Tha?t’
impact

Bmalliwonder:ao many new products and adver-

tigingcampaigns are launched over WLW.: ¥For
aver-all performance is remarkable.

reeks, The Nation’s- Station reached

8—80 7% — .of “all"the . 3644 899

aistemng ameng: all radio-homes between
nd idmghﬁ during an-average: weelt,

4
maawu’age of" the nine major competitors.* That's
penetration!

f//the /258 'stations heard in! WLW-land /T
or tation: recelved ONE-SIXTH--18.8%
ot all ateniugﬁta all stations.* That’s dominance!

Ani Hexn:you pufi caverage, penetratiom:and

ogether . . . THAT'S: IMPACT!

Hiyon: am“gfauuing 10 launch a newiproduct arvaibvertis-

bmg camfiaign,salb it oveyl fivsr with The Natios's8rasion.
val wf thei following W LW Saleri€@iffices :

81, Cincinnati 2, Obio

ﬁ!{am, Chicago 1, HI,

‘83& Eﬁlﬁiﬂwaw, New York 20N. Y.

638¢ Hoellywood Blvd., Hollywood 28, \Calff.

*Nielson: Radio Index, Febroary-March, 1949

when youv want
impact you want





