2
M Donald Wioan“
Box 41

Chadds Ford, Pe. 19317

The 49th Annual of Advertising, Editorial & Television Art & Design




© Copyright 1970
by the Art Directors Club of New York
The 49th Annual of Advertising
Editorial, Television Art & Design
Published by Watson-Guptill Publications,
a division of Billboard Publications, Inc.,
165 West 46 Street
New York, New York 10036
Library of Congress Catalog Card Number: 22-505¢
ISBN: 0-8230-1902-0

P




Art Director, Designer: Tony LaRotonda

STAFF

Editor: Eileen Hedy Schultz
Asst. Designer and Layout: James Craig
Editorial Coordinator: Susan E. Meyer
Production Coordinator: Frank DeLuca

CONTENTS

Gold Medal Awards

37

Complete Advertising Unit

74

Advertising Art

165

Complete Editorial Unit

191

Editorial Art

267

Sales Promotion

N7

Television and Multi-Media

389

Art Directors Club

523

Advertising

551

Special Art Asst.: Armond Troiani
Mechanicals: Robert Fillie
Editorial Assistant: Dan Smullyan
Advertising Production: Rose Papagni

Typography Consultant: Peter G. DeBlass

CREDITS

Section Dividers Photography
by Mario Cal

Cover Art and Section Divider Retouching

by Dick Ruhl

JUDGES

Jim Adair, Peter Adler,
Charles Adorney, Warren Aldoreita,
Jerry Andreozzi, Ruth Ansel,
Sal Auditore, Carmine Ballarino,
Don Barron, Al Beckerman,
Robert Beeler, Allan Buitekant,
Cipe Pineles Burtin, Will Burtin,
Williamn Cadge, Frank Camardella,
Arthur Clark, Bob Cole,
Jerry Della Femina, Ron DeLuca,
Lou Dorfsman, J. Wesley Doyle,
Ken Duskin, Don Egensteiner,
David Epstein, Bob Farber,
Gene Federico, Bea Feitler,
Frank Fristachi, Harvey Gabor,
Timothy Galfas, Amil Gargano,
Milton Glaser, Al Greenberg,
Robert Greenwell, Peter Hirsch,
Marilyn Hoffner, Will Hopkins,
George Jaccoma, Walter Kaprielian,
Myron Kenzer, Fred Kittell,
George Krikorian, Joe LaRosa,
Tony LaSala, Marvin Lefkowiiz,
Dick Lord, Marce Mayhew,
Gene Milbauer, Larry Muller,
Leonard Nones, Bernard Owett,
Bernard Quint, Robert Reed,
Art Rosien, Mort Rubenstein,
Sam Scali, Len Sirowitz,
Martin Solow, Ladislav Sutnar,
Philip Sykes, George Tanaka,
William Taubin, Mike Tesch,
Robert Wall, Kurt Weths,
Bernie Zlotnick






The Art Directors Club 1920-1970




" Beverly Forest, Black Beauty. Certoonist, John Held Jr.




<

The Art Directors Club of New York is fifty years old. Since
the Twenti2s its members have worked and lived
along the streets of New York, ohserving and absorbing
its multifaceted culture, and in return using the
marketplace to sell not only to the city but
to the couniry at large. For fifty years of changing
styles and trends, the Art Director—at the beginning
called the Art Superintendent—has had to reflect
and project each change visually for client and
country. The following pages are not so much a
cavalcade of acvertising history as a sentimental journey
through a half century of American life.

Produced by Tany LaRotonda, text by Herbert Kupferberg
and prepared by Parade magazine's editorial staff




\l\)‘\,&%ﬁ’;"’ “' :_'. "‘

— - '

“The street”” was the place to be in the Twenties,
and that didn't mean Wall Street, either.
It meant Bleecker, Canal, Delancey or Mulberry,
where there was action all the time—buying,
selling, playing, fighting, loving—you name it.
There was uptown, too, far from
the pushcarts and tumult—high-class shopping on 34th
Street, high-class living on Park
Avenue. The subway was the best way to get
anyplace (still is), and for a special treat there
was the open-top Fifth Avenue bus,
which charged a dime (a dime!) but guaranteed you a
seat. And don't forget, around the corner,
the hot dog man. . ..
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“Women's Lib" was a few years ahead, but these gals
were doing things their grandmothers didn't
know about. Like the Charleston.

Or voting (Progressive, yet). Or trying for the
big time via the chorus line. There was Texas Guinan
and her showgirls. Her line was “Hello, sucker!”

If you couldn't make it into one
of the fancy clubs there always was your
neighborhood speakeasy.










New York has never lacked heroes.
In the Twenties they included Jack Dempsey, Babe
Ruth and Charles A. Lindbergh, who flew
the Atlantic in solitude to Paris,
then rode triumphantiy up Broadway to City
Hall. Other heroes have since had other
ticker-tape processions including
some who've flown all the way to the moon.







Everything kept going higher all the
time—buildings, stock market quotations, high
society. If you couldn't be sure of meeting an
Astor or a Vanderbilt every time out,
you could easily gawk at an anonymous dandy or two
out for a stroll or attending an opening. And
dandiest of all was Mayor Jimmy Walker
who never missed a civic function, or a sporty
occasion, or a chance to blarney the voters.
Rougher days were ahead for him and
everybody else, but who knew it, or cared?




The Twenties were a ball, all right, but the
Thirties were singing "’After the Ball Is Over"—not
to mention "“Brother Can You Spare A Dime?"”
Men (and some women, too) sold apples in
the street, and a good job was working
for the WPA. Grass wasn't exactly growing in the
streets, but sometimes gang warfare erupted there.
Still, there were signs of progress,
growth and an upward climb—like Al Smith's Empire
State Building, which grew taller and taller,
with a dirigible mooring mast that
was never used. Nearly everybody got
10 the top of that, including King Kong.
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The Empire State was an edifice; Rockefeller Center
was a complex—buildings, concourses, shops
and statues. Atlas began staring
across Fifth Avenue at 5t. Patrick'’s,
and has been doing it ever since. The city
also added a new kind of Mayor who was equally at
home riding a fire engine or a horse,
conducting a symphony orchestra or a budget
hearing. They called him Butch, Fiorello, the
Little Flower, and he loved practically
everything about New York. Except maybe
organ-grinders. Or burlesque. . . .

Ah, well, Newark was just across the river.
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Life could be exciting .. . stimulating . . . terrifying.
Nelson Rockefeller, in his pre-political
era, helped make the Museum of Modern
Art healthy, wealthy and famous. Benny
Goodman kept them dancing in the aisles
and screaming in their seats at the Paramount.
Out in Flushing Meadow there was a Trylon
and Perisphere to symbolize a World's Fair and
the hoped for progress of the
future. New York also heard the sound of
Bundists marching but most people turned their
ears to the likes of Fibber Magee and
Molly, Inner Sanctum and the Shadow.
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FENSE BONDS AND STAMPS NOW#4
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For many, World War Il really seemed to mean that
lights had gone out all over the world. To
New York, it at least brought a blackout, or
brewnaut, or dimout—or whatever you chose
to call that eerie time of low-burning lights and
dark shades and curtains. Signs of war were
all over town, from slogan-draped Grand
Central to the gold stars in sad windows of all
five boroughs. Stage-door canteens and
servicemen's centers sprang up in vnexpected
places, civil defense helmets and armbands
appeared on unlikely looking people,
everybody hung on radio news bulletins and
newspaper casualty lists. But mostly,
i1 was the servicemen themselves that made it a
town at war; New York was a Port of
Embarkation, and the streets were
filled with soldiers, sailors and marines,
some having their last fling at life. . . .
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In '45 they began coming home by the
thousands—Kilroy and Goldberg, lannucci and
Diaz—to bands, parades, speeches and, most
cherished of all, the warmth of a family welcome.
What kind of town did they find? On the surface,
at least, it was (he same, with a Mayor
as energetic and spectacular as ever.

But post-war problems weren't long in surfacing.
When LaGuardia read the comics to the kiddies on
the radio, for instance, he did so
because there was a newspaper strike—the
first of many . . . tune in tomorrow
for news of the latest strike, breakdown
and power blackout.
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But the more it changes, the more it remains the
same. ... New York during the 1950's would have
been recognizable to New Yorkers from
many other decades . . . Kids playing ball in the
park and cooling off at street hydrants. . ..
Parades on St. Patrick's Day, Columbus
Day, Pulaski Day and many another Day.. ..
The stores were crowded and tourists poured in
by train, bus, car and plane. . . . The street
was still a great place to play in,
and you could still find a sidewalk photographer
who could preserve a bit of childhood forever.
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New York has always been a world center
for the lively arts, but the cultural explosion
really rocked the town in the fifties.
Broadway musical shows boomed—and their prices
skyrocketed—as never before. At the
Radio Gity Music Hall the Rockettes somehow
never got older no matter how the audience aged.
The old Metropolitan Opera on 39th Street—
at last on its way to demolition, though
nobody quite believed it yet—glittered
brilliantly as the Johnson regime yielded (o the
age of Bing. Things were humming at Carnegie
Hall and Gity Genter, too. And at the
Museum of Modern Art, Edward Steichen put on one
of the most famous of all photography
shows, “The Family of Man," delivering a
graphic message that's still very much alive.
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In the city the great outdoors means the Park, and
the Park is many things—a sleighride for kids,

a hansom cab for lovers, a jungle for
nature-lovers, a theater for Shakespeare or
for Streisand, a haven for Sunday afternoon

nappers. . . . a place where you can
turn off the rest of the city.










In the sixties youth took over—or tried to.
The city was a sea of thighs and tresses, with
girls providing the former and boys the
latter. Styles in thinking changed as much
as styles in dress. The old vice squad
would have had apoplexy al what was to be seen
in the movie housecs and off-Broadway—not
to mention those Times Square “bookstores.”
Confrontation was the order of the day, from
campuses to construction sites, with issues that
left the town divided as never hefore:

race, poverty, Southeast Asia. .

M' ~"—§-—-.




The list of problems is almost endless—
congestion, pollution, unsightliness,
drugs, inflation, crime. . .. The richer we
got, the more harried we became. But
New York had learned to cope ever since it
had to contend with Indians lurking in
the woods. On a brisk and sunny day
there still was no place like it in the world,
even if you sometimes weren't
certain which piper to follow.
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And eternal values were always there,
as a quiet afternoon at The Metropolitan Museum
would show. So perhaps nothing has
really changed. You can still get that
nickel hot-dog from the man at the corner.
...even though it may cost you 30 cents.
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It's ugly, but it gets you there.

15
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| Whathaveyoudone
—~ ' toyour country lately?

LR T3

Cigarette butts. Gum wrappers. Candy paper.
Don’t drop them in all the wrong places. Like a
sidewalk. Or the highway. Or on somebody’s lawn.
Or in the gutter.

Every once in a while, make a deposit in a
waslte can at your Shell station. It's a great way to
save. The landscape.

Now vou can visit your Shell dealer when your
tank is empty. or when your ash tray is full.

That way,you not only keep a tidy car. You get
a tidy country to drive it in.

Please keep this in mind: if we keep 79
throwing trash away on the streets and ;
highways. we're throwing something else away.

\ nice place to live.

15

Art Director/Designer: Jim Brown
Photographer: Allen Lieberman
Copywriter: Larry Levenson
Agency: Doyle Dane Bernbach, Inc.
Client: Volkswagen

38

Art Director/Designer: Bert Huebener
Photographer: Frank Cowan

Copywriter: Milton Schwartz

Agency: Kenyon & Eckhardt Advertising, Inc.
Client: Shell Oil Company
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Even the mightiest of men is no march for a metal zipper that doesn’t zip.
So we made a zipper that does.
The Talon Zephyr® nylon jacket zipper is designed not to bind, stick, siip or break.
So that felling trees will bring on perspiration.
Not refrigeration.

68

68

Art Director/Designer: Paul Jervis

Artists: Paul Davis, Arnold Varga
Photographers: Cailor/Resnick, Horn/Griner,
Tony Petrucelli

Copywriter: Bob Veder

Agency: DKG, Inc.

Client: Talon, Inc.
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LAST NIGHT MRS. MARY POWERS OPENED ON BROADWAY.

oA

A prominent New York stockbroker just wes
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91

Joey is dying of a skin condiion:

Hatred, prejudice, violence, ignorance and stupidity
are squashing a whole new generation of Hachk kids.

On the outside, many people seen to Fav= accepted
blacks as equals, but deep down they “wonkin:t want a
migger to marry my daughter, or have a bear mowe ir
next door.”

The only way we're going to start gettiag idof
prejudice is by talking thi

The way wedoin T

People to people, in real situations, in -eal language
that readers can understand.

6,000,000 readers say we're Joing thexight ‘hing.

They come to us every month to learn abeutdife
thr experiences of others. Becausc ore ypuget past
our seasational headlines, you'll find that we're lize a
tex:boaok of life. With a moral toevery stosy.

But when our kigd of woman isn’txeacing
TrueSkory, she’s shopping for 60% of thecountry.

Buyiag fcod, Detergents. Cosmetics, Toiletrie=. Appliances.
You mame it.

So If you're an advertiser, there's something you

should szart discussing : How come you’re 1ot adwerfising in

TrueSkcry.
True Story




The vanishing American.
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91

Art Director/Designer: David Wiseltier
Photographer: Harold Krieger
Copywriter: Lew Sherwood

Agency: Daniel & Charles

Client: MacFadden Bartell Media

176

Art Director/Designer: Thomas Tawa

Artist: Charles White III

Copywriter: Thomas Hansen

Agency: Edward H. Weiss & Company

Client: General American Transportation Corp.
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207

Art Director/Designer/Artist: Andy Langer
Photographer: Robert Freson

Copywriter: Camille Larghi

Agency: Doyle Dane Bernbach, Inc.

Client: Jamaica Tourist Board

262

Art Director: Willy Fleckhaus
Photographer: Hans Feurer
Publisher: Redaktion twen




GOLD MEDAL AWARDS 45

phose von der Fortbewegung auf allen vieren zum aufrechten Gang des Zweibeiners!™ (Desmond Morris, ,.Der nackte Affe”, S. 372 unten)

Radrer sind b Menschen. Sie symbol cinen Fortschritt in der Entwicklung vom Autofahrer zu Hoherem wie die Metamor

262
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THE SIXTIES

OUR
UNBELIEVABLE
DECADE

287
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BUSTED DREAMS AND  THE B A POWERFLLNEW PRIDE

ey

287

Artt Director/Designer: Allen Hurlburt

Artist: Norman Rockwell

Photographers: Marvin Newman,

Fred J. Maroon, Douglas Jones, Steve Schapiro,
Charles Harbutt, Michael A. Vaccaro,

Richard Avedon, Peter Turner, NBC,

Paul Fusco, Thomas R. Koeniges, Joel Baldwin,
Gilbert, Ken Heyman, James J. Robertson,

Art Kane, Bob Adelman, James H. Karales,
Richard Saunders, Irving Penn, Stanley Tretick,
Dan McCoy, Mark Riboud, NASA

Publisher: Cowles Communications, Inc./
Look Magazine
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298

Art Direclor: Bea Feitler
Designers: Bea Feitler, Ruth Ansel
Photographer: Alberto Rizzo
Publisher: Harper's Bazaar

298A

Art Director: Ruth Ansel
Designers: Ruth Ansel, Bea Feitler
Photographer: Hiro

Publisher: Harper's Bazaar

NIEPNAT WAL

SHOPPING

AFOOT

298
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ON
TOP OF THE
WORLD
Moon trppers a thoe

10 surtace on the macn, taking & stand
ow o top of 1he workd. H1 Rre1 big greatness.

Also at Sal Houston

BAZAAR

with the fina-pilchad rosponsveness i
tahes 10 play 1t by vt
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SWintersberger
und Sohn:
Nestwarme

oa‘l:lgeGPlﬁsch

377



394

484
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Black Theatre: The
American Tragic Voice

W

377

Art Director: Willy Fleckhaus

Artist: Lambert Maria Wintersberger
Photographer: Guido Mangold
Publisher: Redaktion twen

394

Art Director/Designer: Kenneth R, Deardoff
Photographer: Peter Papadopolous
Publisher: Grove Press/Evergreen Review

484

Art Director/Designer: Ira Schwartz
Artist: Charles Boyd

Agency: Schwartz/Wassyng

Client: Faberge
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599

Art Director: Sal Auditore

Director: N. Lee Lacey

Writer: Charlie Ewell

Producer: Joanne Ruesing

Agency: Jack Tinker & Partners, Inc.
Production Company: N. Lee Lacy
Client: Miles Laboratories/Alka-Seltzer

625

Art Director: Sal Auditore

Director: George Gomes

Writer: Charlie Ewell

Producer: Joanne Ruesing

Agency: Jack Tinker & Partners, Inc.
Production Company: Gomes-Lowe
Client: Miles Laboratories/Alka-Seltzer

653

Art Director/Designer: Roy Grace
Director: Howard Zieff

Writer: John Noble

Producer: Don Trevor

Agency: Doyle Dane Bernbach, Inc.
Production Company: Howard Zieff
Productions

Client: Volkswagen

718

Art Director/Designer: Bob Gage
Director: Howard Magwood

Writer: Marvin Honig

Producer: Ernie Hartman

Agency: Doyle Dane Bernbach, Inc.
Production Company: Rose Magwood
Productions

Photographer: Ernie Capparros
Client: Cracker Jacks

599

625

653

718

(SEX: Voices)

Anncr: Once in a while, we all overeat.

I, Maxwell =. Snavely, hereby bequeath

(SEX)
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Alka Seltzer, . ..

o -

Fixed something special . . . And everything that's been through it. T.V.Voice: Uhl is still trailing.

To my business partner Jules . .. Finally, to my nephew Harold . .. Ileave my entire fortune . ..

Crackerdack

Regular and big Pass-Around Pack

(SEX) (SEX) You can still taste them.
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723

Art Director: Sam Scali

Director: Jacques Letellier

Writer: Edward A. McCabe
Producers: Scali/McCabe

Agency: Scali, McCabe, Sloves, Inc.
Production Company: Televideo
Client: Volvo, Inc.

729

Art Director/Designer: Allan Beaver
Director: Howard Zieff

Writer: Larry Plapler

Producer: Bertelle Selig

Agency: DKG, Inc.

Production Company: Howard Zieff Prod.
Client: Remington Electric Shaver Division/
Sperry Rand Corp.

819

Art Director/Designer: Vincent A. Daddiego
Director: George Koblasa

Writer: Mike Becker

Producer: Neil Tardio

Agency: Young & Rubicam, Inc.

Production Company: The Petersen Co.
Client: Union Carbide Corp.

723
Volvo in Saudi Arabia has a tough life

729

819

Animals wear leather all their lives.
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Volvo paint inspectors come here Volvos in Lapland
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When you work over here, be careful. This thing is a styptic pencil.

Losing their hides, trouble starts. Union Carbide took Glutaralde-Hyde . . .
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1

Art Director/Designer: Edward Bianchi
Photographer: Dick Stone

Copywriter: Louis DiJoseph

Agency: Young & Rubicam, Inc.

Client: Liggett & Myers Tobacco Co.

2

Art Director/Designer: Mel Rustom
Photographer: Leon Kuzmanoff
Copywriters: Dave Altschiller,

Kay Kavanaugh

Agency: Carl Ally, Inc.

Client: The Hertz Corporation

3

Art Director/Designer: Dick Levy
Photographer: Arnold Beckerman
Copywriter: Don McCaig

Agency: Gilbert Advertising Agency
Client: After Six Formals, Inc.

4

Art Director/Designer: Len Sirowitz
Photographer: Dick Richards
Copywriter: Bob Levenson

Agency: Doyle Dane Bernbach, Inc.
Client: El Al Airlines

5

Art Director/Designer: Gennaro Trainello
Photographer: Richard Avedon
Copywriter: Barbara Siegel o ” e
Agency: Waterman Advertising PR AT v e bCT O L
Client: Reid-Meredith R

6
Art Director/Designer: Bert Huebener
Photographer: Arthur Beck

Copywriter: Ed Hiestand . Hertz intrOduces

Agency: Kenyon & Eckhardt Advertising, Inc.

Client: Quaker State Motor Oil the exc]uslve grand tOllI‘
of the grape.

to
»um»m Hemamil\nrcl-{emm e
ﬁnmptmrshouldmﬁn; wildest
ams

Air France trom NewYork to Orly
« French cuisine. When you a
yeuzon ¢

THE HERTZ TQURS OF THE
Mtz FRENCH WINE COUNTRY.

« Tours of by
ation on the tours.

Address = — —
City.—. - State — - Zip —
Send coupon to: GOURMET HOLIDAYS

407 North Eighth Street, St. Louis, Mo.63101
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The miracle of the lox that flies.
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Traffic signals can be murder on motor oil

But Quaker State has a natural ability to resist harmful
effects of stop-and-go driving. It's refined by lubrication
specialists from 100% Pure Pennsylvania Grade Crude Qll,
the world's choicest

Then it's fortified for extra protection
against the rus!, acid and varnish caused by
an idling engine ; A i i oron on

You can't avoid those short trips. But wit -
the right oil, you can make more of them. /*\/’

Quaker State your car to keep it running young.

QUAXER'
STATE
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On the Ides of March. 44 BC, Julius
Caesar, sianding on the steps ol the
Senate, saw Brulus approaching.
Assuming his friend would ke

a refreshing drink of icecald Coca-Cola,
Caesar called out, "Et tu Brute?”
meaning, “You wanl some, too, Kiddo?"
Unfortunately, Brutus had flunked Latin,
and, thinking he’d been insulied,
immediately slew Caesar, speakiny

the immostal words, "Res melius
evinissent cum Coke,” & translation

of which appears below.

e
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Art Director/Designer: Harvey Gabor
Photographer: Richard Noble
Copywriter: Anthony Hertz

Agency: McCann-Erickson, Inc.
Client: Coca-Cola

8 DISTINCTIVE MERIT AWARD
Art Director/Designer: Paul Jervis
Artist: Arnold Varga

Copywriter: Bob Veder

Agency: DKG, Inc.

Client: Talon, Inc.

Our hopes for America.

We at After Six have a > >
vision of a better happier ¢
America An America where :
o yrtesy and beauty reign i /
s preme i alt the states );\
ceent the tiniest An Amera ¥ K
vezarmy formalwear
Happy Clothes

For mstange the police-
man In his hot blue sorge
w10 would not be grouchy
or cynical™ But put that
same man in a blae dinmer

‘ *
J

And maybe he would
teet so good he woudd even
make housecalls

Or a hippie He could
tracde in his informal cos-
tame for a formal costume.
He would be more beaun
ful but no fess visible

/

fadet twith matching
cunmerbund shirt tie and
badge) and the policeman
wd he a much happier
en tPlinclothesmen
weotld of course wearan in
cerspicuous black wixedo
Another tor instarke
the doctor Ina tormal
dimner jacket every doctor
w uld louk fike a TV star

11

[
M

And he could eat in good

9

Art Director/Designer: John Lucci
Photographer: George Elliot
Copywriter: Anne Foster

Agency: J. Walter Thompson Company
Client: Miles Laboratories, Inc.

10

Art Director/Designer: Harvey Gabor
Photographer: Richard Noble
Copywriter: Anthony Hertz

Agency: McCann-Erickson, Inc.
Client: Coca-Cola

restaurants, besides,

Or a soldier Picture twi,
soldiers facing vach other
I neat {but dramatic)
informal formals Now
obviously twe men so wil
dressed could not go
around shooting at cach
other Right?

Formalwear i« good
looking And the falwics we
use make it lghoweight and
somfortable (Our dostor s

dinner jacket is made of
Dacron polyester and
Orlon* acrylic-Our formal
soldicr is clad in Dacron®
polyester worsted moharr}
Formalwear is sylish—
and remarkably easy 1o wear
And we welcome all
fnquiries from Police
Departments Armies Hippies

and the A M A g'ﬂ

1€ bad encugh wheo the maket
takes » sudden plunge.

‘But when your trouses Jipper goss
down, you lose anather kind of sacurity.
. 4 8o for your own good, look for

X

“Dupom ¢ wstered aadeniack

12

170t t0 enag, or jarn. And u li
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11

Art Director/Designer: Dick Levy
Photographers: Richard Noble,
Arnold Beckerman

Copywriter: Don McCaig

Agency: Gilbert Advertising Agency
Client: After Six Formals, Inc.

12

Art Director/Designer: Paul Jervis
Photographer: Cailor/Resnick
Copywriter: Bob Veder

Agency: DKG, Inc.

Client: Talon, Inc.
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A Volkswagen station wagon will now go 5000 miles on a dime.

13 14

Wed like to say a few words
about the modern woman's
appre ach to her body,

UNITED
STATES

I¥'s ugly, but it gets you there.

15



Peace on earth.

s

Wo'll nower win 2 Nobel paace prize. 6t in our There’s aven a Soay color TV with 2 new colar
owrtsmalt ey we do what we ean Afl solid atate they starf with the 4° and nch TV systirt that's a o beftet (nan the o' ysters
For stece, arguing over what 1o watch o wp—5", 7°, 840 an 11* scroen, messured & oviryane cise uses
e beg TSt very poacelut agonally. Thare's one with » busitan Digimatic  AlfMeSomy 3 itie pocce and auret  that 5
With (e Song TV'3, you can 2l be together  clook, o ancugh togre wnyone. €
o1y

Once you start using Gillette Super Staini Injector Blades it's very hard to stop.

(Cdated with the miracle plasiic that reduces putl.)
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13

Art Director/Designer/Photographer:
Henry Wolf

Copywriter: Jane Trahey

Agency: Trahey/Wolf Advertising, Inc.
Client: QOlivetti-Underwood

14 DISTINCTIVE MERIT AWARD
Art Director/Designer: Roy Grace
Photographer: Henry Sandbank
Copywriter: John Noble

Agency: Doyle Dane Bernbach, Inc.
Client: Volkswagen

15 MEDAL AWARD

Art Director/Designer: Jim Brown
Photographer: Allen Lieberman
Copywriter: Larry Levenson
Agency: Doyle Dane Bernbach, Inc.
Client: Volkswagen

16

Art Director/Designer/Artist:
Frank Camardella
Copywriter: Helen Nolan
Agency: DKG, Inc.

Client: Julius Schmid

17

Art Director/Designer: Gary Geyer
Photographer: Horn/Griner
Copywriter: Peggy Courtney
Agency: Doyle Dane Bernbach, Inc.
Client: Sony

18

Art Director/Designer: David Clark
Photographer: Carl Fischer
Copywriter: Rudy Fiala

Agency: Doyle Dane Bernbach, Inc.
Client: Gillette
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19

Art Director/Designer: John Baeder
Artist: Ames-Appel

Photographer: Phil Marco

Copywriter: Rudi Golyn

Agency: Smith/Greenland Company, Inc.
Client: Muscular Dystrophy Associations
of America

20

Art Director/Designer: Jon Guliner
Photographer: Dick Richards
Copywriter: Joann Mond

Agency: Campbell Ewald

Client: Forbes

21 DISTINCTIVE MERIT AWARD

Art Director/Designer: Kurt Haiman
Photographer: Leonard Nones

Copywriters: Richard Earle, Mary Jo Clayton
Agency: Grey Advertising

Client: National Institute of Mental Health

22

Art Director/Designer: Roy Grace
Photographer: Tony Petrucelli
Copywriter: John Noble

Agency: Doyle Dane Bernbach, Inc.
Client: Volkswagen

23

Art Director: Sam Scali
Photographer: Steve Horn
Copywriter: Edward A. McCabe
Agency: Scali, McCabe, Sloves, Inc.
Client: Volvo, Inc.

24

Art Director: Sam Scali
Photographer: Mike Cuesta
Copywriter: Edward A. McCabe
Agency: Scali, McCabe, Sloves, Inc.
Client: Volvo, Inc.

Do old ladies look like old ladies
because they want to,or because they have to?

Forbes: capitalist too!

20

19

21

What a lot of ten-year-olds are wearing this year.

A
Pp__tm P[imer for Pa_’r__en:ts.

ened You

¢!

Whats

Wil do
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1. Individuals react very diffrenily a thisdrug. which
s why you hrar storics of extreme resclions, and workes of
RO TeaCUonT

Reactions s ary according w sctiing. exptatson,

pattern of usc,
varies grearly)
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After 30 Volkswagens, Father Bittman still believes.

22

The execution is different,
but the concept is basically the sume.

! t G .
3 ¢
A ! 1 even has armor-plating.
v
in
> o
!
Jusl haw stromg l§ o Voive? o

A Vabve docin't selt-desteunt b three yoors.

O

24

23

ing stamling between you
1 cottage an the waler i a
own payment of shout $2000,
Vnfortunately. Letween you anil
42000 <tands the car you deisve

By the time yon get it paidl for,

you'll have to huy & new ooe. Anda car
that han L be replaced svery three years
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This building made possible
by a grant from a five-year-old Volvo.

is an expensive luxury.

What you need ix a var that can
srive you aut al debt, A Yulvo,

9 outof every 10 Volvos registered
here in the last elesen yrars are still on
the road.

O course we ilan't guarantee Laat
every Volvo will do that werll. But then

you don’t have ta keep & Volvo eleven
years to profit from it.

Keep it Just five years, Pay It off

twa. Then take the next three years

16 make payments to yoursell. A1 4908
month you end up with $3210.

The 81240 is for the
boat
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27

Shoot-out at 315 Poplar Drive.

Fagennt these. This is what o1 Brune- Oh, wapk ill tell
e e o wick b eolis enlotoss fiaght

Yoo mv-lz o peeple cvr

e foukoow it e v ntle bit of

A9RE. mick

fora

guyouukevu

lxlc m”f-med

Moos thap o bl cable, » pisce of e mitere. Cist wme e the (oeh hok) bidh.

nw..hf.-......lpupl..
pool huml o.mmu

mwing nndnndmlmdmmpld
pmyLmymme

At a Portuguese bullfight they don't kill the bull.

inPortugal itis different,  starybooks become real wholive there. A wine aptly

tisin th e There is a palace. e { aft,
bull, not in hisdeath. So he name is Mateus. Whete, the vailey M.ltm. Itisa
leaves the ring alive ruling benignly over his rosé wine, Made from the
\nd in Portuguese caf valley, lives a count. People  red grapes of the
he lights dir in bnght colors dot the. of t ace
fall silent esinging of  slopes. They actually sing i
he f s s while they work fived w
tender that men weep. Here the mountains grapes. Forcenturies
\m es temper the weather from knou vith

ors't T thesca. They turn storms to them. Mateus Rosé.

So, to erican showers. And showers 10 «
valle sunshine. All for the valley £

Out of this fantasy
1 comes something very real
The lifework of the people

eethy

25years

2Wyears

Mycars

43years

Do the lithie 1elitale signs of age huve to come on schedule?
1 i oy

26

Is this ad some kind of trick?

No. But it could have been.

And at exactly that point rests a do
or die decision for American husiness,

We in advertising. together with our
clients. have all the power and skill to
trick people. Or so we think.

But we're wrong. We can’t fool any
of the people any of the time.

There is indeed a twelve-year-old
mentality in this country; every six-
year-old has one.

We are a nation of smart people,

And most smart people ignore most
advertising because most advertising
ignores smart people.

Instead we talk to each other.

We debate endlessly aboul the me-

rcenizated, ke o e perfime Yot Soeg

Amtrulsion by Gucrlsin, ~

DOTHIS
OR DIE.

Now. The other side of the coin.

Telling the truth about a product de-
mands a product that's worth telling
the truth about.

Sadly, so many products aren’t,

So many products don't do anything
better. Or anything different. So many
don’t work guite right. Or don't last. Or
simply don’t matter,

If we also play this trick, we also die.
Because advertising only helps a had
product fait faster.

No donkey chases the carrot forever.
He catches on, And quits.

That's the lesson to remember.

Untess we do, we die.

Untess we change, the
cansumer indifference
the of adverti

al wave of
waltop into
ng and manu-

dium and the In
advertising, the messagv iiself is the facturing drivel.
message. That day we die.

A blank page and a blank television
screen are one and the same.

And above all, the messages we put
on those pages and on those tele-
vislon screens must he the truth. For
if we play tricks with the truth, we die.

We'll die in our marketplace. On our
shelves, In our gleaming pachkages of
empty promises.

Not with a bang. Not with a whimper.

But by our own skilled hands,

DOYLE DANE BERNBACH INC.



Santa Claus is dead.

Automubrle fataity numbee 34,781 last yoor was the
Hattvor of twe chidian

Last Cheistmas was protty grim for ther

This Chiestmas won't e mach hetter,

Hom would 1t e for your basmily # yiu wers iying on
that strest?

How wuuith i b for gou # your cor had hiled Semta
Crausp

That's nof impussible, you now. Becouse everybordy
i Santa Claus to somebety,

Tiak of that the Aest fime you're Sempted to spesd
s W 4 residentiol o shopping sres

Thia on the time of rea1 when people 416 b1 eotcuped,
Moo prople ate out tushing sound. The viores stey open
1000, The hight 18 often bad The streets ate often shippery,
That's"the ssttng

And then wame shsent mmded Sants Claus stops out
from betSeen fwn parked Cars. Right in your path

When thet happens, trlend. you'd better hape roir'te
driving sotoly,

Rately means sm enouigh 1o stng lasl withoul skid
ding 11 means deving ith hesdights (not hist parking
Hghts) on atter dusk And mabing sure ihoes lights fand
rour mindahwid} ace froe of ke and grime,

1 stso means nof Auggmg the cinb. it you're away
from i, you have & hetier thants io vee somsane coming

Se10 rveing af thes time of pear mnans good snow Hrey
ar thawns on peur car

By the woy, # you mant on drisking mord than pou
shouid ot & party, there i sormething you 2an leke ilong
10 Aoep you aut of traubte on the dey home: A sobst driver,

OF couwse, i sale drbeng witl do mors than protect
podostrisns,

e tact s, that d you drive aratulty, yon™¥ e mabing
Sirre i famidy gats just what they've stwayt wanted for

e Mobil

We want you to live,
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25

Art Director/Designer/Artist: Mike Eakin
Photographer: Curt Burkhardt
Copywriter: Ray Thiem

Agency: Rink Wells & Associates

Client: Brunswick

26

Art Director: Joe LaRosa
Photographer: Ken Haak
Copywriter: Michael Butler
Agency: Waring & LaRosa, Inc.
Client: Guerlain, Inc.

27

Art Director/Designer: Dick Levy
Photographer: Henry Sandbank
Copywriter: Jeane Bice

Agency: Gilbert Advertising Agency
Client: Dreyfus Ashby & Co.

28

Art Director/Designer: Len Sirowitz
Copywriter: Bob Levenson
Agency/Client: Doyle Dane Bernbach, Inc.

29 DISTINCTIVE MERIT AWARD
Art Director/Designer: Len Sirowitz
Photographer: Dick Richards
Copywriter: Hal Silverman

Agency: Doyle Dane Bernbach, Inc.
Client: Mobil
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Awarning
to people who make
obscene phone calls.

General Telephone & Electronics

34

When people start a revolution, \
what are they really revolting against?

10S

35
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Tn Jamauca, you'lt find
Black Rivers,

Red Hills,

Buff Bays. Coral Chts,
Maroon people.
and brown Brownes.

Yol bt g Wi, R e
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s ulls e Dl At
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We know aland wherc the streets are paved with gold.

So do the Russians.
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34 DISTINCTIVE MERIT AWARD

Art Director/Designer: Frank Camardella
Photographer: Art Kane

Copywriter: Chuck Kallewe

Agency: Doyle Dane Bernbach, Inc.
Client: General Telephone

35

Art Director/Designer: Peter Petronio
Photographer: Art Kane

Copywriter: Dick Raboy

Agency: Carl Ally, Inc.

Client: Investors Overseas Services

36

Art Director/Designer/Artist: Andy Langer
Photographer: Robert Freson

Copywriter: Camille Larghi

Agency: Doyle Dane Bernbach, Inc.

Client: Jamaica Tourist Board

37

Art Director/Designer: Lee Epstein
Photographer: Allan Hancock Foundation, USC
Copywriter: James Lawson

Agency: Doyle Dane Bernbach, Inc.

Client: Olin




What have youdone
toyour counitry lately?

Cigarette butts. Gum wrappers. Candy paper.
Don’t drop them in all the wrong places. Like a
sidewalk. Or the highway. Or on somebody’s lawn.
Or in the gutler.

Every once in a while, make a deposit ina
wasle can at your Shell station. It's a great way 10
save. The landscape.

Now you can visit your Shell dealer when your
4ank is empty. or when your ash tray is fuli.

That way.you not only keep a tidy car. You get
a tidy country to drive it in.

Please keep this in mind: if we keep
throwing trash away on the streets and
highways, we're throwing something else away.

A nice place to live.

In 1905, Dan Mitchell
built a Janaicun palazzo
for his love—mixing
the mortar with scawater.
When the walls went,
so did Alice.

Dk ban wsascrsaten thai not
48 his N0 ronun Jose nest was all
furnrhied and gardened did he
s fer Alice,

The chitd brake arrived. As she
seppedt oato the pario facing the
wca. crash, the story g 2 wall

She burst it feans. He o
lapsed with i fieart attack. And
e Alice sailed, soing never
cte

et
Thes. the teyend of Folly. tAnd
aleswon in cement-making )
Jamaica v aml always has heen
ic Place.

We name spois Lover's Leag
Virgin Valley and Cuchobd «

ant.

We pakdie theowsh a ~Tunncl
of Love™ cafting the Rio Grende

We have mountain inns wiih
cuchiids and vdim.

And restaurants with aimos
pheie thats thickly llatian {Ter-
ranuvarar Chinese (louse
Chien) ox smoowy 4Ena).

You can romantic;

n mun ieset hotehs like Mira
Hill b

Smim Neyril
with mobody in sght and water
the cobors of vpals |

You cun Livish a girl with car-
s face eweler Conpe

Marry within 24 hours {apply
Ninisery of Home Afiain,

Or just fall In dose 1lyron o
served it: “What men call
fantey and gods adultery. . iy
anuch more common where the
chmaissukiry. Y

Fowmuee of wehmal L1
see your trave agent of Jamalea
Tourst Board in New York, San
Franchacn, Los Angeles. Chivago.
Miamy, Torouo, Montreal,
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“Books are
dangerous.
I know what I’m
talking about.’

&
I W aper

38 MEDAL AWARD

Art Director/Designer: Bert Huebener
Photographer: Frank Cowan

Copywriter: Milton Schwartz

Agency: Kenyon & Eckhardt Advertising, Inc.
Client: Shell Oil Company

39

Art Director/Designer/Artist: Andy Langer
Photographer: Robert Freson

Copywriier: Camille Larghi

Agency: Doyle Dane Bernbach, Inc.

Client: Jamaica Tourist Board

40 DISTINCTIVE MERIT AWARD
Art Director/Designer: Lee Epstein
Photographer: Dick Richards
Copywriter: James Lawson
Agency: Doyle Dane Bernbach, Inc.
Client: Olin

41

Art Direclor/Designer/Artist: Andy Langer
Photographer: Robert Freson

Copywriter: Camille Larghi

Agency: Doyle Dane Bernhach, Inc.

Client: Jamaica Tourist Board
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Calabash Bay
s U best place
tado one ol the
wxehng thines
you can du i Jumaica
aothing

42

Art Director/Designer/Artist: Andy Langer
Photographer: Robert Freson

Copywriter: Camille Larghi

Agency: Doyle Dane Bernbach, Inc.

Client: Jamaica Tourist Board

In case of emergency, dial...
43

Art Director/Designer: Hal Nankin
Photographer: Dave Langley
Copywriter: Leon Meadow
Agency: Doyle Dane Bernbach, Inc.
Client: General Telephone

pesgrmey, all right D 0 ths bt b sy ol s
s chliagwe o AMe Stres. B g el ik wem ] bews up it

O Col) e Yo el i e ok

pae ot 2 -
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‘comeune had made » skambiea OF thut i b recicr
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44 o e
Art Director/Designer: Joe Phair 1;:;

Photographer: Joe Ruskin
Copywriter: Arthur Tuohy

Agency: Ketchum, MacLeod & Grove
Client: McGraw-Hill, Inc.

a o
v . W' by kg 1
) s

Wt cutsd 1 e,

Genersl Telephone & Electronics

e

45

Art Director/Designer: James Millman
Photographer: Steve Nichols
Copywriter: Michael Becker

Agency: Young & Rubicam, Inc.
Client: Puerto Rico Government

46

Art Director/Designer: George Euringer
Photographer: Dick Richards
Copywriter: Jerry Hubschman

Agency: Carl Ally, Inc.

Client: Investors Overseas Services

“A lot of our men
never did much before
except shoot dice on the corner.”

%
2 |
|

MCGRAW-HILL
PUBLICATIONS
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Its a shame so many g
people have seen San Juan
and have never been to
Puerto Rico.

Y it » i fus

Ay 9 1

3 \‘ e [0S

16
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47

Go to Puerto Rico again
and see it for the first ime.

Portrait of a man

headed for a stroke.

The portrait you're looking at is
athermogram, a “heat map” of the
patient’s skin,

It reveais 8 blockage in the ca-
rotid artery, often signifying an
impending stroke. Foriunately,
when so forewarned, doctors can
prevent such strokes.

Thermography is remote scan-
ning and mcasurement of infrared
radistion which fndicates surface
temperatures, and their positional
tranglation into black -and-white
or color values on film.

It is only recently that the bene-
fits-of thermography as 8 medical
diagnosic tool have become ap-
parcni. |1 is totally nondestructive.
as apposed to X-ray or operalive
methods.

And it Is of significant, even
dramatic, diagnostic value in such
areas ss trauma, arthrilis, and
screcning for esrly detection of
breast cancer

Qf the growing number of hos-
pitais and disgnostic centers in the
United States currently equipped
for thermography, virtually ail use
Polareid Land film.

in cases where time ks critical,
the advantage of instant picture
development Is obvious.

In any case, the Polaroid Land
photographic process offers the
doctor the opportunity to retake a
shot, when necessary, without hav-
ing to recall the patient and having
10 re-create a specific temperature
environment; andgto make diag-
nostic or prognostic decisions
without delay.

Medical authorities are confi-
dent thut in the near future many
more medical centers will be
equipped for clinical thermog-
raphy. Its importance as an carly
detection device is clear.

And Polaroid Land film is the
visual part of the plcture.

Thermogram by Barnes Engineering Company

Polaroid Corporation

Ar

Polaroidd



Shakespeare gives

you five acts of drama.

We give you nine.

As a kid, if you spent as much
time at the track as you did reading
Shakespeare you might really
know something

You'd know, for example, that
picking the daily double means
picking the winners of the first two
races. And all you need is a little bit
of luck

You'd know that the seventh
race is always the leature race, the
one in which the big name horses
compete for big money

And on any given day, by the
time the ninth and last race is
run, chances are you'd know the
ecstasy of winningand the agony

of being nosed out bya 20 to |
longshot

But it's not too late to put down
your Shakespeare and pick up
the track

In fact, we'lleven help We'll
send you “An Introduction to
Thoroughbred Racing” free.
Write: Aqueduct, P.O. Box 707,
Madison Square Station,
New York, N.Y. 10010

Thoroughbred racing is now
being run at Aqueduct, Monday
through Saturday

First race 1:30. For more
information call(212)641-4700
ext. 306,

Let us entertain you.
Belmont Park- Aqueduct

fink of it as $20 anbunce.
bit as #20 a year.
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47

Art Director/Designer: James Millman
Photographer: Steve Nichols
Copywriter: Michael Becker

Agency: Young & Rubicam, Inc.

Client: Puerto Rico Government

48

Art Director/Designer: John Assante
Photographer: Barnes Engineering Company
Copywriter: Fred Udall

Agency: Doyle Dane Bernbach, Inc.

Client: Polaroid Corporation

49

Art Director/Designer: Bob Kuperman
Photographer: Phillip Leonian
Copywriter: Irwin Warren

Agency: Doyle Dane Bernbach, Inc.
Client: New York Racing Association

50
Art Director/Designer: Mel Platt
Photographer: Henry Sandbank
Copywriter: Charles Burch
Agency: Leonard Sacks Advertising
Client: Alexandra de Markoff
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50years¢go,lhmnluﬂht ‘
would never have gotten past these wt

GHJlI'l’
W

Broodeosting does morz Man entertan you

51

American industry
can no longer be
an asylum for
illiterates.

Olin




.
Some girls have
devel.ope%l a ill(r)t nore than
just heir minds.

We'reall for the expansion of y our grev matter,
But we'd hke, for amomen, to tiscuss the evpansion of other marters,

leappears that more and niorc small giels are yecting bigger and
bigger. Incertam places, that is, Tn fac, it isneat 11 aeonnion
these day i find a §raib size 32 necding 2 healthy € or 1 oup,

“The uncomimon thing s finding 2 grear looking swimswitin thatsize

Rovanne nahes great-iooking swimsuits. In 320, a5
wellasadosen ur saather specitic propornoned cupsizes, What's
more, w e're the onlv ones who do.

1f vou're a wetlendon wd amall-boned creanirc. Rosanne
sl fit yon soug enoagh a the horontand full cnoughat rhe
tp to keep everything that helongs inside the suit inade the suir,

Tf you're a 38, 3 Rovanne will stifl fity ouevers w here.
Full enovgh in the 36 part and contoured just enouych 1n the A part.

Nosw. if w e can make nat-su-perfect figutes look yood,
can vouinuagine s fo we Tl do for a perfeer 3485 Ronnne is the one
swimsair thatwilt seake the mosc of every pretey curve And for the same
reason Fit Rovanne will fits our secll-proportioned figare
asnn other swimswt ever has, Or ever eould.

The way wesee it the key to saecessis vo cultivate
yoursnmd and wear « Rovaane.

Sameshing i bound to developsomes here, ROXaNNE

Swimsuits
ABC&D
bra-sized.

53

Mary Randolph Carter:
a new girl in the village

By v ation anad by o e s e
“ W ¢

Xerox announces.
copies smaller than life.

55
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51

Art Director/Designer: Larry Osborne
Photographer: George Rosenblatt
Copywriter: Bill McCullam

Agency: DKG, Inc.

Client: Westinghouse—Group W

52

Art Director/Designer: Lee Epstein
Photographer: Carl Fischer
Copywriter: James Lawson
Agency: Doyle Dane Bernbach, Inc.
Client: Olin

53

Art Director/Designer: Edward Rostock
Photographer: Silano

Copywriter: Anita Baron

Agency: Andrew M. Weiss Inc.

Client: Roxanne Swimsuits

54

Art Director/Designer: Hal Davis
Photographer: Michael Raab
Copywriter: Franchellie Cadwell
Agency: The Cadwell Davis Company
Client: Villager

55

Art Director/Designer/Artist: John Murray
Photographer: Cailor/Resnick

Copywriter: Hal Heisler

Agency: Needham, Harper & Steers, Inc.
Client: Xerox
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Photo-impressionism

8pol va averagmng

| There s alotof Nikon in every Nikkormat

Tbe Pularoid CU-5 Flngeepriot Camers

57



If you wont hire her,
dont complain
about supporting her.

Washingtos. 1.6 20006
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56

Art Director/Designer: Bo Zaunders
Photographer: Jacques Hutzler
Copywriter: Bill Irvine

Agency: Gilbert, Felix & Sharf Inc.
Client: Nikon Inc.

57

Art Director/Designer: Lee Epstein
Photographer: Henry Sandbank
Copywriter: Hal Silverman
Agency: Doyle Dane Bernbach, Inc.
Client: Polaroid

58

Art Director/Designer: Hy Varon
Photographer: Harvey Lloyd

Copywriter: Gary Marcus

Agency: Conahay & Lyon, Inc.

Client: United States Chamber of Commerce

59

Art Director/Designer: Bert Huebener
Photographer: Anthony Petrucelli
Copywriter: Milton Schwartz

Agency: Kenyon & Eckhardt Advertising Inc.
Client: Shell Oil Company
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How to fight inflation.

it looks like a piano. And it sounds like a piano. But it's more
than a piano. its a Steimway’ And that means that it’s not
only a fine musical instrument. It’s a fine investment as well.
So fine, that people with 30 year old Stelnways are selling
them today for more than they originally paid

What makes a Steimway such a blue chip investment?
Work. Experience. Work. Caring. Work. Using mortised
joints where butt joints could get by. Making each individual
hammer instead of buying them from someone else. Voicing
each piano for 8 full hours. A thousand other details

It takes a full year of this kind of work to complete one
Steinway grand. A year that pays dividends in tone, touch
and power year after year after year.

What this means is that although you pay more, a Steinway
doesn't really cost more.

Because no matter how you decide to play it, a Steinway
outperforms the market.

For more information write to John H. Steinway, Steinway
Hall, 109 West 57th St., N.Y., N.Y. 10019

Steinway & Sons

60

If Africa, Asia
and South America
‘60 communist,
don’t blame him.
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62
Atire Atire Because your front wheels
for the front  for the rear do different things
ofthecar.  ofthecar. than your rear wheels do.

P

UNI R($Y6A:L

The Uniroya! Masters

53

60

Art Director/Designer: Thierry Da Rold
Photographer: Stettner-Endress
Copywriter: Sandy Geil

Agency: Lord, Geller, Federico & Partners
Client: Steinway & Sons

61

Art Director/Designer: Lee Epstein
Photographer: Tony Elliot
Copywriter: James Lawson
Agency: Doyle Dane Bernbach, Inc.
Client: Olin

62 DISTINCTIVE MERIT AWARD
Art Director/Designer: Roy Grace
Artist: A Good Studio
Photographer: Henry Sandbank
Copywriter: John Noble

Agency: Doyle Dane Bernbach, Inc.
Client: Volkswagen

63

Art Director/Designer: Mike Lawlor
Photographer: George Hausman
Copywriter: Mike Mangano
Agency: Doyle Dane Bernbach, Inc.
Client: Uniroyal
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64

Art Director/Designer: Roy Grace
Photographer: Henry Sandbank
Copywriter: John Noble

Agency: Doyle Dane Bernbach, Inc.
Client: Volkswagen

65

Art Director/Designer: William Harris
Photographers: Rudy Legname,
Marshal Henis

Copywriter: Mike Mangano

Agency: Doyle Dane Bernbach, Inc.
Client: Chivas Regal

What hoth Volkswogen
wrough! this year?
A sti . |
thot's what
re than
th [ peed -l - = ’.

64

¥

1970VW
will stay

ugly
longer:
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r
Didyou know )
that the average income of !
the readers of this magazine P

isin the country$ top

20% bracket? ‘\

When serving Chivas Regal, do you suddenly become
axeeedingly gencrous with vour ice cubes? Lok at it thiswin.

. Yo i o b of € hivane

e o _\(:: Gained s few fricndu, "

9 SN

“It8 not the gift;
itsthethought.’

The follosing events actually took place.
Only the mmies huve been changed.

Norrurafiy, v dlrinkers arent the b imes win s to
oz thent drop out.
Snwevers they are w it mons patict Ao o than the rest.

65
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66

Art Directors/Designers: Jim Brancaleone,
Frank Camardella

Photographer: Tony Petrucelli
Copywriters: Hans Kracauer, Ray Myers
Agency: Doyle Dane Bernbach, Inc.

Client: Volkswagen

67 DISTINCTIVE MERIT AWARD

Art Director/Designer: Kurt Haiman
Photographers: Leonard Nones, Alan Brooks
Copywriters: Richard Earle, Mary Jo Clayton,
Michele Byrd

Agency: Grey Advertising

Client: National Institute of Mental Health

ba 0o gl
w
2

v ras It ho or
encugh tleeping s lo cloth s than
Volkswagen presonts the United Statos of America. fo cobineti for olf yowr grher stuf
W you want 10 wash up, you con wash Compored 1o the other houses bully,
up. It hos @ sink and o 4% gollon supply  the hpute that Volkswogen built costs
of wate vary fiftle. $3,382 *

The 60 mph motel. In S minutes it had better burn into a station wagon.

The house that Volkswagen built.

somath ever by

Instead of a second car, get a second house.

66
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if someone’s
selling you sacks of
diet pills, he’s not in

67

business for your
health.

Pot Primer for Parents.

Know enough hasic facts abowt marihuana to1alk 1o
vour son and daghter abont it

Asa parent, you'reconcerned You read that colfege.
high school, cven Junior high students smoke marthuana
What about your own son or daughter? Have they tried 0
‘Would they tel you? Do you just keep quiet and hope—do
you talk?

Your youngsters inay joke about grass, tea, jomnt, roach,
head—words that mean something different toyou They
seem to know more about drugs than Y ou do—that's thewr sude
of the generation gap But not all their “facty”™ may be facts

Can you ralk frankly to your chid ahowt por’

Asfrankly as abour other important matters, with tact
and mutual respect. [t may be easier to start by discussng
maribuana experiences he’s heard of from ha trieads. You
WOR'L WART 1O COMC 3CTO8S 48 ACCUSE OF ANETY S AS Tishy
to assume he does “turn on™ as to assuaw: he doean't, Keepat
sunpie. divect. And make surc your concern for him. and
what happens to him, shows.

Who uses pot, and why?

More boys than girls. Girls are likehier to ry 1f their
boyfriends smoke it. A majority of young people have not
tried 1t, and have enough selt-assurance to resist trymg 1. A
number have tried it ance or twice out of curiosity ot
boredom. A smaller number "lurn on” just on weekends. A
small percentage become “heads”—~their lives centered
around marthuana or other drugs. with vory litthe interest
in anything else.

What proven facts about marthuana cun o tefl im *

1. e react very di 3 tothiydrug, which
is why you hear stories of extreme reaction, and storics of
no reactions.

2. i0ns vary 10 setling.
pattern of use, and the strength of the manhuana ¢ w hich
varics greatly ).

3. Because of all these variables. hittle has been proven
conclusively about speuific effects of marihuana on the mmd

und body . This does not mean there we no iltcects. but that
they cunnot be ctalogued and predicted evae .

4 Tavolvement with thisdrug dunng the «ears while the
young personabity 1s indig and shapmg iselt and learmng
how w deat s ik life's problems. (v an mtangible danger 1o
try 1o mewsure, but of devp mportance. That'sa Bard facor
the young 1o understasd.

5 The possessson of marthuana i legal andes focal
laws b niany states. 1 s atelony, equis adent b the
prwsesston of heromn Fhe fass provide sy ore penaltios Even
beanrg 0 the company of sxumconc who possesses anhuana
may mitke your child lable for arrest

Lasyanswen 1 hard yuestions,

There aren'tuny. i sour chldren ash, W nal about
parents’ drinking and smohing ™ a partial anser is that
voue body und personality have matured Oneeanyone
becomes dependent on amy diug. mehuding at ohal and
«igarettes. it cun be dilficult tostop, Event you're convineed
they ‘i harmfu).

“Why do aduli say marshuana feads tostranger diugs
when that basn'thappesed 1o my triends ™ A eoneager's
cxpersence s hmted 1t has happened. W hife manibisana
itself does notiead (wother drug use, assoRiatio 1 saith
“dealer” and drug users may be 1he st step o
expenmentsn with LD, specdand cven heror And thess
drugs are fus more than a stronger formof pat,

"What aboul Ure peoph who vty pat s OR ™ Tobe
honest. screntists still dont know eserything about the
specific effeets of marthuans Butcertanly. the “authorities”
your children guote know even less, No expert i sy ing
today that pot should be fegal

11 boils down 1o thin. Maribuana is 4 risk nosody has 1o
take. 1 eust of al} somebody you care about.

Formene detatled taces about marshuana awd ather
drugs. write for free ook tets
Nattonal Inshitsle of Mestal Health
Box 1080, Washington, D.C 20043

i W ARl e T

When all'e ﬂ1|§:y
going I;igt gga ize
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68 MEDAL AWARD

Art Director/Designer: Paul Jervis

Artists: Paul Davis, Arnold Varga
Photographers: Cailor/Resnick, Horn/Griner,
Tony Petrucelli

Copywriter: Bob Veder

Agency: DKG, Inc.

Client: Talon, Inc.

69

Art Director/Designer: Burton Blum
Photographer: Toto

Copywriter: Loretta Wakuya
Agency: Young & Rubicam, Inc.
Client: Personal Products Company
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When you buy a sanitary napkin,
aguy behind the counter is the least of your problems.

Modess

d

Modess
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You buy a grapefruit more intelligently
than a sanitary napkin,

When your motht r told you about sanitary napkins,
what did shc say?




“Books are
dangerous.
I know what I’'m
talking about.

Do vou fly?

You muy one your life
to this rongh rolt of tape.

Otin

If Africa, Asia
and South America
g0 communist,
don’t blame him.

- Clin

We know a land where the steeets are paved with gold.  Sodo the Russians,

American industry
can no longer be
an asylum for
illiterates.
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70

Art Director/Designer: Lee Epstein
Photographers: Tony Elliot, Carl Fischer,
Dick Richards, Allan Hancock Foundation,
Henry Sandbank

Copywriter: James Lawson

Agency: Doyle Dane Bernbach, Inc.
Client: Olin

71 DISTINCTIVE MERIT AWARD

Art Director/Designer/Artist: Andy Langer
Photographer: Robert Freson

Copywriter: Camille Larghi

Agency: Doyle Dane Bernbach, Inc.

Client: Jamaica Tourist Board
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72

Art Directors/Designers: Peter Petronio,
George Euringer

Photographers: Art Kane, Rapho-Ghillemette,
Inc., Joe Toto, Dick Richards

Copywriters: Dick Raboy, Bill Adler,

Jerry Hubschman

Agency: Carl Ally, Inc.

Client: Investors Overseas Services

73

Art Directors: Jerry Ranson, Tim Newman,
Stan Dragoti, Larry Hammond

Designer: Stan Dragoti

Photographers: Peter Oliver, Stettner Endress
Copywriters: Charlie Ashby, Jeff Frey,
Dorothy Fielding

Agency: Wells, Rich, Greene, Inc.

Client: American Motors

When people start a revolution,
what are they really revolting against?*

10S

72
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A Javelin for the track. A Javelin for the road.

¢ American Motors

Aleadingcar magazinereveals the essential difference between - .. - .
the VW, the Maverick and the new Hornet. Same poople kit forwialits. Some fke orwhattcmbe.

e w8 campcts bowd o8 iea sitractive jackuve

vory manih asd ciess wnd it sttrue- T
exts s i the b ey hepe reiher

thes

a7 e of i +m trim.

e iy duly e 2Ten. 2
e ram-dlua 1te- wheel [ o Car s Dries, W criel
“aroricis aad W) are womomy  beibroe cndars. e oo "
car Toe forwct o rmad o, Ths e’ “Tie aport . "“‘m R caree
s et VW oui e Horsete, . o
ST o ety o e et v sindard M eva oot ST P merican Miolors*Horet i - American Motors
okt hreaitand vt It aircciratend etk g . .
ey (ertate modeta ot rhe Honet st and Dver she el same kind The Littie Rich Gar Javelin
B cartran nly b chsn, ihethe sk rmcn . words fo i wey te Heenet ks =

An unfair comparison between  the M-60A1and the Javelin.

SHPV o ots 82065 O wbvet S25L000 fexs th

" American Motors

: ; ey I
i =
ot 2 .
e "
i cx = : prve
= American Motors’Hornet
e " = -
5 -'-d'm' )—-7 1976
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74

Art Director/Artist: John Miyauchi
Copywriter: Jerry Roberts

Agency: Carson/Roberts/Inc.
Client: The Leisure Group

75

Art Director/Designer/Photographer:
Henry Wolf

Copywriter: Jane Trahey

Agency: Trahey/Wolf Advertising, Inc.

Client: The Maysles Brothers

76

Art Director/Designer: Gary Geyer
Photographer: Peter Kaplan
Copywriter: Peggy Courtney
Agency: Doyle Dane Bernbach, Inc.
Client: Sony

Remember when you were litle
and it was winter? How your Mom
would bundie you all up? But your
nosc still ran? And how your scomach
muscles ached from belly-flopping
on your Flexible Flyer?

Don’t you wish your child could
have that same kind of fun?

He can as far as Flexible Flyer
is concerned.

We're still scliing the same
hasic sled we invented in 1889. No

Thank goodness some things never change.

-

§ ’I}’\‘ i}l i
R \/ "y
" 7 Vo (In\/ ] >

4 P

exploding rockets or SST wings.
Just the simple old Flyer wich the big
Eagle painted on.

Why not do a favor for someone
litele ¢his Christmas. Make Flexible
Fiyer part of their childhood, tov.

Their children will love you for
it someday.

&
King of the Hilt E Svmce 09

A product uf The Lensure Group, fnc

74
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THE MAYSLES BROTHERS' NEW FILM

SALESMAN

Opening in New York City in Mid-March at the 68th St. Playhouse

76
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Abitut 2 cublc
inches tiny
Ailtlle gem in black
and chrome. But with
integrated circuitry,
™ tiny sounds as big as big.
it runs on a built-In battery
that's rechargeable. Comes
" with a battery charger, an ear.
phone and carrying case. And
" goes for $39.95.¢ Ail in & gift box.
A tiny gift box, that is,

he tiny Sony ICR-120

11 0ur showtoom S8 1 111h Aenue, Now York, 14,Y, 10017
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THIS SPACE CONTRIBUTED BY THE PUBLISHER

A mouse has
already been saved
from leukemia.

Help us save a man.

For years, you've been
giving people with leukemia
your sympathy. But sympathy
can’t cure leukemia. Money
can. Give us enough of that,
1 and maybe we’ll be able to
i do for a man what has already
been done for a mouse.

|

| .

\ 5 o
|

|

e
Jn ,; :~ . %’} \,
*

77

Art Director/Designer: Joe Genova
Photographer: Henry Sandbank
Copywriter: Neil Drossman
Agency: DKG, Inc.

Client: American Cancer Society

78

Art Director: Joel Weisman
Artist: Milton Glaser
Copywriter: George Blevins

Agency: Gardner Advertising Co. Americal’l Can cer SOCiety &

Client: Alitalia Airlines

77




Get lost in Italy for*360.

For $360 we'll give you a car, a thousand kilometers worth of free miteage
a st of motels all over ltaly that you can stay in for nothing, and two weeks to
find your own way around Just send us the coupon.

ey 11|
2 itaty for Bargain Hunters, 2/3 weeks, from $360.

Other Super-Value-Vacation Tours. [JSun & Fun Vacations in ltaly,
Portugal & Spain, 2/3 weeks, irom $339. O London & Britain for Bargain Hunters,
2/3 weeks, from $300. 1 Portugal & Spain tcr Bargain Hunters, 2/3 weeks, from

Enra Value-Vacation Tours. [J Portugal & Madsira, 2 weeks, from
3315. 0 Portugal & Span, 2 weeks, from $429. (0 Portugat/Spain & Morocco, 3
weeks. from $579. O Haly (Group), 2 weeks, $499. 0 naly {ingependent), 2 weeks,
from $587, O ltaly & Switzerland, 3 weeks, $599. O haly & Greece, 2 weeks. $698.
1European Shrines, 2 weeks, $599. [ Eurape on the Town, 3 weeks, from $799.
T Holy Land, 2 weeks, frcm 774,

Othev Alitalia Tours. O Seascapes U Africa O srael I Student Tours

ree b on Altalia tours, see your 1ravel agemt of mail coupon to
#litaha Tours‘ 666 Fitth Avenue, New York, N Y. 10018

-

BLITELIAE

S nunes TV

Srices besed on 21/14 day round-trip jet economy tour basing fases from Naw 1o
3t 15 o mare. Bookings and & 25% deposit must ba made 30 days in SOVARCS.

Alitalia’s $579 3-week tour of
Portugal, Spain and Morocco has no name.

iIt’s simply Alitalia’s 5579 3-week
tour of Portugal, Spain and Morocco.

Send in the coupon and find out what's in a name. {Price includes
all tavel and accommodations, sightseeing in 26 places and most meals. )
=1
£ Portugal Spain & Morocco, 3 weeks, from $579 |

Other Extra-Value-Vacation Tours, [ Portugal & Madeita, 2 weeks trom
$15. O Portugal & Spain. 2 weeks, from $429 O italy (Group). 2 weeks, $499 I

" haly {Indupendent} 2 weeks, from $587 O ftaly & Swiizerland, 3 weeks, $599,
£ haly & Gr 2 weexs $699 O European Shrines, 2 wecks, $599. 03 Europe
o the Town | woeks, from §799 D Holy Lana 2 weeks, from $774

Super-Value-vVacations for Bargain-Hunters. O London and Britain,
2or 3 weews, from 5300 Sun & Fun—ltaly, Portugal & Spain. 2 or 3 weeks, from
3350 naty, 2 or I weeks, from $360. O Portugal & Span. 2 or 3 weeks. trom S300,

Other Alitalta Tours, O Seascapes D Ainca O tsrael O Stugent Tours

or free rochure on Am.‘n.tenms 5ee your iravel agent or.mail Coupon o
2 talia Tours, 667 Fitth A, Mw York 10019.
Name___ -

Agress - =

e uminES

1
|
: ﬂumu.a
L

Prees based on 21713 4=t (64 eCONOMY low baking fares Hom New York for goups of
2 0 mors  BOOHNGS A & 255 Bonar T e WaGa 36 s wevane

After you run around in Portugal
for a week, you can relax
in Madeirafor a week. $315,

» Twa weeks to live it up in two totalty ditferent beauttful places. Round trip
airfare, hotels, most meals, and a lot of extras :ncluded. Send us this coupon

L Portugal & Madeira, 2 weeks, from $3315.
Other Extra-Vatue-Vacation Tours. (O Poriugal & Spain, 2 weeks, from
$229. O Portugal/ Spain & Morocco, 3 weeks. fram $579. O laly {Group), 2 waeks,
54990 raly (independent). 2 weeks, from $587. [T ilaly & Switzerland, 3 weeks,
$399. O fialy & Greece, 2 weeks, $699. O European Shnines, 2 weeks, $599
1 Europe on the Town, 3 weeks, from $799 [ Holy Land, 2 weeks. from S774.
Super-Value-Vacafions for Bargaln Hunters. 0 Sun & Fun Vacations
Ir lialy, Portugal & Spain, 2/3 weeks, from $339. 0 Landon & Britain lor Bargain
Hunters, 2/3 weeks, from $300, O italy for Bargain Hunters, 2/3 weeks, from $350.
T_Portugal & Spain for Bargain Hunters. 2/3 weeks, from 5300
Other Alitalia Tours. O Seascapes O Alnca O lisrael [ Student Tours
or free Brochure on Altala tours, see your Wavel agent or maH coupon
tcAMaﬂa Tours, 86 Fifth Avenue, Newénﬂ( NY. 10018,

R —
__,34,_____-_-_____

ALITALIA

T amunes

[ e

Prces based on 1H/14 day round-i6p et economy wur basiay fares from New York for grovps

of 15 08 more, Bnekmgl and 8 25% deposit must be made 30 days in advance,

78
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For s300 you can see England
from the wrong side of the road.

We provide the car, uniimited free mileage, hoteis, and two weeks

o get used to driving the way the English do. All for $300. Send us the
coupon and we'll give you all the details.

t
t
I
{
{
|
|
|
t
i
|
|
|
|
1
i

— e Lt ]

O tondon & Briain for Bargain Hunters, 2 or 3 weeks, trom $300.

Olher Super-Value-Vacations for Bargain Hunters. ©)Sun & Fun
Vacations Partugul & Spain 2 or 3 weeks, from $339 O itaiy, 2 or 3 weeks.
Irom $360 7 Piriigad & fpme 2 or 3 weeks. from $300

Extra-Vaiue-Vacatlon Tours. () Ponugal & Madeita, 2 vieeks from §315

Portugal & S8pain 2 aeeks fram $429 O Portugal/Spain & Morocco 3 weeks,
trom 5579 Tl aly (Group). 2 weeks, 5409 O Raly (Independent), 2 weeks, from
$587. Oitaly & Swizeriand, 3 weeks, $599 O naly & Greece, 2 weeks, $699

European Shrines 2 weeks, 5599 0 Europe on the Town. 3 weaks Irom 5799
OHoly Land 2 weeks, from 5774

Other Alitalia Tours. ascapes DI Atnca Olsrasl O Student Tours

Irea brochure on Affiaha tours; see-your Iravefagent or mas-coupon
10 Alitahia Tours, €66 Fitth Avenue, New York, H.Y. 10019,

o — R S S, |

Name____
Address.
Ciry

ALITALIA

Prices Based on 21414 dey round-inp. fot: economy tour basig tares from New Yark for groups
915 o1 more. Booking® end & 25% deposit must be made 30 dazs in adiance,

For $300 you can drive from Portugal

e =

to Spain to Portugal to Spain to Portugal.

Go back and forth and all over the place for 3 weeks. In your own car.

($300 includes mileage and lodgings ) Send us this coupon.

[ Portugal & Spain, 2 or 3 weeks, from $300,

Other Super-VaIue -Vacatlons for Bargain-Hunters. O London and
Britasn, & or 3 weeks from $300 [JSun and Fun—lialy, Portugal & Spain, 2 or
3 weeks, from §339. L ltary, 2 or 3 weeks, Irom $360.

Extra-Value-Vacation Tours. [ Poriugal & Maderra, 2 weeks. lrom $315.
T Portugal & Span, 2 weeks, rom $429, O Portugal, Spain & Morocco, 3 weeks,
Irom $579. _zllal {Group), 2 weeks, 5499 O laly {independent), 2 weeks, Irom
$587, O fal witzerland, 3 weeks, $599. [ italy & Greece, 2 weeks, $699.
O Eurcpean nnncs 2 weeks, $599. O Europe on the Town, 3 weeks, irom $799
O Holy Land, 2 weeks, Irom $774.

Other Alitalia Tours. O Seascapes OAfrica israel [ Student Tours

For free brochure on Ahtalia 1ours, see your travel agent or mail Coupon to
Alitakia Tours, 666 Fifth Avenue. New York, New York 10019,
Name,
Address

City.

dsu:mmu@me.

——AIRUINES

Pricas based on 21/(4 day 1ound-trip 6t #CoNOmy lowr DEXING faias tom Hew York for Groupl
of 15 o more. Bookings andl & 2% Jeposit must b8 mace 30 days in Bdvance

Two weeks at home.$499.

Home to us is Rome to you. it's also Mitan, Venice, Napies and 9

other Italian cities. Send this coupon and lel us tell you more,

h
i

DOitaly (Group), 2 weaks, $489,

Other Exira-Value-Vacation Tours. 0Poriugal & Madeira, 2 weehs
from §3t8, [ Portugal & Spain, 2 waeks. Irom 8429 Po
Morocco. 3 weeks, trom $578. Italy {independent}, 2 weeks trom 7. O naly
& Swizeriang. 3 weeks, $599, [J laly & Greecs, 2 weeks. $699. 0 Ewopean
Shnnes, 2 weeks, 5599. O Europe on the Town, 3 weeks, from $799. .0 Holy Land,
2 weeks, from $774

Super-Value-Vacations for Bargain-Hunters. ndon and Britain,
2 or 3 weeks. from $300. £l Portugal & Spain, 2 or 3 weeks, from $300. [ Sun and
Fun -éualy Portugai & Spain, 2 or 3 weeks, from $338. O ltaly, 2 or 3 weeks,

rom $360.

E

Other Alitatia Tours. O Seascapes O Africa Olsrael O Student Tours
For free brochure on Alitalia tours. see your iravel agent or mait-coupon to
Alitaiia Tours, 666 Fifth Avenue, New York, New Yark 10018,

Name.

Address
Cuy

ALITALLS

Prices o 21414 day round-ine our basing fase from
of 15 or more, Bookings and & 5% oepost Must be Mads 30 days In advance

e e ey e g A ———————
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79

Art Director/Designer: Howard Kates
Artist: Lou Myers

Copywriters: Sam Norton, Don Sholl
Agency: N.W. Ayer & Son, Inc.

Client: Snelling & Snelling, Inc.

80

Art Director/Designer/Photographer:

Rolf Bruderer

Copywriter: Paul Hartnett

Agency: LaRoche, McCafirey & McCall, Inc.
Client: ABC Network

“Fhe things we'll say about you.

1f a company has a thing about haircuts,
welll tell you.

Seellpg "neling; thepeople people

Lonking for a new job? Start sl the up.

Wo ey Fxoept

Wl

AREREN

ahend 11 1

[
W’%‘,ﬂ?”"'“ﬂ""’“ wope,

79

Snetting & Snellny, the pevple pecple.
& Snelling, the pevy!

We'd rather send you no one.

No one is better than anybody.
Anybodies seldom meet your job
requirements. They’re a waste of
your time,
Never sending anybodies has been
the Snelling and Snelling policy
since we started.
And it’s worked.
We're the largest employment
service, With hundreds of offices,
thousands of Professional Employment
Counsellors.
‘Who personally interview 50,000 LY
job applicants every month., A
‘Who have one million applicants PN

. A3 R L)
on active file. Y
Who successfully place twice Raci RGN
9 4
as many people as the next largest [0y (A
service. O
So it’s not often that we have R
to send you no one. T NS
NG ase!
vl
ot
‘s.'_:f'}\
R
s
'. -y
S ‘L,
£H3.20

World's Largest Professional Employment Servics




Bigger than V'

ahi

Fast back stvling

The1970
Cavett

(takes you further)

Dual shock
absorbers —
-~

Optional .

All new
_action mouth
for faster pickup

High performanc
equipment:
wit-injected charm

*Schtick” shift

for commercial breaks

— Luxurious. padded
upholstery

Overall width 38"
for easy handling

I . .
ead box Beautiful interior

Wider seat

Shapelier silhouette.
lower, hugs closer
to the ground

Solid frame construction
will not buckle

/——-Expmed plug

Onwviewin your
1v1ng room toni,

The Dick Cavett
premiere 11:30

P ol 7

OW

~ Standard
wide-tread suede ™

for quicker takeoft

Fora late-night
lift take
the 1970 Cavett

The
. Dick Cavett
The Dick Cavett Show11:30 Show 11:30
ool 7 S0
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Test watch
the 1970 Cavett

The Dick Cavett Show11:30

ol /)

The many faces
of the
1970 Cavett

A2
222

The Dick Cavett Show11:30

The 1970 Cavett

Onview in

your 11V1ng- ‘
room 7
tonight
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Mother Nature.

Mother Nature is a nice old lady The far
but she neexds help when i comes to with the
growing greenhouse 10matocs. Syl

Sylvania knows how to o her  lamp is
grow bigger and healthier greenhouse  matoes
tomatoes And for ot

Ve kniow how totime theie growth
100, %0 your tmatoes get to market

d radiatio

and blue radiation o

| of light for to-

as well

so discovered that when

Mother Sylvania.

combined Nature working alone look very tired

trum Gro-Lux enhouse experiment,
y (with nat
y)weighed
as much
wral sunlight

amount of

g thed

when you want them to. et Gro-Lux lamps are rbon dioxide

We lend Mother Nature a band by 03 g sc atmosphere  That'swh whogrow
controlling the radiant encrgy spec- ed with extra carbon dioide, greenhouse ¢ Ivania is recog
frum vou get tomatoes that make nized % the Mother who knows best

SYINANIA
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And we hav

histicated second
other meat fiayors.

ngs, glutamate,
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Portrait of a man

headed for a stroke.
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Art Director/Designer: Alan W. Davis

Photographer: Carmine Masadonia
Copywriter: Larry Levenson

T oo Corporaon Agency: Doyle Dane Bernbach, Inc.

Client: Sylvania

N — 82
Art Director/Designer: Jean-Claude Goldberg
Photographer: Peter Mansfield
Copywriter: Mike Epstein
Agency: The Zlowe Company Inc.
Client: H. Kohnstamm & Co.

83

Art Director: /Designer: John Assante
Photographer: Barnes Engineering Company
Copywriter: Fred Udall

Agency: Doyle Dane Bernbach, Inc.

Client: Polaroid Corporation

How to get around
econd cut off.

bty st -
peidctontey

84

Art Director/Designer: Jerry Siano
Photographer: Rudy Legname

Copywriters: Deanne Dunning, Blake Hunter
Agency: N. W. Ayer & Son, Inc.

Client: Magazine Publishers Association

85

Art Director/Designer: Bob Czernysz
Photographer: Walter Ioosse, Jr.
Copywriter: Richard Olmsted
Agency: Young & Rubicam, Inc.
Client: Sports Illustrated

B 8 shers st
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86

Art Director: Tom Ladyga

Designer: Don Trousdell

Artists: Janie Wright, Warren Weber,
Christy Sheets

Photographer: Jan Czyrba
Copywriter: Doug McClatchey
Agency: Griswold-Eshleman

Client: Penton Publishing

87

Art Director/Designer: William Schulein
Artist: Peggy Goldstein

Photographer: Sandy Speiser

Copywriter: Joel Steiger

Agency: Wunderman, Ricotta & Kline, Inc.
Client: Columbia Records

88

Art Director: Gene Beck
Photographer: Arthur Beck
Copywriter: Mike Drazen
Agency: Geer DuBois & Co.
Client: Oxford Pendaflex Corp.

89

Art Director: Alan Davis

Designer: Mark Gershman

Photographer: Stock (Alpha Photo Associates)
Copywriter: Hy Abady

Agency: Doyle Dane Bernbach, Inc.

Client: El Al Airlines

e g vt | Wy
ATTENTION  Sumt
2000PENINGS|  JOE
pRODUCTION | JUM
e [ U

$158 PER WK L]

market Resrwmtier mhat a snwrved the bifjeunt
ot fine. e was® Nom, iV the el
% church ke’

86

Febwards we're sifling you fros
our bottling plant over
0 butinn inaking

INDUSTRY WEEK BRINGS YOU
THE SECOND INDUSTRIAL REVOLUTION

Orvlie and Wilbar would have besn proud.

~
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The parting
of the Red Seaq,
1969.

L
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IF OUR FOLDERS COST FIVE TIMES
MORE THAN ORDINARY FOLDERS,
WE'D BETTER HAVE
SOME DAMN GOOD REASONS WHY.

1 Because Pendaflex
Hanging Folderssuspend filed material.
papersdon’t jamorslide tothe hottom
Instead. they stay accessible. And
accessibility is what increased operat-
ing efficiency is all about

2. Because Pendaflex Hanying
Folders arealsosliding foldeis. the effort
involved in filing and finding papersinan
active file is noeffort atall.

3. Pendaflex tabscomeina
wide variety of colors. types and sizes, and
can be placed in a number of
different positions. All of whieh wllows
for incredible flexibility.

4, Pendaflex folderscome in
Jjust about any size vou'll ever need.

$. Pendaflex foldershavea
life span of from 10to 15 years (how many
ordinary folders would you have to pur-
chasein thattime?)

6, Look at itthis way:
Pendaflex folders may cost you five times
more inthe beginning. but they'll save
you five times more in the end.

0\,:_;: o l '('mlullv\
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Alot of your clients probably think
that Israel is fust one big kibbutz. Or
someplace where only Jewish pecple
go tor sentimental reasons.

Well, surprise.

Isael has beaches that rival Aca
pulco. Discotheques with all the fla-
vor ot New York's upper East Side. A
golf course in Caesarea. Snow skiing
down Mount Hermon. Skin diving.

And, yes, water skiing on the Guif of
Eilat, an arm of the Red Sea

But for a country that didn't exist
a little more than two decades ago,
tsrael has a lot of past.

Your clients can ramble through
Roman runs that date back to the
time when Herod governed judea.

Or visit Beth She'arim—a strange
underground city of the dead that

was afive 1800 years ago. Or spend
3 day tHoating on the Dead Sea.

And whether they're Christian,
Mastem, o Jewish, they can worship
n the old city of Jerusatem.

EL AL, the airline of Israel, files to
srae) 13 times a week. 7 non-stop;
3 direct.

-2l us shatter a few myths, +
The Airline of lsrael '_‘

L e i, 15 o o L, 077, 504 .3 0D s . Bk g, 14l s, o S, M s, Mo, st 3 L, o P (e
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90

Art Director/Designer: Carmyn Farese
Photographer: Joe Giannetti
Copywriter: Jim Cornelius

Agency: Marsteller Inc.

Client: National Assn. of Businessmen

91 MEDAL AWARD

Art Director/Designer: David Wiseltier
Photographer: Harold Krieger
Copywriter: Lew Sherwood

Agency: Daniel & Charles

Client: MacFadden Bartell Media

92

Art Director/Designer: Joe Genova
Photographer: Tony Petrucelli
Copywriter: Neil Drossman
Agency: DKG, Inc.

Client: Westinghouse—Group W

93

Art Director/Designer: Murray Smith
Copywriter: Neil Drossman

Agency: Daniel & Charles

Client: MacFadden Bartell Media

94

Art Director/Designer: Neil Costa
Photographer: Dick Richards
Copywriter: Gene Tashoff
Agency: Pritchard Wood Assocs.
Client: BOAC

90

1's not hard for i disadvantaged
ki to get in trouble.

But it's often next to impossible
for him 1o get 4 job,

Especially a summer job.

Thas summer lots of kids in
Westchestes und Rocklund countles
will be looking for jobs.

Kids from 16 10 21 years of age.
Who are still in schoot

To them. & summer job might
be fust the encouragenient they necd to
sty In school.

And maybe even go 10 coliege.

And when they graduate. the boys
or girls you hired for the summer
might be just the ones you'll want 10
hire full-time.

So you're not only investing in
their future

But your company’s too

We know same disadvantaged
Kids wha'd like 10 work for you this

Please call (914) 948-8416 and
ask 1o speak o Charles Mahoney.

They aren’t vour best
friends’ kids.

They don't go to an
Ivy League college.

They don't live in a beautiful
split-level house.

They just want to work
for you this summer.

National Alliance of Businessnien  90) Norzh Broadway  While Plajns. N. Y. 10603

AII men are equel in the eyes of the law.

But how about i the eyes of the cops?

cem 10 have scoxpred
s -'nLhy"u-IdIl'_l

True Sury, m-mt«wwuum
Buyimg food, Dererprate.

91

:ku-—‘wudwrmh

92

ie2, o ave @ bear move b Whatever else you've

heard about them, policemen
are stitl human beings

And when a human being
gets hit by 8 bottle, or a fist, or
acurse, he doesn’t always turn
the other cheek.

Besides, policemen have
their bad moods and prejudices
and peeves. Just like anybody
else.

But they alsa have their
8uns and clubs and tear gas.

or hoiding them back

We produced a program
that gives you some idea of
‘whatit's | ke to be in that kind of
position

The program |s called

“The Blue Minority.

1t was shot |n a typnca(
Americar city, Bostol

And it shows some typical
Americar city poticernen at
workin a typical American city
slur

of 52 prime time specials
Group ) Wis presenting this ye
Jt was produced by Grou
W's Urban American Program
Init, which focuses its
anen Ionunlhelhlnnslha make

y
Maybe H sume of our

rograms can get people 10 start

ooking at each other as people,

10t symbols, everybody w i

tart havmg ta |ﬂle easier.

Which puts them in a very it a!so shows them at play Even th
awkward position and at by
A position made even more W—n emerges is apicture GRUUP

awkward by people at both ends
of the polltical spectrum who are
either shoving them into actlon

of policemen as people. Not as
&S Of gads.
"The Blue Minority" is one

\ Aottt
o tem Ty oua o
T e e
A CaEAL A0 1Y mr - tFeh 04 VRLES.



Every Sunday afterncon
millions of Americans worship in
the temple of their chaice.

.AndlcjuN-mrhbu:km-ﬂuwm
conggegatios fc wlence. And he said umo
Jehr Scheoart, hut, huuwt, huut, hut” And

wescommenced.

the

e Raltimome
And csllins mourn and rejoics and

?1"“‘ pans, every cal

sty that 3 mihion
regard sport as a religion.

e o' mareg the puipit with he ks
-j-N-u'thh-guu!v-na

,.m—ummv. (35303
fa aiblock o whitn pags.) And % becomes
Tght when you compars it #0 our
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The too weak tour of Europe.

And how to avoid it.

You can nflcr your cllents any number of
whirlwind tours of Brituin and Europe. Have
them zipping, rom clty to city. Darting in one
muscum and out the other. Runn‘nu them.
sel\ ox ragged. And saying. “T/us is m sacation

he sent me on?” in pluce of the usual “tours
(g " BOAC oficrs & program of Hotid,

show them s lot for their moneyp—hutwe'll
also show u little restraint, «\hgmall weboth
wurt them to come huck wti

Bith our Combination "nlidl,r:
in Britain pe.

A new holiday this year, it offers comb
i o B e
another week (o o) matoring through the
British countryside or the most scenic parts
of Europe. Inns, reated car, breakfasts, rail
transportation, mir fure are all part of the
packages— which sturt at $315.°

With our Pagrant Hobdays in Britain
cre, we have a sclection of packages
thet give your clicnts the full sweep of Britain
Londan, the Luke District, Shakeapeare
Country, Devon, Edinburgh, Startfng at
$423,° including nir fure, foe 15 doys,

With onr Bonanza Holidays in Britain.

They start in |.ondan, where you cun of-
fer the cholce of a Hertz car for two weeks,
uniimited milcage, or three weeks with 1,000
miles to roum the Nunlr side. Or unlimited
rail transport an cient British Rail,
Everything inchuded for a4 low as $300.

With our Lowdou Snper Show Tour,

. mad whirl of f.ondon that soid
out last year has cven more to offer this year.
Specisl dining and shepping discounts have
been added to the two weeks in London, the
tickets to B hit shows, the guest membership
in an exclusive sporting club und the 13heart:
British breakfasts. A steal for $315,° includ’
tog air fare.

With owr Special Interest
Holidays in Britaix

ou should wlwure have something up
your sleeve for thowc with a particular inter.
est in untiques, gardeaing, fishing. history.
Name it, we have it, st rting at 3643, And ask
yoursctfi Who should knew more about these
uspeets of Britain than we British?

With ValJ-Holidays in Europe.
fcature comfortable motorcoach

lrnvd through Brita’n and Buropc—and
prices runge fram $362.7 including
-lr hre Al begin in Britain. The 2-star holi-
dayw skip the frills snd select hotela cast
SEiaus e e S o ST
include the “extras” many Americans huve
come to expect. In this, a3 in ol the other holi-
duys, ynu can assure vour cf
stretch out in the room est s
businens an our Rotls-Royce 7()7 sor VC 10's.

1 you need additional booklets detailing
our Spring/Summer Hofidays, Ict us know.

> BOAC
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95

Art Director/Designer: Murray Smith
Copywriter: Jon Connolly

Agency: Daniel & Charles

Client: MacFadden Bartell Media

96

Art Director/Designer: Neil Costa
Photographer: Dick Richards
Copywriter: Jerry Weinman
Agency: Kelly and Weinman, Inc.
Client: Holiday Magazine

97

Art Director/Designer: Jon Guliner
Artist: Louis Glanzman
Copywriter: Joann Mond

Agency: Campbell-Ewald

Client: Forbes Magazine

98

Art Director/Designer: Jon Guliner
Photographer: Dan Rubin
Copywriter: Neil Quinn

Agency: Campbell-Ewald

Client: Forbes Magazine

99

Art Director/Designer: Paul Jervis
Photographer: Horn/Griner
Copywriter: Bob Veder

Agency: DKG, Inc.

Client: Talon, Inc.

100

Art Director/Designer: David Wiseltier
Photographer: Harold Krieger
Copywriter: Lew Sherwood
Agency: Daniel & Charles

Client: MacFadden Bartell Media

96

THE S.O.B. AT HOLIDAY

There's an ald savitg o the poblish-
% business that the IZEsst tyrants make
the best it

Heary Luce. Harold Ross Bruce
few. the

Gould, Ted Patrich~to yume Jus
i "K U\'m -Dm

wa. hux hn 10 jAace in the edmvrial ulhee of

\hzrm‘ thiy view b ---m«lnul ar
in residence. Caskle Stinnet
Cakin has never b:m avcused of kifl

ing anyone with Kindness. And B one, to
antr knwewlerdge, has ever sugreited he enter
the diplomatic retvi

e I & mayagine rditor, blunt
brugue, with ftrong opinsem sl b pr
fession He writes:

We are firmiy of the mdnion that

{ magazine wili come from the de-
ﬂbenluml of a conlerence.. . H it |s to

wrsers the invigorating qualities uf honor
and courage, 3 magazine mst ek ith 8
FTAL Cptap U I‘l:"\lubl

insue. far exampie), and sou
of the peciing m.mm- of our time.
At uree e bt
L diserse expursences of trave
ine that reflect d
emsures of cur iy
e involved in man's culinral
and artiatic purulta
A magazme featuring 1he world's
ot distimeuished] writers and yiito jour-
h-ll'l.\

A maguzine ran by 8 crusty, bad
tempered, diffeult man who, every mont
when the bk ix jut togethnr, tums wit 10
be ot bud gy after wil

HOLIDAY

got
bad knees.

Americans are wordupping & new bind ek )
of i thees deye. -
The ath)
A% (houtd thass men are men, not
mrncien w1 foothali and et
eeballs and basbetbart s products
Becsute e lenatics mho betives in Mo Sport

more
when you look &t eur so-called ccmpetition, S million Tenatics For $5.930.

If it weren't for him,
kids would probably get more toys.

Forbes: capitalist tool

97
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LAST NIGHT MRS. MARY POWERS OPENED ON BROADWAY.

LS - s

Tf pro soccer had a |.i"ttle moé \;ic-lence,
it might not be a*15,000,000 bser.

Forbes: capitalist tonl

98

A AND MUSCULAR DYSTROPHY DO M0 CHIEDREN [S TERRIBLE.
WHAT PARENTS DO 1S WORSE.

Lasc vew, thousandh of chuldren dict sl the
hast o ducans
Thouwards mare dled a the i of he.r
aace wcwe vt kving pescats urk

Becasse:
i mancwaniucy Marias shone cromim fut
the o Bikdicrsomhe back, #3d “he ot second bsh them
va b hea

Not mara pevplc ursdertan: child heating.
mct e kncw bouric
Bt Tane Story we'redig what ~e e o elp
i mia protier We have et kg in s wy
can about rval prablenn
Likc RIS hating, and sbortam, and devorcs
r

T covae o dincuselng thow prebicms b -
comom e s 6,008 000 Gt
Reade.

cus o AT Asd Lm0 pons et St
froat aover youTfind Tre Mory is mose @ tearbeest of hte
than s rennz tsal headfinsy

And whes our \ind ol womee ' goving throuph
Tra wory, sheeu few 604 o the eountry
Buyir food. Dewrtgents. Coumetes T olletr
You mme it

301 30u ¢ an actver ine® Ihe1% voperiharg you
WUV Han fr saing WEY yr reen advervming in
Troe Mory?

True Stosy

100
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Stock Exchange Transactions
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As America has changed.
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“My fly used to open
50 times a day.”

By Bob Veder

Every day the guys at
work would take bets on
Fow many ups and downs
Id have before lunch.

Till I finally bought a
pairof pants with thisspe-
aal Talon42 zipper inthe
fy. See. the Talon zipper
Fas this built-in gizmo
called Memory Lock: that
won't let aguy’s zipper do
anything he don’t want it
.

Like slide and slip all
cver the place when he’s
diding and slipping afl
cver the place.

Mun, I never knew how
easy itwus holding u pave-

ment-pounder till [ was

able to use both hands.
7tr 8
i

Even a policeman
can get stuck in traffic.

hrwrogy e X £z an gl

Pt 3 mytfe g m b
won't eve g Sk i yplac

The Yaten £
o ghch,
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101 DISTINCTIVE MERIT AWARD
Art Director/Designer/Copywriter:
John Zukowski

Artist: Irving Iizkowitz

Agency: Campbell-Ewald

Client: Forbes Magazine

102

Art Director/Designer: Bob Czernysz
Artist: Blake Hampton

Copywriter: Richard Olmsted
Agency: Young & Rubicam, Inc.
Client: Sports Illustrated

103

Art Director/Designer: David Wiseltier
Photographer: Harold Krieger
Copywriter: Lew Sherwood

Agency: Daniel & Charles

Client: MacFadden Bartell Media

104

Art Director/Designer: Howard Brody
Photographer: George Hausman
Copywriter: Chuck Smith

Agency: Crothers & Smith, Inc.
Client: This Week Magazine

105

Art Director/Designer: Paul Jervis
Photographer: Stanford Smilow
Copywriter: Bob Veder

Agency: DKG, Inc.

Client: Talon, Inc.

106

Art Director/Designer: Paul Jervis
Photographer: Cailor/Resnick
Copywriter: Bob Veder

Agency: DKG, Inc.

Client: Talon, Inc.
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107

Art Director/Designer: Paul Jervis
Photographer: Cailor/Resnick
Copywriter: Bob Veder

Agency: DKG, Inc.

Client: Talon, Inc.

108

Art Director/Designer: Paul Jervis
Photographer: Tony Petrucelli
Copywriter: Bob Veder

Agency: DKG, Inc.

Client: Talon, Inc.

109

Art Director/Designer: Howard Benson
Photographer: Lincoln Center Library
Copywriter: Flora Goldenson

Agency: DKG, Inc.

Client: Westinghouse—Group W

110

Art Director: Ed Leahy

Artist: Tony Scarmato, Inc.
Copywriter: Baxter Lindsay
Agency: Gardner Advertising Co.
Client: Wheeling Corrugating Co.

What's bad for the goose is bad for the gander.

Its bad enough when the masktwt  the Tulon Zaphyr™sylon npper next <alied Memory Lock” witf meke sure
yowrmit a.sait

plange. ¥ - your ways up.
ot whans your trogeer apper oo of & perr of slacks. 50 ail yoa' have o worry sbout

down, you towe ancther kind of security. The Zeptyr mpper wdosgned  guing dowe
Sofor your own good, ook for ot to snag, or jam. And a bttle devics e your stocke m

107
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Isadora Duncan was the first you see, “The Life and Loves of Isadors.”  interesting subjects into peoples’ homes.
geeat madern dance it's one in a series of 52 prime- ho could b cres
Her dancing was jeast,  time spe oup W i tingon  in frer
ant-g ansider i fi isian station: the rime.
3t in compari ~
hRUl#’

The only thing more sensational than
Isadora on stage, was Isadora off stage.

109

You’d probably do about as well as hundreds of people
do every year. You'd fail.
The difference is —they fail at 60 miles an hour. On

How well doyou think

you'd do on this simple
test with two headlights
in your eyes?

TVOPEU®

LSBT

curves. With the wife and kids in the car.

The problem has been to develop something that cuts
down headlight glare without cutting down vision. And
without escalating highway maintenance, too.

We have something that does exactly that. Glare Barrier.

It’s an expanded metal mesh which, by “Venetian Blind”
effect, drastically cuts down oncoming glare from a viewing
angle of 45" or less. We make it from our own steel, heavily
galvanize it with zinc, then electrostatically paint it with
Interstate Green.

It comes in a Modular System that’s easy and cconomical
o install. 1ts 12% ft. sections use metal posts that bolt right
onto the existing guard rail supports.

And the whole system —line posts, tension wires,
strapping and mesh panels —is especially designed to stand
up to the worst that salt, sand, water, ice and slush can do.

Write for all the details of Glare Barrier, in Bulletin
WC-326R, to our Highway Materials Dept. and read about
how it performed on I-76 in Pennsylvania. (It’s been tested
in California and New York, too.

And, most important, you can read the enthusiastic
comments of drivers in those areas. The kind of people who
take our little test almost every day. Wheeling

Glare Barrier System
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Infifteen minutes, Russia
set Communism back twenty years.

seemed to be gettir
And no othe
this better tha:
They were enjoying freedom of
the press. Freedom of worship. And
freedom of expression. In fact they
were doing something a nist
country never does. Thi for

"A fatal mistake as far as Russia
Was CONCe
You'll sce how Russia rectified

111

this situation in vur special *Frague
Summer of the Tanks.” 5
1t's just one of the 52 prime-time
als Group W is presenting on its
five television stations this year.
ch week wo'lf be bringing
you specials that aren’t carbon copies
of every other television special.
or example, we'll be shawing
{ou parts.of our country you're not
ikely to sce. We'll be exposing you to
s you probably didn't even
gow existed. And we'll be enter-

taining you in a way only television
could

We've decided 1o bring you the
mvasion of Czc?hoslovakiu becutise
there are & tot of things going o1 in
this world, And just because you can’t
stop them doesn't mean you should
stop thinking about them.

GHOUP

A lot of people over 10
still believe in Superman.

e i 40 i 8 Sz whem S
roaing somie i

gt on 4 e s s b ¢ g Lowd A s Shet

Gk e ockned Mg abe 37
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Ty ne ben b G s Wi uboean it « 12 om it Bl wwvadn s e o gt e Loch it B i e
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G o gl - et rdom s oy LIS el et <o Yo e S e
e e, it 1w e oo en e 006008 e 3 s putnn Siort el o s 8 gt P B e
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DIRRCTIONS 1 s.lm the dtam that brst couplates the statcaent o anevers the

DIRECTIONS | |-| €t the ften that Dest conplates the statewent o1 .--uct- the
tion and clrcle the correaponding number ot the righ

3 8 propouct amndmrnt becomsy part of che Fodaral Conutttutton vhen It o
Tacified by (1) Congraas and signed by o (B Dy o
af the people af each staie, (1) the dey ot “fourths of the
otates, (4} 4 teo-thirds voie of the Hou s

1.

4
T EECEO ) 58 ot () Pt R 1 CHig e e
the atate beglaloture,

3 4

3. A frestdcat who ves Mot elected By the €lectorsl tollage wis (1) Jefissaen,
(2) Lincoln, (1) Clevalume, (<) Kannedy

i
. 0
; A&, ATl of tha tollowing sllow for flcxibility im the U.§ Comstituticn

reapt (1) “orcasssry and 7 clavse, (3} regulan merce,
) stactoral coliege, (4} proces

nich of the falioutog 1 an cumple of the aprlication of ¢ e
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We think feachers should be
able to do more teaching. One of the
things that's keeping them trom
teaching Is marking

S0 we've taught Xerax machines
how to mark. .. automatically.

The systemworks with any fixed.
answer typa of exam - multiple choice,
true-taise, etc

Here's how it works: you place

2440m CoDA TR, HOCHEETER, 21 v s
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It marks them.

the students’ completed lests where
Yyou ordinarily place your paper supply.

Tren, where you ordinarlly place
an orlginal, you put your answer key
with the correct answers biocked out.
The key takes only seconds to make.

Dial the number of tests to be
rmarked and push the print button

In a few seconds you get the
tests with the correct answers indi-

14 possidle te

(Ein
potir (eal p-run G) # President ve
e

2

cated. Then, you or the class just
count up the correct answers.

Only Xerox machines can do this
because tests are made on orginary
pape: and only Xerox machines make
copies on ordinary paper.

So now that we've made our
test maher Into a test-marker, teach-
ers can spend more time teaching
answars._ Instead of marking them.

XEROX
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The not so good old days.
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Art Director/Designer: Howard Benson

Photographer: stock photo
Copywriter: Flora Goldenson
Agency: DKG, Inc.

Client: Westinghouse—Group W

112 DISTINCTIVE MERIT AWARD

Art Director/Designer: Murray Smith

Artist: Gerry Gersten
Copywriter: Neil Drossman
Agency: Daniel & Charles

Client: MacFadden Bartell Media

113
Art Director/Designer: Mario Botti

Artist/Photographer: Tony Scarmato, Inc.

Copywriter: Don Spector
Agency: Needham, Harper & Stgers
Client: Xerox Corp.

114

Art Director/Designer: Paul Jervis
Photographer: Tony Petrucelli
Copywriter: Bob Veder

Agency: DKG, Inc.

Client: Talon, Inc.
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Art Director/Designer: David Wiseltier
Photographer: Harold Krieger
Copywriter: Lew Sherwood

Agency: Daniel & Charles

Client: MacFadden Bartell Media
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Art Director/Designer: Jon Guliner
Photographer: Alan Brooks
Copywriter: Joann Mond

Agency: Campbell-Ewald

Client: Forbes Magazine

117

Art Director/Designer: Dave Semmel
Photographer: Steve Eisenberg
Copywriter: Hank Volker

Agency: Doyle Dane Bernbach, Inc.
Client: Polaroid Sunglasses

While some girls are making money in an office,
some girks are makmg a fortune i a hotel
Aund “earcer giels™ don't all come from the
tenaments i the slums. Many of them come the
mansions i the suburbs =
The guls don’t understond why they're doing it
Neither do their parents. But we're doing what we can
in True $tory 1o help with this problem
We have real peopic Laiking in 2 way readers can

understand aboui real problems. Like prostitution, drugs,
abortion, and divorce

We can't he wrong in discussng these problems
hecause we have over 6,000,000 faithiul renders
every month

Readers who come t us to learn about life through
the expericnces of athers. And once you gel past the
froniteaver you'll find 1rue Story is more a textbook of hife
than it is sensativnat headlines

A when our kind of woman isn't nosing through
True Story, she’s shopping for & f the country.
Buying Food. Detergents, Cosmetics. Toiletries.
Appliances. You name 1t

Soif you're an advertser there’s something you
%ht o start discussing: Why you're not advertising
rue Story?

IT DOESN'T TAKE BRAINS TO MAI(E
25 AN HOUR.

115
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It took a beautiful Indonesian girl
5 years to grow this beard.

Forhes: capltatist tool

116

_ Polaroid Sunglasses
give complete protection
for those long summer days.
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Art Director/Designer: Paul Jervis
Photographer: Cailor/Resnick
Copywriter: Bob Veder

Agency: DKG, Inc.

Client: Talon, Inc.

119

Art Director/Designer: Aurelio Sica
Photographer: Peter Papadopolous
Copywriter: Joann Mond

Agency: Campbell-Ewald

Client: Forbes Magazine

120

Art Director/Designer: Paul Jervis
Artist: Arnold Varga

Copywriter: Bob Veder

Agency: DKG, Inc.

Client: Talon, Inc.

121

Art Director/Designer: Aurelio Sica
Photographer: Peter Papadopolous
Copywriter: John Farris

Agency: Campbell-Ewald/NY
Client: Forbes Magazine

122

Art Director/Designer: Paul Jervis
Photographer: Richard Noble
Copywriter: Bob Veder

Agency: DKG, Inc.

Client: Talon, Inc.

123

Art Director/Designer: Jim Brancaleone
Photographer: David Langley
Copywriter: Ross Rosenberg

Agency: Doyle Dane Bernbach, Inc.
Client: Volkswagen

Excedrin headache

118

Maybe y;)u shoilld give r son a .gultér h
instead of a college education.

e 2ol hetr
" e 1

b e Forbes: capitalist tool

119
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! 4 Conventions are a vital source
4 of inside information
and new business contacts.

coken Zipper can laka the ho-ho-ho aut of anyones CF o

M: there & B wirtually bre ot Taion Zaphyr redon £=ypec i anything e P M
g Ly D Seaod o Forbes: capitalist tool

120 121

The profit on the one in front is the same as the profit on the two in back.

“What’ done cannot be unconce”

122 123
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How much foith should you putina zipper?

124 125

Their music hath charms. About $14 million worth.

126

You're looking at the 5th Dimension. When they sing,
cash registers ring.

For our Liberty/UA records division, they cut “Aquarius,”
hit song from "*Hair,” and sold 3'4 million singles, albums
and tapes. (One million puts you in the big time.)

This sets in motion an interesting train of events. The
biggest buyers of records and tapes are the mid-teens. At
about age 18 and on into their twenties they become a major
factor in keeping the movie turnstiles clicking.

Since our United Artists bankrolls many of the top motion
picture hits, entertainment dollars keep flowing our way.

When our young customer marries, probably the best
protection he can afford is a term policy from our Occidental
Life Company.

As his family grows, so do expenses. Qur Pacific Finance
company will lend him back some of his music and movie
dollars for such inescapables as furniture, home improve-
ments, doctor bills, school tuition.

He moves up the ladder. Chances are. he'll convert his
term policy to straight life or endowment. Probably take
advantage of our other financial services.

Then as it must to all men, there comes a time to take it
easy. Perhaps a vacation charter flight 1o Europe or the
Pacific via our Trans International Atrlines. With our Budgel
Rent-A-Car waiting at the airport.

Allin all, a life well spent. For his family.
And ours.

Jotan R. Becken
Chairman of the Bearid
W Tranwmerica Corporation
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when your laxative starts to work?

With Phospho®-Soda you can
actually plan where you want to be,
because you adjust the dosage

and time of administration to fit
your own schedule. For gentle

relief from constipation, ask for
regular or flavored Phospho-Soda.
WARNING: Do not use when nausea,
vomiting or abdominal pain

is present. Frequent or prolonged use
of this preparation may result

in dependence on laxatives.

C.B.FLEETCO, INC, Lynchburg,Va.24505

Phospho-Soda

Buffered Laxative

TRADE ADS: LESS THAN FULL PAGE
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124

Art Director/Designer: Paul Jervis
Photographer: Horn/Griner
Copywriter: Bob Veder

Agency: DKG, Inc.

Client: Talon, Inc.

125

Art Director/Designer: Paul Jervis
Artist: Paul Davis

Copywriter: Bob Veder

Agency: DKG, Inc.

Client: Talon, Inc.

126

Art Director/Designer: Bob Matsumoto
Photographer: Carl Furuta

Copywriter: Edmund Bigelow

Agency: Doyle Dane Bernbach, Inc./L.A.
Client: Transamerica Corporation

127

Art Director: Patrick O'Connor
Designer: Clyde Davis
Photographer: Alan Brooks
Copywriter: Sue Berkman
Agency: Klemtner Casey Inc.
Client: C. B. Fleet Co., Inc.
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Whlle in Europe, plck up an ugly European.

We can arrange your rendezvous with a
bug {or any other Volkswagen! in 40 cities
in 15 countries.

And that includes the handling of those
nasty details fike insurance, registration and

So all that's left for you to do is enjoy
the benefits of driving your own VW in
Europe. The low operating costs, for ex
ample. Or being able to go where tour
buses fear 1o tread. fAnd still be only a
stone’s throw away from one of Europe’s
5,000 VW Dealers.)

Then, after the tour's over, we'll arrange
to have your car sent back through some-
thing we coll TASP {Tourist Automobile
Shipping Program)

So you can keep on enjoying that ugly
European you picked up while in Europe

While in America.

e o = 1 -
Volkswagen of America, Tourist Denva 1
Dept. V-3, Englewood Cliffs, N.J. H
Please send me your illustrated brochure and a price list,

Naine
Address

_Chy_ - State 2lp

*I know the way home
with my eyes closed.”

Then you know the wiy 100 woll
3ecause driving an old familiar roule can make you
drowsy, even if you've had plenty of sleep.
1hal happens on your way heme
tos Thanksgiving, pull over, lake a break
and take lwo NoDoz®. i’} help you dtve home
with your eyes open,
NoDoz. No car should be without it

DD Bostol-Meens Co,

129
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‘What’s bad for the goose is bad for the gander.
x5

o %

The not so good old days.

Which twin has the girdle?
“My fly used to open
50 times aday.”
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' Art Director/Designer: Bob Matsumoto
130 Photographer: Henry Sandbank
Copywriter: Tom Dunsmuir
Agency: Doyle Dane Bernbach, Inc./L.A.
Client: Volkswagen

129

Art Director/Designer/Photographer/
Copywriter: No-Doz Creative Group
Agency: Ogilvy & Mather, Inc.

Client: Bristol-Myers

130

Art Director/Designer: Paul Jervis
Artist: Don Punchatz
Photographers: Stanford Smilow,
Tony Petrucelli

Copywriter: Bob Veder

Agency: DKG, Inc.

Client: Talon, Inc.
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Ghanans ramaRTION AL FROBUCTIONS
Pttty

or [g:/o’ Must u statlon run nething bat drivel to get more b rewint uin Lidte Mbidioroyed 1t svery bit us
hun ten prople to wateh? much ae hntelloctyals.

Do g9

ko
7] Ioul‘f‘
Lo e et

Granada says, no,

Tukv our fainous WBRLD IN ACTION series: “Bnd of
4 Revolutionwour speclul an mountadn guerillan anid
Regin Debray In Bollviu-- won Internutiona) prize
as woll wi number three apot amony Englund’s top-
ranked nhows.

The Demanstrution,” our funtastic show gn kng:

land's miliunt students, reachied almont seven million
homen (about half of Erigland’s total TV homex) and

At Granada, we try W muke televinlon that tickles
the intelllgenee Inntewd of lnnulting it Not "sorious”
prugramn that bore, nor “ight” programs thag sumts
Hut exelting televinien ghat blendn intelligent proe
wrsmming with u healthy umount of showmunship.

We have a whale lutof programs like theme for aule
Aml, If you must huve something with fiylog In It,
you'll be happy o know we huve & most debighttu}
apeclal un bees, Give us u eall

ranked sixth wmony Englami's top ten shows. Peapte GRANADA INTERNATIONA L PRODUCTIONS
Call v08-8488 1o Maw York.

9 Gotden Ryuare, Landon, W LUK + Tolophone. 6183540011 - {nbbe: Grnouin Lanon, sy write: BEW, 5008 frred, dow Yook 150ts

HANRDA TELYVIBINN OVASBEAS

Jesus. Moses, Buddhy and Mebammicd,
make room for L.Ron Hubburd.

And whe, you may ask,
is L. Ron jlubburd?
He's the iaventor of Scientology.
And what on earth is Scientology?
As best a3 we can tell, it's sort of
a new religion that jromises you. among ot her things,
a tife of the highest moral purpose,a genius 1Q, and total
freedomn from accidents.
Al where ordinary religions talk of an afterlife, Scien-
talogy offars you a heroic beforelife, In faet, several hervic

beforelives
T’!;\ere :'a\i‘f course, some controversy s to the legitimacy
. . 5 3 of these daims.
P < For exzmple, the English government has gone so faras
AdOlf llltlcr vs'Ta"ld NVICh to banist .. Ren from s shores. Enylund feels there's

something slightly unspiritual about the money lubba
earns {rom Scientology each year

We, Granadu, hive made it film about this man called
“The Shrinking World of L. Ron Hubbard.” We found
Hubburd to be one of the strangest people we've ever put
on film. Consequently, vur film a him {s most unusual
We think you and the peojile that tune into your station
will wateb it with utter fascination.

We also have other programs for sale that are less
strange hut no tess fascinating.

If you're interested. ghve us a call,

Who keows. it might leud to the discovery that in same
previous tife you were Confucius,

Gaonava prremALTIONAL TRODUCTIONS Granad:t Interaasional Productions
€a cas aase b Hrn Tanl L

131
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THE SPOR;EEVORD Take SIs big first annual Football FluencyTest.
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== T s Art Director/Designer: Stewart Birbrower
S AR Fivii L Photographers: Lynn St. John, Tasso Vendikos

Copywriter: Eric Weber
Agency: Papert, Koenig, Lois
Client: Granada International Productions

132
A | AV} Art Director/Designer: Bob Czernysz
~ Artists: Blake Hampton, William Mullins,
il , ;@'— James McMullan, Edward Sorel, Phil Hays,
- ¢ y 57> :;_,-j Rubinstein & Chanfer Studio

Copywriter: Richard Olmstead
Agency: Young & Rubicam, Inc.
Client: Sports Illustrated



eight million people
on welfare.

And the way fh'ngs
are going, your children
will be supporting thei

Originally, welfare was a become obsolete over the years.
solution to a problem. Today it'sa But we do more than show
problem in itself, the ugly side of welfare. Much of

it has reached the point the program is spent discussing
where, if a person is born on solutions to the problem.
welfare, he will probably die on “The Shame of Welfare" is
welfare. just one of 52 prime time specials

And ten years from now, Group W is presenting on its five
things could be worse, television stations this year.

That is why Group W's Urban We've undertaken this kind
America Unit prepared the 90 of programming because there

A former Police Chief rr;i\;nvutﬁ documentary, “The Sh: are a lot of péoblemsfacing this
A . of Welfare."” country. And we believe a broad-
in Reading, Pe““‘Y"m courageously exposed First, it clears up some caster's responsibility is to be part
one of the leading crooks in town: popular misconceptions. For of the solution.
Himself. instance, the majority of

Americans on welfare are not GROUP
black. They're white. ~
Then, the documentary
shows how the present system has St SA0ADCAS TG COMPANY

o

w

20000

qg A

i

squal in the eyes of the law.
about n the ayes of the cops?

aou

There are good
shouldn’t be dumped ocean.
There are even better ones why ' should.




oy is dylng of n skin coudition.
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133

Art Directors: Howard Benson, Joe Genova
Photographers: Peter Papadopolous, Lincoln
Center Library, Marlborough-Gerson Gallery,
Tony Petrucelli

Copywriters: Flora Goldenson, Neil Drossman
Agency: DKG, Inc.

Client: Westinghouse—Group W

134 DISTINCTIVE MERIT AWARD
Art Director/Designer: David Wiseltier
Photographer: Harold Krieger
Copywriter: Lew Sherwood

Agency: Daniel & Charles

Client: MacFadden Bartell Media

BT
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The dead-end kid.

Space-age kids.
Horse and buggy-age schools.

Theblood of Daniel Boone,
Davey Crockett,and Andrew
Jackson flows in this bay's
veins. But we've tagged

him aloser.

The decline and fall of the
American neighborhood.

The fire that destroyed
this building besg":rz in1947 s
: !

135



Renault
reluctantly
welcomes

Mo Maverick

137
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135

Art Director/Designer: Tom Gilday
Artist: Curilla & Assoc.
Photographer: Jan Czyrba
Copywriter: Jim Johnston

Agency: Griswold-Eshleman
Client: Addressograph Multigraph

136

Art Director/Designer: Dick Levy
Copywriter: Don McCaig

Agency: Gilbert Advertising Agency
Client: Renault, Inc.

137

Art Director/Designer: Jim Brown
Photographer: Allen Lieberman
Copywriter: Larry Levenson
Agency: Doyle Dane Bernbach, Inc.
Client: Volkswagen

s UNITED
|| STATES

It's ugly, but it gets you there.

@
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138

Art Director/Designer/Copywriter:
John Zukowski

Artist: Irving Itzkowitz

Agency: Campbell-Ewald

Client: Forbes Magazine

139

Art Director/Designer: Bob Roca
Photographer: Arnold Beckerman
Copywriter: Antoinette Bird
Agency: deGarmo, McCaffery Inc.
Client: Putnam Trust

140
Art Director/Artist: Bernie Eckstein
Copywriter: Dick Morgan

Agency: Dick Morgan Advertising, Inc.

Client: Restaurant Associates Industries, Inc.

Stock Exchange Transacnons
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The Maflas new numbers game.
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Art Director/Designer/Artist/Photographer:
Helmut Krone

Copywriter: Gene Case

Agency: Case and Krone Inc.

Client: Sportsworld Communications Corp.

142

Art Director: William Wurtzel

Designer: Irwin Sarason

Copywriters: Roger Proulx, Judy Andrulli, Sara Bragin
Agency: Lampert Agency Inc.

Photographer/Client: WABC

There’s no such thing as free love.

.

“H Putnam Trust

139
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Forbes: capitalist tool



140

41

i/ wi

accdntant

Tell hues that you want to get into the booming
resteurant business

Tell him that you want to buy not ane but at
leust three restaurant franchises, which wilk In-
clude an srea exciunive

“Tett him that you wani to be the boss and
although you know you can't be in three places
st once that's OK because you can hiro & man-
ager for asch store.

him that building and opening three

stores 18 goung 10 cost you at least $50,000 cash
immedialely and you're going 16 have lo taise
another $300,000 to $500,000 within several

years.

Tell hims that sales volume i company-op-
erated restaurants has averaged over 4 million
dollars a year during the past five years with a
store profit before taxes of 13%% to 15%.

Tell him that you're not talking ubout o
drive-in restaurant franchise. Peopla—office
workers. businessmen. students, shoppera
both downtown and in regional shoppng,
mails-alt walk in and sit down to eat. And
drink

Tell him that the franchisor is Restau-
rant Associstes Industries. that hot com.
pany In the food and lodging industry. The
compuny that conceived such uniqua res-
taurant concepts as The Four Seasons,
Brasserie. La Fonda del Sol, Charley O's
and Mamma Leone's.

Then take him 10 the best counter-
restaurant in New York City. Thats us:
Zum Zum. (Or in Boston,
Philadclphia or Dat-
las.} Buy him a Beer
from the barrel.
Hell Beer Qlight}
orDunkel{dark).

My First Jock.

How York, $eptermier 25 My hirst fock Rits the stands.

Show hien our 29 varieties of sausages, the
hanging ones and the ones on the metsl plates.
Show him our famous Zum Zum soups. Gur Hot
Kartoftalsalat Our girls. Their fast service And
the fast turnover menu of the blackboards

Unless he's been to Buvaria we guarantee
that he has never seen any place that even
comes close to Zum Zum.

Socome on. Contact us. We'll glve you more
ammunition to convince your accountant no
matter how skeptical he is.

Write o call our Director of Pranchisig.
1540 Broadway, New York, New York 10036
(212) 974-6700.

A diviason of Restoucant Asmciates Indusisses.

eh

Banke

This doctor has lost his licens

NEWSPAPER ADS

to practice.
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Our hidden camera found hi

in iws'egs.

o0 T,
M aid hinta visit R
Jwe e
thiritie estigator
people su "
o S
- Ch Eyns Wy But then By S

Tonight: The Medicine Men

EYEWITNESS NEWS

6:30 and 11:00 PM, WABC-TVD

129
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, The xecu ion is dlﬂereni,

but the concept is basically the same.

Both vehicles are very difficalt to
destruy.
However, the M-48 (at right) was

bult to withstand slightly meaner treat-

ment than the Vodvo 144 (at left v,

As 4 result, the M-48 weighs in at
88000 tbs. And For all its bu'k. carries
only three men—in extreme discomiort we
1ght add.

Tt busms two gallons to the mile and
won't g over 30 miles an hour.

It other words, it's a 1ank.

The Valvo. un the other hand, weighs
in at just 2.000 the. And for all its fack of
balk, carries five men—jn extreme comfort.

k gets substentiafly better gas mile-
ageand wiil go fast enough to aitract police
cars. Winch are faster bt not as strong.

Ju cther words. a Volvo is strong in
the way a tank 1 strong and hax strengths
where J tank hax weakueases.

Just how strong is & Volve?

You could sack eight Vobves. oue on
top of anether, wuhout disturbing the
Volvo un the bottom. That's a tetal of 10
tons. Six steel pillare, bosed for maximum
strength, suppaort the woof, (11%s jronic that
Detroit calls cars with no steel pitiars “hard-
tops.” when in reality they're azactly the
opposite.)

Each side of the Volvo body is made
from une solid piece of weel. There are no
weak puints because there ate no seams, In
other parts of the body, where seams occar.
8,000 spot welds fuse them together.

s this kined of eonatraction thal once
led Car & Driver Magarine to roake the fob
Inwing observation.

*....tha Volvo is passibly the toughest
vehicle anywhere this sids of the Aherdeen
Proving Grounds and there is & growing le-
gion of happy owners who will be glad to
verify the point.”

The Aberdeen Proving Grounds, inei-
dentally. ié where the Army tests tanks.

A Volve doess't seli-destruct in three yeors.

There is an gbvious ndvantage in own.
g a car that's built like a Voho, Onee it's
paid for, there’s 6till something left to own.,

A Volvo can help you fight off the m.
pulse that drives you into debt every few
years. Because by keeping it, you can begin
making payments to yoursell instead of the
finance cumpany.

Of course, if you're not interested in
adding money to your coffers, you can sel)
your Volw after three years. And delight
in how little you lose. =

Volvos depreciate a5 slowly (RAGERD)
asthey disintegrate, oo . . SO/

Santa Claus is dead.

Acronrobd Loy rbes 54,783 st yase wis (b Whosthat kappens, Wrea 1au botisr bape e 7
Jathas of oo
"Lant s was protey i o shaer et v siow omeugh i stop 135t Wi £k
i vt Lo b ch ity g H g Sring e woudights (nwt st poekiy
o Vo 70wt i o o W Irng n g n be e And Fking huve Thosd NS (308
[peiey 0 s 4y eve o 18 a4 g
o rokd 10 0 you o e o il St 4 200 o ot ggng o K 7ou 9 ooy
o0k &, i v 3 e han 1 3w sIRGRS AT,
Thnt 1 ot smponsibin, oy e Bes e
1 Sants Ciaus o sormmoody « r
T ot ot e e e v 10 rgted 19 sped B e o un kg e 100
12 ot o PG e, sl 20 porty NGTe 5 ornatbng 700 £an toke 2
oo e i pjfregsond
et she o o ety sy s
ot reats s ahen.
EA gy re i v e sty e b
A e 1o stsestaded Sata ot Sieps ul yarw yOu ey i ot hat ey v
trem Deresen e porked cacs Foght o o path Erevcmas vou M@b“
We want you fo live

143

Art Director: Sam Scali . 144
Photographer: Mike Cuesta

Copywriter: Edward A. McCabe

Agency: Scali, McCabe, Sloves, Inc.

Client: Volvo, Inc.

144 DISTINCTIVE MERIT AWARD
Art Director/Designer: Len Sirowitz
Photographer: Dick Richards
Copywriter: Hal Silverman

Agency: Doyle Dane Bernbach, Inc.
Client: Mobil

145

Art Director/Designer: Mike Tesch
Photographer: Jay Maisel
Copywriter: Elmer Skahan
Agency: Carl Ally Inc.

Client: Northeast Airlines

146

Art Director/Designer: Dick Levy
Photographer: Arnold Beckerman
Copywriter: Don McCaig

Agency: Gilbert Advertising Agency
Client: Georg Jensen

147

Art Director/Designer: Lee Epstein
Photographer: Dick Richards
Copywriter: James Lawson
Agency: Doyle Dane Bernbach, Inc.
Client: Olin
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If cleanliness is next to godhness then Bermuda
is very close to heaven.

On March 14,1969 Northeast Yellowbirds begin flying non-stop to Bermuda.
145

Will the persons who stole
our sign please bring pt back.

“Books are
dangerous.
I know what I'm
talking about.’

GEORG JENSEN. Sl
46 147
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9 y ome o
e angine 1 in the back, It gives the rear bou
w momings You 107t wheels much betrer sraction Now what covkd be mors
vour car and the go1 gouge reads Empry, Ler's 10y you make It intg town and the beautiful than tharh

148

‘Happy 215! Birthday, Johnny’

AF kast, we hope it's Fappy. Johnny's sirung od1 on “wpeed.
:nduncst eople take him €7 ahout 35. He's shooung "meth,” o
it 7¢ garted on pills: “dex=s.” “bennies.” He has 10 Lse a lirtke more
-ac dey o maintain the “hagh™ and avesd “crushing = Iy as though
tc =ere a<ar 1har's raced i mutor continuoly for & year. No won.
terne ocks fike he's ready@or 3 50,000 mile overhaul,

Yieu see. on “speed,” wu don't cal, you don't seep, you don't

149

Mo et seel
ing e e
Sarurtay night. the o hageng puns At

Daoes your baby sitter look better caming in, than you do go ng out®

fieeh you hare to pay ar” allention [0 s bealth .. besiuse v ool
0 up” all he time.
So whie you'e “up” on spesdd, 3our by Tum mwn, tme
raps all thezime about how, snce he's tirted “spredin . he a1l
living AT tis rate, he ray have lived hi lre beore b= react=s 22
For wxare facis abeut drugs, wrike foy fce cug bokkes ©:
National frsthtuic of Mental Health. By U0, Wash.. 3.C. 2013

ragha, 1t Tosasti i pnk vt Hin - 15 € o s
Do hare Born o Saekowty 2 e Fhistm ware. she ot thaw wiki< bk
By st IRt B 1oing pram eresims

What a little money can do at Ohrbach'’s.
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Art Director/Designer: Roy Grace
Photographer: Henry Sandbank
Copywriter: John Noble

Agency: Doyle Dane Bernbach, Inc.
Client: Volkswagen

149

Art Director/Designer: Kurt Haiman
Photographer: Alan Brooks
Copywriter: Richard Earle

Agency: Grey Advertising

Client: National Institute of Mental Health

150

Art Director: Charles Piccirillo
Photographer: James Moore
Copywriter: Frada Sklar Wallach
Agency: Doyle Dane Bernbach, Inc.
Client: Ohrbachs

151

Art Director: Paul Collins

Designer: Peter Tomasello

Artist: Ken Maryanski

Copywriters: Russ Byrnes, Ray Welch
Agency: Van Christo Associates
Client: Pilgrim Press

THE SAME SEX
This book is about homosexuality.
This book wouldn't have been published a generation ago.
This book is a volume of essays, edited by Ralph W. Weltge,
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152

Art Director/Designer/Artist:

Stavros Cosmopulos

Copywriters: Scott Miller, Jay Hill

Agency: Hill Holiday Connors Cosmopulos Inc.
Client: Brigham's

at

this s
Brlgpam’s.

Worship
is sundae

&
(. s LY

Rutghanis

candidly written by sex researchers, behaviorists, lawyers, and
homosexuals themselves.

|_APilgrim Press edition now playing at your favorite bookstore.
151

152
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Bach never wrote a sonata
for woofer and tweeter.

In those days, a loudspeaker was someone who
didn't speak softly. A stylus was an instrument
used for writing. And a record was a list you made
of people who owed you money.

Now it's not that we're knocking Twentieth Cen-
tury technology. It's just that most everything
nowadays is pre-recorded. From the television
you watch, to the three-second delay in radio
. broadcasts, to your stereo.

i So every once in a while it's nice to hear some-
thing live for a change.

We can't bring back Bach. But we can bring you Peter Pears and Benjamin
Britten. Performing Britten's songs and those of Schubert and Schumann.
And if we may blcw our own horn, they're coming to America just to per-
form at Hunter. Not once, but for two great concerts.

For more information check our other ad in this section. Or call us at 535-
5350. Or write us at 635 Park Avenue. Or show up the morning of the concert.
We leave 5% of the box office unsold until then.

Come and hear brilliant music at Hunter. You can stamp your feet, laugh and
cry at the music, yell “Bravo" until your throat hurts, and applaud until your
hands go numb. No woofer or tweeter can make that statement.

Hunter

The lively concert hall

If you call Bruno’s,
and somebody answers “yeth}

itisn’t Bruno’s.

Bruno. Of Brunc’s Institute of Hairdressing.
366-4242

154

“Just because a guy
wants to be a hairdresser

doesn’t mean he’s a fag™*

*Bruno. Of Bruno’s Institute of Hairdressing.
366-4242

155

Jim Brown makes love to

Raquel Welch in the movie
that exceeds the wildest
dreams of Abraham Lincoln.

In the April Pageant Sheilah Graham takes
yvou behind the scrzen of the most sensational
interracial love story ever filmed. Read what
America’s black and white sex symbols really
felt for each other This is the real photo-story,
the one you won’t get in the movie magazines.

Read it along with 19 other fascinating
articles including Jne on a new wonder drug
that has cured arthritis but is banned by the
FDA. Allin the April Pageant. Now on sale.

PAGEANT

THE MAGAZINE THAT READS PEOPLE

156
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Art Director/Designer: Michael Uris
Artist: Stan Mack

Copywriter: Jane Talcott

Agency: William Altman Adv. Agency
Client: Hunter College Concert Bureau

154

Art Director/Designer: Dave Wiseltier
Copywriter: Lew Sherwood

Agency: Daniel & Charles

Client: Bruno's

Bangles

ANTIQUE JEWFLRY REPRODL 108
7 WEST 38 STREET. NEW VOR 10010 W1 76085
CHARLOTTE/LOS ANGELFS

157

with locks to go?

That's right, ma'am, we're the only piace that defivers antique reproductions of bangles — so here,
take them white they're hot. In golden and silver finish, $3-$10 retail. New brochure availabie

155

Art Director/Designer: Dave Wiseltier
Copywriter: Lew Sherwood

Agency: Daniel & Charles

Client: Bruno's

156

Art Director/Designer: Ted McNeil
Artist: John Dedolchow
Copywriter: Jon Connolly

Agency: Daniel & Charles

Client: MacFadden Bartell Media
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157

Art Director/Designer: Richard Trask
Artist: Ewald Brewer

Photographer: Sid Mehring
Copywriter: Bruce Brown

Agency: Don Wise & Co., Inc.

Client: S. Freirich, Inc.

158

Art Director/Designer/Artist:
Richard E. Manzo

Copywriter: Richard N. Hughes
Agency: WPIX Inc.

Client: WPIX TV

e Bl Bird

Boy~

A child’s tale of
Thanksgiving.
Presented by
TopperToys.
11:00 AM Friday
WPIX TV

®

158
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Art Director: Ted McNeil
Designer: John Dedolchow
Copywriter: Jon Connolly

Agency: Daniel & Charles

Client: MacFadden Bartell Media

160

Art Director/Designer: David Wiseltier
Copywriter: Lew Sherwood

Agency: Daniel & Charles

Client: Bruno's

161

Art Director: Ted McNeil
Designer: John Dedolchow
Copywriter: Jon Connolly
Agency: Daniel & Charles

Client: MacFadden Bartell Media

162

Art Director/Designer: Ivan Liberman
Copywriter: Sandi Butchkiss

Agency: Young & Rubicam, Inc.
Client: 3M Co./Scotchgard

163

Art Director/Designer/Artist: Bob Watkins
Copywriters: Bob Watkins, Ron Armstrong
Agency: Batten, Barton, Durstin, and Osborne
Client: Pacific Telephone

164

Art Director/Designer/Artist: Dolores Gudzin
Copywriter: Dorothy Brodine

Agency/Client: National Broadcasting
Company

Marrying a virgin
these days is something.
Divorcing one
is really something.

According to Dr. Marie Robinson, an
incredible 4097 of all married women are frigid.
(Many of them might as well be virgins.) In the
April Pageant she probes the causes of frigidity
and outlines scientifically how the unfulfilled
woman can be freed for her own and her
husband’s greater happiness.

You canread thisand 19 other revealing articles
including one on how to avoid bankrupting
liability suits. Now in the April Pageant,

Now on sale. , ‘
g PAGEANT

THE MAGAZINE THAT READS PEOPLE

159

“Pll teach you how to make money,
not other guys”*

*Bruno. Of Bruno’s Institute of Hairdressing.
366-4242

160
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I don't have anything
against negroes.

[ think every man should
oW one.

Understandably, some Negroes answer this
kind of ugly white racism with ugly black racism.
In the March Pageant, Jackie Robinson predicts

acial holocaust unless we end this vicious cycle.
You can also read why an eminent psychiatrist
believes “Some married people should have love
affairs,” plus Keefe Braselle on TV’s backstage
morals and 20 other articles on everything from
how to handle a crisis to Science and Medicine.
Allin the March Pageant. Now on sale.

PAGEANT

THE MAGAZINE THAT READS PEOPLE

Get a stain on permanent press and it's ruined. But Scotchgard Brand Dual Action® Fabric protector with soil release saves.

162

Ahchoo! e

: .

Exploring new theatrical forms
and ideas-tonight: NAME OF PROGRAM.
00 PM TONIGHT NBC COLOR CHANNEL 0

Pcific Telephone.

We're here to help.

163 164
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Jell-O believes you've taken
“enough lamps in yourlife.

THAT'S WHY WE'VE INVENTED

| ANEW CREAMIER PUDDING.
THE CREAMIEST YOU'VE EVER
COOKED.

. Jel-0 just hscovered a naw king ~ e g
Vv of Treaminess you've ney \\ y
tasted in 8 oudding adifs
a secret we're paterting). S A JELLC
\ New Jell-0 Pudding & Ple F 1t 9 \ S~
"R 15 %C Creamy ii torgives. T "'.:::,':‘
N mistakes. Overcook it, under- =
\ ok it, even interrupt =
/ v <00king by taking it off the heat.
i You'l stitt ge1 a creanmy, smoott’ =
H uading And practically no r
i SLGrch ng or aot-sticking, either. ot
Try rew Jelh-O Pudding ..anc -
\ stop taking your fumps

166

LET ZANE GREY TAKE YOU OUT OF THE WORLD YOURE IN

165

\ Zane firey ok st s e iy ot sl O gomne gud Thoy rv che P st Mt of 17 Perpic Sagr
r'd — iy e Vy* e Weners iy Arman Ao and Wild Horve Mens
LR e

e Teom i the Piana Indione the

o arretem) baruios, onen mors don Lt

20 Lo it g Aded Yo . sl
t \he o Farve

bom wthin 4
e T yas e o1 e i e

Ao e e v wthe
Zoae Erey Loy e bt I s 10
bt ottt
et g o ey ik
B Sendke brinry or aftrr T

e b e b e o S A e
« vati .“ eyt gTl e Ay eposs e eyt
T T eng e i e RN e e

wuu«um.-—m-\w het S e ey s o b oters
T dneperat weare fu b get our ety Hedos 4t
arpi See. Armom A aes, an! Wl s
- et e
wuly WaLren s AR v oL s 0
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Art Director: J. Michael Davison
Designer: Carol Tabak

Artist: Dennis Johnson

Sopywriters: Margot Manley, Jan Zwiren
Agency/Client: John Wanamaker

166 DISTINCTIVE MERIT AWARD

Art Director/Designer: Bob Steigelman
Photographer: Lynn St. john
Copywriter: Alvin Hampel

Agency: Young & Rubicam, Inc.

Client: General Foods

Wa open the biggost crowd-pleasor in our history tomorrow. Gathor the

gang and head 1o your nearest Wanamaker store for great 108th Anniversary
Sale Savings. All stores open avery night this woeek, Monday thiough Friday

167

Art Director/Designer: Jerry Whitley
Photographer: Bert Brandt
Copywriter: Leonard Reiss

Agency: Schwab, Beatty & Porter, Inc.
Client: Walter J. Black, Inc.

168

Art Director: J. Michael Davison
Designer: Carol Tabak

Artist: Carol Gangemi
Copywriter: Al Van Dine
Agency/Client: john Wanamaker

168

169
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169

Art Director: Royston Evans
Designer: Carol Taback
Artist: Dennis Johnson
Copywriter: Carol Shamonsky
Client: John Wanamaker
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170

Art Director: Royston Evans
Designer: Lynne Evans

Artists: Royston and Lynne Evans
Copywriter: Megan Evans

Client: The May Co.

171

Art Director: Royston Evans
Designer: Carol Taback
Artist: Dennis Johnson
Copywriter: Jan Zwiren
Client: John Wanamaker

172

Art Director/Designer: Jack Parker
Artist: Eugenie Groh

Copywriter: Wayne Carley

Client: T. Eaton Co. Ltd.

173

Art Director: Royston Evans
Designer: Lynne Evans

Artists: Royston and Lynne Evans
Copywriter: Lillian Laughlin
Client: The May Co.

174

Art Director/Copywriter: Alden F. Schutte
Designer/Artist: Nancy Jo Smith

Agency: Rich Advertising Co., Inc.

Client: Seneca Mall

So proudly we hail Ohig's Neil A
Armsirong, Col. Edward E. Aldnn I1.
and Lt Col Michael Collins, the thou,
sands who are the non-fhghs person-
nel of this mussion, all astroncts; and
the millions of people of all the na-
hons through the dges who contrib-
uled 10 this magnilicent mosment in
mankind's hustory TWIL A

170

e

x

Off THOSE WrO DONT. THE EARLY EURD WITH FASHION ON MIS MING HAS THE PLUMPEST SELECTION IN TOWN AT HIS FEE)

171
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FAABEL MITD SUNSHINE VMG AT EATONE

172

Our Chvistmas resent 10 you Sarta Armving tormonow Now.26th at 7 PM Dont mess the fum. =< 275 72474

174

173
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175

Art Director/Designer: Rollin Binzer
Artist: Milton Glaser

Copywriters: Allan Katz, Howard Krakow
Agency: Hurvis, Binzer & Churchill, Inc.
Client: Sporisman's Park

176 MEDAL AWARD

Art Director/Designer: Thomas Tawa
Artist: Charles White III

Copywriter: Thomas Hansen
Agency: Edward H. Weiss & Company

Client: General American Transportation Corp.

177

Art Director/Designer: Jack Parker
Artist: Eugenie Groh

Copywriter: Vida Watson

Client: T.Eaton Co. Ltd.

178 DISTINCTIVE MERIT AWARD

Art Director/Designer/Artist: Arnold Varga
Copywriters: James Spark, Nancy Haust,

Al Van Dine

Client: Joseph Horne Co.

Sportsman's Park

175

176

177

The vanishing American.

———

ONI DOITAN

GATX
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Thhe v st thewas xou e

ey sbunsid you change shape
i am L faev®
fithng, the it will ok » god

W w1 e oot g,
e yemrs o ot for that?
e

Sowhst* We'n not o pommon store
B Now. othing wuts” That's different Joseph Horne Co.
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179

Art Director: Richard Voehl
Designer/Artist: Karen Ramsey
Copywriters: Alan Saperstein, Barry Kaplan
Agency: Wyse Advertising

Client: United Jewish Appeal

180

Art Director/Designer: Bob Czernysz

Artists: Rubinstein & Chanfer Studio, Edward
Sorel, James McMullan, William Mullins
Photographer: Tomas McCarthy

Copywriter: Richard Olmstead

Client: Sports Illustrated

The
One-Second

iufaus S nay Wa« framng  education
.and yob‘ lov MI vm

st Yot
= mmgarrisxmmsu wevew;sﬂandbmmnm
s et g Iere sanewwar Justasdescly  Jewisn homeland To
Vo canany cior aevnmretriyng theone  build and stall mspwals a\u

v 5 lﬂ'iv M1, g ”& second war fought agast snpr  chaues for 1he lhausanosv::g

L erigranes
11 e of eradk mm:mst

The cease fire The
st year ey Next War.

il mﬂem the harcezpoed
ang me

%e o vw»n,, o (ounss

e ]

E e W DA B M

Iumu,-ﬁwiy ey areable o bt

oorder guards il welim

tours “aids A case lra thal SHE 11/ v
clams ves can | be caled 2 sumvngu
06A5e e AMI!D“_’HMJ‘IM!
DSHOQ

Anc woar thore © S 2

o m?};“’m”““"‘i%mmmm ¢
community name. " We hear you, lsrael
Give to the Israel commu name.

179

War and Peace.

Thisis Israel today.
Long after winning the 6-Day
War, the people of lIsrael must
face thetears, the fatigue and the
frustrationof battle. Renewedwar
has been promised.'We will fight
to the last man. the Arabs have
said, and Arab snipers and sabo-
teurs strengthen that promise
every time an lsraeli soldier is
shot down or an lIsraeli school
bus is destroyed by a land mine.
All Israel's energy. resources.
money and young men and wo-
men must be spent defending
against this constant battle. And
s0 help for the human dilemmas
her people face must come from

somewhere else From you

Help for thousands upon thou-
sands of immigrants whose ar-
rival in Israel requires vast funds
for housing. language and voca-
tional training

Help for the sick, the handi-
capped and the aged.

Help for the young who need
education but cannot begin to
learn without classrooms. and
most important, teachers.

These needs have historically
been met by people who care.
Jointhe United Jewish Appeal in
answering a call for help.

We hear you,israel.
community name.

Give to the Israel Emergency Fund.
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Sports Illustrated
announces a whole new ball game.
The nsme of the gamc 1 Now-IreMakes- More - Sense- Than-Ever-ToScll: Sam tnrue atmosphere of cxotement color and blovd-heat drama Only
s reach mere quwomens for ems mones Read the rew rudes. We

Weth-Sports. Under the old fules. costs abways went up $o we deaded ta e
make them go down. Same great op-wak Sporn THastrated sucbence  thank yos Tl want tn plav ball 1 §11vs the hotacss game in town.

=4

Vou reach six more Shea Seadrums. A of January 1, cor airculation You et in foelens. At the sam time, we are redswmy oose com per thous-
il b ap M0 210 To s mulaomt Thae's a grenwth of 756,000 copies in aod by 2°. Sports ustrand was dready effciont Owr new rate cat
saper-cficient

You're
never too old
to learn anew field.

2ly three yents maker i

~

.l 2 Augus 1 > =
ADVINTURES  HogEx " % LWhax thelr%:cér? flgrs;‘hemik? s Sre==
i : THE SPORTSWORD
= PUZZLE

WHAT SDOQT
ENT AL

SUPEP,K'D‘ %.. -
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.. Sometimes
it’s a welcome wagon.

You wouldn't go in there for a million bucks.
A cop does it for a lot Jess.

You try hiding betind it.

181
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The 11thcommandment:
Thou shalt make a profit.

#ayhe you should give your son 2 guitar
instead of  college education.

t took a beautiful indonesian girt
S years to grow this beard.

NEWSPAPER ADS 147

H it weren't for him,
kids would probably get more toys.

Forvn caphsintma oo it vk

1f pro soccer had a little more violence,_
it might not be a*15,000,000 loser.

Coaventions are avital source
of inside information

and new business contacts.

Forbes:capitaiist tool

181 DISTINCTIVE MERIT AWARD

Art Directors: Jim Markle, Dick Posan
Designer: Jim Markle

Artists: Curilla & Assoc., Gene Silverton,
Bruce Bendelow

Photographers: Jim Nugent, Howard LeVant,
Mike Ditlove

Copywriters: Joan Kriikku, Ken Tinman
Agency: Griswold-Eshleman Company
Client: Motorola

In thwee hours
every woman at the party will hate her.

S o et fors apatt et

182

Art Directors/Designers: Jon Guliner,
Aurelio Sica

Artist: Louis Glanzman

Photographers: Dan Rubin, Dick Richards,
Peter Papadopolous, Alan Brooks
Copywriters: Neil Quinn, Joann Mond,

John Farris

Agency: Campbell-Ewald

Client: Forbes Magazine
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183

Art Director/Designer: Bob Kuperman
Photographers: Harold Kreiger, David Langley,
Joe Toto

Copywriter: Hal Silverman

Agency: Doyle Dane Bernbach, Inc.

Client: Mobil Oil Corporation

184

Art Director: Charles Piccirillo
Photographers: James Moore,
Francesco Scavullo

Copywriter: Frada Sklar Wallach
Agency: Doyle Dane Bernbach, Inc.
Client: Ohrbachs

MEMORY OF
,f(\( 000 AMERICAN
»\/r{u £D FOR NOTHI

The most dangerous defect

26,320 people will be fraveling a fiftie slower
intoday’s cars. T -

Here, at a time of remembrance. ssour  The lucky occupants wilt get a scare  Somepeoplesim)
monument to the monumental folly of  and go thie the infunating process of to »magme
automobile dnvers Dead i a massacre hlhng out alf the msurance forms, getting  Yet we're asking you to imagie n every
that has taken 1.700 000 fves siwce 1900, repair estmates, and putting their cars  tme you get into your car (If that sounds
and continues unabated today up in 2 body shop for a few days mortid, 1t's nothing compared ta the pos.

Thnk about it The body countof Ament They also won't get to where they were  sible aiternatve ) wmma cer-
cans wited in action n alt of Amenca's nF in such a hurry tain amount of fear, there's no
wars since 1775 stands at 638.000. And in Al

dpn'thave theguts

At 60 mphwhat if that car
should stop?

69 short years, motorsts have surpassed
that stunnng figure by over a mudfion,
meArz women and chidren.

i of

the other nchpoom'dyouns people reason to do any of the things that can
the

will be dead (or washing they were dead)
It doesn't have to happen fo you

g
But your protection won'tstartuntityou  do save live:

reahze thet it can happen to you That. in

other personal passession Y
Like the simple act of keaping a rag m

Viotently dead fess than a second, your car can be turned
Agomzingly dead into a smoking hulk of broken glass and  the car for cteanmg your windows and
- And for what? twisted steel headhgms {' | never even saw him,

For the sake of an extra martin?
For the thrill of passing a car on a biind
curve at 67 mites an hour?
To save 15 seconds by 1umpnng a h;h(’
fore this year 1s over, one out

That men with acetylene torches ma)
havemrmmwﬂeomﬂsout of it

That flashing red hghts and waring
sw%ns can come for you Or yours

y officer ™)

Ang having your brakes checked regu
larly, and replacing womn tires And doing
all the other Iittle lhmgs you know about

a“youcher&(ymnhle or thews, and don't

cars in this country wiit be involved in ar youvwenbem;m theirs) can be kst in m‘rmmmm?
accudent ! that single instan! Please drive safely
Mobil
We want you fo live. & o

It

wouldn't be
Christmas
without you.

Mobil

W wans Yo s
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That's Mary-Anre, the Libranan?

tch out for that new kid i the Maii Room.

What a litdle money can do at Ohrbach's.

Did you ever meet your husband's secretary?

Do you hate your best friend?

Are vou afraid to have your boyfriend meet your roommate?

Wikat a lttle money can do ot Ohrbmch’s. What a little maney can do st Olrbacks,

+ g that make' s bk shmolutcly raenhung For your buyfrend's whe. coome to Obrback's tan.
troduced R 07 Yons ncver cxm hum again Burshedsd o can she affond them when uhe hoa toware an Wath lock aad & it help from 1, you may fose 8
She's gas closcs Tull of thoee tamocent Tittle moth.  apartment with you? Esay, Obrhach's. rommate amd gain 8 mother m las

What a little money can do at Ohrbach’s.

184
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Art Director/Designer: Lee Epstein
Photographers: Dick Richards,

Henry Sandbank

Copywriters: Hal Silverman, Fred Udall
Agency: Doyle Dane Bernbach, Inc.
Client: Polaroid

186

Art Directors: Robert Stewart, James Whicker
Photographers: Reid Miles, Claude Chassagne,
Bob Huntzinger

Copywriters: Warren Pfaff, Ted Speck

Agency: ]. Walter Thompson Company

Client: Pan American World Airways, Inc.

The last word
from Polaroid.

185

Now Polaroid takes

Polaroid
annources a
new generation
of cameras.

Cameras that beep and buzz

tor tell you the instant your picture is perfectly developed.

the next step.

Color for $2995'

. l/
Electronic flash camera.

Stops action at | 1000 second. A never runs ot of bulbs.

- i tome om0
e e s 0
s s g

e et aie A pous The Model 360,
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|
Top aslice of melon |
with a dollop |
of Cool Whip?®

Make a face in it |
with raisins. |

oot e e e

Cool Whip non-dairy topping comes already whipped and ready to serve,
but tastes like you went to s whole lot of trouble.

ocoiate Mowrss_

/

chocolate ice cream.
Top with Coo! Whip?
Add chocolate cookies
for ears and chocolate
bits for eyes and nose.

Coo! Whip non-dairy topping comes already whipped and ready to serve,
but tastes like you went to a whole lot of trouble.

A very small prece of
pound cake topped
withe huge helping of
Cool Whip®.

e S T T T

Cool Whip non-dairy topping comes alrescy whipped end ready to serve,
t tastes like you went to a wt ole lot of trouble.

Cool Whip non-dairy topping comes already whipped and ready to serve,
but tastes like you went to ¢ whofe ot of trouble.

S

Pile Cool Whip® a3 high
a3 it will go on pistechio
ice cream Trim wil
helf ¢ maraschino cherry

chocolate cake. and red sprinkles.

\\

Cool Whip non-dairy topping comes slready whipped and ready to serve,
but tastes like you went to a whole lot of trouble.

= — —
T =
_/ Devilr Undoing
| - I ——
[ 1 N o i
! ¢ i N ! l
| (I e |
I v el
: 2!
: » —\ ,
# |
: Cut s square :
of chocolate cake
] horizontelly and put I
{ ) Coo! Whip" i between I
== telayen.
I = : 1
e et R L — s b ]
Cool Whip non-dairy topping comes alresdy whipped and resdy to serve,
but tastes like you went to s whole lot of trouble

Cool Whip non-dairy topping comes already whipped and ready Id serve, J

Blend o few drops
of red food coloring
wnto Cool Whip*

Put on top of
strawberry ice cream.

A dish of
applesauce with ot
of Cool Whip*

on top.

7, Y

[

i =
Cool Whip non-dairy topping comes already whipped and ready to serve,
but testes hike you went to a whole ot of trouble.

|
| ‘ L F=e
l

= _F
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Heinz pickles
will not
besilenced.

-

§?§

crunchy

Thebig
noise
in pickles.

188

Noise

NEWSPAPER ADS 153

itaround.

Heard any 3
good pickles inthe

Heard

lately? best homes.

187

Art Director/Designer: Phillip Snyder
Artist: Shelly Sachs

Copywriter: Kathy Mandry

Agency: Benton & Bowles, Inc.
Client: General Foods Corporation

188

Art Director/Designer: Dennis Bruce
Photographer: Normunds Berzins
Copywriter: Martin Myers

Agency: MacLaren Advtg. Co. Lid.
Client: H.J. Heinz Co. of Canada Ltd.
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POLAROID CORPORATION PRESENTS LEONARD BERNSTEIN
CONDUCTING THE NEW YORK PHILHARMONIC
YOUNG PEOPLE'S CONCERT. I
(TURNED ON) SUNDAY, MARCH 30, 1969/4:00-5:00 P.M.
CBS TELEVISION /CHANNEL 5, BOSTON.

189

Art Director/Designer: Herbert Rogalski
Artist: Kris Murphy

Photographer: Michael Peirce
Copywriter: Joseph Bottaro

Client: Polaroid

190

Art Director: Elmer F. Sanzari
Designer/Artist: Irving Glaser
Photographer: Sigrid Owen
Copywriter: Dennis Coleman

Agency: Dodge & Delano, Inc.

Client: Heublein, Inc./Smirnoft Vodka

191

Art Director/Designer: Roy Grace
Artist: A Good Studio
Photographer: Henry Sandbank
Copywriter: John Noble

Agency: Doyle Dane Bernbach, Inc.
Client: Volkswagen

189
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GUENA W 1A

The words are those of the great American

"M poet, Cart Sandburg. The sentiments are

thase that belong in the hearss of all men. '
Is out hope that someday the words and tbe

Garmeat Workens' Union.

Y AN B0 §EST(MoNI0)
DICTENDA VAL ESPIITY
QUL BECENDIADELCIELO|
COMO I OMAY RETOSG |

AN 13z |

SOLNE KL

i, look through your
ind an ILGWL label and saip
it from one of your garments.

195

3
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192

Art Director/Designer: Marvin Rich
Copywriter: Len Alaria

Agency: McCann-Erickson, Inc.
Client: San Francisco Police Dept.

193 DISTINCTIVE MERIT AWARD
Art Director/Designer: Primo Angeli
Photographer: Lars Speyer

194

Art Director/Designer: Timothy Bent
Photographer: Ken Heyman/Meridian
Copywriter: Martin Solow

Agency: Solow/Wexton, Inc.

Client: ILGWU

195

Art Director: Ivan Debel
Designer/Artist: Christoph Blumrich
Copywriter: Joel Blattstein

Agency: deKrig Advertising Studio
Client: Harper’s Magazine

MACAZINE DECEVBER 1967
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S e it i
Beekman Theatre December 8

196

In Germany,
Wimpys are
devoured by
Hamburgers
and Frankfurters

alike.

BEGINNING OCTOBER 5TH, GIRLS WITHOUT BRASSIERES ADMITTED FREE
EVERY SUNDAY AT THE ELECTRIC CIRCUS, SAINT MARKS PLACE. EAST VILLAGE.

THE ELEGTRIC CIRGUS

198

197
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Art Director: Ed Brodkin
Designer: Eva Simonet

Agency: Diener-Hauser-Greenthal
Client: Cinema V

197

Art Director: Joe Schindelman
Photographer: Alan Dolgins
Copywriter: Edward A. McCabe
Agency: Scali, McCabe, Sloves, Inc.
Client: Wimpy International, Inc.

in Kenya, they devouara
fair share of Wimpys. Hopefully
before a lion arrives fo- his.

199

198

Art Director/Designer/Photographer:

Thom Williams
Artist: Tomi Ungerer
Agency/Client: Electric Circus

199

Art Director: Joe Schindelman
Photographer: Alan Dolgins
Copywriter: Jerry Silverman
Agency: Scali, McCabe, Sloves, Inc.
Client: Wimpy International, Inc.

200

POSTERS

200 DISTINCTIVE MERIT AWARD
Art Director/Designer: Kurt Haiman
Photographer: Alan Brooks
Copywriter: Richard Earle

Agency: Grey Advertising

159

Client: National Institute of Mental Health
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201

Ar! Director/Designer: Helmut Krone
Photographer: Dick Stone

Agency: Case and Krone Inc.

Client: Sportsworld Communications Corp.

202

Art Director: Joe Schindelman
Photographer: Alan Dolgins
Copywriter: Jerry Silverman
Agency: Scali, McCabe, Sloves, Inc.
Client: Wimpy International, Inc.

203

Art Director/Designer/Artist:

Bruce Withers

Agency: Bruce Withers Graphic Design Inc.
Client: IBM Office Products Division

204 DISTINCTIVE MERIT AWARD
Art Director/Designer/Copywriter:
Thom Williams

Artist: Tomi Ungerer
Agency/Client: Electric Circus

201

202

203
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It took Mayor Lindsay
Jhyearsto convince the
politicianstoputona
4th platoon.

Before you beat the
crooks,you have to beat
the system.

Vote for Mayor Lindsay It's the second toughest job in America.

Mayor Lindsay added
more rock, more people,
more classics, more

protection, more operas,
more pools, more pop.

never
sounded so good.

Yote fior Mayor Lindsxy lt's the second toughest job in America.

When the landlords
raised the rent,
Mayor Lindsay
lowered the boom.

“Vote for Mayor Lindaay It's the second toughest job in America.

Mayor Lindsay
has given New York
additional jobs.
s only fair you
help him keep his.

Vote for Mayor Lindesy It's the second toughest job in America.

Mayor Lindsay was
being practical when he
introduced half fares
for senior citizens.

Afterall, his job can
age any man overnight.

Vote for Mayor Lindsay It the second toughest job in America.

busisbroughtoyou
is toyou
by Mayor -
__Amanwho'sbee

nthe hot seat too many
times toignore the
sufferings of others.

Mayor Lindsay reduced
the deadly sulfur dioxide
in ourair by 30%.

That’s 100% more than
any mayordid forusin
the past.

Vote for Mayor Lindsay. It's the second toughest job in America.
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205

Art Director/Designer: Edward Bianchi
Copywriter: Judah Alper

Agency: Young & Rubicam, Inc.

Client: Lindsay Mayoralty Campaign

206

Art Director/Designer: Bob Watkins
Artists: Joe Bommarito, Bill Coppock
Copywriters: Bob Watkins, Hal Riney
Agency: Batten, Barton, Durstin and
Osborne/S.F.

Client: Pacific Telephone

Best seller
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Advertising Art
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207 MEDAL AWARD

Art Director/Designer/Artist: Andy Langer
Photographer: Robert Freson

Copywriter: Camille Larghi

Agency: Doyle Dane Bernbach, Inc.

Client: Jamaica Tourist Board

208

Art Director/Designer: Charles Torosian
Photographer: Arthur Beck

Copywriter: Bettina Schwimmer
Agency: Edward H. Weiss & Co.

Client: Thomas J. Lipton Co.

209

Art Director: Bob Kuperman
Photographer: Phillip Leonian
Copywriter: Irwin Warren

Agency: Doyle Dane Bernbach, Inc.
Client: New York Racing Association
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208

Take your wifeto
anoff Broadway show. [

What muak ot saghbeed M b they Just gt camed ). ""9

e ¥ - T

Wk certamly“hat's ) purtol i, atthe trach 1 > buie s om
Bt sy ' e ores coomng Kroontnay

dothing thermch Wue verdthe  Salumdey®
ot chonmeathe T

~ 10 ihe s shonmphived
Ductor s bspen amdTrdan  romp s fun st Aquedt itom
o bt okt Ladi v, Maruh (h hiuagh May 314

el bviag ¢ md gad o

o e o o bl a2 201080
Let us enter tam you.
Belmont Parks Aqueduct
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You talk so much your voice is _ch_anging.
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In a few weeks this striped bass
will die ot water poisoning.

In a few decades your grandchild
may die the same way.

ucgrawHLL §
ATIONS

21
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210

Art Director/Designer: Bob McDonald
Photographer: Phillip Leonian
Copywriter: William Rindfuss
Agency: Young & Rubicam, Inc.
Client: General Dynamics Corp.

211

Art Director/Designer: Joe Phair
Photographer: Monte Casazza
Gopywriter: Arthur X. Tuohy
Agency: Ketchum, MacLeod & Grove
Client: McGraw-Hill Inc.

212

Art Director/Designer: Ernie Smith
Photographer: Ira Cohen

Copywriter: Sarah Brown

Agency: Stuart Williams Associates Inc.
Client: A. H. Robins Company

Repoise MALEATE (BUTAPERAZINE MALEATE) |
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213

Art Director/Designer/Artist: Andy Langer
Photographer: Robert Freson

Copywriter: Camille Larghi

Agency: Doyle Dane Bernbach, Inc.

Client: Jamaica Tourist Board

214

Art Director/Designer/Artist: Andy Langer
Photographer: Robert Freson

Copywriter: Camille Larghi

Agency: Doyle Dane Bernbach, Inc.

Client: Jamaica Tourist Board

215

Art Director/Designer/Artist: Andy Langer
Photographer: Robert Freson

Copywriter: Camille Larghi

Agency: Doyle Dane Bernbach, Inc.

Client: Jamaica Tourist Board

216

Art Director: Willy Fleckhaus
Photographer: Pim Fonteijn
Client: Kodak Aktiengesellschaft
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217

Art Director/Designer: Ernie Smith
Photographer: Ira Cohen

Copywriter: Sarah Brown

Agency: Stuart Williams Associates Inc.
Client: A. H. Robins Company

218

Art Director: Willy Fleckhaus
Photographer: Walter Blau

Client: Kodak Aktiengesellschaft -,

219

Art Director/Designer/Photographer:
Henry Wolf

Copywriter: Steve Herz

Agency: Trahey/Wolf Advertising, Inc.
Client: Ogden

220

Art Director: Willy Fleckhaus

Photographers: Hans Lechner, Sven Andersson
Client: Kodak Aktiengesellschaft

MALEATE (BUTAPERAZINE MALEATE)

THROBINS can give you another choice, chronic schizophrenics another chance
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221

222
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221

Art Director/Designer/Artist: Henry Wolf
Copywriter: Jane Trahey

Agency; Trahey/Wolf Advertising, Inc.
Client: Olivetti-Underwood

s

Atteasttalkto cac
To communicate i the beginning of underst

222

Art Director: Jerry Siano
Designer/Artist: Jacqui Morgan
Copywriter: Diane Leety Dunn

Agency: N. W. Ayer & Son, Inc.

Client: De Beers Consolidated Mines, Ltd.

”:n-.:-, (Y54

ADVERTISING ART 175

223

Art Director: Ray Litzenberger
Artist: Jean-Michel Folon
Copywriter: Richard Golden
Agency: N. W. Ayer & Son, Inc.
Client: American Telephone &
Telegraph Co., Inc.
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224

Art Director/Designer: Robert Cole
Artist: Murray Tinkelman
Copywriter: Leane Clark

Agency: Benton & Bowles, Inc.
Client: Allied Chemical Corporation

225

Art Director: Tom Ladyga o
Designer: Don Trousdell . . Em &
Artists: Janie Wright, Christy Sheels,

Warren Weber 224

Phoiographer: Jan Czyrba

Copywriter: Doug McClatchey

Agency: Griswold-Eshleman

Client: Penton Publishing

226

Art Director/Designer/Artist: Arnold Varga
Copywriter: Tony Wake

Client: John Wanamaker
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INDUSTRY WEEK BRINGS YO

225

226



178

227 DISTINCTIVE MERIT AWARD

Art Director/Designer/Artist: Arnold Varga
Copywriter: Al Van Dine

Client: Joseph Horne Co.

229

Art Director/Designer/Artist: Henry Wolf
Copywriter: Steve Herz

Agency: Trahey/Wolf Advertising, Inc.
Client: Ogden

230

Art Director/Designer: Stephen Phillips
Photographer: Carl Fischer

Copywriter: Stanley Bendetson

Agency: Young & Rubicam, Inc.

Client: Cluett, Peabody & Co.

227
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|

reading,
'riting
and
‘rithmetic
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231
Art Director/Designer: Bob Czernysz
Artist: Phil Hays

Copywriter: Richard Olmsted
Agency: Young & Rubicam, Inc.
Client: Sports illustrated

232

Art Director/Designer: Lee Epstein
Photographer: Henry Sandbank
Copywriter: Hal Silverman
Agency: Doyle Dane Bernbach, Inc.
Client: Polaroid

233

Art Director/Designer: Bernie Zlotnick
Artist: Vin Guilliani

Photographer: Phil Marco

Copywriter: Stanley Bendetson
Agency: Young & Rubicam, Inc.

Client: Cluett, Peabody & Co., Inc.
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232

233
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234

Art Director/Designer: Jack McKee
Artist: John Larrecq

Copywriter: Patrick McInroy

Agency: Dancer-Fitzgerald-Sample, Inc.
Client: Interstate Brands Corp.

235

Art Director/Designer: David Wiseltier
Photographer: Harold Kreiger
Copywriter: Lew Sherwood

Agency: Daniel & Charles

Client: Macfadden Bartell Media

236

Art Director: Joan Niborg
Designers: Joan Niborg, Henry Quell
Artist: Charles Santori

Copywriter: Jeremiah Harmon
Agency: Young & Rubicam, Inc.
Client: Eastern Air Lines, Inc.

237

Art Director: Joan Niborg
Designers: Joan Niborg, Henry Quell
Artist: Charles Santori

Copywriter: Jeremiah Harmon
Agency: Young & Rubicam, Inc.
Client: Eastern Air Lines, Inc.
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0ld World Breadwich
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Bavarian Pumpernickel

235

Dutch Dill

Honey Krushed Wheat
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ADVERTISING ART

We can jet 963000 Ibs.of auto parts South. Tonight.

in Ne 621-8858,
N EASTERN
Alr Frelght

We can jet 849000 Ibs. of dresses
Nprth.Tonight.

Or Bowen, Ortropical

fah.

“Th a Eastern has mors et
other e, W'l delvee yourcangs tomorrow b Beton, New York:

Phuladeljhus, Lousnviie, 5t. Lovss, Charlotte or Atlanta.
One o cal eseveo space o the it vou mant. Truck
" v w y

183
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This nian, born of mikdie clnss parcnts, had oy hare and a

= L e e L e Ll 0y red

ki) Bropous. e eatiest dnfreducnily, voTKed with Fis hancs and was bated by e
atabiishinert i cventally maevited HiTn, T learm nore ahout Fim Sttend Senior Surday
Skt Chax st by o s 1 Prsshiree Rosd United Methodist Chisreh mt 5250 AM.

238

Cume to Cox’s
and feel comfuriable
LS

We knaw, we know.
Just ahout the time vou
ot really mml‘umable/
with the od Cox's,
we changed it
There should be a
hall of tame for fine
old shoes, wetired after
their millienth footste;
For thirty vear old rudios
with tubes that glow arange
in the buc<. For venerable overstufied chairs
that sag vhere father bulges and bulge where father sags.
For lifelor g sewing machines. fruzzled favorite books,
ancient, unstoppable clocks, paunehy olil purses that were
stitched together not long a}ler they invented mones
and storer so familiar vou know where the floor oards ereak.
Ol friencs are best—until you want a more stylish shoe.
FM on the rudio. zig-zag stitehes for your sewing.
s 2 purse to matel vour new hat. Or a store
that has 1l the good uld things plus some new ones,

ighter. more cheerful. more enjoyuble su rroundings.
It's like a new baok by an old faverite author.
Get the bast of buth worlds Come in and enjoy the new
Cox's. Then—when nobudy is looking—get used to it.

239
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Art Director: Don Trousdell
Designers: Don Trousdell, Ron Mabey
Artist: Warren Weber

Copywriter: Mabey/Trousdell

Client: Jim Hess

240

239

Art Director/Designer/Artist: Arnold Varga
Copywriter: Al Van Dine

Client: Cox's
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240

Art Director: Alexander Mohtares
Artist: Saul Steinberg

Agency: Chirurg & Cairns, Inc.
Client: The New Yorker

THE NEW YORKER
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186

THE NEW"YORKER

242
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241

Art Director/Designer: Norman Tanen
Artist: Robert Ziering

Copywriter: David Saslaw

Agency: Doyle Dane Bernbach, Inc.
Client: Burlington

242 DISTINCTIVE MERIT AWARD
Art Director: Alexander Mohtares
Artist: Saul Steinberg

Agency: Chirurg & Cairns, Inc.
Client: The New Yorker

243

Art Director/Designer: Herb Lubalin
Artists: Lubalin, Smith, Carnase, Inc.
Photographer: Hugh Bell
Copywriter: Byron Barclay
Agency/Client: Zebra Associates
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244

Art Director: Leonard H. Siennick
Designer/Photographer: George Tscherny
Copywriter: Thomas F. Gavin Jr.

Client: General Dynamics

245
Art Director/Designer/Copywriter: Bill Page
Photographer/Client: Beh Barclay

246 DISTINCTIVE MERIT AWARD
Art Director: Tony Russell
Photographer/Client: Phillip Leonian
Copywriter: Edith Leonian

Agency: Russell & Hinrichs, Inc.

247

Art Director/Designer: Peter Coutroulis
Photographer: Victor Skrebneski
Copywriter: Howard Krakow

Agency: Hurvis, Binzer & Churchill, Inc.

248
Art Director: Chad Hall
Client: Christa Peters

is buigingiceit many miles, the continants some Tt inches. Earth, sun and
moon, withthei combined gravitaional pul, keep the coeans.
inconstastmovement. Tidal bulges cross the ooeans at M
approact=ng 1,000 miles an hour. The aceans literally rock as the moon
rnakes it caily trip around the earth.

General Bynamios. Working in the ocean environment nearly 70 years.

244

See Bob Rarclay's lightbox. See how it shines. Call Valerie to see some more. Cak 8834151, See Valerie run.

245
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PHILLIP LEONIAN MOVES. HIS NEW STUDIO IS AT 170 AIFTH AVENUE NEW YORK THE NUMBER IS YU 9-7670.

246

248

CommuerAsteng). The uarmmon comes

247
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Complete Editorial Unit
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ABMK' 162  nas nic pamicta urzeczen lat dziecifinych, kisdy w okresie Swigt

albo w dniu imienin otwieralc si¢ pakunki — takic male lub duze
oczom ukazywal si¢ wspanialy éwiat ofowianych tolnierzy, koni na biegunach, pajacow,
klockéw, misiow... Zarowno wiedy, jak i dzisiaj nie jest wazne, czy zabawka jest kosztowna czy
tania, nabyta w sklepic czy wykonana domowym sposobem, jak na przyklad lalka
2 galgankéw (oczy namalowane kredka) albo byk ze szpulki — bo wszystkie jednaky posiadaja
sile wzbudzania Jziecigeej radoéci. Na nasigpnych stronicach prezentujemy wybér
ro2notci 2djgtych 2 polek nowojorskiej firmy F.A.O. Schwarz, najwickszego i najstarszego
w Stanach sklepu zabawkarskicgo. Niektdre, jak chotby widoczne powyzej lupy,
zaprojektowano z wyraina mwila o celach dydaktyczaych, wiskszod jednak wylgcznic dla
roarywki. Ale i rozrywka ksztalci, wzbogacajac wyobrafni¢ dziecka i zapoznajge je
2 otaczajygcym $wiatem. Lalki, oczywiscic, od niepami¢tnych czasow stanowla najulubiefiszg
zabawke dziewczgt, i pod tym wzgledem nic sig chyba nie zmicnilo, mimo it dzisiejsze
lalki potrafiy .mowi¢" i ,chodzié™. Znacznic wigkszych postgpow techniczno-motoryzacyjuych
dokonano w $wiecic zabawek chlopigeych, kiore sy niemal tak nowoczesne jak
naglowki jutrzejszych gazet. Nie zeaczy to jednak, fc dzisicjsze dzieci s3 szczgfliwsze nit
byli ich dziadkowie bawigcy si¢ .staromodnymi~ klockami, ponicwaz magia
zabawek - przeobrazajagca uludg w rzeczywistosé — jest ponadczasowa.

Zdjecia: Dovid Attie
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Art Director/Picture Editor: Lee Battaglia
Designer: Joseph Morgan

Photographer: David Attie

Editor: John Jacobs

Publisher/Agency: U.S. Information Agency
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Art Director/Designer/Photographer:
Lawrence Zink

Publisher: Franciscan Fathers
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Art Director/Designer: Herb Lubalin
Artist: Pablo Picasso

Agency: Lubalin, Smith, Carnase, Inc.
Publisher: Avant Garde

252

Art Director/Designer: Al Greenberg
Photographer: Alan Kaplan

Copywriter: Ron Alexander

Publisher: Esquire, Inc./Gentlemen's Quarterly
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Art Director/Designer: Al Greenberg
Photographer: Alan Kaplan

Copywriter: Ron Alexander

Publisher: Esquire, Inc./Gentlemen'’s Quarterly
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254

Art Director/Designer: Herb Lubalin
Artist: Pablo Picasso

Agency: Lubalin, Smith, Carnase
Publisher: Avant Garde

255

Art Director: Roger Schoening

Designer: Gregory Chislovsky
Artist/Photographer: Alen Macweeney
Copywriter: Robin Watt

Publisher: Condé Nast Publications, Inc./
Mademoiselle Magazine

256

Art Director: William Cadge
Designer: Bob Ciano
Photographer: Harold Krieger
Publisher: Redbook Magazine
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MILULE'S NEXT WORD:

christmounine

s just baginning 1o Bt It may 31art i sarnes! lomorrow
Or next week You can t reatly avaid t--even in this
turbulent year of questions and controversy and change
Suddeniy something—a tall Lightsirung tree a
a carol trom
chiudhood maybe a windawlul of toys, or & partytul of
Inends—will tngger 1 Chrstmashine All the exciiemant and
anbicipation and hope ot Christmas,
Wha would want it any other way?

255

ALEN MacWEENEY
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COLLECTOR'S CHOICE
baubles and beade, o

hion

I your cionet. AL M, from thi sop Plas
besces fopes in lime, urquoise. ilac

and orenge. Each, about 38, A Tour-tieved
girdte of turgucise plastic disks, sbout

6,50 An orange ¢isk bert. aboit 3 Al by
Richelicw Threa coloriul ropes. about $30
for all tiree. By SanvAngelo Wide plastic
Beaded bet in wrange snd Wruoiee,

aboul $25 By Miew 41 N The coll bracetet is
Burplo and yalluw, ebow $15 By Richeliay
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Um es genau zu sugen
Diese Strumpte
kosten 240 Mark
Teurer geht ¢s
dberhaupt nicht mehr
sie sind allerdings
auch dic schonsten
die wir je salen!
Silbergewirk
mit Silberornamenten
rankt sich den
Konigswep™ des
fraulichen Charmes
hinauf. mit
Pailletien geschmickt
Valentino erfund
was Madchen
von morgen brauchen
das Bein-Kleid.
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Art Director: Willy Fleckhaus
Photographer: Frank Horvat

Publisher:

=
o
N

Redaktion twen

Art Director: Willy Fleckhaus

Photographer: Tassilo Trost
Publisher: Redaktion twen

262 MEDAL AWARD

261

262

Art Director: Willy Fleckhaus
Art Director: Willy Fleckhaus
Photographer: Erich Hartmann
Publisher: Redaktion twen

Art Director: Willy Fleckhaus
Photographer: Erich Hartmann

Photographer: Hans Feurer
Publisher: Redaktion twen
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264

Redaktion twen

Publisher:
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265

Art Director: Bea Feitler
Designers: Bea Feitler, Ruth Ansel
Publisher: Harper's Bazaar

266 DISTINCTIVE MERIT AWARD

Art Director: Ruth Ansel

Designers: Ruth Ansel, Bea Feitler

Photographer: Alberto Rizzo

Publisher: Harper's Bazaar N

267

Art Director: Willy Fleckhaus
Artist: Tom Wesselmann
Photographer: Charlotte March
Publisher: Redaktion twen

268

Art Director/Designer: Robert B. Clive
Photographers: Howell Conant, Greene-Eula
Publisher: Life Magazine
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NOTES ON
THE NEW SNOBBERY
OF SOAP
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E

+ Das S;;or}t-vaikoi:
Ihr neues
Mini-Kleid

267
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269

Art Director/Designer/Photographer:
William Cadge

Publisher: Redbook Magazine

270

Art Director: William Cadge
Designer: Bob Ciano
Photographer: Phil Marco
Publisher: Redbook Magazine

271

Art Director/Designer: Al Greenberg
Photographer: Alan Kaplan

Copywriter: Ron Alexander

Publisher: Esquire, Inc./Gentlemen’s Quarterly

272

Art Director/Designer: Einar Vinje
Artist: Donna M. Brown
Copywriter: Stuart Gilman
Publisher: McGill Reporter

273

Art Director/Designer: Al Greenberg

Artist: Marilyn Hoffner

Copywriter: Ron Alexander

Publisher: Esquire, Inc./Gentlemen’s Quarterly
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THE
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274

Art Director/Designer: Bruce A. McIntosh
Photographer: Robert Randolph
Publisher: The New Journal

275

Art Director/Designer: Bruce A. McIntosh
Photographer: Herman Hong

Publisher: The New Journal

276 DISTINCTIVE MERIT AWARD

Art Director/Designer: Al Greenberg
Photographer: Leonard Nones

Copywriter: Idabelle Schiefer

Publisher: Esquire, Inc./Gentlemen's Quarterly

277 ——

by doriho ¢ et an Kevoeh o

Art Director/Designer: Al Greenberg
Photographer: Alan Kaplan

Copywriter: Ron Alexander

Publisher: Esquire, Inc./Gentlemen's Quarterly
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TIME

New faces for $50 and under

The watch you now own

70 doubt serves You well a3 8 timokeeper
but may be a tis (0o dressy

for waehends in the country 0 100 sporty
for canar at the Top of the Tows:.
Gond-kooking ve! inaapensive watches
ate now on hand for ust such occasions.
For that extre tirve on your hands.

why 0! build 8 watch wardrobe?

o
Vantage stainless stoal by Hamition
fag markers in red, sweep second hand,
fiaxible matal band; $35.
Skin diver's watch,
Caravelle by Bulova, in stainiess siel,
has & soating bare! for gauging
e under water; $30.
Automatie wateeproo! calendar walch
by Enicar is completaly siaintess stee!; 889.
Blua faced. stalntess sioat
waterproo! watch by Wyier: $40.
Goldentone digital watch by Schiaparelii
shows data. hour and minutes in three windows:
sitvered face, stee back: $33.
Round tortolse-faced watch in golden oval
3

golden nautica) watch by John Wei

for Desting has unusual rope
100ped band and sweeo second hand. 840
Polished stainiess sioal calendar
watch has perforated strap: Commodore A
by Watnaver: $50
Etectronic watch by Shettinid

has large sctipt numerats

and a sweep second hand; $40.
Goldentore square-faced watch

with Aoman numerals i3 by Old England: $30.
At jowsiry and department

atores throughout the country.

Weite for ntores naarast you

selling apacific watches
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278
Art Director/Designer: Herb Lubalin

Artists/Agency: Lubalin, Smith, Carnase, Inc.

Publisher: Avant Garde

279

Art Director/Designer: Herb Lubalin
Artist: Milton Glaser

Agency: Lubalin, Smith, Carnase, Inc.
Publisher: Avant Garde

280

Art Director/Designer: George N. Soppelsa
Photographer: Norman Rothschild
Publisher: Ziff-Davis Publishing Co./
Popular Photography

BEASTS IN LOVE o
THREE POEMS BY D H. AWR ZNCETHE‘E

F

279

AN EDITORIAL
STATEMENT BY
NOBEL LAUREATE
GEORGE WALD

The elephant, the huge old beast,
15 slow to mate;

he finds & female. they show no haste,
they walt

lor the rympathy in 1heir vast shy bearts
slowly, slowly to rouse

26 they loiter along the river-beds
aad drink and browse

and dash in pasic theough the brake
of forest with the herd,

and ilesp In massive slience, and wake
together, without 8 word.

8o elowly the great hot elephant hearts
grow full of desire,

and the great beasts mate In secret at Last,
hlding their fire.

Oldest they are and the wisest of beasts
0 they know at leat

how 1e walt tor the lonellest of feasts.
tor the full repast.

They do not smatch, they do not tear;
thelr mastive blood

moves as the moon-tides, near, more near,
1 they touch in flood.
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By NOHMAH FOT-!SH!LD
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matcrialy that aitl up W @ comfortable
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fitm for nwst of my shomtmg | have
motung agairy Hackssnd-~ham. | per-
sonally think §i b 8 dificren sns difficull
medium. Even teouge | acvasl donc
L work b8 blsh-axc-wnide (oo
yean, i go it B dark-

rom occavonall 1o @ube prish.
But | find that Zolo- in 8 om nafural
form of caprewicr. Adter #L e=oept for
thowe Bl s who ans: compeeisly ook

Hind, the hues of natuz aflect our dails
Iaes n direct s soesetimes in subtle
ways. In oedirary spcech. you hews

ahers. Slopping st a el kght can savz
your lite al an imicrecaon, amd heing ia
the black brtcm) of 8 the red meam

wtmtic smapawter prers coke for th
mme rcawn. Afier all S does want he
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ANATOMY OFAFRICA

O1d as time, new

as today—the spirited
shapes and patterna
of Africa’s creative
cralismen -preserve
traditions in design
that have itresisiible
appeat 1o modern
Americans. Among
the most splendid—
and penishable—of
adornments are the
tragile grass neck-
laces of the women
of Timbuktu (v Malt,
The one wotn here

is from the collection
ol Ambassador

8nd Mes. Moussa Leo
Keila of Mali. >>>

As.infashion

EDITORIAL SECTION OR INSERT 209

281

Art Direclor/Designer: George N. Soppelsa
Photographer: Paul Paree

Publisher: Ziff-Davis Fublishing Co./
Popular Photography

282

Art Director/Designer: Thomas Huestis
Photographer: Art Kane

Publisher: Venture Magazine

283

Art Director/Designer/Photographer:
Thomas Huestis

Publisher: Venture Magazine
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284

Art Director: Bernard Owett

Designers: Victoria Cero, Michael Jackson
Artist/Photographer:

Art Center College of Design Students
Copywriter: Lorna Gustafson

Agency: ]. Walter Thompson Company
Client: Salvation Army

285

Art Director: Kenneth R. Deardoff

Designers: Jules Maidoff, Kenneth R. Deardoff
Photographer: Thom Lafferty

Copywriter: Michael O'Donoghue

Publisher: Grove Press/Evergreen Review

v wovewosaz e Ty New Pork Eimes  ccenonn xbensamen:

“A new commandment I give unto you. That ye love one another? jorn xm:e

284

odvectsement

Chestmasime.
A fon through the world time of
cclebration A glictering
cansel vame

Becawse of the Army thereare
and the cld oties

Fox alf men are one 1 che
spurtof Chrst

Phil Voncent Garner Eé‘

ko tsoment

“Theee are woenen on the utssde of hfe
Woitliout money, with latle bope, Exise-
1 ehens chere 1 o aie wasking, or no
one who canes makes a woman hand

And lomely

Women's | adge beings these women
back mude liwag by brmgme them
together Thev umle for the fist tme
w4 long twnc They hear thew own
Luaghsee. Is nie to be alwe
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Binders Keepers
by Evergreen Crattsmanship Editor Michae! O'Oonoghue
Photographs by Tom Laterty

285
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286

Art Director/Designer: William Hopkins
Photographer: Paul Fusco

Publisher: Cowles Communications, Inc./
Look Magazine

287 MEDAL AWARD

Art Director/Designer: Allen Hurlburt

Artist: Norman Rockwell

Photographers: Marvin Newman,

Fred ]. Maroon, Douglas Jones, Steve Schapiro,
Charles Harbutt, Michael A. Vaccaro,

Richard Avedon, Peter Turner, NBC,

Paul Fusco, Thomas R. Koeniges, Joel Baldwin,
Gilbert, Ken Heyman, James J. Robertson,

Art Kane, Bob Adelman, James H. Karales,
Richard Saunders, Irving Penn, Stanley Tretick,
Dan McCoy, Mark Riboud, NASA

Publisher: Cowles Communications, Inc./
Look Magazine

i

cAhance to“Begin
“IThe“Highest
“Humanc Adventure

BEYOND SURVIVAL

A Planet
washed by
cool

mysteries
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288

Art Director: William Hopkins

Designer: Philip Sykes

Photographer: Richard Noble

Publisher: Cowles Communications, Inc./
Look Magazine

289

Art Director: John Vogler

Designers: John Vogler, Richard Davis
Photographer: Richard Davis
Publisher: Life Magazine
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290 DISTINCTIVE MERIT AWARD

Art Director/Designer: William Hopkins
Photographer: Art Kane

Publisher: Cowles Communications, Inc./
Look Magazine

291

Art Director/Designer: William Hopkins
Artist: Kim Whitesides

Publisher: Cowles Communications, Inc./
Look Magazine
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292

Art Director/Designer: Michael Gross
Photographer: Bud Lee

Copywriter: Alice Turner

Publisher: Hearst Publications, Inc./Eye
Magazine

293 DISTINCTIVE MERIT AWARD
Art Director: Bea Feitler
Designers: Bea Feitler, Ruth Ansel
Photographer: Hiro

Publisher: Harper's Bazaar
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captused light: »
Medite ranean-inspired omeides,
color, earm, vibrant

and sen blessed,

comet newly

alive A bright,

believsble beauty.
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BECEMZER
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294

Art Director/Designer: William Hopkins
Photographer: Art Kane

Publisher: Cowles Communications, Inc./
Look Magazine

295

Art Directors: Anthony Oliveto,

Pasquale Del Vecchio

Artist: Seymour Chwast

Publisher: The McCall Publishing Co./McCall's
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AL MACGRAW

THE MAKING OF A STAR

296

296 297

Art Directors: Bernard Quint, Anthony Oliveto Art Director: William Cadge
Photographer: Art Kane Designer: Carveth Kramer
Publisher: The McCall Publishing Co./McCall's Artist: Guy Billout

Publisher: Redbook Magazine
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298 MEDAL AWARD

Art Direclor: Bea Feitler
Designers: Bea Feitler, Ruth Ansel
Photographer: Alberto Rizzo
Publisher: Harper's Bazaar

298A MEDAL AWARD

Art Director: Ruth Ansel

Designers: Ruth Ansel, Bea Feitler

Photographer: Hiro

Publisher: Harper's Bazaar %
SHOPPING
WHAT
SPORT!

298
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they were now
entering the reaims
of the marvelious”

299

Art Director/Designer: William Hopkins
Photographer: Burk Uzzle

Publisher: Cowles Communications, Inc./
Look Magazine

300

Art Directors: William Hopkins, Neil Shakery
Designer: Neil Shakery

Publisher: Cowles Communications, Inc./
Look Magazine
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A REDBOOK GUIDE TO KITCHEN RANGES s
'NEW MODELS, NEW FEATURES, NEW WAYS TO COOK

¥
§M

The kifchen i often cailed the heert of the home—and tha range
the heart of the kilcnen. Whether 8 new range & in your imme-
duale tuturr o1 merely & Gistant hope, of it you're just POL happ:
with your presant umt the niormation i 1113 Secton will heip yo
make 3 wrke selechion Nt will sult your parbcular needs

Tha nea-model (anges aie different both in looks and per-
formance from the oid ones It you pxpect 1 And anly the tea:
fures of the atoves you grew up with or learned 10 use (% an
aparimant, you have some surgrses in store, Renges 1oday
T i PR Gy vn and

ome whiie (hey 4G thefr (oba The new ranges are aveiianly in
number of colors. and Many ore designed 30 that with the
hargn of 8 panel 1Nl you €an Dland them 1o sult your own
sécor. Theve niew modals come i & variety of sizes and (ypes
10/t a) usual—and many unvsusi—space requirements
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Marcn 31,1969 BACKGROUND REPORT Section 11

Europe’s New Look

by Clyde Farnsworth
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303

Art Director: William Cadge
Designer/Artist: Barbara Nessim
Publisher: Redbook Magazine

304

Art Director/Designer: Dick Zimmerman
Artist: Oliver Williams

Copywriters: Graham Fisher, Ralphe White
Publisher: The Saturday Evening Post
Company/Status Magazine

305

Art Director: Jerry C. Demoney

Designer: Joe Sinclair

Artist: Arnold Varga

Photographers: Kwalian, Keystone, AP, UPI,
Publifoto, Culver, Soufoto, Lawson,

Aarup, PIX, Sanders, Weiss-Guillumette, Falk
Copywriter: Clyde Farnsworth

Publisher: The New York Times/Book and
Educational Division
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Japan and India
by Robert Trumbult
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The Ghettos Today

Text by David K. Shipler
‘ Tliustrated by Robert Weaver
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306 307

Art Director: Jerry C. Demoney

Designer: Joe Sinclair

Artist: Robert Weaver

Copywriter: David K. Shipler

Publisher: The New York Times/Book and
Educational Division

Art Director: Jerry C. Demoney

Designer: Joe Sinclair

Artist: Arno Sternglass

Photographers: Polumbaum, Satow, Bonner,
AP, Wideworld, Glinn, Cartier-Bresson, Singh,
Black Star, UPI, Miller, Holton

Copywriter: Robert Trumbull

Publisher: The New York Times/Book and
Educational Division

308

Art Director: Michael Gross
Designer: Tina Rossner
Photographer: Peter Hujar
Copywriter: Jan Hodenfield

Agency: Head, Hand

Publisher: Straight Arrow Publishing
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309

309 DISTINCTIVE MERIT AWARD

Art Director/Designer: Al Greenberg
Photographer: Alan Kaplan

Copywriter: Ron Alexander

Publisher: Esquire, Inc./Gentlemen’s Quarterly

310

Art Director/Designer: William Hopkins
Artist: Daniel Schwartz

Publisher: Cowles Communications, Inc./
Look Magazine
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I the most dramatic account

of a crime since “in Cold Blood.”

two Now York reparters with
exciusive access to secret pofice
tiles retrace the story of the murders
of Janice Wylie and Emily Hoffert.
and the sirange attermath
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10t demunatiate thell suppor
of the el nghts movement. That
same cloudiess Wednesday, two
Foung wamen were murdered At

eral vacant vescs n the buck and recalied + phone
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By Bernard Lefkowitz and Kenneth G. Gross
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= N THE NEXT ISSUE, “The Accussd.” A detective
fins & photograph f & hiand girl in the weller of
S o Negro suspect—ond decides he I the murdersr.
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311

Art Director/Designer: William Hopkins
Artist: Robert Grossman

Publisher: Cowles Communications, Inc./
Look Magazine

312

Art Director/Designer: Herb Lubalin
Artists: Lubalin, Smith, Carnase
Photographer: Gunter Rambow
Agency: Lubalin, Smith, Carnase, Inc.
Publisher: Avant Garde

313

Art Director/Designer: Herb Lubalin

Artist: Etienne Delessert AR ARy
Agency: Lubalin, Smith, Carnase, Inc.

Publisher: Avant Garde TH E

314

Art Director/Designer: Herb Lubalin PO\/\/ER
Artists: Lubalin, Smith, Carnase PEOPI_E
Photographer: Wilton S. Tifft e
Agency: Lubalin, Smith, Carnase, Inc. Chawmen.

Publisher: Avant Garde et of s

-
-
REP. L MENDEL RIVERS. ! @'
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311
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President ond Chairmon
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MELVIN LAIRD
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315

Art Director/Designer: Herb Lubalin
Artists: Lubalin, Smith, Carnase
Photographer: Leonard Freed
Agency: Lubalin, Smith, Carnase, Inc.
Publisher: Avant Garde

316

Art Director/Designer: Herb Lubalin
Artists: Lubalin, Smith, Carnase
Photographer: Thomas Weir

Agency: Lubalin, Smith, Carnase, Inc.
Publisher: Avant Garde

317

Art Director: David Moore
Designers: Dorothy Fall, Bob Banks,

Joseph Morgan, David Moore li%%“n[n_
Artist: Paul Salmon s
Picture Editor: Lee Battaglia

Editor: John Jacobs

Publisher/Agency: U.S. Information Agency/
America Illustrated Magazine
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318

318

Art Director/Designer/Artist: Andrew Kner
Copywriter: Martin Fox

Publisher: R. C. Publications/Print Magazine

319

Art Director/Designer: Einar Vinje

Artists: Donna M. Brown, Rick Schreiter
Photographer: Chris Payne

Copywriters: Harry E. Thomas, Stuart Gilman
Publisher: McGill Reporter

THIRTIETH ANNIVERBARY YEAR
JULVIAUGU‘T l
PRINT XXV
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320

Art Director/Designer: Herb Lubalin
Artist: Pablo Picasso

Agency: Lubalin, Smith, Carnase, Inc.
Publisher: Avant Garde

321

Art Director: David Moore

Designers: Dorothy Fall, Bob Banks,

Joseph Morgan, David Moore

Artists: George Giusti, Charles Addams
Picture Editor: Lee Battaglia
Publisher/Agency: U.S. Information Agency/
America I[llustrated Magazine

320

AI//4NT

'fo

o]

THIS SPECIAL ISSUE OFAVANTGARDE
IS DEVOTED ENTIRELY TO ONE SU
JECT:ASERIES OF EROTIC GRAVURES
OR ENGRAVINGS, BY PABLO PICASSO,
THE PREEMINENT ARTIST OF OUR TIME
THEY ARE INTENDED TO STAND AS
PICASSO HIMSELF HAS SAID, AS AN
ABIDING CELEBRATION OF LIFE 1
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322

Art Director/Designer: William Hopkins
Photographer: Pete Turner

Publisher: Cowles Communications, Inc./
Look Magazine

323

Art Director: John Gerbino

Designers: Bea Feitler, Ruth Ansel
Photographer: Hiro

Publisher: Hearst Publications/ Harper's
Bazaar

324

Art Director: David Moore
Designer/Photographer: Henry Wolf

Editor: John Jacobs

Publisher/Agency: U.S. Information Agency/
America Illustrated Magazine

‘ 325

} Art Directors: Bernard Quint, Anthony Oliveto

| Photographer: Les Carron

| Publisher: The McCall Publishing Co./McCall's
Magazine

Medical
breakthrough

SURGERY
ON
THE UNBORN

Prevents defects
cuts infant deaths
may alter sex

| AMERICA
THE
BEAUTIFUL?

How we destroy it
What we can shili save
Why time s short

TOM
JONES

He sings.
He sweals
He turns
women on

322

CHRISTMAS:
88
PAGES OF
IGHTNING
IDEAS THAT
VIBRATE
\ WITH
BEXCITEMENT

LET

SHINE
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ZABANKI

ZABAWKI 168 2 nas fic pamigta Urzeceen las dziecinnysh. wiedy w okresie Swigt

albo w dniu Imicnin otwicrato si¢ pakunki — takic male lub duke — i wéwezas
oczom ukazywal si¢ wspanialy éwiat olowianych 2olnierzy, kot na bicgunach, pajacaw,
klockow, misiow... Zamowno wtedy. jak i deistaj nic jest wazne. czy zabswka jest kasziowna ¢zy
tania, nabyla w sklepic czy wykonana domowym sposobem. jak na przyklad lalka
2 galgankow {oczy namalowane kredka) albo bak zc szpulki — bo wazystkic jednaka posiadajy
sil¢ wzbudzanis dzieckeej radodci. Na nastepnych stromicach prezentujemy wybér
rétnodu 2djetych z palek nowojorskicj firmy F.A.Q. Schwarz, najwickszego i najstarszcgo
w Stanach sklepu zubawkarskiego. Nickidre, jak chochy widoczic powyisj lupy,
zapeojektowano z wyraing myily o celach dydaktyeznych, wighszoié jednak wylgczaic dla
rozrywki. Ale i rozrywka kszlalci, webogacajge wyohrainic dziccka i zmpoznajgc je
2 otaczajacym ‘winte. Lalkl, oczywitcic, od nicpamigtnych czaséw stanowig najulubictiszy
zabawke dziewezal i 2od tym wzgledem nic si¢ chyba nie zmieniio, mimo i duzisicjsze
lalkd potrafig .mowié~ 1 .chodzi¢”. Znscznic wigkszych postepiw techniczno-motoryzacyjnych

onano w swiccie zabawek chlopigeych, ktore sg niemal tak nowoczesne jak
naglowki jutrzcjszych zazet. Nic znaczy to yednak, 2¢ drisiejsee duieci sy saczetliwsze nix
byli ih dziadkowle bawiacy we .staromodnymi* klockami. ponicwa? magia
zabawek — przeobrazajaca ulude w rzeczywistod¢ — jest ponadczasowa

2digcia: Daved Athe
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PRICE $1

THE MAGAZINE FOR MEN

n avant-

See page 142

326 DISTINCTIVE MERIT AWARD
Art Director/Designer: George Lois
Photographer: Carl Fischer

Agency: Lois Holland Callaway Inc.
Client: Esquire Magazine

328

Art Director/Designer: Robert Hallock
Photographers: Chuck Nicklin, Jr.,
Douglas Faulkner

Publisher: Local One, Amalgamated
Lithographers of America/Lithopinion

329

Art Director/Designer: Eric Gluckman

Artist: Gene Calogero

Publisher: Technology Communication, Inc./
Innovation

330 !
Art Director/Designer: Alex Macleod i
Artist: TDF Artists Ltd.

Publisher: Stimulus Publishing Co. Ltd.
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331

Art Director/Designer: Alex Macleod

Artists: Will Davies, Roger Hill, Alex Macleod
Photographers: Tim Saunders, Arnaud Maggs
Copywriter: W. R. Dalgleish

Publisher: Abitibi Paper Co. Ltd.

332

Art Director/Designer: Kelsey Murphy
Photographers: Kelsey Murphy, Ben Larobee
Copywriter: Clark C. Abt

Publisher: Abt Associates Inc.

333

Art Director/Designer: Murry Gelberg
Artist: David Baker

Photographer: Peter Koch

Copywriter: Susan Dooley

Agency: Tasi Gelberg Pesanelli, Inc.
Publisher: Volunteers in Service o America

333
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334

Art Director: Charles Magistro
Designer/Artist: Tom Jones

Photographer: Look Magazine

Copywriter: Red Skelton

Publisher: Virginia Commonwealth University

335

Art Director: Tom Clemente

Designers: Seymour Chwast, Milton Glaser
Artist: Old Woodcut

Copywriter: Steve Sohmer

Publisher: Bureau of Advertising

336

Art Director/Designer: Harry Redler
Photographer: Students and Faculty of Famous
Photographers School

Copywriter: Famous Photographers Magazine
Staif

Publisher: Famous Photographers School

hail
to the
Blue Brown and Red

5 —
334 3
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TheLifeThat Kills

339

rgmr-v-w LA

AR,

JLI’JIHOPINION 15

Th- “graphic arts and 3bllc affairs Journal of Local One, Amalgamated Lithographers of America
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337
s Art Director: Charles Magistro
= y Designer/Artist/Photographer:
L ==y | Katherine Reuter
- Copywriters: Leonard Cohen, Timothy Leary
Publisher: Virginia Commonwealth University

338
- e Art Director/Designer/Copywriter: Don Weller
= 14 Artists: Chikako Matsubayashi, Ron Posthuma
. Photographers: Dick Sakahara, Don Weller
Agency: Don Weller's Office
Publisher: Art Directors Club of Los Angeles

339

Art Director/Designer: Murry Gelberg
Artist: David Baker

Photographers: Mike Mitchell, Tasi Gelberg
Pesanelli, Inc.

Copywriter: Susan Dooley

Agency: Tasi Gelberg Pesanelli, Inc.
Publisher: Volunteers in Service to America

340

Art Director/Designer: Robert Hallock
Artist: Mario Micossi

Publisher: Local One, Amalgamated
Lithographers of America/Lithopinion
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341

Art Director/Designer: Don Trousdell, Gene Wilkes
Artists: Christy Sheets, Janie Wright, Warren
Weber, Gene Wilkes, Bonna Johnston, David

Dobra

Copywriter: Don Trousdell

Studio: Mabey Trousdell

Agency/Client: Graphics Group, Inc.

342

Art Director: Murry Gelberg

Designers: Murry Gelberg, David Baker
Artist: David Baker

Copywriter: Susan Dooley

Agency: Tasi Gelberg Pesanelli, Inc.
Publisher: Volunteers in Service to America

343

Art Director/Designer/Artist:

Raymond Perlman

Photographer: University of Illinois Photo
Service

Copywriter: Rudy Berg

Agency: Engineering Publications
Publisher: University of Illinois Press

WERTON I

341
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344 DISTINCTIVE MERIT AWARD
Art Director: Harris Lewine
Designers: Herb Lubalin, Ernie Smith
Artists: Lubalin, Smith, Carnase
Agency: Lubalin, Smith, Carnase, Inc.
Publisher: Random House

345 DISTINCTIVE MERIT AWARD

Art Director: Charles Magistro
Designer/Artist/Photographer/Copywriter:
Bill Nelson

Publisher: Virginia Commonwealth University

346

Art Directors: jane Bobczynski,
Samina Quraeshi

Copywriter: Marjorie Blake Noyes
Publisher: Yale Arts Association

347

Art Director: Charles Magistro
Designer/Artist/Copywriter: Marion White
Publisher: Virginia Commonwealth University
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348

Art Director: Robert Miles Runyan
Designer: Fred C. Kidder

Photographers: Dave Holt, Marvin Silver
Copywriters: Larry Waller, Matt McDade
Agency: Robert Miles Runyan Assoc.
Publisher: Litton Industries

349

Art Director/Designer: Bernard Klem
Photographers: Elliot Erwitt/Pete Turner/
Farrell Grehan/Hobart Williams/Fritz Henle/
E.Otto

Publisher: First National City Bank

350

Art Director/Designer: Alan Peckolick

Artists: Charles B. Slackman, Margaret Malast,
Steelograph, Inc.

Copywriter: Florence Ercolano

Agency/Client: Alan Peckolick Graphic Design

351

Art Director: Harold Rogers
Designer/Artist: George Giusti

Client: Famous Artists Schools International

348
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“Litton Now and Tomorrow,” reviews Litton as |
it Is today and sets forth the base on which | |
advancing technalogy will create the products
and systems of tomorrow. |

Litton today is a manifestation of applied
enterprise—the creativity, initiative and energy
of a broad group of people - which, in 15 years,
has built 3 multinational industrial organization
having self-generating and continuing growth
potential for the future,

F to Litton’s phil y for

Litton is thus distinguished from companies |
with narrowly oriented product lines and also | -
from firms comprised of elements oined only
by a financial refationship. We believe, in fact,
that induslrial evolution inevitably wili cause
manyof today's narrow-product-line companies
to become interrelated elements of tomorrow’s |
high-order, yet unified, organizations, creating |
new values for an ever-demanding society.
Litton believes many of tomorrow’s most
promising opportunittes will occur in our exist-
ing marketing fields — Business Systems and

growth is the conviction that the U sep-

F i Services and Equip-

arate sciences and technologies of yesterday
are fusing Inereasingly with each other and are
interconnecting in their applications. Out of
such evolving Interrelationships flow not only
new business opportuputies but the solutions to
the complex probiems and needs of man.

In the early 20th century, economies of pro-
duction scale enabled industry to greatly re-
duce unit manufacturing costs, thus making
wlidety available the basis for a substantiatly
improved leve! of living.

Today, economles of technotogical scale—
from whole new technical solutions and innova-
tions that come from truly multi-disciplinary |
endeavors across multi-industry fields — offer
equally dramatic potential for the years ahead.

Indeed, new approaches of such a scope hold
promise as the only effective means for sotving
such massive problems as those of modern
urban living, environmental pollution, health
and ian, as welf as the ing per

ment, Industrial Systems and Equipment, and

Defense and Marine Systems.in each of these

areas, described and illustrated in this report,

we foresee “"Systems of Tomorrow.”” Through

economies of technological scale, these sys-
tems wil! offer a higher-order of service and per-
formance than is possible today.

One of numerous examples is Litton's unify-
ing approach ta complex marine transportation
systems. To plan and build these system~ we
are using advanced management techniques to
wed complementary Litton capabilities in elec-
tronics and automated materials handling with
the newest ideas of ship design and construc-
tion, as wetl as whole new concepts ol ship pro-
duction facilities. Our Shipyard of the Future is
itself designed to produce ships for today's
needs and to meet the needs of the future.

Litton inhabits both now and tomorrow,
benefiting today from yesterday's vision while
ly pl to achieve tomorrow’s

capita world production of food.

For this reason, a company— which possess.
es a breadth of Interacting and complementary
technologies, together with the management
techniques fo interrelate those technologies — l
“Is uniquely quatified to be fully responsive to |
the challenges and opportunities of the future.

Litton Is purposefully structured to apply this
corporate concept. We are organized to create, ! |
develop and offer 1o the markets of the future a H
fiow of innovative products and systems resuit- |

goals. Qur accomplishments in the present rep- |
resent but steps toward the greater achieve-;
ments of the future.

As we {dentify relevant new opportunlties.
Litton directs necessary capabuiities and ener-
gies toward developing and capitalizing upon
them. Considered as a coherent goal, such op-
portunities represent a continuing stimuius ta
Litton’s momentum. Gur activities of the future
wii} share the common bond of technology and
the systems management approach directed

ing from the econornies of technological scale. |

toward productive anc profitable ends,
L -
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352

Art Director: Wayne Webb

Designers: Joe Hutchcroft, Wayne Webb
Artist: Joe Hutchcroft

Copywriter: Robert Knaus

Agency: Robert Vogele, Inc.

Publisher: Gould-National Batteries, Inc.

353

Art Director/Designer: Leonard Fury
Artist: Arnold Varga

Agency: Corporate Annual Reports
Client: Sterling Drug Inc.

Position 1 - —

Batteries, Inc.

1969 Annual Report Gould National Batteries Inc

1949 Anaual Report

e Position 1

352
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We've done the
work of animals.
We've done the
work of machines.

354 DISTINCTIVE MERIT AWARD

Art Direclor: David Barnett
Designers/Artists: David Barnett, Ray Behar
Photographer: Gregory Sharko

Client: Pratt Institute

355

Art Director/Designer: Theo Dimson

Artists: Michael Baker, Gerry Sevier
Copywriter: Billy Edwards

Agency: Reeson Dimson & Smith Limited
Client: Province of Ontario Council for the Arts

356

Art Director/Designer: Alan Peckolick
Artists/Copywriters: Various Ghetto Children
Agency: Alan Peckolick Graphic Design
Client: Hawthorn Books Inc.
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357

Art Director/Designer: David H. Spreng
Artist: Irena Osmolowski
Photographer: David Leveille
Copywriter: Victoria Liner

Agency: Hutchins Advertising Co., Inc.
Publisher: Monroe Lithograph

Client: Hillside Children's Center

358

Art Director/Designer/Photographer:
James Cross

Agency: James Cross Design Office, Inc.
Client: Tracor, Inc.

359

Art Director: Harris Lewine

Designer: Milton Glaser

Artists: Elmyr de Hory, Amedeo Modigliani
Publisher: McGraw-Hill Publishing Co.

360

Art Director: Harris Lewine

Designer: Seymour Chwast

Artist: Old Lithograph

Handletfering: George Leavitt
Publisher: McGraw-Hill Publishing Co.

357
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TRACOR INC ANNUAL ReFOKT 1968
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364

361

Art Director: Ken Deardoff

Artist: Seymour Chwast

Publisher: Grove Press/Evergreen Review

362

Art Direcior: Bea Feitler .

Photographer: Alberto Rizzo

Publisher: Hearst Publications/Harper’'s Bazaar

363

Art Director/Designer: William Hopkins
Artist: Fred Otnes

Publisher: Cowles Communications, Inc./
Look Magazine

364

Art Director/Designer: Thomas Huestis
Photographer: Fred J. Maroon
Publisher: Venture Magazine
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365

365

Art Director/Designer: Walter Bernard
Artist: Gilbert Stone

Publisher: New York Magazine

366
Art Director/Designer/Artist: Jack Gevins
Client: Oxford Paper Corporation

367

Art Director: Ruth Ansel

Photographer: Ryszard Horowitz

Publisher: Hearst Publications/Harper's Bazaar

368

Art Director: Ruth Ansel

Photographer: Alberto Rizzo

Publisher: Hearst Publications/Harper's Bazaar

369

Art Director: Bea Feitler

Photographer: Alberto Rizzo

Publisher: Hearst Publications/Harper's Bazaar

370

Art Director/Designer: Al Greenberg
Photographer: Richard Steedman

Publisher: Esquire, Inc./Gentlemen's Quarterly

a1 Stame

Ambavadnr's  Journst: A
Peranal Account of the
Keancdy Years by John Ken-
neth  Gatbraith ~ (Houghton
Miffin) | he wittiest and most
hisown-man of the Kennedy
brain trust wriies shout his
years as amhawador 10 In-
cha, with shrewd observations
ahout personalities, the deep-
eming nvolvement in Viel-
nam. the probleas of India
and the roke of an American
amhawador, Gatbraith  was
| about the best man Ik had;
the hook makes plain why.
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Sl Redterm

My, Samumier’s Flavet Sau!
Beilow (Viking) 11 first nos-
sounds kind

about a ref:
on the Upper

ugee living
West Sie whi is more o ess
writing ahoul H G Welh
and writhing about i tortu-
ous human relanonships that
the Jowish novel has made
familar

Akenticld:  Portrsit of an
English Village by Ronaid
Biythe (Pantheon). A fape
recorder vints & rural eom-
munity In Suffolk and finds
the villagens caught beiwoen
uld and new ways. The old
enalled  grnding  poverty,
but & seme of foots and 8
pungent apeech that comes
out of ancienl eypeticnce.
o1 TV

| Huey Lomg by T. Harry Wit
liams (Knopf). A fiestclass
biagraphy ol onc of the mosr
intcresting  and  turbulcnt
poliical figures of this cea-
tury

| sk Kenneeh Gatbraret

N %
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Cuptive Oy by Ovid Dema-
oy (Lyle Stwan). Ths s
about an cven worse-off ity
than ours. [ts a detailcd ac-
count of how Chwago
owned and run by & cabal of
crooks and politicians, and
names arc named

The Coming of Rain hy Rich- |
ard Marius (Knopl). A big
fat yuicy novel (the auhor's
i) set in the South in the
IKBGs, with all i squarc
winues: good wnting, dark
decds, suspetie. tenderncss
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fam. The struggle he: fight feum her past—a brave
an nflcaite St Paul's morab
ity and the wheeling-dealing | sick Friends by Ivan Gokd
demands of the job maies o | (D ca
cal 4 ol 1 worses. you ill

Tover Lais Horee

Imaginary Brings by Jorge
Luis Borges (Dutton) A bes
tiary of the creative imagina
non—including troks, (e

fel. the minataur, Swedcne
borg's angeh and the Cheshire
cat—awembled by onc of the
hardest styfists dnit most po-
etic imaginations alive.
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371

Art Director: Ruth Ansel

Photographer: Alberto Rizzo

Publisher: Hearst Publications/Harper’s Bazaar

372

Art Director: William Cadge
Photographer: Carl Fischer
Publisher: Redbook Magazine

373

Art Director: Robert B. Clive

Designers: Robert B. Clive, David Stech
Photographers: Paul Schutzer, John Olson
Publisher: Life Magazine

374

Art Director: William Hopkins

Designer: Philip Sykes

Phorographer: Paul Fusco

Publisher: Cowles Communications, Inc./
Look Magazine

371

7o wary Waes; Alion,
ot wouid pow do mim

-
ALL THAT GARBAGE?

Woody Alen, oppaste, sn't the only one who is worved.
Alofus are Be-

‘wdes the normal amount of food waste that's a part of everyary Ivng, every
shopping i produces an avalanche of cans, plasbc contaners mulbpie wap

Dings, bulky ~What's:
R o7 At best, garbage-and trash disposal is one of the least entcing of house-

can heip you o the tass 88 neaty and eficently as possie. Electric food
drsposers, for instance. A dispaser is 20 appiance thal’s installed n the dran
openwny of 8 sink. R grincts up and fushes away food waste defure it becomes
odor producing, bactenia-breeding garbage Food waste put thecLgh a dsposer
& puivenzed by cold water through ' and nto the
sewage system. 5 Early models of disposers aften balkex! at giding up such
faod fesiae a5 bones, cambusks OF ctns-frul finds. But 3 medemn

i chewup anct send down the drain aimost any food waste you autInlo k. plate
scragings. patings, inak pits and rinds, cormoots and husks, pea pods, thubart

at efovers.
should never ba atowed n get iitc & disposer. metal, gass, plast and ceramc
tems, and oyste, lar oo shels

i sete tothe tottom of the deawn knes, eventually coggng hem. B Ads
poser always shouid be operaled wit: a generous flow of cold weter. Cold water
g Rean and hoated

the waste, ing drangipes.
few seconds before operating the dispuser and & should continue K nun about 2

minute atter the las! gnding sunds are heard BFibrous matenals such o8 0 L B
cornhusks, hubarb o pes pads wi begraund  (ContiuacTon g 132) — 3
= — e l a —y
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‘THE WATERS OF VENICE

375 DISTINCTIVE MERIT AWARD

Art Director/Designer: William Hopkins
Photographer: Art Kane

Publisher: Cowles Communications, Inc./
Look Magazine

376

Art Director/Designer: William Hopkins
Photographer: Art Kane

Publisher: Cowles Communications, Inc./

376 Look Magazine
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Porrait of Tracy

A very personcl view
b RCHARD Daves

EDITORIAL ART 277

377 MEDAL AWARD

Art Director: Willy Fleckhaus

Artist: Lambert Maria Wintersberger
Photographer: Guido Mangold
Publisher: Redaktion twen

378

Art Director/Designer: John Vogler
Photographer: Richard Davis
Publisher: Life Magazine

379

Art Directors: William Hopkins, Neil Shakery
Designer: Neil Shakery

Photographer: Lord Snowdon

Publisher: Cowles Communications, Inc./
Look Magazine
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380
Art Director/Designer/Artist: Milton Glaser
Publisher: New York Magazine

381

Art Director: William Cadge
Designer: Carveth Kramer
Artist: Guy Billout
Publisher: Redbook Magazine

THE FIRST FATHER TO
YEAR SON

SUNDAY

381
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382

Art Director: Russ D’Anna
Designer/Artist: Dan McClain
Publisher: Scholastic Magazines, Inc.

383 DISTINCTIVE MERIT AWARD
Art Director/Designer: Herb Lubalin
Artist: Guy Bourdin

Agency, Lubalin, Smith, Carnase, Inc.
Publisher: Avant Garde

384

Art Director: David H. Stech
Designer: Robert B. Clive
Photographer: Arthur Rickerby
Publisher: Life Magazine

385

Art Director/Designer: Thomas Huestis
Photographer: Art Kane

Publisher: Venture Magazine

385
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Art Director: William Cadge
Designer: Carol Mendizza
Artist: Kim Whitesides

386
Publisher:

_LT

Redbook Magazine

a snap course in
do-it-yourself smut
for the gentleman jade
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Art Director: Arthur Paul
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388

Art Director: Arthur Paul

Designers: Arthur Paul, Bob Post

Artist: Charles Bragg

Publisher: HMH Publishing Co. Inc./Playboy
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389

Art Director: William Hopkins

Designer: Philip Sykes

Photographer: Richard Noble

Publisher: Cowles Communications, Inc./
Look Magazine

390

Art Director: Willy Fleckhaus
Photographer: Chad Hall
Publisher: Redaktion twen

391

Art Director/Designer: Herb Lubalin
Artist: Jim Spanfeller

Agency: Lubalin, Smith, Carnase, Inc.
Publisher: Avant Garde

BY PETER SCHUELDAML
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Student“Weekly

s=mim  BACKGROUND REPORT

Today “The Ghettos:
T Geteos Life of Struggle
= With No Hope

The Ghellos Today
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Ghetto Dwellers
And the Dream
Of Equahty
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Urgency Spurs
New U.S. Moves
On GhettoWoes




tudent“Weekly

March 11,159 BACKGROUND REPORT  sece- "

Europe’s New Look
by Clyde Farnawarth

sy ey T —

393
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392

Art Director: Jerry C. Demoney

Designer: Joe Sinclair

Artist: Robert Weaver

Copywriter: David K. Shipler

Publisher: The New York Times/Book and
Educational Division

393

Art Director: Jerry C. Demoney

Designers: Jerry C. Demoney, Arnold Varga
Artist: Arnold Varga

Copywriter: Clyde Farnsworth

Publisher: The New York Times/Book and
Educational Division

394 MEDAL AWARD

Art Director/Designer: Kenneth R. Deardoif
Photographer: Peter Papadopolous
Publisher: Grove Press/Evergreen Review

Black Theatre: The
American Tragic Voice

by John § ahr

The biack playwright—shut out from the nation’s destiny—has 9
treedom and & chosen ok wrmilar (o Hamike('s  the Danish coust:
holding the mirror up to the uglincss and parsdox of our sogiety.
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GALLERY

395

Art Director/Designer: Thomas Huestis
Artist: Hans-Georg Rauch

Publisher: Venture Magazine

396 DISTINCTIVE MERIT AWARD
Art Director/Designer: Irwin Glusker
Photographer: Bruce Davidson
Publisher: Life Magazine

96



290

397



98

e

".—-'-:-..

—

S e,

EDITORIAL ART 291

397

Art Director/Designer: William Hopkins
Artist: Robert Grossman

Publisher: Cowles Communications, Inc./
Look Magazine

398

Art Director: Irwin Glusker
Designer: Robert B. Clive
Photographer: T. Tanuma
Publisher: Life Magazine
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McCgrthy Talk
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cmtinued

The poet from Minnesota
caroms off
a scatter of targets

By JOSEPIHE RODDY

399

Art Director: Al Greenberg

Designers: Al Greenberg, Harry Coulianos
Photographer: Alan Kaplan

Copywriter: Ron Alexander

Publisher: Esquire, Inc./Gentlemen’s Quarterly
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Art Director: Kenneth R. Deardoff

Artist: John Wagner

Publisher: Grove Press/Evergreen Review
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Art Directors: William Hopkins, Neil Shakery
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lle m:3gen’s lang, das itaar: dic Beatles, Fritz

Teufel und die Hippics in ,Hair". Nur die
deutschen Politiker nicht, Die schniegeln sich
jeizt wisder und kammen ihr Image auf. Denn
am 28. September ist Wahl. Schauen Sic jetzt
schnell die Kopfe unten auf dieser Seite an.
Wiirdeas Sie so einen wihlen? Sic ja. Aber 44
Prozen: aller Deutschen nicht. Die sind fest
uberzevgt, daB es der Jugend nur an Zucht
und Ordnung fehle — und natiirlich an einem
(an)standigen Friseur. Und auf sovicl rechie
Stimmen im Volk will kein Kandidat verzich-
ten. Deshalb streicht sich jetzt Kiesinger Sfter
als sonst durchs Silberhaar. Deshalb verpaBt
sichStrzull schnelt einen frischen Messerschnitt,
Deshalb schneidet Scheel mit den alten Zopfen
auch eia paar sciner Locken ab. Mutig, wer wie
Willy Brandt noch zu einer kleinen Tolle halt!
Aber twen meint: 2 439 000 Erstwahler und
4 159 (00 Jungwihler zwischen 25 und 30
sind auzh eine ganz schone Stimmenzahl. Fiir
si¢ leistzn wir auf den folgenden Seiten prak-
tische Wahihilfe: wirhaben die stiirksten Pferde
der Partcien ncu frisiert. Als wenn sie noch-
mal 20 waren Und.wie sie wirklich mit 20
waren, das sagen wir auch. Nur fiir cinen

konnten wir keine passende hﬂn
Mahne finden: thm steht nur mm

‘ein Biir:chen. Aber das "hl mﬂm
wird skh Adolf von (.Im m:

Thadden in Wirklichkeit
s0 wenig leisten wie dic

anderer Politiker eine
Beatles-Friscur.

Kiesinger Sings gern vor s hedden Wit Wac Jahao, Sihest Hng! Steiae o Roken Wie Nodbing 51010 Jaage

T Tﬂ“*‘“”“*fm“‘ R Sctuler, Dicbies ko veraer cipenen Sciverbe. Wie Lenoan.

Das Letzte: Ein Bartchen fur Adolf. Wie Adolf ...
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Art Director: Willy Fleckhaus
Artist: Oliver Williams
Publisher: Redaktion twen
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Art Director/Designer: Herb Lubalin
Artists: Lubalin, Smith, Carnase
Photographer: Thomas Weir

Agency: Lubalin, Smith, Carnase, Inc.
Publisher: Avant Garde
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Art Director/Designer: Herb Lubalin
Artists: Lubalin, Smith, Carnase
Photographer: Wilton S. Tifft

Agency: Lubalin, Smith, Carnase, Inc.
Publisher: Avant Garde
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Art Director/Designer: Herb Lubalin
Artists: Lubalin, Smith, Carnase
Photographer: Leonard Freed
Agency: Lubalin, Smith, Carnase, Inc.
Publisher: Avant Garde
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Art Director/Designer: Kenneth Deardoff
Photographer: Thom Laiferty

Publisher: Grove Press/Evergreen Review
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Art Director/Designer: Herb Lubalin
Artist: Milton Glaser

Agency: Lubalin, Smith, Carnase, Inc.
Publisher: Avant Garde

408
Art Director: Al Greenberg 406
Designers: Al Greenberg, Harry Coulianos
Photographer: Alan Kaplan

Copywriter: Ron Alexander

Publisher: Esquire, Inc./Gentlemen's Quarterly
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ELEPHANT
IS SLOW
TO MATE

hant, the hugs old beasst.

e finds a female. they show me hasts,
hey wailt
e sympathy in their vast shy bearts
slowly, slowly 1o rouse
a3 thuy loiter along the river-Seds

and drink and browse
= amd 4850 in panic through the brake
¥/ of forest with the herd.

and sleep in mansive tilenes. £ha wake
together, without 8 ward.
8¢ slowly the great hot slephant hearts
ire,

mate in secrot at lasy,
hiding their

Oldest they are an wisest of beaets
o0 they know at last

how to walt for tha lonellest of feasts,
for the full repast.

They do not snateh. they do not tear:
their maseive biood

amoves ¢ moon-tides, near, msore near,
WIl they touch in Nood.
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409

Art Director/Designer: Thomas Huestis
Artist: Etienne Delessert

Publisher: Venture Magazine

410

Art Director/Designer: Al Greenberg
Photographer: Leonard Nones

Copywriter: Idabelle Schiefer

Publisher: Esquire, Inc./Gentlemen's Quarterly

411

Art Directors: Willy Fleckhaus/Halden
Artists: Hans-Ulrich, Ute Osterwalder
Publisher: Redaktion twen
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byPeggy Durdin
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Art Director: Jerry C. Demoney

Designers: Arnold Varga, Jerry C. Demoney
Artist: Arnold Varga

Copywriter: Peggy Durdin

Publisher: The New York Times/

Book and Educational Division

413

Art Director/Designer: Al Greenberg
Photographer: Leonard Nones

Copywriter: Ron Alexander

Publisher: Esquire, Inc./Gentlemen's Quarterly

414

Art Director: Henry Epstein

Designers: William Duevell, Dan Pezza,
David Palm

Artist: Alan E. Cober

Copywriter: Ralph Broitman

Agency: ABC Television Network

415

Art Director: Al Greenberg

Designers: Al Greenberg, Harry Coulianos
Photographer: Alan Kaplan

Copywriter: Ron Alexander

Publisher: Esquire, Inc./Gentlemen's Quarterly
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Art Director: Robert B. Clive
Designer/Artist: Milton Glaser
Publisher: Life Magazine

417

Art Director/Designer: Jean Paul Goude
Photographer: Carl Fischer

Publisher: Esquire Magazine

418

Art Director: Lou Glessman
Designer/Artist: Milton Glaser
Publisher: Time-Life/ Time Magazine

419

Art Director/Designer: William Hopkins
Photographer: Pete Turner

Publisher: Cowles Communications, Inc./
Look Magazine
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Art Director: Ruth Ansel

Photographer: Alberto Rizzo

Publisher: Hearst Publications/Harper's Bazaar
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421 DISTINCTIVE MERIT AWARD

Art Director/Designer: Eric Gluckman
Artist: Gene Calogero

Publisher: Technology Communication, Inc./
Innovation

422

Art Director/Designer: Herbert M. Rosenthal
Artist: Vin Giuliani

Photographer: Jeremiah Bean

Publisher: Institutional Investor Systems, Inc.

423

ArtDirector/Designer/Artist: Myrna Sebastian
Photographer: Bob Arnold

Copywriter: Lois Wyse

Agency: Wyse Advertising

Client: U.S. Realty Investments

U. S. REALTY INVESTMENTS ANNUAL REPORT 1968
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TheWorld of Price Waterhouse

Information about a protessional career in accounting. F
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424

Art Director/Designer: Bruce Withers
Artist: Alan Cober

Copywriter: Robert C. Reinhart

Agency: Bruce Withers Graphic Design Inc.
Client: Price Waterhouse & Co.

425

Art Director: Advertising Designers, Inc.
Designer/Artist: Detlef Hallerbach
Copywriter: Robert L. Steinle

Agency: Robert L. Steinle

Publisher: Seaboard Finance Company

426

Art Direclors: Office of Charles Eames,

Darrel Conybeare, Richard Foy, Jehane Burns,
Ted Organ, Keith Hall

Client: National Fisheries Center & Aquarium

Seshoard binance Company 968 Annial Report

425

NATIONAL FISHERIES CENTER

INITED STATES DEPARTMENT OF THE INTERIOR
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427

Art Director/Designer: Kenneth R. Deardoff
Artist: Ann Weisman

Publisher: Grove Press

428
Art Director: Lou Dorfsman sas a1z
Designers: Lou Dorfsman, Ted Andresakes,
Joel Azerrad

Publisher: CBS/Broadcast Group

429 )
Art Director: Jay Loucks Bl k I
Designer: John Heck ac S
Artist: George West, Middaugh Assoc. I — .
Photographer: Thaine Manske Tthastrations by Ann Weisman

Copywriter: Anna Jane Wingfield
Agency: Goodwin, Dannenbaum, Littman
& Wingfield, Inc.

Client: Fannin Bank

430 DISTINCTIVE MERIT AWARD
Art Director/Designer: Leonard Fury
Artist: Arnold Varga

Agency: Corporate Annual Reports
Client: Sterling Drug, Inc.
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CBS 1968
ANNUALREPORT
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SHAREHOLDERS OF
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BROADCASTING
SYSTEM. INC.
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431
Art Director: Jim Jacobs
Designer/Artist: Larry Sons
Agency: Stan Richards & Associates
Publisher: Dallas/Ft. Worth Art Directors Club
432 £
Art Director: Niel Fujita
Photographer: Pete Turner
Agency: Ruder Finn Fujita
Client: LEASCO
433 —~ Kinitasukui | Kirlkaeshi .
Art Director/Designer: Will Martin <= Katasukashi 4\ Shitate-vagura
! Artists: Don Weller, Dennis Tani X Ashitor 7,,':*‘.“'“;“';'
Photographer: Don Jim e Doy
Copywriter: Roy Carter &K Okurisdashi F Hiki-otoshi
Publisher: Western Bancorporation
431
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434

Art Director/Designer: The Company
Photographer: Marv Lyons
Copywriter: Paul Spindler

Agency: The Company

Client: International Industries

435

Art Director: Robert Miles Runyon
Designer: Maurice Yanez
Photographer: George Meinzinger
Copywriter: Berkeley Baker
Agency: Robert Miles Runyon
Client: Teledyne Inc.

436

Art Directors/Designers/Artists/Agency:
Applebaum & Curtis

Photographer: William Farrell
Copywriter: Benjamin K. Sachs

Client: Vernitron Corporation
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VERNITRON CORPORATION 1988 ANNUAL REPORT (]
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437

Art Director: Ralph C. Wolf

Designers: Wolf von dem Bussche,

Ralph L. Stout

Photographer: Wolf von dem Bussche
Copywriter: Charles P. Lecht

Publisher: Inter-ACT Corporation

Client: Advanced Computer Techniques Corp.
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Art Director/Designer/Artist: Jim Jacobs
Agency: Stan Richards & Associates

Publisher: Dallas/Ft. Worth Art Directors Ciub
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439

Art Director: Tom Clemente

Designers: John Sullivan, Roy Morton,
Seymour Chwast, Milton Glaser

Artist: John Sullivan

Copywriters: Steve Sohmer, Hank Simons
Agency: Bureau of Advertising

440

Art Director: Tom Clemente
Designers: John Sullivan, Roy Morton,
Seymour Chwast, Milton Glaser

[ ]
Artist: John Sullivan o ;5;.’
Copywriters: Steve Sohmer, Hank Simons ~a

Agency: Bureau of Advertising

a1

Art Director: Cliff Gillock

Designer: Richard L. Garner

Artist: David Maloney
Photographer: John Mason
Copywriter/Client: Population Crisis
Foundation of Texas

439

442
Art Director/Designer: Don Trousdell, Gene Wilkes
Artists: Christy Sheets, Janie Wright, Warren
Weber, Gene Wilkes, Bonna Johnston, David
Dobra ]

Copywriter: Don Trousdell

Studio: Mabey Trousdell

Agency/Client: Graphics Group, Inc.

443

Art Director: Miho
Designer/Artist: Grigg
Copywriter: Richard Fithian
Agency: Needham Harper & Steers
Client: Champion Paper
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Xmas is Santa
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444

Art Director/Designer: Raymond Rotheroe
Photographer: NASA

Copywriter: Robert McGuire
Agency/Client: R. R. Donnelley & Sons Co.

445

Art Director/Designer: Lou Dorfsman
Artist: Joseph Schindelman

Copywriters: John Anderson, Don Panzer
Client: Columbia Broadcasting System, Inc.

446 DISTINCTIVE MERIT AWARD
Art Director/Designer/Artist: Seymour Chwast
Publisher/Client: Push Pin Studios

447

Art Director/Designer: Rollin Binzer
Artist: Tom Daly

Photographer: P. Michael O’Sullivan
Copywriter: Mac Churchill

Agency: Hurvis, Binzer & Churchill
Client: Collins, Miller & Hutchings
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448

Art Director: Bob Versandi
Artist: Jerry Joyer
Copywriter: Nick Pronovick
Agency: Lampert Agency Inc.
Client: Strathmore

449 DISTINCTIVE MERIT AWARD

Art Director/Designer/Artist/Photographer/
Copywriter/Client: Victor Skrebneski
Publisher: The Ridge Press

450

Art Director/Designer: Jim Lienhart
Artist: Dave Anderson
Photographer: Tetsu ltahara
Copywriter: Robert Knaus

Client: Robert Vogele, Inc.
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451

Art Director: Stavros Cosmopulos
Designers: Stavros Cosmopulos, Jim Sinatra
Photographs: Bettman Archives
Copywriter: Jay Hill

Agency: Hill Holliday Connors

Cosmopulos Inc.

Client: IMS

452

Art Director: Don Trousdell
Designer/Copywriter/Studio: Mabey Trousdell
Photographer: Ron Mabey

Client: Carl Behl

453

Art Director/Designer: Rene Vidmer
Artists: John Kramer, Priam Farhl,
Wendy Probstein

Copywriter: Lew Petterson

Agency: Hecht, Vidmer, Inc.

Client: Westinghouse Broadcasting Corp./
Group W

454

Art Director: Joe Messina
Designers/Arrists: Milton Glaser,
Seymour Chwast

Client: Mead Library of Ideas

Xmas is Santa,
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455

456

The Capuchins...

Followers of
St. Francis of Assisi

When Francis was praying in the abandoned church of San Damianc

near Awsis], the Crucified spoke to him, “Go, and repair my church.”

The Franciscans have been on the go ever since. Subtle changes
in the life of the Poverello’s followers accompanied their growth over
the centuries as they served the needs of the Church and the world
around them.

In 1528, a separate group was formed within the Order, made up
of friars who recognized the enduring value and spiritual vigor of
returning to the original simplicity and poverty of Franciscan life.
They are knawn as the Order of Friars Minor Capuchin (Cap-u-shin).

YOUCAN HAVE US FOR A SONG

SONGS FOR YOUNG PEOPLE]'




Paintings by Kurt Weihs
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DANGER

12' 7" side
Clearance
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455

Art Director: Aubrey Lee

Designers: Daniel F. Bridy, William Schmidt
Artist: Daniel F. Bridy

Copywriters: Fr. Simon Conrad, Frank Haller
Client: Capuchin’s Province of Saint Augustine

456

Art Director/Designer/Artist: Alan Wolsky
Photographer: Herb Sculnick

Copywriter: Marvin Korman

Agency: Alan Wolsky & Friends Inc.

Client: Screen Gems

457

Art Director/Designer/Artist: Kurt Weihs
Agency: Lois Holland Callaway Inc.
Client: Neil Lovisco

458

Art Director: John Massey
Designer/Copywriter: John Rieben
Agency/Client: Container Corporation
of America
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459

Art Director/Designer/Artist: William J. Lloyd
Photographer: Conrad Bailey

Copywriter: Ted Willis

Agency: N. W. Ayer

Client: Container Corporation of America

460

Art Directors: Marty Minch, Mort Rubenstein
Designer: Marty Minch

Photographer: Stettner-Endress

Copywriter: Elaine Lapidus

Agency: William Douglas McAdams, Inc.
Client: Roche Laboratories

461 DISTINCTIVE MERIT AWARD

Art Director/Designer/Artist: Richard B. Luden
Photographers: Eleonore Pepin, Richard Marx
Agency: Sweet & Co.

Client: Advertising Club of N.Y.

462

Art Director/Designer: William J. Lloyd
Artist: Mas Nakagawa

Copywriter: Anthony Marcin

Agency: N. W. Ayer

Client: Container Corporation of America

463

Art Director: John Scott MacDaniels
Designers: John MacDaniels, Nick Sidjakov
Artist: Nick Sidjakov

Copywriter: Ralph DeSalle

Agency: Geyer-Oswald, Inc.

Client: General Aviation Rent A Car System
(HELCO, Inc.)

459

460

Ulcer attacks may be triggered here.
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464

Art Direclor: John Feldman
Designer: Don Trousdell

Artists: Janie Wright, Warren Weber
Copywriter: Mabey Trousdell
Agency: Brewer Jones & Feldman
Client: Beckeit Paper

465

Art Director/Designer/Artist: Tom Courtos
Copywriter: Ron Holland

Agency: Lois Holland Callaway Inc.
Client: Highlander Sportswear

4658

Art Director: Martin Stephen Moskof
Designers: Richard Hefter,

Martin Stephen Moskof

Artist: Richard Hefier

Client: National Corp. For Housing
Partnerships

465C

Art Director/Designer: Jim Lienhart
Artist: George Hattendorf

Agency: Graphic Communicators
Client: International Tapetronics

*

Interchangeabie hundics
Lions head for
formal dress up

occavons and

wips
Transylvania.

The Sydney
Greenstreet
handle for
menaing roles. 3§

(Same sumbers key to applicutions.)

Accessorics

1. Required at the forcign office.
2. The ail purpose goud tuck |
churm.

3. A disguisc.
4. The conceated dram casily
turms off and suitable liguid
refreshmenis siorc in shaft,
5. Recommended for the dashing
sportsman
5. The hidden persuader
6. The vltimute in ultimate
accessories.
7. Foglight aiechment
R. Assorted cloth coverings
and pole extensions.
(Nor shown)
Optional— Balanced model
Optiuniat—Gas Cylinder head
{Lift page for applications|
X
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BOOKLETS: 6 PAGES OR LESS 331

FRENCH NAPPA 8Y IIGHLANDER PRENCH CANVAS & VINTAGE COWHIDE BY HIGHLANDER

FRENCH VINTAGE COWHIDF BY HIGHLANDER FRENCH GOATSKIN BY HIGHILANDER

465 465C

4658
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467

Art Director/Designer/Artist/Client:
Karen N. Bunde

Copywriter: Dale O. Zaret

468

Art Director/Designer: Jerry C. Demoney
Client: The New York Times Book

and Educational Division

469

Art Director/Designer: Merrick Gagliano
Artists: Merrick Gagliano, Nancy Neidhammer
Agency: The Cadwell Davis Company

Client: Perry H. Chipurnoi

470

Art Director: Ronald Peterson
Designers: Ronald Peterson, Jerry Dior
Client: The Corand Co.

471

Art Direclor: Euclides P. Theoharides
Designers: Euclides P. Theoharides, R. Parenio
Artist: ]. Delli Carpini

Copywriter: James Kenney

Agency: Quorum V

Client: Federated Restaurants Inc.

472

Art Director: Thomas F. Coleman
Designer: Gary C. Springer

Copywriter: John Nyczyporenko

Agency: IBM Rochester Design Center
Client: IBM Information Records Division

AGENGIES s

468

467
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473
Art Director: Ronald Peterson
Designer: Ronald Peterson, Jerry Dior

Agency: Peterson & Blyth Associates, Inc.

Client: The Corand Co.

474

Art Director: Thomas F. Coleman
Designer: Gary C. Springer

Artist: Steve Holler

Copywriter: Finley Wills

Agency: IBM Rochester Design Center
Client: IBM Office Products Division

475

Art Director/Designer: Roger Ferriter
Artist: Tom Carnase

Copywriter: Anne Haggerty

Agency: Dancer Fitzgerald Sample
Client: L'eggs Corporation

476

Art Director: Norman Kohn
Designers: Dow Flint, Norman Kohn
Artist: Paul Blakey

Photographer: Peter Hudson

Client: Human Development Institute,
A Division of Bell & Howell

477

Art Director: Ken Parkhurst
Designer: Ken Rang

Client: United California Bank

473

474

74
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476

477
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480

481

482

PACKAGING 337

478

Art Director/Designer/Artist:
Marlon Chapman
Agency/Client: Joseph Magnin

479

Art Director/Designer/Artist: Si Friedman
Photographer: Bruce Elkus

Copywriter: Harold Levitt

Client: Si Friedman Assoc., Inc.

480

Art Director: George Lois

Designer: Tom Courtos

Copywrifter: Ron Holland

Agency: Lois Holland Callaway Inc.
Client: Kenneth Beauty Salon

481

Art Director/Designer: Ira Schwartz
Artist: Charles Boyd

Agency: Schwartz/Wassyng, Inc.
Client: Faberge

482

Art Director/Designer: Matt Klim
Artists: Mall Klim, Don Martin
Copywriter: Charles Gordon

Agency: Malt Klim & Associates, Inc.
Client: Heublein Inc.
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483

483

Art Direclor/Designer: Ira Schwartz
Artist: Charles Boyd

Agency: Schwariz/Wassyng, Inc.
Client: Faberge

484 MEDAL AWARD

Art Director/Designer: Ira Schwartz
Artist: Charles Boyd

Agency: Schwartz/Wassyng

Client: Faberge

485 DISTINCTIVE MERIT AWARD
Art Director/Designer: Ira Schwartz
Artist: Charles Boyd

Agency: Schwartz/Wassyng, Inc.
Client: Faberge

486

Art Director/Designer/Artist: Alan Mitelman
Agency: Design Coalition

Client: Lucidity, Inc.

487

Art Director: Peter Adler

Designers: Peter Adler, Georg Olden
Artist: Ray Oravetz

Agency: Adler, Schwartz & Connes, Inc.
Client: National Urban League

488

Art Directors/Designers/Artists/Agency:
Eisenman and Enock

Client: Sam'’s Restaurant

485

484
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486

487 488
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489

Art Director/Designer: Peter Rauch
Artist: Carol Tritto

Photographer: Edstan Studio
Agency: Peter Rauch Inc.

Client: New Line Cinema

490

Art Director/Designer/Artist: Leonard Fury
Agency: Corpcom Services, Inc.

Client: Thomson & McKinnon

491

Art Director: Walter Lefmann
Designer: Susan Skoorka
Artist: Margaret Malast
Client: Time Magazine

492

Art Director: Herb Lubalin

Designers: Herb Lubalin, Mike Randazzo
Artists: Lubalin, Smith, Carnase
Agency/Client: Zebra Associates

492A
Art Director/Designer/Artist: Eskil Ohlsson
Agency: W. H. Schneider, Inc. e Lo Eizems Corparation
Client: Kroma Lithographers, Inc.
489

121 Univeraity Place, New York, MY, 10008

490

Tetophone (212) 874 7460

Fitm Distribadion of the New Ganerat on
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491 492

492A
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WPIX-TV NEW YORK

465A

465A

Art Director/Designer/Artist:
Richard E. Manzo
Agency/Client: WPIX TV

493
Art Director/Designer: Herb Lubalin 493
Artists: Lubalin, Smith, Carnase
Agency/Client: Zebra Associates

494

Art Director/Designer: Wayne Webb
Artist: George Hattendorf

Agency: Robert Vogele, Inc.

Client: Forum, Inc.

495

Art Director/Designer/Artist: Helmut Krone
Agency: Case and Krone Inc.

Client: Sportsworld Communications Corp.

496
Art Director/Designer/Artist: Milton Glaser
Client: Michel Folon
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494

495 496
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THE DESIGN DIVISION YOUNG &RUBICAM INC.

497 498

AWEST 33 STREET, NEW YORK 10001 8R 81504
33 WEST 33 §TREET. NEW YORK 10001

X
®
| .

SEATS
7o\
e e

499
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497

Art Directors/Designers: Crocker-Weinberg
Artists: John Crocker, Al Cohen
Agency/Client: Crocker-Weinberg

498

Art Director: Bernard Zlotnick
Designers: Herb Lubalin, Annagret Beier
Artist: Tom Carnase

Agency/Client: Young & Rubicam

499 DISTINCTIVE MERIT AWARD

Art Director: George Lois

Designer: Kurt Weihs

Artist: Dennis Mazzella

Copywriter: Ron Holland

Agency: Lois Holland Callaway Inc.

Client: Restaurant Associates Industries, Inc.

500

Art Director: Robert Esch
Designers: Robert Esch, Doug Baker
Artists: Gene Trama, Robert Esch
Photographer: Klaus Fischel
Agency/Client: Rochester Society of
Communicating Arts

501

Art Director/Designer/Artist: Milton Glaser
Client: Maurice Albray

Rochester Society of Communicating Arts Box 9610 Midtown Plaza Rochester, NewYork 14604

500
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502

Art Director/Designer: Allen Weinberg
Artist: John Crocker

Agency/Client: New York Times
Sports Information Center

503

Art Director: Herb Lubalin

Designer: Mike Randazzo

Artists: Lubalin, Smith, Carnase
Agency: Lubalin, Smith, Carnase, Inc.
Client: Elbert Budin

504

Art Director: Herb Lubalin

Designer: Annagret Beier

Artist: Tom Carnase

Agency: Lubalin, Smith, Carnase, Inc.
Client: Good Book, Inc.

505

Art Director/Designer/Artist: Annegret Beier
Agency: Lubalin, Smith, Carnase, Inc.

Client: Annegret Beier

506

Art Director/Designer/Copywriter:
Muts Yasumura

Agency: Young & Rubicam, Inc.
Client: Carolyn Stasenko

502

503
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504

506

505



348

POPPY RECORDS, 1133 AVENUE OF THE AMERICAS, NEW YORK, 1003¢

KEEP FROM COLD OR HEAT

FIRST CLASS MAIL

507

508
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510

INSTITUTIONAL 349

507

Art Director: Kevin Eggers
Designer/Artist: Milton Glaser
Client: Poppy Records

508

Art Director/Designer: William A. McCaffery
Agency: deGarmo, McCaffery Inc.

Client: South Lakes Stamp Co.

509

Art Director/Designer: Murry Gelberg
Artist: David Baker

Agency: Tasi Gelberg Pesanelli, Inc.
Client: Habitat, Inc.

510

Art Director: Dick Drayton
Designer/Artist: Don Weller
Agency: Don Weller's Office
Client: Blum's of San Francisco
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511
Art Director/Designer/Artist: Arne Lewis
Agency/Client: The Fly

512

Art Director: Bernard Zlotnick
Designers: Herb Lubalin, Annegret Beier
Artists: Lubalin, Smith, Carnase
Agency/Client: Young & Rubicam, Inc.

513
Art Director/Designer/Artist: Kiyoshi Kanai
Client: Nippon Television Network Corp.

514

Art Director/Designer/Arlist: Daniel Marshall
Copywriter: Robert Sturtevant

Agency: J. Walter Thompson Company

Client: The Copy Club of New York

511

512



NIPE_N
TELEVISLaN
NETVVaRK
CORP

513

 TheCopyClub

Yol Tha Copy Club of lew Tors.
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514
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TELEVISLaN

NETVVaRK
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The Copy Club
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515 DISTINCTIVE MERIT AWARD
Art Director/Designer: Richard Nava
Copywriter: Dennis Webster

Agency: deGarmo, McCaffery, Inc.
Client: Conrac Corp.

516

Art Director/Designer/Copywriter: Ron Mabey
Artist/Studio: Mabey Trousdell

Client: Donna Smith

517

Art Director/Desiger/Artist/Copywriter:
Paul Sinn

Client: Melissa & Paul Sinn

518

Art Director/Designer/Copywriter:
Gennaro Trainello

Photographer: Vito Marretta
Agency/Client: Waterman Advertising

519

Art Director/Designer/Artist: John Heck
Copywriter: Anna Jane Wingfield
Agency/Client: Goodwin, Dannenbaum,
Littman & Wingfield, Inc.

520

Art Director/Designer/Artist/Copywriter:
Felix Muckenhirn

Client: Felix and Zita Muckenhirn

MADISON S0. GARDEN

AI GALL!II' OF ART,SPOIYS HARML OF FAME

e

MON. MAR. 24°::.

—— e i e —

MAIN EVENT — TO A FINISH

= y N S B4

The Tennessee Tornado

VS|

JOHNNY

LKER

The Highland Hurricane

Prefiminaries i | Card of pular Snocks Ind

The Swedish Meatball vs; The Chinese Eggroll

und O!he' chonhs

LADIES & WIVES ARE . INVITED

Promoter: CONRAC CORPORATION

Madison Square Garden, 31st to 33rd Street On Tth Avenue
(Take Escalotor to Gallery of Art{Sports Holt of Fame)

515

516

XTRA EXTRA EXTRA EXTRA

iy San Jome Mercury

Store Thao a Contars ol Sesvier - 18311908

EAGE ON ERRTH

517
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521 523

season’s greetings

industnat dasign department

pratt instituta

522



524

525

-
IM§VP

MRS
MISS
Will attend
Will not attend

INSTITUTIONAL 355

521

Art Director/Designer/Photographer/
Copywriter: Jim Donoahue

Client: Cooper & Beatty, Limited

522

Art Director: Werner Pfeiffer
Designer/Artist/Copywriter: Duncan Burke
Agency/Client:

Pratt Institute/Industrial Design Dept.

523

Art Director/Designer/Artist/Copywriter:
Roy Schlemme

Client: Nancy Conn

524

Art Director: Steven Bernstein
Designers/Artists/Copywriters:
Sandi and Steven Bernstein

Client: Sandi and Steven Bernstein

525

Art Directors/Designers/Artists Agency:
Eisenman and Enock

Client: Sam’s Restaurant
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526

528

¥3dvd NOE

527
on friday 17 january 1969
Jobn prizeman and dianas shelley
took an extra hour for lunch.
Jjohn and dians prizeman
530
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Vogetsbies

531

526

Art Director: Susan Rosner
Designer/Copywriter: Gene Rosner
Artist: David L. Burke

Agency: David L. Burke Design Corp.
Client: Pearl Drexler

527

Art Director/Designer/Artist/Copywriter:
Roy Schlemme

Client: The Castro Family

528

Art Director: Tom McCarthy
Designers/Copywriters/Clients:

Tom and Marsha McCarthy

Artist: Marsha McCarthy

Agency: Hill Holliday Connors Cosmopulos
Clients: Tom and Marsha McCarthy

530

Art Directors/Clients: John Prizeman,
Diana Prizeman

Designer: Diana Prizeman
Copywriter: John Prizeman

NEW YORK'S MOST DAPPER RESTAURANT) 531

Art Directors/Designers/Artists/Agency:
Eisenman and Enock
Client: The Ground Floor Restaurant
! 532
Art Director: George Lois

Designer: Kurt Weihs

Artist: Dennis Mazzella

Copywriter: Ron Holland

Agency: Lois Holland Callaway Inc.

Client: Restaurant Associates Industries, Inc.

532
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533

Chase
Manhattan’s
Electronic
Payroll Service

THE CHASE MANHATTAN BANK. N &

534

The Great
Brt@nls

coming.

Chase gives you new payroll flexibility input
°
oy S — 3
ey
- )
Cumom Repors. .
.
L]
Autommans w IIT.
e Tan Raporty L]
S 0130485 !
7 L
porce or i "
*
L]
o N L]
o P O ? [ =
{==8 K
.
ey [
R -
Ay
1
.
—_———— ) 3
°



535

536

SALES PRESENTATIONS 359

533

Art Director/Designer: Rene Vidmer
Artists: Sean Harrison, Rene Vidmer,
Hirschield

Agency: Hecht, Vidmer, Inc.

Client: Westinghouse/Group W

534

Art Director: Edward G. Infurna
Designer: Robert Williamson
Copywriter: Ed McCarthy

Agency: Mayo-Infurna Design, Inc.
Client: The Chase Manhattan Bank, N.A.

535

Art Director/Designer: Jack McKee
Artist: Steve Osborne

Copywriter: Michael T. Wright
Agent: Dancer-Fitzgerald-Sample, Inc.
Client: Foremost Foods Company

536

Art Director: Lou Dorfsman

Designers: Lou Dorfsman, Peter Bradford
Photographers: Sol Mednick, Ben Rose
Agency: CBS/Broadcast Group

Client: Electronic Video Recording
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540

Ldejer=RatetaloTolototetelotogatototeteloloiy

| F)R THIS FOURTH OF JULY, a Remindecr chat Inde-
pendence tcok more than a Declaration: it tcok Years of
Fighting. Thefc militacy Buttons are Recaftings in Pewter
from thc Originals found ar Revolutioaary Redoubes near
Weft Point—the larger madc for the Cantincatal Artillery
in 1775, the {mallera New York regimental Defign.
But it was not the Trappings of Uniform that launch-
. ed the Republic. It was the Spirit and Decifioa of Men—
%3 uft as it is the Knowledge and judgmen: of today's Citi-
zens that fuftain it. And o provide :he Information to
oreferve and advance this hard-wen Democracy is ftili,
1s it has been for Decades, the principal Purpofc of

TIME,The Weekly New/magazine.

541
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537

Art Director/Designer: Mike deLesseps
Artists: Tom McGlinchy, Mike Randazzo
Photographers: George Haling, Paul Weller
Copywriter: Sid Fields

Client: American Can Company

538

Art Director/Designer/Artist: Murrell Rybiski
Copywriter: Don R. Dehon

Agency/Client: Olin Film Division

539

Art Director/Designer: Bob Rubin
Photographer: Otto Storch
Agency/Client: R. L. Rubin Incorporated

540

Art Director/Designer: Annagret Beier
Artist: Lubalin, Smith, Carnase
Copywriter: Irma Jackson

Agency: Lubalin, Smith, Carnase, Inc.
Client: Culver Pictures, Inc.

541

Art Director/Designer: Walter Lefmann
Copywriter: Velma Francis

Client: Time Magazine
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542 DISTINCTIVE MERIT AWARD

Art Director/Designer/Artist: Louis Spina

Copywriter: Liz LeMay
Agency: Ted Bates & Company
Client: Ortho Pharmaceutical Corp.

543

Art Director: Jim Miho

Artist: Edward Deniega
Copywriter: Richard Fithian
Agency: Needham, Harper & Steers
Client: Champion Paper

544

Art Director: John Berg
Designer/Artist: Henreitta Condak
Agency/Client: Columbia Records

545

Art Director/Designer: John Berg
Artist: Nick Fasciano
Agency/Client: Columbia Records

543
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& Kece eling Finl! Glorw Gould
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GEORGE BENSON:
SHAPE OF THINGS TO COME SHAPE OF THINGS TO COME

‘ - M

GEORGE
BENSON

546

546

Art Director: Sam Antupit
Photographer: Pete Turner
Agency: Hess and/or Antupit
Client: A&M Records

547

Art Directors: John Berg, Tony Lane
Designer/Artist: Ron Coro
Agency/Client: Columbia Records

548 DISTINCTIVE MERIT AWARD J ﬂg’
Art Director: John Berg
Designer/Artist: Henreitta Condak 547

Agency/Client: Columbia Records

549

Art Director/Designer/Artist: Joseph Stelmach
Photographer: Nicholas Sangiamo

Client: RCA Records

550

Art Director/Designer: John Berg
Photographers: Don Hunstein, John Berg
Agency/Client: Columbia Records
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551

Art Directors: John Berg, Tony Lane
Designer: Ron Coro

Agency/Client: Columbia Records

552

Art Directors: John Berg, Tony Lane
Designer: Ron Coro

Agency/Client: Columbia Records

553

Art Director: Sam Antupit
Photographer: Pete Turner
Agency: Hess and/or Antupit
Client: A&M Records

554

Art Director: Nesuhi Ertegun
Designer/Artist: Jim Dine
Client: Atco Records

555

Art Directors: John Berg, Tony Lane
Designer: Ron Coro

Photographer: Don Hunstein
Agency/Client: Columbia Records

552

W

Brabms
Variations on a Theme by WPaganini
Variations and Fugue ona Theme by SHandel
Garyy Graffman, Piano

-




RECORD ALBUM COVERS 367

st 50 3

NAT ADDERLEY:
CALLING OUT _OUD

CALLING OUT LOUD
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SONGS FRAM A BNOM
556 557

558



559

Donnerstag

560
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JUNE 1969
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556

Art Directors: Ira Friedlander, John Berg
Designer: Ira Friedlander

Photographer: John Berg
Agency/Client: Columbia Records

557 DISTINCTIVE MERIT AWARD
Art Director/Designer: John Berg
Artist: Nick Fasciano
Photographer: Sandy Speiser
Agency/Client: Columbia Records

558

Art Director: Mark Schulman
Designer: Dino Danelli
Artist: Rene Magritte
Client: Atlantic Records

559

Art Director/Designer: Bernie Vangrin
Photographers: Harold Corsini, Richard Noble
Copywriter: Neil Fisher

Agency: Ketchum, MacLeod & Grove, Inc.
Client: Scott Paper Company

560

Art Director/Designer: Olaf Leu

Artists: G. Sobek, Th. Luetige, Hollenstein,
R. W. Schlegelmilch, H. H. Bauman
Copywriter: U-]J Philipp

Client: Roland Offset Maschinenfabrik
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561

RAM ZAREMBER
PHOTOGRAPHY
TE %8010

562
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561

Art Director/Designer: Edward Marson
Photographer: Stan Ries

Agency: Edward Marson Design
Client: The Museum of Modern Art

-l

562
Art Director/Designer/Photographer/
Copywriter/Client: Sam Zarember

563 DISTINCTIVE MERIT AWARD

Art Director: Lou Dorfsman

Designers: Lou Dorfsman, Ted Andresakes,
Joan Costa

Copywriter: Jacques Sammes

Client: CBS Television Network

564

Art Director: John Pardo

Designer: Terry Petty

Artist: Peter Margulen

Agency/Client: Walter Dorwin Teague
Associates, Incorporated

563
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565

565

Art Director: Dick Drayton
Designer/Artist: Don Weller
Agency: Don Weller's Office
Client: Blum's of San Francisco

566

Art Director/Designer/Photographer:

Henry Sandbank

Agency: Henry Sandbank, Inc.

Clients: Hy Abbott, Inc., Henry Sandbank, Inc.

567

Art Director/Designer/Photographer:

Henry Sandbank

Agency: Henry Sandbank, Inc.

Clients: Hy Abbott, Inc., Henry Sandbank, Inc.

568

Art Director: Barbara White

Designer: Stephan Onken

Photographer: Sam Zarember

Copywriter: John Mann

Agency: William, Douglas, McAdams, Inc.
Client: Roche Laboratories

.
ama
Aama

14

:
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566
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567

Impressionsof Pregnancy

568
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569

Art Director/Copywriter: L. F. Haverkost
Designer: Mike Smith

Artists: C. Passarelli; G. Colby, T. Kubit,
K. Graning

Photographer: John Garvin
Agency/Client: Parke, Davis

570

Art Director: Alice Katz
Designer: Caroline Waloski
Ar:ist: Cliff Condak
Copywriter: Ann Green

Agency: William Douglas McAdams, Inc.

Client: Roche Laboratories

569

THE GREATEST
SALE OF WORTH
| mamKE-Davis |

D W (CWNIITAN NG Wil
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The Clinical \pplications of Librium «hlordiazepoxide HCT)
_.and Their Pharmacologic Basis

%

o " g T N
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571

Art Directors: Harry Sehring, Alice Katz
Designer: Harry Sehring

Artist: Gilbert Stone

Copywriter: Al Sundel

Agency: William Douglas McAdams, Inc.
Client: Roche Laboratories

572

Art Director/Designer/Artist: Kurt Weihs
Agency: Lois Holland Callaway Inc.
Client: Neil Lovisco

573

Art Director/Designer/Artist: Giuseppe Lucci
Agency: Gardner Advertising Co.

Client: Scott Printing Co.

574

Art Director/Designer: Alice Katz

Artist: Martin Lipsitt

Copywriter: Elaine Lapidus

Agency: William Douglas McAdams, Inc.
Client: Roche Lahoratories

575 DISTINCTIVE MERIT AWARD
Art Director/Designer/Photographer:
Joseph Alpern

Client: Joseph Alpern Studios

e

i A

%
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Pamiing by Kunt Weths

572 573
‘All of a sudden. 'm /
nul SEE anyntone — i \
sure | aant o be a )
lageye — wot suve I'm -~

ready 1o marry Sandi
ot wven siure | really
belung, in college.
Maywe if my folks
1witle stop
we! VWho decided |
wantf 1o be a latcyer,
anyu=y? If I conld

Jor w while - put o
makieg decisions fora
year e 6o

Wellsp-ings of Anxicty

The Search
for [dentity

574

575
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577

576

Art Director/Designer: Miho

Artists: Glaser, Davis, Coiner, McMahon,
Hogarth

Photographers: Kane, Marco, Wolf, Turner,
Massie, Biever

Copywriter: Howard Foley

Agency: Needham Harper & Sleers

Client: Champion Paper

577

Art Director: Don Ozyp

Designers: Ron Mabey, Pete Marks
Artist: Pete Marks

Copywriter: Jerry Lewicky
Agency: Jayme Organization
Client: B & K Instruments

578

Art Director: Lou Dorfsman
Designer: Judy Perry

Artist: Gilbert Stone
Copywriter: John M. Wilkoff
Client: CBS Television Network
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1 thought that unce the
childven weve older.
things wonld improve. 1
U'd certainly be calmer.

And I'd bave time ro ' 1
use my mind again . .. -

1 might even go back ‘
and ger my master's

degree and amonnt to P o
soncething. Sunehou’ a4» ‘
1 still found myself J

chained to the vange.

1he sink, the ironing

buard — the whole

endless. unbearable

routine! And then a4\
onedety—1 just conldn't

stand i1t any long

S04/ i % excérp

Wellsprings ot Anxiety

The Scarch
for Identity

579

580
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81

582

Stelazine' in Psychiatry

trifluoperazine HCH

579

Art Director/Designer: Alice Katz

Artist: Martin Lipsitt

Copywriter: Elaine Lapidus

Agency: William Douglas McAdams, Inc.
Client: Roche Laboratories

580

Art Director: Salvatore Veuti
Photographer: Marvin Koner
Copywriter: Clem Bittner
Agency: Creamer-Colarossi
Client: Texaco

581 DISTINCTIVE MERIT AWARD

Art Director: Lou Dorfsman

Designers: Lou Dorfsman, Ted Andresakes,
Joan Costa

Copywriter: Jacques Sammes

Client: CBS Television Network

582

Art Director: Alan J. Klawans
Designer: Margaret G. Hawley
Photographer: George Krause
Copywriter: Judy Kroeger
Agency/Client: Smith Kline & French
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There were apple salesmen
on every cormer.

Yet Eve had o buy a
rotten apple from some
smooth-talking snake. She
paid a high price for it.

Eve was dumb.

But times have changed.
Moaodern Eve knows where it's
at. She's intelligent. Aware.

A young woman with an ever-
increasing need for goods
and services. She's avital
force in our life and economy.

Modemrn Eve is today’s
young housewife —under 35.
She may favor granny glasses,
but her outlook is definitely
mod. Her cover-up fashions
of a few years back have
given way 1o cutl-outs, see-
throughs, minis and bikinis.
She's forever on the lookout
for things new, things better,
things dependable. For
herself and her family.

583

- oy e
oyt e

Tairwvor
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586

THE MANDRAKE MEMORIAL

Boulez

conducts Stravinsky's

Le Sacre du Printemps

The Cleveland Orchestra

RECORD ALBUMS 383

583

Att Director: Ted Andresakes

Designers: Ted Andresakes, Joel Azerrad
Artist: Simms Taback

Copywriter: James M. Shumaker

Client: CBS Television Stations

584

Art Director/Designer/Artist/Copywriter/
Client: Walter Einsel

Photographer: Hal Davis

585

Art Director: Kevin Eggers
Designer/Artist: Milton Glaser
Client: Poppy Records

586

Art Directors: John Berg, Tony Lane
Designer: Tony Lane

Artist: Guy Billout

Agency/Client: Columbia Records
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B, 500850 C000YSA

BLUES RQOTS

..........

SRz
587

wé‘ The Harmonious Blacksmith-Igor Kipnis
| | A Coll, t Harpsichord Encore:
Gt

588



CK GREGORY: THE LIGHT SIDE: THE DARK SIDE

PYS-60001  POPPY

589

DIZK GREGORY: THE LIGHT SIDE:. THE DARK SIDE

RECORD ALBUMS 385

587

Art Direclor: Kevin Eggers
Designer/Artist: Milton Glaser
Client: Poppy Records

588

Art Directors: John Berg, Tony Lane
Designer: Tony Lane

Artist: Etienne Delessert
Agency/Client: Columbia Records

589 DISTINCTIVE MERIT AWARD
Art Director: Kevin Eggers
Designer/Artist: Milton Glaser
Photographer: Elbert Budin

Client: Poppy Records
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590
Mot Art Director/Designer: Richard Mantel
e Artist: René Magritte
%fmﬂ Agency/Client: Columbia Records
L.; 1

591

Art Director/Designer/Artist:
Etienne Delessert

Client: Caedmon Records

592

Art Director/Designer: John Berg
Artist: Milton Glaser
Agency/Client: Columbia Records

bxcpis from Petryshha

Scnerzo Fantastique

Inferna Dance from ‘Frebnd wherzo 3 la Russe

Firewarks Danse Sacral- from Rite of Speing

o CYehs

The CBC Symphony The Columbia Symphony

592







Television and Multi-Media

Q@@)

e IS
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593

594 :
Stagehand: Kid got the flu.

593

Art Director/Designer: Robert Dion

Director: Robert Tuscaine

Writer: Irving Sonn

Producer: Jerry Jacobs

Agency: Needham Harper & Steers

Production Company: Wylde Films ¢
Photographer: Fred Borné
Client: Kimberly-Clark Corp. AT

594

Art Director/Designer: Frank Camardella
Director: Bob Bean 595
Writer: Steve Gordon

Producer: Bertelle Selig Anncr: You can use a Xerox Telecopier.
Agency: DKG, Inc.

Production Company: Wylde Films

Client: Talon, Inc.

595

Art Director/Designer/Writer: John Murray
Director/Photographer/Production Company:
Horn/Griner

Producer: Jerry Jacobs

Agency: Needham, Harper & Steers

Client: Xerox Co.

596

Art Director/Designer: Peter Hirsch
Director: Fred Levinson

Writer: Neil Calet

Producer: Bertelle Selig

Agency: DKG, Inc.

Production Company: Wylde Films - .
Client: Carter-Wallace 596 —

(VO): Sleep can be filled with detours.
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ANOTHER QUALITY PRODUCT FROM KIMBERLY-CLARK

New Teri i3 a pretty tough egg.

.

Actcr: I'd like to marry the maid. Mama: I'll ring for the hussy now. {VO) : Whoever said “The show must go on.”

... Just press the send button. Dial the person or office you want . . . In just 6 minutes or less . . .

T g )

. £
{(VO}: Let's have a talk tomorrow . . . (VO): Nothing to worry about. Wife: Murray, wake up, I heard a noise.

e
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597
(MLSIC)

598

597

Art Director/Designer: Frank Camardella
Director: Dick Miller

Writer: Steve Gordon

Producers: Bertelle Selig, R. Mitrotti
Agency: DKG, Inc.

Production Company: Dick Miller Assoc.
Client: Talon, Inc.

598

Art Director: Carol Nelson

Director: Fred Levinson

Writer: Mike Drazen 599
Producer: Magi Durham, Telpac

Agency: Geer, DuBois & Co. (SEX: Voices)
Production Company: Wylde Films, Inc.

Client: Foster Grant Co., Inc.

539 MEDAL AWARD

Art Director: Sal Auditore

Director: N. Lee Lacey

Writer: Charlie Ewell

Producer: Joanne Ruesing

Agency: Jack Tinker & Partners, Inc.
Production Company: N. Lee Lacey
Client: Miles Laboratories/Alka-Seltzer

600

Art Director: Jerry Andreozzi

Director/Photographer: Jerry Shore

Writer: Bob Schulman

Producer: Tim Newman

Agency: Wells, Rich, Greene, Inc.

Production Company: Libra Productions

Client: Philip Morris/Benson & Hedges 600

&

"Great Carnac"
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(MUSIC) (MUSIC) (VO): You think zippers unimportant?

- -

(SFX: Slamming of cup) Alka Seltzer, ... Alka Seltzer, Alka Seltzer.

“I just couldn’t . .. ... handle the length."” “Wish me luck.”
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601

Art Director: Joe Genova
Director: Bob Sallin

Writer: Hal Heisler

Producer: Pamela Reeve
Agency: Smith/Greenland
Production Company:
Kaleidoscope Productions
Client: Alexander Smith Carpets

602

Art Director: Sal Auditore

Director: Armand Acosta

Writer: Charlie Ewell

Producer: John Capsis

Agency: Jack Tinker & Partners, Inc.
Production Company: Piggy Back Productions
Client: Miles Laboratories/Alka-Seltzer

603

Art Director/Designer/Producer:
Al Beckerman

Director: Jim Walsh

Writer: Alan Hamburger
Agency: Ries Cappiello Colwell
Production Company: VPI
Photographer: Richard Francis
Client: Uniroyal

604

Art Director/Designer: Emil Dispenza
Director: Steve Verona

Writer: Jeff Wolff

Producers: Emil Dispenza, Douglas Liss
Agency: Spade & Archer

Production Company: The Alliance Co.
Photographer: Jay Patti

Client: Rokon Inc.

- {Audio: Sound of sloshing water)
602
Girl: Uh, no, no thank you.
603
604

...and now it's all here . ..
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Alexander Smith.

The carpet you don’t have to
worry about.

i 1845

Alexander Smith's New Age carpet. (house full of water) (VO): the carpet you don't worry about.

- ‘.L

Waiter: . .. potatoes in cognac sauce.  Waiter: And now, an after dinner drink? Anncr: (VO): ...and unaches aching heads.

. LT

Koylon mattress: gentle latex foam Latex foam is non-allergenic . . . “Which would you rather sleep on?”

-~ - — s o

a saddle horse and mountain goat. Trailbreaker can take you places . . . ... you get a machine beyond belief!
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605

Art Director/Designer: David Wiseltier
Director: Jerry Kaufman

Writer: Lew Sherwood

Producer: Steve Roppolo

Agency: Daniel & Charles

Production Company: Pelican Films
Client: Simplicity Pattern Co.

606

Art Director: Howard Blume

Director: Mike Gray

Writer: Robert Mondlock

Producer: Ray Revis

Agency: McCann-Erickson, Inc.
Production Company: PGL, Mike Gray &
Associates

Client: Swift & Company

607

Art Director/Designer: Dennis Bruce
Director: Howard Magwood

Writer: Copel Marcus

Producers: Copel Marcus, Dennis Bruce
Agency: MacLaren Advtg. Co. Ltd.
Production Company:

Rose Magwood Productions
Photographer: Ernest Capparros

Client: Bristol-Myers Canada Ltd.

608

Art Director: Don Ohlinger

Director: Mike Elliot

Writer: Steve Lehner

Producer: Gary Kaney

Agency: North Advertising Incorporated
Production Company: E. U. E.

Client: Chicago Musical Instrument Co.

605

606

607

Anncr: How great it is to sew a dress.

Concerto for Finger and Fist.
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Anncr: See Simplicity Fashion News.

“I think it should float.” “Soap?”

(VO): Even if you do your own wash

Anncr: A one finger clarinet . . . A full orchestra Lowrey's cassette tape recorder.
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609

610

609

Art Director /Designer: Frank Stong
Director: Richard Perkins

Writer: Denis Higgins

Producer: Rick Ballard

Agency: Grey Advertising Company, Inc.
Production Company: Sandler Films
Photographer: David Butler

Client: Knudsen Creamery Company

610

Art Director: Jack Piccolo

Writer: Evan Stark

Producer: Ralph Borzi

Agency: Doyle Dane Bernbach, Inc. 611
Production Company: Televideo

Client: Buitoni (SILENT)

611

Art Director/Designer: Bob Gage
Director: Howard Magwood
Writer: Marvin Honig

Producer: Ernie Hartman

Agency: Doyle Dane Bernbach, Inc.
Production Company:

Rose Magwood Productions
Photographer: Ernest Capparros
Client: Cracker Jacks

612 DISTINCTIVE MERIT AWARD

Art Director/Designer: Hal Nankin

Director: Harry Hamburg

Writers: Leon Meadow, Dave Cantor

Producer: Ernie Hartman

Agency: Doyle Dane Bernbach, Inc.

Production Company: VPI

Client: General Telephone 612
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e mnge gy

e

Knudsen Buttermilk calms you . .. something to soothe a sour stomach . . . Refrigerator door shuts . . .

"I love your cheese pizza.”

CrackerdJack

Regular and big Pass-Around Pack

(SEX) (SILENT)
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613

Art Director: E. Nussbaum

Director: N. Griner

Writer: G. Allen

Producer: V. Infantino

Agency: Grey Advertising Company, Inc.
Production Company: Horn/Griner
Client: H.J. Heinz

614

Art Director: Jack Piccolo

Director: Evan Stark

Producer: Ralph Borzi

Agency: Doyle Dane Bernbach, Inc.
Production Company: Televideo
Client: Buitoni

615

Art Director/Designer: Victor Zurbel
Director: Ira Marvin

Writer: Steve August

Producer: Dorothy Mills

Agency: Doyle Dane Bernbach, Inc.
Production Company: VIA Films
Photographer: Dick Shaw

Client: General Telephone

616

Art Director/Designer: Bob Kuperman
Director/Photographer: Tibor Hirsch
Wrriter: Irwin Warren

Producer: Lou Puopolo

Agency: Doyle Dane Bernbach, Inc.
Production Company: E. U. E./ Screen Gems
Client: Volkswagen

614
Chef: Today we make real Italian pizza.
615 AR
Adriana. Do you like my little gift?
616 T

What would happen if you crossed . . .
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> |
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HEINZ'

| \\ %,

; T _—

mothers feed their babies Heinz because there’s no better baby food. ... mother knows best.

Chef: . ..the inventor of Instant Pizza. Buitoni: “. . . buy my pizza."”

& ? General Telephone
‘ \ ' he special gift.

=

Darling. It's adorable. A phone. Michelle. Do you like my little gift? A special phone just for the two of us.

— -—— .

With one of the world's largest— You'd end up with a car that's . . . The Volkswagen Squareback Sedan.
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617

Art Director/Designer/Preducer: Dick Snider

Director: Sherman Mar¥s
Writer: Hal P. Riney

Agency: Batten, Barton, Durstine & Osborn-SF

Production Company: John Urie & Associates
Photographer: David Stern
Client: Crocker-Citizens National Bank

618

Art Director/Designer: Jim Brown
Director: Ira Marvin

Writer: Floyd Stone

Producer: Dorothy Mills

Agency: Doyle Dane Bernbach, Inc.
Production Company: VIA Films
Photographer: Dick Shore

Client: General Telephone

619

Art Director/Designer: Bob Gage

Directors: George Silano, Mike Nebbia
Writer: Marvin Honig

Producer: Merl Bloom

Agency: Doyle Dane Bernbach, Inc.
Production Company: EUE

Photographers: George Silano, Mike Nebbia
Client: American Airlines

620

Art Director/Writer: Jerry Bernstein
Designer: Joe Kazlauskas
Director/Photographer: Jim Murakami
Producer: Shevard Goldstein

Agency: W. B. Doner and Company
Production Company: Murakami-Wolf Films
Client: Tootsie Roll Industries

617
618
619 ‘ -3
Anncr: (VO): Kathy Sheil. Stewardess.
620 ‘7!

Mr. Cow, how many licks . ..
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L 1 I
& THERE IS NO MISTAXE
b | THERF HAS BEEN ¥O MISTAKE
’l THERE SHALL BE NC WMISTAXE

-2

¥

Your first and your last mistake. At Crocker we insure accuracy. Silent

We make extension telephones.

Kathy told us abou! a passenger my grandma told me Y'd find you . . . that's the American way.

ﬁ A=,
e S
SR o
S f ¥
{ ]
.J e~ ! ¥ v 4 §; . N u'r
¢ !/ K 4 ¢ Ny g = . ~ - -'\?—
X \\\\‘ Wy Lk . b i

Mr. Fox, how many licks . . . Mr. Turtle, how many licks . . . Ican’t stand a smart owl!
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621

Art Director: Jerry Prestomburgo

Director: Jerry Shore

Writer: Ken Teason

Producer: Roger Harvey

Agency: Warwick & Legler, Inc.

Production Company: Jerry Shore Productions
Client: Timex Corporation

622

Art Director/Designer: Roy Grace

Director: Mike Cuesta

Writer: John Noble

Producers: Pat Boyriven, Susan Calhoun
Agency: Doyle Dane Bernbach, Inc.
Production Company: Stan Lang Productions
Client: Volkswagen

623 DISTINCTIVE MERIT AWARD
Art Director/Designer: Roy Grace
Director: Howard Zieff

Writer: John Noble

Producer: Don Trevor

Agency: Doyle Dane Bernbach, Inc.
Production Company:

Howard Zieff Productions

Client: Volkswagen

624

Art Director/Designer/Director: Bob Gage
Writer: Marvin Honig

Producer: Phil Bodwell

Agency: Doyle Dane Bernbach, Inc.
Production Company: Directors Studio
Photographer: George Silano

Client: Miles Laboratories/Alka-Seltzer

621
Introducing the Timex 3-Pack . ..

L L 1 . . . ‘
622 e ‘ ‘ :

Welcome to the Volkswagen factory.

623
Barney: You gonna tell me about . . .

624 : ..{ Qg =

Les: here's Denny
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Make up your own gift-pack.

Should it lose favor it will die. after every single part has passed at Volkswagen. Now let the games begin.

George: Barney, get in the car.

Les: Ha, ha, ha, . . . Great!! (SFX) Man: (voice under) Alka Seltzer. Great, yeah.
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625 MEDAL AWARD

Art Director: Sal Auditore

Director: George Gomes

Writer: Charlie Ewell

Producer: Joanne Ruesing

Agency: Jack Tinker & Partners, Inc.
Production Company: Gomes-Lowe
Client: Miles Laboratories/Alka-Seltzer

626

Art Director: Don Tortoriello
Wrriter: William Backer

Producer: Phil Messina

Agency: McCann-Erickson, Inc.
Production Company: Four Arts, Ltd.
Client: The Coca-Cola Company

627

Art Director: Bernie Zlotnick
Director: Harry Hamburg
Writer: Bill Waites

Producer: Ted Storb

Agency: Young & Rubicam, Inc.
Cameraman: Moe Hartzband
Client: Ruppert Knickerbocker

628

Art Director/Producer: Dom Rossetti
Designer: Morris Ozalins

Director: Lee Lacey

Writer: Ray Dempsey

Agency: Young & Rubicam, Inc.
Production Company: N. Lee Lacey
Camerman: Walter Gregg

Client: Bristol-Myers Co.

625

626

627

628

This old Boston Hotel

This is the last pajama party.
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Cokeis. .. ... the real thing. Coca-Cola is Coke.

L i
PR e LY - Y

Jake's team was #1 Jake brought his beer up from New York The #1 beer in America, Knickerbocker.

We are ladies. Now quiet! Big ache in your little head? You need Excedrin P.M.
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629

Art Director/Designer: Barry Wetmore
Director: Norm Toback

Writer: June Gader

Producer: Dennis Plansker

Agency: Young & Rubicam, Inc.
Production Company: Petersen Company
Photographer: George Koblasa

Client: Hunt-Wesson Foods, Inc.

630

Art Director: Berl Cattell
Designer/Director/Photographer:
Conrad Bailey

Writer: James R. Johnston

Producer: Johnston/Cattell

Agency: Earle Ludgin & Co.
Production Company: Conrad Bailey
Productions (Stars & Stripes East}
Client: Zenith Hearing Aids

631

Art Director/Designer: Bob Gage
Director/Producer: Lee Tredenari
Writer: Jack Dillon

Agency: Doyle Dane Bernbach, Inc.
Production Company: Directors Studio
Photographer: Dick Dubelman

Client: Polaroid

632

Art Director: Al Scully
Director/Photographer: Bert Stern
Writer: William Backer

Producer: Phil Messina

Agency: McCann-Erickson, Inc.
Production Company: Libra Productions
Client: The Coca-Cola Company

629

630

631

632

Y

Now it's Wednesday night

My name is Jerry Strom. I am deaf.

(Humming)

In between heartaches and crying . . .
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thick-pourin’ good-tastin’ husband-pleasin’ Hunt'saucin’ (Silent)

d

Ask yourself these questions: If you've answered 'yes"” I want to thank Zenith . . .

(SFX) How about that!

[ i

It's so nice to have a Coke . .. And I feel better. Things go better with Coca-Cola . . .
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633

Art Director/Designer: Frank Camardella
Director: Fred Levinson

Writer: Steve Gordon

Producer: Bertelle Selig

Agency: DKG, Inc.

Production Company: Wylde Films
Client: Talon, Inc.

634

Art Director: Rick Levine

Director: Mike Cuesta

Writer: David Altschiller

Producers: Rick Levine, David Altschiller
Agency: Carl Ally Inc.

Production Company: Mike Cuesta Productions
Client: Hertz Corporation

635

Art Director: Rick Levine

Director: David Quade

Writer: David Altschiller

Producers: Rick Levine, David Altschiller
Agency: Carl Ally Inc.

Production Company: David Quade
Productions

Client: Hertz Corporation

636

Art Director/Designer: Walter Halucha
Director/Photographer: Jacques Letellier
Writer: Barry Greenspon

Producer: Chuck Doremus

Agency: Doyle Dane Bernbach, Inc.
Production Company: MPO

Client: American Airlines

633
634
We need to rent a baby.
635
We learned what it is to travel
636

QB drops back, is rushed . . .
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\

chains on . . . the Great Escapo. Man: [ don’t think he oughtto. ..

) N\

I could make you a big star. We understand what it is to travel. People come to rent a car.

~

-

A man alone and away from home. We've kearned to help the traveller. We rent you a company.

N.EL.Football
in the sky.

American Airlines
to California.

Travel Agents make life easier,

<
watching game on Astrocolor. Stewardsass: Is anything the matter? American Airlines Makes Life Easier.
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637

Art Director/Designer/Producer: John Koelle
Director/Photographer: Joe Sedelmaier
Writers: John Koelle, Park Taylor

Agency: Allen, Anderson Niefeld & Paley
Production Company: Sedelmaier Film
Prod., Inc.

Client: Gibson Appliances

638

Art Director/Designer: Mike Eakin
Director/Photographer: Joe Sedelmaier
Writer: Ray Thiem

Producers: Ray Thiem, Mike Eakin
Agency: Rink Wells & Associates
Production Company: Sedelmaier Film
Prod., Inc.

Client: Denver U.S. Bank

639

Art Director: George Lois

Director: Nick Webster

Writer: Ron Holland

Producer: Ed Murphy

Agency: Lois Holland Callaway Inc.
Production Company: Saturn Pictures
Corporation

Photographer: Joe Coffey

Client: Noxell Corporation

641

Art Director/Designer: Jim Millman
Director/Photographer: Horn/Griner
Writer: Irv Weinberg

Producer: Susan Smitman

Agency: Young & Rubicam, Inc.
Production Company: Horn/Griner
Productions

Client: Dr. Pepper Company

637
On steamy hot days . . .
638
Denver U.S. compounds interest.
639
4 I.
641 B TH

“Captain . . . about the transfer.”
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turn on a Gibson Air Conditioner. Floats in cool, Fresh air. A Gibson Air Conditioner.

Our savers get a little richer . . . every day at 2:59. (CUCKQQ) Something to look forward to each day.

She’s our mother . . . ... but I'll never be a grouch. Lestoil gels housework done!

1

£ & L ; i L 3
... ready to sell Dr. Pepper.” . ..you know it's all worthwhile.” ““Here come the new recruits.”
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642

Art Director: Allan Buitekant
Director/Photographer: Mike Elliot
Writer: John Crawford

Producer: Deanna Stevens

Agency: Firestone & Associates
Client: Stella D'oro

643

Art Director: Allan Buitekant

Director: Bill Aucoin

Writer: John Crawford

Producer: Bob Breton

Agency: Firestone & Associates

Production Company: Teletape Productions
Client: Ronzoni Macaroni Co.

644 DISTINCTIVE MERIT AWARD
Art Director/Designer: Jim Brown
Director: Ira Marvin

Writer: Toni Pagano

Producer: Dorothy Mills

Agency: Doyle Dane Bernbach, Inc.
Production Company: VIA Films
Photographer: Dick Shore

Client: General Telephone

645

Art Director/Designer: Lew Byck
Director: Bob Bean

Writer: Tom Dunsmuir

Producer: Jerry Gold

Agency: Doyle Dane Bernbach, Inc.
Production Company: Wylde Films
Client: Volkswagen

642

644

Yes.

s S

The great Zandu levitates a Volkswagen.



CONSUMER PRODUCT COMMERCIALS 415

5ive him whatever he wants. Yes, today.

Moira made these meatballs. Who likes their meatballs well done? Ronzoni Spaghetti and Meatballs.

I

Husband: Let me talk to her. Wife: She's more important than I am? Anncr: (VO): ...getan extension phone.

The crowd cheers. But suddenly the car starts to fall. Volkswagen can be fixed in a hurry.
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646

Art Director/Producer: Allen Kay
Director: Bob Bean

Writer: Alan Fraser

Agency: McCann-Erickson, Inc.
Production Company: Wylde Films
Client: Burger Chef Systems, Inc.

647

Art Director/Designer: Maurice Mahler
Director: Harry Hamburg

Writer: Irving Weinberg

Producer: Roger Vaughn

Agency: Young & Rubicam, Inc.
Production Company: V.P.I
Photographer: Chuck Roucher

Client: General Foods/Jello

648

Art Director: Bill Mason

Director: Dick Lowe

Writer: Jerry Hubschman
Producer: Bob Schenkel

Agency: Carl Ally Inc.

Production Company: Gomes/Lowe
Client: IBM Office Products Division

649

Art Director/Designer: Bill Smith
Director/Photographer: Carl Turk

Writer: Jan Zechman

Producers: Bill Smith, Jan Zechman

Agency: Rink Wells & Associates

Production Company: Turk Photography Ltd.
Client: Exchange National Bank

646

647

Come in Jenkins. Have something cool.

648

Anncr: Have you taken a close look . . .

.-
£ L
@g'

|

»
649 k
Wife: Let’s call him Heathcliff.
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- SRY Chef

toleave hoenll‘eoﬁ

Mother: Remember your party? Mother: And just last Christmas . .. Son: I'm going. Mom, I'm going. Ma?

Hm . . . a little tart for Jello

We at IBM have. Secretaries hurry . . . and make mistakes. The IBM Mag Card Selectric.

Husband: He'll never talk to us. (VO): Start saving now . . . Husband: We don’'t have a name yet.
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650

Art Director/Designer: William Harris
Director/Photographer: Zoli Vidor
Writer: Richard Vitaliano

Producer: Aaron Ehrlich

Agency: Doyle Dane Bernbach, Inc.
Production Company: VIA Films
Client: General Telephone

651

Art Director: Bob Neidhart
Director: Norm Griner

Writer: Dan Friedman

Producer: Si Merrill

Agency: Benton & Bowles, Inc.
Production Company: Horn/Griner
Client: Vick Chemical Company

653 MEDAL AWARD

Art Director/Designer: Roy Grace
Director: Howard Zieff

Writer: John Noble

Producer: Don Trevor

Agency: Doyle Dane Bernbach, Inc.
Production Company: Howard Zieff
Productions

Client: Volkswagen

654

Art Director: Lew Byck

Designers: Howard Basis, Jerome Lieberman
Director: Arthur Petricone

Writer: Tom Yobbagy

Producer: Jerry Gold

Agency: Doyle Dane Bernbach, Inc.
Production Company: Ovation Films, Inc.
Photqgrapher: Peter Lippmann

Client: Volkswagen

650
651
There comes a time in your life . ..
653 e R s e
I, Maxwell E. Snavely, hereby bequeath
654
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Ryrersdn

he idea of the game . . . That’s it, you so-and-so, pass me. (VO): Sylvania has come up with Superlite . . .

To fight a cough you need . . . With a cough suppressant . . . Vicks Formula 44.

To my business partner Jules . .. Finally, to my nephew Harold . . . Ileave my entire fortune . . .
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655 DISTINCTIVE MERIT AWARD

Art Director: Rick Levine

Director: Howard Zieff

Writer: David Alischilier

Producers: Rick Levine, David Altschiller
Agency: Carl Ally Inc.

Production Company: Howard Zieff
Productions

Client: Hertz Corporation

656 DISTINCTIVE MERIT AWARD

Art Director/Designer: William Harris
Director/Photographer: Len Steckler
Writer: Larry Levenson

Agency: Doyle Dane Bernbach, Inc.
Production Company: Len Steckler, Inc.
Client: Sylvania

657 DISTINCTIVE MERIT AWARD
Art Director: Ralph Ammirati
Director: Howard Zieft

Writer: Richard Raboy

Producer: Irene Ludwig

Agency: Carl Ally Inc.

Production Company: Howard Zieff
Productions

Client: Northeast Airlines

658

Art Director: George Euringer
Director: Dick Richards
Writer: Jerry Hubschman
Producer: Janine Marjollet
Agency: Carl Ally Inc.

Production Company: Richards and Myers

Client: Carter Wallace/Rise Regular

655
656
(White girl) When you tune a color tv
657
Singles vacation in the Bahamas.
658

I'm going to shave without any water.



We give you diagrammed maps. Four blocks to Highland, turn right.

(Yellow girl) So when you look at me

You need all you can get.

I'm getting a smooth clean shave.

... makes my beard wet but: Rise.
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= 657-56/U =

(i e o 43
Hertz gets you where you are going.

(Tan girl) your reds will stay red . ..

This
vacation
is rated

Northeast Airlines.

We include things to make your return easier. (Silent)

Rise with no water, Rise with water.
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659

660

659

Art Director/Producer: Mike Koulermos
Director: Marty Goldman

Writer: Judy Raines

Agency: McCann-Erickson, Inc.
Production Company: Televideo
Cameraman: Stan Lazan

Client: Burger Chef Systems, Inc.

660

Art Director: Don Broder
Director/Producer: Jim R. Rogers

Writer: Jack O'Brien

Agency: Cargill, Wilson & Acree

Production Company: Jefferson Productions
Technical Director: Dan McDaniel

Client: Knight Publishing Company

661

661

Art Director/Designer: Bob Matsumoto
Director: Fred Levenson

Writer: Ed Smith

Producer: Jerry Gold

Agency: Doyle Dane Bernbach, Inc.
Production Company: Wylde Productions
Client: Volkswagen

662

Art Director/Director/Producer:

Jack Wolfgang Beck

Writer: Roger Butler

Agency: Ogilvy & Mather, Inc.

Production Company:

Filmways of California, Inc.

Client: Mercedes-Benz 662

(Limousine with motorcycle escort.|

SEX: Dawn Sounds.

Anncr: Volkswagen Mechanics School

{(Toward Viewer Around Curve)
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Burger Chdr
q())od good enough =
leave home for.

This is Burger Chef, right? : Right. (Limousine and Escort Drive Awag.)

Anncr. (John Wayne imitation) : I know you can do it. Okay, move out. We're out to deliver a great newspaper.

It takes three years Supervisor: “Now take it apart.” (Silent)

3
¥

E b

{Away From Viewer Around Curve) (From the Driver’s Seat) (Straightening Out)
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663

Art Director/Designer: Hal Nankin
Director: Fred Levenson

Writer: Ron Rosenfeld

Producer: Harvey Greenberg
Agency: Doyle Dane Bernbach, Inc.
Production Company: Wylde Films
Client: Sylvania

664

Art Director/Designer: Roy Grace

Director: Tony Petrucelli

Writer: John Noble

Producers: Susan Calhoun, Patrick Boyriven,
Jerry Gold

Agency: Doyle Dane Bernbach, Inc.
Production Company: Stan Lang Productions
Client: Volkswagen

667

Art Director/Designer: Bob Matsumoto
Director: Dick Bailey

Writer: David Field

Producer: Melvin Kane

Agency: Doyle Dane Bernbach, Inc. L.A.
Production Company: Time-Life, Inc.
Client: Laura Scudders

668

Art Director/Designer: Bob Tucker
Director/Photographer: Fred Levenson
Writer: John Noble

Producer: Chuck Doremus

Agency: Doyle Dane Bernbach, Inc.
Production Company: Wylde Films
Client: Volkswagen

663

664
Anncr: “Lack of money’* Rabelais, 1534.

{Open on cheering Mexican Crowd)

668
If you're thinking of buying a new car
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“‘Spend less.” Samuel Johnson, 1776. “No tickee, no washee.” Lun Fung, 1849. Amen. Vaolkswagen, 1970.

[ T

oy

i

w U,

Laura Scudder’s potato chips. Wife: ““Tortilla Chips.” Diplomat: *"Uh . .. tortilla chips.”

$2100¢ car worth only $1,000. A car in ‘65 that didn't shrink Okay, so you're not impressed . . . yet.
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669
Through the Water

SFX: Helicopter engine accelerates

669

Art Director/Director/Producer:
Jack Wolfgang Beck

Writer: Roger Butler

Agency: Ogilvy & Mather, Inc.
Production Company:

Filmways ol California, Inc.
Client: Mercedes-Benz

670

Art Director/Producer: Tom Yohe

Director/Photographer: George Gage

Writer: Larry Miller

Agency: LaRoche, McCaffrey & McCall

Production Company: Focus Presentations 3

Client: Chas. Pfizer & Co., Inc. 671 ] .

671 We've studied the wet bottoms problems
Art Director: Jerry Weinstein

Designer: Art Glazer

Director: Harold Becker

Writer: Barbara Holbrook

Producers: Jerry Weinstein, George Booker
Agency: Benton & Bowles, Inc.

Production Company: Harold Becker
Client: The Procter & Gamble Co.

672

Art Director: Marvin Fireman
Designer: Jacqui Morgan

Director: Len Glasser

Writer: Marcia Bell

Producer: Barbra Nagel

Agency: Doyle Dane Bernbach, Inc.
Production Company:

Stars & Stripes Prods. Forever
Animator: Vincent Cafferelli
Client: Burlington Mills 672

"'Oh boy, is that an ugly thing . .. wow!"”
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Over the Rocks Around the Obstacles Made It!

»

When you're in a helicopter . . . rotors automatically start spinning great engineers at Borg-Warner . . .

Pampers covers the wet bottoms helping to keep wet bottoms drier.

2

ey )

- 7 RS \
- oy - =

By N P,
&1 Yo~

Burlington. Loop the loop. “The Loop Top Stocking . . . “Your legs will never blush again!"

3
el

o

v &
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673

674

673

Art Director: Mark Moffett

Director: Lear Levin

Writer: Mark Doyle

Producer: Jim Rogers

Agency: Cargill, Wilson & Acree, Inc.
Production Company: PGL Productions
Client: Hanes Corporation, Knitwear Div.

674

Art Director/Designer: Dave London

Director: Bert Greenberg

Writer: Doug McClatchy

Producers: Ron Campana, Ken Calfee 675
Agency: Griswold-Eshleman Company

Production Company: Stallion Productions

Client: Sherwin-Williams Company

675

Art Directors: John Ruggiero, Kong Wu
Directors: S. Vorkopich, Jerry Shore

Writer: Spencer Michlin

Producers: Coyne Maloney, Jerry Bruckheimer
Agency: Batten, Barton, Durstine & Osborn, Inc.
Production Company: BFB/ Libra Productions
Client: PepsiCo, Inc.

676

Art Director: E. Rosenthal

Designer: Bert Mangel

Director: Larry Goldwasser

Writer: Jim Jordan

Producer: B. Haber

Agency: Batten, Barton, Durstine & Osborn, Inc.

Production Company: Televideo

Client: First National City Bank 676

i

“There’s a whole new way of living.”

You start out to save.
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. |
t‘ )
-

(Man has arms masked with paper) Anncr: Human skin doesn't pinch. Now underwear is like that, from Hanes.

For a lot of reasons. The biggest reason is this symbol.

“Pepsi helps supply the drive . . ." “You've got a lot to live.” “Pepsi’'s got a lot to give."”

First National City Bank A wide choice of savings plans You make the money; we'll save.
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677
Tell Judge Torbett I got me another'n!
B N
—— -
678 FES— ==

When you're working on a thirst

677

Art Director: Kong Wu

Director: Chris Eaton

Writer: Bill Brinkley

Producer: Don Schwab

Agency: Batten, Barton, Durstine & Osborn, Inc.
Production Company: V.P.I.

Client: Chrysler Corp.

678

Art Director: A. Normandia

Designer: B. Fox

Director: Jerry Shore

Writer: D. Joslin

Producer: K. Fischer

Agency: Batten, Barton, Durstine & Oshorn, Inc. 679
Production Company: Libra Productions

Client: Schaefer Brewing

679

Art Directors: Marvin Levy, Bob Walker
Designer/Director: Hal Silvermintz

Writer: Hal Friedman

Producer: Bert Mangel

Agency: Batten, Barton, Durstine & Osborn, Inc.
Production Company:

Perpetual Motion Pictures

Client: Wall Street Journal

680

Art Director: Tom Heck

Director: Ted Devlitt

Writer: Bob Schulman

Producer: Jerry Kreeger

Agency: Wells, Rich, Greene, Inc.

Production Company: DVI

Photographer: Mike Murphy

Client: Menley & James/Love Cosmetics 680

"1 detected the subtle odor of lemon.”
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're having
an one

that one beer won't make a dent in, don't settle for any beer . . . but Schaefer.

THE WALL STREET JOLRML

s e

digests entire buildings. This bug costs the economy millions. Reported in the Wall Street Journal.

& > (8

"'Of all the women I have known ..."” "I picked a lemon . . .” Love's Lemon Cleanser.

B 0% o
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'

681 \\

“My Girl's Lips . . .”

682

681

Art Director: Tom Heck

Director: Art Kane

Writer: Bob Schulman

Producer: Jerry Kreeger

Agency: Wells, Rich, Greene, Inc.
Production Company: DVI
Photographer: Mike Murphy

Client: Menley & James/Love Cosmetics

682

Art Director/Producer: Stan Dragoti

Director: Howard Zieff

Writer: Charlie Moss

Agency: Wells, Rich, Greene, Inc.

Production Company: Howard Zieff 683
Eﬁ%%gggﬁ)lger: Larry Williams Anncr: It doesn't cost a lot of money.
Client: Trans World Airlines

683 DISTINCTIVE MERIT AWARD
Art Director: Larry Hammond
Director: Howard Zieff

Writer: Jeff Frey

Producer: Larry Spiegel

Agency: Wells, Rich, Greene, Inc.
Production Company: Howard Zieff
Productions

Photographer: Ted Pahle

Client: American Motors

684

Art Director/Designer: Clifton Lee

Writer: John Annarino

Producer: Paul Shreve

Agency: Doyle Dane Bernbach, Inc. L.A.

Production Company: Televideo

Client: Jack in the Box 684

“Gee, Bernie, I didn't meanto ..."”



=

“Fresh as the morning dew . .."”

It just looks like it does.

“Get Stanley a good meal.”
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Anncr: “What inspires this poetry?”

Mother: Joey, so fancy?"

(Silent) “I'm not hungry Bernie"
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685

Art Director/Designer: Maurice Mahler
Director: Harry Hamburg

Writer: Irving Weinberg

Producer: Roger Vaughn

Agency: Young & Rubicam, Inc.
Production Company: V.P.I.
Photographer: Chuck Roucher

Client: General Foods/Jello

686

Art Director: Berl Cattell
Designer/Director/Photographer:
Conrad Bailey

Writer: James R. Johnston
Producers: Johnston/Cattell
Agency: Earle Ludgin & Co.
Production Company: Conrad Bailey
Productions (Stars & Stripes East)
Client: Educational Resources, Inc.

687

Art Director/Writer: Jerry Bernstein
Designer: Joe Minnella

Director: Peter Thomson

Producer: John Roach

Agency: W.B. Doner and Company
Production Company: TDF Films
Photographer: Ted Pahle

Client: Tootsie Roll Industries

688

Art Director/Designer: Mike Lawlor
Director: Harold Becker

Writer: Mike Mangano

Producer: Lou Puopola

Agency: Doyle Dane Bernbach, Inc.
Production Company: Harold Becker
Productions, Inc.

Photographer: Harold Becker

Client: Uniroyal

685 =
Guard: Next! Cook: Uum . . . uum.
{
;3
a
i
686 E
This is Jimmy Smith.
687
688

Royal Plus golf ball.
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Don't keep his excellency waiting,. He is very particular about his food. Jello Gelatin for dessert.

He's using the Royal Plus. Royal Plus is the perfect golf ball. (Silent)
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689

Art Director/Designer: Jim Brown
Director: Ira Marvin

Writer: Floyd Stone

Producer: Dorothy Mills

Agency: Doyle Dane Bernbach, Inc.
Production Company: VIA Films
Photographer: Dick Shore

Client: General Telephone

690

Art Director: Sid Myers

Director: Jacques Letellier

Writer: Marvin Hoenig

Producer: Jay Eizenstat

Agency: Doyle Dane Bernbach, Inc.
Production Company: Televideo
Client: Thom McAn

691

Art Director/Director: Sid Myers

Writer: Evan Stark

Producer: Phil Worcester

Agency: Doyle Dane Bernbach, Inc.
Production Company: Directors Studio Inc.
Client: Miles Laboratories/Alka-Seltzer Plus

692

Art Director/Designer: Dave London
Director: Arthur Pembleton

Writer: Lisa Hughes

Producers: Dave London, Donna Solpa
Agency: Griswold-Eshleman Company
Production Company: Dillon Productions
Client: Sherwin-Williams Company

639

690

691

692

s

Ve |

This is one of our pay phones.

(Music)

Ladies & Gentlemen this is the answer.

v Y tf
..um

Everybody knows a guy who's not handy.
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Set in the middle of nowhere: Won't pay its way for years. Still, it'll help somebody.

&

(Music) (Music) Thom McAn makes a soft soft shoe.

The answer to the question is . . .

Sherwin-Williams house paint. A cinch to get good even coverage. Now admit it. Wasn't that easy?
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693

Art Director: Stan Dragoti

Designer: Manny Gerard

Director: Howard Zieff

Writer: Charlie Moss

Producer: Barbara Michelson

Agency: Wells, Rich, Greene, Inc.
Production Company: Zieff Productions
Photographer: Ted Pahle

Client: Trans World Airlines

694

Art Director: Jerry Ranson
Director: Howard Zieff

Writer: Charlie Ashby

Producer: Larry Spiegel

Agency: Wells, Rich, Greene, Inc.
Production Company: Howard Zieff
Productions

Photographer: Larry Williams
Client: American Motors

695

Art Director: Stan Dragoti
Designer: Manny Gerard
Director: Howard Zieff

Writer: Charlie Moss

Producer: Barbara Michelson
Agency: Wells, Rich, Greene, Inc.
Production Company: Howard Zieff
Productions

Photographer: Gil Geller

Client: Trans World Airlines

696

Art Director: Carol Nelson

Director: Fred Levinson

Writer: Mike Drazen

Producer: Magi Durham/Telpac
Agency: Geer, DuBois & Co.

Production Company: Wilde Films, Inc.
Client: Foster Grant Co. Inc.

TN

693

“Did you see the faces on those people”

694
“The Javelin is quite a car this year.”

695

696

A man can't afford . . .
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L\ T

“Joey, I told you a million times" “Muyron, you still got that St. Bernard?” Three flights in under nine minutes.

“What about a test drive?”’ “And in the back there’s . . .

gy N\ ~
TWA promised its people a bonus “Remember, success has many fathers.” Rose, I told you never to call me here.

' '/,'/i | \\\*
‘ & | _' AN ot S

...tc let the glare of the sun ... That's why Foster Grant makes clip-ons. Some people can't live without them
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697

Art Director/Designer: Neil McBain
Director: Stu Berg

Writer: Alan Dietz

Producer: Norris Nelson

Agency: Leo Burnett Co., Inc.
Production Company: Film Fair
Camerman: Hal Schulman

Client: United Air Lines

698

Art Director/Designer: Harry Wilson
Director: Lee Chapman

Writer: John Wagner

Producer: Jack Hastings

Agency: Leo Burnett Co., Inc.
Production Company: Haboush
Photographer: Dickson

Client: United Air Lines

699

Art Director/Designer: Jim Black
Director/Photographer: Fred Levinson
Writer: Rob Nolan

Producer: John Donnely

Agency: Leo Burnett Company, Inc.
Production Company: Wylde Films
Client: Philip Morris Company

700

Art Director: Don Marrs

Designer/Director: Fred Wolf

Writer: Charlie Wendy

Producer: Rudy Behlmer

Agency: Leo Burnett Company, Inc.
Production Company: Murakami/Wolf Films
Client: Procter & Gamble/Camay Div.

697
For every man who dreams

698
This year take a trip to the desert?

699
You've come a long, long way

S
’ Dx@tﬂwﬁ
‘\ S@f\\[f) _L...

Tyt

J

700
Harry? I can’t go on using your soap.
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A city beyond description. ... and for its daylife. Fly the friendly skies of United.

Virginia $lims.
Reguba or Mthol

You've come a long way, baby ... 1o get where you've got to today! You've got your own cigarette now baby

7 /1/ i -

We're beginning to smell alike. I just want to be a girl.

[
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701

Art Director: Roy Sandstrom

Director: Stan Johnson

Writer: Bruce Coe

Producer: Jack Warren

Agency: Leo Burnett Company, Inc.
Production Company: Audio Productions
Client: Schlitz Brewing Company

702

Art Director: Gene Hoefel
Designer/Director/Photographer: Bill Klaxton
Writer: Paul Synor

Producer: Helen Nelson

Agency: Leo Burnett Company, Inc.
Production Company: MPO

Client: Brown Shoe

703

Art Director: Don Keller

Director: Howard Morris

Writer: Al Samuelson

Producer: Rudy Behlmer

Agency: Leo Burnett Company, Inc.
Production Company: Screen Gems
Client: Kellogg Company

704

Art Director: Sig Bodziewicz

Designer: Milt Schaffer

Director: Rick Donner

Writer: Tom Rogers

Producer: Mac Ward

Agency: Leo Burneit Company, Inc.
Production Company: Film Fair, Chicago
Photographer: Andy Costykian

Client: Star-Kist Foods, Inc.

701

702

703

704

(Singers humming)

Woman: Morris! Surprise!



Oh, it's a very good year

L
Kellogg's Rice Krispies

Morris: Dum-Dum hasn’t learned . . .
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IR

Ifs.overygobdyeorfﬁrbeer.

© 1900 jun. Sctl: Srvwing Cn, Milwuvher and arher grasr covn.

Anncr: (VO): Encore makes this . . . Discover . . . Encore.

Designed for adventure. Are you ready to risk Risque?”’

Kellogg's Rice Krispies

The nutritious foods ;‘.",“
cats really like 147
<y W € |

I S T

9-Lives. Food cats really like. Albert, you're not so dumb.
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705

Art Director/Designer/Writer: Hector Robledo
Director/Photographer: Lynn St. John

Writer: Bill Hentz

Agency: Foote, Cone, Belding

Production Company: VPI

Client: Menley & James/Contac Cold Capsules

706

Art Director/Producer: Tom Yohe
Director/Photographer: George Gage
Writer: George Newall

Agency: LaRoche, McCaffrey & McCall
Production Company: Focus Presentations
Client: Chas. Pfizer & Co. Inc.

707

Art Director/Designer: Mel Sant
Director: Ira Marvin

Writer: Florence Granello

Producer: Al Meyers

Agency: Doyle Dane Bernbach, Inc.
Production Company: VIA Productions
Photographer: Zolli Vidor

Client: Monsanto/Wear Dated

708

Art Director/Designer: William Harris
Director: Marshal Stone

Writer: Richard Vitaliano

Producer: Dick Wotring

Agency: Doyle Dane Bernbach, Inc.
Production Company: MPO

Client: Sylvania

705

706

707

708

Most cold remedies like Chinese food. . . .

Hai Karate's top-secret Lime Orchard.

I had a real problem with my mother.

...I'm Gertrude.
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% ?

Not so with Contac cold capsules. Relieves sniffles, sneezes, stuffy nose O1d Chinese saying: “get Contac.”

Hai Karate Oriental Lime.

N
| wum!s

She never let me have any fun. But then . . . she stopped bothering me. Maybe she doesn‘t love me anymore.

Sylvania Blue Dot Flashcubes. (He jumps up, snaps picture.) If I can only get my camera back.
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709

710

Somedays I really think I'm beautiful.

709

Art Director: Frank DeVito
Director/Photographer: Steve Horn
Writer: Betty Fitterman

Producer: Mike Schapiro

Agency: Young & Rubicam, Inc.
Production Company: Horn/Griner
Client: Johnson & Johnson

710
Art Director/Director: Sid Myers B
Writer: Phyllis Robinson 711 "L.b L &
Producer: Aaron Erlick

Agency: Doyle Dane Bernbach, Inc. In the beginning . . .
Production Company: Directors Studio Inc.

Client: Clairol/Nice & Easy

711

Art Director/Designer: Maija Veide
Director: Dick Rucker

Writer: Bill Appelman

Producer: Penny Hewitt

Agency: Doyle Dane Bernbach, Inc.
Production Company: Peterson Company
Client: Monsanto

712

Art Director/Producer: Fred Petermann &
Designer/Animator: Mordi Gerstein

Writer: Larry Miller

Agency: LaRoche, McCaffrey & McCall, Inc.

Production Company: Summer Star

Productions

Client: J. P. Stevens & Co., Inc. 712

Once there was a man who had wrinkles.
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4

- N . u‘h;-' '
Then there are other days. It lets me be me. {Silent)

S

24

Man found himself at odds. Monsanto brings nylon era to a close. Man and nylon carpet come to terms.

(¥

Stevens-! tica
2y No-Iron Shects.

Everything he touched wrinkled. Stevens-Utica No-Iron Sheets. They don't, can't, never wrinkle.
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713

714

713

Art Director: Frazier Purdy

Designers: Neil Tardio, Frazier Purdy
Director: Andy Jenkins

Writer: Al Himelick

Producer: Neil Tardio

Agency: Young & Rubicam, Inc.

Prodution Company: Jenkins, Covington, Inc.
Cameramen: Andy Jenkins, Lennie Stark
Client: Eastern Air Lines, Inc.

714

Art Director: Bill Mason

Designer: Paul Ashley

Director: George Gomes

Writer: Charlie Ewell

Producer: Helen Marcordes

Agency: Jack Tinker & Partners, Inc.

Production Company: Gomes/Lowe 715
Client: Miles Laboratories/Alka-Seltzer

715

Art Direclor/Designer: Alan Honig
Director: Bill Alton

Writer: Bob Mackall

Producer: Jay Eisenstat

Agency: Doyle Dane Bernbach, Inc.
Production Company: Alton/Melsky
Photographer: Ross Lowell

Client: Whirlpool

716

Art Director: Byron Gibbs

Designer/Director: Ken Walker

Writer: Catherine Williams

Producer: Don Harrington

Agency: Sullivan, Stauffer, Colwell

& Bayles, Inc.

Production Company: Totem Productions, Inc.

Photographer: Bob Franz

Client: Noxell Corporation 716

Smiling faces, on Eastern.

Ty v

Hey, mankind, it's the sun.

Whirlpool introduces . . .

Listen to the sound of an acne pimple.
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Going Places, on Eastern—Airlines. Going Places, on Eastern—Airlines. A smile can make a big difference.

© a
v & - @
— P ——
A
I don’t like unsettling stomachs. ... Alka-Seltzer on the rocks. Next time I get to be too much . . .

TheTrash Masher
Whirlpool

It compacts trash . .. ...In a neat, little bag. (Silent)

e
[ g

' ru-Ble THE
CI L2 T BLEMISH

SILENCER

Starl with one dot . . . Wipe out pimples. Wipes out the last pimple.
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717 DISTINCTIVE MERIT AWARD
Art Director: Raymond Baglietto
Director: Dick Stone

Writer: Mike Becker

Producer: Mike Ulick

Agency: Young & Rubicam, Inc.

Production Company: Stan Lang Prod. Inc.

Client: General Cigar Co./White Owl

718 MEDAL AWARD

Art Director/Designer: Bob Gage
Director: Howard Magwood

Writer: Marvin Honig

Producer: Ernie Hartman

Agency: Doyle Dane Bernbach, Inc.
Production Company: Rose Magwood
Productions

Photographer: Ernie Capparros
Client: Cracker Jacks

719

Art Director: Amil Gargano

Director: Bill Alton

Writer: Elmer Skahan

Producers: Amil Gargano, Elmer Skahan,
Irene Ludwig

Agency: Carl Ally Inc.

Production Company: Alton/Melsky
Client: Northeast Airlines

720

Art Director: Amil Gargano

Director: Bill Alton

Writer: Jim Durfee

Producer: Janine Marjollet

Agency: Carl Ally Inc.

Production Company: Alton/Melsky
Client: Carter-Wallace/Active Deodorant

717

718

719

720

(SEX3

With Northeast you relax with a fluffy pillow

Silent.
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ight them both up Puff on theirs. Puff on ours. White Owl, our cigar.

CrackerdJack
Regular and big Pass-Around Pack

{SEX) (SEX) You can still taste them.

You put on our travel slippers. Northeast gives a soft, furry throw.

Silent. Hairdressers run around . . . Active helps.



452

721

Art Director: Mike Tesch
Director: Mike Cuesta

Writer: Baxter Lindsay

Producer: Irene Ludwig

Agency: Carl Ally Inc.

Production Company: Mike Cuesta
Client: Northeast Airlines

722

Art Director/Designer/Writer/Producer:

Tony Mandarino

Director: Dick Richards

Production Company: Richards & Myers
Films, Inc.

Client: Magee Carpet

723 MEDAL AWARD

Art Director: Sam Scali

Director: Jacques Letellier

Writer: Edward A. McCabe
Producers: Scali/McCabe

Agency: Scali, McCabe, Sloves, Inc
Production Company: Televideo
Client: Volvo, Inc.

724 DISTINCTIVE MERIT AWARD

Art Director: Sam Scali

Director: Mordi Gerstein

Writer: Edward A. McCabe

Producers: Scali/McCabe

Agency: Scali, McCabe, Sloves, Inc.
Production Company: Pelican Films, Inc.
Client: Volvo, Inc.

721

722 h_

Men loved Jean Harlow.

A
" s

723
Volvo in Saudi Arabia has a tough life

724
...they named your car. . .



for all who hate the middle.

Wamen loved Valentino.

Volvo paint inspectors come here

eating you out of house and home?
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(silent) Northeast Airlines.

Bad men loved to fight Errol Flynn. Magee for fussy somebodies.

iy

Volvos in Lapland A nice place like this . . .

=

REWER ~} (@

Trade it in on a Volvo. .. . to protect you.
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725
This is the Volvo report.

726

... All the labor saving conveniences.

725

Art Director: Sam Scali

Director: Harold Becker

Writer: Edward A. McCabe
Producers: Scali/McCabe

Agency: Scali, McCabe, Sloves, Inc.
Production Company: Harold Becker
Prods., Inc.

Client: Volvo, Inc.

726

Art Director: Ralph Fernandez

Director: N. Lee Lacey

Writer: Derald Brenneman

Producer: Pamela Reeve 7927
Agency: Jack Tinker & Partners, Inc.

Production Company: N. Lee Lacey

Client: Miles Laboratories/Nervine

727 DISTINCTIVE MERIT AWARD

Art Director: John LaPick

Designer: Howard Barker

Director: Dick Miller

Writer: Milton Lowe

Producer: Robin Harvey

Agency: Young & Rubicam, Inc.
Production Company: Dick Miller Assoc.
Client: Beechnut Co./Life Savers

728

Art Director/Designer/Writer: John LaPick

Director/Photographer: Horn/Griner

Producer: Robin Harvey

Agency: Young Rubicam, Inc.

Production Company: Horn/Griner

Productions

Client: Beechnut Co. 728

“What do you owe your great teeth to?"”
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May we suggest a Volvo.

.. Three happy children.

i |

2 w

His breath keeps me awake. Tell “Mad Dog" he needs a breath mint? So give him Life Saver Mints.

flavor...instead of sugar

“Blubber.” “Could you make it in Walrus?"”
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729 MEDAL AWARD

Art Director/Designer: Allan Beaver
Director: Howard Zieff

Writer: Larry Plapler

Producer: Bertelle Selig

Agency: DKG, Inc.

Production Company: Howard Zieff Prod.

Client: Remington Electric Shaver Division/

Sperry Rand Corp.

730

Art Director/Designer: Boh Matsumoto
Director: Dick Bailey

Writer: David Field

Producer: Melvin Kane

Agency: Doyle Dane Bernbach Inc. L.A.
Production Company: Time-Life, Inc.
Client: Laura Scudders

731

Art Director/Director: Bill Gold
Designer: Talivaldas Stubis
Writer/Producer: Charles Gold
Agency: B. G. Charles, Inc.
Production Company: DJM Films Inc.
Photographer: David Hoffrman
Client: Warner Bros.

732

Art Director: George Lois
Director/Photographer: Timothy Galfas
Wrirer: Ron Holland

Producer: John Cholakis

Agency: Lois Holland Callaway Inc.
Production Company: Galfas Productions
Client: Braniff International

729
Father: be sure your water is hot.

730
Open an cheering Mexican Crowd.

732
“There is beauty in soup cans. . ..
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2

¥

Put on a lot of lather. When you work over here, be careful. This thing is a styptic pencil.

L &

Laura Scudders Tortilla Chips. Dead silence. “Uh ... tortilla chips.”

He never gets up until midnight. He's always carrying on so with girls. ... Excuse me while I go wake him up.

Braniff International
(When you got it-flaunt it)

e A

Michelangelo couldn't imagine” Always fly Braniff. When you got it—flaunt it.



458

733

Art Director: George Lois
Director/Photographer: Joe Coffey
Writer: Ron Holland

Producer: Ed Murphy

Agency: Lois Holland Callaway Inc.
Production Company: Saturn Pictures
Corporation

Client: Merck & Company

734

Art Director/Designer: Hy Yablonka
Director: Victor Haboush

Writer/Producer: Paul Decker

Agency: Chiat/Day Inc.

Production Company: The Haboush Company
Photographer: James Dickson

Client: Western Harness Racing

735

Art Director: George Lois
Director/Photographer: Dick Richards
Writer: Ron Holland

Producer: Ed Murphy

Agency: Lois Holland Callaway Inc.
Production Company: Dick Richards Studio
Client: Redbook Magazine

736

Art Director: George Lois
Director/Photographer: Joe Coffey
Writer: Ron Holland

Producer: Ed Murphy

Agency: Lois Holland Callaway Inc.
Production Company: Saturn Pictures
Corporation

Client: Noxell Corporation

733
Blue Danube Waltz—
734
(VO): “Harness racing . .."
T
kﬁ. , N
/é ,:," e
o
= o
735 , AN
.. .invention of the 20th cemtury?
736 s

I'm in the Broadway musicil ““Hair"".
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Medical Throat Spray. -

5
P .
= P - -

Gulp, Gulp, Spritz, Spritz Waltz through pain with Throat-Cote

- e R O
5FX: Horse whinnie . (VO): "Tonight . ..” .. at Hollywood Park."”

“Diaper Service!!” The most interesting parents are. . . . Young Mamas!

I'm draft bait, and I have acne. There's no miracle cure, but I use . . . ... Thera-Blem!
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737

Art Director/Designer: Jean-Claude Goldberg
Director/Photographer: Horn/Griner

Writer: Muriel Cadel

Producers: Warren Donahue, Joe Goldberg
Agency: Marsteller Inc./The Zlowe Company
Inc.

Production Company: Horn/Griner

Client: Dannon Milk Products

738

Art Director: George Lois
Director/Photographer: Joe Coffey
Writer: Ron Holland

Producer: Ed Murphy

Agency: Lois Holland Callaway Inc.
Production Company: Saturn Pictures
Corporation

Client: Standard Milling Company

739

Art Director: George Lois
Director/Photographer: Joe Coffey
Writer: Ron Holland

Producer: Ed Murphy

Agency: Lois Holland Callaway Inc.
Production Company: Saturn Pictures
Corporation

Client: Noxell Corporation

740

Art Director: Charles Piccirillo
Director/Producer: Herb Strauss
Writer: Robert Levenson

Agency: Doyle Dane Bernbach, Inc.
Production Company: DSI

Client: Gillette

737
738
Tough words from Mickey Mar the:
739 of A PR
We'te both in the musical ““Hair”’.
740

This man has given up everything but . . .
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MAKE LOVE
NOT DESSERT

MAPLE
OATMEAL |
B k 5
v
e

)
o,
)

* o

Iwant... my Maypo! Maypo, the hot cereal heroes cry for!

We have acne and use Thera-Blem. We're not the only kids . . . Ask her! Ask him!

spoiled.




462

741

Art Director/Director/Writer/Producer:
Schweppes Creative Group

Designer: Seymour Chwast

Agency: Ogilvy & Mather, Inc.
Production Company: Elektra Film
Productions, Inc.

Client: Schweppes Ltd.

742

Art Director/Designer: Verdun Cook
Director/Photographer: Philippe Halsman
Writer: Gregg Karriker

Producer: Marty Cohen

Agency: Griswold-Eshleman

Production Company: CPI

Client: Howard Clothes

743

Art Director/Designer: Peter Hirsch
Director/Photographer: Jerry Shore
Writer: Neil Calet

Producer: Henry Roth

Agency: DKG, Inc.

Production Company: Libra Productions
Client: Coty, Inc.

744

Art Director: Allan Buitekant
Director/Photographer: Mike Elliot
Writer: John Crawford

Producer: Deanna Stevens

Agency: Firestone & Associates
Production Company: E.U.E.
Client: Stella D'oro

741
Collision
742
I think I hate you
|
|
743 e s \ 3
(Music] : Sound of train
S N L
N
744

Only eight calories each.




CONSUMER PRODUCT COMMERCIALS 463

e
&

=
4

Getaway A Short Snort Knockout

Ithiak I hate you I think I hate you Rrrrrr . ..

{Music) (VO): Paris, the city of love.

.

They almost float. The cookies to eat . . . Stella D'oro Dietetic Kichel.
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745

Art Director: Steve Singer

Designer: Valen Associates

Director: Jack Dazzo

Writer: George Keenan

Producer: Karen Quinlin

Agency: Jack Tinker & Partners, Inc.
Production Company: Elektra Film Productions
Client: Miles Laboratories/Nervine

746

Art Director: Allan Buitekant

Director: George Gage

Writer: John Crawford

Producer: Deanna Stevens

Agency: Firestone & Associates
Production Company: Focus Productions
Photographer: Fred Hoffman

Client: Ronzoni Macaroni Co.

747

Art Director: George Lois
Director/Photographer: Joe Coffey
Writer: Ron Holland

Producer: Ed Murphy

Agency: Lois Holland Callaway Inc.
Production Company: Saturn Pictures
Corporation

Client: Standard Milling Company

748

Art Director/Producer: Larry Anas
Director/Photographer: Harry Liles
Wrirers: C. B. Gardner, D. M. Cafferata
Agency: Needham, Harper & Steers, Inc.
Production Company: Avery/Lindquist
Productions

Client: Chicago Daily News

745

746

747

748

They buy extra rich tomato paste.

Seaver, strike out that last man!

At 8 AM you read your morning paper."
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o 2ot
Tnervine '
)

L

Cleumiy as dunfed Awd excosane 2

N MILES LABORATORIES. IN
2 . INC

Anncr: (VO): Take Nervine (Silent)

1 Wilme

(S
1)

<. Vin :_-
i}' fﬁzbeanuele RRoal :

They use twice as much meat. There's a Ronzoni watching the pot. Everyone watches us make commercials.

Mr. Hodges—I want my Maypo! There’s no time for that!

At ten, a new expressway opens.” At two, Congress votes on taxes.” Read all in The Chicago Daily News.
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749

Art Director: Ed Dillion

Designer: John Alcorn

Directors: Paul Kim, Lew Gifford
Writer: Dick Mercer

Producer: Bernie Haber

Agency: Batten, Barton, Durstine & Osborn, Inc.
Production Company: Kim & Gifford
Productions

Photographer: Ani-Film Studios
Client: Campbells Soup Company

750

Art Director: Fred Hindel

Director: Don Leaver

Writer: Steve Lehner

Producer: William Conner

Agency: North Advertising Incorporated
Production Company: James Garrett
Client: The Paper Mate Co.

751

Art Director: Al Bensusen

Writer: Bruce Barton

Producers: Donn Resnick, Douglas Fithian
Agency: Kenyon & Eckhardt Advertising, Inc.
Production Company: Douglas Fithian & Co.
Client: Beecham Products Inc.

752

Art Director/Designer: Frank Siebke
Director: Paul Kim

Writer: Peter Lubalin

Producer: Gaston Braun

Agency: Leber Katz Paccione, Inc.
Production Company: Kim & Gifford
Photographer: Charles Van Mannen
Client: U.S. Shoe Corp./Red Cross

749
750
Sound: The quiet sounds of night.
: { A N A 7
751 5 A “a:s_‘ &
Macleans worked in the clinic.
752

Fashions start in pretty wild places.
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Sound: Cont'd. Anncr: Flair writes with silence

a7

Macleans works in the field. Proved in the clinic. Proved in the field.

B

With Cobbies a pretty wild shoe. If your fashions start out wild . . .
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753
You are too much!

754
Who's vour favorite actress?

753

Art Director/Designer: Verdun Cook
Director/Photographer: Philippe Halsman
Writer: Gregg Karriker

Producer Marty Cohen

Agency: Griswold-Eshleman

Production Company: CPI

Client: Howard Clothes

754

Art Director: George Lois

Director: Dick Richards

Writer: Ron Holland 755
Producer: Ed Murphy

Agency: Lois Holland Callaway Inc.

Production Company: Dick Richards Studio

Photographer: Dick Richards

Client: Redbook Magazine

755

Art Director/Designer/Writer: Peter Bonner
Director/Photographer: Les George
Producer: Elizabeth Hastings

Agency: MacLaren Advtg. Co. Ltd.
Production Company: New Studio of Film
Client: Canadian Govt. Travel Bureau

756

Art Director: Noel Thomas

Director: George Gomes

Writer: Jerry Gerber

Producer: John Capsis

Agency: Jack Tinker & Partners, Inc.

Production Company: Gomes-Lowe

Client: Carnation/Slender 756

(Silent)
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_ N AMES
) CLOTHING FOR GENTLEWEN

AMES
ALTON AMES AN AN

You are too much! You are too much!

“Sophia Loren"” “1 think she's wonderful” Interesting parents are Young Mamas!

{(VO): More Nothing (VO): At Peace (VO): Come Up To Canada.

216Y

u

)
2P

\\oﬂ““’@-
J

(Music) (Music) (Music)
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NITED STATES OF AM

WONE DOLEA T ¢

You've worked all your life for money.

757

758
Anncr- (VO): Colonial History. Valley Forgza.

757

Art Director/Designer: Allan Beaver
Director/Photographer: Mike Cuesta
Writer: Larry Plapler

Producer: Henry Roth

Agency: DKG, Inc.

Production Company: Mike Cuesta Prod.
Client: Thomson McKinnon

758 759
Art Director: Dave Pearl

Writer: Hal Friedman

Agency: Warren, Muller, Dolobowsky

Production Company: Galfas Productions

Client: Colonial Provisions

(VO) : “Harness racing . . ."”

759

Art Director/Designer: Hy Yablonka
Director: Victor Haboush

Writer/Producer: Paul Decker

Agency: Chiat/Day Inc.

Production Company: The Haboush Company
Photographer: James Dickson

Client: Western Harness Racing

760

Art Director: Don Eldridge

Director: Tim Galfas

Writer: Milt Trazenfeld

Agency: Warren, Muller, Dolobowsky
Production Company: Galfas Productions
Client: Breon Labs

760

(VO) : Ellen’s baby has diaper rash.
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ITED ST\TES OFAM <™ ; IR s o ——
{E UNITED STXTES OF AMERY gy p (N 1TED S1\TES OF AMERICA

Introduce money to Thomson McKinnon. We'll help you put it to work.

The most delicious franks and bologna
since way back when.

Solcier: You oughta be President. Washington: What's a President? This Bologna is presented by Colonial.

(VO): “Tonight . .. (VO): “...at Hollywood Park.”

Diaperrash?
Why lose any sleep over it?

(VO) : Diaparene for diaper rash. (VO) : So why lose any sleep over it?



472

761

Art Director/Designer: Howard Brody
Director/Photographer: Bill Alton
Writers: Don Marowski, Howard Brody
Agency: Crothers & Smith

Production Company: Alton/Melsky
Productions

Producers: Howard Brody, Keith Gould
Client: Aunt Millie's Sauces, Inc.

762

Art Director/Designer: Kenneth W. Paul
Director: Adrian Riso

Writer: Frank Visk

Producer: Heris Stenzel

Agency: Barlow/Johnson

Production Company: Tulchin Productions,
Ltd.

Photographer: Jacques Demarecaux
Client: Dairylea Cooperative Inc.

763 DISTINCTIVE MERIT AWARD

Art Director/Designer: Mas Yamashita
Director: Bob Sallin

Writer: David Field

Producer: Ken Niles

Agency: Doyle Dane Bernbach, Inc. L.A.
Production Compay: Kaleidescope Productions
Client: Volkswagen Pacific

764

Art Director: Harvey Gabor

Writer: Anthony Hertz

Producer: Phil Messina

Agency: McCann-Erickson, Inc.
Production Company: Libra Productions
Client: The Coca-Cola Company

761
“Aunt Millie's Spaghetti Sauce . ..

762

Wife: I'll have the club sandwich ...
763

“'Folks, trade in your old Volkswagen . . .
764

Gimme a BLT down. Hold the mayo.
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NARPARRRNNARL Laasi

Waiter. Waiter! What'll you have, Frank. Frank! Anncr: Be slim with Dari-Lean “99.""

...o0n a brand new one. (silent) ... 1s this the new one?

Adam and Eve on a raft . . . Ordering two burgers medium. Tuna rye, high and dry. Seaboard.
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765
Approaching Hole

766
Yes.

765

Art Director/Director/Writer/Producer:
Shell Oil Creative Group

Agency: Ogilvy & Mather, Inc.
Production Company: WCD, Inc.

Client: Shell Oil Co.

766

Art Director: Allan Buitekant

Director/Photographer: Mike Elliot 767
ggﬁﬁéé{?%lgﬁi‘gfggvens Red toothpaste contains two whiteners.
Agency: Firestone & Associates

Production Company: E.U.E.

Client: Stella D'oro

767

Art Director/Designer/Director:
Bert Steinhauser

Writer: Chuck Kollewe

Producer: Ralph Borzi

Agency: Doyle Dane Bernbach, Inc.
Production Company/Photographer:
Jerry Ansel

Client: Lever Brothers

768

Art Director/Designer/Director: Peter Modica

Writer/Producer: Joseph Stone

Agency: Berger Stone & Partners

Production Company: Gemini Films Inc.

Client: Chevrolet Dealers Assn. 768

Anncr: (VO): Chevy has a better car!
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Safely Out of Hole!

Yes, today

Anncr: (VO): Not just for dinner Stella D'oro Breadsticks. Anytime.

L ‘
New From Lever Brothers

Never used in toothpaste before. It contains a real mouthwash. We call it Close-Up.

T L IOt

g ’ 4

Who says so? The millions who . . . ...but Chevy . ..

... has a better car.
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769

Art Director/Designer: Edd Griles
Director/Photographer/Production Company:
Jerry Ansel

Writer: Hal Goldberg

Producer: Don Trevor

Agency: Doyle Dane Bernbach, Inc.

Client: Volkswagen

770

Art Director/Designer/Director:
Bert Steinhauser

Writer: Paul Zoellner

Producer: Ralph Borzi

Agency: Doyle Dane Bernbach, Inc.
Production Company: Harold Becker
Productions, Inc.

Photographer: Harold Becker

Client: Heinz

771

Art Director/Designer: William Harris
Director: Marshal Stone

Writer: Richard Vitaliano

Producer: Dick Wotring

Agency: Doyle Dane Bernbach, Inc.
Production Company: MPO

Client: Sylvania

772 DISTINCTIVE MERIT AWARD

Art Director/Designer: Hal Nankin
Director: Marcia Bell

Writer: Dave Langley

Producer: Don Wallace

Agency: Doyle Dane Bernbach, Inc.
Production Company: MPO

Client: American Tourist

769
A Volkswagen always saves you money.
a1 %
TOMATO
KETCHUP
770 -
771
% -+
772 '
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26 miles to the gallon . . . The savings are so big . . . You get back almost all you put in.

= T
SR, &

SL( SLOWES

Thick, rich Heinz Still the slowest ketchup in town.

(Guy removes arms from casts.) (Insurance man snaps picture.}
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773

Art Director/Designer: Bob Tucker
Director/Photographer: Bill Garroni
Writer: Tom Yobbagy

Producer: Jerry Gold

Agency: Doyle Dane Bernbach, Inc.

Production Company: Directors Group Inc.

Client: Volkswagen

774

Art Director: Dave Larson

Director: Mike Cuesta

Writer: Richard Vitaliano

Producers: Dick Wotring, Karen Avakian
Agency: Doyle Dane Berbach, Inc.
Production Company: Mike Cuesta
Client: Sylvania

775

Art Director/Designer: Ron Barrett
Director: Mordi Gerstein

Writer: David Altschiller

Producers: Ron Barrett, David Altschiller
Agency: Carl Ally Inc.

Production Company: Summer Star
Productions

Artist: Peter Dakin

Client: Carter-Wallace

776

Art Director/Producer: Tom Yohe
Director/Photographer: Peter Cooper
Writer: George Newall

Agency: LaRoche, McCafirey & McCall
Production Company: Peter Cooper Assoc.
Client: Leeming-Pacquin

e Volkswagen introduces Medi-car:
774
775
Man is civilized out, but primitive inside.
776 i S

SFX: Exotic sounds of the spice market
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)

Medi-cor:

W's @ whole new way of life.

You get four free check-ups. Help extend your car’s life. It's a whole new way of life.

It burned after more than 1,100 hours. Sylvania’s Blue Dot bulb lasts longer.

L@k e

When a man is nervous he perspires. We've created Active.

This is “Excellent Person.” Be careful how you use it.
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777
My name is David Humphries.

778
Please Ma, not another padded bra!

777

Art Director: Norman Tannen
Director/Photographer: Mike Elliol
Writer: David Saslaw

Producer: Jay Eisenstadt

Agency: Doyle Dane Bernbach Inc.
Production Company: E.U.E.
Client: Bulova

778

Art Director: Jerry Collamer

Director/Photographer: Jerry Kaufmann

Writer: Marie Gutjahr

Producer: Ken Licata

Agency: Young & Rubicam, Inc. 779
Production Company: Pelican Films, Inc.

Client: International Latex

779

Art Director/Designer: Hal Nankin
Director: Marcia Bell

Writer: Dave Langley

Producer: Don Wallace

Agency: Doyle Dane Bernbach, Inc.
Production Company: MPO

Client: American Tourist

780

Art Director: Marvin Mitchneck

Designer/Photographer: Papadopolous

Director: Phil Kimmelman

Writer: Bob Oksner

Producer: Sue Ledner

Agency: David, Oksner & Mitchneck

Production Company: Focus Presentations

Client: Consolidated Cigar Corporation/

Tueros Cigars 780

Tueros was born in Spain.
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Accutron by Bulova.

7\ &7

A N WrE
R |

I had an Accutron watch. Accutron, by Bulova.

Sara, suddenly your shaplier! You mean it's only % of an inch? Daughter: Ma, meet Dr. Engel!

a= -

American Tourister - .

s

§ .\",} '§

- < u § o; .
/7l \\\
@EH)

Tueros knew patience and quality. 100% imported ﬁller tobacco. Tueros would have approved.
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781

782
“Shoes that pinch cause corns.”

781

Art Director/Director/Writer/Producer:
Shell Oil Creative Group

Agency: Ogilvy & Mather, Inc.
Production Company: WCD, Inc.

Client: Shell Oil Co.

782

Art Directors: Dick Thomas, Sam Michini

Director: Bill Claxton

Writer: Neal Rogin

Producer: Frank Spinozzi

Agency: N. W. Ayer & Son, Inc.

Production Company: MPO 783
Cameraman: Owen Roizman , .
Client: Scholl Manufacturing Co., Inc. I'm your working mother.

783

Art Director: George Lois

Director: Nick Webster

Writer: Ron Holland

Producer: Ed Murphy

Agency: Lois Holland Callaway Inc.
Production Company: Saturn Pictures
Corporation

Photographer: Joe Coffey

Client: Noxell Corporation

784

Art Director/Designer/Director: Saul Bass

Writer: Hank Seiden

Producer: Saul Bass & Associates

Agency: Hicks & Greist, Inc.

Production Company: Saul Bass & Associates

Photographer: Leslie Kovacs

Client: American Can/Dixie Cups 784
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‘ire Approaching Spike

‘But you dor’t have to suffer . .. “It protects against pain.” “The Zino-pad. By Dr. Scholl's.”

She’s our mother. So don't scuff the floor. Lestoil gets all my housework done.

ﬂ | E A‘
AMERICAN

CAN COMPANY

-
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785 DISTINCTIVE MERIT AWARD

Art Director/Desiger: Paul Guliner
Director/Photographer: Phil Schultz

Writer: Jackie End

Producer: Pat Boyriven

Agency: Doyle Dane Bernbach, Inc.
Production Company: East West Productions
Client: Volkswagen/Karmann Ghia

786

Art Director: Mike Tesch

Director: Mike Cuesta

Writer: Baxter Lindsay

Producer: Irene Ludwig

Agency: Carl Ally Inc.

Production Company: Mike Cuesta Productions
Client: Northeast Airlines

787

Art Director/Producer: Tom Yohe
Director/Photographer: Peter Cooper
Writer: George Newall

Agency: LaRoche, McCaffrey & McCall
Production Company: Peter Cooper Assoc.
Client: Leeming-Pacquin

788

Art Director: Amil Gargano
Director/Photographer: Horn/Griner
Writer: Elmer Skahan

Producers: Amil Gargano, Elmer Skahan
Agency: Carl Ally Inc.

Production Company: Horn/Griner
Productions, Inc.

Client: Northeast Airlines

785

786

787

788

The Volkswagen Karmann Ghia . . .

Turn this new economy class seat—

r f\i

i 4

> -

e -

;J" P Ly
'-'".‘. _‘.’ - - =

- o o

Hai Karate's Desert Proving Ground.

While stewardesses on some airlines . . .

U
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s the most economical sportscar. (Silent) It's just not the most powerful.

...into a seat and a half. Nobody will be stuck in the middle . . . because there won't be any middle.

50 we shouldn’t have any distractions. New Hai Karate Oriental Spice.

are learning how to smile, stewardesses on Northeast are learning ... how to cook.
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789

Northeast replaces economy class seats.

790 - "
This summer Northeast Airlines

789

Art Director: Mike Tesch

Director: Mike Cuesta

Writer: Baxter Lindsay

Producer: Irene Ludwig

Agency: Carl Ally Inc.

Production Company: Mike Cuesta Productions
Client: Northeast Airlines

790

Art Director: Ralph Ammirati

Director: Howard Zieff

Writer: Richard Raboy

Producer: Irene Ludwig 791
Agency: Carl Ally Inc.

Production Company: Howard Zieff

Productions, Inc.

Client: Northeast Airlines

791

Art Director/Designer: Bill Taubin
Director: Bill Alton

Writer: Dave Reider

Producer: Herb Strauss

Agency: Doyle Dane Bernbach, Inc.
Production Company: Alton-Melsky
Productions

Photographer: Tibor Hirsch

Client: Gillette

792

Art Director: Helmut Krone

Writer: Gene Case

Agency: Case and Krone Inc:

Production Company: Telpac Management Inc.

Client: Sportsworld Communications Corp. 792

This may come as a greaf shock.
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These economy class airline seats. You can turn it into a seat and a half ... because there won't be any middle.

We're offering ice bags and alkalizers.

Has, -
i Lsin Al 4

A miracle plastic coating blade. (SEX) Hey, that's a real sword.

But I read JOCK.
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793
We called ahead for a black Mustang.

794
Piena di normale per piacere.

793

Art Director: Rick Lévine

Director: Mike Cuesta

Writer: David Altschiller

Producers, Rick Levine, David Altschiller
Agency: Carl Aily Inc.

Production Company: Mike Cuesta
Productions

Client: Hertz Corporation

794

Art Director: Mike Blatt

Writer/Producer: Stuart Hyatt 795
Agency: Gardner Advertising

Production Company: Alton-Melsky

Productions

Client: Alitalia

795

Art Director: Charles Kornberger
Director: Frank Herman

Writer: Jack Springer

Producer: Adrian Lichter
Agency: Benton & Bowles, Inc.
Production Company: Televideo
Client: The Proctor & Gamble Co.

796

Art Director: Phil Snyder

Director: Herb Skohle

Writer: Ron Frankel

Producer: Alan Gordon

Agency: Benton & Bowles, Inc.

Production Company: Herb Skoble Assocs.

Client: E. F. Hutton 796

You'll never regret buying good stock.
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We rent 34 different cars. (Silent) At Hertz you get what you want.

Italy by car $360.

Price based on economy fare from New York

ALITALIA .

~_ AIRLINES ’

Vuole controllare la mia acqua . . . Arrivederci amore . . . Arrivederci amore. Alitalia Airlines

My broker says it's a good buy. E. F. Hutton and Hutton says . . . “We're more than just brokers.”
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797

Art Director: J. Ruggiero
Director: Hal Silvermintz
Writer: A. Rosenshine
Producer: K. Fischer

Agency: Batten, Barton, Durstine & Osborn, Inc.

Production Company: Perpetual Motion
Pictures
Client: Gillette

798

Art Director: Kong Wu

Director: Dick Lowe

Writers: John Bergin, Phil Dusenberry
Producer: Bert Mangel

Agency: Batten, Barton, Durstine & Osborn, Inc.

Production Company: Gomes-Lowe
Client: Gillette

799

Art Directors: John Ruggiero, Kong Wu
Directors: S. Vorkopich, Jerry Shore

Writer: Spencer Michlin

Producers: Coyne Maloney, Jerry Bruckheimer

Agency: Batten, Barton, Durstine & Osborn, Inc.

Production Company: BFB/Libra
Client: PepsiCo, Inc.

800

Art Directors: John Ruggiero, Kong Wu
Directors: S. Vorkopich, Jerry Shore

Writer: Spencer Michlin

Producers: Coyne Maloney, Jerry Bruckheimer

Agency: Batten, Barton, Durstine & Oshorn, Inc.

Production Company: BFB/Libra
Client: PepsiCo, Inc.

797

798

799

800

A new national past-time. Living.

"It's the Pepsi generation.”



CONSUMER PRODUCT COMMERCIALS 491

—what his razor couldn't get. Try Gillette Techmatic Razor. Boy, that was close!

Woman: Terrible. Bogart: Relax. Here's one you can trust. Woman: How can I ever thank you?

You've got a lot to live. Pepsi’s got a lot to give.

“Comin’ at ya, goin’ strong . . ." “You've got a lot to live.” “Pepsi’s got a lot to give.”
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801

802

801

Art Director: Kong Wu

Director: Fred Levinson

Writers: John Bergin, Phil Dusenberry
Producer: Bert Mangel

Agency: Batten, Barton, Durstine & Osborn, Inc.
Production Company: Wylde Films

Client: Gillette

802

Art Director: Bob Reitzfeld

Director/Photographer: Mel Sokolsky

Writer: Carol Ann Fine

Producer: Jerry Kreeger 803
Agency: Wells, Rich, Greene, Inc.

Production Company: Sokolsky Films

Client: Samsonite Luggage

803

Art Director/Producer: Ira Barkoff
Director: Dick Lowe

Writer: Richard Danus

Agency: Chalek & Dreyer, Inc.
Production Company: Gomes-Lowe
Client: Switzerland Cheese Associalion

804

Art Director: Stan Dragoti

Director: Howard Zieff

Writer: Charlie Moss

Producer: Ginger Dicce

Agency: Wells, Rich, Greene, Inc.

Production Company: Howard Zieff

Productions

Photographer: Joe Marquette

Client: Trans World Airlines 804

SFX: Busy City street.

We made the original Swiss cheese

""Believe me, it's not the money."
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He tells me about Right Guard. Ours is Right Guard Anti-Perspirant.

SEX: Busy City street. “Paris can be a tough little city.”

European countries are copying us —to make their cheese look like ours. Original Swiss cheese from Switzerland




494

805

We're going to drive home a point.

806

805

Art Director: Bert Mangel

Directors: John Ercole, Ben Rose

Writer: Jim Huff

Producer: Bert Mangel

Agency: Batten, Barton, Durstine & Osborn, Inc.
Production Company: Director's Group

Client: DuPont

806

Art Director: Frank Kirk

Director/Photographer: Howard Zieff

Writer: Carol Ann Fine

Producer: Tom Ford 807
Agency: Wells, Rich, Greene, Inc.

Production Company: Howard Zieff

Productions

Client: Personna

807

Art Director/Designer: Stan Block
Director: Jerry Shore

Writer: Sue Brock

Producer: Dick Wortring

Agency: Doyle Dane Bernbach, Inc.
Production Company: Libra Productions
Client: Heinz

808

Art Director/Designer: Martin Winter

Director/Photographer: Horn/Griner

Writer: Alan Glass

Producer: Bob Warner

Agency: McCann Erickson, Inc.

Production Company: Horn/Griner Productions

Client: Westinghouse 808

P

*So you'd like to work for us, hmm?”
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JARANTEED

antj 'Ieak '

New Anti-Leak Zerex Anti-Freeze. It stops most common radiator leaks. Write DuPont and get your money back.

Personna can shave you real easy, because my beard is tougher than yours.

“Well, uh, yeah, kind of.” Westinghouse has practice interviews. We teach techniques of finding a job.
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809

810

809

Art Director/Producer: Ira Madris

Director: Andrew Jenkins

Writer: Laurie MacDougall

Agency: McCann-Erickson, Inc.

Production Company: Jenkins-Covington

Cameraman: Leonard Stark

Client: Association of American Railroads
811

810

Art Director/Director/Writer/Producer:

International Paper Creative Group

Agency: Ogilvy & Mather, Inc.

Production Company: Sokolsky Films

Client: International Paper

811 DISTINCTIVE MERIT AWARD

Art Director/Director/Writer/Producer:
International Paper Creative Group

Agency: Ogilvy & Mather, Inc.

Production Company: Elbert Budin Productions
Client: International Paper

812

Art Direclor/Designer: Henry Holtzman

Director: Henry Levin

Writer: Bill Waites

Producer: Dennis Powers

Agency: Young & Rubicam, Inc.

Production Company: P.G.L.

Client: Eastern Air Lines, Inc. 812

Ali Close Up

Egg

It has filled man with dreams.
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A compact economy car would cost more.

G

Into the Water Swimming The Disposal of the Disposal Bikini

Egg in Cardhoard Box Fresh Egg in Package Chicken

If only he could touch it. If only man could fly. “The wings of man"
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813
Life begins seeking the sun.

814

813

Art Director: Chris Corey

Designers: Chris Corey, Dennis Powers
Director: Dick Miller

Writer: Bill Waites

Producer: Dennis Powers

Agency: Young & Rubicam, Inc.
Production Company: Dick Miller Assoc.
Client: Eastern Air Lines, Inc.

814

Art Director/Producer: Ira Madris

Director: Andrew Jenkins

Writer: Laurie MacDougall

Agency: McCann-Erickson, Inc.

Production Company: Jenkins-Covington 815
Cameraman: Leonard Stark

Client: Association of American Railroads

815

Art Director/Designer: Henry Holtzman
Director: Andy Jenkins

Writer: Bill Waites

Producer: Tom Denhart

Agency: Young & Rubicam, Inc.
Production Company: Jenkins-Covington
Client: Eastern Air Lines, Inc.

816

Art Director: Bob Giraldi

Designer: Mel Bourne

Director/Photographer: Steve Horn

Writer: Sue Ellen Gelman

Producer: Roger Vaughn

Agency: Young & Rubicam, Inc.

Production Company: Horn/Griner

Productions Inc.

Client: Metropolitan Life Insurance Co. 816

Food could put you away for good.
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An instinct passed on to us. It is a dream to follow the sun Eastern Airlines. The wings of man.

America’s Railroads
Who needs them?
You Do

THE ASSOQARTION OF AMERKCAN RAARROADS

And railroads moved fuel there. ... we might not yet be off the ground.

The dream of freedom. For to fly, is to be free. The wings of man.

Too much food leads to fat. Too much fat can cause heart disease. Eat a little less.
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817
Making the Board

818
Speak its language.

817

Art Director/Director/Writer/Producer:
International Paper Creative Group
Agency: Ogilvy & Mather, N.Y.
Production Company: Jenkins-Covington
Client: International Paper

818

Art Director: Matt Basile

Director/Photographer: Jerry Shore

Writer: Austin Hamel 819
Producer: Rohert Naud

Agency: Young & Rubicam, Inc.

Production Company: Jerry Shore

Productions, Inc.

Client: Traveller's Insurance

819 MEDAL AWARD

Art Director/Designer: Vincent A. Daddiego
Director: George Koblasa

Writer: Mike Becker

Producer: Neil Tardio

Agency: Young & Rubicam, Inc.

Production Company: The Petersen Co.
Client: Union Carbide Corp.

820

Art Director: Dave Larson

Director/Producer: Aaron Urlich

Writer: Leon Meadow

Agency: Doyle Dane Bernbach, Inc.

Production Company: Via Films Ltd.

Client: General Telephone and Electronics 820

If yau've ever waltched color T.V.—
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Really Moving

Into the Surf

financial planning Have it all translated for you by . . . Traveler's financial planner.

Union Carbide took Glutaralde-Hyde . . . ... Why should it shrink on your back?

s 7T

If you've ever made a phone call— Then you're acquainted with our friend Our corporate identity isn't stuffy.
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821
Silent.

822

821

Art Director/Designer/Writer/Producer:

Hal P. Riney

Director: Jack Zander

Agency: Batten, Barton, Durstine & Osborn, Inc.
Production Conipany: Pelican Films

Client: Pacific Gas & Electric

822

Art Director/Designer: Jerry Andelin

Director: Jim Rose

Writer: Howard Silverman

Producer: Dick Snider 823
Agency: Batten, Barton, Durstine & Osborn, Inc.

Production Company: Rose-Magwood

Client: Pacific Gas & Electric

823

Art Director/Designer: Larry LeBlang
Director/Photographer: Horn/Griner

Writer: Hal Altman

Producers: Drew Andreotta, Michael Ulick
Agency: Wells, Rich, Greene, Inc.

Production Company: Horn/Griner Productions
Client: Trans World Airlines

824

Art Director: Sam Scali

Director: Harold Becker

Writer: Edward A. McCabe

Producers: Scali/McCabe

Agency: Scali, McCabe, Sloves

Production Company: Harold Becker

Productions, Inc.

Client: Xerox Education Group 824
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Hello there. I'm the gas. I'm always here to serve you. Hello there. I'm the electricity.

gAY -
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(Silent) ... whenever they get a chance.

Their job, to check out hotels. Any airline can give you . .. With TWA you don't have to worry.

Ever since 1922 . .. It's time Susan and Rover were retired And replaced by “Reading 360."”
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825
...they're saving money.

826

Turn off a light and go to sleep.

825

Art Director/Designer: Dom Marino
Director: Mickey Trenner

Writer: David Cantor

Producer: Harvey Greenberg

Agency: Doyle Dane Bernbach, Inc.
Production Company: Motion Associates
Photographer: Peter Passes

Client: General Telephone

826

Art Director/Producer: Ray Krivacsy

Director: Charles Dubin

Writer: Jay Heyman 827
Agency: Dancer-Fitzgerald-Sampie, Inc.

Production Company: MPO

Photographer: Tony Brooke

Client: Con Edison

827

Art Director/Designer: Dom Marino
Director: Mickey Trenner

Writer: David Cantor

Producer: Harvey Greenberg

Agency: Doyle Dane Bernbach, Inc.
Production Company: Motion Associates
Photographer: Peter Passes

Client: General Telephone

828

Art Director/Producer: H. Randelman

Director: T. Mangravite

Writer: Jim Segal

Agency: Grey Advertising Company, Inc.

Production Company: East-West Films

Client: The Mennen Co. 828

I'm too tired to go out tonight.
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‘ou see, after seven the rates change. ...adollar, for the first three minutes. Vampire: Hello, Mama?

Turn on a light and go to sleep. ... which house would you rob? To stop a thief, light a light.

SFX: Phone rings. She answers it. {woman misses end of mystery) Get an extension phone.

Y,
This stulff feels good. It's Tonik. Hmmm! I like the smell. I've changed by mind. Let's go out.
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829

Art Directors/Designers: Bob Giraldi,

Nick Gisonde, Marc Rubin
Director/Photographer: Horn/Griner

Writer: Sara Bragin

Producer: Bob Giraldi

Agency: Jerry Della Femina & Partners, Inc.
Production Company: Horn/Griner Productions
Client: National Hemophilia Foundation

830 DISTINCTIVE MERIT AWARD

Art Directors: Bob Giraldi, Mark Rubin,

Nick Gisonde

Director/Photographer: Horn/Griner

Writer: Sara Bragen

Producer: Bob Giraldi

Agency: Jerry Della Femina & Partners
Production Company: Horn/Griner Productions
Client: National Hemophilia Foundation

831

Art Director: Tony Zules

Designers: Tony Zules, Art Christy
Director: Ben Somoroff

Writer: Paul Harnett

Producers: Tony Zules, Paul Hartnett
Agency: Lennen & Newell
Production Company: Ben Somoroff
Productions

Photographer: Vic Valenzio

Client: Keep America Beautiful

832

Art Director: Gene Federico
Directors/Photographers: Horn/Griner,
Bill Canty

Writer: Dick Lord

Producers: Dick Lord, Gene Federico
Agency: Lord, Geller, Federico and
Partners, Inc.

Production Company: Horn/Griner
Productions

Client: American Cancer Society

829
Let a hemophiliac live . . .

830
“I am a hemophiliac.”

831

LideARE A e
e,

832
{Cigarette machine)
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[t"s still so expensive . . .

“It's nothing serious.” A year ago the hospital.” “It's expensive, we need your money."

s T = 3

s 3 St A R R AT

{Roulette wheel) {Cigarettes in machine) ANNCR: (VO): You lose.
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833

Art Director: Sam Cooperstein

Designers: Howard Basis, Jerome Lieberman
Director: Arthur Petricone

Writer: Sandy Butchkiss

Producer: Bob Naude

Agency: Young & Rubicam, Inc.

Production Company: Ovation Films, Inc.
Photographer: Warren Kass

Client: American Cancer Society

834

Art Director/Designer/Director/Writer/
Photographer: Jack Goodford

Producer: Lynda Kay Woodworth
Production Company: Goldeneye Inc.
Client: Biafra Relief Foundation

835

Art Director/Designer/Producer:
Maurice Mahler

Director: Gordon Hitchkins
Writer: Irving Weinberg

Agency: Young & Rubicam, Inc.
Client: Jewish Chautauqua Society

836

Art Director/Director/Writer/Producer:
International Paper Creative Group
Agency: Ogilvy & Mather

Production Company: George Elliot
Productions

Client: International Paper

833
“In 200 B.C., man invented the sedan"

834

835
Children’s art done while prisoners.

836
Burning Tree
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He zave it some horse power"” “He solved almost all of its problems" Not enough luggage space inside

Audio: Music box running down. Audio: Music box, completely run-down. Audio: No sound.

View through barbed wire. Ovens used for disposal of prisoners. Jewish Chautauqua Society.

Smoky Forest What's Left
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837

Art Director: Ron Watts

Director: Dick Richards

Writer: Carl Abrams

Producer: Bob Warner

Agency: McCann-Erickson

Production Company: Richards & Myers
Client: U.S. Savings Bonds

838

Art Director: Julio D'lorio
Director/Photographer: Judd Maze
Writer: Howard Cohen

Producer: Sherry Lockhart

Agency: Wells, Rich, Greene, Inc.
Production Company: Flickers, Inc.
Client: National Kidney Foundation

839 DISTINCTIVE MERIT AWARD

Art Director/Designer: Marvin Lefkowitz
Director/Photographer: Horn/Griner

Writer: Bob Elgort

Producer: Michael Ulick

Agency: Young & Rubicam, Inc.

Production Company: Horn/Griner Productions
Client: Urban Coalition Program

840 DISTINCTIVE MERIT AWARD

Art Director/Designer: Marvin Lefkowitz
Director/Photographer: Horn/Griner

Writer: Bob Elgort

Producer: Michael Ulick

Agency: Young & Rubicam, Inc.

Production Company: Horn/Griner Productions
Client: Urban Coalition Program

837

838

839

840

Fi e

“We walked around in a daze ...”

S

.. .ashes to ashes, dust to dust.”

3
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Invest in the United States.

Make that day nice as she'd like . . .

ust to give a daughter away.

L

It turns into a cute hand puppet . . We'll sell candy to save lives.

“Let us pray.”

“'The death rate for non-white babies—"
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841 DISTINCTIVE MERIT AWARD

Art Director: Marvin Lefkowitz
Director/Photographer: Dick Miller
Writer: Bob Elgort

Producer: Neil Tardio

Agency: Young & Rubicam, Inc.
Production Company: Dick Miller Assoc.
Client: Lindsay Campaign

842

Art Director: Marvin Lefkowitz
Director/Photographer: Tony Lover
Writer: Bob Elgort

Producer: Dom Rossetti

Agency: Young & Rubicam, Inc.
Production Company: Liberty Studios, Inc.
Client: Lindsay Campaign

843

Art Director/Designer/Writer/Producer:

Bill Feigenbaum

Agency: National Broadcasting Co.

Production Company: View Productions, Inc.
Photographers: Bill Feigenbaum, Randall Enos,
Steve DeVita, Carl Stark, Lou Marcus

Client: National Broadcasting Co.

844

Art Director: Ron Barrett

Director: Mike Cuesta

Writer: Marty Puris

Producers: Ron Barrett, Marty Puris,

Bob Schenkel

Agency: Carl Ally Inc.

Production Company: Mike Cuesta Productions
Client: CBS Television Stations

841

842

843

844

“I put 6,000 more cops on the street—"

Take the Lincoln Tunnel to . . .

High Speed Musical Fanfare.

And now, Miss Miller.
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I brought 225,000 jobs to town—" This is the 2nd toughest job in America.

Paid for by the Commitise L0 re-slect John V Lindeey.

Newark, N.J. . .. and you're there. Riot could have happened in N.Y. Lindsay did all to keep the peace.

Sinister Voice Saying "“Tonight!” Loud Drumbeat. Tonight .. . Tonight . . . Tonight . . . Tonight.

Freddy Martin |

By,

VAR BT

Here’'s a memory. And here's a memory. Watch his new show on CBS.
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845 DISTINCTIVE MERIT AWARD

Art Director: Ron Barrett

Director: Mike Cuesta

Writer: Marty Puris

Producers: Ron Barrett, Marty Puris,

Bob Schenkel

Agency: Carl Ally Inc.

Production Company: Mike Cuesta Productions
Client: CBS Television Stations

846

Art Director: Ron Barrett

Director: Mike Cuesta

Writer: Marty Puris

Producers: Ron Barrett, Marty Puris,

Bob Schenkel

Agency: Carl Ally Inc.

Production Company: Mike Cuesta Productions
Client: CBS Television Stations

847

Art Director: Ron Barrett

Director: Mike Cuesta

Writer: Marty Puris

Producers: Ron Barrett, Marty Puris,

Bob Schenkel

Agency: Carl Ally Inc.

Production Company: Mike Cuesta Productions
Client: CBS Teievision Stations

848

Art Director: Ron Barrett

Director: Mike Cuesta

Writer: Marty Puris

Producers: Ron Barrett, Marty Puris,

Bob Schenkel

Agency: Carl Ally Inc.

Production Company: Mike Cuesta Productions
Client: CBS Television Stations

845

Ttisis Miss Miller the femwous audience.
846

This is Miss Miller, the famous audience
847

(VO): Miss Miller, drama critic . . .
848

What show do audience’s recommend?
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The Merv Griffin Show, starring Merv Griffin.

THE MERV GRIFFIN SHOW
STARTS AUGUST 18TH

11:30 PM/10:30 CENTRAL

The M. Griffin Show makes me proud ... to have chosen audience. The New Merv Griffin Show.

THE MERYV GRIFFIN SHOW
STARTS AUGUST 18TH
11:30 PM/10:30 CENTRAL

reviews the Merv Griffin Show on CBS. "I haven't stopped raving.” (Silent)

THE MERV GRIFFIN SHOW
STARTS AUGUST 18TH

11:30 PM/10:30 CENTRAL

The New Merv Griffin Show on CBS. (Silent) The New Merv Griffin Show.
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849

Art Director: Dick Calderhead
Director: Bill Alton

Writer: Dick Jackson

Agency: Calderhead, Jackson, Inc.
Production Company: Alion/Melsky
Productions

Client: Metromedia Radio

850 DISTINCTIVE MERIT AWARD

Art Director/Designer: John Sosnowski
Director/Photographer: Joe Sedelmaier
Writer: John Scott

Producers: John Scott, John Sosnowski
Agency: Rink Wells & Associates
Production Company: Sedelmaier Film
Prod., Inc.

Client: ABC-TV

851

Art Director/Designer: Mike Eakin
Director/Photographer: Joe Sedelmaier
Writer: Jan Zechman

Producers: Mike Eakin, Jan Zechman
Agency: Rink Wells & Associates
Production Company: Sedelmaier Film
Prod., Inc.

Client: WLS-TV

852

Art Director/Designer: Lou Dorfsman
Director/Producer: Dick Lowe
Production Company: Gomes-Lowe
Photographer: Allen Green

Client: CBS Television Network

849

850

851

852

William B. Williams, WNEW Radio

Executive hopscoich.

(Nervsreel music)
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A new concept in reporting . . . and finally from the arena of sports . . . Chicago's new choice for news ...
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853
Little reason to mark this spring.

X Olympic Winter Games

853

Art Director/Designer: William Michas
Director: David Webb

Writer: Robert Kyle

Producer: Alan Martin

Production Company: Time Magazine

854

Art Director/Director/Photographer:

Paul Papa

Agency: Studiotechnic & Film Enterprises, Inc.
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“The World of Tomorrow". Later, Senator Joe McCarthy . . . Growing sophistication in all media.

Ski fTumping IBM officials at Chamrousse Start of Men's Cross Country Race
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SLEEPY EYE
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857

MULTI-MEDIA 521

MULTI MEDIA

For the first time this year a multi-media
category was added to the traditional
judging categories in the Art Directors Ex-
hibition. Jim Santandrea made his Mel-
andrea Company facilities available for
the displays, which were presented on
film, slides, and graphics on constructions
and environments. Limited to 15 minutes
each, the entries were judged with the
same electronic system of secret balloting.

855

Art Directors: Ken Saco, Curtis Lowey
Designer: Jeffrey Mitchell

Director: Curtis Lowey

Wrilter: Richard Bruner

Producers: Ken Saco, Curtis Lowey
Agency: N. W. Ayer & Sons

Production Company: Ken Saco Associates,
Inc.

Photographer: Eric Maristany

Client: American Telephone & Telegraph

856 DISTINCTIVE MERIT AWARD

Art Director: Steve Singer

Editor: Woody Vasulka
Director/Writer/Producer/Photographer:
Harvey Lloyd

Agency: Jack Tinker & Partners
Production Company: Harvey Lloyd
Productions Inc.

Client: Cinemacenter Films

857

Art Director/Designer/Director:

Jim Santandrea

Writer: Marcia Kaufman

Producer: Melandrea, Inc.

Agency: Advertising Club of New York
Production Company: Melandrea, Inc.
Photographer: Bill Hudley

Client: Advertising Club of New York

858

Art Director/Designer/Director:

Jim Santandrea

Writer: Marcia Kaufman

Producer: Melandrea, Inc.

Agency: Botsford-Ketchum, Inc.
Production Company: Melandrea, Inc.
Photographer: Bob Bailin

Client: Japan Air Lines & Expo '70
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PRESIDENT'S MESSAGE

During this past year, fifty years of dedi-
cation to our profession was closed out by
The Art Directors Club, Inc. and the next
fifty years was begun. Having the choice
of celebrating the ending of one era or the
beginning of the next, we choose the lat-
ter ...the Club has always looked ahead,
not back.

What started as an organization to raise
the standards of the Art Director and his
work, has become the world's leading
representative of the communications
business. This position, in a business
where this morning's solutions are old
by dinner, could only be maintained by
constantly looking ahead.

The subject of the future of the Club, its
activities, and the profession was never
more sharply brought into focus than by
the realization that new quarters had to
be found. Countless meetings held over
soggy sandwiches and cold coffee, over
150 pieces of real estate tirelessly con-
sidered, and a very long eight months
were required before the lease for the
penthouse of the Look Building was
signed. The assistance of a dedicated Ex-
ecutive Board and Housing Committee
made crystal balling into the next fifteen
years less awesome. At this writing, with
the opening bash targeted for Fall '70, the
space layout has been approved and dec-
orating plans are in process.

While this could easily be tabbed, “The
Real Estate Year of The Art Directors
Club”, its other activities kept rolling on:
The judges of the Annual Exhibition gave
us the largest show in our history. The
Communications Conference survived a
national mail strike to ring the bell with
an exciting theme of the youth market. A
program was initiated to involve more of
our profession in contributing to the
Scholarship Fund. And the Fund awarded
eleven scholarships to needy art students.
Other educational activities included stu-
dent seminars and a newly instituted
Speakers Bureau. A catalog of available
tapes of past conferences and luncheon

speakers was also compiled. A film of the
Awards Luncheon has been shown
throughout Europe to design groups.

Internationally, we reaffirmed our recip-
rocal relationship with our friends in the
London Club and established a liaison
with the Japanese. The United States In-
formation Agency is again touring our
Annual Exhibition throughout Europe,
Asia and South America, while nationally
we have assisted our sister clubs when
requested and have been asked by our
government to assist in the planning of
our country’s bicentennial.

The first fifty years were great! The sec-
ond fifty should be tremendous! The Art
Directors Club's activities are educational.
Education is planning for the future. With
the new Club quarters providing a focal
point, there is much to celebrate in this
the beginning of a new era.

BILL BROCKMEIER
President

ART DIRECTORS CLUB 525
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49th Awards Luncheon

Gold Medal Award winners




49th AWARDS PRESENTATION

This year's Awards Presentation reflected
rapidly changing times. The awards them-
selves mirrored the escalating role of the
art director, and the extension of the vis-
ual communications field from print to
film, and now to multi-media.

The program format was altered in an
effort to cope with change. The standard
raised speaker’s platform was eliminated.

'The introductions were simple. Robert W.
Sarnoff, Chairman of the Board, President,
and Chief Executive Officer of R.C.A. Cor-
’ poration, acknowledged his 1970 Man-
agement Award Medal with remarks hoth
brief and pertinent. Nicholas Panagakos
of NASA accepted the 49th Exhibition
Jury's Special Medal to the Astronauts for
their “out of this’world" photography.

Jim Santandrea of Melandrea, Inc., pro-
grammed the luncheon and created the
multi-media space show spotlighting the
award winning entries. The film format
provided more adequate control of time,
and responded to the increasing requests
for awards screenings throughout the
world. Twenty Gold Medals were pre-
sented by President Bill Brockmeier to
winners assembled on stage for the clos-
ing ovation. The record 1,100 attendance
from all sectors of the communications
industry was a tribute to the winners, the
awards, and the Club.

However, the changes of 1970 more
than anything revealed the need for far
more changes to adapt the presentation
to new times. I have submitted to the Ex-
ecutive and Advisory Boards a recom-
mendation for a total re-evaluation of the
Awards format for the 50th Anniversary
Presentation. We should celebrate our
first half century with change and in-
novation.

JOHN PETER
Chairman Advisory Board
49th Awards Presentation

NASA AWARD

Occasionally an entry or group of entries
in the Annual Exhibition is such an out-
standing example of visual communica-
tions that the judges elect to recommend
it for a special award. So was the case this
year.

At the Awards Luncheon, The Art Di-
rectors Club took pride in honoring the
Apolio Missions for the photographic
excellence of their work depicting the
lunar surface. We awarded our special
medal to the National Aeronautics &
Space Administration. Mr. Nicholas Pan-
agakos, of the Goddard Institute for Space
Studies, NASA accepted.

Never before has the world been so
vitally aware of a series of visual images.
Never before have they been scrutinized

with such intense interest. With the help
of these images, the unknown of cen-
turies has been revealed to mankind.

It was the accomplishment of a group
we honored. The art directors involved
were surprised to hear that title applied
to them. The photographers surely con-
sidered themselves amateurs in the pho-
tographic field.

But the results . . . the results were truly
professional. They were literally out of
this world communications.

BILL BROCKMEIER
President

Bill Brockmeier and Nicholas Panagakos of NASA
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Kurt Haiman

JUDGING THE
49th ART DIRECTORS CLUB SHOW

Fifty of the advertising industry’'s top
creative talents began a full week of judg-
ing for the 49th Annual Art Directors Club
Exhibition. So secret was their balloting
that they did not see the show they cre-
ated until the fifth and final night of judg-
ing was over, by which time an estimated
460 man hours were recorded. Top prizes
in each of 36 categories are the famous
Gold Medals by which the show is tradi-

tionally identified and distinguished from .

the many other competitions that take
place in the industry. Officially, the com-
petition is called “The 49th Annual Ex-
hibition of Advertising, Editorial and
Television Art and Design.”

In order to accommodate an approxi-
mate 19,000 entries, three separate loca-
tions were used for the judging, which is
usually held at The Art Directors Club it-
self. This year the New York/Phoenix
School of Design hosted the print judging;
television commercials were seen at fa-
cilities supplied by MPO and Multi-Media
entries were judged at the studios of Mel-
andrea, Inc.

Multi-Media is a new category, reflect-
ing the increasing use of this kind of ad-
vertising toward the end of the sixties.
Newspaper advertising is the category
that shows the most marked increase over
last year, especially single page ads, ac-
cording to William P. Brockmeier, Presi-
dent of the Club and Design Director of
Eastman Chemical Products, Inc. Other
categories reflecting heavy entries were
editorial sections, posters, packaging,
sales promotion, letterhead, trademarks
and campaigns. Also, more annual reports
were submitted than previous exhibitions
elicited.

Attended with as much secrecy as Hol-
lywood's Academy Awards, judging took
place Monday, Tuesday and Wednesday,
employing a system of electronic ballot-
ing developed by The Art Directors Club.
On Thursday a balancing committee did
its act and Friday the final balloting took
place. Every entry was judged three times
during the week. Final winners of the
coveted Gold Medals and the other
awards were announced at the annual
Awards Presentation which, this year,
took place on April 22 at The Americana
Hotel in New York City.

KURT HAIMAN
Chairman 49th Exhibition

MULTI-MEDIA COMES OF AGE IN
ADCNY AWARDS COMPETITION

Back in 1963, one of the industry bibles,
stating that “Advertising traces its origins
to the first symbols man chiseled into
rock,” added: “When a new communica-
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Jim Santandrea setting camera position on dancer Jean Preece.

Jean Preece

tions medium has been developed and
succeeds, it is immediately adopted as an
advertising medium.” Two years later, a
new communication technique began to
evolve in business—multi-media.

In April, the Art Directors Club of New
York acknowledged the success and per-
manence of this medium by including it
as a regular category in their annual Ex-
hibition of Advertising, Editorial and Tele-
vision Art and Design. (The Club already
has attested to the effectiveness of the
medium by using it as a presentation for-
mat, as designed and directed by Jim
Santandrea of Melandrea Inc., in two of
the last three awards years.)

For its 49th awards presentation show,
Santandrea again designed and directed.
A member of ADCNY and a pioneer and
prime mover in the industry, he played a
strong part in the club’s decision to in-
clude multi-media in the competition.
Santandrea’s own firm includes ex-print
art directors Bill Reinecke (formerly of
Kenyon & Eckhardt) and Hal Wallis (for-
merly of Sullivan, Stauffer) among the
core of kinetic A.D.’s.

Santandrea estimates the multi-media
industry as running at over a billion dol-
lars annually, and cites a study made by
market researcher Tom Hope, for the So-
ciety of Motion Picture and Television
Engineers as backup; that study also pre-
dicts a tripling of this figure in the next
ten years.




Robert Reed

15th Communication Conference

15th COMMUNICATION CONFERENCE

The theme of the 15th Communication
Conference was “Communicate Together.”
The subject was the Television Generation
..all those born with a TV set in their

lives.
J. Marks, Bob Cato, Kay Corinth, Maurie

‘Webster, Junius Griffin, George Leonard,

Al Markim, George Mihaly, Bob Smith,
Pete Turner, George Hinemann, Bert Litt-
man, Willy Fleckhaus, and Ernest Fladell
were the featured speakers who made the
Conference.

The President’s Medal was awarded to
Alexey Brodovitch and accepted in his
name by Richard Avedon.

The committee that organized “Come
Together” was Mark Dorian, Wes Doyle,
Arnold Holeywell, Will Hopkins, Raoul
Settle, and Jerry Siano.

ROBERT REED

Chairman
15th Communication Conference

PUBLICITY

The Club’s publicity program received a
severe setback with the sudden death of
our friend and valued aide, Ralph ““Skip”
Miller, in mid-year.

Operating under the dual handicap of
filling Skip's shoes and curtailed club-
house activities, our new publicity agent,
Arnold Friedman, did an excellent job as
proven by the superb coverage the trade
press gave such club activities as the
Annual Exhibitions, Awards Luncheon,
Speakers Bureau, Scholarship Fund and
Communications Conference.

Plans are already being readied for the
big breakthrough events for next year that
will lend themselves to more penetrating
publicity on a broader base: The fall open-
ing of our new Club headquarters, the
special 50th Anniversary activities, mem-
bership expansion program, the renewed
activities of Club luncheons, speakers pro-
gram, social events, and the off-key, but
triumphant return from musical exile of
the Penthouse Pounders.

BOB GREENWELL
Chairmau Publicity

SPEAKERS LUNCHEONS

The only way left for me to start my re-
port is with an old cliché, “they're a tough
act to follow.” I refer to my predecessors
Dave Epstein and Bob Greenwell who took
magnificent turns at the chore of provid-
ing great speakers for Wednesday lunch-
eons. However, give me a title and I'll
follow you anywhere, and with this I
plunged into the world of celebrities, quasi
celebrities, local celebrities, almost celeb-
rities and some pretty nice people.




“Communication’” was the theme I
worked around. Sometimes it hit the
mark, other times it missed. An effort was
made to get people to speak on commu-
nications as it applied to areas other than
our immediate concern, namely advertis-
ing and creative graphics.

Our first guest, Rocky Graziano, was a
rousing success and his ability to com-
municate was left unquestioned after he
finished with his demonstration of selec-
tive vocabulary for all occasions.

We continued with more serious efforts
as the year progressed. Though cancella-
tions and occasional poor attendance
marred our efforts, such speakers as
Bill Gallagher of the Lighthouse—Jack
Goodford of “Goldeneye Productions”—
Bob Blechman of the spirited wit—Len
Steckler with his eye for beauty—Jay Wat-
nick on financial matters—and Chico
Hamilton who wowed us with his candid
commentary on music in commercial TV,
contributed greatly to our Wednesday af-
fairs. As I look back, not a bad program at
that. I will admit we could have been bet-
ter represented at each lunch. Perhaps the
new quarters will be just the incentive we
need.

The first part of the year, however, left
us with no club dining room where
lunches might be held. The last major
lunch was the "Secretaries Luncheon’—
always a guaranteed success!

So our speakers season was cut short
when efforts to meet in various restau-
rants proved impractical.

All in all, not too bad a season when
you consider I really had a “tough act to
follow.”

DICK ROSS
Chairman Speakers Luncheons

MEMBERS EXHIBIT

“How do you submit a poster for the
Members Exhibition?" I asked Bill Brock-
meier. “First it is submitted to the Chair-
man who then presents it to the Executive
Board", he replied. “And if they approve
the Chairman will notify you.” “Okay,
who is the Chairman?” “You are...you
have the Poster."”

Despite this beginning, the 30th Annual
Members Fine Arts Exhibition was held at
Lever House from Sunday, February 1st
to Sunday, February 15th.

In Painting: first place Kay Chin, sec-
ond place Martin Schreiber. Water Color:
first place James Groff, second place
George Halpern. Sculpture: first place
Robert Zeidman, second place Arthur
d'Arazien. Drawing: first place King Rich.
Graphics: second place Albert Christ-
Janer.

DICK LUDEN
Chairman Members Exhibit

Dick Luden
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MANDARIN Waterproof Drawing Inks

Messrs. Winsor & Newton are pleased
to invite you to witness the

wedding of a perfect pair!

The joining of our beautiful red-haired
SERIES 9 pure sable brushes, with
smooth-flowing dense black and bright-
colored MANDARIN inks is an

artistic happening not to be missed.

s

ade for

e

S SRS R

each other

SERIES 9 pure Red Sable Brushes

The bride’s measurements: Size 000 to 12,
seamless nickel ferrules, walnut polished
handles—$.65 to $18.00. The groom is
resplendent in 21 handsome colors, white
and 2 blacks (one of which is very

dense) and comes in 1 oz. bottles with
polystyrene stopper-fillers at $.55 each.
Black only in 10, 20 and 40 oz. sizes.

at leading artist materials dealers

Winsor & Newton Inc.

555 WINSOR DRIVE
SeEcaucus, NEw JERSEY 07094

Canadian Agents: The Hughes Owens Co., Ltd., Montreal
Californian Distributors: The Schwabacher-Frey Co., San Francisco
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Glen Michaels’ sculptural column from the J. Walter Thompson Art Collection

Man ever Had,

and ever will Have, leave
To COIN NEW WORdS

well-suited To THE AGE.
Words ARe like leaves,

SOME WITHER EV'RY YEAR,

ANd EV'RY YEAR
A YOUNGER RACE SUCCEEdS

Translation of Horace's Ars Poetica (1680) Line 73,
by Wentworth Dillon, Earl of Roscommon (1633-168&

Man lives with

his fellow maN iN
AN ENVIRONMENT

of COMMUNICATION.




For bright
reproduction in print,
turn on with Beck! You'll get
quality and service, whatever
the process gravure, offset

(with four-color wet proofing)
and photoengraving. THE BECK

ENGRAVING COMPANY / New
York, Philadelphia, |
Atlanta ‘

uality,
8:15 o
al Processes

Thisis »
BégKS@
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ADS = BROCHURES = JOURNALS = MAGAZINES = MAILERS = CATALOGS

D Compute

Lwn! JD Computer

the hotiest cold type in towa!

JD COMPUTER TYPE INC. » 19 WEST 34 ST.,, NEW YORK, NEW YORK 10001 » TEL. (212) 594-0001

Artists, Designers and Art Directors are con-
stantly striving for newer, fresher and important
ideas to express the trends of our time and
transfer their reactions into a vital visual force.

Creative artists’ papers are a necessary adjunct
to accomplish the transition of inspiration

to reality.

Bienfang layout and visualizing papers, Bristo!
Boards and lllustration Boards have gained
their place among the series of events, that
upon completion becomes the magical quantity
known as a “'work of art"'.

Enhance your creative craftsmanship by
beginning with a Bienfang quality paper.

bp Bienfang Paper Co., Inc., Metuchen, N.J. 08840




Alone in solitary splendor — this is the
white-whiteness of premium quality MOHAWK
POSEIDON TEXT. Unequalled for making black
inks blacker and colors brighter on its radiant
white surface. In text, cover and bristol weights
—three finishes: vellum, embossed and high.

Call your local Mohawk Paper merchant for samples and dummies.

vi
—

VIDHMAWIK PAFRPER IVIILLS, INC., COHDOES, NY. 12047
Lithographed on Mohawk Poseidon Text, 80 Ib.. High Finish
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AASTER EAGLE PHOTO ENGRAVING - 40 WEST 25 STREET- NEW YORK, NLY. 10010 - 924-8277
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Good paper salesmen
don’t grow on trees.

We don't just give a man a
book of paper samples and send him
out as a salesman. He has to be fully
prepared before we let him start
making calls.

When we choose our sales
trainees we look for men who are
intelligent, conscientious and eager to
learn. That's part of it. The other part
is education. We send him to our
own sales training school. Classes in
the morning. Work in the plant in
the afternoon. Homework at night.

It's rough. But when he's
finished, he’s well on his way to
becoming an expert. He knows a
great deal about the paper business.
He can advise you on the right paper
for any job and work with you till
the job is finished. He can help when
you have problems. And he can really
provide the service he promises.

He's got the entire Lindenmeyr
organization behind him:

Our in-plant staff of experts in
every aspect of the paper business—

from color to cutting—all at your
service when and if you need them.

Our huge inventory of
branded paper. (More than 9,000
different papers in stock at all times,
including specialty papers and many
unusual colors and textures.)

Our excellent connections
with the top American mills we
represent. (We're one of their biggest
customers, so if you need something
we don't have on hand, we can get
it in a hurry.)

Our fast, reliable delivery
system—whatever the size of your
order, from a carton to a carload.
(We're right in your neighborhood,
so it doesn't have far to go.)

And, not least, our more than
100 years of experience as paper
merchants. (We've been in business
since 1859.)

We learned many years ago
how important good salesmen are,
for us and for our customers. We've
been cultivating them ever since.

Lindenmeyr-Ward Company
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24-hour service

Custom photographic services in color and black & white.
slides « film strips
microfilm and microfiche

Berkey K + L Custom Services Inc., 222 East 44th Street, New York, N.Y. 661-5600
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BAINBRIDGE, THE FINEST ILLUSTRATION
BOARDS EVER MADE! #175 Premium Extra
Smooth / #275 Premium All-Purpose Medium.

The ultimate in quality . . . stimulates the
creative process. For artists who must have
the very best!

At art supply stores everywherz!
lllustration Boards / Bristo! Boards / Fabric
Boards/Mounting Boards/Show Card Boards
/Keeton Kutter

CHARLES T. BAINBRIDGE'S SONS
Established 1869




Eager! Talented!
e Determined to make
your words look right.

Lettermen ccswn-

complete type system.

Mono, lino, foundry
and photo.

CHICAGO: (312) 644-1223 LOS ANGELES: (213) 747-6191
¢ —

=
-

BALDWIN PAPER COMPANY, INC./161 AVENUE OF THE AMERICAS, N.Y., N.Y.10013/255-160(

Sound like your kind
of group?

Talk to their agents. We
call them our salesmen.

Monsentype

Your best way with words




For 98 years,
Pioneer-Moss has been making engravings
the same old-fashioned way..good!




Introducing Comp/Spec printing.
A service to help you prove your point.

It can’t be done for the budget. Easy to say,
hard to swallow. The conceptis great,
but it’s too expensive to produce.
There’s no way.

Oristhere?

There’s always somebody who can think
of away to do the impossible, for the bucget.

We’'re Parish Press. We do ordinary,
extraordinary and impossibie printing. It all
depends on you. What you give us, what
vou ask of us.Our photography and
production studios are at your service.

Comp/Spec printing is another service
available whenthereisaneadtofinda
oractical and affordable way to produce
orinted matter. And, indeed to provz itit
will live up to 2xpectations.

When you’ve reached a noway situation
call on us. We do alot of business
that way.
Parish Press 520 12th Ave. NYC JU 2-2222







DRAWING TABLES
ARE JUST RIGHT

FOR YOU!

PROFESSIONAL DRAWING TABLES

Saxon Drawing Tables are sturdy, rigid, and practical. The
top is of select, kiln dried soft wood. The base is_of
clear, kiln dried hard wood, finished in go'den Qak. The
top is adjustable in height from 32"/ to 42", and to all
angles from a horizontal to a vertical position by use of
two semi-circular arc supports. Large pencil ledge.

NO. SIZE OF TOP NO. SIZE OF TOP
323 23x31x34” 360 38 x 60 x 14"
324 24x36x 3" 372 38x72x14."
331 31x42x3,"” 374 44x72x 14"
342 31x42x14" 384 44 x84 x1)4,"

348 38x48x14,"’

SAXON ACADEMY TABLES

Professional aquality popular priced drawing table. Hard
wood base, lacouered finish, Drawing board is of select
kiln dried soft wood, 34'. Pencil fedge, all lac~uer finish.
Adiustable from 30" to 40’. Tilts to nearly vertical posi-
tion, fastened with large wingnuts.

NO. SIZE OF TOP

723 23 x 31

724 24 x 36"

731 31 x 42"

Plan your art and drafting room around

SAXON quality drawing tables

.. and you will afford more.

Whether your needs are for professional or
school use, SAXON has a product that's just right.
All SAXON table tops are constructed from the
highest quality Ponderosa Pine, sanded smooth
with a hard lacquered finish. And to assure you
of ever lasting service, the base of the SAXON
table is fabricated from select kiln dried Oak.

The SAXON line of sturdy, high quality furni-
ture for the Studio and Art Class is a rapidly
expanding one. There are many items to choose
from. All are sensibly priced and guaranteed.

EVERLAST PROFESSIONAL
STEEL BASE TABLE

This all steel table has a welded base. It will give a
lifetime of service and functional satisfaction. In height
it adjusts from 32’ to 42"’ as well as tilting. The finish
is grey hammertone and it Is simple to assemble. The
drawing board is of the same select wood found in all
Saxon tables,

NO. SIZE OF TOP NO.

331 WB 31x42x %"
348 WB 38 x 48 x 14,
360 WB 38 x 60 x 1%,

SIZE OF TOP

372 WB 38x72x 14"
374 WB 44 x72 x 144"

UTILITY DRAWING TABLE

An adjustable drawing table, popular and suitable for
studlo, office or home, Constructed of hard wood, thor-
oughly seasoned, Can be tilted to 90 degree angle. Ad-
justable in height to 40", Has seasoned soft wood drawing
board. Pencil ledge.

NO.  SIZE OF TOP

320 24 x 36"
321 31 x 42

3

SAXE

DRAFTING EQUIPMENT CORP
442 Frelinghuysen Ave.
Newark, New Jersey 07114

PROFESSIONAL BUDGETEERS

Professional ouality popular priced drawing table. Ha
wood base, lacruered finish. Drawing board is of seles
kiln dried soft wood, 34’’. Pencil ledge; all lacauer finis
Adjustable from 30’ to 40", Tilts to nearly vertical pog
tion and fastened with heavy rod and handwheel.

NO. SIZE OF TOP

1023 23 x 31

1024 24 x 36"

1031 31 x 427

SCHOLASTIC FOLDING TABLE NO. 300

Student folding hard wood table. Practical for home,
office or school. 23’ x 31”. Top of selected soft wecod
can be tilted to any comfortable angle. Pencil ledge.
Packed individually. Shipping weight 25 Ibs,



RC PUBLICATIONS, INC.

Publishers of

PRINT

America’s Graphic Design Magazine

PACKAGING DESIGN

The Magazine for Packaging Decision Makers

DESIGN &
ENVIRONMENT

The Interprofessional Magazine for Architects, Engineers,

City Planners, Landscape Architects, Designers

SUBSCRIPTION OFFICES: 6400 Goldsboro Road, Washington, D.C. 20034




CONNECTICUT INDIANA

ADVERTISING ART
GRAPHIC ARTS

ILLUSTRATION D E P A U W
::::7'0?"{::;?!‘!“0" Graduates in Fine Arts, Design and Visual

FINE ART Communication have an Academic Liberal
TECHNICAL ILLUSTRATION Arts background plus technical skills.

SCHOOLY g =

OF ART A ND DESIGN Qualified Graduates Available ART CENTER  GREENCASTLE, IND. 46135

6 Prospect Court, Hamden, Conn. (6511

FORT WAYNE ART INSTITUTE

SCHOOL OF FINE ARTS

CALIFORNIA

PAINTING * SCULPTURE © ART
EDUCATION ¢ ADVERTISING h
DESIGN * GRAPHIC ARTS 1026 West Berry St., Fort Wayne, Ind. 46804

B.FA. B.S. M.FA. .
Tel.: (219) 743-9796

LUy {100 ART SCHOOL

of the University of Hartford
WRITE FOR CATALOGUE I I 1701 N. Pe

200 Bioomfield Avenue erroh

west Harttora, Conn. 06117
Confers BFA & BAE Degrees

School:::
PRINTMAKING
B.de Brie TAYLDR f SCULPTURE

san francisco Dean 0 ADVERTISING DESIGN

TEACHER EDUCATION

ACADEMY OF ATt o oinn onvensire
ART COLLEGE ILINOIS MAINE

625 Sutter St., S.F.. Calif. 94102

BFA* & CERTIFICATE PROGRAMS IN:
ADVERTISING DESIGN / ILLUSTRATION
PAINTING / PRINTMAKING / SCULPTURE
PHOTOGRAPHY /FASHION/T.V. GRAPHICS

di. lis, Indji: 46202

RAY-VOGUE SCHOOLS

'l‘tig'i‘d standlardsdadmit ofnly ?‘apablehfour year
igh school graduates for thoroug| training

in a comprehensive two year program of SCHOOL OF FINE AND APPL'ED ART
Commercial Art and Advertising Design. In-
cluded are roughs, comprehensive layouts,
*Approved by Calif. State Dept. of Education_ illustrative techniques, lettering, typography,

Approved for Vet & i and paste-up. Specialized programs are also
ot g e 2 g Foreign. Siydenis offered in Fashion lllustration (2 years) and

WRITE FOR NEW FREE CATALOG . Photography (1 year). .
Individua!l instruction and advancement as- 93 ngh Street
sure that graduates.?re well grounded in
e htion rom the first day of employment. Portland, Maine 04101
HOLLYWOOD ART CENTER SCHOOL Write for current graduate availabilities
2025 and 2027 N. Highland Ave. Hollywood 28, Calif. RAY-VOGUE SCHOOLS Tel.: (207) 775-3052
MONA LOVINS, Director 750 North Michigan Avenue
CAREER ART COURSES , Chicago, lllinois 60611
Interior Decoration
I Fashion Arts, Cartooning
Commercial Art and |llustration
Fine Arts, Ceramics, Sculpture
Approved for Veterans Write for Catalogue
th hool MASSACHUSETTS
COLORADO G L G
the art ( )
institute of BOSTON is an Art center
COLORADO INSTITUTE OF ART chicago m faculty of professional artists
Advertising Design, Illustra- . . ® bachelor’s and master’s degrees
ton, Pﬁfl‘:%:g"”,{‘i,‘;;,f;‘e’a Art, fully accredited courses in ® painting m sculpture w art education
Vet. & foreign' students. Three CeramICS - advertlsmg deSIgn u_interior deSIEn
month semesters. Write for - | summer programs at Tanglewood
Sy weaving BOSTON UNIVERSITY
16 WESY 13th AVENUE, DENVER, COLORADO 80204 = 2
textlle deS|gn School of Fine and Applied Arts
- 855 Comm alth Ave., Boston, Mass, 0221
art education e oston, Mass. 02215 J
fine arts
BFA, MFA Degree Programs
ROCKY MOUNTAIN Accredited: NCA, NASA poess ot
SCHOOL OF ART Write for Catalogs SCHOOLCFART
i g q Office of Admissions
Specialists in Figure Anatomy The School of the i COMMERCIAL AT « ILLUTTRATIGN o FINE ANT
COMMERCIAL AND FINE ARV Art Institute of Chicago O ESSONAL MmO PO CEMEIT SEAVICE
Phil Steele: Director Michigan Ave. at Adams St. DAY SEVENING o SUASMEN
Write: 1550 Downlng St., Denver, Colo. Chicago, lllinois 60603 T SFTOUM STRELT, BOSTON, WASS. w2178




~

butera
school of art

Butera professional courses
prepare graduates for practical
and creative careers in art.
+ Advertising Art + Fashion illustration
¢ lilustration « Lettering and layout

111 Beacon St., Boston
617-536-4623 J
“

. 4
Coreadl
new england school of art
rhone: Advertising Design < Interior Design
517-536-0383 Fashion Illustration - Fine Arts
Cred. trans. to Univ. Coll., N.U. Degree BS Appl'd. Art."
285 HUNTINGTON AVENUE ¢ BOSTON, Ma. 02115

ADVERTISING
DESIGN
PHOTOGRAPHY
ILLUSTRATION
FINE ART
V.A. APPROVED
PLACEMENT
FOR CATALOG

WRITE DEPT®A
LIE BY COMM MA

718 BEACON ST., BOSTON, MASS. 02215
FORMERLY THE SCHOOL OF PRACTICAL ART

MICHIGAN

ART SCHOOL OF THE SOCIETY OF

ARTS AND CRA{TS

PAINTING o SCULPTURE o CERAMICS o METALCRAFY
ADVERTISING DESIGN « |NDUSTRIAL DESIGN
INTERIOR DESIGN +« MOTOR VEHICLE DESIGN

VA approved. Catalog.

245 EAST KIRBY, DETROIT 2, MICHIGAN

Kendall

School of
(Desigu
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advertising design
furniture design

MISSOURI

SCHOOL OF FINE ARTS

WASHINGTON UNIVERSITY

Professional training in Fine
Art and Design. B.F.A. and
M.F.A. degrees are awarded.

LUCIAN KRUKOWSKI, Dean

Room 40, Washington U.
St. Louis, Mo. 63130

NEW JERSEY

du CRET SCHOOL
OF THE ARTS

NEW JERSEY STATE APPROVED
559 Route 22, N. Plainfield, N.J. 07060
Tel.: (201) 757-7171-2

NEW YORK

Parsons School
of Design

Affiliated with the New School

ART SCHOOL
Wm. E.Gebhardt
Associates

Graphic Design-Typography-Photography
Portrait Painting-Drawing-Iliustration
124 E. 7th St., Cincinnati, Ohio 45202

PENNSYLVANIA

Ivy School of

Professional Art

.A complete art school that trains, educates and
inspires qualified young artists to superior
professional achievements in the visual arts.

207 Market St., Pittsburgh, Pa. 15222

distinguished
ional training
part time. work
possible while attending
school

sculpture
cartooning
commercial art
interior design
industrial design
magazine illustration
advertising design

R
KX

™ ond
photography
0"8# painting
486 hutton pl. fine arts
columbus, ohio 43215 tuition scholarships
224-9101 b.f.a. degree

non-profit org

request catalog ccad

RHODE ISLAND

Competent
Designers
Come from

Rhode Island School of Design

Placement Office

2 College Street

Providence, Rhode Island 02903
401 331 3507

TENNESSEE

" HARRIS

School of Advertising Art, Inc.

A small school with high professional standards, offer-
ing a practical curriculum, personalized to each stu-
dent’s individuality. No previous art training required.
Limited enrollment, 38th year. Approved for G.I. train-
ing. Catalog on request.
2000 Warfield Drive, Green Hills
Nashville, Tennessee 37215

TEXAS

DALLAS ART INSTITUTE

COMMERCIAL AND FINE ART

2523 McKinney Ave., Dallas, Tex. 75201
Tel.: (214) Rl 2-8353

Palnting, Sculpture,
Art Advertising Design,
Miustration, Graphics,
Ac a d e my Photography; V.A. ap-
of
- L] =
Cincinnati

proved, Scholarships.
AdJoining Cincinnati Art
Museum and library
facllities. Write for cata-
logue, Herbert P, Barnett,
Oean, Eden Park,
Cincinnati, Ohio 45202.
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LIST OF ADVERTISERS

CHARLES T. BAINBRIDGE'S SONS
BALDWIN PAPER CO., INC.
BECK ENGRAVING
BERKEY K & L CUSTOM SERVICES, INC.
BIENFANG PAPER COMPANY, INC.
J.D. COMPUTER CO.

EMPIRE TYPOGRAPHERS PHOTOTYPOGRAPHERS
LINDENMEYR PAPER CORP.
MASTER EAGLE PHOTO ENGRAVING
MOHAWK PAPER MILLS, INC.
MONSEN TYPOGRAPHERS, INC.
PARRISH PRESS
PIONEER-MOSS PHOTOENGRAVERS
PRINT MAGAZINE
SCHOOL OF VISUAL ARTS
J. WALTER THOMPSON CO.
WATSON-GUPTILL
WINSOR & NEWTON, INC.

YORK TYPESETTING CO. INC.

LIST OF SUPPLIERS

TEXT & DISPLAY TYPOGRAPHY: YORK TYPESETTING CO. INC.
PROCESS PRINTING: PARRISH PRESS
2/C AND B/W PRINTING: HALLIDAY LITHOGRAPH CORPORATION
COLOR SEPARATIONS: NATIONAL COLOR GRAPHICS
SLIPCASE MFG. HEMINWAY CORPORATION
ENDLEAF: COLORTEXT BY CANFIELD PAPER CO. -

TEXT PAPER: KIMBERLY-CLARK SHOREWOOD SUEDE
BINDING: HALLIDAY LITHOGRAPH CORPORATION, BINDERY DIVISION
BINDING MATERIAL: PERMALEN PRODUCTS' PERMALEX WHITE LINEN










