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preface

avanti-propos
prefazione
vorwort

forord

so the world may

see us better

afin que le monde puisse

mieux nous voir

affinché il mondo

ci possa vedere meglio

dass die welt uns

besser sehe

83 att virlden m&

se oss bittre
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forord
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see the world better
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mieux voir le monde

affinché possiamo

vedere meglio il mondo

dass wir die welt

besser sehen
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art directors club medal

to

henry r. luce

editor-in-chief, time, inc.

congratulations for the outstanding presentation of graphic
material in life magazine, as one of
the most progressive forms of modern pictorial
journalism, and sustaining an

invaluable public interest in that publication.

félicitations pour la présentation exemplaire du matériel
graphique de la revue life, une
des formes les plus avancées du journalisme
illustré, et pour son habileté a

soutenir I’intérét inestimable du public.

congratulazioni per la insigne presentazione del materiale grafico
di life magazine, una delle forme piu
progredite del giornalismo illustrato moderno,
e perché mantiene vivo I’inestimabile

interesse del pubblico in quella rivista.

gratulation fuer die hervorragende darstellung graphischen
materials in der zeitschrift life,
einer der fortschrittlichsten formen moderner
bildberichterstattung, die als solche ein
unschaetzbares interesse der allgemeinheit an

dieser veroeffentlichung wachhaelt.

artist: leonardo da vinci gratulationer for utmérkt presentation av grafiskt material i

italian tidskriften life, som en av de mest framatskridande

fifteenth century . . .
TR e former av modern pittoresk journalism, som
g:

louvre, paris vidmakthaller ett ovirderligt intresse i denna publikation.



the awards luncheon

this book records the 33rd exhibition of

the art directors elub of new york,

held in june, 1954. according to tradition

the awards luncheon was on the

opening day of the show and this year attended
by 675 guests in the grand ballroom

of the waldorf-astoria hotel. this photograph
shows art directors ¢lub president

john jamison presenting a medal,

as other dignitaries watch from the stage.

le déjeuner des prix

ce livre rend compte de la 33iéme exposition
du art directors elub of new york,

au mois de juin, 1954, [suite a la page 316]

il banchetto della premiazione

questo libro registra la 33* esposizione del
art directors club di new york,

tenutasi nel giugno [continua a pagina 318]

die preisverteilung

dieses buch berichtet iiber die 33. ausstellung
des art directors club of new york, die im

juni 1954 veranstaltet [fortsetzung auf seite 318]

prisutdelnings lunchen

denna bok protokollfér den 33 :dje utstillningen
av konstdirektorernas klubb i new york,

som hélls i juni, [fortséttning po sidan 318]

*
left to right: robert pliskin, lester rondell,

m. f. agha, robert geissmann, frank stanton, john jamison.

photograph by berni schoenfield
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art directors club medal

to

henry ford n

president, ford motor company

congratulations for the high and consistent standard of excellence
maintained in the over-all concept and

execution of ford motor company advertising.

félicitations pour le haut niveau d’excellence maintenu dans la
conception générale et dans I'exécution

de la publicité pour la ford motor company.

congratulazioni per I'alto e consistente livello di eccellenza
sostenuto nell’ideare e realizzare

la pubblicita della ford motor company.

gratulation fuer das stetige, ausgezeichnet hohe
niveau in grundauflassung

und ausfuehrung der ford reklame.

artist: albrecht diirer
german . " - .

. gratulationer for den hoga och konsekventa standarden av masterskap
sixteenth century

painting: the artist as a young man som bibehallits i helhetsbegreppet och

prado, madrid verkstillandet av ford motor companiets annonsering.



above: frank eltonhead, morman rockwell, william irwin

below: al parker, lester beall

above: charles tudor, richard avedon, juke goodman, charles faldi
below: william buckley, winifred karn, vincent di giacomo

editor-designer

chairman
business manager
editorial associate

publicity
design assistants

editorial assistant

production manager

chairman

vice chairman

selections

advisory

publicity

finance
promotion design

hanging

awards luncheon
traveling exhibition
designer of exhibition

board member

annual commitiee

bradbury thompson

julian m. archer
robert mceallum
frederick h. roberts
joseph a. elark

mary coyne
william howard
helen mackie

harold vursell

exhibition committee

suren ermoyan

vincent di giacomo

budd hemmick
edmund witalis
arnold roston
william h. buckley
roy w. tillotson
arthur hawkins, jr.
w. f. dalzell

tobias moss
nickolas muray
anthony mazolla
wallace f. hainline
robert pliskin
arthur weithas
alfred a. anthony
john johnson
william sheldon
cle kinney

arthur hawkins, jr.
orestes 8. lapolla
herbert matter
frank baker



annual of

president

first vice president
second vice president
secretary

treasurer

executive committee

president

first vice president
second vice president
secretary

treasurer

executive board

executive secretary

33

advertising and
editorial
art and design

art directors club
of new york

1953-54 officers

john e. jamison
robert w. cowan
wallace w. elton
robert h. blattner
james d. h. buckham

frank baker

a. halpert
bradbury thompson
roy w. tillotson

1954.-55 officers

julian m. archer
robert west
george samerjan
william 1. longyear
mahlon a. cline

c. edward cerullo
paul r. lang
bradbury thompson
roy w. tillotson

winifred g. karm




preface

art, design

contents

introduction

four special medal citations

the awards luncheon, photograph
annual and exhibition committees
art directors club officers

the jury, photographs

the exhibition, photographs

d

europe

introduction

switzerland, by walter herdeg
sweden, by anders beckman
germany, by dr. eberhard holscher
italy, by paolo garretto

great britain, by charles rosner
france, by jean carlu

b

advertising

honor roll

magazines, three or more colors
magazines, two colors
magazines, black and white
newspapers

trade periodicals

booklets, direct mail

C
editorial

honor roll

non-fiction, three or more colors
non-fiction, less than three colors
fiction, four colors

fiction, less than four colors
covers

company publications




d

design advertising

honor roll

magazines, full page, two colors or more
magazines, full page, black and white
magazines, less than page, three colors or more
magazines, less than page, black and white
newspapers, over 300 lines

newspapers, 300 lines and under

trade periodicals

booklets, direct mail

posters, 24 sheet

posters, less than 24 sheet

€

design editorial

honor roll
magazines, one page
magazines, two pages
magazines, section

company publications

f

art,design television

honor roll
live commercials
film commercials

limited-action commercials

<!

index directory

advertising directory

index of art directors and designers
index of artists and photographers
index of agencies, publishers,
television producers and directors
index of advertisers and publications
art directors club membership




33

annual of advertising and
editorial
art and design

art directors club

of new york

national society

president wallace w. elton
secretary-treasurer cecil baumgarten
advisory council gordon ¢. aymar
advisory council arthur hawkins, jr.
correspondents peirce johnson, garrett p. orr

representatives wallace w. elton, roy w. tillotson

advisory board

chairman roy w. tillotson
m. f. agha
gordon ¢. aymar
stuart campbell
walter b. geoghegan
arthur hawkins, jr.
william a. irwin
john e. jamison
peirce johnson
lester jay loh
edward f. molyneux
harry f. o’brien
joseph b. platt
nathaniel pousette-dart
lester rondell
paul smith
loren b. stone

deane uptegrove



congratulations

félicitations

congratulazioni

gratulation

artist: gilbert stuart gratulationer
american of british parentage

eighteenth century

painting: george washington

museum of fine arts, boston

art directors club medal

to

david ogilvy

president, hewitt, ogilvy, benson & mather, inc.

for the vision and diligence applied in creating
notable advertising, and for the good taste
imparted in the execution of advertisements for the

clients of hewitt, ogilvy, benson & mather, inc.

pour loriginalité et ’application apportées a

la création de ses admirables projets
publicitaires, et pour le bon goiit dont témoigne
exécution de la publicité réalisée pour

les clients de hewitt, ogilvy, benson & mather, inc.

per la visione e la diligenza da lui applicate

nella creazione di notevoli realizzazioni
pubblicitarie, e per il buon gusto cui ¢ improntata
I’esecuzione di servizi pubblicitari per i

clienti della ditta hewitt, ogilvy, benson & mather, inc.

fuer seine unermuedliche leistungsfaehigkeit, seine
gewissenhaftigkeit und voraussicht im schaffen
auffallender reklame, und fuer den hervorragend guten
geschmack in der ausfuehrung von anzcigen fuer

die kunden von hewitt, ogilvy, benson & mather, inc.

for den synvidd och uthallighet som lagts i dagen vid
skapandet av framsliende reklam, och for den
goda smak som tagits i bruk vid utférandet av annonser

for kunderna hewitt, ogilvy, benson & mather, inc.



the exhibition

the 33rd exhibition of the art directors

club of new york was held in the

galleries of the associated american artists.
from 11,762 entries submitted from all

parts of the united states of america, 423
pieces were selected by a jury of 33

eminent art directors and artists, listed
previously. after 3 weeks attendance

in the new york gallery, as depicted by these
photographs, the exhibition will travel

to other cities in this country and europe.

P’exposition

la 33iéme exposition du art directors elub
of new york eut lieu a la

galerie des artistes [suite a la page 318]

P’esposizione

la 33° esposizione del art directors club di
new york ebbe luogo nelle gallerie

degli artisti americani [continua a pagina 318]

die ausstellung

die 33. ausstellung des art directors club of
new york fand in den gallerien der

associated american [fortsetzung auf seite 318]

utstillningen

den 33:dje utstillningen av konstdirektérernas
klubb i new york hélls i férenade

amerikanska artisters [fortsittning pé sidan 318]

photographs by stephen eolhoun




artist: pablo picasso

french of spanish birth

twentieth century

painting: young girl at the mirror
museum of modern art, new york

congratulations

félicitations

congratulazioni

gratulation

gratulationer

art directors club medal

to

frank stanton

president, columbia broadcasting company

for the vision and encouragement given to the graphic
and pictorial presentation of columbia

broadcasting company advertising and telecasting.

pour loriginalité de ses conceptions et pour
’encouragement qu’il accorde a la présentation visuelle
et graphique des services de publicité et

de télévision de la columbia broadcasting company.

per la visione e I’incremento dato alla presentazione
grafica e pittorica dei servizi pubblicitari

e televisivi della columbia broadcasting company.

fuer bahnbrechende foerderung der gebrauchs-
graphischen und bildlichen darstellung in

reklame und fernsehen der columbia broadcasting company.

for den synvidd och uppmuntran som #gnats den grafiska
och pittoreska presentationen av columbia

broadcasting companiets annonsering och t v-utsidndningar.
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arte e disegno industriale in enropa
europiische kuust und gestaltung

europeisk konst nen skissering



intercourse

rapports

armenini

15001609

scambio

anstausch

sarmiiirdsel

paper: slonendge lext
made In the usm

painters zain preat henefit from traveling
over variotl countries because

they thus see many dissimilar paintings,
and unusual styles of fanciful

and novel works, so that their

minds gain assurance and are enriched.

les peintres profitent larzement de leurs voyages
aux payws lointains, car ils peuvent etudies

des peintures difiérentes, ainsi que les siyles
insolites d’oeuvres fantaisistes et

avamcees; leur esprit s'enrichit et s'affirme

i pirtori traggono grande beneficio dal percorrere
yat: paesi. perché in tal modo yedona

molte pitture diseguah. e gii stili msolits

di opere nuove e fantasiose, cosicché

le lero ment: acquistano fermezzs o st armicchiseonu

reisen ir den verschiedensten dindern siud fixs

maler von grossem nutzen, denn sie sehen

dort die verschiedenartigsten hildes. sowa: nnpewohnte
stile neuer und eigenartiger werke. dadirch

werden sie bereichert und gewinnen selbsisichegbell,

en malare drager stog ford=l ay att hesoka oliks
linder, ty dirigenom fir han yilifalle

att bese sirskilda malningar och vvanliga types
och lantastika och nvckiulla ¢erk

han virner dirigenom sikerhet och blis berikad.
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introduction

greetings to those engaged in advertising and editorial
art and design in all countries of
the world. the 33rd annual of the art

directors club [continued on page 316]

nos hommages a tous ceux qui s’occupent de publicité et
d’art graphique dans tous les pays
du monde. la 33i¢me exposition du art directors

club de new york est [suite a la page 316]

saluti a quanti si occupano di arte pubblicitaria,
editoriale e industriale in tutti i 3
paesi del mondo. la 33" esposizione annuale del

art directors club [continua a pagina 316]

griisse an die werbeleiter und gebrauchsgraphiker in
allen lindern der welt! das 33. jahrbuch
des art directors elub of new york

ist einem besserem [fortsetzung auf seite 316]

hiilsningar till alla som dro anstillda vid annonserings
och redaktionell konst och

skissering i alla linder i virlden. denna

.die & red o s 16 4 N <. ® 5
33 :dje arsbok av [fortsdttning po sidan 316] ENIZCI“K BANKAS
1ZIN VE DENIZCILERIN BANKASIDIF

1 3
artist  josse léonard artist  bort
advertiser tourist office for the advertiser center for tourism
belgian congo in san sebastian
category poster category poster
2 4
artist libra studio artist m. resmor

advertiser economic information advertiser turkish maritime bank,
service, the hague istanbul

category poster category poster
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switzerland

director and the artist, the poster is an exception to the rule.

while most pictorial advertising may be said to depend for = =T
its success on effective collaboration between the agency or art ‘ ‘
Rl A
-~
a poster design is almost always the work of a single artist, -

and is produced without the cooperation of an agency. in this

N
branch of advertising art it is consequently no disadvantage k\
for a country, such as switzerland, to be without the big and

ably staffed agencies that are common in the english-speaking author walter herdeg
world. in fact, the poster is still in switzerland the advertising

editor and art director,
medium that gives widest scope to the artist’s creative vein.

graphis and graphis annual;
there are a number of other circumstances which contribute residence, zurich

to the quality of the swiss poster: its restriction to a standard

size (90.5 by 128 centimetres, or about 35 by 50 inches) ;

its well-organized and orderly [continued on page 318]

schweiz

wenn es zutreffen mag, dass das gute gelingen eines
werbemittels von der erfolgreichen zusammenarbeit von
agentur (art director) und kiinstler abhangt, so bildet das
plakat hier eine ausnahme. der entwurf cincs plakates ist
fast ausnahmslos die leistung eines einzelnen kiinstlers, die
ohne das dazutun einer werbeagentur entsteht. daher wirkt
sich in der schweiz das fehlen eigentlicher grosser agenturen
mit ihren leistungsfihigen mitarbeiterstiben, wie sie z.b. in
den angelsichsischen landern bestehen, nicht nachteilig

aus. 8o ist denn auch in diesem land das plakat noch immer

5

dasjenige werbernittel, das der entfaltung kiinstlerischen designer donald brun

formwillens den grossten spielraum lédsst. weitere griinde, artist donald brun
die dem plakatschaffen in der schweiz forderlich sein advertiser nomotta

mogen, sind die beschrinkung auf [fortsetzung auf seite 318] category poster
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designer
advertiser

category

designer
advertiser

category

designer
advertiser

category

designer

advertiser

category

art director
designer
advertiser

category

art director
designer
publication

category

d

europe

switzerland

6
donald brun

pro telephon

poster

7
franco barberis
8.a. giuseppe vanini, lugane

poster

8

alfred pauletto-bittmann
ciba aktiengesellschaft, basel
booklet

9

herbert-leupin

ausstellung britischer erzeugnisse
im kongresshaus

poster

10

john plattner

walter grieder
konsumavereine der schweiz

trade mark

11

walter herdeg
hans hartmann
graphis

magazine cover

-vqi o
s0e00 N XK pli rr s
VAU 7 WEANE T wa

TELEDIFFUSION

“Made in England’
Ausstellung &I lz m

Brutischer Kamgresshaus

Erzeugnisse 7 I l § ZURICH




IT o1

SIHdVHD

-../&.

= OU0]19UL.T




d

art,design europe

sweden

during the last few years sweden has gradually become more
advertising minded. this is likely due to the fact that sweden, in
view of its size, is a large export country and that it has a

keen awareness to international competition. swedish liberal

trade policy also creates an ever growing competition within

the country between imported articles. even government,
the ideal customer of propaganda, makes use of modern
techniques in advertising art. research of the market, control author anders beckman
of the result, and specialization in many fields, are current designer, painter, teacher;
phenomena that have contributed to the scientific outlook of consultant to advertising;
advertising art. but where do the designer and the artist residence, stockholm
enter the picture? with great satisfaction one finds that

commercial art of today has met with a freedom and a personal

way of expression as never before. [continued on page 320]

sverige

sverige har med dren blivit en allt mer reklamsinnad nation.
detta kanske beroende pa, att sverige, trots att det ar ett litet
land, ir ett betydande exportland och har en stor internationell
konkurrens att taga hinsyn till. var liberala handelspolitik
bidrager dven till en viixande konkurrens inom landet med
utlindska varor. men dven den ideella propagandan, dar
staten ir stor kund, tager den moderna reklamtekniken till
hjilp. marknadsundersokningar och resultatkontroll dr
aktuella foreteelser och specialister pa olika omréden har
bidragit till reklamens vetenskapliga inriktning. var kommer

da reklamkonstniren in i sammanhanget? man kan med

12
tillfredstillelse konstatera, att reklamkonsten gétt mot storre artist lars bramberg
frihet och en personlig uttrycksfullhet, som aldrig forr. hand i advertiser folksam forsikrar

hand med de aktuella stromningarna [fortsittning po sidan 320] category poster
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art, design

artist

advertiser

category

artist
publication

category

artist
advertiser

category

artist
advertiser

category

artist
advertiser

category

artist
photographer
category

d

europe

sweden

13

staffan wiren

international wool secretariat,
swedish dept.

poster

14
martin gavler
bar

magazine

15

lennart ranghusen
collijns

magazine advertisement

16
anders beckman
skrotkommitten/press & propaganda

poster

17

martin gavler
general post office
folder

18
olle eksell
kerstin bernhard

magazine pages

13
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germany

to make a proper evaluation of german advertising art today,
one must recall the past sufficiently to realize that the year
1945 meant an entirely new beginning for it. at the end of
hostilities, german applied artists were confronted by a totally
disorganized economy, one without any advertising initiative,

and with gravely damaged printing facilities. thus they lacked

all natural conditions for productive activity. an improvement
in working conditions began only with the stabilization of author dr. eberhard hélscher

german currency in 1948—as the gradual return to normal editor, gebrauchsgraphik

economic life brought about increased advertising activity and president. union of
as damages to the printing industry were repaired. hence german applied artists;
german advertising art has had, up to now, only about five residence, miinchen

years for its rehabilitation. at the beginning, it was doubly

difficult to regain lost ground [continued on page 322]

deutschland

um die deutsche werbegraphik der gegenwart richtig zu bwerten,
muss man sich riickschauend vergegenwirtigen, dass sie

im jahre 1945 vor einem volligen neubeginn stand. was

die deutscher gebrauchsgraphiker nach beendigung der
feindseligkeiten-vorfanden, waren eine total desorganisierte
wirtschaft ohne jede werbliche initiative und ein chwer
angeschlagenes druckgewerbe. es fehlten ihnen daher alle
natiirlichen voraussetzungen fiir ein produktives schaffen.

erst die deutsche wihrungsreform im jahre 1948 fiihrte eine

zsserung ihrer arbeitsbedingungen herbei, als mit der 19

allmahlichen normalisierung des wirtschaftslebens auch wieder X .
designer richard roth

eine stirkere werbetitigkeit einsetzte und die schiden im advertiser nowea mbh.
druckgewerbe behoben wurden. der deutschen werbegraphik agency dorland g.m.b.h., miinchen

standen also bisher nur rund fiinf [fortsetzung auf seite 322] category poster
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art director
advertiser

category

designer
advertiser

category

art director
artist
advertiser

category

designer
publisher
category

art director
artist
advertiser

category

art director
artist
publisher
category

d

europe

germany

20
prof. walter breker
jochum and jungmann, krefeld

magazine cover

21
herbert zumpe
sprengel g.m.b.h., hannover

newspaper advertisements

22

dr. baumann

hanns lohrer

deutsche zentrale fiir fremdenverkehr

poster

23
caspar schlstter
burda druck u. verlag, offenburg i.b.

magazine cover

24

a. heinemann

g. w. hornig

deutsche a.g. fiir nestle-erzeugnisse

magazine advertisements

25

dr. eberhard holscher

heinz schwabe

f. bruckmann k.g., miinchen

magazine cover

23

~
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italy

advertising, in the american sense, had its beginning in italy
at the end of world war n, when foreign and domestic

free competition was once again possible. although in its
infancy, one can nevertheless see a system quite different from

that followed in either the united states or england. the

principal task of the italian advertising agency is the distribution
of the campaign to the press rather than the creation of the
campaign itself. this latter task is usually undertaken by the author paulo garretto
client who commissions the artists and technicians; together, L
they work under the direction of the owner who generally international contributor
prefers to be the inspiration and controlling head. several large to magazines;
concerns—olivetti, marzotto, fiat, italian line, etc.—have residence, milan, paris
started advertising departments of their own with artists and

technicians who handle entire [continued on page 322]

Pitalie

la pubblicita, intesa com’¢ negli stati uniti, si puo affermare
che & nata in italia alla fine dell’ultima guerra, con il ritorno
del paese alla libera competizione commerciale interna ed
estera. percid conviene osservare questa pubblicita tenendo
conto del fatto che essa & il prodotto di un’industria
pubblicitaria molto giovane che, per giunta, lavora con sistemi
tut’affatto differenti da quelli americani o inglesi. le agenzie
pubblicitarie italiane sono sopratutto agenzie di distribuzione
della pubblicita alla stampa e di diffusione: raramente si

occupano della parte creativa. questa viene svolta da artisti

. 26
e tecnici che le ditte commerciali assumono o incaricano . .
art director erberto earboni
direttamente della preparazione delle campagne pubblicitarie T ]
e, generalmente, devono lavorare sotto I'ispirazione dei advertiser bertolli oil

dirigenti stessi della ditta. qualche [continua a pagina 322] category poster
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27

d

art, design europe

italy

27
art director giovanni pintori
artist giovanni pintori
advertiser olivetti

category magazine advertisement

28
art director bruno earuso
artist mino maccari
publisher flaccovio

publication sicilia Di
: olivatti visumma

category magazine page c R
29 :
art director michelangelo testa
designer and artist paolo garretto
publisher I'editrice
publication arbiter

category magazine cover

30
art director leo longanesi
designer and artist leo longanesi
publisher longanesi & eo.
publication il borghese
advertiser cortemaggiore oil co.

category advertisement

31
art director arnaldo cappellini
designer franco grignani
artist carla grignani
advertiser zignago soap

category magazine advertisement

32
art director mario merlo Identici. ma quello di destra non usava il
designer and artist paolo garretto SUPERCORTEMAGGIORE

agency moneta
advertiser 8oda solvay

category poster

30
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d

art,design europe

oreat britain

it is said that a frenchman once remarked that england has

no climate but a lot of weather. this is equally true of british
advertising art in 1954. visual expressions of a transitory stage
differ widely in various advertising media. keener competition
in the market and shrinking purchasing power have driven

advertisers to two extremes: pleasing so-called public taste or

presenting the public with a surprise. press advertisements
clearly play both games: posters have reached their lowest author charles rosner

1, whi iodical i th -catchin . .
level, while periodicals go as far as to improve the eye-catching co-cditor, graphis annual;

appearance of their covers, but not as far as to improve permanent contributor

b
substantially the standard of editorial art in layout and penrose annual and graphis;
illustration. the hospitality of this annual gives a welcome residence, london

opportunity to indicate highlights of: 33, application of the
painter’s art to abstract poster conception; 34, bold and
contemporary cover picture conveying the pleasure of reading
for a weekly of the non-competitive british broadcasting
corporation; 35, perfect balance of layout and design;

36, originality in periodical advertising illustration combined
with extreme tidiness within conventional typographical
arrangement; 37, use of identical illustration for both press
advertising and posters, plus superb draughtsmanship and
bizarre colouring; 38, new style in press advertising layout;
and 39, vigorous projection in treatment and colour

of the institutional punch character on a magazine cover.

la grande bretagne

cest un francais, dit-on, qui remarquait un jour que ’angleterre

33
n’a pas de climat mais une pléthore de temps. ceci est e
également vrai de I’art publicitaire anglais en 1954. les advertiser imperial tobacco company

expressions visuelles d’une période transitoire [suite page 320] (uk.)
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art, design

34
artist k. friedeberger
advertiser british broadcasting corporation, london
category Imagazine cover
35
art director hans schleger
designer hans schleger

d

europe

great britain

34

The Lis

tener

wodepating Larperaiion

agency mather & crowther ltd.

advertiser fisons ltd., felixstowe, suffolk

category magazine advertisement

36
artists lewitthim
text stephen potter
agency eclifford bloxham & partners 1dt., london
advertiser schweppes lItd., london

category magazine advertisement

37
agency r.anderson, london
artist ronald searle
advertiser lemon hart rum, london

category publication advertisement and poster

38
art director sydney whitcombe
artist carlton studio Itd.
agency dolan, davis, whitcombe & stewart ltd.
advertiser hawker siddeley group
category advertising design

39
art director russell brockbank
artist andré frangois
advertiser bradbury agnew & co., Itd.
reproduced by permission of the
proprietors of punch

category Imagazine cover

37
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36
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art,design europe

france

this selection of some of the best work done in france since
the beginning of 1953 is certainly not definitive. other very
interesting creations could just as well have been included,
but space is limited. still this choice, if incomplete, does offer
an insight to certain tendencies of today in french advertising
art. in a general way, the graphic arts in advertising are still
impregnated with the spirit of synthesis and of expressive
symbolism which characterized them in the period between author
the two world wars, 1920—40. wit, which in those days
relaxed certain rigid compositions into smile, now appears
more and more frequently. the symbolic and whimsical
character of such advertisements are typically french; they
appeal to the public’s imagination and keep an unchanging

popularity. but certain techniques, [continued on page 320]

la france

la sélection effectuée parmi les meilleures productions
réalisées en france depuis le début de 1953 et présentées ici,
n’est certainement pas sans appel. d’autres créations, fort
intéressantes, mériteraient également d’y figurer. mais
I’espace était limité. ee choix, bien quiincomplet, donne un
apercu de certaines tendances actuelles de I'art publicitaire
francais. d’une maniére générale, I’art graphique dans la
publicité reste imprégné du symbolisme expressif et de I'esprit
de synthése qui I'avaient marqué entre les deux guerres,

de 1920 a 1940. ’humour qui, déja a cette époque, tempérait art director

artist
d’un sourire la rigueur de certaines compositions se
agency
manifeste aujourd’hui sous une forme de plus en plus
débridée. le caractére symbolique et fantaisiste de cette advertiser

publicité, spécifiquement frangaise, fait [suite & la page 320] category

jean carlu

artist, designer, art director;
president. alliance
graphique internationale;

residence, paris

10

savignac

savignac

publications publicitaires
pierre philippe

dunlop

poster
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art, design

art director
artist
agency
advertiser

category

artist
advertiser

category

art director
artist
agency
advertiser

category

art director
artist
publication

category

artist
agency
advertiser

category

art director
artist
publication
publisher
category

d

europe

france

41

a. m, cassandre
a. m. cassandre
drager fréres
guerlain

magazine advertisement

42
jean-denis malcles
théatre montparnasse

poster

43

jean carlu

jean carlu

agence de plas
laboratoires a. et m. eazé

poster

44

jacques nathan
jacques nathan
publimondial

magazine cover

435

chaval
publicis
pathé-marconi

advertising illustration

46

jean carlu
fernand léger
cenpa
cenpa

company magazine cover

41

ROUGES
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uerlain

#.9 sy

blimondial

special
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art

art publicitaire
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réecompense

7

david ..‘

premio
belohmnimg

beloning

pajper: natsumme
made by hand in japen

what more worthy means of drawing
an honorable return fromn the

fruits of one’s labor than to sebmit 1t
to the public’s judgment and

expecl no other reward than the

reception the public is pleased to give?

d’un autre coté. quel moyen plus digne i
titer un parti honorable du fruit de

son travail que de le soumettre au jugemwent du
puhlic, et de n'attendre de récormpense

que de Paccueil qu'il vent bien lui laire?

quale pil degna maniera Ji traree un giusto
nrofitte dai frotti del proprio lavord

che di ofritlo 2l giudizie del pubblico semsz
allendere altre;premio se non i

consenso cae il jlubblice & disposte o dexe?

gibt =s einen besserenm wep dle rechte belihnung
fir die frichte nmseret arbeit zu erreichen.

als dden. diesselbe dem urteil der offentlichielt
zu umterwerfeun, und nichts dsderes zi

erwartem, als was das publikam su geben gewillt ¥

wem katl dnska sig en meera ¥anjefull belining fg
frukten av sitt arbete dn att hemstilla

det till publikens omdome. fodra iger annan

16n &n det bifall som det behagar publikm sit ge?



art advertising

honor roll

® medals

art directors, artists

2 carl lins, irving penn

gerard guarch, norman rockwell

= awards

art directors, artists L
irving penn

6 hershel bramson, bert stern
walter reinsel, fred eonway

10 robert bellamy, richard avedon
12  hershel bramson, bert stern

14 gerald link, beattie-watts studio
16 jack anthony, jack welch
36 art shipman, art shipman
42 stuart w. wells jr., b.t. grant;
erwin blumenfeld
art shipman, todd walker

jack skolnik, ted sandler; robert monroe

& & 1R

glenn j. frost, ross eousins

58 robert staples, robert osbormn
60 ann bryan, meg neal

76 robert pliskin, tosh matsumoto

86 william golden, feliks topolski

¢ reproduction

art directors, engravers

14 gerald link, knapp engraving eo.
42 stewart w. wells jr., b.t. grant;

knapp engraving co.

71 robert gage, walker engraving corp.

norman rockwell



art advertising

art director
photographer
agency
advertiser

engraver

art director
photographer
agency
advertiser

engraver

magazines

three or more colors

1

carl lins

irving penn

young & rubicam, inc.
general foods corp.

knapp engraving co.

20

carl lins

irving penn

young & rubicam, inc.
general foods corp.

beck engraving company

1
—
=
e -..:M_.,.,..‘.M:,-..’-_.%o
5 = SO



e art directors club medal



art

art director
artist
agency
advertiser

engraver

art director
artist
agency

advertiser

advertising
magazines

three or more colors

3

paul smith

marce mayhew
calkins & holden, inc.
rand mcnally & co.

sterling engraving co.

4@

gerard guarch

norman rockwell
kenyon & eckhardt, inc.

ford motor co.

- - Re

The stieet was
Wever the satte agsn
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art advertising

art director
photographer
agency
advertiser

engraver

art director
photographer
agency

advertiser

magazines

three or more colors

5

james downey

william helburn

carl reimers co., inc.
handmacher-vogel, inc.

superior color company

6n

hershel bramson

bert stern

lawrence c. gumbinner adv. agency, inc.

ste. pierre smirnoff fls.,inc.




m award for distinctive merit
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art

art director
artist
agency

advertiser

art director
artist
agency

advertiser

advertising
magazines

three or more colors

7

walter reinsel
hazard durfee

n.w. ayer & son, inc.

container corporation of america

8m

walter reinsel
fred conway
n.w. ayer & son, inc.

container corporation of america




8n

m award for distinctive merit



art advertising

art director
photographer
agency

advertiser

art director
photographer
agency

advertiser

magazines

three or more colors

...............................................................................

9

denis cavanagh

cecil beaton

young & rubicam, inc.

personal products corp.

10 m
robert bellamy
richard avedon

sterling adv. agency, inc.

swansdown 10



10 =

m award for distinctive merit



art

art director
photographer
agency

advertiser

art director
photographer
agency

advertiser

advertising
magazines

three or more colors

11

ray pedersen

hans lownds

hewitt, ogilvy, benson & mather, inc.

schweppes (usa) Itd.

12 =

hershel bramson
bert stern
lawrence ¢. gumbinner adv. agency, inc.

ste. pierre smirnoff fls.,inc.

11

12

w60an 4 LIt & women
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m award for distinctive merit



13

art advertising
magazines

three or more colors

Wit YOU e
B e

13
13
art director robert pliskin
photographer john rawlings
agency mccann-erickson, inc.
advertiser chrysler corporation
14m e
art director gerald link
photographer beattie-watts studio
agency kenyon & eckhardt, inc.
advertiser lincoln-mercury division of ford motor co. : LNCOLY @

engraver knapp engraving co. : 14
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15

art advertising
magazines

three or more colors

15

15
art director harlow rockwell
artist aurelius hattaglia

agency young & rubicam, inc.

advertiser life savers corp.

16 m
art director jack anthony
artist jack welch

agency young & rubicam, inc. \‘y Q&)

advertiser general foods corp. : 16
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art

art director
artist
agency

advertiser

art director
artist
agency

advertiser

art director
artist
agency

advertiser

advertising
magazines

three or more colors

17

john j. fischer

al parker

ruthrauff & ryan, inc.

american airlines, inc.

18

john j. fischer

austin briggs
ruthrauff & ryan, inc.

american airlines, inc.

19

ray pedersen

rene bouché

hewitt, ogilvy, benson & mather, inc.

schweppes (usa) ltd.

17

18

19

W T Whe

Mors tmpartant shan 1 0y ihis Chrioommesd




17




art

art director
artist
agency

advertiser

art director
photographer
agency

advertiser

art director
artist
agency

advertiser

art director
photographer
agency

advertiser

advertising
magazines

three or more colors

20
daniel w. keefe
william a. smith

mcecann-erickson, inc.

john hancock mutual life insurance co.

21

rollin c. smith, jr.

richard avedon

hewitt, ogilvy, benson & mather, inc.

rinso

22
daniel w. keefe
john gannam

meceann-erickson, inc.

john hancock mutual life insurance co.

23

hans sauer

irving penn

lennen & newell, inc.

p. lorillard company

20
21
22
: OLD GOLD chairw vesthsiog
bt the compusionstiy
of e \cbacees!
23
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art advertising

art director
artist
agency

advertiser

art directors
artist
agency

advertiser

art director
artist
agency

advertiser

magazines

three or more colors

24

halsey davidson

peter helck
campbell-ewald co., inc.
chevrolet motor division

general motors corporation

25

arthur t. blomquist, paul shively
robert riggs

j- walter thompson co.

shell oil company

26
donald f. sternloff
james hansen

young & rubicam, inc.

kaiser aluminum & chemical corp.

Wi Chcvmit trucks an cngweund sme pows ool
o bsodle heery bunty

24 : #
Joo.h'.'u'vu Tlay
‘.M! acoke-
25 b
26 :
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art

art director
artist
agency

advertiser

art directors
photographer
agency

advertiser

art director
photographer
agency

advertiser

art director
artist
agency

advertiser

advertising
magazines

three or more colors

27

john cook

edward klauck

j. walter thompson co.

ballantine beer

28

william wood, scott runge
james karl

n.w. ayer & son, inc.

caterpillar tractor co.

29
william e. baldwin

walter h. wicherley

hewitt, ogilvy, benson & mather, inc.

british travel assoc.

30

fred ludekens
fred ludekens
cole & weber

weyerhaeuser timber company

27

28

29

30

BALLAATING BEER

with the Haver thot ~&ill raal hodl

ow ongts our ‘emory?

CATERPILLAR

Woyseharaver Tumber Lompen
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art advertising
magazines

three or more colors

31 LADY BUXTON

32
31
art director robert gage
photographer marty bauman
agency doyle dane bernbach inc.
advertiser buxton, inc.
32
art director lee batlin
photographer wingate paine ﬁ o
agency altman-stoller adv., inc. 33 ¢ \
advertiser roman stripe :
33
art director lester j.loh
artist robert brackman
agency j. m.mathes, inc.
advertiser canada dry ginger ale, inc.
johnnie walker scotch
34
art director don kubly
photographer george lazarnick
agency n.w.ayer & son, inc. 34

advertiser mnational dairy products corp.
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art advertising

magazines
two colors
iy =
LR
¥ . wanh
=4 -4
eech
. i~
[ }E
35 = =
35
art director alfred pell
artist jerome snyder
agency williams advertising agency, inc.
advertiser grossman clothing co.
36m
art director art shipman :

artist art shipman

agency madden-shipman

advertiser frank bros. 36
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art advertising %}5
magazines ’

two colors : N
: e
: e me
- Tom
37
38
37 f
art director arthur eady :
photographer milton greene }
agenc oung & rubicam, inc. : ' ’" \
g . Yy ?’ £ . | ‘
advertiser johnson and johnson : | SEENF \\
38 E 1 ll-o-«t——di-v‘gﬁhu.— ORI
: | ===
art director paul darrow e ';*:
artist mnoel sickles 39 e
agency mn.w.ayer & son, inc.
advertiser lederle laboratories
39
art director dick erockett
photographer henry haberman
agency batten, barton, durstine & osborn, inc.
advertiser lever brothers company
40
art director fred boulton : e i — T = e
artist everett mcnear : &= e
: 40 Smployers Matvals  Wasmes P+

agency j. walter thompson co.

advertiser employers mutual of wausau






art

art director
photographer
agency

advertiser

art directors
photographer
agency
advertiser

engraver

advertising

magazines

black and white

41

william taubin

dick rutledge

douglas d. simon adv., inc.

art craft hosiery

42 m e

stuart w. wells jr., b.t. grant

erwin blumenfeld

james r. flannagan adv.

the dayton co. oval room, davidow, inc.

knapp engraving co.
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m award for distinctive merit



art

art director
photographer
agency

advertiser

art director
photographer
agency

advertiser

advertising
magazines

black and white

43

norman geller
wingate paine

carl reimers co., inc.

kramer jewelry

44 m

art shipman
todd walker
madden-shipman

frank bros.

43

KRAMER
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45

art advertising

magazines
black and white
Waon s gt to b really wig - uss Ruse weh SoUw
45 ke C
45 :
art directors vincent di giacomo, rollin ¢. smith, jr. o w .
photographer mark shaw : ’1
agency hewitt, ogilvy, benson & mather, inc. ' .
advertiser lever brothers eo. !
46 m
art directors jack skolnik, ted sandler
o CD
photographer robert monroe QQ'”"/
Your shim bt acvcr ke mch asy

agency robert w.orr & assoc. : ..

advertiser the andrew jergens company : 46 o Rl S = il e oo
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art

art directors
artist
agency

advertiser

art director
photographer
agency

advertiser

art directors
artist
agency

advertiser

art director
photographer
agency

advertiser

advertising

magazines

black and white

47

paul smith, marce mayhew
hans erni

calkins & holden, inc.

rand mcnally & co.

48

gene hoover

stephen colhoun

henry j. kaufman & associates

lebow brothers, inc.

49

rupert witalis, ted sandler
richard osborn

robert w. orr & assoc.

munson g. shaw eompany

50

vincent di giacomo

ben rose

hewitt, ogilvy, benson & mather, inc.

reed & barton silversmiths

47

49

50

e el
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art

art director
artist

advertiser

art director
photographer
agency

advertiser

art director
artist
agency

advertiser

art director
photographer
agency

advertiser

advertising

magazines

black and white

51
robert dolobowsky
robert dolobowsky

national broadcasting co.

52

reeve limeburner

ruth orkin

cunningham & walsh, inc.

e.r.squibb & sons

33

walter reinsel
mrs. faith child
n.w. ayer & son, inc.

american telephone & telegraph eo.

54

william baldwin
gene friduss
kenyon & eckhardt, inc.

chase national bank

104 OGS ok
bragmel Mustew Bow

000

Trienos

Rt e e i . it s i

WOVEN INTO THE FASRIC OF THE MATION







art

art director
photographer
agency

advertiser

art director
artist
agency

advertiser

b

advertising

newspapers

55

william h. buckley
richard beattie

j. walter thompson co.

ford motor company

56 m

glenn j. frost

ross cousins

macmanus, john & adams, inc.

cadillac motor car co.

35

55

56

195

lord Vivtorin

0
1 CADILEAC

wote
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m award for distinctive merit



art

art director
artist
agency

advertiser

art director
artist
advertiser

b

advertising

newspapers

57

arnold roston

milton hebald
general teleradio, inc.

mutual broadcasting system

S8 m
robert staples
robert osbhorn

bureau of advertising

57
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59

b

art advertising

newspapers
// i
N
IS
hH'le Ot avi SL\+
59
59

art director ann bryan
artist meg neal

advertiser neiman-marcus

60 m
art director ann bryan

artist meg neal

advertiser neiman-marcus : 60






art advertising

art director
artist

advertiser

art director
artist

advertiser

art director
artist

advertiser

art director
photographer

advertiser

newspapers

61

ann bryan
judy brody

neiman-marcus

62
ann bryan
meg neal

neiman-marcus

63
ann bryan
judy brody

neiman-marcus

64

louis dorfsman
sol mednick

cbs radio

61

62

e ENTING
MORETHAN TIALS TAER

POEEY KON AT A MNP
MINK 1Y THE KNTIHE
WoRES .

She shall have
adio wherever







art

art director
artist

advertiser

art director
photographer
publisher

publication

art director
photographer
publisher

publication

b

65

advertising

newspapers

...............................................................................

65

juke goodman :
dora de vries 5
saks fifth avenue :

66

sara giovanitti

somoroff

street & smith publications, inc.

mademoiselle

67
sara giovanitti
somoroff

street & smith publications, inc.

mademoiselle 66

BUCKRET
BRIGADR




67




- ‘dlat‘” L

s st e WHITE aen

art advertising

newspapers
WHITE JEWELRY
68
69 5 =
i w!
art director frances owen 2 .
photographer bacon-tirschel, associates : T
3 . E - - AN
advertiser marshall field & co. : % 2 o~ :;
: . > o
69 : )s ‘--;:)“/‘ "' |
art director rocco de marco & L‘n ¢

photographer david w. fletcher : =
agency maxon, inc. r@. |¢ l
advertiser united foundation of metropolitan 70 Clean MouthTaste - Hours
detroit :

70
art director robert wall
photographer richard avedon
agency mccann-erickson, inc.

advertiser pepsodent division : lever bros.

71 ¢
art director robert gage
photographer howard zieff
agency doyle dane bernbach inc.

advertiser henry s. levy & sons, inc. 1

engraver Wwalker engraving corp.



*1IL oL

69 89



art

art director
artist
publisher

advertiser

art director
artist
agency

advertiser

art director
artist

advertiser

advertising

newspapers

72
george krikorian
bill sokol

the new york times promotion dept.

the new york times

73

leonard karsakov
david stone martin
bresnick co., inc.

security mutual life insurance co.

74

william golden
fritz eichenberg
chs

72

73

74

&

1If what you get frum year bugyv arv com-

Onits plalmts instend of performance it's time to

Took fer 3 better exr r solution is as
clase 10 you as the Automobile Exchange is

last ]egs? The Xew York Tumen Sew (ks hig diractary

of weed enr \abm~
TORAY W THE SPORTS PASES

RENIIN - IR YT

KING LEAR

N -
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75

art advertising

trade periodicals

5

75
art director harry zelenko
photographer alfred gescheidt
agency wm. douglas mcadams, inc.

advertiser chas. pfizer & co.

6=
art director robert pliskin

photographer tosh matsumoto

agency anderson & cairns, inc.

advertiser the dobeckmun eompany 76



76 m

m award for distinctive merit



art

art director
artist
agency

advertiser

art director
artist
agency

advertiser

art director
artist
agency

advertiser

art director
artists
agency

advertiser

advertising

trade periodicals

77

robert pliskin

andy warhol

anderson & eairns. inc.

the dobeckmun company

78

guy rainsford

roy mckie

young & rubicam, inc.

general electric company

79

marce mayhew
marce mayhew
calkins & holden, inc.

calkins & holden, inc.

80

stephen baker

lester rossin, elizabeth dauber
cunningham & walsh, inc.

mccall’s

77

78

79

80
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85

b —

art advertising

booklets, direct mail

:":".' so'rry to :
have missed:
: you./ "

85
art director lester rossin
artist david stone martin

advertiser lester rossin associates, inc.

86 m
art director william golden
artist feliks topolski

advertiser cbs television

87
art director louis silverstein '
artist walter einsel
publisher the new york times production dept.

publication the new york times

87



86 »

m award for distinctive merit



88

art advertising

booklets, direct mail

88
art director william mck. spierer
artist abner graboff
publisher metropolitan sunday newspapers, inc.

publication metropolitan sunday magazine group

89
art director james k. fogleman
artists jerome snyder, herb lubalin,

sudler and hennessey

advertiser ciba pharmaceutical products, inc.

90

art director lester beall
photographer peter nyholm

advertiser lithographers national association

921
art director irving miller
artist roy mckie
producer cbs radio

advertiser radio station wbbm

92
art directors james k. fogelman, herb lubalin
artists jason kirby, rudi bass,
herb lubalin, sudler and hennessey

advertiser ciba pharmaceutical products, inc.

93
art director gene hoover

photographer ed burks

agency henry j. kaufman & associates
advertiser maryland and virginia milk

producers association

91



89 920

3RD LITHOGRAPHIC
AWARDS

COMPETITION
CATALOG
1953

e d.4.8.0.4 .4
checkmnate | | | ; | loowmagih
R A ty

92 93



art

art director
artist

advertiser

art director
artist

advertiser

art director
artist
publisher

publication

art director
artist

advertiser

924

b

advertising

booklets, direct mail

94

susan karstrom
susan karstrom

susan karstrom

95
william golden
robert g. schneeberg

chs television

926

allen hurlburt

jon buelow

cowles magazine, inc.

look magazine

97

walter van bellen

walter einsel

national broadcasting company

97
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editorial

art

art éditorial

arte editoriale
zeitschrift und zeitungs illustration

redaktionell konst



individualism 8o listen to the advice of others,
but follow only what you understand
and can unite in your own feeling.
be firm, be meek, but follow your own
convictions. it is better to be

nothing than an echo of other painters.

individualisme écoutez les observations; mais ne suivez que celles
que vous comprendrez et qui doivent
se fondre dans votre sentiment.—fermeté: docilité—
suivez vos convictions. il vaut mieux

n’étre rien que d’étre ’écho d’autres peintures.
corot ...-‘

G

individualismo ascolta i consigli degli altri, ma gegui solo quelli

che intendi e che puoi incorporare

nella tua sensibilita. Sii deciso, sii mansueto,
ma segui le tue convinzioni. & preferibile

essere nulla anziché essere I'eco di altri pittori.

individualismus hére die ratschlige anderer, aber folge allein
deinem herzen und deinem vorstindnis.
sei stark und demiitig, aber folge deinem
gewissen, es ist besser niemand

zu sein, als ein nachahmer anderer maler.

individualitet lyssna till andras rdd, men f6]j endast det som
du sjilv kan forstd och forena med dina
egna kinslor. var stindaktig, var dmjuk, men f61j
paper: beau brilliant din egen &vertygelse. det ir bittre att

made in the n.s.a. ingenting vara dn att vara ett eko av andra mélare.



C

art editorial

honor roll

e medals

art directors, artists

2 alexander liberman, priscilla peck;
irving penn
55 william o. chessman, john ¢. pellew;
robert fawcett

57 suren ermoyan, al parker

m awards

art directors, artists
> robert fawcett

5 charles tudor, ernst haas
8 alexander liberman, priscilla peck;
richard rutledge
11 art kane, ben rose
14 alexey brodovitch, gleb derujinsky
34 bradbury thompson, becker-horowitz
37 alexander liberman, priscilla peck;
irving penn
59 cipe pineles, ben shahn
61 art kane, thea friedberg
cipe pineles, jean watts

robert c. atherton, al parker

88

william o. chessman, john c. pellew;
robert fawcett

86 suren ermoyan, austin briggs

¢ reproduction

art directors, engravers

12 alexey brodovitch, powers photo engraving co.
38 anthony t. mazzola, powers photo engraving co.
68 j. walter flynn, cuneo press

105 alexander liberman, priscilla peck;

the eondé nast engravers

al parker



art

art director
phetegrapher
publisher

publication

art directors
photographer
publisher

publication

art directors
photographer
publisher

publication

C

editorial
non-fiction

three or more colors

1

charles tudor
ernst haas
time, inc.

life

2@

alexander liberman, priscilla peck
irving penn

the condé nast publications, inc.

vogue

3
charles tudor, bernard quint

eliot elisofon
time, inc.
life




e art directors club medal



art

art director
photographer
publisher
publication

art director
photographer
publisher

publication

art directors
photographer
publisher

publication

C

editorial
non-fiction

three or more colors

4

charles tudor
ernst haas
time, inc.

life

Sm

charles tudor
ernst haas
time, inc.

life

6

charles tudor, bernard quint
eliot elisofon

time, inc.

life




om

m award for distinctive merit



art editorial

—

non-fiction

three or more colors

7
art director bradbury thompson
artist mary faulconer
publisher street & smith publications, inc.
publication mademoiselle

engraver beck engraving company

8m
art directors alexander liberman, priscilla peck
artist richard rutledge
publisher the condé nast publications, inc.

publication vogue

9

art directors alexander liberman, priscilla peck
photographer irving penn
publisher the condé mast publications, inc.

publication vogue
engraver the condé nast engravers



m award for distinctive merit




art

art director
photographer
publisher

publication

art director
photographer
publisher

publication

art director
photographer
publisher
publication

engraver

C

editorial
non-fiction

three or more colors

10

alexey brodovitch
richard avedon
hearst magazines, inc.

harper’s bazaar

1l m

art kane

ben rose

triangle publications, inc.

seventeen

12 ¢

alexey brodovitch
richard avedon
hearst magazines, inc.
harper’s bazaar

powers photo engraving co.

10

12 «
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art

art director
photographer
publisher
publication

art director
photographer
publisher
publication

art directors
photographer
publisher

publication

C

editorial
non-fiction

three or more colors

13
alexey brodovitch

richard avedon
hearst magazines, inc.

harper’s bazaar

14 m

alexey brodovitch
gleb derujinsky
hearst magazines, inc.

harper’s bazaar

15

alexander liberman, robert cato
frances mclaughlin
the condé nast publications, inc.

glamour

13
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m award for distinctive merit



art

art directors
photographer
publisher

publication

art directors
photographer
publisher

publication

art directors
photographer
publisher

publication

art director
photographer
publisher

publication

art directors
photographer
publisher

publication

art directors
photographer
publisher

publication

C

editorial
non-fiction

three or more colors

16

suren ermoyan, gloria griffin
edgar de evia

hearst magazines, inc.

good housekeeping

17

alexander liberman, robert cato
leombruno-bodi

the condé nast publications, inc.

glamour

18

alexander liberman, priscilla peck

irving penn
the condé nast publications, inc.

vogue

19

art kane

ben rose

triangle publications, inc.

seventeen

20

suren ermoyan, guido james
edgar de evia

hearst magazines, inc.

good housekeeping

21

alexander liberman, robert eato
frances mclaughlin
the eondé nast publications, inc.

glamour

R R R R R R PR R P PR R R

16
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22

C

art editorial
non-fiction

three or more colors

22
art directors alexander liberman, priscilla peck
photographer john rawlings
publisher the condé mast publications, inc.

publication vogue

23
art directors suren ermoyan, guido james
photographer paul d’'ome
publisher hearst magazines, inc.

publication good housekeeping

24
art directors alexander liberman, wolfgang fyler
photographer horst p. horst
publisher the condé nast publications, inc.

publication house & garden

25
art director alexey brodovitch
photographer richard avedon
publisher hearst magazines, inc.

publication harper’s bazaar

26
art directors alexander liberman, priscilla peck

photographer irving penn
publisher the condé nast publications, inc.

publication vogue

25



23

26



art

art director
photographer
publisher
publication

art director
photographer
publisher

publication

art directors
photographer
publisher

publication

art director
photographer
publisher

publication

art directors
photographer
publisher

publication

art director
artist
publisher

publication

C

editorial
non-fiction

three or more colors

27

j. walter flynn

george lazarnick
everywoman’s magazine, inc.

everywoman'’s

28

leo lionni
otto maya
time, inc.

fortune

29

merle armitage, verne noll
tony vaccaro

cowles magazines, inc.

look

30

leo lionni
werner bischof
time. inc.

fortune

31

alexander liberman, priscilla peck
erwin blumenfeld

the condé nast publications, inc.

vogue

32

art kane

lorraine fox

triangle publications, inc.

seventeen

27

30



28 . 29

31 32



art

art directors
artist
publisher

publication

art director
photographers
publisher
publication

art director
artist
publisher
publication

C

editorial
non-fiction

less than three colors

33

alexander liberman, priscilla peck
graves

the condé nast publications, inc.

vogue

4 n

bradbury thompson
becker-horowitz

street & smith publicativns, inc.

mademoiselle

35

joseph w. oliver
harry o. diamond
curtis publishing co.
holiday

33

35
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m award for distinctive merit



art

art director
photographer
publisher

publication

art directors
photographer
publisher

publication

art director
artist
publisher
publication

engraver

C

editorial
non-fiction

less than three colors

36
alexey brodovitch

brassai
hearst magazines, inc.

harper’s bazaar

37 m

alexander liberman, priscilla peck
irving penn

the condé nast publications, inc.

vogue

38 ¢

anthony t. mazzola
ione robinson

hearst magazines, inc.
town & country

powers photo engraving co.

38 ¢

ool
ol
° -
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39

C

art editorial
non-fiction

less than three colors

39
art directors alexander liberman, priscilla peck
artist jacovleff
publisher the condé mast publications, inc.

publication vogue

40
art directors alexander liberman, priscilla peck
artist rene bouché
publisher the condé nast publications, inc.

publication vogue

41
art directors alexander liberman, priscilla peck
artist rene bouché
publisher the condé nast publications, inc.

publication vogue

42
art director joseph w. oliver
artist harry o. diamond
publisher curtis publishing co.
publication holiday

43
art directors merle armitage, leonard jossel

artist robert osborn

publisher cowles magazines, inc.

publication look

42



40 S |

INCOME AX <

Corteonist, who follows threugh intrepi h.mu .m-
-aumn-m. ¢ the money raman
I the beck of

%

43



C

art editorial
non-fiction

less than three colors

44
art directors charles tudor, bernard quint
photographer mark shaw
publisher time, inc.

publication life

45

art director alexey brodovitch
photographer richard avedon
publisher hearst magazines. inc.

publication harper’s bazaar

46
art director alexey brodovitch
photographer richard avedon
publisher hearst magazines, inc.

publication harper’s bazaar

47
art directors alexander liberman, priscilla peck
photographer erwin blumenfeld
publisher the condé nast publications, inc.

publication vogue

48

art director alexey brodovitch

photographer werner bischof
publisher hearst magazines, inc.

publication harper’s bazaar

47



48



49

C

art editorial
non-fiction

less than three colors

49
art directors alexander liberman, priscilla peck
artist earol blanchard
publisher the condé nast publications, inc.

publication vogue

S0
art director alexander liberman
photographer herbert matter
publisher the condé nast publications, inc.

publication vogue

Sl

art directors alexander liberman, priscilla peck
photographer horst p. horst
publisher the condé nast publications. inc.

publication vogue

52
art directors suren ermoyan, richard ewen
artist maribeth olson
publisher hearst magazines, inc.

publication good housekeeping

53
art directors suren ermoyan, gloria griffin
photographer hal adams

publisher hearst magazines, inc.

publication good housekeeping

52



53



art

art director
artist
publisher

publication

art directors
artist
publisher

publication

C

editorial
fiction

four colors

54

frank kilker

austin briggs

the curtis publishing company

saturday evening post

350

william o. chessman, john c. pellew
robert fawcett
the crowell-collier pub. co.

collier’s

>4

DEPTFORD
HORROR




55 e
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e art directors club medal



art

art directors
artist
publisher

publication

art director
artist
publisher

publication

C

editorial
fiction

four colors

56

kirk e. wilkinson, phillip dykstra
erik blegvad

woman's day, inc.

woman’s day

57 @

suren ermoyan

al parker

hearst magazines, inc.

good housekeeping




57 e

e art directors club medal



art

art director
artist
publisher
publication

art director
artist
publisher
publication

58

C

editorial
fiction

four colors

58

kirk e. wilkinson
fletcher martin
woman’s day, inc.

woman’s day

S9m

cipe pineles

ben shahn

street & smith publications, inc. :

charm 59

TIE KLWPPANH
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¢

art editorial
fiction

four colors

1 -CHICA
HOt S

60

60
art director cipe pineles

artist doris lee

.

publisher street & smith publications, inc.

publication charm
Me and Stanley

6l m
art director art kane
artist thea friedberg

publisher triangle publications, inc.

publication seventeen 61



61 »
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m award for distinctive merit



62

C

art editorial
fiction

four colors

an Mether-with Love

62

62
art director art kane
artist grigory gluckmann The Germ Theor
publisher triangle publications, inc.

publication seventeen

63 m
art director cipe pineles

artist jean watts

publisher street & smith publications, inc.

publication charm : 63



63w

m award for distinctive merit



art

art director
artist
publisher

publication

art directors
artist
publisher

publication

art director
artist
publisher
publication

art director
artist
publisher

publication

C

editorial l ______

fiction

four colors

el

LIFE OF
A
( SALESMAN

64

robert ¢. atherton
al parker
hearst magazines, inc.

cosmopolitan

65

suren ermoyan, fred lowry
coby whitmore
hearst magazines, inc.

good housekeeping

66

suren ermoyan

joe de mers

hearst magazines, inc.

good housekeeping

67
gene aliman

james hill

maclean-hunter publishing co., Itd.

maclean’s
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art

art director
artist
publisher
publication

engraver

art directors
artist
publisher

publication

art director
artist
publisher

publication

art director
artist
publisher

publication

art directors
artist
publisher

publication

art director
artist
publisher

publication

¢

editorial
fiction

four colors

68 ¢

j. walter flynn

gustav rehberger
everywoman’s magazine, inc.
everywoman'’s

cuneo press

69

kirk ¢. wilkinson, phillip dykstra
erik blegvad

woman’s day, inc.

woman’s day

70

suren ermoyan

adolf dehn

hearst magazines, inc.

good housekeeping

71

suren ermoyan

austin briggs

hearst magazines, inc.

good housekeeping

72

robert h. blattner, veto varlotta
david stone martin

the reader’s digest association, inc.

reader’s digest eondensed books

73

frank kilker

harold von schmidt

the curtis publishing company

saturday evening post

68

71
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69



art

art director
artist
publisher

publication

art director
artist
publisher

publication

art director
artist
publisher

publication

art director
artist
publisher
publication

art director
artist
publisher

publication

C

editorial
fiction

four colors

74
art kane

ben shahn

triangle publications, inc.

seventeen

75

henry wolf
richard lindner
esquire, inc.

esquire

76
art kane

rouben tam

triangle publications, inc.

seventeen

77

robert c. atherton
al parker
hearst magazines, inc.

cosmopolitan

78
henry wolf

ben stahl
esquire, inc.

esquire

74

77
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art

art director
artist
publisher
publication

art director
artist
publisher

publication

art director
artist
publisher
publication

¢

editorial
fiction

less than four colors

79
bradbury thompson

joseph low
street & smith publications, inc.

mademoiselle

80 m

robert ¢. atherton
al parker
hearst magazines, inc.

cosmopolitan

81
cipe pineles

david stone martin

street and smith publications, inc.

charm

79

81
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art

art director
artist
publisher

publication

art directors
artist
publisher

publication

art directors
artist
publisher

publication

C

editorial
fiction

less than four colors

82

suren ermoyan

al parker

hearst magazines, inc.

good housekeeping

83 m

william o. chessman, john e. pellew
robert fawcett

the erowell-collier publishing company

collier’s

84

suren ermoyan, fred lowry
austin briggs

hearst magazines. inc.

good housekeeping

82
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= award for distinctive merit



art

art director
artist
publisher

publication

art director
artist
publisher

publication

art directors
artist
publisher

publication

C

editorial
fiction

less than four colors

85

bradbury thompson

jan balet

street & smith publications, inc.

mademoiselle

86 m

suren ermoyan
austin briggs
hearst magazines, inc.

good housekeeping

87

ralph o. ellsworth, arlene corren
abner graboff
parents’ institute, inc.

children’s digest

87
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m award for distinctive merit



art

art director
artist
publisher

publication

art director
artist
publisher
publication

art director
artist
publisher

publication

art director
artist
publisher

publication

C

editorial
fiction

less than four colors

a8

anthony t. mazzola
lily cushing
hearst magazines, inc.

town & country

89

art kane

erica perl merkling
triangle publications, inc.

seventeen

90

art kane

lois bock

triangle publications, inc.

seventeen

91
bradbury thompson

jean watts

street & smith publications, inc.

mademoiselle

88

90
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art

art director
artist
publisher

publication

art director
artist
publisher

publication

art director
artist
publisher

publication

art director
artist
publisher

publication

art director
artist
publisher

publication

¢

editorial
fiction

less than four colors

92
henry wolf

john groth
esquire, inc.

esquire

93

arthur paul

franz altschuler

hmh publishing eo., inc.
playboy

94

gregory s. bruno
brendan lynch
macfadden publications

saga

95
cipe pineles

robert weaver

street & smith publications, inc.

charm

96

kirk e. wilkinson
fletcher martin
woman’s day, inc.

woman’s day

92







art

art director
artist
publisher
publication

art director
artist
publisher

publication

art director
artist
publisher

publication

C

editorial

covers

97

aldo giurgola

andy warhol

whitney publications, inc.

interiors

98

joseph w. oliver

george giusti

the curtis publishing eompany
holiday

99

aldo giurgola

hubert leckie

whitney publications, inc.

interiors

97

...............................................................................
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100

¢

art editorial

art director
artist
publisher
publication

art directors
artists
publisher

publication

art director
artist
publisher

publication

art director
photographer
publisher

publication

covers
In thes o
Dengn Without Clienes
Boam in Air Condditioning
New Monthly Report: Defense
Troubles of RKOG
100

leo lionni
harold y. silverman
time, inc.

fortune

101

john follis. james h. reed
john follis. james h. reed
john d. entenza

arts & architecture

102

leo lionni
jerome snyder
time, inc.

fortune

103
aldo giurgola
rudolph de harak

whitney publications, inc.

interiors
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104

art editorial

¢ VO

: PARIS
covers : COLLECTIONS

Ceomplete Repor

AMERICAN
COLLFCTIONS

N\

104 : /
art directors alexander liberman, priscilla peck

photographer erwin blumenfeld

publisher the condé nast publications, inc. N .
publication vogue P
105 ¢ <

art directors alexander liberman, priscilla peck

photographer erwin blumenfeld
publisher the condé nast publications, inc.
publication vogue ..............................................................................

engraver the condé nast engravers

106
art director alexey brodovitch
photographer richard avedon
publisher hearst magazines, inc.

publication harper’s bazaar

107
art director suren ermoyan
photographer leo aarons
publisher hearst magazines, inc.

publication good housekeeping

108
art director charles tudor
photographer fritz goro

publisher time, inc.

publication life

109 E / ?
lRTHOA‘:’-CAKE CcOOK B8O

art director kirk c. wilkinson 8

ifi dspreads=A Whole Portfolio
Benutitul B dspread s i i

photographer robert e. coates
13est Short Stories

and n

publisher woman’s day, inc.

publication woman’s day

107
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108

106

\R

May 1058

DECENBER

THE WORLD WE LIVE IN: PART Vil

CREATURES OF THE SEA A

“make mine chocolate”...

womans|
P

drinks
ontdies

and
Trogen

Box

SO ¥
.

20 CENTS

NOVEMBER 30,1953
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art editorial

company publications

2 -
Q ,7.,, 0 e TS

110
art director william reedy
photographer milton h. greene

advertiser eastman kodak eompany

111
art director francis w. goessling
artist wallace reiss
publisher abbott laboratories

publication what’s new

112

art director andrew schmith

artist matthew leibowitz

advertiser sharp & dohme

112
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art

art director
artist
agency

advertiser

art director
photographer
agency

advertiser

art director
artist
agency

advertiser

art directors
artist

C

editorial

company publications

113
herb lubalin

hans erni

sudler & hennessey. inc.

lederle laboratories

114
herb lubalin

gjon mili

sudler & hennessey, inc.

lederle laboratories

115
herb lubalin

joseph lombardero

sudler & hennessey, inc.

lederle laboratories

116

¢. p. elston, bradbury thompson

john whorf

113

publisher west virginia pulp and paper company

publication westvaco inspirations for printers

115
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design advertising

honor roll

e medals

art directors, artists

2 robert pliskin, john rawlings
carl lins, irving penn

39 ambrose j. kennedy, henri janson

63 ann bryan, renee forsyth
66 paul rand, paul rand robert pliskin
76 louis dorfsman, joseph schindelman

84 advertising designers, kenneth parkhurst;

kenneth parkhurst

87 harry zclenko; harry zelenko, peter adler
94 arnold roston. arnold roston
102 victor trasoff, joseph low

114 george booth, scott johnston
117 george booth, scott johnston

m awards

art directors, artists

8 leonard karsakov. marty bauman
11 ralph breswitz, irving penn
14 john h.fischer, al parker
30 edward rostock, margaret bednar
42 william golden, robert cato
54 salvatore lodico. salvatore lodico
69 william golden, ben rose
79 patrick fitzgerald, patrick fitzgerald
90 harry zelenko, harry zelenko
92 robert dolobowsky; philippe halsman,

edstan studios

continued on next page

carl lins



design advertising

honor roll

m awards continued

art directors, artists

96 arnold roston, milton hebald

104 joseph gering. joseph gering

106 arnold roston, milton hebald

109 seymour chwast; seymour chwast,
reynold ruffins, milton glaser, joseph del valle,
ed sorel. susan foster

119 tycho weil, hoyt howard, inc.

127 richard gangel, roy mckie

130 jerome parker, al parker

A typography

art directors, typographers

17 robert pliskin, george willens and eompany paul rand
19 gerald link, . f. korten; huxley house
25 walter reinsel. s. neil fujita; n.w. ayer & son
84 advertising designers. kenneth parkhurst;
advertisers composition company
94 arnold roston; andrew szoeke,
advertising composition inc., photo-lettering, inc.

102 victor trasoff, advertising composition inc.

¢ reproduction

art directors, engravers

5 carl lins, knapp engraving co.
26 paul smith. bill bowman;
intaglio service eorporation

45 gene federico, walker engraving corp.

91 louis dorfsman, eollier photo-engraving company

ann bryan






design

art directors
photographers
agency
advertiser

engraver

art director
photographer
agency

advertiser

art director
photographer
agency

advertiser

advertising
magazines. full page

two colors or more

1

paul smith. bill bowman
becker-horowitz

calkins & holden. inc.

prudential insurance co. of america

intaglio service corporation

20

robert pliskin

john rawlings
mceann-erickson. inc.

chrysler eorporation

3

vincent di giacomo
ben rose
hewitt. ogilvy, benson & mather, inc.

reed & barton

w e

PAID FOR

by your Prudential prosection
when Def’s not here

-

Far kfr insurance 1hat will pay your temube
" /i

s we PRUDENTIAL AGENT

e ——— " e Y o * St

Announcing “Classic Rose” by Reed & Barton

the irend to Modern in desipn

New terling parrern
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Won't vou come in?...and feel

the pn\\ er and perfection of great new

‘i} 1()1[1(J

Co

Here, we come 1o the heart of the master- -the engines that power this drama amd dasele. Chrysler

T T pe—

P

X3 pherical ¢ jon chamber engines are the firt major change in engine design in

25 years. They are of the tvpe wsel in airplanes, are available in the Dodge, DeSoto, Chrysler. snd
Imperial. and have a swceping. watehless power. The tmperis! and Chrysler New Yorker Deluxe.
for instance. offer vou 235 horsepower. This wellwpring of power in Chrysler Corpoeation cor
means an eugine serenels purring while sou're wcaling 2 meumtaia reed

an engzine that =tays fresh and young st maximum wee.

In perfect balanee with cugine power, there is superbly eficiem

power bruking. Thir is an example of the sty e and polish in rugineering which is the special
quality of Chrysler Corpurstion carv—and which sets them anide from all others.

Svmwy on she Worw . . . piesr AR the pace
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design advertising
magazines, full page

two colors or more

\ '?m g Yot ¥ voapnm

...............................................................................

4
art director carl lins
photographer irving penn
agency young & rubicam, inc.

advertiser general foods corp.

50¢
art director carl lins ’
artist irving penn :
agency young & rubicam, inc.
advertiser general foods corp.

engraver knapp engraving co.

6
art director edward rostock
photographers diane and allan arbus

agency irving serwer adv., inc.

advertiser miron mills, inc.
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OF COURSE, THERE’S A DIFFERENCE IN CHOCOLATE PUDDINGS! pU Ell'o

1. That's why more children eat Jell-O Puddings than any other!
2. Jell-O Pudding treats are so simple* to make!

3. They’re double-feature wonders—make glorious puddings or
pies that dads love . . . and for mere pennies, too!

» .
Slmfa’e év\, smnm!/u! JELL-C 18 A RESISTERED TRADE.MARK Of SENEAAL POODS CONRORATION
Your grocer has many Simple for Summer
specials now! Look ior them!

Vanilla
Chocolate
Rutterwcotch
Lemon
Coconut Cream

e art directors club medal



design

art director
artists
agency

advertiser

art director
photographer
agency

advertiser

art director
artists
designer
agency

advertiser

advertising
magazines, full page

two colors or more

7
ernest c. allen
harriet and bernard pertchik

needham, louis and brorby, inc.

morton salt eompany

8 m

leonard karsakov
marty bauman

the bresnick co., inc.

garland knitting mills

9

edmund j. smith
hanzl-hanzl, inc.
bernard s. owett

j. walter thompson company

united states playing card company

When it rains
it pours

...............................................................................

Why does this pack

outsellallthere:t"
[ =

PLAYING CARDS|

' |

KJ

B O . l |

x i e @)
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8n

One Garland sweater makes you happy; two make you proud; three make a wardrobe. Young women learn
this in college, where they live in Garland’s classics, date in Garland’s designer-originals and dance in Gar-
land’s decorated cardigans. That’s been going on for years, because Garland has always produced sweaters of
impeccable simplicity, in colors that cannot be equalled anywhere for the purity and

subtlety of their dyes. In some styles you have your choice of as many as twenty-

two of these entrancing Garland colors. $6 to $30.

Tn the good stores in most cities, and in most college towns. Or write Garland, 1410 Broadway, New York.

m award for distinctive merit



design advertising

art director
photographer
agency
advertiser

engraver

art director
photographer
agency

advertiser

art director
photographer
agency

advertiser

magazines, full page

two colors or more

10 ¢

william taubin
dick rutledge

douglas d. simon adv., inc.

wyner ltd.

intaglio service corporation

11 m
ralph breswitz

irving penn

hewitt, ogilvy, benson & mather, inc.

gourielli

12

rollin c. smith, jr.

leslie gill

hewitt, ogilvy, benson & mather, inc.

lever brothers co.

10 ¢

e

voilal

How 0 take omt

STAINS

‘\ LSE RINSO AND FOLLOW
THESE FASY DIRE( TN

SAWK

12
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design

art director
artist
agency

advertiser

art director
artist
agency

advertiser

art director
artist
agency

advertiser

d

advertising
magazines, full page

two colors or more

13

edith jaffy kaplan
mary blair

n.w. ayer & son, inc.

blue bell, inc.

14 m
john h. fischer

al parker
ruthrauff & ryan, inc.

american airlines, inc.

15

bill tara

bill tara
west-marquis, inc,

general petroleum corporation

13
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Chould an Airline,
give o passenger_

A true story about Flagship service
that might happen to any businessman

Ll

HK WAS A HUNINENSMAN ON A SPOT,
only at first he dadn’t realsze it

Actusy the ot wan Chuago and he
hadn't intended to stop there at all. After
six grueliing days in New York he'd beon
out at the sinor, ready 1o Flagship back
to Californin, when the homne ofice culed
and anked hit to ston off in Chuago 10 see
an important jwos;ect

80 here he wan, an hour before hw appont-
ment, carrying a hag full of dirty laundry
and wearing yesterdav's miled shirt. That
was why he asked American Airitnes Ticket
Agent Harry MeKensie,” Wheee's the near-
cot glace [ can buy » clean shart na hurry™*

Ouly then did he realize the spvt he was
in. For McKenzw gently resinded him, " 1t's
Bunday. sir, all the stores will be closed.”

Gloomily he outlined to McKenzie the
#ory of his unexjected busines in Chungo,
McKenzie wan 2 sympathetic man and for-
tunately 2 man of action, too.*If vou'll tell
e yourshirt mae. mr,” hesuggentad,* mavbe
T can hely you.” And then he hurried off,

In an amanngly whort time, McKenze
wan back, & clean white shirt in hand. (He'd
found an Amerscan Aurlines’ sgent with the
wene shirt aize who lived near the sirport
Five minutes lster the pawengor emerged
from the washranm looking as neat and tnm
a8 Easter Sunday  and twice an joyous

All of which anewerathe question - Should
an arrline give & pawwnger the shirt off ita
back? Wo. at Amerian, sy yrs For this
kund of friendly pemmonal sorvire 1o ail our
lwmengers » s chershed tradition of the

1 Fieet

ALretRars ) fS remesR

AMERICAN AIRLINES <

Amerians Mtg Airtme

e Shirt  off s Back?

"¥1



design

art director
photographer
agency

advertiser

art director
photographer
agency
advertiser

typographer

art director

photographers

agency

advertiser

art directors
photographer
agency

advertiser

typographer

advertising
magazines, full page

two colors or more

16

william k. allen
ralph bartholomew
cunningham & walsh, inc.

smith-eorona, inc.

17 A

robert pliskin

john rawlings
mccann-erickson, inc.
chrysler eorporation

george willens and company

18

william rienecke

cle clark

new center studios

kenyon & eckhardt, inc.
lincoln-mercury division of

ford motor co.

19 A

gerald link, e. f. korten

cle elark

kenyon & eckhardt, inc.
lincoln-mercury division of
ford motor co.

huxley house

16

THE WORLD'S FIRST AND FASTESY PORTABLE

By SMITH .CORONA

Thue 1» the portable (vpewrtier that ves bag markeae porformance.
This s the portable vuied best fn thosr wha know tvpewriters beet
Aod- this » the Semith-Coroms pr rtabl taat evers boy amd gl 1n

12 pictures are worth all
the words you can read!

One drive is worth mEH[unY Ry
a thousand pictures = le



17 a

Won't vou come in%..and ~ce w )

people on the I I ]S I( I(\ hnow that these are the cars of the vear

) \
»
‘N . .
Vvl Carputatson’s mew 1558 /o camline muetery of riyanrs i, moth o uevten abar \-._—\

B appeart s den oo smd din Wy e 5 Phomath Uedee Destm (dvoske

o Lot b

e bemuty surried sl the w.) fromm the ghetruhng o el don o 1

THE GROWING TREND TO LINCOLN

LINCOLN SHOWS HOW NEW YOUR CAR SHOULD BE

NEW 1954

ISy Tt | & ) LINCOLN

DESIGNED FOR MODERN LHING
PONERED FOR MODERN DANVING

19 a



design

art director
photographer
agency

advertiser

art director
photographer
agency

advertiser

art director
photographer
agency

advertiser

art director
artist
agency

advertiser

advertising
magazines, full page

two colors or more

20

edward rostock
wynn moroz

irving serwer adv., inc.

crompton richmond co., inc.

21

robert gage

milton greene

doyle dane bernbach inc.

max factor

22
vincent di giacomo

paul radkai

hewitt, ogilvy, benson & mather. inc.

c. f. hathaway

23
sam fink
leslie gill

young & rubicam, inc.

procter and gamble company

20

Hathaway presents a collector's item, from Paris
r

22

r

N

Y

"

"
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23

ITS NEW!

ITs BLUE!

T8 MAGIC!

L

: . 11iding
P hood

red

a new red...
a ripe young red in

max Factor’s
(,‘:‘rlur-fm.u‘
lipstick

Wear Ricding Hond Rad ot your

cheer...THE BLUE - MaGIC SUDS
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When I'm eating
Jeli-0. 1 wish

design advertising i were & rooster

...hecanss then [ coudd
e from dawn to
shunk about my
[marite dessert!

magazines, full page

two colors or more

24 Now's the time for|JE|.|.'0 ’co‘
art director jack allen : b5 par B o

artist jack welch C
photographer george adams :
agency young & rubicam, inc.

advertiser general foods corp.

25 a ........................................................

art directors walter reinsel, s. neil fujita

artist, designer arthur williams
agency n.w.ayer & son, inc.
advertiser container corporation of america
typographer n.w. ayer & son, inc.

art directors

26 ¢

paul smith, bill bowman

artist athos menaboni
agency calkins & holden, inc.
advertiser prudential insurance co. of america :
engraver intaglio service corporation :
27 :
art director leo lionni :
artist leo lionni :
agency geyer adv., inc. Travel-wise: the m Lettera 22
. . g 1»:-:' [S— ::‘.«L‘ gt aht ¢
advertiser olivetti 2 el gl ol e i
. rubuwn thet sha maky # 8 wre o far b
: o Crepis. st
: e
28 : prirgtiengyilowprnadmgiitig

art director

john j. fischer

ssssersssans

watly sad vasktre by
b mowrevsrmt Holf e Yyporeog, o

artist al parker [ tnpsprin i v Kits Bge's et aptdortons of o -
trod ot s g puved swidle - Amered
. ke boov of W s Podly Stomgpe
agency ruthrauff & ryan, inc. : N
advertiser american airlines, inc. :

27



25 a 26 ¢

L L] :rliof hoppow s : Who' 1 buv the gruce

Man hife meance vhy

THERE IS INOTHING TOO LITTLE
FOR SO LITTLE A CREATURE
AS MAN. ’ IT IS BY
STUDYING LITTLE THINGS THAT
WE ATTAIN THE GREAT ART
OF HAVING AS LITTLE MISERY

AND AS MUCH HAPPRINESS AS

f ) i .S 4

POSSIBLE. st 6t staet : {
. M 1 .
See vour PRUDENTIAL AGENT 4

The newlyweds had just begun

thelr tip, but already they faced a

Ritrs strer thow Frehip nded fheemat  Obey gowi  on orcrmm C o s e
5 v -

e made o0 phove call v sonther
Woking mare drscumged sfter evers
ol The vount gl m dee brght mw Bt

imtrenk=: Al

it it ey v (hew g - ol rugmrr
e P Tun Hoghes »us Cunbing b chess
b e et heh 1 hrve Youee bewe b laf? %

wrnteliol hms
Ap rnaamd sivy | e ia one rewpecs
v con b

tioma tn )
Peasrs aisarn b acdvarwe Now skt be willing te fiv ea cugh and e
in Waabigtan #nd a kille frghtemed,  Wasbwgion as bee man brme Wosld

fom Lo Ak AMERICAN AIRLINES ™
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design

art director
photographer
agency

advertiser

art director
artist
agency

advertiser

art director
designer
photographers
agency

advertiser

advertising
magazines, full page

two colors or more

29

william taubin

wingate paine

douglas d. simon adyv., inc.

gernes garment co.

30m
edward rostock

margaret bednar
irving serwer adv., inc.

i. miller & sons, inc.

31

jack roberts

gloria nelson kamberg
beryl and rene williams
carson-roberts, inc.

rose marie reid

29
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GINGLR

_Served
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design

art director
artist
agency

advertiser

art director
artist, designer
agency

advertiser

art director
photographer
agency

advertiser

art directors
artist
publisher

publication

art director
designer
artist
agency

advertiser

art director
designer
photographer
agency

advertiser

advertising
magazines, full page

two colors or more

32

walter reinsel

erik nitsche

n. w. ayer & son, inc.

container corporation of america

33

grace jones

bobri

james r. flanagan adv.

hanes hosiery, inc.

34

robert gage

plucer studio

doyle dane bernbach inc.

columbia tobacco co.

35

e. ellis, r. taylor

tom ecourtos

street & smith publications, inc.

charm

36

harlow rockwell

tom heck

robert schneeberg
young & rubicam, inc.

travelers insurance co.

37

helen 1. greene

joseph ¢. mack

frank willming

harold j. siesel company
dunbar furniture eorporation

of indiana

32

e gvmera gatnes

l'I

what every womsa
wants fer Christmas,

CHARM gilt subosriphon 3270 time 0d BONOY. o0

35
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not one cose of crooked seoms...

ot of m.lhions of smort women

whe weor seomless stock.ngs

hing ]
vt b ieroated i du Mawrier,

duWancier comes bs v in & umbgur In
he ol wignrrtir dut of alwee uvem 17
Yt

4 s

............................................................................................................................................................

Maybe you can

S than
think!
How a ‘l'vavelers Personal Retivement Plan
can help you cxt vears from your working life!

P o ¥ araures = m e ah, | e o g sorietmnlly

1 he +eatt yo < bloen i et dtymidrt o Y dcgs.

= o - -
iyl o vipors
2 z o The
L A e ; Travelers
oty e - A
s s

Mrnamtals vt 6 Aoy s oot b T ot e
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design

art director
photographer
agency

advertiser

art director
photographer
agency

advertiser

art director
photographer
agency

advertiser

d

advertising
magazines, full page

black and white

38

william taubin

william helburn

douglas d. simon adv., inc.

parfums corday

39 e

ambrose j. kennedy
henri janson

lester harrison, inc.

alexette bacmo glove corp.

40

william taubin

wingate paine

douglas d. simon adv., inc.

I'aiglon inc.

38

40

who's the lady in the L’Aigion?

- ot 200t choske

-~

gt V. L gher Apparst L 990 Roagdeeny, Flew Yodh 18 3 ¥
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GRAND

GRANDOE

GRANDOE GLOVES INCORPORATED . GLOVERSVILLE

e art directors club medal



design

art director
artists

advertiser

art director
photographer

advertiser

art directors
agency

advertiser

41

advertising
magazines, full page

black and white

THURSDAY 8:00 pm Come along with Stave Wilson as
he chases headline stories among the bright lights and dark
alleys of Big Town.

41
robert guidi
robert guidi, tri-arts

knxt-cbs television

42 m

william golden
robert cato

chs television

43
david finn, jay genser

ruder & finn associates

j. 8. inskip, inc.

43
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design

art director
photographer
agency
advertiser

art director
photographer
agency
advertiser

engraver

art director
photographer

advertiser

art director
photographer
agency

advertiser

advertising
magazines, full page

black and white

44

william taubin

wingate paine

douglas d. simon adyv., inc.

I'aiglon inc.

45 ¢

gene federico

william helburn

doyle dane bernbach inc.
jana handbags, inc.

walker engraving corp.

46
robert dolobowsky
philippe halsman

national broadcasting co.

47
john henry

richard avedon

jamian advertising & publicity, inc.

jens risom

46

“jadge For Yoursett’ The w 1 between & panel
bright show people and a panel of ak a of
peofeasional entertainera. Cash prussa. oo God' () @) @ TELEVISION
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design

art director
photographer
agency

advertiser

art director
artist
agency

advertiser

art director

artists

advertiser

art director
artist
agency

advertiser

advertising
magazines, full page

black and white

48

maurice g. sholle
william helburn
j- & proctor co., inc.

frost bros.

49

art shipman

art shipman
madden-shipman

frank bros.

50

marce mayhew

marce mayhew, bettmann archive,
calkins & holden, inc.

rand mcnally & co.

51

leonard karsakov
david stone martin
the bresnick e¢o., inc.

security mutual life insurance company

48
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NOW TO KEEF WARM W A TURIKISH BATH

One wan a0 ont e b0 8 Wrury. The Turks trind &
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the warid's pvesrst Kbrars @ Alevandra. womg

0 precious manue: ciple 10 heat the Tirkh bathe.
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At merrly tn pemt the lacts, bt to print them with ¥

e reatost laahbalness oud acrwncs Mok ke magm

and atlascs Ras oot us the apmriance ol soewrser,

0 ia b dhetingruishing sk of olf we do ot Rand WSl

from =ur mmidevad tichete and vur Sumetabdoe o vot

tolegs and wachs of sulssmes foy Asuarivas hesinus.

S . summs - S maman
T W+ SO + N

50



IS

“f did bul see thee passing by,
And 1 will love thee i1t | d%."

St. Valenime's Day remmds us that we talk every day with men whose
Waadinst, quiet affections for thew wives and familicy are reflected m the plans
they make with us. They alt sk the same questson subsiantisily the sme way,
“What's the very best thing that iaurance can help me do for my famaly>”

‘We show them how they can make use of therr present tife insurance. and
any accdent-and-health inmirance, 10 buskd & prgram that oot only provides
& regulac income to thess families, dut elso specitod smonnis of mency for

apecifrd parvposes, 10 thot the tncoms tlavs secure. And we show them how this
mooey can also provide sacome kor ther own retwesment

We belp thern do 30 this with 2 Jogical new plan we call * The Complmtor.”
We can help you do the same thing.

1 a Secunty Mutual Lde representatise is hsted in your direciory, phone
bum 200 he will 1ell you mofe about 1t Or write 10 us and we will
Security Mutual Life Insurance Company, Bmghamton, New York.

et s Bty [y epe—— ~

o b s T v ——

B I R T T
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design

art director
artist
agency

advertiser

art director
designer
photographers
agency

advertiser

art director
agency

advertiser

art director
photographers
agency

advertiser

advertising

magazines, less than page

three colors or more

52

edith jaffy kaplan
mary blair

n.w. ayer & son, inc.
blue bell, inc.

53

jack roberts

gloria nelson kamberg
beryl and rene williams
carson-roberts, inc.

rose marie reid

54 m
salvatore lodico
monroe f. dreher adv. agency

benjamin moore & co.

55

jack allen

henry dravneek, albert adams
young & rubicam, inc.

general foods corp.

52

.............................

55

..................................................

LEMON FLAVOR

i L.B
b

Servee this Jo#) Sudad tonight !

and sure to ploase everybody !

8 sy e st o e ey
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BANDARON S # nﬂ Jrwte Y s
e .

£

— o Bl

ERVWHENE FOR ILLUSTRATED BROCHUREL WHITE
ROuE Mame nEiD BNMBUITE RAERT 1O ¢ Lo ANGELES 48

BRLLIANTLY DIFFERENT, eFINTELY FLATTENING

OFALESCENT ANTIQUE BATIN, ELANTICIZED.

1

THE EOWARDIAN MOUNGLASS . EXOUIBTELY FARMONED N
TO CAST A WEW BHADOW ON THE BANDS. 238 00

T

C e AT eine wroRes
7 i

R % 2 p—

-

54 =

CHOOSE
MOORE
PAINTS

.+« to brighten
... 1o protect
«..to renew your home

Benjamin Moore Paints,
famous for quality, give
your house lasting beauty
and rugged protection . . .
cover with a smooth,
uniform coat . . . assure
permanence of color.

Your Benjamin Moore
Paint Dealer

will help to make your
house painting easier and
more economical

this Spring.

-~
-

9

-

-

AN
Betty; (0

COLOR CONSULTANT
“'Write to me for lree paint-
ing or decoraling advice. Il
glodiy send you color schemes

lor the inside or outside of
your home.'

Betty Moore, 511 Conol St.,
New York 13, New York

Benjamin A
M

001'6 paints

m award for distinctive merit



design

art directors
artist
agency

advertiser

art director
artist
agency

advertiser

art director
artist
photographer

advertiser

art director
photographer
agency

advertiser

art director
artist
agency

advertiser

art director
artist
agency

advertiser

advertising

magazines, less than page

black and white

56

rupert witalis, ted sandler
richard esborn
robert w. orr & associates

munson g. shaw company

57

edward rostock
bermah burris

irving serwer adv., inc.

kramer jewelry

58

robert dolobowsky
robert dolobowsky
philippe halsman

national broadcasting co.

59

robert gage

marty bauman

doyle dane bernbach inc.

buxton, inc.

60

leo lionni

leo lionni
geyer adyv., inc.

olivetti

61

leo lionni

leo lionni
geyer adv., inc.

olivetti

56

“Get out the Noilly Prat, Jonathan!
195 young Master David come home!”

YOU USE SO LITTLE—WHY NOT USE THE BEST! IT$ BODY, BOUQUET AND FLAYOR HAVE
BEEN MOSY FAMOUS SINCE 1813. NOHLY PRAT FRENCH DRY VERMOUTH
SOLE U. 8. REPRESENTATIVES MUNSON G. SHAW COMPANY. INC.. NEW YORK 17. N, V.

...............................................................................

SOMEONE-
SMART
JUST
CAME HOME

~

\

BUXTON

59
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"People always stare at my Kramer Jewelry”

W 2 \
%J VX7 e

dm . d Look® 1310 130 KRAM ER [ g PFOLK SONGS.. AND AN OCCABIONAL MOOD IN A MINOR KEY

. : THE DINAM SHORE SHOW
New York, Los Angeles, Paris . TUESDAYS AND THURSDAYS AT 2:30 P, NEW YORK TIME

u“n“c; TELEVISION

UL ABERVICE OF RADIO CORPORATION OF ANERIGA
——

............................................................................................................................................................

oliveaetti

elivetti

60 61
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design advertising

newspapers
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over 300 lines

A velveteens

1
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62
art director c¢huck gruen
artist bob yemne

advertiser neiman-marcus

o Iridav. Dee, 18

Y

63 @
art director ann bryan

Chevrolet Dealers
of Greater Cleveland

artist renee forsyth

advertiser neiman-marcus

64
art director james n. hastings

artists  bill tara and jim real

We're I*]\pm-lin

agency campbell-ewald co. inc.
advertiser chevrolet motor division,

general motors corporation
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design advertising
newspapers

over 300 lines

65
art director ann bryan
artist renee forsyth

advertiser neiman-marcus

66 ©
art director paul rand

artist paul rand

agency wm. h. weintraub & co., inc.

advertiser wm. h. weintraub & co., inc.

67
art director robert miller
artist jean layton rapp
agency n.w.ayer & son, inc.

advertiser gordon baking company

65

today
is the day
to wear
revlon’s

“fatal apple

a,’“/ \ # tﬁ\:{;} P,
/Silvercup' tastes ﬁ
7 || better + 4

e ]

R

M is better
for you

67
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To the executives and management of the Radio Corporation of America:

Messrs. Alexander, Anderson, Baker, Buck, Cakill, Cannon, Carter, Coe, Coffin, Dunlap, Elliott, Engstrom, Folsom, Gorin, Jolliffz, Kayes, |
Marek, Mills, Odorizzi, Orth, Sacks, Brig. Gen. Sarnoff; R. Sarnoff, Saxon, Seidel, Teegarden, Tuft, Watts, Weaver, Werner, Williams

Gentlemen: An important message intended expressly for your eyes is now on its way to each one of you by special messenger.

William H. Weintraub & Company, Inc. LTI 488 Madison Avenue, New York

At Haed \

e art directors club medal



design

art director
photographer

advertiser

art director
photographer

advertiser

art director
photographer
agency

advertiser

advertising
newspapers

over 300 lines

68
saul bass
marvin rand

panaview company

69m
william golden
ben rose

cbs television

70
robert gage

william helburn

doyle dane bernbach inc.

ohrbach’s, inc.

68

ﬂ- | | (;;icker

N sales,

[t faster
profits,

in the
house
with
Panaview

because
dogs.
children,
and
even
peaple
go for
Panaview

wnd windan
n.m-« ed 1o mect {ammum
SUIDIWG ALUMINUN DOORS ¢v1s 8 ° \r,n' 7Y Mreet. Surth Hill uomd € ofifernee

*

e
Siscns of wrart women make {hetach's Ther sare  bors e bev = v

@HRBACH'S

NEW YORN. 11 KT PNION AGEALE - LOS ANGELES « NEWARK: MARKST \SND Halsr TR KI%

70
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Meet Mr. Lookit...

He climbed out of our television set and asked for a job.
Said he was a Jester. We asked him what he could do.

He said a Jester's busineas was to amuse his master, to
make him laugh, to take his mind off gloomy world affairs,
and by his liveliness at meals to assist in his lord’s digestion.

Pretty fancy talk, we thought. We told him thanks, but
we didn't know anyone these days who could afford to hire
a private entertainer.

He said we were missing the point. He'd seen an awful
lot of entertainment in the last couple of hundred years and
people never had it so good. They had more and better
entertainment at the flick of a switch than anybody he ever
worked for.

He meant television, of course. But we weren't falling for
this obvious buttering-up. Said we'd call him if anything
turned up...but not to wait around. We already had most
of the most popular programs in town. And after all he was a
has-been. Jesters died out long ago. But we might rent his
weird get-up for a costume show some time.

He got kind of sore at this. Said he'd been working steady
all the time, all over the world. Just using disguises. In the
circus, he's the clown; in the movies. he's the slap stick

comic, in the ventriloquist act he's the clever repartee (sic)

m award for distinctive merit

—the "Dummy"; in the opera, theatre and radio, he used
different names. Thought it only right he should be on tele-
vision. Said he was television.

This got us pretty sore. We suspected he was off his
rocker, too. Asked him to leave his name and address, but
above all to leave.

Then he blew his top. Said he was on the inside in tele-
vision. Said he lived in everybody's television set...sees all
the television shows...was an authority on modern enter-
tainment... wanted to tell people which ones to look at...
said he liked our shows best (that old line!) and it was his
duty to plug them...etc....

Well, we couldn't get rid of him so we hired him.
Figured he couldn’t do any harm since the shows he liked
are the shows you watch anyway. And there was something
about his eyes that appealed to us...

So if he shows up on your set at home, pretend you
haven't noticed him and he'll go away. He's sort of dopey,
but he can't give you a wrong steer. Because in the major
markets where networks compete and their programs can
be seen—and directly compared, people have liked our shows
best over the years.

And this year they lock better than ever.

CBS TELEVISION
Channel 2 In New York
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robert miller

arthur williams, sid steinberg
n.w. ayer & son, inc.

michigan bell telephone co.

72
robert gage, herman bek-gran

It's th with y teteph

howard zieff :
doyle dane bernbach inc. —

barton’s, inc. A
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73 \- Worth a lot more than it costs

robert gage

howard zieff M iCHiga n Bel'

doyle dane bernbach inc. :
henry s.levy & son . Telephone Company
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louis dorfsman
cbs photo department

chs radio
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art director robert presnail
designer alan lefkort
artist alan lefkort

agency fuller & smith & ross, inc. be
advertiser oldsmobile dealers of —

greater cleveland
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louis dorfsman
joseph schindelman
joseph schindelman

cbs radio
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robert presnail

alan lefkort

alan lefkort

fuller & smith & ross, inc.
oldsmobile dealers of

greater cleveland

waitl to see

the new 'S4 Oldsmobile

on display Jan. 20th

atl your Cleveland Oldsmobliie dealer's
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Mystery, spiced with
romance and comedy, starring
screen favorite Dick Powell

RICHARD DIAMOND,
PRIVATE DETECTIVE

Tonight, 00:00 pm WAAA dial 0000 - ces rADIO
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beginning
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advertising
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DOMEPEPER PACE-SETTER
300 lines and under
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jerry white
jerry white

a. harris & co.

patrick fitzgerald

CHANNEL

patrick fitzgerald
washburn & justice

harbor house

80

jerome gould
jerome gould
thomas e. kemenyfy

king’s cameras

81
robert guidi

robert guidi, irene trivas, tri-arts

knxt - cbs television . PENTAGON
: : U.S.A

82

william golden

kurt weihs

kurt weihs

chbs television
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florence knoll
herbert matter
herbert matter
zlowe company

knoll associates

840 A

advertising designers,
ken parkhurst

ken parkhurst

hal stebbins, inc.
brown & caldwell

advertisers composition company

85

worth briggs
howard stabin
davis, delaney, inc.

new york daily news
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chuck hayden

milt fisher

n.w. ayer & son, inc.

container corporation of america
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harry zelenko

harry zelenko, peter adler
wm. douglas mcadams, inc.

chas. pfizer & co.

88

george nelson

george tscherny

george tscherny

alfred auerbach associates

herman miller furniture co.
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jack seiden, mel harris, jack golden
designer's 3

weegee

designer’s 3
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harry zelenko

harry zelenko
wm. douglas mcadams, inc.

chas. pfizer & eo.
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louis dorfsman
sol mednick
chs radio

collier photo-engraving company

92nm
robert dolobowsky
philippe halsman. edstan studios

national broadcasting co.
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jack pfeiffer
richard erdoes
royal & de guzman

nation’s business

9104

arnold roston

arnold roston

mutual broadcasting system

wor, new york
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B

andrew szoeke, advertising composition inc. !

photo-lettering, inc.

95

elwood i. elwood, kenneth h. lavey
william schommer

paul schuitzer

L.w. frolich & co., inc.

schenley laboratories, inc.
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arnold roston
milton hebald
general teleradio, inc.

mutual broadcasting system
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i WOR sells foods, drugs, cosmetics, tobaccos, bird seed
and everything else it has ever been asked to sell.

That's why more advertisers invest more money with WOR
than with any other station in the entire country.

WOR works because it reaches the largest station audience
in America; b it provides p lities who sell;

and becsuse it delivers more listeners who actually duy/

| - u A i Let us show you how WOR can work for you.

the New York station
where listeners listen
and sponsors sell...
key station of
MUTUAL
Broadcasting System

It 4he Bits...

for total-U.S. coverage . . . 560 stations in the world's largest network

for bettcr daytume selling - . . . a stronger-than-ever lineup of daytime programs

for TV-resistance after dark news, music, drama upgraded at peak evening hours
for dominance of Non-TV America a 2-to-1 listener preference over any oll;er network

for mass audience. day or night . new ways to win cumulative audience, all week long

for campaign results. 53 style . . consistent highs-in homes{per-dollar performance

for sales economy. yowr style . consistent lows in actual time-and-talent cost
for maximum fexibility . network radio geared 1o your needs today

for immediate details . . . . LOngacre 4-8000 in New York and
‘WHiztchall 4-5060 in Chicago

Mt Bromdansting Smmum <. Duil§ 4o TLEST
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art directors robert pliskin, wade hancock
artist john suzuki

agency anderson & eairns, inc.

advertiser the dobeckmun co.

98
art director lawrence zink
artist charles harper
agency ralph h. jones company

advertiser erosley broadcasting eorp.

99
art director george nelson
designer george tscherny
artist george tscherny
agency alfred auerbach associates

advertiser herman miller furniture eo.

100
art director robert gage .

photographer studio associates

agency doyle dane bernbach inc.

advertiser the chemstrand corp.

99
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norman gollin
pat gollin

sudler company
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victor trasoff

joseph low

wm. douglas mcadams, inc.

chas. pfizer & co., inc.

advertising composition inc.
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george nelson
george tscherny
george tscherny

alfred auerbach associates

herman miller furniture co.
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joseph gering
joseph gering
the drake press
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jerome gould
jerome gould
university extension,

university of california
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arnold roston
milton hebald
general teleradio, inc.

mutual broadcasting system
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university of california,

los angeles
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booklets, direct mail

art director seymour chwast
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art director phoebe moore ‘ : *6 :
artist phoebe moore : ] ";:‘ i
. |
advertiser jack kapes & associates : | i -9 .
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artists seymour chwast, reynold ruffins,
milton glaser, joseph del valle,
ed sorel, susan foster

agency koodin-lapow associates
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art director f. peter sachs
designer jan b. balet
artist jan b. balet

advertiser container corporation of america

109
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Gepulte Fish

8 Ibs. of fish, White and Yellow Pike Filleted
1 egg o salt « pepper
14 cup Matzoh Meal or bread crumbe
1 carrot + 3 large onions

Save bones and skin for later use. Grind fillets with one
large raw onion. Place in chopping bowl and add one
raw egg and Y2 cup water. Add about Y2 teaspoonful
of pepper and one teaspoonful of salt; this will vary
with taste. For those who like it, ¥4 cup Matzoh meal
or brcad crumbs will help hold the patties together.
Take the bones and the skin and place in the bottom
of a pot; add two sliced large onions and one sliced
carrot. Add onc cup of water and bring to a boil. Going
back to the chopping bowl, make sure all ingredients
are so well mixed and ground that they are good and
fluffy, Then, wet hands and shape the mixture into
balls. By this time the pot should be boiling. Place the
balls in the boiling liquid and bring to a boil again.
Then cover and simmer for about 1% hours, but re-
move the cover for the last half-hour. Let cool in the
pot. Then remove it and place it on a platter, straining
the liquid over the fish. Serve with horse-radish.

8

FRIDAY'S FOLLIES

DEL vaLLe

,% isler % Qmwaé

1 1%-pound lobster « 1 clove garlic, minced
% oup peeled Italian tomatocs e pinch of oregano
8 tablespoons olive oil * pinch of red pepper
1 tablespoon finely minced parsley
oooked spaghetti + salt to taste

Have your fish dealer split and clean lobster or,
if necessary, follow these directions yourself. Place
lobster on its back. Cross the large claws and hold
firmly with the left hand. Insert the point of a sharp
knife into the lobster at the head and cut the shell
open from head to tail. Cut through to the back shell.
Remove the stomach and the intestinal vein that runs
the length of the tail section close to the back. 120 not
remove juices or the liver. The liver is the grayish
looking meat found in the body cavity which turns
pistachio green when it is cooked. Boil for 15-20 minutes
depending on the size of the lobster. Remnove the meat
and cut into pieces. Sauté garlic in olive oil, add re-
maining ingredients cxcept lobster and simmer about 10
minutes. Add lobster and simmcr gently about 5 minutes.
Serve over spaghetti cooked “al dente”’.

9
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becker-horowitz
becker-horowitz

becker-horowitz
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william golden
james flora

cbs television
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william golden

7 children

cbs television
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art director herbert schiebold
artist herbert schiebold
agency powell-gayek
advertiser plymouth dealers of detroit

114 @
art director george booth
artist scott johnston
agency j. walter thompson company

advertiser ford motor company

115
art director clark e. maddock
artist morgan studios

agency mceann-erickson. inc.

advertiser leisy brewing eompany
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don kubly

arthur griffin

n.w. ayer & son, inc.

atlantic refining co.
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george booth

scott johnston

j- walter thompson company

ford motor company

118

harry olsen

coby whitmore

batten, barton, durstine & osborn

lucky strike

119 m

tycho weil

hoyt howard, inc., advertising art
gardner advertising company
monsanto chemical company,

merrimac division

116
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120

wilbur smart

lester beall

jack wittrup

d’arcy advertising company

the coca-cola company

121

hugh white

milton greene

young & rubicam, inc.

time, inc., life magazine

122
dick crockett

henry haberman

batten, barton, durstine & osborn, inc.

lever brothers co.

123

herbert noxon
howard scott
mccann-erickson, inc.

esso standard oil company

124

jack anthony

jack allen

leon gregori

young & rubicam, inc.

general foods corp.

125

bill tara

bill tara
west-marquis, inc.

general petroleum corp.
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Matchless
Flavor

_ESSD STANDARD 0iL COMPANY

Hold back your speed

123
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To see life,

read Em

.
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SERVICE

&~

Mobilgas

Wash them with SURF...
theyll smell like sunshine!

/




126

design advertising
posters

less than 24 sheet

126
art director matthew leibowitz
artist matthew leibowitz

advertiser international red eross

127 m
art director richard gangel
artist roy mckie
publisher time, inc.

publication time magazine

128
art director vincent j. schifano
artist commercial studios
agency kudner agency, inc.

advertiser buick motor div., general motors corp.
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design

art directors
artist
photographer

agency

art director
artist

advertiser

art director
photographer
agency

advertiser

art director
artist
agency

advertiser

advertising
posters

less than 24 sheet

129

paul smith, george krikorian
marce mayhew

henry ries

calkins & holden, inc.

130 m
jerome parker
al parker

american airlines, inc.

131

howard wilcox

gerard oppenheimer
cunningham & walsh, inc.

new york daily news

132

michael de vivo

staff sgt. lawrence brinkman
j. walter thompson company

united states marine corps

129

It's a sorry day when you
don't get your copy of the

131

smart secretaries

N
z
@
o
<

.
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editorial

design

dessin éditorial
impaginazione
zeitschrift und zeitungs gestaltung

redaktionell skissering



emersen

'1803-1882

paper: elephant hide
made in germany

b

’

~ -

modernness perpetual modernness
is the measure
of merit in

every work of aft.

modernité 1a modernité perpétuelle

»

est la mesure de la

9 -
‘valeur de toute oeuvre d’art.

modernismo il perpetuo modernismo & la
misura del merito

in ogni opera d’arte.

das zeitgemiisse das ewig-zeitgemdisse ist
das maass des

ne, wertes in jedem kunstwerk.

modernitet oupphérlig modernitet ir
mattet ‘pé virdet
av varje konstnirligt verk.



€

design editorial

honor roll

e medals

art directors, artists

2 suren ermoyan, richard ewen; merle bassett
26 alexander liberman, priscilla peck;

priscilla peck

= awards

art directors, artists

5 suren ermoyan, guido james; edgar de evia

13 art kane, ben rose

16 art kane, ben rose

27 alexey brodovitch, richard avedon

28 cipe pineles; ben shahn, jan balet,
lucille corcos, richard lindner, albert gay

37 will burtin; oswaldo guayasamin, will burtin

38 bradbury thompson; bradbury thompson,
william howard, mary coyne,

joe richards, john whorf. doris lee

>

typography

art directors, typographers

29 bradbury thompson; mccall corporation,
photo-lettering, inc.

37 will burtin, plantin press

¢ reproduction

art directors, engravers

4 suren ermoyan, gloria griffin;

superior color company

alexander liberman, priscilla peck



design

art director
photographer
publisher

publication

art directors
artist
publisher

publication

art directors
artist
photographer
publisher

publication

€

editorial

one page

1

henry wolf
unknown
esquire, inc.

esquire

20

suren ermoyan, richard ewen
merle bassett

hearst magazines, inc.

good housekeeping

3

suren ermoyan, richard ewen
richard ewen

robert monroe

hearst magazines, inc.

good housekeeping

THE CASE OF

CHARLIE VS.

MR. CHARLES

,“ &' Rge

I:QPOPT O [§loekin

Lo e

What every woman should know abous this essential purt of her wardrobe
P : —
THE INSTITUTE: Willic Moc Rugron, difector o TEATILE LABORATORY Freverick T. Simon, directer
*— ~—8

TEXTILE 1 \BORAIORY, Blizabeth ¢ Ramaey. ssemiabe dirertor © Siaffz
Rende Crucal, Jrannetie vau Lecuwen, Maxine June Siota, Hose Emssuele

T —



RDINARILY WE THINK OF MEN'S

FASHIONS AS CHANGING SLOWLY-—
A QUARTER OF AN INCH OF FABRIC OR A SINGLE SHADE OF COLOR AT A
TIME. BUT EVERY NOW AND THEN SOMETHING PARTICULARLY COMFORTABLE
OR SENSIBLE OR GAY CATCHES ON VIRTUALLY OVERNIGHT. BEGINNING WITH
THIS ISSUE, GOOD HOUSEKEEPING WILL REPORT ALL THESE INNOVATIONS—THE
ONES THAT EVOLVE GENTLY AND THE ONES THAT WIN QUICK ACCEPTANCE.
HERE AND ON THE OPPOSITE PAGE IS OUR FIRST DISCOVERY-THE ROUNDED
EYELET COLLAR. NEXT MONTH. MORE SHIRT NEWS TO PASS ALONG TO THE

MAN IN YOUR LIFE,.

e art directors club medal




design

art directors
photographer
publisher
publication

engraver

art directors
photographer
publisher
publication

art directors
photographer
publisher

publication

editorial

one page

4 ¢

suren ermoyan, gloria griffin
h. i, williams

hearst magazines, inc.

good housekeeping

superior color company

5m

suren ermoyan, guido james
edgar de evia

hearst magazines, inc.

good housekeeping

6

suren ermoyan, gloria griffin
h. i. williams

hearst magazines, inc.

good housekeeping

O S e e e 000000 et 0 00000800800 s e s e s e e s 8080 st et et et et 60 et aeesaaes es s et ent e et et e e et et et eseseseses st et esee et s et 00 a0e000000000000800000000000000000000000000000000000000000000000000000000 0000k bO00s

600D HOUSEKEEPING'S
BOOK OF

THE INSTITUTE

DOROTHY B, MAREN
STAFF CAROL BROCK
ERVA JEAN VOSBURGH
HEDOA FOLIN
VIRGINIA HAGEMEYER
JOAN CARR

- How to Store
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Heating Hints
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design

art director
photographer
publisher

publication

art director
artist
publisher

publication

art director
artist
producer

publication

art director
photographer
publisher

publication

art director
photographer
publisher

publication

€

editorial

one page

7

henry wolf
unknown
esquire, inc.

esquire

8

ralph patterson

paul r. hoffmaster

chamber of commerce of the
united states

nation’s business

9

frank j. follmer

dale maxey
whitaker-guernsey studio

the rotarian

10

henry wolf
richard litwin
esquire, inc.

esquire

11

edward r. wade

sovioto

parade publications, inc.

parade

10

Take ane manws, ndd theve dushes popeibe, seamen well and being to New Yook




11

CI0 WANTS

—bmosies)
oUPENSIONS|

Union would have right to share
in critical decisions of company
under the co-determination plan

¥y COLLIE SMALL

er-nn—nummn_-—n
empioring 160 (o¢ 19 089) peopie and that the
unien irsder 1n yeur plant comes o you with
some suggestions Me Tias S1ways been @ rea-
sonuble fellow with whom you have had ne
eeTious @iBenities, but Row he proposes that
80 equal volce with you be gIven L0 the worke
#7210 hiring and firing

Fle also thinks Il would be better Uf the
union had the rght 10 decide whether or nat
70u can change your prodwet o the lacation
o your piant.

He further requests thet bancelosth ywo
awaR quarterly Ananci] statements 10 the
unics Pioally, be asks that the union have
an cqual Y i fetermining whet manutes-
turiaz methods you will use, what aystems of
umnibation you wikt follow, what production
schedules you wili maintatn, and what price
yow @il eharye tor your product.

What would yoo my*

Unless pos are aware of an sainous cleud
Which 1 mustirosning over Westers Surope

WATIOR’S GVEINEES MAY 1363

EQUAL VOICE

Uniad Sates. you would conclede that the
union leader had gone dafly Yom woulMd e
mind him that the unien in yout Mebt i
slrvady protected by mimmum wage lswi,
e 48-Bour week, health benefits, pasd vacs~
tions, Rnd sl the other guaruntess that have
Memmed from cobectine bargamning.

Then you would point out that be was oW
Asiring for nothing bess than the right t run
your bustness. And because the surrender of

render of caETARIp, you would say he must
be gaft 1o suggest such & thine You would
Batly refuse 1o Maten to his wild demanas.
Curiously enough, the unkn leader weuld

ment in runmng & bescess  Alarmingly
»

10 Russian Eyes

Georgi Malenkov

Tore Medon
et 230 g

Lavrenty Barie

rearly n fourth of the wor
They arw thw eyes of the
The Couneti of Minssters of
Roviet Sorlaiist R
Prew ontuders

the Undew

~
nave teally soen Chame

eyes  The Russlan spstem,' sae

Mansiaw

2-Palisls o0

Mikoiasenyt, o
They watch the world from behind Keemlin walls . . . il bl o ]

dont sven losk saoh other jn

P s & 9 ke o B et 8 B

) o - .

POSTPONE
YOUR
OBITUARY

\ OT Tong ago [ talked to &
Rroup of men very much like you
voursell  They were members of
1he Hotary Club of Bodon Since
the sudience was composed of
men of all ages. you can probehly
fit yoursell somewhere into thet
eture.

Like you, these Boston Ratark
ans are bisy execatives. And like
sou i for otherwice yru wauld st
have started to resd this article),
they 1a0k & coriain highty prrson-
A1 Intereat in their oldivaries.

Now those of us who bhave
sopped 10 think about sur eblitge
arles have had mavie only two
1ague reartions in the subject We
hope thow hiographual repurts
won't embarraxe our famaties, and

thae grim notices any time 3008
The truth &, a3 1 told thow Boctan
Roturians, you ran poalpone your

riutnary
1 recommended no magic ellxe
wa. | brandished no lengthy medb:
tul terms (my own specialee fa
Rastmenterology b In fact, the ad-
considered
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torial

i
two pages

design ed

12

art kane

art director

eugene karlin

artist

triangle publications, inc.

publisher

publication seventeen

13 m

art kane

art director

ben rose

photographer

triangle publications, inc.

publisher

publication seventeen

14

art director art kane

jerome snyder

artist

triangle publications, inc.

publisher

seventeen

publication
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Close your eyes for just a minute
and imagine how the world would
ook in black and white. . . We'll wait.

Pretty dull picture, um't 1t? Now
look around you and note the secret
of beauty in almost everything . .. a
landscape or a painting, a picce of
fabre or a preity complexion. It's
color, of course, snd it's exactly the
same story in your room. What's the
easiest method of getting color into
your room? Paint, of course At the
right you see our gamut of rosy colors
from pale blush pwnk to deepest Bur-
gundy. in wonderful paints that work
on anything 1n your room

Your wails make up the biggest
single ares to be painted and for
them we suugest the water-soluble
pants that go on double-quick with
a roller Dust your walls lightly and
wash off any grease spots, and you're
ready to work Follow the directions
on the can carefully (a cardinal rule,
this) and your walls will dry to a
smooth, velvety finish in en hour . .
and they're washable, too.

An enamel o1l peint should be used
on woodwork, furniture and any other
surface that's prey to passing fingers.
If you dislike a glassy shine. vou can
add Gloss Modifler to the paint; it cuts
the gieam and leaves the paint as
durable as ever. Fumiture should be
sanded lightly and wiped free of dust

Pinks in the Room

Our palette of pink hues in easy-to-use paint

before painting. Long brush strokes
give a smooth fimsh and the paint
dries m three or four hours. Take
drawers out and pant them seps-
rately; don't put them back until the
paint is completely dry.

If you want a spatter-painted floor
such as we've shown in the room on
the preceding page. it's easy enough
to do. Start by clesring room of fur-
niture and sweeping the Goor thor-
aughly. Begin painting with a sturdy
fioor enamel at the far end of the room
20 that you'll eventually end up at the
door. Choose a neutral background
color, hke the gray we used When
the floor is thoroughly dry (in about
twenty-four hours) start the spatter
decoration. using a toothbrush for each
color. Dip the toothbrush into the paint
and hit it downward against a pencil
or a strong stick. Practice on & plece
of paper for a while and you'll discaver
the size of the spatter vanes according
%0 the distance from the brush 10 the
floor. Working 1 a small arca cach
time, spatter one color and then go on
to ancther color. until the decoration
You dexire 13 complete. Repeat gradu-
ally. ares by area, for rest of floor. Let
the floor dry overnight. After a week
or an give it a cost of wax to protect
the spatter patiern. Wear your oldent
meakers, as you'll ind your feet come
In for a share of spatiering, too.

NEM B0 ENAMEIS

Kemdile @ the fost-drpog, duroble fuish
you'll want on the woadwerk and fornitare
= gowr reom. The first sy rebore ou the
appaeite page, etarting ut left, show the pink
range. The ready.mired colors arv 9258 o
ewert: castom-wired ewlore, $4.47 @ quart.
Cut the enamel shiar with Cilass Modifier

RUPER REM TONE WALL PAINT

Ralt ou Super Kem-Tone aud yone walls take
on o fresh, rasy bue and ore dey 16 an Aowr.
1's washoble and relvet-testared and weods
e scaler cool. The lnst iz colors are the
well pinks you can chasse from. Standeed
colurn, $54% o gullos. (‘natom colors, §7 8
pellen. Reller-Kuater far wall paistmg, 92

For wore information ea theee painis,
oy page 138

i |



design

art director
photographer
publisher

publication

art director
photographer
publisher

publication

art director
photographer
publisher
publication

€

editorial

two pages

15

art kane

rouben samberg

triangle publications, inc.

seventeen

16 m

art kane

ben rose

triangle publications, inc.

seventeen

17

henry wolf
sanford roth
esquire, inc.

esquire

15

:

s Child

utys

D
/

MURDER

17

IN THE MEZZANINE

|
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[s All Yours

and your art, your writing tell ws who you are

These contributions .. these
pasntings,  thoughts,  idess.
make-believe worlds of Action
that make up this yearly
wsue f SEVENTREN  are your
heart’s blood. And there 18
nothing Like a httle heart's
biood to judge people by, From
the bank of yours that we have
collecied, we judge your effect
on the world vou are about to
enter and, of course, influence’
Wil) it be a good influence, a
nagative one, of & bad one? We
polied our editors. Here are
thewr Andings.

Qur Art Director says, “This
wan experunental-art age, and
" takes an extraordinary tal-
ent 1o shine in it. We found a
number of di y tal-

to say’ “If teen-agers are irre-
sponsible, careless of reslities,
frivolous and thoughtless, you
would never know it from
these manuscripts. There were
all sorts of stores on many
themes. But most of them were
serous. The situstions varied
from war, reckiess driving,
and the chikiren of divorce, to
growing up and dating. But
most of them were character-
tzed by the same carnesiness,
concern and strtving for under-
standing.”

Our All Yours department

_editor, who sees your fiction,

art, aruicles, poetry, and any

kind of dream that can be put

down un peper, came 1o these
b “Ths i

ents among our contributors.
These youny artists may be re-
sponsible for & new viwon .
perhaps even s complete re-
turn to Renaissance crafisman-
shup and cxquisite drawing
Whatever their offect on their
wuu'un. 1 am sure it will be
a strong and powitive one ”
Our fiction editor, who resd
more than 3 thousand manu-
scripts  submutted  for  our
Short-Story Contest, had thie
-

of teens is 7o bunch of brood-
ers. They don't moan publicly
about haw unlucky they were
to be born tn these times. In all
the art they create, pomiive
values are paramount. There
is no tamt of despair or deca-
dence m any of their work. But
it m i their Arsthand ac-
counts of their own lives and
thetr own interests that their
great potential for construc-
tive {continued on page 106)

" 91



design

art directors
photographer
publisher
publication

art directors
photographer
publisher
publication

art director
photographer
publisher

publication

art directors
photographer
publisher
publication

€

editorial

two pages

18

alexander liberman, priscilla peck
alexander liberman

the condé nast publications, inc.

vogue

19

alexander liberman, robert cato
john stewart

the condé nast publications, inc.

glamour

20

ernest g. scarfone

bernie cleff

photography publishing corp.
modern photography

21

alexander liberman, priscilla peck
richard rutledge

the condé nast publications, inc.

vogue

18

...............................................................................

20
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design

art director
artist
publisher

publication

art director
photographer
publisher

publication

art director
photographer
publisher

publication

art director
photographer
publisher
publication

€

editorial

two pages

22

henry wolf
ben shahn
esquire, inc.

esquire

23

alexey brodovitch
richard avedon
hearst magazines, inc.

harper’s bazaar

24

henry wolf
dennis stock
esquire, inc.

esquire

25

cipe pineles

ben rose

street & smith publications, inc.

charm

22

24

MAKES A RECORD

IGOR
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design editorial

art directors
artist
publisher

publication

section

26 @

alexander liberman, priscilla peck
priscilla peck

the condé nast publications, inc.

vogue
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quired for preparation ar digestivn. Drink_insicad of . -

nibble, when you feel hungry -and keep below 1,000
e reproached for this provecupation with ealaries if 108 want b e a fittle weight in o litde
time. The blender, or an cgg beater, whips these up 1o 8
delicioue froth  gives them & atisfving but decriving
notatall <haring the accu-ation. For do tors Lulk. Twos dava of this is an eviellent prologue to a
regular buibe-and-fork diet.
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Initial Enlrv:
The Leun Tailor-Mades

SILVERAGRAY FIANNRL tieft). Une ooit,
cxira pale, handsotnely booud a0 admirsble

%

iquarter imestoscut By ' 1
. propotioned sises. Suka-34th. Mer Company, T
1 pelea: § \ t Polkadotted -
hat by Joba Fredetica, The wit, ahout 885,
SILK AND WOOL  MOHAIR  (apposite), R

Newsy, crisp submiznce fiecked with light, | r'
handsemely bound and tabbed w1 white, By
Lili Aun  Sake-3dth: May Company. Los
Angeles. Tiny white toque by Peg Fischer,
Pumps (Loth pages), Evins, Suit, about §90.
® These prages photographed at Metro.Goldw vn-
Maver's Mudios in Cubver City, California.

NO
VISITORS

SARIEA'S BAZAAR, SRONAARY 904
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The Lilies
A

by Aldous Huxley

witlt drawings by Bon Shahn

LA
SHAH

BY COlEYTE
IRANSLATER 07 snus amis

I-u. wale— this hithen? Why. cer-
tainly it's  male. Abier all, tha
tom’s the frot tivme | have suld 2 vat,
w df Cant vou we what o reumd
Mad bt oo and how uide apurt has
ears orc set? And alrvady be hus the
lttle evucele of m lion And bave yoa
anticrd hus pawi—how big snd stiog
hey are?”

Vea we had sctived. We had ne-
tierd everything, in Lol cupl whet
we shoald bave sen. So that 1t the
el of & fortaught vur lttle Persan
cat, the Lurd Cai- the Shah—was wet
aevorphosrd wato a Ladv<at ol delr:
cate biwe coloring. ks «igarrtie smoke
and miver thisile biowonws ol the
raads

A female cat! What ane we going
1 do?”

*What were vou goung o de o it
had heen 2 male

1 doaY know . . Nothug. . . .
We nete goung 1+ pul & groen cakar
@ him, ond oporl him, 1 seppese, aod
ame him the Shah

Very gowd, mothing ' lost. Nower
® La Shah’ put & g collsr ew
b, foedd bes sugar and evbk until e
do il 2isd swollen ma @ full gostskin,
Then ehe will fall saker;: o & yellow
anthn ruhion ™

e b omars. gl 16 amyihing
The Shab becasr Lo Shak. Lovingts
we calied her, "My Shah, wy litde
Rhah.” 2ad we boudly raug the prajes
of ber Lisdincas: "What & beauty she
~ omr Shah'™ Of aurse. snuble
prople that . prijde who dowt gm
® fur belldoga, collies, and Persian
Aitiens <segarded us wih pitying com-
temapt.

She was ladosd a Persisn cut, fee

it ww plasm 1w et awcsmtry haled
from distamt parts She grew wen
Tast, e width than im eight
Shortlegged. agle, and woft. ohe had
& plome {61 0 ok e tosg s ber body.
Her ears were short, sadt hee lutle
mose was an ot 13 vehet

When the played. she become very
ferer, snd she was given o spurta of
angrr. Sbe sppeared 10 cujoy her
rapes aa 1f they wese pheasures. With
3w clowd. and torth clenchel e
sank ey clame voabeaitly inte hee pres.
Sh would turn ber lace and louk wp
2t we sithowt 2 blumk ol ber sures,
wmesaing evon of ashy geeen ke the
color of youmy willows.

She prewed ber pown paihy K=o tha
thock conl ol the collis dog sad
Lonroded ¢s eme would 2 jat of dusgh.
She was oo frieadly terme with the
great Dane, the bulldog. and even
with nows ehikdren Lut these wore
certoin musal wusda, ceriun wae-
sl wuiaes which, though harilly per-
ccptibde, seemed 1o bewitch her, mak-
ing her hats yisg mersously and ripple
e watered silk Mhr sawurd widely
of anvone ipemesd s Thoaed o poir of
@ efie ber eves . . . She wne
full of Oruenia) suprrsiite G
gers caserd hike 4 puiv of horne would
wend ler thang But § bung swand
bre mech om her coblar a e rose.
colored Lork f coral, just o rramore
e

A true fcinale diah she wae su all
bee waye A peiscess of the harem,
contentrd Lo dar w0 vers Sema
nine Shok roquettish  emcrdiogly
eedest, aval very much v uped =it
ot Lo whach grew dav Ly day
Rae Oere ever such & magmib ot
Shah? Shatc wolored 1o the mommg,
she breanie periwinkde blpc ot noos,
wmd 1a the bight of the sum sbe was
like 2 pigrn rlewvat wxl anr,
peart grav wiier and wesl .. AL
night she war ahsdowy, emoky,
clouly, obe Soated watangilly, ol
theew hesil like @ transparest cipel
vees the bak ol an armchar  She
ipped along the top of the ol like
o Sk of muther of prort.

Night »aw se bine whew we ex-
perted hec (0 becume o fairy. Wo
hoped fur sn Orimial wil @'-the

wip. o1 vme of the grais o afremta te
wppear Wu pleaded with her chibd
bl caliing het by the most fantastic
names of lilersiure  we even weat a0
for aa o call her Scheherszade! But
ae. the tume was wat yot come for cur
marselous Sheh 1 diseant hes glems
ing silken eobe of fur, ber mustaches
bike thicods of sygreties. hes bl of @
bluc mquirrel, sml her clawn of pol:
inhed jodes

“He very carclel dem't vpen har
baskes om the tra’"

“Yes ves, oprm the hasket a5 sosa
= the tram starts < otherwise ohe
cuight have as cpileptic 56"

“Give ber mulk om the tewin.”

"Ne. b4, duo't v her milk She
wil) by sare to b aatick

“And bun't waleash ber duwn therw
for & couple of dase Withost doubt
she will rum awar oo the kelde and
you will never ace her agam.”

“Hom ridw oot Dot beiseve e
waboash her a4 socn as yoe arree in
the coumtry. A cat as scnaille as the
Shah will alware fnd ber way boeme ™

Weighe! down muh tesponsibily
tiam gothesed from centeadiclery
sdmomisioms. e 008 1ot with our pam
pered and tyranarcal bitle dranen—
et fragile yor, o preciows Sheb-

+tor the gray-greem sracoast

Sprimg secme w b 8 hurn to
resch Bestans that when o1 gete there
smuare thoe In the irds March Just
beginmug, and alteady bonevsackle
was chnpag Lo the crag hanging
aver the Tnauing surf, opeming
Brown aind green loaves Lke s many
N o
ol usoking o of thes had hewm
e poldest. hally with Las1 red Logrim.,
violds snd Spanub graw. dn and
Pk ond suckisg like apricor hive
soma.  There were .

Thete nere s wwrhinen” 4 pang
al tvofers on the 1op of sur bouse:
sesut e carpenters in Uve bedroom,
nd in the bathromn twe jocos plas
tesrss wore Layang vot 8 “pustic” with
snuares of bluc snd »hite then. Jn the
yard svme diaboival looking young
mem were wirvieg up o misture of
while s 2sk—a praliee crrom of crment
~avex the flsme of a forge

“Good heavemn! and the Sheh! the

pink and Frily. et bedrosss

Taked Wke the seitlny for em Aa-

wwnciotion. D, alew, ercept in the

depels of bar evm imagination. there

was mething tery virginal abowt poss
Pusr de Cabamasie.

“Gallertarkiy.” Rettina Bran sasd
10 becoell, a0 abe beot orer the exu.
berently middie-aped bodv e the
mamage bk “Callersarrg® and
then in Emglioh “prlatimoss.” And
how did eec tay prfecki? Won
“blotched” the sight word? Oy should
W be itk d "} “Rubbie mettied
peletia” she whiopered. That wse
sow her lifes work o the

sctually rather delicron about thus
shthering contert of her pelow with
the oiled akin. Hee smal dork . fce
soltered Behind clowd evelide shr
found herselt thinking of Lydha. Lydia
wan the proud Sowbern hrrovme of
el tcemty-Givcrnt novel ohe hadt
Daught lost wark af the drugwoce All

Shab smong all thewe poople! She
rertamly wont ret wor drick eer
slevp. She will die of (right—she is o0
delatel But whore 1o che? Where b
the Shak? Ok. mirrr @ the “hh

The Shak i+ Lt storally Flm
we Lament gnd wail, them we ren. B,
dovh s1vund. carch ia the wells, in
e moadn, in the dark haylaft, the
sty cellar, (e wable, the paisc
the rucks around Tig Nose Mowstoin
“Lutle Xume Mounton’ We offer re-
wanks to te workimen. B biarar the
walchdog, and sead oud il bulldug
wh bas oo sexse of smcll on se
imagmany trad’ e fsrw to the
wind, which o sk ue wothing. axcept
v By our mieni teaen We give semt
1o lutter roprosdare: “R mes trer.
the Shab showldu’t bave buen ot vt
o poon.”

"W ery? The Shab u leut |
mew e woukd be. | had & rvarnts-
emt mhow wr rame hers. .
dukd ueres have boen takin swuy
from Pacis, soncitive as she 1 Enery.
thing froghtene herms strng lght, 2
ot of mind 2 lowed voicr . . oar
Nush. wh) euts ol of 0 Chincoe bun!
and dioky tromm Vematian glass "

“kauuph! Lot u g hack to the
buuse wod It aoe meep in proce fop
my Shakcmy beaviiful Naab?™

Mecordinght w went sdenth berk
0 the hotne A1 a skden ture 1 the
nath wo stood yuite stifl e are wuh
ab vur even! 1o the nuddic of @ aircle
of workiorw who were wpuatied e
the grund vatiar theis fusch—theer.
amidet cluuess bouts, coated with
wod werats il with plaster, ber
Jockets and faderd Wows there b
twien fugs of Sides aod butties of
cheap wine, greasy papara and
wooden-hamlied bmives, was wur
Shah! Very much o aser he was.
wiling. her Lail beid aloft like 4 can
de 304 ler mastahes twinhing,
armidss that hublih of amcaring wad
coaree Laughtcs Fhe Shah. the di ine
Shah. had boen vasking & heost) meal
o bty of chevse, rameid land. ond
one of sausmgrn She purred  she
s arbund 1o chese ber tad N
wes cagagrl 0 @ peeformanen lor
the cutertainzent of the satomwhnd
xseme.

Tmoen 2nd qucvering seutrid, ot bats
s0d riding habit hud = bsirbene quirt,
And oshe treated her adwirers like
do, like the sloves am het uncles
plantstion. But then s mel her
waich, she met Garth Bucke ..
“Her bods® R wes on page 112,
neas the top—"her hody vibrated 1o
is eareeen o & Stradivarion revponds
with poigriant music e the touck of @
Manter * What tripr. what a bonom-
ke hasality® And ret. last aight
bed. whe had rrad and rrovad the
posesge: had woualized U sorne this
morming in ber bath and whele she
wow taking the haics off hes lops mith
pusmere stone: had embrosdered wpem
it o through hreadiod Apd cven
rew, while ler hands were shiddi
wver the griatin, owen now .., idic
e aard bo hesself angridy, fool? ANl
the mere paesionaiets hecatse she
kmew in advasce that she weuld
Prrnt w e she leathed ber
awn erakneecs. As now. & W
the past. her mund would go
om sucitlatrng between -
avveslic lonisey snd
sell-yanicmpt, be.
twewn agtvomm and the
ralporest daydirame
From joneliness and
the demgmreic croving
for alteciion. she
woukd continme to pae
through te  alideo
familiar cyele of dif.
Sdencr,  wandoffish.
oem,  ond  umversal
doperaprment, back
,& 5 3 e
[/ And i Segn 1w
% ﬁ/ polar extremes ley the
whele o com
moe Jike  the hie w
which. Ly some malig.
oant destiny. she could
never participaie, the
U lile mot of Gartks and
Lydias bt of eral
prople ol shared rryponsihiliies, of
frensdsbip, rien (e couwld hardiv
heing bersetl i think the woed) of
lowr
Mre. de Cabassole bt owe & deep
volupooms gh -amd ddenly Bed.
Gna was @ tde gir) S @ trtan [rock
feaning over o« low breck wal snd

~
-/
-

scroching the back of an cosvmons
Pg with hrv srondisther’s waliing
suck, And while she seraiched and
the animat walily gronted. the Baron
Weld ber Favaran doR and went o
talkiwg. taliing - abowt keraldry 1and
br adjwird his monocle). sbout
fsmily hisory (and be strohed the wp-
1rned euds of his white meustackeds
sbowt Coethr {and be lowernd hie
vowe m thowrh v weve 18 church).
A Von Brast, & wemed. had falles a1
Crvcy, in the tram of the hiind King
of Bobcrma. On the dexter nde bis
ahicld duplayed two fmite of an in
dented fevec: om the sinister, an en
graited saltire Bu that hsd 2B brvm
four. lomg esw. smd asyhow fthe
soswce sank reverentially olmout be o
whisgre) Alles verphnghche 160 s
e Glewl
Only 3 eymbel’ Beitina sppeesed
an impubse b laogh slend. Erers
Ihing Uasectory ia anly o eymbal. Her
mothes being drewned, for example
what had that avmbelized? And Hit
ker? And the conceniration ramp
where het (ather had died for besng €
Tohuoyan? And har grandfsther's
armes becaww he was (0o loyal (e
Holunaolerna? Symbols, all sverbole,
Awd 30 was poverly, s wos the or-
phanage e were the punishwsenis
and the bad feod end the girk wha
tormemtod bre wnd calind ber fkhy
names_ vuo era Cleichnis .. . and then
rame  ansther litile Glamchnis - the
War. And aftcr the fag waring and
the bands. the svasbol of being seat,
the day aiter her Kftcenth birthdas,
= aork & fariory making hirid
By 1o for the commeripte And
then the symbol af old Papa Fisrber,
whe garr by candy from hus cew 1o
ew and & capy of The fmatran of
Chris and thee tried w relute hes:
the vyumbol of the tno dranken soldiers
in the park; the symbel of Fravivia
Floe- and Bettina 1ould sec thase
erked terth. thase bitien finpernaik,
the theesd of wpitile am the Mick Lpe.
Rer body stiffemed with revaision
Confimed and vt overpoweringls
viid. she epivodes of ber loog night-
mare ceme crowding in upon ber.
Frauein Bae and the bombing. Fris
koo Bl and the hires, the huddirag in
brisd ceMars woul it was nee far
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irving penn

the condé nast publications, inc,

vogue

33

34
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design

art directors
photographer
publisher

publication

art director
photographer
publisher

publication

€

editorial

section

35

charles tudor, bernard quint
mark shaw

time, inc.

life

36

allen {. hurlburt

earl theisen

cowles magazines, inc.

look

35
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O Returning after twyniy yours to the weme of The Suswcn of Adlimanjere and
Green Hills nf Africe, Kenest Hemingway b un # five annth. journes througls
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editorial
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will burtin

oswaldo guayasamin, will burtin
bodo wuth

laboratorios life

terapia

plantin press
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publication

€

editorial

company publications
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bradbury thompson

bradbury thompson,

william howard. mary coyne,

joe richards. john whorf. doris lee
west virginia pulp and paper company

westvaco inspirations for printers
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art director

artists

publisher

publication

art director
artist
producer

advertiser

€

editorial

company publications

39

joseph gering. william hirsch
joseph gering. seymour mednick,
boris drucker, sol mednick

the drake press

the drake impressions no. 3

40

louis dorfsman
mitzi melnicoff
cbs radio

columbia broadcasting system, inc.

39

number

3

the new drake impressions
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The j Js of Christopher Columb d the odd .

: ence of two members of his crew on the evening of November 6,

4 1492 in the West Indies. Natives were seen inhaling smoke
* from “burning sticks.” Actually they were rolls of crude tobacco
wrapped in another tobacco Jeaf. The Spanish, intrigued, tried
‘em, 100, and when Columbus introduced this new ph o
Eutope, they were named “segars™ after “cicades™ which were
long-bodied insects.

The cigar smoking craze reached its height in the 1880's. Those
agar art.

ment Head should inform Personnel of cach smoh

leave by memo as soon as authorized.
- CBS 20-YEAR CLUB
-~ 3
L. 4 7\ K Staff members who have twenty years or more of
» Z 0 b continuous service with the company automatically
- become members of the CBS 20-Year Club. Each year

at an informal gathering of the Club, new members
are presented with an award and a service pin.

PENSIONS
CBS has a Pension Plan in which office employees
are covered. The Company pays the entire cost of the
Pension. Basic eligibility requirements are that you
be 35 years of age and have been with the Company
30 months, and be earning $3,000 a year. When you
meet the eligibility requirements you will be notified
directly by the Pension Plan Administrator and will
be given all the details of the plan at that time. ﬁ_)
- -

o e R
LEGAL ADVICE ST 4 ,_?'/-
I you are in need of legal advice, and do not know |
where to go. you might be interested in the Legal .
Referral Service. A list of their offices can be obtained
from the CBS, Inc, Legal Department or the Per-
sonnel Department.
The Legal Service is a public service supervised
1 you are in need of lagnl adice . . , by the Bar Association of New York City. -
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41
art director emmy zweybruck
designer frederick a. usher, jr.
photographer herbert loebel

publisher the american crayon company

42
art director leo lionni

photographer george berkowitz

publisher wolf wirgin

publication exakta magazine

42
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design editorial

company publications

a handbook for air force women

P : . !

) ¢ \ :

art director alvin chereskin : : y v "
artist susy perl ' ’ S - :
photographers stephen colhoun, otto maya. dan wynn d
agency hockaday associates, inc.

advertiser u.s. air force

1
art director will burtin : i
artist will burtin
photographer ezra stoller
publisher the upjohn company

publication scope
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television

art, design

télévision: art et présentation
arte commerciale televisiva
fernsehen: kunst und gestaltung

televisionskonst och skissering



perpetuity techniques vary, art stays the same:
it is a transposition
of nature

at once forceful and sensitive.

perpétualité les techniques varient. D'art reste le méme:
il est une transposition a la

fois volontaire et sensible de la nature.

monet

1840-1926

perpetuita la tecnica varia, I'arte rimane invariata:
€ una trasposizione della

natura, forte e sensitiva a un tempo.

das dauernde die mittel indern sich, aber die kunst bleibt
dieselbe. es ist eine verwandlung der

natur, gleichzeitig erzwungen und empfindsam.

bestiindighet tekniken vixlar, konsten forblir densamma:

paper: fabriano text det ar naturens omkastning,

made by hand in italy pé samma géng kraftfull och kanslig.



art, design television

honor roll
jack sidebotham
s . - S
e G
A ‘
e medals

art directors, artists

2 jack sidebotham, gene deitch;

saul steinberg

= awards

art directors, artists

georg olden, georg olden
7 loren b. stone, micky schwarz
gene deitch, kenneth drake

11 ted smith, academy productions

gene deitch



art, design television

art directors
artist

advertiser

art directors
producer
artist
agency

advertiser

art director
producer
artist

advertiser

1
georg olden, george fox
georg olden

chs television

20

jack sidebotham, gene deitch
united productions of america
saul steinberg

young & rubicam, inc.

jell-o instant puddings

3

edward j. bennett

national broadcasting ecompany
james glenn

national broadcasting company
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art, design television

4
art director s, rollins guild
producer national studios
agency mceann-erickson, inc.
advertiser american safety razor corp.,

ascot lighter division

Snm
art director georg olden
designer georg olden

advertiser chs television

6
art director norman tate
producer academy pictures
artist ray favata
agency n.w.ayer & son, inc.
advertiser plymouth division of

chrysler corp.

7m
art director loren b. stone
producer robert lawrence productions, inc.
agency compton advertising. inc.

advertiser procter & gamble company,

ivory soap



5 m award for distinctive merit

7 m award for distinctive merit



art, design

art director
producer
artist
agency

advertiser

art director
producer
photographer

advertiser

art director
producer
artists

advertiser

supervisor
producer
agency

advertiser

television

8

norman tate

united productions of america
gene deitch

n. w. ayer & son, inc.

gordon baking co.

9m
gene deitch

united productions of america
kenneth drake

tv radio workshop: ford foundation

10

bob guidi

tv spots, inc.

sam nicholson, bob guidi, tri-arts
kabe-tv

11 m
ted smith
academy productions

j. walter thompson ecompany

p- ballantine & sons

10



9 m award for distinctive merit

11 = award for distinctive merit



art, design television

art director
designer

advertiser

art director
artist

advertiser

art director
artist

advertiser

art director
artist

advertiser

art director
artist

advertiser

art director
artist

advertiser

12
georg olden
georg olden

chs television

13
georg olden
howard mandel

cbs television, studio one

14
georg olden
david stone martin

cbs television, studio one

15
georg olden
georg olden

cbs television

16
georg olden
david stone martin

chs television, studio one

17
georg olden
esther finestone

cbs television

12

15
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art, design

art director
producer
artists
agency

advertiser

art directors
producer
artists
agency

advertiser

art director
producer
agency

advertiser

art director
producer
artists
agency

advertiser

art director
producer

advertiser

art director
producer
photographer
agency

advertiser

18

television

18

s. rollins guild

tv graphics, inc.

don towsley, ken walker

mceann-erickson, inc. 2
lever brothers company: : $

pepsodent division

19

norman gottfredson, ray patin

ray patin productions

fred madison, lew keller : e
fitzgerald advertising agency

jackson brewing eo.

20

ray lind

academy pictures, inc.
benton & bowles

maxwell house coffee

21

gene deitch

united productions of america
paul harvey, george singer
calkins & holden, inc.
prudential insurance eompany

of america

22

a. j. grodin

academy pictures, inc.

shulton company, inc.: old spice

shaving cream & lotion

23

marvin b. kunze

hankinson studios
fred hankinson

young & rubicam, inc.

general foods: jell-o
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art, design

art director
artist

advertiser

art director
producers
artist
agency

advertiser

art director
slide producer
artist

agency

advertiser

art director
producer
artist

advertiser

art director
producer
artist

advertiser

art director
producer
artist

advertiser

24

television

00000
. Anyone Can Win

!

24
georg olden
georg olden

chbs television

25

jerome gould

»
D
O

jerome gould, fletcher markel
john vidnic
needham, louis and brorby, inc.

johnson’s wax

26

william r. duffy
q-g-title co.

pahmer and littman, inc.
mccann-erickson, inc.

stegmaier brewing co.

27

andrew ross

superior studios

byron goto

american broadcasting company

television network

28

georg olden
depicto films
georg olden

webs-tv, new york

29

andrew ross
national studios
hy bley

american broadcasting company

television network
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art, design

art directors
producer
photographer
agency

advertiser

art director
producer
artist
photographer
agency

advertiser

art director
artist
agency

advertiser

art directors
producer
artist
agency

advertiser

art director
producer
photographer
agency

advertiser

art director
producer
agency
advertiser

30

television

30 2
ken snyder, ray patin : ]
ray patin productions

william a. fraker

batten, barton, durstine & osborn, inc.

mjb co.

31

dan content

audio productions
russell patterson
victor lukens

benton & bowles, inc.

procter & gamble company

32 ettt et et et sttt ettt b ntn e et e et ereerases ettt esnnnsnan s
richard saunders :
irene ferguson

young & rubicam, inc.
general foods: jell-o pudding
and pie filling

33

michael shore, john hubley
storybeard, inc.

bill melendez

michael shore agency

muntz tv

34

dirk content

richard saunders
audio productions
young & rubicam, inc,

goodyear airfoam

35

norman tate
peter elger

n. w. ayer & son, inc.

hills bros. coffee

33
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34 35






directory

 index

index et almanach des adresses
indice e guida commereiale
inhalt und adressen verzeichnis

index och adresskalender



ereation everytliing comesirom
the universal;
one must partake

in crder to give life.

créatiolt <royezle bier, qun et de

Taniversel: i ism

enilifasser pout _ﬁuic.

roisscay ﬁ -“

cresziome : (lmpﬂ}tﬂe oh“'umvﬂ*‘;‘: 4 -
pes dare -'bﬁx..“ .
bisogna patieripare. P B
-

i

-
-

‘s—t -

=
‘ -
das schopferische afles kommt eus Mgﬁlﬂd;
man (uliss sich des oiidnung . -

unterwerfen uim sehopiefnsellral sen

skapelne  gllting Kommer frén ot ubli evine it

man maste deltaga

Vel

gaper! marsame
made by hand in jepes o pran-skall anina gy fiv, P



=

index directory

advertisements

a

advertising agencies’ service co., inc.: 345
advertising typographers association

of america, inc.: 349

american artists company: 355

american book-stratford press, inc.: 390
anderson, 8. frederick, studios: 377

art department, incorporated: 374

art news and art news annual: 315

b
bainbridge’s sons, charles t.: 375
beck engraving company, the: 359

bienfang paper co., inc.: 371
bourges, inc.: 362

brown, arthur, & bro., inc.: 387
bundscho, j.m., inc.: 330

C

calkins & holden, inc.: 344

capper engraving co., inc.: 391

chs television: 321

collier photo-engraving co., inc.: 323
collins, miller & hutchings, inc.: 332
condé nast publications, inc., the: 319
cooper, charles e., inc.: 333

crandall, robert, associates, inc.: 391

the executive office

311
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advertisements continued

d

davis, delaney, inc.: 365
designers 3: 370
dravneek, henry: 350

e
eagle pencil company: 373
eastman kodak company: 335

f

famous artists schools, inc.: 343
feldkamp-malloy, inc.: 353
fitzgerald, ed: 371
fredman-chaite studios, inc.: 357

g

germanotta, roy, inc.: 381

gommi, albert: 377

graphis magazine and graphis annual: 364

h

hagstrom company, incorporated: 382
hanzl-hanzl, inc.: 334

harrison, lester, inc.: 326

heinz art: 383

holliston mills, inc., the: 386

i
intaglio service eorporation: 379

)
johnstone and cushing: 375

k

kenyon & eckhardt, inc.: 313
kerlee, charles, inc.: 354

kling studios, inc.: 363

knapp engraving co., inc.: 360
kudner agency, inc.: 352
kurshan & lang color service: 389

1

lane-bender, inc.: 368

liebmann breweries, inc.: 384, 385
life magazine: 351

lion, stephan, inc.: 327

m
mac ball studios: 369
mcceann-erickson, inc.: 346, 347

majestic photo engraving co., inc.: 374

312

mathes, jm., inc.: 339

mohawk paper mills, inc.: 317

n
national broadcasting company: 336
national studios: 387

(1]
outdoor advertising incorporated: 361

P
parsons school of design: 370

perkins, james monroe: 372
peterson color laboratory: 382
photo-lettering, inc.: 378
pratt institute: 348

q
quality photo-engraving company, inc.: 388

r
reiman-conway associates, inc.: 331
richman, mel, studios: 338

rossin, lester, associates, inc.: 341

8

sarra, inc.: 356

shipman, e.g.: 378

sterling engraving company: 380
stoessel studio: 389

street and smith publications, inc.: 325
sudler & hennessey, inc.: 328, 329
sutton, gilbert, inc.: 367

t

thompson, j. walter, co.: 366

tri-arts press, inc.: 368

typographic service company, the: 340

v

venti, tony: 342

veritone company, the (insert)
volk, kurt h., inc.: 324

w
walker engraving corporation, the: 376
warsaw and company, inc.: 381

watts, harry, inc.: 358

Yy
young & rubicam, inc.: 337

z
zamboni, hal, & associates: 372
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Good art keeps an advertisement
glowing in the mind

long after publication date.

KENYON & ECKHARDT, INC., Advertising

New York «- Atlanta:- Chicago -+ Detroit-Los Angeles-Hollywood - Philadelphia+:San Francisco - Toronto
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q.

q.

q.

about the design of this book

what is the most important point of
departure in this book as compared
with preceding art directors elub
annuals?

. the plan of presenting the selected art

or design. for more than a decade

the annual pages have, in general, been
planned in attractive, asymmetrical
layouts with illustrations of many sizes.
in this book a more simple mathematical
formula has been conceived.

. what is meant by mathematical

formula?

. basically, the pages are divided into

quarters for the presentation of
selections other than medal or award
winners; the winners occupy full
pages. (this plan is followed wherever
it has been possible to group all work
of a specific category together and

yet be economically practical. a few
award winners occupy half pages as
do some nonwinners. booklets or
sections of publications are provided
more than other work to make possible
the showing of their multiple pages.)

. do you believe there are virtues in

this new presentation?

. yes, this plan assists the designer of

the book in making a more equitable
presentation for all concerned. it tends
to restrict his personal editing to the
original intentions of the exhibition
jury.

what are other virtues?

. this plan prescribes that selections

appear in arrangements that are
relatively easy to view. they are framed
with white much like paintings in a
gallery; and in avoiding the practice
of bleeding, significant portions are
retained in all cases, these arrangements
afford a maximum interest in the
individual selections and a minimum
interest in the design of the annual
itself.

why are captions placed apart from
the pictures?

. as it is necessary to reduce the

selections from the original sizes,
captions in close proximity would
detract from them; in many cases the
captions would be larger than the
display type of the work.

are there reasons for placing the
captions in the same position on each
spread, other than for obviously easy
reference?

314

a. yes, placing the captions in this
consistent manner affords a convenient
catalogne; this the reader can easily
and quickly manipulate with his
thumb and without turning full pages.

the basic typography

q. why employ all lower-case type,
without traditional capitals?

a. for such logical reasons as consistency
and simplification. there is only one
symbol for red cross, whether it is
used large or small. there should be
only one each for a, b or c.

q. how is it possible to fulfill the
functions of traditional capitals if
letters do not vary from the lower-case
designs?

a. one way is to use bold lower-case
letters instead of capitals, as has been
done in this book. some letters—c, o,
8, v, w, x and z—now have only one
design; they help prove that letters
need not vary.

q. do you consider this to be as readable
as the traditional usage?

a. there are two reasons why it is not.
first, we are not altogether familiar
with it. second, the bold letters were
not designed specially for this purpose.

q. how could the bold letters be
improved?

a. some of them are completely adequate
now. note that bold letters with
ascenders or descenders such as b, d
and g perform their functions clearly,
while bold e, ¢ and s do not provide
enough contrast. improvement could
be made in two ways: 1, certain
letters could be redesigned to afford
more contrast; 2, all bold letters
without ascenders or descenders could
be increased by proper casting to about
the present height of the lower-case
t: that letter could be increased to the
full height of the ascenders.

q. except for the fact that this usage of
bold lower case instead of capitals
is somewhat unfamiliar, could it be
more readable than the traditional
typesetting?

a. yes, it undoubtedly could. it requires
the learning and comprehension of
only one symbol for each letter. with
proper improvement in the design of
the letters, as suggested, the practice
would surely be more readable.

q. in a previous typographic experiment
entitled the monalphabet,* it was
suggested that larger, although not
bolder, lower-case letters be used
instead of capitals to achieve a similar
objective. how does that compare with
the idea of employing bold letters?

a. the two plans are fundamentally the
same; one might eventually prove
more popular than the other.

q. is either plan available now?

a. the usage of bold lower-case letters
for capitals is immediately available
as shown in this book. the typeface
here includes light and bold letters and
both can be cast on a typesetting
machine with the proper “mixer”
mechanism commonly available.

q. how did you specify this setting to
the typographer?

a. this concise way: “bodoni book lower
case with bodoni bold lower case
instead of capitals.”

q. having completed this experimental
typography, can you make a
recommendation for improvement
that is not embodied in the book?

a. yes. in prose, bold periods and slight
additional word space should be
used at ends of sentences to enhance
readability. (however, book or
lightface punctuation is efficient
and more attractive otherwise,
especially in listings where many
commas and abbreviations appear.)

the typographical style

q. why, in the headings, didn’t you
adhere to the use of light letters with
bold lower-case letters for capitals?

a. in headings, the use of all bold-faced
words produces more emphasis where [
needed; in conjunction with light-faced |
words it presents a more articulate and |
interesting appearance.

q. is this an undesirable inconsistency ‘
within the original plan already [
discussed ? ‘

a. it is an added virtue to the basic

typographic conception. it provides

emphasis in the same way as the use

of all capital headings in traditional

typography, but without need of

changing the basic letter symbols.

[continued on page 405]

swestvaco inspirations for printers, number 152,
published 1945 |
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greetings continued

of new york is dedicated to a better global exchange
of ideas and techniques. in this interest, the book
presents a review of six european countries by an
eminent authority of each. it would be worthwhile

if space were available to show representative work
of all nations on the continent, as suggested by the
few representative specimens. also, it would be
beneficial to present the work of other continents—
such as that shown in recent australian and south
american exhibitions, and in the annual of the art
directors elub of tokyo. reproductions from canada
and mexico would be inspirational, too. although the
material here is limited in this respect, the astute
comments and selections of these six men

will surely be a prime inspiration to readers of this
yearbook and an aid to world-wide understanding.

nos hommages suite

consacrée a I’avancement des échanges d’idées et

de techniques sur un plan global. dans ce but,

ce livre présente des études, rédigées par d’éminents
spécialistes, sur 6 pays européens. il aurait été utile
de montrer ici des oeuvres provenantes de tous les
pays d’europe et méme des autres continents, telles
que les réalisations qui figurérent aux récentes
expositions d’australie et d’amérique du sud, et &
I’exposition annuelle du elub des directeurs
artistiques de tokio. des reproductions canadiennes
et mexicaines seraient également les bienvenues.
bien que le matériel dont nous disposons ici soit
limité par le manque d’espace, les commentaires
éclairés et les sélections effectuées par les six expérts
vont sans doute inspirer nos lecteurs et les aider &
réaliser une meilleure entente internationale.

saluti continua

di new york ¢ dedicata all’incremento dello scambio
globale di idee e tecniche. a questo fine, il libro
presenta recensioni di sei nazioni europee, redatte
rispettivamente da eminenti e autorevoli personalita
locali. sarebbe opportuno, se lo spazio disponibile lo
permettesse, mostrare opere rappresentative di ogni
nazione del continente europeo, come suggerito dai
pochi esemplari rappresentativi riprodotti. sarebbe
inoltre opportuno presentare il lavoro di altri
continenti—come, ad esempio, quello mostrato in
recenti esposizioni australiane e sudamericane, e
nella esposizione annuale del art directors elub di
tokyo. riproduzioni dal eanada e dal messico
servirebbero, anch’esse, d’ispirazione. sebbene il
materiale qui riprodotto sia limitato in questo senso,
gli astuti commenti e le selezioni delle sei
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personalita che qui di seguito presentiamo saranno
indubbiamente sorgente d’ispirazione per i lettori di
queste pagine, nonché un valido contributo alla
reciproca comprensione dei popoli in tutto il mondo.

griisse fortsetzung

und weltweitem austausch von ideen und techniken
gewidmet. in diesem sinne soll dieses buch einen
tiberblick iiber sechs europdische lander geben,
jeweils durch eine fiihrende personlichkeit der
betreffenden nation. es wiirde sich lohnen, falls platz
zur verfiigung stidnde, im sinne der angedeuteten
wenigen representativen beispiele, die reprisentativen
arbeiten aller europiischen linder zu zeigen. ebenso
wire es lehrreich die arbeiten anderer kontinente
abzubilden, wie diejenigen die kiirzlich in
australischen und siidamerikanischen ausstellungen
zu sehen waren; sowie in dem jahrbuch des art
directors club of tokyo. reproduktionen aus kanada
und mexiko wiren ebenfalls von bedeutung. obgleich
das hier gezeigte material somit beschrinkt ist,
glauben wir, dass die verstdndnisvollen kommentare
der sechs ausgewihlten authorititen zweifelslos fiir
die leser dieses jahrbuches von einfluss sind, und
somit gleichzeitig eine hilfe zum besseren
verstindnis der nationen untereinander.

hiilsningar fortséttning

konstdirektrsklubben i new york #r dgnad att
astadkomma ett virldsomfattande utbyte av idéer och
teknisk skicklighet. i detta intresse presenterar

boken en overblick Gver sex europeiska linder av en
framstdende auktoritet frin varje land. det vore
onskvirt, om utrymmet tilldt det, att forevisa
representativa verk fran alla nationer p& kontinenten,
som ndgra representativa exemplar erinrar om. det
vore ocksd virdefullt att presentera andra
kontinenters verk—s&dana som nyligen forevisades
pé utstillningar i australien och syd amerika samt i
konstdirektorernas klubbkalender frén tokio.
reproduktioner frin kanada och mexiko vore ocksd
inspirerande. fastin materialet harvidlag &r
begriansad s& kommer dock de sinnrika
kommentarerna och prestationerna av dessa sex

mén att ge en ovirderlig inspiration till ldsaren

av denna drsbok samt att underldtta samforstédndet i
vérlden,

le déjeuner des prix suite

suivant la tradition, le déjeuner eut lieu le jour du
vernissage dans la grande salle de bal de I'hétel
waldorf-astoria. eette année les invités se chiffraient
[suite & la page 318]



At | o ovens
\ |

I
u..r= """'c\" 4 v
1

-9 -

Vo‘ > o e ® “ Y ~ : > 6 ® ® ® o o e o ¥
% o

AFTERNOON TRAIN, A4 characteristic lithograph by Doris Lee.

Mabawulk Vil

Crisp, bright white and eight refreshing colors . . . high opacity and
fine felt finish . . . make Mohawk Vellum a popular choice for many
pieces of good printing. Surface-sized for offset, its vellum finish is

equally well suited for fine impressions by letterpress and gravure.
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[suite de page 316]

a 675. la photographie nous montre le président du
art directors club, john jamison, qui présente une
médaille, tandis que d’autres personnages distingués
regardent de l’estrade.

il banchetto della premiazione continua

del 1954. secondo la tradizione, il banchetto della
premiazione ebbe luogo il giorno dell'inaugurazione
della mostra, nel salone da balle dell’hotel waldorf
astoria, con la partecipazione, quest’anno, di 675
convitati. questa fotografia mostra il presidente del
art directors elub, john jamison, nell’atto di conferire
una medaglia, mentre altre personalitd osservano dal
palcoscenico.

die preisverteilung fortsetzung

veranstaltet wurde. traditionsgemiss wurde das
preisverteilungs-luncheon, an dem 675 giste
teilnahmen im grossen ballsaal des waldorf-astoria
hotels gegeben. dieses bild zeigt den vorsitzenden
des art directors club, john jamison, wie er eine
medaille iiberreicht, wihrend andere personlichkeiten
von der biihne aus zusehen.

prisutdelnings lunchen fortsittning

méanad 1954. enligt gammal sed hélls prisutdelnings
lunchen den forsta dagen av utstillningen i &roch
drog 675 gister till festsalen i waldorf-astoria hotellet.
bilden visar konstdirektdrernas president john
jamison ndr han presenterar en medalj medan andra
dignitirer pd estraden titta pé.

Pexposition suite

associés américains. le jury, nommé en précédence
et composé de 33 artistes peintres et directeurs
artistiques éminents, choisit 423 oeuvres parmi les
11.762 présentées, provenantes de toutes les régions
des états unis. aprés un séjour de 3 semaines a
new york, ’exposition fera le tour des principales
villes des états unis et d’europe.

Pesposizione continua

associati. delle 11.762 opere presentate, provenienti
da ogni parte degli stati uniti, 423 vennero scelte da
una giuria composta di 33 eminenti artisti e direttori
artistici nominati in precedenza. dopo 3 settimane

di permanenza nella galleria newyorkese
rappresentata in questa fotografia, la mostra si
trasferira successivamente in altre citta degli stati
uniti e di europa.

318

die ausstellung fortsetzung

artists statt. von 11.762 einsendungen aus allen
teilen der vereinigten staaten fiel die wahl auf 423.
die jury bestand aus den 33 oben erwihnten
fiihrenden werbeleitern und kiinstlern.

utstiillningen fortsdttning

gallerier. av 11.762 anmilningar fran alla delar av
forenta staterna godkindes 423 st. av en jury
bestaende av 33 framstiende konstdirektérer och
artister vilkas namn férut antecknats. efter tre
veckors forevisning i mew yorks gallerier, som dessa
bilder utvisa, flyttar utstéllningen till andra stider
hir i landet och europa.

switzerland continued

hanging facilities; its faithful reproduction in hand
lithography; its cultivation by the government, which
awards prizes for the 24 best posters each year; and
last, but not least, is the obviously important part
which the poster plays in switzerland’s everyday life.

direct mail and publication advertising are in a
different position. here the lack of cooperation
between the agency and the commercial artist means
that the design is often left entirely to the individual
tastes of the latter. this tends to detract from its
advertising value, which is after all the really crucial
factor. exceptions only serve to confirm this general
rule. undoubtedly in the case of the press, the limited
circulation of swiss newspapers and periodicals is a
further drawback.

it is probably no accident that the trade mark is
the second domain in which swiss advertising artists
have outstanding achievements to their credit. the
design of a trade mark, like that of a poster, is
essentially a task for the individual artist.

schweiz fortsetzung

ein einheitsformat (90,5 x 128 cm) mit geordneten
anschlagflichen, die originalgetreue wiedergabe
in handlithographie, der hervorragende druck, ferner
die tatsache, dass sich die regierung durch die
jihrliche priamierung der 24 besten plakate der
kultivierung dieses werbemittels annimmt, und, last
but not least, die unverkennbar wichtige rolle, die
das plakat im schweizerischen alltagsleben spielt.
anders verhilt es sich beim prospekt und beim
inserat. hier wirkt sich die fehlende zusammenarbeit
zwischen agentur und graphiker und die dem
letzteren oft ganz iiberlassene, meist sehr eigenwillige
gestaltung auf die werbewirkung, auf die es ja
schliesslich ankommt, eher nachteilig aus, wobei
[fortsetzung auf seite 320]




Detail from a Penn photograph, Sunday on the Seine, Vogue, April 15, 1953.

THE CONDE NAST PUBLICATIONS INC.

VOGUE HOUSE & GARDEN GLAMOUR
VOGUE PATTERN BOOK

THE CONDE NAST PRESS CONDE NAST ENGRAVERS

819



[fortsetzung von seite 318]
natiirlich ausnahmen die regel nur bestitigen. beim
inserat kommen erschwerend die verhéltnismissig
sehr kleinen auflagen der schweizer zeitungen und
zeitschriften hinzu.

es ist wahrscheinlich nicht von ungefihr, dass die
schutzmarke das zweite gebiet ist, auf dem die
schweizer graphiker hervorragendes leisten, denn,
dhnlich wie beim plakat, ist auch der entwurf einer
schutzmarke weitgehend die individuelle leistung
eines einzelnen kiinstlers.

sweden continued

parallel with the current impulses in modern art,
designers have sought new ways of expression. this
has been of great importance to the esthetic result.
it has created new personality for the picture, which
does something more important than merely draw
attention—it makes the public remember it.

many buyers of commercial art have, through the
great common interest of modern painting and
industrial design, made higher demands on esthetic
qualities. the young generation of artists since the
war has had access to schools with modern outlook,
and this has made hopeful impressions on the
production of commercial art.

sverige fortsittning

i modern konst har tecknarna sokt sig nya vigar.
detta har haft stor betydelse inte bara for den estetiska
utformningen utan framfér allt for att ge bilden
personlighet, vilket skapar ett minnesvirde—i och
for sig viktigare &n att bara vicka uppmirksamhet.

maénga reklamkopare har genom det stora
allmiinna intresset for modern konst och industrial
design fatt stora ansprék pd bildens estetiska
kvalitet. den unga generationen tecknare har efter
kriget fatt tillging till skolor med en helt modern
inriktning. detta har redan satt hoppfulla spir inom
reklamproduktionen.

france continued

basically of american origin, recently have been
used in france, with varying success.

extremely encouraging results have been obtained
in the field of booklet design where “public relation”
methods have created a number of house organs,
annual reports, etc. whose graphic expression are
an admirable fusion of the american and french
psychology. on the other hand, the french versions
of american realist formulae seem less successful.
one can have but limited enthusiasm for these forms
of art, but one must understand that american
draftsmen have a long tradition in the craft. french

attempts to adapt it usually end up on walls or in
the newspapers with feeble imitations of the blond
girls and athletic boys of american advertising. it
would be a real pity to conclude that advertising art
is not for export.

la france suite

appel a 'imagination du public et semble recontrer
aupres de lui une faveur constante.

mais certaines techniques, d’inspiration
essentiellement américaine ont été appliquées
récemment en france avec un succés inégal.

d’une part, des résultats trés encourageants ont
été obtenus dans le domaine de 1’édition ou les
méthodes de “public relations” ont donné naissance
a divers “house organs,” rapports annuels, etc. dont
le graphisme s'accomode admirablement d’une tusion
de la psychologie des deux pays.

par contre, la version francaise des formules
réalistes américaines parait moins heureuse. on peut
n’éprouver pour cette forme d’art qu’un enthousiasme
mitigé mais on doit reconnaitre que les dessinateurs
I’exercent aux états-unis avec la maitrise que donne
une longue pratique. en france, les tentatives
d’adaptation auxquelles nous assistons aboutissent
généralement, sur les murs ou dans la presse, & de
péles imitations des blondes “girls” ou des “boys”
vigoureux de la publicité américaine. il serait
vraiment regrettable d’en conclure que I'art
publicitaire n’est pas un article d’exportation.

la grande bretagne suite

se manifestent sous des formes trés différentes a
travers les divers moyens de publicité. une
concurrence de plus en plus dpre sur le marché
et la diminution du pouvoir d’achat ont conduit
les annonceurs a deux extrémes: satisfaire ce qu'il
est convenu d’appeler le goiit du public ou offrir &
celui-ci un élément de surprise. les annonces de
presse jouent nettement sur ces deux tableaux; les
affiches ont atteint leur niveau le plus bas; quant aux
périodiques, bien que leurs couvertures accrochent
maintenant beaucoup mieux le regard, ils ne vont
pas jusqu’a se lancer dans une amélioration trés
sensible de la qualité de leur mise en page ou de
leurs illustrations. 1
I’hospitalité de votre album annuel offre une ‘
excellente occasion de présenter quelques réalisations
intéressantes qui se caractérisent par 33, I'art du
peintre appliqué & une conception abstraite de
I’affiche; 34, une image contemporaine audacieuse
exprimant le plaisir de la lecture pour un
hebdomadaire de la british broadcasting eorporation;
35, un parfait équilibre du dessin et de 1a mise en
[suite a la page 322]
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[suite de page 320]

page; 36, une conception originale de I'illustration
pour une publicité dans les périodiques, associée

& une composition extrémement bien ordonnée, au
sein d’un arrangement typographique conventionnel;
37, une liaison de la publicité dans la presse et de
Iaffiche servie par une remarquable science du dessin
et un curieux coloris; 38, un style nouveau de mise
en page pour une publicité dans la presse; 39, une
interprétation vigoureuse, par son traitement et sa
couleur, du personnage traditionnel de punch pour la
couverture d’une revue.

italy continued

campaigns. the success of these companies may
encourage other industrialists to follow the lead.
but, on the whole, italian advertising campaigns
originate with the artists and technicians who present
their ideas and, after having them approved, design
the layouts and make the illustrations. recently,
several foreign advertising agencies, such as j. walter
thompson and lintas, have opened offices in italy to
investigate the possibilities of working here on
american standards. until now, however, they have
limited themselves to the advertising of american or
english goods. there is reasonable doubt that
american or english systems can be successful in
italy. the italian public does not like reasoning and
long commercials, as convincing as they may be;
they are extremely difficult to persuade and like far
better to be surprised, amused, and inspired by a
synthetic idea or a concise effective slogan. this
public wants to be appreached with fantasy (just
like the french public) and needs to be impressed
more than convinced or seduced.

Yitalie continua

grande casa ha creato delle vere e proprie
organizzazioni pubblicitarie che svolgono interamente
il lavoro di creazione e di distribuzione della
pubblicita (p.e. olivetti—marzotto—fiat—italian
line) assumendo artisti e tecnici di valore in
esclusivita. il successo che queste iniziative riscuotono
potra incoraggiare altri industriali a seguire
I’esempio, ma in genere la pubblicita in italia & il
prodotto di un artista che cerca l'idea, lo slogan,
scrive i testi, disegna e mette in pagina gli annunci—
idea e disegna i manifesti. recentemente qualche
grande ditta pubblicitaria straniera ha tentato, con
Iapertura di agenzie in italia, di tastare il terreno
per vedere se non fosse il caso di intraprendere
qualcosa di piu importante (j. walter thompson—
lintas, p.e.), ma queste agenzie si sono limitate alla
pubblicita di prodotti americani o inglesi. e’ dubbio,
pero che i sistemi americani abbiano successo in

italia: il pubblico italiano non ama i lunghi
ragionamenti per quanto convincenti essi siano,
diffida delle chiacchierate prolisse ed & molto piii
facilmente sedotto (come il francese, del resto) da
una trovata sorprendente, divertente o da uno slogan
che colpisce la fantasia. ha bisogno di trovate
sintetiche che violino la sua immaginazione, che si
impongano per l'originalita piu che di argomenti
convincenti o seducenti.

germany continued

because wartime casualties had cost many valuable
workers, and new, competent successors had to be
trained. today german advertising art can again draw
on a wide group of efficient specialists whose work
meets an international standard. these must,
nevertheless, still struggle against considerable
difficulties in various areas of advertising because
management of business and industry has remained
too weighted down by tradition and unsympathetic
to new and progressive ideas. on the other hand,
there are other areas of advertising—such as travel,
tourism and for cultural events—where one already
can point to excellent results. thus german
advertising art is still in the full process of
development. it shows a strong inclination toward
progress and experimentation and its principal
efforts are concentrated upon the modern creation of
posters, prospectuses and advertisements.

deutschland fortsetzung

jahre fiir ihren wiederaufbau zur verfiigung. sie
hatte es auch anfangs unso schwerer, das inzwischen
verloren gegangene terrain zuriickzugewinnen, als
durch die kriegsverluste viele wertvollen arbeits
krifte ausgefallen waren und erst wieder ein
leistungsfihiger nachwuchs herangebildet werden
musste. heute verfiigt die deutsche werbegraphik
wieder iiber einen grossen kreis tiichtiger fachkriifte,
daren leistungen den internationalen standard
erreichen. sie haben allerdings auf manchen gebieten
der werbung mit erheblichen schwierigkeiten zu
kdmpfen, da gerade die auftraggeber des handels
und der industrie noch allzu traditionell belastet und
allen fortschrittlichen neuerungen wenig zuginglich
sind. andrerseits aber kénnen heute schon wieder
andere gebiete der werbung wie etwa fiir den
fremdenverkehr oder fiir kulturelle veranstaltungen
mit ausgezeichneten ergebnissen aufwarten. die
deutsche werbegraphik der gegenwart befindet sich
also noch in voller entwicklung. sie zeigt in formaler
hinsicht eine offensichtliche neigung zum fortschritt
und experiment und erstreckt ihre bemiihungen
besonders auf die neuzeitliche und moderne
durchgestaltung von plakaten, prospekten und anzeigen.
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SHAKESPEARE —

““To business we love,we rise betime and

go to’t with delight.”

K.H.V.’s love for things typographic
is the invisible ingredient that

has won our typography national
recognition.

KURT H. VOLK, Ino., Typographers
Telephone: Murray Hill 2-1840
228 East 45th Street, New York 17, N. Y,
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To the truly creative advertising man

there is no such thing as a small account.

Size of budget or size of ad has no
relationship to the amount or degree
of creativeness that is necessary.

Every advertising account entrusted to us,
regardless of its size, is a responsibility
that is worthy of our best.

LESTER HARRISON, INC.

ADVERTISING

341 MADISON AVENUE, NEW YORK
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s ot o inco o ro’red representation:

susan abbott
everett barclay
bradford boobis
peter dimitri

tod draz

george englert
hans erni

ernest fairhurst
simon greco
matthew leibowitz
herbert leupin
walter linsenmaier
athos menaboni
claire nack

jean pages
weimer pursell
paul rabut

walter richards
bob riger

george shawe
frank soltesz

rené willaumez (rb

advertising art. ..

serious or gay

sophisticated or simple — contact:

tephan lion
and s

dick hollander
CIIWCIYS gene vos

bob fischer
commanding wally moos
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Whether he's a highly skilled craftsman or
a trustworthy messenger boy, if he’s one
of the Bundscho Bunch, he’s working
for just one thing— excellent typography.
So upon every man, no matter the job,
as well as upon our thoroughly equipped
shop, we of Bundscho’s have come to rest

this legend: Here Type Can Serve You/

J. M. Bundscho, Inc., 180 N. Wabash Avenue, Chicago
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Four color process engravings by Reiman-Conway Associates Inc.
Advertisement prepared by Kelly, Nason, Inc. for THE CUNARD STEAM-SHIP CO. LTD., Art Director Mr. Albert N. Tiemann, Artist Mr. Charles G. Evers.

C—_ R —

photoengraving A
e e n)ﬁlau-Couwnv SSOCIATES
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John $. Conway, President
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Talented artists backed
by a fine studio service

Gertrude Baehr
James Bama
Teasdale Barney
Sam J. Bates
Albert Baxter
Sheilah Beckett
Edward Berkovitz
Wayne Blickenstatf
Joc Bowler
Barbara Briggs
Lynn Buckham
Robert Chambers
Arthur T. Cooper
Charles F.. Cooper
John Cornick
Donald Crowley
Bernard D'Andrea
John Del Gatto
Joe DeMers
Roy Deming
Anne Donovan
James Dwyer
Freeman Ellott
Kenneth S. Fagg
Lorraine Fox
Nino Giarratano
Malou Gilkes
Remie Hamon
Robert Handville
John Hickler
Alfred Jacger
Rohert Jones
William Kautz
Frederic Kirberger
Henryv Kochler
Anton Kurka
Robert Lavin
Robert Levering
Jeanne Maloney
Harold Marchant
Mitchell Marcone
Peter Mastandrea
Barbara Mazanek
Edward Moclair
Robert Mevers
Mark Miller
Robert McCall
Fred Natarus
Spencer DPerlstein
Joseph Phillipovitch
Jack Randall
Jim Schaeffing
Frank Schermack
Richard Schwarz
Kenneth Spinney
Leonard Steckler
Robert Swanson
Stanley Wagner
Lorie Waltz

Sam Bates decided on a career as an artist after getting

his degree in architecture at Cornell University. With time Robert Watkins
out as a Navy flier during the war, he is now settled in CJ;’{: “\,:';;i;";t’e

. i a_ g . Y
New York. His paintings are used by many national ad- Thomas Whitmore
vertisers and editorially by the Saturday Evening Post. ML S0\ DT

Margaret Williamson
Sam Wisnom
Ben Wohlberg

Charles E. Cooper, Inc. | .7dvertising Ar
136 E. 57th St., New York 22, N. Y. PLaza 3-6880




HANZL - HANZL

INC.
420 LEXINGTON AVE.,, NEW YORK 17, N. Y.

ADVERTISING ART

Jan Balet
Ruth A. Boshler
Joseph R. Crapanzano
Thomas W. Ecay
Margaret Fleming
Walter Frame
Baldwin Griffin
John E. Isom
Henry Luhrs
Albert E. Nolan
Jane Oliver
A. S. Packer
Albert J. Pucci
Charles Rosner

Louise Rumely

REPRESENTATIVES

William F. Hanzl
Frederic H. Hanzl

MUrray Hill 5-8065
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TO STOP THE EYE

... Is to start the sale. The creative photographer stopped you here
with Kodak Ektachrome Film, one of Kodak's “Five Ways to Color.”
Any of the five will help you tell the advertising and editorial story
better! The others:

Kodak Flexichrome Process—full photographic color from black-
and-white. or changes in existing color.

Kodak Dye Transfer Process—photographic color prints, for dis-
play, for color layout. or lor reproduction.

Kodak Ektacolor Print Film—duplicate or enlarged transparen-
cies, for display, for sales work, and for color guides.

Kodachrome Film—16 and 35mm color ... movies; slides; slide
films for sclling, advertising, and training.

Your photographer knows about all of them.

EASTMAN KODAK COMPANY, Rochester 4, N..

FROM AN EKTACHROME TRANSPARENCY BY H.LANDSIIOFF FOR MADEMOISELLE MAGAZINE




«NBC TELEVISION reaches ’ E, ! : i’; 27 million U. S. homes each week.”
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* ..and that ain’t peanuts.”
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IF YOU BELIEVE . ..

that really effective advertising art must
be created by people whose interest,
enthusiasm and flexibility of skills give
you more than just a strong presentation
of ideas . . . if you're looking for
disciplined imagination and /ofal response

to your direction, then . . . we believe

we speak your language. Let's talk.

2009 chestnut street - locust 7-7600

STUDIOS. INC.

OO o

philadelphia’s most complete studio of advertising art



TALENT SCOUT. )athes art

directors keep scanning the horizon

for new approaches. They are always
on the lookout for work with a flair,
It is this fresh viewpoint which

o e " -
(;ARTER JONES

makes the difference hetween adver-

tising that stands still and advertising

that stands out...and sells.

J M MATHES INC..Advertising

260 Madison Avenue, New York 16, N. Y,
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A GROUP of men with the taste and knowledge to design

type layout in advertisements of all kinds . . . Good compositors—enough of
them to set all the advertisements you need in less time than you would expect
. .« Type, machines, equipment, messenger service—everything that helps to

promote the speed you demand in the time we need to produce gooa’ composition

THE TYPOGRAPHIC SERVICE COMPANY

30S EAST FORTY-FIFTH STREET
NEW YORK 17, N. Y.
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WE ARE HONORED

...that our ‘‘bests'’ have surpassed the

100 mark...and that our awards have been
won in every one of the 30 classifications
in the last eleven exhibits of the New York
Art Directors Club. Our sincere appreciation
of these esteemed honors is shared and

expressed by all our talented members.

LESTER ROSSIN

ASSOCIATES INC
369 Lexington Ave., New York 17
MUrray Hill 3-9729

We prize our reputation for
DISTINCTION
and

DEPENDABILITY

a completely
integrated staff:

fllustrators
BURRIS
BLOSSOM
BRAZELTON
CACCIOLA
COLE
DAUBER
FERNIE
GABY
HANKE
KIDD
KOVARSKY
MacMINIGAL
D. STONE MARTIN
V. MARTIN
MEDVEY
J. MEOLA
MUTZ
PEREIDA
PORTER
PROHASKA
SCHWINN
SMITH
TAPPER
WHEATLEY
WILLARD
WINZENREID

designers
KAMENS
POWERS
RUBEN
WOOLHISER

letterers
LAPIDUS
NERNOFF
SILVERMAN

retouchers

flexichrome

color toning

dye transfers
*FORINO
FREITAG

mechanical
BRODSKY
KERTOK
*RAYMOND
ROSS
SCHITTONE
WERNER
WOLFE

production

traffic
HAAS
*PEARSONS
STUBBS
WINNE

contact
FERRUZZ|
NABSTEDT
ROSSIN
SCHMIDT

*group supervisors



if success is your measure.....make Venti your rule
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152 east LOth street - new york 16, new york - murray hill 3-5048-9
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Some plain talk
from

Albert Dorne

about studying Art

at home...

I THINK the most frequent complaint of

people who work in art is the lack of
time to study art. Classes are either too
far away, or cost too much, or they’re
held at the wrong time.

That’s why home study makes so much
sense for the artist who wants to move up.
You can learn at home. I did. So did
many another artist. But don’t try to get
by on your “morgue” and clips alone...
you can learn a lot more, a lot faster
from successful practicing artists.

That’s the idea of The Famous Artists
Schools. Here, in one school, you benefit
from the know-how and skill, the tech-
niques and short-cuts of America’s 12
Most Famous Artists. You work at home—
as fast as you want and when you want.

We don’t work overnight miracles. But
the Famous Artists Career Course gives
you the most return for your time. And
that makes it the easiest thing you can
do to help your talent grow.

If you work for a living...if you'd
like to learn to earn a better living...
why not start now? Write us today.

Lt

Albert Dorne, President
FAMOUS ARTISTS SCHOOLS, INC,
Westport, Connecticut

Norman Rockwell Al Parker
Jon Whitcomb  Ben Stahl
Stevan Dohanos  Robert Fawcett
Harold Yon Schmidt  Austin Briggs
Peter Helck  Dong Kingman
Fred Ludekens  Albert Dorne
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MINAMOTO-NO-YORITORNO
““Minnie”

Business Major

Member of fencing team

Member of wrestling team

Floral Society

Objective: Proofreader

A quiet

and reserved young man

BLUE BOY

“B. B.”

Art Major

Montage collector
Objective: Art Director

Lays beautiful blue washes

MANWITH JUG
‘‘Playboy”’

Machine Shop Major
Pool Shark

Objective: Production Man
Tries hard

THE THINKER

“Mr. 1. Q.”

Math Major

Objective: Research Man

Studious, remembers license numbers

WALLY GEOGHEGAN
“Sunshine”

Humanities Major
Objective: Poet

Firm handshake

HERCULES
““Muscles”

Physical Education Major
Objective: Client

Tears telephone books

M. LISA

“‘Smiley”

Home economics major

Plays lyre and lute

Dramatic Club

Glee Club

Objective: Receptionist in Ad Agency
Will add charm and sweetness

to any office

I 4
RENE CLARKE
“Rennie”
Golf Major
Waterboy for curling team
Objective: Manager of curling team
Hardworker, will make good waterboy

APOLLO

“Living Doll”

Dramatics Major

Loves singing, loves Apollo

loves ambrosia

Objective: Account man in Ad Agency
Good night sweet prince

PAUL SMITH

‘‘Segovia”

Music Major

Objective: to be on a maiting list
Available, wears ‘37" suit, will travel

LAUGHING CAVALIER
““Duke”

Sanskrit Major

Objective: Engraver

Honest, reliable, good alibier

S. MORSE

‘Sparky”

Engineering Major

Objective: Copywriter

Doesn’t write well, draws beautifully

Compliments of a friend

.. A friend of fifty years and more to artists with
imagination and the skill to convert original
ideas into advertising that serves and sells

CALKINS & AOLDER, INC:




faster, economaical

Delitone y

captures realism

U 2\
~ )

\__//
It’s amazing that a process could bring unsurpassed realism
into your printing and, at the same time, do it faster and at a lower cost
than any other color reproduction method. Yet, that's Delitone.
The explanation is the same for the extra realism, the extra speed and
the extra economy. Delitone is a direct separation process—
so the intermediary steps that reduce fidelity and run up working hours and costs
are largely eliminated. Your product—or whatever your reproduction subject is—
goes directly onto metal via the fewest steps in any process.
Much progress has been made in the printing industry toward this ideal,
but only Veritone has achieved the degree of perfection indicated by this illustration.
The proof is in the repeated use of Delitone by Abbott Laboratories, Lucien LeLong, Sears Roebuck & Co.
and many other imaginative business leaders. The publisher of a leading encyclopedia, for example,
has used Delitone for its unmatched depth of detail and life-like reproduction.
Many new uses are being discovered in the publishing field. For instance,
in the illustration of children’s books Delitone makes

sculptured figures look almost stereoptic.

7
L2 May we discuss with you, at your convenience,

how Delitone may be put to work for you,
getting more realism into your color printing
and, at the same time, cutting back

your deadlines and your costs?

- Yeytone

L

THE VERITONE COMPANY
2701 Lehmann Court
Chicago 14—EAstgate 7-8885




Want the quahty
of sheet-fed gravure

for the COST
of two-color offset printing?

A glance will show how Duotone by Veritone multiplies the visual effectiveness
of the best black-and-white printing that can be put on paper. The proof is before your eyes, above. Compare!
Duotone by Veritone most closely approaches the sought-after ideal of continuous
tone reproduction. It provides a full tonal range and rich depth of color. Yet, Duotone by Veritone
costs just what two-color printing costs—and if you are already planning to use two colors and
you choose a suitable second color, Duotone by'Veritone costs nothing.
People such as Magnavox, concerned with expressing luxurious nuances, use Duotone by Veritone
again and again. Companies like Inland Steel, Universal Oil, Abbott Laboratories and Sears
use it for the impression of very fine quality that it makes. May we give
you some further details and, perhaps, some ideas about how Duotone by Veritone

may be employed in some of your own printing ventures?

Veritone is « Chicago offset
printing establishment where exceptional - —

craftsmanship and discrimination are :

the working rule. We undertake all kinds of ‘ .

projects, but only when we are !

sure we can meet our own self-imposed | W w
standards, and then we strive to

beat them. Our prices are competitive. : /

THE VERITONE COMPANY
2701 Lehmann Court, Chicago 14 + EAstgate 7-8885
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35 YEARS OF SERVICE

.. for
Typography
that meets
the exacting
demands
of advertising
agencies,
telephone
VA 6-0590

ADVERTISING
AGENCIES' SERVICE
COMPANY, INC.

Creative J
Typography |
2[6 east 45
New York
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MCCANN"ERICIEKESON., INC. n.w York. Boston, Cleveland, Detroit, Chicago,



How to

remain Sane
although in
advertiging

At least once a month the sensible
advertising man should lock himself up in
a sound-proof room and laugh like hell.

If you are in the creative department you
can laugh for hours on end at account
executives alone . . .

. . . at the V. P. who approaches every
problem with a completely open mouth!

. . . at the hearty type who is strong as an
ox and twice as smart!

And I've always liked that old gag, ‘“He
may not be very bright, but he’s certainly
slow!”

You can laugh at those Madison Avenue
characters who actually say things like . . .

‘‘Stop beating the tom-toms in left field!”

““That’s a 4-color idea—let’s mount it
and flap it!”’

I am very happy when someone tells me,
‘‘Say! This is real NEWSVERTISING!”
And when I hear, ‘‘Let’s keep our feet on
solid ground, we’re all in the same boat
together!” my day is made.

Up periscope! The ball’s in your court.

Aside from laughter, the best way to remain
reasonably sane is to rely on the wonderful
help that people like you give in solving
difficult client problems.

When a man can call on the best brains in
art, photography, lettering, engraving and

typography to ‘‘Beef up the buy!” he can

afford to ‘‘Sit looser!”

The point is . . . I'd like to thank all of you
for the great jobs you did for us (and
money) this last year. To coin a well-worn
phrase, ‘“‘A friend in need is a friend
indeed.”’” And believe me, you need

plenty of friends in this business

if you hope to stay sane.

Bubble, bubble! S-ssss, S-sss! Look Ma,
I'm a teapot!

Louisville, Houston, Dallas, San Francisco, Los Angeles, Portland and offices throughout the world



selected students
professional faculty
thorough training

professional graduates

PRATT INSTITUTE

the art school

advertising design
art teacher education
tlustration
industrial design
interior design

call the placement office
main 2-2200
brooklyn 5, n. y.




The members of the Advertising Typographers
Association of America, Inc. are in a strategic
position to render exceptional typographical serv-
ice for all printed work, Their skilled craftsmen are
as conversant with typesetting for reproduction by
lithography, offset, planograph or gravure as they
are with letter press orthe setting of advertisements.

ATA members are specialists in advertising
typography, and this specialization extends to every
kind of printing. Their superiorreproduction proofs,
whether on regular proofing paper, acetate, bronze
glassine or other required material, enable you to
secure the finest results from your printing plates.

The immense inventory of type faces available
from ATA members is of particular value in this
work. No matter what face you specify, ATA serv-
ice will usually provide it. ATA's precision setting
which involves the most careful and accurate at-
tention to spacing, alignment, the utilization of
white space and all the other technical fine points
of these master compositors' vast knowledge will
impart that touch of distinction to your job. What-
ever printing media you select, if type is called for,
we can serve you well.

ATA members offer their customers many ad-
vantages. In addition to ‘‘greatest choice of type
faces,” you will find highest quality, intelligent
service, expert craftsmanship, complete facilities,
sound business dealing, uniform practices, type
service for all advertising purposes, and finally,
but not least, lowest practical costs. And not a
single one is ever slighted in doing your job.

The next time you have a typesetting job, or a
type styling problem, investigate the company that
offers you this imposing list of services.

There is an ATA member near you. Just use
the telephone.

—

s done with type a a

can do it better...

AKRON, O.

The Akron Typesetting Co.

ATLANTA, GA.

Higgins-McArthur Compaay

BALTIMORE, MD.

The Maran Printing Co.

BOSTON, MASS,

The Berkeley Press

H. G. McMennamin

BUFFALO, N. Y,

Axel Edw. Sahlin Typographic
Service

CHICAGO, ILL,

J. M. Bundscho, Inc.

The Faithorn Corp.

Hayes-Lochner, Inc.

Runkle-Thompson-Kovats, Inc.

Frederic Ryder Company

CINCINNATI, O,

The J. W. Ford Company

CLEVELAND, O.

Bohme & Blinkmann, Inc.

Schlick-Barner-Hayden, Inc.

Skelly Typesetting Co., Inc.

COLUMBUS, O.

Yaeger Typesetting Co., Inc.

DALLAS, TEX.

Jaggars-Chiles-Stovall, Inc.

DAYTON, O.

Dayton Typographic Service

DENVER, COLO.

The A. B. Hirschfeld Press

DETROIT, MICH.

Arnold-Powers, Inc.

The Thomas P. Henry Co.

Fred C. Morneau Co.

George Willens & Co.

INDIANAPOLIS, IND,

The Typographic Service Co., Inc.

KALAMAZOO, MICH.

Claire J. Mahoney

LOUISVILLE, KY,

The J. W. Ford Compeny

MILWAUKEE, WIS,

Arrow Press

MINNEAPOLIS, MINN,

Duragraph, Inc.

SARTOTRS
> &

da ERiCh:

NEW YORK, N. Y,

Ad Service Company
Advertising Agencies’ Service Co., Inc.
Advertising Composition, Inc.
Artintype, Inc.

Associated Typographers. Inc.
Atlas Typographic Service, Inc.
Central Zone Press, Inc.

The Composing Room, Inc.
Composition Service, Inc.
Diamant Typographic Service, Inc.
A. T. Edwards Typography, Inc.
Empire State Craftsmen, Inc.
Graphic Arts Typograpfrcrs, Inc.
Huxley House

Impenal Ad Service

King Typographic Service Corp,
Lino-Craft Typographers, Iac.
Master Typo Company

Morrell & McDermott, Inc.
Chris F. Olsen. Inc.

Frederic Nelson Phillips, Inc.
Philmac Typographers, Inc.
Royal Typographers, Inc.
Frederick W. Schmidt, Inc.
Harry Silverstein, Inc.

Supreme Ad Service, Inc.
Tri-Arts Press, Inc.

Typographic Craftsmen, Inc.
The Typographic Service Co.
Vanderbilt-Jackson Typography, Inc.
Kurt H. Volk, Inc.

NEWARK, N, J,

Barton Press

William Patrick Co., Inc.
PHILADELPHIA, PA,

Walter T. Armstrong, Inc.
Alfred J. Jordan, Inc.
Progressive Composition Co.
Typographic Service, Inc.
PORTLAND, ORE,

Paul O. Giesey Typographer
ST. LOUIS, MO,

Warwick Typographers, Inc.
SEATTLE, WASH.

The Deers Press

Frank McCaffrey's

TORONTO, CANADA
Cooper & Beatty Limited

Advertising Typographers

Association

of America, Inc.

Executive Offices: 461 EIGHTH AVENUE, NEW YORK CITY
GLENN C, COMPTON, Executive Secretary
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HAVE PONY .... WILL TRAVEL




When an artist’s work
appears in LIFE—
either in the advertising
or editorial pages—

it will be presented

to more people

in the United States
than through any other

printed medium.

LIFE

9 ROCKEFELLER PLAZA, NEW YORK 20, M. Y,
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%% . oy call 7 Yoo FMoabbil,”

Funny thing about the three-score folks at Feldkamp-Malloy.
They're as different from one another as people in
the art business can be. Their backgrounds are different.
So are their viewpoints. So are their techniques and approaches.
Yet they all have one thing in common. And that is a
restless, relentless urge always to seek out the fresh slant.
Our designers have it. Our illustrators have it.
Fact is, everybody at Feldkamp-Malloy has it!
In Chicago ort circles they call it “the F-M slant.”
And the results are pretty exciting. (Or so o number of
“blue chip” advertisers and their agencies tell us.)
If you would like a demonstration of “'the F-M slant,"
give us a call. Feldkamp-Malloy provides
complete studio services for agencies and
advertisers throughout the Midwest.

FELDKAMP-MALLOY, Inc.
185 North Wabash Avenuve, Chicago 1, lllinois
Telephone: ANdover 3-0633

COMPLETE STUDIO SERVICES
Advertising Art
Displays
Point of Sale
Direct Mail
Television Art
Package Design
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Glote, K

Photographic lllustration
149 West 54th Street, N. VY. C....CO 5-7605

Charles Kerlee S Tom Milson
ales

Charles Weise Joe Gover
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S ARRA—

SPECIALISTS IN VISUAL SELLING IN BLACK AND WHITE AND COLOR

IN ADVERTISING ILLUSTRATION

s -+ S Abvers Shoos o ol

¢
IN TV COMMERCIALS

gﬂq .. . Sarra— Always Shoots to Sell

IN MOTION PICTURES AND SOUND SLIDE FILMS

B . . . Sarra— Always Shoots to Sell

et

NEW YORK : 200 East 56th Street « CHICAGO: 16 East Ontario Street
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A.,D's, will be glad to know that Fredman-Chalte Studios
are now able to provide even more extensive art services
than ever in our own building af 35 West 56th St,

This fine old address was formerly a Wanamaker residence ...

we should like to continue with this atmosphere of hospitaiity cee
won't you stop-in, ‘henever you like, for good t'alk, good friendship.

I

v

o )\
Fredman-Chaite StMfflos, Inc., 35 W.56th St., NYC PLaza
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LoiteaZin,
Art Blanc
Paul Burns
Bob Carden
Ruth Clemens
Ray Doney
Art Dormont

Rosiclng

Max Dopson

Emil Foernsler

Charles Geyer

H. Demarest
Peter Dom
Sam Dom

Meck avccals

Bill Comley
Sid Levenson
Frank Magro
Robert Platts

Orin Kincade
Stan Klimley
Frank Lacano
Irv Olson

K. Stapelfeldt
Al Tarter

Jim Holmes
Kathleen Noll
Art Ward

Frank Oelkers
W. Stapelfeldt

Ira Shapiro
Larry Skoglund
Walt Skoglund

Harry Watts, Inc.
50 EAST 42nd STREET
NEW YORK 17, N.Y.

MU 7-4350

conTACT: Ken Berkes Walter Keely Lou Marco Jack Prink Russ Stafford Bill Stoddard
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Advertisig
Classics

Not all advertising is transient.
Sometimes, individual advertisements convey
to the public a picture of the product

so satisfying, so unforgetlable, that lime

and repetition only deepen the appeal.

Of the advertisements that have

won encores and repeated their success
over years, it is possible here to show
only four, and without color. Each is

unmistakably an adverlising classic.

All agency creations, these advertisements
that triumph over time have something
else in common. The plates, in every case,

were engraved by Beck.

The Beck Engraving Company
Philadelphia 6 « New York 17 - Boston 16
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H A S Photoengraving craftsmanship
T H E at its best at your behest

KNAPP ENGRAVING CO., INC. 141 EAST 25 STREET N. Y. 10
KNAPP COLOR PLATE CO. - MURRAY HILL 6-2888
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We're in there Pitching

For National Advertisers and Advertising

Agencies to help create effective Outdoor Adver-
tising copy and art.

This service is rendered by specialists experienced in creating
Outdoor Advertising ... and is free of charge.

Ideas and rough color sketches are yours for the
asking to help you present your basic mes-
sage with the strength and simplicity
that Outdoor Advertising affords.

Outdoor Advertising Inc.

National Sales Representative of the Outdoor Industry

60 EAST 42ND ST. NEW YORK 17, N. Y.

ATLANTA - BOSTON - CHICAGO CLEVELAND + DETROIT « HOUSTON
LOS ANGELES - PHILADELPHIA - ST. LOUIS =+« SAN FRANCISCO + SEATTLE



Stop gritting your teeth. % YOU DON'T HAVE TO struggle with black opaque

\b\/‘_y

KEEP the economy of black opaque . . .

every time you get an order for a job in separation.

ELIMINATE its guesswork. USE BOURGES TRANSPARENT TRANSOPAQUE

and see what you're doing. TRANSOPAQUE is the special Bourges red-orange overlay that is

~ Ny
transparent to the eye . . . W opaque to the camera (photographs the same as black).
P y " paq p P
ol
1

tr(] n S O quue is% the only way to prepare separation copy

that is still Art, and not just sheer labor. Try it and SEE.

and Liquid . Transopaque for touching up and adding line detail.

Available at your
favorite art supply store.

L ])ourg

Write for new free booklet on color separation techniques that will save you time and money.




Not massive size alone,
impressive though it be...
not mere numbers of talented

people, imposing as the
KLING listis...But a
brilliant blending of top
people and great facilities,
properly directed toward a
really good job for the
client's purpose...thatis
the essence of
KLING STUDIOS

*Advertising art and photography,
*General and point-of-sale displays,
**Institutional and commercial motion pictures,
**Television films and slide films.
*Complete sales promotion
programs and merchandising
plans for every requirement.

*CHICAGO, ILL.
601 N. Fairbanks Court
DElaware 7-0400

welall= 1)

**CHICAGO, ILL.
1058 W. Washington Bivd.
SEeley 8-4181

**HOLLYWOOD, CALIF.
1418 N. La Brea
HOllywood 3-2141

KLING STUDIOS INC.
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two publications which are

read by Art Directors

and designers
in 52 countries G R A P H I S
of the world —
and 51% of them are in the U.S. alone! *
ma g 4Z11NC

Every issue of GRAPHIS magazine is filled with inspiring

GRAPHIS SJ_,' BRAPHIS

ideas so that Art Directors and designers in almost every
country have come to rely upon it as sbe standard refer-
ence guide to contemporary trends in advertising and the
graphic and applied arts all over the world. They know
that whenever good, and exciting, work is being produced,
erapHis will be there to record it for them. A year’s sub-
scription (6 issues) costs $14; two years (12 issues) $26;
single copies $3. Order from your bookseller, the Swiss
Bank Corporation, 15 Nassau Street, New York 5, or (in
case of difficulties) direct from the publishers.

GRAPHIS ANNUAL

GRAPHIS ANNUAL presents an animated report of a world-wide survey of
the printed publicity of 19 countries. GRAPHIS ANNUAL throws into relief
the asset of the introduction of art into advertising, not only the purely
pictorial, but the skilful coordination of image, text, form and balance.
The editorial essay analyses and summarises current trends; the 710
illustrations, 66 of which are reproduced in colour, are accompanied by
a running commentary in English, French and German. GRAPHIS ANNUAL
is not a “'Digest” of GrAPHIS but a complementary volume exclusively
devoted to Advertising Art. Only a very few of its illustrations have
been shown before in GRAPHIS magazine. 210 pages, cloth bound, size
914" x 12", $12.50.

Distributed world-wide by:

usa: Hastings House, 41 East §0th Screet, New York 22

ENGLAND: Sylvan Press, Museum House, Museum Street, London W.C.1.
BRITISH EMPIRE: Amstutz & Herdeg, 45 Nischelerstr.,, Zurich (Switzerland)
rrRaNCE: Editions Paralléles, 172 rue Pelleport, Paris XXe

GERMANY: Carl Gabler, GmbH, Kaufingerstr. 10, Miinchen

All other countries, the Publishers:

e -
GRAPHIS 1)

AMSTUTZ & HERDEG - GRAPHIS PRESS - ZURICH - SWITZERLAND

364




Dream away

Art Directors—create uninhibitedly!

For now Davis, Delaney’s versatile
giants—the new 52”x76" sheet-fed Miehle
5-color rotary presses—

will faithfully reproduce your ideas

in economical volume printing

with the fine quality that has

always characterized the work

of our plant.

And many, many exclusive features
such as an almost infinite
combination of fountain splits...
perfect register control...

ability to run the thinnest sheets...
press-scoring while printing...

and a host of others—

are more reasons why

Art Directors Love Davis, Delaney!

Tip: When a job is planned

especially for these revolutionary presses,
you can take advantage of

unique features not available

on any other equipment.

Write or "phone us for

specifications before you put

pencil to paper.

(\{D Davis, Delaney, Inc. / Printers

141 East 25th Street, New York 10, N. Y.
MUrray Hill 6-2500

In Philadelphia: 1518 Walnut Street
Pennypacker 5-1877
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Anything from you...?

From the oldest names to the newest, the
world of art gets a warm welcome here!
For technics constantly change... new
stars are born every day...and we are
always on the lookout for the fresh .
and fine. That is why it is to your
a'dvgntage to help us keep our files

up to date. '
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Advertising, Promotion and Editorial Art
complete staff of illustrators,
designers, cartoonists, with all layout,

production and studio facilities

OOM LUPO

GILBERT SUTTON, INC.

AL BRULE 370 Lexington Avenue, New York 17, N.Y. * MU 3-7525

AL BRULE ifiustration

FRANK CECELIN studio director « lettering
ROBERT DAY cartoons

ED GRESSLEY cartoons « design
DOM LUPO ustration

HARRY MACE cartoons

GURNEY MILLER illustration
DICK MORRILL itustration
HARRY O'BRIEN art director

BUD PARKE itustration

BUD ROSSER continuities « illustration
GEORGE WITHERS illustration

CITES SERVICE GOMPANY 4o
GmANG RABBA TAMMENS e

PROMOTION MATERIAL

GURNEY MILLER
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LANE BE‘NDER INC.
50 west s3rd street, Nn.y. 19, N. y.
PLAZA 5-4170

TRI-ARTS PRESS, INC. Advertising typography
331 East 38 Street, New York 16, N. Y. and
Murray Hill 6-4242 Printing




GOOD SIGNS

for emergencies...

for pleasure...

for "selling" photos...

MAC BALL, 480 Lexington Avenue, New York 17, N.Y., PLaza 5-0863
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IS PLEASED TO RECOMMEND STUDENTS TRAINED IN

DESIGN IN INDUSTRY

GRAPHIC DESIGN AND ADVERTISING
FASHION DESIGN

FASHION ILLUSTRATION

INTERIOR ARCHITECTURE AND DECORATION

Summer programs are held in New York and Europe
410 EAST 54th STREET, NEW YORK 22 ¢ PLAZA 9-2214

A non-profit institution under an absolute charter granted by the Regents of the University of the State of New York

?@1—/ _Céaf:-AFeci‘aQ/ M&gﬁm—ﬂjuj_ N Dedtghﬂlég ART FOR ADVERTISING

115 WEST 45th STREET, NEW YORK 36, N. Y. JUDSON 2-5083
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Ed Fitzgerald illustrator
and designer 1s now at 152 East
Superior Street % Chicago, Il1.

photo/7im brown
plate/wallace-
maller

a winner every'l:l me

There is no gamble when you're sure of the finest art materials

I. The Dalton. The finest in layout and visuals
for any wet or dry media. Translucent.

2. Ad-Art. The most widely accepted paper.
recognized by its fine-tooth permanent whiteness
and economy. Translucent

3. Permafilm. Transparent, self-adhering acetate
material which protects permanently.

4. Frisket-film, A temporary transparent self-
adhering acetate, for air brush masks.

5. 605-16. Genuine Hammermill bond. Suitable
for layouts and visuals.

6. The Parchment. General purpose tracing pa-
per used primarily for sketching or overlays.

7. Art Vel. A vellum type paper receptive to
any drawing media. Translucent.

8. X-marX. The perfect register mark. Fast,
accurate, convenient.

Every artist, art studio or ad agency
nds the exact papers to meet any
requirement among the Bienfang varieties
numbering in the hundreds.
Dependable papers of consistent high quality
ideally for the fastidious artist.
Available at your local art dealer or write direct.
Paper samples available.

bienfang

paper company, inc. metuchen, new jersey

a}art

\._',

|
|
VISUALIZING
ond LAYOUT

TRACING PAD

Lehigh. A fine drawing paper receptive to all
sketching and painting media.

Canvasette. Imitation canvas for oils or casien.
Two textures, ivory white and TV gray.
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consultant

designers

to
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| - \
j ’ % Pt (|
BUSINESS ‘ -'/\‘}-”"7* i
f :- y = |
ADVERTISING \Y | ... We g0 10 great pains to produce
’ the best in advertising art!
. 7
INDUSTRY : <. B

MARY BAKER

WARD BRACKETT
MELBOURNE BRINDLE
ANNUAL REPORTS

CARL ERICKSON

ROBERT GEISSMANN

PHARMACEUTICALS

JACK HEARNE

ALBUM COVERS EVERETT HENRY

* MICHAEL RAMUS
ROBERT RIGGS
LESLIE SAALBURG

NOEL SICKLES

KENNETH THOMPSON

GEORGE WIGGINS

JAMES WILLIAMSON

3%

Hal Zamboni

& Associates JAMES MONROE PERKINS

218 MADISON AVENUE, NEW VORK 16 420 LEXINGTON AVENUE, NEW YORK 17
MURRAY HILL 4-1692 LEXINGTON 2-7210
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CAT: by CHARCO 6B

BACKGROUND: by CHARCO 4B
HEADLINE LETTERING: by CHARCO 28
SUBHEAD LETTERING: by CHARCO HB

AT LAST
A SMOOTHER,BLACKER

CHARCOAL PENCIL

that takes and holds
shadrp points!

NO HARD SPOTS . . . no knots . . . no grain.
Powdered charcoal, scientifically purified,
makes this lead amazingly smooth

even in the firm HB grade!

THE BLACKEST BLACK you've ever seen!
A -8pecial process changes the normal brownish cast
of charcoal to true jet black!

WAPO e - A

UNBELIEVABLY STRONG, long wearing leads!
Even the extra-soft 6B will point in a jiffy

in your pencil sharpener and

withstand pressure on the flat!

UNIFORM GRADING, perfectly spaced!

Four separate formulae create four distinet,
dependable degrees of hardness.

WRITE FOR FREE SAMPLE,

naming this magazine, your dealer, and the degree you desire.

Eagle Pencil Company
New York ¢ London ¢ Toronto
Mexico City ¢ Sydney
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10 Sservice

representatives
Jerry Cummins

Irvin Cummins

Burnyce Brady

1 complete stud

[}
[¢

James Fannon

Edward Howard

Art Department Incorporated

140 East 39th Street
New York 16, N.Y.
Murray Hill 3-8625

THE PROOF OF THE ENGRAVING IS IN THE PRINTING@

SRR
o e o & s o RTINS
o o,
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It identifies the
most popular illustration
board in America —
famous since 1868 for
its dependability in
practically all mediums,
particularly water color.

At oll ort suppliers

in 22 x 30"
20 % 30" Charles T. Bainbridge's Sons
Single or 12 Cumberland Street

ble Thick
Double Thic Brookiyn 1, N.Y,
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WALKER
. ‘ DELIVERS
FAITHFUL
REPRODUCTION
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141.155 EAST 25th STREET, NEW YORK
333 FREMONT STREET, SAN FRANCISCO

WALKER ENGRAVING CORPORATION

376



A

..and the pots ‘\‘i"

..and the pans

..and the kitchens

..and the lights

..ond the cameras
...and the stylists

..and the stoff

.. and even film

We also have one other thing . ..

FOOD KNOW-HOW

A LBERT GOMMI

PHOTOGRAPHY

16 EAST 40TH STREET, NEW YORK CITY - MU 9-2095

377
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415 LEXINGTON AVE.
NEW YORK 17, N. Y.
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Never begrudge a
gravure advertisement
Its Sunday suit...

Maxny able men contribute to the
advertisements prepared for gravure
production. Copywriter, art director,
artist, photographer, typographer, and
production men give the best of their
art, skill, judgment and experience.
Whether the reproduction quality of
the advertisements in print measures
up to the care and effort these men
have given depends to a great extent
on your choice of gravure processor.

To get quality finished positives,
find yourself a shop where the men
who do your work—photo-engravers,
retouchers, etchers, finishers — are
both skilled and dedicated to their jobs.
And at Inntaglio, more than at any other
gravure production company we know,

consistent quality is the constant aim
of all the people who work here.

The results speak for themselves
...can be readily seen in the pages of
leading magazines where Intaglio-made
gravure advertisements distinctively
reward their creators’ efforts.

LEapine production men and art
directors rely on Intaglio to process
their gravure exposures —both color
and monotone. With three hundred
skilled craftsmen, on three shifts, in
three ideally located plants... Intaglio
provides consistent high quality with
economy...has done so for seventeen
years of pioneer leadership.

Our six offices are at your service.

Intaglio SErVICe corroraTion

America’s First Gravure and Letterpress Servicers

305 East 46th St., New York—731 Plymouth Court, Chicago—

1835 Lewis Tower Bldg., Philadelphia—Intaglio-Cadillac, Inc., 1240-14th Ave., Detroit—
309 Pine St., Sar Francisco—1932 Hyperion Ave., Los Angeles
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STERLING puoTOENGRAVINGS
have been made for more than fifty
years. In that time great changes
have come about in advertising,
especially in the physical appearance
of the publication ad and in the
publication itself. A degree of excel-
lence has been attained unequalled
in any other country. Credit for this
improvement must go to the art di-

380

MIDTOWN SKYLINE FROM EAST RIVER .

rector. It is his knowledge and fine,
taste that make advertising attractive,
readable and result-producing. His
interest goes beyond the clients’ 2p-
proval of finished art. It extends to
the printed page and comparison of
the reproduction with original copy.

Selection of high quality photo-
engravers by production executives
assures the art director that the

., UNITED NATIONS GROUP

printed page will match his art
with the greatest fidelity. Sterling’s
reputation is built on this motive:
“Photoengravings of Sterling quality.”

STERLING ENGRAVING COMPANY

Specialists in Photoengraving for
Aduertising Agencies and the Packaging Industry

304 EAST 45th STREET, NEW YORK, N. Y.
(Adjacent to the United Nations Group)

PHILADELPHIA OFFICE: 1015 CHESTNUT STREET

S —

. STERLING ENGRAVING COMPANY




but do you know of

all the Warsaw facilities?

9 galleries, 3 big enough to
take your largest roomsets,
32 retouchers, 11 stylists
"V and decorators. Everything

to produce fine photography—

L4 illustration, fashion, interiors.

WARSAW & COMPANY, INC.
40 East 34th Street

New York 16, New York
Lexington 2-1040

Agency—N. W. Ayer
Art Director—Walter Reinsel
Account—A. T. and T.

Nick Bongiorno
Jay Christy

Hector A. Donderi
Michael Fenga
Josephine Germanotta
George Gray

Peg Griffiths

Bill Mahnke

Lovis Marotta
Ashley Martella
Tom McGee

Richard Nostrand
Larry Ottino

John Schmidt
Bernard Springsteel
Arthur Smith
Robert Smith

Jim Triggs

and many associated

free-lance artists
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hagstrom’s
services

Ohoto Retouch,-ng

Gommercn,, Phog
ohoto ograph
9 orephic Murq)
enerql D.-qf"ng

Oechnical Many g
Qs.m. oy
Qhotos,q,s
ois""'vs

Qﬂps

vﬂrl'fyp,'n g

and M°'""ing
and Mqp p"’"ﬁng

HAGSTROM COMPANY

INCORPORATED

311 BROADWAY . >, NEW YORK 7,N.Y,

EST? 11916
. 4

Publishers of " Hagstrom Maps

telephoné €Ortlandt 7-8790
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TRANSFER

Clree 7-1747

149 WEST 54™ STREET, NEW YORK 19, N. Y.

CARBRO
GRAPHIC ARTS
SEPARATIONS

|
b o DUPLICATES
4T FROM
f TRANSPARENCIES
. OR

COMBINATIONS
OF ALL KINDS
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114 BAST 32v¢ STREET, NEW YORK 16

MURRAY HILL 5-5791
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SPECIALLZING

IN WINDOW DISPLAYS
LIGHT and MOTION




Traditional Ideas
and Modern Design

go hand in hand

* Rheingold

Few businesses are as encrusted with tradi-
tion as that of brewing. And yet, surprisingly
enough, there are equally few businesses that
are as forward-looking.

The pictures on these pages give you an idea
of how successfully Liebmann Breweries, Inc.
have married 118 years of brewing tradition
with modern design and modern ways.

In plant, package, and product, Liebmann
Breweries have kept ahead of the field, and are
one of the four largest lager beer brewing or-
ganizations in the world although their dis-
tribution is regional, primarily on the East
and West Coasts.

Outstanding packages with
a strong “buy me” appeal
contribute to Rheingold’s
success story. New bottle
label helped introduce
Rheingold to California.

+ SUBSIDIARY OF

Designer: Raymond Loewy

Copr. 1854, Liebmann Breweries, Inc., New York, N. ¥,
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TN ww = " 1,2,& 3 by Archs.
i " LR A Harley, El)l’ington
; T Pt & Day; 4 by Archs.
v Y, " Skidmore, Qwings
W & Merrill

Scveral million dollars
and five years of continu-
ing work went into the
postwar expansion of the
Brooklyn Brewery. I.
Stockhouse H; 2. Brew-
house; 3. Bottling de-
partment; 4. Shipping
warehouse.

Modern bottling shop of
San Francisco Brewery.

Arch. Williain Gladstone Merchant

| -
Modern grain elevator of Cantilever loading platform building
the Bronx Brewery. Orange, N. |. Brewery.

Archs. Harley, Ellington & Day Archs. Hailev, Ellington & Day

Asecries of views of the Los
Angeles Brewery. San
Francisco and Los Ange-
les plants were acquired
in 1953. The latter is one
of the few completely
new breweries to be built
in the U.S. since Repeal.

Brewhouse, exterior & interior, & one of the Stockhouses (far right)

Bronx, New York Orange, New Jersey Brooklyn, New York  Los Angeles, California San Francisco, California

Sketches of the buildings that make up Liebmann Breweries,
one of the four largest lager beer brewing organizations in the world.
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People respect cloth-bound volumes so highly that they keep them
on their shelves for years — for ready reference, rereading or at-
tractive appearance.

So always design cloth-bindings for fine books — distinctive bro-
chures — superior catalogs — distinguished annuals — and for all
messages destined to be treasured. Cloth-bound volumes demand
attention — never are ruthlessly discarded.

Holliston offers you the widest and choicest selection of grades —
colors —and finishes of binding fabrics. We'll be happy to send
you samples.

This 33rd ANNUAL OF ADVERTISING AND EDITORIAL
ART is bound as always in a HOLLISTON BINDING FABRIC.

THE MAKING OF BOOKBINDING FABRICS

You will enjoy this picture story of how cotton is transformed into
colorful — durable — desirable Book Binding Fabrics.

Write us for your
FREE copy of this

THE MAKING OF cloth-bound book.
BOOKBINDING v
FABRICS

THE

HOLLISTON MILLS

NORWOOD « MASSACHUSETTS
NEW YORK - PHILADELPHIA -

Manufacturers of Bookbinding Fabrics

Tracing Cloths, Coated and Impregnated Fabrics, In-
sulating Cloth Base, Rubber Hollands, Map Cloth, Photo

)

) )

INC.

CHICAGO

Cloth, Reinforcing Fabrics, Sign, Label and Tag Cloths.



National Studios

a photographic establishment
designed to service your
every television need

o

Slides

2x2,metal, 34 x4,4x5

(B & W or color)
Telops
Flip Cards
Enlargements—all sizes
Crawls
Animatics
Mailing facilities
Station “shared ID” file
Accurate size specifications for
all stations
Slides bound in blank mats for
art studios
4 to 8 hour special service

National services directly most of
the New York television stations,
art studios and advertising
agencies. Over 75 percent of the
transparencies hung in the New
York Art Directors TV section
were made by us. Why not use our

“Know How” to your advantage?

NATIONAL STUDIOS

145 West 45th Street
New York 36, N. Y.
JUdson 2-1926-7-8

"/%7/////////////[////////////////////////////////////////%

@ |

ADVERTISING %
/

ARTIST
/ E-Z FRISKET

with new rubber bose!

Here’s o prepared frisket that really
worksl E-Z Frisket is made with a rubber
base adhesive that adheres to photos and
drawings and comes off clean. Comes to
you ready for use — the cohesive is al-
ready on the back. Still skeptical?—write
for free somple.

No. 133 — 24” x 5 yds......... $4.00 roll
No. 134 — 24" x 20 yds....... 12.00 roli

/
7
TOMKINS TELEPAD %
The TV Visuolizer Pod! é
%

MMM

NN

MMM

Used by leading agencies and studios to
make neat, orderly TV “storyboards.’’
Each sheet is divided into perforated sec-
tions with gray bordered preprinted
areas for video and avdio continuity. A
real time saver]

- No. 72A—18 x 24” 50 shts.....$3. 50
No. 728—18 x 8 75 shts..... 2.00 /

ADD-A-TYPE

A quick easy way to set your own type

headings, Add-a-type offers o large se- /\{\Q,

lection of type faces printed an self-ad- N NN

hering transparent plastic sheets. Only =

85¢ per sheetl

Send for complete Add-A-Type catolog. /
ROTO-TRAY /

A revalving receptacle that holds almost

every item that can be reached for in o
day’s work — all within a 10-inch circle.
No more cluttered up tabourets or draw-
ing tables!

No. 9893—Roto-Troy .........cceuu..

$4.95
SUPERIOR
ILLUSTRATION BOARD q'%

finest quality illustration boord used by
many.of the country’s leading artists. Has
heavy weight 100% rag content face

%

%

S e e W %
i Z

%

\

A RN

NN

/
/

ARTBROWN PRODUCTS ARE AVAILABLE AT
YOUR LOCAL DEALER or order direct from /

ARTHUR BROWN & BRO., INC. /
2 West 46th Street, New York 36, N. Y.

i

M

NN
N
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SPECIALISTS IN PLATE MAKING FOR ADVERTISING AGENCIES FOR OVER THIRTY-FIVE YEARS

388

1

) studio

C)lor process engraving direct from merchandise is known to result in superior quality
of tone, maximum clarity, sharp detail and excellent photographic rendition of color
value. In the development of this technique to a commercial method for volume produc-
tion, we have for the past year operated a photographic studio in conjunction with our

photo engraving plant.

Quality

R

The combination of studio and engraver under
one management with undivided responsibility
is producing color process work unequalled for
fidelity of reproduction. Problems of texture,
brilliance, delicacy of tone and detail heretofore
impossible to solve are readily overcome due to
the extreme latitude of control available to our
photographic staff.

We are equipped to arrange, setup and pho-
tograph any type of still life subject ranging in
size from the smallest object toa fully decorated
room scene.

Our stylist and studio staff are expert in
arranging merchandise for the camera, and have

FROM MERCHANDISE TO PIRECT ENGRAVING

extensive experience working with art directors
for creative effects. The methods used result in
close conformity with layout or on request we
can offer original thinking and approach to
display problems.

Within the single limitation that our sub-
jects be still life, our facilities and experience
include the entire field of studio and location
photography.

Direct engraving is generally priced at less
than the combined art and engraving cost of
subjects reproduced from transparencies or
color prints.

Numerous examples of our work in direct engraving are now available in portfolio
form showing the actual material, submission prints, reproductions, and press sheets.
TYou are cordially invited to visit our studio and see our operation at first hand, or
we will be glad to show our portfolio by appointment.

uali

_
PHOTO-ENGRAVING COMPANY, INC.

216 East 45th Street -

New York 17 -

Murray Hill 2-2620



We're proud of
our record-
color service
for dye transfer
color prints

IR

CREATIVE DESIGN

ILLUSTRATION

SPECIAL BOOKLETS

. Color prints for comprehensives : DISTINCTIVE ANNUAL REPORTS
. :

and finished art...made directly
from your transparencies or art
work and enlarged or reduced

exactly to your specifications.

Cut retouching and engraving
~

costs...with Kurshan & Lang
reproduction quality color prints.
Extra copies for presentation or

exhibition can be obtained at a

fraction of original print cost.

» Quantity prints for display, distri-
. 2

A L2~ bution, salesman’s samples ... We

have one of the finest color
laboratories in the east plus the

. FINE PACKAGING
facilities to produce quantities of

color prints at reasonable rates. EFFECTIVE POSTERS

o PROMOTION AIDS
We invite inquiries...Our complete ser-

vices include Custom Ektachrome Process- : AND PRODUCTION
ing, Flexichrome, Duplicate Transparencies,

Color Slides, copying art work, Carbro

Prints, Ektacolor, Separation Negatives.

Associate: Leonard Zoref
PLaza 8-0086-7
KURSHAN & LANG

COLOR SERVICE 14 East 53rd Street, New York 22, N. Y.
10 EAST 46th ST, N. Y. 17 « MU 7-2595 :
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the foremost book manufacturer in America. - A complete

by American Book-Stratford Press, for over ‘a half cent
plant, designed to fulfill the utmost in quality and service.

AMERICAN BOOK-STRATFORD PRESS, INC.
' 75 VARICK STREET « NEW YORK 13, N. Y. « WALKER 57600 -




gll the story

Many centuries before the
printed word, man relied
upon pictures to convey
his thoughts.

Today man still employs
pictures to tell his story.
It has been said that one
picture is as good as a
thousand words.

Well equipped engraving
plants with skilled crafts-
men produce fine printing
plates which are used to
tell the story quickly and
effectively.

CAPPER ENGRAVING COMPANY < P. 0. BOX lilO o KNOXVILLE, TENNESSEE
NEW YORK OFFICE: 505 FIFTH AVENUE, PHONE MURRAY HILL 7-0170

............................................................................................................................................................

HOW A MODERN
COLOR LAB WORKS FOR BOTH

S«;ﬂmlﬂl\ ART DIRECTOR OR EN-

u’*‘ GRAVER submits original
copy (transparencies, art, Carbros, Flexi-
chromes) to the lab. Originals are dupli-
cated to exact size of layout. Density,
contrast and color corrections are made op-
tically to preserve photographic image.

k) Hﬂ*
N | COLOR CORRECTIONS are
'S

NUA also locally controlled. ART
DIRECTOR'S instructions are carried out
tofit the need of the engraver. Backgrounds
removed and added. Flesh retouched. Col-
ors strengthened. Shadows opened and
highlights softened.

ta the layout, by exacting technicians. Per-
fect inserts made and complicated butt jains
are daily tasks.

\/’\

\\Q* 7

*«"f’f,' | ASSEMBLING the color cor-

' rect, density correct and fin-

ished units is the final step. Stripping and
butt joins are cemented perfectly by our
special process. Layout ratic is held exactly.

~\

PREPARED COLOR COPY
s is now a single unit. Ready for
“one shot” by the engraver. Saving by same
focus, same exposure, corrected color. No
more worries over retouched Carbras,
“over or under” Ektas or weak Flexis.

N
_ =
' H SKILLFUL CUTTING of each
2 | color unit to 1/100 of an inch, 3 DAYS LATER — Anather

Colar Composite leaves the lab. PRE-
PARED COPY designed to give the ulti-
mate in QUALITY. We guarantee resuls.

ROBERT CRANDALL ASSOCIATES, ixc.

222 EAST 46th STREET, NEW YORK 17, N. Y.

Telephone MUrray Hill 2-2253
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index directory

artists available

adams, george

202 east 44th street, new york, n.y.
murray hill 2-4463

photography

ames, archer

501 madison avenue, new york, n.y.
murray hill 8-3240

retouching in color, and black and white
for reproduction in all media

anderson, lyman

hoydens lane, fairfield, conn.
clearwater 9-8170

illustration

béstrup, len
247 east 56th street, new york, n.y.

plaza 9-4946; porter 2-7685; wilton, conn.

production and advertising design;
consultant art director;
packaging; promotion; point of sale

bloch, georgia t.

316 thornbrook avenue, rosemont, pa.
lawrence 5-6232

illustration; line and color spots

brauer, fred j.

125 e. 57th st., new york 22, plaza 3-1450

5 rue de l’echelle, ¢/o expandia, paris 1, france
advertising and industrial design; cons. art
director. annual european assignments in art,
photography; product and fashion research

cartoon advertising, inc.

times tower building, new york 36, n.y.
bryant 9-3111

cartoons for tv and other advertising;
also caricatures of guests, for trade shows

.
....................................................................

catalano, joseph, studios

207 east 43rd street, new york 17, n.y.
murray hill 2-1579

specializing in art for the advertiser:

annual report; sales presentations; catalogs;
sales campaigns; direct mail promotions; ads



fetko, jon a.

6419 lawndale avenue, philadelphia 11, pa.
pilgrim 5-5038

designer for advertising and industry.
illustrator of abstract, imaginative,
realistic, still life

gangemi, joseph
1321 arch street, philadelphia 7, pa.
locust 8-1286

lettering, posters, layout

graham, laura m.

10 washington square north, new york 3, n.y.
gramercy 3-7240

oil painting; drawings in charcoal, pastel.
specialize: houses, buildings,

musicians, still life, flowers

kuhn, bob

goodhill road, roxybury, eonn.
new milford, elgin 4-7607
outdoor illustration

martino studios

27 south 18th street, philadelphia 3, pa.
rittenhouse 6-5505

all phases of advertising art

may, don: design counsel

1709 w. eighth, los angeles 17, ecal.

office, dunkirk 8-6838; studio, keystone 5-4352
ideas, words, layouts, art,

art direction, type styling, production

morgenthaler, chas. a.

5950 degiverville avenue, st. louis 12, mo.
parkview 1.7726
illustrations, sketches, layouts, portraits

nemiroff, alfred

44 east 50th street, new york, n.y.

plaza 3-2415

men’s and boys’ fashion illustration,
black and white, and color; eatalogs, etc.

oooooooooooooooooooooooooooooooooooooooooooooooooooooooooo FERIXY

nichols, jeannettie d. [mrs. ]
box 955, ogden dunes, gary, ind.
ogden dunes 3894

casein and oil; abstracts;
modern portraits; dune landscapes

paulson, carl

60 east 42nd street, new york 17, n.y.
murray hill 2-2800
posters, displays, still life

peters, charles r.

9 east 45th street, new york 17, n.y.
murray hill 7-7320-1-2

retouching in color, black and white;
pictorial and mechanical. illustration,
drawing, lettering and mechanicals

rabut, paul

110 west 54th street, new york, n.y.

circle 7-0762; eapital 7-6014, westport, conn.
illustration in color and black and white.

art directors elub medal, 1942, 1946;

award for distinctive merit, 1943, 1951
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roan, herbert

19 east 48th street, new york 17, n.y.
plaza 5-9640; franklin 4-1544
designer for creative management

rosenblatt, alice

tybee place, tuckahoe 7, n.y.
spencer 9-5558
airbrush, lettering, watercolor, oils

saaty, wallace

wellington hotel, 7th ave. and 55th st.,

new york 19, n.y.; circle 7-3900, ext.656
human interest; glamour; realistic fashion;
advertising and story illustration.

eolor or black and white

saco, ken

185 madison avenue, new york, n.y.
murray hill 5-5958

package design;

publication and advertising layout

--------------------------------------------------------------------

samerjan, george

80 west 40th street, new york 18, n.y.
longacre 4-7257

designer: editorial, industrial,

art and design

sinel, jo

561 clay street, san francisco 11, cal.
sutter 1-7387

industrial design, preduct, package,
display, graphic arts, exhibits

.
-------------------------------------------------------------------
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weaver, albert

1321 arch street, philadelphia 7, pa.
locust 8-1286

industrial retouching

williams, bob

116-39 170th street, jamaica 34, new york
laurelton 7-1351

decorative drawings for advertising, editorial
and promotional use; television storyboards;
telops and film; color, black and white

williamson associates

315 alexander street, rochester 4, n.y.
baker 7825-6

complete advertising art service,
including display and packaging design

winik, leon

the studio: 270 park avenue, new york, n.y.
havemeyer 6-0452 or plaza 5-7404
whimsical illustration; cartoons; posters;
editorial and advertising design; strips;

sketches; television spots; record albums; etc.

“woffenden”

1321 arch street, philadelphia 7, pa.
locust 8-1286

advertising art studio;

artists representative

---------------------------------------------------------------------------------------------------------------------------------------

wrobel, joseph

22 east bellevue place, chicago 11, fll.
water color illustration:

seascape, landscape, hunting and fishing;
opaque or transparent

-------------------------------------------------------------------



-

index directory

art directors and designers

artists and photographers
agencies, publishers,

television producers and directors

advertisers and publications



the awards luncheon

this is a view from the speakers’ platform showing a

typical segment of the 675 guests present in

the grand ballroom of the waldorf-astoria hotel. john jamison,
art directors club president, is here awarding

a medal to ann bryant, art director of neiman-marcus.
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art directors and
designers

a

advertising designers: d 84
allen, jack: d 24, 55, 124
allen, erneste.: d 7

allen, william k.: d 16

aliman, gene: ¢ 67

anthony, jack: b 16; d 124
armitage, merle: ¢ 29, 43
atherton, robert ¢.: ¢ 64, 77, 80

b

baker, stephen: b 80

baldwin, william: b 54

baldwin, williame.: b 29

balet, jan b.: d 109

barberis, franco: a 7

bass, saul: d 68

batlin, lee: b 32

baumann, dr.: a 22

beall, lester: b 81,90; d 120

becker-horowitz: d 110

bek-gran, herman: d 72

bellamy, robert: b 10

bennett, edward j.: f 3

blattner, robert h.: ¢ 72

blomquist, arthur t.: b 25

booth, george: d 114, 117

boulton, fred: b 40

bowman, bill: d 1, 26

bramson, hershel: b 6, 12

breker, prof. walter: a 20

breswitz, ralph: d 11

briggs, worth: d 85

brockbank, russell: a 39

brodovitch, alexey: ¢ 10,12, 13, 14,
25, 36, 45, 46, 48; e 23, 27, 30, 31, 106

brun, donald: a 5, 6

bruno, gregory s.: ¢ 94

bryan, ann: b 59, 60, 61, 62, 63; d 63, 65

buckley, william h.: b 55

burtin, will: e 37,44

[

cady, arthur: b 37
cappellini, arnaldo: a 31
carboni, erberto: a 26
carlu, jean: a 43, 46
caruso, bruno: a 28
cassandre, a. m.: a 41

cato, robert: ¢ 15,17,21; e 19
cavanagh, denis: b 9
chereskin, alvin: e 43
chessman, william o.: ¢ 55, 83
chwast, seymour: d 108
content, dan: f 31, 34

cook, john: b 27

corren, arlene: ¢ 87

crockett, dick: b 39; d 122

d

darrow, paul : b 38

davidson, halsey: b 24

deitch, gene: f 2,9, 21

de marco, rocco: b 69

de vivo, michael: d 132

di giacomo, vincent: b 45,50; d 3, 22
dolobowsky, robert: b 51; d 46, 58, 92
dorfsman, louis: b 64; d 74, 76,91 ; e 40
downey, james: b 5

dufly, william r.: £ 26

dykstra, phillip: ¢ 56, 69

e

ellis, e.: d 35

ellsworth, ralph o.: ¢ 87

elston, e. p.: €116

elwood, elwood i.: d 95

ermoyan, suren: ¢ 16, 20, 23, 52, 53,
57,65, 70,71, 82, 84, 86, 107;
e2,3,4,56

ewen, richard: e 2,3

f

federico, gene: d 45

fink, sam: d 23

finn, david: d 43

fischer, john j.: b 17,18; d 14,28
fitzgerald, patrick: d 79
flynn, j. walter: ¢ 27, 68
fogleman, james k.: b 89, 92
follis, john: ¢ 101

follier, frank j.: e 9

fox, george: f 1

frost, glenn j.: b 56

fujita, s. neil: d 25

fyler, wolfgang: ¢ 24

g

gage, robert: b 31, 71; d 21, 34, 59, 70,
72,73, 100

gangel, richard: d 127

garretto, paolo: a 29, 32

geller, norman: b 43

genser, jay: d 43

gering, joseph: d 104; e 39

giovanitti, sara: b 66, 67

giurgola, aldo: ¢ 97, 99, 103

goessling, francis w.: ¢ 111

golden, jack: d 89

golden, william: b 74, 82, 84, 86, 95;
d42,69,82,111,112

gollin, norman: d 101

goodman, juke: b 65

gootfredson, norman: f 19

gould, jerome: d 80, 105; f 25

grant,b. t.: b 42

greene, helen 1.: d 37

grieder, walter: a 10

griffin, gloria: ¢ 16; ¢ 4,6

grignani, franco: a 31

grodin, a. j.: £22

gruen, chuck: d 62

guarch, gerard: b 4

guidi, robert: d 41,81; f 10

guild, s. rollins: f 4, 18

h

hancock, wade: d 97
hastings, james n.: d 64
harris, mel: d 89
hartmann, hans: a1l
hayden, chuck: d 86
heck, tom: d 36

frank stanton, president of ebs,

here accepts the art directors elub
medal at the awards luncheon.
arthur hawkins, jr., chairman and
master of ceremonies, is at his side.
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heinemann, a.: a 24

henry, john: d 47
herbert-leupin: a 9

herdeg, walter: a 11

hirsch, william: e 39
hélscher, dr. eberhard: a 25
hoover, gene: b 48, 93
hubley, john: f 33
hurlburt, allen: b 96; e 36

j

james, guido: ¢ 20,23; e 3
jones, grace: d 33

jossel, leonard: ¢ 43

k

kamberg, gloria nelson: d 31, 53

kane, art: ¢ 11, 19, 32, 62, 74, 76, 89, 90;
e 12,13, 14,15, 16

kaplan, edith jaffy: d 13, 52

karsakov, leonard: b 73; d 8,51

karstrom, susan: b 94

kennedy, ambrose j.: d 39

kilker, frank : ¢ 54, 73

keefe, daniel w.: b 20, 22

knoll, florence: d 83

korten, ¢. f.: d 19

krikorian, george: b 72; d 129

kubly, don: b 34; d 116

kunze, marvin b.: f 23

1

lavey, kenneth h.: d 95

lefkort, alan: d 75,77

leibowitz, matthew: d 126

liberman, alexander: ¢ 2, 8, 9, 15, 17,
18, 21, 22, 24, 26, 31, 33, 37, 39,
40, 41,47, 49, 50, 51, 104, 105;
e 18,19, 21, 26, 34

limeburner, reeve: b 52

lind, ray: f 20

link, gerald: b 14; d 19

lins,carl: b1,2; d 4,5

lionni, leo: ¢ 28, 30, 100, 102;
d 27, 60,61 ; e 42

lodico, salvatore: d 54

loh, lester j.: b 33

longanesi, leo: a 30

lowry, fred: ¢ 65, 84

lubalin, herb: b 92; ¢ 113, 114, 115

ludekens, fred: b 30

m

mack, joseph ¢.: d 37
maddock, clark e.: d 115
matter, herbert: d 83
mayhew, marce: b47,79; d 50
mazzola, anthony t.: ¢ 38, 88
merlo, mario: a 32

miller, irving: b 83, 91

miller, robert: d 67,71

moore, phoebe: d 107

398

n

nathan, jacques: a 4
nelson, george: d 88, 99,103
noll, verne: ¢ 29

noxon, herbert: d 123

o

olden, georg: f 1,5, 12, 13, 14, 15,
16, 17, 24, 28

oliver, joseph w.: ¢ 35, 42, 98

owen, frances: b 68

owett, bernard s.: d 9

P

parker, jerome: d 130

parkhurst, ken: d 84

patin, ray: £ 19,30

patterson, ralph: e 8

paul, arthur: ¢ 93

pauletto-bittmann, alfred: a 8 )

peck, priscilla: ¢ 2, 8, 9, 18, 22, 26, 31,
33, 37, 39, 40, 41, 47, 49, 51, 104, 105;
e 18, 21, 26, 34

pedersen, ray: b 11, 19

pell, alfred: b 35

pellew, john e.: ¢ 55, 83

pfeiffer, jack: d 93

pineles, cipe: ¢ 59, 60, 63,81, 95;
e 25,28

pintori, giovanni: a 27

plattner, john: a 10

pliskin, robert: b 13, 76, 77 ;
d2,17,97

presnail, robert: d 75, 77

q
quint, bernard: ¢ 3,6, 44; e 35

r

rainsford, guy: b 78

rand, paul: d 66

recd, jamcs h.: ¢ 101

reedy, william: ¢ 110

reinsel, walter: b 7,8, 53; d 25, 32
rienecke, william: d 18

roberts, jack: d 31,53

rockwell, harlow: b 15; d 36
ross, andrew: f 27,29

rossin, lester: b 85

rostock, edward: d 6, 20, 30, 57
roston, arnold: b 57; d 94, 96, 106
roth, richard: a 19

runge, scott: b 28

8

sachs, f. peter: d 109
sandler, ted: b 46,49; d 56
saunders, richard : f 32
sauer, hans: b 23
savignac: a 40

scarfone, ernest g.: e 20

schiebold, herbert: d 113
schifano, vincent j.: d 128
schleger, hans: a 35
schlotter, easpar: a 23
schmith, andrew: ¢ 112
schommer, william: d 95
seiden, jack: d 89

shipman, art: b 36,44; d 49
shively, paul: b 25

sholle, maurice g.: d 48
shore, michael: f 33
sidchotham, jack: f 2
silverstein, louis: b 87
skolnik, jack: b 46

smart, wilbur: d 120

smith, edmund j.: d 9
smith, paul: b 3,47; d 1, 26, 129
smith, rollin . jr.: b 21,45; d 12
smith, ted: f 11

snyder, ken: f 30

spierer, william mck.: b 88
staples, robert: b 58
sternloff, donald f.: b 26
stone, loren b.: £ 7

t

tara, bill: d 15,125

tate, norman: f 6, 8, 35

taubin, william: b 41; d 10, 29,
38, 40, 44

taylor,r.: d 35

testa, michelangelo: a 29

thompson, bradbury: ¢ 7, 34, 79,
85,91, 116; e 29, 32, 33, 38

trasoff, victor: d 102

tscherny, george: d 88,103

tudor, charles: ¢ 1, 3, 4, 5, 6,
44,108; e 35

u
usher, frederick a., jr.: e 41

v
van bellen, walter: b 97
varlotta, veto: ¢ 72

w

wade, edward r.: e 11

wall, robert: b 70

weihs, kurt: d 82

weil, tycho: d 119

wells, stuart w., jr.: b 42

whitcombe, sydney: a 38

white, hugh: d 121

white, jerry: d 78

wilcox, howard: d 131

wilkinson, kirk e.: ¢ 56, 58, 69, 96, 109

witalis, rupert: b 49; d 56

wolf, henry: ¢ 75,78,92; e 1,7, 10,
17, 22, 24

wood, william: b 28



z

zelenko, harry: b 75; d 87,90
zink, lawrence: d 98

zumpe, herbert: a 21
zweybruck, emmy: e 41

artists and
photographers

a

aarons, ]eo: c 107
adams, albert: d 55
adams, hal: ¢ 53

adler, peter: d 86
altschuler, franz: ¢ 93
arbus, allan: d 6

arbus, diane: d 6
archive, bettman: d 50
audio productions: f 34

avedon, richard: b 10, 21, 70; ¢ 10, 12,
13, 25, 45, 46, 106; d 47; e 23, 27, 31

b

bobri: d 33

bacon-tirschel, associates: b 68

balet, jan b.: d 109; e 28; £ 85

bartholomew, ralph: d 16

bass, rudi: b 82, 84, 92

bassett, merle: e 2

battaglia, aurelius: b 15

bauman, marty: b 31; d 8,59

beaton, cecil: b 9

beattie, richard: b 55

beattie-watts studio: b 14

becker-horowitz: ¢ 34; d 110

beckman, anders: a 16

bednar, margaret: d 30

berkowitz, george: e 42

bernhard, kerstin: a 18

bischof, werner: ¢ 30, 48

blair, mary: d 13, 52

blanchard, carol: ¢ 49

blegvad, eric: ¢ 56, 69

bley, hy: f 29

blumenfeld, erwin: b 42; e 31,
47,104, 105

bock, lois: ¢ 90

bort:a 3

bouché, rene: b 19; ¢ 40,41

brackman, robert: b 33

bramberg, lars: a 12

brassai: ¢ 36

briggs, austin: b 18; ¢ 54, 71, 84, 86
brinkman, lawrence, staff sgt.: d 132

brody, judy: b 61, 63
brun, donald: a 5
buelow, jon: b 96
burks, ed: b 93
burris, bermah: d 57
burtin, will: e 37,44

[

carboni, erberto: a 26
carlton studio ltd.: a 38
carlu, jean: a 43
cartier-bresson, henry: e 30
cassandre, a. m.: a4l

cato, robert: d 42

cbs photo department: d 74
chaval: a 45

child, mrs. faith: b 53
children 7: d 112

chwast, seymour: d 108
clark, cle: d 18,19

cleff, bernie: e 20

coates, robert e.: ¢ 109
colhoun, stephen: b 48; e 43
commercial studios: d 128
conway, fred: b8

corcos, lucille: e 28
courtos, tom: d 35

cousins, ross: b 56

coyne, mary: e 38

cushing, lily: ¢ 88

d

dauber, elizabeth: b 80

de evia, edgar: ¢ 16,20; e 5
de harak, rudolf: ¢ 103
dehn, adolf: ¢ 70

deitch, gene: £ 8

del valle, joseph: d 108

de mers, joe: ¢ 66
derujinsky, gleb: ¢ 14
designer’s 3: d 89

de vries, dora: b 65
diamond, harry o.: ¢ 35, 42
dolobowsky, robert: b 51; d 58
dome, paul: ¢23

drake, kenneth: £ 9
dravneek, henry: d 55
drucker, boris: e 39
durfee, hazard: b 7

e

edstan studios: d 92
eichenberg, fritz: b 74
euisel, walter: b 87, 97
eksell, olle: a 18
elisofon, eliot: ¢ 3,6
erdoes, richard: d 93
erni, hans: b47; ¢ 113

f

faulconer, mary: e 7
fawcett, robert: ¢ 55, 83
follis, john: ¢ 101
favata, ray: f 6
ferguson, irene: f 32
finestone, esther: f 17
fisher, milt: d 86
fitzgerald, patrick: d 79
fletcher, david w.: b 69

flora, james: d 111
forsyth, renee: d 63, 65
foster, susan: d 108
fox, lorraine: ¢ 32
fraker, william a.: f 30
frangois, andré: a 39
friduss, gene: b 54
friedberg, thea: ¢ 61
friedeberger, k.: a 34

g

games, abram: a 33
garretto, paolo: a 29, 32
gannam, john: b 22
gavler, martin: a 14, 17
gay, albert: e 28

gaydos, john: b 81
gering, joseph: d 104; e 39
gescheidt, alfred: b 75
gill, leslie: d 12, 23
ginsti, george: ¢ 98
glaser, milton: d 108
glenn, james: f 3
gluckmann, gregory: c 62
gollin, pat: d 101

goro, fritz: ¢ 108

goto, byron: f 27

gould, jerome: d 80, 105
graboff, abner: b 88; ¢ 87
graves: ¢ 33

greene, milton: b 37; € 110; d 21, 121

gregori, leon: d 124

griffin, arthur: d 116
grignani, carla: a 31

groth, john: ¢ 92
guayosamin, oswaldo: e 36
guidi, robert: d 41,81; £ 10

h

haas, ernst: ¢ 1,4,5

haberman, henry: b 39; d 122
hanzl-hanzl, inc.: d 9

halsman, phillipe: d 46, 92
hankinson, fred: f 23

hansen, james: b 26

harper, charles: d 98

harvey, paul: f 21

hebald, milton: b 57; d 96, 106

helburn, william: b 5; d 38, 45, 48, 70

helck, peter: b 24

hill, james: ¢ 67
hoffmaster, paulr.: €8
hornig, g. w.: a 24

horst, horst p.: ¢ 24, 51
howard, hoyt, inc.: d 119
howard, william: e 38

J

jacovleff: ¢ 39

janson, henri: d 39
johnston, scott: d 114, 117
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k

karl, james: b 28
karlin, eugene: e 12
karstrom, susan: b %4
keller, lew: f 19
kirby, jason: b 92
klauck, edward: b 27

1

lazarnick, george: b 34; ¢ 27
leckie, hubert: ¢ 99

lee, doris: ¢ 60; e 38
lefkort, alan: d 75, 77
léger, fernand: a 46
leibowitz, matthew: ¢ 112, 126
leombruno-bodi: ¢ 17
léonard, josse: al
lewitt-him: a 36

liberman, alexander: e 18
libra studio: a 2

lindner, richard: ¢ 75; ¢ 28
lionni, leo: d 27, 60, 61
litwin, richard: e 10
loebel, herbert: e 41
lohrer, hanns: a 22
lombardero, joseph: ¢ 115
longanesi, leo: a 30

low, joseph: ¢ 79; d 102
lownds, hans: b 11
lubalin, herb: b 89, 92
ludekens, fred: b 30
lukens, victor: f 31

lynch, brenden: ¢ 94

m
maccari, mino: a 28
madison, fred: f 19
malcles, jean-denis: a 42
mandel, howard: f 13
moroz, wynn: d 20
marshall, robert: b 81
martin, david stone: b 73,85; ¢ 72, 81;
d51;f14,16
martin, fletcher: ¢ 58, 96
matsumoto, tosh: b 76
matter, herbert: ¢ 50; d 83
maxey, dale: e 9
maya, otto: ¢ 28, e 43
mayliew, marce: b 3, 79; d 50, 129
mckie, roy: b 78,91; d 127
mclaughlin, frances: ¢ 15, 21
mcnear, everett: b 40
mednick, louis: d 91
mednick, seymour: e 39
mednick, sol: b 64; e 39
melendez, bill: f 33
melnicoff, mitzi: e 40
menaboni, athos: d 26
merkling, erica perl: ¢ 89
mili, gjon: ¢ 114
miro, joan: e 32

monroe, robert: b46; e 3
moore, phoebe: d 107
morgan studios: d 115

n

nathan, jacques: a 44
neal, meg: b 59, 60, 62
nicholson, sam: f 10
nitsche, erik: d 32
nyholm, peter: b 90

(1]

olden, georg: f 1,15, 24, 28
olson, maribeth: ¢ 25
oppenheimer, gerard: d 131
orkin, ruth: b 52

osborn, richard: b 49; d 56
osborn, robert: b 58; ¢ 43

P

pahmer & littman, inc.: f 26

paine, wingate: b 32, 43; d 29, 40, 44

palmer, arthur: b 83

parker, al: b 17; ¢ 57, 64, 77, 80, 82;
d 14, 28,130

parkhurst, ken: d 84

patterson, russell: f 31

peck, priscilla: e 26

penn, irving: b 1,2,23; ¢2,9,18,
26,37;d 4,5,11; e 34

perl, susy: e 43

pertchik, bernard: d 7

pertchik, harriet: d 7

pintori, giovanni: a 27

plucer studio: d 34

r

radkai, paul: d 22

rand, marvin: d 68

rand, paul: d 66

ranghusen, lennart: a 15

rapp, jean layton: d 67

rawlings, john: b13; ¢22;d 2,17

real, jim: d 64

reed, james h.: ¢ 101

rehberger, gustav: ¢ 68

reiss, wallace: ¢ 111

resmor, m.: a 4

richards, joe: e 38

ries, henry: d 129

riggs, robert: b 25

robinson, ione: ¢ 38

rockwell, norman: b 4

rose, ben: b 50; ¢11,19; d 3, 69;
e 13,16, 25

rossin, lester: b 80

roston, arnold: d 94

roth, sanford: e 17

ruffins, reynold: d 108

rutledge,dick: b41; ¢8; d10; e 21

8

samberg, rouben: e 15
savignac: a 40

schiebold, herbert: d 113
schindelman, joseph: d 76
schneeberg, robert g.: b 95; d 36
schwabe, heinz: a 25
schuitzer, paul: d 95

scott, howard: d 123

searle, ronald: a 37

shahn, ben: ¢ 59,74; ¢ 22,28
shaw, mark: b45; c44; e 35
shipman, art: b 36; d 49
sickles, noel: b 38

silverman, harold y.: ¢ 100
singer, george: f 21

smith, william a.: b 20

snyder, jerome: b 35, 89; ¢ 102; e 14
sokol, bill: b 72 .
somoroff, ben: b 66, 67 ; e 29
sorel, ed: d 108

sovfoto: e 11

stabin, howard: d 85

stahl, ben: ¢ 78

steinberg, saul: f 2

steinberg, sid: d 71

stern, bert: b 6, 12

stewart, john: e 19

stock, dennis: e 24

stoller, ezra: e 44

studio associates: d 100
sudler and hennessey: b 89, 92
suzuki, john: d 97

t

tam, rouben: ¢ 76

tara, bill: d 15, 64, 125
theisen, earl: e 36

thompson, bradbury: e 38
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e 36

crowell-collier pub. co., the: ¢ 55, 83
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morton salt company: d 7

muntz tv: f 33

mutual broadcasting system: b 57;
d 96, 106

n

national broadcasting co.: b 51,97;
d 46, 58,92; £ 3

national dairy products corp.: b 34
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u
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vogue: ¢ 2, 8,9, 18, 22, 26, 31, 33, 37,
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w
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wcbs-tv, new york: f 28

weintraub, wm. h., & co., inc.: d 66

westvaco inspirations for printers:
e38

weyerhaeuser timber eompany: b 30

what’s new: ¢ 111

woman'’s day: ¢ 56, 58, 69, 96, 109
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translation

of this annual

theodore anderson

jean carlu

alfred m. frankfurter
alice golden

thomas b. hess

herman landshoff

mrs. constantino mivola
claude de thierry

rolf tietgens

ruth 1. yorck

photography assistanee

" in this annual

adpix
richard avedon

_ stephen colhoun

samuel dinin
henry dravneek
jack flynn

irving penn
lawrence joseph
berni schoenfield
roy stevens
scovill

somoroff




english

art director

les francais

directeur artistique

designer dessinateur
artist artiste
photographer photographe
agency agence
advertiser client
publisher éditeur
publication publication
category catégorie
magazine revue
newspaper journal
advertising publicité
editorial éditorial

art art illustratif
design dessin
switzerland la suisse
sweden la suéde
germany P’allemagne
italy Pitalie

great britain

france

la grande bretagne

la france

italiano

direttore artistico
artista commerciale
artista

fotografo

agenzia pubblicitaria
inserzionista
editore
pubblicazione
categoria

rivista

giornale

pubblicita
editoriale

arte illustrativa
disegno

svizzera

svezia

germania

italia

gran bretagna

francia

deutsch svenska
werbeleiter konstdirektor
gebrauchsgraphiker skisserare
kiinstler konstnar
photograph fotograf
werbeagentur agentur
kunde annonserare
verleger utgivare
veroffentlichung publikation
kategorie kategori
zeitschrift tidskrift
zeitung tidning
werbung annonsering
redaktionell redaktionellt
kunst konst
gestaltung skiss
schweiz schweiz
schweden sverige
deutschland tyskland
italien italien
england storbrittanien
frankreich frankrike

the typographical style

[continued from page 314]

. then haven’t you applied different
rules to headings and to body type
throughout this hook?

. yes, these rules are based on separate
functions. in body text there is a real
need of designating the start of
sentences and indicating proper names
with bold-faced letters; in these
headings there is no need of
designating the former.

. why, in headings, didn’t you use
bold-faced letters with the light-faced
words to designate proper names such
as switzerland ?

. in headings it is reasonable to employ
all light-faced words, if it is reasonable
to use all hold-faced words, in a
consistent fashion. in this book it was
especially so because the headings are
all in the nature of listings or single
titles rather than long sentences.
furthermore, the complete contrast
of bold words and light words without
black letters is more aesthetically
pleasant.

. but wouldn’t it be more consistent
with the basic plan if headings as well

as body text used light type with bold
letters for capitals?

a. it would be consistent but perhaps not
as efficient or interesting for this
problem as the style employed here.
each job needs to be analyzed and

executed according to particular needs.

if headings were long statements or
several sentences, the rules for the
body text might be applied with
reasons of efficiency.

q. do you have any conclusion about
this discussion of style?

a. only that it, unlike the preceding part
of the discussion, which was about
a basic plan, simply concerns style.
such matters are up to the individual
designer and his particular problem.

the grammatical style

q. in the listings of entries throughout
the book, why haven’t you adhered to
the chicago manual of style in such
matters as italicizing the names of

magazines, such as good housekeeping,

life, et cetera?

a. in these listings, the word “magazine”

appeared directly before good
houseleeping, life, et cetera; therefore
it was not necessary to use italics for
clarity of meaning. they would have
made the listings less readable and
less pleasing aesthetically.

q.

q.

why haven’t you adhered to the style
manual in body text?

this decision was a purely personal,
aesthetic one and was not submitted
as a progressive idea, as was the
lower-case plan of typography. the
consistent use of roman and avoidance
of italic letters was done in adherence
to the style established in the listings
and headings, which constitute the
main written content of the book.

this bowing to aesthetic reasons
seemed permissible in a book devoted
to art and design and where italics
would have contributed little to
readibility.

the 34th annual

having just completed the 33rd
annual, and if you were to do the
book next year, would you

make any fundamental changes in
the design?

. yes. the same page size would be

maintained to afford library relationship
with preceding annuals. however, it
would be a horizontal book, bound at
the short edge. every page of selections
would be divided by a dotted line in the
center and accommodate two sizable
reproductions.
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donald deskey
edward p. diehl
vincent di giacomo
rocco di marco »
kenwood dixon
gerald doe

peter donald

luis n. donato

club

hector a. donderi
albert dorne
henry dravneek
carle a. drewry
william duffy
vincent j. dunn
rudolph dusek
edwin eberman »
bernard eckstein
peter edgar
james park elliott
ralph ellsworth
wallace w. elton
frank eltonhead
robert j. ¢. engel
george d. erben
suren ermoyan
louis-marie eude
george m. failes
charles faldi
gunnard h. faulk
jack featherson
leonard fellows
michael fenga
edward fischer
charles k. fitzpatrick
james r. flora

j. walter flynn
robert foster
charles j. freericks
ernest frey

I. w. frohlich
robert gage
edward gambale
joseph t. gauss
alberto p. gavasci
donald gelb
walter b, geoghegan
carl h. georgi
edwin a. georgi
joseph gering
joe geyer

richard b. gillis
george giusti
walter glenn
seymour r. goff
willard b. golovin
juke goodman

ed gralham
joseph groner
walter grotz
nelson gruppo
gerard guarch
lurelle v. a. guild

arthur I. guptill
robert h. hack

syd hahner
wallace f. hainline
a. halpert

thurland hanson »

henry mitchell havemeyer

arthur hawkins, jr.
eldridge d. hedges
cugene heiffel
budd hemmick
everett w. hencke
james d. herbert »
ira herrick

george w. higgins
john j. hill. jr.
lejaren a hiller

a. russell hillier
grant i. hipwell
frank hoctor =
hoyt howard

a. m. huntington »
allen f. hurlburt
george ¢. hurrell »
howard e. imhoff
william a. irwin
cdward g. jaccoma
john jamison
harry janson

rolf jensen

john b. johnson
peirce johnson
bob jones

robert a. jones »
roger joslyn
george o. kalmar
m. r. kaufmann
leslie michael kay
tom s. keil
ambrose j. kennedy
norman kent
myron w, kenzer
john kiely

cle kinney

frank e. knight
william knudsen
william kolliker
oscar krauss
george krikorian
joseph lacay

abril lamarque
paul r. lang
orestes s. lapolla
john j. larkin



elmer lasher

w. stuart leech

acy r. lehman
james j. leindecker
andrew lessin
alexander liberman
reeve limeburner
bert w. littmann
frank a. livingston, jr.
richard lockwood
lester jay loh

jack g. long

william 1. longyear
arthur t. lougee »
fred ludekens »
oscar lunden
laurence lustig
edmund marein
brucc j. marengo

al marshall
raymond m. martin
james a. mathieu

c. b. mayshark »
anthony t. mazzola
louis menna

calvin merrick
william messerschmidt
eugene milbauer
charlcs f. miller
beaven w. mills
philip t. mitchell
edward f. molyneux
james 1. monley
kenneth e. morang »
wm, r. morrison
thomas throck morton
lester a. moser
tobias moss

edward f. mottern
norman b. mullendore
jacob a. munch »
nickolas muray
byron j. musser »
ralph mutter

lloyd b. myers »
robert mceallum
charles e. mcenrdy
john t. mcgovern
irwin mckoy
thomas f. mcmanus
thomas neary

joe h. neebe
andrew k. nelsen
jerome s. niblette
walter k. nield

erik nitsche

verne noll

herbert r. noxon
wm. oberhardt
harry f. o’brien
georg olden

ernest m. olsen
lawrence olson
garrett p. orr

nils ostberg

sydney oxherry
tony palazzo

paul e. parker, jr.
william paxton =
john peter

walter r. peters
jack lionel pfeiffer
joseph b. platt
robert pliskin
william t. pompilio
j. erwin porter »
nathaniel pousette-dart
carl f. pribus
daniel j. purfield
tom quinn

paul rand

shelden reed

wm. h. reinhardt
edward rethorn
paul d. rensch
king rich

edwin c. ricotta
franc ritter
herbert roan
alexander william robbie
bruce e. roberts »
edwin a. roberts
frederick h. roberts
james eampbell robertson »
george roche

harry rocker

julian rockmore
harlow rockwell
leonard a.romagna
paul roman

lester rondell
morris L. rosenblum
richard ross

arnold roston
henry n. russell
donald ruther
russell f. rypsam
everett w. sahrbeck
leonard a. st. louis
george samerjan

ted sandler

hans sauer

edwin e. sauter =
bernard saxon
richard f. schmidt
william h. schneider
richard schroder
barney schultz
frank r. scoppa
howard scott

ralph h. seberhagen
mark seelen
arthur seller

fred sergenian
william serio
albert b. serwazi »
george shealy
william sheldon
charles silver

john a. skidmore
jack skolnik
wilbur smart »
edmund j. smith
frederick a. smith
george L. smith
jack j.smith

lann b. smith

paul smith

robert sherrick smith
roger mcelhone smith
rollin ec. smith
michael j. smollin
alex d. sniffen

carl r. sodi

alan m. soloway
ben spiegel
william mck. spierer
harvey a. spooner
roy f. spreter

lee j. stahl

karsten stapelfeldt
alexander stauf
william b. stein
alfred b. stenzel
robert k. stephens
martin stevens
walter stocklin »
harold p. stoll
loren b. stone
robert wilson stone
otto storch

william strosahl
ladislav sutnar

j. gilbert sutton
clarence switzer

* non-resident member

lonis szalay
salvatore j. taibbi
harold d. tannar
melcon tashian
norman tate

louis thommes
bradbury thompson
seymour thompson
roy w. tillotson
john hepburn tinker
gilbert tompkins
hubert f. townsend
irving trabich
victor trasoff
adolph treidler
vincent trotta
frederick truchsess
j- robert trumbauer
robert j. tucker
charles w. tudor
edward turano
deane uptegrove
anthony j. vaccari
walter van bellen
ernest vanda
robert velde

kurt h. volk
edward r. wade
walter a. wagener »
joseph o. wallace
everett walsh
richard j. walsh, s,
john wedda »
tycho r. weil

abbot a. welsbord
arthur weithas
george a. welch ¢
sidney a. wells »
robert west

ned wheaton

jere h. whitehead
walter whitehead
elwood whitney
gordon m. wilbur ¢
kirk e. wilkinson

frank chapman williams »

richard d. williams »
georges wilmet »
ronald 1. wilson
edmund witalis
richard h. woolfolk
frank yelinek

robert w. young
jack zasorin

thedor ziesmer
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colophon

textured papers ecurtis paper company:
stoneridge text, blue; made in the u.s.a.

international paper company:

ticonderoga text, green, wove; made in the u.s.a.

stevens-nelson paper corporation:
dutch charcoal, blue; made in holland
fabriano cover, red; made in italy
natsume, green; made in japan
natsume, red; made in japan

rives, white; made in france

schlosser paper corporation:

elephant hide, blue 14; made in germany

strathmore paper company:
beau brilliant, lido yellow, made in the u.s.a.

silverflake, white, made in the u.s.a.

coated papers crocker, burbank paper, inc.:

art gloss, white, made in the u.s.a.

paper distributors the canfield paper company
hobson miller paper company, inc.
perkins & squier company
schlosser paper corporation

stevens-nelson paper corporation

typefaces text: bodoni book and bodoni bold

mergenthaler linotype company

display: bodoni book and bodoni bold
american type founders

lettering large division page letters:

tommy thompson

black engravings the beck cngraving company
capper engraving company, inc.

eagle engraving company

color engravings the beck engraving company
the condé nast engravers
knapp engraving co.
sterling engraving co.

superior color company
typesetting, binding american book-stratford press, inc.

presswork american book-stratford press, inc.: coated stock
hallmark-hubner press, inc.: textured stock

cover cloth the holliston mills, inc.: aldine, linen, black

production h.d. vursell, manager

jane sneyd, advertising
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