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s the year

TRADITIONALLY, year's end is a time for taking stock, for
adding up a final score.

The score at Young and Rubicam shows that again in 1951
there was a sizable increase in the amount of dollars placed
through our agency with television networks and individual

local stations.

It also shows that, as the year ended, Young and Rubicam was
placingthe following radio and television shows for its clients:

TELEVISION SHOWS

au| Whiteman Review”” for the Goodyear Tire and
Rubber Company, Inc.
ougg Mr. Bobbin®’ for the General Foods Corpo-
ration.
oodyear Television Playhouse®® for the Goodyear
Tire and Rubber Company, Inc.
Ar. District Attorney”* for the Bristol-Myers Com-
pany.
rthur Godfrey’s “Talent Scouts’® for Thomas J.
Lipton, Inc.
’s Néws to Me*’ for the General Foods Corpora-
tian.
e White Owl Sports Spot”’ for the General Cigar
Ca..
wriner Time’* for Cluett, Peabody & Co.
-5 wé People” for the Gulf Oil Corporation.
ayhouse of Stars’ for the Jos. Schlitz Brewing

Company.
\

“‘Bigelow Theatre” for the Bigelow-Sanford Carpet
Company, Inc.
“Roy Rogers” for the General Foods Corporation,

DAYT{ME TELEVISION

““Kate Smith Show”’ for the Singer Sewing Machine
Company.

““Kate Smith Show" for the Simmons Company.

““Garry Moore” for the General Electric Comgpany:

“‘Bert Parks Show’’ for the General Foods Corpo-
ration,

“Bill Goodwin Show*’ for the General Electric Com-
pany.

“Kate Smith Show’’ for Hunt Foods Inc.

““Kate Smith Show*’ for Cann -n Mills, Inc.

“‘Kate Smith Show*’ for Johnson & Johnson.

‘RADIO SHOWS

Arthur Godfrey’s “Talent Scouts” for Ther?
Lipton, Inc.

www americanradiohistorv. com

ended...

*Halls of Ivy’* for the Jos. Schiltz Brewing Comr
pany.

“Counterspy”* for the Gulf il Corporation.

““Mr. District Attorney®” for the Bristol-Myers Con
pany.

““‘Hopalong Cassidy’’ for the General Foods Corj
ration.

““Gangbusters” for the General Foods Corporati

Allan Jackson & the News for the Metropolitan |
Insurance Company.

DAYTIME RADIO

“Give & Take** for Cannon Mills, Inc.

‘Don McNeill’s “‘Breakfast Club®® for the Gene
Foods Corporation.

““‘Second Mrs. Burton®’ for the General Foods C
poration. ’

“Brighter Day* for the Procter & Gamble Cor,
ration.

““Lorenzo Jones for the Procter & Gamble Coipo
ration.

“Nancy Dixon** for Sanforized Division of Clnett
Peabody & Co. ’

YOUNG & RUBICAM, Ine

_ADVERTISING

New York dik-'r
Montreal
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NATIONAL NETWOR.. PROGRAMS

AMERICAN TOBACCO CO., INC.
Lucky Strike Cigarettes

“Robert Montgomery Presents—
Your Lucky Strike Theatre™

“The Jack Benny Teievision Show”

“This Is Show Business’

*Your Hit Parade”

“Meet the Champ”

DE SO0TO-PLYMOUTH DEALERS
OF AMERICA

*The Groucho Marx Show—
You Bet Your Life”

AMERICAN TOBACCO CO., INC.
Lucky Strike Cigarettes

“The Jack Benny Program®
“Your Hit Parade”
“Kenneth Banghart and the News™

ARMSTRONG CORK COMPANY
Floor Coverings, Building Materials

““‘Armstrong’s Circle Theatre®

4

DE S0TO-PLYMOUTH DEALERS
OF AMERICA

"“The Groucho Marx Show-—
You Bet Your Life”

T e o

B i,

E. I. DU PONT
DE NEMOURS & Co, (INC.)

““Cavalcade of America™

ARMSTRONG CORK COMPANY
Quaker Rugs

“Theatre of Today"

CREAM. OF WHEAT CORPORATION

Crearn of Wheat
*Let’s Pretend”

TELEVISI n“

GENERAL ELECTRIC COMPANY

“The Fred Waring Show"

w

y
)

-
'l'F,l,l':\'ISl

THE B. F. GOODRICH COMPANY

Silvertown Tires

“B. F. Goodrich Celebrity Time"

“ADIO AND TELEVISION

_J

k

CURTIS PUBLISHING COMPANY
The Saturday Evening Post

“Keep Posted”

RADIO

GEO. A. HORMEL & COMPANY

Canned Meat Products
*Music With 1he Girls™

G

2

MINNESOTA MINING & MFG. CO.
""Scotch’ Brand Cellophane Tape

“Juvenile Jury”

PENICK & FORD CO., INC.
My-T-Fine Pudding
“Ruth Lyons’ Fifty Club”

(Participating)

1
J

REXALL DRUG COMPANY
Drug Products

“Amos 'n’ Andy”’

U. S. STEEL CORPORATION
*Theatre Guild on Air"

WILDROOT COMPANY, INC.
IWildroot Creamn-Oil Hair Tonic and
Wildroot Liquid Cream Shampoo

“The ¥. B.I. in Peace and War"”
“The Shadow™

BATTEN, BARTON, DURSTINE & OSBORN, INC, Advertising

NEW YORK * BOSTON - RUFFALO - CHICAGO - CLEVELAND - PITTSHURGH - MINNEAPOLIS - SaN PRANCISCO ° ROLLYWOOD - LOS ANGELES DETROIT
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Executive, Editorial, Advertising and Circulation Offices
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Editor and Publisher

EDITORIAL
ART KING, Meanaging Editor
EDWIN H. JAMES, Senior Editor

J. Frank Beatty, Earl B. Abrams, As-
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* Reg. U. S. Patent Office
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WHY WE BELIEVE IN

RADIO AND TELEVISION

secause their primary function is to operate in

the public interest.

secause they have become important cultural and social forces

in our American way of life.

More than 9 out of 10 American families are influenced by

them every day.

secause they have given us, and our clients, two of the most

useful of all media for selling people by telling people.

There is no more intimate means of communication

than the human voice.

secause in their unlimited future of
spontaneous, educational, sales-producing

entertainment . . . lies our future, too!

FOOTE, CONE & BELDING

NEW YORK . CHICAGO
LOS ANGELES « HOLLYWOOD . SAN FRANCISCO
HOUSTON
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lgth Year “Be Good to Yourself”

is the wish of

Monday through Friday

ZT50'5 | DON- MNEILL

SWIFT | TOASTMASTER of THE

it Breakfast Club

BROADCASTING ® Ielecastxng 1952 BROADCASTING Yearbook ® Page 7
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You can get too fascinated!?
Doing TV commercials is a fascinating business.
In some ways, it can be too fascinating.
That is, a lot of people get so excited about barn-door wipes, supered words, zoomar
lenses and stop motion that they forget what the main point of TV really is.

The main point, of course, is selling. Good, simple, clear-cut selling.

Frankly, we're very Eroud of the way McCann-Erickson commercials sell.

i
Page 8 ® 1952 BROADCASTING Yearbook BROADCASTING § Telecasting
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leriers an.caamples McCann=Erickson, Inc.
A McCann-Erickson client with a big-time TV show recently
made a special check on his retail sales.

He found that as a result of one program in one market,

Ad vertisin 9 New York, Boston,
Cleveland, Detroit, Chicage,

Cincinnati, San Francisco, Los Angeles,

he sold $161,672 worth of merchandise in one week— Hollywood, Portland and offices
at an advertising cost of only 2%. throughout the world.
BROADCASTING ® Telecasting 1952 BROADCASTING Yearbook ® Page 9
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Here is the finest building of its kind in America.

It is the brand new home of Northern California’s oldest radio
station ... and the area’s leading independent . .. KSFO, and of
San Francisco's pioneer television station... KPIX.

But more than that, to those whose thoughts look to the years to
come, the building itself is the cornerstone of a structure of faith
in the future ... faith in radio, faith in television, in the great mar-
kets these stations serve, but most of all of faith in that inspiring
way of life to which all Americans are dedicated.

REPRESENTED BY THE KATZ AGENCY
.. affiliated with CBS and DuMont Television Networks

Van Ness Avenve at

WwWWW . americanradiohistorv.com
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Pioneer RADIO Station Representatives
EAST, SOUTHEAST

WBZ-WBZA Boston-Springfield NBC 50,000
WGR Buffalo CBS 5,000 &
KYW Philadelphia NBC 50,000
KDKA Pittsburgh NBC 50,0600
WFBL Syracuse CBS 5,000
WCSC Charleston, S. C CBS 5,000
T ; TELE
WIST Charlotte, MBS 5,000 ; Vs
WIS Columbia, S. C. NBC 5,000 '-5'3511-‘:}:1;.: Re ,_f’aﬂ
WGH Norfolk-Newport News ABC 5,000 DAVENPOR Ly ESenttatsyes
WPTF Raleigh-Durham NBC 50,000 b 1
WDBJ * Roanoke CBS 5,000

MIDWEST, SOUTHWEST

WHO Des Moines NBC 50,000

wOoC Davenport NBC 5,000

WDSM Duluth-Superior ABC 5,000

WDAY Fargo NBC 5,000

WOoOwOo Fort Wayne ABC 10,000

KMBC-KFRM Kansas City CBS 5,000 Thoatres

WAVE Louisville NBC 5,000 MINMNEA P (1&.c

WTCN Minneapolis-St. Paul ABC 5,000 I'|:-'|Z'|'-'.ﬂ,7,-- =2-5T, P g

KFAB Omaha CBS 50,000 TTHIONEER prpec

WMED Peoria CBS 5,000 NEW Yopy K

KSD St. Louis NBC 5,000 THE NEws) i
c e e e e e e e e e z, A

KFDM Beaumont ABC 5,000 ST_' LOurs

KRIS . Corpus Christi NBC 1,000 (POST.Di5pa rem| K507

WBAP Ft. Worth-Dallas NBC-ABC 50,000 SAN £p il T

KXYZ Houston ABC 5,000 W “ANCIsCo

KTSA San Antonio CBS 5,000 __|_' HE Cripe g KRON. Ty«

MOUNTAIN AND WEST Fimary Nac Affilites

KDSH Boise CBS 5,000

KVOD Denver ABC 5,000

KGMB-KHBC Honolulu-Hilo CBS 5,000

KEX Portland, Ore. ABC 50,000

KIRO Seattle CBS 50,000

FOR LATEST INFORMATION, CALL

NEW YORK CHICAGO DETROIT ATLANTA FT. WORTH HOLLYWOOD SAN FRANCISCO
444 Madison Ave. 230 N. Michigan Ave. Penobscot Bldg. Palmer Bldg. 406 W. Seventh St. 6331 Hollywood Blvd. Rnss Building
P]‘n 9.6022 Franklin 2-6373 Woodward 1-4255 Main 5667 Fortune 3349 Hollywood 9-2151 Sutter 1-3798
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Washington, D. C., January 14, 1952

53rd Issue, $5 Per Copy

Analysis of 1951 Radio Advertising

CONTINUING to rise as they have
each year since 1937, when records
first became available, radio net
time sales in 1951 reached $485.4
million—nearly $32 million more
than they were in 1950.

The 7% rise in radio time billings
was achieved despite the spectacu-
lar growth of television and a con-
certed effort by many important ad-
vertisers to drive down radio rates.
In the face of such obstacles,
advertisers spent more money in
radio in 1951 than ever before.

It should be pointed out that
these figures represent only re-
ceipts from the sale of time and do
not include the very large sums
spent on talent and production. It
is possible that if these other ex-
penditures were added in, the total
of radio business in 1951 would be
about $200 million more. McCann-
Erickson’s Central Research Dept.,
estimating advertising expenditures
for Printers’ Ink, puts the total
radio advertising bill at $690 mil-
lion.

1951 Follows Trend

Radio time sales in 1951 followed
generally a trend that has been
evident since 1948. Network reve-
nue declined; local and national
spot advertising rose sharply. In
1951, for the first time, spot bill-
ings outran network business—
$134.2 million for spot to $116.6
million for national networks.

Local advertising made up a
whopping 46.8% of all the time
sales on radio. At $227.4 million, it
was bigger than the total radio time
volume only 10 years before. Local
sales were up 11.49% over 1950,

. Spot was up 13.1% over 1950.
National network business fell off
6.4% from the year before, due
partly to the 10-15% rate reduc-
tions that ABC, CBS, MBS and
NBC adopted in mid-year, and the
decline was in a pattern that began
after 1948 when radio networks hit
the high water mark of $133.7 mil-
lion in time billings. Since then,
their revenue has been decreasing.

With the exception of one year
(1938 when local billings of $32.6
million fell below the $35.7 million
of the year before) both local and
spot time sales have risen steadily.

Regional and miscellaneous net-
work business, always in very much
smaller volume than the other

BROADCASTING

EDITOR'S NOTE: Estimated radio net time sales for 1951 are based
on data gathered in a survey of a large and statistically reliable sample
of all classes of stations. The formula for computing totals was origin-
ally developed for BROADCASTING by Dr. Herman S. Hettinger, na-

tionally-known economist.

Stastical information was audited by Sinrod

& Tash, Washington certified public accountants, who delivered to
BROADCASTING only weighted averages in each station and business
category, in conformity with the canoms of the American Institute of
Certified Public Accountants.. This method of estimating net time sales

has been proved highly accurate through the years.

For example, the

total sales for 1950 estimated by BROADCASTING in January, 1951,
were within one-tenth of one percent of the official tabulation issued by
the FCC for 1950 in January, 1852, a year later.

TABLE I
RADIO NET TIME SALES 1950-1951

% 1951 %
Total

Class of Business 1950 {Estimated) Total
National Network .................... $124,633,088 27.5 $116,641,381  24.0
Regional & Miscellaneous Network.... 6,897,127 1.5 7,125,000 1.5
National & Regional Non-Network.... 118,823,850 26.2 134,291,439 21.9
LOCAL - eiietenei e 203.210.83¢ 448 227,434,788  46.8

TOTAL «.oeiiiiieneaaiaaaaaas. $453,564,930  100.0 $485,492,606  100.0
three categories of radio time sales, networks take sizable chunks out

were $7.1 million in 1951, 3.3% big-
ger than in 1950. Included in this
category is revenue from special
networks arranged for sports
broadcasting as well as from per-
manent regional organizations.

These net time sales figures
represent gross billings after re-
ductions for frequency and promo-
tional discounts but before allow-
ances for commissions paid to agen-
cies, national sales representatives
and others, which broadcasters
count as an expense of sale.

Time Sales Up $150 Million

Time sales since World War II
(from 1946 threugh 1951) have in-
creased by more than $150 million
in annual volume, from $334 mil-
lion in 1946 to $485.4 million in
1951. This does not mean, however,
that individual broadcasters have
profited accordingly.

In the same period some 1200-odd
AM stations have gone on the air.
What has happened is that the pot
has grown richer by $150 million a
year, but many more people are
dipping into it.

At the end of 1946, 1,062 AM
stations were licensed. Split the
total time sales volume that year
1,062 ways, and you find the “aver-
age” station time sales were $314,-
575. (This, of course, ignores the
fact that both national and regional

Telecasting

of the total volume of time sales
too. These computations are used
only to indicate how the crowd dip-
ping into the pot has grown and
how, though the pot has grown too,
the individual portions have been

getting smaller.)

The next year, 1947, total volume
was $374 million, but at the end of
that year 1,622 stations were on
the air—meaning the “average”
volume per station had decreased
to $245,786.

In 1948, total volume was up to
$416.7 million, but by the end of
that year 1,865 stations were li-
censed, and the ‘““average” was cut
to $223,442.

In 1949, total volume rose slight~
ly—to $4256.3 million—but at year's
end there were 2,048 stations li-
censed, meaning an “average” take
of $207,693.

1950 Low Point in “Average”

1950 marked the low point in
“average” business for individual
stations, according to this reckon-
ing. With total volume at $458.5
million and 2,199 stations licensed
at the end of the year, the “aver-
age” was down to $206,714.

The curve turned upward last
year, when total volume was $485.4
million, which, divided by the 2,300
stations licensed at the end of the
year, meant $211,083 per station.

(Continued on page 14)

Radio Advertising 1935-'51
Millions of Doilars
250 ‘
225 |
200 _
75 1
150
123 -
NETWORK
100 - -
75 ”,’ =
50 7,’LI- j |
25 ’_——"“""’: REGIONAL o ——— 4—
Y S T RO e ey
1935 1940 1945 1950 1951

HERE’S the way, time sales in the four major categories—national net-
work, regional network, spot and local—have fared year by year. For
specific figures, see Table I1, page 14.

1952 BROADCASTING Yearbook ® Page 13
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Analysis.
(Continued from page 13)

Summed up, since World War II,
total zadio time receipts have in-
creasel by 45%, but the number
of AM stations has mere than
doublefl; has, to be exact, risen by
116%.

(For official tabulations of the
number of stations licensed, year
by yeJ;', see page 56.)

FM [revenues are not treated in-
dependently in this article since the
total FM volume from time sales
iz not large enough to be accu-
rately estimated by the sample
method.

Gross Billings

Gross time billings, as estimated
by BRPADCASTING, were $723,810,-
000 in| 1951, compared with $672,-
551,000 in 1950 (see Tables III and
IV). |These figures, representing
all time sold, valued at the one-time
advertising rate, are useful chiefly
for co?'lparisons with other media
whbse gross billings, similarly com-
puted, are recorded by Publishers
Information Bureau.

Radio, by that yardstick, was
miles shead of magazines and Sun-
day newspaper supplements. The
total giross advertising in the some
100 general and national farm
magazjnes included in PIB figures
was $611.2 million in 1951, some
$212.6 |million shy of radio’s gross
billings.

SunQay newspaper supplements,
according to PIB, had gross bill-
ings of $569.5 million in 1961. No

TABLE vV
ESTIMATED RADIO GROSS BILLINGS
1927-1951
{000’s omitted)

National .
Year network Others Total
1927 .....$ 3,833 $ 987 $ 43820
1928 ..... .10,227 3,873 14,100
1929 ..|.. .18,196 7,604 26,800
1930 ..... 27,694 12,806 40,500
1831 .., 37,502 18,498 56,000
1932 .., 38,107 22,793 61,900
1933 .. | 31,516 25,484 57,000
1834 . 42,659 30.228 72,887
1935 ..... 49,315 38,209 87,524
1936 . 59,671 47,880 107,551
1837 ... 68,828 175,314 144,142
1938 . 71.728 78,390 150,118
1939 . 83,114 88,000 171,114
1940 ..... 96,456 123,344 219,800
1941 . 106,900 154.274 261,174
1942 .. ... 118,200 167.280 285,480
1943 ..,.. 151,791 200,499 .352,290
1944 ... .. 180,677 258,033 446,710
1943 .. ... 180,747 288,583 479,330
1946 .. ... 193.010 319,400 512,410
1947 ..... 190,930 364,470 555,400
1948 .. 198,986 417.600 618.500
1949 .. /.. 187,800 441,200 629,000
1960 ... .. 183,069 480,482 672,551

174,924 548,386 723,810

1951 ...

Increase over

TABLE II
RADIO NET TIME SALES—1935-1951

Class of Business
Increase over Natioral Increase over

Increase over a Increase over

National previous vear Regionai previous year Non- previous year previous year previous year

Year Network % Network G Network % Local % Total %
19351 $39,737,867 AU S . $13,805,200 $26,074,476 $79.617,543 ' .....
208 qncoboaoe cgan oooonoea  eaea Danaanaono T aooo  oaooanoas
1937 56,192,396 41.4 2,854,047 23,117,138 87.4 35,745,394 371 117,908,973 48.1
1938 56,612,925 0.7 Booaoaoac 28,109,185 21.6 32,657,349 (—8.7) 117,379,459 0.6
1939 62,621,689 106 Hoconanoo eves 30,030,563 8.8 37,315,774 14.2 129,988,026 10.7
1940 * 1,919,428 13.1 1,869,582 ooao 37,140,444 23.8 44,756,792 20.0 155,686 247 20.5
1941 79,621,534 10.7 .2,752,073 47.2 45,681,959 23.0 51,697,651 15.5 179,753,217 15.4
1942 81,744,396 2.7 3,444,581 252 51,059,159 18 53,898,916 4.2 190,147,052 5.8
1943 99,389,177 21.6 6,256,508 81.6 §9,352,170 18.2 64,104,309 18.9 228,102,164 20.0
1944 121,757,135 22.5 7,612,366 217 73,312,899 23.5 84,960,347 29.3 287,842,747 26.1
1945 125,671,834 3.2 8,301,702 9.1 76,606,463 48 99'.814.042 175 310,484,046 19
1046 126,737,727 0.8 8,043,381 —3.1 82,911,505 8.1 116,380,301 16.6 334,078,914 7.8
1947 127,713,942 0.8 7.012,689 -—12.8 91,581,241 10.4 147.778.814 27.0 374,086,686 12.0
1948 133,723,098 4.5 7,329,255 43 104,759,761 144 170,908,165 156 416,720,279 11.4°
1849 128,903,467 —3.6 5,994,858 —18.2 108,314,507 3.4 182,144,301 6.5 425,357,133 2.1
1950 124,633,089 —3.3 6,897,127 15.0 118,823,380 8.7 203,210,834 1ns 453,564,930 6.8
1951 + 116,641,381 —6.4 7,125,000 3.3 134,291,439 13.1 227,434,786 11.4 485,482,806 7.0

1 Nation-wide and regional networks combined.

* Data not available.

* Figures prior to this date not comparable in all categories.

11951 figures estimated.

newspaper dollar figures compar-
able either with radio net time
sales or gross billings are avail-
able. -

Radio Network Advertising
By Class of Product
(Table V)

The biggest spending on radio
networks in 1951 was done by ad-
vertisers in the food and food prod-
ucts group, traditionally the bus-
iness from which networks derive
their most revenue. This class of

TABLE III

ESTIMATED RADIO
GROSS BILLINGS—1851

Estimated

Class of Business Gross Billings
National Network $174,924,000
Regional & Miscellaneous

etwork ................ 10,603,000
National Non-Network ... 199,837,000
P Lno0o00aan00ana0c00000 338,446,000

Yel ¥y Goon00000000000 $723,810,000

sponsors contributed almost one-
fourth of the total radio network
volume—24.3%.

The other four groups that made
up the top five contributors to net-
works were toiletries, 16% of the
total network volume; drugs,
12.8%; smoking materials, 11.6%,
and soaps, 10.3%--the same rank-
ing that they held in 1950.

Total radio network gross bill-
ings (which do not include figures
for the recently expanded Liberty
Broadcasting System) were $174,-
924,000 in 1951, compared with
$183,069,037 the year before. With
one exception-—toiletries—the ad-
vertisers in the heavy-spending
product groups reduced their net-

Page 14 ® 1952 BROADCASTING Yearbook

work budgets in 1951. Food adver-
tising was down from $44.8 mil-
lion to $42.56 million; drugs were
down from $24.4 million to $22.3
million; smoking' materials down

from $22.4 million to $20.3 million,
and soaps from $20.7 million to
$17.9 million. Toiletries advertisers,
however, boosted their spending
from $25.7 million to $26.2 million.

TABLE V
RADIO NETWORK GROSS EXPENDITURES BY PRODUCT GROUPS

Product Groups
1. Agriculture & Farming

2. Apparel, Footwear & Access.........
3. Automotive, Automotive Equip. & Access.
4. Aviation, Aviation Equip. & Access. .....

5. Beer, Wine & Liquor

6. Building Material, Equip. & Fixtures ....

7. Confectionery & Soft Drinks
8. Consumer Services
9. Drugs & Remedies
10. Entertainment & Amusements
11, Food & Food Products

12. Gasoline, Lubricants & Other Fuels .

13, Herticulture
14, Household Equip. & Supplies
15. Household Furnishings
16. Industrial Materials
17. Insurance
18, Jewelry, Optical Goods & Cameras

18, Office Equipment,
Stationery

20, Politieal ................ooiiienianns

21. Publishing & Media ................
Musical

22. Radics, TV Sets. Phonographs,
Instruments & Access.

23, Retail Stores & Shops ...
24, Smoking Materials
25, Soaps, Cleansers & Polishers
26, Sporting Goods & Toys .

27, Toiletries ,..........,......ccooooa...
28. Transportation, Travel & Resorts ..
20, Miscellaneols ..................c....

Writing Supplies &

1950 1951
Est.
Gross %* Gross %*
Billings Total  Billings Total

$ 972781 5
1,508,237 8
5000076 2.7

$ 648,500 4
651,800 4
4,188,100 2.4

2,774,866 1.5 3,406,100 19

1,322,219 7 1405900 8
..... 6,147,725 34 6,131,400 35
..... 1,896,271 1.0 277,200 18
..... 24,433,274 133 22,357,700 128
..... 5619 — 6900 —
coie 44861425 245 42,535,700 2.3
.... 5508767 30  5717,800 33

..... 105,608 — 116,700 —
..... 3,085,968 1.7 2,067,600 1.7
..... 800,557 .3 266,100 .6
..... 2,146,246 1.2 2,073600 132
...... 2,852,728 16 3,212,400 18-
..... 1,167,302 .6 1,157,900 7
..... 1,282246 .7 622,200 3
..... 281,513 2 —
..... 663,147 .4 257,300 2
1232204 .1 2.827.200 1.6

46,136 — 49,000 —

..... 22,488,587 12.3 20,370,300 116
... 20700173 113  17,965200 10.3
20,614 — 23,100 . —

..... 25783015 141 26,205,100 150
...... 870,332 .5  1,.238.600. 7

4,939,000 2.8

$174.924.000

*% will not necessarily add to 100 because of rounding.
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To a '_I'ime-Buyer

Up to His Ears

in Statistics $4

Wo have nothing against the mathematical approach. It serves
a purpose and it serves it well—and using slide rule, Comp-
tometer, abacus, or counting on our fingers, we can prove that
WMT is an excellent buy in an excellent market, But . .

But figures can’t measure the entelechy of a station. How de
you weigh the rapport which prompts a listener to report that his
day isn’t over until he hears “good night” from WMT? How do
you measure the co-operative spirit which motivates WMT listen-
ers? In the last March of Dimes drive our 270-1b. sports director
wanted to raise his weight in dimes—$4900 in folding money.
Listeners contributed five times his weight.

How do you score the community spirit which causes listeners
to depend on WMT for help? During a recent baling wire (for
hay) shortage WMT broadcast a plea for the stuff—and served
as a clearing house to enable have-nots to get -it from haves.

What's our entelechy? It’s public service and farm service:

99 MILLION

’/’,’,’/,
+19_
~ 4'3
+73
YADA

It’s market reports and sports news—not just the big press wire

dope, but also what we dig up ourselves about local games. It’s
frost-warnings and storm-signals. It’s national and international—
and county and township—news. It’s bigtime CBS programming—
and around-the-corner square dances. It’s the high regard which
makes Eastern Iowans say, “I was brought up on WMT.” It’s

beyond statistics.

5000 WATTS
BASIC CBS
600 KC
DAY & NIGHT RADIO NETWORK

CEDAR
RAPIDS

Represented Nationally by the Katz Agency
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Completely...

Effectively...

Consistently...

The well-known “Casey” and his rural coun-
terpart, “Kansan,” who represent The
KMBC-KFRM Team, are still making broadcast *
history in the Heart of America.

According to the 1951 survey made at the
State Fairs in Missouri and Kansas, and the
American Royal in Kansas City, KMBC-KFRM
personalities and farm program services
remain at the top—and by a wide margin.

2,672 interviews with rural and urban listen-
ers from 141 counties in the area served by
The Team (duplications eliminated) resulted
in these dramatic graphs.

The KMBC-KFRM Team Ranking, as Compared with the
Other Leading Stations Is lllustrated Graphically:

- PHIL EVANS m?,ﬁ mBﬁ'
KFRM. BOB RILEY Station A Station A :
o B+ Stations
Station A* _ 2 2 "G . Listened to
- RADIO FARM EDITORS O Stations T for
. B*_ & MARKET REPORTERS 0 Listened to D . WOMEN'S
¢ _ Listened to Regularly for MARKET REPORTS PROGRAMS

**KMBC-KFRM’s News Associate Farm Director, Jim Leathers, joined
The Team just before the American Royal portion of the Survey.

Represented
NQNOI\C\“Y by

| FREE & PETERS \nc 7‘
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The Team Leads the Field by a wide margin in all
. categories:

KMBC- KMBC- KMBC-
KFRM KFRM KFRM
Station A Station A ! Station A
Y B " B - KANSAS CITY " B*
o vl STATION _— -
STATIONS . Depended on Most STATIONS
"D Listened to for FARM "0 W Listened to
' for NEWS INFORMATION SERVICE For NOON PROGRAMS

*Kansas City Stations

Year after year, survey after survey turns up the

same story—KMBC-KFRM superiority in all cate- n o owe

Nebraska

gories. The best in radio programming combined

with the finest of facilities, has built for The Team

_otrai—~o—0Cr

a more-than-average share of the radio audience

in the Heart of America. It is this loyal audience Otlohoma ]
" b Are. 1

Texas

that insures Team advertisers dClY in, dOY out, The Team contours shown in black are half-millivolt doytime, and the

shaded area is Kansas City’s Primary Trade area.

complete, effective and consistent coverage of the

great Kansas City primary trade area.
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1951 RADIO AUDIENCE ANALYSES *~

By ARTHUR C. NIELSEN
President, A. C. Nielsen Co.

1951 wasg the year when radio
dug in and staged a goal-line
gstand. At the beginning of the
year, it had been battered some-
what by attacks on its potential for
advertisers, by claims of tele-
vision's stealing the audience. But
the metworks and stations rallied
to praduce new evidénce of the po-
tency of the medium.

The only way to evaluate trends
in the medium’s size, strength, cov-
erage, and programming aspects,
as of 1951, is to examine the size
and behavior of its audiences
throughout the country. Here are
soms analyses of those trends,
bazed on data from the minute-by-
minute measurement of the Niel-
sen Frdio Index (with pertinent
TV data, for comparison purposes,
from the Nielsen Television In-
dex)s

Circulation

Let's look at the size of the au-
dienge, first. As shown in Chart 1,
the pumber of radio homes con-
tinu its growth, despite TV,
reaching nearly 42 million in Jan-
uary| 1951, an increase of 1,200,-
000 homes. Radio’s potential was
still'| three times that of TV, in
number of homes.

For January 1952, the estimate,
base} on best available data, is 42,-
900,000 radio homes and 15,000,000
TV homes. The latter represents
35%| of the radio total.

In| 1951, the average radio home
listened to the radio 86 minutes
less per day than in 1950 (Chart
2). But this drop was partially
offset by the increase in radio
homes, when the total audience po-
tential in home-hours of, listening
per day is considered—163 million
in 1950 versus 142 million in 1951.
Looking at the entire trend since

FOR LISTING of firms offering
radio research see page 478.

World War II, although there has
been a drop in the amount of lis-
tening per home per day since
1946, there has bheen an over-all
increase of 6 million home-hours
of listening per day.

Examining the distribution of
radio and TV homes by territory
(Chart 3), we find that radio fol-
lows population distribution fairly
evenly, but television does not.
44.7% of TV homes are in the
northeast states, and only 9.3% in
the South. TV reaches 53.1% of
homes in the Northeast, only 13.8%
in the South, and 25.2% in the
West Central states.

Television’s effect on radio lis-
tening, then, is strong in the north-
east and east central states, weak-
er elsewhere. Similarly, its ability
to penetrate market regions fol-
lows these lines, being weakest in
the South, West Central and Pacific
Coast areas.

Although there was a drop in
the amount of radio listening last
year, it must be borne in mind
that, from the point of view of
coverage, TV’s effect is still lim-
ited to its 63 market areas, and
there only within the approximate-
ly 50-mile transmitter range. The
advertiser seeking mass audiences
must realize that almost 40% of
all radio families live outside the
range of TV reception. In the
event of the relaxation of the
FCC's freeze on new TV stations,
or of the advent of ultra high fre-
quency transmission, this picture
will change radically; but mean-
while radio is the medium that
penerates to all the small towns
and rural areas.

Sets in Use

Comparjn§ the per cent of homes
using radio for 1951 vs? 1950, there

* ¥ ®
Chart 1
TV-Radio Set Ownership* Trend
MILIONS
SELE. . 419
o P e
1
99 /25 /28 )9/ 23 )36 1o
106 /{.6 mt i 4 1
|
Tv |0 40 %ff;
25% [0, q72b ‘qoq,alzazqs
VAN 1949 1950 /951

‘;l;g, FEB. MAR. APR. MAY JUNE JULY AUG. SEPT OCT Moy DEC.

# NBC ESTIMATES
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was a decrease throughout the day
and evening (Chart 4). The drop
was more noticeable at night than
during the daylight hours, and this
is also reflected in terms of total
numbers of homes reached (Chart
5). This decrease occurred despite
the increase in the total number
of radio homes. It can be at-
tributed, in part, at least, to in-
creagsed TV ownership and to the
more extensive broadcasting of TV
shows throughout the morning and
afternoon in 1951 than heretofore.

In this same table, it's signifi-
cant to note that the hour of
heaviest radio usage of day or
night is 1-2 p.m., New York Time.
Its 8,716,000 homes top the peak
evening hours, 8-10 p.m., for the

»

first time. This is undoubtedly one
of the significant developments of
the year for users of radio time,
but it can be considered a summer
phenomenon that won’t continue
into winter.

Nevertheless, the total radio au-3
dience is still very much larger
than the TV audience (Chart 6).
This is true at all hours of the day
except 10-12 p.m., and the differ-
ence in the daytime is enormous.
While more than half the total
number of TV homes are using
TV at 9-10 p.m., only small frac-
tions have their sets in use in the
morning. The radio audience in
those hours is from 6 to 26 timesx

(Continued on page 21)

Chart 2
Trend of Post-War U.S. Radio Usage

JANUARY -AUGUST AVERAGE

AVG. HRS. NOOFUS.  TOTAL HOME-HRS, ¢
OF USTENING RADIO HOMES™ DELIVERED PER DAY
PER HOME PER DAY  (IN MILLIONS)  {IN MILLIONS)
1946 4.0 340 136
1947 43 359 /64
1948 : 44 376 168
949 42 393 165
i
7950 4.0 407 /763
1951 34 4/9 /742
* ESTIMATED, AS OF JANUARY 1
Chart 3
Radic and TV Homes, By Tesritory
SEPTEMBER 195/ )
TOTALUS. NORTHEAST EAST WEST SOUTH PRCIAC
. CENTRAL CENTRX.
RADIO HOMES-000 . 4]902 1[398 7464 8496 9/93 4352
% 100%| 27% | 18%| 20% | 22% [i%
4
531%
.
. < |143%
TVHONES AS % OF RADIO mugﬂf;;’é’;i; Loy 1- - = TN
Win - ___.-'"'-:_-"' o :,-” -
/;/;,j? /’r’, 1 138% fj}},
TV HOMES -'000 6 1256312 266 .
% %O‘fr.’}mfzn‘év. e e ity
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ALFREDO ANTONINI 88* KAY ARMEN 99* MINDY CARSON 71* TED DALE 99*
T —— e

el S

gk

by
of " ’
be P ’

THE DEEP RIVER BOYS 108*

F )

F

DICK JURGENS 121* GUY MITCHELL 30*

*SEE OTHER SIDF
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...ROSEMARY CLOONEY, too

APS now proudly
announces the
newest shining star
in the greafest

array of falent
ever assembled in a

transeription library

Rosemary Clooney joins a great roster
of great artists available to APS li-
brary subscribers from coast to coast,
All of them were carefully chosen for
popularity, for genuine talent, for
guaranteed listener appeal.

Not the usual one-shot recording date
. not the routine disc or two . . .
but real continuity of performance
. . . a dependable steady supply of
fresh music . . . great depth of titles
. . . that's the APS talent policy.
The result is a sparkling library you
can program from . . . a library no
other can effectively program against.

*the library that pays for itself”

iated Program Service

151 West 46th Street, New York 19, N. Y.

Why pay for music you
don‘t play? That's the
reason so many Broad-
casters use APS brand-
new specialized librar-
ies . . . smaller ynits
taken from the famous
APS full fibrary . . . at
prices from $19.50 per
month (one year only}.

- [ I Sadd ._i ) X Number following ortists’ names on the
- 1 reverse page Indicate curreni number of
selection by these artists In the APS llbrary.
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Radio Audience
(Continued from page 18)
the mze of the TV audience. And
although TV usage climbs steadily
throughout the day and evening to
the 9-10 p.m. peak, it’s only after

that hour that it overtakes total
radio usage levels. Thus, late eve-
ning programming hag larger au-
diences in TV than in radio.

It's also noteworthy that the
hour-by-hour profile of radio lis-

midday, eases off toward the late
afternoon, and rises again to an-
other high level at 8-10 p.m. TV,
by contrast, shows a steady climb;
this fact undoubtedly reflects some-
thing of the differences between

the media in the ability of listeners
and viewers to tune in on them
while attending to household work,
eating or relaxing at different

(Continued on page 22)

tening reaches one high point at

Chart 4

Radio Sets-in-use Trend, by Hours

Homes Using

SEPTEMBER — SEVEN DAY AVERAGE

Chart 6
Radio-TV, by Hours

SEPTEMBER 1951 - SEVEN DAY AVERAGE IN'000 OF HOMES

/957 I
RADIO
i oo |
|
258 " 124
0 = =7 2
. 33;'}44-‘_:2,2 29 22 ,g‘y-l— e’ 127
ray 122 TR 208|207 FE 1208 17
- 28 202 | 202
%5 r_ 193 541901 | 190 |~
N Fd e 72 W 162
] /5:3 4 - 4 L,2-6-
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/08
L 23
sug fO7FE
| et |
M N N RMOW M 2 2 £ 6 6 7 8% M N QME PAM. /0 1SI2NONIPM. 2 3 4 5 6 7 & 9 10 1l izme
Chart 5 Chart 7

Homes Using Radio, by Hours
SEPTEMBER — SEVEN DAY AVERAGE IN 000 OF HOMES

Homes Using

APRIL 1950 VS, 1957 —

Radio, by City Size
SEVEN -DAY AVERAGE

95} — '
1951 —— a,;t:, 040 Rhowo 2 l‘ = : , .
1950 ==~ 40,700,000 Kapvo ZL&J# ! E?F_‘ﬁ?-"_‘!iﬁd
METRO. M, a2 @‘FH?"'___.; :
A /u, 23?-!'3?25314/1”.3 r.T.r/Hﬂ# 42 &
0 - =941 |
”!Zr'- b
iy ——lawe 1 2 A
47_111""7”“4“7 7 Hepiom i'!
7] 6958~ ly_ﬁli
452 ‘L-Ils- -?l? %2
RURAL 20 U8 E '3 345 :.”-“H'_-"__'
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[/ { L/ & 1/4
The Famuly Station
DAY DIAL
AND
1
NIGHT 490
CLEVELAND'S BEST BY TEST"
*PROOF: Check the surveys for the best $ value
ASK FORJOE & CO. ERIEVIEW 1-2005 SAM SAGUE, PRESIDENT
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Rﬂle Audience TV has most of its audiences con-  ning, in small town and rural than Here, TV’s influence is clear. /=

ol centrated in metropolitan centers in metro or medium cities. (4) During evening hours, hom
{Continued from page 21) and very littlehin small town z}lnd (2) There is a consistent drop in 'in medium cities S}LOW (tlh((l-: highest

; 1 — : rural areas, the comparative fig- homes using radio in all three evels for 1951, as they did in 1950.

hours. Differences in distribution < suggest: some conclusions asto  groups, wmﬁg the one exception of The 8-10 p.m. f)eriod in the medium

(i)xtx‘ np;irr?grams should also be kept listening habits in 1951: the 10-12 p.m. period in medium ci- city homes is the highest for all
. (1) Among the three city sizes, ties. Small town and rural shows three city sizes for all parts of the
Market Differences radio usage in small town and the smallest decrease of any city day. .

r the advertiser interested in rural areas leads the others until Size throughout the day, again re- (5) While metro homes showed
the tal coverage picture, the vari- 3 p.m., and thereafter it’s aimost flecting, to some extent, the rela- about the same nighttime tuning
ations, by city size, in homes using as high there as in medium-sized tive absence of TV penetratlon level as small town and rural
radip, and their comparison with cities. The level is significantly (3) The falling off in the eve- homes a year ago, they now listen
the |previous year (Chart 7) are higher in the early morning, and ning hours is most apparent in must less than the latter group.
interesting. Since we know that significantly lower in the late eve- metro and medium city homes. {Continued on page 27)

* £ * * E3 &
Chart 8 Chaort 9
Top Ten Network Daytime Radio Shows ‘50 vs. ‘51 Top Ten Network Evening Radio Shows, ‘50 vs. ‘51
sT 187 WEEK OCTOBER
/ ST WEEK OCTOBER _RANK MIELSEN - RATINGS
= 50 ‘51 50 ‘51
\5':’"‘('5(' ”’ﬂ\ss%” RATING | 1 rheares 13 106 14)
TR 50 3 JACK BENNY 2 1 147 1538

: DFREY (L.M.} 1 2 8.4 80 TALENT ScouTs k} 5 144 109
HELEN TRENT 2 3 8.3 74 WALTER WINCHELL n 138 ¢
ARMSTRONG THEATER 3 8 8.0 64 MR. & MR5. NORTH 5 136
OUR GAlL SUNDAY 4 5 7.8 6.7 MY FRIEND [RMA 6 129
6RAND CENTRAL STA. 5 75 MR, CHAMELEON 7 129
ARTHUR GOOFREY (NABISCO) & 10 71 82 LIFE WITH LuiGt 8 127
WENDY WARREN 7 7.0 AMOS ‘N 'ANDY 9 2 125 156
TPU§' DETECTIVE 8 1 6.9 8.5 MYSTERY THEATER 10 120
JUNIOR MISS 9 6.9 CHARLIE MSCARTHY 4 12.6
816 SISTER 10 9 66 63 FIBBER & MOLLY 6 03

THE SHADOW 3 7.9 HORACE HEIDT 7 99 y

MA PERKINS 6 65 PEOPLE ARE FUNNY 8 99

PEPPER YOUNG 7 65 DR. CHRISTIAN 9 97

SUSPENSE 10t 97
me W
\
P
.
SONS up!?

Sup e

a great new
RAYMOND R. MORGAN

production

Lucky U Ranch

a half hour daily west-coast participation show

ABC Radio Network

STARRING THE

SONS OF THE PIONEERS

with
BETTY TAYLOR < FRANK MESSINA - GEORGE PUTNAM

Raymond R. Morgan Company

IT'S AVAILABLE! CALL I'IEmpsIead 194 * (233 Holiywood Boulevard, Hollywood 28, Calif. j

S X e N N N o N e O e I e e e D N O D S O S SO e~ ~
Page 22 ® 1952 BROADCASTING Yearbook - BROADCASTING ® Telecasting

wwWw americanradiohistorv com


www.americanradiohistory.com

W W INEW « WNEW « WNEW « WNEW « WNEW - W
WNEW « WNEW « WNEW « WNEW - WNEV

GREATER NEW YORK’S
FAVORITE STATION FOR
MUSIC AND NEWS

VNEW + WNEW « WNEW « W W « WNEW
W + WNEW « WNEW - WNEW - WNEW - WNEW « WNEW - W
NNEW « WNEW « WNEW + WNEW « WNEW « WNEW « WNEV
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M...Now, more than ever— :

the most efficient, the most economical

WIW reaches more people in this area oftener
and at lower cost than any other medium or

combination of media!

WLIW has a four-week audience of 1,757,702

homes in TV areas.

WIW has a four-week audience of 2,702,000 homes
in its entire area— more than in 1946,

a pre-TV year.

WLW gets an average of one hour and

four minutes of listening per day per home reached.

WLIW gives you an average of 54,400 home

hours of listening per dollar spent in class "A” time.

Avdience Data, NRI, Feb.-March, 1951

FOR THIRTY YEARS....
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way to reach Yion of America!

...THE NATION'S STATION WLw
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United
Press

news
programs

for
radio

1300 radio stations from coast to coast receive from United Press
an average of more than 40 news programs and news features every day —

in addition to scores of extra shows of seasonal and special topical interest

throughout the year. And some 200 kinds of sponsors buy them.

The U.P, bureau nearest you is ready to present further information promptly.

TYPE TITLE DAYS
World News Roundup w§3§3§3§27n3?s“
BASIC The World in Brief R,
NV The World in a Nutshel s e 7
neinperopes Morlrduy‘!hrough Soturaay‘
The Sports Line-eup ] : - Every doy |
SRGRTS Great Moments in Sports Monduy through Soturday
Sizing Up Sports - Sunday
In the Womon's World ] Monday rhrough Squrdqy
FOR Women in the News Mondoy through Suturduy
WOMEN Mainly for Women ‘ Monday through Fnday
Your Home ] 7 Saturday
Nomes in the News Mondoy through Saturdoy
Time Out ) Mondoy through Soturdo
In Your Neighborhood Monday through Saturdc
HUMAN In Movieland Monday through Frlday
INTEREST Flash Back _ ‘Monday through Fruday -
United Press Almanac — 5 Every Day
Do Tell — Sunday
In Their Own Words - Sunday o
On the Farm.Front Every Day ;
FARMING Daily Farm Market Survey Monday through Scfurdcu,n
Rurc-:l Roundup Tuesday through Sa?urcj’a;
Today's United Press Commenmry Every Day
Korean Story Mondcy 1h:ough Fri1da;r>
Under the Capitol Dome Monday through Saturday
COMMENTARY . - ]
United Press War Analysis _ MOndOy through Fnduy
&REVIEW _ : ]
Highlights of the Week's News Sunday
This is Washington ‘ Sunday B
United Press Reporting Sund-a{
Weekly Business Review Saturday
BUSINESS & To;norrow's Business Friday
SCIENCE Today in Science Monday through Friday

Calling All Drivers

Sunday 4
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Radio Audience
(Continued from page 22)

Program Preferences

Turning to the question of pro-
gram popularity, we find that,
among the top 10 daytime shows
(Chart 8), there 1s relative-
ly small variation between audi-
ence preferences the first week in
October, 1951, and the same week
the year before. Three programs

3 .

appeared in this group this year
that did not in 1950. Two of 1950’s
10 are off the air.

In ratings, almost all of the top
10 shows were down somewhat
from last year. And the average
for the 1950 daytime leaders was
7.4 against 1951’s 7.0.

In the evening (Chart 9), there
was a greater turnover in the top
10 group for the two comparable
weeks; six shows moved into the

1961 ten, displacing six others. Of
those that remained, “Amos 'n’
Andy” showed a substantial in-
crease in Nielsen-Rating. But the
average for the 10 fell from 13.8
in 1950 to 11.9 in 1951.

It should be noted, incidentally,
that there are only small ratings
differences between one show and
the next in the order of rank, for
both daytime and evening shows.

Total number of homes reached

for the average show in the top
10 was 4,966,000, which is a shade
under the figure for the same week
of 1950. But for these 10 pro-
grams, the average cost per thou-
sand homes was $5.17, lower than
1950’s $5.68.

Program Type Preferences

In analyzing average ratings bz
program types (Chart 10), we find,
among early fall programs, gen-

(Continued on page 460)

Chart 10

Nielsen Ratings by Program Types
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Chart 11

Cost per Thousand Homes, by Program Types
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Directory of o 4

RADIO STATION REPRESENTATIVES
With Lists of Stations Represented

List Tf stations supplied by each firm; dagger (1) indicates firm is also newspaper representative. For rep

tation of television stati

TELECASTING YEARBOOK

ABC RADIO SPOT SALES
- (American Broadcasting Co.)
New York—'l ‘W. 66th St. Tel.: Susquehanna 7-5000. Natl. Sales Megr.:

nnings.
Chlca 0—20 N. Wacker Drive. Tel.: Andover 3-0800. Mgr. Ed Lynch,
llollywood—lsﬂ N. Oine St. Tel.: Normandy 3-2311. Sales
Detre ;_t—rzoo Mutual Bldg. Tel.: Woodward 3-8321. Sales
San Francisco—155 Montgomery St. Tel.: Lombard 4-1770.

‘ohnstone.
Owned Radio Stations:

WENR Chicago
KECA Los Angeles

WJZNew York
KGO San Francisco

HIL F. BEST

Detroit 26—131 W. Lafayette Blvd. Tel.: Woodward 2-7298.
Chicago 1—228 No. LaSalle. Tel.: State 2-5098.

Chicago 1864 E. Lake St. Tel.: Franklin 2-0961. Gen. Mgr.! Joseph Kapps.

AIRSPOT SALES

Warren New York 17—101 Park Ave. Tel.: Lexington 2-3783.
Los Angeles 48—111 N, La Clienega Blvd. Tel.: Crestview 5-2022. t
Mgr H - San Francisco 4--233 Sansome. Tel.: Yukon 6-2396.
vl mos Baron. .
es Megr.: Harold Christian. Represents:
‘Sales Mgr.: Alan Texas Statlons: KFTV Paris WHAK Rogers City
KVLF Alpine KIUN Pec WIIW Wyandotte
KAL'I‘ A nnta KBOP Pleasanton Florida Stations:
KCNY San Marcos WSWN Belle Glade
WXYZ Detroit K'rxc Blg Sprmg KWED Seguin WDHL Bradenton
KNEL Brad WVCG Coral Gableg

KSTB Breckenﬂdze
KBOR Brownsville

WCNU Crestview
WROD Daytona Beach
WERD rort Lauderdale

(Stations represented not reported)

ALASKA RADIO SALES

New York 17—17 E. 42d St. Tel.: Murray Hill 2-0813. Network Sales Mgr.: Charles
E. Soden: Spot Sales Mgr.: Roy V. th.

Represents:
HFQD Anchorage KIBH Seward KTKN Ketchikan
1( FliE Fairbanks KINY Juneau KIFW Sitka

AMERICAN SALES AND SERVICING AGENCY |
New York 10—175 Fifth Ave. Tel.: Algonquin 4-7881. Pres.: Guy Bolam.
Represents:
Radio Luxembourg
AM RADIO SALES
New York—WMCA Bldg. 1657 Broadway. Mgr.: Wilmot H. Losee.

Chicago—400 N. Michigan Ave. Ralph Atlass, John Carey.

Represents:
WIND Chicago WLOL Minneapolis KIOA Des Moines
WMCA New York

AVERY-KNODEL INC.

New| York 20—808 Fifth Ave, Tel.: Judson 6-5538. Mr.: Lewis H. Avery.
Chicago 1-= 75 E. Wacker Dr. Tel.: Andover 3-4710. Mgr.: J. W. Knodel,
San Francisco 4—235 Montgomery St. Tel.: Yukon 2-3877. Mgr.: David H. Sande-

Anielel 13—315 W, Ninth St. Tel.: Tucker 2435, Mgr.: Richard I. Hasbrook.
3—41 Marietta 'el.: Cypress 7545. Mgr.: Charles C. Coleman.
Sterling 1558. Mgr.: Clyde B. Melville.
Represents:
WFBC Greenville, 8. C.
KULA Honolulu
KTHT Houston
WMBR Jacksonville, Fla.
WKZ0 Kalamazoo, Mich.
WROL Knoxville, Tenn.
WIBA Madison, Wis.
WDGY Minneapolis
KOMA Oklahoma City
KFRW Fort Smith, Ark. WIRL Peoria, IIl.
E Fresno, Calif. WGAN Portland, Me.
Grand Forks, N. D. KOIN Portland, Ore.
w. Grand Rapids, Mich. WPJB Providence, R. L.
WCOG Greensboro, N. C. WSLS Roanoke, Va.

The Intermountain Network

+WILLIAM A, AYRES CoO.
Ban l‘Al"nnclscus 4—233 Sansome St. Tel.: Yukon 6-2396. Owner-Mgr.: Willlam A.
Ayres.

Los
Atlapta
Dallas 1, Tex.—1916 Elm St. Tel.:

WGAC Augusta. Ga.
KERO Bakersfield. Calif,
WG Bangor. Me.
WKBW Buffalo

WAYS Charlotte, N. C.
WIJD Chicago

WSAI Cincinnati

KDAL Duluth, Minn,
WERC Erle, Pa.

WHBF Rock Island, IIh
KROY Sacramento. Calif.
KALL Salt Lake City
KCBQ San Diego, Calif. |
KJR Seattle

KMA Shenandoah, Ia.
KSO0O Sioux Falls, S. D
KTUL Tulsa, Okla.
WRUN Utica-Rome, N. Y.
WBRY Waterbury, Conn.
KXEL Waterloo, Ia.
KFBI Wichita, Kan.
WILK Wilkes Barre, Pa.
KLIX Twin Falls, Ida.

Represents:
Ra-Tel Representatives

AM RADIO SALES CO.

New York 19—1657 Broadway. Tel.: Columbus 5-3739. Mgr.: W. H, Losee.
Chigago 11—400 N, Michigan Blvd. Tel.: Mohawk 4-8555. Mgr.: Jerry Glynn,

Represents:
WLOL Minneapolis-St. Paul
KIOA Des Motnes
BERTHA BANNAN
Boston—Little Bldg. Tel.: Hubbard 4370. Bertha Bannan.
New England Radio Representation:

William G. Rambeau Co. Donald Cooke Inc.

WMCA New York
WIND Chicago

WMGM New York
WJAR Providence

Z Bangor, Me.
WHAI Greenfleld, Mass.
‘WCS$H Portland, Me.
WHYN Holyoke, Mass.
WIBX Utlea, N. Y.

O Augusta, Me.

WFGM Fitchburg, Mass.
WSPR Springfield, Mass.

WBET Brockton, Mass.
WCRB Waltham, Mass,

‘WNBH New Bedford, Mass, WCCM Lawrence, Mass.

WOCRB Cape Cod, Mass.
WSYE Rutland, Vt.
‘WDEV Waterbury, Vt.
WWSR St. Albans, Vt.
WELI New Haven, Conn.

WHAY New Britain, Conn. WAGM Presque Isle, Me.

Maeine Broadcasting System

WLYN Lynn, Mass.
WJOY Burlington, Vt.
WERI Westerly, R. 1.
WESX Salem, Mass.
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KDET Center

KCTX Childress
KCLE Cleburne
KSTA Coleman

WTAW College Station
KVMC Colorado City

KSST Sulphur Springs
phur Spr!

KXOX Sweetwater

KVOU Uvalde

KNAL Victoria

WGGG Gainesville

WJIVB Jacksonville Beach
WLBE Leesburg

WNMB Melbourne

WFEC Miamt \

KCFH Cuero New Mexico Stations: WWPF Palatka

KXIT Dalhart KOBE Las Cruces WPLA Plant City
KDNT Denton KFUN Las Vegas WCNH Quincy

KDDD Dumas KRTN Raton WTRR Snnford

KNAF Fredericksburg Oklahoma Stations: WKXY Saruota

KSIJ Gladewater KWHW Altus WJICM Sebri]

KGRI Henderson KWOE Clinton WHBO Sulphur Springs
KPAN Hereford KTAT Frederick WEBK Tam

KHBR Hillsboro KGYN Guymon Other sntiom:

KEVT Kerrville KVLH Pauls Valley O Freemont, Ohio

KOCA Kilgore

KINE Kingsville
KHIT Lampasas
KLVT Levelland
KORC Mineral Wells
KVKM Monahans
KIMP Mt. Pleasant
KRIG Odessa

KOGT Orange

KNOG Nogales
KTKT Tucson
Michigan Stations: KRLW W, ln t
WKNK Muskegon
WSDC Marine City
WMTE Manlstee
WMRP Flint KCLO Leavenworth Kan
WFUR Grand Rapids KSCB Liberal, Kan.

WALTER BIDDICK CO.

Los Angeles 151151 8, Broadway. Tel.: Richmond 8184. Mgr.: Guy Biddick.
Represents:

KSU’B Cedar Ci!‘{] Utah

KVOG Ogden, Utah'
KCSU Provo, Utah
KCKN Kangas City, M
KREI Farmington, Mo‘
KNEM Nevada, Mo.*

KCHI Chillicothe, Mo.*
KCLX Colfax, Wash?
KWNW Wenatchee, Wash.
KCFH Cuero, Tex.

KAHU Honolula

WIBW 'I‘opekn. Kan.
WIBX Utica, N. Y.
K.TSK Columbus, Neb.’
AN Atlantic, Jowa?
KCID Caldwell, Ida.’
KRPL Moscow, Ida?
KSPT Sandpoint, Ida.
1 KISK-KJAN—One contract, 10% discount.
2 KRPL-KCLX—One contract, 25% discount.
3 Tri-City Network
4 Missourl Network—20% discount.

JOHN BLAIR & CO.

New York—-Chrysler Bldg. East. Tel.: Murray Hill 9-8084. Mgr. Richard D.
Buckley.
Chicago—520 N, Michigan Ave. Tel.: Superior 7-8659, Mgr.: Charles F. Dilcher.
St. Louis—434 Paul Brown Bldg. Tel.: Chestnut 5683. Mgr.: J. Chris Hetherington.
Los Angeles—8331 Hollywood Blvd. Tel.: Granite 8103, Mgr.: Carleton E. Coveny.
San Francisco—808 Russ Bldg. Tel.: Douglas 2-3188. Mgr.: B, James Richards.
Detroit—1115 Book Bldg. Tel.: Woodward 5-3230. Mgr.: Harry B. Simmons.
Dallas—Rio Grande Nat'l Bldg. ‘Tel.: Randolph 7955. Mgr.: Clarke R. Brown.

Represents:
Don Lee Broadcasting System
The Arizona Radio Network
WLS Chicago
‘WIBC Indianapolis
WEKLO Louisville
WDSU New Orleans
WFBR Baltimore
‘WHDH Boston
KXOK St, Louls
WHB Kansas City, Mo.
WOW Omaha, Neb.
WNEW New York
KFYR Bismarck, N. D,
KBNS Columbus, Ohio
KRMG Tulsa, Okla.
KPOJ Portland, Ore.
WWSW Pittsburgh
WGB!I Scranton, Pa.

HASKELL BLOOMBERG
Lowell, Mass.—39 Kearney Square. Tel.: Lowell 8715. Gen. Mgr.: Haskell Bloom-
berg.
Lawrence, Mass.—Cregg Bldg. Tel.: Lawrence 2-2148.
Cambridge, Mass.—28 Carleton St. Tel.: Kirkland 7-2355.

Represents:
WLLH-AM-FM Lowell, Mass.

WSPA Spartanburg. S. C.
WTMA Charleston, 8. C. ™
WRR-KFJZ Dallas, Ft.
‘Worth, Tex.
KLYN Amarillo, Tex.
KEPQ El Paso, Tex.
KWFT Wichita Falls, Tex.
KTRH Houston, Tex.
KABC San Antonio
KDYL Salt Lake City
WMBG Richmond, -Va.
KING Seattle, Wash.
WWDC Washington
WWVA Wheeling, W. Va.
WSAV Savannah, Ga,

KOY Phoenix, Ariz,

KTUC Tuscon, Ariz.

KHJ Los Angeles

KFXM San Bernardino,
Calif,

KGB San Diego, Calif.

KFRC San Franclsco

KGDM Stockton, Calif.

KFEL Denver

WJIAX Jacksonville, Fla.

WQAM Miamt

WDBO Orlando, Fla.

WTAL Tallahassee, Fla.

WFLA Tampa, Fla.

WGST Atlanta

KIDO Boise, Ida.

(Continued on page 30)
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Telecasting

without the other

Three’s not a crowd as far as we're concerned. The station,
the agency and (the guy in the middle) the station

rep are inseparable when it comes to transacting national
spot business. Important agencies are depending

more and more upon Avery-Knodel as their source of
prompt, reliable station information, while the
country’s lop stations, aware of the value and
importance of proper national representation, are choosing

America’s most alert reps . . .

AVERY-KNODEL, INC,

1952 BROADCASTING Yearbook ® Page

www.americanradiohistorv.com


www.americanradiohistory.com

STATION REPRESENTATIVES

(Continued from page 28)

THE BOLLING CO. INC.

New York 17—480 Lexington Ave, Tel.: Plaza 9-8150. Mgr.: George W. Bolling.
Boston—380 Boylston St. Mgr.: James McCann.
Clllll:: 0 1--360 North Michigan Ave. Tel.: Dearborn 2-3277. Mgr.: John D. Steb-

Los Angeles 52978 Wilshire Blvd. Tel.: Dunkirk 8-8158. Mgr.: Jess M. Laughlin.
San Francisco 3—5 Third St. Tel.: Garfleld 1-6740. Mgr.: George D. Close.

Represents:
wnog Albany, N. Y, WANE Fort Wayne. Ind.
Anderson, Ind. WHP Harrlsburzﬁ
WNBF Binghamton, N. Y. WISH Indianapolis
WCFL, Chicago WIOD Miami
WHIQ Dayton, Ohio WMAW Milwaukee
KFGQ Fargo, N. D. WKDA Nasghville, Tenn.

KOWH Omnhn. Neb.

IQ-I Scranton, Pa.
WHOT South_Bend, Ind.
WTHI Terre Haute, Ind.
‘Worcester, Mass.

LOUIS J. BORGATTI INC.

Boston 16—535 Statler Bldg. Tel.: Hancock 6-8182. Pres.-Treas.: Louis J. Borgatti;

V.Pp.-Asst. Treas.: Joseph J. Borgatti.
Represents:

WTSV Claremont. N .H.
WWNH Rochester, N. H.
Granlte State Network
BRK Pittsfield, Mass.
W!-IOB Gardner, Mass.
WTXL Springfield, Mass.
WARE Ware, Mass.

WCOiI Lewiston, Me.
WFAILTl Augusta, Me.
WIDE Biddeford, Me.
WPOR Portland, "Me.
WHIIL Mahchester, N. H
WTSA Brattleboro. vt,
WTSL Lebanon, N. H.

{THE BRANHAM CO.

WATR Waterbury, Conn.
WNAB Bﬂ;ig:gort, Conn.
WTOR To ton, Conn.
WHWB Rutland, Vt.
WTWN St. Johnsbury, Vt.
WWON Woonsocket. R. I.
WPJB Providence, R. L

Chlesago—360 N, Michigan Ave. Tel.: Central 6-5728. Mgr.: C. B. Peterson.
New York—230 Park Ave, Tel.: Murray Hill 6-1860. Mgr.: Joseph F. Timlin.
Atlania—Rhodes-Haverty Bldg, Tel.: Walnut 3025. Mgr.: H, L. Ralls,

8t. Lounkls—Arcade Bldg. Tel.: Chestnut 6192. Mgr.: J,

E. Nicholson.

Dallas—First National Bank Bldg. Tel.: Riverside 4884, Mgr.: George Harding.

Deirpit—eneral Motors Bldg. Tel,;

Trinity 1-0440. Mgr.:

Fred Weber.

Charlatte, N, C.—Commercial National Bank Bldg. Tel.: 8839. Mrg.: B, C. Finch.
San Francisco 3—703 Market St. Tel.: Yukon 2-1582, Mgr.: Walter F. Patzlaf.
Los Angeles 48—8399 Wilshire Blvd., Tel.: Webster 1-1551. Mgr.: Norman E. Noyes.
Memphis—>5Sterick Bldg. Tel.: 8-2344. Mgr. Sidney Nichols.

Represents:

WAHE Mobile, Ala, KOB Albuquerque, N. M.
KTIS Hot Springs. Ark. WCPO Cincinnal

EFME San Diego, Calif. WDEF Chattanooga. 'renn
WEA Columbus, Ga. WTJS Jackson, Tenn
WHNEX Macon. Ga. WNO

;l"J.'I-'a New Orleans

0, Tex.

KWBU Corpus Christi,
ex.

KAND Corsicana, Tex.

KRLD Dallas

WCHS Charleston, W. Va.

WBLK Clarksburg, W. Va.
WSAZ Huntington, W. Va.

Am
KRIC Beaumont, Tex. WPAR Parkersburg,
KIT Yakima, Wash. W. Va.
KMO Tacoma, Wash.

rt, La.

nd, Md.

WHELC Jackson, Miss.
HOWARD C. BROWN CO.

Hollywood 38—8059 Melrose Ave. Tel.: Hollywood 9-6045, Mgr.: Howard C, Brown.

Represents:
3XY Melbourne, Australia

BULMER & JOHNSON INC.

Minneapolis 2—WCCO Bldg. Tel.: Lincoln 7017.
(Stations represented not reported)

BURN-SMITH CO. INC.

New York 1818 W. 44th St. Tel.: Murray Hill 2-312¢4, Mgr.: C. Stanley Bailey.

Chicagp 1307 N. Michigan Ave. Tﬁl. Cent{:l 6-44317. Mgr.. John A. Toothill.
sen

WOMI Osvpgmboro

KRIZ Phoenix, Ariz. WJISW Aitoona, Pa.

KFOX L.ong Beach, Calif. WBOC Salisbury, MaY"  WMAF Lewistown, Pa.
akland, Calif. WBCK Battle Creek, Mich. WBAX Wilkes-Barre,

KSRBW Salinas, h WKLA Ludington, Mich. WWPA Wllliamsport. Pa.

WAIM Anderson, S. C.

WCMA Corinth, Miss,
s. C.

WKOP Binghamton, N. Y. WHAN_Charleston,
CNC Elizabeth Ci

WEGE Atlanta, Ga. - City, WOPI Bristol, Tenn.
CNE| Connersville, Ind . WDXI Jackson, Tenn.
WJIVA [South Bend, Ind. WFLE Fayetteville, N. C. WDXE Lawrenceburg,
WCRG| Cedar , Ia. WGBG Greensboro, N. C. Tenn,
WIBJ Bowling Green, Ky. WMFR High Point, N. 'C. WENK Union Cit 'renn
KY|Frankfort, Ky. WFTC Kinston, N. C. WDVA Dan
{LN|Harlan, Ky. WEED Rocky Mount, N. C. WSAP J’ortsmouth Va.
LK| Lexington- STP Salisbury, N. C. WROV Roanoke, Va.
ersailles, Ky. MFD Wilmin, n, N. C. WESB Bradford, Pa.
YW Louisville, Ky. KWJJ Portland,

CAPPER PUBLICATIONS

v York—420 Lexington Ave. Tel.: Lexington 2-1250. Mgrs.: Philip Zach, K. H.
Copstant, W. L, McKee,
p—333 N. Mich!gan Ave. Tel.: Central 6-5977. Mgrs.: Frank Gaughen, Terry

qu
Clty—zl W. Tenth St. Tel.: Harrison 4700. Mgr.: Joe Story.
. Francisco—Russ Bldg. Tel.: Douglas 5220. Mgr.: Fred Jameson.

Represents:
KCKN Kansas City, Kan WIBW Topeka, Kan.

30 ® 1952 BROADCASTING Yearbook

" CBS RADIO SPOT SALES : N
A Service of CBS Radio *
RADIO STATION REPRESENTATIVES

New York—485 Madison Ave. Tel.: Plau 5-2000. Gen. Sales Mgr.: Wendell B,
Campbell; Asst, Sales Mgr.: Henry . Flynn.

Chicago—410 N. Michigan Ave. Tel: Whltehnll 4-6000. Western Sales Mgr.:; Gor-
don F. Hayes.

Los Angeles—Columbia Sq. Tel.: Hollywood §-1212. Mgr.: Richard C, Elpers.

San Francisco—Palace Hotel. Tel.: Yukon 2-7000. Mgr.: Hugh Stump.

Memphis—63 S. Main St. Tel.: 37-8612. Mgr.: H. H. Holtshouser.

Detroit—902 Fisher Bldg. Tel.: Trinity 2-5500. Mgr.: Ralph H. Patt Jr,

Represents:

KMOX St. Louis WBT Charlotte WEEI Boston

KNX Los Angeles WCBS New York WRVA Richmond

WADL Biringhan WECO Minneapoiis. b2 L T e \
ngham 8

WBBM Chicago Columbia Callfornia S Franciseo

Columbia Pacific Network Network

HENRY 1. CHRISTAL CO.

New York—300 Park Ave. Mgr.: Henry I. Christal.
hicago—333 N. Michigan Ave. Mgr.: James Thompson.

(Stations represented not listed.)
GEORGE W. CLARK INC.
Chicago—333 N. Michigan Ave. Mgr.: George W. Clark.
(Stations represented not listed.)
THOMAS F. CLARK INC.

New York 17—205 E, 42d st. Tel.: Murray Hill 4-6317. Mgr.: Thomas F. Clark.
hicago—35 E. Wacker Dr. Tel.: Central 6-1112. Mgr.: Paul Elsberry.

Represents:

WKLF Clanton, Ala, WCRS Greenwood, S. C. WPAQ Mt. N. C.
KGIW Alamosa, Col. KREL Baytown, Tex. WENC Whiteville, N. C.
KOKO La Junta, Col. ‘WMGA Moultrie, Ga. WLTC Gastonia, N. C.
KVRH Salida, Col. WLET Toccoa, Ga, WTND Orangeburg. s. C.
haauﬁeeé Fla WKTG Thom;sville. Ga. KDSJ Deadwood
vannah, Ga

WKIC K Ky. KVWC Vernon, e
WSNJ Bridgeton, N, J. WFLO Farmvme,e‘al‘a.
WMBO Auburn, N,

WNEBZ Saranac ‘Lnke. N. Y.

Intercollegiate Broadcasting System

WFRP Sa o
WMJIM Cordele, Ga.
KLVC Leadvme Col.
WWGS Tifton, Ga.

CLARK;WANDLESS-MANN INC.

New ¥York—205 E, 42d St. Tel.: Oregon $-1575.
(Stations represented not reported.)

LIONEL COLTON

New York 17551 Fifth Ave. Tel.: Murray Hill 7-5341.

Represents:

WREB Holyoke, Mass.
WPAW Pawtucket, R. I.

WERI Westerly, R, I.

WIBX Utica, N. Y.
WSFC Somerset, Ky.

WBET Brockton, Mass.

CONTINENTAL RADIO SALES
Pnusdelp)m—nrexel Bldg. 111 S. 5th St. TelL: Lombard 3-0882. Mgr.: Roberta
U

€.

New York—285 Madison Ave. Tel.: Lexington 2-2450. Mgr.: Stephanie Matyas.
Chicago—228 N. LaSalle St. Tel.: Franklin 2-2085. Mgr.: Mrs. Ruth Olsen.

Represents:
KCHS Hot Sprln%s. N. M.
WFV(é Fuquay Springs,
WGNC Gastonia, N, C,

KBUH Brigham City,
Utah . &

WIGM Medford, Wis.
KENA Mena. Ark.
KLMO Longmont, Col.

WGYV Greenville, Ala.
KELD Eldorado, Aﬂi‘u N

KFFA Helena, Ark,
KICO Calexico, Calif.

KWSD Mt. Shasta, Calif. wnuUy Lexington, N, C. 1.
FE Needles, Calif, SE Lumberton, N. C. ell, Ga.
KPRO Riverside, Calif. WHMATD Monroe, N. C. WCOR Newman, Ga.
Salida, WEHNC Newton, N. C. EYY Pocatello, Ida.
RT Trinidad, Col, #C Reidsville, N. C Atlantic, Towa
WCI-‘hg FM) Washington, Wil Statesville, N. C. WFMW Madisenville, Ky.

WHED Washington, N. C. KASM Albany, Minn.
WEKLK Cloguet, Minn.
KBMN Bozeman, Mont.

d, N, C.

D.
WDEC Americus, Ga.
LJ Dalton, Ga.
WMPM Smithfiel

WMLT Dublin, Ga.

WSGC Elberton, Ga. WKPA New Kensington, WCPS Tarboro, N. C.
WDUN Gainsville, Ga. Pa, WADE Wadesboro, N, C;
KASI Ames, Towa WKOK Sunbury, Pa. KTIL Tillamook. Ore.
KOEL Oelwein, Jowa WPRA Mayaguez, P, R. WHEMNW Seneca, S, C.
KPRS Olathe, WTYC Rock Hill, 8. C. WECT Union, 8, C.

WNTC Vancleve, Ky,
WJMB Brookhaven, Miss.
WRJW Pica e, Miss.
KDMO Carthage, Mo.
KWRE Warrenton, Mo.
KJDK Columbia, Neb.

HMUR Murra{’
HHMEU Provo, Utah
KOVE Lander, Wyo.
HKOESF Naca doches Tex.
HFLI Floydada, Tex.

K.RBA Lufkin, Tex. WFRX Frankfort, II1.

THE CONWELL CO.
Kansas City 6—1002 Walnut. ‘Tel.: Vietor 1120. Owner: John O. Conwell.

Represents:
KCHI Chillicothe, Mo. KNCM Mcberly, Mo. KREI Farmington, Mo.
KMMO Marshall, Mo. Nevada, Mo. KLWT Lebannon, Mo.

DONALD COOKE INC.

New York 17—551 Fifth Ave. Tel.: Mwrray Hill 2-7270. Mgr.: Donald Cooke.

Chicago 1—228 N. LaSalle St. Tel.: State 2-5096. M&gr.: Fred R. Jones.

Los Angeles 36—521 N, LaCienega Blvd. Tel.: Crestview 5-2022, Mgr.: Lee F.
O’'Connell.

Cleveland—402 Swetland Bldg. Tel.: Prospect 1-6100. Mgr.: Howard McClenahan.

Detroft—1323 Penobscot Bldg. Tel.: Woodward 2-3080. Mgr.: Charles J. Sheppard.

San Francisco—544 Russ Bldg. Tel.: Douglas 2-4586. Mgr.: Bill Ayres.

BROADCASTING o
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DONALD COOK INC.—(Continued)

Represents:
KRNI? San Bernardino,

Calif.
KDZA Pueblo, Col.
WINK Fort Myers, Fla.
WWFPB_ Miamli
KSEK Pittsburg, Kan.
WIBR Baton Rouge, La.
KROX Crookston, Minn.
WGVA Geneva, N. Y.
WHJB Greensburg, Pa.

WKPT Kingsport, Tenn.
KCTI Gonzales, Tex.
KRUX Phoenix, Ariz.
WEAM Arlington, Va,
WSSB Durham, N. C.
WVVW Fairmont. W. Va.
KISD Sioux Falls, S. D
KPUG Belli
KPAS Banning, Calif.
KWTC Barstow, Calif. WRAC Racine, Wis.
WOBT Rhinelander, Wis.

Canadian Stations
Quebec French Radie Group
CJOY Guelph, Ont,

CKMO Vancouverc CKEY Toronto

CJIB Vernon, B. CJRL Kenora, Ont. CKVL Montreal
CKOX Penticton, B. C CKWS Kingston, Ont. CJON st. John's, Nfld,
CHUB Nanaimo, B, C CJKL Kirkland Lake, Ont, CKDM Dauphin, Man.

CHUB Nanaimo, B, C

nipeg CHEX, Peterborough, Ont.
t CJSO Sorel, Que,

Bridgewater, N. S.
CKOY Ottawa, Ont

CKFI Fort Frances, Ont. CKGB Timmins, Ont.

HARRY E. CUMMINGS

Jacksonville, Fla.—Barnett Bank Bldg. Tel.: §-5770. Mgr.: Harry E. Cummings.
Southeastern Representative:

WJIAX Jacksonville, Fla. WTAL Tallahassee, Fla.
WDIG Dothan OL Knoxville, Tenn.

WQAM Miami, Fia.
, Ala. WR
WSPA Spartanburg, S. C. WDBO Orlando, Fla.

WHIO Dayton, Ohio
WFLA Tampa, Fla.

ham, Wash,
KSEM Moses Lake, Wash.

CJDC Dawson Creek, B, C.

| DEVNEY & CO.

New York 17—535 Fifth Ave. Tel.: Murray Hill 7-5365. Pres. E. J. Devney.

Represents:

WAUD Auburn, Ala.
WLAY Muscle Shoals, Ala.
KDMS El Dorado, Ark,
KBTM Jonesboro, Ark.
WCNX Middletown, Conn.
WPCF Panama City, Fla.
WSIR Winter Haven, Fla,
KAHU Honolulu . WONW Defiance, Ohlo
WIDE Biddeford, Me. WRJM Newport, R.
WFGM Fitchburg, Mass. WANS Anderson, S, C.

WABY Albany, N. Y.

WISE Asheville, N. C.
Kinston, N. C.

Cossé and Clayton J, Cossé

Represents:
The Walker Representative Co. Inc.

WKAB Mobile. Ala. WKTO Thomasville. Ga.
WMGY Montgomery, Ala. WBGR Jessup, Ga.

E , Ala, WGOV Valdosta, Ga.
WGWD Gadsden, Ala. WRFC Athens, Ga.

WERD Atlanta, Ga.
WIBB Macon, Ga.
WTNT Tallahassee, Fla.
WGGG Gainesville, Fla.
WBSR Pensacola, Fla.
WSAT Salisbury, N. C.
kory, N. C.

KOWIL Santa Monica,
Calif,

WGAA' Cedartown, Ga.
WDEC Americus, Ga.
Wonie: Docglis e

a.
WGGA Gaiungeavine. Ga.
WROM Rome, Ga.

WGVM Greenville, Miss.

WEWO Laurinburg, N. C.
L

Forjoe & Co.

WHKY Hic
WABZ Albermarle, N. C.
(Continued on page 32)

KTFS Texarkana, Tex.
INA C

W harlottesville, Va,
WEOK Poughkeepsie, N. Y. WKEY Covington, Va.
WATN Watertown. N, Y.

WSVA Harrisonburg, Va,
WEKOY Bluefield, W, Va.
ng'l;m Wisconsin Rapids,

8.
Wisconsin Network

-Cotton Belt Group

DORA-CLAYTON AGENCY INC,
Atlanta 3405 Mortgage Guarantee Bldg. Tel.: Alpine 1241, Operated by Dora C.

Palmetto Network (S.C.)

WRCS Ahoskie, N, C,
WﬁAg Winston-Salem,

WCPS Tarboro, N. C,
WAIM Anderson, S. C,
WPAL Charleston, S, C.
WACA Camden, 8. C.
WCRS Greenwood, 8. C,
WDVA Danville, Va.
King:

WKPT ort, Tenn.
WATO Oak

idge, Tenn.

THE
BRANHAM
COMPANY

Wagp
K THg

RAD[Q

Corsjc
Daqyj;
CHICAGOD YT Ao
NEW YORK Chale,
DETROIT Claryegy,
DALLAS Hu!lfing.to
qukersb 5
ATLANTA -
CHARLOTTE Stoy
Sqn DJ'
£T. LOUIS = g
Ue
MEMPHIS Wiy,
Ci
SAN FRANCISCO M SVelang
®Mmphjs
LOS ANGELES Dajjqg Te.
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STATION REPRESENTATIVES

(Continued from page 31)

EVERETT-McKINNEY INC.

New York 17—40 E. 49th St. Tel.:
1—400 N. an Ave. Tel.: Superior T7-8052.

Chicago 1 o
Bever) mlls—lll N Lm:_ g
8an Fra

Plaza 9-3747,

Blvd, Tel.: Crestview
. Tel.: Yukon 6-2398.

WTHT Hartford;-Corir.'
WETLC Stamford, Conn.
WGAF Valdosta, Ga.

WBEC Pittsfield, Mass,

New York 13—29 West 57th St, Tel.:

Represents:
WAAL Warcestur, Mass.

WLEA Hornell, N, Y.
WHDL Olean, N. ¥,
WHE

FORJOE & CO. INC.
Plaza 5-8501.

Pres.:

5-2022.

KORE Eugene, Ore.
KSLM Salem, Ore.
WPAM Pottsvllle Pa.
WRAK Willltamsport, Pa.
KCOR _San Antonio, Tex.
"KWTX Waco, Tex.
WHBY Appleton, Wis.
WLIP Kenosha, Wis,

Joseph Bloom: Gen,

.: Joseph Ruggiero; Sales Mgr.: Bernard Howard; Helen Wood; William
I:I:Lﬂ.go fr—-435 N. Michigan Ave, Tel.: Delaware 7-1874. Gen, Mgr.: William R.

Wyatt; William Sn.
Los Augeles 141127

Atlanta
and Dora Cossé,

der,
ilshlre Blvd, Tel.: Madison §-8329, Mgr.: Lawrence Krasner,
San Franclsco 5—591 Market St. Tel.: Sutter 1-7569,

Mgr.: Zonabelle Samson.
3—405 Mortgage Guarantee Bidg. Tel.: Alpine 1241.” Mgr.: Clayton Cossé

(Stations represented not reported)

New York 22—488 Madison Ave.

WIWVA Wheeling, W, Va.
WEFPD Toledo, Ohlo
WHNMN Fairmont, W. Va.

; *® Iy addition, all stations are represented b
(Blair & Co.) and WSAI {Avery-Knodel Co.

FREE & PETERS INC.
New York 22—444 Madison Ave,

Owned Stations:

WSAI Cincinnati, Ohio
WAGA Atlanta, Ga,
WGBS Miami, Fla.

Tel,: Plaza 9-6022.

Eastcrn Radio Sales Mgr.: Jones Scovern.
{,hh,—.-go 1—~—230 N. Michigan Ave. Tel.: Franklin 2-6373 Mgr.. John A. Cory.

tlanta 3—Palmer Bldg.
Detrolt 26—Penobscot Bidg.

Fort Worth 2—406 W. 7th
Hollywood 28—6331 Holl
San Francisco 4—Russ

WGR Buffalo, N, Y.

WOC Daven ort. o

WHQ Des Moines

WD Fargo, N. D,
KMBC-: Kansas City
WTCN Mineapolis-St.

Pal
KSD St Louls
acuse
WCSC CK:rleston S C.
WIS Columbia, S, C.
Raleigh, N, C.

Tel,; Main 5667,

it.” Tel.: Fortune 3349,
ood Blvd. Tel.: 9-2151
1dg. Tel.:

Mgr.
Tel.: Woodward 1-4225,

Sutter 1-3798.
Represents:
WDBJ Roanoke, Va.

attle
KRIS Corpus Christl, Tex,

KXYZ Houston

KDSH Boise, Idaho
KFDM Beaumont, Tex,
KVOD Denver

WDSM Du]uth-Superior
KFAB Om

KEX Portland Ore.
WBAP Fort Worth-Dallas

PAUL GIRARD CO.

Dallas 1—314 Thomas Bldg. Tel.: Sterling 1037.
(Stations represented not reported.)

GENE GRANT & CO.

Los Angeles 36—5225 Wilshire Blvd. Tel.: York 8812,
(Stations represented not reported.}

W. 8. GRANT CO. INC.

: James M

1;.[1%1;.

FORT INDUSTRY CO.*
Tel.: Eldorado 5-2455.

WJIBK Detroit, Mich.

?' The Katz Agency, except WWVA

Pres.: H. Preston Peters;

Wade.

oag.
.. 'Willlam A. Morrison,

KGMB-KHBC Honolulu-

Hilo
WGH Norfolk
WBZ

O Ft, Wayne
KYW Philadelphia
KDKA Pittsburgh

WDZ Decatur, Ill,
WMBD Pecria, INl,
KTSA San Antonio
KVAL Brownsville, Tex.

San Francisco—703 Market St, Tel.: Exbrook 2-6885. Gen. Mgr.: W. S, Grant.
Los Angeles—I1127 Sunset Blvd. Tel: Madlson 9-2653. Mgr.: Larry Krasner,
New York—33 W, 42d St. Tel.: Bryant 9-13
Chicago—612 N. Michigan Ave, Tel.: superior 7-8177.

EAFY Bakersfleld, Calif.
HHS[. Chico, Calif.
HMYC Marysvllle. Calif.
HY¥ S Merced, Calif.
HTHR Modesto, Calif.
HFRL Paso Robles, Calif,
HKEEN San Jose, Calif,
KWV Redding, Calif.
WBEX Chillicothe, Ohio
KVEL San Luls Obispo
HEND Bend, Ore.
KUIN Grants Pass, Ore.
AL San Mateo, Calif.
KSRO Santa Rosa, Calif,

Represents:

KVVC Ventura. Calif,
KFJI Klamath Falls, Ore.
KYJC Med.tord. Ore.
KJAM Vernal, Uta
WSKI Montpelier, Vt.
KXRO Aberdeen, Wash,
WHTC Holland, Mich.
KENO Las Ve, ga Nev.
WMOA Marie
KWLK Longvlew. Wash.
KGY Olympia, Wash.
K J Walla Walla, Wash.
C Lewiston, Ida.
KCOK Tulare, Calif,

IRENE GRIFFITH

Hollywood 28—1341 N, Cahuen%a Blvd. Tel: Hillside

8an Francisco 4681 Market S

Tel.: Douglas 4475,

WOHI East Liverpool,
Ohi

0
WMOH Hamilton, Ohio
WJJL Niagara Falls, N, Y,
WIRY Plattsburg, N. Y.
KECC Pittsburg, Calif,
KMBY Monterey, Calif,
KWRN Reno, Nev,
WJEH Gallipolis, Ohio
Laconia, N. H.
WBIW Bedford, Ind,
Aloha Network, Honolulu

3912,

(Stations represented not reported)
MELCHOR GUZMAN CO. INC.

New York—45 Rockefeller Plaza. Tel.: Circle 7-0824.

V. P. in Charge: A, M.

rtinez,
(Represents stations in Cuba, Mexico, Puerto Rico, Central and South America)
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+ARTHUR H. HAGG ASSOCIATES INC.

Chicago 1—360 N, Michigan Ave, Tel.: Central 8-7553. Mgr.: Arthur H,
New York 17—368 Madison Ave. Tel.: Murray Hill 2-8865. . Mgr.: Phil Bro
Represents:

KGNO Dodge City, Kan.

Srick.

HEADLEY-REED CO.

New York—420 Lexingtion Ave. Tel.: Murray Hill 3-5467. Pres.: Frank W. Miller Sr.
ggrli'i?u Frank W. Miller Jr., . P.! W, B. Faber; V, P.-Mgr. N. Y, Office:

Chicago—230 N, Michlgan Ave, Tel.: Franklin 2-4686. V., P.-Mgr,: John H. Wrath.

Detroit—2019 Pencbscot Bldg. Tel.: Woodward 2-7371. Mgr.: Harold V. Barrett.

Atlanta—Palmer Bldg, Tel.: Cypress 4311, Mgr.: E. W, Sweatman Jr.

San Francisco—300 Montgomery St. Tel.: Yukon 6-1285. Mgr.: Ralph W. Mitchell.

Hollywood—Taft Bldg. Tel.: Hillside 7738. Mgr.: Clark Barnes.

New_Orleans—International Trade Mart Bldg. Tel.: Tulane 3363, Mgr.: Milton
De Reyna Jr.

FPhiladelphia—1216 Lincoln Liberty Bldg. Tel.: Locust 4-0678. Mgr.: Robert S. Dome.

Represents:
WFMJ Youngstown, Ohioc WRDW Augusta, Ga.
WSAN Allentown, Pa. WKMH Dearborn, Mich.
WAPO Chattanooga, Tenn. WLEW Bad Axe, Mich.
WSYR Syrncuse, N. Y. WTOK Meridinn. Miss
WTRY Troy, N. Y, KOTA Rapid City, 8. D,
WHBS Huntsville, Ala, WHIM Providence, R. L.
WONE Dayton, Ohio WBML Macon, Ga.
WLAN Lancaster, Pa. K Waterloo, Iowa
WEEK Peoria, Il WORC Worcester, Mass.
WEMP Milwaukee, Wis. WKHM Jackson, Mich.
WEEU Reading, Pa. WHK Cleveland, Ohio
WTOD Toledo, Ohio WCOS Columbia, S. C,
WFAS White Plains, N, Y, KSFO San Francisco, Calif

WSGN Birmingham, Ala.
WALA Mobile, Ala.

WSFA Montgomery, Ala.
WELI ven, Conn.

WSJS Winston-Salem, N. C.
WKOW Madison, Wis,

GEORGE P. HOLLINGBERY CO.
Chl(l::go 1—307 N. Michigan Ave. Tel.: Andover 3-2638. Mgr.: George P. Holling-

New York 18—500 Fifth Ave. Tel.: Bryam 9 3960, Mgr : F. E. Spencer Jr,

Atlanta 3—223 Peachtree St. Tel,: Cypress 1489. Mgr.: Richard . Hunter.

San Francisco 4—400 Montgomery S§t. Tel.: Douglas 2-1792, Mgr.. 'Knox LaRue.
Los Angeles 13—411 W, Fifth St. Tel.: Madison 6-3633, Mgr.: Harry H, Wise Jr,

Represents:

KTSM El Paso, Tex.
WEAU Eau Claire, Wis,
WBIG Greensboro, N. C.
KPOA Honolulu
WJIDX Jackson, Miss.
KGHI Little Rock, Ark.
WLVA Lynchbur vg Va.
wISC Mndison. is,
WQUA Moline,

WSIX Nashville, Tenn.
WWEZ New Orleans
KOOL Phoenix, Ariz,
WJIAS Pittsburgh

WADC Akron, Ohio
WAEBRB Allentown, Pa,
WATL Atlanta, Ga,

uiusta Ga.
KPMC Bakersfield, Calif.

City.
ngs, Mont.
WINR Binghamton, N, Y.
KGEM Boise, Ida,

*WGN Chicago
WRBL Columbus, Ga.
WBTM Danville, Va.

KUTA Salt Lake City
x:crol San Bernardine,
alif

KYA San Francisco
KIST Santa Barbara,

Calif,
WARM Scranton, Pa.
KVI Seattle, Wash,
KSCJ Sioux City, lowa
?{VORD Spartan| u# S, C.

NEW Spokane,
WSPR sspringﬂeid, Mass,
KGBX Springfield, Mo,
WWJ Detroit KOLO Reno, Nev. KCNA Tucson, Ariz,
WEBC Duluth, Minn. Rochester, N, Y,  Arrowhead Network.

* Except in Chicago, New York, Boston, Detroit, Minneapolls, Milwaukee,
Cincinnati, Philadelp!

HAL HOLMAN CO

Chicago 1—360 N, Michigan Ave, Tel.: Franklin 2-0016. Mgr. Hal Holman.
New York—80 E. 42d St. Tel.: Muﬂ‘ay Hill 2-4813.
Los Angeles 28—8381 Hollywaod Blvd, Tel.: Hollywood 5048. Mgr.: Tracy Moore.
Represents: -
WTCM Traverse City, Mich, WJIOL_ Joliet, Ill.
WATT Cadillac, Mich. WKAN Kankakee, II1,
WATZ Alpena, Mich. WVLN Olney, Il
WMEN Petoskey, Mich. WSIV Pekin, I,
WATC Gaylord, Mich. WWCA Gary, Ind, .
WABJ Adrian, Mich, *WLBC Muncie, Ind.
WHFB Benton Harbor, WKAM Warsaw, Ind.
Mich, WBEV Beaver Dam, Wis, KNEB Scottsbluff, Neb.
*WIBM Jackson, Mich. KFIZ Fond du Lac, Wis. KWAL Wallace, Idaho
WMUS Muskegon, Mich. WMAM Marinette, Wis. *WPIN Clearwater, Fla.
WKNX Saginaw. Mich. WSPT Stevens Point, Wis. WBSR, Pensacola, Fila.
WIBV Belleville, Il WGNS Murfreesboro, Tenn, WLBS Birmingham, Ala.
WCAZ Carthage, I, WCRK Morristown, Tenn. WGWC_Selma, Ala.
WHOW Clinton, Il WTPR Paris, Tenn. ‘WHIR Danville, f‘
WLBH Mattoon, I11, KIUP Durango, Col. WMIK Middlesbof® Ky.
WLDS Jacksonville, 1. WAYX Waycross, Ga.

*Midwest representation only

DON HOWARD & CO.

Del Rio, Tex.—Foster Bldg. Tel,: 1017, Owner: Don Howard.
(Stations represented not reported)

H-R REPRESENTATIVES INC.

New York 17—405 Lexington Ave. Tel.: Murray Hill 9-2608. Pres.-Treas,: Frank

M Headley; Exec. V.P.: Dwi ht S, Reed' V.P.-Sec,: Frank E, Pelle grin' v.P.:
Paul R, Weeks; V.P.: C . French: Allan W, Kerr; James W, LeBaron.

Chicago 3—79 W, Mom-oe St Tel.: Randolph 6-0113, Dwight S. Reed, Carlin S.

French,
San Francisco—l10 Sutter St. Tel.: Exbrook 2-3407. James M, Alspaugh.
Hollywo00d—710 Equitable Bldg. Tel.: Granite 1480. V.P.: Harocld Lindley.

Represents:

WLOK Lima, Ohio
WHUM Reading, Pa.
KJIBS San Francisco
WTSP St. Petersburg, Fla.
KNOE Monroe, La.
WNOE New Orleans
KMMJ Grand Island. Neb WJIW Cleveland

K(éL]N Glenwood Springs,
ol,
KFXJ Grand Junction, Col,

WGFG Kalamazoo, Mich,
WONS Hartford, Conn.
WSOC Charlo".e. N.C.

KMPC Los Angeles
WROK Rockford, Ill.

WONS Hartford, Conn.
Yankee Network

(Continued on page 35)
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“ An attack on the Armada

=~

i i

”

363 \Jedﬂ'd ago

Phillip II’s plan 1o invade England in 1588
was prevented by the destruction of his great
Armada. The lofty Spanish ships filled with
thirty thousand soldiers and crew, were
attacked by the expert English seamen in
smaller but more numerous ships. Under
the leadership of such veteran fighters as
Drake and Hawkins, the English were com-
pletely victorious. Badly defeated, the
Armada suffered still greater losses in
subsequent storms.

363 years experience

in Radio Advertising. ..

Giving us an average of 15 years per man,
with every man thoroughly verzed in selling
the National and Scctional markets. ..
Availableto you! Our wealth of Radio know-
tedge in every Radio market, plus continual
closecontact with Advertisersand their Agen-
cies. by men who are specialists in selling a
single medium-RADIO SPOT TTME . ..
Contaet your nearest HEADLEY -REED
Sales Representative ( [isted herewith) and
watch your sales curve propel upward.

)
) Headley-Reed ESompany

Radio Station Representatives

wwWw americanradiohistorv com

Headley Reed
o4qn eontacto

NEW YORK
Frank W. Miller Sr.
Frank W. Miller Jr.
Sterling B. Beeson
Herbert L. Bachman

Walter Dunn
Cameron A. Hliggins
Jack Hardingham
Barry Keit

Frank T. Breslin

William L. Kost
Richard P. Hogue

ATLANTA

Eli W. Sweatman

CHICAGO

John H. Wrath
John Schulz
Edward E. Gardner
Philip Leo Mergener

DETROIT
Harold V. Barrett
HOLLYWOOD

Clark Barnes

SAN FRANCISCO
Ralph Mitchell
NEW ORLEANS
Milton R. de Reyna Jr.
PHILADELPHIA
Robert 8. Dome

\“ﬁ'-
b

g

T

W R
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exploring every market ... from eight
strategically located offices through-
out the United States... giving you
superior coverage with quick and
thorough personal service to Adverti-
sers and their Agencies.

All offices company owned and operated
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|| /Dallas 1—Republic Bank Blidg

STATION REPRESENTATIVES

(Continued from page 32)

INDIE SALES INC.

ewLY&rk 17—860 E, 42d St. Tel.: Murray Hill 2-4813. Jack Koste. Gene Litt, Oscar

iicago 1—360 N. Michigan Ave. Tel.: Franklin 2-0016.

s Angeles 36—5225 Wilshire Blvd. Tel.: York 8812. Mgr.: Gene Grant,

Represents:
MJ Tulsa, Okia, WCCM Lowell, Mass.
MS Lincoln,. Neb ‘WIKY Evanswille, Ind
BI Tacoma, Wash, WPIN St. Petersburg, Fla.
1CE Springfield, Mass. WJMR New Orleans
~AV Norfolk, Va. WJIXN Jackson, Miss.
&ccC Hartford, Conn. WKAB Mobile, Ala.

WTAO Boston

WTEL- Phﬂadelph-in

WXGI Richmond, Va.
WXLW Indlanapolis

Metropolitan Network, Washington. D. C.

INTER-AMERICAN PUBLICATIONS INC.
Jew York 17—41 E. 42d St. Tel.: Murray Hill 2-0886. Pres.: Angel Ramos; V, P.-

Treas.: Jose Ovledo; Sec.,: Frank Navarro.
Represents:
WKAQ San Juan. P, R. WKJB Mayaguez, P. R,

WPAB Ponce, P. R,

+INTERSTATE UNITED NEWSPAPERS
Jew York—545 Fifth Ave. Tel.; Murray-Hill 2-5452, Mgr. Radio Div.: Joe Woot-

n
Chicago—25 E, Jackson Blvd, Tel.: Webster 952260 . Mgr.: L. J. Pollard.

)etroltr—2146 St, Antoine St, Tel.: Cadlllac

Los Angeles—4822 S. Avalon Blvd, Mgr.: Ted Washlngton.

Represents:
WLIB New York WERD Atlanta, Ga.
WHAT Philadelphla WJILD Birmingham, Ala.
WHOD Pittsburgh WIVY Jacksonvlille, Fla.

FRED R. TONES

KOWL Los Angeles

(Stations represented not reported)

Chicago—228 N. La Salle St. Tel.: State 2-5096.

fTHE KATZ AGENCY

New York 22488 Madison Ave. Tel.: Plaza 9-4460. Sales Mgr.: George Brett,

Detroit 2—General Motors Bld % : Trinity 2-7685.
Kansas City 6—Bryant Bldg. el. Vlctor 1095, Mgr

Chicage 1—307 N. Michigan Ave. 'I‘el. Central 6-4006. Mpgr.: Gerald H. Gunst.
M'ﬁ-:- lph Bateman.
amas J

. Flanagan Jr.

Atlanta 3—22 Marletta St. Tel.: Pne 1637, Mgr.: Fred M. Bell.

San Francisco 4—Russ Bldg. :I‘el Sutter 1-7434. Mgr.:

Randolph 7936. Mgr.: David Rutledge

Donald C. Sta

Los Angeles 14—530 W. 6th St. Tel.: Tucker 3218. Mgr.: Stanley J. Reulman,

Represents:

KLZ Denver WNAX Sioux City-
WGBS Miami, Fla. Yankton
WDAE Tampa WWL New Orleans
SWAGA Atlanta WCOP Boston
*WMAZ Macon. Ga. KGHL Billings, Mont.
*WTOC Savannah WXKW Albany, N. Y.
KGU Honolulu WKRC Cincinnatl
WPDQ Jacksenville, Fla. WSPD Toledo, Ohio
WEOA Evansville, Ind. WKY Oklahoma City

M_Indianapolis WFIL Philadelphia
WM'I‘ Cedar Raplds WCAE Pittsburgh
KRNT Des Moines WREC Memphis

4 The Georgia Trio

JOHN KEATING

KHQ Spokane, Wash.
WM Fairmont, W, Va.
WISN Milwaukee

WJIBK Detroit

WFDF Flint, Mich.
WOOD Grand Rapids.

Mich.
KWK St. Louls
WEBR Buffal
WHIS Blueﬁeld W Va.
KCMOQ Kansas City. Mo,
WMAL Washington, D, C.

Portland, Ore.—Alderway Bldg. Tel.: Beacon 4107. Mgr.: Don P, Motter.
Seattle, Wash.—2d & Pine Bldg. Tel.: Elliott 6520. Mgr.: James A. McLoughlin.

Special regional representation of Oregon, Washington and Idaho stations:

_ KVAS Astoria, Ore. KTFI Twin Falls, Idaho
“ KRNR Roseburg‘ Ore. KBIO Burley, Idaho
KFJI Klamath Falls, Ore. KSRV Ontarlo, Ore.
KSLM Salem, Ore, KIT Yakima, Wash.
KOOS Coos Bay, Ore. KWRC Pendleton, Qre.
KBND Bend, Ore, KODL The Dalles, Ore.
KBKR Baker, Ore, KWIL Albany. Ore,
KORE Eugene, Ore KRLC Lewiston, Idaho
KMED Medford, Ore, KWLK Longview. Wash
KUIN Grants Pass, Ore KELA Centralia, Wasl
KLBM LaGrande, Ore. KGY Okmpla.,Wash
WIN Ashland. Ore. KXRO Aberdeen, Wash.
KTIL Tillamook, Ore. KVOS Bellingham, Wash.
KFXD Boige-Nampa, KPQ Wenatchee, Wash,
Idaho KUJ Walla Walla, Wash.

KRSC Seattle, Wash.
Sgokane, Wash.
KIEM ureka, Calif.
KONP Port Angeles, Wash.
KVAN Vancouver, Wash.
KPOJ Portland. Ore.
KPKW Pasco, Wash.
KBRC Mt. Vernon, Wash.
KMO Tacoma, Wash.
KNPT Newport, Qre.
KRgL Corvallis, Ore.

KOMW Onnak, Wash.

KEENAN & EICKELBERG
San Francisco 4—235 Montgomery St. Tel.: Douglas 2-1323. Mgr.: W. Hubbard

Keena
Los Angeles 5—638 S. Van Ness Ave. Tel.: Dunkirk 8458. Mgr.: George G, Dietrich.
Portland 4, Ore.—333 S, W, Oak St. Tel.: Broadway 3210, Mgr.: Frank J.

McH ugh Jr,
Represents:
WOR New York Harrington. nghter &
The O. L. Taylor Co. Parsons

THE KENNEDY CO.

Philadelphia 2—1808 Packard Bldg, Tel.: Rittenhouse 6-8548.

Represents:

WILM Wilmington, Del? WHVR Hanover, Pa,
WFPG Atlantic Clty, N.J WBUD Morrisville, Pa.?
WWBZ Vineland, ﬁ’ WHWL Nanticoke, Pa?
WCOJ Coatsville; WDAS Philadelphia?

il Re regents in Pennsylvania only.
ladelphia only.

BROADCASTING ¢ Telecasting

WHUM Reading, Pa.?
WGCB Red Lion, Pa.
WISL Shamokin, PaZ?

KETTELL-CARTER

Boston—John Hancock Bldg. Tel.: Liberty 2-5799. Partners: Elmer Kettell, Mar-
jorie Carter.

Represents in New England and New York State

*WOR New York WACE Chicopee, Mass, WBSM New Bedford,
*WHCU Ithaca, N. Y. WEIM Fitchburg, Mass. Mass.
WHIM Providence, R. I, WKOX Framingham, Mass. WBEC Pittsfield, Mass.
WSKI Montﬁner, Vt. WHAV Haverhill, Mass. WBRY Waterbury, Conn.
WALE River, Mass. WKNE Keene, N. H. WTVL Waterville, Me.
*WSYR Syrdcuse, N. Y. WLNH Laconia, N, H. WNEB Worcester, Mass.
WABRI Bangor, Me. WLAM Lewiston, Me, WHEB Portsmouth, N. H.
WMOU Berlin, N. H. WFEA Manchester, N, H. WKXL Concord, N, H,
Pine Tree Group North Eastern Broadcasting System

New Hampshire Group Bay State Group of Stations

* New England only.

A. LEWIS KING
New York 17—551 Fifth Ave. Tel.: Murray Hill 2-8276.
Represents:
WBNX New York

ORVILLE LAWSON & ASSOC:

Minneapolis 2—835 Northwestern Bank Bldg. Tel.: Geneva 9631. Owner: Orville
F. Lawson. Office Mgr.: Mrs. Edna H. Brautigam. Acct. Executive: Loren
Sorensen.

(Stations represented not reported)

LUXEMBOURG BROADCASTING CO.

(Radio Luxembourg: 232 kc, 150 kw; 1439 kc, 150 kw)

NewAYork l;)—175 Fifth Ave. Mgr.: Guy Bolam. (See American Sales & Servicing
gency.

JOSEPH HERSHEY McGILLVRA INC.
New York 17—386 Madison Ave, Tel.: Murray Hill 2-8755. Pres. Joseph H.
McGlllvra.
Chicago 1—185 N. Wabash Ave. Tel.: State 2-5282, V.P. & Mgr.: Hub. Jackson.
Los Angeles 52330 W, 3d St. Tel.: Dunkirk 7-4388. Mgr.: Robert W. Walker.
San Franeisco 4—57 Post St. Tel.: Sutter 1-5568. Mgr.: Rogers Parratt.
(Stations represented not listed.)

FRANK J. McHUGH JR.

Portland, Ore, 4710 Lewis Bldg. Tel.: Broadway 3210,
(Stations represented not reported.)

MEDIA REPRESENTATIVES INC.

New York 17—270 Park Ave. Tel.: Murray HIill 8-4777. U. S. Mgr.: Willlam J.
Chase; Manila Mgr.: Albert C. Capotosto; Asst. Mgr.: Helen M. L. Leary.

Represents:
Manila Broadcasting Co.. Manila
DZMB Manila DZPI Manlla DYBU Cebu
DZRH Manila DYBC Cebu

ROBERT MEEKER ASSOCIATES INC.

New York 17—521 Fifth Ave. Tel.: Murray Hill 2-2170, Gen. Mgr.: Robert D, C.
Meeker; Eastern Mgr.: Louls J. F. Moore. Edgar B, Filion, Ben F, Conway,
Glenn Lau.

Chicago 1—333 N. Michigan Ave, Tel.: Central 6-1742. Mgr.: Carlton F-TJ Jewett.
Lois Thompson.

San Francisco 4—Russ Bldg. Tel.; Yukon 6-4940. Mgr.: Donald L. Pontius.

LosMAngeles 28—6381 Hollywood Blvd. Tel.: Hollywood 9-5408, Mgr.: Tracy

oore.

Represents:
WDEL Wilmington, Del. WORK York, Pa. WCLT Newark, Ohlo
WCUM Cumberland, Md. WGKYV Charleston, W, Va. WSAU Wausau, Wis.
WKNE Keene, N. H. WDWS Champalf , IIL WINQ West Palm Beach,
WKNY Kingston. N. Y. WWXL Peoria, Il Fla,
WGAT Utica, N. Y. WTTS Bloomington, Ind. KVOL Lafayette, La.
WHOL Allentown. Pa. WKBV Richmond, Ind. KMOD Modesto, Calif,
WRTA Altoona, Pa. WKRB Dubuque, Iowa KCRA Sacramento, Calif.
WEST Easton, Pa. KOKX Keokuk. Iowa KUGN Eugene, Ore.
WKBO Harrisburg, Pa. WSON Henderson. Ky. KMED Medford, Ore,
WAZL Hazleton, Pa. WHOP Ho kinsvllle. Ky. KVOS Beilingham, Wash
WGAL Lancaster, Pa. WPAD Paducah, Ky. KWIE Kennewick, Wash.
WKST New Castle, Pa. KAUS Austin, Minn. KPQ Wenatchee, Wash.
WRAW Reading, Pa. KFSB Joplin, Mo,
WMBS Uniontown. Pa. WHKK Akron, Ohio

(Continued on page 36)
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STATION REPRESENTATIVES

(Continued from page 35)

tJOHN H. PERRY ASSOC.

New York 17—128 E. 56th St. Tel.: Eldorado 5-3197. william K.
Dorman.

Philadelphia 7—12 S. 12th St. Tel.: Walnut 2-3555. Mgr.: Robert Hitchings.
Chi 3—122 S. Michigan St. Tel.: Harrison 7-8085. Mgr.: F. W. Thurnau.

Gen. Mgr.:

CLYDE MELVILLE CO.
Dallas—402 Melba Bldg. Tel.: Sterling 1558. Owmer: Clyde B. Melville.
Represents:

KDMS El Dorado, Ark.
WGVM Greenville, Miss.
KERB Kermit, Tex.

KFRO Longview, Tex.

NATIONAL BROADCASTING CO. (NBC SPOT)
{National 8pot Sales Dept.)

New York—30 Rockefeller Plaza. Tel.; Circle 7-8300. Dir.: James V. McConnell.
Eastern Radio Sales Mgr.: Robert J. Leder. Sales Development. Adv., Prom,
Mgr.: H. Norman Neubert,

Chicago—Merchandise Mart. Tel.: Superior 7-8300. Radio Sales Mgr.: Robert

Clevnhﬁli;lﬂus Superior Ave. N.E. Tel.: Cherry 0942. Radio Sales Rep.: Robert
4 er.
Hallrwood—Sunset & Vine. Tel.: Hollywood 9-6161. Sales Rep.: Wm. Doty

KSEL Lubbock, Tex.
KDAS Malvern, Ark.
KTFS Texarkana, Tex.
The Cotton Belt Group

KTXN Austin, Tex.
KTXC Big Spri Tex.
KSTB Breckenri

KICA Clovis, N.

Edouarde.
Smﬂh;nnlsco—Taylor & O'Farrell Sts, Tel.: Graystone 4-83700, Sales Rep.: Carl
Represents:
WNBC New‘r: York cC wSan Franelsco WG‘{, Sch%l:ectady-
WMAQ Chicago WR ashington any-Troy
WTA!& Cleveaﬁnd KOA Denver

NATIONAL TIME SALES

New York 17—17 E, 42d St. Tel.: Murray Hill 2-0810. Sales Mgr.: Arthur Gordon;
Asst, Sates Mgr.: Robert J. Kizer,

Los Angeles—672 S. Lafayette Park Plnce. Hax-]an G. Oakes.

Chicago—3216 Pure Oil Bldg. Paul Elsbe!

(Stations represented 'not reported)

HARLAN G. OAKES & ASSOCIATES

Chicago—3216 Pure Oil Bldg. Tel.: State 2-7942.
San Francisco—26 O'Farrell Si., Rm, 609. Tel.: Yukon 6-5936,
Los Anxele:—s'rz S. Lafayette bark Place. Tel.. Dunkirk 2-3200.
New York—17 E. 42d St. Tel.: Murray Hill 2-0810.
Represents:
Texas Spanish Language Group

XEO Matamoros-XEOR Reynosa, Tam. (Brownsville-McAllen Tex.)
CFQ k XEAC

KrCar San Antonlo Saskatoon, . Tifunna
T ETEN A Edmonten, Alta. {San Diego, Call!.)
IE[.'.NO Corpus Chris‘ti ‘CFCN Calgary, Alta. KGST Fresno, Ci
XEAS Neuvo Laredo, KYNO Fresno, Calif?
FPhoenix, Ariz. Tam. (Laredo, Tex.) KCOK Tulare,
XED Mexicali, B XEJ Cludad Juarez, Chth. KLVL Pasadena, Tex.
{Calexico, Calif. (El Paso, Tex.) (Houston
H‘.I.‘:-.’O Grand Junction, KOPO Tucson, Ariz} Negras,
Cil. Coah. (Eagle Pass. Tex.)

* Ropresents on West Coast only.
1 Gpanish only.

LEE F. O’CONNELL CO.

Eavorly Hills, Calif.—111 N. LaClenega Blvd. Tel.: Crestview 5-2022. Pres.-Mgr.:
Lez F. O'Connell.
San Francisco 4—233 Sansome St. Tel.: Yukon 6-2396. William A. Ayres.

(Stations represented not reported)

PACIFIC NORTHWEST BROADCASTERS

Porilind 7—Orpheum Bldg. Tel.: Broadway 8451,

New York 17347 Madison Ave. Tel.: Murray Hill 3-5830.
Chicago 1=360 N. Michigan Ave. Tel.: Andover 3-5771.
Kananz City—1012 Baltimore St. Téel.: Victor 0021.

Ho od 286381 Hollywood Blvd. Tel.: Hollywoqd 9-5408.
San Francisco 4—78 Post St. Tel.; Exbrook 2-8033,

Spokame 4--Television Center. Tel.: Madison 1218,

(Stations represented not listed)

PAN AMERICAN BROADCASTING CO.
New York—17 E. 42d St. TeI. Ehen Hill 2-0810. Mgr.: E, Bernald.

Chicago—Pure Oil Bl el.: State 2-7942. Paul Elsberrﬁ
Los Angeles—872 S. ayette Park Place. Tel.: Dunkirk 2-3200. n G. Oakes.
Represents Stations in:

AFRICA: SOUTH AMERICA: CENTRAL AMERICA:
South Africa Bolivia Costa Rico
Nor:h Africa e - g Sglvador

Congo Colomb: onduras
BE‘IE#“ e Dutch Guiana Nicaragua
mloczambique gcuador lémama
S peru Mexico
ABTA; Venezuela Dominican Republic
El.:'l.'lnl OFE Haiti

'ormosa EUR 8
Japn.lg't France ICELAND
Indis Portugal FLJI ISLANDS
Pakistan S) nlﬂ a
n

JOHN E. PEARSON CO.
New York—250 Park Ave. Tel.: Plaza 8-2285. John E. Pearson, Russ Walker, John

Stewart, Ray D. S oﬂeld
S ror s % Tel.: State 2-7494. Mgr.: Frank M. Reed. Kay

Chicago—333 N. chigan Ave.
er, James W, Rohrs.
D 13121, Commerce St. Tel.: Prospect 3723. H. W, Maler Jr., Viola Miller,

Minneapolis—1406 Northwestern Bnnk Bldg. Tel.: Lincoln 5689. James Bowden,
Betty Pearson.
La!ayette Park Place. TFel.: Dunkirk 7-4388. Robert W, Walk-

lea—GH S
e - Hecritgtarn,

i : Tel.: Sutter 1-5568. Rogers Parratt, Vena Monroe.

(Stations represented not listed) -
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Detroit 2—855 Atkinson Ave. Tel.: Trinity 1-5783. Mgr.: John F. Cole.
Atlanta 3—72 11th St. N.E. Tel.: Emerson 2956. Mgr.: Mrs. Alice S. Grant.
Represents:

WWPG Palm Beach
Wghl?n Daytona Beach,

WCOA Pensacola, Fla.
WJHP Jacksonville. Fla.
WALT T

WTMC Ocala, Fla.
WDLP Panama City, Fla.
WKWF Key West, Fla.

EDWARD PETRY & CO. INC.
New Ilrdork 22—488 Madison Ave. Tel.: Murray Hill 8-0200. Mgr.: Henry E, Ring

Chicago 11—400 N. Michigan Ave. Tel.: Whitehall 4-0011. Mgr.: Edward E. Voynow.
Detroit 2—General Motors Bldg. Tel.: Trinity 5-1035. Mrg.: William Cartwright.
S8an Francisco 4—Russ Bldg. Tel.: Yukon 2-3831. Mgr.: Earle H. Smith.

Los Angeles 14523 W, Sixth St. Tel.: Michigan 8729. Mgr.: Chester G. Matson.
§t. Louis 3—Shell Bldg. Tel.: Chestnut 7191. Mgr.: George Kercher.

Dallas 2—Life of America Bldg., Wood & Akard Sts. Tel.: Prospect 3503. Mgr.:
Buell Herman.

WSB Atlanta

WICC Bric};elport
WBEN Buffalo

WGAR Cleveland
WFAA Dallas-Ft. Worth
WJR Detroit

KPRC Houston

KARM Fresno. Calif.
KFOR Lincoln, Neb.
KGA Spokane

New York—480 Lexin,
man; V. P. Chg.

North.

on Ave, Tel.:
ew York: Peggy

Chicago—75 E. Wacker Drive.

Represents:

WBAL Baltimore
KARK Little Rock, Ark.
KFI Los Angeles
WHAS Louisville
WTMJ Milwaukee
KSTP St. Paul

WSM Nashville

WSMB New Orleans
WTAR Norfolk

KOIL Omaha

KGW Portland, Ore.
Texas Quality Network

Tel.: Financial 6-0932.

WRNL Richmond

WOAI San Antonio

W AS .5emgﬁ 1d, M
'>P eld, ass,
Culsa, Okl

KFH Wichita, Kan.

KTBS Shreveport, La.

WIP Philadelphia

KPHO Phoe

KSO Des Moines

RADIO REPRESENTATIVES INC.
M:lrray Hill 8-4342. Pres.: Harry S, Good-

V. P. Chg. Chicago: John

(Stations represented not listed)

WILLIAM G. RAMBEAU CO.
Chicago 1333 N. Michigan Ave. Tel.: Andover 3-5566. Mgr.: John Norman.
New York 17—Chanin Bldg. Tel.: Murray Hill 6-5840. Mgr.: William M. Wilson.
L