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They buy as a family . . .

KANSAS CITY KCMO KCMO-TV The Katz Agency
SYRACUSE WHEN WHEN-TV The Katz Agency
PHOENIX : KPHO KPHO-TV The Katz Agency
OMAHA WOW WOW-TV John Blair & Co. — Blair-TV
TULSA KRMG John Blair & Co.

Meredith Stations Are Affiliated With BETTER HOMES and GARDENS and SUCCESSFUL FARMING Magazines

Published every Monday, 53rd issue (Yearbook Number) published fn September by Broapcastine PubLications INc., 1735 DeSales St.,
N. W., Washington 6, D. C. Second-class postage paid at Washington, D. C.
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Easy guide 1o Yearbook use

The information in this book is massive (more than half a mil-
lion words), but it has been organized for speedy reference. There
are six main sections, Here are the titles and locations of these
sections and brief deseriptions of what they contain. (Pages, inci-
dentally, are numbered in two sequences—A and B. The A series
is the front part of the book. The B series is the hack. Page B-1
follows the last A page which is A-476.)

Market Facts for All U.8. Counties (pages A-17 through A-98):
Current statistics showing total homes, television homes, radio
homes, retail sales, food sales, drug sales and passenger ear regis-
tration for each county in the nation.

The Facilities of Broadcasting (pages A-99 through A-476):
Alphabetical list of television station call letters (A-102); directory
of U.S. tv stations, including complete profiles of all stations on
the air (A-105); directory of uhf translator stations (A-217); tv
stations grouped by channels (A-219); tv stations now equipped
with videotape recorders (A-221); history of all tv station sales
{A-221); alphabetical lists of am station call letters (A-224) and
of fm ealls (A-232); directory of U.S., radio stations including
complete profiles of all am and fm stations on the air (A-234);
am stations grouped by frequencies (A-400); directories of multi-
ple station owners {A-411) and of newspapers holding interests in
radio-tv (A-415); directory of radio and tv station representatives
including personnel and stations represented (A-422); Bell System
tv network route map (A-435); directories of personnel and rates
of all national radio and tv networks (A-436) ; directories of radio
regional networks (A-456) and tv regionals (A-458); personnel
of Canadian Broadeasting Corp. (A-458); Canadian tv ecalls
(A-458) ; profiles of Canadian tv stations (A-460); Canadian am
calls (A-463); profiles of Canadian radio stations (A-463); Cana-
dian am stations by frequeneies (A-469); direetory of Mexican-
Caribbean radio stations (A-470).

Regulation, Imposed and Voluntary (pages B-1 through B-36):

How to apply for a broadeasting station (B-1); tv code of the
National Assn. of Broadcasters (B-2); radio code of the NAB
(B-8); Federal Communications Commission rules governing radio
and tv (B-12); directory of FCC executives and staff (B-32).
Buppliers and Bervices (pages B-37 through B-117) : Directories
of equipment manufacturers and distributors (B-37); communica-
tions attorneys (B-52); consulting engineers (B-55); station

brokers (B-56); television program producers and produetion
services (B-60); radio program producers and production services
(B-77) ; radio-tv news services (B-82); talent agents (B-82);
research services (B-84); public relations services (B-85) and of
musie licensing groups (B-85) ; six-year reecord of the 50 advertising
agencies that bill most in broadeast advertising (B-86); direetory
of all advertising agencies placing broadcast advertising (B-97);
directories of unions in broadeasting (B-110).; communications
carriers (B-111); closed eircuit tv operators (B-111); subseription
tv interests (B-111); community antenna systems (B-111); special
schools offering radio-tv training (B-115); U.S. Information
Agency and Voice of Ameriea (B-115); other U.S. government
agencies of interest to broadcasting (B-1186).

Trade Associations and Professional Societies (pages B-118
through B-122) : Directories of the National Assn. of Broadeasters
(B-118) ; state assocciations of broadeasters (B-119); Radio
Advertising Bureau (B-119); Television Bureau of Advertising
(B-120) ; Radio-Tv Galleries of Congress (B-120); other associa-
tions of broadeasters (B-120); assoclations and societies in fields
related to broadeasting (B-121).

Facts, Figures, History of Broadcasting (pages B-123 thromgh
B-151) : Complete story of how broadcasting began, how it works,
what it conmsists of (B-123); history of station authorizations
(B-129); report on size and nature of the radio and television
audiences (B-131}; annual produetion of radio and tv sets (B-134);
record of total tv and radio time sales (B-135); tabulation of
television network, spot and local time sales in individual tele-
vision markets (B-136) and of radio time sales in individual maz-
kets (B-136); general reports on revenue, expenses, profit of tele-
vision and radio (B-138); exclusive report on employment at
radio-tv stations (B-140); extent of editorializing on the air
(B-141) ; foreign language programming on radio (B-141); Negro
radio programming (B-144) ; fm stereophonic and multiplex opera-
tions {B-145); record of tv station and network time devoted to
film and live broadeasts (B-146); bibliography of broadcasting
reference books (B-148); selected articles of basic interest from
BROADCASTING magazine grouped by subjects (B-150).

In addition to the six main sections which contain detailed
information, there is a one-page collection of key faets about radio
and television. This page is called The Dimensions of Broadcast-
ing. It is A-15.

Alphabetical index to contenis

A Arkansas Broadcasters Assn. —....... B-119  Chronology B-148
ABC’s of Radio & Television . B-123 Assignments, FCC Rules ___________ B-32 Closed-Circuit Tv B-111
Advertisers Index B-152  Assn. of Federal Comm. Consulting Code, Radio B-8
Advertising Agencies ... B-97 Engineers B-56 Code, Tv B-2
Advertising Assns., Societies .....___ _ B-121 AT&T Tv Network Routes Colorado
Affiliation, Network, FCC Rules ... B-24 (Bell System) oo A-435 Am, Fm Stations o A-253
Alabama Attorneys, Communications __ . B-52 Ty Stations A-116
Am, Pm Stations . A-235 Audience Analysis __________ . B-131 Market Facts by Counties ..o — A-22
Tv Stations A-105 Authorizations, Stations ... B.1290 Colorado Broadeasters & Telecasters
Market Facts by Counties .. A-17 o 8B SRl
B roadcastin. steém lne.
ﬁ}::f:;n R Bell System, Tv Network Routes ____. A-435 oEl,l[I:culgves & Staff E____Z ______ A-442
Am, Fm Stations . .. A.398 Bibliography, Referepce Bo0kS w.e.... B-50 (RS Radio Division
Tv Stations " a915 Billings, Top Agencies ... B-86 Executives & Staff .. A-442
Allocations, FCC Rules —.............. B.1p Books, Relating to Radio-Tv .. B-150 Radio Network Rates ____ . A-443
American Broadcasting Co, Brokers, Rad’m—Tv Stations ... B-56 (B Televigion Network
Executives & Staff .o A-438 Broadcasters’ State Assns, ... B-119 Executives & Staff .. A-442
Radic Network Rates _...._. o A-436 Tv Network Rates ... e A-446
Tv Network Rates ... A-439  California Communications Attorneys . ... B-52
Am Stations Am, Fm Stations . A.242 Communiecations Carriers _...._.__._____ B-111
By Call Letters, Canada .. A-463 Tv Stations A-108 Community Antenna Tv Systems ... B-111
By Call Letters, U. 8. ______________ A-225 Market Facts by Counties ... ... A-20  Congress, Radio-Tv Galleries ... B-120
By Frequencies, Canadian _..._..... A-469 California State Radio & Television Connecticut
By Frequencies, U. S. ... A-400 Broadeasters Assn. . B-119 Am, Pm Stations : A-258
By Provinces (Canada) - . A-463 Call Letters ’ : T AL
¥ Tv Stations A-117
By States (U. 8.) ______ A-235 Tv Stations (U. 8) . A-102 Market Facts by Countics Ao4
Am Time Sales, 1935-1957 B-135  Am Stations (U.8) _.__________ A5 ree 7 nem T Ba1g
Antenna Site, FCC Rules ... i B-24 Canadian Connectlc}lt Broa.df:astfars 881, _. -. B-
Antenna Tv Systems, Community ... B-111 Am Stations by Call Letters ......... A-463 Construction Services '—... e TR
Arizona Am Stations by Frequencies ........ A-469 Comsultants — . . . B-109
Am, Fm Stations . A-239 Am Station Directory __ . A-4¢3 Consulting Engineers ____________ — B&5
Tv Stations A-107 Tv Call Letters ...______ _ A-458 Correspondents Galleries, Radio-Tv ..... B-120
Market Facts by Counties ______.___ A-18 Tv Station Directory .. . . A-460 Cuba Radio Stations — .. A-470
Arizona Broadeasters Assn, ... B-119 Station Representatives ________ A-434
Arkansas Canadian Broadcasting Corp. D
Am Fm Stations ... . A-240 Executives & Staff .. ... - A-458 Delaware
Tv Stations A-107 Carriers, Communications ... .. __ B-111 Am, Fm Stations . A-258
Market Facts by Counties ........... A-18 Censorship, FOC Rules —woooo . B-32 Tv Stations e A118
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Market Facts by Counties ... A-24
Delaware Assn. of Broadcasters — B-119
Dimensions of Radio and Television —.— A-15
Distriet of Columbia

Am, Fm S8tations ______________ . A-259

Tv Btations A-118

Market Facts A-26

B
Editorializing, Radio-Tv Stations B-141
Educational Broadcasting Assns.,

Groups B-121
Educational Fm Stations .. A-235
Employment Services ..~ B-109
Engineering Societies, Groups ....._.._. B-122
Engineers, Consulting .........._. e B-85
Equipment Distributors - B-37
Equipment for Rent ... . B-48
Equipment Manufacturers . — B-37
Expenses-Revenue, FCC e B-138
Experimental Tv Stations e A-217

k3
Facsimile, FCC Rules Governing ____. B-24
Federal Communications Bar Assn...... B-52
Federal Communications Commission—

Executives & Staff _ e B-32

Rules-Regulations (Selected) B-12
FCC Rules Regulating Radio-Tv B-12
Film Distributors for Tv _ ____ B-60
Film tv programming (amount carried

on tv stations and networks) .___ B-146
Florida

Am, Fm Stations .... - A-260

Tv Stations A-120

Market Facts by Counties e A-26
Florida Assn. of Broadcasters —— B-119
Fm Stations

Authorized in U. 8. .. B-129

By Call Letters _._. — A-232

By States A-235
Foreign Language Stations ___ B-141
Frequencies

Canadian Am Stations ... ... A-469
- U. 8 Am Stationsd eeeeeeee . A-400
Frequency Measuring Services B-56

G
Galleries, Radio-Tv in Congress _____... B-120
Georgia

Am, Fm Stations ... A.268

Tv 8tations A-126

Market Facts by Counties . ___. A-29
Georgia Assn. of Broadcaaters ... B-119
Government Agencies _______ B-117
Group Ownership of Stations A4l

H
Hawait

Am, Fm Stations ____ _____ _________ A-399

Tv Stations A-216
Hawaiian Aasn, of Radio & Television

Broadeasters B-119
History of Tv Station Sales ... A-221
How to Apply for Station __ e Bl

I g
Idaho

Am, Fm Stations .. A-274

Tv Stations A-128

Market Facts by Counties A-33
Idaho Broadeasters Assn. .. ... B-119
Identification, Stations, FCC Rules ...... B-28
Tlinois

Am, Fm Stations _ _ A-275

Tv Stations A-129

Market Facts by Counties e A-34
Illinois Broadcasters Assn. _ _ _ ___ B-119
Indecent Language, FCC Rules ... B-32
Indiana

Am, Fm Stations ... A-279

Tv Stations A-131

Market Facts by Counties ... A-38
Indiana Broadcasters Assn. ... B-119
International Radio Stations . A-400
Towa

Am, Fm Stations ... e A.-282

Tv Stations A-134

Market Facts by Counties . A4l
Iowa Broadeasters Assn, — . B-110

K
Kansas
Am, Fm Stations .. A-286
Tv Stations A-136
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Market Facts by Counties
Kansas Assn. of Radio Broadcasters ..
Kentucky

Am, Fm Stations ___

Tv Stations

Market Facts by Counties —
Kentucky Broadeasters Assn. ..
Keystone Broadecasting System ... ...

L

Labor Groups & Unions .
Lawyera, Communications —.— . ...
License, How To Apply for
License Renewals, FCC Rules .._.________
Licensing Groups, Music __
Lotteries, FCC Rules Governing
Louisiana

Am, Fm Stations .

Tv Stations

Market Facts by Parishes _
Louisiana Assn. of Broadcasters

M

Maine
Am, Fm Stations
Tv Stations
Market Facts by Counties .. ... __

Maine Radio & Television Broad-

casters Asan,

Major Trends

Management Consultants .ooemeeee

Managers of Talent .. .

Manufacture of Sets .o

Manufacturers of Equipment _________ _

Manufacturers Societies, Groups ..

Manufacturers, Tv Equipment ——.. .

Manufacturing & Engineering . ...

Market Research

Maryland
Am, Fm Stations .
Tv Stations
Market Facts by Counties

Maryland-D. C. Broadcasters Assn. _.._

Massachusetts
Am, Fm Stations .
Tv Stations
Market Facts by Counties _

Massachusetts Broadcasters Assn. ...

Meoasuring Services, Frequency — ..

Media Societies, Groups _______________

Mexican-Caribbean Radio Stations .

Michigan
Am, Fm Stations
Tv Stations
Market Facts by Counties ...

Michigan Assn. of Radio & Television

Broadcasters

Minnesota
Am, Fm Stations
Tv Stations
Market Facts by Counties ... _____

Minnesota Broadcasters Assn. . ______ —

Mississippi
Am, Fm Stations — e —
Tv Stations
Market Facts by Counties

Mississippi Broadcasters Assn.

Missouri
Am, Fm Stations — o
Tv Stations
Market Facts by Counties . e

Missouri Broadcasters Assn. .

Montana
Am, Fm Stations .
Tv Stations
Market Facts by Counties ..

Multiplexing .

Multiple Ownership, FCC Rules _.......

Musie Licensing Groups ..

Mutual Broadeasting System
Executives & Staff
Network Rates

N

National Assn. of Broadcasters
Officers & Committees ...
Radio Code
Tv Code
National Broadcasting Co.
Executives & Staff
Radio Network Rates . . .
Tv Network Rates
Nebraska
Am, Fm Stations ...
Tv Stations

A-44
B-119

A-288
A-138

A-45
B-119
A-447

B-110
B-52
B-1
B-26
B-85
B-32

A-201
A-139

A-48
B-11%

B-118
B-8
B-2

A-452
A-453
A-453

A-317
A-158

Market Facts by Counties
Nebraska Broadcasters Assn.
Negro Programming eeee— oo ..
Network

ABC Executives & Staff —oeeeir.

CBC Executives & Staff

CBS Inc. Executives & Staff __

CBS Radio & Tv Executives & Staff_.

KBS Executives & Staff ___

MBS Executives & Staff

NBC Radio & Tv Executives & Staff

U. 8. Radio Regional

U. 8. Tv Regional ...
Network Affiliation, FCC Rules _____.__
Nevada

Am, Fm Stations ...

Tv Stations

Market Facts by Counties
Nevada State Broadcasters Assn. ______
New Hampshire

Am, Fm Stations

Tv Stations

Market Facts by Counties .
New Hampshire Assn. of Broadcasters..
New Jersey

Am, Fm Stations ... e

Tv Stations

Market Facts by Counties _
New Jersey Broadcasters Assn, ...
New Mexico

Am, Fm Stations ...

Tv Stations

Market Facts by Counties
New Mexico Broadcasters Assn. ..
Newspaper Ownership, Stations
News Services
New York

Am, Fm Stations _________

Tv Stations

Market Facts by Counties ...
New York State Assn. of Radio &

Television Broadcasters .
North Carolina

Am, Fm Stations e

Tv Stations

Market Facts by Counties ... __
North Carolina Assn. of Broadcasters....
North Dakota

Am, Fm Stations ...

Tv Stations

Market Facts by Counties ...

North Dakota Broadcasters Assn. ..
NTA Film Network .. ..
(o]
Ohio
Am, Fm Stations ... ...
Tv Stations

Market Facts by Counties
Ohio Assn, of Broadcasters
Oklahoma

Am, Fm Stations —ee—me o

Tv Stations

Market Facts by Counties
Oklahoma Broadcasters Asan.
Operating Costs, Radio Stations ...
Operating Costs, Tv Stations -
Operating Schedules, FCC Rules
Operator Requirements, FCC Rules ...
Oregon

Am, Fm Stations

Tv Stations

Market Facts by Counties
Oregon Assn. of Broadcasters
Ownership, Changes in Tv Station ——
Ownership, Group Stations
Ownership, Multiple, FCC Rules
Ownership, Newspaper ...

P

Packagers, Tv Programs ...
Payroll, Radio & Tv .
Pennsylvania

Am, Fm Stations __

Tv Stations

Market Facts by Counties _____
Pennsylvania Assn. of Broadcasters.._.
Placement Services me—m . .
Political Broadcasts, FCC Rules
Posgessions, U, 8. Stations

Radio

Television
Press Asgsociations e .
Production Firms

Radio

Television

B-119
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the largest weekly
audiences in network radio
are delivered to
advertisers on the

NBC RADIO NETWORK

(and 1t’s been happening month after month after monthl)

rrrrr vertiser etworl omes Reached
1. Bristol-Myers Company NBC 7,360,000
2. Midas Muffler NBC 7,306,000
3. Lewis Howe Company NBC 7,159,000
own & Williamson NBC 6,972,000
. For otor Company NET. #2 6,625,000
6. Armour and Company NBC 5,663,000
P illard Company NET. #2 5.623.000
al ds Corporation NET. #2 610,000
9. Ploug R lnc. 0 ,000
10. Ex-Lax 6,000

NBC RADIO has
fl out of top 10

C. Nielsen C: § weeks ending July
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THIS IS THE HOUSE THAT BUYS MORE TIME, SPENDS MORE TV DOLLARS, USES

MORE BIG-NAME HOLLYWOOD TALENT, AND PROVIDES AMERICA WITH MORE HOURS
OF SOLID ENTERTAINMENT THAN ANY OTHER HOUSE IN THE WORLD!

INSIDE THE HOUSE: Desi & Lucy, Gale Storm, Dale Robertson, Eddie Fisher, Ward Bond, Robert Horton, Ed Wynn, Steve
Canyon (Dean Fredricks), Bob Hope, George Burns. Some of the talented people selected for and presented by our clients.

www americanradiohistorvy com


www.americanradiohistory.com

HUUSB Ad

RUN FOR THE TELEVISION DEPARTMENT OF

McCANN- ER'CKSON, |NC., ADVERTISING’

New York - Boston - Cleveland - Atlanta - Houston - Dallas - Chicago - Detroit » Louisville - San Francisco - Los Angeles - Portland (Qre.)
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Want To

Capture
the

LOUISVILLE
Market...

use

WINN

the only station with a
Captive Audience that

produces successful sales

results. . . Don’t take our

word, see for yourself . . . -

e NO. | INDEPENDENT
e GOOD POPULAR MUSIC
PERSUASIVE DJ's

TOP MERCHANDISER
SALES

RESULT . . .

We don’t Rock'em... We
don’t Roll'em... We

Sell'em !

GLEN A. HARMON
General Manager

WINN

1240 K.C. IN LOUISVILLE, KY.

./4(/2"# - _KHO&/

NATIONAL REPRESENTATIVES
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Production of Sets oo B-134
Program Services
Radio B-77
Television B-60
Promotion Services ... B.8§

Publications, Related to Radio-Tv ... B-150

Public Relations Services —c.eceee...  B-85
Puerto Rico
Am, Fm Stations e ereennaee. A-399
Tv Stations A-216
Puerto Rican Assn. of Broad¢asters ...... B-119
R
Radio Advertising Bureau Ine. . B-119

Radio Code of NAB ... B-8
Radio Corp. of America

Executives & Staff ___. A-451
Divisions A-451
Radio Equipment Manufacturers ... B-37
Radio Money, Where G0€8 —weveee.. — 1 1)
Radio Networks, Regional . A-456
Radio Production Services ..coe....... B-77
Radio Set Production—1922-1958 _____ B-134
Radio Station Authorizations, Year
by Year B-129
Radio Station Directory, U. 8. __. . A-234
Radio Time Sales—1935-1957 __ - B-135

Radio Time Sales, Individual Markets. . B-136

Radio-Tv Assns. Miscellaneous .. - B-122
Radio & Tv Audienee oo B-131
Radio & Tv Billings .. B-86
Radio & Tv News Services ... B-82
Radio & Tv Payroll ... B-140

Radio & Tv Reference Books ...._........ B-150

Radio & Tv Station Brokers ... . B-56
Rebroadeasts, FCC Rules ... ... B-30
Recordings, FCC Rules . B-28

Regional Networks, Groups _ ... ... A-456
Regulation, Imposed & Voluntary ....... B-1

Regulations Governing Tv I - 23}
Renewals, License, FCC Rules _...__.__ B-26
Reports, FCC Rules Governing B-26
Representatives, Canadian .oo—ooeeee.. A-434
Representatives of Stations, U. 8. ... A-422
Research Bervices, Radio-Tv .o B-84
Revenue-Expenses, [ B-138
Revocations, PCC Rules ... ... B-30

Rhode Island
Am, Fm Stations __________________ A-361

Tv Stations A-188

Market Facts by Counties .. — A-78

Rhode Island Broadcasters Assn. .___ B-119
8

Bchedules, Operating, FCC Rules . B-20

8chools, Radio & TV oo B-116

Set Produetion, Tv & Radio __.._._..... B-134
Sets in Use, Radio & Tv .. B-134
Bocieties, Professional, Radio-Tv .. B-120
South Carolina
Am, Fm Stations oo A-362
Tv Stations A-188
Market Facts by Counties —......—_. A-78

South Carolina Radio & Television
Broadeasters Assn. . B-119
South Dakota
Am, Fm Stations .. A-366

Tv Stations A-191

Market Facts by Counties .______ — A-79
SBouth Dakota Broadcasters Assn. __.___ B-119
Southern California Broadeasters Assn. B-119
Specialty Programming, Radio-Tv ... B-141
Sponsored Programs, FCC Rules —_____ B-28
Standards of Practice, NAB ___ ____ . Bs8
State Broadcasters Associations ________ B-119
Station Authorizations . __. —— B-128
Station Brokers B-56
Station Identification, FCC Rules .. B-28

Station Representatives ... A-422

Station Sales A.-221
Stations, Experimental .. .. .. A217
Stations, UHF Translator ... A-217
Stereophonic Broadeasting ... ... B-145
Subscription Tv B-111
Suppliers & Serviees ..o B-37
Surveys & Market Research ... . B-84
Suspensions, FOC Rules ——eeeoc... . B-30
T

Talent Agents B-82
Television Production Services ... . B-60
Tennessee

Am, Fm Stations —.ceeeoceeeeen. A-367

Tv Stations A-1%91

Market Facts by Counties ... . A-B0
Tennessee Assn. of Broadcasters .. B-119

Texas
Am, Fm Stations . ... . A-370
Tv Stations A-193
Market Facts by Counties ... A-84
Texas Assn. of Broadcasters ... B-119
Time Sales B-135

Trade Assns. & Professional Groups ... B-118

Transcriptions, FCC Rules ... .. B-28
Transfers, FCC Rules Governing ....____. B-32
Transfers of Tv Ownership .. — A-221
Translator Tv Stations ... . A-217
Transmitter & Equipment Mfrs. .. B-37

Trends & Developments of 1957.58 .. B-150

Tv Bureau of Advertising ... ... e B-120
Tv Call Letters, Canadian ... A-458
Tv Call Letters, U, 8. ________________ A-102
Tv Channel Occupancy . A-219
Tv Code of NAB B-2
Tv Equipment Manufacturers ... - B-37
Tv Film Producers .eeeeeeeeeeeeee. B-60
Tv Film Trade Groups .. ... B-121
Tv Money, Where Goes ... B-136
Tv Networks, Regional ... A-458
Tv Program Services oo B-60
Tv & Radio Audience _______ .. B-131
Tv-Radio Billings B-87
Tv-Radio Consultants ... _.________ B-109
Tv & Radio Payroll o ... B-140
Tv & Radio Station Brokers ... B-56

Tv & Radio Station Representatives .. A-422
Tv & Radio Trade Assns, ..eeeer . B-120
Tv Set Produetion—1946-1958 . B-134
Tv Station Directory, Canadian ... A-460
Tv Station Directory, U. 8. ___________ A-105
Tv Station Sales, History .. e _ A-221
Tv Stations by Channels _. ... A-219
Tv Stations Equipped for Videotape ... A-221

Tv Station Transfers _...._..______ . A-221
Tv Time Sales—1948-1957 . .. B35
U
UHF Translator Tv Stations .. ... A-217
Unions & Labor Groups . ___ _ B-110
U. 8. Govt. Agencies - B.115
U. 8, Stations Beaming Overseas ........ A-400

Utah
Am, Fm Stations . A-383
Tv Stations A-204
Market Facts by Counties . A-90
Utah Broadcasters Assn. ————— . B-119
v
Vermont
Am, Fm Stations ... A-384
Tv Stations A-208
Market Facts by Counties .__ A-92
Vermont Assn. of Broadeasters _______ B-119
Videotape Summary .. veeeeeoe. A-221
Viewing Habits B-131
Virginia
Am, Fm Stations ... A-385
Tv Stations A-206
Market Facts by Counties ... A-92
Virginia Assn. of Broadeasters —_...____ B-119
Virgin Islands
Am, Fm Stations ..o e A-400
Voice of Ameriea —..—___._.__________ B-116
w
Washington
Am, Fm Stations —— . A-389
Tv Stations A-208
Market Facts by Counties ... ... ... A-94
‘Wasghington, D. C,
Am, Fm Stations S—
Tv Stations A-118
Market Facts A-26
Washington State Assn. of
Broadcasters _ ee—eeeree e B-119
West Virginia
Am, Fm Stations .. A-392
Tv Stations A-210
Market Facts by Counties ... A-95

West Virginia Broadeasters Assn. ... B-119
Wisconsin

Am, Fm Stations - e eeee. A-394

Tv Stations A-212
Market Facts by Counties ... A-96
Wisconsin Broadcasters Assn, ... .. B-119
‘Wyoming
Am, Fm Stations _______________ A-397
Tv Stations A-214
Market Facts by Counties ... A-98
‘Wyoming Assn. of Radio & Television
Broadcasters B-119
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Serving

more
Advertisers

than
any other

Indiana™
TV STATION

WTHI-TV

(251,970 TV HOMES)

TERRE HAUTE, INDIANA

*Excepl, of course, Indianapolis

BOLLING CO.. NEW YORK, CHICAGO, LOS ANGELES, SAN FRANCISCO, BOSTON
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27.0 AVERAGE RATING™ IN 66
FALSTAFF MARKE TS . tetter vating

than 75% of all network shows! Pick up any ARB
report for any month in the past year — STATE
TROOPER is “top 10" everywhere! And it sells/

1

NO. 1 IN CHICAGO

NO. 1 IN PITTSBURGH
NO. 1 IN ALBANY-TROY
NO. 1 IN NEW ORLEANS
NO. 1 IN SACRAMENTO ......
NO. 1 INPEORIA ......
NO. 1 IN MINNEAPOLIS
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WO, 1 IN OKLAHOMA CITY

NO. 1 IN COLORADO SPRINGS fpmy ‘ - . 3. 104 HALF HOURS Now AVA"-ABI-E'

NO. 1 IN DAVENPORT

NO. 1 IN MILWAUKEE ....... | o
NO. 1 INST.LOUIS ......... write, wire, phone
NO. 1 IN HANNIBAL-QUINCY .

NO. 1 IN GREENSBORO-WINSTON SALEM FILM SYNDICATION

+all Intost opoilnhle ARR ratinns
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HOWARD E. STARK

50 East 58th St. New York, N, Y.
Telephone Eldorado 5-0405

BROKERS & FINANCIAL CONSULTANTS
For the Purchase and Sale of
TELEVISION STATIONS
RADIO STATIONS
[ ]

Major Transactions Consummated
in the Following Cities:

New York Fort Wayne-TV Colorado Springs
Washington, D.C. Albuquerque-TV Cleveland-TV
cHHTTAAT Consolidated Tulsa-TV
Crand Rapids-TV Broadcasting Worcester, Mass.
Portland, Ore.-TV (6 Stations) Bi ' )
! inghamton-TV
Bridgeport San Diego-TV
Fairmont, W.Va, g CLEZE PRI A
Flint, Mich. Boston New Haven-TV
Norfolk, Va. San Francisco Indianapolis-TV
Williamsport Denver Providence
Community-TV Birmingham-TV Jacksonville
gva/uah'ono L Condu/faﬁond
All Inquiries Confidential

Let PA crow for you

A nestful of PA eggs can
hatch into more sales
and more audience

Complete advertisement
layout and design

Billboards — Pop cards —
merchandising

Advertising-promotion-
public relations for radio
and television stations is
our only business

PROMOTION ASSOCIATES 734 Fitteenth st, N.W,, Washington 5, D, C.
BOSTON — WASHINGTON —LOS ANGELES —SAN FRANCISCO — ALEXANDRIA

Broadcasting Publications |ne,
Sol Taishoff Maury Long Edwin H, James

President Vice President Vice President
H, H. Tash B. T, Taishoff Irving C. Miller
Secretary Treasurer Comptroller

Lawrence B, Taishoff
Asst, *Sec.-Treas.

1958
_ BROADCASTING
YEARBOOK ISSUE

Executive and Publication Headquarters
Broadcasting @ Telecasting Bldg.
1735 DeSales St., N. W., Washington 6, D. C.
Telephone: MEtropolitan 8-1022

EDITOR & PUBLISHER: Sol Taishoff

MANAGING EDITOR: Edwin H. James

SENIOR EDITORS: Rufus Crater (New York), J.
Frank Beatty, Bruce Robertson (Hollywood),
Fred Fitzgerald, Earl B. Abrams

NEWS EDITOR: Donald V. West

SPECIAL PROJECTS EDITOR: David Glickman

ASSOCIATE EDITOR: Harold Hopkins

ASSISTANT EDITORS: Dawson Nail, Jacqueline Eagle

STAFF WRITERS: Lee Edwards, Richard Erickson,
Myron Scholnick, Benjamin Seff, Jim Thomas.

EDITORIAL ASSISTANTS: Angelica Barba, Rita Cour-
noyer, George Darlington

SECRETARY TO THE PUBLISHER: Gladys L. Hall

BUSINESS
VICE PRESIDENT & GENERAL MANAGER: Maury Long
SALES MANAGER: Winfield R. Levi (New York)
SOUTHERN SALES MANAGER: Ed Sellers
PRODUCTION MANAGER: George L. Dant
TRAFFIC MANAGER: Harry Stevens
CLASSIFIED ADVERTISING: Doris Kelly
ADVERTISING ASSISTANTS: Merilyn Bean, John
Henner, Ada Michael
COMPTROLLER: Irving C. Miller
ASSISTANT AUDITOR: Eunice Weston
SECRETARY TO GENERAL MANAGER: Eleanor Schadi

CIRCULATION & READER’S SERVICE
MANAGER: John P, Cosgrove
SUSCRIPTION MANAGER: Frank N. Gentile
CIRCULATION ASSISTANTS: Gerry Cleary, Christine
Harageones, Charles Harpold, Dwight Nicholas,
Marilyn Peizer

BUREAUS

NEW YORK
444 Madison Ave., Zone 22, PLaza 5-8355

Editorial

SENIOR EDITOR: Rufus Crater

BUREAU NEWS MANAGER: Lawrence Christopher
ASS'T. NEW YORK EDITOR: David W, Berlyn
NEW YORK FEATURES EDITOR: Rocco Famighetti
ASSISTANT EDITOR: Frank P. Model

STAFF WRITER: Djane Schwartz

Business
SALES MANACGER: Winfield R. Levi
SALES SERVICE MANAGER: Eleanor R, Manning
EASTERN SALES MANAGER: Kenneth Cowan
ADVERTISING ASSISTANT: Donna Trolinger

CHICAGO

360 N. Michigan Ave,, Zone 1, CEntral 6-4115

MIDWEST NEWS EDITOR: John Osbon
MIDWEST SALES MANAGER: Warren W, Middleton,

Barbara Kolar
HOLLYWOOD

6253 Hollywood Blvd., Zone 28. HOllywood 3-3148
SENIOR EDITOR: Bruce Robertson .
WESTERN SALES MANAGER: Bill Merritt, Virginia

Stricker

Toronto, 11 Burton Road, Zone 10, HUdson 9-2694

James Montagnes

SUBSCRIPTION PRICES: Annual subscription for 52
weekly issues $7.00, Annual subscription including Year-
book Number $11.00. Add $1.00 per vear for Canadian
and foreign postage. Subscriber's occupation required.
Regular issues 35¢ per copy; Yearbook Number $4.00
per copy.

SUBSCRIPTION ORDERS AND ADDRESS CHANGES: Send
to BROADCASTING Circulation Dept., 1735 DeSales St.,
N.W., Washington 6, D. C. On changes, please include
both old and new addresses,

BROADCASTING* Magazine was founded in 193] by
Broadcasting Publications Inc., using the title; BROAD-
CASTING®*—The News Magazine of the Fifth Estate.
Broadcast Advertising® was acquired in 1932, Broadoast
Reporter in 1933 and Telecast® in 1953,

*Reg. U. S. Patent Office
Copyright 1958 by Broadcasting Publications Inc.
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Symbol
of fine
television

films

=7

x
R

-
=

£

NV
Va

OFFICIAL
FILMS
INC.

The Invisible Man— Network
The Adventures of Robin Hood — Network
The Adventures in Sherwood Forest — Syndication
The Buccaneers
Sword of Freedom
" The Big Story
Decoy
My Little Margie
Star Performance
The American Legend
Trouble With Father
The Star And The Story
Dateline Europe
Overseas Adventure
Cross Current
Rocky Jones, Space Ranger
My Hero
Colonel March of Scotland Yard
The Hunter
Willy
The Scarlet Pimpernel

NEW YORK « ATLANTA
BEVERLY HILLS * CHICAGO
CINCINNATI » DALLAS + FAYETTEVILLE
FT. LAUDERDALE * MINNEAPOLIS
SAN FRANCISCO « ST. LOUIS
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PETERS, GRIFFIN, WOODWARD, ~c.

Pioneer Station Representatives Since 1932

|/ P.G.W. Represented Radio And Television Stations
EAST
Boston WBZ + WBZA WBZ-TV
Buffalo WGR WGR-TY
Cleveland KYw KYW-TV
Detroit wwl WWI-TV
Lansing WJIM WIIM-TV
New York — WPIX
Pittsburgh KDKA KDKA-TY
Rachester, N, Y. - WROC-TY
SOQUTHEAST
Charleston, S. C. WCSC WCSC-TV
Charlatte WIST —
Columbig, S, C. WIS WIS-TY
Harrisanburg, Ya. WSVA WSVA-TV
Jacksanville - WFGA-TY
Miami WTV)
Raleigh-Durham WPTF —
Raanake WwDBJ WDBJ-TV
MIDWEST
Davenpart wOoC WOC-TY
I‘ Decatur wDZ —
Des Maines WHO WHO-TVY
Duluth-Superiar WDSM WDSM-TV
Fargo WDAY WDAY-TV
E Fort Wayne WOWGO -
Indianapolis WIRE
Kansas City KMBC-KFRM KMBC-TV
A\ -4 Madison, Wis. wiIsSC WISC-TV
Minneapalis-St. Paul — WCCO-TY
Pearia WMBD WMBD-TY
NEW YORK CHICAGO SOUTHWEST
250 Park Avenue Prudential Plaza T
YUkon 67900 FRanklin 26373 Beaumont KFDM KFDM-TV
Corpus Christi KRYS KRIS-TV
DHRO'T HOLLYWOOD Fart WOI’fh-DO”OS WBAP WBAP-TV
Penobscot Bldg. 1750 North Vine St. Houston KTRH -
WOodward 1.4255 HOllywood 91688 San Antonio KENS KENS-TY
ATLANTA DALLAS WEST
Glenn Bldg. Merchandise Mart
‘MUrray 8-5667 Riverside 7-2398 Boise k8Ol KBOI-TY
Deriver — KBTV
FT. WORTH SAN FRANCISCO hingalliin KB el gh
406 W. Seventh St. Russ Building Los Angeles = KTLA
EDison 6-3349 YUkon 29188 Portland KEX “3
San Francisco - KRON-TV
Seattle KIRO KIRO-TV
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1958 YEARBOOK ISSUE

Yol. 55, YB-24 SEPTEMBER 22, 1958

The dimensions of radio and felevision

Broadcasting Stations on Air

E4£35 BROADCASTING

THE BUSINESSWEEKLY OF TELEVISION ANP RADIO

418 commercial vhf tv stations
77 commercial uhf tv stations
495 total commercial tv stations
26 non.commercial, educational vhf stations

9 non-commercial, educational uhf stations '

35 total mon-commercial, educational stations
530 total television stations
2,271 total am radio stations
552 total fm radio stations
4,353 total broadcasting stations

The Broadecasting Payroll

42,523 fulltime executives and employes at all commercial radio stations
29,205 fulltime executives and employes at all commercial television stations
14,620 fulltime executives and employes at all national networks (radio and
tv combined) including: 2,525 at ABC, 6,327 at CBS, 168 at MBS
and 3,600 at NBC
86,348 fulltime employes at all stations and networks
8527,000,000 annual broadcasting payroll (from U. S. Dept. of Commerce, 1957)

Total Time Sales, 1957

$726,300,000 for all tv stations and networks
$516,409,000 for all radio stations and networks
$1,142,709,000 total radio-tv time sales

The Radio-Tv Audiences

43,000,000 U. S. tv homes (85% of all homes)
48,900,000 U. S. radio homes (nearly 97% of all homes)
40,163,000 U. S. homes tune in television in average week
43,587,000 U. S. homes tune in radio in average week

total tv viewing per home per day

total radio listening per home per day (not counted: listening outside
home)

5 hours, 56 minutes
1 howr, 56 minutes

Some Other Facts about Facilities

432 am stations associated with newspapers and/or magazines in common
ownership
173 television stations connected with newspaper-magazine ownership
77 regional radio networks
11 regional television networks

- Faets about Related Businesses

607 advertising agencies placing national or regional broadcast advertising
112 talent agents representing radio-tv artists
523 companies supplying program services to television
160 companies supplying program services to radio
47 companies providing research services to radio-tv
51 wunions representing workers and performers in radio-tv
497 attorneys specializing in FCC practice
214 consulting engineers serving broadcasting
581 community antenna systems

Unless otherwise indicated, all figures are as of Aug. 1, 1958.

1958 BROADCASTING YEARBOOK e PAGE A-15
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A television market is more than a city A television market is more than a city
When you use KOTV & Tulsa. you sell a television market

L When you use KGUL-TV @ Houston.. . you sell 4 quarter
whose:

of Texas—a television market whose:
e Total Retail Sales are greater than Metropolitan Dallas.
e Effective Buying Income is almost $2,000,000,000.

o Automotive Sales are greater than Metropolitan Qklahoma City, Omaha and
Nashville combined.

» Total Retail Sales are greater than Metropolitan Washington.
¢ Effective Buying Income is over $3,840,000,000.
# Food Sales are greater than Metropolitan Cleveland.

Srdrt advercisets want to tap this marker. They do
it ovet KGUL-TV & the ondy station delivesing city-grade
setvice 10 both Houston and Galveston.
Represented by CBS Spot Sales.

Smarc advertisers want 10 tap this market. They do it over
KOTV @ the station that has been first in Tulsa in every
survey since 1949. Represented by Petry,

Soutces: 23 ARB, Telcpulse surveys; TV Mag. 3/58:

Copyrighted . . . Sales Management 1958 Sources: TV Mag. 3/56

Copyrighted . . . Sales Mnnagcn;cnt 1938

A television market is more than a ciry A television market is more than a city

When you use WISH-TV & Indianapolis, you sell  celevi.

When you use WANE-TV & Fort Wayne, you sell a xele-
sion market whose:

vision market whose:
s Total Ketail Sales are greater than Metropolitan Buffalo and Kansas City combined.
« Effective Buying Income is almost $5,000,000,000.
» Food Sales are equal to Metropolitan Milwaukee 1od Cincinaati combined.

+ Total Retail Sales are twice those of Metropolitan Nashville.
o Effective Buying Income is over $1,380,000,000.
o Automobile Sales are greater than Metropolitan Seatle.
Smart adverdisers want to tap this market. They do it
over WISH.TV @) -the station that has dominated the
Indiznapolis Marker in 23 consecutive surveys.
Represented by Bolling.

Sources: All ARB, Pulse, Nielsen surveys since July 1935;
TV Mag. 3/38; Copyrighted . . . Sales Management 1958

Smart advercsers want to tap this macker. They do
itovet WANE-TV @ a3 more familics watch WANE. TV than
any other station in the billion-dollar all-UHF
Fort Waync Marker. Represenced by Pecry.

Sources: Area ARB 11/57; TV Mag. 3/58;
Copyrighted . . . Sales Management 1958

THE CORINTHIAN STATIONS Responsibility in Broadcasting

KOTV Tulsa ¢ KGUL-TV Houston & WANE & WANE-TV Fort Wayne o WISH & WISH-TV Indianapolis

WWW . americanradiohistorv.com
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Market Facis for all U. S. Counties

Sources and dates of information: “Total Homes” were
prepared by A. C. Nielsen Co. from estimates by Sales
Management updated to March 1958 by application of
growth patterns determined by special surveys of the
U. S. Bureau of the Census. “Percent Tv Penetration’”
and “Tv Hemes”—as of March 1958—were supplied by
the Advertising Research Foundation. The ARF ecounty-
by-county report of tv penetration and tv homes was pre-
pared by the ARF technical staff with the assistance of
A. C. XNielsen Co. and the Bureau of the Census. “Percent

Radio Penetration” figures were supplied to the BROAD-
CASTING YEARBOOK by the A. C. Nielsen Co. and are
the fizures currently in use by that company. “Radic
Homes” are the product of multiplying Nielsen percent-
ages of penetration by total homes. “Retail Sales,” “Food
Sales” and “Drug Sales” copyright 1958 by Sales Manage-
ment; no further reproduction authorized without express
permission of Sales Management. “Passenger Cars” are
official registration figures from the motor vehicle depart-
ments of the various states. :

Alabama market facis

Passenger
Total % Television  Television 9% Radio Radio Retail S8ales Food S8ales Drug Sales Cars

County Homes Penetration Homes Penetration Homes 1957 ($000) 1957 ($000) 1857 (3000) 1957

AUTAUGA 4,100 50% 2,030 93.4% 3,800 6,281 1,916 232 4,043
BALDWIN 11,900 77 9,170 95.2 11,300 35,603 9,867 1,151 15,317
BARBOUR 6,500 47 3,080 92,9 6,000 15,472 4,059 538 4,648
BIEB 3,800 58 2,210 95.1 3,600 9,840 2,635 123 3,218
BLOUNT 6,600 70 4,650 96.5 6,400 16,044 3,645 297 5,811
BULLOCE 3,600 53 1,840 89.2 3,100 6,183 1,942 204 1,935
BUTLER 6,400 53 3,420 94.2 6,000 16,808 4,987 469 5,633
CALHOUN 24,200 75 18,110 96.4 23,300 76,951 20,204 1,635 27,762
CHAMBERS 9,700 63 6,110 96.7 9,300 15,753 6,510 507 10,009
CHEROKEE 3,700 65 2,400 96.6 3,600 6,348 1,077 91 4,607
CHILTON 6,400 60 3,820 95.8 6,100 16,107 4,761 372 6,250
CHOCTAW 4,100 47 1,920 92.3 3,600 6,467 823 40 3,011
CLARKE 6,100 49 2,990 23.2 5,700 23,074 - 4,937 661 5,827
CLAY 3,000 55 1,660 95,6 2,900 6,862 2,047 190 3,423
CLEBURNE 2,700 65 1,750 95.9 2,600 5,780 1,103 106 2,985
COFFEE 7,300 52 3,810 94.8 6,900 24,967 6,354 634 9,229
COLBERT 11,700 49 5,760 96.0 11,200 38,746 10,982 1,067 14,251
CONECUH 4,300 49 2,090 92.6 4,000 8,687 2,435 232 3,111
CO0SA 2,600 bb 1,380 95.0 2,400 2,861 1,077 175 2,690
COVINGTON 9,200 52 4,780 94.8 8,700 28,205 7,743 1,280 11,502
CRENSHAW 4,300 56 2,410 93.6 4,000 7,301 1,835 76 3,273
CULLMAN 10,900 84 9,150 97.1 10,800 30,142 5,992 902 14,348
DALE 5,200 b4 2,800 94.7 4,900 12,637 4,996 474 7,186
DALLAS 14,5600 59 8,560 92.2 13,400 41,480 10,721 1,603 16,008
DE KALB 11,000 b7 6,240 96.1 10,600 24,017 5,402 734 10,726
ELMORE 7,400 62 4,600 95.3 7,100 14,749 4,001 304 7,823
ESCAMBIA 7,400 62 4,610 94.2 7,000 25,729 5,599 815 9,177
ETOWAH 28,300 74 21,000 96.8 27,400 92,918 26,386 2,718 31,910
FAYETTE 4,100 56 2,310 93.3 3,800 8,664 1,962 204 4,412
FEANKLIN 6,000 58 3,330 96.3 5,800 15,852 3,471 448 6,165
GENEVA 5,900 45 2,660 95.8 5,700 20,808 6,883 528 5,836
GREENE 3,400 45 1,620 89.4 3,000 6,815 1,122 139 2,200
HALE 4,600 45 2,070 91.3 4,200 6,364 1,424 128 2,046
HENRY 3,700 50 1,860 94.9 3,600 12,642 3,188 314 3,465
HOUSTON 13,600 684 8,710 95.56 13,000 54,500 12,195 1,400 14,695
JACKSON 8,600 58 5,030 95.6 8,200 17,476 4,565 540 8,513
JEFFERSON 178,600 87 155,740 96.8 172,800 634,563 158,437 17,676 182,320
LAMAR 3,500 59 2,080 96.3 3,400 7,936 1,654 287 3,989
LAUDERDALE 15,800 50 7,910 96.1 15,200 50,298 11,510 1,537 18,134
LAWRENCE 6,000 58 3,460 95.0 5,700 8,946 2,535 428 4,956
LEE 11,200 62 6,890 94.9 10,600 31,888 9,574 1,154 10,762
LIMESTONE 8,400 59 4,960 95.6 8,000 23,299 6,343 473 9,132
LOWNDES 3,500 49 1,730 90.4 8,200 5,443 649 60 2,147

CONTINUED
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Alabama conme

Passenger

Total % Television  Television - % Radio Radio Retail Bales Food Sales Drug Sales Cars
County Homes Penetration Homes Penetration Homes 1957 ($000) 1957 ($000) 1857 ($000) 1957
MACON 6,400 b6 3,610 92.6 5,900 10,087 3,471 232 4,551
MADISON 22,600 80 13,560 96.2 21,700 85,166 21,477 2,432 28,466
MARENGO 6,800 51 3,450 020.8 8,200 16,155 4,272 419 4,690
MARION 5,900 52 3,090 96.5 5,700 14,016 3,017 387__ 5,667
MARSHALL 12,100 64 7,700 96.8 11,700 46,0569 9,191 1,290 14,445
MOBILE ) 76,900 85 65,450 95.9 73,700 296,362 77,801 13,361 85,011
MONROE - 5,400 47 2,630 93.5 5,000 .- 13,984 3,668 246 4,699
MONTGOMERY 45,900 83 38,250 95.0 43,600 178,708 35,6803 5,011 49,373
MORGAN 15,000 73 10,990 96.2 14,400 46,856 12,261 1,316 16,013
PERRY 4,100 58 2,380 91.1 3,700 8,853 2,189 - 284 8,013
PICKENS 5,100 50 2,660 934 4,800 12,011 2,936 508 4,388
PIKE 7,200 556 3,990 93.6 6,700 17,069 4,104 815 5,904
RANDOLPE 4,900 58 2,840 95.1 4,700 10,501 2,613 281 5,030
RUSSELL 11,000 67 7,420 23.3 10,300 17,518 6,783 477 11,181
SAINT CLAIR 6,300 70 4,440 96.3 6,100 14,130 4,678 390 7,034
SHELBY . 7,700 83 6,360 95,8 7.400 16,935 5,344 357 7.884
SUMTER 5,100 51 2,680 91.0 4,600 7,989 1,682 209 3,791
TALLADEGA 17,300 76 13,150 95.7 16,600 44,453 13,022 1,281 16,680
TALLAPOOSA 8,800 63 5,600 95.56 8,400 26,810 7,971 915 9,271
TUSCALODSA 24,900 75 18,850 96.0 23,900 71,278 18,2568 2,612 25,150
WALEER 14,700 85 12,440 963 14,200 33,983 10,277 993 14,395
WASHINGTON 3,400 47 1,590 91.8 3,100 6,195 1,761 100 3,367
WILOOX 4,800 47 2,240 80.2 4,300 5,663 1,240 67 2.380
WINSTON 3,600 654 1,060 86.5 8,600 9,037 1,749 323 3.850
TOTAL 829,500 589,250 792,100 2,539,978 644,486 76,887 860,406

-
Arizona market facts
Paggenger

Total % Television  Television % Radio Radio BRetail 8ales Food Bales Drug Bales Cars
County Homes Penetration Homes Penetration  Homes 1957 ($000) 1957 ($000) 1957 ($000) 1957
APAUHE 6,000 38% 2,280 50.2% 3,000 12,374 1,810 190 2.317
COCHISE 13,300 54 7,420 92.2 12,700 53,244 12,418 2,276 14.673
COCONINO 8.500 45 3,840 90.1 7,700 50,219 7,179 1,139 7,841
GILA 8.100 60 4,860 92.3 7,600 36,860 " 8,710 1,313 9,041
GRAHAM 3,300 51 1,690 90.6 3,000 12,180 2,486 404 3,995
GREENLEE 3,800 51 1,950 94.3 3,600 13,927 1,816 443 4,245
MARICOPA 160,300 88 141,630 93.6 150,000 868,977 160,997 25,993 201.517
MOHAVE 2,300 38 870 91.3 2,100 14,746 1,806 448 2.781
NAVAJO 7.900 39 3,050 74.5 5,900 34,664 5,829 796 5,714
PIMA 69,300 87 60,5640 t04.9 65,800 269,700 69,037 9,937 84,364
PINAL 15,800 83 13,040 '87.1 13,800 53,238 17,029 1,374 15,409
SANTA CRUZ 2,900 54 1,680 02.1 2,700 18,843 4,860 456 3,353
YAVAPAI 7,100 46 3,260 93.0 6,600 29,573 6,514 1,167 9,042
TUMA i 13,300 68 9,050 92.7 12,300 54,177 14,067 2,010 15,678
TOTAL 822,400 254,960 296,700 1,322,622 314,658 47,946 879,850
Arkansas market facis

Pasgenger

Total % Television Television % BRadio Radio Retail 8ales Food Sales Drug Bales Cars
County Homes Penetration Homes Penetration  Homes 1957 ($000) 1957 ($000) 1957 ($000) 1957
AREANSAS ) 6,800 689% 4,670 95.0% 6,500 33,462 6,195 864
ASHLEY 5,200 60 - 8,110 93.4 4,900 19,038 5,027 648
BAXTER 2,100 45 850 93.4 2,000 6,688 1,868 265
BENTON 10,100 56 5,630 95.6 9,700 256,401 4,252 960
BOONE 4,000 57 2,260 96.2 3,800 13,360 3,409 446 )
BRADLEY 3,400 56 1,910 93.5 3,200 11,499 2,543 238
CALHQUN 1,400 56 790 922 1,300 2,607 915 79
CARROLL 3,200 652 1,660 95.2 3,000 6,371 1,333 243
CHICOT 5,400 60 3,230 89.7 4,800 13,916 3,250 476
CLARK 5,300 61 3,210 95.0 5,000 15,324 3,726 533
CLAY 5,600 57 3,180 85,8 5,400 13,062 3,543 244
CLEBURNE 2,000 46 910 946 1,900 3,613 589 142

" Sources of information: “Total Homes” were brepared bg{A, C. Nielsen
Co. from estimates by Sales Management updated to March 1358 by
application of growth patterns determined by special surveys of the
U. S. Bureau of the Census, “Percent Tv Penetration’’ and “Tv Homes"
—as of March 1958—were supplled by the Advertising Research
Foundation., The ARF county-by-county report of tv penetration and
tv homes was prepared by the ARF technical staff with the assistance
of A, C, Nielsen Co, and the Bureau of the Census. “Percent Radio

PACE A-18 e 1958 BROADCASTING YEARBOOK

Penetration” figures were supplied to the BROADCASTING YEAR-
BOOX by the A. C. Nielsen Co. and are the figures currently in use

by that company.

“Radio Homes” are the product of multiplying

Nielgen percentages of penetration by total homes. .“Retail Sales,”
“Food Sales” and “Drug Sales'" copyright 1858 by Sales Management;
no further reproduction =authorized without express permission of

Sales Management.

from the various states,

“Passenger Cars" are official registration figures
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Arkansas comue

Passenger
Total % Television  Television % Radio Radio Retail Bales Food Bales Drug Sales ca,rsg
County Homes Penetration Homes Penetration  Homes 1957 ($000) 1957 ($000) 1957 ($000) 1957
CLEVELAND 1,600 56 900 94.1 1,500 2,047 691 40
COLUMBIA 6,800 60 4,080 93.0 6,300 20,801 3,972 646
CONWAY 3,600 60 2,170 94.8 3,400 9,881 2,067 243
CEAIGHEAD 13,200 76 10,060 96.0 12,700 38,872 9,085 1,202
CRAWFORD 5,900 54 3,210 84.4 5,600 10,610 347 520
CRITTENDEN 13,700 72 9,820 90.2 12,400 388,734 7,202 761
CROSS 5,800 64 3,710 93.6 5.400 13,283 2,608 570
DALLAS 2,800 61 1,760 91.9 2,700 10,692 2,253 199
DESHA 6,000 65 3,300 921 " 5,500 15,647 4,236 451
DREW 3,700 58 2,160 92,8 3,400 9,068 3,123 311
FAULENER 5,900 63 3,690 85.7 5,600 15,201 3,780 407
FRANKLIN 2,400 53 1,260 2468 2,300 5,577 285 174
FULTON 1,600 54 860 95.0 1,500 3,074 592 65
GARLAND 15,500 72 11,160 95.1 14,700 53,273 12,281 2,102
GRANT 2,200 58 1,280 94.3 2,100 3,484 1,310 80
GREENE 6,600 57 3,750 95.9 6,300 16,809 3,792 373
HEMPSTEAD 5.300 55 2,910 03.7 5,000 14,563 4,133 438
HOT SPRINGS 7,000 58 4,090 95.3 6,700 14,017 4,318 486
HOWARD 2,400 65 1,560 94.6 2,300 7,666 1,626 349
INDEPENDENOE 5,400 60 3,260 95.4 5,200 14,828 2,897 821
1ZARD 1,600 46 690 95.3 1,400 2,785 378 63
JACKSON 7,000 60 4,220 93.8 6,600 20,631 3,267 6541
JEFFERSON 24,000 68 16,280 92.3 22,200 60,063 18,455 1,626
JOHNSON 3,600 53 1,920 95.1 3,400 8,231 2,508 159
LAFAYETTE 2,800 55 1,540 92.3 2,600 5,894 1,618 151
LAWRENOE 4,100 63 2,580 96.2 3,900 11,017 2,846 245
LEE 6,100 62 3,800 91.2 5,600 12,708 2,794 358
LINCOLN 2,800 ) 1,620 90.6 2,500 4,191 < 768 124
LITTLE RIVER 2,400 66 1,650 91.2 2,200 4,600 1,468 187
LOGAN 3,800 52 1,990 958 3,600 9,380 1,761 259
LONOKE 6,100 89 4,200 93.8 5,700 19,193 4,660 384
MADISON 2,100 52 1,090 94.4 2,000 3,133 795 40
MARION 1,300 50 650 93.9 1,200 2,499 1,023 82
MILLER 10,600 81 8,690 93.5 9,900 34,096 6,240 772
MISSISSIPPI 17,800 73 13,070 2.3 16,400 58,827 16,247 1,648
MONROE 4,700 62 2,930 916 4,300 12,060 3,012 308
MONTGOMERY 1,200 55 660 95.1 1,100 2,001 519 41
NEVADA 2,800 61 1,700 93.4 2,600 5,874 1,535 179
NEWTON 1,400 52 730 94.0 1,300 413 193 26
OUACHITA 10,600 60 6,380 94.2 10,000 22,885 5,584 604
PERRY 200 66 590 93.9 800 1,235 351 .
PHILLIPS 12,800 83 8,090 90.7 11,600 30,052 8,153 986
PIEE 1,800 54 980 95.8 1,700 5,103 909 193
POINSETT 6,900 72 4,990 93.8 6,500 24,622 5,276 905
POLK 3,100 55 1,690 93.3 2,900 8,567 1,920 318
POPE 5.200 53 2,770 95.2 5,000 15836 3,523 473 -
PRAIRIE 2,700 69 1,860 94.0 2,500 7422 1,666 267
PULASKY 77,100 78 59,840 95,7 73,800 268,560 57,425 8,964
RANDOLPH 2,900 53 1,550 94.2 2,700 8,596 1,384 327
ST. FRANCIS 9,000 68 6,090 92.2 8,300 21,632 5,727 485
SALINE 7.000 65 4560 9556 6,700 19,168 5,080 42¢
SCOTT 1.400 52 730 94.4 1,300 4,325 1,103 127
SEARCY 2,300 9 1,130 92.4 2,100 3,826 826 127
SEBASTIAN 21,400 81 17,230 95.9 20,500 95,864 19,720 2,811
SEVIER 2,100 64 1,350 94.7 2,000 6,171 1,445 311
SHARP 1,600 46 730 95.4 1,500 1,986 592 72
STONE 1,300 45 590 94.0 1,200 2,988 512 192 -
UNION 15,300 67 10,260 92.2 14,100 54,551 14,360 1,653
VAN BUREN 1.700 60 1,020 95.0 1,600 3,175 509 80
WASHINGTON 14.900 61 9,120 96.0 14,300 43,077 8,840 1,367 .
WHITE 9,600 63 6,050 95.4 9,200 28,175 5,062 697
WOODRUFF 3,700 64 2,360 92,9 3,400 8,350 2,163 280
YELL 2,900 52 1,520 94.6 2,700 7,280 781 236
TOTAL 406,300 327,740 467,000 1,455,289 333,678 43,735 #498,054

" *State wide total

Bources of information: “Total Homes'’ were prepared by A. C. Nielsen
Co. from estimates by Sales Management updated to March 1958 by
application of growth patterns determined by special surveys of the
U. S. Bureau of the Census. ''Percent Tv Penetration” and “Tv Homes”
—as of March 1958—were supplied by the Advertising Research
Foundation. The ARF eounty-by-county report of tv penetration and
tv homes was prepared py the ARF technical staff with the assistance
of A. C. Nielsen Co. and the Bureau of the Census. ‘‘Percent Radio

Penetration” figures were supplied to the BROADCASTING YEAR-
BOOK by the A. C. Nielsen Co. and are the figures currently in use
by that company. *“Radio Homes"” are the product of multiplying
Nielsen percentages of penetration by total homes. “Retall Sales”
“Food Sales” and “Drug Sales” copyright 19568 by Sales Management;
no further reproduction authorized without express permission of
Sales Management. “Passenger Cars” are official registration figures
from the varlous states.
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‘

California market facis

Passenger

Total % Television Television % Radio Radio Retail S8ales Food 8ales Drug Sales (J:u'sg
County Homes . Penetration Homes Penetration Homes 1957 ($000) 1957 ($000) 1957 ($000) 1958
ALAMEDA 299,900 879% 261,710 96.4% 289,100 1,204,005 311,609 42,462 320,135
ALPINE 100 60 60 88.4 100 1,250 169 R 187
AMADOR 2,800 66 1,910 83.5 2,700 8,144 2,298 - 288 3,608
BUTTE 25,300 76 19,340 93.0 23,600 111,284 29,896 3,389 31,986
CALAVERAS 3,200 66 2,120 91.3 2,900 7,076 2,160 271 4,469
COLUSA 3,300 67 2,200 94.6 3,100 19,410 3,904 412 4,865
CONTRA COSTA 108,800 89 96,830 96.9 106,400 435,553 136,626 13,427 139,933
DEL NORTE 5,700 55 3,140 91.5 5,200 23,199. 5,682 571 5,539
ELDORADO 6,500 66 4,290 93.1 6,100 29,159 8,428 585 9,300
FRESNO 102,900 83 85,710 94.3 97,000 453,919 119,980 15,690 133,915
QLENN 4,700 66 3,110 94.0 4,400 23,669 4,819 8,539 6,601
HUMBOLDT 32,000 30 25,710 93.2 29,800 153,273 40,509 1,408 34,819
IMPERIAL 19,000 69 13,140 88.6 16,800 96,859 21,026 2,649 21,246
INYO . 4,500 48 2,170 90.3 4,100 22,476 4,971 621 4,796
KERN 82,500 85 69,960 93.0 76,700 368,087 90,406 10,731 103,086
KINGS 13,800 87 12,030 93.5 13,000 63,410 14,754 1,993 16,743
LAKE 3,900 66 2,690 93.6 3,700 16,499 4,767 450 5,703
LASSEN 5,100 49 2,510 95.4 4,900 16,131 6,856 388 6,112
LOS ANGELER 1,857,000 21 1,773,850 96.5 1,889,300 8,506,210 2,074,818 282,460 2,341,844
MADERA 11,400 85 9,740 91.6 10,400 42,476 12,727 1,019 14,654
MARIN 39,200 86 33,560 97.5 38,200 146,684 43,082 4,321 48,552
MARIPOSA 1,300 68 860 91.8 1,200 4,971 1,928 156 2,138
MENDOCINO 17,300 59 10,190 92.2 16,000 58,817 15,682 1,265 16,999
MERCED 25,200 79 19,910 92.9 23,400 09,165 23,168 2,732 27,6567
MODOC 2,700 49 1,330 91.7 2,600 9,477 2,166 360 2,750
MONO 800 65 520 92.6 700 4,638 1,469 I 684
MONTEREY 55,300 83 46,110 94.8 52,400 198,189 47,442 . b,8b4 58,661

CONTINUED

Bources of information: “Total Homes” were prepared by A. C. Nielsen Penetration” figures were supplied to the BROADCASTING YEAR-
Co, from estimates by Sales Management updated to March 1858 by BOCK by the A, C. Nielsen Co. and are the figures currently in use
application of growth patterns determined by special surveys of the by that company. "“Radio Homes" are the product of multiplying

U. S. Bureau of the Census, “Percent Tv Penetration” and “Tv _Homes” Nielgen percentages of penetration by total homes. ‘Retail Sales,”
—as of March 1958—were supplied by the Advertising Research “Food Sales” and “Drug Sales” copyright 1858 by Sales Managemen

t:

Foundation. The ARF county-by-county report of tv penetration and no further reproduction authorized without express permission o
tv homes was prepared by the ARF technical staft with the assistance Sales Management. “Passenger Cars” are official registration figures

of A. C. Nielsen Co. and the ‘Bureau of the Census, “Percent Radio from the various states.
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e {AMONG OTHER THINGS)

FRESNO AND THE BILLION DOLLAR RICH
SAN JOAQUIN VALLEY

* |solated market with no
outside TV penetration
which enables you to
pinpoint results fast!

%* 200,000 "PLUS" TV
homes ensure you a

3 e\
 Every nationality in rld =g,
is represented in this great g
valley. Limited and mass ap- g
peals can be made. If your g
product sells here, it will sell

i anywhere!

4
Fol * Three good TV stations to select from!
;‘5 7 Naturally, we believe, as one of Amer-
[i : ica's highest rated ABC stations, that

we're best. May we hear from you?

REPRESENTED BY THE BRANHAM CO.
- O'NEILL BROADCASTING CO.
P. O. BOX 1708. FRESNO, CALIFORNIA

% practical cost per
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Fast, accurate news coverage is one
reason Beeline stations deliver a large
and responsive audience in the Billion-
Dollar Valley of the Bees. The five
Beeline stations have their own news
staffs for on-the-spot local news
stories. They work closely with Mec-

Clatchy newspapers and tie into avail-

able network news shows to add depth
to their coverage.

As a group purchase, these radio
stations deliver more radio homes
than any combination of competitive
stations . . . at by far the lowest cost-
per-thousand. (Nielsen & SR&D)

SACRAMENTO, CALIFORNIA
Paul H. Raymer Co.,
National Representative

www americanradiohistorvy com
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California «-oumwe

Passeuger
Total % Television  Television % Radio Radio Retail Sales Food Sales Drug Sales Carns8
County Homes Penetration Homes Penetration Homes 1957 (3000) 1957 ($000) 1957 ($000) 1957
NAPA 18,600 66 12,210 95.9 17,700 65,920 17,089 1,826 21,817
NEVADA 6,200 62 3,870 93.2 5,800 28,264 10,683 765 7.085
ORANGE 174,400 20 156,480 96.7 168,600 615,212 161,132 20,662 217,087
PLACER 15,200 79 11,240 94.3 14,300 65,215 16,366 1,924 18,817
PLUMAS 3,600 1] 2,340 91.0 3,300 12,535 4,182 685 6.888
RIVERSIDE 88,200 82 71,930 93.3 82,300 343,907 81,617 11,717 101,663
SACRAMENTO 135,100 87 117,030 95.2 128,600 599,612 166,919 18,313 159,602
SAN BENITO 4,200 72 3,020 93.6 3,900 15,522 3,418 529 5,614
SAN BERNARDINO 143,600 86 123,180 95.0 136,300 549,234 136,102 15,615 170,689
8AN DIEGO 300,900 89 267,680 95.8 288,300 1,133,369 270,689 36,074 311,715
BAN TFRANCISCO 286,000 88 250,550 95.9 273,300 1,175,426 261,381 33,809 234,358
BAN JOAQUIN 71,400 85 61,010 94.7 67,600 297,841 67,969 9,201 85,699
8AN LUIS OBISPO 21,100 72 15,130 95.0 20,000 90,363 22,743 2,359 26,609
S8AN MATEO 124,900 90 112,070 97.4 121,700 510,840 152,838 18,674 156,223
SANTA BARBARA $7,100 83 30,780 95.1 35,300 173,104 42,246 6,315 51,054
SANTA CLARA 163,500 87 141,970 96.2 157,300 696,267 186,622 23,034 207,100
BANTA CRUZ 28,500 83 23,740 25.1 27,100 96,682 26,113 3,609 34,079
SHASTA 18,400 63 11,560 93.5 17,200 82,901 22,360 2,124 20,656
SIERRA 600 62 370 83.5 - 500 1,462 44 39 792
SIBKIYOU 9,200 b6 6,180 93.7 8,600 38,338 10,396 1,097 11,625
SOLANO 40,500 85 84,580 96.5 39,100 133,630 37,408 3.705 41,891
SONOMA 46,800 83 38,750 95.6 44,700 190,074 43,748 5,857 57,061
STANISLAUS 46,200 80 36,900 95.2 44,000 210,326 47,388 6,820 59,813
SUTTER 9,500 68 6,450 94.0 8,900 23,988 7,413 461 11,114
TEHAMA 7,000 70 4,900 93.7 6,600 27,683 6,684 1,068 8,584
TRINITY 2,700 70 1,890 89.0 2,400 6,210 2,943 36 2,792
TULARE 43,800 84 36,930 93.8 41,100 186,630 47,011 4,903 55,862
TUOLUMNE 5,200 66 3,420 92.4 4,800 18,680 4,869 b8é 5,767
VENTURA 48,700 88 43,080 94.7 46,100 187,320 50,092 5,779 60,116
YOLO 17,000 70 11,850 92.9 15,800 70,121 17,633 2,079 22,069
YUBA 8,700 64 5,660 94.5 8,200 54,306 10,150 1,548 10,306
TOTAL 4,760,000 4,150,730 4,562,000 16,825,500 4,967,614 637,425 5,651,873
Colorado market facits
Passenger
Total % Television  Television 9% Radio Radio Retail Sales Food Sales Drug Sales Cars
County Homes Penetration Homes Penetration Homes 1957 ($000) 1957 (3000) 1957 ($000) 1857
ADAMS 20,800 929 19,320 96.8% 20,200 65,554 13,874 - 4,028 34,305
ALAMOSA 3,000 40 1,180 95.2 2,900 12,711 2,833 421 3,094
ARAPAHOE 26,100 87 22,800 97.1 25,300 99,365 30,744 3,747 40,015
ARCHULETA 600 45 270 89.7 500 3,728 587 297 771
BACA 2,600 43 1,130 96.1 2,500 5,096 905 225 2,188
BENT 2,300 43 1,000 95.3 2,200 5,062 . 1,254 137 2,274
BOULDER 16,900 87 14,770 97.2 16,400 74,660 17,314 2,995 25,208
CHAFFEE 2,200 57 1,250 96.0 2,100 11,260 2,513 280 3,196
CHEYENNE 1,200 43 510 96.4 1,200 2,404 601 153 955
CLEAR CKEEE 1,100 85 710 96.4 1,100 5,467 812 182 1,475
CONEJOS 2,500 40 990 89.2 2,200 4,617 803 220 2,005
COSTILLA 1,200 47 560 85.3 1,000 1,763 177 87 941
CROWLEY 1,400 66 920 96.1 1,300 2,995 547 122 1,398
CUSTER 400 60 240 96.2 400 6560 270 175 579
DELTA 5,500 bd 2,960 95.6 5,300 17,202 4,616 655 5,840
DENVER 170,800 20 154,330 96.9 165,300 843,312 169,405 42,444 191,295
DOLORES 500 46 230 96.5 500 1,690 1687 337 983
DOUGLAS 1,000 80 600 95.0 1,000 4,286 663 68 2,024
EAGLE 1,300 b3 690 95.9 1,200 3,626 1,064 224 1,803
ELBERT 1,100 59 6560 95.2 1,000 1,780 617 46 1,502
EL PASO 40,100 79 31,800 96.9 38,800 173,741 34,991 7,068 47411
FREMONT 5,300 60 3,200 95.7 5,100 18,667 4,246 662 7,082
GARFIELD 3,800 37 1,410 95.8 3,600 18,089 3,499 841 4,683
GILPIN 200 65 130 91.6 200 1,011 142 65 517
GRAND 1,200 53 630 94.1 1.100 6,387 1,056 472 1,812
GUNNISON 1,800 39 710 94.2 1,700 7,226 1,664 188 2,084
HINSDALE 100 40 40 88.4 88 4 2 o — 116
HUERFANO 2,900 47 1,360 91.3 2,600 6,673 1,878 300 2,300
CONTINUED

Sonrces of information: “Total Homes” were prepared by A, C. Nielsen
Co, from estimates by Sales Management updated to March 1958 by
application of growth patterns determined by special surveys of the
U. S. Bureau of the Census. ‘“Percent Tv Penetration” and “Tv Fomes”

—as of March

1958—were supplied by the Advertising Research

Foundation., The ARF county-by-county report of tv penetration and
tv homes was prepared by the ARF technical staff with the assistance

of A. C. Nielsen Co, and the Bureau of the Census,
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“Percent Radio

Penetration” figures were supplied to the BROADCASTING YEAR-
and are the filgures currently in use

BOOK by the A, C. Nielsen Co.
by that company.
Nlelsen percentages of penetration by total homes.

“Radio Homes" are the product of multiplying
“Retall Sales,”

“Food Sales” and “Drug Sales” copyright 1968 by Sales Management;
no further reproduction authorized without express permission of

Sales Management.

from the various states.

“Passenger Cars’ are official registration figures
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KNX Radio proudly acknowledges
receipt of these major awards
thus far this year:

SIGMA DELTA CHI
Y Distinguished Service Award
JUDCGMENT
OHIO STATE UNIVERSITY

% First Award
JUDGMENT

Y Honorable Mention
UNIVERSITY EXPLORER
CALIFORNIA ASSOCIATED PRESS

¥t Certificates of Excellence for
GENERAL NEWS PRESENTATION

SPECIAL EVENTS

DOCUMENTARY
.’/F Y VY SPORTS
| KNX | €BS [raoio | FARM

Ml Sl

REPRESENTED BY CBS RADIO SPOT SALES

! ) 1958 BROADCASTING YEARBOOK @ PAGE A-B‘
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Colorado conmue

Passenger
Total % Television  Television % Radio Radio Retail 8ales Food Sales Drug Bales Gatsg
County Homes Penetration Homes Penetration Homes 1957 ($000) 1957 ($000) 1957 (3000) 1957
JACKBON. 700 53 370 92.6 600 1,841 251 216 936
JEFFERSON 29,000 89 26,880 97.2 28,200 107,078 38,190 4,844 47,093
RIOWA 900 43 390 96.0 800 3,129 920 28 0943
KIT CARSON 2,800 43 1,190 96.7 2,700 8,173 1,425 376 2,476
LAKE 2,000 57 1,140 93.0 1,900 9,960 2,556 377 3,304
LA PLATA 4,800 46 2,200 96.0 4,600 29,870 6,681 905 6,785
LARIMER 15,500 84 12,980 97.1 15,100 58,498 13,297 2,238 20,204
LAS ANTMAS 8,000 47 3,740 92.9 7,400 17,346 8,756 552 6,168
LINCOLN 1,900 59 1,130 95.5 1,800 7,174 871 307 2,163
LOGAN 5,900 70 4,120 96.4 5,700 256,619 4,681 672 8,288
MESA 15,400 69 10,660 96.5 14,800 73,716 15,939 2,305 20,269
MINEBAL 200 45 90 93.3 200 471 91 229
MOFFAT 1,900 39 750 95.0 1,800 9,401 2,117 312 2,661
MONTEZUMA 8,000 46 1,370 94.2 2,800 19,983 3,928 724 5,223
MONTROSE 4,800 52 2,480 95.0 4,600 19,703 4,479 902 8,171
MORGAN 5,900 73 4,290 956.7 - 5,600 25,762 5,409 955 8,184
OTERO 8,100 65 5,280 94.3 7,600 26,506 7,498 922 8,222
OURAY 800 52 310 9.0 600 1,789 479 274 750
PARK 500 56 280 954 500 1,949- 371 84 836
PHILLIPS 1,300 44 570 96.2 1,300 6,368 1,314 271 1,923
PITKIN 500 40 200 92.3 500 2,721 421 130 1,104
PROWERS 5,000 44 2,180 95.4 4,800 15,744 2,911 613 4,651
PUEBLO 31,600 79 24,980 96.7 30,600 125,264 33,143 3,673 38,808
RIO BLANCO 1,700 387 630 96.5 1,600 5,521 1,407 315 2,139
RIO GRANDE 8,200 40 1,270 93.9 3,000 11,450 2,858 479 3,657
ROUTT 2,700 40 1,070 94.2 2,500 6,984 1,881 366 2,670
SAGUACEE 1,300 40 520 92.3 1,200 3,008 486 2056 1,404
SAN JUAN 400 48 190 95.7 T 400 8656 218 66 339
BAN MIGUEL 700 53 370 93.3 700 2,211 456 65 910
SEDGWICK 1,600 44 710 96.9 1,600 6,176 1,069 184 1,750
SUMMIT 400 53 210 85.7 400 1,204 146 100 824
TELLER 700 57 400 '95.0 700 2,078 711 201 1,288
WASHINGTON 2,400 67 1,610 96.9 2,300 5,609 1,287 239 2,665
WELD 21,600 88 19,080 96.6 20,900 74,844 15,787 2,187 25,900
YUMA 3,400 44 1,500 96,7 3,300 9,077 1,936 431 3,622
TOTAL 508,100 398,340 490,088 2,126,660 476,122 93,035 632,198
Conneclicut market facts
. Pasgenger
Total 0 Television Television 2, Radio Radio Retail Sales Food Sales Drug Bales Cars
County Homes Peonetration Homes Penetration Homes 1967 (3000) 1957 ($000) 1957 ($000) 1957
FAIRFIELD 177,500 919, 161,030 96.89%, 171,800 924,658 245,408 29,972 244,920
HARTFORD 187,100 91 169,420 97.1 181,700 954,127 216,166 35,758 229,877
LITCHFIELD 34,400 91 31,200 96.3 33.100 138,956 38,396 4,692 43,867
MIDDLESEX 22,400 91 20,300 96.6 21,600 108,400 25,043 3,850 37,148
NEW HAVEN 184,500 91 167,720 96.8 178,600 835,800 210,413 28,207 218,370
NEW LONDON 49,800 90 44,910 95.8 47.700 222,075 54,347 5,804 654,697
TOLLAND 15,700 20 14,180 95.9 15,100 40,420 10,404 1,108 22,766
WINDEAM 21,200 90 19,170 95.5 20,200 85,718 21,963 1,916 23,509
TOTAL 692,600 627,830 669,800 3,310,142 822,140 111,307 876,244
Delaware market facts
Pagsenger
Total 0% Television Television % Radio Radio Betail Sales Food Sales Drug Sales Cars
County Homes Penetration Homes Penetration Homes 1857 ($000) 1957 ($000) 1957 (3000) 1957
KENT 17,000 899, 15,050 92.2%, 15,700 74,349 11,334 1,677 23,000
NEW CASTLE 79,300 91 71,830 96.7 76,700 378,048 84,008 12,593 82,412
BUSSEX 23,800 89 21,150 91.9 21,900 94,606 16,528 2,218 21,953
TOTAL 120,100 108,030 114,300 547,003 111,960 16,488 128,364

Sonrces of information: “Total Homes” wers prepared by A. C. Nielsen
Co. from estimates by Sales Management updated to March 1958 by
application of growth patterns determined by special surveys of the
T. S. Bureau of the Census. “‘Percent Tv Penetration” and “Tv Homes”
—as of Marech 1958—were supplied by the Advertising Research
Foundation. The ARF county-by-county report of tv penetration and
tv homes was prepared by the ARF technical staff with the assistance
of A. C. Nielsen Co. and the Bureau of the Census. “Percent Radio
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Penetration” figures were supplied to the BROADCASTING YEAR-
and are the figures currently in use
“Radio Homes" are the Droduet of multiplying

BOOK by the A. C. Nielsen Co.
by that company.
Nielsen percentages of penetration by total homes.

“Retail Sales,”

“Food Sales” and “Drug Sales” copyright 1958 by Sales Management;
no further reproduction authorized without express permission of

Sales Management.

from the various states.

“Passenger Cars” are official registration figures
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Began broadcasting September 23, 1957.

Within 60 days, achieved the 2nd highest

share of audience in the nation for an

independent station competing

T h e FA B u L o U s in a market where all networks are
represented.

ARB, November 1957.

WTIC-TV STORY

Greatest number of multi-weekly shows
among the top ten in the Hartford
Metropolitan Area.

Telepulse, February 1958.

Greatest number of Metropolitan
Area quarter hour wins

following WTIC-TV daily sign on.
Nielsen, March 1958.

and it keeps getting
better all the time!

YOU CAN SELL PROSPEROUS
SOUTHERN NEW ENGLAND BEST ON

WTIC-TV

HARTFORD, CONNECTICUT

£

Represented nationally by Harrington, Righter & Parsons, Inc.
New York, Chicago, Boston, San Francisco, Atlanta
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District of Columbia market facts

Passenger
Total % Television  Television % Radio Radio Rotail Sales Food Sales Drug Bales ca:;g
Homes Penetration Homes  Penetration  Homes 1967 ($000) 1967 ($000) 1957 ($000) 1957
WASHINGTON 246,800 80% 221,600 96.5% 238,200 . 1,353,802 259,366 63,675 163,221
Florida market facis
? Passenger
Total % Television  Television % Radio Radio Retail 8ales Food S8ales Drug Sales Cars
County Homes Penetration Homes Penetration ~ Homes 1967.(3000) 1957 ($00C) 1957 ($000) 1957
ALACHUA 17,600 62% 10,950 94.4% 16,600 79,587 17,973 2,491 21,312
BAKER 1,400 76 1,060 90.8 1,300 5,023 1,552 160 2,190
BAY 16,200 71 11,500 95.4 15,600 69,613 17,106 2,403 21,280
BRADFORD 2,800 75 2,100 92.2 ' 2,600 8,731 2,362 324 3,670
HBREVARD 21,700 68 14,690 95.2 20,700 76,963 21,831 3,146 31,627
BROWARD 74,400 87 65,080 96.3 71,600 377,292 86,064 15,089 115,234
CALHOUN 1,800 56 1,000 93.1 1,70u 7,124 1,395 361 1,763
CHARLOTTE 1,900 66 1,260 $3.6 1,800 9,497 2,977 231 3,327
CITRUS 1,600 651 820 946 1,600 7,600 1,992 306 2,993
CLAY 4,600 73 3,360 93.0 4,300 10,524 2,474 467 6,104
COLLIER 4,100 67 2,730 89.4 3,700 18,258 3,902 832 5,738
COLUMBIA 5,200 68 3,030 92.1 4,800 17,790 4,081 382 5,345
DADE 248,000 88 218,490 96.5 239,300 . 1,470,987 333,859 54,813 356,641
DE BOTO 2,400 52 1,240 92.1 2,200 9,778 2,617 380 3,068
DIXIE 900 56 500 89.4 800 3,687 1,201 126 . 1,178
pUvAL 118,700 84 99,850 96.1 114,100 576,989 144,168 20,234 13b,736
ESCAMBIA 43,300 78 33,740 95.4 41,300 197,434 50,5635 5,935 58,182
FLAGLER 1,300 68 880 90.3 1,200 3,441 716 271 1,981
CONTINUED
Sources of information: “Total Homes” weré prepared by A. C. Nielsen Penetration” figures were supplied to the BROADCASTING YEAR-
Co. from estimates by Sales Management updated to March 1958 by BOOK by the A. C. Nielsen Co and are the figures currently in use

application of growth patterns determined by speclal surveys of the
U. 8. Bureau of the Census. “Percent Tv Penetration’” and “Tv Homes"

—as8 of March 1958—were supplied by the Advertising Research
Foundation. The ARF county-by-county report of tv penetration and
tv homes was prepared by the ARF technical staff with the assistance
“Percent Radio

of A. C. Nielsen Co. and the Bureau of the Census.

by that company. *“Radio Homes' are the product of multiplying
Nielsen percentages of penetration by total homes. "“Retail Sales,”
“Food Sales” and “Drug Sales” copyright 1958 by Sales Management;
no further reproduction authorized without express permission of
Sales Management. “Passenger Cars' are official registration figures
from the various states.
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onNE rapio sTaTion ... WQAM | . Lears Far
ABOVE THE REST IN GREATER MIAMI

First in 432 of 432 Pulse quarter-hours.

First on Hooper with 40.1%, all-day average . . . more than the
next 4 stations combined.

First in 264 of 264 Hooper quarter-hours. First morning,
afternoon, all-day on Trendex.

First on Southern Florida Area Pulse which accounts

for 31.5%, of the state’s population,
Next time you're in Miami

(via vacation-buy or time-buy)

dial WQAM and hear the reasons for
such overwhelming leadership.

Talk to a man from Blair . . . or
WQAM General Manager

Jack Sandler.

WQAM

Serving all of Southern Florida
with 5,000 watts on 560 kc
.. -and radio #1 in

MIAMI

g
e

WDGY Minneapolis St. Paul

REPRESENTED BY JOHN BLAIR & CO.

WHB HAansas City

REPRESENTED BY JOHN BLAIR & €O.

WTIX New Orleans

REPRESENTED BY ADAM YOUNG INC,

WQAM Miami

REPRESENTED BY JOHN BLAIR & CO.

a
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Florida connwe

Pas:
Total % Television Television 9% Radio Radio Retail Sales Food Sales Drug Sales os::;ger

County Homes Penetration Homes Penetration Homes 1957 ($000) 1957 ($000) 1957 ($000) 1957

FRANELIN 1,500 39 580 91.8 1,400 4,709 1,500 188 1,488
GADSDEN 8,400 51 4,310 91.1 7,700 25,480 6,139 795 7,326
GILCBRIST 600 57 340 91.6 500 2,767 854 — 956
GLADES 700 b7 400 91.6 600 1,761 696 39 611
GULF 2,700 56 1,510 94.6 2,600 8,031 2,623 279 2,777
HAMILTON 2,200 58 1,280 89.7 2,000 5,797 1,927 177 1,458
HARDEE 3,400 52 1,760 94.0 3,200 13,545 3,073 379 4,061
HENDRY 1,800 b7 1,020 23.3 1,700 12,469 2,579 296 3,104
HERNANDO 2,600 62 1,290 92.8 2,300 10,397 2,349 335 3,247
HIGHLANDS 4,900 57 2,780 94.4 4,600 24,763 8,542 741 7,088
HILLSBOROUGH 103,800 85 87,970 95.9 99,500 453,764 106,767 17,568 131,218
HOLMES 2,800 49 1,380 93.7 2,600 7,084 2,516 235 2,032
INDIAN RIVER 5,100 55 2,780 93.7 4,800 30,351 8,841 1,131 B,492
JACKSON 8,600 b0 4,270 92.6 8,000 27,613 6,473 674 8,323
JEFFERSON 2,400 50 1,190 89.1 2,100 5,614 1,436 157 2,017
LAFAYETTE 700 b6 390 93.3 700 2,051 434 70 721
LAKE 13,900 67 9,300 95.2 13,200 59,207 15,180 1,980 21,105
LEE 11,400 86 7,650 94.6 10,800 69,322 16,610 2,452 17,291
LEON 15,700 47 7,410 93.2 14,600 81,643 15,731 1,799 14,129
LEVY 2,600 52 1,340 90.3 2,300 12,165 2,330 301 2,723
LIRERTY 600 37 220 92.3 600 2,273 1,241 I 665
MADISON 3,400 50 1,700 90.8 3,100 12,253 3,065 274 3,130
MANATEE 16,100 75 11,340 95.9 14,500 69,957 19,248 2,263 22,996
MARION 13,800 59 8,180 93.3 12,900 58,157 11,480 1,528 14,777
MARTIN 3,800 55 2,080 95.0 3,800 17,638 5,424 1,171 5,718
MONROE 14,600 70 10,220 96.0 14,000 44,043 | 11,307 1,653 13,128
NASSAU 3,900 77 2,980 934 3,600 13,301 2,231 208 4,686
OKALOOSA 12,500 63 7,910 94,7 11,800 50,613 10,090 1,330 16,289
OKEECHOBEE 1,200 83 760 94.3 1,100 6,110 1,789 97 1,689
ORANGE 86,600 82 54,700 96.0 63,900 314,800 63,736 9,436 82,096
OSCEOLA 4,900 €3 3,070 95.0 . 4,700 20,252 5,830 622 7,017
PALM BEACH 57,600 32 47,250 94.7 54,500 302,183 65,723 10,187 82,356
PASCO 8,100 b5 4,470 95.1 7,700 29,353 7,809 947 11,489

CONTINUED
A 9; %
¥ . e Y

;;hrélull sales
fz; §MARKET

. i : # ’ b i ,; “g A F i 6 § 3 \\
WHENJ'YGU BU‘I" RADIO 'i"TO f kY, i,' PUT YOUR ADVERTISING
'vog GET THE BIG AD\MNTAGE os emit WHEBE THE MONEY IS . . .

AREA COVERAGE 30th 34th RETAIL SALES
rd oth  FOOD SALES
AREA. POPULATION - 1,007,600 g?,f gard GENERAL MERCHANDISE
RETAIL SALES $1,447,745,000 30th  35th  SERVICE STATION SALES
_ EFFECTIVE BUYING INCOME —_.......... $1,524,872,000 25th  31st  EATING - DRINKING ESTAB.

36th 40th FURNITURE - HOUSEHOLDS
24th 25th BUILDING MATERIALS & HARDWARE

WFLA RADIQ o7, [Sec—————

*SALES MANAGEMENT 1958 SURVEY OF BUYING POWER
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.

Flo I‘ida CONTINUED

. Pagsenger
Total % Television  Television _ % Radio Radio Retail Sales Food S8ales Drug Sales Cars
County Homes Penetration Homes Penetration Homes 1957 (3000) 1957 ($000) 1957 ($000) 1957
PINELLAS 95,100 81 77,150 96.9 92,200 453,768 90,762 18,894 133,884
POLK 48,300 73 35,380 95.6 46,200 192,702 49,807 5,967 81,307
PUTNAM 9,100 67 6,120 92.7 8,400 34,112 8,166 1,910 9,888
ST. JOHNS 9,300 73 6,760 94.3 8,800 28,457 6,639 1,288 9,394
ST. LUCIE 8,600 b6 4,650 95.0 8,100 51,657 13,159 1,558 12,665
SANTA ROSA 5,800 63 3,670 93.7 5,400 23,079 7,872 504 7,402
SARASOTA 17,800 60 10,720 956.8 17,100 118,954 27,137 4,891 31,088
SEMINOLE 10,800 59 8,320 93.9 10,100 31,810 9,251 1,279 12,959
SUMTER 2,900 b5 1,590 94.4 2,700 9,108 2,402 337 3,135
SUWANNEE 3,800 58 2,210 92.5 3,600 15,446 2,954 470 3,666
TAYLOR 3,600 50 1,800 92.6 3,300 10,788 3,163 242 3,285
UNION 900 76 680 91.6 800 2,897 879 62 827
VOLUSIA 33,6800 59 19,840 96.3 32,000 163,216 32,462 7,432 45,001
WAEKULLA 1,200 39 470 89.8 1,100 1,774 897 — 1,087
WALTON 3,700 49 1,810 24.4 3,600 15,973 2,991 98 4,361
WASHINGTON 2,700 44 1,190 93.0 2,500 5,845 1,634 388 2,298
TOTAL 1,226,700 946,380 1,171,900 5,892,169 1,366,422 209,532 1,625,481
Georgia market facts
g Passenger
Total % Television  Television 9% Radio Radio Retail 8sles Food Sales Drug Bales Cars
County Homes Penetration Homes  Penetration Homes 1957 (3000) 1957 ($000) 1857 ($000) 1957
APPLING 3,000 499, 1,480 93.8% 2,800 10,213 1,939 334 2,687
ATKINBON 1,700 50 860 93.3 1,600 2,172 659 89 1,292
BACON 2,200 69 1,510 94.2 2,100 8,303 1,039 374 1,948
BAKER 1,100 49 540 91.4 1,000 643 251 21 847
BALDWIN 5,600 56 3120 94.1 5,300 16,520 4,800 614 5,115
BANKS 1,400 70 980 5.0 1,300 466 344 [ 1,814
BARROW 3,400 71 2,410 956.8 3,300 14,457 3,664 430 3,989
BARTOW 7,000 86 6,020 95.6 6,700 19,015 5,766 692 7,661
BEN HILL 3,800 49 1,880 95.4 3,600 12,299 2,833 301 3,716
BERRIEN 3,000 50 1,510 94.8 2,300 12,479 5,683 374 2,787
BIBB 39,800 74 29,560 95.4 38,000 146,791 33,843 5,282 37,591
BLECKLEY 2,100 60 1,270 93.7 2,000 6,783 1,727 261 2,285
BEANTLEY 1,400 51 720 93.0 1,300 2,626 1,014 99 1,310
BROOKS 3,600 41 1,470 23.2 8,400 9,860 2,349 278 3,232
BRYAN 1,400 b8 810 93.3 1,300 3,880 1,149 54 1,302
BULLOCH 5,600 54 3,030 94.4 5,300 17,186 3,766 618 5,887
BURKE 5,400 b4 2,900 88.6 4,800 9,176 2,345 212 3,617
BUTTS 2,200 77 1,690 94.8 2,100 5,717 1,609 88 2,136
CALHOUN 2,000 50 1,000 90.56 1,800 4,267 783 295 1,298
CAMDEN 2,400 67 1,610 93.3 2,200 3,965 926 1562 2,633
CANDLER 1,800 53 950 93.5 1,700 5,499 1,221 144 1,585
CARROLL 8,600 84 7,140 95.7 8,100 25,055 5,251 748 9,900
CATOOBA 4,500 76 3,440 96.0 4,300 9,923 3,026 527 6,484
CHARLTON 1,100 67 740 93.3 1,000 4,930 1,018 216 1,234
CHATHAM 51,300 83 42,640 95.7 49,100 193,509 45,825 6,236 50,877
CHATTAHOOCHER 1,800 69 1,250 95.0 1,700 2,638 333 A 877
CHATTOO0GA 5,400 75 4,030 96.2 5,200 14,502 3,048 459 5,611
CHEROKEE 5,200 80 4,140 96.6 5,000 20,190 5,315 386 6,446
CLARK 11,200 72 8,030 5.6 10,700 52,975 10,632 1,956 12,162
CLAY 1,300 56 730 20.8 1,200 2,073 278 92 834
CLAYTON 8,100 88 7,130 96.6 7,800 12,379 5,306 288 13,087
CLINCH 1,500 54 810 95.2 1,400 3,673 766 121 1,281
COBB 26,200 ' 90 23,670 96.7 25,300 80,869 24,448 3,010 34,278
COFFEE 6,100 50 3,070 94.2 5,700 16,020 3,075 8856 5,040
COLQUITT 9,300 57 5,340 95.0 8,800 28,168 8,057 1,054 9,006
COLUMBIA 2,200 75 1,650 93.56 2,100 1,896 859 R 3,019
COOK 2,900 41 1,180 94.9 2,800 8,622 1,867 386 2,782
COWETA 7,800 72 5,620 95.1 7,400 20,272 5,715 757 7,631
CRAWFORD 1,200 62 740 91.1 1,100 2,227 838 38 1,279
CRISP 4,800 61 2,910 93.8 4,600 15,031 3,610 403 4,337
DADE 1,700 75 1,270 04.8 1,600 2,984 857 57 2,368
DAWSON 700 79 550 95.0 700 2,680 620 31 1,001
DECATUR 7,700 46 3,560 93.4 7,200 17,698 4,495 624 5,687
CONTINUED

Sources of information: “Total Homes” were prepared by A. C. Nielsen
Co. from estimates by Sales Management updated to March 1358 by
application of growth patterns determined by speclal surveys of the
TU. S. Bureau of the Census. “Percent Tv Penetration” and “Tv Homes"
—as of March 1958—were supplied by the Advertising Research
Foundation. The ARF county-by-county report of tv penetration and
tv homes was prepared by the ARF technical staff with the assistance
of A, C. Nielsen Co. amd the Bureau of the Census. “Percent Radio

Penetration” flgures were supplied to the BROADCASTING YEAR-
BOOK by the A. C. Nielsen Co. and are the figures currently in use
by that company. “Radio Homes" are the product of multiplylng
Nlelsen percentages of penetration by total homes. “Retail Sales,”
“Food Sales” and “Drug Sales” copyright 1958 by Sales Management;
no further reproduction authorized without express permission of
Sales Management. “Passenger Cars” are official registration figures
from the various states. -
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Geo rg Q1 conmnuen

. Passenger

Total % Television  Television 9% Radio Radio Retail 8ales Food 8ales Drug Sales Carsg
County Homes Penetration Homes Penetration Homes 1967 ($000) 1957 ($000) 19567 ($000) 1957
DE KALB ° 68,200 89 49,980 97.4 54,700 135,611 45,849 7.300 81,019
DODGE 3,800 61 2,310 83.2 3,600 9,380 2,961 172 3,696
DOOLY 3,100 61 1,880 93.2 2,900 4,960 1,372 265 2,468
DOUGHERTY 16,200 73 11,750 93.9 15,200 69,877 17,215 2,313 18,600
DOUGLAS 3,100 85 2,630 95.9 3,000 9,287 2,885 268 4,435
EARLY 4,000 46 1,850 91.5 3,700 7,191 1,635 262 2,556
ECHOLS 500 b4 270 95.0 500 170 38 . 369
EFFINGHAM 2,200 54 1,190 93.5 2,100 3,678 778 163 2,262
ELBERT 2,300 70 ] 3,020 95.3 4,100 13,679 3,650 595 5,197
EMANUEL 4,200 48 2,000 93.1 3,900 14,377 2,951 344 4,061
EVANS 1,400 58 810 94.8 1,300 7,849 1,242 204 1,707
FANNIN 3,500 57 2,000 94.0 3,300 8,012 1,997 151 3,821
PAYETTE 1,900 88 1,680 95.3 1,800 4,124 1,048 210 2,167
FLOYD 18,700 78 14,640 96.7 18,100 44,628 11,821 1,257 21,279
FORSYTH 2,700 79 2,140 95.8 2,600 10,328 2,432 229 3,301
FRANKLIN 3,100 70 2,160 95.56 3,000 9,015 1,705 138 4,114
FULTON 158,400 88 140,120 96.6 153,000 1,004,539 86,631 31,954 168,243
GILMER 2,200 76 1,680 85.1 2,100 5,901 1,225 106 2,071
GLASCOCK 600 67 400 95.0 600 366 26 — 688
GLYNN 11,100 70 7,740 94.7 10,500 42,020 10,797 1,628 11,679
GORDON 4,700 76 3,690 96.0 4,600 14,800 3,635 609 5,054
GRADY 4,800 46 2,120 94.2 4,300 12,900 3,774 176 4,211
GREENE 2,900 58 1,690 93.6 2,700 6,302 1,248 258 2,456
GWINNETT 8,500 76 6,470 96.3 8,200 30,961 5,713 734 11,796
HABERSHAM 4,200 €6 2,780 95.7 4,000 16,643 2,789 557 5,258
HALL 12,000 88 10,600 96.0 11,500 69,708 12,108 1,614 14,230
HANCOCK 2,100 56 1,170 91.1 1,900 4,391 1,263 93 1,643
HARALSON 3,700 85 3,140 95.9 3,500 10,325 2,399 345 4,231

CONTINUED

Sources of information: “Total Homes' were prepared by A. C. Nielsen Penetration” figures were supplied to the BROADCASTING YEAR-
Co. from estimates by Sales Management updated to March 1958 by BOOK by the A. C. Nielsen Co. and are the figures currently in use
%ppllcatlon of growth patterns determined by special surveys of the by that company. "Radio Homes” are the product of multiplying

. S. Bureau of the Census. “Percent Tv Penetration” and “Tv Homes"” Nielsen percentages of penetration by total homes. “Retail Sales,”
—as of March 1953—were supplied by the Advertising Research ‘“Food Sales” and “Drug Sales” cobyright 1958 by Sales Management;
Foundation. The ARF county-by-county report of tv penetration and no further reproduction authorized without express permiasion of
tv homes was prepared by the ARF technical staff with the assistance Sales Management. “Passenger Cars” are official registration flgures
of A, C. Nielsen Co. and the Bureau of the Census. “Percent Radio from the various states.

SELL MORE BY TELLING MORE

Sell nearly all of South Georgia and
North Florida with only one
Power-full radio voice!

5,000 WATTS!
- INDEPENDENT

570 KC
Fulitime

WAYCROSS
GEORGIA

Phone AT 3-4660

Serving 86 counties in\Georgia,
Florida, and South Carolina

30.2% of all Georgia Counties
28.4% of all Florida Counties

ADVERTISE WHERE THE PEOPLE LISTEN!

Contact our national representative . . . Thomas F. Clark
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Here is how

~ WSB Radio and WSB-TV dominate

wis

8%

their fields in Atlanta

~ Metropolitan Atlonta
Leodership in Radio Audience Ratings
* Sunday thre Saturday—504 Quarter-hours
— Mielsen—Morch/April 1958 :
':T..!TE"-'E are 14 radia !Iﬂliﬂlllﬂ
; |-r1 thiemetrogalian. preal -

913 -
] |
3% 99y
: -
2nd Sta. 3rd $1a.  4thSta.  5th Sta. WSB-TV 2nd Sta.

AN ADVERTISER’S CHOICE of stations in Atlanta can make a sizable dif-
ference in his sales results. These charts show why. In few cities of the
nation do you see so marked a degree of consumer preference. This massive
preference for WSB Radio and WSB Television is built on a record of
superior local programming, better news service and staff work of high
professional quality. Certainly your advertising in Atlanta belongs on
the WSB stations.

WSB RADIO/WSB-TV

Affiliated with The Atlanta Journal and Constitution. NBC
Represented by Edward Petry & Company

Metropolitan Atlanta 1
lendership in
Television Audience Rafings

Sunday thrs Soturday, Moy 5111 = ARE

A5 rinra ke Kauractl] Hhron. shaflons an
the airl, Tins warue eaunled  as '_"‘ﬂ'rit:."'
For each slabiani insedord. -

3rd Sta.
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Georgia comwe

Pasgsen,
Total % Television  Television 9% Radio Radio Retail 8ales Food S8ales Drug Sales ca.rsger
County Homes Penetration Homes Penetration Homes 1957 ($000) 1957 ($000) 1957 ($000) 1957
HAERIS 2,700 67 1,800 92.2 2,500 ) 5,208 1,328 60 2,452
HART 3,200 71 2,260 96.5 3,100 9,675 2,262 650 5,840
HEARD 1,600 73 1,090 94.2 1,400 2,163 610 40 1,386
HENRY 3,800 83 3,170 94.7 3,600 6,831 1,951 475 4,271
HOUSTON 7,600 74 © 5,590 94.4 7,200 26,678 6,997 o078 9,140
IRWIN 2,300 50 1,150 94.2 2,200 4,224 1,269 207 2,046
JACKSON 4,300 71 3,060 95.1 4,100 14,969 3,182 494 5,366
JASPER 1,600 69 1,110 93.0 1,500 3,214 672 189 1,376
JEFF DAVIS 2,400 49 1,180 83.5 2,200 8,246 2,468 130 2,353
JEFFERSON 4,200 66 2,780 93.6 3,800 10,521 2,306 438 3,606
JENKINS 2,300 54 1,240 92.1 2,100 5,645 1,507 243 1,777
JOHNSON ° 2,200 52 1,140 93.3 2,100 4,208 1,137 139 1,935
JONES 1,600 56 890 3.6 1,600 2,601 566 62 1,787
LAMAR 2,400 7 1,840 84.5 2,300 8,360 2,784 269 2,677
LANIER 1,300 54 700 92.6 1,200 3,213 816 79 1,223
LAURENS 7,700 67 5,160 93.6 7,200 23,038 5,373 720 7,864
LEE 1,400 58 810 90.2 1,300 921 336 66 1,190
LIBERTY 2,200 58 1,280 22.1 2,000 8,123 2,456 193 8,920
LINCOLN 1,300 68 890 93.6 1,200 2,777 690 57 1,360
LONG 900 50 450 21.6 800 2,272 445 112 945
LOWNDES 13,200 54 7,180 24,1 12,400 44,928 8,496 1,369 13,413
LUMPEKIN 1,500 67 850 93.6 1,400 4,209 728 216 1,775
MACON 3,100 61 : 1,890 92.0 2,800 6,959 1,926 223 2,648
MADISON 2,600 70 1,810 94.8 2,600 2,837 1,039 112 - 3,184
MARION 1,400 61 860 91.8 1,300 2,367 586 82 1,029
MC DUFFIE 3,000 76 2,240 94.3 2,800 8,363 1,726 267 2,976
MC INTOSH 1,600 58 930 93.9 1,500 3,289 957 42 1,254
MERIWETHER - 5,100 69 3,610 82.6 4,700 11,235 3,316 146 4,314
MILLER 2,000 46 920 23.1 1,900 4,124 928 212 1,501
MITCHELL 5,200 46 2,400 92.7 4,800 13,894 3,666 379 ° 4,254
MONROE 2,600 77 1,920 93.7 2,300 8,402 1,889 26 2,400
MONTGOMERY 1,600 48 770 3.6 1,600 1,849 669 47 1,406
MORGAN 2,500 69 1,720 21.8 2,300 5,408 1,502 244 2,261
MURRAY 2,600 76 1,910 84.8 2,400 4,287 1,312 178 2,676
MUSCOGEE 41,600 88 . 36,550 96.1 40,000 157,166 35,834 5,070 # 46,350
NEWTON 5,000 84 4,180 85.6 4,800 16,230 4,830 436 5,238
OCONEE 1,600 69 1,110 95.4 1,600 1,274 631 R 1,822
OGLETHORPE 2,100 58 1,220 93.7 2,000 1,710 260 71 1,997
PAULDING 2,700 86 2,290 25.9 2,600 4,162 1,211 172 3,349
PEACH 3,000 61 1,830 92.0 2,800 10,844 2,813 370 -3,089
PICKENS 2,100 . 80 1,670 95.6 2,000 9,632 1,636 194 2,510
PIKRCE 2,400 51 1,230 92.0 2,200 6,839 1,282 298 2,349
PIKE 1,800 69 1.240 84.0 1,700 2,076 810 47 1,700
POLK 8,200 85 6,960 95.5 7,800 21,803 5,818 824 8,063
PULABKI 2,000 61 1,210 92.2 1,800 6,956 1,582 262 1,979
PUTNAM 1,600, 56 880 90.9 1,500 6,244 1,309, 202 1,657
QUITMAN 700 67 400 92.1 600 330 84 [ 427
RABUN 1,700 66 1,130 94.4 1,600 4,797 1,012 196 2,087
RANDOLPH 2,800 56 1,580 90.7 2,600 7,034 2,074 443 2,164
RICHMOND 44,600 80 35,480 95.1 42,400 164,094 41,150 4,384 386,350
ROCKDALE 2,200 84 1,840 95.8 2,100 6,794 2,205 169 2,658
SCHLEY 8,00 61 480 94.3 800 1,862 209 20 716
SCREVEN 4,100 b4 2,200 91.8 3,800 8,776 2,283 204 3,019
SEMINOLE 1,800 46 880 93.8 1,800 b,4b8 1,201 134 1,670
SPALDING 8,800 89 7,850 95.6 8,400 33,187 9,040 1,024 9,871
STEPHENS 4,900 87 3,260 96.4 4,700 14,862 3,806 401 5,755
BTEWART 2,100 61 1,280 89,7 1,800 4,874 1,858 171 1,262
SUMTER 6,200 58 3,620 93.6 5,800 19,883 5,689 793 5,303
TALBOT 1,800 67 1,200 92.0 1,700 2,387 483 39 1,336
TALIAFERRO 900 68 610 91,0 800 1,174 315 33 703
TATTNALL 3,400 52 1,780 94.1 3,200 9,803 2,065 237 3,076
TAYLOR 2,100 61 1,280 90.4 1,800 4,885 763 126 1,777
TELFAIR 2,600 50 1,290 94.1 2,400 8,169 2,416 261 2,772
TERRELL 2,900 59 ° 1,700 90.¢ 2,600 11,128 3,162 417 2,545
THOMAS 9,200 57 5,280 93,9 8,600 32,603 8,169 1,571 8,603
TIFT 6,600 651 3,340 94,1 6,200 19,311 5,287 612 6,017
TOOMES 4,200 52 2,200 94.9 4,000 15,770 3,665 540 3,827
TOWNS 0 1,000 57 570 94.1 900 1,647 201 37 1,018
TRUETLEN 1,400 48 6870 85.2 1,300 1,820 683 79 1,241
TROUP 14,300 ki 10,960 94.3 13,500 48,038 11,754 1,410 12,6808
TURNER 2,600 50 1,260 94.1 2,400 6,956 1,629 189 1,828
TWIGGS 1,700 52 880 91.8 1,600 822 189 59 1,476
CONTINUED
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Georgia conmne

Passenger
Total 9 Television  Television % Radio Radio Retail S8ales TFood S8ales Drug Sales Cars
County Homes Penetration Homes Penetration Homes 1957 ($000) 1957 ($000) 1957 ($000) 1957
UNION 1,700 57 970 93.9 1,600 2,948 289 126 1,395
UPSON 7,000 67 4,660 95.3 6,700 18,638 6,243 641 6,792
WALKER 11,800 75 8,810 95.6 11,300 24,985 6,891 1,146 14,116
WALTON 4,900 68 8,350 95.0 4,700 14,259 4,776 381 5,230
WARE 9,000 71 6,390 94.6 8,500 36,819 7,629 1,364 9,637
WARREN 2,000 67 1,330 93.1 1,900 4,221 1,040 206 1,482
WASHINGTON 4,600 52 2,380 92.6 4,300 10,021 2,936 265 3,708
WAYNE 3,500 50 1,740 93.3 3,300 17,939 4,608 T44 4,673
WEBSTER 800 61 480 90.5 700 449 113 49 572
WHEELER 1,400 50 700 93.9 1,300 1,123 474 21 1,177
WHITE 1,400 56 790 95.0 1,300 2,641 146 17 1,891
WHITFIELD 10,300 86 8,900 96.4 9,900 37,670 9,158 1,169 11,989
WILCOX 2,100 60 1,270 92.9 2,000 2,194 703 654 1,629
WILKES 2,700 88 1,830 92.1 2,500 7,925 1,951 276 2,546
WILKINSON 2,200 52 1,140 93.5 2,100 2,521 932 163 2,073
WORTH 4,200 50 2,110 92.9 3,900 6,685 2,002 231 3,412
TOTAL 998,100 743,320 940,900 3,567,800 831,483 118,681 1,055,895
facits
idaho market fac N
Total % Television Television 9% Radio Radio Retail 8ales Food Sales Drug Sales Cars
County Homes Penetration Homes Penetration  Homes 1957 ($000) 1957 ($000) 1957 ($000) 1957
ADA 25,400 869 21,920 97.7% 24,800 118,926 23,508 3,715 34,680
ADAMS 900 58 520 97.2 200 2,184 798 109 1,157~
BANNOCK 12,600 77 9,690 97.5 12,300 56,468 13,419 1,671 16,851
BEAR LAKE 1,700 62 1,060 97.7 1,700 9,300 1,713 275 2,410
BENEWAH 1,400 81 1,140 97.1 1,400 4,772 1,084 150 2,207
BINGHAM 7,000 75 5,250 96.9 6,800 25,446 4,844 660 8,329
BLAINE 1,400 60 840 96.9 1,400 5,939 454 165 1,967
BOISE 600 63 380 96.5 600 1,636 372 . 6877
BONNER 4,300 79 3,410 96.7 4,200 19,362 4,601 479 5,765
BONNEVILLE 10,800 84 9,070 97.6 10,500 58,930 11,151 1,508 14,782
BOUNDARY 1,600 79 1,260 96.4 1,500 7,105 1,574 88 2,123
BUTTE 800 80 480 97.1 800 3,216 9201 94 1,236
CAMAS 300 60 180 95.0 300 420 204 56 408
CANYON 17,900 71 12,740 97.5 17,600 63,114 13,184 1,712 21,216
CARIBOU 2,100 62 1,310 97.6 2,000 5,371 1,122 117 2,187
CASSIA 3,900 61 2,390 97.2 3,800 19,387 3,426 651 5,087
CLARK 200 80 160 95.0 200 868 124 J— 462
CLEARWATER 2,100 70 1,470 95.3 2,000 8,814 2,171 308 3,073
CUSTER 960 44 400 95.5 200 2,739 767 91 1,118
FLMORE 3,300 72 2,390 96.4 3,200 12,287 2,068 133 4,770
FRANKLIN 2,400 62 1,480 97.8 2,300 9,674 2,441 350 3,180
FREMONT 2,200 78 1,720 97.4 2,100 8,043 1,708 434 3,142
GEM 2,400 63 1,520 97.4 2,300 8,234 1,819 160 3,422
GOODING 3,200 61 1,950 97.6 3,100 8,979 1,611 351 3,365
IDAHO 3,100 52 1,610 96.1 3,000 14,052 2,964 338 3,161
JEFFERSON 2,500 78 1,960 97.8 2,400 7,602 1,629 343 3,510
JFROME 3,600 61 2,140 97.6 3,400 13,298 2,448 580 4,067
KOOTENAI 8,800 82 7,190 97.3 8,600 33,947 8,137 1,128 11,976
LATAH 6,900 93 4,370 97.6 6,700 25,118 5,643 974 7,111
LEMHI 1,800 43 780 96.2 1,700 6,927 1,741 175 2,323
LEWIS 1,200 63 760 96.5 1,200 5,050 1,086 239 1,695
LINCOLN 1,100 61 670 97.4 1,100 2,361 721 166 1,225
MADISON 2,300 79 1,810 87.8 2,200 12,696 2,323 335 2,947
MINIDOKA 2,300 61 1,410 97.8 2,200 13,506 2,708 288 4,268
NEZ PERCE 7,500 63 4,740 97.1 7,300 50,846 10,676 1,457 10,544
ONEIDA 200 61 550 98.2 800 3,288 746 151 1,530
OWYHEE 1,700 72 1,230 86.0 1,600 4,876 1,044 25656 2,344
PAYETTE 3,700 63 2,340 97.7 3,600 11,442 2,638 364 4,390
POWER 800 61 490 96.4 800 4,647 914 118 1,525
SHOSHONE 6,700 67 4,600 87.3 6,600 27,425 8,868 741 8,499
TETON 700 79 550 97.0 700 2,211 446 148 932
TWIN FALLS 13,900 63 8,770 97.7 13,600 59,4156 11,854 1,978 16,392
VALLEY 1,100 58 640 87.4 1,100 3,038 421 69 1,441
WASHINGTON 2,700 63 1,700 97.6 2,600 11,779 2,465 153 3,173
TOTAL 182,600 130,940 177,800 765,338 164,615 23,271 2,366,645
Sources of information: '"Total Homes" were prepared by A. C, Nielsen Penetration” figures were supplled to the BROADCASTING YEAR-
Co. from estimates by Sales Management updated to March 19568 by BOOK by the A. C. Nielsen Co. and are the figures currently in use

application of growth patterns determined by special surveys of the
U, 8. Bureau of the Census, “Percent Tv Penstration” and “Tv Homes"
—as of March 1968—were supplied by the Advertising Research
Foundation., The ARF county-by-county report of tv penetration and
tv homes was prepared by the ARF technical staff with the assistance

of A, C. Nielgen Co. and the Bureau of the Census.

“Percent Radio

by that company. ''Radic Homes" are the product of multiplying
Nielsen percentages of penetration by total homes. "Retail Sales,”
“Food Sales'" and "Drug Sales” copyright 1368 by Sales Management;
no further reproduction authorized without express permission of
Sales Management. "Passenger Cars” are official registration flgures
from the various states.
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market facis

Passen

Total % Television  Television 9 Radio Radio Retail 8ales FoodSales Drug Sales Catsg"
County Homes Penetration . Homes Penetration Homes 1957 ($000) 1957 ($000) 1957 ($000) 1957
ADAMS 21,310 20% 19,270 96.8% 20,600 75,205 17,611 2,738 22,466
ALEZANDER 6,700 77 5,190 90.2 8,000 18,786 3,381 398 4,065
BOND 4,100 g9 3,630 95.6 3,900 12,838 3,007 191 4,670
BOONE 5,400 81 1,390 97.4 5,300 21,621 4,902 443 7,447
BROWN 2,100 87 1,320 95.4 2,000 7,186 1,776 158 2,168
BUREAU 18,400 89 11,870 96.7 13,000 38,248 8,716 769 14,012
CALHOUN - 2,000 87 1,740 94.8 1,900 5,229 436 - 1,850
CARROLL 6,200 85 5,290 97.1 6,000 23,040 4,377 291 7,092
caSS 4,000 87 3,460 95.1 3800 15,614 4,669 478 5,145
CHAMPAIGN 33,400 89 29,650 97.2 32,600 141,758 28,007 4,767 39,319
CHRISTIAN 12,500 87 10,880 96.4 12,100 48,012 11,325 1,004 13,288
CLAEK 5,500 82 4,490 93.6 ~ 5,100 16,308 3,084 354 5,912
CLAY 5,700 7 4,070 96.1 5,600 15,450 2,887 280 5,728
CLINTON 6,400 89 5,680 95.9 6,100 20,013 4,643 218 7,446
COLES 13,500 84 11,300 96.4 13,000 56,361 12,291 1,746 14,901
coox* 1,550,600 92 1,420,220 97.1 1,508,900 7,086,840 1,556,803 282,727 1,418,168
CRAWTFORD 6,800 82 5,670 95.5 6,600 20,257 5,028 387 8,201
CUMBERLAND 2,800 81 2,280 95.1 2,700 7,612 1,284 130 3,280
DEKALB 16,200 91 14,680 97.1 16,700 69,777 12,960 1,877 18,014
DE WITT 5600 84 4,680 96.8 5400 21,322 4,462 394 6,205
DOUGLAS 5500 82 4,510 95.2 5,200 23,981 5,666 593 6,738
DU PAGE 73,600 92 67,430 975 71,800 248,295 76,882 9,640 96,416
EDGAR 7,700 82 6,310 95.9 7,400 23,7065 5,833 795 8.111
EDWARDS 2,800 73 2,060 95.5 2,700 10,095 1,552 98 2,956
FFFINGHAM 6,600 83 5,460 95.2 6300 30,225 5,807 460 7,534
FAYETTE 7,100 83 5,870 95.8 6,800 21,278 4,470 321 7,276
FORD 4,900 87 4,270 96.2 4,700 19,953 3,428 526 6,126
FRANELIN 14.600 77 11,300 94.3 13,800 38,458 11,210 1,079 18,258
FULTON 15,800 89 14,010 96.1 15,200 47,283 10,724 1,220 15,692
GALLATIN 2,200 71 1570 920 2,000 7,807 1,602 139 2,330
OREENE 6,000 87 5,190 94.6 5,700 16,674 3,202 431 8,000
GRUNDY 7,600 90 6,810 96.2 7,300 22,649 5,384 411 7,048
FAMILTON 3,600 71 2,550 94.2 3,400 8,422 2,061 189 3,281
HANCOCK 8,900 84 7,480 96.2 8,600 24,378 5,073 485 9,091
HARDIN 2,000 73 1,460 931 1,900 3,744 1,038 176 1,664
HENDERSON 2,400 89 2,130 96.3 2,300 5939 1,407 . 2.910
HENRY 15,700 92 14,440 97.0 15,200 61,153 11,891 1,664 17,683
TROQUOIS 10,300 83 8620 954 9,300 36,800 6,458 738 11,085
TAOKSON 12,700 84 10,700 95.3 12,100 46,914 10,329 1,169 11,846
TASPER 4,200 82 3,440 956 4,000 7,855 1,977 112 3,877
TEFFERSON 11,500 80 9,220 96.5 11,000 37,164 7,971 853 11,144
JERSEY 4600 a7 3,980 94.2 4,300 14,467 3,446 410 5,147
JO DAVIESS 6,600 85 5,540 95.6 6,200 23,786 4,697 435 7,018
JOENSON 2,500 75 1,870 92.4 2,300 6,512 1,381 25 1,978
‘KANE 51,600 93 417,700 97.0 50,000 257,279 59,419 9,468 68,604
KANEAKEE 22,100 91 20,070 96.5 21,300 104,798 24,798 2.423 26.700
FENDALL 3,900 90 3,500 96.8 3,800 14,669 4,884 298 5,654
RKNOX 18,800 20 17,000 96.4 18,100 79,229 16,848 2,567 21,276
LARE 72,400 94 87,700 97.2 70,400 316,639 80,300 10,239 92,810
LA SALLE 32,400 82 26,630 96.9 31,400 136,950 31,041 4,457 37,957
LAWRENCE 6,200 78 4,810 94.6 5,900 21,830 5,138 609 6,932
LEE 10,300 84 8,650 97.2 10,000 38,027 8,285 1,005 12,614
LIVINGSTON 11,300 83 9,400 96.6 10,900 45,366 9,856 925 13,848
LOGAN 8,600 20 7,700 96.3 8,300 32,035 7,432 629 9.987
MaCON 36,100 88 31,690 97.1 35,100 163,153 35,789 3,504 41,577
MACOGPIN 14,000 89 12,410 95.4 13,400 42,062 11.419 841 14.377
MADISON 68,000 20 61,180 96.3 65,500 237,295 68,622 6,774 71,462
MARION 13,400 a8 1,740  95.3 12,800 50,158 11,853 1,723 14.246
MARSHALL 4,200 83 3,470 97.2 4,100 13,334 2,348 367 4,757
MASON 5,200 80 4160 960 5,000 20,443 4,126 437 5,606
MASSAC 5,900 74 4,390 916 5,400 15,906 3,210 490 4,365
MC DONOUGH 9,600 84 8,070 97.4 3,400 41,881 7,251 944 10,285
MO HENRY 18,800 91 17,110 97.5 18,300 99,998 24,022 2,909 29,973
MC LEAN 28,100 84 23,680 969 27,200 103,748 21,902 3,244 28.425
MENARD 2,700 80 2,160 96.6 2,600 8,718 2,049 207 3,373
*Por Oook County total homes twere sstimated at 1,650,600 in the Advertising Research Foundation tele- CONTINUED

vision report, 1,558,200 in the A, C, Nislsen specigl report on radio homes prepared for the BROADCASTING

‘YEARBOOX.

‘Bources of information: “Total Homes” were prepared by A. C. Nielsen
Co. from estimates by Sales Management updated to March 1958 by
application of growth patterns determined by special surveys of the

U. S. Bureau of the Census.

—ag of March 1958—were supplled
Foundation. The ARF county-by-county report of tv penetration and
tv homes was prepared by the ARF technical staff with the assistance

of A. C. Nielsen Co. and the Bureau of the Census.

“Percent Tv Penetration’ and “Tv Homes”

by the Advertising Research
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“Percent Radio

Penetration” figures were supplied to the BROADCASTING YEAR-
BOOK by the A. C. Nielsen Co. and are the figures currently in use
by that company.

“Radio Homes"

are the product of multinlying

Nielsen percentages of penetration by total homes. “Retall Sales,”

“Food Sales” and '‘Drug Sales’ copyright 1958 by Sales Management:
no further reproducticn authorized without express permission of

Sales Management.
from the various states.
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A CGEICA NI STEP FORWARD by

WREX TV == [NCREASE IN POWER ...

VIDEO - 228,000 WATTS ERP AUDIO -114,000 WATTS ERP

The sales power of WREX-
TV’s combined coverage,
spans market portions of over
30 counties in southern Wis-
""" "' ;wfww A o\/\ ' consin — northern Illinois.
2. Brings preferred CBS-ABC
network programs, top syndi-
cated programs and MGM-
TV’s Golden Treasury of Fea-
ture Films to over
365,000 television

homes.
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Consumer Yotal
Grade Total Spendable Retail Television
Households Income Sales Sets

A | 176,731 [$1,048,013,000($ 744,271,000/154,699

4

B 137,607 l$ 987,797,000/% 699,092,000(141,334
T

C | 7876

413,099

$ 466,963,000(% 324,932,000( 69,900

$2,502,773,000($1,768,295,000/365,933
Source: 1958 Sales management

(Survey of buying power)

REPRESENTED BY H-R INC.

WREX-TV

cuanneL ] P rockrorp
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S58-COUNTY
COVERAGE

including 1,922 cities, towns and
villages, is yours when you buy the
WCIA Television Market—covering
Central Illinois and Western Indiana.

WCIA, Channel 3, puts more than
1,912,000 (NCS #2) prospective
customers in the palm of your hand.
It places an effective buying income
of $3,202,074,000 at your fingertips.

4 5 T H T V M A R K E T You can reach more people in this

rich area through WCIA, Champaign,
Illinois, located just 128 miles from
Chicago, 135 miles from St. Louis,
and 124 miles from Indianapolis.

TOTAL FAMILIES 598,000 (NCS #2)
RETAIL SALES $2,201,011,000

TOTAL TV HOMES 420,100

{TV Mag. Aug.'58)

= WaiA

CHAMPAIGN,ILL.

. e
£8s
@ OUTILET
for

CHAMPAIGN

URBANA

BLOOMINGTON

SPRINGFIELD

DECATUR

DANVILLE

George P. Hollingbery, Representative
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58-COUN'T

CONGREGATIO

For more than 244 consecutive
Sundays, spokesmen of all religious
faiths have led a 58-County
Congregation in meditation on
WCIA's “Evensong”.

Since the program began on November
15, 1953, the first Sunday WCIA was
on the air, representatives of all faiths
have accepted the call to serve a
congregation which encompasses 1,922
cities, towns and villages throughout
Central Illinois and Western Indiana.
Religious leaders have traveled as far
as fifty, sixty, seventy-five, and, in one
instance, 252 miles, to the WCIA
studio to appear on “Evensong”.

WCIA begins each day with a five-
minute religious message, “Inspiration
Time”, delivered by clergymen of all
faiths, and produces a weekly live
program, “Your Neighbor’s Faith”,
designed to promote a better under-
standing of all religions and to present
a clearer picture of what each denomi-
nation teaches and accepts as its credo.

These WCIA-produced telecasts
represent only a portion of the
religious programming made
available to viewers in the
Channel 3 area.

WCIA

CHAMPAIGN, ILL.

George P. Hollingbery, Representative

Pictured above is the Reverend Robert Hughes
of the Holy Trinity Church, Bloomington, Illinois
as he appeared on the 244th “Evensong’’ program.

CHAMHMEL
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HIIiNOIS conmnue

Pagsenger
Total % Television  Television 9 Radio Radio Retail Sales Food Sales Drug Sales E:Jsarsg
County Homes Penetration Homes Penetration Homes 1957 ($000) 1957 ($000) 1957 ($000) 1957
MERCER 5,800 89 5,140 97.5 5,700 15,229 2,931 368 6,135
MONROE 4,200 90 3,760 95.1 4,000 15,638 2,934 170 4,989
MONTGOMERY 10,000 83 8,330 ©6.0 9,600 33,233 8,265 695 10,693
MORGAN 10,400 85 8,820 95.5 9,900 46,5694 8,032 914 11,399
MOULTRIE 4,200 83 3,490 95.1 4,000 13,5626 2,591 162 4,629
OGLE 11,000 84 9,190 96.9 10,700 40,371 8,697 808 14,295
PEORIA 59,900 91 54,340 97.0 58,100 276,103 53,668 9,032 66,261
PERRY 6,200 83 5,140 95.0 5,900 14,426 3,782 509 6,491
PIATT 4,400 84 3,680 97.3 4,300 13,701 2,944 35 5,612
PIRE 8,800 86 5,870 94.3 6,400 18,457 4,163 381 7,187
POPE 1,500 75 1,120 90.0 1,400 2,899 720 57 1,317
PULABSKI 3,800 77 2,940 89.6 3,400 5,460 1,416 160 2,617
PUTNAM 1,200 83 990 95.5 1,100 2,492 881 41 1,751
RANDOLPE 8,600 90 7,660 95.0 8,100 25,118 6,484 558 9,050
RICHLAND 5,860 73 4,230 96.1 5,600 19,143 3,895 501 5,754
ROCK ISLAND 46,600 92 42,920 96.8 45,100 177,492 44,159 5,965 52,672
ST. CLAIR 72,700 21 66,410 0b.4 69,400 246,670 64,707 6,813 75,914
SALINE 9,200 83 7,660 95.2 8,300 31,078 7,636 922 8,690
BANGAMON 45,600 86 39,180 97.0 44,200 204,058 40,988 7,690 49,858
SCHUYLER 2,900 86 2,500 95.3 2,800 7,299 1,894 141 3,063
SCOTT 2,100 86 1,810 04.6 2,000 6,550 1,022 78 2,335
SHELBY 7,800 83 6,480 95.7 7,600 16,385 3,488 376 8,159
BTARK 2,400 83 1,290 97.6 2,300 7,397 1,796 173 3,000
STEPHENSON 15,400 20 13,830 97.1 15,600 58,665 10,888 1,393 16,183
TAZEWELL 27,400 92 25,160 06.8 26,500 94,860 20,444 1,854 34,254
UNION 5,400 77 4,180 05.4 5,200 14,145 3,285 276 4,048
VERMILION 29,500 85 24,940 96.7 28,500 116,052 27,343 4,132 32,689
WABASH 4,500 78 3,490 96.0 4,300 15,615 3,529 261 5,202
WARREN 8,200 88 7,260 97.0 8,000 26,214 5,400 493 7,689
WASEINGTON 4,400 83 3,640 4.0 4,100 17,318 2,767 163 4,887
WAYNE 6.000 71 4,280 94.7 5,700 15,743 2,882 287 6,662
WHITE 6,400 71 4,560 95.3 6,100 21,332 4,305 572 7,073
WHITESIDE 16,900 91 15,460 97.2 16,400 70,057 17,532 1,623 21,647
WILL 47,400 91 43,190 97.0 46,000 188,306 48,298 6,458 59,118
WILLIAMSON 15,800 82 12,890 95.0 15,000 45,002 11,654 1,231 14,318
WINNEBAGO 58,600 89 52,240 974 57,100 268,371 56,3562 8,383 74,733
WOODFORD 6,900 83 5,710 96.2 6,600 32,214 4,666 304 8,512
TOTAL 2,992,800 2,683,800 2,800,700 12,574,669 2,831,138 389,569 3,061,551
Indiana market facts
Passenger
Total 9, Television Television 9% Radio Radio Retail 8ales Food S8ales Drug Sales Cars
County Homes Penetration Homes Penetration Homes 1957 (3000) 1957 (3000) 1957 ($000) 1957
ADAMS 6,700 86% 5,750 95.6% 6,400 22,148 4,993 428 8,461
ALLEN 69,300 91 62,870 97.3 67,400 281,016 48,134 8,709 77,178
BARTHOLOMEW 13,600 91 12,420 96.0 13,100- 52,080 14,113 1,439 15,763
BENTON 3,300 87 2,880 97.0 3,200 14,888 3,080 223 4,289
BLACKFORD 4,300 80 3,450 96.8 4,200 15,260 3,260 528 5,602
BOONE 8,800 g1 8,010 97.6 8,600 26,183 5,129 967 10,282
BROWN 1,600 83 1,320 91.1 1,600 2,652 817 86 2,350
CARROLL 5,300 83 4,380 94.8 5,000 20,410 4,463 376 6,683
CASS 12,100 20 10,890 97.2 11,800 44,679 9,265 1,350 14,848
CLARK 17,500 91 15,840 95.7 16,700 56,300 18,768 1,847 18,796
CLAY 8,200 81 6,650 95.1 o 7,800 23,467 6,425 641 8,262
CLINTON 10,600 89 9,380 96.3 10,100 54,113 7,586 907 11,533
CRAWFORD 2,400 81 1,940 90.8 2,200 5,803 1,773 64 2,544
DAVIESS 8,200 82 8,720 94.6 7,800 22,461 5,142 579 8,232
DEARBORN 8,300 91 7,690 95.1 7,900 23,719 6,990 779 9,471
DECATUR 5,700 87 4,980 95.5 5,400 23,975 4,251 472 6,814
DEKALB 9,000 90 8,060 96.5 8,700 28,516 6,504 652 10,731
DELAWARE 33,900 90 30,480 96.7 32,800 120,288 28,855 3,889 37,388
DUBOIS 7,000 79 5,640 95.3 6,700 31,173 5,340 630 8,065
ELKHART 30,800 84 26,020 96.1 29,600 129,711 28,661 3,009 39,256
CONTINUED

Sources of information: "Total Homes' were prepared by A, C. Nielsen
Co. from estimates by Sales Management updated to March 1968 by
application of growth patterns determined by special surveys of the
U. 8. Bureau of the Census. “Percent Tv Penetration” and “Tv Homes'"
-—as of March 1358—wereé supplied by the Advertising Research
Foundation. The ARF county-by-county report of tv penetration and
tv homes was prepared by the ARF technical staff with the assistance
of A. C. Nielsen Co. and the Bureau of the Census. "Percent Radio
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Penetration" figures were supplied to the BROADCASTING YEAR-
BOOK by the A. C. Nielsen Co. and are the figures currently in use
by that company “Radio Homes" are the product of multiplying
Nielsen percentages of penetration by total homes. *“Retail Sales,”
“Food Sales” and ‘“Drug Sales” copyright 1958 by Sales Management,;
no further reproduction authorized without express permission of
Sales Management. “Passenger Cars” are officlal registration figures
from the various states.
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e | YOU NEED TWIN BILLING

ranking markets.

NOwW in Indiana!
ONE BUY

delivers both —

‘AT A 10%
SAVINGS!

Now, a new, two-station TV buy blankets both the
South Bend-Elkhart and Fort Wayne markets, plus
healthy chunks of Southern Michigan and Western =
Ohio. Over 1.6 million population — $2.8 billion Effec- . sl;umgju:mi e TR
tive Buying Income. Alert buyers are covering these D .,
rich markets in combination—and saving 10%! They’re . ] '
buying them right along with Indianapolis—thus cov- k. =T ‘ + 4
ering all the best of Indiana from within—with just e L ;o

two buys! H i g
O "A Coverage” B

G % "B Coverage”
;
a7 ' “Fringe”

see your H=R man soon!

O
W@DW

SOUTH BEND ELKHART™ FORT WAYNE
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Indiana conine

Total % Television  Television % Radio Radio Retail Sales Food Sales Drug Sales Pazs:rnsg *
County Homes Penetration Homes Penetration Homes 1967 (3000) 1957 (3000) 1957 ($000) 1957
PAYETTE B 7,800 86 6,830 95.9 7,600 26,210 6,577 844 8,518
FLOYD ~ 1000 @1 14,630 961 15,400 55,362 13684 1,447 16,118
FOUNTAIN 6,000 86 5,160 95.8 5700 22,602 4,997 465 6,981
FRANELIN 4,700 86 4,060 950 4,500 10,281 2,206 200 5,160
FULTON 5,100 86 4,410 97.3 5,000 19,287 3,668 513 6,648
GIBSON 10,200 82 8,360 963 9,800 30,116 7,129 571 10,170
GRANT 2270 90 20,420 97.0 22,000 72,681 17,189 2,493 25,669
GREENE _ 8800 89 7840 949 8,400 25,973 8,076 680 9,374
HAMILTON 10,400 91 9,500 96.6 10,000 29,807 6,681 746 13,458
HANCOCK 8,000 90 7,200 97.2 7,800 26,642 5,729 762 9,290
HARRISON 5,300 83 4,400 942 5,000 12,041 2,818 161 5,888
HENDRICKS 10,400 89 9,210 96.9 10,100 29,247 5458 1310 12,974
HENRY _ - 15,600 86 13,460 96.1 15,000 58,154 12,677 1465 17,011
HOWARD 19,600 91 17,500 97.3 19,100 78,260 17,185 2,107 23,281
HUNTINGTON 10900 83 9,100 975 10,600 37,377 8,281 1,014 12,246
JAGKSON_ 9,000 83 7,440 955 8600 31,956 7,861 469 10,225
JASPER 5,300 88 4,640 97.0 5100 22,688 4,729 359 6,174
Y 7,400 80 5960 96.5 7,100 23,058 5,315 491 8,905
JETFERSON 6,700 89 5,950 94.5 6,300 31,227 7,196 1,007 7,082
JENNSINGS 4,600 88 4,050 95.7 4,400 12,039 2,318 261 4,778
JOHNSON 11,600 89 10,380 966 11,200 35,281 8,589 1,136 14,247
KNOX 18,600 80 12190 949 12,800 44,764 10,193 1,284 13,962
ROSCIUSKO 12,100 84 10,210 96.3 11,700 50,162 10,026 2,681 14,704
LA GRANGE 4,400 82 3590 882 3,900 12,776 2,128 268 5,048
LAKE 137,800 92 126,220 96.8 133,400 577,779 149,077 17,298 158,773
L4 FORTE 26900 91 24,400 97.1 26,100 108,981 27,781 3,440 30,672
LAWRENCE 1,200 90 10,080 946 10,600 38,705 11,058 96 12,241
MADISON 38,000 92 36,000 97.8 37,100 138,989 33,238 5,265 42,987
MARION 202,00 92 186,890 96.9 196,600 934,631 180,080 44194 238,172
MARSHALL 9,700 86 830  96.2 9,300 34,384 7,254 816 11,925
MARTIN 8200 82 2,620 94.1 3,000 9,735 2,013 232 2,923
MI1AMI 10,800 81 8720 972 10,500 33,217 7,370 633 12,622
MONEOE 15,000 90 18,510 95.4 14,300 56,067 13,686 1,990 17,038
MONTGOMERY 10,200 91 9,240 968 9,900 41,859 8176 1,127 11608
MORGAN 1000 91 9,180 949 9,600 26,631 7,212 661 10,397
NEWTON 3,400 87 2,870 96.8 3,300 13,010 1,961 468 4,259
NOBLE 8,500 90 7,620 967 8,200 32,267 5,896 621 10,299
oxHIo 1,100 92 1,010 967 1,100 2,493 866 206 1,453
ORANGE 5100 80 4,090 95.7 4,900 14,889 3,850 498 5190
OWEN 8,400 89 8,030 953 3,200 8691 2,287 281 4,022
PARKE 4,700 85 "~ 4000 946 4,400 11,879 3,203 265 5,550
PERRY 5,300 80 4,250 940 5,000 17,449 4,672 406 4,970
PIKE  aa00 79 3430 940 4,100 11,174 2,608 148 4,509
PORTER 14800 92 18,630 974 14,400 47,761 10,955 1,477 17,944
POSEY 5,900 87 5,140 94.4 5,600 15,137 3,912 424 6,696
CONTINUED

Sources of information: "Total Homes” were prepared by A. C. Nielsen Penetration” figures were supplied to the BROADCASTING YEAR-
Co. from estimates by Sales Management updated to March 19568 by BOOK by the A. C. Nielsen Co. and are the figures currently in use
application of growth patterns determined by special surveys of the by that company. ‘“Radio Homes” are the product of multiplying
U. S, Bureau of the Census. “Percent Tv Penetration” and “Tv Homes” Nlelsen percentages of penetration by total homes. ''Retail Sales,”
-—as of March 1958—were supplied by the Advertising Research "“Food Sales” and “Drug Sales” copyright 1958 by Sales Management;
Foundation. The ARF county-by-county report of tv penetration and no further reproduction authorized without express permission of
tv homes was prepared by the ARF technical staff with the assistance Sales Management. *“Passenger Cars” are official registration figures
of A, C. Nielsen Co. and the Bureau of the Census. “Percent Radio from the various states.

PHILIP MORRIS USES IT*

IN HOUSTON

*SEE ZIV AD PAGES A114-A115
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India NI conTinuED

Passenger
Total %5 Television Television %, Radio Radic Retail Sales Food Sales Drug Sales Cars
County Homes Penetration Homes Penetration Homes 1957 ($000) 1957 ($000) 1957 ($000) 1957
PULASKI 3,200 86 3,360 96.4 3,800 15,798 2,692 389 4,667
PUTNAM 7,700 81 6,250 95.5 7,400 26,334 5,301 664 7,651
RANDOLPH 9,400 89 8,360 97.2 9,100 28,697 5,834 726 10,872
RIPLEY 6,400 88 5,360 94.4 6,000 23,416 4,809 605 6,764
RUSH 6,400 88 5,600 96.2 6,200 21,788 3,836 536 7,112
ST. JOSEPH 71,700 91 65,250 97.5 69,900 289,562 63,696 9,318 80,625
SCOTT 4,600 89 4,080 95.2 4,400 13,511 3,165 400 4,370
SHELBY 10,400 90 9,370 96.0 10,000 33,674 8,071 2768 11,417
SPENCER 4,500 79 38,5660 94.3 4,200 11,314 2,348 316 4,925
BTABKE 5,700 86 " 4,920 95.1 5,400 21,561 3,917 250 6,377
STEUBEN 5,200 82 4,240 96.9 5,000 20,164 4,639 602 7,171
SULLIVAN 6,800 84 5,720 94.6 6,400 16,702 4,400 396 7,648
SWITZERLAND 2,200 92 2,020 92.6 2,000 4,012 736 163 2,376
TIPPECANOE 24,500 85 20,780 97.3 23,800 95,004 19,736 4,531 27,148
TIPTON 4,900 86 4,160 97.6 4,800 12,681 2,665 422 6,283
TGNION 1,700 87 1,480 96.1 1,600 6,718 1,207 256 2,410
YANDERBURGH 57,100 87 49,450 96.1 54,900 208,236 49,801 8,263 54,959
VERMILLION 5,800 85 4,940 95.9 5,600 17,829 4,472 498 6,634
vIGo 34,600 91 31,800 95.5 33,000 129,118 26,646 4,544 36,169
WABASH 9,800 80 7,860 96.8 9,600 35,072 7,506 994 11,815
WARREN 2,600 86 2,230 95.6 2,500 4,304 1,795 85 3,690
‘WARRICK 7,400 79 5,870 94.9 7,000 14,806 4,148 392 7,845
WABHINGTON 5,300 83 4,400 94.3 5,000 14,004 3,810 254 5,797
WAYNE 23,400 87 20,470 96.5 22,600 90,149 19,940 38,177 25,625
WELLB 6,300 86 5,400 98.6 6,100 25,204 5,494 349 8,117
VHITE 8,000 83 4,960 96.8 5,800 26,923 6,237 788 7,661
WHITLEY 6,600 90 5,920 97.4 8,400 20,535 4,395 497 8,601
TOTAL 1,376,000 1,223,380 1,327,000 5,171,535 1,150,250 1,663,713
lowa market facts
Passengor
Total % Television Television % BRadio Radio Retail 8ales Food S8ales Drug Sales Cars
County Homes Penetration Homes Penetration  Homes 1957 ($000) 1957 ($000) 1957 (3000) 1967
ADAIR 3,600 76% 2,700 98.0% 3,500 10,099 1,791 227 4,416
ADAMS 2,400 75 1,810 97.9 2,300 6,806 1,347 149 3,036
ALLAMAKEE 4,500 71 3,210 97.3 4,400 17,506 2,242 2656 5,365
APPANOOSE 6,000 70 4,190 97.6 5,900 15,209 3,827 400 5,759
AUDUBON 3.400 93 3,170 97.9 3,300 12,112 1,336 249 4,196
BENTON 7,000 93 6,610 97.8 6,800 26,7562 5,327 443 8,593
BLACK HAWE 35,600 95 33,690 97.8 34,700 149,304 30,167 4,366 42,192
BOONE 7,900 89 7,070 97.9 7,700 28,484 6,631 884 10,192
BREEMER 5,600 84 4,730 97.7 5,600 23,711 4,602 421 7,661
BUCHANAN 5,900 95 5,600 97.0 5,700 18,169 4,119 279 7,253
BUENA VISTA 7,100 77 5,440 928.1 7,000 28,5569 4,780 628 8,433
BUTLER 5,300 83 4,410 97.5 5,200 20,269 2,627 438 8,777
CALHOUN 5,100 T4 3,750 97.8 5,000 14,307 3,438 349 6,238
CARROLL 6.400 91 5,830 97.7 6,300 31,692 5,328 562 8,430
CASS 6,100 93 5,660 97.7 6,000 26,563 4,666 716 7,198
CEDAR 5,600 926 5,370 97.8 5,500 21,370 2,788 468 6,834
CERRO GORDO 16,300 95 15,420 97.8 15,900 72,441 13,152 2,013 18,408
CHEROKEE 5,100 92 4,670 97.8 5,000 18,682 3,382 494 6,603
CHICKASAW 4,300 75 3,230 97.7 4,200 18,310 2,915 316 5,278
CLARKE 3.000 63 1,820 97.6 2,900 9,996 2,230 24 3,123
CLAY 6,200 71 4,410 97.8 6,100 25,833 4,978 593 7,377
CLAYTON 6,200 71 4,400 97.2 6,000 22,160 3,341 289 7,645
CLINTON 17,200 96 16,560 97.9 16,800 80,637 15,486 1,838 19,312
CRAWFORD 5,400 91 4,920 97.9 5,300 18,376 3,370 442 6,614
DALLAS 7,600 920 6,750 97.7 7,300 26,866 5,562 702, 9,431
DAVIS 2,900 78 2,260 97.0 2,800 7,934 1,876 181 3,607
DECATUR 3,600 68 2,460 96.9 3,600 8,443 2,329 223 3,645
DELAWARE 5,000 95 4,760 98.0 4,900 16,073 2,855 369 6,411
DES MOINES 15,300 95 14,470 97.6 14,900 57,092 13,651 1,188 16,640
DICKINSON 3,900 k2l 2,770 98.0 3,800 14,011 1,805 587 5,200
DUBUQUE 20,700 91 18,870 97.7 20,200 100,763 21,212 3,064 23,742
EMMET 4,200 64 2,680 98.0 4,100 18,254 3,787 444 5,750
FAYETTE 7,800 77 8,110 98.0 7,700 33,964 6,453 739 9,928
FLOYD 7,100 75 5,330 97.6 6,900 23,715 4,842 372 7,817
FRANKLIN 5,000 85 4,270 07.8 4,900 19,335 3,497 281 6,437
FREMONT 3,200 93 2,960 97.4 3,100 8,893 1,621 274 4,138_
GREENE 4,600 89 4,110 97.8 4,500 17,179 2,829 202 6,041
CONTINUED
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Iowa CONTINUED

Pasgsenger

‘Total % Television  Television 9% Radio Radio Retail 8ales Food Sales Drug Sales cm'sg
Coanty Homes Penetration Homes Penetration Homes 1957 (3000) 1957 ($000) 1957 ($000) 1957
GRUNLY 4,100 88 3,620 98.0 4,000 16,619 1,716 470 5,678
GUTHRIE 4,100 90 3,690 97.4 4,000 13,670 2,899 257 5,352
HAMILTON 6,500 94 6,130 97.9 £,400 25,408 4,393 524 7,916
HANOCOCK 4,100 80 3,280 98.0 4,000 16,700 2,824 408 5,757
HARDIN 7,300 94 6,880 97.9 " 77,100 31,063 5,232 501 8,913
HAERISON 5,300 96 5,070 97.7 5,200 17,136 3,394 644 6,271
HENRY 5,600 79 4,380 97.7 5,400 20,644 3,621 484 6,693
FHOWARD 3,800 68 2,580 97.1 3,700 12,976 2,106 333 4,582
HUMBOLDT 3,800 69 2,630 077 8,700 15,867 2,930 248 4,999
DA 3,200 91 2,920 97.6 3,100 9,832 1,341 T 23 4,114
0WA 4,700 81 3,790 976 4,600 17,951 3,648 372 5,856
JACKSON 5,600 20 4,970 973 5,400 23,393 4,730 563 7,149
JASPER 10,000 95 9,480 97.9 9,800 37,656 10,181 1,199 13,187
JEFFERSON 5,600 79 4,400 97.8 5,600 18,809 4,072 474 5,805
JOHNSON 13,400 81 10,910 97.4 13,100 56,174 10,441 1,945 15,182
JONES 5,600 90 5,060 97.3 5,400 23,403 4,191 421 7,002
REORUK 5,400 81 4,350 97.7 5,300 16,6812 2,023 323 6,047
KOSSUTH 7,500 69 5,210 978 7,300 28,465 4,653 478 9,635
LEE 13,300 78 10,390 97.4 13,000 46,318 11,253 1,627 15,825
LINN 39,500 96 37,880 97.6 38,800 170,644 32,695 6,064 47,294
LOUISA 3,200 81 2,580 97.0 3,100 10,782 2,568 287 4,012
LUCAS 3,400 63 2,150 97.2 3,300 11,631 3,016 200 " 4,075
LYON 4,100 91 3,730 97.5 "4,000 12,310 2,286 234 5,323
MADISON 3,800 89 3,460 96.8 3,800 15,269 2,042 B51 4,644
MAHASEA 7,900 75 5,930 98.0 7,700 29,038 5,936 696 8,956
MARION 7,200 93 6,710 97.6 7,000 22,279 4,854 669 8,561
MARSHALL 11,700 94 10,990 98.0 11,500 52,600 10,378 1,879 14,238
MILLS 3,300 90 2,980 974 3,200 10,328 2,122 258 4,309
MITCHELL 4,000 82 3,290 97.7 3,900 15,744 3,225 243 5.208
MONONA 4,800 96 4,600 97.4 4,700 14,584 3,189 207 5,512
MONROE 2,900 69 2,010 97.4 2,800 11,052 2,648 T 200 3,725
MONTGOMERY 5,160 90 4,610 97.8 5.000 20,416 4,102 532 5,895
MUSCATINE 10,500 96 10,090 978 10,300 44,104 9,227 817 12,376
0 ’BRIEN 5,900 78 4,580 97.9 5,800 22 843 74,270 383 7,214
0SCEOLA 2,900 78 2,250 97.9 2,800 11,518 1,867 202 3,962
PAGE T 7,400 92 6,830 97.8 7,200 29,973 5,376 840 7,730
PALO ALTO 4.000 61 2,540 98.0 3,900 17,013 2,772 302 5,443
PLYMOUTH 7,200 91 6,650 97.7 7,000 24,845 4,039 628 8,347
POCAHONTAS 4,200 68 2,840 98.2 4,100 14,373 2,663 370 5,675
POLE 83,500 95 79,660 97.7 81,600 356,200 72,050 12,623 91,407
POTTAWATTAMIE 22,300 94 20,960 97.7 21,800 75,424 18,490 2,745 27,416
POWESHIER 5,600 75 4200 9738 5,500 20,021 4481 512 6,876
RINGGOLD 2,800 77 2,160 97.6 2,700 6,362 1,229 167 3174
8AQ : 5,200 77 3,080 97.8 5,100 19,048 3,155 324 6,896
8COTT 35,600 26 34,280 97.9 34,900 160,147 32,077 5,308 42,643
SHELBY 4,400 93 4,110 97.8 4,300 14,064 1,727 341 5,788
S10UX 6.800 91 6,190 97.5 6,600 25,203 3,883 529 9,616
STORY 13,400 94 12,580 98.0 13,100 57,818 14,398 1,674 15,717
TAMA 6.500 88 5,720 97.8 6,400 22,654 3,908 519 8,017
TAYLOR 3,800 77 2,920 97.6 73,700 6,913 1,370 209 4,017
UNION 5,700 75 4,270 97.4 5,600 16,299 3,790 568 5,190
VAN BUREN 3,500 _7_7_ 2,7_10 97.4 3,400 9,747 2,285 120 3,679
WAPELLO 16,400 78 12,740 974 16,000 50,241 12,122 1,954 16,195
WARREN 5,300 89 4,710 97.8 5,200 15,369 3,817 200 7,091
WASHINGTON 6,300 81 5,090 97.1 6,100 25,572 3,520 582 7,282
WAYNE 3,700 68 2,530 97.7 3,600 9,608 1,982 256 3.832
WEBSTER 13,800 95 13,180 97.8 13,600 60,834 12,484 1,961 17,162
WINNEBAGO 3,800 80 3,040 97.9 3,700 15,710 73,304 315 5,138
WINNESHIER 6400 68 4,360 97.7 6,300 19,605 3,698 411 6,079
WOODBURY 36,000 6 34,540 97.7 35,200 148,463 28,076 4,803 36,103
WORTH 3,200 83 2,640 97.3 3,100 8,689 1,873 126 4,044
WRIGHT - 6,200 86 5,310 97.9 6,100 22,835 — 4,643° 574 7,397
TOTAL 834,000 734,600 814,800 3,247,190 641,258 90,026 985,405

Sources of information: ''Total Homes' were prepared by A. C. Nielsen
Co, from estimates by Sales Management updated to March 1958 by
application of growth patterns determined by special surveys of the
U. 8. Bureau of the Census. “Percent Tv Penetration’” and “Tv Homes"”
—as of March 1958—were supplied by the Advertising Research
Foundation. The ARF county-by-county report of tv penetration and
tv homes was prepared by the ARF technical staff with the assistance
of A. C. Nielsen Co. and the Bureau of the Census. ‘Percent Radio
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Penetration” figures were supplied to the BROADCASTING YEAR-
BOOK by the A. C. Nielsen Co. and are the figures currently In use
by that company. “Radio Homes" are the product of multiplying
Nielsen percentages of penetration by total homes. ‘‘Retafl Sales,”
“Food Sales” and “Drug Sales” copyright 1958 by Sales Management;
no further reproduction gauthorized without express permission of
Sales Management. "Passenger Cars” are officlal registration figures
from the various states.
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Kansas market facis

Passenger

Total % Telovision  Television 9% Radio Radio Retail 8ales Food 8ales Drug Bales (Ja.x-sg
County Homes Penetration Homes Penetration Homes 1857 ($000) 1957 ($000) 1957 ($000) 1957
ALLEN 5,400 88% 3,670 97.1% 5,200 18,376 4,177 471 6,570
ANDERSON 3,000 61 1,830 97.3 2,900 8,120 1,969 223 3,460
ATCHIBON 6,400 86 5,480 97.1 6,200 19,991 4,864 832 7,437
BAEBER 2,800 72 2,020 97.1 2,700 13,267 - 3,382 614 3,674
BARTON 10,800 23 9,990 97.6 10,500 ' 43,120 9,085 1,634 14,208
BOURBON 6,000 68 4,080 96.7 5,800 17,631 3,952 475 6,415
BROWN 4,900 75 3,690 97.2 4,800 12,931 " 8,094 539 5,149
BUTLER 12,400 81 10,030 97.2 12,100 48,037 9,814 1,216 15,777
CHASE 1,400 71 990 97.0 1,400 3,396 717 134 1,628
CHAUTAUQUA 2,100 60 1,250 96.1 2,000 7,112 1,243 261 2,498
CHEROKEE 7,600 70 5,340 96.8 7,400 16,120 4,897 599 8,689
CHEYENNE 1,400 40 560 97.0 1,400 * 5,060 229 170 1,854
CLARE 1,100 60 660 97.4 1,100 3,443 806 277 1,468
QLAY 3,600 61 2,180 97.7 3,600 13,664 2,615 236 4,419
CLOUD 4,900 54 2,660 96.9 4,700 17,301 3,913 613 5,421
COFFEY 2,600 61 1,590 97.68 2,600 8,385 1,549 368 3,362
COMANCHE 1,000 73 730 96.7 1,000 3,087 749 162 1,391
COWLEY 12,400 76 9,480 97.2 12,100 46,389 ' 9,666 1,354 15,235
CRAWFORD 14,000 77 10,710 97.2 13,600 39,126 10,041 1,445 13,920
DECATUR 2,000 b5 1,080 97.2 1,900 5,600 1,157 153 2,343
DICKINSON 7,300 55 3,980 97.5 7,100 23,497 5,154 652 8,396
DONIPHAN 3,300 85 2,820 96.1 3,200 6,223 2,019 189 3,524
DOUGLAS 9,700 73 7,110 97.6 9,500 40,922 9,089 1,393 13,866
EDWARDS 1,800 78 1,410 97,7 1,800 6,010 1,036 200 2.157
ELK 1,900 59 1,130 97.3 1,800 3,682 892 126 2,177
ELLIS 5,200 70 3,830 97.4 5,100 26,273 4,908 566 6,822
ELLSWORTH 2,600 64 1,670 97.1 2,500 7,839 1,822 307 3,236
FINNEY 4,300 52 2,240 97.8 4,200 25,676 5,391 559 5,543
FORD 6,300 60 3,810 97.7 6,200 33,888 5,104" 202 8,016
FRANKLIN 6,600 80 5,250 97.3 6,400 23,217 6,062 722 7,459
GEARY 7,100 b5 3,870 97.2 6,900 27,453 5,915 736 10,561
GOVE 1,000 49 490 97.4 1,000 3,001 727 122 1,380
GRAHAM 1,300 54 700 97.5 1,300 5,158 972 246 2,070
GRANT 1,400 43 600 96.3 1,300 7,013 1,461 179 1,787
GRAY 1,200 61 T30 94.7 1,100 4,205 769 196 1,603
GREELEY 600 42 250 96.56 600 2,394 461 60 695
GREENWOOD 3,700 72 2,670 97.1 3,600 11,743 2,448 410 4,926
HAMILTON 800 36 280 974 800 4,626 904 123 1,097
HARPER 3,000 72 2,160 97.6 2,900 11,444 2,601 482 4,035
HARVEY 7,800 79 - 6,130 97.5 7,600 99,299 5,068 681 9,718
HASKELL 700 43 300 97.0 700 2,498 471 94 1,108
HODGEMAN 900 78 700 98.2 900 2,539 313 80 1,245
JACKSON 3,300 75 2,480 96.5 3,200 10,251 2,905 192 4,073
JEFFERSON 3,600 75 2,700 96.8 3,600 9,225 1,888 261 4,125
JEWELL 2,600 54 1,410 97.2 2,500 4,645 1,175 163 3,246
JOHNSON 40,200 94 37,720 97.7 39,300 112,815 39,938 6,256 50,746
KEARNEY 900 43 300 97.2 900 2,307 624 99 1,122
EINGMAN 3,300 72 2,380 97.0 8,200 9,421 2,261 254 4,012
EIOWA 1,400 72 1,010 96.9 1,400 5,276 1,024 236 1,874
LABETTE 9,400 63 5,960 97.1 9,100 27,393 6,848 843 10.127
LANE 200 49 440 97.1 900 3,138 720 21 1,194
LEAVENWORTH 11,200 94 10,580 96.9 10,900 31,105 8,283 1,192 13,033
LINCOLN 1,900 65 1,230 97.7 1,900 5,182 1,100 73 2,397
LINN 2,900 78 2,260 96.2 2,800 9,592 1,471 210 3,165
LOGAN 1,100 39 430 7.4 1,100 4,716 991 101 1,429
LYON 7,800 62 4,870 97.3 7,600 31,482 6,490 1,319 9,986
MARION 5,000 71 3,670 97.0 4,900 16,182 2,889 456 5,959
MARSHALL 5,300 58 8,080 97.3 5,200 17,214 3,367 2,337 6,438
M PHERSON 7,600 77 5,760 96.3 7,200 24,343 5,026 874 9,489
MEADE 1,600 61 270 97.8 1,600 5,234 1,198 245 2,098
MIAMI 6,200 78 4,810 97.2 6,000 17,809 4,050 544 7,068
MITCHELL 2,800 54 1,510 97.3 2,700 14,194 1,989 380 3,568
MONTGOMERY 16,700 75 12,530 97.0 16,200 65,631 14,151 1,941 18,578
MORRIS 2,500 71 1,780 97.5 2,400 7,252 1,483 90 3,163
MORTON 1,000 35 350 96.0 1,000 4,382 1,068 145 1,206
NEMAHA 4,000 75 3,010 97.0 3,900 13,179 2,446 468 4,726

CONTINUED

Bources of information: “Total Homes” were prepared by A. C. Nielsen
Co. from estimates by Sales Management updated to March 1968 by
application of growth patterns determined by special surveys of the
TU. S. Bureau of the Census. “Percent Tv Penetration'' and “Tv Homes"
-—as of March 1958—were supplied by the Advertising Research
Foundation. The ARF county-by-county report of tv penetration and
tv homes was prepared by the ARF technical staff with the assistance
of A. C. Nielsen Co. and the Bureau of the Census. “Percent Radio
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'gtglggauon" figures were supplied to the BROADCASTING YEAR-

by the A. C. Nielsen Co. and are the figures currently in use
by that company. “Radio Homes” are the product of multiplying
Nielsen percentages of penetration by total homes. ‘‘Retail Sales,”
“Food Sales” and “Drug Sales’” copyright 1968 by Sales Management;
no further reproduction authorized without express permission of
Sales Management. ‘‘Passenger Cars” are officlal registration figures
from the various states.
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Kansas conmue

Sources of information: “Total Homes” were prepared by A. C. Nielsen
Co. from estimates by Sales Management updated to March 1958 by
application of growth patterns determined by special surveys of the
U. S. Bureau of the Census. ‘Percent Tv Penetration” and “Tv_Homes"
—ag of March 13958—were supplied by the Advertising Research
Foundation. The ARF cuunty-by-countK report of tv penetration and
tv homes was prepared by the ARF technical staff with the assistance
of A. C. “Percent Radio

Nielsen Co. and the Bureau of the Census.

Passenger
Total % Television ‘Television % Radio Radio Retail 8ales TFood Sales Drug Sales Cars
County Homes Penetration Homes Penetration Homes 1957 ($000) 1957 ($000) 1957 ($000) 1957
' NEOSHO 8,600 70 4,650 97.1 6,400 19,877 4,507 6587 7,659
NEES 1,700 48 820 97.7 1,700 4,619 1,144 168 2,248
NORTON 2,700 54 1,460 96.8 2,600 9,166 1,727 347 3,311
OSAGE 4,400 80 3,600 97.0 4,300 12,090 2,968 300 4,816
OSBORNE 2,400 58 1,400 97.5 2,300 5,604 1,361 148 3,106
OTTAWA 2,300 64 1,480 97.4 2,200 5,307 1,095 163 2,809
PAWNEE 2,800 78 2,190 97.5 2,700 9,622 2,209 349 4,064
PHILLIPS 3,400 59 1,990 96.9 3,300 9,437 1,871 278 3,526
PATTAWATOMIE 3,700 59 2,170 97.1 3,600 14,960 2,460 406 4,345
PRATT 3,900 72 2,820 97.0 3,800 20,696 3,761 623 5,325
RAWLINE 1,600 39 590 97.6 1,500 4,267 900 145 1,921
RENO 19,800 93 18,280 96.8 19,000 69,907 14,176 2,080 24,286
REPUBLIC 3,500 61 2,130 96.9 3,400 8,496 1,736 267 4,006
RICE 4,700 77 3,610 97.6 4,600 12,622 3,479 435 6,043
RILEY 7,100 61 4,330 97.9 7,000 40,291 8,005 1,150 12,363
ROOKS 3,000 59 1,760 97.1 2,900 11,724 2,436 362 3,725
RUSH 2,000 70 1,400 97.3 1,900 6,293 1,089 239 2,711
RUSSELL 3,800 70 2,650 97.5 3,700 15,113 3,276 601 5,187
SALINE 14,200 74 10,540 97.6 13,900 65,263 12,367 1,677 19,256
8COTT 1,300 48 620 96.9 1,300 7,970 1,710 311 1,896
SED@WICK 106,400 93 08,880 97.6 103,800 419,938 84,754 15,988 137,785
SEWARD 3,900 43 1,670 97.0 3,800 26,967 4,984 817 5,189
SHAWNEE 42,100 93 39,310 97.6, 41,100 185,728 35,923 5,884 51,870
SHERIDAN 1,100 54 590 97.4 1,100 3,368 496 81 1,560
SHERMAN 1,800 41 740 97.7 1,800 8,023 1,563 208 2,508
SMITH 2,600 58 1,520 97.2 2,600 6,848 1,371 179 3,316
STAFFORD 2,300 78 1,790 97.5 2,200 7,111 1,363 153 3,389
STANTON 600 35 210 96.5 600 1,900 258 85 774
STEVENS 1,200 35 420 97.5 1,200 5,414 1,041 257 1,776
SUMNER 8,200 72 6,410 97.2 8,700 27,759 6,063 751 11,018
TIHOMAS 2,200 39 860 97.4 2,100 10,917 2,079 323 2,781
TLHEGO 1,500 49 740 97.0 1,600 5,614 1,047 191 2,218
WABAUNSEE 2,200 63 1,380 96.5 2,100 5,319 1,236 156 2,629
WALLACE 700 41 290 98.2 700 2,225 234 55 829
‘WASHINGTON 3,700 61 2,250 87.2 3,600 7,170 1,646 163 4,490
‘WICHITA 700 40 280 96.8 700 3,786 702 F— 262
WILSON 4,700 70 3,310 97.0 4,600 12,519 3,260 425 5,467
WOODEON 2,000 61 1,220 96.8 1,900 5,245 1,189 150 2,282
WYANDOTTE 62,800 94 59,340 97.5 61,200 175,729 45,223 7,326 66,921
TOTAL 673,400 530,800 656,000 2,355,006 523,118 83,253 829,381
Kentucky market facis
y Passenger
Total 9 Television Television 9% Radio Radio Retail S8ales Food Sales Drug Bales Cars
County Homes Penetration Homes Penetration  Homes 1957 ($000) 1957 ($000) 1957 (3000) 1957
ADAIR 3,500 57% 1,980 93.7% 3,300 8,152 1,801 277 3,860
ALLEN 3,400 54 1,830 95.5 3,200 11,031 2,050 257 3,652
ANDERSON 2,400 68 1,640 96.0 2,300 5,258 1,409 195 3,164
BALLARD 4,100 55 2,240 95.6 3,800 6,610 2,271 162 2,665
BARREN 8,400 54 4,530 95.3 8,000 24,010 5,165 818 8,510
BATH 2,500 47 1,170 93.7 2,300 4,257 1,640 114 2,279
BELL 8,700 58 5,020 94.1 8,200 23,166 6,480 873 7,591
BOONE 5,600 88 4,830 96.4 5,300 11,771 3,233 233 9,743
BOURBON 4,900 61 3,000 95.9 4,700 16,430 4,901 417 5,647
BOYD 15,500 91 14,130 96.5 15,000 60,205 15,995 1,810 18,397
BOYLE 5,500 59 3,260 95.7 5,300 18,952 4,179 562 7,058
BRACKEN 2,200 80 1,770 95.9 2,100 5,475 1,405 97 2,649
BREATHITT 3,600 45 1,570 90.5 3,200 6,682 2,012 104 1,694
BRECKINRIDGE 3,800 74 2,820 93.4 3,500 6,039 1,643 88 3,772
RULLITT 4,200 89 3,730 93.9 3,900 9,252 3,158 330 4,257
RUTLER B 2,200 51 1,120 92.3 2,000 2,465 834 66 2,033
CALDWELL 3,500 45 1,560 94.9 3,300 11,100 2,954 374 3,002
CALLOWAY 5,800 51 2,970 96.0 5,600 20,973 4,302 633 7,090
CAMPBELIL 28,000 92 26,740 97.1 27,200 78,086 24,432 3,017 31,001
CARLISLE 1,700 55 930 96.7 1,600 6,614 1,365 161 1,992
CONTINUED

Penetration” figures were supplied to the BROADCASTING YEAR-
BOOK by the A. C. Nielsen Co. and are the flgures currently in use
by that company. “Radio Homes" are the product of multiplyin
Nielsen bpercentages of penetration by total homes. “Retail Sales,
“Food Sales” and “Drug Sales” copyright 1958 by Sales Management;
no further reproduction authorized without express permission of
Sales Management. “Passenger Cars" are official registration figures
from the vartous states.
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Kentucky o

Sources of Information: “Total Homes" were prepared by A. C. Nielsen
Co. from estimates by Sales Management updated to March 1958 by
application of growth patterns determined by special surveys of the
U. S. Bureau of the Census. “Percent Tv Penétration” and “Tv Homes"
—as of March 1958—were supplled by the Advertising Research
Foundation. The ARF countv-bv-countv report of tv penetration and
tv homes was prepared by the ARF technical staff with the assistance
of A, C. Nielsen Co. and the Bureau of the Census. *Percent Radio
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Total % Television Tealevision % Radio Radio Retail Sales Food 8ales Drug Sales Pa%s:fsger
County Homes Penetration Homes Penetration Homes 1957 (8000) 1957 (8000) 1957 ($000) 1957
CARROLL 2,700 88 2,370 94.8 2,600 7,847 2,368 173 2.814
CARTER 4,800 80 3,820 92.8 4,400 10,995 3,134 301 4,563
CASEY 3,600 53 1,910 94.3 3,400 5,833 1,493 3.383
CHRISTIAN 17,400 64 11,140 94.4 16,400 45,689 9,648 1,065 16,063
‘CLARK 5,300 47 2,600 954 5,100 17,323 4,463 616 7,156
CLAY 3,700 37 1,360 91.0 3,400 8,201 1,461 60 3,662
CLINTON 2,000 37 730 23.7 1,900 3,799 852 115 2,170
CRITTENDEN 2,700 45 1,210 4.2 2,600 5,854 1,450 183 2,659
CUMBERLAND 2,500 51 1,280 93.5 2,300 3,791 848 128 1,692
DAVIESS 19,900 74 14,780 96.6 19,200 76,634 19,753 2,364 21,936
EDMONSON 1,700 54 920 93.7 1,600 8,048 475 56 1.734
FLLIOTT 1,300 79 1,030 23.6 1,200 1,404 503 e 1,013
ESTILL 3,100 37 1,160 92.5 2,900 6,063 2,107 172 3.034
FAYETTE 34,900 62 21,700 96.4 33,600 150,934 29,778 5,671 37,596
~ FLEMING 2,500 58 1,450 95.2 2,400 7,395 1,515 154 4,074
FLOYD 9,300 75 8,990 94.5 8,800 16,241 3,988 362 7,426
FRANKLIN 8,200 70 5,700 96.4 7,900 30,167 8,014 1,047 9,172
FULTON 3,100 51 1,590 95.1 2,900 13,032 4,118 391 3.623
GALLATIN 1,000 88 880 95.2 1.000 5,467 1,023 105 1.623
GARRARD 2,900 59 1,710 95.6 2,800 6,286 1,398 158 3.034
GRANT 2.800 88 2,460 95.0 2,700 7,193 1,713 166 3.730
GRAVES 10,900 50 5,470 96.0 10,600 27,063 6,549 748 9.650
GRAYSON 4,300 F4 2,320 94.7 4,100 10,961 2,182 368 3.691
GREEN 3.000 57 1,700 95.0 2,900 6,342 1,888 122 3.014
GREENUP 6.900 80 5,490 95.0 6,600 8,466 3,615 343 8.530
HANCOCK 1.400 74 1,030 94.4 1,300 2,284 939 1.700
HARDIN 13,900 81 11,260 95.7 13,300 46,964 9,953 1,070 17,728
HARLAN 14,100 62 8,760 94.3 13,300 30,641 ' 8,634 707 11,668
HARRISON 4.200 70 2,950 05.8 4,000 13,210 2,953 320 4,989
HART 3,800 54 2,050 94.0 3,600 7,438 1,974 290 3.899
HENDERSON 11,400 71 8,100 95.3 10,200 36,604 8,816 702 12,205
HENRY 2,900 72 2,100 95.4 2,800 7,323 1,773 349 3.2356
HICKMAN 2,000 55 1,090 85.3 1,900 4.971 1,616 29 1,932
HOPKINS 12,100 54 6,540 95.0 11,500 30,811 8,811 521 11,722
JACKSON 2,700 36 970 90.6 2,400 3,840 754 57 1,681
JEFFERSON 178,300 91 162,750 96.7 172,400 710,459 60,419 30,665 198,685
JESSAMINE 3.600 59 2,130 94.4 3.400 9,072 2,225 224 4,794
JOHNSON 4,700 68 3,190 94.7 4,500 11,676 3,033 175 4,284
KENTON 40,300 94 37,880 97.2 39,200 118,140 37,270 4,304 34,080
ENOTT 3,100 45 1,390 90.5 2,800 2,312 880 . 2,226
KNOX 6.100 47 2,850 92.9 5,700 8,982 2,682 101 4,389
LARUE 2.700 56 1,520 947 2,600 5,925 1,364 182 3,183
LAUREL 6.200 36 2,220 94.2 5,800 14,528 3,882 378 5.760
LAWRENCE 3.100 68 2,100 94.4 2,900 5,878 811 162 2,430
LEE 1.800 42 750 92.6 1,700 4,052 850 111 1,609
LESLIF 2,900 37 1,070 92.2 2,700 2,365 742 62 1,265
LETCHER 6,500 b0 3,240 94.0 6,100 12,170 3,326 217 6,741
LEWIS 2,800 58 1,630 94.5 2,600 5,759 1,464 129 3,062
LINCOLN 4,400 53 2,330 94,9 4,200 8,878 2,078 146 3,692
LIVINGSTON 1,800 49 880 92.3 1,700 2,985 951 32 2,141
LOGAN 5.700 66 3,740 95.0 5,400 15,847 4,022 477 6,389
LYON 1,800 51 810 . 942 1,500 2,818 780 131 1,446
MC CRACKEN 22,100 59 13,030 95.5 21,100 74,111 18,414 3,096 20,883
MC CREARY 2,900 47 1,360 91.0 2,600 5,788 1,561 62 2.862
MC LEAN 2.500 51 1,270 95,7 2,400 5,442 - 1,191 134 2,843
MADISON 9,100 47 4,240 96.6 8,700 26,101 5,284 2.345 9.194
MAGOFFIN 2,100 45 950 90.4 1,900 1,985 96 73 1.396
A[ARION 3.800 68 2,600 94.9 3.600 11,347 2,767 216 4.383
MARSHALL 5.600 656 3,070 . 94.8 5,300 16,211 4,901 267 5,350
MARTIN 1.800 68 1,230 92.5 1,700 1,877 348 52 1,990
MASON 5.500 80 4,420 96.2 £.300 18,687 4.627 637 5.824
MEADE 2,000 75 1,490 95.0 1.900 10,688 1.633 9% 3.241
MENIFEE 700 39 270 92.5 600 606 167 767
MERCER 4,300 59 2,550 95.8 4.100 11,528 2,751 395 5.674
METCALFE 2,200 651 1,130 94.7 2,100 2,877 613 92 +1.871
MONROE 3,000 51 1,530 93.6 2,800 9.174 1,332 306 2,977
CONTINUED

Penetration” figures were syovplled to the BROADCASTING YEAR-
BOOK by the A. C. Nielsen Co. and are the flgures currently in use
by that company. "“Radio Homes” are the product of multiplying
Nielsen percentages of penetration bv total homes. “Retail Sales™
“Food Sales” and "Drug Sales” copyright 1958 by Sales Management;
no further reproduction authorized without express permission of
Sales Management. “Passenger Cars” are official registration figures
from the various states.
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. WHAS RADIO

IS GREAT RADIO...

And in each market

ONE GREAT STATION

stands out®
® @ @ @ ® ® ® o @

Serving and selling Kentucky
and Southern Indiana @

WHAS

®
® Ansicrontls, rﬁ’ftﬁf‘tﬁrﬁﬂ%{
®

Go where there’s growth...
® Go WHAS RADIO

50,000 Watts

(i 3 A-1 Clear Channel '

Victor A. Sholis, Direcfor John Fouts, Sales Mar.
®

Represented Nationally by
‘ .

Henry I. Christal Co., Inc.
® *Alfred Politz Research, Inc.
o .

Associated with the Courier-Journal and Louisville Times
®
e
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Ken'UCKy CONTINUED

. : Passenger
Total % Television Television % Radio Radio Retall 8ales Food S8ales Drug Sales (hus8
County Homes Penetration Homes Penetration Homes 1967 ($000) 1957 ($000) 1957 ($000) 1957
MONTGOMERY 2,600 47 1,230 95.5 2,500 14,875 3,084 462 4,625
MORGAN 2,600 42 1,090 92.5 2,400 6,071 1,487 80 2,078
MUHLENBERG 7,600 56 4,290 94.2 7,200 18,125 5,357 415 7,805
NELSON 4,900 89 4,360 95.2 4,700 14,847 3,218 322 5,752
NICHOLAS 2,000 62 1,280 95.3 1,900 3,604 1,206 157 2,183
QHIO 4,700 50 2,370 93.4 4,400 8,020 3,150 357 4,376
OLDHAM 3,000 72 2,170 95.9 2,900 7,709 1,968 185 4,809
OWEN 2,600 70 1,810 95.5 2,500 4,397 1,107 260 2,411
OWSLEY 1,400 36 510 91.8 1,300 1,070 489 o 767
PENDLETON 2,900 80 2,320 . 96.2 2,300 6,093 1,716 213 3,176
PERRY 8,200 51 4,180 94.0 7,700 19,223 4,958 428 6,767
PIKE # 15,600 63 9,890 95.0 14,800 27,032 7,630 466 17,187
POWELL 1,500 33 570 89.6 1,300 1,746 235 79 1,388
PULASKI 8,600 48 4,090 94.8 8,100 19,727 4,856 691 9,706
ROBERTSON 500 80 400 95.0 600 490 263 e 760
ROCKCASTLE 2,700 36 970 91.0 2,500 4,291 1,028 139 2,395
ROWAN 2,600 58 1,450 92.8 2,360 9,417 1,663 289 3,357
RUSSELL 2,600 53 1,380 94.1 2,400 4,250 1,251 202 2,830
8coTT 3,900 70 - 2,740 95.5 3,700 10,232 3,345 367 4,768
SHELBY 5,300 72 3,820 96.1 5,100 16,662 3,224 157 6,433
SIMPSON 2,800 66 1,840 96.8 2,700 10,358 1,921 134 3,839
SPFENCER 1,500 89 1,330 96.4 1,400 3,855 734 440 1,920
TAYLOR 4,100 57 2,320 95.5 3,900 10,946 2,580 263 4,839
TOoDD 3,300 66 2,170 94.5 3,100 7,276 1,887 314 2,799
TRIGG 2,200 51 1,130 94.7 2,100 5,018 1,327 199 2,474
TRIMBLE 1,400 72 1,010 95.0 1,300 2,373 532 163 1,585
UNION 4,100 49 1,990 95.0 3,900 13,741 3,480 430 4,760
WARREN 13,000 63 8,170 95.4 12,400 41,396 9,235 1,423 14,400
WASHINGTON 2,900 69 1,990 96.1 2,800 7,126 1,897 213 3,384
WAYNE 3,500 37 1,290 92.1 3,200 4,209 6811 273 2,932
WEBSTER 4,500 48 2,180 93.6 4,200 9,892 2,394 250 4,409
WHITLEY 6,400 a7 - 3,020 93.6 6,000 19,254 5,014 464 6,844
WOLFE . 1,500 41 620 91.2 1,400 1,273 266 39 946
‘WOODFORD 3,100 70 2,180 95.3 3,000 8,960 2,680 299 3,887
TOTAL 831,500 584,090 793,700 2,488,455 609,834 84,875 876,318
-
Louisiana marketl facis
Passenger
Total % Television  Television % Radio Radio Retail 8ales Food Sales Drug Sales Cars
County Homes Penetration Homes Penetration Homes 1957 ($000) 1957 ($000) 1957 (3600) 1957*
ACADIA 13,000 59% 7,690 95.5% 12,400 36,121 6,444 950
ALLEN 5,500 59 3,270 94.9 5,200 15,853 2,414 443
ASCENSION 6,000 63 3,790 94.6 5,700 26,382 5,841 644
ASSUMPTION 3,900 57 2,210 94.8 3,700 7,823 1,323 202
AVOYELLES 10,500 61 8,360 94.6 9,900 21,875 4,079 838
BEAUREGARD 5,700 59 3,390 95.7 5,600 15,412 4,162 454
BRIENVILLE 4,300 57 2,470 96.6 4,200 8,044 2,168 282
BOSSIER 13,400 76 10,220 96.5 12,800 34,433 10,375 728
CADDO 61,700 83 51,160 96.1 59,300 259,111 69,732 9,193
CALCASIEU 36,800 72 26,520 98.7 35,600 148,958 29,688 4,622
CALWELL 2,700 62 1,680 96.1 2,600 5,207 1,135 141
CAMERON 1,300 61 790 Y 1,200 4,990 1,850 148
CATAHOULA 2,700 B7 1,550 94.1 2,500 8,192 3,356 302
CLAIBORNE 6,100 58 3,510 5.7 5,800 15,385 3,736 870
CONCORDIA 3,700 57 2,120 93.9 3,500 12,658 2,687 462
DE SOTO 5,700 70 3,970 94.3 5,400 16,624 3,650 425
E. BATON ROUGE 64,700 82 52,750 97.0 62,800 281,267 55,674 10,892
EAST ('ARROLL 3,900 64 2,490 83.9 3,700 7,579 2,139 289
F. FELICIANA 3,400 56 1,900 95.4 3,200 4,068 1,133 85
EVANGELINE 8,800 58 5,080 95.0 8,400 13,650 2,208 364
FRANKLIN 7,100 65 4,610 95.1 6,800 12,680 2,379 533
GRANT 3,400 65 2,200 96.4 3,300 5,712 1,743 120
IBERTA 11,500 65 7,620 95.6 11,000 45,155 9,642 1,410
IBERVILLE 6,900 58 4,030 94.5 6,500 16,052 4,368 442
JACKSON 3,600 65 2,340 96.2 3,600 . 26,609 2,807 403
JEFFERSON 47,100 85 39,360 97.0 45,700 133,300 49,065 4,633
JEFFERSON DAVIS 8,000 60 4,810 96.0 7,700 26,285 5,506 793
LAFAYETTE 18,600 68 12,630 95.8 17,800 85,606 14,507 2,351
LATOURCEE, 11,400 78 8,850 95.5 10,200 46,411 10,305 1,117
LA SALLE 3,900 62 2,430 95.5 3,700 8,748 2,031 264
CONTINUED
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Sure...

power

1,000,000 new people are hearing a sound they never

heard before . . .
on 690 ke.

And June Hooper shows WTIX firster than before—
with 32.8% all-day average!

And latest Pulse shows WTIX first in every daytime
Pulse quarter-hour . . . and first in 499 of 504 Pulse
quarters.

Now from Texas to Florida . . .

now that WTIX has 5,000 watts

there are over

2,500,000 listeners for WTIX’s 24-hour ereative pro-

1,000,000 new
listeners™?

=20 times the \.

gramming service. Now, more than ever, the big New
Orleans buy is WTIX——the station which even before
the change was more popular than the next 3 stations
combined. Talk 5,000 watts, 690 ke. and 32.8% to
Adam Young . .. or WTIX General Manager Fred

Berthelson.
THE NEW WTIx NEW ORLEANS
First . . . and getting firster . . .

5,000 watts o 690 kc.

WDGY Minneapolis St. Paul

REPRESENTED BY JOHN BLAIR & CO.

WHB Aansas City

REPRESENTED BY JOHN BLAIR & CO,

WTIX New Orleans

REPRESENTED BY ADAM YOUNG INC.,

WQAM Miami

REFPRESENTED BY JOHN BLAIR & CO,
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Louisiana conmue

Passenger
. Total % Television Televisien 9% Radio Radio Retail Sales Food Sales Drug Sales C!su:sg
County Homes Penetration Homes Penetration Homes 1957 ($000) 1957 ($000) 1957 ($000) 1957
LINCOLN 6,900 61 4,180 96.1 6,600 20,919 4,896 528
LIVINGSTON 5,700 63 3,610 95.8 5,500 14,049 3,985 346
MADISON 4,400 64 2,810 93.6 4,100 11,701 2,105 436
MOREHOUSE 9,900 62 6,180 95.2 9,400 21,683 6,112 830
NATCHITOCHES 9,300 62 5,740 94.9 8,800 18,208 3,997 637
ORLEANS 193,300 85 164,390 96.7 186,900 809,564 145,297 35,650
QUACHITA 25,600 76 19,430 96.5 24,700 109,686 23,205 3,114
PLAQUEMINES 3,700 79 2,940 96.3 3,500 17,059 6,836 359
POINTE COUPEE 6,200 56 2,800 95.5 5,000 9,461 2,822 412
RAPIDES 30,000 73 22,020 96.7 28,700 97,530 21,4566 2,668
RED RIVER 2,600 69 1,800 94.2 2,400 5,995 1,366 186
EICHLAND 6,400 75 4,780 95.1 6,100 16,529 3,899 415
SABINE 5,100 53 2,710 95.4 4,900 10,602 2,901 416
ST. BERNARD 6,200 84 5,800 95.7 6,600 6,601 2,631 162
ST. CHARLES 3,400 73 2,480 95.9 3,300 7,858 1,469 300
ST. RELENA 2,400 65 1,330 94.7 2,300 1,670 464 16
ST. JAMES 3,300 73 2,410 94.6 3,100 16,084 3,385 263
§T. JOHN BAPT. 3,500 73 2,660 95.1 3,300 6,682 2,148 306
8T. LANDEY 20,700 59 12,110 94.5 19,600 58,935 10,135 1,227
8T, MARTIN 6,100 56 3,440 95.1 5,800 16,356 .2,888 263
ST. MARY 10,600 66 6,880 95.2 10,000 50,274 14,915 1,664
ST. TAMMANY 8,300 73 6,060 956.9 8,000 23,815 4,929 645
TANGIPAHOA 16,100 82 13,180 95.0 15,300 50,351 11,368 1,545
TENSAS 3,200 64 2,040 92.9 3,000 6,240 1,088 314
TERREBONNE 12,200 81 9,910 95.4 11,600 57,622 14,027 1,457
UNION 4,700 61 2,850 96.0 4,500 9,494 2,063 234
VERMILION 10,200 58 5,210 96.2 9,800 30,016 6,448 1,040
. VERNON 6,100 53 3,240 94.56 5,800 19,480 4,165 543
WASHINGTON 11,200 78 8,730 95.9 10,700 32,536 8,157 1,242
WEBSTER 10,400 73 7,600 96.6 10,000 28,157 7,134 873
W. BATON ROUGE 3,200 68 1,870 94.6 3,000 6,574 2,099 143
WEST CARROLL 3,700 75 2,760 96.1 3,600 7,134 781 218
W. PELICIANA 1,600 66 900 92,7 1,600 3,189 882 95
WINN 4,300 65 2,790 95.1 4,100 9,626 2,983 531
TOTAL 845,400 630,670 811,800 2,960,277 638,249 103,256 *853,235
*State wide total.
_ -.mMmerica s
t new industrial empire!
grear new inaustriai empire !
for example. ..
iy S e €sso Standard Oil's
— Fasren onawr ca, iN Baton Rouge Refinery
[ L]
e e is America's Largest
::;.?-;-: ::::l,:ﬁ; L CHEM. ©a. 7000 employes share a $45,000,000 payroll
E540 ATAMDARD QIL S, at Esso’s gigantic refinery in Baton Rouge.
ETHYL CORP. The plant site, including 2 tank farms, cov-
ALLIFD CHEMICAL & DYE CORP, ers 2300 acres!
v :;T;Ll:ﬁ:fn*:n. Many of the greatest names in American in-
WYANDOTTE CHEMICALS CORP, dustry have invested hundreds of millions
ORMET METALS CORE, for plants in this “empire area” and others
L KAISER ALUMINUM are moving in . . . with $254,800,000 for

HATIONAL SUGAR REFIMING COL

RIVERLAKDS —
WEHHE & HMAFF, INC.

E. |, da PONT de HEWOURS

additional plants already scheduled.
Effective Buying Income per family in Baton
Rouge is $6,303-far above the national
average.

Payrolls are at an all time high!

WBRZ--2

BATON ROLGE, LOPISIANA

Taower! 1001 1. Powar: 100.000 wens
NBC-ABC

Representsd by Mollingbery

‘

=°

“Only",”
in this BILLION DOLLAR MARKET!"
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Maine market facts

Passenger
9 9 o Retail 8ales Food 8ales Drug Sales Cars
County g::::s /lgef;lter?:i?: Tg:;i::on Pe/g.e%taa'}tiizn IRIzglies 1957 ($000) 1957 ($000) 1957 ($000) 1957
ANDROSCOGGIN 24,400 91% 22,220 97.8% 23,900 102,476 27,968 2,087
AROOSTOCE 24,200 77 18,730 97.4 23,600 85,007 22,619 2,415
CUMBERLAND 51,000 89 45,660 97.9 49,900 233,048 56,419 9,207
FRANELIN 5,600 84 4,830 96.8 5,300 15,5663 4,828 466
HANCOCK 10,000 85 8,630 97.3 9,700 35,296 10,696 720
KENNEBEC 23,400 90 21,150 7.7 22,900 105,072 29,863 2,593
KNOX 8,800 86 7,610 97.5 8,600 34,503 9,646 1,054
LINCOLN 5,100 89 4,660 97.1 5,000 21,047 5,791 518 -
OXFORD 11,500 88 10,150 97.3 11,200 43,072 11,929 1,012
PENOBSCOT 31,000 90 27,790 97.8 30,300 141,594 35,926 3,045
PISCATAQUIS 4,800 85 4,080 97.7 4,700 16,947 5,124 587
SAGADAHOC 6,300 89 5,620 97.4 6,100 18,325 5,222 419
SOMERSET 10,900 81 8,790 26.9 10,600 36,062 11,214 1,161
WALDOQ 6,000 87 5,190 97.4 5,800 19,048 5,318 343
WASHINGTON 9,300 84 7,860 97.3 9,000 33,632 11,031 1,047
YORK 27,200 20 24,600 97.8 26,600 102,504 32,448 3,024
‘TOTAL 259,400 226,950 258,200 1,043,096 286,941 29,697 *274,331
*Btate wide total.
Maryland market facts passenger
Total % Television  Television 9% Radio Radio Retail 8zales Food 8ales Drug Sales Cars
County Homes Penetration Homes Penotration Homes 1957 ($000) 1957 ($000) 1857 ($000) 1957
ALLEGANY 27,200 71% 19,410 94.4% 25,700 102,616 29,601 3,002 24,671
ANNE ARUNDEL 43,900 89 39,200 94.1 41,300 150,438 51,918 5,780 52,718
*BALTIMORE 403,800 89 357,710 95.7 386,600 1,792,682 427,603 75,630 392,640
CALVERT 3,600 83 3,000 89.4 3,200 10,684 2,313 34 3,997
CAROLINE 5,800 86 4,980 91.6 5,300 23,698 4,156 663 6,642
CARROLL 14,100 20 12,620 95.5 13,500 56,540 12,340 1,264 17,615
CECIL 11,000 86 9,410 91.8 10,100 33,959 7,900 537 13,187
CHARLES 8,900 83 5,750 86.3 6,000 28,831 8,194 579 8,495
DORCHESTER 8,200 84 6,910 90.6 7,400 29,957 7,802 500 8,753
FREDERICK 18,200 86 15,660 94.2 17,100 75,650 16,808 1,698 21,977
GARRETT 65,100 58 2,950 88.4 4,500 19,446 4,294 489 5,308
HARFORD 18,100 88 16,010 94.3 17,100 75,327 18,176 2,233 21,708
HOWARD 7,300 85 6,220 92.9 6,800 22,619 3,019 603 10,228
KENT 4,300 86 3,680 91.7 3,900 17,641 4,002 307 5,004
MONTGOMERY 86,100 21 78,060 96.7 83,300 327,416 87,160 12,709 111,325
PRINCE GEORGES 88,200 20 79,600 95.6 84,300 291,698 104,539 14,068 104,954
QUEEN ANNES 4,300 86 3,680 90.6 3,900 13,153 2,877 278 4,855
ST, MARYS 8,600 83 7,160 86.3 7,400 25,747 6,423 788 7,736
SOMERSET 5,800 54 3,160 88.6 5,100 15,658 5,125 430 4,969
TALBOT 6,000 84 5,060 93.0 5,600 35,491 6,972 1,275 7,373
WASHINGTON 25,100 80 20,170 94.1 23,600 115,408 25,176 3,128 28,681
WICOMICO 14,000 84 11,790 92.8 13,000 74,091 14,820 1,863 15,357
WORCESTER 7,600 54 4,080 88.4 6,600 41,669 7,331 1,063 7,434
TOTAL 823,100 716,260 781,300 3,380,219 858,546 128,911 885,627
*Independent city of Baltimore combined with Baltimore County.
et facts
Massachusefls market fact .
Total % Television  Television 9% Radio Radio Retail 8ales Food 8ales Drug Sales Cars
County Homes Penetration Homes Penetration Homes 1957 (3000) 1957 ($000) 1957 ($000) 1957
BARNETABLE 17,700 20% 15,970 96.5% 16,900 100,818 28,784 4,143
BERESHIRE 41,900 91 37,950 26.0 40,200 182,999 48,297 5,336
BRISTOL 120,600 91 110,030 96.5 116,400 410,363 111,817 13,294
DUKES 1,800 88 1,590 95.5 1,700 13,445 5,629 678
ESSEX 169,300 91 154,700 96.8 163,900 618,618 170,412 21,438
FRANKLIN 17,300 88 15,150 95.7 16,600 56,807 13,634 1,601
HAMPDEN 118,700 92 108,690 97.1 115,300 518,910 119,892 17,922
HAMPSHIRE 23,100 88 20,350 97.0 22,400 88,442 22,270 2,978
CONTINUED

Sources of information: ‘'Total Homes” wers prepared by A. C. Nialsen

Co. from estimates by

Sales Management updated to March 1958 by

application of growth patterns determined by special surveys of the

U. 8. Bureau of the Census.
—as of March 1958—were supplied

“Percent Tv Penetration” and “Tv
by the Advertising Research

Homes"™

Foundation. The ARF county-by-county report of tv penetration and
tv homes was prepared by the ARF technlical staff with the assistance

of A, C. Nielsen Co, and the Burean of the Census.

“Percent Radio

Penetration” figures were supplied to the BROADCASTING YEAR-
BOOK by the A, C. Nielsen Co. and are the figures currently in use
by that company. ‘“Radioc Homes" are the product of multiplying
Nielsen percentages of penetration by total homes. “Retail Sales,”
“Fgod Sales” and “Drug Sales” copyright 1958 by Sales Management;
no further reproduction authorized without express permission of
Sales Management. ‘'‘Passenger Cars’ are official registration figures
from the various states,
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Massachusells o

Passenger
Total 9% Television  Television 9% Radio Radio Retail 8ales Food Sales Drug Sales Oa.rsg
County Homes Peonetration Homes Penetration  Homes 1957 ($000) 1957 ($000) 1957 ($000) 1967
MIDDLESEX 327,000 91 296,360 97.1 317,600 1,299,222 354,064 43,677
NANTUCKET 1,000 89 880 97.3 1,000 7,711 2,286 282
NORFOLE 133,700 21 121,900 97.6 130,500 481,075 127,364 17,338
PLYMOUTH 67,800 91 61,900 96.2 65,200 260,389 71,763 8,700
SUFFOLE 238,600 91 217,740 96.5 230,200 1,545,566 392,995 44,835
WORCHESTER 170,900 21 155,700 96.7 165,300 649,694 169,405 20,858
TOTAL 1,449,400 1,318,920 1,403,100 6,223,949 1,638,472 202,980 *1,486,000
*State wide total,
Michigan market facts
Passenger
Total % Television  Television % Radio Radio Retail Sales FoodSales Drug Sales Cars
County Homes Penetration Homes Penetration  Homes 1957 ($000) 1957 ($000) 1957 (3000) 1957
ALCONA 200 819% 730 94.89% 900 5,829 1,497 368 2,768
ALGER 2,600 70 1,830 89.4 2,300 8,973 3,277 246 2,940
ALLEGAN = o 16,900 20 15,260 95.6 16,200 48,954 12,006 1,050 20,191
ALPENA 7,100 67 4,770 96.2 6,800 31,289 8,773 1,120 9,178
ANTRIM 2,800 78 2,180 92,2 2,600 8,651 2,931 384 3,615
ARENAC 2,700 84 2,270 21.9 2,500 10,499 2,326 279 3,789
BARAGA 2.100 72 1,610 20.8 1,900 5,607 1,986 207 2,405
BARRY 9,700 89 8,660 95.6 9,300 26,793 6,528 978 11,203
BAY 29,300 01 26,610 96.5 28,300 117,638 28,442 4,378 35,959
BENZIE 2,300 79 1,820 91.9 2,100 . 8,84b 2,482 434 3,179
BERRIEN 45,700 91 41,580 95.7 43,700 177,096 45,591 7,305 56,819
BRANCH 10,900 84 9,190 95.8 10,400 37,328 8,782 1,119 12,505
CALHOUN 42,100 91 38,250 96.3 40,500 156,311 41,045 5,953 51,065
CASS 11,000 88 9,690 95.0 10,500 26,053 7,756 854 13,445
CHARLEVOIX 3,900 73 2,830 93.3 3,600 15,589 3,850 400 5,194
CHEBOYGAN 3,600 73 2,620 89.4 3,200 17,940 4,433 793 4,870
CHIPPEWA 9,000 73 6,640 92.1 8,300 34,777 9,801 667 9,862
CLARE 3,400 86 2,940 92.1 3,100 15,068 38,337 648 4,608
CLINTON 9,900 91 8,980 96.3 9,600 28,430 6,699 615 12,151
CRAWFORD 1,100 81 820 92.5 1,000 6,211 1,335 222 1,747
DELTA 9,600 78 7,460 4.7 9,100 40,485 11,422 1,083 11,639
DICKINSON 8,400 82 6,850 926.8 8,100 27,735 7,357 646 8,929
EATON 14,100 88 12,460 96.1 13,600 38,674 10,567 1,333 16,955
FMMET 4,700 73 3,420 93.8 4,400 24,828 5,235 756 6,507
GENESEE 105,400 89 43,920 97.0 102,200 470,451 105,377 18,344 136,088
GLADWIN 2,600 87 2,250 92.7 2,400 10,970 2,797 311 3,755
GOGEBIC 7,900 74 5,840 93.9 7,400 29,228 8,383 736 8,975
GR. TRAVERSE 8.900 79 7,020 95.3 8,500 b1,829 10,975 1,546 11,682
GRATIOT 10,200 90 9,200 95.0 9,700 41,366 9,203 1,020 13,742
HILLSDALE 10,900 82 8,930 96.0 10,500 35,628 8,010 696 13,327
FHOUGHTON 10,200 67 6,880 95.8 9,800 38,703 13,905 980 11,727
HURON 9,300 90 8,370 95.1 8,800 39,679 7,759 1,216 12,673
INGHAM 64,000 91 58,270 96.2 61,600 277,788 59,625 9,476 77,782
IONTA 11,500 90 10,360 95.6 11,000 41,093 9,120 1,166 14,864
108C0 4,300 84 3,620 94.6 4,100 17,159 4,500 903 5,845
IRON 5,700 72 4,080 92.9 5,300 18,428 5,388 592 6,972
ISABELLA 8,200 87 7,110 24.9 7,800 32,699 7,475 772 10,221
JACKSON 37,000 91 33,590 96.8 36,800 152,054 35,813 6,764 47,088
KALAMAZOO 47,760 92 43,790 96.4 46,000 196,102 42,909 8,450 58,746
KALKABKA 1,260 78 940 87.1 1,000 3,667 1,062 171 1,706
KENT . 108,700 91 94,360 96.9 100,500 431,919 100,400 20,838 129,214
REWEENAW 600 72 430 89.5 500 1,499 804 896
LAKFE 1,400 86 1,210 6.7 1,200 3,928 1,298 179 1,767
LAPEER 13.300 90 11,970 96.1 12,800 37,297 7,979 1,171 13.533
LEELANAT 2,500 79 1,970 93.1 2,300 6,449 2,216 269 3,679
LENAWEE 23,900 91 21,640 96.3 23,000 86,811 20,116 2,641 29,210
LIVINGBTON 9,700 90 8,720 96.7 9,400 38,210 8,556 909 12,722
LUCE 1,500 71 1,060 90.1 1,400 6,989 1,877 451 2,069
MACKINAC 2.600 73 1,900 89.9 2,300 11,709 4,135 91 3,277
MACOMEB ) 97,700 93 90,740 974 95,200 305,682 93,061 9,827 131,183
MANISTEE ) 6.200 80 4,950 93.5 5,800 20,784 5,666 802 6,817
MARQUETTE 14,400 73 10,440 95.3 13,700 53,859 19,846 1,062 17,928
MASBON 6,700 79 5,270 95.7 6,400 26,328 7,387 844 8,413
CONTINUED

Sources of information: “Total Homes" were prepared by A. C. Nialsen
Co. from estimates by Sales Management updated to March 1958 by
application of growth patterns determined by special surveys of thg
U. 8. Bureau of the Census. “Percent Tv Penetration” and “Tv Homes
—as of March 1958—were supplied by the Advertising Research
Foundation. The ARF county-by-county report of tv penetration and
tv homes was prepared by the ARF technical staff with the assistance
of A, C. Nielsen Co. and the Bureau of the Census. “Percent Radio
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Penetration” figures were supplied to the BROADCASTING YEAR-
BOOK by the A. C. Nielsen Co. and are the figures currently In use

by that company.
Nielsen percentages of penetration by total homeas.

“Radio H

omes” are the product of multiplyin
“Retail Sales.

“Food Sales” and “Drug Sales” copyright 1958 by Sales Management;
no further reproduction authorized without express permission of

Sales Management.

from the various states.

“Passenger Cars” are official registration figures
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Why NOT put all your eqgs
... in ONE hashet ?

\ 4 BILLION
8sDOLLAR;S s
5 MARKET = U7h=

Now - More Than Ever One Station Provides Complete Coverage . . .

Why take chances on having your sales story scrambled by
too many cooks . . . at higher than necessary costs! Get the
full top-quality coverage of this FOUR BILLION DOLLAR
MARKET with WNEM-TV.

Sec Your Petryman

WNEM-TV

NATIONAL SALES OFFICES OPERATIONS OFFICES
FLINT STUD1OS SAGINAW-BAY CITY STUDIOS
BISHOP AIRPORT, FLINT, MICHIGAN 5700 BECKER RD., SAGINAW, MICHIGAN
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Mich iga I conTiNuED

Total 9% Television Television % Radio Radio Retail Sales Food Sales Drug Bales Pn%s:r:r;gar
County Homes Penetration Homes Penetration Homes 1957 (3000) 1957 ($000) 1957 ($000) 1967
MECOSTA 5,400 89 4,790 94.2 5,100 17,922 4,797 707 6,683
MENOMINEE 7,500 82 6,130 94.3 7,100 21,366 5,312 263 9,628
MIDLAND 12,800 87 11,160 96.6 12,400 53,404 15,246 1,845 17,467
MISSAUKEE 2,000 78 1,660 93.8 1,900 5,805 1,631 51 2,441
MONROE 26,600 92 24,340 98.8 25,700 87,351 20,280 2,239 34,711
MONTCALM 11,000 91 10,000 95.6 10,500 41,437 10,805 1,324 13,276
MONTMORENCY 1,200 68 810 90.8 1,100 5,680 1,430 328 2,612
MUSKEGON 43,500 92 40,080 96.7 42,100 169,644 47,863 6,647 53,347
NEWAYGO 7,100 86 6,140 94.7 6,700 20,782 6,521 665 8,677
OAKLAND 181,200 92 166,330 96.7 175,200 739,314 181,642 26,836 249,493
OCEANA 4,600 78 3,610 93.8 4,300 16,937 5,166 499 6,088
OGEMAW 2,600 82 2,120 96.1 2,600 10,359 2,880 407 3,374
ONTONAGON 3,000 74 2,210 90.0 2,700 10,026 3,089 209 38,754
O0SCEQLA 3,800 89 3,370 93.6 3,600 13,319 3,114 415 5,171
08CoDA 800 82 740 87.4 800 3,893 926 103 1,219
OTSEGO B 1,700 81 1,380 91.2 1,600 10,117 2,368 338 2,616
OTTAWA 26,700 90 24,080 96.7 25,800 95,047 23,909 2,678 34,696
PRESQUE ISLE 2,900 67 1,950 93.1 2,700 11,206 3,498 396 4,493
ROSCOMMON 2,300 81 1,860 92.6 2,100 12,038 3,684 539 3,249
BAGINAW 53,000 91 48,080 96.3 51,000 207,883 42,069 7,586 63,635
8T, CLAIR 30,200 91 27,430 96.4 29,100 119,637 34,201 3,841 38,069
8T. JOSEPH 14,900 91 13,500 95.6 14,200 50,303 11,257 1,770 17,343
BANILAC 9,400 87 8,170 95.5 9,000 31,482 7,573 882 12,192
BCHOOLCRAFT 2,400 70 1,690 93.1 2,200 11,066 2,887 372 3,261
BHIAWASSE 15,900 91 14,450 96.4 15,300 61,843 14,856 1,650 19,785
TUSCOLA 12,700 89 11,320 95.7 12,200 39,516 9,340 1,122 15,003
VAN BUREN 18,300 90 16,520 94.8 17,300 48,451 13,400 1,677 17,919
WASHTENAW 43,500 91 39,500 97.0 42,200 191,356 46,481 8,111 59,033
WAYNE 830,600 22 766,540 97.0 806,100 3,952,296 911,775 171,781 084,415
WEXFORD 5,700 80 4,550 95.9 5,500 23,417 5,928 825 6,835
TOTAL 2,266,400 2,042,580 2,186,300 9,488,406 2,285,796 369,099 2,806,789
Minnesota market facts

Passenger

Total % Television  Television 9% Radio Radio Retaill Bales Food 8ales Drug Sales Cars
County Homes Penetration Homes Penetration Homes 1957 ($000) 1957 ($000) 1967 ($000) 19567
AITKIN 3,700 73% 2,690 96.1% 3,600 10,364 2,838 237 6,095
ANOEA 16,100 96 15,530 97.7 15,700 36,611 12,038 1,265 18,094
BECEER 6,500 684 4,160 95.6 6,200 22,687 4,640 437 11,8856
BELTRAMI 6,900 40 2,770 94.56 6,500 25,642 5,668 838 10,187
BENTON 4,500 61 2,740 7.2 4,400 16,563 4,033 390 7,166
BI@ BTONE 2,400 57 1,360 97.5 2,300 8,265 1,898 220 5,321
BLUE EARTH 11,900 91 10,880 97.3 11,600 66,760 12,649 1,683 22,603
BROWN 8,100 81 6,580 97.3 7,900 36,430 6,084 1,191 14,901
CARLTON 7,000 72 5,050 96.6 6,800 26,636 7,683 641 11,855
CARVER 5,300 93 4,920 97.2 5,200 17,981 3,606 441 9,686
CASS 5,100 45 2,310 94.6 4,800 14,679 4,103 396 8,069
CHIPPEWA 4,800 55 2,620 97.6 4,700 22,105 3,800 443 9,572
CHIBAGO 4,100 92 3,760 96,7 4,000 13,490 2,831 320 7,126
CLAY 10,000 88 8,840 97.6 9,800 30,473 5,639 687 17,030
CLEARWATER 2,700 40 1,080 94.9 2,600 7,438 1,163 176 4,866
COOK 1,400 69 960 96.0 1,300 . 5,069 1,578 175 1,620
COTTONWOOD 4,700 . 72 3,370 97.8 4,600 20,074 2,321 435 9,731
CROW WING 9,500 59 5,660 96.9 9,200 35,917 9,414 787 16,726
DAEOTA : 17,400 95 16,590 97.7 17,000 61,476 11,838 1,336 26,001
DODGE 3,600 81 2,920 97.8 3,500 13,304 2,362 411 8,386
DOUGLAS 8,800 51 3,360 97.1 8,400 23,704 8,949 414 12,164

CONTINUED

Sources of information: 'Total Homes" were prepared bi"A. C. Nielsen Penetration” figures were supplied to the BROADCASTING YEAR-
Co. from estimates by Sales Management updated to March 1958 by BOOK by the A. C. Nielsen Co. and are the flgures currently in use

application of growth patterns determined by speclal surveys of the

U. S. Bureau of the Census. “Percent Tv Penetration” and “Tv

—as of March 1958—were supplied by the Advertising
Foundation. The ARF county-by-county report of tv penetration and
tv homes was prepared by the ARF technical staff with the assistance

of A, C. Nielsen Co. and the Bureau of the Census.
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50,000 watt
coverage...and

50,000 watt
personalities
7 like these

make WDGY
first a.m.,
afternoon,
all-day in
the Twin
Cities

(31.4% oll-day

average Hooper. First

per Pulse, t00.)

1. DAN DANIEL. Tall, thin, Texas-drawler, named ‘*Outstand-
ing Dise Jockay*’ in Northwest by A.F.T.R.A. 7-10 p.m,, daily.

2. BILL BENNETT. Comedian, emcee, TV performer, record-
ing star, teen-dance innovator, ‘‘Northwest’s outstanding radio
personality,’? likeable, perpetual smiler, teen-age columnist,
magician, amateur elown. 9-11 a.m.; 2-4 p.m., daily.

3. DON KELLY. ¢‘“Morning Mayor,’* happiest man in radio,
¢¢8milin’ Irishman,’’ singer, comedian, wit. 6-9 a.m. daily.

4. STANLEY MACK. Legitimate stager, vaudevillian, radio-
actor {Sam Spade series), man of a thousand voices, dialee-
tieian, singer, drummer. Noon-2 p.m., daily.

5. BILL ARMSTRONG. Smooth, mystery-tuner, birthday aec-
knowledger, actor, impersonator, writer, newseaster, public
speaker. producer, ex-radio a.e. 11 a.m.-noon, daily.

6. BILL DIEHL. Top newspaper columnist, impersonator, hu-
morist, inside-show-biz authority, husiness-newsman, full-fledged
movie critic. 4-7 p.m,, daily.

7. JOSEPH DELLA MALVA. News director, newseaster, WDGY
news center overseer, Sound-Off editor, tipster-ringleader,
scooper (on nearly every important local story), beauty judge.

8. RALPH MARTIN. Crisp, incisive, smooth, news-voice of
WDGY, commentator, community force. The news, afternoon
and evening, daily.

9. GEORGE RICE. Nightbeat-er, news writer, controversial,
widely-diseussed, phoned 800-900 times an hour (average), 10
p.m.-1 2.m. nightly.

IN BRIEF, 9 good reasons why WDGY is the most-listened-to
radio station in the Twin Cities. (First Hooper, First Pulse.)
Talk to Blair, or G.M. Jack Thayer.

WDGY

.. 50,000 watt station with the

50,000 watt personalities
MINNEAPOLIS-ST. PAUL

WDGY Minneapolis St Paul

REPRESENTED BY JOHN BLAIR & CO.

WHB Aansas City

REPRESENTED BY JOHN BLAIR & CO.

WTIX New Orleans

REPRESENTED BY ADAM YOUNG INC.

WQAM Miam/

REPRESENTED BY JOHN BLAIR & CO.
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Minnesola covme

Passenger

Total % Television Television 9% Radio Radio Retail S8ales TFood Sales Drug Sales Carsg
County Homes Penetration Homes Penotration Homes 1967 ($000) 1957 ($000) 1957 ($000) 1957
FARIBAULT 7,400 72 5,360 97.8 7,200 39,596 6,622 722 15,367
FILLMORE 7,200 72 5,190 96.7 7,000 26,321 5,162 bb6 11,997
FREEBORN 10,400 89 9,270 97.6 10,200 38,550 5,808 815 18,854
GOODHUE 10,400 94 9,760 97.2 10,100 40,669 7,655 970 17,182
GRANT 2,700 53 1,430 96.8 2,600 11,201 1,546 204 5,464
HENNEPIN 244,800 96 235,760 97.7 239,200 1,131,023 238,614 39,083 343,633
HOUSTON 4,400 72 3,170 96.8 4,300 12,720 2,742 268 7,760
HUBBARD 2,900 45 1,310 96.4 2,800 10,173 2,796 216 5,494
ISANTI 2,800 91 2,660 95.8 2,700 12,985 2,318 410 5,612
ITASCA 11,100 73 8,150 96.6 10,700 39,448 9,924 1,128 18,398
JACKSON 4,600 82 3,700 97.3 4,400 17,767 3,815 455 9,123
KANABEC 2,400 73 1,750 96.7 2,300 6,848 1,278 176 4,409
KANDIYOHI 8,200 78 6,360 07.6 8,000 36,9567 6,210 692 14,293
KITTSON 2,600 52 1,340 971 2,500 10,708 1,054 186 6,082
KOOCHICHING 5,000 43 2,130 95.1 4,800 17,839 4,907 461 7,765
LAC QUI PARLE 3,900 B8 2,260 98.0 3,800 12,748 2,611 270 7,887
LAKE 4,700 69 3,220 96.7 4,500 12,752 3,011 299 5,322
LAKE OF wOODS 1,200 43 510 96.1 1,200 4,359 803 163 2,129
LE SUEUR 5,900 79 4,670 97.2 5,700 24,997 4,561 499 10,796
LINCOLN 8,000 63 1,890 96.8 2,900 9,673 1,382 388 5,930
LYON 6,600 60 3,950 97.7 6,400 31,192 5,718 763 12,012
MC LEOD 7,300 87 6,330 97.3 7,100 33,134 5,491 781 14,445
MAHNOMEN 1,500 64 960 965.4 1,400 5,178 1,058 161 2,889
MARSHALL 4,100 51 2,110 97.7 4,000 13,060 1,916 179 8,965
MARTIN 8,100 72 5,870 98.1 7,900 38,283 7,166 931 15,661
MEEKFR 5,500 78 4,270 96.9 5,300 19,214 3,082 522 9,883
MILLE LACS 5,100 61 3,110 96.6 4,200 15,492 2,798 315 7,749
MORRISON 7,100 b4 3,810 ©6.1 6,800 24,918 4,456 794 12,144
MOWER 13,300 89 11,900 97.8 13,000 52,874 9,560 1,361 23,112
MURRAY § 4,600 76 3,400 97.7 4,400 13,928 2,707 257 7,632
NICOLLET 5,500 81 4,460 97.8 5,400 15,772 3,659 682 9,123
NOBLES 6,500 82 5,340 97.7 6,400 36,349 6,962 506 12,951
NORMAN 3,000 64 1,910 96.3 2,900 11,300 2,120 203 7,572
OLMSTEAD 14,000 95 13,240 97.4 13,600 84,442 11,943 3,999 24,328
OTTER TAIL 13,200 61 8,090 96.6 12,800 45,143 8,184 1,859 24,024
PENNINGTON 3,700 59 2,190 96.8 8,600 16,900 3,125 621 6,638
PINE 4,800 72 3,460 95.9 4,600 14,852 2,691 291 8,343
PIPESTONE 4,400 7% 3,320 97.4 4,300 21,835 3,812 335 8,819
POLK 10,600 62 6,600 97.0 10,300 42,0569 9,070 1,007 19,310
POPE 3,600 51 1,840 97.9 3,500 8,624 2,031 228 6,867
RAMSEY 124,500 96 118,980 97.6 121,500 533,994 123,937 19,068 167,558
RED LAKF. 1,400 59 830 98.2 1,400 6,092 1,063 N 3,041
REDWOOD 6,500 73 4,770 97.2 6,300 29,992 4,372 626 13,380
RENVILLE 7,100 T4 5,220 97.5 6,900 30,601 4,725 560 14,293
RICE 9,500 94 8,910 97.5 9,300 34,349 7,089 977 15,813
ROCK 2,800 76 2,120 97.3 2,800 14,296 1,955 187 6,234
ROSEAU 3,700 51 1,900 96.4 3,600 11,420° 2,148 266 6,994
8T, LOUIS 69,600 89 61,920 96.4 67,100 277,357 69,892 7,816 95,943
8COTT 4,800 93 4,450 97.5 4,700 22,028 3,641 394 8,221
SHERBURNE 2,600 86 2,230 96.0 2,600 10,550 1,824 250 4,866
SIBLEY 3,800 87 3,300 97.7 3,700 16,351 2,279 434 8,971
STEARNS 19,700 87 17,170 97.0 19,100 85,915 13,493 3,016 31,322
STEELE 7,000 81 5,690 97.6 6,800 29,377 5,641 703 12,184
STEVENS 2,800 57 1,590 97.5 2,700 13,036 2,244 279 6,817
SWIFT 4,400 58 2,650 97.5 4,300 19,683 3,262 324 8,383
TODD 6,800 54 3,650 96.3 6,500 18,765 3,899 446 10,643
TRAVERSE 2,000 57 1,130 97.3 1,900 9,096 1,615 185 4,661
WABASHA 5,400 86 4,650 96.2 5,200 17,663 3,844 325 8,201
WADENA 3,800 45 1,720 96.2 8,700 19,846 2,882 333 6,062
WASECA 4,900 79 3,870 97.8 4,800 17,301 3,183 375 7,927
WASHINGTON 11,400 95 10,840 97.7 11,100 34,266 8,967 967 16,878
WATONWAN 4,200 72 3,010 97.7 4,100 17,966 3,513 497 8,211
WILKIN 2,600 88 2,300 97.5 2,500 9,254 2,190 284 5,640
WINONA 11,600 68 7,900 96.7 11,200 42,313 8,306 1,066 18,246
WRIGHT 8,600 86 7,380 97.2 8,400 28,241 5,757 580 14,697
YELLOW MED. 4,800 63 3,020 97.8 4,700 156,405 3,367 414 8,976
TOTAL 956,600 805,170 930,400 3,942,504 815,219 116,538 1,517,457

Sources of information: “Total Homes" were prepared by A. C. Nielsen
Co. from estimates by Sales Management updated to March 1958 by
application of growth pa.tterns determined by speclal surveys of the
. Bureau of the Census. “Percent T'v Penetration” and "Tv Homes'
—as of March 1958—were supplied by the Advertising Research
Foundation. The ARF county-by-county report of tv penetration and’
tv homes was prepared by the ARF technical staff with the assistance
‘“Percent Radio

of A, C. Nlelgsen Co, and the Bureau of the Census.
PAGE A-56 e 1958 BROADCASTING YEARBOOK

,

Penetration” figures were supplied to the BROADCASTING YEAR-

BOOK by the A,
by that company.

C. Nielsen

“Radio Homes'' are the
Nielsen percentages of penetra.tion by total homes.
“Food Sales” and “Drug Sales”

o and are the figures currently In use
product of multiplyin
“Retail Sales,”

§

copyright 1968 by Sales Management;
no further reproduction authorized without express permission of
Sales Management. “Passenger Cars" are official registration figures
from the varfous states.
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Mississippi marketl facis

Pagsenger
Total % Television  Television % Radio Radio Retail 8ales Food Sales Drug Sales Cars
County Homes Penetration Homes Penetration Homes 1957 ($000) 1957 ($000) 1857 ($000) 1957
ADAMS 10,200 52%, 5,350 90.8% 9,300 37,875 8,439 1,429 11,978
ALCORN 7,300 52 3,820 95.1 ) 6,900 22,412 3,876 751 9,509
AMITE 4,000 42 1,680 89.7 3,600 7,918 1,196 146 4,491
ATTALA 5,500 51 2,820 92.5 5,100 14,195 3,731 350 8,774
BENTON 1,900 53 1,000 87.0 1,700 920 186 41 2,456
BOLIVAR 15,600 48 7,480 88.9 13,900 35,499 8,473 1,115 . 13,247
CALHOUN 3,700 41 1,510 93.6 3,500 6,977 1,296 321 4,846
CARROLL 3,000 43 1,300 88.7 2,700 2,199 894 64 2,932
CHICKASAW 4,000 41 1,650 91.8 3,700 7,864 2,201 281 4,892
CHOCTAW 2,100 38 800 92.6 1,900 2,781 439 65 2,660
CLAIBORNE 2,600 52 1,360 88,1 2,300 6,235 1,623 193 2,809
CLARKE 4,200 53 2,220 89.0 3,700 8,977 2,038 231 5,069
CLAY 3,800 44 1,680 89.5 3,400 9,662 2,503 426 5,064
COAHOMA 14,500 50 7,230 90.4 13,100 33,439 9,887 885 12,321
COPIAH 7,100 55 3,870 90.8 6,400 14,488 4,433 879 7,920
COVINGTON 3,400 54 1,850 92.4 3,100 b,775 1,218 259 4,371
DE SO0TO 5,300 65 3,420 88.7 4,700 7,776 1,998 104 7,331
FORREST 14,000 52 7,300 95.2 13,300 58,115 10,220 1,587 18.039
FRANKLIN 2,400 53 1,270 93.0 2,200 3,891 1,149 203 3,166
GEORGE 2,500 49 1,230 91.8 2,300 8,332 1,963 199 4,126
GREENE 1,700 49 830 91.3 1,800 2,591 853 121 2,574
GRENADA 4,800 44 2,080 91.3 4,400 11,557 2,895 494 5,759
HANCOCK 2,900 75 2,170 92.7 2,700 8,872 2,801 305 4,102
AARRISON 30,200 70 21,100 95.1 28,700 104,149 24,909 3,218 32,551
HINDS 46,300 78 36,140 94.5 43,800 183,140 39,603 6,098 62,608
HOLMES 6,900 b5 3,800 87.1 6,000 15,267 3,741 505 6,492
HUMPHREYS 4,800 54 2,680 89.5 4,300 9,429 2,471 336 4,406
ISBAQUENA 1,000 54 540 87.0 900 599 377 . 958
ITAWAMBA 3,600 51 1,830 94.5 3,400 5,813 1,004 131 5,461
JACKSON 11,800 83 9,760 94.4 11,100 36,521 11,821 1,373 16,016
JASPER 4,100 60 2,480 0.1 3,700 7,368 1,443 266 4,867
JEFFEREON 2,400 53 1,270 87.7 2,100 4,687 943 154 2,472
JEFFERSON DAVIS 3,500 b1 1,770 0.2 3,200 6,018 1,362 216 3,744
JONES 17,300 61 10,470 94.3 16,300 39,472 9,164 1,421 18,2568
KEMPER 2,960 50 1,460 88.1 2,600 3,206 587 140 3,236
LAFAYETTE 4,800 44 2,090 93.6 4,500 9,087 2,060 371 5,982
LAMAR 3,300 51 1,680 93.4 3,100 4,198 1,603 336 B 4,870
LAUDERDALE 19,600 72 14,200 92.0 18,000 69,305 16,098 2,031 22,171
LAWRENCE 2,700 50 1,360 92.7 2,600 5,102 915 251 3,176
LEARE 4,700 51 2,410 93.7 4,400 7,930 1,248 260 5,441
LEE . 10,800 62 6,730 94.5 10,200 41,381 9,007 1,858 15,270
LEFLORE 12,700 47 b,940 89.4 11,400 43,586 8,405 1,074 12,852
LINCOLN 7,300 52 3,770 93.8 6,800 21,269 5,770 791 8,909 ~
LOWNDES 10,800 41 4,390 89.7 9,700 27,602 6,286 666 - 12,046
MADISON 7,000 58 4,040 89.6 6,300 16,464 3,416 337 7,332
MARION 5,700 47 2,670 91.5 5,200 16,897 3,406 605 7,509
MARGHALL 5,300 49 2,610 89.6 4,700 8,963 2,747 287 5,240
MONROE 8,800 49 4,340 92,2 8,100 19,645 5,948 547 10,816
MONTGOMERY 3,400 43 1,470 91.1 3,100 8,431 2,145 89 3,919
NESHORA 5,700 50 2,860 93.6 5,300 9,055 2,059 361 6,813
NEWTON 5,100 60 3,080 01.9 4,700 11,800 2,663 369 6,441
NOXUBEE 4,000 50 2,010 83.1 3,300 7,686 1,609 281 3.905
OKTIBBEHA 6,200 44 2,740 90.4 5,600 12,018 3,463 474 6.243
PANOLA 8,000 66 5,250 90.7 7,300 17,063 4,693 497 8,005
PEARL RIVER 5,500 75 4,130 94.2 5,200 18,317 3,709 594 7,668
PERRY 2,100 48 1,010 92.2 1,900 3,790 572 91 3.159
PIKE 9,000 53 4,810 92.8 8,400 31,377 7,759 1,004 10,662
PONTOTOC 4,600 49 2,240 94.4 4,300 8,686 1,384 338 56.770
PRENTISS 4,500 51 2,290 94.3 4,200 8,678 1,526 461 7,038
QUITMAN 6,100 54 3,270 89.5 5,500 9,767 2,850 297 5,291
RANKIN 5,800 51 2,960 93.5 5,400 9,559 2,094 258 8,554
SCOTT 4,800 51 2,440 90.8 4,400 19,896 1,963 463 6,568
SHARKEY 2,600 b4 1,400 89.0 2,300 7,636 1,091 139 2,758
SIMPSON 5,000 51 2,660 94.3 4,700 11,653 1,470 280 6,146
SMITH 3,400 51 1,730 93.3 3,200 4,222 689 249 4,649
STONE ) 1,500 49 730 94.8 1,400 6,785 1,855 229 3,111
SUNFLOWER 13,100 41 5,380 88.8 11,600 25,875 5,611 900 10,757
TALLAHATCHIE 6,700 51 3,430 88.1 5,900 8,965 2,257 295 5,851
TATE 4,200 65 2,720 89.1 3,700 12,998 2,771 251 4,763
TIPPAH 4,100 53 2,170 94.5 3,900 6,027 1,289 197 5,168
TISHOMINGO 3,400 53 1,790 85.6 3,300 7,552 1,736 288 5,267
CONTINUED,

1958 BROADCASTING YEARBCOK e PAGE A-57

a . ’

WWW.americanradiohistorv.com



www.americanradiohistory.com

Mississippi e

Pa
Total % Television  Television 9 Radio Radic Retail S8ales Food Sales Drug Sales s(!;S:xl-lsgm.
County Homes Penetration Homes Penetration Homes 1957 (3000) 1957 ($000) 1957 ($000) 1957
TUNICA 5,800 53 3,100 87.2 5,100 10,291 2,878 218 4,114
UNION 5,500 49 2,690 4.8 5,200 12,026 2,769 406 6,941
WALTHALL 3,200 47 1,510 91.8 2,900 8,469 1,632 300 4,181
WARREN 13,300 62 8,290 91.7 12,200 43,773 11,111 889 13,995
WASHINGTON 20,100 52 10,460 00.1 18,100 61,646 15,478 1,534 20,585
WAYNE 3,600 53 1,890 91.5 3,300 12,149 2,063 375 4,662
WEBSTER 2,700 47 1,280 93.3 2,600 9,148 1,322 255 3,457
WILKINSON 2,900 42 1,210 91.56 2,700 5,762 1,636 241 3,235
WINSTON 5,100 50 2,660 91.7 4,700 11,042 3,062 396 6,480
YALOBUSHA 3,400 44 1,480 91.6 3,100 6,082 1,716 259 3,968
YAZOO 8,400 59 4,950 90.2 7,600 19,205 4,311 712 8,926
TOTAL 557,600 315,240 512,500 1,493,167 343,602 47,510 647,258
Missouri market facts
Passenger
Total % Television  Television  9; Radio Radio Retall S8ales Food S8ales Drug Sales Cars
County Homes Penetration Homes Penetration Homes 1957 ($000) 1957 ($000) 1957 (2000) 1957
ADAIR 6,700 61% 4,090 95.29%, 6,400 20,508 4,765 555 5,564
ANDREW 3,600 79 2,830 95.6 3,400 8,147 1,726 120 3,418
ATCHISON 3,000 65 1,940 96.8 2,900 10,758 1,813 300 3,162
AUDRAIN 8,500 72 6,110 95.0 8,100 33,097 6,960 967 8,209
BABRY 6,500 63 4,080 95.3 6,200 20,095 4,038 608 5,870
BARTON ~ 3,800 62 2,360 96.1 3,700 11,243 2,351 308 3,798
BATES 5,900 69 4,060 95.5 5,600 15,947 3,624 357 5,458
BENTON 2,700 74 2,010 93.3 2,500 7,436 1,065 213 2,659
BOLLINGER 2,600 70 1,830 93.3 2,400 5,662 1,061 29 2,272
BOONE 14,600 78 11,410 96.2 14,000 49,078 10,886 1,815 13,344
BUCHANAN 32,400 90 29,310 95.8 31,000 116,020 26,425 65,583 26,634
BUTLER 10,800 64 6,880 92.7 10,000 33,420 7,040 860 8,220
CALDWELL 3,300 78 2,690 96.2 3,200 9,344 1,739 118 3,192
CALLAWAY 6,200 72 4,460 94.4 5,900 17,498 3,250 537 5,936
CAMDEN 2,100 71 1,490 94.7 2,000 7,479 1,946 120 2,430
CAPE GIRARDEAU 11,600 80 9,240 96.0 11,100 54,605 11,279 1,617 11,748
CARROLL 4,700 72 3,370 95.56 4,500 15,184 3,342 363 4,040
CARTER 1,300 50 650 93.0 1,200 2,200 413 54 950
CASS 6,500 76 4,940 95.6 6,200 22,764 b,228 1,029 7,428
CEDAR 3,300 62 2,050 94.8 3,100 9,606 1,883 159 2,776
CHARITON 4,500 57 2,660 95.4 4,300 12,271 2,493 274 3,779
CHRISTIAN 3,700 68 2,510 95.2 3,600 7,402 958 208 3,367
CLARK 2,700 76 2,060 95.0 2,600 7,145 1,332 115 2,865
CLAY 26,700 95 24,620 96.7 24,900 132,504 19,686 5,704 21,682
CLINTON 3,700 89 3,280 94.2 3,500 16,971 4,032 534 3,954
COLE 11,200 85 9,640 96.6 10,800 46,344 10,257 1,493 10,954
COOPER 4,800 70 3,360 95.5 4,600 13,905 2,688 527 4,463
CRAWFORD 3,100 57 1,780 91.4 2,800 9,328 2,195 322 3,280
DADE 2,700 63 1,690 2.5 2,500 65,940 812 182 2,301
DALLAS 2,800 71 1,980 94.1 2,600 8,331 1,264 223 2,655
DAVIESS 3,300 78 2,690 94.1 3,100 7,999 1,341 251 3,191
DE KALB 2,400 78 1,880 96.1 2,300 6,640 - 1,443 151 2,519
DENT 3,200 64 2,060 93.3 3,000 10,212 3,001 216 2,954
DOUGLAS 2,800 60 1,690 94.3 2,600 6,107 874 261 2,207
DUNELIN 11,100 69 7,680 93.9 10,400 41,736 8,182 1,046 9,363
FRANKLIN 11,900 79 9,420 95.2 11,300 42,701 10,561 1,259 13,431
GASCONADE 4,000 70 2,800 95.2 3,800 13,141 2,782 513 3,927
GENTRY 3,200 71 2,260 95.3 3,000 9,668 1,949 312 3,326
GREENE 40,000 94 37,620 96.0 38,400 142,865 29,377 6,026 36,005
GRUNDY 4,100 76 3,100 95.6 3,900 15,052 2,660 465 4,049
HARRISON 4,200 70 2,960 95.3 4,000 16,874 2,340 320 3,917
HENRY 6,500 T4 4,840 94.1 6,100 21,877 4,981 924 6,001
HICKORY 1,600 75 1,200 94.6 1,500 2,439 435 86 1,263
HOLT 2,600 65 1,680 94.9 2,500 9,325 1,414 315 2,748
HOWARD 3.500 69 2,400 95.3 3,300 8,637 2,103 517 2,873
HOWELL 5,600 46 2,590 92.6 5,200 23,615 4,127 671 5,970
IRON 2,000 67 1,140 92.1 1,800 4,665 1,176 196 1,960
CONTINUED
Sources of information: ‘“Total Homes” were prepared by A. C. Nielsen Penetration” figures were supplied te the BROADCASTING YEAR-

Co. from estimates by Sales Management updated to March 1968 by,
application of growth patterns determined by special sSurveys of the
U. S. Bureau of the Census. “Percent Tv Penetration” and "Tv_Homes"
—ag of March 1958—were supplied by the Advertising Research
Foundation. The ARF county-by-county report of tv penetration and
tv homes was prepared by the ARF technical staff with the assistance
of A. C. Nielsen Co. and the Bureau of the Census. "Percent Radio
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BOOK by the A. C. Nielsen Co. and are the figures currently in use
by that company. “Radio Homes'" are the product of multiplying
Nielsen percentages of penetration by total homes., “Retail Sales,”
“Food Sales' and "Drug Sales” copyright 1958 by Sales Management;
no further reproduction authorized without express permission of
Sales Management. “Passenger Cars” are official registration figures
from the various states.
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96'C°unty Coverage 96-county Area Pulse shows WHB first in every quar-
ter hour. WHB is first by far on the latest Area Nielsen.

40% bracke'r audiences WHB is first in Metro Pulse, Nielsen, Trendex,

Hooper—with all-day averages as high as 48.5% (Nielsen).

Men and women: 50.2% was

reaches 50.2% of the men and women who listen to the top
4 Kansas City radio stations . . . or more than the next 3
stations combined. (Nielsen Aundience Composition analysis,

6 a.m.-7 p.m. average.)
Aren’t these what you want: A lof of square miles . . . the w B
ability to reach a lot of people . . . and finally, to attract a

mature audience.
Talk to Blair . . . or WHB General Manager George W. 10,0001 awasds| s [0/ KT
Armstrong. Kansas City, Missouri

WDGY Minneapolis St Paul

REPRESENTED BY JOHN BLAIR & CO,

WHB Kansas City

REPRESENTED BY JOHN BLAIR & CO,

WTIX New Orfeans

REPRESENTED BY ADAM YOUNG INC,

WQAM Miam/

REPRESENTED BY JOHN BLAIR & CO.
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Missouri comwe

Passenger
Total 9 Television  Television 9% Radio Radio Retail Sales TFood Sales Drug Sales Ca.rsg
County Homes Penetration Homes Penetration Homes 1957 (§000) 1957 ($000) 1957 ($000) 1957
JACKSON 208,600 96 195,550 26.8 197,100 979,278 167,117 50,702 186,732
JABPER 28,400 86 24,350 95.4 27,100 105,717 23,637 2,882 27,306
JEFFERSON 18,700 93 17,460 95.9 17,900 40,567 11,904 944 16,748
JOHNSON 8,600 76 6,650 95.7 8,200 21,345 4,994 864 7,270
ENOX 2,600 76 1,970 92.4 2,400 6,905 1,342 182 2,196
LACLEDE 5,900 71 4,200 84.4 5,600 24,494 3,794 624 5,666
LAPAYETTE 8,000 81 6,480 95.5 7,600 23,063 4,695 1,090 7,792
LAWRENCE 7,200 63 4,520 95.6 6,900 17,465 2,944 620 7,198
LEWIS 3,400 76 2,680 96.0 3,300 9,928 1,497 138 3,431
LINCOLN 5,600 84 4,730 94.2 5,300 16,664 2,338 207 4,943
LINN 6,300 57 3,590 95.9 6,000 18,718 4,435 713 5,715
LIVINGSTON 5,200 76 3,930 95.0 4,900 21,896 4,011 759 4,806
3G DONALD 4,100 70 2,890 93.2 3,800 13,160 1,819 238 3,232
MACON 6,900 72 5,000 95.4 6,600 16,694 2,963 552 5,424
MADISON 2,800 70 1,960 93.5 2,600 9,046 2,193 246 2,863
MARIES 2,000 70 1,400 94.5 1,900 4,010 536 101 1,796
MARION 9,800 93 9,070 95.8 9,400 34,508 8,425 1,056 8,568
MERCER 1,900 71 1,340 96.1 1,800 5,388 1,016 9% 1,835
MILLER 4,300 70 2,990 93.5 4,000 12,943 2,763 219 4,081
MISSISSIPPI 5,500 60 3,320 90.8 5,000 16,486 T 4,204 499 4,207
MONITEAU 3,300 70 2,310 94.7 3,100 9,610 1,890 167 3,283
MONROE 3,100 79 2,450 95.2 3,000 11,266 2,246 221 3,399
MONTGOMERY 3,400 84 2,870 94.7 3,200 11,602 1,946 432 3,637
MORGAN 2,900 70 2,020 £36 2,700 9,357 2,732 139 2,985
NEW MADRID 9,000 66 . 5,960 90.8 8,200 21,388 4,871 628 6,025
NEWTON 9,100 70 6,400 94.4 8,600 30,364 4,678 663 8,507
NODAWAY 7,500 64 4,830 95.9 7,200 21,173 3,837 559 6,777
OREGON 2,900 42 1,210 92.6 2,700 7,830 2,074 201 2,195
OBAGE 2,900 69 2,010 93.8 2,700 7,382 1,104 57 3,158
0ZARK 2,100 60 1,270 91.6 1,900 3,833 571 121 1,449
PEMISCOT 11,500 75 8,600 90.3 10,400 27,432 6,636 702 7,399
PERRY 3,400 78 2,660 95.8 3,300 12,548 1,865 273 4,297
PETTIS 12,600 79 9,910 96.1 12,100 40,716 8,474 1,195 10,832
PHELPS 7,400 61 4,760 945 7,000 26,356 6,207 776 6,596
PIKE 5,900 79 4,670 94.7 5,600 18,749 3,376 593 4,857
PLATTE 6,300 89 5,580 04.9 6,000 20,654 4,231 108 6,702
POLK 4,800 7 3,400 95.4 4,600 13,396 1,732 276 4,595
PULASKI 11,100* 73 2,670% 94.1 10,400 15,671 3,470 855 5,993
PUTNAM 2,700 61 1,640 95.5 2,600 5,840 1,038 234 2,320
RALLS 2,300 80 1,830 95.1 2,200 5,604 1,444 219 2,405
RANDOLPH T 8,000 69 5,500 94.2 7,500 27,112 5,300 750 7,095
RAY 5,400 81 4,370 96.2 5,200 13,346 2,831 810 T 4,802
REYNOLDS 1,400 50 700 ¢11 1,300 3,158 553 22 1,161
RIPLEY 3,000 &0 1,610 90.4 2,700 6,536 2,187 224 2,025
ST. CHARLES 11,000 93 10,190 95.7 10,600 43,799 9,007 1,125 12,609
ST. CLAIR 3,000 75 2,240 94.3 2,800 5,673 786 179 2,696
ST. FRANCOIS 11,200 83 9,270 96.0 10,800 34,662 11,490 970 11,034
**ST. LOUIS 457,500 26 439,780 97.0 443,900 1,843,254 450,805 67,861 #410,988
STE. GENEVIEVE 3,100 78 2,430 95.9 3,000 9,274 2,038 7 3,199
SALINE 8,000 72 5,720 95.9 7,600 26,797 4,844 775 7,645
SCHUYLER 1,500 81 910 946 1,400 7,779 1,803 339 1,809
SCOTLAND 2,400 76 1,820 95.2 _2,300 6,692 1,280 258 2,181
SCOTT 8,900 74 6,610 94.2 8,400 35,940 8,389 802 8,624
SHANNON 1,700 41 700 93.1 1,600 3,065 904 74 1,481
SHELBY 3,200 73 2,820 95.2 3,000 9,956 1,938 220 3,080
STODDARD 8,300 75 6,200 o1.1 7,600 23,602 5,052 401 6,931
STONE 2,600 68 1,770 90.3 2,300 4,419 781 61 2,230
SULLIVAN 3,300 61 2,020 95.5 3,200 7,676 1,378 262 2,705
TANEY 2,800 68 1970 93.3 2,700 8,857 1,598 306 3,002
TEXAS 5,500 46 2,550 93.3 5,100 13,057 3,145 349 4,777
VERNON 6,600 69 4,540 95.3 6,300 18,258 4,206 562 6,281
WARREN 2,300 84 1,940 £3.7 2,200 7,773 1,642 152 2,624
W ASHINGTON 3,800 57 2,180 88.7 3,400 9,929 2,554 133 3,331
WAYNE 2,400 70 1,690 80.4 2,100 4,723 1,102 98 2,088
WEBSTER 4,300 71 3,040 ¢5.8 4,100 9,492 1,540 245 3,915
WORTH 1,500 71 1,060 95.8 1,400 4,246 553 77 1,534
WRIGHT 4,200 60 2,520 93.8 3,900 12,396 1,886 272 3,764
TOTAL 1,349,000 1,153,150 1,292,900 5,032,462 1,075,898 187,270 1,225,400

*Advertising Research Foundation estimated only 3,500 total homes in Pulaski County—choosing not to count homes on the Army base of
Fort Leonard Wood which A. C. Nielsen did include in its radic computations.

#*#Tndependent City of St. Louis combined with St. Louis County.
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Moniana market facts

Sources of information: “Total Homes™ were prepared bXIIA' C. Nielsen
Co. from estimates by Sales Management updated to March 1958 by
application of growth patterns determined by special surveys of the
U. 8. Bureau of the Census. ‘“Percent Tv Penetration” and “Tv Homes"
—a8 of March 1958—were supplied by the Advertising Research
Foundation. The ARF county-by-county report of tv penetration and
tv homes was prepared by the ARF technical staff with the assistance
of A, C. Nielsen Co. and the Bureau of the Census. '‘Percent Radio

Pagsenger
Total % Television  Televizion 9% Radio Radio Retail Sales Food Sales Drug Sales Cars
County Homes Penetration Homes Penetration Homes 1957 ($000) 1957 ($000) 1957 ($000) 1957
BEAVERHEAD 2,600 47% 1,170 94,09, 2,400 9,815 1,662 103 i}
BIG HORN 2,360 43 990 92.3 2,100 8,495 2,038 174
BLAINE 2,500 43 1,080 93.3 2,300 10,196 2,125 146
BROADW ATER 800 48 380 95.0 800 2,669 473 91
CARBON 2,900 52 1,620 94.9 2,800 6,865 1,525 292
CARTER 700 36 250 93.3 700 1,798 328 42
CASCADE 23,200 72 16,670 96.8 22,600 97,926 18,516 2,889
CHOUTEAU 2,300 60 1,390 96.4 2,200 10,902 1,386 315
CUSTER 4,200 36 1,520 95.7 4,000 18,810 3,275 724
DANIELS 900 37 330 97.3 900 6,396 1,051 201
DAWEON 3,200 43 1,390 97.1 3,100 16,887 2,877 318
DEER LODGE 5,£00 46 2,630 97.1 5,300 17,744 5,479 421
FALLON 1,000 37 370 95.5 1,000 4,117 841 219
FERGUS 4,600 46 2,130 96.1 4,400 18,814 3,615 625
FLATHEAD 10,900 61 6,630 95.2 10,400 42,128 9,749 1,159
GALLATIN 7,800 42 3,310 96.8 7,600 30,795 6,663 929
GARFIELD 600 37 220 946 600 1,263 395 40
GLACIER 3,100 50 1,560 91.8 2,800 14,362 3,118 115
GOLDEN VALLEY 300 50 150 98.2 300 1,705 182 O
GRANITE 1,000 48 460 95.3 1,000 6,095 858 144
HILL 5,000 43 2,160 95.56 4,800 31,397 5,766 681
JEFFERSON 1,000 43 430 94.7 900 3,600 572 111_
JUDITH BABIN 800 48 380 95.0 800 2,188 449 103
LAKE 3,400 b4 1,850 g4.4 3,200 10,8560 2,308 237
LEWIS & CLARK 9,500 47 4,450 95.7 9,100 36,910 9,101 937
LIBERTY 500 44 220 96.5 500 4,498 550 82
LINCOLN 3,400 52 1,770 92.2 3,100 9,933 2,452 260
MC CONE 1,000 44 440 96.0 1,000 3,643 561 50
MADISON 1,900 42 800 95.6 1,800 4,935 1,333 179
MEAGHER 800 48 380 96.8 800 2,256 442 45
MINERAL 900 47 420 95.4 900 2,670 757 42
. MISSOULA 13,700 63 8,640 96,6 13,200 50,830 10,575 1,437
MITSSELSHELL 1,800 47 860 96.0 1,700 5,652 1,285 232
PARK 4,400 53 2,310 96.9 4,300 14,501 3,596 408
PETROLEUM 300 50 150 95.0 300 249 51 —e
PHILLIPS 1,700 36 620 94.3 1,600 9,731 1,599 273
PONDERA 1,900 63 1,190 95.0 1,800 12,764 1,994 242
POWDER RIVER 800 36 290 95.0 800 1,398 342
POWELL 1,900, 46 870 96.0 1,800 7,657 2,077 310
PRAIRIE 700 43 300 96.8 700 2,383 545 41
RAVALLI 3,800 47 1,780 96.1 3,700 10,184 2,508 309
RICHLAND 2,800 45 1,250 95.9 2,700 14,204 2,309 417
ROOSEVELT 3,000 45 1,360 95.6 2,900 21,651 3,542 714
ROSEBUD 1,900 43 820 89.5 1,700 5,162 1,068 77
SANDERS 2,300 47 1,070 92.6 2,100 5,879 740 212
SHERIDAN 1,800 44 800 9b.5 1,700 9,590 1,368 399
SILVER BOW 21,000 81 17,100 96.0 20,200 71,942 18,448 1,640
STILLWATER 1,700 53 900 95.8 1,600 4,877 1,096 241
SWEET GRASS 1,000 52 520 94.7 900 3,465 618 168
TETON 2,100 63 1,320 95.5 2,000 9,432 1,688 304
TOOLE 2,400 44 1,060 96.7 2,300 15,207 2,601 230
TREASURE 300 47 140 90.8 300 1,017 249 98
VALLEY 3,300 36 1,200 97.0 3,200 19,768 3,379 516
WHEATLAND 1,000 47 470 96.2 1,000 5,046 1,146 78
TWIBAUX 400 45 180 96.2 400 2,039 374 50
YELLOWSTONE 23,700 77 18,220 ©6,2 22,800 105,622 20,637 3,261
TOTAL 208,200 120,750 199,800 850,491 173,970 23,331 *244,000
*State wide total.
Ponetration” figures were supplied to the BROADCASTING YEAR-

BOOK by the A, C. Nielsen Co. and are the figures currently in use
by that company. "“Radio Homses” are the product of multiplying
Nielsen percentages of penetration by total homes, “Retail Sales,”
“Food Sales” and “Drug Sales” copyright 1958 by Sales Management;
no further reproduction authorized without express permlssion of
Sales Management. “Passenger Cars’” are official registration figures
from the various states.
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Nebraska market Iacls_

Passenger

Total % Television  Television 9% Radio Radio Retail Bales Food 8ales Drug Sales carl;g
County Homes Penetration Homes Peneotration Homes 1967 ($000) 1967 ($000) 1957 ($000) 1957

ADAMS 9,600 849% 8,030 97.7% 9,400 42,365 8,684 1,216 10,877
ANTELOPE 3,300 64 2,100 96.8 3,200 13,442 1,850 232 3,903
ARTHUR 200 40 80 98.2 200 887 L. — 256
BANNER 400 55 220 95.7 400 16 — J— 628
BLAINE 200 60 100 98.2 200 2,113 746 —e 396
BOONE 2,900 58 1,690 97.0 2,800 9,040 1,578 309 3,370
BOX BUTTE 3,700 44 1,610 97.1 3,600 17,476 3,090 623 4,409
ROYD 1,400 40 560 96.9 1,400 6,041 870 103 1,635
BROWN 1,400 40 560 96.3 1,300 4,861 1,006 161 1,748
BUFPALO 8,200 78 6,400 97.2 8,000 33,726 4,663 1,057 9,224
BURT 3,300 84 2,780 97.6 3,200 14,747 2,795 302 4,048
BUTLER 3,600 78 2,740 96.0 3,400 9,618 2,164 271 4,131
CASS 5,500 93 5,100 97.2 5,300 15,960 4,378 512 6,202
CEDAR 3,600 93 3,330 974 3,600 12,227 2,267 361 4,393
CHASE 1,400 48 670 97.0 1,400 5,613 1,029 251 1,750
CHEREY 2,900 42 1,230 97.4 2,800 11,672 1,915 359 2,981
CHEYENNE 5,100 52 2,640 974 5,000 22,055 4,667 566 6,101
CLAY 3,100 72 2,230 96.9 3,000 - 7,693 1,150 139 3,385
COLFAX 3,300 78 2,680 97.6 3,200 15,374 2,678 278 3,779
CUMING 3,600 84 3,030 97.7 3,500 14,996 2,171 447 4,685
CUSTER 5,600 58 3,180 96.2 5,300 16,428 3,616 595 6,300
DAKOTA 3,500 93 3,250 975 3,400 12,498 3,965 311 4,140
DAWES 2,700 37 990 96.8 2,600 11,536 2,647 346 3,435
DAWSON 6,400 78 5,010 96.9 6,200 28,030 4,436 882 7,545
DEUEL 1,000 48 480 98.2 1,000 5,264 796 128 1,387
DIXON 2,700 92 2,490 97.5 2,600 7,729 1,169 265 3,017
DODGE 9,600 95 9,100 97.7 9,400 45,048 7,944 759 11,873
DOUGLAS 98,700 96 94,850 97.7 96,400 444,439 87,876 15,471 103,376
NUNDY 1,100 48 530 96.8 1,100 4,094 1,002 153 1,457
FILLMORE 3,000 72 2,160 96.9 2,900 11,737 1,826 497 3,790
FRANKLIN 2,000 81 1,610 96.5 1,900 8,048 1,209 161 2,336
FRONTIER 1,400 56 790 96.3 1,300 3,497 270 129 1,738
FURNAS 3,000 80 2,410 97.3 2,900 11,965 1,853 397 3,067
GAGE 8,000 84 6,740 975 7,800 32,499 6,516 932 9,952
GARDEN 1,000 51 510 96.7 1,000 3,825 586 124 1,478
GARFIELD 800 51 410 97.1 800 3,737 742 96 997
GOSPER 700 81 570 98.2 700 916 206 35 1,062
GRANT 200 45 90 98.2 200 1,399 318 46 438
GREELEY 1,600 61 970 95.7 1,600 5,295 802 216 1,646
HALL 12,200 86 10,480 97.3 11,900 49,389 9,562 2,158 13,933
HAMILTON 2,900 80 2,520 97.9 2,800 10,095 1,971 143 3,437
HARLAN 1,700 81 1,370 96.8 1,600 3,627 761 96 2,002
HAYES 500 56 280 93.3 500 861 167 o 798
HITCHCOCK 1,700 48 810 97.1 1,700 5,034 849 128 1,817
HOLT 4,200 40 1,680 97.5 4,100 13,404 2,465 451 4,916
HOOKER 300 40 120 95.0 300 2,034 06 90 47
HOWARD 2,200 60 1,330 96.5 2,100 6,410 895 93 2,550
TEFFERSON 4,400 75 3,290 96.3 4,200 14,278 2,987 410 4,874
JOHN SON 1,800 84 1,600 97.4 1,900 6,731 1,058 291 2,586
KEARNEY 2,000 81 1,610 97.7 2,000 5,617 1,627 187 2,662
EFITH 2,500 65 1,380 96.9 2,400 13,671 2,802 247 3,317
KEYA PAHA 400 45 180 95.0 400 898 199 o 676
KIMBALL 1,300 56 730 98.7 1,300 7,802 1,912 170 2,871
KNOX 4,200 64 2,680 96.6 4,100 14,106 2,709 429 4,698
LANCASTER 45,900 93 42,630 97.7 44,800 175,245 30,024 6,612 52,796
LINCOLN ; 9,200 56 5,130 7.3 9,000 36,419 6,813 1,348 11,415
LOGAN 400 38 150 98.2 4,00 829 1 — 445
LOUP 400 63 210 95.7 400 427 28 38 473
MADISON 7,900 89 7,020 97.4 7,700 40,365 7,232 772 8,913
MC PHERSON 200 40 80 98.2 200 97 17 . 276
MERRICK 2,600 58 1,610 97.2 2,500 10,243 1,816 239 3,286
MORRILL 2,200 56 1,230 96.0 2,100 7,623 1,736 212 2,851
NANCE 1,700 58 990 97.7 1,700 5,166 859 166 2.152

NEMAHA 3,500 78 2,720 97.3 3,400 9,858 1,782 388 3,603
NUCKOLLS 2,900 72 2,080 97.2 2,800 10,658 2,225 291 3,458
OTOE 5,300 92 4,900 97.6 5,200 23,335 4,740 509 6,487

CONTINUED

Sources of information: “Total Homes" were prepared by A. C. Nielsen Penetration” figures were supplied to the BROADCASTING YEAR-
Co. from estimates by Sales Management updated to March 13858 by BOOK by the A. C. Nielsen Co. and are the flgures currently in use
application of growth patterns determined by special surveys of the by that company. “Radio Homes” are the product of multiplying
U. 8. Bureau of the Census. “Percent Tv Penetration” and “Tv Homes" Nielsen percentages of penetration by total homes. “Retail Sales,”
—as of March 1958—were supplied by the Advertising Research “Food Sales” and “Drug Sales” copyright 1958 by Sales Management;
Foundation. The ARF county-by-county report of tv penetration and no further reproduction authorized without express permission of
tv homes was prepared by the ARF technical staff with the assistance Sales Management. “Passenger Cars’” are official registration figures
of A. C. Nielsen Co. and the Bureau of the Census. “Percent Radic from the various states.

PAGE A-62 e 1938 BROADCASTING YEARBOOK

WWW.americanradiohistorv.com



www.americanradiohistory.com

YOUR OMAHA COPY TALKS BIGGEST . . .
.. - WHERE THE BIGGEST PULSE IS!

The latest Pulse says what Pulse has been

saying for years. KOWH is first am.; first p.m.; first
all day! 32 out of 40 first place quarter hours!
All-day average Pulse: 7.9.

These are the measures of KOWH’'s continuing
dominance of Omaha’s radio day, a dominance
extending over 8 years.

The reasons: Programs and personalities that get
through to people. Audiences aren’t the only ones
who turn to KOWH. Advertisers do too.

Good coverage, too, on 660 kc. Turn to Adam Young or
KOWH General Manager Virgil Sharpe.

KOWH Omaha

Represented by Adam Young Inc.
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Nebraska conmwue

Passenger
Total % Television  Television % Radio Radio Retail 8ales Food Sales Drug Sales Ca.rsg
County Homes Penetration Homes Penetration Homes 1957 (3000) 1957 ($000) 1957 ($000) 1957
PAWNEE 2,000 78 1,560 97.3 1,900 3,765 1,076 178 2,292
PEREINS 1,200 586 660 97.5 1,200 4,387 890 210 1,520
PHELPS 3,400 79 2,700 97.5 3,300 20,710 3,166 460 3,443
PIERCE 2,600 64 1,660 97.5 2,500 7,902 1,297 118 3,383
PLATTE 6,300 89 5,600 97.2 6,100 30,690 6,593 796 8,371
POLK 2,600 81 2,100 974 2,500 8,281 1,325 269 2,845
REDWILLOW 4,300 56 2,420 98,2 4,200 20,185 4,243 538 4,906
RICHARDSON 4,700 76 3,590 97.3 4,600 17,045 3,250 498 5.AB3
ROCK 200 41 370 96.0 900 3,457 440 44 986
SALINE 4,500 75 3,370 96.7 4,400 16,627 3,002 550 5,179
SARPY 7,100 95 6,740 97.5 6,900 11,535 3,185 378 10,154
SAUNDERS 5,600 96 5,260 97.3 5,400 20,480 5,003 504 6.821
SCOTTS BLUYF 10,800 59 6,350 96.8 10,500 48,980 9,613 1,321 13,398
SEWARD 4,100 75 3,080 97.5 4,000 13,673 2,995 400 5.098
SHERIDAN 2,800 44 1,220 95.8 2,700 12,348 2,129 391 3,269
SHERMAN 1,800 58 1,040 96.1 1,700 5,085 1,101 90 1,996
SIOUX 800 45 360 96,2 800 594 43 35 1,057
STANTON 1,800 78 1,410 7.7 1,800 3.345' 934 183 2,243
THAYER 3,000 72 2,160 97.6 2,900 9,626 1,755 258 3,751
THOMAS 400 38 150 95.7 400 896 150 136 380
THURBTON 2,400 84 2,020 94.6 2,300 7,309 1,188 117 2,362
VALLEY 2,100 58 1,220 96.5 2,000 7,606 1,606 271 2,460
WASHINGTON 3,600 95 3,420 97.6 3,500 10,648 2,730 204 4,582
WAYNE 2,900 93 2,700 97.9 2,800 10,142 2,002 209 3,660
WEBSTER 2,200 84 1,840 97.0 2,100 8,639 2,070 169 2,014
WHEELER 300 50 150 94.3 300 568 134 S 523
YORE 4,660 81 3,710 97.8 4,500 18,154 2,297 384 5,326
TOTAL 432,800 349,200 421,500 1,712,763 327,481 52,913 503,281
Nevada market facts
Passenger
Total % Television  Television 9% Radio Radio Retail Sales. Food 8ales Drug Sales Cars
County Homes Penetration Homes Penetration Homes 1967 ($000) - 1957 ($000) 1957 ($000) 1957
CHURCHILL 1,800 36% 650 92.5% 1,700 12,251 2,376 542 3,047
CLARK 34,600 78 27,080 95,1 32,900 178,705 41,208 6,892 45,855
DOUGLAS 6500 54 270 96.2 500 5,028 496 141 1,698
ELKO 3,900 40 1,560 92.0 3,600 25,732 5,114 869 4,398
ESMERALDA 200 40 80 85.1 200 151 e 186
EURERKA 300 37 110 81.8 200 745 24 145 379
HUMBOLDT 1,300 38 490 87.7 1,100 10,830 2,730 181 2,206
LANDER 400 40 160 90.0 400 3,011 398 171 650
LINCOLN 900 41 370 21.0 800 5,628 479 492 1,277
LYON 900 54 490 92.3 800 7,217 2,456 112 2,442
MINERAL 2,400 36 870 90.9 2,200 8,446 1,720 4756 2,921
NYE 900 41 370 84.8 800 5,305 1,296 139 1,819
ORMSBY 1,200 b5 660 96,9 1,200 8,649 1,894 475 2,386
PERSHING 1,100 36 400 88.4 1,000 6,559 1,278 244 1.250
STOREY 200 50 100 88.4 200 942 186 53 299
WASHOE 25,300 86 21,740 97.0 24,500 143,903 23,862 11,302 31,112
WHITE PINE 4,000 40 1,600 92.4 3.700 14,804 3,323 613 4,725
TOTAL 79,900 57,000 75,800 437,756 88,921 22,846 106,550
-
New Hampshire market facis
Passenger
Total 9 Television  Television 9% Radio Radio Retall 8ales Food Sales Drug Sales Cars
County Homes Penetration Homes Penetration Homes 1957 ($000) 1957 ($000) 1957 (3000) 1957
BELENAP 8,400 87% 7,340 95.89% 8,000 35,665 8,088 909 8,779
CARROLL 4,900 89 . 4,340 95.7 4,700 21,505 5,983 511 5,840
CHESHIRE 12,800 89 11,390 96.4 12,300 40,399 11,607 1,177 13,920
€008 10,400 87 9,030 96.4 10,000 40,717 12,083 985 10,527
GRAPTON 13,000 84 10,940 95.5 12,400 57,359 14,601 1,943 14,566
HII.LSBORO 49,200 20 44 380 97.1 47,800 211,589 59,601 4,333 48,065
MERRIMACK 18,800 89 16,730 96.9 18,200 69,951 16,648 2,353 20.024
ROCKINGHAM 24,600 91 22,280 95.9 23,600 100,373 27,174 1,957 29.401
STRAFFORD 15,200 90 13,640 97.1 14,800 60,657 18,613 1,429 16.207
SULLIVAN 8,600 86 7,400 96.0 8,300 28,389 7,708 696 8.778
TOTAL 165,900 147,470 160,100 666,604 183,096 16,293 176,087
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New Jersey market facits

* Passgen,
Total % Television  Television % Radio Radio Retail Sales Food Sales Drug Sales Gm:sg *
County Homes Penetration Homes Penetration  Homes 1957 ($000) 1957 (8000) 1957 ($600) 1957
ATLANTIC 45,300 92% 41,790 96.9% 43,900 242,457 57,604 8,204
BERGEN 223,100 91 201,960 07.3 217,100 878,802 252,146 22,999
BURLINGTON 47,300 91 43,140 96.1 45,500 154,582 39,345 3,459
CAMDEN 103,300 91 93,960 96.7 99,000 429,130 112,664 10,385
CAPE MAY 14,100 91 12,800 96.0 13,400 87,229 24,864 2,013
CUMBERLAND 31,400 91 28,440 95.0 29,800 160,266 37,186 861
ESSEX 295,900 90 266,900 97.6 288,800 1,288,289 306,223 33,065
GLOUCESTER 35,400 91 - 32,100 96.3 34,100 119,681 29,785 3.224
HUDSON 192,600 92 177,450 976 187,700 626,480 193,160 17,313
HUNTERDON 14,700 91 13,430 96.1 14,100 57,202 13,6564 1,056
MERCER 71,900 92 65,900 96.8 69,600 407,316 91,136 9,083
MIDDLESEX 99,400 91 90,030 96.2 95,600 397,413 105,603 9,469
MONMOUTH 89,900 93 83,380 97.2 87,400 370,282 98,741 9,720
MORRIS 59,500 91 54,120 96.5 57,400 243,186 69,939 6,211
OCEAN 24,300 91 292,160 96.0 23,300 146,564 39,401 3,670
PASSAIC 115,900 91 105,610 96.8 112,200 583,563 152,499 14,086
SALEM 17,200 92 15,740 95.5 16,400 56,578 13,765 1,265
SOMERSET 34,800 90 31,350 96.4 33,5600 107,810 29,001 2,766
SUSSEX 11,800 90 10,590 96.4 11,400 48,659 12,528 882
UNION 139,600 92 127,950 96.9 135,200 637,939 173,559 17,263
WARREN 18,400 90 16,520 96.6 17,800 61,047 13,989 1,316
TOTAL 1,685,600 1,535,310 1,634,100 7,104,475 1,866,782 180,706 ¥1,918,000
*State wide total.
New Nexico market facis
Passenger
Total % Television  Television 9% Radio Radio Retail Sales Food Sales Drug Sales Cars
County Homes Penetration Homes Penetration Homes 1957 ($000) 1957 ($000) 1957 ($000) 1957
BERNALILLO 63,400 89% 56,720 95.3% 60,400 271,040 57,368 9,309 14,759
CATRON 500 56 280 87.3 . 400 2,483 L0119 . 74,729
CHAVES 15,100 76 11,650 94.1 14,200 53,172 11,911 1,657 18,003
COLFAX 3,500 41 1,420 92.2 3,200 14,050 2,995 451 17,627
CURRY 8,800 56 4,900 95.5 8,400 31,968 5,722 1,098 10,667
DE BACA 800 53 420 93.3 700 4,652 808 143 22,929
DONA ANA 11,600 83 9,630 91.7 10,600 31,224 7,436 930 15,621
EDDY 14,000 69 9,680 94.2 13,200 56,545 15,163 2,619 6,694
GRANT 5,600 56 3,120 93.0 6,200 17,894 4,448 594 4,642
QUADALUPE 1,300 62 800 82.6 1,100 9,100 924 257 4,483
HARDING 300 43 130 84.2 300 1,449 89 73 5,172
HIDALGO 1,400 56 780 91.4 1,300 5,667 476 185 4,448
LEA 16,900 58 9,720 94.7 16,000 88,163 19,681 5,997 6.395
LINCOLN 2,000 59 1,180 86.9 1,700 10,926 1,769 396 7.592
108 ALAMOS 3,600 76 2,620 98.2 3,400 12,890 6,929 669 10,175
LUNA 2,700 60 1,610 89.2 2,400 12,659 3,053 1,038 14,525
MC EINLEY 7,700 44 3,420 74.4 5,700 31,104 5,629 641 4.695
MORA 1,400 46 650 75.0 1,100 1,861 348 103 2.275
OTERO 8,000 62 4,980 91.0 7,300 29,562 7,483 1,340 3.047
QUAY 3,800 56 2,110 93.3 3,500 16,807 3,187 562 2.997
RIO ARRIBA 5,600 52 2,930 81.9 4,600 15,670 4,100 510 2,324
ROOSEVELT 4,600 52 2,400 96.4 4,400 15,389 3,376 633 2,241
SANDOVAL 2,400 58 1,380 75.5 1,800 2,940 563 141 1,533
SAN JUAN 10,200 50 5,060 77.0 7,900 52,975 9,327 1,229 1,494
SAN MIGUEL 5,100 46 2,330 83.7 4,300 14,140 3,661 665 2,723
SANTA FE 10,600 69 7,330 92.5 9,800 45,775 11,109 1,853 2,839
SIRRRA 1,600 62 990 92.3 1,500 6,386 1,908 314 1,096
SOCORRO , 2,300 57 1;320 86.8 2,000 9,944 2,111 328 811
TAOS 3,000 52 1,570 74.9 2,200 12,799 3,085 369 4,671
TORRANCE 1,400 62 870 86.4 1,200 8,736 770 236 846
UNION 1,700 40 680 92.8 1,600 8,917 1,777 300 523
VALENCIA 5,300 68 3,680 88.4 4,700 25,911 5,946 656 4,259
TOTAL 226,100 156,150 206,100 922,658 204,171 35,186 276,735

Sources of information: 'Total Homes” were prepared by A, C. Nielsen
Co. from estimates by Sales Management updated to March 1968 by
application of growth patterns determined by special surveys of the

S. Bureau of the Census. *Percent Tv Penetration” and “Tv Homes"
—as of March 1958—were supplied by the Advertising Research
Foundation, The ARF oounty-by-count% report of tv penetration and
tv homes was prepared by the ARF technical staff with the assistance
of A. C. Nielsen Co. and the Bureau of the Census. “Percent Radio

Penetration” figures were supplied to the BROADCASTING YEAR-
BOOK by the A. C. Nielsen Co. and are the figures currently in use
by that company. *“Radioc Homes” are the product of multiplying
Nielsen percentages of penetration by total homes. “Retail Sales,”
“Food Sales” and "Drug Sales” copyright 1858 by Sales Management;
no_ further reproduction authorized without express permission of
Sales Management. "‘Passenger Cars” are official registration figures
from the various states.
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New York market facis

Passenger
Total % Television  Television % Radio Radio Retail Sales Food 8ales Drug Sales (343.;;E

County Homes Penetration Homes Penetration Homes 1957 ($000) 1957 ($000) 1957 ($000) 18567
ALBANY 83,000 91% 75,510 97.5% 81,200 374,394 85,179 8,963
ALLEGANY 13,600 77 10,470 95.6 13,000 37,126 9,344 960
*¥BRONX 436,700 89 390,330 97.3 424,900 1,164,649 458,799 31,279
BROOME 62,000 89 55,400 96.6 59,900 243,807 60,035 7,223
CATTARAUGUS 24,800 91 22,490 97.0 24,100 86,826 21,649 2,449
CAYUGA 21,900 91 19,8560 96.2 21,100 81,938 20,136 1,712
CHAUTAUQUA 46,700 90 41,840 97.1 45,300 169,853 43,765 4,201
CHEMUNG 31,100 86 26,840 96.7 30,100 120,250 30,408 3,045
CHENANGO 12,600 88 11,080 96.0 12,100 48,134 11,565 840
CLINTON 14,5600 91 13,260 95.6 13,900 55,054 14,543 1,167
COLUMEIA 14,100 91 12,880 26.0 13,500 55,086 14,981 1,122
CORTLAND 12,900 90 11,670 96.2 12,400 50,708 11,222 913
DELAWARE 14,200 82 11,620 95.5 13,600 51,940 10,877 973
DUCHESS 42,200 89 37,640 96.2 40,600 184,444 45,484 4,912
ERIE 820,700 91 293,230 97.5 312,800 1,308,781 340,432 39,455
ESSEX 10,600 78 8,290 95.3 10,100 37,749 10,046 1,309
FRANKLIN 12,700 73 9,320 95.9 12,200 53,212 12,352 1,619
FULTON 17,800 88 15,670 95.4 17,000 57,939 15,447 1,318
GENESEE 14,900 92 13,750 97.1 14,500 69,228 15,242 1,814
GREENE 9,000 87 7,870 95.7 8,600 43,074 10,836 1,027
HAMILTON 1,300 89 1,160 93.7 1,200 5,751 1,111 140
HERKIMER 19,500 90 17,620 96.8 18,900 67,3568 19,616 1,422
JEFFERSON 26,900 79 21,280 ..96.6 26,000 110,073 24,441 3,252
*RINGS 792,800 92 730,480 97.5 773,000 2,456,421 852,972 69,035
LEWIS 6,800 82 5,670 93.9 6,400 20,199 4,204 425
LIVINGSTON 11,000 87 9,600 96.7 10,600 46,571 10,982 911
M ADISON 15,000 20 13,460 97.0 14,800 57,661 12,369 2,073
MONROE 178,500 91 162,070 97.6 174,200 718,781 172,434 22,228
MONTGOMERY 19,200 89 17,010 96.56 18,500 65,568 18,197 1,543
NASSAU 370,600 93 344,530 97.6 361,600 1,750,306 482,921 43,881
¥SNEW YORE 598,500 88 526,960 95.5 571,600 4,276,654 714,261 113,937
NIAGARA 66,200 92 61,010 97.4 64,500 268,461 68,098 7,852
ONEIDA 69,600 92 684,170 96.6 67,200 278,830 70,829 7,751
ONONDAGA 119,500 91 108,850 97.3 116,300 504,639 124,512 13,888
ONTARIO 18,500 89 16,500 96.7 17,000 85,457 18,102 2,230
ORANGE 52,500 920 47,280 96.3 50,800 228,358 62,287 5,530
ORLEANS 9,800 90 8,830 96.4 9,400 34,648 9,695 894
0OSWEGO 24,400 21 22,270 7.1 23,700 76,775 21,162 2,669
OTSEGD 17,200 89 15,230 95.5 16,400 69,224 14,037 1,633
PUTNAM 6,600 85 5,600 95.9 6,300 36,566 8,165 1,060
**QUEENS 562,100 91 511,760 97.9 550,500 1,865,736 667,777 48,057
RENSSELAER 43,500 91 39,430 97.0 42,200 168,311 43,367 3,700
**RICHMOND 60,200 92 65,180 97.3 58,800 184,948 68,279 6,289
**New York City (Bronx, Kings, New York, Richmond, Queens). CONTINUED

Sounrces of information: “Total Homes"” were brepared by A. C. Nielsen Penstration” figures were supplied to the BROADCASTING YEAR-
Co, from estimates by Sales Management updated to March 1958 by BOOK by the A. C. Nielsen Co. and are the figures currently in use

application of growth patterns determined by special surveys of the by that company.

“Radlo Homes”

Bureau of the Census. “Percent Tv Penetration” and “Tv Homes” Nielsen percentages of penetration by total homes.
—as of March 1958—were supplied by the Advertising Research “Food Sales” and “Drug Sales” copyright 1968 by Sales Management;
Foundation. The ARF county-by-county report of tv penetration and no_ further reproduction authorized without express permission of

tv homes was prepared by the ARF technical staff with the assistance Sales Management.

of A. C. Ntelsen Co. and the Bureau of the Census. “Percent Radio from the various states.

are the product of multl lylng
“Retail Sales,™

“Passenger Cars"” are officlal registration figures

IN PITTSBURGH
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'S'y_mol
of service

WGR-TV, Buffalo, like the fireman, is dedicated to never-ending service to the community.

Serving 534,668 TV homes in the 14th largest community in the United States is a big job—
even bigger when you add the 559,361 Canadian TV hemes in WGR-TV’s coverage area.

This calls for constant alertness to the needs of rural and urban viewers ... for the right
combination of education, information and entertainment.

In delivering top ratings month after month, year after year, at a low cost per thousand
viewers, WGR-TV serves the advertiser as well as the community.

WGR-TV, Symbol of Service in Buffalo, is affiliated with the ABC Television Network.
Represented by Peters, Griffin & Woodward.

TRANSCONTINENT TELEVISION CORPORATION

WGR—WGR-TY, Buffalo « WROC.TV, Rochester e WSVA-WSVA.TY, Harrisonburg « WNEP-TV, Scranton, Wilkes-Barre
Offices: 70 Niagara Street, Buffalo, MOhawk 2300 . 15 East 47th Street, New York City, Plaza 1-3030

Symbol of Service
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New York cuwe

Pass

Total % Television  Television % Radio Radio Retall Sales Food Sales Drug Sales 0:;155 .
County Homes Penetration Homes Penetration Homes 1957 ($000) 1957 ($000) 1957 ($000) 1957
ROCKLAND 29,700 92 27,260 96.6 28,700 118,801 35,406 2,967
ST, LAWRENCE 31,600 74 23,420 95.4 30,100 105,444 26,814 2,536
SARATOGA 25,400 89 22,600 97.0 24,600 79,363 24,108 1,943
SCHENECTADY 62,500 90 47,320 97.5 51,200 193,182 55,578 5,630
SCHOHARIE 7,400 86 6,360 94.6 7,000 27,226 5,673 459
SCHUYLER 4,600 88 4,050 94,7 4,400 13,563 3,746 213
SENECA 7,300 89 6,470 96.3 7,000 83,551 8,521 1,005
STEUBEN 28,800 81 23,250 95.5 27,500 96,501 25,165 2,265
SUFFOLK 153,900 89 137,560 96.6 148,700 607,712 174,109 14,637
SULLIVAN 13,400 89 11,950 96.1 12,900 84,350 22,767 2,758
TIOGA 10,200 89 9,070 4.6 9,600 34,852 8,744 © 524
TOMPKINS 19,900 84 16,700 96.8 19,300 69,648 18,038 2,361
ULSTER 33,600 89 29,900 95.5 32,100 121,528 31,109 3,381
WARREN 13,200 89 11,770 92.4 12,200 76,853 18,301 2,435
WASHINGTON 13,700 89 12,230 95.9 13,100 41,797 12,645 1,165
WAYNE 17,700 90 15,920 97.0 17,200 146,033 19,170 1,856
WESTCHESTER 228,300 23 212,240 97.1 221,800 1,089,152 205,232 26,829
WYOMING 8,900 89 7,950 96.4 8,600 38,676 8,888 876
YATES 6,000 88 5,250 95.9 5,800 20,115 5,723 481
TOTAL 5,012,600 4,526,020 4,862,800 20,858,474 5,621,875 549,717  *4,302,000
*State wide total.
North Carolina market facts

Motor

Total 9% Television Television % Radio Radio Retall S8ales Food Sales Drug Sales Vehicles
County Homes Penetration Homes Penetration  Homes 1957 ($000) 1957 ($000) 1857 ($000) 1957
ALAMANCE 21,400 88% 18,890 96.7% 20,700 80,963 19,929 2,416 34,999
ALEXANDER 3,500 84 2,850 96.5 3,400 12,321 3,004 33 6,312
ALLEGHANY 2,100 65 1,370 94.5 2,000 3,939 b2b 215 2,948
ANSON 6,000 69 4,130 85.5 5,700 11,805 2,631 215 7,880
ASHE 5,000 65 3,270 95.3 4,800 7,646 1,248 236 5,920
AVERY 3,100 61 1,880 94.2 2,900 3,034 484 253 3,729
BEAUFORT 9,400 84 7,800 93.4 8,800 29,249 7,056 683 12,558
BERTIE 5,800 67 3,830 93.5 5,600 13,228 2,660 233 8,075
RLADEN 6,600 49 3,240 93.6 6,200 19,127 3,634 264 9,180
BRUNSWICK 4,500 bb 2,470 93.1 4,200 9,194 2,620 468 5,985
BUNCOMBE 36,400 71 25,920 96.2 35,000 140,787 31,497 5,903 47,710
BUEKE 11,700 78 9,100 95.5 11,200 27,873 8,214 816 17,320
CABARRUS 17,500 88 15,430 97.4 17,000 71,649 19,328 2,456 29,772
CALDWELL 11,200 75 8,370 95.9 10,700 33,594 9,671 1,055 17,611
CAMDEN 1,400 72 1,010 94.7 1,300 814 466 1,929
CARTERET 6,900 58 4,010 95.4 6,600 21,264 6,159 752 9,121
CASWELL 4,300 69 2,960 95.4 4,100 6,819 1,212 168 5,848
CATAWBA 18,400 88 16,140 96.56 17,800 79,676 20,079 2,077 31,903
CHATHAM 6,100 63 3,850 95.5 5,800 27,356 5,162 529 10,136
CHEROKEE 4,200 44 1,840 93.8 3,900 12,435 2,732 343 4,578
CHOWAN 2,900 59 1,720 95.3 2,800 9,564 2,399 180 4,362
CLAY 1,300 44 670 95.0 1,200 2,798 508 75 1,502
CLEVELAND 16,500 76 12,420 96.1 15,800 51,390 12,365 1,398 22,948
COLUMBUS 12,300 52 6,340 93.7 11,500 37,393 7,473 1,102 15,657
CRAVEN 13,200 78 10,870 94.1 13.100 47,656 11,208 1,498 18,899
CUMBERLAND 28,400 55 15,750 96.0 27,300 114,093 23,952 2,637 38,447
CURRITUCK 1,800 72 1,290 95.0 1,700 3,421 76 000 — 2,648
DARE 1,300 59 770 95.6 1,200 7,421 2,202 588 2,416
DAVIDSON 18,100 86 15,490 £6.5 17,500 70,409 17,047 1,681 31,536
DAVIE 3.900 76 2,980 95.7 3,700 11,724 3,646 462 7,025
DPUPLIN 9,600 57 5,480 94.4 9,100 22,827 5,032 665 14,357
DURHAM 29,600 82 24,360 96.6 28,600 125,803 26,552 4,402 39,338
EDGECOMBE 12,200 76 9,240 95.0 11,800 43,618 11,859 863 16,311
FORSYTE 49,100 86 42,300 96.5 47,400 200,978 43,040 6,335 74,909
FRANKLIN 7,000 54 3,760 95.1 6,700 _12,030 2,781 401 9.382
GASTON 32,600 79 25,750 96.3 31,400 110,830 30,192 3,320 44,426
GATES 2,300 70 1,620 93.3 2,100 3,904 472 3,467
GRAHAM 1,700 44 750 94.2 1,600 3,101 375 1,769
GRANVILLE 6,800 66 4,520 94.5 6,400 19,508 4,255 569 10,195

CONTINUED

sources of Information: "Total Homes” were prepared by A. C. Nielsen
Co. from estimates by Sales Management updated to March 1958 by
application of growth patterns determined by special surveys_of the

Bureau of the Census. “Percent Tv Penetration” and “Tv_Homes"
—as of March 1958—were supplied by the Advertising Research
Foundation. The ARF county-by-county report of tv penetration and
tv homes was prepared by the ARF technical staff with the assistance
of A. C. Nielsen Co. and the Bureau of the Census. ‘““Percent Radio
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Penetration” figures were supplied to the BROADCASTING YEAR-
BOOK by the A. C. Nielsen Co and are the figures currently in use
by that company. “Radio Homes"™ are the product of multiplying
Nielsen percentages of penetration by total homes. “Retall Sales,”
"Food Sales” and "Drug Sales” copyright 1958 by Sales Management,
no further reproduction authorized without express permission of
Sales Management. ‘“Passenger Cars” are official registration figures
from the varlous states. .
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North Carolina «uwe

Total % Television Television 9} Radio Radio Retail 8ales Food Sales Drug Sales Vlglgit&res
County Homes Penetration Homes Penetration Homes 1957 ($000) 1957 ($000) 1967 (3000) 1957
GREENE 3,600 66 2,380 95.0 3,400 6,277 1,211 45 5,398
QUILFORD 59,300 88 51,890 96.7 57,300 331,962 66,571 9,237 98,940
HALIFAX 13,200 66 8,620 93.9 12,400 47,092 11,958 1,181 17,486
HARNETT 12,900 54 6,930 95.5 12,300 35,898 6,335 1,420 16,982
HAYWOOD 10,200 62 6,330 96.0 9,800 33,807 6,145 1,453 14,927
HENDERSON 9,500 62 5,920 956.5 9,100 34,891 9,177 1,166 15,224
HERTFORD 4,800 70 3,370 95.0 4,600 17,658 2,711 562 6,924
HOKE 3,300 54 1,790 95.0 3,100 8,877 2,345 172 4,150
HYDE 1,400 &9 820 92.7 1,300 1,089 ba4 1,668
IREDELL 15,600 78 12,140 96.7 15,100 56,060 15,1569 1,602 25,543
JACKSON 4,300 56 2,410 94.1 4,000 12,025 2,651 350 5,427
JOHNSTON 15,700 62 9,670 95.8 15,000 43,342 9,772 1,263 24,486
JONES 2,300 i3] 1,340 93.5 2,200 3,638 953 94 3,497
LEE 6,600 63 4,170 96.7 6,400 27,647 5,768 1,002 11,311
LENOIR 11,600 71 8,230 94,4 11,000 44,322 7,663 1,423 19,968
LINCCLN 6,900 72 4,960 05.9 6,600 18,158 5,767 465 11,377
MC DOWELL 6,800 68 4,610 95.3 6,500 18,719 4,186 928 9,281
MACON 3,900 56 2,180 94.1 3,700 12,554 1,888 388 4,809
MADISON 4,300 53 2,270 95.5 4,100 6,668 1,339 222 4,970
MARTIN 6,100 67 4,060 95.7 5,800 17,873 2,962 310 8,805
MECKLENBERG 71,000 86 61,150 96.7 68,700 335,100 58,004 13,481 107,661
MITCHELD 3,400 58 1,960 95.6 3,300 10,017 1,697 246 4,744
MONTGOMERY 4,300 70 3,010 94,7 4,100 12,635 2,876 328 7,066
MOORE 8,200 64 5,220 96.0 7,900 - 31,739 7,649 1,216 14,446
NASH 14,300 64 9,150 95.7 13,700 49,730 8,363 1,631 21,108
NEW HANOVER 21,200 71 15,150 95.6 20,300 89,083 19,674 3,672 26,921
NORTHAMPTON 5,900 70 4,160 93.6 5,600 9,162 2,407 330 7,416
ONSLOW 11,500 64 7,360 95.0 10,900 36,195 8,066 1,117 17,326
ORANGE 9,100 80 7,250 95.9 8,700 28,671 7,093 1,011 12,154
PAMLICO 2,600 58 1,450 92.9 2,300 2,976 1,203 o 2,975
PASQUOTANK 7,300 72 5,230 95.0 6,900 29,295 7,472 588 9,512
PENDER 4,300 b5 2,370 91.8 3,900 5,688 1,658 237 5,623
PERQUIMANS 2,600 72 1,790 94.3 2,400 8,867 1,293 80 3,396
PERSON 5,400 69 3,700 96.7 5,200 19,891 3,673 531 9,411
PITT 14,800 86 12,790 93.7 13,900 57,201 10,077 1,340 23,240
POLK 3,000 81 2,440 95.4 2,900 5,788 1,755 243 4,382
RANDOLPH 14,000 81 11,370 96.4 13,500 52,156 12,534 1,611 25,716
RICHMOND 10,100 © 80 8,050 95.1 9,600 33,255 8,537 749 13,473
ROBESON 20,600 63 18,050 93.5 19,300 57,745 11,878 1,654 24,700
ROCKINGHAM 18,100 84 15,120 95.9 17,400 55,231 15,482 1,763 26,5670
ROWAN 22,000 81 17,810 96.9 21,300 75,903 18,822 1,724 34,676
RUTHERFORD 11,300 78 8,870 95.7 . 10,800 35,696 8,451 908 16,608
SAMPEON 11,600 58 6,800 85.0 10,900 26,069 4,780 1,138 18,211
SCOTLAND 6,200 56 3,380 93.9 5,800 17,990 5,356 253 6,988
BTANLY 11,5600 88 10,130 96.7 11,100 36,441 8,723 909 17,962
STOKES 4,800 75 3,610 95.7 4,600 8,804 2,206 223 8,716
SURRY 11,900 81 9,600 96.8 11,500 48,583 10,674 1,332 20,857
SWAIN 2,100 44 920 93.3 2,000 7,671 1,602 381 2,648
TRANSYLVANIA 3,800 56 2,130 94.7 3,600 18,223 4,303 68 5,492
TYRRELL 1,200 60 720 94,1 1,100 2,371 491 52 1,342
UNION 10,800 73 7,920 96.3 10,400 30,828 6,612 9856 16,601
VANCE 8,000 70 5,500 94,5 7,600 26,782 6,234 680 11,050
WAKE 40,400 78 31,610 06.7 39,100 197,005 42,284 6,200 65,618
WARREN 4,900 54 2,630 93.0 4,600 8,223 1,867 239 5,362
WASHINGTON 3,000 59 1,770 95.6 2,900 10,109 3,045 122 4,648
WATAUGA 4,100 60 2,480 95.7 3,900 12,942 1,896 452 5,782
| WAYNE 16,000 75 11,960 95.1 15,200 62,609 10,786 1,407 24,024
WILKES 10,800 66 7,170 95.3 10,400 32,461 5,203 572 16,275
! wiLsoN 15,400 74 9,960 95.3 12,800 47,679 10,186 1,233 20,129
YADKIN 5,600 76 4,270 96.8 5,400 15,032 2,452 161 10,028
YANCEY 3,500 53 1,850 23.9 3,300 4,833 1,194 155 3,019
TOTAL 1,087,600 811,440 1,050,800 3,843,068 867,617 119,124 1,628,741

Sources of information: "“Total Homes” were prepared by A, C. Nielgen
Co. from estimates by Sales Management updated to March 1958 by
application of growth patterns determined by special surveys of the
U. S, Bureau of the Census. "Percent Tv Penetration’’ and "Tv Homes"
—as of March 1958—were supplied by the Advertising Research
Foundation. The ARF county-by-county report of tv penetration and
tv homes was prepared by the ARF technical staff with the assistance
of A. C. Nielsen Co, and the Bureau of the Census. 'Percent Radio
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Penetration” figures were supplied to the BROADCASTING YEAR-
BOOK by the A. C. Nielsen Co. and are the figures currently in yse
by that company. “Radlo Homes" are the product of multiplylng
Nielsen percentages of penetration by total homes. ‘"Retail Sales,”
"Food Sales” and "Drug Sales” copyright 1958 by Sales Management;
no further reproduction authorized without express permission of
Sales Management. "Pagsenger Cars” are official registration figures
from the various states.
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North

Dakoia market facts

Passenger

Total % Television Television 9% Radio Radio Retail Sales Food Sales Drug Sales Cars

County Homes Penetration Homes Penetration  Homes 1957 ($000) 1957 ($000) 1957 ($000) 1957
ADAMS 1,200 48% 580 97.4% 1,200 6,522 1,125 151 1,677
BARNES 4,800 87 4,160 97.3 4,700 19,894 3,979 392 5,829
BENSON 2,100 61 1,280 96.7 2,000 5,924 1,513 167 2,939
BILLINGS 600 42 210 94.3 500 78 — [ 464
BOTTINEAU 2,800 59 1,640 96.1 2,700 11,862 2,201 317 4,003
BOWMAN 1,000 43 430 96.4 1,000 5,749 811 109 1,496
BURKE 1,700 62 1,060 96.2 1,600 5,265 962 181 2,277
RURLEIGH 9,300 78 7,230 97.1 9,000 43,698 7,362 1,573 10,952
CASS 19,500 20 17,480 97.6 19,000 108,684 16,456 2,789 22,001
CAVALIER 2,400 50 1,210 96.9 2,300 9,135 1,566 177 3,551
DICKEY 2,500 64 1,600 96.2 2,400 7,964 1,475 278 2,802
DIVIDE 1,300 42 540 96.4 1,300 7,418 955 163 2,304
DUNN 1,600 57 910 87.0 1,600 2,974 698 61 1,875
EDDY 1,200 61 730 97.5 1,200 8,733 1,325 191 1,681
EMMONS 2,000 74 1,470 95.3 1,900 6,306 1,483 73 2,756
FOSTER 1,500 61 910 96.9 1,500 7,937 1,050 382 1,941
@OLDEN VALLEY 800 43 340 97.3 800 3,384 788 78 1,204
GRAND FORKS 12,800 76 9,730 97.5 12,500 74,458 11,549 1,295 13,983
GRANT 1,660 82 1,310 98.0 1,500 3,781 714 120 2,025
GRIGGS 1,300 86 1,120 97.5 1,300 5,798 1,026 117 1,923
HETTINGER 1,800 49 890 97.1 1,700 6,037 1,051 101 2,217
KIDDER 1,500 73 1,100 95.2 1,400 4,451 624 111 1,704
LA MOURE 2,100 64 1,340 97.8 2,100 9,013 1,684 195 3,086
LOGAN 1,200 64 770 96.2 1,200 4,075 671 130 1,963
MC HENRY 2,800 59 1,640 96.4 2,700 9,399 2,191 251 3,814
MC'INTOSH 1,700 64 1,080 96.1 1,600 7,478 1,008 127 2,611
MC KENZIE 1,800 42 760 96.7 1,700 5,784 1,000 306 2,485
MC LEAN 5,200 53 2,780 95.7 5,000 11,6385 2,782 485 5,266
MERCER 2,000 67 1,130 95.9 1,900 7,273 1,167 162 2,672
MORTON 5,500 82 4,490 96.6 5,300 22,123 4,605 579 8,787
MOUNTRAIL 2,500 42 1,050 96.3 2,400 11,882 1,887 432 3,817
CONTINUED

M|N G T Bdiam

TAKE A LOOK AT KXJB-TV,
VALLEY CiTY—FARGO—GRAND FORKS

SOoUTH DLAKO7A

KXJB-TV, Valley City-Fargo-Grand Forks, is one of the top 100 television
markets in the United States, according to the May 19th issue of Television
Age. What's more, KXJB-TV covers one of the richest matkets . . . North
Dakota and Minnesota’s rich Red River Valley, plus the southeastern third
of North Dakota.

But that’s not all—buy KX]JB-TV and add the other Market Maker Stations
of the North Dakota Broadcasting Company, KCJB-TV in Minot, KBMB-TV
in Bismarck and KDIX-TV in Dickinson, and you get coverage of over 90%
of the North Dakota market with one buy, one order, one contact!

Buy KXJB-TV, one of the Top 100, add KCJB-TV, KBMB.-TV and KDIX-
TV, and you have the triple-terrific Market Maker Stations of the NDBC
Television Network reaching the greatest percentage of all of the television
homes in North Dakota—plus parts of Minnesota and South Dakota. In the
Upper Midwest, you can’t buy better!

KXJB-TV, VYalley City-Fargo-Grand Forks; KBMB-TV, Bismarck-Mandan; KCJB-TV, Minot, KDIX-TV, Dickinson, KXAB-TV,

Aberdeen* [*on the air October, 1958).

Station Representative:

Weed Television Co.

Minneapolis Representfative:

Bill Hurley,
300 Roanoke Bldg.

www americanradiohistorv com
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North Dakola <o

Bources of information: “Total Homes” were prepared b{[A, C. Nielsen
Co. from estimates by Sales Management updated to March 1958 by
application of growth patterns determined by special surveys of the
U. 8. Bureau of the Census. “Percent Tv Penstration” and “Tv Homes”
—a8 of March 1958—were supplied by the Advertising Research
Foundation. The ARF county-by-county report of tv penetration and
tv homes was prepared by the ARF technical staff with the assistance
of A. C. Nielsen Co. and the Bureau of the Census. “Percent Radio
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Penetration” figures were
BOOK by the A, C. Nielsen
"Radio Homes"
Nielsen percentages of penetration
"Food Sales” and "Drug Sales’ cop

by that company.

no further reproduction authorize
“Pagsenger Cars"

Sales Management.

from the varicus states.

Total % Television  Television 9% Radio Radio Retail 8ales Food Sales Drug Sales Pazsaegger
County Homes Penetration Homes Penetration Homes 1857 ($000) 1957 ($000) 1957 (3000) 1957
NELSON 1,700 79 1,340 97.7 1,700 7,394 1,119 194 2,772
OLIVER 500 54 270 96.8 500 705 50 678
PEMBINA 3,400 56 1,910 96.8 3,300 12,839 2,435 275 4,481
PIERCE 1,900 59 1,130 96.3 1,800 6,698 1,096 331 2,815
RAMSEY 3,200 50 1,600 97.7 3,100 23,544 4,426 602 4,897
RANSOM 2,000 74 1,480 97.4 1,900 8,065 1,628 426 3,115
RENVILLE 1,400 59 830 97.0 1,400 5,734 813 192 1,834
RICHLAND 5,600 74 4,160 97.1 5,400 21,134 3,738 486 6,580
ROLETTE 2,200 50 1,100 92.7 2,000 9,021 1,748 259 2,486
SARGENT 1,800 74 1,340 96.7 1,700 3,447 816 60 2,383
SHERIDAN 1,100 b9 650 96.8 1,100 3,683 514 204 1,631
BIOUX 600 82 490 90.8 500 1,237 92 o 719
SLOPE 500 42 210 98.2 500 387 110 o 618
STARK 4,000 49 1,970 95.5 3,800 20,143 2,855 615 5,618
STEELE 1,200 87 1,040 974 1,200 2,760 619 - 1,768
STUTSMAN 6,800 71 4,840 97.0 6,600 31,600 5,644 925 8,211
TOWNER 1,200 51 610 96.3 1,200 6,296 1,027 137 2,103
TRAILL 2,800 87 2,430 97.3 2,700 12,138 1,845 299 4,142
WALSH 4,600 56 ) 2,670 97.0 4,500 21,697 3,646 413 6,323
WARD 11,900 77 9,150 97.0 11,600 68,691 - 10,386 3,348 14,094
WELLS 2,600 60 1,550 97.1 2,600 10,748 2,200 270 3,469
WILLIAMS 9,300 42 3,900 96.4 9,000 34,030 6,067 934 8,295
TOTAL 170,300 115,540 164,800 753,895 128,682 21,463 212,907
Ohio market facts
Passenger
Total % Television  Television 9 Radio Radio Rotail 8ales Food Sales Drug Sales Cars
County Homes Penetration Homes Penetration  Homes 1957 ($000) 1957 ($000) 1957 ($000) 1967
ADAMS 8,600 889% 5,810 93.1% 6,100 16,724 3,628 312 6,315
*ALLEN 31,100 89 27,790 97.0 30,200 138,350 32,147 3,495 35,749
ASHLAND 11,500 91 10,450 96.9 11,100 43,607 8,877 1,135 14,432
ASHTABULA 28,600 g1 26,040 96.9 27,700 132,270 31,350 2,766 34,797
ATHENS 12,700 87 11,010 95.1 12,100 44,877 11,427 1,412 12,842
AUGLAIZE 10,400 90 9,410 97.1 10,100 40,821 10,093 731 12,889
BELMONT 26,300 90 23,790 95.7 25,200 88,727 33,830 1,831 25,628
BROWN 7,300 88 6,430 04.6 6,900 20,685 4,541 617 7,866
BUTLER 51,700 92 47,490 96.6 49,960 205,931 47,450 5,284 64,247
CAEROLL 5,800 89 5,160 97.0 5,600 16,360 4,481 289 7,024
CHAMPAIGN 9,100 91 8,270 96.5 8,800 31,463 6,976 968 10,914
CLARK 39,200 91 35,800 96.6 37,900 165,365 39,871 5,448 45,629
CLERMONT 17,300 91 15,820 94.9 16,400 - 55,734 14,435 1,685 22,039
CLINTON 9,200 . 89 8,210 896.56 8,800 35,639 7,774 712 10,683
COLUMBIANA 32,800 91 29,760 96.7 31,700 136,866 35,858 5,198 36,3567
COSHOCTON 10,700 85 9,080 96.0 10,300 33,182 7,867 988 11.228
CRAWFORD 13,900 89 12,440 97.4 13,500 56,264 11,536 1,287 17,618
CUYAHOGA 485,400 92 448,440 97.5 473,400 2,336,394 589,775 88,498 563,685
DARKE . 13,700 20 12,350 95.9 13,100 50,846 10,848 870 17,130
DEFIANCE 8,700 90 7,820 97.5 8,500 39,115 7,875 795 11,629
DELAWARE 9,400 92 8,660 97.5 9,200 31,729 6,730 578 12,487
ERIE 19,300 90 17,290 96.9 18,700 85,492 21,606 3,088 23,734
FAIRFIELD 17,900 92 16,470 96.7 17,300 67,814 17,351 2,144 22,074
| pAYELTE 7,700 87 6,730 94.9 7,300 32,211 6,691 618 8,761
FRANKLIN 192,700 93 179,130 96.9 186,700 866,897 197,338 30,598 222,471
FULTON 8,600 89 7,530 97.2 8,300 42,446 6,807 769 11,199
GALLIA 7,100 87 6,160 92.8 6,600 17,443 4,472 339 6,796
GEAUGA 9,600 90 8,670 92.8 8,900 34,556 9,037 921 14,243
GREENE 22,000 92 20,270 97.0 21,300 69,433 16,734 2,148 28,160
GUERNSEY 11,600 86 9,940 95.7 11,100 36,195 9,226 810 11,605
HAMILTON 287,600 91 244,750 95.8 256,300 1,152,920 273,347 37,387 256,287
HANCOCK 16,700 30 14,950 97.2 16,200 61,831 13,268 1,517 20,049
HARDIN 9,400 90 8,480 95.8 9,000 28,617 7,185 615 10,760
HARRISON 5,800 89 5,170 96.0 5,600 16,793 4,57¢ 392 6,678
HENRY 7,000 90 6,300 96.1 6,700 31,312 7,661 501 9,454
HIGHLAND 9,600 87 8,290 95.4 9,100 34,611 7,949 760 10,418
HOCKING 6,800 90 6,120 93.5 6,400 21,567 5,009 600 6,704
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Interview:ggw&

ﬁ Sullivan, Stauffer, Colwell & Bayles, Inc. Timebuyer, Jack Canning,
tells why he selects WLW TV-Radio Stations for PALL MALL Cigarettes.
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I

“Sure, | buy time

PALL PMLL - for PALL MALL Famous
e ST Cigarettes on the Crosley

Stations because their
greater length of
audience filters

commercials farther

into smooth pleasure
for advertisers.'’

ST,

“WHEREVER PARTICULAR
PLOPLE CONGREGATE

“Yes, WLW Television and Radio

Stations really pack in a full house of
viewers across the Midwest and into the
South for sponsor's sure-fire sales success."
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