering from Dave and friends
proves that even things that ain’t broke can be fixed. By Dina Snow

J
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ach Counting Crows album—there are four in all now—has been about

something else, says Adam Duritz during a recent late-night phone chat. For

Duritz, Hard Candy was about memories and melodies. It’s also about '60s-
influenced pop backing vocals combined with a desire to reestablish themselves as
radio darlings and a renewed commitment to do all the right things to put them-
selves on top of the music world again. In 1994, their debut, August And Everything
After, was the biggest-selling album of the year, and they're on a quest to recapture
that success now.

Hard Candy was recorded in a house in the Hollywood Hills, just like their other
albums, but this time Counting Crows split up the sessions with touring spurts so
they could road-test the new songs. When they got back from the road they wound
up scrapping and recutting some of what they'd finished. The final work sacrifices
none of the band’s identity, while managing to straddle both their traditional guitar-
based grownup rock and new, uncharted territory. For instance, they did a song with
a Burt Bacharach melody and arrangement (“Butterfly In Reverse,” which was written
with Ryan Adams) and one that recalls The Partridge Family (“Why Should You Come

When | Call”). There's even an '80s new wave party number which comes with a
synth solo straight out of the Emerson, Lake & Palmer songbook (“New Frontier”).
Put it all together and Counting Crows have done it again.

Singer/songwriter Adam Duritz and bassist Matt Malley chatted with Totallyadult

separately. By Jim Nelson

The word’s out that you want Hard Candy to be all over
the radio. Did you grow up listening to the radio? Is there
something magical about being on the radio?

DURITZ Yeah, it magically makes you sell lots of
records (laughs).

The superstardom that came with the first album was diffi-
cult for you. Years ago you said that being a big star didn't
really hold much interest for you. Have you had a change
of heart?

DURITZ You have to understand it's not the same
thing. | didn't come from a place of ever wanting to
be a big star. It was fun getting famous and suc-
cessful for a second, but that wasn't really what |
got into it for. Then it got ugly. What it is, really, is
mass insanity all around you. Success and doing
really well with the band is what holds huge for us. |
want to be successful. | want to do this forever, but
it's not about the fame or stardom. It's about want-
ing to make a record that sticks in everybody's
minds forever, and | want all of the things that go
along with that. We are trying to do this with our
lives and in order to do that you have to succeed on
a larger level.

You've already made three albums that stick in people’s
minds. Is it difficult to feel like you've already succeeded
on that level?

DURITZ | hope | never lose the desire to keep
doing better and better. My problem is that the
album that stuck in people's heads {August And

Everything After] isn't particularly that great an
album, in my opinion. The great one [Recovering
The Satellites] didn't get appreciated because
everybody wanted to write about my dating life.
August and This Desert Life were records where
we were learning to do things. They were steps on
the way...August is a real step on the way to
Satellites. This Desert Life is one in a series of
steps on the way to Hard Candy. | really love those
albums, but they're not the same as Satellites and
this album. The way | look at it, on August, we were
learning to play together and trying to learn to listen
to each other. Then we went out on the road and
over the period of a year and a half, we really
learned to scrape things raw, which is what | think
we're really good at. We learned to play loud and
fast with Dan [Vickrey] on electric guitar, and Ben
[Mize] is just a much better drummer than Steve
[Bowman] was. On This Desert Life we really
explored quirkier sounds and experimented in the
studio. We put that together with the songs from
August and the sort of emotionality of Satellites to
come up with Hard Candy. That's one of the rea-
sons why I'm not satisfied with the reviews for
Satellites. Five million reviews didn't talk about any-
thing but my dating life, as if that had anything in the
world to do with the record. They actually said
things like, “[Satellites] is not valid because | don't
want to hear about your emotional problems
because you're dating movie stars.” It's so ridicu-

lous; it has nothing to do with it. continued

tion, but | don’t think of it as being separate elements which come in a certain
order of importance. They're all born out of each other when you write a song.”
—Adam Duritz

(( Songwriting is storytelling, it's poetry, it's prose and it's musical composi-
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H ORIGIN: the San Francisco Bay area
Cou ntl ng Crows piano, horn and string arrangements); Matt Malley (bass, vocals), Dave

Bryson (guitar, engineer), Charlie Gillingham (keys, horn and string

Hard Candy arrangements, vocals), Dan Vickrey (guitar, banjo, vocals), Ben Mize

(drums, percussion, vocals), David Immergliick (guitar, bass, sitar, man-

There’s a line in “Holiday In Spain™ where you sing, “We've
got stories about how we slept with all the movie stars.” Are
you ready for that again, to put yourself in a position where
everybody wants to talk about who you're sleeping with
instead of the music you're playing?

DURITZ | made a conscious decision at a certain
point that | was just going to live a normal life. You
act crazy around me and !'ll just act normal around
you until you shut up. At the time | was just so unpre-
pared for it. | don’t really enjoy the trappings of being
famous. | have friends who are much better at it than |
am. Sheryl [Crow], God bless her, she's so much
more at ease in those situations than | am. | don’t

(

mean it in a bad way at all, | mean she's confident in
herself. She seems to be at ease in any situation. |
admire her for that. | wish | was more like her, but I'm
not. | don't know, really the only thing that | can ever
do is wake up, write songs and go on tour. The rest
of it is outside of me. | hope everybody loves it, but if
they don't | can't really do anything about it. | will
wake up and write more songs.

A few years ago, Totallyadult ran a list of the Top 10 albums
of all time from many of the programmers in the Adult Rock
world, and August was on many of them. Do you see
Satellites and Desert Life as any less successful because
they didn’t do what August did?

DURITZ Oh, no, they still sold several million records
each. I'm not that big of an ass to consider several
million records a failure. | can't go back to thinking
that way. The truth of the matter is, you just are not
going to sell the same amount of albums every time.
Some years you're not going to be the center of the
universe, and some years you will.

Adam, I'm curious where your love of lyrics came from. Do you
recall the moment when you got so turned on by words that
somebody else wrote that you wanted to try to be like that?
DURITZ | don't think lyrics are really all that impor-
tant. | really don't see lyrics as a separate entity that's
more important than music. | just see it as a song. |
think it's really good to have a great song, but the

MEMBERS: Adam Duritz (vocals,

way that | write | don't look at them separately.

There is poetry, there is prose and there is musical
composition. And there's songwriting. | don't really
see songwriting as a combination of those things.
Songwriting is a thing. Do you know what | mean? At
its basis it's made up of those things. It's storytelling,
it's poetry, it's prose and it's musical composition, but
I don't really think of it as being separate elements
which come in a certain order of importance. They're
all born out of each other when you write a song.

It's tempting for everyone to separate them
because they relate to one more than the other, or
they want to make it seem more highbrow. | think

dam’s a great songwriter. | believe he’s legendary
status, | respect him that much.”

people want to talk about poetry if they have a song-
writer they like: “Oh, | think of him as a poet” That
seems like such a highbrow thing, as if that's more of
a compliment, whereas | think it's just like saying to a
guy who sells oranges, “l really like apples” | love
poetry, but | don't think it's any more valuable than
songs, so I'm perfectly happy to be a songwriter.

Really? It seems like you put a lot of effort into making sure
you get 'em just right.

DURITZ Well, no more than the music. | want the
song to be right. | don’t really value the words more,
especially on an album like this that is all about
melodies. | wanted this album to be all about melody,
where you couldn't get the songs out of your head.

When | hear you say that you wanted to make this album be
all about the melodies, | wonder what that implies about the
first three records. Do you think your previous melodies did-
n't quite stand up to your test of time?

DURITZ No, | think they're good. It was the first prior-
ity [this time]. | don’t know, sometimes you just put
things in different order. Sometimes it's emotion and
mood, this time it was all about melody.

There's talk around your label’s offices that they're treating
Hard Candy like it may be another All That You Can’t Leave
Behind.

MALLEY That's exactly what we're going for. Just like
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—Matt Malley

dolin, vocals). NOTABLE GUEST MUSICIANS: Matthew Sweet, Sheryl
Crow, Ryan Adams, Leona Naess (backing vocals).

PRODUCED BY: Steve Lillywhite, with Ethan Johns, Ron Fair, Carl Glanville
and Counting Crows LABEL: Geffen/Interscope

CONTACT: James Evans 310.865.4559

U2, we're a rock band that's coming into our 40s and
really trying our best to conquer the world for a come-
back. We had meetings about giving our best effort
ever, and very similar to U2's All That You Can't|Leave
Behind, we're gonna go out now and try to do it.

You said comeback, Matt. Do you feel like you have to make
a comeback?

MALLEY Good question. We've been successful
every album because we've had a hit single on every
record, but [we had] a first record that sold over eight
million and then it's been a downhill slide after that. A
million records is nothing to laugh at and a million is
what we sold of Satellites and
Desert Life. It's not a matter of a
comeback, it is trying to get back
to where we were on our first
record.

Did you discuss what kind of a record
you wanted to make when you started
working on Hard Candy in May of
2001?
- MALLEY We didn't really do jthat.
Adam being the songwriter, he just

4 writes how he feels for the day. It's
1 kind of like sitting in the middle of
*) agarden and watching whatever
plants grow up around you. When
the garden is grown, then you
stand back and look at it.

On this record, we went in with
a few songs that he had wriqen-—
maybe three or four—but he ended
up writing better ones. | don't think
any of the first songs are on the
record. He just wrote while we
were recording. He'd be on a
piano in the [main] house, while
we were down there finishing up a track, and he'd
wind up writing a better song on that piano. He wrote
“American Girls” one day-it just happened.

You re-recorded all the stuff that you'd done with producer
Ethan Johns. Why?

MALLEY It wasn't sitting right. I loved Ethan, and so
did the band, actually. If | ever make a solo record, |
want Ethan to be my producer, but honestly, it just
wasn't as good as it could have been. The songs
were too new. Like “[If | Could Give All My Love]
Richard Manuel Is Dead™: That's probably my favorite
song on the record. We did that with Ethan originally,
and by the time we were finished with it, we were
happy. Then, when Steve came in, we decided tp try
it again and we just got it better. | think that the
songs were so new that if we had done any of them
again they would turn out better.

When [ first heard this record, | really noticed the background
vocals. It's the first time that they’ve been so prominent.
MALLEY Yeah, although you can hear The Jayhawks
and Maria McKee pretty well on our first record. |
think Sheryl Crow’s voice on “American Girls” isthe
most prominent backing vocal we've ever had. It's
pure and it's really true, and it's mixed really well-it's
almost as loud as Adam's. So | think you're right,
actually. It's the first time we've mixed the background
vocals this loud. **
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RED Distribution's RED I[TK

Sony Subsidiary Provides Turnkey Rssistance For Small Labels

How did you come up with the idea for
Red Ink?

A few people came up with the
idea, including [RED Distribution
President] Ken Antonelli, myself and
a few others. | was running Tri-Star
Music for Sony, a label that was cre-
ated to help develop talent interna-
tionally. What it turned into was Red
Ink—Ink stands for Independent
Network Company. It allows Sony
and young entrepreneurial labels to
get an opportunity to develop their
artists and talent.

So you didn’t leave Tri-Star as much as
you changed the nature of your job there.
Exactly. We changed the name
and what we would be doing
because it was obvious when | was
trying to develop talent that was
owned by Sony around the world,
like Mae Moore for example, that
there was a need to be able to
develop talent within Sony and also
to develop young artists and labels
within the Red family. Red had
around 90 labels and it dropped
about 60% of them because there
were way too many. They wanted to

have labels that were in-house and had
the same philosophy as the distribution

company. We did not want to lose
focus on the young labels and the
entrepreneurial people coming up the
ranks. We still wanted to be able to
work with those people, hence we
started Red Ink.

hat an ingenious idea. It's so obvious, really, that it's

W not only surprising that no one thought of it before, but
it's surprising that no one's copied it since. Red Ink, an

arm of RED Distribution, itself an arm of Sony, very simply is a

label for hire. You provide the records, they fill in the rest.

Promotion, marketing, sales, press. With a never-ending stream

| of indie labels without the means to fully staff themselves, how

| obvious is that?

Red Ink’s General Manager Howie Gabriel, a veteran of nearly
25 years in the music industry, began his career as a jazz produc-
er. After working with George Coleman, John Stubblefield and
Junior Cook, he helped found Important Records and Relativity,
where he was the VP Marketing. From there he moved over to
RCA's marketing department, then on to EMI as Director of
Product Development. He helped start indie label Continuum in
the early ‘gos before joining Sony’s now defunct Tri-Star label as
VP/GM. When Tri-Star morphed into Red Ink a few years ago,
| Gabriel was right in the thick of it.

Today, Red Ink offers everything from creating comprehensive
game plans and budgets to liaising with RED Distribution for
labels such as SuperEgo (Aimee Mann), New West (The
Flatlanders, Chuck Prophet, Delbert McClinton), Favored Nations
(Johnny A., Eric Johnson), Eagle (John Mayall, Joe Cocker, Simple
Minds) and many others. Recently, Gabriel chatted up his com-
Qany and explained how it all works.

When did that happen?

It's probably been four years. The
first success we had was when | start-
ed working with the guys at Columbia,
including [President] Will Botwin, Tom
Corson [who's now Executive VP
Worldwide Marketing & Sales at J
Records], [VP Product Marketing}

Greg Linn and [GM West Coast
Columbia Records Group/Senior VP
A&R] Tim Devine, who signed Train.
We started working on the Train proj-
ect, which was funded by Columbia. In
doing our groundwork marketing, we
discovered that every time we did
something with Train there were sales,
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there was interest, there was airfplay
and things were happening. We mar-
keted to the consumer via print and
publicity, a little bit of radio, a lot of
touring and also a lot of blood apd
guts from the management company.
Everything we did started to make
sense for us and the record started
to grow.

Where was Aware Records in all of that?
Aware was a very important part
of it. Gregg [Latterman] had a ydung

label that the folks at Columbia—
especially Will-were starting to work
with. We decided to put the recard
on Aware and Gregg was very much
involved in working and developing
the project.

Where does Red Ink fit in with the
whole Sony family?

Red Ink is a label services opeta-
tion for RED Distribution, which is
owned by Sony.

How big is your staff?
| have 10 people, not including the
backroom services that | get from
RED Distribution—business affairs
legal, sales.

You could easily have called your company
Rent-A-Label, couldn’t you? In a sense
that’s what you guys are.

We are label services. | have a pro-
motion staff, a sales staff, marketing,
creative services—everything. What we



wanted to do was be able to give
these talented young bands and talent-
ed executives—because we're nurturing
executives also—the opportunity to
work the product and not have to
spend their money on staffing, but to
spend their money on signing and mar-
keting artists.

Let’s say | have enough money to start my
own little independent record label and
I've signed a couple of singer/songwriters,
but I don’t have enough money left over to
hire a staff. | come to you and | basically
sign a contract with your company?

Yes. If we believe in Jim Nelson
Records, we believe in Jim Nelson as a
person and his vision and we think he
has enough financing to be able to get
started. We will do a marketing and
distribution deal with him and we will
release his records and work to market
them.

And what is the typical length of those
deals?

They're three-year deals. Nothing
can be worse than having a short-term
deal, break an artist and have them go
elsewhere.

What if | don’t have a label, I'm just a
singer/songwriter looking for someone to
help me? Can | also hire your company?

It's a little bit more difficult for Jim
Nelson the singer/songwriter. It's hard
for me to pay you because of the prod-
uct flow. Obviously, at the very begin-
ning of projects there is not a lot of
money to be made and there's market-
ing and advertising money going out.
The way distribution works, it's hard for
me to pay Jim Nelson the singer/song-
writer, but if Jim Nelson the label has
product flow, then I'm able to work
record to record with each label to be
able to help pay them and to be able to
create some billing for the label.

To your knowledge, has anyone else ever
tried anything like this?

| don’t know if it's been tried, but we
have to be the most successful to do
this.

There's different types of projects,
so you take a singer/songwriter who
comes to us. We knew we would sell a
fair amount of Aimee Mann records
when we created the deal with
SuperEgo, so that worked for us
because we knew that there would be
sales. Working with Michael Hausman
[Director of Superego Records] and
with Aimee, we developed their market-
ing plan, their budget and we facilitat-
ed it. Cameron Strang at New West is
a young entrepreneur and his label has
been with us for almost four years now.
We've worked very closely with him to
slowly develop his label. Now he has
released The Flatlanders, Delbert

HOWIE GABRIEL

UW

tives—because we're nurturing executives also—
the opportunity to work the product and not have
to spend their money on staffing, but to spend
their money on signing and marketing artists.”

AIMEE MANN

Loat in Space
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hat we wanted to do
was be able to give these talented
young bands and talented execu-

simplemind

NO OTHEN LOVE

McClinton and Chuck Prophet, and
he’s really making a splash. We're able
to keep on working with someone like
Cameron because we are always able
to ship product. We're developing his
label on the marketing aspect, press
and radio, and helping him become
part of the industry.

Most of your product seems to go through
the Adult Rock world.

The nice thing about Triple-A is that
it's more accepting to indies. It's a little
bit harder at Top 40 and Hot A/C,
which are so major label-oriented. I'm
able to get in the game with Triple-A.
We really worked hard to develop that
area.

Tell me about your various department
heads and we’'ll start with Dave Morrell,
your head of promotion. Does his depart-
ment include regionals, or is it all Dave
and Michael Fang?

It's Dave, Michael and the indies that
we hire in conjunction with the labels.

Who are your other department heads?
John Porter is our Senior Director of
Marketing. John has been with us a few
years and he has been in the industry
for a long time. He's very talented. Raj
Debah is our National Retail Marketing
Manager. He interfaces with RED
Distribution on a daily basis.

How else do you interface with RED
Distribution?

We are RED Distribution, just anoth-
er link. We use all of the departments,
including human resources, finance,
business affairs and creative services.

Who was involved in the initial discus-
sions to start Red Ink?

Ken Antonelli and Alan Becker. Alan
is a dear old friend of mine who has
been with RED Distribution since day
one. He is the Senior Vice President of
Product Development, the guy at RED
Distribution who looks for the labels for
potential distribution. He's very talent-
ed, on the cutting edge, and he knows
the trends. Ken is also an old friend. As
President of RED Distribution, he has
created a new direction for the compa-
ny that is proving to be very successful
and also trendsetting. | am very lucky to
be working with both of them.

Getting the attention of the distribu-
tion company is very important and it's
hard when you have a lot of records
coming. Of course, labels l<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>