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Just like Grandma used to make

Not everyone has a Chinese grandmother, so maybe
you've never tasted real fine old fashioned Chinese home
cooking But you don't need a Chinese grandmother to do
that All you need 15 frozen Chun King 1t's made the same
way, from fine_tresh ingredients and authentic Cantonese
recipes And Chun King flash-freezes it, 50 it arrives in
your kitchen exactly as fresh as it leaves our stoves. Your
grandmother will love it, whether she’s Chinese or not.

Egg foo young 15 an omelette
with a Chinese accent. Put a few
patties on bread and have an egg
foo young sandwich, a5 a snack.

Here's a switch for shnmp or chicken chow maln, Serve it
over waflles or spaghetti. How international can you get?

This s
Egg foo
young”’

in
Chinese.

Who ever heard of a Frozen Chinese Dinner! And who
ever thought Chinese food could taste so fresh?
LI G This one’s chicken chaw mein. You hke? You betchal
may put potatoes out of business!

Egg olls are great as a hot appetizer,

Or =erve them at your next cacktad
rt : when the compliments

commng in, try to look inscrutable!!

start

Keep a great
Chinese chaf
in your treezer!
The finest,
freshest
Chinese food

| 13 trozen

by Chun King.

ART DIRECTOR MARVIN MITCHNECK
DESIGNER MARVIN MITCHNECK
PHOTOGRAPHER IRWIN HOROWITZ
COPYWRITER BOB OKSNER

AGENCY McCANN-MARSCHALK CO., INC,
CLIENT CHUN KING CORP.




ART DIRECTOR EDWARD ALMGREN

DESIGNER EDWARD ALMGREN

ARTIST CHARLES SAXON

COPYWRITER AL HOFFMANN

AGENCY BATTEN, BARTON, DURSTINE & OSBORN, INC.
CLIENT THE NEW YORK TIMES

ART DIRECTOR MALCOM MANSFIELD
DES!GNERS MALCOLM MANSFIELD / JAY HAAS
PHOTOGRAPHER SIDNEY MEHRING
COPYWRITER LESTER THAYER

AGENCY VOGUE PROMOTION DEPT.
PUBLISHER CONDE NAST

CLIENT VOGUE

Ooes yaus newspaper  braak down ot Wosdtwr?

- 0

VOGUE

VOGUE delights the eye, sparks the imagination: (and starts the buying) of 3,500,000 discriminating women
1t presents more editorial pages of fashion and fashion ideas than any other women's magazine in America
VOGUE attracts the business eye of America too. For what “VOGUE Says seils in stores across the
country—first to our readers and then to the mitlions of other women who follow therr lead. Adverhsers

of all kinds know that as an eyecatcher (and a pocketbook opener) VO gets to and sells their most
mportant customers on bath sides of the.counter. Remember that it it's in VOGUE . . #'s i vogue!



ART DIRECTOR ROLLIN C. SMITH, JR.
PHOTOGRAPHER TANA HOBAN
COPYWRITER LEE THUNA

AGENCY OGILVY, BENSON & MATHER INC.
CLIENT SEARS, ROEBUCK AND CO.

How helps your daughter

choose her first bra

Bring your daughter to Sears, Roebuck and Co. for
her first bra and girdle. Sears figure experts are trained
to select the correct garment for every woman. But

I
they take special pride in starting a youngster out right.

EMEMBER the day you bought your first bra? Was
it an exciting, grown-up kind of day? Or awk-
ward and embarrassing®
Sears takes great care to make sure its young cus-
tomers remember this day with pleasure. Sears bra and
girdle people know how to make your daugheer fecl
at esse. Many of them are graduate ficers. This means
they have compleced Sears highly comprehensive
figure-firing training course—and passed 3 stiff writ-
ten and oral examination.
Nobody asks, “What size?”
Your daughter's firsc step for her first bra at Sears, is
ino the fitting room. The Sears graduate fitcer will
keep her measurements on file at the store —and bring
g

elastic in the Chirmode Cardtex® bra wears lomger

than any other clisic tesced in the Sears laboratory.
Free alteration—on the spot

1f 3 garment doesr ' fit you exacely, i must be altered.

Offten the Sears fiter goes right to her sewing machine

and makes darts and tucks on the spot. Free.

Other alteratiors are free, too. Taking in the hips of
an “all-in-one” for a woman with a full bust and small
hips. Placing flan el strips inside a girdle for exera
comfort. Changing the position of garters. Special fit-
ting of surgical an maternity garments.

Sears frters know every woman can have a berter
figure—with a bre or girdle thar fts

The Sears way of doing things
This kind of professianalism is the Sears way of doing.

them up to dare a5 she g
change. This written record liss her size, figure type,
style of bra and the fitter's comments.

b

When you g to Sears to buy a bra or girdle, the Sears
fiteer can messure you as carcfully. t00. And when you
chouse a Charmode bra or girdle at Sears, you can be
sure of its quality and workmanship. For example, the

| Youll find Sears Chdrmode bras ond girdlys in Sears siores and in

the Sears caralog. Yo can't get betcer quality for the wioney. The
same shirig goes for girls’ slips and petticonts. The siip this girl by
g it ust $1.98. Remeniber, s

things. You find it in il déparements—and in all Sears
pesple, from gradaate fteers to home decararors to
TV repainmen. Aad wvery salespersun in every one of
the 740 Scars stor=s.

istheir finickr arrention to detai chat thakes Sears
2 “customer’s sore’'— and lets Sears offer its famous
promisc: Sarisfactien guranteed oy your ey back,
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EACH DAY HUMBLE SUPPLIES THE XNERGY OF 10,000 MILES OF GCEAN SURF!

ART DIRECTOR TONY J. CAPONE
DESIGNER TONY J. CAPONE
PHOTOGRAPHER KAY TAGAWA
COPYWRITER JOHN BLOUGH

AGENCY McCANN-ERICKSON, INC.

CLIENT HUMBLE OIL & REFINING COMPANY
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GLARE...
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For 4% cwn specual coveray
and suppicmenting the pooled rs
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ART DIRECTORS LOUIS DORFSMAN / AL AMATO

DESIGNERS LOUIS DORFSMAN / AL AMATO
ARTIST AL AMATO

PHOTOGRAPHER CBS PHOTO
COPYWRITER ROBERT STRUNSKY
PUBLISHER CBS TELEVISION NETWORK
CLIENT CBS TELEVISION NETWORK

broadcast by the CAS Radio
Ketwork with UBS News corre:
pondem Datias Townsend a3y
anchor man”and At Godieey
providing commentary
To pecture the course of ihe
1ight, 3 moded of the capsule will
b mowed by magnets on a fat
projection map showng the a3
lronast's toration at any gwen
moment In additsan, two an
matrd globry will 400 erves) e
OBl course
mow 10 LY & CarsuLE
CHS Meas wilk alsg peesent 8
stshing demonsirition of how 19
By~ s capaute 18 2 wociat 20
minute hilmed coport showing
an enginyer manipulating 1he
controis of 2 capuie soemteal to
the \pace Cratt careyng
i o s ourney
From | ondon Pari. and Mot
[cow CBS Nrws cormmapondents)
will report forrgn reactiony to
Ihe flight, while 11 Wantungion
CBS News reporters Hoges Mudd
and Nesd Strawser @il dewcribe
Comressionsl sactiom and the
Stalrs Intornination Agen
[cy's tromicanty thiowitou the
wouta,  1om New Yors CBS News,
Moscow cortespongunt Maren
MatD st UN carterpondend Rech-
40 € Hotteiet il describe the
Soewt man in-spate program
and Contrast the relatve secrecy
of the Runvian espesence with
e 1utl bty sumaunding the
| Amesc an ettor
FamnY REACTIONS
in Mew Concord. Onsa, Colone!
Glenn's hore town, CBS News.
correspongents, Harry Reasoner
and Haghes Rudd will interyiea
the astronaul’s parents and r
port the mass gatherng of ihe
town's 2100 gatizens at Mushin
gum College 1o walch the bioad
cast In Ariinglon, Varginua, CBS
News correspondent Nancy
Hanschman wil report the reac
s of Mrs Glenn, her chaldenn.
400 her parents at thew home
For \he benetit of the 1hou.
commuters ang
n Grand Central
Station, & gent screen will re.
port the thght. as CBS News
cortrspondent Doug £dwards
moves thiough The crowds to prch
1 he: reactions of the publc
Finaity, o a1l goes sccording fo
credute CBS News will
2 ppcu veport tomortom Nt
1 7,30 pm revewins; the high
JhiS of the B2y events and .

with tap NASA ofticials loliowny,
I complelion of the figght
Tomorrow il be § day to e
member oy elevriion Once 38
emansirates &% unigue powe 10
niarge ard Gregen e eang of
human eeperience. From the
s earty fghi L0t twilnghl's
Lant peamurng, you €3n soe 4 #ll

CBS®2




KERWIN H. FULTON MEDAL

24-SHEET POSTER

ART DIRECTOR/DESIGNER STAN JONES

COPYWRITER JANET BODEN

(LA) AGENCY DOYLE DANE BERNBACH, INC.

CLIENT COMPETITION MOTORS / REYNOLD C. JOHNSON
PHOTOGRAPHER BERNARD GARDNER

S —— e g ————— Ty Y T e——— 1 B S S, ot B S Syt S s SIS WSS et o S S e

.--ﬂ-.-mjnlmrmmnlmn W DR 0 o8 e O e e 078 ! N ST g 14 U e T

ERR B 008 T e il 2 T e ke Lo T PRTTRIPA ey g DU | 2o P3N SRR A e T e WL e e e 1 va Sl VER B L Vi YA A

P W (N e BB bt (S o 0 Y g g s BL e o T R Y T R L SRR RO L N Ak A T s o, VI e TR i W . W
¥ A " & \ 3 vl 4 1 WL 3 £ "y

\

Two can live as cheaply as one.




ART DIRECTORS GOLLIN, BRIGHT & ZOLOTOW
DESIGNERS GOLLIN, BRIGHT & ZOLOTOW
ARTISTS GOLLIN, BRIGHT & ZOLOTOW
PHOTOGRAPHER ROGER MARSHUTZ
COPYWRITER MILTON ZOLOTOW

PUBLISHER SIMPSON LEE PAPER CO.

CLIENT SIMPSON LEE PAPER CO.



Our beer is 50 years behind the times

Our beer is 50 yeors behind the times

e ute vhole grams oaly, masyrupe o etiscts

ook, = hnarks o A
To s doy. me mabe oxs ders from the Knevest,  mavurty A i
teboraiory whack, raght down the mddl of the glas A

{and we're provd of )

yroes when )
o 10 mak b the d way | e plaenar wth the o i body
Bt | g you're got something that s good a0 characier The pavcncr that s {42 highly

Our beer is 50 years behind the t;ﬁesv

ART DIRECTOR BOB GAGE
PHOTOGRAPHER HOWARD ZIEFF
COPYWRITER DAVID REIDER

AGENCY DOYLE DANE BERNBACH INC.
CLIENT WEST END BREWING CO.




Our beer is 50 years behind the times

e anvbody wild want 10 mudernuze the tas of a

e chuore grade malkard hops, and we don 1 skimp

W sl make a trachtions] prlsenrt ot out brewers
v we sull Pk 1 the okd way The was vy Lither
e Duke

ttanatural fer? st o Mo arteficral carbonation
What 4 differ nox 2 miaken when sou do i1 this was

of Buden n the Black }orest
i3 made from the harveal, oot fram the lahoratory
We rae whole grams only; no syrups or eximcts e

The bead 1 thurk ava ereamy and 1t leaven a e lace
callar on the ada of th glass porng dewn
It has maturits and body and character

You pcat tthe ddwa. it & mhurk siraight own,

the midel. of e g ane If 1 vacan v ake one punch
R -

T e of .1 e 1 Ut b
Yew mas like Lorvas may en. Bal

Wi | Mo, Prosdent, Too ey

£2d firmarng Comprny of Ve, N.Y
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Our beer is 50 years behind the times
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“She was one of the most umappreciated people in the world.”
wa Loga o

ART DIRECTOR HERB LUBALIN
DESIGNER HERB LUBALIN
PHOTOGRAPHER BERT STERN
PUBLISHER EROS

CLIENT EROS

ART DIRECTOR ALLEN F. HURLBURT
DESIGNER ALLEN F. HURLBURT
PHOTOGRAPHER ART KANE
PUBLISHER LOOK MAGAZINE

THE
POWER OF
WORDS

They siogl They Rt ey Thay e e were M S L AN KBS P EARIE

uan's fist smoncasrable feat of magic. They bberted us o
from sgnorance and our barbarous past. For without these J ize

‘ 3 I have thee not, and yet | ser thee stll.
marvelous scribbles which build letters into words, words 4

N » ] d creeds An thou niot, Gatal viuna, sennblc
iNto sentences, sentences |m;‘u)m.-m1 lsrqcnces and creeds, To fecling 1 10 sighit oc art thou but
man would be forcver confined to the sclf wolated prsanof J“"‘"m Sl |

the scurtlcfish or the chimpanzee PR e e TS
“A picture 15 worth ten thousand words.” goes the time- e thee yet, m forn au palpable
wom Chinesc masmm. "But.” one writer tarcly said. “it takes A S

words to say that ™ Mine eyes are made the fouls

We live by words: tove. TaUTR. Goo. We fight for words: St ey,

FREEDOM, COUNTRY, FaME We dic for words: LIBERTY. GLORY, O chve worth all he rests [ see chee stil.
wonok They bestow the pricless gift of articulacy on our Py e
iminds and hearts—from " Mama” to “infinity.” And the men i blood,

who eruly shape our destiny. the giant who teach s, inspire Which was not 50 before. -

us, fead us to decds of immortaliey are those wha use words There's no wich dung:

with clariry, grandcur and passion: Soctates. Jesus. Lucher, it is che bloody bustness which nforms
Lincoln, Churchill Thus 10 snine eyes. —Now o'er the

In the following pages, an imagmative photographer has ane halfworld

wanslated six passages from our literature into his own visual Natute scems dead. and

ionages. 1¢ s firsing that thus mterplay of words and pictures wicked drearun abuse

appear duning Nauonal Library Week (Apral MS when The curean’d ilee

Aniericans, caught between aifluence and anxicty, may again
give thanks for the cndiess riches in the kingdom of print. ek aer . st

PHOTOGRAPHER BY ART KANE




ROBERT LOUIS STEVENSON
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ART DIRECTOR BERNARD QUINT
PHOTOGRAPHER LEONARD McCOOMB / COVER BY RAY ATKESON
PUBLISHER TIME INCORPORATED

Vast and changr .
beautifial in all its moocls,

SPECIAL it e . 3 The Seven
DOUBLE s b
ISSUE

68 color
articles by RO
JAMES N
EUGENE BURBICK

TWO-IN-ONE t5suE 35 ceNTS T

T

Sunset over o s
. bty
Manila Harbor Zimmriisuters, T Y RS A T e e




Shore

The

ART DIRECTOR HENRY WOLF
DESIGNER SAM ANTUPIT
PHOTOGRAPHER GORDON PARKS
COPYWRITER GORDON PARKS
PUBLISHER HARTFORD PUBLICATIONS
CLIENT SHOW MAGAZINE

» Surf in Hawalil

Norwvaster

Off Gloucester
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ART DIRECTORS ALLEN F. HURLBURT / PHILIP SYKES
DESIGNER PHILIP SYKES

ARTIST—BACKGROUND JOE EVLA “AFTER ROUSSEAU"
PHOTOGRAPHER MICHAEL A. VACCARO

PUBLISHER LOOK MAGAZINE




ART DIRECTOR BOB GAGE

WRITER JUDY PROTAS

AGENCY DOYLE DANE BERNBACH INC.
PRODUCER ERNIE HARTMAN

PRODUCTION COMPANY RMP INC.

CLIENT CRACKER JACK COMPANY
PHOTOGRAPHER QR ARTIST ERNIE CAPARES




ART DIRECTOR DON MILLER

WRITER ROBERT McTYRE

AGENCY CAMFBELL-EWALD CO., DETROIT
PRCGDUCER DICK WILLIS

PRODUCTION COMPANY ALEXANDER FILM CO.
CLIENT CHEVROLET DIVISION OF GENERAL MOTORS
PHOTOGRAPHER OR ARTIST ROGER MONTERAN

o - c—

ART DIRECTOR LEE SAVAGE

WRITER LEE SAVAGE

ANIMATION DIRECTOR JACK SCHNERK

AGENCY CAMPBELL-EWALD CO., DETROIT

DESIGNER JOANN MITCHELL

PRODUCERS ABE LISS / SAMUEL MAGDOFF

PRODUCTION COMPANY ELEKTRA FILM PRODUCTIONS, INC.
CLIENT CHEVROLET DIV. / GENERAL MOTORS
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The best thing about Schrafft's coff

1

ART DIRECTOR BOB MILLER

DESIGNER BOB MILLER

ARTIST STANLEY GLAUBACK

PHOTOGRAPHER IRWIN HOROWITZ
COPYWRITERS HANK SEIDEN/RICHARD FITZHUGH
AGENCY McCANN-MARSCHALK CO., INC.

CLIENT FRANK G. SHATTUCK CO.

SCHRAFFT'S OU




When you're in New York, come to 11 East 36th Street. Your eyes will light up.

w of authentic

subtle moods |

years the most $14 for $75 e h ¢

¢ for your free .

reet, NewYork ng t i

The sparkle of magnificent crystal chandeliers, th

e warm gl

or

In Crucage come o 1267 1 R 2819 South Brosdery Fat wvest o agertere Dem |5 A #EN NY @ ament Touro Bt “ew Yurk Concoger - rmtinge o amrey
2 3
ART DIRECTOR HERB LUBALIN ART DIRECTOR WILLIAM TAUBIN
DESIGNER HERB LUBALIN PHOTOGRAPHER ELLIOTT ERWITT
PHOTOGRAPHER ART KANE COPYWRITER LORE LIONEL
AGENCY SUDLER & HENNESSEY, INC. AGENCY DOYLE DANE BERNBACH INC.
CLIENT LIGHTOLIER CLIENT THE FRENCH GOVERNMENT TOURIST OFFICE




Just like Grandma used to make

Net evaryone has

yver tasted
Cooking B you g0
hat All you newd 8

Fes too youne e en omeie
2n 4 Crineme aceert Put 2 few

T~
(312230
prTee

ey
nack

Eg@ 1o atw grewt 21

2 hot sppetuzer,
O sorve tham a1 your mest cockind

Citess' et
[ i
| e “When ,as I(ha ha ha)call her, antastic sto
P riesapood at Georges Kaplan she simply had to have it. And when she nudged e into
vy Chon Keng. his salon st 730 Fifth Avenue how could | say No? Even a mers male under.
A e ST A S o 8,2 3 St e e e
oot et e RESTRALEERAE S i R which Georges Kapian Imports from Denmark. Finland, Norway and S
I expected 1t to cost a fortune. At $2500, this stole Ts a steal. Tomorrow 'm
buying another one. .for my mother. She's only 5 foot 2 but 3 reat doll.
5
ART DIRECTOR ONOFRIO PACCIONE
ART DIRECTOR MARVIN MITCHNECK PHOTOGRAPHER ONOFRIO PACCIONE
DESIGNER MARVIN MITCHNECK COPYWRITER GERRY SCALLY
PHOTOGRAPHER IRWIN HOROWITZ AGENCY LEBER KATZ PACCIONE, INC.
COPYWRITER BOB OKSNER CLIENTS SAGA MINK / GEORGES KAPLAN

AGENCY McCANN-MARSCHALK CO., INC.
CLIENT CHUN KING CORP.
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ART DIRECTOR GEORGE LOIS
DESIGNER GEORGE LOIS
PHOTOGRAPHER CARL FISCHER
COPYWRITER JULIAN KOENIG
AGENCY PAPERT, KOENIG, LOIS, INC.
CLIENT HARVEY PROBBER INC.

7

ART DIRECTOR BERNIE GILWIT

PHOTOGRAPHERS GEORGE PAKIS / BERNIE GILWIT
COPYWRITER LEON MEADOW

AGENCY DOYLE DANE BERNBACH INC.

CLIENT SEAGRAM FOUR ROSES DISTILLERS CO.

A penny can make your drimik Raste better.

Mot £y dropetng it in e glass A ey catisd i Gm el koo mowts Bis cant man vmey 23 Bimonty lca cant melt
wy ns cherscer

e et e s oo ek tx b W
b - o Pamrs st i mars charsc ot 5 et 2t Fouw ey couns
e 8wttt paney Con by R A28 € tage ity o e e Toe sarrr unee Ui
Han tan  rrswown
hart wom_ing penny) Dy LaRIg Cur Dlandamy B vesimant in 8 boits

The twst thers ara, sayy the government

A =hither that goss Mrough more duhilng  Ney One Zp Turthar tran oTher distie.
tages—to g9t 1d Of unwen wd flevor sremants ' prowms 89 5a & vary iapartant stap (| @e3s - pnny more 8 dreA
And faave pust tha wanted oses. 1t Fonr oo avor aivve b the dnon. Atotrar drek, that @, e

o4 Bowr Hoges comen s atmit



THE TIRE THAT GIVES YOU A SECOND CHANCE
(THERE'S A SECOND TIRE INSIDE)
CaptiveAir Double Eagle doesn’t go fiat. Because it's actual y two made of nylon-and-steel cord that carries the load for up lo 100
tires in ane. @ Chances a-e nothing will ever damage the out=r tire miles, until you or your wife can conveniently stop for service
—the famous Goodyear Double Eagle. Giant cords make iz 70%  There's no mare fear of blowouts, and no more worry about flats.

stronger than an ordinay tire. = Yet, if Z = Beyond guestion, Captive Air Double
the imgrobable happens, you get another G 0 0 D ("W EA R Eagleis the safest tire that man can make
chance Because, inside there's a second )/ and money can buy. And surprisingly, it
tire top otect you—an 'inmerspare’‘that's  mor: prorie rive on cooovERR tiREs AN O aNY otueR xinp  COSES No more than other premium tires.

Double Eagie, Caotive-Aur,’ 3, The Goodyes? Tire & Rubber Compuny, Akron 16, Dhiey,

8

ART DIRECTOR MATTHEW BASILE
DESIGNER MATTHEW BASILE
PHOTOGRAPHER HAROLD BECKER
COPYWRITER TONY ISIDORE
AGENCY YOUNG & RUBICAM, INC.
CLIENT GOODYEAR
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ART DIRECTOR LEN SIROWITZ
PHOTOGRAPHER A. ROSENBERG
COPYWRITER RON ROSENFELD
AGENCY DOYLE DANE BERNBACH INC.
CLIENT CROWN ZELLERBACH

is the soft. soit soft, soft. soft. soft, soft. soft, soft. soft. twin-ply tissue.

10

ART DIRECTOR GENNARO ANDREOZZI
DESIGNER GENNARO ANDREQZZI
PHOTOGRAPHER CARL FISCHER
COPYWRITER JUDY BLUMENTHAL
AGENCY GILBERT ADVERTISING AGENCY
CLIENT ANDREW GELLER

Andrew Geller sets oft fiery footwork with Diamante calf. Designed exclusively for us by Leather's Best At fine stores in leadingities
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ART DIRECTORS JOHN MASSEY / JAMES MIHO
DESIGNERS JOHN MASSEY / JAMES MIHO
PHOTOGRAPHER ART KANE

COPYWRITER BOB PAVLOV

AGENCY N. W. AYER & SON, INC.

CLIENT CONTAINER CORPORATION OF AMERICA

PHOTOGRASHEE. 48T aANT

Finding out can be fun-.socially. In packaging your product the process can be fatally expensive. As a CCA
know what shoppers think of your package wel! in advance of its trial by market. We can
of women in our 10,000-housewife Consumer Panel. We get pointed answers. Thumbs up,
~ly. Thumbs down. back to the drawing board confidently. Reducing marketing hazards

i narkewing cycle from the point of production to the decisive moment of purchase.
CONTAINER CORPORATION OF AMERICA @

tomer you €3
ash poinigd que
¥o 8 f



\llox'm'f;;Au ,

a

R ad

PSS e g

) S & i SEE

This sweacer was stolen frors a Potegu=se Fisherman.
The place is Nasare narh & L3bos ... where the boats are painfed n fonsam siipes asd the swe=o=s
21 works of art. Helen bamer sapteres the Portuges Look In o zardigar obAcrit.a® aervlic W-or. a0
1 your favorite col=t a: your avoets store. About $12, Coomdina®d weol alcks rd shets. ®-13
Chemstrand, New “ork 1« Cisi-n of Monsanto Chemica Sompanw, mase Acr<en asmylc .

il wrper. stoien Swertars made o Ac-tan

TE R
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ART DIRECTOR ONOFRIO PACCIONE
PHOTOGRAPHER ONOFRIO PACCIONE
AGENCY LEBER KATZ PACCIONE, INC.
CLIENT HANS HOLTERBOSCH, INC.

13

ART DIRECTOR RICHARD LOEW
DESIGNER ALAN BUITEKANT
PHOTOGRAPHER LESTER BOOKBINDER
COPYWRITER SUZANNE BROCK
AGENCY DOYLE DANE BERNBACH INC.
CLIENT THE CHEMSTRAND CORP.



1Y

-

WORLD

LIGHTEST SCOTCHE

please!”
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ART DIRECTOR ED BRODKIN
PHOTOGRAPHER MARTY BAUMAN
AGENCY MONROE GREENTHAL CO., INC.
CLIENT QUALITY IMPORTERS, N. Y.

15

ART DIRECTOR EDWARD ROSTOCK

DESIGNER EDWARD ROSTOCK

PHOTOGRAPHER WINGATE PAINE

COPYWRITER EDWARD ROSTOCK & ALICE MOROZ
AGENCY ASHE & ENGELMORE ADVERTISING, INC.
PUBLISHER THE NEW YORK TIMES

CLIENT MR. THOMSON
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ART DIRECTOR GEORGE LOIS
DESIGNER GEORGE LOIS
PHOTOGRAPHER TIMOTHY GALFAS
COPYWRITER RENEE BOREK
AGENCY PAPERT, KOENIG, LOIS, INC.
CLIENT FABERGE, INC.

See.
All lipsticks are not alike.This one is Stained Glass by Faberge.



Isn't that a lot for 1 bottle of Scotch®
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ART DIRECTOR BERT STEINHAUSER
PHOTOGRAPHER MEL SOKOLSKY
COPYWRITER RITA SELDEN

AGENCY DOYLE DANE BERNBACH INC.
CLIENT GENERAL WINE & SPIRITS CO.

& ®
VELLIE®

¢
MADE wiznout SUAL,
Caiomes pen WA

meet dim
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ART DIRECTOR PETER HIRSCH

DESIGNER PETER HIRSCH

PHOTOGRAPHER HAROLD BECKER

COPYWRITER PETER HIRSCH

AGENCY DOUGLAS D. SIMON ADVERTISING, INC.
CLIENT LOUIS SHERRY PRESERVES, INC.



Aluminum potmarks—and how to remove them better: You've seen

them stare up at you from your kitchen sink—full of fight and re- H
sistance. They team up with stubborn food stains to wear down
your cleanser, your sponge. your spirit. Ther along comes Comet—
the stain-removing cleanser. You sprinkle. rub, and Wow! Food S
stains fade away. Potmarks turn pale—then disappear. Your sink is .d
white again—and disinfected, too. Comet with Chlorinol gets out &
stains’better than any other leading cleanser. Why use anything less? g

19 The Bloody Maria

(anything vodka can do, Ronrico Rum can do better)
ART DIRECTOR BEN QUINN
DESIGNER BEN QUINN
PHOTOGRAPHER DIRONE-DENNER PHOTOGRAPHY
COPYWRITER MILT GOSSETT

AGENCY COMPTON ADVERTISING, INC. The difference between a Bloody Mary and o Bloody placeofvodka.You'll ind Ronrico heightens, rounds,
Mariais the diffcrence between Mary and Maria, ol K- Bloody:-Macy: 1% $n evgsite liqar,
CLIENT PROCTER & GAMBLE Mariais Maryset to music. A Bloody Maria i easy to  light; clear and fragrant, Anything Bloody Mary can

make. Simply use Ronrico Rum (which has taste) in do-Muariacan do better. Ronrico from Puerto Rico

20

ART DIRECTOR GEORGE LOIS
DESIGNER GEORGE LOIS
PHOTOGRAPHER CARL FISHER
COPYWRITER JULIAN KOENIG
AGENCY PAPERT, KOENIG, LOIS, INC.
CLIENT GENERAL WINE & SPIRITS CO.




Who put texture for potatoes into a ﬁbric for tomatoes?

_l(lqnlon Vaueylchadu Cloth/Tellshire

21

ART DIRECTOR HAL DAVIS
DESIGNER HAL DAVIS
PHOTOGRAPHERS HORN / GRINER
COPYWRITER FRANKIE CADWELL
AGENCY TRAHEY / CADWELL
PUBLISHER THE NEW YORK TIMES 22
CLIENT MISSION VALLEY ART DIRECTOR PHILIP J. EITZEN
DESIGNER JEANNE JACKSON
PHOTOGRAPHER ED HENDERSON
COPYWRITER LELAND R. ROSEMOND
AGENCY N. W. AYER & SON, INC.
CLIENT PHARMACEUTICAL INDUSTRY ADVERTISING PROGRAM




Faberge Eye Colour Kit.
A most remarkable discovery. In each littie dish of colour: liner, shadow, pencil, mascara.
(The secretingredient is water.)

23

ART DIRECTOR GEORGE LOIS
DESIGNER GEORGE LOIS
PHOTOGRAPHER TIMOTHY GALFAS
COPYWRITER RENEE BOREK

AGENCY PAPERT, KOENIG, LOIS, INC.
CLIENT FABERGE, INC.



Turn the flame up or down to light anything that smokes.

€ ble
If you can't find a Varaflame for every
name on your list, someone doesn’t smoke.

Pt

v

Ronson Varaflame

Gas L‘i’g‘hters
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ART DIRECTOR BEN SPIEGEL
PHOTOGRAPHER MARTY BAUMANN
COPYWRITER RUDY FIALA

AGENCY DOYLE DANE BERNBACH INC.
CLIENT RONSON CORP.




Magazine Ads {single pagr) 2 colors or B/ W

Lift the Tobaceo Curtain, Try a pack  shos

t a Roht
e Cigarillo. Another
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ART DIRECTOR RICHARD CARROLL

DESIGNER RICHARD CARROLL

PHOTOGRAPHER HAROLD BECKER
COPYWRITERS ALVIN HAMPEL / JOHN REYNOLDS
AGENCY YOUNG & RUBICAM, INC.

CLIENT GENERAL CIGAR—ROBERT BURNS

26

ART DIRECTOR CHARLES PICCIRILLO
PHOTOGRAPHER FRANK COWAN
COPYWRITER RUDY FIALA

AGENCY DOYLE DANE BERNBACH INC.
CLIENT THE CHEMSTRAND CORP.
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ART DIRECTOR LEN SIROWITZ
COPYWRITER LEON MEADOW

AGENCY DOYLE DANE BERNBACH INC.
CLIENT BETTER VISION INSTITUTE




It’s more fun for evervone when the pictures are ready in 10 seconds. Isn't it time your family had a Polaroid Land Camera ?

28

ART DIRECTOR BOB GAGE
PHOTOGRAPHER HOWARD ZIEFF
COPYWRITER WILLIAM BERNBACH
AGENCY DOYLE DANE BERNBACH INC.
CLIENT POLAROID CORP.



29

ART DIRECTOR RALPH AMMIRATI

DESIGNER RALPH AMMIRATI

PHOTOGRAPHER LEON KUZMANOFF

COPYWRITER ROBERT NIEDELMAN

AGENCY BATTEN, BARTON, DURSTINE & OSBORN, INC.
CLIENT DU PONT ZEREX

Du Pont ZEREX anti-freeze ;
for cars left out at night orinunheated garages!

30

ART DIRECTOR PAUL KUZMA
PHOTOGRAPHER MAURY HAMMOND
COPYWRITER MARTIN SOLOW
AGENCY THE WEXTON COMPANY, INC.
CLIENT CARLSBERG AGENCY, INC.




THEY’RE OFF

T
And

rnpikes. Get nylon.
you feel so safe,

CHEMSTRAND. 1 01415 0% 0 MoWsan

31

ART DIRECTOR CHARLES PICCIRILLO

PHOTOGRAPHER FRANK COWAN
COPYWRITER RUDY FIALA

CHEMSTRAND

Why Johnny can’t read.

32

ART DIRECTOR LEN SIROWITZ
PHOTOGRAPHERS HORN / GRINER
COPYWRITER LEON MEADOW

Better Vis

AGENCY DOYLE DANE BERNBACH INC. AGENCY DOYLE DANE BERNBACH INC.
CLIENT THE CHEMSTRAND CORP. CLIENT BETTER VISION INSTITUTE
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DISTINCTIVE MERIT AWARD

ART DIRECTOR BOB GAGE
PHOTOGRAPHER HOWARD ZIEFF
COPYWRITER DAVID REIDER

AGENCY DOYLE DANE BERNBACH INC.
CLIENT POLAROID CORP.

o, 821,393 PATENTED MAY 33, 1906
0. & W. WRIOHT.
FLYING MACHINE.

APPLIGATION TILED AR 93, 1083

ansET-angir

winngsses IWvENTORS
Wllials F i Orville Wright

: o Welbur Wright-
Spice Hleller, :

ATTORNEY.

First to fly (for eight seconds), were Orville and Wilbur Wright. Now everyone’s doing it.

ANEICAS LR AR

ANTERICAN AIRLINES

34

ART DIRECTOR HERB SKLAR
COPYWRITER MILT TRAZENFELD
AGENCY DOYLE DANE BERNBACH INC.
CLIENT AMERICAN AIRLINES
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ART DIRECTOR LEN SIROWITZ
PHOTOGRAPHER PAUL ELFENBEIN
COPYWRITER LEON MEADOW
AGENCY DOYLE DANE BERNBACH INC.
CLIENT BETTER VISION INSTITUTE




What part of this page makes you sneeze?

ALLEREST FOR ALLURCY

36

ART DIRECTOR GEORGE LOIS

DESIGNER GEORGE LOIS

COPYWRITER JULIAN KOENIG

AGENCY PAPERT, KOENIG, LOIS, INC.

CLIENT PHARMACRAFT LABORATORIES—ALLEREST
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ART DIRECTOR LEN SIROWITZ
COPYWRITER LEON MEADOW
AGENCY DOYLE DANE BERNBACH INC.
CLIENT BETTER VISION INSTITUTE

This 1a how yellow daisies in a green field agamst a blue sky lock to many Americans.
You have only one palr of eyes. | lave them examined once a vear. Better Vislon lastitute.

Ctog, derding Flnlsh
& n/f;/y e Ehes :::,'::'“

hes coat.. late.
Srre Cwssiine,
rnvry lome
<l lerrifly atorer
of oo
dintrie ilesiyn
(nll doe’l ypour clovays?)

onnd those itwsling
Seandessuwntisn minky.

Tage,

Aot arne sy
tore Donwiark
wddore Finlend]
mad for . foroay,
wersh oA Saedon..
owigmd
D coriillone
O ek .

borribly cmnmsiing .

Sechile
sl stace
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ART DIRECTOR ONOFRIO PACCIONE
PHOTOGRAPHER ONOFRIO PACCIONE
COPYWRITER GERRY SCALLY

AGENCY LEBER KATZ PACCIONE, INC.
CLIENTS SAGA MINK / ALTMAN & FREEDMAN



Magazine Ads (2 pages or mare) 3 or more colors
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Chrysler Corporation warrants every part on these pages for 5 years or 50,000 miles.

|
ble this new warras It comes with our 1963 Plymouth, Valiant, Chrysler, The only thin; ked is that you have your car serviced Plymouth Valiant-Chryster-imperial- Dodge- Dodge Dart- Dodge Trucks
‘orporation Dealer, Imperial, Dodge and Dodge Dart cars, and Dodge trucks. It “
transmission, tor - can be transferred to the new owner if you should sell your car.

verter, drive shaft, universal joints, rear axle, differential, and 1t lasts for 5 years or 50,000 miles, making your car more ‘ ' CHRYSLER

| rear wheel bearings. It pays for labor s well as parts. valuable at trade-in time. VAY CORPORATION

|

]
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ART DIRECTOR ROGER MADER
DESIGNER ROGER MADER
PHOTOGRAPHER ARNOLD ROSENBERG
COPYWRITER JOSEPH SOLLISH
AGENCY YOUNG & RUBICAM, INC.
CLIENT CHRYSLER CORP.




Whether you're living with Duncaa Phyfe or Morris,  if you 1ave the electricity, Lightolier has the fixture.

The question = B0t just walt ...t whuch. If you've bren shop-
ping for Axtures of have been talbing to docoraton. you know
how difficult it s o select Just the right bghting for your home
Fiatures thal give you the proger kvel of light withous glars. s
awell o8 the decorstive 1ouch you aced For more than 58 yeaes
Lightolier has been the keader i ceating top-quality fatures 0
solve fighting problems.
Whether your taste runs o colonusl, regency. Victorian, contem-
porary or any otber perod, chances are youTl find  Lightolier to
delight you. Period.
Your Lightolser Destribuior® will give you cxpert heip im sclect.
eng xtures from the hundreds we've designed 10 make your eyea

‘Angelcs. *Find the name of your L.ghtober Drstribuior o p. 000,

40

ART DIRECTOR HERB LUBALIN
DESIGNER FRAN ELFENBEIN
PHOTOGRAPHER BEN ROSE

AGENCY SUDLER & HENNESSEY, INC.
CLIENT LIGHTOLIER

Little Collar is big news

Hailed as th: greatest development in
shotshell history, Winchester-Western’s
radical new"shot collar”gets more shot on
target at longer range than ever before.

41

ART DIRECTOR BOB GAGE
PHOTOGRAPHER WINGATE PAINE
COPYWRITER PHYLLIS ROBINSON

AGENCY DOYLE DANE BERNBACH INC.
CLIENT OLIN MATHIESON CHEMICAL CORP.

This collar, the firet majer sdds-
tion to the shotshell i 17 yenm, is.
creating & manar revalution.

Trwide the hnght red Mark §
<belloowe st i hed tgriner by

vine happens when you firc » hot-
qun Inside the barrl, nearly half
the nhot streaks atong in ematect
with the nides. Even the most sorw
pulously manufacturcd shot

a tiny band of
collar siayn anmand the aho: i
after it lenvee the mazle.

As hunters and trapsh oters
know, the lunger ahot stays to-
gether atter I leaves the harxcl, the
smore shot getn on targel. You gt s
reract patiem ... not § smater pat-
lern but a denser one oul where 1t
counta. Thia makes

and dm Ty the waynde.

By protecting the shot an car-
rving it cieanly through the barrel,
this remarkahle Httle callur prac-
tically elimlnates friction-€istor.
tian, More of the shot atmys in
shaye. stays Logether, and ends up
whete it belongs. on tarpet Win-

chestor-Western's
ballintics sciastists

for mure elfective
shuoting n much n call it “the best-pec-
Longee. rany ln forming lorg exngn

But lnmclhinl

shotshell in history.”

THEN A THE SN CHE WIS LORIOMATIIN, 0% #ARK AVRDE o VONK 0 MEW YOR
L T



More mouths to feed every year.

Who'll help grow the food to feed them?

ILLII!IIII&:

Lok what we've Searned from the French!
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ART DIRECTOR BOB GAGE

PHOTOGRAPHER WILLIAM HELBURN
COPYWRITER PHYLLIS ROBINSON

AGENCY DOYLE DANE BERNBACH INC.
CLIENT OLIN MATHIESON CHEMICAL CORP.

43

ART DIRECTOR KEN DUSKIN
PHOTOGRAPHER HAROLD KREIGER
COPYWRITER JUDY PROTAS

AGENCY DOYLE DANE BERNBACH INC.
CLIENT THE CHEMSTRAND CORP.




Wi

From the famous shirtmaker for men

dy Van Heusen
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ART DIRECTOR MIKE BLATT

DESIGNER MIKE BLATT

PHOTOGRAPHER HARRY HAMBURG
COPYWRITER HERB GREEN

AGENCY DELEHANTY, KURNIT & GELLER
CLIENT TALON, INC.

45

ART DIRECTOR JOSEPH NISSEN
PHOTOGRAPHER WILLIAM HELBURN
COPYWRITER DOROTHY PERILLO
AGENCY ALTMAN, STOLLER, CHALK
CLIENT LADY VAN HEUSEN



Next time you go

46

ART DIRECTOR WILLIAM TAUBIN

PHOTOGRAPHER ELLIOT ERWITT

COPYWRITER MARY WELLS

AGENCY DOYLE DANE BERNBACH INC,

CLIENT THE FRENCH GOVERNMENT TOURIST OFFICE

S

to Paris

sit down and enjoy it
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DISTINCTIVE MERIT AWARD

ART DIRECTOR KEM DUSKIN
PHOTOGRAPHER HAROLD KRIEGER
COPYWRITER MARY WELLS

AGENCY DOYLE DANE BERNBACH INC.
CLIENT WARNER BROS. CO.

We got the blues in Paris.

How

Nabeely undersians bwtier than he French just
how imriguing the blure can b This seasum
Frenhuomen are wearing hioe B @ twmantie
phedge. We coukdn't rreist; wr broaght back every
blue in sight.

Hesr arc the Paris blurs: 8 derp_ sapphire blve
denched with moonlight: & bloe. ‘reen s Hatter.

2 blue o il 0 vrquisite Meismen would
dlm bevede it: and 8 Jaisland, lingerse biue pret-
tiew than any rolar you've wom neat ko your skin

AN f these blues are in Warner's Unevvered
Lycra? o special blend of nylon and DulPunt’s
Lycrn®spandex. And sll ave in nes, perfect. fiting
grrdies bras, slipa and half slipa. Mix ther up as

Tke—ther's p

ing Cl J s

helps your daughter

choose her first bra

Bring your daughuer o Scars, Rorbuck and Co. for
e fin bra and girdle. Seans Bigure experss arc wained
o aclext the oot gament for every waman. Bt
hey take ipesral pride it starting & soungiet oul nght.

o -
REs=s -

NI e,

St 1k g vt ek et W UG CE ) | g i [ o ). o S e

S byt

e o g 1ot
e M e e e Th
oy e taplad o Mg

prapitihgmomplusigpns poNepfer gty o

pryerpeny
Xehabr s W
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e
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i o et 4l bt tmd
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o
T
prosbip evut srinpipor gy e (i endogindo et st elege-Sywy-dent) GO
T

LD MEDAL AWARD

Lt 1o right: the Delilah pancie im Sapphice
Woe BIS; naiching #2160 bra, 3,001 the blu
and @hite print paniie giedie, 11.95: matching
Pein bra. 5.95 the nylon tricol and lace Pettl-ip
#3210 Vike Blur. 4.00; maiching Rior & Shine®
bre, S00; the nylon rieol Compli-Fit®slip #4013
w0 Semething Rlue, 6.00. Sre ol the new radiant
colow wnd prints by Warner's®and Laros”

ART DIRECTOR ROLLIN C. SMITH, JR.

PHOTOGRAPHER TANA HOBAN

COPYWRITER LEE THUNA

AGENCY OGILVY, BENSON & MATHER INC.
CLIENT SEARS, ROEBUCK AND CO.



Contemplate,
i you will,
the dangen of
overweight

49

ART DIRECTOR RONALD DE LUCA
PHOTOGRAPHER ED HENDERSON
COPYWRITER AL SARASHON
AGENCY KENYON & ECKHARDT
CLIENT EDWARD DALTON COMPANY

A message to the

one person in eight'who is

concerned about
but is doing noth

Geuitg fat 0.3 gl way o e Lckare vouy
e, et # yuu e am oduls Americas the

yom a1 ot dorg anyehiog abot W Thcre e
16 riblesn s people: the rescarchers call
them “wahtul dicser

The po wipuat reasun gisen for being wah.
«t sathes han solure mioun overweight are
imore them tneesesing — ey 4re alarming

Lisch of millpameer 2%

"Enjy catung wo unch %

"Kecp putiing b ot "
Hane Bever berm an g dict”

“Work son iard

Such (ramans may be carul, bt thes warceh

justlty the suks which averwright imurs.

tivatum ey @ ahieve

i arul sy ohat ey, Bu b
s

An ruimate of the viose o ablow younelt

w reach .
A plan o aikaed 16 st terh shat yos
ety courernsenly. and

ey
T belp rolue the prabioms of overavigh
Metrut= bnand dieass for ceight conzrol na
vl v Ve yrurs g, S then, mub
e of Amevacam have e it cective anet
wie. This uteqy al cllcrimemew Aure st
been chiseally prosest in cxmaser trss wisden
e D e e

an v Hrals

el v
i by b awirrcrmals anind i sl i

overweight...
ing about it

s T comti o s o ape depresians

I protein, visamine. and minerals
Rk wienims have found
2. Metreval s srmarhabls smtufying bo the appe-
tita, Freetonn from buriges e3m deprod insupm
b foud vou rai tham s the rvpmy el
combnaisns o wutcents . xhich Mevees
primutes
3. Metvmal cum b e both i g i ony
desirable ey and betpng marniarm thi fecel
e 1 bas dorw ackined.
2 Tt tmemaed iatorien of Mestecal cusble
you 10 bl exacth (ne gucwned) the
Sevel of your datly calowie ke, Wikether
thim br VB, 1200 cabnien.cr To0te vous are
n gunarol
can herkare ducaver he rate o
merm bt s Past Kot gy, dhe
il et ame the arane al Mesrocal
you neetd 0 s e huseger wihie maainesin.

mcighs o acvomnptiher) ges
an rely am Metrmval Huring the perwed i
which you 403 desermnnng the auooins amd
cumebumstions 1 orcmary uss Yo (o 1
and wild deep wim onet e Lhercatrer.
Metees st st b st whene ey noveses to
el yems vsitam soun desited weoghs
4. Meteeal is cmcensent 10w whesrier sou
fr, bwien o sob . Wheibe a Junie, ot wouk.
or havelig ) {ammew o pissise, on ca
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ART DIRECTOR RICHARD LOW
PHOTOGRAPHER HAROLD BECKER
COPYWRITER SUZANNE BROCK

AGENCY DOYLE DANE BERNBACH INC.

CLIENT THE CHEMSTRAND CORP.

*I know what I like.”

nt Wh

CHEMSTRAND - - - ™

A

ome of fibers frr your home.



She belangs to Americe’s sew Pleasare Class ed she bad nething te wear mmthi TN/C,
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ART DIRECTOR SHELLY KOPEL
PHOTOGRAPHER PAUL ELFENBEIN
COPYWRITER MARY ELLEN FLYNN
AGENCY DOYLE DANE BERNBACH INC.
CLIENT THE CHEMSTRAND CORP.

52

ART DIRECTOR AMIL GARGANO
DESIGNER AMIL GARGANO
ARTIST AMIL GARGANO
PHOTOGRAPHER CARL FISCHER
COPYWRITER JAMES DURFEE
AGENCY CARL ABLY INC.
CLIENT VOLVO IMPORT, INC.

STOP!

T-, —-un-—,\-—u—q oot o
O e M b o e e g Vaivo
o, Englevecd CU, Now Jome W e you rchirs nd s comple kb

m‘%&-—""“ P “’*E‘.“&‘i‘m:‘u?:&mﬁ%ﬁwwm ‘




Trade Ads ( full page or more) 2 or more colors
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ART DIRECTOR RICHARD BERGERON
DESIGNER RICHARD BERGERON
PHOTOGRAPHER ALLEN VOGEL
COPYWRITER ELIZABETH LE MAY
AGENCY L. W. FROHLICH & CO., INC.
PUBLISHER PARKE-DAVIS

CLIENT PARKE-DAVIS

.
Benadryl’ lets your patients live with their allergies
stnaorve Mydrochloride (diphenhydramine hydrochloride, Parke-Davis) helps to free your allergic
patients from distressing symptoms, such as nasal cangestion, rhinorrhea, prur

bronchial and gastrointestinal spasm. The antihistamini
relief from the mforts of hay fever, vasomotor rh
ic urticaria, cc dermatitis, food allergy,
SEE PAGE 228 FOR INDICATIONS, PACKAGING, AND DE

I —— T
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ART DIRECTOR DONALD EGENSTEINER

DESIGNER DONALD EGENSTEINER

PHOTOGRAPHER ASSOCIATE ADVERTISING & DESIGN
COPYWRITER SUE SAMSTAG

AGENCY YOUNG AND RUBICAM, INC.

CLIENT TIME—LIFE INTERNATIONAL

lapan: nobody's oysser

$7.3 bilhon—that's the sucguient amount Japan  where the American axport position is st ang. e world, wil depond—In large. part A=-an how woll

will impot from tho rest of the world by 1970.
What sharo will the U.S. got?

Porhaps not evon the one-third rung up in
1961, when totml Japanase imports were $4.8 bil-
tion. For Ihe spectacularly expanding Japanese
macket @ nol tor the asking, and competition is
yotting kcener ell the tme. From West Germany
and Communist China, for esampie

U.8.firma have some advaniages The U.8 has

Take muchinery. Japsnese imporis mre ex-
pected ta tuple by 1970 At present, tha LS. sup-
phies roughly two-thirds of total machimery im-
ports—mainly because of Japanass preerence
{or American-made capital goods.

The auperionty of U.S, products. plus A serican
management know-how and avestment, -rested
the proterence. But it will be dithicult to aintain
againgt the rapidly develaping techmques of o1+

you moet Myir chailenga with sagresuive, knowl-
edgonb: smrketing end promolion programs

You can fig out more sboul morld markets bom
U S. Depar-vont of Commarce » inlermations! medea
\ntarnat ous Chamber af Commarce + Your bark
United deions Dapariment of Economa and
Social Admra - Your adverbaing agency + Foreign

Consulatas= Uniled States - Sapan Trade Cou

lang been japan

pplier. And ) port-hungry countnes.
in commodity groups  Your company's future in Jap

TIME & L FE INTERNATIONAL EDITIONS

Wore than | 8 G0 circuiation eash isva in 146 countries

demand m increa: and threughout

KAGHEXGTE by CHAMPION PUPERS '
® P i
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ART DIRECTOR R. V. HUNGERFORD
DESIGNER GEORGE GIUSTI

ARTIST GEORGE GIUSTI
COPYWRITER ALAN GLASS

AGENCY CAMPBELL-EWALD CO., INC.
CLIENT CHAMPION PAPERS, INC.
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ART DIRECTOR ARNOLD VARGA

DESIGNER PUSH PIN STUDIO, N. Y.

ARTIST PUSH PIN STUDIO, NEW YORK

COPYWRITER STERLING ANDERSON

AGENCY BATTEN, BARTON, DURSTINE & OSBORN, INC.
CLIENT UNITED STATES STEEL CORP.

S0 et oyt

: 61
. DISTINCTIVE MERIT AWARD
ART DIRECTOR BILL PETTI
ARTIST ARCHER AMES STUDIO
PHOTOGRAPHER RAYMOND JACOBS
COPYWRITERS PEG DAILEY / MARTIN CONROY
~ AGENCY BATTEN, BARTON, DURSTINE & OSBORN, INC.
“" CLIENT UNITED FRUIT COMPANY




recogmza the women in this ad?

Sure you do. Towy'r your rustusmers Women of all alues. A fignrs Iyes Alb are
Women with mens 1> pend

Bucliugian bemmks 6 s oererding three.page a4 i 1he Novembpr H asuast The New
York Times Maxasine (1 6 aimed directly at this buge, untapped marked.

ng collections imaginehle,._ready wow
Cabeten. meludins L Mime, 1he
> Ubery fm Falt ghormimn colar

Your lending upmmarves have the moet ex
tar haliday silins. Avadable lo Rurling

Antroa® ayles wHL the murk aed wine of ailk. Sev (ke

in the fall range o aites Then lel s aur canlomers knas (bry should v wering them,
[

Burlington Triot Fabrics

o

. 5
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ART DIRECTOR MIMI HOVSEPIAN
DESIGNER MIMI HOVSEPIAN
PHOTOGRAPHER PETER SAHULA
COPYWRITER JOSEPHINE FOXWORTH
AGENCY ADTEX, INC.

PUBLISHER FAIRCHILD PUBLICATIONS
CLIENT BURLINGTON TRICOT FABRICS CO.



Why be color-blind?

ference in televisior
.
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ART DIRECTOR DAVID DEUTSCH

DESIGNER CHERMAYEFF & GEISMAR ASSOCIATES
PHOTOGRAPHER TOM GEISMAR

COPYWRITER JAY SOCIN

AGENCY McCANN-ERICKSON, INC.

CLIENT NATIONAL BROADCASTING COMPANY

ﬁ

E HILARATE!

st

You don't have a cold!
Idode haba code?

'i' You have an allergy! - =
) 1hab an allergee?

S

AWARD WINNING ART DIRECTORS GIVE US THE BUSINESS
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ART DIRECTOR HERB LUBALIN

DESIGNER HERB LUBALIN

AGENCY SH&L

CLIENT COLLIER PHOTOENGRAVING CO., INC.




They laughed when we sat down at the linotype.

A Firchall" Space Ride:
Astronaut—'m E

ecllent
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ART DIRECTOR SAM SCALI
DESIGNER SAM SCALI

ARTIST R. O. BLECHMAN
PHOTOGRAPHER RICHARD AVEDON
COPYWRITER FRED PAPERT

AGENCY PAPERT, KOENIG, LOIS, INC.
CLIENT NEW YORK HERALD TRIBUNE

WHATS SHE TALKING ABOUT! WE KNOW. SO SHOULD YOU. She sars she wans 3 gt window i the packag, 50 she can e the
shade f the haslry a5 axamine i for quaity. e wom'bup 3 1 packag st on seied i cleaniues and protection sgsnet
Aamage. CCA wen o the markt 1 fo at what weemen thak whs theybuy sl ervice hesiry. The vsulofthis etensive research
18 VUE SEAL 3 mew concept 1 hoiary pachaging. VUE SEAL can make yous evsery hr selecio. Fo c o tis mew hoiay markt
ing concept, CONTACT: TEXTILE PACKAGING SPECIALIST. CONTAINER CORPORATION OF AMERICA, 38 PARK AVENUE, NEW
YOR, 0X 13636 ) CONTAIER CORPORATION OF AMERICA —Chicag. . Groemsbors. . . Chataosaa. Tna. Phiadephis. .
Bonton Mass. New™York. Y. Clewiand, 0. Fort Wayne, . Oae Fort Wath, Te. Lox Angees, Cal. S o, ot Reston, Wasn
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ART DIRECTOR HOWARD RIEGER

DESIGNER HOWARD RIEGER

ARTIST CHARLES AX

COPYWRITER ED TRAXLER

AGENCY N. W. AYER & SON, INC.

CLIENT CONTAINER CORPORATION OF AMERICA
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ART DIRECTOR RICHARD P. DIEHL

DESIGNER RICHARD P. DIEHL

PHOTOGRAPHER ALBERT GOMMI

COPYWRITER ROBIN HALL

AGENCY ERWIN WASEY, RUTHRAUFF & RYAN, INC.
CLIENT AMF INTERNATIONAL CIGAR DIVISION

Given fine tobacco, ICM machines work wonders

e ¥ e and a tl ] ere

have learn to take long or
hort filler-in stx 2 ent

f 5 3 y t t fc

: r cigari [o b t i m

¢ « pleasure at the push of a button. They
1ey've per , have done more research
with (and for) cigar producers and have developed more
{ ﬂmr‘ shapes for the cigar industry than any other manufacturer.

International Cigar Machinery Division
|C M American Machine & Foundry Company. 170 33rd St.,, Brooklyn 32,N.Y.

G

ougnt t



Shape of the future.

. Babcock & Wilcox
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ART DIRECTOR ALBERT D. HERBRECHT
DESIGNER ROBERT PARMALEE
COPYWRITER ROBERT COLWELL
AGENCY MARSTELLER INC.

CLIENT BABCOCK & WILCOX

A GHRLNAMED DINAH/A MAN NAMED JACK /THE FUN OF SINGING ALONG AND SATURDAY NIGHT  MOVIES /A CIRCUS IN DENMARK AND KHRUSHCHEY AND BERLIN

THIS 15 NBC LARGEST NEWS, IN THE FREE WORLD
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ART DIRECTORS DAVID DEUTSCH / SHEILA SMITH
DESIGNER CHERMAYEFF & GEISMAR ASSOCIATES
COPYWRITER ROBERT LINDERMAN

AGENCY McCANN-ERICKSON, INC.

CLIENT NATIONAL BROADCASTING COMPANY
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This used to be a pair of pants!
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ART DIRECTOR MIKE BLATT

DESIGNER MIKE BLATT

PHOTOGRAPHER HARRY HAMBURG
COPYWRITERS HERB GREEN / STUART HYATT
AGENCY DELEHANTY, KURWIT & GELLER
CLIENT TALON

One more for the President...

ABC OWNED TELEVISION STATIONS - po— R p———
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ART DIRECTOR FRANK KIRK

ARTIST IRA MAZER

COPYWRITER ROBERT MARSHALL
AGENCY DOYLE DANE BERNBACH INC.
CLIENT ABC TV
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ART DIRECTOR ALLAN BUITEKANT
PHOTOGRAPHER STOCK

COPYWRITER SUZANNE BROCK
AGENCY DOYLE DANE BERNBACH INC.
CLIENT THE CHEMSTRAND CORP.

Bash wsed them 1 peaiso God Brahme
tormed thos ists o (mwecn hllaby Roetho-
e belk them (nto wee traodiguriog sym-
phonics thet ochesthe detts of men's hopes,
oy amd fears

L
cert in s new hown, Plubiarmonic Hall

Attended by o beiiant acmlience of 3000
pocple, the concest uxjually roprwents tho

triwenph am o
o o il e bt v o GBS
Rodéo and CB5 Televiaion Networks, whare
 will be Soard amd sen bn omore poope
O b atteced
e

Orchestra i R 130 yours of evisenc.
And it will bo recorded les pmterity by
Cobunbia Recow

In recent youss the Cobamble
S et et 5 g
L

entndied withont
through 1134 radio wed television broad-
casts. Simce 1040 Colunibna Records fas

heen erpanization
fue the Phitharmonis Acd in 1948 CBS

‘‘Just 3 moment, sir
we'd like to show you
a truly extraordinary
new carpet.”

A
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ART DIRECTOR LOUIS DORFSMAN

DESIGNERS LOUIS DORFSMAN / HERB LUBALIN
ARTIST TOM CARNESE

COPYWRITERS LOU REDMOND / ROBERT STRUNSKY
PUBLISHER CBS TELEVISION NETWORK

CLIENT CBS TELEVISION NETWORK




N

“I'm g for the i y.Nan?
She’s coming alonﬁto shog.She hasaflying
[0

lesson and Saturday,l've got tobe back for the
board meeting on the new school, so we'll
have to take in the Picassos next trip.”
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DISTINCTIVE MERIT AWARD

ART DIRECTOR RALPH AMMIRATI

DESIGNER RALPH AMMIRATI

PHOTOGRAPHER LESTER BOOKBINDER

COPYWRITER CABE MASSIMI

AGENCY BATTEN, BARTON, DURSTINE & OSBORN, INC.
CLIENT HOLIDAY MAGAZINE

""Wish all your meetings would end at noon. Now you can test that new deep-sea tackle, and | can try my hand at
seascapes. Besides, we'll be out of the decorator's way. Did you let the Locks know where to meet us for dinner?”
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ART DIRECTOR RALPH AMMIRATI

DESIGNER RALPH AMMIRATI

PHOTOGRAPHER ART KANE

COPYWRITER CABE MASSIMI

AGENCY BATTEN, BARTON, DURSTINE & OSBORN, INC.
CLIENT HOLIDAY MAGAZINE
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ART DIRECTOR HELMUT KRONE
COPYWRITER JOHN WITHERS

AGENCY DOYLE DANE BERNBACH
CLIENT VOLKSWAGEN OF AMERICA, INC.
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Effective advertising depends on timing and setting

For advertising to the fast-paced purchasing field, timing means WEEKLY, the setting means NEWSPAPER

Purchasi Week —the p g fleld's only weekly newspaper. .. reaching 25,000 purchasing executives every Menday

“Bey you! You with the umbrellalt
Look at these great new sweaters.”

A

CHMSTRAND
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ART DIRECTOR PHIL FRANZNICK

DESIGNER FRANZNICK-MEDEN, INC.

ARTIST BOB BLECHMAN

COPYWRITERS HAL MEDEN / PHIL FRANZNICK
AGENCY N. A,

PUBLISHER McGRAW-HILL PUBLISHING CO.
CLIENT PURCHASING WEEK
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ART DIRECTOR ALLAN BUITEKANT
PHOTOGRAPHER PAUL ELFENBEIN
COPYWRITER SUZANNE BROCK
AGENCY DOYLE DANE BERNBACH INC.
CLIENT THE CHEMSTRAND CORP.



These are the parts
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ART DIRECTOR IRWIN GOLDBERG
DESIGNER IRWIN GOLDBERG
PHOTOGRAPHER AL MURPHY

that slim the movement

79

ART DIRECTOR DAVID LARSON
PHOTOGRAPHER HARRY HAMBURG
COPYWRITER STEVE HERZ

AGENCY DOYLE DANE BERNBACH INC.
CLIENT VOLKSWAGEN OF AMERICA, INC.

Our truck is a big tub.

that slims the Zephyr

COPYWRITER LAWRENCE C. GUMBINNER ADV. AGENCY, INC.

CLIENT CROTON WATCH CO., INC.

that fattens your profit at *49.95!



inhale

filters. Why? O
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ART DIRECTOR TONY MANDARINO

DESIGNER TONY MANDARINO

PHOTOGRAPHER LEON KUZMANOFF
COPYWRITERS HANK SEIDEN / RICHARD FITZHUGH
AGENCY McCANN-MARSCHALK CO., INC.

CLIENT FRAM CORP.
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ART DIRECTOR ED BRODSKY

DESIGNER ED BRODSKY

ARTIST LESTER KINSTREY

PHOTOGRAPHER CARL ROSEN

COPYWRITERS JOHN SOFTNESS / DON SOFTNESS
AGENCY THE SOFTNESS GROUP

PUBLISHER BROADCASTING

CLIENT RICHARD H. ULLMAN, INC.

10,000 Colfee Break in Dallas—a b BOSTON Gets the Cream

e s WIIHE 1 b ol of T et gl
)

RICHARG Q) ULLMA N, INC

B ey [PoPRT .

THATSUIN OF SSTUR PESTH 1R AN 00 A7 AT, TECLTOLRA @101 MW VONK / A1 84

“But he cuts off his nose
to spite his face!”

*Why does b do it, Docts? That inan
aod

yet
best face 1o th
4 ik

s o
“He's e

wit
sl 15 post-of -sale and direct

p him?”
Pupchistry might belp. But s probably
0o late. Yo will Rave o cct hum ta face
the Ity of life. That there's authing av
expenviTe as ach ertimg that pust mivses.
SHAL b helped camvimer men like this
1o take 8 new Lok ot theie adertnong,
Call Dr. Lubsafits a1 PL 11230 o0 Sesve.
& message with b numse
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ART DIRECTOR HERB LUBALIN
DESIGNER HERB LUBALIN
PHOTOGRAPHER CARL FISCHER
COPYWRITER LARRY MULLER
AGENCY SUDLER & HENNESSEY, INC,
CLIENT SH&L



“The heart has its own reasons*’ Pascal

School of Visual Arts 208-213 East 23 Street, New York 10, N. Y.
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ART DIRECTOR GEORGE TSCHERNY
DESIGNER GECRGE TSCHERNY
PHOTOGRAPHER GEORGE TSCHERNY
COPYWRITER PASCAL

CLIENT THE SCHOOL OF VISUAL ARTS

MUrray Hill 3-8397




The Impresario and all he stands for still exists, although s
more glamorous trappings — flowing czpe, ebony stick, and silk
top hat —are no longer much in evidence. \t the CBS Ownad
Radio Stations his great showmanship zees on: finding and
encouraging new talent ... developing and putting on the ex
citing kind of shows people tune in tolear.

Take WBBM Radio in Chicago. for axample. Every week
more than fifty singing stars. mus:cian: and entertainers present
35 live music shows. That means hoursof rehearscls every day 48
with a large professional staff of scripe writers and directors. i
Enough work and worry to stagger the imagination of the [
most ambitious impresario. Why bothes Because people know
the difference between live and canned.zaind they want the axcite-
ment and fun of /ive entertainmen:. imeginatively created and pre-
sented. They have shown their preference by consistendy tuning n
to WBBM for live showmanship radio.

Such programing is typical of the /des radio you find only
on the CBS Owned Radio Stations. It's enertainment for
adults — music, clever talk, interesting 13formation <
No wonder that the CBS Owned Radio £ta- ;
tions reach more people than any other
group of stations”. . . and more people
whoare tuned in to listen. A

THE CBS OWNED RADIO STATIONS
WBBM CH weBs =

WCAU # LF WEE? N
KMOX ST SKNX
KCBS ¢ Q

»5: NCS #2; Pulse Annusl, 1960; Sales Maragement, 1961
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ART DIRECTOR BERNIE ZLOTNICK
DESIGNER BERNIE ZLOTNICK

ARTIST GERRY GERSTEN

COPYWRITER FLORENCE GOLDMAN
AGENCY SUDLER & HENNESSEY, INC.
CLIENT THE CBS OWNED RADIO STATIONS
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ART DIRECTOR KURT WEIHS
DESIGNER KURT WEIHS

ARTIST KURT WEIHS

COPYWRITER RENEE BOREK

AGENCY PAPERT, KOENIG, LOIS, INC.
CLIENT GRANADA TV NETWORK

87

ART DIRECTOR RONALD GOEHLICH
ARTIST MARGARET GUMMERE
COPYWRITER JOHN WITHERS
AGENCY DOYLE DANE BERNBACH INC.
CLIENT VOLKSWAGEN OF AMERICA
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ART DIRECTOR KURT WEIHS

DESIGNER KURT WEIHS

PHOTOGRAPHER BETTMAN ARCHIVES
COPYWRITER RENEE BOREK

AGENCY PAPERT, KOENIG, LOIS, INC.
CLIENT GRANADA TELEVISION NETWORK

e

/




Drade Ady (less than full page) color or B7/11

CUNARD
EAGLE
SUNSET
FLIGHTS
ggw YORK

round tn'p

)suﬂset thms I m e Idle lrr at 2o m
5 19 Boruas J19% a e fourst
service .u 2% m7 % s yau/ EI/NY/S an

%n mayes, c - el ;caunl T ous Sx2 scating
20 T
£ AIRWAYS
?’ -y -" 3 ':e!s - e
ow I%r hS'nu/"‘D"S w.';' N3 €110,

Bl roual e nes s Toes v fet o1 31 Dk WIS 30 Mos 8, 1962
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ART DIRECTOR TONY MANDARINO
DESIGNER TONY MANDARINO
PHOTOGRAPHER LEON KUZMANOFF
COPYWRITER HENRY SEIDEN
AGENCY KEYES MADDEN & JONES
CLIENT CUNARD EAGLE AIRWAYS

you

rent

our
hall

during November, December
& January because we are
happily and solidly booked,
as we have been all season.
The door is not quite closed
for the rest of the season, but
it’s only slightly ajar. As you
can see, suddenly it's Spring
again, so beware the Ides of
March, and call Mr. William
Trapp at CI 7-6900 to secure &
insure your'63-64 bookings.

Judson Hall 185 W 57 St N.X.19
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ART DIRECTOR ART GELB

DESIGNER ART GELB

ARTIST ART GELB

COPYWRITERS ART GELB / ROBERT SIEGLER
AGENCY ART GELB ADVERTISING, INC.
PUBLISHER MUSICAL AMERICA

CLIENT JUDSON HALL

~EEBERMUDA




What'’s this?

A deadline, of course. And noth-
ing could be deadlier than a deadline
that’s missed.

Don't let it happen.

Ship Airborne-Pan Maritime and
get world-wide jet coverage, first-
class service, low rates.

Meeting your deadlines is our
life's work. Try us!

Airborne Freight Corp. A
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ART DIRECTOR SHELDON J. STREISAND
DESIGNER SHELDON J. STREISAND
ARTIST SHELDON J. STREISAND
COPYWRITER SANFORD WEISS

CLIENT AIRBORKE FREIGHT CORP.

! HEESE

Superb, Nest-ce pas?

ILN'y A gu'un Roguefort. Ev cela vient
de Roguefort, FRaNCE. UN peu plus cher,
PEUT-ETRE. MAiS pour le meilleur—ca vaur

la différence. Er vos clients Le savenT.
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ART DIRECTOR GIL LIPTON

DESIGNER GIL LIPTON

PHOTOGRAPHER ARNOLD ROSENBERG
COPYWRITER JAMES LAWSON

AGENCY MC CANN-MARSCHALK CO., INC.
CLIENT ROQUEFORT ASSOCIATION




Newspaper Ads (over 500 lines) B/ W

1927: THE SPIRIT OF AMERICA SOARS TO THE OLD WORLD
To Paris? Non-stop? He's nuts. Hours later, a slim young man
turned America's face skyward and changed the world's
thoughts abott the potential of flight. By that time, we at
Jenney had been supplying gasoline for 22 years. We even

Non

ﬁm‘?up that young man on one of his barnstorming hops
over New England. Today, we provide New England motorists
with the finest modern fuels to power their cars on super
highways. As a matter of fact, we've been

doing new things in fuels for 150 years. JENN“

180 veans of prosaess

stop
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ART DIRECTOR GEORGE DORSEY

DESIGNER GEORGE DORSEY

ARTISTS DON BROWN / FEDERMAN, ADAMS, & COLOPY
COPYWRITER MARVIN WATNICK

AGENCY GRISWOLD-ESHLEMAN

F2WISSAIR

CLIENT JENNEY MFG. CO.
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ART DIRECTOR MARTIN GUSTAVSON
DESIGNER MARTIN GUSTAVSON
PHOTOGRAPHER CARL FISCHER
COPYWRITER ALAN GLASS

AGENCY CAMPBELL-EWALD CO., INC.
CLIENT SWISSAIR




hy Tillie Kaiz
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ART DIRECTOR SIDNEY MYERS
PHOTOGRAPHER PAUL ELFENBEIN
CQOPYWRITER BOB LEVENSON
AGENCY DOYLE DANE BERNBACH INC.
CLIENT EL AL AIRLINES LTD.

o, s
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ART DIRECTOR GENNARO ANDREOZZ|
DESIGNER GENNARO ANDREOZZI
PHOTOGRAPHER CARL FISCHER
COPYWRITER JUDY BLUMENTHAL
AGENCY GILBERT ADVERTISING AGENCY
CLIENT ANDREW GELLER

How to get a great tan on 57th street.

Step snt ol the sun imto Andrew Galicr's slon end our new Sshara
Tan shacs. Here's  taa for ali scowins - delcate, oool, chocalateny.
g Apncnts, cresm)y whitea and
s @ Insting tan, S ere,
Geller's pew stant on the or with naturat lesther heel, 2,95
Bask in 2 whoic Sehara coll % ANDREW GRLLIR, [SW57.

97
ART DIRECTOR BOB GAGE
BN = PHOTOGRAPHER HOWARD ZIEFF
< ©o—T
— COPYWRITER DAVID REIDER

AGENCY DOYLE DANE BERNBACH INC.
CLIENT WEST END BREWING CO.

pr—
HEE;

Our beer is 50 years behind the times

{and we're proud of @)



What idiot changed
the Chivas Regal bottle?

Because we live in

. | confusions.

When the Chivas Regal people
changed their b
they were ready for s
Not a storm of o
At first, it does seem outra-

One minor conf

Scotch
Peaple think of “light”" Scorch

geou
Why change a classic bortle
A magnificent dark green bot
tle. And an antique shield that
seemed to come out of Sir Walte

Tcue, the shape is the same

le never

lightness is actually the
smoothness™ of Scotch

A light Scotch will go down as
easily as water. Or hone

No gasp. No | alme

a ple consider Chivas

Regal the smoothest (or lighrest

Scotch in the world i
1

ow New England

“he Boston Globe

Handsome though it was, the

raurant o

e
w clear borthe off
w of Chivas
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ART DIRECTOR BERT STEINHAUSER
PHOTOGRAPHER TIM GALFUS
COPYWRITER RITA SELDEN

AGENCY DOYLE DANE BERNBACH INC.
CLIENT GENERAL WINE & SPIRITS CO.

J1d dark green bottle made Chivas
Jle translated this as
aw Chivas

yar
k bottle and label
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ART DIRECTORS BILL PETTI / WINDSOR MALLETT
PHOTOGRAPHER BOB O'SHAUGHNESSY

COPYWRITERS WILFRED COPPING / ANDREW McINTOSH
AGENCY BATTEN, BARTON, DURSTINE & OSBORN, INC.
CLIENT BOSTON GLOBE




Dr
Spock's book. you know gt
m A v Of cre b
he s ut
nu testing in the atmos.

sed. Not so much ahout the ef
but a1 the prospect of end.

100
ART DIRECTOR LEN SIROWITZ

Dr. Spock is worrfed.

Tie ahead.
‘And it | am 10 be destroyed through some
wiscalculation t would prefer to be destroyerd

“Some citizens would lrave nll the thunk

fng he ca

l;\u-lrplh( blunders lm gnvcmmrms have
nit hisrory.

“There are others who think that superior

armamant i solve the They

sconn theue who beliese in lhr arengih of 8
just cause. They have forgotien that & frail
idealist in a loin cloth compelled the British

There are dangers in any course. [ would
ther we took small risks today if theve is
hope of lewsening the enotmous thaks which

PHOTOGRAPHER PAUL ELFENBEIN
COPYWRITERS DR. SPOCK / WILLIAM BERNBACH / DAVID REIDER
AGENCY DOYLE DANE BERNBACH INC.
CLIENT SANE NUCLEAR POLICY, INC.

while we are showing leadership in the search
for a cooperative world than white sitting in
illusory fortsess blaming our opponcnis
for the lack of 8 solunon.
"tn a moral isuc, [ believe that every iti-
acn has nox anly the Hght bot the respausi
bility t0 make his own feelings known an:

fele -Benjamn Spock, M.D.
Dr. Spock has become a sponsos of The

——

Natlonal & for Nuclear
Policy

Orher spor

brict description of whu SAN! sands for

ing serics e at re
wul(.ol\mmlluu

1 you it
T bl oy -

i T
National Cemnitree for 3 SANE Nudear
Policy, |7 East 45th Street. New Yook 17, N.Y.
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ART DIRECTORS LOUIS DORFSMAN / AL AMATO
DESIGNERS LOUIS DORFSMAN / AL AMATO
ARTIST AL AMATO

PHOTOGRAPHER CBS PHOTO

COPYWRITER ROBERT STRUNSKY

PUBLISHER CBS TELEVISION NETWORK

CLIENT CBS TELEVISION NETWORK



That man was siily,
This Isn Higbee's.
1t's & jengie gym.

ST

"T'his Memorial Day;
100 people

will kill themselves
honoring the dead.

LD RANID

103

ART DIRECTOR SAM SCALI

DESIGNER SAM SCALI

ARTIST CARL FISHER

COPYWRITER MIKE CAPPELL
AGENCY PAPERT, KOENIG, LOIS, INC.
CLIENT WNEW RADIO

102

ART DIRECTOR DAVID LONDON
DESIGNER DAVID LONDON
PHOTOGRAPHER KING BEACH
COPYWRITER DEAN LIERLE
AGENCY GRISWOLD-ESHLEMAN
CLIENT SEVERANCE CENTER

LAST SEEN MAY 15 1961
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ART DIRECTOR ROCCO CAMPANELLI
DESIGNER ROCCO CAMPANELLI

COPYWRITER CARL ABRAMS

AGENCY McCANN-ERICKSON, INC.

CLIENT NATIONAL BROADCASTING COMPANY
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ART DIRECTOR ONOFRIO PACCIONE
PHOTOGRAPHER ONOFRIO PACCIONE
COPYWRITER GERRY SCALLY
AGENCY LEBER KATZ PACCIONE, INC.
CLIENT EVANS FURS

How to wnd up a doll for Ca-istmas!

rem—EVANS
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ART DIRECTOR LOUIS DORFSMAN

DESIGNERS LOUIS DORFSMAN / JOSEPH SCHINDELMAN
PHOTOGRAPHER WIDE WORLD PHOTO

COPYWRITER JIM JORDAN

PUBLISHER CBS TELEVISION NETWORK

CLIENT CBS TELEVISION NETWORK

WHO'S €OT THE FOOTBALL?

The CBE Television Network's gof the football. Tais fa | seesall tke big anes ~NCAAgames
an Satu days, NFL games on Surdays—exclusively on thi network. % start the season
with Pitsyvs. Miamitomorrow ard theGiants vs. Clevelard tfi- Sunday—taer keep rolling into
mid-Deczmber. It's an awesome sehedule: two games w0 acastorrer eve 'YCB@Z
weeKene. See them all. The best (and only) seat ia she hous= is iz fronkof
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ART DIRECTOR BERNIE ROWE
DESIGNER BERNIE ROWE

ARTIST BERNIE ROWE
PHOTOGRAPHER BERNARD GARDNER
COPYWRITER JANET BODEN

AGENCY DOYLE DANE BERNBACH INC,
CLIENT S & W FINE FOODS, INC.

S/ ) S ALMG |
WS! .

The axly other thin we aid is salt.

Car almon dbn’s ieed oil acded o make hom tamptagly sizy. They're

bevn _hat war. Beczuse we Fobd cut for a -p=ciabu 4 ty eof sa mon:

those robust « eimens who sw mup the bongest i or
nath of Pugt Saund. Wha' if there arer "t znegs
thsechaice | a1y Eiver Bluebacks? We veu pats-tl

1 nextyear, Bec e if it ian't perfact, S 6 Wiwen't pucx ir.
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ART DIRECTOR TOM COURTOS
DESIGNER TOM COURTOS
PHOTOGRAPHER TIMOTHY GALFAS
COPYWRITER MIKE CHAPPELL
AGENCY PAPERT, KOENIG, LOIS, INC.
CLIENT SLIP PRODUCTS, INC.

i
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ART DIRECTOR DON ELDRIDGE
PHOTOGRAPHER LEN SIEGLER
COPYWRITER ALFRED PAUL BERGER
AGENCY MOGUL WILLIAMS & SAYLOR
CLIENT BARNEY'S CLOTHES

Some men fly shy of sales on principle. They figure sales mean pecked-over odds and ends. 1f you
I
e from than mo:
v satisfied—unlike our customers, whe
and see what maghificent elothes you can sr

choice in 40 famous
ved alterat
» your prejudice, just this

jon-tailors
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ART DIRECTOR GEORGE LOIS
DESIGNER GEORGE LOIS
PHOTOGRAPHER HAROLD KRIEGER
COPYWRITER MONTE CHERTLER

CLIENT MARTIN MARIETTA

Last night in Antarctica, nucleas power
1 lit the buib

6 burned the toast " > oy

mMARTIN
Bt
MARIETTA

AGENCY PAPERT, KOENIG, LOIS, INC.



Newspaper Ads (under 500 lines) B/T1’

...the Chun King Chow Mein ﬁour
starring Stan Freberg...on most
honorable ABC Television Network
R R S S O T L S B LN SR TR S S RS T
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ART DIRECTOR SAUL BASS

DESIGNER SAUL BASS

PHOTOGRAPHER GERALD TRAFFICANDA
COPYWRITER STAN FREBERG

CLIENT STAN FREBERG-CHUN KING CORP.

They re p)mtmg for the big race Saturday at the Big A. I's the $100,000

Brooklyn—third jewel of the handicap triple crown—with the nation’s
champion thoroughbreds matched in a thrilling mile-and-a-quarter test of
courage end speed. Don't miss the action, the excitement. See nine races
daily, Mondaythrough Saturday. First race 1:30. Join the fun at the Big A.

AQUEDUCT'S TOREACH: BY CAR, VIAALL LONG ISLAND PARKWAYS TOWARD IDLEWILD. NEVERAWORRY ABOUT PARKING
OR BY IND .,\,EwAv ROUND-TRIP SPECIALS LEAVE BTH AVE.-42ND ST. AND HOYT-SCHERMERHORN, BEGINNING AT 11:
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ART DIRECTOR RALPH AMMIRATI

DESIGNER RALPH AMMIRATI

ARTIST TOM! UNGERER

COPYWRITER GABE MASSIMI

AGENCY BATTEN, BARTON, DURSTINE & OSBORN, INC.
CLIENT AQUEDUCT, NEW YORK RACING ASSOCIATION




@2 NEW SERIES!

10:00-11:00PM WCBS-TV
ALFRED HITCHCOCK

R Brace yourself for
suspense with an ending you'll
never guess—or forget!

™
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ART DIRECTOR LOUIS DORFSMAN
DESIGNER LOUIS DORFSMAN
ARTIST ANTHONY GRUERIO
CLIENT CBS TELEVISION NETWORK

By -
This is the weekend to go to Aqueduct. Saturday’s feature race is
the $50,000 Jerome Handicap; and on Monday, Labor Day, it's
the $100,000 Aqueduct. 9 races daily, Monday through Saturday.

BYCAR, TAKE L.1, PARKWAYS TOWARD IDLEWILD AND WATCH FOR AQUEDUCT EXITS; BY SUBWAY, SPECIAL IND TRAINS
LEAVE 8THAVE.-42ND ST.AND HOYT-SCHERMERHORN, BEGINNING AT 11:10A.M.,OR COME BY BUS. FIRSTRACE 1:30 P.M.
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ART DIRECTOR RALPH AMMIRATI

DESIGNER RALPH AMMIRATI

ARTIST TOMI UNGERER

COPYWRITER GABE MASSIMI

AGENCY BATTEN, BARTON, DURSTINE & OSBORN, INC.
CLIENT AQUEDUCT, NEW YORK RACING ASSOCIATION




Fiction?
Or the
terrifying

world of
tomorrow?
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ART DIRECTOR MORT RUBENSTEIN
DESIGNER BARBARA WHITE
PHOTOGRAPHER STOCK PHOTO
COPYWRITER LARRY SPINNER
CLIENT WCBS-TV

']l

EDMOND O’BRIEN
JAN STERLING

NY TELEVISION
PREMIERE

THE LATE SHOW
11:15 PM

2

Who helps
Prell
work up
a sales
lather?

Benton & Bowles, Inc.
Advertising
606 Fifth Avenne
New York 19
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ART DIRECTOR RICHARD THOMAS
ARTIST MIYO ENDO

COPYWRITER VICTOR BLOEDE
AGENCY BENTON & BOWLES
CLIENT BENTON & BOWLES

You can plow

for an hour

on 2 galton of fuel
with this new
fordson

Diesel Tractor

Farmers il over the worid
have aponie3 astomshing fusl
savings with the new fordson
Desta. Even mong dwsens
the Deats v exceptional tor s

yours sl s remarkably low
Prics — and the savings never
30 Sesson after season
the Owits Dwsel runs i
Eently with only pennies spent
on maintenance

You <an use 1 for simost
any job on the tarmm, The Dssta
il AEh UD to your existing
implem :nts, o ofters iy own
power matched range  Asx
sout Fordson aesier how much
e Dests Diesel mouid sove

yout tarmmg
BT At

PORDEON
TRACTORS

BEST-SELLING TRACTORS
N THE WORLD
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ART DIRECTOR JOHN FISCHER
ARTIST CARL CRITZ
COPYWRITER COLIN DAWKINS
AGENCY J. WALTER THOMPSON
CLIENT FORD ODESO
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ART DIRECTOR GEORGE LOIS
DESIGNER GEORGE LOIS
PHOTOGRAPHER CARL FISCHER
COPYWRITER RON HOLLAND
AGENCY PAPERT, KOENIG, LOIS, INC.
CLIENT RESTAURANT ASSOCIATES

La Fonda del Sol
doesn’t give you
this Gaucho knife
to cut your tacos,
Hombre.

This Gaucho

steak knife

is used at LaCabafa
in Buenos

the best steak house
in South America,
It is also used at the
best steak house

in North America.
La Fonda del Sol

La Fonda del Sol?
La Fonda del Sol.
123 West 50 St
PLaza 7-8800
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ART DIRECTOR ROBERT PLISKIN
ARTIST WALTER EINSEL
COPYWRITER DICK LORD

AGENCY BENTON & BOWLES, INC.

CLIENT BENTON & BOWLES, INC.

helped put

Gravy Train
on the

right track?

B&B |
Benton @ Bocsles, Inc.
tdcersising |}
666 Fifth dzenne |
New York g




Newspaper Ads/R.O.P. color, all sizes

Sqles changm. Fashion: change. Eastes c=ange. Women
an't chonge. Moybeso bit mo-e hers or there, yet
3way Sae <ame. But @!'s face 1. wommn need help
< look me  best. Nirsty years age woen Ma-y Ann
Zox firs: o-ened her-siore hers in AeKeespert, the
<ol bces come to Zox's for he finmst in women's
“eshions _.cad the unnentionables that wade the figure
= the “asicns. Moderewomen st come © Cox's for the
same hep Because ctor all s aid am done ._alter
sylos, feshoons, ond 1-stes change...Ca(s stll has an
wxcolior Fundation <o serve womer well. Thanks?

Suee! music af Christmastime: £ easyomick your gilts at orne's Decacse Horne's is everyihere, elose fo where you are
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ART DIRECTOR ARNOLD VARGA
DESIGNER ARNOLD VARGA
ARTIST ARNOLD VARGA
COPYWRITER FRANK HALLER
CLIENT COX’'S

i1

DISTINCTIVE MERIT AWARD

ART DIRECTOR ARNOLD VARGA

DESIGNER ARNOLD VARGA

ARTISTS ARNOLD VARGA; EDWARD KORBETT
COPYWRITER BENJAMIN H. DOROFF
PUBLISHER PITTSBURGH POST-GAZETTE
CLIENT JOSEPH HORNE CO.
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ART DIRECTOR GEORGE LOIS
DESIGNER GEORGE LOIS
PHOTOGRAPHER CARL FISCHER
COPYWRITER JULIAN KOENIG
AGENCY PAPERT, KOENIG, LOIS, INC.
CLIENT GENERAL WINE & SPIRITS CO.

GENERALWINE A0 SPIRITS 5. NEW YORX DS MADE FROM GRAMN: B 02 %

“What dolls.
Ifonly
Iwasn't
havin;
adr
with

that lemon

tonight”’

}l't«fl‘n)

4,

“Who are you calling “Of course
atomato? he has taste.
Wolfschmidt is mine. Wasn't he with me
He’s got taste’ last night?”

“Look at me,
Wolfschmidt. #
You know
your onions.
Let’s make
great
Martinis

together”

Waoléschmidt has the touch of taste that marks genuine old world vodk . For that reason it makes better Screwdrivers, Bloody Marys, Martinis, Tonies, Et cetera, Delicious Et ceteras.




“I’'m here
with a
big beef—-

those unreasonable people
at Campbell's insist on putting
real beef in their new
Red Kettle Beef Noodle
Soup Mix!"

A new kind of dry soup mix with real
soup-kettle flavor and aroma...tender
pieces of beef in it...and it's packed in
air-tight little cans to keep its goodness
until you're ready to use it

2 cans to the cartor . .. each can makes 3-4 servings

RED KETTLE ory sour mixes

ottt ey - ot NG00 O Camptielli

N O et My ot

123

ART DIRECTOR EUGENE KOLKEY
DESIGNER EUGENE KOLKEY

ARTIST HOOVER & KERN STUDIOS, INC.
COPYWRITER COMMITTEE

AGENCY LEO BURNETT COMPANY, INC,
CLIENT CAMPBELL SOUP COMPANY

1234...1234...
J ) S E P H M A G N
) o)
| )
e £
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ART DIRECTOR GEORGE COUTTS
DESIGNER GEORGE COUTTS
ARTIST JOHN WOODS
COPYWRITER LOIS DE BANZIE
AGENCY JOSEPH MAGNIN
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ART DIRECTOR WILLIAM TAUBIN
PHOTOGRAPHER GEORGE RATKAI
COPYWRITER MARY WELLS
CLIENT GENERAL MILLS

126

ART DIRECTOR ART SHIPMAN
DESIGNER BOB HALLADAY
ARTIST BOB BRIDE
COPYWRITER ADELE F. HUANG




Posters/21 shect
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ART DIRECTOR DONALD JACKSON
DESIGNER DONALD JACKSON
ARTIST WILLS STUDIO
PHOTOGRAPHER LAMBERT STUDIOS
COPYWRITER DONALD RUSSELL
AGENCY N. W. AYER & SON, INC.
CLIENT ATLANTIC REFINING CO.
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ART DIRECTOR STAN RICHARDS

DESIGNER STAN RICHARDS

ARTIST STAN RICHARDS

COPYWRITER GEORGE CHARLTON

AGENCY NORSWORTHY-MERCER

CLIENTS WFAA / THE DALLAS MORNING NEWS

'DAY 7-8:30 AM.




Volkswagen fender *17.50
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ART DIRECTOR STAN JONES

DESIGNER STAN JONES

PHOTOGRAPHER BERNARD GARDNER

COPYWRITER JANET BODEN

AGENCY DOYLE DANE BERNBACH INC.

CLIENTS COMPETITION MOTORS / REYNOLD C. JOHNSON

WHEN IT Ra/ng
IT POURS
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ART DIRECTOR THOMAS R. GOREY

DESIGNER THOMAS R. GOREY
PHOTOGRAPHER ELBERT BUDIN

AGENCY NEEDHAM, LOUIS AND BRORBY, INC.
PUBLISHER U. S. PRINTING & LITHO

CLIENT MORTON SALT COMPANY

A
ORTON
SALT

QREN IT RA/NS
IT pPOURS
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ART DIRECTOR LOUIS MUSACHIO
DESIGNER TONY NAPPI
PHOTOGRAPHER MARIO SAPONARO
COPYWRITER MURRAY KLEIN
AGENCIES SMITH / GREENFIELD
CLIENT MILADY’'S BLINTZES

e i e e -——_.-r_-—r_ i e Y S s S ——2 SRS oA S e S ——— - e ‘-
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Two can live as cheaply as one.
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ART DIRECTOR STAN JONES

DESIGNER STAN JONES

PHOTOGRAPHER BERNARD GARDNER

COPYWRITER JANET BODEN

AGENCY DOYLE DANE BERNBACH INC,

CLENTS COMPETITION MOTORS / REYNOLD C. JOHNSON
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ART DIRECTOR BEN SPIEGEL
PHOTOGRAPHER HOWARD ZIEFF
COPYWRITER DAVID REIDER

AGENCY DOYLE DANE BERNBACH INC.
CLIENT WEST END BREWING CO.

132

ART DIRECTOR SAUL BASS

DESIGNER SAUL BASS

ARTIST ART GOODMAN

CLIENT OTTO PREMINGER-COLUMBIA PICTURES
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ART DIRECTOR IRV KOONS

DESIGNERS LEAH KOONS, IRV KOONS
ARTISTS MAL FEINSTEIN, IRV KOONS ASSOC.
PHOTOGRAPHER STOCK

AGENCY QUALITY IMPORTERS, INC.
PUBLISHER QUALITY IMPORTERS, INC.
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ART DIRECTOR HAL SILVERMAN

DESIGNER HAL SILVERMAN

ARTISTS BILL KAPRA & HAL SILVERMAN
AGENCY ERWIN WASEY, RUTHRAUFF & RYAN
CLIENT CARNATION COMPANY

135

ART DIRECTOR ART HAWKINS

DESIGNER ART HAWKINS
PHOTOGRAPHER HOWARD ZIEFF
COPYWRITER ROBERT N. SCHANCUPP
AGENCY McCANN-MARSCHALK CO., INC.
CLIENT GENESEE BREWING COMPANY
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ART DIRECTOR TONY MANDARINO

DESIGNER TONY MANDARINO

ARTIST LETTERING JOHN PISTILLI
PHOTOGRAPHER PHIL MARCO

COPYWRITERS HANK SEIDEN / TONY MANDARINO
AGENCY McCANN-MARSCHALK CO., INC.

CLIENT VAN WAGENEN AND SCHICKHAUS
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ART DIRECTOR PETER HIRSCH

DESIGNER PETER HIRSCH

PHOTOGRAPHER HAROLD BECKER

COPYWRITER PETER HIRSCH

AGENCY DOUGLAS D. SIMON ADVERTISING, INC.
CLIENT LOUIS SHERRY PRESERVES, INC.

1,
‘CALORiE

MADE wiThouT SV
g TEASFO

SCHICKHAUS

the “countrydutch franks
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ART DIRECTOR CAL ANDERSON

DESIGNER CAL ANDERSON

ARTIST CAL ANDERSON

COPYWRITER MARGARET WALDRON
. AGENCY CUNNINGHAM & WALSH

CLIENT THE SAN FRANCISCO BALLET

sr/lansy L

SPRING SEASON APRIL 17-MAY 5
TICKETS: GEARY THEATRE OR 3-6440
COMPANY OF 70 WITH ORCHESTRA
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ART DIRECTORS ALLAN BEAVER / HAL DAVIS
DESIGNERS ALLAN BEAVER / JOHN ALCORN

ARTIST JOHN ALCORN

COPYWRITER FRANKIE CADWELL

AGENCIES TRAHEY / CADWELL

CLIENT AMERICAN INSTITUTE OF INTERIOR DESIGNERS

SR

)

T

i

o e R

N

Decorati

A show of outstanding interiors created
by distinquished decorators. Oct.12t023.
Seventh Regiment Armory, Park Avenue

at 66th street, News York. Bdmission $2.00.
Weekdays 11am.t010:30 pm. Sun.1to9 p.m.

&Design’63



There’s more to Red Cross than donuts

This is the famous Red Cross donut. Hand-

ed out, with hot coffee, at disaster scenes, it
brings great comfort. Yet, it is only the least

important function of Disaster Service —one
ol 6 major Red Cross Services serving all
New Yorkers. GET T0O KNOW YOUR RED CROSS

140

ART DIRECTOR WILLIAM MILLER
DESIGNER MATSUO YASUMURA
PHOTOGRAPHER MIDORI STUDIO
COPYWRITER RAYMOND MARTELL
AGENCY YOUNG & RUBICAM, INC.
CLIENT AMERICAN RED CROSS
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ART DIRECTOR ONOFRIO PACCIONE
DES!IGNER ONOFRIO PACCIONE
PHOTOGRAPHER ONOFRIO PACCIONE
COPYWRITER STANLEY H. KATZ
AGENCY LEBER KATZ PACCIONE, INC.
CLIENT CARMEL WINE COMPANY

1M
lADIES’ ART DIRECTOR WALTER KAPRIELIAN
DESIGNER WALTER KAPRIELIAN
HOME PHOTOGRAPHER IRVING PENN
COPYWRITER DON MIX

AGENCY BATTEN, BARTON, DURSTINE & OSBORN, INC.
CLIENT LADIES’ HOME JOURNAL

speaks with
understanding
about the
things that
really matter

rotorach o Laes Home et b g P

(ARME

R

L

Carmel wines from Israel...better than chicken soup
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ART DIRECTOR WILLIAM TAUBIN
PHOTOGRAPHER MARTY BAUMANN
COPYWRITER JUDY PROTAS

AGENCY DOYLE DANE BERNBACH INC.
CLIENT LEVY

e LEVY'S

real Jewish rye
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ART DIRECTOR ANDREW NELSON
PHOTOGRAPHER HAL ADAMS

AGENCY J. WALTER THOMPSON COMPANY
CLIENT FORD DIVISION, FORD MOTOR COMPANY




SOt
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ART DIRECTOR EDWARD ALMGREN
DESIGNER EDWARD ALMGREN
ARTIST CHARLES SAXON
COPYWRITER NEIL LEONARD

AGENCY BATTEN, BARTON, DURSTINE & OSBORN, INC.

CLIENT THE NEW YORK TIMES

AND FASHION SHOW SPONSORED BY
THE ROSARY SCCIETY TO BENEFIT THE
HOLY NAME OF MARY SCHOOL BUILDING
FUND-TO BE HELD IN GARL HOPPLS IN
BALDWIN, MON_OCTOBER 29™AT 8:00PM

o

INSPIRE AWE
)+ READTHE NEW
\ YORKTIMES
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ART DIRECTOR EMIL M. GENTILELLA

DESIGNER EMIL M. GENTILELLA

ARTIST EMIL M. GENTILELLA

COPYWRITER HOLY NAME OF MARY ROSARY SOCIETY
AGENCY PLAZA STUDIO THREE, INC.

CLIENT HOLY NAME OF MARY ROSARY SOCIETY
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ART DIRECTOR GEORGE LOIS

DESIGNER!'GEORGE LOIS

PHOTOGRAPHER CARL FISCHER

AGENCY PAPERT, KOENIG, LOIS, INC.

CLIENT COMMITTEE FOR A SANE NUCLEAR POLICY

~  1%Million unborn children
W will be born dead
or have some
gross defect
because of
Nuclear Bomb
testing
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GOLD MEDAL AWARD

ART DIRECTORS GOLLIN, BRIGHT & ZOLOTOW
DESIGNERS GOLLIN, BRIGHT & ZOLOTOW
ARTISTS GOLLIN, BRIGHT & ZOLOTOW
PHOTOGRAPHER ROGER MARSHUTZ
COPYWRITER MILTON ZOLOTOW

PUBLISHER SIMPSON LEE PAPER CO.

CLIENT SIMPSON LEE PAPER CO.

What makes a Volkswagan.
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ART DIRECTOR MURRAY JACOBS
DESIGNER MURRAY JACOBS
PHOTOGRAPHER HIRO

COPYWRITER STEVE HERZ

AGENCY DOYLE DANE BERNBACH INC.
CLIENT VOLKSWAGEN OF AMERICA



STEEL PRODUCT OF THE MONTH:
Uaiteod Statos Steel Introduces amarketing pro-~

gram designed to holp you Increase your ssles
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ART DIRECTOR ARNOLD VARGA

DESIGNER PUSH PIN STUDIO, N. Y.

COPYWRITER DONALD MANGES

AGENCY BATTEN, BARTON, DURSTINE & OSBORN, INC.
CLIENT UNITED STATES STEEL CORP.

S A
POWER MOWERS
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ART DIRECTOR CHARLES S. ADORNEY
DESIGNER CHARLES S. ADORNEY
PHOTOGRAPHER ARNOLD ROSENBERG
COPYWRITER DONALD AYERS & BARRY SPIES
AGENCY CUNNINGHAM & WALSH, INC.
PUBLISHER CUNNINGHAM & WALSH, INC.
CLIENT JAGUAR CARS, INC.
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ART DIRECTOR SHELDON COTLER

DESIGNERS RICHARD BOLAND/WALTER LEFMAN
COPYWRITER PATRICIA BONFELD

AGENCY TIME INCORPORATED

NTRATEGIC AD!

3 Pontm: Tempest
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ART DIRECTORS SY LACHIUSA - BRUCE UNWIN
DESIGNER SY LACHIUSA

PHOTOGRAPHER DENNIS GRIPENTROG
COPYWRITERS CHUCK FELT / RAY CLARK
AGENCY MacMANUS, JOHN AND ADAMS
CLIENT PONTIAC DIVISION
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ART DIRECTOR SHELDON COTLER
DESIGNER WALTER LEFMAN
ARTIST CRISTOS GIANAKOS
COPYWRITER VELMA FRANCIS
AGENCY TIME INCORPORATED
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ART DIRECTOR GORDON D. FISHER
DESIGNER SAUL BASS

ARTIST SAUL BASS ASSOCIATES
COPYWRITER ALAN HOPPE

AGENCY CREATIVE GROUP, INC.

CLIENT KIMBERLY-CLARK CORPORATION



'PACKAGING SYSTEM MOBILE
CONTAINER CORPORATION OF AMERICA
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ART DIRECTOR JOHN MASSEY

DESIGNERS ROBERT & WILLIAM KAULFUSS
COPYWRITER RHODES PATTERSON

CLIENT CONTAINER CORPORATION OF AMERICA

FORIPUINE'S
Bl ORIMTTINGH |
, DRV &l
é\{"& |
x‘l ‘]
M ‘.. i
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ART DIRECTOR GILBERT LESSER
DESIGNER GILBERT LESSER
ARTIST GILBERT LESSER
PHOTOGRAPHER L. PICARIELLO
COPYWRITER DON HORTON
PUBLISHER TIME, INCORPORATED
CLIENT FORTUNE
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ART DIRECTORS RICK LEVINE / HERMAN L. VANDERBERG
DESIGNERS RICK LEVINE / EUGENE KOLOMATSKY
ARTIST LIONEL KALISH / ASSOCIATED DESIGN
COPYWRITER MARGOT SCHULTE

AGENCY FLETCHER RICHARDS, CALKINS & HOLDEN
CLIENT UNITED STATES RUBBER, TEXTILE DIV.

The E‘valutwnof the .

wm THE suﬁwm SPANDEX
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ART DIRECTOR MILTON GLASER
DESIGNERS MILTON GLASPER / PAUL DAVIS
ARTIST PAUL DAVIS

CLIENT PETER, PAUL & MARY
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ART DIRECTOR ED BRODSKY

DESIGNER ED BRODSKY

ARTIST ED BRODSKY

PHOTOGRAPHER FAIRCHILD AERIAL SURVEYS
COPYWRITER GEORGE STUDLEY

AGENCY BRODSKY BUSINESS GRAPHICS
PUBLISHER CENTURY LETTER COMPANY, INC.
CLIENT JULIEN J. STUDLEY, INC.

) Bag
Division

Fourth
annual
collegiate
packaging
design
ntest.

St. Regis
Paper

Company
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ART DIRECTOR NORMAN PERMAN

DESIGNER NORMAN PERMAN

ARTIST NORMAN PERMAN

COPYWRITERS BYRON KANALEY / WILLIAM BIGGS
AGENCY FRANK C. NAHSER INC.

CLIENT ST. REGIS PAPER COMPANY
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ART DIRECTOR LOUIS DORFSMAN
DES!IGNER LOUIS DORFSMAN

ARTIST JOSEPH SCHINDELMAN
PHOTOGRAPHERS CBS PHOTOGRAPHERS
COPYWRITER ROBERT STRUNSKY
PUBLISHER CBS TELEVISION NETWORK
CLIENT CBS TELEVISION NETWORK

From Mervury Crmtrol e

Powerscould he heard (i
Tooks like 3 ood flight™ On
tremble momentarily as 1t fe

EN Ry

i AL9:47am i happened
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ART DIRECTOR GILBERT LESSER

DESIGNER GILBERT LESSER

ARTIST GILBERT LESSER

PHOTOGRAPHER FRANCES DUVAL
COPYWRITER REMINGTON-RAND COPY DEPT.
AGENCY HOWARD KIVIAT ASSOCIATES
CLIENT REMINGTON RAND

TO NS TaLL Paren TR

ot v Pag! Mlaave Button
it 50 8t 8% bvenn oo Fred Stot




Bovhlt, Direct Mai (2 colors)

e RHEUMATOD ARTARITES o1 0

RACIOLOGIC INTERPRETATION
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| ART DIRECTOR JOSEPH J. TONNA

1 DESIGNER JOSEPH J. TONNA

| ARTIST ART LIDOV

} COPYWRITER ART NEWMAN

| AGENCY PAUL KLEMTNER & CO.
CLIENT PFIZER LABS.
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ART DIRECTOR LOUIS SILVERSTEIN

DESIGNER LOUIS SILVERSTEIN

ARTISTS LOU MYERS / LOUIS SILVERSTEIN

COPYWRITER SHEP CONN

AGENCY THE NEW YORK TIMES PROMOTION DEPARTMENT
PUBLISHER THE NEW YORK TIMES

CLIENT THE NEW YORK TIMES




THE STOPWATCH STORY
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ART DIRECTOR TIMOTHY CRISLER
DESIGNER CRISTOS GIANOKOS

ARTIST CHENAULT ASSOCIATES
COPYWRITER WILLIAM H. DOWSE
AGENCY T. N. PALMER & CO., INC.
CLIENT JONES & LAUGHLIN STEEL CORP,

the SUN Sﬁﬁiﬁ old advertising calendar

lithographed by Sunshine Printing Co./25 years of graphic art experience, 380 Seco f6R 5-0212
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ART DIRECTOR LIONEL KALISH
DESIGNER LIONEL KALISH

ARTIST LIONEL KALISH

PUBLISHER SUNSHINE PRINTING CO.
CLIENT SUNSHINE PRINTING CO.
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ART DIRECTOR SANTO F. PULISE

DESIGNER SANTO F. PULISE

ARTIST MILTON GLASER

COPYWRITER RICHARD FISHEL

AGENCY ERWIN WASEY, RUTHRAUFF & RYAN, INC.
CLIENT REVERE CAMERA COMPANY

169

ART DIRECTOR MO LEBOWITZ

DES!IGNER MO LEBOWITZ

ARTIST MO LEBOWITZ

COPYWRITERS MO LEBOWITZ/MORGAN PRESS
PUBLISHER MORGAN PRESS

CLIENT MORGAN PRESS




YOUNG
MOTHERS ¢

STORY
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ART DIRECTOR ROBERT MILES RUNYAN
DESIGNER BILL TOBIAS

ARTISTS BILL TOBIAS / PAUL HAUGE
COPYWRITERS BILL TOBIAS / ARNOLD MILLER
AGENCY ROBERT MILES RUNYAN & ASSOC.

PUBLISHER ROBERT MILES RUNYAN & ASSOC.

CLIENT ROBERT MILES RUNYAN & ASSOC.

170

ART DIRECTOR ART GLAZER
DESIGNER RON BARGER

ARTIST RON BARGER
COPYWRITER MAUREEN CALLAHAN
AGENCY REDBOOK PROM. DEPT.
CLIENT REDBOOK MAGAZINE
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ART DIRECTOR HAL DAVIS

DESIGNERS HAL DAVIS / LIONEL KALISH
ARTIST LIONEL KALISH

COPYWRITER FRANKIE CADWELL
AGENCY TRAHEY / CADWELL

CLIENT (. MILLER

R

g

{| . QILLYSTRATED| -
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ART DIRECTOR MILTOM GLASER

DESIGNER MILTON GLASER

ARTIST MILTON GLASER

CLIENT AMERICAN INSTITUTE OF GRAPHIC ARTS

g
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ART DIRECTOR ONOFRIO PACCIONE
DESIGNER ONOFRIO PACCIONE
PHOTOGRAPHER ONOFRIO PACCIONE
COPYWRITER LESTER LEBER

AGENCY LEBER KATZ PACCIONE, INC.
CLIENT FAVORITE FOODS CO.
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ART DIRECTORS HAL DAVIS / MARVIN FIREMAN
DESIGNER MARVIN FIREMAN

AGENCY TRAHEY / CADWELL

CLIENT TRIGERE

M. Sidney Simon
master shirt maker presents

PAULINE TRIGERE

the -
STROLLERS THEATRE CLUB.
?s« East 54 Sa. on April 24, 1962

The Strollers in &
 PREVIEW
T ol the i e
for the Luisure Gentleman.
at 10:00 AM.
Make application for seats now
W wish to see

you .
this superb aitraction.

=]

T RSVP LE 27031
3

180 Madinn Ao, New Fork 16, New Yok

sony
cw‘“*::“‘.:m PR
o U vowek
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ART DIRECTORS S. B. HODGE / TOM SUZUKI

DESIGNER DON McQUISTON

ARTISTS SAM DIAJOGO / DON McQUISTON

ARTIST GENERAL DYNAMICS / ASTRONAUTICS, STILL PHOTO
PHOTOGRAPHER MAX LARSEN

COPYWRITER GENERAL DYNAMICS / ASTRONAUTICS, ART SECTION
AGENCY GENERAL DYNAMICS / ASTRONAUTICS, ART SECTION
PUBLISHER GENERAL DYNAMICS / ASTRONAUTICS

CLIENT GENERAL DYNAMICS / ASTRONAUTICS, ART SECTION
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ART DIRECTOR DON DONOVAN
DESIGNER DON SHANOSKY

ARTIST DON SHANOSKY

COPYWRITER VINCENT SCHILLER
AGENCY PROMOTION DEPT.

PUBLISHER THE PHILADELPHIA INQUIRER
CLIENT THE PHILADELPHIA INQUIRER



Packaging / Packages

Frankli

@ uil
SIMON
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ART DIRECTOR ROCCO E. CAMPANELLI
DESIGNER ROCCO E. CAMPANELLI
ARTIST ROCCO E. CAMPANELLI
CLIENT HILD SAILES, INC

179

ART DIRECTOR HAL DAVIS
DESIGNER MILTON GLASER
ARTIST MILTON GLASER
AGENCY TRAHEY / CADWELL
CLIENT FRANKLIN SIMON



GEAR SUPPLEMENT
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ART DIRECTOR ONOFRIO PACCIONE
DESIGNER ONOFRIO PACCIONE
PHOTOGRAPHER ONOFRIO PACCIONE

AGENCY LEBER KATZ PACCIONE, INC.

CLIENT FAVORITE FOODS CO.
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ART DIRECTOR TOM COURTOS
DESIGNER TOM COURTOS
COPYWRITER MIKE CHAPPELL
AGENCY PAPERT, KOENIG, LOIS, INC.
CLIENT SLIP PRODUCTS LTD.
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ART DIRECTOR JACK O. KEELER

DESIGNER WILLIAM NELLOR

ARTIST WILLIAM NELLOR

COPYWRITER ROBERT PRITIKIN

AGENCY FLETCHER RICHARDS, CALKINS & HOLDEN, INC.
CLIENT W. P. FULLER & CO.

183

ART DIRECTOR JEROME GOULD
DESIGNER JEROME GOULD

AGENCY GOULD AND ASSOCIATES INC.
CLIENT ANHEUSER-BUSH INC.
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ART DIRECTOR HOWARD RUSSO
DESIGNER HOWARD RUSSO .
PHOTOGRAPHER JACK CONFINO
COPYWRITER DR. ARTHUR L. KLEIN
PUBLISHER SPOKEN ARTS

CLIENT SPOKEN ARTS RECORDS

SPOKEN ARTS

DEADS "FITCHEN BOUQUET™
“THE SWEETER THE TOOTH, THE NFARED THE COUCH™
“AND THOU DESIDE MEDVACEETING IN THE WILDEDNESS™
“ IS THERE AN OSTEOSYNCHRONDROITRICIAN IN THE HOUSE?™

TIECTED BY ARTHUE LUCE FLEsy
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ART DIRECTOR IRA A. BARKOFF
DESIGNER IRA A. BARKOFF
PUBLISHER CONTINENTAL RECORDS
CLIENT CONTINENTAL RECORDS

Packaging / Record Covers




JAZL SAMBA ? STAN GET : CHRARLIE BYRD

V8432

The Love Poems Of LAWRENCE DURRELL

o T

— ¥

B &

Read by the Poet
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ART DIRECTOR HOWARD RUSSO
DESIGNER HOWARD RUSSO
ARTIST HOWARD RUSSO
COPYWRITER DR. ARTHUR L. KLEIN
PUBLISHER SPOKEN ARTS

CLIENT SPOKEN ARTS RECORDS

S

Spoken Arts
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ART DIRECTOR JOHN MURELLO
DESIGNER JOHN MURELLO
ARTIST OLGA ALBIZU

AGENCY DONAHUE & COE
CLIENT MGM RECORDS

Stories
by
Rudyard
Kipling
read
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ART DIRECTOR HOWARD RUSSO
DESIGNER HOWARD RUSSO
COPYWRITER DR. ARTHUR L. KLEIN
PUBLISHER SPOKEN ARTS

CLIENT SPOKEN ARTS RECORDS



(RIVERSIDE]
THE BLUES PIANO ARTISTRY OF

MEADE LUX LEWIN
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ART DIRECTOR KEN DEARDOFF
DESIGNER KEN DEARDOFF
ARTIST PETER MAX

CLIENT RIVERSIDE RECORDS



EDGAR
ALLAN
POE
ﬂmE
PIT
AND
THE
PENDULUN"
READ
BY
ALEXANDER
SCOURBY

o i¥all

MEXICO AND BI

CAL TIADER PLAYS
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ART DIRECTOR HOWARD RUSSO
DESIGNER HOWARD RUSSO
ARTIST HOWARD RUSSO
COPYWRITER DR. ARTHUR L. KLEIN
PUBLISHER SPOKEN ARTS

CLIENT SPOKEN ARTS RECORDS
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ART DIRECTOR JOHN MURELLO
DESIGNER JOHN MURELLO
ARTIST BLAKE HAMPTON
PHOTOGRAPHER IRV BAHRT
AGENCY DONAHUE & COE
CLIENT MGM RECORDS
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ART DIRECTOR EDITH ALLARD
DESIGNER R. O. BLECHMAN
AGENCY BLECHMAN & PALLADINO
PUBLISHER LITTLE, BROWN
CLIENT LITTLE, BROWN

Packaging / Bookjackets, paperbacks
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ART DIRECTOR RONALD FRATELL
DESIGNER TONY PALLADINO
PUBLISHER COLLIER BOOKS




AP WUER U HHGLIIIE tany

s
7 coils. BOX 4166

N men, Inside only. Large
3 Sales Finance Co. requires
2 men with recent Small
ales Finance exp. Excellent
for men with executive

benefits. Salary commen-
1 exp. Personnel Dept. 2144
ir appt. James Finance Co, Inc

BOUX 419/

WRITER
Exp only, book work, steady, days.

Robbins, 107 Fairview, JR 6-5-92

COST Accountant, college grad with ac-

ctg. degree, expd. 1-2 yrs manufac-
turing experience. State salary require-

ments in resume. Box 2943,

ION MAN assistant

mail & phone dunning. Gd
1y benefits — Evenings only.
rniture 254 W 116, Box 4125

Cost Acct To $115

2 yrs mfg exp; terrific opportunity

Johnson Employment Agency, RI-6-9000

yedmven ¢

| DRA

TRACE
sC

WIRING
NYC LOCA
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ART DIRECTOR RONALD FRATELL
DESIGNER MICHAEL KOULERMOS

PUBLISHER COLLIER BOOKS

DAY OF
Call or

CONSL
DE

CTION MAN ASSISTANT
de mail & phone dunning.
592, Wed. AM only.

ECTOR-ADJUSTER

ito finance co. Car provided
anefits & opportunities. Call

sfore 12. 650 1t
:ge Graduates DF
ELECTRO»:
: Printing,
.qsuulty shop. Schema
leader in its field, with a 1
utation for improvement from HARR!SOP
now considering qualified 2596 Main St
for its management training 9-12 Wet
‘his is an excellent opportu- gy
he recent college graduate, ECOnr:;)I;ﬂ)IS'Z 1

with some business experi-
ng a position leading to un-
pportunity for the future.

vho can qualify we offer:
ent starting salary, ideal

renewal and ¢
company. Sent
requirements. .

EDITOR, scien:

»nditions & an outstanding COLLEGE GF
n of benefits including P o Y
ng Apply in person ENGINEER Me:

servicing mi
JASUALTY CO & electrical e
9 North Highway buildings. VCal
ntington Station, L. 1. ELECTRIC

4 AIRBORPN'\I

b FTER 2

“o" Men PaU| J GehnaS EE or ENGRC
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\GEMENT, $350-500 DATA PROCESSING TECHNICIAN | Box3421. Mo e:
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ge) in administration. Appli-|in electronic accessory field. Prefer for- Stntbidlg
0 years & ovr, def, 1-A's OK [mer CE with knowledge of EDP & EAM Ele

0 pays fee & offers advcmnt, | €quip. Some travel. Salary open.

experienced e

Packaging / Point of Sale

COLUMBIA METAL
CARRYING CASE

COLUMBIA BRASS
RECOR%(I;?ACK

/

B;kedéeqan;eifﬁnkh
- Washable
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ART DIRECTORS JOHN BRADFORD / LAWRENCE MILLER
DESIGNER LAWRENCE MILLER

ARTIST LAWRENCE MILLER

COPYWRITER JOAN HOLBROOK

AGENCY COLUMBIA RECORDS

PUBLISHER COLUMBIA RECORDS

CLIENT COLUMBIA RECORDS



Institutional
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ART DIRECTOR BRADBURY THOMPSON
DESIGNER BRADBURY THOMPSON

ARTIST BRADBURY THOMPSON

PHOTOGRAPHER H. LANDSHOFF

PUBLISHER WEST VIRGINIA PULP & PAPER COMPANY

197

ART DIRECTOR RICHARD E. BECK

DESIGNER RICHARD E. BECK

ARTISTS ROBERT L. WILLIS / RICHARD E. BECK
COPYWRITER MARJO CREAMER

PUBLISHER ALL SOULS UNITARIAN CHURCH
CLIENT ALL SOULS UNITARIAN CHURCH

HERE'S THE

CHURCH

R

SEE THE PEOPLE

HERE'S THE

CHURCH
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ART DIRECTOR SAUL BASS

DESIGNER SAUL BASS

ARTIST DAVE NAGATA

PHOTOGRAPHER MAX YAVNO

CLIENT HUNT FOODS & INDUSTRIES, INC.

199

ART DIRECTOR ALLAN R. FLEMING

DESIGNER ALLAN R. FLEMING

ARTIST ALLAN R. FLEMING

PHOTOGRAPHER MONTREAL MUSEUM OF FINE ARTS

COPYWRITER DR. EVAN TURNER, DIRECTOR,
MONTREAL MUSEUM OF FINE ARTS

AGENCY MONTREAL MUSEUM OF FINE ARTS

PUBLISHER GILCHRIST-WRIGHT LTD.

CLIENT MONTREAL MUSEUM OF FINE ARTS

Paul-Emile Borduas 1905-1960




COLUMBIA RECORDS 1942 PENSION PLAN

200

ART DIRECTOR REID MILES / LARRY MILLER
DESIGNER REID MILES / LARRY MILLER
ARTIST MILTON GLASER

CLIENT COLUMBIA RECORDS

LMY

%100 B
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ART DIRECTOR JAMES CROSS
DESIGNER LOUIS DANZIGER
ARTIST ROLAND YOUNG
PHOTOGRAPHER LOUIS DANZIGER
COPYWRITER DICK THORMAN
PUBLISHER KOLTON BROS.
CLIENT NORTHROP CORPORATION

B
s rEtem.

L R S L
L Pl TR AL, v
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ART DIRECTOR JAMES CROSS

DESIGNER JAMES CROSS

ARTIST KEN RANG

PHOTOGRAPHERS BIiLL COX / JASON HAILEY / LEIGH WEINER
COPYWRITER NORTHROP PUBLIC RELATIONS STAFF
PUBLISHER SCOTT & SCOTT

CLIENT NORTHROP CORP.
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ART DIRECTOR HAL DAVIS

203 DESIGNER HAL DAVIS
ART DIRECTOR JERRY BRAUDE PHOTOGRAPHERS HORN / GRINER—MANHATTAN WOOD LETTER
DESIGNER JERRY BRAUDE AGENCY TRAHEY / CADWELL

ARTIST JERRY BRAUDE
CLIENT MARILYN BRAUDE

205
ART DIRECTOR MILTON GLASER
DESIGNER JERRY SMOKLER
CLIENT PETER, PAUL & MARY

CLIENT R. MELEDANDRI
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ART DIRECTOR TONY MANDARINO
DESIGNER TONY MANDARINO
ARTIST TONY MANDARINO
CLIENT ED JACOBS

207
ek \ng, pind ART DIRECTOR PAT BLACKWELL
'&la}:',j},‘,]if L’n:’dl;hb ARTIST JAMES WOOD

AGENCY McKENZIE, KING & LANSDALE
CLIENT MeKENZIE, KING & LANSDALE

AXI0 Wew Ind Street Los Angeles 48 Caliiorain Oive 32523

s
Ny dale
Propwgandsus & provorateurs st 8330 W 3ni 5¢

L Angeles 48 Califormia. phone: Obnve 32523

i L

K330 Wee 3nd Sacet Los Angeles 48 Calthmia Adverusing
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ART DIRECTOR JOHN GRAHAM

DESIGNER BILL WEINSTEIN

ARTIST SIMMSTABACK

CLIENT NATIONAL BROADCASTING COMPANY

HOLIDAY NEWS FROM NEC. TR
%
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ART DIRECTOR JIM DONOAHUE
DESIGNER JIM DONOAHUE

ARTIST JIM DONOAHUE
PHOTOGRAPHER WALTER CURTIN
COPYWRITER JIM DONOAHUE
PUBLISHER GILCHRIST-WRIGHT LTD.
CLIENT TDF ARTISTS LIMITED




210

ART DIRECTOR RONALD BARRETT
DESIGNER RONALD BARRETT
ARTIST RONALD BARRETT
COPYWRITER RONALD BARRETT
AGENCY YOUNG & RUBICAM, INC.
CLIENT YOUNG & RUBICAM, INC.
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ART DIRECTOR TED TRINKAUS
DESIGNER TED TRINKAUS
PHOTOGRAPHER SHERMAN WEISBURD
COPYWRITER FRED COE

AGENCY TRINKAUS, ARON & WAYMAN
CLIENT FRED COE—UNITED ARTISTS
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ART DIRECTOR BiLL CHARMATZ
DESIGNER BILL CHARMATZ

ARTIST BILL CHARMATZ

PUBLISHER CHARMATZ-KANE

CLIENTS BILL CHARMATZ / BARNEY KANE
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ART DIRECTOR HENRY WOLF
DESIGNER HERBERT MIODOLL
COPYWRITER MARTHA CASSELMAN
PUBLISHER HARTFORD PUBLICATIONS
CLIENT SHOW MAGAZINE

214

ART DIRECTOR GOLLIN, BRIGHT & ZOLOTOW
DESIGNER GOLLIN, BRIGHT & ZOLOTOW
ARTIST GOLLIN, BRIGHT & ZOLOTOW
AGENCY LEWIN, KAUFMAN & SCHWARTZ
CLIENT FRANK CAPRA




AMUNICH

LOWENBRAU
o —
\ ] - /'
tremendous... room for growth
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ART DIRECTOR SAL LODICO
DESIGNER SAL LODICO
PHOTOGRAPHER ONOFRIO PACCIONE
COPYWRITER MURRAY A, VALENSTEIN
AGENCY LEBER KATZ PACCIONE, INC.
CLIENT HANS HOLTERBOSCH, INC.

216

ART DIRECTOR ROBERT L. WILLIS
DESIGNER ROBERT L. WILLIS
ARTIST ROBERT L. WILLIS
COPYWRITER ROBERT L. WILLIS
PUBLISHER ROBERT L. WILLIS
CLIENT ROBERT L. WILLIS
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ART DIRECTOR LOUIS DORFSMAN
DESIGNER LOUIS DORFSMAN

ARTIST ANTHONY GRUERIO

PUBLISHER CBS TELEVISION NETWORK
CLIENT CBS TELEVISION NETWORK

220

ART DIRECTOR MURRAY JACOBS

DESIGNER MURRAY JACOBS

PHOTOGRAPHERS HOWARD ZIEFF / MURRAY DUITZ
COPYWRITER STEVE HERZ

AGENCY DOYLE DANE BERNBACH INC.

CLIENT VOLKSWAGEN OF AMERICA




Ty Kaband, Wors chibdise, mest Jaon.
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ART DIRECTOR LOUIS DORFSMAN
DESIGNER TOM COURTOS

ARTIST TOM WEIHS

PHOTOGRAPHER CBS PHOTOS
COPYWRITER ALISTAIR WREGG
PUBLISHER CBS TELEVISION NETWORK
CLIENT CBS TELEVISION NETWORK

CAPTAIN K
.,A PT’A :{'/ I}

Al

e A
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ART DIRECTOR LOUIS DORFSMAN
DESIGNER JOSEPH SCHINDELMAN
ARTIST JOSEPH SCHINDELMAN
PUBLISHER CBS TELEVISION NETWORK
CLIENT CBS TELEVISION NETWORK

222

ART DIRECTOR MIKE BLATT

DESIGNERS MIKE BLATT / FRANK SIEBKE
ARTIST LIONEL KALISH

COPYWRITER STUART HYATT

AGENCY DELEHANTY, KURNIT & GELLER
CLIENT TALON, INC.




224

ART DIRECTORS RICK LEVINE / HERMAN L. VANDERBERG
DESIGNERS RICK LEVINE / STEVE ANCONA

ARTIST LIONEL KALISH ASSOCIATED DESIGN
COPYWRITER MARGOT SCHULTE

AGENCY FLETCHER RICHARDS CALKINS & HOLDEN
CLIENT UNITED STATES RUBBER TEXTILE DIiVISION

VYRENE

2S:

fashion under the fashion. Light-as-a-feather
Viyrene has completely changed the very nature
of girdles, brassieres and all foundations With
fashion shaping the silhouette closer to the hody,
fiqure control is more important than ever. Now,
with Vyrene, the lightest wisps of yirdles control
firmly yet gently to create the more jeminine
figure this season’s fashions demand, And hras-
sieres made with the strategic use of Vyrene [it
better, last longer. Now, Vyrene has given new

thén

When Eve went swimming in the Irupical
vavden of Edru, she demanded lightness, jus
like your customers. She wore @ st of
tthing at all Very light aud drip dry. Nn
eantral, but valy the flowers were watving.

Today, swinuils made with Vyrone? feel
light uy Ece’s suntan. They dry in the flush of
o sunbeam. Vyrens cantrols figures with a
Hght bul toring hand. Much more flattering
than wearing nothing at alt!

beanty and new comfort te women everyhere,
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ART DIRECTOR. SAL JON BUE

DESIGNER SAL JON BUE

ARTIST SAL JON BUE

COPYWRITER ANDY PLACCO / FRANCES GLASSER
AGENCY THE DELPHAN CO.

PUBLISHER INTERNATIONAL PAPER

CLIENT INTERNATIONAL PAPER

ART DIRECTOR MIKE BLATT

DESIGNER PUSH PIN STUDIO

ARTIST ISADOR SELTZER

COPYWRITER SUE SIERRA

AGENCY DELEHANTY, KURNIT & GELLER
CLIENT TALON, INC.
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Advertising Art
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ART DIRECTOR THOMAS MELAHN
DESIGNER THOMAS MELAHN
PHOTOGRAPHER HAROLD BECKER
COPYWRITER ELI KRAMER
AGENCY YOUNG & RUBICAM, INC.
CLIENT LIPTON SOUP
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ART DIRECTORS JOHN MASSEY / JAMES MIHO
DESIGNERS JOHN MASSEY / JAMES MIHO
PHOTOGRAPHER HERBERT MATTER
COPYWRITER BORIS TODRIN

AGENCY N. W. AYER & SON, INC.

CLIENT CONTAINER CORPORATION OF AMERICA
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ART DIRECTOR PETER HIRSCH

DESIGNER PETER HIRSCH

PHOTOGRAPHER HAROLD BECKER

COPYWRITER DOUGLAS D. SIMON

AGENCY DOUGLAS D. SIMON ADVERTISING, INC.
CLIENT SHERLE WAGNER

) "<
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ART DIRECTOR THOMAS MELAHN
DESIGNER THOMAS MELAHN
PHOTOGRAPHER HAROLD BECKER
COPYWRITER ELI KRAMER
AGENCY YOUNG & RUBICAM, INC.
CLIENT LIPTON SOUP



Bring on the melon. Bring on the prosciutto. Bring on the French bread.
Bring on the steak. Bring on the fruit. Bring on the ¢

23

DISTINCTIVE MERIT AWARD

ART DIRECTOR KURT WEIHS
DESIGNER KURT WEIHS
PHOTOGRAPHER IRVING PENN
COPYWRITER RENEE BOREK

AGENCY PAPERT, KOENIG, LOIS, INC.
CLIENT DANSK DESIGNS

Dept. 2., Bax 919, Monreal

Armstrong [VINYL|FLOORS
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ART DIRECTORS WILLIAM GALE / HAROLD OLSEN
DESIGNERS WILLIAM GALE / HAROLD OLSEN
PHOTOGRAPHER JEFFE

COPYWRITER NEAL MARTINEAU

AGENCY BATTEN, BARTON, DURSTINE & OSBORN, INC.
CLIENT ARMSTRONG CORK CO.
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ART DIRECTOR PETER.HIRSCH

DESIGNER PETER HIRSCH

PHOTOGRAPHER HAROLD BECKER

COPYWRITER DOUGLAS D. SIMON

AGENCY DOUGLAS D. SIMON ADVERTISING, INC.
CLIENT LOUIS SHERRY PRESERVES, INC.

MADE wiryout suSAR |

"
~CALonies prn 1easPO
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ART DIRECTOR BERT STEINHAUSER
PHOTOGRAPHER MEL SOKOLSKY
COPYWRITER RITA SELDEN

AGENCY DOYLE DANE BERNBACH INC.
CLIENT GENERAL WINE & SPIRITS

Scotch without rocks.




Guess who's.
been improved?
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ART DIRECTOR HARRY E. WARD
DESIGNER HARRY E. WARD
PHOTOGRAPHER BERNIE GOLD
COPYWRITER MILT GOSSETT

AGENCY COMPTON ADVERTISING, INC.
CLIENT PROCTER & GAMBLE

236

ART DIRECTOR PETER HIRSCH

PHOTOGRAPHER CARL FISCHER

AGENCY DOUGLAS D. SIMON ADVERTISING, INC.
CLIENT LISNER JEWELRY




ART DIRECTOR ARNOLD VARGA

DESIGNER ARNOLD VARGA

PHOTOGRAPHER ROBERT FRANK, N. Y.

COPYWRITER FRANK HALLER

AGENCY BATTEN, BARTON, DURSTINE & OSBORN, INC.
CLIENT UNITED STATES STEEL CORP.

88 e 10 et 208 s v

————)
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ART DIRECTOR GENNARO ANDREOZZI|
PHOTOGRAPHER CARL FISCHER
COPYWRITER JUDITH BLUMENTHAL
AGENCY GILBERT ADVERTISING INC.
CLIENT GOLD SEAL VINEYARDS

239

ART DIRECTOR ONOFRIO PACCIONE
DESIGNER ONOFRIO PACCIONE
PHOTOGRAPHER ONOFRIO PACCIONE
COPYWRITER ARTHUR B. KAPLAN
AGENCY LEBER KATZ PACCIONE INC.

CLIENT MARVELLA, INC.
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ART DIRECTOR GEORGE LOIS
DESIGNER GEORGE LOIS
PHOTOGRAPHER TIMOTHY GALFAS
COPYWRITER JULIAN KOENIG

AGENCY PAPERT, KOENIG, LOIS, INC.

CLIENT RONRICO RUM

24

ART DIRECTOR PETER HIRSCH

DESIGNER PETER HIRSCH

PHOTOGRAPHER BILL HELBURN

COPYWRITER. DOUGLAS D. SIMON

AGENCY DOUGLAS D. SIMON ADVERTISING, INC.
CLIENT SUPIMA ASSOCIATION OF AMERICA
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ART DIRECTOR CHARLES BORDEN

DESIGNER CHARLES BORDEN

PHOTOGRAPHER HAROLD BECKER
COPYWRITERS LILLIAN JASON / ALICE MOSELEY
AGENCY McCANN-ERICKSON, INC.

CLIENT COCA-COLA

p——

243
2 ART DIRECTOR RICHARD LOEW
PHOTOGRAPHER LESTER BOOKBINDER
COPYWRITER FRANCINE WEXLER
AGENCY DOYLE DANE BERNBACH INC.
CLIENT THE CHEMSTRAND CORP.
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ART DIRECTOR GEORGE LOIS
DESIGNER GEORGE LOIS
PHOTOGRAPHER TIMOTHY GALFAS
COPYWRITER JULIAN KOENIG
AGENCY PAPERT, KOENIG, LOIS, INC.
CLIENT RONRICO RUM

Tors e R s 6000 1 B st Bt st

Pomian Ve afiams Gos ¢ htet
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ART DIRECTOR BEN SPIEGEL
PHOTOGRAPHER MARTY BAUMANN
COPYWRITER RUDY FIALA

AGENCY DOYLE DANE BERNBACH INC.
CLIENT RONSON CORP.
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ART DIRECTOR RICHARD OLSON
DESIGNER RICHARD OLSON
PHOTOGRAPHER ART KANE
COPYWRITER JOSEPH GIORDANO
AGENCY YOUNG & RUBICAM, INC.
CLIENT GENERAL FOODS—SANKA

247

ART DIRECTOR ONOFRIO PACCIONE

PHOTOGRAPHER ONOFRIO PACCIONE

COPYWRITER GERRY SCALLY

AGENCY LEBER KATZ PACCIONE, INC.

CLIENTS SAGA MINK / EMPRESS CHINCHILLA / RITTER FURS
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ART DIRECTOR RICHARD LOEW
DESIGNER ALAN BUITEKANT
PHOTOGRAPHER LESTER BOOKBINDER
COPYWRITER SUZANNE BROCK
AGENCY DOYLE DANE BERNBACH INC.
CLIENT THE CHEMSTRAND CORP.



249
What < Hair? ART DIRECTOR BERT STEINHAUSER

{ 4 PHOTOGRAPHER MEL SOKOLSKY
A ’ g COPYWRITER LORE LIONEL
(1 b AGENCY DOYLE DANE BERNBACH INC.

CLIENT YARDLEY

H

250

ART DIRECTOR KEN DUSKIN
PHOTOGRAPHER HAROLD KRIEGER
COPYWRITER MARY WELLS

AGENCY DOYLE DANE BERNBACH INC.
CLIENT WARNER BROS.
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ART DIRECTOR ALLAN BUITEKANT
PHOTOGRAPHER SAUL LIETER
COPYWRITER FRANCINE WEXLER
AGENCY DOYLE DANE BERNBACH INC.
CLIENT THE CHEMSTRAND CORP.

252

ART DIRECTOR RICHARD LOEW
DESIGNER ALAN BUITEKANT
PHOTOGRAPHER LESTER BOOKBINDER
COPYWRITER SUZANNE BROCK
AGENCY DOYLE DANE BERNBACH INC.
CLIENT THE CHEMSTRAND CORP.
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ART DIRECTOR HERSHEL BRAMSON
DESIGNER HERSHEL BRAMSON
PHOTOGRAPHER BERT STERN
COPYWRITER GAIL RAPHAEL
~  AGENCY LAWRENCE C. GUMBINNER, INC.
CLIENT STE. PIERRE SMIRNOFF FLS. (DIVISION OF HEUBLEIN)

254

ART DIRECTGR NICK PAPPAS
PHOTOGRAPHER CARL FISCHER
COPYWRITER DON AYERS

AGENCY CUNNINGHAM & WALSH INC.
CLIENT *217* BRANDS INC.




255

ART DIRECTOR SY LACHIUSA
PHOTOGRAPHER C. W. SMITH
COPYWRITERS RAY CLARK / CHUCK FELT
AGENCY MacMANUS, JOHN & ADAMS, INC.
CLIENT STANDARD OIL COMPANY (INDIANA)

256

ART DIRECTOR SY LACHIUSA
PHOTOGRAPHER C. W. SMITH
COPYWRITERS RAY CLARK / CHUCK FELT
AGENCY MacMANUS, JOHN & ADAMS, INC.
CLIENT STANDARD OIL COMPANY (INDIANA)




257

DISTINCTIVE MERIT AWARD

ART DIRECTOR MICHAEL N. PELLEGRING

ARTIST STEVE CHAN

COPYWRITER ROSS McKEE

AGENCY BOZELL & JACOBS, INC.

CLIENT TEXAS GAS TRANSMISSION CORPORATION

258

ART DIRECTOR SY LACHIUSA
PHOTOGRAPHER C. W. SMITH
COPYWRITERS RAY CLARK / CHUCK FELT
AGENCY McMANUS, JOHN & ADAMS, INC.
CLIENT STANDARD OIL COMPANY (INDIANA)
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259

ART DIRECTOR BARRIE McDOWELL
PHOTOGRAPHER ART KANE
COPYWRITER GARTH MONTGOMERY
AGENCY KENYON & ECKHARDT, INC.
PUBLISHER SATURDAY EVENING POST
CLIENT SHELL OIL COMPANY

5~




260

ART DIRECTOR BERNIE ZLOTNICK
DESIGNER BERNIE ZLOTNICK
PHOTOGRAPHER TIMOTHY GALFUS
COPYWRITER FLORENCE GOLDMAN
AGENCY SUDLER & HENNESSEY, INC.
CLIENT CALLAWAY MILLS




261

GOLD MEDAL AWARD

ART DIRECTOR TONY J. CAPONE

DESIGNER TONY J. CAPONE
PHOTOGRAPHER KAY TAGAWA
COPYWRITER JOHN BLOUGH

AGENCY McCANN-ERICKSON, INC.

CLIENT HUMBLE OIL & REFINING COMPANY

262

ART DIRECTOR HENRY QUELL
DESIGNER RICHARD CARROLL
PHOTOGRAPHER HERB LOEBEL
COPYWRITER.JOSEPH SOLLISH
AGENCY YOUNG & RUBICAM, INC.
CLIENT CHRYSLER CORP.




263

= ART DIRECTORS JOHN MASSEY / JAMES MIHO
DESIGNER JOHN MASSEY / JAMES MIHO
ARTIST HAROLD ALTMAN
COPYWRITER FRANCIS BACON

It asrmas willhegin with ceairties, he st=I1 ert with doubts: but if he will be=catent to bexin with doubts he shall end n certainties. AGENCY N. W. AYER & SON, |Nc.
CLIENT CONTAINER CORPORATION OF AMERICA

Gret 2mo of e ..o o s (arcscen, o Adbacrvent of L 1665, CON-AIER conPRATIN or awca ()

264

GOLD MEDAL AWARD

ART DIRECTOR BOB GAGE
PHOTOGRAPHER HOWARD ZIEFF
COPYWRITER DAVID REIDER

AGENCY DOYLE DANE BERNBACH INC.
CLIENT WEST END BREWING CO.

;711

Qur beer is 50 yoors behind the fimes




Magazine Advertising Art (B/W)
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265

ART DIRECTOR ONOFRIO PACCIONE
PHOTOGRAPHER ONOFRIO PACCIONE
COPYWRITER LESTER LEBER

AGENCY LEBER KATZ PACCIONE, INC.
CLIENTS SAGA FOX / GEORGES KAPLAN



There 1 was

ac-ess the fsh
Goggles dewn, ridng on
three wheels and a grin,
No, but I had the
look of a winrer. You'~e
gee that lock, Cimlet.
A the taste. Vodka,
Rose s
Lime Juire
and ice: First it a
ficlc of ome.
From row on -fs
you aad me, kil

266

ART DIRECTOR SANTO PULICE

COPYWRITER FRANK FRASER

AGENCY ERWIN WASEY, RUTHRAUFF & RYAN
CLIENT ROSE’S LIME JUICE

267

ART DIRECTOR BERNIE ZLOTNICK
DESIGNER BERNIE ZLOTNICK
PHOTOGRAPHER IRV BAHRT
COPYWRITER FLORENCE GOLDMAN
AGENCY SUDLER & HENNESSEY, INC.
CLIENT AIREQUIPT MFG. CO.




268

ART DIRECTOR JAMES N. CHERRY
DESIGNER GLORIA WATERFIELD
PHOTOGRAPHER HAROLD HALMA
COPYWRITER LOIS THAYER
AGENCY N. W. AYER & SON, INC.
CLIENT P. H. HANES KNITTING CO.

269

ART DIRECTOR GENNARO ANDREOZZI!
DESIGNER RHODA BERNSTEIN
PHOTOGRAPHER CARL FISCHER
COPYWRITER JUDITH BLUMENTHAL
AGENCY GILBERT ADVERTISING INC.
CLIENT ANDREW GELLER

This is a gamin with @ shiry nose

Hold that powderpuf]! This is the new makeup for a young spectator—mattssuede tipped off with the shine of patent leather
grkin. How outdoorsy~and very i, toa. In color 3




270

ART DIRECTOR GEORGE LOIS
DESIGNER GEORGE LOIS
PHOTOGRAPHER TIMOTHY GALFAS
COPYWRITER RENEE BOREK

AGENCY PAPERT, KOENIG, LOIS, INC.

CLIENT FABERGE




21

ART DIRECTOR ONOFRIO PACCIONE
DESIGNER ONOFRIO PACCIONE
PHOTOGRAPHER ONOFRIO PACCIONE
COPYWRITER GERRY SCALLY

AGENCY LEBER KATZ PACCIONE, INC.
CLIENTS SAGA BLUE FOX / GEORGES KAPLAN

o s e
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272

ART DIRECTOR HAL DAVIS
DESIGNER HAL DAVIS
PHOTOGRAPHER RICHARD DORMER
COPYWRITER FRANKIE CADWELL
AGENCY TRAHEY / CADWELL
PUBLISHER NEW YORKER

CLIENT FLORENCE WALSH
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The private fives of Dagmar, Nico and

8. H wragpe

273

ART DIRECTOR HAL DAVIS
DESIGNER HAL DAVIS
PHOTOGRAPHER JERROLD SHATZBER
COPYWRITER FRANKIE CADWELL
AGENCY TRAHEY / CADWELL
PUBLISHER CONDE NAST

CLIENT B. H. WRAGGE

274

ART DIRECTOR ONOFRIO PACCIONE
PHOTOGRAPHER ONOFRIO PACCIONE
COPYWRITER GERRY SCALLY

AGENCY LEBER KATZ PACCIONE, INC.

CLIENTS EMPRESS CHINCHILLA / CHRISTIE BROS.
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ART DIRECTOR ONOFRIO PACCIONE
PHOTOGRAPHER ONOFRIO PACCIONE
COPYWRITER GERRY SCALLY
AGENCY LEBER KATZ PACCIONE, INC.
CLIENTS SAGA MINK / RITTER FURS

276

ART DIRECTOR HAL DAVIS

DESIGNER HAL DAVIS

PHOTOGRAPHERS HORN / GRINER
COPYWRITER FRAMKIE CADWELL

AGENCY TRAHEY / CADWELL

PUBLISHER NEW YORKER

CLIENT BONNIE CASHIN FOR PHILIP SILLS



277

ART DIRECTOR BOB GAGE
PHOTOGRAPHER HOWARD ZIEFF
COPYWRITER DAVID REIDER

AGENCY DOYLE DANE BERNBACH INC.
CLIENT POLAROID CORP.

278

ART DIRECTOR GEORGE LOIS
DESIGNER GEORGE LOIS
PHOTOGRAPHER TIMOTHY GALFAS
COPYWRITER RENEE BOREK

AGENCY PAPERT, KOENIG, LOIS, INC.
CLIENT FABERGE




280

ART DIRECTOR GENNARO ANDREOZZI
DESIGNER GENNARO ANDREOZZ|
PHOTOGRAPHER MIKE CUESTA
COPYWRITER JUDY BLUMENTHAL
AGENCY GILBERT ADVERTISING AGENCY
CLIENT BERLITZ SCHOOL OF LANGUAGES

Eyecatther:VOGUE

279

GOLD MEDAL AWARD

ART DIRECTOR MALCOM MANSFIELD
DESIGNERS MALCOLM MANSFIELD / JAY HAAS
PHOTOGRAPHER SIDNEY MEHRING
COPYWRITER  LESTER THAYER

AGENCY VOGUE PROMOTION DEPT.
PUBLISHER CONDE NAST

CLIENT VOGUE




285

ART DIRECTOR BOB GAGE
PHOTOGRAPHER HOWARD ZIEFF
COPYWRITER DAVID REIDER

AGENCY DOYLE DANE BERNBACH INC.
CLIENT POLAROID CORP.
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Does he bring out the husinramsn bn youT

FENA LIVE INW R ANCE

286

ART DIRECTOR ALEXANDER MOHTARES
PHOTOGRAPHER Al FRANCEKEVICH
COPYWRITER JOSEPH SOLLISH
AGENCY CHIRURG & CAIRNS

CLIENT AETNA LIFE INSURANCE

287

ART DIRECTOR BOB GAGE
PHOTOGRAPHER HOWARD ZIEFF
COPYWRITER WILLIAM BERNBACH
AGENCY DOYLE DANE BERNBACH INC.
CLIENT POLAROID CORP.



Newspaper Advertising Art

but we shII haven't come up with the perfect mousetrap

we'll land @ mouse in the abtolutely perfect trap by 1965. Meanwhile, Hoffritz has 1,279 functional as all get
ou time, money, scroped fingers, even face. A is a unit counter, and that's ounting anything tha
ond you ol eudy know what thet's fo-. C is o map measurer and compass that keeps yc n,n getti
urler ond very decorativs idea. F is a split-second stop watch. @ is a hair cutter . His a clom opener

o h and pocket knife. K is o meat tenderizer and very deadly wea:
y doesn't somebody invert a____ 2" you'll probably find thot, too, at HorrRsz

MOMTRITZ STORES AT GRAND CENTRAL THRMINAL 5 W, 34 51, 30 CHURCN ST, $5) VTN AVE, 331 MADISON AVE, PORT AUTWONTTY 805 TURMINAL SASTIRN AW NES TEAMINAL AT FLEWID. SIGADWAY AT FULTON 57 AND TWO I PEN STATION.

288

ART DIRECTOR HAL DAVIS

DESIGNER HAL DAVIS

ARTISTS LIONEL KALISH / HERB READE
PHOTOGRAPHERS HORN / GRINER / AL MALEY
COPYWRITER FRANKIE CADWELL

AGENCY TRAHEY / CADWELL

PUBLISHER NEW YORK TIMES

CLIENT HOFFRITZ



289

ART DIRECTOR MICHAEL WOLLMAN
DESIGNER MICHAEL WOLLMAN
PHOTOGRAPHER LEON KUZMANOFF
COPYWRITER SAM ABELOW
AGENCY GREY ADVERTISING, INC.
CLIENT RENFIELD IMPORTERS, LTD.

CENTURY CITY

290

ART DIRECTOR BOB COREY

DESIGNER BOB COREY

ARTISTS SID AVERY / UNIGRAPH

PHOTOGRAPHER JOSEPH ALPERN (SID AVERY & ASSOC.)
AGENCY FULLER & SMITH & ROSS, INC.

PUBLISHER LOS ANGELES TIMES / WALL STREET JOURNAL
CLIENT CENTURY CITY




o ’}\ Too fewe knives 501l e Nowst e o Verisan
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ART DIRECTOR HAL DAVIS

DESIGNER HAL DAVIS

PHOTOGRAPHER JERROLD SCHATZBERG
COPYWRITER FRANKIE CADWELL
AGENCY TRAHEY / CADWELL
PUBLISHER NEW YORK TIMES

CLIENT HOFFRITZ

Dlack
)

white =

292

ART DIRECTOR FREDERIC J. BOHRMAN
DESIGNER LESLIE STEWART

ARTIST LESLIE STEWART

COPYWRITER HELEN BOTT

AGENCY FAMOUS BARR ADVERTISING DEPT.
PUBLISHER FAMOUS BARR DEPT. STORE
CLIENT FAMOUS BARR DEPT. STORE




FATR ED O e

293

ART DIRECTOR HAL DAVIS
DESIGNER HAL DAVIS
PHOTOGRAPHER HAL DAVIS
COPYWRITER FRANKIE CADWELL
AGENCY TRAHEY / CADWELL
PUBLISHER NEW YORK TIMES
CLIENT I. MILLER

294

ART DIRECTOR ART SHIPMAN
DESIGNER ROBERT HALLADAY
ARTIST JACKIE EVANS
PUBLISHER NEIMAN MARCUS
CLIENT NEIMAN MARCUS




295

ART DIRECTOR MYRON SHIPENBERG
ARTIST GEORGE ELLIOTT
COPYWRITER PHYLLIS SIMBERG
AGENCY BATTEN, BARTON, DURSTINE & OSBORN, INC.
PUBLISHER WOMEN'S WEAR DAILY
CLIENT DU PONT

296

ART DIRECTOR BILL MEYERS
ARTIST WINNIE FITCH
COPYWRITER MARGARET SMELZER
PUBLISHER BOSTON GLOBE
CLIENT BOSTON GLOBE
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298

ART DIRECTOR EDWARD SEYMORE

DESIGNERS MILTON GLASER / SEYMOUR CHWAST
ARTISTS MILTON GLASER / ISADORE SELTZER
COPYWRITER SIDNEY GARFIELD

AGENCY THE ROCKMORE COMPANY

CLIENT GUILFORD INDUSTRIES

297

ART DIRECTOR LEN SIROWITZ
ARTIST LEN SIROWITZ
COPYWRITER RON ROSENFELD

AGENCY DOYLE DANE BERNBACH INC.
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start operating in the black faster in

South Carolina

alter W. Harper, Box W10, South Carolina State Developmeni Board, Columbia, South Carolina

299

ART DIRECTOR PAUL B. WYNETT

DESIGNER R. O. BLECHMAN

ARTIST R. O. BLECHMAN

COPYWRITER JAMES P. COLE

AGENCY McCANN-MARSCHALK CO., INC.

CLIENT SOUTH CAROLINA STATE DEVELOPMENT BOARD




Todays most interesting people read THE NEW YORK TIMES

300

GOLD MEDAL AWARD

ART D!RECTOR EDWARD ALMGREN

DESIGNER EDWARD ALMGREN

ARTIST CHARLES SAXON

COPYWRITER AL HOFFMANN

AGENCY BATTEN, BARTON, DURSTINE & OSBORN, INC.
CLIENT THE MEW YORK TIMES

301

ART DIRECTOR RALPH AMMIRATI

DESIGNER RALPH AMMIRATI

PHOTOGRAPHER ART KANE

COPYWRITER GABE MASSIMI

AGENCY BATTEN, BARTON, DURSTINE & OSBORN, INC.
CLIENT HOLIDAY MAGAZINE




302 303

ART DIRECTOR DAVID DEUTSCH ART DIRECTOR WALTER KAPRIELIAN

DESIGNER DAVID DEUTSCH DESIGNER WALTER KAPRIELIAN

PHOTOGRAPHER HAROLD BECKER ARTIST BEN ROSE

COPYWRITER ROBERT LINDERMAN COPYWRITER DON MIX

AGENCY McCANN-ERICKSON, INC. AGENCY BATTEN, BARTON, DURSTINE & OSBORN, INC.

CLIENT NATIONAL BROADCASTING COMPANY CLIENT CURTIS—LADIES HOME JOURNAL




304

DISTINCTIVE MERIT AWARD

ART DIRECTOR BOB GAGE
PHOTOGRAPHER HOWARD ZIEFF
COPYWRITER DAVID REIDER

AGENCY DOYLE DANE BERNBACH INC.

CLIENT WEST END BREWING CO.

305

ART D!RECTOR JOHN HOERNLE
PHOTOGRAPHER CARL FISCHER
AGENCY GREY ADVERTISING
CLIENT McCALL'S MAGAZINE



306

ART DIRECTOR NEIL McBAIN

DESIGNER NEIL McBAIN

PHOTOGRAPHER SAL BERNSTEIN

COPYWRITERS ROBERT EDENS / THOMAS LAUGHLIN
AGENCY LEO BURNETT COMPANY, INC.

CLIENT PHILIP MORRIS INC.

BRILLIANT
FACETS
OF FASHION

Muffled Look " i I

4 Lavish Look!

T EATONC®.

307

ART DIRECTOR J. A. PARKER

DESIGNER J. A, PARKER

ARTIST EUGENIE GROH

COPYWRITER MISS J. CAMPBELL

AGENCY THE T. EATON CO. LIMITED OF MONTREAL
CLIENT MONTREAL GAZEYTE




308

DISTINCTIVE MERIT AWARD

ART DIRECTOR LEN SIROWITZ

ARTISTS PAUL DAVIS / PUSH PIN STUDIOS
COPYWRITER RON ROSENFELD

AGENCY DOYLE DANE BERNBACH INC.
CLIENT (SICKS) RANIER BREWING CO.
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PHOTOGRAPHER HAROLD KREIGER
COPYWRITER RON ROSENFELD

AGENCY DOYLE DANE BERNBACH INC.

CLIENT (SICKS) RANIER BREWING CO.
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310

ART DIRECTOR ART SHIPMAN
ARTIST GUY DEEL

COPYWRITER ADELE F. HUANG
CLIENT DALLAS MORNING NEWS
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Trade Advertising Art

Kressler turns copycat

311

ART DIRECTOR JOE GOLDBERG

DESIGNER JOE GOLDBERG

PHOTOGRAPHER LESTER BOOKBINDER
COPYWRITER DON SHEERIN

AGENCY THE ZLOWE COMPANY [NC.

CLIENT JACQUES KREISLER MFG. CORPORATION

“Yes, we do make a few yarns just for draperies!”

" BuringtonYam Co.

312

ART DIRECTOR MIMI HOVSEPIAN
DESIGNER MIMI HOVSEPIAN

ARTIST ELLY ZAPPERT

COPYWRITER JOHN K. HANSON
AGENCY ADTEX, INC.

PUBLISHER FAIRCHILD PUBLICATIONS
CLIENT BURLINGTON YARN CO.
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313

ART DIRECTORS RICHARD MATSON / ALEXANDER MOHTARES
PHOTOGRAPHER ALLEN VOGEL

COPYWRITER GEOGE OBERTSON

AGENCY CHIRURG & CAIRNS, INC.

CLIENT THE DEBECKMUN CO. DIV. DOW CHEMICAL

314

ART DIRECTOR JAMES G. ROBERTSON

DESIGNERS JAMES G. ROBERTSON / MICHAEL MURA
PHOTOGRAPHER ALBERT GOMM!

COPYWRITER LARRY ELEGANT

AGENCY FULLER & SMITH & ROSS, INC.

CLIENT WEST VIRGINIA PULP AND PAPER COMPANY




LITHOGRAPHIC FAPERS

315

ART DIRECTORS WINDSOR MALLETT / BILL PETTI
DESIGNER TONI FICALORA

ARTIST TONI FICALORA

PHOTOGRAPHER TONI FICALORA

COPYWRITER MARTY CONROY

AGENCY BATTEN, BARTON, DURSTINE & OSBORN, INC.
CLIENT WARREN PAPER

(illustrated)

WELL, THAT'S SHOW BIL

M Al He

% s=

316

ART DIRECTOR DANIEL CZUBAK
DESIGNER KERIG POPE

ARTIST KERIG POPE

COPYWRITER WILLIAM PETAN
PUBLISHER HMH PUBLISHING CO., INC.
CLIENT SHOW BUSINESS ILLUSTRATED
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AGENCY BATTEN, BARTON, DURSTINE & OSBORN, INC.

ART DIRECTOR WALTER KAPRIELIAN
CLIENT AIR FRANCE

DESIGNER WALTER KAPRIELIAN

ARTIST BILL CHARMATZ
COPYWRITER JACK MURPHY

317
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they took the ball by the horos

#
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319

ART DIRECTOR ALEXANDER MOHTARES
ARTIST TOMI UNGER

COPYWRITER JOSEPH SOLLISH

AGENCY CHIRURG & CAIRNS, INC.
PUBLISHER ADVERTISING PUBLICATIONS, INC.
CLIENT THE NEW YORKER
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320

ART DIRECTOR ROGER MADER
DESIGNER ROGER MADER
PHOTOGRAPHER ARNOLD ROSENBERG
COPYWRITER JOHN BURKHARDT
AGENCY YOUNG & RUBICAM, INC.
CLIENT SANFORIZED

321

ART DIRECTOR JOHN WEST

DESIGNER JOHN WEST

PHOTOGRAPHER HERBERT LOEBEL
COPYWRITERS LARRY ELEGANT / DICK CUSACK
AGENCY FULLER & SMITH & ROSS, INC.
PUBLISHER ADVERTISING PUBLICATIONS, INC.
CLIENT McGRAW-HILL PUBLISHING CO.



322

ART DIRECTOR ROGER MADER
DESIGNER ROGER MADER
PHOTOGRAPHER HORN / GRINER
COPYWRITER JERRY MILLER
AGENCY YOUNG & RUBICAM, INC.
CLIENT SANFOQRIZED




323
’ ART DIRECTOR R. V. HUNGERFORD
DESIGNER R. V. HUNGERFORD
ARTIST AUSTIN BRIGGS
PHOTOGRAPHER GORDON PARKS
COPYWRITER JOHN LA PUMA
AGENCY CAMPBELL-EWALD CO., INC.
CLIENT CHAMPION PAPERS, INC.
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324

ART DIRECTOR JOHN WEST

DESIGNER JOHN WEST

PHOTOGRAPHER SIMPSON KALISHER
COPYWRITERS LARRY ELEGANT / PHILIP BERGLUND
AGENCY FULLER & SMITH & ROSS, INC,
PUBLISHER ADVERTISING PUBLICATIONS, INC.
CLIENT McGRAW-HILL PUBLISHING COMPANY




325

ART DIRECTOR R. V. HUNGERFORD
DESIGNER R. V. HUNGERFORD
ARTIST ROBERT OSBORN
PHOTOGRAPHER IRVING PENN
COPYWRITER NOEL HOLLAND

AGENCY CAMPBELL-EWALD CO., IN

CLIENT CHAMPION PAPERS, INC.

C.



326

ART DIRECTOR VINCENT NORRITO
PHOTOGRAPHER PHIL GOTTHEIL
COPYWRITER GORDON JETT

AGENCY DOYLE DANE BERNBACH INC.
CLIENT POLAROID CORP.
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327

ART DIRECTOR BERTRAM GADER

DESIGNER BERTRAM GADER

ARTIST THOMAS B. ALLEN

COPYWRITER ROBERT FINLEY

AGENCY BATTEN, BARTON, DURSTINE & OSBORN, INC.
CLIENT NORTH AMERICAN AVIATION

328
r ART DIRECTOR MALCOLM MANSFIELD

OGUE DESIGNERS MALCOLM MANSFIELD / JAY HAAS
PHOTOGRAPHER SIDNEY MEHRING
COPYWRITER PAT KELLER

o i &
s in wugue AGENCY VOGUE PROMOTION DEPT,

PUBLISHER CONDE NAST
CLIENT VOGUE



a 329

v ART DIRECTOR B. R. NEALE
DESIGNER B. R. NEALE
ARTISTS B. R. NEALE / BOB SHERMAN
COPYWRITER DON ALY

’
1 ‘ ‘ AGENCY TRACY-LOCKE CO., INC.
‘ ' CLIENT DALLAS THEATRE CENTER
it

Dvcembor -5 1100 s Bos LAG3SOT

330

ART DIRECTOR JOE GOLDBERG
DESIGNER MARGARET YAKOVENKO
ARTIST MARGARET YAKOVENKO
PHOTOGRAPHER WILLIAM KAHN
COPYWRITER MILTON SUTTON
AGENCY THE ZLOWE COMPANY INC.
CLIENT MUTUAL SHOE COMPANY




Summers
4 the time for
} N cading
| reading
!

# 4 books
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ART DIRECTOR BILL SOKOL
DESIGNER BILL SOKOL

ARTIST BILL SOKOL

COPYWRITER SHEP CONN
AGENCY THE NEW YORK TIMES
PUBLISHER THE NEW YORK TIMES
CLIENT THE NEW YORK TIMES

332

ART DIRECTOR ELI TULMAN
DESIGNER ELI TULMAN
PHOTOGRAPHER DAVID VINE
COPYWRITER ART MAYER
AGENCY HICKS & GREIST, INC.
CLIENT D’ARRIGO BROTHERS




333

ART DIRECTOR HANS SAUER
DESIGNER HANS SAUER

ARTIST GEORGE GIUSTI
PHOTOGRAPHER GEORGE GIUSTI
AGENCY D’ARCY

CLIENT LENOX CHINA

s WORLD

cCalls

Carefree nmm Days of Three Pmmnh mm-. m,hn,
“Cloak and Swagger” Fashions for Fall «
Hedda Hopper's Feuds: with Fi )

334

ART DIRECTORS OTTO STORCH / HERB BLEIWEISS
PHOTOGRAPHER MELVIN SOKOLSKY

PUBLISHER McCALL CORP.

CLIENT McCALL'S MAGAZINE



FRESHLY PICKED RED LILAC BY LENTHERIC

336

ART DIRECTOR MURRY JACOBS
DESIGNER MURRY JACOBS
PHOTOGRAPHER HIRO

COPYWRITER STEVE HERZ

AGENCY DOYLE DANE BERNBACH INC.
CLIENT VOLKSWAGEN
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ART DIRECTOR ARNOLD ARLOW
DESIGNER ARNOLD ARLOW
ARTIST ARNOLD ARLOW
COPYWRITER RITA PICKER
AGENCY ALTMAN-STOLLER-CHALK
CLIENT LENTHERIC
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ART DIRECTOR ROBERT MILES RUNYAN
DESIGNER ROBERT MILES RUNYAN

ARTIST ROBERT MILES RUNYAN
PHOTOGRAPHER OVID NEAL

COPYWRITERS CHARLES CARL / ROGER HOLMS
AGENCY ROBERT MILES RUNYAN & ASSOC. INC.
CLIENT LITTON INDUSTRIES, INC.




O hnlerbird. < 6A criliire

338

ART DIRECTOR SAM HARPER

DESIGNER SAM HARPER

ARTIST McNAMARA BROTHERS

PHOTOGRAPHERS WINSTANLEY / McGUIRE / KERRAN
COPYWRITER ABBOTT M. GIBNEY

AGENCY J. WALTER THOMPSON CO.

PUBLISHER WESTERN PRINTING

CLIENT FORD DIVISION, FORD MOTOR CO.
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ART DIRECTOR HAL DAVIS
DESIGNER HAL DAVIS

ARTIST LIONEL KALISH
COPYWRITER FRANKIE CADWELL
AGENCY TRAHEY / CADWELL
CLIENT I. MILLER
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ART DIRECTOR SHELDON COTLER
DESIGNER SHELDON COTLER
ARTIST LIONEL KALISH
COPYWRITER STANLEY KAPNER
AGENCY TIME INCORPORATED

a Stouttes recipe sny marketer can follow

Naturally you'l use only the finest Ingredients.
Among them, two are baslc—a quality product
and a quality market. The entire art lies In com.
bining these two.

Stoufter's started with an agency recommenda
tion spiced with imaginatlon and laced with dar-
ing. The recommendatlon ook the measure of
Stouffer's customers and maiched fl lo the one
medium which coutd deliver a significantly large
nurnber of readers with the same profile .

A
TELEVISION
NOTEBOOK

WU deuwings by Slarver Schmit

QHS TELEVISION NETWOR
1oz
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ART DIRECTORS LOUIS DORFSMAN / WILLIAM GOLDEN
DESIGNER LOUIS DORFSMAN / WILLIAM GOLDEN
ARTIST HARVEY SCHMIDT

PUBLISHER CBS TELEVISION NETWORK

CLIENT CBS TELEVISION NETWORK
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ART DIRECTOR LIONEL KALISH
DESIGNER LIONEL KALISH

ARTIST LIONEL KALISH

PUBLISHER SUNSHINE PRINTING CO.
CLIENT SUNSHINE PRINTING CO.

4
| the SMNSH}NE old advertising calendar

h, Sunshine Pnnungl)n 125 years of graphic muyenunm/sao Becond Ave. GR 5-0212

¥ tha follis

SUNSHINE
the J 0] i old advertising calendar

i lithograptied by Sunshine Printing Co./25 years of graphic art experience; 330 Sacond Ave. /GR 5.0212
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ART DIRECTOR LIONEL KALISH
DESIGNER LIONEL KALISH

ARTIST LIONEL KALISH

PUBLISHER SUNSHINE PRINTING CO.
CLIENT SUNSHINE PRINTING CO.

ART DIRECTOR LIONEL KALISH
DESIGNER LIONEL KALISH

ARTIST LIONEL KALISH

PUBLISHER SUNSHINE PRINTING CO.
CLIENT SUNSHINE PRINTING CO.



NOGRMAND MAXON

DONALD McKAYLE and COMPANY

SMAWNEEQUA BAKER  GLORIA JONES JAIME ROGERS
HARRIET CLIFFORD WILLIEM LOUTHER  MARIKO SANIO
LOUIS FALCO CLAIRE MALLARD! RAYMOND SAWYER
SHELLEY FRANKEL ESTA McKAYLE GUS SOLOMONS, IR
LOUANNA GARDNER  CARLES MOORE CLAUDE THOMPSON
WERMAN MOWELL THELMA OLIVER SYLVIA WATERS

HOWARD ROBERTS CHORALE with ROBERT GUILLAUME
MESICIANS

DOROTHEA FREITAG MERS HARRIS CLARK TERRY

PREMIERE PERFORMANCE “LEGENDARY LANDSCAPE”

MWUSIC-LOUARRISON  COSTUMES WORWAND MAXOK
SET-NOBERT 5. EACKSURN  LIGHTING-THOMAS SKELTON
GAMES: RAINBOW ROUFD MY SHOULDER, DISTRICT STORYVILLE

SATURDAY NOVEMBER 10TH AT 8:30
SUNDAY NOVEMBER 11TH AT 3:00
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ART DIRECTOR DAVID MARSHALL
DESIGNER DAVID MARSHALL
PHOTOGRAPHER NORMAND MAXON
AGENCY ALTMAN, STOLLER, CHALK
CLIENT DONALD McKAYLE & COMPANY
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ART DIRECTOR HORN/GRINER
DESIGNER HORN/GRINER
ARTIST HORN/GRINER
PHOTOGRAPHER HORN/GRINER
COPYWRITER HORN/GRINER
AGENCY HORN/GRINER
PUBLISHER HORN/GRINER
CLIENT HORN/GRINER



Packaging Art

Great Big Band and Friends

at Adderley, (oleman Hawkins, Cucky hompson

It's Basy To Play Piano

THE 3 CHORD WAY

[

Y
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ART DIRECTOR KEN DEARDOFF
DESIGNER MILTON GLASER
ARTIST MILTON GLASER
CLIENT RIVERSIDE RECORDS

348

ART DIRECTOR PUSH PIN STUDIOS

DESIGNER SEYMOUR CHWAST

ARTIST SEYMOUR CHWAST

PUBLISHER CONSOLIDATED MUSIC PUBLISHERS, INC.
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ART DIRECTOR MERLE SHORE
ARTIST PAULA POWERS
CLIENT REPRISE RECORDS



Institutional Art
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?{ l N Loliadvertising calendar

lithographed by Suz=aine Printing Cc ‘j§iTye4Lr;'nfgrr;qnlu( art experierce 380 Second Ave /GR 5-0212
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ART DIRECTOR HAL DAVIS

DESIGNERS HAL DAVIS / LIONEL KALISH
ARTIST LIONEL KALISH

COPYWRITER FRANKIE CADWELL
AGENCY TRAHEY / CADWELL

CLIENT I. MILLER
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ART DIRECTOR LIONEL KALISH
DESIGNER LIONEL KALISH

ARTIST LIONEL KALISH

PUBLISHER SUNSHINE PRINTING CO.
CLIENT SUNSHINE PRINTING CO.
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ART DIRECTOR ONOFRIO PACCIONE
PHOTOGRAPHER ONOFRIO PACCIONE
COPYWRITER ONOFRIO PACCIONE
AGENCY LEBER KATZ PACCIONE, INC.
CLIENT LEBER KATZ PACCIONE, INC.
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352
ART DIRECTOR KRAMER/MILLER/LOMDEN
/GLASSMAN
DESIGNER KRAMER/MILLER/LOMDEN
/GLASSMAN
ARTIST KRAMER/MILLER/LOMDEN
/GLASSMAN
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DISTINCTIVE MERIT AWARD

ART DIRECTOR WILLIAM F. CADGE
DESIGNER WILLIAM F. CADGE
PHOTOGRAPHER HAROLD KRIEGER
COPYWRITER HELENE OBOLENSKY
PUBLISHER REPBOOK

Will the women wearing the real fur please stand up?

{140 the wwpritng sndwer, fum (e Lage )
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ART DIRECTOR BILL CADGE
DESIGNER VERDUN P. COOK
PHOTOGRAPHERS HORN / GRINER
COPYWRITER PEGGY SHONBRUN
PUBLISHER REDBOOK
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ART DIRECTOR MYRON ISRAEL

PHOTOGRAPHER MELVIN SOKOLSKY

PUBLISHER HEARST MAGAZINES/HARPER'S BAZAAR




VERY
= SPECIAL
DELIVERY

The n bt fo ot it The e shaamd b il that s b o b, .
roornt i 2 sicactits ns they otr et Thoy relors et sy oo e o g 3 Pt
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ART DIRECTOR OTTO STORCH

DESIGNERS OTTO STORCH / HERB BLEIWEISS
PHOTOGRAPHER HAROLD KRIEGER
COPYWRITER SELMA ROBINSON

PUBLISHER McCALL CORP.

CLIENT McCALL'S MAGAZINE

adl
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DISTINCTIVE MERIT AWARD

ART DIRECTOR WILLIAM F. CADGE
DESIGNER WILLIAM F. CADGE
PHOTOGRAPHER JERRY SCHATZBERG
COPYWRITER PEGGY SHONBRUN
PUBLISHER REDBOOK



FAR-QUT STEPPES TO MAGNETISM
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ART DIRECTOR MARVIN ISRAEL
PHOTOGRAPHER RICHARD AVEDON
PUBLISHER HARPER’S BAZAAR
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ART DIRECTOR ALBERT GREENBERG
DES!IGNER ROBERT P. SMITH
ARTIST HENRIETTA CONDAK
COPYWRITER HARVEY E, PHILLIPS
PUBLISHER ESQUIRE, INC.

CLIENT GENTLEMEN’S QUARTERLY

361

ART DIRECTOR MARVIN ISRAEL
PHOTOGRAPHER RICHARD AVEDON
PUBLISHER HARPER'S BAZAAR




TOUTURE BOUSES,
WHIE NOT AEW Tty
THE AMERIEAN
PRENS THEY MADE
NEWE, THE
ONGER VERSON
AENCIAGA 4
I8 RORN WITH

(WY, 3
TREED cod NTRY 9
(AUTEY

BALENCIAGA
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ART DIRECTOR ANTHONY MAZZOLA
DESIGNER ANTHONY MAZZOLA
PHOTOGRAPHER THOMAS KUBLIN
PUBLISHER HEARST MAGAZINES
CLIENT TOWN & COUNTRY MAGAZINE
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ART DIRECTOR TOM HECK

DESIGNER GREG BIRBIL

ARTIST JUNE OTANI

COPYWRITER BRUCE CLERKE

PUBLISHER CURTIS PUBLISHING COMPANY
CLIENT LADIES' HOME JOURNAL

364

ART DIRECTORS OTTO STORCH / HERB BLEIWEISS
DESIGNER HERB BLEIWEISS

PHOTOGRAPHER MELVIN SOKOLSKY

COPYWRITER BETTY WESTON

PUBLISHER McCALL CORP.

CLIENT McCALL’'S MAGAZINE
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ART DIRECTORS MARVIN ISRAEL/BEA FEITLER
RUTH ANSEL/SHEILA CUNNINGHAM

PHOTOGRAPHER MELVIN SOKOLSKY

PUBLISHER HEARST MAGAZINES/HARPER'S BAZAAR
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ART DIRECTORS MARVIN ISRAEL/BEA FEITLER
RUTH ANSEL/SHEILA CUNNINGHAM

PHOTOGRAPHER MELVIN SOKOLSKY

PUBLISHER HEARST MAGAZINES/HARPER'S BAZAAR
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ART DIRECTOR MARVIN ISRAEL
PHOTOGRAPHER RICHARD AVEDON
PUBLISHER HARPER'S BAZAAR




all about pples

cIntosh

tayman

ortland

elicious — Red
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ART DIRECTOR WILLIAM F. CADGE
DESIGNER WILLIAM F. CADGE
PHOTOGRAPHER DOUGLAS CORRY
COPYWRITER PEGGY SHONBRUN
PUBLISHER REDBOOK




A PERFECT SALAD
Mixed green salad, the
gourmet's classic choice,
can take many delightful
forms—all refreshing to
the taste and pleasing
to the eye. For step-
by-step instructions
for preparing the
5 most popular
variations, see

369

ART DIRECTOR WILLIAM F, CADGE
DESIGNER WILLIAM F. CADGE
PHOTOGRAPHER JOHN STEWART
COPYWRITER HELEN MILLS
PUBLISHER REDBOOK
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ART DIRECTOR ALVIN GROSSMAN
DESIGNER ALVIN GROSSMAN
PHOTOGRAPHER IRWIN HOROWITZ
PUBLISHER CURTIS PUBLISHING COMPANY
CLIENT AMERICAN HOME MAGAZINE
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ART DIRECTORS OTTO STORCH / TONY OLIVETO
PHOTOGRAPHER PAUL DOME

COPYWRITER SELMA ROBINSON

PUBLISHER McCALL CORP.

CLIENT McCALL'S MAGAZINE
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ART DIRECTOR WILLIAM F. CADGE
DESIGNER WILLIAM F. CADGE
PHOTOGRAPHER HORN / GRINER
COPYWRITER HELEN MILLS
PUBLISHER REDBOOK
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ART DIRECTOR OTTO STORCH

DESIGNERS OTTO STORCH / S. BERNSTEIN
PHOTOGRAPHER PAUL DOME
COPYWRITER SELMA ROBINSON
PUBLISHER McCALL CORP.

CLIENT McCALL’S MAGAZINE

{

After the Holidays...

374

ART DIRECTOR WILLIAM F. CADGE
DESIGNER WESLEY MICHEL
PHOTOGRAPHER BERNARD GRAY
COPYWRITER REDBOOK EDITORIAL
PUBLISHER REDBOOK

] -Here we make
you a present to give flowerysparkle 1o foods you
serve. TheyYe made of vegetables your grocer
carries all year. Inexpensive, they lend a look of
luxury. Lwsocrisp and colorful, are cut into
flowers and used raw, with a caper for a hearg; or
threaded raw in strips through a ring of black
olive. Mushiooms (we're speaking of raw mush-
rooms) contribute a marvelously subtle Havor to
a mixed salad. How fascinating arc their shapes
in paper-thin, bonevhite shices. Radishes, so ex-
citingly sharp to the tongue, carved into daintiest
of flowers, can wreatlic a baked fish, or accent a
bowl of mixed greens, or bloom alone in a crystal
dish.Olives, a gourmet’s [aithful friends, add zest
Lo salad, canape, sandwich, or casserole, whether
you serve 'em whole or slivered, black or green.
I arespiked withbits of red. And speaking
of red, Tomatocs, the cherry varicty so increus-
ingly popular, look lovely around a platterofcold
sliced turkey. Or serve them as low-calorie ac-
companiments to cocktails. with a dab of garlic
salt. Cuctmbers in thin, thin slices make a fresh,
translucent trimuing for a fish mold or add a
delicate spring (lavor to a sour-cream sauce.
(Turn 10 page for move gariishing ideas.)

Family Meals With Fewer Calories
Afer the rich foods of the past few weeks, there's a real need
for main meals that are lower in calories. lower in cost,
yet tempting to jaded appetites. For the pext ten days, try Redhook’s
collection of menux and recipea starting o6 page
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ART DIRECTOR TOM HECK
DESIGNER JIM D. ABEL
PHOTOGRAPHER JEANLOUP SIEFF
COPYWRITER C. DI MONTEZEMOLO
PUBLISHER CURTIS PUBLISHING CO.

CNE FOR THE POT ®
3ig coffee news today is in coffee
tukers. No longer available only
nfam liar standard 3-cup models,
ey now come in 10- and 12.cup
sizes, for heartier consumess or .
sizger families, and in 20- tc 50-
up party “perks’” Andat the cther
=rd of the scale is the little 2-cup
“op-stave model. Regardiess of
he size of the coffee maker, here
arz sone tips for making really
gecd coftee every sime. Use one
tandardooffee measure (two evel
mzasuring tablespoons) ground
cflee andsix ounces(34 of mcas-
ming cup) cold water for each ¢ J
=tp. Use freshly ground cdffee, T
ard kecp it fresh by storing it,
dghtly covered, in the refrigera-
or. Never brew less than tiree
“ousths of the coffee maker's full
sapucity. Keep your coffee make-
ard allits parts thoroughly ciean.
Zheck a new coffee maker tc see
Sew rauch water it holds."Cup”
Tarkimgy are not always accu wate.
i Sy [ it U e
376
ART DIRECTOR OTTO STORCH / HERB BLEIWEISS
DESIGNERS OTTO STORCH / HERB BLEIWEISS
PHOTOGRAPHER MELVIN SOKOLSKY
COPYWRITER SELMA ROBINSON
PUBLISHER McCALL CORP.
CLIENT McCALL'S MAGAZINE
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ART DIRECTOR OTTO STORCH / TONY OLIVETO
DESIGNER S. SCHRECKINGER

PHOTOGRAPHER FRANK COWAN

COPYWRITER SELMA ROBINSON

PUBLISHER McCALL CORP.

CLIENT McCALL’'S MAGAZINE
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ART DIRECTOR WILLIAM F. CADGE
DESIGNER WESLEY MICHEL
PHOTOGRAPHER BERNARD GRAY
COPYWRITER ROSEMARY BURNLEY
PUBLISHER REDBOOK
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GOLD MEDAL AWARD

ART DIRECTOR HERB LUBALIN
DESIGNER HERB LUBALIN
PHOTOGRAPHER BERT STERN
PUBLISHER EROS

CLIENT EROS

380

ART DIRECTOR ALBERT GREENBERG
DESIGNER ROBERT P. SMITH
ARTIST DOREN GREENBERG
COPYWRITER EVERETT MATTLIN
PUBLISHER ESQUIRE, INC.
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ART DIRECTOR WILLIAM F., CADGE
DESIGNER VERDUN P. COOK
COPYWRITER WALTER GOODMAN
CLIENT McCALL CORP.

PUBLISHER REDBOOK
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THE TRUTH ABOUT SHELTERS
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ART DIRECTOR TOM HECK
DESIGNER GREG BIRBIL
PHOTOGRAPHER JAMES MOORE
COPYWRITER BRUCE CLERKE

PUBLISHER CURTIS PUBLISHING COMPANY



Fiction

383

ART DIRECTOR KEN STUART
DESIGNER SAUL BASS

ARTISTS SAUL BASS / ART GOODMAN
CLIENT CURTIS PUBLISHING

PART ONE you may be

reac parts of thatspench 1o you last your. His
1 yeurgus
“Na! The Athenian, L ycuegue hodet been barr

Pote Tooked up. “Toduy you st excuen me” He tapyend his
o with the cige of the trsush. “Empey today. Why | came
R ——

« nau's mom, Mr. Adbhy, &

e e, Mr. Wolle

Wolte grunted. =1 ivie you 1 returs o that baiiding with
it delay. Does wayone knomw you seare in bis ruom

“How long wers “ou in his room "

“Mayho ane mizte.”

“D0d Mime Cox see you leave”

“Na, 1 go out anoshver door 10 the hall

“Und s push him aut the window ”
Vete g brohing v raise his besd

“New, Mr. Waolle. fn God's name!

he roum, you are probably pet vulnerable, but
in « pickle. You should not heve let the prembes.




384

DISTINCTIVE MERIT AWARD

ART DIRECTOR KEN STUART
DESIGNER HERB LUBALIN

ARTIST TOM UNGERER

AGENCY SH&L

CLIENT THE SATURDAY EVENING POST
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THE LEDGE

He was the favorite chid,

But 1t Aix shater revented him,

she loved him aven more —-enough
1o heep Ms secret and her own

o e BY BETTY mON wRiGHT

385

ART DIRECTOR WILLIAM F. CADGE
DESIGNER WILLIAM F. CADGE
ARTIST ROBERT VICKREY
PUBLISHER REDBOOK



TO SAVE LIVES,,. il BUT THIS MaN?,..

386

ART DIRECTOR KEN STUART
DESIGNER SAUL BASS

ARTISTS SAUL BASS / ART GOODMAN
CLIENT CURTIS PUBLISHING




387

ART DIRECTOR KENNETH STUART
DESIGNER GEORGE TSCHERNY

ARTIST ANONYMOUS 16TH CENTURY ARTIST
PUBLISHER CURTIS PUBLISHING COMPANY
CLIENT THE SATURDAY EVENING POST

By Robert Standish

{ am a ghost. Not a disembodied spirit. but a
man who makes a falr to good living by telling
ather men's stories for them. And women's too.
Did you Ly chance read Sand in the Rearings,
the story of Ludy Olivia Brackenbury's adven
tures in the Sahara? No? Then you mi
wmething, [ mention it because | ghosted it for
1er, She wits the romantic type. She wanted to

v d. §

Imag
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ART DIRECTOR ALLEN F. HURLBURT
DESIGNER ALLEN F. HURLBURT
PHOTOGRAPHER ART KANE
PUBLISHER LOOK MAGAZINE




B
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389

ART DIRECTOR HERB LUBALIN
DESIGNER HERB LUBALIN
PHOTOGRAPHER MARVIN NEWMAN
PUBLISHER EROS

CLIENT EROS




The Wild and Beautiful Coast of Maiae

by Benedict Thislen

390

ART DIRECTOR FRANK ZACHARY

DESI!GNERS LOUIS R. GLESSMANN / JUDITH BERKOWITZ
PHOTOGRAPHER JOHN LEWIS STAGE

PUBLISHER CURTIS PUBLISHING COMPANY

McZall's Present

CLOAK & SWAGGER
FASHIONS

starring
Suzy Parker as the Secrat Ag=n+

with

Eddie Senz as the Deteciive

Hair Stvles by Enrico Carusor
Malkeup by Eddie Sere:
Miss Parker’s wardrobe by Goldweorm, M- Vinstos.
Tiffeau & Busch, Mademoiselle Fieci, Tesl Taama.
Cabana, Ben Kahn, Zelinka Masicx

Photographed and directed by M=lvirr Sokcshy
Produced by McCall's Fashion Departmen= Virgnia Sweele edito-

————-:(%%»——

Our drama is set in the fallof 1962, a seascrefasEimakbsy-remrisest
of the 930s. Both the story. and the season are fuliof e inmigue of
‘ong, licuid evening gowns. the derring- asing Gapes. tae M

welous mystery of rich furs. Bold belts define -omansica-ysma. wais
lines. and there’s concealment in high-m cowlcolars andl heac-
hugging turbans. This is a season for g as scphitizated a: the
film stars of the thirties, a season for swathing ycusel* in besutFully
draped fabrics. adorning yourself with chaneelie- sarrings, cerymga
cigaretie holder. But so much for the bathgsourdzonswith —e dlaw

391

ART DIRECTOR OTTO STORCH / HERE BLEIWEISS
DESIGNER HERB BLEIWEISS

PHOTOGRAPHER MELVIN SOKOLSKY
COPYWRITER BETTY WESTON

PUBLISHER McCALL CORP.

CLIENT McCALL'S MAGAZINE




For a huief mume i in the IN9OYs,

artise iets became 1 culturat

Bl oo e

392

ART DIRECTOR MURRAY BELSKY

DESIGNER MURRAY BELSKY

ARTIST HAROLD FIEDLER

PUBLISHER AMERICAN HERITAGE PUB. CO., INC.

393

ART DIRECTOR HENRY WOLF
PHOTOGRAPHER GORDON PARKS
PUBLISHER HARTFORD PUBLICATIONS
CLIENT SHOW MAGAZINE




...that all men

are creat d cqual,

that they ae codow e
by thea Creator -
with cert_in
mahenable Rights,

that am g these are

[ife, Liabory 394
and the porsun of ART DIRECTOR ALLEN F. HURLBURT
Happﬁiiﬁx. DESIGNER ALLEN F. HURLBURT

PHOTOGRAPHER ART KANE
PUBLISHER LOOK MAGAZINE




Striking, il in need of s much

a\ (

395

ART DIRECTOR ALLEN F. HURLBURT
DESIGNER ALLEN F. HURLBURT
ARTIST BERT STERN

PUBLISHER LOOK MAGAZINE



396

ART DIRECTOR WILLIAM F. CADGE
DESIGNER WESLEY MICHEL
ARTIST JOHN ALCORN

PUBLISHER REDBOOK




397

ART DIRECTOR ANTHONY MAZZOLA
DESIGNER ANTHONY MAZZOLA
PHOTOGRAPHER MILTON H. GREENE
PUBLISHER HEARST MAGAZINES
CLIENT TOWN & COUNTRY MAGAZINE




398 f
ART DIRECTOR WILLIAM F. CADGE

DESIGNER HARVEY GABOR

PHOTOGRAPHER AARON ROSE

PUBLISHER REDBOOK |




€CCO

SOPHIA
LOREN

A grees baauiy, » Bery
actram, 2 sort of maturel
marved ke HaBey's Cometme
nd ke 1 ermifing sparis:
Sophia Lorrs 1+ discwmed
€8 thew pagen by ene of
o1 dimoporers and perhapm
lr grestess dirwctar,
Witserio do Sica. Few
people know 1" beasys,
bt she dn & great
worzier... Agais and sgain,
s b 15 b remsemred ™

. acs g s
proyrriy ety

399

ART DIRECTORS ALEXANDER LIBERMAN / PRISCILLA PECK
PHOTOGRAPHER BERT STERN

PUBLISHER VOGUE MAGAZINE



THE

BOSTON SYMPHONY:
ARISTOCRAT

O

ORCHESTRAS

ROBERT I.SAMMONS

400

ART DIRECTOR ANTHONY MAZZOLA
DESIGNER ANTHONY MAZZOLA
ARTIST AUSTIN BRIGGS

PUBLISHER HEARST MAGAZINES
CLIENT TOWN & COUNTRY MAGAZINE

»x
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401

ART DIRECTOR HENRY WOLF
DESIGNER HENRY WOLF
PHOTOGRAPHER PICTURE SERVICES
PUBLISHER HARTFORD PUBLICATIONS
CLIENT SHOW MAGAZINE



Magazine Covers

402

ART DIRECTOR HENRY WOLF

ARTIST GYO FUJIKAWA

PUBLISHER HARTFORD PUBLICATIONS
CLIENT SHOW MAGAZINE

403

ART DIRECTOR HENRY WOLF

DESIGNERS HENRY WOLF / SAM ANTUPIT
PHOTOGRAPHER HIRO

PUBLISHER HARTFORD PUBLICATIONS
CLIENT SHOW MAGAZINE

The two faces of Enrope(and what's behind them)

Sports ... ..
Illustrated

1962

WORLD
SERIES

404

ART DIRECTOR RICHARD GANGEL
PHOTOGRAPHER ED KASPER
PUBLISHER TIME INCORPORATED




405

ART DIRECTORS ROBERT BENTON / DAVID NOVEMBER
PUBLISHER ESQUIRE, INC.

ur, 1982

THE MAGAZINE FOR MEN

T H
AMERICAN
- WOMAN

. | i , !
! New
: Point
0
View

407

ART DIRECTOR HENRY WOLF

DESIGNERS HENRY WOLF / SAM ANTUPIT
PHOTOGRAPHER MELVIN SOKOLSKY
PUBLISHER HARTFORD PUBLICATIONS
CLIENT SHOW MAGAZINE

406

ART DIRECTOR HERB LUBALIN
DESIGNER HERB LUBALIN
ARTIST JOHN PISTILLI
PUBLISHER EROS

CLIENT EROS




SPECIAL EDITION
OF INTERNATIONAL
FASHION: AMERICA
ENGLAND FRANCE
ITALY SPAIN IRELAND

409

ART DIRECTORS MARVIN ISRAEL / RUTH ANSEL
DESIGNER TONY PALLADINO

ARTIST TONY PALLADINO

PHOTOGRAPHER MELVIN SOKOLSKY

AGENCY HARPERS BAZAAR

PUBLISHER HEARST MAGAZINES

CLIENT HARPERS BAZAAR

before
aChristmas

best in
spectacular

410

ART DIRECTOR OTTO STORCH

DESIGNERS OTTO STORCH / HERB BLEIWEISS
PHOTOGRAPHER HOWARD ZIEFF

PUBLISHER McCALL CORP.

CLIENT McCALL’'S MAGAZINE




1

DISTINCTIVE MERIT AWARD

ART DIRECTOR RICHARD COYNE
DESIGNER S. NEIL FUJITA
ARTIST S. NEIL FUJITA
PUBLISHER CA MAGAZINE
CLIENT CA MAGAZINE

412

ART DIRECTOR PHIL FRANZNICK

DESIGNER TONY PALLADINO
PHOTOGRAPHER RONNIE ROJAS

AGENCY FRANZNICK-MEDEN, INC.
PUBLISHER BUTTENHEIM PUBLISHING CORP.
CLIENT OVERVIEW MAGAZINE
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e 18e2 vOL 4 w0 @ ARCHITECTURAL & ENBINEERING 413
ART DIRECTORS BLECHMAN / PALLADINO
mEmE DESIGNER R. O. BLECHMAN
PHOTOGRAPHER RONNIE ROJAS
AGENCY BLECHMAN & PALLADINO

PUBLISHER HAGAN PUBLISHING CORP.
CLIENT ARCHITECTURAL & ENGINEERING NEWS

ot ingy

414
ARCHITECTURAL & ENGINEERING ART DIRECTORS BLECHMAN / PALLADINO
mEmB DESIGNER TONY PALLADINO

ARTIST KAY SUSMANN
AGENCY BLECHMAN & PALLADINO

PUBLISHER HAGAN PUBLISHING CORP.
CLIENT ARCHITECTURAL & ENGINEERING NEWS

FEORARY 1383 V0L 4 NO 3

415

ART DIRECTORS BLECHMAN / PALLADINO
DESIGNER TONY PALLADINO

PHOTOGRAPHER RONNIE ROJAS

AGENCY BLECHMAN & PALLADINO

PUBLISHER HAGAN PUBLISHING CORP.

CLIENT ARCHITECTURAL & ENGINEERING NEWS

war ‘ o N ARCHITECTURAL & ENGINEERING

AlAin Dallas




-
AMERICA'S GRAPHIC DESIGN MAGAZINE
SEPTEMBER/OCTOBER 1962
PRINT XVL:V

4117

ART DIRECTORS BLECHMAN / PALLADINO
DESIGNER R. O, BLECHMAN

ARTIST KAY SUSMANN

PHOTOGRAPHER RONNIE ROJAS

AGENCY BLECHMAN & PALLADINO

PUBLISHER HAGAN PUBLISHING CORP.

CLIENT ARCHITECTURAL & ENGINEERING NEWS

ARCHITECTURAL & ENGINEERING

/AN IN|E[W|[S|

advances in structure

416

ART DIRECTORS TOM GEISMAR / ANDREW KNER
DESIGNER TOM GEISMAR

AGENCY CHERMAYEFF & GEISMAR ASSOCIATES
PUBLISHER PRINT MAGAZINE

CLIENT PRINT MAGAZINE




e PPING

“I wouid ke 1o suggest
 to managament

an annual Let-Creative.
Paopla-Alone- Weak

Hord Mayes

418

ART DIRECTOR ANDREW PETER KNER
DESIGNER ANDREW PETER KNER

ARTIST ANDREW PETER KNER

PUBLISHER KAYE-CADEL PUBLISHING CORP.
CLIENT PRINT MAGAZINE

419

ART DIRECTORS KEN SACO / ED GOTTSCHALL
DESIGNER TOMI UNGERER

ARTIST TOMI UNGERER

COPYWRITER HERB MAYES

PUBLISHER ADVERTISING TRADE PUBLICATIONS, INC.




420

ART DIRECTORS KEN SACO / ED GOTTSCHALL
DESIGNER ONOFRIO PACCIONE

ARTIST ONOFRIO PACCIONE

PUBLISHER ADVERTISING TRADE PUBLICATIONS, INC.




Company Magazines, House Organs

FORENSIC

421

ART DIRECTOR RICHARD BERGERON
DESIGNER RICHARD BERGERON
PHOTOGRAPHER RICHARD BERGERON
COPYWRITER JOHN R. BORLAND
AGENCY L. W. FROHLICH & CO., INC.
PUBLISHER PARKE-DAVIS

CLIENT PARKE-DAVIS

Camping in the outdoors is
a healthy diversion for most
persons. but it introc

o camp:
medicine

422

ART DIRECTOR SHEILA GREEN
DESIGNER SHEILA GREEN
PHOTOGRAPHER ALLEN VOGEL
COPYWRITER JOHN R. BORLAND
AGENCY L. W. FROHLICH & CO., INC.
PUBLISHER PARKE-DAVIS

CLIENT PARKE-DAVIS




CHANGING

EDUCATION

423

ART DIRECTOR RICHARD BERGERON
DESIGNER RICHARD BERGEON
PHOTOGRAPHER RICHARD BERGERON
COPYWRITER JOHN R. BORLAND
AGENCY L. W. FROLICH & CO., INC.
PUBLISHER PARKE-DAVIS

CLIENT PARKE-DAVIS

Push W Geovbic.

424

ART DIRECTOR MILTON GLASER
DESIGNER MILTON GLASER
ARTIST MILTON GLASER
PUBLISHER PUSH PIN STUDIOS
CLIENT PUSH PIN STUDIOS

Expanding medical knowl-
edge, social pressures for im.
proved medical care, and the
trend toward specialization
are somie of the challenges fac-
ing medical education today,

common Jocations for ihis type of

Filirosarcomma by an uncommon {
st likely o occir fn young adt
sicdle agedd mates, Pasienns froge
siniiate oyt of symploms with ®
siule of tocal thuuma, TE
of these s varies w

arge iandly, that eofitait




425

ART DIRECTOR HERB LUBALIN

DESIGNER HERB LUBALIN

PHOTOGRAPHER BERT STERN

PUBLISHER EROS

ROS

—
o
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426

ART DIRECTOR SEYMOUR CHWAST
ARTIST SEYMOUR CHWAST
PUBLISHER PUSH PIN STUDIOS
CLIENT PUSH PIN STUDIOS
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ART DIRECTOR PHIL FRANZNICK
DESIGNER PHIL FRANZNICK

AGENCY FRANZNICK-MEDEN, INC.

PUBLISHER JESUIT MISSIONS
CLIENT JESUIT MISSIONS

428

ART DIRECTOR RICHARD BERGERON
DESIGNER RICHARD BERGERON
PHOTOGRAPHER RICHARD BERGERON
COPYWRITER JOHN R. BORLAND
AGENCY L. W. FROHLICH & CO., INC.
PUBLISHER PARKE-DAVIS

CLIENT PARKE-DAVIS

Ao
tramma




429

ART DIRECTORS SEYMOUR CHWAST / MILTON GLASER
DESIGNERS SEYMOUR CHWAST / MILTON GLAZER
ARTISTS PAUL DAVIS / ISADORE SELZER / MILTON GLAZER

PUBLISHER PUSH PIN STUDIOS
CLIENT PUSH PIN STUDIOS

INDUCTION
OF LABOR

Stimulation of labor often effec-
tively corrects uterine hypoac-
tivity, thus averting a prolonged
labor which can lead to mater-
nal exhaustion and fetal death.

~ MONDAY
£
2z
wl

3

430

ART DIRECTOR RICHARD BERGERON
DESIGNER SHEILA GREEN
PHOTOGRAPHER ALLEN VOGEL
COPYWRITER JOHN R. BORLAND
AGENCY L. W. FROLICH & CO., INC.
PUBLISHER PARKE-DAVIS

CLIENT PARKE-DAVIS

TUESDAY

Pl

WEDNESDAY THURSDAY

.












Editorial Art







431

GOLD MEDAL AWARD

ART DIRECTORS ALLEN F. HURLBURT / PHILIP SYKES
DESIGNER PHILIP SYKES

ARTIST—BACKGROUND JOE EVLA ‘““AFTER ROUSSEAU”
PHOTOGRAPHER MICHAEL A. VACCARO

PUBLISHER LOOK MAGAZINE

Editorial Art/Fashion




432

DESIGNERS OTTO STORCH / HERB BLEIWEISS
DESIGNER HERB BLEIWEISS

PHOTOGRAPHER MELVIN SOKOLSKY
COPYWRITER BETTY WESTON

PUBLISHER McCALL CORP,

CLIENT McCALL’S MAGAZINE
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ART DIRECTORS ALEXANDER LIBERMAN / PRISCILLA PECK
PHOTOGRAPHER BERT STERN

PUBLISHER VOGUE MAGAZINE




434

DESIGNERS OTTO STORCH / HERB BLEIWEISS
DESIGNER HERB BLEIWEISS

PHOTOGRAPHER MELVIN SOKOLSKY
COPYWRITER BETTY WESTON

PUBLISHER McCALL CORP.

CLIENT McCALL'S MAGAZINE

435

DESIGNERS OTTO STORCH / HERB BLEIWEISS
DESIGNER HERB BLEIWEISS

PHOTOGRAPHER MELVIN SOKOLSKY
COPYWRITER BETTY WESTON

PUBLISHER McCALL CORP.

CLIENT McCALL'S MAGAZINE




436

ART DIRECTORS MARVIN ISRAEL/RUTH ANSEL/

BEA FEITLER/SHEILA CUNNINGHAM
PHOTOGRAPHY MELVIN SOKOLSKY
PUBLISHER HARPER’S BAZAAR

e

437

ART DIRECTOR ALBERT GREENBERG
DESIGNER ROBERT P. SMITH
PHOTOGRAPHER CHADWICK HALL
COPYWRITER HARVEY E. PHILLIPS
PUBLISHER ESQUIRE, INC.




HAWAII'S

NEIGHBOR

ISLANDS
ENAMEL
YELLOW:
ONTHE GO

ART DIRECTOR ROGER W. SCHOENING
DESIGNER ROGER W. SCHOENING
PHOTOGRAPHER COSTA PETERSON
PUBLISHER CONDE NAST PUBLICATIONS, INC.

439

ART DIRECTORS ALEXANDER LIBERMAN / PRISCILLA PECK
PHOTOGRAPHER ART KANE

PUBLISHER VOGUE MAGAZINE
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440

ART DIRECTOR OTTO STORCH
PHOTOGRAPHER JERRY SCHATZBERG
COPYWRITER BETTY WESTON
PUBLISHER McCALL CORP.

CLIENT McCALL'S MAGAZINE




441
ART DIRECTORS ALEXANDER LIBERMAN / PRISCILLA PECK
PHOTOGRAPHER ART KANE

PUBLISHER VOGUE MAGAZINE

442
ART DIRECTORS ALEXANDER LIBERMAN / PRISCILLA PECK
PHOTOGRAPHER ART KANE

PUBLISHER VOGUE MAGAZINE




443

ART DIRECTORS ALEXANDER LIBERMAN / PRISCILLA PECK
PHOTOGRAPHER JOHN RAWLINGS

PUBLISHER VOGUE MAGAZINE

444

| )

ART DIRECTOR ROGER W. SCHOENING
DESIGNER ROGER W. SCHOENING
PHOTOGRAPHER COSTA PETERSON
PUBLISHER CONDE NAST PUBLICATIONS, INC.

-
.
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ART DIRECTORS ALEXANDER LIBERMAN / PRISCILLA PECK
PHOTOGRAPHER BERT STERN
PUBLISHER VOGUE MAGAZINE



446

ART DIRECTORS ALEXANDER LIBERMAN / PRISCILLA PECK
PHOTOGRAPHER BERT STERN

PUBLISHER VOGUE MAGAZINE
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ot

447

ART DIRECTORS ALEXANDER LIBERMAN / PRISCILLA PECK
PHOTOGRAPHER BERT STERN
PUBLISHER VOGUE MAGAZINE

448

ART DIRECTOR ALBERT GREENBERG
DESIGNER ALBERT GREENBERG
PHOTOGRAPHER CHADWICK HALL
PUBLISHER ESQUIRE, INC.




449

ART DIRECTORS ALEXANDER LIBERMAN / PRISCILLA PECK
PHOTOGRAPHER KAREN RADKAI

PUBLISHER VOGUE MAGAZINE




CORCAIGH

COR

450

ART DIRECTOR ALBERT GREENBERG
PHOTOGRAPHER CHADWICK HALL
PUBLISHER ESQUIRE, INC.

451

ART DIRECTORS ALEXANDER LIBERMAN / PRISCILLA PECK
PHOTOGRAPHER ART KANE

PUBLISHER VOGUE MAGAZINE

mime-benths coat

Bla-h and white




Editorial Art/Beauty

452

ART DIRECTORS ALEXANDER LIBERMAN / PRISCILLA PECK
PHOTOGRAPHER TOM PALUMBO

PUBLISHER VOGUE MAGAZINE




453

ART DIRECTOR CHARLES CRANDALL
DESIGNER CHARLES CRANDALL
PHOTOGRAPHER JOHN DEREK
PUBLISHER LOOK MAGAZINE

KSELL ANDRESS 0F “Dlt N0 I'N'.'lllh finds its Wil\
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ART D!RECTOR HENRY WOLF
DESIGNER SAM ANTUPIT
PHOTOGRAPHER MELVIN SOKOLSKY
PUBLISHER HARTFORD PUBLICATIONS
CLIENT SHOW MAGAZINE




i

455

ART DIRECTORS ALEXANDER LIBERMAN / PRISCILLA PECK
PHOTOGRAPHER ART KANE

PUBLISHER VOGUE MAGAZINE

456

ART DIRECTOR ROGER W. SCHOENING
DESIGNER ROGER W. SCHOENING
PHOTOGRAPHER SUSAN GREENBURG wWOOD
PUBLISHER CONDE NAST PUBLICATIONS, INC.




Fditorial it/ ood

457

ART DIRECTOR OTTO STORCH

DESIGNER OTTO STORCH / TONY OLIVETO
PHOTOGRAPHER PAUL DOME

COPYWRITER SELMA ROBINSON
PUBLISHER McCALL CORP.

CLIENT McCALL'S MAGAZINE

MELONS

458

ART D!RECTORS ALLEN F. HURLBURT / PHILIP SYKES
DESIGNER PHILIP SYKES

PHOTOGRAPHER ARTHUR ROTHSTEIN

PUBLISHER LOOK MAGAZINE

L4
.
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ART DIRECTOR OTTO STORCH
PHOTOGRAPHER PAUL DOME
COPYWRITER SELMA ROBINSON
PUBLISHER McCALL CORP.
CLIENT McCALL’'S MAGAZINE




460

ART DIRECTOR ALLEN F. HURLBURT
DESIGNER ALLEN F. HURLBURT
PHOTOGRAPHER IRVING PENN
PUBLISHER LOOK MAGAZINE




461

ART DIRECTORS OTTO STORCH / HERE BLEIWEISS
DESIGNERS OTTO STORCH / HERB BLEIWEISS
ARTIST PAUL DAVIS

COPYWRITER SELMA ROBINSON

PUBLISHER McCALL CORP.

CLIENT McCALL'S MAGAZINE

462

ART DIRECTORS ALLEN F. HURLBURT / PHILIP SYKES
DESIGNER PHILIP SYKES

PHOTOGRAPHER HIRO

PUBLISHER LOOK MAGAZINE




Editorial Art/Ceneral

463

ART DIRECTOR RICHARD GANGEL
ARTIST BOB PEAK

PUBLISHER TIME INCORPORATED




464

ART DIRECTOR ALLEN F. HURLBURT
DESIGNER ALLEN F. HURLBURT
PHOTOGRAPHER ART KANE
PUBLISHER LOOK MAGAZINE
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GOLD MEDAL AWARD

ART DIRECTOR HENRY WOLF
DESIGNER SAM ANTUPIT
PHOTOGRAPHER GORDON PARKS
COPYWRITER GORDON PARKS
PUBLISHER HARTFORD PUBLICATIONS
CLIENT SHOW MAGAZINE



466

ART DIRECTOR FRANK ZACHARY

DESIGNER LOUIS R. GLESSMAN / JUDITH BERKOWITZ
PHOTOGRAPHER JOHN LEWIS STAGE

PUBLISHER CURTIS PUBLISHING COMPANY

DISTINCTIVE MERIT AWAR
ART DIRECTOR RICHARD GANGEL
ARTIST ROBERT A. PARKER
PUBLISHER TIME INCORPORATED



< s
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468

ART DIRECTOR ALLEN F. HURLBURT
e DESIGNER ALLEN F. HURLBURT

PHOTOGRAPHER DENNIS STOCK

PUBLISHER LOOK MAGAZINE

g

MIDNIGIT AT LE CLUB

469

ART DIRECTORS ROBERT BENTON / PACQUALE DEL VECCHIO
ARTIST TOM KEOGH

PUBLISHER ESQUIRE, INC.



471

ART DIRECTOR ROBERT BENTON
DESIGNER ROBERT BENTON
ARTIST HARVEY SCHMIDT
PUBLISHER ESQUIRE, INC.

472

ART DIRECTOR FRANK ZACHARY

DESIGNERS LOUIS R. GLESSMAN / JUDITH BERKOWITZ
ARTIST RONALD SEARLE

PUBLISHER CURTIS PUBLISHING COMPANY




473

ART DIRECTORS ROBERT BENTON / DAVID NOVEMBER
ARTIST JOHN PECKHAM

PUBLISHER ESQUIRE, INC.

15 Irenembery “Marphy Specl™ | fnbsnaermiic)
[ - -

474 /
ART DIRECTOR RICHARD GANGEL /
ARTIST JEROME MARTIN

PUBLISHER TIME INCORPORATED
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475

ART DIRECTOR RICHARD GANGEL
ARTIST HARVEY SCHMIDT
PUBLISHER TIME INCORPORATED

TRAT T



Imperiled “resdom
of tha Open Road

S—

476

ART DIRECTOR RICHARD GANGEL
ARTIST ARNO STERNGLASS
PUBLISHER TIME INCORPORATED



Editorial Art/Fiction

477

ART DIRECTOR KENNETH STUART
DESIGNER GEORGE TSCHERNY

ARTIST GEORGE TSCHERNY

CLIENT THE SATURDAY EVENING POST
PUBLISHER CURTIS PUBLISHING COMPANY

478
ART DIRECTOR ALLEN F. HURLBURT

DESIGNER ALLEN F. HURLBURT
PHOTOGRAPHER ART KANE
PUBLISHER LOOK MAGAZINE




479

ART DIRECTOR ALLEN F. HURLBURT
DESIGNER ALLEN F. HURLBURT
PHOTOGRAPHER ART KANE
PUBLISHER LOOK MAGAZINE




481

ART DIRECTOR EVERETT AISON
DESIGNER EVERETT AISON

ARTIST EVERETT AISON

AGENCY RHODA LEVINE
PUBLISHER ATHENEUM PUBLISHERS

DISTINCTIVE MERIT AWARD
ART DIRECTOR KEN STUART
DESIGNER HERB LUBALIN
PHOTOGRAPHER ART KANE

AGENCY SH&L

CLIENT THE SATURDAY EVENING POST




482

ART DIRECTOR ROBERT BENTON
PHOTOGRAPHER HOWARD ZIEFF
COPYWRITER DAVID NEWMAN
PUBLISHER ESQUIRE, INC.
CLIENT ESQUIRE, INC.

ROPPRIE

483

ART DIRECTOR ALBERT GREENBERG
ARTIST CLIFF CONDRAK

PUBLISHER ESQUIRE, INC.




484

GOLD MEDAL AWARD

ART DIRECTOR BERNARD QUINT

PHOTOGRAPHER LEONARD McCOOMB / COVER BY RAY ATKESON
PUBLISHER TIME INCORPORATED
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485
ART DIRECTORS ROBERT BENTON / PASQUALE DEL VECCHIO

Kmﬂ PHOTOGRAPHER ERNST HAAS
PUBLISHER ESQUIRE, INC.
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WILLIAM
SHAKESPEARE

| {ZABETH

487

ART DIRECTOR ALLEN F. HURLBURT
DESIGNER ALLEN F. HURLBURT
PHOTOGRAPHER ART KANE
PUBLISHER LOOK MAGAZINE

1IANS
CHRISTIAN
ANDERSEN




488

ART DIRECTOR MARVIN ISRAEL
PHOTOGRAPHER RICHARD AVEDON
PUBLISHER HARPER'S BAZAAR

MIKE NICHOLS
SUZY PARKER
ROCK EUROPE]

PARIS 3HOCKED
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WIDER-SHOULDERED




Magazine Cover Art

OCTOBER, 1982

EacguutE

THE MAGAZINE FOR MEN

489

ART DIRECTOR GEORGE LOIS
DESIGNER GEORGE LOIS
PHOTOGRAPHER HAROLD KRIEGER
AGENCY PAPERT, KOENIG, LOIS, INC.
PUBLISHER ESQUIRE, INC.

CLIENT ESQUIRE, INC.

490

ART DIRECTORS MARVIN ISRAEL/BEA FEITLER
RUTH ANSEL/SHEILA CUNNINGHAM

PHOTOGRAPHY MELVIN SOKOLSKY

PUBLISHER HARPER'S BAZAAR




491

ART DIRECTORS MARVIN ISRAEL/BEA FEITLER
RUTH ANSEL/SHEILA CUNNINGHAM
i PHOTOGRAPHER MELVIN SOKOLSKY
a PUBLISHER HEARST MAGAZINES/HARPER’S BAZAAR

s

BAZAAR
F:_ﬁ

492

r i 1 ART DIRECTOR MARVIN ISRAEL
f PHOTOGRAPHER RICHARD AVEDON
y 4 PUBLISHER HARPER'S BAZAAR
el

*

’

Beaut ful
Barbarians:
In Feathers
& Fums

Roman

Road 1=
Slimm#

Di Lanepedusa:
The Biand
Kittens

493

ART DIRECTOR RICHARD COYNE
DESIGNER MILTON GLASER

ARTIST REMBRANDT

PUBLISHER COMMERCIAL ART MAGAZINE



494

ART DIRECTOR ROBERT WASHBISH

DESIGNER JOE CLEARY

ARTIST JOE CLEARY

COPYWRITER RALPH LYMAN

PUBLISHER STANDARD OIL COMPANY OF CALIFORNIA
CLIENT STANDARD OIL COMPANY OF CALIFORNIA

495

ART DIRECTOR GARY ANDREWS

DESIGNER GARY ANDREWS

ARTIST GEORGE TITONUS

AGENCY KETCHUM, MacLEOD & GROVE, INC.
PUBLISHER HERBICK & HELD

CLIENT HERBICK & HELD




LEAGUE

496

ART DIRECTOR ANTHONY MAZZOLA
DESIGNER ANTHONY MAZZOLA

ARTIST ETHEL GOLD

PUBLISHER ASSOCIATION JUNIOR LEAGUE
CLIENT JUNIOR LEAGUE MAGAZINE

Viagazine
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Television







Live Action (B/W)

s

500 TV 501 TV

GOLD MEDAL AWARD ART DIRECTORS JACK ROBERTS / DOMINIC ARBUSTO
ART DIRECTOR BOB GAGE WRITER CYNTHIA LAWRENCE

WRITER JUDY PROTAS AGENCY CARSON / ROBERTS INC.

AGENCY DOYLE DANE BERNBACH INC. DESIGNER DOMINIC ARBUSTO

PRODUCER ERNIE HARTMAN PRODUCER RICHARD FZRKINS

PRODUCTION COMPANY RMP INC. PRODUCTION COMPANY FILM FAIR

CLIENT CRACKER JACK COMPANY CLIENT MAX FACTOR & COMPANY

PHOTOGRAPHER OR ARTIST ERNIE CAPARES CINEMATOGRAPHER BOB RYDER

502 TV

DISTINCTIVE MERIT AWARD

ART DIRECTOR JACK DELANEY

WRITER DICK KIERNAN

AGENCY KENYON & ECKHARDT

PRODUCER JACK DELANEY

PRODUCTION COMPANY ON FILM

CLIENT BUITONI FOODS CORP.
PHOTOGRAPHER OR ARTIST BERT SPIELVOGEL



503 TV

ART DIRECTOR STANLEY SHERWIN
WRITER ARTHUR SILVER

AGENCY LEO BURNETT CO., INC.
PRODUCER HELEN NELSON
PRODUCTION COMPANY EUE
CLIENT PILLSBURY CO.

504 TV

ART DIRECTOR DICK LOEW

WRITER LORE LIONEL

AGENCY DOYLE DANE BERNBACH INC.
PRODUCER BOB WARNER

PRODUCTION COMPANY EUE

CLIENT CLAIROL, INC.

PHOTOGRAPHER OR ARTIST MIKE ELLIOT




505 TV

ART DIRECTOR SID MYERS

WRITER ALAN MOND

AGENCY DOYLE DANE BERNBACH INC.
PRODUCER BOB WARNER

PRODUCTION COMPANY EUE

CLIENT LAURA SCUDDER PRODUCTS
PHOTOGRAPHER OR ARTIST MIKE ELLIOT

507 TV

ART DIRECTOR HIL COVINGTON

WRITER JERRY GERBER

AGENCY YOUNG & RUBICAM, INC.

PRODUCER NEIL TARDIO

PRODUCTION COMPANY VPI PRODUCTIONS
CLIENT GOODYEAR TIRE & RUBBER COMPANY
PHOTOGRAPHER OR ARTIST AKOS FARKAS



508 TV

ART DIRECTOR LEN SIROWITZ

WRITER RON ROSENFELD

AGENCY DOYLE DANE BERNBACH INC.
PRODUCER DICK FELDMAN

PRODUCT!ON COMPANY VPI

CLIENT SICK’S RAINIER BREWING CO.
PHOTOGRAPHER OR ARTIST LEN HIRSCHFIELD

509 TV

ART DIRECTOR HELMUT KRONE

WRITER BOB LEVENSON

AGENCY DOYLE DANE BERNBACH INC.
PRODUCER JOHN CAPSIS

PRODUCTION COMPANY VPI

CLIENT VOLKSWAGEN OF AMERICA, INC.
PHOTOGRAPHER OR ARTIST LEN HIRSCHFIELD




5
\

510 TV

ART DIRECTOR BOB GAGE

WRITER PAULA GREEN

AGENCY DOYLE DANE BERNBACH INC.
PRODUCER JOAN WOLF

PRODUCTION COMPANY PELICAN FILMS
CLIENT THE POLAROID CORP.
PHOTOGRAPHER OR ARTIST JOE BRUN

511 TV

ART DIRECTOR BOB GAGE

WRITER PAULA GREEN

AGENCY DOYLE DANE BERNBACH INC.
PRODUCER JOAN WOLF

PRODUCTION COMPANY EUE

CLIENT RIVAL PACKING COMPANY
PHOTOGRAPHER OR ARTIST MIKE ELLIOT

-



512 TV

ART DIRECTOR WILLIAM YURDYGA

WRITER BEV CORBIN

AGENCY J. WALTER THOMPSON COMPANY
PRODUCER MAX GLANDBARD

PRODUCTION COMPANY WYLDE FILMS, INC.
CLIENT PUROLATOR PRODUCTS, INC.
PHOTOGRAPHER OR ARTIST WYLDE FILMS, INC.

513 TV

ART DIRECTOR STEVE FRANKFURT
WRITER WILLIAM SCHNURR

AGENCY YOUNG & RUBICAM, INC.
DESIGNER STEVE FRANKFURT
PRODUCER TED WALDEYER
PRODUCTION COMPANY S. HAMMIN
CLIENT SIMMONS COMPANY
PHOTOGRAPHER OR ARTIST S. HAMMIN

514 TV

ART DIRECTORS LOUIS MUSACHIO / TONY NAPP!
WRITER MURRAY KLEIN

AGENCY SMITH / GREENLAND COMPANY, INC.
DESIGNERS LOU MUSACHIO / TONY NAPPI
PRODUCERS MURRAY PLATTE / ANTHONY CICCOLINI
PRODUCTION COMPANY PGL PRODUCTIONS

CLIENT ROOSEVELT RACEWAY, INC.

PHOTOGRAPHER OR ARTIST JESSE PALEY




515 TV

ART DIRECTOR BEN SPIEGEL

WRITER RUDY FIALA

AGENCY DOYLE DANE BERNBACH INC.
PRODUCER JOHN CAPSIS

PRODUCTION COMPANY RMP, INC,
CLIENT RONSON CORP.

PHOTOGRAPHER OR ARTIST TED NEMETH

516 TV

ART DIRECTOR BOB GAGE

WRITER PHYLLIS ROBINSON

AGENCY DOYLE DANE BERNBACH INC.
PRODUCER JOAN WOLF

PRODUCTION COMPANY EUE

CLIENT THE POLAROID CORP.
PHOTOGRAPHER OR ARTIST MIKE ELLIOT

517 TV

ART DIRECTOR FRANK BROADHURST
WRITER BILL BACKER

AGENCY McCANN-ERICKSON, INC.
PRODUCER BILL WORKMEN

PRODUCTION COMPANY MORRIS ENGEL
CLIENT THE NATIONAL BISCUIT COMPANY
PHOTOGRAPHER OR ARTIST MORRIS ENGEL



518 TV

ART DIRECTOR DICK KLINE

WRITER DAVE REIDER

AGENCY DOYLE DANE BERNBACH INC.
PRODUCER ERNIE HARTMAN

PRODUCTION COMPANY FARKAS FILMS, INC.
CLIENT WEST END BREWING CO. OF UTICA, N. Y.
PHOTOGRAPHER OR ARTIST DON MALKAMES

519 TV

ART DIRECTORS JULIAN CARTER / STEVE FRANKFORT
WRITER HANNO FUCHS

AGENCY YOUNG & RUBICAM, INC.

PRODUCER CHET NOVICH

PRODUCTION COMPANY ELLIOT, UNGER, ELLIOT
CLIENT JOHNSCN & JOHNSON

PHOTOGRAPHER OR ARTIST IRVING PENN




520 TV

ART DIRECTOR HIL COVINGTON

WRITER JERRY GERBER

AGENCY YOUNG & RUBICAM, INC.

PRODUCER NEIL TARDIO

PRODUCTION COMPANY VPl PRODUCTIONS
CLIENT GOODYEAR TIRE & RUBBER COMPANY
PHOTOGRAPHER OR ARTIST AKOS FARKAS

521 TV

ART DIRECTOR BEN SPIEGEL

WRITER MARYELLEN FLYNN

AGENCY DOYLE DANE BERNBACH INC.
PRODUCER JOHN CAPSIS
PRODUCTION COMPANY RMP, INC.
CLIENT BUXTON, INC.
PHOTOGRAPHER OR ARTIST JOE BRUN

e A




522 TV

ART DIRECTOR ZOLTAN MEDVECKY
WRITER JOHN FLAGG

AGENCY BENTON & BOWLES

PRODUCER ED ANDERSON

PRODUCTION COMPANY FILMWAYS
CLIENT GENERAL FOODS / GRAVY TRAIN
PHOTOGRAPHER OR ARTIST JOHN ERCOLE

523 TV

ART DIRECTOR WILLIAM McCAFFERY

WRITER JAMES SYMON

AGENCY McCANN-MARSCHALK CO., INC.

DESIGNER WILLIAM McCAFFERY

PRODUCER EDMUND M. TATE

PRODUCTION COMPANY VIDEO PICTURES, INC.

CLIENT THE FANTA BEVERAGE COMPANY

PHOTOGRAPHERS OR ARTISTS LENNY HIRSCHFIELD /
JACK GOODFORD




524 TV

DISTINCTIVE MERIT AWARD

ART DIRECTOR LEN SIROWITZ

WRITER RON ROSENFELD

AGENCY DOYLE DANE BERNBACH INC.
PRODUCER DICK FELDMAN

PRODUCTION COMPANY VPI

CLIENT CROWN ZELLERBACH CORP.
PHOTOGRAPHER OR ARTIST ARNE ZUCKSDORF



525 TV

ART DIRECTOR JACK DELANEY

WRITER NANCY SHUTZ

AGENCY KENYON & ECKHARDT

PRODUCER JACK DELANEY

PRODUCTION COMPANY ON FILM

CLIENT BUITONI FOODS CORP.
PHOTOGRAPHER OR ARTIST BERT SPIELVOGEL

DISTINCTIVE MERIT AWARD

ART DIRECTOR ART KOCH

WRITER WILLIAM MUYSKENS

AGENCY J. WALTER THOMPSON COMPANY

DESIGNERS FRED MOGUB / IRENE TRIVAS

PRODUCERS ART KOCH / WILLIAM MUYSKENS

PRODUCTION COMPANY FERRO, MOGUBGUB, SCHWARTZ
CLIENT FORD DIVISION, FORD MOTOR CO.

PHOTOGRAPHERS OR ARTISTS DAVID VINE / FRED MOGUBGUB

527 TV

ART DIRECTOR LEN SIROWITZ

WRITER RON ROSENFELD

AGENCY DOYLE DANE BERNBACH INC.
PRODUCER BOB WARNER

PRODUCTION COMPANY EUE

CLIENT LAURA SCUDDER PRODUCTS
PHOTOGRAPHER OR ARTIST MIKE ELLIOT

528 TV

ART DIRECTOR ERNEST COSTA

WRITER JAN FINDLEY

AGENCY GREY ADVERTISING, INC.

DESIGNER ERNEST COSTA

PRODUCER MANNY RUBIN

PRODUCTION COMPANY ELLIOT, UNGER, ELLIOT
CLIENT THE MENNEN COMPANY




529 TV

ART DIRECTOR BOB GAGE

WRITER JUDY PROTAS

AGENCY DOYLE DANE BERNBACH INC.
PRODUCER ERNIE HARTMAN
FRODUCTION COMPANY RMP, INC.
GLIENT THE CRACKER JACK COMPANY
PHOTOGRAPHER ERNIE CAPARAS

3
- STy A =

531 TV

ART DIRECTOR GEORGE LOIS

WRITER JULIAN KOENIG

AGENCY PAPERT, KOENIG, LOIS, INC,

DESIGNER GEORGE LOIS

PRODUCER HERB GOMPERTZ

PRODUCTION COMPANY ELLIOT, UNGER, ELLIOT
CLIENT PHARMACRAFT LABORATORIES

530 TV

ART DIRECTOR ERNEST COSTA

WRITER JAN FINDLEY

AGENCY GREY ADVERTISING, INC.
DESIGNER SAUL BASS

PRODUCER DAVE WAGATA

PRODUCTION COMPANY WCD PRODUCTIONS
CLIENT THE MENNEN COMPANY

532 TV

D

ART DIRECTOR GEORGE LOIS

WRITER MONTE GHERTLER

AGENCY PAPERT, KOENIG, LOIS, INC.
DESIGNER GEORGE LOIS

PRODUCTION COMPANY ELLIOT, UNGER, ELLIOT
CLIENT PHARMACRAFT LABORATORIES / TING



533 TV
ART DIRECTOR BERNARD S. OWETT

WRITER JACK WOHL

AGENCY J. WALTER THOMPSON COMPANY
DESIGNER BERNARD S. OWETT

PRODUCER ROBERT LA CHANCE

PRODUCTION COMPANY ANSEL FILM STUDIOS INC.
CLIENT SCOTT PAPER COMPANY / SOFT WEVE
PHOTOGRAPHER OR ARTIST MELVIN SOKOLSKY

g



534 TV

ART DIRECTOR KARNIG THOMASIAN
WRITER DICKSON LAYTON

AGENCY GREY ADVERTISING, INC.
DESIGNER KARNIG THOMASIAN
PRODUCER CATHERINE PITTS

PRODUCTION COMPANY
ROBERT LAWRENCE PRODUCTION, INC.

CLIENT RCA VICTOR RECORDS



Animation (B/W) 1 minute

535 TV

ART DIRECTOR WALT BOPPERT

WRITER JIM COLE

AGENCY McCANN-ERICKSON, INC.

PRODUCER JOHN WESTING

PRODUCTION COMPANY FRED HANKINSON

CLIENT MAYOR'S COMMITTEE FOR PEDESTRIAN SAFETY
PHOTOGRAPHER OR ARTIST FRED HANKINSON

536 TV

ART DIRECTOR LEN SIROWITZ

WRITER RON ROSENFELD

AGENCY DOYLE DANE BERNBACH INC.
DESIGNERS LEN SIROWITZ / PAUL KIM
PRODUCER DICK FELDMAN

PRODUCTION COMPANY KIM & GIFFORD
CLIENT SICK’S RANIER BREWING CO.
PHOTOGRAPHER OR ARTIST ANIFILM STUDIO




ART DIRECTORS STEVE FRANKFURT / PAUL KIM

WRITER STEVE FRANKFURT

AGENCY YOUNG & RUBICAM

DESIGNERS PAUL KIM & STEVE FRANKFURT

PRODUCER CHET NOVICH

PRODUCTION COMPANY PAUL KIM & LEW GIFFORD PROD.
CLIENT PERSONAL PRODUCTS CORP.

PHOTOGRAPHER OR ARTIST ANIFILM STUDIO

538 TV

ART DIRECTORS HAL GERHARDT / BUD WEXLER
WRITER DCSS GROUP

AGENCY DOHERTY, CLIFFORD, STEERS & SHENFIELD
DESIGNER CHRIS ISHII

PRODUCTION COMPANY PELICAN FILMS, INC.
CLIENT JACKSON BREWING CO.

PHOTOGRAPHER OR ARTIST MORTI GERSTEIN

539 TV

ART DIRECTOR LOUIS DORFSMAN

AGENCY CBS TELEVISION NETWORK

DESIGNERS ELLIE RUNIN / BYRON BARTON / STEVE SELIGMAN
PRODUCER AL KAYTOR

PRODUCTION COMPANY CBS TELEVISION GRAPHIC ARTS
CLIENT CBS TELEVISION NETWORK




540 TV

ART DIRECTOR LEE SAVAGE

WRITER LEE SAVAGE

ANIMATION DIRECTOR JACK SCHNERK

AGENCY CAMPBELL-EWALD CO., DETROIT

DESIGNER JOANN MITCHELL

PRODUCERS ABE LISS / SAMUEL MAGDOFF

PRODUCTION COMPANY ELEKTRA FILM PRODUCTIONS, INC.
CLIENT CHEVROLET DIV. / GENERAL MOTORS



541 TV

ART DIRECTOR HAL TAYLOR

WRITER GRANGER TRIPP

AGENCY J. WALTER THOMPSON COMPANY
DESIGNER JACK GOODFORD

PRODUCER ART KLING

PRODUCTION COMPANY ELEKTRA FILMS
CLIENT EASTMAN KODAK

PHOTOGRAPHER OR ARTIST HOWELL CONANT

543 TV

ART DIRECTORS JACK GOLDSMITH / IRVING PENN

WRITER DICK MERCER

AGENCY BATTEN, BARTON, DURSTINE & OSBORN, IN

DESIGNERS JACK.GOLDSMITH / IRVING PENN
PRODUCER LES COLLINS

PRODUCTION COMPANY TELEVIDEO PROD.
CLIENT PEPSI-COLA COMPANY
PHOTOGRAPHER OR ARTIST IRVING PENN

542 TV

ART DIRECTOR JACK GOLDSMITH

WRITER BILL FEUSS

AGENCY BATTEN, BARTON, DURSTINE & OSBORN, INC.
DESIGNERS JACK GOLDSMITH / DAVE KELMENSON
PRODUCER LES COLLINS

PRODUCTION COMPANY ROBERT KLAEGER ASSOCIATES
CLIENT THE NEW YORK TIMES

PHOTOGRAPHER OR ARTIST DAVID QUAID
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544 TV

ART DIRECTOR PAUL LEVY

WRITER TOM BLANCHARD

AGENCY KENYON & ECKHARDT

PRODUCER FRANK AMY

PRODUCTION COMPANY ROBERT LAWRENCE PRODUCTIONS, INC.
CLIENT FORD MOTOR COMPANY, LINCOLN MERCURY DIVISION
PHOTOGRAPHER OR ARTIST MICKEY MAQUIRE

545 TV

DIRECTOR GEORG OLDEN

WRITER DON DOLEN

AGENCY BATTEN, BARTON, DURSTINE & OSBORN, INC.
DESIGNER GEORG OLDEN

PRODUCER HARRY GREY

PRODUCTION COMPANY SCREEN GEMS (COLUMBIA)
CLIENT CHRYSLER CORP., DODGE DIVISION
PHOTOGRAPHERS OR ARTISTS GORON AVIL / ED FAHAN




The world’s
greatest entertainers
appear at

Harrahs

546 TV

DISTINCTIVE MERIT AWARD

ART DIRECTORS BLAIR COLLETT / HISASH! NAKAMOTO
WRITER JAMES C. NELSON, JR.

AGENCY HOEFER, DIETERICH & BROWN, INC.
PRODUCER JAMES C. NELSON, JR.

PRODUCTION COMPANY DAVIDSON FILMS

CLIENT HARRAH'S, LAKE TAHOE, NEVADA
PHOTOGRAPHER OR ARTIST DON DUGA

547 TV

DISTINCTIVE MERIT AWARD

ART DIRECTOR GEORGE LOIS

WRITER FRED PAPERT

AGENCY PAPERT, KOENIG, LOIS, INC.

DESIGNER GEORGE LOIS

PRODUCER ED MURPHY

PRODUCTION COMPANY D & R PRODUCTIONS INC.
CLIENT UPJOHN CORP.

PHOTOGRAPHER OR ARTIST MARIO JARRIN

548 TV

ART DIRECTOR JACK GOLDSMITH

WRITER DICK MERCER

AGENCY BATTEN, BARTON, DURSTINE & OSBORN, INC.
DESIGNER PABLO FERRO

PRODUCER JACK SILVERMAN

PRODUCTION COMPANY FERRO, MOHAMMED & SCHWARTZ

ibr,’\'mliﬂ:m‘ '?ml
i § 3 CLIENT THE NEW YORK TIMES

‘]W" : v PHOTOGRAPHER OR ARTIST HOWARD ZEIFF




Stop Motion (B/W or color) T minute

549 TV

ART DIRECTOR JACQUES DUFOUR

WRITER SAM DANA

AGENCY KENYON & ECKHARDT

PRODUCER JACQUES DUFOUR
PRODUCTION COMPANY M.P.O.

CLIENT U. S. PLYWOOD

PHOTOGRAPHER OR ARTIST PAUL PETROFF




Show Openings (B/W or color) under 20 seconds

550 TV

ART DIRECTOR MORTON GOLDSHOLL

WRITER HAROLD KAUFMAN

AGENCY NEEDHAM, LOUIS & BRORBY, INC.
DESIGNER MORTON GOLDSHOLL

PRODUCER MORTON GOLDSHOLL

PRODUCTION COMPANY GOLDSHOLL & ASSOCIATES
CLIENT STANDARD OIL CO. OF NEW JERSEY
PHOTOGRAPHER OR ARTIST MORTON GOLDSHOLL

551 TV

ART DIRECTORS BERT MANGEL / PAUL KIM

WRITER RICHARD E. DAVIS

AGENCY BATTEN, BARTON, DURSTINE & OSBORN, INC.
DESIGNER PAUL KIM

PRODUCER BERT MANGEL

PRODUCTION COMPANY PAUL KIM & LEW GIFFORD PROD., INC.
CLIENT ARMSTRONG CORK CO.

PHOTOGRAPHER OR ARTIST HOWARD BASIS



Long Commercials (B/ W or color, any technique)

553 TV

ART DIRECTOR LAWRENCE BERGER

WRITER JAMES HUFF

AGENCY BATTEN, BARTON, DURSTINE & OSBORN, INC.
DESIGNERS LAWRENCE BERGER / PABLO FERRO
PRODUCER TOM BUSCEMI

PRODUCTION COMPANY FERRO, MOHAMMED & SCHWARTZ
CLIENT U. S. STEEL

PHOTOGRAPHER OR ARTIST HORN / GRINER

554 TV

ART DIRECTOR BERT STERN

WRITER FOOTE, CONE & BELDING STAFF

AGENCY FOOTE, CONE & BELDING, INC.

DESIGNERS FOOTE, CONE & BELDING STAFF

PRODUCER FOOTE, CONE & BELDING STAFF

PRODUCTION COMPANY ROBERT LAWRENCE PRODUCTIONS, INC.

CLIENT HALLMARK CARDS INC.
PHOTOGRAPHER OR ARTIST PEASLEY BOND




& >

555 TV

ART DIRECTOR LESLIE SILVAS

WRITER JAMES NELSON

AGENCY WARWICK & LEGLER, INC.

DESIGNER LESLIE SILVAS

PRODUCER WALTER SACHS

PRODUCTION COMPANY T. V. GRAPHICS INC.
CLIENT U. S. TIME CORP.

PHOTOGRAPHER OR ARTIST T. V. GRAPHICS INC.

556 TV

DISTINCTIVE MERIT AWARD

ART DIRECTOR SAM SCALI!

WRITER MIKE CHAPPELL

AGENCY PAPERT, KOENIG, LOIS, INC.
DESIGNER SAM SCAL!

PRODUCER ED MURPHY

PRODUCTION COMPANY ELLIOT, UNGER, ELLIOT
CLIENT XEROX CORPORATION



557 TV

DISTINCTIVE MERIT AWARD

DIRECTOR JOHN HUBLEY

WRITER JOHN HUBLEY / FAITH ELLIOTT

DESIGNER WILLIAM LITTLEJOHN

PRODUCER EDUCATIONAL BROADCASTING SYSTEM
PRODUCTION COMPANY STORYBOARD, INC.
CLIENT EBC / CHANNEL 13

PHOTOGRAPHER OR ARTIST JACK BUEHRE

558 TV

ART DIRECTOR BOB GAGE

WRITER PAULA GREEN

AGENCY DOYLE DANE BERNBACH INC.
PRODUCER DICK FELDMAN

PRODUCTION COMPANY VPI

CLIENT THE CHEMSTRAND COMPANY
PHOTOGRAPHER OR ARTIST LEN HIRSCHFIELD



559 TV

ART DIRECTOR BURNS PATTERSON

WRITERS McCANN-ERICKSON STAFF

AGENCY McCANN-ERICKSON, INC.

DESIGNERS CHICK GREEN / BILL HELBURN

PRODUCER McCANN-ERICKSON STAFF

PRODUCTION COMPANY ELLIOT, UNGER, ELLIOT

CLIENT GENERAL MOTORS COMPANY, THE BUICK MOTOR DIVISION

560 TV

ART DIRECTOR RALPH CLARKE

WRITER JIM LEBENTHAL

AGENCY YOUNG & RUBICAM, INC.
PRODUCER CHARLES PRICE

PRODUCTION COMPANY M. P. O.

CLIENT GULF OIL CORPORATION
PHOTOGRAPHER OR ARTIST MURRAY LERNER

561 TV
GOLD MEDAL AWARD

ART DIRECTOR DON MILLER

WRITER ROBERT McTYRE

AGENCY CAMPBELL-EWALD CO., DETROIT
PRODUCER DICK WILLIS

PRODUCTION COMPANY ALEXANDER FILM CO.
CLIENT CHEVROLET DIVISION OF GENERAL MOTORS
PHOTOGRAPHER OR ARTIST ROGER MONTERAN



Single Frame titles, promos or commercials

562 TV

ART DIRECTOR AL KAYTOR
DESIGNER JOE DeVOTO
CLIENT C.B.S. TELEVISION




563 TV

ART DIRECTOR AL KAYTOR

DESIGNER JERRY PRUEITT

CLIENT C.B.S. TELEVISION

PHOTOGRAPHER OR ARTIST JERRY PRUEITT

564 TV

ART DIRECTOR AL KAYTOR

DESIGNER JERRY PRUEITT

CLIENT C.B.S. TELEVISION

PHOTOGRAPHER OR ARTIST JERRY PRUEITT






Annual Report
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The Art Directors Club of New York is now
the visual communications center of the world.

Nowhere else, in any other country, 1s
there such a concentration of activities devoted
to the development and presentation of every
phase of the graphic media.

A preview of the past year’s achieve-
ments summarizes the fact that this Club has
developed itself to the point where it must be
considered the most progressive force in
graphic communications today.

The event of prime importance was the

establishment of our new headquarters on-

Fifth Avenue, adjacent to Rockefeller Center.
This change of address from 115 East 40th
Street, gave us not only a brighter physical
appearance in the form of a dramatic pent-
house suite of offices and dining area, but
also a recharge of enthusiasm on the part of
every committee as well as the membership
at large.

Associate graphic groups and allied adver-
tising organizations have expressed new in-
terest in meeting in joint sessions with us in
this new environment. Specialists in all phases
of our industry have increased the number of
requests to address our members.

Schools and universities are seeking more
opportunities to use our rooms as a lecture
Jorum for their students in their study of

communications.

This type of active interest is additional
indication that we have become the principal
arena of graphic activity in New York.

The Executive Board, and especially
Mahlon Cline and Marie Archer, earned a
perpetual vote of thanks for their initiative and
persistent  follow-through on our housing
project.

We christened our offices with a Christmas
Party, but last spring, they received country-
wide recognition at an introductory party
held for all NSAD delegates and their
wives during the Society’s annual meeting.
Over 300 people were happily accommodated.
New York was proud to host the 1963 NSAD
meeting. A special committee under the direc-
tion of Garrett Orr and Robert Blattner was

Sformed to organize a full week of activities
Sor the NSAD delegates, tying in previews,
business meeting, dinners, parties, etc., with
our own Communications Week program.

Every commuttee seemed to give an extra
measure of devotion. The result was a year
of definite accomplishments:

Breaking all records for interest, attend-
ance, results and prestige was the exciting
8th Visual Communications Conference. When
you've got them standing in line signing up
Sfor next year’s show while the present one is
still going on, I think it's safe to say you've
got a hit on your hands. Bill Duffy, Allen
Hurlburt and their Conference Committee set
a production standard for all time, with a
performance that was nothing short of herotc.

Paul and Larry Parker with a healthy
assist from Nils Ostberg, gave another dis-
play of professional virtuosity in producing
the 42nd Annual Exhibition of Advertising
and Editorial Art. They were handed a
unique challenge to work with at the begin-
ning of the year with the introduction of a
completely new and democratic jury-selection
system. From an idea originally suggested by
Arnold  Roston, a “‘computer” method of
selecting judges was developed, based on the
basic fact that every member is qualified to be
a judge. Working within specific restriction



(number of previous (imes as a judge, no
more than two judges from same agency, elc.)
every sixth name was selected from the latest
complete list of members in good standing (six
divides fairly evenly into our total member-
ship). This provided the basic eighly names
Sfrom whick the membership selected the final
Sorty judges.

The final Exhibition innovation was the
introduction of a security procedure in the
judgings. Final Medal and Award winners
were voted by secret ballots, collected and
sealed on the spot by a CPA and opened for
the first time al the Awards Luncheon. All
these procedures with some refinements were
Sully endorsed by the membership as S.O.P.
Sor all future show judgings.

Highlight after highlight highlighted Art
Hawkins  Speakers programs. Types of
speakers, personalities and subjecis were di-
versified to provide a full-rounded year of
interest. Art was all over the place with new
ideas and arrangements for seating, eating
and greeting. One of his proudest achieve-
ments was (the successful Film Festival,
helped in no small way by the work of
Clark Robinson.

In another great behind-the-scenes per-
formance was House chairman Ernie Schwabe,
making everyone else look just a little better

because of lus tireless help and preparations.

Bob M. Smith, designer, and Bill Cadge,
editor, produced nothing less than an A.1.G.A.
award winner in the 415t Annual.

The Members’ Exhibition, again held in
the Lever House Lobby, was about as good
a show as you’ll ever see. Credit Jack Leonard
— our very own Leonardo—a winner every year.

The Membership Commuttee captained by
a tougher Jack Famison voted 23 new mem-
bers into the Club.

Paul Lawler's Education Commuttee pro-
gram opened with a barrage of inspiration
Sfrom the heavy brass of McCann-Erickson’s
creative group then moved to Young &
Rubicam’s auditorium for a 6 week series of
sessions. Over fifty students from eleven
schools were given a concentraled course of

We christened our offices with a
Christmas party

The Club

instruction in advertising design that would
be difficult to duplicate in any formal school
curriculum. Thank each member of the Edu-
cation Committee for helping Paul put this
across.

Golf banged out another ace in the Spring
Tournament held at the Whippoorwill Coun-
try Club, Armonk, New York. Fifty members
and guests have thanked Gene Hassold and
John Dignam for this successful outing.

The Traveling Exhibitions are bringing
us international prestige with showings in
England, France and Germany. We are fast
becoming one of this country’s best ambassa-
dors of good taste in communication, thanks
to Gene Milbauer and his committee. And
demands for this year’s Show are already
being allocated.

1t would take a separate Annual to detail
all the accomplishments of all the commitlees
...we hope you get the general idea from
the above.

It was a year of controversy ... it will
lead to a year of consolidation.

The incoming Board is a formidable one
—and so are its incoming problems.

It would seem that the first purpose of the
new Board should be to accelerate and sustain
the forward drive already set in motion by the
teamplay of 1962-63.



by Paul G. Lawler, Chairman

The Education Committee’s six seminars for
senior art students this year were gratifyingly
successful.

Fifty students were invited to attend the
series. They represented ten art schools:
State University of New York, Pratt Insti-
tute, New York Community College, Cooper
Union, Parsons, New York Phoenix School,
Art Career School, New York School of
Visual Arts, Rhode Island School of Design,
and the Philadelphia Museum School. The
seminars were held on Monday evenings
March 4th through April 8th. All meetings
took place at Young & Rubicam Advertising
Agency except the first, which met at McCann-
Erickson.

The sessions were devoted primarily to the

discussion of the place and responsibilities of
the art director in the large, medium, and
small advertising agency, as well as his re-
sponsibilities as a TV, magazine, or corpo-
rate art director. Other subjects covered re-
lated fields and specialties, such as package
design, pocket books, photography, illustra-
tion, record albums, and promotion.

The Education Committee Chairman wel-
comed the students and speakers and intro-
duced Committee Chairmen of the evening.

Bert Littman, President of the NYADC,
made the opening address, his subject: To-
day’s Opportunities in Graphic Communica-
tion.

Each evening was assigned to two or
three members of the committee. They ar-
ranged for the speakers and introduced them

to the students.

Dean Avery, Dave Deutsch, and Don
Torrone were in charge of the first meeting;
the subject was The Advertising Creative
Team.

Dean Avery introduced Mr. Deutsch, who
explained and illustrated his job as art di-
rector. He was followed by his associates at
McCann-Erickson: Josephine Foxworth on
copy;, Milton Judak, typography; Barbara
Gluck, art buying; and FJames Farrell, pro-
duction. All gave a vivid account of their
Jobs on the creative advertising team.

Rupert Witalis and Walter Kaprielian
had Suren Ermoyan, Vice President and
Executive Art Director of BBDO; William
McCaffey, Art Director of McCann-
Marschalk; and Alvin Chereskin, President



of Hockaday Associates, speak the second
evening. Their subject was The Art Director
in the large, medium, and small agency.

Mr. Witalis also organized the third eve-
ning with the help of Philip Meyer. The sub-
ject: The Conception, Execution and Results
of a Specific Campaign. Tom Dunkerton,
Research; Milton Grosset, Copy Group
Chief; and Harry Wart, Group Art Director
—associates of Mr. Witalis at The Compton
Agency—did an excellent job.

TV, Magazine, and Corporate Art Di-
recting were the subjects of the fourth evening;
the committee members for the session were
Dean Avery, Don Torrone, and Andrew
Ross. Mr. Avery arranged for Stephen
Frankfurt, Vice President and Executive Art
Director at Young & Rubicam Agency to

speak. His subject was The Role of the Art
Director and the TV commercial. Jim Able,
Art Director of The Ladies Home Journal,
covered magazine art direction: and Albro
Downe, Vice President
Planning, Lippincott and Margolis, gave a
comprehensive presentation of integrated cor-
porate art.

Alexander Robbie, Lou Silverstein, and
Marc Brody handled the fifth evening. The
subject was The Specialists. The speakers
were Sol Innerman, Art Director of Pocket
Books;, Ray Prohaska, Illustrator; Marc
Brody, Art Director of Decca Records; and
Bert Stern, Photographer.

Dave Deutsch and William Mck. Spierer
tookover the last evening, which covered The
Organizing of a Portfolio, How to Get a Job,

Communications

Education Commultee

and Salaries. Mr. Mck. Spierer spoke on the
opportunities for young artists in various
fields of business. Henry Price, of The Henry
Price Agency, spoke on The Organizing of
the Portfolio, How to Get a Job, and Salaries.

Ray Winship, Promotional Art Director of
Fortune Magazine, who was to have spoken
on the fifth evening, returned and gave an en-
lightening talk on his work at Fortune
Magazine.

The attendance and interest of the students
was high throughout the course. The questions
asked the speakers were frequent and pertinent.
At the close of each session various books,
pamphlets, folders, etc., pertaining to photog-
raphy, typography, photolettering, paper mak-
ing, printing, and paper, were given the
students.



George Lois
Art-Durector-of-the-Vear

The New York Art Directors Club was the
host to the Seventeenth Annual Meeting of
the National Society of Art Directors held
at the Hotel Roosevelt on April 29th and 30th.
At the Award Luncheon held on the Sirst
day of the meeting, George Lois, Vice-
President and Creative Director of Papert,
Koenig, Lois, Inc., was presented the NSAD
Annual Award by Arthur T. Lougee, Presi-
dent of the Society. In receiving the golden
T-square, symbolic of the Award, Lois said:
“There are many awards given to art
directors today, but none as great an honor or
as gratifying as this one. To me, it will
symbolize recognition by my fellow art di-
rectors, and that whatever I have or will
accomplish as an individual has and will
benefit our profession as a whole, I hope.”
At the request of James E. Sutton, Chair-
man of the Award, George Lois showed slides
of hus recent work and a reel of current TV




commercials.

Fdward Jirasek, Chairman of the Nomi-
nating Commallee, presented a slate of officers
and trustees that were elected by a unanimous
vote. Elected President of the Society for a
two year term was Ralph E. Eckerstrom,
Director of Design, Advertising and Public
Relations, Container Corporation of America.

Other officers elected were Clark L. Robin-
son, Ist Vice-President; Richard P. Prezebel,
2nd Vice-President; Robert B. Connolly, 3rd
Vice-President; Paul B. Whynett, 4th Vice-
President; Carl Moore, 5th Vice-President,
and Edward R. Wade, Secretary- Treasurer.

Trustees for four-year terms were H.
Davis Clymer and Walter Grotz. Elected as
trustees for two-year terms were Marshall
H. Lane and Ted Rand.

At the business meeting of the Society,
reports of officers and chairmen were read.
There was an intensive discussion of NSAD

The National Society of Art Durectors

policies and objectives following the report by
Luther Weare, Chairman of the Committee on
NSAD Objectives. Mr. Philip Davis, at-
torney, explained the tax advantages of estab-
lishing an educational foundation. A motion
was then made and passed for the establish-
ment of a National Society of Art Directors
Educational Foundation.

The principal address at the Award Lunch-
eon was made by Charles T. Newton, Di-
rector of Communication, General Dynamics/
Astronautics of San Diego, Californfa, whe
cited the creative man as an untapped re-
source to provide “‘a fresh spark that will
bring renewed vitality to business.”

“Today,” Mr. Newton declared, ““Amer-
wcan business finds itself in a period of great
competition, both at home and overseas; with
a sluggish growth rate in the U.S. gross
national product, and with a squeeze on profits.

“But American business has overcome

severe problems in the past. And, as in the
past, today solutions wrll come from men
who provide new approaches and new re-
sources. I think there is one such resource
lying right under our noses today, and it is
largely untapped. This resource is the cre-
ative man.

“The creative man hasn’t been much in
vogue during the recent era of ‘the organiza-
tion man’. But the present business dilemma
makes you wonder if ‘the organization man’
hasn’t gone a bit stale—and if an injection
of creative men might not provide a fresh
spark that will bring renewed vitality fo
business.”

Mr. Newton defined the three assets of the
art director as: “the ability to analyze; the
capacity to gain insights, and courage in the
Sface of ambiguity.” ““Put them all together,”
he said, “and they spell—uitality, for our
business organizations.”



Pomp and circumstance marked the Awards
Luncheon of the 42nd Annual National
Exhibition of Advertising and Editorial Art
and Design held at the Hotel Roosevelt on
April 30th under the auspices of the Advisory
Committee of the Art Directors Club of
New York.

Arthur Hawkins was Chairman of the
Awards Luncheon and Bert W. Littmann,
President of the Club, made the opening
address.

An innovation this year was the awarding
of a single Management Award instead of
multiple awards. The Award was made to
John M. Gates, Vice-President of Steuben
Glass and Director of Design of Corning
Glass Works, with the following citation:

“The Art Directors Club of New York
proudly presents its Annual Award to Man-
agement to the Corning Glass Works and
especially its Steuben Division for consistent
encouragement of good design and for the
achievement of a high level of taste and
degree of craftsmanship in product, package
and architectural design.”

Recognition was accorded the Pepsi-Cola

Company for providing its Park Gallery for
the hanging of the Club’s 40th, 41st and
42nd Annual Exhibitions by the award of the
Art Darectors Club Special Club Medal to
Herbert L. Barnet, President of the Pepsi-
Cola Company.

Another innovation was the address by
George Gribben, Chairman of the Board of
Young & Rubicam, Inc., who spoke on
“Vive La Difference!” He defined the role
of the art director in modern advertising,
saying that:

“His imaginativeness—your imaginative-
ness—becomes a key factor as to whether a

George Gribben
Chairman of the board
of Young & Rubicam
Main speaker at the
awards luncheon

publication will succeed or fail, a key factor
as to whether an advertising campaign will
pay off or not pay off.

“Because there is so much good work, it
is reaching the point where only the fantasti-
cally good stands out. Today, in many cases,
you need to be different—or you're dead.”

Mr. Gribben made a wide-screen presenta-
tron of what he called his ““Cliche Collection”,
a series of competitive advertisements with
similar themes and settings, contrasting this
with a number of advertisements that suc-
ceeded in breaking away from the traditional
pattern.

“Vive la difference!” he commented.

“There are so many ads for soap—for
cigarettes—for soft drinks—for automobiles
—that it’s very difficult not to fall into the
trap of the cliche. Now, the bigger the product
category s, the harder it becomes to escape
being trite.”

Showing a group of typical advertisements
Sor six brands of cigarettes Mr. Gribben

remarked.:
“Change your logotype and your package

and—as far as appearance goes—what have



you got? One campaign with six manufac-
turers splitting the cost.”

In his conclusion, Mr. Gribben said:

““Establishing such brand differences is be-
coming increasingly vital in advertising.
You've all heard of the profit squeeze. It's
become a fact of life. Most successful com-
panies today know that they must convince
their customers there is no substitute for their
product. By establishing a product advantage,
actual or psychological—by building a con-
sumer following that will not easily be
switched to other brands—by creating a brand
differentiation so sharp that the consumer can
define i1t—today’s marketer is able to make
his sales at less cost to his company. And it
Sfollows that the less costly sale throws off a
greater profit.

“In the welter of claims for attention, you
must try to be different or run the risk of being
overlooked. Not different just for the sake of
difference. But different with a purpose and a
meaning. And your difference should be born
out of the difference in your product, or the
way you want your customers to think about it.”’

In referring to the Awards that were soon

to be announced, Mr. Gribben made this
prediction:

“The advertising that will win the top
honors here today will not be part of anyone’s
Cliche Collection. They will be outstanding
because they are meaning fully different— have
something that sets them apart from the
competition.

““ Another thing, too, that you will notice is
that in recent years your Awards have not
been made on the basis of good design alone.
You have chosen to single out for recognition
men and women who are more than good de-
signers. You have picked good advertising

Arthur Hawkins
Chairman of the
Awards Luncheon

Awards Luncheon

people.”’

The greatest innovation of all was, of
course, the complete secrecy maintained as to
the identity of the Awards winners up to the
moment that Arthur Hawkins broke the seal
of the envelope for each category and an-
nounced the name of the man receiving the
highest number of votes in the secret poll of
the jury. There was drama and suspense as
the four nominations for award in each group
were projected on the screen and identified by
Arthur Hawkins as to art director, illustrator,
agency and client. A hush fell on the room as
he opened the envelope, with applause greeting
his announcement of the winner.

In all there were fifteen Club Medals
awarded. In addition there was a special
medal award for a complete campaign made
to Robert Gage of Doyle Dane Bernbach
Inc., for the West End Brewing Company’s
promotion of Utica Club Beer. The Kerwin
H. Fulton Medal was awarded to Stan
Jones of the Los Angeles office of Doyle Dane
Bernbach Inc. for his poster for Competition
Motors. There were thirty-two Awards of
Distinctive Mer:t.



by Paul E. Parker, Jr., Chairman

1. Chairman’s Notebook

A. Selection of jury

For this area, ‘“‘democratic” was our key
word this year. Eighty jurors were picked by
selecting every sixth name from the club mem-
bership, from this list forty men were chosen.
Impartiality of judging was underlined by
this method; it increased the siatus of overall
membership as qualified jurors. * Democracy”
yes, but “quality”...? Did this jury pick
the best work? We believe so. With this book
we render a testimony that, with efficient
supervision and organization, exhibitions can
be judged by the overall membership of the
club, not just a few ““name” art directors
(men, by the way, who have done an out-
standing job in every year of our show’s
history). What's more, these men produced a
show that had better balance than ever before.
Many contributors, underplayed in years past,
emerged to their full position. And yet, many
Sfine examples of current exciting work, are to
be found in our show. Summary: the 42nd
was as good a show as we have ever produced
and the new system adopted was justified by
the result.

Passing judgment on 18,000 entries

B. Restoration of art category

We have the largest exhibition of its kind.
Our city, New York, is the center of the
graphic arts in the world. Our shows have
tended to be regarded as a collection of all
these energies and works. Therefore, we are
unique. We have this tradition that goes back
42 years. For our show is more than an art
directors show: i’s a vehicle that exhibits the
outstanding examples of design, and work,
packaging, posters and television commercials
that are selected world wide. They are as-
sembled under one roof as a representative
collection of what’s best in a particular year.
We felt compelled to continue this heritage.
C. Secrecy of medal winner

Both medal and distinctive merit winners
were presented at the awards luncheon. We
employed Mr. Blackman, C.P.A., who re-
cewved the final ballots directly from the jury.
All were placed in envelopes that were kept in
his files until the presentation, and no one
knew the results. The suspense thus generated
was helpful in attracting more people to at-
tend the luncheon at the Hotel Roosevelt.

D. Vital statistics

Call for entries drew 718,000 replies, but
fewer from artists and photographers than
was expected. At the Pepsi Cola Gallery on
Park Avenue, 566 pieces were exhibited of
which 66 were in the television category. The
show was a financial success due to tight
planning and budget control.

2. Trends
A. More than one show

The present show s really several shows
in one and it should be treated as such. We
have enough material in our present show
that was thrown out to make up separate
shows for TV, print, promotion and editorial.
B. Television

Simplicity of material, more forceful



photography, “on target” selling were noticed
by jurors. Most entries showed the use of
cameras, but there was an interesiing reliance
on drawings. More print photographers are
being used in television such as Irving Penn
and Richard Avedon. With their influence,
camera work that s technically different and
never before believed possible is becoming
more popular in television commercials.
C. Print

Here the use of the camera is still notice-
able over art. In layouts, there is also the con-
tinual domination of the “‘single idea.” Art
is used sometimes as a contrast with photog-
raphy. The art director’s emergence as an
excellent photographer is getting more pro-

Exhibition Chairman, Paul Parker
with judge Lou Dorfsman,
Art Director, C.B.

nounced. Furthermore, the art director 1is
pushed further toward the role of complete ad
maker, not just designer of graphics. Cata-
logues and promotional material are much
improved this year—reflect the importance of
the art director’s involvement of the total
package—i.e. selling and design.

3. Addenda
A. Mailing pieces

An exciting job was done on printed mate-
rial for the exhibition (call for entries,
poster, menu, etc.). The designs were in-
cluded in the Type Director’s Club Show and
won an Award of Special Merit from Print-
ing Industries.
B. Plan for running the exhibition

A schedule of dates was made up to serve
as a guide of events. A more orderly and
better organized commutice resulted. QOver-
heard at the judging, “The best run show
ever done by this club.”’
C. Television judging procedure

In the first four hours, entries were culled
by four committees and worked down o a
controllable number. This method eliminated
the obvious rejects and made more time avail-

Annual Exhibition

The Balancing Commuttee:
Dave Davidian, Bill Duffy
Nils Ostberg, Walter Grotz
Les Rondell, Paul Parker (rear)

able for judging those that were obuviously
better than average. This remainder was
Judged secretly to reduce the group to a
list of 80. The last step was to judge for the
awards. Procedure was fast, efficient and fair.
D. Commuttee organization

There was superb cooperation of the com-
mutteemen. Each phase of the show (judging,
hanging, publicity, etc.) was assigned a
chairman, co-chairman, and enough men to do
therr particular job. Wath this system, each
man was included as an integral part of the
overall operation. The sense of contribution
attained helped make the work load that much
easter for all and increased the effectiveness
of our total effort.



by Allen F. Hurlburt, Chairman

Design °63, the Eighth Annual Visual Com-
munications Conference of the Art Directors
Club of New York, was held on May 1 and
2, 1963. This conference, dedicated to a re-
statement of the function of design in visual
persuasion, was a notable success by all
standards of measurement.

It was oversubscribed. It was attended by
over 400 executives and graphic designers
Jrom leading agencies and industries. It pre-
sented a program of speakers who have
achieved world-wide recognition for their
talent and their success in solving communica-
tions problems, and it was the most visual
presentation in the eight year series.

Charles Eames set a serious note for the
conference when he pointed out that the
twentieth century brought a freedom of de-
ctsion to modern man that he is not yet able
to cope with. ““Free of the external discipline
and restriction of his ancestors, the creative
man stands today in an even greater need of
self-discipline.” He pointed to Los Angeles
as‘a city built with considerable freedom but
with little success as an example of a failure
of twentieth century design.

A highlight of Charles Eames’ talk was
the showing of an optical print of the film
Jrom the Moscow exhibit. This film, origi-
nally produced on seven screens over an area
one half the size of a football field is one of
the most spectacular audio-visual presenta-
tions ever filmed.

More and more American companies are
becoming aware of the value of coordinated
design. Perhaps, the two most important cur-
rent examples of these projects in corporate

Walliam Buckley, Bert Littman
Allen Hurlburt. Alexander Calder

identification are the programs at IBM and
Westinghouse. The team responsible for this
restyling is Eliot Noyes, architect and indus-
irial designer, and Paul Rand, graphic de-
signer and, incidently, designer of the theme
material for “DESIGN °63.”

Eliot Noyes discussed the development of
these programs which ranged from plant
architecture and product styling to trade-
marks, graphics and advertising design. He
pointed out that the role of the designer in
these situations is not to super-impose his
concepts on the corporation, but to seek out the
personality of the company and translate it
tn visual terms.

The designer can best serve management
by helping them to better understand their
company and by assisting them in the develop-
ment of their corporate personality.

An innovation in this conference and one
of its most significant moments was the first
presentation of The President’s Medal of
The Art Directors Club of New York to
Alexander Calder for his unprecedented world-
wide recognition as an artist and his broad
influence on all contemporary art and design.

Alexander Calder is one of the great in-
novators of the twentieth century and his

admirers include Picasso, Braque, Duchamp,
Mondrian, and Leger. He brought move-
ment to art, a new sense of dimension to
sculpture and two new nouns to the language,
“mobile” and “stabile.” He spoke of the
new skyline of New York and gave a new
name to the often nicknamed Pan Am Build-
ing which he referred to as a behemoth—in
biblical terms ““some sort of a hippopotamus.”

The afternoon session of the conference
moved into areas more directly concerned with
advertising and publication design.

Bert Stern spoke of the recent development
of photography in printed and projected
images.

Henry Wolf, art director of Show Maga-
zine, spoke of the failure of modern maga-
zines and their designers to meet the challenge
of contemporary communication and the tend-
ency to play it safe and live in the comfort of
cliches. He showed a new magazine for
children and discussed in positive terms how
it attempted to break with tradition and es-
tablish a new form of publication presentation.

Helmut Krone and Bob Levenson, the
creative team on the Volkswagen account at
Doyle Dane Bernbach Inc., brought the first
day’s session to a close.

Charles Eames



Bob Levenson in discussing the pursuit of
the elusive idea pointed out that “when you
put an aré director and a copy writer who
respect each other’s judgment in a room to-
gether and supply them with every fact there
ts: from the research department, from the
client, from the library, you are a damned
sight more likely to get good ads than if
either of them was working alone.”

Helmut Krone surprised some typographers
when he pointed out that the lines of copy
were often set to create deliberate short lines
or “widows” to break the monotony of the
grey type rectangle. He also raised the ques-
tion of advertising format. The large pictorial
rectangle supported by a small area of type at
the bottom s the recurring form in the VW
campaign and a large body of advertising, but
he wondered if it wasn’t being overdone, and
he cited the new Avis campaign as one possible
direction in the exploration of new format
approaches.

Wednesday evening the Art Directors
Club of New York served as hosts of the
conference in a cocktail reception held at the
new penthouse headquarters on Fifth Avenue,
and the 42nd annual exhibition was held
open for a private showing.

The morning session on Thursday opened
with a talk by Steve Frankfurt, executive art
director of Young and Rubicam, called < The
Case of the Mussing Art Director”” He
poinied out that in his opinion “the television
art director doesn’t come in for too much
finger-pointing because so many commercials
look like no art director had anything to do
with them . .. Considering that in 1962 we
spent §1,750,000,000 in television advertising,

one would think that every commercial would
be a blockbuster. But the noticeable break-
throughs have come in the print area.” He
advised television art directors to learn to use
““the television equivalent of white space” and
to learn when not to be heard and when a
single picture sustained for a minute can be
more effective than a “clutter of illustration.”
Steve’s discussion of television advertising
was appropriately followed by a film review
of commercials produced since 1950. This
film was edited and prepared for the con-
Sference by the Museum of Modern Art which
has been running a retrospective series on
television production.

Richard Gangle was the next speaker and
in his discussion of contemporary illustration
he, too, took the art director fo task when he
said ““if you don’t deal with artists and are
not involved in art—in principle—or by
tratming—or desire— DIl tell you again you
are not an art director.”

Otto Preminger who was delayed on loca-
tion in Vienna made his appearance on an
especially produced 35 mm color film and
discussed the changing attitude of movie aud:-
ences and the new subject matter that he is
bringing to film making.

Il |g! =1l
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Bert Littman, William Duffy
Fonathan Winters

The Eighth Annual
Visual Communications

Conference

The Thursday luncheon provided a light
break in the procedings when Jonathan
Winters, an ex-art student and one of the
funniest men around, dealt sharply with art,
psychiatry, “the oldest lwving airline stew-
ardess,”’ and “Custer’s last stand.”

The closing session of the conference
moved into “‘the deep water” and took a
serious look at the creative process, the chal-
lenging of change that surrounds us and the
responsibility that the challenge demands of
the graphic designer and art director.

Leo Rosten, well-known scholar, editorial
consultant, and commentator, and author of
Captain Newman M. D. and the noted
chronicle of Hyman Kaplan, discussed the
creative process. He pointed out how a child’s
development brings him to a bridge between
reality and fantasy, and he showed how this
bridge relates to the development of the crea-
tive attitude that has made it possible for
man to develop ideas such as Einstein’s
revolutionary concept of relativity.

He went on to say, ““I sometimes (hink
that the central fact about our race—the one
commanding generalization—1is this: We see
things as we are, and not as they are. All of
our perceptions are partial, crippled recogni-
tions of the realities around us. We see what we
want to see and hear what we want to hear,
and we are terrified by the need to restructure
our intellectual universe. We feel threatened
by truly new ideas. We see things as we are—
like the lady at the cockiail party who said
to Mer husband, ‘Dear, don’t you think you

better stop drinking—your face is al-
acly beginning to get blurred. . . .
“We all live, in part, within the conceptual



Allen Hurlburt
On screen:
Robert Osborn, Alexander Calder

prison of the past.. for thousands of years,
men saw, as you and I see, that the sun rises
in the east, crosses the heavens, and sinks into
the west. We see this. There is no doubt of
this. The sun moves. We see it move. And
some man, probably long, long before Coper-
nicus, asked himself this wonderful question:
‘But what if I were on the sun? If I were on
the sun, might it not look as though it is the
earth that is moving? And if this is so0, what
a nice problem: Which, in Jfact, is moving?
“I have a theory about the communica-
tion process: that men have a great resistance
to being communicated with. Truly to listen
means to surrender control of the self—and
that represents danger, for it involves a partial
surrender .of autonomy. The good communi-
cator is someone who first communicates very
rapidly, very subtly, within himself and to
himself. He conveys the feeling that it is safe
to let him communicate with you. He creates
a certain confidence that he knows what he is
doing, in purpose and direction; that it is
mﬂ to put your fantasies in his hand; that
it will all come out all right; that he is in
control. No more powerful words of com-
munication have been invented by the human
race than these four: ‘Once upon a time.

This phrase, ‘Once upon a time' puts the
listener into a passive, accepting, recetving
Jrame of mind. It says, ‘Remember the time
when you were happrer than you are now...
Don’t worry, I know what I'm doing. I’'m
going to tell you a story....’ And there is a
promise, in those wonderful four words, that
Sour others will come at the end: ‘lived
happily ever after.

“To unlock the awesome power of the atom
was as nothing, in my judgment, compared to
what will happen when we mortal men unlock
the power, the beauty, the daring, the infinite
imaginativeness which still reside, in secret
and untapped places, within the human spirit.”’

Gyorgy Kepes, designer, photographer,
and professor of visual design at MIT dis-
cussed the failure of graphic design to measure
up lo the challenge of the twentieth century
and pointed out how the new concept of reality
Sound in modern science will influence the
Suture of design.

Robert Osborn, artist, author, and Sree-
wheeling critic of the fads and foibles of our
time, turned the DESIGN 63 spotlight
squarely on the art director in his closing ad-
dress called ““Reality and You.” He said in
part: “Most of us in our personal lives have
decent goals and we enjoy life with our wives
and our children— but the goals and objectives
we create and visualize for the mass of
Americans seem to me highly suspect and not
worthy of human nature and surely not a
lifetime of our effort.

“The structure of society we are creating
here doesn’t contribute in any way to the
growth of excellence or to a profound satis-
Saction with life.

“We are concocting a system in which
little direct attention is paid to function and
need, but immense attention is devoted to pro-
cedure, to prestige and to our profits.

“An important point is that we and the
Boss and the Client create the mass tastes.
But then, having done so, when we are con-
Jronted by our own Cinderella dream-world
confection, we then say ‘Oh, we have to give
them what they want.’ The process is self-
corrupting.

“So let us remember that it is only that
which is disciplined and honest which con-
vinces. And that we must speak in terms that
are alive and true to us if we hope to sound
alive and true to others.”

That's the way it went. From the begin-
ning to the end of the conference it was tough
and provocative talk aimed at making the
designer probe and find the best in himself. It
became consistently clear that our Sailures
Stem as much from our own attitudes and our
inability to achieve self-discipline as they do
from the outside forces we so Sfrequently blame.

Mouch of the credit for the success of this
conference goes to Bill Duffy, the conference
director, and to the committee . . . to John
Peter who set the stage and Carol Martin
who coordinated the complex sound and pro-
iection schedule...to Bill Buckley and Tobey
Moss who handled the luncheon presentations
--to Paul Rand who designed the theme ma-
terial...and to Marie Archer, the executive
secretary of the Club and Joan Levine, the
conference secretary who had the tough but
happy problem of handling an over-subscribed
conference.,
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Announcing

L. tor.: Ezra Stoller, Richard Beattie, Harry Garfield, Alfred Eisenstaedt, Arthur d'Arazien, Richard Avedon, Bert Stern, Irving Penn, Joseph Costa, Philippe Halsman

Famous Photographers School

New course created by ten
famous photographers is of
special interest to art
directors.Read howitworks.

Ten of the world’s most successful photog-
raphers form the guiding faculty of the
new Famous Photographers School. Con-
sider their achievements. ..

Philippe Halsman: master of portrai-

ture, over 90 LIFE covers to his credit.

Richard Avedon: highest-paid fashion

photographer in the world.

Joseph Costa: 40 years’ experience as a

spot-news photographer.

Ezra Stoller: famed for his architectural

photographs and interiors.

Alfred Eisenstaedt: dean of LIFE pho-

tographers, master of photo-journalism.

Richard Beattie: leader in advertising

and commercial photography.

Harry Garfield: most successful of all

children’s photographers.

Arthur d’Arazien: topflight industrial

and scientific photographer.

Irving Penn: the man who brought new

artistry to all forms of pkotography.

Bert Stern: winner of the Art Director’s

Gold Medal for the last eight years.
These great photographers got to-

gether more than three years ago at the
suggestion of Albert Dorne, president of
the Famous Artists Schools. Dorne felt
that—by pooling their vast knowledge and
experience—they could apply to photog-
raphy the principle that had already
worked so effectively in the teaching of
art: “It takes success to teach success.”
The ten photographers agreed and
started to create the course. They held
back nothing. In more than one million
words and over 2,000 “teaching” photo-
graphs, they revealed all their profes-
sional secrets. Now, under the active
direction of the famous photographers,
the School is accepting its first students.
How the course works. The first les-
sons provide a fresh look at the basics:
cameras, lighting, composition, develop-
ing, etc. Then, each photographer demon-
strates, step by step, the special creative
approaches that made him the master of
his field. Penn explains how still-life
photographs can have “texture and di-
mension.” Halsman shows how he cap-
tures memorable portraits. Eisenstaedt
guides you into the field of photo-
journalism. And there is much more.
With each lesson, the student receives
photographic assignments which he
works on at home, at his own pace. A
practicing professional at the School

criticizes the assignments. He prepares
overlays with sketches and diagrams—
and detailed letters guiding the student
toward his own goals in photography.
Course offers special advantages to
art directors. It can give you new con-
fidence in selecting and editing photo-
graphs. It can help you in directing
photographers. It shows you how to take
superior pictures that “sell” your layouts.
In all, the course strengthens your abil-
ities in a form of creative expression that
provides great rewards in your career as
an art director.

For information, write Victor Keppler,
Director, Famous Photographers School,
Studio 23, Westport, Conn.

Read what art and publishing execu-
tives say about this new school:

Dione M. Guffey, Art Editor, J. Walter
Thompson: “The schoel should provide a
new source of talented photographers trained
to meet the highest standards.”

Al Allard, Art Director, Fawcett Publica-
tions: “Here at last—a school to turn out cre-
ative photographers rather than camera hacks.”
Lester Rondell, V.P. and Executive Art
Dircctor, Grey Advertising: “The distine-
tion of your faculty should guarantee training
that is ereative as well as thorough.”
Herbert Mayes, President, McCall’s Corp.:
“You have started something needed. Some-
thing good.”
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20 ways to tame a paper tiger

There are few paper problems that Warren can't help you solve. That's because
Warren provides a variety of printing surfaces with balanced-white color and ex-
ceptional refinement — designed for precise reproduction of color and detail.
LETTERPRESS AND OFFSET PAPERS: 1 Lusterkote Cover & Cover-Bristol 2 Cameo
Brilliant in four finishes 3 Lustro Offset Enamel 4 Overprint Label 5 Sebago Label.
LETTERPRESS PAPERS: 6 Lustro Glass/Lustro Dull 7 Cumberland Gloss/Dull
8 Westbrook Gloss 9 Printone 10 Cumberland English Finish 11 Olde Style 121854
13 No. 66 Antique 14 Thintext. OFFSET PAPERS: 15 Saxonykote 16 Fotolith Enamel
17 Casco Enamel 18 Silkote Offset in three finishes 19 Bookman Offset Wove
20 Printone Litho. The grades Cumberland English Finish through Thintext — as
listed under Letterpress — may be obtained sized for offset to be used on open type.

line and single color halftone work. Clip and save this guide to paper
tiger-taming. For further details, see your local Warren Merchant
or write S. . Warren Company. 89 Broad Street. Boston. Mass.




It takes a lot of looking and searching to come up with the kind of nectar that makes advertising honey.
Benton & Bowles, Inc., 666 Fifth Avenue, New York



OUTDOOR ADVERTISING reaches all the people
who see TELEVISION [[...and all those who don’t.
OUTDOOR ADVERTISING reaches all the people
who listen to RADIO 1 ...and all those who don't.
OUTDOOR ADVERTISING reaches all the people
who read MAGAZINES[[...and all those who don’t.
OUTDOOR ADVERTISING reaches all the people
who read NEWSPAPERS [1...and all those who don’t.

.« « With great frequency!
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Fg T P Outdoor Advertising ) ‘

WINNER, KERWIN H. FULTON MEDAL, NEW YORK ART DIRECTORS CLUB 42nd ANNUAL EXHIBITION
ADVERTISER: Competition Motors/Reynold C.Johnson  AGENCY: Doyle Dane Bernbach, Inc. ART DIRECTOR: Stan Jones =~ PHOTOGRAPHER: Bernard Gardner

OUTDOOR ADVERTISING INCORPORATED

The National Marketing Organization for the Standardized Outdoor Advertising Medium
Sales Offices ATLANTA * CHICAGO * DETROIT * NEW YORK * ST. LOUIS
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Did you know that Tympanuchus Cupido
was the unwitting choreographer for
Indian war dances? And did you know
that to obtain Plover Bond you need
merely boom, Boom, BOOM to any one
of these distributors? We can’t guarantee
their dancing — only their cackling

approval and quick delivery of
visibly better Plover Bond.

)
PAPER COMPANY, STEVENS POINT. WISCONSIN
where better papers are made with cotion fiber

Akron, Chio........ The Alling & Cory Company Indianapolis......... The Chatfield Paper Corp.
Atlanta. ..oevneeennenn. Dillard Paper Company Indianapolis. . . . MacCollum Paper Campany, Inc.
Atlanta.......... The Whitaker Paper Company Jackson, Miss........... Central Paper Company
Baltimore........... The Baxter Paper Company Jocksanville, Fla. Graham-Jones Paper Company
Boltimore.......... Jack Pluhar Paper Compony Kansas City, Mo...... Carpenter Poper Compony
Bethlehem, Pa., Wilcox-Walter-Furlong Paper Co. Kansas City, Mo.....Midwestern Paper Company
Birmingham.......... Jefferson Paper Company Knoxville........o.eu.. Dillard Paper Company
Boise............... Zellerbach Paper Company Knoxville. . ...... Lovisville Paper and Mfg. Co.
Bridgeport, Conn...... Geo. W. Millar & Co., Inc Lincoln, Nebr......... Western Newspaper Union
Bristol, Va.-Tenn........ Dillard Paper Company Little Rock.......... Western Newspaper Union
Buffalo............ The Alling & Cory Company
Burlington, Vt....... Vermont Paper Corporation Los Arjgeles """"" (IR 2 [ Compo.ny
Cambridge, Mass. Lovisville....... The Chatfield Paper Corporation

Warren L. Wheelwright Paper Co., Inc. Louisville........ Louisville Paper and Mfg. Co.
Charlotte, N. C......... Dillard Paper Company Madison, Wis...... Dwight Bros. Paper Company
Chicago...coverveennn. Chicago Paper Company Modison, Wis....... General Paper & Supply Co.
Chicago............... Midland Paper Company Madison, Wis.....Yankee Paper & Specialty Co.
Chicago. ....c.ovvevennn. Moser Paper Company Memphis. . ...oeeun... Memphis Paper Company
Chicagod..vvenennnen.. Reliable Paper Company Menasha, Wis.. .. .Yankee Paper & Specialty Co.
C!\ico, California..... Zellerbach Paper Compcfny MO e E. C. Palmer & Company
Cincinnati...... The Chatfield Paper Corporation . .
Cleveland. . ... ..... The Alling & Cory Company Milwaukee....... Allman-Christiansen Paper Co.
Columbia, S. C......... Dillard Paper Company Milwaukee. ... .. Dwight Brothers Paper Company
Dallas. . venennennnes Clampitt Paper Company Milwaukee. . ....... Yankee Paper & Specialty Co.
Danbury, Conn.. . ..MidEastern Envelope Co., Inc. Minneapolis. .. ..oooveiiieennninn Leslie Paper
DENVEr. . ovuvneennnennn Jensen Paper Company Minneapolis. ......... Newhouse Paper Company
Des Maines.......... Newhouse Paper Company Minneapolis........ Wilcox-Mosher-Leffholm Co.
Des Moines.......... Western Newspaper Union Montgomery, Ala...W. H. Atkinsan - Fine Papers
Detroit........... The Whitaker Paper Company Moline, Tll........... Newhouse Paper Company
DUBUQUE. « e e veeeennnnn Weber Poper Company Nashville............ Clements Paper Company
Duluth........ Duluth Poper & Specialties Co. Newark, N. J...... J. B. Card & Paper Company
Eugene, Ore.. Zellerbach Paper Company New Orleans............. Alco Paper Company
Eureka............. Zellerbach Paper Company New Orleans........... A to Z Paper Company
FaTG0. . evevereee e eeannnns Leslie Paper New Orleans........... Sam A. Marks and Co.
Fargo. ......ceevenen. Western Newspaper Union New York......... Thfmﬁlel:"g &rngohr’y Pca%rzp %’2{
Fort Wayne, Ind......Taylor-Martin Papers, Inc. New York...... Andrews/Nelson/Whitehead, Inc.
Fort Worth........... Clampitt Paper Company New YOrK.....eovu.u.. Duplicating Papers, Inc.
Fresno....coveunennn. Zellerbach Paper Company New York........ M. M. Elish & Company, Inc.
Grand Ropids. ..Solon & Gilhula Paper Company New York.......cvvn... Forest Paper Compony
Great Falls, Mont.........counne. Leslie Paper New York........... Linde-Lathrop Corporation
Greensboro, N. C........ Dilford Paper Company New York.......... Maijestic Paper Corporation
Greenville, S. C......... Dillard Paper Company New York.......... Geo. W. Millar & Co., Inc.
Harrisburg, Pa...... The Alling & Cory Company New York.........eeunen. Reinhold-Gould, 1Inc.
Harrisburg, Pa...Wilcox-Walter-Furlong Paper Co. New YOrK. .oeovrnennonens Ris Paper Company
Hartford, Conn............ Batt Poper Company New Yark............. Royal Paper Corporation
Hartford, Cann.....Harris Paper Associates, Inc. New Yark... Saxon Paper Corporation
Holyoke, Mass........ Plymouth Paper Company Oklahoma City....... Western Newspaper Union
Houston.............. Clampitt Paper Company Omaha....... 006000000 Western Paper Company

Orlando. ......... Graham-Jones Paper Company
Philadelphia. . .Wilcox-Walter-Furlong Paper Co.
Phoenix............ Zellerbach Paper Company
Pittsburgh......... The Alling & Cory Company
Pocatello, Idaho..... Zellerbach Paper Company
Portland, Ore........ Zellerbach Paper Company
Providence, R. I........ Central Paper Company
Raleigh, N. C........... Dillard Paper Company

Zellerbach Paper Company

Reno......... ....Zellerbach Paper Company
Richmond, Va..... B. W. Wilson Paper Company
Roanoke, Va........... Dillard Paper Company
Rochester, N. Y.....The Alling & Cory Company
Sacramento......... Zellerbach Paper Company
Soint Louis.....couuvvnn. Acme Paper Company
Saint Paul...... ..o Leslie Paper
Saint Paul... Newhouse Paper Company
Salt Lake City....... Western Newspaper Union
Salt Ltake City...... Zellerbach Paper Company
San Antonio.......... Clampitt Paper Company
San Diego.......... Zellerbach Paper Company
San Francisco........ Zellerbach Paper Company
San Jose............ Zellerbach Paper Company
Seattle............. Zellerbach Paper Company
Shreveport........... Western Newspaper Union
Sioux City..oovvevnnnn Western Newspaper Union
Sioux Falls, S. Deevvvvnnnnnnnnn.. Leslie Paper
Spokane. ........... Zellerbach Paper Company
Springfield, Mo....... Carpenter Paper Company
Stockton, Calif....... Zellerbach Paper Company
Syracuse, N. Y......The Alling & Cory Company
Tacoma. ...ovviennnns Standard Paper Company
Tacoma. ...oeevennn. Zellerbach Paper Company
Tampa....oovnen. Graham-Jones Paper Company
Toledo.......... The Commerce Paper Company
Topeka, Kans......... Carpenter Paper Company
Topeka, Kans....... Midwestern Paper Company
Trenton, N. J...... J. B. Card & Paper Company
Tuls@. .o i iiieiiaa Tulsa Paper Company
Utica, N. Yoo ...l The Alling & Cory Company
Walla Walla........ Zellerbach Paper Company
Washington, D. C...... Frank Parsons Paper Co.
Wichita. .......o00ne Western Newspaper Union
Wilmington, Mass........ D. F. Munroe Company
Wilmington, N. C........ Dillard Paper Company
Worcester, Mass...The J. C. Campbell Paper Co.
Yokima........ooouen Zellerbach Paper Company




We’ve moved!

I mpfressive .
The new Pan Am building

The view from any window
R.D. circulation: 14,500,000
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we’re

impatient
too!

about up-dating our type specimen book, we mean! But
we've added so many new faces since our last revised insert, we
decided to start from scratch on an entirely new edition. And with
some 400 foundry faces ranging in size from 5 pt. to 96 pt., and 49
linotype series, it will be one helluva job to index, set and print. We
have no idea when it might be finished, but at least we've made
a start. So you please be patient, huh? And look forward to a
brand new book, complete with ring binder, hard covers. Then you
can throw the old volumes in the ash can. Or take the ring binders
home for the kids to file their aerospace notes. In the meantime
ask for list of type faces to be shown in the new edition. If the type

you want isn't listed, ask us . . . we have it or we’ll get it!
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An advertising agency is only as hot as its next campaign./The agency you want is one where being ““hot” is a habit.




. COLORS

ANDREWS/NELSON/WHITEHEAD, e

MO

BY
WILLIAM
BARTON
MARSH
COMPANY
WBM We'd like to
PROMOTIONS show you some
examples of
SELL SERVICES, WBM
MOVE promotions
MERCHANDISE, | that
have worked—
GET ORDERS. for major
packaged goods
companies,
banks,
publishers, and
others large
and small.
Many are truly
impressive
successes,
achieved at
remarkably
modest cost.
Perhaps WBM
promotions can
work for you,
too. WILLIAM
BARTON
MARSH
COMPANY,
INC.
18
EAST 48TH
STREET
NEW YORK
10017

EL 5-3377




You have stopped a moment at this page of the
Art Directors’ Annual.
Hold on. Don’t turn yet. We challenge you.
There are a lot of advertisements reproduced in
this book. If you have studied them to any extent,
you're only human, art director, if thoughts like
these haven’t scurried through your mind:
““How did that ad ever get in?”’
“Strictly, pre-Civil War!”
“Pretty good, but | could 'a done better!”
“Excellent design but terrible type handling.”
(And even if you’re admiring one of your own win-
ning ads, maybe you’d see a few changes to make if
you were doing it over.)

Now Check This

Go over half a dozen or more of those advertisements
again, but strictly on this basis:

Does the way the type is chosen, sized

and placed help or hurt the overall effect?
You well know that the wrong face or the wrong size

and sloppy positioning can ruin an otherwise well-
conceived advertisement.

It pays to set
type right . . .

Yowre only Human...

Mr. Art Director

One of the best friends a good art director can have
1s a good typographer—and the best tvpographers
belong to the Advertising Typographers Association.

Your ATA man can execute in type what you
visualize. And your ATA man can give you sound
type advice and suggestions, if you want him to.

Why be half-safe, when you can be type-sure?
ATA shops will set 1t better, and it costs no more
than “schlock” work. It pays to set type right—when
the whole ad 1s going to come out “over your name”
for graphic responsibility.

Do You Have the ATA Production
Handbook in the New Edition?

This is a basic tool of advertising art directors
everywhere. Now available in a new, enlarged and
expanded edition. It is full of basic facts about type,
type faces, type handling and brings up-to-date all
major methods of putting words and pictures on
paper. It’s a good-feeling, compact, 8 x 11 book,
hard bound in black buckram. You can get a copy for
$5.50 by writing to the Advertising Typographers
Association, and we’ll bet you $5.50 most agencies
will let you put it on a petty cash slip.

Advertising Typographers Association of America, Inc.
Executive Offices: 461 Eighth Avenue, New York 1, N.Y.

AKRON, OHIO

The Akron Typesetting Co.
ATLANTA, GEORGIA
Higgins-McArthur Company

BALTIMORE, MARYLAND
The Maran Printing Co.

BOSTON, MASSACHUSETTS
The Berkeley Press

Machine Composition Co.

H. G. McMennamin
CHICAGO, ILLINOIS

J. M. Bundscho, Inc.

The Faithorn Corp.
Hayes-Lochner, Inc.
Runkle-Thompson-Kovats, Inc.
Frederic Ryder Company
CINCINNATI, OHIO

The J. W. Ford Company
CLEVELAND, OHIO

Bohme & Biinkmann, Inc.
Schiick-Barner-Hayden, Inc,
Skelly Typesetting Co., Inc.
COLUMBUS, OHIO

Yaeger Typesetting Co., Inc.

DALLAS, TEXAS
Jaggars-Chiles-Stovall, Inc.

DAYTON, OHIO
Dayton Typographic Service

DENVER, COLORADO
The A. B. Hirschfeld Press
Hoflund-Schmidt Typographic Service

DETROIT, MICHIGAN
Arnold-Powers, Inc.

The Thos. P. Henry Company
George Willens & Company

HOUSTON, TEXAS
N aylor Type & Mats

INDIANAPOLIS, INDIANA
The Typographic Service Co., Inc.

KALAMAZOO, MICHIGAN
Mahoney Typographers, Inc.

MIAMI, FLORIDA
Norman Typographic Service, Inc.

MILWAUKEE, WISCONSIN
Arrow Press, Inc,

MINNEAPOLIS, MINNESOTA
Dahl & Curry, Inc.
Duragraph Inc.

NEWARK, NEW JERSEY
William Patrick Co., Inc,

NEW YORK, NEW YORK

Ad Service Company

Advertising Agencies’ Service Co., Inc.
Artintype, Inc.

Associated Typographers, inc.
Atlas Typographic Service, Inc.
Central Zone Press, inc.

The Composing Room, Inc.
Composition Service, Inc.
Diamant Typographic Service, Inc.
Huxley House Ltd.

King Typographic Service Corp,
Linocraft Typographers, Inc.
Master Typo Company, Inc.

Chris Otsen Typography, Inc.
Frederic Nelson Phillips, Inc.
Phitmac Typographers, Inc.

Royal Typographers, Inc.
Frederick W. Schmidt, Inc.

Harry Silverstein, inc.

Supreme Ad Service, Inc.
Tri-Arts Press, Inc.
Typographic Craftsmen, Inc.
The Typographic Service Co.
Kurt H. Volk, Inc.

PHILADELPHIA, PENNSYLVANIA
Walter T. Armstrong, Inc.

Alfred J. Jordan, Inc.

Progressive Composition Company
Typographic Service, Inc.
PITTSBURGH, PENNSYLVANIA
Davis & Warde, Inc.

H & H Typographic Service

PORTLAND, OREGON
Paul O. Giesey, Adcrafters, Inc.

ROCHESTER, NEW YORK

Rochester Monotype Composition Company

ST. LOUIS, MISSOURI
Warwick Typographers, Inc.

SAN FRANCISCO, CALIFORNIA
Griffin Brothers, Inc.

TORONTO, CANADA
Cooper & Beatty, Limited
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You illustrate our point

Time and again, we have turned to you to help us illustrate the excitement
in the products we advertise. Over 35 illustrators, many of them repre-
sented In the pages of this annual, have contributed to campaigns we are
now running for our clients. We are always on the lookout for the fresh
and the original in creative illustration. Call us and show us your work.

J. Walter Thompson Company

420 LEXINGTON AVENUE, NEW YORK 17, N. Y.



TO CONVEY EXCITEMENT USE SCOTT COATED COVER
New York’s Washington Square is many things.

Artistic, historical, musical, playable (for children and chess fans), but mostly exciting.
Scott Coated Cover is the ideal medium to

reproduce these qualities at a reasonable cost.
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Scott Coated Cover is a superior stock for folders, catalogs, annual reports. In fact, anything you wish
to reproduce with excitement that requires a high quality cover paper. It is a bright white paper,
smooth, level and free of streaks. One reason for its excellent appearance is its heavy coating. Reproduce
color or black and white, fold it, die cut it, lacquer it. You won’t find a better cover paper at the price.
These Scott H&W merchants will be happy to supply you with Scott Coated Cover. Ask them for our
demonstration swatch book. Or contact Scott Paper Company, Hollingsworth & Whitney Division,
230 Park Avenue, New York 17, N. Y., or 111 West Washington Street, Chicago 2, Ill. Scott Printing
Papers: Coated Cover, Vellum, Tag, Index, Postcard.

PRINTED ON SCOTT COATED COVER, 24x36—260/M, FRONT SIDE VARNISHED

10 Y as ~ -

MINNEAPOLIS, MINN........... C. J. Duffey Paper Company
MINNEAPOLIS, MINN............ Minnesota Paper & Cordage

NEWARK, NJ.oo oot Paper Mart, Inc.
NEW HAVEN, CONN.. ...Rourke-Eno Paper Company
NEW ORLEANS, LA...........coooieen Alco Paper Company

NEW YORK CITY....
NEW YORK CITY.
NEW YORK CITY,
NEW YORK CITY.

....Barclay Paper Company
...Crown Paper Corporation
..M. M. Elish & Company, Inc.
..Olympic Paper Company, Inc.

NEW YORK CITY...........ool. Saxon Paper Corporation
AKRON, OHIO. ... ...t Cleveland Paper Company PHILADELPHIA, PA........ ....Atlantic Paper Company
ALBANY, N.Y..... ...W. H. Smith Paper Corporation PHILADELPHIA, PA...... .W. B. Kilihour & Sons, Inc.
APPLETON, WIS.........oiiuntn. Woelz Paper Company, Inc. PORTLAND, MAINE.... ....C. M. Rice Paper Company

ATLANTA, GA.. —— Dillard Paper Company PROVIDENCE, R.I.. .... ..Narragansett Paper Company
ATLANTA, GA.... RN Howard Printing Papers, Inc. PUEBLO, COL......ovvivaninniinnn.. Dixon Paper Company
BALTIMORE, MD................ The Mudge Paper Company RICHMOND, VA..................... Virginia Paper Company
BIRMINGHAM, ALA.................. Dillard Paper Company DENVER, COL........oviiiiiiiiaa, Dixon Paper Company ROCHESTER, N.Y......ooiiiiiiiiinn Fine Papers, Inc.

BIRMINGHAM, ALA........ ...Jefferson Paper Company DETROIT, MICH....... Chope-Stevens Paper Company ROCK ISLAND, ILL..............C. J. Duffey Paper Company
BOSTON, MASS................ The Century Paper Company FT. WORTH, TEXAS................ Clampitt Paper Company SAN ANTONIO, TEXAS............. Clampitt Paper Company
BOSTON, MASS... Tileston & Hollingsworth Company GRAND RAPIDS, MICH.. ....Grand Rapids Paper Company ST.LOUIS, MO............. Bermingham & Prosser Company

BROOKLYN, N.Y.....ovviviin... Price Nocks Paper Company GREEN BAY, WIS... ....Steen-Macek Paper Company ST.LOUIS, MO.......oovvvnnnnns. Tobey Fine Papers, Inc.
BUFFALO, N.Y..sarassse i dan Franklin-Cowan Paper Company HACKENSACK, NJ................ Lexington Paper Company SPRINGFIELD, MASS. .Rourke-Eno Paper Company
CHARLOTTE, NC........ooiiiial, Virginia Paper Company HARTFORD, CONN.............. Rourke-Eno Paper Company TOLEDO, OHIO. .. ...t Paper Merchants, Inc.
CHICAGO, ILL............. ....Berkshire Papers Inc. HOUSTON, TEXAS..............00 Clampitt Paper Company WASHINGTON, D.C................. Stanford Paper Company
CHICAGO, ILL... ...Empire Paper Company INDIANAPQLIS, IND.. . ..C. P. Lesh Paper Company YORK, PA.. y uscuam, o fsannds The Mudge Paper Company
CHICAGO, ILL..... .. .Hobart Paper Company JACKSONVILLE, FLA.. .............. Virginia Paper Company YORKPALR, | ol issdbdn.. | W. B. Killhour & Sons, Inc.

CLEVELAND, OHIO. ............... Cleveland Paper Company LOS ANGELES, CALIF.................. Kirk Paper Company YOUNGSTOWN, OHIO............ Cleveland Paper Company
COLUMBLUS, OHIO...... Cincinnati Cordage & Paper Company MEMPHIS, TENN..........ooootes Western Newspaper Union

DALLAS, TEXAS. . .. Clampitt Paper Company  MILWAUKEE, WIS.... .. Wisconsin Paper & Products Company EXPORT ONLY

DAYTON, OHIO.. ..o, Hull Paper Company MINNEAPOLIS, MINN.............. Butler Paper Corporation NEW YORK CITY............. Moller & Rothe (Export) Corp.

SCOTT S MAKES IT BETTER FOR YOU



KURT H.VOLK, INC.

—a name that always has been,
and always will be,
synonymous with quality typography.
38 years young,
and still carrying on in
a great tradition.

KURT H.VOLK, INC.
228 EAST 45TH STREET
NEW YORK 17,N.Y.




Tscherny

Inside the studios: Renowned professional artists inspire dedicated students. Planned
courses encourage creativeness.and the search for excellence. = Art becomes a way of life in

the professional atmosphere of an independent art school. Inquire: Office of Admissions

School of Visual Arts 209 East 23 Street, New York 10, N.Y. MUrray Hill 3-8397




You are a Good Art Director...
if you can identify 80% of these

Ty pe fa CeS (without peeking at the Bundscho Type Folder)

Good Art Directors Know Their Types
Good Art Directors Know Their Types
Good Art Directors Know Their Types
Good Att Directors Know Their Types
Good Art Directors Know Their Types
Good Art Directors Know Their Types
Good Art Directors Know Their Types
Good Art Directors Know Their Types

Good Art Directors Know Their Types

Good Art Directors Know Bundscho Sets Type Better
Good Art Directors Know Bundscho Sets Type Better
Good Art Directors Know Bundscho Sets Type Better
Good Art Directors Know Bundscho Sets Type Better
Good Art Directors Know Bundscho Sets Type Better

Here Type Can Serve You

J. M. BUNDSCHO, Inc. Advertising Typography

180 North Wabash Avenue, Chicago, lllinois 60601 - Telephone 726-7292



o« American Jytist

Line drawing by CHARLES SCHORRE

Since its founding in 1937, American Artist has benefited by the generous cooperation of art directors

throughout the nation. A sample copy request may be addressed to us at 1560 Broadway, New York 36

MARQUARDT & COMPANY

INCORPORATED

153-155 SPRING STREET NEW YORK 12, N. Y.

CANAL 6-4562
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THE LESTER ROSSIN CREATIVE GROUP, INC.

THREE SIXTY-NINE LEXINGTON AVENUE B NEW YORK 17, N. Y, ® 212 TN 7-0170

CREATORS & PRODUCERS OF PACKAGING W PRINT BN TELEVISION/AUDIO-VISUAL MATERIALS MR POINT-OF-SALE BN PUBLIC RELATIONS MATEFIALS




just these three meet all your needs!

BAINBRIDGE

7172 Smooth 80 Medium #169 Rough

Try this trio of quality boards. You’ll find they meet all
the surface requirements you demand for practically
every medium and technique...including Kromo-Lite,
Fluorographic and DropDot processes. In the finished
job the board makes the difference—and Bainbridge
makes the best!

ILLUSTRATION BOARDS - SHOW CARD BOARDS
MOUNTING BOARDS - DRAWING BRISTOLS - MAT BOARDS

BAINBRIDGE

CHARLES T. BAINBRIDGE'S SONS 3.

20 Cumberland Street, Brooklyn 5, New York

retouching,

dye transfer, type “C” ektacolor, flexichrome and
black & white prints, involving the use of bleaches,
dvyes, electronics, chemistry and abrasives for the sole
purpose of insuring the most faithful reproduction
of your photography is truly an art as produced

by ARCHER AMES ASSOCIATES, INC,,

40 East 49 Street, N.Y. 22, Dept. AA-3 MU 8-3240
Contact l.eon Appel, for your FREE copy of

“Fundamentals of Retouching” for Art Directors.




e best

This is the goal we set for ourselves 30 years ago,
and this is our standard of quality today. But the
best color advertising that could be planned,
designed, illustrated, and reproduced 30 years ago,
would not stand comparison with ordinary color
advertising in magazines and newspapers today.

Everything has changed for the better in the fine
art of presenting ideas and merchandise in printed
color. Concepts of presentation: the creative
marriage of copy, art, and photography and the
new appreciation of impact. Techniques of repro-
duction: photographic and electronic, proofing,
ink controls, presses, and printing papers. The
color advertiser in magazines and newspapers
commands the resources of a technical art that
was not imagined when we set our standards at
the top 30 years ago.

Not less important, public appreciation of color
quality has advanced with the new concepts and

techniques. Today, readers of magazines and
newspapers expect the maximum impact of full
color in editorial and advertising presentation, and
respond to it dramatically. Magazines and news-
papers are flying high today on new wings of color.

In the 1930’s we set a national standard for the
finest letterpress photoengravings that could be
made. In the 1950's, when color gravure advanced
to a high level of quality, we established a gravure
division. In the 1960’s, marked by the rise of color
offset for national publications, we added the
offset platemaking skills of the Rightmire Berg
Company, known for quality since 1914, Now
we make the best engravings that can be made
. . .« for letterpress, gravure, and offset . . . for
advertisers and their agencies from coast to coast.

collins, miller & hutchings, inc.

333 WEST LAKE STREET, CHICAGO 6, ILLINOIS

.. N1
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..butdidn’t

everybody
start at Macvs

No, Cuthbert, not everybody.

It only seems like that because so many men had their first jobs or their first art directorships here at
Macy’s. And that’s a silver cord (professionally speaking) you can’t cut.

Today these men are at agencies, on magazines,”in TV...and (we are told) still get together and
exchange remembrances of things past. They sometimes even invite former Macy copywriters to join
them. Which only proves how sentimental you can get.

If you are a Macy alumni (and there’s a good chance you are), hail and hello from mama. If you
aren’t, you don’t know what you missed. Because the world’s largest store; it seems, is also the world’s
largest nursery for talent.

Logical, isn’t it?

For nostalgia, we have set this ad in the “Macy type”, Caslon 540.
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TWELVE POINT TRADE GOTHIC LIGHT WITH ITALIC

Available on the machine: a light grotesk with a strongly
sloped italic. Type shops all across the country have
already picked up the design for its delicacy and un-
usually fine machine italic. And remember, only Trade
Gothic Light can be keyboarded at linecasting speeds
and prices. On the Linotype, Trade Gothic Light with
ltalic is already generally available; the series will

Mergenthaler

soon be complete from six to fourteen point. On the
Linofilm, Trade Gothic Light and Light Italic are available
for photocomposition from six to thirty-six point (as are
the other eight members of the expanding Trade Gothic
family). For advance proofs of Trade Gothic Light, and a
specimen of the rest of the family, write Mergenthaler
Linotype Company, 29 Ryerson Street, Brooklyn 5, N.'Y.

A NEW ADVERTISING FACE FROM MERGENTHALER

1234567890
ABCDEFGHIJKLMNOPQRSTUVWXYZA&E
TF0(,;2-1:)]E]§
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STELLA ELKINS

\Undergraduate and
Graduate Degrees
PAINTING

. SCULPTURE
CERAMICS

SCHOOL OF FINE ARTS SEISTgNMAKING
OF TEMPLE UNIVERSITY oo oy

ART EDUCATION
ART HISTORY

Write for illustrated catalog: Beech and Penrose Aves., Elkins Park, Philadelphia 26, Pa.




What puts a connoisseur’s type book like this
into the working class?

SRR ABCDEFGHIJK
SRR = LMNOPQRSTU
A\ TSOITDISIENGE \TVV XYZ&abcde
b T fghyklmnopqrstu
OTP@IERSSTIT iy A :
EEBC A ey vwxyzhfHithifli23
COMPLETENESS : Tl lbodlels 4‘567800‘5 %06
MORE THAN 1100 FONTS gg_?ﬂsl%ﬁﬁmm«?g SR PRACTICALITY |
Complete alphabets of all the ‘ YAy , Basic family type styles are
best type faces available in %%3%5@7@@% ABCDEFGHIJKI.M shown in display sizes ranging
the U.S. Every letter shown in OES. 5alD NOPQRSTUVWX from 72 to 18 or 16 point, and
both uppgr and Iowlelrbcase, e E Y7&abedefghijkimno {n tGext sizesTra?gfing from 14
with numbers and all basic o v T 0 6 point. Text faces are set
punctuation. Identifications by 532387\'8‘:;?)}‘;29”:1,511”11 both solid and leaded, to show
foundry and size; recognition SV Dey Toyre style, weight and legibility of
traits;comparisons of cuts from various amounts of leading.
different manufacturers; material All type was set specially
on photo-lettering. for this book.

DEMONSTRATION

Of particular interest are

“The Specialists’ Pages”’,

with contributions from Lester
Beall, Sol Cantor, Eli Cantor,

Ivan Chermayeff and Tom Geismar,
Mortimer Leach, Herb Lubalin,

Ed Rondthaler, Otto Storch, and
Europeans Aldo Novarese and
Herman Zapf.

AUTHORITY

TYPE AND TYPOGRAPHY:
The Designer’s Type Book,
is by Ben Rosen—

Famed Graphic Designer
and Consulting Art Director,
winner of numerous awards.
440 pages. 8%2 x 113, $18.

Direct Mail Design International

Raymond Ballinger

An authoritative, comprehensive reference
the first book to cover the design aspect

of this vital form of advertising

from concept to post office.

The author points out the advantages

of direct mail, and demonstrates

the most effective method of

reaching specific audiences,

by using hundreds of examples,

a portfolio of papers,

and a fully-researched compilation

of material.

300 illustrations, some in color

9x 12, 224 pages. $15.00

Coming early in 1964
Treasury of Alphabets and Lettering

Jan Tschichold

This book, the work of

an internationally renowned
master of lettering,
contains letters and types
of timeless and lasting beauty.
The introductory text contains
a comprehensive primer of
letter forms.

It discusses good and

bad letters;

the use of capitals

and lower case letters;

the selection of

appropriate alphabets;

and the layout of

groups of letters and sizes.
The 176 type specimens
represent not only

the best but the most
perfect letters of all time.

9 x 12. 240 pages. $15.00

g At your bookstore or write to: Reinhold Book Division, 430 Park Ave., New York, N.Y. 10022




MU 2-6550

| HEROES OF POLAR
; EXPLORATION

,A ~

AMERICAN HERITAGE
HORIZON
AMERICAN HERITAGE BOOKS
HORIZON BOOKS
AMERICAN HERITAGE JUNIOR LIBRARY
HORIZON CARAVEL BOOKS

*

AMERICAN HERITAGE PUBLISHING CO., INC. » 551 FIFTH AVENUE, NEW YORK 17, N.Y.

We take pride in our graphic designs!

Ray Arone-Bill Falcone:Frank Chesek-Anita Schettino- Gordon Swenarton-John Anselmo-Lois Straw

Aron & Falcone Inc., 382 Springfield Avenue, Summit, New Jersey. Design of annual reports, architectural graphics, booklets
and direct mail, corporate literature and promotion, exhibits, experimental design, film graphics, house organs, illustration,
packaging, photography, posters, television storyboards, trademarks and letterheads, visual aids. CRestview 3-2900
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We are proud of the

leadership of our graduates
Ainali figlds of design, /'

The Philadeiphia Museum
M éO\Iege of Art

L3

4
B

We wait on you hand and foot at Rapid
Art Service. The same kind of tradi-
tional service-with-a-smile you might ex-
pect from a Japanese Geisha. Well . ..
not exactly! The Geisha's a gal who's
learned the art of keeping a man's mind
off his business. We're different. More
practical. We're dedicated to the art
of creating more business for our
clients by tastefully designing, well-
thought-out sales promotion material . . .
brochures, direct mail, presentations,
slides and filmstrips, charts and maps,
sales and training aids, etc. Whatever
we produce says what you want it to say,
is geared to the audience you want to
reach. And, when we promise a delivery
date, we keep it! We cater to your whims,
your needs, your objectives, your time-
table. And your budget!

RAPID ART SERVIGE

304 E. 45th St., New York 17, N. Y., MU 3.8215

a complete art studio / plus type, letterpress, silkscreen, binding and display facilities




art direction and typographic consulting / photographic and illustration projects for corporate literature

ANNIVERSARY BOOKS
MAHLON

A.
CLINE PRESENTATIONS
ASSOCIATES
INC. 18
EAST BROCHURES

48

MAHLON A, CLINE STREET
EDWARD WADE NEW YORK
CLIFTON WHEELER 10017
EL 5-3377

ANNUAL REPORTS

BOOKLETS

ADVERTISEMENTS

NEW YORK'S MOST COMPLETE TYPOGRAPHIC SERVICE  MONOTYPE LINOTYPE HAND TYPE

o>

I

get set
with
Bullard

Howard O. Bullard, Inc., 150 Varick St.,, New York 13, N. Y./ AL 5-1770



Stouffers

‘ ' laden with fresh
oy * ‘North Atlantic
e
= lobster!
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Printed by letierpress

How do you reproduce such goodness with a difference?



\

You taste a priceless difference
in Stouffer's frozen prepared foods—

says this advertisement by

Ketchum, Macl.eod & Grove, Inc.

Take a delicious product to Beck

and find another priceless difference

There’s a combination of advantages at Beck. For instance,

the front page of this insert is printed in letterpress

from a Beck photoengraving; this page is printed in gravure from
positives prepared by Beck . .. your original plates can be

made and gravure positives or offset color separations prepared
under one roof without your copy ever leaving the shop.

Keep this in mind and keep Beck in mind,

whatever reproductions you use.

Printed by sheet-fed gravure

THE BECK ENGRAVING COMPANY, INC.
Philadelphia - New York
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495

365, 366, 409, 491,
436
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335

170

185

210

539
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111, 132, 155, 198,
383, 3686, 530

139

197

334> 364, 375, 376,
391, 410, 434, 435
461

392

405, 469, 471, 473
482, 485

390, 466, ¢72

57, 421, 423, 4283
430

373

269

363, 382

207

44, 70, 222, 226
192, 299, 413, 414,
415, 417

292

152

535

242

195

517

253

14

82, 160

203

Art Directors And Designers

Abel, Fim D.
Adorney, Charles S.
Atson, Everett
Alcorn, Fohn
Allard, Edith
Almgren, Edward
Amato, Al
Ammirati, Ralph

Anacona, Steve

Anderson, Cal
Andreozzi, Gennaro

Andrews, Gary
Ansel, Ruth

Arbusto, Dominic
Arlow, Arnold
Barger, Ron
Barkoff, Ira A.
Barrett, Ronald
Barton, Byron
Basile, Matthew
Bass, Saul

Beaver, Allan
Beck, Richard E.
Blewweiss, Herb

Belsky, Murray
Benton, Robert

Berkowitz, Judith
Bergeron, Richard

Bernstein, S.
Bernstein, Rhoda
Birbil, Greg
Blackwell, Pat
Blatt, Mike
Blechman, R. O.

Bohrman, Frederic J.
Boland, Richard
Boppert, Walt
Borden, Charles
Bradford, John
Broadhurst, Frank
Bramson, Hershel
Brodkin, Ed
Brodsky, Ed

Braude, Ferry

Exhibit No.
13, 72, 78, 248,
251, 252
354> 355, 358, 368,
369, 372, 374, 376,
361, 385, 396, 398
104, 178
261
25, 262
519
494
212
63, 69
268
298, 348, 426, 429
453
201, 202
166
546
355, 381
290
528, 530
152, 154, 340
124
108, 181, 221
507, 520
411, 493
365, 366, 436, 491
316
202
159
21, 172, 175, 179,
204, 272, 273, 276,
288, 291, 293, 139,
339 350
281
189, 347
49
469, 485
502, 525
63, 69, 302
67
209
177
73, 101, 106, II3,
162, 219, 221, 223,
341, 539
93
549
43, 47, 250
58
22
109
40
365, 360, 436, 491

Art Directors and Designers
Buitekant, Alan

Cadge, William F.

Campanelli, Rocco
Capone, Tony 7.
Carroll, Richard
Carter, Julian
Cleary, Foe
Charmatz, Bill
Chermayeff & Geismar Associates
Cherry, Fames N.
Chwast, Seymour
Crandall, Charles
Cross, James
Crisler, Timothy
Collest, Blair
Cook, Verdum P.
Corey, Bob

Costa, Ernest
Cotler, Sheldon
Coutts, George
Courtos, Tom
Covington, Hil
Coyne, Richard
Cunningham, Sheila
Czubak, Danzel
Danziger, Louis
Davis, Paul
Davis, Hal

Davitian, Ed
Deardoff, Ken

De Luca, Ronald

Del Vecchio, Pasquale
Delaney, Fack
Deutsch, David
Diehl, Richard P.
Donoahue, Fim
Donovan, Don
Dorfsman, Lous

Dorsey, George
Dufour, FJacques
Duskin, Ken
Egensteiner, Donald
Eitzen, Phlip .
Eldridge, Don
Elfenbein, Fran
Feitler, Bea
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548
315
175
Ir 7
155
199
193, 194
513, 519, 537
412, 427
77
402
41 I
398
327
52
232
463, 467, 474, 475,
476, 477, 404
28, 33, 41, 42, 97,
264, 277, 283, 282,
284, 285, 287, 304,
500, 510, 511, 516,
529
416
89
146
538
166
59
7
159, 173, 179, 205,
298, 347, 424, 429,
493
170
390, 466, 472
87
311, 330
8o
341
542, 543, 548
148, 214
541
130, 1304
419, 420
183
208
422, 430
437> 448, 450, 483,
3060, 380
370
94
328, 279
126, 294
338

Art Directors and Designers

Ferro, Pablo
Ficalora, Toni
Fireman, Marvin
Fischer, John
Eisher, Gordon D.
Fleming, Allan R.
Fratell, Ronald
Frankfurt, Steve
Franznick, Phil
Franznick-Meden, Inc.
Fujikawa, Gyo
Fujita, S. Neil
Gabor, Harvey
Gader, Bertram
Gargano, Amil
Gale, William
Gangel, Richard

Gage, Bob

Geismar, Tom
Gelb, Art
Gentilella, Emil M.
Gerhardt, Hal
Gianokos, Cristos
Giusti, George
Gilwit, Bernie
Glaser, Milton

Glazer, Art
Glessman, Louis R.
Goehlich, Ronald
Goldberg, Foe
Goldberg, Irwin
Golden, William
Goldsmith, Jack
Gollin, Bright, Zolotow
Goodford, Fack
Gorey, Thomas R.
Gottschall, Ed
Gould, Ferome
Graham, Fohn
Green, Sheila
Greenberg, Albert

Grossman, Alvin
Gustavson, Marlin
Haas, Fay
Halladay, Bob
Harper, Sam
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135

68

357, 363, 382

18, 137, 229, 233,
236, 241

508

176

305
346

62, 312

59, 323, 325

358, 394, 395, 431,
458, 460, 462, 464,
468, 487

538

359, 361, 365, 366,
367, 409, 436, 488,
491, 492

356

218

149, 220, 335

22

127

129, 130C

225

167, 172, 342, 343
344> 350, 351

141, 303, 317

1560

182

542

536, 537

71

518

416, 418

526

I 23

158

133

133

51

486

194

352

76, 509

56

30

153, 255, 256, 258
79

169

152, 154

157, 163

158, 224

544

Art Directors and Designers

Hawkins, Art
Herbrecht, Albert D.
Heck, Tom

Hirsch, Peter

Hurschfield, Len
Hodge, S. B.
Hoernle, Fohn
Horn/Griner
Houvsepian, Mimi
Hungerford, R. V.
Hurlburt, Allen F.

Ishii, Chris
Israel, Marvin

Israel, Myron
Tvers, Robert L.
Jacobs, Murray
Jackson, Feanne
Jackson, Donald
Jones, Stan

Jon Bue, Sal
Kalish, Lionel

Kaprielain, Walter

Kaulfuss, Robert & William

Keeler, Jack O.
Kelenson, Dave
Kim, Paul

Kirk, Frank

Kline, Dick

Kner, Andrew
Koch, Art

Kolkey, Eugene
Kolomatsky, Eugene
Koons, Irv

Koons, Leah

Kopel, Shelly
Koper, Hans
Koulermos, Michael

Kramer/Miller / Lomden/Glassman

Krone, Helmut
Kugelman, Art
Kuzma, Paul
Lachiusa, Sy
Larson, David
Lebowitz, Mo
Lefman, Walter
Lesser, Gilbert
Levine, Rick
Leyy, Paul
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433, 439> 441> 442,
443, 445, 446, 447,
449: 451, 452, 455,
399

92

2, 40, 64, 73, 83,
379, 384, 389, 406,
425, 480

215

504

13, 243, 248, 252
6, 16, 20, 23, 36,
110, 118, 122, 240,
244, 147, 270, 278,
489, 531, 532, 547
102

218

39, 320, 322

99, 315

55, 81, 9o, 136, 206
279, 328

345

130B, 514

11, 156, 263, 228
313

281

362, 397, 400, 496
306

523

259

176

522

227, 230

206

374 378, 396
11, 263, 228

195, 200

314

140
200

540

319, 313, 286
526

95, 505
186, 191
546

514

29

182

144

45

326

Art Directors and Designers

Liberman, Alexander

Lipton, Gil
Lubalin, Herb

Lodico, Sal
Loew, Dick
Loew, Richard
Lois, Georges

London, David
Mackie, Fred
Mader, Roger
Mallet, Windsor
Mandarino, Tony
Mansfield, Malcom
Marshall, David
Masachio, Louis
Massey, John
Matson, Richard
Mayhew, Marce
Mazzola, Anthony
McBain, Nei!
McCaffery, William
MecDowell, Barrie
MecQuiston, Don
Medvecky, Qoltan
Melahn, Thomas
Meyers, Bill
Muchel, Wesley
Mzho, Fames
Miller, Lawrence
Mura, Michael
Miller, Bob
Miller, William
Miles, Reid
Mutchell, Foann
Miichneck, Marvin
Mohtares, Alexander
Mogub, Fred
Myers, Sidney
Murello, Fohn
Nakamoto, Hisashi
Nappi, Tony
Neale, B. R.
Nellor, William
Nelson, Andrew
Nissen, Foseph
Norrito, Vincent
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405, 473

545

371, 377> 457

232

246

533

5 12, 38, 105, 174,
180, 239, 142, 247,
2655 271, 274, 275,
353, 420

193, 409, 412, 413,
414, 415, 417

68

254

307

399, 433> 439> 447,
442, 443, 4455 447,
449, 451, 452, 455
446

257

543

161

99, 315, 61

31, 26

53

119

316

266

168

6o, 150, 220, 348
262

19

184

66

128

501

314

15

107

115

539

171, 357

184, 187, 188, 190
419, 420

333

540

65, 103

106, 223

217

377

539

298

177

329

Art Directors and Designers

November, David
Olden, Georg
Oliveto, Tony
Olsen, Harold
Olson, Richard
QOuwett, Bernard S.
Paccione, Onofrio

Palladino, Tony

Parmalee, Robert
Pappas, Nick
Parker, 7. A.

.Peck, Priscilla

Pellegrino, Michael
Penn, Irving
Perman, Norman
Petti, Bill
Piccirillo, Charles
Platt, Eileen
Pliskin, Robert
Pope, Kerig
Pulice, Santo
Pulise, Santo F.
Push Pin Studio, N. Y.
Quell, Henry
Quinn, Ben

Quint, Bernard
Rieger, Howard
Richards, Stan
Roberts, Fack
Robertson, James G.
Rostock, Edward
Rowe, Bernie
Rubenstein, Mort
Runin, Ellie
Runyan, Robert Miles
Russo, Howard
Saco, Ken

Sauer, Hans
Savage, Lee

Scali, Sam
Schindelman, Joseph
Schmid, Juerg
Schreckinger, S.
Seligman, Steve
Seymore, Edward
Shanosky, Don
Sherman, Bob
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295
126, 294, 310
438, 444, 456
349
222
134
165
9 27, 32, 35, 37,
100, 297, 308, 309,
508, 524, 527, 536
34
48
69
360, 380, 437
205
331
24, 131, 245, 515,
521
17, 98, 234, 249
9I
292
364, 371, 373, 375
376, 377, 391, 410,
334> 434, 435, 440,
457, 459, 461
480
176
383, 384, 386, 387
431, 456, 462
3, 46, 143, 125
541
116
534
196
I 7 I
164
54
2IrI
526
84, 387
332
419
153
158, 224
60, 120, 121, 150,
237
235

494
268

208

86, 88, 231
318, 321, 324
538

Art Directors and Designers

Sherwin, Stanley
Shipenberg, Myron
Shipman, Art
Shoening, Roger W.
Shore, Merle
Siebke, Frank
Stlverman, Hal
Stlverstein, Louis
Sirowitz, Len

Sklar, Herb
Srmith, Rollin C.
Smith, Sheila
Smith, Robert P.
Smokler, Ferry
Sokol, Bill
Spiegel, Ben

Steinhauser, Bert
Streisand, Sheldon 7.
Stewart, Leslie
Storch, Otto

Stuart, Ken
Suzuki, Tom
Stuart, Ken

Sykes, Philip
Taubin, William
Taylor, Hal
Thomas, Richard
T homasian, Karnig
Thompson, Bradbury
Tobias, Bill
Tonna, Joseph .
Tore, Bob
Trinkaus, Ted
Trivas, Irene
Tscherny, George
Tulman, Eli
Ungerer, Tomi
Unwin, Bruce

Vanderberg, Herman L.

Varga, Arnold

Ward, Harry E.
Washbish, Robert
Waterfield, Gloria
Weinstein, Bill
Weihs, Kurt
West, Fohn
Wexler, Bud
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115
215
289
213, 393, 401, 402,
403, 407, 454, 465
299
330
140
512
390, 466, 472
85, 260, 267

Exhibit No.
144
481
186
139, 396
327
290
263
1or
138
536, 537
387
61
335
58
158, 224
484
65, 359, 361, 367,
488, 492
290
545
66
170
191, 267
210
383, 366
155
281
14, 24, 143, 245
102
8, 18, 25, 50, 137,
227, 229, 230, 233,
242, 302
197
421, 423, 428
306
88
65, 229, 77
203
126

Art Directors and Designers
White, Barbara

Willis, Robert L.

Wollman, Michael

Wolf, Henry

Wynett, Paul B.
Yakovenko, Margaret
Yasumura, Matsuo
Yurdyga, William
Lachary, Frank
Llotnick, Bernie

Artists and Photographers
Adams, Hal

Aison, Everett

Albizu, Olga

Alcorn, Fohn

Allen, Thomas B.

Alpern, Foseph (Sid Avery & Assoc.)
Altman, Harold

Amato, Al

Anderson, Cal

Anifilm Studio

Anonymous 16th Century Artist
Archer Ames Studio

Arnold Arlow

Associate Advertising & Design
Associated Design

Atkeson, Ray

Avedon, Richard

Avery, Sid/Unigraph
Auvil, Goron

Ax, Charles

Barger, Ron

Bahrt, Irv

Barrett, Ronald
Bass, Saul
Associates, Saul Bass
Bart, Irv

Bauman, Marty
Beach, King

Becker, Harold

Beck, Richard E.
Bergeron, Richard
Bernstein, Sal
Bettman Archives
Blechman, R. O.
Braude, Ferry
Bride, Bob
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323, 400
160
93
510, 521
13, 74, 243, 246,
252, 31T
130, 1304
225
178
73
500, 529
1or, 162, 221
257
212, 317
166
348, 426
194
541
483
360

26, 31, 377

53, 280

159, 429, 461

371, 373, 457> 459
209

272

220

546

163

119

35> 51, 78, 95, 100
295

504, 505, 511, 516,
527

1849

517

5.‘22

3 46

204

431
160

Artists and Photographers
Briggs, Austin

Brodsky, Ed

Brown, Don

Brun, Joe

Bookbinder, Lester

Budin, Elbert

Bue, Sal jon
Campanellr, Rocco E.
Carnese, Tom
Capares, Ernie
CBS Photo

Chan, Steve
Charmatz, Bill
Chenault Associates
Chwast, Seymour
Cleary, Joe
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340, 404, 463, 467,
152, 154, 157, 474,
475, 476, 477, 484

211

130, 1304

523

507, 508, 509, 520,
524

279, 328

399, 433y 439> 441,
442, 443, 445, 440,
447, 449, 451, 452
530

513

504, 505, 527

67, 134, 168, 266
295

530

338

535

30

216

510, 511, 516

517

512

8, 25, 39, 58, 140,
210, 227, 230, 246,
262, 320, 322, 506,
513, 519, 520, 537
311, 330

Agencies, Publishers,

TV Producers & Directors
Seott & Scott

Sereen Gems (Columbia)
SH&L

Silverman, Jack

Simpson Lee Paper Company
Smuth, F. Eugene, Associates
Smith-Greenland, Inc.
Smith/Greenfield

Softness Group, The

Spoken Arts

Standard Oil Company of California

Sunshine Printing Company
Sudler & Hennessey

Tardio, Neil

Tate, Edmund M.
Televideo Prod.
Thompson, 7. Waller, Co.

Tracy-Locke Co., Inc.
Trahey/Cadwell

Time Incorporated

Trinkaus, Aron & Wayman
U. S. Printing and Litho
Video Pictures, Inc.

V P I Productions

Vogue Promotion Dept.
Vogue Magazine

Wagata, Dave
Waldeyer, Ted
Warner, Bob

Wasey, Erwin, Ruthrauff & Ryan, Inc.

Women’s Wear Daily
WCD Productions
Western Printing
Westing, John

Wexton Co., Inc., The
Willis, Robert L.

Wolf, Joan

Workmen, Bill

Wylde Films, Inc.
Young & Rubicam, Inc.

Llowe Company Inc., The
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71
286

9I
267
317
197
281
173
139

34
370

67
140
183

413, 414, 415, 417

232

127

112, 114
68

109

116, 119
280

275 325 355 37
276

53

99, 296
254

203
502, 525
62

312

o1

260

30

134

123

142

qrr

214

85

73, 101, 106, 133,
rrg5, 162, 221, 219,

223, 3415 539
290

212

59, 323, 325

13, 26, 31, 43, 39,
50, 51, 72, 78, 243,

248, 251, 252
540

262

545

¢4

504

Advertisers And Publications

ABC TV

Aetna Life Insurance

Airborne Freight Corp.

Airequipt Mfg. Co.

Air France

All Souls Unitarian Church
American Insurance Companies, The
American Institute Of Graphic Arts
American Institute Of Interior Designers
American Airlines

American Home Magazine

AMF International Cigar Division
American Red Cross
Anheuser-Bush Inc.

Architectural & Engineering News
Armstrong Cork Co.

Atlantic Refining Co.

Aqueduct, New York Racing Association
Babcock & Wilcox

Barney's Clothes

Benton & Bowles

Berlitz School Of Languages
Better Vision Institute

Bonnie Cashin For Philip Sills
Borg Fabrics

Boston Globe

Brands, “‘21r” Inc.

Braude, Marilyn

Buitoni Foods Corp.

Burlinton Tricot Fabrics
Burlington Yarn Co.

Buxton Inc.

Callaway Mills

Carlsberg Agency, Inc.

Carnation Company

Campbell Soup Company

Carmel Wine Company

CA Magazine

‘Capra, Frank

CBS Owned Radio Stations, The
CBS Television Network

Century City
Charmatz, Bill
Champion Papers Inc.
The Chemstrand Corp.

Cheuvrolet Div./General Motors
Chrysler Corp.

Chrysler Corp., Dodge Division
Chun King Corp.

Clairol, Inc.
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195, 200
r29, 130C

147

11, 66, 156, 228,

263

185

218

120

500, 529
8o

24

90

303

383, 386
329

3l0, 128
49

231

313

332

205

29

541

95

274

3795 389, 406
482, 489
I 05

16, 23, 270, 278

292
523
174, 180
338
117
544
526
144
157
8r
179
3 40
182

1o, 96, 269
135

25

176

246

125

17, 20, 98, 122, 134

360
2368

Advertisers and Publications

Coca-Cola

Coe, Fred—United Artists

Collier Photoengraving Co., Inc.
Columbia Records

Competition Motors/Reynold C. Johnson
Committee For A Sane Nuclear Policy
Container Corp. Of America

Continental Records

Corning Glass Industrial Relations Division
Cox’s

Cracker Jack Company

Croton Watch Co., Inc.

Crown Zellerbach Corp.

Cunard Eagle Airways
Curtis—Ladies Home fournal

“Curtis Publishing

Dallas Theatre Center

Dallas Morning News

Dalton, Edward Co.

Dansk Designs

Debeckmun Co. Div. Dow Chemical, The
D’ Arrigo Brothers

Du Pont

Du-Pont Lerex

Eastman Kodak

El AL Airlines Ltd.

Empress Chinchilla/Christie Bros.
Eros

Esquire, Inc.

Euvans Furs

Faberge, Inc.

Famous Barr Dept. Store

Fanta Beverage Company, The
Favorite Foods Company

Ford Division, Ford Motor Co.

Ford Odeso

Ford Motor Company, Lincoln Mercury Div.
Ford Division, Ford Motor Co.

Ford Division, Ford Motor Company
Fortune

Fram Corp.

Franklin Simon

French Government Tourist Office, The
Fuller, W. P. & Co.

Geller, Andrew

Genesee Brewing Company

General Cigar—Robert Burns

General Dynamics/ Astronautics, Art Section
General Foods—Sanka

General Mills

General Wine and Spirits Co.
Gentlemen’s Quarterly

Gold Seal Vineyards
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507, 520
86, 88
298
217
54
268
409
546
495
178
288, 291
74> 75, 301
12, 21 5
146
I2r
346
2671
198
225
I51
538
206
93
427
166
519
89
160
496
212
155
311
141, 363
505, 527
353
333
335
143
2 40
236
227, 230
I 92
337
18, 137, 233
I1I0
239
501
535
434, 435, 440, 457,
459, 461, 305, 334,
364, 371, 373, 3755

376, 377, 391, 410
381

Advertisers and Publications
Goodyear

Goodyear Tire & Rubber Company
Granada TV Network
Guilford Industries

Haag, Keith

Hahn Bros.

Hanes, P. H. Knitting Co.
Harpers Bazaar

Harral’s, Lake Tahoe, Nevada
Herbick & Held

Hild Sailes, Inc.

Hoffritz

Holiday Magazine
Holterbosch, Hans, Inc.

Holy Name Of Mary Rosary Society
Horne, Foseph Co.
Horn/Griner

Humble Oil & Refining Company
Hunt Foods & Industries, Inc.
International Paper

Jaguar Cars, Inc.

Jackson Brewing Co.

Facobs, Ed

Jenney Mfg. Co.

Jesuit Missions

Jones & Laughlin Steel Corp.
Johnson & Fohnson

Fudson Hall

Julien F. Studley, Inc.

Junior League Magazine
Kane, Barney

Kimberly-Clark Corporation
Kreusler, Jacques, Mfg. Corporation
Ladies’ Home Fournal

Laura Scudder Products

Leber Kotz Paccione, Inc.
Lenox China

Lentheric

Levy

Lightolier

Lisner Fewelry

Lipton Soup

Lattle, Brown

Litton Industries, Inc.

Louis Sherry Preserves, Inc.
Marietta, Martin

Marvella, Inc.

Max Factor & Company
Mayors’ Committee For Pedestrian Safety
McCall’s Magazine

McCall Corp.
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345

318, 321, 324
207

204

528, 530

56, 130B

172, 2935 339, 350
21

186, 191

307

199

169

130, 1034

330

517

63, 69, 104, 302,
208

294

319

65

145, 165, 300, 331,
542, 548

327

201, 202

41, 42

412

57, 421, 422, 423,

428, 430

543

512

537

159, 205

164

177

306

36

531, 532

22

503

55

28, 33, 277, 282,
283, 284, 285, 287,
326, 510, 516
153

132

416, 418

6

19, 235

77

424, 426, 429
i

534

170

163

Advertisers and Publications
McKayle, Donald, & Company
McGraw-Hill Publishing Company
McKenzie, King & Lansdale
Meledandri, R.

Mennen Company, The
Milady’s Blintzes

Miller, 1.

Mission Valley

MGM Records

Montreal Gazette

Montreal Museum of Fine Arts
Morgan Press

Morton Salt Company

Mutual Shoe Company
National Biscuit Company, The
National Broadcasting Company

Marcus, Neiman

New Yorker, The

New York Herald Tribune
New York Times, The

North American Aviation
Northrop Corp.

Olin Mathieson Chemical Corp.
Overview Magazine
Parke-Davis

Pepsi-Cola Company

Perolator Products, Inc.

Personal Products Corp.

Peter, Paul & Mary

Pfizer Labs.

Philadelphia Inquirer, The

Philip Morris Inc.

Pharmacraft Laboratories— Allerest
Pharmacraft Laboratories
Pharmaceutical Industry Advertising Program
Pillsbury Co.

Pillsbury Co., The—Tidy House Div.
Polaroid Corp.

Pontiac Division
Preminger, Otto—Columbia Pictures
Print Magazine
Probber, Harvey, Inc.
Procter & Gamble
Purchasing Week

Push Pin Studios
Quality Importers, N. Y.
RCA Victor Records
Redbook Magazine
Remington Rand
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18
168
511
169, 347, 349
24, 245, 515
514
266
92
240, 244
71
320, 322
138
100
271
265
275
5
38
247
384, 387, 480
84
533

259

316

213, 393, 401, 402,
403, 407, 454, 465
308, 309

508, 536

513

148

180, 181

299

184, 187, 188, 190
494

255, 256, 258

Advertisers and Publications
Renfield Importers, Lid.
Restaurant Associates

Revere Camera Company

Rival Packing Company
Riverside Records

Ronson Corp.

Roosevelt Raceway, Inc.

Rose’s, Lime Juice

Roguefort Association

Runrico Rum

Runyan, Robert Miles, & Assoc.
Sanforized

San Francisco Ballet, The

Sane Nuclear Policy, Inc.

Saga Blue Fox/Georges Kaplan
Saga Fox/Georges Kaplan

Saga Mink/Ritter Furs

Saga Mink/Georges Kaplan
Saga Mink/Altman & Freedman

Saga Mink/Empress Chinchilla/Ritter Furs

Saturday Evening Post, The
School of Visual Arts, The

Scott Paper Company/Soft Weve
Seagram Four Roses Dustillers Co.
Sears, Roebuck & Co.

Severance Center

Shattuck, Frank G., Co.

Sherle Wagner

SH&L

Shell Ol Company

Show Business Illustrated

Show Magazine

(Sicks) Ranier Brewing Co.

Sick’s Rainier Brewing Co.

Simmons Company

Simpson Lee Paper Company

Stip Products Inc.

South Carolina State Development Board
Spoken Arts Records

Standard Oil Company Of California
Standard Ol Company (Indiana)
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161
167, 342, 351, 344,
343
241
94
107
44, 70, 226, 222
209
257
15
58
175
362, 397, 400
82
547

549
61

158, 224

6o, 150, 237
45

136

455

279, 328
336

765 79, 87, 149,
220, 509

52

272

47, 250

315

518

97, 131, 264, 304
196, 314
216

103

273

249

210

9

Advertisers and Publications
Stan Freberg—Chun King Corp.

Ste. Pierre Smirnoff Fls. (Division of Heublein)

St. Regis Paper Company
Sunshine Printing Company

Supima Association Of America
Swissair

S&W Fine Foods, Inc.

Talon Inc.

TDF Artists Limited

Texas Gas Transmission Corporation
Mr. Thomson

Time-Life International
Trigere

Town & Country Magazine
Ullman, Richard H., Inc.
Upjohn Corp.

U. S. Plywood

United Fruit Company

United States Rubber, Textile Division
United States Steel Corp.

Van Hausen, Lady

Van Wagenen and Schickhaus
Vogue Magazine

Vogue

Volkswagen

Volkswagen Of America, Inc.

Volvo Import Inc.
Walsh, Florence
Warner Bros. Co.
Warren Paper

West End Brewing Company of Utica, N. ¥

West End Brewing Co.

West Virginia Pulp & Paper Company
Whllis, Robert L.

WNEW Radio

Wragge, B. H.

Yardley

Young & Rubicam, Inc.

Lellerbach, Crown






