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.. EACH PEARL A MEMORY

President Coolidge had just made the first Presidential
broadcast from the floor of Congress; the first Federal
Radio Commission had been recently appointed;
Columbia Phonograph Broadcasting System, Inc.
came into existence; and Secretary of Commerce
Herbert Hoover spoke from Washington to New York
in the first demonstration of television. ..

Lindbergh flew into the hearts of America; Com-

mander Richard E. Byrd crashed into the sea off

France; Tunney retained his championship, although
Dempsey claimed a ‘‘long count,” and the immortal
“Babe’ hit sixty home runs. ..

“Talking’’ pictures became a reality when Al Jolson
in “The Jazz Singer’ scored an instant success; Henry
Ford unveiled the Model A; ground was broken

STORER BROA

WIW-TV
Cleveland, Ohio

WSPD-TV
Toledo, Ohlo’

WIwW

. WJBK
,Cleveland, Qhio

Toledo, Ohio Detroit, Mich

WJIBK-TV
Detroit, Mich.

WAGA

Atlanta, Ga

for the George Washington Bridge in New York . ..
Broadway presented Show Boat, My Maryland,
Connecticut Yankee, Hit the Deck,and Good News: Tin
Pan Alley gave us Chloe, Me and My Shadow, Just a
Memory, At Sundown, Blue Skies, and many others.
This was the wonderful year of 1927—on July 11th
of that year Storer Broadcasting Company started.
Only the old and tired stop counting birthdays.
Storer Broadcasting Company, being neither, is proud
and happy to celebrate its 30th anniversary. Proud,
too, of its thirty years’ service in the public interest
and happy that our advertisers find Storer stations
a most effective sales medium.

Yes, each year has been a pearl—and each pearl
a memory. '

as
'

J

CASTING COMPARNY

WPFH-TV
W ilmington, Del )
(WVYUE-eff. Sep. 1, 1957)
WWVA WGBS
Wbe.elmg, W_.&“)/o . f"f\fon%:, Fla.

WAGA-TV
Atlanta Ga

~ WIBG
Phitadejphia, Pa

NEW YORK — 625 Madison Avenue, New York 22, Plaza 1-3940

SALES OFFICES

CHICAGO-—230 N. Michigan Avenue, Chicago 1, Franklin 2-6498

SAN FRANCISCO —111 Sutter Street, San Francisco, Sutter 1-8689
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In SKYy bar promotion,we tind
pot-1'V means Terrific Value,

says Proctor A. Coffin, -
Advertising Manager of
New England Confectionery
Company, Cambridge, Mass.

When did TV begin to imp}'ess you as the
“terrific value” medium, Mr. Coffin?

About four years ago. We have been an impor-
tant candy advertiser since the 1800s and this
is the first time an advertising medium gave us
such dramatic results. Within a month after
we released our first spot campaign on Necco’s
Sky Bar, the sales response was even greater
than we had hoped.

What type of commercials do you use?

Naturally we like dramatic presentation. Our
agency, C. J. LaRoche & Co., found our par-
ticular story was well suited to animation. By
using good animation, we retained the “fun”
feeling which is part of candy enjoyment and
attracted the interest of our key customers—
children.

Do you do test advertising?

Yes, in a reasonably isolated market, specifi-
cally Binghamton. In 1955 we used the ani-
mation technique in a test-campaign on
WNBF-TV; Binghamton, featuring another of
our items, the Bolster Bar. Binghamton volume
increased more than five-fold. The percentage
increase in Elmira was even greater—this con-
vinced us that our Bolster Bar was also adapt-
able to spot television advertising.

What about the current season?

We've been using Spot-TV with heavier sched-
ules in most markets east of Chicago. For our
distribution, the spot-method enables us to keep
budgets closely aligned with market-potential.

ONE OF A FULL-PAGE SERIES appearing
regularly during 1957 in Food Field Re-
porter, Drug Trade News, Automotive News,
Advertising Age, and the business press of
the television industry.

What about trade reaction?

Dealers recognize TV as a natural for many
products. Candy is certainly one of them.
Counter-position and customer-exposure are
vital to us. Wholesalers and retailers will give
immediate -attention to products consistently
advertised on TV. We have been getting better
breaks along these lines than ever before. So, -
I repeat, TV means Terrific Value.

' . ' Television’s
PROCTOR A. COFFIN, Advertising Manager, New England Confectionery Company

First Exclusive
. = .
For sales building availabilities on these major-market stations...Call B LAI R I National

Representative

' WABC-TV—New York
WTVR—Richmond WBNS.TV=Columbus WBKB—Chicago WEFIL-TV—Philadelphia WPRO-TV—Providence WEWS~—Cleveland KGO-TVY—San Francisco WFBG-TV—Altoona

WDSU.TV—New Orleans | KING-TV—Seattle-Tacoma | WXYZ-TV-Detroit KVOO-TV—Tuylse WIIC—Pittsburgh WCPO-TV—Cincinnati | KFJZ-TV—Dallas-Ft. Worth| KTVI—St. lou.il
WOW-TY—Omaha KTTV—Los Angeles KFRE-TY—Fresno WFLA-TY—Tampa-St. Petersburg | WNBF-TV—Binghamton WMCT~Memphis KGW-TV—Pertland WAAM—Baltimore

OFFICES: NEW YORK *  CHICAGO = BOSTON . DETROIT . S$T. Louls Q JACKSONVILLE . DALLAS ] LOS ANGELES ¢ SAN FRANCISCO L SEATITI
TEmpleton 8-5800 SUperior 7-5580 HUbbard 2-3163 WOod’rd 1.6030 CHestnut 1.5688 Elgin 6.5570 Riverside 4228 DUnkirk 1.3811 YUkon 2-7048 Ellio
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"B/W Studio

Color Studio

- Color:Film

Crosstalk better th#n 55 db'down.

2. Ideally “suited ‘to studio; master
~ or transmitter control

SWltCh action' makes all contacts

imultaneous within one milli-
second.

4. Holds differential gain within
0.1 db, o

5. Limits differential phase to below
0.1 degree.

Applicable: anywhere in

TV sysiem
Meets hlghest performance siandards

7 Module desrgn penml

8. 10 x 6 switch requires Only 21"

line | L requlres no. hrgh
g flat to

inputs "and 2, 4
per switch:

ofrack space. .. Controls grouped
for easy identification and oper-
ation.
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proven TV SWIfChlng system

for all color and monochrome!

New Philco switch provides centralized—transientless—control of

‘simultaneous color . . . coded-color . . . monochrome for studio control, master control or transmitter

Before' you expand station facilities or update
present equipment .
switching from Philco. This-new switch offers sig-

nificant savings-over other systems in requirements .-
. handles TV~

for video processing equipment”.

color or monochrome—composite or non -composite.
—by remote control. : _
Only the new Philco sw1tchmg system pefmlts_,
use of a single color or two. colors alone. The -
scope of special program effects is greatly mcreased"'

GOVERNMENT AND

1957 Eall-Winter Edition

. get the facts on simultaneous,

HILCO. CORPORATIO

INDUSTRIAL

Phlladelphm 44, Pennsylvama . In ‘Canada — Philco Corporuhon of Canada l.|m|fed Don M|I|s, Ontarlo

since switching can be accomplished before the

signal has been color ‘coded.

- Audio switching, sync insertion, tally- hghts and_’

change from color to monochrome may be easily

interlocked with video switching. Low voltage DC -
Relays eliminate costly video cabling.. This new
switching system has been proven over thousands
of hours of operation on RGB and composite
sw1tchmg Life tested for more than a'million switch-

mg cycles without maintenance or failure.

www americanradiohistorv com

DIVISION

N


www.americanradiohistory.com

Index to Contents
Blair-TV .
BMI (Broadcast Music Inc.)
Bolling Co.
Booz, Allen & Hamilton
Brand Names Foundation
Branham Co., The
Brazil—
TV receiver manufacturers
TV stations and sets in use
British Broadcasting Corp. .
British Independent TV Authority .
British Program Contractors
British TV receiver manufacturers
British TV stations & sets
British TV systems .
Broadcast Advisory Commlttee, USIA
Broadcast Music Inc. . )
Broadcasters Executive Placement Serv1ce ..
Broadcasters Club .
Broadcasters Promotion Assoclatlon .
Broadcasting & Film Commission, National Coun-
cil of Churches ..
Broadcasting Foundatlon of Amerlca
Brokers, station
Brown, Clark, Co.
Bulgaria, TV stations & sets inuse ...........
Bureau of Advertising, ANPA

Calbest Electronics Co.
Call letters, stations by
Canada—

call letters .. ....... ... . . . . . . ..

channel allocations

community antenna systems .

construction permits outstanding ...

TV receiver manufacturers .. ..

TV sets-in-use

TV station ownership ......................

TV station representatives .. .

TV stations, rates, personnel & data ........
Canadian Assn. of Radio & TV Broadcasters. . ..
Canadian Broadcasting Corp. TV network .....
Canadian Radio Technical Planning Board ... ..
Canadian RETMA ... ...
Caribbean Networks. Inec. ...
Catholic Apostolate of Radio, TV & Advertising
Cathode ray tube manufacturers ..............
Cathode ray tube sales, 1947-57 ...............
CBC (Canadian Broadcasting Corp.)
CBS (Columbia Broadcasting System) .........
CBS Inc. (parent organization)
CBS Television Film Sales
CBS Television Spot Sales
Census, TV set, NBC Research
Certified Radio Laboratories .
Channel allocations—

by channels, VHF & UHF .................

Canada, by provinee &city ..................

Mexican border, by state & city .

U.S., by state & city ................. ... ...
Channel frequencies, foreign
Channels—

allocated

stations by .. ..

VHF & UHF allocatlons by .
Chapman, Paul H., station broker
Chile, TV station plans . ......................
China (Mainland), TV station plans ..........
Clear Channel Broadcasting Service ...........
Closed-Circuit TV—

equipment manufacturers

producers & syndicators .. ..
Colleges & Universities owmng TV stations .. ..
Colombia, TV stations & sets inuse ...........

6

285
469
286
357
469
286

459
275
283, 469
283
283
460
280
283
274
306, 469
357
469
468

470
469
359
286

54
294-295
265-274

469
53-66
469

471

294

469
449-452

382-392
388
388
373-379
281

382-392
389-392
382-392

359

406-408
408
342
276

Color TV— :
receiver production, sales, sets-in-use .. . . 26 .

status of stations ........ ... ... ... 368-371
Columbia Broadcasting System—
affiliates, executives, rates & data ...... 42-47

BANES, TV . oo L 99

color status of affiliates . ..... .. ........ .. 370-371
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TV-radio sales & inventories, 1950-67 .... ... 434
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_ E
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Educational Television & Radio Center ........ 309, 469
Egypt, TV station plans .... .. ............. 277
EIA, executives & divisions .... ............ 431

EIA statistics—
cathode ray tube sales, 1947-1957 .. ......... 449

radio set production, 1924-57 . . . ......... 452
receiving tube sales, 1949-57 ............. 449
TV-radio sales & inventories, 1950-57........ 434-435
TV receiver production, monthly, 1947-57. ... 435
TV shipments to dealers, by states, 1946-57 ... 438
Electronic Industries Association (EIA)....... 431, 469
Electronics Distributors Research Institute .. .. 357
Electronics Manufacturers Association ........ 469
Electronics Parts Manufacturers Association. .. 469
Electronics research laboratories ............. 457-458
El Salvador, TV station plans .............. 277

Emerson Radio & Phonograph Co. ............. 438 -

Engineering departments, network ........... 352
Engineering services, miscellaneous ............ 357-358
Engineers, TV-radio, consulting ..... ........ 351-352
England—
TV receiver manufacturers . . .. .......... 460
TV stations and sets in use . ...

(Continued on page 8) .
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pick a number from

to

No matter how many feature films your station programs,
MGM-TYV has a plan to fill your needs—a plan that will
bring you Aigher audience ratings and bigger sales increases
than you ever imagined.

For “‘one-time’’ impact, choose single pictures, individu-
ally priced in keeping with their fabulous audience appeal.

Or, for maximum economy, choose one of the already-
packaged groups, consisting of from 100 to more than
700 titles of the greatest motion pictures ever produced.

Write, wire or phone
now to determine if
your market is still
available.

MGM

A SERVICE OF
LOEW'S INC.

701 Seventh Avenue, New York 36, N. Y.
Richard A. Harper, General Sales Manager

the fabulous features that
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recelving, radio : R Headley-Reed TV . .. o 288

receiving, TV, foreign e 459-462 Hgﬁmasrrl E?lectronics Corp. S 489
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Gill-Perna Inme. L 288 | 1 abor unions & guilds in TV 393
Government electronics laboratories 458 1 ) acticine bef FCC 345.850
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In planning a successful sales campaign, call
Young Television Corp.
for accurate media and marketing analysis.

Young Jeleuision Corp.

3 East 54th Street, New York 22, N. Y.

the fastest rising name in station representatior
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SPEED: F:3/9 ¢ ZOOM RANGE: 22 TO 16 INCHES
WEIGHT: TEN POUNDS * LENGTH: FOURTEEN INCHES

The UNIVERSAL ZOOMAR DOES NOT TIE UP A CAMERA.
CONVERTS TO ALL AMERICAN ORTHICON CAMERAS

COLOR BALANCED s CORRECTED, MONOCHROME, COLOR
MOUNTED OR REMOVED IN LESS THAN A MINUTE

SW::: because they are faster, lighter,

and

more flexible—used everywhere on most important local

and network television productions and commercials

Dr Back demonstrating Umverml Zoomar for Peter Dzmmock Head of BBC
Outside Broadcasts, London, England. Copyright, BBC.

WLW-T
WISN-TV
WITN

NBC, N.Y. (11)
WLW-A
WCPO-TV

WWLP
KUTV

P. RICO
LR3—-TV
WPIX
KSTP—-TV

WTMJ-TV
WHO-TV
WHCT .

" CBS, N.Y. (2)

WCKT

WRAL-TV

WBBM
WSLS—-TV
WTTV
KTSM—-TV
WNBQ |
WTOP-TV

www americanradiohistorv com

rank G.

ac t"

ventor of the STUDIO ZOOMAR and UNI.
VERSAL ZOOMAR LENSES, at Station
WISN-TV, Milwasnkee,

WHAS-TV

KVOO-TV

XEW (2)

KTNT-TV
WIBK-TV
WOR;W

WGN-TV
WTIC-TV
ABC
WXEX-TV
WWI.—TVV
BBC—Eng.
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" THE NEW ZOOMAR. .

We are now accepting orders for UNIVERSAL ZOOMARS and can make delivery soon. The UNIVERSAL L""‘t\
Z00MAR is similar in appearance to the STUDIO ZOOMAR. This lens is a great contribution to the

]
3

H'\ ,
\

color camera, Imagine a ZOOMAR LENS with a speed of F:3/9 and zoom range of 2% to 16 inches!

wIJTV

XETV

WABD
WNBF—-TV
WRGB
KVAR
KFSD—TV
NBC, N.Y. (12)
XEW—-TV (2)
KTTS—TV
KivA
WHEC—-TV
cCMQ-TV
KGLO-—-TV
WIJR

RTI, Italy (5)
WVET—-TV
SK&F LABS.
WFIL-TV
WLBT
WHAM—-TV
KDKA—TV
WDAN—-TV
WNHC—-TV
KBMT

KOVR

- KTHV

WINK—TV
KCKT
NAVY

WSAZ-TV
WNBS—TV
WTVH-TV
WISN—-TV
WFAA-TV
WSB—TV
KAKE—-TV
WGN—-TV (2)
KATV
RCA (2)
KRON—TV
CJCB—TV
CBHT
KWK—-TV (2)
KTVH
WATV
WHIO—-TV
WGR—-TV
WIAC-TV
WOW-TV
WAVE-TV
KRNT-—-TV
KPRC—-TV
WBEN—-TV
WTVT
WMT-TV
WCIA
YVKS—TV
JAPAN (7)
KOAT-TV

KXJB—-TV
WKBN-TV
WMTV
WXEX-TV
WIBW-—-TV
KTBS—TV
wWDMIJ-TV
WBTV
KFWT--
KFJZ—-TV
KSLA—TV
WSM—-TV
KMTV
WHBQ—-TV
NBC (12)
WPIX
WXYZ-TV
WNBQ
KNOX
KOB—-TV
WFLA—-TV
KWTV
KOMO-TV
KBTV
EXPT. (2)
WRGP-—-TV
WQED
WCKT
WBRE-TV
WBUF—-TV

WRVA—TV
WTVS
KCIB—TV
WDAK—TV
WIBK—TV
WABC—TV (2)
KHQ—TV
WMAZ—TV
WCKT
WISC—TV
CUBA

ARMY

KRCA (2)
WEWS
KARD—TV
WGAL—TV
DZAQ

WRCV
KONO—TV
KCTS—
KCMO—TV
WKZO—TV
WTIC=TV (2)
WFGA—TV .
KETV

WWLP

KCRA
WIW-TV
BBC, LONDON

STUDIO
ZOOMAR _

~ More than 165 STUDIO ZOOMARS are now used by

television stations in the United States, all ltalian Govern-
~ment television stations, all Canadian Broadcasting Com-
pany stations, all stations in Japan, also stations in the
Philippines, Mexico, Cuba, Venezuela, and Puerto Rico.

STUDIO ZOOMAR 1ooms from 2Y2 to 7 inches.

Speed of F:2/8.

Twelve inches long.

Weight six pounds.
Color balanced and corretted.
Suitable for both monochrome and color.

Can be removed from camera to camera in less
than a minute.

No camera need be tied up with the
STUDIO ZOOMAR LENS.

THIS IS THE ACCEPTED LENS FOR COLOR.
Stations with color everywhere acclaym the STUDIO ZOOMAR
because of its light weight, speed, and flexibility. Stations with the
STUDIO ZOOMAR say it pays for itself many times over each year.

www americanradiohistorv com
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Magazines—

TV & related S

TV-radio editors
Magnavox Co.—

receiver manufacturing e

Sentinel Radio div. . . ...,
Magnetic Recording Industry Assomatlon e
Majestic Radio & TV Co. (Wilcox-Gay Corp.)
Management and technical consultants ........
Manufacturers—

antennas, receiving = .. ........

antennas, transmitting

closed-circuit TV systems o :

community anienna systems . . ..........

electronics, financial data

film equipment

foreign TV receivers . e

industrial TV systems S

picture & receiving tubes e

radio receivers ...

studio & station equipment

subscription TV equipment

telecasting equipment

towers

transmitters

tubes

TV receivers, U.S. & Canada

TV receiving equipment, foreign
Map, TV stations & network routes
Market research organizations —  .....
Mattison Television & Radio Corp.

MCA TV Film Syndication
McCann-Erickson advertising figures .
McGillvra, Joseph Hershey, Inc. .....
Medallion TV Enterprises . ..
Meeker Co. Inc. .
Methodist TV, Radio & Film Commlssmn
Mexico—

channel allocations, border

TV receiver manufacturers -

TV stations & sets in use . e
MGM-TV (Loew’s Inc.) e e
Military TV stations e }
Monaco, TV station & setsinuse . ...........
Morocco, TV station plans C
Motion Picture Association of Amerlca .........
Motorola Ine. . L.
Mowrey, Paul B., TV management consultant ..
Multiple ownershlp of TV stations ...........
Muntz TV Ine. . .. . i e
Music licensors . R
Music Publishers’ Protective Assomatlon R

NARTB

National Academy of Recordmg Arts and 801ences
National Alliance of TV-Electronic Service Assns.
National Appliance & Radio-TV Dealers Assn.. ..
National Association for Better Radio & TV .
National Association of Christian Broadcasters.
National Association of Educational Broadcasters
National Association of Electrical Distributors .
National Association of Manufacturers ......
National Association of Music Merchants ......
National Association of Performing Artists ....

466-467
463-464

440
442
470
444
357-368

453
395
406-408
406-408
433
400-406
459-462
406-408
449-452
447
400-406
295
395-406
398-400
395
449-452
437-444
459-462
insert
445
440
314

25

290

314

290
470

388
462
279
314
282
279
279
470
440
357
361-363
440
468-471
470

470
470
470
470
470
470
470
470

314, 470

470
470

National Association of Radio & TV Broadcasters 371, 470

National Assn. of TV & Radio Farm Directors .
National Audience Board .. ...... e
National Audio-Visual Association ............
National Better Business Bureau .............
National Broadcasting Co.—
affiliates, executives, rates & data ...........
billings, TV ......... e e
color status of afﬁhates A,

12

470
470
470
470

48-53
29
368

National Community Television Association. ...

National Council of Churches e

National Council of Radio & TV Journahsm
National Electrical Manufacturers Association .
National Electronic Distributors Association. . ..

National Radio & TV Employment Service Inc.

National Retail Dry Goods Association .......

National sales offices, group stations

National sales representatives of TV statlons ..

National Social Welfare Assembly

National Society of Television Producers ......

National Telefilm Associates Inc.
National Television Film Council
NBC (National Broadcasting Co.)
NBC Research, TV sets-in-use
NBC Spot Sales
NBC Television Films
Netherlands, TV stations & sets in use
Networks—
affiliates, color status
American Broadcasting Co.
Canadian Broadcasting Corp.
Columbia Broadcasting System
engineering departments
FCC financial data
National Broadcasting Co.
rates, personnel & data
route map
TV billings, 1949-57
Newspaper-owned TV stations
Newspaper TV-radio editors
Newsreels and news services
New Zealand, receiver manufacturers ..
NHK Radio & TV (Japan Bestg, Corp)
Nicaragua, TV station plans
Norman & Norman Inec.
Norway, TV station plans

o

Off air, TV stations .
Official Films Inc. .
Olympic Radio & Television Inc.
Organizations in TV & related fields
Organizations, market research ..
Ownership changes, TV stations, 1949-57 .
Ownership, TV stations—

Canada

educational institutions

group . .'

newspaper interests . ... .....

Pacific Mercury TV Manufacturing Corp. ......

Packagers, program .

Packard-Bell Co. ) .
Page Communications Englneers Inc
Panama, TV station plans .

Pay-as-you-see TV, organizations e

Pearson, John E., Television Inc.
Periodicals, TV & related
Peru, TV station plans
Peters, Griffin, Woodward Inc.
Petry, Edward & Co.
Phileco Corp. .
Philippines, TV statlons & sets in use
Philmore Manufacturing Co.
Phonograph Manufacturers Association
PIB (see Publishers Information Bureau)
Picture tubes—
cone, blank, face plate manufacturers .
manufacturers ..........

sales, 1949-57 . ... ... ...
sizes, set sales by ... ..... ... ... ... ..
Poland, TV stations & sets inuse ........... ...
Portugal, TV station plans  ..............
Presbyterian Church in the U.S.A. ............
Prescott Television Co. .......................

(Continued on page 16)

470
470
470
470
470
358
470

- 361
285-293
470
470
315
470
48-53
25
292
315
279

368-371
37-41
53-b5
42-47

352

30
48-53
37-b5
insert
29
364-366
463-464
306

462

470

279

359

279

343-344
315
440
468-471
445
296-301

54

342
361-363
364-366

440
303-319
440
358
279
295
292
466-467
280
292
292
441
280
441
471
471

452
449-452
449

26

280

280

471

441
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FINANCING
KIDDER, PEABODY & CO.—

® Has been manager or co-manager of publicly offered securities

issues totaling over $1,500,000,000 in the past five years.

® Has negotiated private financings in excess of
$700,000,000 1n the past five years.

—We invite you to call upon our experience.

STATION SALES

KIDDER, PEABODY & CO.—

® Maintains close contact with all phases of the Television

and Radio industry.

® Maintains close contact with most of the important

sources of investment capital in the country.

— We invite the station owner to take advantage
of this dual coverage when considering

the sale of his property.

Kipper, PeaBopy ¢ Co.

ROBERT E. GRANT
FOUNDED 1865

Kidder, Peabody & Co.
First National Bank Building NEW YORK BOSTON PHILADELPHIA

Chicago 3, Illinois CHICAGO SAN FRANCISCO
Telephone ANdover 3-7350 Offices and correspondents in thirty other principal cities in the United States

1957 Fall-Winter Edition
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LN BHLANING FATS

VIEWERS IN JUST

HIGHWAY

THIS ARB 29.0 IS HIGHER THAN THE ARB NATIONAL
RATING FOR THESE SHOWS (MARCH, 1957):

11 Playhouse 90.. ............. 27.4 Adventures Of Jim Bowie. .. .23.0
H IG H WAY Bob Cummings ............ 27.4 20th Century Fox . .......... 23.0
. Zane Grey Theatre . ......... 27.2 Lux Video Theatre. .. ........ 229

¥/ 4 LineUp ...t 27.0 Broken Arrow . ............. 229

PATRO L LifeOf Riley ............... 26.6 Cavalcade Of Sports. ........ 22.6

) Robin Hood .............. .26.5 Navy log ................. 21.8
Sta"mg StudioOne ................ 26.0 Ozzie and Harriet........... 20.9
B R 0 D E R I c K Loretta Young ............. 25.2 Welk's Top Tunes........... 20.4
People’s Choice ............ 25.1 ~ Conflict ....... 00t 20.0

c RAW Fo R D George Gobel . .... ... e 24.7 Big Story . ....... . ... 19.9
Mr. Adams and Eve.......... 23.1 Big Surprise ......... ees-.19.5

i ?Smm . & : —-—r ?‘ﬂ;sE

www americanradiohistorv com
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ONE WEEK FOR

PATROL!

Panic .......... . ...,

Ford Theatre ........ v.....179
Alcoa Hour ...............17.8
Blondie ........... e.....17.8

Robert Montgomery Presents. .16.7
Producers Showcase ........16.0
Kraft TV Theatre............15.8
Treasure Hunt . ........... .15.1
DuPont Cavalcade Theatre....13.5
Wire Service . ..............121
Danny Thomas .........:...10.9

ARB National March, 1957

TIME
AFTER
TIME... -

ZIV

SHOWS
r | . 4 m-m vV RATE

IR , g o - GREAT

INC., directed the tabu- v 22U OA

R e e x E - IN CITY
g'ngrz':IiszT{/s :er,;g(s:: . - 5 AFTER =
' CITYI
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7 /./ Service continues to be one of the

basic theme songs at BMI. Not only
are its facilities offered to its TV licensees, but to pro-
ducers, advertising agencies and their clients, TV film dis-
tributors, music conductors, directors, and everyone in
TV concerned with music and programming. This
service is apparent in the day to day activities of BMI
and is provided in many forms, such as:

@ Assistance in the selection or creation of music for
theme, background, bridge, cue or incidental mood
music

® Aid in music clearance
Help in protecting music ownership rights

e Answers to questions concerning copyrights, music
right for future residual usage and help in solving
all other problems concerning the use of music in TV

TELEVISION
Stetet

BOOK

A regular monthly service of
pre-tested musical sketches for
the producer, director and
artist.

. practical working scripts for the presentation of songs in
dramatic, comic and pictorial fashion. The very latest popular
song hits as well as the standard favorites are developed into
photogenic sketches which can be used eﬂectlvely as complete
musical shows, as production numbers in variety shows, or for
scene-setting segments. Look for the BMI TV Sketchbook when
it reaches your station each month.

Let BMI give you the TV Music Story
Call or write BMI TV SERVICE department.

BROADCAST MUSIC, INC.

589 FIFTH AVENUE, NEW YORK 17, N. Y.
NEW YORK ® CHICAGO e HOLLYWOOD e TORONTO e MONTREAL

16
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Producers—-

commercials & film for TV 303-319

newsreels 306
Production—

color TV sets 26

radio receiver, 1924-57 452

TV receiver, 1947-57 435

TV receiver, by screen size 26
Profits, TV-radio stations & networks 30
Program awards, TV-radio 367
Program sources, directory of 303-319
Promotion and public relations 359-360
Public relations firms 359-360
Publications, TV & related 466-467
Publishers Information Bureau—

network billings, TV 29

personnel & data 471
Puerto Rico, TV stations 261

Q
Quality Radio Group 471
R
Radio Advertising Bureau 471
Radio & TV Comm., Southern Baptist Convention 471
" Radio & TV Dept., Presbyterian Church in U.S.A. 471

Radio & Television Executives Society 471
Radio & TV Research Council 471
Radio Club of America 471
Radio Corporation of America—

officers and directors 454-455

receiver manufacturing 441
Radiodiffusion-Television Francaise (RDF) 471
Radio-Electronics-TV Manufacturers Association

(see Electronic Industries Assocciation)
Radio-Electronics-TV Manufacturers Association

of Canada 471
Radio Free Europe 471
Radio Pioneers ' ) : 471
Radio receivers—

manufacturers 447

production, 1924-57 457

sales, 1950-57 434
Radic-TV News Directors Association 471
Rambeau, William G., Co. 292
Rates—

networks 37

stations 57-274
Raymer, Paul H., Co. 292
RCA (See also Radio Corporation of America) 454-455
Receivers, radio—

manufacturers 447

production, 1924-b7 457

sales, 1950-567 . .. . . ..... Ce e 434
Receivers, TV—

hotel suppliers ) 408

in foreign countries 275-281

in use, NBC Research estimates ) 25

in use, Sylvania Research estimates 26

manufacturers & assemblers, U.S. 437-444

manufacturers, Canada ) 444

manufacturers, foreign o 459-462

produced, sold & in use, quarterly 1955-57 . . 26

production, monthly, 1947-57 ) 435

sales, monthly, 1950-57 _ ) 434

shipments to dealers, by states, 1946-57 438
Receiving antenna manufacturers 453
Receiving tubes—

manufacturers ) 449-452

sales, 1949-57 . 449
Record Industry Association of America 471
Regional networks and group-owned stations 361-363
Representatives, TV station sales—

Canadian 294-295

territorial & foreign language .. 294

United States 285-293
“Representatives” of Electronic Products Mfrs. . 471

EY Factbook No. 25
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Research—

electronics laboratories

market and audience
Retail TV-radio sales, 1950-57
RETMA (see EIA)
RETMA of Canada
Revenues, expenses, earnings of TV-radio stations
RKO Teleradio Pictures Ine. .
Rokaville Co.
Rumania, TV station & sets in use
Russia, TV stations & sets in use

S
Sales—
cathode ray tubes, 1947-57
receiving tubes, 1949-57
TV-radio sets, 1950-57
TV sets produced, sold & in use, quarterly
TV stations, 1949-57
Sales, national offices, group stations
Sales representatives, TV stations
Satellite stations
Saudi Arabia, TV station plans
Screen Composers’ Association
Screen Gems Inc.
Semco Electronics Co.
Senate Interstate Commerce Committee
Sentinel Radio Co.
Services—
consulting
news & newsreel
programming
public relations
station, miscellaneous
Sesac Inc.
Setchell Carlson Inc.
Sets-in-use—
color TV, Sylvania Research estimates
foreign
NBC Research figures, 1946-57
Sylvania Research estimates, 1955-57
Shipments, TV sets to dealers—
by states, 1946-57
quarterly, 1955-57
Shows, producers & syndicators
Sigma Delta Chi
Singer, Eugene, Electronies Co.
Skiatron Electronics & Television Corp.
Society of Independent Motion Picture Producers
Society of Motion Picture & TV Engineers
Society of Television Pioneers .
Songwriters’ Protective Assn.
Southern Baptist Convention, Radio & TV Comm.
Spain, TV station & sets in use
Stark, Howard E., station services
Stars National Inc.
Station brokers
Station directories—
Armed Forces TV
Canada
foreign
translators
United States & territories
Station equipment manufacturers
Station representatives
Station Representatives Association Inc.
Station sales & transfers, 1949-57
Station services, miscellaneous
Stations, TV—
~applications & grantees (blue pages)
Armed Forces
brokerage and financing
by call letters
by channels
Canada, rates, personnel & data
Canadian CPs outstanding (blue pages)
equipped for color . ) .
experimental

(Continued on page 20)
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457-458
445
434

471

30
316
442
280
281

449

449

434

26
296-301
361
285-293
261

280

471

317

442 -

295
442

357-358

306
303-319
359-360
357-358
317,471

442

26
274
25
26

438
26
303-319
471
442
295
471
471
471
471
471
280
359
293
359

282
265-274
275-281
262-264

57-261
395-406
285-293

471
296-301
357-358

321-340
282

359

33, 34
389-392
265-274
342
368-371
264

an outstanding
industry service ...

PURCHASING
SELLING
APPRAISALS

REFINANCING
MERGERS

FINANCIAL
CONSULTING

HAMILTON,
STUBBLEFIELD,
TWINING
& ASSOCIATES, INC.

WASHINGTON, D. C.
Wm. T. Stubblefield
1737 DeSales St., N.W.
EX 3-3456

CHICAGO, ILL.

Ray V. Hamilton
Tribune Tower
DE 7-2755

ATLANTA, GA.

Jack L. Barton
1515 Healey Bldg.
JA 3-343|

DALLAS, TEX.

Dewitt (Judge) Landis
Fidelity Union Life Bldg.
RI 8-1175

SAN FRANCISCO
W. R. (lke } Twining
[11 Sutter St.
EX 2-5671

17


www.americanradiohistory.com

objective:
Introduction of a new product in a highly competitive field

complicating factor:

An uncertain timetable of production-distribution facilities

| | solution:
The American Tobacco Company’s HIT PARADE cigarettes
and its agency, BBD&O, are

www americanradiohistorv com

To introduce its new HIT PARADE cigarette on
a market-by-market saturation basis, American
Tobacco required the ultimate in advertising
flexibility. Anticipated shifts, both in production
and in distribution patterns, called for the kind
of flexibility that would allow changes in adver-
tising schedules at a moment’s notice.

Spot Radio and Spot TV received the largest
media appropriation of the 13-week introductory

budget. HIT PARADE entered each market with
a minimum of 50 weekly radio spots, 10 weekly TV
spots. Nationally, the campaign built to a peak
of 13,000 radio spots and 700 TV spots per week.
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Within the first few weeks of the campaign, a special study in represents these leadership stations:

New York showed that a phenomenal 779, of people canvassed Hartford-New Britain WNBC
New York WRCA, WRCA-TV

not only knew there was a new cigarette on the market . . . they
) ‘ Schenectady-Albany-Troy WRGB
knew the cigarette’s name was HIT PARADE. Philadelphia WRCV, WRCV-TV
. . . Washington WRC, WRC-TV
Advertising Manager Alan C. Garratt explains why HIT PARADE e Miami wccm
ami

continues to use Spot broadcasting: “Introducing HIT PARADE SPOT SALES Buffalo WBUF

Cleveland WHK
Louisville WAVE, WAVE-TV
Chicago WMAQ, WNBQ

St. Louis KSD, KSD-TV
by market. NBC Spot Sales represented stations played a big part Denver KOA, KOA-TV

in the promotion of our new brand.” Seattle-Tacoma KOMO, KOMO-TV
Los Angeles KRCA

San Francisco KNBC
build your sales . . . market by market. Honolulu KGU, KONA

cigarettes to a mass audience in a highly competitive field is a

major advertising problem. Thanks especially to BBD&O and

Spot Radio and Television, we have cracked the country, market

Call in your NBC Spot Salesman. He can show you, too, how to

www americanradiohistorv com
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financial data

foreign

group ownership

newspaper-owned

now off the air

sales and transfers of

sales representatives

satellites

translators

U.S., rates, personnel & data
Sterling Television Co.
Stocks, TV-radio-electronics
Stoll, Jack L., & Assoc., station broker
Studio equipment manufacturers
Subscription-TV organizations
Sweden—

TV receiver manufacturers

TV stations & sets in use
Switzerland—

TV receiver manufacturers

TV stations and sets in use
Svlvania Electric Products Inc.—

receiver manufacturing

research dept., sets-in-use estimates
Syndicators, TV film

T

Target dates—

new TV stations (blue pages)

station color equipment
TASO
TCF TV Productions (20th Century-Fox)
Tech-Master Corp. )
Technical—

associations

consulting engineers

consulting services
Teco Inc.
Telecasting equipment manufacturers
Telequip Radio Co.
Television (see TV receivers, TV stations)
Television Allocations Study Organization
Television Bureau of Advertising
Television Programs of America
Thailand, TV station & sets in use
Theatre Owners of America
Theatre TV—

equipment manufacturers

producers & syndicators
Tower manufacturers & erectors
Trade associations
Trade publications
Transfers, TV stations, 1949-57
Translator stations—

applications

authorized and on air
Transmitter manufacturers
Transmitting antenna manufacturers
Transvision Inc.
Trav-Ler Radio Corp.
Tubes—

cathode ray, sales 1947-57

cone, blank, face plate manufactulers

manufacturers

receiving, sales, 1949-57

sizes, set sales by
Tunisia, TV station plans
Turkey, TV station & sets in use
TV Guide, regional editions
TV-radio editors, newspapers & magazines
TV-radio-electronics and related stocks
TV-radio galleries of Congress
TV receivers—

hotel suppliers

in foreign countries

in use, NBC Research estimates

20

30
275-281
361-363
364-366

343
296-301
285-293

261
262-264

57

318

433

359
400-406

295

462
280

462
280

442
26
303-319

321-342
368-371
471
318
442

468-471
351-352
35T7-358

295
395-406

442

471
471
318
280
471

406-408

408
398-400
468-471
466-467
296-301

340-342
262-264
395
395
444
444

449

452
449-452
449

26

280

280

464
463-464
433

465

408
275-281
25

in use, Sylvania Research estimates
manufacturers & assemblers, U.S.
manufacturers, Canada
manufacturers, foreign
produced, sold & in use, quarterly, 1955-57
production, monthly, 1947-57
sales, monthly, 1950-57
shipments to dealers, by states, 1946-57
TV standards, world
TV stations—
applications & grantees (blue pages)
Armed Forces
brokerage & financing
by call letters
by channels
Canada, rates, personnel & data
educational
equipped for color
experimental
financial data
foreign
group ownership
newspaper-owned
now off air
sales and transfers of .
sales representatives
satellites
U.S. & territories: rates, personnel & data

U

UHF allocations by channels
UTHF Industry Coordinating Committee
UHTF translator stations—

apyplications

authorized and on air
Ultra High Frequency Television Association
Unions in TV and related fields
United Lutheran Church .
Tnited Kingdom—

TV receiver manufacturers

TV stations and sets in use
United Nations Dept. of Public Information
Universal Pictures Co. Television
Upcoming TV stations & target dates
Uruguav, TV station & sets in use
USIA, Broadeast Advisory Committee
USSR, TV stations & sets in use

\'4

Venard, Rintoul & McConnell Inec.
Venezuela—

TV receiver manufacturers
TV stations and sets in use
Veteran Wireless Operators Assomatlon

VHF allocations by channels
Voice of America

w

Walker Representation Co.

‘Warner Bros. Pictures Inec., TV div.
Warwick Manufacturing Corp.

Weed Television Corp.

Wells-Gardner & Co.

West Coast Electronic Manufacturers Assn.
Westinghouse Electric Corp.

Wilecox-Gay Corp.

World Committee for Christian Broadcasting
World TV stations and standards

Y

Young Television Corp. :
Yugoslavia, TV stations & sets in use

y 4

Zenith Radio Corp.
Ziv Television Programs Inc.
Zugsmith, Albert, Corp., station broker

26
437-444
444
459-462
26

435

434

438

281

321-342
282
359

33, 34

389-392

265-274
342

368-371
264

30

275-281

361-363

364-366

343-344

296-301

285-293
261

57-274

384-392
471

340-342
262-264
47
393
471

460
280
471
319
321-340
281
274
281

293

462
281
471

. 382-383

274

293
319
444
293
444
471
444
444
471
275-281

293
281

444
319
359

TV Factbook No. 25

www americanradiohistorv com


www.americanradiohistory.com

~H

~ Are you taking advantage of o
AMPEX DIRECT-TO-CUSTOMER SERVICE?

HERE IS HOW
YOU BENEFIT:

New application ideas, practical and
tested

Complete product and installation
information

Custom products tailored to your in-
dividual needs

Personal contact with Ampex Re-
search, Engineering and Production

AMPEX

CORPORATION

854 CHARTER STREET, REDWOOD CITY, CALIFORNIA

- ATLANTA, TRINITY 4-0736  DALLAS, LAKESIDE 6-7741 SAN FRANCISCO, EMERSON 9-1481
professional -
v CHICAGO, TERRACE 37050  LOS ANGELES, OLIVE 3-1410  WASHINGTON, D. C., JUNIPER 5-8270
NEW YORK, N. Y., PLAZA 3-9232 .

products division

1957 “‘Fall-Winter Edition g1
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Why N.W.nAyer
Timebuyer.
‘Selects
‘Crosley WLW

Stations fQ?

Philip Morris

 ”One of the thlngs I
look for when selectlng
:statlons is service.
~That's. why I always
_consider WLW. Stations
. for Philip Morrls Clgarettes
The Crosley Stations give their
full oooperatlon and personal
¢ ' attention to each advertiser
/... . to constantly improve
.~ time availabilities . .
to really leave a -
'call for Philip Morrls
across the board."

.W. Ayer Timebuyér.

Like N.W. Ayer's Isabel Zlegler you'll get full ooope;, _
availabilities, talent, promotion and merchandising. So be;
Cheqk,with your Crosley WLW Representative. You'll be glad you

, WI.w-T . wLw-C

Czncmnatz ik Columbus

_Sale Oﬂlces-' New York, Cmcmnah Chlcago

_-Sale Representaﬁves" NBC Spot Sales Detront Los Angele 'San |
: ance&Assoc:ates lnc Charlotte Atlanta Dallas . rosley Broadcastmg- Sor

MUTACTUTING ]
o
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TV's Alphahet Soup:

Commonly Used Initials & Abbreviations

AAAA—American Association of Advertising
Agencies

AAAA—Associated Actors & Artistes of
America

AAP—Associated Artists Productions Inc.

ABC—ABC Television Ltd. (formerly Asso-
clated British Cinemas)

ABC—American Broadcasting Company
ABC—Australian Broadcasting Commission
ACA—American Communications Association
ACC—AIir Coordinating Committee
ACL—Adler Communications Laboratories
AFA—Advertising Federation of America

AFCCE—Association of Federal Communica-
tions Consulting Engineers

AFCEA—Armed Forces Communications &
Electronics Assn.

AFM—American Federation of Musicians
AFRS-—Armed Forces Radio Service

AFTRA—American Federation of Television
& Radio Artists

AFTS—Armed Forces Television Service
AGMA—American Guild of Musical Artists
AGVA—American Guild of Variety Artists

AIEE—American Institute of Electrical En-
gineers

ATR—AIl India Radio

AIR—Asociacion Interamericana de Radiodif-
fusion (same as IABB)

AMST—See MST

ANA—Association of National Advertisers
ANPA—American Newspaper Publishers Assn.
AP—Associated Press

APBE—Association for Professional Broad-
casting Education

A-R—Associated-Rediffusicn Litd. (British)
ARB—American Research Bureau
ARF—Advertising Research Foundation
ARRL—American Radio Relay League

ASCAP—American Society of Composers, Au-
thors & Publishers

ASP—Airspace Panel

ATAS—See ATVAS

ATFP—Alliance of Television Film Producers
AT&T—American Telephone & Telegraph Co.
ATV—Associated Television Ltd. (British)

ATVAS—Academy of Television Arts &
Sciences

AWRT—American Women in Radio & TV

BBC—British Broadcasting Corporation

BDSA—Business & Defense Services Admin-
istration, Dept. of Commerce

BMI—Broadcast Music Inc.
BOTV—Box Office Television Inc.

BR—Bayerischer Rundfunk, Munich (Ger-
many)

CARTA—Catholic Apostolate of Radio, Tele-
vision & Advertising

CARTB—Canadian Assoclation of Radio &
Television Broadcasters

CATV—community TV antenna
CBC—Canadian Broadcasting Corporation
CBS—Columbia Broadcasting System
CCBS—Clear Channel Broadcasting Service

CCIR—International Radio Consultative
Committee

CCT—Committee for Competitive Television
CCTV—-closed-circuit television

CLT—Compagnie Luxembourgeoise de Tele-
diffusion (Luxembourg)

CNP—California National Productions (NBC
subsidiary)

COMPO—Council of Motion Picture Organ-
izations

CP—construction permit
CTS—Closedcircuit Telecasting System Inc.

DBA—Daytime Broadcasters Association
DBC—DuMont Broadcasting Corp.
DFS—Deutsches Fernsehen (Germany)
DSR—Statsradiofonien (Denmark)
EBU—European Broadcasting Union
ECA—Electronics Corporation of America
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EIA—Electronic Industries Assn. (RETMA)
EMP—Extended Market Plan (CBS)

ETV—educational television

FAE—Fund for the Advancement of Edu-
cation

FCBA—Federal Communications Bar Assn.

FCC—Federal Communications Commission

FTC—Federal Trade Commission

F'I_‘L—Federal Telecommunication Laborator-
ies

GE—General Electric Co.

GPE—General Precision Equipment Corp.

GPL—General Precision Laboratory Inc.

HR—Hessischer Rundfunk, Frankfurt (Ger-
many)

JAAB—Inter-American Association of Broad-
casters (same as AIR)

IATSE—International Alliance of Theatrical
Stage Employes & Moving Picture Machine
Onerators

IBEW—International Brotherhood of Elec-
trical Workers

ICA—Insuline Corp. of America

IERT—Institute for Education by Radio-
Television

IMPPA—Independent Motion Picture Pro-
ducers Association

INR—Institute National de Radio Commu-
cation (Belgium)

INS—International News Service

IRAC—Interdepartment Radio Advisory Com-
mittee, Office of Defense Mobilization

IRC—International Resistance Corp.

IRE—Institute of Radio Engineers

ITA—Independent Television
(Britain)

ITU—International Telecommunication
Union

ITV—industrial television

ITg:T——International Telephone & Telegraph

0.

IUE—International Union of Electrical, Radio

& Machine Workers

JCET—Joint Council on Educational TV

JETEC—Joint Electron Tube Engineering
Council

JIGTSC—Joint Industry-Government Tall
Structures Committee

JTAC—Joint Technical Advisory Committee

Authority

kc—Kkilocycle

MBS—Mutual Broadcasting System
mc—megacycle

MCA—Music Corporation of America
MGM—Metro-Goldwyn-Mayer
MPAA—Motion Picture Assn. of America

MST—Association of Maximum  Service
Telecasters

NAB—National Audience Board

NABET—National Association of Broadcast
Employes & Technicians

NABUG—National Association of Broadcast
Unions & Guilds

NAEB—National Association of Educational
Broadcasters

NAED—National Association of Electrical Dis-
tributors

NAFBRAT—National Association for Better

Radio & Television
NAM-—National Association of Manufacturers
NAMM—National Assn. of Music Merchants

NARDA—National Appliance & Radio-TV
Dealers Association

NARTB—National Association of Radio &
Television Broadcasters

NATESA—National Alliance of Television &
Electronic Service Associations

NBC—National Broadcasting Company
NBS—National Bureau of Standards
NCTA—National Community TV Assn.

NEDA—National Electronic Distributors As-
soclation

NEMA~—National Electrical Manufacturers
Assoclation
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NETTC—National Exhibitors Theatre Tele-
vision Committee

NHK—Japanese Broadcasting Corporation
NRDGA—National Retail Dry Goods Assn.
NSTP—National Society of TV Producers
NTA-—National Telefilm Associates Inc.
NTFC—National Television Film Council

NTS—Nederlandse Televisie Stichting (Neth-
erlands)

NTSC—National TV System Committee

NWDR—Nordwestdeutscher Rundfunk (see
NWRYV)

NWRV—Nord- und Westdeutscher Rund-
funkverband (Germany)

ODM—Office of Defense Mobilization

PEP—Program Extension Plan (NBC)
PIB—Publishers Information Bureau
PMA—Phonograph Manufacturers Assn.
PSP—Program Service Plan (NBC)

QRG—Quality Radio Group

RAB—Radio Advertising Bureau
RAI—Radiotelevisione Italiana
RCA—Radio Corporation of America
RDF—See RTF

RETMA-—Radio-Electronics-Television Manu-
facturers Association

RFE—Radio Free Europe
RIAA—Record Industry Assn. of America

RIAS—Rundfunk im amerikanischen Sektor
(U.S. radio in Germany)

RMC—Radio Monte-Carlo

RTDG—Radio & Television Directors Guild
RTES—Radio & Television Executives Society
RTF—Radoidiffusion-Television Francaise
RTNDA—Radio-TV News Directors Assn.

SAG—Screen Actors Guild

SCG—Screen Cartoonists Guild

SDG—Screen Directors Guild

SDR—Suddeutscher Rundfunk, Stuttgart
(Germany)

SDX—Sigma Delta Chi

SIMPP—Society of Independent Motion Pic-
ture Producers

SMPTE—Society of Motion Picture & TV
Engineers

SRA—Station Representatives Association

SRG—Schweizerische Rundspruch Gesell-
schaft (Switzerland)

SSR—Societe Suisse de
(Switzerland)

STA—special temporary authorization
STL—studio-transmitter link

SWF—Sudwestfunk, Baden-Baden (Ger-
many) .

Radiodiffusion

TASO—Television Allocations Study Organ-
ization

TvB—Television Bureau of Advertising
TNT—Theatre Network Television Inc.
TOA—Theatre Owners of America
TPA—Television Programs of America Ine.

UE—United Electrical, Radio & Machine
Workers of America

UER—See EBU

UHF-ICC—UHF Industry Coordinating Com-
mittee

U-I—Universal-International Pictures Co.
UIR—International Broadcasting Union
UIT—See ITU

UP—United Press

URSI—International Scientific Radio Union
USIA—United States Information Agency
USIS—United States Information Service

VOA—Voice of America

WBC—Westinghouse Broadcasting Co.

WCEMA—West Coast Electronic Manufac-
turers Association

Wescon—Western Electronic Show & Conven-
tion

WGA—Writers Guild of America
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A HARBINGER OF GOOD NEWS FOR YOU!

There’s good news for you in the NCS # 2 report on actual viewing of
Southeastern TV families. '

—1 -+ 30 = 77 may even stump Univac, but for the discerning advertiser
it means simply that WBTV lost one county in the NCS # 2, but picked up
30 counties for a total coverage area of 77 prosperous North and South
Carolina, Tennessee and Virginia counties.

Here’s your good news:

* A population increase in WBTV's coverage area of 49.89, for a new
total of 3,821,700 potential customers.*

e A 43.3% increase in Effective Buying Income brings the new total to
$4,258,069,000.*

* Aretail salesincrease of 45.29, giving a new total of $3,028,602,000.*

WBTV’s dominant position overpowers the Carolinas’ second-place station
by 48.5%; submerges the third-ranked station by 63.6%,; and swamps
the fourth-ranked station by 80%.

Forget your former formula. Translate —1 4 30 = 77 into potent Sales
Power for you! Contact WBTV or CBS Television Spot Sales for the complete
Nielsen story on the Southeast’s top television station.

*1956 "'Survey of Buying Power”

BIV

CHARLOTTE

JEFFERSON STANDARD BROADCASTING COMPANY
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NBC Research Dept. Estimates

U.S. TV Homes, Seis-in-Use and Percentage of Saluration

1946-1957

For sets-in-use in other countries, see Foreign TV Directory section

Secondary Sets Sets in Total Total % TV

Date TV Homes in Homes Public Places TV Sets Hoanes Saturation
Jan. 1, 1946 8,000 2,000 10,000 37,825,000 0.02
Jan. 1, 1947 14,000 —_— 2,000 16,000 38,575,000 0.04
Jan. 1, 1948 172,000 1,000 17,000 190,000 39,950,000 0.4
Jan. 1, 1949 940,000 10,000 50,000 1,000,000 41,475,000 2.3
Jan. 1, 1950 3,825,000 50,000 75,000 3,950,000 43,000,000 8.9
Jan. 1, 1951 10,270,000 165,000 115,000 10,550,000 43,888,000 234
Jan. 1, 1952 15,300,000 315,000 185,000 15,800,000 44,760,000 34.2
Jan. 1, 1953 20,400,000 505,000 , 295,000 21,200,000 45,640,000 44.8
Jan. 1, 1954 26,000,000 800,000 500,000 27,300,000 46,660,000 55.8
Jan. 1, 1955 30,700,000 1,000,000 800,000 32,500,000 47,621,000 64.5
Jan. 1, 1956 34,900,000 1,610,000 1,080,000 37,600,000 48,600,000 71.8
Jan. 1, 1957% 38,850,000 2,520,000 1,280,000 42,650,000 49,500,000 78.5
July 1, 1957* 40,000,000 3,160,000 1,340,000 44 500,000 49,800,000 80.3

* Preliminary

Annual Volume of Advertising in United States
By Media, 1947-1956 1

Prepared for Printers’ Ink Magazine by McCann-Erickson Inc. and Used with Permission
(In Millions of Dollars)

MEDIUM 1947 1948 1949 1950 1951 1952 1953 1954 1955 1956%
Total e . 578 170 8 3323 . 4539 606.1 809 2 1,025.3 1,255.0
Network . e 29 4 850 180 8 256 4 3199 *+ 4222 540.2 660.0
TELEVISION Spot . . 92 30.8 69 9 93.8 145.5 206.8 260.4 325.0
Local e - 19.2 55.0 816 103 7 140 7 180.2 224.7 270.0
Total 506.4 561 6 5714 605.4 606 3 624 1 611.2 558.7 539.3 565.0
Network 201.2 210 6 2030 196.3 179.3 161.5 141.2 114 4 82.9 . 70.0
RADIO Spot 106.4 1911 123 4 1358 1383 141.5 145 6 134.9 129.7 145.0
Local 198.8 2299 2450 273 3 288 5 321.1 324.4 309.4 326.7 350.0
Total 1,475.0 1,749.6 19157 2,075.6 2,257.7 2,472.8 2,644.8 2,695.3 3,087.8 3.305.0
NEWSPAPERS National  335.6 393.7 4757 533 4 548.9 562.4 642.7 635.1 743.3 805.0
Local 1,139.4 1,355.9 1,440 0 1,542.2 1,708.8 1.910 4 2,002 1 2,060.2 2,344.5 2,500 0
Total 492.9 51217 492 5 5149 573.7 615.8 667.4 667 9 729.4 782.0
. Weeklies 245.5 257.5 245 4 2611 296 8 .25 3 3507 362 7 396.4 425.0
MAGAZINES Women's 1329 133.4 128 6 129 4 143.6 148 8 158 2 1519 161.1 165.0
General 853 86.5 83 6 87.5 95.0 101.2 1179 114 3 1334 155.0
Farm 29.2 35.3 34.9 36.9 38.3 40.5 40.6 39.0 38.5 37.0
FARM :
PUBLICATIONS Total 195 20 4 205 21.2 25.7 29 4 . 30.8 31.8 33.8 350
(other than those under Magazines).
DIRECT MAIL Total 579.0 689.1 755.6 803.2 923.7 1,024 3 1,099.1 1,202.4 1,298.9 1.400.0
BUSINESS PAPERS Total 232.5 2509 248.1 251.1 292.1 365.2 395.0 407.5 446.2 480.0
Total 121.4 132.1 1310 142.5 149.2 162 1 176.3 186.9 192.4 2000
OUTDOOR National 78.9 89.2 88.4 96.2 100.7 109 4 1190 126.2 129.9 "135.0
Local 42.5 42.9 42.6 46.3 438.5 52.7 573 60.7 62.5 65.0
‘I‘otgl 833.2 947 2 1.009.6 1,125.3 1.256.4 1.408.6 1,524.6 1,604.4 1,641.3 1,960.0
MISCELLANEOUS National 460 8 508 8 539 8 610.1 6931 766 0 '845.4 894.5 1,045.9 1,105.0
Local 3722 438 4 469 8 5152 572.3 642 6 679 2 7099 795.4 855.0
TOTAL . National 2,487.3 2,776.1 2,965.1 3,256.8 3,700.7 4,096.3 4.520.8 4,811.9 5,406.8 . 5,902.0
' Local 1,772.4 2,087.5 2,237.1 2,453.2 2,725 4 3.059.9 3,234.5 3,352.2 3,787.6 4,080.0
GRAND TOTAL 4,259.7 4,863.6 5,202.2 5,710.0 6,426.1 7.156.2 7,755.3 8,164.1 9,194.4 9,982.0

+ For 1946 Figures, see TV Factbook No. 23, page 24.

+ Preliminary. Complete final estimates are due for release at end of August, and will be detailed in Television Digest for Aug. 31
(vol. 13:35). However, Printers’ Ink has released some final figures including 1956 revised grand total of - $9.9047 billion, combined
network & spot TV expenditures of $954,700,000, combined network & spot radio expenditutis of $229,200,000. For 1957, Printers’ Ink
forecasts grand total of $10.238 billion, network & spot TV $1.035 billion, network & spot radio $2£0,000,000. i

1957 Fall-Winter Edilion 25
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Sylvania Research Estimates*

By Quarters 1955, 1956 and First Half of 1957

(000 Omitted)

Television Sets Produced, Sold and In Use

Including Screen Sizes, Receivers Scrapped, Porfables and Color Seis

1955 Totals 1956 Totals 1957 Totals
1st Qtr. | 2nd Qtr. | 3rd Qtr. | 4th Qtr. 1st Qtr. | 2nd Qtr. | 3rd Qtr. | 4th Qtr. 1st Qtr. | 2nd Qtr. | 3rd Qtr. | 4th Qtr.
FACTORY PRODUCTION
(No. Sets)
Portables 15-in. & Less.....||......... 47 141 96 109 217 465 597 187 £ 2 I [
Portables 16-in. & Over.....||. ..ol e, 171 128 222 252 292 ... e
Regular 15-in. & Less...... 2 J R ol S | I D D 1 S e Y
Regular 16 - 18-in.......... 273 237 137 138 181 129 15 112 53 40 |
Regular 19 - 21-in.......... 1,803 1,290 1,407 1,395 1,372 956 1,037 1,031 901 TT2 ||
Regular 22-in. & Over...... 109 68 247 368 183 98 198 167 81 [ e
Total Black-&-White. . . .. 2,188 1,641 1,932 1,996 1,845 1,571 1,844 2,128 1,475 1,244 | oot
Color.......coivvvveninn.. 15 2 3 35 40 4 20 - J A O
TOTAL.............. 2,190 1,646 1,947 2,024 1,875 1,606 1,884 2,173 1,495 1,289 |iveensiaananns
DISTRIBUTOR SALES TO .
DEALERS
Portables 15-in. & Less.....[|......... 23 77 152 97 126 294 579 165 B i A R
Portables 16-in. & Over.... . ||..cooovii]iinnni]iineeeiidonoi il 56 121 239 194 192 | . e
Regular 15-in. & Less. .. ... 6 : S O [P ol | A DRSO SRR | IR DR PPN O
Regular 16 - 18-in.......... 243 146 188 216 177 129 50 120 53 35 |
Regular 19 -21-in.......... 1,614 867 1,646 1,539 1,234 671 1,158 1,305 944 58 [...iiiiii]ieeiannn
Regular 22-in. & Over..... 105 76 178 340 194 90 192 195 102 £ 2 P [
Total Black-&-White. . ... 1,968 1,116 2,090 2,247 1,702 1,073 1,815 2,438 1,458 1,062 |, ..ot
Color.... oo iiieinn.. 1 2 30 25 35 40 15 30 |.. .. e
TOTAL.............. 1,969 1,119 2,102 2,271 1,732 1,098 1,850 2,478 1,473 1,082 |........ .| et
DEALER SALES TO PUBLIC
Portables 15-in. & Less..... 13 81 143 90 117 260 526 152 182 |. ..o e
Portables 16-in. & Over.... .|| ... ] et ininennlieennniloeinnnn. 44
Regular 15-in. & Less...... 6 [ I S | 1
Regular 16 -18-in.......... 245 153 176 230 190 139
Regular 19 - 21-n.......... 1,605 1,015 1,524 1,585 1,191 801
Regular 22-in. & Over...... 88 71 167 313 217 77
Total Black-&-White.. ... 1,944 1,259 1,947 2,271 1,689 1,179 1,736 2,201 1,683 1,132 |.... .o e
Color.....ocvvvivineneenn. 10 22 20 25 30 45 10 L
TOTAL.............. 1,945 1,261 1,957 2,298 1,709 1,204 1,765 2,246 1,693 1,172 | ... e
NO. SETS SCRAPPED
Portables 16-in. & Less. ... .|| . ... iienialoiieniooniialo oo 2 5 £ 2 I PP
Portables 16-in. & Over.....||.........|...... T P P o [P I PSP
Regular 15-in, & Less...... 165 170 133 119 99 97 107 185 163 104 | ... e,
Regular 16 - 18-in.......... 205 212 166 150 134 131 147 262 239 153 ... e
Regular 19 -21-in.......... 127 132 104 92 104 101 113 192 222 143 |, .o e
Regular 22-in. & Over...... 3 3 2 3 4 4 5 8 11 8 I DU
Total Black-&-White. .. .. 500 517 405 364 341 333 372 639 640 410 ... el
L 075) L) P 1 PSS I S S B 1 b I R A
TOTAL......... 500 517 405 364 341 333 372 639 641 411 ..., ... eeea e,
Sets-in-Use—10-Year Cumulativ
NO. OF SETS IN USE
(End of Period)
Portables 16-in. & Less.....||......... 13 94 238 328 445 705 1,229 1,376 1,566 |.........|......
Portables 16-in. & Over.....||[.........|...... P IR I J R | 44 157 363 536 731 | e
Regular 15-in. & Less...... 4,899 4,735 4,602 4,483 4,385 4,289 4,183 3,998 3,835 3,731 |. ..o
Regular 16 - 18-in.......... 12,528 12,469 12,479 12,558 12,614 12,622 12,531 12,391 12,232 12,115 |.........|.....
Regular 19 - 21-in.......... 15,259 | 16,143 | 17,562 | 19,055 || 20,142 | 20,842 | 21,845 | 22.844 || 23,763 | 24,270 |.........|ceeeeen..
Regular 22-in. & Over. ..... 583 651 816 1,126 1,339 1,412 1,596 1,755 1,881 1,943 |... ... ool
Total Black-&-White. . . . . 33,269 | 34,011 | 33,553 | 37,466 || 38,808 | 89,654 | 41,017 | 42,580 || 43,623 | 44,345 |.........[.........
Color..........covee.. 40 60 85 115 160 169 208 |... . e
TOTAL.............. 33,275 34,019 35,671 37,500 38,868 39,739 41,132 42,740 43,792 44,553
SETS IN USE (Pct. of Total)
Portables 15-in. & Less. ... .|[.........[......... .3% 6% .8% 1.19 1.7% 2.99, 3.19% 8.5% |
Portables 16-in. & Over.....|[........ .| oiiiliinniiioveniidleee it .1 4 .8 1.2 1.6 [....... .|,
Regular 16-in. & Less...... 14.7 13.9 12.9 12.0 11.3 10.8 10.2 9.4 8.8 8.4 |o..iieeeeia,
Regular 16 - 18-in.......... 37.6 36.7 35.1 33.5 32.5 31.8 30.4 29.0 27.9 27.2 . e
Regular 19 - 21-in.......... 45.9 47.5 49 .4 650.8 51.8 62.4 53.1 53.4 54.8 64.6 ... e,
Regular 22-in. & Over...... 1.8 1.9 2.8 3.0 3.4 3.6 3.9 4.1 4.8 S S A
Total Black-&-White..... 100.09% | 100.09% | 100.09% 99.99, 99.8% 99.8% 99.7% 99.6% 99.69, 99.5% |........ e
L 07 o) St | ISR A DU .1 .2 .2 .3 4 4 I S N DA
TOTAL.............. 100.0% | 100.0% | 100.0% | 100.0% || 100.0% | 100.09% | 100.09, | 100.0% || 100.0% | 100.0% |........|eeeen. ..

* Prepared by Frank W. Mansfield, director of marketing research,
Sylvania Electric Products, Inc.,, and used with permission. For
further detalls (EIA figures) on TV-radio recelver production,
factory-distributor-retail sales, factory & distributor inventories,

26
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see pp. 434-435; for TV shipments to dealers by states, see p. 438.
T Preliminary—subject to revision.
Note: For 1953 totals, see TV Factbook No. 22, p. 19; for 1954

totals, see TV Factbook No. 24, p. 24.
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Knowing Look

When Lockheed wanted to watch the in-flight
behavior 6f the giant skis on their 62 ton C-130
Hercules propjet—they used an IT&T closed-
circuit TV system to show engineers inside the
plane exactly what was happening.

Closed-circuit television systems developed by |

International Telephone and Telegraph Corpora-
tion are proving to be valuable tools for industry,
management, and the military. |

When there’s a need to see, you can use the eyes

of the TV camera to overcome distance, dust, or
hazardous locations—even to peer inside a boiler!
It takes you anywhere—and sees everything.
This is another major contribution in visual
telecommunication and electronic controls by the

creative engineering of IT&T.

INTERNATIONAL TELEPHONE AND TELEGRAPH CORPORATION, 67 Broud.Street, New York, N.Y.

For information about Closed-Circuit Television Systems write Industrial Products Division of IT&T, 100 Kingsland Road, Clifton, N. J.

1957 Fall-Winter Edition
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. . . and in the 4 key markets of
Syracuse, Omaha, Kansas City and
Phoenix this combination assures

sales growth for advertisers. Com-
bined dollar volume of Metropolitan
County Retail Sales alone approximates
$3,000,000,000.00 The station
managers will be happy to give

you complete information.

KANSAS CITY KCMO KCMO-TV ~ The Katz Agency v
SYRACUSE WHEN WHEN-TV The Katz Agency
PHOENIX KPHO KPHO-TVY The Katz Agency
OMAHA WOwW WOW-TV John Blair & Ca. Blair-TV W

ereith Stations Are Afffated With Better Homes and Gardens ans Successful Farming Magazines

TV Factboeok No. 25

28
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Network Television Billings: PIB Reports, 1949-57 *

1949 ABC CBS DuMont NBC Total
Jan. ___$ 6,273 $ 104,989 $ 51,330 $ 260,603 § 423,285
Feb. .. 18,674 135,036 72,200 353,055 578,965
March _ 26,352 190,865 81,352 476,800 775,369
April ____ 47,359 186,616 87,851 477,843 799,669
May ____ 132,146 243,241 61,394 460,440 897,221
June ____ 119,835 198,161 58,646 399,790 776,432
July __ 119,674 114,401 73.714 317775 625,564
Aug. _._ 115,002 164,471 66,154 284,160 629,787
Sept. ___ 155,480 271,938 91,556 470,080 989,054
Oct. 217,199 590,626 80,143 937.294 1,825,262
Nov. ___ 214,660 677,836 124,435 1,035,808 2,052,739
Dec. ___ 219,337 568,713 106,750 1,026,366 1,921,166
Total .$1,391,991 $3,446,893 § 955,525 $6,500,104 $12,294,513
1950
Jan. ___$ 233,949 §$ 640,822 t $1,042,153 § 1,916,924
. 202,911 570,708 t 978,243 1,751,862
344,097 675,491 % 1,175,186 2,194,774
372,022 873,343 t 1,147,698 2,393,063
367,980 1,003,658 * 1,583,185 2,954,832
405,566 840,374 t 1,574,771 2,820,711
210,947 380,906 + 941,243 1,533,096
. 265,421 354,524 f 1,242,276 1,862,221
Sept. ___ 461,822 892,461 t 2,148,399 3,502,682
Oct. ___ 1221773 2,211,898 % 3,007,771 6,441,442
Nov. . 1243549  2.215.,744 t 3,070,010 6,529,303
Dec. ___ 1,298,616 2,304,602 + 3,274,757 6,871,975
Total .$6,628,662 $12,964,531 1 $21,185,692  $40,778,385

¥ Not avallable, but DuMont
work revenue as $4,500,000.

officially announced total 1950 net-

1951 _
Jan. __ $1,328,719 $2,601,165 $ 435527 $4,187,222 § 8,552,633
reb. ___ 1254851 2,600,339 406,079 3,949,360 8,210,629
March __ 1,539,470 2,993,902 457,811 4,654,063 9,645,246
April ___ 1,432,319 2,906,891 574,025 4,758,309 9,671,544
May ___ 1,385,901 3,066,249 622,646 4,946,338 10,021,134
June ___ 1,437,593 2,900,782 564,478 4,244,240 9,147,093
July ___ 1,351,168 3,434,650 645,359 3,477,952 8,909,138
Aug. ____ 1,444,593 3,734,551 763,071 3,359,856 9,302,071
Sept. ___ 1,622,482 4,159,213 738,578 5,405,243 11,925,516
Oct. ___ 1,897,427 4,731,219 768,684 17,060,289 14,457,619
Nov. ____ 1,911,243 4,605,506 847,373 6,535,907 13,900,029
Dec. ____ 1,980,145 4,736,368 937,875 6,592,673 . 14,247,061
Total $18,585,911 $42,470,844 $7,761,506 $59,171,452 $127,989,713
1952
Jan. __ $2,020,461 $5,074,643 §$ 717,148 $7,259,307  $15,071,559
Feb. ___ 2,148,467 5,103,043 748,544 6,813,549 14,813,603
March ... 2,065,052 5,643,123 760,593 17,320,358 15,789,126
April ... 1,699,760 . 5,641,831 738,926 6,946,751 15,027,268
May ... 1,504,043 5,602,634 775,063 6,822,982 14,704,722
june ... 1,279,985 5,385,820 749,497 5,791,534 13,209,835
July ... 1,082,751 4,916,245 799,074 5,963,550 12,761,620
AUE. ooeee. 1,166,169 5,190,934 845,780 5,618,643 12,821,526
sept. ........ 1,203,917 5,860,751 809,475 6,769,228 14,643,371
oct. ... 1,453,811 6,896,206 958,674 8,076,848 17,385,539
NOV. ...... 1,396,699 6,654,812 1,026,566 8,026,017 17,104,394
Dec. ........ 1.331.588  7.088,506 1,211,316 17,830,806 17,462,216
Total $18,353,003 $69,058,548 $10,140,656 $83,242,573 $180,794,780
1953 S o
Jan. ... $ 1,604,802 $ 7,083,619 § 982,794 $ 7,604,638 $ 17,275,943
Feb. ...... 1,481,032 6,621,629 862,209 6,876,029 15,840,989
Mar. ... 1728446  17.739,812 1,054,857 17,998,131 18,521,246
Apr. ... 1,640,597 7,770,181 850,658 17,513,430 17,774,866
May ... 1,813,985 17,622,432 903,945 8,052,545 18,392,907
June ...... 1,607,320 7,399,078 835,768 7,324,315 17,166,481
July ... 1,299,471 7,422,337 592,890 6,903,092 16,217,790
Aug. ... 1,244,993 17,783,813 742,665 6,564,841 16,336,312
Sept. ...... 1,376,017 8,503,620 678,302 7,837,467 18,395,406
oct. ...... 2,297,862 9,381,816 1,462,143 10,267,232 23,409,053
NOV. ...... 2,396,203 9,756,593 1,790,981 9,654,023 23,597,800
Dec. ... 2,619,862, 10,381,879 1,617,058 10,062,808 24,681,607
Total $21,110,680 $07,466,809 $12,374,360 $96,658,551 $227,610,400
1954 ‘
Jan. ....$ 2,780,574 $10,713,329 §$ 1,445,608 $10,116,937 $ 25,056,448
Feb. .... 2,502,372 = 9,965,481 1,108,157 9,368,148 22,944,158
Mar. ... 2,640,699 11,379,631 1,205,526 10,981,690 26,207,546
ADI. .... 2,554,484 10,921,640 1,068,374 10,802,535 25,347,033
May .... 2,411,656 11,488,168 988,350 11,033,987 25,922,161
June ... 2,317,879 11,448,180 778,920 9,990,729 24,535,708
July ... 2,310,281 11,861,534 623,455 8,149,533 22,944,803
Aug. ... 2,514,815 12,275,908 820,633 8,057,484 23,668,840
Sept. ... 2,660,601 12,936,020 802,721 9,798,774 26,198,116
Oct. .... 3,890,802 13,985,922 1,447,411 12,370,228 31,694,363
Nov. .... 4,134,103 14,186,194 1,397,328 12,357,133 32,074,758
Dec. .... 3,994,832 15,060,653  1457,436 13,047,419 33,560,340

Total $34,713,098

$146,222,660
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$13,143,919 $126,074,597 $320,154,274

1955 ABC CBS DuMont NBC Total
‘Jan. ....$ 3,718,195 $15,831,141 §$ 723,960 $13,172,695 $ 33,445,991
Feb. .... 3,567,696 14,694,726 597,275 12,419,641 31,279,338
Mar. .... 3,806,425 16,036,896 628,625 14,102,093 34,574,039
Apr., .... 3,527,558 15,426,214 462.335 13,285,933 - 32,702,040
May .... 3,606,427 15,978,680 273,640 13,591,687 33,450,434
June ... 3,542,304 15,724,184 218,845 12,238,694 31,724,027
July .... 3,263,803 14,635,011 131,105 11,966,760 29,996,679
Aug. ... 3,562,676 14,959,098 55,385 11,767,789 30,344,948
Sept. ... 4,123,780 15,188,805 11,538 13,720,643 33,044,766
Oct. .... 5,876,756 16,590,891 T 15,618,704 38,086,351
Nov. .... 6,496,236 16,866,314 T 15,489,279 38,851,829
Dec. .... 6,301,578 17,086,161 T 16,010,878 39,398,617
Total $51,393,434 $189,018,121 3,102,708 $163,384,796 $406,899,059
1956 ABC CBS NBC Total
$ 6,382,046 $17,820,455 $14,695,116 $ 38,897,617
6,418,210 16,928,361 13,845,000 37,191,571
6,747,928 17,884,976 15,955,688 40,588,592
6,173,922 17,668,950 15,136,596 38,979,468
6,639,132 18,260,894 15,710,403 40,610,429
6,119,917 17,935,789 14,186,929 38,242,635
5,532,030 18,481,719 - 13,733,765 37,747,514
6,842,292 19,430,748 16,323,549 42,596,589
5,673,910 18,399,872 14,932,295 39,006,077
6,878,183 20,446,755 18,142,005 45,466,943
6,619,109 19,866,463 17,593,056 44,078,628
6,699,450 20,395,400 17,666,721 44,761,571
$76,726,129 $223,520,382 $187,921,123 $488,167,634
ABC CBS NBC Total
$ 6,715,581 $20,231,474 $16,554,941 $ 43,501,996
6,175,488 18,309,088 14,900,631 39,385,207
6,848,848 20,172,173 16,631,974 43,652,995
April ...... 6,682,786 19,385,098 15,154,388 41,222,272
May ...... 7,258,807 20,331,441 15,878,585 43,468,833

* Note: These figures do not represent actual revenues to the
networks, which do not divulge their actual net dollar fhcomes.
They're compiled by Publishers’ Information Bureau on basis of
one-time network rates, or before frequency or cash discounts, so
In terms of dollars actuaily pald may be inflated by as much as
25%. The 1952 figures also do not include revenues from July
national political conventions. PIB began compiling TV figures in
1949, For later months see issue of weekly Television Digest
nearest end of each month,.

1 Effective Sept. 15, 1955, DuMont changed from a mngtional
network to a local operation. - .

<

EXN

RICHARD P. DOHERTY -

TELEVISION-RADIO MANAGEMENT CORP.’

Supplying All or Any Part of a Total Broadcast Man-

agemeént Servjce to Both Radio and Telgvisioh Stations

Including: “Statiori Operations, Diagnosis of - Station

Operations & Probléms, Operating Efficiency;Sales

Planning, Personnel and Labor Relations, Financial
Problems, Appraisals

T S

Specialist in Broadcast Economics and Operating

Efficiency

Broadcast Management Service with an

Industry Wide Reputation and Recognition

1816 Jefferson Place, 'N. W.
Washington 6, D. C.
District 7-1957
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Revenues, Expenses and Earnings
0f TV & Radio Stations: 1946-1955

Summaries of the Financial Data Compiled Annually by FCC Economics Division
(Dollar Figures in Millions)

|
! Networks and
| Owned-and-Operated Stations Other Stations Total
No. of
Stations || No. of '
Year Report- Net- Broad- | Broad- Earn- No. of Broad- | Broad- Earn- Broad- | Broad- | Earnings
ing works No. of cast cast ings stations cast cast ings cast cast before
Stations Reve- Ex- Before Report- Reve- Ex- Before Reve- Ex- Federal
nues penses Federal ing nues penaes Federal nues penses Tax !
Tax ! Tax !
TELEVISION
19462%.............. ) (IR AN | EU PRNNIURNAS PP IR | NN DDA I PN - 352 U
19472 .. ... 150 e e s e 1.9 .. ... ...,
1948, ... ........... 50 4 10 $4.8 $11.2 (36.4) 40 $3.9 $12.4 (38.5) 8.7 $23.6 ($14.9)
1949............... 98 4 14 19.3 31.4 (12.1) 84 15.0 29.0 (18.5) 34.8 59.6 (25.8)
1950............... 107 4 14 55.5 65.5 (10.90) 93 50.4 49.6 .8 105.9 115.1 9.2)
1951, ..c0enunnnn.... 108 4 15 128.4 117.4 11.0 93 107.3 76.7 80.6 285.7 194.1 41.6
1952 (total)......... 122 4 15 180.2 170.3 9.9 107 144.0 98.4 45.6 824.2 268.7 55.5
Pre-freeze. ... ... 93 |[.........1.. Y P DR D 93 143.4 97.6 P-4 2% 2 | RS PR .
Post-freeze. . ...... p V-0 | R | RN MUY SIS PP 14 0.6 0.8 (73] | P I P
1953 (total)........ 334 4 16 231.7 213.7 18.0 318 201.0 151.0 50.0 432.7 364.7 68.0
Pre-freeze ... .... 92 ||.........|.. U PURPIUIN R P 92 174.5 114.0 60.5 [|ooeeeneri]oennnnii]ennninn.,
Post-freeze VHF . .. 5 ¥ S | S | AR PR DAY B 114 16.1 20.3 (€03 ]| PR R P
UHF.....cvuv... 05 £ | B | FAN P SR BN 112 10.4 16.7 (6.3) O L PR,
1954 (total)........ 410 4 16 306.7 270.2 36.5 394 286.3 232.5 53.8 593.0 502.7 90.3
Pre-freeze. . ...... 92 (|l e e 92 200.9 133.8 67.6 |loevevenii]iinnnilovennnn..
Post-freeze VHF. . 177 (oo o e e e 177 60.0 63.8 62511 | AP P
UHF............ 125 || ..o e 125 25.4 35.4 [611)] | P P DI
1955 (total)......... 437 48 160 374.0 306.0 68.0 421 370.0 288.5 81.5 744.7 594.5 150.2
Pre-freeze......... | R 1 A e I 93 230.0 148.1 81.9 (...l
Posl-freeze VHF., .. 225 |I...... T | R AR IR A 225 112.2 107.4 v | N A B
UHF............ p (1 20 | AR | FO N DY PN D 103 28.5 33.0 (-3 )| P RN B
19567 o cueivenanlveeeene e e e e e el
RADIO
1946, .. .c00ennnn.. 1025 83 29 | $102.0 82.6 19.4 996 220.6 163.5 57.1 322.6 246.1 76.5
1947, . cveeennn. 1464 73 27 104.4 84.8 19.6 1437 259.8 207.1 52.2 363.7 291.9 71.8
1948......... ..... 1824 73 27 109.1 91.0 18.1 1797 298.0 252.0 46.1 407.0 342.9 64.1
19494, ............ 2021 73 27 108.1 90.6 17.5 1994 305.7 266.9 38.8 413.8 357.5 56.8
19504............. 2229 73 26 110.5 91.5 19.0 22083 834.0 284.8 49.2 444.5 876.8 68.2
19514, .......... 2266 73 25 104.0 93.9 10.1 2241 846.4 299.0 47.4 450.4 892.9 57.5
19524, ... .......... 2380 73 25 100.6 89.4 11.2 2355 869.1 320.2 48.9 469.7 409.6 60.1
19584.............. 2479 73 22 97.3 86.9 10.4 2457 378.0 333.4 44.6 475.8 420.3 55.0
19544, . ... ........ 2598 73 21 88.6 80.4 8.2 2577 361.0 327.3 33.7 449.5 407.7 41.8
19554.............. 2742 73 19 78.3 72.4 5.9 2724 375.0 335.0 40.0 453.4 407.4 46.0
19560 ... ... oo o e e e e e

Note: Revenues are net amounts received by stations and networks from all broadcast sources, including time, talent, programs;
in case of TV, non-time revenues run as much as one-third; In case of radio, around 10%.

1 Parenthesis denotes loss. 2 No figures available for blank columns. 3 Four national networks plus regional networks. ¢ Includes AM only, FM only
and AM-FM stations. 5 Three networks after Sept. 15, 19566 when DuMont ceased network operations. ®Includes one post-freeze station (UHF).
7TV data for 1956 due late summer 1957. & Radio data for 1956 due December 1957.

Great show organizer and
basic production tool . . .

As an incomparable electronic
crawl for instance . . .

1EPROMPIER sERVICE

SEE PAGE 32

30 ‘ TV Factbook No. 25
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'IN BOSTON IN PITTSBURGH

WBZ-TV KDKA-TV

Channel 4, NBC Channel 2, CBS, NBC, ABC

IN CLEVELAND IIN SAN FRANCISCO

KYW-TV KPIX

Channel 3, NBC Channel 5, CBS

AND NOW, IN BALTIMORE!

WJZ (formerly WAAM), Channel 13, ABC

—another big and growing sales arena!

Better the'm 5.7 million TV homes from coast to. c.oast now WES'" NGHUUSE
look at, listen to, and are sold by WBC Television.

WBC promotion attracts them — WBC programming BRUADCAST'NG
holds them . . . for your product message.

If you want a top-notch spot campaign in any one of CUMPANY' INc
these first-class markets, call the stations direct. Or, for a
real sales splash, phone “Bink” Dannenbaum, WBC VP
for Sales, at MUrray Hill 7-0808, New York.

1957 Fall-Winter Edition
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RADIO

BOSTON, WBZ‘WBZA
PITTSBURGH, KDKA
CLEVELAND, KYW °
FORT WAYNE, WOWO
CHICAGO, WIND
PORTLAND, KEX

TELEVISION

BOSTON, WBZ-TV
BALTIMORE, WJ2
PITTSBURGH, KDKA-TV
CLEVELAND, KYW-TV
SAN FRANCISCO, KP1X

WIND represented by AM Radio Sales
WJZ represented by Blair-TV

KPIX represented by The Katz Agency, {nc.
All other WBC stations represented by
Peters, Griffin, Woodward, Inc.
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ND PICTURES GO TOGETHER!

TeLe PROMPIER. ..

ITS WORDS TO THE WISE
ARE SUFFICIENT!

1. NEW “EYE-LET” SYNCHRONIZATION ... No moving parts . .. quiet op-

eration. . quick changes. .. easy loading.

2. NEW MASTER CONTROL. .. Professionally rack mounted, -easy set-up

. greater operational freedom . .. compact and portable.

3. NEW MULTI-CONTROL SYSTEMS...

DUAL HAND CONTROL...Two separate hand controls with master
and slave operation permits unlimited opportunities.

FOOT PEDAL . .. ideal when hand motion is indispensable. -

WIRELESS . . . permits operator complete freedom to.roam at will.

4. NEW MOD V TELLENS ADAPTER ... New lightweight collapsible con-

struction allows quick mount for easy ‘“‘into-the-lens” prompting
technique. '

ADVERTISERS PREFER TELEPROMPTER STATIONS
Now more than 120 TV stations feature TelePrompTer
service as basic prOductiOn facilities and advertiser service.

FEizPro S O OO

THROWS AN ENTIRELY NEW LIGHT
ON REAR SCREEN PROJECTION

Never before such outstanding performances!
More than 6000 lumens of light from a standarc
3000 watt bulb!

1. BRIGHTER LIGHT . .. over 6000 lumens of light! The kind of
light rear 'screen projection engineers have tried for years to
perfect!

2. DEFINITION . . . efficient light distribution and sharp focus right
to the edges! '

3. RAPID SLIDE CHANGER . .. changes 62 slides in 60 seconds!

‘Never before such production possibilities!

4, REMOTE CONTROL...complete picture control from every .

vantage point. .. the director’s or video engineer’s posmon in
the control room or any studio area'

5. SALES OPPORTUNITIES . . . adds creatlve selling tool to your . .
sales staff! Increase the visual impact of local studio origina- Aclyal demonstration at NARTB Convention, 1957

tions ... increase sales!

6. ONTHE-SPOT-S“DES S frdm carhera to screen in 4 minutes! New TelePrompTer Mod V and Telepr'o 6000

The only professional rear screen projector on the market that _ : .
utilizes Polaroid Land -camera's 314" x 4” plastic mounted 'AVA"'AB!'E_ IMM'EDIAT_EI',Y' to th(—;
on-the-spot transparencies! . o telewsmn and film industry.

TeTPRaMPk [ 0RPDRA7/DN

311 West 43rd St., New York 36, N. Y. * JUdson 2-3800
HERBERT W. HOBLER, Vice President Sales JAMES BLAIR, Equipment Sales Manager

NEW YORK <+ LOS ANGELES < CHICAGO < WASHINGTON, D. C. <+ DETROIT - MIAMI - PHILADELPHIA ~ TORONTO <+ LONDON
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Television Station

With Channel Numbers in Parentheses.

s by Call Letters: U.S. & Canada
As of August 1, 1957 | | |
Call Letter Assignments to CP Holders Included.

Dagger (%) Indicates Educational Non-Commercial Station
K KHAD-TV..... .Laredo, Tex. (8) KRBB....... El Dorado, Ark, (10) | KWTX-TV....:..Waco, Tex. (10)
KHAS-TV....Hastings, Neb. (5) KRBC-TV...... Abilene, Tex. (9) | KWWL-TV..... Waterloo, Ia. (7)
KABC-TV...,...Los Angeles (7) | KHBC-TV.......Hilo, Hawali (9) | KRCA........... Los Angeles (4) '
KABL-TV...Helena, Mont. (10) | KHJ-TV......... Los Angeles (9) | KRCG.. Jefferson City, Mo. (13) | pv p mv aperdeen. S.D (9)
KAKE-TV...Wichita, Kan. (10) | KHOL-TV....Kearney, Neb. (13) | KRDO-TV.Colorado Springs (13) KXGN-TV. Glendive. Mont. (5)
KAKJ...... ev....ReNo, Nev. (4) | KHPL-TV.....Hayes Center, KREM-TV........ ..Spokane (2) KXJB-TV..Valley City, N. D. (4
KALB-TV....Alexandria, La. (5) Neb. (6) | KREX-TV..Grand Junction, KXLF-TV......Butte Mont. (sl
KAMT-TV..... Alpine, Tex. (12) | KHQ-TV............ Spokane -(6) Colo. (5) | gX1j.Tv..  Helena. Mont. (12)
KARD-TV....Wichita, Kan. (3) KHQA-TV.....Hannibal, Mo. (7) | KRGV-TV..... Weslaco, Tex. (3) | gxrv-Tv.... . .. ... Spokane (4)
KARK-TV..Little Rock, Ark. (4) KHSL-TV......Chico, Cal. (12) | KRIS-TV..... Corpus Christi (6) KXYZ-TV....... ..Houston (29)
KATV...... Pine Bluff, Ark. (7) | KHTV....Twin Falls, Ida. (13) | RRLD-TV......c.vev... Dallas (4) '
KAVE-TV....Carlsbad, N.M. (6) | KHUM-TV..... Eureka, Cal. (13) | {KRRMA-TV.....vvun... Denver (6)
KAYS-TV....... Hays, Kan. (7) | KHVH-TV...Honolulu, T.H. (13) | KRNT-TV....Des Moines, Ia. (8) | KYAT.......,.Yuma,_ Ariz. (13)
KROC-TV.Rochester, Minn. (12) I%g%'vv&k}""Sp%?gﬂ(fld’dMg' ((g)
-TV...... , X. -TV.......Cleveland, O.
KBAK-TV..Bakersfleld, Cal. (20) | KICA-TV...... Clovis, NM. (12) | BRRON-TV. " ot o oo (4 )
KRON-TV..... San Francisco (4)
KBAS-TV...Ephrata, Wash. (43) KID-TV....Idaho Falls, Ida. (3) KRSD-TV..Rapid City, S.D. (7)
KBAY-TV...San Francisco (20) KIDO-TV........ Boise, Ida. (7) KRTV...Walla Walla, Wash. (8)
KBES-TV..... Medford, Ore. (5) KIEM-TV...... Eureka, Cal. (3) v ’
KBET-TV,. .Sacramento, Cal. (10) KIMA-TV..Yakima, Wash. (29) . w
KBIC-TV...... Los Angeles (22) | KING-TV....Seattle, Wash. (5) | TKSAC-TV..Manhattan, Kan. (8)
KBID-TV...... Fresno, Cal. (53) | KINY-TV...Juneau, Alaska (8) | KSAN-TV....San Francisco (32) | WABC-TV......... New York (7)
KBMB-TV..Bismarck, N.D. (12) | KIRO-TV....Seattle, Wash, (7) | KSBW-TV...... Salinag, Cal. (8) | WABD............ New York (5)
KBMT....Beaumont, Tex. (31) | KIVA.......... Yuma, Ariz. (11) | KSBY-TV..San Luis Obispo, (6) | WABI-TV....... Bangor, Me. (3)
KBOI-TV......... Bolse, Ida. (2) _ IéglEDI—TTVVUHI;St't Iﬁauis,lévro. ((g)) gﬁgiﬁ.‘}mrgg%%;m,smca. Eizg
- . ' - . ...°0ocatello, a. - B - .
BBy, o e ver (0) | BIEO.......... Fresno, Cal. (47) | RSHO-TV. TLas vesas New. (13) | WAGH-TV....Newport News (33)
EBTX-TV..... ...Bryan, Tex. (3) KSIX-TV...Corpus Christi (10) | WAFB-TV....Baton Rouge (28)
KKTV....Colorado Springs (11) | XSL-TV....... Salt Lake City (5) | WAGA-TV...... Atlanta, Ga. (5)
KSLA-TV..Shreveport, La. (12) | WAGM-TV.....Presque Isle,
KCBD-TV....Lubbock, Tex. (11) : KSLM-TV Salem, Ore. (3 Me. (8)
KCEB ceaseans JTulsa (23) KLAS-TV..... ....Las Vegas (8) TE NV e i y : ) WAIM-TV..Anderson, S.C. (40)
KCEN-TV..... Temple, Tex. (6) | KLEW-TV..... Lewiston, Ida. (3) | BSEG..........Tulsa, Okla. (17) | ywAIQ........ Andalusia, Ala. (2)
KCJB-TV..... “Minot, N.D. (13) | RLFY-TV..... Lafayette, La. (3) | obm TV.: .- Casper, Wyo. (6) | WARR-TV......:.Akron, O. (49)
KCKT..... Great Bend, Kan. (2) | KLIX-TV...Twin Falls, Ida (i1) | 5oES....Hot Springs, Ark. (9) | WALA-TV......Mobile, Ala. (10)
ECMC-TV...Texarkana, Tex. (6) | KLRJ-TV...Henderson, Nev. (2) | ESTF...... Scottsbluff, Neb. (10) [ WALB-TV...... Albany, Ga. (10)

KCMO-TV..Kansas City, Mo. (5)
KCOP........... Los Angeles (13)
KCOR-TV..... San Antonilo (41)
KCRA-TV..Sacramento, Cal.
KCRG-TV..Cedar Rapids, Ia.
KCSJ-TV....... Pueblo, Colo.
KCTL....Great Falls, Mont.
TRKCTS........ Seattle, Wash.
KCTV..... San ‘Arngelo. Tex.

KDAL-TV..Duluth-Superior
KDIX-TV..Dickinson, N.D.
KDKA-TV...Pittsburgh, Pa. (2)

KDLO-TV...... Florence, 3.D. (3)
{KDPS-TV...Des Moines, Ia. (11)
KDRO-TV...... Sedalia, Mo. (6)

KDSJ-TV...Deadwood, S.D. (5)
KDUB-TV...Lubbock, Tex. (13)

KEDY-TV..Big Spring, Tex. (4)
KELO-TV..Sioux Falls, S.D. (11)
KELP-TV....El Paso, Tex. (13)
KENI-TV..Anchorage, Alaska (2)
KENS-TV..San Antonio, Tex. (5)
KEPR-TV..... Pasco, Wash. (19)
KERO-TV. .Bakersfield, Cal. (10)

tKETA...... Oklahoma City (13)
tKETC....covnnn... St. Louis (9)
KETV......... Omaha, Neb. (7)

KEYT...Santa Barbara, Cal. (3)

KFAR-TV.Fairbanks, Alaska (2)
KFBB-TV.Great Falls, Mont. (5)
KFBC-TV...Cheyenne, Wyo. (5)
KFDA-TV....Amarillo, Tex. (10)
KFDX-TV.Wichita Falls, Tex. (3)
KFEQ-TV...St. Joseph, Mo. (2)
KFJZ-TV..Ft. Worth, Tex. (11)
KFMB-TV...San Diego, Cal. (8)
KFRE-TV..... Fresno, Cal. 512)

..Fort Smith, Ark. (22)
KFSD-TV..San Diego, Cal. (10)
...Cape Girardeau (12)
KFXJ-TV..Montrose, Colo. (10)
KFYR-TV...Bismarck, N.D. (5)

KGBT-TV...Harlingen, Tex. (4)
KGEO-TV...... Enid, Okla. (5)
KGEZ-TV..Kalispell, Mont. (8)
KGGM-TV....Albuquerque (13)
KGHL-TV...Billings, Mont. (8)
KGLD...Garden City, Kan. (11)
KGLO-TV....Mason City, Ia. (3)
KGMB-TV..... ... Honolulu (9)
KGMS-TV.Sacramento, Cal. (46)
KGNC-TV....Amarillo, Tex. (4)
KGO-TV......San Francisco (7)
KGTV....... Des Moines, Ia. (17)
KGUL-TV........Galveston (11)
KGUN-TV....Tucson, Ariz. (9)
KEGW-TV....Portland, QOre. (8)
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TKLSE....c..... Monroe, La. (13)
KLTV.....cvcvee.. Tyler. Tex. (T
KLZ-TV..veiieereans Denver (7)
KMAU-TV....Wailuku, T.H, (3)
KMBC-TV..Kansas City, Mo. (9)
KMGM-TV...... Minneapolis (9)
KMID-TV...,.Midland, Tex. (2)
KMJ-TV..... ..Fresno, Cal. (24)
EMMT...... ..Austin, Minn. (6)
KMOT......... Minot, N.D, (10)
KMOX-=TV..St.” Louis, Mo. (1l1)
KMTV......... Omaha, Neb. (3)

KMSO-TV. . Missoula, Mont. (13)
KMVI-TV..Wailuku, Hawall (12)

KNAC-TV...Ft. Smith, Ark. (5)
KNBT-TV.Brownwood, Tex. (19)
KNOE-TV...,.Monroe, La. (8)
KNOX-TV....Grand Forks (10)

KNTV........ San Jose, Cal. (11)
KNUZ-TV......... Houston (39)
KNXT....oovune Los Angeles (2)
KOA-TV...... Denver, Colo. (4)
TKOAC-TV....Corvallis, Ore. (7)
KOAM-TV..Pittsburg, Kan. (7)

KOAT-TV..... Albuquerque (7)
KOB-TV..Albuquerque, N.M. (4)

KODE-TV....... Joplin, Mo. (12)
fKOED-TV....vcovvnnn. Tulsa (11)
KOIN-TV....Portland, Ore. (6)
KOLD-TV...Tucson, Ariz. (13)

KOLF-TV....Flagstaff, Ariz. (9)
KOLN-TV....Lincoln, Neb. (10)

KOLO-TV......Reno, Nev. (8)
KOMO-TV.....couu.. Seattle (4)
KOMU-TV....Columbia, Mo. (8)
KONA............ Honolulu (11)
KONO-TV..... San Antonio (12)
KOOK-TV..Billings, Mont. (2)
KOOL-TV......... Phoenix (10)
KQOOS-TV...Coos Bay, Ore. (16)
KOSA-TV...... Odessa, Tex. (7)
KOTA-TV..Rapid City, S.D. (3)
KOTI...Klamath Palls, Ore. (2)
KOTV. iteteenoenanronan Tulsa (6)
KOVR........ Stockton, Cal. (13)

KPAC-TV.Port Arthur, Tex. (4)
KPAR-TV.Sweetwater, Tex. (12)

KPHO-TV...... .....Phoenix (5)
KPIC......... Roseburg, Ore. (4)
KPIX...ocu... San Francisco (5)

KPLC-TV..Lake Charles, La. (7)
KPLO-TV....Reliance, S.D. (6)
KPRC-TV.ieervenans Houston (2)
KPRT...San Francisco, Cal. (26)
KPTV....... Portland, Ore. (12)

iKQED......
KQTV....

...San Francisco (8)
...Fort Dodge, Ia. (21)

KSTP-TV...St. Paul-Minn. (5)
KSWO-TV....Lawton, Okla. '(7)
KSWS-TV....Roswell, N. M. (8
KSYD-TV....Wichita Falls,
Tex. (6)

KTAG-TV.Lake Charles, La. (25)
KTBC-TV.......Austin, Tex. (7)
RTBS-TV....Shreveport, La. (3)
KTEN....... ....Ada, Okla. (10)
TKTCA-TV...St. Paul, Minn. (2)
KTES...Nacogdoches, Tex. (19)
KTHV....Little Rock, Ark. (11)
KTIV......... Sioux City, Ia. (4)
KTLA........... Los Angeles (5)
KTNT-TV...Tacoma, Wash, (11)
KTRB-TV....Modesto, Cal. (14)

KTRE-TV...... Lufkin, Tex. (9)
KTRK-TV.........Houston (13)
KTSM-TV....ovv... El Paso, (9)
KTTS-TV..Springfield, Mo. (10)
KTTV..eoeenen. Los Angeles (11)
KTVA...Anchorage, Alaska (11)
KTVC......n.. Ensign, Kan. (6
KTVEF..,.Fairbanks, Alaska (11)
KTVH....Hutchinson, Kan. (12)
KTVI........ St. Louis, Mo. (2)
KTVR..iiveens vesans Phoenix (3)
KTVO........ Kirksville, Mo. (3)
KTVQ....... Oklahoma City (25)
KTVR.........Denver, Colo. (2)
KTVT........Salt Lake City (4)
KTVW...... Tacoma, Wash. (13)
KTVX...... Muskogee, Okla. (8)
KTWO-TV..... Casper, Wyo. (2)
KTWX-TV..Sheridan, Wyo. (9)
KUAM-TV....Agana, Guam (8)
tKUED........ Salt Lake City (7)
FKUHT.......... ....Houston  (8)
KULA-TV....ovv.nn Honolulu (4)
KUMV-TV....Williston, N.D. (8)
tKUON-TV....Lincoln, Neb. (12)
KUTV........ Salt Lake City (2)
KVAL-TV......Eugene, Ore (13)
KVAN-TV..... ..Vancouver (21)
KVAR..... PN Phoenix (12)
KVDO-TV...Corpus Christi (22)
KVIP.........Redding, Cal. (7)
KVIT........ Santa Pe, N.M. (2)
KVOA-TV..iveverennn Tucson (4)
KVOO-TV...... Tulsa, Okla. (2)

KVOS-TV Bellingham, Wash. (12)
KVSO-TV...Ardmore, Okla. (12)
KVTV........Sioux City, Ia. (9)
RVTX..... San Angelo, Tex. (3)
...... ....Tulare, Cal. (27)

KWGB-TV..Goodland, Kan. (10)
KWEK-TV.ieeieeenn St. Louls (4)
KWRB-TV..Riverton, Wyo. (10)
KWTV..... ..Oklahoma City (9)
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WALN-TV.....Ashland, Ky. (59)
WANE-TV..Ft. Wayne, Ind. (15)
WAPA-TV...San Juan, P.R. (4)
WARD-TV..Johnstown, Pa. (19)
WARL-TV...Arlington, Va. (20)
WARM-TV...Scranton, Pa. (16)
WATE-TV..Knoxville, Tenn (6)

WATL-TV..... Atlanta, Ga. (36)
WATR-TV Waterbury, Conn. (53)
WATV.......Newark-N.Y.C. (13)

WAVE-TV....Loulsville, Ky. (3)
WAVY-TV.Portsmouth, va. (10)
WAZL-TV....Hazleton, Pa. _(63)

WBAL-TV........Baltlmore (11)
WBAP-TV....... Fort Worth §5)
WBAY-TV..Green Bay, Wis. (2)
WBBM-TV.....c0... Chicago (2)
WBEN-TV....Buffalo, N. Y. (4)
WBID-TV...evv-u.. .Detroit (62)
tWBIQ....Birmingham, Ala. (10)
WBIR-TV..RKnoxville, Tenn. (10)
WBEKB....vooveuanns Chicago (7)
WBLN....Bloomington, Ill. (15)
WBMG.,.Birmingham, Ala. (42)
WBNS-TV....Columbus, O. (10)
WBOC-TV...Salisbury, Md. (16)

WBOY-TV....... Clarksburg,
W.Va. (12)

WBPZ-TV, .Lock Haven, Pa. (32)

WBRC-TV...... Birmingham (6)

WBRE-TV Wilkes-Barre, Pa. (28)
WBRZ..... Baton Rouge, La. (2
WBTM-TV....Danville, Va. (242

WBTYV...... Charlotte, N.C. (3)
WBTW...... Florence, S.C. (8)
WBUF...ocvvennn... Buffalo (17)
WBZ-TV..eveeuun.. Boston (4)
WCAN-TV...... Milwaukee (25)

WCAU-TV....Philadelphia (10)
WCAX-TV,...Burlington, Vt. (3)
WCBC-TV...Anderson, Ind. (61)
WCBF-TV..Rochester N.Y. (15)

WCBI-TV..Columbus, Miss. (4)
WCBS-TV........New York (2)
WCCO-TV...... Minneapolis (4)
WCDA........Albany, N.Y. (41)
WCDB...... Hagaman, N.Y. (29)
WCDC....... Adams, Mass. (19)
tWCET.......... Cincinnati (48)
WCHS-TV..Charleston, W;Va. (8)
WCIA...... Champaign, Ill. (3)
WCKG...... ..New Orleans (26)
WCKT....... ...Miami, Fla. (7)

WCMB-TV.Harrisburg, Pa. (71)
WCNS....Baton Rouge, La. (40)
WCNY-TV..Carthage, N.Y. (7)
WCOC-TV. .Meridian, Miss. (30)
WCOV-TV.....Montgomery (20)
WCPO-TV........Cincinnat! (9)
WCSC-TV..Charleston, S.C. (5)
WCSH-TV.....Portland, Me. (6)

(Continued on next page)
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'rWC%‘B. ...Bridgeport, Conn. (71)

fWCTN...... Norwich, Conn. (63)
WCTV..... Thomasville, Ga. (6)
WCYB-TV....c0» Bristol, Va. (5)

WDAF-TV..Kansas City, Mo. (4)
WDAM-TV Hattiesburg, Miss. (9)

WDAN-TV..... Danville, Ill. (24)
WDAU-TV...Scranton, Pa. (22)
WDAY-TV......Fargo, N, D. (6)
wDBJ-TV......Roanoke, Va. (7

WDBO-TV.....Orlando, Fla (8)
WDEF-TV..... Chattanooga (12)

WDMJ-TV.Marquette, Mich. (6)
WDSM-TV..Duluth-Superior (6)
WDSU-TV......New Orleans (6)
wWDXI-TV...Jackson, Tenn. (7)

WEAL-TV....Orlando, Fla. (18)
WEAR-TV........ Pensacola, (3)
WEAT-TV...W. Palm Beach (12)
WEAU-TV..Eau Claire, Wis (13)

tWEDH...... Hartford, Conn. (24)
WEEK-TV..c.... Peoria, Ill. (43)
WEEQ-TV....La Salle, Ill. (35)
WEFU-TV....Reading, Pa. (3%
WEHT..... Evansville, Ind. (50)
WEL1-TV.New Haven, Conn. (59
WENS....... Pittsburgh, Pa. (16)
WEOL-TV....... Elyria, O. (31)
WERE-TV. ..... Cleveland (65)

WESH-TV Daytona Beach, Fla.{2)
ftWETV.........Atlanta, Ga. (30)
WEWS..ieeeooeass Clevelaud (9)

WPFAA-TV...... eeerns Dallas (8)
WFAM-TV..Lafayette, Ind. (18)
WEBC-TV..Greeuviile, 5.C. (4
WFBG-TV.....Altoona, Pa. (10)
WFBM-TV..... Indianapolis (6)
WFGA-TV Jacksonville, Fla, (12)
WFIE-TV. .Evansville, Ind. (14)

WFIL-TV...... Philadelphia (6,
WFLA-TV....o0000ee Tampa (8)
WFLB-TV..... Fayetteville, (18)

WFMJ-TV..Youngstown, O. (21)
WFMY-TV..Greenshoro, N.C. (2)
WFMZ-TV..Allentown, Pa. (67)
WFOX-TV. .Milwaukee, Wis.(31)
WFRV-TV....... Green Bay (5)
WEFIV..eitiaaanense Duluth (38)

WGAL-TV....Lancaster, Pa. (8)
WGAN-TV....Portland, Me. (13)

tWGBH-TV........... Boston (2,
WGBS-TV...... Miami, Fla. (23}
WGEM-TV....Quincy, Ili. (10
WGLV.....c00e, Easton, Pa. (57)
WGN-TV...oeeeeees Chicago (9
WGR-TV........ ....Buffalo (2.

TWGTE-TV.......... Toledo (30)

TWGTV.......... Athens, Ga. (8)
WGVL..... Greenville, S. C. (23

tWHA-TV.....Madison, Wis. (21)
WHAS-TV...Louisville, Ky. {11)
WHBPF-TV...Rock Island, Ill. (4)
WHBQ-TV.Memphis, Tenn. {13»
WHCT..... Hartford, Conn. (18)
WIHCU-TV..... Ithaca, N. Y. (20
WHDH-TV....Boston, Mass. (5)
WHEC-TV..Rochester. N Y. (10»
WHEPF-TV..Brockton, Mass, (62)
WHEN-TV..Syracuse, N. ¥. (&)
WHFC-TV..coeevse. Chicago (26)
WHIO-TV....:... Dayton, O. {T)
WHIS-TV..Bluefield, W. Va. (6)
WHIZ-TV..... Zanesville O. (18)
WHE-TV.....c... Cleveland (19:

- WHLS-TV Port Huron, Mich.(34)
WHO-TV....Des Moines, Ia. (13)
WHP-TV....Harrisburg, Pa, (55)
WHTN-TV Huntingion, WVva. (13)
WHTO-TV...Atlantic City (46)
tWHTV...... Syracuse, N. Y. (43)
WHUM-TV..... Reading, Pa. (61)
WHYN-TV Spngfld.-Holyoke (55)
fWHYY-TV..... Philadelphia (35)

WIBW-TV....Topeka, Ean, (13)
WICA-TV....Ashtabula, O. (15)
WICC-TV.Bridgeport, Conn, (43)

WICS...e0en. Springfield, Ill. (20)
WICU..ceeoeoeos ...Brie, Pa. (12)
fWIET.........Ithaca, N. Y. (1%
WIFE....oeo0eecn. Dayton. O. (22)
WIIC....... Pittsburgh, Pa. (11)
WILK-TV.Wilkes-Barre, Pa. (34)
tWILL-TV......Champalgn-
Urbana, Ill. (12)
WIMA-TV....c.....Lima, O. (35)
WIND-TV..ceceennn Chicago (20)

WINK-TV, Fort Meyers, Fla. (11)
WINR-TV Binghamton, N. Y. (40)
tWIPR-TV....San Juan, P.R. (6)

WIRL-TV....... Peoria, Ill. (25)
WIS-TV....Columbia, 8.C. (10)
WISC-TV......Madison, wis. {3)
WISE-TV...Asheville, N.C. (62)
WISH-TV...... Indianapolis (8)
WISN-TV..Milwaukee, Wis. (12)
34

WITH-TV........ Baltimore (72)
WITI-TV...Milwaukee, Wis. (6)
WITN...... Washington, N.C. (7)
WITV..Ft. Lauderdale, Fla. (17)

WJAC-TV...Johnstown, Pa. (6)

WJAR-TV...... Providence (10»
WJBF......... Augusta, Ga. (6)
WIBK-TV...eovveene Detroit (2)
TWJCT..... Jacksonville, Fla. (7)
WJDM...Panama City, Fla. (7)
WIDW..iiveieennoss Boston (44)
WJHL-TV....Johnson City (11)
WJHP-TV..... Jacksonville (36)
WJIM-TV...Lansing. Mich. (6)
WJIMR-TV....New Orleans (61)
WJIMS-TV..Ironwood, Mich. (12)
WJPB-TV..Fairmont, W.Va. (35)
WIRT...oounvs Flint., Mich. (12)
WJTV..... ...Jackson, Miss. (12)
WIW-TV....c.. Cleveland, O. (8)
WJIZ-TV......... Baltimore (13)
WKAQ-TV...coee.. San Juan (2)
WEKAR-TV...... E. Lansing (60)
WKBN-TV..Youngstown. O. (27)
WKBT....... LaCrosse, Wis. (8)
WEKDN-TV,..Camden, N.J. (17)

WKJPF-TV. . Pittsburgh, Pa. (53)
WKJG-TV.Fort Wayne, Ind. (33)
WKLO-TV.. .Louisville, Ky. (21)
WEKNA-TV Charleston. W Va. (49)
WKNE-TV....Keene, N. H, (45)
sWRKNO-TV.Memphis, Tenn. (10)
WRKNX-TV..Saginaw, Mich. (57)
WKNY-TV..Kingston, N, Y. (66)
WROK-TV....Sunbury, Pa. (38)
WRKOW-TV...Madison, Wis, (27)
WKRC-TV...Cincinnati, O. (12)
WEKRG-TV...... Moblle, Ala. (5)
WRKST-TV..New Castle, Pa. (45)
WKTV..... ....0tica, N. Y. (13)
WRKVM-TV....Caguas. P.R. (11)
WRKY-TV..... Oklahoma City (4)
WEKYT....Owensbore. Ky. (14)
TV.......Kalamazoo (3)

WLAC-TV..Nashville, Tenn. (5)
WLAN-TV,..Lancaster, Pa, (21)
WLAP-TV...Lexington, Ky. (27)
W1 BC-TV..... Muncie, Ind. (49)
WLBR-TV... L.ebanon, Pa. (15)
WLBT........ Jackson, Miss, (3)
WLEV-TV..Bethlehem, Pa. (51)
WIL.EX-TV..Lexington, Kv. (18)
WLOS-TV..Asheville, N.C. (13)
WLTV....Wheeling, W.Va. (51)
WLVA...... Lynchburg, Va.
WLWA...0v0.. Atlanta, Ga.

WLWD.......... Dayton. O. (2)
WLWI...Indlanapolis, Ind. (13)
WLWT...... Cincinnati, O. (5)

WMAC-TV....Massillon, O. (23)
WMAL-TV...... Washington (7)
WMAR-TV........ Baltimore (2)
WMAV-TV, Springfield, Ill. (38)
WMAZ-TV......Macon, Ga. (13)
WMBD-TV...... Peoria, Ill. (31)
WMBR-TV...... Jacksonville (4)
WMBV-TV..Marinette, Wis. (11)
WMCN...... Grand Rapids, (23)
WMCT..... Memphis, Tenn. (5)
WMFD-TV.Wilmington, N.C. (6)
WMFL......... Miami., Fla. (33)
WMSL-TV....Decatur, Ala. (23)
WMT-TV..Cedar Rapids. Ia. (2)
WMTV...... Madison, Wis. (33)
WMTW. .Poland Spring, Me. (8)
tWMUB-TV...... Oxford, O .(14)
WMUR-TV Manchester, N. H. (9)
TWMVS-TV.Milwaukee, Wis. (10)

WNAC-TV..viceeocnes Boston (7)
WNAO-TV...Raleigh, N. C. (28)
WNBC..New Britain, Conn. (30)
WNHR-TV, . New Bern. NC. (13
WNBF-TV Binghamton,N.Y. (12)

WNBQ.eeesreeroonns Chicago (5)
WNCT......Greenville, N. C. (9)
WNDT-TV...... South Bend (46)

WNEM-TV...Bay City, Mich. (5)
WNET.....Providence, R. I. (18)
WNHC-TV...... New Haven (8)
WNLC-TV....New London (26)
WNOK-TV..Columbia, S.C. (67)
WNOP-TV....Newport, Ky. (74)
WNOW-TV.......York, Pa. (49)
WNYC-TV....... New York (31)
WNYT-TV..... Buffalo, N.Y. (29)

WOAI-TV...... San Antonio (4)
WOAY-TV..Oak Hill, W.Va. (4)
WOC-TV....Davenport, Ia. (6)
WOCN....... Atlantic City (52)
WOI-TV..oieuee.. Ames, Ia. (5)
WOOD-TV....Grand Rapids (8)
WOOK-TV Washington, D.C. (50)
WOPT....ci0cv0eee Chicago (44)
WOR-TV....New York, N.Y. (9)
WORA-TV....Mayaguez, P.R.(5)
TWOSU-TV....Columbus, O. (34)

WOW-TV...... Omaha, Neb. (6)
WOWL-TV. .Florence, Ala. (41)

WPAG-TV Ann Arbor. Mich. (20)
WPBN-TV......c.... Traverse
City, Mich. (7)
WPBZ-TV.Lock Haven, Pa. (32)
WPFA-TV...Pensacola, Fla. (15)
WPHD....Philadelphia, Pa. (23)
WPIX......New York, N.Y. (11)
WPEN.....c.... Pekin, Ill. (69)
WPRO-TV. .Providence, R.I. (12)
WPSD-TV......Paducah, Ky (8)

wWesr-TV...... Miami, Fla. (10)
WPTA....... Roanoke, Ind. (21)
WPTR-TV..... Albany, N.Y. (23)
WPTT.........Augusta, Me, (10)
WPTV..... Palm Beach, Fla. (5)
WPTZ....Plattsburgh, N.Y. (5)
WQCY....... Allentown, Pa. (39)
iWQED...... Pittsburgh, Pa. (13)
WQIK-TV..... Jacksonville (30)
tWQTV...Binghamton, N.Y. (46)
WQXL-TV...Loulsville, Ky. (41)
WQXN-TV...Cincinnati, O. (54)
WRAK-TV Willlamsport, Pa. (36)

WRAL-TV....Raleigh, N.C. (5)
WRAY-TV. .Princeton, Ind.
WRBL-TV....Columbus, Ga. (4)
WRC-TV...Washington, D.C. (4)
WRCA-TV...New York, N.Y. (4)
WRCV-TV Philadelphia, Pa. (3)
WRDW-TV....Augusta, Ga. (12)
WREC-TV..Memphis, Tenn. (3)
tWREG..... New York, N.Y. (25)
WREX-TV....Rockford, Ill. (13)

- WRGB....Schenectady, N.Y. (6)

WRGP-TV..... Chattanooga (3)
WRIK-TV....... Ponce, P.R. (7)
WRLP....Greenfield, Mass. (32)
WROC-TV..Rochester, N.Y. (5)
tWROH...... Rochester, N.Y. (21)
WROM-TV...... Rome, Ga. (9)
WRTYV...Asbury Park, N.J. (58)
WRVA-TV...Richmond, Va. (12)

WSAU-TV..... Wausau, Wis. (7}
WSAV-TV....Savannah, Ga. (3)
WSAZ-TV ...... Huntington,
W.Va. (3)
WSB-TV........ Atlanta, Ga. (2)
WSBA-TV........ York, Pa. (43)
WSBT-TV....S. Bend, Ind. (34)
WSEE..ceoeaeccans Erie, Pa. (35)

WSES....Philadelphia, Pa. (29)
WSFA-TV Montgomery, Ala. (12)
WSIL-TV....Harrisburg, Ill. (22)
WSIX-TV..Nashville, Tenn. (8)

WSJS-TV, Winston-Salem (12)
WSIV.ieiesen Elkhart, Ind. (52)
WSLA.....cce.. Selma, Ala. (8)
WSLS-TV..... Roanoke, Va. (10)

WSM-TV....Nashville, Tenn. (4)
WSOC-TV....Charlotte, N.C. (9)
WSPA-TV..Spartanburg, S.C. (7
WSPD-TV...... Toledo. O. (13)
WSTF..... .Stamford, Conn. (27)
WSTV-TV..Steubenville, O. (9
WSUN-TV..St. Petersburg (38)
WSUR-TV...... Ponce, P.R. (9)
WSVA-TV.Harrisonburg, Va. (3)
WSYE-TV....Elmira, N.Y. (18)
WSYR-TV....Syracuse, N.¥. (3)

WTAO-TV...... Cambridee-
Boston, Mass (56)

WTAP...Parkersburg, W.Va. (15)

WTAR-TV...... Norfolk, Va. (3)
WTCN-TV......Minneapolis (11)
WTHI-TV Terre Haute, Ind. (10)
tWTHS-TV...... Miami, Fla. (2)
WTIC-TV...Hartford, Conn. (3)
fWTIQ.......... Munford, Ala. (7)
WTLC.....oonuee Canton,0. (29)
WTLE........ Evanston, Ill. (32)
WTLF...... Baltimore, Md. (18)
WTLM........ Laurel, Miss. (7)
WTLO......... Orlando, Fla. (9)

tWTLV.New Brunswick, N.J. (19)
WTMJ-TV..Milwaukee, Wis. (4)
WTOR-TV.Winston-Salem (26)
WTOC-TV..Savannah, Ga. (11)
WTOH-TV...... Toledo, O. (79)
WTOK-TV..Meridian, Miss. (11)
WTOM-TV. .Lansing, Mich. (54)
WTOP-TV..Washington, D.C. (9)
WTOV-TV....Norfolk, Va. (27)
WTPA...... Harrisburg, Pa. (27)
WTRF-TV.Wheeling, W.Va. (7)
WTRI....Schenectady, N.¥Y. (35)
WTTG....Washington, D.C. (5)
WTTV....Bloomington, Ind. (4)

tWTITW........Chicago, Ilil. (11)
WTVD....... Durham, N.C. (11)
WTVE........ Elmira, N.Y. (24)
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WIVG..ooveon Mansfield, O. (36)

WTVH...........Peoria, I1l. (19)
WTVI........Ft. Plerce. Fla. (19)
WTVI . voeoesenne Miami, Fla. (4)
WTVE....Knoxville, Tenn. (26)
WITVM...... Columbus, Ga. (28)
WTVN-TV....Columbus, O. (6)
WTVO...con.. Rockford, Ill. (39)
WTVP...ovetvee Decatur, Iil. (17)
WTVQ......Pittsburgh, Pa. (47)
WIVR..ves. Richmond, Va. (6)
tWTVS...... Detroit, Mich. (56)
WITVT..oevenee Tampa, Fla. (13)
WTVU...... Scranton, Pa. (73)
WIVW..... Evansville, Ind. (7)
WTVX...... Gastonia, N.C. (48)
WIVY..oivonne Dothan, Ala. (9)
tWTIVZ........ Albany, N.Y. (17)
WIWO...cven. Bangor, Me, (2)
WTWV..coiveon Tupelo, Miss. (9)

TWUNC-TV..Chapel Hill, N.C. (4)
FWUOM-TV.Ann Arbor, Mich.(26)
WUSN-TV..Charleston, S.C. (2)
WUTV...... Charlotte, N.C. (36)

WVEC-TV....Hampton, Va. (15)
WVET-TV..Rochester, N.Y. (10)
WVUE....Wilmington, Del. (12)

WWEZ-TV New Orleans, La. {32)
WWJI-TV...... Detroit, Mich. (4)
WWL-TV...New Orleans, La. (4)
WWLP....Springfield, Mass. (61)
WWOR-TV Worcester, Mass. (14)

WWTV...... Cadillac, Mich. (13)
WZXEL....... Boston, Mass., (38)
WXEX-TV...Petersburg, Va. (8)
WXIX...... Milwaukee, Wis. (19)
WXTV..... Youngstown, O. (73)
WXYZ-TV....Detroit, Mich. (7)
tWYES..... New Orleans, La. (8)
CANADA
CBFT........ Montreal, Que. (2)
CBHT...... ....Halifax, N.S. (3)
CBHF.v00o0evsae Halifax, N.S. (3)
CBLT.....e0.. Toronto, Ont. (9)
CBMT........ Montreal, Que. (6)
CBOPT.cocveeee Ottawa, Ont. (9)
CoUul.cieeee.. Ottawa, Ont. (4)
CBUT....... Vaucouver, B.C. (2)

CBWT..Winnipeg, Manitobs (4)

.CFCL-TV....Timmins, Ont. (6)
CFCM-TV...... Quebec City (4)
CFCR-TV....Kamloops, B.C. (4)
CFCY-TV..Charlottetown,

P.EI. (13)
CFJC-TC.Port Arthur, Ont. (2)
CFPL-TV....London, Out. (V)
CFQC-TV...Saskatoon, Sask. (8)
CFRN-TV..Edmonton, Alta. (3)
CFTM-TV....... Trois-Rivieres,

Que. (13)

CHAT-TV.Medicine Hat, Alta.(6)
CHBC-TV....Kelowna, B.C. (2)
CHCA-TV..Red Deer, Alta. (6)
CHCH-TV...Hamilton, Out. (11)
CHCT-TV..... Calgary, Alta. (2)
CHEX-TV....Peterborough,

Ont. (12)
CHLT-TV..Sherbrooke, Que. (i)
CHSJ-TV..... St. John, N.B. (4)

CJBR-TV....Rimouski, Que. {3)
CJCB-TV...... Sydney, N.S. (4)
CJIC-TV...Sault Ste. Marie (2)
CJLH-TV..Lethbridge, Alta. (7)
CJON-TV...St. Johu's, Nfid. (2)
CJOX-TV...Argentia, Nfld. (10)

CKBI-TV........ Prince Albert,
Sask. (5)
CKBL-TV....Matane, Que. (9)
CKCK-TV..... Reglna, Sask. (2)
CKCW-TV....Moncton, N.B. (2)
CKCO-TV..Kitchener, Ont. (13)
CKDA-TY..... Victoria, B.C. (6)
CKGN-TV. . North Bay, Ont. (10)
CKLW-TV....Windsor, Ont. (9)

CKMI-TV....... Quebec City (5)
CKNX-TV...Wingham., Out. (8)
CKRN-TV....... Rouyn, Que. (4)

CunR3-TV..Jonquiere, Que. (12)
CKSO-TV....Sudbury, Ont. (5)
CKVR-TV....... Barrie, Ont. (3)
CEWS-TV..Kingston, Ont. (11)
CKX-TV..... Brandon, Man. (5)
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342 Madison Ave., New York 17, N. Y.

Never trust

your Aunt Abby...too far

Her opinions are interesting—of course. And
she’s sure to let you know—particularly when
they concern television. But neither she nor all
your other relatives should have too great a
ing a show. That's a job for

_pre-testing partial audiences.

How? By having the show on film. Then you
can test all you want—from here to Timbuktu—
economically, efficiently.

And on film, when you want to make changes
—you just splice ’em in! That's why a good show
is a better show on EASTMAN FILM.

r comple're information write to: Motion Picture Film Department

EASTMAN KODAK COMPANY Rochester 4, N.Y.

East Coast Division -

Midwest Division
130 East Randolph D_rive, Chicago 1, lll.

West Coast Division

t W. J. GERMAN, Inc., Agents for the sale and distribution of Eastman Professional
Motion Picture Film, Fort Lee, N. J.; Chicago, lll.; Hollywood, Calif.

Be sure to shoot IN COLOR. .. You'll be glad you did

6706 Santa Monica Blvd., Hollywood 38, Calif.
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Allen Kander’s
RULES OF GOOD BEHAVIOR*
FOR
BROADCAST NEGOTIATORS

1. Your function is to emphasize agreement. You will do this by resolv-
ing differences.

2. Your special virtues should be honesty and patience.
3. Nothing is worth selling that isn’t worth buying.

4. You are dealing with the most sensitive business enterprises in the world.
Part of your obligation is to see to it that they are in respectable hands.

5. A man who owns and operates a business develops a natural affection
for it. Remember that when he sells, he is separating himself from a
way of life as well as an enterprise. He wants to do this with dignity
and in a friendly fashion.

6. Every buyer with whom you do business may in time become a seller.
He will judge your abilities by your consideration of his interests.

7. You will spend more dollars than you make on some transactions. But
this is a short-time loss; or rather, a long-term investment in good will.

8. The man who deals in millions is no taller than the man who deals in
thousands. Give to each a full measure of service.

9. Learn the meaning of the term “business confidence”. You will hear
much more when you are not talking.

10. A good reputation is more to be desired than a fee.

* Reprinted from a memorandum by Allen Kander to his executive staff.

ALLEN KANDER AND COMPANY

Washington New Yerk Chicago
1625 Eye Street N.W. . 60 East 42nd Street 35 East Wacker Drive
NAtional 8-1990 MUrray Hill 7-4242 RAndelph 6-6760
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Television Neiworks: Rates and Dala

Intercity Hookups Presently Available via Coaxial-Microwave Connections
All data as furnished by networks.

Map of Present and Projected Interconnections Published as Insert with This Directory

AMERICAN BROADCASTING CO.

(A division of American Broadcasting-Paramount Theatres, Inc.)

Executive Offices: 7 West 66th St., New York 23, N.Y. Susquehanna
7-5000.

Business Offices and Studios: 7 W. 66th St., New York. Susque-
hanna 7-5000. (Studios also at Elysee Theatre, and Ritz The-
atre.)

Other Affiliations: ABC owns and operates TV stations WABC-TV,
New York; WBKB, Chicago; WXYZ-TV, Detroit; KABC-TV, Los
Angeles; KGO-TV, San Francisco. Its owned and operated AM
stations are: WABC, New York; WXYZ, Detroit; KGO, San
Francisco; KABC, Los Angeles. It also owns 409 of radio WLS,
Chicago. ABC operates sales rep firm for its Western Regional
TV Network. It also owns 229 of nucleonics-electronics firm,
Technical Operations Inc., Arlington, Mass.

Board of Directors (AB-PT): Earl E. Anderson, A. H. Blank, John
A, Coleman, Charles T. Fisher Jr., E, Chester Gersten, Leonard
H. Goldenson, Robert H. Hinckley, Robert L, Huffines Jr., William
T. Kilborn, Sidney M. Markley, Walter P. Marshall, H. Hugh
McConnell, Edward J. Noble, Robert B. Wilby.

ABC-TV Stations Affiliates Association: Frederick Houwink, Chair-
man, WMAL-TV, Washington, D. C.; Harry LeBrun, vice chair-
man, WLW-A, Atlanta, Ga.; Joseph Hladky, secy., KCRG-TV,
Cedar Rapids, Ia.; Joseph Drilling, treas., KJEO-TV, Fresno,
Cal.; Joseph Bernard, KTVI, St. Louis, Mo.; Donald Davis,
KMBC-TV, Kansas City, Mo.; Joseph Herold, KBTV, Denver,
Colo.; J. W. McGough, WIVN-TV, Columbus, O.; Willard Wal-
bridge, KTRK-TV, Houston, Tex.

ABC OFFICERS

Leonard H. Goldenson, president of AB-PT; acting pres. of ABC
Eugene Accas, vice president

James T. Aubrey Jr., vice president

James W. Beach, vice president

Alfred Beckman, vice president

Slocum Chapin, vice president

Donald Coyle, vice president

John Daly, vice president

Michael J. Foster, vice president

Robert H. Hinckley, vice president

Earl Hudson, vice president

Frank Marx, vice president

John H. Mitchell, vice president

Sterling C. Quinlan, vice president?

Jason Rabinovitz vice president

Simon B. Siegel, treasurer of AB-PT and ABC
Robert L. Stone, vice president

Oliver Treyz, vice president

Thomas Velotta, vice DPresident

Mortimer Weinbach, vice president & general counsel
Omar Elder, secy. & asst. general counsel
Michael P. Boland, assistant treasurer

J. Russell Gavin, assistant treasurer

Television Network :

Qliver Treyz, vice president in charge
Engineering
Frank Marx, v.p. in charge
Richard Hamilton, supervisor of communications
George Milne, director of traffic & communications
Clure Owen, administrative assistant
John G. Preston, dir. of engineering facilities
Lawrence A. Ruddell, recording director .
William H. Trevarthen, director of engineering operations
John Bourcier, engineering operations supervisor, radio
Reginald Willcocks, traffic manager )
Merle Worster, Eastern TV engineering operations manager

Finance Personnel & General Services

Simon B. Siegel, treasurer of AB-PT and ABC
Michael P. Boland, asst. treasurer

J. Russell Gavin, asst. treasurer

Joseph W. Fitzpatrick, internal auditor

Edward Graessle, mgr. of treasury affairs

Marie McWilliams, director of personnel

Richard L. Freund, direcior of labor relations
Joseph J. Spagnola, office & studio services director
Edmond R. Samuels, purchasing agent

Legal
Mortimer Weinbach, vice president & general coumnsel
Omar Elder, secretary <& asst. general counsel

News, Special Events, Sports & Public Affairs

John Daly, v.p. in charge of news, special events, sports & public
affairs

Thgfmas Velotta, v.p. & adminisirative officer—news, special
events, sports & public affairs .

Don Coe, director of special events and operations

Francis Littlejohn, director of news end public afairs

William Whitehouse, director of sports

Ruth Crawford, librarian

1957 Fall-Winter Edition

Press Information & Advertising
M%fc.h_ael J. Foster, v.p. in charge of press information & adver-
ising
John H. Eckstein, director of advertising
Sidney R. Mesibov, director of special exploitation projects
Hank Warner, director of press information
Stephen Strassberg, asst. director oy press injormation

Continuity Acceptance
Grace Johnsen, director of continuity acceptance

TV Programming & Services

James T. Aubrey Jr., vice president, programming & talent
Ruth K. Blainey, operations manager
Thomas P. DeVito, program service manager
Theodore H. Fetter, progam director
Freelon Fowler, film program manager
Armand Grant, exec. producer for daytime programs
John B. Green, manager of TV program depariment
Fredericl«; P. Laffey, business mgr. & budget officer for TV pro-

gramming
Leonard Maskin, business mgr. for TV production services
James McNaughton, executive art director
Daniel Melnick, program development manager
Bernard Paulson, manager of production services
Frederick Schuhmann, studio services coordinator
William Seaman, manager of program production

Station Relations
Alfred Beckman, vice president in charge of station relations

Network Sales
Slocum Chapin, v.p. in charge of TV network sales
Henry W. Cox, national program sales manager
John Fitzgerald, director of sales service
Henry T. Hede, eastern sales manager
William Mullen, sales manager, Detroit div.
Eugene C., Wyatt, national sales manager

Station Clearance
Donald 8. Shaw Jr., director of station clearance
Joseph Giaquinto, mgr. of station clearance
Research & Sales Development

Donald Coyle, v.p. in charge of research & sales development
Julius Barnathan, manager of research
Bert Briller, manager of sales development

Owned Television Stations

WABC-TV, New York: Robert L. Stone, v.p. & general manager;

Joseph Stamler, sales manager; Alvin L. Hollander Jr., program
manager.

WBEKB, Chicago: Sterling C. Quinlan, v.p.; Mathew Vieracher,
gen. mgr.; Manuel Fingerhut, controller; Clar Heider, na-
tional spot sales mgr.; Daniel Schuffman, program manager

KABC-TV, Los Angeles: Selig J. Seligman, manager; Elton H.
Rule, sales manager; Peter G. Robinson, program director

KGO—_’I‘V, San Francisco: John H. Mitchell, v.p. in charge;
David Sacks, sales manager, George Rice, program manager.

WXYZ-TV, Detroit: James G. Riddell, pres. & general manager;
John F. Pival, v.p. in charge of TV, Joseph C. Cassel, con-
troller; Ralph Dawson, TV sales manager; Peter Strand, TV
executi]ve producer; Harold Christlan, v.p. merchandising &
research

Central Division (Chicago)
James W. Beach, v.p. & director of TV network for Ceniral
Division
William C. Gillogly, sales director
Elliott Henry Jr., director of publicity & promotion
William P. Kusack, mgr. of engineering dept.

Western Division (Los Angeles)
Earl J. Hudson, vice president in charge
Robert Adams, executive producer, TV
Elliot F. Alexander, mgr. of advertising & promotion
J. Clifford Anderson, director of labor relations
Dorothy L. Brown, continuity acceptance editor
Sanfortd C. Cummings, manager, TV network program depart-
men
Rowe 8. Giesen, ABC-Disney coordinator
Theodore Grenier, chief engineer
Thomas M. Lufkin, TV network program service manager
Allan E. Maynard, supervisor, general services

Courtney McLeod, director network traffic, station clearance &
TV sales service, Western Division

Robert P. Myers, Pacific Coast counsel, ABC

Norma T. Olsen, director TV program operations
Daniel P. O’Reilly, news director

Frank G. Ralston, director, TV network film department
Florence T. Schiro, personnel director

Ernest E. Stern, director of promotion-publicity

John C. Wagner, controller

(Continued on page 40)
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needs watching

“Every day is a school day. The things
Johnnylearns from TV —really remarkable.”

“Peter never used to lock both ways
before he crossed the street. Now he does
it—because Jiminy Cricket told him to!”

A few years back, you didn’t hear parents
talk like that about children’s television. No-
body thought the whole country could be a
classroom. Maybe you remember some of the
things that parents used to say.

Today, such words have a far-away ring,
like the bell on the little red school house.
Today the whole country’s a classroom.

It isn’t that parents have changed or that
children have changed. Nothing has changed
—but television itself.

Television is no longer a child. Today’s
shows for children are sometimes educa-
tional, often exciting and always entertain-
ing. Today’s television is wonderful. And
ABC intends to keep it wonderful —make it
even more wonderful by daring to make it
thoughtfully different.

We watch what children watch. We watch
Rin Tin Tin and Mickey Mouse Club and
Jim Bowie and Disneyland and Cheyenne.
We hope that parents watch the way we do.

We are never too preoccupied to be watch-
ful. But we are proud of our efforts — and of
the efforts of other networks — in making
television for children a trusted, well-
adjusted playmate.

television network

www americanradiohistorv com
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Network Rates and Data

ABC-TV NETWORK—(Continued) ,

San Franelsco

John H. Mitchell, vice president in charge.

Jon Barklhurst, director of station & program exploitation

Vincent Francis, western div. TV network sales mgr.

Chandler R. Meloy, TV sales operations manager

Lorraine Pedersen, continuity acceptance editor

Edith Xirby, traffic manager .

Victor Reed, mgr. of news & special events, advertising & pro-
motion & publicity

Henry A. Saroyan, controller and purchasing agent

Harry Jacobs, chief engineer and building maintenance mgr.

Washington
Robert H. Hinckley, v p. in charge, Washington Office

ABC FILM SYNDICATION INC.

1501 Broadway, New York; Lackawanna 4-5050

George T. Shupert, president

John B. Burns, v.p & diwrector, national sales
Wm. L. Clark, v.p. & director, western sales div.
Don L. Kearney, v.p. in charge of sales
Richard P. Morgan, v.p. 1n charge of operations
Raymond Fox, controller

Howard Anderson, midwestern sales mgr.

Robert Dalchau, southern sales mgr.

.Robert E. Marcato, eastern sales mgr.

Lee Francis. mgr. of advertising & promotion
Joseph F. Greene, asst. to-v.p. in charge of sales

American Broadeasting Co. Radio Network, Inc.
(A subsidiary of AB-PT Inc.)

Robert E. Eastman, president . .
Stephen C. Riddleberger, administrative vice president

ABC Radio Stations Affiliates Advisory Board: District 1—Simon

Goldman, WJTN, Jamestown, N.Y.; District 2—J. P. Williams,
WING, Dayton, O.; District 3—Ben A. Laird, WDUZ, Green
Bay, Wis.; District 4—T. B. Lanford, KRMD, Alexandria, La.;
District 5—C. B Locke, KFDM, Beaumont, Tex.; District 6—
William C Grove. KFBC, Chevenne, Wyo ; District 7—James W.
Wallace. KPQ@, Wenatchee, Wash.; District 8—J. S. Younts,
WEEB, Southern Pines, N.C.

Radio Programming & Services

Stephen B. Labunski, vice president in charge of programs

Walter Gustafson, supervisor of sound effects

William D. Hamilton, eastern program manager

J. Ward Michell, manager of script

George Sax, national director of program operations & co-opera-
tive program manager

Ruth B. Smith, supervisor of production conirol unit

Frank Vagnoni, manager of music division

Station Relations
Edward DeGray, vice president in charge of station relations

Research & Sales Development
Raymond F. Eichmann, director of sales developmeni & research

Lawrence Pollack, director of research
Edward Armsby, director of Sales development

Network Sales

Thomas C. Harrison, vice president in charge of sales
S. William Aronson, director of sales service
Leslie Harris, eastern sales manager

Owned Radio Stations

WABC, New York: Stewart Barthelmess, gen. mgr.; Robert Noble,
sales mgr.; Myrtle Tower, program director

KABC, Hollywood: John S. Hansen, gen. mgr.; Dresser Dahlstead,
program mgr.; William P. Baxley, sales mgr.

WXYZ, Detroit: James G. Riddell, pres. & gen. mgr.; Harold
Neal, v.p. in charge of radio; Robert Baker, radio studio mgr.;
Robert Baldrica, asst. radio sales mgr.

KGO, San Francisco: John H, Mitchell, v.p. in charge; George
Rice, program mgr.

Central Division (Chicago)

Clar Heider, national spot sales manager

Elliott W. Henry Jr., director of publicity & promotion
William P. Kusack, manager of engineering department
James B. Duffy, sales manager of radio networlk

Western Division (Hollywood)

Earl J. Hudson, vice president in charge

J. Clifford Anderson, director of labor relations

Dorothy L. Brown, continuity acceptance editor, western div

Dresser Dahlstead, program manager, western div.

Theodore Grenier, chief engineer, western div.

Allan E. Maynard, subervisor of general services

Courtney McLeod, director network traffiic, station clearance &
TV sales service, western div.

Jon Meyers, asst. program mgr. & production mgr., KABC-radio

Robert P. Myers, Pacific Coast counsel, ABC

Daniel P, O'Reilly, news director

Florence T. Schiro, personnel director

John C. Wagner, controller, western div.

Harry Woodworth, director of radio, western div.
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Class A rates (6-11 p.m., Mon.-Sat.; 5-11 p.m., Sun.).

ABC-TV NETWORK RATES
(Rate Card No. 7—Revised to July 15, 1957)
(Consult Network for Discounts, Specifications, etc.)

Class B
rates (2-6 p.m., Sat.; 1-5 p.m., Sun.) are 75% of Class A rates.
Class C rates (all other times, except as provided in Class D)
are 50% of Class A rates. Class B rates will apply in certain
markets for Mon. thru Fri. 5-6 p.m.; a listing of these markets
will be given upon request. Class D rates (daytime up to 5
p.m., Mon.-Fri., effective Sept. 1, 1957), are 33.39, of Class A

rates.

GROSS STATION RATES
{Class A Rates)

Station Hour 30 Min. 15 Min.
KTEN-TV, Ada, Okla ......... $200.00 $120.00 $80.00
WAKR-TV, Akron, Ohio ...... 150,00 90.00 60.00
TWALB-TV, Albany, Ga. ........ 175.00 105.00 70.00
WTRI, Albany-Schenectady-Troy 400.00 240.00 160.00
KOAT-TV, Albuquerque, N.M. 200.00 120.00 80.00
WFBG-TV, Altoona, Pa. ...... 700.00 420.00 280.00
TKFDA-TV, Amarillo, Tex. . 300.00 180.00 120.00
WAIM-TV, Anderson, S.C, ..... Bonus to WLOS, Asheville, N.C.
WLOS-TV, Asheville, N.C. ... 450.00 270.00 180.00
WLW-A, Atlanta, Ga. «veeeeress 950.00 570.00 380.00
WJIBF-TV, Augusta, Ga. ...... 400.00 240.00 160.00
RKMMT, Austin, Minn, ........ 200.00 120.00 80.00
1KTBC-TV, Austin, Tex. ........ 525.00 315.00 210.00
KBAK-TV, Bakersfield, Cal. .... 200,00 120.00 80.00
WAAM, Baltimore, Md. ........ 1450.00 870.00 580.00
TWABI-TV, Bangor, Me. ...... 325.00 195.00 130.00
TWBRZ-TV, Baton Rouge, La. .. 400.00 240.00 160.00
WNEM-TV, Bay City, Mich. .... 575.00 345.00 230.00
TKFDM-TV, Beaumont, Tex. .... 400.00 240.00 160.00
*ROOK-TV, Billings, Mont. .... 150.00 90.00 60.00
WNBF TV, RBinghamton, N.Y. 900.00 540.00 360.00
WABT, Birmingham, Ala. 950.00 570.00 380.00
TRKFYR-TV, Bismarck, N.D. ..... 150.00 90.00 60.00
*KIDO-~TV, Boise, Idaho ........ 200.00 120.00 80.00
WHDH-TV, Boston, eff. Nov. I 2500.00 1500.00 1000.00
WNAC-TV, Boston, Mass. ...... 2800.00 1680.00 1120.00
WICC-TV, Bridgeport, Conn... 200.00 120.00 80.00
*“WCYB-TV, Bristol, Va. ........ 300.00 180.00 120.00
WGR-TV, Buffalo, N.Y. ...... 1200.00 720.00 480.00
TRKXLF-TV, Butte, Mont. ....... 150.00 90.00 60.00
TWWTV, Cadillac, Mich. ........ 300.00 180.00 120.00
KCRG-TV, Cedar Rapids, Towa 450.00 270.00 180.00
WCSC-TV, Charleston, S.C. .... 400.00 240.00 160.00
WBTV, Charlotte, N.C. ........ 1200.00 720.00 480.00
WDEF-TV. Chattanooga, Tenn. 500.00 300.00 200.00
TRKFBC-TV, Cheyenne, Wyo..... 150.00 90.00 60.00
WBEKB, Chicago, Ill. ............ 3300.00 1980.00 1320.00
KHSL-TV, Chico, Cal. ........ 225.00 135.00 90.00
WCPO-TV, Cincinnati, Ohio... 1200.00 720.00 480.00
WEWS, Cleveland, Ohio ........ 2300.00 1380.00 920.00
KKTV, Colorado Springs, Colo. 225.00 135.00 90.00
TKOMU-TV, Columbia, Mo. .... 250.00 150.00 100.00
1WIS-TV, Columbia, S.C. ...... 450.00 270.00 180.00
WRBL-TV, Columbus, Ga. ..... 400.00 240.00 160.00
WTVN-TV, Columbus, Ohio . 1025.00 615.00 410.00
~“KRIS-TV, Corpus Christi, Tex. 300.00 180.00 120.00
WFAA-TV, Dallas, Tex. ........ 1400.00 840.00 560.00
WDAN-TV, Danville, Ill....... Bunus to network
WLW-D, Dayton, Ohio ........ 1025.00 615.00 410.00
WTVP, Decatur, I1l. ........... 350.00 210.00 140.00
KBTV, Denver, Colo. ......... 700.00 420.00 280.00
WOI-TV, Des Moines, Iowa .... 550.00 330.00 220.00
WXYZ-TV, Detroit, Mich. 2300.00 1380.00 920.00
*WTVY, Dothan, Ala. .......... 100.00 60.00 40.00
TKDAL-TV, Duluth, Minn. ...... 450.00 270.00 180.00
TWDSM-TV, Duluth, Minn. . 450.00 270.00 180.00
WTVD, Durham, N.C. ........ 550.00 330.00 220.00
WGLV, Baston, Pa. ....,....... 200.00 120.00 80.00
TWEAU-TV, Eau Claire, Wis. .... 150.00 90.00 60.00
' KELP-TV, El Paso, Tex. ........ 250.00 150.00 100.00
1KROD-TV, El Paso, TeX. ....... 350.00 210.00 140.00
WICU, Erie, Pa. cevveeiennncnns 600.00 360.00 240.00
*#*KTEM-TV, Eureka, Cal. ...... 150.00 90.00 60.00
WTVW, Evansville, Ind. ..... 350.00 210.00 140.00
tWDAY-TV, Fargo, N.D. ....... 400.00 240.00 160.00
*“WFLB-TV, Fayetteville, N.C. .. 50.00 30.00 20.00
WBTW, Florence, S.C. ......... 400.00 240.00 160.00
*WINK-TV, Ft. Myers, Fla. ..... 50.00 30.00 20.00
TKEFSA-TV, Ft. Smith, Ark. ..... 120.00 72.00 48.00
WANE-TV, Ft. Wayne, Ind. .... 500.00 300.00 200.00
KJEO-TV, Fresno, Cal. ........ 475.00 285.00 190.00
WOOD-TV, Grand Rapids, Mich. 1100.00 660.00 440.00
*KFBB-TV, Great Falls, Mont. .. 150.00 90.00 60.00
WFRV-TV, Green Bay, Wis. .... 400.00 240.00 160.00
WFMY-TV, Greensboro, N.C. ... 900.00 540.00 360.00
TWNCT, Greenville, N.C. ........ 450.00 270.00 180.00
*KGBT-TV, Harlingen, Tex. . 250.00 150.00 100.00
WTPA, Harrisburg, Pa. ........ 200.00 180.00 120.00
WSVA-TV, Harrisonburg, Va. .. 250.00 150.00 100.00
*WDAM-TV, Hattiesburg, Miss... 100.00 60.00 40.00
KTRK-TV, Houslon, Tex. .... 1000.00 600.00 400.00
WHTN-TV, Huntington, W.Va. 450.00 270.00 180.00
*RID-TV, Idaho Falls, Idaho 150.00 90.00 60.00
WLWI, Indianapolis, Ind. .... 1250.00 750.00 480.00
WTTV, Indianapolis-Blooming-

L1703 o U 1000.00 600.00 400.00
WJTV, Jackson, Miss., .......... 450.00 270.00 180.00
WLBT, Jackson, Miss. .......... 400.00 240.00 160.00
WJIHP-TV. Jacksonville, Fla. .. 325.00 195.00 130.00
WMBR-TV, Jacksonville, Fla. .. 750.00 450.00 300.00
iKRCG-TV, Jefferson City, Mo. 275.00 165.00 110.00
WJHL-TV, Johnson City, Tenn. 350.00 210.00 140.00
WKZO-TV, ZXKalamazoo, Mich. 1300.00 780.00 520.00
KMBC-TV, Kansas City, Mo. .. 1300.00 780.00 520.00
1KHOL-TV, Kearney, Neb. ...... 300.00 180.00 120.00
WTVK, Knoxville, Tenn. ...... 300.00 180.00 120.00
tWEKBT, La Crosse, Wis. ......... 300.00 180.00 120.00
1KPLC-TV, Lake Charles, La. ... 200.00 120.00 80.00
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Station Hour 30 Min. 15 Min.
WJIM-TV, Lansing, Mich. .... 900.00 540.00 360.00
KLRJ-TV, Las Vegas, Nev. .... 150.00 90.00 60.00
KSWO-TV, Lawton, Okla. .... 150.00 90.00 60.00
tWLEX-TV, Lexington, Ky. ..... 150.00 90.00 60.00
tWIMA-TV, Lima, Ohio ........ 150.00 90.00 60.00
KOLN-TV, Lincoln, Neb. .... 450.00 270.00 180.00
KATV, Little Rock, Ark. ..... 400.00 240.00 160.00
KABC-TV, Los Angeles. Cal. .... 2600.00 1560.00 1040.00
WAVE-TV, Louisville, Ky. ..... 1100.00 660.00 440.00
tKCBD-TV, Lubbock, Tex. ...... 350.00 210.00 140.00
WLVA-TV, Lynchburg, Va. ... 350.00 210 00 140.00
WMAZ-TV, Macon, Ga. ........ 300.00 180.00 120.00
WEKOW-TV, Madison, Wis. .... 280.00 168.00 112.00
WMUR-TV, Manchester, N H.-

Boston, Mass., ............ ... 600.00 360.00 240.00
#**tKBES-TV, Medford, Ore. .... 150.00 90.00 60.00
WHBQ-TV, Memphis, Tenn. .. 1050.00 630.00 420 00
1WTOK-TV, Meridian, Miss, .... 275.00 - 165.00 110.00
WPST-TV, Miami, Fla. ....... 850.00 510.00 .340.00
WISN-TV, Milwaukee, Wis. .. 135000 810.00 540.00
WTCN-TV, Minneapolis-St.

Paul, Minn. ................ 1250.00 750.00 480.00
tKCJIB-TV, Minot, N.D. ........ 150.00 90.00 60.00
tWALA-TV, Mobile, Ala. :....... 450.00 270.00 180.00
KNOE-TV, Monroe, La. ,....... ~ 350.00 210.00 140.00
TWSFA-TV. Montgomery, Ala. . 450.00 270.00 180.00
WMTW, Mt, Washington, W.H. .. 400.00 240.00 160.00
tWLBC-TV, Muncile, Ind. . ...... 200.00 - 120.00 80.00
WSIX-TV, Nashville. Tenn .. 600.00 360.00 240.00
WNHC-TV, New Haven, Conn. 1400.00 840.00 560.00
WIMR-TV, New Orleans, La. .. 300.00 180.00 120.00
WABC-TV, New York, N.Y. .... 4800.00 2880.00 1820,00
WAVY-TV, Norfolk, Va. ........ 650.00 390.00 260.00
WTAR-TV, Norfolk, Va. ........ 925.00 555.00 370.00
TWOAY-TV, Oak Hill, W.Va. .. 200.00 120.00 80.00
KGEO-TV, Oklahoma City

(Enid) ......cooelin .. 600.00 ° 360.00 240.00
KETV, Omaha, ejf. Sept. . .. 900.00 540 00 360.00
KMTV, Omaha, Neb. ......... 950.00 570.00 380.00
WDBO-TV, Orlando, Fla. .... 450.00 270.00 180.00
{WJIDM-TV, Panama City, Fla. . 70.00 42.00 28.00
WTAP-TV, Parkersburg, W.Va.. 100.00 60.00 40.00
tWEAR-TV, Pensacola, Fla.- : :

Mobile, Ala. .ivvrirrenianannn 250.00 150.00 100.00
WTVH-TV, Peoria, Ill. .......... 450.00 270.00 180.00
WFIL-TV, Philadelphia, Pa. .. 3300.00 1980.00 1320.00
KTVEK, Phoenix, Ariz. ......... 400.00 240.00 160.00
TKOAM-TV., Pittsburg, Kan. .. 300.00 180.00 120.00
WENS, Pittsburgh, Pa. ........ 500.00 300.00 200.00
1WPTZ, Plattsburg, N.Y.-Bur- :

lington, Vt. ................. 275.00 165.00 110.00
KGW-TV, Portland, Ore. ...... 700.00 420.00 280.00
WJAR-TV, Providence, R.I. ... 1300.00 780.00 520.00
TWGEM-TV, Quincy, I1l. ....... 350.00 210.00 140.00
1KVIP, Redding, Cal. ........... 225.00 135.00 90.00
tKOLO-TV, Reno, Nev. ........ 150.00 90.00 60.00
WTVR, Richmond, Va. ....... 875.00 525.00 350.00
WSLS-TV, Roanoke, Va. ..... 725.00 435.00 290.00
WROC-TV, Rochester, N.¥Y. ... 975.00 585.00 390.00
WHEC-TV & WVET-TV, Rochester 750.00 450.00 300.00
WREX-TV, Rockford, I1l. ...... 450.00 270.00 180.00
WHBF-TV, Rock Island, Ill. ... 850.00 510.00 340.00
TKSWS-TV, Roswell, N.M. ...... 175.00 105.00 70.00
KSD-TV, St. Louis, Mo. ....... 1700.00 1020.00 680.00
KTVI, St. Louls, Mo. ........ 1200.00 720.00 480.00
KWK-TV, St. Louis, Mo. ...... 1750.00 1050.00 700.00
KSBW-TV, Salinas, Cal. ........ 325.00 195.00 130.00
TWBOC-TV, Salisbury, Md. .... Bonus to network
KUTV, Salt Lake City, Utah .. 600.00 360.00 240.00
KONO-TV, San Antonio, Tex. .. 600.00 360.00 240.00
$XETV, San Diego, Cal. ....... 700.00 420.00 280.00
KGO-TV, San Francisco, Cal. .. 2100.00 1260.00 840.00
KSBY-TV, San Luis Obispo, .

Cal. .. e e © Bonus to KSBW-TV
tKEYT, Santa Barbara, Cal. ... 350.00 210.00 140.00
WTOC-TV, Savannah, Ga. ..... 275.00 165.00 110.00
WARM-TV, Scranton, Pa. .... 225.00 135.00 90.00
KING-TV, Seattle, Wash. .... 1200.00 720.00 480.00
KSLA, Shreveport, La. ........ 550.00 330.00 220.00
FKVTV, Sioux City, Iowa ........ 500.00 300.00 200.00
+KELO-TV, Sioux Falls, S.D. .... 410.00 246.00 164.00
WSJV-TV, So. Bend-Elkhart, Ind. 300.00 180.00 120.00
KREM-TV, Spokane, Wash. .... 500,00 300.00 200.00
TWICS-TV, Springfield, Ill. .... 175.00 105.00 70.00
fKYTV, Springfield, Mo. ...... 275.00 165.00 110.00
WSTV-TV, Steubenville-Wheel-

ing-Pittsburgh .........c..... 500.00 300.00 200.00
KOVR, Stockton, Cal. .......... 650.00 390.00 260.00
WHEN-TV, Syracuse, N.Y. .... 900.00 540.00 - 360.00
WSUN-TV, Tampa-St. Peters- i

burg, Fla. .........ccvvieinn. 350.06 210.00 140.00
+WTHI-TV, Terre Haute, Ind. ... 500.00 300.00 200.00
KCMC-TV, Texarkana, Tex. ... 200.00 120.00 80.00
*WCTV, Thomasville, Ga. ...... 200.00 120.00 80.00
WSPD-TV, Toledo, Ohio ...... 875.00 525.00 . 350 00
iKGUN-TV, Tucson, Ariz. ...... 200.00 120.00 80.00
KTVX, Tulsa, Okla. .......... 570.00 342.00 228.00
WKTV, Utica, N.Y. ............ 550.00 330.00 220.00
KWTX-TV, Waco, Tex. ....... 300.00 180.00 120.00
WMAL-TV, Washington, D.C. .. 1200.00 720.00 480.00
WATR-TV, Waterbury, Conn. 200.00 120.00 80.00
WCNY-TV, Watertown-Carth-

age, NY. ........ PPN vease  200.00 120.00 80.00
fWSAU-TV, Wausau, Wis. ...... 300.00 180.00 120.00
WEAT-TV, W. Palm Beach, Fla. 225.00 135.00 90.00
KAKE-TV, Wichita, Kan. .... 675.00 405.00 270.00
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Station Hour 30 Min. 15 Min.
KFDX-TV, Wichita Falls, Tex. 350.00 210.00 140.00
WILK-TV, Wilkes-Barre, Pa. ... 350.00 210.00 140.00

F*WMFD-TV, Wilmington, N.C. .. 200.00 120.00 80.00
KIMA-TV, Yakima, Wash. .... 200.00 120.00 80.00
WSBA-TV, York, Pa. ........... 250.00 150.00 100.00
WKBN-TV, Youngstown, O. .. 500.00 300.00 200.00
WKST-TV, Youngstown, O. .. 350.00 210.00 140.00
WHIZ-TV, Zanesville, Ohio .... 100.00 60.00 40.00

7 Limived Live Service. #* Non-Interconnected.

*# Combination rate will be $250 if both KIEM-TV, Eureka, and
KBES-TV, Medford, are ordered and avallable.

Advertisers using any bonus station by film, prefilm or delayed
telecast will pay a service charge of $15 net (non-commissionable)
per telecast, while station is furnished as a bonus station.

ABC WESTERN REGIONAL NETWORK—ABC Television Center,
Hollywood 27, Cal. Telephone: Normandy 3-3311. Pacific Coast
stations: XETV, San Dlego; KABC-TV, Los Angeles; KEYT,
Santa Barbara; KVEC-TV, San Luis Obispo; KBAK-TV, Bakers-
field; KJEO-TV, Fresno; KSBW-TV, Salinas; KGO-TV, San
Francisco; KCCC-TV, Sacramento; KOLO-TV, Reno; KHSL-TV,
Chico; KIEM-TV, Eureka, KBES-TV, Medford, Ore.; KLOR-TV,
Portland, Ore.; KIMA-TV, Yakima, Wash.; KING-TV, Seattle;
KREM-TV, Spokane. Mountain stations: KUTV, Salt Lake City;
KBTV, Denver; KTVK, Phoenix; EKVOA-TV, Tucson; KROD-
TV, El Paso; KLRJ-TV, Las Vegas; KKTV, Colorado Springs,
Colo.; KSWS-TV, Roswell, N.W.; KOAT-TV, Albugquergue,
N.M.; KIDO-TV, Boise, Ida.; KFBC-TV, Cheyenne, Wyo.;
KID-TV, Idaho Falls, Ida.; KXFL-TV, Butte, Mont.; KOOK-
TV, Billings, Mont.; KFBB-TV, Great Falls, Mont.;, KFAR-TV,
Fairbanks, Alaska; KENI-TV, Anchorage, Alaska; KULA-TV,
Honolulu, Hawaii. Executives: Earl J. Hudson, v.p. western
div.; J. English Smith, director, national TV network pro-
gramming, western div.; Vincent Francis, sales mgr., national
TV network, western dlv.; Ernest Stern, publicity & promo-
tion; John Wagner, controller; Theodore Grenier, chief en-
glneer.

ALASKA-HAWAII-PUERTO RICO SERVICE

KENI-TV, Anchorage, Alaska..

KFAR-TV, Fairbanks, Alaska..} $100.00 $60.00 $40.00
KULA-TV, Honolulu, T.H. ..... 275.00 165.00 110.00
WAPA-TV, San Juan, P.R. ..... 200.00 120.00 80.00

CANADIAN SERVICE

CKVR-TV, Barrie, Ont. ...... $300.00 $180.00 $120.00
CKX-TV, Brandon, Man. ..... 170.00 102.00 68.00
CHCT-TV, Calgary, Alta. ..., 350.00 210.00 140.00
CFCY-TV, Charlottetown, P.E.I. 170.00 102.00 68.00
CFRN-TV, Edmonton, Alta. .. 400.00 240.00 160.00
CBHT, Halifax, N.S. ...... ... 340.00 204.00 136.00
CHCH-TV, Hamilton, Ont. .... 550.00 330.00 220.00
CPFCR-TV, Kamloops, B.C. ... 75.00 45.00 30.00
CHBC-TV, Kelowna, B.C. ..... 75.00 45.00 30.00
CKWS-TV, Kingston, Ont. ... 300.00 180.00 120.00
CKCO-TV, Kitchener, Ont. ... 430.00 258.00 172.00
CJLH-TV, Lethbridge, Alta. .. 175.00 105.00 70.00
CFPL-TV, London, Ont. ...... 485.00 291.00 194.00
CHAT-TV, Medicine Hat, Alta. 75.00 45.00 - 30.00
CKCW-TV, Moncton, N.B. .... 245.00 147.00 98.00
CBMT, - Montreal, P.Q.  ........ 890.00 534.00 356.00
CKGN-TV, North Bay, Ont. .. 160.00 96.00 64.00
CBOT, Ottawa, Ont. ......... . 475.00 285.00 190.00
CHEX-TV, Peterboro, Ont. ... 265.00 159.00 106.00
CFCJ-TV, Port Arthur, Ont. ... 180.00 108.00 72.00
CKMI-TV, Quebec, P.Q. ...... 200.00 120.00 80.00
CKCK-TV, Regina, Sask. .... 285.00 171.00 114.00
CKRN-TV, Rouyn, PQ. ...... 15.00 45.00 30.00
CHSJ-TV, Saint John, N.B. .. 285.00 171.00 114,00
CJON-TV, St. John’s, Nfid. ... 230.00 138.00 92.00
CFQC-TV, Saskatoon, Sask. .. 255.00 153.00 102.00
CJIC-TV, Saulte Ste. Marie, Ont. 170.00 102.00 68.00
CKSO-TV, Sudbury, Ont. .... 235.00 141.00 94.00
CJCB-TV, Sydney, N.S. ...... 255.00 153.00 102.00
CFCL-TV, Timmins, Ont. ..... 160.00 96.00 64.00
CBLT; Toronto, Ont. ......... 1100.00 -660.00 440.00
CBUT, Vancouver, B.C. ...... 680.00 408.00 272.00
CHEK-TV, Victoria, B.C. ..... 240.00 - 144.00 96.00
CKLW-TV, Windsor, Ont. .... 450.00 270.00 180.00
CKNX-TV, Wingham, Ont. .. 245.00 147.00 98.00
CBWT, Winnipeg, Man. ...... 490.00 294.00 156.00

Canadian statipns are not subject to ABC discounts or rebates.
gpecial. fréquency and group discounts allowed By CBC will be
given on request. Rate classification and percentage of the hour
are not the same’as thq ABC Television Network rates.

Eliminate unprofessional off-camera
cue-card glances with the

new into-the-lens prompting of . . .

TeLePROMPIER

SERVICE

SEE PAGE 32
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COLUMBIA BROADCASTING SYSTEM, INC.

CBS Television Division

Executive Offices: 485 Madison Ave., New York 22. Plaza 1-2345.

Production Center: 524 W. 57th St., New York 19. Judson 6-6000.

Studios: CBS-TV has these studios in New York: Studios 41, 42,
43 and 44 in the Grand Central Bldg.; Studio 50, 1697 Broadway;
Studio 51, 109 West 39th St.; Studio 52, 254 West 54th St.;
Studios 53, 54, 55 & 56 at 111 East 58th St.; Studio 57, 1280 Fifth
Ave ; Studio 58, 841 Ninth Ave.; Studio 59, 256 West 47th St.;
Studio 60, 1945 Broadway; Studio 61, 1456 First Ave.; Studio 62,
261 West 47th St.; Studios 63 & 64, 205 E. 67th St.; Studio 72,
2348 Broadway; in Los Angeles at 1313 N. Vine St. and Television
City; in Chicago at 630 N. McClurg Court; in Milwaukee at 5445
N. 27th St.; in Hartford at 555 Asylum St.

Other Affiliations: Columbia Broadcasting System Ine. (William S.
Paley. chairman, Frank Stanton. president) owns and CBS Tele-
visior Division (Merle S. Jones, president) operates WCBS-
TV, New York: WBBM-TV, Chicago; KNXT, Los Angeles; WXIX,
Milwaukee; WHCT, Hartford; holds CP for KMOX-TV, St. Loulis;
CoS Television Spot Sales and CBS Television Film Sales Inc.
CBS Inc. also owns and CBS Radio Division operates AM sta-
tions WCBS, New York; KCBS, San Francisco; KMOZX, St. Loulis;
KNX, Los Angeles; WBBM, Chicago; WEEI, Boston.

Board of Directors, CBS Inc.: Willlam S. Paley, Leon Levy, Samuel
Paley, J. A. W. Iglehart, Ralph F. Colin, Frank Stanton, Merle
S. Jones. Goddard Lieberson, Arthur Hull Hayes, Robert A.
Lovett, Arthur L. Chapman, H. C. Bonfig, Mrs. Millicent C.
McIntosh.

Operating Divisions of Columbia Broadcasting System Inc. in-
clude CBS Laboratories Division (Peter C. Goldmark, presi-
dent); CBS Radio Division (Arthur Hull Hayes, president);
Columbia Records (Goddard Lieberson, president); CBS-Hytron
(Arthur L. Chapman, president); CBS International (Lewis
Gordon, president).

CBS Television Affiliate Advisory Board: Paul Adanti, WHEN-TV,
Syracuse, N. ¥.; Richard A. Borel, WBNS-TV, Columbus, O.;
Frank E, Busby, WTVY, Dothan, Ala.; Rex Howell, KREX-TV,
Grand Junction, Colo.; C. Howard¢ Lane (chairman), KOIN-TV,
Portland, Ore.; T. B. Lanford, WJTV, Jackson, Miss.; Glenn
Marshall Jr., WMBR-TV, Jacksonville, Pla.; Leslie C. Johnson,
WHBF-TV, Rock Island. Ill.; Willlam B. Quarton, WMT-TV,
Cedar Rapids, Ia.; Clyde Rembart KRLD-TV, Dallas, Tex.;
James D. Russell, KKTV, Colorado Springs, Colo.

OFFICERS
Merle S. Jones, president
Hubell Robinson Jr., exec. v.p. in charge of network programs
William H, Hylan, v.p. in charge of sales adminisiration
H Les!le Atlass. v.p. in charge of Central Division
Howard S. Meighan, v.p., west coast services
Alfred J. Scalpone, v.p. in charge, network programs, Hollywood
Harry G. Ommerle, v.p. in charge of network programs, N.Y.
Robert M. Weitman, v.p. in charge of program development
Oscar Katz, v.p. in charge of daytime programs
Edward L. Saxe, v.p., production
W. Spencer Harrison, v.pn. and business myr. of talent & con-
tract properties
Phi'ip Feldman, v.p. and business mgr. of talent & contract
properties, Hollywood
Herbert V. Akerberg, v.p. in charge of station relations
William B. Lodge, v.p., engineering and station relations
Cralg Lawrence, v.9. in charge of CBS-owned TV stations
Edward P. Shurick, v.p. and director of station relations
Leslle Harris. v.p. & gen. mgr.. CBS Television Film Sales Inc.
Thomas H Dawson, v.p. in charge of network sales
Thomas K. Fisher, v.p. & general attorney
William J. Flynn, controller

NETWORK SALES
William H. Hylan, v.p. in charge of sales adminisiration
Thomas H. Dawson, v.p. in charge of network sales
George E. Klayer, general sales manager
Sam K. Maxwell, eastern sales manager
Roland R. Blair, midwestern sales manager
Charles R. Sterritt, Detroit sales manager
Robert Livingston, Pacific Coast sales manager
William J. Fagan, business manager
Robert P Jamieson, sales service manager
Edward P Lethen Jr., manager of network sales development
L.en Morreale, sales manager, EMP
George A Kolpin. contract manager
Jack Purves. sporis sales manager
Robert P. Hoag, director, network program sales

NETWORK PROGRAMS
Hubbell Robinson Jr., exec. v.p. in charge of network programs
Harry G Ommerle, v.p. 11 charge of network programs, N.Y
Alfred J. Scalpone, v.p. in charce. network programs, Hollywood
Robert M. Weitman, v.p. in charge of program development
Oscar Katz, v.p. in charge daytime programs
Lester Gottlieb, general program executive, N.Y.
Bertram Berman, director daytime program development
Edwin S. Friendly Jr., director of daytime programs
Marlo Lewis. erecutive producer
Richard Lewine, executive producer
John Houseman, eZecutive producer
Willlam Morwood, erecutive producer
Ray Cossett, erecutive editor
Ed Roberts, eastern story editor
Rohert Da'e Martin. casting director
John Hundley, program service manager
Robert Milford, production manager
James Lavenstein, administrative manager
Robert Sparks, ezec producer, charge of film, Hollywood
Charles Holden. produetiom manaaoer Haolluinood
Guy della Cioppa, director of network programs, Hollywood
EFmanw~l Leshin, Production mgr. in charae of film, Holiywood
Hal Graham, program ezxecutive, Hollywood
Charles Straus. director of casting Hollywood
Allan Parr. business mananer. Hollywood
Michael Burke, program director, London
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PRODUCTION

Edward L. Saxe, v.p., production

Ira DeLumen, director, administrative services

John E. Forsander, director, purchasing

Henry Grossman, director, facilities operations

Lawrence B. Gumbinner, director, communications
Harold C. Meier, director, broadcast operations

Walter R. Plerson, direcior, facilities planning

Gordon Shadwick, director, film serv.ces

Robert G. Thompson, director, technical operations

Orville Sather, manager, technical operaiions

H. Grant Theis, director, west coast production

E. Carlton Winckler, director, production operations
Anthony J. Boschetti, director, design and general services
M. Clay Adams, director, film production

John Burrell, erecutive director, design services

Peter Emmons, director, studio and theatre operations
Harry Murray, director, scenic construction

Albert J. Raymond, director, staging services & labor relations
Paul E. Wilson, director, production coordination

Paul Wittlig, director, development

STATION RELATIONS

William B. Lodge, v.p. in charge of station relations
Herbert V., Akerberg, v.p of station relations

Edward P. Shurick, v.p. and director of station relations
Carl Ward, national manager of station relations

Bert Lown, western manager, Los Angeies

Ed Scovill, midwest manager

David Willlams. eastern manaoer

Robert Wood, manager of contracts and records

Donald E. Clancy, asst. manager of contracts and records

ADVERTISING & SALES PROMOTION

Willlam Golden, creative director

John P. Cowden, operations director

Robert Strunsky, copy chief

Alex Kennedy, director of program promotion

George Bristol, director of presentations

Tho%gs Means, director of CBS-owned TV stations promotion
service

Edward Side, production manager

PRESS INFORMATION

Charles J. Oppenheim, director of information services
Larry Lowenstein, director of press information, N.Y.
James Kane, director, press information, Hollywood
Dorothy Leffler, director of magazine division

Harry Feeney, manager of trade & business news
Robert Blake, exploitation director, Hollywood

RESEARCH

Jay Eliasberg, director

Mae Clarke, manager of advertising records
Leonard DeNooyer, manager of coverage

Tore Hallonquist, manager of program analysis
Calvin Morris, manager of special projects
Rose Marie O'Reilly, manager of ratings

ENGINEERING
A. B. Chamberlain, director of engineering
H. A. Chinn, chief engineer
R. S. O'Brien, asst. director, audio & video engineering
J. D, Parker, asst. director, radio frequency engineering
EDITING

Herbert A. Carlborg, director

BUSINESS AFFAIRS

W. Spencer Harrison, v.p. and business mgr. of talent & con-
tract properties

Philip Feldman, v.p. and business mgr. of talent & contract
properties, Hollywood

Merritt H. Coleman, director of business affairs

Henry Howard, director of music operations

Louls Stone, director of talent commitments

ACCOUNTING
Norman C. Hadley, director
WASHINGTON OFFICE

1735 De Sales St., NW, Washington 6, D. C.
Emerson 2-9300

Leon R, Brooks, asst, general artorney

CBS TELEVISION SPOT SALES

John A. Schneider, general manager

Ben Margolis, business manager

Frank C. Elliott Jr., director, sales development
Robert Davis, director of research

W. Thomas Dawson, director of sales promotion
Bruce R. Bryant, eastern sales manager
Arthur C. Elliot, midwestern sales manager
Edward A. Larkin, Los Angeles sales manager
John H. White, San Francisco sales manager
Richard R. Loftus, Detroit sales manager

H. H. Holtshouser, Atlanta sales manager

CBS TELEVISION FILM SALES INC.

Leslie Harris, v.p. & general manager
Thomas W. Moore, general sales manager
Fred J. Mahlstedt, director of operations & production
BEugene Moss, sales promotion manager
Walter A. Scanlon, merchandising manager
John C. Sebastian, manager of publicity
Gloria Lesser, manager, sales service department
Anthony Bartley, sales and program representative, London
]

TV Factbook No. 25

www americanradiohistorv com


www.americanradiohistory.com

CBS-OWNED TELEVISION STATIONS
Craig Lawrence, vice president, CBS-owned TV stalions

WCBS-TV, 485 Madison Ave., New York 22: Sam Cook Digges,
general manager; Clarence Worden, assistant to the general
manager; Frank Shakespeare Jr., general sales manager

WBBM-TV, 630 N. McClurg Court, Chicago 11: H. Leslie Atlass,
v.p. & general manager, central division; C. W. Doebler,
erecutive assistant; E. H. Shomo, assistant general manager;
George J. Arkedis, sales manager

KNXT, 1313 North Vine St., Los Angeles 28: Clark B. George,
general manager; Robert D. Wood, general sales manager

WXIX, 5445 North 27th St. Milwaukee 9: Edmund C. Bunker,
general manager; Richard P. Hogue, general sales manager

WHCT, 555 Asylum St., Hartford 5: Harvey J. Struthers, gen-
eral manager; Lamont L. Thompson, general sales manager.

Note: see station listings for other executives and additional
details.

CBS INC. DEPARTMENTS
NEWS AND PUBLIC AFFAIRS

Sig Mickelson, vice president in charge

Elmer W. Lower, director of special projects

John F. Day, director of news

Irving Gitlin, director of public affairs

Robert B. Lang, director of program sales

William C. MacPhail, director of sports

William C. Ackerman, director of information services
May Dowell, manager, general information and library
James Connors, budget control officer

John Jefferson, asst. director of public affairs
Malcolm R. Johnson, asst. director of news for TV
Robert Skedgell, asst. director of news for radio

David Zellmer, executive producer, TV news

James Burke, managing editor

Frank Donghi, assignment editor

Jack Fern, national editor

Ralph Paskman, foreign editor

Jack Bush, manager, film production

Howard Kany, manager of newsfilm

Ralph Backlund, erecutive producer, radio public affairs
George Crothers, director of public service broadcasts
Pamela Ilott, director of religious broadcasts

Helen J. Sioussat, director of talks

Paul Levitan, director of special events

Washington News Bureau
Broadcast House, 40th & Brandywine Sts. N. W., Washington,
D. C. Emerson 2-9300
Ted Koop, director of news & public affairs
James E. Roper, news editor
Lewis Shollenberger, associate director, public affairs
William Corrigan, manager of newsfilm

Foreign Offices

Argentina—Peter H. Hahn, Paraguay 1583, Buenos Aires.

Austria—Daniel Karasik, Kalbeckgasse 5, Vienna 18.

Egypt—Frank Kearns, Flat 44, Badrowi Bldg., 8 Sh. Salah Ayoub,
Zamalek, Cairo.

England—Charles Collingwood, Alexander Kendrick, 26 Hallam
St,. London W1,

France—David Schoenbrun, Louis Cloffi, 33 Champs Elysees, Paris
8e.

Germany—Ernest Leiser, Koblenzer Strasse 270, Bonn.

Hong Kong—Guy Searles, 517 Jaffe Rd.

India—Arthur Bonner, 32 Alipur Rd., Delhi.

Italy—Winston Burdett, Piazza Grazioli No. 5, Rome

Japan—Peter Kalischer, Foreign Correspondents Club, Marunou-
chi, Tokyo.

Lebanon—Richard Kallsen, ¢/o American Embassy, Beirut.

Sweden—Wilfrid Fleisher, 18 Sturegatan, Stockholm, Sweden.

U.S.S.R.—Daniel Schorr, Hotel Metropole, Moscow.

FACILITIES ENGINEERING SERVICES
Louis R. LaPorte, director
OFFICE SERVICES

A. H. Bryant, manager

Maud Stubner, supervisor, program typing

Laurette Banks, supervisor, ticket bureau

Harry Kestenbaum, supervisor, general files & record center
Marie Dunn, supervisor, transportation

Charlotte Friel, manager, audience mail

Joseph Sharp, supervisor, mail room

PERSONNEL RELATIONS

Robert Kalaidjian, director

Charles Burt, personnel administrator

Dr. Jack Nelson, director, medical office

C. Donald McCullen, personnel records & research manager
Richard Stanley, employment manager

PHOTOGRAPHY
Walter I. Seigal, manager

1957 Fall-Winier Edition

Network Rates and Data
CBS Radio

OFFICERS

Arthur Hull Hayes, president

James M. Seward, executive vice president

H. Leslie Atlass, v.p. in charge of Central Division
Howard G. Barnes, v.p. in charge of network programs

I. S. Becker, v.p. in charge of business afairs

Jules Dundes, v.p. in charge of station administration
Horace Guillotte, v.p. in ,charge of operations

Louis Hausman, v.p. in charge of advertising & promotion
John J. Karol, v.p. in charge of network sales

William A. Schudt Jr., v.p. in charge of station relations
Geraldine B. Zorbaugh, v.p. & general attorney

Walter P. Rozett, director, administrative operations

NETWORK SALES

John J. Karol, v.p. in charge

Ben S. Lochridge, network sales manager

Willlam W. Firman, eastern sales manager

Chicago: 630 N. McClurg Court. Roger K. Huston, mgr,

Los Ange'es: 6121 Sunset Blvd. J. Donahue, Pacific Coast megr.
Detroit: Fisher Bldg, Cornelius Knox, mgr.

NETWORK PROGRAMS

Howard G. Barnes, v.p. in charge
Gerald Maulsby, manager, network broadcasts
Harlan Dunning, program supervisor

OPERATIONS

Horace Guillotte, v.p. in charge
Arthur G. Peck, manager, network operations
Davidson Vorhes, mgr. technical operations

STATION RELATIONS

Willlam A. Schudt Jr., v.p. in charge; Eric Salline, mgr.
Eric Salline, manager

PRESS INFORMATION

Charles S. Steinberg, director

Melvin Spiegel, asst. director

Sidney Garfield, director of exploitation
Lloyd Brownfield, director, Hollywood
Phil Cohan, trade news editor

SALES PROMOTION & ADVERTISING

Louis Dorfsman, director

Murry Salberg, director, program promotion
Richard Golden, director, sales presentations
Edward Kaylin, administrative manager

RESEARCH

Harper Carraine, director
Edward Reeve, sales & promotion research mgr.

BUSINESS AFFAIRS

I. S. Becker, v.p. in charge
Preston Pumphrey, asst. to v.p.
Ann Nelson, director

EDITING
Don Ball, director

CBS Radio Spot Sales

Gordon Hayes, general mgr.

Milton Allison, eastern sales mgr.
Edward O’Berst, research mgr.

Fred Heywood, sales promotion mgr.
Ray Kremer, sales development mgr.

CBS-OWNED RADIC STATIONS

WCBS & WCBS-FM, 485 Madison Ave., New York 22: Sam Slate,
gen., mgr.;, G. E. Hurst, sales mgr.; Allen Ludden, program mgr.

KCBS & KCBS-FM, Sheraton-Palace Hotel, San Francisco: Henry
Untermeyer, gen. mgr.;, Richard Schutte, sales mgr.;, E. Whit-
ney, program director.

KMOX, Ninth & Sidney Sts., St. Louis: Robert Hyland, gen. mgr.;
Foster Brown Jr., sales mgr.

RKNX & KNX-FM and Columbia Pacific Radio Network, 6121
Sunset Blvd., Hollywood: Fred Ruegg, gen. mgr.; Maurie Webster,
sales mgr.; Robert Sutton, director of programs.

WBBM & WBBM-FM, 630 No. McClurg Court., Chicago: H. Leslie
Atlass, v.p. in charge of Central Div. & WBBM gen. mgr.; E. H,
Shomo, asst. gen. mgr.; James Hensley, sales mgr.; Art Mercier,
program mgr.

WEEI & WEEI-FM, 182 Tremont St., Boston: Thomas Gorman,
gen. mgr.; Robt. Sinnett, sales mgr.; Ken Ovenden, program mgr.

Housewives’ Protective League
Edward W. Wood Jr., director
(Continued on page 46)
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Annual Report

As television’s most rewarding season came to an end, two
events clearly summarized the scope of CBS Television’s

contribution to this young and growing medium.

The final Nielsen report of the October-May season found
CBS Television broadcasting all of the 10 most popular
programs. The final honors of the year —the two Robert E.
Sherwood Awards for network programs “dealing with

freedom and justice”— were both given to CBS Television.

This achievement climaxed a season which saw intense
network competition for a nationwide television audience
that reached a new peak of over 40 million families.

It was a season which found the average family spending
even more time watching television than the year before.
And because most of this time was spent looking at CBS
Television, the network consistently maintained a position

of leadership throughout the year:

It gathered the largest audience for a single entertainment

program in the history of television.

It won a total of 122 programming awards for entertainment

and public service programs.

It had a monthly average of 8 of the 10 most popular nighttime.

programs and 7 of the 10 most popular daytime programs.

It delivered 25 per cent larger average nighttime audiences
and 30 per cent larger average daytime audiences than its

closest competitor.

It earned a 20 per cent larger investment from advertisers

than the second leading network.

Television brought more Americans the entertainment they
enjoyed most and the information necessary for a clearer
understanding of the major issues of our time. And it offered

American business its most effective advertising medium.

CBS TELEVISION
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}Netw'orkﬂ Rates and Data

CBS-TV NETWORK RATES
(Rate Card 13 revised through August 1, 1957)
(Consult Network for Discounts, Specifications, ete.)

Class A (6 p.m. to 11 p.m. Monday through Sunday, except
Mountain Time Zone Sunday, where Class A is 5 p.m. to 11
p.m.) gross rates are listed below. Class B (5 p.m. to 6 p.m.,
Monday through Friday; 2 p.m. to 6 p.m. Saturday & Sunday)
are 759, of gross rates, Class C (all other times, except be-
tween sign-on and 9 a.m. in Eastern and Central Time Zones)
are 509 of gross rates. Class D (between station sign-on and
9 gum. in Eastern and Central Time Zones) are 37159 of gross
rates. Rates for periods less than one hour shall be the follow-
ing percentages of applicable full hour rate: 80% for 45 min-
utes: 609 for 30 minutes; 50% for 20 minutes; 409 for 15
minutes; 33149% for 10 minutes; 30 for 5 minutes.

BASIC REQUIRED GROUP—(58 STATIONS)

Call Class A 1\!2130 Mlls

i Letters Hr. Rate in. in.
NeWCSl{tgr}fz 1\?":5?1: (f ................. WCBS-TV $8,000 $4,800 $3,200
ALDANY, N.Y. wenreeeinneeanenees WCDA 725 435 290

AdamS, MASS. «eecerraereensses WCDC *
Hagaman, N.¥. .....cccoeeveee WCDB :

Atlanta, Ga. .c.o.oveecrrercenvenes WAGA-TV 1,200 720 480
Baltimore, Md. ....... eesesenes WMAR-TV 1,600 960 640
Birmingham, Ala. .....c...cnever WBRC-TV 1,000 600 400
BOStOn, MASS, eevovreansarcsennss WNAC-TV 2,800 1,680 1,120
Buffalo, N.Y. ceeveeee- CUUL.....WBEN-TV 1,400 840 560
Charleston-Huntington, W.Va. ..WCHS-TV 600 360 240
Charlotte, N.C. ....... feeeaneanene WBTV 1,200 720 480
Chicago, I1l. ....coveecvarennreeee WBBM-TV 4,100 2,460 1,640
Cincinnati, Ohio ............ccce. WKRC-TV 1,300 780 520
Cleveland, Ohlo .......ccovvens e WIW-TV 2,400 1,440 960
Columbus, Ohio ........covvevnen WBNS-TV 1,100 660 440
Dallas, TEXAS «oveeveconronncres ..KRLD-TV 1,450 870 580
Dayton, Ohio ......ccvveeenens .o e WHIO-TV 1,100 660 440
DEnver, COlO. woeecervansereuss ..KLZ-TV 800 480 320
Des Moines, Towa ......oeeeeeee KRNT-TV 700 420 280
Detroit, Mich., ....c.veivecnenenes WJIBK-TV 2,800 1,§80 1,120
Fresno,' Calif. ..cveenrennananonns KFRE-TV 600 360 240
Greensboro-Winston-Salem, N.C.WFMY-TV 900 540 360
Hartford, Conn, ...... vesesreeana WHCT 650 390 260
Houston-Galveston, Texas ....... KGUL-TV 1,100 660 440
Indianapolis, Ind. ...... veeeseees WISH-TV 1,400 840 560
Jacksonville, Fla. ....cicoveececne WMBR-TV 750 450 300

e Rapids, Mich. .WKZO-TV 1,300 780 520
Kalamazoo-Grand Rap KCMO-TV 1,400 840 560

i MO. vovveemsonansoss
Tos iahsggllgg Calif. toviinnns . ...KNXT 3500 2,100 1,400
LOULSVIIIE, KY. wrveercennorerenes WHAS-TV 1,000 600 400
Memphis, TeNT. +nueeeeseanes _.WREC-TV 1,000 600 400
MIAML, Fle oonevnnaneennnanerees WTVJ 1,000 600 400
Milwaukee, WIS, «....coeevenees .. WXIX 7’800 480 320
Minneapolis, Minn. .......c...ee WCCO-TV 1,650 990 660
Nashville, TENN. «eoeerevensnasone WLAC-TV 850 510 340
New Orleans, La. «...c.... treeees WWL-TV 1,000 600 400
Norfolk, Va. ..coeoeeeacceees P WTAR-TV 925 555 370
Oklahoma City, Okla. ........... KWTV 850 510 340
Omaha, Neb. ..ooeceereccnacens L WOW-TV 950 3570 380
Philadelphia, Pa. ....ceeneeanenee WCAU-TV 3,500 2,100 1,400
Pittsburgh, Pa. «...cooeeireinanen KDKA-TV 2,400 1,440 960
Portland, Ore. .....ccceveeconncnns KOIN-TV 950 570 380
providence, RI. ..c.iceriaarenses WPRO-TV 1,200 720 480
Richmond, Va. ..-..cceveevncanee WRVA-TV 650 390 260
Rochester, N.Y. ...ocevvornennans WHEC-TV &

WVET-TV 750 450 328

Rock Island-Davenport ......... WHBF-TV 850 510
Sacramento, Calif. ............ .. KBET-TV 750 450 300
St. Louls, MO. cccevvrnererosvrons KWK-TV 1,750 1,050 700
Salt Lake City, Utah ............. KSL-TV 650 390 260
San Antonio, Texas ............. KENS-TV 700 420 280
San Diego, Calif. ......... vos.ses KFMB-TV 800 480 320
San Francisco, Calif. ......... ... KPIX 2,300 1,380 920
Seattle-Tacoma, Wash. .......... KTNT-TV 1,000 600 400
Shreveport, La. ....... Ceneeeas ...KSLA-TV 525 315 210
Syracuse, N.Y. ...conunnnneens .. WHEN-TV 900 540 360
Tampa, Fla. ...ccovveveaans cerees WITVT 700 420 280
Toledo, Ohio ........ccvevninn . os WSPD-TV 875 525 350
Tulsa, OKla. ....eenceneecnreenns .KOTV 825 495 330
Washington, D.C. ccveeereresns .. WTOP-TV 1,650 990 660
wichita-Hutchinson, Kan. ......KTVH 650 390 260
Group Total ..eeeceoaceseocs $80.275 $48,165 $32,110

% No charge, no rebate when used with WCDA, Albany.
CBS-TV BASIC OPTIONAL GROUP—(50 STATIONS)

Call Class A 30 15
City & State Letters Hr.Rate Min. Min.
Altoona, Pa. ...cvicvesccscnssnes WEBG-TV $700 $420 $280
Augusta, Ga. tetrsrenscssccesss s WRDW-TV 350 210 140
Austin, TeX. ..eeeeveconaese «.s+ . KTBC-TV 525 315 210
Bakersfield, Cal. ......... o0 KBAK-TV 200 120 80
Baton Rouge, La. ..ooeveene veess WAFB-TV 250 150 100
Beaumont, TeXaS .e.eveessecesss KFDM-TV 400 240 160
Binghamton, N.¥. ........ veeses WNBF-TV 115 465 310
Burlington, Vt. sesevecvnerees. s WCAX-TV 450 270 180
Cedar Raplds, Iowa ...ccoeeeee WMT-TV 650 390 260
Champaign, Ill. ......... verees s WCIA 850 510 340
Charleston, S.C. ...e.vene veere s WCSC-TV 400 240 160
Chattanooga, TenN. ..ceeevenivse WDEF-TV 500 300 200
Columbia, S.C. ..cvvveens vereesss WNOK-TV 200 120 80
Columbus, Ga. .ceeivessnenans ..WRBL-TV 400 240 160
Corpus Christi, Tex. ....v.cvenn. KSIX-TV 300 180 120
Duluth, MiInN. ..eccceesceeesss s KDAL-TV 450 270 180
El Paso, Tex., ......... vereses. s JKROD-TV 350 210 140
Erie, Pa. ...... Cecaieasraaanes .. WSEE-TV 250 150 100
Evansville, Ind. .....cceovevsecees WEHT 350 210 140
Florence, S.C. ..vcririesnrecssere o WBTW 400 240 160
Pt. Wayne, Ind. ........... ceraans WANE-TV 500 300 200
Green Bay, Wis. ...... eiieranes WBAY-TV 750 450 300
Greenville, N.C, ....... eeereann JWNCT 450 270 180

46

Class A

Call

City & State Letters Hr, Rate
Harrisburg, Pa. «¢..ccvveene.. e.. . WHP-TV 325
Huntington-Charleston, W.Va. .. WHTN-TV 450
Jackson, Miss. ..veveiinnicnnenns WJITV 450
Johnson City, Tenn. ........... WJHL-TV 350
Knoxville, Tenn. ..c.ccvcvevnesans WBIR-TV 550
Lansing, Mich., «cieiiiiiieinernas WJIIM-TV 775
Little Rock, Ark. .......e.vivven KTHV 450
Macon, Ga. ...c.cveveecvcnnasns WMAZ-TV 300
Madison, Wis. .....cvevvineneronen WISC-TV 500
Mobile, Ala. ........0cveiverenes WEKRG-TV 450
Montgomery, Ala. .........c.0nn. WCOV-TV 225
Orlando, Fla. «...cvvvveeerenvnen .. WDBO-TV 450
Phoenix, Ariz. .................. KOOL-TV 500
Portland, Me. ............. veeee . WGAN-TV 450
Roanoke, Va. ..... [N veee WDBJ-TV 675
Rockford, Ill. ........ccovivunss STWREX-TV 450
Scranton, Pa. ......c.veevenuns .. WDAU-TV 550
Sioux City, Ia. «..veiineninnan LWKVTV 500
South Bend, Ind. ..........c.000ue WSBT-TV 450
Spartanburg-Greenville, S.C. ... WSPA-TV 525
Spokane, Wash. ...ceceerineeses KXLY-TV 500
Springfield-Holyoke, Mass. ..... WHYN-TV 350
Springfield, Mo. ......... ceerees JKTTS-TV 325
Steubenville-Wheeling.....c..... WSTV-TV 500
Terre Haute, Ind. ....c.even. ... . WTHI-TV 500
Topeka, Kan. ...... servenae ceos WIBW-TV 300
Youngstown, O. .iviiersnsaevss s WKBN-TV 500

Group Total ceeeeecceccccaes

30
Min.
195
270
270
210
330
465
270
180
300
270
135
270
300
270
405
270
330
300
270
315
300
210
195
300
300
180
300

15
Min.
130
180
180
140
220
310
180
120
200
180
90
180
200
180
270
180
220
200
180
210
200
140
130
200
200
120
200

BASIC GROUP TOTALS—(108 STATIONS)

Basic Required Group .c.coecess
Basic Optional Group ..cccceess

Total for 108 Stations ......

$22,800 $13,680 $ 9,120

$80,275 $48,165 $32,110
22,800 13,680

9,120

$103,075 $61,845 $41,230

SUPPLEMENTARY—INTERCONNECTED GROUP—(47 STATIONS)

Albuquerque, N.M. ccceesecescese  KGGM-TV
Amarillo, TeX. tceeeesssas veess s JKFDA-TV
Anderson, S.C. t.veeersnvscnseses WAIM-TV
Bangor, Me. ..cvieeescscacccsses . W=TWO

Boise, Ida. ........ci ittt KBOI-TV
Cadillac, Mich, ........ cereesens WWTV
Cape Girardeau, Mo. ...ce0nvee . .KFVS-TV
Cheyenne, WY0O. ciierersrcncess KEBC-TV
Scottsbluff, Neb. .............. KSTF !
Chico, Calif ...ccceceercesesece  KHSL-TV
Colorado Springs, Colo. ........KKTV
BEureka,, Calif. ... ecvvveeeiese . . KIEM-TV
Fort Smith, Ark., ............... KNAC-TV
Harlingen, Tex. .......co00veurn. KGBT-TV
Idaho Falls, Ida. .........ocnvnn. KID-TV
Jefferson City, Mo. ....... vesees  KRCG-TV
Johnstown, Pa. ........cci000uns .. WARD-TV
Joplin, Mo. ..... Ceeesaan teer.e e JKSWM-TV
Kearney, Neb. .c.ciciveeeennses KHOL-TV
Hayes Center, Neb. ........... KHPL-TV 2
Lafayette, La. ........cc0ivuin.ns KLFY-TV
La Crosse, Wis, ....... vessesees s WKBT
Lancaster, Pa. ....... veressseese WGAL-TV
Lincoln, Neb. ....oiiiiiietnnenans KOLN-TV
Lubbock, Tex ....... vesesseseeess s KDUB-TV
Mason City, Ia. ...... seenseeess KGLO-TV
Medford, Ore. ....cc... eenaanns KBES-TV
Meridan, Miss., ...... vevene veee WTOK-TV
Minot, N.D. ..ccvvveeccoscseesss KCIB-TV

Monroe, La. .ceceecvesrcscoscnne KNOE-TV
Mt. Washington, N.H. .......... WMTW
Odessa, TeX. cceceecessocssssans JKOSA-TV
*Peoria, Ill. ..............ccc..s WTVH
Quincy-Hannibal, 1. ........ . KHQA-TV
Raleigh, N.C. ccvieerrviteeerees . WNAO-TV
RENO, NEV, civvieirecrncranseesss KOLO-TV
Saginaw, Mich. ............. ve o WEKNX-TV

St. Joseph, MO. ceevicecesreaess  KFEQ-TV
Salinas-Monterey, Cal. ......... KSBW-TV

San Luis Obispo, Cal. ....... KSBY-TV 3
San Angelo, TeX. cceeveceenes . KCTV
Savannah, Ga. cecccececcrcoccscs s WIOC-TV
Texarkana, Tex. ...... teeseasss s KCMC-TV
Tucson, Ariz. ...... ceissenarenn . KOLD-TV
Valley City, N.D. cevevevnneanns .. KXJIB-TV

Bismarck, N.D. ............... KBMB-TV ¢

WacC0, TeX. teviritnecanrsannsere s KWTX-TV
Watertown-Carthage, N.Y, ...... WCNY-TV

Wausau, WIS, ...cicennccsoeasas  WSAU-TV

Wichita Falls, Tex. c.evvevere-.. . KSYD-TV

Yakima, Wash. ........ PR < KIMA-TV
Ephrata, Wash. .......c........ KBAS-TV &
Pasco, Wash. ........ et KEPR-TV 5
Lewiston, Ida. ................ KLEW-TV 5

*To be replaced by WMBD-TV, Peoria, about Jan. 12,

$300
300
150
275
200
300
450
150

225
225
150
150
250
175
275
200
300
300

200
300
1,200
450
300
400
150
275
150
350
400
200
450
450
200
150
300
350
325

200
275
200
225
400

300
200
300
350

200

$180
180
90
165
120
180
270
90

135
135
90
90

$120
120
60
110
80
120

180
60

90
90
60
60
100
70
110
80
120
120

80
120
480
180
120
160

60
110

60
140
160

80
180
180

80

60
120
140
130

80
110
80
90
160

120
80
120
140
80

1958.

1 No charge, no rebate when used with KFBC-TV, Cheyenne.
2 No charge, no rebate when used with KHOU-TV, Kearney.
3 No charge, no rebate when used with KSBW-TV, Salinas.
4 No charge, no rebate when used with KXJB-TV, Valley City.
6§ No charge, no rebate when used with KIMA-TV, Yakima.

SUPPLEMENTARY—NON-INTERCONNECTED GROUP

Class A
Hr. Rate Min.

Cail
City & State Letters

Billings, Mont. seceveeceecceess . KOOK-TV
Great Falls, Mont. .cecveveeeeses KFBB-TV
Tallahassee, Fla.-Thomasville, Ga. WCTV

$150
150
200

30

$90
90
120

15
Min.
$60
60
80

TV Factbook No. 25
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CANADIAN GROUP, INTERCONNECTED—(10 STATIONS)

Barrie, Ontario .cccoceccoeenas +. . CKVR-TV $300 $180 $120
Kitchener, Ontario ...ccoeseeess CKCO-TV 430 258 172
London, ONtario .cceeccecees oes« CFPL-TV 485 291 194
Montreal, QuUebet .coovevocose +..CBMT 890 534 356
Ottawa, Ontario ..ceecoeeeeso ... CBOT 475 285 190
Peterboro, Ontario ceeeecececess  CHEX-TV 265 159 106
Quebec City, Quebet .c.cvesoses. . CKMI-TV 200 120 80
Sudbury, Ont. ..cceccee cosascseo CKSO-TV 235 141 94
Toronto, Ontario ..cceecocecconsss CBLT 1100 660 440
Wingham, Ontario c..cceceee. .o . CKNX-TV 245 147 98
CANADIAN GROUP, NON-INTERCONNECTED—(20 STATIONS)
Brandon, Manitobs ...coc0eeeuus CKX-TV $170 $102 $68
Calgary, AIDErts ..ooseccececeres CHCT-TV 350 210 140
Charlottetow 1, P. E. Island ....CFCY-TV 170 102 68
Edmonton, Alberta ....... seeesas CFRN-TV 400 240 160
Halifax, Nova Scotia ....ecu00..CBHT 340 204 136
Famloops, B.C. v.cvvovieninoncans CFCR-TV 15 45 30
Lethbridge, Alberta .co.... besosn CJLH-TV 175 105 70
Moncton, New Brunswick ,..... CKCW-TV 245 147 98
North Bay, Ontario ............. CKGN-TV 160 96 64
Port Arthur, Ontarit ..ceeevcee.. CFJC-TV 200 120 80
Regina, Saskatchewan .......... CKCK-TV 285 171 114
Rimouski, Quebec ........ toecese CJBR-TV 240 144 96
Saulte Ste. Marie, Ontario ..... .CJIC-TV 170 102 68
St. John, New Brunswick ...... .CHSJ-TV 285 171 114
St. John'’s, Newfoundland .......CJON-TV 230 138 92
Saskatcon, Saskatchewan ........ CFQC-TV 255 153 102
Sydney, Nova Scotia ............ CJCB-TV 255 153 102
Timmins, Ontario .............. CFCL-TV 160 96 64
Vancouver, British Columbia ....CBUT 680 408 272
Winnipeg, Manitobs ..ceeccccsea CBWT 490 294 191

ALASKA-CUBA-HAWAII-MEXICO-PUERTO RICO GROUP

Anchorage, Alask8 .ccecoccescea s KIVA $150 $90 $60
Fairbanks, Alaska cciecccoseces JKTVF 150 90 60
Havana, CUba .cceccceccssscoceos CMAB-TV 300 180 120
Honolulu, Hawali ..cc.0000ee. .o KGMB-TV 350 210 140
Hilo, Hawaili ..ceeevvnneearonns KHBC-TV No Charge—No Rebate
Wailuku, Hawall .ciocecssooes cd KMAU-TYV # ” ” “
Mayaguez, Puerto RiCo ccocsocos. WORA-TV 150 90 60
Mexico City, Mexico cceevenn vo e o XHTV 350 210 140
San Juan, Puerto RICO coovvvro.. WEKAQ-TV 250 150 100

Exiended Market Plan Group
(35 Stations)

Clgss
Cily & State Inter- Call Houp
connection Letters Channel Rate
Agana, Guam, MJI, ......Non-Inter. KUAM-TV 8 $ 50
Bellingham, Wash. ....... Inter. KVOS-TV 12 100
Big Spring., Texas ........ ” KBST-TV 4 30
Carlshbad, NM. ........... ” KEDY-TV 6 50
Casper, Wy0o. ............ Non-Inter. KSPR-TV 6 50
Clovis, N M. ...ccvievnnees - KICA-TV 12 50
Columbus, Miss. ......... Inter.
Decatur, Ala. .c...ceceeen ” WMSL-TV 23 50
Dickinson, N.D. ....cco0se i KDIX-TV 2 50
Dothan, Ala. ........cc000. ” WTVY 9 100
Ensign, Kan. ....ecc...... Non-Inter. XTVC 6 50
Payetteville, N.C. .....00. ” WFLB-TV 18 50

Network Rates énd Data

Class
A

City & State Inter- Call Hour
connection Letters Channel Rate
Fort Myers, Fla. ....c00.. I ter. WINK-TV 11 A0
Goodland, Kan, ..vcecvoecs  ? KWGB-TV 10 ¢
Gr.nd Junction, Colo. ” KRex-LV S lvu

*Montrose, Colo. ........ ” KPXJ-TV
Jackson, TeRN. ..ccceeees ” WDXI-TV 7 125
Juneau, Alaska ....cecoee Non-Inter. KINY-TV 8 50
Kalispell, Mont. ......... Inter. KGEZ-TV 8 50
Klamath Falls, Ore. ...... ” KOTI-TV 2 50
Lafayette, Ind. ..... veeea WFAM-TV 59 85
Lake Charles, La. vevveeas ” KTAG-TV 25 60
Laredo, Texa$ ...........Non-Inter., KHAD-TV 8 50
Las Vegas, NevV. .ovecennoe Inter. KLAS-TV 8 100
Marqguette, Mich. ........ ” WDMJ-TV 6 100
Missoula, Mont. ......... ” KMSO-TV 13 100
Ottumwa, Iowa cecveeecen ” KTVO 3 115
Panama City, Fla. ....... ” WJIDM-TV 7 80
Parkersburg, W.Va. ... ” WTAP 15 100
Pembroke, Bermuda ....Non-Inter. ZMB-TV 10 50
Presque Isle. Me. ........ i WAGM-TV 8 60
Rapid City, S.D. covovrvsss ” KOTA-TV 3 100
Salisbury, Md. ........... Inter. WBOC-TV 16 70
Sweetwater-Abilene, Tex. . KPAR-TV 12 159
Twin Falls, Idaho ....0c.0 ” KLIX-TV 11 65
Yuma, Ariz. ......c0000.- o” KIVA 11 100
Grand Total .....veiecoreereacsssssscnsesassosvsscasssans $2,510

* No charge, no rebate when used with KREX-TV.

COMBINATION RATES Class A
Hour Rate
KIEM-TV, Eureka, Cal. & KBES-TV, Medford, Ore. ....... ... $250

KOTI-TV,Klamath Falls, Ore.. .No Charge—No Rebate with above
KTVA, Anchorage, Alaska & KTVF, Fairbanks, Alaska ...... 250
KPAR-TV, Sweetwater-Abilene, Tex. &

KDUB-TV, Lubbock, TEX. cecocesvesececessessessssccsnonas 425

CBS-TV PACIFIC NETWORK—1313 No. Vine St., Los Angeles 28,
Cal. Telephone: Webster 8-3000. Interconnected Group: KGGM-
TV, Albuquerque, N.M.; KERD-TV, Bakersfield, Cal.; KVOS-TV,
Bellingham, Wash.; KAVE-TV, Carlsbad, N.M.; KFBC-TV, Chey-
enne, Wyo.; KHSL-TV, Chico. Cal.; KKTV, Colorado Springs,
Colo.: KLZ-TV, Denver, Colo.; KROD-TV, El Paso, Tex.:. KIEM-
TV, Eureka, Cal.; KFRE-TV, Fresno, Cal.; KID-TV, Idaho Falls,
Ida.: KLAS-TV, Las Vegas., Nev.; KNXT, Los Angeles, Cal.;
KBES-TV, Medford, Ore.. KSBW-TV, Salinas-Monterey, Cal.;
KGVO-TV, Missoula, Mont.; KOOL-TV, Phoenix, Ariz.; KOIN-
TV, Portland, Ore.; KOLO-TV, Reno, Nev.; KBET-TV, Sacra-
mento, Cal.; KSL-TV, Salt Lake City, Utah: KFMB-TV, San
Diego, Cal.; KEYT, Santa Barbara, Cal.; KPIX, San Francisco,
Cal.; KVEC-TV, San Luis Obispo, Cal.; KXLY-TV, Spokane,
Wash.; KTNT-TV, Tacoma-Seattle, Wash.; KOPO-TV, Tucson,
Ariz.: KIMA-TV, Yakima, Wash.; KIVA-Yuma, Ariz. Non-Inter-
connected Group: KTVA, Anchorage, Alaska; KOOK-TV, Bill-
ings, Mont.; KBOI-TV, Boise, Ida.; KTVF, Fairbanks, Alaska;
KREX-TV, Grand Junction, Colo.; KFBB-TV, Great Falls, Mont.;
KGMB-TV, Honolulu, T.H.; KINY-TV, Juneau, Alaska; KLIX-
TV, Twin Falls, Ida. Executives: Clark B. George, gen. mgr.;
Robert D. Wood, gen. sales mgr.; Donald M. Hine, program msgr.;
Don Rosenquest, operations mgr.; Dean D. Linger, promotion
& publicity director.

Blackburn

WASHINGTON, D. C.
James W, Blackburn
Jack V. Harvey William B. Ryan
Washingion Building
Sterling 3-4341

Television and Radio Station

APPRAISALS

Tax, estate and many other personal problems create the need for an
independent appraisal. Extensive experience and a national organi-
zation enable Blackburn & Company to make accurate, authoritative

appraisals that have been tested in the market place hundreds of times.

Negotiations . Financing . Appraisals

% 80)72)00 )Zy

ATLANTA
Clifford B Marshall
Stanley Whitaker
Healey Building
Jackson 5-1576
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- NATIONAL BROADCASTING CO.

Executive & Business Offices: RCA Building, New York 20, N.Y.
Telgre_lgi;hone: Circle 7-8300. Telegraphic Address: NATBROCAST,

Studios: RCA Bldg. and 106th St. & Park Ave. Color TV studios
in RCA Bldg., Colonial & Ziegfeld Theatres and Brooklyn

-'studios in New York, Burbank studios in Cal. NBC also has
studios at RCA Exhibition Hall, RCA Bldg. and 67th St. &
Columbus Ave. in New 7York; Merchandise Mart, Chicago;
Sunset & Vine, El Capitan Theatre & Moulin Rouge, Hollywood.
NBC-TV network originates programs from its TV studios in
Burbank, Cal., and from the TV studios at each of the owned
and operated TV station locations.

Corporate Affiliations: NBC is subsidiary of Radio Corp. of Amer-~
ica. It owns and operates TV stations WRCA-TV, New York;
WNBC, New Britain-Hartford; WBUPF, Buffalo; WRC TV, Wash—
ington, WNBQ, Chicago; WRCV- TV, Phlladelphla KRCA Los
Angeles. Its owned & operated AM stations are: WRCA, New
York; WRC, Washington, WKNB, New Britain; WMAQ, Chicago;
WRCV, Philadelphia; KNBC, San Francisco. NBC also -owns
California National Productions Inc. (100%) and has 50% interest

¢ in Figaro Inc. (see below).

NBC-TV Affiliates Executive Committee—Walter J. Damm, WTMJ-
TV, Milwaukee, Wis., chairman; Lawrence H. Rogers II WSAZ-
TV, Huntmgton. W. Va .1 Edwin K. Wheeler, WWJ-TV, Detroit,
Mich.; Joe H. Bryant, KCBD-TV, Lubbock, Tex John H. DeWitt
Jr., WSM TV, Nashville, Tenn.; Harold Essex, WSJS-TV, Win-
ston—Salem, N. C.; Ralph Evans, WOC-TV, Davenport, Ia.;
Joe Floyd, KELO-TV, Sioux Falls, 8. D.; Ewing C. Kelly, KCRA-
TV, Sacramento, Cal. -

BOARD OF DIRECTORS

Charles B. Jolliffe
Robert E. Kintner
Edward ‘F. McGrady
Emanuel Sacks
David Sarnoff
Robert W. Sarnoff
Walter Bedell Smith
John K, West

OFFICERS
‘Robert W. Sarnoff, president

David C. Adams, exé€c. v.p. Howard L. Letts, v.p.

Harry Bannister, v.p. Robert ¥. Lewine, v.p.
Hugh M. Beville Jr., v.p. Alan W, Livingston, v.D.
Kenneth W. Bilby, 2.p. Thomas A. McAvity, exec. v.p.
J. M. Clifford, ezec. v.p. Thomas C. McCray, v.D.
Charles H. Colledge, v.p. William K. McDaniel, v.p.
Matthew J. Culligan, v.p. Thomas B. McFadden, v.70.
Michael H. Dann, 2.p. . H..Earl Rettig, v.p.

Jerry A, Dangzig, v.p. . Frank M. Russell, v.p.
Charles R. Denny, exec. v.p. Emanuel Sacks, v.p.

James E. Denning, v.p. Thomas W. Sarnoff, v.p.
Don Durgin, v.p. Walter D. Scott, v.p.
Sydney H. Eiges, v.p. Carleton D. Smith, v.p.
Thomas E, Ervin, v.p. Carl M. Stanton, v.p.
Willlam R. Goodheart Jr., v.p. Davidson Taylor, v.p.
Richard H. Craham, v.p. John K. West, v.p.

Andrew L. Hammerschmidt, v.p. ILloyd E. Yoder, v.p.
William S. Hedges, v.p.
Joseph V. Heffernan, v.p.
Jules Herbuveaux, v».D.
Edward H. Hitz, v.p.
Thomas E. Knode, v.p.
Robert E. Kintner, erec. v.p.

John T. Cahill
Charles R. Denny
Frank M. Folsom
Harry C. Hagertiy
George L. Harrison
Joseph V, Hefiernan
Mrs. Douglas Horton
Harry C. Ingles

George D. Matson, controller
John @. Cannon, secy.

Paul B. Lynch, assist. secy.
John V. Shute, asst. secy.
Raymond E. Simonds, asst. Secy.

Divisions and Depariments

Executive Division ,

Robert W. Sarnoff, president.
Joseph V. Heffernan, stajff vice president.
Thomas A. McAvity, ezecutive vice president, staff.

Administration
J. M. Clifford, executive vice president, administration.

Controllers

George D. Matson, controller.

Aaron Rubin, assistant controller.

Robert H. Barnaby, manager, capital budgets.

Helen Davis, manager, general office services.

Dick T. Hollands, mgr., operating budgets & financial evaluation,
James Jurist, manager, audits & systems.

Charles J. Ochsenreiter, coordinator, electronic systems.
Richard J. Raburn Jr., chief accountant.

Engineering & Facilities Administration

Andrew L. Hammerschmidt, v.p., engineering & facilities adman-
istration.

Joseph J. Arnone, manager, design & construction.

William A. Clarke, director, facilities administration & service.

William 8. Duttera, manager, allocations engineering.

Raymond F. Guy, senior staff engineer.

Albert Humbert, manager, building maintenance.

Edward M. Lowell manager, administration.

George M. Nixon, du‘ector engineering development.

Chester A. Rackey, dlrector facilities engineering.

James L. Wilson, manager, engineering administration & services.

Law

Thomas E. Ervin, vice president & general atiorney.
Joseph A. McDonald, assistant general attorney.
John V. Shute, assistant general attorney.
Benjamin D. Raub, assistant generai attornel.
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William A. Willilams, assist treas.

‘"Pérsonnel
B. Lowell Jacobsen, direcior of personnel.
H. O. Lumb, manager, pérsonnel.
George H. Fuchs, manager, labor relations.

Talent
James E. Denning, v.p., talent & program contract administration.
Martin J. Begley, casting director.
Thomas H. Belviso, manager, music & literary rights.
Charles J. Moos, ma'nager talent & program contract operations.
James A, Stablle manager, talent mnegotiations.

Treasurer’s Office
H. Earl Rettig, vice president & treasurer.
William A. Williams, assistant treasurer.
Harry F. McKeon, director, tax office.

Corporate Relations
David Adams, executive vice president, corporate relations.

Planning :
Hugih M. Beville, vice president, planning & research.
Dr. Thomas E. Coffin, director, research.

Allen R. Cooper. dzrecto1 corporate planning.

James Cornell, staff asst., program planning.

Harold Cranton, manager, plans presentations.
Robert D. Daubenspeck, manager, research services:
Jack B. Landis, manager, research projects.

Barry Rumple, manager, plans development.

Station Relations
Harry Bannister, vice president for station relations,
Thomas E. Knode, v.p., station relations.
Donald J. Mercer, director of station relations.

WASHINGTON OFFICE .

Commonwealth Building, 1625 “K” Street, N.W.
Washington, C.
Adams 4-5400, Dlstrlct 7-1260

Frank M. Russell, vice president, Washington,

Operations
Charles R. Denny, erecutive vice president, operations.

International Operations
Alfred Stern, director, international operations.
Richard I.. Berman, manager, facilities, international operations.
Alvin Ferleger, manager, adminisiration & sales development.
Romney Wheeler, director, European operations.

NBC International Ltd.

Alfred Stern, chairman of board.
Romney Wheeler, president.

Facilities Operations

Charles H. Colledge, vice president, facilities operations.
Sherman Hildreth, director, station operations.

Produetion

Anthony M. Hennig, director, television production.
Norman H. Grant, director, color productions.

Film Operations
James Glenn, manager, film operations.
Frank C. Lepore manager, film services.
Stanley Parlan, manager, film editing.

_ Technical Operations
George McElrath, manager, technical operations.
Reid R. Davis, manager, television technical operations.
William R. Ahern, administrator, television technical operations.

Production Operations

Ernest W. Theiss, manager, production operations.
Edward A. Whitney, manager, broadcast operations.

Studio & Theatre Operations
Humbert Rodomista, manager, siudio & theatre operations.

Studio & Plant Planning
Sol Cornberg, director, studio & plant planning.

Design, Art & Scenic Production
Walter Giebelhaus, manager, design, art & scenic production.
Richard Aimone, supervisor, sSpecial effects operations.
Peter Bonardi, supervisor, scenic shops.
John L. Kelly, manager, production services.
Robert MacKichan, manager, design & art.

Integrated Services
Willlam S. Hedges, vice president, integrated services.
Edwin L. Dunham, manager, music library & services.
John A. Hilton, assistunt manager, traffic.
Mildred Joy, chlef librarian.

Radio Network
Matthew J. Culligan, vice president, radio network.
Jerry A. Danzig, vice president, radio network programs.
William K., McDaniel, vice president, radio network sales.
Albert L. Capstaff, director, ‘“Monitor” & special programs.
George Diefenderfer, manager, central sales.
David A. Engles, manager, western sales.
William F. Pairbanks, manager, eastern sales.
Howard Gardner, manager, sales development.
George A. Graham, director, sales planning.
Robert C. Hitchens, manager, radio sales presentation.
Frederic, L. Horton, director, radio network sales.
Norman S. Livingston, director, network programs.
William A. Loudon, manager, radio network sales, L.os Angeles.
Paul Mensing, manager, radio nelwork sales Detroit.
Ludwig W. Simmel, manager, radio sales service & trafic.
Theodore Zaer, manager, business ajffairs, radio network.

TV Factbook No. 25
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Public Relations Division
Kenneth W, Bilby, vice president for public relations.

Continuity Acceptance

Stockton Helffrich, director, continuity acceptance.
Carl Watson, manager, continuity acceptance.

Advertising

J. Donald Foley, manager, trade & NBC owned stations advertising.
John Graham, art director.

Murray Heilweil, manager, merchandising.

John H, Porter, director, advertising.

Alexander.S. Rylander, director, exploitation.

Peter M. Tintle, manager, guest relations.

Edwin Vane, manager, audience advertising & promotion.

Press and Publicity

Sydney H. Eiges, vice president, press & publicity.

William E. Anderson, manager, business & trade publicity.

Milton Brown, manager, program publicity.

Kathryn Cole, manager, information,

Sidney Desfor, manager, photo unit.

Charles A. Henderson, manager, publicity, AM network, NBC
owned stations & NBC Spot Sales.

Mike Horton, director, information.

William Burke Miller, night executive officer.

Ellis Moore, director, press department.

Cornelius K. Sullivan, public relations representative.

Foreigin Representatives

England—Joseph C. Harsch, Robert Abernathy, National Broad-
casting Co. Inc., 2 Mansfield Street, London W. 1,

France—Leif Eid, Paul Archinard, 52 Avenue des Champs
Elysees, Room 533, Paris 8.

Hong Kong—Eddie Chan, 77 French Bank Bldg. 5 Queens Rd.,
Hong Kong.

Japan-Korea—James Robinson, ZForeign Correspondents Club,
Marimouchi Chiyodaku, Tokyo. -

Germany—John Rich, Berlin, Press Center (American), APO
742, c/o PM, New York, N. Y.

Italy—Edwin Newman, Robert A. Hecox, Secondo Piano AP,
Piazza Grazioli 5, Rome.

Vienna—Frank Bourgholtzer, Johannegasse 12, Vienna, Austria.

Television Network Programs and Sales

Robert E. Kintner, exec. v.p., TV network programs & sales.

Howlard L. Letts, v.p., business affairs, TV network programs &
sales. ,

Carl M. Stanton, v,p,, color television coordination.

News Department
William McAndrew, director of news.

Sports Department
Thomas S. Gallery, director of sports.

Public Affairs

Davidson Taylor, vice president, public affairs.
Edward Stanley, manager of public service programs,
Leslie C. Vaughan, business manager, public afairs.

Special Projects

Henry Salomon, director.

Donald B. Hyatt, manager, special projects programs.
James H. Nelson, manager, program services.

John W. Kiermasaier, manager, administration.

Television Network Programs
Emanuel Sacks, vice president, television network programs.

Television Daytime Programs

Jacques Hein, executive producer, Today.
Richard Jackson, manager, operations.

Carl Lindemann Jr., director, daylime programs.
Sidney Piermont, manager, program talent.
William V. Sargent, director, T'-H-T programs.

Television Nighttime Programs

Robert F. Lewine, vice president, nighttime programs.
John N. Calley, manager, program Services.

Alvin Cooperman, director, TV nighttime programs.
Perry Cross, director, TV nighttime programs.

Joseph P. Cunneff, director TV nighttime programs,
Ross Donaldson, manager, writing services,

William Hammerstein, director, program submissions.
Richard L. Linkroum, executive producer, Tonight.
LeRoy Passman, manager, program administration.
David Tebet, manager, special programs.

Music
Samuel Chotzinoff, general music director.

: Program Development
Nat Wolft, director, program development.

Television Network Sales

William R, Goodheart Jr., vice president, television network sales.
Michael H. Dann, vice president, television program sales.
Don Durgin, vice president, sales planning.

Walter D. Scott, vice president, national sales manager.

Charles R. Abry, manager, Eastern sales.

Edward R. Hitz, vice president, television sales, central division.
Stephen Flynn, director, television sales traffic operations.
Walter W. Gross, manager, television sales, Detroit.

David Hedley, manager, television sales presentations.

Robert McFadyen, manager, sales & merchandising plans.
Morris Rittenberg, manager, special program sales.

Hamilton Robinson, manager, office services.

Gerald A. Vernon, director, stles services.

John T. Williams, manager, television sales, western division.
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NBC Owned Stations & NBC Spot Sales

Thomas B. McFadden, v.p., NBC owned stations & NBC spot sales.
Donald E, Bishop, director, community services.

George A. Heinemann, director, program planning & development.
Thomas S. O’Brien, director, business affairs.

Harold W. Shepard, direcior, special projects.

NBC Spot Sales

John H. Reber, director, NBC spot sales.

Edwin T. Jameson, director, television spot sales.

Richard H. Close, director, represented stations.

John J. Ryan, manager, eastern television spot sales.

John W. Mulholland, manager, television spot sales, central office.
Walter B. Davison, manager, western television spot sales.
John C. Treacy, division sales manager, television spot sales.
George Dietrich, director, radio spot sales.

Loren Surles, manager, eastern radio spot sales.

William Buschgen, division manager, AM spot sales, Detroit,
Frederick Lyons, manager, central radio spot sales.

Edward H. Macaulay, manager, western radio spot sales.
Morton Gaffin, director, new business & promotion.

Anthony C. Krayer, business manager.

NBC Owned Stations

(See station listings for executives and details)

WRCA-TV, WRCA, WRCA-FM, New York: Willilam N, Davidson,
general manager.

WBUF, Buffalo, N. Y.: Charles C. Bevis Jr., general manager,

WNBC, WKNB, New Britain-Hartford: Peter B. Kenney, vice presi-
dent & general manager. .

WRC-TV, WRC, WRC-FM, Washington: Carleton D. Smith,
vice president & general manager.

WNBQR, WMAQ, WMAQ-FM, Chicago: Jules Herbuveaux, vice
president & general manager.

WRCV-TV & WRCV, Philadelphia: Lloyd E. Yoder, vice president
& general manager.

KRCA, Los Angeles: Thomas C. McCray, vice president & general
manager.

KNBC, KNBC-FM, San Francisco: George W. Fuerst, general
manager.

Pacific Division

3000 W. Alameda Ave., Burbank, Cal.
Thornwald 5-7000

John K., West, vice president for the Pacific division.
Alan W. Livingston, vice president, television network programs.
Thomas W. Sarnoff, vice president, production & business ajffairs.
Richard Graham, vice president, law.

Sheldon B. Hickox Jr., director of station relations.

Max Bauman, manager, purchasing.

Blake Chatfield, manager, air promotion.

Fenton Coe, director, film production.

Maurice J. Corwith, manager, broadcast operations.
Frank V. Dellett, assistant treasurer, Pacific division.
Paul Gale, manager, traffic.

Helen Hall, manager, advertising & promotion.

Harold Kemp, general program executive,

John R. Kennedy, liaison enginer.

Joseph L. Kubin, assistant controller, Pacific division.
Henry Maas, manager, sales program Services.

Malcolm E. Madden, manager, production services.

John W. Nelson, general program executive.

Karel E. Pearson, director, radio network.

Edward A. Rosenberg, manager, contract administration.
Ralph F. Shawhan, director, press & publicity.

John H. Thompson, manager, news & special events.
Robert D. Thompson, manager, general services.

Oscar C. Turner, personnel & labor relations manager.
Richard C. Welsch, director, production.

Robert Wood, manager, continuity acceptance.

CALIFORNIA NATIONAL PRODUCTIONS, INC.
633 PFifth Avenue, New York 22, N. Y.
(Wholly-owned subsidiary)
Robert D. Levitt, president.
Gerald Adler, director, European programs.
Robert A. Anderson, director, business ajffairs.
Robert Cinader, v.p., programs.
R%pernt Forrest, director, program planning & development, West
oast.
Norman Ginsburg, manager, advertising & promotion.
Jack Orr, press & publicity.
Arthur Perles, director, promotion.
Warren J. Steibel, manager, exploitation.
Robert R. Max, manager, merchandising.
Daniel Curtis, manager, eastern sales.
H. Weller XKeever, v.p., sales.
Edward Montanus, manager, central sales,
Clifford Ogden, manager, western sales.
Louls B. Ames, director, theatrical division.
Chandler Cowles, general manager, NBC Opera Touring Co,
Theodore Markovic,mgr., film service sales.

FIGARO, INC.
(509, owned by NBC)
1270 Sixth Ave.,, New York 20, N.Y. Plaza 7-4166

Board of Directors: Joseph L. Mankiewicz, chairman; Bert Allen-
berg, Abraham L. Bienstock, James E. Denning, Robert Lantz,
Alan Livingston, Earl Rettig, Emanuel Sacks.

Officers

Joseph L. Mankiewicz, president.
Emanuel Sacks, executive vice president.
Robert Lantz, vice president.

Earl Rettig, treasurer.

Richard Reiss, secretary.

(Continued on page 52)
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Network Rates and Data

NBC-TV NETWORK RATES
(Revised to June 1, 1957)

(Consult Network for Discounts, Specifications, etc.)
Gross Rates follow (applicable to 6-11 p.m., Mon.-Sun.). Three-

fourth gross rates apply to 5:30-6 p.m. Mon.-Fri.; 5-6
One-half gross rates apply to all other times,

2-5 p.m. Sun.

p.m. Sat.;

except 7-9 a.m., Mon.-Fri. which takes 40% of gross rates.

58 BASIC INTERCONNECTED STATIONS
(Available only as a group)

Station Hour
WSB-TV, Atlanta, Ga. ....... $ 1200.00
WBAL-TV, Baltimore, Md. .... 1550.00
WABT, Birmingham, Ala. ..... 950.00
WBZ-TV, Boston, Mass. ....... 2500.00
WBUF, Buffalo, N.Y. .......... 625.00
WNBQ, Chicago, I1l. .......... 4300.00
WLW-T, Cincinnati, O ....... 1400.00
RKYW-TV, Cleveland, O. ...... 2300.00
WLW-C, Columbus, O. ........ 1025.00
*WFAA-TV, Dallas, Tex. ...... 1400.00
WOC-TV, Davenport, Ia. ..... 875.00
WLW-D, Dayton, O. .......... 1025.00
KQA-TV, Denver, Colo. ...... 825.00
WHO-TV, Des Moines, Ia...... 750.00
WWJ-TV, Detroit, Mich. ....... 2800.0G
*WBAP-TV, Ft. Worth, Tex. .. 1400.00
KMJ-TV, Fresno, Cal. ........ 550.00
WOOD-TV, Grand Rapids ..... 1100.00
+WBPN-TV, Traverse City

WNBC, Hartford-New Britain,

(976" 2% 's VP 600.00
KPRC-TV, Houston, Tex. 1300.00

+KTRE-TV, Lufkin, Tex.
WSAZ-TV, Huntington-Charles-

170 3'o 950.00
WFBM-TV, Indianapolis, Ind. 1350.00
WJAC-TV, Johnstown, Pa. .... 900.00
WDAF-TV, Kansas City, Mo. .. 1400.00
WGAL-TV, Lancaster-Harris-

burg-York .......... P 1200.00
WJIM-TV, Lansing, Mich. 775.00
KRCA, Los Angeles, Cal. 3500.00
WAVE-TV, Louisville, Ky. ... 1100.00
WMCT, Memphis, Tenn. ....... 1200.00

+WTWV, Tupelo, Miss.

WCKT, Miami, Fla. .......... 950.00
WTMJ-TV, Milwaukee, Wis. ... 1700.00
RSTP-TV, Minneapolis-St. Paul 1550.00
WSM-TV, Nashville, Tenn. .... 850.00
WDSU-TV, New Orleans, La... 1100.00
WRCA-TV, New York, N.Y. .. 8200.00
WVEC-TV, Norfolk, Va. ....... 400.00
WKY-TV Oklahoma City, Okla. 950.00
KMTV, Omaha, Neb. ........ 950.00
WRCV-TYV, Philadelphia, Pa. .. 3500.00
KPTV, Portland, Ore. ....... 800.00
WJAR-TV, Providence, R.I.... 1300.00
WXEX-~TV, Richmond-Peters-

BULE, VA, tevereneraneraneens 700.00
WROC-TV, Rochester, N.Y. .. 975.00
KCRA-TV, Sacramento, Cal. .. 650.00
KTVT, Salt Lake City, Utah .. 650.00
WOAI-TV, San Antonio, Tex. 800.00
KRFSD-TV, San Diego, Cal. .... 800.00
KRON-TV, San Francisco, Cal. 2400.00
WRGB, Schenectady, N.Y. . 1350.00
ROMO-TV, Seattle-Tacoma 1250.00
KSD-TV, St. Louls, Mo. ....... 1800.00
WSYR-TV, Syracuse, N.Y. .... 950.00

TWSYE-TV, Elmira, N.Y.

WFLA-TV, Tampa-~

St. Petersburg ....c.oevvunnnn 700.00
KVOO-TV, Tulsa, Okla. ...... 700.00
WRC-TV, Washington, D.C. .. 1750.00
KARD-TV, Wichita, Kan. . 500.00
WBRE-TV, Wilkes-Barre-

Scranton . .viieeiiiiiiiinen 575.00
WFMJ-TV, Youngstown, O. 450.00

Total for 58 Basic Intexr-
connected Stations ....$79,050.00

30 Min.

$  720.00
930.00
570.00
1500.00
375.00
2580.00
840.00
1380.00
615.00
840.00
525.00
615.00
495.00
450.00
1680.00
840.00
330.00
660.00

360.00
780.00

570.00
810.00
540.00
840.00

720.00
465.00
2100.00
660.00
720.00

570.00
1020.00
930.00
510.00
660.00
4920.00
240.00
570.00
570.00
2100.00
480.00
780.00

420.00
585.00
390.00
390.00
480.00
480.00
1440.00
810.00
750.00
1080.00
570.00

420.00
420.00
1050.00
300.00

345.00
270.00

$47,430.00

15 Min.

$ 480.00
620.00
380.00

1000.00
250.00
1720.00
560.00
920.00
410.00
560.00
350.00
410.00
330.00
300.00
1120.00
560.00
220.00
440.00

240.00
520.00

380.00
540.00
360.00
560.00

480.00
310.00
1400.00
440.00
480.00

380.00
680.00
620.00
340.00
440.00
3280.00
160.00
380.00
380.00
1400 00
320.00
520.00

280.00
390.00
260.00
260.00
320.00
320.00
960.00
540.00
500.00
720.00
380.00

280.00
280.00
700.00
200.00

230.00
180.00

$31,620.00

+ Dallas-Ft. Worth $1750 combined rate, applicable when both

carry program simultaneously.

+ Subject to availability, this station will telecast simultaneously
network programs carried by the ordered associated station. There
will be no additional time charge to advertisers for this service.
NBC will assume no responsibility for delivery of this service and

will make no reports thereon.

INTERCONNECTED STATIONS
(Individually Available)

Station

RRBC-TV, Abilene, Tex.
WALB-TV, Albany, Ga. ......
KOB-TV, Albuquerque, N.M, .,
KALB-TV, Alexandria, La. ....
KGNC-TV, Amarillo, Tex. ..
KVSO-TV, Ardmore, Okla. ....
WISE-TV, Asheville, N.C.
WJBF-TV, Augusta, Ga. ......
KTBC-TV, Austin, Tex. .......
KERO-TV, Bakersfield, Cal.

WABI-TV, Bangor, Me. ......
WBRZ, Baton Rouge, La. ....
WLEV-TV, Bethlehem, Pa. ....
WNBF-TV, Binghamton, N.Y. .
KFYR-TV, Bismarck, N.D. ....
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Hour

150.00
175.00
325.00
200.00
350.00
100.00
150.00
325.00
525.00
400.00
300.00
400.00
200.00
700.00
150.00

30 Min.

$ 90.00
105.00
195.00
120.00
210.00

60.00

90.00
195.00
315.00
240.00
180.00
240.00
120.00
420.00

90.00

15 Min.

$ 60.00
70.00
130.00
80.00
140.00
40.00
60.00
130.00
212.00
160.00
120.00
160.00
80.00
280.00
60.00

Station

WHIS-TV, Bluefield, W.Va. ..
WCYB-TV, Bristol, Va.-Tenn. .
WCIA, Champaign-Urbana, Ill,
WUSN-TV, Charleston, S.C. ..
WSOC-TV, Charlotte, N.C. ....
WRGP-TV, Chattanooga, Tenn.
KRDO-TV, Colorado Springs ..
KOMU-TV, Columbia, Mo.
WIS-TV, Columbia, S.C. ......
WDAK-TV, Columbus, Ga. ...
WCBI-TV, Columbus, Miss. ..
KRIS-TV, Corpus Christi, Tex.
WMSL-TV, Decatur, I1l. .......
WDSM-TV, Duluth, Minn.-
Superior, Wis.
WEAU-TV, Eau Claire, Wis. ..
KREBB, Eldorado, Ark.
KTSM-TV, El Paso, Tex.
WICU. Erie, Pa. ....covveevun.
KVAL-TV, Eugene, Ore.
+KPIC-TV, Roseburg, Ore. ..
*KIEM-TV, Eureka, Cal.
WFIE-TV, Evansville, Ind. ....
WDAY-TV, Fargo, N.D.

TKNOX-TV, Grand Forks, N.D.

WFLB-TV, Fayetteville, N.C. .
KQTV, Fort Dodge, Ia. .......
KFSA-TV, Ft. Smith, Ark. ....
WKJIG-TV, Fort Wayne,
KCKT-TV, Great Bend, Kan. .
WFBC-TV, Greenville-Spartan-
burg, S.C. ... iiiitiiincanan
WSIL-TV, Harrisburg, I1l ......
WSVA-TV, Harrisonburg, Va...
KHAS-TV, Hastings-Kearney,

Neb. !
WDAM-TV, Hattiesburg, Miss..
KID-TV, Idaho Falls, Ida. ....
WLBT, Jackson, Miss.
WJIHP-TV, Jacksonville, Fla. ..
WATE-TV, Knoxville, Tenn ..
WEKBT, La Crosse, Wis. ........
KPLC-TV, Lake Charles, La. ..
KLRJ-TV, Las Vegas-Henderson
WLEX-TV, Lexington, Ky. ....
WIMA-TV, Lima, O. ..........
KARK-TV, Little Rock, Ark. ..
KCBD-TV, Lubbock, Tex. .
WMAZ-TV, Macon, Ga. .......
WMTV, Madison, Wis.
WMBV-TV., Marinette-

Green Bay, Wis. ...........
*KBES-TV, Medford, Ore. ....

TKOTI, Klamath Falls, Ore.
WTOK-TV, Meridian, Miss. ....
KMID-TV, Midland~Odessa, Tex,
WALA-TV, Mobile, Ala, .......
KNOE-TV, Monroe, La. .......
WSFA-TV, Montgomery, Ala. ..
WLBC-TV, Muncie, Ind.
WDBO-TV, Orlando, Fla. ......
KTVO, Ottumwa-Kirksville, Mo.
WPSD-TV, Paducah, Ky. ......
WPTV, Palm Beach, Fla. .....
WTAP-TV, Parkersburg, W.Va..
WEEK-TV, Peoria, Ill. ........
KVAR-TV, Pheonix-Mesa, Ariz.
KOAM-TV, Pittsburg, Kan.-

Joplin, MO. ...cieieennnnnann
KDKA-TV, Pittsburgh, Pa.
WPTZ, Plattsburgh, N.Y.-

Burlington, Vt. .............
WCSH-TV, Portland, Me. ......
KCSJ-TV, Pueblo, Colo.
WGEM-TV, Quincy, Ill.-

Hannibal, MO. ......cecuvvuns
Wg%L-TV, Raleigh-Durham,
KVIP, Redding, Cal.
KOLO-TV, Reno, Nev.
WSLS-TV, Roanoke, Va.
KROC-TV, Rochester, Minn....
WTVQ, Rockford, Ill.
KSWS-TV, Roswell, NNM, ......
WNEM-TV, Saginaw-Bay City.

Mich., ...iitiriininerensannas
KSBW-TV, Salinas-

Monterey, Cal
KEY-T, Santa Barbara, Cal. ..
WSAV-TV, Savannah, Ga. ....
KTBS-TV, Shreveport, La. ....
KTIV, Sioux City, Ia. ........
KELO-TV, Sioux Falls, S.D. ..

TKDLO-TV, Florence, S.D....
WNDU-TV, South Bend-Elk-

hart, Ind.
KHQ-TV, Spokane, Wash.
WICS, Springfield, I1l. ........
WWLP, Springfield-Holyoke ...

TWRLP, Greenfield, Mass. ...
KYTV, Springfield, Mo. .......
WCTV, Tallahasse, Fla.-

Thomasville, Ga. ....c.vovuen
KCEN-TV, Temple-Waco, Tex..
WSPD-TV, Toledo, O. ........
KVOA-TV, Tucson, Ariz, ......
KLIX-TV, Twin Falls, Ida.
KLTV, Tyler, Tex.
WKTV, Utica, N.Y. ..........
W%TN, Washington-Greenville,

O
KWWL-TV, Waterloo-Cedar

Rapids, Ia. .....coviiviainans

WSAU-TV, Wausau, Wis. .....

........

Hour

250.00
300.00
850.00
400.00
900.00
500.00
100.00
250.00
400.00
225.00
100.00
300.00
100.00

400.00
150.00
100.00
350.00
600.00
200.00

150.00
350.00
400.00

100.00
100.00
120.00
475.00
175.00

600.00
100.00
250.00

250.00
100.00
175.00
400.00
325.00
550.00
300.00
200.00
150.00
150.00
150.00
450.00
350.00
300.00
280.00

450.00
150.00

275.00
200.00
450.00
350.00
400.00
200.00
450.00
115.00
350.00
275.00
100.00
500.00
550.00

300.00
2400.00

275.00
600.00
100.00

350.00

600.00
225.00
150.00
675.00
225.00
300.00
175.00

575.00

325.00
350.00
325.00
500.00
400.00
410.00

475.00
550.00
150.00
500.00

325.00

200.00
350.00
875.00
235.900
100.00
225.00
550.00

350.00

525.00
300.00

30 Min.

150.00
180.00
510.00
240.00
540.00
300.00

60.00
150.00
240.00
135.00

60.00
180.00

60.00

240.00
90.00
60.00

210.00

360.00

120.00

90.00
210.00
240.00

60.00
60.00
72.00
285.00
105.00

360.00
60.00
150.00

150.00

60.00
105.00
240.00
195.00
330.00
180.00
120.00

90.00

90.00

90.00
270.00
210.00
180.00
168.00

270.00
90.00

165.00
120.00
270.00
210.00
240.00
120.00
270.00

69.00
210.00
165.00

60.00
300.00
330.00

180.00
1440.00

165.00
360.00
60.00

210.00

360.00
135.00

90.00
405.00
135.00
180.00
105.00

345.00

195.00
210.00
195.00
300.00
240.00
246.00

285.00
330.00

90.00
300.00

195.00

120.00
210.00
525.00
141.00

60.00
135.00
330.00

210.00

315.00
180.00

15 Min.

100.00
120.00
340.00
160.00
360.00
200.00
40.00
100.00
160.00
90.00
40.00
120.00
40.00

160.00
60.00
40.00

140.00

240.00
80.00

60.00
140.00
160.00

40.00
40.00
48.00
190.00
70.00

240.00
40.00
100.00

100.00
40.00
70.00

160.00

130.00

220.00

120.00
80.00
60.00
60.00
60.00

180.00

140.00

120.00

112.00

180.00
60.00

110.00
80.00
180.00
140.00
160.00
80.00
180.00
46.00
140.00
110.00
40.00
200.00
220.00

120.00
960.00

110.00
240.00
40.00

140.00

240.00
90.00
60.00

270.00
90.00

120.00
70.00

230.00

130.00
140.00
130.00
200.00
160.00
164.00

190.00
220.00

60.00
200.00

136.00

80.00
140.00
350.00

94.00

40.00

90.00
220.00

140.00

210.00
120.00
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Station Hour 30 Min. 15 Min.
WTRF-TV, Wheeling, W.Va. .. 600.00 360.00 240.00
KRGV-TV, Weslaco, Tex. .... 275.00 165 00 110.00
KFDX-TV, Wichita Falls, Tex. 350 00 210 00 140.00
WMFD-TV, Wilmington, N.C... 200 00 120.00 80.00
WSJS-TV, Winston-Salem, N.C.-
., Greensboro, N.C. ......... e 700.00 420.00 280.00
KIMA-TV, Yakima, Wash. .... 200.00 123.00 80.00

+KLEW-TV, Lewiston, Ida...

TKBAS-TV, Ephrata, Wash ..

TKEPR-TV, Pasco, Wash.....
KIVA. Yuma, Ariz. ........... 100.00 60.00 40.00
WHIZ-TV, Zanesville, O. ....., 100 00 60 00 40.00

* Bureka-Medford $250 combined rate, applicable when both
stations carry programs simultaneously.

i See footnote below.

OPTIONAL NON-INTERCONNECTED STATIONS
(Individually Available)

Station Hour 30 Min. 15 Min.
KENI-TV, Anchorage, Alaska }
KFAR-TV, Fairbanks, Alaska 100.00 60.00 40.00
KOOK-TV, Billings, Mont. .... 150.00 90.00 60.00
KIDO-TV, Boise, Ida. ......-... 200.00 120.00 80.00
KXLF-TV, Butte, Mont. ....... 150.00 90.00 60.00
KTWO-TV Casper, Wyo. ...... 100.00 60.00 40.00
KFBC-TV, Cheyenne, Wyo. ... 150.00 90.00 60.00
+KSTF, Scotts Bluff, Neb.
KREX-TV, Grand Junction,
(070 (o VRN YR 100.00 60.00 40.00
+KFXJ-TV, Montrose, Colo.
KFBB-TV, Great Falls, Mont. 150.00 90.00 60.00
KONA-TV, Honolulu .......... 350.00 210 00 140.00
FEKMVI-TV, Wailuku ........
KUAM-TV, Agana, Guam, (in-
dividual order) ............. 100.00 60.00 40.00
KHAD-TV, Laredo, Tex. ...... 100.00 60.00 40.00
KCJB-TV, Minot, N.D. ....... 150.00 90 00 60.00
WJDM, Panama City, Fla. .... 100.00 60.00 40.00
KOTA-TV, Rapid City, S.D. .. 100.00 60.00 40.00
KTXIL-TV, San Angelo, TeX. .. 200.00 120.00 80.00
WAPA-TV, San Juan, PR. .... 200.00 120.00 80.00

+Subject to availability, this station will telecast a simultane-
ously network programs carried by the ordered associated station.
There will be no additional time charge to advertisers for this
service. NBC will assume no responsibility for delivery of this
service and will make no reports thereon.

CANADIAN BROADCASTING CORPORATION
Television Network

Executive Offices: Victoria Bldg., 140 Wellington St., Ottawa, Ont.
Telephone: Central 6-7331.

Business Offices and Studios: 354 Jarvis St., Toronto, Ont. Tele-
phone: Walnut 3-5461 (TV studios also in Montreal, Ottawa,
Halifax, Winnipeg, Vancouver).

Other Affiliations: CBC operates TV stations CBLT, Toronto;
CBFT & CBMT, Montreal; CBOT & CBOFT, Ottawa; CBUT, Van-
couver; CBWT, Winnipeg; CBHT. Hzalifax with privately owned
affiliates in St. John’s, Nfid., Charlottetown, P.E.I., Sydney,
N.S.; St. John & Moncton, N.B.; Rimouski, Jongquiere, Sher-
brooke & Quebec, P.Q.; Kingston, Hamilton, London, Kitchener,
Windsor, Wingham, Barrie, North Bay, Timmins, Sudbury, Port
Arthur, Sault Ste. Marie & Peterborough, Ont.; Brandon, Man.;
Saskatoon & Regina, Sask.; Lethbridge, Edmonton & Calgary,
Alta.; Victoria. B.C.; plus two English-language radio networks
and one French-language radio network, consisting of 22 CBC-
owned AM stations, 5 CBC-owned FM stations and 97 privately-
owned affiliates; also operates shortwave international service in
15 languages on behalf of Canadian Govt.

BOARD OF GOVERNORS: A. Davidson Dunton, Ottawa, chairman;
Dr. Adrien Pouliot, Quebec, vice chairman; Gordon A. Winter,
St. John’s, Nfid.; Prof. J. A. Corry, Kingston, Ont; ¥. J. Craw-
ford, Toronto; G. Douglas Steel, Charlottetown, P.EI; K. G.
Montgomery, Edmonton, Alta.; R. K. Gervin, Vancouver, B. C.;
Gerard Gingras, Montreal; Mrs. R. S. Houck, Brampton, Ont;
A, M. Shinbane, Winnipeg.

CBC EXECUTIVES

J. A. Ouimet, general manager (Ottawa).

E. L. Bushnell, asst. gen. mgr. (Ottawa)

Charles Jennings, controller of broadcasting & director of pro-
grams (Ottawa).

J. P. Gilmore, controller of operations

R. P. Landry, controller of administration (Ottawa).

Marcel Quimet, asst. controller of broadcasting (Ottawa).

Harry Bramab, treasurer (Ottawa).

G. W. Richardson, erecutive assistant (Ottawa).

Marcell Ouimet, asst. controller of broadcasting (Ottawa).

R. C. Fraser, director of press and information services (Ottawa).

W. G. Richardson, director of engineering (Ottawa).

Charles Delafield, director of international service (Montreal).

George Young, director of station relations and manager, broad-
cast regulations (Ottawa).

N. M. Morrison, director of audience research (Ottawa).

W. E. Powell, commercial manager (Toronto).

C. E. Stiles, director of personnel and administrative services
(Ottawa).

1957 Fall-Winter Edition
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PROGRAM DIVISION

H. G. Walker, director of network co-ordination (Toronto).

Peter McDonald, director of English TV network programming
(Toromnto).

Eugene Hallman, director of English radio network programming
(Toronto).

Geoffrey Waddington, director of music (Toronto).

Andrew Allan, supervisor of drama (Toronto).

Hugh Kemp, scripts supervisor (Toronto).

D. C. McArthur, director of special program projects (Ottawa).

H. J. Boyle, special radio programs development officer (Toronto).

W. H. Hogg, chief news editor (Toronto).

A. B. Powley, supervisor of special events (Toronto).

R. G. Knowles, supervisor of farm <& fisheries broadcasts
(Toronto).

R. S. Lambert, supervisor of school broadcasts (Toronto).

W. J. Dunlop, supervisor international exchange and institu-
tion broadcasts (Toronto).

F. W. Peers, subervisor of talks and pubdblic affiairs (Toronto).

0. C. Wilson, manager of national TV film service (Toronto).

W. H. Brodie, supervisor of broadcast language (Toronto).

W. C. Anderson, supervisor of program clearance (Toronto).

ENGINEERING DIVISION

J. B. Hayes, chief engineer (Montreal).

W. A. Nichols, assistant chief engineer (Monitreal).

D. G. McKinstry, chief architect (Montreal).

N. R. Olding, operations engineer (Montreal).

J. Carlisle, plant engineer (Montreal).

R. E. Santo, transmission and development engineer (Montreal).

H. B. S. Hamilton, supervisor of network operations (Toronto).

E. C. Stewart, co-ordinator of engineering projects and services
(Montreal).

M. D. Peterkin, purchasing agent (Montreal).

G. G. Yull, supervisor of stores (Montreal).

J. M. Laporte, supervisor of engineering service, CBC interna-
tional service (Montreal).

CBC REGIONAL OFFICERS

NEWFOUNDLAND REGION: T. A. Bldg., St. John's—W. F. Galgay,
director (for the Province of Newfoundland); E. D. Witherstone,
area engineer. R. G. O’Brien, presentation officer.

MARITIME REGION: United Services Bldg., 100 Sackville St., Hali-
fax—W. E. S. Briggs, director (for the Maritime Provinces); H. M.
Smith, regional engineer,; S. R. Kennedy, regional program direc-
tor;, A, W. Wilson, regional press and wnformation representative.

CBHT, Halifax: G. F. Brickenden, director of TV, J. Simonsen,
technical director. C. F. MacCaul, program director, CBHT.

QUEBEC REGION: 1425 Dorchester $t., Montreal-—Gerard La-
marche, director (for the Province of Quebec); Roger Rolland,
program director; H. Audet, regional engineer; A. Ouimet,
director of TV, Montreal, Benoit Lafleur, director of radio, Mon-
treal;, R. Elie, supervisor of press information (French); Jean
Saint Georges, supervisor of station relations (French); M. Vali-
quette, commercial manager (Quebec).

CBC-TV Stations, Quebec Region: F. Guerard, program director,
CBFT, Montreal; C. Frenette, technical director, CBFT,; D. E.
McGill, program director, CBMT, Monireal;, C. Frenette, tech-
nical director, CEMT.

ONTARIO REGION: 354 Jarvis St., Toronto—Ira Dilworth, director,
H. G. Walker, assistant director;, H. R. Hilliard, regional engi-
neer; Charles Walls, manager of press and information, F.
Mutrie, director of TV, operations (Ontario); J. M. Kannawin,
director of radio operations (Ontario).

CBC-TV Stations, Ontario Region: C. P. Wright, stations manager,
Ottawa; Georges Huard, manager of TV operations, Ottawa;
Dennis Townsend, program director, CBOT; M. Gilbert, chief
operator, Ottawa, J. H. Book, technical director, TV, Ottawa;
John W. Barnes, production manager, CBLT, Toronto, R. Hor-
ton, ftechnical director, CBLT.

PRAIRIE REGION: 541 Portage Avenue, Winnipeg, Manitoba—J. R.
Finlay, director (for the Prairie Provinces); D. E. Cameron,
program director; R. D. Cahoon, regional engineer; P. M. Haskell,
press & information representative; R. L. Horley, sales repre-
sentative,; L. S. Mcllhagga, director of radio.

CBWT, Winnipeg: W. Carpentier, director of TV; H. C. Heywood,
technical director; Bruce McPherson, program director.

BRITISH COLUMBIA REGION: 701 Hornby St., Vancouver, B. C.—
K. P. Caple, director (for the Province of British Columbia);
J. D. Nixon, program director; Hugh Palmer, director of TV,
Vancouver, R. G. Harlow, director of radio,; F. B. C. Hilton, re-
gional engineer; R. Jessup, press & information representative;
M. L. Munro, Sales representative.

CBUT, Vancouver: Hugh Palmer, director; R. Whiteside, techni-
cal director.

CBC INTERNATIONAL SERVICE, Radio Canada Building, Mon-
treal, P.Q.: C. R. Delafield, director; J. M., Laporte, supervisor,
engineering service; H. Shane, press & information.

CBC AT UNITED NATIONS: V. M. Tovell, CBC representative;
Miss M. Fielder, production assistant.

EUROPEAN OFFICES: 200 Oxford St., London, W.1, England—
B. Trotter, European representative, D. Lachance, correspondent,
Paris.

(Continued on next page)
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CBC-TV NETWORK—(Continued)
CBC RADIO EXECUTIVES

Benoit Lafleur, director of radio (Montreal).

J. M. Kannawin, director of radio operations (Ontario).

L. S. Mcllhagga, director of radio (Winnipeg).

R. G. Harlow, director of radio (Vancouver). -

E. S. Hallman, director of English, radio network programming
(Toronto).

CBC-OWNED TV STATIONS

CBLT-Toronto (Ch. 6) CBFT-Montreal (Ch. 2)
354 Jarvis St. Radio-Canada Bldg.
Toronto 5, Ont. Montreal 25, Que.

Video: 99.5-kw ERP Video: 100-kw FRP

Audio: 53.5-kw ERP Audio: 50-kw ERP

CBOT-Ottawa (Ch. 4) CBMT-Montreal (Ch. 6)
Lanark Ave. Radio-Canada Bldg.
Ottawa, Ont. Montreal 25, Que.

Video: 50.1-kw ERP Video: 43.8-kw ERP

Audio: 26.7-kw ERP Audio:26.2-kw ERP

CBWT-Winnipeg (Ch. 4) CBHT-Halifax (Ch. 3)
541 Portage Ave. 70 Bell Road
Winnipeg, Man. Halifax, N. S.

Video: 56.2-kw ERP Video: 100-kw ERP

Audio:33.7-kw ERP Audio: 60-kw ERP

CBUT-Vancouver (Ch. 2) CBOFT-Ottawa (Ch. 9)
701 Hornby St. Lanark Ave.
Vancouver, B C. Ottawa, Ont.

Video: 89.4-kw ERP Video: 55-kw

Audio: 47:8-kw ERP Audio: 31-kw

Owned Radio Afliliates

CBN, St. John'’s, Nfid.; CBG, Gander, Nfid.; CBT, Grand Falls,
Nfld.; CBY, Corner Brook, Nfld.; CBI, Sydney, N.S.; CBH, Hali-
fax, N.S.: CBA, Sackville, N.S.; CBM, Montreal, Que.; CBO,
Ottawa: CBL, Toronto, Ont.; CJBC Toronto. Ont.;: CBE, Windsor,
Ont.; CBW, Winnipeg, Man.; CBK, Regina, Sask.; CBX, La-
combe, Alta.; CBXA, Edmonton, Alta.; CBU, Vancouver, B.C.;
CFPR, Prince Rupert, B.C.; CBJ, Chicoutimi, Que.; CBV, Quebec,
Que.; CBF, Montreal, Que.; CBAF, Moncton, N.B.

NETWORK RATES—RATE CARD NO. 12, July 1, 1957
(Consult network for Discounts, Specifications, Charges, etc.)

Class A—6-11 p.m. Mon.-Sat., 5-11 p.m. Sun. (gross rates as listed
below). Class B—5-6 p.m. Mon.-Fri.,, 1-6 p.m. Sat., 1-5 p.m.
Sun, 11 p.m.-signoff daily (759% of gross rates). Class C—All
other times (60% of gross rates). Rates for periods less than
1 hour: 809, for 45 min., 609 for 30 min., 509 for 20 min., 409
for 15 min., 35% for 10 min., 30% for 5 min.

CBC TELEVISION NETWORK--(English)
STATION RATES EFFECTIVE JULY 1st, 1957
BASIC STATIONS

ATLANTIC REGION
Station ' Hour

CJON-TV, St. John’s, Nfid.
[with satellite CJOX-TV, Argentia] $230.00 $138.00 $92.00

30 Min. 15 Min.

CFCY-TV, Charlottetown, P.EI. .... 170.00 102.00 68.00
CBHT, Halifax, N.S. ......... cesians 340.00 204.00 136.00
CJCB-TV, Sydney, NS. ............ 255.00 153.00 102.00
CKCW-TV, Moncton, N.B. ......... 245.00 147.00 98.00
CHSJ-TV, Saint John, N.B. ........ 285.00 171.00 114.00

MID-EASTERN REGION

CBLT, Toronto, Ont. .......cvvnve .. 1,100.00 660.00 440.00
CHEX-TV, Peterboro, Ont. ........ . 265.00 159.00 106.00
CKWS-TV, Kingston, Ont. ......... 300.00 180.00 120.00
CBOT, Ottawa, Ont. ............... 475.00 285.00 190.00
CBMT, Montreal, P.Q. ............. 890.00 534.00 356.00
CHCH-TV, Hamilton, Ont. ......... 550.00 330.00 220.00
CKCO-TV, Kitchener, Ont. ........ 430.00 258.00 172.00
CFPL-TV, London, Ont. ........... 485.00 291.00 194.00
CKNX-TV, Wingham, Ont. ......... 245.00 147.00 98.00
CKLW-TV, Windsor, Ont. .......... 450.00 270.00 186.00
CKVR-TV, Barrie, Ont. ............. 300.00 180.00 120.00
CKGN-TV, North Bay, Ont. ........ 160.00 96.00 64.00
CKSO-TV, Sudbury, Ont.

[with satellite in Elliot Lake] .... 235.00 141.00 94.00
CPCL-TV, Timmins, Ont.

[with satellite in Kapuskasing] .. 160.00 96.00 64.00
CJIC-TV, Sault Ste. Marie, Ont. ... 170.00 102.00 68.00
CFCJ-TV, Port Arthur, Ont. ....... 200.00 120.00 80.00

PRAIRIE REGION
CBWT, Winnipeg, Man. ............ 490.00 294.00 196.00

CKX-TV, Brandon, Man. ........... 170.00 102.00 68.00

CKCK-TV, Regina, Sask. ........... 285.00 171.00 114.00

CFQC-TV, Saskatoon, Sask. ........ 255.00 153.00 102.00

CHCT-TV, Calgary, Alta. ........... 350.00 210.00 140.00

CFRN-TV, Edmonton, Alta. ........ 400.00 240.00 160.00

CJLH-TV, Lethbridge, Alta. ........ 175.00 105.00 70.00

PACIFIC REGION
CBUT, Vancouver, B.C. .......c..... 680.00 408.00 272.00
CHEK-TV, Victoria, B.C. ........... 240.00 144.00 96.00
SUPPLEMENTARY STATIONS

CKMI-TV, Quebec, PQ. ....c.eu0e0 . 200.00 120.00 80.00
*CKRN-TV, Rouyn, P.Q. ............ 75.00 45.00 30.00
»*CHAT-TV, Medicine Hat, Alta. ..... 75.00 45.00 30.00

CFCR-TV, Kamloops, B.C. ........ . 75.00 45.00 30.00
1*CHBC-TV, Kelowna, B.C.

[with satellites in

Penticton and Vernon] ............ 75.00 45.00 30.00

¥ Bilingual, due on air in fall.
#¥ Due on air in fall,

CBC TELEVISION NETWORK (French)

STATION RATES EFFECTIVE JULY 1st, 1957
Basic Stations

Station Hour 30 Min. 15 Min.
CBFT-TV, Montreal, P.Q. .......... $1,100.00 $660.00 $440.00
CBOFT, Ottawa, Ont. .............. 315.00 189.00 126.00
CHLT-TV, Sherbrooke, P.Q. ........ 450.00 270.00 180.00
CFCM-TV, Quebec, PQ. .......... . 475.00 285.00 190.00
CKRS-TV, Jonquiere, P.Q. ......... 245.00 147.00 98.00
CJBR-TV, Rimouski, P.Q. ......... 255.00 153.00 102.00
CKRN-TV, Rouyn, PQ. ........... 75.00 45.00 30.00
*CPFCL-TV, Timmins, Ont.

[with satellite in Kapuskasing] .... 160.00 96.00 64.00

* Supplementary station.

Note: Station time rates, after frequency discounts are deducted,
are subject to regional discounts except in Pacific Region (only
two stations) unless one other full English Region is ordered.
Interconnection charges, after deduction of frequency discount,
are subject to regional discounts for only those regions in which
microwave circuits are operating. To earn regional discounts,
all stations in groups must be ordered to benefit from following
rates: one region, 4%; 2 regions, 8%; 3 regions, 129%; 4 regions,
16%; 5 regions, 20%.

Categories of

Ownership of Canadian TV Stations

Canadian Broadcasting Corp.—Owns and operates CBLT, Toronto
(CBF); CBMT & French-language CBFT, Montreal (CBM);
CBOT, Ottawa and French-language CBOFT (CBO); CBUT,
Vancouver (CBU); CBWT, Winnipeg (CBW); CBHT, Halifax
(CBH). Also operates 22 CBC-owned AM stations. For details,
see CBC network above.

Sen. W. Rupert Davies-Roy Thomson—Sen. Davies owns 51%,
Thomson 499% of CKWS-TV, Kingston, Ont. (CKWS) and
CHEX-TV, Peterborough, Ont. (CHEX). Sen. Davies publishes
Kingston Whig Standard and Peterborough Examiner. Thom-
son owns chain of 20 Canadian newspapers as well as
St. Petersburg (Fla.) Independent. Other Thomson news-
papers* are Edinburgh Scotsman and Dispatch, Weekly Scots-
man (all in Edinburgh, Scotland) and weekly Canada Review
(London, Engzland). Thomson also Is chairman of Scottish
Television Ltd., program contractor for British Independent
Television Authority.

Famous Players Canadian Corp.——Royal Bank Bldg., Toronto, Ont.
Telephone: Empire 4-0141, Owns 509% of CKMI-TV, Quebec
City, and companion French language outlet CFCM-TV; also
509, of CKCO-TV, Kitchener, Ont. J. J. Futzgibbons, president.

Sifton Newspaper Inferests—Subsidiary Transcanada Communica-
tions Ltd. owns CKCK-TV, Regina, Sask. (CKCK) and radio
CKRC, Winnipeg, Man. Cliford Sifton, pres., has minority
interest in CHCH-TV, Hamilton, Ont. (through holdings in
radio CKOC, which owns 13 of CHCH-TV). Sifton newspapers
are Regina Leader-Post and Saskatoon Star-Phoeniz,
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Southam Newspaper Interests—Offices: 321 Bloor St. E., Toronto,
Ont.; 1070 Bleury St., Montreal, Que. CHCT-TV, Calgary,
Alta., 20% (through radio CFAC); CHCH-TV, Hamilton,
Ont., 3315% (held by Southam Co. Ltd.); 100% of radio CJCA,
Edmonton, Alta. Southam newspapers are Ottawa Citizen,
Hamilton Spectator, Calgary Herald, Edmonton Journal, Van-
couver Province, Winnipeg Tribune, Medicine Hat News.
President: Philip S. Fisher, Montreal.

Lethbridge (Alta.) Herald—50% of CJLH-TV. Hugh Buchanan,
pres.

London (Ont.) Free Press—Owns CFPL-TV (CFPL). Walter J
Blackburn, pres. & publisher.

Saint John (N.B.) Telegraph-Journal and Times-Globe—Owns
CHSJ-TV (CHSJ). Thomas F. Drummie, pres. & publisher.

Sherbrocoke (Que.) La Tribune—Owns CHLT-TV (CHLT). Paul
Desruisseau, pres.; Alphee Gauthier, v.p. & gen. mgr.

CJON-TV, St, John’s, Newfoundland (Ch. 6)—Operates satellite
CJOX-TV, Argentia, Newfoundland.

' Extna copies of thés
Television Factbook No. 25

available at $5.00 each
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CBC -TV network coverage

gym every day

CBC-TV networks—English and French—
Serve 2 out of every 3

homes in Canada...

with more selling impact, more coverage than ever. Call, ’phone or
write today for more information about Canada’s greatest advertising
medium...the CBC-TV networks—still growing.

c B c T E L E V I S I O N Halifax Ottawa Winnipeg

commercial division Montreal Toronto Vancouver
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Time was when this phenome-
non went by a variety of names—
all describing an overloading con-
dition in which white areas appear
to flow irregularly into black areas.

Today, everyone in the transmis-
sion end of TV calls it “bleeding
whites.” And the same common
language covers the scores of other
signal patterns that appear on
oscilloscopes.

It’s a brand-new language, com-

piled in a Bell System book called

BELL TELEPHONE SYSTEM

“Television Signal Analysis.” Net-
work technicians and Bell System
men teamed up to write it. Their
purpose: to give precise definitions
to a uniform set of terms. That
way, when describing picture qual-
ity, they’d all be talking about the
same thing.

This co-operative effort pays off
dozens of times a day. It gives the
TV industry one more assurance
that the signals carried over Bell
System lines will be of high quality.

If you’d like a copy of the booklet,
please write to: Division Commercial
Manager — Program, American Tele-
phone & Telegraph Company, 250
Park Avenue, New York 17, New York.

Providing intercity channels for network television and radio throughout the nation
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TELEVISION STATION DIRECTORY

Rate Digests, Personnel, Facilities and Other Data as of August, 1957

Covering All Commercial Stations in Opération in"the United States, Territories and Canada

Plus CP Holders Reported Due to Begin Operation by Fall of 1957
For UHF Translators Operating and CPs Outstanding, see p. 262

EXPLANATORY NOTES

Digests of Rates cover basic one-time charges only.

Most one-minute-or-less rates here quoted apply to

films or slides only. Most rates are subject to frequency discounts, separate or additional rehearsal charges, talent
& production charges, ete. For further details, including film and remote rate schedules, and for contract conditions,
specifications, etc., consult complete station rate cards, available from stations on request.

TV NETWORK SFRVICE REFERS TO INTERCONNECTIONS AND/OR KINESCOPE OR FILM AFFILIATIONS

All rates, personnel and other data supplied by stations

Powers are Effective Radiated Powers (ERP).

STA means Special Temporary Authority pending license.

ALABAMA

WAIQ

Andalusia

(Ch. 2)
Non-Commercial Educational Station

Lieensee: Alabama Educational Television Commission, Protective
Life Bldg., Birminghany

Studios: U. of Alabama, Tuscaloosa; Alabama Polytechnic In-
stitute, Auburn; Birmingham Area ETV, Birmingham.

Transmitter: Mervillis Mill Rd., Dozler, Ala,
Telephone: FPairfax 4-2741, Birmingham.

Technical Facilities: Channel No. 2 (54-60 mc). Authorized power:
100-kw visual, 60.3-kw aural. Antenna: 695-ft. above av. terrain,
566-ft. above ground, 1052-ft. above sea level, lat. 31° 33’ 16”7,
long. 86° 23 32”.

Ownership: State of Alabama. Commission members: Vincent
Kilborn, Maynard Layman, Mrs. T. S. Acker, Rex Sikes. Commis-
sion also operates WBIQ®, Birmingham, and WTIQ, Munford.

Began Operation: Aug. 8, 1956.
Represented (legal) by Hogan & Hartsou.
Represented (engineering) by A. D. Ring & Assoc.

Personnel:

Raymond Hurlbert, general manager. . )
Louis Peneguy, director of coordination & information.
Al Renfro, chief engineer.

-]

WABT
Birmingham
(Ch. 13)

Licensee: Alabama Bestg. System, Inc., Box 2553, Birmingham 2,
Ala.

Studio and Transmitter: Atop Red Mt.
Telephone: Fairfax 2-3506. TWX Neo.: BH 96.

Technical Facilities: Channel No. 13 (210-216 mc). Authorized
power: 316-kw maximum and 302-kw horizontal visual, 158-kw
maximum and 151-kw horizontal aural. Antenna: 840-ft. above
av. terrain, 505-ft. above ground, 1525-ft. above sea level using
.5° electrical beam tilt, lat. 33° 29’ 277, long. 86° 47’ 48”7,

Network Service: NBC, ABC.

AM Affiliate: WAPI, 10-kw (D), (5-kw night) 1070 kc (NBC). FM
Affiliate: WAFM, 72-kw, 99.5 mc (No. 258), 780-ft. antenna height.

Ownership: Central New York Bestg. Corp. (Samuel I. Newhouse),
licensee of WSYR-TV, Syracuse, N. Y. Newhouse newspapers
include The Birmingham News and The Huntsville (Ala.) Times
(WHBS). Por other interests, see WSYR-TV.

Began Operation:; July 1, 1949. Sold to The Birmingham News Co.
July 1953 (see Television Digest, Vol. 9:15, 24). Transfer of
stations to Samuel I. Newhouse interests approved by FCC
Jan. 25, 1956 (Television Digest, Vol. 11:48 & 12:4).

Represented (sales) Harrington, Righter & Parsons Inc
Represented (legal) by Fly, Shuebruk, Blume & Gaguine.

Represented (engineering) by Gautney & Jones.

1957 Fall-Winter Edition

Personnel:
Henry P. Johnston, president & managing director.
Charles F. Grisham, v p. television sales.
Tom M. Percer, local sales manager.
Ray A. Furr, v.p. programming & program development.
J. V. Sanderson, chief engineer.
J. B. Chenoweth, promotion director.
Nod Nelson, film director.
. Johnny. Johnson, production manager.

DIGEST OF RATE CARD NO. 11
(July 1, 1957)
Hour 30 Min. 15Min. 10 Min. 5 Min. Min. ip
Class AA—T7-10 p.m., daily.
$800 00 $480.00 $320.00 $280.00 $260.00 $250.00 $125.00
Class A—6-7 p.m., 10-10:30 pm., daily.

700 00 420 00 280 00 245.00 210.00 180.00 90.00
Class B—5-6 p.m., Mon.-Sat.; 2-6 p.m., Sun.
488.00 293.00 195.00 171.00 145.00 98.00 49.00
Class C—9 am.-5 p.m., Mon.-Sat.; 9-2 p.m., Sun.; 10:30 p.m.-
sign-off, daily.
32500 195 00 130.00 114.00 98.00 65.00  33.00
Class D—Sign-on-9 a.m., daily. '
250.00 150.00 100.00 88.00 63.00 50.00 25.00
®
WBRC-TV
Birmingham
(Ch. 6)

Licensee: WBRC Inc., Birmingham 9, Ala.
Studio and Transmitter: Atop Red Mt.
Telephone: 4-4701. TWX No.: BH 280.

Technical Facilities: Channel No. 6 (82-88 mc). Authorized
power: 100-kw visual, 50-kw aural. Antenna: 880-ft. above av.
terrain, 546-ft. above ground, 1580-ft. above sea level, lat.
33° 29’ 20”7, long. 86° 47/ 597,

Network Service: CBS.
AM Affiliate: WBRC, 5-kw, 960 kc (CBS).

Ownership: Radio Cincinnati Inc. (WKRC-TV), 67%: Hulbert Taft
Jr., 15%; David G. Taft, 10%; Louise H. Ingalls, 8%.

Began Operation: July 1, 1949. Sale to present owners by Storer
Bestg. Co. approved May 8, 1957 (Television Digest, Vol, 13:13-14,
19); Storer previously acquired stations from Mrs. Eloise Hanna
i May 1953 (Vol. 9:13, 21).

Represented (sales) by The Katz Agency Inc.
Represented (legal) by Koteen & Burt.

Personnel:
Hulbert Taft Jr., president.
David G. Taft, exec. v.p. & TV operations supervisor.
Robert Schlinkert, general manager.
Kenneth W. Church, v p. jor national sales.
Don Chapin, national sales manager (New York).
Oliver V. Naylor, sales manager.
Richard Stephen, local sales manager.
Robert L. DuPriest, chief engineer.
M. D. Smith, program director.
Jerry Thompson, sales promotion manager.
Lola Montez, community projects director.
Leo Willette, news director.

(Continued on next page)
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Alabama

BIRMINGHAM: WBRC-TV—(Continued)

DIGEST OF RATE CARD NO. 9
(Sept. 1, 1956)

Min, or
Hour 30 Min. 15 Min. 10 Min. 5 Min. 20 Sec. 10 Sec.®
Class AA—7-10 p.m., daily.
$850.00 $510.00 $340.00 $300.00 $270.00 $250.00 $125.00

Class A—6:30-7 p.m., Mon.-Fri.; 6-7 p.m, Sat. & Sun.; 10-10:30
p.m., daily.

700.00 420.00 280.00 245.00 210.00 180.00 90.00
Class B—5:30-6:30 p.m., Mon.-Fri.; 1-6 p.m., Sat. & Sun.
450.00 270.00 180.00 160.00 135.00 120.00 60.00

Class C—9 a.m.-5:30 p.m., Mon.-Fri.; 9 am.-1 pm., Sun.; 10:30-
11:15 p.m., daily.

325.00 195.00 130.00 115.00 98.00 70.00 35.00

Class D—Sign-on-9 a.m., Sun-Fri.; sign-on-1 p.m., Sat.; 11:15
p.m.-sign-off, daily.

250.00 150.00 100.00 90.00 75.00 50.00 25.00

Also has Class E rate (applying only to CBS Morning Show
and Captain Kangaroo), at 50% of Class D rates.

* May not be combined with other announcements for fre-
quency discounts.

Subject to frequency discounts.

Birmingham
(Ch. 10)
Non-Commercial Educational Station

Licensee: Alabama Educational Television Commission, Protective
Life Bldg.

Studios: U. of Alabama, Tuscaloosa; Alabama Polytechnic Insgti-
tute, Auburn; Birmingham Area ETV, Birmingham.

Transmitter: Red Mt.

Telephone: Fairfax 4-2741.

Technical Facilities: Channel No. 10 (192-198 me). Authorized
power: 30.8-kw visual, 18.5-kw aural. Antenna: 530-ft. above
av. terrain, 187-ft. above ground, 1187-ft. above ses level, lat.
33® 29’ 20”7, long. 86° 47’ 59”7,

Ownership: State of Alabama. Commission members: Vincent
Kilborn, Mrs. T. S. Akers, Rex Sikes, Maynard Layman. Com-
g.\iglslion also operates WTIQ, Munford, and WAIQ, Andalusia,

lo] Ala,

Began Operation: April 28, 1955.
Represented (legal) by Hogan & Hartson.
Represented (engineering) by A. D. Ring & Assoc.

Personnel:

Raymond Hurlbert, general manager.
Louis Peneguy, director of coordination & information.
Al Renfro, chief engineer,

WMSL-TV
Decatur
(Ch. 23)

Licensee: Tennessee Valley Radlio & TV Corp., Mutual Savings
Life Bldg.

Studio and Transmitter; Mutual Savings Life Bldg.
Telephone: 802.

Technical Facilities: Channel No. 23 (524-530 mc). Authorized
power: 14.82-kw maximum and 9.33-kw horizontal visual, 8.93-
kw maximum and 5.01-kw horizontal aural. Antenna: 1° elec-
trical beam tilt, 350-ft. above av, terrain, 383-ft. above ground,
973-ft. above sea level, lat. 34° 36’ 44.5” long. 86° 59’ 08”. Holds
CP for 189.2-kw max. and 117-kw horizontal visual, 102.2-kw
max. and 63.1-kw horizontal aural.

Network Service: NBC, CBS.
AM Affiliate; WMSL, .25-kw, 1400 k¢ (MBS).

Ownership: Frank Whisenant, pres., 64.5%: Willlam B. McAfee,
v.p., 2.5%; Alice A. Whisenant, treas.,, 5%; Noble J. Russell,
gecy., .8%: fullowing directors: James E. King, §%; Reduc C.
Colller, 1.25%; Roy Fite Jr., 1.25%; Ned Frazier, 1.25%; John
R. Hutson, 5%; Clyde Hendrix, .7%:; Louis Blizzard, .5%:;: 9
others, none owning over 2.59%.

Began Operation: July 4, 1954.

Represented (sales) by Jack Masla & Co. Inc.
Represented (legal) by Harry J. Daly.
Represented (engineering) by John H. Mullaney.

Personnel:

Prank Whisenant, president.

Louis C. Blizzard, manager.

Alice A. Whisenant, program director.
Alvin Millwood, chief engineer.
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DIGEST OF RATE CARD NO. 1
(May 1, 1854)

Hour 30 Min. 15 Min. 10 Min. 5 Min. Min,
Class A—6-10:30 p.m., Mon.-Sat.; 1-10:3¢ p.m., Sun.
$150.00 $90.00 $60 00 $52.00 $45.00 $35.00 $26.00
Class B—5-6 p.m., Mon.-Sat. & after 10:30 p.m., dally.

120.00 7200 48.00 42.00 36.00 29.00 17.02
Class C—Sign-on-5 p.m., Mon.-Sat.; sign-on-1 p.m., Sun,

80.00 48.00 32.00 28.00 24.00 21.00 13.00

WTVY

Dothan

(Ch. 9)
Grantee (STA): WTVY, Inc., Box 798.
Studio & Transmitter: Cottonwood Rd.

Technical Facilities: Channel No. 9 (186-192 mc). Authorized
power: 28 2-kw visual. 14.1-kw aural. Antenna: 550-ft. above av.
terrain, 457-ft. above ground, 835-ft. above sea level, lat. 31¢
10’ 507, long. 85¢ 22- 13~

Network Service: CBS, ABC.
Ownership: Charles Woods, pres., 20.95%; F. E. Busby, exec. v.p. &
gen. megr., 12.86%; Dr. Paul Flowers, treas., 14.76%: J. T. Thrower,

v.p., 10.48%:; Alto V. Lee III, secy., .95%; Huey D. McInnish,
asst. secy., .95%; 20 other stockholders, each owns less than 3.33%.

Began Operation: Feb. 12, 1955.
Represented (sales) by Young Television Corp.; Clarke Brown Co.
Represented (legal) by Miller & Schroeder.

Represented (engineering) by Commercial Radio Equipment Co.
Personnel:

F. E. Busby, erecutive v.p. and general manager.
Art Creamer, sales manager.
Daryl Griffin, program director & production manager.
Ellis Anderson, chief engineer.
DIGEST OF RATE CARD NO. 2—(June 1, 1955)
Min. or
Hour 30 Min. 20 Min. 15 Min. 10 Min. 5 Min. 20 Sec. 10 Sec.
Class A-—6:30-10:30 p.m., Mon.-Fri.; 1-10:30 p.m., Sat. & Sun.
$150.00 $90.00 $75.00 $60.00 $45.00 $37.50 $30.00 $15.00
Class B—5-6:30 p.m., Mon.-Fri.; 10:30-11 p.m., daily.
120.00 72.00 60.00 48.00 36.00 30.00 24,00 12.60
Class C—Sign on-5 p.m., Mon.-Fri.; 11 p.m.-sign-off, daily.
90.00 54.00 45.00 36.00 27.00 22.50 18.00 9.00

10 See,

WALA-TV

Mobile
(Ch. 10)
Licensee: Pape Television Co. Inc., 210 Government St.
Studio: 210 Government St. Transmitter: 9-mi. East of Moblle.
Telephone: Hemlock 3-3756. TWX No.: MO 185.

Technical Facilities: Channel No. 10 (192-198 mc). Authorized
power: 316-kw visual, 191-kw aural. Antenna: 620-ft. above
av. terrain, 573-ft. above ground, 732-ft. above sea level, lat.
30° 39’ 33”7, long. 87° 53’ 22”.-

Network Service: ABC, NBC.
AM Affiliate: WALA, 5-Ew, 1410 kc (NBC).

Ownership: W. O. Pape, pres., 99.6%: W. B. Pape, exec. v.p. &
gen. mgr., .2%; W. ¥. Joseph, treas., .2%.

Began Operation: Jan. 14, 1953.

Represented (sales) by H-R Television Inc.
Represented (legal) by Dow, Lohnes & Albertson.
Represented (engineering) by L. J. N. du Treil.

Personnel:

W. O. Pape, president.

W. B. Pape, exec. v.p. & general manager.
Jim McNamara, national sales manager.
Dick McMullen, acting program director.
C. C. Badger, publicity director.

Raymond Hurley, chief engineer.

DIGEST OF RATE CARD NO. 5—(Jan. 1, 1957)

Hour 30 Min. 15 Min. 10 Min, 5 Min, Min.
Class AA—7-9:30 p.m., Mon.-Sat.; 6-9:30 p.m., Sun.

$450.00 $270.00 $180.00 $157.50 $112.50 $90.00
Class A—6:30-7 p.m., Mon.-Sat.; 9:30-10:30 p.m., daily.

400.00 240.00 160.00 140.00 100.00 80.00

Class B—5-6:30 p.m., Mon.-Fri,; 1-6 p.m., Sat. & Sun.; 10:30-11
p.m., daily.

300.00 180.00 120.00 105.00 75.00 60.00

Class C—Sign-on-5 p.m., Mon.-Fri.; sign-on-1 p.m., Sat. & Sun.;
11 p.m.-sign-off, daily.

200.00 120.00 80.00 56.00 40.00 35.00

Subject to frequency discounts.

TV Factbook No. 25
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WKRG-TV

Mobile
(Ch. 5)

Licensee; WKRG-TV Inc., Box 1184.

Studio: 162 St. Louis St. Transmitter: Cottage Hill Rd., .58 mi. W
of Azalea Rd.

Telephone: Hemlock 2-6789. TWX No.: MO 97,

Technical Facilities: Channel No. 5 (76-82 me¢). Authorized power:
100-kw visual, 50-kw aural. Antenna: 534-ft. above av. terrain,
459-ft, above ground, 644-ff. above sea level, lat. 30° 39’ 127,
long. 88° 08’ 59”. Hold CP for 1050-ft. above av. terrain, 996-ft.
above ground, 1198-ft. above sea level, lat. 30° 40’ 55.2”, long.
87° 49’ 40.8”; transmitter to U. S. Hwy. 31, 5.1-mi. E of junction
with T. S. Hwy. 90.

Network Service: CBS.

AM Affiliate: WKRG, l-kw (500-watts night), 710 k¢ (CBS). FM
Affiliate: 3<-kw, 99.9 mc (No. 260), 310-ft. antenna height.

Ownership: Eenneth R. Glddens, pres., 20%: Joseph H. Little, v.p.,
6.66%; Andrew C. Smith, treas.; Shirley R. Konrad, 10%; T. J.
Rester Jr., 10%: Spring Hill College, 6.66%; Alfred F. Delchamps,
4.44%:; Louje Brannan, 6.669% O. H. May, 444%:; Wm, H. Arm-
brecht Jr., secy., 4%: T. K, Jackson Jr., 8.88%; 9 others, none
owns more than 3.33%. Andrew Smith is pres. of Spring Hill
College. Frank Conwell, 1.339 owner, is pres. & 29.59% owner
of Ch, 11 applicant for Houma, La.

Began Operation: Aug. 29, 1955,

Represented (sales) by Avery Knodel Ineg.

Represented (legal) by McKenna & Wilkinson.

Represented (engineering) by Commercial Radio *Equipment Co.

Personnel:

C. P, Persons Jr., v.p. and general manager
George Layne, production manager.
James Evans, chief engineer

DIGEST OF RATE CARD NO. 2—(April 1, 1956)

Min. or
Hour 30 Min. 15 Min. 10 Min. 5 Min. 20 Sec. iD

Class AA—7-10 p.m., Mon.-Fri.; 6-10 p.m., Sat. & Sun.

$450.00 $270.00 $180.00 $157.50 $112.50 $90.00 $45.00
Class A—6:30-7 p.m., Mon.-Fri.: 10-10:30 p.m., daily.

400.00 240.00 . 160.00 140.00 100.00 80.00 40.00
Class B—3-6:30 p.m., 10:30-11 p.m., Mon.-Fri.

300.00 180.00 120.00 105.00 75.00 60.00 30.00

Class C—Sign-on-5 p.m., Mon.-Fri.; sign on-1 p.m., Sat. & Sun.;
il pm.-sign-0f, daily

200.00 120.00 80.00 56.00 40.00 35.00 20.00

Alabama
WCOV-TV

Montgomery
(Ch, 20)
Licensee: Capitol Broadcasting Co., Box 2505.
Studio and Transmitter: Adrian Lane.
Telephone: 5-3561. TWX No.: MG 6039,

Technical Facilities: Channel No. 20 (506-512 mc). Authorized
power: 200-kw visual, 100-kw aural. Antenna: 440-ft. above av.
terrain, 460-ft. above ground, 680-ft. above sea level, lat. 32°
20° 27.5”, long. 86° 17 50”.

AM Affiliate: WCOV, 10-kw (1-kw night), 1170 ke (CBS).
Network Service: CBS.

Ownership: Osecar P. Covington, pres., 20.13%; Clara R. Covington,
v. p., 13.899%,; Hugh M. Smith, secy. -treas 9.02%: Margaret Cov-
1ngton Milwee, director, 6. 94%, Ethel Covlngton director, 13.89%;
Peggy Milwee Carlton, director, 13.899; Earl B, Covington,
13.89%; W. I. Milwee, 6.94%. All stockholders have same propor-
tionate Interest in WGWC, Selma.

Began Operation: April 17, 1953.

Represented (sales) by Young Televislon Corp.; James §. Ayers Co.
(Southeast).

Represented (legal) by Smith & Pepper.
Represenled (engineering) by Page, Creutz, Steel & Waldschmitt.

Personnel:

O. P. Covington, president.

Hugh M. Smith, general manager.
Morris South, local sales manager.
Henry Amerson, operations manager,
Caldwell Stewart, program director.
W. D. Weatherly, cliief engineer.
Robert House, film editor.

Bob Underwood, news editor.
Martha Hall, women’s director.

DIGEST OF RATE CARD NO. 4—(Feb. 4, 1957)

Hour 30 Min. 15 Min. 10 Min. 5 Min. Min.
Class A—6:29-10:01 p.m., daily. '
$200.00 $120.00 $80.00 $70.00 $60.00 $40.00

Class B—2-6:30 p.m., Sat. & Sun.: 6-6:30 p.mn., Mon.-Fri.; 10-10:30
p.m. daily.

150.00 90.00 60.00 50.00 40.00 30.00
Class C—10 a.m.-6 p.m., Mon.-Fri.; 10 a.m.-2 p.m., Sat. & Sun.
100.00 60.00 40.00 35.00 25.00 20.00
Class D—Sign-on-10 a.m., daily.

75.00 45.00 30.00 cone 22.00 15.00

Subject to frequency discounts.

AT&T MAY RATION CIRCUITS THIS FALL:

First wi liilpﬂrtﬂﬂt neny

crossed and hoping it won't happen -- but at the same tlme they re making advance

plans for the probability that the /AT&T will have to allocate its major inter-city

microwave-cable routes among TV users this fall,

for first time in 5 years.

_____ throwback to TV's plonee
!There ;

This extremely significant report on June 8th alerted
the industry to a critical situation. It produced

action. It stimulated Television Digest’s subscribers to

prepare in advance, to anticipate trouble and mini-
mize it. It epitomized Television Digest’s role as an

attention-getter, a trouble-shooter, a go-between.

Use the card at the back of this book to request a free sumple of TELEVISION DIGEST.

® Foy other Television Digest '‘firsts’’ see pages 142, 182, 216, 430
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Alabama - Arizona
WSFA.TV

Montgomery
(Ch. 12)
Licensee: WKY Television System Inc., Box 2566.
Studio: Delano & Perry Sts. Transmitter: Mt. Carmel, 21 mi. S
of city.
Telephone: Amherst 5-1251. TWX No.: MG 90.

Technical Facilities: Channel No. 12 (204-210 mc). Authorized
power: 316-kw visual, 158-kw aural. Antenna: 1040-ft. above
av. terrain, 823~-ft. above ground, 1483-ft. above sea level, lat
32° 01’ 157, long. 86° 20’ 56”7,

Network Service: NBC.
Ownership: See WKY-TV, Oklahoma City.

Began Operation: Dec. 25, 1954. Sale to present owner by Judge
David E. Dunn-H. S. Durden-R. F. Hudson group—latter pub-
lisher of Montgomery Advertiser and Journal—approved by
FCC Feb. 16, 1955 (Television Digest, Vol. 10:38 & 11:8).

Represented (sales) by The Katz Agency Inc.
Represented (legal) by Pierson, Ball & Dowd.
Represented (engineering) by A. D. Ring & Assoc.

Personnel:

Eugene B. Dodson, general manager.

Carter Hardwick, commercial manager.

Gene R. Jacobsen, program manager & film bulyer.
M. H. Yeoman, sales promotion manager.

Sam P. Spivey, produciion manager,

Crawford Rice, news director.

Robert M. Hayward, chief engineer.

DIGEST OF RATE CARD NO. 3—(May 1, 1956)

Min. or
10 Min. 5 Min. 20 Sec. 8 Sec.

Hour 30 Min. 15 Min,
Class A—7-10 p.m., daily.
$450.00 $270.00 $180.00 $144.00 $112.50 $100.00 $50.00

Clgss B—6-7 p.m., Mon.-Fri.; 5-7 p.m., Sat. & Sun.; 10-10:30 p.m.,
aily.
300.00 180.00 120.00 96.00 75.00 60.00 30.00

Class C—10 a.m.-6 p.m., Mon.-Fri.; 10 a.m.-5 p.m., Sat. & Sun.;
10:30 p.m.-sign-off, daily.

250.00 150.00 100.00 80.00 62.50 50.00 25.00
Class D—Sign-on-10 a.m., daily.
125.00 75.00 50.00 40.00 32.00 25.00 12.50

Subject to frequency discounts.

°
Munford
(Ch. D
Non-Commercial Educational Station

Licensee: Alabama Educational Television Commission Protective
Life Bldg., Birmingham.

Studios: U. of Alabama studios, Tuscaloosa; Alabama Polytechnic
Institute studios, Auburn; Birmingham Area ETV, Birmingham.

Transmitter: Mt. Cheaha, near Munford.
Telephone: Fairfax 4-2741, Birmingham.

Technical Facilities: Channel No. 7 (174-180 mc). Authorized
power: 316-kw visual, 191-kw aural. Antenna: 2000-ft. above av.
terrain, 574-ft. above ground, 2981-ft. above sea level, lat. 33°
29" 06”7, long. 85° 48’ 32”.

Began Operation: Jan. 7, 1955.

Ownership: State of Alabama. Commission members: Vincent
Ki_lbprn. Maynard Layman, Mrs. T. S. Acker, Rex Sikes. Com-
mission also operates WBIQ, Birmingham, and WAIQ, Andalusia.

Represented (legal) by Hogan & Hartson.
Represented (engineering) by A. D. Ring & Assoc

Personnel:

Raymond Hurlbert, general manager.
Louis Peneguy, director of coordination & information.
Al Renfro, chief engineer.

Performers gain complete freedom from
unflattering cue-card positions with . . .

JELEPROMPIER

SERVICE

SEE PAGE 32
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KOOL-TV

Phoenix
(Ch. 10)
Licensee: KOOI Radio-Television Inc., 511 W. Adams St,
Studio: 511 W. Adams St. Transmitter: Mt. Suappoa.
TelePhone: Alpine 3-3121. TWX No.: PX 171.

Technical Facilities: Channel No. 10 (192-198 mc). Authorized
power: 316-kw max. and 302-kw horizontal visual, 158-kw max.
and 151-kw horizontal aural. Antenna: 1700-ft. above av. ter-
rain, 264-ft. above ground, 2905-ft. above sea level, lat. 33° 20’ 02”7,
long. 112° 03’ 427,

Network Service: CBS.
AM Affiliate: KOOL, 5-kw, 960 kc (CBS).

Ownership: Gene Autry, chairman, 55.389,; Thomas Chauncey,
pres., 20.19%; Frank Beer, v.p.,, 4.96%; Tom & Ann Kerney,
19.479,. Mr. Aurcry also owns 519% of KMPC, Los Angeles, 489, of
KOLD-TV & KOLD, Tucson, and 509 of KSFO, San Francisco.
Mr. Chauncey owns 209 of KOLD-TV & KOLD. Messrs Autry
and Kerney each own 12.59% of Phoeniz Republic and Garzette.

Began Operation: Oct. 24, 1953 as share-time outlet with KOY-TV,
on May 5, 1954 bought and merged KOY-TV (Television Digest,
Vol. 10:12, 19).

Represented (sales) by George P. Hollingbery Co.
Represented (legal) by Maurice R. Barnes.
Represented (engineering) by Page, Creutz, Steel & Waldschmitt.

Personnel:
Gene Autry, chairman.
Thomas Chauncey, president & general manager.
Kenneth Morton, station manager.
Jack Murphy, asst. station manager.
Homer Lane, asst. general manager.
Robert W. Miller, sales manager.
Paul Gribben, news director.
Jack Ware, jarm director.
Blake Ramsey, chief engineer.

DIGEST OF RATE CARD NO. 5
(Jan. 1, 1956)
Hour 30 Min. 15 Min. 5 Min. Min. 10 Sec.

Class AA—6:59-10 p.m., Mon.-Fri.; 5:59-10 p.m., Sat.; 4:59-10 p.m.,
Sun.

$550.00 $300.00 $200.00 $150.00 $100.00 $50.00

Class A—5:59-6:59 p.m., Mon.-Fri.; 2:59-5:59 p.m., Sat.; 2:59-4:59
p.m., Sun.; 10-10:59 p.m., daily.

450.00 270.00 180.00 135.00 96.00 48.00
Class B—All other times.
300.00 180.00 120.00 90.00 57.60 28.80
°
KPHO-TV
Phoenix
(Ch. 5)

Licensee: Meredith Engineering Co., 631 N. First Ave.
Studio: 631 N. First Ave. Transmitter: Westward Ho Hotel.
Telephone: Alpine 8-4511. TWX No.: PX 70.

Technical Facilities: Channel No. 5 (76-82 mc). Authorized
power: 17.5-kw visual, 8.7-kw aural. Antenna: 400-ft. above av.
terrain, 497-ft. above ground, 1585-ft. above sea level, lat. 33°
277 127, long. 112° 04’ 30”.

AM Affiliate: KPHO, 5-kw, 910 kc (ABC).

Ownership: Meredith Engineering Co., 1009 owned by Meredith
Pubhlishing Co., Des Moines, Ia., publisher of Better Homes &
Gardens and Successful Farming. Officers of Meredith Engineer-
ing Co.; E. T. Meredith Jr., pres.; F. O. Bohen, v. p.; Payson
Hall, v.p. of TV-radio. Same interests own WHEN-TV & WHEN,
Syracuse, N.Y.; KCMO-TV & KCMO, Kansas City, Mo.; WOW=-
TV & WOW, Omaha, Neb.

Began Operation: Dec. 4, 1949; sold to present owner (Meredith
Engineering Co.) in June 1952 (see Television Digest, Vol.8:18&26).

Represented (sales) by Katz Agency Inc.
Represented (legal) by Haley, Wollenberg & Kenehan,

Personnel:
Richard B. Rawls, general manager.
Howard Stalnaker, asst. station manager & film buyer,.
Les Lindvig, local sales manager.
Robert T. Martin, program director.
Stephen Q. Shannon, publicity & promotion manager.
John Green, news director.
Tom Sherlock, film director.
Al Rau, operations manager.
Ruth Dunlop, director of women’s activities.
George L. McClanathan, director of engineering.

TV Factbook No. 25
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DIGEST OF RATE CARD NO. 10
(April 1, 1957)

Hour 30 Min. 15 Min. 10 Min. 5 Min. Min. 10 Sec.

Class A—7-10 p.m., daily.
$450.00 $270.00 $180.00 $158.00 $113.00 $100.00 $50.00

Class B—6-7 p.m., daily; 10-10:30 p.m., Mon.-Fri.; 10 p.m .-s1gn-off,
Sat. & Sun.

360.00 216.00 144.00 126.00 90.00 72.00 36.00
Class C—4-6 p.m., Mon.-Fri.; 10:30 p.m.-sign-off, Mon.-Fri.

300.00 180.00 120.00 105.00 75.00 60.00 30.00
Class D—Sign-on-4 p.m., Mon.-Fri.; sign-on-6 p.m., Sat. & Sun.
270.00 162.00 108.00 95.00 68.00 54.00 27.00

Subject to frequency discounts. Two or more announcements
purchased within any 7 consecutive days earn these additional
discounts from earned frequency: 2 per week, 10%; 3, 20%; 4,
30%:; 5, 40%.

Above rates do not include M-G-M film rates.

KTVK

Phoenix
(Ch. 3)
Licensee: Arizona Television Co., 3435 N. 16th St.
Studio: 3435 N. 16th St.
Telephone: Amhurst 6-5691. TWX No.: PX 353.
Transmitter: South Mt.,, 7-mi. south of Phoenix.

Technical Facilities: Channel No. 3 (60-66 mc). Authorized power:
100-kw visual, 50-kw aural. Antenna: 1670-ft. above av. terrain,
228-ft. above ground, 3018-ft above sea level, lat. 33° 20r 017,
long. 112° 03’ 45”.

Network Service: ABC.

Ownership: Ernest W. McFarland, pres., 40% (Arizona Governor);
Leon M. Nowell, v.p., 20%:; Ralph Watkins, v.p.-treas., 20%:;
Henry Larson, secy., 5%:; Edward Cooper, .2%: Lo Wright, .10%;
Bassett Wright, .14%; Delbert Lewis, 12.56%; Roland Bibolet, 2%.

Began Operation: Feb. 28, 1955.

Represented (sales) by Weed Television Corp.
Represented (legal) by Welch, Mott & Morgan.
Represented (engineering) by Jansky & Bailey Inc.
Personnel:

Leon M. Nowell, executive v.p.

Roger Van Duzer, general manager.
Burton B. LaDow, commercial manager.
Don Tuckwood, program director.
Lloyd Steinkamp, production manager.
George McLouth, chief engineer.

DIGEST OF RATE CARD NO. 3
(July 1, 1957)

Min. or
Hour 30 Min. 15 Min. 5 Min. 20 Sec. 10 Sec.
Class A—7-10 p.m., Mon.-Sat.; 6-10 p.m., Sun.
$400.00 $240.00 $160.00 $120.00 $90.00 $50 00
Class B—6-7 p.m., Mon.-Sat.; 5-6 p.m., Sun.; 10-10:30 p.m., daily.
350.00 210.00 140.00 105.00 80.00 40.00
Class C—5-6:30 p.m., Mon.-Sat.; 10:30 p.m.-sign-off, daily.
300.00 180.00 120.00 90.60 60.00 30 00
Class D—Sign-on-5 p.m., daily.
270.00 162.00 118.00 81.00 54.00 27.00

Subject to frequency discounts.

KVAR

Mesa-Phoenix
(Ch. 12)
Licensee: KTAR Bcstg. Co.,, 1101 N. Central Ave., Phoenix.
Studios: 1101 N. Central Ave., Phoenix and Mesa-Phoenix Highway.
Transmitter: Top of Mt. Suappoa, Phoenix South Mt.
Telephone: Alpine 4-4161. TWX No.: PX 592,

Technical Facilities: Channel No. 12 (204-210 mc). Authorized
power: 31.6-kw visual, 15.8-kw aural. Antenna: 1550-ft. above
av. terrain, 97-ft. above ground, 2757-ft. above sea level, lat.
33° 19’ 54”7, long. 112° 03’ 52”7,

Network Service: NBC.
AM Affiliate: KTAR, 5-kw, 620 k¢ (NBO).

Ownership: John J. Louis, chalrman, and family, 68.239%,; Richard
O. Lewis, pres., 17.47%; E. W. Harvey, v.p., 1.55%; B. R. Fulbright,
secy.-treas., 1.39%; Sam Xahan, 7.73%; 3 other dept. heads,
each holding under 29 interest. KTAR owns KYUM, Yuma,
and KYCA, Prescott.

Began Operation: April 23, 1953. Sale to present owners by Harry
L. Nace interests approved by FCC June 16, 1954 (Television
Digest, 10:18, 25).

1957 Fall-Winter Edition

Arizona

Represented (sales) by Paul H. Raymer Co.

Represented (legal) by Segal, Smith & Hennessey.

Represented (engineering) by George C. Davis Consulting En-
gineers,

Personnel:
Richard O. Lewis, president and general manager.
E. William Harvey, commercial manager.
Bill Robb, program director.
Woody Hartzog, production manager.
Charles Wallace, special events director.
Hal Ackerman, continuity director.
John Beck, chief engineer.

DIGEST OF RATE CARD NO. 2-A
(Sept. 10, 1955)
Hour 30 Min, 15 Min. 10 Min. 5 Min, Min. 10 Sec.
Class A—6-10:30 p.m., Mon.-Fri.; 3-10:30 p.m., Sat. & Sun.
$450.00 $270.00 $180.00 $158.00 $113.00 $90.00 $45.00

Class B—All other times.
270.00 162.00 108.00 95.00 68.00 54.00 27.00

Subject to frequency discounts.

KGUN-TV

(formerly KDWI-TV)
Tucson
(Ch. 9)
Licensee: Tucson Television Co. Inc., Box 5147.
Studio: 2175 N. Sixth Ave. Transmitter: Mt. Bigelow.
Telephone: Main 3-3633. TWX No.: TS 5971.

Technical Facilities: Channel No. 9 (186-192 mc). Authorized
power: 63.1-kw visual, 31.6-kw aural. Antenna: 3660-ft. above
av. terrain, 237-ft. above ground, 8737-ft. above sea level, lat.
32° 24’ 25”7, long. 110° 42’ 59.4”.

Ownership: H. U. Garrett, chairman, 40%; Tom . Foster, pres.,
109%,; Tolbert Foster, v.p., 109; Taylor Milton, 15%:; W. E. Dyche
Jr,, secy., 119,; C. M. Peters, 8%:; D. E. Whittenberg, 6%. Tom
E. Foster and son Tolbert Foster also own East Texas (radio)
Network and radio KDET, Center, Tex.

Began Operation: May 5, 1956. Sale to present owners by D. W.
}ggram approved Dec. 19, 1956 by FCC (Television Digest, Vol.
:51).

Represented (sales) by Headley-Reed TV; Clark Brown Co.
(South).

Represented (legal) by Welch, Mott & Morgan.

Represented (engineering) by Page, Cruetz, Steel & Waldschmitt

Personnel:

Tolbert Foster, v.p. & gencral manager.
James W. Hays, station manager.
Don Peterson, director of engineering.

DIGEST OF RATE CARD NO. 1-N
(June 15, 1956)

Min. or

Hour 30 Min. 15 Min. 5 Min. 20 Sec. 1D
Class AA—6:30-10 p.m., Mon.-Fri.; 6-10 p.m., Sat.; 5-10 p.m., Sun.
$300.00 $180.00 $120.00 $90.00 $60.00 $30.00
Class A—6-6:30 p.m., Mon.-Fri.; 10-10:30 p.m., daily.

250.00 150.00 100.00 75.00 50.00 25.00
Class B—All cther times.

150.00 90.00 60.00 40.00 30.00 15 00

Subject to frequency discounts.

®
(formerly KOPO-TV)
Tucson
(Ch. 13)

Licensee: Old Pueblo Broadcasting Co., 115 W. Drachman St.
Studio and Transmitter: 115 W. Drachman St.
Telephone: Main 4-2511. TWX No.: TS 3401.

Technical Facilities: Channel 13 (210-216 mec). Authorized
power: 30-kw visual, 15-kw aural. Antenna: 100-ft. above av.
terrain, 205-ft. above ground, 2573-ft. above sea level, lat.
32° 14/ 22”, long. 110° 58 13”.

Network Service: CBS.

AM Affiliate: KOLD, .25-kw, 1450 kc (CBS).

Ownership: Harold C. Tovrea, pres., 10%; Tom Chauncey, V. D.
20%; Tom Kerney, 20%; Gene Autry, 48%:; E. S. Mittendorf,
secy.-treas. Interlocking ownership with KOOL-TV, Phoeniz.
Mr. Autry also chief stockholder in KMPC, Los Angeles and owns
509, of KSFO, San Francisco.

Began Operation: Jan. 13, 1953.
Represented (sales) by George P. Hollingbery Co.
(Continued on next page)
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Arizona - Arkansas

TUCSON: KOLD-TV—(Continued)

Represented (legal) by Maurice Barnes.
Represented (engineering) by Page, Creutz, Steel & Waldschmitt.
Personnel:

Tom Chauncey, managing director,

E. S. Mittendorf, general mancger.

Paul Plunkett, assistant general manager.

Bernie Perlin, sales manager.

Budd Wiener, program manager.

Bob Shriner, chief engineer.

DIGEST OF RATE CARD NO. 4—(Jan. 1, 1956)
Min. or
Hour 30 Min. 15 Min. 5 Min. 20 Sec. 10 Sec.
Clgss AA—6:59-10 p.m., Mon.-Fri.; 5:59-10 p.m., Sat.; 4:59-10 p.m.,
un.
$300.00 $180.00 $120.00 $90.00 $60.00 $30.00

Class A—5:59-6:59 p.m., Mon.-Fri.; 2:59-5:59 p.m., Sat.; 2:59-4:59
p.m., Sun,; 10-10:59 p.m., daily.

250.00 150.00 100.00 75.00 50.00 25.00
Class B—All other times.
162.50 97.50 65.00 48.75 32.50 16.25

Subject to frequency discounts.

®
KVOA-TV
Tucson
(Ch. 49)
Licensee: Arizona Bcstg. Co. Inc., 209 W. Elm St., Box 5188.
Studio & Transmitter: 209 W. Elm St. Box 5188.
Telephone: Main 3-2555. TWX No.: TS 1961.

Technical Facilities; Channe! No. 4 (66-72 mc). Authorized power:
5.37-kw visual, 2.69-kw aural. Antenna: 30-ft. above av. terrain,
263-ft. above ground, 2627-ft. above sea level, lat. 32° 14’ 327,
long 110° 58’ 30”.

Network Service: NBC.

AM Affiliate: KVOA, 1-kw, 1290 kc (NBC).

Ownership: Clinton McKinnon, pres., 25%; Bernard Weinberg,
v.p., 25%; Harold B. Garfield, treas., 25%,; Arthur A. Desser, secy.,
25%: Mr. McKinnon is former Congressman and controls Cali-
fornia weeklies San Diego Norih Shores Sentinel and Coronado
Jour%zlm Clinton McKinnon also owns KOAT-TV, Albuquer-
que, N.M.

Began Operation: Sept. 27, 1953. Sale to present owners by John
J. Louis group (Needham, Louis & Brorby, Chicago), approved
June 29, 1955 (Television Digest, Vol. 11:11, 21, 27).

Represented (sales) by The Branham Co.
Represented (legal) by Cohn & Marks.

Represented (engineering) by George C. Davis Consulting Engi-
neers.

Personnel:
Clinton D. McKinnon, president and general manager.
Otis Cowan, station manager.
R. H. Rogers, business manager.
W. R. Duey DuBolis, sales manager.
Henry M. Hubbard, program director.
James H, Malize, news director.
Raymond H. Holsclaw, chief engineer.

DIGEST OF RATE CARD NO. 2—(Jan. 1, 1956)

Min. or
Hour 30 Min. 15 Min. 5 Min. 20 Sec. 8 Sec.
Class AA—6:59-10 p.m., Mon.-Fri.; 5:59-10 p.m., Sat. & Sun.
$300.00 $180.00 $120.00 $75.00 $60.00 $30.00

Class A—5:59-6:59 p.m., 10-10:59 p.m., Mon.-Fri.; 3-5:59 p.m., 10:01-
11 p.m., Sat. & Sun.

250.00 150.00 100.00 62.50 50.00 25.00

ClasssB—4-5:59 p.m., 11-11:29 p.m., Mon.-Fri.; all other times, Sat.
& Sun.

150.00 90.00 60.00 37.50 30.00 15.00
Class C—Sign-on-4 p.m., 11:30 p.m.-sign-off, Mon.-Fri.
100.00 60.00 40.00 25.00 20.00 10.00

Worth its weight in golden renewals . . .

TELEPROMPIER
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SEE PAGE 32
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KIVA

Yuma

(Ch. 11)
Licensee: Valley Telecasting Co., P. O. Box 1671.
Studio and Transmitter: 8-mi. W. of Yuma on U.S. 80.
Telephone: State 6-8311.

Technical Facilities: Channel No. 11 (198-204 mc). Authorized
power: 28.8-kw visual, 14.6-kw aural. Antenna: 440-ft. above av.
terrain, 485-ft. above ground, 733-ft. above sea level, lat. 32° 44’
42”, long. 114° 44’ 19”.

Network Service: NBC, CBS, ABC.
Ownership: Harry Butcher, 100%.

Began Operation: Oct. 8, 1953. Sale to present owner by Donald
Ellsworth founding group approved July 25, 1957 by FCC (Tele-
vision Digest, Vol. 13:28, 30).

Represented (sales) Paul H. Raymer Co. Inc.
Represented (legal) by Barnes & Neilson.
Represented (engineering) by John H. Mullaney.
Personnel:

Donald Ellsworth, president.

Ray C. Smucker, general manager.

ILeavenworth Wheeler, station manager.

Len Burkland, commercial manager.
Eugene Guerra, chief engineer,

DIGEST OF RATE CARD NO. 3
(Aug. 1, 1956)

Min. or

Hour 30 Min. 15 Min. 5 Min. 20 Sec. 10 Sec.
Class A—7-10:30 p.m., Mon.-Sat.; 5-10:30 p.m., Sun.
$200.00 $120.00 $80.00 $50.00 $40.00 $20.00
Class B—6-7 p.m., 10:30-11 p.m., Mon.-Sat.; 7 a.m.-5 p.m., Sun.
130.00 78.00 52.00 32.00 26.00 13.00
Class C—All other times.

85.00 50.50 34.00 21.00 16.00 8.00

Subject to frequency discounts.

ARKANSAS

KRBB

El Dorado
(Ch. 10)
Grantee (STA): South Arkansas Television Co. Inc., Box 791.
Studio & Transmitter: U.S. Hwy. 167, 5.3 mi. S of El Dorado.
Telephone: 2-3488.

Technical Facilities: Channel No. 10 (192-198 mc). Authorized
power: 24-kw visual, 12-kw aural. Antenna: 630-ft. above av.
terrain, 637-ft. above ground. 855-ft. above sea level. 1at 33°
07’ 40”7, long. 92° 38’ 28”. Requests change to 316-kw visual, 171~
kw aural, 1000-ft. above av. terrain, 100-ft. above ground, 1162-ft.
above sea level, lat. 32° 59’ 25”, long. 92° 13’ 42”; transmitter to
.15-mi. ENE of crossroads at Sadie, La.

Network Service: NBC, ABC.

Ownership: Dr. Joe F. Rushton, pres., 33.3%; W. C. Blewster Jr.,
v.p., 33.3%; Wm. M. Bigley, secy.-treas., 33.3%. Ownership inter-
locks with radio KVMA, Magnolia, Ark.

Began Operation: Nov. 18, 1955.

Represented (sales) by Richard O’Connell (New York & Illinois);
Clarke Browne Co. (South & Southwest).

Represented (engineering) by Robert M. Silliman.

Personnel:

William Bigley, general manager.
John Turner, studio manager.
Pat Williams, promotion manager.
Larry Self, chief engineer.

DIGEST OF RATE CARD NO. 1
(Jan. 1, 1957)
Hour 30 Min. 15 Min. 10 Min. 5 Min. Min. 10 Sec.

Class A—6-10:30 p.m., daily.
$200.00 $120.00 $80.00 $60.00 $50.00 $40.00 $20.00

Class B—5-6 p.m., Sat.; noon-5:59 p.m., Sun.; 10:30-11 p.m., daily.

150.00 90.00 60.00 45.00 37.50 30.00 15.00
Class C—All other times.
100.00 60.00 40.00 30.00 25.00 20.00 10.00

Subject to frequency discounts.
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KFSA-TV

Fort Smith
(Ch. 22)
Grantee (STA): Southwestern Radio & Television Co. Box 569.
Studio and Transmitter: Southwestern House. 920 Rogers Ave.
Telephone: Sunset 2-9125. TWX No.: FS 84.

Technical Facilities: Chunnel No. 22 (518-524 mc). Operating under
special temporary authorization with 22-kw visual. 12-kw aural.
Authorized power: 265-1.w visual, 145-kw aural. Antenna: 270-ft.
above av. terrain, 34Y t. ahove ground, 783-ft. above sea level,
lat. 36° 23’ n2”, long. 94° 25’ 227,

Network Service: NBC, ABC.
AM Affiliate: KFSA, 1-kw (.5-kw night), 950 k¢ {(ABC & MBS).

Ownership: Donald W. Reynolds. pres.. 100%: C. W. Parkinson,
secy. Mr. Reynolds owns KOLO-TV Reno (KOLO) & KLRJ-TV
Henderson-Las Vegas (KORK): has controlling interest in
KHBG, Okmulgee, Okla.,, and KBRS, Springdale, Ark.; is ap-
plicant for Ch. 10, Elko, Nev.: owns Southwestern Publishing
Co., publisher of Fort Smith Southwest American and Times-
Record, Las Vegas Review Journal and other newspapers in
Arkansas, Nevada and Oklahoma.

Began Operation: July 9, 1953.

Represented (sales) by Venard, Rintoul & McConncll, Inc.
Represented (legal) by Haley, Wollenberz & Xenehan.
Represented (engineering) by Lohnes & Culver.

Perso-inel:
William Slates, general manager.
John D. Whitt, administrative asst.
Roland Hundley. cales manager.
Paschal Porta, program director.
Alma Duncan, tfraffic manager
Robert W Platt Jr.. chief engineer.

DIGEST OF RATE CARD NO. 3-G
(June 1, 1956)
Hour 30 Min. 15 Min. 10Min., 5 Min. Min, 8 Sec.
Class A—6-10:30 p.m., daily.

$200.00 $120.00 $80.00 $70.00 $50.00 $40.00 $20.00
Class B—All other times.
150.00 90.00 60.00 52.50 37.50 30.00 15.00

Subject to frequency discounts.
®

KNAC-TV

Fort Smith
(Ch. 5)
Grartee (STAY: American Television Co. Inc., 200 Kelley Bldg.

Studio & Transmitters Mount Vista, 5.3 mi. NNE of Fort Smith
business center.

Telephone: Sunset 3-3131. TWX No.: FS 68.

Technical Facilities: Channel No. 5 (76-82 mc¢). Operating under
special temporary authorization with 28.8-kw visual, 14.4-kw
aural. Avthorized power: 50.1-kw visual, 25.1-kw aural. An-
tenna: 645-ft. above av. terrain, 448-ft. above ground, 1231-it.
above sea level, lat. 35° 27/ 117, long. 94° 22’ 26”.

Network Service: CBS.

Ownership: George T. Hervreich, 50%; Harry Pollock, 33.33%:;
Harry Newton Co. (Harry Poliock famll‘y), 16.669%,.

Began Operation: Dec. 3, 1956. Sale to prrsent owners by Salome
Nakdimen as administratrix for husband’s estate approved by
g‘CC Feb, 27, 1957 and June 27, 1957 (Television Digest, Vol. 13:9,

6).

Represented (sales) by H. R. Television Inc.
Represented (legal) by Cottone & Scheiner.
Represented (engineering) by L. H. Carr & Assoc.

Personnel:
Dick Campbe’l, general manager.
Glenn W. White, program director.
Larry Nolan, local commercial manager.
Shirley Archer, promotion manager.
Milt Peters, sporis director.
R. L. Masters, chief engineer.

DIGEST OF RATE CARD NO. 1
(Amended Feb. 1, 1957)

Min. or

Hour 30 Min. 15 Min. 5 Min. 20 Sec. 10 Sec.
Class A—T7-10 p.m., daily.

$250.00 $150.00 $100.00 $60.00 $50.00 $25.00
Class B—6-7 p.m., 10-10:30 p.m., daily.

187.50 112.50 75.00 45.00 37.50 i8.75
Class C—All other times.

125.00 75.00 50.00 30.00 25.00 12.50

Subject to frequency discounts.

1957 Fall-Winter Edition

Arkansas

KARK-TV

Little Rock
(Ch. 4)
Licensee: Arkansas Radio & Equipment Co., 10th & Springs Sts.

Studio: 10th & Spring Sts. Transmitter: On Shinall M¢t., 9 mi. W,
of Little Rock.

Telephone: Franklin 6-2481. TWX No.: LR 141.

Technical Facilities: Channel No. 4 (66-72 mc). Authorized power:
100-kw visual, 50.1-kw aural. Antenna: 1693-ft. above av. ter-
rain, 1175-ft. above ground, 2209-ft. above sea level, lat. 34° 47
55”, long. 92° 29’ 58”,

Network Service: NBC.

AM Affiliate: KARK, 5-kw, 920 kc (NBC).

Ownership: T. H. Barton, pres., 80%; T. K. Barton, v.p., 20%.
Began Operation: March 24, 1954.

Represented (sales) by Edward Petry & Co. Inc.

Represented (legal) by Spearman & Roberson.

Represented (engineering) by Lohnes & Culver.

Personnel:

T. K. Barton, executive v.p.

Douglas Romine, v.p. & station manager.

H Lee Bryant, commercial manager.

Fred Schmutz, program director.

Bob Buice, pubdlic relations & farm director.
Shirley R. Kennedy, promotion director.
Champ Smith, chief engineer,

DIGEST OF RATE CARD NO. 3—(June 1, 1956)

Min. or

Hour 30 Min. 15Min. 10 Min. 5 Min. 20 Sec* 10 Sec.

Class A—6:30-10 p.m., Mon.-Sat.; 6-10 p.m., Sun.
$450.00 $270.00 $180.00 $158.00 $113.00 $100.00 $50.00

Class B—5-6:30 p.m., Mon-S8at.; 5-6 p.m., Sun.; 10-11 p.m,, daily.

338.00 203.00 135.00 118.00 85.00 75.00 38.00
Class C—Noon-5 p.m., 11 p.m.-midnight, daily.

225.00 135.00 90.00 79.00 56.00 50.00 25.00
Class D—Midnight-noon, daily.

113.00 68.00 45.00 40.00 28.00 25.00 13.00

*20 Sec.; Class A, $90; Class B, $68; Class C, $45; Class D, $23.

®
Little Rock
(Ch. 11)

Grantee (STA): Arkansas Television Co., Box 269,
Studio: 8th & Izard Sts. Transmitter: Shinall Mt.
Telephone: Franklin 4-3764.

Technical Facilities: Channel No. 11 {198-204 mc). Authorized
power: 316-kw visual, 158-kw aural. Antenna: 1756-ft. above av.
terrain, 1158-ft. above ground, 2205-ft. above sea level, lat. 34°
47’ 55”, long. 92° 29’ 58”.

Network Service: CBS.
AM Affiliate; KTHS, 50-kw, 1090 k¢ (CBS).

Ownership: Radio Bestg. Inc., operator of KXTHS, 429%:; Arkansas
Democrat, 32%:; National Equity Life Insurance Co., 16%: K.
August Engel, 109%. KTHYV officers: William H. Bronson, chair-
man: K. August Engel, pres.. Henry B. Clay, exec. v.p. KTHS
is subsidiary of Shreveport Times, also operator of Shreveport's
KWKH. Mr. Clay owns 119 of KTRE-TV, Lufkin, Tex. and 3
of CP for Ch. 40, Baton Rouge, La.,

Began Operation: Nov. 27, 1955.

Represented (sales) by The Branham Co.
Represented (legal) by Dempsey & Koplovitz.
Represented (engineering) by A. Earl Cullum Jr.

Personnel:

Henry B. Clay, ezxec. v.p.

B G. Robertson, general manager.

W. V. Hutt, sales manager.

Jack Bomar, program manager & film director.
Ernie Byrne, production manager.

Cecil Suitt, chief engineer,

DIGEST OF RATE CARD No. 2—(June 1, 1956)

Hour 30 Min. 15Min., 10 Min. 5 Min, Min. 10 Sec,
Class A—6:30-10 p.m., dalily,
$450.00 $270.00 $180.00 $158.00 $113.00 $100.00 $50.00

Class B—5:30-6:30 p.m., 10-10:30 p.m., daily.

338.00 203.00 135.00 118.00 85.00 75.00 38.00

Class C—Noon-5:30 p.m., 10:30 p.m.-midnight, daily.

225.00 135.00 90.00 79.00 56.00 50.00 25.00

Class D—Midnight-noon, daily.

113.00 68.00 45.00 40.00 28.00 25.00 13.00
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Arkansas - California

KATV

Pine Blufi-Little Rock
(Ch. D
Licensee: Central South Sales Co., 100 Williams Rd., Pine Bluil.
Studios: 100 Williams Rd., Pine Bluff; 620 Beech St., Little Rock.
Transmitter: Jefferson Springs, Ark.

Telephones: Jefferson 4-2051, Pine Bluff; Mohawk 6-9401, Little
Rock. TWX No.: LR-572.

Technical Facilities: Channel No. 7 (174-180 mc). Authorized
power: 170-kw visual, 91.2-kw aural. Antenna: 1010-ft. above
av. terrain, 922-ft. above ground, 1322-ft. above sea level, lat. 34°
22’ 12”, long. 92° 10’ 07”.

Network Service: ABC.

Ownership: John T. Griffin, chairman, 45%,; James C. Leake, pres.,
459, Bryan Mathes, secy-treas., 109,. Also own 50% of KWTV,
Oklahoma City, and control radio stations KTUL, Tulsa; KFPW,
Fort Smith, Ark: Messrs. Leake and Mathes hold minority
interest in KTVX (TV), Muskogee, Okla. Central South Sales
Co. also holds CP for Ch. 8, Jonesboro, Ark.

Began Operation: Dec. 18, 1953.

Represented (sales) by Avery-Knodel Inc.
Represented (legal) by Spearman & Roberson.
Represented (engineering) by Paul Godley Co.

Personnel:

John 7T. QGriffin, chairman.

James C. Leake, president.

Bryan Mathes, secretary-treasurer.

Mike Shapiro, executive v.p. (Tulsa, Okla.)
John H. Fugate, general manager.

Joe Mpyers, promotion manager.

A. R. Garrett, chief engineer.

DIGEST OF RATE CARD NO. 4-A—(Oct. 1, 1956)

Min. or
10 Min. 5 Min. 20 Sec. 10 Sec.

Hour 30 Min. 15 Min.
Class AA—T7-10 p.m., daily.
$450.00 $270.00 $180.00 $150.00 $112.50 $90.00 $45.00
Class A—6-7 p.m., Mon.-Sat.; 4-7 p.m., Sun.; 10-10:30 p.m., daily.

350.00 210.00 140.00 122.50 87.50 70.00 35.00
Class B—5-6 p.m., Mon.-Sat,; 10:30-11 p.m., daily; 1-4 p.m., Sun.
250.00 150.00 100.00 80.00 60.00 50.00 25.00
Class C—All other times.
150.00 90.00 60.00 52.50 37.50 30.00 15.00
°
KCMC-TV
Texarkana

(See Texarkana, Tex.)

unique GPL
Video Switcher

OI.

Ideal for field use;

permuts previews and effects
in remote programming.
Ask for details.

General Precision Laboratory
Incorporated

Pleasantville, New York
A subsidiary of General Precision Equipment Corporation
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CALIFORNIA

KBAK-TV
Bakersfield

(Ch., 29)
Licensee: Bakersfield Broadcasting Co., Box 1448.
Studio and Transmitter: Top of Mount TV.
Telephone: Export 9-1761.

Technical Facilities: Channel No. 29 (560-566 mc). Authorized
power: 19-kw visual, 10.5-kw aural. Antenna: 630-ft. above av.
terrain, 396-ft. above ground, 1326-ft. above sea level, lat. 35°
27’ 55”, long. 119° 01’ 15”7,

Network Service: CBS, ABC.

Ownership: Chtonicle Publishing Co. (KRON-TV, San Francisco),
971%45%. KBAK-TV officers: H. P. See, pres., 1% (KRON-TV
general manager); Charles Thieriot, v.p., 1233% (pres. of San
Francisco Chronicle).

Began Operation: Aug 20, 1953.

Represented (sales) by Weed Television Corp.

Represented (legal) by John P. Hearne, Hollywood, Cal.
Represented (engineering) by Robert Hammett, San Francisco.

Personnel:

Harold P. See, president.

A. H. Constant, v.p. & general manager.

James Garner, chief engineer.

Helen Smythe, traffic.

DIGEST OF RATE CARD NO. 5—(March 1, 1957)

Hour 30 Min. 15 Min. 10 Min. 5 Min. Min. 10 Sec.
Class AA—T7-10:30 p.m., daily.
$350.00 $210.00 $140.00 $122 50 $87 50 $70.00 $35.00

Class A—6:30-7 p m., Mon.-Sat.; 5-7 p.m., Sun.; 10:30-11 p.m., daily.
280 00 168.00 112.00 98 00 70 00 56.00 28.00

Class B—5-6:30 p.m., Mon.-Sat.; noon-5 p.m., Sun.; 11 p.m.-sign-off,
daily.

175 00 105 00 70.00 61.25 43.75 35.00 17.50
Class C—Noon-5 p.m., Mon.-Sat.; sign-on-noon, Sun.

131.25 78.75 52.50 46.00 32.75 26.25 13.25
Class D—Sign-on-noon, Mon.-Sat.

87 50 52.50 35.00 30.75 22.00 17.50 8.75

Subject to frequency discounts.
®

KERO-TV
Bakersfield

: : (Ch. 10)

Licensee: Wrather-Alvarez Broadcasting Inc., Fifth & Ash Sts.,
San Diego, Cal.

Studio: 1420 Truxtun Ave. Transmitter: Breckenridge Mt., 22 ml.
E. of Bakersfield.

Telephone: Fairview 7-1441. TWX No.: BK 47.

Technical Facilities: Channel No. 10 (192-1958 mc). Authorized
power: 110-kw max. and 39.8-kw horizontal visual, 56-kKw max.
and 21.9-kw horizontal aural. Antenna: Directional, 3710-ft.
above av. terrain, 183-ft. above ground, 7668-ft. above sea level.
lat. 35° 27/ 117, long. 118° 35’ 26”.

Network Service: NBC.

Ownership: Same as KFMB-TV, San Diego.

Began Operation: Sept. 26, 1933. Sale to present owners by Al-
bert E. DeYoung and associates approved dJuly 18, 1957 by
FCC (Television Digest, Vol. 13:2, 11, 29).

Represented (sales) by Edward Petry & Co. Inc.

Represented (legal) by Haley, Wollenberg & Kenehan.

Represented (engineering) by Robert L. Hammett, San Francisco.

Personnel:
Gene DeYoung, President & general manager.
Edward Urner, v.p. & general sales manager.
John Barrett, local sales manager.
Kenneth Croes, program manager.
Edwin A. Andress, engineering director.

DIGEST OF RATE CARD NO. 8—(March 1, 1957)
Min. or
20 Sec. 10 Sec.

Hour 30 Min. 15 Min. 10 Min. 5 Min.

Class AA—T7-10:30 p.m., daily.

$500.00 $300.00 $200.00 $175.00 $125.00 $100.00 $50.00

Class A—6-7 p.m., Mon.-Sat.; 5-7 p.m., Sun.; 10:30-10:59 p.m.,
daily.

400.00 240.00 160.00 140.00 100.00 80.00 40.00

Class B—5-6 p.m., Mon.-Fri.; noon-5 p.m., Sun.; 11 p.m.-mid-
night, daily.

250.00 150.00 100.00 87.50 62.50 50.00 25.00
Class C—7 a.m.~-5 p.m., Mon.-Fri.; sign-on-6 p m., Sat.
187.50 112.50 75.00 66.00 47.00 37.50 18.75

Subject to frequency discounts.
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KHSL-TV
Chico

(Ch. 12)
Licensee: Golden Empire Bcestg. Co., Box 1041.
Studio: 180 E. 4th St. Transmitter: Cohasset Road.
Telephone: Fireside 2-0141. TWX No.: CZ T71.

Technical Facilities: Channel No. 12 (204-210 mc). Authorized
power: 316-kw maximum and 234-kw horizontal visual, 158-kw
maximum and 117-kw horizontal aural using 1° electrical beam
tilt. Antenna: 1290-ft. above av. terrain, 284-ft. above ground,
3779-ft. above sea level, lat. 39° 57 307, long. 121° 427 48”.

Network Service: CBS, ABC.
AM Affiliate: KHSL, 5-kw, 1290 kc (CBS).

Ownership: Mrs. Hugh McClung, pres., 92.5%; Martha McClung
Roberts, v.p., 2.5%: Hugh McClung Jr. treas., 5%; Dorothy
Hawke, secy. Also oberates KVCV, Redding, Cal. (AM).

Began Operation: Aug. 22, 1953.

Represented (s2les) by Avery-Knodel Inc.

Represented (legal) by Haley, Wollenberg & Kenehan.
Represented (engineering) by Kear & Kennedy.

Personnel:
M. P. Woodling, manager.
George Ross, national sales manager.
Jerry Pero, sales manager.
Martin Jacobsen, production manager.
Russel Pope, technical director.

DIGEST OF RATE CARD NO. 3—(Sept. 1, 1955)

Hour 30 Min, 15 Min. 10 Min. 5 Min. Min. 20 Sec. ID
Class AA—7:30-9:30 p.m., daily.

$250.00 $150.00 $100.00 chees eesee $42.50 $42.50 $22.50
Class A—6:30-7:30 p.m., 9:30-10:30 p.m., dally.

225.00 140.00 90.00 ..... 60.00 37.50 37.50 20.00

Class B—5-6:30 p.m., 10:30-11 p.m., daily.
175.00 100.00 60.00 50.00 40.00 22.50 16.00 12.00

Class C—All other times.
120.00 72.00 48.00 39.00 30.00 17.00 12.00 8.00

KIEM-TV

Eureka
(Ch. 3)
Grantee (STA): Callfornia-Oregon Television Inc., Box 1021.

Studio: Foot of Pay St. Transmitter: Redwood Peak, 12-mi. SE
of Eureka.

Telephone: Hillside 3-3123. TWX No.: EK 16.

Technical Facilities: Channel No. 3 (60-66 mc). Authorized power:
14.1-kw visual, 7.59-kw aural. Antenna: 1655-ft. above av.
terrain, 249-ft. above ground, 3049-ft. above sea level, lat. 40°
43’ 527, long. 123° 577 06”7, CP for 100-kw visual, 50-kw aural,
1653-ft. above av. terrain; transmitter to Lundgren Peak, approx.
12-mi. E. of Eureka.

Network Service: CBS, ABC, NBC.

AM Affiliate: KIEM, 5-kw, 1480 k¢ (MBS). FM Affillate: KRED,
4.6-kw, 56.3 mc (No. 242), 1520-ft. antenna height.

Ownership: Subsidiary of Redwood Bestg., Co. Inc.; Willlam B.
Smullin, pres., 79%; Donald H. Telford, v.p. Redwood Bcstg.
Co. owns 1009 of radio XIEM & KRED (FM); 509 of KBES-TV,
Medford, Ore., and KUIN & KGPO, AM & FM affiliates in
Grants Pass, Ore. KBES-TV also owns 509 of KPIC, Roseburg,
Ore.; 509 of KOTI-TV, Klamath Falls, Ore.

Began Operation: Oct. 25, 1953.

Represented (sales) by Blair Television Associates Inc.
Represented (legal) by Dempsey & Koplovitz.
Represented (engineering) by Lohnes & Culver.

Personnel:
Donald H. Telford, ».p.
W. Edwin Smith, manager.
Doug Pine, farm director

Kenneth Baker, research & development v.p. for KIEM-TV,
KBES-TV, KOTI-TV.

DIGEST OF RATE CARD NO. 3—(June 1, 1956)

Min. or
Hour 30 Min, 15 Min., 10 Min. 5 Min. 20 Sec. 8 Sec.

Class A—6:30-10 p.m., Mon.-Fri.; 6-10 p.m., Sat. & Sun.
$250.00 $150.00 $100.00 $87.50 $62.50 $50.00 $25.00

Class B—Noon-1 p.m., 5-6:30 p.m., Mon.-Fri.; noon-6 p.m., Sat. &
Sun.; 10-11 p.m., dally.

180.00 108.00 72.00 63.00 45,00 36.00 18.00
Class C—AIll other times.
100.00 60.00 40.00 35.00 25.00 20.00 10.00

1957 Fall-Winter Edition

California

Combination Rates: KIEM-TV, KBES-TV, Medford & XKOTI-TV,
Klamath Falls, Ore.

Class A—6:30-10 p.m., Mon.-Fri.; 6-10 p.m., Sat. & Sun.
$552.50 $331.50 $221.00 $191.25  ...... ‘e cevane

Class B—Noon-1 p.m., 5-6:30 p.m., Mon.-Fri.; 10-11 p.m., daily;
noon-6 p.m,, Sat. & Sun.

408.00 244.80 163.20 14280  ...... ... ous creeee
Class C—All other times.
255.00 153.00 102.00 89.25

Subject to frequency discounts.

KFRE-TV

Fresno

(Ch. 12)
Licensee: California Inland Broadcasting Co., 733 L St.
Studio: 733 Lk St. Transmitter: Meadow Lake, Cal.
Telephone: 8-6444. TWX No.: FR 58.

Technical Facilities Channel No. 12 (204-210 me). Authorized
power: 316-kw maximum and 219-kw horizontal visual, 160.2-kw
maximum and 112-kw horizontal aural. Antenna: directional
antenna 2000-ft. above av. terrain, 241-ft. above ground, 4720-
ft. above sea level, lat. 37° 04’ 37.6”7, long. 119° 26’ 0.482".

Network Service: CBS.

AM Affiliate: KFRE, 50-kw, 940 k¢ (CBS). FM Affillate: ERFM,
68-kw, 93.7 mc (No. 229), 1880-ft. antenna height.

Ownership: Paul R. Bartlett, pres., 55%; Wm. C. Crossland,
secy.-treas., 38%; KXeith L. Mealey, engineering v.p., 2.38%;
g]gzv;rd J. Frech, programming v.p., 2.38%; Helen Johnson, treas.,
. (s}

Began Operation: May 10, 1956.
Represented (sales) by Blair-TV.

Represented (legal) by Pierson, Ball & Dowd.

. Represented (engineering) by Lohnes & Culver,

Personnel:
Paul R. Bartlett, president.
Edward J. Frech, v.p. & manager.
Robert Klein, national sales manager.
Keith L. Mealey, engineering v.p.

DIGEST OF RATE CARD NO. 1
(June 1, 1956)

Min. or
Hour 30 Min. 15 Min. 5 Min. 20 Sec. 1D
Class AA—7-10:30 p.m., daily. :
$650.00 $390.00 $260.00 $195.00 $150.00 $75.00
Class A—6-7 p.m. & 10:30-11 p.m,., daily.
500.00 300.00 200.00 150.00 100.00 50.00
Class B-—-Noon-6 p.m. & 11 p.m.-midnight, daily.
300.00 180.00 120.00 90.00 60.00 30.00
Class C—AIll other times.
250.00 150.00 100.00 75.00 50.00 25.00

Subject to frequency discounts.

50 Watt Microwave

(1,000 mc) Amplifier

Over 600,000 Watts erp with 6 fi.
dishes
Increases fade margin
27db over 0.1 watt relay.
17db over 1.0 watit relay.

See your Visual Elecfronics Sales Engineer

VISUAL ELECTRONICS CORP.

342 W. 40th St., New York 18, N.Y.
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KJEO
Fresno
(Ch. 47)
Grantee (STA): O’Neill Bestg. Co., Box 1708.
Studio: Shaw at Cedar. Transmitter: Bald Mt.
Telephone: Baldwin 2-2411. TWX No.: FR 271.

Technical Facilities: Channel No. 47 (668-674 mc). Authorized
power: 1700-kw maximum visual with directional antenna and
tilt, 550-kw maximum horizontal and 380-kw average horizontal
visual, 273-kw maximum aural. Antenna: 1787-ft. above av.
terrain, 156-ft. above ground, 4614-ft. above sea level, lat. 37°
04’ 13”7, long. 119° 25" 31~.

Network Service: ABC.

Ownership: J. E. O'Neill, pres. 1009,. Also is buying CP for Ch. 14,
¥oldef§oé31)30 be operated as partial satellite (Television Digest,
ol. : .

Began Operation: Sept. 20, 1953.
Represented (sales) by The Branham Co.
Represented (legal) by Joseph Brenner, Beverly Hills, Cal.

Personnel:

Joe Drilling, v.p. & general manager.
W. O. Edholm, commercial manager.
Ray Jacobs, production manager.
Francis Quinn, traffic manager.

Phil McPherson, farm & news editor,
Jack McElwalin, chief engineer.

Patti Johns, promotion manager.

DIGEST OF RATE CARD NO. 6
(May 15, 1957)

Min. or
Hour 30 Min. 15 Min. 5 Min. 20 Sec. 10 Sec.
Class A—6:30-10:30 p.m., Mon.-Sat.; 6-10:30 p.m., Sun.
$600.00 $360.00 $240.00 $180.00 $150.00 $75.00

Class B—5-6:30 p.m., Mon.-Sat.; noon-6 p.m., Sun.; 10:30-11 p.m.,
dalily.

450.00 270.00 180.00 135.00 90.00 45.00
Class C—4:30-5 p.m., Mon.-Fri.; sign-on-5 p.m., Sat.; sign-on-
noon, Sun.; 11 p.m.-sign-off, daily.
200.00 120.00 80.00 60.00 50.00 25.00
Class D—Sign-on-4:30 p.m., Mon.-Fri.
100.00 60.00 40.00 30.00 25.00 12.50
Subject to frequency discounts.
®
KMJ-TV
Fresno
(Ch, 24)
Licensee: McClatchy Bestg. Co., 1117 N St.
Studio: 1117 N St. Transmitter: Bear Mountain.
Telephone: Amherst 8-6666. TWX No.: FR 221.
Technical Facilities: Channel No. 24 (530-536 me)., Authorized

power: 447-kw maximum visual with directional antenna and
tilt, 282-kw maximum horizontal and 170-kw average horizontal
visual, 240-kw maximum aural. Antenna: 3385-ft. above valley
floor, 242-ft. above ground, 3638-ft. above sea level, lat. 36° 44’
45.5”, long. 119° 16’ 52.”

Network Service: NBC.

AM Affiliate: KMJ, 5-kw, 580 k¢ (NBC). FM Affiliate: KMJ-FM,
7.3-kw, 97.9 mc (No. 250), 630-ft. antenna height.

Ownership: McClatchy Newspapers, 100%; same officers for both
companies. Eleanor McClatchy, pres.; J. Brown Maloney, v.p.;
James B. McClatchy, secy.-treas.; Walter P. Jones & John J.
Hamlyn, directors. McClatchy Bestg. Co. owns KFBEK, Sacra-
mento; KERN, Bakersfield; KBEE, Modesto; KOH, Reno, Nev.
McClatchy Newspapers publish Fresno Bee, Sacramento Bee,
Modesto Bee.

Began Operation: June 1, 1953.
Represented (sales) by Paul H. Raymer Co. Inc.
Represented (legal) by Dow, Lohnes & Albertson.

Represented (engineering) by George C. Davis Consulting Engi-
neers.

Personnel:
John Edwards, manager.
Wilson Lefler, national sales & service manager.
Orble Sulllvan, sales manager.
Tom Flynn, production manager.
Joe Tomes, program manager,
Marion Anderson, iraffic manager.
Willlam Curtis, film editor.
Edward C. Sturgeon, farm editor.
James B. Hancock, chief engineer
Dean Mell, news editor.

TV Factbook No. 25
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DIGEST OF RATE CARD NO. 7
(Dec. 1, 1956)

Hour 30 Min. 15 Min. 10 Min, 5 Min. Min., 10 Sec.
Class AA—T7:30-10:30 p.m., daily.
$550.00 $330.00 $220.00 $192.50
Class A—6:30-7:30 p.m., Mon.-Saft.

500.00 300.00 200.00 175.00 150.00 100.00 50.00
Class BB—4:30-6:30 p.m., 10:30-11 p.m., daily.

375.00 225.00 150.00 131.25 112.50 75.00 37.50
Class B—Noon-4:30 p.m., 11-11:30 p.m., daily.

375.00 225.00 150.00 131.25 112.50 65.00 32.50
Class C—7 a.m.-noon, 4:30 p.m.-sign-off, daily.

250.00 150.00 100.00 87.50 75.00 60.00 30.00

$165.00 $150.00* $75.00*

* 7:30 spot takes Class A rate.
Subject to frequency discounts.

KVVG
Fresno
(See Tulare, Cal.)

KABC-TV

Los Angeles
(Ch. 7)

Licensee: American Broadcasting-Paramount Theatres Inc., 7 West
66th St., New York 23, N.Y.

Studio: Prospect & Talmacdge Sts., Hollywood 27, Cal. Transmitter:
Mt. Wilson.

Telephone: Normandy 3-3311. TWX No.: LA 353.

Technical Facilities: Channel No. 7 (174-180 mc). Authorized power:
165-kw visual, 82.5-kw aural. Antenna: electrically titled
3°, 2970-ft. above av. terrain, 234-ft. above ground, 5940-ft.
above sea level, lat. 34° 13’ 36”, long, 118° 03" 59”.

Network Service: ABC.

AM Affiliate: KABC, 5-kw, 790 kc (ABC). FM Affiliate: KABC-FM,
3.8-kw, 95.5 mc (No. 238), 40-ft. antenna height.

Ownership: See WABC-TV, New York.

Began Operation: Sept. 16, 1949 as KECA-TV.
Represented (sales) by The Katz Agency Inc.
Represented (legal) by McKenna & Wilkinson.
Represented (engineering) by Kear & Kennedy.

Personnel:
Earl J. Hudson, v.p., Western Division, ABC.
Sellig J. Seligman, general manager.
Elton H. Rule, general sales manager.
Malcolm Klein, asst. sales manager.
Norman Sloane, sales service manager.
Peter Robinson, program director.
Norma Olsen, director of program operations.
Jack F. Brembeck, promotion manager.
Howard Lipstone, film director.
Theodore Grenier, chief engineer, Western Division, ABC.

DIGEST OF RATE CARD WO, 8—(March 15, 1957)
Hour 30 Min. 15 Min. 10 Min., 5 Min. 20 Sec.®* 10 Sec.®

Class A—7-10:30 p.m., daily.
$2300.00 $1380.00 $92000  ...... ...l $500.00 $250.00

Class B—5-7 p.m., 10:30-11 p.m., daily.

1600.00 960.00 640.00 $535.00 $425.00 300.00 150.00
Class C—All other times.
800.00 480.00 320.00 265.00 215.00 125.00 65.00

* Class AA (7:29-10 p.m., daily) 20 Sec. $600, 10 Sec. $300 (not
subject to frequency discounts). Class A (6:59-7:29 p.m., 10-10:30
p.m., daily).

Subject to frequency discounts.

KCOP

Los Angeles
(Ch. 13)
Licensee: The Copley Press Inc., 1000 Cahuenga Blvd.
studio: 1000 Cahuenga Blvd. Transmitter: Mt. Wilson.
Telephone: Hollywood 2-7311. TWX No.: LA 1479.

Technical Facilities; Channel No. 13 (210-216 mc). Authorized
power: 162-kw visual, 83.2-kw aural. Antenna: 2920-ft. above
av. terrain, 200-ft. above ground, 5380-ft. above sea level, lat.
34° 13’ 42”7, long. 118° 04’ 02”.

1957 Fall-Winter Edition
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Ownership: The Copley Press Inc. Publishers of Alhambra Post-Ad-
vocate, Burbank Daily Review, Culver City Star-News, Glendale
News-Press, Monrovia News-Post, Redondo Daily Breeze, Venice
Evening Vanguard, all California; Aurora Beacon-News, Elgin
Courier-News, Joliet Herald News, Springfield Illinois State
Journal, all Illinois. Also owns 609 of San Pedro (Cal.) News-
Pilot and publishes Springfield (111.) State Register under lease.
Note: Sale to Kenyon Brown-Bing Crosby syndicate pends FCC
approval (Television Digest, Vol. 13;16, 22).

Began Operation: Sept. 17, 1948. Acquired by Copley Press Inc.,
Dec. 23, 1953. (See Television Digest, Vol. 9:49, 52.)

Represented (sales) by Edward Petry & Co. Inc.
Represented (legal) by John P. Hearne, Hollywood, Cal.

Personnel:
Jack Heintz, v.p. & general manager.
A. G, Flanagan, asst. general manager.
O. Knudson, production director.
Amos T. Baron, sales manager.
Al Fischler, asst, sales manager.
Helen McDermott, business manager.
Al Browdy, chief engineer.

DIGEST OF RATE CARD NO. 3
(May 1, 1957)
Hour 30 Min. 15 Min. 10 Min. 5 Min. Min. 20 Sec. 10 Sec.
Class A—G:30-10:30 p.m., daily.
$1350.00 $810.00 $540.00 ...... ...... $350.00 $250.00 $150.00

Class B—5-6:30 p.m., Mon.-Fri.; sign-on-6:30 p.m., Sat. & Sun.;
10:30 p.m.-midnight, daily.

875.00 525.00 350.00 $262.50 $218.75 200.00 135.00  100.00

Class C—All other times.

600.00 360.00 240.00 180.00 150.00 80.00 60.00 50.00

Subject to frequency discounts.

KHJ-TV

Los Angeles
(Ch. 9)

Li]c)qns)ee: RKO Teleradio Pictures Inc., 1313 N. Vine St. (Don Lee
iv.).

Studio: 1313 N. Vine St. Transmitter: Mt. Wilson.
Telephone; Hollywood 2-2133. TWX No.: LA 64.

Technical Facilities: Channel No. 9 (186-192 mc). Authorized
power: 162-kw visual, 81.3-kw aural. Antenna: 2960-ft. above av.
terrain, 199-ft. above ground, 5929-it. above sea level, lat. 34°
13’ 38”7, long. 118° 04’ 00”.

AM Affliate: KHJ, 5-kw, 930 k¢ (MBS). FM Affiliate: KHJ-FM,
16.8-kw, 101.1 mc (No. 266), 2950-ft. antenna height.

Ownership: RKO Teleradio Pictures Inc. Officers of Don Lee Div.:
Willet H. Brown, pres.; C. J. Marshall, asst. treas.; A. M.
Quinn, secy. & treas.; Norman Boggs, v.p.; Norman Ostby, v.p.;
John Reynolds, v.p.; James Richards, v.p. For other affiliates
of RKO Teleradio see WOR-TV, New York.

Began Operatlon: Aug. 25, 1948, as KFI-TV. Sold to present 11i-
censee Aug. 1951 (see Television Digest, Vol. 7:23, 32, 36).

Represented (sales) by H-R Television Inc
Represented (legal) by Pierson, Ball & Dowd.

Personnel:
Thomas F. O’Neil, president, RKO Teleradio Pictures Inc.
Willet H. Brown, president, Don Lee Div.
Ward D. Ingrim, general manager, Don Lee Div.
James Richards, v.p. & eastern sales manager.
John Reynolds, v.p. & general manager, KHJ-TV.
Howard Wheeler, sales manager.
Robert Light, director of promotion, radio & TV.
Bill Barron, public relations director.
Robert L. Nelson, promotion manager.
James D. Higson, program manager.
Robert Arne, chief engineer.

DIGEST OF RATE CARD NO. 5
(July 1, 1957)
Hour 30 Min. 15 Min. 10 Min. 5 Min. Min. 20 Sec. 10 Sec.
Class A—7-10:30 p.m., daily.
$1750.00 $1050.00 $700.00 $580.00 $435.00 $400.00 $350.00 $200.00
Class B—5-7 p.m., Mon.-Sat.; noon-7 p.m., Sun.; 10:30-11 p.m.,
daily.
1200.00 720.00 480.00 400.00 300.00 265.00 230.00 130.00

Class C—All other times.
600 00 360.00 240.00 210.00 150.00 135.00 115.00 65.00

Subject to frequency discounts.
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KNXT

Los Angeles
(Ch, 2)
Licensee: Columbia Broadcasting System Inc., 1313 N. Vine.
Studio: 1313 N, Vine St. Transmitter: Mt. Wilson.
Telephone: Webster 8-3000. TWX No.: LA 7252,

Technical Facilities: Channel No. 2 (54-60 mc). Authorized power:
46.8-kw visual, 23.4-kw aural. Antenna: 3140-ft. above av. terrain,
466-ft. above ground, 6126-ft. above sea level, lat., 34° 13’ 57”7,
long. 118° 04’ 18~

Network Service: CES.

AM Affiliate: KNX, 50-kw, 1070 kc (CBS). FM Affiliate: KNX-FM,
67-kw, 93.1 mc (No. 226), 2870-ft. antenna height.

Ownership: See WCBS-TV, New York.

Began Operation: May 6, 1948 as KTSL. Sold to present owner

December 1950 (see Television Digest, Vol, 6:46, 52).
Represented (sales) by CBS Television Spot Sales.
Represented (engineering) by CBS Engineering Dept., N. Y.
Personnel:

Clark George, general manager.

Robert D. Wood, general sales manager.

Van Rubenstein, national spot sales representative,

Rudy Wissler, sales trafiic manager.

Dean Linger, sales promotion & publicity director.

Larry Lazarus, business manager.

Donald M. Hine, program manager.

Donald B. Cook, ezxecutive producer.

Bill L. Alcine, film director.

Alverta Hackett, production manager.

Floren Thompson, production coordinator.

Willlam Whitley, public affairs director.

Lester Bowman, manager of technical operations.

Sam Zelman, director of news & special events.

Henry J. Schaefer, operations & trajffic manager.

DIGEST OF RATE CARD NO. 7
(April 1, 1957)
Hour 30 Min, 15 Min. 10 Min. 5 Min. 20 Sec.* 10 Sec.*
Class A—6:30-10 p.m., Mon.-Sat.; 6-11 p.m., Sun.
$3500.00 $2100.00 $1400.00 ...... ...... $600.00 $300.00
Class B—6-6:30 p.m., 10-11 p.m., Mon.-Sat.
2200.00 1320.00 880.00 $733.33 $660.00 400.00 200.00

Class C—9 a.m.-6 p.m., Mon.-Fri.; 11 a.m.-6 p.m., Sat. & Sun.;
11 p.m.-midnight, daily.

1750.00 1050.00 700.00 583.33 525.00 210.00 105.00

Class D—Sign-on-9 a.m., Mon.-Fri.; sign-on-11 a.m,, Sat. & Sun.;
midnight-sign-off, daily.
875.00 525.00 350.00 291.67 262.50 125.00 62.50

¥ Class AA (7:29-10 p.m., Mon.-Sat.; 6:59-10:30 p.m., Sun.) 20 Sec.
$800, 10 Sec. $400. Class A (6:59-7:29 p.m., 10-10:30 p.m., Mon.-Sat.;
5:59-6:59 p.m., 10:30-11 p.m., Sun.). Class B (5:59-6:59 p.m., 10:30-
11 p.m., Mon.-Sat.; 4:59-5:59 p.m., Sun.). Class € (7 a.m.-5:59
p.m., Mon.-Fri.; 8:59 a.m.-5:59 p.m., Sat.; 10:59 a.m.-4:59 p.m., Sun;
11 p.m.-midnight, daily.) Class D (Sign-on-7 a.m., Mon.-Fri,;
sign-on-8:59 a.m., Sat.; sign-on-10:59 a.m., Sun.; midnight-sign-
off, daily.).

Subject to consecutive weeks discounts. Color—Rates on request.

KRCA

Los Angeles
(Ch. 4)
Licensee: National Broadcasting Co. Inec., Sunset & Vine.
Studios: Sunset & Vine. Transmitter: Mt. Wilson.
Telephone: Hollywood 9-6161. TWX No.: LA 790.

Technical Facilities: Channel No. 4 (66-72 mc). Authorized power:
42.7-kw visual, 21.4-kw aural. Antenna: Directional, electrically
tilted 2.5°, 3200-ft. above av. terrain, 490-ft. above ground; 6170-
ft. above sea level, lat. 34° 13’ 33”7, long. 118° 03’ 55”.

Network Service: NBC. AM Affiliate: None locally.
Ownership: See WRCA-TV, New York.

Began Operation: Jan. 16, 1949,

Represented (sales) by NBC Spot Sales.

Personnel:

Thomas C. McCray, v.0. & general manager.
James Parks, sales manager.

John M. Wehrheim, business manager.
Noyes Scott, sales service manager. .
John C. Kenaston, advertising & promotion manager.
Joseph Mertens, sales promotion director.
Robert Pelgram, publicity manager.

Harry Camp, merchandising director.

Dean Craig, program manager. .

George Burke, film operations supervisor.
John Knight, station engineer.

James Damon, operations supervisor.

Robert Livingston, remote director.

Norvell Gillespie, farm director.
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DIGEST OF RATE CARD NO. 12—(April 1, 195%7)

Hour 30 Min. 15 Min. 10 Min. 5 Min. 20 Sec.* 10 Sec.*
Class AA—T7:30-10:30 p.m., Mon.-Sat., 5-10:30 p.m., Sun.

$3600.00 $2160.00 $1440.00 $1260.00 $900.00 $800.00 $375.00
Class A—10:30-11 p.m., dally.

3200.00 1920.00 1280.00 1120.00 800.00 450.00 210.00
Class B—6-7:30 p.m., Mon.-Sat.

1700.00 1620.00 680.00 595.00 425.00 250.00 115.00
Class C—Sign-on-6 p.m., Mon.-Sat.; Sign-on-5 p.m., Sun.

1600.00 960.00 640.00 560.00 400.00 175.00 80.00
Class D—AIll other times.
825.00 495.00 330.00 288.75 206.25 125.00 55.00

* Class AA—7:30-10:30 p.m., Mon.-Sat.; 6-10:30 p.m., Sun.
Class A—6:59-7:30 p.m., Mon.-Sat.; 10:30-11 p.m., daily. Class
B—6-6:59 p.m., Mon.-Sat.; 5-6 p.m., Sun. Class C—11 p.m.=
sign-off, daily. Class D—all other times.

Subject to frequency discounts. Color—Rates on request.

KTLA

Los Angeles
(Ch. 5)
Licensee: Paramount Television Productions Inc., 5800 Sunset Blvd.
Studio: 5800 Sunset Blvd. Transmitter: Mt. Wilson.
Telephone: Hollywood 9-3181.

Technical Facilities: Channel No. 5 (76-82 mec). Authorlzed power:
50.1-kw visual, 25.1-kw aural. Antenna: 2921-ft. above av. terrain,
250-ft. above ground, 5936-{t. above sea level, lat 34° 13’ 35”7, long.
118° 03’ 56”.

Ownership: Paramount Pictures Inc., 1009. Note: Being sold to
DuMont Bestg. Corp. (Televiston Digest, Vol. 13:18, 20).

Began Operation: Jan. 22, 1947.
Represented (sales) by Paul H. Raymer Co. Inc.
Represented (legal) by Arnold, Fortas & Porter.

Personnel:

Paul Raibourn, president (New York)

Lew Arnold, v.p. & general manager.

Henry Flynn, asst. general manager.

Robert Mohr, general sales manager.

Stanley H. Chambers, asst. sales manager.

Dick Jolliffe, sales service manager.

James J. Rue, advertising, promotion & publicity manager.
Ray Lukshis, program director.

Hal Dasbach, production supervisor.

Jerry Rogers, film program director.

Gilbert Martyn, news director.

Harry P. Warner, legal director.

John Silva, chief engineer.

Roy A. White, engineering operations supervisor.

DIGEST OF RATE CARD NO. "—(Oct. 15, 1955)
Hour 30 Min, 15 Min, 10 Min. 5 Min. Min. 20 Sec. 10 Sec.
Class A—7-10:30 p.m., daily.
$1500.00 $900.00 $600.00 $450.00 $375.00 $300.00 $270.00 $150.00

Class B—6-7 p.m.. Mon.-Sat.; 5-7 p.m., Sun.; 10:30-11 p.m., Sun.-
Thur.; 10:30 p.m.-midnight, Fri. & Sat.

1000.00 600.00 400.00 300.00 250.00 200.00 175.00 100.00
Class C—Noon-6 p.m., Mon.-Fri.; 9 a.m.-6 p.m., Sat.; 9 am.-5 p.m.
Sun.; midnight-2 a.m., Fri. & Sat.; 11 p.m.-2 a.m, Mon.-Thur.
600.00 360.00 240.00 180.00 150.00 120.00 108.00 60.00

Class D—2 a.m.-noon, Mon.-Fri., 2 a.m.-9 a.m. Sat. & Sun.
500.00 300.00 200.00 150.00 125.00 100.00 90.00 50.00

Color—Add to regular time & facility rates: Hour, $750; 30 min.
or less, $500; commercial rates on request.

KTTV

Los Angeles
(Ch. 11)
Licensee: KTTV Inc., 5746 Sunset Blvd.
Studio: 5746 Sunset Blvd. Transmitter: Mt. Wilson.
Telephone: Hollywood 2-7111. TWX No.: LA 228.

Technical Facilities: Channel No. 11 (198-204 mc). Authorized
power: 165-kw visual, 85-kw aural. Antenna: 2940-ft. above av.
terrain, 237-ft. above ground, 5907-ft. above sea level, lat. 34°
13 29», long. 118° 03’ 47.1”7.

Ownership: The Times-Mirror Co., 75%, publisher of Los Angeles
Times and Mirror. Norman Chandler, chairman; Richard A.
Moore, pres.; Harrison Chandler, exec. v.p.; Omar F. Johnson,
v.p.-asst. secy.; Harry W. Bowers, treas.; Richard G. Adams, secy.
Loew’s Inc. (MGM) owns 25%. It also owns 45% of KMGM-TV,
Minneapolis, and holds option for 259 of KTVR, Denver, Colo.
(Television Digest, Vol. 12:36).

Began Operation: Jan. 1, 1949,

Represented (sales) by Blair TV.

RePresented (legal) by Eliot C. Lovett.
Represented (engineering) by Lohnes & Culver.
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Personnel:

Richard A. Mcore, president.

John R. Vrba, v.p., sales.

Leslle H. Norins, local sales manager.

George T. Ruby, controller.

Robert Breckner, v.p., programming.

Bill Welsh, director of special events.

Jack O’Mara, director merchandising & promotion.
Irmi Sofroniew, traffic manager.

Dick Woollen, film & asst. program director.
Reavis Winckler, publicity director.

Val Conte, sales service manager.

Edward Benham, chief engineer.

Joe Bluth, technical operations supervisor.
Ernest Lee, personnel manager.

Alvin Bowen, production manager.

DIGEST OF RATE CARD NO. 8—(April 1, 1956)

15 Min.

Hour 30 Min. or Less Min, 20 Sec. 10 Sec.
Class AA—7-10 p.m., daily.
$2000.00 $1200.00 $800.00 $600.00* $500.00¢ $290.00%*
Class A—6-7 p.m., 10-11:15 p.m., daily.

1500.00 900.00 600.00 400.00*#* 325.00%% 200.00%*
Class B—5-5:59 p.m., 11:15 p.m.-midnight, daily.

1000.00 600.00 400.00 300.00%¥#  250.00%*#  125.00% ¥
Class C—All other times.

600.00 360.00 240.00 200.00 150.00 75.00

* Class AA—(7-10:15 p.m., Mon.-Fri.; 7-10 p.m., Sat. & Sun.).
** Class A—(6-7 p.m., daily; 10:15-11:45 p.m., Mon.-Fri.; 10-11:15
p.m., Sat. & Sun.). *** Class B—(5-5:59 p.m., daily; 11:45 p.m.-1
a.m. Mon-Fri.; 11:15 p.m.-midnight, Sat. & Sun.).

Subject to frequency discounts.

KVIP

Redding
(Ch. 7)
Grantee (STA): Shasta Telecasting Corp., 2770 Pioneer Dr.

Studio: Pioneer Dr. Transmitter: Mt. Shasta-Bally, 13 mi. W of
Redding.

Telephone: Chestnut 1-1414. TWX No.: RG 75.

Technical Facilities: Channel No. 7 (174-180 mc). Authorized
power: 117-kw visual, 58.9-kw aural. Antenna: 3600-ft. above av.
terrain, 97-ft. above ground, 6306-ft. above sea level, lat. 40°
36’ 107, long. 122° 39/ 00”.

Network Service: NBC, ABC.
AM Affiliate: KRLH, 1-kw, 540 kc (CP).

Ownership: George C. Fleharty (mayor of Redding), pres., 193;9%;
Laurence W. Carr, 19359%; Wm. B. Nystrom, 14339%,; Morris K.
Cohen, 933%,; Robert L. Hammett, 13349,; Carl R. McConnell,
938%; C. T, Ross, 933%; Russell K. Olsen, 59%. Note: Shasta
Telecasting is buying 50% of CP for KHUM-TV, Bureka, Cal.
(Television Digest, Vol. 13:20); also is buylng 499 of CP for
KSLM-TV, Salem, Ore, (Vol. 13:23).

Began Operation: Aug. 1, 1956.

Represented (sales) by George P. Hollingbery Co.

Represented (legal) by Lyon, Wilner & Bergson.

Represented (engineering) by Robert L. Hammett, San Francisco.

Personnel:

George C. Fleharty, president & general manager.
Russell K. Olsen, asst. manager & chief engineer.
John Dadiw, local sales manager.

Ted Dooley, program director.

DIGEST OF RATE CARD NO. 1
(Aug. 1, 1956)

Min. or
Hour 30 Min. 15 Min. 5 Min., 20 Sec. 8 Sec.
Class AA—7-10 p.m., dally.
$225.00 $125.00 $80.00 $50.00 $35.00 $19.00
Class A--5:30-7 p.m., 10:00-10:30 p.m., daily.
200.00 120.00 70.00 40.00 22.00 10.00
Class B—4-5:30 p.m., 10:30-11 p.m., daily,
150.00 90.00 60.00 35.00 18.00 9.00

Subject to frequency discounts.

Easy as putting words
into their mouths . . .

JELEPROMPIER

SERVICE

SEE PAGE 32
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KBET-TV

Sacramento
(Ch. 10)
Grantee (STA): Sacramento Telecasters Inc., 601 7th Ave.
Studio: 601 7th Ave. Transmitter: 3.5 mi. S of El Dorado, Cal.
Telephone: Gilbert 1-4041.
Technical Facilities: Channel No. 10 (192-198 mc). Authorized
power: 316-kw visual, 158-kw aural. Antenna: 1120-ft. above av.

terrain, 500-ft. above ground, 2523-ft. above sea level, lat. 38° 37
39”7, long. 120° 51’ 20”.

Network Service: CBS.

Ownership: Wm. P. Wright, pres., 6.85%; John H. Schacht, v.p.,
15.48%; Henry Teichert, secy., 5.019%; Charles C. Inks, treas.,
3.66%; Edward M. Wright, 6.85%; W. C. Wright, 6.85%; Alan
Pollock, 5.489%; Thomas H. Richards Jr., 5.48%; Andrew M.
Henderson Jr., 5.489%; Nelson B. Morse, 5.48%; Robert A. Breuner,
5.489%,; Clarence H. Breuner, 3.39%; Wm. R. Breuner, 2.10%;
James J. Inks, 3.66%; Russell R. Inks, 3.66%:; Russell Gallaway
Jr., 2.67%; Alan H. Gallaway, 2.10%; Robert R. Gallaway, 2.10%;
A, J. Affleck, M. V. Sarkisian, & P. K. Onnigian, 2.749, each.

Began Operation: March 20, 1955.

Represented (sales) by H-R Television Inc.
Represented (legal) by Haley, Wcllenberg & Kenehan.
Represented (engineering) by Robert Hammet Assoc.

Personnel:
John H. Schacht, v.p., & general manager.
George Greaves, station manager.
George J. Kapel, sales manager.
Harvey A. Tepfer, promotion manager.
Hank Thornley, news director.
Ralph Herbert, public service director.
Peter K. Onnigian, chief engineer.

DIGEST OF RATE CARD NO. 4—(April 1, 1957)
Min. or

Hour 30 Min. 15 Min. 10 Min. 5 Min. 20 Sec. 10 Sec.
Class A—T7-10:30 p.m., Mon.-Sat.; 5:30-10:30 p.m., Sun.
$850.00 $510.00 $340 00 $297.50 $255.00 $200.00 $100.00
Class B—6-7 p.m., Mon.-Sat.; 4-5:30 p.m., Sun.; 10:30-11 p.m.,
Sun.-Fri.; 10:30 p.m.-midnight, Sat.

600.00 360.00 240.00 210.00 180.00 150.00 75.00
Class C—Sign-on-6 p.m., Mon.-Sat.; sign-on-4 p.m., Sun.; 11
p.m.-sign-off, Sun.-Fri.; midnight-sign-off, Sat.

275.00 165.00 110.00 96.25 82.50 55.00 27.50

Subject to frequency discounts.

KCRA-TV

Sacramento
(Ch. 3)

Licensee: KCRA Inc., 310 10th St.
Studio and Transmitter: 310 10th St.
Telephone: Gilbert 1-4631. TWX No.: SC 111.

Technical Facilities: Channel No. 3 (60-66 mc¢). Authorized power:
100-kw visual, 50-kw aural. Antenna: 490-ft. above av, terrain,
553-ft. above ground, 573-ft. ancve sea level, lat. 38° 35 167,
long. 121° 29 22»,

Network Service: NBC.

AM Affiliate: KCRA, 5-kw (l-kw night), 1320 ke (NBC). FM
Affiliate: KCRA-FM, 11-kw, 96.1 mc (No. 241), 380-ft.

Ownership: Ewing C. Kelly, pres., 50%; C. Vernon Hansen, v.p.,
16.68%; Gerald Hansen, secy., 16.66%; K. W. Hansen, treas., 16.66%.

Began Operation: Sept. 2, 1955.

Represented (sales) by Edward Petry & Co. Inc.
Represented (legal) by Loucks, Zias, Young & Jansky.
Represented (engineering) by Jansky & Balley Inc.

Personnel:
Ewing C. Kelly, president & general manager,
Howard J. Smiley, assistant general manager.
Robert E. Kelly, station manager.
Tom Breen, operations director & film buyer.
W. Herbert Hartman, director of engineering.
John Kuhlman, educational director.
Fred Wade, continuity director.
Ted Hardy, promotion manager.
Milly Sullivan, women’s director.
Ed Jeffery, news director.
John MacKenzie, farm director.

DIGEST OF RATE CARD NO. 3—(June 1, 1957)

Hour 30 Min. 15 Min. 10 Min. 5 Min. Min. 20 Sec. 10 Sec,
Class A—7-10:30 p.m., Mon.-Sat.; 6-10:30 p.m., Sun.

$800.00 $480.00 $320.00 $280.00 $220.00 $200.00 $175.00 $85.00
Class B—6-7 p.m., Mon.-Sat.; 10:30-11 p.m., daily.

600.00 360.00 240.00 210.00 150.00 120.00 120.00 60.00
Class C—Noon-6 p.m., daily; 11 p.m.-sign-off, daily.

425.00 255.00 170.00 148.175 106.25 100.00 100.00 50.00
Class D—Sign-on-noon, daily.

300.00 180.00 120.00 105.00 75.00 60.00 60.00 30.00

Subject to frequency discounts.
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KSBW-TV

Salinas-Monterey
(Ch. 8)
(Also operates semi-satellite KSBY-TV, San Luis Obispo)

Grantee (STA): Sallnas Valley Bestg. Corp., Box 1651, Salinas.

Studio: 238 John St. Transmitter: Fremont Peak, 10-mi. NE of
Salinas.

Telephone: Harrison 2-6422. TWX No.: ZL39.

Technical Facilities: Channel No. 8 (180-186 mc). Authorized
power: 240-kw visual, 120-kw aural. Antenna: 2330-ft. above av.
terrain, 251-ft. above ground, 3328-ft. above sea level, lat. 36°
45’ 20”7, long. 121° 30’ 00”7, Holds CP for 240-kw maximum
and 234-kw horizontal visual, 120-kw maximum and 117-kw
horizontal aural, 219-ft. above ground, 3296-ft. above sea level,
using .5° electrical beam tilt.

Network Service: CBS, ABC, NBC.
AM Affiliate: KSBW, 5-kw, 1380 kc (MBS).

Ownership: John C. Cohan, pres., 31.8%; William M. Oats, secy.-
treas., 25.63%,; Lester V. Antle, 5%,; Jerome Kantro, 5%; Bruce
Church, 5%,; Eugene E. Harden, 5%; L. Michael Tynan, 5%:;
12 other stockholders, none owns more than 2.59,. Also owns
semi-satellite KSBY-TV, San Luis Obispo, Cal. John Cohan
owns radio KVEC, San Luis Obispo.

Began Operation: Sept. 11, 1953 as share-time outlet with KMBY-
TV, Monterey; on Feb. 2, 1955 FCC approved deal whereby it
bought and merged KMBY-TV (Television Digest, Vol. 10:45 &
11:6).

Represented (sales) by H-R Television, Inc.
Represented (legal) by Dow, Lohnes & Albertson.
Represented (engineering) by Robert L. Hammett, San Francisco

Personnel:

John Cohan, president and general manager.

Willlam M. Oates, secy.-itreas. and asst. manager.

A. Richard Roberston, sales development, promotion & publicity
director.

Gary Ferlisi, program director.

Graham Moore, sales manager.

Bill Hargan, chief engineer.

DIGEST OF RATE CARD NO. 4—(July 1, 195%)

Min. or
Hour 30 Min., 15 Min. 10 Min. 5 Min, 20 Seec. 10 Sec.

Class AA—T7:30-9:30 p.m., daily.
$425.00 $260.00 $170.00 $150.00 $128.00 $90.00 $45.00

Class A—6:30-7:30 p.m., 9:30-10:30 p.m., daily.

400.00 240.00 160.00 140.00 120.00 80.00 40.00
Class B—5:30-6:30 p.m., 10:30-11 p.m., daily.

300.00 180.00 120.00 105.00 75.00 60.00 30.00
Class C—All other times.

200.00 120.00 80.00 70.00 60.00 40.00 20.00

Combination Rates—KSBW-TV & KSBY-TV, San Luis Obispo.

Class AA—T7:30-9:30 p.m., daily.
$500.00 $300.00 $200.00 $170.00 $130.00 $104.00 $52.00
Class A—6:30-7:30 p.m., 9:30-10:30 p.m., daily.

425.00 260.00 170.00 150.00 128.00 90.00 45.00
Class B—5:30-6:30 p.m., 10:30-11 p.m., daily. '

375.00  225.00 150.00 132.00 98.00 78.00 39.00
Class C—All other times.

250.00 150.00 100.00 85.00 65.00 52.00 26.00

Subject to frequency discounts.

KFSD-TV

San Diego
(Ch. 10)
Licensee: KFSD Inc., 3642 Enterprise St.

Studio: 3642 Enterprise St. (New studios at 47th St. & Federal
Freeway are to be ready by end of 1957.)

Transmitter: Mt. Soledad.
Telephone: Cypress 8-7151. TWX No.: SD 6309.

Technical Facilities: Channel No, 10 (192-198 mc). Authorized
power: 316-kw maximum and 214-kw horizontal visual, 158-kw
maximum and 107-kw horizontal aural, 750-ft. above av. terrain,
252-ft. above ground, lat. 32° 50’ 20.5” long. 117° 14’ 56.5”.

Network Service: NBC,

AM Affiliate: KFSD, 5-kw, 600 k¢ (NBC). FM Affiliate; KFSD-FM,
33-kw, 94.1 mc (No. 231), 425-ft. antenna height.

Ownership: Fox, Wells & Co. (76.69%). KFSD Inc. officers: James
G. Rogers, pres.; Glen McDaniel, exec. secy., 3%; William E.
Goetze, exec. v.p. & director; E. Eloise Mills, treas.; William
Lane, director, 1.59%; Tom Sharp, director. Note: Sale of
46.229, to Newsweek by Fox, Wells interests pends FCC approval
(Television Digest, Vol. 13:30).
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Began Operation: Sept. 9, 1953. Sale'to present owners by Tom
Sharp, Charles E. Salik and TBC group approved by FCC Oct.
13, 1954 (Television Digest, Vol. 10:31-32, 34, 38, 42).

Represented (sales) by The Katz Agency Inc.

Represented (legal) by Lundgren, Lincoln, Peterson & McDanlel.

Represented (engineering) by A. Earl Cullum Jr.

Personnel:
William E. Goetze, ezec. v.p. & general manager.
Jay Grill, general sales manager.
Earl Rast, local sales manager.
Jim Wade, erecutive producer.
Les Bobby, chief accouniant & ojffice manager.
Grant Recksieck, promotion & publicity director.
Harold Boone, director of merchandising.
Leroy Bellwood, chief engineer.
Mildred Fenton, public service director.
Rosalind Haley, director of operations & traffic.

DIGEST OF RATE CARD NO. 7
(Sept. 1, 1956)
Min. or

Hour 30 Min, 15 Min. 10 Min. 5 Min. 20 Sec. 10 Sec.

Class AA—38-10 p.m., daily.

$850.00 $500.00 $340.00 $300.00 $260.00 $200.00 $90.00

Class A—7-8 p.m., 10-10:30 p.m., Mon.-Fri.; 6-8 p.m., 10-10:30 p.m,,
Sat. & Sun. .

650.00 390.00 260.00 230.00 200.00 130.00 70.00

Class B—6-7 p.m., 10:30-11 p.m., Mon.-Fri.; 5-6 p.m., 10:30-11 p.m.,
Sat. & Sun.

450.00 270.00 180.00 160.00 140.00 90.00 50.00

Class C—Noon-6 p.m., 11 p.m.-midnight, Mon.-Fri.; noon-5 p.m.,
11 p.m.-midnight, Sat. & Sun.

400.00 240.00 160.00 140.00 120.00 80.00 40.00
Class D—Sign-on-noon, midnight-sign-off, daily.
250.00 150.00 100.00 90.00 80.00 50.00 30.00

Subject to frequency discounts.

KFMB-TV

San Diego
(Ch. 8)
Licensee: Wrather-Alvarez Broadcasting, Inc., Fifth and Ash St.
Studio: Fifth and Ash St. Transmitter: Mt. Soledad.
Telephone: Belmont 2-2114. TWX No.: SD 6277.

Technical Facilities: Channel No. 8 (180-186 mec). Authorized
power: 316-kw maximum and 245-kw horizontal visual, 158-kw
maximum and 123-kw horizontal aural. Antenna: Directional,
760-ft. above av. terrain, 284-ft. above ground, 1049-ft. above sea
level, lat. 32° 50’ 177, long. 117° 14’ 56”.

Network Service: CBS.
AM Affiliate: KFMB, 5-kw, 540-kc (CBS).

Ownership: Maria Helen Alvarez, 38.89%; Jack D. Wrather,
38.89%; Edward Petry & Co., 22.22%. Mrs. Alvarez owns 25%
of application for Corpus Christi. Mr. Wrather holds CP for
WJIDW, Boston (TV). Wrather-Alvarez Bestg. also owns KERO-
TV, Bakersfield, Cal. and holds CP for Ch. 13, Yuma, Ariz.

Began Operation: May 16, 1949. Sold to Kennedy Bcestg. Co. April
25, 1951 (Television Digest, Vol. 7:18); sold to present owners
March 25, 1953 (Television Digest, Vol. 9:5, 13).

Represented (sales) by Edward Petry & Co. Inc.
Represented (legal) by Welch, Mott & Morgan.

Represented (engineering) by Robert L. Hammett.

Personnel:
J. D. Wrather, president.
George Whitney, v.p & general manager.
Bill Fox. general sales manager.
John Cummins, asst. Sales manager.
Dan Bellus, sales development & promotion director
Byron Dowty, program manager.
Charles Abel, chief engineer.

DIGEST OF RATE CARD NO. 12A
(April 1, 1957)

Hour 30 Min. 15 Min. 10 Min. 5 Min. Min. 20 Sec. ID

Class AA—7-10 p.m., Mon.-Sat.; 6-10 p.m., Sun.

$900.00 $540.00 $360.00 $315.00 $270.00 $230.00 $200.00 $100.00
Class A—6-7 p.m., Sat.; 10-10:30 p.m., daily.

800.00 480.00 320.00 280.00  240.00 200.00 160.00 80.00
Class B—6-7 pm., Mon.-Fri.; 5-6 p.m., Sun.

600.00 360.00 240.00 210.00 180.00 140.00 120.00 60.00
Class C—Sign-on-6 p.m., Mon.-Sat.; sign-on-5 p.m., Sun.; 10:30

p.m.-sign-off, daily.
500.00 300.00 200.00 175.00 150.00 100.00 80.00 40.00

Subject to frequency discounts.
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XETV
Tijuana-San Diego
(Ch. 6)
Licensee: Radlo-Television, S.A.
Business Address: 4229 Park Blvd. San Diego 3, Cal.

Studio and Transmitter: Mount San Antonio, Tijuana, B.C.
Mexico.

Telephone: Cypress 8-7191. TWX No.: SD 6234.

Technical Facilities: Channel 6 (82-88 mc). Authorized power:
38-kw visual, 17-kw aural. Antenna: 1000-ft. above av. terrain,
550-ft. above ground, 1423-ft. above sea level, lat. 32° 30’ 49”7,
long. 117° 01’ 08”.

Network Service: ABC.

“+

Ownership: Emilio Azcarraga, principal stockholder.
Began Operation: Feb. 18, 1953.
Represented (sales) by Weed Television Corp.

Personnel:

Julian M. Kaufman, v.p. & general manager.

Alejandro Nervo, manager of operations.

Willlam G. Mueller, business manager.

Patricia Carey, iraffic manager.

Harrison W. H. Eagles, merchandising & promotion manager.
Marvin Schulman, chief engineer.

Jose Marquez, engineer in charge of operations.

DIGEST OF RATE CARD NO. 6
(July 1, 1957)
Hour 30 Min. 15 Min. 10 Min., 5 Min. Min. 20 Sec. 1D
Class AA—8-10 p.m., daily.
$800.00 $480.00 $320.00 $280.00 $200.00 $180.00 $160.00 $80.00

Class A—7-8 p.m., 10-10:30 p.m., daily.
700.00 420.00 280.00 245.00 175.00 160.00 140.00 70.00
Class B—5-7 p.m., 10:30-11 p.m., dally.
500.00 300.00 200.00 175.00 125.00 100.00 100.00 50.00

Class C—All other times.
400.00 240.00 160.00 140.00 100.00 80.00 80.00 40.00

Subject to frequency discounts.

California

KGO-TV

San Francisco

(Ch. D)

Licensee: American Broadcasting Co., 277 Golden Gate Ave.

studio: 277 Golden Gate Ave. Transmitter: Mt. Sutro.

Telephone: Underhill 3-0077. TWX No.: SF 147.

Technical Facilities: Channel No. 7 (174-180 mc). Authorized power:
316-kw visual, 158-kw aural. Antenna: 1210-ft. above av. terrain,
517-ft. above ground, 1348-it. above sea level, lat. 37° 45" 20”,
long. 1220 27/ 05”.

Network Service: ABC.

AM Affiliate: KGO, 50-kw, 810 kc (ABC). FM Afiiliate: KGO-FM,
3.8-kw, 103.7 mc (No. 279), 1180-ft. antenna height.

Ownership: See WABC-TV, New York.

Began Operation: May 5, 1949.

Represented (sales) by Blair-TV.

Represented (legal) by McKenna & Wilkinson.
Represented (engineering) by Kear & Kennedy.
Personnel:

John H. Mitchell, v.p. & general manager.

David Sacks, general sales manager.

Yale Roe, national spot sales manager.

Victor P. Reed, manager, promotion-publicity.

George Rice, program manager,

Robert Mitchell, film manager.

Edith Kirby, trafic manager.

Chan Melloy, sales service manager,

Harry Jacobs, chief engineer.

Edward Smith, production manager.

Lorraine Pederson, continuity acceptance editor,

DIGEST OF RATE CARD NO. 12—(May 15, 1957)
Min. or

Hour 30 Min., 15 Min. 10 Min. 5 Min. 20 Sec. 8 Sec.
Class AA—7:29-10:01 p.m., daily.
$1700.00 $1020 00 $680.00 $595.00 $510.00 $450.00 $225.00
Class A—7-7:30 p.m., Mon.-Fri.; 6-7:30 p.m., Sat.; 4-7:30 p.m., Sun.;

10-10:30 p.m., daily.

1250.00 750.00 500.00 417.00 334.00 300.00 150.00
Class B—5-7 p.m., Mon.-Fri.; 4-6 p.m., Sat.; noon-4 p.m. Sun.;

10:30-11 p.m., daily.

800.00 480.00 320.00 264.00 216.00 160.00 80.00
Class C—All other times.
500.00 300.00 200.00 167.00 134.00 100.00 50.00

Still FIRST in America’s Fastest-
Growing Billion-Dollqr-Mquet! v

Youe sl 6«4{ KFMB-TV....
‘bme/z i ojS’mD&ego

WRATHER -

1957 Fall-Winter Edition

ALVAREZ BROADCASTING,

San Diego 1, California.
Represented by EDWARD PETRY & CO., INC.

INC.
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California

KRON-TV

San Francisco
(Ch., 4)
Licensee: Chronicle Publishing Co., 901 Mission St.
Studio: 929 Mission St. Transmitter: TV Peak, San Bruno Mt.
Telephone: Garfield 1-1100. TWX No.: SF 283 & SF 1063.

Technical Facilities: Channel No. 4 (66-72 mc). Authorized power:
100-kw visual, 50-kw aural. Antenna: 1310-ft. above av. terrain,
200-ft. above ground, 1441-ft. above sea level, lat. 37° 41’ 127,
long, 122° 26’ 03”. Requests change to 2000-ft. above av. ter-
rain, 981-ft. above ground, 2229-ft. above sea level, lat. 37° 41°
19”7, long. 122° 26’ 07”.

Network Service: NBC.

Ownership: Chronicle Publishing Co., publisher of San Franecisco
Chronicle, Charles deYoung Thieriot, pres. Also owns 97.3% of
KBAK-TV, Bakersfield, Cal.

Began Operation: Nov. 15, 1949.

Represented (sales) by Peters, Griffin, Woodward, Inc.

Represented (legal) by John P. Hearne (San Franclsco).

Represented (engineering) by Robert L. Hammett (San Francisco).

Personnel:

Charles Thieriot, president.

Harold P. See, general manager.

Norman Louvau, sales manager.

Richard C. Block, mechandwmg & advertising manager.
Thomas Mullahey public affairs director.

Roland D. Irving, promotion manager.

Douglas Elleson, program manager.

James Bentley, ‘asst. program manager & film buyer.

J. L. Berryhill, chief engineer.
DIGEST OF RATE CARD NO. 12—(Sept. 1, 1956)
Hour 30 Min. 15Min. 10 Min. 5 Min, 20 Sec. 8 Sec.
Class AA—7:30-10:30 p.m., daily.
$1700.00 $1020.00 $680.00  $595.00 $510.00  $425.00 $212.50

Class A—7-7:30 p.m., Mon.-Fri.; 6-7:30 p.m., Sat.; 4-7:30 p.m.,
Sun.; 10:30-11 p.m., daily.

1250. 00 750.00 500.00 437.50 375.00 2175.00 137.50

Class B—6-7 p.m., Mon.-Fri.; 4-6 p.m., Sat.; noon-4 p.m., Sun.;
11-11:30 p.m., daily

850.00 510.00 340.00 297.50 255.00 180.00 90.00
Class C—All other times.
600.00 360.00 240.00 210.00 180.00 120.00%* 60.00*

* All other times, noon-midnight. All other times, midnight-
noon: 20 Sec. $85; 8 Sec. $42.50. Also has Class C Min. rate:
noon-midnight, $130; midnight-noon, $95.

Color—Rates on request.

KPIX

San Francisco

(Ch. 35)

Licensee: Westinghouse Broadcasting Co. Inc. (Cal.), 2655 Van
Ness Ave.

Studio: 2655 Van Ness. Transmitter: Mt. Sutro Television Center.
Telephone: Prospect 6-5100. TWX No. SF 168.

Technical Facilities: Channel No. 5 (76-82 mc¢). Authorized power:
100-kw visual, 50-kw aural. Antenna: 1140-ft. above av. terrain,
400-ft. above ground, 1231-ft. above sea level, lat. 37° 45" 207,
long. 122° 27/ 057.

Network Service: CBS.

Ownership: Subsidiary of Westinghouse Electric Corp. Officers
E. V. Huggins, chairman; Donald H. McGannon, pres.; J. E
Baudino, v.p. (Washington); J. W. Steen, counsel (N.Y.); Ralph
N. Harmon, v.p. engineering; Richard M. Pack, v.p. program-
ming; Alexander W, Dannenbaum Jr., vice president, sales;
David E. Partridge, national adv. & sales promotion mgr. Also
operates TV stations KDKA-TV, Pittsburgh (KDKA); WB2Z-TV,
Boston (WBZ); KYW-TV, Cleveland (KYW); WJZ, Balti-
molre; and radio stations KEX Portland, Ore.; WOWO, Ft.
Wayne, Ind.; WBZA, Springfield, Mass. Also owns WIND,
Chicago, and CP for WIND-TV (Ch., 20).

Began Operation: Dec. 25, 1948. Sold to present owner by Associated
Bestrs. Inc. (Television Digest, Vol. 9:45, 10:11, 15, 19, 27).

Represented (sales) by the Katz Agency Inc.

Personnel:

Donald H. McGannon, president.

Philip G. Lasky, general manager.

George Mathiesen, asst. general manager.

Louils Simon, sales manager.

Willlam H. Ryan, advertising & sales promotion manager.
Al Baccari, Jr., publicity director.

William Dempsey, program manager & film buyer.

John P, Highlander, asst. program manager.

Thomas T. Ely, director of engineering.

Wm. Burgess, asst. chief engineer.

DIGEST OF RATE CARD NO. 12—(March 1, 195%)
Min. or
Hour 30 Min. 15 Min. 10 Min. 5 Min. 20 Sec. 8 Sec.
Class AA—7-10 p.m., daily.
$1700.00 $1020.00 $680.00 $595.00 $510.00 $500.00 $250.00
Class A—6:30-7 p.m., Mon.-Fri.; 6-7 p.m., Sat.; 4-7 p.m. Sun.;
10-11 p.m., dalily.
1250.00 750.00 500.00 438.00 375.00 300.00 150.00
Class B—6-6:30 p.m., Mon.-Fri.; 4-6 p.m., Sat.; noon-4 p.m., Sun.;
11-11:30 p.m., daily.
850.00 510.00 340.00 298.00 255.00 180.00 90.00
Class C—11 a.m.-6 p.m., Mon.-Fri.; sign-on-4 p.m., Sat.; sign-on-
noon, Sun.; 11:30 p.m.-sign-off, daily.

no selling campaign is complete
without the WBC stations . 2

PETERS, GRIFFIN, WOODWARD, INC.

600.00 360.00 240.00 210.00 180.00 130.00 65.00
Class D—Sign-on-11 a.m., Mon.-Fri.
500.00 300.00 200.00 175.00 150.00 95.00 48.00
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THE SAN FRANCISCO STATION FOR THE CBS TELEVISION @&

WESTINGHOUSE BROADCASTING COMPANY, INC.

RADIO: BOSTON, WBZ-WBZA. PITTSBURGH, KDKA: CLEVELAND, KYW;
FORT WAYNE, WOWO; CHICAGO, WIND; PORTLAND, KEX....
TELEVISION: BOSTON, -WBZ-TV; PITTSBURGH, KDKA-TV;

CLEVELAND, KYW-TV; SAN FRANCISCO, KPIX.

WIND REPRESENTED BY A M RADIO SALES ® KPIX REPRESENTED BY

THE KATZ AGENCY, INC. * ALL OTHER WBC STATIONS REPRESENTED BY

ﬁ:g\ ol

www americanradiohistorv com


www.americanradiohistory.com

AN DI

P

AFFILIATE

CHANNEL 4 + SAN FRANCISCO CHRONICLE .« PETERS, GRIFFIN, WOODWARD -« |

www americanradiohistorv com


www.americanradiohistory.com

California
KQED
San Francisco
(Ch. 9
Non-Commercial Educational Station
Grantee (STA): Bay Area Educational Television Assn., 525
Fourth St.

Studio: 525 Fourth St.
San Bruno Peak.

Telephone: Sutter 1-8861.

Technical Facilities: Channel No. 9 (186-192 mc). Authorized
power: 30.9-kw visual, 15.5-kw aural. Antenna: 1262-ft. above
av. terrain, 187-ft. above ground, 1412-ft. above sea level, lat.
37° 41/ 21”7, long, 122° 26’ 11.6”".

Ownership: Following are officers: W. P. Fuller Brawner, chair-
man; Mortimer Fleishhacker Jr., pres.; Roland Pierotti, treas.;
George A. Pettitt, v.p.; Gerald Trautman, secy.

Began Operation: April 2, 1954.
Represented (legal) by Krieger & Jorgensen.
Represented (engineering) by R. A. Isberg.
Personnel:
James Day, general manager.
Jonathan C. Rice, program manager.
Gerald Marens, production manager.

Marianne Goldman, publicity director.
Robert Katz, film director.

Transmitter: Crocker Estate Radio Center,

KSAN-TV

San Francisco
(Ch. 32)
Grantee (STA): S. H. Patterson, 1111 Market St.

Studio: 1111 Market St. Transmitter: Claradon Heights, between
Mt. Sutro & Twin Peaks.

Telephone: Market 1-8171.

Technical Facilities: Channel No. 32 (578-584 mc). Authorized
power: 200-kw visual, 100-kw aural. Antenna: 1080-ft. above
av. terrain, 372-ft. above ground, 1203-ft. above sea level, lat.
37° 45’ 20”7, long. 122° 27’ 05", Note: Requests change to Ch. 13.

AM Affiliate: KSAN, .25-kw, 1450 kc.
Ownership: S, H. Patterson, 100%.
Began Operation: March 1, 1954.

Represented (sales) by Stars National Inc.; Tracy Moore & Assoc.,
Inc. (West Coast).

Represented (legal) by Kirkland, Fleming, Green, Martin & Ellis.

ReI;resented (engineering) by Radio Engineering Co., San Fran-
cisco. )

Personnel:

Norwood J. Patterson, executive director.
Richard P. Bott, general manager.

DIGEST OF RATE CARD NO. 6
(Oct. 15, 1956)

Min, or
Hour 30 Min. 15 Min. 10 Min. 50 Min.. 20 Sec. 10 Sec.
Class A—6:30-10:01 p.m., daily.
$115.00 $65.00 ' $40.00 $30.00 $23.00 $12.00 $7.20
Class B—AIll other times.
108.00 60.00 37.00 27.00 20.00 9.50 5.50

Subject to frequency discounts.

image orthicon

and power tubes

NATIONAL REPLACEMENT
SERVICE

a specialized distribution by

VISUAL ELECTRONICS CORP.

342 W. 40th St., New York 18, N.Y.

\~'u= .

KNTV

San Jose
(Ch. 11)
Standard Radio & Television Co., 645 Park Ave,

Studio: 645 Park Ave. Transmitter: 4.6 mi. SSW of New Almaden,
Peak Loma Prieta.

Telephone: Cypress 7-5577.

Technical Facilities: Channel No. 11 (198-204 mc). Authorized
power: 26.3-kw visual, 15.8-kw aural. Antsnna: 2769-ft. above
av. terrain, 291-ft. above ground, 4079-ft. above sea level, lat, 37°
06" 40”7, long. 121° 50’ 234”.

Ownership: Sunlite Bakery, 1009 owned by A. T. Gilliland.
Began Operation: July 21, 1955.

[unraray

Licensee:

Represented (sales) by Weed Television Corp
Represented (legal) by Krieger & Jorgensen.
Rebpresented (engineering) by George P. Adair Engineering Co.

Personnel:

A. T. Gilliland, president.

Fran Conrad, general manager.
Robert I. Guy, operations manager.
Walt Harris, news director.

Bruce Joyner, chief engineer.

DIGEST OF RATE CARD NO. 4
(April 1, 1956)

Min. or -
Hour 30 Min. 15 Min. 10 Min. 5 Min. 20 Sec. ID
Class A—7-10:30 p.m., daily.
$250.00 $150.00 $100.00 $85.00 $75.00 $60.00 $30.00
Class B—AIll other times. -
175.00 105.00 70.00 60.00 55.00 40.00 20.00

Subject to frequency discounts.

KSBY-TV

(formerly KVEC-TV)

San Luis Obispo
(Ch. 6)
(Semi-satellite of KSBW-TV, Salinas-Monterey)

Licensee: Salinas Valley Broadcasting Corp., Box 1615, Salinas,

Cal.

Studio: Mt. View & Hill Sts.
Telephone: Liberty 3-0920.

Technical Facilities: Channel No. 6 (82-88 mc). Authorized power
16-kw visual, 8.9-kw aural. Antenna: 1260-ft. above av. terrain,
140-ft. above ground, 2390-ft. above sea level, lat. 35° 21/ 377,
long. 120° 38’ 57”.

Transmitter: Los Padres Forest

Network Service: Same as KSBW-TV.
AM Affiliate: KVEC, 1-kw (.5-kw night) 920 ke (MBS).
Ownership: Same as KSBW-TV, Salinas-Monterey.

Began Operation: May 25, 1953. Sale to Salinas Valley Bestg. Corp.
by co-owners John C. Cohan and Jerome Kantro approved July
18, 1957 by FCC. Cohan and Kantro’s purchase of TV and radio
KVEC from Christina M. Jacobson & Leslie H. Hacker approved
June 13, 1956 (Television Digest, Vol. 12:24; 13:22, 29).

Represented (sales) by H-R Television Inc.
Represented (legal) by Dow, Lohnes & Albertsun.

Represented (engineering) by Robert L. Hammett (San Francisco).
Personnel:
John C. Cohan, general manager (KSBW-TV).
Rowena Ximzey, resident manager.
Graham Moore, ezxecutive sales manager.
Jess Land, local sales manager.
Ted Warner, program director.
Bill Hargan, director of engineering.
Lew Jones, chief engineer. -

DIGEST OF RATE CARD NO. 3
(July 1, 1957)

Min. or

Hour 30 Min. 15 Min. 10 Min. 5 Min. 20 Sec. 10 Sec. .
Class AA—7:30-9:30 p.m., daily.
$220.00 $132.00 $88.00 $77.00 $55.00 $44.00 $22.00
Class A—6:30-7:30 p.m., 9:30-10:30 p.m., daily.

200.00 120.00 80.00 70.00 50.00 40.00 20.00
Class B—5:30-6:30 p.m., 10:30-11 p.m., daily.

150.00 90.00 60.00 52.50 37.50 30.00 15.00
Class C—All other times.

100.00 60.00 40.00 35.00 25.00 20.00 10.00

Subject to frequency discounts.

For rate when sold in conbination with KSBW-TV, Salinas, see
KSBW-TV listing.

TV Factbook No. 25
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KEY-T
Santa Barbara
(Ch. 3)
Licensee: Key Television Inc., 730 Miramonte Dr.
Studio: 730 Miramonte Dr.
Transmitter: TV Peak, Santa Ynez Mountains.
Telephone: Woodland 5-8533. TWX No.: ZB 8998.

Technical Facilities: Channel No. 3 (60-66 mc). Authorizea
power: 50-kw visual, 25-kw aural. Antenna: 3010-ft. above av.
terrain, 201-ft. above ground, 4201-ft. above sea level, lat. 34°
31’ 327, long. 119° 57’ 08”.

Network Services: ABC, CBS, NBC.

Ownership: Richard C. D. Bell, pres., 1625%; Wm. Luton, v.p. &
treas., 4125 9,; Nancy Luton, 412459%.

Began Operation: July 24, 1953. Sale to present owners by Harry
C. Butcher-Colin M. Selph group approved March 27, 1957 by FCC
(Television Digest, Vols, 12:52; 13:9, 13).

Represented (sales) by George P. Hollingbery Co.
Represented (legal) by Leo Resnick.
Represented (engineering) by A. E. Towne Assoclates Inc.

Personnel:
Richard C. D. Bell, president and general manager.
Mary Ann Casey, program operations manager.
Joe Costantino, program production manager.
Thomas Chace, sales manager.
Bill Huddy, news editor.
Lloyd M. Jones, director of engineering.
Mary Colores, comptroller.
Richard Sinclair, sales promotion & oadvertising manager.

DIGEST OF RATE CARD NO. 3—(Oct. 1, 1955)

Min. or
Hour 30 Min, 15 Min., 10 Min. 5 Min. 20 Sec. 8 Sec.

Class AA—T7:29-9:59 p.m., daily.

$450.00 $270.00 $225.00 $157.50 $112.50 $90.00 $45.00

Class A—6:29-7:29 p.m., Mon.-Fri.; 5:59-7:29 p.m., Sat.-Sun.; 9:59-
10:59 p.m., daily.

400.00 240.00 160.00 140.00 100.00 80.00 40.00

Class B—4:59-6:29 p.m., Mon.-Fri.; 10:59-midnight, daily; 12:59-
5:59 p.m., Sat. & Sun.

300.00 180.00 120.00 105.00 75.00 60.00 30.00

Class C—Sign-on-4:59 p.m., Mon.-Fri.; midnight-sign-off, daily;
sign-on-10 a.m., Sat. & Sun.

200.00 120.00 80.00 70.00 50.00 40.00 20.00

Subject to frequency discounts. -

KOVR

Stockton
(Ch, 13)
Grantee (STA): Television Diablo Inc., 225 E. Miner Ave,
Studios: 225 E. Miner Ave. Transmitter: Atop Mt. Diablo.
Telephone: Howard 6-6981. TWX No.: SK 8.

Technical Facilities: Channel No. 13 (210-216 mc). Authorized
power: 138-kw visual, 72.2-kw aural. Antenna: 3240-ft. above
av. terrain, 399-ft. above ground, 4012-it. above sea level, lat.
37° 52’ 49”7, long. 121° 55’ 09”. Holds CP for 316-kw visual, 158-
kw aural, 1176-ft. above av. terrain, 399-ft. above ground, 2699-ft.
above sea level, lat. 38° 20’ 24”, long. 120° 43’ 13”; transmitter
to 3-mi. S.E. of Jackson, Calif,

Network Service: ABC.

Ownership: H. L. Hoffman, chairman, 63%; Terry H. Lee, pres.;
Orrin H. Brown, v.p., 3.6%; J. A. McCullough, v.p., 4.5%; W. W.
Eitel, v.p., 4.5%; Joseph E. and Theodore R. Gamble, 10%; over
300 others, none owns over 3%. Note: Sale to Lowell Thomas,
Frank M. Smith and associates pends FCC approval (Television
Digest, Vol. 13:28). Hoffman & Lee are Ch. 37 applicants in
Delano, Cal.

Began Operation: Sept. 5, 1954.
Represented (sales) by George P. Hollingbery Co.
Represented (legal) by McKenna & Wilkinson.

Personnel:
Terry Hamilton Lee, president & general manager.
Ned Smith, general sales manager.
Paul LeRew, local sales manager.
Bel Lange, production Superpisor.
Richard Anderson, chief engineer.
DIGEST OF RATE CARD NO, 4A—(March 1, 1957)

Min. or
Hour 30 Min. 15 Min. 10 Min. 5 Min. 20 Sec. ID

Class A—7-10:30 p.m., Mon.-Sat.; 6-10:30 p.m., Sun.

$650.00 $390.00 $260.00 $230.00 $160.00 $135.00 $68.00
Class B—5-7 p.m., Mon.-Sat.; 10:30-11 p.m., daily.

490.00 300.00 200.00 170.00 125.00 100.00 50.00

Class C—All other times.
250.00 150.00 100.00 90.00 65.00 50.00 25.00

Subject to frequency discounts.

1957 Fall-Winter Ediiion

California-Colorado
KVVG

Tulare-Fresno
(Ch. 27)

_Grantee (STA): UHF Telecasting Corp., 1385 E. Tulare St., Tulare.

Business office: 1385 E. Tulare St., Tulare.

Studio: 1385 E. Tulare St. Transmitter: Eshom Point, 40-mi. NE
of Tulare and 40-mi. E of Fresno.

Telephone: 6-4703.

Technical Facilities: Channel No. 27 (548-554 mc). Authorized
power: 151-kw visual, 81.3-kw aural. Antenna: 1630-ft. above
av. terrain, 120-ft. above ground, 2370-ft. above sea level, lat.
37° 49’ 177, long. 118° 56/ 35”. Holds CP for 450-kw maxi-
mum and 174-kw horizontal visual, 225-kw maximum and
87.1-kw horizontal aural, 820-ft. above av. terrain, 147-ft. above
ground, 5269-ft. above sea level, lat. 36° 38’ 15”7, long. 118° 56’ 35”;
transmitter to Eshom Point, near Badger, Cal.

Ownership: James Stacy, 1ndependent movie producer, 100%.

Began Operation: Nov. 16, 1953. Sale to Stacy by co-owners
Joseph Justman and Milton B. Scott approved Jan. 30, 1957 by
FCC (Television Digest, Vol. 12:25, 13:5). Justman and Scott’s
acquisition of station from creditors of Sheldon Anderson was
approved March 16, 1955 (Vol. 11:12).

Represented (sales) by Charles Bernard & Co.; Lee F. G'Connell
Co. (San Francisco).

Represented (legal) by John P. Hearne, Los Angeles.

Personnel:
Ron Freeman, general manager & sales manager.
Herschel McKenzie, chiey engineer.
Robert Lee, operations manager.
Bob Lee, news director.
Joe Ridgway, film director.

DIGEST OF RATE CARD NO, 3—(March 1, 1955)
Hour 30 Min. 15 Min. 10 Min, 5 Min. Min, 20 Sec.
Class A—6:30-10:30 p.m, Mon.-Sat : 5-10:30 p.m., Sun.
$325.00 $195.00 $130.00 $97.50 $81.25 $65.00 $32.50

Class B—5-6:30 p.m., Mon.-Sat.; noon-5 p.m., Sun.; 10:30-11 p.m.,,
daily.
250.00 150.00 100.00 75.00 62.50 45.00 22.50

COLORADO

KKTV

Colorado Springs
(Ch. 11)
Grantee (STA): TV Colorado Inc., 512 S. Tejon.
Studio: Box 1078, 512 S. Tejon. Transmitter, Cheyenne Mt.
Telephone: Melrose 4-2844, TWX No.: COL SP 581.

Technical Facilities: Channel No. 11 (198-204 mc). Authorized
power: 107.5-kw visual, 49.7-kw aural, Antenna: 1701-ft. above
av. terrain, 197-ft. above ground, 9177-ft. above sea level using
.5° electrical beam tilt, lat. 38° 45" 42”7, long., 104° 51’ 51”.

Network Seivice: ABC, CBS.

Ownership: James D. & Betty Z. Russell, 50%; Gifford Phillips,
50%. James D. Russell, pres.-treas.; Betty 4. Russell, v.p.;
Robert D. Ellis, v.p.-secy. Mr. Ellis votes stock of Gifford
Phillips. Phillips is licensee of radio KGHF, Pueblo.

Began Operation: Dec. 7, 1952,

Represented (sales) by The Bolllng Co. Inc.; Clarke Brown Co.
(Southern).

Represented (lega!) by Hogan & Hartson.

Represented (engineering) by Page, Creutz, Steel & Waldschmitt.

Personnel:
James D. Russell, president and general manager.
Robert D. Ellis, v.p. and national sales manager,
Hal Kennedy, sales service director.
Carl Pehlman, program director and film editor.
Jack East, promotion manager.
Robert Smith, news director.
H. Cozine Strang, chief engineer.

DIGEST OF RATE CARD NO. 4—(Sept. 1, 1956)

Min. or
Hour 30 Min. 15 Min. 10 Min. 5 Min. 20 Sec. 10 Seec.

Class AA—6:30-10 p.m., Mon.-Fri.; 6-10 p.m., Sat. & Sun.

$250.00 $150.00 $100.00 $80.00 $70.00 $60.00 $30.00
Class A—6-6:30 p.m., Mon.-Fri.; 10-10:30 p.m., daily; 1-6 p.m., Sun.
200.00 120.00 80.00 70.00 60.00 50.00 25.00

Class B—5-6 p.m., Mon.-Sat.; sign-on-1 p.m., Sun.; 10:30 p.m.-
sign-off, daily.

150.00 90.00 60.00 52.50 45.00 37.50 20.00
Class C—Sign-on-5 p.m., Mon.-Sat.
100.00 60.00 40.00 35.00 30.00 25.00 15.00
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BTV is leader

. Whether you are just coming into the
great Denver market with your product
or already going ‘‘great guns” here,
you need KBTV, Channel 9 because
KBTV is FIRST when and where it
counts the most—in quarter-hour leads

. . . percentage of audience . .. dom-
inance of local programs . . . promo-
tion . . . merchandising . . . and

- RESULTS!

~

£ Quarter-hour leads 7
{Q’

k3
e of audience

KBTV first* in Denver in quarter-hour
leads, (by more than one rating point), be- =~ -
tween sign-on** and 10:00 p.m., Monday )
through Friday.

KBTYVY leads™ during the same period in
“share of audience.”

KBTYV cccupys™ 4 of the 5 top spots in the
cumulative ratings of 21 locally produced
programs.

- KBTYV first in the nation for promotion
of locally produced programs—third in
the nation for general audience promo-

~ tion and only station in the Rocky Moun-

‘tain Area recognized by 19th Annual
Billboard Promotion Awards Competition.

i’;‘ . . .

v KBTYV only Denver station offering solid,

: o successful merchandising cooperation for
*ARB Denver Survey— its advertisers in the form of the MAP
May, 1957 PlOn

**KBTV sign-on 10 30 a.m.

KBTYV has loads of success stories. Call your P.G.W. Colonel
today. Buy the station in the rich Denver market that delivers
People and PURSES . . . Impacts and RESULTS!

Write, Wire or Phone KBTV or Peters, Griffin, Woodward, Inc.

KBTV chamnel ©

DENVER, COLORADO

JOHN C. MULLINS, president JOSEPH HEROLD, station manager
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KRDO-TV

Colorado Springs
(Ch. 13)
Licensee: Pikss Peak Broadcasting Co., 399 S. 8th. St.
Studio and Transmitter: 399 S. 8th St.
Telephone: Melrose 2-1515

Technical Facilities: Channel No. 13 (210-216 me). Authorized
power: 11.5-kw visual, 5.8-kw aural. Antenna: minus 630-ft
above av. terrain, 465-ft. above ground, 6415-ft. above sea level,
lat. 38° 49’ 42”7, long. 104° 50’ 15”.

Network Service: NBC.
AM Affiliate: KRDO, .25-kw, 1240 kec.

Ownership: Estate of Willlam J. Gregory, 39.22%; Harry C. Hoth,
27.17¢;; Harry W. Hoth, Jr., pres., 22.949,.

Began Operation: Sept. 21, 1953. Sale to present owners by Joseph
H. Rohrer approved by FCC Dec. 1, 1954 (Television Digest,
Vol. 10:44, 49).

Represented (sales) by John E. Pearson Television Inc.; John L.
McGuire & Co. (Denver).

Represented (legal) by McConnaughey, Sutton & L’Heureux.
Represented (engineering) by James C. McNary.

Personnel:

Harry W. Hoth Jr., president & general manager.
Darold Wilkinson, business manager.

Joe Cahalan, film director.

Bob Fitzmorris, ftechnical production director.
Herbert Schubarth, chief engineer.

DIGEST OF RATE CARD NO. 5—(Scpt. 1, 1956)

Min. or
Hour 30 Min, 15 Min. 10 Min. 5 Min. 20 Sec.¥ 10 Sec.*
Class A—6-10:30 p.m., Mon.-Sat.; 3-10:30 p.m., Sun.
$175.00 $105.00 $70.00 $61.25 $43.75 $35.00 $17.50

Class B—2-6 p.m., Mon.-Sat.; noon-3 p.m., Sun.;, 10:30 p.m.-
sign-off, daily.

150.00 90.00 60.00 52.50 37.50 30.00 15.00

#Class C (Sign-on-2 p.m., Mon.-Sat.}) Min. or 20 Sec. $25, 10 Sec.
$12.50. Subject to frequency discounts.
For rate when sold in combination with KSCJ-TV, Pueblo,
Colo., see KSCJ-TV listing.

KBTV

Denver
(Ch, 9)
Licensee: TV Denver Inc., 1089 Bannock St.
Studio: 1083 Bannock St. Transmitter: Lioockout Mountain.
Telephone: Tabor 5-6386. TWX No.: DN 463.

Technical Facilities: Channel No. 9 (186-192 mec). Authorized
power: 282-kw visual, 144-kw aural. Antenna: 950-ft. above av.
terrain, 273-ft. above ground, 7643-ft. above sea level, lat. 39°
43’ 46”, long. 105° 14’ 08”.

Network Service: ABC.

Ownership: John C. Mullins, pres., 50%; Webb & EKnapp (Wmnm.
Zeckendorf), 50%.

Began Operation: Oct. 12, 1952, Sale to John C. Mullins and
Frank Leu by local businessmen headed by W. D. Pyle ap-
proved March 23, 1955; transfer of Leu's 50% to Webb & Knapp
approved March 28, 1956 (T'elevision Digest, Vol, 11:7,13,508:12:13).

Represented (sales) by Peters, Griffin, Woodward, Inc.
Represented (legal) by Haley, Wollenberg & Kenehan.
Represented (engineering) by A. Earl Cullum Jr.

Personnel:

John C. Mullins, president.

Joseph Herold, station manager.

Gil Lee, asst. to manager,

Robert W. Dupree, business manager.
Thomas L. Young, commercial manager.
John Henry, national sales manager.
Marshall Faber, operations manager.
Mann Reed, program manager.

Russ Kundert, production manager.
James Barker, promotion & publicity manager.
James H. Butts, chief engineer.

Ann Walker, merchandising director.

DIGEST OF RATE CARD NO. 6
(Sept. 15, 1956)

Min. or

Hour 30 Min. 15 Min. 10 Min. 5 Min. 20 Sec. 10 Sec.
Class A—6-10 p.m., daily.
$650.00 $390.00 $260.00 $227.00 '$195.00 145 00%  $73.00*
Class B—5-6 p.m., 10-11 p.m., daily.

390.00 234.00 156.00 135.00 117.00 90.00 45.00
Class C—All other times.

230.00 138.00 92.00 81.00 69.00 40.00 20.00

* Class AA (7:30-9:30 p.m. daily): 20 Sec. $175.00, 10 Sec. $88.00.
Subject to frequency discounts.
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KOA-TV

Denver
(Ch. 4)
Licensee: Metropolitan Television Co., 1625 California.
Studio: 1625 California. Transmitter: Lookout Mt.
Telephone: Main 3-6211. TWX No.: DN 207.

Technical Facilities: Channel No. 4 (66-72 mc). Authorized power:
100-kw visual, 50-kw aural. Antenna: 1477-ft. above av. ter-
rain, 833-ft. above ground, 8147-ft. above sea level, lat. 39° 43’
50”7, long. 105° 14’ 07”.

Network Service: NBC.
AM Affiliate: KOA, 50-kw, 850-kc (NBC).

Ownership: William Grant, pres. & gen. mgr.,, 5.5%; Don Searle,
6%; Ralph Radetsky, station mgr., 1%; Richard M. Davis, treas.,
1.369%; Hendrie & Boithoff Co., 149%:; Bob Hope (actor), 39%;
James L. Saphier, 4.59%; and 15 others, none over 49. Mr.
Searle also is pres. of Town & Farm Inc., operator of KMMJ,
Grand Island, Neb.; KXXX, Colby, Kan.; WFNF, Shenandoah,
Ia. Note: Bob Hope and associates are buying KREX-TV,
Rockford, Ill. (Television Digest, Vol. 13:24).

Began Operation: Dec. 24, 1953.

Represented (sales) by NBC Spot Sales.
Represented (legal) by McKenna & Wilkinson.
Represented (engineering) by Kear & Kennedy.

Personnel:
William Grant, pres. & general manager.
Ralph Radetsky, station manager.
Dick Harris, general sales manager.
Delbert S. Greenwood, promotion manager.
Heyward Siddons, program director.
Si Palmer, program coordinator.
Royce Nation, business manager.
J. A. Slusser, director of engineering.
Sam Houston, film director.
Chuck Muller, farm director.

DIGEST OF RATE CARD NO. 4—(Revised)

(Jan. 1, 1957)
15 Min. 10 Min. 5 Min. Min. 10 Sec.
Class A—6-10 p.m., Mon.-Sat.; 5-10 p.m., Sun.
$750.00 $420.00 $280.00  ......  e.ee.n. $175.00 $87.50
Class B—10-11 p.m., daily; 3-5 p.m., Sun.
420.00 250.00 170.00 $145.00 $125.00 110.00 55.00

Class C—Sign-on-6 p.m., Mon.-Sat.; sign-on-3 p.m., Sun.; 11
p.m.-sign-off, daily.

280.00 170.00 110.00 100.00 88.00 55.00 27.50

Hour 30 Min.

Subject to frequency discounts.
d
KRMA-TV
Denver

(Ch. 6)
Non-Commercial Educational Station

Licensee: School District No. 1, Clty & County of Denver and
State of Colorado School District, 414 14th St.

Studio: Opportunity School, 13th & Glenarm.
Transmitter: 2.5 mi. NE of center of Golden, Colo. on Lookout Mt.
Telephone: Acoma 2-4561.

Technical Facilities: Channel No. 6§ (82-88 mc). Authorized power:
15.5-kw visual, 8.51-kw aural. Antenna: 880-ft. above av.
terrain, 210-ft. above ground, 7676-ft. above sea level, lat.
39° 43’ 477, long. 105° 14’ 59”.

AM or FM Affiliate: None.

Ownership: Denver Public Schools; Kenneth E. Oberholtzer, supt.
Began Operation: Jan. 30, 1956.

Represented (legal) by Krieger & Jorgensen.

Represented (engineering) by George P. Adair Engineering Co.

Personnel:
Howard L. Johnson, executive director.
James Case, program director.
Don Allen, art producer.
John Cullen, chief engineer.
John Gorvett, studio technical supervisor.
Richard Gottardi, kinescope technician.
Edward K. Wolanski, studio technician.
Florence Bodka, general secretary.
Jack Schlaefle, production assistant.
Clellan C. Rains, production assistant.
Phyllida Porter, traffic control.
Jack Gardner, camera technician.
Howard Hansen, art & scene asst.
Rollins Brook, audio-video technician.
Stanley Simpson, transmitter technician.

1957 F4l-Winter Ed:tion

Colorado

KLZ-TV

Denver
(Ch. 7)
Licensee: Aladdin Bestg. Corp.,, 131 Speer Blvd.
Studio: 131 Speer Blvd. Transmitter: Lookout Mt.
Telephone: Main 3-4271.

Technical Facilities: Channel No. 7 (174-180 mc). Authorized
power: 316-kw visual, 158-kw aural. Antenna: 1010-ft. above av.
terrain, 285-ft above ground, 7695-ft. above sea level, lat. 39°
43’ 46”, long. 105° 14’ 12”.

Network Service: CBS.
AM Affiliate: KLZ, 5-kw, 560 k¢ (CBS).

Ownership: TLF Broadcasters Inc. (wholly-owned by Time Ine.),
100%. For other interests, see Time under Group Ownership.

Began Operation: Nov, 1, 1953. Sale to Time Ine. by Aladdin
Radio & TV approved by FCC June 23, 1954 (Television Digest,
Vol. 10:11, 15, 25, 26).

Represented (sales) by The Katz Agency Inc.
Represented (legal) by Plerson, Ball & Dowd.
Personnel:

Hugh B. Terry, president & general manager.
Jack Tipton, manager & director of sales.

Bob Hart, local sales manager,

Paul Blue, program manager.

Al Shepard, publicity director.

John Connors, promotion & advertising manager.
Ruth Willhide, fraffic manager.

Starr Yelland, sporis & special projects director.
Eugene Jenkins, chief engineer.

DIGEST OF RATE CARD NO. 6—(Sept. 1, 1956)

Min. or
Hour 30 Min. 15 Min. 10 Min. 5 Min. 20 Sec. 10 Sec.
Class A—6-10 p.m., Mon.-Sat.; 5-10 p.m., Sun.
$750.00 $450.00 $300.00 $270.00 $235.00 $200.00
Class B—10-11 p.m., daily; 3-5 p.m., Sun.
450.00 270.00 180.00 155.00 135.00 120.00 60.00
Class C—Sign-on-6 p.m., Mon.-Sat.; sign-on-3 p.m. Sun.; 11

p.m.-sign-off. daily.

300.00 180.00 120.00 110.00 95.00 60.00 30.00

$100.00

KTVR

Denver
(Ch. 2)

Licensee: KTVR Inc., 550 Lincoln St.

Studio: 550 Lincoln St.

Transmitter: Buffalo Bill Highway, Lookout Mountain.
Telephone: Keystone 4-8281. TWX No.: DN 367.

Technical Facilities: Channel No. 2 (54-60 mec). Authorized
power: 100-kw visual, 50.1-kw aural. Antenna: 780-ft. above av.
terrain, 201-ft. above ground, 7471-ft. above sea level, lat. 39°
43’ 597, long. 105° 14’ 11~,

Ownership: Gotham Bestg. Co., 50%; Radio Hawaii, 509%. Gotham
Bestg. is licensee of WINS, New York and is owned by J. Elroy
McCaw and John Keating. McCaw also owns KTVW, Seattle-
Tacoma and has interests in KYA, San Francisco; KONA,
Honolulu; KDAY, Santa Monica, Calif.; KALE, Richmond,
Wash.; KELA, Centralia, Wash.; KORC, Mineral Wells, Tex.
Radio Hawalli is owned by Founders Corp. and owns KPOA,
Honolulu: WTAC, Flint, Mich.; WFBL, Syracuse, N.Y.; 509, of
WSMB, New Orleans. Note: Loew’s Inc. (MGM) has option to
buy 259% (Television Digest, Vol. 12:36). Loew’s Inc. also owns
25¢, of KTTV, Los Angeles, KMGM-TV, Minneapolis, Minn.

Began Operation: July 18, 1952 as KFEL-TV. Sale to J. Elroy
McCaw by Eugene P. O’Fallon approved July 27, 1955; transfer
of 509, to Radio Hawail approved Nov. 16, 1955 (Television Digest,
Vol. 11:25, 28, 31, 39, 47).

Began Operation: July 18, 1952.

Represented (sales) by Blair Television Associates Inc.
Represented (legal) by Loucks, Zias, Young & Jansky.
Represented (engineering) by Commercial Radio Equlpment Co.
Personnel:

Hugh Ben LaRue, erec. v.p. & general manager.
Jack Miller, asst. general manager.

Ray Gallagher, program director.

Lynn Christian, production superivsor.

Robert G. Artman, chief engineer.

DIGEST OF RATE CARD NO, 4—(Oct. 1, 1956)
Hour 30 Min. 15 Min. 10 Min. 5 Min. Min. 20 Sec. 10 Sec.
Class A—6-10:30 p.m., daily.
$500.00 $300.00 $200.00 $175.00 $125.00 $100.00 $80.00 $50.00

Class B—All other times.
375.00 225.00 150.00 130.25 93.75 75.00 60.00 37.50

Subject to frequency discounts.
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Colorado - Connecticut
KREX-TV
Grand Junction
(Ch. 5)
(Also operates satellite KFXJ-TV, Montrose, Colo.)
Licensee: Western Slope Bcestg., Co. Inc,, Box 30.
Studio & Transmitter: Hillcrest Manor.

Telephone: 1300.

Technical Facilities: Channel No. 5 (76-82 mc). Authorized power:
12.9-kw visual, 6.46-kw aural. Antenna: minus 10-ft. above av,
terrain (due to mountalnous terrain), 343-ft. above ground,
5004-ft. above sea level, lat. 39° 05 157, long. 108° 33’ 56”.

Network Service: CBS, NBC, ABC.
AM Afiiliate: KREX, 5-kw (.5-kw night), 920 kc (MBS).

Ownership: Rex. G. Howell, pres., 71%; Ruth G. Howell, v.p., 3%;
Laura Howell, director, 249%; Marlene Jane Howell, 29,. Also
owns satellite KFXJ-TV, Montrose, Colo. Rex Howell is co-
owner of KGLN, Glenwood Springs, Colo.

Began Operation: May 22, 19534,

Represented (sales) by Hal Holman Co.; John L. McGuire & Co.
(Denver).

Represented (legal) by Miller & Schroeder.

Represented (engineering) by Commercial Radio Equipment Co.

Personnel:

Rex Howell, president & general manager.
Roy Adamson, secy. & treas.

J. Robinson, TV director of operations.
Cecil Whitchurch, chief engineer.

DIGEST OF RATE CARD NO. 1—(May 1, 1954)%

Min. or
Hour 30 Min. 15 Min. 10 Min. 5 Min. 20 Sec. 10 Sec.

Class A—6:30-10:30 p.m., Mon.-Sat.; noon-10:30 p.m., Sun.
$150.00 $80.00 $60.00 $52.00 $45.00 $30.00 $15.00
€lass B—All other times.

125.00 75.00 50.00 43.75 37.50 25.00 12.50

* This is combined rate card for KREX-TV and KFXJ-TV.
Subject to frequency discounts.

KFXJ-TV
Montrose

(Ch. 10)
(Satellite of KREX-TV, Grand Junction)

Grantee (STA): Western Slope Bestg., Co, Ine,, Box 30, Grand
Junction, Colo.

Studio and Transmitter: Flat Top Mesa.
Telephone: 2.

Technical Facilities: Channel No. 10 (192-198 mc). Authorized
power: .617-kw visual, .308-kw aural. Antenna: 80-ft. above av.
terrain, 112-ft. above ground, 6392-ft. above sea level, lat. 38°
31’ 01.6”, long. 107° 51" 11.8".

Network Service: Same as KREX-TV, Grand Junction.
Ownership: See KREX-TV.
Began Operation: Aug. 18, 1956.

Represented (sales) by Hal Holman Co.; John L. McGulire & Co.
(Denver).

Represented (legal) by Miller & Schroeder.
Represented (engineering) by Commercial Radio Equipment Co.

Personnel:

Rex Howell, general manager.
Carl @. Anderson, station director.

Rates: Sold in combination with KREX-TV, Grand Junction.

KCSJ-TV
Pueblo

(Ch. 5)
Licensee: Star Broadcasting Co. Inc., 2226 Television Lane.
Studio and Transmitter: Television Center, 2226 Television Lane.
Telephone: Lincoln 4-5782.

Technical Facilities: Channel 5 (76-82 mc). Authorized power:
13.5-kw visual, 6.76-kw aural. Antenna: 400-ft, above av. terrain,
470-ft. above ground, 5330-ft. above sea level, lat. 38° 17/ 197,
long. 104° 37/ 20”. :

Network Service: NBC.
AM Affiliate: KCSJ, 1-kw, 590-kc (MBS).
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Ownership: Bankers Life & Casualty Co. (Chicago), 100%. Bankers
Life also owns KGA, Spokane, Wash.

Began Operation: June 29, 1953; sale by partners Douglas D.
Kahle & Robert L. Clinton Jr., to present owners approved by
FCC Sept. 29, 1954 (Vol. 10:35, 40).

Represented (sales) by John E. Pearson Television Inc.; John L.
McGuire & Co. (Denver).

Represented (legal) by Koteen & Burt.
Represented (engineering) by Commercial Radio Equipment Co.
Personnel:

Cliff Hendricks, executive director.

Jim Croll, director of sales.

Marion Cunningham, director of engineering & production.
Dick Kearney, business manager.

Bill Bruce, program manager.

DIGEST OF RATE CARD NO. 11

(July 1, 1957)
Min. or

Hour 30 Min. 15 Min. 10 Min. 5 Min. 20 Sec. 10 Sec.
Class AA—6-10 p.m., Mon.-Sat.; 5-10 p.m., Sun.
$225.00 $135.00 $90.00 $79.00 $56.50 $45.00 $22.50
Class A—3-5 p.m., Sun.; 10-11 p.m., daily.
135.00 81.00 54.50 47.50 34.00 27.00 13.50
Class B—Sign-on-6 p.m., Mon.-Sat.; sign-on-3 p.m., Sun.; 11 p.m.-
sign-off, daily.
90.00 54.00 36.00 31.50 22.50 18.00 9.00

Combination Rates—KCSJ-TV & KRDO-TV, Colorado Springs,
(Silver Dollar Stations)

Class A—6:30-10 p.m., daily.
$225.00 $150.00 $100.00 $88.00 $63.00 $52.00 $27.00

Cl(;ls_s1 B—5-6:30 p.m., Mon.-Sat.; 1-6:30 p.m., Sun.; 10 p.m.-sign-off,
aily.

180.00 113.00 75.00 66.00 47.00 39.00 21.00
Class C—All other times. :
125.00 75.00 50.00 44.00 31.00 217.00 15.00

Subject to frequency discounts.

CONNECTICUT

WICC-TV
Bridgeport
(Ch. 43)

Grantee (STA): The Bridgeport Broadcasting Co., P.O. Box 9140,
Bridgeport.

Studio and Transmitter: Booth Hill Rd., Trumbull, Conn.
Telephone: Amherst 8-1601. TWX No.: BPT 366.

Technical Facilities: Channel No. 43 (644-650 mc). Authorized
power: 18.3-kw visual, 9.15-kw aural, Antenna: 700-ft. above av.
terrain, 470-ft. above ground, 1000-ft. above sea level, lat. 41° 16’
46”, long. 73° 11’ 09”.

Network Service: ABC.
AM Affiliate: WICC, 1-kw (.5-kw night) 600-kec.
Began Operation: March 29, 1953.

Ownership: Philip Merryman, pres., 39.9%; Manning Slater, v.p.-
treas., 19.75%; Norwich R. G. Goodspeed, secy.; G. Gresham
Griggs estate, 10%; Benjamin Leipner, director, 1.25%; Stephen
Machcinski Sr., director, 5.35%; Stephen Machcinski Jr., director,
.029%; Theodore Steiber, director, 5%; J. Kenneth Gradley, di-
rector, 5%; Adam J. Young, director, .029,. There are 12 other
stockholders, none owns as much as 19%. Note: Mr. Merryman
has proxy agreement by which he votes stock of Manning
Slater, giving him 589 control.

Represented (sales) by Young Representatives, Inc.
Represented (legal) by McKenna & Wilkinson.
Represented (engineering) by Page, Creutz, Steel & Waldschmitt.

Personnel:
Philip Merryman, president and general manager.
Manning Slater, sales manage:.
Harry Downie, program director,
Joan Fisher, promotion director.
Irving Magilmick, film editor.
Bill Whalen, news director.
Alvin Andrus, chief engineer.

DIGEST OF RATE CARD NO. 2
(June 1, 1955)
Hour 30 Min. 15 Min. 10 Min. 5 Min. Min. 10 Sec.
All Times—Sign-on-sign-off, daily.
$100.00 $60.00 $40.00 $33.00 $26.50 $20.00 $10.00

Subject to frequency discounts.
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WHCT
Hartford

(Ch. 18)
Licensee: Columbia Broadcasting System, Inc., 555 Asylum St.

Studio: 555 Asylum St., Hartford. Transmitier: 3.85 mi. SE of
Avon Village, Deercliff Rd.

Telephone: Jackson 5-2611. TWX No.: HF 198,

Technical Facilities: Channel No. 18 (494-500 mc). Authorized
power: 182-kw maximum and 158-kw horizontal visual, 100-kw
maximum and 87-kw horizontal aural. Antenna: 640-ft. above
av. terrain, 291-ft. above ground, 951-ft. above sea level, lat.
41° 45’ 39”7, long. 72° 48’ 08”.

Network Service: CBS.
Ownership: See WCBS-TV, New York City.

Began Operation: Aug. 4, 1954 as WGTH-TV, 55% owned by Gen-
eral Teleradio and 459, by Gannett's Hartford Times. Sale
to CBS approved Feb. 23, 1956 by FCC; transfer reinstated by
FCC Sept. 11, 1956 after being held up by protest (Television
Digest, Vols. 11:28, 12:8, 17, 37).

Represented (sales) by CBS Television Spot Sales.

Personnel:

Harvey J. Struthers, general manager.
Lamont Thompson, sales manager.
Joseph Dowling, sales promotion manager.
John O. Downey, program manager.
Harold Dorschug, director of operations.
Charles Norwood, news director.

DIGEST OF RATE CARD NO. 1—(Oct. 15, 1956)
Hour 30 Min. 15 Min. 10 Min. 5 Min, 20 Sec.* 10 Sec.*
Class A—7:15-11 p.m., Mon.-Sat.; 6-11 p.m., Sun.

$650.00 $390.00 $260.00  ......  ...... $100.00 $50.00
Class B—6-7:15 p.m., Mon.-Sat.; 5-6 p.m., Sun.
500.00 300.00 200.00 166.67 150.00 90.00 45,00

Class C—9 a.m.-6 p.m. Mon.-Sat.; 9 a.m., 5 p.m., Sun.; 11 p.m.-mmid-
night, daily.

325.00 195.00 130.00 108.33 97.50 60.00 30.00
Class D—Midnight-9 a.m., daily.
225,00 135.00 90.00 75.00 67.50 40.00 20.00

*Class AA (7:59-10:30 pm., daily); 20 Sec. $130; 10 Sec. $65.
Class A (7:29-7:59 p.m., Mon.-Sat.; 5:59-7:59 p.m., Sun; 10:30-11
p.m., daily). Class B (5:59-7:29 p.m., Mon.-Sat.). Class C (10 a.m.-
5:59 p.m., 11 p.m.-sign-off, daily). Class D (sign-on-10 a.m., daily.)

Subject to frequency discounts.

WTIC-TV
Hartford

(Channel 3)

(Due to Begin Operation in September)
Grantee: Travelers Broadcasting Service Corp., 26 Grove St.
Studio: 26 Grove St. Transmitter: Talcott Mt., Avon, Conn.
Telephone: Jackson 5-0801. TWX No.: HFD 372.

Technijcal Facilitles: Channel No. 3 (60-66 mc). Authorized
power: 100-kw visual, 50-kw aural. Antenna: 911-ft. above av.
terrain, 452-ft. above ground, 1249-ft. above sea level, Iat.
41° 46’ 30", long. 72° 48 20”.

AM affiliate: WTIC, 50-kw, 1080 kc (NBC). FM Affiliate: WTIC-
FM, 8-kw, 96.5 mc (No. 243), 705-ft. antenna height.

Ownership: Travelers Insurance Co., 1009%. Note: Owners of
WDRC, Hartford, have option to purchase 23.0769, of stock,
if they dispose of WDRC.

Represented (sales) by Harrington, Righter & Parsons Inc.
Represented (legal) by Kirkland, Fleming, Green, Martin & Ellis.
Represented (engineering) by A. D. Ring & Assoc.

Personnel:

Paul W. Morency, president.

Walter C. Johnson, v.p., & general manager.
Leonard J. Patricelli, v.p., programs.

Bernard L. Mullins, v.p.,, public relations.
Irwin C. Cowper, general sales manager.
Herman D. Taylor, chief engineer.

George Bowe, production manager.

Eugene J. Muriaty, promotion manager.
Ernest N. Olivieri, chief film editor.

DIGEST OF RATE CARD NO. 1
(June 1, 1957)

Min. or

Hour 30 Min. 15 Min. 10 Min, 5 Min. 20 Sec. 10 Sec.

Class A—7-10:15 p.m., daily.
$800.00 $480.00 $320.00 $280.00 $200.00 $130.00 $65.00

Class B—5-7 p.m., 10:15 p.m.-sign-off, daily.
600.00 360.00 240.00 210.00 150.00 100.00 50.00

Class C—All other times. .
400.00 240.00 160.00 140.00 100.00 65.00 37.50

Subject to frequency discounts.

1957 Fall-Winter Edition

Connecticut
WNBC
New Britain-Hartford
(Ch. 30)

Grantee (STA): New Britain Broadcasting Co., 1422 New Britain
Ave., W. Hartford.

ftudios: 1422 New Britain Ave., W. Hartford.
Transmitter: U.S. Route 6, Farmington, Conn.

Telephone: Adams 3-8551, Hartford; Baldwin 3-3603, New Britaln.
TWX No.: HF 560.

Technical Facilities: Channel No. 30 (566-572 mc). Authorized
power: 210.4-kw maximum and 189.2-kw horizontal visual, 113.5-
kw maximum and 102.1-kw horizontal aural. Antenna: 971-ft.
above av. terraln, 545-ft. above ground, 1285-ft. above sea level.
lat. 41° 42’ 00”, long. 72° 49’ 59”7, Holds CP for 1000-kw maximum
and 453-kw horizontal visual, 113.5-kw maximum and 102.1-kw
horizontal aural, 750-ft. above av. terrain, 274-ft. above ground,
1049-1t. above sea level, lat. 41° 32’ 57”7, long. 72° 44’ 227,

Network Service: NBC.
AM Afiiliate: WKNB, 1-kw, 840 kc.

Ownership: New Britain Broadcasting Co., wholly owned subsidiary
of NBC, see WRCA-TV, New York, N.Y.

Began Operation: Feb. 11, 1953. Sale to present owner by Julian
Gross interests approved Dec. 12, 1956 by FCC (Television Digest,
Vol. 11:2, 22, 26 & 12:50).

Represented (sales) by NBC Spot Sales.
Represented (legal) by Cahill, Gordon, Reindel & Ohl.

Personnel: .
Thomas B. McFadden, president.
Peter B. Kenney, v.p. & general manager.
Erwin Needles, director of sales
David Scott, national sales manager.
Frank A. Wooding, promotion & publicity director.
Robert W. Bray, program manager.
Philip B. Hale, film supervisor.
John Palmer, production supervisor.
Barry Barents, news director.
John Shipley, operations manager.
Neil Murphy, business ajffairs manager.

DIGEST OF RATE CARD NO. 7
(April 15, 1957)
Min. or

Hour 30 Min. 15 Min. 10 Min. 5 Min. 20 Sec.®* 10 Sec.*

Class A—7-11 p.m., Mon.-Sat.; 5'-11 p.m., Sun.

$600.00 $360.00 $240.00 $204.00 $165.00 $120.00 $60.00

Class B—5-7 p.m., Mon.-Sat.; noon-5 p.m. Sun.

450.00 270.00 180.00 153.00 123.75 90.00 45.00

Class C—Noon-5 p.m., Mon.-3at.; sign-on-noon, Sun.; 11 p.m.-sign-
off, Mon.-Sat.

300.00 180.00 120.00 102.00 82.50 60.00 30.00

Class D—7 a.m.-noon, Mon.-Sat,
200.00 120.00 80.00 68.00 55.00 40.00 20.00

* Class AA (7:29-10:30 p.m., daily) Min. or 20 Sec. $140, 10 Sec.
70

S'ubject to frequency discounts.

S . . . Lo

LambdolfPacific  RCAX CONVERSION

0.1 WATT to 1.0 WATT
MICROWAVE

distributed nationally by

VISUAL ELECTRONICS CORP.

342 West 40th Street New York 18, N.Y.
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WHAT DO YOU WANT TO KNOW
ABOUT SPOT TELEVISION ADVERTISING?

Check
List

Who are the Spot TV advertisers?

What brands are active?

Where do they spend their Spot TV dollars?

What markets and stations?

What do they buy on each station?
Announcements? lIdentifications?
Participations? Shows?

What is their buying pattern?
Number of spots per week?
Daytime? Nighttime? Late Night?

How much do they spend?
How many dollars for each brand?

N. C. RORABAUGH CO, INC.

347 Madison Avenue New York 17, N.Y.
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WNHC-TV

New Haven-Hartford
(Ch. 8)

Licensee: Triangle Publications Inc. (Radio & TV Div.), 46th and
Market Sts., Philadelphia, Pa.

Studio: 1110 Chapel St. Transmitter: Gaylord Mt.,, Hamden, Conn
Telephone: Spruce 7-3611, TWX No.: NH 87.

Technical Facilities: Channel No. 8 (180-186 me). Authorized
power: 315-kKw visual, 158-kw aural. Antenna: 720-ft. above av
terrain, 330-ft. above ground, 1042-ft. above sea level, lat. 41°
26" 05”7, long. 72° 56’ 42”.

Network Service: ABC, CBS.

AM Affillate: WNHC, .25-kw, 1340 k¢ (ABC). FM Affiliate: WNHC-
FM, 10-kw, 99.1 mc (No. 256), 630-ft. antenna height.

Owiliership: Triangle Publications Inc.—see WFIL-TV Philadel-
phia.

Began Operation: June 15, 1948. Sale to present owners by Aldo
DeDominicis-Patrick J. Goode interests approved June 20, 1956
by FCC (Television Digest, Vol. 12:21, 22, 25, 34).

Represented (sales) by Katz Agency Inc.
Represented (legal) by Lyon, Wilner & Bergson.

Personnel:

Edward D. Taddel, general manager.

John F. Cundiff, sales manager.

Chester R. Cooper, program manager.

Howard W. Wessenberg, chief engineer.
Vincent De Laurentis, chief engineer,

John J. Curran, promotion & pubdlicity director.
Sam P. Mastro, office manager.

DIGEST OF RATE CARD NO. 8
(Dec. 1, 1956)

Hour 30 Min. 15 Min. 10 Min. 5 Min. Min. 20 Sec. 1ID

Class AA—7:30-10:30 p.m., Mon.-Sat.; 6-10:30 p.m., Sun.
$1,000.00 $600.00 ..... ..., ..... $225.00 $200.00 $100.00
Class A—6-7:30 p.m., Mon.-Sat.; 5-6 p.m., Sun.; 10:30-11 p.m., daily.
850.00 510.00 $340.00 $255.00 $212.50 190.00 170.00 85.00
Class B—3:30~-6 p.m., Mon.-Fri.; 12-6 p.m., Sat.; 12-5 p.m., Sun.;
11-11:45 p.m., daily.
600.00 360.00 240.00 180.00 150.00 135.00 120.00 60.00
Class C—9 a.m.-3:30 p.m., Mon.-Fri.; 11:45 p.m.-sign-off, daily; 9
a.m.-noon, Sat. & Sun.
350.00 210.00 140.00 105.00 87.50 80.00 70.00 35.00

Class D—Sign-on-9 a.m., daily.
200.00 120.00 80.00 60.00 50.00 45.00 40.00 20.00

Subject to frequency discounts.

®
WATR-TV
Waterbury
(Ch. 53)

Grantee (STA): WATR Inc., 440 Meadow St.
Studio: 440 Meadow St.
Transmitter: West Peak, Meriden Mt., Meriden, Conn.
Telephone: Plaza 5-1121, TWX No.: WBY 195.

Technical Facilities: Channel No. 53 (704-710 mc). Operating under
special temporary authorization with 24.5-kw visual, 12.5-kw
aural. Authorized power: 245-kw visual, 125-kw aural. Antenna:
800-ft. above av. terrain, 120-ft. above ground, 1120-ft. above sea
level, lat. 41° 33’ 42”7, long. 72° 50’ 41”.

Network Service: ABC.
AM Affiliate: WATR, 1-kw, 1320 k¢ (ABC).

Ownership: Harold Thomas. pres., 99%: Bernard J. Zucker, secy.,
.5%; Lilllan Thomas, director, .5%. Mr. Thomas has interest in
WNAB, Bridgeport.

Began Operation: Sept. 4, 1953.

Represented (sales) by Burke Stuart Co. Inc.

Represented (legal) by Plerson, Ball & Dowd.

Represented (engineering) by Garo W. Ray (Stratford, Conn.)

Personnel:

Harold Thomas, president.
Sam Elman, general manager
Astrid Curtis, promotion manager.

DIGEST OF RATE CARD NO. 2
(Jan, 1, 1955)

Min. or
Hour 30 Min. 15 Min. 10 Min. 5 Min. 20 Sec. 10 Sec.

Class A—7-11 p.m., Mon.-Sat.; 6-i11 p.m., Sun.
$200.00 $150.00 $100.00 $80.00 $70.00 $60.00 $30.00

Class B—6-7 p.m., Mon.-Sat.; 1-6 p.m., Sun.

180.00 135.00 90.00 74.00 64.00 54.00 28.00
Class C—All other times.
125.00 75.00 50.00 43.00 31.00 22.50 10.00

Subject to frequency discounts.

1957 Fall-Winter Edition

DELAWARE

WVUE

(formeriy WPFH)
Wilmington-Philadelphia
(Ch. 12)
Licensee: Storer Bestg. Co. Shipley Rd., Wilmington.

Executive Offices & Auxiliary Studios: Suburban Station Bldg.,
Philadelphia.

Main Studio and Transmitter: Box 867, Wilmington.

Telephones: Locust 8-2262, Philadelphia; Olympia 6-8171, Wil-
mington.

Technical Facilities: Channel No. 12 (204-210 mec). Authorized
power: 316-kw visual, 191-kw aural. Antenna: 620-ft. above av.
terrain, 478-ft. above ground, 848-ft. above sea level, lat. 39°
49’ 01”7, long. 75° 31’ 53”. Holds CP for change to 194-kw aural,
900-ft. above av. terrain, 896-ft. above ground, 1046-ft. above
sea level, lat. 39° 44’/ 02”7, long. 75° 04’ 10”; transmitter to
Hurfville-Cross Keys Rd., Washington Twsp. Note: This CP
postponed, pending outcome of hearing.

AM Affiliate; WIBG (Philadelphia), 10-kw, 990 kc. FM Affiliate:
WIBG-FM, 20-kw, 94.1 me (No. 231), 355-ft. antenna height.

Ownership: Storer Bestg. Co., 1177 Kane Concourse, Miami Beach,
Fla. For olher interests, see listing under Group Ownership.

Began Operation: June 30, 1949; Sale to present owner by con-
trolling stockholder Paul F. Harron approved March 27, 1957
by FCC; Harron’s purchase of station from Steinman brothers
was approved March 23, 1955 (Television Digest, Vol. 11:4; 13;
12:51; 13:9, 13).

Represented (sales) by The Katz Agency, Inc.

Personnel:
George B. Storer, preside~t.
J. Robert Kerns, v.p. and managing director.
Peter Storer, N. Y. sales manager.
Glenn B. Lau, sales manager.
William J. Conran, Sales promotion manager.
James S. McMurray, program and operations coordinator,
Marvin H. Fisher, production manager.
Luther O. Piersol, chief engineer.

DIGEST OF RATE CARD NO. 9
(Sept. 8, 1957)

Min. or
Hour 30 Min. 15 Min. 10 Min. 5 Min. 20 Sec. 10 Sec.

Class A—7-10:30 p.m., daily.
$1600.00 $960.00 $640.00 $480.00 $320.00 $270.00 $135.00

Class B—5-7 p.m., daily.
1200.00 720.00 480.00 360.00 240.00 200.00 100.00

Class C—All other times.
800.00 480.00 320.00 240.00 160.00 125.00 62.50

Subject to frequency discounts.

DISTRICT OF COLUMBIA

WMAL-TV

Washington
(Ch. 7}
Licensee: Evening Star Broadcasting Co. Inc., 4461 Connecticut Ave.
studio: 4461 Connecticut Ave. Transmitter: American University.
Telephone: Kellogg 7-1100. TWX No.: WA 50

Technical Facilities: Channel No. 7 (174-180 me). Authorized
power: 252-kw visual, 134.5-kw aural. Antenna: 500-ft. above
av. terrain, 398-ft. above ground. 763-ft. above sea level, lat. 38°
56 09.4”, long. 77° 05’ 33.4”. Holds CP for 316-kw visual, 158-kw
aural.

Network Service: ABC.

AM Affiliate: WMAL, 5-kw. 630 k¢ (ABC). FM Affiliate: WMAL-FM,
20-kw, 107.3 mc (No. 297), 400-ft. antenna height.

Ownership: Evening Star Newspaper Co., 100%, publisher of
Washington Evening Star. Officers of Evening Star Bestg., Co.
Inc.; John W. Thompson Jr., pres.; B, M. McKelway, v.p.; W. R.
Little, secy.-treas.

Began Operation: Oct. 3, 1947.
Represented (sales) by H-R Television Inc.

Represented (legal) by Hogan & Hartson.
(Continued on next page)
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District of Columbia

WASHINGTON: WMAL-TV—(Continued)

Personnel:
Frederick 8. Houwink, general manager.
Neal J. Edwards, TV sales manager.
Allan T. Powley, chief engineer.
Theodore N. McDowell, program manager.
E. H. Meeks, director of promotion & publicity.
James H. Christenat, production manager.

DIGEST OF RATE CARD NO. 10
(April 1, 1957)

Hour 30 Min. 15 Min. 10 Min. 5 Min. 20 Sec. 8 Sec.

Class AA—T7:30-10:30 p.m., daily.
. $1500.00 $900.00 $600.00  ......  ...... $350.00 $175.00

Class A—6-7:30 p.m., Sun.; 10:30-11 p.m , daily.

700.00 420.00 280.00  ......  ...... 140.00 70.00
Class B—5-7:30 p.m., Mon.-Fri.; 6-7:30 p.m., Sat.

550.00 330.00 220.00 $165.00 $137.50 110.00 55.00
Class C—11-11:15 p.m., Mon.-Fri.; 11-11:30 p m., Sat. & Sun.

............ 144.00 108.00 90.00 72.00 36.00

Class D—Sign-on-5 p.m., 11:15 p.m.-sign-off, Mon.-Fri.; sign-on-6
p.m., 11:30 p.m.-sign-off Sat. & Sun.

250.00 150.00 100.00 75.00 62.50 50.00 25.00

Subject to frequency discounts.

WRC-TV

Washington
(Ch. 4)
Licensee: National Broadcasting Co. Inc., Sheraton Park Hotel.
Studio & Transmitter: Sheraton Park Hotel.
Telephone: Adams 4-5400. TWX No.: WA 89.

Technical Facilities: Channel No. 4 (66-72 mc¢). Authorized power:
100~kw visual, 50-kw aural. Antenna: 500-ft. above av. terrain,
538-ft. above ground, 738-ft. above sea level. lat. 38° 55 29”7,
long. 77° 03’ 227, Holds CP for 573-ft. above av. terrain,
459-ft. above ground, 849-ft. above sea level, lat. 38° 56’ 197,
long. 77° 04’ 53”; transmitter to 4001 Nebraska Ave., N. W.

Network Service: NBC.

AM Affiliate: WRC, 5-kw, 980 kc (NBC). FM Affiliate: WRC-FM,
© 20-kw, 93.9 mc (No. 230), 410-ft. antenna height.

Ownership: See WRCA-TV, New York.
Began Operation: June 27, 1947.
Represented (sales) by NBC Spot Sales.

Personnel:
Carleton D. Smith, v.p. and general manager.
Joseph Goodfellow, director of sales.
Charles de Lozier, sales manager.
Lefferts A. McClelland, operations director.
James E. Kovach, program director.
William Grayson, program manager.
John A. Lavan, business manager.
John Rogers, engineer in charge.
Jay Royen, publicity director
William E. Coyle, adv., promotion & public relations director.
Ralph R. McCawley, advertising & promotion manager.
Burton Bridgens, public service programs manager.

DIGEST OF RATE CARD NO. 12A
(Dec. 1, 1956)

Hour 30 Min. 15 Min, 10 Min, 5 Min. 20 Sec.* 10. Sec.*
Class AA—10:30-11 p.m., daily; 6-7:30 p.m., Sun.
$1250.00 $750.00 $500.00 $437.50 $412.50 $425.00 $200.00
Class A—7-7:30 p.m., Mon.-Sat.

800.00 480.00 320.00 280.00 200.00 250.00 120.00
Class B—6-7 p.m., Mon.-Sat.; 1-3 p.m., Sun.

600.00 360.C0 240.00 210.00 150.00 110.00 50.00

Class C—Sign-on-10 a.m., Sun.; 11 p.m.-midnight, daily; 5:30-6
p.m., Mon.-Fri.
450.00 270.00 180.00 157.50 112.50 80.00 40.00
Class D—Sign-on-10 a.m. Mon.-Sat.; 1-2:30 p.m., Mon.-Fri.; 1-3
p.m., Sat.; midnight-sign-off, daily.
350.00 210.00 140.00 122.50 8750  .....0 eeeen

* Class AA (7:45-10:30 p.m., Mon.-Sat.; 6-10:30 p.m., Sun.).
Class A (7-7:45 p.m., Mon.-Bat.: 10:30-11 p.m., daily). Class B
(5:45-7 p.m., Mon.-Sat.; 11-11:15 p.m., daily; 1-6 p.m., Sun.).
Class C (Sign-on-5:45 p.m., Mon.-Sat.; sign-on-1 p.m., Sun.;
11:15 p.m.-sign-off, daily).

Subject to frequency discounts (except in Class AA),

Time reserved for network: Class A (7:30-10:30 p.m., daily;
5-6 p.m., Sat. & Sun.). Class B (5-5:30 p.m., Mon.-Fri.; 3-5 p.m,,
Sat. & Sun.). Class C (10 a.m.-1 p.m., daily; 2:30-5 p.m., Mon.-
Fri.).
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WTOP-TV

Washington
(Ch. 9)

Licensee: Washington Post Co., Broadcast House, 40th & Brandy-
wine N.W.

Studio and Transmitter: Broadcast House.
Telephone: Emerson 2-9300. TWX No.: WA 63.

Technical Facilities: Channel No. 9 (186-192 mec). Authorized
power: 316-kw visual, 175-kw aural. Antenna: 530-ft. above
av. terrain, 373-ft. above ground, 783-ft. above sea level, lat.
38° 57’ 00”7, long. 77° 04’ 45”.

Network Service: CBES.

AM Affiliate: WTOP, 50-kw, 1500 ke¢ (CBS). FM Affiliate: WTOP-
FM, 20-kw, 96.3 mc (No. 242), 390-ft. antenna height.

Ownership: Washington Post Co., 1009. publisher of Washington
Post. Also owns WMBR-TV & WMBR, Jacksonville, Fla.

Began Operation: Jan. 16, 1943 as WOIC. Sold to CBS (45%). and
Washington Post (55%) August 1950 (Telewvision Digest, Vol.
6:25). Washington Post acquired 1009 in October 1954 (Tele-
vision Digest, Vol, 10:42).

Represented (sales) by CBS Television Spot Sales.
Represented (legal) by Covington & Burling.

Personnel:

John S. Haves, president.

George F. Hartford, v.p. for television.

Robert Bordley, sales manager.

Robert Adams, promotion director.

Edward F. Ryan, news & public affairs director.
Thomas B. Jones, director of TV program operations.
Stanley Reid, production director.

William Hedgpeth, film director.

Twila F. Walker, sales promotion director.

Clyde M. Hunt. ».p., engineering

Lawrence A. Wilkinson, technical operations manager.
Donald H. Cooper, chief TV engineer.

DIGEST OF RATE CARD NO. 8—(Sept. 1, 1936)

Hour 30 Min. 15 Min. 10 Min. 5 Min. 20 Sec. 8 Sec.
Class AA—8-10:30 p.m., Mon.-Sat.; 7-10:30 p.m., Sun.

$1800.00 $1080.00 $720.00 ...... ... $400.00 $200.00
Class A—7-8 p.m., Mon.-Sat.; 6-7 p.m., Sun.; 10:30-11 p.m., daily.
1000.00 600.00 400.00 ... aeen.. 250.00 125.00

ClgS§1 B—6-7:30 p.m., Mon.-Sat.; noon-6 p.m., Sun.; 11-11:20 p.m..
aily.

750.00 450.00 300.00 $262.50  $225.00 150.0.0“ 75.00*%

Class C—9 a.m.-6 p.m., Mon.-Sat.; sign-on-noon, Sun.; 11:20 p.m.-
midnight, daily.

600.00 360.00 240.00 210.00 180.00 100.00 50.00
Class D—Sign-on-9 a.m., Mon.-Sat.; midnight-sign-off. daily
350.00 210.00 140.00 122.50 105.00 70.00 35.00

* Class B announcements from 5:59-6:59 p.m. only.

Color—Service charge for 20 Sec. and 8 Sec. announcements,
commissionable, $25.00.

Subject to frequency discounts.

WTTG

Washington
(Ch. 5)
Licensee: DuMont Broadcasting Corp., Raleigh Hotel.
Studio: Raleigh Hotel. Transmitter: 5217 19th Rd. N, Arlington, Va.
Telephone: Sterling 3-5300. TWX No.: WA496.

Technical Facilities: Channel No, 5 (76-82 mc), Authorized power:
50-kw visual, 25-kw aural. Antenna: 587-ft. above av. terrain,
465-ft above ground, 835-ft. above sea level, lat. 38° 53’ 307, long.
77° 07 55”.

Ownership: See WABD, New York.

Began Operation: January 1947.

Represented (sales) by Weed Television Corp.
Personnel:
Bernard Goodwin, president.
Ricéhard D. Buckley, v.p., program & sales.
James Bonfils, station manager WTTG.
Martin E. Calle Jr., local sales manager.
Charles Heaton, promotion director.
Weston Harris, production manager.
Malcolm M. Burleson, chief engineer.
Coral Long, sales service supervisor,
Louils Lorenzetti, film manager.

DIGEST OF RATE CARD NO. 10—(Nov. 15, 1956)

Hour 30 Min. 15 Min. 10 Min. 5 Min. Min. 10 Sec.
Class AA—T7-10:30 p.m., daily.

$720.00 $432.00 $288.00 $240.00 $180.00 $144.00 $60.00
Class A—10:30-11 p.m., daily.

660.00 396.00 264.00 220.00 162.00 132.00 55.00
Class B—6-7 p.m., Mon.-Fri.; 3-7 p.m. Sat. & Sun.

540.00 324.00 216.00 180.00 134.00 108.00 46.00

Class C—3-6 p.m., Mon.-Fri.; 11 p.m.-sign-off, daily; 3 p.m.-sign-
on, Sat. & Sun.

3

360.00 216.00 144.00 120.00 90.00 72.00 31.00
Class D—Sign-on-3 p.m., Mon.-Fri. :
252.00 151.00 101.00 84.00 64.00 50.00 22.00

TV Factbook No. 25
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 REVOLUTIO
FOR SPOT

WRC-TV's new “Magic Lens technique” brings to local live TV
in Washington the eye-catching effects of expensive filmed
commercials. Now you can get network-calibre production
values for your live spot commercial—at no extra cost. Whirls,
wipes and split screens, and unlimited types of intricate
dissolves, make this new effects generator one of the most
pronounced advances in local TV. Your trademark, for
example, can now become the focal point of a live dissolve
into your commercial message!

WRC-TV can also be your testing ground for new commer-
cial ideas and forms — without costly pilot films and extra
technical expenses. All you have to do is send your script.

MWW america

The wrc-tv Commercial Production Service does the rest.

The “Magic Lens technique” is the latest service devel-
oped at WRc-Tv, both for advertisers and viewers. Another
major contribution will come this Fall with the opening of
WRC-TV’s new $4 million color plant. For then, the “Magic
Lens technique” will radiate your message in color as well
as black-and-white. Find out now how wrc-1v’s “Magic Lens
technique” can work sales wonders for you in the nation’s

Oth largest market!
WRC-TV-4

WASHINGTON, D. C.
SOLD BY NB_'_C 'SPOT SALES
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FLORIDA

WESH-TV

Daytona Beach

(Ch. 2)

Grantee (STA): WCOA Inc. c/o Jacksonville Journal Co., 500
Laura St., Jacksonville, Fla.

Studio & Transmitter: 6th & Center Sts.

Technical Facilities: Channel No. 2 (54-60 mc). Authorized
power: 1.26-kw visual, .73-kw aural. Antenna: 310-ft. above av.
terrain, 349-ft. above ground, 355-ft. above sea level, lat. 29° 13’
51.5”, long. 81° 02’ 33”. Holds CP for 100-kw visual, 60-kKw
aural, 940-ft. above av. terrain, 995-ft. above ground, 1034-ft.
above sea level, lat. 28° 56 25”7, long. 81° 18’ 33”; transmlitter to
1-mi. W. of U.S. Hwy. 17, 5.5-mi. S of Deland.

Ownership: WCOA 1Inc. is licensee of WCOA, Pensacola, 1009%
owned by Jacksonville Journal (Perry Newspapers). Perry In-
terests own 409, of radlo WNDB, Daytona Beach; for other
broadcasting interests, see WJHP-TV, Jacksonville.

Began Operation: May 29, 1956.

Represented (sales) by Edward Petry & Co. Inc.
Represented (legal) by Dempsey & Koplovitz.

Represented (engineering) by Kear & Kennedy.

Personnel:

T. S. Gilchrist Jr., general manager.
Walter Strouse, station manager.
Joe Smedley Jr., program director.
Beecher Hayford, technical director.
Al Peck, chief engineer.

DIGEST OF RATE CARD NO. 2—(July 1, 1956)
Hour 30 Min. 15 Min. 10 Min. 5 Min, 20 Sec. 10 Sec.
Class A—6-10 p.m., daily.
$200.00 $120.00 $80.00 $70.00 $60.00 $40.00 $20.00

Class B—All other times.
100.00 60.00 40.00 35.00 30.00 20.00 10.00

WITV

Fort Lauderdale-Miami
(Ch. 17)

Licensee: Gerico Investment Co., 300 E. Las Olas Blvd,,
Fort Liauderdale.

Studio & Transmitter: 5500 W. Hallandale Beach Blvd., Hollywood,
Fla.

National Sales Office: 228 N. E. 3rd St., Miamli, Fla.

Telephone: 3-1566, 2-6650, Hollywood; Franklin 4-3108, Miaml.
TWX No.: 493.

Technical Facilities: Channel No, 17 (488-494 mc). Authorized
power: 465-kw maximum and 204-kw horizontal visual, 252-kw
maxlmum and 112-kw horizontal aural, using directional an-
tenna. Antenna: 730-ft. above av. terrain, 752-ft. above ground,
762-ft. above sea level, lat. 25° 58’ 46”, long. 80° 11’ 50”.

Network Service: ABC.

Ownership: Mortimer W. Loewi, pres., 15.5%; Russell E. Lowell,
director, 17.3%; George W. English, secy., 149%; L.C. Judd, direc-
tor, 8.6%; E. J. Richardson, v.p., 11.39%; 18 others hold remain-
ing 33.39%.

Began Operation: Nov. 25, 1953.

Represented (sales) by Forjoe-TV Inc.

Represented (legal) by Welch, Mott & Morgan.
Represented (engineering) by Jansky & Balley, Inc.
Personnel:

Mortimer W. Loewi, president & general manager.
William Latham, asst. general manager & chiej engineer.
Charles Azevedo, station manager.

Lee Phillips, national sales manager.

Mike Korman, local sales manager.

Glenn Carpenter., operations manager.

Howard Wingren, comptroller

Louise Richards, director publicity & promotion.
Jean Sceurman, traffic & program director.

John Murphy, film director

Bill Bayer. news director

Clure Mosher. sporis director.

Bea May, women’s director.

Ted Clark, public service & special events director.

DIGEST OF RATE CARD NO. 6—(March 1, 1956)
Hour 30 Min, 15 Min, 10 Min. 5 Min. 20 Sec. 10 Sec,
Class A—6-11 p.m., daily.
$500.00 $300.00 $200.00 $150.00 $125.00 $100.00 $50.00

Class B—4-6 p.m., Mon.-Fri.; 1-6 p.m., Sat. & Sun.; 11 p.m.-
midnight, daily.
375.00 225.00 150.00 112.50 93.75 75.00 37.50

Class C—AIll other times.

275.00 165.00 110.00 96.25 68.75 55.00 27.50

84

WINK-TV

Fort Myers
(Ch, 11) '

Licensee: Fort Myers Bestg., Co., 54 Palm Beach Blvd.

Studio & Transmitter: 54 Palm Beach Blvd.

Telephone: Edison 4-1331. TWX No.: 482.

Technical Facilities: Channel No. 11 (198~204 mc). Authorized
power: 11.7-kw visual, 5.89-kw aural. Antenna: 320-ft. above av.
terrain, 350-ft. above ground, 355-ft. above sea level, lat. 26°
39’ 03”. long. 81° 51’ 20”.

Network Service: ABC, CBS.

AM Affiliate: WINK, .25-kw, 1240 kc (CBS).

Ownership: United Garage & Service Corp. (Cleveland), 100%.
United G & S Owners: Arthur B. McBride Jr., 509%; Edward J.
McBride, 50%.

Began Operation: March 6. 1954.

Represented (sales) by Joseph Hershey McGillvra Inc.; James S.
Ayers Co. (Southeast).

Represented (legal) by Cohn & Marks.

Represented (engineering) by Russell P. May.

Personnel:

A J. Bauer, general manager & sales manager.
Bob Bachman, technical director.

fPrank Nodine, program director.

David W. Howell, production director.

Vernon Lundquist, news director.

DIGEST OF RATE CARD NO. 2—(Dec. 1, 1956)

Min. or
Hour 30 Min. 15 Min. 10 Min. 5 Min. 20 Sec.
Class AA—7:30-10 p.m., daily.
$180.00 $108.00 $72.00 $62.40 $45.60 $30.00
Class A—6-7:30 p.m., daily.
150.00 90.00 60.00 52.00 38.00 26.00

Class B—2-6 p.m., Sat.-Sun.; 4:30-6 p.m., Mon.-Fri.; 10 p.m.-
sign-off, daily.

112.00 68.00 45.00 40.00 28.00 22.00
Class C—Sign-on-4:30 p.m., Mon.-Fri.
60.00 36.00 24.00 20.80 15.20 10.00
[}
Jacksonville
(Ch. 12)

(Due to Begin Operation in September)

Grantee (STA): Florlda-Georgia Television Co., Inc., Box 414.
Studio: 1070 E. Adams St. Transmitter: 1070 E. Adams St.
Telephone: Elgin 6-3381. TWX No. JK 362.

Technical Facilities: Channel No. 12 (204-210 mc). Authorized
power: 316-kKw visual, 200-kw aural. Antenna: 940-ft. above av.
terrain, 996-ft. above ground, 1000-ft. above sea level, lat. 30° 19’
22”, long. 81° 38’ 34”.

Network Service: NBC.

Ownership: George H. Hodges, pres., 26%: Alexander Brest, secy.-
treas., 26%; Harold S. Cohn, v.p., 199%; Mitchell Wolfson, v.p.,
59%; Sidney Meyer, 5%,; Wometco Television & Theatre Co., 10%:
7 other stockholders, none owns over 39. Mr. Cohn controls
radio station WRHC, Jacksonville. For other Wolfson-Meyer
interests, see WTVJ, Miami.

Represented (sales) by Peters, Griffin, Woodward Inc.

Represented (legal) by Koteen & Burt.

Represented (engineering) by Vandivere, Cohen & Wearn.

Personnel:

George H. Hodges, president.
Alexancder Brest, secretary-treasurer.
Mitchell Wolfson, v.p. & director.
Jesse H. Cripe, v.p. & general -nanager.
Ralph W. Nimmons, general sales manager.
Willard Fraker, local sales manager.
Carl Bruton, production manager & acting program mgr.
Harold S. Cohn, v.p. for news, sports & public affairs.
Harold Baker, director for news & special events.
Bill Walker, promotion manager.
James P. Reidenbach, film editor.
Sherwood H. Smith, public service director.
Mrs. John W. Donahoo, women’s and children’s director.
H. L. Wingfield, chief engineer.
DIGEST OF RATE CARD NO. 1—(July 1, 1957)
. Min. or

Hour 30 Min. 15 Min. 10 Min. 5 Min. 20 Sec. 8 Sec.

Class AA—8-10 p.m., daily.

$600 00 $360.00 $240.00 $200.00 $180.00 $150.00 $75.00

Class A—7:30-8 p.m., Mon.-Fri.; 7-8 p.m., Sat.; 6-8 p.m., Sun.;
10-10:30 p.m., daily.

510 00 306.00 204 00 170.00 153.00 128.00 64.00

Class B—6-7:30 p.m., Mon.-Fri.; 6-7 p.m., Sat.; 5-6 p.m., Sun;
10:30-11 p m., daily.

390.00 234.00 156.00 130.00 117.00 70.00 35.00

Class C—9 a.m.-6 p.m., Mon.-Fri.; 10 a.m.-6 p.m., Sat.; 1-5 p.m,,
Sun.; 11-11:30 p.m., daily.

270.00 162.00 108.00 90.00 81.00 48.00 24.00

Class D—Sign-on-9 a.m., Mon.~-Fri.; sign-on-10 a.m., Sat.: sign-on-
1 pm., Sun; 11:30 p.m.-sign-off, daily.

180.00 108.00 7200 60.00 54.00 34.00 17.00

TV Factbook No. 25
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‘*Jaxie’ says . . .

a WFGA-TV

Jacksonwlle, Fla.

I SR e

is basic

NBC

For A Service Area of 64

Florida - Georgia Counties

| TV Sets 226,880 (1)
Population 1,511,300 (2)
Buying Power $1,785,944,000 (2)
Retail Sales $1,562,627,800 (2)

(1) Television Magazine, June 1957,

(2) Sales Management Survey of Buying Power, 1957

WFGA -TV ¢ Channel 12 ¢ VHF
i equipped for FULL COLOR @ 1000 ft. tower
Top Power 316,000 watts © JACKSONVILLE, FLORIDA

Represented by Peters, Griffin, Woodward, Inc

Lol ails

AT e e L

L

1957 Fall-Winter Edition 85
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T'heres more to Florda!
The popular image of Florida as America’s greatest playground
often overshadows the fact that it’s also one of the fastest-growing,

wealthiest industrial states. In the past year alone more than 300

industrial plants moved to Florida.

There’s Jacksonville, for instance

.. hub of a bustling $1,775,521.000 market where population

has increased 256 % faster than the national average. .. where
retail sales are up 90% in the past seven years and more than
600 manufacturing plants are thriving. One firm alone has

—a $6,000,000 payroll.

.(”I(I‘ ‘ ‘ 'l’glz'rlw";capsules this gold ml;ILGfOF

you, covering 300,000 television families in 67 counties.
WMBR-TV delivers almost five times the audience of its

competition in metropolitan Jacksonville—and eleven times

the audience throughout the “outside’ area.

'. If'.UBR-TV— Channel 4, Jacksonville. Operated by The Washington
Past Broadcast Division . . . Represented by CBS Television Spot Sales.

; '.;‘1.udience data from NCS #2 (updated) and ARB
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WMBR-TV

Jacksonville
(Ch. 4)

Licensee: Washington Post Co., 605 S. Maln 8t.
Studio: 605 S. Main St. Transmitter: Colorado at S. Hampton
Telephone: Exbrook 8-0501. TWX No.: JK 97.

Technical Facilities: Channel No. 4 (66-72 mc). Authorized power:
100-kw visual, 70-kw aural. Antenna: 931-ft. above av. terrain,
994-ft. above ground, 995-ft. above sea level, lat. 30° 18 47”7,
long. 81° 39 00”.

Network Service: ABC, CBS.

AM Affiliate: WMBR, 5-kw, 1460 kc (CBS). FM Affiliate: WMBR-
FM, 63-kw, 96.1 mc (No. 241), 380-ft. antenna height.

Ownership: Washington Post Co., 100% owner, publisher of
Washington Post and owner of WTOP-TV, Washington. Ofiicers:
Philip L. Graham, pres.; John S. Hayes, v.p.; Glenn Marshall Jr.,
pres., WMBR div.

Began Operation: Oct. 16, 1949. Sold to present owner Jan., 1953
(Television Digest, Vol. 8:51 & 9:1, 5).

Represented (sales) by CBS Television Spot Sales.
Represented (legal) by Covington & Burling.

Personnel:
Glenn Marshall Jr., president.
Charlie Stone, v.p. for television.
Dave Booher, sales manager.
Harry Kalkines, program director.
Jerry White, sales service manager.
Leonard Mosby, production manager.
Ernest Vordermark, chief engineer.
Charles Sears, chief transmitier engineer.
Joe Rizk, chief studio engineer.
Ken McClure, promotion director.
Waldo Norris, women’s editor.
Aliette Register, traffic manager.
Bill Grove, news editor.

DIGEST OF RATE CARD NO. 7
(Nov. 13, 1956)

Min. or
Hour 30 Min. 15 Min. 10 Min. 5 Min. 20 Sec. 10 Sec.

Class AA—8-10 p.m., daily.
$850.00 $510.00 $340.00 $283.33 $255.00 $200.00°* $90.00*

Class A—7-8 p.m., Mon.-Fri.; 6-8 p.m., Sat. & Sun.; 10-11 p.m.,
daily.

750.00 450.00 300.00 250.00 225.00 160.00% 70.00*
Class B—5-7 p.m., Mon.-Fri.; 1-6 p.m., Sun.; 5-6 p.m.. Sat.

625.00 375.00 250.00 208.33 137.50 90.00* 35.00*
Class C—9 a.m.-5 p.m., Mon.-Sat.; 11 p.m.-sign-off, daily.
425.00 255.00 170.00 141.67 127.50 65.00* 25.00*
Class D—Sign-on-9 a.m., Mon.-Sat.; sign-on-1 p.m., Sun.

250.00 150.00 100.00 83.33 75.00 45.00% 20.00*

* Class AA (7:59-10:01 p.m., daily). Class A (6:59-7:59 p.m.,
Mon.-Fri.; 5:59-7:59 p.m.. Sat. & Sun.; 10:01-10:59 p.m., daily).
Class B (4:59-6:59 p.m., Mon.-Fri.; 12:59-5:59 p.m., Sun.; 4:59-
5:59 p.m., Sat.; 10:59-11:16 p.m., daily). Class C (8:59 a.m.-4:59
p.m., Mon.-Sat.; 11:16 p.m-sign-off, daily). Class D (Sign-on-
8:59 a.m., Mon.-Sat.; sign-on-12:59 p.m., Sun.).

Subject to frequency discounts.

WJCT

Jacksonville
(Ch. 7)
Non-Commercial Educational Station
(Due to Begin Operation in Late Fall)

Grantee: Educational Television Inc., 203 Greenleaf Bldg.

Studio: WMBR-TV, 605 S. Main St. Transmitter: WFGA-TV, 1070
E, Adams St.

Telephone: Elgin 5-6421.

Technical Facilities: Channel No. 7 (174-180 mc). Authorized
power: 14.8-kw visual, 7.4-kw aural. Antenna: 840-ft. above av.
terrain, 859-ft. above ground, 1000-ft. above sea level, lat. 30° 19’
21.6”, long. 81° 38" 34.1”.

Ownership: Non-profit corp. Heywood A. Dowling, pres.
Represented (legal) by Krieger & Jorgensen.

Represented (engineering) by George P. Adair Engineering Co. and
Vandivere, Cohen & Wearn.

Personnel:
Dr. William Kenneth Cumming, general manager.

1957 Fall-VWinter Edition

Florida

WJHP-TV

Tacksonville
(Ch. 36)
Licensee: Jacksonville Journal Co., 4038 Phillips Hwy.
Studio & Transmitter: 4038 Phillips Hwy.
Telephone: Exbrook 8-9751. TWX No.: JK 375.

Technical Facilities: Channel No. 36 (602-608 mc). Authorized
power: 282-kw max. and 257-kw horizontal visual, 158-kw max.
and 144-kw horizontal aural. Antenna: 460-ft. above av. ter-
rain, 472-ft. above ground, 497-ft. above sea level, using .3°
electrical beam tilt, lat. 30° 16’ 55”7, long. 81° 37’ 52”.

Network Service: ABC.

Ownership: Perry Enterprises Inc., 100%; John H. Perry Jr. holds
management control through voting trust. Publisher of Jack-
sonville Journal and other newspapers. Also operates Florida
radio stations WCOA, Pensacola; WTMC, Ocala; WDLP, Panama
City; and owns 409% of WNDB, Daytona Beach, 100% of
WESH-TV, Daytona Beach. For other Perry Newspapers, see
Jacksonville Journal in Newspaper Ownership section.

Began Operation: Dec. 13, 1953.

Represented (sales) by Edward Petry & Co. Inc.
fepresented (legal) by Dempsey & Koplovitz.
Represented (engineering) by Kear & Kennedy.

Personnel:

T. S. Gilchrist Jr., general manager.
Jack Newsom, station manager.
Beecher Hayford, technical director.

DIGEST OF RATE CARD NO. 7
(May 1, 1957)

Min. or

Hour 30 Min. 15 Min. 10 Min., 5 Min. 20 Sec. 10 Sec.

Class AA—8-10 p.m., daily.
$400.00 $240.00 $160.00 $140.00 $100.00 $80.00 $40.00

Class A—7-8 p.m., Mon,.-Sat.; 6-8 p.m., Sun.; 10-11 p.m., daily.

350.00 210.00 140.00 122.50 87.50 70.00 35.00
Class B—5:30-7 p.m., Mon.-Fri.; 5-7 p.m., Sat.; 1-6 p.m., Sun.
250.00 150.00 100.00 87.50 62.50 50.00 25.00

Class C—9 a.m.-5:30 p.m., Mon-Fri; sign-on-5 p.n., Sat.; 11
p.m.-sign-off, daily.

200.00 120.00 80.00 70.00 50.00 40.00 20.00

Class D—Sign-on-9 a.m., Mon.-Fri.; sign-on-1 p.m., Sun,
120.00 72.00 48.00 42.00 30.00 24.00 12.00

Subject to fregquency discounts.

WTHS-TV
Miami
(Ch. 2)
Non-Commercial Educational Station

Grantee (STA): The Board of Public Instruction of Dade County,
Dept. of Radio & Television Education, 275 N.W. 2d St.

Studio: 1410 N. E. 2nd Ave.
Transmitter: Everglades Hotel.
Telephone: Franklin 4-7281.

Technical Facilities: Channel No. 2 (54-60 mec.). Authorized
power: 9.55-kw visual, 5.75-kw aural. Antenna: 280-ft. above av.
terrain, 300-ft. above ground, 309-ft. above sea level, lat 25°
46’ 35.5”, long. 80° 11’ 20.57.

FM Affiliate: WTHS, 5-kw, 91.7 mc (No. 219), 215-ft. antenna
height.

Ownership: Dade County Board of Public Instruction (Joe Hall,
supt.)

Began Operation: Aug. 12, 1955.
Represented (legal) by Krieger & Jorgenson.
Represented (engineering) by George P. Adair Engineering Co.

Personnel:

Vernon Bronson, director.
Herb Evans, chief engineer.
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Florida WOKT
Miami
(Ch. )

Grantee (STA): Biscayne Television Corp., Box M, Little River
Station, Miami 38, Fla.

Studios & Business Office: North Bay Causeway. Transmitter:
Antenna farm, North Dade County, Fla.

Telephone: Plaza 1-6692. TWX No.: 177.

Technical Facilities; Channel No. 7 (174-180 mc). Authorized
power: 316-kw visual, 158-kw aural. Antenna: 950-ft. above
av. terrain, 991-ft. above ground, 997-ft. above sea level, lat.
25° 57" 49”7, long. 80° 12’ 44”7,

Network Service: NBC.

AM Affiliate: WCKR, 5-kw, 610 k¢ (NBC). FM Affiliate: WCKR-FM,
15.5-kw, 97.3-mc (No. 247), 285-ft. antenna height.

Ownership: Niles Trammell, pres., 15%; James M. Cox Jr., 30.5%;
John S. Knight, 17.5%; James L. Knight, treas., 10%:;: J. Leon-
ard Reinsch, 5%; C. Blake McDowell, 5% Lee Hills, 5%; Owen
Uridge, 5%; James M. LeGate, 3.5%; Milton C. Scott, 3.5%.
John S. Knight is publisher of Miami Herald; for other Knight
interests, see WAKR-TV, Akron, O. Cox newspapers include
Miami News,; for other Cox interests, see WHIO-TV, Dayton, O.

Began Operation: July 29, 1956.

Represented (sales) by NBC Spot Sales.

Represented (legal) by Hogan & Hartson.

Represented (engineering) by Page, Creuts, Steel & Waldschmitt.
Personnel:

Niles Trammell, president & general manager.

James M. LeGate, station manager.

Charles Kelly, operations manager.

Robert L. Fidlar, sales manager.

Jon Arden, promotion manager.

Frank Struzzieri, film booker.

Charles Harrison, director of news & special features.
M. C. Scott Jr., chief engineer.

DIGEST OF RATE CARD NO. 2—(May 1, 1957)
Hour 30 Min. 15 Min. 10 Min. 5 Min. 20 Sec. 10 Sec.
Class AA—7:30-10:30 p.m., daily.
$950.00 $570.00 $380.00 $313.00 $271.00 $237.00 $119.00
Class A—7-7:30 p.m., daily; 10:30-11 p.m., Sat. & Sun.
836.00 502.00 334.00 251.00 214.00 176.00 88.00

Class B—5:30-7 p.m., daily; 10:30-11 p.m., Mon.-Fri.; 11-11:30 p.m.,
Sat. & Sun. :

618.00 371.00 247.00 219.00 185.00 157.00 79.00
Class C—All other times.
423.00 257.00 171.00 152.00 126.00 108.00 54.00

Subject to frequency discounts. Color—Rates on request.

WPST-TV
Miami
(Ch. 10)
(Due to Begin Operation in August)
Grantee: Public Service Television Inc., 316 N.E. 21st St.

Studio: 316 N.E. 21st St. Transmitter: Honey Hill Rd., TV An-
tenna Farm.

Telephone: Franklin 1-6501. TWX No.: MM 289.

Technical Facilities: Channel No. 10 (192-198 mc). Authorized
power: 316-kw visual, 195-kw aural. Antenna: 954-ft. above av.
terrain, 991-ft. above ground, 997-ft. above sea level, lat.
25° 577 277, long. 80° 12/ 43",

Network Service: ABC.

Ownership: National Airlines Inc., 1009. G. T. Baker, pres.
Represented (sales) by H-R Television Inc.

Represented (legal) by Krieger & Jorgensen.

Represented (engineering) by George P. Adair Engineering Co.

Personnel:

Walter Koessler, general manager.
Bob Hanna, sales manager.

Jack Barry, production manager.
John Holbrook, news director.
Willilam R. Needs, chief engineer.

DIGEST OF RATE CARD NO. 1
(Aug. 1, 1957)
Hour 30 Min. 15 Min. 10 Min. 5 Min. 20 Sec. 10 Sec.

Class AAA—8-10 p.m., daily.
$825.00 $495.00 $330.00 $275.00 $245.00 $210.00 $105.00

Class AA-—7:30-8 p.m., Mon.-Sat.; 10-10:30 p.m., daily; 7-8 p.m,,

Sun.
750.00 450.00 300.00 250.00 215.00 190.00 95.00
Class A—6:30-7:30 p.m., Mon.-Sat.; 10:30-11 p.m., daily; 6-7 p.m.,
Sun.
660.00 400.00 265.00 200.00 170.0G 140.00 70.00

Class B—6-6:30 p.m., Mon.-Fri.; 1-6:30 p.m., Sat.; 5-6 p.m., Sun.;
11-11:30 p.m., daily. '
490.00 295.00 200.00 175.00 150.00 125.00* 65.00

Class C—9 a.m.-6 p.m. Mon.-Fri.,; 9 a.m.-1 p.m., Sat.; 1-§ pm,,
Sun ; 11:30 p m.-sign-off, daily.

340.00 205.00 135.00 120.00 100.00 85.00* 43.00
Class D—Sign-on-9 a.m., Mon.-Sat.; sign-on-1 p.m., Sun.*#®
225.00 135.00 90.00 75.00 70.00 60.00% 30.00

* Min. or 20 Sec. ** When available. Subject to frequency dis-
counts.

. . . split personality

packed with the PURCHASING POWER

of *385,000 TV-homes!

Here is buying power at its peak—the happy result of
industry and tourism welded into a powerful, young
and growing market. Miami today is a balanced
economy worthy of a thriving metropolitan area.
It is a virile market in which WCKT sells 385,000
set homes — a hard core nucleus of concentrated
purchasing power!

*TV-Set Homes in WCKT Primary Coverage Area

!
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Woodward, Inc.
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Miami
(Ch. 4)
Licensee: WTVJ Inc., 316 N. Miamil Ave,

Studio: 316 N. Miami Ave. Transmitter: N.E. 6th Ave. & Hallan-
dale Beach Blvd.

Telephone: Franklin 4-6262. TWX No.: MM 92.

Technical Facilities: Channel No. 4 (66-72 mc). Authorized power:
100-kw visual, 50-kw aural. Antenna: 983-ft. above av. terrain,
990-ft. above ground, 1002-ft. above sea level, lat. 25° 59 08.5”,
long. 80° 11’ 34.5”.

Network Service: CBS, ABC.
AM-FM Affiliates: None.

Ownership: Wometco Television & Theatre Co, 99.1%. Mitchell
Wolfson, pres.; Sidney Meyer, secy. Principals also have 20%
interest in WFGA-TV, Ch. 12, Jacksonville, Fla. WTVJ owners
also hold 509, of WMTYV, Madison, Wis. WTVJ Inc. also.is
Ch. 11 applicant for Houma, La.

Began Operation: March 21, 1949.

Represented (sales) by Peters, Griffin, Woodward Inc.
Represented (legal) by Segal, Smith & Hennessey.
Represented (engineering) by Jansky & Balley Inc.

Personnel:

Mitchell Wolfson, president. )

Lee Ruwitch, executive v.p. & general manager.

Jack Shay, v.p. in charge of operations.

William Brazzil, national sales director.

Ken Bagwell, asst. national sales director,

Ted Eiland, local sales manager.

Lee Waller, program director.

Louis Wolfson, film buyer & office manager.

Robert J. Ross, business manager.

Richard Wolfson, legal director.

Burt Toppan, public relations & promotion director.
Earl Lewis, chief transmitter engineer.

Joseph H. Kline, director of engineering operations.
Ash Dawes, director of production operations.

George Vickery, merchandising & publicity director.
H. Paul Field, commercial services supervisor.
Ralph Renick, news director.

Jack Cummins, sporits director.

DIGEST  OF RATE CARD NO. 14
(May 1, 1957)

Min. or
Hour 30 Min. 15 Min. 10 Min. 5 Min. 20 Sec. 10 Sec.
Class AAA—8-10 p.m., daily.
$1100.00 $660.00 $440.00 $365.00 $330.00 $280.00 $140.00

Class AA—7:30-8 p.m., 10-10:30 p.m., Mon.-Sat.; 7-8 p.m., Sun.
1000.00 600.00 400.00 330.00 285.00 250.00 125.00

Class A—6:30-7 p.m., Mon.-Sat.; 6-7 p.m., Sun.; 10:30-11 p.m.,
daily.

880.00 528.00 352.00 264.00 225.00 185.00 93.00
Class B—6-6:30 p.m., Mon.-Fri.; 1-6:30 p.m., Sat.; 5-6 p.m., Sun.;

11-11:30 p.m., daily.
650.00 390.00 260.00 230.00 195.00 165.00 83.00

Class C—9 a.m.-6 p.m., Mon.-Fri.; 9 a.m.-1 p.m., Sat.; 1-5 p.m,,
Sun.; 11:30 p.m.-sign-off, daily.

450.00 270.00 180.00 160.00 133.00 114.00 57.00
Class D—Sign-on-9 a.m., Mon.-Sat.; sign-on-1 p.m,, Sun.
300.00 180.00 120.00 100.00 90.00 75.00 38.00

Subject to frequency discounts. Color—Rates on request.

WITV-TV
Fort Lauderdale-Miami
(See Fort Lauderdale)

WDBO-TV
Orlando
(Ch. 6)
Licensee: Cherry Broadcasting Co. Inc.,, Box 1833, Orlando, Fla.
Studio: 30 S. Ivanhoe Blvd. Transmitter: 95¢ N. Texas Ave.
Telephone: Cherry 1-1491. TWX No.: ORL 84088.

Technical Facilities: Channel No. 6 (82-88 mc). Authorized
power: 100-kw visual, 50-kw aural. Antenna: 540-ft. above av.
terrain, 540-ft. above ground, 687-ft. above sea level, lat. 28°
24’ 42”7, long. 81° 33’ 177,

Network Service: CBS, ABC, NBC.

AM affiliate: WDBO, 5-kw, 580 kc (CBS). FM Affiliate: WDBO-
FM, 25-kw 92.3 mc (No. 222), 460-ft. antenna height.

Ownership: William S. Cherry Jr., pres., 85%; Arnold F, Schoen
Jr., v.p. & secy., 5%; Wm. H. Goodman, 10%. Cherry is pres. of
WPRO-TV, Providence, R.I.

TV Factbook No. 25
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Began Operation: June 5, 1954. Sale to present owners by group
headed by Harold P. Danforth approved May 8, 1957 by FCC
(Television Digest, Vol, 13:14, 19).

Represented (sales) by Blair Television Associates Inc.

Represented (legal) by Dow, Lohnes & Albertson.

Represented (engineering) by Lohnes & Culver.

Personnel:

Harold P. Danforth, general manager.

Walter Sickles, program director & film buyer. |
Agnes Carlson, sales coordinator. e e
Mark V. Barker Jr., production director.
Harold P. Danforth. film director.

James E. Yarbrough, v.p. & chief engineer. i s F I o r i d Y 4
DIGEST OF RATE CARD NO. 4—(April 15, 195%) a s
Min. or

©
Hour 30Min. 15Min. 10Min. 5Min. 20 Sec. 10 Sec. Fl rS" Tel eVis i on

Class AA-—T7:29-10 p.m., daily.

$450.00 $270.00 $180.00 $150.00 $112.00 $90.00 $45.00

Class A—5:59-7:29 p.m., 10:01-11 p.m., daily.

375.00 225.00 150.00 125.00 95.00 75.00 37.50

Class B—4:59-5:59 p.m., Mon.-Fri.; 1-5:59 p.m., Sat. & Sun.; 11
p.m.-sign-off, daily.

300.00 180.00 120.00 100.00 75.00 60.00 30.00

Class C—11:59 a.m.-4:59 p.m. Mon.-Fri,; sign-on-12:59 p.m., Sat.
& Sun.

225.00 135.00 90.00 75.00 55.00 45.00 22.50 oo WIE h
Class D—Sign-on-11:49 a.m., daily.
170.00 102.00 68.00 56.00 42.00 34.00 17.00 VIEWERS

May 1957 ARB
shows WTVJ lead-

Subject to frequency discounts.

° ing in 366 out of
521 quarter-hours
WPTV surveyed.
Palm Beach
(Ch. 5)

Grantee (STA): John H. Phipps, Box 3166, Tallahassee, Fla.
Studio: 5 Cocoanut Row, Palm Beach. Transmitter: Prosperity

Farms Rd., .75 mi. N of Lake Park.
Telephone: Temple 3-2471. TWX No.: WP 75. [ wit h
[ ] » *
Technical Facilitifss: Channel No. 5 (7?-82 mggd ftAu}ghorlzed
: - 1, .3- 1. : -ft. ove av.
power: 100-kw visual, 60.3-kKw aura Antenna alat. g ADVERT|SERS

terrain, 544-ft. above ground, 549-ft. above sea level,
49’ 077, long. 80° 04’ 30”.

Began Operation: Aug. 22, 1954. An average of 175 Na-

Network Service: NBC, CBS. tional and 135 Local

Ownership: John H. Phipps, 100%. Also owns WCTV, Thomas- Advertisers invest in
ville, Ga. Fjor other interests see WCTV. WIVJ TV every month,

Began Operation: Aug. 22, 1954 as WJINO-TV. Sale to present et s
owner by George H. Buck-Theodore Granik interests approved at South Florida’s low-

Oct. 3, 1956 by PCC (Television Digest, Vol. 12:37, 40).
Represented (sales) by Blair Television Associates Inc.
Represented (legal) by McKenna & Wilkinson.

Personnel:

L. Herschel Graves, managing director, Phipps stations.
Stephen P. Willis, general manager.

gﬂ}o Woods,Mnational sales manager. ®

obert W, Murphy, production manager. .

Lewis Evenden, chief engineer. . eeed COMMUNITY
W. A. Snowden, director of engineering.

est cost per thousand.

DIGEST OF RATE CARD NO. 5-N—(April 1, 195%) SERVICE
Min. or Over 1000 Awards

Hour 30 Min. 15 Min. 10 Min. 5 Min. 20 Sec.* 8 Sec.* and Citati for C
Class A—6-10:30 p.m., daily. : n . ita 'on.s or Lom-
$275.00 $165.00 $110.00 $82.50 $64.00 $50.00 $25.00 munity service makes
Class B—5-6 p.m., Mon.-Sat.; 1-6 p.m., Sun.; 10:30 p.m.-slgn-off, WTVJ your prestige
daily. station.

200.00 120.00 80.00 70.00 50.00 40.00 20.00

Class C—Sign-on-5 p.m., Mon.-Sat.; sign-on-1 p.m., Sun.

150.00 90.00 . 60.00 52.50 37.50 30.00 15.00

* Class AA (7:59-10 p.m., daily) Min. or 20 Sec., $60, 8 Sec. $30.
-Subject to frequency discounts.

WJIDM

Panama City
{Ch. 7)
Grantee (STA): WJDM-TV Inc., Box 428, Panama City, Fla,
Studio & Transmitter: U. S. Hwy. 98, W. of Panama City.
Telephone: Adams 4-2251

Technical Facilities: Channel No. 7 (174-180 mc). Authorized power’
10.7-kw visual, 5.36-kw aural. Antenna: 480-ft. above av. terrain
487-ft. above ground, 502-ft. above sea level, lat. 30° 10’ 58.7”
long. 85° 46’ 37.8”.

Network Service: ABC, NBC, CBS.
(Continued on next page)
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Florida
PANAMA CITY: WJDM—( Continued)

Ownership: J. D. Manly, 969%; Mel Wheeler & wife, 49,. For other
interests, see WEAR-TV, Pensacola, Fla,

Began Operation: Dec. 1, 1953.
Represented (sales) by George P. Hollingbery Co.
Represented (legal) by Welch, Mott & Morgan.

RePpresented (engineering) by Commercial Radio Equipment Co.

Personnel:

Mel Wheeler, general manager.

Milt de Reyna, asst. manager & national sales manager.
Harry C. Babb Jr., station manager.

Jerry Christopher, program director.

Claude Maenza, chief engineer,

DIGEST OF RATE CARD NO. 3—(Dec, 1, 1955)

Min. or
Hour 30 Min. 15 Min, 10 Min. 5 Min. 20 Sec. 10 Sec.

Class AA—T7:30-9:30 p.m., daily.

$175.00 $105.00 $70.00 $61.25 $52.50 $35.00 $17.00

Class A—1-6 p.m., Sun.; 6-7:30 p.m., 9:30-10:30 p.m., daily.

140.00 84.00 56.00 49.00 42.00 28.00 14.00

Class B—1-6 p.m., Sat.; sign-ou-1 p.m., Sun.; 5-6 p.m., Mon.-Fri.;
10:30 p.m.-midnight, daily.

105.00 63.00 42.00 36.00 30.00 21.00 10.50

Class C—Sign-on-5 p.m., Mon.-Fri.; sign-on-1 p.m., Sat.; midnight-
sign-off, daily.

70.00 42.00 28.00 24.00 21.00 14.00 7.00

Subject to frequency discounts.

WEAR-TV
Pensacola
(Ch. 3
Grantee (STA): Gulfport Bestg. Corp., Box 431, Pensacola, Fla.
Studio & Transmitter: U. S. Hwy. 90, W. of Pensacola.
Telephone: Glendale 5-7311. TWX No.: PS 82.

Technical Facilities: Channel No. 3 (60-66 mc). Authorized power:
55.4-kw visual, 33.2-kw aural. Antenna: 577-ft. above av. terrain,
613-ft. above ground, 677-ft. above sea level, lat. 30° 26’ 42.77
long. 87° 177 01.4”. Holds CP for 100-kw visual, 50-kw aural,
1001-ft. above av. terrain, 992-ft. above ground, 1182-ft. above sea
level, lat. 30° 43’ 39”7, long. 87° 26’ 07”7; transmitter to State Hwy.
99, about 2.2-mi. N of Barrineau Park.

Network Service: ABC, CBS.
AM Affiliate: WEAR, .25-kw, 1230 kc (ABC).

Ownership: Charles W. Smith, chairman, 519%; Mel Wheeler, pres.-
secy.-treas., 25%; F. M. Turner, 129%; A. C. Johnson, 129%. Mr
Wheeler also owns 4% and is gen. mgr. of WJDM, Panama City,
Fla., and owns radio station WFNM, DeFuniak Springs, Fla., and
WSCM (CP) Panama City Beach, Fla. and is buying CP for
WTYT, Titusville, Fla.

Began Operation: Jan. 13, 1954.

Represented (sales) by George P. Hollingbery Co.

Represented (legal) by Welch, Mott & Morgan.

Represented (engineering) by Commercial Radio Equipment Co.
Personnel:

Mel Wheeler, general manager.

Milt de Reyna, asst. general manager & national sales manager.
Irving Welch, commercial manager.

Jim Smith, chief engineer.

DIGEST OF RATE CARD NO. 1—(Dec. 1, 1955)

Min. or
10 Min. 5 Min. 20 Sec. ID

Hour 30 Min, 15 Min.
Class AA—7:30-9:30 p.m., daily.
$300.00 $180.00 $120.00 $105.00 $90.00 $60.00 $30.00
Class A—6-7:30 p.m., 9:30-10:30 p.m,, daily; 1-6 p.m., Sun.

240.00 144.00 96.00 84.00 72.00 48.00 24.00
Class B—5-6 p.m., Mon.-Fri.; 10:30 p.m.-midnight, daily; 1-6 p.m.,

Sat.; sign-on-1 p.m., Sun.
180.00 108.00 72.00 63.00 54.00 36.00 18.00

Class C—Sign-on-5 p.m., Mon.-Fri.; sign-on-1 p.m., Sat.; midnight-
sign-off, daily.

120.00 72.00 48.00 42.00 36.00 24.00 12.00
Class D—Sign-on-noon, Mon.-Fri.
90.00 54.00 36.00 31.50 27.00 18.00 9.00

Subject to frequency discounts.

[ )
WCTV
Tallahassee
(See Thomasville, Ga.)

92

WSUN-TV

St. Petersburg-Tampa
(Ch. 38)
Licensee: City of St. Petersburg, Million Dollar Pier.
Studio: Million Dollar Pier. Transmitter: W. end of Gandy Bridge.
Telephone: 5-4121. TWX No.: ST PBG 8-082.

Technical Facilities: Channel No. 38 (614-620 mc). Authorized
power: 257-kw visual, aural. Antenna: 470-ft. above av.
terrain, 500-ft. above ground, 500-ft, above sea level using .5°
electrical beam tilt, lat. 27° 52’ 407, long. 82° 35" 25”. Requests
change to Ch. 10, 316-kw visual, 1042-ft. antenna, near Elfers,
Fla.

Network Service: ABC.

AM Affiliate: WSUN, 5-kw, 620 ke (ABC).
Ownership: City of St. Petersburg.
Began Operation: May 15, 1953.

Represented (sales) by Venard, Rintoul & MecConnell Inc.; James
S. Ayres (Southeast).

Represented (legal) by Loucks, Zias, Young & Jansky.
Represented (engineering) by James C. McNary.

Personnel:

FPred P. Shawn, general manager.

Barney Kobres, sales manager.

Charies W. Mason, TV program director.

Jerome Baker, sales promotion & advertising manager.
Jean Miller, publicity director.

Loulis J. Link, chief engineer.

DIGEST OF RATE CARD NO. 3—(Nov. 1, 1953)

Min. or
Hour 30 Min. 15 Min, 10 Min. 5 Min. 20 Sec. 10 Sec.

Class A—7:30-10:30 p.m., Mon.-Sat.; 6-10:30 p.m., Sun.

$400.00 $240.00 $160.00 $135.00 $100.00 $80.00 $40.00
Class B—6-7:30 p.m., Mon.-Sat.; 10:30-11 p.m., daily; 2-6 p.m. Sun.
300.00 180.00 120.00 100.00 75.00 60.00 30.00

Class C—Sign-on-6 p.m., Mon.-Sat.; sign-on-2 p.m., Sun.; 11 p.m.-
sign-off, daily.

200.00  120.00 80.00 70.00 50.00  40.00  20.00
[ ]
WFLA-TV
Tampa-St. Petersburg
(Ch. 8)

Licensee: The Tribune Co., 905 Jackson St.
Studio: 905 Jackson St. Transmitter: 14-mi. SE of Tampa.
Phone: 2-0131. TWX No.: TP 8060.

Technical Facilities: Channel No. 8 (180-186 mc). Authorized
power: 302-kw visual, 151-kw aural. Antenna: 1037-ft. above
av. terrain, 1055-ft. above ground, 1130-ft. above sea level, lat. 27°
507 26”, long. 82° 15’ 47”.

Network Service: NBC.

AM Affiliate: WFLA, 5-Kw, 970 k¢ (NBC). FM Affiliate: WFLA-FM,
46-kw, 93.3 mc (No. 227), 960-ft. antenna height.

Began Operation: January 26, 1955.

Ownership: Same as Tampa Tribune. Officers: D. Tennant Bryan,
chairman; John C. Council, pres.-treas. Bryan family holds
approximately 509 interest in Richmond (Va.) Times-Dispatch
and News-Leader (WRNL).

Represented (sales) by Blair-TV; Harry E. Cummings (Southeast).
Represented (legal) by Segal, Smith & Hennessey.
Represented (engineering) by Page, Creutz, Steel & Waldschmidt.

Personnel:

George W. Harvey, v.p. & general manager.
William B. Faber, sales manager.

J. E. Faraghan, program director.

Carl P. Bergquist, program operations manager.
L. George Geiger, production manager.

Byron Taggert, promotion manager.

Peter Holst, film editor.

Mardi Liles, farm director.

Joe H. Mitchell, chief engineer.

DIGEST OF RATE CARD NO. 7—(June 135, 195%)

Min, or
Hour 30 Min. 15 Min, 10 Min. 5 Min. 20 Sec. ID
Class A—7-11 p.m., daily.
£850.00 $510.00 $340.00 $298.00 $213.00

Class B—6-7 p.m., daily; 3-7 p.m., Sun.

$160.00* $80.00*

600.00 360.00 240.00 210.00 150.00 100.00 50.00
Class C—Noon-6 p.m., Mon.-Sat.; 11-11:30 p.m., daily.
400.00 240.00 160.00 140.00 100.00 70.00 35.00

Class D—Sign-on-noon, Mon.-Sat.; sign-on-3 p.m., Sun.; 11:30
p.m.-sign-off, daily.

250.00 150.00 100.00 88.00 63.00 40.00 20.00

* Class AA (7:30-10:30 p.m., daily) Min. or 20 Sec. $210, ID $105.
Subject to frequency discounts.
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WTVT

Tampa-St. Petersburg
(Ch. 13)
Licensee: WKY Television System Inc., Box 1198, Tampa.

Studio: 3213 Grand Central Ave. Transmitter: Prospect Rd.
6-mi. SE of Tampa.

Telephone: Redwood 6-1313. TWX No.: TP 8116.

Technical Facilities: Channel No. 13 (210-216 mc). Authorized
power: 316-kw visual, 158-kw aural. Antenna: 790-ft. above av.
terrain, 828-ft. above ground, 868-ft. above sea level, lat. 27° 53’
55”7, long. 82° 19’ 16”.

Network Service: CBS.
Ownership: See WKY-TV, Oklahoma City, Okla.

Began Operation: April 1, 1955. Sale to present owners by ex-Gov,
Doyle E. Carlton and W. Walter Tison interests approved by
FCC July 18, 1956 (Television Digest, Vol. 12:26, 29).

Represented (sales) by The Katz Agency Inc.
Represented (legal) by Plerson, Ball & Dowd.
Represented (engineering) by A. D. Ring & Assoc.

Personnel:

P. A, Sugg, erec. v.p. & manager.

Norman Bagwell, business manager & admin. asst.
Robert Olson, operations manager.

John Haberlan, commercial manager.

Edwin Jay. promotion manager.

William Witt, chief engineer.

Robert Doty, program manager.

Dick John, news director.

Walter Rhoads, production manager.

Robert Hancock, farm director.

DIGEST OF RATE CARD NO. 6—(June 1, 1957)

Min. or
Hour 30 Min. 15 Min. 10 Min. 5 Min. 20 Sec. 10 Sec.

Class A—T7-11 p.m., daily.
$850.00 $510.00 $340.00 $305.00 $255.00
Class B—6-7 p.m., daily.
600.00 360.00 240.00 200.00 150.00 120.00 60.00

Class C—9 a.m.-6 p.m., Mon.-Sal.; noon-6 p.m., Sun.; 11 p.m.-
sign-off, daily.

$160 00~ $80.00*

400.00 240.00 160.00 140.00 100.00 70.00 35.00
Class D—Sign-on-9% a.m., Mon.-Sat.; sign-on-noon, Sun.
250.00 150.00 100.00 88.00 63.00 40.00 20.00

* Class A (7-7:30 p.m., 10:30-11 p.m., daily). Also has Class AA
(7:30-10:30 p.m., daily): Min, or 20 Sec. $220, 10 Sec. $110.
Subject to frequency discounts.

Florida

WEAT-TV

West Palm Beach
(Ch. 12)
Licensee; WEAT-TV Inc., Box 70.
General Offices: Hotel Pennsylvania, West Palm Beach.

Studio & Transmitter: Congress Ave. & Lark Rd., West Palm
Beach.

Telephone: Temple 3-9668. TWX No.: WP 35.

Technical Facilities: Channel No. 12 (204-210 mc). Authorized
power: 112-kw visual, 60-kw aural. Antenna: 320-ft. above av.
terrain, 352-ft. above ground, 362-ft. above sea level, lat. 26° 38’
26.5”, long. 80° 05’ 13.5”.

Network Service: ABC, CBS.
AM Affiliate: WEAT, 1-kw, 850 kc, (NBC).

Ownership: Palm Beach TV Co. Inc., 100%. Its owners are Rand
Broadcasting (Rex Rand, pres.), 80%, and Bertram Lebhar, 209%.
Rand Broadcasting 1s licensee of WINZ, Miami.

Began Operation: Jan. 1, 1956. Sale to present owners by RKO
Teleradio Pictures Inc. approved May 16, 1957 by FCC (Tele-
vision Digest, Vol. 13:12, 20). RKO purchase from J. Robert
Meach%m interests was approved July 27, 1955 by FCC (Vol.
11:27, 31).

Represented (sales) by Venard, Rintoul & McConnell Inc.; James
S. Ayers Co. (Southeast).

Represented (legal) by Cohn & Marks.

Personnel:

Rex Rand, president.

Bertram Lebhar Jr., exec. v.p. & general manager.
Edward J. Hennessy, general sales manager.

C. C. Levis, local sales manager.

J. Ross McPherson, chief engineer.

Mary O’Connell, program director.

Jack Poole, production manager.

DIGEST OF RATE CARD NO. 4—(Nov. 1, 1956)
Hour 30 Min. 15 Min. 10 Min. 5 Min. Min. 10 Sec.

Class AA—7:59-11 p.m.., Mon.-Sat.; 5:59-11 p.m.. Sun.
$250.00 $150.00 $100.00 $80.00 $65.00 $50.00 $25.00

Class A—5-7:58 p.m., Mon.-Sat.; 1-5:58 p.m., Sun.; 11 p.m.-sign-off,
daily.

200.00 120.00 80.00 64.00 52.00 40.00 20.00
Class B—All other times.
150.00 90.00 60.00 48.00 39.00 30.00 15 00

y()ll M /Veea/ a J’éﬂ‘ é’{m% TO HIT THIS SALES TARGER
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GEORGIA

WALB-TV
Albany

(Ch. 10)
Grantee (STA): Herald Publishing Co., 138 Pine Ave.
Studio: Stuart Ave. Transmitter: Greenwood Dr. & Stuart Ave
Telephone: Hemlock 5-8386.

Technical Facilities: Channel No. 10 (192-198 mc). Authorized
power: 112-kKw visual, 56.2-kw aural. Antenna: 400-ft. above
av. terrain, 424-ft. above ground, 649-ft. above sea level, lat.
31° 36’ 54”7, long. 84° 11’ 26”. Holds CP for 91.2-kw visual,
45.7-kw aural, 390-ft. above av. terrain, 423-ft. above ground,
640-ft. above sea level, lat. 31° 36" 46”, long. 84° 11’/ 19”; trans-
mitter to .5-mi. N of city limits near Greenwood & Stewart Sts.

Network Service: NBC, ABC.
AM Affiliate: WALB, 1-kw, 1590 kc (ABC).

Ownership: James H. Gray, pres., 79.4%; Mrs. Martha M. Nall
secy.-treas., .2%; Mrs. W. B. Haley, 9.3% (as executrix, estate
of W. B. Haley); A. C. & I. C. Gortatowsky, 2.7%; Mrs. Clara B
Wilson, 2.6%; 10 others, none owns as much as 29%. Also pub-
lishes Albany Herald.

Began Operation: April 7, 1954.

Represented (sales) by Venard, Rintoul & McConnell Inc.; James
S. Ayers (Southeast).

Represented (legal) by Kirkland, Fleming, Green, Martin & Ellis

Represented (engineering) by Kear & Kennedy.

Personnel:

James H. Gray, president.

James M. Robinson, general manager.
Ray Carow, sales manager.

John L. Rivard, chief engineer,

DIGEST OF RATE CARD NO. 2—(Feb. 15, 195%)

Min. or
Hour 30 Min. 15 Min. 10 Min. 5 Min. 20 Sec. 10 Sec.

Class A—6-11 p.m., Mon.-Sat.; 5-11 p.m., Sun.
$250.00 $150.00 $100.00 $87.50 $75.00 $50.00 $25.00
Class B—5-6 p.m., Mon.-Sat.; 1-5 p.m. Sun.

187.50 112.50 75.00 62.50 50.00 37.50 18.75
Class C—All other times.
125.00 75.00 50.00 43.75 37.50 25.00 12.50
°
WAGA-TV
Atlanta
(Ch. 5)

Licensee: Storer Broadcasting Co., Box 4207, Atlanta 1, Ga.

Studio: 1018 W. Peachtree St., N.W. Transmitter: Briarcliff Rd.
near Emory Rd.

Telephone: Trinity 2-3553.

Technical Facilities: Channel No. 5 (76-82 mec¢). Authorized power:
100-kw visual, 50-kw aural. Antenna: 1070-ft. above av. terrain,
1100-ft. above ground, 2049-ft. above sea level, lat. 33° 47/ 49”7,
long. 84° 20’ 00”.

Network Service: CBS.

AM Affiliate: WAGA, 5-kw, 590 kc (CBS). FM Affiliate: WAGA-FM
36-kw, 103.3 mc (No. 277), 960-ft. antenna helght.

Ownership: Storer Bestg. Co., 1177 Kane Concourse, Miaml Beach,
Fla. For other interests, see listing under Group Ownership.

Began Operation: March 8, 1949.

Represented (sales) by Katz Agency Inec.

Represented (legal) by Dow, Lohnes & Albertson.

Represented (engineering) by A. Earl Cullum Jr. (Dallas).

Personnel:

George B. Storer, president.

Glenn Jackson, v.p. & managing director.

Jack Collins, asst. managing director for sales.
Robert H. Kimball, promotion manager.

Don Naylor, program director and film buyer.
Percy Hearle, community projects director.
Dale Clark, news & farm director.

Hugo Bondy, chief engineer.

DIGEST OF RATE CARD NO. 11—(March 1, 1956)

Min. or
Hour 30 Min. 15 Min, 10 Min. 5 Min. 20 Sec. 10 Sec.

Class A—7-10:30 p.m., daily.
$1000.00 $600.00 $400.00 $350.00 $300.00 $250.00 $125.00
Class B—6:30-7 p.m., 10:30-11 p.m., daily.

750.00 450.00 300.00 263.00 225.00 150.00 75.00
Class C—8:30 a.m.-6:30 p.m., 11 p.m.-sign-off, daily.

500.00 300.00 200.00 175.00 125.00 105.00* 53.00
Class D—Sign-on-8:30 a.m., daily.
250.00 150.00 100.00 88.00 63.00 53.00*# 27.00

*20 Sec., $85. **20 Sec., $43. Subject to frequency discounts.
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WLW-A

Atlanta
(Ch. 11)
Licensee: Crosley Bcestg. of Atlanta Inc., 1611 W. Peachtree St. N.E.
Studio and Transmitter: 1611 W. Peachtree St. N.E.
Telephone: Trinity 2-1141., TWX No.: AT 197.

Technical Facilities: Channel No. 11 (198-204 mc). Authorized
power: 316-kw visual, 158-kw aural. Antenna: 540-ft. above av.
terrain, 585-ft. above ground, 1527-ft. above sea level, lat. 33°
47’ 58”, long. 84° 23’ 12”7,

Network Service: ABC.
AM-FM Affiliates: None.
Ownership: Crosley Bcestg, Corp., 100%. See WLW-T, Cincinnati.

Began Operation: Sept. 30, 1951 as WLTV. Sold to present owner
Jan. 1953 (Television Digest, Vol. 8:51 & 9:5, 7).

Represented (sales) by Crosley Broadcasting Corp.
Represented (legal) by Hogan & Hartson.

Personnel:
Robert E. Dunvllle, president.
Harry Le Brun, v.p. & general manager.
J. P, Dwyer, v.p. & business manager.
James H. Burgess, sales manager.
Harvey J. Aderhold, chief engineer.
Wilbur L. Pattig, asst. chief engineer.
Howard M. Rowe, client service director.
Bob Hendrickson, program & news director.
Darlene Jones, national traffic co-ordinator.
James Sharp, production manager.
Thomas L. Hitchcock, film director.

DIGEST OF RATE CARD NO. 4—(Aug. 1, 1956)
Hour 30 Min. 15 Min. 19 Min. 5 Min, Min., 20 Sec.® 10 Sec.

Class A—7-10:30 p.m., daily.

$900.00 $540.00 $360.00 $315.00 $225.00 $175.00 $175.00 $90.00

Class B—6-7 p.m., 10:30-11 p.m., daily.

675.00 405.00 270.00 236.25 202.50 110.00 95.00 55.00

Class C—8:30 a.m.-6 p.m., daily.

450.00 270.00 180.00 157.50 112.50 80.00 70.00 40.00

Class D—Sign-on-8:30 a.m., daily,

295.00 165.00 110.00 96.25 90.00 50.00 40.00 25.00
* Class B—(5-7 p.m., 10:20-11 p.m., daily) Class C—(8:30 a.m.-

5 p.m., 11 p.m.-sign-off daily).
Subject to frequency discounts.

WSB-TV

Atlanta
(Ch, 2)
Licensee: Atlanta Newspapers Inc., 10 Forsyth St. N.W.
Studio: 1601 W. Peachtree St. Transmitter: 780 Willoughby Way
Telephone: Trinity 5-7221, TWX No.: AT 381.

Technical Facilities: Channel No. 2 (54-60 mc). Authorized power:
100-kw visual, 50-kw aural. Antenna: 932-ft. above av. terrain,
1059-ft. above ground, 2032-ft. above sea level, lat. 33° 45 51”7,
long. 84° 21’ 42”7, Holds CP for 1010-ft. above av. terrain, 1076-1t.
above ground, 2049-ft. above sea level.

Network Service: NBC.

AM Affiliate: WSB, 50-kw, 750 k¢ (NBC). FM Affiliate: WSB-FM
48-kw, 98.5 mc (No. 253), 770-ft. antenna height.

Ownership: Atlanta Newspapers Inc., 100%, publisher of Atlania
Journal and Constitution. For other Cox TV-radio-newspaper
interests, see WHIO-TV, Dayton.

Began Operation: Sept. 29, 1948.

Represented (sales) by Edward Petry & Co. Inc.

Represented (legal) by Dow, Lohnes & Albertson.

Personnel:

J. Leonard Reinsch, executive director.
John M. Outler, Jr., general manager.

Marcus Bartlett, station manager.

M. K. Toalson, production manager.

C. F. Daugherty, facilities division manager.
Robert A. Holbrook, chief engineer.

Jean Hendrix, film director.

DIGEST OF RATE CARD NO. 10
(March 1, 1956)
Min. or
Hour 30 Min. 15 Min. 10 Min, 5 Min. 20 Sec. 10 Seec.
Class A—7-10:30 p.m., daily.
$1000.00 $600.00 $400.00 $350.00 $300.00 $250.00 $125.00
Class B—6:30-7 p.m., 10:30-11 p.m., daily,.
750.00 450.00 300.00 262.50 225.00 140.00* 70.00
Class C—Noon-6:30 p.m., 11 p.m.-sign-off, dalily.
500.00 300.00 200.00 175.00 125.00 100.00** 50.00
Class D—Sign-on-noon, daily.
400.00 240.00 160.00 140.00 100.00 70.00*%*%*  35.00

*20 Sec., $125, *+*20 Sec., $80. **¥20 Sec., $50.
Subject to frequency discounts. Color rates to be determined.
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a symbol of broadcasting integrity

L]

“White Columns™ is the home of WSB Radio and WSB-TV To )
the people of this region, “White Columns™ 1s more than a beautiful
building. No other broadcast source, or combination, has such a vital in-
fluence in Atlanta and Georgia.

Thirty-five years of programming in the public interest has earned
for these stations an audience confidence and respect that means much to
advertisers. It means a pre-conditioned acceptance of your programs—
even those still in the planning. It means an audience more receptive to
products and services advertised on WSB Radio and WSB-TV. These are
tangible assets ... with a record of higher-than-anticipated dividends paid
to sponsors.

/ ,
WSB RADIO / WSB-TV

ATLANTA

Affiliated with The Atlanta Journal and Constitution NBC affiliate Represented by Edw. Petry & Co.
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Georgia

WJBF

Augustia
(Ch. 6)
Licensee: Georgia-Carolina Bcstg. Co., Box 490.
Studio & Transmitter: 1305 Georgla Ave.
Telephone: 7-7787. TWX No.: AU T7.

Technical Facilities;: Channel No. 6 (82-88 mc). Authorized power:
100-kw visual, 67.6-kw aural. Antenna: 610-ft. above av. terrain,
479-ft. above grocund., 950-ft. above sea level, lat. 33° 30’ 23”.
long. 81° 57’ 44”. Holds CP for 100-kw visual, 60.3-kw aural,
1375-ft. above av. terrain, 1292-ft. above ground, 1677-ft. above
sea level, lat 33° 24/ 15”7 long. 81° 50’ 19”; transmitter to Pine-
log Rd. near Beach Island, S.C

Network Service: NBC, ABC.

Ownership: J. B. Fuqua, pres., 100%.

Began Operation: Sept. 22, 1953.

Represented (sales) by Avery-Knodel Inc.
Represented (engineering) by A. D. Ring & Assoc.

Personnel:

J. B. Fuqua, president & general manager.

Donald M. Kelly Jr., v.p. & national sales manager.
Thomas J. Hennesy, sales manager.

Donald MacDonald, business manager.

John Radek, program manager.

John P, Jopling, chief engineer.

DIGEST OF RATE CARD NO. 5—(Feb. 1, 1957)

Min. or
Hour 30 Min. 15 Min. 10 Min. 5 Min. 20 Sec. . 10 Sec.

Class AA—7:29-10:29 p.m., daily.
$350.00 $210.00 $140.00 $122 50 $87.50 $75.00 $37.50
Class A—6:29-7:29 p.m., 10:29-11 p.m., daily.

300.00 180.00 120.00 105 00 75.00 60.00 30.00
Class B—5-6:29 p.m., daily.

-200.00 120.00 80.00 70.00 50.00 40.00 20.00
Class C—All other times.

125.00 75.00 50.00 43.75 31.25 25.00 12.50

Subject to frequency discounts.

WRDW-TV

Augusta
(Ch. 12)
Licensee: Radio Augusta, Inc.,, News Building.
Studio & Transmitter: Georgia & Observatory Aves., N. Augusta.
Telephone: 7-5432.

Technical Facilities: Channel No. 12 (204-210 mc). Authorized
power: 102-kw visual, 61.7-kw aural. Antenna: 650-ft. above av.
terrain, 498 -ft. above ground, 968-ft. above sea level, lat. 33°
30’ 217, long. 81° 57’ 43”.

Network Service: CBS.

AM Affiliate: WRDW, 5-kw, 1480 kc (CBS).

Ov;;{nerﬁtlzlip: Southeastern Newspapers Inc., Augusta Chronicle and
erald.

Began operation: Feb. 9, 1954. Sale to present owners by group
headed by Grover C. Maxwell & Allen M. Woodall approved
Feb. 17, 1956 by FCC (Television Digest, Vol. 11:48; 12:7).

Represented (sales) by The Branham Co.

Represented (legal) by Dow, Lohnes & Albertson.

Represented (engineering) by George C. Davis Consulting Engi-
neers.

Personnel:
Pat H. Rice Jr., president & treasurer.
James W. Hicks, general manager.
Joseph P. Gill, chief engineer.
Richard E. Fennel, director of operations.
Jeff Evans, production manager.
DIGEST OF RATE CARD NO. 4—(Feb. 1, 1957)
Min. or
Hour 30 Min. 15 Min. 10 Min. 5 Min. 20 Sec. 10 Sec.
Class AA—7:29-10:30 p.m., daily.
$350.00 $210.00 $140.00 $122.50 $87.50 $75.00 $37.50
Class A—6:29-7:29 p.m., 10:30-11 p.m., daily.
300.00 180.00 120.00 105.00 75.00 60.00 30.00

Class B—5-6:29 p.m., 11-11:05 p.m., Mon.-Sat.; 1-6:29 p.m., Sun.

200.00 120.00 80.00 70.00 50.00 40.00 20.00
Class C—All other times.
125.00 75.00 50.00 43.75 31.25 25.00 12.50

Subject to fregquency discounts.

WRBL-TV

Columbus
(Ch. 4)
Licensee: Columbus Bestg., Co. Inc., Box 270.

Studio & Offices: 1350 13th Ave. Transmitter: Crawford Rd., 3.5
mi. from Phenix City. Ala.

Telephone: 2-0601. TWX No.: CM 04.

Technical Facilities: Channel No. 4 (66-72 mc). Authorized power:
100~-kw visual, 50-kw aural. Antenna: 630-ft. above av. terrain,
429-ft. above ground, 1049-ft. above sea level, lat. 32° 27 577,
long. 85° 03’ 23”.

Network Service: CBS, ABC.

AM Affiliate: WRBL, 5-kw, 1420 k¢ (CBS). FM Affillate: WRBL-FM,
48-kw, 93.3 mc (No. 227), 980-ft. antenna height.

Ownership: R. W. Page Corp., publisher of Columbus Enquirer
and Ledger, 51%; J. W. Woodruft, 19%; J. W. Woodruff Jr., 30%.
WRBL-TV officers: J. W. Woodruff Jr., pres.; A. H. Chapman,
v-p.; M. R. Ashworth Sr., secy.; J. W. Woodruff, director; W. E.
Page, director. J. W. Woodruff controls Georgia radio WGPC,
Albany. Page Corp. also publishes Bradenton (Fla.) Herald.

Began Operation: Nov. 8, 1953.
Represented (sales) by George P. Hollingbery Co.
Represented (legal) by Dempsey & Koplovitz.

Represented (engineering) by George C. Davis Consulting Engi-
neers.

Personnel:

J. W, Woodruff Jr., president & general manager.
Ridley Bell, station manager & film buyer.
George A, Gingell, program director.

George (Red) Jenkins, commercial manager.

Joe A. Gamble, chief engineer.

Frank Hardman, TV technical director.

Glen Broughman, news director.

DIGEST OF RATE CARD NO. 5—(March 10, 1957)
Hour 30 Min. 15 Min. 10 Min. 5 Min, Min. 10 Sec.

Class AA—8-10:30 p.m., daily.
$400.00 $240.00 $160.00 $140.00 $120.00 $80.00 $40.00
Class A—6:30-8 p.m., 10:30-11 p.m., daily.

300.00 180.00 120.00 105.00 90.00 60.00 30.00
Class B—4-6:30 p.m., Mon.-Sat.; 2-6:30 p.m., Sun.
250.00 150.00 100.00 87.50 75.00 50.00 25.00

Class C—Noon-4 p.m., Mon.-Sat.; noon-2 p.m., Sun.; 11 p.m.-sign-
off, daily.

200.00 120.00 80.00 70.00 60.00 40.00 20.00
Class D—Before noon, daily.
125.00 75.00 50.00 43.75 37.50 25.00 12.50

Subject to frequency discounts.

Small, medium and large stations are finding that

advertisers prefer . .

IELEPROMPIER servicE

SEE PAGE 32
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WTVM
(formerly WDAK-TV)
Columbus
(Ch. 238)
Licensee: Martin Theatres of Georgia Inc., Martin Bldg.
Studio: Martin Bldg. Transmitter: 2.6-mi. W of Columbus.
Telephone: 2-8828. TWX No.: CM 99.

Technical Facilities: Channel No., 28 (554-560 mc). Authorized
power: 204-Kw visual, 120-kw aural. Antenna: 650-ft. above
av. terrain, 449-ft. above ground, 1049-ft. above sea level, lat.
32° 27’ 48”7, long. 85° 027 27”.

Network Service: NBC, ABC.

Ownership: Martin Theatres of Georgia Inc. E. D. Martin, pres.;
Roy E. Martin Jr., v.p.; C. L. Patrick, secy.-treas.

Began Obperation: Oct. 6, 1953.

Represented (sales) by Headley-Reed TV: James S. Ayers Co.
(Southeast).

Represented (legal) by Cohn & Marks.
Represented (engineering) by Lohnes & Culver.

Personnel:
Guy Tiller, general manager.
Joe Windsor, asst. general manager.
Reeve Owen, director of engineering & production.
John Hughes, director oj local sales.
Claribel Rodriguez, director of sales service.
Ronnie Otwell, director of film.
Weyman Brooks, director of news
Nancy Arnold, director of women’s activities.

DIGEST OF RATE CARD NO. 2—(June 15, 1956)
Min. or

Hour 30 Min. 15 Min. 10 Min. 5 Min. 20 Sec. 10 Sec.

Class AA-—8-10:30 p.m., daily.
$300.00 $180.00 $120.00 $105.00 $90.00 $60.00 $30.00

Class A—6:30-8 p.m., 10:30-11 p.m., daily.

225.00 135.00 90.00 79.00 67.50 45.00 22.50
Class B—5-6:30 p.m., Mon.-Sat.; 2-6:30 p.m., Sun.
190.00 114.00 76.00 66.00 57.00 38.00 19.00

Class C—Noon-5 p.m., 11 p.m.-slgn-off, Mon.-Sat.; noon-2 p.m.,
Sun.

110.00 66.00 44.00 38.00 33.00 22.00 11.00
Class D—7 a.m.-noon, daily.
75.00 45.00 30.00 26.00 22.50 15.00 7.50
®

WMAZ-TV

Macon (Warner Robins)
(Ch. 13)

Licensee: Southeastern Bcstg. Co., 682 Cherry St., Macon.

Studio & Transmitter: U.S. 129, 7 mi. SE of Macon.

Telephone: 2-7373. TWX No.: MC 5137.

Technical Facilities: Channel No. 13 (210-216 mc). Authorized
power: 250-kw visual, 125-kw aural. Antenna: 440-ft. above av.
terrain, 514-ft. above ground, 848-ft. above sea level, lat. 32°
45’ 09”, long., 83° 33’ 33”.

Network Service: CBS, ABC, NBC.

AM affiliate: WMAZ, 10-kw, 940 kc (CBS). FM Affiliate: WMAZ-
FM, 3-kw, 99.1 mc (No. 256), 170-ft. antenna height .

Ownership: George P. Rankin Jr.,, pres., 71.49%; Wallace Miller,
v.p., 3%: Wilton E. Cobb, secy.-treas., 22.6%; Mary S. Miller, 3%.

Began Operation: Sept. 27, 1953.
Represented (sales) by Avery-Knodel Inc.

Represented (engineering) by George C. Davis Consulting En-
gineers. :

Personnel:
George P. Rankin Jr., president & chief engineer.
Wilton E. Cobb, secy.-treas. & general manager.
Frank Crowther, commercial manager
Albert Sanders, executive sales manager.
Elmo Simmons, national sales manager.
Tommy Snellgrove, local sales manager.
Harriet Moore, comptroller,
Bob Savage, director of operations.
Ed Pendleton, film & promotion director.
J. D. Lawhon, engineering director.
Joe Andrews, news & public affairs director.

DIGEST OF RATE CARD NO. 4—(Jan. 1, 1957)

Min. or
Hour 30 Min, 15 Min, 10 Min. 5 Min. 20 Sec. 10 Sec.
Class A—6-10:30 p.m., Mon.-Sat.
$360.00 $216.00 $144.00 $126.00 $90.00 $72.00 $36.00
Class B—5-6 p.m., Mon.-Sat.; 1-6 p.m, Sun.; 10:30 p.m.-sign-off,
daily.

270.00 162.00 108.00 94.50 67.50 54.00 27.00
Class C—All other times.
120.00 72.00 48.00 42.00 30.00 24.00 12.00

Subject to frequency discounts.
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Georgia

WROM-TV

Rome
(Ch. 9)

Grantee (STA): WROM-~TV Inc., Box 473.

Studio: 121 Broad St. Transmitter: Horseleg Mt.

Telephone: 2-0833.

Technical Facilities: Channel No. 9 (186-192 mc). Authorized
power: 30.9-kw visual, 15.5-kw aural. Antenna: 720-ft. above av,
telx;rain, 87-1t. above ground, 1468-ft. above sea level, lat. 34° 14
00”, long. 85° 14’ 02”. Holds CP for 316-kKw visual, 178-kw
aural, 1030-ft. above av. terrain, 280-ft. above ground, 2360-ft.

above sea level, lat. 35° 09’ 417, long. 85° 19’ 05”; transmitter to
Taft Hwy. near Bachman School near Chattanooga.

AM Affiliate: WROM, 1-kw, 710 kec.

Ownership: Dean Covington, pres., 3315% (as executor of Leon
Covington estate); Charles E. Doss, v.p.-treas., 3315%;: Edward
N. McKay, secy., 33159%,.

Began Operation: June 15, 1953.
Represented (sales) by Joseph Hershey McGillvra Inc.
Represented (legal) by Dow Lohnes & Albertson.

Personnel:

Dean Covington, president.

Ed McKay, general manager.
Charles Doss, commercial manager.
Bob Martin, farm director.

T. H. Robertson, chief engineer.

DIGEST OF RATE CARD NO. 1—(May, 1953)
Min. or
Hour 30 Min. 15 Min. 10 Min. 5 Min. 20 Sec. 10 Sec.
Class A—6-11 p.m., Mon.-Fri.; 1-11 p.m., Sat. & Sun.
$150.00 $90.00 $60.00 $52.00 $38.00 $25.00 $15.00
Class B—All other times.
112,00 68.00 45.00 40.00 28.00 20.00 12.00

Subject to frequency discounts.

WSAV-TV

Savannah
(Ch. 3)
Licensee: WSAV Inc., Liberty National Bank Bldg.
Studio & Transmitter: Liberty National Bank Bldg.
Telephone: Adams 6-0303.

Technical Facilities: Channel No. 3 (60-66 mc). Authorized power:
33.1-kw visual, 16.6-kw aural. Antenna: 370-ft. above av. ter-
rain, 363-ft. above ground, 405-ft. above sea level, lat. 32° 04’ 44”,
long. 81° 05 32”.

Network Service: NBC, ABC.

AM Affiliate: WSAV, 5-kw, 630 k¢, (NBC). FM Affiliate: WSAV-FM,
15.5-kw, 100.3 mc (No. 262), 370-ft. antenna height.

Ownership: Harben Daniel, pres., 42.11%; Catherine M. Daniel,
v.p., 10.66%; Meredith E. Thompson, secy.-treas., .66%;: William
K. Jenkins, 19.83%; Arthur Lucas estate, 19.83%; Aaron Shelton,
6.66%; Robert W. Ward, .229,.

Began Operation: Jan. 21, 1956.

Represented (sales) by Blair Television Associates Inc.
Represented (legal) by Cohn & Marks.

Represented (engineering) by Aaron Shelton.

Personnel:
Harben Daniel, president & general manager.
H. M. (Mack) Humpidge, commercial manager.
Meredith E. Thompson, operations manager.
William E. Lucas, program director
Elmer Alley, production manager.
Byron Strong, chief engineer.

DIGEST OF RATE CARD NO. 2
(August 1, 1957)
Hour 30 Min. 15 Min. 10Min. 5Min. Min., 20Sec. 8 See.
Class AA—7:30-10:30 p.m., daily.
$300.00  $180.00  $120.00 $105.00 $75.00 $60.00  $55.00 $30.00
Class A—6-7:30 p.m., 10:30-11 p.m., daily.
250.00 150.00 100.00 87.50 62.50 50.00 45.00 25.00

Clgss B—5-6 p.m., Mon.-Sat.; 11 p.m.-midnight, daily; 1-6 p.m.
un. y

200.00  120.00 80.00  70.00  50.00  40.00  36.00  20.00

Class C—All other times.
125.00 75.00 50.00 43.75 31.25 25.00 22.50 12.5¢

Subject to frequency discounts.
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Georgia

WTOC-TV

Savannah
(Ch. 11)
Grantee (STA): Savannah Bcstg. Co., Box 838.
Studio & Transmitter: 516 Abercorn St.
Telephone: Adams 2-0127, TWX No.: SV 4117.

Technical Facilities: Channel No. 11 (198-204 mc). Authorized
power: 209-kw visual, 110.7-kw aural. Antenna: 477-ft. above
av. terrain, 501-ft. above ground, 521-ft. above sea level, lat. 32°
04’ 07”, long. 81° 05’ 35”.

Network Service: CBS, ABC.

AM Affiliate: WTOC, 5-kw, 1290 kc (CBS). FM Affiliate: WTOC-FM,
7.9-kw, 97.3 mc (No. 247), 397-ft. antenna height.

Ownership: William T. Knight Jr., pres.-treas., 51%: Grace Schley
Knight, 16.6%; F. Schley Knight, v.p. for TV, 4.6%; estate of
S. P. Driscoll, 3.6%; over 80 other stockholders.

Began Operation: Feb. 14, 1954.
Represented (sales) by Avery-Knodel Inc.
Represented (legal) by Miller & Schroeder.

‘Represented (engineering) by George C. Davis Consulting Engi-
neers.
Personnel:

Willilam T. Rnight Jr., president & general manager.
F. Schley Knight, v.p. for T'V.

Ben B. Williams, v.p. & commercial manager.
Dwight J. Bruce, v.p. & program director.

Frank Bryson, promotion manager.

Kyle E. Goodman, chief engineer.

DIGEST OF RATE CARD NO. 3
(Nov. 1, 1956)

Min. or

Hour 30 Min. 15 Min. 10 Min. 5 Min. 20 Sec. 10 Sec.

Class AA—8-10:30 p.m., daily.

$300.00 $180.00 $120.00 $105.00 $75.00 $60.00 $30.00
Class A—6-8 p.m., 10:30-11 p.m., daily.

250.00 150.00 100.00 87.50 62.50 50.00 25.00

Cla.ss1 B—5-6 p.m., Mon.-Sat.; 1-6 p.m., Sun.; 11 p.m.-sign-off,
daily.

200.00 120.00 80.00 70.00 50.00 40.00 20.00
Class C—AIll other times.
100.00 60.00 4G.00 35.00 25.00 20.00 10.00

Subject to frequency discounts.

WCTV

Thomasville-Tallahassee (Fla.)
(Ch. 6)
Licensee: John H. Phipps, Box 3166, Tallahassee, Fla.
Office: 2225 N. Monroe St., Tallahassee.

Studios: 2225 N. Monroe St., Tallahassee, Fla.; 112 N. Madison,
Thomasville.

Transmitter: Lake Iamonia, Fla.
Telephone: 3-3666, Tallahassee. TWX No.: 294,

Technical Facilities: Channel No. 6 (82-88 mc). Authorized power:
100-kw visual, 50-kw aural. Antenna: 690-ft. above av. terrain,
629-ft. above ground, 909-ft. above sea level, lat. 30° 39’ 46”7, long.
84° 12’ 36”.

Networks: CBS, NBC, ABC.

AM Affiliates: WTAL, 5-kw, 1270 kc¢, Tallahassee and WKTG, 1-kw,
730 ke. Thomasville.

Ownership: John H. Phipps, 100%. Also owns and operates WPTV,
Palm Beach, Fla.; WTAL, Tallahassee; WEKTG, Thomasville;
WTYS, Marianna, Fla.

Began operation: Sept. 15, 1955.

Represented (sales) by Blair Television Associates Inc.; Harry
E. Cummings (Southeast).

Represented (legal) by McKenna & Wilkinson.

Personnel:
L. Herschel Graves, managing director.
W. L. Woods, national sales manager.
Joseph E. Hosford, director of operations.
W. A. Snowden, director of engineering.

DIGEST OF RATE CARD NO. N-3
(April 1, 1957)

Min. or
Hour 30 Min., 15 Min. 10 Min. 5 Min. 20 Sec.*
Class AA—8-10 p.m., daily.
$300.00 $180.00 $120.00 $90.00 $75.00 $80.00
Class A—6-8 p.m., 10-10:30 p.m., daily.
275.00 165.00 110.00 82.50 68.75 65.00

Cléaiss1 B—5-6 p.m., Mon.-8at.; 1-6 p.m., Sun.; 10:30 p.m.,-sign-off,
aily.

250.00 150.00 100.00 75.00 62.50 50.00
Class C—Sign-on-5 p.m., Mon.-Sat.; sign-on-1 p.m., Sun.
200.00 120.00 80.00 60.00 50.00 40.00

* Class AA (7:59-10 p.m., daily). Class A (5:59-7-59 p.m., 10-11
p.m., daily). Class B (4:59-5:59 p.m., Mon.-Sat.; 11-11:30 p.m.,
daily; 12:59-5:59 p.m., Sun.). Class C (All other times).

Subject to frequency discounts.

live quality on yuur' film shows
with GPL High Definition 16mm. Projectors

0000000000 OO0 000000000000 0606000000 000

Sharper pictures, monochrome or
color; finer sound; 4,000 foot film
magazine; 2 hours of projection.

Ask for details.

General Precision Laboratory Incorporated

Pleasantville, New York

A subsidiary of General Precision Equipment Corporation
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IDAHO

KBOI-TV

Boise
(Ch. 2)

Licensee: Boise Valley Bestrs. Inc., 1007 W. Jefferson St.
Studio: 1007 W. Jefferson St.

Transmitter: Deer Point Peak, Shafer Butte.

Telephone: 3-2511.

Technical Facilities: Channel No. 2 (54-60 mc). Authorized power:
65-kw visual, 33-kw aural. Antenna: 2550-ft. above av. ter-
rain, 150-ft. above ground, 7170-ft. above sea level, lat. 43° 45
12”7, long. 116° 06’ 08”.

Network Service: CBS.
AM Affiliate: KBOI, 5-kw, 950 kc (CBS).

Ownership: H. Westerman Whillock, pres., 4.8%; Willis C. Moffatt,
v.p.,, 6.5%; Earl Glade Jr., secy.-treas., 3%; Fred M. Taylor,
director, 5.89%; Stanley E. King, director, 9.1%; Lloyd Klingen-
smith, director, 1.5%; Rudy Anderson, director, 2.7%; Robert
Howell, director, 7.8%; Joe Albertson, director, 2.5%; Theressa
‘Whillock, 4.89%; Edwin A. Snow, 3%:; Radio Service Corp. of
Utah (owners of 649 of KSL-TV, Salt Lake City, Utah and 239
of KII?'/-TV, Idaho Falls, Idaho), 12.5%; 48 others, none owns
over 3%.

Began Operation: Nov. 26, 1953.

Represented (sales) by Peters, Griffin, Woodward Inc.; Art Moore
& Assoc. Inc. (Pacific Northwest)

Represented (legal) by Wilkinson, Cragun, Barker & Hawkins.

Personnel:
Westerman Whillock, president & general manager.
Earl Glade Jr., station & commercial manager.
Bill Gratton, production supervisor.
Bill Eames, news director.
Floyd Bain, local sales manager.
James A. Johntz Jr., chief engineer.
Robert Howell, film editor.

DIGEST OF RATE CARD NO. 4—(Nov. 1, 1956)
Hour 30 Min. 15 Min. 10 Min. 5 Min, Min.* 20 Sec.* 10 Sec.*®
Class A—6:59-10:30 p.m., Mon.-Sat.; 5:59-10:30 p.m., Sun.
$250.00 $150.00 $100.00 $87.50 $62.50  $45.00 $50.00 $25.00

Class B—5:59-6:59 p.m., Mon.-Sat.; 1-5:59 p.m., Sun.; 10:30-11 p.m.,
daily.
175.00 105.00 70.00 60.00 50.00 35.00 27.50 17.50

Class C—All other times.
125.00 75.00 50.00 43.75 31.25 22,50 17.50 12.50

* Class AA (7:59-10 p.m.) Min. $60, 20 Sec. $50, 10 Sec. $25.
Subject to frequency discounts.

KIDO-TV

Boise

(Ch. 7)
Licensee: KIDO Inc.,, Chamber of Commerce Bldg.
Studio: 700 Crestline Dr.
Transmitter: TV Lot #3, Deer Point, Ida.
Telephone: 2-4611.

Technical Facilities: Channel No. 7 (174-180 mc). Authorized
power: 166-kw visual, 87.1-kw aural. Antenna: 2560-ft. above av.
terrain, 223-ft. above ground, 7193-It. above sea level, lat. 43° 45’
087, long. 116° 07/ 10”.

Network Service: ABC, NBC.
AM Affiliate: KIDO, 5-kw, 630kc (NBC).

Ownership: Georgia M. Davidson, pres., 88.45%; Walter E. Wag-
staff, v.p., 11.55%; KIDO Inc. also holds 609 of grantee for Ch.

13, Twin Falls, Ida.
Began Operation: July 12, 1953.
Represented (sales) by Blair Te¢levision Associates Inc.
Represented (legal) by Fisher, Wayland, Duvall & Southmayd.
Represented (engineering) by Commercial Radio Equipment Co.

Personnel:
Georgia M. Davidson, president & general manager.
George Gangz Jr., commercial manager.
Robert Krueger, national sales manager.
Del Lundbom, program director.
Bill Harvey, film director.
Vern Moore, news director,
Harold W. Toedtemeler, technical director.

1957 Fall-Winter Edition
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DIGEST OF RATE CARD NO. 6—(Nov. 1, 1956)
Hour 30 Min, 15Min. 10 Min. 5 Min. Min. 20 Sec 1( ~ec.
Class A—6:30-10:30 p.m., daily.
$250.00 $150.00 $100.00 $85.00 $60.00 $45.00* $35.00* $20.00*
Class B—5:30-6:30 p.m., 10:30 p.m.-midnight, daily.
175.00 105.00 70.00 60.00 50.00 35.00 27.50 15.00
Class C—All other times.
125.00 75.00 50.00 40.00 30.00 24.00 17.50 12.50

* Class AA (7:30-9:31 p.m. daily): Min. $60.00, 20 Sec. $50.00, 10
Sec. $25.00.

KID-TV

Idaho Falls
(Ch. 3)
Licensee: Idaho Radio Corp., Box 701.

Studio: Ammon Rd. Transmitter: Little Butte Mt., 8.5-mi. N.E,.
of Atomic City, Ida.

‘I'elephone: Jackson 2-5100. TWX No. 277.

Technical Facilities: Channel No. 3 (60-66 mc). Authorized power:
100-kw visual, 60.3-kw aural. Antenna: 1600-ft. above av. terrain,
201-ft. above ground, 6791-ft. above sea level, lat. 43° 29’ 307,
long. 112° 39’ 05”.

Network Service: CBS, NBC, ABC.
AM Afifiliate: KID, 5-kw (l-kw night), 590 ke (CBS).

Ownership: Radio Service Corp. of Utah, 239,; Zion Securities
Corp., 174%,; A. W. Schweider, pres., 7.3%: Guy A. Poulsen, v.p.,
6.7%; 10 others, none owns more than 4.89,. Radio Service Corp.
also owns 69, of KBOI-TV, Boise, Ida. and 649, of KSL-TV, Salt
Lake City. Schwieder also is applicant for Ch. 6, Butte, Mont.

Began Operation: Dec. 20, 1953.

Represented (sales) by Gill-Perna Inc.; Art Moore & Assoc, Ing.
(Pacific Northwest).

Represented (legal) by Wilkinson, Cragun, Barker & Hawkins.
Represented (engineering) by vVandivere, Cohen & Wearn.

Personnel:

A. W. Schwieder, president

C. N. Layne, general manager.

Claude Cain, sales manager.

Roy Southwick, program director,
Carroll Secrist, technical engineer.
Mel Richardson, promotion manager.

DIGEST OF RATE CARD NO. 5—(July 1, 1957)
Hour 30 Min. 15 Min. 10Min. 5 Min. Min.

Class A—6-10:30 p.m., Mon.-Sat.; all day Sun.
$225.00 $135.00 $90.00 $80.00 $70.00 $55.00 $50.00

Class B—AIll other times.
150.00 95.00 70.00 60.00 50.00 40.00 35.00

Also has Class A 10 Sec. $22.50, Class B $15.00.

20 Sec,

KLEW-TV

Lewiston

(Ch. 3)
(Satellite of KIMA-TV, Yakima, Wash.)

Grantee (STA): Lewiston TV Co., Box 358.

Studio: 1115 Idaho St. Transmitter: 3 mi. NW of Clarkston,
Wash., 2.5 mi. SW of U.S. 195.

Telephone: Sherwood 3-5581.

Technical Facilities: Channel No. 3 (60-66 mc). Authorized
power: 13.8-kw visual, 6.92-kw aural. Antenna: 1260-ft. above
av. terrain, 299-ft. above ground, 3199-ft. above sea level, lat.
46° 27’/ 25”7, long. 117° 05’ 377,

Network Service: CBS, NBC, ABC.

Ownership: Cascade Broadcasting Co., 1009; for other interests,
see KIMA-TV, Yakima, Wash.

Began Operation: Dec. 9, 1955.

Represented (sales) by Weed Television Corp.; Art Moore & Assoc.
Inc. (Pacific Northwest).

Represented (legal) by Prince, Taylor & Crampton.
Represented (engineering) by Kear & Kennedy.

Personnel:

Willard W. Thomas, manager.
Bob Edwards, production manager.
Gene Wilson, chief engineer.

Sold only in combination with KIMA-TV, Yakima,
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Idaho- lllinois

KLIX-TV

Twin Falls
(Ch. 11)

Licensee: Southern Idaho Bcstg. & Television Co., Box 432.

Studio: FElizabeth Blvd. & Eastland Dr. Transmitter: Flat Top
Butte, 14 mi. north of city.

Telephone: Redwood 3-5840. TWX No.: 196.

Technical Facilities: Channel No. 11 (198-204 mc). Authorized
power: 29.5-kw visual, 14.8-kw aural. Antenna: 670-ft. above av.
terrain, 257-ft. above ground, 4553-ft. above sea level, lat. 42°
43’ 48”7, long. 114° 24’ 527,

Network Service: CBS, ABC, NBC.
AM Affiliate: KLIX, 1-kw, 1310 kc (ABC, MBS).

Ownership: The KLIX Corp., 100% owned by A, L., Glasmann fam-
ily, publisher of Ogden Standard Examiner. For other interests
see KUTV, Salt Lake City.

Began Operation: May 30, 1955. Sale to present owners by Frank
C. Carman-Grant Wrathall interests approved March 7, 1956 by
FCC (Television Digest, Vol, 11:31, 12:10).

Represented (sales) by Gill-Perna Inc.; Art Moore & Assoc. Inc.
(Northwest).

Represented (legal) by Haley, Wollenberg & Kenehan.

Personnel:
Cecil I.. Heftel, v.p. & general manager.
Gordon O. Glasmann, asst. general manager,
Joe Gibney, station manager.
Dave Fox, program supervisor.
D. W. Evans, operations manager.
E. E. Graybeal, film director.
D. K. Cederstrom, technical supervisor.

DIGEST OF RATE CARD NO. 3
(Feb. 1, 1957)

Hour 30 Min. 15 Min. 10 Min. 5 Min. Min. 8 Sec.

Class A—6:29-10:30 p.m., daily.
$150.00 $90.00 $60.00 $52.50 $45.00 $37.50 $15.00

Class B—5:29-6:29 p.m., dally.

100.00 60.00 40.00 35.00 30.00 25.00 10.00
Class €—10:30 p.m.-midnight, sign-on-5:29 p.m., daily.
90.00 54.00 36.00 31.50 27.00 22.50 900

Subject to frequency discounts.

now GPL’s
Three-Vidicon
Color Film

Chain

Best picture quality
easy to operate.

See ad on page 405

General Precision Laboratory
Incorporated

Pleascntville, New York
A subsidiary of General Precision Equipment Corporation
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ILLINOIS

WCIA
Champaign
(Ch. 3)
Licensee: Midwest Television Inc., 509 S. Neil St.
Studio: 509 S. Neil St. Transmitter: Seymour, Ill.
Telephone: 6-8333.

Technical Facilities: Channel No. 3 (60-66 mc). Authorized power:
100-kw visual, 50.1-kw aural. Antenna: 940-ft. above av. terrain,
981-ft. above ground, 1701-ft. above sea level, lat. 40° 06’ 23",
long. 88° 26’ 59”.

Network Service: CBS, NBC.

Ownership: August C, Meyer, pres., 24.9%; Russel O. Derby, secy.=
treas., 5%; Clara R. Meyer, 26.1%; Helen M. Stevick, 10%; Mara-
jen S. Chinigo, 109%; J. A. McDermott, 2.1%: Illinois Bestg, Co.,
209, (owns WSOY, Decatur). Helen Stevick owns 609 and
Marajen Chinigo owns 409 of Champaign News-Gazette, li-
censee of WDWS. Illinois Bcestg. Co. is subsidiary of Decatur
Herald and Review.

Began Operation: Nov. 12, 1953.

Represented (sales) by George P. Hollingbery Co.
Represented (legal) by Spearman & Roberson.
Represented (engineering) by Paul Godley Co.

Personnel:

August C. Meyer, president.

Guy Main, v.p. & director of sales.

James Flelding, production manager, asst. secy. & treas.
Len Davis, national sales manager.

Bob Myers, chief engineer.

Martha Egan, sales traffic director.

DIGEST OF RATE CARD NO. 6
(May 15, 1957)

Hour 30 Min. 15 Min. 10 Min. 5 Min. Min. 20 Sec. ID
Class AA—7:29-9:59 p.m., daily.
$900.00 $540.00 ......  ..iiii ciieie eenen. $190.00 $95.00

Class A—6:59-7:29 p.m., Mon.-Fri.; 9:59-10:29 p.m., daily; 5:59-
7:29 p.m., Sat. & Sun.

750.00 450.00 $300.00 ...... $160.00 $150.00 130.00 65.00

Class B—5:59-6:59 p.m., Mon.-Fri.; noon-5:59 p.m., Sat. & Sun.;
10:29-10:59 p.m., dalily.

550.00 330.00 200.00 $165.00 120.00 115.00 95.00 45.00

Class C—9:59 am.-5:539 p.m., Mon.-Fri.; 8:59-11:59 a.m., Sat.;
10:59 p.m.,-sign-off, daily.

360.00 215.00 144.00 110.00 80.00 72.50 52.00 26.00
Class D—Sign-on-9:59 a.m., Mon.-Fri.; sign-on-8:59 a.m., Sat.;
slgn-on-noon, Sun.

........................ 55.00 50.00 30.00 15.00

Subject to frequency discounts.

WILL-TV

Champaign-Urbana
(Ch. 12)
Non-Commercial Educational Station

Licensee: University of Illinois, Division of University Broadcast-
ing, 228 Gregory Hall, Urbana.

Studio & Transmitter: Memorial Stadium, Champaign.
Telephone: 7-6611, Urbana.

Technical Facilities: Channel No. 12 (204-210 mc). Authorized
power: 45.7-kw visual, 22.9-kw aural. Antenna: 160-ft. above
av. terrain, 177-ft. above ground, 913-ft. above sea level, lat.
40° 05’ 58”7, long 88° 14’ 14~,

AM Affiliate: WILL, 5-kw, 580 kc. FM Affiliate: WILL-FM, 300-kw,
90.9 mc (No. 215), 550-ft. antenna height.

Ownership: University of Illinois; David D. Henry, pres.

Began Operation: Aug. 1, 1955.

Represented (legal) by Landis, Taylor & Scoll, New York City.
Represented (engineering) by Jansky & Baliley Inc.

Personnel:
Frank E. Schooley, director of university broadcasting.
Richard L. Rider, program director.
Richard G. Lawson, operations director.
Rob R. Beldon, chief engineer.
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Chicago
(Ch. 2)
Licensee: Columbia Broadcasting System Inc., 630 N. McClurg
Court.

Studio: 630 N. McClurg Ct. Transmitter: American National Bank
Bullding.

Telephone: Whitehall 4-6000. TWX No.: CG 3200.

Technical Facilities: Channel No. 2 (54-60 mc). Authorized power:
100-kw visual, 50-kw aural. Antenna: 650-ft. above av. terrain,
683-ft. above ground, 1276-ft. above sea level, lat. 41° 52/ 587,
long. 87° 37’ 55”.

Network Service: CBS.

AM Affiliate: WBBM, 50-kw, 780 kc (CBS). FM Affiliate: WBBM-
FM, 10.5-kw, 96.3 mc (No. 242), 560-ft. antenna height.

Ownership: See WCBS-TV, New York.

Began Operation: August 1940 (as WO9XBK); Sept. 8, 1946 (as
\WI?K.C?’)YS sold to present owner Feb. 9, 1953 (Television Digest,
ol. 9:7).

Represented (sales) by CBS Television Spot Sales.

Personnel:

H. Leslie Atlass, v.p. and general manager.
C. W. Doebler, executive assistant.

George Arkedis, sales manager.

Ralph Trieger, promotion manager.
Eugene E. McClure, sales traffic manager.
Justin A. Cassidy, sales service manager.
William Ryan, program director.

Frank Atlass, erecutive producer.

Herb Grayson, publicity director.

Don Dillion, production manager.
Elizabeth Bain, film director!

William G. Garry, news director.

George Menard, farm director.

Ed Shaeffer, director of continuity.
Luther A. Pierce, director of techmnical operations.

DIGEST OF RATE CARD NO. 7
(March 1, 1957)

Min. or
Hour 30 Min. 15Min. 10Min. 5 Min. 20 Sec.* 10 Sec.*
Class A—6:20-10 p.m., Mon.-Sat.; 5-10 p.m., Sun.
$4100.00 $2460.00 $1640.00 ......  ...... $500.00%*  $250.00%%
Class B—10-10:30 p.m., daily.
3000.00 1800.00 1200.00 $1000.00  $900.00 350.00%* 175.00%*

Clgs§10—9 a.m.-6:30 p.m., Mon.-Sat.; 2-5 p.m., Sun.; 10:30-11 p.m.,
aily.

2050.00 1230.00 820.00 683.33 615.00 280.00%* 140.00!*

Class D—Noon-2 p.m., Sun.; 11-p.m.-midnight, daily.

1150.00 690.00 460.00 383.33 345.00 160.00%* 80.001*

Class E—Sign-on-9 a.m., Mon.-Sat.; sign-on-noon, Sun.; mid-
night-sign-off, daily.

1050.00 630.00 420.00 350.00 315.00 ...... ...,

* Also has Class AA Announcements (6:59-10 p.m., Mon.-Sat.;
6:29-10 p.m., Sun.), 20 Sec. $875; 10 Sec. $437.50.

** Class A (6:29-6:59 p.m., Mon.-Sat.; 4:59-6:29 p.m., Sun.;
10-10:30 p.m., daily). Class B (4:59-6:29 p.m., Mon.-Sat.; 3:59-
4:59 p.m., Sun.; 10:30-11 p.m., daily). Class C (8:59 am.-4:59 p.m.,
Mon.-Sat.;‘sign-on-3:59 p.m. Sun.; 11 p.m.-12:30 a.m., daily).
Class D (Sign-on-8:59 a.m., Mon.-Sat.; 12330 a.m.-sign-off, daily).

Subject to frequency discounts.

|

Ilinois

WBKB
Chicago
(Ch, 7)

Licensee: American Broadcasting Co., 190 N. State St.
Studio:; 190 N. State St.
Telephone: Andover 3-0800.
Technical Facilities: Channel No. 7 (174-180 mc). Authorized
power: 316-kw visual, 158-kw aural. Antenna: 630-ft. above av.

terrain, 658-ft. above ground, 1258-ft. above sea level, lat, 41°
52’ 57.2”, long. 87° 38" 15”.

Network Service: ABC.

AM Affiliate: WLS, 50-kw, 890-kc (ABC), 609 owned by Agricul-
ture Bestg., Co. (Prairie Farmer Publishing Co.); 40% by ABC.

FM Affiliate: WENR-FM, 14.5-kw, 94.7 mc (No. 234), 580-ft.
Ownership: See WABC-TV, New York.

Began Operation: Sept. 17, 1948 (as WENR-TV).

Represented (sales) by Blair TV.

Represented (legal) by McKenna & Wilkinson.
Represented (engineering) by Kear & Kennedy.

Transmitter: Opera Bldg.
TWX No.: CG 1440.

Personnel:

Sterling C. Quinlan, ».p. and sales manager,.
Mathew E. Vieracker, general manager.
Clar W. Heider, national spot sales manager.
Dan Schuffman, program manager.

John ¥, Fitzpatrick, production manager.
Ralph Andrews, film director.

Manuel Fingerhut, comptroller.

Con O’'Dea, news director.

Chuck Bill, farm director.

Elliott Henry, publicity director.

William P. Kusack, director of engineering.
Charles Buzzard, asst. chief engineer.
Charles R. DeJanovich, TV operations engineer.

DIGEST OF RATE CARD NO. 10
(Oct. 1, 1956)

Hour 30 Min. 15Min. 10 Min. 5 Min. 20 Sec. 10 Sec.
Class AA—7-10 p.m., daily.
$2400.00 $1440.00 $960.00 ..... e seenen $700.00%  $300.00*

Class A—6:30-7 p.m., Mon.-Sat.; 6-7 p.m., Sun.; 10-10:30 p.m., daily.
2200.00 1320.00 880.00 500.00* 200.00*

Class B—5-6:30 p.m., Mon.-Sat.; 1-6 p.m., Sun.; 10:30-11 p.m., daily.

1525.00 915.00 610.00 $533.75 $381.25 350.00% 150.00%*
Class C—Noon-5 p.m., Mon.-Fri.; 11 a.m.-1 p.m., Sun.; 11 p.m.-
midnight, daily.
1100.00 660.00 440.00 385.00 275.00 200.00* 90.00*
Class D—AIll other times.
900.00 540.00 360.00 315.00 225.00 150.00 65.00

* Class AA (6:29-9:30 p.m., daily). Class A (5:59-6:29 p.m., 9:30~
10:30 p.m., daily). Class B (5-5:59 p.m., Mon.-Sat.; 10:30-11 p.m.,
daily; 1-5:59 p.m., Sun.). Class C (4-5 p.m., Mon.-Sat.; 11 p.m.-
midnight, daily).

Subject to frequency discounts.

® Increases fade margin

(7,000 me) Amplifier
e Over 600,000 Watts erp with 6 ft. dishes
27db over 0.1 watt relay.
17db over 1.0 watt relay.

See your Visual Electronics Sales Engineer
distributed nationally by

VISUAL ELECTRONICS CORP.

342 West 40th Street, New York 18, N.Y, .

1957 Fall-Winter Edition

101

www americanradiohistorv com


www.americanradiohistory.com

llinois

WGN-TV
Chicago
(Ch. 9)
Licensee: WGN Inc., 441 N. Michigan Ave.
Studio: 441 N. Michigan Ave. Transmitter: 130 E. Randolph Dr.
Telephone: Michigan 2-7600. TWX No.: CG 561.

Technical Facilities: Channel No. 9 (186-192 mc). Authorized
power: 316-kw visual, 158-kw aural. Antenna: 870-ft. above av.
terrain, 914-ft. above ground. 1504-ft. above sea level, lat. 41°
53’ 057, long. 87° 37 23”.

AM Affiliate: WGN, 50-kw, 720 ke.

Ownership: Tribune Co., 1009%, publisher of Chicago Tribune
& Chicago American; J. Howard Wood, pres. Interlocking owner-
ship with WPIX (New York News).

Began Operation: April 5, 1948.

Represented (sales) by WGN-TV Sales, 441 N. Michigan Ave., Chi-
cago. Eastern sales office: 220 E. 42nd St., New York. West
and South: Edward Petry Co. Inc.

Represented (legal) by Kirkland, Fleming, Green, Martin & Ellis.

Personnel:

J. Howard Wood, president.

Ward L. Quaal, v.p. & general manager.
Theodore Weber, sales manager.

Bradley Eidmann, national sales supervisor.
Mel Wolens, local sales supervisor.

Ben H. Berentson, eastern sales office.
Robert Hibbard, film manager.

Charles A. Wilson, adveirtising & sales promotion manager.
George Petterson, operations manager.
Holland Engle, news director.

Norman Kraeft, farm director.

Jim Hanlon, public relations manager.

Carl J. Meyers, engineering manager.

DIGEST OF RATE CARD NO. 15
(March 1, 1956)

Min. or
Hour 30 Min. 15 Min. 10 Min, 5 Min, 20 Sec.
Class A—8-11 p.m., daily.
$1800.00 $1080.00 $720.00 $600.00 $450.00 $375.00*
Class B—6-8 p.m., Mon.-Sat.; 5-8 p.m., Sun.
1350.00 810.00 540.00 450.00 340.00 150.00%*

Class C—Sign-on to 5 p.m., Sun.; sign-on to 6 p.m., Mon.-Sat.;
11 p.m.-sign-off, daily.

900.00 540.00 360.00 300.00 22500 @ ..... .

* Class I—5-11 p.m., Sat. & Sun.; 6-11 p.m., Mon.-Fri.
** Class II—All other hours not in Class I.

Chicago
(Ch. 11)
Non-Commercial Educational Station

Grantee (STA): Chicago Educational Television Assoclation, 1761
E. Museum Dr.

Studio: Chicago Museum of Science & Industry. Transmitter:
Field Bldg.

Telephone: Museum 4-3800.

Technical Facilities: Channel No. 11 (198-204 mec.). Authorized
power: 55.4-kKw visual, 27.8~-kw aural. Antenna: 590-ft. above av.
terrain, 617-ft. above ground, 1211-ft. above sea level, lat. 41°
52’ 45”, long. 87° 37 51”. Holds CP for 275-kw visual, 141-kw
aural, lat. 41° 52’ 45”, long. 87° 37’ 53”; transmitter to 135 S.
LaSalle St.

Began Operation: Sept. 5, 1955.

Ownership: CETA officers: Edward L. Ryerson, pres.. Lenox R.
Lohr, v.p.; Kent Chandler, v.p.; Renslow Sherer, v.p.; Lester
Armour, treas.; Robert L. Foote, secy.

Represented (legal) by Sidley, Austin, Burgess & Smith, Chicago.
Personnel:

John W. Taylor, executive director.

A, G. Ferrelra, administrative asst.

James Robertson, program manager.

Colby Lewis, production manager.

Judith Waller, program consultant.

Chalmers H. Marquis Jr., promotion & prog. development mgr.
Joan Kohn, press relations manager.

Duane M. Weise, director of enginezring.
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WNBQ
Chicago
(Ch. 5)
Licensee: National Broadcasting Co. Inc., Merchandise Mart.
Studio: Merchandise Mart. Transmitter: Kemper Insurance Bldg.
Telephone: Superior 7-8300. TWX No.: CG 3.

Technical Facilities: Channel No. 5 (76-82 mc). Authorized power:
100-kw visual, 50-kw aural. Antenna: 748-ft. above av. terrain,
745-ft. above ground, 1346-ft. above sea level, lat. 41° 52’ 57.47,
long. 87° 38’ 15”.

Network Service: NBC.

AM Affiliate: WMAQ, 50-kw, §70 kc (NBC). FM Affiliate: WMAQ-
FM, 24-kw, 101.1 me (No. 266), 660-ft. antenna height.

Ownership: See WRCA-TV, New York.
Began Operation: Jan. 7, 1949.
Represented (sales) by NBC Spot Sales.

Personnel:
Jules Herbuveaux, v.p. & general manager.
Henry Sjogren, assistant general manager.
John M. Keys, advertising, promotion & merchandising director.
Russell G. Stebbins, TV sales director.
Richard G. Ricker, sales manager.
John F. Whalley, operations director.
Alfred Lewis, business manager,
Chet Camphbell, manager press department.
Harry Trigg, director of programming.
William Ray, news director.
Everett Mitchell, farm director.
Robert Dressler, program manager. .
Howard C. Luttgens, manager technical operations,

DIGEST OF RATE CARD NO. 10
(Jan. 1, 1956)

Hour 30 Min. 15 Min. 10 Min. 5 Min., 20 Sec.* 10 Sec.*

Class AA—6:30-10 p.m., Mon.-Sat.; 5-10 p.m., Sun.
$4000.00 $2400.00 $1600.00 $1400.00 $1000.00 $750.00 $350.00

Class A—10-10:30 p.m., dally.
2750.00 1650.00 1100.00 962.50 687.50 550.00 270.00

Class B—5-6:30 p.m., Mon.-Fri.; 10:30-11 p.m., dally.

2100.00 1260.00 840.00 735.00 525.00 310.00 140.00
Class C—7 a.m.-5 p.m., Mon.-Fri.; 7 a.m.-6:30 p.m., Sat.; noon-35
P.m., Sun.; 11 p.m.-midnight, daily. ]
2000.00 1200.00 800.00 700.00 500.00 225.00 90.00

Class D—AIll other times.
1000.00 600.00 400.00 350.00 250.00 teees ceaen

* Also has Class AAA—6:59-10 p.m., daily; 20 Sec., $900; 10 Sec.,
$425. Class AA—10-10:15 p.m., daily. Class A—6:30-6:59 p.m.,,
10:15-10:30 p.m., daily. .

Color—All 20 Sec. and 10 Sec. station breaks adjacent to or
within regularly scheduled color programs available in color only.

WDAN-TV

Danville
(Ch. 24)

Licensee: Northwestern Pubilishing Co., 1500 N. Washington Ave.
Studio & Transmitter: 1500 N. Washington Ave.
Telephone: 1700.

Technical Facilities: Channel No. 24 (530-536 mc). Authorized
power: 19.1-kw visual, 9.55-kw aural. Antenna: 445-ft. above av.
terrain, 445-ft. above ground, 1094-ft. above sea level, lat. 40° 08’
58”, long. 87° 37/ 35”. CP for 13.2-kw visual, 7.24-kw aural using
0.6° beam tilt.

Network Service: ABC.
AM Affiliate: WDAN, .25-kw 1490 kc¢ (CBS).

Ownership: Northwestern Publishing Co., publisher of Danville
Commercial-News, is owned by Gannett Co. Inc. For other
Gannett holdings, see WHEC-TV, Rochester, N.Y.

Began Operation: Dec. 13, 1953.

Represented (sales) by Everett-McKinney Inc.
Represented (legal) by Dow, Lohnes & Albertson,

Personnel:

Robert J. Burow, general manager,
Max Shaffer, station manager,

John Eckertv, sales director.

Honore Ronan, program director.
Norlyn Dossey, chief engineer.

DIGEST OF RATE CARD NO. 1—(Dec. 1, 1953)

Hour 30 Min. 15 Min. 10 Min. 5 Min. Min. 10 Seec.
Class A—5:59-10:00 p.m., Mon.-Sat.; 1-10 p.m., Sun.
$150.00 $90.00 $60.00 $50.00 $42.00 $25.00 $12.00
Class B—All other times.

90.00 54.00 36.00 30.00 25.00 15.00 10.00

Subject to frequency discounts.
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That’s the car for me!”

He was watching WGN-TV where top programming has a way
of getting viewers interested and absorbed. He was part of a
722,700-person audience delivered by the 10 o’clock movie (May
1957 Nielsen, 17.19,).

Top programming week after week lets WGN-TV offer you the
kind of audience you want to reach—morning, noon and night.

That’s why Top Drawer Advertisers use WGN-TV

Let our specialists fill you in on some exciting WGN-TV case histories, dis-
cuss your sales problems and advise you on current availabilities.

Put “GEE!” in your Chicago sales with

CHANNEL 9—CHICAGD
1957 Fall-Winter Edition
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BURBANK TEST PILOT says: ‘
“Experimenting is my business, but when | shop | don’t take risks...

- I'm always satisfied most wit
a BRAND that's made a NAME for itself!”

MANUFACTURER | LER | . CUSTOMER

“I MADEIT... and I know it combines tof) ““I SOLD IT... recommended it because ‘I BOUGHT IT. .. and I’'m satisfied it’s

quality materials and superior workmanship  it's made a name for itself. Trusted brands the best for my money. I know what I'm
at a fair price. That’s the only way I can be  give folks the widest choice and newest im-  getting with well-known brands. They take
sure my product will satisfy people and make  provements. There’s no confusion, no risks, the risk out of buying...even when you
a good name for itself.” and no lost customers!” have to order by phone.”

THE BRANDS YOU SEE ADVERTISED IN THIS MAGAZINE ARE NAMES YOU CAN TRUST!

They stand firmly behind every product and claim they make.
BRAND NAMES FOUNDATION, ING. » 437 FIFTH AVENUE, NEW YORK 16, N. Y,
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WTVP

Decatur
(Ch, 17)

Licensee: Prairle Television Co., Box 108.
Studie and Transmitter: South Side Dr.
Telephone: 8-4304. TWX No.: DEC 8256.

Technical Facilities: Channel No. 17 (488-494 me). Authorized
power: 174-kw visual, 93.3-kw aural. Antenna: 545-ft. above av.
terrain, 602-ft. above ground, 1242-ft. above sea level, lat. 39° 49’
287, long. 88° 58’ 03”.

Network Service: ABC.
AM Affiliate: None.

Ownership: W. L. Shellabarger, pres. & treas., 68.75%; Gladys
L. Burns, 7.5%; Claribel Mueller, 5.0%; Dr. Arthur C. Simon,
3.0%; W. C. Busher, 1.25%; D. S. Shellabarger, v.p., 1.25%;
W. M. Wecek, 1.25%; J. A, Wagner, 5.0%:; and 4 others, none
owning over 2.59,.

Began Operation: Aug. 4, 1953.

Represented (sales) by Gill-Perna Inc.

. Represented (legal) by Haley, Wollenberg & Kenehan.
Represented (engineering) by Walter F. Kean.

Personnel:

W. L. Shellabarger, president
Robert G. Wright, station manager.
Ben K. West, sales manager.

Jack Kussart, program manager.
Fritz Woyna, production manager.
Hubert F. Abfalter, chief engineer.

DIGEST OF RATE CARD NO. 4
(Aug. 1, 1956)
Hour 30 Min. 15 Min. 10 Min 5 Min. Min. 10 Sec.
Class AA—7-10 p.m., daily.
$350.00 $210.00 $140.00 $122.50 $105.00 $70.00 $35.00
Class B—6-7 p.m., Mon.-Fri.; 4-7 p.m., Sat. & Sun.; 10-11 p.m., daily.
252.50 157.50 105.00 92.25 78.75 52.50 26.25

Class C—All other times.
210.00 126.00 84.00 73.50 63.00 42.00 21.00

Subject to frequency discounts.

WSIL-TV

Harrisburg
(Ch. 22)
Licensee: Turner-Farrar Assn., 21 W. Poplar St. . .

Studio & Transmitter: 21 W. Poplar St.
Telephone: 373. TWX No.: HBG ILL 8159,

Technical Facilities; Channel No. 22 (518-524 mc). Authorized
power: 14.12-kw visual, 7.06-kw aural. Antenna: 520-1t. above av.
terrain, 549-ft. above ground, 947-ft. above sea level, lat.
37° 44’ 20”7, long. 88° 32’ 25”.

Network Service: NBC, ABC.

Ownership: Oscar L. Turner, pres.', 25%; O. L. Turner, 25%; C. O
Farrar, 25%:; Ethel Turner, 20%; Harry R. Horning, 5%. This
partnership also operates Southern Ill. theatre chain.

Began Operation: Dec. 6, 1953.
Represented (sales) by The Walker Representation Co. Inc.
Represented (legal) by McKenna & Wilkinson.

Personnel:

Oscar L. Turner, president.
0. L. Turner, manager.
Charles Gilliam, chief engineer.

DIGEST OF RATE CARD NO. 2
(Dec. 1, 1953)

Hour 45 Min, 20 Min. 15 Min. 10 Min. 5 Min. Min. 30 Sec. 10 Sec.
Class A—§-10 p.m., dalily.
$150.00 $100.00 $80.00 $50.00 $45.00 $40.00 $30.00 $25.00 $15.00

Class B—AIll other times.
105.00 70.00 56.00 35.00 31.00 28.00 21.00 17.50 10.50

Subject to frequency discounts.

1957 Fall-Winter Edition

S lonois
WTVP

IS THE QALY STATION

WITH 2 in I GRADE"A’

COVERAGE OF
THIS BILLION DOLLAR

2in | MARKET

DECATUR -
SPRINGFIELD

CHAMPAIGH O e
Otorang

WTVP reaches 160.000
unduplicated ABC TV homes

CONTACT GILL—PERNA INC.
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llinois

WEEQ-TV
La Salle

(Ch. 35)
(Affiliated with WEEK-TV, Peoria, Ill.)

(Due to Begin Operation in August)

Grantee (STA): West Central Broadcasting Co., 2907 Springfield
Rd., E. Peoria, Ill.

Studio & Transmitter: 1.7-mi. NE of Tonica, Il
Telephone:
Technical Facilities: Channel No. 35 (596-602 mc). Authorized

power: 14.3-kw visual, 7.15-kw aural. Antenna: 440-ft. above
av. terrain, 445-ft. above ground, 10895-ft. above sea level, lat.

41° 14’ 027, long. 89° 02’ 25".
Network Service: Same as WEEK-TV, Peoria.
Ownership: See WEEK-TV, Peoria.
Represented (sales) by Headley-Reed TV.
Represented (legal) by Fly, Shuebruk, Blume & Gaguine.
Represented (engineering) by Kear & Kennedy.

Personnel:
Edward G. Smith, general manager.
Wwilliam W. Pendergraft, chief engineer.

Rates: To be sold in combination with WEEK-TV, Peoria.

WEEK-TV

Peoria

(Ch. 43)
(Also operates affiliated WEEQ-TV, La Salle, Ill.)

Grantee (STA): West Central Broadcasting Co., 2907 Springfield
Rd., E. Peoria.

Studio and Transmitter: 2907 Springfleld Rd., E. Peorla.
Telephone: 9-3961. TWX No.: PE 8513.

Sales Office; Commercial National Bank Bldg. Telephone: 6-2167.

Technical Facilities: Channel No. 43 (644-650 mc). Authorized
power: 183.6-kw max. and 178-kw horizontal visual, 91.8-kw
max. and 91.2-kw horizontal aural. Antenna: 550-ft. above av.
terrain, 439-ft. above ground, 1184-ft. above sea level, lat.
40° 37’ 42”7, long. 89° 32’ 57”. Requests change to 378-kw maxi-
mum and 360-kw horizontal visual, 184-kw maximum and 180-
kw horizontal aural, 1154-ft. above avV, terrain, 1044-ft. above
ground, 1789-ft. above sea level.

Network Service: NBC.
AM Affiliate; WEEK, 1l-kw, 1350 ke (NBCOC).

Ownership: Sen. Robert S. Kerr (D-OXkla.), 50.61%,; Mrs. Grayce
B. Kerr, 11.49%; D. A. McGee, 15.53%; T. M. Kerr, 11.14%; and
3 others, none owning over 59%. Same interests hold 43% of
KVOO-TV, Tulsa, Okla. West Central Bestg. also is owner of
WEEQ-TV, Ch. 35 in La Salle, Ill.

Began Operation: Jan. 29, 1953.

Represented (sales) by Headley-Reed TV.

Represented (legal) by Fly, Shuebruk, Blume & Gaguine.
Represented (engineering) by Kear & Kennedy.

Personnel:
Fred C. Mueller, general manager.
Wm. J. Flynn, sales manager,
Vic Fletcher, program director.
Wayne Lovely, chief engineer.
Al Knapp, publicity & promotion manager.
Bob Arthur, news director.
Hank Fisher, sports director,
Robert Kroepel, film editor.

DIGEST OF RATE CARD NO. 3
(May 1, 1956)

Min. or
Hour 30 Min. 15 Min, 10 Min, 5 Min. 20 Sec.
Class AA—7-10 p.m., daily.
$475.00 $285.00 $190.00 $166.50 $119.00 $95.00
Clgsil A—6:30-7 p.m., Mon.-Sat.; 6-7 p.m., Sun.; 10-10:30 p.m.,
aily.
424.00 255.00 170.00 149.00 106.50 85.00

Clgsi B—5-6:30 p.m., Mon.-Sat.; 5-6 p.m., Sun.; 10:30-11 p.m.,
aily.

320.00 191.50 127.50 111.50 80.00 65.00
Class C—Sign-on-5 p.m., 11 p.m.-sign-off, daily.

200.00 120.00 80.00 70.00 50.00 40.00
106

WMBD-TV

Peoria
(Ch. 31)
(Due to Begin Operation in January)

Grantee: WMBD Inc., 212 S.W, Jefferson St.

Studio: 212 S.W. Jefferson St. Transmitter: Fahey Hollow Rd., E.
Peoria, Ill.

Telephone: 6-0711. TWX No.: PE 8577.

Technicial Facilities: Channel No. 31 (572-578 mc), Authorized
power: 1000-kw maximum and 653-kw horizontal visual, 581-kw
maximum and 380-kw horizontal aural. Antenna: 670-it. above
av. terrain, 606-ft. above ground, 1349-ft. above sea level, lat.
40° 38’ 04”7, long. 89° 32/ 20”.

Network Service: CBS.

AM Affiliate: WMBD, 5-kw, 1470 kc (CBS). FM Affiliate: WMBD-
FM, 2.5-kw 92.5 mc (No. 223), 550-ft. antenna height.

Ownership: Charles C. Caley, pres.-treas., 66.67%; John E, Fetzer,
vp. 33.339%. Caley owns 389% of WDZ, Decatur, Ill.; Fetzer
controls WKZO-TV, Kalamazoo, Mich. and KOLN-TV, Lincoln,
Neb. and radio stations WKZO and WJEF, Grand Rapids, Mich.

Represented (legal) by Pierson, Ball & Dowd.
Represented (engineering) by Lohnes & Culver.

Personnel:
Charles C, Caley, president.
Robert O. Runnerstrom, v.p. & director of TV.
George Pyle, chief engineer.

DIGEST OF RATE CARD NO. 1
(Jan. 1, 1958) .
Min. or

Hour 30 Min. 15 Min. 10 Min. 5 Min. 20 Sec. 10 Sec.
Class A—7-10 p.m., daily.
$500.00 $300.00 $200.00 $175.00 $125.00 $100.00 $50.00

Class B—6-7 p.m., Mon.-Fri.,; 10-10:30 p.m., daily; 5-6:30 p.m,,
Sat. & Sun.
400.00 240.00 160.00 140.00 100.00 80.00 40.00

Class B—5-6 p.m., Mon.-Fri.; noon-5 p.m, Sat. & Sun.; 10:30-11
p.m., daily.

300.00 180.00 120.00 105.00 75.00 60.00 30.00
Class C—All other times.
200.00 120.00 80.00 70.00 50.00 40.00 20.00

Subject to frequency discounts.

WIVH

Peoria
(Ch. 19)
Grantee (STA): Hilltop Broadcasting Co., ¢/0 Peorla Journal Star.
Studio: 500 N. Stewart St., Creve Coeur, Ill. Transmitter: Stewart
& Leonard Sts.
Telephone: 6-5561. TWX No.: PE 8590,
Business Office: 234 N. Madison Ave. Peoria, Ill. Telephone: 6-5561.

Technical Facilities: Channel No. 19 (500-506 mc). Authorized
power: 476.4-kw maximum and 186-kw horizontal visual, 257.6-
kw maximum and 100-kw horizontal aural. Antenna: 660-ft.
above av, terraln, 656-ft. above ground, 1330-ft. above sea level,
lat. 40° 39’ 11”7, long. 89° 35 13”.

Network Service: CBS, ABC.

Ownership: Peoria Journal Star, 91.66%; Harold C. Yeager, 5.6%;
G. Abel Anderson, 2.89%. Journal Star officers: Carl P. Slane,
pres., 37.5% (of which 26.5% 1is in trust for Mrs. Slane); Henry
P. Slane, exec. v.p.; L. A. Welch, treas.; W. L. Rutherford, secy.
Elizabeth P. Talbott, sister of Mrs. Slane, 26.5% (in trust).

Began Operation: Aug. 20, 1953. Sale to present majority owners
by Hugh R. Norman group approved by FCC April 28, 1954
(Television Digest, Vol. 10:13, 15, 18).

Represented (sales) by Edward Petry & Co. Inc.
Represented (legal) by Cohn & Marks.
Personnel:

Henry P. Slane, president.

Harold V. Phillips, general manager. s
William P. Pipher, sales manager.

Paul M. Proctor, promotion director.

Robert G. Holben, program manager & film buyer.
Wallace Wurz, chief engineer.

Gerald Swank, comptroller.

DIGEST OF RATE CARD NO. 5
(July 1, 1957)
Min, or
Hour 30 Min. 15 Min. 10 Min, 5 Min. 20 Sec. ID

Class AA—T7-10 p.m., daily.
$550.00 $330.00 $220.0 $192.50 $148.50 $110.00 $55.00

Class A—6:30-7 p.m., 10-10:30 p.m., daily.

500.00 300.00 200.00 175.00 135.00 100.00 50.00
Class B—5-6:30 p.m., daily.

375.00 225.00 150.00 131.25 101.25 75.00 37.50
Class C—Sign-on-3:30 p.m., Mon.-Fri.; sign-on-5 p.m., Sat. & Sun.
250.00 150.00 100.00 87.50 67.50 50.00 25.00

Subject to frequency discounts.

TV Factbook No. 25

www americanradiohistorv com


www.americanradiohistory.com

- THE STAGE IS SET...

AIR DATE JANUARY, 1958 '

...FOR COMPLET
TELEVISION IN PEO

~ WMBD-TV .. 31 (€
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Ilinois

WGEM-TV

Quincy-Hannibal (Mo.)
(Ch. 10) :

Licensee: Quincy Bcstg. Co., Hotel Quincy.

Studio: Hotel Quincy. Transmitter: North Columbus Rd., .7-mi.
W of Franklin School.

Telephone: Baldwin 2-6840. TWX No.: QCY ILL 80.

Technical Facilities; Channel No. 10 (192-198 mec.). Authorized

- power: 316-Kw visual, 158-kw aural. Antenna: 814-ft. above av.
terrain, 674-ft. above ground, 1433-ft. above sea level, lat. 39° 57
03”, long. 91° 19’ 54”.

Network Service: NBC, ABC.

AM Affiliate: WGEM, 1-kw, 1440 kc (ABC). FM Afﬁl_iate: WGEM-
FM, 8.9-kw, 105.1 mc (No. 286), 640-ft. antenna height.

Ownership: Quincy Newspapers Inc., publisher of Quincy Herald-
Whig, 929; Joseph S. Bonansinga, v.p.-treas., 2%.

Began Operation: Aug. 27, 1933

Represented (sales) by Young Television Corp.
Represented (legal) by Dow. Lohnes & Albertson.
Represented (engineering) by Lohnes & Culver.

Personnel:
Joseph S. Bonansinga, v.p.-treasurer & ¢general manager.
J. Ben Stewart, commercial manager.
Fred Colgan, program director.
Hal Heidbreder, director of advertising.
Bill Wegman, farm director.
Frank Laughlin, chief engineer.

DIGEST OF RATE CARD NO. 3
(May 1, 1957)
Min. or
Hour 30 Min. 15 Min. 10 Min. 5 Min. 20 Sec. 10 Sec.

Class A—6:59-10:29 p.m., Mon.-Sat.; 5:59-1029 p.m., Sun.
$350.00 $210.00 $140.00 $123.00 $88.00 $60.00 $30.00

Class B-—4:59-6:59 p.m., Mon.-Fri.; 1-6:59 p.m., Sat.; noon-5:59
p.m., Sun.; 10:29-10:59 p m., daily.
225.00 135.00 90.00 78.75 56.00 45.00 22.50

Class C—7 a.m.-4:59 p.m., Mon.-Fri.; sign-on-1 p.m., Sat.; sign-on-

noon, Sun.; 10:59 p.m.-midnight, daily.
150.00 90.00 60.00 52.50 40.50 30.00 15.00

Subject to frequency discounts.

KHQA-TV
Quincy
(See Hannibal, Mo.)

WREX-TV
Rockford

(Ch. 13)

Licensee: Greater Rockford Television Inc., Auburn & Winnebago
Rds.

Studio & Transmitter: Auburn & Winnebago Rds.
Telephone: 8-1813. TWX No.; 8648, Winnebago.

Technical Facilities: Channel No. 13 (210-216 mc). Authorized
power: 45.7-kKw visual, 22.9-kw aural. Antenna: 710-ft. above av.
terrain, 649-ft. above ground, 1542-ft. above sea level, lat.
42° 17’ 50”7, long. 89° 14’ 24”.

Network Service: CBS, ABC.

Ownership: Rockford Bestrs. Inc. (WROK), 10%; Louis E. Caster,
pres., T%; Swan Hillman, treas., 7%; Stanley H. Guyer, secy.,
6%:; Bruce Gran, 32.57%; more than 30 others, none holding
over 4.39%. Rockford Star and Regisier Republic owns WROK.
Note: WREX-TV is being sold to Bob Hope and associates
(Television Digest, Vol. 13:24).

Began Operation: Sept. 18, 1953.

Represented (sales) by H-R Television Inc.
Represented (legal) by Cohn & Marks.

Represented (engineering) by L. H. Carr & Assoclates.

Personnel:
J. Michael Balisch, general manager.
Al Bilardello, local sales manager.
Jack Mazzie, program director.
Rod MacDonald, production manager.
Gale Donaldson, traffic manager.
Richard Peck, chief engineer.
Robert Pofelski, studio technical supervisor.
Charles Olson, promotion manager.
Bill Sheil, sports director.
Les Davis, farm director.
Gene Hines, film manager.
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DIGEST OF RATE CARD NO. 3
(Sept. 1, 1956)
Min. or

Hour 30 Min. 15 Min. 10 Min. 5 Min. 20 Sec. 10 Sec.

Class AA—7-10 p.m., daily.

$450.00 $270.00 $180.00 $135.00 $112.50 $90.00 $45.00

Clgss A—6-7 p.m., 10-10:30 p.m., Mon.-Sat.; 4-7 p.m., 10-10:30 p.m.,
un.

$400.00 $240.00 $160.00 $120.00 $100.00 $80.00 $40.00

Class B—5-6 p.m., 10:30-11 p.m., Mon.-Sat.; noon-4 p.m., 10:30-11
p.m., Sun.; noon-6 p.m., Sat.

300.00 180.00 120.00 9C.00 75.00 60.00 30.00

Class C—Sign-on-5 p.m., 11 p.m.-sign-off, Mon.-Fri.; sign-on-noon,
11 p.m.-sign-off, Sat. & Sun.

200.00 120.00 80.00 60.00 50.00 40.00 20.00

Subject to frequency discounts.

WTVO
Bockford

(Ch. 39)
Licensee: Winnebago Television Corp., Meridian Rd.
Studio & Transmitter: Meridian Rd.
Telephone: 3-5413. TWX No.: RK 8619.

Technical Facilities: Channel No. 39 (620-626 mc). Authorized
power: 195-kw visual, 97.7-kw aural. Antenna: 664-ft. above av.
terrain, 691-ft. above ground, 1482-ft. above sea level, lat. 42° 17’
14”7, long. 89° 10’ 16”.

Network Service: NBC, ABC.
AM-FM Affiliates: None.

Ownership: H. & E. Balaban Corp., 509%:; Dubinsky Brothers Theatre
Corp., 50%. Officers of Winnebago Television Corp.: Harry Bala-
ban,_ pres.; Irwin Dubinsky, v. p.; Elmer Balaban, secy.;, H. W.
Dubinsky, treas. For other Balaban interests see WICS,
Springfield, Ill.

Began Operation: April 29, 1953.
Represented (sales) by Headley-Reed Co.

Represented (legal) by McKenna & Wilkinson.
Represented (engineering) by Walter F. Kean, Riverside, Ill

Personnel:
Harry Balaban, president.
Harold Froelich, manager.
Gene Daneri, local sales manager.
John W. Kelin, production manager.
Herbert Eckstein, chief engineer.
Robert Thompson, Promotion manager.
Carl P. Stemler, film director.

DIGEST OF RATE CARD NO. 5
(May 1, 1957)

Min. or

Hour 30 Min., 15 Min. 10 Min. 5 Min. 20 Sec. ID

Class AA—7-10 p.m., daily.
$350.00 $210.00 $140.00 $122.50 $87.50 $70.00 $35.00

Class A—6.30-7 p.m., Mon.-Sat.; 6-7 p.m., Sun.; 10-10:30 p.m., daily.

300 00 180.00 120.00 105.00 75.00 60 00 30.00
Class B—5-6:30 p.m., Mon.-Sat.; 1-6 p.m., Sun.; 10:30-11 p.m., daily.
200.00 120.00 80.00 70.00 50.00 40.00 20.00
Class C—All other times.
125.00 75.00 50.00 43.75 31.25 25.00 12.50
°
BRock Island
(Ch. 4)

Licensee: Rock Island Broadcasting Co., Telco Bldg.
Studio and Transmitter: Telco Bldg.
Telephone: 6-5441. TWX No.: RI 181.

Technical Facilities: Channel No. 4 (66-72 mc). Authorized power:
100-kw visual, 50-kw aural. Antenna: 380-ft. above av. terrain,
493-ft. above ground, 1063-ft. above sea level, lat. 41° 30’ 367,
long. 90° 34’ 28”. Holds CP for 70-kw aural, 1000-ft. above
av. terrain, 993-ft. above ground, 1773-ft. above sea level, lat.
41° 19’ 40”7, long. 90° 22’ 47”; transmlitter to U. S. Hwy. 150, approx.
15-mi. SE of Rock Island.

Network Service: CBS, ABC.

AM Affiliate: WHBF, 5-kw, 1270 kc (CBS). FM Affiliate: WHBF-
FM, 37-kw, 98.9 mc (No. 255), 380-ft. antenna height.

Ownership: Ben H. Potter, pres., 19.2749%; Marguerite F. Potter,
treas., 19.2949,; Leslie C. Johnson, v. p.-mgr., 25%,; Aileen T.
Potter, secy.; J. W. Potter Co., 17.156% (publisher of Rock Island
Argus); Estate of John W, Potter (Marguerite F. and Ben H.
Potter, trustees), 19.2749,. Mr. Johnson is 50% owner of radlo
WJBC, Bloomington, Ill. J, W. Potter Co. and Potter family also
own radio KBUN, Bemidji, Minn. .

Began Operation: July 1, 1950.
TV Factbook No. 25
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Represented (sales) by Avery-Knodel Inc.; Harry S. Hyett (Minne-
apolis); W. E. McClenahan Co. (Milwaukee-Madison).

Represented (legal) by Dow, Lohnes & Albertson.
Represented (engineering) by Page, Creutz, Steel & Waldschmitt.

Personnel:

Ben H. Potter, president.

Leslie C. Johnson, v.p. and general manager.
Maurice Corken, asst. general manager & director of sales.
Ted Arnold, sales manager.

Forest W. Cooke, program & production manager.
Fern Hawks, publicity and promotion.

Heber E, Darton, merchandising.

William Eillison, news director.

Jim Koch, TV news chief.

'oe Grear. film manager.

Robert J. Sinnett, chief engineer.

Jerry Keefe, asst. chief engineer—TV.

DIGEST OF RATE CARD NO. 9—(Nov. 1, 1956)

Min. or

Hour 30 Min. 15 Min, 20 Sec. 8 Sec.

Class AA—7-9:30 p.m., daily.

10 Min. 5 Min.

$800.00 $480.00 $320.00  ......  ...... $200.00 $100.00
Class A—6:30-7 p.m., 9:30-10:30 p.m., daily.
600.00 360.00 240.00  ...... ..., 150.00 75.00

Class B—5-6:30 p.m., Mon.-Fri.; noon-6:30
10:30-11 p.m., daily.
400.00 240.00 160.00

Class C—All other times.
225.00 135.00 90.00 85.00 75.00 50.00* 20.00

* 20 Sec. $40.00
Subject to frequency discounts.

p.m., Sat. & Sun.;

$140.00 $100.00 80.00 40.00

WICS
Springfield
(Ch. 20)
Licensee: Plains Television Corp., 523 E. Capitol Ave,
Studio: 523 E. Capitol Ave. Transmitter: 3000 S. 4th St.
Telephone: 8-0465. TWX No.: SI 292.

Technical Facilities: Channel No. 20 (506-512 mc). Authorized
power: 17.4-kw visual, 9.33-kw aural. Antenna: 455-ft. above
av, terrain, 430-ft. above sground, 1037-ft. above sea level, lat.
79° 457 367, long. 89° 39’ 05”. Holds CP for 914-kw max. and
724-kw horizontal visual, 520-kw max. and 363-kw horizontal
aural, 950-ft. above av. terrain, 995-ft. above ground, 1586-ft.
above sea level, lat. 39° 48’ 157, long. 89° 27/ 40”; transmitter to
3.5 mi. W of Mechanicsburg.

Network Service: NBC, ABC

Ownership: Transcontinental Properties Inc., 50%; H. & BER.
Balaban Corp. (theatres), 50%. Herbert Scheftel and Alfred
G. Burger (theatres) each owns 26.689% of Transcontinental.
Harry & Elmer Balaban control H. & E. Balaban Corp. which
owns 509 of WIVO, Rockford, Ill.; owns 509, of CP for WMCHN,
Grand Rapids, Mich. (Ch. 23); 1s TV grantee for Birmingham,
Ala, Plains TV Corp. also is applicant for Ch. 33 satellite in
Champaign, Ill. Balaban Corp. also owns 509 of radio WRIT,
Milwaukee, and KFBI, Wichita; owns 14 of WIL, St. Louis and
WWIL, Fort Lauderdale.

Began Operation: Sept. 17, 1953.

Represented (sales) by Young Television Corp.
Represented (legal) by McKenna & Wilkinson.
Represented (engineering) by Jansky & Balley Inc.

Personnel:

Milton D. Friedland, general manager.
Warren King, local commercial manager.
Harold Hoskins, program manager.
Jerrold Merritt, chief engineer.

Robert Steffan, production manager.

M. Alvey, promotion director.

William Shaw, film director.

H. X. Springer, controller.

DIGEST OF RATE CARD NO. 2
(May 1, 1955)
Min. or
Hour 45 Min. 30 Min. 15 Min. 10 Min. 5 Min. 20 Sec. 10 Sec.
Class A—6-10:30 p.m., Mon.-Sat.; 5-10:30 p.m., Sun.
$250.00 $200.00 $150.00 $100.00 $87.50 $67.50 $50.00 $25.00
Class B—4-6 p.m., Mon.-Sat.; 1-5 p.m., Sun.; 10:30-11 p.m., daily.
187.50 150.00 112.50 75.00 65.75 50.50 37.50 18.75
Class C—Sign-on-4 p.m., Mon.-Sat.; sign-on-1 p.m., Sun.; 11 p.m.-
sign-off, daily.
125.00 100.00 75.00 50.00 43.75 33.75 25.00 12.50

Subject to frequency discounts.

WCIA

Urbana
(See Champaign, 11l.)

1957 Fall-Winter Edition

INDIANA

WTTV

Bloomington-Indianapolis
(Ch. 4)

Licensee: Sarkes Tarzian Inc., E. Hillside Drive, Bloomington.

Studios: E. Hillside Drive, Bloomington; State Falrgrounds, Indi-
anapolis. Transmitter: 3-mi. SE of Cloverdale, Ind.

Business Office: 3590 Bluff Rd., Indianapolis.

Telephones: 2-1407, Bloomington; State 7-2211, Indianapolis.
TWX No.: IP T74.

Technical Facilities: Channel No. 4 (66-72 mc). Authorized power:
100-kw visual, 50-kw aural. Antenna: 1000-ft. above av. terrain,
953-ft. above ground, 1803-ft. above sea level, lat. 39° 28’ 28~,
long. 86° 45’ 40”. CP for 44.55-kw visual, 26.75-kw aural, 1250-ft.
above av. terrain, 1222-ft. above ground, 2097-ft. above sea level,
lat. 39° 24’ 26.5”, long. 86° 08" 52”; transmitter to approx. .6-mi.
SSE of Trafalgar, Ind.

Network Service: ABC, NBC.
AM Affiliate: WTTS, 5-kw, (.5-kw-N), 1370 kc (ABC).

Ownership: Sarkes Tarzian, pres., 519%:; Mary Tarzian, secy.-treas.,
189%,; Verage Tarzlan, director; Thomas Tarzian, 1515%; Patricia
Tarzian, 15159%,. Firm also manufactures TV-radio parts & tubes.
Also holds CP for Ch. 21, Roanoke, Ind. and is applicant for Ch.
13, Bowling Green, Ky.

Began Operation: Nov. 11, 1949.

Represented (sales) by The Meeker Co. Inc.; Clarke Brown Co.
(South).

Represented (legal) by A. L. Stein.
Represented (engineering) by Geo. P. Adair Engineering Co.

Personnel:

Sarkes Tarzian, president.

Jerry Danziger, director, operations (Indianapolis).
Keith Wilson, merchandising director.

Robert Petranoff, program manager.

Frank Edwards, director of mews.

Frank Willis, national sales manager.

Warren Perney, film director.

Susan Sherman, iraffic director.

Carl Onken, chief engineer.

DIGEST OF RATE CARD NO. 7
(Sept. 1, 1956)

Min. or
Hour 30 Min. 15 Min, 10 Min. 5 Min. 20 Sec. 10 Sec.
Class AA—T7-10 p.m., daily.
$1000.00 $540.00 $360.00 $270.00 $225.00 $180.00 $90.00

Class A—5:30-7 p.m., 10 p.m.-sign-off, daily.

720.00 432.00 288.00 252.00 180.00 144.00 72.00
Class B—5-5:30 p.m., Mon.-Fri.; 2-5:30 p.m., Sat. & Sun.

540.00 324.00 216.00 189.00 135.00 108.00 54.00
Class C—Sign-on-5 p.m, Mon.-¥ri.; sign-on-2 p.m., Sat. & Sun.

300.00 180.00 120.00 105.00 75.00 60.00 30.00

Subject to frequency discounts.

WSJV

Elkhari-South Bend
(Ch. 52)

Licensee: Truth Publishing Co. Inc., 416 S. 2nd St.
Studio & Transmitter: Mishawaka & Oakland Rds.

Telephone: 2-1518. Elkhart; Atlantic 7-4052, South Bend. TWX
No.: ELK 8713.

Technical Facilities: Channel No. 52 (698-704 mc). Authorized
power: 248-kw maximum and 224-kw horizontal visual, 133-kw
maximum and 121-kw horizontal aural using .35° electrical
beam tilt. Antenna: 410-ft. above av. terrain, 445-ft. above
ground, 1225-ft. above sea level, lat. 41° 39 06”, long. 85° 59’ 017,

Network Service: ABC.

AM Affiliate: WTRC, .25-kw, 1340 kc (NBC). FM Affiliate: WTRC-
FM, 9.7-kw, 100.7 mc (No. 264), 350-ft. antenna height.

Ownership: John ¥. Dille Jr., pres.; 459%,; Carl D. Greenleaf,
v.p., 15%; Walter R. Beardsley, v.p., 40% (for A. H. Beardsley
trust); Geoffrey Wade II, 159%. Carl Greenleaf is chairman of
C. G. Conn Ltd. (band instruments); Mr. Beardsley is pres. of
Miles Laboratories. Truth Publishing also publishes Elkhart
Truth. Truth Publishing owns 609 and Beardsley 259 of
WRKJIG-TV, Ft, Wayne (WKJG).

Began Operation: March 15, 1954.
Represented (sales) by H.-R Television Inc.
(Continued on next page)

109

www americanradiohistorv com


www.americanradiohistory.com

Indiana

ELKHART—SOUTH BEND: WSJV—(Continued)
Represented (legal) by Dow, Lohnes 8 Albertson,

Represented (engineering) by Lohnes & Culver.

Personnel:
John F. Dille Jr., president.
Paul C. Brines, v.p. & general manager.
Bill Morrow, program production manager.
Edwin J. Lasko, asst. manager in charge of programs.
Vince Doyle, national sales director.
Don Fuller, regional & local sales director.
Arthur C. Whitaker Jr., film director.
Lester W. Zellmer, chief engineer.

DIGEST OF RATE CARD NO. 4
(July 1, 1956)

Min. or

Hour 30 Min. 15 Min. 10 Min. 5 Min. 20 Sec. 10 Sec.

Class A—5:59-11:01 p.m., Mon.-Sat.; noon-11 p.m.,, Sun.
$300.00 $180.00 $120.,00 $105.00 $75.00 $60.00 $30.00

Class B—All other times.
225.00 135.00 90.00 79.00 56.25 45.00 22.50

Subject to frequency discounts.

WEHT

Evansville
(Ch, 50)

Licensee: WEHT Inc., Box 395, Evansville.
Studio & Transmitter: Marywood Dr., Henderson County, Ky.

Telephone: Harrison 4-9215, Evansville, TWX No.: 61 (Henderson,
Ky.).

Technical Facilities: Channel No. 50 (686-692 mc). Authorized
power: 200-kw max. and 155-kw horizontal visual, 108.1-kw max.
and 83.2-kw horizontal aural. Antenna: 590-ft. above av. ter-
rain, 542-ft. above ground, 1003-ft. above sea level using .75°
electrical tilt beam, lat. 37° 52’ 00”7, long. 87° 33’ 57".

Network Service: CBS.
AM Affiliate: WEOA, Evansville, Ind., .25-kw, 1400 k¢ (CBRS).

Ownership: Henry S. Hilberg, chairman, 36.36% (15 held by wife);
Edwin G. Richter Jr., pres., 21.82%; Ernest Felix, v.p., 5.45%;
James R. Clark Jr, secy. (votes 36.37% of stock held by wife and
other members of Raymond L. Buse Jr. family).

Began Operation: Sept. 11, 1953. Sale to present owners by M. A.
Lightman's Malco Theatres Inc. approved by FCC Oct. 24,
1956 (Television Digest, Vol. 12:35, 43).

Represented (sales) by Young Television Co.
Represented (legal) by Koteen & Burt.

Represented (engineering) by George C, Davis Consulting Engi-
neers.

Personnel:
Edwin G. Richter Jr., president & general manager.
Ernest Felix, v.p.
Howard D. Duncan, sales manager.
Walter Reese, sales service manager.
Lucille Gander, promotion director,
Jo Klasen, traffic director.
Becky Allen, continuity director.
Ulysses Carlini, production manager.
Robert Cleveland, chief engineer.

DIGEST OF RATE CARD NO. 6

(Sept. 1, 1956)

Min. or
15 Min. 10 Min. 5 Min. 20 Sec. ID

Class AA—7-10 p.m., Mon.-Sat.; 6-10 p.m.; Sun.
$400.00 $240.00 $160.00 $140.00 $100.00 $80.00 $40.00

Class A—6-7 p.m., Mon.-Sat.; 10-10:30 p.m., daily.

Hour 30 Min.

300.00 180.00 120.00 105.00 75.00 60.00 30.00
Class B—5-6 p.m., 10:30-11 p.m., daily.

225.00 135.00 90.00 75.00 60.00 45.00 22.50
Class C—All other times.

150.00 90.00 60.00 52.00 37.00 30.00 15.00

Subject to frequency discounts.
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WFIE-TV

Evansville
(Ch. 14)
Grantee (STA): WFIE Inc., 1115 Mount Auburn Rd.
Studio & Transmitter: 1115 Mount Auburn Rd.
Telephone: Harrison 5-6201.

Technical Facilities: Channel No. 14 (470-476 mc.) Authorized
power: 200-kw maximum and 178.4-kw horizontal visual, 104.8-
kw maximum and 93.3-kw horizontal aural. Antenna: 560-ft.
above av. terrain, 533-ft. above ground, 993-ft. above sea level,
lat. 37° 59/ 21”7, long. 87° 35/ 377

Network Service: NBC.
Ownership: WAVE Inc., see WAVE-TV, Louisville, Ky.

Began Operation: Nov. 9, 1953. Sale to present owner by Jesse
D. Fine theatre family approved July 18, 1956 by FCC (Tele-
vision Digest, Vol, 12:25, 26, 29).

Represented (sales) by Venard, Rintoul & McConnell Inc,
Represented (legal) by Segal, Smith & Hennessey.
Represented (engineering) by George P. Adair Engineering Co.

Personnel:

Nathan Lord, president.

BE. Berry Smith, v.p. & general manager.
Lee Browning, general sales manager.
Chet Behrman, program director.

Ed. Yalowitz, promotion manager.

Fred Rollison, news & farm director.
Paul C. Kelley, chief engineer.

DIGEST OF RATE CARD NO. 6—(Jan. 1, 1956)
Hour 30 Min. 15 Min. 10 Min. 5 Min. Min. 10 Sec.
Class AA—7-10 p.m., Mon.-Sat.; 6-10 p.m,, Sun,
$350.00 $210.00 $140.00 $122.50 $87.50 $70.00 $35.00

Class A—6-7 p.m., Mon.-Sat.; 10-10:30 p.m., daily,
300.00 180.00 120.00 105.00 75.00 60.00 30.00

Class B—5-6 p.m., Mon.-Frl.; 10:30-11 p.m., daily; 1-6 p.m., Sat.
& Sun.

225.00 135.00 90.00 79.00 56.25 45.00 22.50
Class C—All other times.
150.00 90.00 60.00 52.50 37.50 30.00 15.00

Subject to frequency discounts.

WIVW

Evansville
(Ch. 7)
Grantee (STA:) Evansville Television Inc., 405 Carpenter St.
Studio: 405 Carpenter St.
Transmitter: 1-mi. S of Chandler, Ind.
Telephone: Harrison 2-1121, TWX No.: EV 28.

Technical Facilities: Channel No. 7 (174-180 mc). Awuthorized
power: 316-kw visual, 158-kw aural. Antenna: 580-ft. above av.
terrain, 570-ft. above ground, 1050-ft. above sea level, lat. 38°
01/ 317, long. 87° 21/ 43".

Network Service: ABC.

Ownership: Ferris E. Traylor, pres. 219,; Joseph E. O’Daniel,
v.p.,, 219%; John W. XKrueger, treas., 219%,; Rex Shepp, 22%;
B. F. Schepp, 49%:; Mary E. Schepp, 4%; John W. Spencer,
secy., 1.29%,; F. Harold Van Orman, .49%:; Hiram Logsdon, .4%;
Freeman Keyes, 4.5%; George Bayard estate, 5%.

Began Operation: Aug. 21, 1956.

Represented (sales) by George P. Hollingbery Co.
Represented (legal) by Welch, Mott & Morgan.
Represented (engineering) by Vandivere, Cohen & Wearn.

Personnel:

Dick Shively, station manager.

Bill Spillman, sales manager.

Bill Hill, program director.

Al Uzzell, production manager.
Georgia Pindell, promotion director.

DIGEST OF RATE CARD NO. 1—(Sept. 1, 1956)

Min. or
Hour 30 Min. 15 Min. 10 Min. 5 Min. 20 Sec. 10 Sec.

Class AA—7-10 p.m., Mon.-Sat.; 6-10 p.m., Sun,

$350.00 $210.00 $140.00 $122.50 $87.50 $70.00 $35.00
Class A—6-7 p.m., Mon.-Sat.; 10-10:30 p.m., daily.

300.00 180.00 120.00 105.00 75.00 60.00 30.00

ClasslB—5-6 p.m., Mon.-Fri.; 1-6 p.m., Sat. & Sun.; 10:30-11 p.m.,
daily.

225.00 135.00 90.00 79.00 56.25 45.00 22.50
Class C—All other times.
150.00 90.00 60.00 52.50 37.50 30.00 15.00

Subject to frequency discounts.

TV Factbook No. 25
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WANE-TV

(formerly WINT)
Fort Wayne
(Ch. 15)

Grantee (STA): Indiana Broadcasting Corp., 2000 Lincoln Tower,
Ft. Wayne, Ind.

Studio: Waterloo, Ind. (to be moved to 2915 W. State Blvd,,
Fort Wayne.)

Transmitter: 2.5 mi. SE of Auburn, Ind., on Cemetery Rd.
Telephone: Anthony 8475, Ft. Wayne. TWX No.: W 186.

Technical Facilities: Channel No. 15 (476-482 mc). Authorized
power: 442-kw maximum and 347-kw horizontal visual, 242-kw
maximum and 182-kw horizontal aural. Antenna: Directional,
860-1it. above av. terrain, 910-ft. above ground, 1780-ft. above sea
level, lat. 41° 19’ 59.9”, long. 85° 03’ 7.7”. Holds CP for 218-kw
maximum and 200-kw horizontal visual, 127-kw maximum and
100-kw horizontal aural, 830-ft. above av. terrain, 839-ft. above
ground, 1649-ft, above sea level, lat. 41° 05’ 357, long. 85° 10 427;
transmitter to between E. State Blvd. & Spring St.

Network Service: CBS, ABC.

AM Affiliate: WANE, .25-kw, 1450 k¢ (CBS)

Ownership: J. H. Whitney & Co. For other interests, see
KOTV, Tulsa.

Began Operation: Sept. 26, 1954. Sale to present owner by
Universal Bestg., (McConnell) approved Oct. 10, 1956 by FCC.
Previous sale by R. Morris Pierce group approved June 13,
1956. (Television Digest, Vol. 12:24, 34, 41).

Represented (sales) by Edward Petry & Co. Inc.
Represented (legal) by Covington & Burling.

Personnel:
C. Wrede Petersmeyer, president.
R. Morris Pierce, managing director.
Robert F. Bryan, secretary & treasurer.
John Xeenan, director of sales.
Franklin C. Mitchell, program director.
Robert J. Keefe, promotion manager.
Richard T. Hickox, news director.
C. E. Wallace, chief engineer.
James Goheen, film director.

DIGEST OF RATE CARD NO. 2—(Oct. 1, 1956)
Hour 30Min. 15Min. 10Min. 5 Min. Min. 1D
Class AA—7-11 pm. Mon.-Fri.; 6-11 pm. Sat. & Sun.
$400.00  $240.00  $160.00  $140.00  $100.00 $80.00 $40.00

Class A—6-7 p.m., Mon.-Fri.

350.00 210.00 140.00 120.00 87.50 70.00 35.00

Class B—5-6 p.m., Mon.-Fri.; noon-6 p.m., Sat. & Sun.; 11-11:30
p.m., daily.

250.00 150.00 100.00 87.50 62.50 50.00 25.00

Class C—Sign-on-5 p.m., Mon.-Fri.; sign-on-noon, Sat. & Sun.;
11:30 p.m.-sign-off, daily.

175.00 105.00 70.00 61.25 43.75 35.00 17.50

WKJIG-TV

Fort Wayne
(Ch. 33)
Licensee: WKJG Inc., 220 E. Jefferson St.
Studio: 220 E. Jefferson St. Transmitter: West State Blvd.
Telephone: Anthony 2295. TWX No.: FW 90.

Technical Facilities: Channel No. 33 (584-590 mc). Authorized
power: 263-kw visual, 144-kw aural. Antenna: 770-ft. above av.
terrain, 793-ft. above ground, 1593-ft. above sea level, lat.
41° 05’ 36”, long. 85° 10’ 28.47”.

Network Service: NBC.
AM Affiliate: WKJG, 5-kw, 1380 kc (NBC).

Ownership: Truth Publishing Co., 609%; Walter R. Beardsley, 25%:
Albert G. Wade II, 159%. Truth Publishing publishes Elkhart
Truth and is licensee of WSJV (Ch. 52) and radio WTRC.
ﬁeg;'dsley is pres. of Miles Labs and owns 49.59% of Truth Pub-

shing.

Began Operation: Nov. 21, 1953. Sale to present owners by Clarence
L. Schust, H. Leslie Popp and associates approved March 13,
1957 by FCC (Television Digest, Vol. 13:5, 11).

Indiana

Represented (sales) by Paul H. Raymer Co. Inc.
Represented (legal) by Pierson, Ball & Dowd.
Represented (engineering) by Gautney & Jones.
Personnel:

John F. Dille Jr., president.

Edward G. Thoms, v.p. & general manager.

Paul C. Brines, v.p.

Hilliard Gates, asst. manager and sporis director.
Carleton B. Evans, commercial manager.

Calo O. Mahlock, program manager.

Paul Dawson, continuity director.

Wayne Rothgeb, farm director.

Wilson Schroeder, promotion manager.

Eugene A. Chase, chief engineer.

DIGEST OF RATE CARD NO. 5
(July 1, 1956)
Min. or

Hour 30 Min. 15 Min. 10 Min. 5 Min. 20 Sec. 10 Sec.
Class AA—T7-10 p.m., daily.
$450.00 $270.00 $180.00 $158.00 $113.00 $90.00 $45.00
Class A—6:30-7 p.m., 10-10:30 p.m., daily.
400.00 240.00 160.00 140.00 100.00 80.00 40.00

Class B—5-6:30 p.m., 10:30-11:15 p.m., Mon.-Fri.; noon-6:30 p.m.,
10:30-11 p.m., Sat. & Sun.

300.00 180.00 120.00 105.00 75.00 60.00 30.00
Class C—All other times.
200.00 120.00 80.00 70.00 50.00 40.00 20.00
°
Indianapolis
(Ch. 6)

Licensee: Twin State Broadcasting Inc., 1330 N. Meridian St.
Studio: 1330 N. Meridian St. Transmitter: 79th St. & Township Rd.

Telephone: Melrose 4-8521. TWX No.: IP 99.

Technical Facilities: Channel No. 6 (82-88 mc). Authorized power:
100-kxw visual, 50-kw aural. Antenna: 9380-ft. above ave. terrain,
1019-ft. above ground, 1849-ft. above sea level, lat. 39° 53’ 59”7,
long. 86° 127 02”.

Network Service: NBC.

AM Affiliate: WFBM, 5-kw, 1260 kc (ABC).

Ownership: TLF Bestrs, Inc,, 100%; subsidiary of Time Inc. ¥or
other interests, see Tir\ne Inc. under Group Ownership.

Began Operation: May 30, 1949. Sale to present owner by H. M.
Bitner interests approved by FCC April 17, 1957 Television
Digest, Vol. 12:50~-51; 13:16).

Represented (sales) by Katz Agency Inc.

Represented (legal) by Pierson, Ball & Dowd.

Represented (engineering) by Jansky & Bailey.

Personnel:

Wayne Coy, president.
Eldon Campbell, v.p. & general manager.
Don Menke, commercial manager.
Hugh L. Kibbey, sales-service manager.
John F. Hurlbut, promotion-public relations manager.
Estel D. Freeman, publicity manager.
William Fall, program director,
George Morrison, news director.
Robert Flanders, asst. chief engineer for maintenance.
Robert W. Robbins, asst. chief engineer for operations.
Harry Martin, farm director.
DIGEST OF RATE CARD NO. i0—(July 1,1957)
Min. or

Hour 30 Min. 15 Min. 10 Min. 5 Min. 20 Sec. 8 Sec.

Class AA—7-10:30 p.m., daily.

$1200.00 $720.00 $480.00 $420.00 $300.00 $225.00 $113.00

Class A—6-7 p.m., daily.

800.00 480.00 320.00 280.00 200.00 160.00 80.00

Class B—1:30-6 p.m., Mon.-Fri.; 5~-6 p.m., Sat.; noon-§ p.m., Sun.;
11-11:30 p.m., daily.

500.00 300.00 200.00 175.00 125.00 80.00 40.00

Class C—Sign-on-1:30 p.m., Mon.~-Fri.; sign-on-5 p.m., Sat.; sign-
on-noon, Sun.; 11:30 p.m.-sign-off, daily.

360.00 216.00 144.00 126.00 90.00 72.00 36.00

Subject to frequency discounts. Color—Rates on reguest.

Small, medium and large stations are finding

that advertisers prefer . . .

JELEPROMPIER seErvicE

SEE PAGE 32

1957 Fall-Winter Edition

~
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Indiana
WISH-TV
Indianapolis
(Ch. 8)

Licensee: Indlana Broadcasting Corporation, 1440 N. Meridian St.

Studio: 1440 N. Meridian St. Transmitter: Rawls Ave. & South
Post Rd.

Telephone: Melrose 4-6411. TWX No.: IP 276.

Technical Facilities: Channel No. 8 (180-186 mc). Authorized
power 316-kw visual, 158-kw aural. Antenna: 990-ft. above av.
terrain, 997-ft. above ground, 1847-ft. above sea level, lat. 39°
45 39”7, long. 86° 00’ 21~.

Network Service: CBS.

AM Affiliate: WISH, 5-kw (1-kw night), 1310 ke (CBS).
Ownership: J. H. Whitney & Co., 100%. For other interests, see
KOTV, Tulsa.

Began Operation: June 26, 1954, Sale, along with WANE-TV, Fort
Wayne & radio WANE, to present owners approved Oct. 10,
1956 by FCC (Television Digest, Vol. 12:34, 41).

Represented (sales) by The Bolling Co. Inc.
Represented (legal) by Covington & Burling,

Personnel:
C. Wrede Petersmeyer, president.
Robert B. McConnell, v.p. & general manager, WISH & WISH-TV.
Robert F. Bryan, secretary <& treasurer,
Robert F. Ohleyer, sales manager. .
George Diefenderfer Jr., director of national sales service.
Steve Briggs, program manager.
Edward Schwalm, continuity.
Vince Leonard, news director.
Stokes Gresham Jr., chiej engineer.
Robert Brockway, asst. chief engineer.

DIGEST OF RATE CARD NO. 2A—(Feb. 1, 1957)
Min. or
Hour 30 Min. 15 Min. 10 Min. 5 Min. 20 Sec. 10 Sec.
Class AA—7-11 p.m., Mon.-Fri.; 6-11 p.m., Sat. & Sun.
$1300.00 $780.00 $520.00 $435.00 $325.00 $300.00 $150.00
Class A—6-7 p.m., Mon.-Fri.
850.00 510.00 340.00 285.00 215.00 180.00 90.00
Clgsfl B—5-6 p.m., Mon.-Fri.; 1-6 p.m., Sat. & Sun.; 11-11:30 p.m.,
aily.
650.00 390.00 260.00 220.00 165.00 120.00 60.00
Class C—9 a.m.-5 p.m., Mon.-Fri.; 9 a.m.-1 p.m., Sat. & Sun.;
11:30 p.m.-12:30 a.m., daily.

450.00 270.00 180.00 150.00 115.00 100.00 50.00
Class D—12:30 a.m.-9 a.m., dalily.
325.00 195.00 130.00 110.00 80.00 60.00 30.00

Subject to frequency discounts.

)
WLWI
Indianapolis
(Ch. 13)
(Due to Begin Operation in September)

Grantee: Crosley Broadcasting Corp., 140 W. 9th St., Crosley
Square, Cincinnati, O.

Studio: 1401 N. Meridian St. Transmitter: Ditch Rd. & 96th St.

Telephone: Melrose 4-5403. TWX No.: IP 347.

Technical Facilities: Channel No. 13 (210-216 mc)}. Authorized
power: 316-kw visual, 158-kw aural. Antenna: 982-ft. above av.
terrain, 1016-ft. above ground, 1846-ft. above sea level, Ilat.
39° 55" 43”7, long. 86° 10’ 55”.

Network Service: ABC.

AM Affiliate: None locally.

Ownership: See WLWT, Cincinnati, O.

Represented (sales) by Crosley Broadcasting Corp.

Represented (legal) by Hogan & Hartson.

Personnel:

John Babcock, asst. general manager.
Robert Lamb, sales manager.

Bruce Cox, director of special services.
John Traxler, film director,

Charles Brodhead, program director.

DIGEST OF RATE CARD NO. 1—(Sept. 1, 1957)

Min. or
Hour 30 Min. 15Min. 10 Min. 5 Min. 20 Sec. 10 Sec.
Class AA—7-9:30 p.m., daily.
$1100.00 $660.00 $440.00 $385.00 $275.00 $200.00 $100.00
Class A—6:30-7 p.m., 9:30-10:30 p.m., daily.

880.00 528.00 352.00 308.00 220.00 160.00 80.00
Class B—6-6:30 p.m., 10:30-11 p.m., daily.

660.00 396.00 264.00 231.00 165.00 120.00 60.00
Class C—11 a.m.-6 p.m., 11 p.m.-midnight, daily.

400.00 240.00 160.00 140.00 100.00 70.00 35.00
Class D—Midnight-11 a.m., daily.

220.00 132.00 88.00 77.00 55.00 40.00 20.00

Subject to frequency discounts.
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WFAM-TV

Lafayette
(Ch., 59)

Licensee: WFAM Inc., McCarty Lane.
Studio and Transmitter: McCarty Lane.
Telephone: 2-4300.

Technical Facilities: Channel No. 59 (740-746 mc). Authorized
power: 204-kw maximum & 162-kw horizontal visual, 100-kw
maximum and 89.1-kw horizontal aural. Antenna: 626-ft. above
av. terrain, 637-ft. above ground, 1287-ft. above sea level, lat.
40° 24’ 077, long. 86° 50’ 59”. Holds CP for Ch. 18, 186.22-kw
vistial, 100-kw aural, 660-ft. above av., terrain, 651-ft. above
ground, 1301-ft. above sea level.

Network Service: CBS, NBC.
AM Affiliate: WASK, .25-kw, 1450 k¢ (MBS).

Ownership: Henry Rosenthal, 25%; Alvin H. Huth, 25%; D. & B.
Equipment Corp. (Jack M. Drysdale, pres.), 50%. Rosenthal also
owns 25% of AM applicant in Crawfordsville, Ind.

Began Operation: May 8, 1953. Sale to present owners by founder
O. E. Richardson approved by FCC Feb. 20, 1957 (Television
Digest, Vol. 13:4, 8).

Represented (sales) by William G. Rambeau Co. Inc.

‘Personnel:
Henry Rosenthal, general manager.
James Mathis, program director.
Earl Richardson, jfarm director.
Richard Cochran, chief engineer.

DISGEST OF RATE CARD NO. 2
(Oct. 1, 1953)
Hour 30 Min. 15 Min. 10 Min. 5 Min. Min. 10 Sec

Class A—6-10:30 p.m., daily.
$200.00 $120.00 $80.00 $70.00 $60.00 $40.00 $20.00

Class B—5-6 p.m., daily.
150.00 90.00 60.00 52.50 40.50 + 30.00 15.00

Subject to frequency discounts.

WLBC-TV

Muncie
(Ch. 49)

Licensee: Tri-City Radio Corp., 420 Alden Rd., Box 271,
Studio and Transmitter: State Rd. No. 35, SE of Muncie.
Telephone: Atlas 8-4403. TWX No.: MUN 187,

Technical Facilities: Channel No. 49 (680-686 mc). Authorized
power: 14.1-kw visual, 7.08-kw aural. Antenna: 500-ft. above av,
terrain, 542-ft. above ground, 1492-ft. above sea level, lat.
40° 09’ 01”7, long. 85° 227 45”.

Network Service: CBS, NBC, ABC,

AM Affiliate: WLBC, .25-kw, 1340 ke (CBS). FM Afliliate: WMUN,
7.4-kw, 104.1 mc (No. 281), 240-ft. antenna height.

Ownership: Donald A. Burton, pres. & treas., 51%; Willlam F. Cralg,
v.p., 46.5%; Garnet M, Burton, secy. 1.5%; and 3 others, each
holding less than .5%. )

Began Operation: April 29, 1953.

Represented (sales) by Hal Holman Co. (Chicago & New York).

Represented (legal) by John H. Midlen.

Represented (engineering) by George C. Davis Consulting Engi-
neers.

Personnel:
Don Burton, general manager.
W. F. Craig, v.p. & commercial manager.
Lee Allerton, program director.
Maurice Crain, engineering v.p. & purchasing agent.
Patrick S. Finnegan, chief engineer.
Bill Summers, musical director.

DIGEST OF RATE CARD NO. 3
(Nov. 15, 1956)

Hour 30 Min. 15 Min. 10 Min. 5 Min. Min. 8 Sec.

Class A—6:30-10:30 p.m.. Mon.-Fri.; 5-10:30 p.m., Sat. & Sun.,
$225.00 $135.00 $80.00 $78.75 $67.50 $50.00 * $22.50

Class B—5-6:30 p.m., Mon.-Fri.; 1-5 p.m., Sat. & Sun.; 10:30-11:30
p.m., daily.

150.00 90.00 60.00 52.50 45.00 30.00=* 15.00
Class C—All other times.
125.00 75.00 50.00 43.75 37.50 25.00 12.50

* 20 Sec., $45.00. ** 20 Sec., $25.00.
Subject to frequency discounts.
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WNDU-TV
South Bend

(Ch. 46)

Grantee (STA): Michiana Telecasting Corp.,, University of Notre
Dame, Notre Dame, Ind.

Studio: Juniper Road, South Bend, Ind. Transmitter: Ironwood
& Kern Rds.

Telephone: Central 3-7111, South Bend.

Technical Facilities: Channel No. 46 (662-668 mc). Authorized
power: 97.7-kw visual, 49-kw aural. Antenna: 570-ft. above av.
terrain, 538-ft. above ground, 1383-ft. above sea level, with
1° electrical beam tilt, lat. 41° 36’ 267, long. 86° 12’ 48”. Re-
quests change to Ch. 16, 185.8-kw maximum and 97.7-kw hori-
zontal visual, 92.9-kw maximum and 48.85-kw horizontal aural,
581-ft. above av, terrain, 552-ft. above ground. 1397-ft. above
sea level.

Network Service: NBC.
AM Affiliate: WNDU, .25-kw, 1490 kc (ABC).

Ownership: Michiana Telecasting Corp., 100%; Rev. Theodore M.
Hesburgh, C.S.C., pres. (president of U. of Notre Dame); Rev.
Edmund P. Joyce, C.S.C., secy.-treas; Bernard C. Barth, v.p.

Began Operation: July 2, 1955.

Represented (sales) by Edward Petry & Co.
Represented (legal) by Dempsey & Xoplovitz.
Represented (engineering) by Kear & Kennedy.

Personnel:

Bernard C. Barth, ».p. & general manager.
Wm. Thomas Hamilton, sales manager.
Edward Roth, program manager.

Robert F. Stolfi, director sales development.
Bazil O’'Hagan, chief engineer.

William A. Garden, director sales service.
E. L. Doyle, director of public affairs.

Bill Etherton, sports director.

DIGEST OF RATE CARD NO. 2—(July 15, 1956)

Min. or
Hour 30 Min. 15 Min. 10 Min. 5 Min. 20 Sec. 8 Sec.

Class AA—6:30-10 p.m., daily.

$500.00 $300.00 $200.00 $175.00 $125.00 $100.00 $50.00

Class A—6-6:30 p.mi.,, Mon.-Fri.; 10-10:30 p.m., daily; 5-6:30 p.m.,
Sat. & Sun.

400.00 240.00 160.00 140.00 100.00 80.00 40.00

Class B—5-6 p.m., Mon.-Fri.; noon-5 p.m., Sat. & Sun.; 10:30-11
p.m., daily.

300.00 180.00 120.00 105.00 75.00 60.00 30.00

Class C—11 p.m.-midnight, daily; 7 a.m.-5 p.m., Mon.-Fri.; 7 a.m.-
noon, Sat. & Sun.

200.00 120.00 80.00 70.00 50.00 40.00 20.00
Class D—Midnight-7 a.m., daily.
150.00 90.00 60.00 53.00 38.00 30.00 15.00

Subject to frequency discounts.

WSBT-TV

South Bend
(Ch. 34)

Licensee: South Bend Tribune, 225 W. Colfax Ave.
Studio: 300 West Jefferson Blvd. Transmitter: Ironwood Rd.
Telephone: Central 3-3141. TWX No.: SB 8762.

Technical Facilities: Channel 34 (590-596 mc). Authorized power:
240-kw max. and 219-kw horizontal visual, 141-kw max. and
115-kw horizontal aural. Antenna: 540-ft. above av. terrain,
479-ft. above ground, 1349-ft. above sea level, lat. 41° 37/ 05.4”,
long. 86° 137 09”7, using .4° electrical beam tilt. Requests change
to Ch. 22, 249-kw maximum and 224-kw horizontal visual, 148-
kw maximum and 135-kw horizontal aural, 539-ft. above av.
terrain, 484-ft. above ground, 1359-ft. above sea level.

Network Service: CBS.
AM Affiliate: WSBT, 5-kw, 960 kc (CBS).

Ownership: South Bend Tribune Publishing Co., 100%, publisher
of South Bend Tribune.

Began Operation: Dec. 21, 1952.

Represented (sales) by Paul H. Raymer Co. Inc.

Represented (legal) by Hogan & Hartson.

Represenfed (engineering) by Page, Creutz, Steel & Waldschmitt.

Personnel:

Neal B, Welch, manager.

Will R. Darch, commercial manager.
Robert J. Drain, program director.
Jim Halpin, promotion manager.
Walter A. Sweitzer, film director.
Arthur R. O'Nell, chief engineer.

1957 FEall-Winter Edition

Indiana

DIGEST OF RATE CARD NO. 4
(April 1, 1957)

) . Min, or
Hour 30 Min. 15 Min. 10 Min. 5 Min. 20 Sec. 8 Sec.

Class AA—6:30-10 p.m., daily.

$500.00 $300.00 $200.00 $175.00 $125.00 $100.00 $50.00
Class A—6-6:30 p.m., 10-10:30 p.m., daily.

400.00 240.00 160.00 140.00 100.00 80.00 40.00

Class B—5-6 p.m., Mon.-Fri,; noon-6 p.m., Sat. & Sun.; 10:30-11
p.m., daily.

300.00 180.00 120.00 105.00 75.00 60.00 30.00

Class C—7 a.m.-5 pm. Mon.-Fri.; 7 a.m.-noon, Sat. & Sun.; 11
p.m.-sign-off, daily.

225.00 135.00 90.00 79.00 56.25 45 00 22.50

Subject to frequency discounts.

WSJV
Elkhart-South Bend
(See Elkhart)

WTHI-TV

Terre Haute
(Ch. 10}

Licensee: Wabash Valley Bestg. Corp., 918 Ohio St.

Studio & Transmitter: 918 Ohio St.
Telephone: Crawford 9481. TWX No.: TH 1.

Technical Facilities: Channel No. 10 (192-198 mc). Authorized
power: 316-kw visual, 191-kw aural. Antenna: 480-ft. above av.
terrain, 549-ft. above ground, 1049-ft. above sea level, lat.
39° 27’ 54”7, long. 87° 24’ 24”., Redquests change to Ch. 2, 100-kw
visual, 50-kw aural, 991-ft. above av. terrain, 1002-ft. above
ground, 1617-ft. above sea level, lat. 39° 17’ 597, long. 87° 22’ 56”;
transmitter to E of US Hwy. 41, 10.3-mi. S of Terre Haute, near
Pimento, Ind.

Network Service: CBS, ABC, NBC.

AM affiliate: WTHI, 1-kw, 1480 kc (CBS). FM Affiliate: WTHI-FM,
7.4-kw, 99.9 mc (No. 260), 331-ft. antenna height.

Ownership: Anton Hulman, Jr., pres.. 81.65%; J. R. Cloutier,
v.p.~-treas., 13.35%; Henry P. Smith, 5%.

Began Operation: July 22, 1954,
Represented (sales) by the Bolling Co. Inc.
Represented (legal) by Haley, Wollenberg & Kenehan.

Represented (engineering) by George C. Davigs Consulting Engi-
neers.
Personnel:

Anton Hulman Jr., president.

Joseph M. Higgins, general manager.

George A. Foulkes, national sales manager.

Ben Falber Jr., director nighttime TV operations.
Pat Murphy, director daytime TV operations.
Don Petit, chief engineer.

Russ Arnold, asst. chief engineer.

DIGEST OF RATE CARD NO. 3
(March 1, 1957}

) Min. or
Hour 30 Min. 15 Min. 10 Min. 5 Min. 20 Sec. 10 Sec.

Class AA—6:29-10 p.m., daily.
$500.00 $300.00 $200.00 $175.00 $150.00 $100.00 $50.00

Class A—5:59-6:29 p.m , 10-10:30 p.m., daily.

350.00 210.00 140.00 122.00 105.00 75.00 38.00
Class B—All other times.
250.00 150.00 100 00 87.00 75.00 60.00 30.00

Subject to frequency discounts.

’ Extrna coples of this
Television Factbook No. 25

available at $5.00 each
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IOWA

WOI-TV

Ames — (Des Moines)
(Ch. 5)
Licensee: Iowa State College of Agriculture & Mechanic Arts.
Studio: Service Bldg. Transmittier: 4 miles SW of Ames.
Telephone: Cedar 2-3400. TWX No.: 560.

Technical Facilities: Channel No. 5 (76-82 mc). Authorized power:
100-kw visual, 50.1-kw aural. Antenna: 553-ft. above av. terrain,
580-ft. above ground, 1609-ft. above sea level, lat. 41° 59’ 20”7, long.
93° 41’ 127,

Network Service: ABC.

AM Affiliate: WOI, 5-kw, 640 kc. FM Affiliate: WOI-FM, 16-kw,
90.1 mc (No. 211), 530-ft. antenna height.

Began Operation: Feb. 21, 1950.

Represented (sales) by Weed Television Corp.
Represented (legal) by Cohn & Marks.

Represented (engineering) by Jansky & Bailey Inc.

Personnel:

Dr. James Hilton, president of Iowa State College.
Robert C. Mulhall, general manager.

James H. Davis, asst. general manager.

Dan Norton, commercial manager.

Don Peterson. program-sales service.

Wally Bishop, news director.

Warren Royer, film director.

Doris MacFarquhar, promotion manager,.
Joseph North, TV training lab supervisor.
Keith Ketcham, chief engineer.

DIGEST OF RATE CARD NO. 7—(Sept. 1, 1957)

Min. or
Hour 30 Min. 15Min. 10 Min. 5 Min. 20 Sec. 10 Sec.

Class A—6-30-10 p.m., daily.
$650.00 $390.00 $260.00 $227.50 $195.00 $140.00 $70.00
Class B—5-6:30 p.m., 10-11 p.m., daily.

500.00 300.00 200.00 150.00 125.00 100.00 50.00
Class C—All other times.
200.00 120.00 80.00 70.00 60.00 50.00 25.00

Subject to frequency discounts.

KCRG-TV
Cedar Rapids
(Ch. 9)
Licensee: Cedar Rapids Television Co., 1st Ave. & 1st St. S.W.
Studio: 1st Ave, & 1st St. S.W. Transmitter: Route 1, Marion, Ia,

Telephone: Empire 4-4194. TWX No. CR 14.

Technical Facilities;: Channel No. 9 (186-192 mc). Authorized
power: 316-kw visual, 158-kw aural. Antenna: 1060-ft. above
av. terrain, 1085-ft. above ground, 1931-ft. above sea level, lat.
42° 03’ 187, long. 91° 41’ 417,

Network Service: ABC.

AM Affiliate: KCRG, 5-kw, 1600 k¢ (MBS).

Ownership: The Gazette Co. (Cedar Rapids Gazetle), 100%:; Joseph
F. Hladky Jr., pres.

Began Operation: Oct. 15, 1953.

Represented (sales) by Weed Television Corp.

Represented (legal) by Kirkland, Fleming, Green, Martin & Ellis.

Represented (engineering) by Kear & Kennedy.

Personnel:

Joseph F. Hladky Jr., president.

Edna A. Herbst, general manager.
Richard J. Butterfield, station manager.
Ralph D. Willey, program director.
Phillip Hess, film editor.

John K., Williams, news director.

John Jennings, produciion director.
Dick Miner, director.

Ira V. McDaniel, chief engineer.

Loren L. Abbott, office manager.

DIGEST OF RATE CARD NO. 4—((Dec. 15, 1956)

Min. or
Hour 30 Min. 15Min. 10 Min. 5 Min. 20 Sec. 10 Sec.

Class A—6:30-10 p.m., Mon.-Sat.; 5-10 p.m., Sun.
$425.00 $255.00 $170.00 $149.00 $106.50 $85.00 $42.50

Clgss B—5-6:30 p.m., 10-11 p.m., Mon.-Sat.; 1-5 p.m., 10-11 p.m.,
un,

320.00 191.50 127.50 111.50 80.00 65.00 32.50
Class C—All other times.
200.00 120.00 80.00 70.00 50.00 40.00 20.00

Subject to frequency discounts.
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WMT-TV

Cedar Rapids
(Ch. 2)

Licensee: WMT-TV Inc., Barr Bldg., Washington 6, D.C.
Business Office: Paramount Theatre Bldg., Cedar Rapids.

Studio: 600 Old Marion Rd., NE. Transmitter: 4.75-mi. N of
Urbana, Ia.

Telephone: Empire 4-0171. TWX No.: CR 11.

Technical Facilities: Channel No. 2 (54-60 mc). Authorized power:
100-kw visual, 70-kw aural. Antenna: 1449-ft. above av. terrain,
1355-ft. above ground, 2395-ft. above sea level, lat. 42° 17/ 397,
long. 91° 53’ 10”.

Network Service: CBS.
AM Affiliate: WMT, 5-kw, 600 k¢ (CBS). .

Ownership: Helen S. Mark trust, 49% (Wm. B. Dolph, Wm. B.
Quarton and National Metropolitan Bank of Washington,
trustees acting in behalf of Helen Hermann, John Shaffer
Mark, Dale Shaffer Mark and Mary Mark Merrill); Willlam B.
Dolph, pres., 31%; William B. Quarton. v.p., 20%. Ownership
interlocks with KJBS, San Francisco. Dolph-Pettey Bcestg. Co.
owns KMYR, Denver.

Began Operation: Sept. 30, 1953.

Represented (sales) by The Katz Agency Inc.

Represented (legal) by Bingham, Collins, Porter & Kistler.
ReDPresented (engineering) by Page, Creutz, Steel & Waldschmitt.

Personnel:

William B. Quarton. executive v.p.

Lew Van Nostrand, v.p., sales.

Douglas B. Grant, v.p. TV operations.

Leo F. Cole, business manager.

Robert Kenney, promotion manager.

Charles Worcester, director news & public ajffairs.
Bob Nance, farm director.

George P. Hixenbaugh, chief engineer.

DIGEST OF RATE CARD NO. 4
(Aug. 1,1955)
Min. or
Hour 30 Min. 15 Min. 10 Min. 5 Min. 20 Sec. 10 Sec.
Class AA—T:30-9:30 p.m., dally.
$625.00 $375.00 $250.00 $218.75 $156.25 $125.00 $62.50
Class A—6:30-7:30 p.m., Mon.-Sat.; 5-7:30 p.m., Sun.; 9:30-10:30
p.m., dally.
500.00 300.00 200.00 175.00 125.00 100.00 50.00

Class B—5:30-6:30 p.m., Mon.-Sat.; 1-5 p.m., Sun.; 10:30-11 p.m.,
daily.

375.00 225.00 150.00 131.25 93.75 75.00 37.50
Class C—AIll other times.
250.00 150.00 100.00 87.50 62.50 50.00 25.00

Subject to frequency discounts.

KWWL-TV
Cedar Rapids
(See Waterloo, Ia.) °

WOC-TV

Davenport
(Ch. 6) .
Licensee: Central Broadcasting Co., 1002 Brady St.
Studio: 805 Brady St. Transmitter: Pleasant Valley.
Telephone: 3-3661. TWX No.: DV 82.

Technical Facilities: Channel No. 6 (82-88 mc). Authorized power:
100-kw visual, 60.3-kw aural. Antenna: 600-ft. above av. terrain,
625-ft. above ground, 1305-ft. above sea level, lat 41° 32’ 54”7, long.
90° 28’ 37”.

Network Service: NBC.

AM Affiliate: WOC, 5-kw, 1420 kc (NBC). FM Affiliate; WOC-FM,
33-kw, 103.7 mec (No. 279), 490-ft.

Ownership: Owns WHO-TV & WHO, Des Moines, and 25% of May
Bcestg., Co., operating radio statlon KMA, Shenandoah, Ia. and
TV station KMTV, Omaha.

Began Operation: Oct. 31, 1949,

Represented (sales) by Peters, Griffin, Woodward Inc.

Represented (legal) by Dow, Lohnes & Albertson.

Represented (engineering) by A. D. Ring & Assoc.
TV Factbook No. 25
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Personnel:

B. J. Palmer, president.

D. D. Palmer, v.p. & treas.

Ralph Evans, ezecutive v.p.

Paul A. Loyet, v.p.

William D. Wagner, secy.

Ernest C. Sanders, resident manager.
Mark L. Wodlinger, sales manager.
Raymond E. Guth, program director.
Bob Frank, news & farm director.
Paul Arvidson, chief engineer.

DIGEST OF RATE CARD NO. 16
(Nov. 4, 1956)

Min.or 8 Sec.
1D

Hour 30 Min. 15 Min, 10 Min. 5 Min. 20 Sec.

Class AA—T7-9:30 p.m., daily.

$800.00 $480.00 $320.00  ...cv0 ceies . $200.00 $100.00
Class A—6:30-7 p.m., 9:30-10 p.m., daily.
600.00 360.00 240,00  ..ieeve veiesn 150.00 75.00

Class B—5-6:30 p.m., Mon.-Fri.; noon-6:30 p.m., Sat. & Sun.; 10:30-
11 p.m., daily.

400.00 240.00 160.00 $140.00 $100.00 80.00 40.00
Class C—All other times.
220.00 132.00 88.00 80.00 70.00 50.00+ 20.00

* 20 Sec. $40.00.
Subject to frequency discounts.

KRNT-TV

Des Moines
(Ch. 8)
Licensee: KRNT-TV Co., Ninth & Pleasant Sts.
Studio & Transmitter: KRNT Center, Ninth & Pleasant Sts.
Telephone: 3-2111.

Technical Facilities: Channel No. 8 (180-186 mc). Authorized
power: 316-kw visual, 200-kw aural. Antenna: 610-ft. above
av. terrain, 709-ft. above ground, 1545-ft. above sea level,
lat. 41° 35’ 187, long. 93° 37/ 46”.

Network Service: CBS.
AM Affiliate: KRNT, 5-kw, 1350 ke (CBS).

Ownership: Cowles Broadcasting Company, 60%; Kingsley Murphy
Jr. & family, 40%. Cowles Bestg, also owns 1009 of radio af-
filate KRNT; 100% of KVTV, Sioux City, Ia. (WNAX, Yank-
ton, S.D.); 1009 of WHTN-TV, Huntington, W.Va. (WHTN).
Members of Cowles family have majority interest in Minneap-
olis Star and Tribune Co., which owns 479, of WCCO-TV,
Minneapolis (WCCO), and 809 of KTVH, Hutchinson, Kan.
Cowles newspapers are Des Moines Register and Tribune and
JMinneapolis Star & Tribune. Cowles family also controls Look
magazine. Cowles Bestg. Co. officers: Luther Hill, pres.; Donald
D.Sullivan, v.p.; Robert Tincher, v.p.; Robert Dillon, v.p.; David
Kruidenier Jr., v.p.; Carl T. Koester, treas.; Vincent Starzinger,
secy.

Began Operation: July 31, 1955.
Represented (sales) by The Katz Agency Inc.
Represented (legal) by Segal, Smith & Hennessey.

Represented (engineering) by Lohnes & Culver.

Personnel:

Bob Dillon, general manager.

Paul Elliott, commercial manager.

Bill Hippee, sales manager.

Dick Covey, program director.

Joe Hudgens, asst. program director, direector of promotion.
Graham Jeambey, promotion manager.

Charles Quentin, chief engineer.

Guy Koenigsberger, production manager.

Dick Percival, business manager.

DIGEST OF RATE CARD NO. 2

(June 1, 1956)

Min. or
Hour 30 Min. 15 Min. 10 Min. 5 Min. 20 Sec. 10 Sec.

Class A—T7-10 p.m., Mon.-Sat.; 6:30-10 p.m., Sun.
$700.00 $420.00 $280.00 $245.00 $175.00 $160.00 $80.00

Class B—6:30-7 p.m., Mon.-Sat.; 5-6:30 p.m., Sun.; 10-10:30 p.m.,
daily.

600.00 360.00 240.00 210.00 150.00 130.00 65.00

Class C—6-6:30 p.m., Mon.-Sat.; 10:30-11 p.m., daily.
450.00 270.00 180.00 157.50 112.50 100.00 50.00

Class D—5-6 p.m., Mon.-Sat.; noon-5 p.m., Sun.

400.00 240.00 160.00 140.00 100.00 80.00 40.00
Class E—9 a.m.-5 p.m., Mon.-Sat.; 9 a.m.-noon, Sun.

350.00 210.00 140.00 122.50 87.50 65.00 32.50
Class F—11 p.m.-sign-off, daily.

300.00 180.00 120.00 105.00 75.00 60.00 30.00
Class G—Sign-on-9 a.m., daily.

150.00 90.00 60.00 52.50 45.00 40.00 20.00

Subject to frequency discounts.

1957 Fall-Winter Edition

lowa
WHO-TV
Des Moines
(Ch. 13)

Licensee: Central Bestg. Co., 1100 Walnut St.

Studio: 1100 Walnut St. Transmitter: 1 mi. 8. of Mitchellville,
on Polk-Jasper County line.

Telephone: Atlantic 8-6511. TWX No.: DM 286.

Technical Facilities: Channel No. 13 (210-216 mc). Authorized
power: 316-kw visual, 158-kw aural, Antenna: 780-ft. above av.
terrain, 743-ft. above ground, 1703-ft. above sea level, lat. 41°
39’ 127, long. 93° 20’ 56”.

Network Service: NBC.

AM Affiliate: WHO, 50-kw, 1040 kc (NBC). FM Affiliate: WHO-
FM, 24-kw, 100.3 mc (No. 262), 690-ft. antenna height.

Ownership: Col. B. J. Palmer, pres., 8.5%; Dr. D. D. Palmer, v.p. &
treas., 58.4%; Ralph Evans, exec. v.p., 1.5%: Paul A. Loyet, v.p.
& resldent mgr., 2.7%; Wm. D. Wagner, secy. H. E. Hender,
2.51%; H. B. Chance, 2.51%¢; remainder in Palmer family trusts.
Central Bcstg. also operates WOQC-TV, Davenport, and owns
25% of KMTV, Omaha & KMA, Shenandoah, Ia.

Began Operation: April 15, 1954,

Represented (sales) by Peters, Griffin, Woodward Ine.
Represented (legal) by Dow, Lohnes & Albertson.
Represented (engineering) by A. D. Ring & Assoc.

Personnel:

Paul A. Loyet, v.p. & resident mamnager.

W. W. Woods, asst. manager.

Robert H, Harter, sales manager.

Jack Kerrigan, program director & film buyer.
Kenneth Gfeller, production manager.

Jack Shelley, news bureau manager.

M. L. Nelsen, managing editor.

Jim Zabel, sports director.

Herbert H. Plambeck, farm director.

Reed E. Snyder, chief engineer.

DIGEST OF RATE CARD NO. 3
(March 1, 1956)

Min. or
Hour 30 Min. 15 Min, 10 Min. 5 Min. 20 Sec. 10 Sec.

Class AA—6:59-9:31 p.m., dally.
$700.00  $420.00  $280.00  $240.00  $210.00  $150.00 $75.00
Class A—6:29-6:59 p.m., 9:31-10:01 p.m., daily.

650.00 390.00 260.00 227.50 195.00 140.00 70.00
Class B—10:01-10:31 p.m., daily; 4:59-6:29 p.m., Sun.
550.00 330.00 220.00 192.50 165.00 120.00 60.00

Class C—4:59-6:29 p.m., Mon.-Sat.; noon-4:59 p.m. Sun.; 10:3i-
11:01 p.m., daily.

400.00 240.00 160.00 140.00 120.00 100.00 50.00
Class D—Noon-4:59 p.m., Mon.-Sat.

300.00 180.00 120.00 105.00 90.00 75.00 37.50
Class E—Sign-on-noon, 11:01 p.m.-sign-off, dalily.

200.00 120.00 80.00 70.00 60.00 50.00 25.00

Subject to frequency discounts.
Above rates include color film & slide processing cost.

Ad-Lib the words...

But never the message...

Prompt with

TeLePROMPIER

SERVICE
SEE PAGE 32
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lowa

KQTV
Fort Dodge
(Ch. 21)

Licensee: Northwest Television Co., 912 First Ave. S.
Studio & Transmitter: Television Square, Fort Dodge.
Telephone: 4-0351; 4-0311.

Technical Facilities: Channel No., 21 (512-518 mc). Authorized
power: 330.1-kw maximum and 170-kw horizontal visual,
174 4-kw maximum and 89.1-kw horizontal aural. Antenna:
Directional, 630-ft. above av. terrain, 650-ft. above ground, 1760-
ft. above sea level, lat. 42° 29’ 16”, long. 94° 12’ 09”,

Network Service: NBC.
AM Affiliate: XVFD, .25-kw, 1400 kec.

Ownership: Edward Breen, pres., 16.75% (with wife); George Haire,
v.p., 2%; Allen A. Loomis II, treas., .2%; L. V. Geer, secy., .2%;
Northwest Bestg. Co. (KVFD), 31.229,; over 200 other stock-
holders, none with more than 19,.

Began Operation: Nov. 2, 1953.
Represented (sales) by John E. Pearson Television Inc.
Personnel:

Edward Breen, president & general manager.
Rollie Camp, commercial manager.

Drexel Peterson, program director.

David Sinclair, chief engineer.

DIGEST OF RATE CARD NO. 3—(July 1, 1957)
Hour 30 Min. 15 Min. 10 Min. 5 Min. Min. 10 Sec,
Class AA—6:59-10 p.m., daily.
$150.00 $100.00 $75.00 $60.00 $50.00 $40.00 $25.00
Class A—5:59-6:59 p.m., 10-10:30 p.m., daily.
135.00 90.00 60.00 50.00 40.00 30.00 20.00

Class B—4:59-5:59 p.m., Mon.-Fri.; 2-5:59 p.m., Sat. & Sun.; 10:31-
11 p.m., daily.

90.00 60.00 50.00 40.00 30.00 25.00 15.00
Class C—All other times.
75.00 50.00 40.00 30.00 25.00 20.00 1000
®

KGLO-TV

Mason City
(Ch. 3)
Licensee: Lee Radio Inc., 2d & Pennsylvania Ave.

Studio: 2d & Pennsylvania Ave. Transmitter; Kensett, Ia., 15 mi.
N. of Mason City.

Telephone: Garden 3-2540. TWX No.: MY 83.

Technical Facilities: Channel No. 3 (60-66 mc). Authorized power:
100-kw visual, 50-kw aural. Antenna: 460-ft. above av. terrain,
500-ft, apvove ground, 1755-ft. above sea level, lat. 43° 21’ 257,
long. 93° 12’ 57”.

Network Service: CBS.

AM Affiliate: KGLO, 5-kw, 1300 (CBS). FM Affiliate: KGLO-
FM 16-kw, 101.1 mc (No. 266), 230-ft. antenna height.

Ownership: Lee P. Loomis, pres., 9.28%:; Herbert R. Ohrt, exec.
v.p., 2.75%; Roger Sawyer, treas., .167%; Donald G. Harrer, secy.,
.167%:; Ralph Norris estate (Elizabeth Norris, executrix), 16.67%:;
Elizabeth Norris, 13.25%; Laura Lee, 12%; James Powell, 5.833%;
Mrs. James Powell, 5.1%; W. Earl Hall, 5%; Wanda Nell Eighmey,
4.6%; Henrietta Adler, 4.29%,; and over 50 others, none owning
over 29%. Mr, Loomis is publisher of Mason Cily Globe-Gazetie.
Ownership interlocks with KHQA-TV, Hannibal, Mo., and radio
WTAD, Quincy, Ill. For other interests, see Mason City Globe-
Gazette under Newspaper Ownership.

Began Operation: May 15, 1954.

Represented (sales) by Weed Television Corp.

Represented (legal) by Pierson, Ball & Dowd.

Represented (engineering) by Page, Creutz, Steel & Waldschmitt.
Personnel:

Herbert R. Ohrt, exec. v.p. & general manager.

Walter Rothschild, national sales mgr. (Quincy headquarters)
Lloyd Loers, local sales manager.

Douglas ¥. Sherwin, program & production manager.

Don Harrer, promotion manager.

Ken Kew, news & sports manager.

Al Heinz, farm director.

Roger Sawyer, chief engineer,

DIGEST OF RATE CARD NO. 4—(Nov. 1, 1956)

) Min. or
Hour 30 Min 15 Min. 10 Min. 5 Min. 20 Sec. 10 Sec.

Class A—6:59-10 p.m., Mon.-Sat.; 5:59-10 p.m., Sun.
$350.00 $210.00 $140.00 $123.00 $88.00 $70.00 $35.00

Class B—4:59-6:59 p.m., Mon.-Sat.; noon-5:59 p.m., Sun.; 10:01-11
b.m,, daily.

225.00 135.00 90.00 79.00 56.00 45.00 22.50
Class C—All other times,
150.00 90.00 60.00 53.00 38.00 30.00 15.00

Subject to frequency discounts.
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KTIV

Sioux City
(Ch. 4)

Licensee: KTIV Television Co. 10th & Grandview Blvd.
Studio: 10th & Grandview Blvd.
Transmitter: 1-mi. N of 54th & North Rustin (Plymouth County).

Telephone: 8-0545. TWX No.: SY 35.

Technical Facilities: Channel No. 4 (66-72 mc). Authorized power:
100-kw visual, 50.1-kw aural. Antenna: 770-ft. above av. terrain,
633~Tt. above ground, 2046-ft. above sea level, lat. 42° 34’ 277,
long. 96° 22/ 117,

Network Service: NBC, ABC.
AM Affiliate: KSCJ, 5-kw, 1360 k¢ (ABC).

Ownership: Dietrich Dirks group (Duane Kidder, Ryal Miller,
Ben Knuth, Carleton Corbett, William Xlinger, Ken Cotton,
Burton Bridgens, Royal Rostenbach), 509%; Perkins Bros. Co.
(KSCJ, also affiliated with Journal Tribune Publishing Co.),
50%. KTIV officers: W. R. Perkins, chairman; Dietrich Dirks,
pres.; Gene Flaherty (KSCJ), exec. v.p.; Duane Kidder, v.p.;
Carlton Corbett, secy.; Elizabeth Sammons, treas.

Began Operation: Oct. 9, 1954.
Represented (sales) by George P. Hollingbery Co.
Represented (legal) by Miller & Schroeder.

Represented (engineering) by George C. Davis Consulting Engi-
neers.

Personnel:
Dietrich Dirks, president & general manager.
Gene Flaherty, executive v.m. & sales director.
Don Stone, program director.
Gene Quilleash, production director.
Terry J. Walker Jr., continuity director.
Ken Wayman, news director.
Robert A. Wilson, sports director.
Al Smith, chief engineer.

DIGEST OF RATE CARD NO. 3
(April 1, 1956)
Hour 30 Min. 15 Min. 10 Min. 5 Min. Min. 10 Sec.

Class A—6:30-10:30 p.m., daily.
$350.00 $210.00 $140.00 $122.50 $87.50 $75.00 $37.50

Class B—5-6:30 p.m. Mon.-Sat.; 1-6:30 p.m. Sun.; 10:30-11 p.m,,
daily.

250.00 150.00 100.00 87.50 62.50 50.00 25.00
Class C—All other times.
150.00 90.00 60.00 52.50 37.50 30.00 15.00

4

Subject to frequency discounts.

Sioux City
(Ch. 9)
Licensee: Cowles Broadcasting Co., Tth & Douglas Sts.

Studio: TV Theatre, 7th & Douglas Sts. Transmitter: 41st &
Howard Sts.

Telephone: 2-2711. TWX No.: SY 14.

Technical Facilities: Channel No. 9 (186-192 mc). Authorized
power: 288-kw visual, 144-kw aural. Antenna: 720-ft. above av.
terrain, 537-ft. above ground, 1937-ft. above sea level, lat.
42° 32’ 33”7, long. 96° 23’ 34”7,

Network Service: CBS, ABC.

AM Affiliate: WNAX, Yankton, S. D., 5-kw, 570 kc (CBS).
Ownership: Cowles Bcestg. Co., see KRNT-TV, Des Moines, Ia.
Began Operation: March 29, 1953.

Represented (sales) by The Katz Agency Inc.

Represented (legal) by Segal, Smith & Hennessey.

Represented (engineering) by Lohnes & Culver.

Personnel:

Donald D. Sullivan, v.p. & general manager.
Arthur J. Smith, resident manager & film buyer.
Robert B. Donovan, commercial manager,
George W. Hutchins, program director.

Larry Coke, promotion & publicity manager.
Carl Morris, film director.

Clair Giles, business manager.

Jack Iverson, transmitter supervisor.

Robert G. Engelhardt, studio supervisor.

TV Factbook No. 25
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DIGEST OF RATE CARD NO. 5—(June 1, 1956)

Min. or
Hour 30 Min 15 Min. 10 Min. 5 Min. 20 Sec. 10 Sec.
Class AA—7-10 p.m., daily.
$425.00 $255.00 $170.00 $150.00 $125.00 $100.00 $50.00
Class A—6:30-7 p.m., 10-10:30 p.m., daily.
350.00 210.00 140.00 122.50 87.50 75.00 37.50

Class B—6-6:30 p.m., Mon.-Sat.; 1-6:30 p.m., Sun.; 10:30-11 p.m.,
daily.

275.00 165.00 110.00 96.00 69.00 60.00 30.00
Class C—5-6 p.m., Mon.-Sat,

250.00 150.00 100.00 87.50 62.50 50.00 25.00
Class D—AIl other times.

175.00 105.00 70.00 61.00 44.00 35.00 17.50

Subject to frequency discounts.

KWWL-TV

Waterloo-Cedar Rapids
(Ch. 7)
Licensee: Black Hawk Bestg. Co., E. Fourth & Franklin Sts.
Studio & Transmitter: 5-mi. SE of Jesup on Farm Rd. “O”.
Telephone: Adams 4-4404. TWX No.: WX 17.

Technical Facilities: Channel No. 7 (174-180 mc). Authorized power:
316-kw visual, 221-kw aural. Antenna: 1130-ft. above av. terrain,
1083-ft. above ground, 2078-ft. above sea level, lat. 42° 24’ 477,
long. 92° 00’ 42”.

Network Service: NBC.
AM Affiliate: KWWL, 5-kw (1-kw night), 1330 ke (MBS).

Ownership: Ralph J. McElroy, pres.,, 31.4%; Donald M. Graham,
v.p., 2.99%: E. Horslund, treas., 3%; Glenn B. Beers, secy., 1.1%:;
the following directors: Robert Buckmaster, 9.7%; E. E. Wheeler,
2.2%; A. D. Donnell, 1.9%; Wm. Bolster, 6.89%; Robert Young,

- 2.29%. The following stockholders do not hold office: Lowell J.
walker, 1.6%; John B. Young, 2.2%; T. L. Trunnell, 3.8%; Dick
H. Young, 1.5%; George A. Loveall, 1.6%; Louise M. McKinstry,
1.39%; Robt. J. McCoy, 1.7%; W. Lyle Harvey, 21%. There are
several other stockholders, each owning 19, or less. Note: Is
acquiring KMMT, Austin, Minn. (Ch. 6) with radio KAUS
(Television Digest, Vol. 13:6).

Began Operation: Nov. 25, 1953.

Represented (sales) by Avery-Knodel, Inc.
Represented (legal) by Roberts & MclInnis.
Represented {engineering) by Robert M. Silliman.

Personnel:

Ralph J. McElroy, president & general manager.
James S. Dugan, national sales manager,

Don E. Inman, business manager.

Norman TarboXx, director of TV operations.

Ed Falk, director of news.

T. W. Kirksey, director of engineering.

DIGEST OF RATE CARD NO. 7
(Nov. 1, 1956)

Min. or
Hour 30 Min. 15 Min. 10 Min. 5 Min. 20 Sec. 10 Sec.
Class AA—7:30-9:30 ».m., daily.
$625.00 $375.00 $250.00 $218.75 $156.25 $125.00 $62.50

Class A—6:30-7:30 p.m., Mon.-Sat.; 5-7:30 p.m., Sun.; 9:30-10:30
p.m., daily.
500.00 300.00 200.00 175.00 125.00 100.00 50.00

Class B—5:30-6:30 p.m., Mon.-Sat.; 1-5 p.m.. Sun.; 10:30-11 p.m.,
daily.

375.00 225.00 150.00 131.25 93.75 75.00 37.50
Class C—All other times. ,
© 250.00 150.00 100.00 87.50 62.50 50.00 25.00

Combination Rates: KWWL-TV & KMMT, Austin, Minn. com-
bination rates are the above, plus 25%.

Subject to frequency discounts.

the amazing . ..

ORTH SAVER

EXTENDS USEFUL LIFE OF 1.0.
S-T-R-E-T-C-H-E-S Dollars & Hours

distributed nationally by

VISUAL ELECTRONICS CORP.

342 W. 40th St., New York 18, N.Y.
1957 FEall-Winter Edition
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KANSAS

KTVC

Ensign
(Ch. 6)
(Operated in affiliation with KAKE-TV, Wichita)

Gx}gntee (STA): Southwest Kansas Television Co. Inec., Cimairon,

an.

Studio & Transmitter: State Hwy. 23, 20 mil. SW of Dodge City.

Telephone: Hunter 3-4531.

Technical Facilities: Channel No. 6 (82-88 mc). Authorized
power: 28.2-kw visual, 14.1-kw aural. Antenna: T17-ft. above

av. terrain, 683-ft. above ground, 3473-f1. above sea level, lat.
37° 38’ 367, long. 100° 20’ 33”.

Network Service: ABC (private relay from KAKE-TV), CBS.

Ownership: Leigh Warner, pres., 4.85%:; Wendell Elliott, v.p.,
5.65%; F. C. Walker, treas., 1.5%,; Paul Masoner, secy. .25%;
Dodge City Daily Globe and afiliated radio KGNO, 17.759%
(Jesse Denious Jr.,, pres. of Globe and KGNO); Ray Broce,
2.5%; Glen Cooper, 2.5%; J. C. Berryman, 2.55%; W. E. Mont-

gomery, 1.5%. There are over 600 other stockholders, none
owns over 1Y,.

Began Operation: July 24, 1957.

Represented (sales) by The Katz Agency, Inc. (on sales with
KAKE-TV).

Represented (legal) by Loucks, Zias, Young & Jansky.

Represented (engineering) by Commercial Radio Equipment Co.
Personnel:

Wendell Elliott, v.p. & general manager.
Hershel Holland, program manager.
Kenneth Karr, chief engineer.

DIGEST OF RATE CARD NO. 1
(May 1, 1957)

Min, or
Hour 30 Min. 15 Min. 19 Min. 20 See.
Class A—6:30-9 30 p.m., daily.
$100.00 $60.00 $40.00 $35.00 $25.00 $22.00 $11.00

Class B—6-6:30 p.m., 9:30-10.30 p.m., daily.

5 Min. 10 Sec.

70.00 42.00 28.00 24.00 18.00 15.00 7.50
Class C—AIll other times.
50.00 30.00 20.00 17.00 13.50 10.00 5.00

Note: For combination rates, see KAKE-TV, Wichita, Kan.
Subject to freguency discounts.

KCKT

Great Bend
(Ch. 2)
Licensee: Central Kansas Television Co. Inc., Box 182.
Studio & Transmitter: U. S. Hwy. 281, 4-mi. N of city limits.
Telephone: Gladstone 3-7868.

Technical Facilities: Channel No. 2 (54-60 mc). Authorized power:
100-kw visual, 50-kw aural. Antenna: 970-ft. above av. terrain,
1006-ft. above ground, 2875-ft. above seca level, lat. 38° 52’ 54”7,
long. 98° 46’ 24”.

Network Service: NBC.

Ownership: E. C. Wedell, pres., 26.65%; C. L. Roberts, v.p., 4.96%;
Roy Zimmer, secy., 2.09%; Delbert Williams, treas., .20%; Vyrl
W. Levan, 7.84%; Ralph R. Rinker, 5.6%: H. P. Thies & Fred
Thies, 5.86%; over 100 others, none owns as much as 3%. Zimmer
1s treas. of Hass-Flynn Theatres Inc. Also holds CP for Ch.
11 satellite in Garden City, Kan.

Began Operation: Nov, 28, 1954.

Represented (sales) by The Bolling Co. Inc.

Represented (legal) by Cohn & Marks.

Represented (engineering) by Commercial Radio Equipment Co.

Personnel:

E. C. Wedell, president.

E. L. Kuhlman, operations manager.
Don Latter, production director.

Bill Brooks, news and sports director.
Herman Haelcele, chiej engineer.

DIGEST OF RATE CARD NO. 2—(March 1, 1956)

Min, or
Hour 30 Min. 15 Min. 10 Min., 5 Min. 20 Sec. ID

Class A—6-10:30 p.m., Mon.-Sat.; noon-10:30 p.m., Sun.

$250.00 $150.00 $100.00 $87.50 $62.50 $50.00 $25.00
class C—Noon-6 p.m. Mon.-Sat.; 10:30 p.m.-sign-off, daily.

200.00 120.00 80.00 60.00 42.00 30.00 13.00
Class D—Sign-on-noon, Mon.-Fri.; 9 a.m.-noon, Sat.

135.00 80.00 54.00 40.00 27.00 20.00 10.00

Subject to frequency discounts.
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Kansas

KTVH

Hutchinson-Wichita
(Ch. 12)

Licensee: Wichita-Hutchinson Co., 1800 N, Plum St.

Studios: 1800 N. Plum St., Hutchinson; 2815 E. 37th N., P. O. Box
12, Wichita.

Transmitter: 8.3-mi. E. of Hutchinson.

Telephones: Hutchinson 5-5503; Wichita, Temple 8-1411. TWX No.:
HU 02 and WI 235.

Technical Facilities: Channel No. 12 (204-210 mc). Authorized
power: 316-kw visual, 158-kw aural. Antenna: 810-ft. above av.
terrain, 779-ft. above ground, 2324-ft. above sea level, lat. 38° 03’
23”7, long. 97° 46’ 36”.

Network Service: CBS.

AM Affiliate: None locally; interlocking ownership with KFBI
Wichita, 10-kw D, (1-kw night) 1070 kec.

Ownership: Minneapolis Star and Tribune Co., 80%; John P.
Harris, 3.28%; Sidney P. Harris estate, 3.28%; W. D. P. Carey,
1.569, Howard J. Carey, 1.55%; Emerson Carey Jr., 1.55%; R. J.
Laubengayer, 1.76%; Bess Wyse Rickard, 3.51%; Howard O. Peter-
son, 2.34%; Harry L. Stevens, 1.17%. Officers (representing Min-
neapolis Star and Tribune Co.) are: Joyce A. Swan, pres.; Lyle
K. Anderson, v.p.-treas.; Otto A. Silha, v.p.; Howard Mithun,
secy. Minneapolis Star and Tribune is controlled by members
of Cowles family; for other Cowles interests, see ERNT-TV,
Des Moines, Ia. Harris family publishes Hutchinson News-
Herald and other Kansas newspapers, as well as Burlington
(Iowa) Hawk-Eye Gaz2ette; also owns 23.75% of KFBI, Wichita,
with R. J. Laubengayer owning 10%. Bess Wyse Rickard con-
trols KWBH, Hutchinson.

Began Operation: June 22, 1953; Oct. 19, 1955 FCC approved deal
whereby Minneapolis Star and Tribune (Cowles) acquired 809%,
Ylitz% f4?31;mer owners retaining 209, (Television Digest, Vol.

Represented (sales) by H-R Television Inc.
Represented (legal) by Segal, Smith & Hennessy.
Represented (engineering) by Lohnes & Culver.

Personnel:

Howard O. Peterson, general manager.
E. W. Dallier, sales manager.

William S. Ritchie, local sales manager.
Kenneth H. Cook, chief engineer.

Dale Larsen, promotion manager,

Jim Johnston, sports editor.

Joe MacConkey, news editor.

DIGEST OF RATE CARD NO. 4
(Revised April 1, 1957)
Hour 30 Min. 15 Min. 10 Min. 5 Min. Min. ID

Class AA—7-10 p.m., daily.
$575.00 $345.00 $235.00 $200.00 $155.00 $135.00 $67.50

Class A—6-7 p.m., Mon.-Fri.; 5-7 p.m., Sat.; 1:30-7 p.m., Sun.;
10-10:30 p.m., daily.

400.00 240.00 160.00 140.00 120.00 90.00 45.00
Class B—Sign-on-1:30 p.m., Sun.
250.00 150.00 100.00 85.00 65.00 55.00 27.50

Class C—Sign-on-6 p.m. Mon.-Fri,; sign-on-5 p.m., Sat.; 10:30
p.m.-sign-off, daily.

200.00 120.00 80.00 70.00 55.00 45.00 22.50

KOAM-TV

Pittsburg-Joplin (Mo.)
(Ch. 7)

Licensee: Mid-Continent Telecasting Inc.,, Box 603, Pittsburg,
Kan.

Studio and Transmitter: Intersection of U. 8. 69 & Lawton Rd,,
4-mi. W. of Lawton, Kan.

Telephone: 2508, TWX No.: 8195,

Technical Facilities: Channel No. 7 (174-180 mc). Authorized
power: 245-kw visual, 138-kw aural. Antennsa: 550-ft. above av.
terraln, 574-ft. above ground, 1464-ft. above sea level, lat.
37° 13’ 19”7, long. 94° 42’ 177,

Network Service: NBC, ABC.
AM Affiliate: ROAM, 10-kw (5-kw night), 860 kc (NBC).

Ownership: Pittsburg Bestg., Co. (KOAM), 66.53%; Joplin Globa
Publishing Co., publisher of Joplin (Mo.) Globe and News-
Herald, 33.239%. Officers: Cowgill Blair, chairman; Lester E, Cox,
pres.; E. V. Baxter, 1st v.p.; Lester L. Cox, 2d v.p.; Lang Rogers,
3d v.p.; Fred Hughes, secy.; R. E. Wade, treas. Mr. Lester E. Cox
Is curator of U of Missouri (which operates KOMU-TV) and
owns 499% of KWTO, Springfield, Mo. Mr. Baxter ewns 509 of
Pittsburg Bestg.; Lester L. Cox owns 37.5%; Lester E, Cox, 12.5%.
Messrs. Blair, Rogers and Hughes represent Joplin Globe Pub-
lishing on KOAM-TV board.
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Began Operation: Dec. 5, 1953.

Represented (sales) by The Katz Agency Inc.

Represented (legal) by McConnaughey, Sutton & IL’Heureuz.
Represented (engineering) by Lohnes & Culver.

Personnel:

Cowgill Blair, chairman.

Lester E. Cox, president.

R. E. Wade, general manager.
Louis R. Martin, program director.
Leo Stafford, chief engineer.

DIGEST OF RATE CARD NO. 4
(May 1, 1957)

Min. or

Hour 30 Min. 15 Min, 10 Min, 5 Min, 20 See. 10 Sec.

Class A—6-10:30 p.m., daily.
$360.00 $210.00 $145.00 $125.00 $90.00 $80.00 $40.00

Class B—5-6 p.m., Mon.-Sat.; 1-6 p.m., Sun.; 10:30-11 p.m., dally.

270.00 160.00 105.00 95.00 67.00 55.00 28.00
Class C—All other times.
180.00 105.00 72.00 63.00 45.00 40.00 20.00

Subject to frequency discounts.

KODE-TV

Pittsbhuryg
(See Joplin, Mo.)

WIBW-TV

Topeka
(Ch. 13)

Licensee: Topeka Bestg. Assn, Inc., Box 119,
Studio: SBA Hill, Transmitter: 1.5-mi. W of city limits.
Telephone: CE-3-2377. TWX No.: TK 8647.

Technical Facilities: Channel No. 13 (210-216 mc). Authorized
power: 316-kw visual, 158-kw aural. Antenna: 1002-ft. above
av. terrain, 949-ft. above ground, 2027-ft. above sea level, lat.
39° 03’ 517, long. 95° 45’ 49.5”.

Network Service: CBS, ABC.
AM Affiliate; WIBW, 5-kKw, 580 kc (CBS).

Ownership: Stauffer Publications Inc. Oscar Stauffer, pres.
Stauffer also operates radio stations KSEK, Pittsburg, Kan.;
KSOK, Arkansas City, Kan.; KGFF, Shawnee, Okla. Staufier
publications are Topeka Daily Capital and State Journal, Kan-
sas City Kansan; national magazines Capper’s Farmer and House«
hold; 10 smaller daily newspapers in Kansas, Oklahoma, Ne-
braska, Missouri & California; as well as 5 semi-monthly farm
papers in Kansas, Michigan, Pennsylvania, Ohio & Missouri.

Began Operation: Nov. 15, 1953. Sale of WIBW-TV & WIBW to
present owner by Capper Publications approved Dec. 19, 1956
by FCC (Television Digest, Vol. 12:51).

Represented (sales) by Avery-Knodel Inc,
Represented (engineering) by Page, Creutz, Steel & Waldschmitt

Personnel:

0. S. Stauffer, president.

Thad M. Sandstrom, general manager.
Hilton Hodges, sales manager.

Ray Senate, national sales coordinator.
Charles Logas, program director,

Wes Seyler, farm director.

DIGEST OF RATE CARD NO. 3
(Jan. 1, 1956)

Min. or
Hour 30 Min. 15 Min. 10 Min, 5 Min. 20 Sec. ID

Class AA—6:59-9:30 p.m., daily.

$550.00 $330.00 $220.00 $192.50 $165.00 $110.00 $55.00

Class A—5:59-6:59 p.m., Mon.-Sat.; 4:59-6:59 p.m., Sun.; 9:30-11
p.m., daily.

480.00 288.00 192.00 168.00 144.00 96.00 48.00

Class B—4:59-5:59 p.m., Mon.-Fri.; 12:59-4:59 p.m., Sun.; 1:59-5:59
p.m., Sat.

360.00 216.00 144.00 ’126.00 108.00 72.00 36.00
Class C—All other times.

240.00 144.00 96.00 84.00 72.00 48.00 24.00

Subject to frequency discounts.
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KAKE-TV

Wichita
(Ch. 10)
(Affiliated wilh separately-owned KTVC, Ensign, Kan.)

Licensee: KAKE-TV, Inc., 1500 North West St., Box 1010.
Studio: 1500 North West St. Transmitter: State Hwy. 96, 8 mi.

NW of city.

Telephone: Whitehall 3-4221. TWX No.: WI 228.
Technical Facilities: Channel No. 10 (192-198 mec). Authorized

power: 316-kw visual, 219-kw aural. Antenna: 1030-ft. above av.
terrain, 1079-ft. above ground, 2449-ft. above sea level, lat.
37° 46’ 547, long. 97° 317 10”. Note: KTVC, Ensign, Kan. is to be
operated in affillation with KAKE-TYV, rebroadcastmg programs
of mother station.

Network Service: ABC.
AM Affiliate; KAKE, .25-kw, 1240 ke, MBS.

Ownership: Mark H. Adams, pres., 638%, Theodore Gore, €exec.
v.p.,, 9.449%,; Harold Newby, V.0, 04%; Tom Palmer, v.p.,
19.889,; Martin Umansky, v.p., 255%, H. E. Zoller, v.p., 867%,
Owen McEwan, treas., 765%, Lloyd Pickrell, secy., 2.04%;
Charles E. Jones, asst. secy.-treas., 6.389%. Board members:
George H. Bruce, 2.04%:; S. O. Beren, 2.04%; Sherill C. Corwin,
15.319,. Non-officers: Ralph Gore, 9.449%,; Patricia McEwen,
2.04%; H. E. Zoller III, 2.04%; Dav1d Zoller, 204% Corwin
also holds CP for KBAY- TV San Francisco (Ch. 20), is applicant
for Ch. 34, Los Angeles, and owns 119, of radios KPRO, River-

side; KREO Indio; KROP, Brawley; KYOR, Blythe, all Cal.
Began Operation: Oct. 19, 1954,

Represented (sales) by The Katz Agency Inc.

Represented (legal) by Fisher, Wayland, Duvall & Southmayd;

Cohn & Marks.
Represented (engineering) by Lohnes & Culver.

Personnel:
Martin Umansky, v.p. & general manager.
Harold Newby, v.p. & chief engineer.
Donivan Waldron, national sales manager.
Bryce Benedict, .local sales manager.
Norman W. Larson, sales service director.
John Froome, production supervisor.

Robert C. Payne, public relations & program director.
Betty Hannah, continuity & traffic director.
Ethel Jane King, women’s editor.
Gary Hultgren, film editor.
Paul Threlfall, film production.
Claude Clevenger, transmitier supervisor.
Keith Griggs, studio supervisor.
Arnold Wedel, office manager.
DIGEST OF RATE CARD NO. 4
(July 1, 1957)
Min, or

Hour 30 Min. 15 Min. 10 Min. 5 Min. 20 Sec. 10 Sec.

Class A—6:30-9:30 p.m., dally.
$600.00 $360.00 $240.00 $210.00 $150.00 $135.00 $68.00

Class B—6-6:30 p.m., 9:30-10:30 p.m., daily.

420.00 252.00 168.00 147.00 105.00 90.00 45.00

Class C—5-6 p.m., Mon.-Sat.; 4-6 p.m., Sun.

300.00 180.00 120.00 105.00 75.00 65.00 33.00

Class D—10:30 p.m.-sign-off, daily.

240.00 144.00 96.00 84.00 65.00 55.00 28.00

Class E—AIl]l other times.

180.00 108.00 72.00 63.00 45.00 36.00 18.00

Combination Rates: XAKE-TV & KTVC, Ensign, Kan.
Class A—6:30-9:30 p.m., daily.
$675.00 $405.00 $270.00 $236.25 $168.75 $151.50 $76.25

Class B—6-6:30 p.m., 9:30-10:30 p.m., daily.
472.50 283.50 189.00 165.00 118.50 101.25 50.63

Class C—5-6 p.m., Mon.-Sat.; 4-6 p.m., Sun.
337.50 202.50 135.00 117.75 85.15 72.50 36.75

Class D—10:30 p.m.-sign-off, daily.
217.50 166.50 111.00 96.75 75.15 62.50 31.75

Subject to frequency discounts.

KAKE-TV Channel 10 Wichita M

|Hew Excluslve Coveruge -A Brand New Markel 7

lSIlII your No. 1 BUY IN KANSAS

1957 Fall-Winter Edition

KAKE-TV, Channel 10
your top-rated Wichita,
Kansas, station* will be

the mother station for

KTVC, Channel 6, -i

Ensign, Kansas. ..

serving the rich —:
Dodge City, Liberal, §

l— Garden City market LR

*(June 1957 ARB)
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Kansas - Kentucky

KARD-TV
Wichita
(Ch. 3)
Grantee (STA): Wichita Television Corp. Inc. 833 N, Main St.
Studio: 833 N. Main St.
Telephone: Amherst 5-5633.

Transmitter: Colwich, Kan.

Technical Facilities: Channel No. 3 (60-66 mc). Authorized power:
100-kw visual, 50-kw aural. Antenna: 1000-ft. above av. terrain,

1077-ft. above ground, 2449-ft. above sea level, lat. 37° 46’ 37”7,

long 97° 31’ 01”.
Network Service: NBC

Ownership: George M. Brown, pres., 239%:; Charles L. Brown, 4.6%:
Helen P. Brown, 13.7%; William J. Moyer, v.p., 6.89%; Daniel M.
Moyer, secy.-treas., 1.8%; over 100 other stockholders.

Began Operation: Sept. 1, 1955.
Represented (sales) by Edward Petry & Co. Inc.
Represented (legal) by Koteen & Burt.

Represented (engineering) by George C. Davis Consulting Engi-
neers.

Personnel:

George M. Brown, president.

William J. Moyer, ezec. v.p. & general manager.
Don Sbarra, v.p. & sales director.

Charles L. King Jr., local sales manager.

Dave Wilson, news director.

Russell V. Goyette, chief engineer.

Sam Worsham, program director.

Mary Phares, woman’s director.

Dilmond D. Postlewait, office manager.

DIGEST OF RATE CARD NO. 3
(April 1, 1957)

Min. or
Hour 30 Min. 15 Min. 10 Min. 5 Min. 20 Sec. 10 Sec.
Class AA—6:30-10 p.m., Sun.-Fri.; 5:30-10 p.m., Sat.
$650.00 $390.00 $292.00 $228.00 $195.00 $150.00 $75.00
Class A—6-6:30 p.m., Mon.-Fri.; 5-5:30 p.m., Sat.; 5-6:30 p.m.,
Sun.; 10-10:35 p.m., dalily.
400.00 240.00 180.00 140.00 120.00 90.00 45.00

Class B—5-6 p.m., Mon.-Fri.; 4-5 p.m., Sat. & Sun.; 10:35-11 p.m.,
daily.

250.00 150.00 112.50 75.00

Class C—Sign-on-5 p.m., Mon.-Fri.; sign-on-4 p.m., Sat. & Sun.;
11 p.m.-sign-off, dally.

87.50 55.00 28.00

200.00 120.00 90.00 70.00 60.00 45.00 22.50
Subject to frequency discounts.
®
Hutchinson-Wichita
(See Hutchinson, Kan.)
Lexington
(Ch. 18)
Grantee (STA): WLEX-TV Inc., 134 N. Limestone St.
Studio & Transmitter: Russell Cave Pike.
Telephone: 4-8747.
Technical Facilities: Channel No. 18 (494-500 mc). Operating

under special temporary authorization with 17-kw visual, 9.2-kw
aural. Authorized power: 200-kw visual, 100-kw aural. Antenna:
630-ft. above av. terrain, 651-{t. above ground, 1601-ft. above sea
level, lat. 38° 03’ 567, long. 84° 29’ 13~.

Network Service: NBC, ABC, CBS.
AM Affiliate: WLEX, 1-kw, 1300 kc.
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Ownership: Central Kentucky Bestg. Co. (WLEX), 44.449%; J. D.
Gay Jr., pres., 28%; H. Guthrie Bell, secy.-treas., 28%; Wm. B.
Gess, v.p., .114%; John G. Atchison Jr., .114%; Gay-Bell Corp.,
.349%. Messrs. Gay & Bell control Central Kentucky Bestg. Co.

Began Operation: March 15, 1955.

Re%reseﬁlted (sales) by The Bolling Co. Inc.; Dora-Clayton Agency
(South).

Represented (legal) by Spearman & Roberson.
Represented (engineering) by Vandivere, Cohen & Wearn.

Personnel:

Earl L. Boyles, v.p. & general manager.
Harry C. Barfield, station manager.

J. M. Pennock, sales manager.

Alex B. McCauley, program director.
Jim Robertson, chief engineer.

DIGEST OF RATE CARD NO. 4—(Nov. 1, 1956)

Min. or
Hour 30 Min. 15 Min. 10 Min. 5 Min. 20 Sec. 10 Sec,
Class A—5:30-10:30 p.m., daily.
$218.50 $131.10 $73.05 $64.40 $50.89 $35.65 $21.85
Class B—10:30 p.m.-sign-off, daily.
145.50 87.30 58.20 48.60 43.65 29.10 17.50
Class C—Sign-on-5:30 p.m., daily.
126.50 75.90 50.60 44.30 37.95 25.30 15.20
Subject to frequency discounts.
°
Louisville
(Ch. 3)

Licensee: WAVE Inc., 334 E. Broadway.

Studio: 334 E. Broadway. Transmitter: Bald Enob.

TWX No.: LS 291,

Technical Facilities: Channel 3 (60-66 mc). Authorized power:
100-kw visual, 50-kw aural. Antenna: 914-ft. above av. terrain,
600-ft. above ground, 1585-ft. above sea level, lat. 38° 22’ 08”7,
long. 85° 49/ 44”7,

Network Service: NBC.

AM Affiliate: WAVE, 5-kw, 970 k¢ (NBC).

Ownership: George W. Norton Jr., pres., 98.4%; Nathan Lord, v.p.
& gen. mgr., .8%; Charles C. Leonard, secy-treas., .89%. Also owns
WPFIE, Evansville, Ind.

Began Operation: Nov. 24, 1948.

Represented (sales) by NBC Spot Sales.

Telephone: Juniper 5-2201.

Represented (legal) by Segal, Smith & Hennessey.
Represented (engineering) by A. D. Ring & Assoc.

Personnel:

George W. Norton, president.

Nathan Lord, v.p. & general manager.

C. C. Leonard, secretary & treasurer.
Ralph Jackson, commercial manager.
George Patterson, program director.
James Caldwell, publicitly & promotion director.
Cyrus D. Crites, research director,
Rodney Ford, news editor.

Shirley Anderson, farm director.

Wilbur Hudson, chief engineer.

Pat O'Hara, production manager.

Bernie Holtman, assistant chief engineer.

DIGEST OF RATE CARD NO. 13
(Oct. 1, 1956)

Min. or
Hour 30 Min. 15 Min. 10 Min. 5 Min. 20 Sec.* 10 Sec.®
Class AA—7-10 p.m., daily.
$1025.00 $615.00 » $410.00 $358.75 $256.25 $230.00 $115.00

Class A—6:30-7 p.m., Mon,-Fri.; 6-7 p.m., Sat. & Sun.; 10-10:30
p.m., daily.
875.00 525.00

350.00 306.25 218.75 180.00 90.00

Class B—5-6:30 p.m., Mon.-Fri.; 5-6 p.m., Sat.; noon-6 p.m., Sun.;
10:30-11 p.m., daily.
725.00 435.00 290.00 145.00 72.50

Class C—Noon-5 p.m. Mon.-Fri.; sign-on-5 p.m., Sat.; sign-on-
noon, Sun.; 11 p.m.-sign-off, daily.

253.75 181.25

450.00 270.00 180.00 157.50 112.50 90.00 45.00
Class D—9 a.m.-noon, Mon.-Fri,
400.00 240.00 160.00 140.00 100.00 80.00 40.00

*Class E (Sign-on-9 a.m., Mon.-Fri,): Min. $60, 10 Sec. $30.
All rates except Class AA Announcements subject to frequency
discounts.
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the more you compare programming,

ratings, coverage, or costs per

thousand — the more you'll prefer

WAVE Radio
WAVE-TV

LOUISVILLE
NBC AFFILIATES

NBC SPOT SALES, EXCLUSIVE NATIONAL REPRESENTATIVES
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Kentucky - Louisiana
WHAS-TV

Louisville
(Ch, 11)
Licensee: WHAS Inc., Courter-Journal Bldg.
Studio: Courler-Journal Bldg. Transmitter: Sixth St. & Broadway.
Telephone: Wabash 2211. TWX No.: LS 594.

Technical Facilities: Channel No. 11 (198-204 mec). Authorized
power: 316-kw visual, 158-kw aural. Antenna: 529-ft. above av.
terrain, 600-ft. above ground, 1060-ft. above sea level, lat. 38°
14’ 50”7, long. 85° 45’ 50”. Requests change to 1817-ft. above av.
terrain, 1799-ft. above ground, 2549-ft. above sea level, lat.
32131"1 09’ 35", long. 85° 24’ 217; transmitter to 3.4-mi. SE of Fisher-
ville.

Network Service: CBS.

Ownership: Courier-Journal & Louisville Times Co.

AM Affiliate: WHAS, 50-kw, 840 k¢ (CBS),

Began Operation; March 27, 1950.

Represented (sales) by Harrington, Righter & Parsons inc.
Represented (legal) by Miller & Schroeder.

Personnel:

Barry Bingham, president.

Mark F. Ethridge, v.p.

Lisle Baker Jr., v.p.

Victor A. Sholis, v.p. and station director.
Albert John Gillen, sales manager.
William P. Loader, promotion manager.
Sam Gifford, program director.

William J. Small, news director,

Charles McDanliel, film director.

O. W. Towner, director of engineering.

DIGEST OF RATE CARD NO. 9—(Aug. 20, 1956)

Hour 30 Min. 15 Min, 5 Min. Min.
Class AA—T7-10 p.m., daily.
$1000.00 $600.00 $400.00 $250.00 $200.00

Class A—6:30-7 p.m., Mon.-Fri.; 10-10:30 p.m., dally; 6-7 p.m,,
Sat. & Sun.

850.00 510.00 340.00 212.50 170.00
Class B—6-6:30 p.m., Mon-Fri.; 10:30-11 p.m., daily; 5-6 p.m., Sat.

& Sun.

700.00 420.00 280.00 175.00 140.00

Class C—Noon-6 p.m., Mon.-Fri.; 11 p.m.-midnight, daily; sign-on-
5 p.m., Sat. & Sun.

450.00 270.00 180.00 112.50 90.00
Class D—Midnight-noon, Mon.-Fri.
400.00 240.00 160.00 100.00 80.00

Subject to frequency discounts (except Class AA announce-
ments).

- WPSD-TV

. Paducah
(Ch. 6)
Licensee: Paducah Newspapers Inc., 408 Kentucky Ave.
Studio & Transmitter: 100 Television Lane.
Telephone: 2-8214.

Technical facilities: Channel No. 6 (82-88 mc). Authorized power:
58.9-kw visual, 34.7-kw aural. Antenna: 630-ft. above av. terrain,
583-ft. above ground, 1046-ft. above sea level, lat. 37° 02 557,
long. 88° 38’ 367,

Network Service: NBC.

Ownership: Paducah Newspapers Inc. (E. J. Paxton Sr., pres.), pub-
lishes Paducah Sun-Democrat. E. J. Paxton Jr.,, v.p. and 11.29

owner also votes 259 of WFRX, West Frankfort, Il held by
Sun-Democrat.

Began Operations: May 28, 1957.

Represented (sales) by John E. Pearson Television Inc.
Represented (legal) by Scharfeld & Baron.

Personnel:

E. J. Paxton Jr., v.p. & general manager.

Sam Livingston, asst. general manager in charge of sales.
Fitz Hooton, program director.

Ernest J. Pell, technical director.

Wm,. Mobley Jr., chief engineer.

DIGEST OF RATE CARD NO. 1—(May 1, 1957)

Min. or
Hour 30 Min. 15 Min. 10 Min. 5 Min. 20 Sec. 10 Sec.
Class A—6:30~11 p.m., Mon.-Sat.; 5-11 p.m., Sun.
$400.00 $240.00 $160.00 $140.00 $100.00 $80.00 $40.00

Clsass B—5-6:30 p.m., Mon.-Fri.; noon-6:30 p.m., Sat.; noon-5-p.m.,
un.

300.00 180.00 120.00 105.00 75.00 60.00 30.00

Class C—All other times.

200.00 120.00 80.00 64.00 50.00 40.00 20.00
Subject to frequency discounts.
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LOUISIANA

KALB-TV

Blexandria
(Ch. 5)

Licensee, Lanford Telecasting Co., 601 Washington St.
Studio: 601 Washington St. Transmitter: Wardville, La.
Telephone: 3-2543. TWX No.: Alex LA 484.

Technical Facilities: Channel No. 5 (76-82 me). Authorized
power: 28.4-kKw visual, 14.4-kw aural. Antenna: 543-ft. above
av. terrain, 583-ft. above ground, 678-ft. above sea level, lat.
31° 18’ 22.2”7, long. 92° 24’ 56.4”.

Network Service: NBC.

AM Affiliate: KALB, 5-kw (1-kw night) 580 k¢ (ABC). FM Affiliate:
KALB-FM, 11-kw, 96.9 mc (No. 245), 380-ft. antenna height.

Ownership: T. B. Lanford, 519%:; Willlam I. Fox, 499. Lanford
also owns 13 of KPLC-TV, Lake Charles, La.; 13.8% of WJTV,
Jackson, Miss.,, and controls radio KRRV, Sherman, Tex.,
and KRMD, Shreveport, La.; has 239 of WSLI, Jackson, Miss.
Note: Jack O. Gross holds option to buy half of Wm. L. Fox's
shares (Television Digest, Vol. 12:49; 13:2).

Began Operation: Sept. 29, 1954,
Represented (sales) Weed Television Corp.

~ Represented (legal) by Stafford & Pitts.

Represented (engineering) by Commercial Radio Equipment Co.
Personnel:

Willard L. Cobb, general manager & national sales.

Jesse Sexton, local sales manager.

Tom Erwin, program director.

Eugene Miller, chief engineer.

DIGEST OF RATE CARD NO. 1 (Revised to Feb. 15, 1957)

. Min. or

Hour 30 Min. 15 Min. 10 Min. 5 Min. 20 Sec. 10 Sec.
Class A—6:30-10:30 p.m., Mon.-Sat.; noon-10:30 p.m., Sun.
$250.00 $150.00 $100.00 $87.50 $62.50 $50.00 $25.00
Class B—6-6:30 p.m., Mon.-Sat.

...... 120.00 80.00 70.00 60.00 40.00 20.00
Class C—All other times.

175.00 105.00 72.00 54.00 46.00 35.00 17.50

Subject to frequency discounts.

)
Baton Rouge
(Ch, 2)

Licensee: Louisiana Television Broadcasting Corp., 1650 High-
land Rd.

Studios & Transmitter: 1650 Highland Rd.
Telephone: Dickens 8-1491. TWX No.: BR 01.

Technical Facilities: Channel No., 2 (54-60 mc). Authorized power:
97.7-kw visual, 56.2-kw aural. Antenna: 980-ft. above av. terrain,
954-ft. above ground, 1001-ft. above sea level, lat. 30° 25 57”7,
long. 91° 11’ 08”.

Network Service: NBC, ABC.

Ownership: Baton Rouge Bcstg. Co., 49.331539%; Douglas L. Man-
ship, .3315%; Charles P. Manship Jr., .33153%; Lewis Gottlieb,
9.415%; R. P. Cangelosi, 9.4159%,; Roland C. Klizer, 9.415%,; Clint
L. Pierson, 99%:; Percy E. Roberts, 9.415%; Earl Smith, 3.34%.
Douglas & Charles Manship control Baton Rouge Bestg. Co.
(WJBO) and Baton Rouge Advocate and State Times.

Began Operation: April 14, 1955.

Represented (sales) by George P. Hollingbery Co.
Represented (legal) by Cohn & Marks.
Personnel:

Douglas L. Manship, president.
John H. Bone, general manager.
Guy Corley, sales manager.

John Ferguson, program mandager.
Aubrey Moore, production director,

DIGEST OF RATE CARD NO. 4—(Sept. 1, 1956)

Min. or
Hour 30 Min. 15 Min. 10 Min. 5 Min, 20 Sec. 10 Sec.
Class AA—7-10 p.m., dally; 6-7 p.m., Sat. & Sun.
$300.00 $180.00 $120.00 $105.00 $75.00 $65.00 $32.50
Class A—5-6 p.m., daily; 6-7 p.m., Mon.-Fri.
250.00 150.00 100.00 87.50 62.50 50.00 25.00
Class B—Noon-5 p.m., Sat. & Sun.; 10-11 p.m,., daily.
187.50 112.50 75.00 65.62 46.88 37.50 18.75
Class C—Noon-5 p.m., Mon.-Fri.
125.00 75.00 50.00 43.75 31.25 25.00 12,50
Class D—7 a.m.-noon, 11 p.m. to sign-off, daily,
100.00 60.00 40.00 35.00 25.00 15.00 7.50

Subject to frequency discounts.
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Since January 1, 1956, this little fellow has been seen by more
individuals than any other man, woman, child . . . creature or
character . . . live or animated . . . in the Louisville market.

The Channel 11 figure of WHAS-TV is seen on every station
identification and promotion slide, every poster and printed piece,
every mailing and display.

At a glance he means WHAS-TV, the dependable friend of
Kentuckians and Hooslers. . . the selling friend of local
and national advertisers.

He should remind you that for individual and distinctive
treatment, your advertising deserves the impact of programming
of character, In Louisville, WHAS-TV programming PAYS OFF!

&

Are you participating?

VICTOR A. SHOLIS, Director
Represented Nationally by Harrington, Righter & Parsons
Associated with The Courier-Journal and Lowuisville Times

BASIC CBS-TV Network
1957 Fall-Winter Edition 123
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FIRST in the nation for promotion
of network programs.™

FIRST in the nation for promotion
of syndicated film programs.*

FIRST in Louisiana and third in the
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=% WAFB-TV is tops in other merchandising con-

:':' tests . . . with 8 major awards in 8 national

-:-: contests during 1956-57.
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"% too ... with 4 out of 5 top night-time shows, 8
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“ First in TV in Baton Rouge”
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WAFB-TV

Baton Rouge
(Ch. 28)
Licensee: Modern Broadcasting Co. of Baton Rouge Inc.
Studio and Transmitter: 844 Government St.
Telephone: Dickens 4-8571.

Technical Facilities: Channel No. 28 (554-560 mc). Authorized
power: 191-kw max. and 182-kw horizontal visual, 103-kw
max. and 977-kw horizontal aural. Antenna: Electrically
tilted .35°, 490-ft. above av. terrain, 499-ft. above ground, 544-ft.
above sea level, lat. 30° 26’ 36”7, long. 91° 10’ 52”7,

Network Service: CBS.

Ownership: WDSU, Bcestg., Corp.,, New Orleans, 68.87%; Dwight W,
Martin, chairman, 12.63%,; Tom E. Gibbens, pres., 2.99%,; Edgar B.
Stern Jr. (WDSU), v.p., .03%; Robert D. Swezey (WDSU), v.p.; A.
Louis Reed (WDSU), v.p.; Francis H. Lee, treas., 2.91%; Louis S.
Prejean, secy., 2.059%; J. S. Burk, 2.9%:; C. C. Barnard, 2.9%.
WDSU also owns 519, of WDAM-TV, Hattiesburg, Miss. Prejean
also owns 12.59% of Ch. 18 applicant in Baton Rouge.

Began Operation: April 19, 1953,

Represented (sales) by Blair Television Associates Inc.
Represented (legal) by Pierson, Ball & Dowd.

Represented (engineering) by Page, Creutz, Steel & Waldschmitt.

Personnel:

Dwight W. Martin, chairman.

Tom E. Gibbens, president & general manager.

Edgar B. Stern, Jr., v.p.

Robert D. Swezey, v.p.

Louls A. Reid, v».p.

Mervyn Rhys, commercial manager.

Donald K. Allan, chief engineer.

Don Hallman, program manager.

Grace McElveen, promotion & merchandising director.

DIGEST OF RATE CARD NO. 1—(March 10, 1954)
Min. or

Hour 30 Min. 15 Min. 10 Min. 5 Min. 20 Sec.* 10 Sec.*

Class A—6-11 p.m., daily.

$250.00 $150.00 $100.00 $87.50 $62.50 $50.00 $25.00
Class B—5-6 p.m., 11 p.m.-sign-off, dally; noon-5 p.m., Sat. & Sun
187.50 112.50 75.00 56.25 46.88 37.50 18.75
Class C—Noon-5 p.m., Mon.-Fri.

125.00 75.00 50.00 43.75 31.25 25.00 12.50

¥ Class D (7 a.m.-noon, 11 p.m.-sign-off, daily) Min. or 20 Sec.
$15, 10 Sec. $7.50.
Subject to frequency discounts.

KLFY-TV

Lafayette

(Ch. 10)
Grantee (STA): Camelia Bestg. Co. Inc., Box 398.

Studio: 1301 Oak Ave. Transmitter: Eraste Landry Rd. & State
Hwy. 674.

Telephone: Center 5-9494. TWX No.: LF 88.

Technical Facilities: Channel No. 10 (192-198 mec). Authorized
power. 316-kw visual, 158-kw aural. Antenna: 437-ft. above
av. terrain, 457-it. above ground, 496-ft. above sea level, lat
30° 137 34”7, long. 92° 03" 00”. Requests change to 944-ft. above
av. terrain, 973-ft. above ground, 1018-ft. above sea level, lat.
30° 21’ 537, long. 92° 13’ 49”; transmitter to 2.85-mi. SSW of
Church Point, La.

Network Service: CBS.

Ownership: Paul H. DeClouet, pres., 18.759%; Thomas A. DeClouet,
v.p., 18.75%; Harold J. Delhommer, v.p., 18.75%; John W, Mitchell,
secy.-treas., 18.75%; Roland Fink, 7.89%; C. C. DeGravelles,
4.11%; G. W. Ducote, 4.11%; Vincent L. Riehl, 2.13%. The De-
Clouets each own 259 of KEUN, Eunice, La., and 209 each of
KVPI, 1n Ville Platte, La.

Began Operation: June 3, 1955.

Represented (sales) by Young Television Corp.; Clarke Brown Co.
(South).

Represented (legal) by Cohn & Marks.

Represented (engineering) by Guy C. Hutcheson, Arlington, Tex

Personnel:

Dierrell Hamm, general manager.
Sonny Baker, program director.
Maurice Wynne, chief engineer.

DIGEST OF RATE CARD NO. 2—(Aug. 1, 1956)

Min. or

Hour 30 Min, 15 Min. 5 Min. 20 Sec, 10 Sec.

Class A—6-10 .pm., daily.

10 Min.

$250.00 $150.00 $100.00 $87.50 $75.00 $50.00 $25.00
Class B—10-11 p.m., daily.

175.00 105.00 72.00 54.00 46.00 35.00 17.50
Class C—Sign-on-5 p.m.. 11 p.m.-sign-off, daily.

122.50 73.50 50.40 37.80 32.20 24.50 12.10 .

TV Factbook No., 25
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KPLC-TV
Lake Charles

(Ch. 7)
Grantee (STA): Calcasleu Bcestg. Co., Box 1521.
Studio and Transmitter: 320 Division St.
Telephone: Hemlock 6-3631. TWX No.: LH 96.

Technical Facilities: Channel No. 7 (174-180 mc). Authorized
power: 316-kw visual, 158-kw aural. Antenna: 440-ft. above av.
terrain, 474-ft. above ground, 489-ft. above sea level, lat. 30°
13" 47.6”7, long. 93° 12’ 56.5”. CP for 316-kw visual, 158-kw aural.

Network Service: NBC, ABC.
AM Affiliate: KPLC, 5-kw (l-kw night), 1470 k¢ (NBC).

Ownership: 7T. B. Lanford, 1/3; L. M. Sepaugh, 1/3; R. M. Dean,
1/6; Viola Lipe Dean, Trust, 1/6. Lanford and Sepaugh each
own 13.89, of WJTV, Jackson, Miss. Lanford also owns 97.2%
of KALB-TV & KALB, Alexandria, La. and controls radio KRRV,
Sherman, Tex. & KRMD, Shreveport, La.; has 23% of WSLI,
Jackson, Miss.

Began Operation: Sept. 29, 1954.

Represented (sales) by Weed Television Corp.

Represented (legal) by Bingham, Collins, Porter & Kistler.
Represented (engineering) by Commerclal Radio Equipment Co.

Personnel:

Pelham Mills Jr., general manager.
A. B. Craft, program manager.
Gay St. Cyr, promotion manager.
Enid Norred, continuity director.
Rose Weimar, traffic director.

Sam Tarleton, sports director.
Karl Von Leuwen, news director.
Vera Duhon, accountant.

Ed Barton, chief engineer.

DIGEST OF RATE CARD NO. 3—(Nov. 1, 1955)

Min. or

Hour 30 Min. 15 Min, 10 Min, 5 Min, 20 Sec., 10 Sec.

Class A—6:30-10:30 p.m., daily.
$250.00 $150.00 $100.00 $87.50 $62.50 $50.00 $25.00

Class B—5-6:30 p.m., daily.

175.00 105.00 72.00 54.00 46.00 35.00 17.50
Class C—Sign-on-5 p.m., 10:30-sign-off, dally.
122.50 73.50 50.40 37.80 32.20 24.50 12.10

Subject to frequency discounts.

KTAG-TV
Lake Charles

(Ch. 25)
Grantee (STA): KTAG Associates, Box 173.

Studio: 615 Fifteenth St. Transmitter: NW corner of Center &
Parkway Sts.

Telephone: Hemlock 9-9413. TWX No.: LH 83.

Technical Facilities: Channel No. 25 (536-542 mc). Authorized
power: 20.4-kw visual, 11-kw aural. Antenna: 330-ft. above av.
terrain, 348-ft. above ground, 368-ft. above sea level, lat. 30° 12/
357, long. 93° 12/ 43”. Requests change to Ch. 3, 100-kw visual,
55-kw aural, 1505-ft. above av. terrain, 1541-ft. above ground,
1552-ft. above sea level, lat. 30° 04’ 31”7, long. 92° 41’ 41”; trans-
mitter to .37-mi. W of Lake Arthur & .63-mi. S of State Rt. 14.
Requests change to 1657-ft. antenna near Lake Arthur, La.

Networlk Service: CBS.

Ownership: Warren Berwick, pres., 32.4%; Charles Lamar Jr.,
exec. V.p., 46.29%; Robert B. McCall, secy., 10.7%:; Harold Knox,
director, 10.7%. Mr. Lamar controls off-air WPFA-TV, Pensa-
cola, Fla., and owns 5% of Ch. 18 applicant in Baton Rouge, La.

Began Operation: Nov. 2, 1953.

Represented (sales) by Paul H. Raymer & Co. Inc.
Represented (legal) by McKenna & Wilkinson.
Represented (engineering) by Gautney & Jones.

Personnel:

Warren Berwick, president.
Raymond Dorsey, general manager.
Harper Clark, sales manager.

DIGEST OF RATE CARD NO. 1—(Nov. 15, 1953)

Min. or

Hour 30 Min. 15 Min. 10 Min. 5 Min. 20 Sec. 10 Sec.

Class A—6-11 p.m,., dalily.
$150.00 $90.00 $60.00 $50.00 $40.00 $25.00 $12.50

Class B—Noon-5 p.m., Sat. & Sun.; 5-6 p.m., 11 p.m.-sign-off, daily.

112.50 67.50 45.00 37.50 27.50 18.75 10.00
Class C—Noon-5 p.m., Mon.-Fri.
75.00 45.00 30.00 25.00 20.00 12.50 6.25

Subject to frequency discounts.

1957 Fall-Winter Edition

Louisiana

KNOE-TV

Monroe
(Ch. 38)
Licensee: James A. Noe, Box 1472.
Studio & Transmitter: Knoe Rd.
Telephone: 8155. TWX No.: MRO LA 371.

Technical Facilities: Channel No. 8 (180-186 mc). Authorized power:
229-kw visual, 115-kw aural. Antenna: 750-ft. above av. terrain,
g’;’z-(f)té, ?lé,(,)ve ground, 852-ft. above sea level, lat. 32° 31’ 377, long.

Network Service: CBS, NBC, ABC.
AM Affiliate: KNOE, 5-kw, 1390 ke.

Ot;rnership: James A. Noe, 100%. Also operates WNOE, New Or-
eans.

Began Operation: Sept. 26, 1953.
Represented (sales) by H-R Television Inc.
Represented (engineering) by Frank H. McIntosh & Assoc.

Personnel:

Paul H Goldman, v.p. & general manager.

Harry Arthur, asst. general manager & program director.
Jack Ansell Jr., sales & promotion manager.

Ansel Smith, operations manager.

Mac Ward, news director.

Leon Noland Jr., chief photographer,

Jerry Haynes, art director.

Lee Hunt, film director.

Rav Boyd. »n.p & technicnl director.

Jack Ratliff, chief engineer.

DIGEST OF RATE CARD NO. 2
(March 1, 1956)

Min. or
Hour 30 Min. 15 Min. 10 Min. 5 Min. 20 Sec. 10 Sec.
Class AA—7-10 p.m., daily.
$400.00 $240.00 $160.00 $140.00 $120.00 $80.00 $40.00
ClgssilA—B:SO-'Z p.m., Mon.-Fri.; 1-7 p.m., Sat. & Sun.; 10-11 p.m.,
aily.
300.00 180.00 120.00 105.00 90.00 60.00 30.00
Class B—5-6:30 p.m., Mon.-Fri.; 10 a.m.-1 p.m., Sat. & Sun.; 11
p.m.-midnight, daily.
250.00 150.00 100.00 85.00 70.00 50.00 25.00
Class C—Sign-on-5 p.m., Mon.-Fri.; sign-on-10 a.m., Sat. & Sun.;
midnight-sign-off, daily.
150.00 90.00 60.00 50.00 40.00 30.00 15.00

Subject to frequency discounts.

KLSE

Monroe

(Ch. 13)
Non-Commercial Educational Station

Licensee: State Department of Education, c/o Shelby M. Jackson,
Superintendent, State Capitol Bldg., Baton Rouge, La.

Studio & Transmitter: Forsythe Ave., NE of RR crossing, Monroe.

Technical Facilities: Channel No. 13 (210-216 mc). Authorized
power: 30.9-kw visual, 15.5-kw aural. Antenna: 320-ft. above,
av. terrain, 337-ft. above ground, 412-ft. above sea level, lat.
32° 31’ 597, long. 92° 06’ 407.

Ownership: State Dept. of Education, State of Louisiana. Shelby
M. Jackson, State Supt. of Public Education.

Began Operation: March 9, 1957.
Represented (legal) by Warren Woods.
Represented (engineering) by Frank H. McIntosh & Assoc.

Personnel:
Gordon Canterbury, station and program manager,

Why hesitate, get in the last word
with . . .

TELEPROMPIER

SERVICE

SEE PAGE 32
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Louisiana

WDSU-TV

New Orleans
(Ch, 6)
Licensee: WDSU Broadcasting Corp., 520 Royal St.
Studio: 520 Royal St. Transmitter: Tournefort St., Chalmette, La,
Telephone: Tulane 4376. TWX No.: NO 290.

Technical Facilities: Channel No. 6 (82-88 mc). Authorized
power: 100-kw visual, 50-kw aural. Antenna: 930-ft. above av.
terrain, 972-ft. above ground, 975-ft. above sea level, lat.
29° 57’ 01”7, long. 89° 57’ 28.5”. :

Network Service: NBC, ABC, CBS.

AM Affiliate: WDSU, 5-kw, 1280 ke (NBC). FM Affiliate: WDSU-FM,
4-kw, 105.3 mc (No. 287), 600-ft. antenna height.

Ownership: Edegar B. Stern Jr., pres. 67%: Robert D. Swezey,
exec. v.p., 20%; A. Louis Read, v.p., 10%; Lester E. Kabacoff, secy.
& treas., 3%; A. B. Suhor, asst. secy. & asst. treas.; Edgar B.
Stern, chairman of board; Monte M. Lemann, director. WDSU
Bestg., Corp. owns 68.87% of WAFB-TV, Baton Rouge and 51%
of WDAM-TV, Hattlesburg, Miss. and is applicant for Ch. 12,
Port Arthur, Tex.

Began Operation: Dec. 18, 1948.
Represented (sales) by Blair-TV.
Represented (legal) by Pierson, Ball & Dowd.

Represented (engineering) by Page, Creuts, Steel & Waldschmitt.
Personnel:

Edgar B. Stern Jr., president.

Robert D. Swezey, executive v.p. and general manager.
Louls Read, v.p. and commercial manager.
Lester E. Kabhacoff, secretary-treasurer.
Tom Hicks, v.p. & program manager.

Mel Leavitt, program director.

Stanley Holiday, operations manager.
John Muller, staging director.

Marion Annenberg, publicity director.
Elaine Phillips, film director.

William Monroe, news director.

Al Wester, sports director.

Stanley Rames, art director.

Lindsey Riddle, chief engineer.

DIGEST OF RATE CARD NO. 11—(June 1, 1957)

Min. or

Hour 30 Min. 15 Min. 10 Min. 5 Min. 20 Sec. 10 Sec.

Class AA—7-10 p.m., daily.

$1100.00 $600.00 $375.00 $325.00 $275.00 $250.00 $125.00
Class A—6-7 p.m., 10-10:30 p.m., daily.
900.00 500.00 310.00 275.00 225.00 170.00 85.00

Class B—1-6 p.m., Sat.; 3-6 p.m., Sun.; 5-6 p.m., Mon.-Fri.; 10:30-
11:30 p.m., daily.

700.00 490.00 260.00 230.00 190.00 140.00 70.00

Class C—Sign-on-1 p.m., Sat.; 1-3 p.m., Sun.; noon-5 p.m., Mon.-
Fri.; 11:30 p.m.-sign-off, daily.

500.00 300.00 190.00 175.00 150.00 80.00% 40.00
Class D—9 a.m.-noon, Mon.-Fri.; sign-on-1 p.m., Sun.

400.00 240.00 150.00 140.00 120.06 70.00# 35.00
Class E—Sign-on-9 a.m., Mon.-Fri.

250.00 150.00 100.00 90.00 75.00 40.00% 20.00

= Min. rate only. Class C 20 Sec. $70, Class D $60, Class E $30.
Subject to frequency discounts.

WJIMR-TV

New Orleans
(Ch. 20)
Grantee (STA): Supreme Bestg., Co. Inc,, 1500 Canal St.
Studio & Transmitter: Jung Hotel, 1500 Canal St.
Telephone: Express 3131.

Technical Facilities: Channel No. 20 (506-512 mc). Authorized
power: 1000-kw visual, 500-kw aural. Antenna: 410-ft. above av.
terrain, 416-ft. above ground, 421-ft. above sea level, lat. 29°
57" 24”, long. 90° 04’ 34”. Requests change to Ch. 12, 316-kw
visual, 166-kw aural, 1051-ft. above av. terrain, 1050-ft. above
ground, 1051-ft. above sea level, lat, 29° 32’ 42", long. 89° 45’ 23”;
transmitter to La. Hwy. 39, Pointe-a-la-Hache. Also has author-
ity to operate experimental station on Ch. 12 simultaneously
with Ch. 20.

Network Service: ABC, CBS.

AM Affiliate: WIMR, .25-kw, 990 kc. FM Affiliate: WRCM, 5.9-kw,
97.1 mc (No. 246), 250-ft. antenna height.

Ownership: Chester F. Owens, pres., 91%; Geo. A, Mayoral, v.p.,
5%; Flora Shields Owens, v.p., 2%; Robert E. Jeffers, secy.~treas.,
2%. Supreme Bcstg. also owns 289% of WORA-TV, Mayaguez,
P.R. George A. Mayoral also owns 509% of Ch. 7 grantee in
Ponce, P.R. Chester Owens & Mayoral each owns 1% of WORA-
TV, Mayaguez.

126

Began Operation: Nov. 1, 1953.
Represented (sales) by Weed Television Corp.
Represented (legal) by McKenna & Wilkinson.,

Personnel:

Chester F. Owens, president.

George A. Mayoral, v.p. & general manager.

Robert E. Jeffers, v.p.-secretary-treasurer.

Paul Beville, commercial manager & sales director.
Tom Abbott, operation manager & program director.
Geo. A. Mayoral, chief engineer.

DIGEST OF RATE CARD NO. 4
(Sept. 1, 1956)
Hour 30Min. 15Min. 10 Min. 5 Min. Min. 20 Sec. 10 Sec.
Class AA—T7-9:30 p.m., daily.
$400.00 $230.00 $145.00 $105.00 $90.00 ...... $58.75 $40.00

Class A—6-7 p.m., 9:30-10:30 p.m., Mon.-Sat.; 3-7 p.m., 9:30-
10:30 p.m., Sun.

300.00 180.00 120.00 95.00 85.00 $58.00 50.00 35.00

Class1 B—4-6 p.m., Mon.-Sat.; 1-3 p.m. Sun.; 10:30 p.m.-sigh-off,
daily.

165.00 100.00 65.00 55.00 50.00 40.00 34.00 18.00

Class C—9 a.m.-4 p.m., Mon.-Sat.; 9 am.-1 p.m., Sun.
120.00 85.00 50.00 45.00 40.00 19.00 15.00 11.00

Class D—6 a.m.-9 a.m., daily.
85.00 50.00 45.00 40.00 35.00 16.00 12.00 8.00

Subject to frequency discounts.

WWL-TV

New Orleans
(Ch. &)
(Due to Begin Operation in August)

Grantee: Loyola University, 6363 St. Charles Ave.

Studio: 1023 N. Rampart St. Transmitter: Cooper Rd., near
Gretna, La.

Telephone: Express 4444.

Technical Facilities: Channel No. 4 (66-72 mc). Authorized power:
100-kw visual, 50-kw aural. Antenna: 710-ft. above av. terrain,
750-ft. above ground, 750-ft. above sea level, lat. 29° 54" 277,
long. 90° 02" 24",

Network Service: CBS.
AM Affiliate: WWL, 50-kw, 870 kc (CBS).

Ownership: Loyola University. Rev. Patrick Donnelly, S.J., pres.;
W. H. Summerville, gen. mgr.

Represented (sales) by The Katz Agency Inc.
Represented (legal) by Segal, Smith & Hennessey.

Personnel:

W. H. Summerville, general manager.
Ed Hoerner, program manager.
J. D. Bloom, chief engineer.

ADDITIONAL DATA UNAVAILABLE

WYES

New Orleans

(Ch. 8)
Non-Commercial Educational Station

Grantee (STA): Greater New Orleans Educational Television Foun-
dation Inc., 916 Navarre Ave.

Studio: 916 Navarre Ave.
Transmitter: Hibernia Bank Bldg.
Telephone: Amherst 5718.

Technical Facilities: Channel No. 8 (180-186 mec). Authorized
power: 50-kw visual, 28.8-kw aural. Antenna: 400-ft. above
av., terrain, 428-ft. above ground, 433-ft. above sea level, lat.
29° 57’ 05”7, long. 90° 04’ 17”.

Ownership: Non-profit corporation. Officers: Mrs. Louis Abram-
son Jr., chairman; Emile A, Wagner Jr., vice chairman; Mrs.
BEugenia B. Seavey, exec. secy.

Began Operation: April 1, 1957.
Represented (legal) by Krieger & Jorgenson.

Personnel:

Duff Browne, general manager.

Walter Ryan, production manager.

John Haney, producer-director.

W. S. Hart, chief engineer,

James Hubbard, public relations director.

TV Factbook No. 25
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KSLA-TV

Shreveport

(Ch. 12)
Licensee: Shreveport Television Co., Box 92.

Studio: Washington-Youree Hotel. Transmitter: 15.7-mi. NW of
Shreveport on Hwy. 1.

Telephone: 3-6151. TWX No.: SH 74.

Technical Facilities: Channel No. 12 (204-210 mec). Authorized
power: 316-kw visual, 158-kw aural. Antenna: 1210-ft. above
av. terrain, 1185-ft. above ground, 1449-ft. above sea level, lat.
32° 40' 29”7, long. 93° 56’ 00”7,

Network Service: CBS, ABC.

Ownership: Don George estate (Mrs. E. B. George, executrix), 43%;

gsa(;ter Henderson, 7%; Henry E. Linam, 25%; Ben Beckham Jr.,
(* 19

Began Operation: Dec. 22, 1953 as KSLA, Interim Television Corp.,
equally owned by KRMD, KCIJ and grantee. On May 19, 1955,
final decision was granted to Shreveport Television Co. (See
Television Digest, Vol. 11:21).

Represented (sales) by Paul H. Raymer Co. Inc.
Represented (legal) by Weaver & Glassie.

Represented (engineering) by Vandivere, Cohen & Wearn.
Personnel:

Ben Beckham Jr., general manager.
Winston B. Linam, station manager.
Deane Flett, sales manager,

John Renshaw, program director.
Morris Barton, chief engineer.

Carol Vinson, promotion manager.

DIGEST OF RATE CARD NO. 5
(April 1, 1957)

. Min. or
Hour 30 Min. 15 Min. 10 Min. 5 Min. 20 Sec.* 10 Sec.*

Class A—6-10 p.m., Mon.-Sat.; 4-10 p.m., Sun.

$500.00  $300.00  $200.00 $166.50 $150.00  $100.00%* $50.00%*
Class B—5-6 p.m., Mon.-Sat.; 1-5 p.m., Sun.; 10-11 p.m., daily.
375.00 225.00 150.00 124.87 112.50 75.00 37.50

Class C—Noon-5 p.m., Mon.-Sat.; noon-1 p.m., Sun.; 11 p.m.-mid-
night, daily.

250.00 150.00 100.00 83.25 75.00 50.00 25.00
Class D—Midnight-noon, daily.
150.00 90.00 60.00 50.00 45.00 30.00 15.00

_#Class AA (7-10 p.m., daily): Min, or 20 Sec. $125, 10 Sec. $62.50.
#¥ Class A (6-7 p.m., Mon.-Sat.; 5-7 p.m., Sun.).
Subject to frequency discounts.

KTBS-TV

Shrevepert
(Ch. 3)

Licensee: KTBS Inc., 312 East Kings Hwy.

Studio: 312 East Kings Hwy. Transmitter: 114-mi. S.E. of Moor-
ringsport, La.

Telephone: 7-3644. TWX No.: SH 92.

Technical Facilities: Channel No. 3 (60-66 mc). Authorized power:
100-kw visual, 69.2-kw aural. Antenna: 1140-ft. above av. ter-
rain, 1153-ft. above ground, 1403-ft. above sea level, lat. 32° 41’
08”, long. 93° 56’ 00”. '

Network Service: NBC, ABC.

AM Affiliate: KTBS, 10-kw (5-kw night), 710 ke (NBC). FM
lrAlﬂ_illlittte: KTBS-FM, 14-kw, 96.5 mc (No. 243), 380-ft. antenna
eight.

Ownership: George D. Wray Sr., chairman, 3314%; E. Newton
Wray, pres., 3313%; George D. Wray Jr., v.p., 1624%: Charles W.
Wray, secy.-treas., 1625%. E. Newton Wray holds 25%, George
D. Wray Jr. and Charles W, Wray, 5% each, of applicant for
Ch. 12, New Orleans.

Began Operation: Sept. 3, 1955.

Represented (sales) by Edward Petry & Co. Inc.

Represented (legal) by Spearman & Roberson.

Represented (engineering) bv A. D. Ring & Assoc.

Louisiana-Maine

Personnel:

E. Newton Wray, president & general manager.
Patrick J. White, station manager.

Joe B. Foster, commercial manager.

Vlada Dimac, production manager.

Ruth August, promotion manager.

Maury Wayne, news director.

Mrs. Stella Hallman, iraffic manager.

Marvin L. Perry Jr., film director.

Claude R. Scott, chief engineer.

DIGEST OF RATE CARD NO, 2—(July 1, 1957)

Min. or
Hour 30 Min. 15 Min. 10 Min. 5 Min. 20 Sec. 10 Sec.

Class A—6:30-10 p.m., Mon.-Sat.; 5-10 p.m., Sun.

$500.00 $300.00 $200.00 $166.50  $150.00 $125.00 $62.50
Class B—5-6:30 p.m., Mon.-Sat.; 1-5 p.m., Sun.; 10-11 p.m., daily.
375.00 225.00 150.00 125.00 112.50 75.00 37.50

Class C—Noon-5 p.m., Mon.-Sat.; noon-1 p.m., Sun.; 11 p.m.-
midnight, daily.

250.00 150.00 100.00 82.50 75.00 50.00 25.00
Class D—Midnight-noon, daily.
150.00 90.00 60.00 50.00 45.00 30.00 15.00

MAINE

WABI-TV

Bangor
(Ch. 5)
Licensee: Community Telecasting Service, 57 State St.
Studio and Transmitter: Roundy Bldg., Hampden, Me.
Telephone: 8255. TWX No.: BG 84.

Technical Facilities: Channel No. 5 (76~ 82 mc). Authorized power:
29.5 kw visual, 17.8-kw aural. Antenna: 670-ft. above av. ter-
rain, 120-ft. above ground, 920-ft. above sea level, lat. 44° 44’ 18”7,
long. 68° 42’ 00”.

Network Service: ABC, NBC.

Ownership: Community Becstg. Service, 919%; Horace A, Hildreth
(ex-Ambassador to Pakistan and ex-Gov. of Maine), pres., 1%;
John M. Kimball, v.p., 1%, Carleton D. Brown, v.p., 19%; Arnold
L. Veague, secy., 1%; James F. White, treas., 1%: Leon P. Gorman
Jr., asst. treas., 1%; Willilam H. Rea, director, 1%; Harold P.
Meyer, director, 1%; Walter L. Dickson, director, 1% (shares held
by officers are beneficlally owned by Community Bcestg. Service).
Community Bcstg. Service is 60% owned by Mr. Hildreth; 34%
owned by Oliver Bestg., Corp. (WPOR), Portland, Me., & 6% by
Kennebec Bestg., Co. (WTVL), Waterville, Me. Mr. Hildreth is
pres. and owns 35.29 of WMTW, Poland, Me. Tyrone Corp.
also has minority interests in WENS, Pittsburgh and KMGM-TV,
Minneapolis. Mr. Rea owns 2.359%, of KMGM-TV. Note: Com-
munity Bestg. 18 buying WAGM-TV, Presque Isle, Me. with
radio affiliates (Telewmsion Digest, YVol. 13:30).

Began Operation: Jan. 25, 1953, ;

Represented (sales) by George P. Hollingbery Co.; Kettell-Carter
Inc. (New England).

Represented (legal) by Loucks, Zlas, Young & Jansky.

Represented (engineering) by George C. Davis Consulting Engi-
neers.
Personnel:

Leon P. Gorman Jr., executive v.0.

Walter L. Dickson, v.p. in charge of operalions.
Richard B. Bronson, acting station manager.
James C. Fletcher, network representative.

Leon H. Nelson, program director. .

Wallace Edwards, engineering supervisor.

DIGEST OF RATE CARD NO. 2—(Jan. 2, 1956)
Hour 30 Min. 15 Min. 10 Min. 5 Min. Min, ID
Class A—5:59-10:30 p.m., dally.
$300.00 $180.00 $120.00 $90.00 $75.00 $60.00 $35.00

Class B—AIll other times.
150.00 120.00 70.00 60.00 45.00 35.00 20.00

Subject to frequency discounts.
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Maine

W-TWO

Bangor
(Ch. 2)
Grantee (STA): Murray Carpenter and Associates, 7 Main St.
Studio: Mt. Hope Ave. Transmitter: Riders Peak, Holden, Me.
Telephone: 2-4822.

Technical Facilities: Channel No. 2 (54-60 mc). Authorized power:
36.35-kw visual, 18.6-kw aural. Antenna: 641-ft. above av. terrain,
99-ft. above ground, 941-it. above sea level, lat. 44° 41’ 10”7, long.
68° 40’ 177,

Network Service: CBS.

Ownership: Murray Carpenter and Marie Zoidis Carpenter, 1009
(directly and beneficially).
Began Operation: Sept. 12, 1954.

Represented (sales) by Venard, Rintoul & McConnell Inc.; Loulis
J. Borgatti Inc. (Boston).

Represented (legal) by Pierson, Ball & Dowd.
Represented (engineering) by Page, Creutz, Steel & Waldschmitt.

Personnel:
Murray Carpenter, president.
Rudy Marcoux, v.p. and business manager.
‘Willlam Clark, v.p. & operations manager.
James Robinson, production manager.

DIGEST OF RATE CARD NO. 3—(Nov. 1, 1956)
Min. or
Hour 30 Min. 15 Min. 10 Min. 5 Min. 20 Sec. 10 Sec,

Class A—6-10:30 p.m., daily.
$300.00 $180.00 $120.00

Class B—9 a.m.-6 p.m., daily.
225.00 135.00 90.00 78.75 56.25 45.00 22.50

Class C—10:30-11:15 p.m., daily.

$105.00 $75.00 $60.00 $30.00

150.00 90.00 60.00 52.50 37.50 30.00 15.00
Class D—11:15 p.m.-9 a.m., daily.
100.00 60.00 40.00 35.00 25.00 20.00 10.00
®
Poland Spring
(Ch. 8)

Licensee: Mt. Washington TV Inc., Poland Spring.

Studio: Riccar Inn, Poland Spring. Transmitter: Mt. Washing-
ton, N.H.

Telephone: 51. TWX No.: Poland 65.

Technical Facilities: Channel No. 8 (180-186 mc). Authorized
power: 105-kw visual, 52.5-kw aural. Antenna: 3840-ft. above
av. terrain, 87-ft. above ground, 6375-ft. above sea level, lat. 44°
16’ 13”7, long. 71° 18" 13~

Network Service: CBS, ABC.

Ownership: Horace Hildreth, 27.7%; John Guider, pres., 10%;
Tyrone Corp., 27.7% (controlled by WPOR, Portland, Me., inter-
locking with WENS, Pittsburgh and WABI-TV, Bangor, Me,;
Tyrone Corp. also owns 6% of KEYD-TV, Minneapolis); WTVL,
Waterville, Me., 6.6%; Peter Anderson, 27.79,; others, .39. For
Horace Hildreth’s other interests, see WABI-TV, Bangor, Me.
Guilder owns radio WMOU, Berlin & WIJWG, Conway, both N. H.

Began Operation: Aug. 31, 1954.

Represented (sales) by Harrington, Righter & Parsons Inc.; Kettell-
Carter (New England).

Represented (legal) by Fly, Shuebruk, Blume & Gaguine.

Personnel:
John H. Norton Jr., v.p. & general manager-
John T. Madigan, program director.
Claus Wiese, production manager.
Parker H. Vincent, chief engineer.
Brian Higgins, film director.

DIGEST OF RATE CARD NO. 3—(Jan. 1, 1956)

. Min. or
Hour 30 Min. 15 Min. 10 Min. 5 Min. 20 Sec. 10 Sec.

Class A—6:30-10:30 p.m., Mon.-Sat.; 5-10:30 p.m., Sun.

$400.00 $240.00 $160.00 $140.00 $100.00 $80.00 $40.00

Class B—5-6:30 p.m., Mon.-Sat.; 10:30-11 p.m., daily; 1-5 p.m., Sun.
300.00 180.00 120.00 105.00 75.00 60.00 30.00

Class C—All other times.

200.00 120.00 80.00 70.00 50.00 40.00 20.00
Flat rates, no discounts.
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WCSH-TV

Portland
(Ch. 6)
Licensee: Malne Radio & Television Co., 157 High St.

Studio: Congress Square Hotel., Transmitter: Blackstrap Hill, West
Falmouth, Me.

Telephone: Spruce 2-0181. TWX No.: PO 86.

Technical Facllitie