Dan Schmidt

Warren Nelson

Feank Mc Carthy

Knox Larve

Dick Hunter

Harry Wise

Frank Filzpatrick

“Moving products FASTER
is a specialty of ours!”

So, think it over. If your sales are sluggish in iftportant mar-
kets, think of the help these Hollingbery men can give you.

These men, averaging over six years with the Holling.
bery Compuany, previously guained invaluable marketing
ond merchandising experience with such organizations as
Westinghouse, NBC, The Chicago Tribune, McGraw-Hill,
B.B.D. & Q., International Harvester, and Hearst. Also both
small and big market radio stations,

Nowhere will you find men better qualified to show you
how to increase your sales with radio and television. To
make your product move faster, ask a-Hollingbery man—
any one of these Hollinghery men.

Carlos Mc Abee

Ray Trolter

Bill Stark

Pavl Senft

keorge P. Hollinghery Gompany

Ed Spencer

Offices in
CHICAGO, 307 N. Michigan Ave,
NEW YORK, Graybor Bldg., 420 Lexington Ave.
LOS ANGELES, 411 W. Sth Streat
SAN FRANCISCO, Russ Bldg., 235 Montgomery Sireet - .

ATLANTA, Whitehead Bidg., 223 Peachtree Street
George P. Hollingbery
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