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Opinions Are Misleading
| When Facts Are Lacking

THE OBJECTIVE of Jansky & Bailey engineering is to
produce the fundamental facts essential to the most ef-
fective use of broadcasting as an advertising medium.

Services which Jansky & Bailey are rendering to a contin-
ually increasing number of broadcast stations include:

STANDARD COVERAGE AND MARKET
- DATA SERVICE

The only coverage maps and statistics universally
accepted as authentic by agencies and advertisers.

MEASUREMENT OF FIDELITY

Stations with JANSKY & BAILEY Certifications
of Standard Fidelity can guarantee their ability
to transmit high-grade programs without distor-
tion.

TRANSMITTER LOCATION SURVEYS

By careful consideration of all engineering fac-
tors JANSKY & BAILEY increased the coverage
of one station* over 3009 by properly relocat-
ing the transmitter. (*Name on request.)

SUPERVISION OF STUDIO AND
TRANSMITTER INSTALLATIONS

Experienced direction of installation work will
prevent mistakes and result in a saving of time
and money.

MEASUREMENT OF RADIATION
EFFICIENCY

Improvement in antenna efficiency will frequently
increase coverage far more than an increase in
power.

BROADCAST STATION EVALUATION

Correct solution of the basic problems involved
in evaluating broadcast stations depends upon
engineering and coverage considerations.

INSTALLATION OF DIRECTIONAL
ANTENNAS

Installation of such systems, to be acceptable to
the Federal Communications Commission, re-
quires elaborate test apparatus plus an extensive
background of field experience.

MEASUREMENT OF INTERFERENCE
AND FADING

Facts on interference and fading are essential to
a complete knowledge of coverage.

This organization has no connection with any
manufacturer of broadcast equipment or towers

JANSKY & BAITLEY

WASHINGTON, D. C.

AN ORGANIZATION OF QUALIFIED RADIO ENGINEERS
DEDICATED TO THE SERVICE OF BROADCASTING

—t
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“BBDO.”

“Hear The March of Time last night?”
“Never miss it. 3est thing on the air.”

“Right vou are. Who produces iri”

Behind the scenes in “The March of Time,” winner of RADIO STARS' Award
in February, 1935. Friday evenings at 9:00 Eastern Time. Columbia Network.

A PROGRAM FOR RADIO wcans more than “A RADIO PROGRAM”
— BBDO /s cquipped 1o see the job through

AKING radio programs alone is not
M enough—making them pay is ulti-
~mately more important. Here are a few
of the steps we take in building a well-
rounded program for radio advertising.
1. ANALYSIS of the job, of markets and

NEW YORK CHICAGO

listening areas, of buying habits and lis-
tening habits; 2. RECOMMENDATIONS
for the best use of radio for the particu-
lar product; 3. PRODUCTION of a show
4. PUB-
LICITY to help build a larger audience;

that will entertain and sell;

5. MERCHANDISING to make custom-
ers out of listeners; 6. RESEARCH and
applying laboratory tests to ideas and
methods. It takes a lot of people to give
this well-rounded agency service, a lot
of experience to produce this kind of pro-
gram for radio. Does our method seem to

youasound way tomake progressinradio?

B B D O BATTEN, BARTON, DURSTINE & OSBORN, INC.

BOSTON BUFFALO

BROADCASTING ¢ Broadcast Advertising
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|A DISTINGUISHED BROADCASTING STATION]

INST.LOUIS

Owned and Operated by

ST.LOUIS POST-DISPATCH

protects its advertisers by
a rigid censorship which
eliminates the unworthy

All advertising offered for broadcasting from |
Station KSD is subject to rigid censorship regu-
Nothing will be accepted which i
misleading, deceptive, repulsive or suggestive,
or that which attacks the integrity of persons,
institutions or merchandise.
the facilities of KSD are, therefore, assured
that the text of business announcements will be
comparable with the high quality which has
characterized KSD entertainment programs.

lations.

Advertisers using
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Well, the TVA and WLAC cover pretty much the same terri-
tory. Only, we got here first.

Take a compass and a map of the Tennessee Valley. Put one
point of the compass at Nashville, set your radius at 100
miles and draw a cirele. This will give you approximately
the Nashville trading area—a large sector bordered by the
trading areas of Louisville, Memphis, Birmingham, Chat-

tanooga and Knoxville.

In this Nashville area are the homes of 1,700,000 people.
In these homes are 109,528 radios (Consumers Research

Bureau survey).

Over this area and to these radios WLAC broadcasts daily the
programs and messages of an average of 45 national and
local advertisers, who find both cost and sales results entirely
§atisfactory.

,“/e invite the inquiries of other advertisers as to the territory
we cover, the cost of time on this station and the available

hours for chain programs or spot announcements.

#’In the Heart of the Tennessee Valleyss
* Member Station Columbia Broadcasting System *
World Broadcasting System Program Service

National Representatives

J. T. WARD
. . PAUL H. RAYMER CO.
Vice President
RADIO SALES, INC.

1935 Yearbook + Page 7
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ADVERTISEMENT

President Tells Why ABC Was Forme

An Interview With GEORGE B. STORER

President, American Broadcasting Company

Shows How New Network Fills Need in Industry; How
Manpower and Resources Stabilized Young Chain

LIKE all worthwhile business enter-
prises, a radio network must have a
goal. Success of a chain of radio sta-
tions depends upon a definite need
for such a link in the radio industry.

As an operator of three chain-
affiliated stations for several years,
I have been a keen student of net-
work broadcasting, and my observa-
tions long ago proved to me that
there was an absolute necessity for
another network.

Sponsors with large advertising
budgets were unable to obtain pre-

ferred time. A number of concerns -

with wide distribution of their prod-
ucts were unwilling to go on the air
at all because of time limitations.
More and more manufacturers were
becoming radio-minded. The estab-
lished networks were finding it in-
creasingly difficult to accommodate
all who were clamoring for a place
on the air at times that would bring
them the best results.

Stations Needed New Network

'NUMEROUS independent stations
were enjoying proven success in
serving their own communities. They
were helping local and “spot” adver-
tisers make money on the air, Some
of them small stations, I grant you,
nevertheless, they were transmit-
ting strong signals in their localities.
They were delivering audience re-
sponse and thus were covering per-
fectly basic trading areas.

How much more could these inde-
pendent stations accomplish if they
were able to give their local audi-
ences the excellence and variety of
programs obtainable through a ma-
jor network affiliation! This was a
thought to conjure the imagination.

I was aware that about half the
business of the existing radio net-
works was within their basic net-
work areas, and that here was to be
found half the total retail sales vol-
ume of the entire United States.
Common sense, alone, pointed to the
fact that a group of local stations in
this territory joined in another net-
work could increase their revenues,
particularly with fine programs from
New York City and other leading
talent centers.

I was becoming really interested.
A fine group of radio stations that
adequately covered many of the most
important basic markets from Mis-
sourl to Massachusetts and from the

THIS IS the true story of a dream come true. A real-life
story of how the American Broadcasting Company came
into existence, and why radio’s new major network has a
definite place in the broadcasting world. The early history
of ABC is graphically told here by the man who conceived
this brain child and nursed it along to reality. He tells
how ABC offers adequate, basic metwork coverage at

lowest cost per listener.

mid-South to the Great Lakes needed
a new network!

Commercial Demand Obvious

THE COMMERCIAL demand for
such a new network was obvious.
National advertisers were planning
to spend $40,000,000 on the air in
1934 and indications pointed to even
larger radio expenditures in 1935.

All existing networks were vir-
tually sold out of desirable evening
time. Preferred “spot” time also was
eliminated. These situations offered
bright prospects for the new chain
which would make available attrac-
tive time periods in which manufac-
turers could broadcast at a profit.
Moreover, here was the opportunity
for the numerous new advertisers
who could not afford prohibitive net-
work costs. They could make effec-
tive use of this new system which
would open up the principal markets
of the country at prices that would
be within their means.

These thoughts I continued to turn
over in my mind until the Spring of
1934, when, firmly convinced that
the stations needed and wanted the
network, and that the listening pub-
lic certainly would welcome an im-
proved service, we decided to form
American Broadcasting. Another ma-
jor network was born with the pur-
pose of giving the national adver-
tiser the opportunity of selling his
product in the best markets on a
basis of low cost per listener.

After many weary months, and
problems without end, on October
14,1934, the American Broadcasting
network began operation in 16 ma-
jor cities. The new chain was a
reality!

Since then eight other stations
have been added to the network, giv-
ing us a total of 24 outlets in 23 cities

GEORGE B. STORER

which are receiving a program ser-
vice 16 hours daily.

The network has been reorganized,
recently, and is now operating under
its new name, American Broadcast-
ing Company; with WNEW giving
us increased power, as the new key
station in Greater New York City.

ABC is here to stay! It is amply
financed and, we believe, as ably op-
erated as any business in the country.

Purpose Tulfilled?

LET US see how well we have ful-
filled the purpose for which the
American Broadcasting Company
was organized.

1. Have the stations benefited from

the affiliation?

Yes—a survey of 1,000 persons in
one city showed an audience increase
of 960 percent since the station
joined ABC.

AMERICAN BROADCASTING COMPAN

3300 Union Guardian Bldg., Detr

501 Madison Ave., New York

2. Does ABC actually offer nationd
advertisers an opportunity to se
goods at low cost in the best ma
kets ?

Yes—a comparison of rate cards arn
coverage data shows that ABC give
the lowest cost per listener avail
able today. As for markets, AR
offers efficient and more economicé
coverage of nearly half the nation
total number of radio sets, blanket
ing an area in which there is abol
50 percent of the country’s total r¢
tail sales volume. There is no wasts
no “super” coverage. The advertise
pays only for concentrated coverags

3. Ave listeners actually tuning
ABC stations?
Indeed they are! Eighty-nine pex
cent of them, contacted in a tel¢
phone survey, gave the correct cal
letters of the ABC outlets, and 1
percent said that there is a definifi
need for our new network. '
True Coverage
PHYSICAL, mechanical coverag
does not necessarily guarantee lis
teners. A good program on a sml
station, well-received in the bas
area where the population is concef
trated, may obviously have a largs
circulation by far than an inferig
program on a super-power statiof
Knowing this we have been presen
ing the finest talent obtainable. Oy
dramatic, musical and sports pr
grams equal anything on the air, a
our special features, such as the eg
clusive broadcast of the Morro Casfl
investigation, have not been equallé
ABC has two important elements
correct rates and concentrated co
erage; and advertisers who add goil
programs, either their own or our
will have a foolproof formula fi
selling merchandise.

THE STATIONS of the Americat
Broadcasting Company are in th
following cities:

New York Little Rog

Akron Memphi
Albany Philadelph
Baltimore Pittsbur
Boston Providen
Buffalo Rock Island-
Chicago Davenpal
Cincinnati St. Lo
Cleveland Trentu
Columbus Washington, D.{
Detroit Waterbu
Gary Wilmingfe

—
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» | IROADCAST advertising volume  981,770. Detailed statistics re- the addition of stations in recent year. Since the collection of non-

I 1934 reached the highest level
thus far experienced by the
medium.  According to statistics
wmpiled by the National Associa-
» L lim of Broadcasters,! gross time
sales to advertisers by networks
N and stations amounted to $72,887,-
109 for the year. This was an
increase of 27 per cent over the
stimated revenues of the preced-
ing year, and equalled, if it did
mt slightly exceed, the volume of
the previous peak year of 1931.2
National networks accounted for
112,647,081 or 58.5 per cent of the
tital broadcast advertising volume
of the year. Regional network ad-
vertising amounted to $717,117 and
represented .9 per cent of the total
wlume of the medium. Only per-
manent regional networks are in-
duded in this figure, it being esti-
mated that, if those regional net-
works not maintaining permanent
line service were also considered,
regional network advertising would
spproximate 1.5 per cent of total
broadcast advertising volume.
| National non-network advertis-
ing, often referred to as national
spot business, amounted to $13,-
‘541,770 during the year, and con-
stituted 18.6 per cent of the total
gross time sales of the medium.
Local broadcast advertising ac-
counted for 22 per cent of total
revenues and amounted to $15,-

1Al statistics used in this analysis are
tsken from the monthly reports of broad-
cast advertising volume compiled by the
National Association of Broadecasters. These
constitute the only source to include na-
tional spot, local, and regjonal network
:::n as well as the usual national network

ta.

2The year of 1931 was rprobably the
neak year of the industry, in spite of the
smewhat greater national network busi-
ness in 1932. Declining non-network ad-
vertising in the latter year probably more
than offset national pains. The Federal
Radio Commission estimated 1931 gross
revenues at slightly more than $76,000,000.
Elimination of duplications reduces this to
between $70,000,000 and $73,000,000. Ac-
cording to the National Association of
| Broadcasters, revenues for 1933 were esti-
mated at $57,000,000. These are the only
two years for which any comprehensive
data are available.

garding general broadcast adver-
tising trends are found in Table 1
and Chart I.

Recent Trends in Advertising

NATIONAL network advertising
has experienced the most rapid im-
provement of any portion of the
broadcasting structure. Time
sales by networks in 1934 were
35.3 per cent greater than during
the preceding year and exceeded
the previous network peak of 1932
by 9.2 per cent.

The fact that national network
business is concentrated principally
among the large national distrib-
utors with ample finances and in
industries whose sales declined less
during the depressign ‘fhan did

those of the geneval van «¢f <busi-- -

ness; the prograin resources of
networks; superior network sales
and promotional crggnizetion, and
extension of netwcrgk; facilities bv

yvears—all have contributed to this
trend.

As a result of this rapid im-
provement, national network busi-
ness has come to represent a larger
proportion of total broadcast ad-
vertising revenues than it did sev-
eral years ago. Whereas, in 1931
advertising of this type repre-
sented 51.2 per cent of total time
sales, it rose to H5.2 per cent in
1933 and to 58.5 per cent during
the past year.

Regional network advertising
has remained comparatively un-
changed in recent years, both as
to the proportion of total business
represented by this type of net-
work and with regard to broadcast
a&yentlsmp: volume.

INztional svot business (national
non-netwers advertlsmg) was 16.8
per cent grester during the last
six months of 1934 than during
the same period of the preceeding

CHART 1
Broadeast Advertising Volume

(July, 1933, 10 December, 1934)
Dottar:
(000,000 omitted)
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network statistics was first under-
taken by the National Association
of Broadcasters in July, 1933, this
is the only period for which com-
parable data exist. National spot
advertising in 1934 constituted 18.6
per cent of total business as com-
pared to 17.5 per cent during the
latter half of 1933. .
Local broadcast advertising
failed to register gains during
1934. Time sales of this class of
business were 3.2 per cent less
during the latter half of 1934 than
during the corresponding perlod of
1933. There has been some im-
provement, however, in recent
months. Whereas in July, local
broadcast advertising was 20.4
per cent below the level of
the same period of 1933, monthly
volume either equalled or slightly
exceeded that of the same period
of the preceding year since Sep-
tember. Improved retail trade
and rising sales volume of the
smaller local businesses should aid
niaterially in correcting the pres-
ont unfavorable local situation.
Local broadcast advertising de-
clined in relative importance from
26.6 per cent of the medium’s total
volume during the last six months
of 1933 to 22 per cent during 1934.

Comparison With Other Media

AT THE PRESENT time radio
broadcast advertising volume com-
pares more favorably with its pre-
depression level than does any
other medium. Compared with the
27 per cent improvement in broad-
cast advertising during the year
just closed, national magazine ad-
vertising revenues increased 21
per cent over 1933, while news-
paper advertising rose approxi-
mately 10 per cent. National farm
paper advertising registered an in-
crease of 29 per cent compared to
the preceeding year. Trends re-
garding major advertising media
are found in Chart I

Radio, however, is the only
medium to have exceeded the ad-
vertising volume of its previous
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peak year. According to the We}d—
Printers’ Ink index, the advertising
volume of other media still ranges
between 655 per cent and 80 per
cent of the 1928-1932 average, and
therefore at even a lower figure n
comparison to the peak years of
the various media.

The relative gain of radio and
magazine volunme among the lead-
ing magazine advertisers presents
an interesting comparison. Where-
as the radio expenditures of the 50
leading magazine advertisers®
were 20.5 per cent as great as
their magazine expenditures in
1933, they were 26.5 per cent as
great in 1934. Magazine expendi-
tures increased 9.3 per cent during
the year, while radio expenditures
were increased by 38.6 per cent.
Among the 100 leading magazine
advertisers radio expenditures in-
creased from a level of 22,5 per
cent as great as magazine expendi-
tures in 1933 to 27.2 per cent in
1934, The magazine expenditures
of this group rose 16.3 per cent
during the year and the radio ex-
penditures 48.8 per cent.

At the present time radio broad-
cast advertising represents ap-
proximately 10 per cent of the total
volume of major media, including
national magazines, newspapers,
farm periodicals and outdoor ad-
vertising.

Non-Network Advertising

TOTAL non-network advertising,
national spot and local business
combined, amounted to 40.6 per
cent of the volume of the medium.
Of this non-network volume, 45.4
per cent was placed over stations
of more than 1,000 watts in power
(almost exclusively high powered
regional and clear channel trans-
mitters), 41.1 per cent over sta-
tions of from 250 to 1,000 watts
in power, and the remaining 13.5
per cent over the 100-watt class.

8 The source of magazine data is Pub-
lishers’ Information Bureau.

The non-network business of the
smaller stations has increased
more rapidly than has that of the
larger transmitters. Gross time
sales of stations in the 250-1,000-
watt class were 17,1 per cent
greater during the latter half of
1934 than during the same period of
the preceding year, while those of
the 100-watt stations rose 20.1
per cent. It should be noted that
increased network broadcasting
definitely reduced the volume of
choice saleable time on the higher
powered transmitters, and thus was
partly responsible for the afore-
mentioned trend.

The New England-Middle At-
lantic district accounted for 33.2
per cent of non-network-revenues
in 1934, the North Central district
for 36.4 per cent, the South At-
lantic and South Central area for
18.5 per cent and the Pacific and
Mountain district for 16.9 per cent.
Census districts have been used as
the basis for the demarcation of
these territories. It is interesting
to note that the great area lying
north of the Mason-Dixon Line and
east of the Mississippi, embracing
75.4 per cent of the country’s radio
families, accounted for 72.6 per
cent of the total non-network ad-
vertising.

By Type of Rendition

NON-NETWORK advertising is
composed of four classes of rendi-
tion: electrical transcriptions re-
corded especially for broadcasting
purposes, live talent programs,
records, and short announcements,
usually referred to as spot an-
nouncements. In 1934, 21.7 per
cent of total non-network adver-
tising was represented by elec-
trical transcriptions, 47.9 per cent
by live talent, 28.8 per cent by
spot announcements and 1.6 per
cent by records.

National and local non-network
business varied materially as to
composition. In the national field

37.6 per cent of the total volume
was represented by transcriptions,
42,8 per cent by live talent and
15.,5 per cent by announcements.
In the local field transcriptions
amounted to but 8.1 per cent of
total volume, live talent to 52.3 per
cent and announcements to 37.1
per cent. Records constituted a
negligible factor in both instances.

There have been several impor-
tant developments in the non-net-
work field with regard to the type
of vrendition employed. One of
these is the marked decline which
has occurred in record and an-
nouncement volume. Announce-
nient volume in the national field
decreased 34 per cent during
the latter half of 1934 as compared
with the same period of 1933, while
lccal announcement volume drop-
ped 28.3 per cent. Both national
and local record volume (the latter
much the more important) de-
creased approximately 50 per cent.

Another development of out-
standing interest has been the re-
markable rise of live talent na-
tional spot business. Advertising
of this type increased 62.7 per cent
during the latter half of the past
yvear as compared with the same
period of 1933. It is difficult to
say, without more detailed break-
downs being available, what have
been the causes of this highly in-
teresting and important trend.
More investigation is required,
especially as to the type of com-
pany engaged in this form of
broadcast advertising. However,
the greatly improved program
facilities of individual stations, im-
proved selling methods, and similar
factors have been partly respon-
sible for the development.

The trend toward national live
talent business began in the early
months of 1934 and has continued
steadily since that time,

Local live talent volume was 2.5
per cent greater during the latter
half of 1934 than during the same

TABLE I

Total Broadcast Advertising Volume: 1934

{Gross Time Sales) -

period of the previous year.

tional electrical transcription
ume rose 12.1 per cent during
same period, while local volun
declined 24.4 per cent. Detail
information and trends as to ré
dition are found in Tables II ai
1II and Charts III and IV.

Sponsorship of Advertising

The sponsorship of broades
advertising varies materially wil
the portion of the broadcastis
structure under consideration.
the national network field, cof
venience goods, i.e., small articlt
of low price, mass consumption a
a high degree of repeat sales, &
preponderant.  Articles of
type constituted 86 per cent &
total network advertising in 198
The importance of this type of nél
work advertising has been incres
ing steadily, the proportion ¢
total network volume represents
by convenience goods in 1927 beiny
only about 30 per cent of the totd
In 1933 advertising of this typ
represented 79 per cent of the to
network volume.

The cosmetic field was the larg
est network advertiser in 1934, ag
counting for 24.2 per cent of
total time sales. Foodstuffs we
second with 20.1 per cent, drug
and pharmaceuticals third with 11}
per cent and gasoline and acces

work volume. Data regarding
tional network composition
found in Table IV and Chart V.
Compared to the year just closed
the ranking of national network
sponsorship by volume of adven
tising for 1933 was as follows: (I
foodstuffs, (2) cosmetics, (3) gast
line and accessories, (4) beveraged
and (5) tobacco. The only sig
nificant trends among the leading
classes of sponsors since 1932 ha
been the rise of cosmetics fro
third to first place, and the decli

|
Nov. Dec '1'0'1‘Ali

Class of Business Jan. l"e-h. Mar. Agpr. May June July T -Aug. Sept. Oct. v
National Networks ........... $3,793,076 $3,685,270 $4,000,698 $3,734,719 $3,728,481 $3,108,796 $2,494,710 32,248,870 $2,660,667 $4,627,002 §4,366,453 $4,460,628 $42,6470
nez‘!onll Networks_ ...... 538,678 54,932 66,616 61,888 44.569 ﬂE: t9 122,989 - 42,694 57,948 95,964 107,259 63,702 717,11
National Spot Business Xy 1,075,290 1,079,658 1,609,643 1,491,770 " 1.479,126 976,397 . TE7,76C . 598,122 781,908 1,251,014 1,300,626 1,231,492  13,541,7
Local Broadcast Advertising,. 1,276,148 1,223,960 1,448,887 1,376,582 - 1,069,964 1,323,9¢0 1,080,664 - 1,089,070 1,175,716 1,608,104 1,468,266 1,430,494  15,981,2)

SR e T _ RC it
TOTAL..........00vues $6,198,001 $5,943,820 $7,020,744 $6,669,957 $6,922,395 $5,418,732 $4,375,463 $3,928,766 $4,576,223 $7,377,084 $7,232,592 7,176,211 $72,567,14
TABLE II
». L] . . L] 3 .')
National Spot Advertising by Type of Rendition: 1934
(Gross Time Sales)

Type of Renditiop Jan Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. TOTAL
E!ectrlca] Transeriptions ..... $487,678 £433,887 $568,260 $757,420 $580,788 $266,538 $224,745 $176,810 $258,473 $456,218 507,698 $427,610  $5,090,928
Live Talent Programs......... 407,010 446,624 667,864 487,710 600,370 460,737 397,460 245,865 376,265 564,776 670,110 614,962 5,798,728
Rocords .....oevvvvcevnrines 7,102 4,497 11,311 10,010 1,810 5,282 3,188 1,067 1,070 3,800 2,880 4,330 55,547
Spot Announcements ......... 228,500 195,660 272,208 266,630 296,658 242,820 142,367 174,390 151,096 226,220 220,087 184,700 2,596,218

TOTAL....e.vvvnnnnn.. $1,075,290 $1,079,658 $1,509,643 $1,491,770 $1,479,126 $975,377 £767.750 $598,122 $781,903 $1,251,014 $1,300,625 $1,231,492 $13,541,774
TABLE III

Local Broadcast Advertising Volume by Type of Rendition: 1934
(Gross Time Sales)

Type of Renditiop . Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov, Dee, TOTAL
El.ectrlcal Transcriptions $107,752 $108,620 $118,057 $111,160 $149,104 $128,855 $95,995 $77,405 $78,145 $117,000 $103,692 $112,680  §1,308 263
Live Talent Programs 650,821 617,842 781,784 688,520 835,781 686,690 569,984 539,266 620,435 861,050 883,640 781,684 8,356,675

ds 31,076 35,248 37,466 87,900 45,351 34,916 29,895 27,260 83,860 28,860 30,810 35,660 407,280
487,000 462,250 556,630 539,000 639,728 453,600 384,710 396,160 443,276 496,204 490,818 650,720 5,908,950
TOTAL....oviivivinans $1,276,148 $1,223,960 $1,443,887 $1,376,580 $1,669,964 $1,303,960 $1,080,064 $1,039,070 $1,175,715 $1,603,104 $1,458,255 $1,430,494 $15,981,241
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TABLE 1V

National Network Advertising by Type of Sponsoring Business: 1934
(Gross Time Sales)

Sponsoring Business Jan. Feb Mar. Apr, May June July Aug, Sept. Oct, Nov. Dec. TOTAL
8 Amusements . ....v....000 Saes wwn e Hberesiaee  shecesrses  eeseessan  amesaividE  aiebediess  fearaeelewd  emewesdane ceseateens aaereaaas
12 Automobiles & Accessories

(1) Automobiles ........... $191,270 $250,339 $266,712 $220,078 $218,996 $180,950 $100,185 $92,341 $152,963 $516,256 $263,800 $332,806  $2,785,6

(2) Accesories, gas and oil. . 315,130 513,671 334,018 358,700 894,489 380,638 276,977 215,665 262,272 326,163 842,390 811,901 3,827,1
4 Clothing and apparel........ 17,968 30,567 33,965 37,687 30,176 21,704 21,026 26,246 39,186 41,707 84,332 36,740 372,7
44 Drugs and toilet goods:

(4) Drugs and pharmaceuti-

cals ,....oioiiiiaa 422,926 367,479 383,811 326,624 342,266 314,162 267,212 216,277 844,248 571,341 598,426 669,638 4,804,3

(5) Toilet goods ........... 798,973 744,916 844,452 862,762 882,264 736,840 698,673 600,693 647,696 918,924 864,749 813,147 9,400,7
£ Food products:

{8) Foodstuffs 724,921 696,191 786,439 726,640 651,637 561,608 491,613 504,110 475,816 888,642 923,182 971,084 8,450,7

\7) Beverages ... 308,384 275,740 289,834 296,890 378,949 368,818 267,112 288,640 194,319 252,783 246,096 253,676 3,358,831

(8) Coufections 129,980 115,365 125,352 108,544 23,710 24,400 21,619 16,061 9,340 170,043 170,141 166,908 1,081,31
9-1) Hougehold goods :

19) Househnld equipment and

furnishings .......... 55,303 38,199 80,623 47,470 50,196 11,629 11,835 5,850 30,198 26,078 28,943 17,232 417,1
10) Soap and kitchen sup-
plies ...l 145,345 141,899 190,376 196,885 226,073 179,403 141,061 112,167 183,614 196,489 244,932 266,720 2,210,1
il Insurance and financial 65,076 57,067 63,922 62,808 56,173 36,849 36,121 36,014 40,368 67,202 51,407 46,846 611,8:
12 Radios .............. 47,249 38,623 46,236 44,923 35,742 32,634 34,188 39,162 56,168 96,426 91,231 95,608 656,90
13 Retail establishments . F: .
14 Tobacco products ...... ,893 392,279 416,331 325,928 309,670 187,180 93,494 38,168 ,072 315,920 301,661 318,602 3,181,9:
15 Miscellaneous ............. 183,658 123,036 139,628 123,981 129,260 127,091 48,895 48,696 78,4569 166,038 216,324 172,116 1,488,2f
TOTAL.....cooooovunns $3,759,995 $3,5856.270 $4,000,698 $3,739,719 $3,728,481 $3.103,796 $2.494,710 $2,248,870 $2,560,657 $4,527,002 $4,366,453 $4,450,523 $42,647,0!
TABLE V
. . e - .
L]
National Spot Advertising by Type of Sponsoring Business: 1934
(Gross Time Sales)

Sponsoring Business Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. TOTAL
18 Amusements .............. $5,929 $6,344 3650 $200 $6,775 $702 $8,200 $3,963 31,530 $1,033 $772 $644 $35,74
i-2 Automobiles & Accessories

(1) Automobiles ............ 135,792 46,662 44,359 88,310 133,950 78,742 39,150 20,908 31,426 217,810 28,133 51,602 721,74

(2) Accessories, gas and oil. . 94,453 83,939 68,696 142,555 146,695 87,471 65 232 80,135 112,462 128,176 139,340 140,000 1,287,0%
4 Clothing and apparel........ 12,978 5,088 21,140 23,895 37,7170 36,633 5,054 20,400 20,080 37,865 33,190 27,370 301,5€
45 Drugs and toilet goods:

(4) Drugs and pharmaceuti-

CBIS wawdgaessraeaa-e 221,803 288,406 381,532 303,271 311,545 196,547 164,500 63,894 137,030 331,080 364,135 371,166 3,134,9¢

(5) Toilet goods ........... 70,379 68,063 97,040 99,040 102,140 61,782 47,660 31,350 59,821 46,745 60,250 51,785 795,94
§-8 Food products:

(6) Foodstuffs 172,494 181,794 380,090 348,104 340,280 217,613 156,670 129,676 132,922 224,050 244,317 250,720 2,778,728

(7) Beverages 15,165 36,647 55,963 60,390 58,390 47,326 42,800 32,500 29,721 46,690 417,180 45,050 517,74

(8 Confections 58,625 51,402 67,138 39,040 30,200 9,650 5,220 4,300 4,945 21,880 27,265 16,310 335,97
8-10 Household goods

(9) Household equipment and

furnishings .......... 37,265 26,839 41,827 61,172 73,340 45,245 24,920 20,900 42,625 46,900 63,160 51,665 535,84
(10) Soap and kitchen sup-
Plied  cavwvvvreemsae .. 12,494 23,950 27,180 32,360 45,140 60,585 65,064 50,890 39,832 64,750 53,900 T 89,270 515,41
11 Insurance and financial. 13,601 14,5679 17,225 17,463 22,380 10,285 9,610 9,720 13,780 29,400 22,8468 20,480 201,3¢
B8 Radios ....coccicicnnas 1,382 130 380 3,410 7,935 4,047 1,420 16,540 1,800 6,783 3,866 2,700 50,38
1} Retail establishments . 7,180 2,453 3,125 1,990 4,600 9,403 2,630 3,020 1,480 2,783 9,392 8,400 56,2¢
14 Tobacco products <. 6,443 4,060 4,478 8,660 1,406 5,612 19,430 21.810 12,960 16,290 16,690 13,315 125,5¢
15 Miscellaneous ............. 209, 307 239,612 298,920 272,010 157,680 103.735 90 400 88,616 139,4¢0 220,780 186 210 140,916 2,147,5!
TOTAE. it 5o Jirss o oo il H 07:),290 $1,079,668 $1,509,643 $1,491,770 $1,479,126 $975,377 5767 7‘30 $598,122 3781,903 $1,261,014 31,300,625 $1,231,491 $13,541,7"
TABLE VI
Local Broadcast Advertising by Type of Sponsoring Business: 1934
(Gross Time Sales)

Sponsoring Business Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dee. TOTAL
la Amusements .............. $39,960 $36,106 $38,170 $39,700 $60,675 $62,063 $56,212 $46,760 $35,870 $30,080 $30,460 $39,030 $514,9¢
1-2 Automobiles & Acc

(1) Automobiles 102,252 41,380 40,611 46,480 56,350 62,484 58,736 46,844 41,665 54,000 43,217 60,626 644,5¢

(2) Accessories, gas and oils 86,401 61,676 78,730 64,690 109,765 92,289 69,830 58,607 59,288 84,000 86,022 51,064 901,31
3 Clothing and apparel........ 118,699 109,647 153,610 162,860 168,330 114,685 115,000 108,947 128,795 164,603 154,120 191,080 1,690,0'
4-5 Drugs and toilet goods:

(4) Drugs and pharmaceuti-

cals ....... g oees 107.843 107,145 144,200 103,329 116,060 55,828 69,800 44,426 51,607 72,100 57,602 82,600 1,012,44

(5) Toilet goods .......... 19,088 48,990 19,190 32,210 35,450 21,100 11,114 14,962 20,064 37,230 23,730 22,740 305,8¢
6-&8 Food products:

(6) Foodstuffs ............. 220,970 226,866 229,800 194,676 257,190 230,470 183,800 146,800 144,298 154.215 203,678 212,236 2,404,8¢

(7) Beverages 61,377 62,270 83,627 67,950 87,985 91,490 54,867 57,780 66,648 66,444 39,270 45,240 774,94

(8) Confections 2,404 3,908 3,340 4,960 5,970 3,400 1,776 2,940 1,940 2,760 2,900 10,227 46,51
9-10 Household goods :

{9) Household equipment and

furnishings .......... 76,108 35,426 115,673 138,428 163,640 116,577 80,850 94,768 116,927 116,000 109,170 131,930 1,345,4¢

(10) Soap and kitchen sup-

plies ............. 0.0 10,942 10,346 6,400 10,660 9,090 10,170 9,660 6,658 6,200 6,913 3,138 4,436 94,44

11 Insurance and financial.... 32,480 29,504 55,525 50,677 52,265 44,470 8D,280 26,445 36,617 38,850 41,320 54,636 497,7%
12 Radios ............. ... . ... 8,925 3,513 9,010 11,890 6,890 5,033 8,830 3,900 12,640 22,066 26,100 20,251 138,9¢
13 Retail establishments . '77.180 77,800 107,590 116,040 134,870 100,165 838,920 69,625 118,854 129,263 125,167 155,662 1,295,0¢
14 Tobacco products 1,503 2,160 2,987 4,870 3,444 2,300 2,720 2,418 736 760 6,300 5.666 35,8¢
15 Miscellaneous ............. 321, 016 317,323 365,624 328,660 402,100 291,536 237,780 307,140 333,867 523,850 506,061 353,992 4,278,14
TOTAL.....cvvevvnnn. 31 276, 14s $1,143,887 $1,376,580 $1,669,964 $1,303,960 $1,080,064 $1,039,070 $1,175,715 $1,503,104 $1,458,255 $1,430,494 $15,981,2

of tobacco from second to sixth

place.
Approximately 10 per cent of
network advertising represents

specialty goods marketed under na-
tional brands. Indeed, the most
pronounced rise in network adver-
tising during the past two years
has been within this general cate-
gory. Automotive advertising in-
creased the proportion of total net-

BROADCASTING -

31,223,960

work volume represented by it
from 2.7 per cent in 1932 to 6.2
per cent in 1934. Automotive net-
work advertising in 1938 rose 73.0
per cent over the previous year,
and in 1934 increased by another
107.2 per cent.

Regional network advertising
presents a somewhat similar,
though more restricted picture of
sponsorship than does national net-

Broadcast Advertising

work advertising. During 1934,
gasoline and accessory advertising
ranked first in the regional field,
accounting for 31 per cent of total
regional time sales. Sponsorship
in the Pacific Coast district was
mainly responsible for this situa-
tion. Foodstuffs ranked second,
and represented 25.1 per cent of
total regional network revenues.
Sponsorship of this type was

www americanradiohistorv com
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widely distributed in all sections
Convenience goods represented 7
per cent of regional network ad
vertising. During the past yea
there has seemed to be a marke
tendency for national advertise:
to use regional networks as :
means of securing additional sale
pressure in selected territories.
National non-network busines
(Continued on page 14)
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CHART II
Advertising Volume by Major Media
(July, 1933, 10 December, 1934)
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CHART 111
National Spot Broadcast Advertising by Type of Rendition:
(July, 1933, to December, 1934)
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also closely follows national net-
work advertising as to composi-
tion. Convenience goods repre-
sented 69.7 per cent of national
non-network volume in 1934, Drugs
and pharmaceuticals ranked first
with 23.1 per cent, food was sec-
cnd with 20.5 per cent, miscel-
laneous third with 16.2 per cent,
gasoline fourth with 9.5 per cent
and cosmetics fifth with 5.8 per
cent. Principal changes as com-
pared with the latter half of 1933,
were a rise in drug advertising, a
decline in the proportion of total
volume represented by gasoline
and accessory sponsorship and a
50 per cent decline in the propor-
tion of total volume represented
by cosmetics. National non-net-
work advertisers tend to be some-
what smaller concerns, though
still important ones, either dis-
tributing goods in specific markets
or limited territories, or faced with
particular sales problems in which
elasticity of the advertising sched-
ule as to place, time and season is
particularly necessary. National
spot trends are represented in de-
tail in Table V and Chart VI

Local advertising represents an
entirely individual picture. In
1934 convenience goods represented
only 28.6 per cent of the local total.
Retail advertising of various types
accounted for 44.9 per cent of the
entire local volume. Sponsorship
has been highly varied. The miscel-
laneous group, representing a tre-
mendous variety of forms of busi-
ness, ranked first in local adver-
tising, and accounted for 26.8 per
cent of local volume in 1934. It
is estimated that each month more
than 200 different types of busi-
ness advertise locally over the
radio. The products advertised
range from awnings, bullion cubes,
building supplies, bicycles, coal
and greeting cards, through grape-
fruit, light bulbs and macaroni, to
wagons, wall paper, work garments
and yeast. Detailed information
regarding local broadcast advertis-
ing is found in Table VI and
Chart VIL

The percentage of total broad-
cast advertising represented by
various types of business over na-
tional and regional networks, and
as to national and local non-net-
work business is in Table VIII.

With wery few exceptions the
volume of national network adver-

Retail

Sponsoring Business Jan.
Automobiles and accessories:
Automobile agencies and used
car dealers .........,. $102,252
Gasoline stations, garages,
.................. 23,638
Clothmg and appnrel shops. 129,920
Drugs and toilet goods:
Drugstores ................. 23,636
Beauty parlors ............. 4,132
Food Products:
Grocery stores, meat mar-
kets, ete. ............ 49,080
Restaurants & eating places * 19,865
Beverage retailers .......... 565
Confectionery stores, etc. .. 1,405
Household goods:
Household equipment retailers t 26,567
Furniture stores 43,907
Hardware stores ., 8,100
Radio retailers ., 8,926
Department & general stores 84,360
Tobacco shops ... ....\... . ,466
Miscellaneous .,...,.. e B 42,6862
TOTAL............... . $570,468

* Exclusive of hotels.

TABLE VIII

PERCENTAGE OF BROADCAST ADVERTISING PRESENTED BY
VARIOUS TYPES OF SPONSORING BUSINESS

(¢

Type of Sponsoring

National

934)

Regional National

Buginess Networks Networks Spot Local Total
la. Amusements -...o.e..c..aran.. € eierer aeeaas 3% 3.29 8%
1-2. Automobiles and Accessories:
(1) Automobiles ..........c000. 6.29% 9% 5.3% 4.19% 5.7%
(2) Accessories, gas and oils., 8.6% 31.0% 9.5% 5.6% 8.6%
3. Clothing and apparel............. 8% 2.29% 2.29, 10.6% 3.29%
4-5. Drugs and toilet goods:
(4) Drugs and pharmaceuticals. 11.1% 3.29, 23.1% 6.39% 12.3%
(6) Toilet goods ......vvvunnnn . 24.29% 1.1% 5.8% 1.9% 14.4%
6-8. Food products:
(6) Foodstuffs ...........ccv.x 20.1% 25.1% 20.6% 15.1% 19.0%
(7) Beverages 7.5% 10.09% 3.89% 4.89, 6.4%
(8) Confections 2.49 1.8% 2.49% 3% 2.0%
9-10. Household goods:
(9) Household equipment aud
furnishings. ......oevon - 9% 2.8% 3.9% 8.49% 3.2%
(10) Soap and kitchen supplies.. 5.1% 1% 3.7% 6% 3.89,
11. Insurance and financial .......... 39 3.09 1.6% 3.1% 1.8%
12, -BRadiog sysesappesemmsravepotoneon 14%  ...... 4% 9% 1.0%
13. Retail establishments ............ ...... ... ... 5% 8.1% 1.9%
14. Tobacco products ...........c0qn. 7.1% 5% .99 .29 4.6%
16. Miscellaneous .................. 3.3% 18.8% 16.29 26.8% 11.39%
Totaliz o wsiaswasvinasnas ]09.0% 100.0% 100.0% 100.09% 100.0%
tising increased in all helds of greater diversity of business than
sponsorship. The greatest rela- in previous years. Automotive
tive gain over 1933 volume was in manufacturers, beverage, confec-

the soap and kitchen supply field,
where a 134.5 per cent rise in vol-
ume occurred. Automotive adver-
tising rose 107.2 per cent as indi-
cated previously, drug advertising
94,3 per cent and cosmetic adver-
tising 83.3 per cent. Two other im-
portant increases were a rise of
49.5 per cent in the food field and
of 56.8 per cent in tobacco adver-
tising. Radio set advertising in-
creased 60.7 per cent, gasoline ad-
vertising 10.3 per cent, confection-
ery advertising 32,5 per cent, and
miscellaneous 53 per cent.

National Network Increases

NATIONAL network volume de-
creased in but four fields. House-
hold equipment advertising de-
clined 54.2 per cent, financial ad-
vertising 49.2 per cent, beverage
advertising 9.5 per cent and cloth-
ing 3.7 per cent. With the excep-
tion of clothing, household equip-
ment, financial tobacco and miscel-
laneous advertising, the network
volume for all classes of business
was equal to, if not greater than
in 1932,

The principal development in the
regional network field, as measured
by a comparison of the last six
months of 1933 and 1934, respec-

tively, was a tendency toward a

tionery, household equipment and
tobacco advertisers made important
use of regional network advertis-
ing for the first time in at least

several years.

Miscellaneous ad-

vertising rose 165 per cent during
the year, due mainly to increased
political advertising. Gasoline and
accessory advertising rose 45 per
cent, clothing 73 per cent, drugs 82
per cent, cosmetics 23.8 per cent

and foodstuffs 34.9 per cent.

The

main decrease was in the soap and
kitchen supply field.

In the national non-network field
the most spectacular rise was in

tobacco

advertising,

which

in-

creased thirteen-fold over the last
six months of 1934 as against the
same period of 1933, and totalled

$125,544 for the year.

Other im-

portant increases were in the fol-
lowing fields: Drugs, 52.6 per cent;
foodstuffs, 33.7 per cent; clothing,

72.6 per cent;
ment, 76 per
kitchen supplies,

that of the preceding year.

soap

household equip-
cent;

and

64.7 per cent;
ﬁnanmal ~advertising, 46.2 per cent,
and radio set advertising double

Gaso-

line and accessory advertising rose
2.5 per cent, and miscellaneous ad-

vertising, 11.2 per

cent.

Marked losses occurred in sev-

eral fields.

TABLE VII

Broadecast Advertising Over Individual Stations

(Gross Time Sales)

non-network advertising decling
per cent, cosmetics 53 per cent,
confectlonery volume 54.5 per &

Local broadeast advertising
mained comparatively stable
compared to the last six mo
of 1933. The outstanding gai
the period was the 74.1 per §
increase in radio set advertif
Other g'ams included one of §
per cent in the household ed
ment field, 18.2 per cent in beve
advextlsmg,. 3 per cent in the
metic field and 8.8 per cent i
miscellaneous classification.

The following declines occun
amusements, 25.3 per cent; ¢
motive, 10.1 per cent; gasoline
accessories, 7.3 per cent; drugs
pharmaceuticals, 31.4 per
foodstuffs, 12.5 per cent; con
tionery, 46.5 per cent; soap
kitchen supplies, 58.7 per d
financial, 7.8 per cent; and de
ment store advertising, 13.5
cent.

Insofar as the retail classil
tion was first undertaken tow
the end of 1933, a comparison
the previous year is impossl
However, retail advertising
the latter half of 1934 rose 31
cent as compared with the firs
months of the year. Detailed
formation regarding retail add
tising is found in Table VII,

(=5

Seasonal Trends in Radio

SEASONAL trends in network
vertising have heen fairly well
termined, though general seasg
information is still tentative.
ing in October, network advertis
maintains a steady wvolume,
the first of the year, increas
fairly rapidly from this time u
the end of March, when it beging
decline, reaching a low point
August. This point is app
mately 80 per cent of the aver
monthly volume of the year.
tional non-network advertid
tends to follow the national §
work pattern, except that the j
sonal dip is a deeper one.
advertising, on the other ha
seems to follow general newsps
advertising in the matter of §
sonal trend. It rises in Mag
continuing into May, declines u
August, rises rapidly in Octol
holds fairly steady throughout
cember, then drops slightly ul
the March increase,

Automotive national

TFeb Mar. Apr. May June July Aug. Sept. Oct, Nov. Dec.
$87,705 $37,270 $49,473 $39,400 $60,102 $41,600 $33,750 841,906 354,435 £41,872 $54,630
23,630 29,030 49,235 52,100 49,695 25,740 31.467 34,586 60,307 88,725 57,916
112,057 148,610 143.116 148,300 112,760 117,680 109,420 134,130 171,900 160,660 193,030
6,516 8,370 11,480 27,850 7.275 7,365 7,167 7,857 22,208 20,992 29,515
5,800 5,410 3,930 8,965 4,735 3,570 3,180 7,208 5,840 4,845 6,743
56,783 53,634 63,070 64,250 53,438 34,600 30,450 35,938 40,420 48,124 38,400
18,610 20,090 19,300 22,610 17,430 20,420 14,118 16,085 15,606 16,123 2,460
277 117 2,104 1,130 850 1,343 716 280 915 830 2,060
2,300 1,266 2,113 4,680 1,760 1,785 1,487 670 2,160 1,344 2,686
27,253 87,538 40,380 68,160 40,530 25,160 29,800 26,060 32,180 23,754 45,958
42,860 50,385 56,920 56,886 43,686 32,463 54,281 46,150 58,095 57,196 74,946
6,952 3,160 17,630 24,080 5,030 9,640 7,363 13,065 10,820 18,260 10,535
3,367 9,010 14,270 6,800 14,110 8,676 5,462 6,640 21,760 26,712 20,294
80,253 110,716 117,080 139,370 109,568 86,450 72,645 120,334 132,046 184,639 153,9h
113 700 680 1,28 630 540 2,075 omeii oo 365 937 210
43,668 52,300 48,160 66,600 50,644 35,720 36,700 50,050 58,190 62,945 95,360
$472,804 $567.494 $638,696 $726,850 $572,123 $452,851 $440,016 $549,809 $682,226 §707,948 $808,724

T Such as electric refrigerators, oil burners, furnaces, sweepers, and the like,

Paca 11 o
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Directory of U. S. Broadcasting Stations by Call Letters . ..

(Date corrected to February 1, [935)

K

.N. Platte, Nebr

.Little Rock, Ark.
Elk City, Okla.
..Porttand, Ore.
_Paragould, Ark.
Texnrkana, Tex.-Ark.

.. Enid, Okla.

.Jerome, Ariz.
anta Barbara, Calif.

_.. Chico, Calif.
Clovis, N. M.

Idaho Falls, Idaho

Casper, Wyo. | KIDO .............. .. Boxsp Idaho !
Pittsburgh ,_Lamar Colo.

....Devils Lake, N. D. ... Bureka, Calif.
... Salt Lake Clty, Utah Glendale, Calif,
...... Los Angeles Yakima, Wash.

.El Dorado, Ark.

...Seattle, Wash.
. Blytheville, Ark.
,,,,,,,, Ogden, Utah

Minot, N. D.
_Little Rock, Ark.
‘Oakland, ‘Calif.
...Galveston, Texas |
()akland Calif,

Beaumont, Tex.

.....Denver Shenandoah, Ia.
St. Joseph, Mo. San Antonio, Tex. |
_Boone, Ia. <.......Kansas City
Wichita, Kan. Medford, Ore.
..... Los Angeles _Fresno, Calif.

_Spokane, Wash.
Fond du Lac, Wis.
.Marshalltown, Ia,

..Monroe, La.
“Clay Center, Nebr.

Portland, Ore.

»

“Fort Worth, Tex. Austin, Tex.
...Greeley, Colo. Los Angeles
Lawrence, Kan. -.Denver

Shenandoah, Ia.

.Lincoln, Nebr. | K
Long Beach, Calif.
l)ubhn Tex.
reenvnlle Tex.

.Spokane, Wash,
Anchorage, Alaska i

_San F‘rancmn‘u Antonio, Tex.
Marshfield, Ore.

_Eugene, Ore.
Pine Bluff, Ark.
....Phoenix, Ariz.
_Port Arthur, Tex.
Seattle, Wash.
Prescott, Ariz.
San Francisco

...Colqmbm, M_o.

Tos Angeles
ape Girardeau, Mo,
.Hollywood, Calif. |

K¥FXD Nampa, Idahe | KPOF. . ... ... Denver
KF¥FXJ. Grand Junction, Colo. .Pasadena, Calif.
KFX M. San Bernardino, Calif | KPQ Wenatchee, Wash.
_..Oklahoma City | KPRC.. Houston, Tex.

_..Piltsburgh

an Jose, Calil,
...Berkeley, Calif.
Santa Ana, Calif.
Weslaco, Tex.
_Los Angeles
_Everett, Wash,
.Lewiston, Idaho

Dallas, Tex.
Shreveport La.

Fergus Falls, Mnm
Stockton, Calif, .

..Oklahoma Clty
Corpus Chmtx, Tex.

inneapolis»’St. Paul
...Lowell, Ariz.
San Francxsco

...Plerre, S. D.
San Francisco
offeyville, Kan.

Hot Springs, Ark.
Tittle Rock, Ark. ... Los Angeles

Billings, Mont.

Santa Fe, N. M. |
San Francisco |

Denver |

|

1

KUOA...........Fayetteville, Ark.

...Pensacola, Fla.
ermillion, S. D.

‘Meridian, Miss.

Tacoma, Wash, Columbus, O.
Seattle, Wash. ........Chicago
.Tucson, Ariz. arleston, S. C.

Denver, Colo.

Tulsa, Okla. Tampa, Fla
KVOR..Colorado Sprmga, Colo. Kansas City
KVOS..... Bellingham, Wash. marillo, Tex
tKWEA _.Shreveport, La. El Paso, Tex.
*KWFB Hilo, Hawaii _Philadelphia
| KWG. . tockton, Calif. Fargo, N. D,
KWJ. Portland, Ore.] WDBJ..... Roanoke, Va.
KWK ..St. Louis | WDBO ...Orlando, Fla.
KWKE “Kansas City | WDEL Wiimington, Del.
KWKH hreveport, La. ' WDEV Waterbury, Vt.
KWL( ....Decorah, la. | WDGY .Minneapolis
§ .Pullman, Wash. | WDNC . D\xrham, N. C.
KWTN atertown, S. D. | WDOD Chattanooga Tenn.
KWTO Springfield, Mo. | WDRC . Hartford, Conn.
KWYO Sheridan, Wyo. | WDSU .. New Orleans |
KXA. .. Seattle, Wash. | WDZ _Tuscota, Ill.
KXL. ..Portland, Ore. | WEAF .. ..New York
KXO. El Centro, Calif. | WEAN Providence, R. L.
_.Aberdeen, Waah.I WEBC Supormr, Wis.
Houston, Tex.  WEBQ ...Harrisburg, I1l.
San Francisco  WEBR.... . ... Buffalo, N. Y
....Philadelphia | WEDC.. Chl(ago
_.Rocky Mount, N. C.
.. ...Boston
Reading, Pa.
Charloneewlle Va.
. Cicero, Tl
maha, Nebr.| WELL . _Batlle (‘reek Mich,
—....New York (,hmago
Bangor, Me. . lelra N. Y.
Albany, N. Y. | New York
Waco, Tex. | WEW . St. Louis
_Akron, O. WEXL F Royal Oak Mich.
othan, Ala Dallns, Tex.
WAGM _Presque Isle, Me. New York
*WAIM Anderson, S, C. | WFAM._ . South Bend, Ind.
WAIU Columbus, O.| WFAS.White Plains, N. Y. |
Mobile, Ala, | WFBC._.... Grgenvllle, S, O
Zanesville, O. _Cincinnati !
Anniston, Ala. | WFBG _Altoona, Pa.
..Laurel, Miss. | WFBL yracuse, N. Y. \

Birmingham, Ala.
..Brooklyn
pids, Mich.
Waterbury, Conn.

..Indianapolis

..Louisville, Ky. L Phllsdelphm
WAWZ Zarephath, N. J. WF‘LA WSUN Clearwater,'Fla.
WAZL. ..Hazleton, Pa. AL... Lnncaster, Pa.

WBAA .La[ayu,te Ind. | WGAR....._..... ... Cleveland
WBAL. .Baltimore | WGBB Freeport, N.
WBAP Fort Worth, Tex. | WGBF _Evansville, Ind.
WBAX Wllk(s—Barre, Pa. I ......Scranton, Pa,
WRBC e Brooklyn | WGCM . Gulfport, Miss,
WBBL Richmond, Va.  WGES.. ... _Chicago
WBBM _Chicago | WGH Newport News, Va.
WBBR WGL. Fort Wayne, Ind.
WBBZ WGN “hicaga
Mich. | WGNY .Chester, N, Y.

N. Y.
arquette, Mich.
t) Huntsville, Ala.
Greensboro, N. C,

; chenectady, N. Y.
New Orleans i

WBNS -Columbus, O. Rochester, N.

WBNX: ... sy New York Louisville, Ky.

WBOW erre Haute, Ind. Philadelphia
.Red Bank, N. J. Troy, N. Y.
Birmingham, Ala. | WHB Kansas City
Wilkes-Barre, Pa. | WHBC ...Canton, O.

P-ortsmouth, 0.
Rock Island, Il

_.Newark, N.
heboygan, Wis,
.......... Memphis
Storrs, Conn.| WHBU Anderson, Ind.
(Anbon N. Y. | WHBY Wis.
WCAE .,.Pittsburgh ! WHDF , Mich.
hfield, Minn. | WHDH......______._.... .

Kosciusko, Miss.

....Philadelphia = WHFC .Cicero, Ill.

_Burhugton, Vt. | WHIO. ...Dayton, O.

Cartbage, Ill. | WHIS.. Bluefield, W. Va.

Allentown, Pa. | *WHJB _.Greensburg, Pa.

wCBD - ...Cleveland
WCBM _New York

Des Moines, Ia,
Jersey City, N. J,

WICC....... Bridgeport, Gonn.| WNRA MuscleShoals City, A
| ouis YC. New Yw
WILL San Antomo, T

Davenport, |

_Columbia, S. C.
Milwaukee

Jacksonvnlle, Fla.
.Cleveland

JBC.......... Bloommgton, 11l

WJBK _Detroit

WJBL .. .. . Decatur, IIL

WJIBO “Baton Rouge, La.

WJIBW . New Orleans |

WJIBY Gadsden, Ala... !

wWIDX . Jackson, Mias. )

WJIEJ I{agerstown, Md. _..Atlantic City, N,

WJIIM ...Lansing, Mich. ........Petersburg, %

WIJD . . Chicago Providence, R.

WIMS . Ironwood, Mich. _..Fonce, P}

WIR _Detroit Raleigh, N.I

WISV Wa«hmgton, D. C. ... Mim
| WITL.. . ... Atlanta Scranton, &

WIW “Akron, O. icksburg, Mk

WIZ New York St. Albans, ¥

an Juan, P. R,

Vv’ﬂhamwo t, I
E. Lansing, Mich.

| WKBB . Dubuque, Ia.
WKBF . . ... Indianapolis
WKBH .La Crosse, Wis,
WKBI ..Cierro, Il
WEKBN. _.Youngstown, O.

..Harrisburg, Pa.
Richmond, Ind.

| . ‘Buffalo Lawrenee,
_Muskegon, Mich. ...Rome, &
La Grange, Ga. _..Racine, Wi
__Lancaster, Pa. .Rockford, i
unbury, Pa. Knoxville, Teld
..Cincinnati _...Dallas, T8
i . Oklahoma City Gainsville, T
...Kalamazoo, Mich. ichmond, ¥\
...Nashville, Tenn. _Cincinng
_Jexington, Ky. rove City, ¥
3. Minneapolis | _Allentown, I
WLBC Muncie, Ind. all River, Nis
WLBF. . Kansas City, Kan. Huntmgton, WwW. |
WLBL Stevens Point, Wis. ceen. Atlank
WLBZ ..Bangor, Me. Chu'
*WLEU oo Erie, Pa. _South Hend, lni
WLLH Lowell, Mass, Montgomery,
WLNH aconia, M. H. Birminghus
IS . jo Chlcago Sprmg,neld Tem
WLTE Brooklyn | WSJS_.. Winston-Salem, N, €
f Ly‘nchburg, Va. Nashville, T
...Cincinnati New Orleat
....Dayton, [
harlotte, N,
............. rtanburg, S. [
Springfield, Mass. | WSPD................... Toledo, L
WMAZ Macon, Ga. owa City, I
WMBC.. . i ..Staunton, V§
WMBD Buffalo, N. I
| WMBG _...Rutland, W
WMBH Wb‘{R WSYU. Syracuse, N.1
WMBI i _..Quincy, il
WMBO Norcester. iak
WMBQ. . ... ...Clevelai

Jacksonville, Fla.

..... Memphis
.New York
_Chelsea, Mass.
..Wilmington, N. C.
...New Britain, Conn.
Plattsburg, N. Y.
Hibbing, Mont.

W'I‘AW College ‘Station, Te
AX. ....Springfield, Il

............... Boston
aytona Beach, Fla.
Clarksdale, Miss,
Decatur, Ala. | WTNJ.
" Ashland, Ky, | WTOC
Fairmont, W, Va. WTRC.
Lapeer, Mich. | WVFW

.Cedar Rapids, Ia.

€,
_._Clarion, Tg
Waodside, N, 1

_..Binghamton,
New Bedford, Ma&q

_.Harrisburg, Pa. Silver Haven, Pa, .= I'lttsbur#
Madison, Wis. Mempms WWVA. . Wheelmg. wW. Wi
...Glenside, Pa. ghield, Vt. i Detra
ackson, Mich. nac Lake, N. Y. 8
Walla Walln Wash. - , ] Poynette, Wis, .San Juan, P. R. XR. ir e N,
SCOttsbluﬁ Nebr. ~Yuma, Ariz. .Brooklyn | WIBW _Topeka, Kan. _Newark, N. J. | *W6XAL. mkmﬁeld Call
-.Honoluly, Hawah _Utica, N. Y. Knoxville, Tenn. | WIXBY . ...Kansas Ciy
‘Construction Permit Only. t Licensed fo remain silent.

Drectory of Canadian Broad ing Stati by Call L 5

b nadian broadcasting Stations by Ca etters
| C CrQC . Saskatoon, Sask | oz _St. John, N. B. oo Vancouver, B. C. . Moncton, N. B. | CKTR........St. Catherinus, Ont
CFAC. Calgary, Alta.| CFRB “Toronto, Ont.  CHWC ..Regina, Sask. i _Winnipeg, Man. Vancouver, B. C. | CKUA _Edmonton, Al
CFCE Montreal, Que. | CFRC Kingston, Ont.  CHWK C.| CJRM. Moose Jaw, Sask. _Timmins, Ont. X Vancouver, H.
FCH North Bay, Ont. - Alta. | CJAT K ...Montreal, Que. Wolfville, N. S. CKX. _Brandon, Man
FCN _Calgary, Alta. Moose Jaw, Sask. | CICA Windsor, Ont. | CKY. Winnipeg, Mas
CFCO...........Chatham, Ont. 3 : ‘Cobalt, Ont. | CRCK ___Quebed, Qus
CF _..Victoria, B €= Summerside, P. E, I _____ . i Vancouver, B. C. | CRCM Montreal, Qut
CFCYL‘” ottetown, B. B, 1. | CHLP ..Montreal, Que. | k KC .| CKN Toronto, Ont. | CRCO Ottawa, Ont
CF. Knmloops B. C. | CHML. Hamilton, Ont, Sault Ste. Marie, Ont, CKCL Toronto, Ont, | CKO( Hamilton, Ont. | CRCS “Chicoutimi, Que
Prescott, Ont, | CHNC few Carlisle, Que Kirkland Lake, Ont.  CKCO _Ottawa, Ont. 0 _Kelowna, B. C.| CRCT _.__Toronto, (i
C.FNB Fredericton, N B.| CHNS -Halifax, N, S.| CJLS. .. Yarmouth, N.S. | CKUR Waterloo, Ont. CKPC... .. . Brantford, Ont. | CRCV. Vancouver, B. (0
~.Landon, Ont, . Quebec, Que. | CJOC.... _Lethbridge, Alta. ...Quebec, Que.  CKPR _Fort William, Ont, _Windsor, Ont

i |
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‘DUM GOOZLE
MY HIDE . ..

VOT SPEED DOSE BOYS IS MAKING”

The Des Moines Register and Tribune, captain of the family, struts with pride. His
youngsters, KSO and WMT, bring smiles to the face of the old captain, Iowa’s biggest cir-
culation builder-upper. Like chips off the old block, KSO and WMT are growing with the
same smart promotion methods that have been sending the Register and Tribune circulation
stratosphere-wards. Like father, like sons, these stations have the spotlight in Iowa, set-
ting a satisfying stage for advertisers’ shows with an ever-growing audience out front. As

the Captain says—‘“you buy on a rising market when you buy KSO and WMT”,

The Des Moines Register and Tribune Stations

WMT KSO

Waterloo--Cedar Rapids Des Moines
600 KILOCYCLES 1320 KILOCYCLES
2,500 Day . .. ... 1,000 Night 1,000 Day . . .... 500 Night

Since 1929 The Des Moines Register and Tribune has gained

' more than 30,000 Daily circulation and 77,000 Sunday.
Today, 262,231 Sunday—265,685 Daily

Net Paid Averages, November, 1984

BROADCASTING * Broadcast Advertising
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Directory of U. S. Broadcasting Stations by Frequencies

(Data corrected from official FCC files to February 1, 1935)

Day  Night Day  Night Day Night Day  Night
Power Power Power Power Power Power Power Power
Call in in Call in in Call in in Call in in
Letters City Watts Watts Letters City Watts Watts City Watts Watts Watt"™ Letters City Watts Watts
550 KC. REGIONAL 710 KC. CLEAR 900 KC. REGIONAL 1080 KC. CLEAR
KFUQ  St. Louis 1,000 500 i i 5 KGA Spokane ‘Wash. (sA) 12, 500 11,000 .
EEXE MAMOUD N0 L) KRG RGBT fasiipieet e | Wom medin S 0
A orvallis, Ore. B » » » 08 Ange es R . 3 o pa oA ERY
KSD St. Louis (SA) tg’ggg lggg WOR Newark, N. J. 50,000 *50,000 &’}3‘{3}? ?uf:’glo, I\{l Yi‘,l 1 '888 1'800 WMBI Chicago 6,000
KTSA San Antonio R . acksonville, Fia. 1, 1,000
WDEV  Waterbury, V. B0 s 720 KC. CLEAR WKY ' Oklahoma Gty 1,000 1,000 1090 KC. CLEAR
WGR _ Buffalo, N. Y. 1, , i L __ Stevens Point, Wis. 2,500 2,500
KRC Cincinnati *2,600 11,000 WGN Chicago £0,000 50,000 **WMFI New Haven, Conn. 500 ...... %%SGX %t,mll‘?;li] Y. (SA) 1 888 50,009
**WSVA Staunton, Va. 500 ...... 730 KC. CANADIAN EXCLUSIVE » A) 1,000 ......
910 KC. CANADIAN EXCLUSIVE 1100 KC. CLEAR
560 KC. REGIONAL 746 KC. CLEAR .
KFDM  Beaumont, Tex 1,000 500 ) 920 KC. REGIONAL KGDM  Stockton, Calif.  *1,000 ...
Blg, Do cEm Li W gmSemyen b oo o s | I oo fa cangion 008
KIAD Sg?ingﬁeld, o 1000 1% | WHEB Portsmouth, N. H. 280 Jég}»{[é) %e:mt%n Tox 1%’888 i,ggg WPG  Atlantic City, N. I. 5,000 5,000
Eniladelphia 1000 oo WSB - Atlanta 60,000 80,000 | ¥yGEH Denver 500 500 1110 KC. CLEAR
WIND ary, Ind N i '
WIS Columbllln,ST C.(CP)*Z1300 1,000 750 KC. CLEAR WASS  Shlcago | \ass. 800 +:++ | KSOO  Sioux Falls, S. D. 2,500 11,000
gg(gﬁ §x:§;\;: F?l'n. enn. 1000 11000 §§g gonolulu, Hawaii g’ggg %,(5)00 ggﬁl}q{ gﬁﬁigz{gg:: 508 ggg WRVA Richmond, Va. 6,000 5,000
etroit 10,000 10,000 | wSpA  Spartanburgs.c.(cr)?1,000 100 | 1120 REGIONAL—CANADIAN SHARED
570 KC. REGIONAL 760 KC. CLEAR WWJ  Detroit 5,000 1,000 | kpig Spokane, Wash. 100 ......
ichi , Tex. 1,000 500 . KFSG  Los Angeles 1,000 1,000
ROKQ  [icbita Rells, Tex. 1000 1900 | kXA Scastle 500 250 930 KC. REGIONAL -CANADIAN KRKD Los Angeles 2)500 1,000
KVI Tacoma, Wash. 1,000 1,000 | WEW  St. Louis 1,000 ...... KRSC  Seattle 100 ......
WKBN Youngstown, O. 500 500 WIZ New York 150 000 360,000 KGBZ  York, Nebr. 2,600 11,600 WDEL  Wilmington, Del. 500 250
WMCA  New Yor 500 500 KMA  Shenindoah, Ia. 2,600 1,000 | veony o Milwaukee L.000 2
WNAX Yankton, 8, D.  °65,000 1,000 770 KC. CLEAR KROW Oaidand, Calif. 1,000 1,000 | woo sliiBoston BOO ...
WOSU  Columbus, O. 1,000 760 WBRC  Birmingham 1,000 1,000 | WTAW CollegeStation, Tex. 500 500
WSYR  Syracuse, N. 250 260 1 KFAB  Lincoln, Nebr, 5,000 65,000 | WDBJ Roanoke, Va. 1.000 1.000
WWNC Asheville, N. C. 1,000 1,000 | WBBM Chicago 25,000 26,000 ' ’ 1130 KC. CLEAR
940 KC. REGIONAL
580 KC. REGIONAL—CANADIAN 780 KC. REGIONAL—CANADIAN KSL Salt Lake City, Utah 50,000 50,000
SHARED SHARED KOIN  Portland, Ore, 5,000 1,000 | WJJD  Chicago 20,000 20,000
EMJ  Fresno, Cali, 500 500 | KELW Burbank, Calif. 500 500 | WAAT Jersey City, N.J. 800 ..o WOV New York 1,000 ......
KSAC  Manhattan, Kan, 1,000 500 | KFDY Brookings, S. D. 1,000 1,000 | WAVE Loulvile é,goo 1, 0
WCHS  Charleston, W. Va. 1,000 500 | KFQD  Anchorage, Alaska 250 250 | WZOH  Portland, Me. 083 1,000 1140 KC. CLEAR
WDBO Orlando, Fla. 11,000 11,000 | KGHL Billings, Mont. (SA) 2,600 1,000 | wmu N}“g?- Wi ; 200 ) KVOO  Tulsa, Okla 25,000 25,000
WIBW  Topeka, Kan. *5,000 1,000 | KTM  Los Angeles 1,000 600 adison, Wis. 4,900 ...... WAPT  Birmingham 5000 5000
WTAG  Worcester, Masa. 500 600 [ WEAN Providence, R. I. 500 1600 g : *
WMC  Memphis 12,500 11,000 950 KC. REGIONAL 1150 KC. CLEAR
590 KC. REGIONAL WTAR Norfolk, Va. 1,000 500 | wrpwB  Hollywood, Calif. *2,500 1,000
KH Spokane, Wash. 2,000 1,000 790 KC. CLEAR **KHSL Chico, Calif. 250 ...... WHAM Rochester, N. Y. 50,000 50,000
WEEI  Boston 1,000 1,000 KMBC Kansas City 2,600 1,000
WKZ0O Kalamazoo, Mich. 1,000 ...... KGO San Francisco 500 7,500 WRC Washington, D. C. 1,000 500 1160 KC. CLEAR
WOwW Omaha, Nebr. *5, 1000 1,000 WGY Schenectady, N. Y. 50 1000 50,000
960 KC. CANADIAN EXCLUSIVE WOWO Fort Wayne, Ind. 10,000 10,000
600 KC. REGIONAL—CANADIAN 800 KC. CLEAR 970 KC. CLEAR WWVA  Wheeling, W. Va. 5,000 5,000
SHARED 000 o WFAK %(th Worth, Tex, sg,ooo 50,000 .
KFSD  San Diego, Calif. 1,00 1,00 A allas, Tex. 50,000 50,000 KJIR Seatt! 5, 000 1170 KC. CLEAR
WCAC  Storrs, Conn. '500 600 | WTBO Cumberland, Md. 250 ...... WCFL  Chioao o0y 2008 ) :
WCAQ  Baltimore 1,000 500 WIBG  Clenside, Pa. 00 0 WCAU  Philadelphia 50,600 50,000
WC  mmewnoo s N0 10 KC. cLAn
WMT Cedar Rapi a. , - X
WREC Memphis 12,500 1,000 | WCCO  Minneapolis 50,000 50,000 980 KC. CLEAR 1180 KC. CLEAR
YC  New Yor 1,000 ...... KDKA  Pittsburgh 50,000 50,000 | KEX  Portland, Ore, 5,000 5,000
610 KC. REGIONAL 820 K LEAR 990 KC. CLEAR KOB Albuquerque, N.M. 10,000 10,00(
KFBB  GreatFalls Monf.(sn)2,800 1,000 20 KC. CLE - WDOY  Minneapdlls fggo 1,00¢
EFRC  San Franciseo 000 1,000 | WHAS Louisville 50,000 50,000 | "'WBZ  Boston 50,000 50,000 | WMAZ Macon Ga 1'006 1000
WDAF  Kansas City 3000 1:000 WBZA  Boston 1,000 1,000 e 1 i
wIP Phila?el%hia 11,(5)88 11,000 830 KC. CLEAR :
WJAY Cleveland 500 ...... : ' 1000 KC. CLEAR 1190 KC. CLEAR
’ KOA Denver 50,000 50,000 C. CLE
620 KC. REGIONAL &’rg%% %eagmz» Pa ivggg 1,000 | KFVD Los Angeles 260 250 | WATR Waterbury, Conn. 100 . .uia.
oston ,000 ... .. WHO Des Moines 60,000 50,000 | WOAI  San Antonio, Tex. 50,000 50,00(
KGW_  Portland, Ore. 5,000 1,000 2Lon , , \ , Tex, 50,
ETAR  Phoenix, Arix. 17000 11,000 | WRUF Gainesvile, Fla. 5,000 5,000 €. REGION N WSAZ  Huntington, W. Va. 1,000 1,00(
Fla. 15,000 1,000 1010 KC. R AL—CANADIA
WELA  Glearwater, Ba. 35,000 S 840 KC. CANADIAN EXCLUSIVE SEATED C 1A2 120086 LOHHE
Bangor, Me. *1,000 5 _
WTMJ  Milwaukes 5,000 1,000 850 KC. CLEAR Egg}‘ goﬁgyvﬂl%ll(‘fan 1,008 1,888 KADA  Ada, Okla 100
. an Jose, Cal 1,00 1 Ark. 100
630 KC. REGIONAL—CANADIAN KIEV  Glendale, Calif. 250 ...... WHN W Now Yo 1'000  1°000 | XBTM  Paragould, Ark. 100 .....
WWL New Orleans 10,000 10,000 N ' ’ KFJB Marshalltown, Ia, 250 100
SHARED N WWPA Clarion. Da. og0 .99 | WNADI Norman, Okla, 1,000 1,000 | XFXD Nampa, Idaho 550 10¢
KFRU Columbia, Mo. 1,000 1,000 KFXJ Grand June., Colo. 250 o1
KGFX Pierre, S. D. 200 200 860 KC. CLEAR 1020 KC. CLEAR KGDE Fergus Falls, Minn. 260 10¢
WGBF  Evansville, Ind. 500 500 . . KGEK  Sterling, Colo. 100 104
WMAL  Washington, D. C. 500 2560 | WABC New York 50,000 60,000 | XYW  Philadelphia 10,000 10,000 | KGFJ  Los Angeles 100 104
wOS Jefferson City, Mo. 500 500 WHB Kansas City 1,000 ...... KGHI  Little Rock, Ark. 2560 101
WPRO  Providence, R. I. (SA) 1250 1260 1030 KC. CANADIAN EXCLUSIVE KMLB Monrgg, Id.a 100 101
-
640 KC. CLEAR §70 KC. CLEAR CKLW Detroit-Windsor 5,000 5,000 | KSON m’iu, Yt g i ...
WENR  Chicago 50,000 650,000 KVOS  Bellingham, Wasb. 100 101
KFI Los Angeles 650,000 50,000 WLS Chicago 50,000 650,000 1040 KC. CLEAR KWG Stockton, Calif. 100 101
WAIU  Columbus, O. 600 50 WABI Bangor, Me. 100 104
WOI  Ames, Ia. 6,000 ...... 880 KC. REGIONAL—CANADIAN KRLD Dallas 10,000 10,000 | **WAIM Anderson, S. c. 100 164
SHARED KWJJ  Portland, Ore. (8A) 600 ...... WBBZ  Ponca City, Okl 100 I
650 KC. CLEAR WKAR  E. Lansing, Mich. 1,000 1,000 | WBHS Huntsville, Ala.(Silent) 100 101
KFKA  Greeley, Colo. 1,000 500 ) I 1o
WSM  Nashville, Tenn. 50,000 50,000 LX  Oakland, Calif. 1,000 1,000 WBNO New Orleans !
KPOF  Denver 500 500 1050 KC, CLEAR WCAT  Rapid City, 8 D }88 1
660 KC. CLEAR WCOC  Meridian, Miss, 1,000 500 ﬁo A e 0 o
_ WGBI  Scranton, Pa. 1500 1500 | KFBI  Abilene, Kan. 5,000 5,000 | WC anesville, Wis. 10 10
WAAW  Omaha, Nebr. 500 ... WPHR  Petersburg, Va. (CF) 3800 ... ... KNX  Los Angeles 50,000 50,000 | WFAM South Bend, Ind. 100 100
WEAF New York 50,000 &0,000 WQAN  Scranton, Pa 250 250 WI—FL%E(:} gmcmnag %(5)8 }8‘
3 itv. In anton, O. |
670 KC. CLEAR WSUI Iowa City, Ia. 1,000 500 1060 KC. CLEAR W{.IBQI Green gnyir“.h' .gsg 1“;:
>, G B 45 @
WMAQ Chicago 50,000 *50,000 890 KC. REGIONAL—CANADIAN KTHS  Hot Springs (sA) 10,000 10,000 %E g%‘“f;,uis 2(5’0 101
SHARED WBAL  Baltimore 10,000 10,000 | WJBC Bloomington, Il 100 100
680 KC. CLEAR . - WJIAG  Norfolk, Nebr. 1,000 1,000 A
KARK Little Rock, Ark. 500 250 A ’ C . _a et WJBL Decatur, Ill. 100 101
KFEQ  St. Joseph, Mo. 2,500 ...... KFNF  Shenandoah, Ia. 1,000 500 | WTIC  Hartford, Conn. (s4)50,000 50,000 = WJBW New Orleans 100 101
KPO San Francisco 50,000 50,000 KSEI Pocatello, Idaho 500 260 WKBO Harrisburg, Pa. 250 1M
WPTF  Raleigh, N. C. 5,000 5.000 | KUSD Vermiilion, S. D, 500 500 1070 KC. CLEAR WKJC Lancaster, Pa. 250 101
WBAA  West Lafayette, Ind. 1,000 500 WLVA  Lynchburg, Va. 250 10
690 KC. CANADIAN EXCLUSIVE WGST  Atlanta 1,000 500 KJIBS San Francisco 600 500 WMPC Lapeer, Mich. 100 10
700 KC. CLEAR WILL Urbana, I 1,000 260 WCAZ  Carthage, Il 100 100 WNBO Silver Haven, Pa. 100 1
: WJAR  Providence, R. I. 500 1500 | WDZ  Tuscola, Ill. 100 ...... WRBL  Columbus, Ga. 100 141
WLW Cincinnati 1600,0001500,000 WMMN Fairmont, W. Va. 500 250 WTAM Cleveland 50,000 50,000 WWAE Hammond, Ind. 100 Lot
* CP granted for frequency change.**Construction permit for new slation. 1 Special authorization for power. CP—Construction permit for frequency. SA —Special authorizalion for frequency.
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Directory of U. S. Broadcasting Stations by Frequencies . ..

(Continued from opposite page)

(Data corrected from official FCC files to February 1, 1935)

Day
Puwer
Call ir
Lutters City lIaus
1210 KC. LOCAL
KASA  Elk City, Okla. 100
KDLR Devils Lake, N. D. 100
KFIL Klamath Falls, Ore, 100
HFUR  Lincoln, Nebr. 2560
HFPW  Fort Smith, Ark. 100
EFVE  Cape Glrardeﬂu, Mo. 250
KFXM SanBernardino, Calif. 100
KGY Olympia, Wash, 100
KIEM  Eureka, Calif, 100
EI'PC Pasadena, Calif. 50
EWEA Shreveport, La. (Silent) 100
**KWFB 8. Hilo, Hawaii 100
KWIN Watertown, S. D. 100
WALR Zanesville, o. 100
WHAX Wilkes-Barre, Pa, 100
WHBL Richmond, Va. *500
WHRB  Red Bank, N. J. 100
WEOL  Columbus, O. 100
WCRW  Chicago 100
WeBS  Springfield, Il 100
WEBQ Harrisburg, Il 260
WEDC Chicago 100
WFAS White Plains, N. Y. 100
WGHB  Freeport, N. Y. 100
WGCM  Gulfport, Miss. 250
WONY  Chester Twp., N. Y. 100
WHBF Rock Island, Il 2560
WHBU Anderson, Ind. 100
WIBU Poynette, Wis. *250
WIBY Gadsden, Ala. 100
WJEJ Hagerstown, Md. 100
WIIM  Lansing, Mich, 250
WJW  Akron, O. 260
OK Sunbury, Pa. 100
WMBG Richmond, Va. *250
YWMFGHibbing, Minn. 100
S*WMFNClarksdale, Miss. 100
WOCL Jamest,own, N.Y. 50
WOMT Manitowac, Wis. 100
WPAX Thomasville, Ga. *100
WSBC Chicago 100
WSIX  Springfield, Tenn, 100
WSOC Charlotte, N. C, 250
WTAX Springfield, Iil. 100
1220 KC. REGIONAL
KFKU Lawrence, Kan. 1,000
KTW ttle 1,000
KWSC Pullman, Wash, 2,000
WCAD Canton, N. Y. 600
WCAE Pittsburgh 1,000
WDAE Tampa, Fla. 12,600
WREN Lawrence, Kan, *5,000
1230 KC. REGIONAL
KGBX Springfield, Mo. (8a) 1500
KGGM Albuquerque, N. M. 500
KYA San Francisco 1,000
WFBM Indianapolis 1,
WNAC Boston 2,600
1246 KC. REGIONAL
KGCU Mandan, N. D, 250
KLPM  Minot, N. 1. 260
KTAT Fort Worth Tex. 1,000
KTFIL Twin Falls, Idaho 1,000
WEKA San Juan, P. R. 1,000
WXY: Detroit 1,000
1250 KC. REGIONAL
EFOX Long Beach, Calil, 1,000
HKGVO  Missoula, Mont./cpP) *1,000
WCAL Northfield, Minn. 2,500
WDSU New Orleans 1,000
WHBI  Newark, N. J. 2,600
WLB Minneapolis 1,000
WNEW Newark, N. J. 2 500
WTCN Minneapolis 5,000
1260 KC. REGIONAL
KOIL Omaha-C. Blufls *2,500
KPAC Port Arthur, Tex. 500
KRGV  Weslaco, Tex. 500
KUOA Fayetteville, Ark. 1,000
KVOA  Tucson, Ariz, 500
WHIO Dayton, O. 1,000
WNBX Springfield, Vt. 1,000
WTOC Savannah, Ga. 1,000
1270 KC. REGIONAL
KGCA  Decorah, Ia. 100
KOL Seattle 2,600
EVOR  Colorado Springs, 1,000
KWLC Decorah, Ia. 100
WASH Grand Rapids, Mich. 500
WFBR  Baltimore
WIDX Jackson, Miss, 2,500
WOOD  Grand Rapids, Mich, 500
1280 KC. REGIGNAL
WCAM Camden, N. J. 500
WCAP  Asbury Park, N. J. 500
WDOD Chattanocoga, Tenn. 5,000
IBA  Madison, Wis. 1,000
WORC Worcester, Mass, 500
WRR Dallas, Tex. 500
WTNJ  Trenton, M. J. 500

Night
Power
in
Watts

250
250
1,000
11,000
1,000

1,000
*1,000
0

500

Call
Letters

**WMFF Plattsburg,
* *WMFP Ashland,

KIDO
KWK
WAWZ
WBNX

Day
Power
in
City Watts
1290 XC. REGIONAL

Salt Lake City, Utah 1, 008

Blytheville, Ark. 0

Houston, Tex. (sA) 2,500
Duluth, Minn. ,500
Pittsburgh 2,500
Saranac Lake, N.Y. *100
San Juan, P. R. 500

1300 KC. REGIONAL

Portland, Ore. 500
Los Angeles 1,000
Wichita, Kan. 1, 000
Portland, Ore. 500
Brooklyn 1,000
New York 1,000
New York 1,000
Greenville, S. C. *5,000
Troy, N. Y. 500
Miami, Fla, 1,000
1310 KC. LOCAL
Jerome, Ariz. 100
Sacramento, Calif. 100
Dublin, Tex. 100

Greenville, Tex. 15
QOklahoma City

Lubbock, Tex. 260
‘Wolf Point, Mont. 250
Kalispell, Mont. 100
Kearney, Nebr, 100
Yakima, Wash. *250
Sante Fe, N. M. 100
Medford, Ore. 250
Shreveport, La. 100
El Paso, Tex. 100
Aberdeen Wash. 100
Laurel, Miss. 100
Marquette, Mich. 100
Terre Haute, Ind. 100
Wilkes-Barre, Pa. 100
Joliet, IIl. 100
El Paso, Tex. 100
Buffalo, N. Y. 260
Royal Oak, Mich. 50
Altoona, Pa. 100
Flint, Mich. 100
Newport News, Va,  *260
Philadelphia 100
Johnstown, Pa. 100
Muncie, Ind. 100
Laconia, N. H. 100
Auburn, N. Y. 100
N.Y. 100

y. 100

New Bedford, Mass. 250
Washington, D. C. 260
Reading, Pa. 100
Knoxville, Tenn. 100
Grove City, Pa. 100
Birmingbham, Ala. *260
Winston-Salem, N. C. 100

Philadelphia 100
Jackson, Tenn.
Elkhart, Ind. 100

1320 KC. REGIONAL

Pueblo, Colo. 500
Hololulu, Hawaii 260
Idaho Falis, Idabo 500
Des Moines 1,000
Akron, O. ,500
York, Pa. (sa) 1,000
New Orleans 500

1330 KC. REGIONAL

San Diego, Calif. *2,500
Tacoma, Wash, 260
Sioux City, Ia, 2,500
Hartford, Conn. 2,600
Cincinnati 2,500
Eau Claire, Wis. 1,000

1340 KC. REGIONAL

Spokane, Wash. 1,000
Huron, S. D. 260
Dodge City, Kan, 250
Pensacola, Fla. 500
Manchester, N. H. 1,000
Toledo, O. *2,500

1350 KC. REGIONAL

Boise, Idaho 2,500
St. Louis *5,000
Zarepath, N. J. 500
New York 250

Night
Power
in

Warts

1,000
250

1,000
1,000
1,000
1,000

1,000
1,000
250
260

Day

Power

Call in
Letters City Watts

1360 KC. REGIONAL
KGER  Long Beach, Calif. 1,000
KGIR  Butte, Mont. *2,600
WCSC Charleston, S. C. 1, 1000
WFBL Syracuse, N, Y. 5,000
WGES  Chicago 500
QBC  Vicksburg, Miss. 1,000
WSBT  South Bend, Ind. 500

1370 KC. LOCAL

RC  Enid, Okla. 250
**KELD El Dorado, Colo. 100
KERN Bakersfield, Calif. 100
KFGQ Boone, la. 100
KFIJM  Grand Forks, N. D. 250
KFJZ Fort Worth, Tex. 100
**KFRO Longview, Tex. 100
KGAR  Tucson, Ariz, 250
KGFG  Oklahoma Cit, 100
KGFL Roswell, N. M 100
KGKL San Angelo, Tex. 260
KICA Clovis, N, M. 100
KLUF Galveston, Tex. 1260
KMAC San Antonio, Tex. 100
KONO San Antonio, Tex. 100
KRE Berkeley, Calif. *260
KRKQ Everett, Wash, 50
KSLM  Salem, Ore. 100
KUuJ Walla Walla, Wash. 100
KVL Seattle 100
KWKC Kansas City 100
KWYO Sheridan, Wyo. 100
WABY  Albany, . 100
WAGF  Dothan, Ala. 100
WBTM Danville, Va. 260
WCBM Baltimore 2560
WDAS  Philadelphia 260
WGL Fort Wayne, Ind. 100
WHBD  Portsmouth, O. 100
WHBQ Memphis 100
WHDF  Calumet, Mich. 250
WIBM  Jackson, Mich. 250
WJITL  Atlanta 100
WLLH Lowell, Mass, 250
WMB Jacksonvllle, Fla. 100
“WMFDWlImmgcon, N. C. 100
**WMFO Decatur, Ala. 100
WwWOC Davenport, Iﬂ. (CP) 100
WPFB  Hattiesburg, M 100
WQDM  St. Albans, Ve, 100
WRAK Williamsport, Pa. 250
WRDO Augusta, Me, 100
WRJN  Racine, Wis, 100
WSVS  Buffalo, N. Y. 50

1380 KC. REGIONAL
KOH Reno, Nev. 500
KQV Pittsburgh 500
WALA  Mobile, Ala. 1,000
WKBH_LaCrosse, Wis. 1,000
**WMPFE New Britain, Conn. 250
WSMK Dayton, O. 200

1390 KC. REGIONAL
KOY Phoenix, Ariz. 1,000
KLRA  Little Rock, Ark. 2,600
WHK Cleveland 2,600

1400 KC. REGIONAL
KLO Ogden, Utah 500
KTUL  Tulsa, Okla. 500
WARD Brooklyn 600
WBBC  Brooklyn 500
WKBF  Indianapolis 1,000
WLTH  Brooklyn 500
WVFW Brooklyn 500

1410 KC. REGIONAL
KGRS Amarillo, Tex. 2,600
WAAB  Boston 500
WBCM Bay City, Mich. 500
WDAG  Amarillo, Tex. *2,500
WHBL  Sheboygan, Wis. 500
WHIS  Bluefield, W. Va. 260
WRBX Roanoke, Va, 500
WROK  Rockford, Ill. 500
WSFA Montgomery, Ala. 1,000

1420 KC. LOCAL

ABC San Antonio, Tex. 100
**KABR Aberdeen, S, D 100
KBPS Portland, Ore, 100
KCMC Texarkana, Ark. 100
KFIZ Fond Du Lac, Wis, 100
KGFF Shawnee, Okla. 100
KGGC  SanFrancisco, Calif. 100
KGIW Alamosa, Colo. 100
**KGIX Las Vegas, Nev. 250
KIDW  Lamar, Colo. 100
KORE  Eugene, Ore. 100
**KRLC Lewiston, Idaho 100
KUMA Yuma, Ariz. 100
KXL Portland, Ore. 250
WACO  Waco, Tex. 100
WAGM Presque Isle, Me. 100

Night
Power
in
Watts

Day Night
Power Power
Call in in 4
Letters City Watts Watts
1420 KC. REGIONAL—(Continued)
**WAMCAnniston, Ala. 100 100
WAZL anelton Pa. 100 100
WEED Rocky Mount, N.C. 100 ......
WEHC  Charlottesville 260 100
WEHS  Cicero, Il 100 100
WELL  Battle Creek, Mich, 60 50
WGPC  Albany, Ga 100 100
WHDL  OQOlean, N. Y. 100 100
WHFC  Cicero, Il 100 100
WILM  Wilmington, Del. 100 100
WJIBO Baton Rouge, La. 100 ......
WJIMS  Ironwood, Mich, 100 100
WKBI  Cicero, IiL 100 100
WLAP  Lexington, Ky. 250 100
WLBF  Kansas City, Kan. 100 100
**WLEU Erie, Pa. 250 100
WMAS  Springfield, Mass. 250 100
WMBC Detroit 260 100
WMBH Joplin, Mo. 250 100
**WMFJ Daytona Beach, Fla. 100 100
WNRA Mxﬂlcle Shoals City, 100 100
a.
WPAD  Paducah, Ky. *250 100
1430 KC. REGIONAL
KECA  Los Angeles, Calif. *5,000 1,000
KGNF  North Platte, Nebr. 1,000 ......
KSO Des Moines, Ia. 500 260
WBNS  Columbus, O. 1,000 500
WHEC Rochester, N. Y. 1,000 500
WHP Harrisburg, Pa. 1,000 500
WNBR Memphis 500 500
WOKO Albany, N. Y. 1,000 500
1440 KC. REGIONAL
KDFN  Casper, Wyo. 500 500
KLS Qakland, (,ah! 260 ......
KXYZ Houston, Tex. 500 500
WCBA  Allentown, Pa. 1500 1600
WBIG  Greensboro, N. C. 1,000 500
WMBD Peoria, Il 1,000 500
WSAN  Allentown, Pa. 1500 1600
WTAD  Quincy, IIf. 500 500
1450 KC. REGIONAL
KTBS Shreveport, La, 1,000 1,000
WGAR  Cleveland 1,000 500
WHOM Jersey City, N. J. 2560 2560
WSAR  Fall River, Mass, 260 250
WTFI Athens, Ga. 500 500
1460 KC. HIGH POWER REGIONAL
KSTP Mpls-St. Paul 126,000 10,000
WISV Washington, D. C. 10,000 10,000
1470 KC. HIGH POWER REGIONAL
WLAC  Nashville, Tenn. 5,000 5,000
1480 KC, HIGH POWER REGIONAL
KOMA Oklahoma City 5,000 5,000
WKBW Buffalo, N. Y. 65,000 5,000
1490 KC. HIGH POWER REGIONAL
WCKY Cincinnati 5,000 5,000
1500 KC. LOCAL
KDB Santa Barbara, Calif. 100 100
KGFI Corpus Christi, Tex, 250 100
KGFK  Moorhead, Minn. 100 100-
KGKB  Tyler, Tex. 100 100
KGKY  Scotts Bluff, Nebr. *2560 100
KNOW  Austin, Tex 100 100
KOTN  Pine Blufl, Ark. 100 ......
KPJIM Prescott, Ariz. 100 100
KPQ Wenatchee, Wash. 100 100
KREG Santa Ana, Calif, 100 100
KXO EI Centro, Calif. 100 100-
WCNW Brooklyn, N. Y. *250 100
WDNC Durham, N. C. 100 100
WGAL Lancaster, Pa. 260 100
WHEF  Kosciusko, Miss. 2560 100
WJIBK  Detroit 250 100
WKBB E. Dubuque, Il *250 100
WKBYV Richmond, Ind. 100 100
WKBZ  Muskegon, Mnch. *250 100
WKEU La Grange, G *100 ......
WMBQ _ Brookiym N. Y. 100 7100
WMEX & Boston-Chelsea 250 100
WNBF  Binghampton, N. Y. *2560 100
WOPI Bristol, Tenn. 100 100
WRGA Rome, Ga. *250 100+
WRDW Augusta, Ga. 100 100
WSYB Rutland, Vt. 100 100
WWRL Woodside, N. Y. 250 100
WWSW Pittsburgh 2560 100-
1530 KC. EXPERIMENTAL
W1XBS Waterhury, Conn. 1,000 1,000
WIXBY Kansas City 1,000 1,000
1550 KC. EXPERIMENTAL
W2XR L. I City, N. Y. 1,000 1,000
**W6X Al Bakersfield, Calif. 1,000 1,000

* CPlgranted for frequency chan,

ge. **Consiruction permit for new stalion.
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SELL THE SOUTHWEST MARKET
WITH THE SOUTHWEST SYSTEM

The Most Complete and Intensive Southwestern Radio Coverage

LISTENING AREAS

PRIMARY & INTENSE
LISTENING AREA [777]

SECONDARY & REGULAR

LISTENING AREA [~ |

'
Population of PRIMARY AREA 8,542,978
++PRIMARY AREA BASED ON THEQREITI-
CAL 500 MICROVOLT LINE AND LISTENER
RESPONSE. ACTUAL FIELD STRENGTH
SURVEY NOW IN PROGRESS . . . Pepula-
tion of SECONDARY AREA 3,633,851,

YOU CAN “DO TRICKS” with the SBS NETWORK—
AMERICA’'S MOST FLEXIBLE BROADCASTING SYSTEM

Twelve major stations in |2 major markets give SBS the most
complete coverage of any radio network or group in the South-
west. The map above illustrates this coverage of primary and
secondary listening areas—with total population of over 2
million, embracing the great percentage of Southwestern buying

power.

Now-—get this important additional advantage—Flexibility. Live
talent broadcasts (or transcriptions] can originate at any one of
twelve different SBS stations (I3 including extra alternate station

in Dallas).

Should talent location or sales strateqy dictate, program could
be fed from as many as 6 or 7 different SBS studios within a single
broadcast period without the chance of interrupting a smooth
flowing broadcast. Another important point is that SBS Net-
work's High Fidelity lines transmit fones twice as low and fwice

as high as lines used by national networks.

When we say you can "do tricks" with the SBS Network, we mean
just that. The SBS Network's flexibility is a challenge to the
ingenuity of agency radio departments and the sales strategy of
general advertisers.

New rate card on request!

SOUTHWEST BROADCASTING SYSTEM

LEE H. ARMER, President

FORT WORTH, TEXAS

GREIG, BLAIR & SPIGHT, Inc. NATIONAL REPRESENTATIVES

NEW YORK e CHICAGO e
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Directory of
BROADCASTING STATIONS OF THE UNITED STATES

ST—Shares Time.
CP—Construction Permit.

NC—Non-Commercial Station. D—Day. N—Night. SH—Specified Hours.
SA—Special Authorization. L—Limited Time with Dominant Station.
(Data corrected to February 1, 1935)

LS—Local Sunset. .
U—Unlimited Time.

ALABAMA

Cit Call Frequency Power Name of Licensee Telephone Network Director Program Director Represen-
¥y Letters in Kilocyclea in Watts Headquarters Address Number ¢ Commercial Manager Chief Engineer tatives
ANNISTON...... .. WAMC 1420 100 Raymond C. Hammett ... .. ... L oo e e
(Construction Permit Only) Anniston L
BIRMINGHAM.... WAPI 1140 —ST 5,000 WAPI Broadcasting Corp. 3-8116 NBC-Supp. B. H. Hopson Beatrice Wright — ............
Protective Life Bldg. Fred Steele J. L. Middlebrooks
WEBRC 930 1,000 Birmingham Broadcasting Co., Inc. 3-9293 CBS M. D. Smith, Jr. W. A. Young Edw. Petry & Co.
Bankhead Hotel K. G. Marshall J. C. Bell
WSGN 1310 100—N R. B. Broyles Furniture Co. 72184 ... D. D. Campbell Wm. R. Stewart
CP 260—LS Hotel Tatwiler
DECATUR......... WMIEFO 1370—-D 100 James R. Doss, Jr. L 00 L s
(Construction Permit Only) ... L oo
DOTHAN.......... WAGFE 1370—D 100 Dothan Broadcasting Co. 1430 .. ¥red C. Moseley Clay Harris, Jr. ... ...
Houston Hotel Fred C. Moseley Julian C. Smith
GADSDEN........ . WIBY 1210 100 Gadsden Broadcasting Co., Inc. 8 Jack Keasler Eddie Vann ...
3rd & Chestnut St. Jack Keasler J. C. Vessels
HUNTSVILLE.... WBHS 1200--SH 100 Virgil V. Evans Lo L0 Ll o e
(SA to remain silent temporarily) Huntsville L
MOBILE........... WALA 1380 1,000—LS Pape Broadcasting Co., Inc. Dexter CBS W. O. Pape Al Treadway — ............
500—N A. T. & N. Bldg. 5893 W. O. Pape M. Cole
MONTGOMERY... WSFA 1410 1,000—LS Montgomery Broadcasting Co.,Inc. Cedar CBS S. Gordon Persons John Allen Wolf Joseph McGullvra
500—N Jefferson Davis Hotel 5880 S. Gordon Persons L. B. Hallman, Jr.
\{LSCLE SHOALS .
CITY............ YNRA 1420—D 100 Muscle Broadcasting Corp. Sheffield ... .. George E. Bickford George E. Bickford Cox & Tanz
Muscle Shoals 634 George E. Bickford Jesse Miller Wm. R. Stewart
City Call Frequency Power Name of Licensee Telephone Net " Director Program Director Represen-
Letiers in Kitocycles in Watts Headquarters Address Number CtWOrk  commercial Manager Chief Engineer tatives
JEROME.......... KCRJ 1310 —SH 100 Chas. C. Robinson 124—W Wallace lan Webb  ............ .. ...
Clinkscale Bldg. Lol
KSUN 1200—D 100 ér)pper Electric Co., Inc. 9 L. Carleton W. Morris . ........ .. ‘Walter Biddick Co.
Lowell, Ariz. R. B. Thompson
PHOENIX......... KOY 1390 1,000—LS Nielsen Radio & Sporting Goods Co. 3-2171 L Earl A. Niclsen Jack Williams Walter Biddick Co.
500—N 621 North Centrat Earl A. Nielsen Herschel Rawls
LOWELL.......... KTAR 620 1,000—LS KTAR Broadcasting Co. 4-4161 NBC-Supp. Richard O. Lewis J. Howard Pyle ~ ............
500—N Heard Bldg. J. R, Heath A. C. Anderson
SA 1,000—N
PRESCOTT........ KPJM 1500 100 Scott & Strum 175 L M. B. Scott ... ... Walter Biddick Co.
Tilton Bldg. o e e
TUCSON.......... KGAR 1370 250—LS Tueson Motor Service Co. 2929 Frank Z. Howe Victor Gillard ‘Walter Biddick Co.
100—N 142 8. Sixth Ave. Frank Z. Howe Ernie Sams
KVOA 1260 500 Arizona Broadeasting Co., Inc. 3703 George H. Heid Dale Jackson Walter Biddick Co.
Stone & Pennington Sts. George H. Heid Leonard Nalley
YUMA............ KUMA 1420—-5H 100 Albert Schermann 8 L. Don Hastings Don Hastings Cox & Tanz,
4th Ave. & 8th St. Don Hastings Harold S. Sykes Walter Biddick Co.
City Call Frequency Power Name of Licensee Telephone Net K Director Program Director Represen-
Letters in Kilocyeles in Watts Headquarters Address Number etwork  commercial Manager Chief Engineer tatives
BLYTHEVILLE... KLCN 1290—D 100 Charles Leo Lintzenich 825 C. L. Lintzenich Otis Rousch ...,
City Hall C. L. Lintzenich C. L. Lintzenich
EL DORADO...... KELD 1370 100 T. H. Barton ...l e
(Gonstruction Permit Only) . .o oo o0 e e
FAYETTEVILLE.. KUOA 1260—1 1,000 KUOA, Inc. 422 L. Marc A. Stice Miss O. Peden  ............
Washington Hotel Marc A. Stice William Stewart
FORT SMITH..... KFPW 1210 100 Southwestern Hotel Co. 4106 James F. Willson Dorothy Gibson
Goldman Hotel Bldg. J. Barry Willard Doan
HOT SPRINGS.... KTHS 1040—ST 10,000 Hot Springs Chamber of Commerce 212 NBC-Supp. Douglas Hotchkiss Tom Nobles Edw. Petry & Co.
SA 1060—ST Chamber of Commerce Bldg. Constance Graham Moody McDonald
LITTLE ROCK.... KARK 890 500—LS Arkansas Radio & Equipment Co. 4-1265 ABC Howard A. Shuman Milo Wesley H. B. Knox
250—N National Standard Life Bldg. Cecil Beaver Dan L. Winn Dillen & Kirk
KGHI 1200 250—LS Arkansas Broadcasting Co. 9166 ..., S. C. Vinsonhaler Julia Knight Cox & Tanz
100—N Pyramid Life Bldg. Leon Sipes Arthur Beem
KLRA 1390 2,500—LS Arkansas Broadecasting Co. 5427 CBS S. C. Vinsonhaler Alleene Roberson Radio Sales
1,000—N Albert Pike Hotel Southwest S. C. Vinsonhaler K. F. Tracy
PARAGOULD..... KBTM 1200—D 100 Beard’s Temple of Music 433 Jay P. Beard James Barber ..., ...,
10414 W. Washington, Jonesboro Jay P. Beard Harold K. Kimsey
PINE BLUFF..... KOTN 1600—D 100 William Chaplin 900 o s e
Hotel Pines i
TEXARKANA. ... KCMC 1420 100 North Mississippi Broadcasting Corp. 958 ... R. E. Rives Alma Rives ... ...
Texarkana Nat'l Bank Bldg. R. E. Rives Carl Wilson

BROADCASTING * Broadcast Advertising
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DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES

LS—Local Sunset.

ST—Shares Time,

CP—Construction Permit.

NC~—Non-Commercial Station.

D—Day.
SA—Special Authorization.

N-—Night. SH—Specified Hours.

Limited Time with Dominant Station.

L—
(Data corrected to February 1, 1935)

U—Unlimited Time.

CALIFORNIA

City Call . Frequeney Power Name of Licensee Telephone Net Kk Director Program Director Represens
Letters in Kilocycles in Watts Headquarters Address Number etwor Commercial Manager Chief Engineer tatives
BAKERSFIELD... KERN 1370 100 Bee Bakersfield Broadcasting Co. 5700 CBS- N. R. McLaughlin  ............ . ... ...
The Elk’s Club Don Lee ............ Irvin E. Dickinson
W6XAI 1550 1,000 Pioneer Mercantile Co. ..., ... e e e
(Construction Permit Only)  _........... e e e
BERKELEY....... KRE 1870 100 First Congregational Church Ashberry ... Arthur Westlund Jack Bennett ... ...
CP 250—LS 2337 Shattuck Ave, 7714 Arthur Westlund Royal V. Wiseman
BEVERLY HILLS., KMPC 710—L 500 Beverly Hills Broadeasting Corp.  Woodbury So. Calif. Hugh Ernest, Jr. Kenneth Von Egidy ............
9631 Wilshire Blvd. 6-1166 ... Edward Ruggles
BURBANK........ KELW 780—ST 500 Magnolia Park Ltd. 1838 ..., A. Corenson ... 0 e
CHICO............ KHSL 960—D 260 Golden Empire Broadeasting Co. ... L. e e e e e
(Construction Permit Only) Ltd., e e
EL CENTRO,..... KXO 1500 100 E. R. Irey & F. M. Bowles 1100 L. F. M. Bowles  ............ Walter Biddick Co.
! 798 Main Street s e
EUREKA.......... KIEM 1210 100 Redwood Broadcasting Co. 98 L nai 3 H. H. Hanseth Clifton Johnsen MacGregor & Sollie.
Vance Hotel Wm B. Smullin -~ ............
FRESNO.......... KMJ 580 500 James McClatchy Co. 3-5221 CBS- Ed. S. Riggins ... ... L.
Fresno Bee Bldg. Don Lee Howard Lane Norman D. Webster
GLENDALE....... KIEV 860—D 100 Cannon System Ltd. " Douglas  ...... David H. Cannon  ............  cherivaiaa-s
CP 250 710 E. Broadway 3016 L. W, Peters  ............
LONG BEACH..... KFOX 1250 1,000 Nichols & Warinuer, Inc. 672-81 So. Calif. Hal G. Nichols Hal G. Nichols e
220 E. Anaheim St. L. W. McDowell L. B. Weston
KGER 1360 1,000 Consolidated Broadcasting Co. Madison  ...... H. Wadsworth Cole e eaaees
486 Pine Ave. 26610 L.
LOS ANGELES.... KECA 1430 1,000—N Earle C. Anthony, Inec. Richmond  ...... A. F. Kales Glenn R. Dolberg  Edw. Petry & Co.
CP 5,000—LS 1000 S. Hope St. 6111 Carl Haverlin C. W. Mason
KFAC 1300 1,000 Los Angeles Broadcasting Co., Ine. Fitzroy C. J. Smith Berton Bennett I v
Penthouse 645 S. Mariposa Ave. 1231 C. I. Smith J. H. Brown
KFI 640 50,000 Earle C. Anthony, Inec. Richmond NBC-Pacific A. F. Kales Glenn R. Dolberg  Edw. Petry & Co.
1000 S. Hope St. 6111 Carl Haverlin H. L. Blatterman
KFSG 1120—ST 1,000 Echo Park Evangelistic Assn, Exposition ~ ...... Aimee Semple Me- Miss Roberta erereeaneas
NC 1100 Glendale Blvd. 1141 Pherson Semple
C. Wm. Walkem Maurice E. Kennedy
KFVD 1000—L 250 Los Angeles Broadcasting Co., Inc. Fitzroy  ...... Calvin J. Smith Berton Bennett  ............
Penthouse 645 S, Mariposa Ave. 1231 Calvin J. Smith J. H. Brown
KFWB 950 1,000—N ‘Warner Bros. Broadcasting Corp.  Hollywood So. Calif. Gerald King Jack Joy . Free & Slefninger
(Hollywood) CP 2,500—LS 6425 Hollywood Blvd. 1315 C. C. Mittendorf Leslie G. Hewitt
KGFJ 1200 100 Ben S. McGlashan Prospect ...... B. S. McGlashan Thelma Kirchner Walter Biddick Cao,
1417 S, Figueroa St. 7758 H. Duke Hancock I. R. Colbert
KHJ 900 1,000—N Don Lee Broadcasting System Vandike CBS- C. Ellsworth Wylie Scott Perkins Radio Sales
CP 5,000—LS 7th & Bixel Sts. 7111 Don Lee  Bert Phillips Ernest Underwood
KMTR 570 1,000 KMTR Radio Corp. Hillside — ...... 0. V. Dresden Elsie Horner  ..... e
915 N. Formosa St. 1161 C. R. Hauser
KNX 1050 50,000 Western Broadcast Co, Hemstead PR Naylor Rogers V. Newkirk Grelg, Blair
(Hollywood) Vine and Selma Ave. 4101 Carl Nisson K. G. Ormiston & Spight
KRKD 1120—ST 1,000 Radio Broadcasters, Inc. Madison TR V. G. Freitag Harry Gelse ...
CP 2,600—LS 815 Spring Arcade Bldg. 2281 V. G. Freitag Howard Delong
KTM 780—ST 1,000—LS Pickwick Broadcasting Corp. Exposition ...... George Martinson | Mayfield Kaylor Walter Biddick Co
500—N 214 South Vermont 1841 George Martinson C. B, Juneau Ernest Bader
MODESTO........ KTRB 740—D 250 Thos. R. McTammany & 774 oo fsah T. R. McTammany W. H. Bates, Jr.  ............
Wm, H. Bates, Jr. A. H. Besecker W. H. Bates, Jr.
McHenry & Sylvan Ave.
OAKLAND...... .. KLS 1440—D 250 ‘Warner Bros. Higate e T S0 W WARINer  Glicsesieian esdmmesesess
2201 Telegraph Ave. 1212 T aaaas -0 aepeaeEee e L
KLX 880 1,000 Tribune Bldg. Co, Lakeside e P. D. Allen C. Lloyd 00 0o TS
Tribune Tower 6000 H. N. Smith R. S, Smith
KROW 930 1,000 Educational Broadcasting Corp. Glencourt  ..... . H. P. Drey Scott Weakley ..... S P
1803 Franklin St. 6774 Harry Phillips Ted Bender
KTAB 560 1,000 (See San Francisco)
PASADENA....... KPPC 1210—ST 60 Pasadena Presbyterian Church Terrace [ David Black N.V, Parsons  ..... . T%
NC 586 E. Colorado St. 2198 T gl dGEanh e N. V. P'arsons
SACRAMENTO.... KFBK 1310 100 The MecCatchy Co. Main CBS- H. P. Walls Vann Connors YA
7th and Eye St. 8700 Don Lee K. W. Pike Stam Sronce
SAN BERNAR- KFXM 1210—ST 100 Lee Broa. Broadcasting Co. 4761 So. Calif. J,C.& E. W.Lee E.W. Les Kasper-Gordon;
DINO....... ers California Hotel J. C. Lee Paul Oard Walter Biddick Co,
600 1,000 Airfan Radio Corp. Franklin NBC-Pacific G. L. Clark John Wells Grelg, Blalr
U. S. Grant Hotel 6363 L. Clark R. O. Brooke & Spight
KGB 1830 1,000—N Don Lee Broadcasting System Franklin CBS- Lincoln Dellar (Gary Breckner Radio Sales
CP 2,600—LS 1012 1st Ave. 6151 Don Lee Harry W. Witt Roy W, Mott
SAN FRANCISCO KFRC 610 1,000—N Don Lee Broadcasting System Prospect CBS- Harrison Holliway Pat Weaver Radio Sales
CP 5,000—LS 1000 Van Ness St. 0100 Don Lee M. B. Grabhorn Alan Cormack
KGGC 1420—SH 100 Golden Gate Broadcasting Co. Ordway R Wm, McGill Andy Pobter  L...iiieoi..n
230 Eddy St. 89638 ... Vinee Andy Mitchell
KGO 790 7,600 National Broadcasting Co., Inc. Sutter NBC-Pacific Don E. Gilman L. S. Frost NBC
111 Sutter St. 1920 Harry Anderson A. H. Saxton
KJIBS 1070—S8H 500 Julius Brunton & Sons Co. Ordway No. Calif. Ralph R. Brunton Frank N, Cope  ............
1380 Bush Street 4148 i J. E. Burrell
KPO 680 60,000 National Broadcasting Co., Inc. Sutter NBC-Pucific Don E. Gilman L. 5. Frost NBC
111 Sutter St. 1920 Harry Anderson A. H. Saxton
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Cover All 3 Thirds

WITH YOUR LOS ANGELES RADIO INVESTMENT

\s a bonus, KNX also gives coverage of the entire o0 MILE RAD/(/S
\

restern market . . .

In the Los Angeles market there are 3 areas of approxi-
mately equal size. (300,000 families each).

1st—the 10-mile radius which is reachable with only
1000 watts.

2nd—a radius of the next 30 miles, which requires over
1000 watts at night time as well as day.

3rd—is the area included in the next 100-mile radius,
which requires 50,000 watts to reach. Your Los
Angeles program must cover all three to give you
the results you are entitled to.

\O°

KNX COVERS
ALL 3 AREAS

KNX Gives Coverage Additional Coverage Throughout
of all 3—in equal proportion the West
Analysis of total KNX mail from these three areas of A breakdown of 20,479 letters pulled by KNX shows how
rimary eoverage shows that one-third of it comes from each it blankets this entire area in direct proportion to population:
ea: proving KNX coverage in direct proportion to population. Percent Radio  Percent of
amplete eoverage of all three areas that is obtainable only with . Receiving Sets  clients mail
: States in Western from each
1,000 watts. States State
. ] : : X . Arizona .......... 1.3 2 *KNX makes no claim
Comparison of mail received by one advertiser using same California® ..o . %55 *34 of complete coverage of
weram over KNX and another L, A. station (that is reported {v([iahga ------------ 233 }(1) i‘éﬁﬁ‘a‘i‘é’nF‘ﬁ‘r‘ffc°w§‘i?ﬂ
. havine e i ) s T KNX 1 OUEATIE: v vy e e e has about one-third of
, having best city coverage of :?n}) ah(.med NX pulled the Nevada .......... 0.2 2 hay shot enatlisd o
ost response. Another advertiser, using same program at g ew Mexico ...... 1 1 California,
me time over two other L. A. stations received 54% of response U’;i%(m‘ '''''''''''''''''''' :? 3
om KNX, 389 from station ‘‘B’’ and 8% from station ‘C.”’ Washington ...... 12 16
. . AR - q - . ' i
efinite, indisputable evidence of KNX coverage in Los Angeles gafl‘:g;“g """" 1 1
tv and its entire trading area. Other States ..... 3

- u-‘.rzi'-: -] ‘f:?:"
“THE VOICE OF HOLLYWOOD””—Speaking with 50,000 W atts on National Cleared Channel

Hollywood, California
GREIG, BLAIR & SPIGHT, Int., Representatives

\N FRANCISCO OFFICE CHICAGO OFFICE DETROIT OFFICE NEW YORK OFFICE
Lindsey Spight, John Blair J. Curtis Willson, Humboldt J. Greig
485 California St. 520 North Michigan Ave. New Center Bldg. 342 Madison Ava.
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DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES

ST—Shares Time.
CP—Construction Permit.

NC—Non-Commercial Statior.
SA~—Special Authorization.

D—Day. N-—Night.

(Data corrected to February 1, 1985)

SH—Specified Hours.
L—Limited Time with Dominant Station.

LS—Local Sunset.
U—Unlimited Time.

City Calil I‘requency Power
Letters in Kilocycles in Watts
SAN FRANCISCO KTAB 560 1,000
(Continued)
KYA 1230 1,000
SAN JOSE........ KQw 1010 1,000
SANTA ANA...... KREG 1500 100
SANTA BARBARA KDB 1300 100
STOCKTON....... KGDM 1100—D 250
CP 1,000—LS
KWG 1200 100
City Call Frequency Power
letters in Kilocycles in Watts
ALAMOSA........ KGIwW 1420—ST 100
COLORADO KVOR 1270 1,000
SPRINGS........
DENVER.......... KFEL 920-—8T 500
KLZ 560 1,000— M
CP 2,500 LS
KOA 830 50,000
KPOF 880—ST 500
NC
KVOD 920--ST 500
GRAND JUNCTION KFXJ 1200 250—LS
100—N
GREELEY......... KFKA 880—37T 1,000—LS
500—N
LAMAR........... KIDW 1420—ST 100
PUEBLO.......... KGHF 1320 500
STERLING........ KGEK 1200—SH 100
City Call Frequency Power
ALy Letters in Kilocycles in Watts
BRIDGEPORT. . ... WICC 600—SH 500
CP 1,000—LS
HARTFORD. ... ... WDRC 1330 2,500—LS
1,000—N
WTIC 1060—ST 50,000
NEW BRITAIN.... WMFE 1380—I> 250
(Construction Permit Only)
NEW HAVEN..... WMFI 900—D 500
(Construction Permit Only)
STORRS.......... WCAC 600—SH 500
NC
WATERBURY..... WATR 1190—D 100
WIXBS 1530 1,000
City Call Frequency Power
Letters in Kilocycles in Watts
WILMINGTON.... WDEL 1120 300—LS
250—N
WILM 1420—ST 100
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CALIFORNIA—(Continucd)

COLORADO

Name of Licensee Telephone Network Director Program Director Represen-
Headquarters Address Number Commercial Manager Chief Engineer tatives
The Associated Broadeasters, Inc. Garfield ..., Philip G. Lasky Grant Maxwell ... ........
115 O’Farrell St. 4700 L R. V. Howard
Pacific Broadcasting Corp. Douglas NBC-Pacific Edward McCallum . ........... Paul H. Rayme
Hearst Bldg. 2536 James Cosgrove Fred Eilers
Pacific Agricultural Foundation, Ltd. Ballard No. Calif. C. L, Mc¢Carthy Joy Storm ... L.
87 . San Antonio St. 2616 H. O. Fiebig Harry Saine
The Voice of the Orange Empire, 4900 L. Ernest L. Spencer Wallace S. Wiggins  Walter Biddick
Inc,, Ltd. Ernest L. Spencer  Wallace S. Wiggins
3rd & Sycamore St.
Santa Barbara Broadcasters, Ltd. 21427 CBS- Frank C. McBride Frank®C. McBride Radio Sales
17 E. Haley St. Don Lee  Donald M. Stewart Robert C. Moody
E. F. Peffer {4 S A.H. Green ... ... Walter Biddick
42 8. California St. L Paul Schulz
Tortable Wireless Telephone Co. 580—7J CBS- Bernard E. Cooney . ........... . ..........
Medico-Dental Bldg. Don Lee  Berpard E. Cooney Vernon L. Harvey

Name of Licensee Telephone Network Director Program Director Represen-
Headquarters Address Number w Commercial Manager Chief Engineer tatives
Leonard E. Wilson 63 G. A. Jenkins G. A. Jenkins Ball & Davids
Isis Theatre Bldg. G. A. Jenkins Will M. Thomas
S. H. Patterson Main CBS S. H. Patterson Ralph Nelson A. T. Sears
Antlers Hotel 278 S. H. Patterson H. C. Strang Howard Wilsor
Eugene P. O’Fallon, Inec. Keystone ... .. Eugene O’Fallon William S. Wales Cox & Tanz
Albany Hotel 0178 Frank Bishop J. P. Veatch James Acufl
The Reynolds Radio Co., Inc. Tabor CBS Wm. D. Reynolds Naomi F. Bengston Edw. Petry &
Shirley-Savoy Hotel 6316 F. W. Meyer Wm, C. Grove
National Broadcasting Co., Inc. Main NBC-Supp. A. E. Nelson Walter N. Campbell NBC
1625 California St. 6211 A. E. Nelson R. H. Owen
Pillar of Fire Tabor ... L oo e e
1845 Champa Street 3733 o
Colorado Radio Corp. Tabor W. D. Pyle H. G. Pyle Howard Wilsor
Continental Oil Bldg. 2291 T. C. Ekrem J. E. Finch
Western Slope Broadeasting Co. 26 L. R. G. Howell ... ...... ... ...
Hillerest Manor
Mid-Western Radio Corp. 450 Howard Bell ... ........ A. T, Sears
820 8th Ave. J. C. Sweeney George Pogue
The Lamar Broadcasting Co. 16 Charles Owen Fred Miles ... ...,
129 W. Elm St. R. F. Klipp W. H. Torrey
Curtis T. Ritchie 3877 . Lewis Byrd A. T. Sears
111 Broadway J.. H Ceadle G. J. Ikelman
Elmer G. Beehler 679 ... E. G.Beehler ... .. ....00 Lol
Fleming Road L. E. G. Beehler
Name of Licensee Telephone Network Director Program Director Represen-
Headquarters Address Number etWOr¥ Comunercial Manager Chief Engineer tatives
The Southern Connecticut 3-1141 Yankee Joseph Lopez  ............ Edw. Petry &
Broadcasting Corp. CB George Rowe Garo Ray
Hotel Stratfield
WDRC, Inc. 7-1188 Yankee Franklin M. Doolittle Sterling V. Couch Radio Sales
11 Asylum St. CBS William F. Malo Italo A. Martino
The Travellers Broadcasting 3-0192 NBC—Red Paul W. Morency Thomas C. McCray J.J. Weed
Service Corp. New England James F. Clancy J. C. Randall C. C. Weed
26 Grove St.
Wm. J. Ssunders . ... LLLooL Lo e
Patrick J. Goodie ... LLoLLL Lo
Conne(,;ticut State College 820 Daniel E, Noble Daniel E. Noble — .....
Campus Daniel E. Noble
The WATR Co., Inc. 3-5161 L. Harold Thomas David Holpern ... .....
47 Grand Street Samuel L. Elman Norman Blake
American-Republican, Inc 3-1125 ABC Allen B. Martin Allen B. Martin .. ... ...

136 Grand St.

DELAWARE

Naine of Licensee Telephone
Headquarters Address Nunber
WDEL, Inc. 7268 ABC
10th & King Sts.
Delaware Broadcasting Co. 7268
920 King St.

BROADCASTING -
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Network Commercial Manager

B. J. Morgan Sidney Warner

Director Program Director

Chief Engineer

Represen
tatives

Gorman Walsh Hibbard Ayer

............ J. E. Mathiot Wm. R. Stew:
Gorman Walsh ... ... ... .. Hibbard Ayer
............ J. E, Mathiot Wm. R. Stew:

Broadcast Advertis
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The
DON LEE
Chain

In additien to local spot broadcast-
2, The Don Lee Broadcasting Sys-
m gives you the utmost in flexibility
match your selling problems.
L]
You can buy a Northern California
twork: San Francisco, Sacramento,
ockton, Fresno, Bakersfield.

You can buy a Southern California
twork: Los Angeles, San Diego,
nta Barbara.
L]

You can buy a California network
“combining these two and get your
essage over Eight stations in the
ght major distributing areas of

[ ]
Another click of the switch and
u get a Pacific Coast network, by
ding Portland, Seattle, Tacoma,

® Quite a sizeable Sales Plum—isn’t it?

Your share of these annual sales depends
entirely upon yourself . . . your product . ..
and your advertising.

California is not steeped in old world tra-
dition. If you have something new to sell,
the people of California will gladly give it a
trial . .. if you tell them what it is and where
to buy.

California, too, is a compact market, its
population being concentrated in the “Great
Valley” and surrounding its three major
seaports (see map).

Therefore, not only is California a most
profitable market to cultivate, but an easy
one as well.

A "Don Lee” Station in Each
Market*

The eight major distributing areas of Cali-
fornia account for 91% of the state’s entire
population.

Don Lee releasing stations are located in
each of these areas, thus enabling its adver-
tisers to “blanket” California with their sales
messages with ONE medium.

If desired—LOCALIZED commercials
may be given on a chain broadcast in cach
city, simultaneously through special produc-
tion facilities, an exclusive feature of the
Don Lee Broadcastmg System.

*Each of these stations releases all of the feature programs of the Columbia Broadcasting

System. Audience preference, day or night, is an established fact which surveys will
attest. If you want proof, write for folder “What Three Surveys Said.”
Eastern Representatives, RAp1o SALEs, INc., New York: 485 Madison Ave.—Chicago: Wrigley Bldg.— Detroit: Fisher Bldg.

DON LE

Los Angeles Office, 7th and Bixel Streets

KFRC, Son Francisco
KFBK, Sacramento

KHJ, Los Angeles
KWG, Stockton

|COLUMBIA NORTHWEST UNIT) KOL, Seartle

OADCASTING * Broadcast Advertising

MWW americanradiohi

KOIN, Portland KV, Tecoma

BROADCASTING SYSTEM

Affiliated with
COLUMBIA BROADCASTING SYSTEM

C. Ellsworth Wylie, General Sales Mgr., Los Angeles

San Francisce Office, 1000 Van Ness Avenue

KDB, Sante Barbara
KERN, Baokersfield

KGB, San Diego
KMJ, Fresno

KFPY, Spokane

-

1935 Yearbook °* Page 25
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ST—Shares Time.
CP—Construction Permif.

NC—Non-Commcreial Station.
—Special Authorization,

D—Day.

N—Night.

(Data corrected to February 1, 1935)

SH—Specified Hours.

L—Limited Time with Dominant Station.

DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES

LS—Local Sunaset.

U—Unblimited Time,

City Le(t:tsel:s
WASHINGTON..,. WJSV
WMAL
WOL
' WRC
City -Lgt’:«lelrs
CLEARWATER. .. &Vygﬁg»
DAYTONA BEACH WMFJ
GAINESVILLE.... WRUF
JACKSONVILLE.. WJAX
WMBR
MIAMI............ WIOD
WQAM
ORLANDO........ WDBO
PENSACOLA. . ... WCOA
TAMPA........ ... WDAE
City LeCt::lrs
ALBANY......... WGPC
ATHENS.......... WTFI
ATLANTA........ WGST
WITL
WSB
AUGUSTA...... .. WRDW
COLUMBUS....... WRBL
LA GRANGE. ... .. WKEU
MACON........... WMAZ
ROME............ WRGA
SAVANNAH...... WTOC
THOMASVILLE... WPAX
Gity Lect’tl:lrs
BOISE............ KIDO
IDAHO FALLS.... KID
LEWISTON....... KRIL
NAMPA........... KFXD
POCATELLO...... KSEI
TWIN FALLS..... KTFI

Page 28 < 1935

Frequency
in Kilocycles
1460
630
1310

950

Frequency
in Kilocycles

620

1420

Power
in Watts

10,000
500—LS
250—N

100

CP 250—LS

1,000—LS
500—N

Power
in Watts

SA 5,000—LS
1

,000—N

100
(Construction Permit Only)

830—L

900

1370

1340

1220

Frequency
in Kilocycles

1420

1150

890

1370

740

1500

1200

1500—SH

1180—L

1500—SH

1260

1210

Frequency
in Kilocycles

1350

1320

1420

5,000
1,000
100

1,000

1,000

250
SA 1,000
500

1,000
SA 2,500—LS

Power
in Watts

100

500
1,000—LS
500—N
100

50,000

100
100

100
CP-D

500

CP 1,000
100

CP 250—1.S
1,000

100
CP-D

Power
in Watts

2,500—LS
1,000—N

500—LS
250—N

100
(Construction Permit Only)

1200
890

1240

Yearbook

C P 250—LS

500—LS
250—N

1,000—LS
SA 1,000—N

DISTRICT OF COLUMBIA

Name of Licensee
Headqguarters Address

0Old Dominion Broadecasting Co.
Earle Bldg.

Nationa! Broadcasting Co., Inc.
Nat’l Press Bldg.

American Broadecasting Co.
Annapolis Hotel

National Broadeasting Co., Inc.
Nat’l Press Bldg.

Telephone
Number

Metropolitan
3200
District
0300

Metropolitan
0012

District
[}

FLORIDA

Name of Licensee
Headquarters Address

Clearwater & St. Petersburg
Chambers of Commerce
Hotel Hillsboro, Tampa

W. Wright Esch

University of Florida
ampus

City of Jacksonville
First and Main Sts.

Florida Broadcasting Co.
Carling Hotel

Metropolis Publishing Co.
Herald Bldg.

Miami Broadcasting Co.
Postal Bldg.

Orlando Broadeasting Co., Inc.
Ft. Gatlin Bldg.

Pensacola Broadcasting Co.
San Carlos Hotel

Tampa Times Co.
Tampa Terrace Hotel

Telephone
Number

4838

5-4387

Miami
21300

Miami
2-6121
6181
2159

M-1818

GEORGIA

Name of Licensee
Headquarters Address

Americus Broadcast Corp.
Albany Theatre Bldg.

Liberty Broadcasting Co.
133 Washington

Georgia School of Technology
Ansley Hotel

Oglethorpe University

The Atlanta Journal
Biltmore Hotel

The Augusta Broadcasting Co.
309 Eighth St.

WRBL Radio Station, Inc.
Royal Theatre
Radio Station WKEU
Southeastern Broadcasting Co.
211 Cotton Ave.

Rome Broadcasting Corp.
Nat’l City Bank Bldg.

Savannah Broadcasting Co., Inc.

De Soto Hotel

IDAHO

Name of Licensee
Headquarters Address

C. G. Phillips & Frank Hill
Hotel Boise
KID Broadeasting Co.
J. C. Penney Bldg.
H. E. Studebaker

Frank E. Hurt
Nampa

Radio Service Corp.
141 8. 6th St.

Radio Broadcasting Corp.
Radio Center

Telephone
Number

165

1741

Walnut
8441

Walnut
7889

Hemlock
1045
2976
4300
404
3131
1995
2-0127

909

Telephone
Number

660

BROADCASTING -
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N
CBS
NBC-Blue
ABC

NBC-Red

N

NBC-Supp.

NBC-Supp.

CBS-Florida

NBC-Supp.

CBS

CBS-Florida

CBS

CBS

Network

NBC-Supp.

CBS

Network Commercial Manager

Director

etwork Commercial Manager

Harry C. Butcher

A. D. Willard
K. H. Berkeley

Program Director

Chicf Engineer

Lee Everett

L. H. Bowman

K. H. Berkeley

Vineent F. Callahan A. E. Johnson

LeRoy Mark
Henry V. Seay

K. H. Berkeley

O. F. King, Jr.

H. H. Lyon
K. H. Berkeley

Vincent F. Callahan A. E. Johnson

Director

etwork ¢, mercial Manager

W. Walter Tison
W. Walter Tison

John T. Hopkins, Jr. ............ .
John T. Hopkins, Jr.

Frank King

Glenn Marshall, Jr.

Jesse H. Jay
Jesse H. Jay

F. W. Borton
F. W. Borton

Gordon Willox
Gordon Willox

G. R. Bose
Combs Blanford

L. S. Mitchelt

Director

Commercial Manager

Guy Corley
Ed Sims

A. Lynne Brannen

J. P. Knowles

Program Director
Chief Engineer

Carl Fritz
Joe Mitchell

Russell McCaughan

Joseph Weil

Carrol Gardner

Miss Jessie Ware
Milton Scott, Jr.

Norman MacKay
Ralph Nulsen

Harold Danforth
J. E. Yarbrough

Tom Jackson

B. B. Hayford

K. W. Skelton
Wm. Pharr Moore

Program Director
Chief Enxineer

Jack White
V. A. Coker

Walter Pledger
V. J. Chee

David Brinkmoeller Jack Stapp, Jr.

Lambdin Kay
John M. Outler

J. J. Powell

E. K. Cargili
Frank Crowther

John H. Quarles
John H. Quarles

W. T. Knight, Jr.

Clifford Rogers

Roy McMillan
C. F. Daughtery

Al Robinson, Jr.
Harvey Aderhold

W. R. Lewis

Allie Williams
Geo. P. Rankin, Jr.

J. M. Burke
Dwight I. Bruce

Sims Guckenheimer James R. Donovan

Director

(, G. Phillips

Jack W. Duckworth

Program Director
Chief Engineer

Addie Scotland
Red Sanders

Jack W. Duckworth W. J. Provis

0. P, Soule

Eleanore Christopher

Frank E. Hurt

Henry H. Fletche

S. M. Soule Sherman T. Wright

Broadcast

-

Represen- \

tatives
Radio Sales P
'NBC iC
o
NBC
Represen-
tatives
NBC

Cox & Tanz

Edw. Petry & (0

Represen-
tatives T
3
Cox & Tanz
¥
Paul H. Rayme
Al
1
Edw. Petry & ¢
i
H

Represen-
tatives

MacGregor &
Sollie

MacGregor &
Sollie

W. Williams

Advertisin
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- P DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES

Non-Commercial Station. D—Day. N—Night. SH—Speciicd Hours. LS—Local Sunsget.
SA~—Sypecial Authorization. L—Limited Time with Dominant Station. U—Unlimited Time.
(Data corrected to Februory 1, 1935)

ST—Shares Time. NC
CP—Construction Permit.

City Call Frequency Power Name of Licensee Telephone Network Director Program Director Represen-
Leiters in Kilocyeles in Watts Headquarters Address Number ELWOrk o ommercial Manager Chief Engineer tatives
BLOOMINGTON... WJBC 1200--ST 100 State Normal College 535 ... A. M. McGregor ... e
NC Bloomington, Iil. Hugh L. Gately
CARTHAGE. . ... .. WCAZ 1070—SH 100 Superior Broadeasting Service, Inec. 520 ... Robert E. Compton Normi Alexander  ............
502 Wabash Ave. Robert E. Compton Elmer Cymann
CHICAGO. .. .. .. .. WAAF 920—D 500 Drovers Journal Publishing Co. Randolph ..., Wm. E. Hutchinson Edw. E. Simmons  Paul W. Minnick
| Palmer House 1749 Norman Boggs Carl Utlrich
WBBM 770 25,000 ‘WBBM Broadcasting Corp. ‘Whitehall CBS H. Leslie Atlas Holland Engle Radio Sales
410 N. Michigan Ave. 6000 J. Kelly Smith Frank Falknor
WCFL 970 1,600 Chicago Federation of Labor Superior NBC-Red E. N. Nockels Colby Harrinan Cox & Tanz
CP 5,000 666 Lake Shore Drive 5300 NBC-Blue F. C. E. Lundquist Maynard Marquardt
WCRW 1210—SH 100 Clinton R. White Diversey Clmton R.White .. .......... .. ... ..
. Embassy Hotel 4440 . A. White Clinton R. White
WEDC 1210—SH 100 Emil Denemark, Inc. Crawford Phil Brady Mildred Fitzpatrick ............
3860 W. Ogden Ave. 4100 Frank Kotnour H. Fitzcharles
WENR 870-—ST 50,000 National Broadcasting Co., Inc. Superior NBC-Blue Niles Trammell Sidney N. Strotz NBC
Merchandise Mart 8300 B. McDermott H. C. Luttgens
WGES 1360—ST 1,000—LS Sunday Oak Leaves Broadeasting Van Buren  ...... Gene T. Dyer Don Norman ... ....
only Station, Inc. 6201 Gene T. Dyer Joe Brubaker
128 N. Crawford Ave.
WGN 720 50,000 WGN, Inc. Superior Mutual Quinn A. Ryan LEdward Barry W. A V,[cGumess
435 N. Michigan Ave. 0100 Edw. W. Wood, Jr. C. J. Meyers
. Grelg, Blalr &
Spight
WJID 1130—L 20,000 WJIJD, Inc. State ABC Ralph Atlass Joe Allabough Free & Sleininger
201 North Wells St. 5466 Herbert Sherman W. Guenther
WLS 870—ST 50,000 Agricultural Broadesting Co. Haymarket NBC-Blue Glenn Snyder George Biggar Graham A.
1230 W. Washington St. 7500 ‘Walter Davidson Thomas L. Rowe Robertson
WMAQ 670 5,000 National Broadcasting Co., Inc. Superior NBC-Red Niles Trammell Sidney N. Stortz NBC
CP 50,000 Merchandise Mart 8300 G. B. McDermott H. C. Luttgens
WMBI 1080—D 5,000—LS Moody Bible Institute Diversey — ...... Wendell P. Loveless Henry C. Crowell ... .. ' ......
ST- 153 Institute Place 1570 A. P, Frye
WSBC 1210—SH 100 WSBC, Inc. Victory Gene T. Dyer Preston Graves — ............
1258 S. chhlgan Ave. 2244 F. A. Stanford, Jr.  Caleb Frisk
».  GICERO........... WEHS 1420—SH 100 WEHS, Inc. 4305 ... R. W. Hoffman C. J. Lanphier
6138 W, 22nd St. R. W. Hoffman Geo. Busch
WHFC 1420—SH 100 WHFC, Inc. 4306 L. R. W. Hoffman C. J. Lanphier
6138 W. 22nd St. R. W. Hoffman Geo. Busch
WKBI 1420—SH 100 WKBI, Inc 4305 .. R. W. Hoffman C. J. Lanphier
6138 W. 22r1d ‘st. R. W. Hoffman Geo. Busch
DECATUR........ WIBL 1200—ST 100 Commodore Broadcasting, Inc. 5371 Charles R. Cook Myrtle B, Cook  ............
721 Gushard Bldg. Charles R. Cook Maurice Crain
EAST DUBUQUE.. WKBB 1500 100 Sanders?Bros. Radio Station 572 Reginald B. Martin Clair Weidenaar .. ... ... ...
CP 250—LS Dubugque, lowa Reginald B. Martin Merle Stillman
HARRISBURG.... WEBQ 1210—SH 250—LS Harrisburg Broadecasting Co. 28 I. M. Taylor Virginia Crane  ......
100—N 100 E. Poplar St. I. M. Taylor Joseph R. Tate
JOLIET. . ......... WCLS 1310 —SH 100 WCLS, Inc. Joliet ... Ray Fay Donald Glasgow ... .......
Jolict Nat’l Bank Bldg. 56566 Ray Fay Odsler Wedin
FEORIA.......... WMBD 1440 —ST 1,000—I.S Peoria Broadcasting Co. 7161 CBS Edgar L. Bill Edgar L. Bill Free & Sleininger
A 500—N 114 North Madison St. Charles C. Caley Ted Giles
QUINCY.......... WTAD 1440—ST 500 Illinois Broadcasting Corp. 364 R. H. Malcomson  Murrel Poor ... .. .......
Sixth & State St. R. H. Malcomson  Francis Wentura
ROCKFORD. ...... WROK 1410—8T 500 Rockford Broadcasters, Inc. Main Lioyd C. Thomas John C. McCloy  ...........
109 South Water St. 5632 Lloyd C. Thomas M. H. Nelson
ROCK ISLAND.... WHBF 1210 250—LS Rock Island Broadeasting Co. 977 ABC James L. Hughes Tommy Ott Greig, Blair
100—N Rock Island Argus Bldg. F. C. Eighmey J. E. Gray & Spight
SPRINGFIELD.... WCBS 1210—ST 100 WCBS, Inc. Main ... Harold Dewing Paul Alan ...
20814 South 5th St. 260 Henry F. Meyer Minor Wilson
WTAX 1210—ST 100 WTAX, Inec. Main Jay A. Johnson Mary Campbell ... ... ...
720 Reisch Bldg. 1600 Jay A, Johnson Edward Ring
TUSCOLA......... WDz 1070—D 100 James L. Bush 98 Mrs. James L. Bush ............ e
Star Store Bldg. Mrs. James L. Bush Mark Spies
URBANA......... WILL 8§90—ST 1,000—LS University of Illinois 7-2400 Jos. F. Wright F. E. Schooley ............
NC 250—N Urbana L W. E. Phillips
WAUKEGAN. ... .. WCBD 1080—ST 5,000—LS Gene T. Dyer Ontario ..., Ken Hoffman Herhert Morrison Kasper-Gordon
D Charlotte Karcher Hotel 6600 Ken Hoffman Edward Jacker Studios
City Call _ Frequency Power Name of Licensee Telephone Network Director Program Director Represen-
Letters in Kilocycles in Watts Headquarters Address Number WOTX Commercial Manager Chief Engineer , tatives
ANDERSON. ...... WHBU 1210 100 Leo M. Kennett 234 L A. L. McKee A. M. McCormack Cox & Tanz
Citizens Bank Bldg. L. Podhaski F. R, Fulwider Kasper-Gordon
Radio Puhlicity
ELKHART........ WTRC 1310 100—LS Truth Radio Corp. 948 R. R. Baker Carl Schrock Cox & Tanz
50—N Hotel Elkhart Kenneth Singleton Wm. R. Stewart
EVANSVILLE.... WGBF 630—ST 500 Evansville on the Air, Inc. 21171 Clarence Leich Pat Flaherty .. ..........

519 Vine Street

BROADCASTING * Broadcast Advertising
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NC—Non-Commercial Station.
SA—Special Authorization.

D—Day. N—Night.

(Data corrected to February 1, 1935)

SH—Specified Hours.

L—Limited Time with Dominant Station.

DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES

ST—Shares Time.
P—Construction Permit.

LS—Local Sunset.
U—Unlimited Time.

City Lesrelll-s
FORT WAYNE.... WGL
WOowo
GARY............. WIND
HAMMOND. .. .. .. WWAE
INDIANAPOLIS... WFBM
WKBF
MUNCIE.......... WLBC
RICHMOND...... . WKBV
SOUTH BEND..... WFAM
WSBT
TERRE HAUTE... WBOW

WEST LAFAYETTE WBAA

] Call
City Letters
AMES............. wol
BOONE........... KFGQ
CEDAR RAPIDS... WMT®

COUNCIL BLUFFS Z KOIL

DAVENPORT..... WOC
WHBF,

DECORAH. ....... KGCA
KWLC

KSO*

WHO
DUBUQUE........ WKBB
IOWA CITY...... . WSUI

MARSHALLTOWN KFJB

SHENANDOAH... KFNF
KMA
SIOUX CITY...... KSCJ

Frequency
in Kilocycles
1370
1160—ST
560

1200—S8T

1230
1400
1310—=T
1500—SH
1200—S8T
1360—5T
1310

890—5H
NC

Frequency
in Kilocycles
640—D
NC
1370—SH
NC

600

1260

1420

CP 1370

1210}

1270—D
ST

1270—D

ST-NC

1320

1430
1000
1500
880 —-NC
1200—SH
890—S8T

930—ST

1380—3T,

INDIANA—(ConI:inued)

* Operation of these stations in these locations expected lo be completed March 1, 1985, subject to final approval of FCC.

Call
City Letters
ABILENE......... KFBI
COFFEYVILLE.... KGGF
DODGE CITY,..... KGNO

Frequency
in Kilocycles

1050—L

1010—SH

1340

Page 30 * 1935 Yearbook

Program Director
Chief Engineer

Medford Maxwell
A. H. Rekart

Medford Maxwall
A. H. Rekart

W. A. Richards
Kenneth Shirk

Paul Craun
Roland Palmer

F, 0. Sharp
M. R. Wilfiums

Stephen Wilhelm
Odes Fi. Robinson

Robert Minton
C. F. Fulk

Robt. T.. Kennett
Paul R. Mangus

Robt. L. Kennett
Paul R. Mangua

Horace Capps
Dan Petit

W. A. Knapp
J. W. Hammond

Program Director
Chief Engineer

W. L Griffith
Jehn R. Lewls

Douglas B, Grant
Charles F. Quentin

Morgan Sexton
R. E. Stauffer

El Ammundsen
Chas. W. Greenley

A. W. Triggs
P. R. Huntsinger

A. W. Triggs
P. R. Huntsinger

Pater MacArthur
Paul Loyet

Pearl B. Broxam
S. J. Ebert

A. E, Mickel
H. W. Higby

Fred Greenlee
Newton Vance, Jr.

Bertha Reese
S, E. Dier

Program Director
Chief Engineer

M. Kenneson
Paul Daniels

Don E. Young
J. Fred Case

Emil Doane

Power Name of Licensee Telephone Network Director
in Watts Headquarters Address Number WOTK Commercial Manager
100 F. C. Zieg, Inc. Anthony CBS Fred C. Zie
2156 W. Main St. 2136 C. R. Durb!
10,000 Main Auto Supply Co. Anthony CBS Fred C. Zie
216 W. Main St. [ C. R. Durbin
2,600—LS Johnson-Kennedy Radio Corp. Gary ABC Ralph Atlass
1,000—N 504 Broadway 9191 Herb Sherman
100 Hammond-Calumet Broadcasting Hammond ~  ...... Doris Keane
Corp. 10000 J. P, Stafford
402 Hammond Bldg.
1,000 Indianapolis Power & Light Co. Lincoln CBS K. E. Blossom
307 N. Pennsylvania St. 6642 R. E. Blossom
1,000—LS Indianapolis Broadcasting, Inc. Riley NBC—Red D. E. Kendrick
500—N 640 North Meridan 4471 Blue D. E. Kendrick
100—LS D. A. Burton 5411 ceesns D. A. Burton
60—N Anthony Bldg. W. F, Craig
100 Knox Radio Corp. 7322 ..., Wmn. 0. Knox
Westcott Hotel .
100 South Bend Tribune 3-6161 CBS L. M. Kennett
225 W. Colfax Ave. S. W. Petacci
500 South Bend Tribune 3-6161 CBS L. M. Kennett
225 W. Colfax Ave. S. W. Petacci
100 Banks of Wabash, Inc. Crawford e ‘W. W. Behrman
6th & Ohio Blvd. 3394 W. W. Behrman
1,000—LS Purdue University 6076 ..., G, E. West
500—N Campus G. E. West
. Power Name of Licensee Telephone Network Director
in Watts Headquarters Address Number Commercial Manager
5,000 Iowa State College of Agriculture 2200 ... W. L. Griffith
Engineer Annex PR r A
100 Boone Biblical College 616W L..... sihanisedaes
oone, Iowa R AT = 5
1,000—LS Waterloo Broadcasting Co., 6127 NBC-Blue S. D. Quarton
500—N es Moines Iowa [
SA 2,500—LS
SA 1,000—N,
1,000—N (See Omaha, Nebraska)
CP 2,600—LS
100 Palmer School of Chiropractic Kenwood CBS James W. Clark
1000 Brady St. 5140 Clark A. Luther
100 {See Rock Island, Ill.)
CP 250—LS
100 Charles Walter Greenley 131 ... Chas. W. Greenley
201-208 Water St. Chas. W. Greenley
100—LS Luther College 690 ees P .
Decorah Srar e et
{600—LS Towa Broadcasting Co. 3-2111 CBS James C. Hanrahan
260—N es Moines Towa Craig Lawrence
SA 1,000—LS
SA 500-—N
500—LS Cedar Rapids Broadcasting Co., 8-2111 NBC-Blue James C, Hanrahan
260—N Des Moines Iowa Craig Lawrence
50,000 Central Broadcasting Co. 3-7147 *BC-Red J. Q. Maland
914 Walnut St. J. 0. Maland
1001 {See East Dubuque, Il1.)
CP 260—LS
1,000—LS State University of Iowa 2111-237 eeees Carl Menzer
6500—N Memorial,Union
260—LS Marshall Electric Co., Inc. 1419 csonesn Earl Peek
100—N 1603 W. Main St. A. E. Mickel
1,000—LS Henry Field Co. D Henry Field
500—N Shenandoah .
2,600—LS May Seed & Nursery Co. 193 teraes Earl E. May
1,000—N Shenandoah J. C. Rapp
2,600—LS Perkins Bros. Co. 8-7526 CBS C. W. Corkhill
1,000—N 416 Douglas St. C. W. Corkhill
Power Name of Licensee Telephone Network Dir;ctor
in Watts Headquarters Address Number Commercial Manager
5,000 Farmers & Bankers Life Insurance CO. 1200  ...... K. W. Pyle
Abilene Howard Wilson
1,000 Powell & Platz 147 Ll Hugh J. Powell
8th & Elm St. W. B. Darrah
250 Dodge City Broadcasting Co. 1340 ..., George W. Chitty
First National Bank Bldg. Harry Pinney
BROADCASTING -+
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Broadcast

Represen-
tatives
A. T, Sears
A. T. Sears

Free & Sleininges

McElhiney
& Associates

Represen-
tatives

Greig, Blair
& Spight

Free & Sleininger

Cireig, Blair
& Spight

Free & Sleininger

Represen-
tatives

Howard Wilson
Kasper-Gordon

McElhiney
& Associates

Advertising
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WHO has

N ALL the United States, there is hardly a location more strategic

than Des Moines for a 50,000-watt transmitter.

30,000 watts give WHO the power to do a thorough job of covering
4 primary area that includes all Iowa and parts of adjoining states.

50,000 watiz give WHO the power to lay down a heavy signal
throughout the midwest. The fact that WHO is the only full-time
50.000-watt transmitter west of Cleveland on the basic red network,
has led listeners in all parts of the midwest to leok to WHO for
dependable red-network service.

50,000 watts give WHO the power to build up a substantial lis-
tening audience in states on either coast. Thus, while WHO affords
the most economical means of selling the Iowa market, it gives a
itemendous secondary eoverage that is pure velvet for the advertiser
with national distribution.

WHO has both the power to reach listeners and the programs to
iold them. Side by side with the ace shows of the red nefwork, WHO
carries a heavy schedule of local commercials, whose continuation,
year after vear, proves that the station does a real selling job at
remarkably low cost.

Not only in radio, but in comparison with all advertising media,
WHO has earned its right to front-rank position as one of America’s
nost powerful business producers, in terms of profit per dollar.

CENTRAL BROADCASTING CO.

. 0. Maland, Mgr.
{ational Representatives: FREE & SLEININGER, Inc.—New York, Detroit, Chicago, Denver, Los Angeles, San Francisco, Seattle

e Contral Station=VW 11 Q)-es Mo

DES MOINES, IOWA Phone 3-7147

ESSENT

LEARED-CHANNEL— D50,

ROADCASTING -+ Broadcast Advertising

L TO COMPLETE RADIO COVERAGE OF

Selling IOWA is a job for P OWE R

WHEN planning for sales to Iowa by radio at a profit, re-
member these facts:

Iowa is a big market. Big commercially. Big geographi-
cally. North to south, over 200 miles. East to west, over 300
miles. All fertile ground for crops—and for sales.

Iowa is a big market because it is a big collection of smaller
markets. Des Moines, home of WHO, is Iowa’s largest city,
yet it has less than 6%, of the state’s population (1930 census).

Instead of coming through one or two metropolitan centers,
Iowa dollars flow to the advertiser through scores of trading
centers, spread over the state,

Some of these smaller markets have radio outlets; others
have none. To attempt covering these smaller markets indi-
vidually, would be a costly procedure. Even by using evening
time on all nine of Iowa’s smaller radio stations, a radio ad-
vertiser would not cover the state. How much simpler to be
able to use, at much lower cost, the one transmitter that reaches
ALL these markets.

POWER c s e ot

¢——————— 336 MILES

SIOUX CITY W wATERLOO

MARSHALLTOWN

-ﬁ DES MOINES

[l CEDAR RAPIDS
pAavenrorT il

Il counciL BLUFFS

[ |
SHENANDOAH
|

"
w
=
b3
@
~

YrWHO-Des Moines—50,000 watts.
m All other lowa commerecial stations—
Evening power—1,000 watts or less.

IOWA

THE MID-WEST

— FULL-TIME
1935 Yearbook °* Page 31
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DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES

ST—Shares Time.
CP-—Construction Permit.

NC—Non-Commercial Station.
SA—Special Authorization.

D—Day. N—Night. SH—Specified Hours.
L—Limited Time with Dominant Station.
(Data corrected to February 1,1935)

LS—Local Sunset.

U—Unlimited Time.

City Call Frequeney Power
: Letters in Kilocycles in Watts
KANSAS CITY.... WLBF 1420 100
LAWRENCE. ..... KFKU 1220—ST 1,000
NC
WREN 1220 —ST 1,000 N
CP 5,000—LS
MANHATTAN.... KSAC 380—ST 1,000—LS
NC 500—N
TOPEKA.......... WIBW 580—S8T 1,000—N
CP 5,000—LsS
WICHITA......... KFH 1300 1,000
City Call Frequency Power
Letters in Kilocycles in Watts
ASHLAND......... WMFP 1310 100
{Construction Permit Only)
COVINGTON...... WCKY 1490 5,000
LEXINGTON...... WLAP 1420 250—LS
100—N
LOUISVILLE. .... WAVE 940 1,000
WHAS 820 50,000
PADUCAH........ WPAD 1420 100
CP 250—I1.S
Cit, Call Frequency Power
Y Letters in Kilocycles in Watts
BATON ROUGE... WJBO 1420—D 100
MONROE......... KMLB 1200 100
NEW ORLEANS... WBNO 1200—ST 100
WDSU 1250 1,000
WIBW 1200—ST 100
WSMB 1320 500
WWL 850—SH 10,000
SHREVEPORT.... KRMD 1310 100
KTBS 1450 1,000
KWEA. 1210 100
KWKH 850—SH 10,000
SA 1100—U
Cit Call Frequency Power
ity Letters in Kilocycles in Watts
AUGUSTA........ WRDO 1370 100
BANGOR.......... WABIL 1200—SH 100
WLBZ 620 500—N
CP 1,000—LS
PORTLAND....... WCSH 940 2,500—LS
1,000—N
PRESQUE ISLE... WAGM 1420—SH 100
Cit Call Frequency Power
y Letters in Kilocycles in Watts
BALTIMORE...... WBAL 1060—ST 19,000
*SA T60 *2,500—N

* Parl time while synchronizing with WJZ.

Page 32 « 1935 Yearbook

KANSAS—(Continued)

Name of Licensee Telephone | Director
Headquarters Address Number Network Commercial Manager
WILBF Broadcasting Co. Drexel J. Herbert Hollister
Huron Bldg. 5252 Ellis Atteberry
The University of Kansas Kansas U ...... H. G. Ingham
109 Fraser 87T
Jenny Wren Co. 110 NBC-Blue Vernon H. Smith
WREN Bldg. Vernon H. Smith
Kansas State College of Agriculture 2236 ... H. Umberger
Anderson Hall, College Campus ., ...
Topeka Broadcasting Assn., Inec. 3-2377 CBS Don Searle
11tb & Topeka Blvd. Don Searle
Radio Station KFH Co. 3-5254 CBS C. U. Price
201 8. Market St.
Name of Licensee Telephone Network Director
Headquarters Address Number etw Commercial Manager
The Ashland Broadeasting Co.  ......  ...... ...
(See Cincinnati, 0.)
American Broadcasting Corp. Ashland ...... Winston L. Clark
Main & Esplanade 1721 Winston L. Clark
WAVE, Inc. Jackson NBC-Supp. Natban Lord
Brown Hotel 8391 Nathan Lord
The Courier Journal Co. & Wabash CBS Credo F. Harris
Louisville Times 2211 W. L. Coulson
3rd & Liberty Street
Paducab Broadcasting Co., Inc. 4100 ... Pierce E. Lackey

Ritz Hotel

LOUISIANA

W. Prewitt Lackey

Name of Licensee Telephone Director
Headquarters Address Number Network Commercial Manager
Baton Rouge Broadecasting Co., Inc. 3617 ..., H. V. Anderson
Magnolia Street H. V. Anderson
Liner’s Broadeasting Station, Inc. 4321 L. J. C. Liner, Sr.
51 rand Howard Tonn
Coliseum Place Baptist Church Raymond ...... Edward R, Musso
Marberc Hotel 489
WDSU, Inc. Raymond CBS J. H. Uhalt
Monteleone Hotel 7135 P. XK. Ewing
C. C. Carlsen Main ... C. . Carlsen
947 Howard Ave. 1919 C. C. Carlsen
WSMB, Inc. Main NBC-Supp. H. Wheelahan
Maison Blanche Bldg. 5920 T. J. Fontelieu
Loyola University Raymond —  ...... 0. L. Abell
Roosevelt Hotel 2196 A, C. Pritchard
KRMD, Inc. 6171 ... ” Bill Porter
Jeflerson Hotel L. M. Sepaugh
Tri-State Broadcasting System,Inc. 4171 NBC-Supp. John C. McCormack
Washington-Youree Hotel Jack O. Gross
(SA to remain Silent)
International Broadcasting Corp. 6739 CBS Dwight Northup
Spring & Fannin St. Southwest John Paul Goodwin
Name of Licensee Telephone Network Director
Headquarters Address Number Commercial Manager
WRDO, Inc. 2285 Conrad E. Kennison
Augusta House
First Universalist Society 9220 F. B, Simpson
Dorothy Memorial Bldg.
Maine Broadcasting, Inc. 6023 CBS T. L. Guernsey
100 Main St. Yankee T. L. Guernsey
Congress Square Hotel Co. 3-9667 NBC-Red Henry P. Rines

579 Congress St.

Aroostook Broadcasting Corp. 60
National Bank Bldg.

MARYLAND

New England Linwood T. Pitman
Lewis G. Hersey

Name of Licensee Telephone Network Director
Headquarters Address Number eIWOr¥ Commercinl Manager
Hearst Radio, Inc. Plaza NBC-Blue ............
Lexington Bldg. 8000 Jules ¥, Daniel

Program Director
Chief Engineer

Represen-
tatives

A. L. Stone Howard Wilson
J. Herbert Hollister Kasper-Gordon

Gladys Baker
Prof. R. W. Warner

Verl Bratton
C. M. Lewis

L. L. Longsdor{
W. E. Peery

Greig, Hlair
& Spight

Maudie Shreffler

Capper Publica~
Karl Troeglen tions

Edw. Petry &4

Russel Lowe
A. C. Dadisman

Program Director
Chief Engineer

Represen-
tatives ]

Ralph Boyd
Sanford Helt

Reginald Billin
Wilbur Hudson

Free & Sleininger

Joe S, Eaton
Howard Campbell

Edw. Petry & Co

Program Director
Chief Engineer

Represen-
tatives

Paul Goldman
Wilbur Golson

Don Breitenmoser
Joel M. Hirsch

Jack Halliday
Geo. McLin

Earl Smith
G. H. Peirce

E. Carlsen
R. Dobbs

Paul H. Raymer

Wm, Brengel
H. G. Nebe

Edw. Petry & C
James V. Willson
O. L. Abell

Bill Porter
R. M. Dean

Radio Publicity

O. Fort Pearson Edw. Petry & C

C. H. Maddox

Agnes C. Northup
William E. Antony

Program Director Represen-
Chief Engineer tatives
Robert D. Smith ...,
Jack Atwood ... ...
Bernard Kellom
Albert W. Smith . J. Weed
G. F. Crandon C. C. Weed
Lewis G. Hersey Cox & Tanz
L. X. Hughes ‘
Program Director Represen-
Chief Engineer tatives

Gustav Klemm
G. W. Cooke

BROADCASTING * Broadcast Advertisi
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£1'S FORGET
" THE BALLYHOO

and consider
fundamentals. ..

_We don’t claim the entire nation as our radio audience, although it is possible to
“hear us in every section . . . but there are certain facts which interest every poten-
tial radio advertiser, so . . . we're going to talk about them—

After all, what you want is a profitable outlet for your radio message . . . and you
are concerned only with the essential factors necessary to the success of your cam-
paign . . . Here they are—

FIRST—POWER . ..
. . . power that is sufficient to send your message into a markel large enough to produce

_ profitable returns . .
o WHAS has power—50,000 watts—1009%, modulation—A clear, strong signal that can
reach millions of radios, regardless of where they are . .. Prove it—tune us in yourself . . .

SECOND—SECURITY FROM INTERFERENCE. ..

. a wave length that will carry your message clearly into every corner of the market...
WHAS gives vou this security . . . a nationally cleared channel—820 kilocycles—one of
the best on the dial . . . Tune us in and see!

THIRD—-and most important—you want ‘POSITION’ . . .

. the assurance that your broadcast will be associated with others that will contribute
their part toward drawing and holding a permanent audience.

Tune in WHAS and listen A pn e A A 3
to such shows as these— \ Crumit sAndySapgesson )
George Gershwin =~ Walter O'Keefe
These essentials are offered to you by WHAS, that old pioneer broad- i ,V'““ Kolar 2 Ford Symphony a%
caster with more than twelve years of continuous successful operation, Little Jack Little Ray Perkins
owned and operated by The Courier-Journal and The Louisville Times, . ; The Forum of Liberty: o N
o. Kentucky’s outstanding newspapers, and staffed by a personnel of thor- ' Block & Sully Gertrude Niesen
oughly experienced radio people. - Bing Crosby ‘Boswell Sisters %
- Eddie Cantor ~ Will Rogers
4 . . Boake Carter ~  Edwin C. Hill |
No Radio Schedule New York Philharmonic S
Voice of Experience The Gumps
Is Complete - True Story Conrad Thibault
With Admiral Byrd - March of Time
ithout ok SRR Alexander Woollcott
o ] | Andre Kostelanetz Fred Waring
Affiliated with the Wayne King Myrt & Marge
. . _ Dick Powell Everett Marshall
Columbia Broadcasting System ' Ida Bailey Allen Lazy Dan
‘ - Skippy Buck Rogers
Smilin’ Ed McConnell Roxy
Represented Nationally by Kate Smith Isham Jones
EDWARD PETRY & COMPANY A e b
Stoopnagle & Budd
New York Chicago Detroit San Francisco .
(BROADCASTING *+ Broadcast Advertising 1935 Yearbook * Page 33
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SAN FRANCISCO—485

811 West Lanvale St. BALTIMORE, MD.

CHICAGO—520 N, Michigan Ave. Superior 3§85 NEW YORK—342 Madison Ave. Murray HIll 2-0084—2-6085

WCAO

"The Voice of Baltimore”

Maryland’s Oldest Radio Station: Licensed May 1922

The Only Columbia Outlet in Maryland.
Lowest Card Rate Per Thousand Listeners.
The Station That Gives the Answer IN SALES.
The Popular Station—{See Any Survey)

WCAO

National Representatives
GREIG, BLAIR & SPIGHT, Inc.

DETROIT—New Center Building.
California Street. Douglas 3188 LOS8 ANGELES—Hnnas Building. Tucker 1824

AN

\

Page 34 * 1935 Yearbook
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YELOCITY MICROPHONES THROUGHOUT MODERN TRANSCRIPTION EQUIPMENT
Every studio is equipped with these fine micro- Turntables are for both 331/3 and 78 R.P. M.
phones, glving high fidelity reproduction from the transeriptions and recordings, an excellent fact
very source ! to be considered by agencies who want their mpot
broadcasts to reach the Boston market.
NEW STUDIO WURLITZER REVERBERATION CHAMBER
With full sound effect equipment, to add to the For reproducing sound effects correctly, and to
dramatic effect of seript shows. Two organ periods aid  studio broadeast proper reproduction.
of participuting nature are now winning popu-
Iavity and results for users!
TELETYPE CONNECTION—BOS157
HIGH FIDELITY EQUIPMENT
: For rush orders . . . copy corrections . . . space
The new control room and boards of WMEX make reservations , . . and the transmission of fresh
this one of the most modernly equipped radic sta- news, Put this teletype number where you can
tions in Boston! No expense has been spared to find it in a hurry . . . BOS 157!
make broadeasts mechanieally perfect!
i A CAPABLE STAFF OF ANNOUNCERS
BASIC STATION, ABS NETWORK
Who SELI your products . . , not merely ‘read’
Feeding programs to the network, and receiving ? commercial announcements! You can trust your
& them in turn, with outstanding fare for radio advertising copy to them!
listeners.
_'-_—-—— \J
TRANSMITTER CATHODE RAY VISUA!. VOLUME
BANSMELIY INDICATORS AP A
O.“ POWDER; ROEN HILL.’ (‘I%JQLHEA__CO“A To those who keep apace with radioc broadeast
sidered one of the ﬁne.st‘lo.catlonsAm and around improvements, it means strict technical super- .. ..
Boston for the Lransmitting of radio messages. vision, with comprehensive routine measurements ‘
¢ b—————— INSUTINZ consistently perfect fransmission. 7

STUDIOS AND GENERAL OFFICES w3 Bekre] R kg pos

news now and then of Bos-

HOTEL MANGER o A
BOSTON
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DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES]

ST—Shares Time
CP~—Construction Permit.

NC—Non-Commercial Station.
SA—Special Authorization.

D—Day. N~—Night.

(Data corrected to February 1, 1935)

L—Limited Time with Dominant Station.

SH—~-Specified Hours.

LS—Local Sunset.
U—Unlimited Time.

City

BALTIMORE—
(Continued)

CUMBERLAND. ..

HAGERSTOWN. ..

City
BOSTON...,......

FALL RIVER......

LOWELL. . ..vuues.

NEEDHAM........

NEW BEDFORD...

SPRINGFIELD. ...

WORCESTER.....

City
BATTLE CREEK. .
BAYCITY........
CALUMET..

DETROIT...,.....

EAST LANSING. , .

FLINT...covecenus

GRAND RAPIDS. .

Page 36 * 1935

500
(Construction Permit Only)

Call Frequency
Letters in Kilocycles
WCAO 600
WCBM 1370
WFBR 1270
WTBO 800—D
WJIEJ 1210—D
Call Frequency
Letters in Kilocycles
WAAB 1410
WBZ 990
WBZA 990
WEET 590
WHDH 830—D
WMEX 1500
(Chelsea)
WMFH 1120—D
WNAC 1230
WSAR 1450
WLLH 1370
WBSO 920—D
WNBH 1210
WMAS 1420
WORC 1280
WTAG 580
Call Frequency
Letters in Kilocycles
WELL 1420
WBCM 1410
WHDF 1870—SH
WIBK 1500
WIR 750
WMBC 1420
WWwJ 920
WXYZ 1240
CKLW 1030
(Windsor)
WKAR 1040—SH
NC
WFDF 1310
WASH 1270
WOOD 1270—ST
Yearbook

Power
in Watts

1,000—LS
500—N

260—LS
100—N

500

Power
in Watts

500
50,000
1,000
1,000
1,000

260—LS
100—N

2,600—LS
1,000—N

250
26018
100—N
500
250—LS
100—N

250-——~LS
100—N

500

500

Power
in Watts

50

500

250—LS
100—N

250—LS
100—N

10,000
260—LS
100—N
1,000—N

CP 5,000—LS

1,000

5,000 ,

1,000

100

500

500

MARYLAND—(Continued)

Name of Licensce Telephone
Headquarters Address Number
Monumental Radio Co. Madison
811 West Lanvale St. 7222
Baltimore Broadcasting Corp. Plaza
Hearst Tower Bldg. 5350
The Baltimore Radio Show, Ine. Plaza
7 St. Paul St. 6030
Associated Broadeasting Corp. 299
Commercial Bank Bldg.
Hagerstown Broadcasting Co. 2323

Lovely Dame Bldg.

MASSACHUSETTS

Name of Licensee Telephone
Headquarters Address Telephone
Bay State Broadcasting Corp. Commonwealth
58 Winter St 0800
‘Westinghouse Electrie i&T_Mfg, Co. Hancock
Hotel Bradford 4261
Westinghouse Electric & Mfg. Co.  Hancock
Hotel Bradford 4261
Edison Electric Co., of Boston Hubbard
Boston 2323
Matheson Radio Co., Inc. Hancock
Hotel Touraine 0300
The Northern Corp. Capitol
Hotel Manger—Boston 756

Joseph M. Kirby

Shepard Broadcasting Service, Inc.Commonwealth
1 Brookline Ave. 0800

Doughty & Weleh Electric Co., Inc. 450
Academy
Albert F. Moflat 2121
Rex Center
Broadcasting Service Org., Inc. Wellesley
Babson Park 2029
E. Anthony & Sons, Inc. 55633
251 Union Ave.
WMAS, Inc. T-1414
Hotel Stonehaven
Alfred F. Kleindienst 5-3101
60 Franklin St.
Worcester Telegram Publisbing 5-4321

Co., Inc.
18 Franklin St.

MICHIGAN

Name of Licensee Telephone
Headquarters Address Number
Enquirer-News Co. 7161
221 Champion Ave.
James E. Davidson 4212
Wenonah Hotel
Upper Michigan Broadecasting Co. 869
Scott Street
James F. Hopkins, Inc. Trinity
6659 Hamilton Ave. 2200
The Goodwill Station Madison
Fisher Bldg. 4440
Michigan Broadeasting Co. Madison
7310 Woodward Ave. 9100
The Evening News Asa’n, Inc. Randolph
2nd & Lafayette 2000
Kunsky-Trendle Broadcasting Corp Cherry
300 Madison Theater Bldg. 8321
Essex Broadcasters, Tne. Cadillac
Union Guardian Bldg. 7200
Michigan State College 21141
Agriculture Bldg. Ext. 398
Flint Broadcasting Co. 2-7158
Union Industrial Bldg.
Kunsky-Trendle Broadecasting Corp. 9-4211
Grand Rapids MNat'l Baok Bldg.
Kunsky- -TrendleBroadcasting Corp. 9-4211
Grand Rapids Nat’l Bank Bldy.

www americanradiohistorv com

Director

Network Commercial Manager

CBS J. Themas Lyons
J. Thomas Lyons
ABC John Elmer
George H. Roeder
NBC-Red Robert S. Maslin

Purnell H. Gould

Herbert Lee Blye
Herbert Lee Blye

Grover C. Crilley
C. H. Myers

Director
thwork Commercial Manager

CBS John Shepard, III
Yankee William Warner
NBC-Blue John A. Holman
NBC-Blue John A. Holman
NBC-Hed  Charles W. Burton
Mew England Harold E. Fellows
...... R. G. Matheson
ABC Alfred J. Pote
S. Alfred Wasser
CBS John Shepard, IIT
Yankee Chas. W. Phelan
""" Leonard C. Cox
Yankee Robert F. Donahue
Haskell Bloomberg
...... Forrest 2. Maddix
Forrest N. Maddix
Yankee Irving Vermilya
Russell Baldwin
CBS A. W. Marlin
Yankee E. J. Samuel
CBS E. k. Hill
Yankee E. E. Hill
NBC-Red John J. Storey

New England John J. Storey

Director

Network Commercial Manager

Michigan  Daniel E. Jayne
F. F. Owen
Michigan  S. F. Northeott
ABC James F. Hopkins
M. E. Kent
NBC-Blue Leo Fitzpatrick
L. A, Weiss
...... W. Wright Gedge
E ooten
NBC-Red Jefferson B. Webb
James C. Ross
Michigan  George W. Trendle}
Mutual H. Allen Campbell
CBS J. H. Ryan
A, Shawd
Robert J. Coleman
Michigan lluward ‘\J Loeb
F. 8.
Michigan . Allen Campbell
George L. Russell
Michigan H, Allen Campbell
George L. Russell
OADCAS

Program Director
Chief Engineer

Gordon A. Scheihing
James Schultz

G. P. Houston

Bert Hanauer
William Q. Ranft

T. S. Twigg
E. T. McKenzie

W. H. Paulsgrove
G. H. Brewer

Program Director
Chief Engineer

George Steffy
Irving Robinson

John F. MeNamara
J. E. Baudino

John F. McNamara
. H. Hauser

A. F. Edes
R. W. Matthewson

‘Wm. S. Pote
Alfred J. Pote

Linus Travers
Paul DelMurs

Josephine Welch
J. C. Pavao

Carl Jacobs
George R. Lucky

Edward W. Center
Stanton C. Dozois

Mildred Shief
Clyde Pierce

Richard W. Davis
James L, Spates

A, 8. Hall
A. I, Kleindienst

Lillian F', Murphy
H. H. Newell

Program Director
Chief Engineer

Raymond Roof

L. H. DeRemer|
R. H. Carpenter

Sybil Kreighoff
L. Larime

Olive Sharman
A, Friedenthal

H. M. Steed
E. H. Clark

Valbert P. Coffey
Walter Hoffman

Hrace Beemer
George Bell

Hohert B, White
Wm. Carter

Norris Grover

A. H. Cooper
F. . Fallain

HRobt. H. Smith
Fred W. Russell

Robt. H. Smith
Fred W. Russell

Reprgsﬂl-
tatives

Greig, Blair
& Spight

Cox & Tanz

Represen-
tatives J

Edw. Petry &

NBC

NBC

Edw. Petry & ¢
Cox & Tanz

Edw. Petry &
Edw. Petry & q
Edw. Petry & (3

Radio Sales

Represen
tatives

Cox & Tanz
Kagper-(GGordon
Cox & Tanz

Wm. R, Stewasr

Edw. Petry & Co

Greig, Blair
& Spight

William G. Ramy
bean, Robert
Newton

ree & Sleinings

Joseph MeGillv

William G. Rame
beau

William G, Rame
beau

=
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& C4
Ca.
Cay
i
|
ot
*Comparatively speaking, that's about the difference in
results you obtain from the Michigan Radio Network.
8 stations located in Michigan's 8 largest cities.
i —Member of Mutual Broadcasting Co.
or KUNSKY-TRENDLE BROADCASTING CORPORATION

Detroit, Michigan
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DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES

ST—Shares Time. NC—Non-Commercial Station. D—Day. N—Night. SH—Specified Hours. LS-—Local Sunset.
CP—Construction Permit. SA—Special Authorization. L—Limited Time with Dominant Station. U—Unlimited Time.

{Dala corrected to February 1, 1935)

MICHIGAN—(Continued)

City Call Frequency Power Name of Licensee Telephone Network Director Program Director Represgen-
Letters in Kilocycles in Watts Headquarters Address Number Commercial Manager Chief Engineer tatives
TIRONWOOD...... WJIMS 1420 100 WJIMS, Inc. 928 N. C. Ruddell Wayune A. Sanders  ....,........
St. James Hotel Annex N. C. Ruddell R. Johnson
JACKSON,....... WIBM 1370 250—1LS WIBM, Inc. 6121 Canadian  Charles A, Hill Gerald Maitland Hibbard Ayer
100—N Radio Block Michigan Bob McMenamin Charles Wirtanen Wm, R, Stewas
. KALAMAZQO..... WKZO 590—D 1,000 WKZO, Inc. 6400 Canadian  John E. Fetzer Rhea Y. Fetzer Free & Slelnings
124 West Michigan Ave. Michigan John E, Fetzer Edwin Rector
LANSING......... WJIM 1210 250—LS Capital City Broadcasting Co. 21-333 Michigan  Harold F. Gross Howard Finch .. . ........
100—N City National Bldg. Canadian  Paul Frederick Charles Sprague
LAPEER......... . WMPC 1200—SH 100 Frist Methodist Protestant Church 455 ... F. S. Hemingway Hollis F. Hoyes  ............
NC Lapeer e e
MARQUETTE..... WBEO 1310—SH 100 Lake Superior Broadcasting Co. 616 .. Glenn Wilson Cox & Tanz
Mining Journal Bldg. Leo G. Brott Gordon Brozek Radio Publicity
MUSKEGON.....,. WKBZ 1500 100 Kar] L. Ashbacker 2-3080 ... Grant F, Ashbacker Garfield Thatcher ............
CP250—LS ... Grant F. Ashbacker Geo. Krivitzky
ROYAL OAK...... WEXL 1310 50 Royal Oak Broadcasting Co. Elmhurst Ellis C. Thompson Kirk Knight ... ........,
212 W. Sixth St. 6524 Ellis C. Thompson E, K. Dahlin
City Call Frequency Power Name of Licensee Telephone  \o400 Director Program Director ~ Represen-
Letters in Kilocycles in Watts Headquarters Address Number Commercial Manager Chief Engineer tatives
DULUTH......... WEBC 1290 2,600—LS Head of the Lakes Broadcasting Co. Broad NBC-Supp. Walter C. Bridges Pat Murphy eaeese o
1,000—N Spalding Hotel 2100 Thomas W. Gavin  Chas. Persons
FERGUS FALLS.. KGDE 1200 250—LS Chas. L. Jaren 898 ..., C. L. Jaren M. E. Kiesel ... .. ..
100—N Fergus Falls C. L. Jaren Geo. Engelter
HIBBING.......... WMFG 1210 100 Head of the Lakes Broadcasting ©o.  ...... oot thinriiiiie e e e .
(Construction Permit Only) Duluth, Minn. L iiiis e
MINNEAPOLIS—
ST. PAUL....... KSTP 1460 10,000 National Battery Broadcasting Co. Cedar NBC-Supp. Stanley E. Hubbard Corinne Jordan Paul H, Rayme
SA 25,000—LS St. Paul Hotel 4400 Ford Billings Lynne C. Smeby Greig, Blair
& Spight
WCCO 810 50,000 Northwestern Broadcasting, Inc. Geneva CBS E. H. Gammons Hayle C, Cavanor Radio Sales
Nicollet Hotel, Minneapolis 9101 E. F. Montgommery H. S. McCartney
WDGY 1180—L 1,000—N Dr. Geo. W, Young Cherry  w..l.. Dr. Geo. W. Young L.I. Ludwig ............
CP 5,000—L& 909 W. Broadway, Minneapolis 3377 A, H. Croghan Geo, K. Jacobsen
WLB 1250—SH 1,000 University of Minnesota Main ..., William Gibson — ._........... .. ...
NC Minneapolis BI7T e e
WTCN 1260—SH 1,000 Minnesota Broadcasting Corp. Main ... Robert DeHaven Don Clayton Free & Sleininge
CP 5,000—LS Wesley Temple Bldg., Mpls. 6562 L. Alfred Lennon
Minnesota Bldg., St. Paul
MOORHEAD...... KGFK 1600 100 Red River Broadcasting Co., Inc. 1238 ..., Manny Marget Howard Nelson  ............
Comstock Hotel Manny Marget Carleton Grey
NORTHFIELD.... WCAL 1260—SH 2,500—LS St. Olaf College KE: 20 RN Dr. Hegland ~ ............ ... ... .....
NC 1,000—N Northfield ~ L. Milford Jensen
City Call Frequency Power Name of Licensee Telephone Network Director Program Director Represen-~
Letters in Kilocycles in Watts Headquarters Address Number Commercial Manager Chief Engineer tatives
CLARKSDALE..., WMFN 1210 100 Attala Broadeasting Corp. ..., L0 L iiiiiiee e i
(Construction Permit Only) Clarksdale, Miss. s e e
GULFPORT......, WGCM 1210—SH 260—LS WGCM, Inc. 226 ... W. H. Hardy, Jr. H. L, Hardy Radio Publicity
100—N Great Southern Hotel James H. Hardy Wm. H. Hardy, Jr.
HATTIESBURG... WPFB 1370—SH 100 Geo. T. Bishop 5 ... Geo. T. Bishop R. L. McRaney  ............
Hotel Hattlesburg H. T. Sudduth 0. S. Droke
JACKSON....... . WIDX 1270 2,500—LS Lamar Life Insurance Co. 7416 NBC-Supp. Wiley Harris  ............ .. ..........
1,000—N Lamar Life Blg. A. C. Lacy Percy Root
KOSCIUSKO.,..,. WHEF 1500 260—LS Attala Broadcasting Corp. 72 J. E. Wbarton Mrs. D. C. Jordon  ............
100—N Radio Bldg. A, Rimmer J. G. Cooper
LAUREL......... . WAML 1310—SH 100 Southland Radio Corp. 288 Geo. T. Bishop Hugh Smith ...,
- Carter Bldg. David Wilson A. A. Touchstone
MERIDIAN....... WCOC 880 1,000—LS Mississippi Broadeasting Co., Inc. 1042 R.S. Gavin ... L 000 e
500—N Great Southern Hotet L D. W. Gavin
VICKSBURG... ... WQBC 1360—D 1,000 Delta Broadcasting Co., Inc. 312 O. W.Jones  L...iiiie e
Hote! Vieksburg L. C, E. Drake
Cit Call Frequency Power Name of Licensee Telephone Net k Director Program Director Represen-
Y Letters in Kilocycles in Watts Headquarters Address Number WOrX  Commercial Manager Chief Engineer tatives
CAPE GIRARDEAU KFVS 1210—SH 250—LS Oscar C. Hirsch 2104 ... Oscar C. Hirsch  .......... e ieeean
100—N Hotel Marquette Oscar C. Hirsch R. L. Hirsch
CLAYTON........ KFUO 550—ST 1,000—LS Missouri Synod Cabany  ...... H. H. Hohenstein H. H. Hohenstein  ............
NC 500—N 801 De Mun Ave. 2499 o s asnsen Carl H. Meyer
COLUMBIA....... KFRU 630—ST 1,000 KFRU. Inc. 3329 ... Robt. M. Holt C.R.Daly ..., ......
9th & Elm St. R. W. Bennett Robt. W. Nickels
JEFFERSON CITY WOS 630—ST 500 Migsouri State Highway Patrol 3 .. B. M. Casteel J. P. Gordon  ............
NC Jefferson City L 5. C. Mahanay
JOPLIN,.......... WMBH 1420 250—~LS Joplin Broadcasting Co, 508 ... D. J. Poyner Kenith Sigars ... ... ...,
100—N 1334 Roosevelt Ave. R.W. Friedhiem Robt. Stark
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WHY BOTHER A
© BUSY EXECUTIVE
WITH LONG TABLES
OF STATISTICS?

.So «..say we...let this brief statement of facts—substantiated by

[ staate, €
Hobbaed-,
KSTP -

qu‘m ] authentic surveys, and the results of day-to-day and year-to-year opera-
KSTP-5t-Phol tions—suffice:

T H AT. K S T P dominates the 9th U. S. Retail Market, and the immediate Trade
Area of Minneapolis-St. Paul where a population of 1,142,000 spends 74.3
cents of every dollar in the statel

THAT... the ERNST & ERNST survey during the week of Oct. 16 to Oct,
22, 1934, made daily from 7 A. M. o 11 P. M., shows KSTP commanding an
average of 50.1%, of the audience . . . Station B, 36.5%, . . . Station C,
6.09, ... Station D, 4.5, . .. Other Stations, 2.9%,.

THAT ... the daytime period—from 12 Noon to 5:00 P. M.—shows KSTP commanding
about 60%, greater audience than Station B.

Does this PROVE anything? Evidently it does with many exacting adver-
.ﬁsers, judging from their year-after-year renewalsl The whole story is
yours for the asking . . . simply by asking FORD BILLINGS, General Sales
Manager, KS T P, Minneapolis, Minn. . . . or our NATIONAL REPRESENTA-
TIVES . .. in NEW YORK: Paul H. Raymer Co.. .. in CHICAGQO, DETROIT,
SAN FRANCISCO: Greig, Blair & Spight, Inc.

' K S TP

MINNEAPOLIS-ST. PAUL
DOMINATES THE 9TH U. S. RETAIL MARKET

BROADCASTING * Broadcast Advertising 1935 Yearbook * Page 39
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ST—Sha-es Time.

CP—Construction Permit.

D—Day.
(Data corrected to February 1, 1935)

N—Night.
L—Limited Time with Dominant Station.

SH—Specified Hours.

DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES

NC—Non-Commercial Station.
SA—Special Authorization.

LS—Loeal Sunset.
U—Unlimited Time.

City

KANSAS CITY

8T. JOSEPH..... .

8T. LOUIS..... .

SPRINGFIELD

City

BILLINGS........

GREAT FALLS. ...
KALISPELL......

MISSOULA.......

WOLF POINT.....

City

CLAY CENTER. ..

KEARNEY........

LINCOLN.........

NORFOLK........

NORTH PLATTE..

SCOTTSBLUFF

Call
Letters
KMBC
KWKC
WDAF

WHB

WREN
WIXBY

KTFEQ

KMOX

S

KSD

KWK

WEW

WIL

KGBX

KWTO

Call
Letters
KGHL
KGIR
KFBB
KGEZ

KGVO

KGCX

Call
Letters
KMMJ

KGFW

KFAB

KFOR

WIAG

KGNF

KOIL

WAAW

WOow

Page 40 * 1935 Yearbook

-

Frequency Power
in Kilocycles in Watts
960 2,600—1.3
1,000—N
1370—SH 100
610 1,000—M
cp 6 1000 LS
860—D 1,000
1220—ST 1,000
1530 1,000,
680—D 2,500
1090 50,000
550—ST 5,000—LS
1,000—N
1350 1,000—N
CP 5,000—LS
760--1) 1,000
NC
1200 250—LS
100—N
1310—SH 100
SA 1230—SH SA 500
560—0D 1,000
Frequency Tower
in Kilocycles in Watts
950 2,500—LS
SA 780 1,000—x0
1360 1,000
CP 2,500—LS
1280 2,500—LS
SA 610 1,000—N
1310 100
1200 100
CP 1260 CP 1,000
1310—SH 250--LS
100—N
Frequency Power
in Kilocycles in Watts
740—1I. 1,000
1310 100
770 5,000
1210 250—LS
100—N
1060—L 1,000
1430—D 1,000
1260 1,000—N
(/P 2,500—LS
660—ID 500
590 000—N
CP 5,000—LS
1500 100
CP 250—LS
930—ST 2,500—I1.8
1,000—1
SA 1,500—N

MISSOURI—(Continued)

Name of Licensee Telephone
Headquarters Address umber
Midland Broadeasting Co., Inc. Harrison
Pickwick Hotel 2654
Wilson Duncan Westport
Werby Bldg. 5060
The Kansas City Star Co. Harrison

1729 Grand Ave. 1200

WHB Broadcasting Co. Harrison
Scarritt Bldg. 1161
(See Lawrence, Kansas)
First National Television, Inc. Victor
Power & Light-Bldg. 8088
Scraggen & Co., Bank 60106
Schneider Bldg.
The Voice of St. Louis, Inc. Central
art Bldg. 8240
Pulitzer Publishing Co. Main
12th & Olive St. 1111
Thomas Patrick, Inc. Rosdeale
Hotel Chase 3210
St. Louis University Jefferson
221 North Grand Ave. 8080
Missouri Broadcasting Corp. Jefferson
Melbourne Hotel 8403
KGBX, Inc. 1360
Chamber of Commerce Bldg.
KGBX, Inc. 1360

Chamber of Commmerce Bldg.

MONTANA

Name of Licensee Telephone
Headquarters Address Number
Northwestern Auto Supply Co.,Inc. 3121

Fifth & North Broadway

KGIR, Inc. 22
121 Broadway

Buttrey Broadeast, Inc. 4377
605 1st Nat’l Bank Bldg. 4377
Donald C. Treloar 3-2332
131 Main St.
Mosbys, Inc. 2155
240 N, Higgins Ave.
E. E. Krebsbach 102J

Main & Fourth St.

NEBRASKA

Name of Licensee Telephone

Headquarters Address Number
The M. M. Johnson Co. 207
Clay Center
Central Nebraska Broadcasting 31551
Corp.
Kearney
KFAB Broadcasting Co. B7084
Hotel Cornhusker
Cornbelt Boradcasting Corp. B6861
Hotel Lincoln
Norfolk Daily News 20
Norfolk
Great Plains Broadeasting Co. 132
1521 W. 12th St.
Mona Motor Oil Co. Jackson
Omzha 7626
Omaha Grain Exchange Atlantic
738 Grain Exchange
Woodmen of the World Life Jackson
Insurance Assn. 5242

‘Woodmen of the World Bldg.

Hilliard Co., Inc. 856
15174 Broadway

KGBZ Broadcasting Co.
York, Nebraska

Director
Network Comnmercial Manager
CBS Arthur B. Church
Arthur B. Church

J. Jarvies
8. G. Goodman

H. Dean Fitzer
R. Gardner Reams

John 'T. Schilling
Donald D. Davis

S. Q. Noel
Walter Evans

Clarence Koch

J. L. Van Volken-
burg
K. W. Church

George M. Burbach
Ray C. Jenkins

R. T. Convey
Clarence G. Cosby

Geo. E. Rueppel

CBS

NBC-Red

NBC-Blue

ABC 1.. A. Benson

A. B. Hendry

Ralph Foster
C. W. Glassen

Ralph Foster
C. W. Glassen

Director

Network Commercial Manager

NBC-Supp. C. 0. Campbell
H. J. Boskill

NBC-Supp. E. B. Craney
Leo McMullen

Mrs. Jessie Jacobsen
...... Mrs, Jessie Jacobsen
Donald C. Treloar
Edw. M. Yocum

A.J. Mosby
Lorenzo Kennon

Director
Network Commercial Manager

H. H. Johnson

R. H. McConnell

CBS Dietrich Dirks

Monte Meyer

Dietrich Dirks
Monte Meyer

CBS

A. C. Thomas
A. C. Thomas

W. I. LeBarron

John M. Henry
J. B. Lottridge

F. P. Manchester
E. F. Bader

‘Wm. Ruess
John J. Gillin, Jr.

L. L. Hilliard
L. L. Hilliard

Dr. George Miller
Harry H. Packard

Program Direcior
Chicf Engineer

I, Alden Russell
A. R, Moler

J. Jarvies
Roy Beck

H. J. Kaufmann
T. A. McCelland

Jack Todd
Henry Goldenburg

‘Walton Lochman
G. L. Taylor

D. Denver
E. Nowak

Robert M. Haiter
(3. L. Tevis

Woody Close
Robt. L. Coe

Peggy Austin
A. L. Bergtold

Richard Cross
Joseph Volk

Neil Norman
C. H. Stoup

George E. Wilson
Fritz Bauer

George F. Wilson
Fritz Bauer

FProgram Director
Chief Engineer

Cy Taillon
Jeff Kiichli

B. IX. Sprague
R. P. Stewart

James Reynolds
James Reynolds

H. E. Keltgen
0. J. Hockley

Edna Conlin
D. V. Tostenson

Program Director
Chief Engineer

Carl Hunt
Marvin Price

M, E. Thelan
R. H. McConnell

Al Poska
Harry Harvey

Al Poska
Harrv Harvey

A. C. Thomas
Frank Weidenbach

Duane Gaither
Harry Harvey

Phyllis Bader
Walter Myers

Harry Burke
Wm, Kotera

Represen-
tatives

H. H. Wilson
Kasper-Gordol

Radio Sales

Edw. Petry &

Greig, Blair
& Spight

James Ward

James Ward

ltepresen-
tatives

Walter Biddick

Cox & Tanz
Walter Biddick

Represen-
tatives

Radio Publicity
Cox & Tanz

Kasper-Gordon
Studios

Free & Sleininger

Greig, Blair
Spight
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The Distinguished Station in

Owned and Operated by

S1.LOUIS POST-DISPATCH
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ST—Shares Time.
CP—Construction Permit,

NC—Non-Commercial Station.
S4—Special Authorization.

D—Day. N—Night.

(Date corrected to February 1, 1935)

SH—Specified Hours.

L—Limited Time with Dominant Station.

DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES

LS—Local Sunset.

U—Unlimited Time.

NEVADA

Cii Call Frequency Power Name of Licensee Telephone
ty Letters in Kilocycles in Watts Headquarters Address Number
LAS VEGAS....... KGIX 1420—SH 250—LS J. M. Heaton ...,
100—N
(Construction Permit Only)
BENO............. KOH 1380 500 The Bee, Inc. 5106
440 N. Virginia
City Calf Frequency Power Name of Licensee Telephone
Letters in Kilocycles in Watts Headquarters Address Number
LACONIA......... WLNH 1310—D 100 Northern Broadecasting Co. 501
632 Main St.
MANCHESTER.... WFEA 1340 1,000—LS New Hampshire Broadcasting Co. Man.
500—N Carpenter Hotel 7970
PORTSMOUTH.... WHEB 740-—- 250 Granite State Broadcasting Corp. 2670
9 Cungress St.
City Call Frequeney Power Name of Licensee Telephone
Letters in Kiloeycles in Watts Headquarters Address Number
ASBURY PARK... WCAP 1280—ST 500 Radio Industries Broadcast Co. 1911
Convention Hall
ATLANTIC CITY.. WPG 1100—SH 5,000 WPG Broadcasting Corp. 4-6538
Auditorium
CAMDEN......... WCAM 1280—S8T 500 City of Camden Camden
1706 Federal St. 9000
JERSEY CITY..... WAAT 940—D 500 Bremer Broadcasting Corp. Journal Square
50 Journal Square 20716
WHOM 1450 250 New Jersey Broadcasting Corp. Journal Square
2862 Boulevard 2-2929
NEWARK......... WHBI 1250-—5T 2,500—LS May Radio Broadeast Corp. Mitchell
1,000-N .. N 2-7854
WNEW 1250—ST 2,600—LS Wodaam Corp. Mitchell
1,000—N 1060 Broad St. 2-6588
WOR 710 5,000 (See New York City)
CP 50,000
RED BANK....... WBRB 1210—ST 100 Monmouth Broadcasting Co. 980
Monmouth Bldg.
TRENTON........ WTNJ 1280—ST 500 WOAX, Inc. 3876
Stacy-Trent Hotel
ZAREPHATH..... WAWZ 1350—ST 500—LS Pillar of Fire Bound Brook
NC 250—N Zarepath 223
City Call Frequency Power Name of Licensee Telephone
Letters in Kilocycles in Watts Headquarters Address Number
ALBUQUERQUE.. KGGM 1230 500—LS New Mexico Broadecasting Co. 929
250—N 422 Vassar Ave,
KOB 1180—ST 10,000 New Mexico College of Agriculture 1180
Albuquerque
CLOVIS........... KICA 1370—ST 100 The Southwest Broadecasting Co. 3
Hotel Clovis
BROSWELL........ KGFL 1370—ST 100 KGFL, Inc. 288
Roswell
S8ANTE FE........ KIUJ 1310 100 J. H. Speck
(Construction Permit Only) ... ....... ..... .
Clty Call Frequency Power Name of Licensee Telephone
Letters in Kilocycles in Watts Headquarters Address Number
ALBANY.......... WABY 1370 100 Adirondack Broadcasting Corp. 4-5379
Colonial Display House
WOKO 1480 1,000—LS WOKO, Inc. 4-4193
500—N Hotel Ten Eyck
AUBURN...... ... WMBO 1310 100 WMBO, Inc. 433
Metcalf Bldg.
BINGHAMTON.... WNBF 1500 100 Howitt-Wood Radio Co., Inc. 2-3461
CP 2560—LS Arlington Hotel
BROOKLYN...... WARD 1400—ST 500 United States Broadcasting Corp.  Triangle
427 Fulton St. 5-3301
WBBC 1400—ST 500 Brooklyn Broadcasting Corp. Triangle
554 Atlantic Ave. 5-6690
WBBR 1300—S8T 1,000 Peoples Pulpit Assn. Main
NC 124 Columbia Heights 4-6567
WCNW 1600—SH 100—N Arthur Faske Dickens
CP 250—LS 350 Stone Ave. 2-1411
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Network Comm

CBS

Network Comm

Network Commercial Manager

Network Commercinl Manager

Network Com

ABC

CBS

Director

J. M. Heaton

G. C. Hamilton
Joy True

Director
John H. Dolan

Chas. G. H. Evans
Chas, G. H. Evans

H. J. Wilson
H. J. Wilson

Director

V. N. Scholes

ercial Manager

ercial Manager

Program Director
Chief Enginecer

Represens
tatives

Ethel Ieonard
Allen A, Kees

Represen-
tatives

Program Director
Chief Engineer

Clif Holman, Jr.
Edward Neal

Arch Soutar
Fred Crandon

V. E. Bennett
G. E. Knightly

Program Director
Chief Engineer

Represen-
tatives

Thos. F, Burley, Jr. Ernest Ruckle

Edwin M. Spence
Edwin M. Spence

F. 8. Caperoon
L. M. Maxwell

Paul H. La Stayo
Paul H. La Stayo

Harry F, O’Mealia
Clemente Giglio

Charles M. Starke
Bernice Judis

Paul F. Harron
Edw. D. Clery

Dlrector

J. H. Speck
Tom Lathrop

George Johnson

Leonard E. Wilson
C. R. Anderson

W. E. Whitmore
W. E. Whitmore

Dlrector

Harold E. Smith

C. D. Mastin
Harry Trenner

Aaron Kronenberg
Oscar Kronenbarg

Peter J. Testan
Chas. L. Bennett

M. A. Howlett

Miss Milberne
L. W. Berne

BROADCASTING
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mercial Manager

Norman Reed Radio Sales

James Belougny

Edw. M. Layman
John Cummings

D. D. Hollenback
D. Jones

William Spire
Albert Burnham

I. R. Wolfe

W. Butterfield
Max Weiner

Harry E. Mcllvain
Edw. P. Knowles

Ray B. White
Nathaniel L. Wilson

Program Director Ttepresens
Chief Engineer tatives
Mary McConnell  ............

Wm. Coday, Jr.

Walter Biddick (

George Johnson

H. C. Overbaugh
L. E. Wilson

Wm. R. Stewart

Program Director Represen-
Chief Engineer tatives

Joony Lee  ...........

Norman Sherwood

Sneddin Weir ... ..

C. M. Deuther Cox & Tanz

D. L. Langham

Elizabeth Lamb
Leater Gilbert

Hibbard Ayer

ey e
I. W. Smith
Peter Testan, Jr.

E. Cafisio Cox & Tanz

Arthur Faske
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‘0,000 WATTS POWER!

u—

A |0-times increase in powerl Moreover, the new WOR transmitier located at Carteret, New
Jersey—at the cross-road of New York and Philadelphia—enjoys the same ideal ground condi-
tions which made WOR's 5,000 watt station so justly famous.

STREAMLINE TRANSMISSION!

The first commercial broadcasting station to utilize the principle of the 3-array (streamline) trans-
mission system through which the power is concentrated where the advertiser benefits most . ..
in the areas of greatest population.

HIGH FIDELITY BROADCASTING!

For the first time . . . every step in broadcasting from microphone to antenna, including trans-
mission telephone lines, has been completely engineered to reproduce a range of frequencies
beyond the capacity of even the most modern receiving sets of the day . . . thus bringing a
realism heretofore unknown to radio reception.

GREATER AUDIENCE!

The great technical advances briefly outlined above have resulted in increasing tremendously
the area served by WOR. WOR programs are available now to a potential audience of over
22 million radio listeners in eleven important states—reaching from Maryland to New Hampshire.

Ca
t
Chicago:
Wm. G. Rambeau
360 N. Michigan Ave.
Boston:
James F. Fay, Statler Bldg.
1440 BROADWAY, NEW YORK CITY
BAMBERGER BROADCASTING SERVICE, INC., NEWARK, N. J.
Affiliated with Stations WLW of Cincinnati, WGN of Chicago, and WXYZ
of Detroit, in the MUTUAL BROADCASTING SYSTEM—the Network that
answers the need of the Advertiser for High Power, Effective Coverage of
America's Major Markets—at Lowest Cost.
BROADCASTING ° Broadcast Advertising 1935 Yearbook * Page 43
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- WFBL -

SYRACUSE,

NEW YORK

Now 5000 Watts Daytime

FFECTIVE DECEMBER 13, 1934, WFBL increased its DAYTIME power from 2,500 to 5,000 watts in
accordance with the permission granted by the Federal Communications Commission, December 11,

1934.

Already established as the predominant station both from the standpoint of program service

and signal strength in Syracuse and nearby counties WFBL welcomes the opportunity afforded it to better

serve the listeners in a still wider area.

To the advertisers who are at present using our facilities we

pledge a continuation of the policies which led them to select WFBL as the medium through which they in-

form the thousands of radio listeners in Central New York of their products.

To other advertisers who are

interested in establishing or increasing sales of their products in Central New York, we offer assurance
their programs during all daytime hours will be heard over a greatly increased area,

FACTS YOU SHOULD KNOW ABOUT WFBL

1. Established in 1922 as WLAH, 100 watts; 1924 ecall
letters changed to WFBL, power 100 watts; 19256 power in-
creased to 7650 watts; 1926 power increased to 1,000 watts;
1927, became member of original network of Columbia Broad-
casting System; 1931, power increased to 2,500 watts day-
time, 1,000 watts nights, new transmitter erected five miles
outside of Syracuse; December, 1934, power increased to
5,000 watts daytime, 1,000 watts night.

2. Market {based on facts produced prior to latest increase
in power,) 1933 Retail Sales of $188,950,000 in eight coun-
ties in Primary Area.

The firal 1933 retail census of the Department of Com-
merce Indicates that in the eight counties of Central New
York making up the primary listening area of WFBL total
sales by 10,408 retailers of all types totaled $188,950,000.
There are nine cities in this area having a population of
10,000 or more and the individual census in these cities shows
—1,992 food stores with sales of $35,385,000; 170 department,
dry goods and variety, 6 and 10 cent stores with sales of
$23,310,000; 455 filling stations doing a business of
$7,489,000; 188 drug stores with sales of $4,687,000; a total

CENTRAL NEW YORK'S

MEMBER OF COLUMBIA

ESe
S < THE CHOICE OF ADVERTISE

in these nine cities of 6,047 retail establishments doing =
business of $140,304,000 in 1933.

Retail business in this area according to the best informa-
tion available has shown a considerable increase in every
month of 1934 over corresponding months of 1933,

3. Program Service: WFBL offers advertisers the coop-
eration of a program department experienced in producing
musical and dramatie programs that will please the audience
it serves. World Wide Range Library service also available.

4. Merchandising Service: WIFBL realizes that its success
depends on that of the advertiser using its facilities. Adver-
tisers will find retailers and wholesalers ready to cooperate.

5. WFBL is owned and operated by the Onondaga Radio
Broadcasting Corporation all of whose stockholders reside in
Central New York.

6, WFBL is represented nationally by Radio Sales, Inc.,
with offices in New Yorlk, Chicago and Detroit, who will
gladly supply rates or other information to advertising
agencies or advertisers.

FINEST RADIO STATION

BROADCASTING SYSTEM
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LA,

Business is 00]) in uialo PP

... IF YOU'LL GO AFTER IT

Have you seen one of those maps of these United States re-
cently that shows the good areas in white, the fair ones cross-
hatched and the Ec_:o_r;n_es.in black? Better look one up right
away because you'll find a good white area around the eastern
end of Lake Erie, with Buffalo in the middle. What's more,
business has been good in Buffalo for the past two years.

Of course Buffalo is conservative . . . "too damned conserva-
tive," the wise-acres said in 1929 . . . "pretty smart," those
chastened gentlemen agreed in 1934. Just one illustration:
Two years ago when the President said the sound banks could
reopen, 99 percent of the commercial deposits in Buffalo

CATTARAUGUS
SALAMARCA

! CHAUTAQUA

JAMESTOWH

The Buffalo Trading Area . . . tenth market in the United States ... covered

intensively by WGR and WKBW.
(Courtesy, Columbia Broadcasting System.)

ROADCASTING * Broadcast Advertising

1wy
\ "y

Mr, and Mrs. Buffalo and their two chil-

dren . . . typical Americans . .. with 21 |

perceni mere money to spend than the
average American family.

banks became available—100 cents on the dollar. Not a
bank failure during all the long years of the depression. No
wonder Buffalonians are consuming smart merchandise in pre-
depression volume.

Perhaps you've heard that Buffalo spoke some foreign tongue.
We'll let the Official Census of 1930 answer that. In the
fifteen largest cities of the United States, 20.2 percent of the
population is foreign born. In Buffalo, 20.6 per cent is foreign
born. That makes Buffalo the typical American cityl It's
ready and waiting to be told about typical American
merchandise.

That's where we come in. Tell these Buffalonians about your
merchandise or your service over the Buffalo Broadcasting
Corporation stations. WGR and WKBW are Buffalo's pioneer
broadcasters, now linked together in a truly metropolitan
broadcasting organization, providing every modern service
and facility.

WGR and WKBW divide the Columbia Broadcasting System
and the Buffalo Broadcasting Corporation productions be-
tween them. This offers you a selection of desirable, guar-
anteed time impossible with a single station carrying network
programs. WGR and WKBW are the keys to the big, re-
sponsive and typical American market called "Buffalo."

Member of the Columbia Broadcasting System, National Association
of Broadcasters, World Broadcasting System Program Service

Represented by FREE & SLEININGER, INC.
New York, Detroit, Chicago, Denver, Los Angeles, San Francisco, Seattle

OPERATED BY THE BUFFALO BROADCASTING
CORPORATION, RAND BUILDING, BUFFALO, N. Y.
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DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES

CP—Conastruction Permit.
ST—Shares Time.

SA—Special Authorization.
NC—Non-Commercial Station.

N—Night.
(Data corrzcted Lo Febmary 1, 1935)

L—Limited Time with Dominant Station.
H—Specified Houra.

U—Unlimited Time.
L

S—Local Sunsel.

City Call Frequency Power
113 Letters in Kilocycles in Watts
BROOKLYN WLTH 1400—ST 500
(Continued)
WMBQ 1500—SH 100
WVFW 1400—ST 500
BUFFALO...... .+ WBEN 900 1,000
WEBR 1310 250—LS
100—N
WGR 560 1,000
WKBW 1480 5,000
WSVS 1370—SH 50
NC
CANTON WCAD 1220—SH 500
NC
CHESTER TWP.,. WGNY 1210—ST 100
ELMIRA.......... WESG 1040—D 1,000
SA 1090—D
FREEPORT....... WGBB 1210—ST 100
JAMESTOWN..,.. WOCL 1210 50
LONG ISLAND... W2XR 1560 1,000
CITY
NEW YORK. ...... WABC 860 50,000
WBNX 1350—ST 250
WEAF 660 50,000
WEVD 1800—ST 1,000
WFAB 1300—ST 1,000
WHN 1010 1,000
WINS 1180—1. 1,000
wWJZ 760 30,000
SA 50,000
WLWL 1100—SH 5,000
WMCA 570 500
WNEW 1260—ST 2,600—LS
1,000—N
WNYC 810—D 1,000
NC
WOR 710 5,000
(Newark) CP 50,000
wWOov 1130—D 1,000
WEFAS 210—S8T 100
(White P]ama)
WWR 1600—SH 250—LS
(Woodside) 100—N
OLEAN.......... . WHDL 1420 100
PLATTSBURG.... WMFF 1310—D 100
(Construction Permit Only)
ROCHESTER... WHAM 1150 50,000
WHEC 1480 1,000—LS
500—N
SARANAC LAKE. WNBZ 1290—D 50
CP 100—D
SCHENECTADY... WGY 790 50,000
SYRACUSE....... WFBL 1360 5,000—LS
1.000—N
WSYR- 570 260
WSYU
TROY......v00e... WHAZ 1300—ST 500
UTICA............ WIBX 1200 300—LS
100—N
Page 46 * 1935 Yearbook

NEW YORK—(Continued)

Name of Licensee Telephone Director
Headquarters Address Number Network Commercial Munager
The Voice of Brooklyn, Inc. Triangle —  ...... S. J. Gellard
305 Washington St. 5-3369 S. J. Gellard
Paul G. Gollhofer Stagg ...... Lillian E. Kieffer
96 Leonard St. 2-9807 Lillian E. Kijeffer
Paramount Broadcasting Corp. Sterling ...... Anthony D’Angelo
Terminal Theatre Bldg. 3-8043 L.

WBEN, Inc. Cleveland NBC-Red lg_ar H. Twamley
Hotel Statler 2044 ord M. Taylor
Howell Broadcastmg Co., Inc. Lincoln ABC H. H. Howell
W. North St. 7133 Roy L. Albertson
Buffalo Broadcasting Corp. Washington CBS I. R. Lounsberry
Rand Bldg. 3100 Lewis H. Avery
Buffalo Broadcasting Corp. ‘Washington CBS I. R, Lounsberry
Rand Bldg. 3100 Lewis H. Avery
Seneca Vocational High School Fillrggre ...... Elmer S. Pierce
................... 71
St. Lawrence University 276 .. Harold K. Bergman
University Campus L
Peter Goelet 1300 ... Peter Goelet
Chester, New York Joseph Rake
Cornell University—Star Gazette 5959 ... Dale Taylor
Mark Twain Hotel Norbert O’Brien
Harry H. Carman 2418 ... Ralph De Stefani
64 South Grove St. H. H. Carman
A. E. Newton 751 L A. E. Newton
122 West 3rd St. E. Kohn
Scientific Broadcasting Service Cortlandt 7-9797  ...... John V. L. Hogan
41 Park Row, N. Y. C. M. E. Tucker
Atlantic Broadcasting Corp. Wickersham CBS Wm, S. Paley
485 Madison Ave. 2-2000 H. K. Botce
Standard Cahill Co., Inc. Melrose ... W. C. Alcorn
260 East 161st St. 5-0333 S. S. Flamm
National Broadcasting Co., Inc. Circle NBC-Red ............
RCA Bldg. 7-8300 R. C. Witmer
Debs Memorial Radio Fund, Inc. Bryant ... Henry Greenfield
Claridge Hotel 9-2360 Henry Greenfield
Fifth Ave. Broadcasting Corp. Circle Paul F. Harron
154 W. 57th St. 7-2610 Joseph Lang
Marcus Loew Booking Agency Bryant Maj. Edw. Bowes
1640 Broadway 9-4781 Philip F. Whitten
Hearst Radio, Inc. Eldorado  ...... R. L. Ferguson
114 E, 58th St. 5-6100 ... Walter Preston
National Broadcasting Co., Inc. Circle NBC-Blue ............
RC ldg. 7-8300 R. C. Witmer
Missionary Society of St. Paul Columbus  ...... F. A. Harrington
4156 West 59th St. 5-7030 J. P, Kiernan
Knickerbocker Broadcasting Co., Inc, Columbus .. .... Donald Flamm
1697 Broadway 55660 Burt Lehbar
‘Wodaam Corp. Plaza ABC Charles M. Starke
501 Madison Ave. 3-3300 Bernice Judis
City of New York Worth ..., F. J. H. Kracke
Municipal Bldg. 2-4740 Ll
Bamberger Broadcasting Service Pennsylvania Alfred J. McCosker
Co., Inc. -8383 Theodore C. Strei-
1440 Broadway New York bert; Walter Neff
International Broadcasting Corp.  Vanderbilt John Iraci
16 East 42nd Street 3-6486 John Iraci
Westchester Broadcasting Corp.  White Plains ... .. Trank A. Seitz
Hotel Roger Smith 8353 Selma Seitz
Long Island Broadcasting Corp. Newton W. H. Reuman
41-30 58th St. 9-3300 F. R. Clarke
Olean Broadcasting Co., Inec. 3300 Leonad L, Hofmann
Exchange Nat'l Bank Richard F. Pierce
Plattsburg Broadcasting Co. ... ... ...
Stromberg-Carlson Mfg. Co. Stone NBC-Blue William Fay
Sagamore Hotel 1862 Ben T. Weaver
WHEC, Inc. Stone CBS Clarence Wheeler
New Rochester Savings Bank Bldg. 1320 M. C. Watters
Earl J. Smith & Wm. Mace 824 Earl J. Smith
Saranac Lake Earl J. Smith
General Electric Co. Schenectady NBC-Red Kolin Hager
1 River Road 4-2211 W. P. Leighton
Onondoga Radio Broadecasting 2-1147 CBS Samuel Woodworth
orp. Charles Phillips
Onondoga Hotel
Central N. Y. Broadcasting Corp. 3-0158 NBC-Blue H. C. Wilder
Starrett-Syracuse Bldg. H. C, Barth
Rensselaer Polytechnic Inst. Troy ... W. I, Williams
Campus 1929 H. D. Harris
WIBX, In 2-2101 ..., Dale Robertson
First National Bank Bldg. e
BROADCASTING -
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Program Director
Chief Engineer

Represen-
tatives

J. A. Burch

Lillian E. Kieffer
Paul G. Golthofer

Annpe Dimin

Fdgar H. Twamley Edw. Petry & (
1t. J. Kingsley

Elmer Odien”

Herbert C. Rice
Karl B. Hoffman

Free & Slelning

Herbert C. Hice
Karl B, Hollman

Free & Sleining

David Warnhoff

Harold K. Bergman
Ward C. Priest

Peter Goelet
David K. Briggs

J. MeKinney &
Son

Ernest Olivery
Francis Broich

A, Cheesman
Andrew Mercier

J. C. MacDonald S padaEe
Porter Turner

H. J. Perry
Jonn V. L, Hogan

J. F. Seebach
A. B. Chamberlain

Edward Ervin
H. L. Wilson

John F. Royal
O. B. Hanson

Morris Novik
Charles W, Brown

Fred Raphael
G. H. Windham

C. L. Thomas Paul H. Raym
C. H. Pease

John F. Royal NBC

O. B. Hanson

George O'Brien
Joseph Deppi

Lewis Reid
Frank Marx

W. Butterfield
Max Weiner

C. R. Bohnsack
I. Brimberg

Adolph Opfinger

Wm, H, Ramt

J. R. Poppele James Fay
Ray Winters ~ ............
Robert E. Study

Frank A. Seitz Cox & Tanz

H. C. Laubenstein

Lou Cole
W. H. Reurnan

G. D. Walker
Hubert Hathaway

Kenneth Loysen
John Long, Jr.

Nicholas Pagliara
Maurice Clarke

Earl J. Smith
T. J. MacLeod

A. O, Coggeshall
W. J. Purcell

John Shannon
Alfred Marcy

Greig, Blair
& Spight

NBC

Hadio Sales

F. R. Riple;
Armand Bz.i’e Isle

Rutherford Hayner
W. C. Stoker

Paul H. Raym

Broadcast Advertisi
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APOLEON was small in stature, but he did
many big things.

WEBR is the smallest commercial radio station in
Buffalo from the standpoint of watts, but—WHAT a

medium it is for doing big things in an advertising way!

The fact that WEBR carries more local commercials
' than all the other Buffalo stations combined is proof
that it constantly brings home the bacon to those who use
it to sell their goods along the Niagara frontier.

Ever eager to improve its service, WEBR has just
moved into its own three-story building, where is being
produced a daily fare of broadcasting sensibly balanced
to please the greatest number of listeners within this area

at any hour.

WEBR is always a result-getter because it consistently
has the ear of those who freely circulate the coin of the
realm in one of the major markets of America. There
must be a good reason why so many of our advertisers

use no other medium for a complete merchandising job
in Buffalo and Western New York.

THE HOWELL BROADCASTING CO., INC.

H. H. HowEeLL Roy L. ALBERTSON
President General Manager

BUFFALO OUTLET OF AMERICAN BROADCASTING COMPANY BASIC NETWORK

——
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DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATE

ST—Shares Time.

NC—Non-Commercial Station.
P—Construction Permit. J

D—Day.
SA—Special Authorization.

N-—Night.

SH—Specified Hours.
L—Limited Time with Dominant Station.

U—Unlimited Time.

LS--Local Sunset.

(Data corrected to February 1, 1935) J
[
|
NORTH CAROLINA .
City Call Frequency Power Name of Licensee Telephone Network Director Program Director Represen-
Letters in Kiloeycles in Watts Headquarters Address Number Commercial Manager Chief Engineer tatives
ASHEVILLE...... WWNC 570 1,000 Citizen Broadcasting Co., Inc. 850 NBC-Supp. Don S. Elias Fazra Meclntosh Greig, Blair
Flat Iron Bldg. James W, Mclver  Cecil Hosking & Spight
CHARLOTTE..... ‘WBT 1080 50,000 Station WBT, Inc. Charlotte CBS Wm. A. Schudt, Jr. Chas. Crutchfield Radio Sales
Wilder Bldg. 8-7107 Wm. A. Schudt, Jr. FPaul Rosecrans
|
WSOC 1210 260153 WSOC, Inc. Charlotte NBC-Supp. F.J. Gluck R. GG, Jenkins Cox & Tanz
100—N 516 W. Trade St. 7139 . C. Irwin R. 8. Morris
DURHAM......... WDNC 1600 100 Durham Radio Corp. J-1001 CBS E. W. Carr Reginald Allen
‘Washington Duke Hotal E. W. Carr R. G. Misenheimer
GREENSBORO.... WBIG 1440 1,000—LS North Carolina Broadcasting Co., 6125 CBS Edney Ridge John E., Miller — ...........
500—MN 0. Henry Hotel Edney Ridge Earl F. Allison
RALEIGH....... .. WPTF 680—L. 5,000 WPTF Radio Co. 3007 NBC-Supp. R. H. Mason (zraham B, Poyner NBC
324 Fayetteville St. R. E. Penny Andrew Massey
ROCKY MOUNT... WEED 1420—D 100 W. Avery Wynne 1420 ..., W. Avery Wynne Sudye Bailey ..., ...
Rocky Mount B. W. Frank W. Avery Wynne
WILMINGTON.... WMFD 1370—D 100 Richard Austin Dunlea 1035W ... R.A.Dunlea  ............ L.
(Construction Permit Only) 108 Redeross i e
WINSTON-SALEM WSJS 1310 100 Winston-Salem Journal Co. 4141 CBS Norris L. O’Neil John Shultz .. ... ...
420 N. Marshall Norris L. O’Neil Douglas Laa
Clity Frequency Power Name of Licensee Telephone Network Director Program Director Represen-
Letters in Kilocycien in Watts Headquarters Address amber Commercial Manager Chief Engineer tatives
BISMARCK........ KFYR 660 5,000—L5 Meyer Broadeasting Co. 19 NBC-Supp. FP.J. Meyer M. J. Bennett  ........... {
1,000 —N 322 Broadway F. Fitzsimmons S. M. Lucas
DEVILS LAKE.... KDLR 1210 100 KDLR, Inc. 293 P Bert Wick Mrs. Bert Wick .. ......... i
1025 3rd St. Bert Wick Richard Moritz
FARGO........... WDAY 940 1,000—N WDAY, Inec. 6800 NBC-Supp. E. C. Reineke Ken Kennedy Free & Sleinl
CP 5,000—LS Black Bldg. Chas. G. Burke Julius Hetland \
GRAND FORKS... KFJM 1370 100—N University of North Dakota 349 ... D. LeMasurier E. Q. Hanson  ............
SA250—LS 1st Nat’l Bank Bldg. A, H. Flaten  ............
MANDAN,........ KGCU 1240—SH 250 Mandan Radio Assn,, Inc, BBS 0 s mmmeececsas Francis Ford  ............
111 First Ave., N. W. John Kennelly James Gilfoy
MINOT............ KLPM 1240—SH 250 John B. Tooley 1267 ..., 5. R. Parson Ruby Parson
26 E. Central Ave. Frank De Vaney C. K. Christenson
City Call Frequerncy FPower Name of Licensee Telephone Network Director Program Director Represen-
Letters in Kilocycles in Watts Headquarters Address Number WOFY Commercinl Manager Chief Engineer tatives
AKRON... . WADC 1320 1,000 Allen T. Simmons Hemlock CBS Allen T. Simmons  H. Hageman Spot Bromicai
CP 2,500—LS E. Market St. 6151 Fred Block J. Aitkenhead
WIwW 1210 100 WIW, Inc. Jefferson  ...... S. W. Townsend Art Graham ...,
41 S. High St. 6111 S. W. Townsend John F. Weimer
CANTON.......... WHBC 1200—SH 100 Edward P. Graham 5385 . C. W. Hayes Don Cordray ~ ...........
319 W. Tuse C. W. Hayea N. S. Walker
CINCINNATI. ..... WCKY 1490 5,000 L. B. Wilson, Inc. Hemloek NBC-Blue L. B. Wilson Maurice Thompson  ...,........
Covington, Ky. 7655 L. B. Wilson Chas, Topmiller
WFBE 1200 250—LS WFBE, Inc., Parkway ABC Wm. A. Clark Robert Bentley  ...........
100—N Hotel Sinton 2760 Wm. A. Clark Glenn Davia
WKRC 550 500 WKRC, Inc. ‘Woodburn CBS Tim. S. Goodman  John McCormick Radio Sales
. SA 1,000 Hotel Alms 7640 Stanley Bateman Frank Dieringer
CP 2,500—LS
WLW 700 50,000 Crosley Radio Corp. Kirby NBC-Red John L. Clark Don Becker ~ ........... i
SA 500,000 1329 Arlington St. 4800 NBC-Blue E. A. Wegert Joseph A. Chambers
Mutual
WSAIL 1330 2,500—LS Crosley Radio Corp. Kirby NBC-Red John L. Clark E. C. Krautters  ........... 4
1,00—N 1829 Arlington St, 4800 Edwin Freshuey Joseph A. Chambers
CLEVELAND..... WGAR 1450 1,000—LS The WGAR Broadcasting Co. Prospect NB(C-Blue John F. Patt Eugene Carr Edw. Patry §
500—N Hotel Statler 1200 J. Leslia Fox R. Morris Pierce
WHK 1390 2,600—L3 Radio Air Service Corp. Prospect CBS H. K. Carpenter John Vorpe Free & Slef
1,000—N Terminal Tower 5800 Burt Squire E. 8. Gove
WJIAY 610—D 500 Cleveland Radio Broadcasting Cherry ABC M. F. Rubin Morey Davidson  ...........
orp. 0464 Edythe F. Melrose P. J. Eubanks
Starr Piano Bldg.
WTAM 1070 50,000 Mational Broadeasting Co., Ine. Cherry NEC-Red Vernon H. Pribble Clyde Kittell NBC
1867 E. 6th St. 0942 H. B. McNaughton 8. E, Leonard
COLUMBUS....... WAIU 640—L 500 Associated Radiocasting Corp. Adams  .,.... H. H. Hoessly H. E. Cherrington  Free & Slei
A. 1, U. Bldg. 1101 H. H. Hoessly A, C, McClelland
WBNS 1430 1,000—L5 WENS, Inc. Adams CBS Fred A. Palmer C. R, Thompson Greig, ]}iai.r
GO0—N 33 North High 9266 Richard A. Borel Lester H. Nafzger & Spight
WCOL 1210 100 WCOL, Ine, Adams ABC Richard A. Borel James Blower aele 3
33 North High St. 8207 200 7 GiSleweas Lester H. Nafzger
WOSU 6570—SH 1,000—LS Ohio State Univeraity University an RS R. C. Higgy Ann Charles i
NG T60—N Campus 4148 s C. S. Bidlack
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'! Showing the
relative power of

-
\

«s yhe Nation's St
o

llo

500.000
Watts

Most Powerful in the World

At all hours WLW has such a great portion
of the national radio audience that no national

' radio campaign is complete without it. By itself
WLW olffers a vast radio audience in the center of
America’s best market.

Tae CROSLEY RADIO CORPORATION

POWEL CROSLEY, Jr., President CINCINNATI

s0.000[SD.000|S! 0.000|50.000|s0.000|50.000{s0.000|S0.000
WATTS|WA WATTS|WATTS
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DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATE!

ST—Shares Time.
CP—Construction Permit.

NC—Non-Commercial Station.
SA—Swecial Authorization.

D—Day.
(Dala corrected to February 1, 1935)

N—Night.
L—Limited Time with Dominant Station.

SH—Specified Hours.

LS—Local Sunset.
U—Unlimited Time.

City

DAYTON..........

PORTSMOUTH. ...

TOLEDO..........

YOUNGSTOWN. ..

ZANESVILLE .....

ENID.............

NORMAN.........

OKLAHOMA CITY

PONCA CITY......

SHAWNEE........

TOLSA............

City

CORVALLIS......

EUGENE. ... PN

KLAMATH FALLS

MARSHFIELD. ...

MEDFORD........

PORTLAND.......

BALEM...........

Call
Letters
WHIO
WSMK

WHBD

WKBN

WALR

Call
Letters

KADA

KCRC

KFXR

KGFG

KOMA

WKY

WBRBZ

KGFF

KTUL

KVO0O

Call

Letters

KOAC

KORE

KFJI

KOOs

KMED

KALE

KBPS

KEX

KFJR

KGwW

KOIN

KwJJ

Page 50 - 1935

Frequency
in Kilocycles
1260
1380—ST
1370
1340
570—SH

1210

Frequency
in Kilocycles
1200—D

1210
1370—ST
1010—SH

NC
1310
1370—ST
1480

900

1200

1420

1400

1140—ST

Frequency

in Kilocycles
550—NC
1420
1210
1200
1310
1300—SH
1420—ST

NC

1180—ST
1300--5H
620
940
1060—L
SA1040—L
1120—8T

1370—1D

Yearbook

OHIO—(Continued)

Power Name of Licensee Telephone
in Watts Headquarters Address Number
1,000 Miami Valley Broadcasting Corp. Adams

39 8. Ludlow St. 2261
200 WSMK, Inc. Adams
U. B. Bidg. 3288
100 The Vee Bee Corp. 31
Portsmouth, Ohio
1,000—N Toledo Broadcasting Co. Adams
CP 2,500—LS Commodore Perry Hotel 3175
500 WKBN Broadcasting Corp. 4-2122
17 N. Champion St.
100 WALR Broadcasting Corp. 5044
Power Name of Licensee Telephone
in Watts Headquarters Address Number
100 C. C. Morris, 1212
North Broadway
100 E. M. Woody 730
Casa Grande Hotel
260—LS Enid Radiophone Co. 448
100—N Oxford Hotel
1,000 University of Oklahoma 900
204 Science Hall
250—LS Exchange Ave. Baptist Church 3-4333
100—N Hightower Bldg.
100 Oklahoma Broadcasting Co., Inc. 2-5421
422 Cotton Exchange Bldg.
5,000 National Radio Mfg. Co. 2-8171
Oklahoma Biltmore Hotel
1,000 WKY Radiophone Co. 3-4306
Plaza Court
100 Estate of C. L. Corvall, deceased 2300
Howard Johnson, Representative
407 West South Ave.
100 KGFF Broadcasting Co., Inc. 4390
Aldridge Hotel
500—LS Tulsa Broadcasting Co., Inc. 4-8188
250—N 320 S. Boston
SA 500—N
26,000 Southwestern Sales Corp. 2-2254
Philtower
Power Name of Licensee Telephone
in Watts Headquarters Address Number
1,000 Oregon State Agricultural College 526
Physics Bldg. Oregon State College
100 Eugene Broadcasting Station 3
731 Willamette St.
100 KFJI Broadcasters, Inc. 2125
‘Willard Hotel Bldg.
100 H. H. Hanseth, Inc. 432
CP 250—LS Hall Bldg.
250—LS Mrs. W. J, Virgin 305
100—N Medford, Ore.
500 KALE, Inc. Atwater
Broadway at Salmon 3333
100 Benson Polytechnic School East
646 E. 12th Ave. N. 8131
5,000 Oregonian Publishing Co. Atwater
Oregonian Bldg. 2121
500 Ashley C. Dixon, Ine. Atwater
Lumbermen’s Bldg. 5787
1,000 - Oregonian Publishing Co. Atwater
CP 5,000-—1.8 Oregonian Bldg. 2121
5,000—1.8 KOIN, Inc. Atwater
1,000—N New Heathman Hotel 3333
500 KWJJ Broadcast Co., Tne. Atwater
622 S. W. Salmon St. 4393
250—LS K XL Broadcasters Atwater
100—N Multomah Hotel 5124
100 Oregon Radio, Inc. 6131

345 Court St.

Network cominercial Manager

NBC-Red

Network ¢, mmercial Manager

CBS
Southwest

NBC-Supp.

Network ¢, 0 mercial Manager

NBC-Pacific

CBS-
Don Lee

Director
Ernest K. Steiner
J. L. Reinsch
S. M. Krohn, Jr.

Orville Fields

J. H. Ryan
E. Y. Flanigan

W. P. Williamson

J. W. Rippon
J. W. Rippon

Director

C. C. Morris
C. M. Garnes

E. M. Woody
F. E. Mayhew

H. J. Porter
H, J. Porter

T. M. Beaird

B. C. Thomason
Bob Elliston

R. S. James
A, E. Kull

Neal Barrett

Gayle V. Grubb
M. H. Bonebrake

James F. Kyler

Wm. C. Gillespie
H. A. Hutchinson

Wm. B. Way
Willard Egolf

Director

Program Director
Chief Engineer

J. Louderback
Ralph Jordan

Russell Gohring
Verne Alston

Thelma Murphy
B. T. Wilkins

Nate Milder
Wm. Hunt, Jr.

Program Director
Chief Engineer

Joe Lee
E. H. Taylor

Keith Painton
H. C. Redman

Ralph Rogers
A. B. Clopton

H. R. Heck
Clyde Farrar

M. L. Thomason
H. Marrinan

Harry Kyler
Clifford Eosum

Don Evans
W. R. Counts

Daryl McAllister
E. C. Hull

Fenton Jeflers
Max Carter

Allen Franklin
L. W. Stinson

Program Director
Chief Engineer

Dean Alfred Powers Luke L. Roberts

Walter L. Read
Ben E. Stone

Mrs. W. J. Virgia
L. P. Bishop

Grant Feikert

D. Heitkemper
K. C. Krolek

Gladys La Marr
Dave Ress

Theodore Kooreman Ted Cooke
Theodore Kooreman Bob Hartzog

William Allingham William Allingham

Larry Allen

W. Carey Jennings

Ashley C. Dixon
Ashley C. Dixon

Larry Allen

W. Carey Jennings

C. W. Myers
C. oy Hunt

John C. Egan
L. D. Henderson

BROADCASTING
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Gwynn Bishop

Watson Humphrey
H. C. Singleton

Charles A. Baker
Charles A. Baker

Waltson Humphrey
H. C. Singleton

John Walker
Victor Carson

L. D. Henderson
Wilbur Jerman

Carroll Hansen
S. W. McCready

Dell Randall

Broadcast

J. Kettewell
Joseph Me

Hepresen-
tatives

Greig, lair,
& Spight

E. Katz Agsn

Free & Sleinis

Edw. Petry &

Cox & Tanz :

Cox & Tanz

Edw. Petry &

Frec & Sleinit

Advertis
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, '.'-irm

KAHOMA

CITY
AMNBC

stJs_ac:’ ated. §

tation

I

ROADCASTING -

. If you like the rmgmg oj cash reg‘_sters

accompanrment to your mdw programs, you w:ll select station W’KY

mmWWMWMMMWWMWWMWMWMWWWWWMWMWMMWWWWMWMWWWMWN

Broadeast Advertising 1935 Yearbook * Page 51
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KYW

CARPTUYRES [PEIILNIDIRLP ]

1935 }”EQrbook

<X Here's How the NEW Quaker City

N B C Red Network Outlet Buili a
Tremendous Audience OVERNIGHT!

<9¢ Greatest Inaugural Program in Radio

History . . . Including the Following Great Stars:

Himber‘s Orchestra Machade's Orchestra Jessica Dragonette
Dick Himber & Jerry Nash Frances Langford Smith Brothers
Pick & Pat Al Goodman's Orchestra Modern Choir
Martha Mears Southernaires (Quartet) Raymond Knight
William Daly’s Orchestra Palmolive Beauty Box The Sizzlers
Gladys Swarthout Honeyboy & Sassafrass Dale Carnegie
Eddie & Ralph Johnny The Page Boy Ed Wynn

Loretta Clements Gene & Glenn Graham McNamee
Frank Parker Walter Damrosch B. A, Rolfe
Horlick’'s Orchestra Frank Black Rudy Vallee
Revellers Quartet Three Scamps Ben Bernie
Virginia Rae Mary Small Ted Fiorito

Frank Munn Parker Fenelly George Olsen & Ethel Shutta
Gibbhons’ Orchesira Arthur Allen Eddie Duchin

BACKED UP BY POWERFUL ADVERTISING
v¢ ON THE TROLLEYS << ON THE BOARDS
w IN THE PAPERS v IN THE MOVIES

KY W 10000 WATTS
 §

1020 KILOCYCLES
Only NBC Red Network Ouilet in Philadelphi

www americanradiohistorv com
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@ WCAU PROGRAMS AT 11 P. M.
PULL 200,000 LISTENER LETTERS. ..

This mountain of mail
received by WCAU within
4 days; astounding record!

Are thev listenin'? Listen to this! As part
of hisregular nightly broadcast, a WCAU
news commeniator made the following
request: "Please tell us whether you wish

us to broadcast the voice of Father
Coughlin or the music of New York
Philharmonic Orchesira on Sunday
afternoon