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if you think -
that all brands of
recording tape are alike...

"
-1
-
L
ferro-sheen
™
]
available wherever quality fecording tape is sold

QRR INDUSTRIES, INC., Opelika, Alabama

Ezport: Morhan Exzporting Corp., New York, N. Y.
Canade: Atlas Radio Corp., Lid., Teronto, Ontario
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SELL “The Family Board of Directors”

PACE A-2 o

i.
f
|
|

A

With Tour Local Meredith Station

Yes . . . this situation, one of many, offers advertisers immediate considera-
tion by the family board of directors. Acceptance of the well-established
Meredith Station by discriminating advertisers results from creative selling
and merchandising, sound rate structures, and programming designed for
total audience appeal. The Meredith Station manager or the rep welcome
your requests for the latest market data . . . and will give you the facts on
audience loyalty, coverage area and low cost circulation.

WEREDITH STATIONS ARE “ONE OF THE FAMILY”

KANSAS CITY KCMO KCMO-TV THE KATZ AGENCY
SYRACUSE WHEN WHEN-TV THE KATZ AGENCY
PHOENIX KPHO KPHO-TV THE KaTZ AGENCY
OMAHA WOwW WOW-TV JoHN BLAIR & CO.—BLAIR TV
TULSA KRMG JouN Bramr & Co.

Meredith Stations Are Affiliated With BETTER HOMES and GARDENS and SUCCESSFUL FARMING Magazines

1959 BROADCASTING YEARBOOK

A e
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Easy guide to Yearbook use

The information in this book is massive (more than half a mil-
lion words), but it has been organized for speedy reference. There
are six main sections. Here are the titles and locations of these
sections and brief descriptions of what they contain. Pages, inei-
dentally, are numbered in six sequences—-A through F.

Market Facts for All U. 8, Counties (pages A-23 through A-98):
Current statisties showing total homes, television homes, radio
homes, retail sales, food sales, drug sales and passenger car regis-
tration for each eounty in the nation.

The Facilities of Broadcasting (pages B-1 through B-365) : Direc-
tory of U. S. tv stations, including complete profiles of all stations
on the air (B-3); Directory of U. 8. radio stations, including com-
plete profiles of all am and fm stations on the air (B-103); direc-
tory of radio and tv station representatives including personnel
and stations represented (B-261); directories of personnel and rates
of all national radio and tv networks (B-275); directories of radio
regional networks (B-291) and tv regionals (B-293); directory of
experimental tv stations (B-293); directory of international radio
stations operating in the U, S. (B-293) ; directory of uhf tv trans-
lator stations (B-294); history of all tv station sales {B-296);
directories of multiple station owners (B-301) and of newspapers
or magazines holding interests in radio-tv (B-306); am stations
grouped by frequencies (B-313); tv stations grouped by channels
(B-325) ; alphabetical list of television station call letters (B-327);
alphabetieal list of am station call letters (B-329) and of fm ealls
(B-336) ; Canadian tv calls (B-338); personnel of the Canadian
Broadcasting Corp. (B-339); profiles of Canadian tv stations
(B-339}; Canadian am calls (B-344); profiles of Canadian radio
stations (B-344); Canadian am stations by frequencies (B-352);
directory of Mexican-Caribbean radio stations (B-353); directory
4(:% fore)ign tv stations (B-357); Bell System tv network route map

-365).

Regulations, Imposed and Voluntary (pages C-1 through C-34):
How to apply for a broadeasting station (C-1}; tv code of the
National Assn. of Broadeasters (C-3); radio code of the NAB
(C-8) ; Federal Communications Commission rules governing radio
and tv (C-12); directory of FCC executives and staff (C-33).

Suppliers and Services (pages D-1 through D-74): Directories
of equipment manufaecturers and distributors (D-1); eommunica-
tions attorneys (D-16); consulting engineers (D-20); station

brokers (D-23); music licensing groups (D-26}; talent agents
(D-26) ; radio-tv news services (D-28); television program pro-
ducers, distributors, and production services (D-29) ; radio program
producers, distributors and production services (D-44); community
antenna systems (D-50); communications carriers (D-55); closed
cireunit tv operators (D-56); subsecription tv interests (D-56); re-
seareh services (D-56); public relations services (D-57); special
schools offering radio-tv training (D-58) ; U. S. Information Agency
and Voice of America (D-59); other U. S. government agencies of
interest to broadcasting (D-59); directory of unions and labor
groups in broadeasting (D-60); directory of consultants on man-
agement, personnel and other phases of radio and tv (D-61) ; direc-
tory of advertising agencies placing broadcast advertising (D-62);
seven-year record of the 50 advertising agencies that bill moest in
broadeast advertising (D-72).

Trade Associations and Professional Societies (pag:s E-1 through
E-6) : Directories of the National Assn. of Broadeasters (E-1);
state associations of broadecasters ( E-2) ; Radio Advertising Bureau
(E-2); Television Bureau of Advertising (E-3) ; Radio-Tv Galleries
of Congress (E-3); other associations of broadcasters (E-4}; asso-
ciations and societies in fields related to broadcasting (E-4).

Facts, Figures, History of Broadcasting (pages F-1 through
F-27): Complete story of how broadcasting began, how it works,
what it consists of (F-1); history of station authorizations (F-6);
annual production of radio and tv sets (F-7); selected articles of
basic interest from BROADCASTING Magazine grouped by sub-
jeets (F-8); bibliography of broadcasting reference books (F-11);
foreign language programming on radio (F-12); Ncgro program-
ming (F-14) ; employment at radio and television stations (F-15);
extent of editorializing on the air (F-15); record of tv station and
network time devoted to film and live broadcasts (F-16); report
on size and nature of the radio and television aundiences (F-18);
record of total tv and radio time sales (F'-21); tabulation of tele-
vision network, spot and local time sales in individual television
markets (F-22); and of radio time sales in individual markets
{F-23).

In addition to the six main sections which contain detailed
information, there is a one-page collection of key facts about radio
and television. This page 1s called The Dimensions of Broadcass-
ing. It is A-21.

Alphabetical index to contents

A Am Time Sales, 1935-1958 ... ... F21 British Columbia
ABC's of Radio & Television. ... Pl Antenna Site, FCC Rules . C.26 Am, Fm Stations B-345
s Antenna Tv Systems, Community ...........D-50 Tv Stations B-339
Advertisers Index F-28 . o D
Advertising Agencies D.gg Arizona g osdcastpiiltinga =
.. re] Am, Fm Stations ... B-107 Broadcasters’ State Assns. ... ... D61
Advertising Assns,, Societies ____. E-4 . A A
s Tv Stations B-5 Brokers, Radio-Tv 8tations ——_.....__.._.D-23
Affiliation, Network, FCC Rules...__.__...__.C-24 A
Market Facts by Counties ... A-26
Alabama Ari Broadeasters A E2
Am, Fm Stations B-103 LT LoF i &L = c
Tv Stations ey D Cali ;
. Am, Fm Stations .o B.109  California
Market Faects by Counties - A-23 . Am, Fm Stations B-111
Alabama Broadeasters Assn. ... E-2 47 BN B oo i3 Tv Stati T B.6
Alaska Market Facts by Counties .. __A-28 v Stations - .
Am, Fm Stations B.jog Arkansas Broadeasters Assn. .. ... E-2 Mnrke.t Facts by C?untxes ----7-.---—-—--—----A'30
. ,Stations B.4 Artists Representatives _p.og California State Radio & Television
Assignments, FCC Rules. ... _C-33 Broadeasters Assn. . E2
Market Facts A-26 ) Call Letter .
Alberta Assn. of Federal Comm. Consulting T8 o o T == e S
. Engineers D-21 Tv Stations (U.8.) . B-327
Am, Fm Stations B-344 4 74T Tv Network Routes Am Stations (U.8,) . B-329
Tv Stations B-339 (Bell System) .B-365 Fm Stations (U. 8.) oo B-336
Allocations, FCC Rules ... .C-12  Attorneys, Communications ... D-16  Canadian
American Broadeasting Co. Audience Analysis F-18  Am Stations by Call Letters ______ B-344
Executives & Staff ... B-276 Audience Measurements ..o D-56 Am Stations by Frequencies . B.352
Owned & Operated Stations ...............B-275  Authorizations, Stations .o, F-6 Am Station Directory ... B-344
Radio Network Rates _____ ... B-275 Tv Call Letters B-338
Tv Network Rates e —B-279 B Tv Station Directory . B-339
Am Stations Station Representatives —................. B-272
By Call Letters, Canada ... B-344 Bahamas Radio Stations ... _B-353  Canadian Board of Broadeast Governors B-339
By Call Letters, U. 8, ... - - B-329  Bell System, Tv Network Routes ... B-365 Canadian Broadeasting Corp.
By Frequencies, Canadian .. —...B-352 Bibliography, Reference Books ... _F-11 Executives & Staff ________ __________ B-339
By Frequencies, U. 8. . . —.B-313  Billings, Top Agencies . eeeeemeenmeneeeD=T2 Carriers, Communieations . D-55
By Provinces (Canada) ... ....B-344  Board of Broadcast Governors, Canadian B-339  Censorship, FCC Rules .. -..C-33
By States (U. 8.) . B-103 Books, Relating to Radio-Tv ... F-11 Chronology F-8
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Closed-Circunit Tv D-56
Code, Radio C-8
Code, Tv C-3
Colorado

Am, Fm Btations B-120

Tv Stations B-12

Market Facts by Counties - eeeen.. . A-32
Colorado Broadeasters & Telecasters

Assn. E-2

Columbia Broadecasting System Ine.

Executives & Staff B-280
CBS Radio Division

Executives & Staff B-280

Owned & Operated Stations ... ... B-280

Radio Network Stations ... _B-281
CBS Television Network

Executives & Staff B-280

Owned & Operated Stations ... B-281

Tv Network Rates B-281
Communications Attorneys ... D-16
Communieations Carriers ... D-55
Community Antenna Tv Systems .. . D-50
Congress, Radio-Tv Galleries —— ... E-3
Connectient

Am, Fm Stations B-122

Tv Stations B-14

Market Facts by Counties . _A-34
Connecticut Broadeasters Assn, ... _E-2
Construction Serviees ... __..D1
Consultants D-61
Consulting Engineers D-20
Copyright, Musie D-26

Correspondents Galleries, Radio-Tv ............. E-3

Cuba Radio Stations B-353
D
Definitions, FCC Rule$ . vveeeoceeeeeen . C-12
Delaware
Am, Fm Stations ... ... .. B-124
Tv Stations B-14
Market Facts by Counties ... A-34
Delaware Assn. of Broadeasters . E.2
Developments of Year F-8
Dimensions of Radio and Television.....A-21
Distributors, Tv Film D-29
Distriet of Columbia
Am, Fm Stations B-125
Tv Stations B-14
Market Facts by Counties __________ ... .A-36
Dominican Republie Stations .. B-354
E

Editorializing, Radio-Tv Stations......__..F.15
Educational Broadcasting Assns.,

Groups _E-5
Educational Fm Call Letters ... B-338
Employment Serviees .. . _D.61
Engineering Societies, Groups .. E-5
Engineers, Consulting ________ e D20
Equipment Distributors ~.Da
Equipment for Rent __.. _.D-14
Equipment Manufacturers ____ S— 5 |
Events & Trends F-8
Expenses of Radio Stations ... . F-23
Expenses of Tv Stations ... P22
Experimental Tv Stations ... . B-293

F
Facsimile, FCC Rules Governing _____._ C-24
Federal Communications Bar Assn. ____.__D-17
Federal Communications Commission—
Executives & Staff C-33
Field Offices C-34
Former Members C.-34
Federal Radio Commission, Former

Members C.34
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FCC Rules Regulating Radio-Tv .ceeeuceeee....C-12
Film Distributors for Tv .. cceerreereceeaD-29
Film tv programming (percentage carried
on tv stations and networks ... ... F-16
Finanecial Consultants D-23
Financing, Station D-23
Florida
Am, Fm Stations B-128
Tv Stations B-15
Market Facts by Counties e A-36
Florida Assn. of Broadeasters ... ... . E-2
Fm Stations
Authorized in U. 8. _.___ .
By Call Letters B-336
By States B-103
Edueational Call Letters —.eeooooeeee —..-B-338
Foreign Language Stations .. F-12
Foreign Television Stations ... B-357
Frequencies
Canadian Am Stations ... ... ... .. . _.B-352
U. 8. Am Stations B-313
Frequency Measuring Services ............D-22
G
Galleries, Radio-Tv in Congress ... _E-3
Georgia
Am, Fm Stations B-135
Tv Stations B-18

Market Facts by Counties
Georgia Assn. of Broadecasters _____

Government Agencies
Group Ownership of Stations ... B-301
Guam
Am Stations B-261
Tv Stations B-100
H
Haiti Radio Stations . .. . ___B-354
Hawaii
Am, Fm Stations B-141
Tv Stations B-22
Market Facts A-42
Hawaiian Assn. of Radio & Television
Broadeasters E-2
History of Tv Station Sales ... _B-296

How to Apply for Station
How Stations Have Multiplied ...

I
Idaho
Am, Fm Stations B-141
Tv Stations B-22

Market Facts by Counties ... A-42

Idaho Broadcasters Assn. ... .......E2
Identification, Stations, FCC Rules .......... _C-28
Illiuois
Am, Fm Stations ... .. ... .. ..B-142
Tv Stations B 23

Market Faects by Counties ..
Tllinois Broadcasters Asgsn. ...

Important Stories, 1958-59 .. ... ..
Income of Radio Stations ..o.cccoeee oo F-23
Income of Television Statioms .. .. F.23
Indecent Language, FCC Rules ..oee.oee.... ...C-33
Index to Advertisers F-28
Indiana
Am, Fm Stations . . B-147
Tv Stations B-26
Market Facts by Counties ..o A-44
Indiana Broadeasters Assm. ... _E-2
Industry Highlights, 195859 ... ... F-8
International Radio Stations .. ... B-293
Iowa
Am, Fm Stations B-150

Tv Stations
Market Facts by Counties ...
Iowa Broadcasters Assn.
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Jamaica Stations B-354
4
K 1
Kansas .
Am, Fm Stations B-154 €
Tv Stations B-30
Market Facts by Counties ... ............ -A-50 T
Kansas Assn. of Radio Broadeasters ... E2
Kentucky
Am, Fm Stations B-153 "
Tv Stations B-32
Market Facts by Counties ... ... a5t Y
Kentucky Broadcasters Assn. . E-2 a
Keystone Broadeasting System . B-284
L
Labor Groups & Unions ... -D-60
Labrador 2
Am Stations B-346
Tv Stations B-340 ¥
Lawyers, Communications ......c.... ... D-16
Leading Adv. Agencies .cccooeeeeeee . D-72 7
License, How To Apply for ... . C-1
License Renewals, FCC Rules ... C-28
Licensing Groups, Musie ... _D-26 <
Live vs. film tv (ratio of each carried
to stations and networks) ... ... .F-16
Lotteries, FCC Rules Governing -.....cuccceo... ..C-32
Louisiana =
Am, Fm Stations B-159
Tv Stations B-34
Market Facts by Parishes . . _A-54 "
Louisiana Assn. of Broadcasters . . E-2
o
M
Magazine or Newspaper Ownership,
Stations B-306 -
Maine
Am, Fm Stations B-161
Tv Stations B-37 .
Market Faets by Counties . A-56
Maine Radio & Television Broad- of,
casters Assn. E-2
Major Trends F-8 s
Management Consultants —ceeeeceeer....... D-61
Managers of Talent D-26
Manitoba
Am, Fm Stations B-346
Tv Stations B-340
Manufacture of Sets F-7
Manufacturers of Equipment ... ... D-1
Manufacturers Societies, Groups .. S %1
Manufacturers, Tv Equipment ......_ 1§
Manufacturing & Engineering ... ___E-
Map, Tv B-365 °
Market Research D-56 o
Maryland
Am, Fm Stations B-162
Tv Stations B-38
Market Faets by Counties ... A-56
Maryland-D. C. Broadeasters Assn. ... E-2
Massachusetts
Am, Fm Stations B-167
Tv Stations B4 *
Market Faects by Counties —..............A-B8
Massachusetts Broadcasters Assn. ... E-2
Measuring Services, Frequeney ... . D-22
Media Societies, Groups ... __E.4
Mexican-Caribbean Radio Stations ........ _.B-353
Mexico Radio Stations .oeeioioocimeicen B-354 .
Michigan
Am, Fm Stations B-170
Tv Stations B-41
Market Faets by Counties ... A-38
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“ADVERTISERS
DELIGHTED..."

““WMBR-FM on the air
-a few days with
PROGRAMATIC. Qur
engineers are impressed

“AROUND THE CLOCK..."

“Thanks to
PROGRAMATIC we're
going 24 hours around
the clock. Entire staff
most enthusiastic. Has

“SPONTANEQUS

ADULT REACTION..."

“With PROGRAMATIC
we have distinctively
different programming
and low cost operation.
Spontaneous adult
reaction far exceeds our
fondest expectations.
Lee Howard, General Manager,
WEAU, Eau Claire, Wisc.

ywith the performance of
the equipment and our

sadvertisers are delighted
with the music.”

Byt Sidney L. Belghiey, Jr.
WMBR-AM-FM, Jacksonville, Fia.

given our programming
a terrific shot in
the arm.”

Frank Lane, General Manager,
KRMG, Tulsa, Okla.

“SEPARATE FM
PROFITABLE..."

“Converted our FM
Station from AM
supplement to a
profitmaker overnight
thanks to
PROGRAMATIC."

Jack D. Liston, General Manager,
KGNC, Amarlllo, Texas

STATIONS EVERYWHERE REPORT

SPECTACULAR

“PROGRAMMING
WONDERFUL...”

"~ “PROGRAMATIC
programming .
wonderful. Music quality
tops. Equipment
superb. It’s just what
we've been looking for."”

Ernest L. Spencer, Presidend,
KWIZ-FM, Santa Ana. Calif.

“ADULT MusIC..."

“‘Qur listeners and
advertisers agree your
aduft music

rogramming great.

hanks to
PROGRAMATIC we have
the only different
sounding radio station
in town—and the
sound is profit."

Eugene A. Halker, President
WQMN, Duluth-Superior, Wisc.

“USE ON AM AND FM”

“Surprised how totally
and completely flexible
equipment is. Tape
quality excellent. |
bought PROGRAMATIC
for FM, but | am sure
going to use it on AM.”’

Tommy Ward Lanyon, Gen. Mgr.,
KSPL, Diboll, Texas

“YERY EXCITED...”

“We are all very excited
about the potential
PROGRAMATIC holds
for the future.
A fine piece of
automatic equipment.”
Richard B. Rawis, Vice President,
KPHO Radlo-TV, Phoenix, Ariz.

PROGRAMATIC BROADCASTING SERVICE

Dept. B

RADIO’S REVOLUTIONARY NEW
AUTOMATIC BROADCASTING SERVICE

Programming - Equipment - Comine#cia/ Injection

name " tplease printy

RESULTS WITH

“INCREASED PROFIT..

“Initial advertiser
response convinces u§g
that PROGRAMATIC
offers great new

opportunity for
increased profit."”

£ K.(Joe) Hartenbower, Vice P
KCMO Radioc & KCMO
Kansas Clty,

229 Park Avenue South s New York 3, New York

Show me how PROGRAMATIC can profitably go to work for my radio station

station address

THE MUSIC WITH THE GOLDEN TOUCH

D o W .

elty
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Interview: GW}‘W

Penick & Ford Advertising Manager tells why he chooses
WLW TV Stations and WLW Radio for My-T-Fine Puddings and Swel Frosting Mix

“The WLW Stations take
the cake for offering advertisers
the big 3 in broadcasting
—PROGRAMMING, AUDIENCE.
PROMOTION!"

“This programming has helped
give us a mighty fine position
in the market and the loyal
program audience helps create
a loyal brand consumer.”

; pupn'“c = e 2 s “And for the cherry on the

T R cake, we welcome the Crosley
Stations practical promotion
and merchandising help.”

WLW-=-A
Television
Atbanta

Crosley Broadcasting Corporation a division of Aveo

1959 BROADCASTING YEARBOOK @ PAGE A-9
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LAUGH THINK SCARE CRY

T TAKES ALL KINDS OF PRODUCTS...
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Here are five important reasons why .

campaign strategy—Today the
campaigr is all. No individual show
cah do the complete job. The advertiser's
ultimate goal is the total audience,

= all prospects—not just isolated groups.

And this year NBC Radio continues
to deliver more of the top campaign
audiences than any other network.

pure economics—With NBC Radio
you can make more advertising
impressions for less cost. Further,

NBC Radio can add more to an existing
campaign than can any other medium.
For example, an advertiser with a
90-minute TV Special can increase his
reach by 28% for an 8% additional
investment on NBC Radio.

program dispersion—NEBC Radio
gives advertisers more opportunities

to reach more diversified audiences with:
44 hours of network programming

per week ; 14 hours of weekend Monitor;
10 hours of weeknight Monitor;

10 hours of morning dramatic programs
weekly ; 10 hours of afternoon variety
programs weekly; Hot-Line Service;
Monday - through-Friday News on

the Hour; and Stardust —supplying top
star identification 85 times weekly.

flexibility—Announcements are
available in ninety, sixty, thirty and six
second lengths. They can be ordered

in the afternoon and on the air the same
evening, Weekly plans begin for as little
as $300 and range to $30,000. Advertisers
may purchase entire programs, star
vignettes, or a pure frequency schedule.

extra services —NBC Radio has
pioneered the development of new links
with both the consumer and the dealer.
Among the most significant: NBC Radio’s
National-Local Plan with the adver="""
tiser’s network commercial tailored for
local dealer cut-in; editorial support
such as the current “‘Summertime Is Out-
door Eating Time'’; closed circuit

dealer meetings; and a long list of

; inventive plans that add both
reach and return for the advertiser.
These are the reasons so many adver-

tisersare attracted to NBC Radio and why
52.1% of all reported sponsored hours
in network radio are on the leadership
network, the . . .

_NBC RADIO
NETWORK.

_ | SR

www americanradiohistorv com
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Want To
Capture
the

LOUISVILLE
Market...

use

WINN

the only station with a
Captive Audience that
produces successful sales
results. . . Don’t take our
word, see for yourself . . .

e NO. 1 INDEPENDENT

e GOOD POPULAR MUSIC
PERSUASIVE DJ’s

TOP MERCHANDISER

e RESULT . . . SALES

We don’t Rock'em... We

don’t Roll'em... We
Sell'em !

CLEN A, HARMON
General Manager

WINN

1240 K.C. IN LOUISVILLE, KY.

./4 uery '_jC'lOJe/

NATIONAL REPRESENTATIVES
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Michigan Assn. of Radio & Television

Broadeasters ... . .. EZ2
Minnesota
Am, Fm Stations .. .. B-173
Tv Stations _ § B-46
Market Facts by Counties . A-60
Minnesota Broadcasters Assn. ... E.2
Mississippi
Am, Fm Stations SR - 7 I £ -
Tv Stations .B-48
Market Faets by Counties ... A-63
Mississippi Broadcasters Assn., ... . E-2
Missouri
Am, Fm Stations ..o ioeececceene. B-180
Tv Stations . . B-48
Market Faets by Counties —....cce.........A-66
Missouri Broadcasters Assn. ... E-2
Monitoring Services D-56
Montana
Am, Fm Stations B-183
Tv Stations B-50
Market Facts by Counties .. _.A-68
Montana Broadcasters Assu. .. E-2
Motion Picture & Tv Filim Groups ... -E-5
Multiple Ownership, FCC Rules ..................C-20
Multiple Station Owners .......... .B-301
Music Licensing Groups .... - -...D-26

Mutual Broadeasting System
Executives & Staff . B-286

Network Rates _B-286
N
National Assn. of Broadeasters
Officers & Committees ... FE.1
Radio Code C-8
Tv Code e ©3
National Broadeasting Co.
Executives & Staff . .. ... ..............B-288
Radio Network Rates ... B-28%
Tv Network Rates ... .. eeeae B-280
Nebraska
Am, Fm Stations ... B-184
Tv Stations B-52
Market Faets by Counties ... A-69
Nebraska Broadcasters Assn. ......._.
Negro Programming F-14
Network
ABC Executives & Staff ... -B-273
CBC Executives & Staff ... .
CBS Inc. Executives & Staff ...............B-280

CBS Radio & Tv Executives & Staff .._ B-280

KBS Executives & Staff .. B-284
MBS Executives & Staff ______._____.___B-286
NBC Radio & Tv Executives & Staff .. B-288
U. S. Radio Regional ... B-291
U. 8. Tv Regional B-293
Network Afiliation, FCC Rules ..............C-24
Nevada
Am, Fm Stations B-185
Tv Stations B-53
Market Facts by Counties .... e AT
Nevada State Broadcasters Assn. ............ E-2
New Brunswick
Am, Fm Stations ... .. .. . B-347
Tv Stations . B-340

New Hampshire
Am, Fm Statious ... .
Tv Stations

Market Facts by Counties ... A-T1
New Hampshire Assn. of Broadeasters ... . E-2
Newfoundland

Am, Fm 8tations . B-347

Tv Stations ... B-340
New Jersey

Am, Fm Stations _____... .. ____.B-186

Tv Stations B-54

Market Facts by Counties ... ... _.A-T1
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New Jersey Broadcasters Assn, ... e E-2
New Mexico

Am, Fm Stations .o B-188

Tv Stations B-54

Market Facts by Counties .. ____A-T2
New Mexico Broadeasters Assn. ... E-2
News Events, 1958-59 . . F-8
News Services _..D-28
Newspaper Ownership, Stations .............B-306
New York

Am, Fm Stations ... B-189

Tv Stations B-53

Market Facts by Counties ... _A-72
New York State Assn. of Radio &

Television Broadcasters ..o E-2

A. C. Nielsen Audience Burvey ... .F-18
Non-Commercial Fm Call Letters . B-338
North Carolina

Am, Fm Stations ... B-200

Tv Stations _ B-57

Market Facts by Counties ... A-T4
North Carolina Assn. of Broadcasters ........E-2
North Dakota

Am, Fm Stations .. _B-206

Tv Stations B-60

Market Faets by Counties .. A-T7
North Dakota Broadcasters Assn, .........E-2
North West Territories

Am Station . o B-347
Nova Secotia

Am, Fm Stations B-347

Tv Stations . B-340
NTA Film Network ... ... ... ... .B290

(2]

Ohio

Am, Fm Stations B-208

Tv Stations B-62

Market Facts by Counties ... A-T7
Ohio Assn. of Broadeasters ... _E-2
Oklahoma

Am, 'Fm S8tations ... .. . .. B-213

Tv Stations .. .. B-66

Market Facts by Counties ... — A-T9
Oklahoma Broadcasters Assn. .. E-2
Ontario

Am, Fm Stations ....ooovioeeeoe e, B-348

Tv Stations _..B-342
Operating Schedules, FCC Rules ...... ... ... C-20
Operator Requirements, FCC Rules ... . C-22
Oregon

Am, Fm Stations . B-215

Tv Stations B-68

Market Facts by Counties ..o A-80
Oregon Assn. of Broadeasters .. -E-2

Ownership, Changes in Tv Station ...

Ownership, Group Stations ... B-301
Ownership, Multiple, FCC Rules ......_.....C-20
Ownership, Newspaper ... B-306
A
Packagers, Tv Programs .. ... .........D-=29
Pay Tv D-56
Pennsylvania
Am, Fm Stations _____. . B.217
Tv Stations ... . B-70
Market Facts by Counties ... _A-81
Pennsylvania Assn. of Broadeasters . E-2
Personnel Consultants ... D61
Placement Services D-61

Political Broadcasts, FCC Rules ... C-30
Possessions, U. 8. Stations

Radio B-261
Televigion .....cccooeeeeeeececeseeeeeeeenmnsaeenee B=100
Press Associations ... ... ... . _D-28
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Prince Edward Island Radio Program Producers . .cevecceeo—.D-44 8
Am, Fm Stations B-350 Radio Program Services ... . .. D-44
Tv Stations B-343 Radio Set Production—1922-1959 . F.7 Sa:k;,m;f:agmﬁons e
Produf:tion Pirms Radio Station Authorizations, Year Tv Stations B-343
Radio D-44 LRGN F-6  Schedules, Operating, FCC Rules ——._.C-20
Television .D-29 Radio Station Directory, U. 8. .___._______B-103 Schaols, Radio & Tv D-58
Production of Sets F-7 Radio Station Employment . . F-15  goript Services D-26
Program Services Radio Time Sales—1935-1958 . ..............F-21 Set Production, Tv & Radio . _______B-7
Radio D-44  Radio Time Sales, Individual Markets . F-23 g . o) Use, Radio & TV - BT
Television D-29  Radio-Tv Asgns. Miscellaneous . -E-6 gocieties, Professional, Radio-Tv ... E-7
Promotion Services D-57 Radio-Tv Galleries of Congress ... E3 g . n'
Publications, Related to Radio-Tv .. F-11 Radio & Tv Audience .. .. P18 Am, Frx Stations —. _B-224
Public Relations Services -.........coereereneeeee. D-67 - Radio & T'v Billings D-72 Tv Stations B-73
Puerto Rico Radio & Tv News Services .oeeeereeee..... D-28 Market Facts by Counties —.—..__A-83
Am, Fm Stations ... _B-261 Radio & Tv Reference Books e F-11 g0t Carolina Radio & Television
Tv Stations B-100 Radio & Tv Station Brokers ... ... D-23 Broadeasters ASSN. ceeoee cooecomreee B2
Puerto Rican Assn. of Broadcasters .. E-2  Rating Services D.56 South Dakota
Rebroadcasts, FCC Rules ... ... _C-30 Am, Pm Stations B-229
Q Recording Services D-44 Tv Stations B-75
Recordings, FCC Rules ... C-30 Market Facts by Counties oo, A-83
Quebee Regional Networks, Groups ... .. B-291  Sguth Dakota Broadeasters Assn. ... B2
Am, Fm Stations B-350  Regulation, Imposed & Voluntary Southern California Broadcasters Assn. .. E-2
Tv Stations B-343  Regulations Governing Tv ... C-12  Specialty Programming, Radio-Tv ______ F-12
Renewals, License, FCC Rules ... Sponsored Programs, PCC Rules .. C-30
R Reports, FCC Rules Governing ... Spot Checking Services _......oooceo ... D-56
Standards of Practice, NAB .. _ . ..C-8
Radio Advertising Bureau Ine. oo . E-2 . State Broadecasters Associations ....——.......E-2
Radio Code of NAB o C-8 Research Services, Radio-Tv ... D-56 Station Authorizations ... F-6
Radio Corp. of America Revenue of Radio Stations ... F-23  Station Brokers D-23
Executives & Staff ... B-288 Revenue of Tv Stations ... ...F-22  Station Employment F15
Divisions B-288 Revocations, FCC Rules __ -.C-32  Btation Identification, PCC Rules _C-28
Radic Equipment Manufacturers ... D-1 Rhode Island Station Representatives .. B-261
Radio Money, Where Goes . e P23 Am, Fm Stations ——— ~B-224 Station Sales B-296
Radio Networks, Regional ... .. e B-291 Tv Stations .B-73  Stations, Experimental ... ... B-293
Radio Production Services . e D-44 Market Facts by Counties Stations, UHF Translator .o “B-294
Radio Program Distributors ... D-44 Rhode Island Broadcasters Assn. . _E-2 Subscription Tv D-56

A COMPLETE TELEVISION STATION for COMMERCIAL or EDUCATIONAL use.
Contains all the components needed by a TV station for technical and programming success.

the LING . ..
UHF or VHF Television Broadcast Station

by Electron Corporation*
e For the Smaller Community

o For the Educational Institution
¢ Audio by ALTEC
¢ Engineered for simple, low
cost operation
¢ Excellent reliability
¢ Coverage that saturates

EXCLUSIVE AREA DISTRIBUTORS
Tel-Ad Electronics, Pieper Electron Company
Odessa, Texas Omaha, Nebraska
Gene O'Fallon & Co., Saunders Television Systems, [nc.
Denver, Colorado Phoenix, Arizona

o Designed to meetall F. C. C.
specifications

+ Transmitting equipment
e Live telecasting equipment
¢ Film chains

.. . At An Amazingly

LOW COST!
*A Subsidiary of LING-ALTEC
ELECTRONICS, Inc., P. Q. Box
5570 ADams 5-3273 Dallas, Tex.

Industrial Television Ce.,
Los Angeles, California
Corbett Electronics,

Portland, Oregon

Space Communications Corp.,
New York, New York
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BARTELL FAMILY RADIO
NOW IN ITS 13th YEAR

igmmfmz% « + the mark of Professionalism

AND SOON SERVING OVER
TWENTY MILLION AMERICANS

IS PROUD TO PRESENT

CTHE
CRITICAL
YEARS”

A bold, razor-edged documentary on juvenile delinquency.
Told by “Tommy*, a seventeen-year old who reveals the twisted code
of America’s misguided youth. His story — his personal crusade

oo about STHIE - - G
CRITICAL toward good citizenship is breathtaking in its direct

YE 5
AR, simplicity. Already applauded by government

agencies and distinguished community
leaders, this will be the most widely
discussed broadcasting achievement of
1959, Another in the continuing series of

community services by Bartell Family Radio,

coast to coast.

Hon. R[CHAR-D M. NIXON Hon. EDMUND G. BROWN
Vice President Governor,
of the United States State of Californie
“I'wantto...congratulate  “In th; fli)ll]es'é tradition UPON REQUEST — FREE FOR BROADCASTING —
.. .Bartell Family Radio of Public Service
... this, in truth, represents Broadecasting”. FROM DOCUMENTARY PRODUCTIONS DIVISION
a very real public service”. OF BARTELL FAMILY RADIO

“The Critical Years”
“The Narcotics Story”
“The Mental Health Story”

WRITE BARTELL FAMILY RADIO, P.0. BOX 162, SAN DIEGO

WOKY Milwaukee, KYA San Francisco, WAKE Atlanta, WYDE Birmingham, KCBQ San Diego,
WOV New York City (pending)

1959 BROADCASTING YEARBOOK o PACE A-13
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NOW. ..

STORIES THAT

UNMASK
THE MEN

WHO RUN
ORGANIZED
CRIME!

“THIS' M

An entirely

NEW KIND OF

LAW ENFORCEMENT
AGENCY . .

pledged to destroy
those who prey upon
the weak, helpless,
ignorant and poor!
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starring

_ as Col. Frank Dawson
. Chief of Law Enforcement.
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Suppliers & Services D-1
Surveys & Market Researeh ... _D-56

Suspensions, FCC Rules oo C-32
T

Talent Agents D-26
Television Bureau of Advertising .. E-3
Television Production Services ... D29
Television Station Employment ....... ... F-15
Tennessee

Am, Fm Stations ... . ... B 230
. Tv Stations ... e - B-76

Market Facts by Counties ... .
Tennessee Assn, of Broadeasters
Texas

Am, Fm Stations B-234
Tv Stations B-78
Market Facts by Counties ....ocoooeeeeee. A-86
Texas Assn. of Broadeasters .. K2
Time Sales, Radio F-21
Time Sales, Television .. . ... F-21
Top 50 Agencies - D-72

Trade Assns. & Professional Groups . __E-1
Transeription Services ....—ocoecrveecccee D44
Transeriptions, FCC Rules ......._..cccoeee......C-30
Transfers, FCC Rules Governing .. C-33
Transfers of Tv Ownership .
Translator Tv Stations ...
Transmitter & Equipment Mfra
Trends & Developments of 1958-59 ...
Tv Bureau of Advertising ........

Tv Call Letters, Canadian ... B-338
B-327

Tv Call Letters, U. 8. .
Tv Channel Occupancy
Tv Code of NAB ...
Tv Equipment Manufacturers ESSNE— b T |
Tv Film Producers D-29

Tv Film Trade Groups .. ... B35
Tv Mouey, Where Goes ... ... _¥-22
Tv Networks, Regional ... ... B 293

Tv Program Producers & Distributors ... D-29

Tv Program Servieces ... ... ... D29
Tv & Radio Audienee ... F-18 |
Tv-Radio Billings _. D-72

Tv-Radio Consultants ... iiveene .. D61
Tv & Radio Station Brokers .ce....ccecoceoe.. D-23
Tv & Radio Station Representatives . B-261
Tv & Radio Trade Assns. ...
Tv Set Production—1946-1959
Tv Station Directory, Canadian
Tv Station Directory, U. 8, .cc..cce.
Tv Station Sales, History ..
Tv Stations by Channels ...

Tv Station Transfers .. ... .. B-298
Tv Time Sales—1948-1958 . ... P21
U
UHF Translator Tv Stations .......cecemue. B-294

Unions & Labor Groups

U. 8. Govt. Ag
U. S. Btations Beaming Overseas _ ... B-293
Utah
Am, Fm Stations —— ... ... B-245
Tv Stations B-89
Market Faets by Counties ... ... e AO2
Utah Broadeasters Assn. ... . E2
v
Vermont
Am, Fm Stations B-246
Tv Stations - B-89
Market Facts by Counties ... _A-93
Vermont Assn. of Broadeasters .. .. ... E-2
Viewing Habits ... ... _F-18

look to Blonder-Tongue for the major advances in

MASTER TV & COMMUNITY TV—FM RADIO-
AUDIO-MULTIPLEX—CLOSED CIRCUIT TV

MASTER TV, COMMUNITY TV
More than 1,000,000 installations
in motels, hotels, communities,
satellites and translator stations
rely on Blonder-Tongue MASTER-
LINE UHF and VHF converter-
amplifiers, distribution amplifiers,
and accessories. The MLA broad-
band amplifier illustrated, has set
a record for reliable, quality per-
formance. Today it is serving the
finest Master & Community TV
installations from coast-to-coast.

FM RADIO-AUDIO-MULTIPLEX
The new Blonder-Tongue R-98
FM/AM radio is a supersensitive
drift-free receiver offering top
performance at Jow cost. Another
product for audio and broadcast is
the unique Audio Baton, an audio
frequency compensator with 9 in-
dividual octave controls for boost-
ing or attenuating any one, two or
more—up to 9 frequency bands—as
much as 14 db. Research and de-
sign continue in multiplex FM.

Write today for our catalog. If you are making plans in Master TV, Community TV, FM, Audio
or CCTV, look to Blonder-Tongue. Call us in and give our engineers the opportunity to solve your
problems. Blonder-Tongue products are available at distributors everywhere.

-J| BLONDER-TONGUE LABORATORIES, INC. 9 Alling St., Newark 2, N. J. Dept. B-9
In Canada: Telequipment Mfg. Co. Ltd., London, Ont., Export: Morhan Export Corp., New York 18, N, Y.
hi-fi compenents @ UHF converters @ master TV systems @ industrial TV cameras ® FM-AM radios

In schools, industry, wherever vis-
ual communication spells greater
efficiency, safety, economy—the
famous Blonder-Tongue Observer
TV camera, the automatic light
compensator, model ALC, and B-T
high definition monitors provide a
fully automatic CCTV system at
low cost. A high definition projec-
tion TV receiver for large viewing
audiences is the latest B-T product
engineered for CCTV.

Virgin Islands

Am, Fm RBtations B-261
Virginia
Am, Fm Stations ... B-246
Tv Stations -.B 89
Market Facts by Counties ...~ . A-93
Virginia Assn. of Broadcasters ............... B-2
Voice of America _D-59
w
Washington
Am, Fm Stations —eeeeoeceeeeee... B-251
Tv Stations . e B-91
Market Facts by Counties ... A-95

Washington State Assn. of Broadeasters ... E-2
Washington, D. C.
Am, Fm Stations .o B-125
Tv Stations ... -B-14
Market Faets A-36
West Virginia
Am, Fm Stations .. ... B-254

Tv Stations B-94
Market Facts by Counties ... oo A-96
West Virginia Broadcasters Assn, ..........._E-2
Wisconsin
Am, Fm Stations ... _.B-256
Tv Stations _B-9¢
Market Faets by Counties . A-97
Wisconsin Broadeasters Assn. ..eooceeee . E-2
Wyoming
Am, Fm Stations . . ... B-260
Tv Stations B-98
Market Facts by Counties ... . A-98
Wyoming Assn. of Radio & Television
Broadcasters E-2
Y
Yukon Am Btations ... B-352

CLOSED CIRCUIT TV

- e )
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... yes, mother.. .. Tm going:itodoit...

The American people are like
small boys : Unless you keep
...Jes,

telling them and telling them, they
do nothing—for you.

With SPOT, you can tell them
over and over again.

‘With SPOT, you can tell them over
and over again . . . in the markets
of your choice . . at the precise time
that impact is needed . . . with

the frequency yvoursales demand.

The KAl
Agency, Inc.

STATION REPRESENTATIVES
666 Fifth Avenue, New York 19

CHICAGO * DETROIT - 8T. LOUIS - ATLANTA
PALLAS « SAN FRANCISCO - LOS ANGELES
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Broadeasting Publications inc.
Sol Taishoft Maury Long Edwin H. James

President Vice President Vice President
H. H. Tash B, T, Taishoff Irving C, Miller
Secretary Treasurer Comptroiler
Lawrence B, Taishoft
VIDEO MONITORS Asst. Sec.-Treas.
e Wide Band
1959

e High Reliability
o Modular Plug Ins
o Professional & Utility

MOdEIS Executive and Publication Headquarters
Broadcasting ® Telecasting Bldg.

1735 DeSales St., N. W., Washington 6, D. C.
Telephone: MEtropolitan 8-1022

EDITOR & PUBLISHER! Sol Taishoff

MANAGING EDITOR: Edwin H. James

SENIOR EDITORS: Rufus Crater (New York), J.
Frank Beatty, Bruce Robertson (Hollywood),
Fred Fitzgerald, Earl B. Abrams, Lawrence
Christopher

SPECIAL PROJECTS EDITOR: David Glickman

ASSOCIATE EDITOR: Harold Hopkins

ASSISTANT EDITOR: Dawson Nail

STAFF WRITERS: George Darlington, Malcolm
Oettinger, Jim Thomas, Leo Janos

EDITORIAL ASSISTANTS: Bob Forbes, Rita Cour-
noyer, Patricia Funk

SECRETARY TO THE PUBLISHER: Gladys L. Hall

BUSINESS
VICE PRESIDENT & GENERAL MANACGER: Maury Long
SALES MANAGER: Winfield R, Levi (New York)
SOUTHERN SALES MANACGER: Ed Sellers
PRODUCTION MANACGER: George L. Dant
TRAFFIC MANACER: Harry Stevens
CLASSIFIED ADVERTISING: Doris Kelly
ADVERTISING ASSISTANTS: Mertlyn Bean, John
Henner, Ada Michael
COMPTROLLER: Irving C. Miller
ASSISTANT AUDITOR: Eunice Weston
SECRETARY TO CENERAL MANACGER: Eleanor Schadi

CIRCULATION & READER'S SERVICE
MANAGER: John P. Cosgrove
SUBSCRIPTION MANACER: Frank N. Gentile
CIRCULATION ASSISTANTS: Gerry Cleary, Christine
Harageones, David Cusick, Marilyn Peizer

BROADCASTING
YEARBOOK ISSUE

TRANSISTOR
POWER SUPPLY

SYSTEM

1.5 Amperes

BUREAUS
Independent Regulator NEW YORK
Modules 444 Madison Ave., Zone 22, Plaza 5-8355
Master Rectifier Editorial
SENIOR EDITOR: Rufus Crater
Module BUREAU NEWS MANACER: Donald V. West
¢ Assomsgz EDITOR: David W. Berlyn .
e NEW YORK FEATURES EDITOR: Rocco Famighetti
Short lr'cuﬂ ASSISTANT EDITOR: Jacqueline Eagle
Protection STAFF WRITERS: Richard Erickson, Janet Lantz.
Mary Hurley
Business
SALES MANACER: Winfield R. Levi
SALES SERVICE MANACER: Eleanor R. Manning
EASTERN SALES MANAGER: Kenneth Cowan
ADVERTISING ASSISTANT: Donna Trolinger
CHICAGO
ORBITER/TRACKER 360 N. Michigan Ave., Zone 1, CEntral 6-4115
MIDWEST NEWS EDITOR: John Osbon
SYSTEMS MIDWEST SALES MANACER: Warren W. Middleton.

ASSISTANT: Barbars Kolar

HOLLYWOOD
6253 Hollywood Blvd., Zone 28, HOlywood 3-3148

Doubles 10 Life

o Stabilized all-Transistor SENIOR EDITOR: Bruce Robertson
Circuit WESTERN SALES MANAGER: Bill Merritt
. ASSISTANT: Virginia Stricker
* Fits inside the Camera Toronto, 11 Burton Road, Zone 10, HUdsan 9-2694
James Montagnes
¢ Models for

L L e el SUBSCRIPTION  PRICES \ subscription for 52

ES: Annual subscription for
DUMont_ Cameras and E weekly issues $7.00. Annual subscription including Year-
for outside any camera Model for TK-11 book Mumber $11.00. Add $1.00 per year for Canadian
and foreign postage. Subscriber's occupation required.
Regular issues 3S5c per copy; Yearbook Number $4.00
per copy.

SUBSCRIPTION ORDERS AND ADDRESS CHANGES: Send
to BROADCASTING Circulation Dept., 1735 DeSales St.,
N.W., Washington 6, D. C. On changes, please include
both old and new addresses.

BROADCASTING® Magazine was founded in 1931 by

Foro-Vioeor e

LABORATORIES, INC,
ZILECTRONICS * ENGINZERING AND MANUFACTURING ! CASTING®*—The News Magazine of the Fifth Estate.
Broadcast Advertising® was acquired in 1932, Broadeast
36 Commerce Road ¢ Cedar Grove, N.J, ¢ CEnter 8-6100 Reporter in 1933 and Telecast® in 1953.
*Reg. U. 5. Patent Office
Copyright 1959 by Broadcasting Publications inc.

i
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Here’s how to reach ’em...down on the farm!

Gross {farm income for 1958 exceeded 38
Billion dollars. Big . . . and getting big-
ger. A great market . . . a vital market
for all products of American industry.
How to reach this able-to-spend,
anxious-to-buy market? Keystone
Broadcasting System’s 1067 affiliated,
locally programmed radio stations

reach 869 or 4,113,753 farms at the
local level!

821 of Keystone’s affiliates broadcast
farm programs daily directed to the
local farmer.

We’ll be happy to send you our up to
date Farm Muarket Analysis. Write us
today!

Send for our new station list

CHICAGO NEW YORK
111 w. washinglon 527 Madison Ave.
STate 2-8900 ELderado 5-3720

1OS ANGELES
3142 Wilshire Bivd.
DUnkirk 3-2910

SAN FRANCISCO
57 Post St.
SUtter 1-7440

® TAKE YOUR CHOICE. A handful of stations or the network . .. a minute or a full hour —it's
up to you, your needs.

& MORE FOR YOUR DOLLAR. No premium cost for individualized programming. Network
coverage for less than some “spot” costs.

e ONE ORDER DOES THE JOB. All bookkeeping and details are done by Keystone, yet the best
time and place are chosen for you.

BROADCASTING SYSTEM, .

THE VOICE \ar HWDMETOWH AND RURAL AMERECA

1959 BROADCASTING YEARBOOK e PAGE A-19
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PETERS, GRIFFIN, WOODWARD, mc.

Pioneer Station Representatives Since 1932

NEW YORK
250 Park Avenve
YUkan 67900

DETROIT
Penobscot Bldg.
WOodward 1-4255

ATLANTA
1372 Peachtree Street
TRinity 5-7763

FT. WORTH
406 W. Seventh St.
EDison 6-3349

CHICAGO

Prudentiol Plozo
FRonklin 2-6373

HOLLYWOOD
1750 North Yine St.
HQIllywood 91688

DALLAS
335 Merchandise Mari
Rlverside 7-2398

SAN FRANCISCO
Russ Building
YUkon 2-9188

P.G.W. Represented Radio And Television Stations

EAST

Baltimore
Detroit
Lansing
New York
Washington

SOUTHEAST

Asheville-Greenville-Spartanburg
Charleston-Huntington, W, Va,
Charleston, S. C.

Charlotte, N. C.

Columbia, S. C.

Jacksonville

Miami

Raleigh-Durham

Richmend

Roanoke

MIDWEST

Davenport
Decatur

Des Moines
Duluth-Superior
Fargo
Indianapolis
Kansas City
Madison, Wis.
Minneapolis-St. Paul
Peoria

St. Louis

SOUTHWEST

Beaumont

Corpus Christi
Fort Worth-Dallas
Houston

San- Antonio

WEST

Boise

Denver
Honolulu

Los Angeles
San Diego
San Francisco
Seattle

www americanradiohistorv com

WCBM —
WWJ WWJ.TV
WJIM WIIM.TY
— WPIX
= WTTG

WLOS WLOS.TV

WCHS.WPLH WCHS-TV

WCSC WCSC.TY

WIST -

WIS WISTV
= WEGA.TY
- WTVJ

WPTE -

WRVA =]

WDBJ WDBJ-TY

woc WOGC.TV

WDZ —

WHO WHOTY

WDSM WDSM-TY

WDAY WDAY.TV

WIRE =

KMBC-KFRM KMBC-TV

WISC WISC-TY
- WCCO.TY

WMBD WMBD.TY
- KPLR-TV

KFDM KFDM-TV

KRYS KRIS-TY

WBAP WBAP.TY

KTRH -

KENS KENS.TY

KBO! KBOL.TY

KHOW KBTY

KGMB-KHBC KGMB-TV
— KTLA

XEAK —

— KRON-TV

KIRO KIRO-TV
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" The dimensions of radio and television

1959 YEARBOOKX ISSUE

Yol. 57, YB-25 SEPTEMBER 28, 1959

Broadecasting Stations on Air

441
80
321

commercial vhf tv stations
commercial uhf tv stations
total commercial tv stations

54 BROADCASTING

THE BUSINESSWEEKLY OF TELEVISION AND RADIO

33 non.commercial, educational vhf stations
10 non-commercial, educational uhf stations

43 total non-commercial, educational stations
364 1otal television stations
¥ 3,388 total am radio stations
628 total fm radio stations
4,380 1otal broadecasting stations
3 Total Time Sales, 1958

$951,000,000 for all tv stations and networks
$541,665,000 for all radio stations and networks
$1,492,665,000 total radio-tv time sales

The Radio-Tv Aundiences

44,500,000 U. S. tv homes (86% of all homes)
49,500,000 U. S. radio homes (nearly 97% of all homes)
42,064,000 U. S. homes tune in television in average week
41,241,000 U. S. homes tune in radio in average week

total tv viewing per home per day
total radio listening per home per day (not counted: listening outside
home)

3 hours, 29 minutes
o 1 hour, 534 minutes

Some Other Faets about Facilities
* 431

am slations associated with newspapers and/or magazines in common
ownership
fm stations connected with newspaper-magazine ownership
181 television stations connected with newspaper-magazine ownership

99 regional radio networks

12 regional television networks

143

Facts about Related Businesses

507 advertising agencies placing national or regional broadcast advertising
189 talent agents representing radio-lv artists
" 563 companies supplying program services 1o television

174 companies supplying program services to radio
51 companies providing research services to radio-v
53 unions representing workers and performers in radio-tv

594 attorneys specializing in FCC practice
N 244 consulting engineers serving broadcasting
657 community antenna systems

Unless otherwise indicated, all figures are as of Aug. 1, 1959
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FAMOUS MEASURING

INSTRUMENTS: 1

PAGE A-22 »

f-“-x\his is the national standard
{ T .I of mass for the United
L /. States . . . a platinum

" iridium cylinder known as
Prototype Kilogram No. 20. Kept at
the United States National Bureau
of Standards in Washington, it is an
accurate copy of the international
standard kept at the International
Bureau of Weights and Measures, at
Sévres, France. It is exactly 39 mm
in diameter and 39 mm high. The
last recomparison with its interna-
tional prototype in 1948 showed that
the United States standard has re-
mained constant within one part in
50 million during approximately 60
years.

Unaided by such precise
gauges, the measurements of mass
audiences in television is a difficult
business. American Research Bureau,
pioneer in the field, is nonetheless
regarded as the ultimate in precision
(withinits own strictly defined limits)
in measuring this volatile mass, as-
sessing its preferences, and reporting
them to ARB clients with Accuracy
. . . Reliability . . . Believability.

The standard by which others are judged

1959 BROADCASTING YEARBOOK
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The important gauge of television’s
worth as an advertising medium is
the amount and type of audience it
can attract and hold. In measuring
both dimensions of television’s audi-
ence, accuracy, reliability and believ-
ability are the important criteria.

ARB measures these dimen-
sions . . . by program, by station, by
time period . . . both nationally and
in every major TV market ., . with
the utmost in

Accuracy . .. Reliability . ..
Believability

AMERICAN
RESEARCH
BUREAU, INC.

NEW YORK © CHICAGO
LOS ANGELES

‘1


www.americanradiohistory.com

. Market Facis for all U. S. Counties

*

“

Sources and dates of information: “Total Homes” were
prepared by A. C. Nielsen Co. from estimates by Sales
Management updated to Spring 1959 by application of
growth patterns determined by special surveys of the
U. S. Burean of the Census. “Percent Tv Penetration”
and “Tv Homes”—as of Spring 1959—were supplied by
the A. C. Nielsen Co. “Percent Radio Penetration” figures
were supplied to the BROADCASTING YEARBOOK by

the A. C. Nielsen Co. and are the figures currently in use
by that company. “Radio Homes” are the produet of multi-
plying Nielsen percentages of penetration by total homes.
“Retail Sales,” “Food Sales” and “Drug Sales” copyright
1959 by Sales Management ; no further reproduction author-
ized withont express permission of Sales Management.
“Passenger Cars” are official registration figures from the
various states.

Alabama markél facts

Passenger
Total 9 Television Television % Radio Radio Retail Sales Food 8ales Drug Bales Cars

County Homes Penetration Homes Penetration Homes 1958 (3000) 1958 ($000) 1958 ($000) 1959

AUTAUGA 4,100 54% 2,210 93.4% 3,800 6,683 2,117 253 4,156
BALDWIN 12,000 80 9,570 95.2 11,300 34,639 9.975 1,150 14,627
BARBOUR 6,400 52 3,320 92.9 6,000 15,213 4,166 547 4,645
BIBB 3,700 682 2,280 95.1 3,600 10,360 2,894 133 3,235
BLOUNT 6,600 73 4,770 98.5 , 6,400 18,885 3,910 324 6,153
BULLOCK 3,500 57 1,980 89.2 3,100 8,604 2,123 220 1,860
BUTLER 6,300 58 . 3,660 94.2 6,000 18,491 5.182 472 5,236
CALHOUN 24,900 78 19,370 96.4 23,300 81,164 22,500 1,800 26,893
CHAMBERS 9,600 67 6,420 95.7 9,300 17,785 7,667 583 9,497
CHEROKEE 3,600 68 2,460 96.6 3,600 6,060 1,079 90 4,523
CHILTON 6,300 83 3,980 95.8 6,100 15,484 4,823 373 8,246
CHOCTAW 4,100 51 2,110 92.3 3,800 7,492 998 48 3,440
CLARKE 6,000 53 3,200 93.2 5,700 21,825 4,964 658 5,767
CLAY 3,000 b9 1,770 956.56 2,900 7,055 2,236 206 - 3,439
CLEBURNE 2,700 68 1,840 95.9 2,600 6,276 1,286 122 2,851
COFFEE 7,200 b7 4,120 94.8 6,900 23,251 6,492 640 8,614
COLBERT 12,000 b5 6,640 96.0 11,200 42,221 12,870 1,217 14,284
CONECUH 4,200 b4 2,250 92.5 4,000 9,800 2,864 269 3,256
COOSA 2,500 59 1,480 95.0 2,400 3,286 1,260 202 2,805
COVINGTON 9,100 57 5,180 94.8 8,700 30,462 8,808 1,441 12,067
CRENSHAW 4,300 60 2,600 93.5 4,000 7,871 2,085 84 3,413
CULLMAN 10,800 86 9,270 97.1 10,600 42,981 8,868 1,022 13,866
DALE 5,200 b8 3,040 94.7 4,200 12,760 5,288 496 7,813
DALLAB 14,800 83 9,370 92.2 13,400 41,952 11,325 1,670 12,212
DE KALB 10,900 61 6,680 96.1 10,600 28,829 8,723 903 10,657
ELMORE 7,400 66 4,890 95.3 7,100 17,542 4,979 374 7,950
ESCAMBIA 7,400 66 4,900 94.2 7,000 26,682 6,167 887 9,421
ETOWAH 28,600 77 22,100 96.8 27,400 90,403 26,960 2,746 30,476
PAYETTE 4,000 80 2,400 93.3 3,800 8,704 2,100 217 4,326
FRANKLIN 5,900 60 3,630 96.3 5,800 16,736 3,896 498 6,001
GENEVA 5,800 51 2,930 96.8 5,700 22,226 7,687 582 5,804
GREENE 3,300 49 1,630 89.4 3,000 6,656 1,160 142 2,017
HALE 4,600 50 2,220 91.3 4,200 4,944 1,148 102 2,853
HENRY 3,600 54 1,960 94.9 3,500 13,397 T 3,522 343 3,418
HOUSTON 13,300 68 9,360 95.5 13,000 55,314 13,067 1,483 14,342
JACKSON 8,500 63 6,340 95.6 8,200 18,760 5,148 602 8,269
JEFFERSON 180,000 89 159,700 96.8 172,900 850,769 171,499 18,904 181,129
LAMAR 3,400 64 2,160 96.3 3,400 8,763 1,915 328 4,169
LAUDERDALE 16,400 b5 9,070 96.1 15,200 51,933 12,569 1,659 18,411
LAWRENCE 6,000 62 3,710 95.0 5,700 9,156 2,733 457 4,928
LEE 11,300 66 7,410 94.9 10,600 32,423 10,145 1,209 10,920
LIMESTONE 8,400 63 5,320 95.6 8,000 25,969 7,414 546 9,562
LOWNDES 3,400 54 1,830 90.4 3,200 6,097 645 59 2,065

CONTINUED
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HROUGHOUT THE NATION

—THE STATIONS THAT ACCENT THE SELL

Steer your sales to steady
increases with a name that is
known for results. Over the
years, the vast majority of
America's biggest and most
astute advertisers have consist-
ently relied on Storer leadership
for leadership themselves . ..
General Motors...Proctor & Gamble
...R.J. Reynolds...Revlon...General
Foaods...Schlitz...Kellogg...General
Electric. Join these and many
hundreds of other distinguished
names on the stations that
assure success, because, with
Storer, you always know where
your sales are going. With Storer,
they’re going up!

STORER BROADCASTING COMPANY

STORER
STATIONS

TELEVISION

DETROIY
WIBK-TY

Ch. 2—CBS
Your "Must"’ Station
to Cover Deiroit

CLEVELAND
WIW-TV

Top News—Top Movies
CBS Programming

TOLEDO
WSPD-TV

1st in Toledo
Covers 2,000,000

ATLANTA
WAGA-TV

More Top Movies
More News—More Coverage

MIlWA.UKEE
WITI-TV

CBS Programming
Top Movies

RADIO

PHILADELPHIA
WIBG

50,000 watts—First, by far
in Philodelphia

DETROIT
WIEK

WIJBK Radio is Defroit

CLEVELAND
wWiw

Wonderful, just wonderful!
Tops in network— Tops in local

WHEELING
WWVA

Only fuli-time CBS
Network Stotion in
Pistsburgh-Wheeling areo

TOl.EDO
WSPD

It only takes one
to reach ALl Toledo

MIAML
WGBS

50,000 Watts—CBS
:\_l_l; South Floridg

LOS ANGELES
KPOP

Covers the
2nd largest marke?

NATIONAL SALES OFFICES:
625 Madison Ave, N.Y. 22
Ploza 1-3940

230 N. Michigan Ave., Chicagd
FRonklin 2-6498
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Alabama conmmwe

Pasgsenger
Total % Television Television % Radio Radio Retail 8ales Food Sales Drug Sales Cars

County Homes Penetration Homes Penetration Homes 1958 ($000) 1968 ($000) 19568 (3000) 1958
MACON 6,200 60 3,690 92.6 5,900 9,927 3,584 237 4,332
MADISON 23,200 64 14,890 96.2 21,700 104,001 27,542 3,084 34,480
MARENGO 6,700 55 3,680 508 6,200 15,491 4,281 416 4,636
MARION 5,800 56 T 3,270 96.5 5,700 12,881 2,933 372 5,662
MARSHALL 12,100 67 8,160 96.3 11,700 46,174 9,738 1,351 14,441
MOBILE 77,600 87 67,430 95.9 78,700 312,661 85,955 14,609 86,157
MONROE 5,300 51 2,720 93.5 5,000 12,903 3,578 237 4,704
MONTGOMERY 46,100 85 39,330  95.0 43,600 199,711 41,988 5,820 46,469
MORGAN 15,000 76 11,470 96.2 14,400 50,661 13,947 1,480 16,723
PEREY 4,000 62 2,470 91.1 3,700 9,498 2,462 260 2,582
PICKENS 5,000 66 2,760 93.4 4,800 12,188 3,143 532 4,445
PIEE 7,100 60 4,270 93.6 6,700 16,985 4,269 633 5,722
RANDOLPH 4,900 62 3,020 951 4,700 9,912 2,607 277 4,897
RUSBELL 11,000 71 7,850 93.3 10,300 19,642 7,746 539 10,016
SAINT CLAIR 6,200 73 4,560 96.3 6,100 14,983 5,069 426 7,204
SHELBY . 7,700 8h 6,620 95.8 7,400 17,088 5.616 371 8,236
SUMTER 6,100 66 2,800 91.0 4,600 8,503 1,856 228 2,771
TALLADEGA 17,400 79 18,720 957 16,600 39,670 12,249 1,192 14,935
TALLAPOOSA 8,900 66 5,910 96.5 8,400 27,918 8,749 993 9.247
TUSCALOOBA 24,800 78 19,310 T 06.0 23,900 78,091 20,866 2,952 25,845
WALKER 14,500 86 12,640 96.3 14,200 35,185 11,167 1.087 14,531
WASHINGTON 3,400 51 1,740 91.8 3,100 5,223 1,566 88 3,404
WILCOX, 4,700 51 2,410 20.2 4,300 5,800 1,350 78 2,338
WINSTON 3,500 58 2040 965 3,500 10,707 2,177 398 3,771
TOTAL 831,700 74 616,660 95.5 782,100 2,654,946 707,270 83,603 852,861
Alaska market facis*

Total % Television Television % Radio Radio
City Homes Peneatration Homes Penetration Homes
ANCHORAGE 23,000 85% 19,550 97% . 22,300
CORDOVA 1,750 T % .. 1,650
FAIRBANKS 11,000 83 9,100 26 B 10,600
JUNEAU 4,500 84 T 3,800 96 4,275
SEWARD 2,000 - 97 B 1,900
SITKA 2,000 T o7 . 1,900

*There is no central source of information

from various sources.

Arizona market facis

for radio and television homes in Alaska. The figures above represent a co

neolidation of estimsates

Passenger

Total % Television Television % Radio Radio Retail Sales Food Sales Drug Sales Carsg
County Homes Penetration Homes Penetration Homes 1958 ($000) 1958 (3000) 1958 ($000) 19568
APACHE 6,000 43% 2,580 £0.29% 3,000 12,210 1,979 196 2,370
COCHISE 12,900 59 7,560 922 12,700 48,520 11,783 2,145 15,264
COCONINO 8,900 50 B 4,410 90.1 7,700 68,997 10,321 1,628 9,393
oILA 7,700 63 4,880 92.3 7,500 28,803 7,216 1,081 8,770
GRAHAM 3,300 55 1,830 90.6 3,000 12,994 2,792 451 4,156
GREENLEE 3,500 55 1,940 54.3 3,600 11,466 1,676 382 3,949
MARICOPA 164,400 20 147,450 936 150,000 707,806 179,154 28,710 218,918
MOHAVE 2,400 43 1,030 913 2,100 13,414 1,823 425 2,698
NAVAJO 8,800 43 3,740 745 5,900 36,993 6,567 892 5,908
PIMA 73,700 89 85,500 94.9 65,800 276,802 74,109 10,802 89,798
PINAL 16500 85 13,960 87.1 13,800 58,354 19,500 1,564 15,453
SANTA CRUZ 3,200 58 1,870 92.1 2,700 19,348 5,007 487 3,665
YAVAPAL 7,100 50 3,560 93.0 6,600 28,060 6,555 1,167 9,176
YUMA 13,700 i1 9760 92.7 12,300 55,619 15,162 2,154 15,888
TOTAL 331,900 81 270,070 22.0 206,700 1,379,385 343,643 51,884 405,306
PAGE A-26 o 1959 BROADCASTING YEARBOOK
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Your best natw’nal Advertzsmg
medzum to sell M exrico -

VIDEQ TRARPE
MUACENNIES

to feed the live programs of key sta-
tions to other cities. The latesi, most
modern equipment covering iwelve
ceniral and southern sfales, plus
eight local sfations serving the larg-
est northern cities.

e

REHCRSEESRSIseess

SERVING A POPULATION AREA OF 12,000,000 PEOPLE —
OVER ONE MILLION SETS IN USE - LOWEST COST PER
THOUSAND OF ANY COMPARABLE AREA-SIXTY PER
CENT LOCAL LIVE- SSSSaaaaaeaaaeaaeeeeeees

TELESISTEMA MEXICANQ, S. A.
EDIFICIO, TELEVICENTRO - AVENIDR CHAPULTEPEC NO.18 - MEXICO I, D. F.

5 = e NSO

A mighty good neighbor in dollar volume purchases of U. 8. goods. A wide open

market for distribution in this ever expanding Latin Amevican nation. Investigate

www.americanradiohistorv.com


www.americanradiohistory.com

Co. from estimates by Sales Management updated to
application of
U. 8. Bureau o

pring 1953 by
TOWth patterns determined by special surveys of the
the Census. “Percent Tv Penetration” and “Tv Homes"

—as of Spring 1959—were supplied by the A. C. Nielsen Co, “Percent
Radio Penetration” figures were supplied by the A. C. Nielsen Co. and
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Arkansas market facits
Passenger
9 % Radio Radio Retail Sales Food 8ales Drug Sales Cars
County I:Ir:nt;ls ée’flzltervait?:: T%Zgilson Pe{:etration Homes 19568 ($000) 1958 ($000) 1958 ($000) 1958
ARKANSAS 6,800 2% 4,880 95.0% 6,500 32,023 6,117 841
ABHLEY 5,100 63 3,230 93.4 4,900 19,161 5,336 680
BAXTER 2,000 50 990 934 2,000 7,891 2,067 323
BENTON 9,900 60 5,980 95.6 9,700 28,053 4,824 1,075
BOONE 3,800 60 2,350 96.2 3,800 14,765 3.987 515
BRADLEY 3,300 60 1,980 93.5 3,200 10,604 2,490 230
CALHOUN 1,300 60 780 92.2 1,300 2,586 979 83
CARROLL 3,100 56 1,740 95.2 3,000 6,753 1,466 264
CHICOT 5,300 63 3,350 89.7 4,800 13,445 3,216 472
CLARK 5,200 64 3,320 95.0 5,000 16,100 4,115 581
CLAY 5,400 61 3,270 95.8 5,400 12,428 3,525 23y
CLEBURNE 1,900 50 950 94.6 1,900 3,764 654 156
CLEVELAND 1,500 60 900 94.1 1,600 2,150 T40 42
COLUMBIA 6,800 63 4,290 93.0 6,300 20,179 4,118 861
" CONWAY 3,500 64 2,230 94.8 3,400 9,680 2,108 246
CRAIGHEAD 12,500 79 9,880 96.0 12,700 38,857 9,652 1,251
CRAWFORD 5,800 58 3,380 94.4 5.600 11,168 3,838 567
CEITTENDEN 12,900 75 9,680 90.2 12,400 35,171 7,073 737
CROSS 5,700 67 3,820 93.6 5,400 12,339 2,689 569
DALLAS 2,900 64 1,860 91.9 2,700 11.044 2,617 219
DESHA 5,900 59 3,470 92.1 5,500 14,673 4,188 440
DREW 3,600 62 2,220 92.8 3,400 8,643 3,137 308
FAULENER 5,800 66 3,810 95.7 5,600 16,813 4,394 466
YRANKLIN 2,300 57 1,300 94.6 2,300 5,852 1,091 190
FULTON 1,500 b8 870 $6.0 1,600 2,962 605 55
GARLAND 15,600 75 11,750 95.1 14,700 55,166 13,297 2,265
GRANT 2,200 62 1,360 94.3 2,100 3,458 1,358 81
GREENE 6,500 60 3,930 95.9 6,300 17,806 4,195 407
HEMPSTEAD 5,400 59 3,170 93.7 5,000 14,142 4,286 449
HOT SPRINGSB 6,400 62 3,970 95.3 6,700 14,803 4,539 504
HOWARD 2,300 68 1,560 94.6 2,300 7,839 1,785 378
INDEPENDENCE 5,300 64 3,380 95.4 5,200 15,185 3,162 346
1ZARD 1,400 50 700 * 953 1,400 2,666 389 63
JACKSON 7,300 64 4,650 93.8 6,600 20,276 3,405 557
JEFFERSON 24,500 71 17,440 92.3 22,200 63,387 20,459 1,668
JOHNSON 3,600 57 2,010 95.1 3,400 8,600 2,605 168
LAFAYETTE 2,700 59 1,590 92.3 2,600 5,990 1,629 160
LAWRENCE 4,000 66 2,640 96.2 3,900 12,066 3,036 258
LEE 6,000 66 3,930 91.2 5,600 12,845 2,851 373
LINCOLN 2,800 61 1,720 90.6 2,500 4,388 854 137
LITTLE RIVER 2,400 68 1,620 91.2 - 2,200 4,640 1,570 196
LOGAN 3,700 56 2,090 95.8 3,600 9,834 1,852 284
LONOXE 6,000 72 4,320 93.8 5,700 19,084 4,927 401
MADISON 2,000 56 1,120 94.4 2,000 3,262 876 43
MARION 1,200 54 650 93.9 1,200 2,844 1,225 97
MILLER 9,400 83 7,830 93.5 9,900 46,491 8,878 1,084
MISSISSIPPI 17,600 ki 13,480 92.3 16,400 53,377 15,426 1,465
MONROE 4,600 66 3,020 91.6 4,300 12,863 3,338 336
MONTGOMERY 1,200 59 710 85.1 1,100 2,276 616 48
NEVADA 2,700 64 1,730 934 2,600 5,388 1,499 172
NEWTON 1,300 b6 730 94.0 1,300 453 214 29
OUACHITA 9,300 64 5,980 94.2 10,000 21,183 5,448 581
PERRY 900 69 620 93.9 800 1,263 376 J—
PHILLIPS 12,900 67 8,650 80.7 11,600 29,041 8,304 992
PIKE 1,700 58 890 95.8 1,700 5,178 991 207
POINSETT 7,500 76 5,670 83.8 6,600 22,834 5,131 868
POLK 3,000 58 1,750 93.3 2,900 8,802 2,072 339
POPE 5,100 57 2,920 95.2 5,000 17,186 4,045 536
PRAIRIE 2,700 72 1,940 94.0 2,600 7,794 1,833 290
PULASKI 78,400 80 62,940 95.7 78,800 280,591 63,422 9,779
RANDOLPH 2,800 58 1,610 24.2 2,700 8,659 1,495 348
ST. FRANCIS 9,000 71 6,400 922 8,300 20,833 5,821 487
SALINE 6,600 68 4,490 95.5 6,700 19,271 5,468 450
SCOTT 1,400 56 790 94.4 1,300 4,737 1,279 145
SEARCY 2,300 63 1,220 92.4 2,100 38,652 823 125
SEBASTIAN 18,300 83 15,160 95.9 20,500 100,243 21,904 3,080
SEVIER 2,000 68 1,350 94.7 2,000 6,209 1,532 326
CONTINUED
Sources of information: “Total Homes” were prepared by A. C. Nielsen are the figures currently in use by that company. “Radio Homes” are

the product of multiplying Nielsen percentages of penetration ‘b1y total
homes. “Retail Sales,” “Food Sales” and ‘Drug Sales” copyright 1958 by
Sales Management; no further reproduction authorized without express
permission of Sales Management. “Passenger Cars” are official regis-
tration figures from the various states.
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DIFFERENCE

that makes for superior programming

International Detective

The Adventures of Robin Hood
Police Station

What Are the Odds?

The Invisible Man

The Adventures of Sir Lancelot
Decoy

The Big Story

Trouble With Father

The Buccaneers

My Little Margie

Willy

Star Performance

The Hunter

My Hero

The American Legend
Overseas Adventure

Dateline Europe

Cross Current

The Star and The Story

Rocky Jones, Space Ranger

The Adventures of the Scarlet Pimpernel
Colonel March of Scotland Yard
Sword of Freedom

Cartoon Library

OFFICIAL FILMS, INC.
25 West 45th Street ¢ New York 36, New York e PLaza 7-0100
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Arkansas conno

Pass-
Total % Television Television % Radio Radio Retail SBales Food Sales Drug Sales Ca
County Homes Penetration Homes Penetration Homes 1958 ($000) 1958 ($000) 1958 ($000) 1¢
SHARP 1.500 50 760 £5.4 1,500 2,088 656 78
STONE 1,300 50 o 650 4.0 1,200 2,907 533 197
UNION 14,800 70 10430 922 14,100 64,176 15,088 L714
VAN BUREN 1.600 63 1,010 95.0 1,600 3,392 560 87
WASHINGTON 14,800 85 9,730 96.0 14300 48,628 10,406 1,581
WHITE 9,500 67 6350 954 9,200 28,967 5,520 750
WOODRUFF 3,600 67 2410 92.9 3,400 8,224 2,215 262
YELL 2,800 56 1,580 94.6 2,700 7,887 874 261
TOTAL 485,800 69 337,020 941 467,000 1,489,866 359,143 46,642 +457,743
*State wide total
California market facis
Passenger
Total % Television Television % Radio Radio Retail Bales ¥Food Sales Drug Bales Cars
County Homes Penetration Homes Penetration  Homes 1958 ($000) 1968 (3000) 1958 ($000) 195L
ALAMEDA 305,500 89% 271,040 96.4% 289,100 1,159,677 312,291 42,286 436,548
ALPINE 100 60 60 88.4 100 1,040 142 e 317
AMADOR 2.900 69 1,990 '93.6 2,700 8,292 2,428 302 6,031
BUTTE 25,900 79 20,280 23.0 23,500 107,838 30,180 3,402 54,620
CALAVERAS 3,100 68 2,140 913 2,900 6,581 2,087 260 7.387
COLUEA 3,300 69 2,290 54.6 3,100 17,387 3,659 384 9,472
GONTRA COBTA 112,100 20 100,980 96.9 105,400 417,308 136,956 13,330 191,944
DEL NORTE 5.900 59 3,480 91.5 5,200 22,082 5,612 566 10,766
ELDORADO 7,000 69 4,820 931 6,100 131,385 9,461 653 16,287 _
FRESNO 104,600 85 89,210 94.3 97,000 466,692 127,642 16,620 207,840
GLENN 4,700 69 3250 940 4400 22,479 4,826 587 12,548
HUMBOLDT 30,800 83 25,460 93.2 29,800 147,285 40,643 3,637 60,327
IMPERIAL 19.100 72 13,820 88.6 16,800 98,303 22,169 2,784 37,694
INYO 4,100 52 2,150 20.3 4,100 20,842 4,811 598 9,013
KERN 84,700 87 73,370 93.0 76,700 362,247 92,466 10,928 165,332
KINGS 14,000 88 12,340 93.5 13,000 60,242 14,596 1,961 28,913
LAKE 4.100 69 2,840 93.6 3,700 16,490 4,900 161 10,609
LASSEN 4,700 54 2,550 954 4,900 15,921 7,025 395 10,211
LOS ANGELES 2,040,100 91 1,866,460 "96.5 1,889,300 8,346,378 2,123,082 286,924 3,142,338
MADERA 11,600 87 10,020 91.6 10,400 44,283 13,756 1,085 24,447
MARIN 41,300 87 36,030 975 38,200 152,332 46,672 4,845 66,161
AARIPOSA 1,300 69 900 91.8 1,200 5,300 2,070 166 3,447
MENDOCINO 15,900 63 10,060  92.2 16,000 67,153 15,416 1,245 30,966
MERCED 25.300 82 20,620 92.9 28,400 98,940 24,002 2,815 47,568
A0DOC 2,600 54 1,410 91.7 2,500 8,592 2,027 334 5,812
AONO 700 60 480 926 700 5,511 1,744 . 1,676
MONTEREY " 57,000 85 48,660 948 52,400 203,841 50,562 6,202 88,311
NAPA 19,200 70 13,350 6.9 17,700 54,663 14,725 1,663 52,934
NEVADA 6,000 68 3,940 933 5,800 30,414 11,872 845 11,780
ORANGE 214,100 91 194,620 58.7 168,600 638,309 174,328 22,202 301,759
PLACER 15,400 81 T 12,490 94.3 T 14,300 58,630 15,393 1,803 30,891
PLUMAS 3,500 69 2,400 91.0 3,300 12,692 4,379 713 10,801
RIVERSIDE 91,700 84 76,800 93.3 82,300 351,638 86,657 12,442 166,766
SACRAMENTO 143,000 88 128,140 95.2 128,600 632,808 183,741 19,915 236,045
BAN BENITO 4,300 75 3210 935 3,900 15,710 3,586 562 9,678
SAN BERNARDING 163,400 88 134,260 95.0 136,300 537,937 138,635 15,801 252,959
SAN DIEGO 281,300 20 253,850 95.8 288,300 1,170,046 293,140 38,632 444,646
SAN FRANCISCO 284,300 89 253,850  95.9 273,300 1,157,612 266,813 34,317 333,482
BAN JOAQUIN 74,500 87 64,950 947 67,600 281,373 67,026 9,034 133,853
SAN LUIS OBISPO 22,400 75 16,810 95.0 20,000 100,007 26,147 2,695 43,124
SAN MATEO 129,000 91 117,260 97.4 121,700 523,083 163,579 19,973 207,951
SANTA BARBARA 47,500 86 40,370 95.1 35,300 190,445 48,368 7,181 78,229
SANTA CLARA 176,800 88 156,290 96.2 157,300 720,673 200,760 24,547 288,628
SANTA CRUZ 28,400 85 24,220 95.1 27,100 97,737 27,408 3,764 51,533
SHASTA 17,100 67 11,410 93.5 17,200 77,736 21,801 2,069 37,869
SIERRA 600 65 390 835 500 1,439 442 39 1418
SISKIYOU 9,300 61 5,660 98.7 8,600 37,117 10,627 1,105 22,356
SOLANO 35,900 87 31,250 96.5 39,100 126,678 36,902 3,629 61,449
soNOMA 48,200 85 40900 958 44,700 195,698 46,324 6,176 86.797
STANISLAUS 46,500 82 38,330 95.2 44,000 202,616 47,292 8,790 96,125
SUTTER 9,700 o 8,850 940 8,900 24,778 7,853 485 19,451
CONTINUED
PACE A-30 @ 1959 BROADCASTING YEARBOOK

www.americanradiohistorv.com


www.americanradiohistory.com

IN INLAND CALIEORNIA (AND WESTERN NEVADA)

Beeline radio covers 3 of the top farm income counties in the
nation, including Fresno County, the national leader. If you're
interested in cotton-picking, turkey-plucking counties, Fresno
is number two in both. For an added fillip, there’s Stanislaus
County, number one in peaches, number two in dairy.
Agriculture is a big business — and a very profitable
one, Dip into this rich market with a message on Beeline
radio.
Purchased together, Beeline stations give you more
radio homes than any combination of competitors . . .
at by far the lowest cost per thousand.

(SR&D & Nielsen)

- ‘o.!"b REND Cotton combine
KFBK o sactamento harvests cotton
N : in the Fresno area
KBEE O MODESTO
KM)J o rresno
KERN o eaxersricip

\ MecClatchy Broodcosting Cowmpony

SACRAMENTO, CALIFORNIA
PAUL H. RAYMER CO., NATIONAL REPRESENTATIVE
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California comwue

Passenger
Total % Television Television % Radio Radio Retail 8ales Food Sales Drug Sales Cxa,rsg
County Homes Penetration Homes Penetration Homes 19568 ($000) 1958 ($000) 1958 ($000) 1958
TERAMA 7,200 73 5,250 93.7 6,600 29,096 7,292 1,147 15,764
TRINITY 3,400 73 2,480 89.0 2,400 7,428 3,554 44 5,863
TULARE 44,000 86 37,920 93.8 41,100 186,903 49,063 5,079 92,421
TCOLUMNE 4,200 69 2,890 924 4,800 16,428 4,455 533 9,676
VENTURA 51,700 90 46,450 94.7 46,100 182,065 50,808 5,833 90.156
YoLO 17,200 73 12,630 92.9 15,800 69,623 18,448 2,163 38,721
YUBA 7,200 67 4,820 94.5 8,200 48,518 9,546 1,448 17,421
TOTAL 4,929,000 89 4,368,640 95.8 4,562,000 10,684,257 5,141,925 653,088 7,906,568
Colorado market facts
Passenger
Total % Television Television % Radio Radio Retail Sales Food Sales Drug Sales Cars
County Homes Penetration Homes Penetration Homes 1958 ($000) 1958 ($000) 1958 ($000) 1958
ADAMS 19,200 93% 17,920 96.8% 20,200 72,421 15,948 4,590 37,856
ALAMOSA 2,900 44 1,290 95.2 2,900 11,925 2,792 412 3142
ARAPAHOE 27,700 88 24,430 971 25,300 106,562 34,668 4,191 42,396
ARCAULETA 700 50 350 89.7 500 3,905 642 323 795
BACA 2,400 48 1,150 96.1 2,500 4,796 891 219 2,353
BENT 2,300 48 1,100 953 2,200 4,658 1,236 134 2,387
BOULPER 17,800 89 15,820 97.2 16,400 79,221 19,219 3.298 26,745
CHAFFEE 2,400 60 1,450 96.0 2,100 11,439 2,697 298 8.323 _
CHEYENNE 1,100 47 520 96.4 1,200 2,284 592 150 1,018
CLEAR CREEK 1,000 68 680 264 1,100 5,668 889 197 1,574
CONEI0S 2,500 44 1,110 89.2 2,200 4,239 792 215 2,092
COSTILLA 1,200 51 610 85.3 1,000 1,708 174 85 978
CROWLEY 1,300 68 890 96.1 1,300 2,853 56) 126 1,465
CUSTER 400 63 250 96.2 400 675 284 182 585
DELTA 5,500 58 3,210 95.6 5,300 18,177 5,108 719 6,010
DENVER 173,600 92 159,020 26.9 165,300 879,558 185,468 46.048 192,906
DOT.ORES - 500 52 260 96.5 500 1,816 188 37( 973
DOUGLAS - 1,100 64 700 95.0 1,000 3,997 668 68 2,100
EAGLE 1,300 57 740 95.9 1,200 8,571 1,107 232 1,603
ELBERT 1,100 63 690 95.2 1,000 1,676 608 44 1,507
EL PASO 35,900 82 29,350 96.9 38,900 189,511 39,840 7,984 50,368
FREMONT 5,500 64 3,510 95.7 5,100 18,990 4,509 697 7,250
GARFIELD 3,800 42 1,600 95.8 3,600 17,789 3,640 868 4,798
GILPIN 200 70 140 91.6 200 1,125 159 73 526
GRAND 1,300 57 740 94.1 1,100 6,631 1,144 507 1,827
GUNNISON 1,700 44 750 94.2 1,700 7,388 1,767 198 2,109
HINSDALE 100 50 50 88.4 88 26 I - 143
HUERFANO 2,900 51 1,470 91.3 2,600 6,253 1.834 201 2,300
JACKSON 700 57 400 92.6 600 1,670 242 206 915
JEFFERSON 29,400 91 26,620 97.2 28,200 117,315 43,900 5,524 50,505
RIOWA 800 48 380 96.0 200 3,025 906 96 1,001
KIT CARSON 2,500 47 1,180 96.7 2,700 7,300 1,326 347 2,621
LAKE 2,600 61 1,620 93.0 1,900 10,208 2,714 398 2,997
LA PLATA 5,300 51 2,710 95.0 4,600 32,280 7,607 1,022 6,307
LARIMER 15,700 86 13.450 y7.1 15,100 60,905 14,310 2,302 20,684
LAS ANIMAS 7,700 51 3.930 ¥2.9 7,400 17,633 3,088 581 6,108
LINCOLN 1,800 63 1.130 95.5 1,800 6,483 810 284 2,227
LOGAN 8,200 73 4,510 96.4 5700 25,575 4,815 700 8,193
MESA 15,900 72 11,520 96.5 14,800 84,156 19,195 2,764 20,404
MINERAL 200 50 100 93.3 200 458 20 B 212
MOFFAT 2,000 45 890 95.0 1,800 9,070 2,318 338 2,670
MONTEZUMA 3,400 51 1,740 54.2 2,800 21,217 4,472 818 5906
MONTROSE 5,000 56 2,820 95.0 4,600 20,936 4,953 290 6,332
MORGAN 6.400 75 4830 957 5,600 24,036 5,320 933 8,301
OTERO 8.000 68 5,450 94.3 7,600 25,498 7,652 921 8,497
OURAY 700 57 400 94.0 600 1,927 519 204 691
PARK 500 60 300 95.4 500 2,003 394 88 936
PHILLIPS 1,300 48 630 96.2 1,300 5,867 1,295 265 1,923
PITKIN 700 44 310 92.3 500 2,802 442 136 1,199
PROWERS 4,400 48 2,120 95.4 4,800 14,724 2,869 599 4,686
PUEBLO 33,000 82 26,980 96.7 30,500 129,179 35,922 3,049 39,602
RIO BLANCO 1,600 42 670 95.5 1,600 5,674 1,525 339 2,031
CONTINUED
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The million doilar buyers' of broadcast advertising
at the top 50 tv-radio agencies pick BROADCASTING...

AS THE BEST MEDIUM FOR A STATION'S

’ ADVERTISING TO REACH THEM
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HOW DO WE KNOW ? These are the findings of a brand-new readership study by
American Research Bureau, Inc., conducted among the mostimportant executives respon-
sible for broadcast advertising decisions at the 50 biggest TV-radio agencies in America.
If you want to know the full facts about their TV-radio business publication preferences,
send for a copy of “What Do the Million Doliar Buyers Think?’—just off the press.

/ BROADCASTING

¥ THE BUSINESSWEEKLY OF TELEVISION AND RADIO

1735 DeSales Street, N.W., Washington 6, D. C.
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Colorado conmue

Passenger
Total % Television Television % Radio Radio Retail 8ales Food Sales Drug Sales Cars L2
County Homes Penetration Homes Penetration  Homes 1958 ($000) 1968 ($000) 1958 ($000) 1958
RIO GRANDE 3,100 45 1,380 93.9 3,000 10,891 2,816 468 3,640
ROUTT 2,700 44 1,200 942 2,500 7,345 2,059 398 2,430
SAGUACHE 1,400 45 630 92.3 1,200 2,791 478 199 1424
EAN JUAN 400 53 210 95.7 400 678 231 70 293
SAN MIGUEL 800 B8 460 93.3 700 2,252 500 71 865
SEDGWICK 1,560 49 730 96.9 1,600 5,366 995 169 1,684 "
SUMMIT 400 58 230 95.7 400 1,242 153 104 868
TELLER 900 61 550 950 1700 2,046 716 201 1,290
WASHINGTON 2,300 70 1,610 26.9 2,300 5013 1,198 221 2698 |
WELD 21,900 90 19,650 96.6 20,900 74,449 16,429 2,266 26,593
YUMA 3,400 49 1,650 96.7 3,300 8,925 2,014 445 3,733
TOTAL 511,900 81 T 412,690 965 490,088 2,920,759 522,505 101,162 651,939 N
F
‘¥
Connecticut market facts
Pasgenger
Total % Television Television % Radio Radio Retail Sales Food Sales Drug Sales Cars
County Homes Penetration Homes Penetration Homes 1958 ($000) 1958 ($000) 1958 (3000} 1958
FAIRFIELD 179,700 9294 165,020 96.89% 171,800 961,036 266,244 31,895 247,329
HARTFORD 189,000 92 173,350  97.1 181,700 920,410 216,164 35,795 235,774
LITCHFIELD T 34,600 22 31,760  96.3 33,100 129,546 137,416 4,554 46,600
MIDDLESEX 22,800 92 20,920 96 21,600 105,296 25,446 3,925 33,504
NEW_HAVEN 185,700 92 170,830 86.8 178,600 774,825 204,120 27,448 219,937
NEW LOFDOY 50,400 91 46,040 £5.8 41,700 246,655 62,447 6,668 60,663 _
TOLLAND 16,200 51 14,820 95.9 15,100 41,709 11,170 1,194 22,963 &
WINDHAM 21,400 92 19,590 95.5 20,200 85,646 22,836 1,987 23,644
TOTAL 699,900 92 642,330 96.7 669,800 3,265,123 845,843 113,466 890,394
-
Delaware market facts -
. Passenger
Total 9%, Television Television % Radio Radio Retail Sales TFood Sales Drug Sales Cars L
County Homes Penetration Homes Penetsation  Homes 1958 ($000) 1958 ($000) 1958 ($000) 1958
KENT 19,600 90% 17,620 92,29, 15,700 83,052 13,203 1,938 292,710
NEW CASTLE 84,200 92 71,210 9.7 76,700 425,177 97,878 14,512 80,494
SUSSEX 24,900 90 22,460 91.9 21,900 105,362 18,874 2,613 21,119
TOTAL 128,700 91 117,290 95.2 114,300 613,589 129,955 18,963 124,323

Sources of information: '"Total Homes" were prepared by A. C. Nielsen
Co. from estimates by Sales Management updated to Spring 1959 by
application of growth patterns determined by special surveys of the
U. 8. Bureau of the Census. “Percent Tv Penetration” and “Tv Homes"
—as of Spring 1959—were supplied by the A. C. Nielsen Co. “Percent
Radio Penetration” figures were supplied by the A. C. Nielsen Co. and

PACE A-34 o 1955 BROADCASTINC YEARBOOK

are the figures currentlly in ute by that company. “Radioc Homes" are
n

the product of multiplying Nielsen percentages of penetration by total
homes. "“Retail Sales,” "Food Sales” and "Drug Sales” copyright 1959 by
Sales Management; no further reproduction authorized without express
permission of Sales Management. ‘Passenger Cars” are official regis-
tration figures from the various states.
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WTIC-TV

SELLS

RICH, RICH
SOUTHERN
NEW ENGLAND

REPRESENTED BY
HARRINGTON, RIGHTER
AND PARSONS INC.

GREENFIELD WTIC-TV

HARTFORD, CONN.
NORTHAMPTON

HOLYOKE

CHICOPEE -

SPRINGFIELD

TORRINGTON  MANCHESTER
HARTFORD

BRISTOL  NEW BRITAIN
WATERBURY MIDDLETOWN

MERIDEN

NORWICH
NEW HAVEN NEW LONDON
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District of Columbia market facts

Passenger
Total % Television Television % Radio Radio Retail Sales Food Sales Drug Sales Cars
County Homes Penetration Homes Penetration Homes 1958 ($000) 1958 ($000) 1958 ($000) 1958__
WASHINGTON 241,600 91% 219,640 96.5% 238,200 1,332,143 265,464 64,476 162,649
-

Florida market facits

Passenger

Total % Television Television % Radio Radio Retail 8ales Food Sales Drug Sales Cars

County Homes Penetration Homes Penetration Homes 1958 ($000) 1968 ($000) 1958 ($000) 1958
ALACHUA 18,100 66% 11,980 94.4% 16,600 82,372 21,393 2,956 22,265
BAKER 1,400 78 1,000 908 1,30 5669 1816 186 2,210
BAY T 18700 74 12,430 954 15500 75868 19,490 2,730 22,079
BRADFORD 2,900 78 2250 92.2 2,600 8080 223 313 3,756
BREVARD - 26,200 71 185%0 962 20,700 91427 27,05 3,883 87,67
BROWARD 92,000 89 81,840 963 71600 395,058 93,871 16,525 127,450
caLEOUN 1800 69 1070 $31 1,700 7,765 1663 408 1,738
CHABLOTTE 2000 70 1,380 936 1,800 18,347 4,381 339 4,241
crteos 1,700 B85 940 946 1,500 8243 2,208 336 3,193 _
cLay 4600 76 3480 930 4,300 12,000 3,002 568 6,550
COLLIER 4,600 70 ] 3,220 89.4 3700 18,522 4,049 86l 6,026
COLUMBIA k200 62 3220 921 4,800 18,779 4514 421 5,540
DADE ~ em500 90 243,060 965 239,300 1,484,480 352644 57,634 365,057
DE 50TO 2,500 56 1,400 92.1 2200 11,638 3,133 a72 3,230
DIXIE  se0 89 530 89.4 800 4,648 1581 165 1,274
pUVAL 125,200 86 107,680 g6.1 114,100 636,908 167,454 23,429 141,820
ESCAMBA 44700 81 36010 954 41,300 201,714 54,309 6,358 68,136
FLAGLER 1400 = 71 990 803 1,200 3,171 676 256 2,065

CONTINUED

PULSE RATED No. 1°

IN 90% OF ALL SUNDAY THROUGH SATURDAY TIME PERIODS
IN THE NATION'S

26TH RETAIL SALES MARKET"™

Florida's Golden Triangle, Tampa, St. Petersburg, Clearwater now is 28th in Food
Sales—27th in Service Station Sales—32nd in Apparel Sales—29th in General
Merchandise Store Sales—23rd in Building Material and Hardware Sales—35th in
Furniture, Household Appliance Sales—27th in Drug Store Sales and 2&th in

Automotive Dealer and Store Sales.

*PULSE—MAY 1959 You reach Florida's fastest growing market of ready-to-buy customers best with *$SALES MANAGEMENT,
WFLA RADIO. Get the story of The Land of Profitunity from your John Blair man. 1959 SURVEY OF BUYING POWER

WFLA RADIO

SERVING FLORIDA’S GOLDEN TRIANGLE—TAMPA-ST. PETERSBURG-CLEARWATER
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What makes Fords move so fast in Washington? " "The Sound of Quality’ on WRC Radio represents
an essential part of the Washington District Ford Dealers Association's overall marketing program.” (signed)
Robert L. Lewis, Chairman, Washington District Ford Dealers Advertising Association. The Ford Division of
the Ford Motor Company also uses WRC Radio in its advertising campaigns. Here's further proof that, for

national and local advertisers, WRC Radio’s

Sound of Quality” is the power that accelerates sales in the

nation's capital. NBC Leadership Station in Washington, D.C. Sold by NBC Spot Sales. WRC - 980
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Florida conmweo

Passenger
Total % Television  Television % Radio Radio Retail 8ales Food Sales Drug Sales Carsg
County Homes Penetration Homes Penetration Homes 1958 ($000) 1958 ($000) 1958 (3000) 19568
FRANKLIN 1,600 43 650 91.6 1,400 5,641 1,851 232 1,502
GADSDEN 8,700 56 4,910 91.1 7,700 27,492 6,954 897 7,139
GILCHRIST 600 60 : 360 91.6 500 3,357 1,082 1,024
GLADES 700 61 430 91.6 600 2,402 951 53 599 o
GULF 2,700 60 1,610 94.5 2,600 7,561 2,584 274 2,797
HAMILTON 2,200 62 1,360 89.7 2,000 5,920 2,012 184 1,454
HARDEE 3,500 56 1,960 94.0 3,200 15,559 3716 457 4,245
HENDRY 1,800 61 1,090 93.3 1,700 13,166 2,890 331 3267 -
HERNANDO 2,600 56 1,450 92.8 2,300 11,414 2,728 388 3,647
HIGHLANDS 5,200 60 3,140 S4.4 4,600 27,125 7,663 854 7,505
HILLSHOROUGH 116,100 87 100,510 95.9 99,500 494,785 120,838 19,986 139,742 .
HOLMES 2,800 54 1,520 93.7 2,600 9,306 3,483 325 2,048
INDIAN RIVER 5,600 5] 8,270 93.7 4,800 32,629 7,628 1,267 9,258
JACKSON 8,700 56 4,780 92.6 8,000 31,670 7,348 815 8,424
JEFFERSON 2,400 54 1,290 89.1 2,100 5,894 1,688 173 2,035
LAFAYFTTE 700 60 420 93.3 700 2,730 606 87 733
LAKE 14,300 7 10,130 95.2 13,200 66,384 17,783 2,313 22,486
LEE 12,200 70 8,490 94.6 10,800 76,263 18,851 2,774 18,739
LEON 16,000 53 8,440 93.2 14,600 90,451 18,203 2,075 14,221
LEVY 2,600 56 1,390 50.3 2,300 13,406 2,719 350 2,880
LIRERTY 700 41 290 92.3 600 1,772 962 . 693
MADISON 3,400 54 1,850 90.8 3,100 13,318 3,499 311 3,127
MANATEE 16,600 78 12,950 95.9 14,500 77,679 22,421 2,628 26,009
MARION 14,000 64 8,900 93.3 12,800 60,178 12,406 1,646 15,200
MARTIN 4,100 59 2,400 6.0 3,600 20,067 6,450 1,389 6,474
MONEOE 16,000 73 11,680 960 14,000 50,361 13,396 1,952 13,6456
NASSAT 4,000 79 3,160 93.4 3,600 11,789 2,063 102 4,613
OKALOOSA 15,900 67 10,640 94.7 11,800 48,307 10,323 1,357 16,518 _
OKFRECHOBER 1,200 67 800 94.3 1,100 7,453 2,392 125 1,928
ORANGE 76,800 84 64,710 96.0 63,900 363,160 76,790 11,333 88,197
OSCEOLA 5,100 66 3,360 95.0 4,700 22,833 6,823 725 8177
PALM REACH 67,300 84 56,730 94.7 54,500 334,783 75,992 11,726 89,019
PARCO 8,900 50 5,250 95.1 7,700 34,166 9,459 1,143 12,160
PINELLAS T 102,400 83 85,380 96.9 92,200 468,807 98,382 17,140 145,413
POLK . 54,500 76 41,670 $5.6 46,200 209,617 56,763 6,781 63,708
PUTNAM 9,500 71 6,700 92,7 8,400 34,364 8,552 1,997 9,725
§7. JOHNS 9,800 75 7,390 94.3 8,800 26,203 6,418 1.241 9,196
ST. LUCIF, - 8,800 59 5,160 95.0 8,100 55,296 14,935 1,763 13,694
SANTA ROSA 5,900 67 3,950 93.7 5,400 32,142 11,409 728 8,236
SARASOTA 20,300 64 12,920 95.8 17,100 113,777 27,253 4,867 33,416
SEAMNOLE 11,500 63 7,200 93.9 10,100 37,042 11,196 1,543 14,587
SUMTER " 3,000 59 1,760 94.4 2,700 11,930 3,213 449 3,320
SUWANNER 3,700 62 2,280 92.5 3,600 16,637 3,330 528 3,611
TAYLOR 3,600 54 1,950 82.6 3,300 13,823 4,193 321 3,570
HNION - 900 78 700 916 800 3,206 995 70 872
VOLUSIA 35,100 63 22,230 95.3 32,000 168,452 34,976 7,594 48,406
WAKULLA o 1,200 44 530 88.8 1,100 1,887 963 1,163
WALTON 3.700 54 2,000 94.4 3,500 17,569 3,513 114 4,375
WASHINGTON 2,600 48 1,260  93.0 2,600 7,773 2,221 460 2.456 -
TOTAL 1,344,700 80 1,074,160 95.5 1,171,900 6,276,133 1,528,374 232,219 1,718,028
Georgia market facis
Passenger
Total % Television Television % Radio Radio Retail Sales ¥ood Sales Drug Sales Cars
County Homes Penetration Homes Penetration Homes 1958 ($000) 1958 ($000) 1958 ($000) 1958
APPLING 3,000 54% 1,610 93.8% 2,80_0_ 10,503 2,130 363 2,727
ATKINSON 1,700 54 920 933 1,600 2,194 668 89 1,295 .
BACON 2,200 72 1,580 4.2 2,100 7,919 1,965 376 1,918 -
BAKFH 1,100 54 590 914 1,000 737 284 = 826
BALDWIN 5,600 59 3330 941 5,300 16,314 4,568 630 5186
BANKS 1,400 73 1,020 950 1,300 588 436 1824 *
BARROW 3,400 74 2,510 5.8 3,300 14,271 3,782 441 4,079
BARTOW 7,100 87 6,210 95.6 6,700 17,106 5,410 644 7,672
BEN HILL 3,800 54 2,040 96.4 3,600 11,780 2,842 300 3,644
BERRIEN 3,000 56 1,640 94.8 2,800 13,437 6,242 407 2,857 ¢
BIBB. 40,000 o 30,939 95.4 38,000 165,864 37,581 5,806 38,601
BLECKLEY 2,100 64 1,340 93.7 2,000 6,891 1,842 276 2,330
BRANTLEY 1,400 56 780 83.0 1300 2.358 963 93 1294
BROOKS 3,500 46 1,600 93.2 3,400 9,065 2307  om 3,180
BRYAN 1,400 61 860 93.3 1,300 3,926 1,214 56 1,362
CONTINUED
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Q//leé C%ﬁ//;////iJ- The home of WSB Radio and WSB-TV

Your advertising in Atlanta belongs
on the WSB stations

In few major markets of America do you
find so high a degree of media dominance.
In Georgia WSB Radio and WSB-TV are
overwhelming firsts in audience, in coverage,
and in facilities.

Thirty-seven years of programming in the
public interest has earned for these stations
an audience confidence and respect which

means much to advertisers. It means a pre-
conditioned acceptance of your programs. It
means an audience more receptive to products
and services advertised on WSB Radio and
WSB-TV. These arc tangible assets . . . with
u record of higher-than-anticipated dividends
paid to sponsors. Certainly your advertising
in Atlanta belongs on the WSB stations.

wsb radio / wsb-tv

Affiliated with The. Atlaata Jonrnal and Counstitution. NBC affiliute. Represented by Peiry

Associated with WSOC-WSOC/ TV,

Charlotte. WHIQ-WHIO/TV. Dayton.
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Georgia CONTINUED

Passenger
Total 9% Television Television %, Radio Radio Retail Sales Food Sales Drug Sales ('m.rsg
County Homes Penetration Homes Penetration Homes 1958 ($000) 19568 ($000) 1958 ($000) 1958
BULLOCH 5,800 58 3,370 94.4 5,300 16,763 3,818 621 5,937
BUBKE 5,300 58 3,060 88.6 4,800 9,796 2,626 236 3,519
BUTTS 2,200 79 1,740 94.8 2,100 6,081 1,690 97 2,176
CALHOUN 2,000 55 1,090 50.5 1,800 5,137 992 371 1,298
CAMDEN 2,600 70 1,760 93.3 2,200 3,628 880 143 2,398
CANDLER 1,800 57 1,020 93.5 1,700 5,756 1,364 158 1,536
CARROLL 8,400 86 7,210 95.7 8,100 25,972 5,768 816 9,942
CATOOSA 4,600 79 3,620 96.0 4,300 10,146 3,227 556 76,642
CHARLTON 1,100 71 780 93.3 1,000 4,946 1,076 227 1,114
CHATHAM 58,100 85 45,200 95,7 49,100 201,691 49,851 6,72¢ 52,831
CHATTAHOOCHTE 2,700 73 1,970 95.0 1,700 2,958 380 L 4,704
CHATTOO0GA 5,400 77 4,170 96.2 5,200 13,947 3,088 461 5,617
CHEROKEE 5,200 82 4,250 96.6 5,000 22,696 6,006 433 6,610
CLARKE 11,400 75 8,560 95.5 10,700 55,542 11,679 2,128 12,693
CLAY 1,300 60 780 90.8 1,200 2,033 287 94 849
CLAYTON 9,000 89 8,030 96.6 7,800 14,272 6,221 335 13,860
CLINCH 1,500 b8 870 95.2 1,400 3,497 758 121 1,237
COBE 27,400 91 24,980 96.7 25,300 82,850 26,070 3,182 35,338
COFFEE 8,200 55 3,380 94.2 5,700 15,359 3,118 890 5,085
COLQUITT 9,400 62 5,820 95.0 8,800 28,276 8,509 1,103 9,059
COLUMBIA 2,200 78 1,710 93.5 2,100 2,062 953 3,149
COOK 2,800 46 1,320 94.9 2,800 8,624 1,933 396 2,750
COWETA 7,900 75 5,910 95.1 7,400 20,196 5,975 784 7,718
CRAWFORD 1,200 65 780 91.1 1,100 2,341 903 4 1,304
CRISP 4,700 64 3,010 93.8 4,500 15,403 3,889 430 4,265
TADE 1,700 77 1,310 94.8 1,600 3,108 941 62 2,444
DAWSON 700 80 560 95.0 700 3,146 753 38 1,135
DECATUR 7,400 51 3,760 93.4 7,200 18,004 4,795 659 5846
DE KALB 59,500 90 53,690 97.4 54,700 151,281 53,267 8,407 86,090
DODGE 3,700 64 2,370 93.2 3,500 9,434 3,159 182 3,677
DOOLY 3,000 64 1,920 93.2 2,900 5,072 1,464 280 2,403
DOUGHERTY 16,800 76 12,730 93.9 15,200 68,568 17,637 2,350 18,476
DOUGLAS 3,100 86 2,680 95.9 3,000 9,645 3,199 294 4,640
EARLY 4,000 51 2,030 91.5 3,700 7,034 1,572 266 2,444
ECHOLS 500 58 290 95.0 500 194 44 e 402
EFFINGHAM 2,200 58 1,280 93.5 2,100 3,489 764 148 2,322
ELBERT 4,200 73 3,070 95.3 4,100 13,837 3,893 630 5,378
EMANUEL 4,100 52 2,140 93.1 3,900 14,430 3,149 363 4,099
EVANS 1,400 61 860 94.8 1,300 7,760 1,324 215 1,669
FANNIN 3,500 61 2,130 94.0 3,300 8,101 2,131 161 3,864
PAYETTE 1,900 89 1,700 95.3 1,800 3,864 1,018 202 2,208
FI.OYD 19,000 80 15,270 96.7 18,100 45,442 12,609 1,329 21,378
FORSYTH 2,700 81 2,200 95.8 2,600 11,223 2,671 249 3,357
FRANKLIN 3,000 73 2,180 95.5 3,000 9,376 1,856 149 4,124
FULTON 159,700 90 143,470 96.6 153,000 1,027,697 200,098 033,916 171,214
GILMER 2,200 79 1,730 85.1 2,100 5,722 1,256 108 2,138
GLASCOCK 600 70 420 95.0 600 378 27 R 688
GLYNN 11,800 73 8,500 94.7 10,500 40,679 11,061 1,653 12,073
GORDON 4,700 79 3,700 96.0 4,500 14,369 3,622 618 5,490
GRADY 4,600 51 2,330 04.2 4,300 12,934 3,986 185 4,212
GREENE 2,900 62 1,790 93.6 2,700 6,892 1,450 297 2,492
GWINNETT 8,500 79 6,710 96.3 8,200 30,783 6,084 768 12,656
HABERSHAM 4,200 70 2,920 95.7 4,000 15,985 2,799 554 5,407
HALL 12,200 90 10,950 96.0 11,500 71,605 12,915 1,601 14,789
HANCOCK 2,100 60 1,250 51.1 1,900 4,455 1,350 99 1,601
HARALSON 3,700 86 3,200 95.9 3,500 10,412 2,534 361 4,162
HARRIS 2,700 70 1,890 92.2 2,500 5,222 1,389 62 2,481
HAET 3,200 73 2,350 95.5 3,100 10,178 2,461 593 4,462
HEARD 1,500 75 1,130 04.2 1,400 2,067 £92 38 1,378
HENRY 3,800 85 3,230 94.7 3,600 6,696 1,978 278 4,427
HOUSTON 7,000 77 5,370 %44 7,200 27,886 7,760 1,075 10,000
IRWIN 2,300 54 1,250 94.2 2,200 4,379 1,367 221 2,059
JACKSON 4,200 N 3,100 95.1 4,100 14,784 3,260 501 5,306
JASPER 1,600 73 1,160 93.0 1,500 3,393 746 208 1,384
JEFP DAVIS 2,400 53 1,280 £3.5 2,200 8,032 2.544 133 2,078
JEFFERSON 4,200 70 2,920 936 3,900 10,912 2,508 4,2 3.642
JENKINS 2,300 58 1,330 92,1 2,100 6,315 1,752 279 1,871
JOHNSON 2,100 56 1,170 €3.3 2,100 4,137 1,176 143 1,906
JONES 1,600 59 950 93.6 1,500 2,961 658 41 1,891
LAMAR 2,400 79 1,900 94.5 2,300 7,562 2,647 253 2,675
LANIER 1,300 58 750 92.6 1,200 2,882 802 77 1,224
LAURENS 7,600 71_ 5,390 £3.56 7,200 24,183 5,958 791 8,004
LEE 1,400 61 860 90.2 1,300 1,051 387 75 1,185
CONTINUED
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Georgia comue

Passenger
Total % Television Television % Radio Radio Retail Sales Food Sales Drug Sales Gm.'sg
County Homes Penetration Homes Penetration  Homes 1958 ($000) 1958 ($000) 1958 ($000) 1958
LIRERTY 2,200 62 1,360 92.1 2,000 7,505 2,387 187 2,964
LINCOLN 1,300 72 930 93.6 1,200 2,740 721 58 1,321
LONG 900 54 490 51.6 800 1,962 400 100 854
LOWNDES 12,800 59 7,580 94.1 12,400 41,240 8,253 1,318 13,277
LUMPKIN 1,500 61 910 93.6 1,400 3,677 675 199 1,762
MC DUFFIE 3,000 77 2,320 94.3 2,800 10,043 2,188 335 3.016
MC INTOSH 1,600 62 990 93.9 1,500 2,915 900 38 1,285
MACON 3,100 64 1,990 92.0 2,900 7,468 2,176 251 2,696
MADISON 2,500 73 1,820 94.8 2,500 3,361 1,240 133 3.281
MARION 1,400 64 900 91.6 71,300 2,583 681 04 1,034
MERIWETHER 5,100 72 3,670 925 4,700 10,823 3,326 444 4,290
MILLFR 2,000 51 1,010 93.1 1,900 4,041 971 220 1,511
MITCHELL 5,200 51 2,640 92.7 4,800 13,944 3,833 392 4,238
MONROE - 2,500 79 1,980 93.7 2,300 8,169 1,915 9 2,384
MONTQOMEKY 1,600 53 840 93.6 1,500 1,788 671 48 1,408
MORGAN 2,500 72 1,800 91.8 2,300 4,922 1,428 230 2,211
MURRAY 2,600 79 1,970 94.8 2,400 4,769 1,624 205 2,622
MUSCOGEE 43,800 89 39,120 96.1 40,000 157,041 37,469 5,264 44,850
NEWTON 5,000 85 4,260 95.6 4,800 15,743 4,743 443 5,256
OCONER 1,600 73 1,160 95.4 1,500 1,325 673 ... 1,851
OGLETHORPE 2,100 62 1,300 93.7 2,000 1,849 299 81 1,968
PAULDING 2,700 86 2,330 95.9 2,600 4,135 1,279 180 3,276
PEACH 3,000 6 1,930 92,0 2,800 11,180 3,090 403 3177
PICKENS 2,100 81 1,710 95.6 2,000 10,693 1,866 220 2,497
PIERCE 2,400 55 1,330 92.0 2,200 6,060 1,354 238 2,270
PIKE 1,800 72 1,300 94.0 1,700 2,132 847 50 1,675
POLK 8,300 86 7,170 95.5 7,800 21,544 6,190 957 7,958
PULABKI 2,000 64 1,280 92.2 1,800 7,291 1,787 285 2,031
PUTNANM 1,600 59 950 90.9 1,500 6,439 1,369 210 1,608
QUITMAN 700 61 430 92.1 600 301 78 J— 404
BABUN 1,700 70 1,190 94.4 1,600 5,106 1,154 222 2,194
RANDOLPH 2,800 60 1,680 90.7 2,500 6,764 2,103 444 2,133
RICHMOND 44,400 82 36,400 $5.1 42,400 169,608 44,330 4,682 35,863
ROCEKDALE 2,200 85 1,880 95.9 2,100 6,002 2,422 184 2,676
SCHLEY 800 65 520 94.3 800 1,800 213 90 711
SCREVEN 4,100 58 2,360 91.8 3,800 8,914 2,446 216 3,152
SEMINOLE 1,900 51 : 970 93.8 1,800 5,773 1,357 150 1,636
SPALDING 8,900 90 8,050 95.6 8,400 33,131 9,453 1,061 10,132
STEPHENS 6,000 70 3,490 96.4 4,700 14,552 3,939 412 5,768
STEWART 2,100 T 64 1,350 80.7 1,900 4,489 1,805 162 1,243
SUMTER 6,200 62 3,840 93.5 5,800 19,133 5,608 788 5,399
TALBOT 1,800 70 1,260 92.0 1,700 2,498 547 43 1,327
TALIAPERRO 900 71 640 91.0 800 1,381 373 39 693
TATTNALL 3.400 56 1,920 94.1 3,200 9,693 2,148 246 3,004
TAYLOR 2,100 64 1,350 90.4 1,900 5,017 831 136 1,849
TELFAIR 2,600 54 1.400 94.1 2,400 8,606 2,627 282 2,783
TERRELL 2,800 62 1,800 90.9 2,800 10,425 3,139 410 2,505
THOMAS 9,600 62 5,940 93.9 8,600 31,638 8,283 1,679 8,622
TIPT 6,700 55 3,670 94.1 6,200 19,300 5,628 634 6,071
TOOMES 4,200 56 2,370 949 4,000 15,753 3,870 568 3,975
TOWNS 1,000 61 610 941 900 1,826 238 42 1,103
TRUETLEN 1,400 52 730 95.2 1,300 1,839 714 82 1,282
TROTP 14,800 79 11,750 94.3 13,500 46,702 12,073 1,434 12,361
TURNER 2,600 55 1,370 94.1 2,400 7,076 1,631 200 1,864
TWIGGS 1,700 56 950 91.8 1,600 844 202 63 1,510
UNION 1.700 61 1,030 93.9 1,600 2,677 268 116 1.505
UPSON 7,100 70 4,960 95.3 6,700 16,032 5,605 571 6.696
WALKER 12,000 78 9,320 95.6 11,300 22,935 6,650 1,079 14,205
WALTON 4,900 72 3,510 5.0 4,700 14,455 5,094 403 8,274
WARE 9,100 74 6,720 94.6 8,500 34,133 7,656 1,357 9,440
WARREN 2,000 70 1,400 93.1 1,900 3,884 1,033 202 1,490
WASHINGTON 4,500 56 2,510 92.6 4,300 10,513 3,163 283 3,786
WAYNE 3,500 54 1,850 93.3 3,300 15,230 4,048 661 4,573
WEBSTER 800 65 520 0.5 700 493 124 54 561
WHEELER 1,400 54 760 93.9 1,300 1,215 510 22 1,157
WHITE 1,400 60 840 95.0 1,300 2,370 144 16 1,801
WHITFIELD 10,600 88 9,240 96.4 9,900 38,646 9,866 1,248 12,417
WILCOX 2,000 64 1,280 22.9 2,000 2,264 742 57 1,676
' WILRES 2,700 71 1,920 92.1 2,500 8,263 2,143 300 2,504
WILKINSON 2,200 56 1,230 93.5 2,100 2,281 896 1556 2,007
WORTH 4,200 55 2,290 92.9 3,900 6,426 2,009 230 3,405
TOTAL 1,011,600 77 780,990 95.2 949,900 3,628,353 886,163 125,325 1,070,894
CONTINUED
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Hawalii®

Total 9% Television Television % Radio Radio
Island Homes Penetration Homes Penetration Homes
OAHU (INCLUDING HONOLULU) 120,500 91% 110,000 95% 114,475
HAWAIl (INCLUDING HILO) 19,000 66 12,500 95 18,050
KAUAT 8,600 20 1,750 95 8,170
MAUI, MOLOKAI & LANAI 12,700 76 9,700 95 12,065

*There is no central source of information for radio and television homes in Hawaii.

from various sources.

idaho market facis

The figures alrove represent a consolidation of estimates

Passenger
Total % Television Television % Radio Radio Retail Sales Food Sales Drug Sales (}arsg
County Homes Penetration Homes Penetration Homes 1958 ($000) 1958 ($000) 1958 ($000) 1958
ADA 25,900 889% 22,770 97.7% 24,800 126,841 26,401 4,138 35,462
ADAMS 900 61 550 97.2 900 2,286 844 114 1,220
RANNOCK 12,700 80 10,110 97.5 12,300 59,222 14,775 1,826 17,400
REAR LAKE 1,700 65 1,110 97.7 1,700 9,532 1,868 297 2.335
BENEWAH 1,400 84 1,170 97.1 1,400 4,796 1,146 158 2244
RINGHAM 7,200 78 5,580 96.9 6,800 26,469 5,334 721 8.667
BLAINE 1,400 64 890 96.9 1,400 6,010 484 174 1,998
ROISE, 600 67 400 96.5 600 1,666 410 724
BONNER 4,300 81 3,500 96.7 4,200 20,498 5,217 529 5.608
BONNEVILLE 11,100 86 9,500 97.5 10,500 63,258 12,647 1,696 15.629
ROUNDARY 1,600 81 1,290 96.4 1,500 7,243 1,715 96 2,012
RUTTE 800 64 510 97.1 800 3,481 1,012 105 1,362
CAMAS 300 63 190 95.0 300 436 214 58 413
CANYON 18,200 74 13,600 97.5 17,500 65,698 14,551 1,875 21.024
CARIBOU 2,200 65 1,440 97.6 2,000 5,591 1,247 129 2,168
CASSIA 3,900 65 2,620 97.2 3,800 20,339 3,734 703 5,348
CLARK 200 80 160 $5.0 200 910 136 B 449
CLEARW ATER 2,100 73 1,530 96.3 2,000 9,578 2,462 347 2,916
CUSTER 900 49 440 95.5 900 2,839 835 98 1,106
RL.MORF 2,900 75 2,180 96.4 3,200 13,809 2,425 156 5,083
FRANKLIN 2,400 85 1,560 97.8 2,300 9,859 2,661 378 3,143
FREMONT 2,200 80 1,770 97.4 2,100 8,138 1,820 460 3,080
GEM 2,400 67 1,600 97.4 2,300 8,517 1,983 172 3.436
GNODING 3,200 64 2,060 97.6 3,100 8,764 1,667 361 3,432
IDAHO 3,100 57 1,760 96.1 3,000 14,606 3,264 369 3,968
JEFFERSON 2,500 80 2,010 97.8 2,400 7,877 1,776 371 3,769
TFROME 3,600 64 2,320 97.6 3,400 13,728 2,669 627 4,128
KOOTEN AT 9,000 84 7,620 97.3 8,600 36,485 9,298 1,269 11,621
LATAR 7.000 67 4,690 97.6 6,700 26,459 6,275 1.075 7,110
§LFAHL 1.800 48 860 96.2 1,700 7,167 1,879 187 2,325
1FWIs 1.200 67 800 96.5 1,200 5,329 1,194 258 1,697
TINCOLN 1.100 65 710 97.4 1,100 2,436 779 172 1,250
MADISON 2.300 81 1,860 97.8 2,200 13,244 2,532 362 3,031
MINIDOKA 2.300 65 1,490 97.8 2,200 14,308 3,071 325 4,439
NEZ PERCE 7,500 67 5,010 97.1 7,300 53,711 11,991 1,623 10,465
ONEIDA 900 64 580 98.2 900 3,207 772 166 1,481
OWYHEE 1,700 75 1,280 96,0 1,600 5,164 1,138 275 2,481
PAYETTE 3,700 66 2,460 97.7 3,600 11,902 2,905 398 4,460
POWER ~ 800 65 520 96.4 800 4,782 977 124 1,550
SHOSHONE 6,700 70 4,690 97.3 6,500 28,459 9,669 793 7,889
TETON 700 80 560 97.0 700 2,222 477 167 914
TWIN PALLS 14,100 67 9,440 97.7 13,600 62,640 13,183 2,182 16,532
VALLEY 1,100 62 680 97.4 1,100 3,907 441 73 1,409
WASTINGTON 2,700 66 1,790 97.5 2,600 12,062 2,676 165 3,310
TOTAL 184,300 75 137,360 97.4 177,800 815,465 182,389 25,548 240,018

Sources of information: “Total Homes” were prepared by A, C. Nielsen
Co, from estimates by Sales Management updated to Spring 1959 by
application of growth patterns determined by special surveys of the
U. 8. Bureau of the Census. ''Percent Tv Penetration” and “Tv Homes"
—as of Spring 1959—--were supplied by the A, C. Nielsen Co. “Percent
Radio Penetration” flgures were supplied by the A. C. Nielsen Co. and
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are the figures currently in use by that company, “Radio Homes" are
the product of multiplying Nielsen percentages of penetration by total
homes. “Retail Sales,” “Food Sales” and “Drug Sales” copyright 1959 by
Sales Management; no further reproduction authorized without express
permission of Sales Management, ‘“Passenger Cars” are official regis-
tration figures from the various states.
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Bources of information: '‘Total Homes" were prepared by A. C. Nielsen
Co. from estimates by Sales Management updated to Spring 1959 by
application of growth patterns determined by Special surveys of the
U. 8. Bureau of the Census, "Percent Tv Penetration” and '"Tv Homes"
—as of Spring 19569—were supplied b?r the A, C. Nielsen Co. "Percent
Radio Penetration” figures were supplied by the A, C. Nielsen Co, and

-
Illinois market facts
Pasgsenger
Total 9, Television  Television % Radio Radio Retail SBales Food Sales Drug Sales Cars
County Homes Penetration Homes Penetration  Homes 1958 ($000) 1958 ($000) 1958 ($000) 1958
ADAMS 21,200 929% 19,420 £6.8% 20,600 78,755 18,420 2,858 22,620
ALEXANDER 6,700 8d 5,340 90.2 6,000 19,140 3,475 404 4,042
BOND 3,900 90 3,500 95.6 3,900 13,374 3,368 207 4,724
BOONE 5,500 83 4,570 97.4 5,300 21,472 5,161 462 7.503
BROWN 2,200 88 1,940 95.4 2,000 7,880 2,034 180 2,261
BUREAU 13,400 90 12,050 96.7 13,000 40,141 9,669 847 14,246
CALHOUN 2,000 89 1,770 94.8 1,900 5,506 475 1,873
CARROLL 6,200 87 5,380 97.1 6,000 24,392 4,860 320 7.163
CASS 4,000 88 3,510 95.1 3,800 16,151 5,105 520 5,191
CHAMPAIGN 33,300 90 30,010 97.2 32,500 145,847 30,459 5,127 40,665
CHRISTIAN 12,500 89 11,070 96.4 12,100 38,387 9,464 832 13,408
CLARK 5,500 83 4,590 93.6 5,100 17,066 3,388 386 5,975
GLAY 5,600 74 4,140 96.1 5,550 15,632 3,067 296 5,701
_ CLINTON 6,300 90 5,660 95.9 6,100 20,543 5,030 234 7,413
COLES 13,600 86 11,640 96.4 13,000 55,178 12,667 1,788 16,722
CO0K 1,675,200 92 1,455,480 97.1 1,508,900 7,047,548 609,801 238,616 1,434,064
CRAWFORD 6,800 84 5,690 95.5 6,500 20,469 5,397 413 8,251
CUMBERLAND 2,900 83 2,420 95.1 2,700 7,835 1,370 138 3,306
DEKALB 15,900 92 14,590 97.1 15,700 68,644 13,524 1,944 18,306
DE WITT 5,600 85 4,770 96.8 5,400 21,532 4,773 418 6,345
DOUGLAS 5,700 84 4,780 95.2 5,200 23,109 5,783 600 7,210
DU PAGE 77,800 93 72,030 975 71,800 274,090 88,466 11,055 102,310
EDGAR 7,700 84 6,450 95.9 7,400 283,790 5,960 589 8,066
EDWARDS 2,800 75 2,110 95.5 2,700 10,591 1,724 108 2,973
FFPINGHAM 6,600 84 5,570 95.2 - 6,300 30,037 6,133 482 7,444
FAYETTE 7,100 84 5,990 95.8 6,800 22,180 4,907 349 7,387
FORD 4,900 88 4,330 96.2 4,700 21,653 3,918 595 6,278
PRANKLIN 14,300 80 11,410 94.3 13,800 38,343 11,674 1,116 13,629
FULTON 15,700 90 14,130 96.1 15,200 46,271 11,124 1,256 15,762
GALLATIN 2,200 74 1,620 92.0 2,000 7,595 1,637 141 2,276
GREENE 6,000 88 5,270 94.8 5,700 17,618 3,536 473 6.055
GRUNDY 7,800 91 7,070 96.2 7,300 22,575 5,640 427 8,020
HAMILTON 3,500 73 2,570 94.2 3,400 8,349 2,179 198 3,327
HANCOCK 8,800 86 7,540 96.2 8,600 25,488 5,575 529 9,173
HARDIN 1,900 75 1,430 931 1,900 3,402 999 168 1,697
HENDERSON 2,400 90 2,160 96.3 2,300 6,470 1,585 S 3,026
HENRY 15,800 93 14,680 97.0 15,200 63,367 13,054 1,693 17,897
IROQUOIS 10,600 85 8,980 95.4 9,800 38,355 7,050 799 12,349
JACKSON 12,500 86 10,700 95.3 12,100 46,243 10,785 1,215 12,275
JASPER, 4,100 84 3,430 95.6 4,000 8,631 2,251 127 3,925
JEFFERSON 11,500 83 9,490 95.5 11,000 38,768 8,809 935 11,396
JERSEY 4,800 88 4,220 94.2 4,300 15,178 3,816 451 5,077
JO DAVIESS 6,500 T 87 5,640 85.6 6,200 25,365 5,109 480 7,031
JOHNSON 2,500 77 1,930 92.4 2,300 6,878 1,533 106 2,046
KANE 52,800 93 49,350 97.0 50,000 267,000 64,608 10,232 70,356
KANKAEEE 23,700 92 21,780 86.5 21,300 99,373 24,709 2,397 27,670
KENDALL 4,000 91 3,630 96.8 3,800 15,292 6,301 321 5,900
KNOX 18,700 92 17,120 96.4 18,100 82,847 18,496 2,798 22,319
LARE 74,500 94 70,220 97.2 70,400 324,717 86,586 10,993 95,976
LA SALLE 35,000 84 29,510 96.9 31,400 138,373 33,107 4,737 38,286
LAWRENCE 6,100 80 4,870 94.6 5,900 21,668 5,314 625 6,040
LEE 10,200 86 8,760 $7.2 10,000 39,762 9,131 1,099 12,710
LIVINGSTON 11,300 85 9,630 96.8 10,900 47,200 10,821 1,008 14,251
LOGAN 8,500 91 7,720 96.8 8,300 32,682 7,989 671 10,131
C DONOUGH 9,400 86 8,050 97.4 9,400 45,006 8,142 1,052 10,379
MC HENRY 20,000 92 18,410 975 18,300 102,269 25,998 3,118 31,493
MC LEAN 28,400 86 24,330 96.9 27,200 106,706 23,496 3,465 28,751
MACON 36,400 89 32,480 97.1 35,100 153,269 35,366 3,437 42,349
MACOUPIN 14,100 90 12,690 95.4 13,400 42,855 12,357 903 14,462
MADISON 69,500 91 63,320 96.3 65,500 226,198 68,465 6,772 72,963
MARION 13,400 89 11,940 95.3 12,800 48,456 11,820 1,732 14,611
MARSHALL 4,200 84 3,540 97.2 4,100 14,053 2,632 397 4,704
MASON 5,200 82 4,260 96.0 5,000 19,927 4,199 441 5,714
MASSAC 5,900 77 4,540 91.5 5,400 14,529 3,118 473 4,473
MENARD 2,700 82 2,210 96.6 2,600 9,190 2,299 230 3,502
MERCER 5,700 90 5,120 975 5,700 16,180 3,269 408 6,170
MONROE 4,400 91 3,990 95.1 4,000 16,114 3,101 183 5,215
CONTINUED

are the figures currently in_use by that company. "Radio Homes" are
the product of multiplying Nielsen percentages of penetration by total
homes, “Retail Sales,* "Food Sales” and "Drug Sales' copyright 1959 by
Sales Management; no further reproduction authorized without express
permission of Sales Management, “Passenger Cars'' are official regis-
tration figures from the various states.
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lllil‘IOiS CONTINUED

Passenger
Total % Television Television % Radio Radio Retail Sales TFood Sales Drug Sales (}a,rssg
County Homes Penetration Homes Penetration Homes 1958 ($000) 1958 ($000) 1958 ($000) 1968
MONTGOMERY 10,200 85 8,700 96.0 9,600 33,139 8,745 730 10,797
MORGAN 10,500 87 9,090 95.5 9,900 48,785 8,885 1,004 11,631
MOULTRIE 4,200 85 3,560 95.1 4,000 13,180 2,634 153 4,644
0GLE 11,300 85 9,660 96.9 10,700 41,335 9,384 866 14,504
PEORIA 60.600 92 56,650 97.0 58,100 257,884 52,698 8,303 66,273
PERRY 6,300 85 5330 950 5,900 14,949 4,116 550 6,596
PIATT 4,700 85 4,010 97.3 4,300 13,265 2,998 335 5,480
PIKE 6,900 88 6,050 94.3 6,400 19,931 4,697 426 7,386
POPE 1,600 77 1,230 90.0 1,400 2,825 759 60 1,262
PULASKI 3,700 80 2,950 89.6 3,400 5,187 1,425 160 2,659
PUTNAM 1,200 84 1,010 95.5 1,100 2,943 821 48 1,658
RANDOLPH. 8,600 91 7,850 95.0 8,100 25,945 7,084 606 9,134
RICHLAND 5,800 75 4,360 96.1 5,600 19,992 4,293 548 5,866
ROCK ISLAND 46,800 93 43,540 96.8 45,100 186,946 48,858 6,550 53,717
ST. CLAIR 74,800 92 69,060 95.4 69,400 247,981 68,106 7,143 77416 _
SALINE 9,000 85 7,670 95.2 8,300 29,540 7,689 922 8,538
SANGAMON 45,600 88 39,950 $7.0 44,200 205,508 43,201 7,940 51,398
SCHUYLER 3,000 88 2,630 95.3 2,800 7,645 2,070 153 3,141
SCOTT 2,100 88 1,840 94.6 2,000 6,837 1,152 87 2,323
SFELBY 7,800 85 6,700 95.7 7,500 15,914 3,683 383 8,138
STARK 2,400 85 2,030 97.5 2,300 7,828 2,007 192 3,050
STEPAENSON 15,500 91 14,110 97.1 15,000 60,732 11,885 1,510 16,387
TAZEWELL 27,400 93 25,420 96.8 26,500 98,962 32,754 1,942 34,557
TNION 5,300 80 4,220 96.4 5,200 13,909 3,421 285 5.051
VERMILION 29,700 86 25,650 96.7 28,500 115,866 26,648 4,297 32,812
WABASH 4,300 80 3,430 6.0 74,300 15,536 3,741 273 £.262
WARREN 8,200 90 7,340 97.0 8,000 28,083 6,159 558 7.830
WASHINGTON 4,500 84 3,800 94.0 4,100 19,222 3,093 181 5,083
WAYNE 6,000 74 4,430 94.7 5,700 16,264 3,206 317 6.970
WHITE 6,500 T4 4,780 95.3 6,100 20,582 4,476 579 7,102
WHITESIDE 16,900 92 15,630 97.2 16,400 71,387 18,735 1,721 21,862
WILL 49,500 92 45.600 97.0 46,000 181,851 48,585 6,448 60,066
WILLIAMSON 15,300 84 12,820 95.0 15,000 45,420 12,361 1,298 14,659
WINNEBAGO 61,000 90 55,170 97.4 57,100 250,435 55,274 8,162 74,735
WOODFORD 7,300 85 6,170 96.2 6,600 30,824 4,767 400 8,758
TOTAL 3,040,500 91 2,760,050 96.9 2,899,700 12,667,455 2,857,571 403,327 3,112,418
Indiana market facts
Passenger
Total 9% Television Television % Radio Radio Retail Sales Food Sales Drug Sales Cars
County Homes Penetration Homes Penetration Homes 1958 ($000) 19858 ($000) 1958 ($000) 1958
ADAMS 6.809 87% 5,930 95.6%, 6,400 21,194 5,021 495 8,444
ALLEN 70,800 92 65,020 £7.3 67,400 283,014 50,910 9,100 77,595
BAETHOLOMEW 14,100 92 13,020 96.0 13,100 51,817 14,781 1,489 16,768
BENTON 3,200 88 2,830 97.0 3,200 14,151 3,077 T 221 4,279
BLACKFORD 4,400 82 3,620 96.8 4,200 14,515 3,313 530 5,200
BOONE 9,000 92 8,270 97.8 8,600 25,289 5,212 971 10,238
BROWN 1,700 84 1,430 91.1 "1,500 2,616 839 87 2,356
CARROLL 5,300 84 4,470 94.8 5,000 20,168 4,628 385 6,600
CASS 12,200 91 11,130 97.2 11,800 43,244 9,405 1,355 14,636
CLARK 17,900 92 16,400 95.7 16,700 57,767 20,046 1,949 18,973
CLAY 8,200 83 6,510 95.1 7,800 29,783 6,595 650 8.998
CLINTON 10,600 90 9,490 963 10,100 33,115 7,709 911 11,360
CRAWFORD 2,400 83 1,990 90.8 2,200 5,874 1,857 67 2,572
DAVIESS 8,200 84 6,870 946 7,800 21,487 5,172 575 8,248
DEARBORN 8,400 92 7,750 95.1 7,800 22,772 7,031 775 9,534
DECATUR 5,700 89 5,050 95.5 5,400 23,953 4,456 423 6.871
DEKALB 9,000 91 8,150 96.5 8,700 27,599 6,677 660 10,640
DELAWARE 34,400 91 31,340 96.7 32,800 119,821 30,010 4,025 3/.284
DUBOIS 7,000 81 5,690 95.3 6,700 31,941 5,731 668 8,084
ELKHART 31,300 86 27,020 96.1 29,600 129,664 30,139 3,127 39,740
CONTINUED

Sources of information: “Total Homes" were prepared by A, C. Nielsen
Co. from estimates by Sales Management updated to Spring 1959 by
application of growth patterns detérmined by special surveys of the
U. S. Bureau of the Census. “Percent Tv Penetration" and “Tv Homes”
—as of Spring 1959—were supblied b{ the A, C. Nielsen Co. “Percent
Radio Penetration” figures were supplied by the A. C. Nielsen Co. and
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are the figures currently in use by that company. "Radio Homes” are
the product of multiplying Nielsen percentages of Denetration by total

homes, "Retail Sales,” “Food Sales” and
Sales Management; no further reproduct
permission of Sales Management.

tration figures from the various states.
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CHECK v'and
DOUBLE CHECKY M

"

WTHI-TV offers the
lowest cost per thousand
of all Indiana TV stations!

One hundred and eleven
national and regional

spot advertisers know that
the Terre Haute market is
not covered effectively

by outside TV.

WTHITV _

CHANNEL IO . cBs—-ABC

TERRE
HAUTE

INDIANA

~Represented Nationally by Bolling Co.
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Indiana covmue

Passenger
Total % Television Television % Radio Radio Retail Sales Food Sales Drug Sales Cars
County Homes Penetration Homes Penetration  Homes 1958 ($000) 1958 (3000) 1958 ($000) 1958
FAYETTE 7,800 88 6,850 95.9 7,600 25,462 6,683 847 8,447
FLOYD 16,400 02 15,160 6.1 16,400 55,685 14,473 1.512 16,159
FOUNTAIN 6,100 87 5,330 95.8 75,700 22,212 5,234 482 6,850
FRANELIN 4,600 88 4,040 95.0 4,500 9,097 2,240 %00 5,189
FULTON 5100 88 4,480 97.3 5,000 18,442 3,589 511 6.673
GIRSON 10,300 84 8,660 96.3 9,800 29,099 7,244 578 10,160
GRANT 23,200 91 21,150 97.0 22,000 71,662 17,824 2,554 25,553
GREENE 8,700 90 7,850 94.9 8,400 25,342 6,237 690 9,143
HAMILTON 11,100 52 10,240 96.6 10,000 28,879 6,858 757 13,838
HANCOCK 8,400 91 7,640 97.2 7,800 27,166 6,143 807 9,284
HARRISON 5,400 85 4,570 94.2 5,000 12,904 2,967 167 5,967
FAENDRICKS 10,700 90 9,600 96.9 10,100 30,227 5,094 1,423 13,288
HENRY 15.800 88 13,890 96.1 15,000 52,611 13,145 1,501 17,420
BOWARD 20,100 92 18,560 97.3 19,100 72,241 17,768 2,159 22,940
HUNTINGTON 11,100 85 9,480 87.5 10,600 36,376 8,601 1,029 12,169
JACKSON 9,300 84 7850 955 8,600 31,787 7,944 480 10,176
JASPER 5.300 89 4,710 97.0 5,100 22,782 5,002 375 6,302
IAY 7,400 82 6,100 96.5 7,100 22,226 5,401 493 9,146
JEFFERSON 6,800 90 6,120 94.5 6,300 32,680 7,910 1,101 6,843
JENNSINGS 4,700 89 4,190 5.7 4,400 12,638 2,428 271 4,741
JOBNSON 12,000 20 10,850 6.6 11,200 35,643 9,174 1,197 14,132
ENOX 13,500 91 12,350 949 12,800 42,371 10,146 1.264 14,033
KOSCIUSKO 12,100 86 10,430 96.3 11,700 51,320 10,709 2,828 15,027
LA GRANGE 4,500 83 3,750 88.2 3,900 12,255 2,184 272 5,091
LAKE 145,000 93 134,210 96.8 133,400 581,289 156,956 17,971 157,635
LA PORTE 27,100 92 24,880 97.1 26,100 100,480 29,054 3,556 30,682
LAWRENCE 1,300 91 10,300 94.6 10,600 38,368 11,466 990 12,076
MADISON 38,700 93 36,010 97.6 37,100 136,885 34,435 5,393 42,273
MARION 208,800 93 194,290 96.9 196,600 947,671 192,331 46,635 245,417
MARSHALL 9.800 88 8,600 96.2 9,300 33,370 7,372 820 12,002
MARTIN 3,200 84 2,680 94.1 3,000 9,778 2,149 245 3,031
MIAMI 11,000 83 9,090 57.2 10,600 33,028 7,642 648 12,177
MONROE 15,200 01 13,870 95.4 14,300 56,325 14,476 2,080 17,351
MONTGOMERY 10.300 ¢2 9,430 96.8 9,900 41,739 8,563 1,166 11,517
MORGAN 10,600 92 9,730 94.9 9,600 26,894 7,628 694 10,498
NEWTON 3,400 89 3,010 96.8 3,300 12,421 1,982 470 4,341
NOBLE 8,600 o 7,800 96.7 8,200 31,235 6,155 630 10,287
0HIO 1,100 93 1,020 6.7 1,100 2,401 871 205 1,452
ORANGE 5,100 82 4,190 95.7 4,900 14,626 3,993 510 5,286
OWEN 3,400 90 3,070 953 3,200 8,453 2,296 285 4,057
PARKE 4,700 T 87 4,070 946 4,400 11,391 3,312 263 5,374 _
PERRY 5,200 82 4,270 94,0 5,000 16,977 4,894 419 4,887
PIKE 4,500 81 3,660 94.0 4,100 10,293 2,591 146 4,466
PORTER 15,500 93 14,420 97.4 T 14,400 47,853 11,587 1,544 18,123
POSEY 5,800 88 5,130 94.4 5,600 14,331 3,935 421 6,621
CONTINUED

Sources of information: “Total Homes" were prepared by A. C. Nielsen are the figures currentlf/ in use by that company. “Radio Homes"” are
n

Co. from estimates by Sales Management updated to Spring 1959 by  the product of multiply:
application of growth patterns determined by special surveys of the
U. 8. Bureau of the Census. "Percent Tv Penetration” and “Tv Homes”

—as of Spring 1959—were supplied b

Radic Penetration’ flgures were supplled by the A. C. Nielsen Co. and tration figures from the various states.

& Nielsen percentages of penetration by total
homes, “Retail Sales,” “Food Sales” and “Drug Sales” copyright 1959 by
Sales Management; no further reproduction authorized without express
the A, C, Nielsen Co. ‘'Percent permission of Sales Management, “Passenger Cars" are official regis-

HAMILTON-LANDIS & ASSOCIATES ne

FOR THE SALE AND PURCHASE OF RADIO, TELEVISION STATIONS AND NEWSPAPERS . . .

EAST
WASHINGTON, D.C.

Ray V. Hamilton

1737 De Sales St., N.W.

EXecutive 3-3456

MIDWEST SOUTHWEST WEST
CHICAGO DALLAS SAN FRANCISCO
Richard A. Shaheen DeWitt {Judge} Landis John F. Hardesty
1714 Tribune Tower I511 Bryan Street Il Sutter Street
DElawasre 7-2754 Rlverside 8-1175 EXbrook 2-5671
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Indiana conmue

Passenger
Total 9% Television Televigion % Radio Radio Retail Sales Food Sales Drug Sales Garsg
County Homes Penetration Homes Penetration  Homes 1958 ($000) 1968 ($000) 1958 ($000) 1968
PULASKI w 88 3,330 96.4 3,800 15,659 2,819 402 4,705
PUTNAM 7,800 83 6,480 95.5 7,400 24,519 6,442 674 7,746
RANDOLPH 9,500 90 8,650 97.2 9,100 27,363 5,808 714 10,678
RIPLEY 6,400 89 5,710 94.4 6,000 23,243 5,036 626 6,821
RUSH 6,400 89 5,680 06.2 6,200 21,456 3,938 544 7,109
ST. JOSEPH 72,300 92 66,5670 97.5 69,900 287,247 66,494 9,694 80,089
8COTT 4,700 20 4,220 '95.2 4,400 13,552 3,348 418 4,260
SHELBY 10,700 81 9,750 96.0 10,000 33,158 8,369 1,000 11,532
SPENCER 4,400 81 3,670 4.3 T 4,200 10,872 2,386 317 4,962
STARKE 5,800 88 5,170 95.1 5,400 21,423 4,142 261 6,384
STEUBEN 5,300 83 4,420 96.9 5,000 19,001 4,618 592 7,192
SULLIVAN 6,700 86 5,740 94.6 6,400 15,627 4,334 353 7,(21__
SWITZERLAND 2,200 93 2,040 92.6 2,000 3,871 748 164 —2-,409
TIPPECANOE 25,300 87 21,910 97.3 23,800 94,841 20,581 4,656 27,995
TIPTON 5,300 86 4,680 97.6 -'4,800 12,123 2,708 424 6,093
UNION 1,700 88 1,500 26.1 1,600 8,707 1,239 259 2,341
VANDERBURGH 56,100 88 49,470 QH 54,900 205,026 51,124 8,381 54,850
VFERMILLION 5,700 87 4,940 95.9 5,600 16,841 4,498 494 6,610
vIgo 34,500 92 31,870 95.5 33000 124713 27,077 4,563 36,139
WABASH 9,900 82 8,140 968 9,500 34,421 7,708 1,008 11,989
WARREN 2,600 87 2,270 95.5 2,50? 4,172 1,805 84 3,127__
WARRICK 7,600 81 6,100 94.0 7,000 13,835 4,129 385 7,790
WASHINGTON 5,300 85 4,490 94.3 5,000 13,119 3,793 250 5,818
WAYNE 23,400 89 20,820 96.5 22,600 87,914 20,470 3,222 25,374_ B
WEFLLS 6,300 87 5,490 £6.6 6,100 25,217 5,764 361 8,107
WHITE 6,100 84 5,150 6.8 5,800 27,378 6,661 839 7,656
WHITLEY 6,700 ﬂ 6,080 97.4 6,400 19,922 4,467 492 8,643
TOTAL 1,401,760 £ 1,263,900 $6.4 1,327,000 5,142,869 1,201,618 178,248 1,568,713
lowa market facts
Passenger
Total 95 Television Television % Radio Radio Retail Sales Food Sales Drug Sales Cars
County Homes Penetration Homes Penetration  Homes 1958 ($000) 1958 ($000) 1958 ($000) 1958
ADAIR 3,600 78% 2,790 98.0% 3,500 11,351 2,111 265 4,432
ADAMB 2,300 78 1,790 97.9 2,300 7,685 1,73 172 3,012
ALLAMAKEE 4,400 74 3,260 97.3 4,400 18,558 2,518 296 5,434
APPANQOSE 5,900 73 4,300 97.6 5,900 16,196 4,282 444 5,809
AUDUBON 3,400 94 3,190 97.9 ~ 3,300 11,571 1,337 247 41,222
BENTON 7,000 94 6.560 97.8 6,800 28,611 5,£85 493 8,742 )
BLACK HAWK 37,200 96 35,630 97.8 34,700 150,945 32,069 4,593 43,077
BOONE 7,800 91 7,060 97.9 7,700 30,974 _7,524 995 10,284
BREMER 5,700 86 4,900 97.7 5,600 24_,803 5,068 460 7,854
BUCHANAN 6,000 &6 5,730 9.0 5,700 19,095 4,536 305 7,403
RUENA VISTA 7,200 79 5,690 98.1 _7,000 30,150 5,317 693 8,489
BUTLER 5.200_ 85 4,410 97.5 5,200 21,548 2,95_1— 487 6,931
CALHOUN 5,100 76 3,890 97.8 5,000 15,641 3,939 396__ 6,370
CARROLL 6,500 92 5,980 97.7 6,300 33,700 5,985 627 8,506
CASS 6,100_ 93 B 5,700 97.7 6,000 28,812 5.294 805 7.358
CEDAR 5,500 96 5,300 7.8 5,500 23,626 3,226 538 6,596
CERRO GORDO 16,600 a5 15,810 97.8 15,900 73,031 13,897 2!109 18,728
CHEROKEE 5,200 93 4,810 97.8 5,000 19,937 3,828 556 6,740
CHICKASAW 4,300 78 3,340 97.7 4,200 20,078 3,307 355 5,287
CLARKE 3,000 66 1,990 97.6 2,900 11,160 2,604 28 3,142
CLAY 6,100 74 4,510 97.8 6,100 27,464 5,693 660 7,450
CLAYTON 6,100 74 4,510 97.2 6,000 24,488 3,802 335 7,918
CLINTON 17,600 97 17,020 97.9 16,800 84,299 17,053 2,007 19,782
CRAWFORD 5,400 92 4,970 979 5,300 19.933 3,823 198 6,663
DATLLAS 7,400 91 6,730 97.7 7,300 301780 6,682 836 9.564
DAVIS 2,800 80 2,240 87.0 2,800_ o 8,626 2,149 205 3,534
DRCATUR 3,600 71 2,670 96.9 3,500 10,695 3,109 296 3,690
DELAWARE 4,900 96 4,690 98.0 4,900 17,391 3,239 415 6,489_
DES MOINES 16.600 95 14,850 97.6 14,900 59,106 14,881 1,284 17,189
DICKINSON 4,000 74 2,960 98.0 3,800 15,235 2,068 667 5,302
PIRTQUE 22,000 92 20,290 97.7 20,200 107,550 23,695 3,932 24,146
EMMET 4,300 67 2,880 98.0 4,100 19,215 4,170 486 5,890
CONTINUED
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lowa

CONTINUED
Passenger
Total % Television Television % Radio Radio Retail Sales Food Sales Drug Sales Cars

County Homes Penetration Homes Penetration  Homes 1958 ($000) 1958 ($000) 1968 ($000) 1958
FAYETTE 7,900 80 8,320 58.0 7,700 35,601 7,106 808 10,126
FLOYD 7,200 78 5,580 97.6 6,900 24,453 5,278 403 8,062
FRANKLIN 5,000 87 4,340 97.8 4,900 20,598 3,851 306 6,393
FREMONT 3,200 93 2,980 97.4 3,100 9,946 1.893 318 4,183
GREENE 4,500 20 4,070 97.8 4,500 18,804 3,273 232 5,988
GRUNTY 4,200 90 3,760 ¢8.0 4,000 18,999 2,061 560 5,794
GUTHRIE 4,100 91 3,730 97.4 4,000 14,406 3,225 284 5,320
HAMILTON 6.400 95 6,070 97.9 6,400 27,236 4,886 578 8,007
HANCOCK 4,100 82 3,360 98.0 4,000 18,303 3,236 463 5,850
HARDIN 7,300 95 6,920 97.9 7,100 33,472 5,036 665 9,051 _
HARRISON 5,100 96 4,900 97.7 5,200 19,993 4,153 781 6,318
FENRY 5,600 81 4,630 97.7 5,400 22,439 3,994 545 6,706 _
HOWARD 3,700 71 2,630 97.1 3,700 14,413 2,436 382 4,683
HUMBOLDT 3,800 72 2,750 97.7 3,700 16,884 3,227 271 5,047
D4 3,200 92 2,950 97.6 3,100 10,031 1,566 272 4,213
10WA 4.600 83 3,800 97.6 4,600 19,928 4,291 427 5,022
JACKSON 5,400 91 4,930 97.3 5,400 25,051 5,313 627 7,460
JASPER 10,200 95 9,730 97.9 9,800 40,138 11,325 1,323 13,345
JEFFERSON 5,600 81 4,440 97.8 5,500 19,700 4,484 517 5,929
JOHNSON 14,300 84 11,960 974 13,100 69,444 11,438 2,125 15,525
JONES 5,600 91 5,110 97.3 5,400 26,308 4,941 492 7,207
KEOKUK 5,200 " 83 4,290 97.7 5,300 18,406 3,414 374 6,113
ROSSUTH 7,400 73 5,370 97.8 7,300 30,583 5,279 538 9,642
LEE 13,600 81 10,880 97.4 13,000 48,450 12,328 1,661 15,610
LINN 40,900 96 39,420 97.6 38,600 181,005 36,369 6,678 48,298
LoUISA 3,200 83 2,640 97.0 3,100 11,481 2,913 323 4,019
LUCAS 3,300 66 2,190 97.2 "3,300 12,588 3,420 296 4,126
LYON 4,000 92 3,680 975 4,000 13,819 2,695 273 5,467
MADISON 3,800 90 3,410 96.8 3,800 16,403 3,305 615 4,748
WAHASKA 7,700 78 5,970 98.0 7,700 31,490 6,735 783 9,062
MARION 7,200 94 6,760 97.6 7,000 24,381 5,662 760 8,688
MARSHALL 11,700 95 11,070 98.0 11,500 56,843 11,544 2,073 14,424
MILLS 3,300 91 3,010 97.4 3,200 11,277 2,478 2099 4,390
MITCHELL 4,000 84 3,360 97.7 3,800 17,245 3,696 276 5,272
MONONA 4,700 96 4,520 97.4 4,700 16,317 3,759 347 5,601
MONROE 2,800 73 2,030 97.4 2,800 11,916 3,006 235 3,719
MONTGOMERY 5,100 91 4,660 97.8 5,000 21,193 4,616 581 5,893
MUSCATINE 10,500 97 10,140 97.8 10,300 47,416 10,366 910 12,439
0’BRIEN 5,800 80 4,710 97.9 5,800 24,680 4,844 432 7,339
OSCEOLA 2,800 80 2,240 97.9 2,800 12,207 2,098 225 4,005
PAGE 7,400 93 6,890 97.8 7,200 32,614 6,125 950 7,838
PALO ALTO 4,100 67 2,730 98.0 3,900 17,876 3,022 326 5,530
PLYMOUTH 6,900 92 6,340 97.7 7,000 26,698 4,537 700 8,468
POCAHONTAS 4200 T 2,980 98.2 4,100 15,849 3,140 409 5,602
POLK 85,900 96 82,420 97.7 81,600 368,330 78,642 13,647 93,761
POTTA WATTAMIE 23,000 95 21,780 97.7 21,800 74,311 19,128 2,817 28,078
POWESHEIK 5,700 78 4,420 97.8 5,500 21,133 4,995 564 7,033
RINGGOLD 2,700 79 2,140 97.6 2,700 6,757 1,395 188 3,200
SAC 5,200 79 4,100 97.8 5,100 21,005 3,685 375 6,723
SCOTT 36,900 97 35,690 97.9 34,900 175,422 36,751 6,031 43,107
SHELBY 4,400 94 4,140 97.8 4,300 14,962 1,940 380 5,845
SI0UX 6,800 92 6,250 97.5 6,600 28,362 4,678 618 9,834
STORY 13,900 95 13,150 98.0 13,100 62,097 16,176 1,866 16,239
TAMA 6,500 89 5,800 97.8 6,400 23,617 4,255 561 8,091
TAYLOE 3,700 79 2,930 97.5 3,700 7,413 1,539 233 3,991
UNION 5,600 78 4,340 97.4 5,600 17,021 4,174 620 5,250
VAN BUREN 3,400 80 2,710 97.4 3,400 10,191 2,516 131 3,623
WAPELLO 16,500 80 13,250 97.4 16,000 52,309 13,215 2,113 16,302
WARREN 5,400 20 4,860 97.8 5,200 17,745 4,500 234 7,428
WASHINGTON 6,400 83 5,290 97.1 6,100 28,703 4,111 674 7,308
WAYNE 3,600 72 2,580 97.7 3,600 10,284 2,250 288 3,798
WEBSTER 14,100 9 13,640 97.8 13,500 66,124 14,164 2,206 17,694
WINNEBAGO 3,700 82 3,030 97.9 3,700 16,641 3,738 344 5,159
WINNESHIER 6,300 7 4,480 97.7 6,300 20,930 4,042 458 7,227
WOODBURY 35,900 96 34,610 97.7 36,200 167,523 33,416 5,787 36,659
WORTH 3,100 84 2,610 97.3 3,100 9,765 2,208 148 4,100
WRIGHT 6,100 87 5,310 97.9 6,100 24,239 5,165 634 7,436
TOTAL 843,200 89 753,940 97.7 814,800 3,464,099 717,261 99,774 1,001,429

Sounrces of information: “Total Homes” were prepared b

A. C, Nielsen

Co. from estimates by Sales Mapagement updated to gpring 1939 by
application of growth patterns determined by special surveys of the

Bureau of the Census.

“Percent Tv Penetration” and Tv

—as of Spring 1959—were supplied by the A..C. Nielsen Co,

Radio Penetration” figures were supplied by the A. C.
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EATHER is news in Eastern Iowa, where frost bites

bank accounts as well as fingers, and snow clogs
feeding troughs as well as roads. “Rain by afternoon”
means send the kids to the morning school bus complete
with rain gear . . . and make hay in the north forty while
the WMT stations shine.
Our weather radar installation permits WMT-TV camera
viewing of storms in the making; in addition, it permits
continual monitoring of the weather situation by weather-
trained staffers. A direct wire to the Des Moines Weather
Bureau serves us and our audiences with complete infor-
mation on all conditions important to Eastern Iowans.
We subscribe to a private weather reporting service whose
details are WMTeed six times a day, seven days a week.
Special news correspondents throughout Iowa (more than

a hundred) frequently call in iinportant or unusual weath-
er news. Three wire services and two picture services pro-
vide our News Center with complete national and inter-
national coverage which of course includes weather,
Weather reporting is one of the reasons for WMT-TV’s
dominance of three of lowa’s six largest cities, plus
coverage of well over half the tv families in Iowa—and
one of the reasons that WMT Radio averages more audi-
ence than the combined total of all other radio stations
located in our Pulse area.

The WMT Stations

CBS Radio and Television for Eastern lowa

Mail Address: Cedar Rapids

National Representatives: The Katz Agency
Affiliated with KWMT, Fort Dodge
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Kansas market facts

Passenger
Total % Television Television % Radio Radio Retail 8ales Food Sales Drug Sales Cars
County Homes Penetration Homes Penetration  Homes 1958 ($000) 1958 ($000) 1958 ($000) 1958
ALLEN 5,400 71% 3,840 97.1% 5,200 18,649 4,484 501 6,425
ANDERSON 3,100 64 1,990 97.3 2,900 7,797 2,023 227 3,465
ATCHISON 6,400 87 5,570 97.1 6_,200 18,691 4,804 813 7,410
BARBER 2,800 75 2,100 97.1 2,700 12,196 3,315 596 3,584
BARTON 10,800 93 10,070 97.6 10,500 37,809 8,435 1.409 14,142
BOURBON 6,000__ 1 4,270 96.7 5,800 16,693 3,971 473 6,313
BROWN 4,900 78 3,810 97.2 4,800 14,524 3,665 632 5,209
BUTLER 12,800 83 10,640 97.2 12,100 47,743 10,317 1,265 16,116
CHASE 1,300 74 960 97.0 1,400 3,218 714 132 1,618
CHAUTAUQUA 2,100 63 1,320 96.1 2,000 7,976 1,466 305 2,446
CHEROKEE 7,500 73 5,490 96.8 7,400 16,197 5,174 627 8,539
CHEYENNE 1,400 45 630 97.0 1,400 6,715 1,329 241 1,936
CLARK 1,100 64 700 97.4 1,100 4,177 1,044 355 1,553
CLAY 3,600 64 2,310 97.7 3,600 15,438 3,029 281 4,408
¢LOUD 4,800 ' 58 2,780 96.9 4,700 18,809 4,543 705 5,434
COFFEY 2,600 65 1,680 97.6 2,500 8,268 1,607 377 3,321
COMANCHE 1,000 76 760 96.7 1,000 3,036 1,023 218 1,385
COWLEY 12,500 79 9,910 97.2 lﬁOO ) 45,931 10,157 1,409 15,249
CRAWFORD 14,200 79 11,260 97.2 13,600 39,197 10,577 1,507 13,952
DRCATUR 2,000 59 1,170 87.2 1,900 6,627 1,485 194 2,413
DICKINSON 7,300 8 4.260 97.56 7,100 27,860 6,473 810 . 8,613
DONIPHAN 3,300 87 2,870 96.1 3,200 7,469 2,493 224 3.551
DOUGLAS 10,300 76 7,830 97.6 9,500 49 345 9,976 1,520 14,220
EDWARDS 1,800 81 1,450 97.7 1,800 7,025 1,308 250 2,158
ELE 1,800 63 1,130 97.3 1,800 4,146 1,007 152 2.163
ELLIS 5,300 73 3,860 97.4 5,100 27,332 5,480 626 6,924
ELLSWORTH 2,600 6_7 1,680 97.1 2,600 8,759 2,161 360 3,187
FINNEY 4,300 57 2,440 97.3 4,200 28_,805 6,450 662 5,770
FORD 6.300 64 4,060 97.7 6,200 37,664 6,026 1,054 8,382_
FRANKLIN 6,600 82 5,390 97.3 6,400 23,742 6,529 770 7,609
GEARY 7,200 58 4,200 97.2 6,900 25,616 5,918 729 10,425
GOVE 1,000 53 530 97.4 1,000 4,421 1,140 190 1,460
GRAHAM 1,300 b8 750 97.6 1,300 5,765 1,173 292 2,143
GRANT 1.400 49 680 6.3 1,300 7,773 1,730 210 1,845
ARAY 1.209 _65 780 94.7 1,100 5,256 1,028 259 1,740
GREELEY 600 47 280 96.5 600 3,380 697 90 753
GREENWOOD 3.700 75 2,760 97.1 3,600 11,144 2,447 405 4.825
HAMILTON 800 40 320 97.4 800 6,187 1,297 173 1,190
HARPER 3,000 75 2,240 97.6 2,900 13,593 3,273 603 4,074
HARVEY 7,900 81 6,380 97.5 7,600 28,719 6,235 704 9,784
HASKELL 700 49 340 97.0 700 3,135 633 126 1,14_5—
HODGEMEN 200 80 720_ 98.2 900 3,626 479 122 1.293
JACKSON 3,300 78 2,670 96.5 3,200 9,815 2,932 192 4,069
JEFFPERSON 3,600 78 2,790 96.8 3,500 9,647 2,086 285 4,167
JEWELL 2,600 58 1,450 97.2 2,600 5,627 1,472 190 3.187
JOHNSON 41,900 95 39,610 97.7 39,30?) 113,391 42,070 6,522 53,827
KEARNEY 900 49 440 972 900 2,847 818 128 1,132
KINGMAN 3,300 75 2,470 97.0 3,200 10,637 2,698 300 4,004
RIOWA 1,400 75 1,060 96.9 1,400 6,694 1,370 312 1,948
LABETTE 9,200 67 6,170 97.1 9,100 24,019 6,358 775 9,879
LANE 900 53 480 97.1 900 4,676 1,164 146 1,242
LEAVENWORTH 11,300 95 10,750 96.9 10,900 29,408 8,280 1,179 13,371
LINCOLN 1,900 68 1,290 97.7 1,900 6,471 1,460 06 2,385
LINN 2,800 80 2,240 26.2 2,800 9,373 1,532 216 3,184
LOGAN 1,100 44 480 974 1,100 7,339 1,636 166 1,535
LYON 7,900 66 5,190 97.3 7,600 31,168 6,738 1,356 9,998
MC PHERSON 7,500 79 5,930 96.3 7,200 29,674 6,491 1,117 9,706
MARION 5,000 74 3,710 97.0 4,900 17,767 3,367 525 5,955
MARSHALT, 5,200 62 3,220 97.3 5,200 19,373 3,978 2,734 6,388
MEADE 1.600 64 1,030 97.6 1,600 6,436 1,585 321 2,231
MIAMI 6,200 80 4,950 97.2 6,000 17,259 4,149 551 6,938
MITCHELL 2.700 58 1,560 97.3 2,700 18,768 2,779 498 3,625
MONTGOMERY 16,700 78 13,030 97.0 16,200 54,736 14,686 1,994 18,362
MORRIS 2,400 74 1,780 97.5 2,400 7,030 1,518 99 3,029
MORTON 1,000 40 400 96.0 1,000 4,946 1,264 168 1,252
NEMAHA 4,000 78 3,110 97.0 3,900 15,363 2,999 569 4,739
CONTINUED

Sources of information: “"Total Homes"” were prepared by A, C. Nielsen
Co. from estimates by Sales Management updated to Spring 1959 by
application of growth patterns determined by special surveys of the
U. S, Bureau of the Census. “Percent Tv Penetration' and “Tv Homes"
—as of Spring 1959—were supplied by the A. C. Nielsen Co. “Percent
Radio Penetration’ filgures were supplied by the A. C. Nielsen Co, and
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are the figures currently in use by that company. “Radio Homes'" are
the product of multiplying Nielsen percentages of penetration by total
homes. “Retail Sales.” “Food Sales” and "Drug Sales" copyright iy959 by
Sales Management; no further reproduction authorized without express
permission of Sales Management. ''Passenger Cars” are ofiicial regis.
tration figures from the various states,
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Kansas covwo

Passanger
Total % Television Television % Radio Radio Retail Sales Food Sales Drug Sales carsg
County Homes Penetration Homes Penetration Homes 1958 (§000) 1958 ($000) 1958 ($000) 19058
NEOSHO 6,500 73 4,770 97.1 6,400 19,402 4,636 598 7,682
NESS 1,700 53 900 97.7 1,700 6,456 1,759 2.2 2.333
NORTON 2,100 58 1,570 €6.8 2,600 10,628 2,147 42/ 3,335
08AGE 4,400 82 3,690 97.0 4,300 12,812 3,321 342 4,825
0SBOENE 2,300 62 1,420 97.5 2,300 7,125 1,843 196 3,100
OTTAWA 2,300 67 1,550 97.4 2,200 6,456 1,407 204 2,836
PAWNEE 2,800 80 2,950 97.5 2,700 10,648 2,605 407 4,126
PHILLIPS 3,400 62 2,110 €6.9 3,300 11,049 2,305 33g 3,619
PATTAWATOMIE 3,700 62 2,300 97.1 3,600 16,071 2,815 460 4,412
PRATT 3,900 75 2,930 97.0 3,800 18,149 3,503 574 5,140
RAWLINS 1,600 44 660 €7.6 1,500 4,883 1,068 171 1,940
RENG 19,800 94 18,620 56.8 19,000 74,475 16,001 2,301 24,222
REPUBLIC 3,500 64 2,250 96.9 3,400 10,117 2,184 333 4,093
RICE 4,600 79 3,610 97.6 4,600 13,620 3,991 464 5,987
RILEY 6,400 65 4,160 97.9 7,000 39,599 8,312 1,182 12,366
ROOKS 3,000 62 1,870 97.1 2,900 11,469 2,627 372 3,757
RUSH 1,900 73 1,390 97.3 1,900 8,043 1,479 322 2,685
RUSSELL 3,300 73 2,760 97.5 - 3,700 12,824 2,967 538 5,146
SALINE 13,500 77 10,430 97.6 13,900 68,429 13,813 1,854 19,884
SCOTT . 1,300 52 680 96.9 1,300 9,399 2,115 381 2,011
SEDGWICK 110,200 94 103,350 97.6 103,800 419,691 89,461 16,703 139,248
SEWARD 4,100 49 1,990 97.0 3,800 25,312 4,982 808 5,620
SHAWNEE 43,300 94 40,770 97.6 41,100 160,997 36,718 5,952 52,537
SHERIDAN 1,100 57 630 97.4 1,100 4,539 718 117 1,610
SHERMAN 1,800 46 820 97.7 1,800 10,334 2,216 236 2,683
SMITH 2,600 62 1,610 97.2 2,500 8,047 1,701 220 3,297
STAFFORD 2,300 80 1,840 97.5 72,200 7,145 1,474 164 3,412
STANTON 600 40 240 6.5 600 2,443 356 116 779
STEVENS 1,200 40 480 97.5 1,200 6,350 1,328 324 1,861
SUMNER 9,000 75 6,730 97.2 8,700 30,516 7,085 869 11,021
THOMAS 2,200 44 970 97.4 2,100 13,843 2,800 431 2,854
TLEGO 1,500 54 810 97.0 1,500 6,823 1,376 248 2,273
WABAUNSEE 2,200 66 1,450 £6.5 2,100 5,630 1,388 174 2,685
WALLACE 706 46 320 98.2 700 2,960 338 79 865
WASHINGTON 3,600 64 2,310 97.2 3,600 8,448 2,063 203 4,474
WICHITA 700 44 310 96.8 700 5,227 1042 1,027
WILSON 4,700 73 3,450 97.0 4,600 14,915 4,108 529 5,395
WOODSON 2,000 65 1,290 96.8 1,900 5,178 1,247 156 2,187
WYANDOTTE 61,500 95 58,600 97.5 61,200 170,705 46,761 7,497 66,850
TOTAL 678,100 81 549,630 97.4 656,000 2,427,264 568,560 89,656 253,592
Kenfucky market facis
Pasgsenger
Total 9% Television Television % Radio Radio Retail S8ales Food Sales Drug Sales Cars
County Homes Penetration Homes Penetration Homes 1958 ($000) 1968 ($000) 1958 ($000) 1958
ADAIR 3,800 60% 2,290 $3.7% 3,300 8,007 1,860 283 3,877
ALLEN 3,400 58 1,960 96.5 3,200 10,835 2,159 267 3,724
ANDERSON 2,400 72 1,720 96.0 2,300 4,699 1,327 181 3,348
BALLAKD 2,900 59 1,710 9E.6 3,900 6,832 2,461 173 2,578
BARREN 8,200 58 4,750 95.3 8,000 22,729 5,179 810 8,618
BATH 2,500 E1 1,280 93.7 2,300 4,308 1,710 117 2,295
BELL 8,300 62 5,160 941 8,200 20,781 6,103 813 7,774
BOONE 6,000 89 5,340 $6.4 5,300 12,326 3,569 254 10,322
BOURBON 4,900 65 3,190 95.9 4,700 15,829 4,914 413 5,641
BOYD 14,800 92 13,650 96.5 15,000 58,577 16,362 1,829 18,093
BOYLE 5,600 63 3,450 95.7 5,300 17,395 4,063 530 7,237
BRACKEN 2,200 82 1,810 95.9 2,100 5,206 1,423 97 2,644
BREATHITT 3,600 49 1,780 20.5 3,200 6,767 2,140 109 1,733
BRECKINRIDGE 3,800 77 2,920 93.4 3,600 5,732 1,615 85 3,782
RULLITT 4,500 90 4,050 93.9 3,900 9,446 3,358 346 4,436
BUTLER 2,200 55 1,210 92.3 2,000 2,380 828 65 2,214
CALDWELL 3,500 49 1,730 94.9 3,300 10,824 3,022 378 4,080
CALLOWAY 5,800 55 3,210 96.0 5,600 20,659 4,531 658 7,210
CAMPBELL 28,900 93 26,830 97.1 27,200 77,241 25,342 3,003 30,916
CARLISLE 1,700 59 1,010 96.7 1,600 6,390 1,452 169 1,943
CONTINUED
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Kenlucky CONTINUED

Pasgenger
Total 9% Television Television 9% Radio Radio Retail S8ales Food Sales Drug Sales CM.'sg
County Homes Penetration Homes Penetration Homes 1958 ($000) 1958 (3000) 1958 ($000) 19568
CARROLL 2,500 89 2,230 94.8 2,600 7,337 2,302 166 2,774
CARTER 4,700 82 3,840 92.6 4,400 10,765 3,238 307 4,653
CASEY 3,600 57 2,050 94.3 3,400 5,622 1,542 o 3,477
CHRISTIAN 10,100 68 6,850 94.4 16,400 46,528 10,251 1,118 17,080
CLARK 5,400 52 2,790 95.4 5,100 16,296 4,384 599 7,641
CLAY 4,400 42 1,840 91,0 3,400 8,119 1,509 61 3,731
"CLINTON 2,000 42 830 93.7 1,900 3,724 872 116 2,150
CRITTENDEN 2,700 50 1,340 94.2 2,500 6,641 1,439 179 2,664
CUMBERLAND 2,500 55 1,380 93.5 2,300 3,627 859 128 1,640
DAVIESS 19,600 77 15,150 96.6 19,200 76,341 20,606 2,436 22,449
EDMONSON 1,700 58 990 937 1,600 3,070 496 58 1,793
ELLIOTT 1,200 82 980 93.6 1,200 1,464 539 . 1,014
ESTILL 3,300 42 1,400 - 9256 2,900 6,767 2,113 170 3,020
FAYETTE 35,700 66 23,610 96.4 33,600 156,833 32,270 6,070 38,612
FLEMING 2,600 62 1,600 96.2 2,400 7,057 1,549 156 3,952
FLOYD 9,500 78 7,420 945 8,800 14,348 3,716 333 7,334
FRANKLIN 8,300 73 6,020 96.4 7,900 29,612 8,198 1,058 9,243
FULTON 3,200 55 1,770 95.1 2,900 11,993 3,962 371 3,599
GALLATIN 1,100 89 980 95.2 1,000 5,680 1,139 115 1,686
GARRARD 2,700 63 1,690 95.6 2,800 5,813 1,388 155 3,180
ORANT 2,700 89 2,410 95.0 2,700 6,636 1,700 163 3,775
GRAVES 9,700 55 5,370 96.0 10,500 26,312 6,699 765 9,799
GRAYSON 4,600 58 2,660 94.7 4,100 11,214 2,342 391 3.928
GREEN 2,800 60 1,750 95.0 2,900 6,317 1,970 126 2,999
QEEENUP 7,000 82 5,710 95.0 6,600 8,155 3,489 336 8,553
HANCOCK 1,400 76 1,070 94.4 1,300 2,125 923 0 . - 1.681
HARDIN 14,000 83 11,660 95.7 13,300 48,317 10,988 1,166 17,960
HARLAN 13,400 66 8,790 94.3 13,300 27,066 8,044 651 11,709
HARRISON 4,200 73 3,080 95.8 4,000 12,640 2,991 320 5117
HART 3,700 58 2,140 94.0 3,600 6,997 1,940 281 3.996
HENDERSON 10,600 75 7,900 95.3 10,900 36,281 9,196 723 12,046
HENRY 3,100 75 2,330 95.4 2,800 7,069 1,777 346 3,286
HICKMAN 2,000 59 1,180 95.3 1,900 5,033 1,719 104 1,972
THOPKINS 12,200 59 7,180 95.0 11,500 28,586 8,656 505 11,738
JACKSON 2,900 41 1,190 90.6 2,400 3,953 794 59 1,679
JEFFERSON 177,200 92 163,590 96.7 172,400 697,448 165,721 31,189 197,814
JESSAMINE 3,600 63 2,190 94,4 3,400 8,852 2,276 226 4,234
JOHNSON 5,000 71 3,560 94.7 4,500 10,318 2,857 163 4,203
KENTON 41,700 95 39,490 97.2 39,200 119,211 39,257 4,478 33,584
RNOTT 3,700 49 1,830 90.5 2,800 2,098 820 2,305
RNOX 6,300 52 3,290 92.9 5,700 8,559 2,672 99 4,395
LARUE 2,800 60 1,680 94,7 2,600 5,527 1,340 177 3.309
LAUREL 6,500 41 2,660 94.2 5,800 14,217 3,972 382 6,000
LAWRENCE 3,100 71 2,200 94.4 _5,900 5,516 813 160 2,362
LEE 1,800 47 840 92.6 1,700 4,033 920 119 1,660
LESLIE 3,200 42 1,340 92.2 2,700 2,188 699 58 1,342
LETCHER 6,500 55 3,680 94.0 6,100 10,488 3,061 193 6,624
LEWIS 3.000 62 1,850 94.5 2,600 5,662 1,512 132 3,019
LINCOLN 4,300 57 2,450 94.9 4,200 8,327 2,062 143 3,801
LIVINGSTON 1,900 54 1,030 92,3 1,700 2,966 973 T 32 2,345
LOGAN 5,600 69 3,870 95.0 5,400 14,853 3,951 463 6,397
LYON 1,500 55 820 94.2 1,500 2,789 807 134 1,435
MC CRACKEN 19,400 63 12,270 95.5 21,100 70,934 18,463 3,066 20,967
MC CREARY 2,800 51 1,440 91.0 2,600 5,029 1,470 58 2,939
MO LEAN 2,500 55 1,380 95.7 2,400 5,411 1,243 138 2,842
MADISON 9,200 52 4,800 95.6 8,700 25.460 5,405 2,369 9,590
MAGOFPIN 2,200 50 1,100 90.4 1,900 1,869 92 69 1,600
MARION 3,900 72 2,790 94,9 3,600 10,566 2,690 207 4,482
MARSHALL 5,100 59 3,090 94.8 5,300 17,719 5,709 307 5,570
M ARTIN 1,800 72 1,290 925 1,700 1,674 328 48 1,945
MASOW 5,400 82 4,450 96.2 5,300 17,176 4,356 605 5,764
MEADE 2,000 77 1,640 95.0 1,900 10,468 1,703 85 3,486
MENIFEE 800 44 350 925 600 543 157 . 814
MERCER 4,000 63 2,510 95.8 4,100 10,564 2,675 379 5,600
METCALFE 2,300 56 1,280 94.7 2,100 2,751 615 91 1,948
MONROE 3,100 55 1,710 93.6 2,800 9,260 1,417 322 3,014
MONTGOMERY 2,800 52 1,450 95.5 2,500 14,819 3,248 480 4,636
CONTINUED

Sources of information: “"Total Homes"” were prepared by A, C. Nielsen
Co. from estimates by Sales Management updated to Spring 1959 by
application of growth patterns determined by special surveys of the
U. 8. Bureau of the Census, “Percent Tv Penetration” and “Tv Homes"
—as of Spring 1959—were supplied by the A. C. Nielsen Co, “Percent
Radio Penetration” figures were supplied by the A, C. Nielsen Co. and
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are the figures currently in _use by that company. "Radio Homes" are
the product of multiplying Nielsen percentages of penetration by total
homes. “Retail Sales,” “Food Sales” and “"Drug Sales” copyright 1959 by
Sales Management; no further reproduction authorized without express
permission of Sales Management. “Passenger Cars” are officlal regis-
tration flgures from the various states.
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Passenger
Total % Television Television % Radio Radio Retail Sales Food Sales Drug Sales Garsg
County Homes Penetration Homes Penetration Homes 1958 ($000) 19568 ($000) 1958 ($000) 1958
MORGAN 2,500 47 1,170 92.5 2,400 6,147 1,657 88 2.103
MUHLENBERG 7,400 61 4,510 £4.2 7,200 16,700 5,208 308 7.865
NELSON 4900 s0 4,410 95.2 4,700 14,239 3,260 322 5,677
NICHOLAS 2,100 65 1,370 95.3 1,900 3,325 1,160 149 2,243
onIo 4,400 55 2,410 93.4 4,400 7,460 3,063 343 4,434
OLDHAM 3,100 75 2,330 95.9 2,900 7,465 2,053 191 482
owEN 2600 73 1,890 95.5 2,500 4,041 1,076 250 2,416
OWSLEY 1,400 41 580 918 1,300 1,157 535 e 780
PENDLETON 3000 82 2,460 96.2 2,800 6158 1,807 223 3,266
PERRY 8,100 56 4,540 940 7,700 17,058 4,619 394 6,754
PIKE __ 16,100 67 10,820 95.0 14,800 24,163 7,187 432 16,623 _
POWELL 1,500 43 640 89.6 1,300 1,669 231 77 1,466
PULASKI 9,400 53 4,990 24.6 8,100 18,493 4,770 670 10,112
ROBERTSON 500 82 410 95.0 500 444 240 - 752
ROCKCASTLE 2,700 41 1,110 91.0 2,500 4,137 1010 185 2,482
ROWAN 2,500 62 1,540 92.8 2,300 9,262 1,752 301 3,440
RUSSELL 2,800 57 1,600 941 2,400 4,089 1,254 200 2,899
SCOTT 3,800 73 2,780 95.5 3,700 9,615 3,287 357 5111 _
SHELBY 5,000 76 3,740 $6.1 5,100 15,711 3,233 165 6,521 _
SIMPSON 3,000 69 2,070 6.8 2,700 9,886 1,907 131 3.910
SPENCER 1,500 90 1,350 £5.4 1,400 3,310 e 422 2,008
TAYLOR 4,900 60 2,960 655 3,900 10,414 2,566 250 5,053
TODD 3,200 69 2,210 945 " 3,100 7,197 1980 317 2,765
TRIGE 2,100 56 1,170 94.7 2,100 4,748 1,881 197 2.457
TRIMBLE 1,400 5 1,050 95.0 1,300 2,545 582 176 1,613
UNION 4,000 53 2,120 95.0 3,900 13,066 3,489 426 4.574
WARREN 12,700 67 8,480 95.4 12,400 40,100 9,260 1,410 14.309
WASHINGTON 2,900 72 2,080 96.1 2,800 6,757 1,982 209 3,358
WAYNE 3,800 T 42 1,590 92.1 3,200 3,736 575 254 3,028
WEBSTFR 4,500 53 2,380 936 4,200 9,170 2,328 240 4,374
WHITLEY 6800 52 3,410 93.6 6000 17,840 4,926 450 6.690
WOLFE 1,500 47 700 912 1,400 1,208 258 37 998 _
WOODFORD 3,100 73 2,270 953 3,000 8,697 2,715 300 4,176
TOTAL 824,000 73 603,010 95.5 793,700 2,426,343 624,198 86,078 883,306
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Louisiana market facts

Total % Television Television % Radio Radio Retail S8ales Food Sales Drug Sales Pa%s:?sger
Parishes Homes Penetration Homes Penetration Homes 1958 ($000) 1968 ($000) 1958 ($000) 1958
ACADIA 13,100 E% 8,310 95.59, 12,400 36,176 6,805 1,003
ALLEN 5,600 63 3,460 94.9 5,200 15,262 2,403 441
ASCENSION 6,000 66 3,280 94.6 5,700 20,099 4,624 510
ABSUMPTION 3,900 60 2,360 94.8 3,700 7,966 1,433 317
AVOYELLES 10,600 65 6,790 94.6 9,900 19,979 3,999 821
BFAUREGARD 5,800 63 3,650 95.7 5,500 14,108 3,948 432
BIENVILLE 4,200 61 2,670 6.6 4,200 7,631 2,115 276
BOSSIER 11,200 79 8,860 95.5 12,800 37,888 11,990 841
CADDO 62,400 85 53,010 96.1 59,300 247,754 59,549 9,170
CALCASIEU 38,800 76 29,250 £6.7 35,600 132,115 27,518 4,286
CALDWELL 2,700 66 1,770 96.1 2,600 5,072 1,166 148
CAMERON 1,200 64 770 95.5 1,200 6,860 2,636 211
CATAHOULA 2,700 61 1,650 94.1 2,500 8,215 3,504 316
CLAIBORNE 6,000 61 3,670 95.7 5,800 14,208 3,629 846
CONCORDIA 3,700 61 2,260 93.9 3,500 13,219 2,796 499
DE SOTO 5,600 73 4,070 94.3 5,400 16,682 3,869 451
E. BATON ROUGE 66,100 84 55,350 97.0 62,800 279,441 57,919 11,336
EAST CARROLL 3,800 67 2,640 23.9 3,700 6,803 1,987 269 o
%, FELICIANA 3400 60 2,030 95.4 3,200 5,161 1,266 94 -
EVANGELINE 8,900 62 5,610 95.0 8,400 12,742 2,199 354
FRANKLIN 7,100 69 4,870 95.1 6,800 11,850 2,356 627
GRANT 3,300 68 2,240 96.4 3,300 5,579 1,785 124
IRERIA - 12,100 69 8,350 95.6 11,000 40,708 9,024 1,333
1BFRVILLE 6,800 62 4,210 94.5 6,500 15,702 4,462 452
JACKSON 3,600 68 2,450 96.2 3,500 21,337 2,646 366
JTEFFERSON 50,000 86 43,190 97.0 45,700 137,342 52,680 4.870
JEFFERSON DAVIS 8,100 64 5,150 86.0 7,700 25,382 5,619 810
TAFAYETTE 19,000 71 13,540 95.8 17,800 90,709 16,137 2,616
LAFOURCHE 11,500 80 9,230 95.5 10,900 41,968 9,816 1,065
LA SALLE 3.900 66 2,660 95.6 3,700 8,026 2,005 260
LINCOLN 6,900 64 4,410 96.1 6,600 20,929 4,647 559
LIVINGSTON 5,700 66 3,790 95.8 5,500 14,785 4,409 383
MADISON 4,300 67 2,880 93.8 4,100 10,722 2,036 422
MOREHOUSE 9,600 66 6,370 95.2 9,400 21,468 6,335 860
NATCHITOCHES 9,300 66 6,110 94.9 8,800 17,998 4,107 ~ 6B3
ORLEANS 195,600 87 169,660 96.7 186,900 744,082 138,261 33,845
OUACHITA 25,800 79 20,320 96.5 24,700 110,939 24,660 3,283
PLAQUEMINES 3,700 82 3,020 5.3 3,500 17,113 7,003 368
POINTE COUPEE 5,200 60 3,100 95.5 5,000 9,213 2,884 422
RAPIDES 30,500 77 23,350 95.7 28,700 100,120 22,892 2,848
RED RIVER 2,500 72 1,810 94.2 2,400 5,887 1,408 192
RICHLAND 6,300 77 4,870 95.1 6,100 15,755 3,914 416
SABINE 5,100 57 2,910 95.4 4,900 10,721 3,049 437
ST. BERNARD 8,000 86 6,870 95.7 6,600 7,016 2,853 176
BT. CHARLES 3,400 76 2,570 95.9 3,300 7,603 1,482 303
ST. AELENA 2,400 59 1,420 94.7 2,300 2,159 595 21
ST. JAMES 3,300 76 2,600 94.6 3,100 10,777 2,336 181
§T. JOAN BAPT. 3,500 76 2,650 95.1 3,300 6,790 2,226 318
§T. LANDRY 20,800 63 13,070 94.5 19,600 54,482 9,844 1,193
ST. MARTIN 6,100 60 3,670 95.1 5,800 14,433 2,674 262
ST. MARY 10,600 69 7,330 95.2 10,000 45,390 14,000 1,573
ST. TAMMANY 8,400 76 6,360 95.9 8,000 22,674 4,953 648
TANGIPAHOA 16,300 84 13,690 95.0 15,300 50,624 11,884 1,617
TENSAS 3,200 67 2,140 92.9 3,000 5,259 970 277
CONTINUED

Sources of information: “Total Homes' were prepared by A. C. Nielsen
Co. from estimates by Sales Management updated to Spring 1959 by
application of growth patterns determined by special surveys of the
U. 8. Bureau of the Census. “Percent Tv Penetration” and “Tv Homes"
—as of Spring 1959—were supplied by the A, C. Nijelsen Co. "Percent
Radio Penetration” flgures were supplied by the A. C. Nielsen Co. and
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are the figuras currentl{ in use by that company. “Radioc Homes” are
the produet of multiplying Nielsen percentages of penetration by total
homes, "Retail Sales,” “Food Sales' and “Drug Sales” copyright 1959 by
Sales Management; no further reproduction authorized without express
permission of Sales Management. ‘“Passenger Cars” are official regis-
tration figures from the various states.
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IN RICH
MONROE
MARBKET

AS
REPORTED
IN ARB
APRIL
1959
JUST LOOK AT THIS MARKET DATA!
g:l?ary;): rggtiorl:::)r e impact and circulation per Population 1,520,100
Households 423,600
WN']E-Rﬂdil] 501’8(6)8 ﬁactts Consumer Spendable Income $1,761,169,000
New Orleans Food Sales $ 300,486,000
. 5.000 watts Drug Sales $ 40,355,000
HN"E-Hadl" ,1390 KC Automotive Sales $ 299,539,000
Monroe General Merchandise $ 148,789,000
Edd Routt, Vice-Pres. & Gen. Mgr. Total Retail Sales $1,286,255,000

T Channel 8 * Monroe, La.
K N O E - i] A James A. Noe Siation

CBS °* ABC

Noe Enterprises, Inc. Paul H. Goldman—Executive Vice President
. and General Manager
James A. Noe, Jr., President Represented by H-R Television, Inc.
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Louisiana conmue

Passenger
Total 9% Television Television % Radio Radio Retail Sales Food Sales Drug Sales Cars
County Homes Penetration Homes Penetration  Homes 19658 ($000) 1958 ($000) 1958 ($000) 1858 &
TERRERONNE 12,600 10,510 95.4 11,600 49,308 12,587 1,308
UNION 4,700 64 3,010 96.0 4,600 9,015 2,086 237
VERMILION 10,200 62 6,360 962 9,800 30,987 6,950 1.14%
VERNON 6,200 57 3,540 945 5,800 16,000 8,589 468 v
WASHINGTON 11,300 81 9,100 95.9 10,700 80,893 8,092 1,233
WEBSTER 10,400 76 7,930 86.5 10,000 29,003 7,717 945
W, BATON ROUGE 3,200 62 1,980 94.6 3,000 6,403 2,451 167
WEST CARROLL 3600 77 2,780 96.1 3,600 6,693 778 217
W, FELICIANA 1.600 60 960 92.7 1,500 4,420 1,304 140
WINN 4,300 68 2,920 95.1 4,100 9,161 2,954 526
TOTAL 856,500 77 661,600 96.0 811,800 2,824,704 639,813 102560  *8/1.y21
*State wide total.
.
Maine market facts
Passenger
Total % Televigion Television % Radio Radio Retail Sales Food Sales Drug Sales Cars
County Homes Penetration Homes Penetration Homes 1958 ($000) 1968 ($000) 1958 ($000) 1958 QU
ANDROSCOGGIN 24,400 92% 22,480 9_7.8% 23,900 105,883 30,020 2,225
AROOSTOCK 24,200 80 19,300 974 23,600 82,438 22,936 2,432
CUMBERLAND 51,500 91 46,660 97.9 49,900 241,963 60,979 9,786
FRANKLIN 5,400 86 4,630  96.8 5,300 15,118 4,896 460
HANCOCK 10,000 87 8,700 97.3 9,700 36,375 11,411 762
KFNNEBEC 23,700 92 21,690 97.7 22,900 107,872 3187 2,748 .
KNOX 8,700 88 7,640 97.5 8,600 35,264 10,083 1,106
LINCOLN 5,400 90 4,880 971 5,000 20,964 6,056 538
OXFORD 11,400 90 10,220 97.3 11,200 43,954 12,726 1,086 -
PRNOBSCOT 30,900 91 28,090 97.8 80,800 147,411 39,085 3,286
PISCATAQUIS 4,700 87 4,070 97.7 4,700 16,887 5,358 610
£10ADAHOC 5,700 80 5,150 97.4 6,100 18,488 5,461 435
SOAFFRSET 11.000 83 9,090 96.9 10,600 37,238 11,964 1,231
W1 nn 5,900 88 5180 974 5,800 20,134 5,728 367
W ' SHINGTON 9200 86 7,940 97.3 9,000 34,134 11,652 1,009 q
YORK 27,200 91 24,820 97.8 26,600 104,722 34,518 3,189
TOTAL 259,300 89 230,540 97.6 253,200 1,068,845 304,746 31,360 *281,230
*State wide total.
Maryland market facts
Passenger
Total % Television Television % Radio Radio Retail Sales Food Sales Drug Bales Cars
County Homes Penetration Homes Penetration Homes 1958 ($000) 1958 ($000) 1958 ($000) 1958
ALLEGANY 27,200 75% 20,330 94.4% 25,700 104,484 31,157 3,164 24,671 -
ANN