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11
ART DIRECTOR: Arnie Arlow
PHOTOGRAPHER: Phil Marco
COPYWRITER: Arnie Arlow
AGENCY: Martin Landey Arlow Advt.
CLIENT: Lucien Piccard

42
ART DIRECTOR: Tom Tieche
DESIGNER: John Holmes
PHOTOGRAPHERS: M. Halberstadt,
Cailor/Resnick
COPYWRITER: Patrick Kelly
AGENCY: McCann-Erickson, Inc.
CLIENT: Del Monte Corporation

Lucien Piccard

140 MU M.7111. broOnm.rwily mg, al our Movh.erve want I nr.-aft Yin PIM A..nalt Vaal. 11110.
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GOLD MEDAL AVVARDS 11

V WU can see what§ wrong with ells Peach,
yourstandards are up to ours.

(IS* die pram rs Raia wawa he di ukolbeww, La ave.*. tot Doi Mara 0

Tlha-marra. pum know
sanwbes.

lbw

If you can see what§ wrong with this tomato,
your standards are up to ours.

 laa.e ram

Ttor gsone 'Ku kn...

If you can see what§ wrong with this green bean,
your standards are up to ours.

(f_of .4.... 6.0 cmr, mweir L

Th. woe pas
about .reers heiona.

ela. lac*, Par Mua,

If you can see what§ wrong with this pineapple,
your standards are up to ours.

11... nova

**Ake 1.41.16...
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125
ART DIRECTOR/DESIGNER/COPYWRITER:
Bob Matsumoto
PHOTOGRAPHER: Carl Furuta
AGENCY: Doyle Dane Bernbach, Inc. (L.A.)
CLIENT: Volkswagen

Mini. Midi. Maxi.
125



GOLD MEDAL AWARDS 13

28
ART DIRECTOR/DESIGNER: Ted Shaine
ARTIST: A Good Studio
COPYWRITER: Tom Yobbagy
AGENCY: Doyle Dane Bernbach, Inc.
CLIENT: Volkswagen

Is the economy trying to tell you something?

If you've hesitated about buying a new
car because of the economy, maybe you
should look into the economy of buying o
new Volkswagen.

To begin with, while the averoge new
car sells for about $3185, a new VW sells

for only $1839*.
That saves you about $1300.
Then, while the average car costs 10.9

cents a mile to run, a Volkswagen costs
only 5 cents.

That saves you about another $700

every year lor 12,000 miles) you drive.
And in just one year, it can bring your

total savings to $2000.
In two years, $2700.
In three, $3400.
Happy days are here again.

28



49
ART DIRECTOR/DESIGNER/ARTIST: Roy Grace
PHOTOGRAPHER: Dave Langley
COPYWRITER: John Noble
AGENCY: Doyle Dane Bernbach, Inc.
CLIENT: Volkswagen

It takes you to extremes.
From 40 below so 140 above.
From the snows of the Arctic to the sands of the Soho..
No other car model in history has conquered ostnowstronge

climates os the strange looking car shown above.
II does very well in Finland where gasoline costs MC o gallon.

A VW doesn't we much gasoline.

ifs o big Mt in Angola where oil is howler to get than crude And m the U.S.A.. where loss year 157 Renton gallons of miles all by itself.
Mornonds. A VW uses pints of oil instead of quarts. oradreeze were sold, the car that doeM1 use ontilreem hos Ang yet. Mere ore sr, people who 101 can't see It Most of

In Chile. people pay over $5,0170 tor a new VW because they become o household word. them, put. (rankly, picture themselves in something much foncier.

behave in the way ifs built. Over the yells, over 16 million Volkswagens have trooped ec After all, a still mikes 0 certain amount of courage
Ifs the number one car in Sudan where Me Sudanese actually on uncountable number of miles in every cosine, in Me world. ii ',IA to buy a bug

hove to pay for o gloss Al Mesh womr. A VW doesn't use womr. There wos one VW a Alabama that trooped over 600,003 Is.../i, You hove toga from one extreme to the other.
, 4

49



GOLD MEDAL AWARDS 15

97
ART DIRECTOR/DESIGNER: Clark L. Robinson
PHOTOGRAPHER: Len Weiss
COPYWRITER: Jane Tomney
AGENCY: Robinson, Donino & West, Inc.
CLIENT: Medical World News

The Eskimos
used to

freeze their
old people

to death.
We bury

ours alive.

there inner at one
Medicarerapproved home consisted of one
hn wing and a scoop n, t nrt -

POMOioke!. Insanitary cond,
uncaring. sornettmn

attendants. lack of even lr

cautions against fire
of IIM for these patients Perot; nrnst r../
there is nothing to do day in and day outs -
Put wart for death to come.
Who's to blame? Than, what Medical World
News set out to explore in an article on nursing
homes. The answer, There are. o, course, many
reasons not the least of whnh Is the inch,
'event. of the medical profession. They shunt
responstbility for health care to the nistitotlon
administration.

That's how we saw it - and that's how we re.
ported a It's what doctors have come to expect
Irony Medical World News - truth about the
important issues they have to face Pre, day:
truth reported quickly and accurately Irstsnat
makes us the best read weekly news public.,
bon in the med., field

the New ..... ly of mempne

97



141
ART DIRECTOR/DESIGNER: Michael Hampton
PHOTOGRAPHER: Arnold Beckerman
COPYWRITER: Michael Lipton
AGENCY: Solow/Wexton
CLIENT: Federation of Jewish Philanthropies

II ad mdebre tot hie 13th birthday tarts,
With herons
Soho& knows he teas hemits Not m en his wren.
Some aav his mother may kern about Flarokno atkbetton.

maybe when als,findo him dead in the toilet, with the needle still in
hie arm.

The way some other mothers have bound their 1:1 -year -olds
And same Ilbyearedds,
It doesn't matter where a kid poem up today. Maw doesn't

know geographic boundaries. Or religious. Or racist
Thu frightening part M that ovum when parent, find out their

children are honked, they other don't know where to aunt for help
The Federation of Jmelith Phihnithropina fusels money whelp

tham. We mad mislay to support twartment amines. We need mono;
tor emodte, tt tt," 4, It s tt. t .>

.bugs We nerd money to me up pole en to pen nom end nem Una -
bon programs Ittld «Mentionsl momenta in the ham and In the
st nem

You eon help Federation help people mita im then lives
Whatever their made The Young. the okl, theme, end the distressed,
the physically and emotionally <righted and the mentally ilk

You can help Federation take cam of the multitude of prob.
kens one and one halt minion people proem. tool, 130 ammo*. in the
city and suburbs tors. o II. h

Harl,f

FEDERATION Of
JEWISH PHILANTHROPIES

141



GOLD MEDAL AWARDS 17

190
ART DIRECTOR/DESIGNER: Lee Epstein
PHOTOGRAPHERS: Dave Langley, Henry
Sandbank
COPYWRITER: Hal Silverman
AGENCY: Doyle Dane Bernbach, Inc.
CLIENT: Mobil

He increased his
chances of dying

by 500%.

M 0]

Another American is about to die
for his rights.

Are you going to your folks for Christmas?
Or are they coming to you?

Dm.. carefully We watt, you to tive

Mobil

How is the driver of the first car
going to kill the driver of the second car?

190



130
ART DIRECTOR/DESIGNER/ARTIST:
Stanley Block
PHOTOGRAPHERS: Arnold Rosenberg, Henry Sandbank
COPYWRITER: Stan Lee
AGENCY: Doyle Dane Bernbach, Inc.
CLIENT: Life

170
ART DIRECTOR/DESIGNER/ARTIST: Arnold
Varga
COPYWRITER: Aaron Buchman
CLIENT: Cox's

life recall:

130

This
clothes dryer

worked twice as
well in Life
as it did

on television.
In claiming that Life ads come close to deliver-

ing twice the recall of television commercials. Life
intends no slur on the copywriters and an directon
who create the commercials.

By trying to slam an impression through the chit.
ter of 30.second spots, creative people have pro.
diced patchworks of brilliance throughout the TV
schedules, the station break has become a dazzling
display of artistry.

But, for all those six -figure production budgets.
what happens?

"COMMERCIAL? WHAT COMMERCIAL?"

Ask people about a commercial they saw last
night and they tend to have amnesia. Or be in a stare
of confusion about whomid what.

And it doesn't seem to make much difference
what audience you use for testing.

In the case of this well-known clothes dryer
I Life recall I 2% -TV recall 5% I the regular view-
ing audience was sampled. In some of the other
tests conducted for Life by Grudin, Appel/Haley,
a predomMantly !croak audience was selected.

But nob either audience the message was clear:
TV commercials are not getting the message
through very clearly.

Ina business where an advantage in the sixth dec.
ioral place is pursued for all it's worth, it is indeed
rare to find something that is twice as good
as somet lung else.

But that seems to he the case with adverbs.
ing recall.

 Name. of products um on request.

"MIL

ILL
Come to Life, The

And that why Life thinks you can't go wrong
in converting at least pan of your TV budget into
a Life budget.

PAY THE 573.830
les possible that your agency's favorite an dim -

tor is hung up on four-color bleed.
Doesn't warm,
Even when you pay that price. it will probably

cost you less than TV does. In tests against the reg-
ular viewing audience. the number of effective read-
ers per dollar for Life averages out to 43, higher
than the number of effective viewers per dollar for
TV.

And thm 43% figure doesn't even take into ac-
count one extremely important fact. Life's midi.
awe (quite different from the TV audience) is
your Ideal market. People from 18 to 34. People
with college educations. People with incomes over
$10,000.

And that s something worth taking into account.

THE EVIDENCE
The documentation grows.
Besides the Grudin Appel/ Haley research on

recall. there's the research compkted recently by
one of the ten biggest advertisers in the country.
Their report shows that of 5 products tested for
sales and consumer attitude changes, only one did

better on TV than in the "general" magazines.
Your Life salesman has copies of both re.
Ports,

We guarantee that you won't fall asleep
while you're looking at them.

tag are turning.



GOLD MEDAL AWARDS 19

Grandma was a softie. Always ready
with milk and cookies and, sometimes,
even yummy, nutty fudge. Where
she found the time, though, we'll
never know.

Because Grandma was also the lady
merchant of McKeesport. Founder
and chief of a friendly little shoppe
she started 'way, 'way back in 1872
with a flock of pretty hair ribbons,
a flair for creating millinery master-
pieces, and a knack for making a
customer feel right at home.

That was Cox's No. 1, Grandma's
pride and joy (next to her family,
of course). Funny thing is, we got to
feel the same way about it (next to
Grandma and her fudge, of course).
So we naturally took up where she left
off, 'cause now-President Robert is
much like Grandma except that he
can't make fudge, of course.

And today, well, we've just sprouted
another Cox's, No. 7, the newest
branch of what we like to call Grand-
ma's family tree. Founded on the
proposition that shopping should be
fun. And personal. Very, very personal.

Cox's. Full of wonderful surprises
from all over the world. From our
family to yours.

Grandma Cox's family tree.
MONROEVILLE MALL/EAST HILIS/NORWIN/WASHINGTON/CHARLEROI/McICEESPORT/SEAVER VALLEY MALL

170



276
ART DIRECTOR: Willy Fleckhaus
PHOTOGRAPHER: Pete Turner
PUBLISHER: Twen Magazine

293
ART DIRECTOR: Willy Fleckhaus
PHOTOGRAPHER: Pete Turner
PUBLISHER: Twen Magazine

276

293



GOLD MEDAL AWARDS 21

343
ART DIRECTOR: William R. Tobias
DESIGNER: Bob Pellegrini
PHOTOGRAPHER: Ryszard Horowitz
COPYWRITER: James Dunaway/Shareholder
Perspectives Inc.
AGENCY: Robert Miles Runyan & Assoc.
CLIENT: Richton International

RichtonInternationalCorporatton.AnnualReport1970

Ab.' ,
'

4,1

11

OP.

343



177
ART DIRECTOR: J. Michael Davison
DESIGNER: Carol Taback
ARTIST: Arnold Varga
COPYWRITER: Margot Manley
CLIENT: John Wanamaker

eV* omon

LA"Sat er0 tkellsvt

nenix.I.IMPlon Row.. yew Mos. ve,

coramosr M1111. kmile u 01.0.04. ay.

Cog wpw.....
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GOLD MEDAL AWARDS 23

210
ART DIRECTOR/DESIGNER
PHOTOGRAPHER/CLIENT: Bill Stettner

210



378
ART DIRECTORS: Willy Fleckhaus,
Gunther Halden
PHOTOGRAPHER: Will McBride
PUBLISHER: Twen Magazine
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GOLD MEDAL AWARDS 25

411
ART DIRECTORS: Don Weller, Dennis Juett
DESIGNER: Don Weller
PHOTOGRAPHERS: Dennis Juett, Gary
Kruger, Don Weller
COPYWRITERS: Ron and Phyllis Patterson
AGENCY: Weller & Juett Inc.
PUBLISHER: Art Directors Club of Los Angeles

411



242
ART DIRECTOR/DESIGNER: Frederick L.
Robinson
ARTIST: Jackie Geyer
COPYWRITER: Nikki Lewy
AGENCY: Ketchum, MacLeod & Grove
CLIENT: Pittsburgh National Bank

The Pittsburgh National Christmas Club
makes some of our customers pretty smug
this time of year.

PITTSBURGH NRTIONRI.

242



GOLD MEDAL AWARDS 27

334
ART DIRECTOR: Joseph Baumer
DESIGNERS: Joseph Baumer, Bill Caldwell
ARTIST: Numerous
PHOTOGRAPHERS: Numerous
COPYWRITERS: John S. Wilson, Mal
Oettinger, Dee McRae
AGENCY: U.S. Information Agency
PUBLISHER: Information Press Service
U.S. Information Agency

THE
CRADI..E
OF JAZZ

New Orleans, with its French
influences. its Spanish tinge.
its marching band and Mardi
Gras tradition, with the
lazy Mississippi shaping its
c re sc c L and an opulent
tenderloin district...

pan Street in New Orkans town - You know everyone for
rinks around - Most Creole queens that sing those tunes
Ifs the best street in the land.' (Ida Con. "Rampart Ss Blues",
..this was the city where jam was shaped in the early pan
of the century. -Everyone from New Orleans can really play
that thing," young Louis Armstrong boasted. And what a
roster of talent the town produced! Armstrong. Oliver,
Bechet, the Dodds brothers, Jelly Roll Morton, Leon
Rappolo, Jimmy Noone, Bunk Johnson. George Lewis.
among many. many others. Unwitting missionaries. they
spread the jam gospel across the country. around the world.

334



426
ART DIRECTOR: Bill Tobias
DESIGNER: Bob Pellegrini
PHOTOGRAPHER: Ryszard Horowitz
AGENCY: Robert Miles Runyan & Assoc.
CLIENT: Richton International Co.

432
ART DIRECTOR:Don Kubly
DESIGNER: Jim Odgers
PHOTOGRAPHER: Geoffrey Fulton
COPYWRITER: Rosalie M. Stapleton
CLIENT: Art Center College of Design

426

432



GOLD MEDAL AWARDS 29

569
ART DIRECTOR: Alan Wolsky
DESIGNER: Blaine Lemert
ARTIST: Associated Designers &
Art Service
COPYWRITER: Frank Nardi
AGENCY: Alan VVolsky & Friends
CLIENT: ABC Radio

613
ART DIRECTOR/ARTIST: Lou Dorfsman
DESIGNERS: Lou Dorfsman, Ira Teichberg
ARTIST: Nick Fasciano
PHOTOGRAPHER: CBS Photo
Department
COPYWRITER: Jim Byrne
AGENCY: CBS/Broadcast Group
CLIENT: CBS News

569

613



441
ART DIRECTOR: Bob McCarroll
DESIGNER: Michael Germakian
ARTISTS: Ron Becker, Murray Tinkelman,
Gene Szafran, Anita Siegel, Wolfson McClean
PHOTOGRAPHER: Jerry Sarapochiello
COPYWRITER: Richard Malkin
AGENCY: Comart Associates
CLIENT: International Paper Company

Like the rays of the sun
as it settles softly into the clouds.
the butter ixizes gently through
the whiteness of the mashed potatoes.

But as sckin as you near Chicago
going West, they start to serve
potatoes, hash brown with your breakfast.
Crisp and hot, sliced thin.
with just a touch of salt.

Tomatoes are cheaper
Potatoes ate cheaper.
Hen tember'
Now 's the tune to tall in love

441



GOLD MEDAL AWARDS 31

503
ART DIRECTOR: Mery Lefkowitz
DESIGNER: Herb Lubalin
ARTIST: John Alcorn
AGENCY: Young & Rubicam, Inc.
CLIENT: Liggett & M yers, Inc.

511
ART DIRECTOR/DESIGNER/
COPYWRITER: John D. Brooke
ARTIST: Sam Kobayashi
AGENCY: Creative Partners
CLIENT: Wool Bureau of Canada Limited

503 511



638
ART DIRECTOR Roy Grace

DIRECTOR Howard Zieff
WRITER Evan Stark

PRODUCER Lou Florence
AGENCY Doyle Dane Bernbach, Inc

PRODUCTION COMPANY Zieff Films
PHOTOGRAPHER Ted Pahle
CLIENT Miles Laboratories

Jack Mama Mia that'sa some speecy.

Jack Meecy, micy, balsy, balsy.

Director O.K. Let's break for lunch.
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684
ART DIRECTOR: Harvey Gabor

DIRECTOR/PHOTOGRAPHER Mike Elliott
WRITER: Pacy Markman

PRODUCER: Rhoda Malamet
AGENCY: McCann-Erickson, Inc.
PRODUCTION COMPANY: E U E.

CLIENT: NEW York Racing Association

-0111malmossit.

This is the fastest animal in the world.

By the time he's 3 years old..

Aqueduct and Belmont Park.



700
ART DIRECTOR/DESIGNER: Ha Nank n
DIRECTOR/PRODUCTION COMPANY/

PHOTOGRAPHER: Horn/Griner
WRITER: Leon Meadows

PRODUCER: Aaron Ehrl ci
AGENCY: Doyle Dane Bernbacl, Inc

CLIENT: General Telephone
& Electronics

Honey, he must be a drunk.

He's sick. I've got to get to a phone.

(Comes to broken, vandalized phone.)



GOLD MEDAL AWARDS 35

723
ART DIRECTOR/DESIGNER/DIRECTOR.

Rcbert Gage
vVRITER Marvin Honig

PRODUCER Phil Bodwell
AGENCY Do; e Dane Bernbach, Inc

PRODUCTION COMPANY Directors Studio
PHOTDGFAPHER George Silano

CLI ENT. Miles Labo-atories/
Al <a-3eltze-

Sie Our first lorrEcoDked meal.

H3 I've --iever seer e dumplirg that big.

She: Poached Oysters.



736
ART DIRECTOR/DESIGNER: Roy Grace

DIRECTOR: Dick Stone
WRITER: Marcia Bell Grace
PRODUCER: Susan Calhbur

AGENCY: Doyle Dane Bernbach Inc
PRODUCTION COMPANY: Directors Stucio

PHOTOGRAPHER: Iry Deutsch
CLIENT: American Tourister

Dear clumsy bellboys, brutal cab imer.

Careless doormen. Ruthless porters.

Have we got a suitcase for you.



GOLD MEDAL AWARDS ' 37

739A
ART DIRECTOR/DESIGNER: Ben Spiegel
DIRECTOR/PRODUCER: Lee Tredanari

WRITER: Camille Larghi
AGENCY: Doyle Dane Bernbach, Inc

3RODJCTION COMPANY: Cinemetric
PHOTOGRAPHER Tibor Hirsch
CL ENT: Jamaica Tourist Board

It's mysterious

It's hot

It's cool. That's Jamaica.



789
ART DIRECTOR: Jon Fisher
DIRECTOR: Harry Hamburg
WRITER: Charles Blustain

PR1DUCER Howard Rosenrr an
AGENCY: Benton & Bowles, Inc

PRODUCTION COMPANY. Brownstone
Productions

CAMERAMAN: Donald Sweerey
CLIENT General Foods Corporation

Anyone can make a mistake.

We make Cool Whip ready to serve.

If it works for him, it'll work fcr you.
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835
AR- DIRECTOR/DESIGNER: Bob Kuperman

DIRECTOR: Howard Zee
WRITER: John Noble

PRODUCER: Lou Puopolo
AGENCY: Doyle Dane Bernbach, Inc.
PRODUCTION COMPANY: Ze4f Films

CLIENT: Volkswagen

Man: The star o: the '1949 Auto Show

Not to keep in style with the times

We at Volkswagen kept our promise.



854
ART DIRECTOR/DESIGNER: Bob Giraldi

DIRECTOR: Steve Horn
WRITER: Sara Bragin

AGENCY: Della Femina, Travisano
and Partners

PRODUCTION COMPANY: Horn/Cr ner
CLIENT: National Hemophilia Fcundation

My name is Peter, I'm a hemophiliac.

My name is Charles. I can't afford it.

We're so close, yet so far.
National Hemophilia Foundatl3n

100 hemophiliacs can. 100,000 ca
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861
ART DI RECTOR/DEE.IGNER/DIRECTOR

Jeffrey Metzner
WRITER/PRODUCER: Ray Lofaro

PRODUCTION COMPANY: Gaffney,
Metzner Lofaro

PHOTOGRAPHER: Richard Shore
CLIENT: Dept. of Cultural Affairs

of New York City

"You have to be Irish, Italian

AL

The People Yes. Central Park Mall.

It's a party thrown by the city of N Y "
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1
ART DIRECTOR/DESIGNER: Emil Dispenza
ARTIST: Doug Liss
PHOTOGRAPHER: Rudy Legname
COPYWRITERS: Doug Liss, Jeff Wolf
AGENCY: Spade & Archer
CLIENT: Norcliff Labs

2
ART DIRECTOR/DESIGNER: David Deutsch
PHOTOGRAPHER: Ben Someroff Studios
COPYWRITER: Sue Citron
AGENCY: David Deutsch Assocs. Inc./
Conklin, Labs & Bebee, Inc.
CLIENT: Oneida Silversmiths

3
ART DIRECTOR/DESIGNER: Ben Kuwata
PHOTOGRAPHER: David Langley
COPYWRITER: Paul Solovay
AGENCY: J. Walter Thompson
CLIENT: RCA

4
ART DIRECTOR/DESIGNER: Reinhold Schwenk
ARTIST: Wesley B. McKeown/Parke Studios
COPYWRITER: Glen Hetrick
AGENCY Doyle Dane Bernbach, Inc.
CLIENT: American Airlines

5
ART DIRECTOR/DESIGNER: Julio Di lorio
ARTIST: Julio Di lorio
PHOTOGRAPHER: Harold Krieger
COPYWRITERS: Faith Popcorn, Stuart Pittman
AGENCY: Smith/Greenland Inc.
CLIENT: Sau-Sea Shrimp Cocktail

6
ART DIRECTOR: Joseph Nissen
DESIGNER: John Buchner
PHOTOGRAPHER: Carl Fischer
COPYWRITER: Edwin Hanft
AGENCY: Chalk, Nissen, Hanft, Inc.
CLIENT: Jules Jurgensen
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We can help stop the same thing
from happening in the skies.
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7 DISTINCTIVE MERIT AWARD
ART DIRECTOR: Berl Cattell
PHOTOGRAPHER: Rudy Legname
COPYWRITER: David Saslaw
AGENCY: Ketchum, MacLeod & Grove
CLIENT: Evenflo Products Division/
Questor Juvenile Products Co.

a
ART DIRECTOR/DESIGNER: Tony Pugliese
PHOTOGRAPHER: Donato Leo
COPYWRITER: Mary Jacobson
AGENCY: Rumrill-Hoyt
CLIENT: Carih

9 DISTINCTIVE MERIT AWARD
ART DIRECTOR/DESIGNER/ARTIST: Roy
Grace
PHOTOGRAPHER: Dick Stone
COPYWRITER: Marcia Bell Grace
AGENCY: Doyle Dane Bernbach, Inc.
CLIENT: American Tourister

10
ART DIRECTOR/DESIGNER: Jon Fisher
PHOTOGRAPHER: Phil Marco
CLIENT: General Foods Corp.

11 GOLD MEDAL AWARD
ART DIRECTOR/COPYWRITER: Arnie Arlow
PHOTOGRAPHER: Phil Marco
AGENCY: Martin Landey Arlow Advt.
CLIENT: Lucien Piccard

7

How to measure your baby
for ampple.

LEFT NIPPLE
We don't mean to kid you, its not easy to tell whether

a baby is happy with a nipple or not. Because all he can
do if he's unhappy is cry. And you're never sure if that
means he's hungry, tired, or announcing a new tooth.

So to help you make it a little easier, we'll take you
on a guided tour of a nipple, using our 48 years of ex-
perience as the guide.

First of all, you should know that what you're really
measuring is the nipple's ability to deliver milk. With-
out interruption. And without air.

In order to do that, a nipple must have the right -sized
hole 0 and be designed to help the baby suck naturally.

Now the Left Nipple above is made of thinner rubber
and it has a very small hole 0 in order to prevent it
from leaking. But it's hard to get milk from a very small
hole. The Right Nipple is made of thicker firmer -feeling
rubber, so naturally the hole 0 ran be larger and the
milk flows freer. And authorities say that a firm, free -
flowing nipple helps the baby's mouth form properly.

Now about the natural sucking action. If you've ever
observed a mother breast-feeding, you'll notice that she
uses her fingers to keep her breast away from the baby's
nose. And to make her nipple go into his mouth as far
as possible.

Well, the nipple on the left is wide like a breast 0,
but unfortunately mother's fingers aren't built-in to keep
he baby's nose away. And allow the nipple to go into

the baby's mouth further.

LEFT NIPPLE RIGHT NIPPLE

The Evenflo Nipple on the right doesn't get in the
baby's way 0 because it is only wide enough to spread
his lips to the natural sucking position. And the stem
e is long enough, and Turn enough, to keep him in the
natural sucking position. And part of the base 0 is
made of thin rubber so he can suck the nipple in and
out naturally.

Of course, unless the nipple is properly designed be
could get air with his milk. And cry a lot. Well, the Right
Nipple has a patented Sure Seal° on the base 0, to
help prevent air swallowing. It also has features to keep
the milk flowing freely. And to adjust the flow to the
needs of your baby. And when your baby decides to
take a short break, that ball shape on the tope glues
him something to hold on to while he's resting.

Of course, at Evenflo we make everything you need
to nurse your baby: disposable nursers, disposable
bottles, plastic bottles you can boil, glass bottles and so
on. Products to help you nurse your baby arty way you
like. But what they all have in common is the Right
Nipple. Evenflo.

RIGHT NIPPLE
Obviously, this brief tour won't make you a nipple

expert. But if it helps you make a wiser decision, w411
be happy. Well also be happy to have your baby meas-
ure our nipple.

even o
Relied upon by snore young mothers
than all other brands combined.

A Questor Company
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12
ART DIRECTOR/DESIGNER: Paul Guliner
PHOTOGRAPHER: Henry Sandbank
COPYWRITER: Peggy Courtney
AGENCY: Doyle Dane Bernbach, Inc.
CLIENT: Sony Corporation

13
ART DIRECTOR: Bob Gage
PHOTOGRAPHER: Dick Richards
COPYWRITER: Jack Dillon
AGENCY: Doyle Dane Bernbach, Inc.
CLIENT: Polaroid

14
ART DIRECTOR/DESIGNER: Sam Cooperstein
PHOTOGRAPHER: Ira Mazer
COPYWRITER: Forrest Long
AGENCY: Young & Rubicam, Inc.
CLIENT: Simmons Co.

15
ART DIRECTOR/DESIGNER: Bob Kuperman
PHOTOGRAPHER: David Langley
COPYWRITER: Bob Levenson
AGENCY: Doyle Dane Bernbach, Inc.
CLIENT: Volkswagen

16
ART DIRECTOR/DESIGNER/ARTIST: Bill Taubin
PHOTOGRAPHER: David Vine
COPYWRITER: Paula Green
AGENCY: Doyle Dane Bernbach, Inc.
CLIENT: Quaker

17
ART DIRECTOR/DESIGNER: John Baeder
COPYWRITER: Rick Johnston
PHOTOGRAPHER: Richard Steinberg
AGENCY: Smith/Greenland Inc.
CLIENT: Somerset/Johnny Walker Black Label

12

The new color portable
that wont

give you a hernia.
It's a dazzling new concept in

color portables portability.
Most color portables can be

moved. As most of your furniture can
be moved. If absolutely necessary.

But man, unlike his sofa, does not
live in the living room alone.

So Sony made a color portable
man can live with.

(Note the famous Sony one -hand
carry.)

That man can take to his bedroom.
That man's wife can take to the kitchen.

That man's children can take and
watch TV in color in any room of the
house.

And, man, what color.
Trinitron. It's a different system.

No one else has anything like it.
Because, in 19 years of color TV

Sony's the only one to invent a new
and better way of getting a color pic-
ture on the screen.

(In this particular instance, a
brighter, sharper 9" picture, measured
diagonally.)

And,of course,theSonyKV-9000U
is all solid state. So it's not just small.

Man does not live in the living room alone,

To see ills to love it
To lift it is to believe it.
For $309.95! you can have color

TV in every room in the house.
So if you want to see a lot more

color TV, get a little less set.

TrinitrOli
SONY COLOR TV
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when a little cheer goes up.
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Because backs don't conform, they need an extra -firm mattress that does.

Aa4:41i0

licautvmst Bark Care
In Simmons

14

ENJOY
in oat cereal from Quake

hole squares

Thots our message. And his is the new box we put it no

Is nothing sacred?

15
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Johnnie Walker
BLACK LABEL

It costs a lot, but so did you.
Scotch For Fathers Day Abon 'to
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18
ART DIRECTOR/DESIGNER: Joan Niborg
PHOTOGRAPHER: Tony Petrucelli
COPYWRITER: Adrienne Cohen
AGENCY: Young & Rubicam, Inc.
CLIENT: Eastern Airlines

19
ART DIRECTOR/DESIGNER: Marvin Lefkowitz
PHOTOGRAPHER: Henry Sandbank
COPYWRITER: Robert Elgort
AGENCY: Young & Rubicam, Inc.
CLIENT: Liggett & M yers/EVE Cigarettes

20
ART DIRECTOR/DESIGNER: Ted Shaine
PHOTOGRAPHER: Mike Cuesta
COPYWRITER: Louis Delmarter
AGENCY: Doyle Dane Bernbach, Inc.
CLIENT: Kitchens of Sara Lee

21
ART DIRECTOR/DESIGNER: John Baeder
COPYWRITER: Stuart Pittman
AGENCY: Smith/Greenland Inc.
CLIENT: Somerset/Johnny Walker Black Label

22
ART DIRECTOR: Sam Cooperstein
PHOTOGRAPHER: George Elliot
COPYWRITER: Boris Eserkis
CLIENT: Proctor & Gamble

23 DISTINCTIVE MERIT AWARD
ART DIRECTOR/DESIGNER: Mike Eakin
PHOTOGRAPHER: Curt Cole Burkhardt
COPYWRITER: Ray Thiem
AGENCY: Rink Wells & Associates
CLIENT: Brunswick Corporation

7 Day Beauty Plan
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The Temptation of Brother Domenico.

' 10
Sara Lee Devil's Food Cake

Nobody Liketh Not Sara Lee

20

Give your baby
something you never had
as a baby.

A drier bottom.
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There's a little bit of hustler in all of us.
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24
ART DIRECTOR/DESIGNER/ARTIST: Harvey
Lerner
COPYWRITER: Cappy Cappesella
AGENCY: J. Walter Thompson
CLIENT: Blue Cross/Blue Shield

25
ART DIRECTOR: Murray Smith
PHOTOGRAPHER: Arnold Beckerman
COPYWRITER: Laurence Dunst
AGENCY: Daniel & Charles

26
ART DIRECTOR/DESIGNER: Erich Overkamp
PHOTOGRAPHER: Nick Samardge
COPYWRITER: Bruce Goldman
AGENCY: Young Si. Rubicam, Inc.
CLIENT: Metropolitan Life Ins. Co.

27 DISTINCTIVE MERIT AWARD
ART DIRECTOR: Stan Paulus
PHOTOGRAPHER: David Simpson
COPYWRITER: Al Buono
AGENCY/CLIENT: VanSant Dugdale

MINA Wet a waste of time.
A lot of kids come out learning a trade.

25

*Mgt
motlerer.a thief oradr

thanjust what.
ha from .MO

Eye yea, they,

smolongoolmtayorm,

and eyety year Mora
sords of lads *Mr a

dsholeamertern on theirmIn

=ther
Nrdshhe ono, might

hem been MMan by us
ray,. Ora help at

wasPHs Was don't real
...meet. ',apnea
troaltnent

Bye Hetal.Mor. Or
myclaatrist. Ore named

for lobcenterarr Mr lob de

riman
Crime

DealutoMos

an commun. that s

rtin=frc7=
Onadren from

MMpine

pmelentathlts Isn't
a matter of tekadln a the

"Curred mare under,
standing.!e need more

Pima sandal, tame
TM Hatkeetteuncil
an Crane and Delloorreno
Henn 23rd Street Hew
1,0000.10010.

t'a'Arals'=e.
sent to ison learn
lesson thaillgy newer fag.

If you die from T.B.
it's your own damn fault.

Tuberculosis. A disease that should be non-
existent. A disease easy to detect. easy to cure it you
catch...Y. And Yet people are still dying from it.

T.B. is caused by a germ breathed into the tunes.
II is estimated that 30 rnolgon people have T.B. germs

living in their bodes right row Some people will be
strong enough to fight the germs off without the help

of medicine. But too bad for the ones with won't.
Megan,. Mil omit Try, and by the I rme symptoms
such as a cough and loth of svergal appeor, serious

dornege doily have already been done.

The best way to protect yourself against T.B. le to
have a sYmpto screening les/every yea.
These tests are given tree in many locations.
Next time you set a Mobile Unit. get in line.
Or, see your doctor. And help kill a dying disease.

BWE CROSS

EWEAti I FLO'

We believe there's more to good health than just paying bills.

24

The mother got over her rubella in three days.
Unfortunately, her unborn child didn't
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Take this ad to lunch
The next time you think you're

dying for something to eat, think
bout some people who really are.
Ten million people. In New York,
Mississippi, Texas. California and
every other state. Ten million red.
white and black Americans who are
so damned pour they can't even
afford the 530 a month minimum to
buy government food stamps.

Chronically undernourished
mothers are giving birth to babies
too small and weak to suck.
Babies with only 40"0 of the normal
number of brain cells and no hope
of ever catching up. Scrawny little
American kids are suffering
rom weird foreign diseases like

rickets, pellagra. marasmus and es -en
deadly kwashiorkor. We're telling
you all this because we're mad. And
svc want you to get mad. So mad
you'll help us rid America of
starvation forever. First. gel yourself
involved in "Hunger" groups in
your region. And don't think there
can't he starvation where you live.
Some of the richest counties in
.America are burying the poorest
people. Then sit down and send a
card or letter to every senator and
congressman you can think of.
Send them copies of this ad. Or just
tell them how disgusted you are.

Third, when you go to lunch
today, instead of ordering a steak.
ask for a grilled cheese.
Then send the money you save to
people who are actively involved in
fighting hunger, like the ones we's
listed here. We know we're asking
you Its do a lot. But, God knows, lei,
million starving American people
have got to be worth it.

Send your contributions to,

Southern Regional Council
5 Forsythe Street. N.W.
Atlanta, Ga. 30303
Attn: Advisory Committee for
Hungry Americans

Appalachia Volunteers
120 Court Street
Prestonburg, Kentucky 41653

Stephen I. Granger
Box 125
R.D. Ity
Purcellville, Virginia 22132

Barrio Youth Project, Inc.
120t South First Ave.
Phoenix, Arizona 85003

This ad created by
anSant Dugdale & Co., Inc.

One North Charles SI.,
Baltimore, Md. 21201
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28 GOLD MEDAL AWARD
ART DIRECTOR/DESIGNER: Ted Shaine
ARTIST: A Good Studio
COPYWRITER: Tom Yobbagy
AGENCY: Doyle Dane Bernbach, Inc.
CLIENT: Volkswagen

29
ART DIRECTOR/DESIGNER: Jim Handloser
PHOTOGRAPHER: Charles Gold
COPYWRITER: Sara Bragin
AGENCY: Della Femina, Travisano & Partners
CLIENT: American Home Assurance Co.

30
ART DIRECTOR/DESIGNER: Frank Camardella
PHOTOGRAPHER: Art Kane Studio, Inc.
COPYWRITER: Helen Nolan
AGENCY: DKG, Inc.
CLIENT: Julius Schmid

31 DISTINCTIVE MERIT AWARD
ART DIRECTORS: Robert Wilvers, John Danza
PHOTOGRAPHER: Joel Meyerowitz
COPYWRITER: Edward A. McCabe
AGENCY: Scali, McCabe, Sloves, Inc.
CLIENT: Volvo, Inc.

Directors and officers of any organization can be sued.
No matter how innocent they are.

Is the economy trying to tell you something?

,of Pocono of Orono., oa, vou
tx,41not .m th......v, , ..ro .
000 yoiim

To boom ooll., +Ado Oa Towage Too

4...
,.....,....T.WT..TT

only 5 Moto

,e0., SI.
....*s., ,,°' ,,-," 'O''

.1747.st'Z'X'..,e:V:«3",..,
.,^vo. Slc0).

lonvo you, 1.2705
'','  ,-...,... fo.v.o WK... vw .. ....... v., ottoor or,Oior 1700 \ , OTT. ,Tr., Too. TO..

28

We love kids
as much as you do.

Maybe more.

,±f frwv vou

Finesse
contraceptive

qeme-gel

29 30
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THINGS
ARE TOUGH
ALL OVER.

Fonunatek so are Vol,. 0..
Vol% 0. are so tough, in fact, that your of e. cry 10

registered here in the la*t ele en years are *till on the road.
Thing* being.. hat the. are. e can't guarantee the

N-01 0  ou 1,1.1% V. ill stir.i.eforetc.en %ears.
But in this cruel %%odd, sour heat de-:ense is a

strong offense.

' 1.0

YOU FIND THEM IN ALL
THE WORST PLACES.

IT DOES 60 TO 0
IN 4 SECONDS FLAT.

VOLVOS LAST
A LONG TIME.

ISN'T THAT BAD
FOR BUSINESS?

heiala
I, it, an idea that, highly rearect., atm, ettighterteal

commit,.
our c.a....r wll arms o dui  ra11

wool, ant to bur ant one.
Itom ell our can lam ra brat .anIniect rrp di, In.tt

You! rrvar Voir cr. ra-a-oavreal here in tic Iro Olv,en  eel,
aremill nn the toad.

a.nr1 in a ...Hal ',here people . Frronusig Inerrait.al,
nArnk v id

orcraning back f more. The rat n -iftan trr tic.I.Ane.
Ix anI. NAvo.

Invone,
1,1,1so the lara.elinatitravaa, caa-rpret rt. Amen.

today. Anil that will he our heat ..arver.
'th V.& o enlightened waishoe.. payin.roff.

ONTO EVERY CAR
A LITTLE RAIN, SNOW,
OR SLEET MUST FALL

nd a Varlro art Intel, wairld A rovared
Int arvi ',mar, would di a to dtrvae.

1, Ironed I van wits 9,art even. rAolt.. ovrevervJ
Acre al flu. Ina eleven rear* are oil raw.w tr..

nra  alumnae.
id foal of We.
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32
ART DIRECTOR/DESIGNER: Dick Boland
PHOTOGRAPHER: Toby Hyde
COPYWRITER: Paul Duffy
AGENCY: Friedlich, Fearon & Strohmeier
CLIENT: The National Observer

33
ART DIRECTOR/DESIGNER: Richard Brusini
PHOTOGRAPHER: Peter Papadopolous
COPYWRITER: Roger Levinsohn
AGENCY: Warwick & Legler, Inc.
CLIENT: Dept. of HEW

I coughed up blood,
lost my taste for food.
My eyesight was
getting

7

"Conscience,
not the Pope, is
the last word"

"Let's put the
power suckers
up against the wall:'

Another student Joins his voice to the revolt
against the administrators of higher educa-
tion. A campus is threatened once again
with division and disorder.

Another episode in the spreading conflict
between student radicals and the men who
guide American universities. Another story
of our times recorded in the particular, per-
sonalized view of the National Observer.

"My name is Fled,
and I am
an alcoholic."

"The Ohms clubbed
before she
could get up"

'Ifs a cemetery.
II0lights,r10 Poke.
Only rats, and
all kinds of Metre'

The Observer is the weekly newspaper for
thoughtful people. Over 1,500,000 readers
who demand more than a drab listing of
facts, readers who expect the news written
with flair, full of quotes and full of action.

It is this kind of reporting that makes The
National Observer a growing, vital Comma-
IliCationS medium - a grovang, vital adver-
tising .ediwmTHE NATIONAL OBSERVER

"This is a robbery.
There are two of us.
One has a gun
pointed at you:'

"The issue is
white menbroads
throughblack men's
bedrooms:''

.aastitAMPP
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Skip the pity.
It's your business they want.

Not r dro,u u ,,, r

uirey handicapped peOpke are ouky,g
a good thing. (Which. of course.
they are 1

Sut because they also do good
work.

too see, 'sheltered workshops"
are establishments run for people
wifl various kinds of disabilities.

However. a "disability" often
hates a lot of other kinds of "ability."

So sheltered workshops that
create lobs for the handicapped do
An' as good work as the more usual

of 10(neSS
rI17 State.Federai M,y01 re.

habaaallon program wants to let
you /mew this. We call our program
HURRAH-which stands for "Help
Us Reach di Rehabilitate America's
Handicapped."

The HURRAH program invites
you to tend us your name and ad-
dress without obligation, of course
-if you might be interested in let.
ting a sheltered workshop compete
for work that your firm farms Oct

What the sheltered workshops
are asking from. you as a business.

yo, flu, t. ott t I I,
Naturally you get d 'co

ing if you give a sheltered workshOp
that chance.

But that's not the point The point
is, you'll find they do nice work.

Send your name and address to -
HURRAH, Workshop Division Ave
1200, Washington. DC 20013

HURRAH. The State -Federal Pro.
gram or Rehat, tator, Ser,

----nrz.,L HURRAH

The bluest blue chip of them all.

33

HURRAH
4rtr:.

    id  Ns  No El

L

He used to have
a handicap.

10111011

I used to have
a handicap.



34
ART DIRECTORS/DESIGNERS: George Euringer,
Ron Barrett, Bill Mason
PHOTOGRAPHERS: Joel Meyerowitz, Carl Fischer,
Joe Toto, Alan Mac Weenie
COPYWRITERS: Steve Smith, Baxter Lindsay,
Jerry Hubschman
AGENCY: Carl Ally Inc.
CLIENT: IBM/OPD

35 DISTINCTIVE MERIT AWARD
ART DIRECTORS: Paul Jervis, Howard Benson,
Mike Withers
ARTISTS: Charles White III, Arnold Varga
PHOTOGRAPHERS: Bob Veder, Cailor/Resnick,
Horn/Griner, Peter Papadopolous,
Frank Cowan, Steve Horn
COPYWRITERS: Bob Veder, Flora Goldenson,
Ellen Simons
AGENCY: DKG, Inc.
CLIENT: Talon

All the competent
help you need may already

work for you.

IBM

C:0 1=0

Working late used to be the way to
get ahead in business.

Now it§ often the only way to keep up.

IBM

When was the last time you saw the top of your desk?

Your people may be
so busy working they g
don't have time to do

their jobs.

IBM

CZO.I.CS

Who says you
can't keep a good

man down?

IBM
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Nut rir yo, feel the the last time your zipper broke'

!' Tolon

reettre,remi.porg.a....

-1 `"-rz;,===.7trz.-

-alon Talon

=vat Taloti

It wasn't jost those Avoiding hells
that were breaking up that ad garigol t

35



36
ART DIRECTORS: John Danza, Robert \A/livers
PHOTOGRAPHER: Joel Meyerowitz
COPYWRITER: Edward A. McCabe
AGENCY: Scali, McCabe, Sloves, Inc.
CLIENT: Volvo, Inc.

37
ART DIRECTOR/DESIGNER: Larry Paolucci
COPYWRITER: William Cahn
AGENCY: Solow/Wexton
CLIENT: ILGWU

ARE YOU AFRAID
TO TAKE YOUR CAR

ON A LONG TRIP?

FAT CARS
DIE YOUNG!

41101"2Some Lars destroN
themselves in the mere act
of carrying themselves
around.

Burdened with tons of
chrome and huge expanses
of sheet metal, it doesn't
take long for a car to
collapse under the strain.

So in building a car
that will live a long time,
you must begin by
acknowledging one basic
fact. Fat on cars, as on people, can be fatal.

VOLVO. THE FAT -FREE CAR.

When we designed the Volvo, a lot of
superfluous stuff was dropped.

A Volvo doesn't have five feet of trunk
hanging out behind the rear wheels.
Instead of a long, low trunk, it has a short
deep one. It holds more than a Lincoln.

Do you think your car has to be that
wide? No. It's only that wide because a
designer wanted it to ook
low. We make a Volvo wide
inside. By curving the sides
of the body, including the
windows.

A Volvo doesn't need a
six-foot hood because it
doesn't need a gigantic gas -
guzzling engine to push all
the fat around.

We use a smaller engine, chop off the hood
and move the wheels out to the corners of
the car for better handling. Like on a racing car.

That way we can also make the passenger
compartment bigger. And end up with more
front leg room than a Cadillac. More rear leg
room than the biggest Buick made.

VOLVO LIVES!

Unfettered by fat, Volvos live to ripe old
ages. We don't guarantee exactly how long

that will be.
11 But we do know that 9 out of

every 10 Volvos registered
I here in the last eleven years are

still on the road.
If you don't believe us, look

around. You can't miss an
eleven year old Volvo. It looks a
lot like a 1948 Ford.

Only not as fat.

YOU CAN'T REALLY APPRECIATE
A VOLVO 164 UNTIL YOU'VE

DRIVEN A MERCEDES.

DO YOU ARRIVE
WITH I FRS CAR THAN
YOU STARTED WITH?

IT SEEMS THE
SUCKERS WANT

AN EVEN BREAK.
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1 reside wherever there isi good fight
against wrong.

35 Years a.4)
Social Security replaced the tin cup.

Rilution:TumOiTheC.entury

"My husband always believed that women
should do anything they liked that was good.:

So she joined the union.
Mother of twelve children,

Mrs. George Rodgers brought her
youngest with her to the union
convention.

Together with other delegates.
she posed for a photograph.

It was to let everyone know that
women were members of the
Noble and Holy Order of the
Knights of labor-the federation
of on ions of a century ago.

Today there are many women
union members. For instance.
eighty per rent of the International
Ladies Garment Workers' Union
-founded 70 years ago-am women.

Over seven decades, IIUWU
members have not only worked
to prov ide a better living for their
families, but have helped improve
conditions of all working people.
Without regard for race,
rel igion.ori gin or sex.

You can help in this long
crusade.

When you buy women's or
children's apparel, look for the
union label.

It is a symbol of progress made.
And more to run le

'1900-1970
SEVENTY
YEARS OF
PROGRESS
AND MORE
TO COME.

The lady who made Thanksgiving
ing
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38
ART DIRECTOR/DESIGNER: Bernie Zlotnick
PHOTOGRAPHERS: Carl Fischer, Mike Cuesta,
Dick Richards, Tony Petrucelli
COPYWRITER: Stanley Bendetson
AGENCY: Young & Rubicam, Inc.
CLIENT: Cluett, Peabody/Sanforized Div.

39
ART DIRECTOR: Henry Wolf
PHOTOGRAPHER: Richard Avedon
COPYWRITER: Jane Trahey
AGENCY: Trahey Wolf Advertising
CLIENT: Great Lakes Mink Assoc.

I OIN

ENIRANCE:

-"icArts,

PERMANENT PRESSURE MAKES IT ATIGHT RACE.

Permanent pressure.

Yogi ve been ad,. ,., d tk tw,en yOu ( permanent press shirt. It 'Sanforned-Plif,2"nthe best up at 9 18 and breaks dow
o e

n
the demand, of nnand nome could be shrinking, whether you assurance you have dui a par- at 9 21 you won't get hot under
flattened by the constant bur- care to admit It or not ment will keep as shape and not the collar
dents t Nog, lock, balled -up by YOU always picked your perrna- shrink out ot frt. 110 matter how it
the uncertafraws of commuting nets press clothes because you is laundered

sures. your time
in sum shaped by the ores- liktn1 their looks So next blot ft works.

.11 you also check them for the look for it Get ft.I IANFOR/ZEDZEDI
Now you re feeling it from 'Sanforized -Plus -1 trademark' Nest time the 2'42 shows fights permanent pr essute
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WHAT BECOMES A LEGEND MOST?

brwl on,Y
ine, Grew 1..11 Mink iron
aesyymod by Cafes Ff.. Ayymny

BLACKGLAMA"
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40
ART DIRECTOR: Frank Ginsberg
PHOTOGRAPHER: Melvin Sokolsky
COPYWRITER: The Marschalk Company, Maureen Myers
CLIENT: Glenoit

41
ART DIRECTORS/DESIGNERS: Bob Kuperman,
Roy Grace, Ted Shaine
ARTIST: A Good Studio
PHOTOGRAPHER: David Langley
COPYWRITERS: John Noble, Bob Levenson,
Tom Yobbagy
AGENCY: Doyle Dane Bernbach, Inc.
CLIENT: Volkswagen

Trssiplaining
this on the back

of a postcanl.

Rye years
from noes he

Old he the
NMI were Swedish.

He loves you for
a lot that!. perfect

and bathe little
that k*.

,uI, GLENOIT

finitely GLENOIT

91-EtYfr

They [-user
taught you how to

handle this in

don't ckLive nLft
Hell ac

,o.rn
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,ecHre,re .eve bean slaving away for 25
improvmg the Vo

grsn'd
lkswa '

and letting the outside redo core'of'itselel'
And now -.boom! People Ore 1,11,

shore vs how a ought to be done.
to

'Why?" we asked
To make I, leo'. as goad as

V

reali
O.K. Maybe theytve got 'p

The VW is an amazingly advanced car

Is nothing sacred?

The engine is a prectSiOo-
oersted out of alum,

It sirs
alloy

bock over the dtive wheels.
is onbetievabtThee.

engine is cooled by air. Y
never think about waterer *nth: 't'PlY

05? Hardly any ever Gas? About 26'
miles per gallon of regular

The Volkswagen's suspension is like o

For1971,we improwd the left We' nor window

sports cot e. its Finish like a limousine 's.

Almost anywhere you po in tie saryrld

VW has been before.
Its funny shape has become ine

national symbol of duality and reliabil'I
"Neve, change peopleV

eta us

And now we beg the some
of you

Whereon, they now?

theommrskyhalosehouommiirte

In Honduras. gasoline costs 520 a potion
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42 GOLD MEDAL AWARD
ART DIRECTOR: Tom Tieche
DESIGNER: John Holmes
PHOTOGRAPHERS: M. Halberstadt,
Cailor/Resnick
COPYWRITER: Patrick Kelly
AGENCY: McCann-Erickson, Inc.
CLIENT: Del Monte Corporation

43
ART DIRECTOR: Helmut Krone
PHOTOGRAPHER: Manuel Gonzalez
COPYWRITERS: Gene Case, Dick Kahn
AGENCY: Case and Krone Inc.
CLIENT: Arpege Perfume

If you can tell why this tuna isn't DelMordeTune.
your standards are up to ours

If you can see whatil wrong with this peach,
your standards are up to ours.

V,ucanseeldfarivrarywithltilmot,
yourodmderdman, teplooura

mcansernno,{wrthiscurn.
yatrrsMerW

-1-hr rn.re y..t kno.,
abc. peaches.

the bettcrfor INei Mont

WyoueanseewlvitItwronewithlhitgreartbe.,
3......andrastreuPwoure.
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15 4,1 -
Bossespirloteltnistys

t keep yaw
secretaryfit)m

9uitting
,V!

Girls,these 15 A - 9 -
Promises 14 t"

keep gitifrienSfrpm
becoming enemies.

P.m,. het .i,rlung but gma Iv, Awe,'

`'s',Jut t

1 I.nnub1 -"A,
Art ' watt

I tt
ebb otolb

Hat,unc nsored,
are the 17 ege

Promises for lovers.
(Promise her anything but give her Arpege.)

This Christmas give her
an Arpege Promise.
Just pick a promiseWrite

it on a card. And wrap it up
with a gift of Arpege.

Arpege and promises go
together.
They always have.
There are 34 Arpege

gifts froms2.50tos500.
1. Ipromise not to be

so 01.1S.

. 1 promise that some-
day you won't have
to turn your ring around
when we check into
a hotel.

3. I promise you've made
me forget you -know -who.
4. I promise that if you

stop pointing out happily
marred couples, I'll
stop pointing out unhappily
reamed couples.

5. I promise to stop grilling
you t your past.

6 I rrusetorespec- t your
moralcode, even if -it hurts.

7. I promise I'll stop
seeing , if you'll
stop seeing

8. I promise not to kid a-
round on the side.

9. I promise that since
I've met you even my wife
likes e better.

Eau a Lam In
Imo 14,....,i

10. I promise to
look into one of
those new machine -
washable toupees.

11.1 promise to love your
psyche as well as your
physique.

12.1 promise you can have

lunch with men who are just
friends.

13. I promise you're the only
one. (ed. note: may be used
more than once.)

14. I promise to stop
bragging about my former
conquests.

15. I promise to be gentle.
16. I promise I'll scoot riht

over when you're ready. Ind
like to be the first.

17. 1 promise that if
it ends, we'll always

be friends.

An Arpege PrIonne

I eat- Bete-.
4.ert.eire_

-me .0112t
ikati-bluttr-temk,

The 100

 .
18 A -ge

.1 may
save your Mzirrlage.

. gnr,

Promises

Th. Om... "A" her
11,rnrc

here ?ft

,! r. Itnet x tbu

`t:1=7,41,,,

new tzttb rupktrug tot
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44
ART DIRECTOR/DESIGNER/ARTIST: Ron
Alberty
PHOTOGRAPHER: Dave Langley
COPYWRITER: Stevie Pierson
AGENCY: Doyle Dane Bernbach, Inc.
CLIENT: General Telephone

45
ART DIRECTOR: Jerry Murff
PHOTOGRAPHER: Phil Marco
COPYWRITER: Loretta Wakuia
CLIENT: General Foods Corp.

46
ART DIRECTOR/DESIGNER: Bob Fiore
PHOTOGRAPHER: Bob Gelberg
COPYWRITER: Mike Sloan
AGENCY: Fiore & Walsh-Mike Sloan, Inc.
CLIENT: Miami Beach Tourist Authority

47
ART DIRECTOR: Bob Gage
PHOTOGRAPHER: Dick Richards
COPYWRITER: Jack Dillon
AGENCY: Doyle Dane Bernbach, Inc.
CLIENT: Polaroid

As you can see, you can't see our new telephone lines.

They're onnerwormd Pretty. wr :We at II .w. ewnd 0, . 0/ IntIenoot of tw.
phone ores yr. look Ill good Well nett, rear, 10t)% for few rnowns, in a hwe

We Wenit Arne. Ws enougn eyesores votnout add P.C. d t PI wInt. nnetes.e . get .0 cable under
in& a, pare So whatever pose.. toe bowing our ground In a lee other Mac, it s pomade to get I.
...tenable W. convertmw rug Otdaertel Ones wide ItInle,ffri.r NA Xs rid,c0lautIv expens,e

PIght Pow w /dreads have over 50% of our teat We a We pant out, by tIv way ntal bur,ng rats.
ode. t0oder. underwounO aro neStre we re through on I sweet., new al (malel reeo.ne We w been

ens o tone 19I. lung ennren genre.. Po. feastng neurely on owe -Weer

In. tort erne's, epcgop Wetsenoid word, So Mule sou mar sun sot a tiors..ontbe, st telephone
In Mot. IS warn we., gore enough 10110 and high tat..n...01 Volh 0, We ...Pt,. tastes we

reater tot: twrspitt ant ',sums', to get our Vt. run W.., wIrIdew
wertor 0arIe Perprouna And resurrect ou. scenery.

We're Stql..1 nt Tow . prpe someenp. bade
Were gn sue.n.e. egont Seep GeneralTaletitone &Electronics
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Eat
yuurned

soft
drink.

45

The Beat
Generation:

A lot of people who come to the new
Miami Beach spend all day every day just
doing nothing but lying in the sun,
when they could be golfing or tennising
or watching the horses run or skin
diving or water skiing or sailing
or sightseeing.

Why?
Maybe with four new titanic

discotheques, one with a plastic mountain
to climb, and a whole new hotel for
Playboys, and 521 other places to play
every night, you wouldn't feel much
like volleyball either.

The New Miami Beach

46

Please trust it.
It's the
only camera
on earth
that will
speak to you.

1 i g

(Beep)

.1111l11
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48
ART DIRECTOR/DESIGNER: Lee Epstein
PHOTOGRAPHER: Harold Krieger
COPYWRITER: James Lawson
AGENCY: Doyle Dane Bernbach, Inc.
CLIENT: Olin

49 GOLD MEDAL AWARD
ART DIRECTOR/DESIGNER/ARTIST: Roy Grace
PHOTOGRAPHER: Dave Langley
COPYWRITER: John Noble
AGENCY: Doyle Dane Bernbach, Inc.
CLIENT: Volkswagen

50 DISTINCTIVE MERIT AWARD
ART DIRECTOR/DESIGNER/ARTIST: Hal Nankin
PHOTOGRAPHER: Carl Fischer
COPYWRITER: Richard Vitaliano
AGENCY: Doyle Dane Bernbach, Inc.
CLIENT: General Telephone

51 DISTINCTIVE MERIT AWARD
ART DIRECTOR/DESIGNER: Allan Beaver
PHOTOGRAPHER: Cailor/Resnick
COPYWRITER: Richard DePascal
AGENCY: DKG, Inc.
CLIENT: Remington Electric Shaver
Division/Sperry Rand Corp.

48

Can Americans survive a four -day work week?

0th,

It takes you to extremes.
ff., 90 beluri ta .0 anuve ..00 , yet than mode Ane or roor U S A , wolere 1011 yilO. 157 oroo9u9 9o9O., a,
m. Ihe Inoves :of . Arm, to,. 91.1,9 me Sahara onoo,reem were se, . cao eno duet, a. an ream I,

t.GI:her,af .4.451$),..,v.icunoweoert on non, some, .941, 49.99e the y i9rLoone a no,Behulol soo:1
Ove. the yea, uoorer '9 on.un 9...9.9 have toff..

ooduestoecyweiloto 99m...a 90s,..o.Otts669 .1g at.., 5 s. nu-ober Prq car kn .S99. eilete . $9999te 0099. a, ot99,091e 9,er u m.o. n ,or elooe woo,

A VW doe,,,ern,gasol,ne ,,,,, ,,, ,,,o,,,,,,, I.e. wooer A VW due,. I uye waist T., was are VW ,. Ala.. Mlf .aped .. WI 009

yeo, Oleos au, people oehoo us eV ¶e5 or 09.9 of
he.. our?namely.hn9 im.eh laneer

Motua soo9 bias a cp., .oiort tuteage
ro .9

you hove to 9+'.0+. one ewe. b the 01,e1
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evening Ore, thew:nide of hoer,
'lNTrett: turyl''=hot thenonvoi

turned /dr thoty otelieet of women rned net itnlovely /dude
FFr

It qr:nl.',1'f'l'tel'l!'erh'reTte'r11 in 1h': Vte'Z'Z't Igt'dt4t, :1.1711Itt7
ham In

50

otn. et diem dirt u. Our very ewe AY,' 74

of e finirotentu plot.«zavawenn friendly elm of a paid old

the Ineentionent Moue, ent And We rlx

Take a good look at that
barbed wire disaster area
some morning.

Poor guy, in his day it was
the ''safetyl. razor or nothing.
And while it gave him a close
shave, it was also making
his beard tougher. Which of
course made shaving tougher.

But all his suffering isn't
in vain, if you learn some-
thing from it.

Even if you've been shaving
6 or 7 years, it's not too late
to break your beard in right.
Start shaving our way and
your beard will be lust as
shaveable in 10 or 20 years
as it is today.

But as you've heard your
father say a thousand times,
electric shavers don't shove
that close.

That was until the
Remington'Lektro Blode-
shaver.

General Telephone & Ek.et ron les

Its blades ore honed to
such a fine edge, they have to
be replaced. Like the blades
in a razor. (Suggested price for
replacement blades, $1.95.)

Thanks to this disposable
blade concept, the Remington
Lektro Blocieshaver gives
you every bit as close a shave
as you get with a razor.

Without the discomfort of a
razor.

So get our electric shaver
before you end up with a face
like your father's.

Class dismissed
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52
ART DIRECTOR: Al Beckerman
DESIGNER: Ron Gallo
PHOTOGRAPHER: Devaney Stock Photo
COPYWRITER: Alan Hamburger
AGENCY: Ries Cappiello Colwell
CLIENT: Western Union
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ART DIRECTOR/DESIGNER: Larry Osborne
PHOTOGRAPHER: Steve Horn
COPYWRITER: Bill McCullam
AGENCY: DKG, Inc.
CLIENT: Group W/Westinghouse

54
ART DIRECTOR/DESIGNER: Stan Kovics
ARTIST: Don Trousdell
COPYWRITER: Jack Byrne
AGENCY: Jack Byrne Advertising
CLIENT: Barney's Clothes Inc.

55
ART DIRECTOR: Norman Siegel
PHOTOGRAPHER: Phil Marco
COPYWRITER: Dick Tarlow
AGENCY: Martin Landey Arlow Advt.
CLIENT: Rhodia, Inc.

Send them a
piece of your mind

for 90C.
Telegrams help legislators.

governors, even the President
to form opinions and policies.
Or change them.

If you have something to say,
fill out the form at right and bring it
down to a Western Union office.
Every office has a complete list of
state and federal representatives.

Or call Western Union.
And for just 90 cents you can

get 15 choi- VOi f mind
and ,nto
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Over one million of our children are in for
a unique educational experience this year.

,1

Personal Opinion Message
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The most
important development

since the beginning
of men's fashion.

The World's
Next Giant.

The world has its problems.
Many pesticide, are too good at killing.
Polluted air is getting deadlier.
Sewage is mounting.
Millions of people in starving countries are getting hun-

grier every day.
This is our business: helping to sok some of the world's

gigantic problems.
Our growth will match our answers.
For hungry people, there already exists high protein

soya bean meal and fish meal. The trouble is, having focal them can
he a fate second only to starving. So we have developed artHcial
meat flavors that can take that soya bean meal and fish meal and
actually make them taste like honest -to -goodness meat.

We are developing breakthroughs for polluted air.When
you learn about them, you will breathe a whole lot easier.

Bamey's International House.
Barney's America House.
An over (and under) view.

darlav;i; I\r
q.

.41,4,

-,1111WJWA--

We have devOrOped Chemsc for restricting had in-
dustrial odors so that rize-IghExiring coin nities can live without
them. Chemscreen answers this problem o well that a motel that
had been going out of business because t was located next to a
thriving disposal plant is now thriving it. If.

We are perfecting pesticides tha practice the art of selec-
tive killing. For example, our Zolone kills he had guys (the mites)
and lets the good guys (the bees) alone.

At the same time that we are atti 1pting to solve some of
the world's long-range problems, we are so solving immediate
business problems.

We are deeply involved in perfum In fact, we supply
almost every manufacturer of perfumes, e metics, and soaps
with aromatic chemicals and compounds.

We are deeply involved in flavoring f all kinds of foods,.
beverages and candies.

Plastics/. We are the major supplier of st sheet for the
production of quality eyeglass frames.

Textil0 fibers and yarns.
Silicones.
Product reodorization -for example, eliin E ting the bad

odors from hbusehold paints so you don't have to m e out of the
house when you paint it.

If your company has a problem in any of th areas, we
would welcome a call.

Chances are we are alread working on the an wer.
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56
ART DIRECTOR: Joseph Nissen
DESIGNER: Joseph Shansky
PHOTOGRAPHER: Arnold Beckerman
COPYWRITER: Edwin Hanft
AGENCY: Chalk, Nissen, Hanft, Inc.
CLIENT: Book Find Club

57
ART DIRECTOR: Arnie Arlow
PHOTOGRAPHER: Jimmy Moore
COPYWRITER: Dick Tarlow
AGENCY: Martin Landey Arlow Advt.
CLIENT: Paragon Hair Goods, Ltd.

58
ART DIRECTOR/DESIGNER: Norman Tanen
PHOTOGRAPHER: Robert Freson
COPYWRITER: Camille Larghi
AGENCY: Doyle Dane Bernbach, Inc.
CLIENT: Jamaica Tourist Board
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ART DIRECTOR: Norman Siegel
PHOTOGRAPHER: Phil Marco
COPYWRITER: Steve Herz
AGENCY: Martin Landey Arlow Advt.
CLIENT: Rhodia, Inc.
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ART DIRECTOR: Arnie Arlow
PHOTOGRAPHER: Phil Marco
COPYWRITER: Dick Tarlow
AGENCY: Martin Landey Arlow Advt.
CLIENT:

7be Celt aWy use
N ii tlitseittion TM ilda't ben to.,is
Sign up with us and you'll be ohligatedin

Committed. 17 III
Irrevocably on the hook for four A

greatbooks during the next year. m . .

.

Not easy pop reading, mind you
Not the quick -bite books that don't

. t
make any demands on you. - I

Hut authors and ideas whose impact ma. not
he felt for years.

Kaxantzakis. Miller. McLuhan.
Erikson. Rettelheim.Craas. Galbraith. Heller.

Nader.
..sis - They weren't exactly household

-- - names when our members were
re -ding them.

We're will at it. Looking for the hest
booka not just the best selling books.

But how about you?
You know you haven't

been reading up to rapacity.
So we re supplying a

motivation much stronger
than your conscience.

It's called a coupon.
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Every title offered by the
Book Find Club represents a
solid saving on the publishers'

priers. And with a year's trial
membership you can resign of ter taking four books.

Rut whether you stay with us or not. you start
your membership by .11,1 i n any throe to s this
list for $1. If y, n.
bargain -hunt
through the list
you can get about
$32 worth of great
books for your $1.

Mort with a Idol
emeiimeslip.
4413 Moho lot%

---......,
^.....,j 1 .----

N

The Book rind Club.
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From
Scandinavia,

health
for his hair.

We how a philosophy. pgrrhaps
Akan, Oka says a mall %hook! look

strong lion. proud, young. Healthy, to
puts ma word.

But as 'HAW this, we know that no Mater
hoe grist a man, hodyand kite took. it will he tot
nor wht It Its hair does not kFok the same was

And so. in keeping with this philosophy, w
present the ltd euntpteteIint10111,11 hair earn aids.

Kai -an RR h S1,1,111.1 With PON1,1111 Rat I lair
au ,m wah Protein. Clear Hair Crown with Protein,

Spne Han Slay with Protein tregular and superholdr.
We r.tll them hair r areaidsbw ause that it

what this du. Beside -doing what he would
t of tern o leaning, grooming, t ragrollingh

the- also nourish his hair.
Ear h one I, filled with protein and other

ortfittotters kr give knit a shout/. stronger.
thidirehlooking head co hair

In addition to give Iwo a w Kroger -looking
heal ra haa thew or rur n an olr wo tars rand
wo Ire I, ,,110, to Melke

ew

h a large statement

vrithoui th ught Mattis Flair Ow go
revolutionary onto!, he ause It Is xi ',Molt- to WV
And bemuse itartually Intrxlures hall 1.1 /101.111I.,
the hair shalt, atxlso w It gist a'i'rier -lip And
Iry atre it, too helps he. hart' as a helps huh

IdOkyOurtger.
Astor his high and his tar e We have

health for them as well
Fare Condittoner. Fare, c LA/ Fare Tan

tkigleltub, Sauna Soak. Konler.
Things to make hint tee! lot A minaret, en

art ten year, younger_ Thing:al.! ill make Iwo
reel like he has lust hail a S11.10111 er I he a

cold shiner, tolloweit by a goo( I, laud iiihdowe
Krilowed by a sotitan wall, along the ue earl o rth
the, old spray what king .igainst hio 1011O, rl

by a goi s. steak.

AINI or c sir.% no haw all thr thane. h,
used to Ageohoses. carkg4tne1lran I. a ink

Sr, 141,111,411 K.1(11,3111 1011111 r

,1111111 (11 Ole mole gx lc a lis 11,

o1. .111110011AI, 1111 10 1, 1011 not 'Jo!
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Our1984.
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61
ART DIRECTOR/DESIGNER: Norman Tanen
PHOTOGRAPHER: Robert Freson
COPYWRITER: Camille Larghi
AGENCY: Doyle Dane Bernbach, Inc.
CLIENT: Jamaica Tourist Board

62
ART DIRECTOR/DESIGNER: Bob Kuperman
PHOTOGRAPHER: Harold Krieger
COPYWRITER: Bob Levenson
AGENCY: Doyle Dane Bernbach, Inc.
CLIENT: Volkswagen

63
ART DIRECTOR/DESIGNER: Gerald Severson
PHOTOGRAPHER: Art Beck
COPYWRITER: Michael Becker
AGENCY: Young & Rubicam, Inc.
CLIENT: General Foods Corp.

64
ART DIRECTOR/DESIGNER: Al Beckerman
PHOTOGRAPHER: Belgian Tourist Office
COPYWRITER: Bob Colwell
AGENCY: Ries Cappiello Colwell
CLIENT: Sabena Belgian World Airlines

Practice
makes perfect.
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They're the same but only to your dog.
To your dog. thtSr.: the same g:t!. ill _he ,. itamins, vegetables,

because he can't taste 11.4m apart. nil, protein and more solid
To you, one's be.r, because f-xid thar the leading complete

there's no inconvenicrice of a can. citified log food.
To your dog. tw .wbeaty To your dog, it's the fresh

moist Gainesburgern si heaven. waxer you place next to his food

To you. it's the fit that he To you, it's the nice feeling

you get lot M utg you didn t lug
home all those cans full or
unnecessary water.

To your dog, it's the health
feeling he gets from a steady diet
of Gainesburgers.

To you, it's no stacking cans,

,y0111111 eam. no ,drigl,iltiq!
half -empty cans.

amesburgers re t h sante
to him. So the're boiler It r you.

Gaines -burgers.
Ilw canned dog food
without the can.
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The city of Bruges in beautiful Belgium.

Take a boat -ride
into a 15th century
cky of canals.

SABENA Belgian Nhrid Airlines.



65
ART DIRECTOR/DESIGNER: Norman Tanen
PHOTOGRAPHER: Robert Freson
COPYWRITER: Camille Larghi
AGENCY: Doyle Dane Bernbach, Inc.
CLIENT: Jamaica Tourist Board

66
ART DIRECTOR/DESIGNER: Robert Steigelman
PHOTOGRAPHER: Hiro
COPYWRITER: Alan Himelick
AGENCY: Young & Rubicam, Inc.
CLIENT: Bristol Myers

67
ART DIRECTOR/DESIGNER: Bob Fiore
PHOTOGRAPHER: Richard Avedon
COPYWRITER: Mike Sloan
AGENCY: Fiore & Walsh-Mike Sloan, Inc.
CLIENT: Miami Beach Tourist Authority

What makes young
Elcylin Whyte feel so pleased?

Her jaunty hat?
Her pretty dress?

The sunshine day?
You?

Were like this. we Jamaicans:
we don'i go around always act -
Mg smily and trivial. But we re-
act. Emily.

Elcylin is being Jamaican.
Someone is snapping her pic-

ture. And smiling. Sri she's smil-
ing back. (You can almost we a
pica ore of hint.,

That's our way.
Let us tell you more about the

kind of people an are.
We're good listeners. In con-

venatin. we W in on you.
And maybe thatI. whim's called
our "charm:

But were rabid talkers. too.
"We talk like risers flow: Which
may be why a 101 of us are lawyers
and preachers. And why every
cabbie is a Tour Conductor.

Were religious (more than 4151
sects. including tambourine re -

Were definitely matriarchal.
Mothers are our pillars. And our
Nanny Loving Care is famed.

We're quite artfulAn our dross
uncommon color pairing.. And
paintings (everyone dabbles.
even with noose enamel,. And
in the way we often paint our
/anise, t w jib fantasy).

We mine well. Man. we dance
from top to bottom. The neck is
involved. the nine. the ears. the
toes are instils's:sr

We are more lean than fat.
Proud and courteous.
And. num!). were unmeurinic.

(Maybe were talked out.1"There
are a few mychiatrists here hut
I don't think they do much .

business':
For all about Corning to Know

Us. see a travel agent or Jamaica
Tourist Board in New York. Las
AngeleaChicago.MiarniDetroit.
San Francisco.TorontaMontreal.
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Aspirin
isn'tbest
anymore.

-his is impor-ant evidence about pain relievers:
n a major hospital study, it took more than

twice as nary aspirin to Diets b give as much pain relief as Excedrin'

Isn't it time you tried Excedrin?

36

Why
Miami Beach
is changing:

or we've had a great thing going. With sunshine,
0 arm sand and a hundred things to di. a das.

But row Miami Beach is changing. For one reason. Because
people are changing.

There's a new breed who don't re nember Sophie Tucker.
Tuned into nett sounds, new lifestYle., new clothes,
new  alit,.

Fort lent there's the new Miami beach.
With titanic discotheques to turn on every rock generation

from bubblegum to underground. Evan one with a
plastic mountain to climb. Because the fox trot doesn't let
much soul hangout.

tVith ,C11,, of great restaurant% and clubs where You'll
feel just as comfortable in bells and Blass as the old grey
bib and tucker.

There's still a lot of the Miami Beach that always was. For
our longt me friends uholike it that s: as.

There's still the excitement of the great horses and
grey hounds racing and jai alai and Br yadway/South theatre
and the big revues.

But this year begins the new Miami Beach.With a
lifestyle all its own that's somewhere between New York's
campiest First Avenue hoitc and the great joy of
old Ha. ana.

Try on the new Miami Beach. It fits.

The New Miami Beach
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68 DISTINCTIVE MERIT AWARD
ART DIRECTOR/DESIGNER/ARTIST: Jack
Piccolo
PHOTOGRAPHER: Dick Richards
COPYWRITER: Mike Mangano
AGENCY: Doyle Dane Bernbach, Inc.
CLIENT: Whirlpool Corp. of America

69
ART DIRECTOR/DESIGNER: William Wurtzel
PHOTOGRAPHER: Peter Levy
COPYWRITER: Roger Proulx
AGENCY: The Lampert Agency
CLIENT: Hanes Hosiery, Inc.

70
ART DIRECTOR: George Lois
DESIGNER: Tom Courtos
PHOTOGRAPHER: Tasso Vendikos
COPYWRITER: Ron Holland
AGENCY: Lois Holland Callaway Inc.
CLIENT: REA Express

71
ART DIRECTOR/COPYWRITER: Peter Evans
DESIGNER: Joe Ciccarone
PHOTOGRAPHER: Bob Sherman
AGENCY: Vladimir & Evans
CLIENT: SeaCraft, Inc.

Have you ever had the feeling the repairman was robbing you?
Getting nye:eh:Argo. Int re,

enough Bur getring ovesehen,ed
MmmV ever work is Intstehthie

We a. Wierinswl berve taken wash nhvih tor:
thew sot: won I run Iran either these ev,stnvs , ,
ever have Trouble wall any of chtrophhohtes

WM: we've done -s ..hwwhise, 111,glir
lent assess :he whew,: They le wIllotiWtitvh:1,nh
Care Cenwes An:Jame:webs., ,Irhwo

To; h

nt,hth unswe:
Al 1 the nu

Tc. nesrest Tech Care (Tenter hew II h!qv: she
antve your nwitlem nver the phthe

If he car: n esp.:thee sostahly In; :he hrs:
hst, zn ..t=ar :he 1:RIV, sensthinn untiet
hitsehed

IrhrtP,991
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THE FALL
OF THE
GARTER
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Hi-Yo,REA! Awaaay!

REA Express
rides again!

70

The Nifty Gritty.
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72
ART DIRECTOR: Helmut Krone
PHOTOGRAPHER: Manuel Gonzalez
COPYWRITERS: Gene Case, Dick Kahn
AGENCY: Case and Krone Inc.
CLIENT: Arpege Perfume

73
ART DIRECTOR: George Lois
DESIGNER: Tom Courtos
COPYWRITER: Ron Holland
AGENCY: Lois Holland Callaway Inc.
CLIENT: REA Express

74
ART DIRECTOR/DESIGNER: Sy Schreckinger
PHOTOGRAPHER: Metropolitan Life Archives
COPYWRITER: Bruce Goldman
AGENCY: Young & Rubicam, Inc.
CLIENT: Metropolitan Life Insurance Co.

75
ART DIRECTOR/DESIGNER: Sy Schreckinger
PHOTOGRAPHER: Dick Richards
COPYWRITER: Bruce Goldman
AGENCY: Young & Rubicam, Inc.
CLIENT: Metropolitan Life Insurance Co.
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"He left a Silver Bullet!
Who was that man?"

Everytirne an REA Expressman
delivers the goods.
he leaves behind a Silver Bullet
to help American business
keep him in mind.

REA' Awaaay'
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In 19o9,we started teaching people how to do more about disease than die from it.

/11

At ;h.:turn of the ,entum,
toappalling nominee people
died I tom dosaws, wht, h. even
then, wire other present,thle

curohtc
Singe man, of them were

insured h, Mrtropolnan late,
we had a dame to stud, their

,cniticates. %Slush led
to discover romething at en
re appalling - the number
n died without 4 doctor an

o tndance.
So we warted .1 WW/1111,

,lurw ,ervIcc for our pdion
holders and their families. to
light the spreadof disnow with
the spread of medical knowl-
edge

Bs I952. wed made over
100 mclhon house calls.

Be let Muting Nurse
AIAssociation, had taken WV
from us to the field of nurstng
leaving. tree to tackle other
problem, to the held of health.

This scar, for example.
wetg worin ng with a large med-
ical center to investigate am,
at Wilms down the cost of
ntedtcal care. without cutting
down the personal attention 4
dos., gives his patinas.

As a lite insurance corn -
pan, we Want pCOpiC 10 log
And a, human Nina,. we wtnt
rven more for them to live in
health

1:31 Metropoktan Life
1,u all hie 11,511/21WC
Bet our hoariest it life
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One of the children in this da,N has epilepsy. Can you tell which one?

GRADE
2

MISS GRITZ

JANUARY,1970

Vuthout .rectal Iratm
too. tn,dies 1WWWWINC to all

health prohlem tram a do-
, spline problem

A lidgety child could he
see - wok.] nrret disorder.

A child who mass wens
to open hin mouth without
slxslung could tcalit h hard
of Haring.

And what atnsms to ts-
inaitention could he pent mat.
a mild form of oiler.,

Arne 1915. we at Sten,
tran Lite Insurance Corti -

hate halt calling mach-
ntion tomtit mitt lace

in the ticket that 411
,dactory" in condom
substitute for medical

1.0 date. thousands ol
caches. RUMs. used parents

have had ;he henel if of thin in-
formation.

Which means that mil-
Immol kid, will.

Beamse the first step to
solving ass problem is recogt
wing that it ext.n.

For more information
Dem. ASA I Madison

N.Y., N.Y 1111110.

4:0 MetropoNtan
Re all ble imams.,
Rut our Imstness is life.
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76
ART DIRECTOR: Robert Wilvers
PHOTOGRAPHER: Joel Meyerowitz
COPYWRITER: Edward A. McCabe
AGENCY: Scali, McCabe, Sloves, Inc.
CLIENT: Volvo, Inc.

77
ART DIRECTORS: Israel Liebowitz, Sal Bue
PHOTOGRAPHER: Tom Arneill
COPYWRITER: Janet Marie Carlson
AGENCY: Carlson, Liebowitz & Sweeney
CLIENT: The Polly Bergen Company

78
ART DIRECTOR/DESIGNER: Warren Godfrey
PHOTOGRAPHER: Otto Storch
COPYWRITERS: Roger Proulx, Nikolai Pronovich
AGENCY: The Lampert Agency
CLIENT: The Bali Company

THINGS
ARE TOUGH
ALL OVER.

Fortunately so arc Volvos.
Volvos are so tough, in fact, that 9 out of every 10

registered here in the last eleven years are still on the road.
ings being what they are, we can't guarantee the.

Volvo you buy will survive for eleven years.
But in this cruel world, your best defense ika

strong offense. *I"

7y vsal%110iito
Via.tt kat
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She wasn't a beauty. Her hair was plain and...

It was the Summer that I
was 12 that I spent with nw Uncle,
And one Sunday afternoon, the
drawing room was filled with what
seemed hke all the beautiful people
in the world

And then Site came into the
room. She wasn't a beauty. I der
hair was plain, tier bones, too large
iii be delicate. Her dress, I don't
even remember. A large window
nearby was pouring sunlight. And
when it toughed her, she paused
and stretched to it. NI, Uncle, idly
watching her, sudden', smiled
and rinsed to her, eddying use
with Finn. The tragrancs she was
wisdoms, was light but constant
I remember the inflickering 1k tastier
tit whether there were bikes us
Paris filled with overkhadowed
greens and the softest 1 reshest

flowers.
Aly Undo talking

animatedly. And her es listisned
She leaned lois anti 11101 ill
when I heard ins self saving, "What
is that pert 1.1111l. r, wearing r

She looked at my LoYde,
smiling, ' It is 0 blend if scents
I hay e ay s Son like,''
she sprinkled some drops onto her
handkers hied "I lore." I fingered

the softness, "[hank viol, does it
al name?"
'''so, but %oil can fine it one."
Later is t. tiers. watching the

guests lease Sty Uncle, his hands
bells.' his hat I., s,as standing hs
the w India, 'she is airs t pretty -
I said 'Ait, she iy,tsn't petty ;' he
onset eleyi 'But.- I added quickly,
"I Insist herpen LIIIIt' I In -

rind reacluul for the lass Cliii011
'II ei like her In a painted world

theirs is something los els
about a Irish nut Howes, Sr ill inns
remember thal'I I nodded And
with the wisdom ist tw is's ts

veal old, I Ill -101 asked for the
handl...tit-duet hurl..

I nervesofa the V10111,111

again But, is hen I decided to
create a pet -hunt. I knew estactl,
what it must be A perttnne

wouldmike wonder
if Oleic were lakes in Paris
in et shailoh cif is all greens and

sottest freshest Bowels A
pin wine that is a silent beautiful
plat -e I, be

Perhaps she is reading this
It sir, hope she renlembers that
little girl and the afternoon she
told her, "Sou ma, name it it ,011

I have named it loot,

lklore
thari perttitne.

it is inksteriously
anyl ispenh

V1/0111,111.

Tgrt.w by Polly Bergen
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The brassiere
and what your mother never

told you about it.

if you re not getting uplift,
tighten the stoups

True or false?

Man) wom..it tighten the straps to
get uplift, Then the back mills tip.
Sr thev tighten again:Re hack pull.
nr1nngnini. %lid on and on. Until the
strap in digging into the shoulder.
Women were never meant to have
ridges in their shoulders,

Uplift comes from the deaign
and structure of the cup itself. If the
bra in right. you ran drop the straps

,1111011l loving uplift. Strap -are only

there to form and smooth the tom of
the amp,

Ilnitlt tighten the svap,,--grt
rid of the lora. It doesn't fit you.

A 3413 is bigger than a 32C.

True or fake,

It depends tat how Ion look at it
The s'a ik the measurement of du
ras rugs. The At" is the sire of its
breast itself. Many li01111,11 on ere.

notate onenhile they underestintatt
the other --anti 'n,1 ttp unto du
nnong bra. Ne.,a, changer! a 101 of
nomen from a 3.113 to a ;t2(, There'
no magic involved. Simply tin
pmper selection and fitting od a
brassiere.

A3411Is a 3,4111. n 301

True or false?

Fake. If tau near a IIIVSS.

you knits, that mer) Si',, 10 isni
right for poi, 1 on probabl) try on at

'is before )oti find one that fit.
the na) /1111 in. ttnrurnieru
n. the.amo. dre, There an, lot
Ilf different figtore am! body
,ariationsnithin the same size. 7oott
hare ii 01111 fen bras,..iert.s !w-

hirr You find the right 011e. Maybe
you four to look higpr than you
are. Or smaller. Or more moulded..
Maybe yurt need a towline. Or a
low side. Or an extra -low bark.

U111.11 11111 ti.tm on the bra that., just

right for ,r,ni. null knot, it. Just
the nn ii yea knew stout that

11 the cup wrinkles.
the bro's too*.
True or foto.?

trite. Sometitto, false
1laybe the Ilra i,.. too big. But nt
41.111111i 14,1,, ii.,,

ielll small. and that's n11) iii,
cop

hum is that possiblo,*!I vas..

The cup opening in ton ...all and
pushes th,,oft Iron,,again,
thy rib vage rather than letting it

Bon to tlu. end of the env n lien, it
belong:. If your bra syritt1.1,., orim
be ifs beeato,.. )tat think. too liith
of )oatrsolf.

If youre &On:bested,
get podded bra.

True or false?

Many women who think the).re flat-

thesttyl aren't. A brassiere dins,

and Altana, the soft anion tunic,
'Ian cart look Bataihested yy about a
bra.tsiere awl still have a sizeable
bust that sintply doesn't projiwt. The

right brassiere works with tile exist-
ing der elopment and sham, it
I n I rh otnetintes witlo mutating.

it,, the other band. many
oolisal bate a g0111 1,11.41111e bleb

doesna go tyith the rest ,d
their hd), lliey only be tall, 'in

.nlr,rs or kill,. nni,
hip'. The right variant lira ail! ens
ale a normalizing effect and n4ate
the hostline too the rent of the boil).

There'A just one thing ill r...

member. Tera', nothing ,rong
oith hearing a padded bra. But you
shotild new, look like yoodre
nearing a inultlo,1 bra.

Once a 34C, olway. a 34C.

True or fol.?

Some thing. sins r champ.. The bust
isn't ono- of them.In changes when
hal) weight Amigo, It changes
sir.',, S011 children. The Pill
hang, it. It Amigo, Inn. day tot
Im. It men change, in the samo.
la) -- from hour to hour.

I Nat'l keep nearing a 3
le1,111, uhat you're aka).
rorn. %Any. buy a nen bra like it's
Ire first One ever bought. And

lyy try it oti before you but 0

Imiat on being romfortahl,
you're not. the bra doesn't fit.

What's the oninver?

By nos l0111011111 i41101 your mother

a fey. finings :11011I brassieres, But

you mill don' t knows which bra to
lie think the answer is Bali.

in,,,, nouldoit believe the time
and effort Mut goes into the creation
of a Bali. Ulm, ne design one,,
Bali. ne test it on a live modet nIto
is trained to deseribe the fit anal f,I
of the Ile, briauiere. Ue design

fabrics for that brassie!,,'. We

plaL 11111,l1011 n,imery thread in

dun fabric. WI exactly bon much
for, nil' be plaossl on that thread

tile 1,0111. it il0l111111

lei g11 10 ...re., But
1111,1111 IC, the omly nay to

!mike a truly comfortable brasniere.
%ft, our nen bra,siere pat.,

all the Cnn,,eyery other brassiere
made ii,issnthat Moll,' I1111,/1 in' on

of it, 'tin's'.,,,, 1,16
of an ittrit iation ben. or tbenr.
Either if, esnet. Or it's tion a Bali,

Ii probably like the
people at Italian. a Ittairlo o.folootors

and engineer, hell, sr isis,
are. 13.1 we also kilo, fashion. Just
lake:shads at all theta:wins. laid's,
31111 grinIts un tile Bali

lints matching lingerie. After all, ne
e that no ,01111111 should ever

imeomfortable in a Bali. And

beautiful fashion h: jtea a, comfort-
able /In beautiful fib

If you'd like to knon all the
things as brasaiere ran do for you-
and the thingn it shouldn't -ask
your Kaienially 10r 1, rite to Dept. NI,
P.O. Bo, 1510. hong Island City.
NA. I I 101, for a oily ill our loll,
let. Ilrassien, and What 'tumor

Mother 'Serer Told Ion About IC

A.U.Itto
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What makes a car's wheels turn
when you turn the steering wheel.

Most cars turn by means of a steering sys-
tem called Recirculating Ball. Here's how it

works bear with us, please:
,j,_,i.\\ When you turn the steering

wheel, the steering column is
turned.

this rotates the spiral drive gear.

Which moves the recirculating ball segment.
Which rotates the sector shaft.
Which moves a lever.
Which,through the tie rodsrumsthewheels.
Sounds complicated? That's precisely our

point.

What makes the Audi's wheels turn
when you turn the steering wheel.

l'he Audi's wheels turn by means of a steer-
ing system called Rack -and -Pinion. And here's

,; how dworks:\ When the steering column is
turned. a pinion (which is ba-

sically a gear) is rotated.
/ This creates horizontal movement of the

rack.
Which,through the tie rodsrums the wheels.
Though you may not understand all the

words, were sure you can see how much sim-

pler and more diced our system is. (fact is.con-
sidering the n amber of moving parts, it's the
simplest steering system in the world.)

This simplicity and directness is why youget
a better feel of the road with our steering sys-
tem than you do with the others. And the
better your feel of the road, the more control
you have overthe car-especially in those sit-
uations where split-second correction is so
vital.

Rack -and -Pinion steering is just one of the
Audi's many points of difference. It also has
front -wheel dive. Inboard front disc brakes_
Why this remarkable car even uses gas differ-
ently than mutt other cars.

And as for the interior, well, it's just as ad-
vanced as the rest of the Audi. With posture -
fitted seats specifically designed to help pre-
vent fatigue. Vital controls located right on
the steering coiumn. And, well, why not come
in and see fo- yourself. (You can find out
where your nearest Porsche Audi dealer is by

mi,calling 800-553-9550 free. Or, in Iowa, call
319-242-1W collect)

While yc tire down there, you'll have an
opportunity to drive the Audi, too, natu-
rally-and see that the things we say in

OUT adve-tising aren't just things we say
in our advertising.

Audi'
The revolutionary new car from Germany.
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Ifyou owned a farm in 1931, this could be the best thing that ever happened to it.

ha WM AtIctropoluan

In 15,1. we Ittlitred that
ern IN Crash. the

the pots, AM Ihr
Ittads. farmers had enough
problems vothout us adding
to them

So instead of throwing
good tamer, Off thew Neuf.
we rented it bask m thorn.

We shqued them how to
build up then worn -cwt

We f °lethal repairs the,
ritrir Lid the sash to Mal

And. in the proctus, we
turd them make enough
net. tobut thelundbuekout

Slow then, she formers
done CMS better under

tr. own management than
But atilt we've hues heip-

taraers and ranchers to
more than a Nihon

of lirons
01 that help is

,tandt.htldren and
et nulchildren 01 the

i arson I 644.000 acres of
tl ctt ta

0 Metropolitan Life

lib x1. lit, tress
our business Id,
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"You be me, I'll be you."
"I remember beating

up a girl once."

iffre.. 111111111t -44

John Mann wants
you to loin

his encounter group.
Leaving behind the memories and masks of
their everyday worlds, they talk together. Live
together. Probe together through the long
hours. And - slowly, painfully-they are re-
vealed to each other and to themselves.

This is an encounter group.

"I wander what it
would be like

to sleep with Frank."
"I'm afraid of being found out."

Psychologist John Mann, a professor at
the State University of New York, has con-
ducted many such sessions. Now he has set
down a dramatic re-enactment that is illumi-
nating, exciting, and real.

You will meet a minister's daughter. A
sometime lesbian. A drug user. A young man
hoping for an orgy. But, mostly, ordinary peo-
ple hoping for fulfillment and growth.

GROSSMAN PUBLISHERS .5-2.-7 125A East 19th Street, N.Y., N.Y. 10003

"I was never
much of a lover."

"I'd like to
belt you one!"

"That's a lot of crap."

As you are drawn into the group-watch-
ing them test limits and discover needs-you
may even meet yourself. Which can be the
most startling experience of all.

ENCOUNTER
A Weekend With Intimate Strangers

by John Mann
$6.95 at all book stores
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Spend
Hanukkahwith

2% million relatives.
Come to Israel. And

spend the holiday where
everyone will be celebrating.

There'll be menorahs
everywhere. And children
playing with dreidels.

There'll be potato lat-
kes and jelly doughnuts.And
there'll be parties all over.

And you'll be welcome
at them.

But first you have to
get to Israel. Which is
where we come in.

84

We've got more non-
stop flights to Tel Aviv than
any other airline. And during
Hanukkah, we'll even be
lighting the menora and serv-
ing potato latkes on EL AL
flights.

Just call us, or your tr ay -
el agent.
And find out for yourself

how it feels to celebrate
Hanukkah with the big-
gest Jewish family in the
world.

EL
AL

The Airline of Israel

After(' jif.etime of work
a man can't just stop working.:

csuaHy find way., to keep himself busy.
1 oneven a question of

money. thOugh a little extra cash
coming in Is always welcome.

It's a spirit that lives inside n
man. The drive to work. The need to
fuel useful and

For manyf oui members, to
stop working intotrop living.

We are the American
Association of Retired Persons. a
mm -profit organic:aim of refired
people like yourself.

In simplest terms, were a
group. lest as members of a lodge or
a trade union are a group.

And the bigger weir grown.
the more benefits we've been abk
no offer each other.

Today were n.rly"2-million
members hip And the benefit.
packageisimpets<ive-

As art A AR P me. hcr we can

woke, avaiiabk g_seasfic,
itSwe life insurance ti ages7. wittami
taking, physiesd or answering any
lundth questions

Low 't group health plans
that supplement Medicate with cash
benefits or. in fact, continue to pay
cash benefits long after Medicare
cease,

Automobile insurance, with
guaranteed renewable provisions,
to age so.

We even have our own Drug -
Raying Service that makes it possible
for you to buy your regular over -the -
comfier or prescription medications
at realistic prices you can afford and
have them delivered to your home_

Rut perhaps the must valuable
benefits we offer are in the area of
employment.

AARP recommends an
employment agency Mature
Temps, wlate specially is ending

filaileof
1,11p1OUIC(It tor men,anid
retirement age And fie
available to AARPtuen;;;7"r
absolutely fret of charge. -

Memrship is open to anyone
:Age 55 Mister, retired or not. The
annual dues are only 52 And all
you have to do Is fill out the coupon
and mail it

J us. If you don't want to
stop working. you don't have to

ilmelata amWYmtl 6.4 Ihsra
1125 Cnnneconn Awn,. N.W.
Washingn, D.< 21MM

Coninntown.
Please ennAl nn. an AIRYAn.11..
Endowd Evnl 52 i.r clunn

55 0,e.
Halm: Inct

There's
only so much a

Jewish kid can learn
in Akron.

You can send him to Hebrew
School. He can study history. He
can learn all about the holidays.
And all about his religion.

But he could learn something
else in Israel.

He could learn he has roots
going back more than five thou-
sand years. And he could see for
himself places that have become
important during those years.

Like Jericho. And Safad. The
Red Sea. And Jerusalem.

And in the process, he
could learn other things too.

That Hebrew, for ex-

ample, isn't just a language for
Friday nights and Saturday morn-
ings. And that the Jewish com-
munity is something much larger
than the congregation of his
temple.

So call us, or your travel
agent. And plan to bring your
child to Israel.

Hell come home with abetter
understanding of his religion. And
probably even a much deeper feel-

ing for it.
And chances are, you'll

come home feeling a little
more too.

EL
AL

The Airline of Israel
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If you managed to read this
headline, you're ready for Mirror
Maniac; our new game of illusions.

You play it while looking
through a maze of mirrors, all set
into colored cubes at angles that
reflect into each other.

Because the cubes can be moved
or rotated, the paths of reflection
are constantly changing.

To score, you have to sight on a
series of pegs at the edge of the
board. But getting a bead on the
right peg takes some doing. To
help you find your way, there

MIRROR MANIA;

are arrows on top of the cubes.
Later on you can turn the cubes

upside down to hide the arrows.
That makes it even more challenging
and more fun. Mirror Mania -
a playful reminder that seeing is
not always believing.
Look for Stop DMA, and Tisraing Point's,
too other strategy games from Mattel.
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f

og P]li s 1110 real thing.

If you're not using your body,
you're not using your head.

more we use our heads, the
legit, ,e our bodies.

Arid that can lead to things like fat.

And fat can lead to heart disease,
diabetes, strokes, high blood pressure.

And that can lead to death.
Maybe you're taking life too easy.
Maybe you should make things a

little harder on yourself.
Walk instead of taking the bus.

Skip the elevator and take the stairs. Ski.
Skate. Smack a handball. Jog. Dance.
Do calisthenics.

89

e your head.
. se your body.

We can help. For information,
pick up a pencil and write to us.

The walk to the post office is a
start in the right direction.

The President's Council on Physical Fitness and Sports
Washington, D.C. 20201
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Tueros introduces Pico Green.

Tomos and his brother were cigar makers.
They started a great tradition in the 1890's.
Today, the Tueros name has come
to America. On cigars fine enough to bear
the master's name: Tueros.

Tueros now introduces Pico Green. A cigar
in the Tueros tradition with the popular
light green candela wrapper. Pico Green
is being introduced in response to the many
requests from gentlemen who prefer
a candela wrapper. Like all Tueros cigars,
Pico Green has 100% imported filler tobacco.
The Pico is a long, slim panatela shape. Try a
Tueros Pico Green very soon.
You'll be smoking a new
cigar with a history. 3 for 50c.

.11 g a Ily d r I

pude] out is limited If your
les tulle rigor store doesn't hove them alaffilia
please waste Torres. Mx 1084.
Westbury. Long Island. New York I I SW]

] Also:lendable In hand, package, of sox

Tueros. (Pronounced: Too-air-os)

In the tradition of the Nero, land' cweintroduce
two new smelt shapes:Tinos and Ti s.

The Tueros family made cigars their life. They
came from Spain to Cuba to Canada in the 1890s.
Tueros conducted his business the same
way he made his cigars:
very carefully. Now. in this tradition,
we introduce two small cigars
fine enough to bear the Tueros name:
Tueros Tinos and Teems Tips.

Tinos and Tips have the smooth. dark
African Cameroon wrapper. The filler
tobacco is 11X)".. imported.
Now gentlemen who prefer a small cigar
can enjoy the quality' and mildness that
has made the Tueros name famous.

TUMOR
Tueros Tinos and Tips.
New cigars with
a history.. 5 for 40C.

I Ile I Os (Pronounced: )

90

Tueros. the cigar maker, was an exasperating man.
Tueros came from Spain to Cuba to Canada
around the turn of the century. Tueros was fussy
about his tobacco. Tueros was finicky about
how his cigars were made. After all, they were his
masterpiece. And they were named Tueros.

Today, the Tueros name has come to America.
On cigars fine enough to bear the master's name.
You won't find Tueros everywhere because,
in the Tueros tradition, the tobacco must be carefully
selected and the cigars carefully
made, so production is limited.

4Tueros are well worth looking for. 1441
The filler tobacco is 100`7. imported.
The taste a paradox:
full and rich, yet uncommonly
mild. Two shapes: Fiesta, a trim
corona: Pico, a long slim panatela. 3 for 50c.
Try Tueros.You'll be smoking a little history.

our fr.orile cigar store doom t have Yuen.,
I ric nr] le oeros Beg ION Westbury. Long Island New York 00590.

Tueros. (Pronounced: Too-air-os.)

Tueros and Christmas.

Two great traditions
for cigar smokers.

iheres, the cigar maker, wa. horn iu .111.1i0. In the 111901s he
went to kilo and later to Canada. lie made II cigar that
he elm toted he, masterpiece. Natural4 he named it 'Nene..

'Pianos are mode ill 1110',. imported
filler tobacco.The taste is a paradox:
rich and full. %el i011i1/111.21, Haiti
and mild.

This Christmas. give the cigar
that carries on the lber0, /7
The hantisoim belaies of Gu an.
spec int!, ribboned her the holiday

n. You'll find a hill select inn
ochere heifer cigars are s0111. Bows ol -111 r Mars. aimed 57.:M.

Tueros.(PmnouncvAlim-air-os)

Tueros was a stern father.'l runes taught his son
well. Tueros taaght him the meaning of patience,
of pride, of traction, of not compromising when
it comes to qua ity. Tueros followed these
principles in him business life, too. Tueros was
a cigar maker who came from Spain to Cuba to
Canada and bet ante famous around the 1890's for
his masterpiece a cigar so fine he named it Tueros.

(Pronounced: Too-air-os.)
Today, the Timms name is in America. On cigars
that brilliantly carryon the Tueros tradition.
They are made of 100% imported filler tobacco.
Their wrapper n the handsome dark African
Cameroon leaf. Tueros' taste is a paradox: rich
and full, yet uncommonly light and mild.
Taste a Tueros nourself.You'll be smoking a little
history. Two shapes: Fiesta, a trim corona: or Pico,

a long slim panatela. 3 for 50
wherever better cigars are sold.
Tueros. A new cigar with a history.
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COPYWRITER: Larry Arnold
AGENCY: Rink Wells & Associates
CLIENT: Chicago Musical Inst.

RN reveals the
painful facts about

child abuse.

un. ab mu IN ..114,4, 2,010di dom.

Vlioloolara ,A A AnAZooloa. o I MU....

mu,

o oho.

Ala ouron
,t,,,J,6weesannotaaImo

11 your 4.4.2 wes,oleg
taboimr.i.

Why American
industry is just like a
pineapple

o 0 110eapple, the best
part is Ice Center cut. The same
prtnopte apples to American
Industry The iuktest market to
any giver product can

(1) Manufactunth
TI ie,e arc udusll
engaged m macs,
Forming assert!.
Typical industries

inery. elect,
,ad. autornot

(2)Pracess.
e, are 0,111a

nerucal process
hiany .010..0,001

' you go alter 0?
One approach. You can puck a

,erical pubk-ations
each tne pro, ess Ind0sloos,

iu ottlenent
St you

A better approach.

Pat.
(3) Service.

supply sertdces rattler th
products They etyurie 01re ti 07rese are ,1 1r 00e, :,0,

Wellies. insurance, trans,
4*kYour siice. m0,1 hkeh

throe hs the "center cut" r .

make heal yoraw tanks, ch,
or pumps. the best place to find your cur
rs r the process tndustries onenhcai
have more puterthal than a Pant that rt.,-
staple gut,. Or a company 0 .0 0

A $19(0 page reach'''
63,000 key people Art,

depend on Chemical
Week to report and

ustres
The proof. later,

0,0 made
0tudes in tee Prncoss.

tustnes Loch company
discovered this tact

errucat Mne, ,ttM (Vvit
MagaZine among they

.-,tomers and prospects
1 cad than select ver0cat

aonnes. Better read than
oad pus less magaznes It you
0,0 to, -,,,ry.  al oithty,I0

Chemical Week delivers
one-third of all industry.
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When it's partly cloudy,

our weathermen say its partly sunny
hallfulloor

.111 I

1-1.......nzah it V7.,
Pete. Gooloknest

%le let the sun shine in.
,111C Owood Starm.
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The sexual revolution
is spreading a lot more than love.

It's spreading a lot of VD.

Rt1

94

We ve come all
the v., ay., fr 0111

WhISPerini2:
TO The Age of

Ao,,,v !us'

Cl II, Mt1,1t11
111,H `1111,11r
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96
ART DIRECTOR: Tom Ladyga
DESIGNER/ARTIST: Mabey Trousdell,
PHOTOGRAPHER: Jan Czyrba
AGENCY: Griswold Eshleman
CLIENT: Industry Week

97 GOLD MEDAL AWARD
ART DIRECTOR/DESIGNER: Clark L. Robinson
PHOTOGRAPHER: Len Weiss
COPYWRITER: Jane Tomney
AGENCY: Robinson, Donino E. West, Inc.
CLIENT: Medical World News

98 DISTINCTIVE MERIT AWARD
ART DIRECTOR/DESIGNER/PHOTOGRAPHER:
Clark L. Robinson
COPYWRITERS: Jane Tomney, Clark L. Robinson
AGENCY: Robinson, Donino & West, Inc.
CLIENT: Medical World News

ALL
RIGHT
THERE.

KEEP UR

ATTENTION SUM!

?CO OPENINGS JOE

PRODUCTION Jig

Jul

$158 PER WN
AUGI

P. immliadesal
 man in mearrh de an ides

. mdk.. number

Premed aneenne el tuna to
eadve them
P.m a pimp,

ianiampatetined parkell,
mteempael la'  rieile, of eta..

Ile lust hard time
keriang hi. head

ghost, ielmea.
Which ee aIn ate insentrel

inelpera Maid,
A.  leiMivat he manage.

Ow aun help mapper.
MI .niee, manalatleirene

pane. I.e.
eemaii in he doeng the ph
minim mondial. In

Edettinal Managemant
Peal. Wane, hal le.

tepea in epnemear.
41111 I...., Ind., Week

em reaeleng all ex pm of
rm. meay.

The mere pallaaperte
lierra. 7 MINIM opt al 10

nee. we'rw Manse

INDUSTRY WEEK
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The Eskimos
used to

freeze their
old people

to death.
We bury

ours alive.

97

1970:
The year

we lost
the

human
race.

0.11'

.V
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99
ART DIRECTOR/DESIGNER: Bob Giraldi
ARTIST: Isadore Seltzer
COPYWRITER: Frank Di Giacomo
AGENCY: Della Femina, Travisano & Partners
CLIENT: ABC Owned Television Stations

100
ART DIRECTOR/DESIGNER: Clark L. Robinson
PHOTOGRAPHER: Stephen Manville
COPYWRITERS: Clark L. Robinson, Bruce
Schuller
AGENCY: Robinson, Donino & West, Inc.
CLIENT: Medical World News

101
ART DIRECTOR/DESIGNER/PHOTOGRAPHER:
Clark L. Robinson
COPYWRITERS: Jane Towney, Clark L. Robinson
AGENCY: Robinson, Donino & West, Inc.
CLIENT: Medical World News

102
ART DIRECTOR/DESIGNER: Robert Mentken
PHOTOGRAPHER: Ron Schwerin
COPYWRITERS: Robert Mentken,
Maurice Peizer
AGENCY: William Douglas McAdams
CLIENT: Roche Laboratories

103
ART DIRECTOR: Norman Siegel
PHOTOGRAPHER: Phil Marco
COPYWRITER: Dick Tarlow
AGENCY: Martin Landey Arlow Advt.
CLIENT: Rhodia, Inc.

How do you
treat a

homosexual?

99

S4 lieuwasters can make
an e(ruhunt on the NN bite House lawn
Weill like the invasion of Normand).

ser--

Q Q Q

let the sun shine in.
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Behind
this fence

doctors
created

incurable
diseases.

101

102

The World's
Next Giant.

1111as le prolik nis
\iun pi sei Kies .11, l dal killing
Polluted au fx getting deadlier
Sewage ix mounting.
Millions of people m stars ing coo nh I, are getting Mtn -,err, din
I les nom buiness. helping to soh, e some of the world's

P, hanuc problems
Chit growth will match our diviners
or bongo people, there already exists high protein

a bean mealand fishmeal The trouble is, having Weal thorn can
be a late 'AN ,.111.1  'lily to starving. Sol tee have developed artificial
meat Hai, its that tan take that xova bean meal and exit meal and
ai tooth make them taste like le inextri egoodness meat

fiXie are developing breakthroughs for polluted air. When
you learn about them, coo n ill breathe a whole lot easier.

We have det;(1117POsi Chem se tot einet g had e
dustnal odors K, that aighboring nni nth, can In e v it ht.!
them. Cheinscreen answers this problem Mt well that a motel that
had been going out of business because it ur as located next to ,
thriving disposal plant is now thriving it If.

We are perfecting pesticides tlta practice the art of eel, -
tire killing. For example, our 2.olone kills le bad guys (the mites)
and lets the good guys (the bees) alone_ i

At the same time that we are atteMphng to solve some of
the world's long-range problems, we are floe solving immediate
business problems.

We are deeply involved in perfumery In fau t. t.ve supply
almost every manufacturer in perfumes, c4ineucs. and soaps
with aromatic chemicals and compound,. "(

Via, are deeply involved in flavoring f - 'all hinds ot lixids,
beverages and xandieti.

Plastics. We are the major supplier of sheet for the
production of quality eyeglass names.

Textile fibers and yarns.
5ilicones.
Proiluctreodorization -for example, eli ing thebad

odors from hbusehold paints soyou don't have to tout of the
house when you paint it.

lOrour company has a problem in any of s. we
would waorne a call.

Chances are we are alread. working en the at4hwe
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104
ART DIRECTOR: Al Beckerman
DESIGNER: Ron Gallo
PHOTOGRAPHER: Charles Schram
COPYWRITERS: Bradley Chalk, Tony Froio
AGENCY: Ries Cappiello Colwell
CLIENT: Electronics Magazine

105
ART DIRECTOR/DESIGNER/ARTIST: Barry
Urtheil
PHOTOGRAPHER: Ronald G. Harris
COPYWRITER: Dick Kiernan
AGENCY: Grey Advertising Inc.
CLIENT: RCA Records and Tapes

106
ART DIRECTOR: Al Beckerman
DESIGNER: Ron Gallo
PHOTOGRAPHER: Jules Alexander
COPYWRITERS: Bradley Chalk, Tony Froio
AGENCY: Ries Cappiello Colwell
CLIENT: Electronics Magazine

107 DISTINCTIVE MERIT AWARD
ART DIRECTOR: Jerry Covi
PHOTOGRAPHER: Eastman Studio
COPYWRITER: John Walsh
AGENCY: The Fred Wittner Company Inc.
CLIENT: Eastman Chemicals Inc.

By 1979, your bed will
take you to your doctor.

Heebor.es

Our readers are changing the world.

104

Introducing a brand new record company.

What you read in the
.1c Ixgers and hear on
Ise street is true.

Its a where ne, Intl
Alm at RCA Records.There's

a new management -tall
ing the shots: a now. Atlantic in the
air (Wind am arc getting signed
(and imp nano artists are bring
re-signed).

Exciting marketing and
operating philosophies are getting
off the ground

Inn liken beam! new tom pony
And our pinch, r is sinning ro pnwe
it. Every week our releases sound tare
and more like a label where the vilwa
,ions are getting real good.

What's it all about?
V'e just wantrol Amts. r(). hit's 01

Our famous dog.listening eivtlx,Vicrrola Phonograph
Ingle:mark appeart-d 011 unrold 1111111011S4 morels.

WIwn eounrry musk warted gnawing. RCA was um
of the higgew hangs in making it all luppen.

And it an RI .A Mariann, Intl the industry into the
mendibly Sten+, 8 field

Hut history Asorgys we trussed rho boat on sonic
'little illings lake roe!: and R&B.

We don, aim to miss any P.., harts.
Whyarg.wv
Ileum. you might he an artist evlais getting down

yvir prewar Ithel l -or the way they n. nearing you
lit mooring you.

You inigin lx a hot producer or ASR man
gt01110,1011 manN110 hatter then letter
NAy co do a

Bur nolbbly at your pixy will
lisrvo

a coy Leith ratan
Mille. a use ro help I=i is

o. F  el too tor htin
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106

Geo Washington Br
Throgs Neck Br

EASTMAN INVENTS
A PRETTY STRONG CLUE

almost anytri 05 Without ,IPA ngi wthout solverts. wahout
heating. and without a lot of wailing

It's the kind of new product you develop when you have
hundreds of people doing nothing but developing new products.

(Like many progressive companies, over half our sates COme
from products that weren't even around ten years ago.)

PbticoiFora uses Eastman 910 to bond aluminum to aluminum.
Cessna uses it to bond rubber to acrylic plastic. Bench, uses

it to bond steel to brass One of our tennis -playing produCt
managers used it to repair a flapping rubber sole-putting the

sneak hack in nis Sneakers A f a Ise.toothed friend of ours
used it to glue a tooth chip to his chipped tooth. And finally, we

know a taxidermist who uses it to keep his friends Iron
falling apart at the seams.

We make Eastman 910 Adhesive. and a lot of other good things,
at Eastman Chemical Products. Inc in KingSpOrt Tennessee.

Where we've found some
pp

down-toeartih tnswer oot

answerst
lnf fn..

I avant

By 1979 your windshield
will tell you where to go.

Our readers are changing the world.

Bectronrcs
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108
ART DIRECTORS: Richard Gangel, Bob Czernysz
DESIGNER: Ronald De Milt
ARTIST: Paul Davis
COPYWRITER: Dick Olmsted
AGENCY: Young & Rubicam, Inc.
CLIENT: Time, Inc./Sports Illustrated

109
ART DIRECTOR/DESIGNER: Mark Yustein
ARTIST: Gerry Gersten
COPYWRITER: Sara Bragin
AGENCY: Della Femina, Travisano & Partners
CLIENT: Lexington Insurance Company

110
ART DIRECTOR/DESIGNER: Rene Vidmer
ARTIST: James McMullan
COPYWRITER: Lew Petterson
AGENCY: Hecht, Vidmer, Inc.
CLIENT: MGM Television

The stakes are getting bigger all the time.
Today. the stakes in sports aren't just big. They're huge.

And you don't have to n a ritt.vhirse to go after them.
Look around you. It's pretty obvi(ms that sports set the

tone and style and spirit of America's leisure.
And that leisure market measures S150 billion a year!
No, you don't need to own a horse to go after those sweet

stakes. I kit it sure helps to own a few pages in Sports Illustrated.
SI is the one magazine that's all about all of sports.

Which makes it the one magazine that's right at the heart of
the leisure market.

People respond to SI because it reaches them where they
live. Thirteen million people each week.

Whether you're selling vacations or cars or insurance
or your company's image, try putting some of your money on SI.

The stakes are too big not to.
Sports Illustrated

'MC niagante all ,12a,011,
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IASI JUIN 141 I,WC k'ClaRXIOUr
Iflde .rl(lei

Now wejtiit Inolutionize
the whole business.

The eery was the new
Lexington CUM' 11110 being was
evolution:ft, .At a time when
little insuraiwe t 0mpan iris were
being swallowed up In big

e companies. we were
bet timing an independent ems 4,1
Ainet-it an In ternet ittel (:roup.

During the bin few mouthy in
the process,its mg out Our new
legs. WC, an', sits we didn't falter
here and there. We did

Bub from the brennitng. wese
known that th whine wc wanted
to go. We want to heron the
biggest Surplus I in, Gentians in
the business. Hs Aiming In a SIF,
311110:11 increese in growth

Which is where "revolution
tring the business- thnes 1)111,

IA Ch'ing 111.1.11,, like it's never
been done beloi c are we going to
bath nor goal.

What does our revolutionary
pith and !folk, mean to you%

fii-ad on.

We bet lee there's a way to
underwrite pot about any risk.

The Lexington is made 0151
people who ran look at a risk the
other companies hese turned
into and sec it as writable.

We coodut t our business on
he offensive. Even when it comes
ni doing things like rooming
phone calls. All of them

So too won't find or slicing
awes Inns pruners laver insurance
the was one of our competitors
the- lb r

look at yet h 'dn.d
tsk as just the, -an nulls iduel

risk. Not as a mendul lila ptohilr
tug dins. St hook end 111d1111,5
onthantes may he of laser. hut

that doesn't nit -an VOUI/i0.1, to he
afraid to ell us wall your xlitfol
and 111311tess,ompan, problems.

After all. if insurance compa-
nies ai loth willing to take risks.
W110

l'her e's not a single rate
manual in Oat Offlle

laving nif rate manuals means
that we don't have hoed rates. Not
do we limit ourselves to standard,
teed forms.

Well. judgment rates. And
we handoador forms LO an individ
sal company's needs.

hWelave a large food company
that needed. untistgl form. We
were able togive them exactly what
thee wanted.

A textile, ompany Caine Ions
interested in an All -Risk polity
that wouldn't spend note time on
exceptions than on coverages. We
gave it to them.

A pipeline sampans in Alaska
With 81111: pretty unusual risks
wanted some pretty unusual
insurance They got it.

At this point. you might be
saving uoourself that all this holds
true fin env Surplus Line Com.
pans To which we say. find nut
for yourself. Call somebody else.
Then call us YOU may be surprised
at lust hew much further we're
willing logo

After a hurricane, we'll insure
fu for floods. Are we ergo%

Were shanked atm of people.
After comps has been 111,0IVed

ot1 tl looter tits nt fond th
her. we Call then litokm and ask

if he soul tem, w II, Wt.

to deseii.d11
going has In L.1111,1101 it  go.
business

Getting bask to Inn ticaties
let's ths- s the hurricane season
It's <tiny:ins polies- nut to write
thorn ane insurance er the
season has started: thatfin's had busi-
ness Rut what 1100r 01 OUT under-
writer -swine, up with something
hethinks Plan exceptional situ,
twit? He can take it right
desk of our president lot dISI us
S1011 for tee. at the Lexington.
no never means"absolutelv no...

Out independence pines us
flexibil ill. Our AEG afhligion
assures us the resources thin -
flexible with

Amino!, can tell you d

flexibility son. Nun even boils
tan hark n up

Flexibility and greater risk -
taking require stabil., and caftan 
its. And the is hat kid by
the stability and capstan of AIG

Ono ne hand. we x-ray exit,
and surplus lines up 10 STI.000,000.
On the other hand. we don't brand
ans. risk AS WO SUlali 11/consider.
Comfits rig or property risk.

We can put together hits and
pieces stetted by 0rhrrtornpanies
but liner t.onipleted And we've

cepted the challenges of mass
marketing commercial lines.

Lastly. we COVer risks in just
about any industry you can
think of.

In the menthol Frank
Oleskiewitz. President of the
Lexington Insurance Company

"As the name of ourcompans is
synonymous with revolutionary
spirit, we arc taking this Spirit:Is
the jthilosophs- of the new
I -coington 111,01,111re Company.
We opt the challenge III unfits'.
marketplace and dere.
be different"

Lexington Insitiathe theliNns A nthither of American Internet mild (noun Ins 01 New Chardon Ofilkision.M.th a211.1
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Frank Meer

The cic.o sung

quarterback takes thy ball and
01, baCk two the pocket. He

looks downlield. waiting for one
of his receivers roger free

He Wait, inks 101,
\ gargantuan defer,.

.ashes through the s

and, snarling an ob.yenny. levers
hint with a forearm clout to the
side:tithe helmet. catching bins
wish .t knee to the solar plexus
on thy wire down.

In the good old days ot
Frank Mernwell, the clean -cur
young quarterIvack set gild have
picked himself up off the
ground, grinning heroically
through the ram, and thrown
a last -second gang -winning
touchdown pass The four
mouthed end. deteated, would
has,- slunk nil into the shadows.
despised es en by his own
1,1111M11,

she quarterlyn k
on, hock to the cost squad, .!

the end goes to the Super

II Isslend

The trouble in most Tv
on talking donor

big -rinse athletes as d they were
a collo:ton ot Frank Merrist ell.

urn: ulate athletes and one
sports -fan rylt.Isnts each week.

like ferry \Vest
tivorge PI imp, tit. Cierl
Rock Hui. Sri
Clordit I low e Ill. lit ,U1011
11,1111111: ',11111,1C..11111k k

Connor.

The, illsots. the aintoo
kollstant Icon ,111111,

has e to put up wu h, the subtle
influences gamble,. whether
an athlete can drink and -toll ilt
Ins gib and a lot cat other tit: rig.
that my, I r ink
Alcrn.t.

MAN MAN
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111
ART DIRECTOR/DESIGNER: Joe Cappadona
PHOTOGRAPHER: Steve Horn
COPYWRITER: Jim Lawson
AGENCY: Doyle Dane Bernbach, Inc.
CLIENT: Sony

112
ART DIRECTOR: Dick Calderhead
COPYWRITER: Dick Jackson
AGENCY/CLIENT: Calderhead, Jackson Inc.

113
ART DIRECTOR: Dick Calderhead
COPYWRITER: Dick Jackson
AGENCY/CLIENT: Calderhead, Jackson Inc.

114 DISTINCTIVE MERIT AWARD
ART DIRECTOR: Dick Calderhead
COPYWRITER: Dick Jackson
AGENCY/CLIENT: Calderhead, Jackson Inc.
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ART DIRECTOR/DESIGNER: Jim Brown
PHOTOGRAPHER: George Silk
COPYWRITER: Fred Udall
AGENCY: Doyle Dane Bernbach, Inc.
CLIENT: Polaroid
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ART DIRECTOR/DESIGNER: Mark Ross
PHOTOGRAPHERS: George Elliot, Gerry Darvin
COPYWRITER: Bob Neumann
AGENCY: Ogilvy & Mather
CLIENT: International Paper
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ART DIRECTOR/DESIGNER/ARTIST/
PHOTOGRAPHER: Rolf Bruderer
COPYWRITER: Paul Hartnett
AGENCY: La Roche, McCaffrey & McCall
CLIENT: ABC Television
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ART DIRECTOR/DESIGNER: Paul Guliner
PHOTOGRAPHER: Henry Sandbank
COPYWRITER: Hy Abady
AGENCY: Doyle Dane Bernbach, Inc.
CLIENT: Sony Corporation
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ART DIRECTOR/DESIGNER: Paul Guliner
PHOTOGRAPHER: Henry Sandbank
COPYWRITER: Hy Abady
AGENCY: Doyle Dane Bernbach, Inc.
CLIENT: Sony Corporation
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With apologies
to the AmeriCan
housewife,
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What do. all I hin moan in the market
place? It nteami adults under fill,. Our prime
miming. And your prime 10.10(1. In 'Mort. it
means we' ve balanced our fall sehodule
please inch men nod simmer, and meet your
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ABC Television Network,
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It compensates
for your

incompetence.
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It makes you
look stupid.

II 'a lush Mal we I lave a eah,ulatot Mat spews
out answers faster, simpler. arid more 00 40
rarely than is humanly p0551DIP

Answers In things like tnyentory grand
totals. raising tea prow, Pet, enlatro, tdOwll la
o(X000000mx)1) with S err gin a sound.

Automatically, it can round of f to dollars and
ents, set a del: anal, and check itself out be.

haven operatmns
And a weighs but 14 pounds and can be run

, 1-1. t 1 , , - `

We gall this little Worm tiild the Sony Notion
.10(tW And we manufacture, distribute and
service eat h and Mill, OM ourselves

(Ian us al any of the Sony huntress products
flees and we'll tell you the twine you pay fon

atonality But if you fealty want to go all out.
rsik 05 about the Softy &ibex taalW

It makes rua I r d.11/1,Iti

The Sony Sobax

You probably think that you're competent
enough, right?

Well, can you divide a14 -digit number by a
14 -digit number and come up with an answer
in less than a millisecond?

Can you compute inventory grand totals,
raise to a power, or work with percentages with
accuracy as astounding as if you were adding
two and two?

Can you round off a decimal before you
even know what the tota decimal is?

If you can honestly answer yes to any of
these questions, either yoJ're not being honest,
or you already have the constant keyed, auto-
matic commaed, subtotal functioned Sobax*
550W by your side. (Available with an elec-
tronic print-out attachment by its side.)

But if you're big enough to admit that you
could use a little Sobax subsidizing, call us at
any of the Sony business products offices and
we'll be more than happy to oblige.

THE NEW SOW/4550W

119



120
ART DIRECTOR/DESIGNER/PHOTOGRAPHER:
Stan Kovics
COPYWRITER: Mike Lipton
AGENCY: Griswold -Eshleman
CLIENT: Compax
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ART DIRECTOR/DESIGNER: William Sweney
PHOTOGRAPHER: Don Nolan
COPYWRITER: Joseph Torre
AGENCY: Lawler Ballard Little
CLIENT: Crawford & Company
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ART DIRECTOR/DESIGNER: William Sweney
ARTIST: Florence Kulp
COPYWRITER: Joseph Torre
AGENCY: Lawler Ballard Little
CLIENT: Crawford & Company

123 DISTINCTIVE MERIT AWARD
ART DIRECTOR/DESIGNER: Jon Guliner
PHOTOGRAPHER: Dick Richards
COPYWRITERS: Neil Quinn,
Dave Schraffenberger
AGENCY: Campbell Ewald
CLIENT: Forbes
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ART DIRECTOR/DESIGNER: Jon Guliner
PHOTOGRAPHER: Dick Richards
COPYWRITER: Dave Schraffenberger
AGENCY: Campbell Ewald
CLIENT: Forbes

NIElnrdalf
The new instant

round-the-clock claim service
from Crawford & Company.

Three cars collide in the fog at Yakima.
Washington.

A private plane rams a house in Pueblo.
Colorado.

Hurricane Celia blows the roof front a
building in Corpus Christi.

Exploding gasoline destroys a truck in
Syracuse. Ness' York.

Trouble can happen anyplace. Any time.
That's why Mayday can help you.

"Mayday" has long been the interna-
tional signal word for distress. Now it the
final link in Crawford & Company's nation-
wide. round-the-clock claim service. Mayday
includes a network of WATS phone lines
connecting every pan of the country
with our claims control center.

Whenever a Mayday call comes in.
were ready to move into action instantly.
Within minutes we've assigned a Crawford
professional to the scene of the trouble.
His job is providing full claim service on
your behalf.

Putting Mayday to work for you is
simple. You provide your policy holders
with the Mayday phone number. Whenever
he needs help-and you're not available --a
toll -free call to Mayday gets action
without delay.

Through Mayday. Crawford & Company
provides the immediate. on -the -scene
investigation that is so critical in claims

adjustment. We make preliminary reports
for you. assist the parties in distress. and
tie up all the loose ends.

And when its time for settlement. we
can handle that itio. After all, we are the
largest independent claims adjusters in
the business.

More information about this innovative
claim action program is available now.
Write Mayday. Crawford & Company.
131 Ponce de Leon Avenue. N.E..
Atlanta, Georeia 30102.

WiEllyday

Congratulations.
Another sucker
your undershirt.

Who will he blame?
The guys who mode it? The guys
who sold it?
OF both.

That's hod balms.
Good business is Pak nit' shrinkage
control. Because testing proves
Pak nil cotton oral Pak -nit polyester/
cotton knit underwear con assure
kss "" ,wwth shrinkage.
(Read the Governments Standord
Test /550 ICCC.?-191b1 to horn twee
agormA they molly arc)
Good prods. Hunmelves.
don't Forget
ASA" nod again
Use the PakAit trodamask on
your label.
Why not build in repeat business?

120

Turn an American flag upside-down when
you're in trouble at sea. Every sailor recog-
nizes it as a signal for help.

But what can a motorist do when he has
a wreck out in the middle of the lxxintlocks?
In the middle of the night?

Now he can call Mayday for help.
Mayday is the final link in Crawford &

Company 's nationwide, round -1 heclock
claim service. And putting it to work pro-
tecting you and your policy holder is ex-
tremely simple.

Simply provide your policy holder with
the Mayday phone number. Then whenever
he needs help-and you're not available-a
toll -free call to our Mayday control center
brings immediate assistance. Anytime. Any-
place in the United States.

'thanks to Mayday. professionals front
Crawford & Company arc so ending by lit pro-
vide round-the-clock claim service in your
name. We can make preliminary reports for
you. help the parties m disiress, and provide
the prompt on -the -scene investigation that is
essential to proper claim adjustment.

An upside-down flag works sometimes:
Mayday works even time.

More information about this innovative
claim action service is available now. Write
Mayday. Craw ford & Company. P.O. Drawer
3117. Atlanta. ireia 10102:

Mayday
A 111V Isil.)% CHAk, TORUS, tOMPAN1

We're putting America
on 24 -Hour Alert.

* * f *
* * ** 4 * * 4 ** 4 * * ** * * * M *

* * # ** * * ** tF ** 4 * * * *
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Management consultant.
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Is he keeping the land of the free
short on homes for the brave?

Forbes. capitahst tool



125 GOLD MEDAL AWARD
ART DIRECTOR/DESIGNER/COPYWRITER:
Bob Matsumoto
PHOTOGRAPHER: Carl Furuta
AGENCY: Doyle Dane Bernbach, Inc. (L.A.)
CLIENT: Volkswagen

126
ART DIRECTOR/DESIGNER: William A.
McCaffery
COPYWRITER: Mildred Fields
AGENCY: deGarmo, McCaffery Inc.
CLIENT: Pitney -Bowes Inc.

127
ART DIRECTOR/DESIGNER: Stuart Weisselberg
ARTIST: Rick Meyerowitz
COPYWRITER: Diane Hyatt
AGENCY: Doyle Dane Bernbach, Inc.
CLIENT: El Al Airlines

128 DISTINCTIVE MERIT AWARD
ART DIRECTOR: Dick Calderhead
COPYWRITER: Dick Jackson
AGENCY/CLIENT: Calderhead, Jackson Inc.

FOLD MERE -DOUBLE FOLD

FOLD .E13E-SlANDARD

r N01040000 3030

FOLO HERE- LO DAAD

FOLD OW1E-SINGLE roso NO 6

FOLD NM-ACV/FM.0N

+FOLD HERE-OAFIONIAL

4- -4-

NO1030 MO -3330 0104

0101 renal -3U. 0,01

01:1VONVIS -Mil. 0101

ONVONVIS

Our newnew 1860 Foldamax can make any of these eight folds. On almost any
size paper up to 14"x 247 Any weights between 9 onion and = 91 Bristol.
So fast and easy to set up, the ideal machine for short runs. Makes uniform
and precise folds at the rate of 80 a minute. Unsmudged by human hands.

Pitney -Bowes
FOlD6196

Env

Mini. Midi. Maxi.
125

With what you make
on a $360 group fare to Israel,
you don't need aggravation.

You know and we know. that
you're not going n. retire on what
Nou made sending people to lia,e1
between now and Marsh 15th

But ar last you can maker easy
on yourself

Call us when you're hooking
...cone on a group 1 gh. io4l

We se g. sales managers all over
the unIntIty Who II maiv one you
don t have to W:1310 your nine un-
raveling red rape or mow to figure
out schedules

All you has u. do is tell us when
low elkinas would like to leave and

how long they'd like to
.IV We II take care of

the rest
With more

Israel thann on arts tither Arline.
we can give sour clients the hest
choice of flight, rit33 .1 kit more

nn,- thanwhmever croup they
choose will go.

Of ivum.. none of [his means
you're going ntake more mows

110111 Israel fitineks
Rut oiniaihiring iehai might

oast sou as no oid phone call,
va.-au oand to lose a lot kiss of

The Airline of Israel

p 
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Deep within the Bowels of Madison Avenue,
a quiet, violent revolution is taking place.
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129
ART DIRECTOR: Jerry Murff
PHOTOGRAPHER: Laurence Sackman
COPYWRITER: Loretta Wakuia
AGENCY: Benton & Bowles, Inc.
CLIENT: Klopman Mills Inc.

130 GOLD MEDAL AWARD
ART DIRECTOR/DESIGNER/ARTIST:
Stanley Block
PHOTOGRAPHERS: Arnold Rosenberg, Henry Sandbank
COPYWRITER: Stan Lee
AGENCY: Doyle Dane Bernbach, Inc.
CLIENT: Life

s kccp ixtai
'

Thi, is licr,st
t mm naafi

s, kccr .1,, 1,1 p1.1.,

0-711.
A technok lax IrmravvIg made ash pussIble.
So we keep I in a TecLil place called Studio Colkx-ttn.

MP.

Thu Is Duptrn,
A ted.iloga revekition mu- vIng made It., airs poesiNe.
SOW kept in a Tecial place Suboedlection

129



TRADE MAGAZINE ADS, CAMPAIGNS 111

30 seconds of football.
basketball, auto racing

and young love
with chorus and

rock group accompaniment
vs.

one bleed page in Life.

The tables are turning.

late recaff:12 TV recall: 5%

This
clothes dryer

worked twice as
well in Life

as it did
on television.

The tablesare turning.

Lde recall: 26 TV recall: 8 .

This report
proves

that too many
commercials spoil

the broth.

_
The tables are turning.

Lite reca8:13, TV recall:14,

What Life
talks about when

we don't get
twice the recall

of TV.

The tables are turning.

lite recall:13,J TV recall: 7

This mouthwash
was twice

as effective in Life
as it was

on television.

C.... The tables are turning.

The my,

tables
re

tu
arning.

'MCA L_L-
vs.

TV
Reciu.L.

Come to Life
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131 DISTINCTIVE MERIT AWARD
ART DIRECTOR/DESIGNER: Jim Brown
PHOTOGRAPHERS: George Silk, Yousuf Karsh,
Bert Stern, Roman Vishniac, Mel Sokolsky
COPYWRITERS: David Saslaw, Fred Udall
AGENCY: Doyle Dane Bernbach, Inc.
CLIENT: Polaroid

132
ART DIRECTOR: Doug Morral
DESIGNER/ARTIST: Mabey Trousdell, Inc.
AGENCY: Young a Rubicam, Inc.
CLIENT: Pullman Standard
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on (Polaroid Land Tam

Silk on Silk
on (Polaroid
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Sokolsky on Sokolsky
on (Polaroid Land Tam

Stern on Stern
on Polaroid Land Tam
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Son.: people hays e shod view drowned hoppers.
Take a longer look

. '
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onre c on get you more than a lean, close shave.
I can get you an air tight, insulated boo car. Pulnon.Standori
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If you'd rather dell yourself,
will help you do It bettor.
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134
ART DIRECTOR/DESIGNER: Ronald Goodwin
PHOTOGRAPHER: Arnold Beckerman
COPYWRITER: Martin Rubin
AGENCY: Hicks & Greist, Inc.
CLIENT: King Kullen

135
ART DIRECTOR/DESIGNER: Ronald Goodwin
PHOTOGRAPHER: Arnold Beckerman
COPYWRITER: Martin Rubin
AGENCY: Hicks & Greist, Inc.
CLIENT: King Kullen

136
ART DIRECTOR: Sam Scali
COPYWRITER: Dan Bingham
AGENCY: Scali, McCabe, Sloves, Inc.
CLIENT: Health, Education & Welfare

137
ART DIRECTOR/DESIGNER: Frank Fristachi
COPYWRITER: Helen Nolan
AGENCY: DKG, Inc.
CLIENT: Julius Schmid

138
ART DIRECTOR/DESIGNER: Frank Fristachi
PHOTOGRAPHER: Peter Papadopolous
COPYWRITER: Helen Nolan
AGENCY: OKG, Inc.
CLIENT: Julius Schmid

139
ART DIRECTOR/DESIGNER: Bob Kuperman
PHOTOGRAPHER: David Langley
COPYWRITER: John Noble
AGENCY: Doyle Dane Bernbach, Inc.
CLIENT: Volkswagen

DON'T LAUGH.
THE WAY THINGS

ARE GOING
THIS COULD HAPPEN.

134

"HEY MISTER.
CAN YOU SPARE

$3.85 FOR A
CUP OF COFFEE?"

Inflation is nothing to laugh
about In fact. its pretty scary.

And anybody in a position to
help squash it, should

At King Kullen. we have a
powerful anti-inflation policy ail
ourl wn.

es called stamplessness. You
see. we've stopped giving stamps

uld give you the lowest
possible pric on practically
every um wees sell. Every da

On tuna Fish and gefilte fiskyOn
tornatees and tomato soup. On
Hoof wax, yams. ketchup, coffee -
and thousands more.

Drop in and see for yourself
that it lust doesn't take as much
dowth huy bread at

.t1 slice it.

KULLEN

Thu to nosh.
Itk
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meant so he  waiting
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A KID CAN
LOOK RETARDED,

ACT RETARDED,

AND ONLY NEED A PAIR
OF GLASSES.

When a child is retarded, it's bad
enough.

When a normal child is labeled
retarded, it's tragic.

Yet it happens all too often.
A 7 -year -old who couldn't read the

alphabet was thought to be retarded.
Somebody took a closer look and

found that the kid only needed
glasses; not a team of psychiatrists.

A 9 -year -old girl in Philadelphia
was diagnosed as retarded and sent to a
state institution.

Somebody there took a closer look
and found she was only hard of hearing.

More than 5 million kids in
our schools have learning disorders that
vary in degree but impair their ability
to learn.

If your child has difficulty learning,
he may be one of them.

For the name of the school, clinic
or institution in your area that can help,
write:

LOOKS
Box 1492, Washington, D. C. 20013

136

How many of your children did
you really want?

It's a jai y. I hit sometimes the AMPIleall Waly of life
has a \ \,;(\ oi ai thig on The American hvam.

}uu kn( ( ha' kid comes along.Then another
comes along. And another. It's all very
I aphazard, but,well, at this Paint what's
innII ire mouth to feed?

The trout tle with that kind of
t hinking is t he strain it puts on a family.

Because when there are more
kids than the familycan really af ford, we

think everyone loses a little.
May I to y(1111* pretty (laughter needs braces, and

maybe she doesn't get them.
Alaylte vour son needs help with his reading. But

who can afford special lessons.
Suddenly every 1)4,4 is feeling the pinch. And the

better life you wanted for your family is slowly
drained away.

As makers of quality birth control products for men
and staunch believers in intelligent family planning,we
know it (loestit have to be that way.

But thechoice is yours. And the decision to exercise it.
What will it be? Planned parentluxxl? Or a game of

chance and let the chips fall where they may?
For more information to help you decide, write for

The How -Not -T( t-11()1 lk, .Julius Schmid, Inc., Box 4-S,
423W 55th St., N.Y.,N.Y. 10019.

JULIUS SCHMID, INC., makers of XXXX (Fourexl
Ramses, Sheik and other fine birth control products.

90% of all people are caused
by accidents.

That's somebody's idea of a funny twist on the
old safety poster.

But when you consider that it might be true,
it stops being funny.

And frankly, as makers of quality birth control
products we take family planning a little more seri-
ously than slipping on a banana peel.

For example,we make a male contraceptive
called Ramses.

It's as strong and as safe as a male
contraceptive can possibly be.

What's more, it's available without a pre-
scription, without side effects, and without the
gnawing doubts that sometimes accompany other
birth control methods.

It isn't expensive.
But even if it was, it would be a small price to

pay for insuring that every child you have is a
child you want.

Not an accident.
For more informatica,write for The

How -Not -lb -Book, Julius Schmid, Inc., Box 1-D,
423 W 55th St., N.Y.,N.Y. 10019.

JULIUS SCHMID, INC., makers of xxxx (Fourex),
Ramses; Sheik and other fine birth control products.
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Where are they now?
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140
ART DIRECTOR: Walter Glinka
DESIGNER: Arsen Roje
ARTIST: John Moliterni
COPYWRITER: Paul Schrage
AGENCY: Diener Hauser Greenthal
CLIENT: 20th Century -Fox

141 GOLD MEDAL AWARD
ART DIRECTOR/DESIGNER: Michael Hampton
PHOTOGRAPHER: Arnold Beckerman
COPYWRITER: Michael Lipton
AGENCY: Solow/Wexton
CLIENT: Federation of Jewish Philanthropies

142
ART DIRECTOR/DESIGNER: Michael Hampton
PHOTOGRAPHER: Arnold Beckerman
COPYWRITER: Michael Lipton
AGENCY: Solow/Wexton
CLIENT: Federation of Jewish Philanthropies

143
ART DIRECTOR: Bill Berenter
PHOTOGRAPHER: Steve Carr
COPYWRITERS: Dick Tarlow, Neil Dearling
AGENCY: Martin Landey Arlow Advt.
CLIENT: Hills Supermarkets, Inc.

144
ART DIRECTOR/DESIGNER: James Millman
PHOTOGRAPHER: Toto
COPYWRITER: Irving Weinberg
AGENCY: Young & Rubicam, Inc.
CLIENT: Dr. Pepper
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Meat labeling,
explained.
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What's a doctor doing in the
soft drink business, anyway?

America's most
msunderstood soft drink.
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145
ART DIRECTOR/DESIGNER/ARTIST: Joe
Gregorace
PHOTOGRAPHER: Len Nones
COPYWRITER: Ken Charof
AGENCY: Doyle Dane Bernbach, Inc.
CLIENT: Volkswagen

146
ART DIRECTOR: Sam Scali
PHOTOGRAPHER: Tony Petrucelli
COPYWRITER: Tom Thomas
AGENCY: Scali, McCabe, Sloves, Inc.
CLIENT: Village Voice

147 DISTINCTIVE MERIT AWARD
ART DIRECTOR/DESIGNER: David Falcon
PHOTOGRAPHER: Lock Huey
COPYWRITER: Martin Rubin
AGENCY: Hicks & Greist
CLIENT: Donahue for Governor Committee

148
ART DIRECTOR/DESIGNER: Stuart Bran
PHOTOGRAPHER: Official White House Photo
COPYWRITERS: Steve Ferrell, Allan Gardner
AGENCY: David, Oskner & Mitchneck
CLIENT: Democratic National Committee

149
ART DIRECTOR: Sam Scali
PHOTOGRAPHER: Alan Dolgins
COPYWRITER: Tom Thomas
AGENCY: Scali, McCabe, Sloves, Inc.
CLIENT: Village Voice

150
ART DIRECTOR/DESIGNER: Muts Yasumura
PHOTOGRAPHER: Time
COPYWRITER: Woody Woodruff
AGENCY: Young & Rubicam, Inc.
CLIENT: Time, Inc.

Pin the tail on theVolkswagen.

Pick a toil. Anytail.
And put it directly behind our

constant front.
Every tail we make is different
The Notchbock, for instance, is

our family model
Its mode to carry four two-hun-

dred.pound people plus all their
luggage for a weekend. And peo-
ple who weigh two hundred
pounds have large clothing.)

The Fastback, the sportiest toil
of them all, is the one in the middle.

Its also made to carry Four
two -hundred -pound people.

Onlythis one con hold enough
luggage for a weekend and a half.

Which brings us to the biggest
tail of them all: The Squareback.

You can drive this one around
with four people and hove more
luggage space than the average
sedan.

Or fold down the rear seat
and get twice the luggage space
of the average sedan. And of the
same time have less sedan than the
average sedan.

And that the end of our tale. I.

145
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Our reporter (bottom) interviewMg a policeman (top) about violence
In antiwar protest&

Somebody who's been hit on the head with a
stick knows more about what it feels like than
somebody who merely witnessed the event.

So instead of being wntten by people who
were there when the news happened. The Voice IS
wntten by people to whom it happened.

The Voice is o weekly newspaper of personal
tournalism. (Our writers were getting hit on the head
with sticks long before it became fashionable.)

A recent Voice serves on the Army is o

good example.
It talked °bout the builtin caste system of the

military. the psychological brutalization of enlisted
men-and other things that make it hard to remain
human while in uniform. It was written .pww. Pa

NfroVorit.N, .0003

you what it was like to demonstrate, instead of
merely watch. Our water is a radical feminist.

Where do we find these writers?
We don't. They often find us.
Such as the New York high school teacher who

sent us stones about drug addiction in high ..h uols
months before other newspapers discovered it.
She discovered it in her classroom.

You see, we erry a certain advantage over
other newspapers.

They bring you news at about the time it
happens. With The Voice. you don't have to wait
that long.

by a leuterant Who, as a result
is flOW a civilian.

Or take The Voices cover -
aged radical feminist demon.
strati orris Our reports tell

vo. hoftco. le

146
IT AHEAD°, THE TIMES.
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Your riendly
neighborhood

druggist.

147

THIS CHRISTMAS,
MAKE SOMEONE YOU LOVE

NERVOUS.

1 coca lo The Uddr10,,nomad bolo.'. I encicoo
To

For the price of a bottle of mediocre scotch, you
can 9 ve somebody a year of The Voice. Which, insfeod
of removing him from reality, will scare him bock

The Voice is an absolutely uncensored weekly that
y ends up undermining your faith in those

. rigs you hold most dear.
Take the CIA. We ran the story revealing that Herbert

Itkin, one of the government's star witnesses against
the Moho, was a CIA undercover agent.

No- content with embarrassing suchestoblishment
inbols as the CIA, The Voice regularly runs articles

incking people who regularly attack the establish rent
if you havean unquestioning faith in violence, you

:lord find any reassurance reading Jack Newfield or
Joe Flaheity. Both question the logic of calling for
Peace and Love by blowing up people and buildings.

In other words, The Voice has something to make
everybody a little more anxiety -ridden. But it also
does something else most newspapers don't.

If, for example, you'd given a Christmas subscriprion
in 1967 your loved one could hove begun worrying
about the demonstrations at the 1968 Democratic
Convention almost immediately We covered them while
they were still being planned, raring football helmets.;
Jerry Rubin wrote in The Voice-nine months
before the Convention opened.)

That's what makes The Voice unique.
Any newspaper con give you the news at about -he

time it happens. With The Voice, you don't have to wiait
that long.

SPECIAL OFFER: To soften the blow of fifty-two
consecutive weeks of The Voice, well send your loved
one a Christmas booklet of Voice cartoons
by Jules Feffer

THE VOICE. IT KEEPS YOU AHEAD OF THE TIMES.

He said he would bring
us together.
He said he had a plan to
end the war.
He said he would balance
the budget.
He said we should lower
our voices.

It's 18 months,
and we're still waiting.

vre,66
oy, younolo,o011oodtew Woo ;a

tro
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Mo/oO
pOltoo-OtOo war AA goo. fool, pox

MOM., P.,.
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11.3434
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You don't hesieto wait until 1972 to vote against Richard Nixon.
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What would
America be like
without blacks?

What's roar Rea thought? No Harlon° .  ....I..,
bowed? Pio Motown awed?

Amara:ea ova seta ininentv gels its shared headlin.,
but usually when Barak trouble 'n,e deck is BM an *skillet,

many way.theta why this wee L moue of Titan is diEoeaot from any
other Bane eves printed This work. TIME a black, Except r or
kw mpg of world and nationid 'yews, wholly eve*
department of reite, w owering blacks in Antenna

In the TM &way, Ralph El won cleembas an America v
out blades; "Bonnething inaprortably hopalial and creative:
writae. 'avoid 'Tint Of the Arm...icon awn"

In attar depeatinents. blacks in Waimea. FORrit Moo,
The Meek thank The covirocenent rd the
rulbrokirpnetkeaaorbleck artist. work. The
loader dame Jacks. And in each depart.,
poet on how Annocan Nuke rue doing.

This a=datic iratovratio. anniedurni
h. tried

wee mewl Came built wand a Angle lit
Black America 1570, Ito a big trout lthr flee- II I ? I "
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151
ART DIRECTOR/DESIGNER: Vincent Daddiego
PHOTOGRAPHER: Toto
COPYWRITER: Michael Becker
AGENCY: Young & Rubicam, Inc.
CLIENT: Union Carbide

152
ART DIRECTOR/DESIGNER: Vincent J. Schifano
COPYWRITER: Gerry Gross
AGENCY: Lennen & Newell, Inc.
CLIENT: Democratic National Committee

153
ART DIRECTOR/DESIGNER: Donald James
PHOTOGRAPHER: Leonard Nones
COPYWRITER: Leonard Seiden
AGENCY: Hicks & Greist, Inc.
CLIENT: Vietnam Veterans Against The War

154
ART DIRECTOR/DESIGNER: Amil Gargano
PHOTOGRAPHER: Peter Papadopolous
COPYWRITERS: Jim Durfee, Carl Ally
AGENCY: Carl Ally Inc.
CLIENT: Pan American Airways

Beneath this soft and
warm exterior,there lies
a heart of plastic.

So far. ifs only a valve. Eight -year -old
Janet Hernandez has one.

It may not be long before a whole
working heart will be made out of plastic.

Men in plastics research at Union
Carbide are working on the almost im-
possible job of designing plastics com-
patible with the body.

Their most crucial job is making an
ultra -thin polypropylene fabric for lining
the inside of the heart. A fabric coated
with parylene that will allow human tis-
sue to grow into and around it to keep
blood from cloning.

A plastic heart isn't the only pan of
the body we're working on. Maybe some-
day there will be a lin le plastic in all of us.

Right now. we've got you surrounded
by our plastics. We were in plastics be-
fore most people knew the word. We
make more plastics than anyone else. We
haven't scratched the surface yet.

Why is a great big company like Union
Carbide so concerned about a little hit of
plastic for the body?

Because.
Beneath our corporate exterior, there

beats a heart.

UNION
CARBIDE

t Di,O,FRY COMPANY

151
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You don't
have to wait

unti11972
to vote against
Richard Nixon.

V.. can vote aoainat 1.4 Nixon nan Today. BY aondino.larslo the
Ownac,atrc Perry Hen a what your contralaution can ao .11

maelheDaenocratr,PVIVBIWKIVAIPC011101101.1.14.123
oft. kirnmiseirehor, Ando unn.g3 praflore
Dowrocrafic TOPI11011011101/0Y.8.0.11110
kry.81.101 ran or.. nlizen 1.. maim one

Mt. Nixon lontoero..
11.1.11yourdaaarate.,

Democrats '70
Box 3456,Washington, D.C.

I Del, for return envelo, n another section of this ewspaper

152

Now thatyou
have a three week

vacation,
quit using it

like a two week
vacation.

In the last nine years, over 319,000 of our buddies have been killed or
wounded in Vietnam. And more are being killed and wounded every day.
We don't think it's worth it.

153

PanAm

Vietnam Veterans
Against the War

154



155
ART DIRECTOR/DESIGNER: Bob Kuperman
PHOTOGRAPHER: Harold Kreiger
COPYWRITER: Bob Levenson
AGENCY: Doyle Dane Bernbach, Inc.
CLIENT: Volkswagen

156
ART DIRECTOR/DESIGNER: Rene Vidmer
PHOTOGRAPHER: Joel Margulies
COPYWRITER: Lew Petterson
AGENCY: Hecht, Vidmer, Inc.
CLIENT: CBS/Televue

157
ART DIRECTOR/DESIGNER: Salvatore Lodico
PHOTOGRAPHER: Art Kane
COPYWRITER: Frank Fraser
AGENCY: Young & Rubicam, Inc.
CLIENT: Manufacturers Hanover Trust

158
ART DIRECTOR: Ross Van Dusen
PHOTOGRAPHER: Ken Whitmore
COPYWRITER: Elizabeth Hayes
AGENCY: Doyle Dane Bernbach, Inc. (L.A.)
CLIENT: Ohrbach's, Inc.

159
ART DIRECTORS/DESIGNERS: Larry Osborne,
Allan Beaver
PHOTOGRAPHER Michael Rabb
COPYWRITER: Helen Nolan
AGENCY: DKG, Inc.
CLIENT: Group W/Westinghouse

160 DISTINCTIVE MERIT AWARD
ART DIRECTOR/DESIGNER: Len Sirowitz
PHOTOGRAPHER: Dick Richards
COPYWRITER: Ron Rosenfeld
AGENCY: Rosenfeld, Sirowitz & Lawson
CLIENT: Swissair
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Practice makes perfect

95990

e 9 .33 79.71:
ban -rot .0 tt. Mal *me.
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Find the football.
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Who helped the Frasers get out of town?

MANUFACTURERS
HANOVER TRUST

157

You can't jam
eight million people together

and not expect
something to happen.

1010 WINS
NEW YORK RADIO

Now you can try them on before you buy them.

Ohrbadi's Panty hose Fit -in. March 2-7.

158

Heidi lied.
c.z

Swissair

This is what Heidi really looks kite.

159 160



161
ART DIRECTOR/DESIGNER: Lee Epstein
PHOTOGRAPHER: Henry Sandbank
COPYWRITER: Hal Silverman
AGENCY: Doyle Dane Bernbach, Inc.
CLIENT: Mobil

162
ART DIRECTOR: Bill Berenter
PHOTOGRAPHER: Steve Carr
COPYWRITER: Steve Herz
AGENCY: Martin Landey Arlow Advt.
CLIENT: Hills Supermarkets, Inc.

163
ART DIRECTOR/DESIGNER/ARTIST: Joe
Gregorace
PHOTOGRAPHER: Charles Weisehahn
COPYWRITER: Hy Abady
AGENCY: Doyle Dane Bernbach, Inc.
CLIENT: Kitchens of Sara Lee

164
ART DIRECTOR: Aristides Kambanis
COPYWRITER: James Symon
AGENCY: Kurtz Kambanis Symon, Inc.
CLIENT: Berlitz Schools of Languages

165
ART DIRECTOR/DESIGNER: Gene Johnson
COPYWRITER: Ron Rosenfeld
AGENCY: Rosenfeld, Sirowitz Si. Lawson, Inc.
CLIENT: Swissair

4.

He didn't want to spoil his mother's Thanksgiving dinner by being late.

161

This Thanksgiving. don I drive as though your dinner depended on it.
Drive as though your life depended on it.

Mobil
Ws wont you to Ihw

Gefilte Fish,
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Save bread

ouronrolls.
',TORE COMM.

..e on either of these two new Sara Lee rolls, 10toff
or any of the five others.

Nee. soft

You can now save ten cents on any of our seven rolls: Light Rye,
Soft Wheat, Sesame, Croissant, Finger, Butter Gem, or Parker House.

163

Why send a smart man
abroad if he's going to be dumb
when he gets there?

all the time.
We send a perfectly efficient American

businessman abroad with his head crammed
full of everything he needs to make him
equally efficient overseas.

Except the thing he needs most.
The ability to speak the language.
We know what you're going to say. How

can anyone learn the language when most
people rarely get more than a month or two's
notice?

Gentlemen, you will be pleased to know
that at Berlitz we have set up a sort of
supersonic business language course designed
to meet precisely this kind of emergency.

164

We car bring practically anyone to a point
approaching fluency in almost any language
in a mere four weeks.

Or, in just two or three weeks, we can
teach you enough so that practice abroad
should do the rest.

If you have even less time, you can begin
learning here and finish there.

As soon as you know you're going, get in
touch with us and we'll arrange a schedule
you can live with.

We're ready when you are.

Berlitz'
Practical Language Lessons

'Prices based on 29/45 day economy excursion fare.

Don'tgo home with strangers.

We make it easy for you to fly home
with fellow Swiss. Swissair has
more flights to Switzerland than
any other airline. 24 times a week
from New York to Geneva or Zurich.
Daily from Chicago to Zurich. Daily

from Montreal to Zurich. Round Call your travel agent or Swissair,
trip air fare from New York is $335! 510 W. Sixth St., Los Angeles, 629 -

From Chicago, $422:' From Montreal, 3136 or 185 Post St., San Francisco,
$344! And for that, you get Swiss ser- 982-7667.
vice...which you can't get anyplace
else-no matter how much you pay. We enjoy our work.

wissair
165



166
ART DIRECTOR/DESIGNER: William Weinert
COPYWRITERS: Barry Biederman, Gary Graf
AGENCY: Needham, Harper & Steers
CLIENT: Xerox Corporation

167
ART DIRECTOR/DESIGNER: Stan Kovics
ARTIST: Don Trousdell
COPYWRITER: Steve Gordon
AGENCY: Jack Byrne Advertising
CLIENT: Barney's Clothes, Inc.

168
ART DIRECTOR/DESIGNER: Stan Kovics
ARTIST: Don Trousdell
COPYWRITER: Steve Gordon
AGENCY: Jack Byrne Advertising
CLIENT: Barney's Clothes, Inc.

169
ART DIRECTOR/DESIGNER: Norman Grey
PHOTOGRAPHER: Glenn Swanson
COPYWRITER: Ogden Nield
AGENCY: McCann-Erickson, Inc.
CLIENT: The Coca-Cola Company

170 GOLD MEDAL AWARD
ART DIRECTOR/DESIGNER/ARTIST: Arnold
Varga
COPYWRITER: Aaron Buchman
CLIENT: Cox's

It comes out to
190 a stripe.

s Es 'l RIIII oN RII'I' (IN rix II RI. Sit
TFII SHIRT WAI I BARNEY'S AMERICA HOUSE 7111 AVE

The American
way of life

may be the death
of us yet.

166

Mn execoncreas.ng cross Nanona; rroauct. mars ine
American way.

But so too is the pollution it brings. poisoning every-
thing from sea to unshising sea

Tonight Xerox Corporation and ABC News examine our
nation-wide pollution ccsis-and what must be done to solve it.

The title of the show: "They Care for a Nation." If you
do. you'll watch it.

MISSION POSSIBLE: "They Care for a Nation"
The final in a three-part Xerox Special Event

ABC TV Channel 7, Tonight at 10 P.M.

A Frenchman
doesn't buy a jacket

to keep warm.

s F NE I (a ,) \II I RIC TWM) 511n
17th SI THE PHILIPPE VENET DI N BARRE f'S INTERNATIONAL NOUSE 7th AVE.&I7th ST

167 168
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171 DISTINCTIVE MERIT AWARD
ART DIRECTOR/DESIGNER/ARTIST: Arnold
Varga
COPYWRITER: Alan C. Van Dine
CLIENT: John Wanamaker

172
ART DIRECTOR: Merrill Williams
DESIGNER: Don Trousdell
ARTIST Janie Case
AGENCY: Liller, Neal, Battle, Lindsey
CLIENT: Richway Stores

173
ART DIRECTOR/DESIGNER/ARTIST: Richard
Stewart
COPYWRITER: Eileen Moroney
PUBLISHER: Seventeen Magazine
CLIENT: Seventeen Magazine

174 DISTINCTIVE MERIT AWARD
ART DIRECTOR: Howard Rieger
DESIGNERS: Pete Berge, Howard Rieger
PHOTOGRAPHER: Art Beck
COPYWRITER: Curvin O'Reilly
AGENCY: Young & Rubicam, Inc.
CLIENT: General Foods Corp.

175
ART DIRECTOR/DESIGNER: Adolf T. Rieger
ARTIST: Hans Zander
PUBLISHER: Toronto Star Limited

171

there was an idea...about a
big, beautiful discount
store where a guy or a girl
ora family

could swap
the least knot

for the most of
almost anything. '/7
Clothing Housewares. Groceries.
Garden supplies. Auto service. Toys.

Sporting goods. Everything
under the sun. Good -

1444 looking durable,
first -quality want -

and -need items with
price tags as low as any
in town. Lower than

mo4A;i0ic for comparing and
selecting..Mbnderful fir a one -stop

quidirslxv...or a leisurely browse.

Now Here's the whi
Think of having all this
in brightly decorated
surroundings. Colorful
skylights on the roof so
everything under the sun
is...under the sun.This good
idea took root and started
to grow 16 blossoming March 4th

in two locations at once:
Covington Hwy at 1-285
and on LIS. 41 atWi
Hill Rd. Open 10'ti1110,

thru Saturday And at
the Covington Hwy. store,
12 'till 6, on Sundays, too.
Look at sane of the treats
in store for you.Tum the
page. But first ...any
)(lea this goodought
to have a name.
Ibis one does. Richway

172
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The 60 -day windfall -
when 7i mlital teen awls

Pelt and choose thew tweintoduah schwa
anal off towollege wardrobes

They find ten what, new what, next. how en wear -

and °Raley go, span. Inenttend
523 tauten, plw to a tact nadvondnatted 6p by

The telling wan. SEVENTEEN..
favonte elective watt festuonwonectous wen awls

emanate nate..l cot al 5 teen vide
selent thew eteneroom ftwIttons !nom nueSnetnen
And 5 tuned as many Ivy from SEVENTEEN
tee rtan en the What. tregaztm nnn-Nnn,

Only SEVENTEEN gives nun Inv ract Nthu
nett. kw.. ennwatart marital.

Start utt rote tot /name and Seatentinee
Cwt.., anti( shared'the pmfits.

vi PM

000000
StiStS00 00000000000000000000000000000000000000
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Plow you don't have b drive out for
Birds Eye" intrcduces a new kind of shake called Thick&Frosty.

The name is also the way it tastes. As thick and cold as what you drive
out for. Even though you make it at home. Thick &F-rosty mixes up
with milk. It's frozen, so its as cold as you like. And a package
makes five 8 -oz. shakes, so you can have more than one.

Get Thick g Frost} in your grocer's freezer. Then you won't
have to drive out.

174 175



176
ART DIRECTOR: Richard Nelson
DESIGNER: Ann Denny
ARTIST: James Hilton
COPYWRITER: Neiman-Marcus Creative Copy
Group
PUBLISHER: Neiman-Marcus

177 GOLD MEDAL AWARD
ART DIRECTOR: J. Michael Davison
DESIGNER: Carol Taback
ARTIST: Arnold Varga
COPYWRITER: Margot Manley
CLIENT: John Wanamaker

178
ART DIRECTOR/DESIGNER/ARTIST: Arnold
Varga
COPYWRITER: Alan C. Van Dine
CLIENT: Cox's

179
ART DIRECTOR: Richard Nelson
DESIGNER/ARTIST: Tony Eubanks
PUBLISHER: Neiman-Marcus

180
ART DIRECTOR: Bob Needleman
PHOTOGRAPHER: Michael Pateman
COPYWRITER: Gene Case
AGENCY: Case and Krone Inc.
CLIENT: Prime Time Steakhouses

181
ART DIRECTOR: Shel Shacket
PHOTOGRAPHER: Keith Jay
COPYWRITER: Michael Greenbaum
AGENCY: Greenbaum Advertising
CLIENT: Karoll's, Inc.

3uritanian
v aataava....1 thivon

R"r''' r* All Rumania happier thanReim. 1 Mk.

RrM ever keeping its Sony side up'

....- rs
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6,1 r trIr r Oh r,11/1,h.
Get canots In the !much.(thl,i Ihe booth.
Get evert thou, l.,llnelcli
nod to the hum h fix h.. h:
but drens In your on n ttie.

10 4 CRIr 0,!1
lO StIlt VOL, the 1,011c11.
Trust t our own mnInt t,
tor la4uon. nobody else'$.
Excipt out, We don't run
Sr rth t hr hunch either.

Cox's

178

Prices slashed at
The Prime Time

You kept teihrej ut the pkxe elm oc..p.,Sivr., Are CO up to o it ekv,t,

You mode you poolt Now plmtse come bock and eopy the victory. Me have o 2 -for -1
Hoppy Hour eseTy eventog, f mom 5 to 8 PM.) The Rirne Time Steokhoux,s ore ot 3840 Roswell

2303W Brood St ,Afrefts, 3011 Comphellton Rd ,SW

TOTE3 MMITRANI

179

Hold this ad under your tie
and look in the mirror.

VARou:s

180

L.
181



182
ART DIRECTOR/DESIGNER: Ted Shaine
ARTIST: A Good Studio
COPYWRITER: Tom Yobbagy
AGENCY: Doyle Dane Bernbach, Inc.
CLIENT: Volkswagen

183
ART DIRECTOR/DESIGNER: Richard Nelson
ARTIST: Phillip French
COPYWRITER: N -M Creative Copy Group
PUBLISHER: Neiman-Marcus

184
ART DIRECTOR/DESIGNER: Dick Pantano
ARTISTS: Paul Langmuir, Bettman Archives
COPYWRITERS: Veronica Howard, Nick
Dawson, Charles Rubin
AGENCY: Batten, Barton, Durstine, and Osborn
CLIENT: The Boston Globe

185
ART DIRECTOR/DESIGNER: Maija Veide
PHOTOGRAPHER: Chris Von Wangenheim
COPYWRITER: Camille Larghi
AGENCY: Doyle Dane Bernbach, Inc.
CLIENT: Ohrbach's
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Is the economy trying to tell you something?

182
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How can you go to new lengths
with higher carfare and the cost of lunch?

r...rnunns
am twluni

bliekolotwo. dtregewthara
Mat el. mom ION. I,

boll, Om, imingy. %ion, mob
Den inneen you rtrulqbe

wait-dra mt..* osvel.inn
rio tiewm

More fashion still costs less at Ohrbach's.

Wth prices still rising, how many
gaa appearances for you this season?

olltri;ach's holds the cost of dressing up doss it.

How can you manage The Look
after increasing rents and the price of potatoes?

Ohrl,ach's takes less Hof what conung

With the stock market hard to pin down,
how do you keep appearames up?

:177

r
OhrhicIftt: taskon ramomist inAincricti, women.

Will the cost of living going up
stop your hem l'nes coining down?

At oltrtxtdt's, heightof fasttittit- is tric.ti to,

185



186
ART DIRECTOR/DESIGNER/ARTIST: Kurt
Haiman
PHOTOGRAPHER: Stock Photos
COPYWRITER: Richard M. Earle
AGENCY: Grey Advertising, Inc.
CLIENT: Amendment to End the War Comm.

187
ART DIRECTOR/DESIGNER: Stan Kovics
ARTIST: Lewis Meyers
COPYWRITER: Steve Gordon
AGENCY: Jack Byrne Advertising
CLIENT: Barney's Clothes, Inc.

You've been
spending $2.64 a day

to keep the
war going.

Now spend 6c
and try to end it.

"Mr. President,President, I love you
...but you are wrong!"

1.1

do,

En1

01, din Anna..  kerf e.

wk..* WY, 1,1a 1.11.
sin

Nnondmal. - ylon.111 try

Amnaln- ,E4

When the President
brings back 150,000 troops
from Viet Nam next year the

war will be over, right?
Wrong.

th Ire will bring home 15.0.0M ..th
We dont hehese that will end the hal.
Because there are currently 4 26.(mill trop, in Viel Nam

sets idler the 1 50.t Nakao,: home there will he 276.0001dt there.
The remaining men can still keep the nn
pang full Nast because onh atom 711.000 are even in
combat at one time.

Thal enough to keep the .Ameocan esthlonlY
plummetmg. and the ,i11111111 lists chrnhing

And perhaps at the end "(that year. there'll be
:a hatch"( new reavins to keep that standing( of

,rnn busy. In Ahrt barn. Or Cambodia Or drirec
Or

he end isn't ithywhere in sight.
(his it?
A gong,* .1 thoughtful. patriotic. U.S. Senators.

MeCiovern. Hatfiekl. Citadel]. Hughes and Cranston
have xporithred an amendment called the
"Amendment to End the War". 19 other Senators
support them. They provided sufficient funds to
priori A Merl.. troops donng withdrawal.
continue negotiations for our prows of wair . and

mve threatened South Vietnams, usiliam
dot this amendment gob a real brake on die drain

. American dollars for this war.
It porkies a real end to the war in thiche mond..
Your Sens,, wilt have to vote for of apnea this

amendment. Wine and tell him how you feel.
Address your letter to him sae tithe Senate Office
Building, Washington. D.C. Wnte your dongressrnan
care of the Huse (Mike Buikhng. and urge turn to
site for the House ,ersitei ot. the amendment.

And if you would like to help us explain this
eruche arnendment to other people hke yourself,
then send a check made out to .Atnentlenent to
End the War". to Box I A. Betharrin Franklin
Stanim.Wathington., D.0 20044.

U.S. Sen. McGovern, S.D.

U.S. Sen. Hatfield Ore.
U.S. Sen. Goodell, N.Y
U.S. Sat Hughes, Ia.
U.S. Sen Cranston. Csiit
U.S. Sen Bayh, Ind.

U.S. Sen Church Idaho
U.S. Sen. Eagletob Mo.
U.S. Sen Grave( Alaska

U.S. Sen. Harris. Okla.

U.S. Sen. Hart. Mich.

U.S. Sen. Hartke, Ind,

U.S. Sen. Inouye. Hawaii

U.S. Sen. Kennedy, Mass,

U.S. Sen. McCarthy. Minn.

U.S. Sew Manstit4d. Mont.

U.S. Sen. Metcalt Mond.

U.S. Sen. Mondale, Minn.

U.S. Sen. Muskie, Maine

U.S. Sen. Nelson. Wisc.

U.S. Sen. Ribicoll. Conn.

U.S. Sen. Tydings . Md.

U.S. Sen Young, Ohio

U.S. Sen.Yarborough. Texas

have a reasonable way to end the war next year,

3 Lawful,
orderly steps you can

take to end the
war next year.
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Barney's
is looking for

a stewardess who's
afraid of heights.

ei 4
4;111

ce

I kretl of mil , Ne, ing
/ .d helping men at 30.000 feet?

by not smide..rve and
help men on the ground floor or
WIams>, rims ntern:ond House ,

7:gniri!=th r

Barney's
is looking for

a tree surgeon.

I

?..,i'ittrerrit.?r I
m.kihouw ;

Stan Sepiember

Barney's
is looking for

a barber.

Barney's
is looking for
a gardener.

Help ma. new nothing
establishment beautiful

S./1h September

Barney's
is looking for
a tour guide.

4.1117.11.:ve::
lth Ave. & 17th St.

Show groups Harney,

"wandniZmermntreirse'

Stan September 30.

Barney's
is looking for

an espresso waiter.

I o opent e espresso machine.cod(rood pay.
Mein coffee breaks
Stan September WO
7th Ave, 17th St.

187



188
ART DIRECTOR: Mike Randall
DESIGNER: Randall/Johnston
ARTISTS: Hy Roth, Ron Rae
PHOTOGRAPHER: Chuck Smith
COPYWRITER: James R. Johnston
AGENCY: Earle Ludgin & Co.
CLIENT: Barton/Canadian Mist

189
ART DIRECTOR: Dick Pantano
DESIGNER: Stavros Cosmopulos
ARTISTS: Henry Lind, George Guzzi
COPYWRITERS: Jay Hill, Judy Gidge, Scott Miller
AGENCY: Hill, Holliday, Connors,
Cosmopulos, Inc.
CLIENT: Rodco, Inc.

IT'S THE WHISKY
SCROOGE WOULD GIVE.
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sohoirrimomin*

CANADIAN MIST.
THE FLAVOR IS IMPORTED.

THE PRICE IS DOMESTIC.

r..hor th<, .

nanvei dnalt. Bourbon 641a hefty &rot
and ihe price waer Men alciigntme

SnAdt
flavor.Thepnc

wae An.Mha
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agh we 10H you know 'van,
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do,11.1k. See, wc digit ond 66.1

Cava.. Mann Canada I. we
lodie et Irene.Whirira.e nu, In.nnAk'hIch
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CANADIAN MIST

CANADIAN MIST.
VOTED MOST LIKELY
TO SUCCEED IN ITS

CLASS.

e7,1 tc  eLttroda=nod. airti
Cm.1.10 Alma -atir 4.16 te..

n
....yd. *I,  e
CANIADIAtil 111151

CANADIAN MIST.
YOU DON'T HAVE TO

LEARN TO LIKE IT.

MIS

CANADIAN MIST.
WE PRICED OURSELF

INTO THE MARKET.
America is still the land of opportunity.
Especially for a good tasting

Canadian. And imported
Canadian Mist proved
to be no exception.
Canadian Mist is as
smooth and light -
bodied as any whisky
that ever crossed the
border.The difference
is we distill and blend

Canadian Mist in Canada but we bottle it here.This
saves us tax money. Which saves you money.
Usually about two dollars a bottle.
Americans know a good bargain when
they taste it. So now, Canadian Mist is
rapidly becoming one of America's all time favorites. We

think it's because of our fine, imported flavor. But
we can't argue we owe something to our sensible
price. But any way you look at it, it's a small price
to pay for such a tasty success.

CANADIAN MSC
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Kiddie cat.

Arctic Cat Snowmobiles

Arctic CatCat Snowmobiles

Our cat is always
being chased b dogs.

Arctic Cat Snowinobilm -411640,

You should have your
cat fixed.

The cat:
man' 'best friend.

Arctic Cat Snowmobiles Maw"

Arctic Cat Snowmobiles

The cat has 9 lives.
As,A;0

Arta is Cat Sno, mobiles 41:144

Let the cat out

Arctic Cat Snowmobiles 41164411

The different breeds
of cat.

The Lynx is tar the loner Lrgnter
and loweripr ced for the single
rider hi, slit a very tough cat
And it has standard Amite Cal
salary features Ike twin -beam
headlights dual taillights. safety
reflectors vd apsround bumper
and forward mounted engine

The Puma evolved from one Of the
Met sucCessfut racing machines
in history. Now as an all purpose
snowmobile with a shorter tighter
chassis, new gearing. hack length
and track angle salasta.tat tat
maximum traction, new hood
design. and new rider and control
placement The Puma will outper-
form any machine on skis.

TM Panther is the family cat.
Rugged powerful, but smooth end
stead, on our torsion spring7slide
rail suspension SySter You
choose from a variety Al Arctic
Cat competition -tested engines.

The EXT was bred fOr racing. wan
winning features hke highor
handlebars and a special rider
position, racing shocks, collision
protected gas tank. and Arctic
Cars famous lightweight all.
riveted aluminum chassis.
The different breeds of cal For

a different breed of sportsman.

Arctic Cat Snowmobiles
MA/it N
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190 GOLD MEDAL AWARD
ART DIRECTOR/DESIGNER: Lee Epstein
PHOTOGRAPHERS: Dave Langley, Henry
Sandbank
COPYWRITER: Hal Silverman
AGENCY: Doyle Dane Bernbach, Inc.
CLIENT: Mobil

191
ART DIRECTOR: Thierry Da Rold
PHOTOGRAPHERS: Irene Stern, News Photos
COPYWRITERS: Dick Lord, Charles Feldman
AGENCY: Lord Geller, Federico & Partners, Inc.
CLIENT: United Jewish Appeal

How is the driver of the first car
going to kill the driver of the second car?

Mobil

He increased his
chances of dying

by 500%.

Are you going to your folks for Christmas?
Or are they coming to you?

Drive carefully We wont you to live.

Mobil

Another American is about to die
for his rights.

190



NEWSPAPER ADS, CAMPAIGNS 139

-3=k1IEEPE
-__ -

i

I'11411,z, so-
an pa Wall

It D DPI OMNI
mon 111 Ulm
TM eN1 Vial

. 'D.;MS742.,::

7t -ii irns -nun
,'

tAllii
$.4,,, 6i. .1111;;,j..:, ::"!

?,.

..: -4:,.

..-- ..6

.3.........
MI MIMI Iltilf
1. no van

alr
.11111.1 WM awn

...

Alli sni \
i r
IiiV

1

:

1

erackmyikokucow amt.

Israel I. mergeoo
United.lewish Appeal of GreaterNewYotit

L

FrynrX( fir

na,1.1, 1.11 ppeal of Greater \yrr1.11.
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net.'

\...,,,,;;;;

How would you like to help your children with this kind ot hammock?

React and Ylludder I, AM take y 1,4 of Para, a, Cal< kit than Who soma
Dr s e, a dm, m inwam aratitriArl M,, I wa ,1 Ark to do ' !wad's imoury, are orel. to the breaking pane

dux of kelek Thitrst Icomn they tD,o to learn ,,, all academic Her rook cannot heip ta, nicer our traditional rap...41,ms
Iowan w,11 he in Cr,Y his, unhapIMS rhO cr lw.d as,rt to the annaltrant,

Vet in %pave all dangers MY( than '1St iy one ramon. try pi mom American Jews Aspond
.1 find a Isom rn lwad hr year -homely, lawlyk inany with mwh an open heart each year to the Crated lavish Appeal

par neva Is, and a nay Nampa, 'Dm 11,1%

United Jewish Appeal of Gruter Nralliat Israel Emergent, Fund &General Campaign

:7ZZT`Z.

IfiltRi 1-mwrgeno Fir l c.:.( 'wend( anqraign
UnitedJewitth Appeal ciGtooterNewlork

_ .

If you "add mond 14 hrrtrrcrrr 1.4c1 .e yonilWit lriettrtiafl you tor money.

Something nnlychey able happens ro om whop
you tui a, Israel

First. you're in the land ol the Orbit
Mem when you look around and rot what lha

people have done woh the land. Y011 on almost
touch the prak in the wr,

Whereonyx was wand is now an orchard What
once oma hole in the grows, rs now a seta.. Where
once a saw, heat -a rot farm. Where ioWkr-
nu,rafleeaoa. Where I enty- now kindergartens.
Where hopelewnew.- hope, made pow.* by grim
to DIA.

odd mom imp, otant ofall-home DOMe or
hund 'wry,. thousands ol invougrants twought there
by U. A and for tons ci chousindy more the are
expected this yet never have to tat Off
any MOM

end all thr in spite ,yf not attacks. why,.
tag, And tar mum

It hard to believe what you Yee_ You will
scoff:it peopk who don't heloeve ci naraelm

We will never have 10 ayk you trivia
"kw witr goe MOM

Such mom'

Israel Einergeno Fund& ( ieneral ampaign
United Jewish Aiveal of Greater Newlbit

a:ggi
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192 DISTINCTIVE MERIT AWARD
ART DIRECTOR/DESIGNER: David Falcon
PHOTOGRAPHER: Lock Huey
COPYWRITER: Martin Rubin
AGENCY: Hicks & Greist
CLIENT: Donahue for Governor Committee

193
ART DIRECTOR/DESIGNER/ARTIST: Burton
Blum
COPYWRITER: John Ferrell
AGENCY: Young & Rubicam, Inc.
CLIENT: Rheingold Breweries- Gablinger Beer
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{k,HIIT CO BEER Lages AND 014.00E HATERS
HPNE IN commow 2

\I-)4

L.

Nor PIM ncl' rit/Ara:

4r6r
clq cNoRiE5 IN fAci-N2oz.G4NOR ecs-rz.E.v3/115
THAN OUR REciviR

TEXAS BEER LOVERS, 1 CALORIE 07-ER.51

AT LA5T WE faND YOU
WERE SEND/N6 GABL1N6ERS SEER,

99 CAoR 45 A, EAM20, <A, OR [VILE 1.,,03,714x oueRaakegfEAS
mem., sitorn ar, /4.

WHAT Do gEiR LOVERS AND CAWRIf HATERS

NAVE IN COMMON?

GFlBLIAIGER'S°8fEk

Og CALORIES IA; EACH I2CE CAMCe Borrzi
1/3 Las

THAN OUR REGRAR gaRs arEmiccR TWRAPEulic
/..sr NOTw

WHAT Do BEER zoVERS AND CALORIE 1/47E.P5

HAVE /11 CCMMON2

99 CALORIES IN LAC/412CP og gortzE13L5.5-
7-NAN Re001.0 5Eas

Wor Do BEER EOUER5 A.VD cactorE hoaes
HAVE LU COMMON?

CALORIES IN EACH acocANOR Boraz://3LEss
VAN OUR REE,txAR

TEXAS BEER LOVERS! CALORIE HATERS/
AT LAST WE fa/ND vOU.

WERE SENDING 6/WINGERS BEER.

eft
99 C41012 IN MC, OR ALE. 93,5 REWIAR SEE&
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194
ART DIRECTOR: Barry Trengove
DESIGNER: Ken Parlatore
COPYWRITERS: Morag McEwan, Barry
Trengove, Ken Parlatore, Joel Margulies
AGENCY: Hecht, Vidmer, Inc.
CLIENT: 11 North Dean St.
(Narcotics & Drug Abuse Center)

195 DISTINCTIVE MERIT AWARD
ART DIRECTORS: Bill Berenter, Arnie Arlow
PHOTOGRAPHERS: Steve Carr, Phil Marco
COPYWRITERS: Steve Herz, Dick Tarlow
AGENCY: Martin Landey Arlow Advt.
CLIENT: Hills Supermarket

Parents should
be out there pushing

11 North Dean

*LT

Rd&

Nextlinte llsiannill
theydon't u

you tell them to
watch your language.

II North Dean.

Parents.
You know about drugs,

right? Wrong.
'ibu probably know less

than your kid does.

- =

II North an

Showyour kid
how smart you are.

Shut up and listen.

11 North Dean

Too many kids today
are turning on their parents.

UNcydiDean

Your may betaking
akidtrip thisfal.

Shouldn youfmdout
he is

't
n't taking you&nil

moan.

To the 6,472 parents
who failed to attend
the last PTA meeting...

We sorry you felt
your kids itsot isath it.

11 North Dean

Drugs are not
the problem.

mftas spofturoft aft, MOM
ft. and mare oeoft are hftnitamsftonft ft.. so.
pos sts s h.s.

opt.. one Ima aft..
Ifth aft. Nol in. *lion an  M.o. symptom

aftliftftlmi. oft, Ift most serious...WM.4m
often lad.

orMonly younft pow..
47

'

n]s
+

4.404 'rem the
rase ft So Monett, Pos motwoos

7":1:=2p.==onis be Mune m

must under.. fts Props ft
aft mese Mft..1 them nft weft going to prevent  goner..
al people deporftnt on drugs because of the mnoran.S4 aft
apathy that...

Immes.'"..can so:rirac..sloseld'on*""'Tafte at .""'l North'"*Den7
Mom we have 24 ham iftphfte servos counsel, oftft
Me n house aft  hospital rftrral pagrsm hopopptarra

reMPftalmn. oftsting outftwol psystofto sorbs
We se estatOsh. a ohm. program mod. oft Mr

Pm.. through Musa... and comnuftaft. waft..
Inlarrnalon masiahke parenh rho we Mow."

Mk.. at our ollm ws now 0 isiutisee
ft.tosi action and entarsersen.

it.shara 0111 who s to....chontrosh OS toll how MOft.. 'Whose soft laftes who ft arsieft...
help.. hes cloftem on a Sol roan .4.4144.11aPpft ftw.PM. oft In Moog.. Mutate soft.*

TM moots, ol II North Doan a. vans.] hoe
m reftS lust mak... .1 on Ift c, sower one vanousr. denalfts

ftreveryO144.0 Mat local merchants have promft
..n.th supplos ft our center thaugh .n..a mare

Aft. Yak fterimng alIenol,ft
Inftrol .n a, arhestmns carnholtn NM TIM I,Ward
M Spas.. oho" ft earn il Bogor cor
4.1

ftglefted. lort Shaw* saw Ps slom ft.  Stsftimity
arouse.. le sew . mu*.

mum. soft on mdto ift drug problem. /MI the
Pereftmon ol ornmuft nosmou Ifto Mom
to pa II WPM lftan II North Oftn Engle*. N
569 CO22.567 WOO

North Dean
Whoreparfts and Ift as ...Oft, Call Sft 0022
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Size, hins. big and
still tend&

akin the lutem 0..r 

Lobster,
explained.

11., kr... eu tell Ow cbtimme tm...wermatendet. cella ...he Klegter n.,,....mulgThaisrly mght when clic
lottagn oultaprolatinuctletiv.uvlobrinnets.11mccowrcrukr

kn. .t rir. tad lung. down when yvki podi 4.11.1 VV1411.44..et,...., Nowt pot....1s.oust;..naltuvs

i3tt 14..11.,11.youltno. her tome itlfte thc mew vans roger had and nu, flevatmtSnin. mtghrt
lobttn lkall(flei,

allm141.46Ctil rim, 1-3,malairm *Rvii the lifte
atm is' COirot,il it important ?

htuith paw. Nontion.... turas rt,,11.1 y.ku
t Them gat; at ratidult brown le.c kbitnake ort caly,ht

,111.2..w..1..tur thy unie /lung 1.,tglhaltrmla archer oftillorr Both an .ryally ptod Otod .tar eascr pes.

mlor doe.mie morn one, 41,41iitoi
Bui Int

What make. a lobnter a lobiaer? term. culls ub Inen.ret. at 011111111t .1 the

yew has the. usode tod
cora.

Alive or deed?

Are VMS afraid .oplo..thimi in the pin?

man htlund thx.otanict
ta.vt......(you e wpm.. t want

. lx.11,11tanAl dean tht Iv/malt°.

ower Itrat when kf Ira °Kix, And rho, mut taltel, .11f ontution.
who thelarse lob." ti.mt. you imam

ridi,kiwign &char And
.11,41t.., t get pewhed wiwre,gp, ...ntonnstrrry M1n.isuse on kixtcr

^.^.1
-,..4.6cre to nue h... co

Ali.° tit dr ad. hoe, do you k non for sure' ,,1 <Ink a.en,
wzdar,nrtn thr Fest

way mem.
Al kw anych,...,

m,t). vault to/nu...16.r
r.telt s. ntel wirm yKulo otW.tfwader.

Iri.wief.1,ours,ral ter 1,..ux rum.
tell ryu ehe esta.

Shrimp,
explained.

195

Gefilte Fish,
explained.

Meat labeling,
explained.

The barbecue,
explained.

Sirloin,
explained.



196 DISTINCTIVE MERIT AWARD
ART DIRECTOR: Walt Lecat
DESIGNERS: Jim Black, Fred Kurth, Hank Parker
ARTISTS: Mabey Trousdell, Arnold Varga
PHOTOGRAPHER: Peter Sagara
COPYWRITERS: Joe DeVivo, Rob Nolan,
Mark Sickman
AGENCY: Leo Burnett Co.
CLIENT: Commonwealth Edison Co.

197
ART DIRECTORS: David Kennedy, John Koelle
COPYWRITER: Bruce Bendinger
AGENCY: Niefeld, Paley & Kuhn, Inc.
CLIENT: Chicago Transit Authority

Every 36 minutes,
every working day of 1970,
someone will build
an electrically -heated
home or apartment
in Northern Illinois.

Anonill=r

The bright new ideas
are Electric. IN**

Pretend you are a wet shirt.
How would you prefer to be dried?

Electrically heated apartments
are for do-it-yourselfers.

The bright new ideas
are Electric.

Electric Dryers.
They still cost up to

S40 less.
tonomreal. FAliaon Cornpuns

4,

Her Electric Range

444

Bon Appetit. at

Q. How do you compare Electric heating
as far as cleanliness is concerned?

A. Oh, it so much cleaner.
There is no compuison.

r

Electric Heat
about $200 a year

196



NEWSPAPER ADS, CAMPAIGNS '145

ATRE GROWS IN
E

ra, Tomr.or

I bon

=rm.*
rrom.nruo. qui ,n

Htless, puipm
let et *tom*

mprve.113v. wrnav
e.g. mu 1,NA lenro

UNFARE.
SW1, itholhat

to rick, the CIA_
And hard as as, try to

inglain or apologime bt of
want listen.
melt will be ma more

indimtkatst"The Stat."
is out to get the little msn.

'lb some it will be tla last
straw They'll tap riding

And to sane it MB he one
ware strain on an alreadytwer
stretched budget.Wil.we &at
like it ale betterthan youth

But if we dont like it and
Furinfil like it, why raise
the fities?A good quesbon.

Tithe first platatheCTA
is n,gitimdto meet eigieores
bun intairne.V.Vre nut %a-
rmed to make Mkt
tut were AlppONed
Yarn tansy either

St' 'mild, manses aneup
A new wait agrearshtwahour
drivers is the Largest palt Jam.
trolly incusamerloperatiag meta

Third, rkkatsbip has de -
dined. If utieuf(ITA facilities
lad inabasedpiaartkatittly
to our extatows, we anutInt be
taentring ma defrit.flut it
didn't and ort

In .r nutshell, that's airy the

fang istta OdJLat leaat transkss
are still a mask.

What canyon rk, about the
fare increwsg.l-Sevahl things

BGrit yuur teeth and put
up with d. Just likeyouput
with the increasedowterevery.
thingebie these days low in
surance,parking ratekrabbares,
and newthrpriawfresamplel

2/ Ride the ClAasoften m
possible.ln the long run,the
mureyou use itthe
it willcost

lisrek th ryartThe
CTAtiperatto

and
limitat ions of existing statutes.
Kb must find other somas] of
ineanusu Srs subeiclieoWe
wil I pop*, a prograrn,hut we
will need vour support. Franldy
we cant dolt wahout pa.

Certainly there ahuuld be
better- ways it a public service to
increase ham, than by gamin.
erealins that put tbehetwiest
bUldell OP thaw lea -tablet° plat

Onmitsze,wele tarry Piave
rananher this as the new farrago
into effect at 1 a. ntthisThursday

And nand ibex in busi-
ness to serkeyun.

Vsk, havetohe Irk a cinch sofre
not in it for the matey

CHICAGO
TRANSIT

AUTHORITY

TAKE A BUS TO LUNCH
THIS WEEK.
Whether it's downtown or

Old Town, east or west, we'll
be happy to accommodate you.

Just sit back and pat your
ha_r into place one more time.
Or powder your nose.

And then when you get to
where you're going, you'll be
even happier you took the bus.

You won't have
to park it. Or give
it a tip.

With all the
mtmey you'll save.
maybe you mn
order the scuab.
Instead of tie tuna
fist salad.

A message from Chicago's
largest restaurant delivery
service.
The Chicago Transit Authority

11E6=1

ALL THOSE
NOT IN FAVOR OF A FARE INCREASE,

YELL AND SCREAM!
The CTA needs your help.
By law, we're supposed

to operate on a pay as you go
basis.

And the way it looks
right now, with the way our
costs are going, we're going
to be forced to raise the
fares again.

By law.

Because we're the only
major metropolitan transit
system without a subsidy for
daily operations.

The only one.

So we're trying to get a
subsidy for the CTA. And
that's why we need your
help.

The way we look at it,
our job is to provide quality
public transportation at a
reasonable price.

And we don't think 50g
or 60¢ is a reasonable price.

If you don't think so
either, fill out this coupon.

And we'll make sure
the people who count know
how you feel.

Thank you.

n YELL [ -SCREAM
I'm In favor of mbard, far the ma

1

CHICAGO TRANSIT AUTHORITY
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198 DISTINCTIVE MERIT AWARD
ART DIRECTOR: Stavros Cosmopulos
DESIGNER: Dick Pantano
ARTIST: Jim Sinatra
COPYWRITER: Jay Hill
AGENCY: Hill, Holliday, Connors, Cosmopulos, Inc.
CLIENT: State of Maine

199
ART DIRECTOR/DESIGNER: Les Johnson
COPYWRITER: Veronica Howard
AGENCY: Batten, Barton, Durstine, and Osborn
CLIENT: The Boston Globe

200 DISTINCTIVE MERIT AWARD
ART DIRECTOR/DESIGNER/COPYWRITER:
Joseph R. Palsa
AGENCY: Joseph R. Palsa & Associates
CLIENT: WKYC Radio/National Broadcasting
Company

201
ART DIRECTOR/DESIGNER: Ted Shaine
ARTIST: A Good Studio
COPYWRITER: Tom Yobbagy
AGENCY: Doyle Dane Bernbach, Inc.
CLIENT: Volkswagen of America

The Great State of Maine.

198
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This is The Globe's new
easy-to -read type.

Easy to read, isrit it?
IM1110.011111111111111111111.111111111111111

'TTTT2T-
199

Hear,Hear,Herp,
200

Is the economy trying to tell you something?
1 1

201



202
ART DIRECTOR/DESIGNER/ARTIST: Forrest
Sigwart
PHOTOGRAPHER: Gerald Trafficanda
COPYWRITER: Ken Bernsohn
AGENCY: Botsford Ketchum Inc.
CLIENT: L.A. Chamber of Commerce

203
ART DIRECTOR/DESIGNER/ARTIST: Forrest
Sigwart
PHOTOGRAPHER: Gerald Trafficanda
COPYWRITER: Ken Bernsohn
AGENCY: Botsford Ketchum Inc.
CLIENT: L.A. Chamber of Commerce

204
ART DIRECTOR/DESIGNER: Michael Kosewicz
PHOTOGRAPHER: John Bilecky
COPYWRITER: Geoffrey Charlton-Perrin
AGENCY: Ketchum, MacLeod & Grove
CLIENT: Pittsburgh Brewing Company

205
ART DIRECTOR/DESIGNER/ARTIST: Forrest
Sigwart
PHOTOGRAPHER: Gerald Trafficanda
COPYWRITER: Ken Bernsohn
AGENCY: Botsford Ketchum Inc.
CLIENT: L.A. Chamber of Commerce

206
ART DIRECTOR/DESIGNER
ARTIST/COPYWRITER: Bob Matsumoto
PHOTOGRAPHER: Carl Furuta
AGENCY: Doyle Dane Bernbach, Inc. (L.A.)
CLIENT: Volkswagen of America

Shoplifters get matching bracelets.
202

R
LOS ANGELES 11-10-70

BK BOB 451

Shoplifters get free portraits.
203



POSTERS 149

Love us, don't leave us.

204

484 P.C. (Shoplift)
y 00,E

Shoplifters get free
205

tied prints.

Mini. Midi. Maxi.
206



207
ART DIRECTOR/DESIGNER: Bob Matsumoto
PHOTOGRAPHER: Bernard Gardner
COPYWRITER: Mike Wasser
AGENCY: Doyle Dane Bernbach, Inc. (L A )
CLIENT: American Airlines

208
ART DIRECTOR: Don Battershall
DESIGNER: Si Lam
PHOTOGRAPHER: Jerry Czember
COPYWRITER: Janet Boden
AGENCY: Doyle Dane Bernbach, Inc (L.A.)
CLIENT: Southern California Gas Co

209
ART DIRECTOR/DESIGNER: Bob Kuperman
PHOTOGRAPHER: Gary Winogrand
COPYWRITER: Larry Levenson
AGENCY: Doyle Dane Bernbach, Inc.
CLIENT: El Al Airlines

210 GOLD MEDAL AWARD
ART DIRECTOR/DESIGNER
PHOTOGRAPHER/CLIENT: Bill Stettner

207

Make a person to person call.

American Airlines

No waiting.
208
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Reach
the Promised Land.

5360:The Airline of Israel el

209

210



211
ART DIRECTOR/DESIGNER: Mel Platt
COPYWRITER: Larry Plapler
AGENCY: Leonard Sacks Adv.
CLIENT: Salton Inc.

212 DISTINCTIVE MERIT AWARD
ART DIRECTOR: Howard Title
PHOTOGRAPHER: Dick Frank
COPYWRITER: Peter Lubalin
CLIENT: Ronzoni Macaroni Co.

213
ART DIRECTOR/DESIGNER/COPYWRITER:
Mel Stabin
PHOTOGRAPHER: Donato Leo
AGENCY: Rumrill-Hoyt, Inc.
CLIENT: Pharmacraft Division of
Penwalt Corp.

214
ART DIRECTOR/DESIGNER: Bob Cox
PHOTOGRAPHER: Phil Marco
COPYWRITER: Tony Weir
AGENCY: Ogilvy Mather Inc.
CLIENT: Phoenix House

215
ART DIRECTOR/DESIGNER: Bob Giraldi
PHOTOGRAPHER: Steve Horn
COPYWRITER: Sara Bragin
AGENCY: Della Femina, Travisano & Partners
CLIENT: National Hemophilia Foundation

Ifyou depend on the LIAR.
to get home in time for dinner:

A Salton Hotray keeps food
hot and fresh for hours.

211

The government makes you say"Flavored with Meat"
when you don't put in enough meat to say"Mear

The government has a rule.
It says that if you put less than
meat in your sauce. you have to

say -flanwed with meat -on your
laid See our competitor\

We Konzonis have a rule 1,s,

111111111/61111.111111111110.110111111VM

It says that even isn't enough
meat for an authentic, Italian meat
sauce. Si, we put in at last twice
that amount.

Because we put in so much meat
-all loan ground beef-we must
have a governinent inspector at our
factory at all limes. And we must
include the'govemment inspec-
ted- stamp on our label.

(The other sauce doesn't have
the inspector or stamp. It doesn't
have enough meat to manure them.

Ronzont
SPAGHETTI SAUCE

moo

Now, you might think that to pay tOr all
tin, meat, we have to charge more, or else
skimp On other ingredients. But we don't.

In fact, we put in better ingredients.
If you olmpare labels, you'll notice that

we thicken our sauce with tomatoes. Not
o`m syrup. And we use enlY imported Ow,
al Never vegetable oil.

We just don't make as good a profit as
ampctitor.

But he doesn't make as good a sauce as
Ronmni.

14Ragrildit

212
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THE TORTURE UMBER
Your shoes
Your feet are trapped in them

about 1042 hours every day
The temperature of the shoes

you're standing in right now nay bat
over 1007. Use cooling, soothing

/Wiest, Desenex for prompt relief
That's what youvragot' of hot, tortured feet.

213

HOW TO TELL IF YOUR
DAUG DRUGS

um vas A glatay. a ide-eyed
mare atm

with
more than a nu nd on:-

oat:vied te abut feend. It.
she's sniffing glue. popping amphetamine.,
or taking LSD. Deamv eyelids and
heart hag c2n ropn mt,rc than lack of
sleep. Thetireuaed by barbiturates.
marnuarta and hashish. Add dilation
xast. Icanng and you have the classic
t..inpoints or heroin addiction.

n um A runny WU and a case
conman...ntffiing may mean a cold. It
al,. mean vtmeihing far arc invidious
-a toll-hhten case of heroin addiction.

 an Boman of a change in
chid'. uteech. Amphetamines tend to
make her talk nos fast.
and hertun ohm the spennh and slur her;
u-ord... lialluetnogenies make people
talk inGtherendy. Marijuana and haahi
calm gidditie, csaussiee manna.

1110161,116 Tbe dictates of fa
nu. ktul to a slim figure. So do the
dktates of drug,. Barbiturates and
amphetamines kill the appetite nti artier
how strongly the body cries out foakagd
hut I ttt.sl cm ratio .hill.

atamonto mamma Thla hiller
drug. no muatter hou taken. eausest
h.lung ...non. Watch for small lahy
rod noon, on the arms and legs. 'fluty
t attad hs skin-popping.inneeng hi
lust belt,. the Nurtace of the sic to

Look for the needle n
,otiapsr d arms :a flak ugly bloc
Inheres healthy blue rein urea'
I

drreetlt itt. vein tn ars.
he) nave
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There are 2 kinds of hemophiliacs.
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216
ART DIRECTOR/DESIGNER/ARTIST: Kurt
Haiman
COPYWRITERS: Ruth Scott, Kurt Haiman
AGENCY: Grey Advertising Inc.
CLIENT: Gordon's Dry Gin Co., Ltd.

217
ART DIRECTOR/DESIGNER: Harvey Gabor
PHOTOGRAPHERS: Guy Pastore, David
Hamilton
COPYWRITER: Pacy Markman
AGENCY: McCann-Erickson, Inc.
CLIENT: New York Racing Association

218
ART DIRECTOR/DESIGNER/ARTIST: Ron
Becker
COPYWRITER: Helen Miller
AGENCY: Doyle Dane Bernbach, Inc.
CLIENT: Burlington

219
ART DIRECTOR: Edward Seymore
DESIGNER: Wespac Visual Comm., Inc.
PHOTOGRAPHER/COPYWRITER': Harry Pesin
AGENCY: Pesin, Sydney & Bernard Adv.
CLIENT: Wespac Visual Comm., Inc.

220 DISTINCTIVE MERIT AWARD
ART DIRECTOR/DESIGNER/COPYWRITER:
Peter Good
PHOTOGRAPHER: Bill Ratcliffe
AGENCY: Davis -Delaney -Arrow Inc.
CLIENT: American Education Publications

221
ART DIRECTOR/DESIGNER: Bob Kasper
PHOTOGRAPHER: Sheehan
COPYWRITER: Ken Henderson
AGENCY: Batten, Barton, Durstine and Osborn
CLIENT: U.N.I.C.E.F.
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Which is the fastest animal in the world?

217

GO THROUGH
THE MILL.

The Mill al Burlington Home.

Avenue of the Americas at 54th Street.

Open 10 AM. to 7 PM.

'first lay through Satunlay.
les free.
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219

This offermay expire
at any moment.

Give to UNICEF Nigerian Relief today. 120 Boylston St_ Boston 02116.v

221
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222
ART DIRECTOR/DESIGNER: Bob Kasper
PHOTOGRAPHER: Jerry Friedman
COPYWRITER: Ken Henderson
AGENCY: Batten, Barton, Durstine and Osborn
CLIENT: U.N.I.C.E.F.

223
ART DIRECTOR/DESIGNER: Dick Lisiten
PHOTOGRAPHER: Color Design Studio
COPYWRITER: Alan Joseph
AGENCY: Grey Advertising Inc.
CLIENT: MGM

224
ART DIRECTOR/DESIGNER/ARTIST: Kurt
Haiman
COPYWRITERS: Ruth Scott, Kurt Haiman
AGENCY: Grey Advertising Inc.
CLIENT: Gordon's Dry Gin Co., Ltd.

225
ART DIRECTOR/ARTIST: Dick Pantano
DESIGNER: Stavros Cosmopulos
COPYWRITERS: Scott Miller, Jay Hill
AGENCY: Hill, Holliday, Connors,
Cosmopulos, Inc.
CLIENT: Charlies Saloon

226
ART DIRECTOR: Donald Egensteiner
PHOTOGRAPHER: Denton Tillman
COPYWRITER: Michael Becker
AGENCY/CLIENT: Young & Rubicam, Inc.

227
ART DIRECTOR: Donald Egensteiner
PHOTOGRAPHER: Denton Tillman
COPYWRITER: Michael Becker
AGENCY/CLIENT: Young & Rubicam, Inc.

This Halloween
have your kids collect something

besides a stomach ache.

TNICEF I 7.allween Mind r)rive: Cal I I 79.33.

222
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224

Beer
before Mass.

225

It's a good thing we don't have to drink
the Hudson River.

April 22 is Earth Day. The beginning of the end of pollution.
226

There are more rats inNewYork
than people.

April 22 is Earth Day. The beginning of the end of pollution.
227



228
ART DIRECTOR: Donald Egensteiner
PHOTOGRAPHER: Denton Tillman
COPYWRITER: Michael Becker
AGENCY/CLIENT: Young & Rubicam, Inc.

229
ART DIRECTOR: Sam Scali
PHOTOGRAPHER: Tony Petrucelli
COPYWRITER: Tom Thomas
AGENCY: Scali, McCabe, Sloves, Inc.
CLIENT: Village Voice

230
ART DIRECTOR/DESIGNER/ARTIST: Arthur
Boden
CLIENT: Barney Weinger Gallery

231
ART DIRECTOR/PHOTOGRAPHER: Gene
Garlanda
DESIGNER: Richard Gregory
COPYWRITER: Murray H. Salit
AGENCY: Salit & Garlanda Inc.
CLIENT: Kate Greenaway Industries

232
ART DIRECTOR: Bill Barnes
DESIGNER: Wayne Leigh
PHOTOGRAPHER: Bettman Archives
COPYWRITER: Tom Little
AGENCY: McDonald & Little
CLIENT: League of Women Voters

KEEP
AHEAD
OF THE
TIM

April 22 is Earth Day.
The beginning of the end
of pollution.

Faun to tio u. Som

Sora Ana st.,
1,st Jtrtv rho. 0.1-.1, 14, or

tho 11.01ror t tasks thu I Ituht
Ulm rl too Kul to am, Memt

Vora os. at. mut., 11. iak
Ir tom., t gA1-1,21,,,i1. r.
Itlaostsr 141Jo.11.1., run,: cub
s d,.r I man m.o.. Ntst It R

rt. --111.11,1011
en toot ns e ors tusk

troned ollar tor iltluntane 111c 1,111,
11011 N.41'1 err sot: V.111 h.
too. ICJ. !future, thy von, .Sist h
inhalc mom tban a pat k A .11, 4,1111,4J
,641.1

dIM,Atit huhu,. us hat. ourt.
ra,1111111.01r. OAR,

Y0111, a., atsosrhutu .1pshtti. r trathttle IN J.,.
1"Oxtkn,1lr.Jhr <J.

and ,Insks nits us,. dark out Suillialtt
.ot .e.tnult 1...ttne ot the

sal., atus
Its Iv. ..'11 prohibit 1st. ro

near a rm. Anti mat lx,..1
mcn nctst t Ilashricht a. lind Noll(

listru w.urttr ts
Isttarttras
Imre ng...um
1,1e, ssu tat, uha va ro Ju..

wjto tusna to WI owsulam
rtItimalia, q

Its imam. mot, rs ros tour o N 4,1
Maw,. ,,,,,, arc, MU'
murk< torslistIlutun

t'ur mass u atml.
4..11 KM

too ha,u. Jnrm thralls os,
S uStrutt a.n.asl maall molllut s

I rim ,su Nis urpote 1,4Wu.
111r ..e,1rITIruirk.C1

228

230

1.ii,.ast rust
.nu, Itato osl o,,v rt Nam A tux

duo, ittre ammo, Inut.stt
ittu o...,

has-, m trxht
Stow Mina' J1111

4.1,1c I rt.... sm... tiro mstil
to the Att..,

lb.
Apnl :2I.1....nh 1 ks,
l'hattin tt to, taturnanushim mak-

I Must It  antuk and 4.0111bolaing
111.V. ,,,Ingots1.
I rat, tom Al at fume fts a Inn

r tato. tr ..lush. Faun amu dn't do
0..sliVk al 1,001n. Jo or Ansval

IS, tn., xtil h Jilts v11 Mod,
I. NI, At vottowill hahu1d R. All

trot from ...r Sloss Jan. x. Itru,Strwt
lam m noon :lain

No "eat., tinnomtrartom
Isrum, lu4 thr %melds Ineara. showing
mall 1 roe thm st, antl .aals tr.

I A. \gstI 22.1i. kg.. st ',val. on
1.0111 Vern.

Stre, .11 ha, In, Imm
s hlt1 ,441tk, 1.4 ",,..114th3.1N atm,

1.111.41, u.44n."1...11..",
1.,4oull10 1.11 .and hely

Ion or ans, ,autto or mug am arum
.tars. o  .0 PO, 11.1,1M, I houlmis

/01, .111k111.1,1JklAi,
pa

S1t,1rl 4i,411-1 .11),
wash..J1la, tun

ot J I Jar,. tnsk

too rt. r or to rt.. ttsu on,
.r. at las 1 rollortiltOrrtal.U1soll

N.V. 11011

229



POSTERS 159

The Spring collections of Kate Greenaway, Dream Age, Knegitalte and Scuttlebutt spar -swear are now showing.1333 Broadway. Newlbrk 10018.

231

If you don't vote
Nov. 3 you may
create a problem
youll live with
611975.
League of
Women Voters.
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233
ART DIRECTOR/DESIGNER
COPYWRITER/CLIENT: Dick Lemmon
ARTIST: Charles Hughes
AGENCY: Rink Wells & Associates

234
ART DIRECTOR/DESIGNER/
PHOTOGRAPHER/CLIENT: John Paul Endress

235
ART DIRECTOR: John Massey
DESIGNER: Tomoko Miho
ARTIST: Herbert Bayer
AGENCY: Center for Advanced Research
in Design
CLIENT: Container Corporation of America

236
ART DIRECTOR: Richard B. Luden
ARTIST: Murray Tinkelman
CLIENT: Art Directors Club

233
You .n'1 SW 00.0 MM w.10 good execution
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234 235

Great Ideas of Westem Man New \iv* :Skatual Genic- No...era-J*5 10-.1anuary .3

Containd O. atin r Essocsnco win Tuesdae-Sndily
of America Fairtogh Clawson Lre Ilan -3 pm

2 Coluot3 s Circle Nieerkrk
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237 DISTINCTIVE MERIT AWARD
ART DIRECTOR: Donald Egensteiner
PHOTOGRAPHER: Denton Tillman
COPYWRITER: Michael Becker
AGENCY/CLIENT: Young & Rubicam, Inc.

238
ART DIRECTOR/DESIGNER: Allen Kay
COPYWRITERS: David Herzbrun, Adam Hanft
AGENCY: Tinker -Pritchard Wood
CLIENT: Friends of The Rockefeller Team

How long will this poster stay white?

April 22 is Earth Day. The beginning of the end of pollution.

150 decibels of noise is enough to
drive a man insane.
Midtown NewYork is77 and rising.

April 22 is Earth Day. The beginning of the end

If we all left our cars at home,
NewYork could have 50% more sun.

April 22 is Earth Day.
The beginning of the end of pollution.

237

You inhale more than a pack a day
even if you don't smoke.

i
April 22 is Earth Day. The beginning of the end of pollution.

It's a good thing we don't have to drink
the Hudson River.

- _

April 22 is Earth Day. The beginning of the end of pollution.

There are more rats in NewYork
than people.

April 22 is Earth Day. The beginning of the end of pollution.

Thanks for riding the bus.
That's one less car to worry about.

April 22 is Earth Day.
The beginning of the end of pollution.



POSTERS, CAMPAIGNS 163

Governor Rockefeller has increased the maximum
penalty for selling hard drugs to life imprisonment.

Vote for Rockefeller. Dope pushers won't.

Governor Rockefeller has seen to it that
every child in New York State can get a free
German measles shot.

It helps a lot more than it hurts.

Nearly half of New York State's budget
goes to the 3 R's.

Thanks to the 4th R: Rockefeller.

More New Yorkers hold New York State student Iodn,,
than there are people in the State of Wyoming.

Rockefeller. He's done a lot.

238

Governor Rockefeller set up the
Crime Compensation Board to give financial help
to innocent victims of violent crime.

Crime doesn't pay. But New York State does.

Governor Rockefeller has legalized off-track
betting in New York State.

It's a way our cities can raise money without
raising taxes.

Governor Rockefeller has helped create
one million new jobs in our state.

A lot of people have their jobs because he's
doing his.

Governor Rockefeller has 363 new sewage
treatment plants in the works.

Money that goes to waste doesn't go to waste.



239
ART DIRECTOR: Dick Lopez
COPYWRITERS: Charles Blustain, Joe Lapinski
AGENCY: Benton & Bowles, Inc.
CLIENT: Dana Perfume/Canoe

240
ART DIRECTOR/DESIGNER/ARTIST: Kurt
Haiman
COPYWRITERS: Ruth Scott, Kurt Haiman
AGENCY: Grey Advertising Inc.
CLIENT: Gordon's Dry Gin Co., Ltd.

If he's not worth Canoe, maybe mother was right.

There are two ways to keep him happy.
One is Canoe by Dana.

If you're wearing Canoe, who needs mistletoe ?

Canoe.Think of it as a high-performance additive.

Canoe After Shave: For the one face you can never forget.

239
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241
ART DIRECTOR: Ray Alban
PHOTOGRAPHER: Alan Dolgins
COPYWRITER: Tom Thomas
AGENCY: Scali, McCabe, Sloves, Inc.
CLIENT: Volvo, Inc.

THE ROADS
OF AMERICA ARE

. STREWN WITH
Nots BROKEN PROMISES.

t7.4 Fins t lunnand can u ere ahandemed lase year.
In Nem leak Cit, alone.

Thai isn't jar a local phenomenon. either.
People es-ervuhere are throwing up their hands
and a alkeng ass as from caret I ittering the road.
u it h thew, monuments to their Irtuaration.

Volvo offer, a simple tolution m the problem
Volt

It's built to In along time.
Ws. don't guarantee exactly how long, but we do

know that 4 out of every d.1 VOIVOS registered
here in the law eleven years are mill an the road.

(ht.
Not all OW.

FAT CARS
DIE YOUNG!
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.11 MI6..
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THE VOLVO MONEY- BACK GUARANTEE:

If after llyears,you're not
completely satisfied with your

Volvo, return it and get
some money back.

%We

THE VOLVO GUIDE TO
THE WORST VACATION SPOTS IN AMERICA.

Detroit has sentenced you to $100 a month.

For life.
la ar
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242 GOLD MEDAL AWARD
ART DIRECTOR/DESIGNER: Frederick L.
Robinson
ARTIST: Jackie Geyer
COPYWRITER: Nikki Lewy
AGENCY: Ketchum, MacLeod & Grove
CLIENT: Pittsburgh National Bank

243 DISTINCTIVE MERIT AWARD
ART DIRECTOR/DESIGNER: Allan Beaver
PHOTOGRAPHER: Cailor/Resnick
COPYWRITER: Richard DePasquale
AGENCY: DKG, Inc.
CLIENT: Remington

244
ART DIRECTOR: Bill Sweeny
DESIGNER: Mabey Trousdell, Inc.
ARTISTS: Gary Overacre, Janie Case
COPYWRITER: Joe Torre
AGENCY: Lawler, Ballard & Little
CLIENT: Lake Wildwood

V
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Take a good look at that
barbed wire disaster area
some morning.

Poor guy, in his day it was
the safety" razor or nothing.
And while it gave him a close
shove, it was also making
his beard tougher. Which of
course mode shaving tougher.

But all his suffering isn't
in vain, if you learn some-
thing from it.

Even if you've been shaving
6 or 7 years, it's not too lute
to break your beard in right.
Start shaving our way and
your beard will be just as
shaveable in 10 or 20 years
as it is today.

But as you've heard your
father say a thousand times,
electric shovers don't shave
tho' close.

That was until the
Remington Lektro Blade
shaver.

243

Its blades are honed to
such a fine edge, they have to
be replaced. Like the blades

a razor. (Suggested price for
replacement blades, $1.95.)

Thanks to this disposable
blade concept, the Remington
Lektro Blade. "shaver gives
you every bit as close a shave
as you get with a razor.

Without the discomfort of a
razor.

So get our electric shaver
before you end up with a face
like your father's.

Class dismissed

11Ntliv'e

istar 'te

--orrOr

Earth.
Air. Water. Fun.

4/a AU the hest of the
basics art
yours at

Lake Wilths.tod.
Picture your randy in
this clean envioument.

With fresh air lihering though rich forests of
tree% and *WI Powers. Freshened by the cool

water of lake and streams. Where the love songs
of birds and hrewes rep ace the thunder

of traffic and city noise Where your family
can hit in harmony with unspoiled nature.
1 his is Lake W ildwood -a new 1400.are

private lake community -use of the first of its
kind ht Georgia and taw of the finest in America.

For some Lake Wildwatd will he a
summer fun spot. For other, it will tea winter

retreat. Mint will enjoy a as a vacation
place for a weekend. a few weeks vs an entire

season. And for all swo share the
fascination. Lake Wildwissi will mean happy

days away from the palution and
preoure of the city.
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245
ART DIRECTOR/DESIGNER: Clark L. Robinson
PHOTOGRAPHER: Len Weiss
COPYWRITER: Jane Tomney
AGENCY: Robinson, Donino & West, Inc.
CLIENT: Medical World News

246
ART DIRECTOR/DESIGNER: Norman Tanen
PHOTOGRAPHER: Robert Freson
COPYWRITER: Camille Larghi
AGENCY: Doyle Dane Bernbach, Inc.
CLIENT: Jamaica Tourist Board

247
ART DIRECTOR: Hank Parker
DESIGNER/ARTIST: Mabey Trousdell, Inc.
AGENCY: Leo Burnett
CLIENT: Commonwealth Edison, Co.

The Eskimos
used to

freeze their
old people
to death.
We bury

ours alive.

245
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246

Pretend you are a wet shirt.
How would you prefer to be dried?

A

Electric Dryers.
They still cost up to $40 levs.

Hee Dower, are
mtvning bentadui

Anfl a W.P.M.-am=

Matkrel61...tts.
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248 DISTINCTIVE MERIT AWARD
ART DIRECTOR/DESIGNER/ARTIST Arnold
Varga
COPYWRITER: Alan C. Van Dine
CLIENT: John Wanamaker

249
ART DIRECTOR/DESIGNER: Wesley Michel
PHOTOGRAPHER: Peter Samerjan
COPYWRITER: Peter Gridley
AGENCY: Ketchum MacLeod & Grove
CLIENT: ACF Industries

250
ART DIRECTOR/DESIGNER: Raymond Nyquist
PHOTOGRAPHER: Bart Harris
COPYWRITER: Norman J. Kantor
AGENCY: Edward H. Weiss & Company
CLIENT: GATX
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tetoringhitmel- boanngiwiih
emi in this city and age ion
ran attn. the fotenmis' own
Mart.

Bu'we,t 3ATX, have
t Xtkr 11191B WY(' Wee you
t lease wirier& cart from us,
Lagged.

Tha.. ray, you won't be
/sealed by lowing all of
y-ur money _leo up in owning

uipmet.
Whist TA ease Iron? us,

-ml" mislays ready anytime
Lnew bona.* opportimity
*nes Jaw

You won't lave to tase
on the ,..pesse if maintenance
Lad repair bills when your

re need se -owing.

When anything goes
wrong mitt them, we'll
straighten things out
immediately.

iou won't have to fans
the publem of selling the
equipment when you're
thlgingli with it,

slitten your lease runs out,
your responsibility runs out
with it. So on you develop new
pnxhiets, you can lease new
equivrient to move them.

And you won't be in the
dark Amu: mileage allowances
and as rer.ords any longer,

Wo make a fetish of
aconite bookkeeping.

So if -cure one of those
wretched souls who are still
buying tank cars instead of
leasing them, call General
American Transportation
Corporation, fast.

Why prolong the agony?
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251
ART DIRECTOR: Doug Morral
DESIGNER/ARTIST: Mabey Trousdell
AGENCY: Young & Rubicam, Inc.
CLIENT: Pullman Standard

252
ART DIRECTOR/DESIGNER/ARTIST: Arnold
Varga
COPYWRITER: Alan C. Van Dine
CLIENT: John Wanamaker

253
ART DIRECTOR/DESIGNER: Marvin Lefkowitz
PHOTOGRAPHER: Henry Sandbank
COPYWRITER: Robert Elgort
AGENCY: Young & Rubicam, Inc.
CLIENT: Liggett & Myers/EVE Cigarettes

11)tilif r$1,!1.1,014/1%WilirP11,11111

Some people have a short view of covered hoppers.
Take a longer look.
To grain people, the covered hopper car is a grain car. To chemical people,
it's a chemical car. To potash people, it's a potash car. But to a railroad,
these are short sighted views. While Pullman -Standard covered hoppers

come in a wide variety of sizes and designs to meet any particular need best,
they meet most dry -bulk shipping needs better than ordinary cars. And,
newly designed roof sheets eliminate carlines for pi diman_Stnnaarri
easier cleaning, and are available with any desired
hatches. There's new reason to take a new look at
our covered hopper. Make it a long range look. PO." loc"7..0.4
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254
ART DIRECTOR: James Morrison
DESIGNER/PHOTOGRAPHER: Lawrence Zink
AGENCY: Kal & Merrick, Inc.
CLIENT: WCKY Post -Newsweek Stations

255
ART DIRECTOR/DESIGNER: Dick Flack
ARTIST: Jack Davis
COPYWRITER: Noel Holland
AGENCY: Tinker -Pritchard Wood
CLIENT: Enjay Chemical Company

256
ART DIRECTOR/DESIGNER: David Renning
PHOTOGRAPHER: Richard Noble
COPYWRITER: Elizabeth Fitterman
AGENCY: Young & Rubicam, Inc.
CLIENT: Johnson & Johnson

254
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257
ART DIRECTOR/DESIGNER/PHOTOGRAPHER:
Clark L. Robinson
COPYWRITERS: Jane Tomney, Clark L. Robinson
AGENCY: Robinson, Donino & West, Inc.
CLIENT: Medical World News

258
ART DIRECTORS: Richard Gangel,
Bob Czernysz
DESIGNER: Ronald De Milt
ARTIST: Wayne Thiebaud
COPYWRITER: Robert Hildt
AGENCY: Young & Rubicam, Inc.
CLIENT: Time, Inc./Sports Illustrated

258A
ART DIRECTOR/DESIGNER: Salvatore Lodico
PHOTOGRAPHER: George Eliott
COPYWRITER: William Waites
AGENCY: Young & Rubicam, Inc.
CLIENT: Eastern Airlines

1970:
The year

we lost
the

human
race.
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259
ART DIRECTOR/DESIGNER: Herbert Kepke
ARTIST: James McMullan
COPYWRITER: William Waites
AGENCY: Young & Rubicam, Inc.
CLIENT: Eastern Airlines

260
ART DIRECTOR/DESIGNER: Burton Blum
ARTIST: Etienne Delessert
COPYWRITER: Paul Ellis
AGENCY: Young S. Rubicam, Inc.
CLIENT: Eastern Airlines

AY/

Fly Eastern to San Juan.And well give you all this

259
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261
ART DIRECTOR/DESIGNER: Sy Schreckinger
PHOTOGRAPHER: Metropolitan Life Archives
COPYWRITER: Bruce Goldman
AGENCY: Young & Rubicam, Inc.
CLIENT: Metropolitan Life Insurance Co.

262
ART DIRECTOR: Bill Berenter
ARTIST: Joe Smith
COPYWRITER: Steve Herz
AGENCY: Martin Landey Arlow Advt.
CLIENT: Rhodia/Chipman Division

263 DISTINCTIVE MERIT AWARD
ART DIRECTOR/DESIGNER: Salvatore Lodico
PHOTOGRAPHER: Art Kane
COPYWRITER: Frank Fraser
AGENCY: Young & Rubicam, Inc.
CLIENT: Manufacturers Hanover Trust

261
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nbtled.

Wye much a bushel?

:7::514"7:7147-

wont loblipyOU
more wheal

262

Did you notice that Tom Engelman was
not on the 8:15 this morning?

263



264
ART DIRECTOR/DESIGNER: Frederick L.
Robinson
ARTIST: Jackie Geyer
COPYWRITER: Walter Burek
AGENCY: Ketchum, MacLeod & Grove
CLIENT: National Central Bank

265
ART DIRECTOR/DESIGNER/
PHOTOGRAPHER: Bill Stettner
PUBLISHER: Personality Posters

266
ART DIRECTOR/DESIGNER/ARTIST/
COPYWRITER/CLIENT: Kim Whitesides

266A
ART DIRECTOR/DESIGNER/PHOTOGRAPHER:
Deidi VonSchaewen
AGENCY: Lubalin, Smith, Carnase, Inc.
CLIENT: Georg Jensen, Inc.

266B
ART DIRECTOR: Jim Pringle
DESIGNERS: Gene Wilkes, Ken Thompson
ARTISTS: Gene Wilkes, Ken Thompson, Mac
Evans, Donna Johnston, Mike Morgan,
David Dobra, Sandy Greene
PHOTOGRAPHER: Ken Thompson
COPYWRITER: Jack O'Brien
STUDIO: Graphicsgroup, Inc.
CLIENT: Brand Lipscomb
1st Union National Bank

264

HURRY UP AND SAVE!
NATIONAL CENTRAL

265
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267
ART DIRECTOR/DESIGNER/
PHOTOGRAPHER: Carmine J. Ballarino
COPYWRITER: Kim Olian
CLIENT: WOR-FM

268
ART DIRECTOR: Abe Sussman
ARTIST: Robert Grossman
COPYWRITER: Lloyd Fink
AGENCY: Calderhead, Jackson Inc.
CLIENT: Fund for New Priorities

269 DISTINCTIVE MERIT AWARD
ART DIRECTOR/DESIGNER/COPYWRITER:
R. Leydenfrost
PHOTOGRAPHER: D. Brewster
CLIENT: The Port of New York Authority

There, a new day comin'.

Don't blow it.

267
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They've got an invisible program
to end an undeclared war

backed bya silent majority.

S*1.4

Madison Scpay Garden Rally:197o Senators for Peace and New Priorities.
Thursday, March 12, 7:30 P.M.

268
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270
ART DIRECTOR/DESIGNER/
PHOTOGRAPHER: Paul Chesloff
COPYWRITER: C. Gil Lumbard
AGENCY: Needham, Harper & Steers, Inc.
CLIENT: United Crusade

271
ART DIRECTOR: George Lois
PHOTOGRAPHER: Carl Fischer
CLIENT: The Poster Company

272
ART DIRECTOR: Art Snyder
DESIGNER: Dave McMacken
PHOTOGRAPHER: Steve Berman
COPYWRITER: Craig Butler
AGENCY: Institute for Better Vision
CLIENT: Steve Berman Photography

273
ART DIRECTOR/ARTIST: Milton Glaser
CLIENT: Poppy Records

270
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274
ART DIRECTOR/DESIGNER/ARTIST/
COPYWRITER: Peter Max
AGENCY: Peter Max Enterprises
CLIENT: American Cancer Society

275
ART DIRECTOR: Hal Josephs
DESIGNER/ARTIST: Seymour Chwast
CLIENT: Union Camp

ICIDIUND MEDD HAD IT.

274

275
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276 GOLD MEDAL AWARD
ART DIRECTOR: Willy Fleckhaus
PHOTOGRAPHER: Pete Turner
PUBLISHER: Twen Magazine

277
ART DIRECTORS: Willy Fleckhaus,
Gunther Halden
PHOTOGRAPHER: Anders Holmquist
PUBLISHER: Twen Magazine

278
ART DIRECTOR: John Vogler
PHOTOGRAPHER: Eric Meola
PUBLISHER: Time, Inc./Life Magazine

280
ART DIRECTOR/DESIGNER: B. Martin
Pedersen
PHOTOGRAPHER: Frank Moscati
COPYWRITER: Pearl S. Buck
PUBLISHER: Juan Horns, Jr./
American Airlines

276
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277
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280



281 DISTINCTIVE MERIT AWARD
ART DIRECTORS: Willy Fleckhaus,
Gunther Halden
PHOTOGRAPHER: Guido Mangold
PUBLISHER: Twen Magazine

282
ART DIRECTOR: William Cadge
DESIGNER: Bob Ciano
PHOTOGRAPHER: Ben Swedowsky
PUBLISHER: McCall Publishing Co./
Redbook Magazine

283
ART DIRECTORS: Willy Fleckhaus,
Gunther Halden
PHOTOGRAPHER: Anders Holmquist
PUBLISHER: Twen Magazine

284
ART DIRECTORS: Willy Fleckhaus,
Gunther Halden
PHOTOGRAPHER: Guido Mangold
PUBLISHER: Twen Magazine
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285
ART DIRECTORS: Willy Fleckhaus,
Gunther Halden
PHOTOGRAPHER: Jan Michael
PUBLISHER: Twen Magazine

286 DISTINCTIVE MERIT AWARD
ART DIRECTORS: Willy Fleckhaus,
Gunther Halden
PHOTOGRAPHER: Anders Holmquist
PUBLISHER: Twen Magazine

287
ART DIRECTORS: Willy Fleckhaus,
Gunther Halden
PHOTOGRAPHER: Guido Mangold
PUBLISHER: Twen Magazine
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288
ART DIRECTOR/DESIGNER: Barney Etengoff
PHOTOGRAPHER: James Elmore
PUBLISHER: Fischer -Murray, Inc./
Emergency Medicine

289 DISTINCTIVE MERIT AWARD
ART DIRECTOR: Robert Clive
PHOTOGRAPHER: Roger Minick
PUBLISHER: Time Inc./Life Magazine

290
ART DIRECTOR: Robert Clive
PHOTOGRAPHER: Philip Simkins
PUBLISHER: Time Inc./Life Magazine

291
ART DIRECTOR/DESIGNER: William
Hopkins
PHOTOGRAPHER: Art Kane
PUBLISHER: Cowles Communications, Inc./
Look Magazine

292
ART DIRECTOR: Irwin Glusker
PHOTOGRAPHERS: Radford B. Curdy
Collection, Culver Pictures
PUBLISHER: Time Inc./Life Magazine

288

289
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293 GOLD MEDAL AWARD
ART DIRECTOR: Willy Fleckhaus
PHOTOGRAPHER: Pete Turner
PUBLISHER: Twen Magazine

294
ART DIRECTOR/DESIGNER: Neil Shakery
PHOTOGRAPHER: Mary Ellen Mark
PUBLISHER: Cowles Communications, Inc./
Look Magazine

293
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295 DISTINCTIVE MERIT AWARD
ART DIRECTOR/DESIGNER: William
Hopkins
PHOTOGRAPHER: Mary Ellen Mark
PUBLISHER: Cowles Communications,Inc./
Look Magazine

296 DISTINCTIVE MERIT AWARD
ART DIRECTOR/DESIGNER: Neil Shakery
PHOTOGRAPHER: Phillip Harrington
PUBLISHER: Cowles Communications, Inc./
Look Magazine
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297
ART DIRECTOR/DESIGNER: Thomas
Huestis
PHOTOGRAPHER: Malcolm Kirk
PUBLISHER: Venture Magazine

298
ART DIRECTOR/DESIGNER: Thomas
Huestis
PHOTOGRAPHER: Malcolm Kirk
PUBLISHER: Venture Magazine

297
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The Further Shores of ito
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299
ART DIRECTOR: Walter Bernard
DESIGNER: Milton Glaser
ARTIST: Paul Davis
COPYWRITER: Julie Baumgold

300 DISTINCTIVE MERIT AWARD
ART DIRECTOR/DESIGNER: Neil Shakery
PHOTOGRAPHER: Joel Baldwin
PUBLISHER: Cowles Communications, Inc./
Look Magazine
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EARTH DAY

THE DISAPPEARING BEAUTY OF THE

Salt Marsh

(

The sea pushes relentlessly agatnst the barrier beach.

II fills bays, creeks, inletsend floods the salt marsh.
Herds of crabs rustle before the rushing t de. Air
bubbles burp from the marsh mud. Clams a Id oys-
ters revive, fish and shrimp drift in to eat The sea
nourishes the marsh; the marsh feedsthe sea. Wind
blows across the waisthigh spartina grass like a

prairie. The sea and salt and grasses smell good A
bird searchesfor food asebb tide beginsto pull born
marsh to sea. Here. Sabel° Island, Ga., hes undis-
turbed. Elsewhere, we are killing salt marshes from
Nova Scotia to Louisiana and San Francisco Bay

8
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301 DISTINCTIVE MERIT AWARD
ART DIRECTOR/DESIGNER: Neil Shakery
PHOTOGRAPHER: Thomas R. Koeniges
PUBLISHER: Cowles Communications, Inc./
Look Magazine

302
ART DIRECTOR/DESIGNER: Herb Lubalin
PHOTOGRAPHER: Hugh Bell
AGENCY: Lubalin, Smith, Carnase, Inc.
PUBLISHER: Avant Garde

a

The Vietnamese GI-.
Can he win his own war?
soldiers, and there is still no peace. This infantryman serves in the largest Asian wai
'nachine outside Red China. His army has been expensively graven in our image, but

ve call him "clink," "gook, "slut" and "slopehead." We whisper he won't fight ye,
our out of every five allied killedirmaction this year have been Vietnamese He cannot
eave the war except as -briefly -a deserter. or as a cripple or corpse. When he dies, his
amity is comforted with a year's meager pay. five yards of white burial shroud and a
aright Vietnamese flag. Now, on hrsyoung shoulders, we havedumped the dead weight
)(our Asian policy, through a statistical shell game we call Vietnamization. Put simply,
t means that we hope he will keep killing while we pick up our illusions and go home.

3y CHRISTOPHER S WRi..

A

301



EDITORIAL SECTION OR INSERT 209

BEI 1'S
BM TS'

PHOTOGRAPHER
HUGH BELLS MODELS

PEEL AND SEND OLF
GOOD VIBRATIONS

302



303
ART DIRECTOR: Kenneth Munowitz
ARTIST: Edward Sorel
COPYWRITER: Nancy Sorel
PUBLISHER: American Heritage Publishing Co./
Horizon Magazine

304
ART DIRECTOR: David P. Moore
DESIGNERS/ARTISTS: Joseph Morgan,
Robert Banks, David Moore
PHOTOGRAPHER: Lee Battaglia
COPYWRITERS: Mal Oettinger, Arthur Knight
AGENCY: U.S. Information Agency
PUBLISHER: U.S. Press and Publications
Service

apea,..ata w
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305
ART DIRECTOR/DESIGNER/ARTIST:
William McCaffery
PHOTOGRAPHERS: Don Mack, Timothy
Galfas, Al Maley
COPYWRITERS: Preminger, Schulberg
AGENCY: William McCaffery Inc.
PUBLISHER: Cinema Ventures, Inc.

306 DISTINCTIVE MERIT AWARD
ART DIRECTORS: Bea Feitler, Ruth Ansel
DESIGNER: Bea Feitler
PHOTOGRAPHER: Bill King
EDITOR: Gloria Moncur
PUBLISHER: Hearst/Harpers Bazaar
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TRUFFAUT ON FILM

JOHN WAYNE ON FILM
GREENSPUN ON FILM

BUNUEL ON FILM
M -G -M ON FILM

ROBIN WOOD ON FILM
CLOTHIER ON FILM

LOLA MONTES ON FILM
CANBY ON FILM

BOGDANOVICH ON FILM
BYRON ON FILM

LAUGHTON ON FILM
DARLING LILI ON FILM

GODARD ON FILM
CATCH -22 ON FILM

SCHULBERG ON FILM
DEDCA A I A In= "Li QArW

ETROSPECTIV



EDITORIAL SECTION OR 'NSERT 213

306



307
ART DIRECTOR: Robert Clive
PHOTOGRAPHER: Milton H. Greene
PUBLISHER: Time Inc./Life Magazine

308
ART DIRECTOR/DESIGNER: Samuel N.
Antupit
PHOTOGRAPHER: Leonard Soned
AGENCY: Hess and/or Antupit
PUBLISHER: Print Project Amerika

309 DISTINCTIVE MERIT AWARD
ART DIRECTOR/DESIGNER: Herb Lubalin
PHOTOGRAPHER: Hugh Bell
AGENCY: Lubalin, Smith, Carnase, Inc.
PUBLISHER: Avant Garde

310
ART DIRECTOR/DESIGNER: Ulrich Boege
PHOTOGRAPHER: Tomas
PUBLISHER: Hollingworth Group

311
ART DIRECTOR/DESIGNER: Herb Lubalin
ARTIST: Jorgen Boberg
AGENCY: Lubalin, Smith, Carnase, Inc.
PUBLISHER: Avant Garde

307

THE GREAT
HEMJNE
HAS E

308



MAGAZINE COVERS 215

309

311

310



312
ART DIRECTOR/DESIGNER: William Hopkins
PHOTOGRAPHER: Douglas Kirkland
PUBLISHER: Cowles Communications, Inc./
Look Magazine

313
ART DIRECTOR/DESIGNER: Kenneth R.
Deardoff
PHOTOGRAPHER: Bill Sumner
PUBLISHER: Grove Press/Evergreen Review

314
ART DIRECTOR/DESIGNER: Kenneth R.
Deardoff
ARTIST: Richard Avedon
PUBLISHER: Grove Press/Evergreen Review

315
ART DIRECTOR: Kenneth Munowitz
ARTIST: Henri Matisse
PUBLISHER: American Heritage Publ. Co./
Horizon Magazine

316
ART DIRECTOR: B.M. Decksen
DESIGNER/ARTIST: Peter Gee
PUBLISHER: Juan Horns, Jr./American Airlines

LOOK BOOK BONUS
A Russian scientist's
remarkable
prediction

THE WORLD
IN 1991

LITTLE
DR. REUBEN
AND HI
BIG SEX
BOOK

IS FREEDOM
DYING
IN AMERICA?
By Henry Stele Commager

312
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313

OT WON

WINTER 1970

315

EVERGREF, REVIEW NO 81 ANGUS, ,771, ONE DC LIAR

JOFN LAHR
ON RICHAR ON 3
MIANEAPO FILTE
OF ARTS S
See page 34
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317
ART DIRECTOR/DESIGNER: Herb Lubalin
ARTIST: Fumiko Higuchi
PHOTOGRAPHER: Alwyn Scott Turner
AGENCY: Lubalin Smith, Carnase, Inc.
PUBLISHER: Avant Garde

318
ART DIRECTOR/DESIGNER/ARTIST:
David P. Moore
AGENCY: U.S. Information Agency
PUBLISHER: America Illustrated

319
ART DIRECTORS: Frank Ross, James W. Sharp
DESIGNER/ARTIST/PHOTOGRAPHER:
James W. Sharp
AGENCY: DesignerSharp & Associates
PUBLISHER: Indianapolis Drug Crusades

320
ART DIRECTOR: B. Martin Pedersen
DESIGNER/ARTIST: Peter Gee
PUBLISHER: Juan Homs, Jr./American Airlines

321
ART DIRECTOR/DESIGNER: Phillip Dykstra
ARTISTS: Roy Lichtenstein, Winslow Homer
PUBLISHER: Medical Economics, Inc./
RN Magazine

322
ART DIRECTOR/DESIGNER: Ira Friedlander
PHOTOGRAPHER: Len Jossel
PUBLISHER: Enjay Chemical Company

AVANT
GRCE

PORTRAITS OF
THE AMERIGN
PEOPLE
MONFUMENIOLAL
PORT
PHOTOGRIOOFAPHS
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323
ART DIRECTOR/DESIGNER: Barney Etengoff
PHOTOGRAPHER: Shig Ikeda
PUBLISHER: Fischer -Murray, Inc./
Emergency Medicine

324
ART DIRECTOR/DESIGNER/ARTIST:
B. Martin Pedersen
PUBLISHER: Juan Horns, Jr./American Airlines

325 DISTINCTIVE MERIT AWARD
ART DIRECTOR/DESIGNER: B. Martin
Pedersen
PHOTOGRAPHER: Shig Ikeda
PUBLISHER: John B. Caldwell, Sr./
Northwest Airlines

326
ART DIRECTOR/DESIGNER: B. Martin
Pedersen
PHOTOGRAPHER: Jay Maisel
PUBLISHER: John B. Caldwell, Sr./
Northwest Airlines

323
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The Way
THE SEVENTIES / FR USICHISIN # ORTHODOX JUDAISM

324
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327
ART DIRECTOR: John Massey
DESIGNER: Tomoko Miho
PHOTOGRAPHERS: William Garnett, Stef
Leinwohl, Jim Parker
COPYWRITER: Ralph Caplan
AGENCY: Center for Advanced Research
in Design
CLIENT: Omniplan

328
ART DIRECTORS: Don Weller, Dennis Juett
DESIGNER/ARTIST: Don Weller
COPYWRITER: Mel Newhoff
AGENCY: Weller &. Juett Inc.
CLIENT: Art Directors Club of Los Angeles

329
ART DIRECTOR/DESIGNER: Frank Mayo
PHOTOGRAPHER: Gene Lucas
AGENCY: Mayo-Infurna Design Inc.
CLIENT: St. Thomas Aquinas High School

330
ART DIRECTOR: McRay Magleby
DESIGNER/ARTIST: Carole Wade
PHOTOGRAPHER: Stan Macbean
COPYWRITER: Gail Bell
AGENCY: Graphic Communications
CLIENT: Brigham Young University

(
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331
ART DIRECTOR: Andy Clingempeel
DESIGNERS/PHOTOGRAPHERS: Brenda Freeken,
Paul Belote, Mickey Moore, Elte Thornton
COPYWRITERS: H.J. Burgart, Jackie Craven,
Ida Darby, Dennis Latta, Richard Long,
Kathy Wilburn
CLIENT: Virginia Commonwealth University

332
ART DIRECTOR: Tom Gilday
DESIGNER: Mabey Trousdell, Inc.
PHOTOGRAPHER: Jan Czyrba
COPYWRITER: Jim Johnston
AGENCY: Griswold Eshleman
CLIENT: Addressograph
Multigraph, Corp.

333
ART DIRECTOR/DESIGNER: Laurence
Rickards
ARTIST: Linda Clymer
PHOTOGRAPHERS: Wayne Sourbeer, Garry
Guisinger, Jim Milmoe
COPYWRITER: Norm Berry
CLIENT: Mountain Bell

334 GOLD MEDAL AWARD
ART DIRECTOR: Joseph Baumer
DESIGNERS: Joseph Baumer, Bill Caldwell
COPYWRITERS: John S. Wilson, Mal
Oettinger, Dee McRae
AGENCY: U.S. Information Agency
PUBLISHER: Information Press Service
U.S. Information Agency

335 DISTINCTIVE MERIT AWARD
ART DIRECTOR/DESIGNER: Walter
Kaprielian
PHOTOGRAPHERS: Richard Avedon, James
Berberian, Robert Colton, Carol Dawn,
Patricia DeWeese, Philip Gottheil, Walter
Kaprielian, Philip Leonian, Milton Oleaga,
Kourken Pakchanian, Joseph Phair,
William Williams
COPYWRITER: Arthur X. Tuhoy
AGENCY: Ketchum MacLeod & Grove
PUBLISHER: Diocese of the
Armenian Church
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336
ART DIRECTOR: James Miho
DESIGNER: Keith Bright
AGENCY: Needham, Harper & Steers, Inc.
CLIENT: Champion Paper Company

337 DISTINCTIVE MERIT AWARD
ART DIRECTOR: Robert Cargill
DESIGNERS: Roger Cook, Don Shanosky
PHOTOGRAPHERS: Eliot Porter, Robert
VVenkhan, Cole Weston, Nancy & Retta
Johnston
COPYWRITERS: J. Paul Austin, Dr. Frank
B. Gohey
AGENCY: Cook and Shanosky Associates, Inc.
PUBLISHER: The Creative Department
The Coca Cola Company

336
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338
ART DIRECTOR: Ed Gold
DESIGNER: David Crowder
PHOTOGRAPHER: Burgess Blevins
COPYWRITER: Joel Bagby
AGENCY: Barton -Gillet Company
CLIENT: Carleton College

339
ART DIRECTOR/DESIGNER: Craig Thompkins
ARTISTS: Craig Thompkins, Michael H. Nakai
AGENCY: Laird/Penczak Design, Inc.
CLIENT: Junior League Magazine

340
ART DIRECTORS: Don Weller, Dennis Juett
DESIGNER: Don Weller
PHOTOGRAPHERS: Dennis Juett, Gary
Krueger, Don Weller
COPYWRITERS: Ron& Phyllis Patterson
CLIENT: Art Directors Club of Los Angeles

341
ART DIRECTOR: Ed Gold
DESIGNER: David Crowder
PHOTOGRAPHER: Burgess Blevins
COPYWRITER: Jan Krukowski
AGENCY: Barton -Gillet Company
CLIENT: Fisk University

E,

338
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342
ART DIRECTOR/DESIGNER: Robert Rytter
PHOTOGRAPHER: Burgess Blevins
COPYWRITER: John Armor
AGENCY: Barton -Gillet Company
CLIENT: St. Pauls College

343 GOLD MEDAL AWARD
ART DIRECTOR: William R. Tobias
DESIGNER: Bob Pellegrini
PHOTOGRAPHER: Ryszard Horowitz
COPYWRITER: James Dunaway/Shareholder
Perspectives Inc.
AGENCY: Robert Miles Runyan & Assoc.
CLIENT: Richton International

342
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344
ART DIRECTOR: Morgan Ziller
DESIGNER: Mike Steele
ARTIST: Frank Furlong
PHOTOGRAPHER: The Photographers, Inc.
COPYWRITER: Frank Demerest
AGENCY: Bloom Agency
CLIENT: National Bank of Commerce

345
ART DIRECTOR/DESIGNER: Steve Madden
PHOTOGRAPHERS: Dick Tolbert, Todd Walker
COPYWRITERS: John Chapman,
Dawn Nordstrom
AGENCY: Madden Design
CLIENT: Whittaker Corporation

346 DISTINCTIVE MERIT AWARD
ART DIRECTOR/DESIGNER: Dick Hess
ARTIST: Folon
COPYWRITER: Roger Martin
AGENCY: Hess and/or Antupit
CLIENT: Restaurant Associates

National Bank
of Commerce

of Dallas
Annual Report
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345

RESTAURANT ASSOCIATES INDUSTRIES INC.

'In a sens. II Is a rem contest
It It a new contest every ,War'

every month. evy day.
It Is a staletame nnetnans 'hatless,and

the abundant rewards go the.
companies be" prepared to meet that challenge

"The new decade beckons.
Whillelaer manne.rnent Ael la LI a

solid Inundation for ma,sterg It
a :teem. 4 molar growth."

1969 ANNUAL REPORT
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347
ART DIRECTOR/DESIGNER: Leslie A. Segal
ARTIST: Vin Giuliani
PHOTOGRAPHER: David Hedrick
AGENCY: Corporate Annual Reports, Inc.
CLIENT: Scovill

348
ART DIRECTOR/DESIGNER: Keith Bright
ARTIST: Elaine Iwamasa
PHOTOGRAPHER: James Collison
COPYWRITER: David Nuffer
CLIENT: V S I Corporation

349 DISTINCTIVE MERIT AWARD
ART DIRECTOR/DESIGNER: James Lienhart
COPYWRITER/CLIENT: Financial Management
Associates
AGENCY: RVI Corporation

347
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350
ART DIRECTOR/DESIGNER/ARTIST:
McRay Magleby
COPYWRITER: Herbert McLean
AGENCY: Herbert McLean Associates
CLIENT: Rocky Mountain Research Inc.

351
ART DIRECTOR: Robert Miles Runyan
DESIGNER: Maurice Yanez
PHOTOGRAPHERS: Ken Marcus,
Ken Whitman
COPYWRITER: C. V. Meconis
AGENCY: Robert Miles Runyan & Associates
CLIENT: Broadway/Hale Stores, Inc.

352
ART DIRECTOR: Robert Miles Runyan
DESIGNER: Gary Hinsche
PHOTOGRAPHER: Mary SiIv&
COPYWRITERS: Harshe, Rotman & Druck
AGENCY: Robert Miles Runyan & Assoc.
CLIENT: Mattel, Inc.
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Broadway -Hale Stores. nc.
Annual Report
Nineteen Sixty-nine

Broadway
Emporium Ccpwel
Neiman-Marcus
Wizinstock's
Sunset House
Wdden Book

351

44,

ANNUAL REPORT FOR THE YEAR ENDED FEBRUARY 1,1969
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353
ART DIRECTOR: Robert Miles Runyan
DESIGNER: Maurice Yanez
PHOTOGRAPHER: Ken Biggs
COPYWRITER: Robert McVickers
AGENCY: Robert Miles Runyan & Assoc.
CLIENT: Teledyne, Inc.

354
ART DIRECTOR/DESIGNER: Frank Mayo
PHOTOGRAPHER: Bob Hayman
COPYWRITERS: Brantley Barr, Ed McCarthy
AGENCY: Mayo-Infurna Design Inc.
CLIENT: Eastman Dillon, Union
Securities & Co.

355
ART DIRECTOR: John Massey
DESIGNER: R. Joseph Hutchcroft
AGENCY: Center for Advanced Research
in Design
CLIENT: Herman Miller Inc.
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356
ART DIRECTOR/DESIGNER: Paul R. Crouch
PHOTOGRAPHER: Sherman -Laws
AGENCY: Southam-Murray, a division of The
Southam Printing Company Limited
CLIENT: John Labatt Limited

357
ART DIRECTOR: Sheldon Seidler
DESIGNERS: Sheldon Seidler, Irene
Liberman
ARTIST: Werner Pfeiffer
PHOTOGRAPHER: Leigh Weiner
COPYWRITERS: Frederick Hoar, Judy Horst
AGENCY: Sheldon Seidler Inc.
CLIENT: Fairchild Camera S. Instrument
Corporation
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358
ART DIRECTOR/DESIGNER: Muriel Cooper
ARTIST: Allan Davis
COPYWRITER: Randall Goff
PUBLISHER: The MIT Press

359
ART DIRECTOR/DESIGNER: Alex Gotfryd
PHOTOGRAPHER: George Adams
PUBLISHER: Doubleday & Co., Inc.

360
ART DIRECTOR: Harris Lewine
DESIGNERS: Herb Lubalin, Annegret Beier
PHOTOGRAPHER: Culver Pictures/The
Granger Collection
AGENCY: Lubalin, Smith, Carnase, Inc.
PUBLISHER: McGraw-Hill Publishing Co.

358
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PUSHKIN

A biography by Henri Troyat, author of TOLSTOY

359

the history
of photography

1014x,v51,572.0fx
by Helmut and Alison Gemsheim

phut y1687
Helmut and. esa;

Gemshe,:r.

McGraw-Hil

the history
of photography

16851914
by Helmut and Alison Gevnsheim

25125
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361
ART DIRECTOR: Muriel Cooper
DESIGNER/ARTIST: Ron Alex
COPYWRITER: Randall Goff
PUBLISHER: The MIT Press

Urbino
The HiStOrY Ot a CRY

3 and for Its Development

Giancarlo De Carlo
translated by
Loretta Schaeller Guarda
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362
ART DIRECTOR/PHOTOGRAPHER:
Ryszard Horowitz
AGENCY: PHOTO
PUBLISHER: Filipacchi

363
ART DIRECTOR/DESIGNER: Tom Gould
ARTIST/PHOTOGRAPHER: John Oldenkamp
COPYWRITER: Edwin S. Shneidman
PUBLISHER: CRM, Inc.

364
ART DIRECTOR/DESIGNER: Thomas Huestis
PHOTOGRAPHER: Samuel Sheinkman
PUBLISHER: Venture Magazine

365
ART DIRECTOR: Arthur Paul
DESIGNER: Roy Moody
ARTIST: Bill Utterback
PUBLISHER: HMH Publishing Co.,/
Playboy Magazine

362

363
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366
ART DIRECTOR/DESIGNER: Don Menell
PHOTOGRAPHER: Ernst Haas
PUBLISHER: Cowles Communications, Inc./
Look Magazine

367
ART DIRECTOR/DESIGNER: Neil Shakery
PHOTOGRAPHER: Fred J. Maroon
PUBLISHER: Cowles Communications, Inc./
Look Magazine

THE
GOOD
GUYS
WEAR
WAR
PAINT

366
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THE MAN STYLE
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368
ART DIRECTOR/DESIGNER: Don Menell
PHOTOGRAPHER: Joel Baldwin
PUBLISHER: Cowles Communications, Inc./
Look Magazine

369
ART DIRECTOR/DESIGNER: Neil Shakery
PHOTOGRAPHER: Phillip Harrington
PUBLISHER: Cowles Communications, Inc./
Look Magazine

A BLOOM IN APPALACHIA

<

368
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PILGRIMS'
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NEW VIEW
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370
ART DIRECTOR: Arthur Paul
DESIGNER: Robert Post
ARTIST: Brad Holland
PUBLISHER: HMH Publishing Co./
Playboy Magazine

371
ART DIRECTOR/DESIGNER: David P. Moore
ARTIST: William Oakes
AGENCY: U.S. Information Agency
PUBLISHER: America Illustrated

372
ART DIRECTOR: Ernest G. Scarf one
PHOTOGRAPHER: Henry Grossbard
PUBLISHER: Billboard Publications/
Modern Photography Annual

373
ART DIRECTOR: Henry C. Sanford
PHOTOGRAPHER: Richard Saunders
AGENCY: Rowe & Sanford Inc.
PUBLISHER: Pan Am's CLIPPER Magazine
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374 DISTINCTIVE MERIT AWARD
ART DIRECTOR: Willy Fleckhaus
PHOTOGRAPHER: Pete Turner
PUBLISHER: Twen Magazine

375
ART DIRECTOR/DESIGNER: William Hopkins
PHOTOGRAPHER: Ernst Haas
PUBLISHER: Cowles Communications, Inc./
Look Magazine

374
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REBIRTH
Out of our troubles, hope

375

CREATION
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376 DISTINCTIVE MERIT AWARD
ART DIRECTORS: Willy Fleckhaus,
Gunther Halden
PHOTOGRAPHER: Will McBride
PUBLISHER: Twen Magazine

377
ART DIRECTORS: Willy Fleckhaus,
Gunther Halden
PHOTOGRAPHER: Will McBride
PUBLISHER: Twen Magazine

378 GOLD MEDAL AWARD
ART DIRECTORS: Willy Fleckhaus,
Gunther Halden
PHOTOGRAPHER: Will McBride
PUBLISHER: Twen Magazine

379
ART DIRECTORS: Willy Fleckhaus,
Gunther Halden
PHOTOGRAPHER: Will McBride
PUBLISHER: Twen Magazine
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380
ART DIRECTOR: Arthur Paul
DESIGNER: Chester Suski
ARTIST: Herb Davidson
PUBLISHER: HMH Publishing Co./
Playboy Magazine

381
ART DIRECTOR/DESIGNER: Suren Ermoyan
ARTIST: Bernie Fuchs
COPYWRITER: Nick Wedge
AGENCY: Ermoyan House Inc.
PUBLISHER: Hearst Magazines/Rod & Gun
Magazine

382
ART DIRECTOR: David P. Moore
DESIGNER/ARTIST: Alan E. Cober
AGENCY: U.S. Information Agency
PUBLISHER: America Illustrated

383
ART DIRECTOR/DESIGNER: Samuel
N. Antupit
PHOTOGRAPHER: Eve Arnold
AGENCY: Hess and/or Antupit
PUBLISHER: D.C. Heath/Educreative
Systems, Inc.

380

GOOD OLE BOY

381
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384
ART DIRECTOR/DESIGNER: William Hopkins
PHOTOGRAPHER: Art Kane
PUBLISHER: Cowles Communications, Inc./
Look Magazine

385
ART DIRECTOR: Gilles Daigneault
DESIGNER: Robert Arsenault
PHOTOGRAPHER: Denis Plain
COPYWRITER: Michel Beaulieu
AGENCY: Perspectives
PUBLISHER: Perspectives Inc.

386
ART DIRECTOR: Fred J. Korge
DESIGNER/ARTIST: Norman E. Baxter
CLIENT: Houston Natural Gas Corporation

384
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385

Sums S IY Om.. Oly Hass Nand tia Corganids
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387
ART DIRECTOR: Barry Callaghan
ARTIST: David Annesley
PUBLISHER: Telegram Publishing Co.

388
ART DIRECTOR: Walter Bernard
DESIGNER: Walter Bernard
ARTIST: Paul Giovanopoulos
PUBLISHER: New York Magazine

389
ART DIRECTOR: Ernest G. Scarfone
PHOTOGRAPHER: Arthur Tress
PUBLISHER: Billboard Publications/
Modern Photography Annual

BOO

The artist and his awareness
By NAAR,' CALLAGHAN

\
'

/

.17

387



EDITORIAL ART 263

388



390
ART DIRECTOR/DESIGNER: Neil Shakery
PHOTOGRAPHER: Thomas R. Koeniges
PUBLISHER: Cowles Communications, Inc./
Look Magazine

391
ART DIRECTOR/DESIGNER: Neil Shakery
PHOTOGRAPHER: Joel Baldwin
PUBLISHER: Cowles Communications, Inc./
Look Magazine
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EARTH WO

THE DISAPPEARING BEAUTY OF -HE

Salt Marsh

(

The sea pushes relentless y agamstthe barrier teach
It fills bays, creeks, inlets and floods the salt rrorsn
Herds of crabs rustle before the rushrng tick. Al -
bubbles burp from the marsh mud. Clams anc ors
tens revive fish and sharp drift in to eat Th,.. sea
nounshes marsh; the marsh feeds the sea. Nerd
blows access the warst-Ngh spartina grass We 2
Frame The sea and salt end grasses smell gomd A
Pud search es for food asebb tide begins to p.111 -rom

marsh to tea Here, Sapelo Island. Ga.. lies undis
curbed Elsewhere, we are killing salt marshn rose
Nova Scot. to Louisiana and San Francisca8ar

CRP PIVOT R
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392 DISTINCTIVE MERIT AWARD
ART DIRECTOR: Irwin Glusker
PHOTOGRAPHER: Leon Kuzmanoff
COPYWRITER: Adrian Hope
PUBLISHER: Time Inc./Life Magazine

393
ART DIRECTOR/DESIGNER: Harry Redler
PHOTOGRAPHER: Michael Lioret
COPYWRITER: Arvel Ahlers
PUBLISHER: Famous Photographers Magazine

1

392
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394
ART DIRECTOR: Enrest G. Scarfone
PHOTOGRAPHER: Mike Cuesta
PUBLISHER: Billboard Publications/
Modern Photography Annual

395
ART DIRECTOR/DESIGNER: Bernie Zlotnick
ARTIST: Tim Lewis
COPYWRITER: Dick Zellner
AGENCY: Young & Rubicam, Inc.
CLIENT: New World

396
ART DIRECTOR/DESIGNER: Kenneth R.
Deardoff
ARTIST: Peter Schaumann
COPYWRITER: Gunnar Harding
PUBLISHER: Grove Press/Evergreen Review

394
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395
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397
ART DIRECTOR/DESIGNER: David P. Moore
ARTIST: William Oakes
AGENCY: U.S. Information Agency
PUBLISHER: America Illustrated

398
ART DIRECTOR/DESIGNER: Walter Allner
PHOTOGRAPHERS: Robert Crandall,
Grant Heilman
PUBLISHER: Time Inc./Fortune

399
ART DIRECTOR/PHOTOGRAPHER:
George Lois
PHOTOGRAPHER: Carl Fischer
AGENCY: Lois Holland Callaway
PUBLISHER: Esquire

400
ART DIRECTORS/DESIGNERS: Milton Glaser,
Walter Bernard
PHOTOGRAPHER: Carl Fischer
PUBLISHER: New York Magazine

397

 -a .10'
' THE ENARONMENT:

{NATIONAL MISSION FOR THg. SEVf-NTIES
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399

Everything
You Always
Wanted To
Know Abou

But Were
Too Fa
ToAsks.!,

Explained
By Gael
Greene

400



401
ART DIRECTORS/DESIGNERS: Ronald Gross,
Bruce McIntosh
PHOTOGRAPHER: Black Star
AGENCY: The Whiz Kids
PUBLISHER: Cinema Ventures, Inc./
On Film magazine

402
ART DIRECTOR: Louis Rickman
DESIGNER: Gene Wilkes
ARTIST: Mike Morgan
COPYWRITER: Norman Shavin
STUDIO: Graphicsgroup, Inc.
PUBLISHER: Atlanta Magazine

403
ART DIRECTOR/DESIGNER: Kenneth R.
Deardoff
PHOTOGRAPHER: George Adams
PUBLISHER: Grove Press/Evergreen Review

401
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ATLANTA
flscie MISS UL ARE S iSIARPeTGt

T-IE IEDI.P31..F. WITH PLANNING 'f HE U. AC." MESS
r Mnr-GALLED MARA,ICH (W Lt. FUME', arid

THE EXECU-AYE ALCOHOLIC

402
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404
ART DIRECTOR/DESIGNER: Harry Redler
PHOTOGRAPHER: Arthur J. Hynes
PUBLISHER: Famous Photographers Magazine

405
ART DIRECTOR: Ernest G. Scarfone
PHOTOGRAPHER: Douglas Mesney
PUBLISHER: Nikon, Inc.

406
ART DIRECTOR/DESIGNER: Dick Hess
ARTIST: David Wilcox
AGENCY: Hess and/or Antupit
PUBLISHER: UNA- USA/Vista Magazine

407 DISTINCTIVE MERIT AWARD
ART DIRECTOR: Dick Hess
DESIGNERS: Dick Hess, Ron Kajiwara
ARTIST: Folon
AGENCY: Hess and/or Antupit
PUBLISHER: UNA- USA/Vista Magazine

in4 'us Illitiographers
Magazine II

404
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l the UN Relevant
to the 1970s

flit sass adasp that utah hr
sought' to state iat tho oil fire, a
throwi hit airiivtT mai nip,

406

Robert Humphries

The Imperiled
Environment

How fast the darrrags-

s -tn there is until man

° wit s nature. or else-.

41. 114 VA ; r
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408
ART DIRECTOR/DESIGNER: Dick Hess
ARTIST: Folon
AGENCY: Hess and/or Antupit
PUBLISHER: UNA- USA/Vista Magazine

409
ART DIRECTOR: Ernest G. Scarfone
PHOTOGRAPHER: Douglas Mesney
PUBLISHER: Nikon, Inc.

410
ART DIRECTOR: Wesley Michel
DESIGNER/PHOTOGRAPHER: Robert Colton
COPYWRITER: Stephen Olderman
AGENCY: Ketchum MacLeod (S, Grove
CLIENT: Morrisania Community Youth and
Service Center, Inc.

408

409
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411 GOLD MEDAL AWARD
ART DIRECTORS: Don Weller, Dennis Juett
DESIGNER: Don Weller
PHOTOGRAPHERS: Dennis Juett, Gary
Kruger, Don Weller
COPYWRITERS: Ron and Phyllis Patterson
AGENCY: Weller &Juett Inc.
PUBLISHER: Art Directors Club of Los Angeles

412
ART DIRECTOR/DESIGNER: Dick Hess
ARTIST: Roy Carruthers
AGENCY: Hess and/or Antupit
PUBLISHER: UNA-USA/Vista Magazine

413
ART DIRECTOR: Dick Hess
DESIGNER: Ron Kajiwara
ARTIST: Roger Hane
AGENCY: Hess and/or Antupit
PUBLISHER: USA- UNA/Vista Magazine

411
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...an he draw back wid hi; odder f.st an' seme, "lemme loase!"

412

larthin

Personal Opinion

Why did we 4(1 in so
the. deliberate
iIV of tov?

or the 1./ Ill-011SCIOt IS
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Stanley Johnson

All About Food

What is the story on
food? Are we headed
for disaster? FAO
makes the first ac-
counting of the world's
food requirements.

413



414
ART DIRECTOR/DESIGNER: Dick Hess
ARTIST: Vin Giuliani
AGENCY: Hess and/or Antupit
PUBLISHER: UNA- USA/Vista Magazine

415 DISTINCTIVE MERIT AWARD
ART DIRECTOR/DESIGNER: Dick Hess
ARTIST: Steve Tarantal
PHOTOGRAPHER: Maurice Eagle
COPYWRITER: Fred Thompson
AGENCY: Armstrong Cork Company

JANUARY -FEBRUARY 1970 *1 00

414
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416
ART DIRECTOR: Fred J. Korge
DESIGNER/ARTIST: Norman E. Baxter
COPYWRITER: Alec Chesser
CLIENT: Houston Natural Gas Corporation

417
ART DIRECTOR/DESIGNER: Walter Kaprielian
PHOTOGRAPHERS: Richard Avedon, James
Berberian, Robert Colton, Carol Dawn, Patricia
DeWeese, Philip Gottheil, Walter Kaprielian,
Philip Leonian, Milton Oleaga, Kourken
Pakchanian, Joseph Phair, William Williams
COPYWRITER: Arthur X. Tuohy
AGENCY: Ketchum MacLeod & Grove
PUBLISHER: Diocese of the Armenian Church

Thum*

Coastal Texas 1970

18

19

June

20

Sunda,.

21 ----
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ewer. 'deb...we of thr Wua.mVa.bre1. Co4hoioon of en %room.% Oehrerfol tlIa.Costreeroom oil...Arroots ArtnetoonCothrolvoLecen128.

I;.hroM nuMot.nml 4.4011 of filmdm. too roe you, Jrrar inohlur n townoup of a Inoue rM1o.. worth your lacer or oreootorrool lye rr e oarred room. week Morin your loner ore Mier] and eresticerd w,111 loot. invisible Timis en Mort:AlePerore osornual ono. Ow no rarer...WM.1 kplittual alitchwrallace wotnerm,

417



418
ART DIRECTOR: Robert Cargill
DESIGNERS: Roger Cook, Don Shanosky
PHOTOGRAPHERS: Eliot Porter, Robert
Wenkhan, Cole Weston, Nancy and
Retta Johnston
COPYWRITERS: J. Paul Austin, Dr. Frank
B. Golley
AGENCY: Cook and Shanosky Associates, Inc.
PUBLISHER: The Coca-Cola Company/
The Creative Department

419
ART DIRECTOR/DESIGNER: Dick Hess
ARTIST: David Wilcox
AGENCY: Hess and/or Antupit
PUBLISHER: UNA- USA/Vista Magazine

I

418
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420
ART DIRECTOR/AGENCY: Advertising
Designers, Inc.
DESIGNER/ARTIST: Detlef Hallerbach
PUBLISHER: Titan Group, Inc.

421
ART DIRECTOR/DESIGNER: Ken Parkhurst
ARTIST: Bruce Cockerill
PHOTOGRAPHER: Allan Walker
COPYWRITER: Bill Stewart
PUBLISHER: Beckman Instruments, Inc.

Titan Group, Inc. Annual Report 1969

Ant

tii

.6?

To Our StockhOldtin

The year Ight wax a critical veal in yout Company', htxtory. characterced
b. a woes of developments. ninth when viewed from the vantage mint
ot future flits should nark the extahlishment id a base tor exciting expansion
ot nuns Company in the multi honking, constniction and business
services fields.

The development in Titan, since the beginning ot the veal on., can best
he untletstond by noting the following

A Mgnifit...int change in the kadership of Titan through the appointment
of xix new principal °dicer,

Edmund M Kaufman. ao.Chairman and Chin LIMAIIIVe Officer
John C Spence an. President and (-nice Operating ()diem
Acniarnin Weinstein. it, Executive VI. President Finance Operations
Lester A. Kaufman, 0, Vice President .Real Lqate Opetations and Secretary
Robert I. Clayton. as. Treasurer
Pall! W. Shoofi, an, Controller

Axwmhly and oigans.lation of a youthful and aggressite corporate
management team with breadth and depth This gump "particularly strong
in 'how administrative And financial at !MAI essential us the operation and
emitted of a large growing and geignaph wally thaprived company

Thelitnttsvnsl the Company's headquarter, Ii001 New York City to oiff ices
in the new NM A, cnuc trl the Star, Bu tiding in the rapidly growing business

implex at Century City. L.. Angeles. California

Extablislinwin of .1 mammal multi -housing construction and real CCIlte
devehmment organkmatton with operations.. the Atlantic Seaboard.
in the Mid Wext. Mid.South and Far West

Sovereign Constructitm CO Ltd Coyernmental construction with high and
low rt.. construction capabilities, on the Atlantic Seaboard led by a highly
cart:rimed and successful general contractor, Robert lames Frankel

Multiplex, Inc Development and vonatruction of single-family and multiple

horning thniughout the kled.W.st with a x1101Ig /Moue, Men(
headed In Ronald Roxenteld and Otis Dunt

SICWAI1Mech.anicil Entvtprm, In. - design engine...rig and
constrintion eaNhilmes tor risidennal 4114.1 10,111,10.11 IssIsisnIt

with Opt:1.1011a throughout hentinkv and Me Mid Smith and led hs an
experienced management group headtkl iss (.singe F Duthie and
Patrick M King

Read Electric Company -I leetneal ilexign engineering and onwouxtion
apabilinex for nexidential eiiinnwicial and inthixtrial ht11Id11, with

operation+ thunighout the South and Fan tint:hiding PM.° and led
hy it Windhorxt

Finley Comm.:non Company -Thr largest housing produees in Kentucky
specializing in en, xidwid,ed and low owe single family and multiple
111111 housing, led ins an acktuovledgeil expett ttssssn And government linamed
houxing, lakk L. Farley

Comolidated Limn C0,111.1114,- Medium and high toe residential and
ciuninenial development and V0111 Mt. .11 t.tp,b,Ituc. operating in Southern
California led by .1111.1.1,11rtlt tC.1111 Wish a ssnnpls'nss'sssssn

Land devehipment xonxinution trimming orndwation and Ithd
management t2Ivntshra.frd bv lash L S.:brain and I Amex M I ander

Broadening Of 111,UraflaC AWOL opo A11011,11N The illitt.1.0 fins
Ada119.111A1 4,111.11,

New York- Alliance Broker...Corp...tn.
Philadelphia Bala Cynwyd A`.111:1.110. II% and 11 Ameba)", sissn Inc
Lot Angeles -Flamm Insurance Agency hw and Ilir.wk fidsys A C"

ctiengthening of leinel and M0401 Inn operations itn acgurotion in two
cm:client motel properties the inward lohnwrn MM., Inn New Reunwiek
New Ice and the Ass Kra Morin Inn at M. Airport in New York and
dixpootion of two of the le, profitable 11101C1propmcs the Parliament Inn
Orlando Florida and the Centre Ilenyer MOUIT Lodge in Denver Cislornlo

It alxo deserve. mentnin that Is the tits, year in it. hinore. Titan had
Mill ON1014.111 Ra,0111.1h tin the year ended I/ski:mho ;$ 1.4xv totalled

420
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Beckman Initrammts, In Annual Report
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422
ART DIRECTOR: Gaylord Adams
DESIGNER: Don Flock
ARTIST: Sid Richards
PHOTOGRAPHERS: Ralph Marshall,
Gaylord Adams
COPYWRITER: Libby Kaye
AGENCY: Adams & Sturman, Inc.
CLIENT: Eaton Yale & Towne Inc.

423
ART DIRECTOR/DESIGNER/
PHOTOGRAPHER: Frank Lerner
ARTIST: A. Yamamoto
CLIENT: Faberge, Inc.

424
ART DIRECTORS/DESIGNERS/ARTISTS:
Roger Cook, Don Shanosky
AGENCY: Cook and Shanosky Associates, Inc.
CLIENT: United Illuminating

"The nation that went to the moon in peace
for all mankind is ready to share its
technology in peace dth its nearest
neighbors."

and shout %so P.,. the mulustrialtani helm Mraall Ail are WI....,
In hittir..grovith hat lam ter, repro. O. Eau'', N.., tura" S JONA,
repre.ented hy the photo at Om what*. In truck axle petetucte.n welt
,,rqPnally sex tar 1071.A. iruhratp.n 4 the 1,111tany's In the ,,,,,ettlne
I. la by ,91.4LcaltAl ILA year of ,nie neer -,..1.1.11tae,fourvelry1.,er

plants in Aravram

422
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425 DISTINCTIVE MERIT AWARD
ART DIRECTOR/DESIGNER: Len Fury
PHOTOGRAPHER: Phil Marco
AGENCY: Corporate Annual Reports, Inc.
CLIENT: Sterling Drug, Inc.

426 GOLD MEDAL AWARD
ART DIRECTOR: Bill Tobias
DESIGNER: Bob Pellegrini
PHOTOGRAPHER: Ryszard Horowitz
AGENCY: Robert Miles Runyan & Assoc.
CLIENT: Richton International Co.

427
ART DIRECTOR/DESIGNER: Carol Moore
PHOTOGRAPHER: Doug Corey
AGENCY: Corporate Annual Reports
CLIENT: Rheingold Corp.

STERLING DRUG INC.

ANNUAL REPORT 196.9

425
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428
ART DIRECTOR/DESIGNER: James
W.O'Bryan
ARTIST: Marge Valko
CLIENT: Arlington House

THE LIFE AND
HARD TIMES OF

1935-1945

by
IIAROLD GRAY

With an Introduction by

.1411 CAPP

428
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429
ART DIRECTOR: Robert Miles Runyan
DESIGNER: Maurice Yanez
PHOTOGRAPHER: Mary Lyons
COPYWRITER: Jack Weiner
AGENCY: Robert Miles Runyan E, Assoc.
CLIENT: Norton Simon, Inc.

430
ART DIRECTORS/DESIGNERS: Michel Dattel,
Primo Angeli
ARTISTS: Michel Dattel, Pat Maloney, Tony
Naganuma, John Peden, Steve Hall, Diana
Sullivan, Jeffrey Pasco, Jack Rigney
PHOTOGRAPHER: Cummings G. Walker
COPYWRITERS: Paul McCartney,
Saxon Rumwell
AGENCY: Michel Dattel, Designer
CLIENT: Art Directors and Artists Club of
San Francisco

431
ART DIRECTOR/DESIGNER: Robert Cipriani
ARTISTS: David Niles, Gene Lemery, Jerry
Valenti, Mark Bellerose
PHOTOGRAPHER: Bob O'Shaughnessy
AGENCY: Gunn Associates
CLIENT: S. D. Warren Company
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430

Rte w11 rn you
a tattle Icrer

And the US Coyeliment
a attie power

431



432 GOLD MEDAL AWARD
ART DIRECTOR: Don Kubly
DESIGNER: Jim Odgers
PHOTOGRAPHER: Geoffrey Fulton
COPYWRITER: Rosalie M. Stapleton
CLIENT: Art Center College of Design

433
ART DIRECTOR: Jesse Califano
DESIGNER/ARTIST: Marilyn Kutin
COPYWRITER: Lilot Moorman
AGENCY: Graphic Projects, Inc.
CLIENT: Western Union Corp.

434
ART DIRECTOR/DESIGNER: Felix Muckenhirn
ARTIST: Tomi Ungerer
COPYWRITER: William Hackett
AGENCY/CLIENT: Geigy Pharmaceuticals

432

western Union Environment
For Growth

.0,101/11. L0.1,1

433
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435
ART DIRECTORS: Herb Levitt, Peter Rauch
DESIGNER: Peter Rauch
ARTIST: Tim Lewis
COPYWRITER: Nick Pronovich
AGENCY: Lampert Agency
CLIENT: The Bali Company

436
ART DIRECTOR/DESIGNER: John D. Brooke
ARTIST: Sam Kobayashi
PHOTOGRAPHERS: David Hill, Herzig
Somerville
COPYWRITER: Ted Kemp
AGENCY: Creative Partners
CLIENT: Wool Bureau of Canada Limited

437
ART DIRECTOR/DESIGNER/AGENCY:
The Company
ARTIST: Dave Willardson
PHOTOGRAPHERS: Stan Caplan/
The Company
COPYWRITER: E. A. Rabey
CLIENT: Home Savings S. Loan Association

438
ART DIRECTOR: Dick Boland
DESIGNER: Lynn Trickett
PHOTOGRAPHER: George Ratkai
COPYWRITER: Roger Turner
AGENCY: Friedlich, Fearon & Strohmeier
CLIENT: Pleasant Valley Wine Company

439
ART DIRECTOR/DESIGNER: John Elphick
ARTISTS: Gord Collins, John Elphick, Jean
Elphick, Doug Strand, Harold Klunder,
Bruce Meek
PHOTOGRAPHER: Roy Nichols
COPYWRITER: Michael Ponting
CLIENT: Cape & Company Limited

Cam! Om/int without for

4'1\1

and what
your mother

never told you
about it.

WHAT'S IN A WRINKLE?

If your bra wrinkles, it doesn't
fit you. But wrinkles don't always mean
the bra's too big. It could easily be
too small.

If you buy a bra with a cup
that's too small for you, the soft breast
tissue is pushed against the rib cage.
It can't How to the end of the cup where
it belongs.

If your bra wrinkles, maybe it's
because you think too little of yourself.

435

436



BOOKLETS, EIGHT PAGES OR MORE 299

lbeasonabar When -

437

438

...you have an idea

already and want to
develop it. Team up
with Capes profes-
sional resources for

a soes-winning result
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440
ART DIRECTOR/DESIGNER/ARTIST/
AGENCY: The Company
PHOTOGRAPHER: Stan Caplan
COPYWRITER: E. A. Rabey
CLIENT: S. D. Warren Company

441 GOLD MEDAL AWARD
ART DIRECTOR: Bob McCarroll
DESIGNER: Michael Germakian
ARTISTS: Ron Becker, Murray Tinkelman,
Gene Szafran, Anita Siegel, Wolfson McClean
PHOTOGRAPHER: Jerry Serapochiello
COPYWRITER: Richard Malkin
AGENCY: Comart Associates
CLIENT: International Paper Company

442
ART DIRECTOR: Tom Ladyga
DESIGNER: Mabey Trousdell, Inc.
ARTISTS: Christy Sheets, Gary Overacre,
Janie Case
PHOTOGRAPHER: Richard Fegley
AGENCY: Griswold Eshleman
CLIENT: Anaconda Aluminum

443
ART DIRECTOR: Miho
DESIGNER: Keith Bright
ARTISTS: Arnold Varga, Bob Poole, David
Willardson, CARD, Derrol Richardson, Patrick
Blackwell, Teresa Woodward
PHOTOGRAPHERS: Jay Maisel, Luigi
Picariello, Miho, Jerry Serapochiello
COPYWRITER: Richard Fithian
AGENCY: Needham, Harper, & Steers
CLIENT: Champion Papers

444 DISTINCTIVE MERIT AWARD
ART DIRECTOR/DESIGNER: Bob Paganucci
PHOTOGRAPHER: Burt Glinn
COPYWRITER: Milton Weiss
PUBLISHER: IBM

The
Company
Publication

11.- N.,  11.

440
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DX The pages salver
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445 DISTINCTIVE MERIT AWARD
ART DIRECTOR: Henry Epstein
DESIGNER/ARTIST: Diana Graham
COPYWRITER: TV Sales Development
AGENCY: American Broadcasting Co.
CLIENT: ABC Television Network

446
ART DIRECTOR: Herbert Rogalski
DESIGNER: John Crane
PHOTOGRAPHER: Mel Goldman
AGENCY: Giardini/Russell, Inc.
CLIENT: Boston Youth Motivation, Inc.

447
ART DIRECTOR/DESIGNER: Markus J. Low
ARTIST: Otto Daeppen
COPYWRITER: Kenneth Acker
CLIENT: Dyestuffs & Chemicals Division/
CIBA-GEIGY Corporation

SZffeivitIOn wtul,Tx
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It's your move

446

11
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448
ART DIRECTOR/DESIGNER/ARTIST:
Milton Glaser
CLIENT: Poppy Records

449
ART DIRECTOR/DESIGNER:
Bradbury Thompson
ARTIST: William Henry Bartlett
COPYWRITER: Jean A. Bradnick
AGENCY/CLIENT: Westvaco Corporation

450 DISTINCTIVE MERIT AWARD
ART DIRECTOR: Herb Lubalin
DESIGNERS: Herb Lubalin, Aaron Burns
ARTIST: Tom Carnase
COPYWRITER: David Herzbrun
AGENCY: Lubalin, Smith, Carnase, Inc.
CLIENT: Lubalin, Burns & Co., Inc.

451
ART DIRECTOR/DESIGNER: Kenneth R.
Deardoff
ARTIST: Sandy Huffaker
COPYWRITER: Preston Wilcox
PUBLISHER: Grove Press/Black Cat Books

Townes Van Zandt The Mandrake Merior7lal

449
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452
ART DIRECTOR/DESIGNER: Andy Romano
ARTIST: Ruffins/Romano
AGENCY: Green Dolmatch, Inc.
CLIENT: Puppy Palace Enterprises

453
ART DIRECTOR: Harry Murphy
DESIGNERS: Harry Murphy, Doug Akagi
ARTIST: Doug Akagi
AGENCY: Harry Murphy & Friends
CLIENT: KGO Radio

454 DISTINCTIVE MERIT AWARD
ART DIRECTOR: Richard Davis
PHOTOGRAPHER: Carter Allen
COPYWRITER: Lucy Douglas
AGENCY: Caldwell -Van Riper, Inc.
CLIENT: Boy's Club Association of Indianapolis

455
ART DIRECTOR: Richard L. St. Vincent
DESIGNERS: Richard L. St. Vincent,
Sally Fischel
COPYWRITER: Fr. Joseph R. Jones, C.P.
PHOTOGRAPHERS: Br. Owen Scanlon, C.P.,
Richard Mazauskus, Fr. Joseph R. Jones, C.P.
AGENCY: St. Vincent, Chew, Milone Inc.
CLIENT: Congregation of the Sacred Passion

452

453
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454

(IN
SEES NG SO Y OGIIT MD,
HOPING &WORK NG FOR. A BETTER
WORLD9AVINGAEWCRLD &FTHE
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PEOPLE Y_IN GOIS H A KNG iIIS10
DIAT OTHERS NINE ELOYIEERS

THE PASSIONIST TODAY
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456
ART DIRECTOR/DESIGNER: Thomas B. Smith
ARTISTS: Bill LaWarre, Jim Williams, Thomas
Smith, Joe Bottoni
COPYWRITER: Jerry Fitzgerald
AGENCY: Northlich, Stolley, Inc.
CLIENT: J. W. Ford Company

457
ART DIRECTOR/DESIGNER: Bob Paganucci
PHOTOGRAPHER: Bob Isear
COPYWRITER: R.A. Nelson
CLIENT: IBM

458
ART DIRECTOR/DESIGNER: Richard Danne
PHOTOGRAPHERS: George Haling,
Barry DeLibero
COPYWRITER: Robert Kristan
CLIENT: The Third Street Music School
Settlement

459
ART DIRECTOR/DESIGNER/
PHOTOGRAPHER: Bob Paganucci
COPYWRITER: Charles Force
CLIENT: IBM

456

Compute and
Communicate
with System/3

John Baskerville
and some other
familiar faces

talk about
Filmset by Ford
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460
ART DIRECTOR/DESIGNER: Martin Lipson
ARTIST: Robert Takamoto
PHOTOGRAPHERS: Ken Marcus,
Stock Photos
COPYWRITER: John Steven Klein
AGENCY: Klein Lipson Adv., Inc.
CLIENT: Andersen 2000, Inc.

461
ART DIRECTOR/DESIGNER: George Tscherny
ARTIST: William King
PHOTOGRAPHERS: Oliver Baker Assoc.,
William King, George Tscherny, Max Waldman,
Tom Yee, Hans Namuth, Walter Rosenblum
COPYWRITER: Hilton Kramer
AGENCY: George Tscherny, Inc.
CLIENT: Terry Dintenfass, Inc.

462
ART DIRECTOR/DESIGNER: Michael
Sweret
PHOTOGRAPHERS: Carl Fischer, John
Lawlor, Jay Maisel, George Rosenblatt
COPYWRITER: Robert Roche
AGENCY: J. Walter Thompson
CLIENT: N.Y.C. Addiction Services
Agency

463
ART DIRECTOR: Stan Cohen
DESIGNER: Carol Winer
ARTIST: Mona Zamdmer
COPYWRITER: Leonard Gal
CLIENT: New York University/
Loeb Student Center

464
ART DIRECTOR/DESIGNER: Joel Margulies
PHOTOGRAPHERS: Richard Calvagno,
Elizabeth Gee, Joel Margulies, Jack
Schrier, Barry Trengove
COPYWRITER: Lew Petterson
AGENCY: Hecht, Vidmer, Inc.
CLIENT: Group VV Westinghouse

460

- --

' 7

The human respiratory tract operates
like a mddstage, aernlynarnit
danifying system fm airborne partics.

So does the Andersen Air Sampler.

Conventional Ineasorenent methals dealing
wide only particle sire and shape produce
tenktsdbset and irrelevant dot.

461



BOOKLETS, EIGHT PAGES OR MORE 311

Can New York City's

new program help you

do something

about it"

462
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465
ART DIRECTOR/DESIGNER/ARTIST:
Richard Wickstrom
PHOTOGRAPHER: NASA
COPYWRITERS: John Mercer,
Robert Boatman
AGENCY: Meltzer, Aron & Lemen, Inc
CLIENT: Singer -Link

466
ART DIRECTOR/DESIGNER/ARTIST/
COPYWRITER: Jerry Herring
AGENCY/CLIENT: Stan Richards and
Associates

467
ART DIRECTOR/DESIGNER: Jim Benedict
PHOTOGRAPHERS: Horn/Griner,
Richard Noble
COPYWRITER: Mac Churchill
AGENCY: Hurvis, Binzer & Churchill
CLIENT: Arvin Industries

468
ART DIRECTOR/DESIGNER: Bob Paganucci
ARTIST: Nick Solovioff
COPYWRITER: Charles Force
CLIENT: IBM

Draw a Large
circle in

the space Wow.

Now step
1110 a world

where computers
can manipulate

images as weS as
words anti numbers
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THE
YFAR
OF THE
EAR

467
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Computer
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469
ART DIRECTOR/DESIGNER: Bob Paganucci
PHOTOGRAPHER: Burt Glinn
COPYWRITER: Peter Yaremko
CLIENT: IBM

470
ART DIRECTOR/DESIGNER: Dick Lemmon
PHOTOGRAPHER: Bart Harris
COPYWRITER: John Scott
AGENCY: Rink Wells & Associates
CLIENT: United Banks of Colorado

471
ART DIRECTOR/DESIGNER: Rene Vidmer
ARTIST: Tim Lewis
COPYWRITER: Lew Petterson
AGENCY: Hecht, Vidmer, Inc.
CLIENT: CBS/Televue

472
ART DIRECTOR/DESIGNER: Dan Piel
ARTIST: Walt Hudson
PHOTOGRAPHER: Sam Kimura
COPYWRITER: Hilbert Leibe
AGENCY: Marsteller Inc.
CLIENT: New Jersey Zinc

469

Certain Colorado banks are about
to undergo a major change.

Systems
Engineering
Services:

Systems
Analysis anc
Design

A change for the better.
Eight at The State's kneel flanks :n egIn Ut th, state's largest

population centers art gt mpg their names changed
To the same Thing.
Because thet; are at members of Unit. Barn': o' Ccrorawo,

Inc The largest Celan:tat in:Motion in the slate Whin:: Banks of
Colorado. Inc was tannery Denver U S Bancarpoldlion, Inc.
which had first halt 1970 net income betoie securthee gains rind
oases up 13% over V969.

United Bank: at Coli.rado Inc becomes much more &hewn,
Easier to administer Mom economical to operate Mare economi-
cal lo promote.

And more pmflable
United Bank. of Co or WO. Inc tt S the best way to capdatme

in Colorado.
Sold ave.-the-aunt. r Ukt0
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473
ART DIRECTOR/DESIGNER: Bob Paganucci
PHOTOGRAPHER: Burt Glinn
COPYWRITER: Peter Yaremko
CLIENT: IBM

474
ART DIRECTOR/DESIGNER: Richard Kelly
ARTIST: Sean Harrison
COPYWRITER: Helen Nolan
AGENCY: Image
CLIENT: Talon, Inc.

475
ART DIRECTOR/DESIGNER: Jack Sherin
ARTIST: Beverly Hipsky
PHOTOGRAPHERS: Motke Weisman. Hiro,
Ryszard Horowitz, Mickey McGuire
COPYWRITER: Ed Ruckel
AGENCY: Designers 3
CLIENT: ACHROVURE/A Division of Union
Camp Corporation

476
ART DIRECTOR/DESIGNER: Miho
ARTIST: CARD
COPYWRITER: Thomas Mann
AGENCY: Needham, Harper & Steers
CLIENT: Champion Papers Inc.

Systems
E rise neer eg
Services.

Pre-inSta I at$On

.7.4Entepeyya de 14th.
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t;111,a1

474



BOOKLETS, SIX PAGES OR LESS 317

77rovure-the look of quo

Hoye you beer
running away from !-

because you have
too small a rudi

475

476



477
ART DIRECTOR: Alan VVolsky
DESIGNERS: Alan VVolsky, Newton Reeves
ARTISTS: Associated Designers &
Art Service
COPYWRITER: David Lewis
AGENCY: Alan VVolsky & Friends
CLIENT: Group VV Westinghouse

478
ART DIRECTOR: Harry Sehring
DESIGNERS: H. Sehring, A. Katz
ARTIST: James McMullan
COPYWRITER: Catherine Hayworth
AGENCY: Wm. Douglas McAdams
CLIENT: Roche Laboratories

479
ART DIRECTOR/DESIGNER: Arnold Kushner
PHOTOGRAPHER: Gene Maggio
COPYWRITER: Richard Barton
CLIENT: The New York Times

480
ART DIRECTOR/DESIGNER: Ernest
Smith
ARTIST: Tom Carnase
PHOTOGRAPHER: Anthony Barboza
AGENCY: Lubalin, Smith, Carnase, Inc.
CLIENT: Spectrum Cosmetics, Inc.

477

guilt: a..atsEflogrIge awareneria
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NEW YORK'S

GREATEST SHOW ON WHEELS

RETURNS SUNDAY,

APRIL 5.

479

'WE

INTERNATIONAL

AUTOMOBILE SHOW
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THE NEW
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481
ART DIRECTORS: Alan Wolsky, Newton Reeves
DESIGNER: Newton Reeves
ARTISTS: Associated Designers &
Art Service
PHOTOGRAPHER: Bettman Archives
COPYWRITER: Phil Growick
AGENCY: Alan Wolsky & Friends
CLIENT: Hanes Hosiery

482
ART DIRECTOR/DESIGNER: Vincent Vono
ARTIST: Lou Meyers
COPYWRITER: William Hackett
AGENCY/CLIENT: Geigy Pharmaceuticals

483
ART DIRECTORS/DESIGNERS:
David Goodman, Frank Cheatham
ARTIST: Mort Leach
COPYWRITER: Frank Cheatham
AGENCY: Porter, Goodman & Cheatham
CLIENT: The Leisure Group, Inc.

484
ART DIRECTORS: David Goodman, Frank
Cheatham
DESIGNERS: David Goodman, Frank
Cheatham, John Echevarrieta
ARTIST: John Echevarrieta
AGENCY: Porter, Goodman & Cheatham
CLIENT: The Leisure Group, Inc.

481
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Its sort of like an enema-
without the pani 3 button.

Dulcolax...the cure for enemaphobia.

482 483

484



485
ART DIRECTORS: Harry Murphy, Primo Angeli
DESIGNERS: Harry Murphy, Doug Akagi,
Victor Langer
ARTIST: Victor Langer
AGENCY: Harry Murphy & Friends
CLIENT: Le Fromage

486
ART DIRECTOR: Harry Murphy
DESIGNER: Doug Akagi, Harry Murphy
ARTIST: Victor Langer
AGENCY: Harry Murphy & Friends
CLIENT: Paper Systems

487
ART DIRECTOR: Lee Ruggles
DESIGNER: Bette Duke
ARTISTS: Chuck Eckart, Bette Duke
COPYWRITER: Len Alaria
AGENCY: McCann-Erickson
CLIENT: Wells Fargo Bank

488
ART DIRECTOR: Richard L. St. Vincent
DESIGNER: Sally Fischel
AGENCY: St. Vincent, Chew. Milone
CLIENT: Productos Para el Hogar

489 DISTINCTIVE MERIT AWARD
ART DIRECTOR: Peter Coutroulis
DESIGNERS: Frank Biancalana, Peter
Coutroulis, Rollin S. Binzer
ARTISTS: Seymour Chwast, Charlie White III
COPYWRITER: Allan Katz
AGENCY: Hurvis, Binzer & Churchill
CLIENT: Ovaltine Food Products

490
ART DIRECTOR/DESIGNER: Richard Kelly
PHOTOGRAPHER: Harold Okun
AGENCY: Image
CLIENT: Remington Shavers

485

486

487
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488

SCREAMING
YELLOW
LUKER&

11/.7 dt

Wi liar*" -

CRISPY LIGHT 3UTTERY
GAZED POPCORN. SNACK'

NET WT 61/20Z. 0.
1.40"Yr, TO.

4,89

IM,MA/11 INJG-1-4=> NJ IF-116MM
With the tiexible tbt head

R_ENAINGTON F20
With tl c flexible foil head
It shaves closer
becatn,: it conies so dose
to the shape of your face.
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491
ART DIRECTOR/DESIGNER/ARTIST/
COPYWRITER: Bill Basso
CLIENT: Colorforms

493
ART DIRECTOR/DESIGNER/ARTIST:
Peter Coutroulis
PHOTOGRAPHER: Victor Skrebneski
COPYWRITER: Jan Zechman
AGENCY: The Old School, Inc.
CLIENT: One Touch of Glamour, Inc.

494
ART DIRECTOR/DESIGNER/ARTIST: Tom
Courtos
AGENCY: Lois Holland Callaway Inc.
CLIENT: Oggi Boutique

495
ART DIRECTOR: Matt Klim
DESIGNERS: Matt Klim, Don Martin,
Herman Vandenberg
ARTISTS: Matt Klim, Don Martin
AGENCY: Matt Klim & Associates, Inc.
CLIENT: Heublein Inc.

496
ART DIRECTOR: William Field
DESIGNER: Herbert Rogalski
PHOTOGRAPHER: Mel Goldman
AGENCY: Paul Giambarba
CLIENT: Polaroid Corporation

497
ART DIRECTOR: Doug Kennedy
DESIGNER: Sy Edelstein
ARTISTS: Don Weller, Sy Edelstein,
Dick Sakahara
COPYWRITER: Gerald Popper
CLIENT: Hunt -Wesson Foods/
Ohio Match Company

491

493
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498
ART DIRECTOR/DESIGNER: Victoria Cero
ARTIST: Paul Davis
AGENCY: Young & Rubicam, Inc.
CLIENT: Perry H. Chipurnoi, Inc.

499
ART DIRECTOR/DESIGNER: Ira W. Schwartz
CLIENT: Faberge, Inc.

500
ART DIRECTOR/DESIGNER: John C Louise
PHOTOGRAPHER: Neal Barr
COPYWRITER: Phylis Robinson
AGENCY: Clairol, Inc.

501
ART DIRECTOR: Lee Ruggles
DESIGNER: Bette Duke
ARTISTS: Chuck Eckart, Bette Duke
PHOTOGRAPHER: Carl Furuta
COPYWRITER: Len Alaria
AGENCY: McCann-Erickson
CLIENT: Wells Fargo Bank

502
ART DIRECTOR/DESIGNER: Robert A. Gale
CLIENT: Uniroyal, Inc.

498

499



PACKAGING 327

500

`1111.0111miliatm)

- -'

 1

PM,

501

502



503 GOLD MEDAL AWARD
ART DIRECTOR: Mery Lefkowitz
DESIGNER: Herb Lubalin
ARTIST: John Alcorn
AGENCY: Young & Rubicam, Inc.
CLIENT: Liggett & Myers, Inc.

504 DISTINCTIVE MERIT AWARD
ART DIRECTOR/DESIGNER: Ernest Smith
ARTIST: Tom Carnase
AGENCY: Lubalin, Smith, Carnase, Inc.
CLIENT: Spectrum Cosmetics, Inc.

505
ART DIRECTOR/DESIGNER/ARTIST:
James Burt
COPYWRITER: Marlene Hoare
AGENCY: Vickers & Benson Ltd.,
CLIENT: The E.B. Eddy Co.

506
ART DIRECTOR/DESIGNER: James Burt
ARTIST/PHOTOGRAPHER: ARB Studio
COPYWRITER: Marlene Hoare
AGENCY: Vickers & Benson Ltd.
CLIENT: The E.B. Eddy Co.

507
ART DIRECTOR/DESIGNER/ARTIST: Deidi
Von Schaewen
AGENCY: Lubalin, Smith, Carnase, Inc.
CLIENT: Georg Jensen, Inc.

503

504
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508
ART DIRECTOR/DESIGNER: Roger Ferriter
AGENCY: Dancer, Fitzgerald, Sample, Inc.
CLIENT: Hanes Hosiery Co.

509
ART DIRECTOR/DESIGNER: Harry Murphy
ARTIST: Victor Langer
AGENCY: Harry Murphy & Friends
CLIENT: Ideal Paint Company

511 GOLD MEDAL AWARD
ART DIRECTOR/DESIGNER/
COPYWRITER: John D. Brooke
ARTIST: Sam Kobayashi
AGENCY: Creative Partners
CLIENT: Wool Bureau of Canada Limited

514
ART DIRECTOR: Peter Adler
DESIGNER: Jeffrey Rafalaf
ARTIST: Raymond Oravetz
PHOTOGRAPHER: DeWayne Dalrymple
COPYWRITER: Keith Connes
AGENCY: Adler, Schwartz & Connes, Inc.
CLIENT: Volkswagen

515 DISTINCTIVE MERIT AWARD
ART DIRECTOR/DESIGNER
COPYWRITER: John D. Brooke
ARTIST: Sam Kobayashi
AGENCY: Creative Partners
CLIENT: Wool Bureau of Canada Limited

509

511
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516
ART DIRECTOR/ARTIST/AGENCY:
Advertising Designers, Inc.
DESIGNER: Carl Seltzer
CLIENT: Growth Fund of America

517
ART DIRECTOR: Richard Luppi
DESIGNERS: Mike Shenon, Richard Luppi
AGENCY: Fat Chance Assoc., Inc.
CLIENT: WOR-TV

518
ART DIRECTOR/DESIGNER: Peter Rauch
ARTISTS: Tim Lewis, Bob Montgomery
AGENCY: Peter Rauch Inc.
CLIENT: New Line Cinema

519
ART DIRECTOR/DESIGNER: Richard Danne
CLIENT: Swiss Center Restaurants, Inc.

520
ART DIRECTOR: Herb Lubalin
DESIGNER: Roger Ferriter
ARTIST: Tom Carnase
AGENCY: Lubalin, Smith, Carnase, Inc.
CLIENT: Sport Magazine

521
ART DIRECTOR/DESIGNER/ARTIST:
Ron Osiecki
AGENCY: Design North
CLIENT: Optic Shop

522
ART DIRECTOR: Jerry Berman
DESIGNERS: Jerry Berman, Ron Rick
ARTIST: Ron Rick
AGENCY: Jerry Berman & Associates
CLIENT: What's What, Inc.

516

517 518
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523
ART DIRECTORS/DESIGNERS/ARTISTS:
Roger Cook, Don Shanosky
AGENCY: Cook and Shanosky Associates, Inc.
CLIENT: Indicia, Inc.

524
ART DIRECTOR/COPYWRITER:
Stan Richards
DESIGNER: Jerry Herring
AGENCY: Stan Richards and Associates
CLIENT: Moses Olmos

525
ART DIRECTORS/DESIGNERS: Dennis Juett,
Don Weller
ARTIST: Chikako Matsubayashi
AGENCY: Weller &Juett Inc.
CLIENT: Poly Fibres, Inc.

526 DISTINCTIVE MERIT AWARD
ART DIRECTOR/DESIGNER: Ed deMartin
ARTIST: Jack Werner
AGENCY: deMartin-Marona & Associates
CLIENT: The Office of the Commissioner
of Baseball

527
ART DIRECTOR/DESIGNER/ARTIST:
Charles B. Clark
AGENCY: Lawler Ballard Little
CLIENT: City of Hampton

528
ART DIRECTOR: Richard Downes
DESIGNERS: Richard Downes, Ed deMartin
ARTIST: Jack Werner
AGENCY: deMartin-Marona & Associates
CLIENT: Philadelphia National League
Baseball Club

529
ART DIRECTOR/DESIGNER/ARTIST:
Bruce W. Smith
AGENCY: Bruce Smith Design
CLIENT: Courier Mailing Corp.

indicia
523

524

MOSES

as

POIY Fl3RES, I\C. baseball
525 526
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530
ART DIRECTOR: Harry Murphy
DESIGNERS/ARTISTS: Eileen Lavelle,
Harry Murphy
AGENCY: Harry Murphy & Friends
CLIENT: Environmental Products

531
DESIGNER/ARTIST: Eskil Ohlsson
CLIENT: Eskil Ohlsson Associates, Inc.

532
ART DIRECTOR: Robert Miles Runyan
DESIGNERS: Gary Hinsche, Rusty Kay
ARTIST: Art Mochizuki
AGENCY: Robert Miles Runyan & Assoc.
CLIENT: Crownzellerbach

530imilk 531



INSTITUTIONAL 337

ZZCrownZellerbach

Dcwr Zelle-rbaca
Intern Iderthcxior
Staxlards Manual

flaw :lux:lames

532



533
ART DIRECTOR: Barry Marcus
DESIGNERS: Barry Marcus, Andrea Dunham
ARTIST: James McMullan
AGENCY: Dunham S. Marcus Inc.
CLIENT: Strawberry Productions Inc.

534
ART DIRECTOR/DESIGNER: Abraham J.
Amuny
ARTIST: Don Henry
PHOTOGRAPHER: John Mason
COPYWRITER: John Heck
AGENCY: The Studio
CLIENT: Taylor Kaough

535 DISTINCTIVE MERIT AWARD
ART DIRECTOR: John Feldman
DESIGNER/COPYWRITER: Richard Danne
AGENCY: Brewer, Jones & Feldman
CLIENT: Beckett Paper Company

536
ART DIRECTOR/DESIGNER/ARTIST:
Jack Summerford
COPYWRITER/CLIENT: Dallas Forum
AGENCY: Creative Directions, Inc.

537 DISTINCTIVE MERIT AWARD
ART DIRECTOR: Pete Coutroulis
DESIGNER: Frank Biancalana
ARTIST: Charles Bragg
COPYWRITER: Howard Krakow
AGENCY/CLIENT: The Old School, Inc.

538
ART DIRECTOR/DESIGNER/ARTIST:
Charles B. Clark
AGENCY: Lawler Ballard Little
CLIENT: City of Hampton

1

Me*
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539
ART DIRECTOR/AGENCY: Finlay Kaiser Inc.
DESIGNER/ARTIST: Michael C. Kaiser
CLIENT: Measured Marketing Services Inc.

540
ART DIRECTOR/DESIGNER: Tom Kamifuji
ARTISTS: Fred Wakida, Patty Thomas
CLIENT: American Zoetrope

541
ART DIRECTOR/DESIGNER/ARTIST:
Annegret Beier
AGENCY: Lubalin, Smith, Carnase, Inc.
CLIENT: Georg Jensen

542
ART DIRECTOR/DESIGNER/ARTIST:
Annegret Beier
AGENCY: Lubalin, Smith, Carnase, Inc.
CLIENT: Georg Jensen

543
ART DIRECTOR/DESIGNER/ARTIST:
Annegret Beier
AGENCY: Lubalin, Smith, Carnase, Inc.
CLIENT: Georg Jensen

544
ART DIRECTOR/DESIGNER/ARTIST:
Annegret Beier
AGENCY: Lubalin, Smith, Carnase, Inc.
CLIENT: Georg Jensen

545
ART DIRECTOR/DESIGNER/ARTIST:
Annegret Beier
AGENCY: Lubalin, Smith, Carnase, Inc.
CLIENT: Georg Jensen
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546
ART DIRECTOR/DESIGNER: Ed deMartin
ARTIST: Jack Werner
AGENCY: deMartin-Marona & Associates
CLIENT: The Office of the Commissioner
of Baseball

547
ART DIRECTOR/DESIGNER: Jon Guliner
ARTIST: Keith Guliner
PHOTOGRAPHER: Henry Sandbank
COPYWRITER: Neil Quinn
AGENCY: Gloria & Jon Guliner Inc.
CLIENT: Jennifer Guliner

548
ART DIRECTOR/DESIGNER/ARTIST /
COPYWRITER: George Tscherny
AGENCY: George Tscherny, Inc.
CLIENT: Georg Jensen Inc.

549
ART DIRECTOR/DESIGNER: William Sweney
PHOTOGRAPHER: Don Nolan
COPYWRITER: Joseph Torre
AGENCY: Lawler Ballard Little
CLIENT: Atlanta Society of
Communicating Arts

550
ART DIRECTOR: Doug Morral
DESIGNER/COPYWRITER: Mabey Trousdell, Inc.
ARTIST: Gary Overacre,Janie Case
CLIENT: Rock Road Construction Co.

546
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551
ART DIRECTOR/DESIGNER/ARTIST:
Gene Sercander
AGENCY: Ross Roy of New York
CLIENT: Copper Development Assoc.

552
ART DIRECTOR: Dick Pantano
DESIGNER: Stavros Cosmopulos
ARTIST: Jim Sinatra
PHOTOGRAPHER: Steve Eames
COPYWRITER: Jay Hill
AGENCY: Hill, Holliday, Connors,
Cosmopulos, Inc.
CLIENT: Advertising Club of Boston

553
ART DIRECTOR/DESIGNER/COPYWRITER:
Mabey Trousdell, Inc.
ARTIST: Janie Case
CLIENT: Bender Tunison Photographers

554
ART DIRECTOR/DESIGNER: Ben Carter
ARTIST: Lisa Carter
COPYWRITER: Craig Carter
AGENCY: Goodwin, Dannenbaum,
Littman & Wingfield

555 DISTINCTIVE MERIT AWARD
ART DIRECTOR: Eugene J. Grossman
DESIGNER: Paul D. Miller
ARTIST: Sam Shoulberg
AGENCY: Anspach Grossman Portugal Inc.

COPPER71 Student Design
Competition

Senn, 601ed by Cone, C,evelaprnen, <raxiation
to nirnulant design nines in copper ben st and bran.
nee contest ai4an veld* range of,negorien from
urnitunr. lamps and docorafive ocee..or en la nroduete

aimed at solving human and etre,ronmental poblorht.
ihn winning entente
will be aehilaiind te Mme furnishings

Cnah

Sea pew. 4111( utter for enny (eon Of WT.

Copper Derelopenant ',we nn!. Inn
P.O. Ban 7009 Grand Central Station
New Yoeh,N.V 10017.

An. PI,. J PA. Holds werlh.
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556
ART DIRECTORS/DESIGNERS/ARTISTS:
Roger Cook, Don Shanosky
AGENCY: Cook and Shanosky Associates, Inc.
CLIENT: Edward and Betsy Cook

557
ART DIRECTOR/DESIGNER: Alan Peckolick
ARTIST: Margaret Malast
COPYWRITER: Joan Peckolick
AGENCY: Alan Peckolick Graphic Design, Inc.
CLIENT: N.Y. Art Directors Club, Inc.

558
ART DIRECTOR/ARTIST: Eugene Pawlowski
DESIGNERS: Barbara deConingh, Eugene
Pawlowski, Wendy vonWeise, Nancy Tobin
COPYWRITERS: Barbara deConingh,
Nancy Tobin
AGENCY: Cleveland Institute of Art
CLIENT: Women's committee/Cleveland
Institute of Art

559
ART DIRECTOR/DESIGNER: Edward Seymore
PHOTOGRAPHER/COPYWRITER:
Harry Pesin
AGENCY/CLIENT: Pesin, Sydney & Bernard

560
ART DIRECTOR/DESIGNER/COPYWRITER:
Roy Schlemme
PHOTOGRAPHER: Dick Sawicki
CLIENT: The Sawicki Family

556

(Ommunicatirogelher
The Fifteenth

Annual
Communications

Conference
The Art Director: (luh Inc.

488 Madison Awl=
NewYork 10022
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561
ART DIRECTOR/DESIGNER/ARTIST/
COPYWRITER: Lawrence Daniels
AGENCY/CLIENT: Daniels/Goldberg Assoc., Inc.

562
ART DIRECTOR: Dennis Goddard
DESIGNER/COPYWRITER: Peter M. Krohn
AGENCY: Krohn & Co.
PUBLISHER: Designers Three Inc.

563
ART DIRECTOR/DESIGNER/ARTIST
COPYWRITER: Roy Schlemme
CLIENT: The Perrin Family

564
ART DIRECTOR: Dick Hess
DESIGNER: Alan Peckolick
ARTIST: Margaret Malast
AGENCY: Alan Peckolick Graphic Design, Inc.
CLIENT: American Institute of Graphic Arts

565
ART DIRECTOR/COPYWRITER: Don Levy
DESIGNER: Bud Zawojski
AGENCY: Visual Design Center, Inc.
CLIENT: Children of Mr. & Mrs. Albert Levy

T oct &venter, tanielGcLitorg
Assixaa' tea welled them

s/
dams

with pairiia?s a fLill-scala.h=irecaasint ralars rrey, arc
two dol cEtimition.

Thy blew half it
flarn=nte office arri held
on a

Thines 3cdVtiack.
Over the past year, they ocriv:nced
a lotar people that they are what
ihEy lel thayt ice- the bmt,

We're p PcisFYi to repot that
this year iiiing3 lc& a lotlo

leliCRAHAUSEMCCCIADY
Cartifled Public Accountants

BocKER

BErdowt"-'

561
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Our new o pound,r3 ounce son was kin on December 1;f99,

W named him john 71vtaac Perrin 7r.
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566
ART DIRECTOR: Harry Murphy
DESIGNERS: Doug Akagi, Harry Murphy
ARTIST: Doug Akagi
AGENCY: Harry Murphy & Friends
CLIENT: Art & Alice Zimmerman

567
ART DIRECTOR/DESIGNER/COPYWRITER:
Jack Summerford
ARTISTS: Jack Summerford, Barbara Ziller
AGENCY/CLIENT: Creative Directions, Inc.

568
ART DIRECTOR/DESIGNER/ARTIST /
COPYWRITER: Michel Dattel
AGENCY: Michel Dattel, Designer
CLIENT: Academy of Art College

You are invIted '0 a

Surprise Birthday PsrtY
for Art Zimmerman
on February 14.1970
promptly at 7)00 Nn
at the Pavilion Room
of the Fairmont Note(

51.,4i Black tie
REY. r;# No gifts Pis190

ziV RSVP

566
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569 GOLD MEDAL AWARD
ART DIRECTOR: Alan VVolsky
DESIGNER: Blaine Lemert
ARTIST: Associated Designers &
Art Service
COPYWRITER: Frank Nardi
AGENCY: Alan Wolsky & Friends
CLIENT: ABC Radio

570
ART DIRECTOR/DESIGNER: Richard Nava
COPYWRITER: Jean Zerries
AGENCY: Image
CLIENT: Talon, Inc.

571
ART DIRECTOR/DESIGNER: Richard Nava
COPYWRITER: Jean Zerries
AGENCY: Image
CLIENT: Talon, Inc.

572
ART DIRECTOR/DESIGNER: Richard Nava
PHOTOGRAPHER: Peter Papadopolous
COPYWRITER: Jean Zerries
AGENCY: Image
CLIENT: Talon, Inc.

569
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573
ART DIRECTOR/DESIGNER: Richard Nava
COPYWRITER: Jean Zerries
AGENCY: Image
CLIENT: Talon, Inc.

574
ART DIRECTOR/DESIGNER: John Casado
ARTIST: Nicolas Sidjakov
COPYWRITER: Michael Wright
AGENCY: Dancer -Fitzgerald -Sample
CLIENT: Boise Cascade Paper Group

575
ART DIRECTOR/DESIGNER/COPYWRITER/
CLIENT: Mabey Trousdell, Inc.
ARTIST: Gary Overacre

576
ART DIRECTOR: Donald Carleson
DESIGNERS: Donald Carleson, Tom & Teresa
Woodward
ARTISTS: Tom & Teresa Woodward
COPYWRITER: Michael Wright
AGENCY: Dancer -Fitzgerald -Sample, Inc.
CLIENT: Boise Cascade Paper Group

573
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577
ART DIRECTOR: Merle Edelman
DESIGNER/ARTIST: Robert Barthelmes
COPYWRITERS: Norma Risman, Donna Lang
CLIENT: Vogue-Butterick Patterns

578
ART DIRECTOR: William Wurtzel
DESIGNERS: Herb Reade, David November,
Al Greenberg
ARTIST: Peter Lippmann
PHOTOGRAPHER: Harold Krieger
COPYWRITER: Judith Andriulli
AGENCY: The Lampert Agency
CLIENT: Hanes Hosiery Inc.

579
ART DIRECTOR/DESIGNER: Richard Nava
COPYWRITER: Jean Zerries
AGENCY: Image
CLIENT: Talon, Inc.

580
ART DIRECTOR: Andy Di Martino
DESIGNER/PHOTOGRAPHER: Ken Thompson
ARTISTS: David Dobra, Mike Morgan, Sandy
Greene, Gene Wilkes, Donna Johnston,
Mac Evans
COPYWRITER: Larry Writsel
STUDIO: Graphicsgroup, Inc.
CLIENT: Gene Kaufmann/Cryovac Div,
W.R. Grace & Co.

577
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581 DISTINCTIVE MERIT AWARD
ART DIRECTOR: Herb Lubalin
DESIGNERS: Herb Lubalin, Aaron Burns
ARTIST: Tom Carnase
COPYWRITERS: Aaron Burns, David Herzbrun
AGENCY: Lubalin, Smith, Carnase, Inc.
CLIENT: Lubalin, Burns & Co., Inc.

582
ART DIRECTOR: Jack Summerford
DESIGNERS: Jack Summerford,
Barbara Ziller
ARTISTS: Tom Bailey, John Cooke, Tony
Eubanks, Bart Forbes, Ken Hai-shfield, William
Hill, Jim Jacobs, Jerry McPhail, Larry Sons,
Jack Unruh
COPYWRITERS: Bill Baldwin, Cervantes,
Chaucer, William Faulkner, Melville, Milton,
Shakespeare, Swift, Dylan Thomas, Mark
Twain, Virgil
AGENCY: Creative Directions, Inc.
CLIENT: Heritage Press

582A
ART DIRECTOR/DESIGNER/ARTIST:
Mark Shap
COPYWRITER: Mary Frances McOuistion
AGENCY: Wells, Rich, Greene, Inc.
CLIENT: Samsonite

581
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583
ART DIRECTORS: John Berg, Richard Mantel
DESIGNER: Norman Seeff
PHOTOGRAPHERS: Don Hunstein,
Fred Lombardi
COPYWRITER: Mort Goode
AGENCY/CLIENT: Columbia Records

584
ART DIRECTOR: A. R. Lehman
DESIGNER: Frank Mulvey
PHOTOGRAPHER: David B. Hecht
CLIENT: RCA Records

585
ART DIRECTOR/DESIGNER/ARTIST:
John Cabalka
PHOTOGRAPHER: Richard Roberts
CLIENT: Pentagram Records

586
ART DIRECTOR: John Berg
DESIGNER/ARTIST: Richard Mantel
COPYWRITER: Morgan Ames
AGENCY/CLIENT: Columbia Records

587
ART DIRECTOR: Vincent Biondi
DESIGNER/ARTIST: John Kosh
CLIENT: London Records, Inc.

588
ART DIRECTOR: Guy Stevens
DESIGNERS: Pete Sanders, Ginny Smith
ARTIST: William Strutt
PHOTOGRAPHER: Gabi Nasemann
CLIENT: Atlantic Recording Corporation

589
ART DIRECTOR/DESIGNER: Gary Burden
PHOTOGRAPHERS: Tom Gundelfinger,
Henry Diltz
CLIENT: Atlantic Recording Corporation

583

584
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590
ART DIRECTOR: Vincent Biondi
DESIGNER/ARTIST: Peter Chapman
PHOTOGRAPHER: David Wedgebury
CLIENT: London Records, Inc.

591
ART DIRECTOR/DESIGNER: David E. Krieger
PHOTOGRAPHER: Joel Brodsky
AGENCY: Davis Fried Krieger Inc.
CLIENT: Colossus Record Corp.

592
ART DIRECTOR: A. R. Lehman
DESIGNER: Joseph J. Stelmach
PHOTOGRAPHER: Nick Sangiamo
AGENCY/CLIENT: RCA Records

593 DISTINCTIVE MERIT AWARD
ART DIRECTOR: Island Records
DESIGNER/AGENCY: C.C.S. Advertising
Agency
CLIENT: Capitol Records

594
ART DIRECTOR: A. R. Lehman
ARTIST: Dave Wilcox
CLIENT: RCA Records

595
ART DIRECTOR: A. R. Lehman
DESIGNER: Joseph J. Stelmach
PHOTOGRAPHER: Nick Sangiamo
CLIENT: RCA Records

egg

' 4101.44011, - 16-
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596
ART DIRECTORS: John Berg,
Richard Mantel
DESIGNER: Henrietta Condak
ARTIST: Robert Grossman
COPYWRITER: Barbra Bothwell
AGENCY/CLIENT: Columbia Records

597
ART DIRECTOR: Mark Schulman
DESIGNER/ARTIST: Richard Drew/Zacron
CLIENT: Atlantic Recording Corporation

598
ART DIRECTOR: Desmond Strobel
DESIGNER: John Craig
AGENCY/CLIENT: Mercury Records

599
ART DIRECTOR: Allen Davis
DESIGNER/ARTIST: Fred Marcellino
CLIENT: Capitol Records

600
ART DIRECTOR/PHOTOGRAPHER:
Frank Daniel
CLIENT: Pickwick/33 Records

601
ART DIRECTOR: Mark Schulman
DESIGNER: Guy Stevens
ARTIST: M. Escher
CLIENT: Atlantic Recording Corporation

596
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602
ART DIRECTOR/ARTIST/COPYWRITER:
Gene Wilkes
DESIGNER: Ken Thompson
STUDIO: Graphicsgroup, Inc.
CLIENT: Andy Di Martino
Graphicsgroup, Inc.

603
ART DIRECTOR: Henry Wolf
PHOTOGRAPHER: Sam Zarember
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602



CALENDARS 367

.............. ^ ^ ^ I

AAA

,VILMIJER E -65 8,16

0

4

JANUARY . . , .

5 6 7 8 9 10 11 12 13 14 15 16 17 18 19 20 21 22 23 24 25 26 27 28 29 30 31

6133



605
ART DIRECTOR/DESIGNER: Richard Danne
ARTIST: 19th Century Folk Artists
CLIENT: Swiss Center Restaurants, Inc.

606
ART DIRECTOR/DESIGNER: Saul B. Berliner
ARTIST: John Alcorn
COPYWRITER: Jane Gilchrist
PRODUCTION: Virginia Craugh
REPRODUCTION: Art Work
Silkscreen Company
CLIENT: Time Inc./Sports Illustrated

607
ART DIRECTOR: Bob McCarroll
DESIGNER: Michael Germakian
ARTISTS: Michael Germakian, John Sovjani,
Gloria Grayeb
COPYWRITER: Richard Malkin
AGENCY: Comart Associates
CLIENT: International Paper Company

608
ART DIRECTOR: Ted Andresakes
DESIGNER: Mo Leibowitz
ARTISTS: Murphy Anderson, Jack Adler
PHOTOGRAPHER: Stock Photos
COPYWRITER: Robert Chamblee
AGENCY: CBS/Broadcast Group
CLIENT: CBS Television Network

609
ART DIRECTOR/DESIGNER: Ted G. Mack
ARTIST: Designers & Partners
PHOTOGRAPHER: Rudy Muller
COPYWRITER: James Calderone
AGENCY: Ketchum, MacLeod & Grove
CLIENT: Westinghouse Electronic Tube Div.

605
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ON THE CBSSTELEVISION NETWORK 1970-71
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610
ART DIRECTOR: Harry Sehring
DESIGNERS: Harry Sehring, A. Katz
ARTIST: Michael Gross
COPYWRITER: Elaine Lapidus
AGENCY: Wm. Douglas McAdams
CLIENT: Roche Laboratories

611
ART DIRECTOR: Bob McCarroll
DESIGNER: Michael Germakian
ARTISTS: Ron Becker, Murray Tinkelman,
Gene Szafran, Wolfson McClean, Anita Siegel
PHOTOGRAPHER: Jerry Serapochiello
COPYWRITER: Richard Malkin
AGENCY: Comart Associates
CLIENT: International Paper Company

612
ART DIRECTOR: Bill Adylotte
DESIGNERS: Mabey Trousdell, Bill Aydlotte
ARTISTS: Christy Sheets, Gary Overacre,
Janie Case
AGENCY: Burton -Campbell
CLIENT: Snapper

..,Neee efr

4 .04 e
r,ar.

The Patient Behind the Pathology #2
An examination of common emotional disorders
encountered in general practice

CLUES
TO THE MORE

SERIOUSLY DISTURBED

etc

et.d.r.in wkot
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613 GOLD MEDAL AWARD
ART DIRECTOR/ARTIST: Lou Dorfsman
DESIGNERS: Lou Dorfsman, Ira Teichberg
PHOTOGRAPHER: CBS Photo
Department
COPYWRITER: Jim Byrne
AGENCY: CBS/Broadcast Group
CLIENT: CBS News

615
ART DIRECTOR/DESIGNER: Henderson
Creative Department
ARTIST: Lionel Kalish
COPYWRITER: John S. Williams
AGENCY/CLIENT: Henderson Advertising
Agency, Inc.

616
ART DIRECTOR: Herbert Rosenfeld
DESIGNER/ARTIST: Peter Palombi
AGENCY/CLIENT: Rosenfeld, Wilson, Palombi
& Dilts

615

613
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617
ART DIRECTOR: Tom Gilday
DESIGNER: Mabey Trousdell
PHOTOGRAPHER: Jan Czyrba
COPYWRITER: Jim Johnston
AGENCY: Griswold Eshleman
CLIENT: Addressograph Multigraph, Corp.

w th,I s'J IIII\eVi le

618
ART DIRECTOR/DESIGNER/ARTIST/
COPYWRITER: Don Weller
AGENCY: Weller & Juett Inc.
CLIENT: Lithographix, Inc.
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619 DISTINCTIVE MERIT AWARD
ART DIRECTOR: Tom Ladyga
DESIGNER: Mabey Trousdell, Inc.
ARTISTS: Gary Overacre, Christy Sheets,
Janie Case
PHOTOGRAPHER: Richard Fegley
AGENCY: Griswold Eshleman
CLIENT: Anaconda Aluminum

620
ART DIRECTOR: Tony Madia
DESIGNER: Roy Freemantle
ARTIST: Ray Ameijide
COPYWRITER: Charlotte Gatton
AGENCY: Mohr and Company
CLIENT: Ehrenreich Photo -Optical
Industries, Inc.

I
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621
ART DIRECTOR/DESIGNER: Bette Duke
ARTIST: Chuck Eckart
COPYWRITER: Richard Flack
CLIENT: Bette Duke

622
ART DIRECTORS/ARTISTS: Don Weller,
Dennis Juett
ARTIST: Don Weller
COPYWRITER: Dennis Juett
AGENCY/CLIENT: Weller S. Juett Inc.

623
ART DIRECTORS: Don Weller, Dennis Juett
DESIGNER/ARTIST: Don Weller
COPYWRITER: Jack Cromer
AGENCY: Weller & Juett Inc.
CLIENT: The Art Directors Club of Los Angeles

Bette Duke Make, The West Wild Graphic Deragn olo Kearny Street Suite V( san F ran. n.o ( a .413? 4197t41 32:5 Illustration: Chuck ta.kart
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622

Saul Ban tans about the big one that didn't get away. See and hear the presentation that began the largest corporate Identity change

ever undertaken. Mail your cheat for 55.75 to Art Directors Club of Los Angeles, 5400 Wilshire Boulevard, Los Angeles, California 90036.

Price at the door will be so.n. WHO: Mr Saul Bass, guest speaker. WHAT: Saul Bass &Associates corporate identity presentation for AT&T

WHERE: Continental Hyatt House Hotel, Merianine.13401 Sunset Boulevard, L A .106' HEN: September ..5970.Cocktails, 51:30. Lunch,l0:00.
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624
ART DIRECTOR: Doug Morral
DESIGNER/COPYWRITER: Mabey
Trousdell, Inc.
ARTISTS: Gary Overacre, Janie Case
CLIENT: Rock Road Construction Co.

625
ART DIRECTOR/DESIGNER/ARTIST: Olaf Leu
COPYWRITER: Otto M. Lilien
CLIENT: Gebr. Schmidt GmbH

re::1,7f1
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626 DISTINCTIVE MERIT AWARD
ART DIRECTOR: Elton Robinson
PHOTOGRAPHER: Pete Turner
CLIENT: CTI Records

627
ART DIRECTOR: Desmond Strobel
DESIGNER: Richard Germinaro
PHOTOGRAPHERS: Marshall Fallwell,
Martin Dean
AGENCY/CLIENT: Mercury Records

628
ART DIRECTOR: Mark Schulman
DESIGNER/PHOTOGRAPHER: Joe Schulman
ARTIST: Luke Faust
CLIENT: Atlantic Recording Corporation

Stanle

saw

with
Ron Carter, George Benson,

Freddie Hubbard

11111111W

Stanle

with
Ron Carter, George Benson,

Freddie Hubbard
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THE 'INSECT TRUST
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629
ART DIRECTOR: Desmond Strobel
DESIGNER/ARTIST: John Craig
AGENCY/CLIENT: Mercury Records

630
ART DIRECTOR/DESIGNER/ARTIST:
Ely Besalel
AGENCY: Ely Besalel Ltd.
CLIENT: Calla Records

iitiirmiriirlermrrwqrmi-V-NrWAIT NVler mr. NV IN
STf NEO SNIVI I WI
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631
ART DIRECTOR: Stew Greene

DIRECTOR: Howard Zieff
WRITER: Dick Rich

PRODUCER: Gerald Kreeger
AGENCY: Wells, Rich, Greene, Inc

PRODUCTION COMPANY: Zieff Films
ARTIST: Ted Pahle

CLIENT: Philip Morris, Inc

[VO): Benson & Hedges 100's disadvantages.

[Music)

632
ART DIRECTOR: Neil McBain

DIRECTOR: Cal Bernstein
WRITER Al Lerman

PRODUCER: Jack Warren
AGENCY. Leo Burnett Co., Inc

PRODUCTION COMPANY: Dove Films
PHOTOGRAPHER: Haskell Wexler

CLIENT: Schlitz Beer

(Music) Men lived with gusto

gusto in life. After all .

Rig Look what people put up with.. (Music)
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633
ART DIRECTOR/DESIGNER

Rich Ferrante
DIRECTOR: Jack Coddington
WRITER: Richard DePascal

PRODUCER: Suzanne DePlautt
AGENCY: Gilbert Advertising Agency
PRODUCTION COMPANY: Sunday

Productions
PHOTOGRAPHER: Julianne Wang

CLIENT: After Six, Inc

Hello, 'm from After Six ..

634
ART DIRECTOR: Ec MEslow

DIRECTOR: Ridley Scutt
WRITER: Anne /Arida

PRODUCER: Karl Fische-
AGENCY Batten, Barton, Curstine

and Osborn
PRODUCTION COMPANY Strawberry

P-oductions
PHOTOGRAPHER: Bob Hagenson

CLIENT: Scott Paper Co

You can spend tir-e with baby's diapers.

Ooops! Or use babyScott disposable diapers . . .

Whatever, we got it. And spend a lot of time loving your baby.



635
ART DIRECTOR: Neil McBain

DIRECTOR: Cal Bernstein
WRITER: Al Lerman

PRODUCER: Jack Warren
AGENCY: Leo Burnett Company, Inc

PRODUCTION COMPANY: Dove Films
PHOTOGRAPHER: Haskell Wexler

CLIENT: Schlitz Beer

The old places and faces

There'll be stories to hear and stories to tell.

636
ART DIRECTOR: Alphonse Normandia

DESIGNER: Frank Sofo
DIRECTOR: Ridley Scott

WRITER: Charles Miesmer
PRODUCER: Karl Fischer

AGENCY: Batten, Barton, Durstine
and Osborn

PRODUCTION COMPANY: Strawberry
Productions

CLIENT: F. & M. Schaefer Brewing Co

"New drivers must sing Schaefer's Jingle."

New man sings beautifully.

4
Breweries, Neer 'fork and Albany, N.Y., Baltimore, M'

The one you grab for. "Was that all right?" "Not bad, kid."
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637
ART DIRECTOR: Carol Nelson

DIRECTOR: Howard Zieff
WRITER: Mike Drazen

3RODUCER Magi Durham/Telpac
AGENCY: Geer, DuBois Co., Inc

PRODUCTION COMPANY: Zieff Films
CLIENT: Foster Grant Co., Inc

(SEX: Crowd noise. Sound of gun shots)

Dictator: Where are my sunglasses?

638 GOLD MEDAL AWARD
AR- DIRECTOR: Roy Grace

DIRECTOR Howard Zieff
1NRITER Evan Stark

PFODUCER: Lou Florence
AGENCY: Dojle Dane Bernbach, Inc
PFODUCTION COMPANY: Zieff Films

PHOTOGRAPHER: Ted Pahle
CLIENT: Miles Laboratories

Jack: Mama Mia that'sa some speecy. .

Jack: Meecy, m cy, balsy, balsy.

Officer: My people (SEX: Crowd Cheering) Director: O.K. Let's break for lunch.



639
ART DIRECTOR: Roy Grace

DIRECTOR: Howard Zieff
WRITER: Evan Stark

PRODUCER: Susan Dukes Calhoun
AGENCY: Doyle Dane Bernbach, Inc
PRODUCTION COMPANY: Zieff Films

PHOTOGRAPHER: Ted Pahle
CLIENT: Miles Laboratories

Now for the main course. Chocolate Mousse.

In special hot chocolate sauce.

640
ART DIRECTOR: Roy Grace

DIRECTOR: Howard Zieff
WRITER: John Noble

PRODUCER: Don Trevor
AGENCY: Doyle Dane Bernbach, Inc

PRODUCTION COMPANY: Zieff Films
PHOTOGRAPHER: Edward Rosson

CLIENT: Volkswagen of America

SFX)

(SFX)

What happened to the boys Ma-Shi. Wasn't that a Volkswagen station wagon?
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641
ART DIRECTOR: Martin Lipsitt

DIRECTOR: Howard Zieff
WRITERS: Helen Nolan, Dick Raboy

PRODUCER: Bertelle Selig
AGENCY: DKG, Inc

PRODUCTION COMPANY: Zieff Films
PHOTOGRAPHER: Ted Pahle

CLIENT: Remington

. I won't be 21 for 2 more years.

Soldering on your toupe?

642
ART DIRECTOR: Bil' Stewart

DIRECTOR: John Urie
WRITER: Don Hadley

PRODUCER: Doug Murray
AGENCY: Botsford Ketchum Inc

PRODUCTION COMPANY: Join Ur e
IS, Associates

CLIENT: Olympia Brewing Company

Camas Prairie starts east of Winchester.

One of our most important crops is Barley .

Some now, some much later. We've been going around for years.



643
ART DIRECTOR: Robert Reitzfeld

DIRECTOR: Judd Maze
WRITER Charles Ashby

PRODUCER Sherry Lockhart
AGENCY Wells, Rich, Greene, Inc

PRODUCTION COMPANY: Flickers Inc
CLIENT: Midas Muffler

Hey, is that one of those turbine cars?

All I need is a muffler.

6 U

LUBRICATION
BATTERIES

FAST OIL CHANGE

RS

BRAKES

EXPERT TUNEUP

FRIENDLY SERVICE

644
ART DIRECTORS: Stan Dragoti,
Larry Hammond, Maurice Mahler

DIRECTOR: Howard Zieff
WRITERS: Jeff Frey, Burt Neufeld
PRODUCER: Barbara Michelson

AGENCY: Wells, Rich, Greene, Inc
PRODUCTION COMPANY: Zieff Films

PHOTOGRAPHER: Ted Pahle
CLIENT: Philip Morris, Inc

Look, I ought to know what a tingle is

The tingle is a sensate experience.

I have something to put in sideways. I almost forgot what it's like.
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645
ART DIRECTOR/DESIGNER: Joel Wayne

DIRECTOR: Hcrn/Griner
WRITER: Nancy Sutton

PRODUCER: Steve Novick
AGENCY: Grey Acvertising Inc

PRODUCTION COMPANY/PHOTOGRAPHER:
Horn/Gr ner

CLIENT: General Focds Corporation

Klesheim. In Austria.

Yuban The dessert's dessert.

646
ART DIRECTOR: Len McCarron

DIRECTOR: Elbert Budin
VVRITEF. Terri Isaacman

PRODUCER: Larry Berge -
AGENCY Batten, Barton, Durstine

and Osborn
PRODUCTION COMPANY: Budin

CLIENT: Tupperware Home Parties

Anner. R/0) To lock in goodness

and juiciness.

Have a cup of Yuban for dessert. To lock in freshness you need Tupperware



647
ART DIRECTOR: Jim Millman

DIRECTOR/PRODUCTION COMPANY/
PHOTOGRAPHER: Horn/Griner

WRITER: Irving Weinberg
PRODUCER: Sue Smitman

AGENCY: Young & Rubicam, Inc
CLIENT: Dr. Pepper

There's people that don't understand us.

When they try us, they like us.

America's most
misunderstood soft drink.

648
ART DIRECTOR: Maurice Mahler

DIRECTOR: Harry Hamburg
WRITER: Irving Weinberg

PRODUCER: Herb Blitzstein
AGENCY: Young & Rubicam. Inc

PRODUCTION COMPANY: Harry Hamburg
Productions

PHOTOGRAPHER: Harry Hamburg
CLIENT General Foods Corporation

4111114 1
(Parents open door to greet suitor)

He loves the Jello she makes for him.

The best of everything.

America's most misunderstood soft drink. The best overcomes anything. (Almost)
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649
ART DIRECTOR: Bernie Zlotnick

DIRECTOR/PHOTOGRAHER: Harold Becker
WRITER: Mike Becker

PRODUCER: Neil Tardio
AGENCY: Young & Rubicam, Inc.

PRODUCTION COMPANY: Harold Becker
Product ons

CLIENT: Rheingold Breweries, Inc

We use whole hallertau hops

We use good water. And time.

650
ART DIRECTOR: Vincent A. Daddieco

DIRECTOR: PHOTOGRAPHER: Nike Cuesta
WRITER: Bob Elgort

PRODUCER: Dom Rossetti
AGENCY: Young & Rubicam Inc

PRODUCTION COMPANY: Stan Lang
Froductions

CLIENT: General Foods Corporation

Okay cookie what are you peddling now'r.

I
1/11121.1,11)P

Stop harassing my client, sergeant

Rheincold The natural beer. I found this one sw mming with the seals.



651
ART DIRECTOR: Maurice Mahler

DIRECTOR: Mickey Trenner
WRITER: Thayer Burch

PRODUCER Herb Blitzstein
AGENCY: Young & Rubicam, Inc

PRODUCTION COMPANY: Motion Assoc.
East, Inc

PHOTOGRAPHER: Bernie Hirschenson
CLIENT: Squibb/Beechnut Co

Here we are, in the Khyber Pass..

He is still completely rational.

652
ART DIRECTOR: Stew Greene

DIRECTOR: Howard Zieff
WRITER: Dick Rich

PRODUCER: Gerald Kreeger
AGENCY: Wells, Rich, Greene, Inc

PRODUCTION COMPANY: Zieff Films
PHOTOGRAPHER: Ted Pahle

CLIENT Philip Morris, Inc

(V0). Benson & Hedges 100's disadvantages.

(Music)

Tetley iced tea is thirst -quenching (VO): Look what people put up with
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653 DISTIRI:TIVE MERIT AWARD
ART DIFECTDF/PRODUCER

Jerry B-ucktieimer
DESIGNER: Kong Wu

DIRECTOR/PHOTOGRAPHER
Me yin Sokolsky

VVIITERS: J:.hr Bergin, Joe McNeil
AGENCY Batten, Barton, Durstine

d Osborn
PRCDJCTIOI\ COMPANY Sokolsky Films

CLIENT Fepsi-Cola Company

There's a whole iew yva if livin'

Peps. ITElps 'em acme alive.

654
ART DIRECTOR: Carol Nelson

DIRECTOR: Howard Ziff
WRITER: Mike Drazen

PRODUCER: Magi Durham/Telpac
AGENCY: G3er, DuBois Co., inc

PRODUCTION COMPANY: Zieff- Films
CLIENT: Fcster Grant Co , Inc

Man: Hi, I've been ooking for you

Other girl's voice: 1-reddyl Freddy!

PepEi s got a lot give. Anncr (VD Foster Grants. .



655
ART DIRECTOR/DESIGNER: Sheldon Goldberg

DIRECTOR: Alan Dennis
WRITER: Jean Zerries

PRODUCER: Richard Ricci
AGENCY: Young & Rubicam, Inc

PRODUCTION COMPANY: Cooper/Dennis
Group

PHOTOGRAPHER: Mike Murphy
CLIENT: Remington Co

(Two:"Out-iaw-looking" types riding hard)

("Bad guys" pull out Remington shaver)

656
ART DIRECTOR: Boyd Jacobson

DIRECTOR/PRODUCTION COMPANY/
PHOTOGRAPHER: Horn/Griner

WRITER: Mike Becker
PRODUCER: Ted Storb

AGENCY: Young & Rubicam, Inc
CLIENT: Rheingold Breweries, Inc

All kinds of drinks are making progress.

Not Rheingold.

Natural Rheingold.

Keep Almeria" BeautifuL
IMINGOLD 10111111101111 AMC. 114.1111011. 11 V II ORANGE

"They went that -a -way" We're Natural the. way we've always been.
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657
ART DIRECT:R/PRODUCER Dom Rossetti
DIRECTOR/PHOTOGRAPHER. Tony Lover

WRITER: Curvin O'Reilly
AGENCY: Young & Rubicam, Inc

PRODUCTION COMPANY: Liberty Studios, Inc
CLIENT: Marshall Cavendish

Man against a car in a drag race.

Point of this ra-_,-e is how you learn.

658 DISTINCTIVE MERIT AWARD
ART DIRECTOR: Sy Schreckinger

DIRECTORIPHOTOGRAPHER Mike Murphy
WRITER: Bruce Goldman

PRODUCER: Roger Vaughn
AGENCY: "oung & Rubicarr, Inc

PRODUCTION COMPANY: Directors Center
CLIENT: Metrcpolitan Life Insurance Co

One out of three babies ended up here

Because of riletr000litan Life's help

We sell life insurance.
But our business is life.

A rew kind of encyclopedia magazine. Give babies E better chance of survival.



659
ART DIRECTOR/DESIGNER/PRODUCER:

William Wurtzel
DIRECTOR: Dolores Cannata

WRITER: Roger Proulx
AGENCY: The Lampert Agency, Inc
PRODUCTION COMPANY: Elektra

Productions
ARTIST: Peter Lippmann

CLIENT: Hanes Hosiery, Inc

Small bird enters.

Puts on feathers, plumes, Hanes pantyhose.

660
ART DIRECTOR: Robert Reitzfeld

DIRECTOR: Judd Maze
WRITER: Charles Ashby

PRODUCER: Sherry Lockhart
AGENCY: Wells, Rich, Greene, Inc

PRODUCTION COMPANY: Flickers Inc.
CLIENT: Midas Muffler

Sounds like you need a new muffler

Never a moment's rest in this business

S SL
Imilmwm%

ft
1

.1.101. IS arm. Sig

Sheer Indulgence. You're not in a hurry are you?
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661
ART DIRECTOR: Jim Millman

DIRECTOR/PRODUCTION COMPANY/
PHOTOGRAPHER: Horn/Griner

WRITER: Irving Weinberg
PRODUCER: Sue Smitman

AGENCY: Young & Rubicam, Inc
CLIENT: Dr. Pepper

By now, you have all received your orders.

The road ahead will not be easy.

662
ART DIRECTOR Michae 0 Connell

DIRECTOR: Don Adams
WRITER: Tom Attea

PRODUCER: D.W.Silverstein
AGENCY Adams. Dana, Silverstein
PRODUCTION COMPANY Donlee

Productions
CLIENT Aurora Products

"I'm looking for Wisconsin Skinny."

"Salesman Hu[-.? What do you sell?"

1.

BY

.  U.
.41

Dr Pepper's coming to N.Y.May 18th "Skittle Viol-It's a lot of fun '



663
ART DIRECTOR: John Linder

DIRECTOR/PHOTOGRAPHER Mike Cuesta
WRITER: Richard Christian Danus

PRODUCER: Arthur Wright
AGENCY: Cunningham & Walsh Inc

PRODUCTION COMPANY: Mike Cuesta/
Stan Lang Inc

CLIENT United Nations Association

The leaders are going to fight this war.

They created their own force of reason.

United Nations Association
Box 225

d Ce

664
ART DIRECTOR/DESIGNER/PRODUCER:

William Wurtzel
DIRECTOR: Bob Vietro
WRITER: Roger Proulx

AGENCY: The Lampert Agency, Inc
PRODUCTION :OMPANY. Audio

Productions
CAMERAMAN Don Cohen
CLIENT: Olympic Airways

In Greece

when a traveler's legs grow weary .

The world won't survive a third world war. Stop in a quiet little taverna.
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665
ART DIRECTOR/DESIGNER: Bob Anastasio

DIRECTOR. Sol Goodnoff
WRITERS: Mike Caplan, Mike Reid

PRODUCER: Jack Schwartz
AGENCY: Sf-aller-Rubin

PRODUCTION COMPANY: Sol Goodnoff
Studios

CLIENT: Norwalk Laboratories

Scientists marvelled at suction power.

Adhesive that won't crack under pressure.

666
ART DIRECTOR: Alphonse No-mandia

DESIGNER: Bud Fox
DIRECTOR: Harry Hamburg
ARITER: Charles Miesmer
PRODUCER: Karl Fischer

AGENCY: Eatten, Barton, Dffstine
and Osborn

PRODUCTION COMPANY: Brownstone
Productions

CLIENT F.S,M. Schaefer Brewing Co.

When you re wcrking on a thirst

don't settle for any beer.

when you're having
more than one

Fit -Rite. When you can't afford to slip. But Schaefer.



667
ART DIRECTOR/DESIGNER:

Sam Cooperstein
WRITER: Jean Zerries
PRODUCER: Ted Storb

AGENCY: Young & Rubicam, Inc
PRODUCTION COMPANY: Elektra

Productions
PHOTOGRAPHER: William Steig

CLIENT: Simmons Co

Tired man, ready for bed.

Man enjoying a good sleep.

Beautymsi by Simmons

668
ART DIRECTOR: Frank De Vito

DIRECTOR/PRODUCTION COMPANY/
PHOTOGRAPHER: Horn/Griner

WRITER: Betty Fitterman
PRODUCER: Mike Schapiro

AGENCY: Young & Rubicam, Inc
CLIENT Johnson & Johnson Co

All baby knew was the feel of your hands.

That's why we make J &J Baby Powder

Only Beautyrest accommodates variations. Johnson's Baby Powder. It feels like love.
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669
ART DIRECTOR: Sy Schreckinger

DIRECTOR/PHOTOGRAPHER:
Dick Miller

WRITER: Bruce Goldman
PRODUCER: Roger Vaughn

AGENCY: Young S Rubicam, Inc
PRODUCTION COMPANY: Dick Miller

Associates
CLIENT: Metropolitan Life Insurance Co

Doctor carries boy to emergency room.

Boy is gasping for breath.

We sell life insurance.
But our business is life.

670
ART DIRECTOR' DESIGNER: Cla-k Frankel

EIRECTDR: Alan Dennis
WRITE::: Dorothy Peril o

PFODUCEF:: Sue Smitman
AGENCY: Young & Rubicam, Inc.

PRODUCTION COMPANY: Cooper/Dennis
Group

CLIENT: Eastern Airlines, nc.

Boy on beach imitating airplane.

Boy chasEs sea gul s. Birds fly away.

191
e EASTERN

The Wings of

Our business is life. Dissolve to plane



671
ART DIRECTOR/DESIGNER:

Salvatore Lodico
DIRECTOR: Art Kane

WRITER: Frank Fraser
PRODUCER: Rob Ewing

AGENCY: Young & Rubicam, Inc
PRODUCTION COMPANY: Directors Center

PHOTOGRAPHER: Rex Metz
CLIENT Manufacturers Hanover Trust Co

.011111.

They took a trip out West.

Manufacturers Hanover Trust Co

672
ART DIRECTOR: Mike Eakin
DIRECTOR: Joe Sedelmaier

WRITER: George Mead
PRODUCERS: Mike Eakin, George Mead

AGENCY: Rink Wells & Associates
PRODUCTION COMPANY: Sedelmaier Film

Productions, Inc
CLIENT: Rheem Mfg. Co

(SEX: Hot, sighing wind)

You'll never see or hear it.

It's nice to get away from it all. Rheem Central Air Conditioning.
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673
ART DIRECTOR, DESIGNER: Stan Kovics

DIRECTOR: Steve Horn
WRITER: Steve Gordon

PRODUCERS: Steve 3ordon, Stan Kovics
AGENCY: JEck Byrne Advertising

PRODUCTION CCMPANY/PHOTOGRAPHER
Horn/Griner

CLIENT: Earney's Clothes, Inc

Stengel: Hey Bogart, catch!

Fiorello: Hey Barley what about you?

674
ART DIRECTOR/DESIGNER/DIRECTOR:

Bert Steinhauser
WRITER: Paul Zoellner

PRODUCER: Ralph Borzi
AGENCY: Doyle Dane Bernbach, Inc

PRODUCTION COMPANY: Joop Geesink
Rrodukties

PHO-OGRAPHER Henke Kobos
C_IENT Heinz

(SEX Drums)

ft
\\EIN1

"OMATO
ETCHUP

(Music)

Heinz.
The Slowest Ketchup

in the West
East, North and South.

Barney: You'll El need clothes. Anncr: (\WO) Heinz, the slowest <etchup



675
ART DIRECTOR/DESIGNER: Dave Clark

DIRECTOR: Dave Nagata
WRITER: Bob Coburn

PRODUCER: Dick Perrott
AGENCY: Doyle Dane Bernbach, Inc

PRODUCTION COMPANY: Dave Nagata
Production

CLIENT: Stroh's Beer

de.

Anncr: The Stroh Brewery proudly presents

(Video: Musician wants the beer)

S

676
ART DIRECTOR: Ben Spiegel

DESIGNER: Ron 3ecker
DIRECTOR/PRODUCER Herb Strauss

WRITER: Dan Abramson
AGENCY: Doyle Dane Bernbach, Inc

PRODUCTION COMPANY: Directors Studio
PHOTOGRAPHER: Bert Spielvogel

CLIENT: Stroh's Beer

Father. "Son, do you drink beer?"

Son: "Of course. I'm 29 years old."

From one beer lover to another.
nr, sr. IsdrIPINSI

From one beer lover to another. "We only want what's good for you."
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677
ART DIRECTOR/DESIGNER/PRODUCER:

David London
DIRECTOR Denny Harris

WRITER: Lois Wyse
AGENCY: Wyse Advertising, Inc

PRODUCTION CCMPANY/PHOTOGRAPF-ER
Harris & Clark, Inc

CLIENT: The J M Smucker Company

This is Orrville, Ohio

With kids ankle-deep in daydreams.

678
ART DIRECTOR/DESIGNER Mike Golden

DIRECTOR/PHOTOGRAPHER Peter Norman
WRITER: Earl Cole

PRODUCER: Joe Davidoff
AGENCY Ted Bates & Company

PRODUCTION COMPANY: Audio Froductions
CLIENT: Matsushita Electric Corp.

of America

(Man watcling TV)

It's twice as portable

PANASONIC.
Just slightly ahead of our time

Smucker's has to be good. Panasonic. Slighty ahead of our time.



679 DISTINCTIVE MERIT AWARD
ART DIRECTOR/DESIGNER: Vincent DeLuca

DIRECTOR: Howard Magwood
WRITER: Gary Prouck

PRODUCER: Dorothy Mills
AGENCY: Doyle Dane Bernbach, Inc

PRODUCTION COMPANY: Rose Magwood
PHOTOGRAPHER: Ernesto Capparros

CLIENT: Fry Cadbury

Did you get it?" "Yes Master."

No human can resist a Cadbury Crunchie

is only human.

680
ART DIRECTOR/DESIGNER: Norman Tanen
DIRECTOR/PHOTOGRAPHER: Barry Brown

WRITER: Camilla Larghi
PRODUCER: Ernie Hartman

AGENCY: Doyle Dane 3ernbach, Inc
PRODUCTION COMPANY:

(Sound effects of sea)

"1";',046. , Amitr :triammi.
_ - -

wiF-** -,.4,

.3 *.iifir

You click your fingers and rrove your head

JAMAICA
JIMA TOURIST 10111M

Eat. Eat. Eat. It's so easy to feel like a child again.
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681
ART DIRECTOR/DESIGNER: Bob Kunerman

DIRECTOR: Howard Zieff
WRITER: John Noble

PRODUCER: Jill de Barros
AGENCY: Doyle Dane Bernbach, Inc.

PRODUCTION COMPANY: Zieff Films
CLIENT: Volkswagen

You want more than a Vclkswagen Beetle.

It still looks like the old Beetle

682
ART DIRECTOR/DESIGNER: Bi I Taubin

DIRECTOF/PHOTOGRAPHER. Ted Devlet
WRITER: Rudy Fiala

PRODUCER: Lou Florence
AGENCY. Doyle Dane Bernbach, Inc
PRODUCTION COMPANY: DPI Films

CLIENT: Miles Laboratories
Alka-Seltzer

kir

Anncr: Ever have jne of those mornings

You can't quite pLt your finger on it?

Bittman, you want too much! Alka Seltzer, for :he blahs.



683
ART DIRECTOR/DESIGNER: Mike Lawlor

DIRECTOR: Marshall Stone
WRITER: Marvin Honig

PRODUCER: Don Trevor
AGENCY: Doyle Dane Bernbach, Inc

PRODUCTION COMPANY: M P 0
CLIENT: American Airlines

lrt '111

4r-Zth:->t

Welcome to American Airlines, sir.

Just go straight to Gate 7 seven.

684 GOLD MEDAL AWARD
ART DIRECTOR: Harvey Gabor

DIRECTOR/PHOTOGRAPHER: Mike Elliott
WRITER: Pacy Markman

PRODUCER: Rhoda Malamet
AGENCY: McCann-Erickson, Inc
PRODUCTION COMPANY: E U E

CLIENT: New York Rac ng Association

This is the fastest animal in the world.

By the time he's 3 years old..

Drive up to our doorstep. Aqueduct and Belmont Park
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685
ART DIRECTOR/DIRECTOR: Mike Koulermos

WRITER: Judy Raines
PRODUCER: Gloria Gengo

AGENCY: McCann-Erickson, Inc
PRODUCTION CCMPANY: Welebit

Productions
CAMERAMAN JVally Welebit

CLIENT: Burger Clef Systems, Inc

Hello, hello, can you stay awhile?

Hello, hello, good to see you smile

686
ART DIRECTOR: Al Scully

DIRECTOR'PHOTOGRAPHER: Thor Hirsch
WRITER: William Backe,

PRODUCER: Phil Messira
AGENCY: McCann-Ericksor, Inc
PROCUCTION COMPANY: E U E

CLIENT: Coca-Cola, U.S .A.

Summer's over.

The real things in life know no season.

You know we'll always treat you right. (Silent)



687
ART DIRECTOR: Harvey Gabor

DIRECTOR/PHOTOGRAPHER: Peter
Israelson

WRITER: Pacy Markman
PRODUCER: Rhoda Malamet

AGENCY: McCann-Erickson, Inc
PRODUCTION COMPANY: E U E
CLIENT: New York Racing Assoc.

You were just playing with your friends.

Even the grass had special minerals.

688
ART DIRECTOR/DESIGNER: Mac Churchill

DIRECTOR/PRODUCTION COMPANY/
PHOTOGRAPHER: Horn/Griner

WRITER: Frank Biancalana
PRODUCER: Rollin Binzer

AGENCY: Hurvis, Binzer Si Churchill
CLIENT: Arvin Industries, Inc

Listening To A Forest.

Anncr: Sound is a very personal thing.

IP

II r
We make Arvin radios for people who care.

You're the fastest animal in the world. There are other brands at other prices.
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689
ART DIRECTOR/DESIGNER: Frank DeVito

DIRECTOR/PRODUCTION COMPANY/
PHOTOGRAPHER: Horn/Griner

WRITER: Betty Fitterman
PRODUCER: Nick Schapiro

AGENCY: Young & Rubicam, Inc
CLIENT: Johnson &Johnson

(VO): This is a baby's ear. And his eyes.

(VO) This is how baby learns about love.

690
ART DIRECTOR/DESIGNER: Frank Fristachi

DIRECTOR: Fred Levinson
\AARITER Marshall Karp
PFODU-2,ER Henry Roth

AGENCY: DKG, Inc
PRODUCTION 20MPANYloe Films

CLIENT: ,ohnson &Johnson

1'11.11/11. -

It would hit Tie as soon as I got up.

It wasn't easy living with a headache.

(VO): Smooth on gentle Johnson's. Truce redly rel eves my headache.



691
ART DIRECTOR: Michael Ulick
DIRECTOR: Jeffrey Metzner

WRITER: Charlie Ashby
PRODUCER: Sherry Lockhart

AGENCY: Wells, Rich, Greene, Inc
PRODUCTION COMPANY: Gaffney,

Metzner Lofaro
PHOTOGRAPHER: Bob Gaffney

CLIENT: American Motors/Gremlin

-11

American Motors introduced the Gremlin

The Alberque Eight. The Witchita Wiggle.

692
ART DIRECTOR: Charles Kornberger

DIRECTOR: Bob Rosenbaum
WRITER: Terry Boyle

PRODUCER: Max Bryer
AGENCY: Benton & Bowles, Inc

PRODUCTION COMPANY: Jemmin
ProdJctions

CAMERAMAN: Arnie Rich
CLIENT. Proctor 5. Gamble Company

Hi, there my name is Mr. Tooth Decay.

This one's going to be a I ttle tougher.

American Motors took a gamble.
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693
ART DIRECTOR/DESIGNER: Jim Black
DIRECTOR/PRODUCTION COMPANY/

PHOTOGRAPHER: Horn/Griner
WRITER: Pat Martin

PRODUCER: John Donnelly
AGENCY: Lec Burnett

CLIENT: Benson & Heiges/Virginia Slims

(Virginia Slims Theme)

(V0). For my money women have come too far.

694
ART DIRECTOR. E. Robinson

DIRECTOR: D. Cowan
WRITER: B. Cowling

PRODUCER: E. Sumner
AGENCY: McKim/Fenton Si Bowles

PRODUCTION COMPANY: Rabko Television
Production Company

PHOTOGRAPHER: G. Morita
CLIENT: American Motors Ltd.

German: Well you win Englishman.

Japanese: Clever people these Germans.

dragoara'"

American Motors A

Gremlin

That cigarette's too good for women Anncr: American Motors imroduces Gremlin



695
ART DIRECTORS: Bob Grad, Jim Handloser

DESIGNER: Bob Giraldi
DIRECTOR: Dick Stone

WRITER: Jerry Della Femina
AGENCY: Della Femina, Travisano

and Partners
PRODUCTION COMPANY: Stan Lang

Productions
CLIENT: Fuji Film Photo Co

These eyes are Japanese eyes

They have seen and developed a color film

Japanese agor
amfift to America.

696
ART DIRECTOR/DESIGNER: Ron Travisano

DIRECTOR: Mike Cuesta
WRITER: Jerry Della Femina

AGENCY: Della Femina, Travisano
and Partners

PRODUCTION COMPANY: Stan Lang
Productions

CLIENT: Schieffelin & Co

This evening I wish to talk

0

Americans, listen to me

CINZANO
RED ON THE ROCKS

Fuji Film is coming to the United States Anncr: Cinzano-Red-On-The-Rocks
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687
ART DIRECTOR/DESIGNER: Larry Leblang

DIRECTOR Horn/Griner
WRITER: 1-1,A Altman

PRODUCER: David DeVries
AGENCY: Wells, Rich, Greene, Inc

PRODUCTION COMPANY/PHOTOGRAPHER:
Horn'Griner

CLIENT: Trans VJorld Airlines

Father: Harold, get us a baggage cart.

Father: OK, Harold, et's go.

698 DISTINCTIVE MERIT AWARD
ART DIRECTOR: Eliott Manketo

DESIGNERANRITER Gerry Pliffner
DIFECTOR/3HO-OGRAPHER HI Covington

PRODLCER Carl Reiter
AGENCY W. Ayer & Son, Inc

PRODUCTICN CCMPANY: Jenkins -Covington
CL ENT: investor -Owned Electric Light

and Power Companies (ECAP)

(S -7X- Car Linis ito dark street.

Ann r: Professionals at vvcrk

Father: Hey, where s the crowd? They try to go =award a better community.



699
ART DIRECTOR: Mahlon Craft

DIRECTOR: Marvin Fireman
WRITER: Lawrence Belove
PRODUCER: John Ewing

AGENCY: N VV Ayer & Son, Inc
PRODUCTION COMPANY: M.P.O.
CLIENT: Illinois Bell Telephone Co

Sportscaster " bottom of the ninth."

Wife: "Are you bringing the children?"

700 GOLD MEDAL AWARD
ART DIRECTOR/DESIGNER: Hal Nankin
DIRECTOR/PRODUCTION COMPANY/

PHOTOGRAPHER: Horn/Griner
WRITER: Leon Meadows

PRODUCER: Aaron Ehrlich
AGENCY: Doyle Dane Bernbach, Inc

CLIENT: General Telephone
& Electronics

Honey, he must be a drunk.

He's sick. I've got to get to a phone.

"When you decide on a extension phone (Comes to broken, vandalized phone.)
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ART DIRECTO=IDESIGNER
Paul FLthenstein

DIRECTOR/PROCUCTION COMPANY/
PHOTOGRAP Horn/Griner

WRITER: E- c Webber
PRODUCER Tom Fenton

AGENCY: Young & Rubicam, Inc
CLIENT: GenerEl Foods Corporation

(Headmaster descends staircase of school)

Kid: Please, sir, I wart more pudding.

I

702 DISTINCTIVE MERIT AUVARD
ART DIRECTOR/DESIGNER: Alan Sprules

DIRECTOR: Dick Tschudin
WRITER George Mcrir

PRODUCER: Stew Garner
AGENCY: Ogilvy S. Mather. Inc

PRODUCTION COMPANY: Filmways
of California

CLIENT: Mercedes-Berz

Holding the road.

Cornering.

Headmaster: Well g ye you more pudding. Back to safety.



703
ART DIRECTOR: Paul Singer

DIRECTOR: George Gage
WRITER: Joe Lapinski

PRODUCER: Harvey Greenburg
AGENCY Benton & Bowles, Inc
PRODUCTION COMPANY: Focus

Presentations
CAMERAMAN: Fred Hoffman
CLIENT. Norwich Pharmacal

Kenny Licata ate 4 bags of potato chips.

Lisa Singer ran into some rainy weather.

704
ART DIRECTOR/DESIGNER Stan Jones
DIRECTOR/PRODUCTION COMPANY/

PHOTOGRAPHER: Horn/Griner
WRITER: John Annarino

PRODUCER: Paul Shreve
AGENCY: Doyle Dane Bernbach, Inc.

CLIENT: Hills Brothers

(SFX Kids yelling and breaking things)

(VO): A good cup of Hills Bros. coffee.

Johnnie Fisher polished off 7 sandwiches. Mother: All right, you kids. Knock it off!



CONSUMER PRODJCT COMMER-2,IALS 423

705
ART DIRECTOR. Tom Yohe
DIRECTOR A idy Jenkins

WRITER/PRODLCER George Newell
AGENCY: LaRoche, McCaffrey, McCall

PRODUCTION COMPANY Jenkins -Covington
PHOTOGRAPHER: Andy Jenkins

CLIENT Bcrg-Warner

 r- - -

Blast: It's London Lc uie and his robbers.

Borg-Warner they were the first

706
ART DIRECTOR. Stuart Birbrower

D RECTOR: Murray Bruce
ARITER: Austin Hamel

PF:ODLCER: Leslie J. Stark
AGE \ CY: 3enton Bowles, Inc.

PRODLCTIC\J COMPANY: Phos Cine
Productions, Inc.

CANIEFAMAN: Don Cot -en
CLIENT: Avis Rent-A-Car

Called flv Avis -Non -Stop.

a I It

Ale at

I was already Ijnching with tt-e President.

Borg-Warner is rna< ng even get -away cars.



707
ART DIRECTOR/DESIGNER: Art Taylor

WRITER: H. Rex
PRODUCER: C. Ames

AGENCY: J. Walter Thompson
PRODUCTION COMPANY/PHOTOGRAPHER:

Richard Williams
CLIENT. American Gas Association

708
ART DIRECTOR/DESIGNER/PRODUCER:

Chuck Bua
DIRECTOR: Jose Ferro
WRITER: Paula Green

AGENCY: Green Dolmatch Inc.
PRODUCTION COMPANY: Pablo Ferro

CLIENT: New York Times

en 1g ten ida.42±1:
ishoiPFEE

EXPLOREgarm
CONTESTPRODnoir " w

The New York Times will enlighten, expose

explore, probe, contest.

Zhe Neuf ijork Zinicr)
Inbar else?

The New York Times. Where else?
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709
ART DIRECT0=-/DESIGNER.

Frank Fristachi
DIRECTOR: Steve Horn
WRITER: Marshall Karp

PRODUCER: 3ertelle Selig
AGENCY: DKG, Inc.

PRODUCTION CCIVPANY. Horn/Griner
CLIENT: Johnson & Johnson

Man: (VO): I was tryric zo amuse myself

Man: (VO): My heac etas killing me.

710
ART DIREC-OR/DESIGNER: Mike Withers

D FECTOR: Hill Covington
WRITER. Ellen Simons

PROJJCER: Harvey Greer berg
AGENCY: DKG, Inc

PRODUCTION CJMPANY: Jenkins/Covington
C_IEFJT America EnkE

Women are zryng to get rid of wrinkles.

created Dy their droopiig pantyhose.

Then one day I discovered Truce. American Enka created Enkasheer.



711
ART DIRECTOR: Allen Kay

DIRECTOR/PHOTOGRAPHER:
Melvin Sokolsky

WRITER: Adam Hanft
PRODUCER: Ken Duskin

AGENCY: Tinker Pritchard Wood
PRODUCTION COMPANY: Sokolsky Films

CLIENT: Friends of the
Rockefeller Team

I'm doing my homework, Dad.

I know how to spell.

Rockefeller.
A paid political announcement

by the Friends of the Rockefeller Team.

712
ART DIRECTOR/DESIGNER/DIRECTOR/

PRODUCER: Ken Duskin
WRITER. Marcella Free

AGENCY: Tinker -Pritchard Wood
PRODUCTION COMPANY: Sokolsky Films

PHOTOGRAPHER. Melvin Sokolsky
CLIENT: Friends of the

Rockefeller Team

A report to 12,000 Indians in N.Y.State.

Pike and Bass are coming back

Rockefeller.
A paid political announcement

by the Friends of the Rockefeller Team.

Rockefeller's done a lot. He'll do more. Rockefeller's done a lot. He'll do more.
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713
ART DIRECTOP/DESIGNER:

Frank Fristachi
DIRECTOR: Jack Zander
WRITER: Marshall Karp
PRODUCER Henry Roth

AGENCY DKG, Inc
PRODUCTION COMPANY:Pelican Films, Inc

ARTIST: Andre Francois
CLIENT: Johnson & Johnson

And worst of all, you have a headache.

Johnson & Johnson introduces Truce.

7'.4
ART DIRECTOR: Charles Kornberger

DIFECTOR Sob FosenbaJm
WRI-ER Terry Boyle

PRODUCE= Max Brye-
AGENCY 3eritcn & 3owies, Inc

PRODUCTION COMPANY: Jemmin
Productions

CAMERAWN Arnie Rich
CLIEN- Proctor & Gamble Company

I'm Bill Cosby but l'rr Tooth Decay.

No Crest on it and ti-ere's no FILoride.

It won't upset you, stomach. Cosby: Not Crest. I'll be back.



715
ART DIRECTOR: Charles Kornberger

DIRECTOR/PHOTOGRAPHER: Lear Levin
WRITER: Terry Boyle

PRODUCER: Joanne Ruessing
AGENCY: Benton & Bowles, Inc

PRODUCTION COMPANY: Lear Levin
Productions, Inc

CLIENT: Proctor & Gamble Company

That's my boy, Chris.

Today, he only had one cavity.

716
ART DIRECTOR/DESIGNER/PRODUCER:

Jim Egan
DIRECTOR: Bill Hudson

WRITER: Nancy Salz
AGENCY: Ogilvy & Mather, Inc

PRODUCTION COMPANY: Phos Cine
Productions, Inc.

CLIENT: The Park Department

Walking and talking.

Gesturing.

Chris: Dad, Yeah? I won. Haven't you taken enough garbage?
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717
ART DIRECTOR/DESIGNER/PRODUCER:

GenE Beck
DIRECTOR: Ant/ Jenkins

WRITER: ,_.on Jackson
AGENCY: Ogilvy S. Mather, Inc

PRODUCTION COMPANY: Jenkins/Covington
CLIENT: Ad Council

Leaning on meter.

Reading newspaper on mattress.

718
ART DIRECTOR: Richard Brusini

DIRECTOR: Jack Wright
WRITEF:: Roger Levinsohn

PRODLCER Patricia McManamon
AGENCY: Warwick Legler, Inc

PRODUCTION COMPANY: Peter Cooper
CLIENT: Dept. of H E W

I couldn't do things like that.

. I could (10 just about anything.

Out on street again. I used to have a handicap.



719
ART DIRECTOR: Jerry Prestomburgo

DIRECTOR: Jerry Shore
WRITER: Kenneth E. Teason
PRODUCER: Roger Harvey

AGENCY: Warwick & Legler, Inc
PRODUCTION COMPANY: Jerry Shore

CLIENT: Timex Corporation

Hey George, need a lift?

I'm sorry, honey my watch stopped.

720
ART DIRECTOR/DESIGNER: Ralph Ammirati

DIRECTOR: Howard Zieff
WRITER: Marty Puns

PRODUCER: Janine Marjolet
AGENCY: Carl Ally Inc

PRODUCTION COMPANY: Zieff Films
PHOTOGRAPHER: Robert Haagensen

CLIENT: Pearl Brewing/
Country Club Malt Liquor

Do you remember your first beer

Did you find it bitter?

Electric Timex. You never have to wind it. We brew Country Club Malt Liquor
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721 DISTINCTIVE MERIT AWARD
ART DIRECTOR/DESIGNER: Rick Levine

DIRECTOR: Joe DeVoto
WRITER: Davic Altschiller
PRODUCER: Bob Schenkel

AGENCY: Cal Ally Inc
PRODUCTION COMPANY: Stan Lang Inc

CAMERAMAN Nilo Hartzband
CLIENT: The Hertz Corporation

(SEX: Airplane Engines)

Anncr: (VO) we'll rent you a Ford

A SPECIAL RATE. GOOD FDA STANDARD

OR INTERMEDIATE SIZED RINDS OR SIMILAR SEDANS.

NOT ONAILADLE AT AU. LOCATIONS

722
ART DIRECTCR/PFODUCER Royal

3ruce Montgomery
DIRECTOR: George Gomes

WRITER: Robert Reilly
AGEN2Y Waring & LaRosa Inc

FRODUCTION COMPANY: Gomes-Loew Inc
CLIENT Fisher-Price Toys_

Santa: I'd like to see Fisrer-Price Toys.

Why cart we do work like this?

(SFX Jet Engines Down Rurway) I'll have 42,979 Jets, 32,371 Fa-rs



723 GOLD MEDAL AWARD
ART DIRECTCP/DESIGNER/DIRECTOR

Robert Gage
WRITER: Marvin Honig

PRODUCER: Rill Bodwell
AGENCY: Doyle Dane Bernbach, Inc

PRODUCTION CON/IPAr..Y D rectors Studio
PHOTOGRAPHER George Silano

CLIENT Miles Laboratories/
Alka-Selzer

She: Our first homecookEd meal.

He: I've never seen a dumpling that big.

724
ART DIRECTOR: Jerry Prestomburgo

DIRECTOR: Mike Cuesta
WRITER: Kenneth E. Teason
PRODUCER: Herbert Miller

AGENCY: Warwick S. Legler, Inc
PRODUCTION COMPANY: Stan Lang Productions

CLIENT: Timex Corporation

Ladies and gentlemen the great Zoldo!.

Zoldo, what's this gentleman holding up?

She: Poached Oysters. You paid a. $149.95.$99.16? $69.13?
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725
ART DIRECTOR/DESIGNER/DIRECTOR

Robert Gage
WRITER: Jack Dillon

PRODUCER: Phil Bodwell
AGENCY: Doyle Dane Bernbach, Inc

PRODUCTION COMPANY Directors Studio
PHOTOGRAPHER: George Silano

CLIENT: Polaroid

The beach is more crowded this year.

With cameras. The Polaroid Colorpack II.

726
ART DIRECTOR/DES GNER:DIFECTOR.

Ropert Gage
JVRIT:=_R Jack Dillcn

PFODUCEF: Phil Boctwel
AGENCY: Doyle Cane Bernd:opt-1, Inc

PRODUCTION COMPANY Directors Studio
PHOTOGRAPHER: Georce S lano

CLIENT Polaroid

Woman: It's only VVedne3day.

Take along a 3olaroid Colorpack II.

Go down to the beach and lock around. You can brigh-,en th ngE up a bit.



727 DISTINCTIVE MERIT AWARD
ART DIRECTOR/DESIGNER/DIRECTOR:

Robert Gage
WRITER: Marvin Honig

PRODUCER: Phil Bodwell
AGENCY: Doyle Dane Bernbach, Inc

PRODUCTION COMPANY: Directors Studio
PHOTOGRAPHER: George Silano

CLIENT: Miles Laboratories/
Alka-Seltzer

Football Players: We're great. We're No. 1.

Anncr: You have champagne all over you.

4*eras

728 DISTINCTIVE MERIT AWARD
ART DIRECTOR/DESIGNER/DIRECTOR

Robert Gage
WRITER: Marvin Honig

PRODUCER. Clifford Fagin
AGENCY: Doyle Dane Bernbach, Inc

PRODUCTION COMPANY: Directors Studio
PHOTOGRAPHER: Dick Dubelman

CLIENT: Cracker Jack

Man What did you learn in school today?

(Silent)

The Big
Pass Around Pack.

CrackerJack

BORDEN

Football Players: Oh, AlkE-Seltzer, Great. (Silent)
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729
ART DIRECTOR: John Caggiano

DIRECTOR: Sid Myers
WRITER. Michael Kahn

PRODUCER: Chuck Doremus
AGENCY: Doyle Dane Bernbach, Inc

PRODUCTION COMPANY: Richards & Myers
Films, Inc

CAMERAMAN: Warren Rothenberger
CLIENT: Uniroyal Keds

Hey, Artie what do you want to do tonight.

(V0). Keds Knock Arounds are perfect.

730
ART DIRECTOR/DIRECTOR/WRITER:

Richard A. Kersteir
PRODUCERS: Richard Robbins,

Harold Washburn
AGENCY: Marvin & Leonard Adv. Inc

PRODUCT ON COMPANY Professional
Fi ms, Inc

PHOTOGRAPHER: Leonard JeMunde
CLIENT J. Hcmestock

(SFX car doors closing )

NO) You take yourfurniure with you.

Artie, what do you want to do tonight WO) Of coutHL t.(1()



731
ART DIRECTOR/DESIGNER: Roy Grace

DIRECTOR: Dave Nagata
WRITER: John Noble

PRODUCER: Don Trevor
AGENCY: Doyle Dane Bernbach, Inc

PRODUCTION COMPANY: Directors Studio
CLIENT: Volkswagen

Man: There is a legend that they tell.

that when the moon comes up.

732
ART DIRECTOR: Edd Griles
DESIGNER: Aaron Koster

DIRECTOR: George Gomes
WRITER: Peter Murphy

PRODUCER Lucky Bigbee
AGENCY: Doyle Dane Bernbach, Inc

PRODUCTION COMPANY: Gomes Loew Inc
CLIENT Uniroyal

Mr. Pete Murphy of Redding, Connecticut.

says this chair is really comfortable.

A Kroehler Recliner
covered with Naugahyde

for dad

there is a car that turns into a house. Tiger Paws and Naugahyde of Uniroyal.
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733 DISTINCTIVE MERIT AWARD
ART DIRECTOR/DESIGNER: Roy Grace

DIRECTOR Dick Stone
WRITER. Marcia Bell Grace
PRODUCER: Susan Calhoun

AGENCY: Doyle Dane Bernbach, Inc
PRODUCTION COMPANY' ['rectors Studio

PHOTOGRAPHER Deutsch
CLIENT: Americai Tcurister

American Tourister: Our car overturned.

Our car was on our suitcase for 10 hairs

734
ART DIRECTOR/DESIGNER Roy Grace

DIRECTOR: Howard Zieff
WRITER: Evan Stark

PRODUCER Lou Florence
AGENCY: Doyle Dane Bernbach, Inc

PRODUCTION COMPANY: Howard Zieff
PHOTOGRAPHER: Ted Pahle
CLIENT Miles Laboratories/

AlkE-Seltzer

Papa: Mama IV ia, thatsa some speec e

Papa: What was the -natter with that')

Everything inside was perfectly okay. Director: Cut. OK, let's break for lunch.



735 DISTINCTIVE MERIT AWARD
ART DIRECTOR/DESIGNER: Norman Tanen
DIRECTOR/PHOTOGRAPHER: Barry Brown

WRITER: Camille Larghi
PRODUCER: Ernie Hartman

AGENCY: Doyle Dane Bernbach, Inc
PRODUCTION COMPANY: Brillig
CLIENT: Jamaica Tourist Board

Swinging, it make me feel giddy.

I think the sea is very much pretty.

JAMAICA

736 GOLD MEDAL AWARD
ART DIRECTOR/DESIGNER: Roy Grace

DIRECTOR: Dick Stone
WRITER: Marcia Bell Grace
JRODUCER Susan Calhoun

AGENCY: Doyle Dane Bernbach, Inc
PRODUCTION COMPANY: Directors Studio

PHOTOGRAPHER: Iry Deutsch
:LIENT American Tourister

         

Dear clumsy bellboys, brutal cab driver.

Careless doormen. Ruthless porters.

It's easy to feel like a child here. Have we got a suitcase for you.



CONSUMER PRODUCT COMMERCIALS 439

737
ART D RECTOR: George Lois

DIRECTOR/PHOTOGRAPHER: George Silano
WRITER: For Holland

PRODUCER: Ed Murphy
AGENCY: Lois Holland Callaway Inc
PRODUCTION COMPANY: Saturn

Pictures Corporation
CLIENT Standard M Ilinc Company

Girl: I'm not sure cf ma -y thincs.

I feel meaner wher I eat WheE tena

738
ART D RECTOR/DESIGNER

PHOTOGRAPHER: Rollin S. Binzer
DIRECTOR Jack Dazzo

WRITER; PRODUCER: Allan Katz
AGENCY: durvis. Binzer S* Churchill
PRODUCTION COMPANY: Elektra

Productiois
CLIENT: Ovalt ne Food Procucts

Prof: The tongue is tie taste barcrneter.

A fantastic bu-Aery-g azec popcorn slack

Oh, Charlie. You stop that. Zonkers are adored iy every tongue



739
ART DIRECTOR/DESIGNER:

Bert Steinhauser
DIRECTOR/PHOTOGRAPHER:

Jerry Ansel
WRITER: Chuck Kollewe
PRODUCER: Ralph Borzi

AGENCY: Doyle Dane Bernbach, Inc
PRODUCTION COMPANY: Jerry Ansel

Productions
CLIENT: Lever Brothers

The world's first clear red toothpaste.

It's just about everything you need

739A GOLD MEDAL AWARD
ART DIRECTOR/DESIGNER: Ben Spiegel
DIRECTOR/PRODUCER: Lee Tredanari

WRITER: Camille Larghi
AGENCY: Doyle Dane Bernbach, Inc

PRODUCTION COMPANY: Cinemetric
PHOTOGRAPHER: Tibor Hirsch
CLIENT: Jamaica Tourist Board

It's mysterious

It's hot...

Which is why we call it Close -Up. It's cool. That's Jamaica.
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74:1
ART DIRECTOR/DESIGNER: Ben Spiegel
DIRECTOR/PRODUCER: Herb Strauss

WRITER: Dan Abramson
AGENCY: Doyle Dane Bernbach, Inc

PRODUCTION COMPANY: Directors Studio
PHOTOGRAPHER: Bert Spielvogel

CLIENT: Stroh's Beer

What do I know from fir brewing?

They're giving me bread to admit it.

741
ART DIRECTOR: DIRECTOR: Bert Stenhauser
DESIGNER/PHOTOGRAPHER: Harold Becker

WRITER: Paul Zoellner
PRODUCER: Ralph Borzi

AGENCY: Coyle Dane Bernbach, Inc
PRODUCTION COMPANY. Harold Backer

Productiors
CLIENT: He nz

(Music)

Thick rich Heinz.

S LOWE
I love the way it tastes. Still the slowest ketchup in town.



742 DISTINCTIVE MERIT AWARD
ART DIRECTOR/DESIGNER/DIRECTOR:

Bob Kuperman
WRITER: John Noble

PRODUCER: Jim de Barros
AGENCY: Doyle Dane Bernbach, Inc

PRODUCTION COMPANY: Pelco
CLIENT Volkswagen

(VO: From the past): The 1949 De Soto

The Volkswagen will constantly be changed.

743
ART DIRECTOR/DESIGNER: Bob Kuperman

DIRECTOR. David Nagata
WRITER: John Noble

PRODUCER: Dick Perrott
AGENCY. Doyle Dane Bernbach, Inc.

PRODUCTION COMPANY: M.P O.
CLIENT- Volkswagen

A brand new small car.

Mink

It is a great idea.

We at Volkswagen kept our promise We've been working on it for 21 years.



CONSUMER PRC DUC- COIVMERCIALS 443

744
ART DIRECTOR: George Lois

DIRECTOR/PHOTOGRAPHER Timothy
Galfas

WRITER: Ron Holland
PRODUCER: Jon Cholakis

AGENCY: Lois Holland Callaway Inc
PRODUCTION COMPANY: Galfas

Productions, Inc
CLIENT: Stevens Hosiery

(VO): You spend more than 500

(Silent)

745
ART DIRECTOR/CESIGNER/

PHOTOGRAPHER: S. Binzer
DIRECTOR. George Dunning

WRITER/PRODJCEF: Ethan Revsin
AGENCY: Hurvis, Binzer ChJrchill

PRODUCTION COMPANY Phos amine
TV C:artocns

CLIENT: Ovaltine Fcod Products

Man: When you are not loved.

SCRLAMINC
VILLOW
ZONKLEV

I discovered Screaming YAow Zonkers

SCRLANIMIC
YELLOW

(VO). Spirit by Stevens 250 3 leg. Best of all, Zonkers broucht me Loretta.



746
ART DIRECTOR: John Caggiano

DIRECTOR: Sid Myers
WRITER: Peter Murphy

PRODUCER: Chuck Doremus
AGENCY: Doyle Dane Bernbach, Inc

PRODUCTION COMPANY: Richards & Myers
Films, Inc

CAMERAMAN: Warren Rothenberger
CLIENT: Uniroyal Pro Keds

He won't get rid of his sloppy socks

He got rid of his basketball shoes.

747
ART EIRECTOR/DESIGNER Mike Lawlor

DIRECTOR: Elbert Budin
WRITER: Peter Murphy

PRODUCER: Sandy Reich
AGENCY: Doyle Dane Bernbach, Inc

PRODUCTION COMPANY: Elbert Budin Inc
CLIENT: Uniroyal

There is no regulation golf ball

it's not a regulation ball.

I know, I'm his father. It's as simple as that.
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748
ART DIRECTOR/DESIGNER:

Donald V. Carleson
DIRECTOR/PHOTOGRAPHER: Elbert Budin

WRITER/PRODUCER: Patrick Mclnroy
AGENCY: Dancer -Fitzgerald -Sample, Inc

PRODUCTION COMPANY: E bert Budin, Inc
CLIENT: Foremost Foods Company

A peach is only beautiful until Foremost.

Then it gets sour creamed ..

749
ART DIRECTOR/DESIGNER Jack Piccolo
DIRECTOR/PHOTOGRAPHER: Steve Horn

WRITER: Mike Mangano
PRODUCER: RE 1ph Borzi

AGENCY: Doyle Dane Bernbach, Inc
PRODUCTION COMPANY Horn/Griner

CLIENT: Whirlpool Ccrp. of America

27% of the American peo3le move ..

Yju can have :hem instal ed perman3ntly.

You know it's the Freshmost. Oh, Harold! It's so cuaint.



750
ART DIRECTOR/DESIGNER: Bill Taubin

DIRECTOR/PHOTOGRAPHER: Ted Devlet
WRITER: Helen Miller

PRODUCER: Herb Strauss
AGENCY: Doyle Dane Bernbach, Inc
PRODUCTION COMPANY: DVI Films

CLIENT. Burlington

V/0 I was a rising young diplomat.

Static electricity made my socks cling.

751
ART DIRECTOR/DESIGNER: Stan Kovics

DIRECTOR/PHOTOGRAPHER: Steve Horn
WRITER: Steve Gordon

PRODUCERS: Steve Gordon, Stan Kovics
AGENCY: Jack Byrne Advertising

PRODUCTION COMPANY: Horn/Griner
CLIENT: Barney's Clothes, Inc

Stengel: What do you want to be

Stengel: How 'bout you, Barney?

Burlington has first anti -static socks. Barney. Well - you'll all need clothes.
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752
ART DIRECTOR/DESIGNER/

PHOTOGRAPHER Ro li i S. Binzer
DIRECTOR Jack Dazzo

WRITER/PRODUCER= Allan Katz
AGENCY: Hurvis, Binzer EL Churchill
PRODUCTION COMPANY: Elektra

Producticns
CLIENT: Ovaltine Food Products

CVO). Once there was an uglw person.

Zonkers were a magical pop3prn snack.

753
ART DIRECTOR: Jan Strodl

DIRECTOR: Tim Newman
WRITER: Phil eppis

PRODUCER: Don Keller/Telpac
AGENCY Muller, Jo-dan, Herrick

PRODUCT ON COMPANY Dick Miller
Associates

PHOTOGRAPHER Dick M Ile-
CLIEN- Head Sk s

I am Jean-Claude K illy.

I am Jean Claude Killy.

I am Jean-Claude Kitty.

When I come town the mcuntain .

Maybe they'll change your life. Maybe not. I think about funny things.



754
ART DIRECTOR/DESIGNER: Alan Kupchick

DIRECTOR: Russ Mayberry
WRITER: Enid Futterman

PRODUCER: Steve Novick
AGENCY: Grey Advertising Inc

PRODUCTION COMPANY: EUE/Screen Gems
PHOTOGRAPHER: Dick Kuhna

CLIENT: Borden, Inc /Drake Bakeries

Napoleon had a thing for coffee cake.

/Pt

So he ate Drake's small Coffee Cake.

755
ART DIRECTOR: Helmut Krone

WRITER: Gene Case
PRODUCER: John Capsis, Telpac, Inc

AGENCY: Case and Krone Inc
PRODUCTION COMPANY: Rose Magwood

Studios
CLIENT: Arpege Perfume

"Dear Mom, I promise to ..."

'Promises and Arpege go together."

He could eat it too. "Honey, I promise to stop smoking."
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756 
ART DIRECTOR/DESIGNER Joe Gregorace 

DIRECTOR/PHOTOGRAPHER: Dave Nagata 
WRITER: Ken Charof 

PRODUCER: Don Trevor 
AGENCY: Doyle Dane Bernbach, Inc 

PRODUCTION COMPANY: M P 0 
CLIENT: Volkswagen 

At Volkswagen we don't worry about 
. 

We've been torturing door hinges and 

757 
ART DIRE2,TOF Hy Varon 

DESIGNER/DIRECTOR/PHOTOGRAPHER 
Elbert Budin 

WRITER: I-arvey Tudangger 
PRCDUCER: Bruce Nadel 

AGENCY: Ogilvy S. Mather 
PRODUCTION COMPANY: Elbert Budin Inc 

CLIENT: Shell Oil Co 

Every time you sperd about $3 or more 

We'll give you 'me 

No other car goes through so much You can make the d -ink o' your dreams. 



758
ART DIRECTOR/DESIGNER: Bob Kuperman

DIRECTOR: Howard Zieff
WRITER: John Noble

PRODUCER: Lou Puopolo
AGENCY: Doyle Dane Bernbach, Inc
PRODUCTION COMPANY: Zieff Films

CLIENT: Volkswagen

To keep your average American car running

For gasoline you pay $181

We think you're being taken for a ride.

759
ART DIRECTOR: Art Gilmore

DESIGNER: Bob Ramsey
DIRECTOR: Rick Levine

WRITER: Bill Ford
PRODUCER: Wayne Lachman

AGENCY: Richard K. Manoff Inc
PRODUCTION COMPANY: Wylde Films

CLIENT: Welch Foods Inc

Pilgrim: Say, this isn't the same

Indian: I'm recommending Welch's

The cranberry juice cocktail from now on.
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760 
ART DIRECTOR/DESIGNER: Bob Kuperman 

DIRECTOR: Dick Stone 
WRITER: John NDble 

PRODUCER: Lou Piopolo 
AGENCY: Doyle Dane BErnbach, Inc 

PRODUCTION COMPANY. D S.1 
CLIENT: VolkswEgen 

Hi friends, Ralph Carson here 

And here's today's bargains. 

762 
ART DIRECTOR/DESIGNER: Jack Piccolo 

DIRECTOR/PHOTOGRAPHER: Bob Bean 
WRITER: Mike Mangano 

PRODUCER: Ralph Borzi 
AGENCY Doyle Dane Bernbacb, Inc. 

PRODUCTION COMPANY: Wylde Films 
CLIENT: Whirlpool Corp. of America 

As every woman knows 
.. 

With a Whirlpool, you don't have tp worry . . 

Check! There must be a mistake here. It will retumb e the clothes for 2-1 /2 hours. 



763
ART DIRECTOR: Robert Wilvers

DIRECTOR/PHOTOGRAPHER: Syd Furie
WRITER: Edward A. McCabe

AGENCY: Scat', McCabe, Sloves, Inc
PRODUCTION COMPANY: James Garrett

and Partners
CLIENT: Volvo, Inc

A piece here, a piece there, then nothing.

So I drive a Volvo.

Don't litter.
BtryaVolvo.

764
ART DIRECTOR: Tom Tieche

DIRECTOR: Andy Jen<ins
WRITER: Rudi Golyn

PRODUCER: Peter Huber
AGENCY: McCann-Erickson

PRODUCTION COMPANY: Jenkins/Covington
CLIENT: Del Monte Corporation

Let me show you something.

And unacceptable for Del Monte.

(Silent) (Tag) The more you know about pineapple
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765
ART DIRECTOR/DESIGNER: Bob Tucker

DIRECTOR/PHOTOGRAPHER:
Lenny Hirscifield

WRITER: Tom yobbagy
PRODUCER: Jerry Gold

AGENCY: Doyle Dane Be-'nbach, Inc
PRODUCTION COMPANY: M P 0

CLIENT: Volkswagen

Volkswagen Squareback Sedan can hold

Just fold down its back seat .

766 DISTINCTIVE MERIT AWARD
ART DIREC-OR/DESIGNER Ted Shaine

DIRECTOR Dick Stone
WRITER: Ed Butler

PRODUCERS: Jim de Barros, Lou Fuopolo
AGENCY: Doyle Dane Bernbach, Inc

PRODUCTION COMPANY: DSI
CLIENT: Volkswagen

(Silent)

[Silent)

(Echoes): and it can hold [hold -hold -hold) (Silent)



767
ART DIRECTOR: Hal Rosen

DESIGNER: Bob Lelle
DIRECTOR/PHOTOGRAPHER: Jerry Shore

WRITER: Elaine Breakstone
PRODUCER: Hal Rosen

AGENCY: Clyne Maxon, Inc
PRODUCTION COMPANY: Jerry Shore

Productions
CLIENT: General Electric Co./

Housewares Division

Salesman: You just got married.

Husband: What do you say, Cindy?

TheToast-R-Oven.

768
ART DIRECTOR/DESIGNER/

PHOTOGRAPHER: Jerry Leonhart
DIRECTOR/PRODUCER: Norm O'Neil

WRITER: Todd Miller
AGENCY: McCann-Erickson, Inc

PRODUCTION COMPANY: Goldsholl & Assoc.
CLIENT: Chevron Chemical Co

Anncr: (VO): If rootworms were left alive

This could be happening in your cornfield.

MORE FARMERS WE R.

Wife: I do. (Super) More farmers use it.
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769
ART DIRECTOR: Irwin 3oldberg

DIRECTOR: Howard Zieff
WRITER: Riki Kane

PRODUCER: JoAnn HarvErd
AGENCY: Nadler & Larimer

PRODUCTION COMPANY: Zieff Films
PHOTOGRAPHER: Ted Pahle

CLIENT: Faberge, Inc

Bby (V0). Eileen-you're defin tely Xanadt...

That means you're highly emotional.

770
ART DIRECTOR: 1/latt Basile

DIRECTOR/PHOTOGRAPHER:
Me141 Sokolsky

WRITER: Gayb Silver
PRODUCER: Heiry Kuryla

AGENC": Young & Rubicam.
PRODUCTION COMPANY Sokolsky Film

CLIENT: SqLibb/Beechnut Co

Peppermint! Spearmint! Cinnamon!

The sugarless gum with flavor, not sugar.

Eileen: I do not. (tears) Contains no cyclamate



771
ART DIRECTOR: George Lois

DIRECTOR/PHOTOGRAPHER: Joe Coffey
WRITER: Ron Holland

PRODUCER: Ed Murphy
AGENCY: Lois Holland Callaway Inc

PRODUCTION COMPANY: Saturn Pictures
Corporation

CLIENT: Stevens Hosiery

Daughter: This is my mother

You should wear panties under pantyhose.

772
ART DIRECTOR: Ed Maslow
DIRECTOR: Harry Hamburg

WRITER: Anne Anda
PRODUCER: Karl Fischer

AGENCY: Batten, Barton, Durstine
and Osborne

PRODUCTION COMPANY: Brownstone
Productions

PHOTOGRAPHER: Mario Di Leo
CLIENT: Scott Paper Co

Anncr: A ScotTowel is so strong

You could actually wash it out ..

Mother: Alright! ScotTowels. If they were any stronger
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773
ART DIRECTOR: Bob Engel
DIRECTOR: Harry Hamburg

WRITER: Howard Kaplan
PRODUCER: Manny Perez

AGENCY: Young & Rub cam, Inc
PRODUCTION COMPANY: Directors Center

PHOTOGRAPHER: Maio Di Leo
CLIENT: Frito-Lay. Inc

(Crunching) Captain: Find that crunching!

Dumkopf! Stop with the Lay's iotato Chips

.11r-
Or'

16.707.

774
ART DIRECTOR/DESIGNER: Alan Kipchick

DIRECTOR, PRODUCTION COMPANY/
PHOTOGRAPHER: Horn/Griner

WRITER: Enid Fetterman
PRODUCER: Steve Novick

AGENCY: Grey Advertising Inc
CLIENT: Marine Midland Banks

Little Boy: I used to want to go to Cornell.

(VO) Just put $25 a month in Junior Savings

Marine Midland.
We want you to have

what you want.

Member FDIC

211M-

(Crew singing): No one can eat lust one. Little Boy: I want to go to college.



775
ART DIRECTOR: Tom Tieche

DRE:1-0R: Andy Jenkins
WRITER: Rudi Golyn

PROELCER: Peter Huber
AGENCY McCann-Erickson, Inc.

PRODUCTION COMPANY: Jenkins/Covington
CLEW: Del Monte Corporation

This is a nice k3Dkang peach, isn't it?

It was pic (ed olE day too late

776
ART DIRECTOR: Bob McDonald

DESIGNER: Paul Frahm
DIRECTOR: Victor Haboush
WRITER: George Hawkins
PRODUCER: Tom Fenton

AGENCY: Young & Rubicam, Inc
PRODUCTION COMPANY: Haboush Co

PHOTOGRAPHER: Mike Butler
ARTIST: Leyendecker

CLIENT: Cluett, Peabody Co

A
The Arrow Collar Man.

Years ago, he broke a million hearts.

[Tag) The betel- -or Del Monte. He's still breaking hearts.
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777
ART DIRECTOR: Din Eldridge

DIRECTOR/3HCTOGRAPHER. Jerry Kates
WRITER: Hal Friedman

PR:DUCER. Glenn Giere
AGENCY: War -en, Muller, Dilobowsky, Inc

PRODUCTION COMPANY. Take Two
Product ons

CLIENT Colonial Provision Co., Inc

Out of the great colonial tradition

The Colonial Hot Dig

778
ART DIRECTOR/PRODUCER Clem McCarthy

DIRECTOR/F HOTOGRAPHER Dick Miller
WRITER: Fran Hansey

AGENCY. McCain -Erickson
PRODUCTION COMPANY Dick Miller Assoc.

CLIENT: Del Monte

It's exactly like

fresh pineapple

. . for people who eat like . Let's just say r -,'s very, very close.



779
ART DIRECTOR: Bob Wilvers

DIRECTOR/PHOTOGRAPHER: Syd Furie
WRITER: Ed McCabe

AGENCY: Scali, McCabe, Stoves, Inc
PRODUCTION COMPANY: James Garrett

and Partners
CLIENT: Volvo, Inc

We can't guarantee exactly how long

9 of every 10 Volvos are on the road.

Volvo Lives!

780
ART DIRECTOR: Bob Brandwein

DIRECTOR: Marshall Stone
WRITER: Anne Anda

PRODUCER: Karl Fischer
AGENCY: Batten, Barton, Durstine

and Osborn
PRODUCTION COMPANY: M P 0

CLIENT: Scott Paper Co

When we decided to get a testimonial

we went right to the top.

(Silent) Scottie. It's a three sneezer.
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781
ART DIRECTOR: Matt BEsile

DIRECTOR/PHOTOGRAPHER:
Melvin Sokolsky

WRITER: Gayle Silver
PRODUCER: Henry Kurjla

AGENCY: Young & Rubicarn, Inc
PRODUCTION COMPANY: Sokolsky Films

CLIENT: Squibb/Beechrut Co

Peppermint!

Spearmint!

782
ART DIRECTOR: John Andreoli
DESIGNER: William Molyneaux

DIRE-CTOR Tim Newman
WRITE1 Ton Pagano

PROC UCER Larry Pattersoi
AGENCY: Young & Rubicam, Inc

PRODUCTION -2,0MPANY Dick Miller
Associates

PHOTOGRAPHER: Mike Zingale
CLIENT: General Focds Corporation

Man speaks French.

Made itself like this all by itself.

uroe

&Nisi Tor wm
AN AMERICAN BOTTOM.

Care Free. The sugar -less gum wr,h flEvor. A French top with an Ame-'ican bottom.



783
ART DIRECTOR: Bunny Oliver

DIRECTOR/PHOTOGRAPHER:
George Gomes

WRITER: Mike Becker
PRODUCER: Mike Schapiro

AGENCY: Young & Rubicam, Inc
PRODUCTION COMPANY: Gomes, Lowe, Inc

CLIENT: Johnson & Johnson Co

Kids don't know how to change a bandage.

Here's the right way.

784
ART DIRECTOR/DESIGNER/WRITER/

PRODUCER: Jay Wolf
DIRECTOR: Phil Kimmelman

AGENCY: Rockwell, Quinn & Wall
PRODUCTION COMPANY: Focus Productions

PHOTOGRAPHER: Mordi Gerstein
CLIENT: British Leyland Motors

The Austin America isn't the only car

It isn't the only car to offer liquid suspension.

LPlus destinat

Aus
Und

nea.-
lr_$2,000.
preparation chartiesaoci taxes LA

Bandages from Johnson & Johnson. Austin America is the only car to
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785
ART DIRECTOR/DESIGNER:

Santo Cambareri
DIRECTOR: Fran< Herman

WRITER: Gene Tashoff
PRODUCER: John Sallay

AGENCY: Ketchum, MacLeod & Grove, Inc
PRODUCTION COMPANY: Televideo

Productiois
CLIENT: Great Western Foods

"Two leading brands of flour."

"Weigh them. One will be lighter."

786
ART DIRECTOR: Dave Part

DIRECTOR/PHOTCGRAPHER terry Kates
WRITER: Hal Friedman

PRODUCER Glenn Giere
AGENCY Warren, Muller,

Dclobowsky, Inc
PRODUCTICN COMPANY. Take Two

Productions
CLIENT Co onial 3rovision Ca., Inc

Anncr. VO: Great Moments in Col Dnial History.

Anncr: Electricity ciscovered him.

The most delicious bologna
since way back when

"Yeah (mmmm), that's a gcod demonstration.' This little bit of Colonia Bologna



787
ART DIRECTOR/DESIGNER:

Richard Levenson
DIRECTOR/PRODUCTION COMPANY/

PHOTOGRAPHER. Horn/Griner
WRITER: Joel Harrison

PRODUCER: Maura Dausey
AGENCY: Grey Advertising

CLIENT: General Foods Corporation

Big Kid: I love my new marbles.

Big Kid: I got 'em in Post RaisinBran.

788
ART DIRECTOR: Joe Toto

DIRECTOR/P-IC-OGRAPHER Elbert Budin
WRI-ER Ned Tolmach

PRODUCER Paul McDonough
AGENCY: Fenton S Bowles, Inc

PRODUCTION COMPANY: Elbert Budin, Inc
CLIENT: Genera Foods Corporation

This is the container Birds Eye

frozen Orange Plus comes in

R/0) Six free hi -bounce marbles It's hard to tell the difference.
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789 GOLD MEDAL AWARD
ART DIRECTOR: Jon Fisher
DIRECTOR: Harry Hamburg
WRITER: Charles Blustain

PRODUCER: Howard Rosenman
AGENCY: Benton & Bowles, Inc

PRODUCTION COMPANY: Brownstone
Productio-s

CAMERAMAN: Donald Sweeney
CLIENT: General Foocs Corporation

Anyone can make a mistake.

We make Cool Whip ready to serve.

790
ART DIRECTOR/DESIGNER:

Frank Fristachi
DIRECTOR: Dick Stone

WRITE1: Neil DrosEman
PRODUCER: Hen -y Roth

AGENCY: :KG, In.:.
PRODUCTION COMPANY Dick Stone

CLIENT: Remingtin

This is a lades shaver.

But Remincton wouldn t ask.

If it works for him, it'll work for you. Two heads



791
ART DIRECTOR/DESIGNER:

Frank Fristachi
DIRECTOR: Jack Zander
WRITER: Marshall Karp
PRODUCER: Henry Roth

AGENCY: DKG, Inc
PRODUCTION COMPANY: Pelican Films, Inc

ARTIST: Andre Francois
CLIENT: Johnson & Johnson

You've got the world on your shoulders?

Truce has a pain reliever for your headache.

L

792
ART DIRECTORS/ DESIGNERS:

Frank Fristachi, Joe Genova
DIRECTOR: Steve Horn

WRITER: Neil Drossman
PRODUCERS: Henry Roth, Sandy Sinclair

AGENCY: DKG, Inc
PRODUCTION COMPANY: Horn/Griner

CLIENT: Remington

The next time you complain about shaving,

take a look at your wife.

It's what the world's been waiting for. You may be man enough. But is she?
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793
ART DIRECTOR/DESIGNER: Peter Paris

DIRECTOR: George Nakano
WRITER: Fred Brownfeld

ILLUSTRATOR: Jack Endewelt
PRODUCER: Jerry Pearl

AGENCY: Chirurg & Cairns, Inc
PRODUCTION COMPANY: Duo Productions

PHOTOGRAPHER: Rolph Laube
CLIENT: Crayola Crayons

...111111.

If Little Jack Horner had sat in a corner

He could have stuck in his numb

794
ART DIRECTORS: Pete Berge,

Howard Rieger
DIRECTOR: Lee Lacey

WRITER: Curtin C'Reilly
PRODUCER: T3M Denharz

AGENCY: Young & Ruiicam, Inc
PRODUCTION CDIVIPANY. N Lee

Lacey Assoc.
CLIENT: GenEral Fp:As corporation

Next time you wart a th ck cild shake..

Birds Eye introduces a iew <ind of shake.

With a box of 64 Crayola crayons .. .
You don't have to drive out *or it.



795 
ART DIRECTOR: Ross Van Dusen 

WRITER: Janet Boden 
PRODUCER: James Grumish 

AGENCY: Doyle Dane Bernbach, Inc 
PRODUCTION COMPANY: Creative 

Film Arts 
CLIENT: Volkswagen 

$1845 
Volkswagen Sedan 111. Suggested retail price, West Coast R0 E 

Local taxes and other dealer delivery charges, if any, additional. 

"You have exactly 10 seconds to memorize 

$1845 
Volkswagen Sedan 111, Suggested retail price, West Coast P.O.E. 

Local loxes and other dealer delivery charges, if any, additional. 

the price of a 1971 Volkswagen Beetle. 

$1845 
Volkswagen Sedan 111. Suggested retail price, West Co -a POI. 

Local taxes and other dealer delivery charges. if any, additional. 

796 DISTINCTIVE MERIT AWARD 
ART DIRECTOR: Bob Engel 

DIRECTOR/PHOTOGRAPHER: 
Richard Heimann 

WRITER: Howard Kaplan 
PRODUCER: Manny Perez 

AGENCY: Young & Rubicam, Inc 
PRODUCTION COMPANY: James Garrett 

and Partners, Inc 
CL ENT: Frito-Lay, Inc 

Frog: If I 
can eat just one . . 

I'll turn back into a handsome prince. 

You may take notes." Frogs singing: No one can eat just one. 
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798
ART DIRECTOR: Roy Askling

DIRECTOR: Mike Elliott
WRITER: Jim Huff

PRODUCER: Jce Rein
AGENCY: Batten, Bar:on, Durstine

and Osborn
PRODUCTION COMPANY: E U E

CLIENT: Philco-Ford Corp.

A guy who's used to sleeping with

Might have trouble getting used to.

PHILCO CaTece)

799
ART DIRECTOR: Hank Quell

DI RECTOR/PHCTOGRAPHER
Harry Hamburg

WRITER: Marie Gutjahr
PRODUCER: Jane SusEkind

AGENCY: Young CI Rubicam, Inc
PRODUCTION COMPANY: Directors Center

CLIENT: Lea & Perrins

Chemists are asked to duplicate a sauce.

Lea & Perri -is blend unique ingredients.

Until you learn to love the cuiet. Chemist discovers sauce in cel ar.



SOD DISTINCTIVE MERIT AWARD
ART DIRECTOR: Howard Title

DIRECTOR/PHOTOGRAPHER: Elbert Budin
WRITER: Peter Lubalin

PRODUCERS: Peter Lubalin, Howard Title
PRODUCTION COMPANY: Elbert Budin, Inc.

CLIENT: Ronzoni Macaroni Co.

We put twice as much meat in our sauce.. .

We don't make as good a profit.

801
ART DIRECTOR: Bob Engel
DIRECTOR: Harry Hamburg

WRITER: Howard Kaplan
PRODUCER: Manny Perez

AGENCY: Young & Rubicam, Inc.
PRODUCTION COMPANY: Directors Center

PHOTOGRAPHER: Mario Di Leo
CLIENT: Frito-Lay, Inc

You see a man who repeatedly.

ate one Lay's potato chip after another.

But we make a better sauce. Judge: Not guilty.
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802
ART DIRECTOR: Bob Lelle
DESIGNER: Jack Cornwall

DIRECTOR: Bob Vietro
WRITER: Regina Grant

PRODUCER: Tony Russo
AGENCY: Clyne Maxon, Inc.

PRODUCTION COMPANY. Audio
Productions

CLIENT: General Bectric Co.

Man: Once you set Ever -Set, it stays set.

Saturday and Sunday, I sleep.

IA GENERAL (g) ELECTRIC

803
ART DIRECTOR: Robert Rerzfeld

DIRECTOR: Judd Maze
VJRIT921. Charles Ashbv

PRODUCER: Sherry Lockhart
AGENCY: Wells Rich Greene, Inc

PRODUCTION. COMPANY: Flic<ers Inc
CLIENT. Midas Muffler

Do you have No I don't.

Why don't you I tried them.

Anncr: For people who don't remember. Oh yeah.



804
ART DIRECTOR: Thierry Da Rold

DIRECTOR/PRODUCER: Phil Peyton
WRITER: Hank Prowitt
AGENCY: Lord, Geller,

Federico and Partners, Inc
PRODUCTION COMPANY: Horn/Griner
PHOTOGRAPHER: NASA, stock photos

CLIENT: The New Yorker

It's hard to keep up with the Joneses . .

Let alone the Picassos, Pompidous

YES,

THE

NEWRKER_

You can keep up in The New Yorker

805
ART DIRECTOR: Howard Title

DIRECTOR/PHOTOGRAPHER: Elbert Budin
WRITER: Peter Lubalin

PRODUCERS: Peter Lubalin, Howard Title
PRODUCTION COMPANY: Elbert Budin, Inc

CLIENT: Ronzoni Macaroni Co

Other sauces are made with vegetable oil.

We don't make as good a profit.

But we make a better sauce.
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BCE
ART DIRECTO= Gene 3ove

DIRECTOR: R dley Scott
WR TER Carol Peace

PRODUCER: Jen/ Eruckieime-
AGENCY: Batten Bartor, Durstine anc Osborn

PRODUCTION COM=ANY S:rawbarry
Product ons

PHOTOGRAPHERS Bpb Hagenson,
Ridley Scott

CLIENT: Campbel Soap Company

Anncr: (MUSIC) Back in the days whey

The soup she served WEE Campbell's Tomato.

The soup like Grandma used to men

807
ART DIRECTOR Rick Baxter

DIRECTOR: D ck Fichard3
WRITERS: Roberta Bowen, Bill °almer

PROD UCER: Jerry Bruckheimer
AGENCY. Batten, 3artpn, Durstine

and OJ:iorr
PRODUCTION COMPANY Richa-ds S. Myers, NA

PHOTOGRAPHEF: Larry Will ams
CLIENT: American Cyanamid
Consumer Procuct.s Division

If you want cne beautifu head of hair

Dry conditioiing to shine your hair. . .

Both in Gold Formula Breck Shampoo.



808
ART DIRECTOR/DESIGNER/PRODUCER:

John Koelle
DIRECTOR: Victor Haboush

WRITER: Jeff Gorman
AGENCY: Niefeld, Paley & Kuhn

PRODUCTION COMPANY: Haboush
CLIENT: Gibson Refrigerator Sales Corp.

"Dirt, Mud, Grime, Grease, Ick, Grit. .

Anncr: If the new Gibson Automatic

. .

809
ART DIRECTOR: Bob Giraldi

WRITER: Bob Hildt
PRODUCERS: Art Pearlman, Ralph Ward

AGENCY: Young & Rubicam, Inc
PRODUCTION COMPANY: Film Builders

CLIENT: Bristol-Myers Co

Headache pain. Aches and pains of colds.

Toothaches.

Anncr Wishy, washy, it's not. Excedrin. For hours of relief
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810
ART DIRECTORS: Bob GirsIdi, Jim Handloser

DESIGNER: Bob Giraldi
DIRECTOR: Dick Stone

WRITER: Jerry Della Femina
AGENCY: Della Femina,
Travisano and Partners

PRODUCTION COMPANY: Stan Lang
Productions

CLIENT: Fuji Film Photo, Inc.

The Japanese

have the greatest sense of color.

0:

INN
Japanese color

is coming to America.

811
ART DIFECTCR: Gary 3o ich

DIRECTOR: Joe De Von
WRI-ER. Bill Fainglas

PRODUCERS: Wayne Lachman,
Dennis Powers

AGENCY: Young & Rubicam, Inc
PRODUCTION COMPANY: Telectronics,

Directors Center
PHOTOGRAPHER John Meidejohn

CLIENT: Bristol-Myers Co

Don May runs ha r nervously

Teammates react to grease on their hands.

Take their photos with Fuji Film. Sorry, Don. We wanna <eep the ball clean.



812
ART DIRECTOR/PRODUCER: Bert Mangel

DESIGNER: Kong Wu
DIRECTOR: Robert Bean

WRITER: Gerry Burns
AGENCY: Batten, Barton, Durstine

and Osborn
PRODUCTION COMPANY: Wylde Films

PHOTOGRAPHER: Robert Storz
CLIENT: The Gillette Co

You share your cabinet.

One shot and I'm good for the whole day.

813
ART DIRECTOR: Robert Reitzfeld

DIRECTOR: Judd Maze
WRITER: Charles Ashby

PRODUCER: Sherry Lockhart
AGENCY: Wells Rich Greene, Inc

PRODUCTION COMPANY: Flickers Inc
CLIENT: Midas Muffler

It looks like you need a new muffler.

Take'er up, Virgil.

R

Which Right Guard should I use? Take'er down Virgil.
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814 DISTINCTIVE MERIT AWARD
ART DIRECTOR: Jerry Bruckheimer

DIRECTOR/PHOTOGRAPHER:
Melvin Sokolsky

WR TER: Joe IN/17,Neil
PRODUCER: Jerry Bruckheimer

AGENCY: Batten, Baron, Durstine
and Osbor-

PRODUCTION 20MPANy: Sokolsky Films
CLIENT: Repsi-Cola company

There's a whole -ew way of I yin'

It's the Pepsi generation

816
ART DIREC-OR Howard Rieger
DIRECTOF;PHOTOGRAPHER

Ha -old Becker
VJRITER Mike Becker

PRODUCER: Foger Brann
AGENCY: Young 6, Rubicam, Inc

PRODUCTION COMPANY: Harold Becker
Productions

CLIENT: General Raids Corporation

Gainesburgers are gooc for your dog.

GainesburgErs are gooc for you.

And Pepsi's got a lot to give (The product)



817
ART DIRECTOR: Bunny Oliver

DIRECTOR/PHOTOGRAPHER:
George Gomes

WRITER: Mike Becker
PRODUCER: Mike Schapiro

AGENCY: Young & Rubicam, Inc
PRODUCTION COMPANY: Gomes, Lowe, Inc

CLIENT: Johnson &Johnson Co

We know how it gets under your skin . .

A Band-Aid brand bandage stops.

818
ART DIRECTOR: Bob Brandwein

DIRECTOR: Marshall Stone
WRITER: Anne Anda

PRODUCER: Karl Fischer
AGENCY: Batten, Barton, Durstine

and Osborn
PRODUCTION COMPANY: M P 0

CLIENT: Scott Paper Co

"So I takes a Scottie and I sneezed once."

Put a Dispenser in your bathroom

So keep it on even if And that's io accident.
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819
ART DIRECTOR: Art Harris

DESIGNER: Jim Schoppe
DIRECTOR: Perry Rosemond

WRITER: Mike Slcsberg
PRODUCER: Ralph Ward

AGENCY: Young & Rubicam, Inc
PRODUCTION COMPANY Petersen Co

PHOTOGRAPHER: Dick Glouner
CLIENT: Bristol-Myers Co

Girl brushed teeth with Vote toothpaste.

When she tells him it feels tingly

You'll taste
as good as it tastes.

White
Blue
Green
Pink

rater: : 1

820
ART DIRECTOR/DESIGNER Ronald Goodwin
DIRECTOR/FHOT3GRAPHER. Robert Bean

WRITER: Leonard Seiden
PRODUCER: Richard King

AGENCY: Hicks & Greist, Inc
PRODUCT ON COMPANY Wylde Films

CLIEN7 Dixie Bathroom Cups

Some people discover Dixie Cups..

And I sneeze again.

11111101Mill

Dixie
dot

You'll taste as good as it tastes. It's a three sneezer. (SEX)



821
AR- DIRECTOR Geral Sneed
DIRECTOR: Marshall Stone

WRITE= David Burleigh
PRCIDU:ER Gene Robins

AGENCY: &Walsh Inc
PROCUCTION COMPANY: M P 0

CLI ENT Andrew Jergens

At New Yor<'s Art Students League

You'll find ti -e -cost gifted hands

822
ART DIRECTOR: Allen Kay

DIRECTOR: Melvin Sokolsky
WRITER: Adam Hanft

PRODUCER: Ken Duskin
AGENCY: Tinker -Pritchard Wood

PRODUCTION COMPANY: Sokolsky Films
CLIENT: Friends of The

Rockefeller Team

I'm on a new diet.

Keep consumers from being losers.

Rockefeller.
A paid political announcement

by the Friends of the Rockefeller Team.

soften their hinds uvith Jergens Rockefelle-'s done a lot. He'll do more.
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823
ART DIRECTOR/DESIGNER/PRODUCER:

Ken Duskir
DIRECTOR: Carol Raver

WRITER: Adam Hanft
AGENCY: Tinker -Pritchard Wood

PRODUCTION COMPANY: Sokolsky Films
PHOTOGRAPHER: Saul Negrin

CLIENT: Friends of The
Rockefeller Team

[Music)

Rockefeller created 43 new state parks.

Rockefeller.
A paid political announcement

by the Friends of the Rockefeller Team.

824
ART DIRECTOR: Allen Kay

WRITER: Adam Hanft
PFODUCER Ken Duskin

AGENCY: T nker-Pritchard Wood
PRODUCTION COMPANY: Sokolsky Films

C_IEN- Friends of The
Roc<efeller Team

These accideits are no accident.

An improverrent Rockefeller hopes

Rockefeller.
A paid pol tical announcement

by the Friends of the Rockefeller learn

Rockefeller's done a lot. He'll do more. Rockefeller's donE a lot. He'll do more.



825
ART DIRECTOR/DESIGNER/PRODUCER:

Ken Duskin
DIRECTOR/PHOTOGRAPHER:

Melvin Sokolsky
WRITER: Marcella Free

AGENCY: Tinker -Pritchard Wood
PRODUCTION COMPANY: Sokolsky Films

CLIENT: Friends of The
Rockefeller Team

I'm an X drug addict.

Rockefeller helped set up.

Rockefeller.
A paid political announcement

by the Friends of the Rockefeller Team.

826
ART DIRECTOR/DESIGNER Rick Levine

DIRECTOR: Joe De 'foto
WRITER: David Altschiller
PRODUCER: Bob Schenkel

AGENCY: Carl Ally Inc
PRODUCTION COMPANY: Stan Lang Inc

CAMERAMAN: Mo Hartzband
CLIENT: The Hertz Corporation

(SFX: Airplane Engines)

Introducinc the world's second 747.

The *7 Rate
A SPECIAL RATE. 0000 FOR STANDARD

OR INTERMEDIATE SIZED FORDS OR SIMILAR SEDANS.

NOT AVAILABLE AT ALL LOCATIONS.

Rockefeller's done a lot. He'll do more. (SEX Jet Engines Down Runway)
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827
ART DIRECTOR/DESIGNER: George Euringe-

DIRECTOR Dic< Cla-k
WRITER: Steve Smith

PRODUCER: Irene Ludwig
AGENCY: Carl Ally Inc

PRODUCTION COMPANY: Stan Lang, Inc
PHOTOGRAPHER: Ted Dahl e
CLIENT: Carter Wallace/Rise

Nothing to make my beard wet and soft

but this: Rise.

828
ART DIRECTC R. Je-ry Prestomburgo

DIREC-OR: Mike Cuesta
WRITER Kenneth E. Teason
PRODUCER: Herbert Miller

AGENCY: Warwick & Legler, Inc
PRODUCTION COMPANY: Stan Lang, Inc

CLIENT: Lefri & Fink ProdLcts Co
Consumer Division

When your child cries because of a cut

Medi-Ouik. The family first aid spray.

Imagine what you cal do UE ing Rise. Medi-Duik has three germ killers.



829
ART DIRECTOR/DESIGNER:

Charles Piccirillo
DIRECTOR: Murray Bruce

WRITER: Sue Brock
PRODUCER: George Bragg

AGENCY: Doyle Dane Bernbach, Inc
PRODUCTION COMPANY: Phos-Cine

PHOTOGRAPHER: George Silano
CLIENT: Miles Laboratories

Alka-Seltzer

Scientists are conducting an experiment.

The women go to work

830
ART DIRECTOR/DESIGNER/DIRECTOR:

Robert Gage
WRITER: Jack Dillon

PRODUCER: Phil Bcdwell
AGENCY: Doyle Dane Bernbach, Inc

PRODUCTION COMPANY: Directors Studio
PHOTOGRAPHER: Dick Dubelman

CLIENT: Polaroid

Man: Well, it's a good picture of a pout.

Anncr: Color pictures in a minute. $29.95.

The female offered him Alka-Seltzer Man: Maybe we can pry his mouth open.
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831
ART DIRECTOR/DESIGNER/DIRECTOR:

Robert Gage
WRITER: Jack Dillon

PRODUCER: Phil Bodwell
AGENCY: Doyle Dane Bernbach, Inc

PRODUCTION COMPANY: Directors Studio
PHOTOGRAPHER: Deck Dubelman

CLIENT: Poleroid

Dad: Well, it's inspirational.

Anncr: Color pictures in a minute. $29.95.

832
ART DIRE:TOR/DESIGNER/DIRECTOR:

Robert GE- ge
WRITER: Jack Dillon

PRODUCER: Ph I Bodwe I
AGENCY: Doyle Dane Bernbach, Inc

PRODUCT1:IN COMPAN': Directors Studio
PHOTOGRAPHER. :sick Dubelman

CLIENT: Polsroid

Como: Do Grrl Re Como: Me Girl: Fa

Como: Arybody you know?

Aunt: Maybe I could have him bronzed. Girl: It onv sings one note



833
ART DIRECTOR/DESIGNER/DIRECTOR:

Robert Gage
WRITER: Jack Dillon

PRODUCER: Phil Bodwell
AGENCY: Doyle Dane Bernbach, Inc

PRODUCTION COMPANY: Directors Studio
PHOTOGRAPHER: Dick Dubelman

CLIENT: Polaroid

Man: You know what's in here?

(SEX) Good looking ghost.

834
ART DIRECTOR: Murray Smith

DIRECTOR: Sid Myers
WRITER: John Connelly

PRODUCER: Tom Farrell
AGENCY: Daniel & Charles

PRODUCTION COMPANY: Richards & Myers
Films, Inc

CAMERAMAN: Warren Rothenberger
CLIENT: VVohl Shoes

As defender of the public morality.

I submit the Fanfare Peek -A -Boo shoes.

Child: Scrooge went to the bathroom. I have the same feelings as other men do.
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835 GOLD MEDAL AWARD
ART DIRECTOR/DESIGNER: Bcb Kuperman

DIRECTOR: Howard Zell'
WRITER: John Noble

PRODUCER: Lou Puopolo
AGENCY: Doyle Dane Bernbach, Inc.

PRODUCTION COMPANY: Zeta Films
CLIENT: Volkswagen

Man: The star of the 1949 Auto Show .

Not to keep in style with the times

836 DISTINCTIVE MERIT AWARD
ART DIRECTOR/DESIGNER: Sy Schreckinger

DIRECTCR/PRODUCTION COMPANY/
PHOTOGFAPHER: Horn/Griner

WRITER Brine Goldman
PRODUCERS: Maurice Mahler, Roger Vaughn

AGENCY young S Rubicam, Inc
CLIENT: Metropolitan Life

Irsurance Co

Anncr: In 1909, millions of people

Anncr: We want people to live in health.

We sell life insurance.
But our business is life.

We at Volkswagen kept our Drorrise. Anncr: Our business is ife.



837
ART DIRECTOR/DESIGNER/PRODUCER:

Chuck Bua
DIRECTOR: Jose Ferro (Animator)

WRITER: Paula Green
AGENCY: Green Dolmatch Inc.

PRODUCTION COMPANY: Pablo Ferro
CLIENT: New York Times

Call
(212)

MU 7-1100

Call (212) MU 7-1100

Call
(212)

MU 7-1100
And well deliver

and we'll deliver

Call
(212)

MU 7-1100
And well deliver The New York Times to your

838 DISTINCTIVE MERIT AWARD
ART DIRECTOR/DESIGNER:

Maurice Mahler
DIRECTOR/PRODUCTION COMPANY/

PHOTOGRAPHER Horn/Griner
WRITER: Forrest Long

PRODUCER: Roger Vaughn
AGENCY: Young & Rubicam, Inc

CLIENT: Metropolitan Life
Insurance Co

Teacher: Roger's a bright kid.

Drug Pusher: I supply him with three .

the New York Times to your door. Anncr: Speed kills
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839
ART DIRECTOR: Dick Calderhead

DIRECT3R Bruce Malmuth
WRITER: Wally Weis

PRODUCER: John Capsis
AGENCY: Calderhead, Jackson Inc.
PRODUCT ON COM3ANY: Audio

Productions
CLIENT Metromedia Radio

Would you like to spend 3 hrs wi:h her?

It has to be both moral aid legal.

Cimino
RADK)

BOX 910
SAN FRANCISCO:

drik

843
ART DIRECTOF: Hy Yablorka

DESIGNERrPHOTOGRAPHER: Carm Goode
DIRECTOR Richard Wil lams

WRITEF/PRODUCER: Alan Barzman
AGENCY: Chiat Day

PRODUCT ON COMP INY. Klein/Barzman
and Hecht

CLIENT: Equitable Savings & Loan

(Silent)

(Silent)

Think of something interest ng enough. (Silent)



841
ART DIRECTOR: Len McCarron

DESIGNER/PRODUCER: Les Collins
DIRECTOR: Jerry Ansel

WRITER: Joe Sollish
AGENCY: Batten, Barton, Durstine and

Osborne
PRODUCTION COMPANY: Jerry Ansel
CLIENT: E I DuPont de Nemours & Co

This is how things might look

Girl: I see you, gramps.

842
ART DIRECTOR: Mike Eakin
DIRECTOR: Joe Sedelmaier

WRITER: Ray Thiem
PRODUCERS: Mike Eakin, Ray Thiem
AGENCY: Rink Wells S. Associates

PRODUCTION COMPANY: Sedelmaier
Film Producers, Inc

CLIENT: Denver U.S.Bank

(clock ticking)

(gong) At 2:59 every day

'

Patient: (V0) I see you, too. Join the club.
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843
ART DIRECTOR: Bill Petti
DIRECTOR: Bill Hudson

WRITER: Bob McLoughlin
PRDDUCER Ccyne Maloney

AGENCY Batten, Barton, Durstine
and Osborn

PRODLCT ON COMPANY: Phos Cine
CLIENT: General Electric

Meet Dipte-E Muscidae.

You will find it spread event;

844
ART DIRECTOR: Bill Smith

DIRECTOR: Bill Canty
WRITER Jar ZechmEn

PRODUCERS. Bill Smith, Jan Zechman
AGENCY: Rink Wels S. Associates

PRODUCTION COMPANY: Horn/Griner
CLIENT: Exchange National Eank

Gucci desigred checkbcoks.

VVomel of New York, PE ris, Londor, Milano

General Elec-,ric has been g-inding up ... eat your hearts out.



1345
ART DI RECT=R `AtrG_el

DESIGNEF Marren
DIRECT:R Bob Vietro

J.FITER: Ilkol3iProrov ch
PFODLCER Diane Flynn

AGENI,'11: The L3ripert Agercy, nc.
PRODUCTIO "N. COMPANY Atilic

Friodu-3--ions
CAMERAMAN: 3eter G3bi-int

CLIENT JS ndustr

In 1965 _SI said VlE can grow..

to $1 blior.JVemaoeit

646
ART DIRECTOR: A. G. Torchia

DIRECTOR/PRODUCER: Martin Beck
WRITER: Mark Doyle

AGENCY: Cargill, Wilson & Acree, Inc
PRODUCTION COMPANY: Jayan House

PHOTOGRAPHER: Jim Collins
CLIENT: South Carolina Electric

and Gas Company

You really can't appreciate electricity ..

V' "

until you lose it.

INBICIIMUNARIIMIUMBC1111111

JSI. The Overachievers. Working to restore the electricity.
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847
ART DIRECTOR: A. G. To-chia

DIRECTOR: Star Reich
WRITER: MErk Doyle

PRODUCER: Martin Beck
AGENCY: Cargill, Wilson & Acree, Inc
PRODUCTION COMPANY: Television

Productions International
PHOTOGRAPHER: Price Pethel
CLIENT: South CaroIna Electric

and Gas Company

You can take electricity for granted.

Where would you be withoutit ?

848
DIRECTOR: Dick Richa-ds

WRITER: Mimi Cotter
PRODLCER: Don Brown

AGENCY: BEtten, Barton, Durstine
End Osborn

PRODUCTION COMPANY: Richards & Myers
=ilms, Inc

CLIENT: General Electric

Trying to find the sjnshine.

There isn't as much sJrshine

We try to make life easier. General Electric. Men helping man



849
ART DIRECTOR: Don Egensteiner

DIRECTOR/PHOTOGRAPHER:
George Gomes

WRITER: Mike Becker
AGENCY: Young & Rubicam, Inc.

PRODUCTION COMPANY: Gomes, Lowe, Inc.
CLIENT Environmental Action Coalition

Look at the Hudson River

We're going to kill ourselves.

April 22 is Earth Day.
Nztion Coalmen E 4R. N. C 1001"

April 22nd is Earth Day.

850
ART DIRECTOR/DESIGNER: Andy Langer

DIRECTOR/PRODUCTION COMPANY:
Horn/Griner

WRITER: James Parry
PRODUCER: Yafa Lerner

AGENCY: Marschalk
CLIENT: The United Appeal of Atlanta

One of the nicest things

Some old people are always alone

'Monk God you con help.
A1114Owe to Ile UAW

and only your money can help
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851
ART DIRECTOR/DESIGNER: Glenn Levy
DIRECTOR/PRODUCTION COMPANY/

PHOTOGRAPHER: Horn/Griner
WRITER: KLrtWinger

PRODUCER: Shelly Schachter
AGENCY: Compton Aivertising, Inc
CLIENT: The National Clearinghouse

for Drug Abuse Irformation

(Kids singing): Ring around she rosie

(VO): Drug abuse is a gamE

852 DISTINCTIVE MERIT AWARD
ART DIRECTOR/DESIGNER. Bob Giraldi

DIRECTOR: Steve Horn
WRITER: Jud Alper

AGENCY: Della Femina,
Travisano and Partners

PRODUCTION COMPANY: Horn/Griner
CLIENT National Moratorium

Insanity is

Sanity is a r resicent kil ing a boy.

san.i.ty

(VO): Sometimes they don't get up anymore. (Silence)



853 DISTINCTIVE MERIT AWARD
ART DIRECTOR/DESIGNER: Bob Giraldi

DIRECTOR: Steve Horn
WRITER: Sara Bragin

AGENCY: Della Femina,
Travisano and Partners

PRODUCTION COMPANY: Horn/Griner
CLIENT: National Hemophilia Foundation

You're looking at something that will

let a hemophiliac live and bleed.

We're so close, yet so fax
National Hemophilia Foundation.

854 GOLD MEDAL AWARD
ART D RECTOR/DESIGNER: Bob Giraldi

DIRECTOR: Steve Horn
WRITER: Sara Bragin

AGENCY: Della Femina, Travisano
and Partners

PRODJCTION COMPANY: Horn/Griner
CLIENT: National Hemophilia Foundation

My name is Peter, I'm a hemophiliac.

My name is Charles. I can't afford it.

We're so close, yet so far.
National Hemophilia Foundation

It's so expensive-we need your money. 100 hemophiliacs can. 100,000 can't.
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855
DESIGNER/WRITER Paula Green

DIRECTOR/PHOTOGRAPHER: Bert Stern
PRODUCER: May Munro
AGENCY: Green loIrratch

PRODUCTION COMPANY: Libra Productipns
CLIENT: American Cancer Society

What you'll see could save 'sour life.

Once a month examine your breasts.

856
ART DIRECTOR/DESIGNER: Bob Grimaldi

DIRECTOR/WRITER: Len AJaria
PROCUCER Bob Ross

AGENCY: McCann-Erickson, Inc.
PRODUCTION COMPANY: Imagination, Inc

PHCTOGAPHER: Jerry Slick
CLIEN- San Francisco Pol CE Dept.

(San Francisco cap taking oath)

Anncr: (V01: YoCII make $11,000..

What you don't know that can hurt you. And you'll earn every cent.



857 DISTINCTIVE MERIT AWARD
ART DIRECTOR/DESIGNER/WRITER /

PRODUCER: Bob Cox
DIRECTOR: Phil Marco

AGENCY: Ogilvy Si. Mather Inc
PRODUCTION COMPANY/PHOTOGRAPHER:

Phil Marco, Inc
CLIENT: Phoenix House

Anncr: When heroin is taken into the body .

A general feeling of well being prevails.

858
ART DIRECTOR: Allen Kay

DIRECTOR/PHOTOGRAPHER:
Stephen Steigman

WRITER: Judy Raines
3RODUCER Gloria Gengo

AGENCY: McCann-Erickson, Inc
PRODUC-ION COMPANY: Stephen Steigman

Productions
CLIENT: Board of Education N Y C

School in New York City is like

Every neighborhood should have the right

Community school board
elections are March19.

Vote. It's a start.

SPONSORED BY T HE NEW YORK CITY
BOARD OF EDUCATION AND PRE P

(Silent) You can vcte for the people you want
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859
ART DIRECTOR/DESIGNER: Andy Langer

DIRECTOR: Mike Shay
WRITER: James Parry

PRODUCER: Yafa Lerner
AGENCY: Marschalk

PRODUCTION COMPANY: Mike Shay
Productiors

CLIENT: The United Appeal of Atlanta

"I want to be a Meteorologist."

(VO): These kids have it insile.

860 DISTINCTIVE MERIT AWARD
ART DIRECTOR/DESIGNER Bob Giraldi

DIRECTOR. Steve Horn
WRITER: SEra Bragin

AGENCY: Cella Femina, Travisano
aid Partners

PRODUCTION COMPANY: Horn/Griner
CLIENT: National Hemophilia Foundation

House of Horrors where anything ...

can make a hemophiliac bleed.

(VO) They.need your help to get t out. He can't afford it we need your money.



861 GOLD MEDAL AWARD
ART DIRECTOR/DESIGNER/DIRECTOR:

Jeffrey Metzner
VVRITER/PRODUCER. Ray Lofaro

PRODUCTION COMPANY: Gaffney,
Metzner, _ofaro

PHOTOGRAPHER Richard Shore
CLIENT: Dept. of Cultural Affairs

of New Yo -k. City

"You have to be Irish, Ital an

The People Yes. Central Sark Mall.

862 DISTINCTIVE MERIT AWARD
ART DIRECTOR/DESIGNER: Andy Langer

DIRECTOR/PRODUCTION COMPANY/
PHOTOGRAPHER: Horn/Griner

WRITER: James Parry
PRODUCER: Yafa Lerner
AGENCY: Marschalk Co

CLIENT: The United Appeal

Woman: He's a big boy.

Blindness doesn't have to be the end ..

It's a party thrown by the city of N.Y." (V0). A blind person can learn to live
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863 GOLD MEDAL AWARD
ART DIRECTOR/DESIGNER: Joseph H. Phair

DIRECTOR: Joshua Logan
WRITER: Arthur K. Tuohy

PRODUCERS: John Sallay,
Arthur X Tully

AGENCY: Ketchum MacLeod & Grove
PRODUCTION COMPANY: MPO Videotronics

PHOTOGRAPHER: Leotard Hirshfield
CLIENT: National Urtan Coalition

(Song: "Let the Sunshine In ')

(Song: "Let the Sunshine In ')

864
ART DIRECTOR/DESIGNER: Ron Travisano

WRITER Jerry Della Femina
AGENCY: Della Farina, Travisano

and Pamners
PRODUCTION COMPANY: Focus

Presentations
CLIENT: WAEC TV/Eyewitness News

When 400,000 viewers switched

It brought tears .

Eyewitness News (to

(Song: "Let the Sunshine In ) When are ycu going to switch?



865ART
DIRECTOR/DESIGNER: Ron TravisanoWRITER: Jerry Della FeminaAGENCY: Della Femina, Travisanoand Partners

PRODUCTION COMPANY: Focus
PresentationsCLIENT: WABC

TV/Eyewitness News

When 400,000
viewers switched

It ruffled the feathers

EyewitnessNews 020

866ART DIRECTOR: Dick Lemmon
DIRECTOR: Allan Spikol

WRITER: John ScottPRODUCERS: John Scott, Dick LemmonAGENCY: Rink Wells & Associates
CLIENT: WLS-TV

How did Channel 7's news team get together?

Some say it was fate.

ell

a

When are you going to switch?
Enjoy, enjoy.
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867
ART DIRECTOR: Ron Sandilands

DIRECTOR: Joe Sedelmaier
WRITER: Rich Maender

PRODUCERS: Rich Maender,
Ron Sandilands

AGENCY: Rink Wells & Associates
PRODUCTION COMPANY: Sedelmaier Film

Producticns, Inc.
CLIENT: WLS-TV

How did John Drury get to be the newest

sa,

His college swimming record

868
ART DIRECTOR/ DESIGNER: Warren Godfrey

DIRECTOR: Bob Vietro
VVRITER. David Willis

PEODUCER. Roger Prou x
AGENCY. The Lampert Agency, Inc

PROCUCTION COMPANv Audio
Productions

CAMERP MAN Gordon Willis
CLIENT: WABC-TV/Eyewitness News

Did you see what 7 said

Just look for the tall, bright guy about your latest campaign?"



869
ART DIRECTOR/WRITER/PRODUCER:

Martin A. Blum
DESIGNER: Walter Klas

AGENCY/CLIENT: Saturday Review
PRODUCTION COMPANY: Hankinson

Studios, Inc.

(environment and the quality of life)

(science in world and national affairs)

870
ART DIRECTOR/DIRECTOR/WRITER/

PRODUCER: Bob Bodenstein
PRODUCTION COMPANY: Jerry Siegel Films

CLIENT Collier Photoengraving/
Lithography

[Collier Logo)

I'm Lud Marz and I've been right here

All covered in Saturday Review I'm Zane Tankel, president of Collier.
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871
ART DIRECTORS/DESIGNERS/WRITERS/
PRODUCERS/PRODUCTION COMPANY:

John and Fai:h Hubley
DIRECTOR: John Hubley

MUSIC: Quincy Jones
ANIMATION: A. Babbit, W. Littlejohn,

P. Duncan
CLIENT: IBM World Trade Corp.

The end of a pleasant day

Demons plotting pollution

Boy and girl constructing computer.



872 DISTINCTIVE MERIT AWARD
DESIGNER: Leonard Levitan
DIRECTOR: Richard Nahodyl

WRITER: Mairuth Hodge
PRODUCTION COMPANY: Jarrin & Levitan,

Associates in Design, Inc.
CLIENT: The Canadian Government

Exhibition Commission

873 DISTINCTIVE MERIT AWARD
ART DIRECTOR/DESIGNER/DIRECTOR:
Jim Santandrea
WRITER: Ed Hauser
PRODUCER/PRODUCTION COMPANY:
Melandrea Inc.
PHOTOGRAPHER: Bob Bailin
CLIENT: The Art Directors Club, Inc.

872
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NARRATED
BY

ROD SERLI NG

`"CONCEIVED
BY

M SANTANDREA

SPACE
873



874 DISTINCTIVE MERIT AWARD
ART DIRECTOR: Nick DiGiuseppe
DESIGNERS: Peter Dustira, Dale Magee
DIRECTOR/PRODUCER: Harvey Lloyd
WRITERS: Bob Fast, Bill Tobin
PRODUCTION COMPANY: Harvey Lloyd
Production, Inc.
PHOTOGRAPHERS: Harvey Lloyd,
Woody Vasulka
CLIENT: American Can Company

875
ART DIRECTOR: Frank Pistone
DESIGNER/DIRECTOR/PRODUCER:
Harvey Lloyd
WRITERS: Chuck Damon, Ed Naylor
AGENCY: Promotion Plus, Inc./
Doyle Dane Bernbach, Inc.
PRODUCTION COMPANY: Harvey Lloyd,
Productions, Inc.
PHOTOGRAPHERS: Harvey Lloyd,
Frank Pistone
CLIENT: Monsanto

874
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A
Message

from the President
on Response/Ability

Bill Brockmeier is Design Direc-
tor Eastman Chemical PraCo.

In the life of a person, or a
group, there is an imperative
inherent in the number 50. It
compels an assessment. Since
my terms as President of the
ADC spanned the end of its
first 50 years and the begin-
ning of the second half -century,
I tried to look behind and before.
Whichever way I looked, it
seemed to be a mirror of the
other! For this year there was
an awakening by the members
of their responsibilities to
themselves as individuals. The
same motivation for starting
the Club in 1920 is reflected
in the theme of our Golden
Anniversary year: Response/
Ability. This year an identity
search of sorts began which is
bringing ADs back into intimate

touch with themselves and with
their reasons for being in the
Club. As President, I encour-
aged more involvement in the
ADC's affairs on the part of its
officers, executive board and
committee heads, the repre-
sentatives of the members.
The ADC has always belonged
to its members. This was a
year in which they were active
in making it a vital force in the
industry and in the community.
Among our accomplishments
are the seeds which will bear
fruit later on. An in-depth study
of our educational programs
resulted in the beginnings of
new activities for the ADC. A
public service project for the
City of New York is intended
to be the first of many. We
changed the format of our Con-
ference and Awards Presenta-
tions; for the Annual Exhibition

our judges gave us the biggest
show in Club history; we ar-
ranged to publish a 50 year
retrospective of Gold Medal
winners; we sponsored a civic
event which was attended by
the Mayor; we developed new
international affiliations; we ex-
panded our speakers bureau...
and we managed at long last, to
find and furnish a new Club
headquarters. Here we have
resumed our meetings and
luncheons. All of our 50th An-
niversary activities, plus a far
more knowledgeable use of
public relations, helped us
move into the second half -
century reflecting with remark-
able clarity the purpose of the
ADC's founders 50 years ago:
to improve the standing of the
art director, the excellence of
his craft, and to exercise
individual Response/Ability.



Milton Glaser, originator and
symbol designer of the theme
Response/Ability, is founder
and partner of Push Pin Stu-
dios, Consultant to Art Horizon
Books, and design director of
New York Magazine.

The word responsibility com-
bines the words response and
ability. Or looked at another
way, responsibility emerges
from the ability to respond. At
this time in history it seems like
an appropriate theme for the
50th Anniversary of the Art
Directors Club. We frequently
refer to ourselves as members
of the communications indus-
try. Communication involves an
exchange of information. How-
ever, quite frequently we find

A
Message

from the Originator
on Response/Ability

ourselves in the business of
manipulation instead. That
activity involves moving people
towards our objectives rather
than their own. The number of
skillful people working in adver-
tising is astonishing. What are
these skills being used to com-
municate? What is our respon-
sibility to the community? What
is the consequence of lying to
that community? If we are lying
to them, what has made us so
alienated from them that lying
causes little discomfort? If we
want to take responsibility for
ourselves, facing this question
is fundamental and painful. The
relationship or the meaning of
a man's work to his community
is a universal existential ques-
tion. The thing that makes the

question more significant for
us in the communication pro-
fession is the fact that we are
in a position to dramatically
affect the sensibility, the value
system and the quality of life in
the United States. Since we
have witnessed the fact that a
clever advertising campaign
can elevate a person to the
Presidency, the issue of how
we view ourselves as profes-
sionals and as human beings is
terribly critical. Moving people
towards objectives that we
ourselves do not believe in
erodes our centers and causes
extra -ordinary mischief. If we
are not willing to accept the
meaning of what we do we tend
to damage our capacity for all
feeling.



A
Message

from our next President
on Response/Ability

Our next president George
Lois, is founder and partner in
Lois Holland Callaway. He was
formerly with Sudler & Hen-
nessey; Doyle Dane Bernbach;
and Papert, Koenig, Lois.

What is our responstility? I
suppose we have many. But it
all must start with the respon-
sibility to ourselves. We, the
creative communicators in ad-
vertising, must continue our
war. The war is between us, the
AD's, and the people who try to
stop us from doing our best
work. When the leadership is
concerned with keeping ac-
counts rather than doing bril-
liant work for an account, the
groundwork is laid for talented
people being unhappy, and

becoming increasingly cynical
towards advertising as a pro-
fession. The enemy considers
it "creative arrogance" when
an art director or writer tells
them what it's all about. They
don't like the way we work, the
way we talk, the way we dress.
And they resent the passion
for work that we have brought
into this business. They hold our
business down. They help to
create the bad advertising that
we are inundated with. We are
a progressive force in this busi-
ness. We create the great
advertising that sells products
intelligently, accurately, and
doesn't treat people like they
are boobs. Our first responsi-
bility is not to insult our neigh-
bours with the quality of our

advertising. The second respon-
sibility is to attract talented
young people, and that can only
be done by example. Another
responsibility is to be involved
in what's going on. Do I equate
creative leadership for agen-
cies with helping communicate
progressivism in America? You
bet I do. Because we believe in
people and want to help. Be-
cause we believe in New York
and want to help. Because we
still believe in America and want
to help. So we fight the war in
our working places-the war to
be allowed to do the kind of
work we are proud of, for our
own gratification, for our cli-
ents, and for America. Believe
it or not, it can be done. Believe
it or not, it's being done.



The
Madison Avenue

Happening

Madison Avenue is the tradi-
tional home address of the
advertising community and for
fifty years The Art Directors
Club has been closely associ-
ated in fact and fable with this
heavily trafficked thoroughfare.
So one fine spring evening in
April we closed it! Mayor John
V. Lindsay and ADC president
William P. Brockmeier opened
the "closing" at the corner of
61st Street and Madison Ave-
nue surrounded by television,

radio and newspaper reporters,
cameramen and photogra-
phers. Then as the Mayor
strolled up the avenue, Brock-
meier boarded a mini-bus-the
only vehicle allowed on the
pedestrian mall-for a circle of
the eleven block area with the
Club's in-house, on wheels jazz
band. The event was the first
of a season of weekly "clos-
ings," designed to advertise the
area on behalf of over 100
retail merchants. Arranged by

the Economic Development
Administration of the City of
New York, the season's "Hap-
pening" was sponsored by the
ADC, which supplied posters
representing 50 years of ad-
vertising art and design which
have won the Club's coveted
Gold Medal. They were dis-
played in shop windows along
with winning television com-
mercials which were screened
on special systems in several
locations. Additionally, a ge-
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neric poster designed by
Milton Glaser was printed in
full color by Shelly Stein of
Security Printing and posted
throughout the city during the
entire season, to advertise
Madison Avenue's "Magic
Promenade." Glaser's original
art w II be raffled off, and
proceeds will go to The ADC
Scholarship Fund. The ADC
also arranged for the appear-
ance of Chico Hamilton and his
Quartett -a professional group

led by Hamilton, whose music
business has long been associ-
ated with advertising commu-
nity. They set up shop among
the shops midway on the mall -
now lined with park benches
and evergreens. Without the
taxis, cars, and busses that
usually jam Madison Avenue,
New York's residents, their
friends and their dogs enjoyed
a pleasant evening of communi-
cation with each other-as
guests of The ADC. The pur-

pose of this "Magic Promenade"
is to create an internationally
known shopping mall by having
shops remain open and by
advertising attractions spon-
sored by involved and commit-
ted members of the community.
The ADC has been doing busi-
ness at this stand for 50 years
-and on our Golden Anniver-
sary we demonstrated our
involvement by sponsoring and
coordinating the season's
"Madison Avenue Happening."



50th
Annual

Exhibition

Chairman Tony Cappiello is
Communications Director and
a principal of Ries Cappiello
Colwell, an advertising agency
formed eight years ago with
partners Al Ries and Bob
Colwell. His functions at the
agency are primarily creative.
He is a graduate of Pratt Insti-
tute with 17 years experience
as an Art Director, Designer,
and then Creative Director.

1970 was a terrible year for

the country but a golden year
for The Art Directors Club. It
marked a full half century of an-
nual competitions for the best
advertising, and editorial design
of the year. Though there were
many attacks against the
"proliferation of awards com-
petitions" during the year, The
Art Directors Club held its own.
Total entries were just slightly
below 1969 in spite of the fact
that some agencies declined to
enter their work in any compe-

tition. (Ironically, we received
some entries from companies
that had not participated pre-
viously.) As a further vote of
confidence more nominees ac-
cepted our invitation to judge
than ever before. Seventy-five
of the most creative and best-
known people in the advertising
industry spent over 600 man
hours choosing the work which
appears on the pages of this
publication. The judging for the
advertising, editorial and sales
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promotion categories was held
at our club headquarters. Tele-
vision judging was held at MPO
Videotronics and multi -media
was judged at the studios of
Melandrea, Inc. Again, an elec-
tronic balloting system devel-
oped by The Art Directors
Club, recorded the decisions of
the judges. The system closely
approximates the instantane-
ous reaction times of readers
or viewers and gives a fair indi-
cation of the effectiveness or

lack of effectiveness of each
entry. The judges selected 875
pieces (out of approximately
17,000 individual entries) to
hang in the show. The final
winners of the coveted Gold
Medals and Distinctive Merit
awards were announced on
April 26 at the annual Awards
Presentation held at the Ameri-
cana Hotel. On April 27 the
complete exhibition of medal
and certificate winners was
open to the public at the

Owens-Corning Fiberglas Cen-
ter, 717 Fifth Avenue in New
York City. Thanks to the efforts
of Owens-Corning Fiberglas
Corporation and their design
consultant, Jim Fulton, and to
Marsteller, Inc. with Account
Executive Ruth Maron's pub-
licity and VP Corporate Crea-
tive Director Louis A. Magnani,
instrumental in acquiring the
location, the Fiftieth Annual Ex-
hibition was the most attrac-
tive and best attended of all.



16th
Communications

Conference

te

The Communications Confer-
ence almost didn't happen this
year. The economic situation of
the country, the feeling that
the conference had lost its lus-
ter, and the fact that we got
started late. These are not ex-
cuses, they are facts. Some of
us felt that it was still meaning-
ful and good for the club to do
-Bruno Brugnatelli, Chairman,
Santo Pulise, Don Moss, Bob
Reed and others. At first we
had to come to grips with figur-
ing out what the Communica-
tions Conference is, and basi-
cally what we came up with was
this: it is the opportunity for
the club to communicate, to
inform, and to exchange ideas

on the practical as well as the
theoretical side of our business
with people that we unfortu-
nately do not have the opportu-
nity to reach on a regular basis.
With that in mind, it was de-
cided to change the format of
the conference, to make it into
a workshop where the speak-
ers would not be preaching to
the audience but would engage
in a cross -communication with
them. To further this, we de-
cided to hold the conference on
a sound stage without the for-
mality of stage and podium. We
also decided to have the speak-
ers come without pre -written
speeches. The only formal
speeches were those opening

and closing the conference. The
tone of the conference was
set by Bruno E. Brugnatelli,
Creative Director of Gardner
Advertising, who was Chairman
of this year's conference, in
his opening speech: "We in ad-
vertising have at our disposal
one of the most powerful tools
known to man-the tool of
communication. Through words,
pictures, we've had, and will
continue to have, a tremen-
dous effect daily on the lives of
millions of people ...with what
they drive, eat, drink, what they
look like, and who they vote for
during an election. This is a
real opportunity, and with any
opportunity, we should guard it
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and guard it carefully. We
should not take unfair advan-
tage of it or let others take ad-
vantage of it...by not being in-
formed about all facets of our
business. We must know all the
techniques that exist in the
graphics world. We should also
familiarize ourselves with allied
segments-media, research,
marketing-for thorough
knowledge in these is essential
to the product we put out. If
we do these things, then, in my
opinion, we are not taking un-
fair adiantage of the opportu-
nity. We should not let others
take advantage of the opportu-
nity by just accepting what is
given to us without asking

questions, without personally
digging deep for their meaning,
for their attributes or short-
comings, and for what they
really represent. We must
really do a job of soul-search-
ing about what we do, and after
that, have the courage to par-
ticipate fully or not participate
at all." The conference speak-
ers were: Milton Glaser, Rudy
de Harak, Richard Gangel,
Massimo Vignelli, Jack Silver-
man, Francine Wilvers, James
Symon, Ed McCabe, Henry
Wolf, Don Moss, Alan E. Cober,
Leon Kuzmanoff, Robert T.
Handville, Robert McCall, Philip
Peyton, Santo Pulise, Bert
Steinhauser, Carl Genus,

Werner Koopman, and George
Lois who said in his speech, "I
suppose we have many. But it
must all start with the respon-
sibility to ourselves. We, the
creative communicators in ad-
vertising, must continue our
war. It has been a war, it is a
war..." The result, after a dis-
mal beginning, is that we had
one of the best conferences
ever held. The results have
come to us directly from a
questionnaire given to each
attendee for his comments.
With the exception of four per-
sons, all of the respondees said
this conference was indeed a
departure and that they look
forward to returning next year.
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MEMBERS' EXHIBIT

CIRO TESORO

Mr. Tesoro is a partner in
Stasolla and Tesoro, Inc., a
Graphic studio. He was for-
merly AD at L.C. Gumbinner;
LaRoche, McCaffery, McCall;
Gotham -Vladimir; and Van Brunt
and Co. He attended Newark
School of Fine and Industrial
Arts.

The 31st Members Exhibition
marked the 50th anniversary of
the Art Directors Club. With
the theme, "Accept the Chal-
lenge," the members response
was enthusiastic. The exhibit
was held at the Lever House,
January 31, through February
14, 1971. The winners were:
Oil Painting: 1st place -Kay Chin;
2nd place -Robert Reed. Water
Color: 1st place -Adolph Treidler.
Sculpture: Honorable Mention -
Gordon Price. Graphics: 1st
place -Martin Schreiber. Draw-
ing: 1st place -Robert Leyden -
frost.

MEMBERSHIP

ARNOLD HOLEYWELL

Mr. Holeywell is Ass't Div. AD
of Time -Life Books. Formerly
an illustrator, he was AD and
Creative Director at Western
Publishing Company. He at-
tended Columbia U. and the Art
Students League, and is a mem-
ber of the Port Washington Art
Advisory Council.

The membership Committee
has made a major effort toward
establishing a junior member-
ship category. This proposal
was presented to the board in
February for further study. We
have written a letter that will be
mailed out to non-resident art
directors, inviting them to con-
sider membership in our club.
We have passed on 37 new ap-
plicants for full membership and
we are considering a new design
for the membership certificate.
My personal thanks to the fol-
lowing members of the Commit-
tee for a most progressive year.
Peter Adler, Anthony Capone,
Frank Crump, John Davidson,
Don Duffy, Eric Gluckman,
Richard Luden, Frank Macri,
Anthony Madia, Larry Ottino,
Henry Quell, Gustavo Scheuer,
Ken Sneider, Eileen Schultz, and
Joseph Tarallo.

PUBLICITY

BOB GREENWELL

Mr. Greenwell is AD for NBC
TV. Formerly an AD at the Bu-
reau of Advertising, he once had
his own design studio, and also
formed a film company.

The ADC achieved a maximum
return on its publicity efforts
this year, reflected in the in-
creased number of entries in
our annual exhibition. Under the
professional guidance of Arnold
Friedman, the ADC received
vastly improved national and in-
ternational publicity, as well as
local exposure. On this level, we
arranged for the ADC to spon-
sor New York City's first Madi-
son Avenue "closing" for the
season, which called attention
to the Club's 50 year participa-
tion in the advertising mileu. We
were able to release news of in-
ternational activities, including
the U.S.I.A. tour of the Club's
exhibitions throughout the world
and talks made by club officers
to communications organiza-
tions in Australia, Great Britain
and Japan will be realized in
years to come. But this year's
president, Bill Brockmeier, his
executive board and committee
heads have the satisfaction of
knowing that their anniversary
year was the biggest of all 50
in terms both of the ADC's ac-
tivities and the communication
of them to the public.



SCHOLARSHIP SPEAKER -LUNCHEONS TRAVELING EXHIBIT

ARNOLD ROSTON

Mr. Roston heads his own firm,
Roston & Company. Formerly
Co -Director of Advertising of
MBS-RKO-General, and Group
Head at Grey Advertising.
Among his many awards is the
coveted ADC Gold Medal.

The presentation of $1,000 to
ensure continuation of NewYork
Public Library Picture Collection
service extends the scope of the
Club's nationally chartered Art
Directors Scholarship Fund Inc.
New York Council President
Sanford Garelik and Library
President Richard Couper met
with me at City Hall in the formal
acceptance ceremony. Eleven
worthy students received schol-
arships last year. A jury of art
directors interviewed over fifty
applicants from New York, as
well as ones from California to
Connecticut, selecting the most

of financial need. Bill Brock-
meier, Carl Harris, Marilyn Hof-
fner, Roy LaGrone, Walter Van
Bellen and I served on the jury.
Two art colleges received
grants-one for equipment to
establish a course in tv and film
production; and the Fund spon-
sored a store -front, after -
school class for youngsters in a
deprived NYC neighborhood, as
well as a similar class for high
school students, both offering
activities in graphic design.

DICK ROSS

Mr. Ross is Vice President and
a partner in his own graphic art
studio, Ross/Pento/Firpo/Pod-
ezwa, Inc. Formerly AD at Ful-
ler, Smith and Ross, at Basford,
at Compton, and at Clyne
Maxon. He is also president of
Communi-K.

As of this writing, the Wednes-
day Speakers Luncheon sched-
ule was informally opened by
Milt Glaser who in his quiet
way was most provocative, in-
spiring, pointed and charming.
And I believe a success-he
commented on his Response/
Ability Theme. I was there. At
the following lunch we were hon-
ored by the presence of Mr.
Dory Scharry, Commissioner of
Cultural Affairs and our new
club room was formally dedi-
cated. I was there. Having sat-
urated the membership, to this
point, with culture and philoso-
phy, a sketch class was ar-
ranged with not one but two
nude models. It was heavily at-
tended and enjoyed. I was not
there. That's how it goes. Pro-
jection for the rest of the sched-
ule includes such events as a
fashion show featuring bikinis
and lingerie,and a Schieffelin
Party which has always been a
smash. To predict the actual
happening of these occasions
would be too presumptuous on
my part. But then that's show
biz!

RON WATTS

Ron Watts is Vice President
and Managing Director at
McCann-Erickson, Inc., joining
the agency as an AD in 1961.
He has received numerous TV
and Print awards and holds
degrees from the Art Center
College of Design and East
Los Angeles College.

The 50th Exhibition of Adver-
tising, Editorial and Television
Art & Design as displayed in
the Owens-Corning Fiberglas
Center along with a complete
duplicate show will travel
under the auspices of the
United States Information
Agency throughout Europe
and Asia. The Agency will send
the Club a complete travel
itinerary as soon as commit-
ments are finalized. A third
Exhibit was sent by the Club
directly to Karl Steinbrenner
in Venezuela, who will display
the material in Caracas and
forward all material for dis-
play throughout Argentina.
Mrs. Jean Bourges has pre-
pared two sets of slides of
various pertinent pieces from
the show. One set will be used
for Educational Club Material
and the other will travel. A
fourth Exhibit featuring a large
selection of pieces from the
show, was on display at the
House of Graphics Typog-
raphers in New York City
during the month of June.



50th
Awards Presentation

Report

On the evening of April 26th, in
the Imperial Ballroom of the
Americana Hotel, a bomb went
off! That's what some people
said. Others said the evening
simply exploded with the most
innovative Presentation format
in years. Bold, new concepts in
any creative design area always
set off waves of conflicting
comment, and our 50th Anni-
versary Awards Presentation
was a stimulating example.
Bob Smith, Co -Chairman, work-
ing with Designer/Director
Alec Nesbitt conceived a show
that integrated a personal
taped interview of the Award

recipient, along with slides
showing his working environ-
ment, and incorporating his win-
ning entry. Part of the sound
tract utilized the slashing musi-
cal effects of John Cage to
produce a most dramatic ex-
perience. Full credit for being
where we are today in graphic
communication was given to
those who directed the for-
tunes of the Club over the past
50 years - the Advisory Board,
consisting of the past Presi-
dents. The attendance of over
1000 attested to the validity
of trying a new time period for
Presentations- 5:30 to 6:30.

And the hotel staff is to be
complimented for setting up a
food and drink buffet that was
the best we've ever offered.
But give your strongest cheers
to Marie Archer and her staff,
Cliff, Janet, Mona and Jackie
for really showing us how to
exemplify the spirit of the
year's theme - Response/Abil-
ity-in handling a year -full of
production details for the show
in such a smooth -running man-
ner. Do good work -we may
want to show it off at next
year's Presentation - already
in the planning stage.

Bert Littmann, Co -Chairman
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MEMBERS Buckley, William H. Dolobowsky, Robert Graham, Edward B.
Buksbaum, Hal Donald, Peter Graham, John
Burns, Aaron Dorfsman, Louis Greenberg, Albert

Adams, Gaylord
Adams, George C.
Adler, Peter
Adorney, Charles S.
Agha, M. F.
Aguirre, Lawrence
Albrektson, Evald J.
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Campanelli, Rocco E.
Campbell, Stuart Eberman, Edwin

Allner, Walter H. Capone, Anthony Eckstein, Bernard
Ammirati, Carlo Cappiello, Tony Edgar, Peter
Andreozzi, Gennaro R. Carlu, Jean Elton, Wallace W. Haber, Norbert
Andresakes, Ted Cavallo, Joseph J. Emery, Rod A. Hack, Robert H.
Anthony, Al Cerullo, C. Edward Engler, Elliott Haiman, Kurt
Anthony, Robert Charney, David H. Epstein, David Hainline, Wallace F.
Arlow, Arnold Cherry, John V. Epstein, Henry Halpern, George
Asano, Tadashi Chessman, William 0. Epstein, Lee Halpert, A.
Aufricht, Gabor M. Chiesa, Alfred F. Erikson, Rolf 0. Halvorsen, Everett
Aymar, Gordon C. Chin, Kay Ermoyan, Suren Hanke, Lou

Church, Stanley Hanson, Thurland
Chwast, Seymour Hartelius, Paul V., Jr.
Ciano, Robert Havemeyer, Mitch

Bach, Robert O. Ciofalo, John Farber, Bob Hawkins, Arthur
Baker, Frank Clark, Herbert Farrar, Louis Heiffel, Eugene
Ballarino, Carmine J. Clemente, Thomas F. Faulk, Gunnard Hemmick, Budd
Barkoff, Ira A. Cline, Mahlon A. Federico, Gene Heyman, Wesley F.
Barron, Don Coiner, Charles T. Fenga, Michael Hill, John J., Jr.
Bartel, Clyde W. Collins, Benjamin F. Fernandez, George R. Hillier, A. Russell
Basile, Matthew Conrad, Ernest Ferrara, Aniello Hipwell, Grant I.
Bastian, Rufus A. Cook, John A. Fertik, Samuel A. Hirsch, Peter M.
Batlin, Leon Cook, Verdun P. Finegold, Rupert J. Hodes, Ronald
Beck, Jack Wolfgang Costa, Ernest Firpo, Gonzalo Hoffner, Marilyn
Beckerman, Alvin Cotler, Sheldon Fitzgerald, John E. Holeywell, Arnold C.
Bennett, Edward J. Cottingham, Edward M. Flack, Richard Holtane, George
Benson, Laurence Key Counihan, Thomas J. Fliesler, Alan Hopkins, William P.
Berkovitz, Edward Craig, James Edward Flock, Donald Horton, John
Berliner, Saul Cranner, Brian Flynn, J. Walter Horton, Robert J.
Berry, Park Craw, Freeman Foster, Robert Howard, Hoyt
Bertulis, Frank Crozier, John Robert Fraioli, Jon M. Hungerford, Robert
Binder, Joseph Crump, Frank Francis, Robert D. Hurlburt, Allen F.
Biondi, Aldo Cummings, Richard Frankfurt, Stephen Owen
Biondo, Frank Cutler, Charles Franznick, Philip E.
Blattner, Robert H. Free, Bill
Blend, Robert Friedman, Martin Imhoff, Howard C.
Block, David S. Frohlich, L. W. Irwin, William A.
Blod, Francis Dadmun, Royal Frost, Oren S.
Blomquist, Arthur T. Dahlmann, William F. Fujita, S. Neil
Bloom, Stan Daidone, Benedetto W. Fury, Leonard W.
Bode, Robert W. D'Amato, Joseph Jaccoma, Edward G.
Boden, James J Danar, Nat Jacobs, Harry M.
Bohman, Robert J. Dane, Norman R. Jaggi, Moritz S.
Booth, George W. DaRold, Thierry L. H. Gabor, Harvey Jamison, John
Boothroyd, John Milne Daugherty, Herbert L. Gage, Robert Joiner, James
Boroff, Sanford Davi, Dick Garlanda, Gene Jones, Bob
Bossert, William T. Davidian, David Gauss, Joseph T. Jones, Dick
Bostrom, Thor F. Davidson, John Lee Gavasci, Alberto P. Joslyn, Roger
Boudreau, James Davis, Hal Geoghegan, Walter B. Jossel, Leonard
Bourges, Jean Davis, Herman A. Georgi, Carl H.
Bowman, Harold A. Davis, Philip Gering, Joseph
Boyd, Douglas Davis, Sy Germakian Michael
Braguin, Simeon Dederick, Jay G., Jr. Gertner, Richard Kaprielian, Walter
Brattinga, Pieter Degen, Jean A. Giglio, Salvatore Kerner. David A.
Brauer. Fred J. Del Sorbo, Joseph R. Gillis, Richard B. Kaufmann, M. R.
Brockmeier, William P. Demoney, Jerry C. Giusti, George Keil, Tom S.
Brody. Marc Deppe, Florian R. Glaser. Milton Kelly, Kenneth Roy
Brody, Ruth Deutsch. David S. Glessmann. Louis R Kent. Seymour
Brown, Dee Carlton Dickinson, Charles R. Gluckman, Eric Kenzer. Myron W.
Brugnatelli, Bruno E. Diehl, Edward P. Glusker, Irwin Kittel. Frederick H
Bruno, Gregory S. Dignam, John F. Goff, Seymour R. Kner, Andrew
Brussel-Smith, Bernard Divet, Andre J. Gold, William Knoepfler, Henry 0.
Brzoza, Walter C. Dixon, Kenwood Goldberg, Irwin Komai Ray
Bua. Chuck Doe, Gerald Goldman, Edward Krauss, Oscar



Krikorian. George Negron, William Romagna, Leonard A. Sweret, Michael
Nelsen, Andrew K. Rondell, Lester Sykes, Philip
Newby, Ben Rosenblum, Morris L.
Nield, Walter K. Ross, Andrew
Nissen, Joseph Ross, Dick

La Grone, Roy E. Noda, Ko Ross, James Francis Taibbi, Salvatore J.
Laird, James E Noll, Verne Roston, Arnold Tanaka, Soji
Lamarque, Abril Norris, Edgar S. Rothenberg, Art Tarallo, Joseph
Lampert. Harry Nussbaum, Edward Rothman, Jack Tashian, Melcon
Lang, Paul R. Rubenstein, Mort Taubin, William
Larkin, John J. Russell, Henry N. Temple, Herman B.
LaRotonda, Anthony Russo, Vincent Jr. Tesoro, Ciro
La Sala, Anthony C. O'Dell, Robert Ruther, Donald Thomasian, Karnig
Lawler. Paul G. Okladek, John Ruzicka. Thomas Thompson, Bradbury
Lazzarotti. Sal Olden, Georg Ryan, William Lawrence Tillotson, Roy W.
Leindecker, James J. Orr, Garrett P. Tinker, John Hepburn
Lenoff, Jerome H. Osborn, Irene Charles Todaro, John
Leonard. Jack A. D Otter, Robert David Toland, Truman
Lessin, Andrew Ottino, Larry St. Louis. Leonard A Tompkins, Gilbert
Leu, Olaf Owett, Bernard S. Saks, Robert Towsend, William P. T.
Levinson, Julian P. Salpeter, Robert Trasoff, Victor
Leydenfrost, Robert Samerjan, George Treidler, Adolph
Liberman, Alexander Santandrea, James Jr. Troncone, Reginald
Limeburner, Reeve Paccione, Onofrio Sauer, Hans Troop, Roger J.
Lipsitt, Martin Palazzo, Tony Savage, W. Lee Trumbauer, J. Robert
Littmann, Bert W. Palmer, Edward A. Savitsky, Joseph Tsao, Alex
Livingston, Frank A., Jr. Parker, Paul E , Jr. Scarfone, Ernest G.
Lockwood, Richard Pearl, Leonard Scheck, Henry
Lois, George
Longo, Vincent R.

Peckolick, Alan
Peltola, John J.

Scherr, Alfred J., Jr.
Scheuer, Gustavo Urban, John A

Longyear, William L. Pento, Paul Schmalenberger, Robert F.
Louise, John Peter, John Schneider, William H.
Lowery, Alfred
Lubalin, Herbert
Lucci, John
Ludekens, Fred

Petrocelli, Robert H.
Philiba, Allan
Philips, Gerald M.
Philpotts, Randy

Schreiber, Martin
Schultz, Eileen Hedy
Schwabe, Ernest W.
Schwietzer, Alvin

Vaccari, Anthony
Venti, Tony
Vitale, Frank A.

Luden, Richard B Piera, Ricardo Seide, Allan
Lyon, Robert W., Jr. Pioppo, Ernest Seide, Ray

Platt, Melvin Seidler, Sheldon Wade, Edward R.
Pliskin, Robert Settle, Raoul Wagener, Walter A.
Podeszwa, Raymond Sheldon, William Wagner, Bernard
Portuesi, Louis Shipenberg, Myron Waivada, Ernest

Macri, Frank Post, Anthony Shure, G. Don Wall, C. Robert
Madia, Anthony Price, Gordon Siano, Jerry J. Wallace, Joseph 0.
Madris, Ira B. Pride, Benjamin Sieber, Richard E. Wallace, Robert G.
Magdoff, Samuel Prueitt. Gerald Silverberg, Sanford Wallis, Hal
Magnani, Louis A. Prusmack, A. John Silverstein, Louis Walsh, Michael
Malone, Martin J Pulise, Santo Simpson, Milton Watt, James C.
Marshall Al F. Skolnik, Jack Watts, Ron
Martin, Raymond M. Smith, David Weihs, Kurt
Martinott. Robert T. Smith, Paul Weil, Tycho R.
Massey, John Quell, Henry Smith, Robert M. Weisbord, Abbot A.
Matyas, Theodore S. Smith, Robert Sherrick Weiser, Arthur
Mayhew, Marce Smith, Rollin C. Wells, Sidney A.
Mayshark. C B. Smith, Sidney Welti, Theo
Menna, Louis Rada, George A. Smokier, Jerold West, Robert
Messina. Joseph Rand, Paul Smollin, Michael J. Wetzel, Ronald
Messina, Vincent N. Redler, Harry Sneider, Kenneth P, Weyant, Constance Bamman
Milbauer, Eugene Reed, Robert C. Solomon, Martin Wheaton, Ned
Minko, William Reed, Samuel Sosnow, Harold Wilbur, Gordon M.
Mohtares, Alexander Reed, Sheldon Spiegel, Ben Wilcox, Howard
Morang, Kenneth E Reinke, Fred Stabin, Mel Wilson, Ronald L.
Morgan. Burton A. Reinke, Herbert 0. Stahlberg, David Witalis, Rupert
Moriber, Jeffrey M. Rethorn, Edward Stapelfeldt, Karsten Wohl, Jack
Morrison, William R. Rich, King Stauf, Alexander Wolf. Henry
Morton, Thomas Throck Ricotta, Edwin C. Stech, David H. Wolff, Jacob F.
Moskof, Martin Stephen Rienecke, William Steinbrenner, Karl H. Wollman, Michael
Moss, Tobias Ritter, Franc Stenzel, Alfred B.
Munce, Howard Rizzo, Dominic G. Stevens, Martin
Munch, Jacob A. Robbins, Morris Stone, Bernard Yonkovig, Zen
Murray, John R.. Jr Roberts, Kenneth Stone, Loren B.
Mutter, Ralph Robertson. Raymond Storch, Otto
MacDonald, John D. Robinson, Clark L. Streisand, Sheldon Jay
McCaffery. William A. Rocchio. Robert Strosahl, William Zeidman, Robert

McCallum Robert
McFadden, Keith

Rocker, Harry
Rockwell, Harlow

Stuart, Kenneth
Sutnar, Ladislav

Zeigler, John
Zules, Anthony
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Urie, John, & Associates,
642

Welebit Productions, 685
Williams, Richard, 707
Wylde Films, 690, 759, 762,

812,820

Zieff Films, 631, 637, 738,
639, 640, 641, 644, 652,
654, 681, 720, 734, 758,
769, 835

Elektra Productions, 659,
667, 738, 752

Pelican Films, Inc., 713, 791
Pelco, 742



LIST OF ADVERTISERS

THE ARTWAXER

CHARLES T. BAINBRIDGE'S SONS

BALDWIN PAPER COMPANY, INC.

BEBELL & BEBELL COLOR LABORATORIES, INC.

THE BECK ENGRAVING COMPANY, INC.

BERKEY K + L CUSTOM SERVICES, INC.

BIENFANG PAPER COMPANY, INC.

BURTON MCNEELY/PHOTOGRAPHY

A. W. FABER-CASTELL-HIGGINS

FINCH, PRUYN & COMPANY, INC.

STAN HARRIS

J.D. COMPUTERTYPE

LANGEN & WIND COLOR LABS

MASTER EAGLE PHOTOENGRAVING CORP.

MONSENTYPE

LARRY OFFINO/MARTIN SOLOMAN CO. INC.

PIONEER -MOSS PHOTOENGRAVING

PRINT

PROGRESSIVE COLOR CORPORATION

QUALITY PHOTOENGRAVING CORP.

SCHOOL OF VISUAL ARTS

STUDIO CRAFT

J. WALTER THOMPSON COMPANY

WATSON-GUPTILL PUBLICATIONS

WINSOR & NEWTON INC.

ALAN WOLSKY & FRIENDS, INC.

YORK TYPE/PETER PICA INC.



Design by Lubalin.
Photo Engraving by Pioneer -Moss.
BodybyFischer.
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Anything you can do...

we can do better.

When you order a dye or a c -print from Langen & Wind you can be sure of two
things: first, that we'll make your shots look better. And second, that we'll never
make them look any worse. If you're not in a hurry, we'll take our time to do the
best job possible. And if you are in a hurry, we'll rush to do the best job we pos-
sibly can. When you deal with professionals you should end up getting what you
paid for. Not paying for what you get.

Langen & Wind Dyes & C -prints
265 Madison Ave., New York 10016  MU 6-1818



Photo by Ron Klataske. Lawrence. Kansas
Original Reproduction for National Wildlife Federation,
Washington, 0.C.
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You'll never be stuck" with out -of-

control co5or when PROGRESSIVE
does your separations. Like to know
more? Write or phone

PROGRESSIVE COLOR CORP. 12500 Ardennes Avenue Rockville, Md. 20852 Tel: (301) 881-8520 New York (212) 682-0326



Master Eagle is one
company for many

graphic arts services.

In fact, our family covers the most complete range of
services in the graphics industry. Engravings for letterpress and

many special featues are available at Master Eagle
Photoengraving Corp. Color separations for offset at Craftsman

Color Lithographers are the finest in the field. Our typographic
companies, Adset Services Inc and House of Graphics Inc.,

have the largest library of type faces, plus the film specialties
of linofilm, typositar, camera distortions, complete assemblies

on film. and direct prccuction of color slides.  All companies
under the same rcof. for the same personal zed service.

for related responsibility, for unlimited service ability.

ENGRAVINGS FOR LETTERPRESS

Master Eagle
Photoengraving Corp.
COLOR SEPARATIONS FOR OFFSET

Craftsman Color
Lithographers Inc.
TYPOGRAPHY-METAL/PHOTO/SLIDES
Adset Service Inc.
House of Graphics Inc.

ALL AT 40 W. 25TH STREET  NEW YORK. N.Y. 10010/WA 4-8277



Check the typography!
Are the separations ready?

Is this really the best way to prepare a
mechanical for the engraver...?

How many different
graphic arts services

for one job?

Is every job an assemblage of the product of
unrelated separate firms... each with its own
management. .each with its own time schedule
.. each with its own responsibility... each with

its limited service ability?

Or are you on to Master Eagle?
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Printers and printing biyers continue to
itch to Finch" as their source for high

value fine papers. These reliable products
including Finch Opaque, Finch Opaque/Bon
Finch Offset, Finch Bond, Finch Publishing
Papers 4. are readily available from leading
paper merchants. Look to these merchants
aeyour source for niodeN ly priced papers/

manshithat enhance good printi is p.

FINCH, PRUYN & COMPANY,INC. / GLENS F
Printed on Finch Opaque Vellum finish, Bas 0, over a 43i60

Pr-- alu num 150 -line plates.





We Are Privileged To Serve These Advertising Agencies

ADVERTISING PROMOTION GROUP
BAKER & HARTEL, INC.
TED BARASH & CO., INC.
BARICKMAN ADVERTISING, INC.
TED BATES, INC.
BATTEN, BARTON, DURSTINE & OSBORN, INC.
BAUER-TRIPP-HENI NG & BRESSLER, INC.
BEAUMONT-BENNETT, INC.
ROBERT A. BECKER, INC.
BEEBE ADVERTISING
BEEKMAN & PACKARD. INC.
BENTON & BOWLES, INC.
TED BERNSTEIN ASSOCIATES, INC
CLAIRE ADVERTISING, INC.
CLYNE MAXON, INC.
COMPTON ADVERTISING, INC.
CUNNINGHAM & WALSH, INC.
D'ARCY-MAcMANUS-INTERMARCO, INC.
DAVIS, FRIED, KRIEGER, INC.
DELLA FEMINA, TRAVISANO & PARTNERS, INC.
DOYLE, DANE, BERNBACH, INC.
DUNCAN-BROOKS, INC.
ERWIN WASEY, INC.
WILLIAM ESTY & CO., INC.
FAIRFAX, INC.
ARTHUR FALCONER ASSOCIATES CORP.
ALBERT FRANK-GUENTHER LAW, INC.
FRED GARDNER CO., INC.
GILBERT, FELIX & SHARE, INC.
HARPER, ROSENFELD & SIROWITZ, INC.
HARVEY & CARLSON, INC.
HAZARD ADVERTISING CO., INC.
HERNANDEZ, DIAZ & ROSENBAUM, INC.
E. T. HOWARD CO., INC.
JOHNSON SANFORD, INC.
TOM JONES ADVERTISING, INC.
KANE LIGHT GLADNEY, INC.
KATZ, JACOBS & DOUGLAS, INC.
KELLY NASON CO., INC.
HOWARD KENT, INC.
LAWRENCE, PEYSER & BROWNE, INC.
LEBER, KATZ PARTNERS, INC.
AL PAUL LEFTON ADVERTISING CO., INC.
MERVIN & JESSE LEVINE, INC.

LIEF ADVERTISING, INC.
LOTHROP, LEE & SHEPARD, INC.
WILLIAM DOUGLAS McADAMS, INC.
McCANN-ERICKSON, INC.
M. A. McCARTIN ADVERTISING, INC.
NORMAN A. MACK CO., INC.
THE MARSCHALK CO., INC.
HAROLD MARSHALL ADVERTISING CO.
MARSTELLER, INC.
MASIUS, WYNNE-WILLIAMS, STREET, & FINNEY, Ir1.3.
MERLING, MARX & SEIDMAN, INC.
MOHR & CO., INC.
MUIR & CO., INC.
NAKANO, McGLONE, NIGHTINGALE, INC,
NORMAN, CRAIG & KUMMEL, INC.
E. SCOTT NORRIS ASSOCIATES, INC.
PAPERT, KOENIG & LOIS, INC.
PLAZA GROUP, INC.
PRITCHARD WOOD ASSOCIATES, INC.
JOHN ROCKWELL & ASSOCIATES, INC.
ROSS ROY OF NEW YORK
RUMRILL-HOYT CO., INC.
S. C. I., INC.
YSOBEL SANDLER ADVERTISING, INC.
SCHNEIDER, SMITH & WILBUR, INC.
THE SHALLER-RUBIN CO., INC.
DAVID SINGER ASSOCIATES, INC.
SMITH -GREENLAND CO., INC.
SOLOW/WEXTON, INC.
W. J. SPENCER CO., INC
PHILLIP STOGEL CO., INC.
TATHAM, LAIRD & KUDNER, INC.
W. L. TOWNE CO., INC.
UNDERWOOD, JORDAN ASSOCIATES INC.
VENET ADVERTISING, INC.
ANDREW M.-WEISS ADVERTISING, INC.
WELLS, RICH, GREENE, INC.
WESSON & WARHAFTIG, INC.
ROBERT E. WILSON, INC.
WIMIUS-BRANDON, CO.
THE ALBERT WOODLEY CO., INC.
YOUNG & RUBICAM, INC.
THE ZLOWE CO., INC.

QUALITY PHOTOENGRAVING CORP. QUALITY OFFSET CORP.
NEW YORK
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Made for
MANDARIN Waterproof Drawing Inks

Messrs. Winsor & Newton are pleased
to invite you to witness the
wedding of a perfect pair!

The joining of our beautiful red-haired
SERIES 9 pure sable brushes:with

smooth -flowing dense black and bright -
colored MANDARIN inks is an

artistic happening not to be missed.

each other
SERIES 9 pure Red Sable Brushes

The bride's measurements: Size 000 to 12,
seamless nickel ferrules, walnut polished
handles-$.90 to $19.50. The groom is
resplendent in 21 handsome colors, white
and 2 blacks (one of which is very
dense) and comes in 1 oz. bottles with
polystyrene stopper -fillers at $.55 each.
Black only in 10, 20 and 40 oz. sizes.

at leading artist materials dealers

Winsor & Newton Inc.
555 WINSOR DRIVE
SECAUCUS, NEW JERSEY 07094

Canadian Agents: The Hughes Owens Co., Ltd., Moitreal
Californian Distributors: Diamond National Corp., Art Materials Dept., San Francisco



Our medium is your message.

Chicago 312/644/1223 Los Angeles 213/747/6191

DON'T SHOOT! We may have what you need...
We specialize in modern people doing modern things!

The "now look" in
stock color photos...

... girls, couples, sunsets, nudes, boats, jets, snowmobiles, mood scenes, sky divers, sand dunes, campers,
fishermen, animals, scenics, lovers and travel subjects are in our files. WRITE FOR FREE LISTS.

Burton McNeely/Photography
251E - Du Pree Drive - Land O'Lakes, Florida 33539 (813) 949-4519 or 253-0588



Yo n
tell a k by

its L er.

The School of Visual Arts 1971 Media Power Graduates



KI-L color.
The other art c hectors clu

BERKEY K+L CUSTOM SERVICES I\C.
222 E. 44th St., \.Y.C.10017 661-5600
CUSTOM COLOR SERVICES: Dye Transfer prints-Dye Transfer transparencies-Ektacolor prints-duplicate
transparencies-K +L colorstats-color slides-color film processing-flexichrome-film strips-microfilm-microfiche.

CUSTOM BLACK & WHITE SERVICES: negative development by inspection-contact printing
-exhibition prints-projection printing-stills from motion picture footage-masked color corrected copy negatives.

It's the organization, man.
Every Studio Craft furniture design
comes out of the experience of working
artists. Dimensions are derived from
the measurements of actual materials
most used by working graphic artists.

(Only Studio Craft has taken the trouble
to relate these fundamental dimensions

to every aspect of furniture design.)
Every piece of Studio Craft furniture ...
tabouret, combination tabouret-file,
flat -file console, or file ... is hand
made. Hard to believe? Studio Craft
achieves custom hand-crafted quality
at production -line prices through some
unique, ingenious construction pro-
cedures ... not one of which is a short-

cut! The quality of design and con-
struction is a paramount concern at
Studio Craft.

Studio Craft makes working furniture
for every graphic need ... especially
yours. Write for our free catalog.

3071 Vale Drive
Dept.1

Dayton, Ohio 45420
(513-299-4626)
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form pfeflattei3)

Many years ago, the manufacturer of the Cadillac automobile
published an ad entitled "The Penalty of Leadership." It has be-
come a classic in the advertising world. Its message is just as true
today as it was when first written a half century ago. Simply
stated, its theme is that when a product achieves supremacy in a
field, "emulation and envy are ever at work." For generations,
Charles T. Bainbridge's Sons has been the recognized leader in the
manufacture of Illustration Boards. The professional artist and
illustrator attests to this superiority of the Bainbridge line by
always asking for it by name. It is little wonder therefore that
other manufacturers have tried to copy the Bainbridge Illustration
Board. Flattering as this may be to us, the fact is that the quality
built into every Bainbridge Board has never been equalled by
imitators.
Bainbridge has earned its position of leadership because each
board is treated so as to make it worthy of the fine artwork which
will one day enhance its surface.

Here are a few of its properties:

Each board is individually laminated,
air-dried and hand sorted.
Maximum protection against discoloration.
Uniform standardization of finish,
color, cleanliness and rigidity.

But most important is Bainbridge's 100 years of master crafts-
manship and "know how" which is impossible to copy-now or ever.

For your art's sake, ask for and insist on-
the finest Illustration Board made- BAIMBRIDGE

Bainbridge! itM



As black
as your heart

could desire
Blacker than your wildest dreams, waterproof Black Magic

by Higgins. Lays down smoothly without feathering or running
on acetate, plastic materials, board, paper or tracing cloth.

Ask for Black
Magic in the one
ounce bottle with
thetwist-off drop-
per stopper cap
at your favorite art
materials dealer.

*liA*Faber-Casteill-Higgins
41-47 Dickerson St., Newark, N.J. 07103

Artists, Designers and Art Directors are constantly
striving for newer, fresher and important ideas to ex-
press the trends of our time and transfer their reactions
into a vital visual force.
Creative artists' papers are necessary to accomplish
the transition from inspiration to reality.
Bienfang layout and visualizing papers, Bristol Boards
and Illustration Boards have gained their place among

Responsibility

VVW

Larry Ottino/Martin Solomon 1,,

Gr')ph., Dv,s,on 01 Royal Typographer'

311 West 43rd Street New York

JU.2.4274

that series of events, which upon completion becomes
the magical quantity known as a work of art.
Enhance your creative craftsmanship by beginning
with paper and board from the paper people.

Bienfang Paper Co., Inc., Metuchen, N. J. OBB40

creative papers
from the paper people
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Telecine at JWT: room with a viewpoint

This painting by Ernest Posey marks the entrance to Telecine, the core of
the new visual excitement at the J. Walter Thompson Company. Telecine is a
studio complex of film, tape and sound equipment where ideas and
experiments are set in motion. It is only one of many rooms with special view-
points, marked by contemporary art in many forms, that make only one of
the many offices of the J. Walter Thompson Company
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Watson-6mM Publications

are proud to be selected

as the publishers of the

50 Annual of Advertising,

Editorial. and Television

Art and Design fiw

The Art Directors Club

of New York



Letterpress, offset or gravure, all your jobs get the tender loving care at
Beck that makes the difference-so you can deliver proofs to be proud of,

on time.  It's all under one roof at Beck for unmatched quality control
with the latest electronic equipment, proofing presses and, most important,

people with skill and dedication you can count on. E] Enjoy the service
that makes your job easier, the quality that keeps your clients

satisfied-call Beck.  THE BECK ENGRAVING COMPANY, INC.,
New York, Philadelphia and Atlanta (In New York, phone 684-4694)

quali
s ce,

Oka rocesses
Th is

beck



Love Is Eternal.
Unscrew a can of rubber cement; insert a dirty funnel;

clean the glop off your brush; apply the result to a copy -

block. Now reposition your copy and squirt some benzine on
same to prevent ruining the entire mess. Do not worry about the

time spent - this is fun and fumes. But if you ever tire of this game,
there is a compact individual wax-coater we call the ARTWAXER. It

speeds paste-up production one thousand percent. We call the
ARTWAXER the world's biggest little machine.

It does not fool around.

FREE! The ARTWAXER

booklet with waxing

tips. Ask your favorite

dealer or write us

for one.
oo
o

the
Artwaxer

$189.00

Includes footswitch,

art brayer, burnish bone,

and extra Artwax.

P.O. Box 5500 / Akron, Ohio 44313 / Phone 216-929-4455
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FOR THE BEST IN

LINE
CONVERSIONS

Area Code 201
5/18-11232

10 Cody Street
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hoto ra hic

Full - Service
Laboratories

Mat iaj;
riimsirmis
SLIDES 00

-a

WRITE, PHONE, CABLE:

bebell
416 W. 45 St. New York 10036

(212) 245-8900
Write, phone for latest Price Book.

C.)

m

PHOTO COMPOSITION

OF

BOOKS

IE3BALDWIN PAPER COMPANY, INC./161 AVENUE OF THE AMERICAS, N.Y., N.Y.10013/ 255-1600



RC PUBLICATIONS, INC.

Publishers of

PRINT
America's Graphic Design Magazine

$14 one year-$22 two years

PACKAGING DESIGN
The Magazine for Packaging Decision Makers

$12.50 one year-$20.00 two years

DESIGN &
ENVIRONMENT

The Interprofessional Magazine for Architects, Engineers,

City Planners, Landscape Architects, Designers

$11 one year$18 two years

SUBSCRIPTION OFFICES: 6400 Goldsboro Road, Washington, D.C. 20034
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YORK TYPESETTING CO. INC.

PETER PICA INC.

wish to extend our

HOT & COLD

CONGRATULATIONS

to all tie award winners

We hope we can put you all

in the ADA again next year

A complete Lino & Photosetting plant offering twenty-four hour service  925-3364



We're
oolc.ng

for
trouble.

Please call us if you have any. Alan Wolsky & Friends, Inc. A sales promotion, advertising agency. (212) 249-1904


