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11

ART DIRECTOR: Arnie Arlow
PHOTOGRAPHER: Phil Marco
COPYWRITER: Arnie Arlow
AGENCY: Martin Landey Arlow Advt.
CLIENT: Lucien Piccard

42

ART DIRECTOR: Tom Tieche
DESIGNER: John Holmes
PHOTOGRAPHERS: M. Halberstadt,
Cailor/Resnick

COPYWRITER: Patrick Kelly
AGENCY: McCann-Erickson, Inc.
CLIENT: Del Monte Corporation

AR
LEELL

e

Lucien Piccard

To recate an linstrated hrochure featuring many of out limepheces. wrile Lucien Piccard. 549 Nt

h Avense, New York 1003
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If you can see whats wrong with this tomato,
your standards are up to ours.
(High dcclcers indicmte 2 large sewn cnd and tosgh. woody core matersd )
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i you can see whats wrong with this greenbean,
your standards are up to ours.

(Laght groen calar mdnasrs boas is Ghwamn verwty Toagh. s ety @midin. Nat 1Dy )
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et 6 DA e

If you can see whats wrong with this pineapple,
your are up to ours.
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125

ART DIRECTOR/DESIGNER/COPYWRITER:
Bob Matsumoto

PHOTOGRAPHER: Carl Furuta

AGENCY: Doyle Dane Bernbach, Inc. (L.A))
CLIENT: Volkswagen

125




28

ART DIRECTOR/DESIGNER: Ted Shaine

ARTIST: A Good Studio
COPYWRITER: Tom Yobbagy
AGENCY: Doyle Dane Bernbach, Inc.
CLIENT: Volkswagen

GOLD MEDAL AWARDS
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ORI R T Y T A R

Is the economy trying to tell you something?

If you've hesitated about buying a new
cor becouse of the economy, moybe you
should look into the economy of buying o
new Volkswogen.

To begin with, while the average new
car sells for about $3185, a new VW sells

for only $1839*.

That saves you about $1300.

Then, while the average cor costs 10.9
cents o mile 1o run, a Volkswagen costs
only 5 cents.

Thot soves you obout another $700

every yea

And in just one year, it can bring your

D

V)

r lor 12,000 miles! you drive.

total savings to $2000.
In two years, $2700.
In three, $3400.

Haoppy days are here again.



49

ART DIRECTOR/DESIGNER/ARTIST: Roy Grace
PHOTOGRAPHER: Dave Langley

COPYWRITER: John Naoble

AGENCY: Doyle Dane Bernbach, Inc.

CLIENT: Volkswagen

From 40 befow 10 140 above. I¥'s o big hit in Angola where oil is harder to get than crude Ard in the U.S.A, whers losi year 157 million galions of  miles off by isel,
#rom the snows of the Arctic 10 the sands of the Sohara diomonds. A YW uses pints of ofl Instead of quarts. antifreaze wers 501d. the cor that doesn't use ontifraeze hos Ana yel, thete are still pecpls who just can't see it Most of
No other cormode! in histary has conguered os mony strange n Chile, psople pay over $5,000 for @ aew VW because they becoma 6 househald word. \hem, quite fronkly, picture themselves in something much fancier.
climates os the stronge-locking car shawn obove. beleve in the way i's buill Over the years, over 14 mitlion Volkswagens have 1rooped Alter all, it still takes @ certain omount of covroge
[1does very well in finlond where gosoline cosis 66¢ o gallon s the number one carin Suden where the Sudanese actually on uncountoble number of miles In every country in the world. 10 buy a bug
A VW doesn't use much gasokine have 10 pay (o1 0 gloss of fresh water. A VW doesn't use water There wos one YW in Alobama thot frooped over 600,000 You have 10 go from one extreme 10 the other.

49
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97

ART DIRECTOR/DESIGNER: Clark L. Robinson
PHOTOGRAPHER: Len Weiss

COPYWRITER: Jane Tomney

AGENCY: Robinson, Donino & West, Inc.
CLIENT: Medical World News

The Eskimos
used to
freeze their |
old people
to death. *
We bury
ours alive.

Maybe the Eskimos were mare merciful than
we are Ask the oid people in nursing homes
BCross the country. A fast death is a blessing
we deny them. Yei we deny them a human ife.
100 For these people, life is an endiess succes-
sion of deprivations. The food s poor and
there’s not enough of it. A typical dinner at ane
Medicare-approved home consisted of one
chicken wing and a 5c00p of dried-up mashed
potatoes tnsanitary conditions lack of medical
care, uncaring sometimes deliberately cruel
attendants, lack of aven the barest safety pre
cautions against fire or accident, are all facts
of iife for these patients. Perhaps worst of all
there 15 nathing to do — day 1n and day out —
but wat for death to come

Who's to blame? That's what Medical World
News set out to explore in an article on nursing
homes The answer? There are. of course, many
reasons — not the least of which 15 the indit
ference of the medical profession They shunt

~

responsibrlity for health care to the inst tution
admmistrat on

That's how we saw it — and that's how we re
ported it It's what doctors have come to expect
from Medical World News — truth about the
important 1ssues they have 1o face every day.
truth reported quickly and accurately 1t s what
makes us the best.cead weekly news publica.
110 in the medical fielg

If yau want to reach the doctor. you need
Medicat Worid News

The Newsweekly of Medicine

A McGraw it Magazine

97
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ART DIRECTOR/DESIGNER: Michael Hampton
PHOTOGRAPHER: Arnold Beckerman
COPYWRITER: Michael Lipton

AGENCY: Solow/Wexton

CLIENT: Federation of Jewish Philanthropies

JEWISH PHILANTHROPIES




190

ART DIRECTOR/DESIGNER: Lee Epstein
PHOTOGRAPHERS: Dave Langley, Henry

Sandbank
COPYWRITER: Hal Silverman

AGENCY: Doyle Dane Bernbach, Inc.

CLIENT: Mobil

He increased his
chances of dying
by 5007.

Another American is about to die
for his rights.

190

Mabil

e ot yon, te v

Are you going to your folks for Christmas?
Or are they coming to you?

Drive corefuity We want you fo five.

Mobil

GOLD MEDAL AWARDS 17

How Is the driver of the first car
going to kill the driver of the second ¢car?

um

Mobe
————



130

ART DIRECTOR/DESIGNER/ARTIST:

Stanley Block

PHOTOGRAPHERS: Arnold Rosenberg, Henry Sandbank
COPYWRITER: Stan Lee

AGENCY: Doyle Dane Bernbach, Inc.

CLIENT: Life

170

ART DIRECTOR/DESIGNER/ARTIST: Arnold
Varga

COPYWRITER: Aaron Buchman

CLIENT: Cox's

This
clothes dryer
worked twice as
well in Life
asitdid
on television.

In claiming that Life ads come close to deliver-
ing twice the recall of television commereials, Life
intends no slur on the copywriters and art directors
who create the commercials.

By trying to slam an impression through the clut-
ter of 30.second spots, creative people have pro
duced parchworks of brilliance throughout the TV
seliedules: the station break has become a duzzling,
disply of atistry

Hut, for all those six-tigure production budgets.
what happens?

“COMMERCIAL ? WHAT COMMERCIAL 7

Ask people about a commercial they saw last
night andthey tend ta have amnesia. Or be in astate
of confusion ubout who said what.

And 1t doesn’t seem 1o make much difference
what audience you use for lesting

In the case of this well-known* clothes dryer
(Life recall 12% —TV recall 5% ) the regularview-
ing audience was sampled. In some of the other
tests conducted for 1.ife by Grudin/ Appel/ Haley,
a female audience lected

And that's why Life thinks you can’l go wrong
in converting at east past of your TV budget into
aLife budget

PAY THE $73.830

1¢'s possible that your agency's favorite art direc-
tor is hung up on four-color bleed

Doesn't matter.

Even whéf you pay that price, it will probably
cost you less than TV docs. In tests against the reg-
wlar viewing audience. the number of effective read-
ers per dollar for Life averages out to 43% higher
than the number of effective viewers per dollar for
T™

And that 43% figure doesn’t even take into ac-
count one extremely important fact. Life's audi-
ence {quite differcnt from the TV audience) is
your ideal market. People from 18 10 34. People
with college educations. People with incomes over
$£0,000

And that's something worth taking into account

TREEVIDENCE
The d

But with either audience the message was clear
TV commerciais are not getting the message
through very clearly.

In a business where an advantage in the sixth dec:
imal place is pursued for all it's worth, it is indeed
rare 1o find something that is twice as good
assomethingelse

grows

Besides the Grudin/ Appel/ Haley research on
recall. there's the research campleted recently by
one of the ten biggest adversisers in the couutry
Their report shows that of 5 products tested for
sales and consumer attitude changes. only one did
betteron TV than in the "general” magazines
Your Life salesmun has copies of both re-

Y
But that seems to be the case with advertis. Jf FEsCALL.
| va.

TV
RECALL

Come to Life. The tables are turming.

ports.
We guarantce that you won't fall aslecp

*Names of products sent on request while you're looking at them.

130
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Grandma was a softie. Always ready
with milk and cookies and, sometimes,
even yumimy, nutty fudge. Where

she found the time, though, we’ll
never know.

Because Grandma was also the lady
merchant of McKeesport. Founder
and chief of a friendly little shoppe
she started 'way, 'way back in 1872
with a flock of pretty hair ribbons,

a flair for creating millinery master-
pieces, and a knack for making a
customer feel right at home.

That was Cox’s No. 1, Grandma’s
pride and joy (next to her family,
of course). Funny thing is, we got to
feel the same way about it (next to
Grandma and her fudge, of course).
So we naturally took up where she left
off, 'cause now—President Robert is
much like Grandma except that he
can’t make fudge, of course.

And today, well, we’ve just sprouted
another Cox’s, No. 7, the newest
branch of what we like to call Grand-
ma’s family tree. Founded on the
proposition that shopping should be
fun. And personal. Very, very personal.

Cox’s. Full of wonderful surprises
from all over the world. From our
family to yours.

Grandma Cox’s family tree.

MONROEVILLE MALL/EAST HILLS/NORWIN/WASHINGTON/CHARLEROI/McKEESPORT/BEAVER VALLEY MALL

170
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ART DIRECTOR: Willy Fleckhaus
PHOTOGRAPHER: Pete Turner
PUBLISHER: Twen Magazine

293

ART DIRECTOR: Willy Fleckhaus
PHOTOGRAPHER: Pete Turner
PUBLISHER: Twen Magazine

276

293



343

ART DIRECTOR: William R. Tobias
DESIGNER: Bab Pellegrini
PHOTOGRAPHER: Ryszard Horowitz
COPYWRITER: James Dunaway/Shareholder
Perspectives Inc.

AGENCY: Robert Miles Runyan & Assoc.
CLIENT: Richton International

RichtoninternationalCorporation,AnnualReport1870

343

GOLD MEDAL AWARDS
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177

ART DIRECTOR: J. Michael Davison
DESIGNER: Carol Taback

ARTIST: Arnold Varga
COPYWRITER: Margat Manley
CLIENT: John Wanamaker

177
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210
ART DIRECTOR/DESIGNER
PHOTOGRAPHER/CLIENT: Bill Stettner

210

23




378

ART DIRECTORS: Willy Fleckhau
Gunther Halden
PHOTOGRAPHER: Will McBride
PUBLISHER: Twen Magazine

-

| romaf®h jener Zelt Galt nur der Schine als|liche ' von T

S,

Die schmerzhaftesten
Titowicrungen machten dem
Meister am meisten Spafh

sympathisch und stark, und der HiBliche un- e aust. Dot zeigten die Minner protzend ihre i
teclag. Jeder bemiihte sich, schin zu sein, bis| nackien Leiber, und man kritisierte die Tito-

\M schlicBlich so weit ging, sich titowieren | wierungen nach ihren kinstlerischen Entwil

zu lassen. Kithne Linien und leuchtende Far-| fen, lobte die Origmalitit der cinen und tadel-

| ben tanzten auf der nackten Haut der Men-| te die Mingel der anderen. Damals lebte eip
| schen jemer Zeit. begabter junger Tiitowierer namens Seikichi.
|Wer Vergnigungsstitien besuchie, wiblie | Man rilhmic ihn Gberall als cinen Konner und
‘mn Siinftentriiger mit kunstvoller Tatowic- | verglich ihn mit groBen Meistern wie Chari-

rung. Die Damen der V«mﬂgnngwwnclihun Asakusa oder v.u-mcmnakoukm o

Yoshiwara und Tatsumi mit ik | von

{rer Gunst schon titowierte Minner. Hoch-|per wurden vor ihm :mhluﬂ! und dwmm sei-
stapler und Feverwehrmanner, chrsame Bir- | nem Pinsel und seiner Nadel al

Entwirfe.
hane Seikichi als Maler gurbumg
o der

Schule

| ger und sogar Edelleute — alle lieBen sich feld. Von seiner Hand \lammlc cin groBer
|tatowieren. Von Zeit zu Zeit fanden Sffent- ‘ Teil der T dic bei den

Toyokuni
uad Kunisada, Obglich er zum Thtowlerer

378

war, hatte er sich doch sein

_ N\

. xmm

lmﬂtrmlduhm Verbarg | Glanz zu verlcihen.

i-|sich cine liche [ndmsduf\ Er
i-| spiirte ein iiberwiltigendes Lustgefiihl, wenn

dic von ihm titowierten Miinner vor Schmer-
o laut aufstohnten. Die meisien konnten
iese Schmerzen nicht gut ertragen. Wenn er
lhncn mit der Nadel durch die Haut in das.
ldlw:l\em von Blut tropfende Fleisch stach
sie laut. Die zinnoberrote und die

uump(e T-wwmunx die besonders
hafte Prozeduren waren, machien mm dt'
meisten Spaf. Dic Patienten mubien, wenn
sic an cinem Tage durchschnittlich fiinf- bis
sechshundert Nlﬂelﬂldn bekommen hatten,

baden. um den Farben

sie dann aus dem Bad, und manche stiirzten |
bewuBtlos vor Seikichis Filien nieder. Dann |
wart Seikichi cinen gleichgiiltigen Blick auf |
ihre erbarmungswiirdige Gestalt und (uglc‘
mit befriedigtem Licheln

s wird doch nicht weh tun?”
Wenn cin Mann verzweifelt das Gesicht ves
g mit den Zihnen knirschic oder laut auf-|

schric, als ob seine letzte Stunde gekommen |

sei, sagte Seikichi

WAber mein Herr, [hr seid doch cin Grob-
Stidter! Nehmt Euch zusammen! Meine

dein sind nun cinmal auBergewodhnlich
schmerzhaft!™ [




GOLD MEDAL AWARDS 25

411

ART DIRECTORS: Don Weller, Dennis Juett
DESIGNER: Don Weller

PHOTOGRAPHERS: Dennis Juett, Gary
Kruger, Don Weller

COPYWRITERS: Ron and Phyllis Patterson
AGENCY: Weller & Juett Inc.

PUBLISHER: Art Directors Club of Los Angeles

411



242

ART DIRECTOR/DESIGNER: Frederick L.
Robinson

ARTIST: Jackie Geyer

COPYWRITER: Nikki Lewy

AGENCY: Ketchum, MacLeod & Grove
CLIENT: Pittsburgh National Bank

The Pittsburgh National Christmas Club
makes some of our customers pretty smug
this time of year.

rear's
yomr's (hratuma il take can: of s,

PITTSBURGH NATIONRL

Each dopmer et o ST

242
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334

ART DIRECTOR: Joseph Baumer
DESIGNERS: Joseph Baumer, Bill Caldwell
ARTIST: Numerous

PHOTOGRAPHERS: Numerous
COPYWRITERS: John S. Wilson, Mal
Oettinger, Dee McRae

AGENCY: U.S. Information Agency
PUBLISHER: Information Press Service
U.S. Information Agency

THE
CRADLE
OF IAZ7

B New Orleans, with its French
B influences. its Spanish tmge,
its marching band and Mard:
B8 Gras (radition, with the
lazy Mississippi shaping its
S crescent and an opulent
tenderloin  district.. “Ram-
part Street in New Orleans town — You know cveryone for
miles around — those Creole queens that sing those tuncs.
10°s the best strect 1n the fand.” (Ida Cox, “Rampart St Blues™)

this was the city where Jazz was shaped in the early part
of the century. “Everyone from New Orleans can really play
that thing." young Louis Armstrong boasted. And what &
roster of talent the lown produced! Armstrong. Oliver,
Bechet, the Dodds brothers, Jelly Roli Morton, Leon
Rappolo, Jimmy Noone, Bunk Johnson. George Lewis,
among many, many others. Unwitting missionaties. they
spread the jazz gospel across the country. around the world

334



426

ART DIRECTOR: Bill Tobias

DESIGNER: Bob Pellegrini
PHOTOGRAPHER: Ryszard Horowitz
AGENCY: Robert Miles Runyan & Assoc.
CLIENT: Richton International Co.

432

ART DIRECTOR: Don Kubly
DESIGNER: Jim Odgers
PHOTOGRAPHER: Geoffrey Fulton
COPYWRITER: Rosalie M. Stapleton
CLIENT: Art Center College of Design

CIERR R
.

432



569

ART DIRECTOR: Alan Wolsky
DESIGNER: Blaine Lemert
ARTIST: Associated Designers &
Art Service

COPYWRITER: Frank Nardi
AGENCY: Alan Wolsky & Friends
CLIENT: ABC Radio

613

ART DIRECTOR/ARTIST: Lou Dorfsman
DESIGNERS: Lou Dorfsman, Ira Teichberg
ARTIST: Nick Fasciano
PHOTOGRAPHER: CBS Photo
Department

COPYWRITER: JimByrne

AGENCY: CBS/Broadcast Group
CLIENT: CBS News

613

569
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a41

ART DIRECTOR: Bob McCarraoll

DESIGNER: Michael Germakian

ARTISTS: Ron Becker, Murray Tinkelman,
Gene Szafran, Anita Siegel, Wolfson McClean
PHOTOGRAPHER: Jerry Sarapochiello
COPYWRITER: Richard Malkin

AGENCY: Comart Associates

CLIENT: International Paper Company

Like the rays of the sun

as it settles softly into the clouds,

the butter oozes gently through

the whiteness of the mashed potatoes

. Ut D01 As hic 4
going West. they start to serve
potatoes. hash brown with your breakfast
Crisp and hot, sliced thin

with just a touch of salt

{o]

441

.} In thinking upon the potato

o




503

ART DIRECTOR: Merv Lefkowitz
DESIGNER: Herb Lubalin
ARTIST: John Alcorn

AGENCY: Young & Rubicam, Inc.
CLIENT: Liggett & Myers, Inc.

511

ART DIRECTOR/DESIGNER/
COPYWRITER: John D. Brooke
ARTIST: Sam Kobayashi

AGENCY: Creative Partners

CLIENT: Wool Bureau of Canada Limited

503

511

GOLD MEDAL AWARDS
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638
ART DIRECTOR: Roy Grace
DIRECTOR: Howard Zieff
WRITER: Evan Stark
PRODUCER: Lou Florence
AGENCY: Doyle Dane Bernbach, Inc.
PRODUCT!ON COMPANY: Zieff Films
PHOTOGRAPHER: Ted Pahle
CLIENT: Miles Laboratories

[ Vi—
Jack: Mama Mia that'sa some speecy . . .

o Allagieltiy

r.E -
c & 3
& 3

Director: O.K. Let's break for lunch.




GOLD MEDAL AWARDS 33

684
ART DIRECTOR: Harvey Gabor
DIRECTOR/PHOTOGRAPHER: Mike Elliott
WRITER: Pacy Markman
PRODUCER: Rhoda Malamet
AGENCY: McCann-Erickson, Inc.
PRODUCTION COMPANY: E.U.E.
CLIENT: New York Racing Association

By the time he's 3 years old. . .

Aqueduct and Bzlmont Park.




700 .,

ART DIRECTOR/DESIGNER: Hal Nankn
DIRECTOR/PRODUCTION CONVPANY/
PHOTOGRAPHER: Horn/Griner
WRITER: Leon Meadows
PRODUCER: Aaron Ehriich
AGENCY: Doyle Dane Bernbach, Inc.
CLIENT: General Telephone
& Electronics

(Comes to broken, vandalized phone.)




723
ART DIRECTOR/DESIGNER/DIRECTOR:
Rcbert Gage
W3ITER: Marvin Honig
PRODUCER: Phil Bodwell
AG=NCY: Doy:e Dane Bernbach, Inc.
PRODUCTION COMPANY:: Dirsctors Studio
PHOTOGFAPH=R: George Silano
CLIENT: Wiles Laboratories/
Alka-seltzer

She: Poached Oystzare.

GOLD MEDAL AWARDS
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736
ART DIRECTOR/DESIGNER: Roy Grace
DIRECTOR: Dick Ston=2
WRITER: Marcia Bell Grace
FRODUCER: Susan Calhour
AGEMCY: Doyle Dane Bernbach Inc.
PRODUCTION COMPANY: Directors Stucio
POTOGRAPHER: Irv Deutsch
CLIENT: American Tourister

g o T —edd AP
S5 TS 7
1 T it AN ] f
y RERHLAL un,( Jl
P ’
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Have we got a suitcase for you.




739A
ART DIRECTOR/DESIGNER: Ben Spiegel
DIRECTOR/PRODUCER: Lee Tredanari
WRITER: Camille Larghi
AGEMCY: Doyle Dane Bernbach, Inc.

PRODJCTION COMPANY: Cinemetric

PHOTOGRAPHER: Tibor Hirsch

CL ENT: Jamaica Tourist Board

It's mysterious. ..

It's cool. That's Jamaica.

GOLD MEDAL AWARDS
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789

ART DIRECTOR: Jon Fisher

DIRECTOR: Harry Hamburg

WRITER: Charles Blustain
PRDDUCER: Howard Rosenman
ACGENCY: Benton & Bowles, Inc.

PRODUCTION COMPANY: Brownstone
© Productions
CAMERAMAN: Donald Sweeney
CLIENT: General Foods Corporation

We make Cool Whip ready to serve.

If it works for him, it'll work fcr you.
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835
AR™ DIRECTOR/DESIGNER: Bob Kuperman
DIRECTOR: Howard Zeifft
WRITER: John Noble
PRODUCER: Lou Puopolo
AGENCY: Doyle Dane Bernbach, Inc.
PRODUCTION COMPANY:: Zeiff Films
CLIENT: Volkswagen

We at Volkswagen kept our promise.




854
ART DIRECTOR/DESIGNER: Bob Giraldi
DIRECTOR: Steve Horn
WRITER: Sara Bragin
AGENCY: Della Femina, Travisano
and Partners
PRODUCTION COMPANY: Horn/Griner
CLIENT: National Hemophilia Foundation

My name is Charles. | can't afford it.

We're so close,yet so far.
National Hemophilia Foundation

100 hemophiliacs can. 100,000 can't.




861
ART DIRECTOR/DESIGNER/DIRECTOR:

Jeffrey Metzner

WRITER/PRODUZER: Ray Lofaro
PRODUCTION COMPANY: Gaffney,

Metzner Lofaro
PHOTOGRAPHER: Richard Shore
CLIENT: Dept. of Cultural Affairs

of New York City

“You have to be Irish, Italian . . .

The People Yes. Central Park Mall.

It's a party thrown by the:city of N.Y."

GOLD MEDAL AWARDS
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863
ART DIRECTOR/DESIGNER: Joseph H. Phair
DIRECTOR: Joshua Logan
WRITER: Arthur X. Tuchy
PRODUCERS: John Sal ay,
Arthur X. Tuohy
AGENCY: Ketchum MacLeod & Grove
PRODUCTION COMPANY: MPQO Videotronics
PHOTOGRAPHER: Leonard Hirshfield
CLIENT: National Urban Caoalition

(Song: “Let the Sunshine In")




Complete

Advertising
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1

ART DIRECTOR/DESIGNER: Emil Dispenza
ARTIST: Doug Liss

PHOTOGRAPHER: Rudy Legname
COPYWRITERS: Doug Liss, Jeff Wolf
AGENCY: Spade & Archer

CLIENT: Norcliff Labs

2

ART DIRECTOR/DESIGNER: David Deutsch
PHOTOGRAPHER: Ben Someroff Studios
COPYWRITER: Sue Citron

AGENCY: David Deutsch Assocs. Inc./
Conklin, Labs & Bebee, Inc.

CLIENT: Oneida Silversmiths

3

ART DIRECTOR/DESIGNER: Ben Kuwata
PHOTOGRAPHER: David Langley
COPYWRITER: Paul Solovay

AGENCY: J. Walter Thompson

CLIENT: RCA

4q

ART DIRECTOR/DESIGNER: Reinhold Schwenk
ARTIST: Wesley B. McKeown/Parke Studios
COPYWRITER: Glen Hetrick

AGENCY: Doyle Dane Bernbach, Inc.

CLIENT: American Airlines

5

ART DIRECTOR/DESIGNER: Julio Di lorio
ARTIST: Julio Dilorio

PHOTOGRAPHER: Harold Krieger
COPYWRITERS: Faith Popcorn, Stuart Pittman
AGENCY: Smith/Greenland Inc.

CLIENT: Sau-Sea Shrimp Cocktail

6

ART DIRECTOR: Joseph Nissen
DESIGNER: John Buchner
PHOTOGRAPHER: Carl Fischer
COPYWRITER: Edwin Hanft
AGENCY: Chalk, Nissen, Hanft, Inc.
CLIENT: Jules Jurgensen

] ainless, we make it as if ¢ were our sterfing




We can help stop the same thing

from happening in the skies.

RGA

Did yos hsar sbosd the man who was served tomato juice again’y
And The ene ahs mes served melon! And the one who was Serw
troit cocktad? Thay mever came dach ither. The moral of
stery being “she whe Derves did sppRtizers never geis b |
Ihe evening poper.” Suu-Soa Shrimp Cocktoll i :
hmywmw.mpm.ha{p"lﬂum-
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$200 worth of Hawaii free.

We werent the hrsl arkne 10

thy 10 Hawer

O the second,

Or ever the thad
Sowith every Amer.can

Asines ket well gra you

2 COUpOn DOoK

[t

and sighes 1 ras, you 50 M
ke geitng $200

plan your rip
Andhei toe 101 hat you ger
Our exchusne Hawenan Tregsu;e
Chest Coupon Bock
A0t of s fty 10 Hawan
But only one can save you $200

4

o "

Ah o

0% decount on

& nercopre: ride o

#voicano
15% dsscount &
Buogst Reni-A Car
of Kaum

o X% chscount af the
LaxAloha (¥ Shop

1% chscount st
Budges Fert-A-Car onne
+ slands fmust selection
15% oft on a wisd
a * estal

1% oh on a Foyal - oot

AN larges! seiach
WO Carvng a Blars.
Reson Shops of Kora

[ & oV
One irge ac pF e

with gach ;a.d aovuiion
4 the Orchaa Nursenes

It's good to know you're on Amerncan Arrtines

.

Jules Jiirgensen. He didn't get to be 230 years old with a bum ticker

d name 1n continus Sinder 10 muny Jule 28
howt the performance of a T ot
Wi Remeaber. therr's oo presens iy
0 e
At Ma e
greedatsbowt $135, Otherfules firgensen
n s from $un ¢ ine stares everywhere, Wit £
Keshar We h thorszed dea
of 3
o S watches and chonometers £/ § Offices 332 Park Ave 30, New York




7 DISTINCTIVE MERIT AWARD
ART DIRECTOR: Berl Cattell
PHOTOGRAPHER: Rudy Legname
COPYWRITER: David Saslaw
AGENCY: Ketchum, MacLeod & Grove
CLIENT: Evenflo Products Division/
Questor Juvenile Products Co.

8

ART DIRECTOR/DESIGNER: Tony Pugliese
PHOTOGRAPHER: Donato Leo
COPYWRITER: Marv Jacaobson

AGENCY: Rumrill-Hoyt

CLIENT: Carih

9 DISTINCTIVE MERIT AWARD

éRT DIRECTOR/DESIGNER/ARTIST: Roy
race

PHOTOGRAPHER: Dick Stone

COPYWRITER: Marcia Bell Grace

AGENCY: Doyle Dane Bernbach, Inc.

CLIENT: American Tourister

10

ART DIRECTOR/DESIGNER: Jon Fisher
PHOTOGRAPHER: Phil Marco

CLIENT: General Foods Corp.

11 GOLD MEDAL AWARD

ART DIRECTOR/COPYWRITER: Arnie Arlow
PHOTOGRAPHER: Phil Marco

AGENCY: Martin Landey Arlow Advt.
CLIENT: Lucien Piccard

7

How to measure your bal)y

LEFT NIPPLE

We don’t mean to kid you, it's not easy to tell whether
a baby is happy with a nipple or not. Because all he can
do if he’s unhappy is cry. And you're never sure if that
means he’s hungry, tired, or announcing a new tooth.

So to help you make it a little easier, we'l take you
on a guided tour of a nipple, using our 48 years of ex-
perience as the guide.

First of all, you should know that what you're really
measuring is the nipple’s ability to deliver mitk, With-
out interruption. And without air.

1n order to do that, a nipple must have the right-sized
hole @ and be designed to help the baby suck naturally,

Now the Left Nipple above is made of thinner rubber
and it has a very small hole @ in order to prevent it
from leaking, But it’s hard to get milk from a very small
hole. The Right Nipple is made of thicker firmer-feeling
rubber, so naturally the hole @ can be larger and the
milk flows freer. And authorities say that a firm, free-
flowing nipple helps the baby’s mouth form properly.

Now about the natural sucking action. If you've ever
observed a mother breast-feeding, you'll notice that she
uses her fingers to keep her breast away from the baby's
nose. And to make her nipple go into his mouth as far
as possible,

Well, the nipple on the left is wide like a breast ©,
but unfortunately mother’s fingers aren’tbuilt-in tokeep
the baby's nose away. And allew the nipple to go into
the haby's mouth further.

LEFT NiFPLE RIGHT NIFPLE

franipple.

The Evenflo Nipple on the right doesn't get in the
baby's way @ because it is only wide enough to spread
his lips to the natural sucking position. And the stem
© is long enough, and firm enough, to keep him in the
patural sucking position. And part of the base @ is
made of thin rubber so he can suck the nipple in and
out naturally.

Of course, unless the nipple is properly designed he
could get air with his milk. And cry a lot. Well, the Right
Nipple has a patented Sure Seal® on the base @, to
help prevent air swallowing. It also has features to keep
the milk flowing freely. And to adjust the flow to the
needs of your baby. And when your baby decides to
take a short break, that ball shape on the top @ gives
him something to hold on to while he’s resting,

Of course, at Eventlo we make everything you need
to nurse your baby: disposable nursers, disposable
bottles, plastic bottles you can boil, glass bottles and so
on. Products to help you nurse your baby any way you
like, But what they all have in common is the Right
Nipple. Evenflo.

RIGHT NIPPLE
Obviously, this brief tour won't make you a nipple
expert. But if it helps you make a wiser decision, w2'll
be happy. We'll also be happy to have your baby meas-
ure our nipple.

evenflo,

Relied upon by mare young mothers
than all other brands combined.

A Questor Company
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1 s cabled Camona- L Num the scarch

= “Dear American Tourister:

ST ’ e c ”
T — You'll never believe this one!
Lt o ey
Help loosen asthma’s grip. & T
(.neln(‘\RlIl I)U\or Colorado so2u., e
8 9

5cents otk
th

Lucien Piccard

V0 rewetvs o0 Sastestng bevetsuse utuming aspuy of s Rmeptore, weits Locks Firard, SO0 VIR Avaves, New York W,




12

ART DIRECTOR/DESIGNER: Paul Guliner
PHOTOGRAPHER: Henry Sandbank
COPYWRITER: Peggy Courtney
AGENCY: Doyle Dane Bernbach, Inc.
CLIENT: Sony Corporation

13

ART DIRECTOR: Bob Gage
PHOTOGRAPHER: Dick Richards
COPYWRITER: Jack Dillon
AGENCY: Doyle Dane Bernbach, Inc.
CLIENT: Polaroid

14

ART DIRECTOR/DESIGNER: Sam Cooperstein
PHOTOGRAPHER: Ira Mazer

COPYWRITER: Forrest Long ‘

AGENCY: Young & Rubicam, Inc.

CLIENT: Simmons Co.

15

ART DIRECTOR/DESIGNER: Bob Kuperman
PHOTOGRAPHER: David Langley
COPYWRITER: Bob Levenson

AGENCY: Doyle Dane Bernbach, Inc.
CLIENT: Volkswagen

The new color portable
that won't
give you a hernia.

It's a dazzling new concept in
color portables: portability.

Most color portables can be
moved. As most of your furniture can
be moved. if absolutely necessary.

But man, unlike his sofa, does not
tive in the fiving room alone.

So Sony made a coior portable
man can live with.

(Note the famous Sony one-hand
carry)

Thatman cantaketo his bedroom.
Thatman’s wife can take to the kitchen.

That man's children can take and
watch TV in color in any room of the
house.

And, man, what color.

Trinitron. It's a different system.
No one else has anything like it.

Because, in 19 years ot color TV,
Sony's the only one to invent a new
and better way of getting a color pic-
ture on the screen.

(In this particular instance, a
brighter, sharper 9" picture, measured
diagonally)

And,of course, the SonyKV-9000U
is all solid state. So it's not just small.

Man does not Live in the living room alone.

It's good and smalll.

To seeitistolove it.

To lift izis to believe it.

For $309.95; you can have color
TV in every room in the house.

So if you want to see a lot more
color TV, get a little less set.

Trinitron
SONY' COLOR TV

16

ART DIRECTOR/DESIGNER/ARTIST: Bill Tauhin
PHOTOGRAPHER: David Vine

COPYWRITER: Paula Green

AGENCY: Doyle Dane Bernbach, Inc.

CLIENT: Quaker

17

ART DIRECTOR/DES!IGNER: John Baeder
COPYWRITER: Rick Johnston
PHOTOGRAPHER: Richard Steinberg
AGENCY: Smith/Greenland Inc.

CLIENT: Somerset/Johnny Walker Black Label

Your picture is s finished

whena llttle cheer goes up.

wh
(,muml« nvn Cameras

from Poluroid
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Because backs don't conform, they need an extrafirm mattress that does.

Bt;au st Back Care
bt;r;i mmons

frsd

Is nothing sacred?

14 15

The exira protein oot cereol trom Quaker
in gweel crunchy htile squares

| Johnnie Walker

\ BLACK LABEL

It costs a lot, but so did you.
Scorch for Fathers Day. Abou 410.

Thats our message. Ancthis isthe new box we put itin,

16



18

ART DIRECTOR/DESIGNER: Joan Niborg
PHOTOGRAPHER: Tony Petrucelli
COPYWRITER: Adrienne Cahen
AGENCY: Young & Rubicam, Inc.

CLIENT: Eastern Airlines

19

ART DIRECTOR/DESIGNER: Marvin Lefkowitz
PHOTOGRAPHER: Henry Sandbank
COPYWRITER: Raobert Elgort

AGENCY: Young & Rubicam, Inc.

CLIENT: Liggett & Myers/EVE Cigarettes

20 :

ART DIRECTOR/DESIGNER: Ted Shaine
PHOTOGRAPHER: Mike Cuesta
COPYWRITER: Louis Delmarter
AGENCY: Doyle Dane Bernbach, Inc.
CLIENT: Kitchens of Sara Lee

21

ART DIRECTOR/DESIGNER: John Baeder
COPYWRITER: Stuart Pittman

AGENCY; Smith/Greentand Inc.

CLIENT: Somerset/Johnny Walker Black Label

22

ART DIRECTOR: Sam Cooperstein
PHOTOGRAPHER: George Elliot
COPYWRITER: Boris Eserkis
CLIENT: Proctor & Gamble

23 DISTINCTIVE MERIT AWARD
ART DIRECTOR/DESIGNER: Mike Eakin
PHOTOGRAPHER: Curt Cole Burkhardt
COPYWRITER: Ray Thiem

AGENCY: Rink Wells & Assaociates
CLIENT: Brunswick Corporation

7Day Beauty Plan

ingly fow
agent wbout Eastern's 7 Day Boauty Phan. Or Eauterc's 1= Day Besuty
i b shipe. Or just call Eastern. That's what the besutisul people do.

Farewell to the [#8
ugly cigarette. [i§




CONSUMER MAGAZINE ADS, SINGLE PAGE a1

Honor thy self

The Temptation of Brother Domenico.

10¢ ° 10¢

Sara Lee Devils Food Cake

Nebody Liketh Not Sara Lee

20

e oy Theres alittle bit of hustler in all of us.

Brunswick

When you wese a baby, there ek m abmrbent layers below.  hels yourbaby iy moce comfortable
224 00 wch ting i Pungees® Y from by’ OO, clean, fresh Painpers
Soyou wore a coth diaper And wi hlenu’Llllywmlh ,mummdmln\m Mews, germs,
And when you Suthd o wparate lastic panta. sl Nomore germy diajer pai
o M e N chaati o s and chale. o usc washing dapers.
bo Famgen e wnetmad o the  With Pampers you can kecp your bahy
Wel, thanks o s your outawdc Lo beip pruer ably dry (rom the

bhaby unhm.:l\u dner huddm( mdclmhmu ume k!llm ul he doestt’t
you neves had.

aght And peed Pampors anymore.
o spectal stay-iry liing by sl g Iresh i 0 ‘ Grveyour by xmething
lets mowsture go through.w ity circulate. Panipers G you eves had, Pampers.

i y n.u...a.m..-n-—-u..u.
[ 5] - varlabls w0 weary pce g
P oy '“..B‘“s Hetoa o

22




29
ART DIRECTOR/DESIGNER/ARTIST: Harvey

Lerner YO| ) m
COPYWRITER: Cappy Cappesella lf dle fI'O TB
AGENCY: J. Walter Thompson it's YOour own damn faUh'
CL'ENT Blue CPOSS/BIUB Shleld Tuberculos:s. A disease that should be non-  The Lest way Lo protect yourself against T B, is to

existent. A disease easy to detect, easy 1o cure if you have a simpte screening test every year

catchit early And yet people are stil dying from it These tests are gven tree in many eations,

T8 is caused by a germ breathed inta the lungs. Next tme you sec a Mobite Uni. get n

o5 A R mlenpegener T8 gt e s ot o0 i e
ART DIRECTOR: Murray Smith MEEERRGI Gkt
PHOTOGRAPHER: Arnold Beckerman ; Quassnes

COPYWRITER: Laurence Dunst
AGENCY: Daniel & Charles

26

ART DIRECTOR/DESIGNER: Erich Overkamp
PHOTOGRAPHER: Nick Samardge
COPYWRITER: Bruce Goldman

AGENCY: Young & Rubicam, Inc.

CLIENT: Metropolitan Life Ins. Co.

27 DISTINCTIVE MERIT AWARD
ART DIRECTOR: Stan Paulus
PHOTOGRAPHER: David Simpson
COPYWRITER: Al Buono
AGENCY/CLIENT: VanSant Dugdale

We believe there's more to good health than just paying bills.

24

The mother got over her rubella in three days.
Unfortunately, her unborn child didn’t

have been heiped by u
niow beyond the heip o
oyone.

44 East 23rd Str
York, N. Y. 1
Knd please burry

.
Sl

82 Metropolitan Life

26
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The next time you think you're

. dying for something 10 eat, think
about some people who really are.
Ten million people. In New York,
Mississippi. Texas, Calitornia and
- every other state. Ten million red,

white and black Americans who are
so damned poor they can't even
afford the $30 a month minimum fo
buy government [ood stamps.

Chronically undernourished
mothers are giving hirth to babies
100 small and weak 10 such.

Babies with only 46% of the normal
number of brain cells and no hope
of ever catching up. Scrawny little
American hids are suflering

from weird foreign diseases like
sickets, pellagra, marasmus and even
deadly hwashiorkor. We're teling
vou all this because we're mad. And
we wanl you 10 get mad. So mad
you'll help us rid America of
starvation forever. First, gel yourself
invelved in “llunger” groups in
vour region. And don't think there
can't be starvation-where vou live.
Some of the richest counties in
America are burving the poorest
people. Then sit down and send a
card ot letter to every senator and
congressman 3 ou can think of.
Send them copies of this ad. Or just
1ell them how disgusied you are

Third, when you go tu lunch
taday, inttead of ordering a steak.
ash for a grilled cheese
Then send the money vou save to
people whao are actively involved in
fighting hunger, like the anes we've
tisled here. We know we're ashing
you ta do n lot. But. God hnows. ten
million starving American people
have got 1o he worth it.

Send your contributions to:

Southern Regional Council

5 Forsvthe Street. N.W
Atlanla, Ga. 30303

Attn: Advisory Commitiee for
Hungry Americaos

Appalachia Volunteers
120 Court Street
Prestonburg, Kentucky 41653

Stephen 1. Granger

Hox 125

R.D. #2

Purcellville, Virginia 22132

Barrio Youth Project, Inc.
1201 South First Ave.
Phaenix, Arizona 85003

This ad created by

VanSant Dupdale & Co.. Inc.
{ine North Charles St.,
Baltimore, Md. 21201




28 GOLD MEDAL AWARD

ART DIRECTOR/DESIGNER: Ted Shaine
ARTIST: A Good Studio

COPYWRITER: Tom Yobbagy

AGENCY: Doyle Dane Bernbach, Inc.
CLIENT: Volkswagen

29

ART DIRECTOR/DESIGNER: Jim Handloser
PHOTOGRAPHER: Charles Gold
COPYWRITER: Sara Bragin

AGENCY: Della Femina, Travisano & Partners
CLIENT: American Home Assurance Co.

30 7
ART DIRECTOR/DESIGNER: Frank Camardella __,-"
PHOTOGRAPHER: Art Kane Studio, Inc. P
COPYWRITER: Helen Nolan

AGENCY: DKG, Inc.

CLIENT: Julius Schmid

31 DISTINCTIVE MERIT AWARD
ART DIRECTORS: Robert Wilvers, John Danza
PHOTOGRAPHER: Joel Meyerowitz

COPYWRITER: Edward A McCabe Is the economy trying to tell you something?

AGENCY: Scali, McCabe, Sloves, Inc. i sy .

CLIENT: Volvo, Inc. = O s oA
28

Directors and officers of any organization can be sued.
No matter how innocent they are.

.

We love kids
as much as you do.
Maybe more.

Finesse:

:Creme%t'el

30
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THINGS
ARE TOUGH
ALL OVER.

Fortunatelv so are Volvos.
Volvos are ~o tough, in fact. that 9 ous of everv I
registered here in the lasteleven vears are still on the road.
Things being w hat thev are, we can't guarantee the
Volvo vou buy will survive for eleven vears.
But in this cruel world, vour best de‘ense isa
strong offense. -

YOU FIND THEM INALL VOLVOS LAST

_ THEWORST I’l;ACES:M A LONG TIME.
s ISN'T THAT BAD

FOR BUSINESS?

Tov e smanufacturers, buil g aprodues tha basts i the
height of finitishness,
Tt ith an kics thatd highly respectad amory rinbcheened

e des pmear cars we 1o
ant 1o buy amth rone.

Tast s bt suwmed up ha ey facty

i~ rugintered herr in the List cleven sears

ding incrresis gh

Yot L gvers ©
are wrill on the

e, a1t
ttentre.kod nonanes

Jargest setling rmorted whrp w1t i Amerva
bust mearever.

will he cur .
alicy of cniightened footishie = paytry off.

»

IT DOES 60 TO O ONTO EVERY CAR
IN4 SECONDS FLAT. A LITTLE RAIN, SNOW
s R R Bt L OR SLEET MUST FALL.

1 e g an auromscnle 1 i all pelmd rees, ke wies and wbate
- e o yo tovbadic o




32
ART DIRECTOR/DESIGNER: Dick Boland L
PHOTOGRAPHER: Taby Hyde Let’s put the

COPYWRITER: Paul Duftfy ers
AGENCY: Friedlich, Fearon & Strohmeier power _SUCk &
CLIENT: The National Observer up against the wall!

33

ART DIRECTOR/DESIGNER: Richard Brusini
PHOTOGRAPHER: Peter Papadopolous
COPYWRITER: Roger Levinsohn

AGENCY: Warwick & Legler, Inc.

CLIENT: Dept. of HEW

“4 coughed up blood,
lost my taste for food.

Anather student joins his voice to the revolt The Observer 15 the weekly newspaper for
agamst the admimistrators of hugher educa-  thoughtful people Over 1,500,000 readers
tion. A campus is threatened once again  who demand more than a drab listing of
with dwision and disorder. facts, readers who expect the news written
Another episode in the spreading conflict  with farr, full of quotes and full of action
between student radicals and the men who {tis this kind of reporting that makes The
guide American universities. Another story Nationa! Observer a growng, vitat commu
of our times recorded n the particutar, per-  nications medum — a growing, vital adver-
spnalized view of the National Observer.  tising medium, THE NATIONAL OBSERVER

“This is arobbery.
There aretwo of us.
One has agun

IR LLE UL SR b T
= kR T S s T e ot e
R R T e SR Ty
T G T T Vv Y s b e o o e e
A T e R WS S 3 SR TR A e T
A Dyt RS L e s iR e
“The girl was chibbed “Hs a cemetery.
before she Nolights, no police.
could get up” Only rats, and

all kinds of therr?”




Skip the pity.
S yourhusiness theyant.

CONSUMER MAGAZINE ADS, CAMPAIGNS

HURRAH
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1
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1
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---------J

He used to have
ahandicap.

57




34

ART DIRECTORS/DESIGNERS: George Euringer,

Ron Barrett, Bill Mason

PHOTOGRAPHERS: Joel Meyerowitz, Carl Fischer,
Joe Toto, Alan Mac \Weenie
COPYWRITERS: Steve Smith, Baxter Lindsay,

Jerry Hubschman
AGENCY: Carl Ally Inc.
CLIENT: IBM/OPD

35 DISTINCTIVE MERIT AWARD
ART DIRECTORS: Paul Jervis, Howard Benson,

Mike Withers

ARTISTS: Charles White il, Arnold Var
PHOTOGRAPHERS: Bob Veder, Cailor
Horn/Griner, Peter Papadopolous,
Frank Cowan, Steve Horn
COPYWRITERS: Bob Veder, Flora Goldenson,

Ellen Simons
AGENCY: DKG, Inc.
CLIENT: Talon

All the competent
help you need may already
work for you.

Working late used tobe the way to
get ahead inbusiness.
Now it§ often the only way to keepup.

--_--. !-.-_-i

Whenwas the last timeyou saw the top of yourdesk?

Mt i ot g it

IBM

Your people may be

so busy working they

dont have time to do
their jobs.

Medhanre ol o P ol thimk.

IBM

EF = o

Who says you
can't keep a good
man down?
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i A 1% B i sa L, M, Serr g )
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nat €i you feel like the last time your zipper broke?

If you want tc start e ing wcre Lke a human being again, look for the Talon Zephyr'nyion z!pvper Taloﬁ
in afl & sltacks you suv.Our sipper s desiyned to be slip-proof, jam-proof, and hee-haw-proof, too. -

It wasnit just those wedding bells
that were brcakmg up that od gang of minz.

Ylonnmﬂl.:
oputas end



36

ART DIRECTORS: John Danza, Robert Wilvers
PHOTOGRAPHER: Joel Meyerowitz
COPYWRITER: Edward A. McCabe

AGENCY: Scali, McCabe, Sloves, Inc.

CLIENT: Volvo, Inc.

37

ART DIRECTOR/DESIGNER: Larry Paolucci
COPYWRITER: William Cahn

AGENCY: Solow/Wexton

CLIENT: ILGWU

FAT CARS
DIE YOUNG!

. s e

Some cars destroy N, - g Aoy
themselves in the mere act & - - o = -
of carrying themselves 3
around.

Burdened with tons of

chrome and huge expanses
of sheet metal, it doesn’t
take long for a car to
collapse under the strain.
So in building a car
that will live a long time,
you must begin by
acknowledging one basic
fact. Fat on cars, as on people, can be fatal.

(1966 —1970) <

We use a smaller engine, chop off the hood
and move the wheels out to the corners of

VOLVO. THE FAT-FREE CAR. the car for better handling. Like onaracing car.
1 That way we can also make the passenger
When we designed the Volvo, alotof  compartment bigger. And end up with more

superfluous stuff was dr e front leg room than a Cadillac. More rear leg
A Volvo doesn't have five feet of trunk  toom than the biggest Buick made.

hanging out behind the rear wheels.
Instead of a long, low trunk, it has a short

g VOLVO LIVES!
deep one. It holds more than a Lincoln.
Do you think your car has to be that Unfettered by fat, Volvos live to ripe old
wide? No. It’s only that wide because a ages. We don’t guarantee exactly how long
designer wanted it to look that will be.

ARE YOUAFRAID

TO TAKE YOUR CAR

ON A LONG TRIP?

low. We make a Volvo wide
inside. By curving the sides
of the body, including the
windows.

A Volvo doesn’t need a
six-foot hood because it
doesn’t need a gigantic gas-
guzzling engine to push all
the fat around.

YOU CAN'T REALLY APPRECIATE
AVOLVO 164 UNTILYOU'VE
DRIVEN A MERCEDES.

But we do know that 9 out of
every 10 Volvos registered
i here in the last eleven years are
still on the road.

If you don't believe us, look
around. You can’t miss an
elevenyear old Volvo. Itlooks a
lot like a 1948 Ford.

Only not as fat.

DOYOUARRIVE
WITH LESS CARTHAN
YOU STARTED WITH?

realization thac the public  spendiog what you save on s
docs not like o be takentas  New! New! Vadvo cither. One
raken a lot of manufacturers by Volvo body style ran 23 years
surprise without major change. To us,

b twlere
ated, Vetvo avoids the common
Noe will woys that break practice of giving vowas litele for
before moon on Christman day.  your money i possible. Exame

(We'

Santah
Prople are showiog their

contempe for cars that break

dorwt o the s home from the

helss, Volvo made three-paint
d That
1959
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Poltution: Tarn Of The Century

ot -

[ N

£ atmd = The Yo Vo T Mo

. i . p o I
“My husband always believed that women
should do anything they liked that was good..”

So she joined the union. Today there are many women You can help in this long
Mother of twelve children, union members, For instance, crusade.
Mrs. George Rodgers brought her  eighty per centof the International When you buy women’s or
youngest with her to the union Ladies” Carment Workers' Union  children’s apparel, laok for the
convention. —founded 70 years ago—are women,  union label.
Together with other delegates, Over seven decades, HLGWU 1t is a symbol of progress made,
she posed for a photograph. merabers have not only worked And more to come,
it was to let everyone know that  to provide a better living for their
women were members of the families. but have helped improve
Nobleand Holy Order of the conditions of all working peaple.
Knights of Labor-the federation Without regard for race,
of unions of a century ago. religion, origin or sex.

For Mpenr prblwation cootuning hidoria phuangraphs send e to | njen Label Depe, TLERL, 275 Trb Ave. New York, N3 10001, ope 18
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ART DIRECTOR/DESIGNER: Bernie Zlotnick
PHOTOGRAPHERS: Carl Fischer, Mike Cuesta,
Dick Richards, Tony Petrucelli

COPYWRITER: Stanley Bendetson

AGENCY: Young & Rubicam, Inc.

CLIENT: Cluett, Peabody/Sanforized Div.

39

ART DIRECTOR: Henry Wolf
PHOTOGRAPHER: Richard Avedon
COPYWRITER: Jane Trahey
AGENCY: Trahey Wolf Advertising
CLIENT: Great Lakes Mink Assoc.

Permanent pressure. It can keep you from making ends meet

sono [N

T
ot 2=

/A » A
PERMANENT PRESSURE MAKES IT ATIGHT RACE.

wvones FEY

38

Permanent pressure.

best up at 9:18 and breaks down
gar- at9:23, you won't get hot under
ment will keep its shape and not — the collar
dyour perma- shrinkoutof fit, no matter how it

ered

SANFORIZED i3 3

fights permanent pressure

ks
th t or it. Get .
trademark?  Next time the 7:42 shows
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WHAT BECOMES A LEGEND MOST?
Ani exquisie extra-dark
natyral mink
ine Groa Laes Mgk
and designed by Catea First Avane.

BLACKGLAMA®

WHAT BECOMES A LEGEND MOST?

BLACKGLAW

CONSUMER MAGAZINE ADS, CAMPAIGNS

HAT BECOMES A LEGEND MOST

BACKGLAMA'

63
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ART DIRECTOR: Frank Ginsberg

PHOTOGRAPHER: Melvin Sokolsky

COPYWRITER: The Marschalk Company, Maureen Myers
CLIENT: Glenoit

41

ART DIRECTORS/DBESIGNERS: Bob Kuperman,
Roy Grace, Ted Shaine

ARTIST: A Good Studio

PHOTOGRAPHER: David Langley
COPYWRITERS: John Noble, Bob Levenson,
Tom Yobbagy

AGENCY: Doyle Dane Bernbach, Inc.

CLIENT: Volkswagen

Maybe Swedish e S IR e oG
women are o
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~—
Is nothing sacred?
Here wa'veibieen sloving away lor 2§ The engine 13 o precision mosterpiece,  spects car's. ins finish tike g fimousine
s, improving the Volk s ins rved cut of aluminum mognesium alfoy Almost anywhere you g in the world, o
< atting the cutide tc of usel 1irs in back, over the drive wheels VW has been befare
nd bo Peo 1ryng he tracton is ynbeluwvoble iry fi becor n'e
show us how it ought to The engne 15 cooled by air, You simply otional symbol of quality and reliability
WhyT" we asked never think about water or antifresze Never change it people s the economy trying to tall you something?
e it look by Ol Hordly any ever Gos? About 26 beg us.
K. Mayb point ®3 par gallon of regulal And now we beg the scais - v
The VA dvanced ca The Volkswagen's suspenyion is fikec of e X ¢ et
: - @

I Honduras. gasaline costs 52¢ a galion

For 1971, we improved the left side rear window.

D

a1



42 GOLD MEDAL AWARD

ART DIRECTOR: Tom Tieche
DESIGNER: John Holmes
PHOTOGRAPHERS: M. Halberstadt,
Cailor/Resnick

COPYWRITER: Patrick Kelly
AGENCY: McCann-Erickson, Inc.
CLIENT: Bel Monte Corporation

43

ART DIRECTOR: Helmut Krone
PHOTOGRAPHER: Manuel Gonzalez
COPYWRITERS: Gene Case, Dick Kahn
AGENCY: Case and Krone Inc.

CLIENT: Arpege Perfume

&

If you can see whats wrong with this peach,
your standards are up to ours.

(Blush on son of prach w100 red, Hea b inaude with br dull and brown Not scseptabie for Del Monte }

The mere youknow £
about peaches,
the better forDel Morte, 8

1 you can see whath wrong with this tomatn,
your standards are up to ours.

1f you can tefl why this tuna isnt DelMonte Tuna,
your standards are up to ours.
vty e o i s T

your standards are up W oure.

Kkt e e St . o et o i e e

42
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Bosses, here Girls,thLSLIS . )cgc

15 Aqx%n Promises th;lr Promises
might ke o “Cpyour kccp oirlfriends fmm
e bccommg, mcmlcs

Here,uncensored,
are the 17

Promises for lovers.

(Promise her anything but give her Arpege.)

This Christmas give her 9. 1 promuse that since lunch with men who are just
an Arpege Promuise. I've met you even my wife  friends.

Just pick a promiseWrite  likes me better. 13. I promise you're the only
it on a card. And wrap it up one. (ed. note: may be used
with a gift of Arpege. " Fude Lo mope than once.)

Arpege and promises go Rt 14. 1 promise 1o sto,
together. bragging about my former

They always have. conquests.

There are 34 Arpege 15. 1 promise to be genrle
gifts froms2.50t03500. 16. | promise I'l scmt

1. I promisenot tobe over when you're ready.
50 jealous. like to be the first.

17. I promise that if

itends, we'll dways

2.1 promise that some-
day you won't have

to turn your ring around belftientls.
when we check into
a horel
I promise you've made \
me forget you-know-who. | =
1. | promise that if you An Arpegs Promue
stop pomrmg out happily & ! bm Bm%_

married couples, I'll

stop pointing out unhappily \

married couples. l
5. 1 promise tostop grilling

you about your past. 10. | promise to
6. | promise torespectyour  look into one of

moral code, even if it hurts.  those new machine- |

<J prmme,wuc

m»b

7.1 promuse 'l stop washable toupees. ™
seeing L if you'll 1 1.1 promise to love your
Stop seeing. psyche as well as your

8.1 promuse not tokida-  pl 1¥§1que
round on the side. [ promise you can have

43

The 100 x Promises
tor%%%’mm

Husbands,here are
18 . MISCS

may
Save }/()Lll‘ mamagc

67
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ART DIRECTOR/DESIGNER/ARTIST: Ron
Alberty

PHOTOGRAPHER: Dave Langley
COPYWRITER: Stevie Pierson
AGENCY: Doyle Dane Bernbach, Inc.
CLIENT: General Telephone

45

ART DIRECTOR: Jerry Murff
PHOTOGRAPHER: Phil Marco
COPYWRITER: Loretta Wakuia
CLIENT: General Foods Corp.

a6 ‘

ART DIRECTOR/DESIGNER: Bob Fiore
PHOTOGRAPHER: Bab Gelberg
COPYWRITER: Mike Sloan

AGENCY: Fiore & Walsh—Mike Sloan, Inc.
CLIENT: Miami Beach Tourist Authority

q7

ART DIRECTOR: Bob Gage
PHOTOGRAPHER: Dick Richards
COPYWRITER: Jack Dillon
AGENCY: Doyle Dane Bernbach, Inc.
CLIENT: Polaroid

Asyoucansee, you can’t see our new telephone lines.

e eavore, vt & } Weve v a1 gt s repeiort oieas  Geenieral Telephone & Electronics

a4
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~
yourext
soft

_drink.

| The first soft drink you eat with a spoon.
In cherry. orange, and cola.

/]

N i

The Beat

Generation:

A lot of people who come to the new
Miami Beach spend all day every day just
doing nothing but lying in the sun,
when they could be golfing or tennising
or watching the horses run or skin
diving or water skiing or sailing
or sightseeing.

Maybe with four new titanic
discotheques, one with a plastic mountain
to climb, and a whole new hotel for
Playboys, and 521 other places to play
every night, you wouldn’t feel much
like volleyball either.

Please trust it.
Its the

only camera
one

that will

speak to you.

Canannchne i Canrerus
from Mohroid

69
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ART DIRECTOR/DESIGNER: Lee Epstein
PHOTOGRAPHER: Harold Krieger
COPYWRITER: James Lawson

AGENCY: Doyle Dane Bernbach, Inc.
CLIENT: Olin

49 GOLD MEDAL AWARD

ART DIRECTOR/DESIGNER/ARTIST: Roy Grace
PHOTOGRAPHER: Dave Langley

COPYWRITER: John Noble

AGENCY: Doyle Dane Bernbach, Inc.

CLIENT: Volkswagen

S0 DISTINCTIVE MERIT AWARD

ART DIRECTOR/DESIGNER/ARTIST: Hal Nankin
PHOTOGRAPHER: Carl Fischer

COPYWRITER: Richard Vitahano

AGENCY: Doyle Dane Bernbach, Inc.

CLIENT: General Telephone

51 DISTINCTIVE MERIT AWARD

ART DIRECTOR/DESIGNER: Allan Beaver
PHOTOGRAPHER: Cailor/Resnick
COPYWRITER: Richard DePascal
AGENCY: DKG, Inc. ¢ 4 : ‘

CLIENT: Remington Electric Shaver Can Americans survive a four-day work week?
Division/Sperry Rand Corp.

Olin

48

kes you to extremes.

a ?gi

y ionge

om goscine on where e Sedanete ¢ 0 mcoutobla number of mies W rery COUNTY 1n the ol 0 buy o
A VW doetn't vse muth goiohae have 10 pay 13 of ¢ warer, A YW do Trere was Gnie YW m Alobama 13t rooned fuer 00 You have 10 9o Irom Bt e:1remy 10 the oher
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Fluorescent lights
used tomake everyone look terrible.

Take a good look at that
barbed wire disaster arec
some morning

Poor guy, in his day it was
the "safety” razor or nothing
And while it gave him a close
shave, it was also making
his beard tougher. Which of

ourse made shaving tougher.

But all his suffering isn't
in vain, if you learn some-
thing from it.

Even if you've been shoving
6or 7 years, it's not too late
to break your beard in right
Start shaving our way and
your beord will be just as
shaveable in 10 or 20 yeors
os it is today.

But as you've heard your
father say o thousond times
electric shavers don't shave
that close.

That wos until the
Remington Lektro Blade
shaver

General Telephone & Electronics

Its blades are honed to
such a fine edge, they have to
be replaced. Like the blades
in arazor. (Suggested price for
replocement blades, $1.95.)

Thanks fo this disposable
biode concept, the Remington
Lektro Blade™shaver gives
you every bit as close a shave
as you get with a rozor.

Without the discomfort of a
razor.

So get our electric shaver
before you end up with a face
like your father's.

Class dismissed

REMINGTON B=]
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ART DIRECTOR: Al Beckerman
DESIGNER: Ron Gallo
PHOTOGRAPHER: Devaney Stock Photo
COPYWRITER: Alan Hamburger
AGENCY: Ries Cappiello Colwell

CLIENT: Western Union

53

ART DIRECTOR/DESIGNER: Larry Osborne
PHOTOGRAPHER: Steve Horn
COPYWRITER: Bill McCullam

AGENCY: DKG, Inc.

CLIENT: Group W/Westinghouse

54

ART DIRECTOR/DESIGNER: Stan Kovics
ARTIST: Don Trousdell

COPYWRITER: Jack Byrne

AGENCY: Jack Byrne Advertising
CLIENT: Barney's Clothes Inc.

55
ART DIRECTOR: Norman Siegel
PHOTOGRAPHER: Phil Marco
COPYWRITER: Dick Tarlow
AGENCY: Martin Landey Arlow Aduvt.
CLIENT: Rhodia. Inc.
Send thema

piece of your mind
for 90¢.

Over one million of our children are in for
aunique educational experience this year.
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Ehe New Pork Times

OCTORER 11, 1876 + SECTION 11
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The most
important development
since the beginning

of men’s fashion.

'he World's
Next Giant.

The world has its problems.

Many pesticides are too good at Kitling.

Polluted air is getting deadlie

Sewage is mounting

Millions ot peaple in starving countries are gettiiyg hun-
grier everv dav.

Fhis is our business: helping to solve saome of the world’s
pigantic problems

Qur growth will match our answers

For hungry peaple, there already exists high protein
sova bean mealand tishmeal. Thetrouble is, having tocat them can
be a fate second oniv to starving. So we have developed artiicial
meat flavors that can take that sova bean meal and fish meal and
actually make them taste like honest-to-goodness meat.

We are developing breakthroughs for polluted air. When
vou learn about them, vou will breathe a whole lot easier.

Barney's International House.
Barney’s America House.
An over (and under) view.

We have devdfoped Chemscredia for restricting bad in
dustrial odors so that neighboring comnminities can live without
them. Chemscreen answers this problem 50 well that a motel that
had been going out of business because it was located next to a
thriving disposal plant is how thriving itsglf.

We are perfecting pesticides tha; practice the art of selec-
tive killing. For example, our Zolone kills the bad guyvs (the mites)
and lets the good guvs (the bees) alone.

At the same time that we are atteinpting to solve some of
the world’s long-range problems, we are dlso solving immediate
business problems

We are deeply involved in perfumery. In fact, we supply
almost every manutacturer of perfumes, c&,smetics, and soaps
with aromatic chemicals and compounds.

We are deeply involved in tlavoring far all kinds of foods,
beverages and candies.

Plastics. We are the major supplier of gast sheet for the
production of quality eveglass trames.

Textile fibers and yarns.

Silicones.

Product reodorization —for example, elimiating the bad
odors from household paints so vou don’t have to move out of the
house when you paint it. 1

If your company has a problem in any of these areas, we
would welcome a call.

Chances are we are already working on the answer.

Avenue New Yok City. N Y 1002 < 213-23.
o o s . o, i
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ART DIRECTOR: Joseph Nissen
DOESIGNER: Joseph Shansky
PHOTOGRAPHER: Arnold Beckerman
COPYWRITER: Edwin Hanft
AGENCY: Chalk, Nissen, Hanft, Inc.
CLIENT: Book Find Club

57

ART DIRECTOR: Arnie Arlow
PHOTOGRAPHER: Jimmy Moore
COPYWRITER: Dick Tarlow
AGENCY: Martin Landey Arlow Advt.
CLIENT: Paragon Hair Goods, Ltd.

58 -
p . Every title offered by th
ART DIRECTOR/DESIGNER: Norman Tanen R s . $ m’;ﬁ‘dabm:;}mm
A e ARIER: oSt resan e A s el
COPYWRITER: Camille Larghi Il anhe bk or tour 57 JB Bt whethe v s it ot you start
AGENCY Doyle Dane Ber‘nbach‘ |nC mtm:}wwa%:dr:ﬁﬁr&i? ‘ 4 b::\é: “);l:";{\.l., .............. e :
5 . A e quick-bite 5 on't! n-hunt §
CLIENT: Jamaica Tourist Board ke any demandsonyon. o W e )
Lt folra;:;ﬁl.s and ideas whose impact may not 332 worthof great
59 Erkson. Bevtaham.Grece Golbrath. Hell it I
“nkson. tel 'm‘.erras& raith. Heller. Start with a trial
ART DIRECTOR: Norman Siegel P e . - W R
PHOTOGRAPHER Phll |V|aPCO “‘um\%’cl')::;ﬁl]mll.lmkill[!fm‘lhthl‘sl a8 1 :
COPYWRITER: Steve Herz e ik & :
A(LSIERJEYI:%I\]A%WMI Landey Arlow Advt. bwn:s;a&tas{ﬁ:‘:ﬁnlw © The Book Find Ciub. |
C :Rhodia, Inc. it mchsonger },ﬂ .
S A e, s
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ART DIRECTOR: Arnie Arlow

PHOTOGRAPHER: Phil Marco 56
COPYWRITER: Dick Tarlow

AGENCY: Martin Landey Arlow Advt.

CLIENT: Scannon Ltd.

The end of
the wig.

Avwn r feching, descrves mch he \armi time, i vt & as, v
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From
Scandinavia,

health
for his hair.

We have a philosophy. peshaps without thought! Man's e Color. It

nbormn, that says a man should look tevolution.ry simply hegause it so siple tay
strong, firm, proud, young. Healthy. to And because il actually introduc es hai color int
sutit in g wore the hair shafl, anrd s s not usta “cover-up.” And

But as grint o this, we know that no myitter hecause i, too, helps his hair as 1t helps him
hov guod a man's body and e fook, itwillbefor — look younyer,

naesht if his hair does nat look the same way. Aston his hody and his tace, we have
And . in keeping with this phitoyophy,we  health for thenas well
pre~ent the first complete line of men's hair care aids, Face Conditioner, Fa e Scruty. Fac#Tan
Kora Rich Shanygxxs with Protein, Ligaid Hair Bodv Rub, Sauna Sauk. Kooler,
Crezmrwith Proten, Clear Haiir Groom with Protesn Thinws o make him leel, ook, maghe even
Speay Hair Stay with Protein iregular and superhold). _actten years younger. Things that wilt make him
W catl them hair care aidds because that is feel like he has just hack .y sauna, totlowed by a
whet they do. Besides domg what he wonld coid shonvas, followed by asood, hard rubedowr
exp=ot of them (cleaning, wmonvng, controfhing). fotlowed by a solitry walk aloog, the occaa witk
the atso nourish his bair the cold spray smac king against his Lice, oliowsd
Eachone is fitked with protern and other by 2 goxxl, juit y steak.
gontditionts tive him  shinier, sttomacer, And. of Coniese, we e at] the things
thidker-tooking head of i, used 10, Altershaves, coltgnes, deodorams
1n adidition. ta give hind . younycr-Jooking S wive Kanpn, for anwd e
heatd at hair. hert is ou ew, revolution.ry (and vatton of tive paale Doy for \.\.uy.k
wegre rot ones (o make such a large satement koving anck enjoying lite 1o its 1) anﬂn
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ART BDIRECTOR/DESIGNER: Norman Tanen
PHOTOGRAPHER: Robert Freson
COPYWRITER: Camille Larghi

AGENCY: Doyle Dane Bernbach, Inc
CLIENT: Jamaica Tourist Board

62

ART DIRECTOR/DESIGNER: Bob Kuperman
PHOTOGRAPHER: Harold Krieger
COPYWRITER: Bob Levenson

AGENCY: Doyle Dane Bernbach, Inc.
CLIENT: Volkswagen

63

ART DIRECTOR/DESIGNER: Gerald Severson
PHOTOGRAPHER: Art Beck

COPYWRITER: Michael Becker

AGENCY: Young & Rubicam, Inc.

CLIENT: General Foods Corp.

64

ART DIRECTOR/DESIGNER: Al Beckerman
PHOTOGRAPHER: Belgian Tourist Office
COPYWRITER: Bob Colwell

AGENCY: Ries Cappiello Colwell

CLIENT: Sabena Belgian World Airlines

Practice
makes perfect.

Andpract (e we w had plenty

Wand you beheve 17 millon Volswegens all
cvee the worla Or 32wl on here o the 1) S A%
ep ore And, in 0 woy every YW we
atie botrer han the ong we modn belore
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P Beads, m ng E merV wkbmevd!
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_ vomped w thing rspertor snd wduol niials
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They’re the same but only to your dog.

To your dog. theyr the same g=ts all she vitamins, vegetables, vou get knowing you ddn't lug no opening cans, no refnigerating
because he can’t taste em apart. nils protein and more solid home all those cans fuil of half-empty cans.

To you, one’s be:ger because 203 thar the leading complete unnecessary water, Gaines-burgers ere tha same
there's no inconvenicnee of a can, canned dog food. To your dog. it’s the healthy 10 him. So they're beser for you.

To your dog, tw Huneaty To your dog, it's the fresh fecling he gets from a steady diet Gaines-burgers.
maist Gaines-burgers 1 heaven. wags you place next 10 his food of Gaines-burgers. "ﬂ)e canned dog food

To you, it's the fazt that he To you, it's the nice feeling To you, it’s no stacking cans, without the can.

63

The city of Bruges in beautiful Belgium.

Take a boat-ride
into a 15th century
city of canals.

3 m‘ , . - ‘.
T T - s e
"SABERA Belgian World Airlines.
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ART DIRECTOR/DESIGNER: Norman Tanen
PHOTOGRAPHER: Raobert Freson
COPYWRITER: Camille Larghi

AGENCY: Doyle Dane Bernbach, Inc.
CLIENT: Jamaica Tourist Board

66

ART DIRECTOR/DESIGNER: Robert Steigelman
PHOTOGRAPHER: Hiro

COPYWRITER: Alan Himelick

AGENCY: Young & Rubicam, Inc.

CLIENT: Bristol Myers

67

ART DIRECTOR/DESIGNER: Bob Fiore
PHOTOGRAPHER: Richard Avedon
COPYWRITER: Mike Sloan

AGENCY: Fiore & Walsh—Mike Sloan, Inc.
CLIENT: Miami Beach Tourist Authority

What makes young
Elcylin Whyte feel so pleased?
Her jaunty hat?

Her pretty dress?

The sunshine day?
You?

we Jamaicans
und always act
wial. But we re

ing smily
act. Easily
Eleylin is being Jas

g back. (You can almost see &
Tha
ot y in on you
ral kers, too.
We talk like w Which
may be why a re lawyers
and pr rs. And why every
cab T
We'r than 400
sec g surine re-
v triarchal
ai Jabbles
v i ¢ el Ang
o ) he neck is
« the ears, the
e are than fa
And. mc un-neurotic,
(Maybe we're tall out.) “There
are a few psychiatrists here but
I dont think they do much
business
or all aboy o 10 Know
Js. se 1 Jamaica
g 3, I
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A r ¢ o
isns’gbest

ANYMOre.

~hs is imporant ev-dence about pain relievers:
! na majer hospital study, it took more than
twice ¢ mary aspinn taslets 1o give as much pain relief as Excedrin:

Isr't it time you tried Excedrin?

o T AT RSO b it & 87

Why
Miami Beach
is changing:

For decades we've had @ great thing going. With sunshine,
warm sand and a hundred things to de a Jdas:

But row Miami Beach i- changing. For one reason. Because
people are changing.

There's a new breed who don't remember Suphie Tucker.

uned into new rounds, new lifeseyies  new clothes,
new values.

For taem tHege's the new Miami Feach.

With ticinic discothegues to turn on every rock generation
from bubblegum to underground. Even one witha
plastic mountain to climb. Because the fux trot doesn’t let
much soul hang out.

With scores of great restaurants and clubs where vou'll
feel just as comfortable in bells and Blass as the old grev
bib and tucher

Thetes «till a lot of the Miami Beach that alwavs was. For
our longtme friends swholike it that vav.

Theres «till the eacitement of the great horses and
gres hounds racing and jai alai and Broadway/South theatre
and the big revues.

But this vear begins the new Miami Beach. With a
lifestvie all it~ own that's somewhere between New York's
campiest First Avenue boite and the great joy of
old Havana.

Try on the new Miami Beach. Tt firs,

The New Miami Beach
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ART DIRECTOR/DESIGNER/ARTIST: Jack
Piccolo

PHOTOGRAPHER: Dick Richards
COPYWRITER: Mike Mangano

AGENCY: Doyle Dane Bernbach, Inc.
CLIENT: Whirlpool Corp. of America
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ART DIRECTOR/DESIGNER: William Wurtzel
PHOTOGRAPHER: Peter Levy
COPYWRITER: Roger Proulx

AGENCY: The Lampert Agency

CLIENT: Hanes Hosiery, Inc.
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ART DIRECTOR: George Lois
DESIGNER: Tom Courtos
PHOTOGRAPHER: Tasso Vendikos
COPYWRITER: Ron Holland
AGENCY: Lois Holland Callaway Inc.
CLIENT: REA Express
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ART DIRECTOR/COPYWRITER: Peter Evans
DESIGNER: Joe Ciccarone
PHOTOGRAPHER: Bob Sherman

AGENCY: Vladimir & Evans

CLIENT: SeaCraft, Inc.
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Introducing Hanes Pasty Paar

Na gases

No baggng.
No bunching up
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No maps.
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ART DIRECTOR: Helmut Krone
PHOTOGRAPHER: Manuel Gonzalez
COPYWRITERS: Gene Case, Dick Kahn
AGENCY: Case and Krone Inc.

CLIENT: Arpege Perfume
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ART DIRECTOR: George Lais
DESIGNER: Tom Courtos
COPYWRITER: Ron Halland
AGENCY: Lois Holland Callaway Inc.
CLIENT: REA Express
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ART DIRECTOR/DESIGNER: Sy Schreckinger
PHOTOGRAPHER: Metropalitan Life Archives
COPYWRITER: Bruce Goldman

AGENCY: Young & Rubicam, Inc.

CLIENT: Metropolitan Life Insurance Co.
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ART DIRECTOR/DESIGNER: Sy Schreckinger
PHOTOGRAPHER: Dick Richards
COPYWRITER: Bruce Goldman

AGENCY: Young & Rubicam, Inc.

CLIENT: Metrapalitan Life Insurance Co.
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“He left a Silver Bullet!
Who was that man?”

Everytime an REA Expressman

defivers the goods, & &
he leaves behind a Silver Bullet f‘A
to help American business '
keep him in mind. & (,:{f
4 e &
Hi-Yo, REA! Awaaay! ”y‘:«v‘&c@",?
£ q:’\\\; L
<, <
&

73
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In 1909, we started teaching _ people how 10 do more about dlsease than dle from it.

|| .\ & lll

!
v ‘
mare appaliing number
who dicd w

anendance.
So we s ting
n
h
fi
the spread of medical know!

By 1952, wed made over
100

By ng Nurse
L ' Aswciations ha taken over
from us in the ficld of nuring
Leaving us free to tackic other
problems in the ficld of health.

This year, for cxample,
were working with alarge med-
1cal center w investigate ways
ol holding down the cost of
medical care, without cutting
down the personal aticntion 2
doctor gives his paticnts.

As # life Insurance com-
pany, we want people to five
Andashuman heings, we want
even more for them (o live in
health.

s:; Metropolitan Life

We sell fife jnsurance.
But our business is

One of the chlldren in this class has epllepsy Canyou tell which one?

¢ U]

Wé‘y.f) 4 Seey _u(..—'\ J‘ﬂiﬂ #“ﬂ
6?](!(655 bofﬁ%ﬁqt}%éﬂbv ‘
w14 ags h sor :
i 95 TR [around 3
| t)rxeﬂ’y qold :e<'z|_ L Missed We
SN an l’n‘a o real_chqidwa :

ol

write Dept, ASQ, |

.....

2
MISS BRITZ

JANUARY, 1870
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ART DIRECTOR: Robert Wilvers
PHOTOGRAPHER: Joel Meyerowitz
COPYWRITER: Edward A. McCabe
AGENCY: Scali, McCabe, Sloves, Inc.
CLIENT: Volvo, Inc.
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ART DIRECTORS: Israel Liebowitz, Sal Bue
PHOTOGRAPHER: Tom Arneill
COPYWRITER: Janet Marie Carlson
AGENCY: Carlson, Liebowitz & Sweeney
CLIENT: The Polly Bergen Company
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ART DIRECTOR/DESIGNER: Warren Godfrey
PHOTOGRAPHER: Otto Starch
COPYWRITERS: Roger Proulx, Nikalai Pronovich
AGENCY: The Lampert Agency

CLIENT: The Bali Company

THINGS
ARE TOUGH
ALL OVER.

Fortunately so are Volvos.
V_olvos are so tough, in fact, that 9 out of every 10
registered here in the last eleven years are still on the road.
Things being what they are, we can’t guarantee the
Volvo you buy will survive for eleven years.
But in this cruel world, your best defenseisa
strong offense, - :

+
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If you're not goting uplift;
tighten the straps.
True or false?
Many wormen tighten the siraps @
2ot uplifts, Then th

» they tighte
up again. Al
steap is diggring
Women were never meant Lo have
ridges in their shealden.

Upift comes from the design

She wasn't a beauty. Her hair was plain and ..

It was the Summer that |
was 12 that | spent with my Uncle.
And one Sunday afternoon, the
drawing roam was filled with what
seemed like ail the beautiful people
in the world.

And then She came into the
room. She wasn’t a beaty. Her
hair was plain. Her bones, tou large
to be delicate. Her dress, [ don't
even remember. A large window
nearby was pouring sunlight. And
when it touched her, she paused
and stretched to it My Uncle, idly
watching her, suddenly smiled
and moved to her, eddying me
with hum. The fragrance she was
wearing was light but constant
1 remember the flickering wonder
of whether there were lakes in
Paris filled with overshadowed
greens and the softest freshest
flowers

My Uncle was talking
animatedly, And her eyes listoned
She lvaned toward him to answer
when Eheard myselt saying, "What
Is that perfume you're wearing?

She looked at my Uncle
smiling, “Itis a blend of scents
| have always loved. . if vou like
she sprinkled some drops onto her
handkerchief. “Here.” 1 fingered

the softness, “Thank vedq, doesit
have a name?
“Nu, but you can give it one
ater we were watching the
guerts leave. My Unele, his hands
behind his back, was slanding by
the window: “"She wasn't pretiv,”
I said. “Na, she wasn't preits,” h
answured. “Bur” Ladded quickly,
Hoved her perfume e smiled
and reached for the lacy catton
is like her In a painted world
Pully, there is something lowel
about a fresh cut flower; will vou
remember that?” | nodded. And
with 1he wisdom of a twelve
war old, | never asked for the
handkerchief back
| pever saw the woman
again. But, when | decided to
creale a pertume | Anew exactt
what it must be. A perfume
which would make you wonder
if there were Inkes in Paris
avershadowed with greens and
the softest. freshest flowers. A
perfume that is a silent beantiful
place 1o be
Perhaps she is reading this.
1 s0, 1 hope she remembers that
fittle girl and the afternoon she
ald her, “You may name it it yvou
wigh.” | have named it Tortoe

The brassiere

and what your mother never

told you about it.

the cup,

buck pofls up.
inThe bk puilis
{ot. Cotil the

1o the shoulder,

without fusing uplift. Siraps are only

there ta furnned sonmoth tee o of

Phan't 1,

rickol the Bra. 1t doesn's fit vou.

A 34B s bigger than o 32C.

True oe folse?

‘ ‘ ot b thal ey size 10 it
ight fur ys !

It depends on hies you look at i

Tho =317 15 the ipensanenent of the
b ARk
broast itsell. Many wo
timate onve while they
ihe otlier —and el up sl the
wrong hra, Wa've changel
wennen frama 3118 10 2 3:
no magic imvolwd. Simply the

0 e Straps—get

A 34Bisa 348 Is 0 348,

True or false?

Falov. I vou wear o size 1) devse,

lest »ix heefe
thie way von naul it b
i the size of (he
of different figni
alide var

s

he <

1w it

lot of  fore s find thw right o
= Theres

A hirassiere
= U s as anadrse There are s lot
+ types and Dody

have tr 1oy o0 n few liras

vou want 1o lak bigeor than you
wre. Or amaller. Or more ronided:

and structore of the cup itsell, 1f the
bra is right, you can drap the straps

78

proper selection and fiting of
brassiere.

Maybe you need a longline, Or a
low side. Or an extraclow hack.

s m

More
than a pertun
ysteriously
and openi
Woman

Tortue by Polly Bergen

Whaison put on the bra that's jus
right for senn vowl) knew it, Just
the way you koew aboist that dess,
I the cup wrinklos.

the bra's too big.

True or false?
7 -

Sonetines troe. Sonet
My b the b ix o
ften finl that we
e towe wanall, ol that

ner by Diesin thiat
Tl

py wein i

Hoon e that el 1Us piass

e in oo sl and

pusties the saft beeast e ag

the rilt cuge ranher thou |

e e thwe enel of Qe cup shere
Briongs. I sour b wrinkles, snay -
De it's bermes vent think we fike
of sourlf,

H you're fiat-chested,
get a padded bra.

True or folse?

"

Many women who think they're flat-
chested aren’t. A brassiere dierety

and shapes the soft breast tissue
Youcan i fstchested witlomt 2

brassiere and still have « sizeable

bust that simypdy doesa't projece The
riglt liraneiere worka with the exist-

ing develapinent and shapes it

tien with padding.

properly
Bometimes witheut.

On the other hand, many
wonnen lase o ged bustline which
simply doest o with the rest of
their Ioeby, Thes moy e tall, o
broadsshoulderel or have o
Bipn, The cight paelibd biea will ene
rolnte
(LY
o

ae w mrnalizing effect o

thie hostline o il pest
There's juat «
wniber, Then's  nabhi

thing

wreng

vith wearis

a padded L, Bat yon
hi (Y b Jike von're
nandctid B

Once 0 34C, always o 34C.
True or folse?

S thiryee yever changze. The It

't one of Wunn 1 ehanges when

fwudy weight changes, 10 chnges
when vaa have ehilidren 14k

wmgees it 1L changes froam dan

dix, It even cha ~anm
1 —fromn haar to loar.,

a 31C just

always

Wi

- Always huy 8 new bra like it's
the Firal e yon ever bunght, And
e by it
Insixt on being comfortalde. 1§
vearre sict, the bra doesn't fit.

always try it wn bef
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What's the ongwer?
By news yewcoulil tach your mother
& few things abow brassieres. But
you sttt don’t know which bea to
choose. We think the wnswer is Bali.
Yeu wouldnt bedivve the tine
smbeffortthat gowa o the creativn
of & Bali. When we dexign a new
Bahi. we teat it 0o a live modei who
is truined to doserflee the fi and feel
[ the wew brawicre, e dexlgn
speeint Tahiries for that brassiere. We
n of every thread in

pliat the direet,

Urast fabeiv, And exaetls by och

om thut threari

forve will be |
shon the hra is worn. 1t nuy sonond
w0 mich extremen, But
we've foumd i the waly way 1o
nake a traly comfirtabie brassivre,

Muer ir i hrasfore psaee
all the wstx, even other lirassier.
miache fran that auded must be an
ate of it Thenss no 1y

ity

evactihupt
of an
Either it's

I

peuipte at Dl e vl of dectars

and engrinerrs, Well. in @ way we
arv. But we abss hpow fashion, Just
taake it booh atall the luseicns fabries

the Bali tine, Many

eric, Miee all, we

and print

wath matedu
o that v waman shoald ever
irvinfor Lald Hafi, Sod
b Tanbiinn i just s comfont-
abli- as Imantilul fit

IF sou'et Hike 10 koow all the
thitse o brassiore can do for yini—

beast

and the things it shouldnt —ask
s satesladdy for arite w Drpe M.
P00 Box 1500, Fong Lsland City,
NY O e copy of s took
fet, “The Brassicr rl Wl Your
Muther Never Told You About 11

ali e
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ART DIRECTOR/DESIGNER: Peter Hirsch

ARTIST: Rick Meyerowitz
COPYWRITER: Neil Calet
AGENCY: DKG, Inc.
CLIENT: New York Magazine

80

ART DIRECTOR/DESIGNER: Ben Feldman

PHOTOGRAPHER: Alen Mac Weenie
COPYWRITER: Joy Golden
AGENCY: DKG, Inc.

CLIENT: Emba Mink Association
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ART DIRECTOR/DESIGNER/ARTIST: Jack

Piccolo

PHOTOGRAPHER: Hans Hansen
COPYWRITER: Mike Mangano
AGENCY: Doyle Dane Bernbach, Inc.
CLIENT: Porsche Audi

82

ART DIRECTOR/DESIGNER: Sy Schreckinger

PHOTOGRAPHER: Library of Congress
COPYWRITER: Bruce Goldman
AGENCY: Young & Rubicam, Inc.
CLIENT: Metropalitan Life Insurance Co.

DO YOU HAVE WHAT IT TAKES
TO SURVIVE IN NEW YORK?

Once, alt you needed wae patience (1o pet 'Mwhm ism the first placs (Lake yous shrunk. Next, wel take you into the mund of the op-  can get into own,
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What makes a car’s wheels turn
when you turn the steering wheel.

Most cars tumn by means of a steering sys-

tem called Recirculating Ball Here's how it
works (bear with us, please}

When you tum the steering

P wheel, the steering column is

This rotates the spiral drive gear.

81

Which moves the recirculating ball segment.

Which rotates the sector shaft

Which moves a lever.

Which.through the tie rods, turns the wheels.

Sounds complicated? That’s precisely our
point

What makes the Audi's wheels turn
when you turn the steering wheel.

The Audi's wheels turn by means of a steer-
ing system called Rack-and-Pinion. And here's
how # works:
Ve 4 When the steering column is
o turned. a pinion (which Is ba-
P Hly a gear)is rotated.
T ates horizonta! movement of the
rack.
Which, through the tie rods, turns the wheels.
Though you may not understand all the
words, we're sure you can see how much sim-

pler and more direct our system is. (Factis, con-
siderdng the number of moving parts, it's the
simplest steenng system in the world.)

This simpliciy and directness is why youget
a better feel of the road with our steering sys-
tem than you do with the others. And the
better your feel of the road, the more control
you have overthe car~especially in those sit-
uations where split-second cerrection is so
vital

Rack-and-Pinion steering 1s just one of the
Audi's many points of difference. t also has
front-wheel d-ive. Inboard front disc brakes
Why this remerkable car even uses gas differ-
ently than most other cars.

And as for the interior, well, it’s just as ad-
vanced as the cest of the Audi. With posture-
fitted seats specifically designed to help pre-
vent fatigue. Vital controls located right on
the steering co umn. And, well, why not come
in and see fo- yourself. (You can find out
where your nesrest Porsche Audi dealer isby

- calling 800-£53-9550 free. Or, in lowa. call

319-242-1867 collect)
While ycu're down there, you'll have an
J opportuniry to drive the Audi. too, natu-
rally--and see that the things we say in
our adve-tising arent just things we say

in our advertising. e
Audi

The revolutionary new car from Germany.

W

s:? Metropoiitan Life
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ART DIRECTOR/DESIGNER:; Lloyd Miller
PHOTOGRAPHER: Doug Corry
COPYWRITER Joseph Washington
AGENCY: Jameson Advertising, Inc.
CLIENT: Grossman Publishers
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ART DIRECTOR/DESIGNER: Stuart Weisselberg
COPYWRITER: Biane Hyatt

AGENCY: Doyle Bane Bernbach, Inc.

CLIENT: El Al Airlines
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ART DIRECTOR/DESIGNER: Stuart Weisselberg
COPYWRITER: Diane Hyatt

AGENCY: Dayle Bane Bernbach, Inc.

CLIENT: EL AL Airlines
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ART DIRECTOR: Harvey Baran
PHOTOGRAPHER: George Hausman
COPYWRITER: Bill Teitelbaum

AGENCY: Daniel & Charles

CLIENT: American Assaciation of Retired
Persons
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ART DIRECTOR/DESIGNER/ARTIST: Louis
OelPizzo

PHOTOGRAPHER: Rudy Legname
COPYWRITER: David Balkan

AGENCY: Dodge & Delang, Inc.

CLIENT: Mattel, Inc.

‘] wonder what it
would be like

~ "You be me, I'll be you.” to sleep with Frank.” | was never
= remembler beaﬁmg “I'm afraid of being found out.” much of a lover.”
up a girl once. .
Fa 277 i “'d like to

/’ﬂ | f t A belt you one!”’
| { f [y,

/

Lj | |

\be i o % //‘/
oo O . il

.lohn Mann wants

I Psychologist John Mann, a p}ofessor at As you are drawn inta the group—watch-

hls e“couma' gro“p the State University of New York, has con-  ing them test limits and discover needs—you

ducted many such sessions. Now he has set  may even meet yaurself, Which can be the

leaving behind the memaries and masks of  down a dramatic re-enactment that is illumi-  most startling experience of all.
their everyday worlds, they talk together. Live nating, exciting, and real. E
tagether. Prabe tagether through the long You will meet a minister's daughter. A EN(OUNT R:
hours. And—slowly, painfully —they are re-  sometime lesbian. A drug user. A young man A Weekend With Intimate Strangers
vealed to each other and to themselves. hoping for an orgy. But, mostly, ordinary peo-

This is an encounter group. ple hoping for fulfiltment and growth. by jOh“ Munn

$6.95 at all book stores
GROSSMAN PUBLISHERS £ 125A East 19th Street, N.Y., N.Y. 10003
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-~ Spend
Hanukkahwith

2" million relatives.

CONSUMER MAGAZINE ADS, LESS THAN FULL PAGE

Come to Israel. And
spend the holiday where
everyone will be celebrating.

There'll be menorahs
everywhere. And children
playing with dreidels.

There'll be potato lat-
kesand jellydoughnuts. And
there’ll be parties all over.

And you'll be welcome
at them.

But first you haveto
get to Israel. Which is |,
where we come in.

We’ve got more non-
stop flights to Tel Aviv than
anyotherairline. Andduring
Hanukkah, we’ll even be
lighting the menora and serv-
ing potato latkes on EL AL
flights.

Just call us, or your trav-
el agent.

And find out for yourself
how it feels to celebrate
Hanukkah with the big-
gest Jewish family in the
world

Thie Abrlire of Isracl

84

: Afteﬁ‘ijifeﬁﬁ‘fé ofwork
a man can't jus

t stop working.

1S

snotthe Wicoess Amancan

usually find ways to keep himself busy.

1" not even a question of
money. though o litde extra cash
coming in Is always welcome.

1t’s a spirit that lives inside o
man. The drive 1o work. The need to
foct usefut and productive.

Far many of our members, to
stop wecking is to stop living

1pake svaitable Wyou puarantecd-
15sme tife insurance 1o age 87, withuut
faking 3 physical or antwering any
tealth questons

Low-cost group health plans
that supplement Medicare with cash
benetits or, in fact, continue to pay
cashhencfits long after Modicare
ceascs.

We are the American
Assoclation of Retired Persons. a
wn-peofit organization of retired
prople like younclf.

Tn stmplest terms, we're a
group. Just us members of a todge ar
 trade unicn are a group.

And the bigger we've grown,
the more henefits we've been ahle
1 offer each other.

Today we're ncarly 2-millon
members big And the benehit
package is IMpressive

Asan AARP member we can

Insurance, with
guttranteed rencwable provicions,
toage fi

We even have our own Drug
Buying Service that makes it possible
for you 10 buy yous regular aver-the-
©OuRlst ur preseription medications
at realistic prices vou can afford and
have them delivered to yout home,

But perhaps the most valuabie
benefits we offer are in the arca of
employment.

R recommends an

employment agency called Mature
Temps, whose syecialty is finding

temparary or permanent
employment tor men and womms o
retifement age. Aad (e ser inwngin
avaitable to AARP menbers.
absolutely frec of charge. *
Membership is open to anyone
age 5 or aver, retired or not. The
unuual ducs are only 32 And il
yout have todais filf wut the coupon
and mart
Join us. [ you don't want to
stop working, you don't have to.
F amercan husacation o1 Netired Parsoe
1225 Conncsticut Avenne, NV
Washingion, 0.€ 20036
Gentlemen
Please canoil me ax an AARP metnb
Enclosed find 52 28
5 .
Rib w

i N Av
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Theres
only so mucha
Jewish kid can learn

101

You can send him to Hebrew
School. He can study history. He
can learn all about the holidays.
And all about his religion.

But he could learn something
else in Israel.

He could learn he has roots
going back more than five thou-
sand years. And he could see for
himself places that have become
important during those years.

Like Jericho. And Safad. The
Red Sea. And Jerusalem.

And in the process, he
could learn other things too.

=n

OI1.

ample, isn’t just a language for
Friday nights and Saturday morn-
ings. And that the Jewish com-
munity is something much larger
than the congregation of his
temple.

So call us, or your travel
agent. And plan to bring your
child to Israel.

He'll come home with a better
understanding of his religion. And
probably even a much deeper feel-
ing for it.

And chances are, you'll
come home feeling a little

That Hebrew, for ex- F' more too.
The Airline of Israel

ginsM 1o1iiM

NBIg 9MmeR £ 2
2iomiirn iw
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If you managed to read this

headline, you're ready for Mirror
Mania®, our new game of illusions.

You play it while looking

through a maze of mirrors, all set
into colored cubes at angles that
reflect into each other.

Because the cubes can be moved

or rotated, the paths of reflection
are constantly changing.

To score, you have tosight on a

series of pegs at the edge of the
board. But getting a bead on the

right peg takes some doing. To
help you find your way, there

MIRROR MANIA

87

@ 1970 Mattel, Inc.

are arrows on top of the cubes.

Later on you can turn the cubes

upside down to hide the arrows.
That makes it even more challenging
and more fun. Mirror Mania —

a playful reminder that seeing is

not always believing.

Look for Stop Dot and Turning Point®,
two other strategy games from Mattel.
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If you're not using your body,

FENIEE TICUG yodk e

The President’s Council on Physical Fitness and Sports
Washington, D.C. 20201




. Tueros Pico Green very soon.
You'll be smoking a new

CONSUMER MAGAZINE ADS, LESS THAN FULL PAGE 91

l Tuems introduces Pico Green.

Tuerns and his hrother were cigar makers.
They started a great tradition in the 1890's.
Today, the Tueros name has come

to America. On cigars fine enough to bear

the master's name: Tueros.

Tueros now introduces Pico Green. A cigar
in the Tueros tradition with the popular
light green candela wrapper. Pico Green
is being introduced in response to the many
requests from gentlemen who prefer
a candela wrapper. Like all Tueros cigars,
Pico Green has 100% imported filler tobacco.
The Pico is a long, slim panatela shape. Try a

cigar wulh a hlslory 3 for 50c. f

T

A\
s

productian is limite
favorhec ore d
please write Tueros. Box 1
Weathury. Long Lsland, New York 13590,
Alsa avafiabie in handy pachages of six

ave then:

Tueros. the cigar maker, was an exasperaling man.
Tueros came from Spain to Cuba 1o Canada
around the turn of the century. Tueros was fussy
about his tobacco. Tueros was finicky about
how his cigars were made. After all. they were his
masterpiece. And they were named Tueros.

Today, the Tueros nare has come to America.
On cigars fine enough 1o bear the master's name.
You won't find Tueros everywhere because, |
inthe Tuerostradilion, the tobaccomust be carefully |
selected and the cigars carefully
made, 80 production is limited.

.
Tueros are well worth looking for. t‘ﬁl
Thefiller tobacco is 100% imported.

The taste a paradox: ///Mk“\\\
full and rich, yet uncommonly et
mild. Two shapes: Fiesta, a trim

corona; Pico, a long slim panatela. 3 for 50c.

Try Tueros. You'll be smoking a litile history.

1£ your favorite cigar store doesn’t have Tueros.
please write Tueros, Box 1069, Westbury, Long Island. New York 11590,

Tueros. (Pronounced: Too-air-os.)

Tueros. (Pronounced: Too-air-os)

ln the lmdulmn nf the Tueras family. we introduce

The ‘Fueras family made cigars their life. They
came tram Spain to Cuba 1o Canada inthe t890%,
fueros conducted his business the same
way he made his cigars:

very carefully. Now. in this tradition,

we introduce two small cigars

fine ennugh to hear the Tueras name:
Tueros Tinos and Tueros Tips.

Tinos and Tips have the smooth. dark
African Cameroen wrapper. The filler
tobaccn is HXF% imported.

Now gentlemen who prefer a sinall cigar
can cnjoy the quality and mildness that
has made the Tueros name famous.
Tueros Tinus and Tips.
New cigars with

A a history. 5 for 40€.

# -
e 4

Tueros (Pronounced: Too-airos,)

Tueros [ TUEROS

Tueros and Christmas.

T

‘Two great traditions
for cngar smokers

Tuerns, the ¢
went o Cabicand fatee to Canada. He mide o igar thol
T dlee lared his mosterpiecs, Natarally e named it Goeros.

- naker, wirs born dn Spain. in the 1895 he

Tuerns are niade ol 10
Hller tohace o, The taste is a p

wthon &, i »
rich and udl. vt nmozingly light w

and mild,
Chis Christmas, give the cigur

that carries on 1he Tueros tradition. H;M“
‘the handsome hovex of 500wy

specially ribbaned fur the holids (inde)
szason. You'll find a full setection

where hetier cigurs are sold. Suves ol 50 cigaes, ahout §7.50,
Tueros. (Pronounced: Too-air-os)

mpovtud sureay

90

Tuams was a skern father. Tueros taught his son
well. Tueros tanght him the meaning of patience,
of pride, of tradition, of not compromising when
it comes lo qua ity. Tueros followed these
principles in his business life, ton. Tueres was
a cigar maker who came from Spain to Cuba lo
Canada and became famous around the 1890’s for
his masterpiece: a cigar sofine he namedit Tueros. |

(Pronounced: Too-air-0s.) |

Today, the Tueros name is in America. On cigars
that brilliantly carry on the Tueros iradition.

They are made of 100% imporied filler tchacco.
Their wrapper = the handsome dark African
Cameroon leaf. Tueros' taste is a paradox: rich
and full, yet oncommonly light and mild.

Tasle a Tueros ~ourself. You'll be smoking a litile
history. Two shapes: Fiesta, a trim corona; or Pico,

a long slim panatela. 3 for 5tc
wherever better cigars are sold.

Tueros. A new cigar with a history.

e

-e,

ﬁm&
//ﬂm ;
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RN reveals the
painful facts about
child abuse.
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Why American
industryis just likea

(3) Service.

Your slice. !
t

Chemical Week delivers
one-third of all industry.

91
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When its partly cloudy,

o
4
o o &, ’
“}(!w’ F. Bl P -\\_ .M
our weathermen say its partly sunmny.

Hur e T

We let the sun shine in.
ABC Owwed Teirrision Statseus.

-
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. The sexual revolution
is spreading a lot more than love.

It’s spreading a lot of VD.

We've come all
l}\mz/way from
hispering
10" The Age of
Aquarius

Chic ag Musical
Instrument Co.
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The Eskimos !

used to
freeze their
old people
to death.
We bury
ours alive.

97

1970: !
The year “
we lost i -
the
human

98
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How do you
treat a
homosexual?

The Newyweekly of Medicine

100

Sone newscasters can make
an egghunt on the W hite House lawn
seem like the invasion of Normandv.

Q@ @

@ ¢
Q@ @
©

At the ABC Greid Felevisins Stato
Al - ; -

Eod
We let the sun shinein.
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Behind
this fence
doctors
created
incurable
diseases.

101

102

The World's
Next Giant.

M at
Poll i ¢
Sewape is in
311 ¥ n starving ries are getting hun
@
it busiy he ve some of the we

’( ir prowvth will mateh vur answers

For hungn people, there already exists high protein
sova bean meal and ishmeal. Thetrouble is, having toeatthum can
be a tate sevond only to starving. So we have developed artiticral
meat lavors that ¢n take that sova bean meal and fish meat and
actualty make thent taste like honest-to-goodness meat

We are developing breakthroughs for polluted air When
you learn about them, vou will breathe a whole lot easier.

103

TRADE MAGAZINE ADS, FULL PAGE OR MORE

Rixtx:

T L

fimstoid arthi

198
oxide HCH

dustrial odors so that Rghboring com it ]
them. Chemscreen answers this problem o wetl thata motet
had been going out of business because it was located next to
thriving disposal plant is now thriving ispif.
We are perfecting pesticides thal practice the art of sefec
tive killing, For example, our Zolone kills the bad puys (the mites
and lets the good guys (the bees) alone.
At the same time that we are attefnpting 9 solve same of
the world’s long-range problenis, we are dlso soiving immediate
business problems
We are deeply involved in perfumery In fact, we supply
almost every manufacturer of perfumes, cdpmetics, and soaps
with aromatic chemicals and compounds.
Weare deeply involved in Ravoring £6; all hinds of foods
beverages and candies
Plastics We are the major supplier of-figst shect for the
production of quality eyeglass frames.

“Textilg fibers and vorns.

We have devéfoped Chemsﬁ icti

Product reodorization —for example, elimiating thebad

odors from hbusehold paints so you don't have to méve out of the

house when you paint it.

Ityour company has a problem in any of thesk areas, we

would weltome a call,

Chances are we are already working on the artswver.
- » .

97



104

ART DIRECTOR: Al Beckerman
DESIGNER: Ron Gallo

PHOTOGRAPHER: Charles Schram
COPYWRITERS: Bradley Chalk, Tony Froio
AGENCY: Ries Cappiello Colwell

CLIENT: Electronics Magazine

105

SRE DIIRECTOR/DESIGNER/ARTIST: Barry
rthei

PHOTOGRAPHER: Ronald G. Harris

COPYWRITER: Dick Kiernan

AGENCY: Grey Advertising Inc.

CLIENT: RCA Records and Tapes

106

ART DIRECTOR: Al Beckerman
DESIGNER: Ron Gallo

PHOTOGRAPHER: Jules Alexander
COPYWRITERS: Bradley Chalk, Tony Froio
AGENCY: Ries Cappiello Colwell

CLIENT: Electronics Magazine

107 DISTINCTIVE MERIT AWARD
ART DIRECTOR: Jerry Covi
PHOTOGRAPHER: Eastman Studio
COPYWRITER: John Walsh

AGENCY: The Fred Wittner Company Inc.
CLIENT: Eastman Chemicals Inc.




 Geo Washington Br
Throgs Neck Br
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EASTMAN INVENTS
A PRETTY STRONG GlUE

107
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By 1979 your windshield
will tell you where to go.

Bectronics

89



108

ART DIRECTORS: Richard Gangel, Bob Czernysz
DESIGNER: Ronald De Milt

ARTIST: Paul Davis

COPYWRITER: Dick Olmsted

AGENCY: Young & Rubicam, Inc.

CLIENT: Time, Inc./Sports Illustrated

109

ART DIRECTOR/DESIGNER: Mark Yustein
ARTIST: Gerry Gersten

COPYWRITER: Sara Bragin

AGENCY: Della Femina, Travisano & Partners
CLIENT: Lexington Insurance Company

110

ART DIRECTOR/DESIGNER: Rene Vidmer
ARTIST: James McMullan

COPYWRITER: Lew Petterson

AGENCY: Hecht, Vidmer, Inc.

CLIENT: MGM Television

The stakes are getting bigger all the time.

Today. the stakes in sports aren't just big. They're huge.
And you den't have to own i racehorse 1o go after them.

Look around yvow. Its pretty obvious that sports set the
tone and =tyle and spirit of Americas leisure.

And that leisure market measures $150 billion a year!

Noyou don't need to own i horse to go after those sweet
stakes. But it sure helps to own a few pages in Sports Hustrated.

S1is the one magazine that’s all about all of sports.
Which makes it the one magazine that's right at the heart of
the leisure market.

People respond 1o SI because it reaches them where they
live. Thirteen million people each week.

Whether vou're selling vacations or cars or insurance
ar your company’s image. try putting some of your money on Sl

The stakes are too big not to.

_Sports Ilustrated

The mugrrme tor dl sesons,

O
o
i
H
4
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The objec 1 of the gane 8 W crippie the other guy
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Last July 4thwe declared our

independence.

Now we just might revolationize
the whole business.

The very way the few
Lexington came into being was
revolutionary. Ata time when
littte insurance companies were
being swallowed up by big
INSUrINCE Lmpanics, we were
becoming an independent arm of
American International Group.

During the first few months, n
the processof trying out our new
legy. we can't say we didn't takier
heteund there. We did.

But, from the beginning, we've
known exactly where we wanted
10 go. We wani 10 become the
higgest Surplus Lines Company in
the busiiess. By aiming for 4 30%
annual increase in growth,

Which is where “revolution
tzing the business” comes in. Onl
by doing business like it's never
been done brfore are we going to
reacironur

What does our resalutionary
spiritand policy mean 1o vou?
Read on

Webelieve there'sa way lo
underwrite justabout any risk

Thel exiogion is made up of
people who can look at arisk the
ather companies have turned
down and see it as writable.

We conduct our business on
the offersive. Even when ivcomes
wdoing 1hings fike returning
phone cail€! All of thems

Soyou won't find us shying
Aaway from primary layer msurance
the way one of our compeiiton
does. Or the smaller, hard-1o-place
risks 1he way another does. We're
willing 10 deal with the criticat
classes, not just the aream business

We look at cach individual
risk as just that--an individual

tisk. Notas a member of a prohih
ited class. Schools and mattress
companics may be out of favor, bus
1that doesn't mean you have 1o be
afraid o call us with your school

107

in adisasier ot anekind or an
thee, we call their broker and ask

1f he wanis to reniew with us. We
Jeven offer to broaden the coverage.

We do everyihing we cin not
1o deseri our custoniers when the
going has been rough, 10 good
business

Geuing hack to hurricanes,
let’s say it's the hurricane scason.
Ir'scompany policy not to write
husricane insurance once the
season has started: that's bad bus
ness, Rut whatif cue of our under-
writers comes up with something
hethinks isan exceptionat situa
tion? He can take it 1i
desk of ourpy

and mattress company probl

Alterall. if insarance compa-
nics aren twilling o 1ake risks,
whe is?

There's nowa single rate
manual in our office

i g no raie manuals means
that we don't bave hxed rutes, Noy
do we limit atrselves to siandafd
ized fonns

We use jodgmeng rates. And
we hand-tailor forms 1o an individ
ual compuan s needs,

We have a large food company
that needed an unusuai trm. We
wereable to givwe thew exacdy what
ihey wanted.

A textile company came 10 us
interesied in an Al-Risk palicy
that wouldn'tspend niove Limme on
excepiions than on coverages, We
gave 1o them.

A pipeline companyin Alaska
with sume prety unusual risks
wanted some pretly unusval
insurance. Thev got it

At thix point. you might be
saying toyourself that all this holds
true foray Surplus Line Com

1. To which we say. find out

sion. Yon see, at the Lexington
0o’ lieves mcans “absolutely no.

Our independence gives uy
flexibility. Que AIG athliation
assures us ihe resoutces tohe
fiexihle with

Anybody can telt you a
Hexibility sipry. Nt evervbaody
can hack it .

Hexibility and greategsisk
taking requise stability anct capac.
iry. And the Lextagton 1s backed by
the stability and capacity of ALG.

On one hand. we write excess
and surplus lines up 10 $5,000.000.
Ou theother hand. we don't brand
any risk as 1ou small 1o consider.
Casualy risk or property risk.

We can put tagether hisand
Fin'esn.med byother companies

but never completed. And we've
accepred the challenges of mass
marketing commerciatlines,

Lastly, we cover risks in just
2bout any industry you can
think of.

In the words of Frank
Oleskiewicz, President of the
i i Conpany:

yourself. Calt body else.
Thencall us. You inay be surprised
at just how much funther we're
willing togo.

After ahurricane. we'll nsure
you for lloods. Are we crazy?

We've shocked alot of peuy
After acompany has been involved

“Asthe namie of nur company is
synanymous with revolutionary
spirit, we are 1aking this spiritas
the philosaphy of the new
Lexington Insurance Company
We accept the challenge of today's
narketplace and dare 10
be differen.”

Lexington Insinance Company. A member of American™mernational Gronp, Ine. 26 New Chardor $_ Boston. Mass. 02113

Frank Merriwell fsdead

The elean-cut young
quarterback takes the hall snd
scouts back into the pocker. e
looks donwnficld. waiting for one
of his receivers to get free.

He wailts 1o long
A gangntan defensive end
smashes throvgh the prorection
and, snarling an obscenity, levels
him with a forcarm clout 1o the
side of the helmet, cotching him
with a knee to the solar plexus
on the way down

in the good oid days of
Frank Merrivell, the cleancut
young guarterback would have
picked himself up off the
ground, grinning herolcally
through the pain amd throsn
a last-second game-winpmimg
touc hndown pass. The foul
mouthed end. defeated, would
have alunk off into the shind s
despised even by his own
(ERMmnEHes.

Today, the quanterbick
uoes buck o the taxi squad, and
the enuFoes 1o the Super Bowl

rouble is. mose TV
sgxortscasters po on talking about
hig-time athletes as if they were
a collection of Frank Meeriwells.
We don't.

D "Man 10 Man, Merlin
Olsen and Roman Gabriel probe
the adult side of sport with two
articulate athletes and-onc
sports-fan eelebrity éach woek

Guedts like JeryiVes
George Bimpron. Car| Eller
Rock Hudson, Mario Andret
Gordie Honve: Jim Bouron,
Johnny Sample, and Chuck
Connors.

They discuss the alewost

constant paim many sthieles
ha et etesaibat)

influences of gamblers, whether
an athlere can drink and sull do

: jok
that never o
Mermwe
Man to Man is a 26-half
he n spores series from

The firet ikt spnoes show
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114 DISTINCTIVE MERIT AWARD
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ART DIRECTOR/DESIGNER: Jim Brown
PHOTOGRAPHER: George Silk
COPYWRITER: Fred Udall

AGENCY: Doyle Dane Bernbach, inc.
CLIENT: Polaroid

Silkon Silk
on ‘Polaroid
Land Film

116

ART DIRECTOR/DESIGNER: Mark Ross
PHOTOGRAPHERS: George Elliot, Gerry Darvin
COPYWRITER: Bob Neumann

AGENCY: Ogilvy & Mather

CLIENT: International Paper
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ART DIRECTOR/DESIGNER/ARTIST/
PHOTOGRAPHER: Rolf Bruderer
COPYWRITER: Paul Hartnett 115
AGENCY: La Roche, McCaffrey & McCall

CLIENT: ABC Television
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ART DIRECTOR/DESIGNER: Paul Guliner
PHOTOGRAPHER: Henry Sandbank
COPYWRITER: Hy Abady

AGENCY: Doyle Dane Bernbach, Inc.
CLIENT: Sony Corporation
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ART DIRECTOR/DESIGNER: Paul Guliner
PHOTOGRAPHER: Henry Sandbank
COPYWRITER: Hy Abady

AGENCY: Doyle Dane Bernbach, Inc.
CLIENT: Sony Corporation
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With apologies
to the American
housewife,

ABC presents
Monday Night
Football

Slent Fores \’ :
ABC Television Network 3

117

It compensates
. foryour
incompetence.

119
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105

It makes you
look stupid.

The Sony Sobax

118

You probably think that you're competent
enough, right?

Well, can you divide a 14-digit number by a
14-digit number and come up with an answer
in less than a millisecond?

Can you compute inventory grand totals,

raise to a power, or work with percentages with
accuracy as astounding as if you were adding
two and two?

Can you round off a decimal before you
even know what the totai decimal is?

If you can honestly answer yes to any of
these questions, either yoJ're not being honest,

matic commaed, subtotal functioned Sobax®

tronic print-out attachment by its side)

But if you're big enough to admit that you
could use a little Sobax subsidizing, call us at
any of the Sony business products offices and
we'll be more than happy to oblige.

THE NEW SONY 550W

1478 S0R" CORR, OF AMFOEA, 47 47 van DAN 87, L1, W, V1

or you already have the constant keyed, auto-

550W by your side. (Available with an elec-
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ART DIRECTOR/DESIGNER/PHOTOGRAPHER:

Stan Kovics

COPYWRITER: Mike Lipton
AGENCY: Griswold-Eshleman

CLIENT: Compax
121

ART DIRECTOR/DESIGNER: William Sweney
PHOTOGRAPHER: Don Nolan
COPYWRITER: Joseph Torre

AGENCY: Lawler Ballard Little

CLIENT: Crawford & Company
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ART DIRECTOR/DESIGNER: William Sweney

ARTIST: Florence Kulp

COPYWRITER: Joseph Torre
AGENCY: Lawler Ballard Little
CLIENT: Crawford & Company

123 DISTINCTIVE MERIT AWARD
ART DIRECTOR/DESIGNER: Jon Guliner
PHOTOGRAPHER: Dick Richards
COPYWRITERS: Neil Quinn,

Dave Schraffenberger

AGENCY: Campbell Ewald

CLIENT: Forbes
124

ART DIRECTOR/DESIGNER: Jon Guliner
PHOTOGRAPHER: Dick Richards
COPYWRITER: Dave Schraffenberger
AGENCY: Campbell Ewald

CLIENT: Forbes

Miayrciany

The new instant
round-the-clock claim service
from Crawford & Company.

Three cars collide in the fog at Yakima,
Washington.

A private plane rams a house in Pueblo,
Colorado,

Hurricane Celia blows the roof from a
building in Corpus Christi.

Exploding gasoline destroys a truck in
Syracuse, New York.

Trouble can happen anyplace. Any time.
Thut's why Mayday can help you.

“Mayday™ has long heen the interna-
tional signal word fur distress. Now it's the
final link in Crawford & Company’s nation-
wide. round-the-clock claim service. Mayday
includes a network of WATS phone lines
connecting every part of the country
with our claims control center.

Whenever a Mayday call comes in,
we're ready Lo move into action instantly.
Within minutes we've assigned a Crawford

rofessional to the scene of the trouble.

is job is rm\ iding full claim service on
your behall, i
" Putting Mayday to work for you is
simple. You provide your policy holders
with the Mayday phone number. Whenever
he needs hcfp—«zmd ou're not available —a
roll-free call lo Mayday gets action

ithout delay.
v Through }ll\mzydnx. Crawford & Company
provides the immediate, on-the-scene
investigation that is so critical in claims

121

di We make preliminary reports
for you, assist the parties in distress, and
tie up all the loose ends.

And when it's time for settlement. we
can handle that too. Alfter all, we are the
fargest independent cluims adjusters in
the business.

More information about this innovative
claim action program is available now.
Write Mayday, Crawford & Company,
131 Ponce de Leon Avenue, N.Eq
Adanta, Georgia 30302,

Mayday

A SERVICE OF CRAWFORD & COMPANY

Or both.

That's bad business.

Good business is Pak-nit* shrinkage
control. Because testing proves
Pak-nit cotton and Pak-nit polyester/
cofton knit underwear can assure
less than 1% length shrinkage.
(Read the Government's Standard
Test 7550 [CCC-T-191bl o learn how
rigorous they really are.)

Good products sell themselves,
don't forget.

Again and again.

Use the Pak-nit trademark on

your label,

Why not build in repeat business?

[Zkenie
120

Turnan American flag upside-down when
you're in trouble at sea. Every sailor fecog-
nizes it as a signal for help.

But what can a motorist do when he has
awreck out in the middle of the boondocks?
in the middle of the pight?

Now he can call Mayday for help.

Mayday is the finat link in Crawford &
Company’s nationwide, roupd-the-clock
claim service. And putting it to work pro-
lectmf you and your pelicy hokler is ex-
tremely simple.

Simply provide your policy holder with
the Muyday phone number. Then whenever
he needs help—and you're not available —a
1oll-free call to our Mayduy control center
brings immediate assistance. Anytime. Any-
place in the United States,

Thanks 10 Mayday. professionals from
Crawtord & Company ure standiug by 10 pro-
vide round-the-clock cliim service in your
name. We cin make preliminary reports for
you. hielp the parties in distress, und provide
the prompt on-the-scene investigation that is
essential to proper claim adjustment.

An upsidedown fleg works sometimes:
Mavday works every time,

More information about this innovative
claim action senvice o availuble now. Write
Mayday. Crawford & Company, P.O. Drawer
ST, Adanta, Georgia 30362,

Mayday

A DIVISION OF CRAWFORD & COMPANY

We’re putting America

on 24-Hour Alert.

122
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Is he keeping the land of the free
short on homes for the brave?

Forbes: capitalist tool

Forbes: capitalist toot

123 124



125 GOLD MEDAL AWARD

ART DIRECTOR/DESIGNER/COPYWRITER:
Bob Matsumoto

PHOTOGRAPHER: Carl Furuta

AGENCY: Doyle Dane Bernbach, Inc. (L.A))
CLIENT: Volkswagen
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ART DIRECTOR/DESIGNER: William A.
McCaffery

COPYWRITER: Mildred Fields
AGENCY: deGarmo, McCaffery Inc.
CLIENT: Pitney-Bowes Inc.
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ART DIRECTOR/DESIGNER: Stuart Weisselberg

ARTIST: Rick Meyerowitz
COPYWRITER: Diane Hyatt
AGENCY: Doyle Dane Bernbach, Inc.
CLIENT: EI Al Airlines

128 DISTINCTIVE MERIT AWARD

ART DIRECTOR: Dick Calderhead
COPYWRITER: Dick Jackson
AGENCY/CLIENT: Calderhead, Jackson Inc.

FOLO HERE-DOUBLE FOLO

_FOLD HERE-STANDARO

FOLD HERE:" LOW" STANDAAD

_FOLO HERE-SINGLE TOLD & NO 6 FOLD HERE-BARONIAL

=

9 ON—2W3M 004
T

FOLD HERE-ACCORDION  _ _

TG 15~ 39N G107

OMYONYLS . MG1.~ 343N G107

OLD HERE - BAROMIAL

=1
Qur new 1860 Foldamax can make any of these eight folds.On aimost any
size paper up to 14" x 24" Any weights between #9 onion and #91 Bristol.
So fast and easy to set up, the ideal machine for short runs. Makes uniform

and precise folds at the rate of 80 a mi Unsmudged by h hands.

é Pitney-Bowes Plaste sandt me mor information about the new $880 Foldamex
FOLDERS

Neme - pa— Ll —,

s ey _ s 2

v e, ne . W3 Wyt Buve, Bamors. Gone, QRI0L o ol 0o0 of o 180 cicn throughout (re US and Conada, Posage Matec.
Aoraaser-2imters, ‘WeidOownacs.

Tosarters, Commiacy Intars. Sasies, Catators. Coprs, Pedlic Contros, Labwiing. Marking and Plestic. Card Systams.
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With what you make ‘
on a$360 group fare to Israel,
you don'’t need aggravation.

You kewnw and we know, that  Wevegorsides manasersall over brael than an any otber sirbne,
son e ot gomg 1o retire on whar  the counmy wholl make wre you e can ne vour chents the hest i
vors minbe sending peopl fo stel  dunt have to wave vour tume un choice of flighes Plas o ot more
berween aow and March 15th euveling red tape or toying 10 figure sorane that whares or sroup they
Bur ur least you con make oy outliedukes cherme vl
on yoursclf Aty baverodontelluswhen  OF course, none of thiy means

Call us when vou re booking  your it would hie ro leave and. you re gomg o make more moncy

~ameone on 1 group fght et hou long theyd bke o on your brael busness

~eay Wo Bl vk care of Buc omsedering what 1t aught

the rest st wne in tme and phone catls,
With mor you ) svind 1o b a ot dess ot

RIOUES gonng fo yowr profir wich us

The Airline of Israel
4 i ;1_-15 rae)
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Deep within the Bowels of Madison Avenue,
a quiet, violent revolution is taking place.
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129

ART DIRECTOR: Jerry Murff
PHOTOGRAPHER: Laurence Sackman
COPYWRITER: Loretta Wakuia
AGENCY: Benton & Bowles, Inc.
CLIENT: Klopman Mills Inc.

130 GOLD MEDAL AWARD

ART DIRECTOR/DESIGNER/ARTIST:

Stanley Block

PHOTOGRAPHERS: Arnold Rosenberg, Henry Sandbank
COPYWRITER: Stan Lee

AGENCY: Doyle Dane Bernbach, Inc.

CLIENT: Life

Thisis Fantafaille.
Atechnological revohuion inweaving made its color possible.
Sowe keepitina sy wce called Studio Collection.

Thisis Ultressa.
Atechnological
Sowe keepitina

g made its colors possible. ’ 2 jmade its life possible
Studio Collection. epitin aspecial place called Studio Collection.

129




30 seconds of foothall,
baskg:’ball,auto racing
a love
with Chorus and
rock group accompaniment
vs

one bleed page in Life.

Zome to Life, The tables are himing,

This
clothes dryer
worked twice as
well in Life
as it did
on television.

Came to Life ,Thgaabes are tuming.

This report
oves
thattoo many
commercials spoil
the broth.

Life recall: 26+ TVrecail: 8%

£
. The tables are turning.

130

TRADE MAGAZINE ADS, CAMPAIGNS 111

What Life
talks about when
we don’t get
twice therecall
of TV.

The tables are tuming.

This mouthwash
was twice
as effective in Life
asitwas
ontelevision.

{

Come to Life. The tables are tuming.

RECATL Come to Life



131 DISTINCTIVE MERIT AWARD
ART DIRECTOR/DESIGNER: Jim Brown

PHOTOGRAPHERS: George Silk, Yousuf Karsh,

Bert Stern, Roman Vishniac, Mel Sokolsky
COPYWRITERS: David Saslaw, Fred Udall
AGENCY: Doyle Dane Bernbach, Inc.
CLIENT: Polaroid

132

ART DIRECTOR: Doug Morral
DESIGNER/ARTIST: Mabey Trousdell, Inc.
AGENCY: Young & Rubicam, Inc.

CLIENT: Pullman Standard

4 Vishniac on Vishniac
% on Polaroid Land Film

Silkon Sitk
on ‘Polaroid
Land Film

131

\ Karsh on Karsh
on ‘Polareid Land <Film

Sokolsky on Sokolshky
on ‘Polaroid Land Film

‘ Stern on Stern
on ‘Polaroid Land Film
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The fallow wha invented the whea! didn’l know what
he was getting us inio, .

‘9am can get you more than a clean, close shave.
Lcan get you an air light, insulated box car.

(s
_ Anl!lm“lihmlummumm\“
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ART DIRECTOR/DESIGNER: Ronald Goodwin
PHOTOGRAPHER: Arnold Beckerman
COPYWRITER: Martin Rubin

AGENCY: Hicks & Greist, Inc.

CLIENT: King Kullen
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ART DIRECTOR/DESIGNER: Ronald Goodwin
PHOTOGRAPHER: Arnold Beckerman
COPYWRITER: Martin Rubin

AGENCY: Hicks & Greist, Inc.

CLIENT: King Kullen
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ART DIRECTOR: Sam Scali
COPYWRITER: Dan Bingham
AGENCY: Scali, McCabe, Sloves, Inc.
CLIENT: Health, Education & Welfare
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ART DIRECTOR/DESIGNER: Frank Fristachi
COPYWRITER: Helen Nolan

AGENCY: DKG, Inc.

CLIENT: Julius Schmid

138 .

ART DIRECTOR/DESIGNER: Frank Fristachi
PHOTOGRAPHER: Peter Papadopolous
COPYWRITER: Helen Nolan

AGENCY: DKG, Inc.

CLIENT: Julius Schmid
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ART DIRECTOR/DESIGNER: Bob Kuperman
PHOTOGRAPHER: David Langley
COPYWRITER: John Noble

AGENCY: Doyle Dane Bernbach, Inc.
CLIENT: Volkswagen

DON’T LAUGH.

134

135

KING KULLEN

Home o the never-ending sale




AKID CAN
LOOK RETARDED,
ACT RETARDED,
AND ONLY NEED A PAIR
OF GLASSES.

When a child is retarded, it's bad
enough.

When a normal child is 1abeled
retarded, it’s tragic.

Yet it happens all too often.

A 7-year-old who couldn’t read the
alphabet was thought to be retarded.

Somebody took a closer look and
found that the kid only needed
glasses; not a team of psychiatrists.

A 9-year-old girl in Philadelphia
was diagnosed as retarded and sent to a
state institution.

Somebody there took a closer look
and found she was only hard of hearing.

More than § million kids in
our schools have learning disorders that
vary in degree but impair their ability
to learn.

If your child has difficulty learning,
he may be one of them.

For the name of the school, clinic
or institution in your area that can help,

" CLOSER LOOK©

Box 1492, Washington, D.C.20013
136

How many of your children did
you really want?

ts a pity. But sometimes the American way of life
has a way of raining on The American Dream.

You know. One kid comes along. Then another
comes along. And another. Its all very
haphazard, but,well, at this point what’s
one more mouth to feed?

The trouble with that kind of
thinking is the strain it puts on a family.
! Because when there are more
/4. kids than the family can really afford, we
think evervone loses alittle.

Maybe your pretty daughter needs braces, and
maybe she doesn't get them.

Mayhe vour son needs help with his reading. But
who can afford special lessons.

Suddenly everybody is feeling the pinch. And the
better life you wanted for your family is slowly
drained away.

As makers of quality birth control products for men
and staunch believers in intelligent family planning. we
know it doesn’t have to be that way.

But thechoiceis yours. And the decision to exercise it.

What will it he? Planned parenthood? Or a game of
chance and let the chips fall where they mauy?

For more information to help you decide, write for
The How-Not-To-Book, Julius Schmid, Ine.,Box 4-S,

423 W 55th St.,N.Y., N.Y, 10019.

JULIUS SCHMID. INC..makers of XXXX (Fourex),
Ramses, Sheik and other {ine birth control products.
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90% of all people are caused
by accidents.

That's somebody’s idea of a funny twist on the
old safety poster.

But when you consider that it might be true,
it stops being funny.

And frankly, as makers of quality birth control
products we take family slanning a little more seri-
ously than slipping on a banana peel.

For example,we make a male contraceptive
called Ramses.

It’s as strong and &s safe as a male
contraceptive can possibly be.

What's more, it's aveilable without a pre-
scription, without side effects, and without the
gnawing doubts that sometimes accompany other
birth control methods.

It isn't expensive.

But even if it was, it would be a small price to
pay for insuring that every child you have is a
child you want.

Not an accident.

For more information,write for The
How-Not-To-Book, Julius Schmid, Ine.,Box 1-D,
423 W, 55th St.,N.Y,,N. Y. 10919.

JULIUS SCHMID, INC., makers of XXXX (Fourex),
Ramses; Sheik and other tine birth control products.
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Where are they now?
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ART DIRECTOR: Walter Glinka
DESIGNER: Arsen Roje

ARTIST: John Moliterni
COPYWRITER: Paul Schrage
AGENCY: Diener Hauser Greenthal
CLIENT: 20th Century-Fox

141 GOLD MEDAL AWARD

ART DIRECTOR/DESIGNER: Michael Hampton
PHOTOGRAPHER: Arnold Beckerman
COPYWRITER: Michael Lipton

AGENCY: Solow/Wexton

CLIENT: Federation of Jewish Philanthropies
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ART DIRECTOR/DESIGNER: Michael Hampton
PHOTOGRAPHER: Arnold Beckerman
COPYWRITER: Michael Lipton

AGENCY: Solow/Wexton

CLIENT: Federation of Jewish Philanthropies
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ART DIRECTOR: Bill Berenter
PHOTOGRAPHER: Steve Carr
COPYWRITERS: Dick Tarlow, Neil Dearling
AGENCY: Martin Landey Arlow Advt.
CLIENT: Hills Supermarkets, Inc.

144

ART DIRECTOR/DESIGNER: James Millman
PHOTOGRAPHER: Toto

COPYWRITER: Irving Weinberg

AGENCY: Young & Rubicam, Inc.

CLIENT: Dr. Pepper
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FEDERAYION OF
HEWISH PHILANTHROPIES

141

Meat labeling,
explained.
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FEDERATION OF
JEWISH PHILANTHROPIES

142

1 _
What's a doctor doing in the

soft drink business, anyway?

he sought employment as a soda

Al

ehind it

4 e N
W)

Vaco, T here. once aga America’s most
misunderstood soft drink.

144



145

ART DIRECTOR/DESIGNER/ARTIST: Joe
Gregorace

PHOTOGRAPHER: Len Nones
COPYWRITER: Ken Charof

AGENCY: Doyle Dane Bernbach, Inc.
CLIENT: Volkswagen
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ART DIRECTOR: Sam Scali
PHOTOGRAPHER: Tony Petrucelli
COPYWRITER: Tom Thomas
AGENCY: Scali, McCabe, Sloves, Inc.
CLIENT: Village Voice

147 DISTINCTIVE MERIT AWARD
ART DIRECTOR/DESIGNER: David Falcon
PHOTOGRAPHER: Lock Huey
COPYWRITER: Martin Rubin

AGENCY: Hicks & Greist

CLIENT: Donahue for Governor Committee
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ART DIRECTOR/DESIGNER: Stuart Bran
PHOTOGRAPHER: Official White House Photo
COPYWRITERS: Steve Ferrell, Allan Gardner
AGENCY: David, Oskner & Mitchneck
CLIENT: Democratic National Committee
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ART DIRECTOR: Sam Scali
PHOTOGRAPHER: Alan Dolgins
COPYWRITER: Tom Thomas
AGENCY: Scali, McCabe, Sloves, Inc.
CLIENT: Village Voice
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ART DIRECTOR/DESIGNER: Muts Yasumura
PHOTOGRAPHER: Time

COPYWRITER: Woody Woodruff

AGENCY: Young & Rubicam, Inc.

CLIENT: Time, Inc.

Pinthe tail ontheVolkswagen.

Pick a tail. Any'tail

And put it directly behind our
constant front

Every tail we make is different

The Notchback, for instance, is
our family model

If's made to carry four two-hun
dred-pound people plus all their
luggage for o weekend. (And peo-
ple who weigh two hundred

pounds have large clothing)

The Fastbock, the sportiest tail
of them all, is the one in the middle
It's also made to carry four

two-hundred-pound people.

Onlythis one can hold enough
luggoge for o weekend and a half

Which brings us to the biggest
tail of them all: The Squareback

You can drive this one around
with four people and have more
luggage space than the average

sedan

Or fold down the rear seat
and get twice the luggage space

of the average sedan. And at

same time have less sedanthan the
average sedan.
And that's the end of our tale

@
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in antiwar profests.

Somebody who's been hit on the head with a
shk knows more about what it feels like thon
somebody merely witnessed the event.

So instead of being written by people who
were there when the news happened, The Voice s
written by people fo whom 1t happened.

The Voice 15 @ weekly newspaper of personal
journatism. (Qur writers were gething bt on the heod
with shicks long before it became fashionable.)

A recent Voice series on the Amy iso
good exampte.

It folked obout the built-in caste system of the
military, the psychologicol brutalization of enhsted
men~and other things that make it bord to remain
human whilein uniform. It was written
by alieutenant. Who, os a result
15 now a civilian.

Or take The Voice's cover-
age of radicol feminist demon-

strations. Our reports tell

146
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you what it was hke to demonstrate, instead of
merely watch. Our writer 1s a rodicol feminist.

Where do we find these writers?

We don't. They often find us.

Such asthe New York high school teacher who
sent us stores about drug addichon in high schools
months before other newspapers discovered it.

She discovered it in her classroom.
You see, we enoy a cerfain advontage over

f NEWSPOPErS.

They bring you news at about the time it
happens. With The Voice. you dor't hove o wait
that long.

Thavillggevorce, cig Decarniens § B0Unversity Ploce.
NowYork,NY KI003

Flaoss send me o yaors svbicnpnon (52 aswesl 19
The Vows | encicse 36
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THIS CHRISTMAS,
MAKE SOMEONE YOU LOVE
NERVOUS.

-~ For the price of 0 botle of mediocre scotch, you

can g ve somebody a year of The Voice. Which, insread
of removing him from reality, will scare him back in.

The Vbice is an obsolutely uncensored weekly that
usual y ends up undermining your faith in those
things you hold most deor.

Take the CIA. We ran the story reveoling that He
itkin, one of the government's stor witnesses agairst
the Motia, was a GIA undercover agent.

No- content with embarrassing suchestablishment
symbols as the CIA, The Vbice regulorly runs articles
aftacking people who regularly attack the estabhsk ment
Soif you have an unquestioning faith in violence, you
won't find any reassurance reoding Jock Newfield o
Joe Flaherty Both question the logic of calling for
Peoce and Love by blowing up people and buildings.

In cther words, The Vorce has something to maka
everybody a little more anxietyridden. But it also
does something else most newspapers don't.

i, for example, you'd given a Christmas subscriprion
in 1967, your loved one could have begun worrying,
about the demonstrations af the 1968 Democratic
Convention almost immediately. We covered them while
they were stifl being planned, {"Bring football helmsts,
Jerry Rubin wrote in The Voice —nine months
= belore the Convention opened.)

That's what makes The Voice unique.
Any newspaper can give you the news at about *he

Fhaval o
Nowhor, NY 10003 = Plo<e. | time it happens. With The Voice, you don't have to =i
send o Chrisimas git sobscription 152 wswest | thot long
oice 10 the patson nomad below, | enclose$6. SPECIAL OFFER: To soften the blow of hifty-two
- consecutive weeks of The Voice, we'll send your lovad

one a Christmas booklet of Voice cartoons
by Jules Feiffer.

B ey ==l THE VOICE. IT KEEPS YOU AMEAD OF THE TIMES.
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He said he would bring
us together.

He said he had aplanto
end the war.

He said he would balance
the budget.

He said we should lower
our voices.

it's18 months,
and we're still waiting.

o Comoerans 70
e 8o 35t
YOu <1 00 SOMBHI ) AOW I 1918/ WOIRS. | Yavapangion. D.C. 20000
I WS Wit e 520 You Can ) the o
a

ehi’

worse tron Adyou
Ash 720 y0ung (¢ . e
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™ i Nivany v e

DN 0 eI M war Ash tyune (IGh poor, P imoortart 1970 mec-eem swcbons. Anda i e

OF D-DONWIN) A0 1 SCONCIMY Agh Agnew. wonger Party b 1972 oo

Mcrel W art Mrs.) ang Mo 197210 voue. i

a0t umrea egere Picred Naon. You can vom aganet rem o
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You don't have o wait until 1972 to vote against Richard Nixon.
ity e e i e et e et

What would
Americabelike
without blacks?

ti: yoar firsl thought? No Harlem? No achootkide being
bussed? No Matwwn sound?

Amnerica’s must viuble mincrity gets its share of heedlines,
but ususlly when there’s troutde "The black is etill an invisible
TRAN AT MIANY. MANY WAYS.

mﬁmmllwml‘uls\ndmi‘dlwﬂommy
other issue ever printed. This week. TIME is black.
few pagen of weeld and nati

wsdnm‘.umﬁg

In the TIME Esaay, Raiph El'ison deacnbes an Amerios with-

out blacks, “Barmethr: wribly and cremtive] be
wnites, 'mupmym nL'

In ather dermrtmenta. blacka in businesn. Black educstion.
Ths thark dxuaixo;l‘.:'xe environament of the ghetto. A ®x-prge.

peatwm hese Atpscsoun blacks are doing.
. . mnovation. something no news maghzne

=
itw ia} baht g a single ides’
Bk s i e e TIME
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ART DIRECTOR/DESIGNER: Vincent Daddiego
PHOTOGRAPHER: Toto

COPYWRITER: Michael Becker

AGENCY: Young & Rubicam, Inc.

CLIENT: Union Carbide
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ART DIRECTOR/DESIGNER: Vincent J. Schifano
COPYWRITER: Gerry Gross

AGENCY: Lennen & Newell, Inc.

CLIENT: Democratic National Committee
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ART DIRECTOR/DESIGNER: Donald James
PHOTOGRAPHER: Leonard Nones
COPYWRITER: Leonard Seiden

AGENCY: Hicks & Greist, Inc.

CLIENT: Vietnam Veterans Against The War

154

ART DIRECTOR/DESIGNER: Amil Gargano
PHOTOGRAPHER: Peter Papadopolous
COPYWRITERS: Jim Durfee, Carl Ally
AGENCY: Carl Ally Inc.

CLIENT: Pan American Airways

8  Beneath this soft and
§ warm exterior, there lies
a heart of plastic.

So ly a valve. Eight-year-old
Jane 7 has one
It mav not be long before a whole

working heart will be made out of plastic

in plastics research at Union

1 th ylene fabric for lining
the inside heart, A fabric coated
with parvlene that will allow human us-
sue to grow into and around it 1o keep
blood from clotting

A plastic heart isn't the only part of
the body we're working on. Maybe some
day there will be a little plasti 1

Right now. we'v
by our plastics. W
fore most people kr
make more plastics than
haven't scratched the surface vet

Why is a great big company lik
Carbide so concerned about a little bit of
plasuc for the body?

Because

Beneath our corporate exterior, there
beats a heart

vone else. We

UNION
CARBIDE

THE DISCOVERY COMPANY
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Youdon't
have to wait
until 1972
fovote against

Richard Nixon.

Inthe last nine years, over 319,000 of our buddies have been killed or
wounded in Vietnam. And more are being killed and wounded every day.
We don't think it’s worth it.

__________________

| Democrats '70 I | Vietnam Veterans /= 3
| Box 3456,Washington, D.C. E Against the War & K
ook for return pe ection ol newspape 1 5 3

152

Nowthatyou .
have athreeweek E=

quit using it
likea two week
vacation.

PanAm

154
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ART DIRECTOR/DESIGNER: Bob Kuperman

PHOTOGRAPHER: Harold Kreiger | ‘ o | |
COPYWRITER: Bob Levenson &&& & &

AGENCY: Doyle Dane Bernbach, Inc. !
CLIENT: Volkswagen |
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ART DIRECTOR/DESIGNER: Rene Vidmer

PHOTOGRAPHER: Joel Margulies | | ;
COPYWRITER: Lew Petterson e, £y, (e, £, £,

AGENCY: Hecht, Vidmer, Inc. i

CLIENT: CBS/Televue

ART DIRECTOR/DESIGNER: Salvatore Lodico
PHOTOGRAPHER: Art Kane

I o | |
COPYWRITER: Frank Fraser £, e |

AGENCY: Young & Rubicam, Inc.

CLIENT: Manufacturers Hanover Trust
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ART DIRECTOR: Ross Van Dusen
PHOTOGRAPHER: Ken Whitmore
COPYWRITER: Elizabeth Hayes

AGENCY: Doyle Dane Bernbach, Inc. (L.A )
CLIENT: Ohrbach’s, Inc.
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ART DIRECTORS/DESIGNERS: Larry Osborne,

Allan Beaver

PHOTOGRAPHER: Michael Rabb

COPYWRITER: Helen Nolan :
AGENCY: DKG, Inc. 155
CLIENT: Group W/Westinghouse

160 DISTINCTIVE MERIT AWARD
ART DIRECTOR/DESIGNER: Len Sirawitz
PHOTOGRAPHER: Dick Richards
COPYWRITER: Ron Rosenfeld

AGENCY: Rosenfeld, Sirowitz & Lawson
CLIENT: Swissair
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Who helped the Frasers get out of town? Now yoyl‘caq.try them v bef il buythem.

MANUFACTURERS
HANOVER TRUST

- ot

et e b s t 3

157 i A

Ohrbach’s Panty hose Fit-in. March 21

155W~
. You cant jam IS IS
eight million people together el I E [
and not expect ;
something to happen. )
- Swissair

1010 WINS
NEW YORK RADIO

This is what Heidi really looks like.

159 160
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ART DIRECTOR/DESIGNER: Lee Epstein
PHOTOGRAPHER: Henry Sandban
COPYWRITER: Hal Silverman

AGENCY: Doyle Dane Bernbach, Inc.
CLIENT: Mohbil
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ART DIRECTOR: Bill Berenter
PHOTOGRAPHER: Steve Carr
COPYWRITER: Steve Herz
AGENCY: Martin Landey Arlow Advt.
CLIENT: Hills Supermarkets, Inc.
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ART DIRECTOR/DESIGNER/ARTIST: Joe
Gregorace

PHOTOGRAPHER: Charles Weisehahn
COPYWRITER: Hy Abady

AGENCY: Doyle Dane Bernbach, Inc.
CLIENT: Kitchens of Sara Lee
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ART DIRECTOR: Aristides Kambanis
COPYWRITER: James Symon
AGENCY: Kurtz Kambanis Symaon, Inc.
CLIENT: Berlitz Schools of Languages

165
ART DIRECTOR/DESIGNER: Gene Jahnson
COPYWRITER: Ron Rosenfeld

AGENCY: Rosenfeld, Sirowitz & Lawson, Inc.

CLIENT: Swissair

%
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didn’t want to spoil his mother’s Thanksgivil

!

This Thanksgwing, don't drve as though your dinner depended on it
D;\iv&e as though your life depended on #.

Mobil

We want you fo live.

Gefilte Fish,
explained.
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or any of the five others.

New soft wheat

New iight rye

|0¢ 0" Save on either of these two new Sara Lee rolls, IO‘ 0"

You can now save ten cents on any of gur seven rolls; Li

!Re

Soft Wheat, Sesame, Croissant, Finger, Butter Gem, or Parker House.
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Why send a smart man
abroad if hes going to be dumb
when he gets there?

It happens all the time.

We send a perfectly efficient American
businessman abroad with his head crammed
full of everything he needs to make him
equally efficient overseas.

Except the thing he needs most.

The ability to speak the language.

We know what you're going to say. How
can anyone learn the language when most
people rarely get more than a month or two's
notice?

Gentlemen, you will be pleased to know
that at Berlitz we have set up a sort of
supersonic business language course designed
to meet precisely this kind of emergency.

164

We can bring practically anyone to a point
approaching fluency in almost any language
in a mere four weeks.

Or, in just two or three weeks, we can
teach you enough so that practice abroad
should do the rest.

If you have even less time, you can begin
learning here and finish there.

As soon as you know you’re going, get in
touch with us and we’ll arrange a schedule
you can live with.

We're ready when you are.

Berlitz

Practical Language Lessons

*Prices bas2d on 29/45 day economy excursion fare.

We make it easy for you to fly home
with fellow Swiss. Swissair has

from Montreal to Zurich. Round Call your travel agent or Swissair,
trip air fare from New York is $335" 510 W. Sixth St., Los Angeles, 629-

more flights to Switzerland than
any other airline. 24 times a week
from New York to Geneva or Zurich.
Daily from Chicago to Zurich. Daily

165

From Chicago, $422* From Montreal, 3136 or 185 Post St San Francisco,

$344* And for that, you get Swiss ser- 982-7667. ® ]
Swissair

vice...which you can’t get anyplace
else—no matter how much you pay. We enjoy our work.
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ART DIRECTOR/DESIGNER: William Weinert
COPYWRITERS: Barry Biederman, Gary Graf
AGENCY: Needham, Harper & Steers
CLIENT: Xerox Corporation
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ART DIRECTOR/DESIGNER: Stan Kovics
ARTIST: Don Trousdell

COPYWRITER: Steve Gordon

AGENCY: Jack Byrne Advertising
CLIENT: Barney's Clothes, Inc.
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ART DIRECTOR/DESIGNER: Stan Kovics
ARTIST: Don Trousdell

COPYWRITER: Steve Gordon

AGENCY: Jack Byrne Advertising
CLIENT: Barney’s Clothes, Inc.
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ART DIRECTOR/DESIGNER: Norman Grey
PHOTOGRAPHER: Glenn Swanson
COPYWRITER: Ogden Nield

AGENCY: McCann-Erickson, Inc.

CLIENT: The Coca-Cola Company

170 GOLD MEDAL AWARD
ART DIRECTOR/DESIGNER/ARTIST: Arnold
Varga

COPYWRITER: Aaron Buchman
CLIENT: Cox’s

It comes out to
tripe.

GANT'S STRIPE ON STRIPE ON TEXTURE. $11
THE SHIRT WAL, BARNEY'S AMERICA HOUSE 7ih AVE. & {7th 8T

167

The American
way of life

may be the death
of us yet.

An ever-increas ng Gross National Product. That's the
American way

But so too is tre pollution it brings, poisoning every-
thing from sea to unshining sea.

Tonight Xerox Corporation and ABC News examine our
nation-wide potlution crisis—and what must be done 1o solve it

The title of the show: “They Care for a Nation.” If you
do, you'll watch it.
MISSION POSSIBLE: “They Care for a Nation”
The final in a three-part Xerox Special Event

ABC TV Channel 7, Tonight at 10 P.M.

166

A Frenchman
doesn’t buy a jacket
to keep warm.

VENET'S (SEOMETRIC TWEED $130.
THE PHILIPPE VENET DEN BARNEY('S INTERNATIONAL HOUSE 7th AVE. & 17th ST

168
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171 DISTINCTIVE MERIT AWARD

\A/RT DIRECTOR/DESIGNER/ARTIST: Arnold
arga

COPYWRITER Alan C. Van Dine

CLIENT: John Wanamaker

172

ART DIRECTOR: Merrill Williams
DESIGNER: Don Trousdell

ARTIST Janie Case

AGENCY: Liller, Neal, Battle, Lindsey
CLIENT: Richway Stores

173

ART DIRECTOR/DESIGNER/ARTIST: Richard

Stewart

COPYWRITER: Eileen Moraney
PUBLISHER: Seventeen Magazine
CLIENT: Seventeen Magazine

174 DISTINCTIVE MERIT AWARD
ART DIRECTOR: Howard Rieger
DESIGNERS: Pete Berge, Howard Rieger
PHOTOGRAPHER: Art Beck
COPYWRITER: Curvin O'Reilly

AGENCY: Young & Rubicam, Inc.

CLIENT: General Foods Corp.
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ART DIRECTOR/DESIGNER: Adolf T. Rieger
ARTIST: Hans Zander

PUBLISHER: Toronto Star Limited
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e...

could swap
B the least loot
tor the most of

almost anything. g L
Clothing Housewares. Gmcex 1€es.

Garden supplies. Auto serv 1ce. Toys.
Sporting goods. Everything

171

there was an idea...about a
big, beautiful discount

1 store where a guy ora gl

orafamily

under the sun. Good-
B looking, durable,
firstquality want
Y/ and-need items with
{ / price tags as low as any
¥ 1n town. Lower than

m()st:\ store for comparing and
selecting..MWonderful for a one-stop
quicksshop...or a lelsurely browse,

172

No\\; ch’s thc \\'hippcd crean.

in brightly d(‘(()l ated ( 4
surroundings. Colorful
skylights on the roof so

- in two locations at once:
Covington Hwy at 1285
~2and on US. 41 at Windy

-~ Hill Rd. Open 101l 10

the Covington Hwy: store, ‘
12 t1ll 6, on Sundays, too.

Look at some of the treats
in store for you. Turnthe

page. But first...any
idea this good ought
to have a nare.
This one does.

Richway %
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The 60-day windfall=
when 7.4 millson teer gils
pock and choose thewr tack-to-high schoal
and off-tocollege wardrobes.
They find out whar's new, what s next, how %0 wear ji -
and off they go, sperting a bouritul
$2.3 tallion plus 1n w fast. aatuon packed 60 days.
The tellnyg pownt SEVENTEEN.
favortte elective with [asbuun-comcious tren girls
acrom the naton. 4 out of S teen giri
elect thew claswroom fudivns from magazines.
And § times as many buy from SEVENTEEN
as from all the fashwon mugazines com =ned.
Only SEVENTEEN gives you hrst pick of this
rich, Juscious scho dgd market.
Sign up now fur August and September.
Guther your shareof the pmfits

seicnleen

173

Mow you don't have to drive out for it, )

Birds Bye® introduces a new kind of shoke colled Thick &Frosty.
The name is also the woay it tastes. As thick and cold as what you drive
aut for. Even though you make it at home, Thick & Frosty mixes up
with milk, It's frozen, so it's os cold as you like. And
makes five 8-az. shakes. so you con have more

Get Thick & Frosty in your grocer's freezer.

Fave to drive out.




176 ]
ART DIRECTOR: Richard Nelson

DESIGNER: Ann Denny

ARTIST: James Hilton

COPYWRITER: Neiman-Marcus Creative Copy
Group

PUBLISHER: Neiman-Marcus

177 GOLD MEDAL AWARD
ART DIRECTOR: J. Michael Davison
DESIGNER: Carol Taback

ARTIST: Arnold Varga
COPYWRITER: Margot Manley
CLIENT: John Wanamaker

178

ART DIRECTOR/DBDESIGNER/ARTIST: Arnold
Varga

COPYWRITER: Alan C. Van Dine

CLIENT: Cox's

179

ART DIRECTOR: Richard Nelson
DESIGNER/ARTIST: Tony Eubanks
PUBLISHER: Neiman-Marcus

180

ART DIRECTOR: Bob Needleman
PHOTOGRAPHER: Michael Pateman
COPYWRITER: Gene Case
AGENCY: Case and Krone Inc.
CLIENT: Prime Time Steakhouses

181

ART DIRECTOR: Shel Shacket 176
PHOTOGRAPHER: Keith Jay

COPYWRITER: Michael Greenbaum

AGENCY: Greenbaum Advertising

CLIENT: Karoll's, Inc.

23

<o Picapune

Tk T e

Soordeomretiny cowan dat omsn dhey oot fhey've e s avv. ook $hoe S b0 Rt & N-4¢ Dowaeres |f1o P
Ju'*l AL
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VISIT [RURITARIA

|
|
i
!

 celery by the bunch.
1

()
gﬂ" A

‘@ﬁt e

178 179

Prices slashed af
The Prime’Time

You kept telling us the ploce was 100 expensive, So we cut up 1o a dollor trom eoch of cur entrees
Y8 madke your point Now please come back and enfoy the victory. (¥ -1 ‘
Happy Hour every evering, from 5 1o 8 PM) The Prime Time Steckhouses are o 3840 RoswellRd NE,
pu = ha -

WBroc e 301 Compbeliton Rl SW

| EDitantiamen

TR
Hold this ad under your tie

and look in the mirror.
|<<<<1_\nou3

oo e
u
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ART DIRECTOR/DESIGNER: Ted Shaine AN EEEENEE N EEENREEEEE
ARTIST: A Good Studio EENSNESEESEEREEEREN ] 1

COPYWRITER: Tom Yobbagy
AGENCY: Doyle Dane Bernbach, Inc.
CLIENT: Volkswagen

183

ART DIRECTOR/DESIGNER: Richard Nelson
ARTIST: Phillip French

COPYWRITER: N~ M Creative Copy Group
PUBLISHER: Neiman-Marcus

184

ART DIRECTOR/DESIGNER: Dick Pantano
ARTISTS: Paul Langmuir, Bettman Archives
COPYWRITERS: Veronica Howard, Nick
Dawson, Charles Rubin

AGENCY: Batten, Barton, Durstine, and Osborn
CLIENT: The Boston Globe

185

ART DIRECTOR/DESIGNER: Maija Veide
PHOTOGRAPHER: Chris Von Wangenheim
COPYWRITER: Camille Larghi

AGENCY: Doyle Dane Bernbach, Inc.
CLIENT: Ohrbach's

Is the economy trying to tell you something?

182

The Voum of dn Noumon Menes. [
R

Ruritania

TR TE T
Swedivh Wood Canver Visils Runtaniaf

A

e, oo

On Girtnus g T Bistom o st }ILR&urﬂ'b' il
rtorryprit v of s Virw PRVERS it Tl Fand, Faprivo:k, ﬁc&)&]m{ 7£

TARE AMfIwY 1WRB M STERAVAL:

183 184
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How can you go to new lengths Howcan The Look
i buighescarfue andithe GoarelTuad? e st

Piry the Paer Working Giri
Comasuiing ejusems: ol
o

after increasing rents and the price of potatoes?

More fashion still costs less at Ohrbachs. Ohrbach’s takes less out of what’ comingin. I
Wth prices still rising, how ma . Will the cost of living going
gaa al:)pea::nces ﬁl)f:g you this se:yson? mﬁhmmﬂ?mg 1?;3 dewm, stolp your hen(:]ir:esnc%nﬁng (‘lj(pvwn?

AN AT ' R

4
s -
i .
-

L3

Obrbach’s holds the cost of dmsmg up down. Ohrbach: fashson economist to American women. At Ohrbachs, tiw’lm;v,h;dﬁ;hm s ariced low.

185
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ART DIRECTOR/DESIGNER/ARTIST: Kurt
Haiman

PHOTOGRAPHER: Stock Photos
COPYWRITER: Richard M. Earle

AGENCY: Grey Advertising, Inc.

CLIENT: Amendment to End the War Comm.

187

ART DIRECTOR/DESIGNER: Stan Kovics
ARTIST: Lewis Meyers

COPYWRITER: Steve Gordon

AGENCY: Jack Byrne Advertising
CLIENT: Barney's Clothes, Inc.

When the President
brings back 150,000 troops
fromViet Nam next year the

war will be over, right?

Wrong.

We heticve the Presadent when he says be will bring home 1 50000 tnoops by next year.

We don't bebeve that witl emd the wi.
Becaw thery e currently 326,000 troops in Viet Nam.
Fven after the 1 50,000 come home there will he 276,000 lef 1here,

Y'ou ’ve been The renvuning men can still keep the war
spending $2.64 a day . e oy s 00 i

s keep the Americs
tokeep the M

H > i And perhaps a the end of thit yeur, there'll be
war going. £ ' ahatch of new reasas to keep that standing force of
¥ i vt o g A s i : i - . .(m)lvmhayr.tnn\m Nim, Or Cambodi. Or 1aos.
somewhere,

Sothe end isn't anywhere in sight.

Orisit?

A group of § thoughtful. patniotic, US Sevators.
NicGuovern. Hattiekl. Gudetl, Hughes and Cranston
have sponsored an amendment callked the

Amcratment 10 End the W™, 19 uther Senator
support them. They ve provided sufficient funds 10
protect Amencan troops during withdrawal,
continue hegotations for our prisoners of war . and
even move threatened South Vicinunese civilians,
But ths amerxdment puts a rew brake on the drain

= of American dullars for this war.
1t provides areal end 10 the war in twebve months.

Now spend 6¢ e < o
andtrytoendit. A Phbrkiiristrronimiy =i

Address your ketter 10 him, care of the Senate Office
Hukdng i D:C. Write your

P Savaten; care o the | ouse Office Bukiing. an urge bim to
e wte for the House version of the amendment.

e Amansmt And f you wonkd ke to help us expln this

10Emd the Was amendment 1o other peopke like yourself,

=g then send a check mude out W *Amendment to
a Emd the War”, 10 Box | A, Berjamin Frinkén
) a..*;-?. &
’ctb

Station, Washington, D.C. 20044,

IS. m&in
. . Sen. hﬂ"nil.'l
Y
“Mr. President, llove you Sk 3 Lawful,
2 ly
...butyouarewrong! b orderly steps you can
— U Sor fogem o take toend the
115, Sest. Harris, Okla.
5 S Har e war next year.

e s s il 3ttt
O e gt mabes Mt st M, Highen. s Th b Sevmbn o  Hawaii
TR L et 3 S Kemely Mts. L S
oLk, i S e ey o g N S T
e el ot e 5 Sen. Mansfied, Mont. e N vy
= 7 U Sen. o o s

T i o | s
ey S US. Sen. Muskie, Maine R ngrmmai Rt | =TS )

6 ey wercm A qut . o i ne e g el ULS. Sen. Netson, Wisc. ——= -
pulpiope US. Sen Ribacoft, Conn. -
rmipt el 1S S Y O T

G T o U, Sen Vrborough exas =
e e L
-::"'""":‘"‘" :".j.'..“‘.“‘.::‘:.‘:‘.‘:;‘.:.':.‘*.,"“ have a reasonable way to end the war next yeac 3.»........“......
e et s Eeti

T Lo e =

—— S

e e — = e

e e e ottt
I 2
....... S— - S B
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Barney’s
is looking for
a stewardess who'’s
afraid of heights.

Barney’s
is looking for
abarber.

Barney'’s
is looking for
a tour guide.

0 selling.
Start September 30th
7th Ave & I7th St

Barney’s
is looking for
a tree surgeon.

Agpm =
o} 0“,;\»3

a gardener.

Help make new clothing
establishment beautiful
Start September 301h
71h Ave. & 17th St

Barney'’s
is looking for
an espresso waiter.

To operate espressa machine.
Good pay.

Many coffee breaks
Start September 30th
7th Ave. & ITth St

187
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ART DIRECTOR: Mike Randall
DESIGNER: Randall/Johnston
ARTISTS: Hy Roth, Ron Rae
PHOTOGRAPHER: Chuck Smith
COPYWRITER: James R. Johnston
AGENCY: Earle Ludgin & Co.
CLIENT: Barton/Canadian Mist

189

ART DIRECTOR: Dick Pantano

DESIGNER: Stavros Cosmopulos

ARTISTS: Henry Lind, George Guzzi
COPYWRITERS: Jay Hill, Judy Gidge, Scott Miller
AGENCY: Hill, Holliday, Connors,

Cosmopulos, Inc.

CLIENT: Rodcao, Inc.

IT’S THE WHISKY CANADIAN MIST.
SCROOGE WOULD GIVE. VOTED MOST LIKELY

£

CANADIAN MIST.
WE PRICED OURSELF
INTO THE MARKET.

America is still the land of opportunity.
Especially for a good tasting
. Canadian. And imported
Canadian Mist proved
to be noexception. g%
Canadian Mistisas J§
smooth and light-
bodied as any whisky
that ever crossed the
border. The difference
is we distill and blend
Canad|an Mist in Canada but we bottle it here. This
saves us tax money. Which saves you money.
Usually about two dollars a bottle.
Americans know a good bargain when
they taste it. So now, Canadian Mist is
rapidly becoming one of America’s all time favorites. We
think it's because of our fine, imported flavor. But
we can't argue we owe something to our sensible
price. But any way you look at it, it's a small price
to pay for such a tasty success.

188
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1dd1 he cat: The cathas9 lives.
Klddle cat. Izbest friend. = A

£ £ ]

man’

£ ! £

Arctic Cat Snowmobies  SE¥alh

Arctic Cat Snowmobles  SEemh Arctic Cat Snowmobiles , SEwih

Let the cat out
Tomgat. Bl

& g \
N QRS TED -

Arctic Cat Snowmobiles gﬂ : Arctic Cat Snowmobiles 8 ,i’a
Arctic Cat Snowmobiles @aﬂ-

Our cat is always

ES™  Thedifferent breeds
, of cat.

Arctic Cat Snowmobiles  £%
The Lyna 5107 the foner Lighter  The Puma svoived from one of the  The Panther s the farrly cat. The EXT was bred for racing, With
and lowes-pr ced for the single most successtul racing machines  Rugged powerful. butsmooth and  winming features like higner
Y h l nder bu* stil a very tough cat inhestory Now it's an it purpose  steady on our lorsion spring/side  handlebars and & special nder
Ou S Ou ave your And 1t has standard Arctic Cat snowmobile with a shorter, fighter  rail suspension systers, You posimon, 1acing shocks, collision
» satety leaiures ke twin-beam chassis, new gearing, track length  choose from g ver.ety ot Arclic protected gas 1ank, and Arctic
Cat flxe headlights oual taillights, safety and irack angte for Cat peli ! 2ngines. Cat's tamous lightweighi all-
L] refiectors w aparound bumper maximum traction, new hood riveted aluminum chassis,
g and forward mounted engine design and new rider and control The different breeds of cat. For

piacement The Puma will outper- 2 ditterent breed of spottsman,
form any machine on skis.

Arctic Cat Snowmobiles

MADE INUS A
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190 GOLD MEDAL AWARD

ART DIRECTOR/DESIGNER: Lee Epstein
PHOTOGRAPHERS: Dave Langley, Henry
Sandbank

COPYWRITER: Hal Silverman

AGENCY: Doyle Dane Bernbach, Inc.
CLIENT: Mohil

191

ART DIRECTOR: Thierry Da Rold
PHOTOGRAPHERS: Irene Stern, News Photos
COPYWRITERS: Dick Lord, Charles Feldman

AGENCY: Lord Geller, Federico & Partners, Inc.

CLIENT: United Jewish Appeal

Mevmwmmmmymwmm:

He increased his
chances of dying

by 500%.

Are you going to your folks for Christmas?
Or are they coming to you?

Drive carefully. We woant you fo ive.

Mebil

Another Americanis about to die
for his rights.
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1t you coukd \pead 24 bours in lsreel we woubdn't have to sk you for moncy.

A most ieportant of alt—home! Home for
hund-edsnf thausandsof immigrants broughl there
by U. A, and for tens of lhmmud\ more who are
expected this year — who will ixcver have fo wander

moee

anbelicvatde happens t yi when
! You gato Is "ﬁ
Eirst. you'rs 1 the Laad of the Bible
Then, whien you took around and see what the
poople have done with the land, you can almost
touch the pride 1n the air
Wherenoe was sand s now #n urchard Where
ancewasatiieinthe ground is now a schoul Where

Hom would you like to help your children with this kind of homework? and ail this W pite of might attacks, sabo-
|ug¢ md lefronising

hatd 1o believe what vou see You will

Resit r and ~hudkder
Tl o huart at mszant vislen: deth |
drenet Isract This i o beswon the

g
have o fearnn,

grants seekinng sew hop it 1 nes begmng

110 M X ok YRS J53) 08200

tessoms will be ot vam i, unhapiidy., w hfe il
Yeuin spitc ol all the dangers. more than HAKK iRymRrT
wilh find 4 haven n Iwaet this vear—homeless Sewih imnie

the b chd-
2 e

Unned Jewish Appent of Gram' New York Israel Emergency Fund & General Campaign

13l take 2 100 f mones 1o care for them Wh s zoim
o o7 (Nraehs resourecs e strned o the breakmg pont
Hex prple «anaos berp as oieel vur tradimional fespnsthilities
o the inmugrants

15 65 0BC Temon why 0 many AT Jews espond
st Stch st e hear ik B year to the £ aitcd Jewsh Appeal
Fiis ycat we trape you sill gve even more

Sty iy o e e Gt
B e e T e Tt T VR T RS S S T e
Wodmen 1 Divspun Cairen Mon oty §iew Ve Adcamesdt yach =‘ Rk

191

ance 1 scraggy heach - fish farm Whete rock—
now houses. Where lents—now Kindergartens
Where hopelessness — hope, mad passible by gifts
© LjA.

wolta people wha don't believe 1 auracics
W will never have () ask you Lo give
ou will give mote
HMuch moee!

{srael Fmergency Fund & Generat Campaign
United Jewish Appeal of Greater New York

200 ot 8 St Nem Yo ML 5 S

York, Ass i P A s Nl e Wetsre e

4 Unmad o Ser o €vracesl Chamonen rsbatam: Bk M

Churean Wikan

e & Tk W Wt e
ieammiat

e
e d et Tese
e T N e ot i iy L




192 DISTINCTIVE MERIT AWARD

ART DIRECTOR/DESIGNER: David Falcon
PHOTOGRAPHER: Lock Huey
COPYWRITER: Martin Rubin

AGENCY: Hicks & Greist

CLIENT: Donahue for Governor Committee

193

ART DIRECTOR/DESIGNER/ARTIST: Burton
Blum

COPYWRITER: John Ferrell

AGENCY: Young & Rubicam, Inc.

CLIENT: Rheingold Breweries — Gablinger Beer

S g S|
a1
=‘:<,"

=

tes
i
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WHAT 0O BEER AO/E?ZS AND CALORIE HATERS
HAVE [N COMMON Z_ s

CALORIES IN EACHTZ CZANOR BOTLE 3 LESS
%w ouﬁ%mxlk BELRS s senwe s st ssorees s

TEXAS BEER LOVERS] CALORIE HATERS! | .
AT LAST WE FOUND YOU.
WERE SENDING GABLINGERS BEER.

e

[
—
99 CALORIES W EACHIZ 02 CAN OR BOTILE 113 LE35 THAN ouR REGULAR BEERS
DAY ananie 0, NER BEOROND MRS S

193
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WHAT DO BEER LOVERS AND CALORIE HATERS
HAVE IN OMMov?

ZZJ%;‘/ GARLINGERS®BEER.

G0 CAIORIES Iy EACH 12.CZ GANCR BOTTLE. 3 LESs
i
THAK OUR REGULAR BERS NOT DETETIC OR THERRPET

7 BE i (G NEW BEBEDRO,

WHAT Do BEER LOVERS AND CALORIE HATERS
HME IN covamon?

THAN OUR REGULAR BEERS, roeeess seaiint o, nou areng uas

WHAT DD BEEP LOUERS

TH/M/E 0 COMMCN?

Bree, ™!

AND CROFE. HATERS

ATAYS 99 Mo £S
Theldg one LogaR B6A5

—
%CNOR/ES/NEM/ZOZMNORBOTEE//BZBS
THAN OUR REGULAR BEERS roRRsst sreea 4, ney GOSRA whs.

TEKAS BEER LOVERS! CALORIE HATERS ]\

AT LAST WE FounD you
WERE SENDING GABLINGERS BEER

© Oﬁw' .

% CAUOR 55 /N EACH .02 AN 0R
PORLST RS

v |
BaTLE 7, LE55 TA CUR REGULAR BEERS
0, My BEDEOPD MASS




194

ART DIRECTOR: Barry Trengove
DESIGNER: Ken Parlatore
COPYWRITERS: Marag McEwan, Barry
Trengove, Ken Parlatore, Joel Margulies
AGENCY: Hecht, Vidmer, Inc.

CLIENT: 11 North Dean St.

(Narcotics & Drug Abuse Center)

195 DISTINCTIVE MERIT AWARD

ART DIRECTORS: Bill Berenter, Arnie Arlow
PHOTOGRAPHERS: Steve Carr, Phil Marco
COPYWRITERS: Steve Herz, Dick Tarlow
AGENCY: Martin Landey Arlow Advt.
CLIENT: Hills Supermarket

Parents should Show yourkid
be out there pushing how smarty youare.
Shutupandlisten.

fi North Dean INorthDean

To the 6,472 parents
who failed to attend
thelast PTA meeting...

“Too many kids today
are turning on their parents.

11 NorthDean
11 North Dean
Parents.
You knowabout drugs,
Your kid may be taking
afrip tis foll.
findout
he isn't '&w why

Deaprte the benahls and opporturities in socuty today
1o cope Wo've established # 32hool program which
with ife 3 shortcomings and problems without the aud of & oy o ‘:,..
cruteh of ane kind or another
sbute and narcotic addiction are s hideous symptom offica, we hape
ot "
Retion todsy. Our tacilihes and
st onlythe younger the . who's mak full-t
rashty ot ifa by turning 1o drugs._addiction exists 1n vanous y ‘oo wre pratoha o o
1rme through i age rouss and i Sossen help, but he'
w @  The services o 1 11 North Dean lnptmtm
intheir desie 10 change socaty lor the better private donal
there Weremyphuuhalounmhumhlnmmﬂd
and them now if- more
and e Yo stvertan g wgony num-dlMM
apathy that exrats. 1nvolved in out advertising campagn. 204 The Record
action " uthing our mestegs
Drogram which pravdes help 10 drug sck people 43wl a3 andprogram e our mensses
Englewood, fet's show what can be done when » community
ot Commnicat for a bett oty
P-nu- nmuum‘nwm Srat tomms or Ilyouwmlwmmmdl ' drug problem, sng
storsiront office at 11 North Dean. development of 4 Detier community. mmkmw--
m-ﬂam S + tewphone sevice, gounsalng evening g0 11 North Dean 11 North Daan St . Englewood, N.J.
treatment and 1300

11 North Dean
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Lobster,
explained.

D e heow 0 ¢l she diflerern « bevmess o ek,
iy vt habuter, oncd a aingr amagh. dried e cne? Do o
Kearw wht 1 tnicarn H the 1l e o st s ik g 4
Yo e Do yrms know w10 res a k] nbwics t vk
ware ot i e wheer i wan cookad? D yons ki why o bobscet
homilt b it in the firse phave” Do you kree whcche bess
s

W And e g 0 ] pons

S0 bt mhen peus et up wish this sough sooking crustaces:
on ot date, you T kawns for sure the oy Khici 1o ebxas
i w dl be bayshell

What makes lnhuq-r a lnhu-v ?
i

o of maiuruy.

Whorr @ bobmert et tobe abvase 3 prad, out i i ways
b memt aearme g hard and Sy, By shey T e,
Aad S pounnd hibacers soually crd p m bobaeer wew

Color, is it important !

The dark blussh green Northern bibates rures sl when you
Conk i Theee alms arc eubdes brcrwes v e chit are caught

Both 1 Auelonf =

cooeshaews mean b of weiing

Borvercan

Ot tsh man exlis s U fevmic kobarer, a this feme of the
yeur, has the eos 1neade The e o cuesl ae the g Mam prosie
ok rhern ddriacay.

T Dorrsthe the eurwnd i kavks blacke Thars el

kA

Are vou afeaid (o plop theny in the por 7

Alive or dead?

At Hills, we have afoh coaawer o o e Whrers Andanith
e behind the counter wwr koues all ot hansling lve
tobseets. S0, i yuu vt a il suramesh, of dunt wane th fuse o
fuathce, our fish man will he happy 0 ok puau love kibaect for you

8 che sedTP v fiah 1mas aags that means Just 0o Hieagg: yuass
e ws el whe it wap cvked. Ared = i ¢ e ikely
B yoss ¢ o can¥ b oy iul rerader @ ¢ baeer thar
s g when of hit rhe |

(st oy, ¢ Hilh yoas s s phisl; we've pegped

Alive or dead, how do you know for sure !

Tovnake s yuast bl ates 8 alive,check £ e that e
g e s The sasl dhraald o curl wp windes
Che oy, ot sanz e ehen you pck it Up

A conkend obwere s raul shobd s
Figh: back w2 eurl when yuas b ot g

Hize, how bigand
tender?

The buggies the hobacer e

ckder the Iobutes, Our il ey

you'd bk, he 1) splet e chean the bobmes for your grille,

More inﬁ-“nhon
prawee
yin ot e Hills e e he bt And weher you
Corte s we e o tdmartes e on lbmer for s
AT ehl v berm mah.

Liaves b, o 10
) ook s, whar anserve
ith {t,even the lost

"

s fox aychung et you
aghe want o keve about
sy sworsessting fret
fmnnn buy ours. Aned bor yomr owmsth

iyt et g—

ills

yrp—.y
s i g

R e o LT,
Shrimp,
explained.

Gefilte Fish,
explained.
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Meat labeli
explameélng’
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Thebarbecue,

explaine

[y -] .

Sirloin,
explained.
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196 DISTINCTIVE MERIT AWARD

ART DIRECTQAOR: Walt Lecat
DESIGNERS: Jm Black, Fred Kurth,

ARTISTS: Mabey Trousdell, Arnold Varga

PHOTOGRAPHER: Peter Sagara

COPYWRITERS: Joe DeVivo, Rob Nolan,

Mark Sickman
AGENCY: Leo Burnett Co.
CLIENT: Commaonwealth Edison Co.

197

ART DIRECTORS: David Kennedy, John Koelle

COPYWRITER: Bruce Bendinger
AGENCY: Niefeld, Paley & Kuhn, Inc.
CLIENT: Chicago Transit Authority

Erery 36 minutes,
every working day of 1970,
someone will buikl
anelectrically-heated ¢
home orapartment
in Northern [Hlinois.

Crnsmonwenhth Edison Company
Thebright new ideas
are Electric. Yg

Pretend you are a wet shirt.
How would you prefer to be dried?

lectric Devers
Thes still comt up 1 M40 lews.

Hank Parker

ot PR

The bright

new ideas
areElectric.
Her Electric Range
Electrically heated apartments 3 g
are for do-it-yourselfers.
H / | ¢
R B
D S ) >
e |

The bright new ideas
arc Electric.

Bon Appétit.

e en e Bl Commanny

_ The sun never sets
in an Electric 3
T.

Q. How do you compare Electric heating
as far as cleanliness is concerned?
A. Oh, its so nuich deaner.

There is no comparison.

L3

Electric i)r)‘cra.
Thevstill cost up ta
S0 less. .

Commonss calth Fdisn Compang,

Electric Heat
about $200 a year
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Well, itk official, &mns«)ﬂ\ﬂl at Jeast transfers
40¢10 ride the CTA. stifl a nickal,
Am}haniuwmtu Whatmnwmdnahmﬁm
explainor apaogize,s bt ﬁarexmea.w’Swaa]
%t Tisten. rwd.han‘lwl
. qlm'tvgll}!l‘beémm!\- \xpwﬂnt mlﬂwywwm
ivout toget the little man. thmgdsemeseduyskurm
B same it will be the last surance, parking rates.cab:
straw They'll stop riding. andlmcarlrusir el
Andu»sumnmﬂhem Rl%edhr('k:‘:mm{\s
muore strain on an already over- possl n runthe
stretched luigtt“d L kit qusemthehss
like it ayyy better than you do. 1! willcost.
But jf we dont lxhxmﬂ ﬂ!renhehar( rt. The
youdont like it why raise C'I'::;xﬂxﬂ
the fares? A good question. duxm;mstmnm
Inthe first place,theCTA ~ We st find other sources of
mmqmmdwmsetcx]m income,such as subsidies We
from meome. We're not sup- will popose a prograrm, but we
lxnedwmkxupuﬁt willneed mrsuppm.Pmnk}y
but wervm.stnxmdh we cant do it without you.
Tose muney nd. Certainly there should be
Secs pawesu- apublic serviceto
A new »ﬁ‘msmﬁ our mmxn{sm thanby farein-
et part of genr croases that put the heaviest
emuv 4 those least able to pay
‘Third, ridership has de- Onee more, wcm
clinect IFuse of CTA facilitios remember this ﬁm!gn
hdd kmll'used Wﬁﬂ\dﬁ mAeEcL uMmm\hlsThunthy
a 1: hﬂl.[ixt it ness toserve
D We hawetuha Ebacinchwére
Innnmdﬂ.l.um&vdwtm ot in & for the money
CHKAGO
TRANSIT
AUTHORITY

THOSE
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TAKE A BUS TO LUNCH

THIS WEEK.

‘Whether it's downtown or
Old Town, east or west, we'll
be happy to accommodate you.

Just sit back and pat your
ha_r into place one more time.
Or powder your nose.

And then when you get to
where you're going, you'll be
even happier you took the bus.

You won't have
park it. Oir give

Wlth all the
money you'll save,
maybe you zan
order the scuab.
Instead of tae tuna
fish. salad.

4 message from Chicago's
largest restaurant delivery
serice.

The Chicago Transit Authority

YELL AND SGREAM!

TheCTA needs yourhelp.
By law, we're supposed

Because we’re the only
major metropolitan transit

to operate ona pay as you go system without asubsidy for

basis.

And the way it looks
right now, with the way our
costs are going, we're going
to be forced to raise the
fares again.

By law.

197

daily operations.
The only one.

So we're trying to get a
subsidy for the CTA. And
that’s why we need your
help.

The way we look at it,
our job is to provide quality
public transportation at a
reasonable price.

And wedon’t think 50¢
or 60¢ is a reasonable price.

If you don’t think so
cither, fill out this coupon.

And we’ll make sure
the people who count know
how you feel.

Thank you.

MYELL [ JSCREAM
T'm i favor of & subsidy for the (TA
N

T Tstreet T T

City and Zi»

Comments

Matto VELL sud SCKEAM O T Avdharss
PO Hoe 13 Merchandaw Mart Paxs

CHICAGO TRANSIT AUTHORITY

bl ==




198 DISTINCTIVE MERIT AWARD

ART DIRECTOR: Stavras Cosmaopulos
DESIGNER: Dick Pantano

ARTIST: Jim Sinatra

COPYWRITER: Jay Hill

AGENCY: Hill, Holliday, Cannars, Cosmapulos, Inc.
CLIENT: State of Maine

199

ART DIRECTOR/DESIGNER: Les Johnson
COPYWRITER: Veronica Howard

AGENCY: Batten, Barton, Durstine, and Osborn
CLIENT: The Boston Globe

200 DISTINCTIVE MERIT AWARD

ART DIRECTOR/DESIGNER/COPYWRITER:
Joseph R. Palsa

AGENCY: Joseph R. Palsa & Associates
CLIENT: WKYC Radio/National Broadcasting
Company

201

ART DIRECTOR/DESIGNER: Ted Shaine
ARTIST: A Good Studio

COPYWRITER: Tom Yobbagy

AGENCY: Doyle Dane Bernbach, Inc.
CLIENT: Volkswagen of America

Ski Me.

The Great State of Maine.

198
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Thisi1s The Globe’s new
easy-toread type.

Easy to read,1sn’tit?

Hear.Hear Here.

WKYCE1100

200

Isthe economy trying to tell you something?

201



202

ART DIRECTOR/DESIGNER/ARTIST: Forrest
Sigwart

PHOTOGRAPHER: Gerald Trafficanda
COPYWRITER: Ken Bernsohn

AGENCY: Botsford Ketchum Inc.

CLIENT: L.A. Chamber of Commerce

203

ART DIRECTOR/DESIGNER/ARTIST: Forrest
Sigwart

PHOTOGRAPHER: Gerald Trafficanda
COPYWRITER: Ken Bernsohn

AGENCY: Botsford Ketchum Inc.

CLIENT: L.A. Chamber of Commerce

204

ART DIRECTOR/DESIGNER: Michael Kosewicz
PHOTOGRAPHER: John Bilecky
COPYWRITER: Geoffrey Charlton —Perrin
AGENCY: Ketchum, MaclLeod & Grove

CLIENT: Pittsburgh Brewing Company

205

ART DIRECTOR/DESIGNER/ARTIST: Forrest
Sigwart

PHOTOGRAPHER: Gerald Trafficanda
COPYWRITER: Ken Bernsohn

AGENCY: Botsford Ketchum Inc.

CLIENT: L.A. Chamber of Commerce

206

ART DIRECTOR/DESIGNER
ARTIST/COPYWRITER: Bob Matsumoto
PHOTOGRAPHER: Carl Furuta

AGENCY: Doyle Dane Bernbach, Inc. (L.A))
CLIENT: Volkswagen of America

202

203

% -

__ L
LOS ANGELES 11-10-70

BK 808 451
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Love us,don’t leave us.

204

205

206



207

ART DIRECTOR/DESIGNER: Bob Matsumoto
PHOTOGRAPHER: Bernard Gardner :
COPYWRITER: Mike \Wasser

AGENCY: Doyle Dane Bernbach, Inc. (L.A))
CLIENT: American Airlines

208

ART DIRECTOR: Don Battershall
DESIGNER: SiLam

PHOTOGRAPHER: Jerry Czember
COPYWRITER: Janet Boden

AGENCY: Doyle Dane Bernbach, Inc. (L.A.)
CLIENT: Southern California Gas Co.

209

ART DIRECTOR/DESIGNER: Bob Kuperman
PHOTOGRAPHER: Gary Winogrand
COPYWRITER: Larry Levenson

AGENCY: Doyle Dane Bernbach, Inc.
CLIENT: El Al Airlines

210 GOLD MEDAL AWARD
ART DIRECTOR/DESIGNER
PHOTOGRAPHER/CLIENT: Bill Stettner

Make a person to person call,

207

208

No waiting.
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211

ART DIRECTOR/DESIGNER: Mel Platt
COPYWRITER: Larry Plapler
AGENCY: Leonard Sacks Adv.
CLIENT: Salton Inc.

212 DISTINCTIVE MERIT AWARD
ART DIRECTOR: Howard Title
PHOTOGRAPHER: Dick Frank
COPYWRITER: Peter Lubalin
CLIENT: Ronzoni Macaroni Co.

213

ART DIRECTOR/DESIGNER/COPYWRITER:
Mel Stabin

PHOTOGRAPHER: Donato Leo

AGENCY: Rumrill-Hoyt, Inc.

CLIENT: Pharmacraft Division of

Penwalt Corp.

214

ART DIRECTOR/DESIGNER: Bob Cox
PHOTOGRAPHER: Phil Marco
COPYWRITER: Tony Weir

AGENCY: Ogilvy & Mather Inc.
CLIENT: Phoenix House

215

ART DIRECTOR/DESIGNER: Bob Giraldi
PHOTOGRAPHER: Steve Horn
COPYWRITER: Sara Bragin

AGENCY: Della Femina, Travisano & Partners
CLIENT: National Hemophilia Foundation

if you depend on the LLR.R.
to get home in time for dinner:

A Salton Hotray keeps food
hot and fresh for hours.

211

The government makes you say ‘Flavored with Meat”
when you don't put in enough meat to say ‘Meat.

I'he government has a rule Tt say t even 6% isn’t enough N
It says that if you put less than  meat for

e v i 0 Balabufly AN RECIPE
e SPAGHETTI SA
U | e s
& s 1K ‘ . B‘;u;’lu\‘p:;vhrv. : R
—m-u-mn-u% ¢ stamp [\(‘dxk‘ﬂ:}l - FLAVORED i = R()m;mx SNt %‘a,\ good a sauce a
hav eat to require them § wlTH MEAT . 7&&""‘ #

212
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THE TORTURE CHAMBER

Use cooling, soothing
Desenex for prompt relief

of hot, tortured feet.

213

e

HOW TOTELLIFYOUR
DAUGHTERJS QN DRUGS

weraves A glassy, wide-eyed
« van mean morc than & miad pre-
iod with 8 bov friend. It can mean
1fhng giue, popping amphetamines,) 38 =
aking 1513, Droopy evelids and
bags can mean more than fack of
They e caused by harbiturates,
ar na and hashish. Add dilatioo und
1 and you have the classic
ssmproms of heroin addicti
wost A runny avse and » case of 1
onstamt smftling may mean a cold. Iy cang
by mean something far maore nsidious

e

e RS

s speech. Amphetanunes tend to
e her talk o fast. Glue, bartaturarel!
o heroa dow the speech and stur her,
words. Hallucinogenics make peaple
alk incoherently. Marijuana and hashigh
ause giddinews, excessive giggling.
wecwt Loss The dicistes of fu

mat lond 10 8 slim figure. So do The i
dictates ot drugs. Barbiturates and
ics bl the appeiite 10 mathr =
out for fap s
dru m cayses ¢
itvhing i satall ithy/ E

e bumps on the arms and legs. They
aused by skin-popping. injecung hey ‘5'
[ he surface of the sking
Lasok for the necdlc maghd
collapued 1eins (8 at, vgly bl v
whete 3 healthy blue vei d
They mean

lewvor ¢ between 1he toes o1 the p i}
ares to avoid detection

wwar 10 b0 1f you tidnk your ¢
drugs, call How

probians behind dr
drugs. We can give you m

maki fic 'l. s about
Ghild’s probien
10 provide therap. Call Phocni S Risc

Before it's 100 Las

PHOENIX HOUSE

214

The haves. Jhave nots,
The hemaphikars who can aflnd the Thsbemepkine who it
clotting fackor 1 coatrol they bleedkng, $22000 4 s o e chtiog L
I cous bt $22,000 5 yeae There e 180,000 o them 2 the ULS.
There se 100 o them n ts US. We el yaminooes o get i o them,

m‘ﬁam National Hetopluha Fousxistion.

e 50 close, yet so far.

215



216

ART DIRECTOR/DESIGNER/ARTIST: Kurt
Haiman

COPYWRITERS: Ruth Scott, Kurt Haiman
AGENCY: Grey Advertising Inc.

CLIENT: Gordon's Dry Gin Co., Ltd.

217

ART DIRECTOR/DESIGNER: Harvey Gabor
PHOTOGRAPHERS: Guy Pastare, David
Hamilton

COPYWRITER: Pacy Markman

AGENCY: McCann-Erickson, Inc.

CLIENT: New York Racing Association

218

ART DIRECTOR/DESIGNER/ARTIST: Ron
Becker

COPYWRITER: Helen Miller

AGENCY: Doyle Dane Bernbach, Inc.
CLIENT: Burlington

219

ART DIRECTOR: Edward Seymore

DESIGNER: Wespac Visual Comm., Inc.
PHOTOGRAPHER/COPYWRITEF: Harry Pesin
AGENCY: Pesin, Sydney & Bernard Adv.
CLIENT: Wespac Visual Comm., Inc.

220 DISTINCTIVE MERIT AWARD

ART DIRECTOR/DESIGNER/COPYWRITER:
Peter Good

PHOTOGRAPHER: Bill Ratcliffe

AGENCY: Davis-Delaney-Arraw Inc.
CLIENT: American Education Publications

221

ART DIRECTOR/DESIGNER: Bob Kasper
PHOTOGRAPHER: Sheehan

COPYWRITER: Ken Henderson

AGENCY: Batten, Barton, Durstine and Osbaorn
CLIENT: U.N.I.C.E.F.

clearest, mosT mirable
Vodka you can buy ?

216

Which is the fastest animal in the world?

Hint Yo can oo the fastest ammals i at Aquedeact RaceTrack ke 29-August ] Fastrace 130

217

The Mill at Burlington House.
Avenue of the Americas at 54th Street.
Open 10AM.to 7PM.
Tuesday through Saturday.

Its free.

a

218
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Peace, please...

219

k

Aav.d

This offer may expire
at any moment.

Give to UNICEF Nigerian Relief today. 120 Boylston St. Boston 02116,

221

220



222

ART DIRECTOR/DESIGNER: Bob Kasper
PHOTOGRAPHER: Jerry Friedman
COPYWRITER: Ken Henderson

AGENCY: Batten, Barton, Durstine and Osborn
CLIENT: U.N.I.C.E.F.

223

ART DIRECTOR/DESIGNER: Dick Lisiten
PHOTOGRAPHER: Color Design Studio
COPYWRITER: Alan Joseph

AGENCY: Grey Advertising Inc.

CLIENT: MGM

224

ART DIRECTOR/DESIGNER/ARTIST: Kurt
Haiman

COPYWRITERS: Ruth Scott, Kurt Haiman
AGENCY: Grey Advertising Inc.

CLIENT: Gordon’s Dry Gin Co., Ltd.

225

ART DIRECTOR/ARTIST: Dick Pantano
DESIGNER: Stavros Cosmopulos
COPYWRITERS: Scott Miller, Jay Hill
AGENCY: Hill, Holliday, Connors,
Cosmopulos, Inc.

CLIENT: Charlies Saloon

226

ART DIRECTOR: Donald Egensteiner
PHOTOGRAPHER: Denton Tillman
COPYWRITER: Michael Becker
AGENCY/CLIENT: Young & Rubicam, Inc.

227

ART DIRECTOR: Donald Egensteiner
PHOTOGRAPHER: Denton Tillman
COPYWRITER: Michael Becker
AGENCY/CLIENT: Young & Rubicam, Inc.

have your kids collect something

222

This Halloween

besides a stomach ache.

UNICEF Halloween Fund Drive: Call 5427953,
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Beer
before Mass.

224 225

It's a good thing we don't have to drink
the Hudson River.

el

April 22 isEarth Day. The b:gmn:ng of the end of pollution.

226

There are more rats in New York

than people.

Apnl 22 is Earth Day The begmmng of the end of pollutlon

227



228

ART DIRECTOR: Donald Egensteiner
PHOTOGRAPHER: Denton Tillman
COPYWRITER: Michael Becker
AGENCY/CLIENT: Young & Rubicam, Inc.

229

ART DIRECTOR: Sam Scali
PHOTOGRAPHER: Taony Petrucelli
COPYWRITER: Tom Thomas
AGENCY: Scali, McCabe, Sloves, Inc.
CLIENT: Village Voice

230
ART DIRECTOR/DESIGNER/ARTIST: Arthur

Boden
CLIENT: Barney Weinger Gallery

231

ART DIRECTOR/PHOTOGRAPHER: Gene
Garlanda

DESIGNER: Richard Gregory
COPYWRITER: Murray H. Salit

AGENCY: Salit & Garlanda Inc.

CLIENT: Kate Greenaway Industries

232

ART DIRECTOR: Bill Barnes
DESIGNER: Wayne Leigh
PHOTOGRAPHER: Bettman Archives
COPYWRITER: Tom Little

AGENCY: McDonald & Little

CLIENT: League of Women Voters

229

April 22 is Earth Day.
The beginning of the end
of pollution.
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' Kate Greenaway. The class of 1971

* * ok k%
* e

x K* K

mﬁuinguikdkmsofkathmeqmny.DrumAgc.Koq)ukraMSumk}ml Sporswear are now showing 1333 Broadway. New York 10018

S e i oo 1 e SRS 1k b e bl e o P it s o o e 1o S A5 e i rmesen e o

2

if you don’t vote
Nowv. 3 you may
create a problem
you'll live with
hl1975. ¢

[
League of r

Women Voters. .
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233

ART DIRECTOR/DESIGNER
COPYWRITER/CLIENT: Dick Lemman
ARTIST: Charles Hughes

AGENCY: Rink Wells & Asscociates

234
ART DIRECTOR/DESIGNER/
PHOTOGRAPHER/CLIENT: John Paul Endress

235

ART DIRECTOR: John Massey
DESIGNER: Tomoko Miha )

ARTIST: Herbert Bayer

AGENCY: Center for Advanced Research
in Design

CLIENT: Container Corporation of America

236

ART DIRECTOR: Richard B. Luden
ARTIST: Murray Tinkelman
CLIENT: Art Directors Club

233

You ¢an't save 3 bad idea with good exscution
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Grest kioas of WestamMan  New York Tuitural Center Novemaer 0-January 3

Contzner Carporation 0 associehon with Tuesday-Sunday
of Amesica Fagieigh Déckineon Univ tam-Spm
2 Columty 15 Gircle New York

CK WEBER 863-9411 COLOR LITHOGRAPHY BY MANHARDT-ALE XANDER. ING - BUFFALO - NBW

235




237 DISTINCTIVE MERIT AWARD
ART DIRECTOR: Donald Egensteiner
PHOTOGRAPHER: Denton Tillman
COPYWRITER: Michael Becker
AGENCY/CLIENT: Young & Rubicam, Inc.

238

ART DIRECTOR/DESIGNER: Allen Kay
COPYWRITERS: David Herzbrun, Adam Hanft
AGENCY: Tinker-Pritchard Wood

CLIENT: Friends of The Rockefeller Team

How long will this poster stay white?

April 22 isEarth Day. The beginning of the end of pollution.

150 decibels of noise is enough to
ive a man insane. —_—
N

Midtown New York is77and

If we all left our cars at home,
NewYork could have 50% more sun.

April 22 is Earth Day.
The beginning of the end of pollution.

237

You inhale more than apack a day
even if you don't smo}teé} i

n‘ !

i
April 22 isEarth Day. The beginning of the end of pollution.

Its a good thing we don't have to drink
the Hudson River.

v“;*’

April 22 isEarth Day. The b;gmnx;xg of the end of pollution.

There are more rats in NewYork
than people.

1\—p7il 22isEarth Day. The beginning of the end of pollution.

Thanks for riding the bus.
That's one less car toworry about.

April 22is Earth Day.
The beginning of the end of pollution.




Governor Rockefeller has increased the maximum
penalty for selling hard drugs to life imprisonment.

Vote for Rockefeller. Dope pushers won't.

Governor Rockefeller has seen to it that
every child in New York State can get a free
German measles shot.

It helps alot more than it hurts.

Nearly half of New York State’s budget
goes to the 3R’s.

Thanks to the 4th R: Rockefeller.

More New Yorkers hold New York State student loans
than there are people in the State of Wyoming.

Rockefeller. He's done a lot.

238
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Governor Rockefeller set up the
Crime Compqnsatton Board to give financial help
toinnocent victims of violent crime.

Crime doesn’t pay. But New York State does.

Governor Rockefeller has legalized off-track
betting in New York State.

It's a way our cities can raise money without
raising taxes.

Governor Rockefeller has helped create
one million new jobs in our state.

A lot of people have their jobs because he's
doing his.

Governor Rockefeller has 363 new sewage
treatment plants in the works.

Money that goes to waste doesn't go to waste.




239

ART DIRECTOR: Dick Lopez

COPYWRITERS: Charles Blustain, Joe Lapinski
AGENCY: Benton & Bowles, Inc.

CLIENT: Dana Perfume/Canoe

240 .

ART DIRECTOR/DESIGNER/ARTIST: Kurt
Haiman

COPYWRITERS: Ruth Scott, Kurt Haiman
AGENCY: Grey Advertising Inc.

CLIENT: Gordon's Dry Gin Co., Ltd.

If he's not worth Canoe, maybe mother was right. |

There are two ways to keep him ha
Oneis Cagoe by Dgna i

If youre wearing Canoe, who needs mistletoe?

Canoe.Think of it as a high-performance additive.

- Canoe After Shave: For the one face you can never forget.

239
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241

ART DIRECTOR: Ray Alban
PHOTOGRAPHER: Alan Dolgins
COPYWRITER: Tom Thomas
AGENCY: Scali, McCabe, Sloves, Inc.
CLIENT: Volvo, Inc.

THE VOLVO MONEY-BACK GUARANTEE:

If after 1l years, you're not
completely satisfied with your
Volvo, return it and get
some money back.

VOLVO)

e THE ROADS

——— ‘AMERICA ARE THE VOLVO GUIDE TO
: - ,.. OslT‘?zEvF(fN%ITH THE WORST VACATION SPOTS IN AMERICA.

Theyhe e t visit, ba your seonldnt wane b drive thrre, Unless s g en o car s linsch

. BROKEN PROMISES.

hﬁvthm sand cars were ahandoned last year.

opl
it walkim uu‘ e -.N humm the rhub?
with these manuments totheir frustration,
Volve offers mpl-: salution to the problems

Tonyg time.
tec exactly how long, but we do
A

Detroit has sentenced you t0°100 a month.
For Iife.~

Hat afer thrve: yewm you dwd
o yanelf \.-, »,mrmn

q\ We have s
d Volwer i the car that's hul(l pter Vedonr
over agsn Lant Long enomagh o e s vecapr P eg A Ln il b || e e o ,m.m ke
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242 GOLD MEDAL AWARD

ART DIRECTOR/DESIGNER: Frederick L.
Robinson

ARTIST: Jackie Geyer

COPYWRITER: Nikki Lewy

AGENCY: Ketchum, MaclLeod & Grove
CLIENT: Pittsburgh National Bank

243 DISTINCTIVE MERIT AWARD
ART DIRECTOR/DESIGNER: Allan Beaver
PHOTOGRAPHER: Cailor/Resnick
COPYWRITER: Richard DePasquale
AGENCY: DKG, Inc.

CLIENT: Remington

244

ART DIRECTOR: Bill Sweeny
DESIGNER: Mabey Trousdell, Inc.
ARTISTS: Gary Overacre, Janie Case
COPYWRITER: Joe Torre

AGENCY: Lawler, Ballard & Little
CLIENT: Lake Wildwood

242
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Take a good lock at that
barbed wire disaster area
soms morning

Poor guy. in his day it was
the " safety” razor or nothing
And while it gave him a close
shave it was also making
his beard tougher, Which of
course made shaving tougher.

But all his suffering isn't
in vain, if you learn some-
thing from it.

Even if you've been shaving
6 or 7 years, it's not too late
to break your beard in right.
Start shaving our way and
your beard will be just as
shaveable in 10 or 20 years
as it is today.

But as you've heard your
father say a thousand times,
electric shavers don't shave
thai close.

That was until the
Remington Lektro Blade
shaver

Its blades are honed to
such a fine edge, they have to
be replaced. Like the blades
inarazor. (Suggested price for
replacement blades, $1.95.

Thanks to this disposable
blade concept, the Remington
Lektro Blode “shaver gives
you every bit as close a shave
as you get with a razor.

Without the discomfort of a
razor.

So get our electric shaver
before you end up with a fa
like your fathers,

Class dismissed

T

- cuman

coMropy DAL

h.

Earth.
-~ Alr. Warce. Fun,
T Althehew of the
basics ar:
yours at
Lake Wildw sod.
Prcture your family in
this clean envirannient.
With Iresh alr filtering thecugh rich forests of
trees and wild flowers. Freshened by the cool
water of lake and streams. Where the love songs
of hirds and breczes rep ace Lhe thunder
of traffic and city nolse. Where your family
van live in harmony with uaspoiled nature,
This is Lake Witdwood —a new 1800-acre
private lake communily —ome of the firw of fts
kind in Georyia and gne of 1he linest in America.
For some Lake Wildwoad will be 3
summer fun spot. For others iv wilt be & winter
retreat. Momt will cn}ay it ax & vacation
phc for a weehend, # few woeks or an cntire
scason. And lor all wao share the
fascination, Lake Wildwood will mean happy
days sway rom the pollution and

ol the city.
LY pressure
~ > /




245

ART DIRECTOR/DESIGNER: Clark L. Robinson
PHOTOGRAPHER: Len Weiss

COPYWRITER: Jane Tomney

AGENCY: Rabinson, Daonino & West, Inc.
CLIENT: Medical World News

246

ART DIRECTOR/DESIGNER: Norman Tanen
PHOTOGRAPHER: Robert Freson
COPYWRITER: Camille Larghi

AGENCY: Doyle Dane Bernbach, Inc.
CLIENT: Jamaica Tourist Board

247
ART DIRECTOR: Hank Parker
DESIGNER/ARTIST: Mabey Trousdell, Inc.

freeze their

old people
AGENCY: Leo Burnett ““”’?"::':"h"
CLIENT: Commonwealth Edison, Co. Seidh 13
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Pretend you are awet shirt.
How would you prefer to be dried?

! «  Electric Dryers.
it aet e e They still cost up to $40 less.

247



248 DISTINCTIVE MERIT AWARD

ART DIRECTOR/DESIGNER/ARTIST: Arnold
Varga

COPYWRITER: Alan C. Van Oine

CLIENT: John Wanamaker

249

ART DIRECTOR/DESIGNER: Wesley Michel
PHOTOGRAPHER: Peter Samerjan
COPYWRITER: Peter Gridley

AGENCY: Ketchum MaclLeod & Grove
CLIENT: ACF Industries

250

ART DIRECTOR/DESIGNER: Raymond Nyquist
PHOTOGRAPHER: Bart Harris
COPYWRITER: Norman J. Kantor

AGENCY: Edward H. Weiss & Company
CLIENT: GATX

ot

248
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ACF INDUBTRIES

249

When anything goes
wrong with them, we'§l
straighten things out \
immediately.

fou won’t have to face

e problem of selling the
equipment when you're
s in this cay and age isa  thromgh with it.
man after he Marquis’ own #ben your lease runs out,
tmart, your responsibility runs out
Bu: se,at JATX, have with it. So as you develop new
£ detter uba Wo'd like you products, rou can lease new
= lense yoartank cars from us, equisment to move them.
Emtend. And you won't be in the
Tha axy, 7ou won't be dark abou: mileage allowances
dmckled by 2aving all of and :ax records any longer,
omur money ied up in owaing  either.
ssuipm2at. ‘Wh male a fetish of
i accurate bookkeeping.

So if 7ou're one of those
wretched souls who are still
buymng tamk cars instesd of

Yo won't have to take leasing them, call General
ea the 2zpesse of maintenance Amarican Transportation
Corporstien, fast.
‘Why prolong the agony?

GENERAD AMEACCAN TRANSFORTATION CONPORBTIIN CHICAQH, ILLINNNE 6030,

250
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ART DIRECTOR: Doug Morral
DESIGNER/ARTIST: Mabey Trousdell
AGENCY: Young & Rubicam, Inc.
CLIENT: Pullman Standard

252

\A/RT DIRECTOR/DESIGNER/ARTIST: Arnold
arga

COPYWRITER: Alan C. Van Dine

CLIENT: John Wanamaker

253

ART DIRECTOR/DESIGNER: Marvin Lefkowitz
PHOTOGRAPHER: Henry Sandbank
COPYWRITER: Rabert Elgort

AGENCY: Young & Rubicam, Inc.

CLIENT: Liggett & Myers/EVE Cigarettes

4

YEhem 4y

some eople lmve .ew cove! pers. come in a wide variety of sizes and designs to meet any particular need best,

Tak pl e look.a short L, o‘ red hoP they meet most dry-bulk shipping neegds better than ordinary cars. And,
e a longer newly designed roof sheets eliminate carlines for Pullman-Standard

To grain people, the covered hopper car is a grain car. To chemical people, easier clsaning: and are available with any desired |, R

it's a chemical car. To potash people, it's a potash car. But to a railroad, hatches. There's new reason to take a new look at **

these are short sighted views. While Pullman-Standard covered hoppers our covered hopper. Make it a long range look.

251
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254

ART DIRECTOR: James Morrison
DESIGNER/PHOTOGRAPHER: Lawrence Zink
AGENCY: Kal & Merrick, Inc.

CLIENT: WCKY Post-Newsweek Stations

255

ART DIRECTOR/DESIGNER: Dick Flack
ARTIST: Jack Davis

COPYWRITER: Noel Holland

AGENCY: Tinker-Pritchard Wood
CLIENT: Enjay Chemical Company

256

ART DIRECTOR/DESIGNER: David Renning
PHOTOGRAPHER: Richard Noble
COPYWRITER: Elizabeth Fitterman
AGENCY: Young & Rubicam, Inc.

CLIENT: Johnson & Johnson

254
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257

ART DIRECTOR/DESIGNER/PHOTOGRAPHER:
Clark L. Robinson

COPYWRITERS: Jane Tomney, Clark L. Robinson
AGENCY: Rohinson, Donino & West, Inc.
CLIENT: Medical World News

258

ART DIRECTORS: Richard Gangel,
Bob Czernysz

DESIGNER: Ronald De Milt

ARTIST: Wayne Thiebaud
COPYWRITER: Robert Hildt
AGENCY: Young & Rubicam, Inc.
CLIENT: Time, Inc./Sports lllustrated

258A

ART DIRECTOR/DESIGNER: Salvatore Lodico
PHOTOGRAPHER: George Eliott
COPYWRITER: William Waites

AGENCY: Young & Rubicam, Inc.

CLIENT: Eastern Airlines

257



ADVERTISING ART 179

Tenais is icumen in.
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ART DIRECTOR/DESIGNER: Herbert Kepke
ARTIST: James McMullan

COPYWRITER: William Waites

AGENCY: Young & Rubicam, Inc.

CLIENT: Eastern Airlines

260

ART DIRECTOR/DESIGNER: Burton Blum
ARTIST: Etienne Delessert
COPYWRITER: Paul Eliis

AGENCY: Young & Rubicam, Inc.

CLIENT: Eastern Airlines

259
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261

ART DIRECTOR/DESIGNER: Sy Schreckinger
PHOTOGRAPHER: Metropalitan Life Archives
COPYWRITER: Bruce Goldman

AGENCY: Young & Rubicam, Inc.

CLIENT: Metropolitan Life Insurance Co.

262

ART DIRECTOR: Bill Berenter
ARTIST: Joe Smith

COPYWRITER: Steve Herz
AGENCY: Martin Landey Arlow Advt.
CLIENT: Rhodia/Chipman Division

263 DISTINCTIVE MERIT AWARD

ART DIRECTOR/DESIGNER: Salvatore Lodico
PHOTOGRAPHER: Art Kane

COPYWRITER: Frank Fraser

AGENCY: Young & Rubicam, Inc.

CLIENT: Manufacturers Hanover Trust

261
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264

ART DIRECTOR/DESIGNER: Frederick L.
Raobinson

ARTIST: Jackie Geyer

COPYWRITER: Walter Burek -
AGENCY: Ketchum, MacLeod & Grove
CLIENT: National Central Bank

265

ART DIRECTOR/DESIGNER/
PHOTOGRAPHER: Bill Stettner
PUBLISHER: Personality Posters

266
ART DIRECTOR/DESIGNER/ARTIST/
COPYWRITER/CLIENT: Kim Whitesides

266A

ART DIRECTOR/DESIGNER/PHOTOGRAPHER:
Deidi VonSchaewen

AGENCY: Lubalin, Smith, Carnase, Inc.

CLIENT: Georg Jensen, Inc.

2668 HURRY UP AND SAVE!

ART DIRECTOR: Jim Pringle NATIONAL CENTRAL
DESIGNERS: Gene Wilkes, Ken Thompson
ARTISTS: Gene Wilkes, Ken Thompson, Mac
Evans, Donna Johnston, Mike Morgan,

David Dobra, Sandy Greene
PHOTOGRAPHER: Ken Thompson
COPYWRITER: Jack O'Brien -G Ay s

STUDIQO: Graphicsgroup, Inc. L N Aot Benk T Compny o G P
CLIENT: Brand Lipscomb : g —
1st Union National Bank

s
s A LR
LR
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265
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267

ART DIRECTOR/DESIGNER/
PHOTOGRAPHER: Carmine J. Ballarino
COPYWRITER: Kim Olian

CLIENT: WOR-FM

268

ART DIRECTOR: Abe Sussman
ARTIST: Robert Grossman
COPYWRITER: Lloyd Fink
AGENCY: Calderhead, Jackson Inc.
CLIENT: Fund for New Priorities

269 DISTINCTIVE MERIT AWARD

ART DIRECTOR/DESIGNER/COPYWRITER:
R. Leydenfrost

PHOTOGRAPHER: D. Brewster

CLIENT: The Port of New York Autharity

There'r a new day comin.

Dontblowit. ™

0w jurt might be beoutiful.but if you O.D. on harola youll never ree R Hord drugs are 0 bod g,

267
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Madison Sgiare Garden Rally: 1970 Senators for Peace and New Priorities.

Thursday, March 12, 30 RM.
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270

ART DIRECTOR/DESIGNER/
PHOTOGRAPHER: Paul Chesloff
COPYWRITER: C. Gil Lumbard

AGENCY: Needham, Harper & Steers, Inc.
CLIENT: United Crusade

271

ART DIRECTOR: George Lois
PHOTOGRAPHER: Carl Fischer
CLIENT: The Poster Company

272

ART DIRECTOR: Art Snyder
DESIGNER: Dave McMacken
PHOTOGRAPHER: Steve Berman
COPYWRITER: Craig Butler
AGENCY: Institute for Better Vision
CLIENT: Steve Berman Photography

273
ART DIRECTOR/ARTIST: Milton Glaser
CLIENT: Poppy Records

270
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ART DIRECTOR/DESIGNER/ARTIST/
COPYWRITER: Peter Max

AGENCY: Peter Max Enterprises
CLIENT: American Cancer Society

275

ART DIRECTOR: Hal Josephs
DESIGNER/ARTIST: Seymour Chwast
CLIENT: Union Camp

fiteic o Hesunited ci9y o

274
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276 GOLD MEDAL AWARD
ART DIRECTOR: Willy Fleckhaus
PHOTOGRAPHER: Pete Turner
PUBLISHER: Twen Magazine

277

ART DIRECTORS: Willy Fleckhaus,
Gunther Halden

PHOTOGRAPHER: Anders Holmguist
PUBLISHER: Twen Magazine

278 '
ART DIRECTOR: John Vogler
PHOTOGRAPHER: Eric Meola
PUBLISHER: Time, Inc./Life Magazine

280

ART DIRECTOR/DESIGNER: B. Martin
Pedersen

PHOTOGRAPHER: Frank Moscati
COPYWRITER: Pearl S. Buck
PUBLISHER: Juan Homs, Jr./
American Airlines

276
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281 DISTINCTIVE MERIT AWARD
ART DIRECTORS: Willy Fleckhaus,
Gunther Halden

PHOTOGRAPHER: Guido Mangold
PUBLISHER: Twen Magazine

282

ART DIRECTOR: William Cadge
DESIGNER: Bob Ciano
PHOTOGRAPHER: Ben Swedowsky
PUBLISHER: McCall Publishing Co./
Redbook Magazine

283

ART DIRECTORS: Willy Fleckhaus,
Gunther Halden

PHOTOGRAPHER: Anders Holmquist
PUBLISHER: Twen Magazine

284

ART DIRECTORS: Willy Fleckhaus,
Gunther Halden
PHOTOGRAPHER: Guido Mangold
PUBLISHER: Twen Magazine

iberall: im Salat,
in den Haaren. Monika spielt mit
dem Sand, der Sand spielt 8
uns Steeiche, Er bringt das Auto £
zum Kentern und
macht die Reisenden zu Poeten

281
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ART DIRECTORS: Willy Fleckhaus,
Gunther Halden
PHOTOGRAPHER: Jan Michael
PUBLISHER: Twen Magazine

286 DISTINCTIVE MERIT AWARD
ART DIRECTORS: Willy Fleckhaus,
Gunther Halden

PHOTOGRAPHER: Anders Holmquist
PUBLISHER: Twen Magazine

287

ART DIRECTORS: Willy Fleckhaus,
Gunther Halden
PHOTOGRAPHER: Guido Mangold
PUBLISHER: Twen Magazine

285

silen, schreibt er neue Lieder, Es
says fir Enzensbergers .Kurs-
buch® und Biicher: , Modelle zur
Radikaldemokratie (erscheint im
Herbst) und den 400-Seiten-Wil-
zer  Theorie der Subkultur*, der
im Frohjahr herauskommt. Rolf
Schwendter hat binnen sieben
Jahren in Schnellbauweise (aber
solide!) drei Doktoren gebaut —
cinen juristischen, cinen politwis-

aftlichen und cinen theater.

schaftlichen. Und fragt sich

mit seinen 31 Jahren, wie es
weitergehen soll: ich glaube
nicht, daf ich mit 60 Jahren noch
ein sehr guter Subkultureller sein

werde ™

Wie ist e bis hierher gegangen?
Wie wird so ciner, was er gewor-
den ist? Und was fiir Folgerungen
zieht er aus seinem Nachdenken
und aus seinem kurzen, aber in-
tensiven Leben?

wlch komme her von der ziemlich
genauen Grenze zwischen Prole
tariat und Kleinblrgerum™, so
definiert er seinen Start, Der Vi
ter war Chauffeur, dic Mutter
Hiltsarbeiterin, beide Sozialdemo-
kraten. Nach dem Krieg kaufte
sich der Alte ein Taxi und wibl
te, als Unternehmer, die OVP.
Der Junge, geboren 1939, sollte
den sozialen Aufstieg fortsetzen.
Der Alte lie ihn Jura studieren,
erlebte noch den Dr. jur. und
(Bitte lesen Sie weiter auf §. 163)

was sie dachten.
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288

ART DIRECTOR/DESIGNER: Barney Etengoff
PHOTOGRAPHER: James Elmore
PUBLISHER: Fischer-Murray, Inc./
Emergency Medicine

289 DISTINCTIVE MERIT AWARD
ART DIRECTOR: Robert Clive
PHOTOGRAPHER: Roger Minick
PUBLISHER: Time Inc./Life Magazine

290

ART DIRECTOR: Robert Clive
PHOTOGRAPHER: Philip Simkins
PUBLISHER: Time !nc./Life Magazine

291

ART DIRECTOR/DESIGNER: William
Hopkins

PHOTOGRAPHER: Art Kane

PUBLISHER: Cowles Communications, Inc./
Look Magazine

292

ART DIRECTOR: Irwin Glusker
PHOTOGRAPHERS: Radford B. Curdy
Collection, Culver Pictures
PUBLISHER: Time Inc./Life Magazine

GALLERY

290

288

289
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293 GOLD VIEDAL AWARD
ART DIRECTOR: Willy Fleckhaus
PHOTOGRAPHER: Pete Turner

. PUBLISHER: Twen Magazine

2949

ART DIRECTOR/DESIGNER: Neil Shakery
PHOTOGRAPHER: Mary Ellen Mark
PUBLISHER: Cowles Communications, Inc./
Look Magazine

293
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295 DISTINCTIVE MERIT AWARD

ART DIRECTOR/DESIGNER: William
Hopkins

PHOTOGRAPHER: Mary Ellen Mark
PUBLISHER: Cowles Communications,Inc./
Look Magazine

296 DISTINCTIVE MERIT AWARD

ART DIRECTOR/DESIGNER: Neil Shakery
PHOTOGRAPHER: Phillip Harrington
PUBLISHER: Cowles Communications, Inc./
Loock Magazine

295

The deadiv drug lowing w this bov's heart s kegal
~autf, As o registered heroin addicr, he gots it adong
with encouragement and advice. through s clime.
The program, two vears obb s ained ascopping the
spread of the Tabit, With herem nse growing fast m
the ULS. we v learn Bom the Brdsiv expernnent,
FEXE Y MARY AIMONS PHOTOGRAPHS BY MAKY FLEES MARA

WHAT THE ENGLISH ARE DOING ABOUT )

s s 20
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Crement s lrng
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297

ART DIRECTOR/DESIGNER: Thomas
Huestis

PHOTOGRAPHER: Malcolm Kirk
PUBLISHER: Venture Magazine

298

ART DIRECTOR/DESIGNER: Thomas
Huestis

PHOTOGRAPHER: Malcolm Kirk
PUBLISHER: Venture Magazine







299

ART DIRECTOR: Walter Bernard
DESIGNER: Milton Glaser
ARTIST: Paul Davis
COPYWRITER: Julie Baumgold

300 DISTINCTIVE MERIT AWARD

ART DIRECTOR/DESIGNER: Neil Shakery
PHOTOGRAPHER: Joel Baldwin
PUBLISHER: Cowles Communications, Inc./
Lock Magazine

PARANOIA FALL:
WILL THIS BE THE YEAR
THEY FINALLY GET US?

uy

ABUIDE YO DOAMANT CRISES

e
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EARTHOAY |
|

| <
THE DISAPPEARING BEAUTY OF THE

Salt Marsh

|
|

2]

AVA
» ) f
The sea pushes relentlessly agamnst the barrier beach. |
It fills bays, creeks, inlets,and floods the sait marsh.
Herds of crabs rustle belore the rushing t de. Air
bubbles burp from the marsh mud. Clams a1d oys-
ters revive; fish and sheimp drift In to eat The sea |
yourishes the marsh; the marsh feeds the ses.Wind |
biows the waist-high spartina grass—hke 3
prairie. The sea and sait and grasses smell good A
bird searches lor food asebb tide begins to pull from l
marsh to sea Here, Sapelo istand, Ga , lies undis-
turbed Eisewhere, we are killing salt marshes from
Nova Scotia to Louisiana and San Francisco Bay.

x RAPHS BY J01 3
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301 DISTINCTIVE MERIT AWARD

ART DIRECTOR/DESIGNER: Neil Shakery
PHOTOGRAPHER: Thomas R. Koeniges
PUBLISHER: Cowles Communications, Inc./
Look Magazine

302

ART DIRECTOR/DESIGNER: Herb Lubalin
PHOTOGRAPHER: Hugh Bell

AGENCY: Lubalin, Smith, Carnase, Inc.
PUBLISHER: Avant Garde

COR B AT T IBI0V e 34 N 16

The Viethamese GI:
Can he win hisownwar?

Jietnam’s fratricide, nearly a quarter-century old, has passed to a new generation 6°
soldiers, and there 15 still no peace This infantryman serves in the largest Asian wa
machine outside Red China His army nas been expensively graven in our image bu:
~e call him “dink," "gook, " “sla’t” and " slopehead We whisper he won't fight yer
our out of every five athed killed-in-action this year have been Vietnamese He canno:
2ave the war except as-briefly-a deserter, or as a cripple or corpse When ne dies, his
amily 15 comforted with a year s meager pay. five yards of white burial shroud and a
Jnght Vietnamese flag Now, on hss young shoulders, we have durrped the dead weight
f our Astan policy, through a statistical shell game we cail Vietnamization Put simply,
t means that we hope he w ' keep killing while we pick up our tllusions end o heme.

Y CHRISTOPHER S WREN icun 5010 ensscnn - PHOTOGRAPHS BY THOMAS R KOENIGES
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BELLS
BELTES

PHOTOGRAPHER
BELL MO
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303

ART DIRECTOR: Kenneth Munowitz

ARTIST: Edward Sorel

COPYWRITER: Nancy Sorel

PUBLISHER: American Heritage Publishing Co./
Horizon Magazine

304

ART DIRECTOR: David P. Moore
DESIGNERS/ARTISTS: Joseph Morgan,
Robert Banks, David Moore
PHOTOGRAPHER: Lee Battaglia
COPYWRITERS: Mal Oettinger, Arthur Knight
AGENCY: U.S. Information Agency
PUBLISHER: U.S. Press and Publications
Service
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305

ART DIRECTOR/DESIGNER/ARTIST:
William McCaffery

PHOTOGRAPHERS: Don Mack, Timothy
Galfas, Al Maley

COPYWRITERS: Preminger, Schulberg
AGENCY: William McCaffery Inc.
PUBLISHER: Cinema Ventures, Inc.

306 DISTINCTIVE MERIT AWARD
ART DIRECTORS: Bea Feitler, Ruth Ansel
DESIGNER: Bea Feitler
PHOTOGRAPHER: Bill King

EDITOR: Gloria Moncur

PUBLISHER: Hearst/Harpers Bazaar

of JUNIE MOON
Arthur) recallad i
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cemetery scone, thinking A1 a preview
o aeie, thus  Ken Howsrd

be ren fail dowe ve ze
so- i, getup and vaik away. .tvant #
or  to be ahort, bul violent” Tha al
most comic simplicity of Prem
rger's diractiom lor thi et
acene are matched by the si
segory’s  rty of the shaotng Iin
Bach or-

fogical hurts. these are the contral

evlease
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One DoBar Twenty-Five

PREMINGER ON FILM
TRUFFAUT ON FILM
JOHN WAYNE ON FILM
GREENSPUN ON FILM
BUNUEL ON FILM
M-G-M ON FILM

R0BIN WOOD ON FILM
CLOTHIER ON FILM
LOLAMONTES ON FILM
CANBY ON FILM
BOGDANOVICH ON FILM
BYRON ON FILM
LAUGHTON ON FILM
DARLING LILI ON FILM
GODARD ON FILM
CATCH-22 ON FILM
SCHULBERG ON FILM
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307

ART DIRECTOR: Robert Clive
PHOTOGRAPHER: Milton H. Greene
PUBLISHER: Time Inc./Life Magazine

308

ART DIRECTOR/DESIGNER: Samuel N.
Antupit

PHOTOGRAPHER Leonard Soned
AGENCY: Hess and/or Antupit
PUBLISHER: Print Project Amerika

309 DISTINCTIVE MERIT AWARD
ART DIRECTOR/DESIGNER: Herb Lubalin
PHOTOGRAPHER: Hugh Bell

AGENCY: Lubalin, Smith, Carnase, Inc.
PUBLISHER: Avant Garde

310

ART DIRECTOR/DESIGNER: Ulrich Boege
PHOTOGRAPHER: Tomas

PUBLISHER: Hollingworth Group

311

ART DIRECTOR/DESIGNER: Herb Lubalin
ARTIST: Jorgen Boberg

AGENCY: Lubalin, Smith, Carnase, Inc.
PUBLISHER: Avant Garde

307

| THE GREAT
HEM INE
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312

ART DIRECTOR/DESIGNER: William Hopkins
PHOTOGRAPHER: Douglas Kirkland
PUBLISHER: Cowles Communications, Inc./
L ook Magazine

313

ART DIRECTOR/DESIGNER: Kenneth R.
Deardoff

PHOTOGRAPHER: Bill Sumner

PUBLISHER: Grove Press/Evergreen Review

314

ART DIRECTOR/DESIGNER: Kenneth R.
Deardoff

ARTIST: Richard Avedon

PUBLISHER: Grove Press/Evergreen Review

315

ART DIRECTOR: Kenneth Munowitz
ARTIST: Henri Matisse

PUBLISHER: American Heritage Publ. Co./
Horizon Magazine

316

ART DIRECTOR: B.M. Decksen
DESIGNER/ARTIST: Peter Gee

PUBLISHER: Juan Homs, Jr./American Airlines

312
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WINTER 1970
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EVERGREEM REVIEwW NOLB) AUGUST 1970 / ONE DELLAR

JOEN LAHR

ON RICHAR ONS
MINNEAPOLISINGI TTL TE
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See page 34
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317

ART DIRECTOR/DESIGNER: Herb Lubalin
ARTIST: Fumiko Higuchi
PHOTOGRAPHER: Aiwyn Scott Turner
AGENCY: Lubalin Smith, Carnase, Inc.
PUBLISHER: Avant Garde

318

ART DIRECTOR/DESIGNER/ARTIST:
David P. Moore

AGENCY: U.S. Information Agency
PUBLISHER: America lllustrated

319

ART DIRECTORS: Frank Ross, James W. Sharp
DESIGNER/ARTIST/PHOTOGRAPHER:
James W. Sharp

AGENCY: DesignerSharp & Associates
PUBLISHER: Indianapolis Drug Crusades

320

ART DIRECTOR: B. Martin Pedersen
DESIGNER/ARTIST: Peter Gee

PUBLISHER: Juan Homs, Jr./American Airlines

321

ART DIRECTOR/DESIGNER: Phillip Dykstra
ARTISTS: Roy Lichtenstein, Winslow Homer
PUBLISHER: Medical Economics, Inc./

RN Magazine

322

ART DIRECTOR/DESIGNER: Ira Friedlander
PHOTOGRAPHER: Len Jossel

PUBLISHER: Enjay Chemical Company

AAN
@Rk
PORTRAITS

OF
[HEAMER
PEQOPLE

Przepowiednie Marshalla McLuhana,
2e ksigzka skapituluje przed telewizia,

na razie nie potwierdzaja sig:

w USA zanotowano dalszy wzrost czytelnictwa.




MAGAZINE COVERS 219

O i
L
",’-\\) J -
A
/
¥a;&3
O
s
L
/ X .l’
.

321




323

ART DIRECTOR/DESIGNER: Barney Etengoff
PHOTOGRAPHER: Shig tkeda

PUBLISHER: Fischer-Murray, Inc./
Emergency Medicine

324

ART DIRECTOR/DESIGNER/ARTIST:

B. Martin Pedersen

PUBLISHER: Juan Homs, Jr./American Airlines

325 DISTINCTIVE MERIT AWARD
ART DIRECTOR/DESIGNER: B. Martin
Pedersen

PHOTOGRAPHER: Shig Ikeda
PUBLISHER: John B. Caldwell, Sr./
Northwest Airlines

326

ART DIRECTOR/DESIGNER: B. Martin
Pedersen

PHOTOGRAPHER: Jay Maisel
PUBLISHER: John B. Caldwell, Sr./
Northwest Airlines

323
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The Way

THE SEVENTIES / FRACHISING » ORTHODOX JUDAISM

324

PASSACES

ROCK &ROLL - WALTER BULLOC=<'J EROPLANT - CIRCUS IN MILWAUEKEE

325 o ' 326



327

ART DIRECTOR: John Massey
DESIGNER: Tomoko Miho
PHOTOGRAPHERS: William Garnett, Stef
Leinwohl, Jim Parker

COPYWRITER: Ralph Caplan

AGENCY: Center for Advanced Research
in Design

CLIENT: Omniplan

328

ART DIRECTORS: Don Weller, Dennis Juett
DESIGNER/ARTIST: Don Weller
COPYWRITER: Mel Newhoff

AGENCY: Weller & Juett Inc.

CLIENT: Art Directors Club of Las Angeles

329

ART DIRECTOR/DESIGNER: Frank Mayo
PHOTOGRAPHER: Gene Lucas
AGENCY: Mayo-Infurna Design Inc.
CLIENT: St. Thomas Agquinas High School

330

ART DIRECTOR: McRay Magleby
DESIGNER/ARTIST: Carole Wade
PHOTOGRAPHER: Stan Macbean
COPYWRITER: Gail Bell

AGENCY: Graphic Communications
CLIENT: Brigham Young University

328
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SURWER SCHOOL

LETS GET TOGE HER!  BRIGHAM YOUNG UNIMERSITY BULLETIN




331
ART DIRECTOR: Andy Clingempeel

DESIGNERS/PHOTOGRAPHERS: Brenda Freeken,

Paul Belote, Mickey Moore, Elte Thorntaon
COPYWRITERS: H.J. Burgart, Jackie Craven,
|da Darby, Dennis Latta, Richard Long,

Kathy Wilburn

CLIENT: Virginia Commonwealth University

332

ART DIRECTOR: Tom Gilday
DESIGNER: Mabey Trousdell, Inc.
PHOTOGRAPHER: Jan Czyrba
COPYWRITER: Jim Johnston
AGENCY: Griswold Eshleman
CLIENT: Addressograph
Multigraph, Corp.

333

ART DIRECTOR/DESIGNER: Laurence
Rickards

ARTIST: Linda Clymer

PHOTOGRAPHERS: Wayne Sourbeer, Garry
Guisinger, Jim Milmoe

COPYWRITER: Norm Berry

CLIENT: Mountain Bell

334 GOLD MEDAL AWARD

ART DIRECTOR: Joseph Baumer
DESIGNERS: Joseph Baumer, Bill Caldwell
COPYWRITERS: John S. Wilson, Mal
Oettinger, Dee McRae

AGENCY: U.S. Information Agency
PUBLISHER: Information Press Service
U.S. Information Agency

335 DISTINCTIVE MERIT AWARD
ART DIRECTOR/DESIGNER: Walter
Kaprielian

PHOTOGRAPHERS: Richard Avedon, James
Berberian, Robert Colton, Caral Dawn,
Patricia DeWeese, Philip Gottheil, Walter
Kaprielian, Philip Leonian, Milton Oleaga,
Kourken Pakchanian, Joseph Phair,
William Williams

COPYWRITER: Arthur X. Tuhoy
AGENCY: Ketchum MaclLeod & Grove
PUBLISHER: Diocese of the

Armenian Church

332

331

COBBLESIONE

SCHODIS AND THE YO TERY © e N
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336

ART CIRECTOR: James Miho

DESIGNER: Keith Bright

AGENCY: Needham, Harper & Steers, Inc.
CLIENT: Champion Paper Company

337 DISTINCTIVE MIERIT AWARD
ART DIRECTOR: Robert Cargill
DESIGNERS: Roger Cook, Don Shanosky
PHOTOGRAPHERS: Eliot Porter, Robert
Wenkhan, Cole Weston, Nancy & Retta
Johnston

COPYWRITERS: J. Paul Austin, Dr. Frank
B. Golley

AGENCY: Cook and Shanosky Associates, Inc.
PUBLISHER: The Creative Department
The Coca Cola Company

336
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338

ART DIRECTOR: Ed Gold
DESIGNER: David Crowder
PHOTOGRAPHER: Burgess Blevins
COPYWRITER: Joel Bagby
AGENCY: Barton-Gillet Company
CLIENT: Carleton College

339

ART DIRECTOR/DESIGNER: Craig Thompkins
ARTISTS: Craig Thompkins, Michael H. Nakal
AGENCY: Laird/Penczak Design, Inc.

CLIENT: Junior League Magazine

340

ART DIRECTORS: Don Weller, Dennis Juett
DESIGNER: Don Weller
PHOTOGRAPHERS: Dennis Juett, Gary
Krueger, Don Weller

COPYWRITERS: Ron & Phyllis Patterson
CLIENT: Art Directors Club of Los Angeles

341

ART DIRECTOR: Ed Gold
DESIGNER: David Crowder
PHOTOGRAPHER: Burgess Blevins
COPYWRITER: Jan Krukowski
AGENCY: Barton-Gillet Company
CLIENT: Fisk University

339
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342

ART DIRECTOR/DESIGNER: Robert Rytter
PHOTOGRAPHER: Burgess Blevins
COPYWRITER: John Armor

AGENCY: Barton-Gillet Company

CLIENT: St. Pauls College

343 GOLD MEDAL AWARD

ART DIRECTOR: William R. Tobias
DESIGNER: Baob Pellegrini
PHOTOGRAPHER: Ryszard Horowitz
COPYWRITER: James Dunaway/Shareholder
Perspectives Inc.

AGENCY: Robert Miles Runyan & Assoc.
CLIENT: Richton International

342
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RichtonlaternaionalCorporation, AnnualReport1970
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344

ART DIRECTOR: Morgan Ziller

DESIGNER: Mike Steele

ARTIST: Frank Furlong

PHOTOGRAPHER: The Phaotographers, Inc.
COPYWRITER: Frank Demerest

AGENCY: Bloom Agency

National Bank

CLIENT: National Bank of Commerce of Commerce
of Dallas
Annual Report
1969

345

ART DIRECTOR/DESIGNER: Steve Madden
PHOTOGRAPHERS: Dick Tolbert, Todd Walker
COPYWRITERS: John Chapman,

Dawn Nordstrom

AGENCY: Madden Design

CLIENT: Whittaker Caorparation

346 DISTINCTIVE MERIT AWARD
ART DIRECTOR/DESIGNER: Dick Hess
ARTIST: Folon

COPYWRITER: Roger Martin

AGENCY: Hess and/or Antupit

CLIENT: Restaurant Associates

N A promede
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345

" RESTAURANT ASSOCIATES INDUSTRIES INC.

“In a sense, i 1s a new contest.
Hisa contest svery yeor,
every mont day.
1t 13 @ cantest of enormas challengs
the abundant rewards udll go to those
companies best prepared (o meet that choll

“The new decade buchons.
Whittaker monayement ivas lald 8
solid Joundation for maiing it
& decade of major growth”

346

1969 ANNUAL REPORT
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347

ART DIRECTOR/DESIGNER: Leslie A. Segal
ARTIST: Vin Giuliani

PHOTOGRAPHER: David Hedrick
AGENCY: Corporate Annual! Reports, Inc.
CLIENT: Scovill

348

ART DIRECTOR/DESIGNER: Keith Bright
ARTIST: Elaine lwamasa
PHOTOGRAPHER: James Collison
COPYWRITER: David Nuffer

CLIENT: V S| Corporation

349 DISTINCTIVE MERIT AWARD
ART DIRECTOR/DESIGNER: James Lienhart

COPYWRITER/CLIENT: Financial Management

Associates
AGENCY: RV!I Corporation

347

Scovill Annual Report 1969
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350

ART DIRECTOR/DESIGNER/ARTIST:
McRay Magleby

COPYWRITER: Herbert McLean
AGENCY: Herbert McLean Associates
CLIENT: Rocky Mountain Research Inc.

351

ART DIRECTOR: Robert Miles Runyan
DESIGNER: Maurice Yanez
PHOTOGRAPHERS: Ken Marcus,

Ken Whitman

COPYWRITER: C. V. Meconis

AGENCY: Robert Miles Runyan & Associates
CLIENT: Broadway/Hale Stores, Inc.

352

ART DIRECTOR: Robert Miles Runyan
DESIGNER: Gary Hinsche
PHOTOGRAPHER: Marv Silver
COPYWRITERS: Harshe, Rotman & Druck
AGENCY: Robert Miles Runyan & Assoc.
CLIENT: Mattel, Inc.

350
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BroadwayHdale Stores, nc.
Annual Report
Nineteen Sixty-nine

Broadway
Emporiumn Capwel
Neiman-Varcus
Weinstodk's

Sunset House
Waiden Book

351

ANNUAL REPORT FOR THE YEAR ENDED F=BRUARY 1,1969

352



353

ART DIRECTOR: Robert Miles Runyan
DESIGNER: Maurice Yanez
PHOTOGRAPHER: Ken Biggs
COPYWRITER: Robert McVickers
AGENCY: Robert Miles Runyan & Assoc.
CLIENT: Teledyne, Inc.

354

ART DIRECTOR/DESIGNER: Frank Mayo
PHOTOGRAPHER: Bob Hayman
COPYWRITERS: Brantley Barr, Ed McCarthy
AGENCY: Mayo-Infurna Design Inc.

CLIENT: Eastman Oillon, Union

Securities & Co.

355

ART DIRECTOR: John Massey
DESIGNER: R. Joseph Hutcheroft
AGENCY: Center for Advanced Research
in Design

CLIENT: Herman Miller Inc.

TURSINE RGN Tewr gRATUSE DIS TRIBUTION

353

TELEDYNE, INC. ANNUAL PEPORT 1969
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Private Capltul for Public Neecds:

354

w4 Bemmzn viber presidert’s report 1970

355



356 HiodoH

ART DIRECTOR/DESIGNER: Paul R. Crouch B ki

PHOTOGRAPHER: Sherman-Laws tiods s A
AGENCY: Southam-Murray, a division of The 5iod el

Southam Printing Company Limited o’

CLIENT: John Labatt Limited 4

357 .

ART DIRECTOR: Sheldon Seidler b
DESIGNERS: Sheldon Seidler, Irene o, BAporiAn
Liberman e ’""@: i
ARTIST: Werner Pfeiffer . ‘,m,: ::m,él
PHOTOGRAPHER: Leigh Weiner g imie Ao AR
COPYWRITERS: Frederick Hoar, Judy Horst et i Raiort Annus
AGENCY: Sheldon Seidler Inc. it pim ;E§§§M§§§1
CLIENT: Fairchild Camera & Instrument,

Corporation
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Fairchild Camera and instrument Corporation
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Annual Report 1969
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358

ART DIRECTOR/DESIGNER: Muriel Cooper
ARTIST: Allan Davis

COPYWRITER: Randall Goff

PUBLISHER: The MIT Press

359

ART DIRECTOR/DESIGNER: Alex Gotfryd
PHOTOGRAPHER: George Adams
PUBLISHER: Doubleday & Co., Inc.

360

ART DIRECTOR: Harris Lewine
DESIGNERS: Herb Lubalin, Annegret Beier
PHOTOGRAPHER: Culver Pictures/The
Granger Collection

AGENCY: Lubalin, Smith, Carnase, Inc.
PUBLISHER: McGraw-Hill Publishing Co.

358
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361

ART DIRECTOR: Muriel Cooper
DESIGNER/ARTIST: Ron Alex
COPYWRITER: Randall Goff
PUBLISHER: The MIT Press

i
§

Urbino
The History of a City
and Pians for Its Development

Giancarlo De Cario

Loretta Schaetfer Guarda
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362

ART DIRECTOR/PHOTOGRAPHER:
Ryszard Horowitz

AGENCY: PHOTO

PUBLISHER: Filipacchi

363

ART DIRECTOR/DESIGNER: Tom Gould
ARTIST/PHOTOGRAPHER: John Oldenkamp
COPYWRITER: Edwin S. Shneidman
PUBLISHER: CRM, Inc.

364

ART DIRECTOR/DESIGNER: Thomas Huestis
PHOTOGRAPHER: Samuel Sheinkman
PUBLISHER: Venture Magazine

365

ART DIRECTOR: Arthur Paul
DESIGNER: Roy Moody

ARTIST: Bill Utterback
PUBLISHER: HMH Publishing Ca../
Playboy Magazine

363
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366

ART DIRECTOR/DESIGNER: Don Menell
PHOTOGRAPHER: Ernst Haas
PUBLISHER: Cowles Communications, Inc./
Look Magazine

367

ART DIRECTOR/DESIGNER: Neil Shakery
PHOTOGRAPHER: Fred J. Maroon
PUBLISHER: Cowles Communications, Inc./
Look Magazine
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THE INDIAN STYLE
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368

ART DIRECTOR/DESIGNER: Don Menell
PHOTOGRAPHER: Joel Baldwin
PUBLISHER: Cowles Communications, Inc./
Look Magazine

369

ART DIRECTOR/DESIGNER: Neil Shakery
PHOTOGRAPHER: Phillip Harrington
PUBLISHER: Cowles Communications, Inc./
Look Magazine

A BLOOM IN APPALACHIA
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370

ART DIRECTOR: Arthur Paul
DESIGNER: Robert Post

ARTIST: Brad Holland
PUBLISHER: HMH Publishing Co./
Playboy Magazine

371

ART DIRECTOR/DESIGNER: David P. Moore

ARTIST: William Oakes
AGENCY: U.S. Information Agency
PUBLISHER: America lilustrated

372

ART DIRECTOR: Ernest G. Scarfone
PHOTOGRAPHER: Henry Grossbard
PUBLISHER: Billboard Publications/
Modern Photography Annual

373

ART DIRECTOR: Henry C. Sanford
PHOTOGRAPHER: Richard Saunders
AGENCY: Rowe & Sanford Inc.
PUBLISHER: Pan Am's CLIPPER Magazine

nirews negeniariis: e
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374 DISTINCTIVE MERIT AWARD
ART DIRECTOR: Willy Fleckhaus
PHOTOGRAPHER: Pete Turner
PUBLISHER: Twen Magazine

375

ART DIRECTOR/DESIGNER: William Hopkins
PHOTOGRAPHER: Ernst Haas

PUBLISHER: Cowles Communications, Inc./
Look Magazine

374
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376 DISTINCTIVE MERIT AWARD
ART DIRECTORS: Willy Fleckhaus,
Gunther Halden

PHOTOGRAPHER: Will McBride
PUBLISHER: Twen Magazine

377

ART DIRECTORS: Willy Fleckhaus,
Gunther Halden
PHOTOGRAPHER: Will McBride
PUBLISHER: Twen Magazine

378 GOLD MEDAL AWARD
ART DIRECTORS: Willy Fleckhaus,
Gunther Halden
PHOTOGRAPHER: Will McBride
PUBLISHER: Twen Magazine

379

ART DIRECTORS: Willy Fleckhaus,
Gunther Halden
PHOTOGRAPHER: Will McBride
PUBLISHER: Twen Magazine

376
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380

ART DIRECTOR: Arthur Paul
DESIGNER: Chester Suski
ARTIST: Herb Davidson
PUBLISHER: HMH Publishing Co./
Playboy Magazine

381

ART DIRECTOR/DESIGNER: Suren Ermayan
ARTIST: Bernie Fuchs

COPYWRITER: Nick Wedge

AGENCY: Ermoyan House Inc.

PUBLISHER: Hearst Magazines/Rod & Gun
Magazine

382

ART DIRECTOR: David P. Maare
DESIGNER/ARTIST: Alan E. Cober
AGENCY: U.S. Infarmation Agency
PUBLISHER: America lllustrated

383

ART DIRECTOR/DESIGNER: Samuel
N. Antupit

PHOTOGRAPHER: Eve Arnold
AGENCY: Hess and/or Antupit
PUBLISHER: D.C. Heath/Educreative
Systems, Inc.

e swawe GOOD OLE BOY
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384

ART DIRECTOR/DESIGNER: William Hopkins
PHOTOGRAPHER: Art Kane

PUBLISHER: Cowles Communications, Inc./
Lock Magazine

385

ART DIRECTOR: Gilles Daigneault
DESIGNER: Robert Arsenault
PHOTOGRAPHER: Denis Plain
COPYWRITER: Michel Beaulieu
AGENCY: Perspectives
PUBLISHER: Perspectives Inc.

386

ART DIRECTOR: Fred J. Korge
DESIGNER/ARTIST: Norman E. Baxter
CLIENT: Houston Natural Gas Corporation

384
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ART DIRECTOR: Barr

y Callaghan

ARTIST: David Annesley
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388

ART DIRECTOR: Walter Bernard

DESIGNER: Walter Bernard

ARTIST: Paul Giovanopoulos

PUBLISHER: New York Magazine

389

ART DIRECTOR: Ernest G. Scarfone

PHOTOGRAPHER: Arthur Tress

PUBLISHER: Billboard Publications/

Modern Photography Annual
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390

ART DIRECTOR/DESIGNER: Neil Shakery
PHOTOGRAPHER: Thomas R. Koeniges
PUBLISHER: Cowles Communications, Inc./
Look Magazine

391

ART DIRECTOR/DESIGNER: Neil Shakery
PHOTOGRAPHER: Joel Baldwin
PUBLISHER: Cowles Communications, Inc./
Look Magazine

390
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EARTH DAY

THE JISAPPEARING BEAUTY OF “HE ¥

~Salt Marsh

)

The sea pushes reientiess y against the barrier beach
1t fills bays, creeks, iniets and floods the sall mmrsn
Herds of crabs rustie before the rushing tide. Al
bubbles burp from the marsh mud Clams anc oys
ters revive fish and shrimp drift in 1o eat Th= ses
nourishes the marsh; the marsh feeds the sea Vird
blows acress the waist igh spartina grass - ke &
praine. The sea and sait and grasses smell good. £
bird searct es for food asebb tide beginsto patl rom
marsh 1o se2 Here, Sapelo Island, Ga , lies undis
turbed Elsewhere, we are killing salt marshas roem
Nova Scotia to Louisiana and San FranciscosBay.

391
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392 DISTINCTIVE MERIT AWARD
ART DIRECTOR: Irwin Glusker
PHOTOGRAPHER: Leon Kuzmanoff
COPYWRITER: Adrian Hope
PUBLISHER: Time Inc./Life Magazine

393

ART DIRECTOR/DESIGNER: Harry Redler
PHOTOGRAPHER: Michael Lioret
COPYWRITER: Arvel Ahlers

PUBLISHER: Famous Photographers Magazine

392
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394

ART DIRECTOR: Enrest G. Scarfone
PHOTOGRAPHER: Mike Cuesta
PUBLISHER: Billboard Publications/
Modern Photography Annual

395

ART DIRECTOR/DESIGNER: Bernie Zlotnick
ARTIST: Tim Lewis

COPYWRITER: Dick Zellner

AGENCY: Young & Rubicam, Inc.

CLIENT: New World

396

ART DIRECTOR/DESIGNER: Kenneth R.
Deardoff

ARTIST: Peter Schaumann

COPYWRITER: Gunnar Harding

PUBLISHER: Grove Press/Evergreen Review

394
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397

ART DIRECTOR/DESIGNER: David P. Moore
ARTIST: William Oakes

AGENCY: U.S. Information Agency
PUBLISHER: America lllustrated

398

ART DIRECTOR/DESIGNER: Walter Allner
PHOTOGRAPHERS: Robert Crandall,
Grant Heilman

PUBLISHER: Time Inc./Fortune

399

ART DIRECTOR/PHOTOGRAPHER:
George Lois

PHOTOGRAPHER: Carl Fischer
AGENCY: Lois Holland Callaway
PUBLISHER: Esquire

400

ART DIRECTORS/DESIGNERS: Milton Glaser,

Walter Bernard
PHOTOGRAPHER: Carl Fischer
PUBLISHER: New York Magazine
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399

Everything
You Always
‘WantedTo
Know A?out

400



q01

ART DIRECTORS/BESIGNERS: Ronald Gross,
Bruce MclIntosh

PHOTOGRAPHER: Black Star

AGENCY: The Whiz Kids

PUBLISHER: Cinema Ventures, Inc./

On Film magazine

402

ART DIRECTOR: Louis Rickman
DESIGNER: Gene Wilkes
ARTIST: Mike Morgan
COPYWRITER: Norman Shavin
STUDIO: Graphicsgroup, Inc.
PUBLISHER: Atlanta Magazine

403

ART DIRECTOR/DESIGNER: Kenneth R.
Oeardoff

PHOTOGRAPHER: George Adams
PUBLISHER: Grove Press/Evergreen Review

401
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ATLANTA

THE EXECUTIVE ALOOHGLIC

402
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404

ART DIRECTOR/DESIGNER: Harry Redler
PHOTOGRAPHER: Arthur J. Hynes
PUBLISHER: Famous Photographers Magazine

405

ART DIRECTOR: Ernest G. Scarfone
PHOTOGRAPHER: Douglas Mesney
PUBLISHER: Nikon, Inc.

406

ART DIRECTOR/DESIGNER: Dick Hess
ARTIST: David Wilcox

AGENCY: Hess and/or Antupit
PUBLISHER: UNA—USA/Vista Magazine

407 DISTINCTIVE MERIT AWARD
ART DIRECTOR: Dick Hess
DESIGNERS: Dick Hess, Ron Kajiwara
ARTIST: Folon

AGENCY: Hess and/or Antupit
PUBLISHER: UNA—USA/Vista Magazine

Eunous Photographers | |
Maguzine

404







408

ART DIRECTOR/OESIGNER: Dick Hess
ARTIST: Folon

AGENCY: Hess and/or Antupit
PUBLISHER: UNA—USA/Vista Magazine

409

ART DIRECTOR: Ernest G. Scarfone
PHOTOGRAPHER: Oouglas Mesney
PUBLISHER: Nikon, Inc.

410

ART DIRECTOR: Wesley Michel
DESIGNER/PHOTOGRAPHER: Robert Colton
COPYWRITER: Stephen Olderman

AGENCY: Ketchum MacLeod & Grove
CLIENT: Morrisania Community Youth and
Service Center, Inc.

408
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411 GOLD MEDAL AWARD

ART DIRECTORS: Don Weller, BDennis Juett
DESIGNER: Don Weller

PHOTOGRAPHERS: Dennis Juett, Gary
Kruger, Don Weller

COPYWRITERS: Ron and Phyllis Patterson
AGENCY: Weller & Juett Inc.

PUBLISHER: Art Directors Club of Los Angeles

412

ART DIRECTOR/DESIGNER: Dick Hess
ARTIST: Roy Carruthers

AGENCY: Hess and/or Antupit
PUBLISHER: UNA —USA/Vista Magazine

413

ART DIRECTOR: Dick Hess

DESIGNER: Ron Kajiwara

ARTIST: Roger Hane

AGENCY: Hess and/or Antupit
PUBLISHER: USA—UNA/Vista Magazine

411



412

INSTITUTIONAL ART

Harlan (eveland

Personal Opinion

Why did we get inso
decp? - the deliberare
fomorality of a fea

or the unconscious
immorality of the many?

...an he draw back wid his odder f:st an’sezee, “lemme locse!”

Stanley Johnson

All About Food

R a— i ——
L What is the story on
food? Are we headed
for disaster? FAO
makes the first ac
counting of the world's
food requirements.

279



a14

ART DIRECTOR/DESIGNER: Dick Hess
ARTIST: Vin Giuliani

AGENCY: Hess and/or Antupit
PUBLISHER: UNA— USA/Vlsta Magazine

415 DISTINCTIVE MERIT AWARD
ART DIRECTOR/DESIGNER: Dick Hess
ARTIST: Steve Tarantal
PHOTOGRAPHER: Maurice Eagle
COPYWRITER: Fred Thompson
AGENCY: Armstrong Cork Company

JANUARY- FEBRUARY 1970 5100
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416
ART DIRECTOR: Fred J. Korge
DESIGNER/ARTIST: Norman E. Baxter

COPYWRITER: Alec Chesser

CLIENT: Houston Natural Gas Corporation (baStal Texas 1970
417

ART DIRECTOR/DESIGNER: Walter Kaprielian
PHOTOGRAPHERS: Richard Avedon, James
Berberian, Robert Colton. Carol Dawn, Patricia
DeWeese, Philip Gottheil, Walter Kaprielian,
Philip Leonian, Milton Oleaga, Kourken
Pakchanian, Joseph Phair, William Willams
COPYWRITER: Arthur X. Tugohy

AGENCY: Ketchum MaclLeod & Grove
PUBLISHER: Diocese of the Armenian Church
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417



418

ART DIRECTOR: Robert Cargill
DESIGNERS: Roger Cook, Don Shanosky
PHOTOGRAPHERS: Eliot Porter, Robert
Wenkhan, Cole Weston, Nancy and

Retta Johnston

COPYWRITERS: J. Paul Austin, Dr. Frank
B. Golley

AGENCY: Cook and Shanosky Assaociates, Inc.
PUBLISHER: The Coca-Cola Company/
The Creative Department

419

ART DIRECTOR/DESIGNER: Dick Hess
ARTIST: David Wilcox

AGENCY: Hess and/or Antupit
PUBLISHER: UNA —USA/Vista Magazine

g i
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420

ART DIRECTOR/AGENCY: Advertising
Designers, Inc.

DESIGNER/ARTIST: Detlef Hallerbach
PUBLISHER: Titan Group, Inc.

a21

ART DIRECTOR/DESIGNER: Ken Parkhurst
ARTIST: Bruce Cockerill

PHOTOGRAPHER: Allan Walker
COPYWRITER: Bill Stewart,

PUBLISHER: Beckman Instruments, Inc.

To Our Stockholders

The year 1969 was a cifiical year in yout Company’s history, charscwnized
by aweries of develvpmenns, which, when viewed from the vantage pistc
o futuic years, shauld ik the establishment of a base bor exaiting expansion
ut your Company in the multi-huusing, construction and busines
wivices ficlds
The develapment of Tivas, since the beginning of the yeay tuey, can best
be undersvoad by nating the follawing

Asigmificant change in the leadersfiip of Titan thiough the appointnient
of six new principal othcers

Edrmund M. Kaufman, 40:Chairman and Chict Execunve Officet

tabn C. Spence, $0. Prosident and Chief Siperating Ofticer

Bemianiin Weinsan, 47, Executive Vice Presdent Finance Operations
Lester A, Kaufman, 36, Vice President-Real Estare Operagions aid Secretary
Robens | Clayton, a8, Treasurer

Paul W, Shooll, 48, Contrnllcr
Asserably and erganization of & youthful and agatessive conponate
management tcam with bresdib and depth. This group 1s paricularty surong

n those admimiserstive and Ananclil areas mist cseneal 10 the operation and
control of a Large, gmwink and geigraphically dispersed company.

The miwve of the Campany’s headguarters fram New York Crey to nlices

10 the new 900 Avenue of the Stars Building in the rapidly growing business
complex at Centuty Ciry, Los Angeles, California.

Establishnicnt of 3 national multi-howsing, constraction and real estate

’ zatlon with arerat the Atlantic Scaboard,

i the Mul Wesr, Mid-South and Far Wese:

Swecreign Constructon Co . Led. —Governmentif construcion with high- and
I rsc construcnon capabilitics, an th Atlannc Seaboard, led by 2 highly
cxpenenced and successful gencial comtractor, Robert fames Frankel

Muttiplex, inc —Development and camtruction of single-famity and multiple

I tune epbe, Toan acqurred Multiples,
I, Cevelund s, o leading drveloper
of myd £i@ spanment prrects

e

420

Titan Group, Inc.

Annual Report 1969

hesing thienghout rhe Mad-West, with 4 stgens manag,

headed by Ronald Roserifeld and Aron Drmg

Stcwart Mechanial Enterprses, Ine —Muchanscal desicn’ cngincenig and
pahlittes b vesdential ) and widustrsal brasidings

with epviations throughsut Kentucks and the Mudseruth, aitd ted by an

expenenced management group headed by Gege F Duthic and

Panick M. King

I g

Ready Blecttic Company — Bloceneal dewsn, engineening and consructed
capahubities tor resadential, congmercial and induxtnai butldings with
oprratnns th hout the Southvand Eas: bading Ffucttn Racet and Ted
By Ollie H. Wandharss

Fasley Commtruction Company - The Largest howang prosdus et n Kentucky
speciahang n osa subsidized and low-gom sngle farmaty avd mulugle

it housing, led by an acknowdedged expert in s and govesnment inanced
housung Lak L, Farley

Consolrdared Equory Compariies — Medium and hagh rise rendential and
comimeraial deeelopment and construcnion cupahilites. aperstung fn Southern
Calfornia led by 3 managenwnt ieam with a tull eemplement

Tand develop Auancing J and real estate
management tadenes headed by lack £ Schram and lames M. Tavies.

Brosdensing of insurance agency operations by the acquistion of five
sddiieal agen rcs

New York - Aliance Brokerage Carperstiin

Pdsdelphia— Rala Cynwid A Inc and H Apothakers Son. inc.
Lon Angelev—Hurvey Insorance Agency, Incand Hirsch, Grosf & Cov

Suengthenimy it Hitel and Mo 1nn opetations by acquasinen of two
exeeilentinotel properues the Howard fuhnwm Motor Inn. New Branswick
New ferscy, and the Arr Hose Motor lan at trs Arport an New Yok and
drsposstian of two of the less profitable mutel properties the Partiament Inn
tlando, Finrda, and the Centie Denver Monn Lodge n Denver Goloradi,

It alsu deserves mention that, for the first yearin it hitors, Tran had income
from sperannas Revenues for the year ended December 11, 2abg ofelled

[ ed Baquety oy n
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q22

ART DIRECTOR: Gaylord Adams
DESIGNER: Don Flock

ARTIST: Sid Richards
PHOTOGRAPHERS: Ralph Marshall,
Gaylord Adams

COPYWRITER: Libby Kaye
AGENCY: Adams & Sturman, Inc.
CLIENT: Eaton Yale & Towne Inc.

423

ART DIRECTOR/DESIGNER/
PHOTOGRAPHER: Frank Lerner
ARTIST: A. Yamamoto

CLIENT: Faberge, Inc.

424

ART DIRECTORS/DESIGNERS/ARTISTS:
Roger Cook, Don Shanosky

AGENCY: Cook and Shanosky Associates, Inc.
CLIENT: United llluminating

Ealon Yale & Towne Inr.

“The nation that went to the moon in peace
for all mankind is ready to share its
technology in peace with its nearest
neighbors.”

q22



INSTITUTIONAL ART 288

423




425 DISTINCTIVE MERIT AWARD
ART DIRECTOR/DESIGNER: Len Fury
PHOTOGRAPHER: Phil Marco

AGENCY: Corporate Annual Reports, Inc.
CLIENT: Sterling Drug, Inc.

426 GOLD VIEDAL AWARD

ART DIRECTOR: Bill Tobias

DESIGNER: Bob Pellegrini
PHOTOGRAPHER: Ryszard Horowitz
AGENCY: Robert Miles Runyan & Assoc.
CLIENT: Richton International Co.

427

ART DIRECTOR/DESIGNER: Carol Moore
PHOTOGRAPHER: Doug Corey

AGENCY: Corporate Annual Reports
CLIENT: Rheingold Corp.

425

STERLING DRUG INC.

ANNUAL REPORT 1969
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426




428

ART DIRECTOR/DESIGNER: James
W. O'Bryan

ARTIST: Marge Valko

CLIENT: Arlington House

THE LIFE AND With an Introduction by
HARD TIMES OF

1935-1945

by
HAROLD GRAY

2

-
¢ 7

| LIZARDSE!
f\
|

|

|

|
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429

ART DIRECTOR: Robert Miles Runyan
DESIGNER: Maurice Yanez
PHOTOGRAPHER: Marv Lyons
COPYWRITER: Jack Weiner

AGENCY: Robert Miles Runyan & Assoc.
CLIENT: Norton Simon, Inc.

430

ART DIRECTORS/DESIGNERS: Michel Dattel,
Primo Angeli

ARTISTS: Michel Dattel, Pat Maloney, Tony
Naganuma, John Peden, Steve Hall, Diana
Sullivan, Jeffrey Pasco, Jack Rigney
PHOTOGRAPHER: Cummings G. Walker
COPYWRITERS: Paul McCartney,

Saxon Rumwell

AGENCY: Michel Dattel, Designer

CLIENT: Art Directors and Artists Club of
San Francisco

431

ART DIRECTOR/DESIGNER: Robert Cipriani
ARTISTS: David Niles, Gene Lemery, Jerry
Valenti, Mark Bellerose

PHOTOGRAPHER: Bob O'Shaughnessy
AGENCY: Gunn Associates

CLIENT: S. D. Warren Company

NEW
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432 GOLD MEDAL AWARD

ART DIRECTOR:Don Kubly
DESIGNER: Jim Odgers
PHOTOGRAPHER: Geoffrey Fulton
COPYWRITER: Rosalie M. Stapleton
CLIENT: Art Center College of Design

433

ART DIRECTOR: Jesse Califano
DESIGNER/ARTIST: Marilyn Kutin
COPYWRITER: Lilot Moorman
AGENCY: Graphic Projects, Inc.
CLIENT: Western Union Corp.

434

ART DIRECTOR/DESIGNER: Felix Muckenhirn
ARTIST: Tomi Ungerer

COPYWRITER: William Hackett
AGENCY/CLIENT: Geigy Pharmaceuticals

432

Western Unien Environment
For Growth

433

INBIVIDUAL GROWTH
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I'm just

a shadow
of what |
once
was.

434



435

ART DIRECTORS: Herb Levitt, Peter Rauch
DESIGNER: Peter Rauch

ARTIST: Tim Lewis

COPYWRITER: Nick Pronovich

AGENCY: Lampert Agency

CLIENT: The Bali Company

436

ART DIRECTOR/BDESIGNER: John D. Brooke
ARTIST: Sam Kaobayashi
PHOTOGRAPHERS: David Hill, Herzig
Somerville

COPYWRITER: Ted Kemp

AGENCY: Creative Partners

CLIENT: Wool Bureau of Canada Limited

437

ART DIRECTOR/DESIGNER/AGENCY:
The Company

ARTIST: Dave Willardsaon
PHOTOGRAPHERS: Stan Caplan/

The Company

COPYWRITER: E. A. Rabey

CLIENT: Home Savings & Loan Association

438

ART DIRECTOR: Dick Boland
DESIGNER: Lynn Trickett
PHOTOGRAPHER: George Ratkai
COPYWRITER: Roger Turner

AGENCY: Friedlich, Fearon & Strohmeier
CLIENT: Pieasant Valley Wine Company

439

ART DIRECTOR/DESIGNER: John Elphick
ARTISTS: Gord Collins, John Elphick, Jean
Eiphick, Doug Strand, Harold Klunder,
Bruce Meek

PHOTOGRAPHER: Ray Nichals
COPYWRITER: Michael Ponting

CLIENT: Cape & Company Limited

(a byiné without fcah
436

/ 3
ad Vo || andwhat
M @, your mother
0 never told you
about it.

WHAT'S IN A WRINKLE?

1f your bra wrinkles, it doesn’t
fit you. But wrinkles don’t always mean
the bra’s too big. It could easily be
too small.

1f you buy a bra with a cup
that’s too small for you, the soft breast
tissue is pushed against the rib cage.
1t can’t flow to the end of the cup where
it belongs.

1f your bra wrinkles, maybe it’s
because you think too little of yourself.

435
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440

ART DIRECTOR/DESIGNER/ARTIST/
AGENCY: The Company
PHOTOGRAPHER: Stan Caplan
COPYWRITER: E. A. Rabey

CLIENT: S. D. Warren Company

441 GOLD MEDAL AWARD

ART DIRECTOR: Bob McCarraoll

DESIGNER: Michael Germakian

ARTISTS: Ron Becker, Murray Tinkelman,
Gene Szafran, Anita Siegel, Wolfson McClean
PHOTOGRAPHER: Jerry Serapochiello
COPYWRITER: Richard Malkin

AGENCY: Comart Associates

CLIENT: International Paper Company

442

ART DIRECTOR: Tom Ladyga

DESIGNER: Mabey Trousdell, Inc.
ARTISTS: Christy Sheets, Gary Overacre,
Janie Case

PHOTOGRAPHER: Richard Fegley
AGENCY: Griswold Eshleman

CLIENT: Anaconda Aluminum

443

ART DIRECTOR: Miho

DESIGNER: Keith Bright

ARTISTS: Arnold Varga, Bob Poole, David
Willardson, CARD, Derrol Richardson, Patrick
Blackwell, Teresa Woodward
PHOTOGRAPHERS: Jay Maisel, Luigi
Picariello, Miho, Jerry Serapochiello
COPYWRITER: Richard Fithian

AGENCY: Needham, Harper, & Steers
CLIENT: Champion Papers

444 DISTINCTIVE MERIT AWARD

ART DIRECTOR/DESIGNER: Bob Paganucci
PHOTOGRAPHER: Burt Glinn
COPYWRITER: Milton Weiss

PUBLISHER: IBM

il
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The problen sover
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445 DISTINCTIVE MERIT AWARD
ART DIRECTOR: Henry Epstein
DESIGNER/ARTIST: Diana Graham
COPYWRITER: TV Sales Development
AGENCY: American Broadcasting Co.
CLIENT: ABC Television Network

446

ART DIRECTOR: Herbert Rogalski
DESIGNER: John Crane
PHOTOGRAPHER: Mel Goldman
AGENCY: Giardini/Russell, Inc.
CLIENT: Boston Youth Motivation, Inc.

a47

ART DIRECTOR/DESIGNER: Markus J. Low
ARTIST: Otto Daeppen

COPYWRITER: Kenneth Acker

CLIENT: Dyestuffs & Chemicals Division/
CIBA-GEIGY Corporation

445
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448

ART DIRECTOR/DESIGNER/ARTIST:
Milton Glaser

CLIENT: Poppy Records

449

ART DIRECTOR/DESIGNER:

Bradbury Thompson

ARTIST: William Henry Bartlett
COPYWRITER: Jean A. Bradnick
AGENCY/CLIENT: Westvaco Corpaoration

450 DISTINCTIVE MERIT AWARD
ART DIRECTOR: Herb Lubalin
DESIGNERS: Herb Lubalin, Aaron Burns
ARTIST: Tom Carnase

COPYWRITER: David Herzbrun
AGENCY: Lubalin, Smith, Carnase, Inc.
CLIENT: Lubalin, Burns & Co., Inc.

451

ART DIRECTOR/DESIGNER: Kenneth R.
Deardoff

ARTIST: Sandy Huffaker

COPYWRITER: Preston Wilcox
PUBLISHER: Grove Press/Black Cat Books

{The Popry Foundation Townes Van Zandt The Mandrake Memonall




8243 4125

White Is

Preston Wilcox, Editor
[llustrations by Sandy Huffaker

451
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White is
thinking you are the
majority.
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452

ART DIRECTOR/DESIGNER: Andy Romano
ARTIST: Ruffins/Romano

AGENCY: Green Dolmatch, Inc.

CLIENT: Puppy Palace Enterprises

453

ART DIRECTOR: Harry Murphy
DESIGNERS: Harry Murphy, Doug Akagt
ARTIST: Doug Akagi

AGENCY: Harry Murphy & Friends
CLIENT: KGO Radio

454 DISTINCTIVE MERIT AWARD

ART DIRECTOR: Richard Davis
PHOTOGRAPHER: Carter Allen
COPYWRITER: Lucy Douglas

AGENCY: Caldwell-Van Riper, Inc.

CLIENT: Boy's Club Association of Indianapolis

455

ART DIRECTOR: Richard L. St. Vincent
DESIGNERS: Richard L. 5t. Vincent,

Sally Fischel

COPYWRITER: Fr. Joseph R. Jones, C.P.
PHOTOGRAPHERS: Br. Owen Scanlon, C.P.,
Richard Mazauskus, Fr. Joseph R. Jones, C.P.
AGENCY: St. Vincent, Chew, Milone Inc
CLIENT: Congregation of the Sacred Passion

453

452
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LSKING THAT HlE MIGHT R CEEIY
SEEKING SO THAT HE MIGET EFIND,
HOPING & WORKING FOR A BETTER
W ORLD, LOVING THEWORLD & THE
PEOPLE INIT.... BELIEVING INTHESE
PEOPLE & INGOD SHARING HIS IEE
THAT OTHERS MIGHT ENJOY THEIRS

THE PASSIONIST TODAY

™ COMMUNITY
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456

ART DIRECTOR/DESIGNER: Thomas B. Smith

ARTISTS: Bill LaWarre, Jim Williams, Thomas
Smith, Joe Bottoni

COPYWRITER: Jerry Fitzgerald

AGENCY: Northlich, Stalley, Inc.

CLIENT: J. W. Ford Company

457

ART DIRECTOR/DESIGNER: Bob Paganucci
PHOTOGRAPHER: Bob Isear
COPYWRITER: R.A. Nelson

CLIENT: 1IBM

458

ART DIRECTOR/DESIGNER: Richard Banne
PHOTOGRAPHERS: George Haling,

Barry Delibero

COPYWRITER: Robert Kristan

CLIENT: The Third Street Music Schaooal
Settlement

459

ART DIRECTOR/DESIGNER/
PHOTOGRAPHER: Bob Paganucci
COPYWRITER: Charles Force
CLIENT: IBM

456

Compute and
Communicate

with System/3

457

John Baskervilie
and some other
familiar faces
___talkabout
Fiimset by Ford
[
000000
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460

ART DIRECTOR/DESIGNER: Martin Lipson
ARTIST: Rabert Takamoto
PHOTOGRAPHERS: Ken Marcus,

Stock Photos

COPYWRITER: John Steven Klein
AGENCY: Klein Lipson Adv., Inc.

CLIENT: Andersen 2000, Inc.

461

ART DIRECTOR/DESIGNER: George Tscherny
ARTIST: William King

PHOTOGRAPHERS: Oliver Baker Assoc.,
William King, George Tscherny, Max Waldman,
Tom Yee, Hans Namuth, Walter Rosenblum
COPYWRITER: Hilton Kramer

AGENCY: George Tscherny, Inc.

CLIENT: Terry Dintenfass, Inc.

462

ART DIRECTOR/DESIGNER: Michael
Sweret

PHOTOGRAPHERS: Carl Fischer, John
Lawlor, Jay Maisel, George Rosenblatt
COPYWRITER: Robert Roche

AGENCY: J. Walter Thompson

CLIENT: N.Y.C. Addiction Services
Agency

463

ART DIRECTOR: Stan Cohen
DESIGNER: Carol Winer
ARTIST: Mona Zamdmer
COPYWRITER: Leonard Gal
CLIENT: New York University/
Loeb Student Center

464

ART DIRECTOR/DESIGNER: Joel Margulies
PHOTOGRAPHERS: Richard Calvagno.
Elizabeth Gee, Joel Margulies, Jack

Schrier, Barry Trengove

COPYWRITER: Lew Petterson

AGENCY: Hecht, Vidmer, Inc.

CLIENT: Group W Westinghouse

The human respivatory tract operates
like a multi-stage, multi-jet aerodynamic
dassifying system for airborme particles.
So does the Andersen Air Sampler.
Conventional messurement methods dealing
with anly particle size and shape produce
misleading and irrelevant data.

461
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Someone
close to you

is on drugs,

Can New York City's
new program help yo
do something

about it?

462

463 464




465

ART DIRECTOR/DESIGNER/ARTIST:
Richard Wickstrom
PHOTOGRAPHER: NASA
COPYWRITERS: John Mercer

Raobert Boatman

AGENCY: Meltzer, Aron & Lemen, Inc
CLIENT: Singer-Link

466

ART DIRECTOR/DESIGNER/ARTIST/
COPYWRITER: Jerry Herring
AGENCY/CLIENT: Stan Richards and
Associates

467

ART DIRECTOR/DESIGNER: Jim Benedict
PHOTOGRAPHERS: Horn/Griner

Richard Noble

COPYWRITER: Mac Churchill

AGENCY: Hurvis, Binzer & Churchill
CLIENT: Arvin Industries

468
ART DIRECTOR/DESIGNER: Bob Paganucci
ARTIST: Nick Solovioff

COPYWRITER: Charles Force

CLIENT: iBM

466

Draw a large
clrcle in
the space below.

Now step
into a world
where camputers
can manipulate
1mages as well as
words and numbers.
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469

ART DIRECTOR/DESIGNER: Bob Paganucci
PHOTOGRAPHER: Burt Glinn
COPYWRITER: Peter Yaremko

CLIENT: IBM

470

ART DIRECTOR/DESIGNER: Dick Lemmon
PHOTOGRAPHER: Bart Harris
COPYWRITER: John Scott

AGENCY: Rink Wells & Associates
CLIENT: United Banks of Colorado

471

ART DIRECTOR/DESIGNER: Rene Vidmer
ARTIST: Tim Lewis

COPYWRITER: Lew Petterson

AGENCY: Hecht, Vidmer, Inc.

CLIENT: CBS/Televue

472

ART DIRECTOR/DESIGNER: Dan Piel
ARTIST: Walt Hudson
PHOTOGRAPHER: Sam Kimura
COPYWRITER: Hilbert Leibe
AGENCY: Marsteller Inc.

CLIENT: New Jersey Zinc

469

Certain Colorado banks are about
to undergo a major change.
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A change for the better.

Fight of the Stete's “mest banks in exght Df th- stala’s larg~st
population centers are getting their names cirangat

To the same thng

Because they are all mambers of Unilec Barx: o* Celorawo,
inc The largest fnama' msbtution in the stte Erutec Banks. of
Coforado, Inc was imerly Denver U S Bancuspoiaticn, I-c.
which had fiesl half 197C nel income belfore secwiles gams avd
tosses up 13% over 1968

United Banks of Cok.rado Inc becomesmuch mors efficient
Easter to adftunister Wore economical 1o oparate Norg econom-
cai to promote.

And mors profitgble

Urited Bank:. of Cowrado, Inc It's the best way 1= capiabze
n Colprado.
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473

ART DIRECTOR/DESIGNER: Bob Paganucci
PHOTOGRAPHER: Burt Glinn
COPYWRITER: Peter Yaremko

CLIENT: IBM

474

ART DIRECTOR/DESIGNER: Richard Kelly
ARTIST: Sean Harrison

COPYWRITER: Helen Nolan

AGENCY: Image

CLIENT: Talon, Inc.

475

ART DIRECTOR/DESIGNER: Jack Sherin
ARTIST: Beverly Hipsky
PHOTOGRAPHERS: Motke Weisman, Hiro,
Ryszard Horowitz, Mickey McGuire
COPYWRITER: Ed Ruckel

AGENCY: Designers 3

CLIENT: ACHROVURE/A Division of Union
Camp Corporation

476

ART DIRECTOR/DESIGNER: Miho
ARTIST: CARD

COPYWRITER: Thomas Mann
AGENCY: Needham, Harper & Steers
CLIENT: Champion Papers Inc.

473

Systems

Engineersg  INUITNRTD  SNGTOSLGTY T Sl
Services: »

&
Pre-instasstion -

Arnie Jones got an
T Ty

2ad & puaprorin the MOk




BOOKLETS, SIXPAGESOR LESS 317

Sravure—the look of quart=
Have you beer
ruBning away from i
because you have
too small a run?

476



477

ART DIRECTOR: Alan Wolsky
DESIGNERS: Alan Wolsky, Newton Reeves
ARTISTS: Associated Designers &

Art Service

COPYWRITER: David Lewis

AGENCY: Alan Wolsky & Friends

CLIENT: Group W Westinghouse

478

ART DIRECTOR: Harry Sehring
DESIGNERS: H. Sehring, A. Katz
ARTIST: James McMullan
COPYWRITER: Catherine Hayworth
AGENCY: Wm. Douglas McAdams
CLIENT: Roche Laboratories

479

ART DIRECTOR/DESIGNER: Arnold Kushner
PHOTOGRAPHER: Gene Maggio
COPYWRITER: Richard Barton

CLIENT: The New York Times

480

ART DIRECTOR/DESIGNER: Ernest
Smith

ARTIST: Tom Carnase
PHOTOGRAPHER: Anthony Barboza
AGENCY: Lubalin, Smith, Carnase, Inc.
CLIENT: Spectrum Cosmetics, Inc.

478
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479

A DU ANGULHED NEW (QATETK COUECTION
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481

ART DIRECTORS: Alan Wolsky, Newton Reeves
DESIGNER: Newton Reeves

ARTISTS: Associated Designers &

Art Service

PHOTOGRAPHER: Bettman Archives
COPYWRITER: Phil Growick

AGENCY: Alan Wolsky & Friends

CLIENT: Hanes Hosiery

482

ART DIRECTOR/DESIGNER: Vincent Vono
ARTIST: Lou Meyers

COPYWRITER: William Hackett
AGENCY/CLIENT: Geigy Pharmaceuticals

483

ART DIRECTORS/DESIGNERS:

David Goodman, Frank Cheatham
ARTIST: Mort Leach

COPYWRITER: Frank Cheatham
AGENCY: Porter, Goodman & Cheatham
CLIENT: The Leisure Group, Inc.

484

ART DIRECTORS: David Goodrnan, Frank
Cheatham

DESIGNERS: David Goodman, Frank
Cheatham, John Echevarrieta

ARTIST: John Echevarrieta

AGENCY: Porter, Goodman & Cheatham
CLIENT: The Leisure Group, Inc.

481
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It's sort of like an enema
without the paniz button.

482 483
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485

ART DIRECTORS: Harry Murphy, Primo Angeli
DESIGNERS: Harry Murphy, Doug Akagi,
Victor Langer

ARTIST: Victor Langer

AGENCY: Harry Murphy & Friends

CLIENT: Le Fromage

486

ART DIRECTOR: Harry Murphy
DESIGNER: Doug Akagi, Harry Murphy
ARTIST: Victor Langer

AGENCY: Harry Murphy & Friends
CLIENT: Paper Systems

487

ART DIRECTOR: Lee Ruggles
DESIGNER: Bette Duke

ARTISTS: Chuck Eckart, Bette Duke
COPYWRITER: Len Alaria
AGENCY: McCann-Erickson -
CLIENT: Wells Fargo Bank 485

488

ART DIRECTOR: Richard L. St. Vincent
DESIGNER: Sally Fischel

AGENCY: St. Vincent, Chew, Milone
CLIENT: Productos Para el Hogar

489 DISTINCTIVE MERIT AWARD

ART DIRECTOR: Peter Coutroulis
DESIGNERS: Frank Biancalana, Peter
Coutroulis, Rollin S. Binzer

ARTISTS: Seymour Chwast, Charlie White llI
COPYWRITER: Allan Katz

AGENCY: Hurvis, Binzer & Churchill
CLIENT: Ovaltine Food Products

490

ART DIRECTOR/DESIGNER: Richard Kelly
PHOTOGRAPHER: Harold Okun
AGENCY: Image

CLIENT: Remington Shavers

486

487
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491

ART DIRECTOR/DESIGNER/ARTIST/
COPYWRITER: Bill Basso

CLIENT: Colorforms

493

ART DIRECTOR/DESIGNER/ARTIST:
Peter Coutroulis

PHOTOGRAPHER: Victor Skrebneski
COPYWRITER: Jan Zechman
AGENCY: The Old Schoaol, Inc.
CLIENT: One Touch of Glamour, Inc.

494

ART DIRECTOR/DESIGNER/ARTIST: Tom
Courtos

AGENCY: Lois Holland Callaway Inc.
CLIENT: Oggi Boutique

495

ART DIRECTOR: Matt Klim
DESIGNERS: Matt Klim, Don Martin,
Herman Vandenberg

ARTISTS: Matt Klim, Don Martin
AGENCY: Matt Klim & Associates, Inc.
CLIENT: Heublein Inc.

496

ART DIRECTOR: William Field
DESIGNER: Herbert Rogalski
PHOTOGRAPHER: Mel Goldman
AGENCY: Paul Giambarba
CLIENT: Polaroid Corporation

497

ART DIRECTOR: Doug Kennedy
DESIGNER: Sy Edelstein
ARTISTS: Don Weller, Sy Edelstein,
Dick Sakahara

COPYWRITER;: Gerald Popper
CLIENT: Hunt-Wesson Foods/
Ohio Match Company

491

493
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498

ART DIRECTOR/DESIGNER: Victoria Cero
ARTIST: Paul Davis

AGENCY: Young & Rubicam, Inc.

CLIENT: Perry H. Chipurnai, Inc.

499
ART DIRECTOR/DESIGNER: Ira W. Schwartz
CLIENT: Faberge, Inc.

500

ART DIRECTOR/DESIGNER: John C. Louise
PHOTOGRAPHER: Neal Barr
COPYWRITER: Phylis Robhinscn

AGENCY: Clairal, Inc.

501

ART DIRECTOR: Lee Ruggles
DESIGNER: Bette Duke

ARTISTS: Chuck Eckart, Bette Duke
PHOTOGRAPHER: Carl Furuta
COPYWRITER: Len Alaria
AGENCY: McCann-Erickson
CLIENT: Wells Fargo Bank

502
ART DIRECTOR/DESIGNER: Robert A. Gale
CLIENT: Uniroyal. Inc.

498

499
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503 GOLD VIEDAL AWARD
ART DIRECTOR: Merv Lefkowitz

DESIGNER: Herb Lubalin /
ARTIST: John Alcorn [~
AGENCY: Young & Rubicam, Inc. ,

CLIENT: Liggett & Myers, Inc. FlLTER CIGARETTES

504 DISTINCTIVE MERIT AWARD BT )
ART DIRECTOR/DESIGNER: Ernest Smith : ' ;
ARTIST: Tom Carnase

AGENCY: Lubalin, Smith, Carnase, Inc.
CLIENT: Spectrum Cosmetics, Inc.

505

ART DIRECTOR/DESIGNER/ARTIST:
James Burt

COPYWRITER: Marlene Hoare
AGENCY: Vickers & Benson Ltd.,
CLIENT: The E.B. Eddy Co.

506

ART DIRECTOR/DESIGNER: James Burt
ARTIST/PHOTOGRAPHER: ARB Studio
COPYWRITER: Marlene Hoare

AGENCY: Vickers & Benson Ltd.

CLIENT: The E.B. Eddy Co.

507
ART DIRECTOR/DESIGNER/ARTIST: Deidi
Von Schaewen

. AGENCY: Lubalin, Smith, Carnase, Inc.
CLIENT: Georg Jensen, Inc.

503

504
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508

ART DIRECTOR/DESIGNER: Roger Ferriter
AGENCY: Dancer, Fitzgerald, Sample, Inc.
CLIENT: Hanes Hosiery Co.

509

ART DIRECTOR/DESIGNER: Harry Murphy
ARTIST: Victor Langer

AGENCY: Harry Murphy & Friends

CLIENT: Ideal Paint Company

511 GOLD MEDAL AWARD

ART DIRECTOR/DESIGNER/
COPYWRITER: John D. Brooke
ARTIST: Sam Kobayashi

AGENCY: Creative Partners

CLIENT: Wool Bureau of Canada Limited

514

ART DIRECTOR: Peter Adler

DESIGNER: Jeffrey Rafalaf

ARTIST: Raymond Oravetz
PHOTOGRAPHER: DeWayne Dalrymple
COPYWRITER: Keith Connes

AGENCY: Adler, Schwartz & Connes, Inc.
CLIENT: Volkswagen

515 DISTINCTIVE MERIT AWARD
ART DIRECTOR/DESIGNER
COPYWRITER: John D. Brooke
ARTIST: Sam Kobayashi

AGENCY: Creative Partners

CLIENT: Wool Bureau of Canada Limited

509

508

511
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516

ART DIRECTDR/ARTIST/AGENCY:
Advertising Designers, Inc.
DESIGNER: Carl Seltzer

CLIENT: Growth Fund of America

517

ART DIRECTOR: Richard Luppi
DESIGNERS: Mike Shenon, Richard Luppi
AGENCY: Fat Chance Assoc., Inc.
CLIENT: WDR-TV

518

ART DIRECTDR/DESIGNER: Peter Rauch
ARTISTS: Tim Lewis, Bob Montgomery
AGENCY: Peter Rauch Inc.

CLIENT: New Line Cinema

519
ART DIRECTOR/DESIGNER: Richard Danne
CLIENT: Swiss Center Restaurants, Inc.

520

ART DIRECTOR: Herb Lubalin
DESIGNER: Roger Ferriter

ARTIST: Tom Carnase

AGENCY: Lubalin, Smith, Carnase, Inc.
CLIENT: Sport Magazine

521

ART DIRECTOR/DESIGNER/ARTIST:
Ron Osiecki

AGENCY: Design North

CLIENT: Optic Shop

522

ART DIRECTOR: Jerrv Berman
DESIGNERS: Jerry Berman, Ron Rick
ARTIST: Ron Rick

AGENCY: Jerry Berman & Assaciates
CLIENT: What's What, Inc.

517

518

516
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523

] | ma
ART DIRECTORS/DESIGNERS/ARTISTS:
Roger Cook, Don Shanosky
AGENCY: Cook and Shanosky Associates, Inc.
CLIENT: Indicia, Inc.
524

ART DIRECTOR/COPYWRITER: 523

Stan Richards

DESIGNER: Jerry Herring

AGENCY: Stan Richards and Associates
CLIENT: Moses Olmos

525

ART DIRECTORS/DESIGNERS: Dennis Juett,
Oon Weller

ARTIST: Chikako Matsubayashi

AGENCY: Weller & Juett Inc.

CLIENT: Poly Fibres, Inc.

526 DISTINCTIVE MERIT AWARD
ART DIRECTOR/DESIGNER: Ed deMartin
ARTIST: Jack Werner

AGENCY: deMartin-Marona & Associates
CLIENT: The Office of the Commissioner
of Baseball

527

ART DIRECTOR/DESIGNER/ARTIST:
Charles B. Clark

AGENCY: Lawler Ballard Little
CLIENT: City of Hampton

528

ART DIRECTOR: Richard Downes

DESIGNERS: Richard Downes, Ed deMartin 524
ARTIST: Jack Werner

AGENCY: deMartin-Marona & Associates

CLIENT: Philadelphia National League

Baseball Club

529

ART DIRECTDOR/DESIGNER/ARTIST:
Bruce W. Smith

AGENCY: Bruce Smith Oesign
CLIENT: Courier Mailing Corp.

525

POl Feres NC.- baseball
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530

ART DIRECTOR: Harry Murphy
DESIGNERS/ARTISTS: Eileen Lavelle,
Harry Murphy

AGENCY: Harry Murphy & Friends
CLIENT: Environmental Products

531
DESIGNER/ARTIST: Eskil Chlsson
CLIENT: Eskil Ohlsson Associates, Inc.

532

ART DIRECTOR: Raobert Miles Runyan
DESIGNERS: Gary Hinsche, Rusty Kay
ARTIST: Art Mochizuki

AGENCY: Robert Miles Runyan & Assac.
CLIENT: Crownzellerbach

530

531
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533

ART DIRECTOR: Barry Marcus

DESIGNERS: Barry Marcus, Andrea Dunham
ARTIST: James McMullan

AGENCY: Dunham & Marcus Inc.

CLIENT: Strawberry Productions Inc.

534

ART DIRECTOR/DESIGNER: Abraham J.
Amuny

ARTIST: Don Henry

PHOTOGRAPHER: John Mason
COPYWRITER: John Heck

AGENCY: The Studio

CLIENT: Taylor Kaough

535 DISTINCTIVE MERIT AWARD

ART DIRECTOR: John Feldman
DESIGNER/COPYWRITER: Richard Danne
AGENCY: Brewer, Jones & Feldman
CLIENT: Beckett Paper Company

536

ART DIRECTOR/DESIGNER/ARTIST:
Jack Summerford
COPYWRITER/CLIENT: Dallas Forum
AGENCY: Creative Directions, Inc.

537 DISTINCTIVE MERIT AWARD
ART DIRECTOR: Pete Coutroulis
DESIGNER: Frank Biancalana
ARTIST: Charles Bragg
COPYWRITER: Howard Krakow
AGENCY/CLIENT: The Old School, Inc.

538

ART DIRECTOR/DESIGNER/ARTIST:
Charles B. Clark

AGENCY: Lawler Ballard Little
CLIENT: City of Hampton

fl&}l Kaough Architect

e e r e
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539

ART DIRECTOR/AGENCY: Finlay Kaiser inc.
DESIGNER/ARTIST: Michael C. Kaiser
CLIENT: Measured Marketing Services Inc.

540

ART DIRECTOR/DESIGNER: Tom Kamifuji
ARTISTS: Fred Wakida, Patty Thomas
CLIENT: American Zoetrope

541

ART DIRECTOR/DESIGNER/ARTIST:
Annegret Beier

AGENCY: Lubalin, Smith, Carnase, Inc.
CLIENT: Georg Jensen

542

ART DIRECTOR/DESIGNER/ARTIST:
Annegret Beier

AGENCY: Lubalin, Smith, Carnase, Inc.
CLIENT: Georg Jensen

543

ART DIRECTOR/DESIGNER/ARTIST:
Annegret Beier

AGENCY: Lubalin, Smith, Carnase, Inc.
CLIENT: Georg Jensen

o 539
ART DIRECTOR/DESIGNER/ARTIST:

Annegret Beier

AGENCY: Lubalin, Smith, Carnase, Inc.

CLIENT: Georg Jensen

545

ART DIRECTOR/DESIGNER/ARTIST:
Annegret Beier

AGENCY: Lubalin, Smith, Carnase, Inc.
CLIENT: Georg Jensen

)
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546

ART DIRECTOR/DESIGNER: Ed deMartin
ARTIST: Jack Werner

AGENCY: deMartin-Marona & Associates
CLIENT: The Office of the Commissioner
of Baseball

547

ART DIRECTOR/DESIGNER: Jon Guliner
ARTIST: Keith Guliner
PHOTOGRAPHER: Henry Sandbank
COPYWRITER: Neil Quinn

AGENCY: Gloria & Jon Guliner Inc.
CLIENT: Jennifer Guliner

548

ART DIRECTOR/DESIGNER/ARTIST/
COPYWRITER: George Tscherny
AGENCY: George Tscherny, Inc.
CLIENT: Georg Jensen Inc.

549

ART DIRECTOR/DESIGNER: William Sweney
PHOTOGRAPHER: Don Nolan
COPYWRITER: Joseph Torre

AGENCY: Lawler Ballard Little

CLIENT: Atlanta Society of

Communicating Arts

550

ART DIRECTOR: Doug Morral
DESIGNER/COPYWRITER: Mabey Trousdell, Inc.
ARTIST: Gary Overacre, Janie Case

CLIENT: Rock Road Construction Co.

e e s A s A York N Y QOB
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551

ART DIRECTOR/DESIGNER/ARTIST:
Gene Sercander

AGENCY: Ross Roy of New York
CLIENT: Copper Development Assoc.

552

ART DIRECTOR: Dick Pantano
DESIGNER: Stavros Cosmopulos
ARTIST: Jim Sinatra
PHOTOGRAPHER: Steve Eames
COPYWRITER: Jay Hill

AGENCY: Hill, Holliday, Connors,
Cosmopulos, Inc.

CLIENT: Advertising Club of Boston

553

ART DIRECTOR/DESIGNER/COPYWRITER:
Mabey Trousdell, Inc.

ARTIST: Janie Case

CLIENT: Bender Tunison Photographers

554

ART DIRECTOR/DESIGNER: Ben Carter
ARTIST: Lisa Carter '
COPYWRITER: Craig Carter

AGENCY: Goodwin, Dannenbaum,
Littman & Wingfield

555 DISTINCTIVE MERIT AWARD

ART DIRECTOR: Eugene J. Grossman
DESIGNER: Paul D. Miller

ARTIST: Sam Shoulberg

AGENCY: Anspach Grossman Portugal Inc.

551
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556

ART DIRECTORS/DESIGNERS/ARTISTS:
Roger Cook, Don Shanaosky

AGENCY: Cook and Shanosky Associates, Inc.
CLIENT: Edward and Betsy Cook

557

ART DIRECTOR/DESIGNER: Alan Peckolick
ARTIST: Margaret Malast

COPYWRITER: Joan Peckolick

AGENCY: Alan Peckalick Graphic Design, Inc.
CLIENT: N.Y. Art Directors Club, Inc.

558

ART DIRECTOR/ARTIST: Eugene Pawlowski
DESIGNERS: Barbara deConingh, Eugene
Pawlowski, Wendy vonWeise, Nancy Tobin
COPYWRITERS: Barbara deConingh,

Nancy Tobin

AGENCY: Cleveland Institute of Art

CLIENT: Women's committee/Cleveland
[nstitute of Art

559

ART DIRECTOR/DESIGNER: Edward Seymore
PHOTOGRAPHER/COPYWRITER:

Harry Pesin

AGENCY/CLIENT: Pesin, Sydney & Bernard

560

ART DIRECTOR/DESIGNER/COPYWRITER:
Roy Schlemme

PHOTOGRAPHER: Dick Sawicki

CLIENT: The Sawicki Family

556

Communicaiejogether

The Rifteenth
Annual
Communications
Conference

The Art Director’ Club. Inc.
488 Madison Avenue
New York 10022

557
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561

ART DIRECTOR/DESIGNER/ARTIST/
COPYWRITER: Lawrence Daniels
AGENCY/CLIENT: Daniels/Goldberg Assoc., Inc.

562

ART DIRECTOR: Dennis Goddard
DESIGNER/COPYWRITER: Peter M. Krohn
AGENCY: Krohn & Co.

PUBLISHER: Designers Three Inc.

563

ART DIRECTOR/DESIGNER/ARTIST
COPYWRITER: Roy Schlemme
CLIENT: The Perrin Family

564

ART DIRECTOR: Dick Hess

DESIGNER: Alan Peckolick

ARTIST: Margaret Malast

AGENCY: Alan Peckolick Graphic Design, Inc.
CLIENT: American Institute of Graphic Arts

565

ART DIRECTOR/COPYWRITER: Don Levy
DESIGNER: Bud Zawojski

AGENCY: Visual Design Center, Inc.
CLIENT: Children of Mr. & Mrs. Albert Levy

561

6 - Canada 6 Canada
fa.* P A

562




INSTITUTIONAL 349

COMPUTERS CANTED ETERYTHING.
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Our new 6 pound, 13 ounce son was bern on December 25,1969.
We named him Jolm Thomas Perrin Jr.

563

0160 i
28 Hh

S64q

565



566

ART DIRECTOR: Harry Murphy
DESIGNERS: Doug Akagi, Harry Murphy
ARTIST: Doug Akagi

AGENCY: Harry I\/Iurzphy & Friends
CLIENT: Art & Alice Zimmerman

567

ART DIRECTOR/DESIGNER/COPYWRITER:
Jack Summerford

ARTISTS: Jack Summerford, Barbara Ziller
AGENCY/CLIENT: Creative Directions, Inc.

568

ART DIRECTOR/DESIGNER/ARTIST/
COPYWRITER: Michel Dattel
AGENCY: Michel Dattel, Designer
CLIENT: Academy of Art College

566
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569 GOLD MEDAL AWARD
ART DIRECTOR: Alan Wolsky
DESIGNER: Blaine Lemert
ARTIST: Associated Designers &
Art Service

COPYWRITER: Frank Nardi
AGENCY: Alan Woalsky & Friends
CLIENT: ABC Radio

570

ART DIRECTOR/DESIGNER: Richard Nava
COPYWRITER: Jean Zerries

AGENCY: Image

CLIENT: Talon. Inc.

571

ART DIRECTOR/DESIGNER: Richard Nava
COPYWRITER: Jean Zerries

AGENCY: Image

CLIENT: Talon, Inc.

572

ART DIRECTOR/DESIGNER: Richard Nava
PHOTOGRAPHER: Peter Papadopolous
COPYWRITER: Jean Zerries

AGENCY: Image

CLIENT: Talon, Inc.

570

569
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573

ART DIRECTOR/DESIGNER: Richard Nava
COPYWRITER: Jean Zerries

AGENCY: Image

CLIENT: Talon, Inc.

574

ART DIRECTOR/DESIGNER: John Casado
ARTIST: Nicolas Sidjakov

COPYWRITER: Michael Wright

AGENCY: Dancer-Fitzgerald-Sample
CLIENT: Boise Cascade Paper Group

575

ART DIRECTOR/DESIGNER/COPYWRITER/
CLIENT: Mabey Trousdell, Inc.

ARTIST: Gary Overacre

576

ART DIRECTOR: Donald Carleson
DESIGNERS: Donald Carleson, Tom & Teresa
Woodward

ARTISTS: Tom & Teresa Woodward
COPYWRITER: Michael Wright

AGENCY: Dancer-Fitzgerald-Sample, Inc.
CLIENT: Boise Cascade Paper Group

973

574
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577

ART DIRECTOR: Merle Edelman
DESIGNER/ARTIST: Robert Barthelmes
COPYWRITERS: Norma Risman, Donna Lang
CLIENT: Vogue-Butterick Patterns

578

ART DIRECTOR: William Wurtzel
DESIGNERS: Herb Reade, David November,
Al Greenberg

ARTIST: Peter Lippmann
PHOTOGRAPHER: Haroid Krieger
COPYWRITER: Judith Andriulli

AGENCY: The Lampert Agency

CLIENT: Hanes Hosiery Inc.

579

ART DIRECTOR/DESIGNER: Richard Nava
COPYWRITER: Jean Zerries

AGENCY: Image

CLIENT: Talon, Inc.

580

ART DIRECTOR: Andy Di Martino
DESIGNER/PHOTOGRAPHER: Ken Thompson
ARTISTS: David Dobra, Mike Morgan, Sandy
Greene, Gene Wilkes, Donna Johnston,

Mac Evans

COPYWRITER: Larry Writsel

STUDIO: Graphicsgroup, Inc.

CLIENT: Gene Kaufmann/Cryovac Div,

W.R. Grace & Co.

578

577
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581 DISTINCTIVE MERIT AWARD

ART DIRECTOR: Herb Lubalin

DESIGNERS: Herb Lubalin, Aaron Burns
ARTIST: Tom Carnase

COPYWRITERS: Aaron Burns, David Herzbrun
AGENCY: Lubalin, Smith, Carnase, Inc.
CLIENT: Lubalin, Burns & Co., Inc.

582

ART DIRECTOR: Jack Summerford
DESIGNERS: Jack Summerford,

Barbara Ziller

ARTISTS: Tom Bailey, John Cooke, Tony
Eubanks, Bart Forbes, Ken Harshfield, William
Hill, Jim Jacobs, Jerry McPhall, Larry Sons,
Jack Unruh

COPYWRITERS: Bill Baldwin, Cervantes,
Chaucer, William Faulkner, Melville, Milton,
Shakespeare, Swift, Oylan Thomas, Mark
Twain, Virgil

AGENCY: Creative Directions, Inc.
CLIENT: Heritage Press

582A

ART DIRECTOR/DESIGNER/ARTIST:
Mark Shap

COPYWRITER: Mary Frances McQuistion
AGENCY: Wells, Rich, Greene, Inc.
CLIENT: Samsonite

581
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583

ART DIRECTORS: John Berg, Richard Mantel
DESIGNER: Norman Seeff
PHOTOGRAPHERS: Don Hunstein,

Fred Lombardi

COPYWRITER: Mort Goode
AGENCY/CLIENT: Columbia Records

584

ART DIRECTOR: A.R. Lehman
DESIGNER: Frank Mulvey
PHOTOGRAPHER: David B. Hecht
CLIENT: RCA Records

585

ART DIRECTOR/DESIGNER/ARTIST:
John Cabalka

PHOTOGRAPHER: Richard Raberts
CLIENT: Pentagram Records

586

ART DIRECTOR: John Berg
DESIGNER/ARTIST: Richard Mantel
COPYWRITER: Morgan Ames
AGENCY/CLIENT: Columbia Records

587

ART DIRECTOR: Vincent Biondi
DESIGNER/ARTIST: John Kosh
CLIENT: London Records, Inc.

588

ART DIRECTOR: Guy Stevens
DESIGNERS: Pete Sanders, Ginny Smith
ARTIST: William Strutt
PHOTOGRAPHER: Gabi Nasermann
CLIENT: Atlantic Recording Corporation

589

ART DIRECTOR/DESIGNER: Gary Burden
PHOTOGRAPHERS: Tom Gundelfinger,
Henry Diltz

CLIENT: Atlantic Recording Corporation
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590

ART DIRECTOR: Vincent Biondi
DESIGNER/ARTIST: Peter Chapman
PHOTOGRAPHER: David Wedgebury
CLIENT: London Records, Inc.

591

ART DIRECTOR/DESIGNER: David E. Krieger
PHOTOGRAPHER: Joel Brodsky

AGENCY: Davis Fried Krieger Inc.

CLIENT: Colossus Record Corp.

592

ART DIRECTOR: A. R. Lehman
DESIGNER: Joseph J. Stelmach
PHOTOGRAPHER: Nick Sangiamo
AGENCY/CLIENT: RCA Records

593 DISTINCTIVE MERIT AWARD
ART DIRECTOR: Island Records
DESIGNER/AGENCY: C.C.S. Advertising
Agenc

CLIEN‘\F: Capitol Records

594

ART DIRECTOR: A. R. Lehman
ARTIST: Dave Wilcox

CLIENT: RCA Records

595

ART DIRECTOR: A. R. Lehman
DESIGNER: Joseph J. Stelmach
PHOTOGRAPHER: Nick Sangiamo
CLIENT: RCA Records

592
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593 594

995



596

ART DIRECTORS: John Berg,
Richard Mantel

DESIGNER: Henrietta Condak
ARTIST: Robert Grossman
COPYWRITER: Barbra Bathwell
AGENCY/CLIENT: Columbia Records

597

ART DIRECTOR: Mark Schulman
DESIGNER/ARTIST: Richard Drew/Zacraon
CLIENT: Atlantic Recording Corporation

598

ART DIRECTOR: Desmond Strobel
DESIGNER: John Craig
AGENCY/CLIENT: Mercury Records

599

ART DIRECTOR: Allen Davis
DESIGNER/ARTIST: Fred Marcellino
CLIENT: Capitol Records

600

ART DIRECTOR/PHOTOGRAPHER:
Frank Daniel

CLIENT: Pickwick/33 Records

601

ART DIRECTOR: Mark Schulman
DESIGNER: Guy Stevens

ARTIST: M. Escher

CLIENT: Atlantic Recording Corporation




RECORD ALEUM COVERS 365

syan
T

ETERED
-

598 599

STEREO
Pty

— : — |
ok Chocd2d, o ioe




-
w
=
o
<
>
& :
Q §&
b= N
n ag
= EBD
x 95
< £
g o2
eh
2,8
O B
EWEG
mWNO
0380/
N~ cND
O oWwi=
w0 wm

Martino
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CLIENT: Andy Di
603

m Zarember

y Wolf

ART DIRECTOR: Henr
PHOTOGRAPHER: Sa

602
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605

ART DIRECTOR/DESIGNER: Richard Danne
ARTIST: 19th Century Folk Artists

CLIENT: Swiss Center Restaurants, Inc.

606

ART DIRECTOR/DESIGNER: Saul B. Berliner
ARTIST: John Alcorn

COPYWRITER: Jane Gilchrist
PRODUCTION: Virginia Craugh
REPRODUCTION: Art Work

Silkscreen Company

CLJENT: Time Inc./Sports llustrated

607

ART DIRECTOR: Bob McCarroll
OESIGNER: Michael Germakian

ARTISTS: Michael Germakian, John Sovjani,
Gloria Grayeb

COPYWRITER: Richard Malkin

AGENCY: Comart Associates

CLIENT: International Paper Company

608

ART DIRECTOR: Ted Andresakes
DESIGNER: Mo Leibowitz

ARTISTS: Murphy Anderson, Jack Adler
PHOTOGRAPHER: Stock Photos
COPYWRITER: Robert Chamblee
AGENCY: CBS/Broadcast Group
CLIENT: CBS Television Network

609

ART DIRECTOR/DESIGNER: Ted G. Mack
ARTIST: Designers & Partners
PHOTOGRAPHER: Rudy Muller
COPYWRITER: James Calderone
AGENCY: Ketchum, Macleod & Grove
CLIENT: Westinghouse Electronic Tube Div.

605
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610

ART DIRECTOR: Harry Sehring
DESIGNERS: Harry Sehring, A. Katz
ARTIST: Michael Gross
COPYWRITER: Elaine Lapidus
AGENCY: Wm. Douglas McAdams
CLIENT: Roche Laboratories

611 - .

ART DIRECTOR: Baob McCarroll . o

DESIGNER: Michael Germakian

ARTISTS: Ron Becker, Murray Tinkelman, The Patient Behind the Pathology  #2
Gene Szafran, Wolfson McClean, Anita Siegel ‘An examination of ¢ motional disorders
PHOTOGRAPHER: Jerry Serapochiello encountered in general practice
COPYWRITER: Richard Malkin 1o CLUES

AGENCY: Comart Associates SERIOUSLY DISTURBED

CLIENT: International Paper Company

612

ART DIRECTOR: Bill Adylotte

DESIGNERS: Mabey Trousdell, Bill Aydlotte
ARTISTS: Christy Sheets, Gary Overacre,
Janie Case

AGENCY: Burton-Campbell

CLIENT: Snapper
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613 GOLD MEDAL AWARD

ART DIRECTOR/ARTIST: Lou Dorfsman
DESIGNERS: Lou Dorfsman, Ira Teichberg
PHOTOGRAPHER: CBS Photo
Department

COPYWRITER: Jim Byrne

AGENCY: CBS/Broadcast Group
CLIENT: CBS News

615

ART DIRECTOR/DESIGNER: Henderson
Creative Department

ARTIST: Lionel Kalish

COPYWRITER: John S. Williams
AGENCY/CLIENT: Henderson Advertising
Agency, Inc.

616

ART DIRECTOR: Herbert Rosenfeld
DESIGNER/ARTIST: Peter Palombi
AGENCY/CLIENT: Rosenfeld, Wilson, Palombi
& Dilts

[ had a big job In a big advertising agency...and...

615

613

1 had a nice home in Connecticut.
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617

ART DIRECTOR: Tom Gilday

DESIGNER: Mabey Trousdell
PHOTOGRAPHER: Jan Czyrba
COPYWRITER: Jim Johnston

AGENCY: Griswold Eshleman

CLIENT: Addressograph Multigraph, Corp.

618

ART DIRECTOR/DESIGNER/ARTIST/
COPYWRITER: Don Weller

AGENCY: Weller & Juett Inc.

CLIENT: Lithographix, Inc.

Sf vou want to haee an educational revolution in your school sustem?

Finst-rate facilities

Top teacher pay w Vo can aitract the host teahung tatent avadable®

AT hands of teaching and®

An aundors sl program

And cyen same innen ations designed pest for sour commumty

Fine Great Beautiful But you il need sume allies on your side f you plan sch
arevaiutian

They re around if yeas' Tl just organcie them

Fluniness leaders o can undenstand the gad business reasans for having the best
Sehocl sytem pumibie.

[ Jeaders w he Cen the gord reasons for wending
money on sucation

Oparican leaders mho can understand what you want, ard ahy you want it and yho
an help you teil vour story to the shofé toun

How do yoas organize them®

Talk to four of five of these hey people Perhaps @ leading attorney. A respocted
businessman A lcading clergyman A weman whose purtscipetian in public afleirs makes
her 5 force in the community Mayhe the cditor of your local nes spaper

Gt them tiggether Arnt offer the wiea of @ Cliizen s Commutiee for Betier Educaton

Yous don ¢ have to run the show And you shouldn’t And you couldn't. Foe these are
the kund of people »ho are accustamed to taking the ball and running wath it

Arich that 5 great. once you've maude sre ic's yaur hall

617
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LITHOGRAPHIX
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619 DISTINCTIVE MERIT AWARD
ART DIRECTOR: Tom Ladyga

DESIGNER: Mabey Trousdell, Inc.
ARTISTS: Gary Overacre, Christy Sheets,
Janie Case

PHOTOGRAPHER: Richard Fegley
AGENCY: Griswold Eshleman

CLIENT: Anaconda Aluminum

620

ART DIRECTOR: Tony Madia
DESIGNER: Roy Freemantle
ARTIST: Ray Ameijide
COPYWRITER: Charlotte Gatton
AGENCY: Mohr and Company
CLIENT: Ehrenreich Photo-Optical
industries, Inc.
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620



621

ART DIRECTOR/DESIGNER: Bette Duke
ARTIST: Chuck Eckart

COPYWRITER: Richard Fiack

CLIENT: Bette Duke

622

ART DIRECTORS/ARTISTS: Don Welier,
Dennis Juett

ARTIST: Don Weller

COPYWRITER: Dennis Juett
AGENCY/CLIENT: Weller & Juett Inc.

623

ART DIRECTORS: Don Weller, Dennis Juett
DESIGNER/ARTIST: Don Weller
COPYWRITER: Jack Cromer

AGENCY: Welier & Juett Inc.

CLIENT: The Art Directors Club of Los Angeles

Botte Dube Makes The West Wild - Graphic Design - 910 Kearny Street Suite 504 © San Franusco Ca 94133 - 415

621

7815225 - Hlustration: Chuck Eckart




BOOKLETS, PACKAGING, POINT-OF-SALE 378

622

Saul Bass tells about the big one that didn't get sway. See and hear the presentation that began the largest corporate identity change
ever undertaken. Mail your check for $5.75 to Art Directors Club of Los Angeles, 5820 Wilshire Boulevard, Los Angeiles, California 90036.

Prica at the door will be $6.75. WHO: Mr. Saul Bass, guest speaken WHAT: Saul Bass @A corporate Y for ATG'T.

WHERE: Continental Hyatt House Hotel, ine, 8401 Sunset B , LA.WHEN: 11, 1970. Cocktails, 11:30. Lunch, 12:00.

623



624

ART DIRECTOR: Doug Morral
DESIGNER/COPYWRITER: Mabey
Trousdell, Inc.

ARTISTS: Gary Overacre, Janie Case
CLIENT: Rock Road Construction Co.

625

ART DIRECTOR/DESIGNER/ARTIST: Olaf Leu
COPYWRITER: Otto M. Lilien

CLIENT: Gebr. Schmidt GmbH

624
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626 DISTINCTIVE MERIT AWARD
ART DIRECTOR: Elton Robinson
PHOTOGRAPHER: Pete Turner
CLIENT: CTI Records

627

ART DIRECTOR: Desmond Strobel
DESIGNER: Richard Germinaro
PHOTOGRAPHERS: Marshall Faliwell,
Martin Dean

AGENCY/CLIENT: Mercury Records

628

ART DIRECTOR: Mark Schulman
DESIGNER/PHOTOGRAPHER: Joe Schulman
ARTIST: Luke Faust

CLIENT: Atlantic Recording Corporation

Stan!e Turrentine

with
Ron Carter, George Benson,
Freddie Hubbard

sugar

Stanley Turrentine
TR

with
Ron Carter, George Benson,
Freddie Hubbard

626
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RECORD ALBUMS

P

v -
Jmercury

Satisfied

v

SECT TRUST
{ SATURDAY

THE IN
HOBOKE

Mother Earth ¢

627

628



629

ART DIRECTOR: Desmond Strabel
DESIGNER/ARTIST: John Craig
AGENCY/CLIENT: Mercury Records

630

ART DIRECTOR/DESIGNER/ARTIST:
Ely Besalel

AGENCY: Ely Besalel Ltd.

CLIENT: Calla Records

STERED SAM 1 604 Q
™

e

E@@&&’@&&@&&&*&a&ﬁﬁiﬁg
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Television &
Multi-Media




631 632

ART DIRECTOR: Stew Greene ART DIRECTOR: Neil McBain
DIRECTOR: Howard Zieff DIRECTOR: Cal Bernstein
WRITER: Dick Rich WRITER: Al Lerman

PRODUCER: Gerald Kreeger PRODUCER: Jack Warren
AGENCY: Wells, Rich, Greene, Inc. AGENCY: Leo Burnett Co., Inc.
PRODUCTION COMPANY: Zieff Films PRODUCTION COMPANY: Dove Films
ARTIST: Ted Pahle PHOTOGRAPHER: Haskell Wexler
CLIENT: Philip Morris, Inc. CLIENT: Schlitz Beer

When you’re out of Schliitz,
you're out of beer.

Perir, Wwsubes snd oher. prost S

(VO): Look what people put up with. . . (Music)




633
ART DIRECTOR/DESIGNER:
Rich Ferrante
DISECTOR: Jack Coddington
WRITER: Richard DePascal
PRODUCER: Suzanne DePlautt
AGENCY: Gilbert Advertising Agency
PRODUCTION COMPANY: Sunday
Productions
PHOTOGRAPHER: Julianna Wang
CLIENT: After Six, Inc.

el
Hello, I'm from After Six. . .

:'-:V-I"O“S

Ooops!

Whatever, we got it.

CONSUMER PRODUCT COMMERLZIALS 387

634
ART DIRECTOR: Ecd Meslow
DIRECTOR: Ridley Scott
WRITER: Anne Anda
PRODUCER: Karl Fische~
AGENCY: Batten, Barton, Durstine
and Osborn
PRODUCTION COMPANY: Strawberry
P-oductions
PHOTOGRAPHER: Bob Hagenson
CLIENT: Scott Paper Co.

Youcan spend timre with baby's diasers.

And spend a lot of time loving your baby.




635
ART DIRECTOR: Neil McBain
DIRECTOR: Cal Bernstein
WRITER: Al Lerman
PRODUCER: Jack Warren
AGENCY: Leo Burnett Company, Inc.
PRODUCTION COMPANY: Dove Films
PHOTOGRAPHER: Haskell Wexler
CLIENT: Schiitz Beer

N

|y r—g—

The one ycu grab for. . .

Al

636
ART DIRECTOR: Alphonse Normandia
DESIGNER: Frank Sofo
DIRECTOR: Ridley Scott
WRITER: Charles Miesmer
PRODUCER: Karl Fischer
AGENCY: Batten, Barton, Durstine
and Osborn
PRODUCTION COMPANY: Strawberry
Productions
CLIENT: F. & M. Schaefer Brewing Co.

New man sings beautifully.

" AR
Brewerivs, Now York and Albany, N.Y., Baltimore, W

“Was that all right?” “Not bad, kid.”




637
ART DIRECTOR: Carol Nelson
DIRECTOR: Howard Zieff
WRITER: Mike Drazen
SRODUCER: Magi Durham/Telpac
AGENCY: Geer, DuBois Co., Inc.
PRODUCTION COMPANY: Zieff Films
CLIENT: Foster Grant Co., Inc.

Officer: My people. . . (SFX: Crowd Cheering)
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638 GOLD MEDAL AWARD
AR~ DIRECTOR: Roy Grace
DIRECTOR: Howard Zieft
WRITER: Evan Stark
PFODULER: Lou Florence
AGENCY: Doyle Dane Bernbach, Inc.
PRODUCTIOM COMPANY: Zieff Films
PHOTOGRAPHER: Ted Pahle
CLIENT: Miles Laboratories

Jack: Mama Miathat'sa some speecy. . .

Director: O.K. Let's break for lunch.




639 640

ART DIRECTOR: Ray Grace ART DIRECTOR: Roy Grace
DIRECTOR: Howard Zieff DIRECTOR: Howard Zieff
WRITER: Evan Stark WRITER: John Noble

PRODUCER: Susan Dukes Calhoun PRODUCER: Don Trevor
AGENCY: Doyle Dane Bernbach, Inc. AGENCY: Doyle Dane Bernbach, Inc.
PRODUCTION COMPANY: Zieff Films PRODUCTION COMPANY: Zieff Films

PHOTOGRAPHER: Ted Pahle PHOTOGRAPHER: Edward Rosson
CLIENT: Miles Laboratories CLIENT: Volkswagen of America

What happened to the boys Ma-Shi. Wasn't that a Volkswagen station wagon?




641
ART DIRECTOR: Martin Lipsitt
DIRECTOR: Howard Zieff
\WRITERS: Helen Nolan, Dick Raboy
PRODUCER: Bertelle Selig
AGENCY: DKG, Inc.
PRODUCTION COMPANY: Zieff Films
PHOTOGRAPHER: Ted Pahle
CLIENT: Remington

Soldering on your toupe?

Some now, some much later.

CONSUMER PRODUCT COMMERCIALS 391

642
ART DIRECTOR: Bill Stewart
DIRECTOR: John Urie
WRITER: Don Hadley
PRODUCER: Doug Murray
AGENCY: Botsford Ketchum Inc.
PRODUZTION COMPANY: JonUre
& Associates
CLIENT: Olympia Brewing Company

One of ourmost important crops is Barley. . .

We've been going around for years.




643
ART DIRECTOR: Robert Reitzfeld
DIRECTOR: Judd Maze
WRITER: Charles Ashby
PRODUCER: Sherry Lockhart
AGENCY: Wells, Rich, Greene, Inc.
PRODUCTION COMPANY: Flickers Inc.
CLIENT: Midas Muffler

FAST OIL CHANGE

—

FRIENDLY SERVICE

| have something to put in sideways. . .

l EXPERT TUNE-UP
N

644
ART DIRECTORS: Stan Dragaoti,
Larry Hammond, Maurice Mahler
DIRECTOR: Howard Zieff
WRITERS: Jeff Frey, Burt Neufeld
PRODUCER: Barbara Michelson
AGENCY: Wells, Rich, Greene, Inc.
PRODUCTION COMPANY: Zieff Films
PHOTOGRAPHER: Ted Pahle
CLIENT: Philip Marris, Inc.

.. . | almost forgot what it's like.




645
ART DIRECTOR/DESIGNER: Joel Wayne
DIRECTOR: Hern/Griner
WRITER: Nancy Sutton
PRODUCER: Stave Novick
AGENCY: Grey Acvertising Inc.

PRODUCTION COMPANY/PHOTOGRAPHER:

Horn/Gr ner
CLIENT: General Focds Corporation

Have a cup of Yuban for dessert.
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646
ART DIRECTOR: Len McCarron
DIRECTOR: Elbert Budin
WRITEF: Terri Isaacman
PRODUCER: Larry Berger
AGENCY: Bazten, Barton, Durstine
and Osborn
PRODUCTION COMPANY: Budin
CLIENT: Tupperware Home Pzrties

.. .andjuiciness.

To lock in freshness you need Tupperwars.




647
ART DIRECTOR: Jim Millman
DIRECTOR/PRODUCTION COMPANY/
PHOTOGRAPHER: Horn/Griner
WRITER: Irving Weinberg
PRODUCER: Sue Smitman
AGENCY: Young & Rubicam, Inc.
CLIENT: Dr. Pepper

648
ART DIRECTOR: Maurice Mahler
DIRECTOR: Harry Hamburg
WRITER: Irving Weinberg
PRODUCER: Herb Blitzstein
AGENCY: Young & Rubicam, Inc.
PRODBUCTION COMPANY: Harry Hamburg
Productions
PHOTOGRAPHER: Harry Hamburg
CLIENT: General Foods Corporation

When they try us, they like us.

Amernica’s most

misunderstood soft dnnk.

America's most misunderstood soft drink.

(Parents open door to greet suitor)

A
w9 <

- '.’5,3 :

He loves the Jello she makes for him.

The best of everything.

The best overcomes anything. (Almost)




649
ART DIRECTOR: Bernie Zlotnick
DIRECTOR/PHOTOGRAPHER: Harold Becker
WRITER: Mike Becker
PRODUCER: Neil Tardio
AGENCY: Young & Rubicam, Inc.
PRODUCTION COMPANY: Harold Becker
Product ons
CLIENT: Rheingold Breweries, Inc.
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650
ART DIRECTOR: Vincent A. Daddiego
DIRECTOR/PHOTOGRAPHER: Mkke Cuesta
WRITER: Bob Elgort
PRIDUCER: Dom Rossetti
AGENCY: Young & Rubicam Inc.
PRODUCTIOMN COMPANY: Stan Lang
Froductions
CLIENT: Gen=ral Foods Corparation

We use good water. And time.

Rheincold. The natural beer.

Okay cookie. what are you peddling now?

Stop harassing my client, sergeant

OISR
ﬁ s x
im

a\

| found this one swimming with the seals.




651 652

ART DIRECTO=: Maurice Mahler ART DIREZTOR: Stew Greene
DIRECTOR: Mickey Trenner DIRECTOR: Howard Zieff
WRITER: Thayer Burch WRITER: Dick Rich

PRODUCER: Herb Blitzstein PRODUCER: Gerald Kreeger
AGENCY: Young & Rubicam, inc. AGENCY: Wells, Rich, Greene, Inc.
PRODUCT{ON CAOMPANY: Motion Assoc. PRODUCTION COMPANY: Zieff Films
East, Inc. PHOTOGRAPHER: Ted Pahle
PHOTOGRAPHER: Bernie Hirschenson CLIENT :Philip Morris, Inc.

CLIENT: Squibb/Beechnut Co.

Here we are, in the Khyber Pass. . .

Tetley iced tea is thirst-quenching. (VO): Look what people put up with. . .
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653 DISTINCZTIVE MERIT AWARD 654
ART DIFECTOF/PRODUCER: ART DIRECTOR: Carol Nelson
Jerrs Bruckheimer DIRECTOR: Howard Zi=ff
DESIGNER: Kong Wu WRITE=R: Mike Drazen
MRECTOR/PHOTOGRAPHER: PRODUCER: Magi Durham/Telpac
Nle vin Sokolsky AGENCY: G=er, DuBois Co., Inc.
WRITERS: Jzahr Bergin, Joe McNeil PRODUCTION COMPANY: Zieff Films
ACENCY: Batdea, ?’ar‘ton, Durstine CLIENT: Fester Grant Co , Inc.
and Osborn

PRCDJCTION COMIFANY: Sokolsky Films
ZLIENT Fepsi-Cola Company

Pepsi s Jot a lot t give. Anncr (VO): Foster Grants . . .




655
ART DIRECTOR/DESIGNER: Sheldon Goldberg
DIRECTOR: Alan Dennis
WRITER: Jean Zerries
PRODUCER: Richard Ricci
AGENCY: Young & Rubicam, Inc.
PRODUCTION CogPANY: Cooper/Dennis
roup
PHOTOGRAPHER: Mike Murphy
CLIENT: Remington Co.

b
PARES

(Two:"Out-law-looking” types riding hard)

P )

“They went that-a-way”. . .

656
ART DIRECTOR: Boyd Jacobson
DIRECTOR/P30DBUCTION COMPANY/
PHOTOGRAPHER: Horn/Griner
WRITER: Mike Becker
PRODUCER: Ted Storb
AGENCY: Young & Rubicam, Inc.
CLIENT: Rheingold Breweries, Inc.

All kinds of drinks are making progress.

Not Rheingold.’

Natural Rheingold.

Keep America Beautiful.

MM NGOLO SREWENGES. INC. WEW YORR. W.¥. & ORANGE. 8.5

We're Natural th2 way we've always been.




657
ART DIRECTZR/PRODUCER: Dom Rossetti
DIRECTOR/=HOTOGRAPHER: Tony Lover
WRITER: Curvin O'Reilly
AGENCY: Young & Rubicam, Inc.

PRODUCTIONCOMPANY: Liberty Studios, Inc.

CLIENT: Marshall Cavendish
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658 DISTINCTIVE MERIT AWARD
ART DIRECTOR: Sy Schreckinger
DIRECTORYPHOTOGRAPHER: Vike Murphy
WRITER: Bruce Goldman
PFODUCER: Roger Vaughn
AGEMNCY: Young & Rubicam, Inc.
PRODUCTIJN COMPANY: Directors Center
CLIENT: Metrapolitan Life Insurance Co.

A rew kind of encyclooedia magazine.

One out of three tabies ended up here. . .

P |

e

2 w:sé; :m ‘é; AT

S of
1 A i‘\ 7 -~y

Because of Metrooolitan Life’'s helg.. . .

,w
kb W3
.’4

We sell life insurance.
But our business is life.

Give babies & better chance of survival.




659

ART DIRECTOR/DESIGNER/PRODUCER:

William Wurtzel
DIRECTOR: Dolores Cannata
WRITER: Roger Proulx
AGENCY: The Lampert Agency, Inc.
PRODUCTION COMPANY: Elektra
Productions
ARTIST: Peter Lippmann
CLIENT: Hanes Hosiery, Inc.

Small bird enters. . .

660
ART DIRECTOR: Robert Reitzfeld
DIRECTOR: Judd Maze
WRITER: Charles Ashby
PRODUCER: Sherry Lockhart
AGENCY: Wells, Rich, Greene, Inc.
PRODUCTION COMPANY: Flickers Inc.
CLIENT: Midas Muffler

Never a moment's rest in this business

Sheer Indulgence.

You're not in a hurry are you?

?




661
ART DIRECTOR: Jim Millman
DIRECTOR/PRODUCTION COMPANY/
PHOTOGRAPHER: Horn/Griner
WRITER: irving Weinberg
PRODUCER: Sue Smitman
AGENCY: Young & Rubicam, Inc.
CLIENT: Dr. Pepper

The road ahead will not be easy.

CONSUMEF PRODUCT COMMERCIALS 401

662
ART JIRECTOR: Michae! O'Connell
DIRECTOR: Don Adars
WRITER: Tom Attea
PRODUCER: D.W. Silverstein
AGEMNCY: Adams, Dana, Silverstein
PROJUCTION COMPANY : Donlee
Productions
CLIENT: Aurora Produsts

“Salesman Hul? What do you seli?”

Dr. Pepper's coming to N.Y. May 18th.

“Skittle Vool —It's a lot of fun.”




663
ART DIRECTOR: John Linder
DIRECTOR/PHOTOGRAPHER: Mike Cuesta

WRITER: Richard Christian Danus

PRODUCER: Arthur Wright
AGENCY: Cunningham & Walsh Inc.

PRODUCTION COMPANY: Mike Cuesta/
Stan Lang Inc.

CLIENT: United Nations Association

They created their own force of reason.

United Nations Association
Box225
al ,tatlon,N. '
R e

LR T, b

The world won't survive a third world war.

664
ART DIRECTOR/DESIGNER/PRODUCER:
Williarn Wurtzel
DIRECTOR: Bob Vietro
WRITER: Roger Proulx
AGENCY: The Lampert Agency, Inc.
PRODUCTION COMPANY: Audio
Productions
CAMERAMAN: Don Cohen
CLIENT: Olvmpic Airways

In Greece. . .

Stop in a quiet little taverna.




665
ART DIRECTOR/DESIGNER: Baob Anastasio
DIRECTOR: Sol Goodnoff
WRITERS: Mike Caplan, Mike Reid
PRODUCER: Jack Schwartz
AGENCY: Shalier-Rubin
PRODUCTION COMPANY: Sol Goodnoff
Studios
CLIENT: Norwalk Laboratories

Scientists marvelled at suction power.

Fit-Rite. When you can't afford to slip.

CONSUMER PRODUCT COMMERCIALS

666
ART DIRECTOR: Alphonse No~mandia
DESAGNER: Bud Fox
DIRECTIR: Harry Hamburg
WRITER: Charles Miesmer
FRODUCER: Karl Fischar
AGENCY: Eatten, Barton, Durstine
and Osborn
PRODUCTION COMPANY: Brownstone
Productions
CLIENT: F.&M. Schaefer Brewing Co.

k.

don't settle forany beer. . .

But Schaefer.

403




667
ART DIRECTOR/DESIGNER:
Sam Cooperstein
WRITER: Jean Zerries
PRODUCER: Ted Storb
AGENCY: Young & Rubicam, Inc.
PRODUCTION COMPANY: Elektra
Productions
PHOTOGRAPHER: William Steig
CLIENT: Simmons Co.

Tired man, ready for bed.

Give every part of your body
agood nights sleep.

T —

Beautyrest by Simmons

A T 5 %
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Only Beautyrest accommodates variations.

668
ART DIRECTOR: Frank De Vito
DIRECTOR/PRODUCTION COMPANY/
PHOTOGRAPHER: Horn/Griner
WRITER: Betty Fitterman
PRODUCER: Mike Schapiro
AGENCY: Young & Rubicam, Inc.
CLIENT: Johnson & Johnson Co.

baln

] nder

Johnson's Baby Powder. It feels like love.




| 669
ART DIRECTOR: Sy Schreckinger
DIRECTOR/PHOTOGRAPHER:
Dick Nliller
WRITER: Bruze Goldman
PRODUCER: Roger Vaughn
AGENCY: Young S Rubicam, Inc.
PRODUCTION CONMPANY: Dick Miller
Associates
CLIENT: Metropolitan Life Insurance Co.

Boy is gasping for breath.

We sell life insurance.
But our business is life.

Qur business is life.
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670

ART DIRECTOR/JESIGNER: Clark Frankel

CIRECTIR: Alan Dennis

WRITE=: Dorothy Perillo

PFODUCER: Sue Smitman
AGEMCY: Young & Rubicam, Inc.
PRODUCTION COMPANY: Cooper/Dennis
CGroup
CLIENT: Eastern Airlines, nc.

Boy chases sea gul s. Birds fly away.

s

The Wings of

Dissolve to plan=.



671
ART DIRECTOR/DESIGNER:
Salvatore Lodico
DIRECTOR: Art Kane
WRITER: Frank Fraser
PRODUCER: Rob Ewing
AGENCY: Young & Rubicam, Inc.
PRODUCTION COMPANY: Directors Center
PHOTOGRAPHER: Rex Metz
CLIENT: Manufacturers Hanover Trust Co.

They took a trip out West.

'y good to hove o greet bonk behiad you

-

Manufacturers Hanover Trust Co.

it's nice to get away from it all.

672

ART DIRECTOR: Mike Eakin
DIRECTOR: Joe Sedelmaier

WRITER: George Mead

PRODUCERS: Mike Eakin, George Mead
AGENCY: Rink Welis & Associates
PRODUCTION COMPANY: Sedelmaier Film
Productions, Inc.
CLIENT: Rheem Mfg. Co.

Rheem Central Air Conditioning . . .
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673 674

ART DIRECTOR,DESISNER: Stan Kovics ART DIRECTOR/DESIGNER/DIRECTOR:

DIRECTOR: =teve Horn Bert Steinhauser

WRITER: Steve Gordon WRITER: Paul Zoellner
PRODUCERS: Steve 3ordon, Stan Kovics PRODUCER: Ralph Borzi

AGENCY: J=ck Byrne Advertising AGENCY: Dayle Dane Bernbach, Inc.
PRODUCTION CCMPANY/PHOTOGRAPHER: PRODUCTION COMPANY: Joop Geesink
Horn/Griner Produkties
CLIENT: Earney's Ciothes, Inc. PHOTOGRAPHER: Henke Kobos

C_IENT: Heinz

(Music)

Py

Heinz
The Slowest Ketchup
in the West
East, North and South.

Barney: You'll gl need clothes. Anncr; (VO) Heinz, the slowest xetchup. .




675
ART DIRECTOR/DESIGNER: Dave Clark
DIRECTOR: Dave Nagata
WRITER: Bob Coburn
PRODUCER: Dick Perrott
AGENCY: Doyle Dane Bernbach, Inc.
PRODUCTION COMPANY: Dave Nagata
Production
CLIENT: Stroh’s Beer

676
ART DIRECTOR: Ben Spiegel
DESIGNER: Ron Becker
DIRECTOR/PRODUCER Herb Strauss
WRITER: Dan Abramson
AGENCY: Doyle Dane Bernbach, Inc.
PRODUCTION COMPANY: Directors Studio
PHOTOGRAPHER: Bert Spielvogel
CLIENT: Stroh's Beer

Anncr: The Stroh Brewery proudly presents

(Video: Musician wants the beer)

(

From one beer lover to another.

Father. “Son, do you drink beer?"

“We only want what's good for you.”
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677 678
ART DIRECTOR/DESIGNER/PRODUCER: ART DIRECTOR/DESIGNER: Mike Golden
David London DIRECTOR/PHOTOGRAPHER: Peter Norman
DIRECTOR: Denny Harris WRITER: Earl Cole
WRITER: Lois Wyse PFODUCER: Joe Davidoff
AGENCY: Wyse Advertising, Inc. AGENCY: T=d Bates & Company
PRODUCTION COMPANY/PHOTOGRAPHER: PRODUCTION COMPANY : Audio Froductions
Harris & Clark, Inc. CLIENT: Matsushita Electric Corp.
CLIENT: The J.M Smucker Company of America

-
-

(Man watching T\)

It's twice as portable . . .

PANASONIC.
Just slightly ahead of our time

Smucker’s has to be good. Panasonic. Slighty ahead of our time.




679 DISTINCTIVE MERIT AWARD
ART DIRECTOR/DESIGNER: Vincent DelLuca
DIRECTOR: Howard Magwood
WRITER: Gary Prouck
PRODUCER: Dorothy Mills
AGENCY: Doyle Dane Bernbach, Inc.
PRODUCTION COMPANY: Rose Magwood
PHOTOGRAPHER: Ernesto Capparros
CLIENT: Fry Cadbury

Eat. Eat. Eat.

680
ART DIRECTOR/DESIGNER: Norman Tanen
DIRECTOR/PHOTOGRAPHER: Barry Brown
WRITER: Camillz Larghi
PRODUCER: Ernie Hartman
AGENCY: Doyle Dane 3ernbach, Inc.
PRODUCTION COM=ANY: Brillig

You click your fingers and move your head

It's so easy to feel like a child again.




681
ART DIRECTOR/DESIGMNER: Bob Kuperman
DIRECTOR: Howard Zieff
WRITER: Jahn Noble
PRODUCER: Jim de Barros
AGENCY: Doyle Dane Bernbach, Inc.
PRODUCTION COMPANY: Zieff Films
CLIENT: Volkswagen

You want more than a Vclkswagen Beetle.

It still looks like the old B=etle.

Bittman, you want too much!
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682
ART DIRECTOR/DESIGNER: Bi'l Taubin
DIRECTOF/PHOTOGRAPHER: T=d Devlet
WRITER: Rudy Fiala
PFODUCER: Lou Florence
AGENCY: Dovle Dane Bernbach, Inc.
PRODUZTION COMPANY: DVl Films
CLIENT: Miles Laboratories
Alka-Seltzer

r

P

5
5 ) mké

Anncr: Everhave 2ne of those momings. .

You can'’t quite pLt your finger on it?

I
|

]

AlkaSeltzer, for che blahs.




684 GOLD MEDAL AWARD

683
ART DIRECTOR/DESIGNER: Mike Lawlor ART DIRECTOR: Harvey Gabor
DIRECTOR: Marshall Stone DIRECTOR/PHOTOGRAPHER: Mike Elliott
WRITER: Marvin Honig WRITER: Pacy Markman
PRODUCER: Don Trevor PRODUCER: Rhoda Malamet

AGENCY: Doyle Dane Bernbach, Inc. AGENCY: McCann-Erickson, Inc.
PRODUCTION COMPANY: M.P.O. PRODUCTION COMPANY: E.U.E.
CLIENT: American Airlines CLIENT: New York Racing Association

Welcome to American Airlines, sir.

X

Just go straight to Gate 7. .. . seven. By the time he’s 3 years old. . .

Drive up to our doorstep. Aqueduct and Belmont Park



685
ART DIRECTOR/DIRECTOR: Mike Koulermos
WRITER: Judy Raines
PRODUCER: Gloria Gengo
AGENCY: McCann-Erickson, Inc.
PRODUCTION CCMPANY: Welebit
~ Productions
CAMERAMAN Waily Welebit
CLIENT: Burger Cef Systems, Inc.

You know we'll always treat you right.

CONSUMER P30ODUCT COMMERCIALS 413

686
ART DIRECTOR: Al Scully :
DIRECTORYPHOTOGRAPHER: Tinor Hirsch
WRITER: William Backer

PRODUCER: Phil Messira
AGENMCY: McCann-Ericksor, Inc.
PROCUCTION COMPANY: E.UE.

CLIENT: Coca-Cola, U.S.A.

Summer'sover.

(Silent)




687
ART DIRECTOR: Harvey Gabor
DIRECTOR/PHOTOGRAPHER: Peter
Israelson
'WRITER: Pacy Markman
PRODUCER: Rhoda Malamet
AGENCY: McCann-Erickson, Inc.
PRODUCTION COMPANY: E.U.E.
CLIENT: New York Racing Assoc.

DLW ™

You were just playing with your friends.

Even the grass had special minerals.

You're the fastest animal in the world.

688
ART DIRECTOR/DESIGNER: Mac Churchill
DIRECTOR/PRODBUCTION COMPANY/
PHOTOGRAPHER: Horn/Griner
WRITER: Frank Biancalana
PRODUCER: Rollin Binzer
AGENCY: Hurvis, Binzer & Churchill
CLIENT: Arvin Industries, Inc.

Listening To A Forest.

Anncr: Sound is a very personal thing.

We make Arvin radios for people who care.

Y]

There are other brands at other prices.




689
ART DIRECTOR/DESIGNER: Frank DeVito
DIRECTOR/PRODUCTION COMPANY/
PHOTOGRAPHER: Horn/Griner
WRITER: Betty Fitterman
PRODUCER: Mick Schapiro
AGENCY: Young & Rubicam, Inc.
CLIENT: Johnson & Johnson

CONSUMER PRODUCT COMMERCIALS 415

690
ART DIRECTOR/DESIGNER: Frank Fristachi
DIRECTOR: Fred Levinson
WRITER: Marshall Karp
PFODU_ER: Henry Roth
AGEMCY: DKG, Inc.
PRODUCTION ZOMPANY: Wylde Films
CLIENT: cohnson & Johnson

(VO): Smooth on gentle Johnson's.

It would hit e as soon as | got up.

.3 m

sanrtatiol

2

Truce reélly rel eves my headache.




691
ART DIRECTOR: Michael Ulick
DIRECTOR: Jeffrey Metzner
WRITER: Charlie Ashby
PRODUCER: Sherry Lockhart
AGENCY: Wells, Rich, Greene, Inc.
PRODUCTION COMPANY: Gaffney,
Metzner Lofaro
PHOTOGRAPHER: Bob Gaffney
CLIENT: American Motors/Gremlin

American Motors introduced the Gremlin. . .

The Alberque Eight. The Witchita Wiggle.

692
ART DIRECTOR: Charles Kornberger
DIRECTOR: Bob Rosenbaum
WRITER: Terry Boyle
PRODUCER: Max Bryer
AGENCY: Benton & Bowles, Inc.
PRODUCTION COMPANY: Jemmin
Productions
CAMERAMAN: Arnie Rich
CLIENT: Proctor & Gamble Company

Hi, there. . . my name’is Mr. Tooth Decay. . .

This one’s going to be a little tougher.

American Motors took a gamble.




693
ART DIRECTOR/DESIGNER: Jim Black
DIRECTOR/PRODUCTION COMPANY/
PHOTOGRAPHER: Horn/Griner
* WRITER: Pat Martin
PRODUCER: John Donnelly
AGENCY: Lec Burnett
CLIENT: Benson & Hedges/Virginia Slims

(Virginia Slims Theme)

That cigarette’s too good for women. . .
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694
ART DIRECTOR: E. Rabinson
DIRECTOR: D. Cowan
'WRITER: B. Cowling
PRODUCER: E. Sumner
AGENCY: McKim/Benton & Bowles
PRODUCTION COMPANY: Rabko Television
Production Company
PHOTOGRAPHER: G. Morita
CLIENT: American Motors Ltd.

German: Well you win Englishman.

] -
Japanese: Clever people these Germans.

. — -
- - | =
s -

Anncr: American Motors introduces Gremlin




695
ART DIRECTORS: Bob Giraldi, Jim Handloser
DESIGNER: Bob Giraldi
DIRECTOR: Dick Stone
WRITER: Jerry Della Femina
AGENCY: Della Femina, Travisano
and Partners
PRODUCTION COMPANY: Stan Lang
Productions
CLIENT: Fuji Film Photo Co.

These eyes are Japanese eyes. . .

They have seen and developed a color film

Fuji Film is coming to the United States

1

696
ART DIRECTOR/DESIGNER: Ron Travisano
DIRECTOR: Mike Cuesta
WRITER: Jerry Della Femina
AGENCY: Della Femina, Travisano
and Partners
PRODUCTION COMPANY: Stan Lang

Productions
CLIENT: Schieffelin & Co.

¥ T

'.
:

Y
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Americans, listentome. . .

CINZANO

RED ON THE ROCKS

Anncr: Cinzano-Red-On-The-Rocks.




697
ART DIRECTOR/DESIGNER: Larry Leblang
DIRECTOR Horn/Griner
WRITER: Hal Altman
PRODUCER:David DeVries
AGENCY: Wells, Rich, Greene, Inc.
PRODUCTION COMPANY/PHOTOGRAPHER:
Horn?Griner
CLIENT: Trans ViJorld Airlines

o\

i~

Father: OK, Harold, et’s go.

Father: Hey, where s the crowd?

CONSUNER PRCDLZT COMMERCIALS 419

698 DISTINCTIVE MERIT A\VARD
ART DIRECTOR: Eliott Manketo
D=SIGMER/WRITER: Gerry Pliffner
DIRECTOR/?HOTOGRAPHER: Hil Covington
PRODLCER: Carl! Reiter
AGENCY: M. W. Ayer & Son, Inc.
PRODUCTICN CCMPANY: Jenkins-Covington
CL ENT: investor-Owned Electnic Light
and Powe~ Companies (ECAP)

(SFX. Car tums "todark street. . .

L — mn o —

Annzr: (VO): Pnofessionals at wark. . .

L[

They try to Jo oward a better community.




699 700 GOLD MEDAL AWARD

ART DIRECTOR: Mahlon Craft ART DIRECTOR/DESIGNER: Hal Nankin
DIRECTOR: Marvin Fireman DIRECTOR/PRODUCTION COMPANY/
WRITER: Lawrence Belove PHOTOGRAPHER: Horn/Griner

PRODUCER: John Ewing WRITER: Leon Meadows
AGENCY: N.W. Ayer & Son, Inc. PRODUCER: Aaron Ehrlich
PRODUCTION COMPANY: M.P.O. AGENCY: Doyle Dane Bernbach, Inc.
CLIENT: llinois Bell Telephone Co. CLIENT: General Telephone

& Electronics

£
™ e

Sportscaster: “. . . bottom of the ninth.” Honey, he must be a drunk.

1\
L AN,
 we :

Wife: “Are you bringing the children?” He's sick. I've got to get to a phone.

“When you decide on a extension phone. . . " (Comes to broken, vandalized phone.)




701
ART DIRECTO=/DESIGNER:

Paul Rubenstein
DIRECTOR/PROCUCTION COMPANY/
PHOTOGRAPHEX: Horn/Griner
WRITER:E- ¢ Webber
PRODUCHR Tom Fenton
AGENCY: Young & Rubicam, Inc.
CLIENT: Genere! Foods Corporation

(Headmaster descends staircase of school)

o
"

Headmaster: Well g.ve you more pudding.

CONSUMER PRODUCT COMMERCIALS 421

702 DISTINCTIVE MERIT AWARD
ART DIREZTOR/DESIGNER: Alan Sprules
DIRECTOR: Dick Tschudin
\VRITER: George Mcrir
PRODUCER: Stew Garner
AGBENCY: Ogilvy & Mather, Inc.
PRODUCTION COMPANY: Filmways

of California \
CLIENT: Mercedes-Berz

/ A
® :/_,.____
-

.

W RAEN

,af?/mu.\-,

Holding tha road.

Cornering.

Back to safety.




703
ART DIRECTOR: Paul Singer
DIRECTOR: George Gage
WRITER: Joe Lapinski
PRODUCER: Harvey Greenburg
AGENCY: Benton & Bowles, Inc.
PRODUCTION COMPANY: Focus
Presentations
CAMERAMAN: Fred Hoffman
CLIENT: Norwich Pharmacal

Johnnie Fisher polished off 7 sandwiches.

704
ART DIRECTOR/DESIGNER: Stan Jones
DIRECTOR/PRODUCTION COMPANY/
PHOTOGRAPHER: Horn/Griner
WRITER: John Annarino
PRODUCER: Paul Shreve
AGENCY:; Doyle Dane Bernbach, Inc.
CLIENT: Hills Brothers

Mother: All right, you kids. Knock it off!




705

ART DIRECTOR: Tom Yohe

DIRECTOR: Ady Jenkins
WRITER/PRODLC=R: George Newell
AGENCY: LaRoche, McCaffrey, McCall

PRODUCTION COMPANY: Jenkins-Covington
PHOTOGRAPHER: Andy Jenkins
CLIENT: Barg-Warner

Borg-Warner is maxing even get-away cars.
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706
ART DIRECTOR: Stuart Birbrower
D RECTOR: Murray Bruce
NRITER: Austin Hamel
PRODLCER: Leslie J. Stark
AGE\CY: Benton & Bowles, Inc.
PRODLCTIGN COMPANY: Pros Cine
Productions, Inc.
CAMEFAMAN: Don Colen
CLIENT: Avis Rent-A-Car



707
ART DIRECTOR/DESIGNER: Art Taylor
WRITER: H. Rex
PRODUCER: C. Ames
AGENCY: J. Walter Thompson

PRODUCTION COMPANY/PHOTOGRAPHER:

Richard Williams
CLIENT: American Gas Association

PAY TO TllE?BE \RER ON DEM

708
ART DIRECTOR/DESIGNER/PRODUCER:
Chuck Bua
DIRECTOR: Jose Ferro
WRITER: Paula Green
AGENCY: Green Dolmatch Inc.
PRODUCTION COMPANY: Pablo Ferro
CLIENT: New York Times

enlighien (4! -,| 75 ks
LXPLOLRIE

BBNI!SIPROD

The New York Times will enlighten, expose

B Xew tpoes Franes.

g 5
EXPLORE
SUGGEST CORTEST

Probepp g

& ciheenn Provhe ane labus

explore, probe, contest.

€he New JJork Times
IWhere clse?

The New York Times. Where else?
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709 710
ART DIRECTOFR/DESIGNER: ART DIRECTDR/DESIGNER: Mike Withers
Frank Fristachi D FECTOR: Hilt Covington
DIRECTOR: Steve Horn WRITER: Ellen Simons
WRITER: Marshall Karp PROD.JCER: Harvey Greerberg
PRODUCER: 3ertelle Selig AGENCY: DKG, Inc.
AGENCY: DKG, Inc. PRODUCTION COMPANY: Jenkins/Covington

PRODUCTION CCNVPANY: Horn/Griner C_IENT: America Enke

CLIENT: Johnson & Johnson

o\

Man: (VO): | was trying zo amuse myself. . .

-

! 1 '
- ) fﬂ' 3
l .

."_ ‘ \ e
' e .

Man: (VO): My heac was killing me.

Then one day | discovered Truce. American Enka created Enkasheer.



711
ART DIRECTOR: Allen Kay
DIRECTOR/PHOTOGRAPHER:
Melvin Sokalsky
WRITER: Adam Hanft
PRODUCER: Ken Duskin
AGENCY: Tinker-Pritchard Wood

PRODUCTION COMPANY: Sakalsky Films

CLIENT: Friends of the
Rockefeller Team

-

712
ART DIRECTOR/DESIGNER/DIRECTOR/
PRODUCER: Ken Duskin
WRITER: Marcella Free
AGENCY: Tinker-Pritchard Woaod
PRODUCTION COMPANY: Sokalsky Films
PHOTOGRAPHER: Melvin Sokolsky
CLIENT: Friends of the
Rackefeller Team

A report to 12,000 Indians in N.Y. State.

| know how to spell.

Rockefeller.

A paid political announcement
by the Friends of the Rockefeller Team.

Raockefeller’'s done a lot. He'll do more.

Pike and Bass are coming back . . .

Rockefeller.

A paid political announcement
by the Friends of the Rockefeller Team.

Rockefeller's done a lot. He'll do more.




713
ART DIRECTOF/DESIGNER:
Frank Fristachi
DIRECTOR: Jack Zander
WRITER: Marshall Karp
PRODUCHR: Henry Roth
AGENCY: DKG, Inc.
PRODUCTION COM?>ANY: Pelican Films, Inc.
ARTIST: Andre Francois
CLIENT: Jotnson & Johnson
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714
ART DIRECTJR: (harles Kornberger
DIFECTOR: 3ob Rasenba.m
WRITER Terry Boyle
PRODUCE=: Max Brye~
AGENCY: 3entcn & Bowles, Inc.
PRODJCTION COMPANY: J2mmin
Prod_cctions
CAMERAMAN: Arnie Rich
CLIENT: Proztor & Gamble Company

And worst of all, you Fave a headache.

Johnson & Johnson introduces Truce.

It won't upset you~ stomach.

I'm Bill Cosby but I'n~ ~eally Tootk Decay.

Y

Cosby: Mot Crest. . l'llbeback. . .




715
ART DIRECTOR: Charles Kornberger
DIRECTOR/PHOTOGRAPHER: Lear Levin
WRITER: Terry Boyle
PRODUCER: Joanne Ruessing
AGENCY: Benton & Bowles, Inc.
PRODUCTION COMPANY: Lear Levin
Productions, Inc.
CLIENT: Proctor & Gamble Company

That's my boy, Chris.

ft

Chris: Dad, Yeah? | won.

i&' -? |

716
ART DIRECTOR/DESIGNER/PRODUCER:
Jim Egan
DIRECTOR: Bill Hudson
WRITER: Nancy Salz
AGENCY: Ogilvy & Mather, Inc.
PRODUCTION COMPANY: Phos Cine
Productions, Inc.
CLIENT: The Park Department

Gesturing.

H

Haven't you taken enough garbage®?




717
ART DIRECTOR/DESIGNER/PRODUCER:
Gene Beck
DIRECTOR: Andy Jenkins
WRITER: JonJackson
AGENCY: Ogilwy & Mather, Inc.
PRODUCTION COMPANY: Jenkins/Covington
CLIENT: Ad Council

Leaning on meter.

Out on street again.
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718
ART DIRECTOR: Richard Brusini
DIRECTOR: Jack Wright
WRITER: Roger Levinsohn
PRODL CER: Patricia McManamon
AGENCZY: Warwick & Legler, Inc.
PRODUCTION COMPANY: Peter Cooper
CLIENT: Dept. of H.EW.

| used to have a handicap.




719
ART DIRECTOR: Jerry Prestomburgo
DIRECTOR: Jerry Shore
WRITER: Kenneth E. Teason
PRODUCER: Roger Harvey
AGENCY: Warwick & Legler, Inc.
PRODUCTION COMPANY: Jerry Shore
CLIENT: Timex Corporation

L

B
.
y

“

i e N B

&

Hey George, need a lift?

Electric Timex. You never have to wind it.

720
ART DIRECTOR/DESIGNER: Ralph Ammirati
DIRECTOR: Howard Zieff
WRITER: Marty Puris
PRODUCER: Janine Marjolet
AGENCY: Carl Ally Inc.
PRODUCTION COMPANY: Zieff Films
PHOTOGRAPHER: Robert Haagensen
CLIENT: Pearl Brewing/
Country Club Malt Liquor

We brew Country Club Malt Liquor. . .




721 DISTINCTIVE MERIT AWARD
ART DIRECTOR/DESISNER: Rick Levine
DIRECTOR: Joe DeVoto
WRITER: Davic Altschiller
PRODUCER: Bob Schenkel
AGENCY: Car! Ally Inc.

PRODUCTION COMPANY: Stan Lang Inc.

CAMERAMAN: Mo Hartzband
CLIENT: The Hertz Corporation

ASPECIAL RATE GOGD FOR STANDARD
OR INTERMEDIATE SIZED FORDS OR SIMILAR SEDANS.
NOT AVAILABLE AT ALL LOCATIONS.

(SFX: Jet Engines DownRurway)
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722
ART DIRECTCR/PFRODUCER: Royal
3ruce Montgomery
DIRECTOR: George Gomes
WRITER: Robert Reilly
AGENZY: Waring & LaRosa Inc.
FRODUCTION COMPANMY: Gomes-Loew. Inc.
CLIENT: Fisher-Price Toys

I'll have 42,979 Jets; 32,371 Farms. ..




723 GOLD MEDAL AWARD
ART DIRECTCR/DESIGNER/DIRECTOR:
Robert Gage
WRITER: Marvin Honig
PRODUCER: Phil Badwell
AGENCY: Doyle Dare Bernbach, Inc.
PRODBUCTION COMPANY: Directors Studio
PHOTOGRAPHER George Silano
CLIENT: Miles Laboratories/
Alka-Selzzer

He: I've never seen a dumpling that big.

She: Poached Oysters.

724
ART DIRECTOR: Jerry Prestomburgo
DIRECTOR: Mike Cuesta
WRITER: Kenneth E. Teason
PRODUCER: Herbert Miller
AGENCY': Warwick & Legler, Inc.
PRODUCTION.COMPANY:: Stan Lang Productions
CLIENT: Timex Corporation

Zoldo, what's this gentleman holding up?

You paida...$149.95. $99.167 $69.13?




725
ART DIRECTOR/DESIGNER/DIRECTOR:
Robert Gage
WRITER: Jack Dillon
PRODUCER: Phil Bodwell
AGENCY: Doyle Dane Bernbach, Inc.
PRODUCTION COMPANY': Directors Studio
PHOTOGRAPHER: George Silano
CLIENT: Polaroid

Go down to the beach and look around.
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726
ART DIRECTOR/DES GNER.DIFECTOR:
Robert Gage
NRIT=R: Jack Dillcn
PFODUCEF: Phil Bodwel
AGENCY: Doyle Cane Bernbach, Inc
PRODUCTION COMPANY : Diractors Studio
PHOTOGRAPHER: George Slano
CLIENT Polaroid

You can brighzen things up a bit.




727 DISTINCTIVE MERIT AWARD
ART DIRECTOR/DESIG\NER/DIRECTOR:
Raobert Gage
WRITER: Marvin Honig
PRODUCER: Phsl Bodwell
AGENCY: Doyle Dane Bernbach, Inc.
PRODUCTION COMPANY: Directors Studio
PHOTOGRAPHER: George Silano
CLIENT: Miles Laboratories/
Alka-Seltzer

Anncr: You have champagne all over you.

Foothall Players: Oh, Alke-Seltzer, Great.

728 DISTINCTIVE MERIT AWARD
ART DIRECTOR/DESIGNER/DIRECTOR:
Robert Gage
WRITER: Marvin Honig
PRODUCER: Clifford Fagin
AGENCY: Doyle Dane Bernbach, Inc.
PRODUCTION COMPANY: Directors Studio
PHOTOGRAPHER: Dick Dubelman
CLIENT: Cracker Jack

(Silent)

The Big
" Pass Around Pack.

CrackJack

/
£

|

BORDEN

' T

(Silent)




729
ART DIRECTOR: John Caggiano
DIRECTOR: Sid Myers
WRITER: Michael Kahn
PRODUCER: Chuck Doremus
AGENCY: Doyle Dane Bernbach, Inc.
PRODUCTION COMPANY: Richards & Myers
Films, Inc.

CAMERAMAN: Warren Rothenberger

CLIENT: Uniroyal Keds ‘

:‘?z

k

Hey, Artie what do you want to do tonight.

(VO): Keds Knock Arounds are perfect. . .

Artie, what do you want to da tonight. . .
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730
ART DIRECTOR/D!IRECTOR/WEITER:
Richard A. Kerstein
PRODUCERS: Richard Robhins,
Harold Washburn

AGENCY: Marvin & Lbeonard Adv. Inc.

PRODUCT ON COMPANY: Professional
Fiims, Inc.
PHOTOGRAPHER: Leonard DeNlunde
CLIENT J. Hcmestock

(SFX: car doors closing . . .)

(VO): You take your furniture with you.

(VO): Of course, we deliver too.




731
ART DIRECTOR/DESIGNER: Roy Grace
DIRECTOR: Dave Nagata
WRITER: John Noble
PRODUCER: Don Trevor
AGENCY: Doyle Dane Bernbach, Inc.
PRODUCTION COMPANY: Directors Studio
CLIENT: Volkswagen

Man: There is a legend that they tell.

there is a car that turns into a house.

732
ART DIRECTOR: Edd Griles
DESIGNER: Aaron Koster
D!RECTOR: George Gomes
WRITER: Peter Murphy
PRODUCER: Lucky Bigbee
AGENCY: Doyle Dane Bernbach, Inc.
PRODUCTION COMPANY: Gomes-Loew Inc.
CLIENT: Uniroyal

says this chair is really comfortable.

A Kroehler Recliner
covered with Naugahyde

for dad

Tiger Paws and Naugahyde of Uniroyal.




733 DISTINCTIVE MERIT AWARD
ART DIRECTOR/DESIGNER: Roy Grace
JIRECTOR: Dick Stone
WA3ITER: Marcia Beil Grace
PRODUCER: Susan Calhoun
AGENCY: Doyle Dane Bernbach, Inc.
PRODUCTION COMPANY: Cirectors Studio
PHOTOGRAPHER: Irv Deutsch
CUENT: American Tcurister

"'I.' "

Everything inside was perfectly okay.
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734
ART DIRECTOR/DESIGNER: Roy Grace
DIRECTOR: Howard Zieff
WRITER: Evan Stark
PRODUCHR: Lou Florence
AGENCY: Joyle Dane Bernbach, Inc.
PRODUCTION CaMPANY: Howard Zieff
PHOTOGRAPHER: Ted Pahle
CLIENIT: Miles Laboratories/
Alka-Seltzer

Director: Cut. OK, let's break for lunch.




735 DISTINCTIVE MERIT AWARD
ART DIRECTOR/DESIGNER: Norman Tanen
DIRECTOR/PHOTOGRAPHER: Barry Brown

WRITER: Camille Larghi
PRODUCER: Ernie Hartman
AGENCY: Doyle Dane Bernbach, Inc
PRODUCTION COMPANY: Brillig
CLIENT: Jamaica Tourist Board

i)
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) SPREGE
¥ - T b

Swinging, it make me feel giddy.

L 2

I think the sea is very much pretty.

It's easy to feel like a child here.

736 GOLD MEDAL AWARD
ART DIRECTOR/DESIGNER: Roy Grace
DIRECTOR: Dick Stone
WRITER: Marcia Bell Grace
SRODUCER: Susan Calhoun
AGENCY: Doyle Dane Bernbach, Inc.
PRODUZTION COMPANY: Directors Studio

P-H40OTOGRAPHER: irv Deutsch

CLIENT: American Tourister
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Have we got a suitcase for you.




737
ART D RECTOR: George Lois
DIRECTOR/PFOTOGFAPHER: George Silano
WRITER: Fon Holland
PRODUCER: Ed Murphy

AGENCY: Lois Holland Callaway Inc.

PRODUCTION COMPARMY: Saturn
Pictures Corporation

CLIENT: Standard Millinc Company

| feel meaner vshen | eat \Wheetena.

Oh, Charlie. You stop that.
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738
ART D'RECTOR/BESIGNER
PHOTOGRAPKER: Rollin S. Binzer
DIRECTOR: Jack Dazzo

WRITER,PRODUCHR: Allan Katz
AGENCY: Hurvis. Binzer & Churchill
PRODUCTION DOMPANY: Elektra

Productions
CLIENT: Ovaltane Faond Procucts

Prof: The tongue is t= taste barameter . ..

Zonkers are edored 2y every tonjue. ..




739
ART DIRECTOR/DESIGNER:
Bert Steinhauser
DIRECTOR/PHOTOGRAPHER:

Jerry Ansel

WRITER: Chuck Kollewe

PRODUCER: Ralph Borzi

AGENCY: Doyle Dane Bernbach, Inc.
PRODUCTION COMPANY: Jerry Ansel

Productions

CLIENT: Lever Brothers

The world's first clear red toothpaste.

It's just about everything you need. ..

Which is why we call it Close-Up.

739A GOLD MEDAL AWARD
ART DIRECTOR/DESIGNER: Ben Spiegel
DIRECTOR/PRODUCER: Lee Tredanari
WRITER: Camille Larghi :
AGENCY: Doyle Dane Bernbach, Inc.
PRAODUCTION COMPANY: Cinemetric
PHOTOGRAPHER: Tibor Hirsch
CLIENT: Jamaica Tourist Board

It's mysterious. ..

It'shot...

It's cool. That's Jamaica.




790
ART DIRECTOR/DESIGNER: Ben Spiegel
DIRECTOR/PRODUCER: Herb Strauss
WRITER: Dan Abramson
AGENCY: Doyle Dzne Bernbach, Inc.
PRODUCTION COMPANY: Directors Studio
PHOTOGRAPHER: Bert Spielvogel
CLIENT: Stroh'’s Beer

| love the way it tastes.
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741
ART DIRECTOR/DIRECTOR: Bert Steinhauser
DESIGNER/PHOTOGRAPHER: Harold Becker
WRITER: Paul Zoellner
PRODUCER: Ralph Borzi
AGENCY: Coyle Dane Bernbach, Inc.
PRODUCTION COMPANY: Harold B=cker
Productiors
CLIENT: Heinz

WEIN7

TOMATO
(ETCHUP

(Music)

Still the slowest ketchup in town.




742 DISTINCTIVE MERIT AWARD
ART DIRECTOR/DESIGNER/DIRECTOR:
Bob Kuperman
WRITER: John Noble
PRODUCER: Jim de Barros
AGENCY: Doyle Dane Bernbach, Inc
PRODUCTION COMPANY: Pelco
CLIENT: Volkswagen

L
<%
W

AT S

743
ART DIRECTOR/DESIGNER: Bob Kuperman
DIRECTOR: David Nagata
WRITER: John Noble
PRODUCER: Dick Perrott
AGENCY: Doyle Dane Bernbach. Inc.
PRODUCTION COMPANY: M.P.O
CLIENT: Volkswagen

A brand-new small car.

It is agreat idea.

We at Volkswagen kept our promise

We've been working on it for 21 years.




744
ART DIRECTOR: George Lois
DIRECTOR/PHOTOGRAPHER: Timothy
Galfas
WRITER: Ron Holland

PRODUCER: Jon Cholakis
AGENCY: Lois Holland Callaway Inc.
PRODUCTION COMPANY: Galfas

Productions, Inc.
CLIENT: Stevens Hasiery

(VO): You spend more than 50¢C if ..

(Silent)

(VO): Spirit by Stevens —25€ 3 leg.
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745

ART DIRECTOR/CESIGNER/
PHOTOGSAPHER: Follin S. Binzer

DIRECTOR: George Ounning
WRITER/PRODJCEF: Ethan Revsin
AGENCY: —urvis, Binzer & Churchill

PRODUCTION COMPANY: Phos Zine
TV Cartocns
CLIENT: Ovaltine Fcod Products

SCREAMING
YELLOW
11-1144:¢.

SCREAMING
YELLOW
LONKERS'

Best of all, Zonkers broudht me Loresta.




746
ART DIRECTOR: John Caggiano
DIRECTOR: Sid Myers
WRITER: Peter Murphy
PRODUCER: Chuck Doremus
AGENCY: Doyle Dane Bernbach, Inc.
PRODUCTION COMPANY: Richards & Myers
Films, Inc.
CAMERAMAN: Warren Rothenberger
CLIENT: Uniroyal Pro Keds

He won't get rid of his sloppy socks...

- b

He got rid of his basketball shoes.

I know, I'm his father.

747
ART CIRECTOR/DESIGNER: Mike Lawlor
DIRECTOR: Elbert Budin
WRITER: Peter Murphy
PRODUCER: Sandy Reich
AGENCY: Doyle Dane Bernbach, Inc.

- PRODUCTION COMPANY: Elbert Budin Inc.

CLIENT: Uniroyal

it's as simple as that.
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748 749
ART DIRECTOR/DESIGNER: ART DIRECTIR/DESIGKNER: Jack Piccolo
Donald V. Carleson DIRECTOR/PHOTOGRA~HER: Steve Horn
DIRECTOR/PHOTOGRAPHER: Elbert. Budin WRITER: Vike [Mlangano
WRITER/PRODUCER: Patrick Mclnroy PRODUCER: Relph Borzi
AGENCY: Dancer-Fitzgerald-Sample, Inc. AGENCY: Doyle Dane Bernbach, Inc.
PRODUCTION COMPANY: E bert Budin, Inc. PRODUCTION COMPANY: Horn/Griner
CLIENT: Foremost Foods Company CLIENT: Whirlpool Ccrp. of America

A peach is only beautiful until Foremost.

Then it gets sour creamed.. ..

The Freshmost

You know it's the Freshmost. Oh, Harold! It’s so cuaint.



750
ART DIRECTOR/DESIGNER: Bill Taubin
DIRECTOR/PHOTOGRAPHER: Ted Deviet
WRITER: Helen Miller
PRODUCER: Herb Strauss
AGENCY: Doyle Dane Bernbach, Inc.
PRODUCTION COMPANY: DVI Films
CLIENT: Burlington

Burlington has first anti-static socks.

751
ART DIRECTOR/DESIGNER: Stan Kovics
DIRECTOR/PHOTOGRAPHER: Steve Horn
WRITER: Steve Gordon
PRODUCERS: Steve Gordon, Stan Kovics
AGENCY: Jack Byrne Advertising
PRODUCTION COMPANY: Horn/Griner
CLIENT: Barney's Clothes, Inc.

Stengel: Whatdo you want to be . ..

- e,
e
. o

..‘I\

Barney. Well—you'll all need clothes.
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752 753
ART DIRECTOR/DESIGNER/ ART DIRECTOR: Dan Strodt
PHOTOGRAPHER: Rollin S. Binzer DIRECTOR: Tim Newman
DIRECTOR: Jack Dazzo WHITER: Phil “eppis

WRITER/PRODUCER: Allan Katz PRODLCER: Don Keller/Telpac
AGENCY: Hurvis, Binzer & Churchill AGENCY: Muller, Jo~dan, Herrick
PRODUCTION COMPANRNY: Elektra PRODUCT ON OOMPANY:: Dick Milier

Producticns Associates
CLIENT: Ovaltine Food Products PHOTOGRAPHER: Dick Miller

CLIEN™: Head Skis

R

| am Jean-Claude Killy.

(VO): Once there was an uglv Jerson. t am Jean Claude Killy.

\!

| am Jean-Claude Killy.

When | come down the mcuntain . . .

| am Jean-Claude Killy.

Maybe they'll change your lifie. Maybe not. | think about funny things.




754
ART DIRECTOR/DESIGNER: Alan Kupchick
DIRECTOR: Russ Mayberry
WRITER: Enid Futterman
PRODUCER: Steve Novick
AGENCY: Grey Advertising Inc.
PRODUCTION COMPANY: EUE/Screen Gems
PHOTOGRAPHER: Dick Kuhna
CLIENT: Borden, Inc./Drake Bakeries

Napoleon had a thing for coffee cake.

So he ate Drake’s small Coffee Cake.

755
ART DIRECTOR: Helmut Krone
WRITER: Gene Case
PRODUCER: John Capsis, Telpac, Inc.
AGENCY: Case and Krone Inc.
PRODUCTION COMPANY: Rose Magwood
Studios
CLIENT: Arpege Perfume

... He could eat it too.

“Honey, | promise to stop smoking.”




756
ART DIRECTOR/DESIGNER: Joe Gregorace
DIRECTOR/PHOTOGRAPHER: Dave Nagata
WRITER: Ken Charof
PRODUCER: Don Trevor
AGENCY: Doyle Dane Bernbach, Inc.
PRODUCTION COMPANY: M.P.O.
CLIENT: Volkswagen

No other car goes through somuch . . .
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757

ART DIRECTOR: Hy Varon

DESIGNER/DIRECTOR/PHOTOGRAPHER:
Elbert Budin
WRITER: F-arvey Tudangger

PRCDUCER: Bruce Nadel

AGENCY: Ogilvy & Mathar
PRODUCTION COMPANY: Elbert Budin Inc.

C_IENT: Shell Qi! Co.

Every time you sperd about $3 ormore . . .

-
™

We'll give you “ree . . .

You can make the drink of your dreams.




758 759

ART DIRECTOR/DESIGNER: Bob Kuperman ART DIRECTOR: Art Gilmore
DIRECTOR: Howard Zieff DESIGNER: Bob Ramsey
WRITER: John Noble DIRECTOR: Rick Levine
PRODUCER: Lou Puopolo WRITER: Bill Ford
AGENCY: Doyle Dane Bernbach, Inc. PRODUCER: Wayne Lachman
PRODUCTION COMPANY:: Zieff Films AGENCY: Richard K. Manoff Inc.
CLIENT: Volkswagen PRODUCTION COMPANY: Wylde Films

CLIENT: Welch Foods Inc.

To keep your average American car running . . . Pilgrim: Say, this isn't the same . . .

We think you're being taken for aride. The cranberry juice cocktail from now on.




760
ART DIRECTOR/DESIGNER: Bob Kuperman
DIRECTOR: Dick Stone
WRITER: John Nable
PRODUCER: Lou Puopolo
AGENCY: Doyle Dane Bernbach, Inc.
PRODUCTION COMPANY: D.S.1.
CLIENT: Volkswegen

Check! There must be a mistake here.
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762
ART DIRECTOR/DESIGNER: Jack Piccolo
DIRECTOR/PHOTOGRAPHER: Bob Bean
WRITER: Mike Mangano
PRODUCER: Ralph Borzi
AGENCY: Doyle Dan= Bernback, Inc.
PRODUCTION COMPANY: Wylde Films
CLIENT: Whirlpool Corp. of America

It will retumb e the clothes for 2-1/2 hours.




763
ART DIRECTOR: Robert Wilvers
DIRECTOR/PHOTOGRAPHER: Syd Furie
WRITER: Edward A. McCabe
AGENCY: Scali, McCabe, Sloves, Inc.
PRODUCTION COMPANY: James Garrett
and Partners
CLIENT: Volvo, Inc.

So | drive a Volvo.

(Silent)

764

ART DIRECTOR: Tom Tieche

DIRECTOR: Andy Jenkins

WRITER: Rudi Golyn

PRODUCER: Peter Huber

AGENCY: McCann-Erickson
PRODUCTION COMPANY: Jenkins/Covington
CLIENT: Del Monte Corporation

(Tag) The more you know about pineapple . . .




765
ART DIRECTOR/DESIGNER: Bob Tucker
DIRECTOR/PHOTOGRAPHER:
Lenny Hirschfield
WRITER: Tom Yobbagy
PRODUCER: Jerry Gold
AGENCY: Doyle Dane Be~nbach, Inc.
PRODUCTION COMPANY: M.P.O.
CLIENT: Volkswagen

Volkswagen Squareback Sedan canhold . . .

Just fold down its back seat . . .

(Echoes): and it can hold thold-hold-hold)
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766 DISTINCTIVE MERIT AWARD
ART DIREC™ OR/DESIGNER: Ted Shaine
DIRECTOR: Dick Stone
WRITER: Ed Butler
PRODUCERS: Jim de Barros, Lou Fuopolo
AGENCY: Doyle Dane Bernbach, Inc.
PRODLCTION COMPANY: DSI
CLIENT: Volkswagen

(Silent)

(Silent)

(Silent)




767
ART BIRECTOR: Hal Rosen
DESIGNER: Bob Lelle
DIRECTOR/PHOTOGRAPHER: Jerry Shore
WRITER: Elaine Breakstone
PRODUCER: Hal Rosen
AGENCY: Clyne Maxon, Inc.
PRODUCTION COMPANY: Jerry Shore
Productions
CLIENT: General Electric Co./
Housewares Division

Husband: What do you say, Cindy?

TheToast-R-Oven.

=
seaenat @ etecraic

Wife: | do.

768
ART DIRECTOR/DESIGNER/
PHOTOGRAPHER: Jerry Leonhart
DIRECTOR/PRODUCER: Norm O'Neil
WRITER: Todd Miller
AGENCY: McCann-Erickson, Inc.
PRODUCTION COMPANY:: Goldsholl & Assoc.
CLIENT: Chevron Chemical Co.

Anncr: (VO): If rootworms were left alive

gmmm
BuUX

Yen Granular ,

(Super) More farmers use it.




769
ART DIRECTOR: Irwin Soldberg
DIRECTOR: Howard Zieff
WRITER: Riki Kane
PRODUCER: JoAnn Harvard
AGENCY: Nadler & Larimer
PRODUCTION COMPANY: Zieff Films
PHOTOGRAPHER: Ted Pahle
CLIENT: Faberge, Inc.

-
;
h.

i E

Boy (VOJ): Eileen—you're defin tely XanadL.

g ;Mm 4

That means you’re highly emctional.

2
s ‘:;“

Gleen: | do not. (tears)
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770

ART DIRECTOR: Matt Basile

DIRECTOR/PHOTOGRAPHER:
Melvin Sokaolsky
WRITER: Gayk Silver
PRODUCER: Heary Kuryla
AGENCY: Young & Rubicam, Inc.
PRODUCTION COMPANY: Sokalsky Film
CLIENT: Squibb/Beechnut Co.

Contains no cyclamate




771
ART DIRECTOR: George Lois
DIRECTOR/PHOTOGRAPHER: Joe Coffey
WRITER: Ron Holland
PRODUCER: Ed Murphy
AGENCY: Lois Holland Callaway Inc.
PRODUCTION COMPANY: Saturn Pictures
Corporation
CLIENT: Stevens Hosiery

772
ART DIRECTOR: Ed Maslow
DIRECTOR: Harry Hamburg
WRITER: Anne Anda
PRODUCER: Kar! Fischer
AGENCY: Batten, Barton, Durstine
and Osborne
PRODUCTION COMPANY: Brownstone
Productions
PHOTOGRAPHER: Mario Di Leo
CLIENT: Scott Paper Co.

Daughter: This is my mother. . .

Mother: Alright!

ScotTowels. If they were any stronger . . .




773
ART DIRECTOR: Bob Engel
DIRECTOR: Harry Hamburg
WRITER: Howard Kaplan

PRODUCER: Manny Perez

AGENCY: Young & Rubcam, Inc.
PRODUCTION COMPANY: Directors Center
PHOTOGRAPHER: Mario Di Leo
CLIENT: Frito-Lay. Inc.
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774
ART DIRECTOR/DESIGNMNER: Alan Kupchick
DIRECTOR-PRODUCTION COMPANY/
PHOTOSRAPHER: Horn/Griner
WRITER: Enid Futterman
PRODUCER: Steve Novick
AGENCY: Grey Advertising Inc.
CLIENT: Marine Midland Banks

Little Boy: | used to want to go to Cornell.

(Crew singing): No one can eat just one.

(VO): Just put 325 a month in Junior Savings .

Marine Midland.

We want you to have
what you want.

Member FDIC.

)

Little Boy: | want to go to college.




775
AT DIR=CTOR: Tom Tieche
JIREZ0OR: Andy Jenkins
WRITER: Rudi Golyn

PROLOL CER: Peter Huber

AGENCY MMcCann-Erickson, Inc.
PRODUCTION COMPANY: Jenkins/Covington

CLEN": Del Monte Corporation

“‘i ST /
-,s\ v‘ ;g‘g‘t:" o / y r :

PEACH HALVES

(Tag) The betzer “or Del Monte.

776
ART DIRECTOR: Bob McDonald
DESIGNER: Paul Frahm
DIRECTOR: Victor Haboush
WRITER: George Hawkins
PRODUCER: Tom Fenton
AGENCY: Young & Rubicam, Inc.
PRODUCTION COMPANY: Haboush Co.
PHOTOGRAPHER: Mike Butler
ARTIST: Leyendecker
CLIENT: Cluett, Peabody Co.

Years ago, he broke a million hearts.

re

fedild Acroyy,
N o Y. 1.0
ihs 3 e cotnpang

He's still breaking hearts.




777
ART DIRECTOR: Don Eldridge
DIRECTOR/>HUTOGRAPHER: Jerry Kates
WFEITER: Hal Friedman
PRIDUCER: GlennGiere
AGENCY: Warren, Muller, Dolobowsky, Inc.
PRODUCTION COMPANIY: Take Two
Product ons
CLIENT Colonial Provision Co., Inc.

~

The Colonial Hot Dog . . .

... for people who eat like . . .
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778
ART DIRECTOR/PRODUCER: Clem NlcCarthy
DIRECTOR/FHOTOGRAPHER: Dick Miller
WRITER: Fran Hansey
AGENCY: McCam-Erickson
PRODUCTION COMPANY: Dick Miller Assoc.
C_IENT: Del Monte

It's exactly like. . .

fresh pineapple

;.f

Let's just say i3's very, very close.




779 780

ART DIRECTOR: Bob Wiivers ART DIRECTOR: Bob Brandwein
DIRECTOR/PHOTOGRAPHER: Syd Furie . DIRECTOR: Marshall Stone
WRITER: Ed McCabe WRITER: Anne Anda
AGENCY: Scali, McCabe, Sloves, Inc. PRODUCER: Karl Fischer
PRODUCTION COMPANY: James Garrett AGENCY: Batten, Barton, Durstine
and Partners and Osborn
CLIENT: Volvo, Inc. PRODUCTION COMPANY: M.P.O.

CLIENT: Scott Paper Co.

We can't guarantee exactly how long . . . When we decided to get a testimonial . . .

h

J

9 of every 10 Volvos are on the road. we went right to the top.

F

A

Volvo Lives!

(Silent) Scottie. It's a three sneezer.




781

ART DIRECTOR: Matt Besile

DIRECTOR/PHOTOGRAPHER:
Melvin Sokolsky
WRITER: Gayle Silver
PRODUCER: Henry Kuryla
AGENCY: Young & Rubicam, Inc.
PRODUCTION COMPANY: Sokolsky Films
CLIENT: Squibb/Beechnut Co.

Peppermint!
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782
ART DIRECTOR: John Andreoli
DESIGNER: William Molyneaux
DIRECTOR: Tim Newman
VWRITER: Ton Pagano
PROLCUCER: Larry Patterson
AGENEY: Yaung & Rubicam, Inc.
PRODUCTION COMPANY: Dick Miller
Associazes
PHOTOGRAPHER: Mike Zingale
CLIENT: General Focds Corporation

Spearmint!

¥

Care*Free. The sugar-less gum wizh flavor.

A French top with an American bottom.




783
ART DIRECTOR: Bunny Oliver
DIRECTOR/PHOTOGRAPHER:
George Gomes
WRITER: Mike Becker
PRODUCER: Mike Schapiro
AGENCY: Young & Rubicam, Inc.
PRODUCTION COMPANY: Gomes, Lowe, Inc.
CLIENT: Johnson & Johnson Co.

Here's the right way

Bandages from Johnson & Johnson.

784
ART DIRECTOR/DESIGNER/WRITER/
PRODUCER: Jay Wolf
DIRECTOR: Phil Kimmelman
AGENCY: Rockwell, Quinn & Wall
PRODUCT!ON COMPANY: Focus Productions
PHOTOGRAPHER: Mordi Gerstein
CLIENT: British Leyland Motors

The Austin Americaisn't theonly car. ..

Und ‘r$2 000

Plus destinatjfn; preparation ché?ge&anp Ga)g\es

Austin Americais theonlycarto. ..
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785 786
ART DIRECTOR/DESIGNER: ART DIRECTOR: Dave Parl
Santo Cambareri DIRECTOR/PHOTOGRAPHER: Jerry Kates
DIRECTOR: Fran< Herman WRITER: Hal Friedman |
WRITER: Gene Tashoff FRODUCER Glenn Giere
PRODUCER: John Salla AGENCY: Warren, Muller,
AGENCY: Ketchum, Macleod & Grove, Inc. Dclobowsky, Inc.
PRODUCTION COMPANY: Televideo PRODUCTICN COMPANY: Take Two
Productions Productions
CLIENT: Great Western Foods CLIENT: Co onial Provision Ca., Inc.

, At " ‘ p \
v (vlonjal History
-rf

Anncr. VO: Great Moments in Colonial History.

Anncr: Electricity. . . ciscovered him.

“Yeah (mmmm), that's a gcod demonstration.' This little bit of Colonia Bologna.. ..




787 788

ART DIRECTOR/DESIGNER: ART DIRECTOR: Joe Toto
Richard Levenson DIRECTOR/PHOTOGRAPHER: Elbert Budin
DIRECTOR/PRODUCTION COMPANY/ WRITER: Ned Tolmach
PHOTOGRAPHER: Horn/Griner PRODUCER: Paul McDonough
WRITER: Joel Harrison AGENCY: Benton & Bowles, InC.
PRODUCER: Maura Dausey PRODUCTION COMPANY: Hbert Budin, inc.
AGENCY: Grey Advertising CLIENT: General Foods Corporation

CLIENT: General Foods Corporation

Big Kid: | love my new marbles. This is the container Birds Eye. . .

(VO}: Six free hi-bounce marbles. . It's hard to tell the difference.




789 GOLD MEDAL AWARD
ART DIRECTOR: Jon Fisher
DIRECTOR: Harry Hamburg

WRITER: Charles Blustain
PRODUCER: Howard Rosenman
AGENCY: Benton & Bowles, Inc.

PRODUCTION COMPANY: Brownstone
Productions
CAMERAMAN: Dorald Sweeney
CLIENT: General Foocs Corporation

If it works for him, it'll work for you.
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790
ART DIRECTOR/DESIGNER:
Frank Fristachi
DIRECTOR: Dick Stone
WRITES: Neil Drossman
PRODUCER: Henry Roth
AGENCY: DKG, Inc.
PRODUCTIOM COMPANY Dick Stone
CLIENT: Remingtan

Two heads




791
ART DIRECTOR/DESIGNER:
Frank Fristachi
DIRECTOR: Jack Zander
WRITER: Marshall Karp
PRODUCER: Henry Roth *
AGENCY: DKG, Inc.

PRODUCTION COMPANY: Pelican Films, Inc.

ARTIST: Andre Francois
CLIENT: Johnson & Johnson

You've got the world or your shoulders?

Truce has a pain reliever for your headache.

It's what the world's been waiting for.

792
ART DIRECTORS/DESIGNERS:
Frank Fristachi, Joe Genova
DIRECTOR: Steve Horn
WRITER: Neil Drossman
PRODUCERS: Henry Roth, Sandy Sinclair
AGENCY: DKG, Inc.
PRODUCTION COMPANY: Horn/Griner
CLIENT: Remington

You may be man enough. But is she?




793
ART DIRECTOR/DESIGNZ=R: Peter Paris
DIRECTOR: George Nakano
WRITER: Fred Brownfeld
ILLUSTRATOR: Jack End=welt
PRODUCER: Jerry Pearl
AGENCY: Chirurg & Cairns, Inc.
PRODUCTION COMPANY': Duo Productions
PHOTOGRAPHER: Rolph Laube
CLIENT: Crayola Crayons

With a box of 64 Crayola crayons ...
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794
ART DIRECTORS: Pete Berge,
Howard Rieger
DIRECTOR: LeelLacey
WRITER: Curvin C'Reilly
PRODUCER: Tom Denhars
AGENCY: Young & Rubicam, inc.
PRODUCTICN COMPANY: N Lee
Lacey Assoc. _
CLIENT: General Foods Zorporation

You don't have todrive out tor it.




795
ART OIRECTOR: Ross Van Dusen
WRITER: Janet Boden
PRODUCER: James Grumish
AGENCY: Ooyle Dane Bernbach, Inc

PRODUCTION COMPANY: Creative

Film Arts
CLIENT: Volkswagen

“You have exactly 10 seconds to memorize .

the price of a 1971 Volkswagen Beetle.

51845

Volkswagen Sedan M. Suggested retail price, West Coc
acol toxes and o'l\e aler dehvery charges, any, a

You may take notes.”

796 DISTINCTIVE MERIT AWARD
ART DIRECTOR: Bob Engel
DIRECTOR/PHOTOGRAPHER:
Richard Heimann
WRITER: Howard Kaplan
PROOUCER: Manny Perez
AGENCY: Young & Rubicam, Inc.
PRODUCTION COMPANY: James Garrett
and Partners, Inc.
CLIENT: Frito-Lay, Inc.

§ ‘{ : l

& s
‘\ . " 4 ‘
P \! '

Frogs singing: No one can eat just one.




798
ART DIRECTOR: Roy Askling
DIRECTOR: Mike Elliott
WRITER: Jim Huff
PRODUCER: Jce Rein
AGENCY: Batten, Bargon, Durstine
and Osbom
PRODUCTION COMPANY: E.UE.
CLIENT: Philco-Fard Corp.

1‘* 1 P FT
g .
4 v

!
A'guy who's used to sleepirg with. . .

Might have trouble gettingusedto. . .

PHILCO

Until you fearn to love the cuiet.
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799
ART DIRECTOR: Hank Quell
DIRECTOR/PHCTOGRAPHER:
Harry Hemburg
WRITER: Marie Gutjshr
PRODUCER: Jane Susskind
AGENCY: Young & Rubicam, Inc.
PRODUCTION COMPANY: Directors Center
CLIENT: Lea & Perrins

Chemists are asked to duplicate a sauce.

Chemist discovers sauce in cellar.




800 DISTINCTIVE MERIT AWARD
ART DIRECTOR: Howard Title
DIRECTOR/PHOTOGRAPHER: Elbert Budin
WRITER: Peter Lubalin
PRODUCERS: Peter Lubalin, Howard Title
PRODUCTION COMPANY: Elbert Budin, Inc.
CLIENT: Ronzoni Macaroni Co.

801
ART DIRECTOR: Bob Engel
DIRECTOR: Harry Hamburg
WRITER: Howard Kaplan

PRODUCER: Manny Perez

AGENCY: Young & Rubicam, Inc.
PRODUCTION COMPANY: Directors Center
PHOTOGRAPHER: Mario Di Leo
CLIENT: Frito-Lay, Inc.

We put twice as much meat in our sauce. . .

But we make a better sauce.

Judge: Not guilty.




802
ART DIRECTOR: Bob Lelle
DESIGNER: Jack Cornwall
DIRECTOR: Bab Vietro
WRITER: Regina Grant
PRODUCER: Tony Russo
AGENCY: Clyne Maxon, Inc.
PRODUCTION COM>ANY: Audio
Productions
CLIENT: General Bectric Co.

N

1 cenenaL @6 enecrmic

Anncr: For people who don't remember.
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803
ART DIRECTOR: Robert Reizzfeld
DIRECTOR: Judd Maze
VJRITHER: Charles Ashby
PRODUCZ=R: Sherry Lockhart
AGENCY: Wells Rich Greene, Inc.
PRODUCTION COMPANY: Flicers Inc.
CLIENT: Midas Muffler

Why don't you. . . | trizd them.

Oh yeah.




804
ART DIRECTOR: Thierry Da Rold
DIRECTOR/PRODUCER: Phil Peyton
WRITER: Hank Prowitt
AGENCY: Lord, Geller,
Federico and Partners, Inc.
PRODUCTION COMPANY: Horn/Griner
PHOTOGRAPHER: NASA, stock photos
CLIENT: The New Yorker

Let alone the Picassos, Pompidous. . .

YES,

THE

NEW YORRER

You can keep up in The New Yorker.

805
ART DIRECTOR: Howard Title
DIRECTOR/PHOTOGRAPHER: Elbert Budin
WRITER: Peter Lubalin
PRODUCERS: Peter Lubalin, Howard Title
PRODUCTION COMPANY: Elbert Budin, Inc.
CLIENT: Ronzoni Macaroni Co.

But we make a better sauce.




806
ART DIRECTQO=: Gene 3ove
DIREZTOR: Rdley Scott
WR TER: Carol Peace
PRODUCER: Jer~y Eruckaeime-
AGENCY: Batten, Bartor, Durstine anc Oshorn
PRODUCTION COM=ANY: Szrawbz=rry
Product ons
PHOTOGRAPHERS Bob Hagensen,
Ridley Szott
CLIENT: Campbel Soup Company

-

The soup like Grandma used to ooen.

CONSUMER PRODUCT COMNIERCIALS 473

807
ART DIRECTOR: Rick Baxter
DIRECTOR: D ck Fichards
WRITERS: Roberta Bowen, Bill 2almer
PROCUCER: Jerry Bruckheimer
AGENCY: Batten, 3artan, Durstine
and Osborr
PRODUCTION COMPANY: Richards & Myers, NLY.
PHOTOGRAPHEF: Larry Willams
CLIENT: American Cyanamid
Consumer Procucts Division

If you want cne beautifu head of hair. . .

Both in Gold Formula Breck Shampoo.




808
ART DIRECTOR/DESIGNER/PRODUCER:
John Koelle
DIRECTOR: Victor Haboush
WRITER: Jeff Gorman
AGENCY: Niefeld, Paley & Kuhn
PRODUCTION COMPANY: Haboush
CLIENT: Gibson Refrigerator Sales Corp.

Anncr: If the new Gibson Automatic. . .

Anncr: Wishy, washy, it's not.

809
ART DIRECTOR: Bob Giraldi
WRITER: Bob Hildt
PRODUCERS: Art Pearlman, Ralph Ward
AGENCY: Young & Rubicam, Inc.
PRODUCTION COMPANY: Film Builders
CLIENT: Bristol-Myers Co

Toothaches.

™ £xvRa-5 756!
N REL

Excedrin. For hours of relief. . .
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810 811
ART DIRECTORS: Bob Giraldi, Jim Handloser ART DIRECTCR: Gary Poiich
DESIGNER: Bob Giraldi DIRECTOR: Joe De Voto
DIRECTOR: Dick Stone WRI™ER: Bill Fainglas
WRITER: Jerry Della Femina PRODUCERS: Wayne Lachman,
AGENCY: Della Femina, D=nnis Powers |
Travisano and Fartners AGERCY: Young & Rubicam, Inc. i
PRODUCTION COMPANY: Stan Lang PRODUCTION COMPANY: Telectronics, |
Productions Directors Center .
CLIENT: Fuji Film Photo, Inc. PHOTOGRAPHER: John NMei<lejohn

CLIENT: Bristol-Myers Co.

Don May ruas har nervously. . .

have the greatest sense of color. Teammates react to grease on their hands.

‘7’.!l51

Take their photos with Fuji Film. Sorry, Don. We wanna keep the ball clean.




812 813

ART DIRECTOR/PRODUCER: Bert Mangel ART DIRECTOR: Robert Reitzfeld
DESIGNER: Kong Wu DIRECTOR; Judd Maze
DIRECTOR: Robert Bean WRITER: Charles Ashby
WRITER: Gerry Burns PRODUCER: Sherry Lockhart
AGENCY: Batten, Barton, Durstine AGENCY: Wells Rich Greene, Inc.
+and Osborn PRODUCTION COMPANY: Flickers Inc.
PRODUCTION COMPANY: Wylde Films CLIENT: Midas Muffler

PHOTOGRAPHER: Robert Storz
CLIENT: The Gillette Co.

Which Right Guard should | use? Take'er down Virgil.
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814 DISTINCTIVE MERIT AWARD 816
ART DIRECTOR: Jerry Bruckheimer ART [MRECTOR: Howard Rieger
DIRECTOR/PHOTOGRAPHER: DIRECTOR,PHOTOGRAPHER:
Mizlvin Sakolsky Ha-old Becker
WR TER: Joe MzNeil V/RITER: Mike Becker
PRODUCZR: Jerry Bruckheimer PRDDUCER: Foger Brann
AGENCY: Batten, Barzon, Durstine AGENLY: Young & Rubicam, Inc.
and Osbor- PRODUCTION COMPANY: Harold Becker
PRODUCTION ZOMPANY: Sokolsky Films Productions

CLIENT: Pepsi-Cola Zompany CLIENT: General Faods Corporation

And Pepsi's got a lot to give (The product)




817
ART DIRECTOR: Bunny Oliver
DIRECTOR/PHOTOGRAPHER:
George Gomes
WRITER: Mike Becker
PRODUCER: Mike Schapiro
AGENCY: Young & Rubicam, Inc.
PRODUCTION COMPANY: Gomes, Lowe, Inc.
CLIENT: Johnson & Johnson Co.

e plastic
smps  Strips

A Band-Aid brand bandage stops. . .

818
ART DIRECTOR: Bob Brandwein
DIRECTOR: Marshall Stone
WRITER: Anne Anda
PRODUCER: Karl Fischer
‘AGENCY: Batten, Barton, Durstine
and Osborn
PRODUCTION COMPANY: M.P.O.
CLIENT: Scott Paper Co.

Sokeepitonevenif. . .

And that’s 10 accident.




819
ART DIRECTOR: Art Harris
DESIGNER: Jim Schoppe
DIRECTOR: Perry Rosemond
WRITER: Mike Slcsberg
PRODUCER: Ralph Ward
AGENCY: Young & Rubicam, Inc.
PRODUCTION COMPANY: Petersen Co.
PHOTOGRAPHER: Dick Glouner
CLIENT: Bristol-Myers Co.

When she tells him it feels tingly. . .

You'll taste
as good as it tastes.

You'll taste as good as it tastes.

CONSUMER PFOOUCT COMMERCIALS 479

820
ART DIRECTOR/DESIGNER: Ronald Goodwin
DIRECTOR/FHOTDGRAPHER: Robert Bean
WRITER: Leonard Seiden
PRODUCER: Richard King
AGENCY: Hicks & Greist, Inc.
PRODUCT ON COMPANY: Wylde Films
CLIENT: Dixie Bathroom Cugs

Some people discover Dizie Cups. . .

And. . . I sneeze again.

White
Blue
Green
Pink
f-"" :

f

\
b 4

Jizie 1!
BATY gm XA

s PENSEK

= ﬁl!lll![‘-

:

it's athree sneezer. (SFX)




821 822

AR~ DIRECTOR: Geral Sneed ART DIRECTOR: Allen Kay
DIRECTOR: Marshall Stone DIRECTOR: Melvin Sokolisky
WRITE=: David Burleigh WRITER: Adam Hanft
PRODUZER: Gene Robins PRODUCER: Ken Duskin
AGENCY: Curningham & Walsh Inc. AGENCY: Tinker-Pritchard Wood
PROCUCTION COMPANY: M.P.O. PRODUCTION COMPANY: Sokolsky Films
CLI=NT: Andrew Jergens CLIENT: Friends of The

Rockefeller Team

At New Yor«<'s Art Students League. . . I'mon anew diet.

w - ¥

-
haliih.

You'li find tre Trost gifted hands . . . Keep consumers from being losers.

Rockefeller

A paid political announcement
by the Friends of the Rockefeller Team.

soften their hands with Jergens. . . Rockefelle~'s done a lot. He'll do more.




823
ART DIRECTOR/DESIGNER/PRODUCER:
Ken Duskin
DIRECTOR: Carol Raver
WRITER: Adam Hanft
AGENCY: Tinker-Pritchard Wood
PRODUCTION COMPANY:: Sokolsky Films
PHOTOGRAPHER: Saul Negrin
CLIENT: Friends of The
Rockefeller Team

(Music)

- am
o et

e ——
-
-

Rockefeller created 43 new state parks.

Rockefeller.

A paid political announcement
by the Friends of the Rockefeller Team.

Rockefeller’'s done a lot. He'll do more.

CONSUMER PR0DUCT COMMERCIALS 481

824
ART DIHECTOR: Allen Kav
WRITER: Adam Hanft
PFODUCER: Ken Duskin
AGENCY: T nker-Pritchard Wood
PRODUCTION COMPANY: Sckolsky Films
C_IEN™: Friends of The
Roc<efeller Team

An improvenent Fockefeller hopes. . .

\

Rockefeller.

A paid pol tical amnouncement
by the Friends of the Rockefeller Team.

Rockefeller's done a lot. He'll do more.




825
ART DIRECTOR/DESIGNER/PROCDUCER:
Ken Duskin
DIRECTOR/PHOTOGRAPHER:
Melvin Sokolsky
WRITER: Marcella Free
AGENCY: Tinker-Pritchard Wood
PRODUCTION COMPANY: Sokolsky Films
CLIENT: Friends of The
Rockefeller Team

I'm an X drug addict.

3

Rockefeller helped set up. . .

Rockefeller

A paid political announcement
by the Friends of the Rockefeller Team.

Rockefeller's done a lot. He'll do more.

826
ART DIR=CTOR/DESIGNER: Rick Levine
DIRECTOR: Joe De Voto
WRITER: David Altschiller
PRODUCER: Bob Schenkel
AGENCY: Carl Ally Inc.
PRODUCTION COMPANY: Stan Lang Inc.
CAWMERAMAN: Mo Hartzband
CLIENT: The Hertz Corporation

Introducing the world's second 747.

The 747 Rat

A SPECIAL RATE FOR STANDARD
OR INTERMEDIATE SIZED OR SIMILAR SEDANS.
NOT AVAILABLE AT ALL LOCATIONS.

(SFX: Jet Engines Down Runway)




827
ART DIRECTOR/DESIGNER: George Euringe™
DIRECTOR: Dick Clark
WRITER: Steve Smith
PRODUCER: Iren= Ludwig
AGENCY: Carl Alty Inc.
PRODUCTION COMPANY: Stan Lang, Inc.
PHOTOGRAPHER: Ted Pahle
CLIENT: Carter Wdllace/Rise

but this: Rise.

Imagine what you can do using Rise. . .

CONSUMER PRODUCT COMMERCIALS 483

828
ART DIRECTCR: Je-ry Prestomburgo
- DIRECTOR: Mike Cuesta

WRITER Kenneth E. Teason

PRODUCER: F-erbert Miller
AGENCY: \arwick & Legler, Inc.

PRODUCTION COMPANY: Stan Lang, inc.
CLIENT: Leln & Fink Products Co.
Consumer Division

™

When your child aries because of a cut

Medi-Quik. The family first aid spray.

Medi-Quik has three germ killers.




829 830 '
ART DIRECTOR/DESIGNER: ART DIRECTOR/DESIGNER/DIRECTOR:

Charles Piccirillo ' Robert Gage
DIRECTOR: Murray Bruce WRITER: Jack Dillon
WRITER: Sue Brock PRODUCER: Phil Bodwell

PRODUCER: George Bragg AGENCY: Doyle Dane Bernbach, Inc.
AGENCY: Doyle Dane Bernbach, Inc. PRODUCTION COMPANY: Directors Studio
PRODUCTION COMPANY: Phos-Cine PHOTOGRAPHER: Dick Dubelman

PHOTOGRAPHER: George Silano CLIENT: Polaroid
CLIENT: Miles Laboratories

Alka-Seitzer

-

The female offered him Alka-Seltzer. . . Man: Maybe we can pry his mouth open.




831
ART DIRECTOR/DESIGMER/DIRECTOR:
Robert Gage
WRITER: Jack Dillon
PRODUCER: Phil Bodwell
AGENCY: Doyle Dane Bernbach, Inc.
PRODUCTION COMPANY: Directors Studio
PHOTOGRAPHER: Dick Dubelman
CLIENT: Polaroid

CONSUMER PRODUCT COIvMERCIALS = 485

832
ART DIREZTOR/DESIGNER/DIRECTOR:
Rabert Gege
WRITER: Jack Dillon
PRODUCER: Ph | Bodwell
AGENCY: Doyle Dane Bernbach, Inc.
PRODUCTION COMPANY: Directors Studio
PHOTOGRAPHER: Oick Dubelman
CLIENT: Pclaroid

Como: Do Girl: Re Como: Me Girl: Fa.. . .

Aunt: Maybe | could have him bronzed.

Como: Arybody you know?

Girl: It only sings one note.




833
ART DIRECTOR/DESIGNER/DIRECTOR:
Robert Gage
WRITER: Jack Dillon
PRODUCER: Phil Bodwell
AGENCY: Doyle Dane Bernbach, Inc.
PRODUCTION COMPANY: Directors Studio
PHOTOGRAPHER: Dick Dubelman
CLIENT: Polaroid

Child: Scrooge went to the bathroom.

834
ART DIRECTOR: Murray Smith
DIRECTOR: Sid Myers
WRITER: John Connelly
PRODUCER: Tom Farrell
AGENCY: Daniel & Charles
PRODUCTION COMPANY: Richards & Myers
Films, Inc.
CAMERAMAN: Warren Rothenberger

CLIENT: Wohl Shoes

X

i have the same feelings as other men do.




835 GOLD MEDAL AWARD
ART DIRECTOR/DESIGNER: Becb Kuperman
DIRECTOR: Howard Zeiff
WRITER: John Naoble
PRODUCER: Lou Puopolo
AGENCY: Doyle Dane Bernbach, Inc.
PRODUCTION COMPANY: Zeiff Films
CLIENT: Volkswagen

We at Volkswagen kept our Jromise.

CONSUMER PRODUCT COMMERCIALS 487

836 DISTINCTIVE MERIT AWARD
ART DIRECTOR/DESIGNER: Sy Schreckinger
DIRECTAR/PRODUCTION CONMPANY/
PHOTOGFAPHER: Horn/Griner
WRITER: Bruze Goldman
PRODUCERS: Maurice Mahler, Roger Vaughn
AGENCY: Young S Rubicam, Inc.
CLIENT: Metropolitan Life
Irsurance Co.

Anncr: We want people to live in health.

We sell life insurance.
But our business is life.

Anncr: Our businzss is ife.




837
ART DIRECTOR/DESIGNER/PRODUCER:
Chuck Bua
DIRECTOR: Jose Ferro (Animator)
WRITER: Paula Green
AGENCY: Green Dolmatch Inc.
PRODUCTION COMPANY: Pablo Ferro
CLIENT: New York Times

Call
(212)
MU 7-1100

Call (212) MU 7-1100.. ..

Call
(212)
MU 7-1100
Andwe'l deliver
and we'll deliver . ..
Call
(212)
MU 7-1100

And we'll deliver The New York Times to your

the New York Times to your door.

838 DISTINCTIVE MERIT AWARD
ART DIRECTOR/DESIGNER:
Maurice Mahler
DIRECTOR/PRODUCTION COMPANY/
PHOTOGRAPHER: Horn/Griner
WRITER: Forrest Long
PRODUCER: Roger Vaughn
AGENCY: Young & Rubicam, Inc.
CLIENT: Metropolitan Life
Insurance Co.

Teacher: Roger’s a bright kid.

“' P 5 A “ :

Anncr: Speed kills . . .




839
ART DIRECTOR: Dick Calderhead
DIRECT JR: Bruce Malmuth
WRITER: Wallv Weis
PRODUCER: John Capsis
AGENCY: Calderhead, Jackson Inc.
PRODUCT ON COM>PANY: Audio
Productions
CLIENT Metromedia Radio

Think of something interast ng enough.

CORPORATE COMMERCIALS 489

840
ART DIRECTOF: Hy Yablorka
DESIGNER/PHOTOGRAPHER: Carm Goode
DIRECTOR: Ridhard Wil iams
WRITEF/PRODUCER: Alar Barzman
AGENCY: Chiat Dav
PRODUCT ON COMPANY: Klein/Barzman
and Hecht
CLIENT: Equitable Savings & Loan

(Silent)

(Silent)




841 842

ART DIRECTOR: Len McCarron ART DIRECTOR: Mike Eakin
DESIGNER/PRODUCER: Les Collins DIRECTOR: Joe Sedelmaier
DIRECTOR: Jerry Ansel WRITER: Ray Thiem
WRITER: Joe Sollish PRODUCERS: Mike Eakin, Ray Thiem
AGENCY: Batten, Barton, Durstine and AGENCY: Rink Wells & Associates
Osborne PRODUCTION COMPANY: Sedelmaier
PRODUCTION COMPANY: Jerry Ansel Film Producers, Inc.
CLIENT: E.I. DuPont de Nemours & Co. CLIENT: Denver U.S. Bank

This is how things might look . . .

el

Girl: | see you, gramps.

Patient: (VO): | see you, too. Join the club.




843
ART DIRECTOR: Bill Petti
DIRECTOR: Bill Hudson
WRITER: Bab McLoughlin
PRODUCER: Coyne Maloney
AGENLCY: Batten, Barton, Durstine
and Osborn
PRODLCTION COMPANY: Phos Cine
CUENT: General Zlectric

General Eleczric has beeng-inding up . . .

CORPORATE COMMERCIALS 491

844
ART DIRECTO=: Bill Smith

DIRECTOR: Bill Canty

WRITHR: Jan Zechman
PRODUC=RS: Bill Smith, Jan Zechman

AGENCY: Rink \\Wels & Associates
PRODUCTION ZOMPANY: Horn/Grinar
CLIENT: Exchange National Eank

Women of N2w York, Peris, Londor, Milano

S AL

2at your hearts out.




B45 846

ART DIRECTZR Willian “\urtzel ART DIRECTOR: A. G. Torchia
DESIGMNEF: Vsarren Gadirav DIRECTOR/PRODUCER: Martin Beck
DIRECT_R Bob Vietro WRITER: Mark Doyle
JuBITER: Nkolai Prorav ch AGENCY: Cargill, Wilson & Acree, Inc.
PFODULCER: Diane Aynn PROBUCTION COMPANY: Jayan House
AG=NCY: The Lampert Agercy. nc. PHOTOGRAPHER: Jim Collins
PRODUCTION\ OOMPANY: Audic CLIENT: South Carolina Electric
Preduztions and Gas Company

CANMERAMEN: 2eter Gabiini
CLIBENT JS industri=s

You really can't appreciate electricity . . .

»
-

until you lose it.

USI. The Overachievers. Working to restore the electricity.




847
ART DIRECTOR: A. G. To~chia
DIRECTOR: Star Reich
WRITER: Merk Doyle
PRODUCER: Martin Beck

AGENCY: Cargill, Wilson & Acree, Inc.

PRODUCTION COMPANY: Television
" Productions International
PHOTOGRAPHER: Price Pethel
CLIENT: South Carolina Electric

and Gas Company

CORPORATE COMMERCIA_S 4393

848
DIRECTOR: Dick Richards
WRITER: Mimi Cotter
PRODLCER: Jon Brown
AGENCY: Betten, Barton, Durstine
&nd Osborn
PRODUCTION CCI_I\{IPAI\IIY: Richards & Myers

=ilms, Inc.

CLIENT: General Electric

You can take electricity for granted.

[
14

We try to make life easier.

Trying to find the sunshine.

Thereisn’'t as muzh surnshine . . .

General Electric. Men helping man




849
ART DIRECTOR: Don Egensteiner
DIRECTOR/PHOTOGRAPHER:
George Gomes
WRITER: Mike Becker *
AGENCY: Young & Rubicam, Inc.

PRODUCTION COMPANY: Gomes, Lowe, Inc.

CLIENT: Environmental Action Coalition

PR
-.I'-‘ ...
s R ik 5

Look at the Hudson River . ..

—

.'::‘::;- ‘ di-n._--.::'-‘-

We're going to kill ourselves.

April 22 is Earth Day.

Envitonments! Acuon Coslition. 233 E 49. N.Y C 10017

April 22nd is Earth Day.

-

850
ART DIRECTOR/DESIGNER: Andy Langer
DIRECTOR/PRODUCTION COMPANY:
Horn/Griner
WRITER: James Parry
PRODUCER: Yafa Lerner
AGENCY: Marschalk
CLIENT: The United Appeal of Atlanta

Some old people are always alone . . .

and only your money canhelp . . .




851
ART DIRECTOR/DESIGNER: Glenn Levy
DIRECTOR/PRODUCTION COMPANY/
PHOTOGRAPHER: Horn/Griner
WRITER: Kurt \Villinger
PRODUCER: Shellv Schachter
AGENCY: Compton Advertising, Inc.
CLIENT: The National Clearinghouse
for Drug Abuse Irformation

(VO): Drug abuse is agame . . .

(VO): Sometimes they don't get up anymore.

PUBLIC SERVICE COMMERCIALS 495

852 DISTINCTIVE MERIT AWARD
ART DIR=CTOR/DESIGNER: Bob Giraldi
DIRECTOR: Steve Harn
WFITER: Jud Alper
AGENCY: Della Femina,
Travisano and Partners
PRODUCTION COMPANY: Horn/Griner
CLI=NT: National Moratonum

Insanityis . . .

Sanity is a presicent kil ing a boy.

San.i.ty

(Silence)




853 DISTINCTIVE MERIT AWARD
ART DIRECTOR/DESIGNER: Bob Giraldi
DIRECTOR: Steve Horn
WRITER: Sara Bragin
AGENCY: Della Femina,

. Travisano and Partners
PRODUCTION COMPANY: Horn/Griner
CLIENT: National Hemophilia Foundation

You're looking at something that will . . .

let a hemophiliac live and bleed.

Were 5o close, yet so far.

National Hemophilia Foundation.

It's so expensive —we need your money.

854 GOLD MEBAL AWARD
ART D RECTOR/DESIGNER: Bob Giraldi
DIRECTOR: Steve Horn
WRITER: Sara Bragin
AG=NCY: Della Femina, Travisano
and Partners
PRODJCTION COMPANY: Horn/Griner
CLIENT: National Hemophilia Foundation

My name is Charles. | can't afford it.

We're so close,yet so far.

National Hemophila Foundation

100 hemaphiliacs can. 100,000 can't.



855
DESIGNER/WRITER: Paula Green
DIRECTOR/PHOTOGRAPHER: Bert Stern
PRODUCER: Ma~y Munro
AGENCY: Green Jolmatch
PRODUCTION COMPANY: Libra Productions
CLIENT: American Cancer Saociety

What you don’t know that can hurt you.

PUBLIC SERYICE COMMERCIALS 497

856
ART DIRECTOR/DESIGNER: Bob Grimaldi
DIRECTOR/WRITER: Len Alaria
PROCUCER: Bob Ross
AGENCY: McCann-Erickson, Inc.
PRODUCTION GOMPANY: Imagination, Inc.
PHCTOGRAPHER: Jerry Slick
CLIENT: San Francisco Police Dept.

Anncr: (VOI: YoL'll make $11,000. . .

ey
ER i g
totheté

CALLTHE

And you'll earn every cent.

{




857 DISTINCTIVE MERIT AWARD
ART DIRECTOR/DESIGNER/WRITER/
PRODUCER: Bob Cox
DIRECTOR: Phil Marco
AGENCY: QOgilvy & Mather Inc.

PRODUCTION COMPANY/PHOTOGRAPHER:

Phil Marco, Inc.
CLIENT: Phoenix House

Anncr: When heroin is taken into the body . . .

A general feeling of well being prevails.

(Silent)

858
ART DIRECTOR: Allen Kay
DIRECTOR/PHOTOGRAPHER:
Stephen Steigman
WRITER: Judy Raines
3 PRODUCER: Gloria Gengo
AG=NCY: McCann-Erickson, Inc.
PRODUC™ ION COMPANY: Stephen Steigman
Productions
CLIENT: Board of Education N.Y.C.

Every neighborhood should have the right . . .

Community school board
elections are March19.

Vote. It's a start.

SPONSORED BY THE NEW YORK CITY
BJARD OF EDUCATION AND PR.E.P

You can vcte for the people you want . . .




859
ART DIRECTOR/DESIGN=R: Andy Langer
DIRECTOR: Mik= Shay
WRITER: James Parry
PRODUCER: Yafa Lerner
AGENCY: Marschalk
PRODUCTION COMPANY: Mike Shay
Productiors
CLIENT: The United Appeal of Atlanta

(VO): They.need your help to get it out.

PUBLIC SERVICE COMMERCIALS 499

860 DISTINCTIVE MERIT AWARD
ART DIRBCTOR/DESIGNER: 3ob Giraldi
DIRECTOR: Steve Horn
WRITER: Sera Bragin
AGENCY: Cella Femina, Travisano
and Partners
PRODUCTION COMPANY: Horn/Griner
CLIENT: Mational Hemophilia Foundation

can make a hemoohiliac bleed.

“...._.-’v,v::*-

Hecan't affordit .. we need your money.




861 GOLD MEDAL AWARD
ART DIRECTOR/DESISNER/DIRECTOR:

Jeffrey Mztzner

WRITER/PRODUCER: Ray Lofaro

PRODUCTION CONIPANY: Gaffney,

Metzner, _ofaro

PHOTOGRAPHER Richard Shore

CLIENT: Dept. of Cultural Affairs
of New Yok City

“You have to be Irish, ltalan . . .

The People Yes. Central 2ark Mall.

It's a party thrown by the city of N.Y."”

862 DISTINCTIVE MERIT AWARD
ART DIRECTOR/DESIGNER: Andy Langer
DIRECTOR/PRODUCTION COMPANY/
PHOTOGRAPHER: Horn/Griner
WRITER: James Parry
PRODUCER: Yafa Lerner
AGENCY: Marschalk Co.

CLIENT: The United Appeal

Woman: He's a big boy.

¢
— <4
-\ | )

Blindness doesn't have tobe theend . . .

U

m'ﬂh‘
to the
A P e

(VO): Ablind personcan learntolive . . .




863 GOLD MEDAL AWARD
ART DIRECTOR/DESIGNER: Joseph H. Phair
DIRECTOR: Joshua Logan
WRITER: Arthur X. Tuchy
PRODUCERS: John Sallay,
Arthur X. Tuohy
AGENCY: Ketchum MaclLeod & Grove
PRODUCTION COMPANY: MPQ Videotronics
PHOTOGRAPHER: Leonard Hirshfield
CLIENT: National Urkan Coalition

TV STATION PROMOTIONALS 501

864
ART DIRECTOR/DESIGNER: Ron Travisano
WRITER: Jerry Della Femina

AGENCY: Della Femina, Travisano
and Parzners

PRODUCTION COMPANY: Focus
Presentations

CLIENT: WABC TV/Eyewitness News

When 400,000 viewers switched . . .

(Song: “Let the Sunshine In™)

It brought tears .. .

Eyewitness News Q@

When are yau going to switch?




865 866

ART DIRECTOR/DESIGNER: Ron Travisano ART DIRECTOR: Dick Lemmon
WRITER: Jerry Della Femina DIRECTOR: Allan Spikol
AGENCY: Della Femina, Travisano WRITER: John Scott
and Partners PRODUCERS: John Scatt, Dick Lemmon
PRODUCTION COMPANY: Focus AGENCY: Rink Wells & Assaociates
Presentations CLIENT: WLS-TV

CLIENT: WABC TV/Eyewitness News

iy e L
ol
L

~-LH~LHM
, ""--..

It ruffled the feathers . . .

Eyewitness News @

When are you going to switch? Enjoy. enjoy.




867
ART DIRECTOR: Ron Sandilands
DIRECTOR: Joe Sedelmaier
WRITER: Rich Maender
PRODUCERS: Rich Maender,
Ron Sandilands
AGENCY: Rink Wells & Associates
PRODUCTION COMPANY: Sedelmaier Film
Productions, Inc.
CLIENT: WLS-TV

How did John Drury get to be the newest . . .

> ; i

His college swimming record . . .

Just look for the tall, bright guy . . .

TV STATION PROMOTICNALS 503

868
ART DIRECTOR/DJESIGNER: Warren Godfray
DIRECTOR: Bob Vietro
WRITER: David Willis
PFODUCER: Roger Prou x
AGENCY: Tre Lampert Agency, Inc.
PROCUCTION COMPANY: Audio
Productions
CAMERAMAN: Gordon Wilis
CLIENT: WABC-TV/Eyewitness News

1~ wi

“Senator . . .

about your Iatest campaign?”’




869
ART DIRECTOR/WRITER/PRODUCER:
Martin A. Blum
DESIGNER: Walter Klas
AGENCY/CLIENT: Saturday Review
PRODUCTION COMPANY: Hankinson
Studios, Inc.

All covered in Saturday Review . . .

870
ART DIRECTOR/DIRECTOR/WRITER/
PRODUCER: Bob Bodenstein
PRODUCTION COMPANY: Jerry Siegel Films
CLIENT: Collier Photoengraving/
Lithography

(Collier Logo)

I'm Zane Tankel, president of Collier.




871

ART DIRECTORS/DESIGNERS/WRITERS/
PRODUCERS/PRODUCTION COMPANY:

John and Faith Hubley

DIRECTOR: John Hubley
MUSIC: Quincy Jones
ANIMATION: A. Balsbit, W. Littlejohn,
P. Dunzan
CLIENT: IBM World Trade Corp.

The end of a pleasant day.

Demons plotting pollution . .

Boy and girl constructing computer.

INDUSTRIAL AND CORPORATE FILMS

505




872 DISTINCTIVE MERIT AWARD
DESIGNER: Leonard Levitan
DIRECTOR: Richard Nahody!

WRITER: Mairuth Hodge
PRODUCTION COMPANY: Jarrin & Levitan,
Associates in Design, Inc.

CLIENT: The Canadian Government
Exhibition Commission

873 DISTINCTIVE MERIT AWARD
ART DIRECTOR/DESIGNER/DIRECTOR:
Jim Santandrea

WRITER: Ed Hauser
PRODUCER/PRODUCTION COMPANY:
Melandrea Inc.

PHOTOGRAPHER: Bob Bailin

CLIENT: The Art Directors Club, Inc.

872




MULTI-MEDIA 507

NARRATED

ey

ROD SERLING \

873



874 DISTINCTIVE MERIT AWARD
ART DIRECTOR: Nick DiGiuseppe
DESIGNERS: Peter Dustira, Dale Magee
DIRECTOR/PRODUCER: Harvey Lloyd
WRITERS: Bob Fast, Bill Tobin
PRODUCTION COMPANY: Harvey Lloyd
Production, Inc.

PHOTOGRAPHERS: Harvey Lloyd,
Woody Vasulka

CLIENT: American Can Company

875

ART DIRECTOR: Frank Pistone
DESIGNER/DIRECTOR/PRODUCER:
Harvey Lloyd

WRITERS: Chuck Damon, Ed Naylar
AGENCY: Promation Plus, Inc./
Doyle Dane Bernbach, Inc.
PRODUCTION COMPANY: Harvey Lloyd,
Productions, Inc.
PHOTOGRAPHERS: Harvey Lloyd,
Frank Pistone

CLIENT: Monsanto
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Message

from the President

on Response/Ability

Bill Brockmeier is Design Direc-

torEastman Chemical ProCo.

In the life of a person, or a
group, there is an imperative
inherent in the number 50. It
compels an assessment. Since
my terms as President of the
ADC spanned the end of its
first 50 years and the begin-
ning of the second half-century,
| tried to look behind and before.
Whichever way | looked, it
seemed to be a mirror of the
other! For this year there was
an awakening by the members
of their responsibilities to
themselves as individuals. The
same motivation for starting
the Club in 1820 is reflected
in the theme of our Golden
Anniversary year. Response/
Ability. This year an identity
search of sorts began which is
bringing ADs back into intimate

touch with themselves and with
their reasons for being in the
Club. As President, | encour-
aged more involvement in the
ADC's affairs on the part of its
officers, executive board and
committee heads, the repre-
sentatives of the members.
The ADC has always belonged
to its members. This was a
year in which they were active
in making it a vital force in the
industry and in the community.
Among our accomplishments
are the seeds which will bear
fruit later on. An in-depth study
of our educational programs
resulted in the beginnings of
new activities for the ADC. A
public service project for the
City of New York is intended
to be the first of many. We
changed the format of our Con-
ference and Awards Presenta-
tions; for the Annual Exhibition

our judges gave us the biggest
show in Club history; we ar-
ranged to publish a 50 year
retrospective of Gold Medal
winners; we sponsored a civic
event which was attended by
the Mayor; we developed new
international affiliations; we ex-
panded our speakers bureau...
and we managed at long last, to
find and furnish a new Club
headquarters. Here we have
resumed our meetings and
luncheons. All of our 50th An-
niversary activities, plus a far
more knowledgeable use of
public relations, helped us
move into the second half-
century reflecting with remark-
able clarity the purpose of the
ADC's founders 50 years ago:
to improve the standing of the
art director, the excellence of
his craft, and to exercise
individual Response/ Ability.




Milton Glaser, originator and
symbaol designer of the theme
Response/Ability, is founder
and partner of Push Pin Stu-
dios, Consultant to Art Horizon
Books, and design director of
New York Magazine.

Message

from the Originator

The word responsibility com-
bines the words response and
ability. Or looked at another
way, responsibility emerges
from the ability to respond. At
this time in history it seems like
an appropriate theme for the
50th Anniversary of the Art
Directors Club. We frequently
refer to ourselves as members
of the communications indus-
try. Communication involves an
exchange of information. How-
ever, quite frequently we find

ourselves in the business of
manipulation instead. That
activity involves maving people
towards our objectives rather
than their own. The number of
skillful people working in adver-
tising is astonishing. What are
these skills being used to com-
municate? What is our respon-
sibility to the community? What
is the consequence of lying to
that community? If we are lying
to them, what has made us so
alienated from them that lying
causes little discomfort? If we
want to take responsibility for
ourselves, facing this question
is fundamental and painful. The
relationship or the meaning of
a man's work to his community
is @ universal existential ques-
tion. The thing that makes the

on Response/Ability

guestion more significant for
us in the communication pro-
fession is the fact that we are
in @ position to dramatically
affect the sensibility, the value
system and the quality of lifein
the United States. Since we
have witnessed the fact that a
clever advertising campaign
can elevate a person to the
Presidency, the issue of how
we view ourselves as profes-
sionals and as human beings is
terribly critical. Moving people
towards objectives that we
ourselves do not believe in
erodes our centers and causes
extra-ordinary mischief. If we
are not willing to accept the
meaning of what we do we tend
to damage our capacity for all
feeling.




Message

from our next President

Our next president George
Lois, is founder and partner in
Lois Holland Callaway. He was
formerly with Sudler & Hen-
nessey, Doyle Dane Bernbach;
and Papert, Koenig, Lois.

What is our responsibility? |
suppose we have many. But it
all must start with the respon-
sibility to ourselves. We, the
creative communicators in ad-
vertising, must continue our
war. The war is betweenus, the
AD'’s, and the people who try to
stop us from doing our best
work. When the leadership is
concerned with keeping ac-
counts rather than doing bril-
liant work for an account, the
groundwork is laid for talented
people being unhappy, and

on Response/Ability

becoming increasingly cynical
towards advertising as a pro-
fession. The enemy considers
it "creative arrogance” when
an art director or writer tells
them what it's all about. They
don’t like the way we waork, the
way we talk, the way we dress.
And they resent the passion
for work that we have brought
into this business. They hold our
business down. They help to
create the bad advertising that
we are inundated with. We are
a progressive force in this busi-
ness. We create the great
advertising that sells products
intelligently, accurately, and
doesn't treat people like they
are boobs. Our first responsi-
bility is not to insult our neigh-
bours with the quality of our

advertising. The second respon-
sibility is to attract talented
young people, and that can only
be done by example. Another
responsibility is to be involved
in what's going on. Do | equate
creative leadership for agen-
cies with helping communicate
progressivism in America? You
bet | do. Because we believe in
peopie and want to help. Be-
cause we believe in New York
and want to help. Because we
still believe in America and want
to help. So we fight the war in
our working places —the war to
be allowed to do the kind of
work we are proud of, for our
own gratification, for our cli-
ents, and for America. Believe
it or not, it can be done. Believe
it or not, it's being done.




The

Madison Avenue

Happening

Madison Avenue is the tradi-
tional home address of the
advertising community and for
fifty years The Art Directors
Club has been closely associ-
ated in fact and fable with this
heavily trafficked thoroughfare.
So one fine spring evening in
April we closed it! Mayor John
V. Lindsay and ADC president
William P. Brockmeier opened
the “closing” at the corner of
61st Street and Madison Ave-
nue surrounded by television,

radio and newspaper reporters,
cameramen and photogra-
phers. Then as the Mayor
strolled up the avenue, Brock-
meier boarded a mini-bus —the
only vehicle allowed on the
pedestrian mall —for a circle of
the eleven block area with the
Club’s in-house, on wheels jazz
band. The event was the first
of a season of weekly "clos-
ings,” designed to advertise the
area on behalf of over 100
retail merchants, Arranged by

the Economic Development
Administration of the City of
New York, the season's “"Hap-
pening” was sponsored by the
ADC, which supplied posters
representing 50 years of ad-
vertising art and design which
have won the Club's coveted
Gold Medal. They were dis-
played in shop windows along
with winning television com-
mercials which were screened
on special systems in several
locations. Additionally, a ge-
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neric poster designed by
Milton Glaser was printed in
full color by Shelly Stein of
Security Printing and posted
throughout the city during the
entire season, to advertise
Madison Avenue's “Magic
Promenade.” Glaser's original
art w |l be raffled off, and
proceeds willgoto The ADC
Scholarship Fund. The ADC
also arranged for the appear-
ance of Chico Hamilton and his
Quartett—a professional group

led by Hamilton, whose music
business has long been associ-
ated with advertising commu-
nity. They set up shop among
the shops midway on the mall —
now lined with park benches
and evergreens. Without the
taxis, cars, and busses that
usually jam Madison Avenue,
New York's residents, their
friends and their dogs enjoyed
a pleasant evening of communi-
cation with each other—as
guests of The ADC. The pur-

pose of this “Magic Promenade”
is to create an internationally
known shopping mall by having
shops remain open and by
advertising attractions spon-
sored by involved and commit-
ted members of the community.
The ADC has been doing busi-
ness at this stand for 50 years
—and on our Golden Anniver-
sary we demonstrated our
involvement by sponsoring and
coordinating the season's
"Madison Avenue Happening.”




50th
Annual

Exhibition

Chairman Tony Cappiello is
Communications Director and
a principal of Ries Cappiello
Colwell, an advertising agency
formed eight years ago with
partners Al Ries and Bob
Colwell. His functions at the
agency are primarily creative.
He is a graduate of Pratt Insti-
tute with 17 years experience
as an Art Director, Designer,
and then Creative Director.

1870 was a terrible year for

the country but a golden year
for The Art Directors Club. It
marked a full half century of'an-
nual competitions for the best
advertising, and editorial design
of the year. Though there were
many attacks against the
“proliferation of awards com-
petitions” during the year, The
Art Directors Club held its own.
Total entries were just slightly
below 1969 in spite of the fact
that some agencies declined to
enter their work in any compe-

tition. (ronically, we received
some entries from companies
that had not participated pre-
viously.) As a further vote of
confidence more nominees ac-
cepted our invitation to judge
than ever before. Seventy-five
of the most creative and best-
known people in the advertising
industry spent over 600 man
hours choosing the work which
appears on the pages of this
publication. The judging for the
advertising, editorial and sales
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promotion categories was held
at our club headquarters. Tele-
vision judging was held at MPO
Videotronics and multi-media
was judged at the studios of
Melandrea, Inc. Again, an elec-
tronic balloting system devel-
oped by The Art Directors
Club, recorded the decisions of
the judges. The system closely
approximates the instantane-
ous reaction times of readers
or viewers and gives a fair indi-
cation of the effectiveness or

lack of effectiveness of each
entry. The judges selected 875
pieces (out of approximately
17,000 individual entries) to
hang in the show. The final
winners of the coveted Gold
Medals and Distinctive Merit
awards were announced on
April 26 at the annual Awards

Presentation held at the Ameri-

cana Hotel. On April 27 the
complete exhibition of medal
and certificate winners was
open to the public at the

Owens-Corning Fiberglas Cen-
ter, 717 Fifth Avenue in New
York City. Thanks to the efforts
of Owens-Corning Fiberglas
Corporation and their design
consultant, Jim Fulton, and to
Marsteller, Inc. with Account
Executive Ruth Maron's pub-
licity and VP Corporate Crea-
tive Director Louis A. Magnani,
instrumental in acquiring the
location, the Fiftieth Annual Ex-
hibition was the most attrac-
tive and best attended of all.
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16th

Communications

Conference

The Communications Confer-
ence almost didn’t happen this
year. The economic situation of
the country, the feeling that
the conference had lost its lus-
ter, and the fact that we got
started late. These are not ex-
cuses, they are facts. Some of
us felt that it was still meaning-
ful and good for the club to do
—Bruna Brugnatelli, Chairman,
Santo Pulise, Don Moss, Bob
Reed and others. At first we
had to come to grips with figur-
ing out what the Communica-
tions Conference is, and basi-
cally what we came up with was
this: it is the opportunity for
the club to communicate, to
inform, and to exchange ideas

on the practical as well as the
theoretical side of our business
with people that we unfortu-
nately do not have the opportu-
nity to reach on a regular basis.
With that in mind, it was de-
cided to change the format of
the conference, to make it into
a workshop where the speak-
ers would not be preaching to
the audience but would engage
iN @ cross-communication with
them. To further this, we de-
cided to hold the conference on
a sound stage without the for-
mality of stage and podium. We
also decided to have the speak-
ers come without pre-written
speeches. The only formal
speeches were those opening

andclosing the conference. The
tone of the conference was
set by Bruno E. Brugnatell,
Creative Director of Gardner
Advertising, who was Chairman
of this year's conference, in
his opening speech: "We in ad-
vertising have at our disposal
one of the most powerful tools
known to man-—the tool of
communication. Through words,
pictures, we've had, and will
continue to have, a tremen-
dous effect daily on the lives of
millions of people.. with what
they drive, eat, drink, what they
look like, and who they vote for
during an election. This is a
real opportunity, and with any
opportunity, we should guard it
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and guard it carefully. We
should not take unfair advan-
tage of it or let others take ad-
vantage of it...by not being in-
formed about all facets of our
business. We must know all the
techniques that exist in the
graphics world. We should also
familiarize ourselves with allied
segments —media, research,
marketing —for thorough
knowledge in these Is essential
to the product we put out. If
we do these things, then, in my
opinion, we are not taking un-
fair advantage of the opportu-
nity. We should not let others
take advantage of the opportu-
nity by just accepting what is
given to us without asking

questions, without personally
digging deep for their meaning,
for their attributes or short-
comings, and for what they
really represent. We must
really do a job of soul-search-
ing about what we do, and after
that, have the courage to par-
ticipate fully or not participate
at all.” The conference speak-
ers were: Milton Glaser, Rudy
de Harak, Richard Gangel,
Massimo Vignelli, Jack Silver-
man, Francine Wilvers, James
Symon, Ed McCabe, Henry
Wolf, Don Moss, Alan E. Caber,
Leon Kuzmanoff, Robert T.
Handville, Robert McCall, Philip
Peyton, Santo Pulise, Bert
Steinhauser, Carl Genus,

Werner Koopman, and George
Lois who said in his speech, "l
suppose we have many. But it
must all start with the respon-
sibility to ourselves. We, the
creative communicators in ad-
vertising, must continue our
war. It has been a warn, it is a
war...” The result, after a dis-
mal beginning, is that we had
one of the best conferences
ever held. The results have
come to us directly from a
guestionnaire given to each
attendee for his comments.
With the exception of four per-
sons, all of the respondees said
this conference was indeed a
departure and that they look
forward to returning next year.
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ADVISORY BOARD
Robert S. Smith
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COMMITTEE CHAIRMEN REPORTS

MEMBERS’ EXHIBIT

CIRO TESORO

Mr. Tesoro is a partner in
Stasolla and Tesoro, Inc., a
Graphic studio. He was for-
merly AD at L.C. Gumbinner;
LaRoche, McCaffery, McCall;
Gotham-Vladimir; and Van Brunt
and Co. He attended Newark
School of Fine and Industrial
Arts.

MEMBERSHIP

ARNOLD HOLEYWELL

Mr. Holeywell is Ass’t Div. AD
of Time-Life Books. Formerly
an illustrator, he was AD and
Creative Director at Western
Publishing Company. He at-
tended Columbia U. and the Art
Students League, and isa mem-
ber of the Port Washington Art
Advisory Council.

The 31st Members Exhibition
marked the 50th anniversary of
the Art Directors Club. With
the theme, “Accept the Chal-
lenge,” the members response
was enthusiastic. The exhibit
was held at the Lever House,
January 31, through February
14, 1971. The winners were:
0il Painting: 1st place-Kay Chin;
2nd place-Robert Reed. Water
Color: 1st place-Adolph Treidler.
Sculpture: Honorable Mention-
Gordon Price. Graphics: 1st
place-Martin Schreiber. Draw-
ing: 1st place-Robert Leyden-
frost.

The membership Committee
has made a major effort toward
establishing a junior member-
ship category. This proposal
was presented to the board in
February for further study. We
have written a letter that will be
mailed out to non-resident art
directors, inviting them to con-
sider membership in our club.
We have passed on 37 new ap-
plicants for full membership and
we are considering anew design
for the membership certificate.
My personal thanks to the fol-
lowing members of the Commit-
tee for a most progressive year.
Peter Adler, Anthony Capone,
Frank Crump, John Davidson,
Don Duffy, Eric Gluckman,
Richard Luden, Frank Macri,
Anthony Madia, Larry Ottino,
Henry Quell, Gustavo Scheuer,
Ken Sneider, Eileen Schultz, and
Joseph Tarallo.

PUBLICITY

BOB GREENWELL

Mr. Greenwell is AD for NBC
TV. Formerly an AD at the Bu-
reau of Advertising, he once had
his own design studio, and also
formed a film company.

The ADC achieved a maximum
returnon its publicity efforts
this year, reflected in the in-
creased number of entries in
our annual exhibition. Under the
professional guidance of Arnold
Friedman, the ADC received
vastly improved national and in-
ternational publicity, as well as
local exposure. On this level, we
arranged for the ADC to spon-
sor New York City’s first Madi-
son Avenue “closing” for the
season, which called attention
to the Club’s 50 year participa-
tion in the advertising mileu. We
were able to release news of in-
ternational activities, including
the U.S.1.A. tour of the Club’s
exhibitions throughout the world
and talks made by club officers
tocommunications organiza-
tions in Australia, Great Britain
and Japan will be realized in
years to come. But this year's
president, Bill Brockmeier, his
executive board and committee
heads have the satisfaction of
knowing that their anniversary
year was the biggest of all 50
in terms both of the ADC's ac-
tivities and the communication
of them to the public.




SCHOLARSHIP

ARNOLD ROSTON

Mr. Roston heads his own firm,
Roston & Company. Formerly
Co-Director of Advertising of
MBS-RKO-General, and Group
Head at Grey Advertising.
Among his many awards is the
coveted ADC Gold Medal.

The presentation of $1,000 to
ensure continuationof NewYork
Public Library Picture Collection
service extends the scope of the
Club’s nationally chartered Art
Directors Scholarship Fund Inc.
New York Council President
Sanford Garelik and Library
President Richard Couper met
with me at City Hall in the formal
acceptance ceremony. Eleven
worthy students received schol-
arships last year. A jury of art
directors interviewed over fifty
applicants from New York, as
well as ones from California to
Connecticut, selecting the most
talented, with due consideration
of financial need. Bill Brock-
meier, Carl Harris, Marilyn Hof-
fner, Roy LaGrone, Walter Van
Bellen and | served on the jury.
Two art colleges received
grants—one for equipment to
establish a course in tv and film
production; and the Fund spon-
sored a store-front, after-
school class for youngsters in a
deprived NYC neighborhood, as
well as a similar class for high
school students, both offering
activities in graphic design.

SPEAKER-LUNCHEONS

DICKROSS

Mr. Ross is Vice President and
a partner in his own graphic art
studio, Ross/Pento/Firpo/Pod-
ezwa, Inc. Formerly AD at Ful-
ler, Smith and Ross, at Basford,
at Compton, and at Clyne
Maxon. He is also president of
Communi-K.

As of this writing, the Wednes-
day Speakers Luncheon sched-
ule was informally opened by
Milt Glaser who in his quiet
way was most provocative, in-
spiring, pointed and charming.
And | believe a success—he
commented on his Response/
Ability Theme. | was there. At
the following lunch we were hon-
ored by the presence of Mr.
Dory Scharry, Commissioner of
Cultural Affairs and our new
club room was formally dedi-
cated. | was there. Having sat-
urated the membership, to this
point, with culture and philoso-
phy, a sketch class was ar-
ranged with not one but two
nude models. It was heavily at-
tended and enjoyed. | was not
there. That's how it goes. Pro-
jectionfor the rest of the sched-
ule includes such events as a
fashion show featuring bikinis
and lingerie,and a Schieffelin
Party which has always been a
smash. To predict the actual
happening of these occasions
would be too presumptucus on
my part. But then that's show
hiz!

TRAVELING EXHIBIT

RON WATTS

Ron Watts is Vice President
and Managing Director at
McCann-Erickson, Inc., joining
the agency as an AD in 1861.
He has received numerous TV
and Print awards and holds
degrees from the Art Center
College of Design and East
Los Angeles College.

The 50th Exhibition of Adver-
tising, Editorial and Television
Art & Design as displayed in
the Owens-Corning Fiberglas
Center along with a complete
duplicate show will travel
under the auspices of the
United States Information
Agency throughout Europe
and Asia. The Agency will send
the Club a complete travel
itinerary as soon as commit-
ments are finalized. A third
Exhibit was sent by the Club
directly to Karl Steinbrenner
in Venezuela, who will display
the material in Caracas and
forward all material for dis-
play throughout Argentina.
Mrs. Jean Bourges has pre-
pared two sets of slides of
various pertinent pieces from
the show. One set will be used
for Educational Club Material
and the other will travel. A
fourth Exhibit featuring a large
selection of pieces from the
show, was on display at the
House of Graphics Typog-
raphers in New York City
during the month of June.




20th

Awards Presentation

Report

On the evening of April 26th, in
the Imperial Ballroom of the
Americana Hotel, a bomb went
off! That's what some people
said. Others said the evening
simply exploded with the most
innovative Presentation format
in years. Bold, new concepts in
any creative design area always
set off waves of conflicting
comment, and our 50th Anni-
versary Awards Presentation
was a stimulating example.
Bob Smith, Co-Chairman, work-
ing with Designer/Director
Alec Nesbitt conceived a show
that integrated a personal
taped interview of the Award

recipient, along with slides
showing his working environ-
ment, and incarporating his win-
ning entry. Part of the sound
tract utilized the slashing musi-
cal effects of John Cage to
produce a most dramatic ex-
perience. Full credit for being
where we are today in graphic
communication was given to
those who directed the for-
tunes of the Club gver the past
50 years —the Advisory Board,
consisting of the past Presi-
dents. The attendance of over
1000 attested to the validity
of trying a new time period for
Presentations —5:30 to 8:30.

And the hotel staff is to be
complimented for setting up a
food and drink buffet that was
the best we've ever offered.
But give your strongest cheers
to Marie Archer and her staff,
Cliff, Janet, Mona and Jackie
for really showing us how to
exemplify the spirit of the
year's theme —Response/Abil-
ity—in handling a year-full of
production details for the show
in such a smooth-running man-
ner. Do good work —we may
want to show it off at next
year's Presentation — already
in the planning stage.

Bert Littmann, Co-Chairman




Members




MEMBERS

Adams, Gaylord
Adams, George C.
Adler, Peter
Adorney, Charles S.
Agha, M. F.
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Buckley, William H.
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Burns, Aaron

Burns, Herman F.

Burtin, Cipe Pineles
Burtin, Will

Cadge, William
Calluori, Michael E.
Campanelli, Racco E.
Campbell, Stuart
Capone, Anthony
Cappiello, Tony
Carlu, Jean

Cavallo, Joseph J.
Cerulio, C. Edward
Charney, David H.
Cherry, John V.
Chessman, William D.
Chiesa, Alfred F.
Chin, Kay

Church, Stanley
Chwast, Seymour
Ciano. Robert
Ciofalo, John

Clark, Herbert
Clemente, Thomas F.
Cline, Mahion A.
Coiner, Charles T.
Collins, Benjamin F.
Conrad. Ernest
Cook, John A.

Cook. Verdun P.
Costa, Ernest
Cotler, Sheidon

Cottingham, Edward M.

Counihan, Thomas J.
Craig, James Edward
Cranner, Brian

Craw, Freeman
Crozier, John Robert
Crump, Frank
Cummings, Richard
Cutler, Charles

Dolobowsky, Robert
Donald, Peter
Dorfsman, Louis
Dorian, Marc
Doyle, J. Wesley
Duffy, Donald H.
Duffy, William R.
Dunning, Robert
Dusek, Rudolph

Eberman, Edwin
Eckstein, Bernard
Edgar, Peter
Elton, Wallace W.
Emery, Rod A.
Engler, Elliott
Epstein, David
Epstein, Henry
Epstein, Lee
Erikson, Rolf O.
Ermoyan, Suren

Dadmun, Royal
Dahlmann, William F.
Daidone, Benedetto W.
D'Amato, Joseph
Danar, Nat

Dane, NormanR.
DaRold, Thierry L. H.
Daugherty, Herbert L.
Davi, Dick

Davidian, David
Davidson, John Lee
Davis, Hal

Davis, Herman A.
Davis, Philip

Davis, Sy
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Del Sorbo. Joseph R.
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Deppe. Florian R.
Deutsch, David S.
Dickinson, Charles R.
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Dixon, Kenwood
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Farrar, Louis
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Federico, Gene
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Fertik, Samuel A.
Finegold, Rupert J.
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Fitzgerald, John E.
Flack, Richard
Fliesler, Alan
Flock, Donald
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Foster, Robert
Fraioli, Jon M.
Francis, Robert D.

Frankfurt, Stephen Owen

Franznick, Philip E.
Free. Bill
Friedman, Martin
Frohlich. L. W.
Frost, OrenS.
Fujita, S. Neil
Fury, Leonard W.

Gabor, Harvey
Gage, Robert
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Graham, Edward B.
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Griffin, John J.
Grossberg, Manuel
Grossman, Alvin
Grotz, Walter
Gruen, Chuck
Gruppo, Neison
Guild, Lurelle V. A,
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Haber, Norbert
Hack, Robert H.
Haiman, Kurt
Hainline, Wallace F.
Halpern, George
Halpert, A.
Halvorsen, Everett
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Hanson, Thurland
Hartelius, Paul V., Jr.
Havemeyer, Mitch
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Hemmick, Budd
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Anything you can do...

we can do better.

When you order a dye or a c-print from Langen & Wind you can be sure of two
things: first, that we’ll make your shots look better. And second, that we’ll never
make them look any worse. If you're not in a hurry, we’ll take our time to do the
best job possible. And if you arein a hurry, we’ll rush to do the best job we pos-
sibly can. When you deal with professionals you should end up getting what you
paid for. Not paying for what you get.

Langen & Wind Dyes & C-prints
265 Madison Ave., New York 10016 - MU 6-1818
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You'll never be “stuck’ with out-of-
control color when PROGRESSIVE
does your separations. Like to know
more? Write or phone

PROGRESSIVE COLOR CORP. 12500 Ardennes Avenue Rockville, Md. 20852 Tel: (301) 881-8520 New York (212) 682-0326



Master Eagle is one
company for many
graphic arts services.

In fact, our family covers the most complete range of
services inthe graphics industry. Engravings for letterpress and
many special features are available at Mas:er Eagle
Photoengraving Corp. Color separations for offset at Craftsman
Color Lithographers are the finest in the field. Gur typographic
companies, Adset Services Inc. and House of Graphics Inc.,
have the largest library of type faces, plus the film specialties
of linofilm, typositor, camera distortions, complete assemblies
on film, and direct prcciction gfcolor slides. s All companies
under the same rcgf, for the same personalized service,
for related responsibility, for unlimited service ability.

PR ¢
*
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ENGRAVINGS FOR LETTERPRESS
Master Eagle
Photoengraving Corp.
COLOR SEPARATIONS FOR OFFSET
Craftsman Color
LithographersInc.
TYPOGRAPHY-METAL/PHOTO/SLIDES
Adset Servicelnc.

House of Graphics Inc.

ALL AT 40 W.25TH STREET - NEW YORK, N.Y. 10010/WA 4-8277




Check thetypography!
Are the separations ready?
Is this really the best way to prepare a

mechanical for the engraver...? ”

How many different
graphic arts services
for one job?

Is every job an assemblage of the product of
unrelated separate firms...each with its own
management...each with its own time schedule
...eachwith its own responsibility....each with
its limited service ability?

Or are you on to Master Eagle?
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MANDARIN Waterproof Drawing Inks

-6 £3143s 6.

each other

SERIES 9 pure Red Sable Brushes

BY'S.

The bride’s measurements: Size 000 to 12,
seamless nickel ferrules, walnut polished
handles—$.90to $19.50. The groom is
resplendent in 21 handsome colors, white
and 2 blacks (one of which is very

dense) and comes in | oz. bottles with
polystyrene stopper-fillers at $.55 each.
Black only in 10, 20 and 40 oz. sizes.

Messrs. Winsor & Newton are pleased
to invite you to witness the

wedding of a perfect pair!

The joining of our beautiful red-haired
SERIES 9 pure sable brushes, with
smooth-flowing dense black and bright-
colored MANDARIN inks is an

artistic happening not to be missed.

e el it WX 3N

at leading artist materials dealers

Winsor & Newton Inc.

555 WINSOR DRIVE
SEcaucus, NEw JERSEY 07094

Canadian Agents: The Hughes Owens Co., Ltd., Montreal
Californian Distributors: Diamond National Corp., Art Materials Dept., San Francisco



Our medium is your message.

-

Typographically Speaking.

Monsentype -

Chicago 312/644/1223 Los Angeles 213/747/6191

DON’T SHOOT'! We may have what you need....
We specialize in modern people doing modern things!

The “now look” in
stock color photos...

... girls, couples, sunsets, nudes, boats, jets, snowmobiles, mood scenes, sky divers, sand dunes, campers,
fishermen, animals, scenics, lovers and travel subjects are in our files. WRITE FOR FREE LISTS.

Burton McNeely/Photography

251E — Du Pree Drive — Land O’Lakes, Florida 33539 (813) 949-4519 or 253-0588
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The School of Visual Arts 1971 Media Power Graduates



K+L color
The other art directors club.

BERKEY K+L CUSTOM SERVICES INC.
222 E. 44th St,N.Y.C.10017/661-5600

CUSTOM COLOR SERVICES: Dye Transfer prints—Dye Transfer transparencies—Ektacolor prints—duplicate
transparencies—K + 1 colorstats—color slides—color film processing—flexichrome—film strips—microfilm—microfiche.

CUSTOM BLACK & WHITE SERVICES: negative development by inspection—contact printing
—exhibition prints—projection printing—stills from motion picture footage—masked color corrected copy negatives.

It’s the organization,man.

Every Studio Craft furniture design
comes out of the experience of working
artists. Dimensions are derived from
the measurements of actual materials
most used by working graphic artists.

(Only Studio Craft has taken the trouble
to relate these fundamental dimensions

to every aspect of furniture design.)
Every piece of Studio Craft furniture . . .
tabouret, combination tabouret-file,
flat-file console, or file .. .is hand
made. Hard to believe? Studio Craft
achieves custom hand-crafted quality
at production-line prices through some
unigue, ingenious construction pro-
cedures . . . not one of which is a short-

cut! The quality of design and con-
struction is a paramount concern at
Studio Craft.

Studio Craft makes working furniture
for every graphic need ... especially
yours. Write for our free catalog.

3071 Vale Drive
Dept.1

Dayton, Ohio 45420

(513-299-4626)
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Many years ago, the manufacturer of the Cadillac automobile
published an ad entitled “The Penalty of Leadership.” It has be-
come a classic in the advertising world. 8 Its message is just as true
today as it was when first written a half century ago. & Simply
stated, its theme is that when a product achieves supremacy in a
field, “emulation and envy are ever at work.” #i For generations,
Charles T. Bainbridge’s Sons has been the recognized leader in the
manufacture of Illustration Boards. The professional artist and
illustrator attests to this superiority of the Bainbridge line by
always asking for it by name. B It is little wonder therefore that
other manufacturers have tried to copy the Bainbridge Illustration
Board. Flattering as this may be to us, the fact is that the quality
built into every Bainbridge Board has never been equalled by
imitators.

Bainbridge has earned its position of leadership because each
board is treated so as to make it worthy of the fine artwork which
will one day enhance its surface.

Here are a few of its properties:

% Each board is individually laminated,
air-dried and hand sorted.

# Maximum protecticn against discoloration.

B Uniform standardization of finish,
color, cleanliness and rigidity.

But most important is Bainbridge’s 100 years of master crafts-
manship and “know how” which is impossible to copy—now or ever.

For your art’s sake, ask for and insist on—
the finest Illustration Board made— Qg

Bainbridge! P»




As ﬁack o
. as your heart

ctould desire

Blacker than your wildest dreams, waterproof Black Magic ‘
by Higgins. Lays down smoothly without feathering or running
on acetate, plastic materials, board, paper or tracing cloth. '
Ask for Black j
Magic in the one j
ounce bottle with
the twist-off drop-
. perstoppercap
at your favorite art
materials dealer.

Faber-Casteli-Higgins

41-47 Dickerson St., Newark, N.J. 07103

Artists, Designers and Art Directors are constantly
striving for newer, fresher and important ideas to ex-
press the trends of our time and transfer their reactions
into a vital visual force.

Creative artists’ papers are necessary to accomplish
the transition from inspiration to reality.

Bienfang layout and visualizing papers, Bristol Boards
and lllustration Boards have gained their place among

Responsibility.

‘--,‘;’.}j"r’»-':
Larry Ottino/Martin Solomon::

Graphic Dvision of Royal Typographers
31 West 43rd Street New York
JU.2.4274

that series of events, which upon completion becomes
the magical quantity known as a work of art.

Enhance your creative craftsmanship by beginning
with paper and board from the paper people.

bp

Bienfang Paper Co., inc.. Metuchen, N. J. 08840

creative papers
from the paper people
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Telecine at JWT: room with a viewpoint

This painting by Ermest Posey marks the entrance fo Telecine, the core of

the new visual excitement at the J. Walter Thompson Company. Telecine is a
studio complex of film, tape and sound equipment where ideas and
experments are setin motion. It is only one of many rooms with special view-
points, marked by contemporary artin many forms, that make only one of
the many offices of the J. Walter Thompson Company.




Watson-Guptill Publications
are proud to be selected
as the publishers of the

o0 th Annual of Advertising,
Editorial, and Television

Art and Design for
The Art Directors Club
of New York
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Letterpress, offset or gravure, all your jobs get the tender loving care at

Beck that makes the difference—so you can deliver proofs to be proud of,

on time. [ It's all under one roof at Beck for unmatched quality control

with the latest electronic equipment, proofing presses and, most important,

people with skill and dedication you can count on. [J Enjoy the service
that makes your job easier, the quality that keeps your clients

satisfied—call Beck. [] THE BECK ENGRAVING COMPANY, INC.,

New York, Philadelphia and Atlanta (In New York, phone 684-4694)
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love Is Eternal.

Unscrew a can of rubber cement; insert a dirty funnel;
clean the glop off your brush; apply the result to a copy-

block. Now reposition your copy and squirt some benzine on

same to prevent ruining the entire mess. Do not worry about the
time spent — this is fun and fumes. But if you ever tire of this game,

there is a compact individual wax-coater we call the ARTWAXER. It

speeds paste-up production one thousand percent. We call the

ARTWAXER the world's biggest little machine.

It does not fool around.
$18%.00

Includes footswitch,

FREE! The ARTWAXER
booklet with woxing
tips. Ask your fovorite
dealer or write us art brayer, burnish bone,

ond extra Artwox.

for one.

270-8A

Artwaxer 5.0, sox 5500/ Akron, Ohio 44313 / Phone 216-929-4455



STAN
HARRIS

FOR THE BEST IN
LINE
CONVERSIONS

Area Code 201
548-4232

10 Cody Street
Fords

New Jersey

08863

LY

500037063610
1000038037710

80000371664
2003000000
100603651

20030000
100803651
100003540560
5000037206u43100
8000216000835003
00000371852360000;
50000371863360600
$0000365667580000
$030000000620006
300003720665300¢/
800003656583800:
8000600000875
200300023%102¢]
3003037212736
5000036572236

00000721860000000370:
00000370870000000365:
5000036583000000037¢37
$0000356636000000552¢7
000003701623800003387
£00003708700000003570
000007856400000007854
000600000902000303600
60000000092230030370¢
400003721323600003701




u COLOK

Full-Service

\ Laboratories ,
B!ohon
tures
FILMSTRIPS
SLIDES

——

RITE PHONE CABLE \

416 W. 45 §t. New York 10036
(212) 245-8900
Write, phone for latest Price Book.
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H31NdINOD

PHOTO COMPOSITION
OF
BOOKS

L000-¥6S (2LZ) » LOOOL 'O °A°N ¢ 133HIS UIWWE ‘M 6L

BALDWIN PAPER COMPANY, INC./161 AVENUE OF THE AMERICAS, N.Y,, N.Y. 10013/ 255-1600




RC PUBLICATIONS, INC.

Publishers of

PRINT

America’s Graphic Design Magazine

$14 one year—$22 two years

PACKAGING DESIGN

The Magazine for Packaging Decision Makers

$12.50 one year—$20.00 two years

DESIGN &
ENVIRONMENT

The Interprofessional Magazine for Architects, Engineers,
City Planners, Landscape Architects, Designers

$11 one year—$18 two years

SUBSCRIPTION OFFICES: 6400 Goldsboro Road, Washington, D.C. 20034







YORK TYPESETTING CO. INC.
&
PETER PICA INC.

wish to extend our

HOT & COLD
CONGRATULATIONS

to all the award winners

\We hope we can put you all
in the ADA again next year

A complete Lino & Photosetting plant offering twenty-four hour service » 925-3364



We're
looking

trouble.

Please call us if you have any. Alan Wolsky & Friends, Inc. A sales promotion, advertising agency. (212) 249-1904



