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CONSULT BLACKBURN FIRST
BEFORE YOU BUY...OR SELL

Hundreds of satisfied clients can tell you that it pays to consult Blackburn

before entering into the complex field of media transaction. We specialize
in putting all of the facts, both pro and con, into the proper perspective for
prospective buyers and sellers . . . and a call to your local Blackburn office
can put our “coast-to-coast” network of experience to work for you. Our

appraisal and financing service have benefitted hundreds of broadcasters.
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RADIO ¢ TV « CATV -+ NEWSPAPER BROKERS
NEGOTIATIONS <+ FINANCING - APPRAISALS

WASHINGTON, D.C. CHICAGO ATLANTA BEVERLY HILLS
James W._ Blackbura  H. W. Cassill Clifford B. Marshall  Colin M. Selph
Jack V. Harvey William B. Ryan Robert A. Marshall Bank of America Bidg.
Joseph M. Sitrick Hub Jackson Mony Building 9465 Wilshire Blvd.
RCA Building Eugene Carr 1655 Peachtree Rd.  274-8151
333-9270 333 N. Michigan Ave. 873-5626
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If there's news there, UPI will get it for you.

P o LY

If there’s news there, UPI will get it for you. If there’s news there, UP! will get it for you.

United Press
International

P —— _— News-Newspictures- Newsfilm
If there’s news there, UPI will get it for you. AU d I O N etWO rk

www americanradiohistorv com


www.americanradiohistory.com

Quick guide to
Yearbook sections

Information in this YEARBOOK is di-
vided into homogeneous sections as de-
scribed in the boxes at right. Here’s
how to locate a section rapidly:

Hold the YEARBOOK in your left hand.
With your right hand bend the book
back so that the black markings on the
right edges of the pages appear. If you
wish to find a page in the A section,
for example, place your right thumb
over the black bar to the right of the
letter A at upper right pn this page and
riffle through all pages containing a
similar black bar in the same position;
at the end of that sequence of marking
will appear the first page of the A sec-
tion. The same procedure can be used
to find the beginning of any other sec-
tion, starting with your thumb on the
black bar on this page to the right of
the letter of the section you wish to
locate.
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Lo Rue Media Brokers Inc.

RADIO TV  CATV
SALES
TV: Portland, Maine $4,800,000
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116 Central Park South
New York, N. Y. 10019

New York

$250,000

Area Code 212
265-3430

President
Hugh Ben LaRue

Los Angeles
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DO YOU KNOW
THE DIFFERENGE
BETWEEN
“SOFTWARE” AND

“"HARDWARE"?

Software is what a television
station provides—news programs,
entertainment, ideas,content
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Mobile TV Systems: Tv coverage capability in a class by itself. Goes anywhere, sees everything. Whether it's two cameras
or twelve, CBS Labhoratories will design and produce vans for your particular needs.
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Audimax/Volumax: Provides auto-
matic, hands-off audio level and
modulation control — without dis-
tortion. Available in AM, FM, and
FM stereo.

Image Enhancers for color or mono-
chrome TV cameras. Provides both
vertical and horizontal aperture
equalization — plus “crispening”
Made only by CBS Laboratories.

Cameras for special television
needs. The sophisticated Minicam
Il multi-purpose wireless camera
may be used at waist-level, eye-level,
or periscope viewing positions.

Whether it's precise automatic audioc controls, tele-
vision display systems, video distribution and con-
trol equipment, or highly versatile mobile TV sys-
tems, these Professional Products will give your
software the sound and picture quality it deserves.

Hardware is what CBS
Laboratories Professional
Products designs and pro-
duces—the best in broad-
cast equipment

The greatest television program in the world is no

And with greater profit. Reason? Not because the
equipment is the least expensive. It's not. But be-
cause it's the best. That means a one-time invest-
ment in quality—and that's the kind that pays off.

It's good business to buy the best answers to equip-

better than the hardware that produces it. And
there’s no better hardware made than the equip-
ment that bears the label, “CBS Laboratories”.
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ment problems. So if you are looking for a solution
to a problem—or even if you don't think there is a
solution—write or call us collect. We're on your side.

PROFESSIONAL
PRODUCTS
LABORATORIES

Stamford, Cornnecticut. A Divisior of
Cotumbia Broadcasting System, Inc.
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Subscription TV Interests ..,........ A-81
Suppliers & Services .../ ca THE DIMENSIONS OF BROADCASTING
Surveys & Market Research ......... B-22
Talent Agents ...........ccce0vunnuas D-8
Tape/film/live Programing .......... D-36 K F f b f d. d '|' I « .
Television ey racrs apour radio an elevision
Allocations ................ ... ... A-T6
Applications Pending ............. A-g%
AttOrneys ......c.oiiveirvnonnninss R-
Audlence ...... i iiiiii e i 22 0 A .
Bureau of Advertising ............ 825 | Broadcasting stations on air
Call Letters ...........civiunnvnnn A-T0
Channel Allocations
Shanmels 504 VHF commercial TV stations
Community Antenna 140 UHF commercjal v stations
gggreegfolgaﬁt-s -------- - 644 total commercial TV stations
Dirsciory Canadlon N 71 VHF noncommercial TV stations
g(iﬁect;nrls;.lu. 8 ... 70 UHF noncommercial TV stations
Lot it oanaaana 141 total noncommercial TV stations
Employment .......cc00tiiaraann A
Equipment Manufacturers ........ C-12 785 total TV stations
Experimental Stations ............ A-81 4,156 AM radio stations
................ -108 ! o .
S T e = 1783 commercia FM stators
ﬁew:spgperiownership ------------ Ag’g 325 noncommerciai FM stations
eWwS ServiCes ...........c.neann - : D
Program, Production Services ..... D-10 7!019 total bloadcasttng stations
Representatives ................... E-3
Station Baten .. leA6T il Asr Compilation by FCC through Nov. 1, 1967
Subscription TV .................. A-81 :
Time Sales 1948-1967 ............... 15
Transfers of Ownership ........... A-82
Television Bureau of Advertising ... .BE-25 .
Televislon Information Office ....... E-26 Toiul time sules, 1966
Tennessoe
?:‘,’I'Sf:{iosn‘:t_‘f”_‘_s_ ::::::::::::::::?A{gg $1,834,800,000 for ali TV §tations and networks (from FCC report) )
Association of Broadcasters ....... E-36 $926,018,000 for all radio stations and networks (BROADCASTING estimate)
Texas $2,760,818,000 total radio-TV time sales
AM, FM Stations ................ B-155
TV Stations .. ...coviiineiniiennn.n A-53
Association of Broadcasters ....... E-36
Time Sales, Radio-TV ................ 15 N .
Trade Assns. & Professional Groups .E-31 | The radio-TV audiences
Transcription Services .............. D-10
Transfers of TV Ownership ......... A-82
?ransmitter & Equipment Mfrs. ..... C-12 56'049’190 U. S. v homes
rends, Events ...........co0iiven E-56
Unions & Labor Groups ............. E-36 }g:ggi:;% collor TVT\erhmes
U. 8. Information Agency ........... E.31 981, multiset omes
U. 8. Govt. Agencles ................ E-29 3,165.000 CATV homes
Utah 58,800,000 radio homes
AM, FM Stations ................ B-167 6 hours, 20 ,min,utes total TV viewing per home per day
TV Stations ...............ccuan. A-61 L P P
Association of Broadcasters ...... E-36
Vermont
AM, FM Stations ................ B-168
TV Stations ..........covniiianen.n A-62 HHH
Association of Broadcasters ...... E-38 Some other fUCfS GbOU" fGCIIIfIES
Viewing Habits .............oviiiivan, 22
Virgin Islands 383 AM stations owned by newspapers and/or magazines
AM, FM Stations ................ B-189 181 FM stations owned by newspapers and/or magazines
TV Statlons ...........ceeeciiies A-63 : :
ations 177 TV stations owned by newspapers and/or magazines
V‘Z’M‘”‘;M Stations B169 50 regional radio networks/groups
TV SLBtIons «.....oooooe.snson.. A2 11 regional television networks
Assoclation of Broadcasters ...... E-36 1,870 community antenna TV systems (estimated)
Voice of America ........cvvviinnnns E-30
Washington
AM.SFM Stations ....... B00COOROGC B-176
TV Stations ................o000, A-63 .
Association of Broadeasters ...... E-35 | Facts about related businesses
West Virginia
A or M Stations ..o BT 57 talent agents and managers
Association of Broadcasters ...... E-36 700 program serwces.
I 57 companies providing research services
AM, FM Stations ................ B-181 49 unions representing workers and performers
TV Statlons .. ..oevirvnneernnnnnns A-65 244 consulting engineers serving broadcasting
Assoclation of Broadeasters ...... E-36 70 consultants on management, personnel, etc.
Wyoming 37 news services
AM, FM Stations ................ B-186 H ¥ el H 3Py
e Si il sadeasiansanaan e P 58 pub_llc relations, publicity, promotion setvices
Association of Broadcasters ...... E-36 32 station and CATV b.rnkers
S 158 station representatives
AM Stations .................... B-195 15 station finance companies
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Over 60% of AM stations, over 45%
of TV's, and over 45% of FM's are now
editorializing, at least occasionally, ac-
cording to results of a nationwide survey
for the BROADCASTING YEARBOOK.

Stations editorializing

Stations answering editorializing question
Percent editorializing

Percent editorializing daily

Percent editorializing weekly

Percent editorializing occasionally

Extent of Broadcast Editorializing

Only FM stations that are independently programed are considered in this survey.

The editorializing survey was obtained
from the YEARBOOK questionnaire sent
to all radio and TV stations. Here are the
results:

AM M v
1,987 179 215
3,15 388 444
62.8% 16.0% 4849,
10.79, 9.34 11.29,
19.29, 8.8% 7.8%
329% 27.9% 29.4%
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Color takes over American TV

Station and network investment tops $350 million

with more than 12 million color receivers in use;

more than 12,000 radio stations in 200 countries

The upswing to color television con-
tinued to be a dominant feature of the
broadcasting picture in 1967, both in
the U. S, and abroad.

As the year began a study by BROAD-
CASTING found the three major networks
had virtually completed their conversion
to color, while stations in most of the
top-100 markets and in many smaller
communities had also joined in the rush
to color. By 1967 the networks had
put an estimated $142 million into color
equipment and stations had spent $170.4
million, with another $54 million in
color gear on order.

By Oct. 1, according to estimates by
NBC, the number of U. S. homes with
color sets had risen 56% since Oct. 1,
1966, to 12,670,000. NBC’s periodic
estimates are based on a variety of in-
dustry sources and surveys, including
reports by manufacturers and distribu-
tors. Sales of color sets were expected
to reach 5.5 million in 1967, up from
5 million the previous year, and were
expected to pass the 6-million mark in
1968, according to estimates by BROAD-
CASTING. Black-and-white set sales con-
tinued to surpass color sales although
the color-set share of total sales was
rising. Figures compiled by the Elec-
tronic Industries Association showed
that factory sales of color sets rose from
2.6 million in 1965 to 5 million in 1966,
while sales of black-and-white sets
declined from 8.8 million in 1965 to
7.7 million in 1966. Speculation from
industry sources was that color might
strongly compete with black-and-white
in unit sales in 1967 and could become
dominant in 1968 or 1969.

In the area of satellite communica-
tions there were few developments in
1967. The only satellite operator con-
tinued to be the Communications Satel-
lite Corp., although Comsat faced
numerous challengers. Among the chal-
lengers was the Ford Foundation, with
its proposal for a commercial satellite
system benefiting noncommercial TV;

the giant American Telephone & Tele-
graph Corp., whose virtual monopoly
on land-line distribution of radio and
television programs was threatened by
the advent of satellites; and the three
television networks, whose aim was to
prevent Comsat from attaining a
monopoly on domestic satellite owner-
ship and operation. The domestic
satellite case was still before the Fed-
eral Communications Commission in
late 1967.

In a comprehensive message to Con-
gress on Aug. 14, President Johnson
raised fundamental questions on the
future of domestic satellites and other
basic communications problems and
assigned a special “task force” to seek
the answers. The question of the feasi-
bility of a domestic satellite system was
posed along with whether it was ad-
visable to have more than one such
system. The President also asked if the
electromagnetic spectrum was being
used to best advantage, or should there
be a redistribution of its frequencies
among the many services using it. He
also wanted to know whether a revision
should be made of the present Com-
munications Act and the Communica-
tions Satellite Act.

Named to find answers to these
perplexing questions were Eugene V.
Rostow, undersecretary of state for
political affairs, who became chairman
of the 16-man task force, and James D.
O’Connell, telecommunications adviser
to the President and director of tele-
communications management in the
Office of Emergency Planning, who was
designated vice chairman of the group.
Rosel H. Hyde, chairman of the FCC,
was named an ex officio member of the
task force. The Bureau of the Budget
was assigned the task of deciding
whether the present administration and
regulation of telecommunications by the
national government was correct, or
whether a revision was necessary.

CATV Growing ® Although many

www americanradiohistorv com

questions remained concerning the
future of community antenna television,
the industry continued to grow. Accord-
ing to a Television magazine compilation
in March, based on data from the FCC,
there are 1,449 CATV systems in the
U. S. serving 1,867,408 subscribers in
2,300 communities. Including operators
not required to file with the commission,
it is estimated uncfficially that there are
as many as 1,600 systems in operation,
Toward the end of 1967, some CATV
prognosticators were forecasting 7,500
systems with 30 million subscribers
within the next decade. One reason for
the growth of CATVY becomes apparent
upon review of a study conducted for
the Advertising Research Foundation in
1967. The report said that “virtually all
CATYV systems earn a high rate of re-
turn on invested capital,” and that “as
of 1966, only four out of about 1,600
systems were known to have failed.”

Broadcasters as a whole were ambiv-
alent in their feelings about CATV.
Some opposed it for competitive reasons
and some feared a metamorphosis of the
industry to a pay-TV system. Others
regarded CATV as an opportunity to
expand both their service and profits,
becoming deeply involved in system
ownership and operation,

The prospects of pay television im-
proved in theory in July when a special
committee of FCC commissioners
recommended that pay TV be approved
within broad limitaticns. The commitiee
recommended pay TV be restricted to
communities served by at least five com-
mercial “free” TV outlets, allowing only
one pay-TV station in any such com-
munity. Pay TV would also be required
to carry a certain amount of free pro-
graming (from 12 to 28 hours a week),
and generally would not be allowed to
carry programs available to free tele-
vision. In October the FCC held an oral
argument on its committee’s recom-
mendations. There were indications
Congress might make the final decision
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on pay TV, although what that decision
might be was still in doubt following
hearings of a subcommittee of the
House Commerce Committee.

Educational TV = Congress did take
action during the year in the field of
educational television when it passed
legislation creating a Corporation for
Public Broadcasting (CPB) to admin-
ister grants of federal and private funds
for educational television program de-
velopment. The President signed the
Public Broadcasting Act of 1967 into
law in November. The corporation in
large measure was patterned after pro-
posals put forth earlier in the year by a
special commission of the Carnegie
Corp., a philanthropic foundation. The
question of how CPB will be financed
was deferred until 1968, when plans for
financing the corporation after the first
year are due from the White House,

In an attempt to demonstrate the
potential of educational television, a
Public Broadcast Laboratory was estab-
lished under a $10-million grant from
the Ford Foundation. In November
PBL began telecasting a weekly two-
hour “live” program on stations of the
National Educational Television (NET)
network. )

Another new venture, a new com-
mercial television network, made a brief
appearance in 1967. The United Net-
work, which succeeded the Overmyer
Network, began May 1 with a 90-minute
late-night variety show from Las Vegas
carried by over 100 stations. The net-
work closed after only one month due
to financial problems. Despite the prob-
lems, there was some indication the
owners might attempt to put the network
back on the air at a later date.

In September the Kaiser Broadcasting
Corp., owner of six UHF television sta-
tions, announced plans for another live,
interconnected network which it hoped
to have in operation by the fall of 1970.

One of the existing networks, ABC,
was unsuccessful during the year in its
attempt to broaden its financial base by
merging with the giant International
Telephone and Telegraph Corp. The
merger was twice approved by the FCC,
but subsequently was twice stalled by
the Justice Department. After the com-
mission approved the merger the first
time, the Justice Department said that
the decision did not take into account
adequately questions of public interest.
When the FCC approved the merger
again, the Justice Department took the
case to court. Justice was worried that,
among other things, ITT's worldwide
business interests might influence ABC’s
news reporting. In October arguments
on the case were heard at the U. S.
Court of Appeals in Washington. A
court decision on the matter was ex-
pected by Dec. 31, the termination date
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of the merger agreement, althotigh the
decision could be delayed even further
by mutual agreement.

New Concept ® Whereas ABC hoped
to strengthen its competitive position
through the merger, it also attempted to
achieve the same result through the
introduction of a radical new concept
for its radio network. ABC announced
it would divide its radio network into
four program services instead of one,
effective Jan. 1, 1968. Each service was
designed to fit the type of format
employed by ABC’s local affiliates: the
American Information Network, geared
for *talk” and “middle-of-the-road” sta-
tions; the American Contemporary Net-
work, tailored to the needs of stations
featuring contemporary, or ‘“rock-and-
roll” music; the American Personality/
Entertainment Network, for stations
combining news, popular music and
features such as ABC Radio’s Breakfast
Club program; and the American FM
Network, offering news, public-affairs
and special-features services to FM
radio stations. Each network would feed
an average 5 to 15 minutes of program-
ing per hour while longer programs
would be fed at night for taping and
subsequent rebroadcast. ABC Radio,
with about 400 affiliates in its existing
single-network service, hoped eventually
to have 800 to 1,000 affiliates under
the new four-network system.

Substantial changes in every area of
Canadian broadcasting were anticipated
following the introduction by State Sec-
retary Judy LaMarsh in October of a
complex, 34-page bill in the Canadian
House of Commons. The legislation
would create a Canadian Radio Com-
mission to regulate broadcasting in place
of the Board of Broadcast Governors
and would reorganize the top manage-
ment structure of the Canadian Broad-
casting Corp. It would also give the
CBC the preferred position in the mixed
public-private broadcasting structure in
Canada. Under the legislation the radio
commission would be empowered to
regulate CATV for the first time and
would assume the power previously held
by the cabinet to issue radio and tele-
vision station licenses. The new com-
mission would have five full-time mem-
bers and 10 part-time members and
would replace a BBG composed of three
full-time and 12 part-time members.
Miss LaMarsh said she expected a sep-
arate bill covering CBC financing to be
introduced in Commons before the end
of the fiscal year ending March 31,
1968,

A report issued by the CBC showed
that costs for the fiscal year ending
March 31, 1967, rose $20.8 million, up
from $133.4 million in 1965-66 to
$154.2 million in 1966-67. Major rea-
sons for the increase in costs, according
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to the CBC, were the introduction of
color programing and the use of special
centennial-year programing.

Throughout the world, television and
radio continued to expand onward and
upward. U. S. Information Agency fig-
ures compiled in 1964 estimated that
there were 162 million television sets
and over 500 million radio sets in use
in the world. By late 1967 private
broadcasting industry sources estimated
about 209 million television sets and
560 million radio sets were in use.

Television sets in the United States .
accounted for more than one-third, or
nearly 75 million, of the total. Japan
and the U.S.S.R. each had about 20
million. According to reports received
by BROADCASTING and BROADCASTING
YEARBOOK, the United Kingdom has 17
million, West Germany 13.4 million,
France 8.5 million, Italy 7.4 million,
Canada 5.5 million, Poland 2.5 million
and Australia 2.3 million.

In 1967 there were about 5,450 TV
stations on the air or under construction
in over 100 countries. Western Europe
led in the number of television stations,
with about 2,000; the Far East had
1,100, the U. S. 985, Eastern Europe
950 and South America 160.

Radio in 200 countries ® There were
some 12,250 radio stations serving more
than 200 countries in the world, includ-
ing relay and “‘booster” stations used to
extend service to remote areas. About
half of these stations, or 6,575, were in
the U. S. In addition, toward the end of
1967 nearly half of the world’s 560 mil-
lion radio sets, or 267 million, were to
be found in the U. S,

Color television spread throughout
the world during 1967. The British
Broadcasting Corp. launched color pro- -
graming in Great Britain on July 1 when
it carried live pickups of Wimbledon
tennis championship matches.

On the Continent, color programing
began in West Germany in August 1967
with four hours of such programing a

" week., Fewer than 1,000 color sets were

in operation for the inauguration of
color in France on Oct. 1.

Color was also introduced into the
Soviet Union Oct. 1.

In Scandanavia, Denmark and Fin-
land both were to begin transmissions
in color before the end of 1967.

Color programs were introduced in
Canada in late 1966 on both the pub-
licly operated Canadian Broadcasting
Corp. and the privately owned CTV
network, but color “officially” began in
the Dominion in 1967. Telesistema
Mexicano S.A., a major television net-
work, began color programing in Mexico
in the spring of 1966, but by October
only three of the network’s 32 stations
were transmitting in color.
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TELEVISION TIME SALES 1948-1966

These are FCC's report on total billings for U. S. siations and nemworks after frequency and promotional discounts
but before payment of commissions.

% change % change % change % change
National from National from from from

Year network previous year nonnetwork  previous year Local previous year Total previous year
1948® § 2500000 e $ 6,200,000 $ 8700000 ...
1949 10,796,000 .. $§ 7275000 ... 9,460,000 .. 27,630,000 ...
1950 35,210,000 +226.1 25,034,000 +244.1 30,385,000 +221.2 90,629,000 +-229.2
1951 97,558,000 +4177.1 59,733,000 +138.6 51,304,000 + 68.8 208,595,000 +-130.2
1952 137,664,000 + 411 80,235,000 + 343 65,171,000 + 27.0 283,070,000 + 35.7
1953 171,900,000 + 249 124,318,000 + 54.9 88,474,000 + 35.8 384,692,000 + 359
1954 241,224,000 + 40.3 176,766,000 + 42,2 120,131,000 + 358 538,122,000 + 39.9
1955 308,900,000 + 281 222,400,000 + 25.8 149,800,000 + 24.7 681,100,000 + 26.6
1956 367,700,000 + 190 281,200,000 + 264 174,200,000 + 16.3 823,100,000 + 20.8

1937 394,200,000
1958 424,500,000
1959 445,800,000
1960 471,600,000

.7 300,500,000 + 69 174,000,000 — 0.1 868,700,000 + 55
7.7 345,200,000 + 149 181,300,000 4+ 42 951,000,000 + 95
5.0 424,200,000 + 229 200,600,000 + 10.6 1,070,600,000 + 126
5.8 459,200,000 + 83 215,800,000 + 76 1,146,600,000 + 65

I ) A R N
=

1961 480,300,000 480,100,000 + 46 199,600,000 — 75 1,160,000,000 + 11
1962 521,500,000 8.5 554,100,000 + 154 227,900,000 + 14.2 1,303,500,000 + 10.2
1963 537,900,000 3.1 616,000,000 + 11.2 240,800,000 + 57 1,394,000,000 + 6.9
1964 562,800,000 4.6 710,800,000 + 154 275,700,000 + 145 1,549,300,000 + 11.0
1965 585,100,000 3.9 785,700,000 + 10.5 302,900,000 + 99 1,673,700,000 + 8.0
1966 616,700,000 38 871,700,000 + 10.9 346,400,000 + 144 1,834,800,000 + 91
* Tn 1948 FCC reported only “total revenues” (from time, talent directly by stations.” Hence figures for that first year of financial
and services) from “network programs”™ and from business “sold reporting are not comparable with time sales in ensuing years.
RADIO TIME SALES 1935-1966
% change % change National 9% change % change % change
National  from pre- Regional from pre- non- from pre- from pre- from pre-
Year network  vious year network  vious year network  vious year Local vious year Total  vious year
19351 § 39,737,867 ... Lo e $ 13,805,200 ... $ 26,074,476 ... $79,617,543
19362 et e s T oo eneanes v s
1937 56,192,396 +41.4 2,854,047 . 23,117,136 +674 35,745,394 +37.1 117,908,973 +48.1
1938 56,612,925 + 0.7 2 e e . 28,109,185 +21.6 32,657,349 — 8.7 117,379,459 — 0.6
1939 62,621,680 +10.6 e e, 30,030,563 + 6.8 37,315,774 4142 129,968,026 +10.7
1940 71,919,428 +13.1 1,869,583 ... 37,140,444 +23.8 44,756,792  +20.0 155,686,247 +20.5
1941 79,621,534  -+10.7 2,752,073 +47.2 45,681,959 423.0 51,697,651 +15.5 179,753,217 +15.4
1942 81,744,396 4 2.7 3,444,581 +25.2 51,059,159 +11.8 53,898,916 + 4.2 190,147,052 + 5.8
1943 99,389,177 421.6 6,256,508  +81.6 59,352,170 +16.2 64,104,309 4189 228,102,164 +20.0
1944 121,757,135 4225 7,612,366 +21.7 73,312,899 4235 84,960,347 4293 287,642,747 +26.1
1945 125,671,834 + 3.2 8,301,702 + 9.1 76,696,463 4- 4.6 99,814,042 +175 310,484,046 + 7.9
1946 126,737,727 + 0.8 8,043,381 — 3.1 82,917,505 + 8.1 116,380,301  +16.6 334,078914 4 7.6
1947 127,713,942 4 0.8 7,012,689 —12.8 91,581,241 +10.4 147,778,814 1270 374,086,686 +12.0
1948 133,723,098 -+ 45 7,329,265 + 43 104,759,761 144 170,908,165 +15.6 416,720,279 +11.4
1949 128,903,467 — 3.6 5,994858 —18.2 108,314,507 + 3.4 182,144,301 + 6.5 425,357,133 + 21
1950 124,633,089 — 3.3 6,897,127 +15.0 118,823880 + 9.7 203,210,834 +11.6 453,564,930 + 6.6
1951 113,984,000 — 85 8,481,000 +23.0 119,559,000 + 0.6 214,519,000 + 5.6 456,543,000 + 0.6
1952 102,528,000 —10.0 7,334,000 —13.5 123,658,000 + 34 239,631,000 +11.7 473,151,000 + 3.6
1953 92,865,000 — 94 5,192,000 —29.2 129,605,000 + 4.8 249,544000 + 4.1 477,206,000 + 0.9
1954 78,917,000 —15.0 4,767,000 — 8.2 120,168,000 — 7.3 247478000 — 0.8 451,330,000 — 54
1955 60,268,000 —23.6 3,809,000 —20.1 120,393,000 + 0.2 272,011,000 + 9.9 456,481,000 + 0.7
1956 44,839,000 —25.6 3,585,000 — 5.9 145,461,000 20,8 207,822000 + 95 491,707,000 + 7.7
1957 47,951,000 + 69 3,709,000 + 35 169,511,000 +16.5 316,493,000 + 6.3 537,664,000 —+ 9.3
1958 42,786,000 —10.8 3,733,000 + 0.6 171,939,000 4 14 323,207,000 + 2.0 541,665,000 + 0.9
1959 35,633,000 —234 188,143,000 + 94 359,138,000 +11.1 582,914000 + 7.6
1960 35,026,000 — 1.7 . 202,102,000 + 7.4 385,346,000 + 7.3 622,474,000 + 6.8
1961 35837,000 4+ 23 e 197,352,000 — 24 384,000,000 — 0.3 617,242,000 — 0.8
1962 37,300,000 + 41 ... ... 208,400,000 4 5.6 419,500,000 4 9.2 665,200,000 + 7.8
1963 41,797,000 125 ..ee 220,227,000 + 5.7 449,717,000 + 7.2 711,700,000 + 7.0
1964 43,783,000 + 438 . R 232,038,000 + 5.4 487,947,000 + 8.5 763,768,000 + 7.3
1965 44602000 + 19 ... 247942000 + 6.9 535,283,000 + 9.7 827,782,000 + 8.4
1966+ 46999000 + 54 @ n e 283,631,000 +14.4 595,388,000 +11.2 926,018,000 +11.9
1 Nationwide and regioHal networks combined. * Figures prior to this date not comparable in all categories.
2 Data not available. ** Regional network calculations discontinued in 1959.

+ As 1968 Yearbook Welit to press FCC 1966 radio figures were
not available. Figures are BROADCASTING estimates.
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Regulation slows CATV growth

1968 may decide future course of cable systems;

high court will determine jurisdiction; copyright
will be decided; broadcasters own 30% of CATV’s

Cable television continued to be a
major component of the broadcasting
scene in 1967—and will remain one of
TV’s singular concerns in 1968. A trio
of subjects continue to excite both the
CATYV industry and, by relation, the
broadcasting industry. These are federal
regulation, copyright, and origination,

The first two are problems; the last
is what many cable operators see as the
wave of the future.

Regulation by the FCC, established
early in 1966, has had a depressing
effect on CATV’s growth. No question
about that. CATV’s booming climb to
new records for systems and subscribers,
steadily upward for the previous 10
years, subsided to extremely low levels
in 1967. In that year, only 65 new
CATV systems started, and only 665,-
000 new customers were added to the
roster of paying subscribers.*

As the year ended, it was estimated
that there were 1,870 cable systems in
operation, serving 3,165,000 customers.*

CATYV took off on its upward bound
movement in 1963, when 200 new sys-
tems began operating. It peaked in
1966, when 350 new cable operations
came into being. And, it was in that
year also that the highest number of
subscribers was added—900,000.*

The year of decision for CATV truly
could be 1968. In that period, it’s
anticipated that the U. S, Supreme Court
will rule on the FCC’s legal authority
to regulate CATV. At the same time,

*NCTA sources, see p. 18,

the court will decide whether or not
CATV systems must pay royalties for
the copyrighted TV programs they pick
up and transmit to their customers.
This is the United Artists v. Fort-
nightly case, where two lower courts
have held that CATV’s are engaged in
“public performance for profit” and
hence liable for copyright infringement.

Estimated CATV Electronic Equipment Total
Annual Investment
(000 omitted)

Electronic

Total Equipment 9 E.E.l
Year Investment  Investment  of T.I.
1964 $50,067 $14,319 28.6%
1965 61,617 18,608 302
1966 79,230 25,195 31.8
1967 96,934 32,376 334
1968 125,314 43,860 35.0
1969 142,649 52,210 36.6
1970 160,213 61,362 383
1971 178919 71,568 40.0

Source: Motorola Inc.

FCC Power ® The Supreme Court
case on FCC jurisdiction involves a
number of CATV systems in San Diego.
As is usual in communications litigation,
the case itself turns on an interpretation
of a provision of the Communications
Act of 1934 having to do with the
authority of the FCC to issue stop
orders. The commission, acting on com-
plaints by San Diego television broad-
casters, ordered the San Diego cable
systems to cease expanding until after
a hearing could be held on the broad-
casters’ objections to the importation of

Los Angeles TV programs into that
lower California port city. A federal
appeals court on the West Coast
held that the commission was without
legal power to issue such an order
against CATV; the provision, it said,
applies only to licensees of the FCC.
CATV systems are not licensed by the
FCC; only regulated.

Interestingly enough, following the
hearing, an FCC examiner issued a
recommendation that the restrictions on
the San Diego cable systems be lifted;
he found no evidence that cable was
damaging the San Diego broadcasters.

What makes the Supreme Court case
even more complex is that the right of
the FCC to regulate CATV was affirmed
flat out by a District of Columbia
circuit court in a case involving a
Toledo, Ohio, CATV system.

Parallel to the San Diego and Toledo
cases was litigation in the Seventh
Circuit appeals court, brought by a
group of CATV systems challenging the
basic authority of the FCC to impose-
rules on cable operators. Argument was
held in this case and a decision was
awaited at the end of 1967, although
there was the expectation that that court
will delay ruling until it learns what the
Supreme Court has done.

On the copyright front, 1968 is ex-
pected to be the year that Congress
finally adopts a new copyright law and
a major concern is whether or not any-
thing is said about CATV. The House
version of the new copyright bill—the

Estimated total CATV systems and subscribers! (source: Motoroia inc.}

Net

Year New Operating
End Systems Systems?
1958 99 679
1959 95 774
1960 118 892
1961 119 1,011
1962 137 1,148
1963 146 1,294
1964 166 1,460
1965 215 1,675
1966 275 1,950
1967 350 2,300
1963 470 2,770
1969 530 3,300
1970 580 3,880
1971 620 4,500

1. Subscribers here refers to TV homes.

Existing

% Annual Subscribers 05 Annual
Increase (000 omitted) Increase
17.19% 611 24.7%
14.0 735 203
15.1 891 21.2
134 1,062 19.2
136 1,263 189
11.8 1477 169
12.1 1,760 19.2
16.3 2,100 19.3
164 2,550 215
17.9 3,150 236
204 4,000 26.8
19.1 5,030 25.7
17.6 6,240 242
15.7 8,100 29.7

2. Assume quantity of systems dropped or replaced to be negligible.
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Total TV 9% CATV Homes
Homes of Total
(000 omitted) TV Homes
43,950 1.39%
45,750 1.61
47,200 1.89
48,885 217
50,300 2.51
51,600 2,86
53,100 3.31
54,690 3.84
56,330 4.53
58,020 543
59,760 6.69
61,560 8.17
63,400 9.84
65,300 12.40
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We sell big spots. Little spots.
Color spots. Black and white spots.
Spots to sell your product

as only spot television can.

Let us find the right spots for you.

@ETE.RS, @RI[]FFJ[N, @@ ODWARD, 1c.

Pioneer Station Representatives Since 1932. 277 Park Avenue, New York 10017. {212) 826-6000.

Chicago, Detroit, Philadelphia, Atlanta, Charlotle, Minneapolis, St. Louis, Dallas-Ft. Worth, Los Angeles, San Francisco.
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symbol of CATV quality!

The Ameco ““Flying A’ stands for advanced
products and services used in the most modern
cable television systems today.

Quality products through more than 14 years of
practical experience and scientific knowledge in
CATV. Quality service through years of building
cable TV systems o serve tomorrow’s customers.

We first introduced solid-state to CATV when
others were still tube-type infants.

We built the first all-transistorized system be-
fore anyone else even thought of producing
solid-state equipment.

And now, we set the CATV pace again with our
newest solid-state advancement — the ““Chan-
neleer” heterodyne headend!

When you need Quality CATV — think of the
Ameco symbol of Quality. It works for you!

ameco

2949 W. Osborn Rd. Phoenix, Ariz. 85017
(602) 262-5500
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~ first complete revision of copyright law
since 1907-—does not say anything
about CATV. This section in the pro-
posed House bill was deleted ostensibly
because of a conflict between the House
Judiciary and the House Commerce
committees, but behind the scenes it
seems to have resulted from some heavy
and fast lobbying by both cable TV and
broadcaster sources. The section treated
CATV on a sliding scale—from com-
plete exemption for those systems that
do nothing more than carry local TV
stations, to full-scale, copyright liabil-
ity for those cable systems importing TV
programs from distant TV stations.
The Senate began considering the
copyright bill in 1967; it is expected
to report its version out in 1968. The
Senate bill, as it stood at the end of
1967, contained the disputed CATV

GROWTH OF CATV INDUSTRY

CATV CATV Television % of TV Homes (000 omitted )
Jan. 1 Systems Homes Homes with CATV New
1958 525 450,000 41,925,000 1.1% i
1959 560 550,000 43950000 13 v el tem | Replacement  Expaneion
1960 640 650,000 45.750.000 14 ear nvestmen nvestment -+ Investm -+ Investmen
1961 700 725,000 47,200,000 1.5 1958 $20,628 $14,820 $3,168 $2,640
1962 800 850,000 48,855,000 17 1959 23,937 15,200 5318 3419
1963 1,000 950,000 50,300,000 19 1960 30,771 20,140 6,733 3,898
1964 1,200 1,085,000 51,600,000 c21 1961 30,178 21,375 3,902 4,901
1965 1,400 1,600,000 52,700,000 3.0 1962 36,880 26,125 5,111 5,644
1966 1,750 2,500,000 53,850,000 4.6 1963 42,278 28,600 6,496 7,182
1967 1,870 3,165,000 56,374,100 56 1964 50,067 33,250 7,940 8,877
(projected to year end) 1965 61,617 44 080 7,588 9,949
1966 79,230 57,190 9,684 12,356
Source: National Cable Television Association. 1967 96,934 74,200 9,974 12,760
. 1968 125,314 101,050 11,599 12,665
Estimated CATV Tuta! Annual Revenue 1969 142,649 115,540 - 12,186 15,063
(000 omitted) 1970 160,213 128,180 13,975 18,058
Monthly Installation 1971 178,919 139,500 18,274 21,145
Total Charge Fee 1. Total investment, as used here, is synonymous with total cost (includes
Year Revenue = Revenue + Revenue labor required for installation plus capital investment).
1958 $36,690 $33,060 $3,630
1959 44,100 40,380 3720 Source: Motorola Inc.
e g mm m
s 58,620 5130
iggg 75,!8;10 69,780 6,030 S LI AL
88,620 82,200 . 6,420 Projecti
1964 108,630 100,140 8,490 to ryoéear Iz:d
1965 126,000 115,800 10,200
132? 153,000 139,500 13,500 1964 1965 1966 1967
1 189,000 171,000 18,000 Operating systems 1,200 1,400 1,750 1,817
1968 240,000 214,500 25,500 Aeerage milszs per plant 52 53 53 53
1969 301,800 270,900 30,900 Total miles of cable 62,400 74,200 92,750 96,283
1970 374,400 338,100 36,300 Subscribers (total) 1,085,000 1,600,000 2,500,000 3,167,000
1971 486,000 430,200 55,800 Subs. per mile of cable 17.4 21.6 269 33.0
Source: Moterola Inc.
. Projection
Estimated Average Newly-installed CATV System Cost to year end
Total Average Average Cost Average Miles Increases 64-1965 65-1966 66-1967
Year System Cost Per System Mile Per System 299’3“"2 ;iystems fant +3_0‘1) ‘|S'350 S+67
verage miles per plan ame ame
1558 e e i Total miles of cable 41180  +18550  +3533
1960 170’000 3'600 47 Subscribers (total) +515,000 900,000 667,000
1961 180:000 3:650 49 Subs. per mile of cable. +4.2 +5.3 +6.1
lgg§ 190,000 3,700 51
1 196,000 3,750 52 iacti
1964 200,000 3,800 53 il
1965 205,000 3,750 55 0 year en
1966 208,000 3.700 56 Perc~entage of Increase 64-1965 65-1966 66-1967
1968 215'000 3500 82 Average miles of plant Not applicable
1969 218:000 3'400 64 Total miles of cable 18.9% 25.0% 3.3%
1970 221[000 3'350 66 Subscribers (tﬂtal) 475% 553% 26.7%
1971 225’000 3:300 68 Subs. per mile of cable 24.1% 24.5% 22.7%

Source: Motorola Inc.
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HAMILTON-LANDIS
& ASSOCIATES, Inc.

MATIONWIDE MEDIA BROKERS
WASHINGTOM, D. C., CHICAGD, DALLAS,
SAM FRAMCISCO
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section. Whether it will still be con-
tained in the Senate bill was uncertain
at the year’s end.

Direct Dealing Meanwhile, an ad

hoc committee of the CATV industry

began meeting in New York with copy-
right holders, principally motion picture
producers and distributors, early in the
fall of 1967. An accommodation is ex-
pected in 1968 which will take care of
the copyright situation of the past, or

at any rate up to the date when a new
copyright law comes into being.

At the same time, a second group of
cable operators, again unofficial and in-
formally constituted, began meeting in
1967 with a similar group of broad-
casters in an attempt to evolve what
diplomats call a modus vivendi between
the two industries. After a handful of
meetings during the year, “progress”
was reported by both groups. Precisely
what this means has been unstated, al-
though one result has been an agreement
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Estimated CATY Total Annual Investment!

Source: National Cable Television Association.
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About 18 months ago, two Motor-
ola Inc. engineers presented an in
depth study of the cable TV industry
for the edification of their company
and the electronics industry as a
whole.

The report, written by R. E.
Berndt and G. T. Simmons, traced
the history of CATV to the year
1966, and, using standard projection
formulas, estimated its five-year
future from that year.

CATV: its history, dimensions and potential

As they have a way of doing, un-
fortunately, events have tempered
the sanguinity of the authors—par-
ticularly in their estimates for 1967
and the resulting projections for the
succeeding four years. Nevertheless,
the trends that are indicative in this
document, one of the most impres-
sive in CATV’s library, make it
worth while as a landmark.

For some of the findings, see pages
16 and 18.

to seek a test of CATV’s impact on TV
broadcasting in some ideal city—like
Philadelphia or Goshen, Ind. The FCC
turned down the proposal for Philadel-
phia once, but it has been importuned
to reconsider.

Leading the CATV representation in
both the copyright and the broadcaster
negotiations is Alfred R. Stern, president

HAMILTON-LANDIS

& ASSOCIATES, Inc,
HATIONWIDE MIDIA BROKERS
WASHIMNGTON, D. €., CHICAGD, DALLAS,

SAM FRAMNCISCO

site. (WMIORE

TELEV|SIOM STATIONS

EARLET OFFICE 15—
L., WASHIHGTON 20034
(202) 3%3-3456
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of the multi-CATV group, Television
Communications Corp., New York. And
leading the broadcasters in the CATV-
broadcaster dialogue is George C.
Hatch, Salt Lake City broadcaster and

in addition a multiple CATV operator.

Although broadcasters account for
more than 30% ownership in CATV,
there is a hard-core group of broad-
casters who are continuing to press a
campaign to put CATV in its place;
the place being as a clear and unequivo-
cal supplement to regular TV. .

This attitude has its genesis not in
CATV's original concept—to bring cus-
tomers good, clean, clear local TV sig-
nals—but to CATV’s potential threat
to the station’s role as the purveyor of
broadcast entertainment and informa-
tion. In a word, origination of pro-
grams by CATV systems. Origination
is seen as the first step in what could
be a progression of activities that
eventuates CATV into a wired-broad-
caster.

Already more than 100 CATV sys-
tems are engaged in originating com-
plete program schedules—and in some

cases even selling advertising to under-

U. S. TV SET PRODUCTION—1946-1967
Total TV Sets Receiving Tubes Total Monochrome
Manufactured Used in New TV Sets Picture Tubes
(Color & Monochrome) and for Replacements Manufactured
Number  Retail Value Number Retail Valve Number Retoil Yalve
1946 10,000 $ 5,000,000 350,000 $ 588,000 20,000 $ 1,000,000
1947 250,000 100,000,000 8,500,000 15,000,000 300,000 15,000,000
1948 1,000,000 350,000,000 32,200,000 53,000,000 1,500,000 75,000,000
1949 3,000,000 950,000,000 87,000,000 146,000,000 3,500,000 210,000,000
1950 7,500,000 2,700,000,000 225,000,000 378,000,000 8,000,000 400,000,000
1951 5,600,000 2,100,000,000. 161,000,000 270,000,000 6,000,000 300,000,000
1952 6,300,000 2,360,000,000 168,000,000 380,000,000 6,500,000 250,000,000
1953 7,300,000 1,675,000,000 210,000,000 400,000,000 2,000,000 360,000,000
1954 7,300,000 1,278,000,000 215,200,000 409,000,000 10,300,000 360,500,000
1955 7,800,000 1,263,600,000 220,000,000 407,000,000 10,600,000 371,000,000
1956 7,500,000 1,237,500,000 200,000,000 400,000,000 . 11,000,000 318,000,000
1957 6,500,000 1,270,000,000 175,000,000 371,000,000 10,000,000 340,000,000
1958 5,300,000 912,000,000 128,000,000 270,000,000 8,200,000 332,000,000
1959 6,200,000 1,070,000,000 150,000,000 319,000,000 9,300,000 368,550,000
1960 5,900,000 1,020,000,000 159,000,000 399,000,000 8,500,000 329,000,000
1961 6,000,000 1,050,000,000 162,000,000 412,000,000 2,100,000 350,000,000
1962 6,470,000 1,240,000,000 126,400,000 317,000,000 9,000,000 239,000,000
1963 7,270,000 1,380,000,000 124,500,000 311,300,000 9,140,000 340,000,000
1964 9,280,000 1,330,000,000 118,500,000 290,000,000 9,450,000 347,000,000
1965 11,000,000 1,800,000,000 187,000,000 374,000,000 9,100,000 302,000,000
1966 11,600,000 2,500,000,000 177,500,000 370,000,000 7,800,000 262,000,000
*1967 5,200,000 1,240,000,000 84,000,000 169,000,000 2,620,000 90,000,000
*Estimated far first six months.
Compiled by B. F. Osbahr, Morketing World Ltd., New York, N. Y.

write the costs, Most CATV systems,
however, originate to a degree: the pro-
grams are services dealing with time,
weather, news. One of the more recent
services is the display of stock market '
reports. Others that have been men-
tioned, and in some cases even recom-
mended, are such nonbroadcast services
as burglar alarms, meter reading, mar-
keting. And, of course, there’s pay TV.
This possibility is no fantasy of the
broadcasters, either. Last fall, at the
tegional meetings of the National Cable
Television Association, its national
chairman, Jack Crosby of Gencoe Inc.,
called on cable owners to lead “great
new advances in telecommunications.”
And, he added: “Individually and col-

"lectively we must organize and finance

programs designed to keep pace with
rapidly advancing technologies, with the
insatiable demand for new electronic
services, and with the ever-changing
styles and trends in home amuisement
and home educational facilities.”
Telephone Tiffs m The CATV indus-
try looks forward in 1968 to a solution
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in its long-standing feud with the tele-
phone companies. The key here is the
growing practice of common carrier
telecommunications firms ito offer to
lease facilities to cable TV franchise
holders, as against permitting CATV
businessmen to stririg cable. on tele-
phone poles, the original and still largely
the most widely used method of wiring
a community—although on the horizon
is a growing drift by municipalities to
force utilities to place their plants
underground.

What makes the lease-back practice
so ominous to the CATV industry is
that as it grows it means that the owner-
ship of the nuts and bolts of CATV,
the hardware, is gone. The CATV op-
erator becomes nothing more than a
licensee selling a service—but with
nothing tangible to seil when he wants
to.
To combat this, the CATV industry
has asked the FCC to require each tele-
phone company entering cable TV to
secure a certificate of necessity from the
commission.

Also rankling cable operators are the

Who creates the best Subscriber Promotion
in CATV?

SAMUEL HENRY & ASSOC.

1680 N. Vine, las Angeles, Cal. 90028
Phone (213) 462-0733
1825 E. Jefferson Phoenix, Ariz. 85034

Phone (602) 253-303¢
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recent boosts in charges for pole use.
This has not become unduly burden-
some, yet, but CATV observers already
foresee the trend, and they’re not happy
about it.

And, increasingly, the telephone com-
panies are engaging in the ownership of
cable systems. Independent telephone
corporations, like General Telephone &
Electronics, United Utilities and Conti-
nental Utilities, are entering CATV as
owners and operators in greater num-
bers, principally in those communities
where they own telephone companies.

This the CATV industry cannot pro-
test on principle—it would be a denial
of free entry—but given the trauma
they otherwise suffer at telephone com-
pany activities, the move sends chills
down the back of old-line cable oper-
ators.

One other dark cloud looms on
CATV’s horizon; this is the threat of
state public utility legislation. For
years, this threat has waxed and waned
as cable forces marshaled to beat it
back. As of the end of 1967, there
were only twe states that have put
CATYV under PUC control: Connecticut
and Nevada.

This dark side of CATV’s future
isn’t the complete story. There are sunny
spots. The latest is bottomed on hard,
cold financial activity, to wit, the in-
creasing trend toward mergers among
existing cable entities. This first occurred
two years ago when a group of individ-
ual cable operators joined together to
form Gencoe Inc. In 1967, Gencoe
became a subsidiary of Livingston Oil
Co., a publicly held, listed company.

Toward the end of 1967, two of
CATV’s major groups joined together
and at the same time registered for a
public offering. These were Community
Cablecasting Corp. and United Cable-
vision Inc., forming Cypress Communi-
cations Corp., with management owner-
ship involving such financial institutions
as Hornblower, Weeks-Hemphill, Noyes
and Electronics Capital Corp.

Also bright for CATV is the growing
interest of the networks. CBS has a
substantial interest in a Canadian firm
with large CATV holdings in that
country, and through the parent com-
pany, a system in San Francisco. NBC
owns its system in Kingston, N. Y.

Technically, the greatest promise for
CATYV is the experiment performed by
Theta Corp. in New York, where a
broadband, microwave, short haul de-
velopment using 18 gc was successfully
proven. Theta is jointly owned by Tele-
prompter Corp. and Hughes Aircraft.
Should the FCC approve this technique,
it’s quite possible that CATV may lose
its “cable” nomenclature, the advan-
tages of using wireless, for big cities as
well as for rural areas are obvious.

ROHN.

Asks...How do you rate a tower
when the stories all sound the same?

o |

There is a one-word an-
swer — PERFORMANCE!
ROHN TOWER perform-
ance has made it the top
name in the industry.
Wherever you go — world-
wide — you find ROHN
TOWERS — CATV, micro-
wave, communications,
broadcast, home TV and
amateur — with complete
accessories, lighting,
microwave reflectors and
equipment. ROHN TOW-
ERS — the accepted stand-
ard — recognized as the
towers that provide dura-
bility, strength, rugged-
ness, appearance, design,
adaptability and prestige.

ROHN popularity rests on these
factors:

o Computer Analysis & Engi-
neering Design e Manufactur-
ing ¢ Warehousing e Turnkey
Tower Erection e Complete
Lines of Accessories

Representation and
Distribution Woridwide

For further information

ROHN® @ ==

Home Office '

£.0. Box 2000, R :-.
Peoria, lilinois 81601 4
Ph. 309/637-8416
TWX 309/697.1488

Over 20 years experience.

NEW ENGLAND TOWER CONST. CO., Brandon, Vermont Telephone Area Code 802-247-5725

“World's first liberty oe Iinstallation located at Kennedy Square in Rochester,
New York.” Tower Erection — Microwave — AM — FM — TV — CATV — ETV,
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THE RADIO AND TELEVISION AUDIENCES

Radio and television were in more U.S. homes than ever
before as 1968 approached.

® Television.—A tota] of 56.0 million homes, or 94.5% of
all U.S. homes (excluding Alaska and Hawaii), were TV-
equipped as of September 1967, according to the A. C.
Nielsen Co. The American Research Bureau estimated the
total would be 56,374,100 homes (excluding Alaska) as of
Jan. 1, 1968.

® Color TV.—Homes equipped with color TV sets totaled
12,670,000 as of Oct. 1, 1967, a gain of 56.9% in 12 months,
according to estimates by NBC.

® Radio.—The Radio Advertising Bureau estimated that

TREND OF RADIO AND

58.8 million U. S. homes, or about 98%, were radio-equipped
in 1967.

® Radio Sets.—The number of working-order radio sets
in the U.S. would be 267 million as of Jan. 1, 1968, ac-
cording to preliminary industry estimates. The estimates an-
ticipated this distribution: 192 million in homes, 65 million
in automobiles, 10 million in public places. The new total
would represent a gain of nine million, or 3.5%, over the 258
million estimated for Jan. 1, 1967.

® Viewing and Listening.—The extent to which radio and
television sets were used is indicated in numerous ways in the
tables that follow. The television figures were furnished by
the Nielsen company and its Nielsen Television Index (NTI).
The radio data came from RAB, NBC and other sources
as noted.

TELEVISION OWNERSHIP

(Millions of Homes)

Year Radio Homes Teelevision Homes Year Radio Homes Television Homes

1949 40.8 1.6 1958 48.9 43.0

1950 42.1 5.9 1959 49.5 44.5

1951 43.6 12.4 1960 49.5 45.2

1952 44.8 17.3 1961 49.5 46.9

1953 45.0 234 1962 511 49.0

1954 45.4 28.2 1963 52.3 513

1955 46.2 32.3 1964 540 52.6

1956 47.2 36.7 1965 55.2 53.8

1957 48.2 40.3 1966 57.3 54.9

1967 58.8 56.0
TV AUDIENCE COMPOSITION
Homes No. Viewers
Using TV Per Home Men Women Teens Children

Monday-Friday 10 a.m.-1 p.m. 23.8% 1.58 18% 54% 5% 23%
Monday-Friday 1-5 p.m. 30.5 1.62 19 54 8 19
All Nights 7:30-11 p.m. 60.9 2.24 32 39 11 18

WHO WATCHES WHEN?—The composition of the tele-
vision audience during the average minute — morning,
afternoon and evening — is reflected in the above table.

Figurei are for January 1967. The number of homes using
TV is a percentage of all U.S. TV homes. Source: NTI
National Audience Composition report.

CUMULATIVE AUDIENCES: RADIO AND TV

Cumulative reach of radio is compared with that of television in
the following figures from NBC Radio’s 1965 Cumulative Radio
Audience Method (CRAM) study, made public in 1966. Although
the study was conducted primarily to test new research method-
ology, NBC said it considered these estimates “approximate” but
“conservative” benchmarls.

Number (and %) of Different U.S. Adults Reached
(18 Years of Age and Over)
In One Day In Seven Days

......... 92,100,000 (75.1%) 111,000,000 (90.5%)
. 80,900,000 (65.9%) 106,500,000 (86.8%)

Radio
Television *

* TV percentages based on a special Nielsen Television Index
tabulation covering in-home viewing only, adjusted to reflect (1)
all U.S. individuals 18 years of age and over from both TV and
non-TV households, and (2) April TV set usage patterns. NBC’s
CRAM report said this radio-T'V comparison “does not imply that
television and radio are equal in impact or effectiveness” but “does
suggest that radio’s broad reach makes the medium an ideal choice
for backing up television advertising.”

TYPES OF TV SHOWS AND THEIR AUDIENCES, FEBRUARY 1967 (7:30-11 p.m.)

Nielsen % Share of
No. of Average Evening
Shows Audience Programs
General Drama
60 min. 3 19.2 4
30 min. 3 18.6 2
Variety
60 min. 10 22.1 14
Western Drama
90 min. 1 24.9 2
60 min. 7 18.0 10
Adventure
60 min. 5 22.2 7
30 min. 4 18.0 3
Situation Comedy
30 min. 26 20.1 18
PAGE 22 o 1968 BROADCASTING YEARBOOK

Nielsen % Share of
No. of Average Evening
Shows Audience Programs
Quiz & Audience
Participation
30 min. 6 14.4 4
Mystery & Drama
60 min. 6 18.2 8
30 min. 3 18.3 2
Feature Films 6 20.3 16
Science Fiction
60 min. 4 17.9 6
Other Programs
60 min. 3 12.5 4
All programs 87 19.2 100%

(Source: A. C. Nielsen Co.)
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Advertising Sells Good Works

(as well as goods and services)

There's.a place
§ for mentally
refarded people.

You ¢an giv

Have you noticed how often, when an important public cause is at stake, pecple turn to a good salesman for
leadership? Successful businessmen have given uncountable man-hours to America's schools, churches
and charities, and have led in solving major national problems. For its part, advertising—good salesman
that it is—has provided the means to communicate such causes to the American people.

For 25 years ads like these have been prepared by advertising agencies who volunteer their services,
Radio and television give time on the air; space is donated by newspapers and magazines. Last year alone,
for example, business publications like this one gave more than a million dollars’ worth of space in the
public interest through The Advertising Council of which the American business press is a part.

'd‘im/s,%
“ouNe”
25 years of advertising contributed for the public good
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MINUTES OF TV VIEWING AND RADIO LISTENING BY TV VIEWERS

Amount of time that adult viewers (over 18 years of age)
spend daily with the broadcast media, by day part and for
the day as a whole, is shown in the following tables. In
each case the viewers are classified in five groups according
to how much time they spend with TV, from the 20% who
watch most (at top) in descending order to the 20% who
watch least (bottom). TV dominates the 6 p.m. to mid-

night period, but radio has an edge in all other day parts,
with the biggest advantage among lighter viewing groups.
Data, the most recent available in this form, was prepared
for Radio Advertising Bureau by R. H. Bruskin Associates,
independent research firm, based on nationwide interview-
ing conducted in July 1964.

TV Quintile TV Minutes Radio Minutes

6 A.M.-NOON: Heavy 20% 78 82

20% 26 63

20% 9 61

g 20% 5 S5

Light 209% 1 50

Average 24 62

NOON-6 P.M. Heavy 20% 145 55

20% 53 60

20% 27 52

20% 12 48

Light 20% 3 44

Average 48 52

6 P.M.-MIDNIGHT: Heavy 209% 232 34

20% 206 28

20% 157 38

20% 103 40

Light 20% 26 52

Average 145 38

6 A.M.-6 P.M. Heavy 20% 219 135

20% 72 120

20% 34 109

20% 14 101

Light 20% 3 92

Average 68 111

ALL DAY: Heavy 20% 451 167

20% 278 145

20% 189 143

20% 117 137

Light 20% 29 141

Average 213 147

TV VIEWING PER HOME PER DAY
Night Aftermoon Morning
(6 p.m-6 a.m.) (12 n-6 p.m.) (6 a.m.-12 n) Total Day

Monday-Friday 3 hrs. 35 min. 1 hr. 52 min. 48 min. 6 hrs. 20 min.
Saturday 3 hrs. 59 min. 1 hr. 47 min. 57 min. 6 hrs. 43 min.
Sunday 3 hrs. 39 min. 2 hrs. 01 min. 38 min 6 hrs. 18 min.
All Days 3 hrs. 39 min. 1 hr. 53 min. 48 min, 6 hrs. 20 min.

VIEWING PER HOME PER DAY. The time the average
TV home spends watching television each day is depicted
in the table above, which not only shows the daily average

over the full week but also breaks down the daily average
by day part and days of the week. Data is NTI January,
1967.

HOURLY TRENDS IN VIEWING, LISTENING

HOUR-BY-HOUR variations in television and radio audi-
ence sizes are shown in these tables, The TV figures, from
Nielsen’s NTI data for March-April 1967, show the tele-
vision audience in terms of millions of homes tuned in
per average minute of each hour, Monday through Sunday.
The radio figures, compiled for RAB by Sindlinger & Co.
in a 1964 study, represent the percentage of alt adults who
listen to radio, also hour by hour.
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Television Radio
(millions of homes) (% of all adults)

6- 7 am. .6 25.4
7- 8 35 31.6
8 9 7.4 25.9
9-10 9.8 21.7
10-11 11.3 19.5
11-12 noon 12.2 19.0
12- 1 p.m. 139 18.0
1- 2 14.4 155
2-3 14.7 15.3
3- 4 15.4 15.8
4- 5 16.6 18.4
5- 6 19.4 18.7
6- 7 24.7 16.3
7- 8 30.7 14.4
8- 9 34.8 12.1
9-10 35.0 10.5
10-11 30.2 9.7
11-12 18.6 7.2
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Atlanta, Ga. 30329
14 Executive Park 404.-634-6131
P. G. Walters

Austin, Texas 78756

Northwest Professional Bldg.

5425-B Burnet Rd. 512-453-8233
J. N. Barclay

Birmingham, Ala. 35223

Office Park Bldg. #10

Office Park Circle 205-871-1155
J. Smith

Boston: West Newton, Mass. 02165
950 Watertown St. 617-969-6010
D. P. Allen

Burbank, Calif. 91505
2700 W. Otive Ave. ~ 213-849-6741
E. J. Frost * H. W. Dover

Camden, N.J. 08102
Front & Cooper Sts. 609-963-8000
J. A. Gimbel

Charlotte, N.C. 28204

330 Charlottetown Center  704-333-3996.

J. Smith

Chicago, Ill. 60654

Merchandise Mart Plaza

Rm. 2000 312-467-5900
D. C. Borchert * F. A. Timberlake

Cincinnati, Ohio 45231
8234 Winton Rd. 513.522-8810
C. E. Raasch

Cleveland, Ohio 44115
1600 Keith Bidg. 216-579-0880
W. C. Wiseman

Dallas, Texas 75235

210-C Court Terrace

Exchange Park, N. 214-351-5361
G. McClanathan ¢ E. H. Hoff

Denver, Calo. 80211

2785 N. Speer Blvd.

Suite 346 303-433-8841
J. H. Butts

Detroit: Southfield, Mich. 48076
20830 Rutland Ave. 313-357-0080
W. P. Happel

[ndianapolis, Ind. 46201
501 N. LaSalle St. 317-635-9000
N. B. Traxler

‘Kansas City, Mo. 64114

7711 State Line Rd.

Suite 112 816-363-6770
V. S. Mattison

Memphis, Tenn. 38128

2978 Austin Peay Hwy. Y

Rbom 236 901-386-9370
W. D. Powers

Minneapolis, Minn. 55416
4522 Excelsior Blvd. 612-922.3303
W. G. Eberhart

New York, N.Y. 10020

30 Rockefeller Plaza

Rm. 1219 212-689-7200
0. E. Wagner * R. F. Varda

Pittsburgh: Meadow Lands, Pa, 15347
Washington County 412-341-5294
J. A. Gimbel

San Francisco, Calif. 94104

343 Sansome St.

7th Floor 415-956-4818
. M. M. Corbett * R. J. Newman

Seattte, wash. 98134
2246 First Ave., S. 206-622-8350
R. Harding

St. Louis, Mo. 63105
7710 Carondelet Ave. 314-862-3660
D. B. Freeman

Washington, D.C. 20006 I
1725 “K* St., N.W. 202-337-8500
0. J. McReynolds

West Palm Beach, Fla. 33403
3500 Monet Rd.
Palm Beach Gardens
305-844.7351, Ext. 2891
R. E. Giles

QOUTSIDE. THE UNITED STATES

RCA victor Mexicana, S.A. de C. V.
Avenida Cuitlahuac 2519
Mexico, D. F
L. F. Guaragna
R. Lassala * A. J. Wicker

RCA International Marketing S.A.

118 Rue du Rhone

Geneva, Switzerland

C. P. Perez * P. C. Berben * J. E. Gibson
F. R. C. Bernard ®* H. E. Hopson ® H. P, Seay
R. Blandt * L. R. Dongelewicz = J. S. Delissio
M.L.Cermak*D.G.Davidson*J.Hamalainen

RCA International Ltd.
415 Prince’s Building
Chater Road, Hong . Kong
L. L. Cunane
D. Craddock * M, Hately

RCA International Ltd.
Calle Paroissien 3960
Buenos Aires, Argentina
H. T. Magno * J. A. ElIman * O, R, Stamati

RCA Victor Company Ltd.
1001 Ltenoir Street
Montreal, Quebec, Canada
W. Holroyd
‘E. W. ‘Miller, Eastern Canada
J. L. Parker, Atlantic Provinces
F. H. Holm, National Accounts

H. B. Seabrook, 2876 Rupert St.
Vancouver, B.C.

W. D. West, 2070 Notre Dame Ave.
St. James 21, Winnipeg, Man.

C. S. Broad, 1450 Castlefield Ave.
Toronto, Ont. -
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Peaks and valleys in the terrain usually indicate a
need for a CATV system. In the uniformity of

a CATV cable, they indicate

the need for better cable.

Times Alumifoam® (the trade name for our
seamless aluminum tube sheathed

coaxial cable) flattens out the topography

in your return-loss sweep generator with a

calm uniformity that’'s making believers out of
everyone in the CATV business. We can guarantee
a 30 db worst point for this cable and back

it to the hilt. That means first-quality

cable every time, and smooth functioning

and Valleys-

Great for
Gahle TV
errible
inaGATV

DIVISION OF THE INTERNATIONAL SILVER CO.

wWWwWWwW americanradiohistorv com

transmission right from the start.

No costly ship-backs. No costly re-installation.
There are fewer splices, fewer trouble points, less
maintenance and less labor costs with Alumifoam
because it's made in continucus seamless
lengths up to ¥z mile. Because it's seamless,

it's waterproof and vapor-proof. And Alumifoam’s
long life is a real bonus—continuous high-
performance quality for years and years.

Be sure of the cable in your Cable TV.

Get in touch with Times. Times Wire and

Cable/a division of The International

Silver Company/Wallingford/Conn.
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DIRECTORY OF TV STATIONS IN THE U.S.

Listed in this directory are all television stations in the a construction permit (CP) to increase antenna height to
U. 8., its territories and Canada. Information for each sta- 2,056 feet above average terrain and 895 feet above ground.
tion has been corrected to Nov. 15, 1967. WOF-TV’s mailing address is P.O. Box 1360. Its ZIP

The following sample listing is given, with explanation of code is 01000. Telephone 726-2937. Teletype Writer Ex-
order and meaning of information following the listing. change number is 999-871-3449. Licensee’s name is WOF-
TV Inc. The licensee owns other stations, which are listed in
the “Group Ownership” section of this YEARBOOK under
WOF-TV Stations. The licensee also has connection with
print publications which are listed in the “Newspaper Own-
ership” section.

WOF-TV is primarily affiliated with NBC-TV, and has
secondary affiliation with CBS-TV. Its national sales repre-
sentative is H-R. (A regional rep, if any, follows the national
rep.) The station’s highest hourly rate is $750. It has facili-
ties to show color via network, local slides and local film.

A. Mann is the general manager and public relations
director; L. Martin js the program director and C. Rich is
the chief engineer. The law firm of Glotz & Stick is the
station’s Washington attorney. WOF-AM-FM are radio
affiliates of WOF-TV in Anytown.

WOF-TV is carried on 17 community antenna TV systems

ANYTOWN (999) Howcom county

WOF-TV (Some Town) ch. 12. April 7, 1951.
100 kw vis, 50 kw aur; ant 1,560t/785g. (CP
ant 2,056t/895g).

Box 1360 (01000), 726-2937. TWX 999-871-
3449. Licensee WOF-TV Inc. Own: See WOF-TV
Stns, also Nwspr.

Net: NBC-TV, CBS-TV. Rep: H-R. Rate: $750.
Color: Net, slides, film.

A. Mann, gen mgr & PR dir; L. Martin, prog
dir; C. Rich, chief engr. Wash atty; Glotz &
Stick. WOF-AM-FM aifil.

On 17 CATV's. Subs: 38,500. Trans: 4.

WOF-TV is in Anytown, in Howcom county. Its Direct
Distance Dial telephone code is 999.
WOF-TV also serves Some Town. It is on channel 12. It

began operation on April 7, 1951. It operates with 100 kw
visual, 50 kw aural with antenna height of 1,560 feet above
average terrain and 785 feet above ground. WOF-TV has

RLABAMA

*Noncommercial,

TO BUY OR SELL A
TELEVISION OR
RADIO STATION

HAMILTON-LANDIS & ASSOC., Inc.

WASHINGTOM, D.C.

CHICACO

1507 Tribune Tower
(312} 337-2754
DALLAS

1511 Bryam St
(214) Fa8-0345

1100 Conneetieul Ave.
(302)] 393-3458
SAN FRAMCISCO

117 Sutar 58,
T4135) 392-5671

NATIONWIDE « MEGOTIATIONS
FINANCING « APPRAISALS

ANNISTON (205) Calhoun county

WHMA-TV ch 40. (target date mid 1968). 200
kw vis, 39.8 kw aur; 880t/243g.

Radio Bldg. (36201). 236-7545. Permittee:
Anniston Bestg Co. Own: Estate of Harry M.
Ayers 80% & others. See Nwspr.

Malcolm B. Street, pres & gen mgr; James A.
Hudson, chief engr & film buyer. Wash atty:

Daly & Joyce. WHMA-AM-FM affil.
On 1 CATV.

BIRMINGHAM (205) Jefferson county

WAPI-TY ch 13. May 1949: 316 kw vis. 158
kw aur; ant 1,130t/833g.

Box 1310 (35201). 323-6141. Licensee: New-
house Bestg Corp. Own: See Newhouse Stns, also
Nwspr.

Net: NBC-TV, CBS-TV. Rep: Harrington, Righter
& Parsons. Rate: $1,250. Color: Net, slides, live,
film, tape.

Donald D. Wear, VP & gen mgr; Robert L.
Williams, sls mgr; Everett H. Holle, prog dir;
James Chenoweth, prom mgr; Robert Jones, news
dir; Paul D. Gross, chief engr. Wash atty: Dow,
Lohnes & Albertson. WAPI-AM-FM affil.

SWBIQ ch 10. April 28, 1955, 316 kw vis, 31.6
kw aur; ant 1,046t/795¢g.

2101 Magnolia Ave. (35205). 322-4625. Licen-
see: Ala. ETV Commission.

Net: NET.

Exec: see *WAIQ(TV) Montgomery.

WBMG ch 42. Oct. 17, 1965. 479 kw vis, 95.5
kw aur; ant 650t/346¢,

Box 6146 (35209). 252.9821. TWX 810-733.
4466. Licensee: Birmingham TV Corp. Own: South-
ern Bestg Co., 33.3%,; William P. Dubois, 26.6%);
Northwest Growth Fund Inc., 17.59%; Enterprise
Funds Inc., 12.5%; Exchange Capito! Corp., 10%.
See Southern Bcstg Stns.
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that have 38,500 subscribers, and is fed on four translators.
For abbreviations used in listings see page D-38.

Net: ABC-TV, CBS-TV, NBC-TV per prog. Rep:
Eastman; Ayers. Rate: $300. Color: Net, slides,
film, tape.

John G. Johnsen, bd chmn; William P. Dubois,
pres & coml mgr; Hugh M. Smith, exec VP, gen
mgr & film buyer; William Bolen, news dir; Tom
Sleeman, chief engr. Wash atty: Welch & Morgan.

On 10 CATV's. Subs: 25,000. Trans: 1.

WBRC-TV ch 6. July 1, 1949. 100 kw vis, 20
kw aur; ant 1,110t/795.2g.

Box 389 (35201). 322-4701. TWX 205-328-
3371. Licensee: Taft Bestg Co. Own: See Taft
Stns.

Net; ABC-TV, CBS-TV. Rep: Katz. Rate $1,450.
Color: Net, slides, live, film, tape.

Lawrence H. Rogers 1], pres; R. T, Schlinkert,
VP & gen mgr; Richard S. Stephen, gen sls mgr;
Keith E. Barze, prog dir & film buyer; Jesse
Pevear, loc sls mgr; John H. Johnson, prom mgr;
Harry Mabry, news dir; Harry L. Lawson, chief
engr. Wash atty: Koteen & Burt. WBRC-AM-FM
affil.

On 31 CATV's. Subs: 46,500.

WCFG-TV ch 68. (not on air, target date un-
known). 32.4 kw vis, 4.36 kw aur; ant 710t/
366¢.

Permittee: Steel City Bestg Co. Own: See Gris-
ham, Davis, Godbold, Aronov Stns.

Wash atty: Fly, Shuebruk, Blume & Gaguine.
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ALABAMA-ALASKA

DECATUR (205) Morgan county
WMSL-TV ch 23. July 4, 1954. 117 kw vis,
23.4 kw aur; ant 360t/383g.

Box 248, (35602). Elgin 3-0361. Licensee:

Tenn. Valley Radio & TV Corp. Own: Frank
Whisenant, 53.63% & others,
Net: NBC-TV. Rep: Gill-Perna; -~ Carpenter.

Rate: $200. Color: Net.

Frank Whisenant, pres, gen mgr & film buyer;
Alice Whisenant, prog & prom dir & sec-treas;
Robert E. Gleason, coml mgr & news dir
Kenneth Casey, chief engr. Wash atty: Daly &
Joyce. WMSL affil.

On 7 CATV's. Subs: 28,500.

DOTHAN (205) Houston county

WTVY ch 4. Feb. 12, 1955. 100 kw vis, 69.2
kw aur; ant 1,170t/1,209g.

Box 1089 (36302). 792-3195. TWX 205-620-
2447. Licensee: WTVY Inc. Own: See WTVY Stns.

Net: CBS-TV, ABC-TV. Rep: Meeker; BFW.
Rate: $350. Color: Net, slides, film.

F. E. Busby, pres & gen mgr, Warren Jones
Ir., asst to pres & prod dir; Coy Phillps, prom
mgr; Art Creamer, loc sls mgr; Carl Blackmon,
prog dir; Ellis N. Anderson, chief engr. Wash
atty: Miller & Schroeder. WTVY-FM affil.

DOZIER (205) Crenshaw county

SWO0IQ ch 2. Aug. 8, 1956. 100 kw vis, 10
kw aur; ant 650t/571g.

2101 Magnolia Ave., Birmingham (35205).
Licensee: Ala. ETV Commission.

Net: NET.
Exec: see *WAIQ(TV) Montgomery.

FLORENCE (205) Lavderdale county

S*WFIQ ch 36. Aug. 15, 1967. 589 kw vis, 58.9
kw aur; ant 767t/538g.

2101 Magnolia Ave., Birmingham (35205).
Licensee: Ala. ETV Commission.

Net: NET.

Exec: see *WAIQ(TV) Montgomery.

WOWL-TV ch 15. Oct. 27, 1957. 209 kw vis,
11.7 kw aur; ant 400t/358¢.

Box 2220. (35630). 764-7711. Licensee: TV
Muscle Shoals Inc. Own: Richard B. Biddle,
285%; Radio Muscle Shoals (WOWL), 28.6%;
0. B. Miley, 28.59%; John Thompson, 14.3%. Mr.
Biddle owns 52.5%, and Mr. Miley 15% of WOWL.

Net: NBC-TV, ABC.TV. Rep: Weed. Rate: $250.
Color: Net, slides, film, tape.

Richard B. Biddle, pres & natl sls mgr; Bill
Mapes, VP; Jack Worley, VP, stn mgr & film
buyer; Vic Mason, prog dir; John Colwell, news
dir; Larry Rohling, chief engr. WOWL affii.

On 6 CATV's. Subs: 15,600.

WVNA-TV ch 26. (not on air, target date un-
known). 182 kw vis, 36.3 kw aur; ant 350t/380g.

Box 471 Sheffieid, Ala. (35660). Permittee:
Eiton H. Darby. Own: Eiton H. Darby, 1009%. He
also owns WVNA-AM-FM Tuscumbia, Ala.

Wash atty: Booth & Lovett.

HUNTSVILLE (205) Madison county

WAAY-TV ch 31. Aug. 1, 1959. 1,255 kw vis,
125 kw aur; ant 1,320t/450g.

1000 Monte Sano Blvd.,, S.E. (35801). 539-
1783. Licensee: Rocket City TV Inc. Own: M.
Davidson Smith Ill.

Net: NBC-TV, ABC-TV. Rep: Young-VTM. -Rate:
$375. Color: Net, slides, film, tape.

M. Davidson Smith 11I, pres; Maury Farrell,
gen mgr; M. D. Smith 1V, opns mgr; Jo Ann
Duke, prog dir; Bob Hammers, news dir; Robert
G;;;, chief engr. Wash atty: George Sutton. WAAY
affil.

On 8 CATV's. Subs: 31,000.

*WHIQ ch 25. November 1965. 631 kw vis,
126 kw aur; ant 1,170t/342g.

2101 Magnolia Ave., Birmingham (35205).
Licensee: Ala. ETV Commission.

Net: NET.

Exec: See *WAIQ(TV) Montgomery.
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WHNT-TV ch 19. Nov. 28, 1963. 631 kw vis,
79.4 kw aur; ant 1,060t/254.5g.
Box 19. (35804). 539-5743. Licensee: N. Ala.

Bestrs Inc. Own: See Grisham, Davis, Godbold,

Aronov Stns.

Net: CBS-TV. Rep: Avery-Knodel.
Color: Net, slides, film, tape.

Charles F. Grisham, pres & gen mgr; Tom
Percer, VP; Ralph Stanley, sls mgr; James Fran-
cis, prod mgr; Victor Bankowski, chief engr.
Wash atty: Fly, Shuebruk, Blume & Gaguine.

On 14 CATV's.

LOUISVILLE {205) Barbour county

Rate: $425.

*WGIQ ch 43 (not on air, target date unknown).

676 kw vis, 67.6 kw aur; ant 950t/797g.
2101 Magnolia Ave.,
Permittee: Ala. ETV Commission.
Net: NET.
Exec: See *WAIQ(TV) Montgomery.

MOBILE (205) Mobile county

WALA-TV ch 10. Jan. 14, 1953. 316 kw vis,
45.7 kw aur; ant 1,246t/1,200g.

210 Government St. (33602). 433-3754. TWX
510-941-2642. Licensee: Roywood Corp. Own:
See Royal St. Stns.

Net: NBC-TV. Rep: Blair. Rate: $700. Co[or
Net, slides, live, fllm, tape.

. Ray McGulre exec VP, gen mgr & film
buyer; John D. Dixon, nati sis mgr; Claude
Evans, prog dir; Bob Morse, news dir;
Annette Simpson, prom mgr; Grady Jackson.
chief engr. Wash atty: Pierson, Ball & Dowd.

On 7 CATV's. Subs: 15,000.

WEAR-TV (Pensacola, Fla.). ¢h 3. Jan. 13, 1954.
100 kw vis, 14.8 kw aur; ant 1,220t/1,257g.

Box 431. Pensacola, Fla. (32502). (904) 455-
7311, TWX 904-476-6142. Licensee: Rollins
Telecasting Inc. Own: See Rollins Bestg Co. Stns.

Net: ABC-TV. Rep: Katz. Rate: $550.

0. Wayne Rollins, pres; Milt De Reyna Jr.,
gen mgr; Carl Le Doux, prom mgr; Jack Kenny,
prog dir; Harry Babb, chief engr. Wash atty:
Marcus Cohn.

On 5 CATV's.

*WEIQ ch 42. Nov. 6, 1964. 234 kw vis, 23.4
kw aur; ant 600t/543g.

2101 Magnolia Ave., Birmingham
Licensee: Ala. ETV Commission.

Exec: see *WAIQ(TV) Montgomery.

WHKRG-TV ch 5. Sept. 5, 1955. 100 kw vis,
20 kw aur; ant 1,050t/999g.

Box 2367. (36601). 432-5501. TWX 205.342-
7286. Licensee: WKRG Inc. Own: Kenneth R.
Giddens, 100%.

Net: CBS-TV. Rep: H.R. Rate $700. Color: Net,

stides, live, film, tape.

Kenneth R. Giddens, pres & treas; C. P. Per-
sons Jr., exec VP, gen mgr & film buyer; Wes
Diamond, prod mgr; Art Keeney, news dir; Carl G.
Haug, opns mgr; Donald B. Patton, chief engr.
Wfﬁh atty: McKenna & Wilkinson. WKRG-AM-FM
affil.

On 11 CATV's. Subs: 46,200.

MONTGOMERY (205) Montgomery county
°WAIQ ch 26. Dec. 18, 1962. 229 kw vis,
22.9 kw aur; ant 590t/553g.

2101 Magnolia Ave., Birmingham (35205).
322-4625 (Birmingham). Licensee: Ala. ETV
Commission.

Net: NET.

James R. Swedenburg, pres; Raymond D. Hurl-
bert, gen mgr; Homer W. Roberson, dir net coord;
Mrs. Marianne B. Sharbel, dir prog coord & info;
Al Renfro, engrg dir.

Studios & exec: Auburn U., Ed Wegener, dir;
Robert Brandon, chief engr; Birmingham Area ETY
Assn., 720 S. 20th St., Dr. L. Frazer Banks, dir;
U. of Ala, Graydon Ausmus, dir; Joe Stuckey,
chief engr.

On 26 CATV's. Subs: 200,000.

WCOV-TV ch 20. April 23, 1953. 224 kw vis,
126 kw aur; ant 740t/793g.

Box 2505. (36105). 265-3561. TWX 810-728-
gt246. Licensee: WCOV Inc. Own: See Gay-Bell

ns.
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Birmingham (35205).

Mrs.

(35205).

Net: CBS-TV. Rep: Meeker; Busby, Finch &
Woods. Rate: $250. Color: Net, slides, live, film,
tape.

J. D. Gay Jr, chmn; H. G. Bell, pres; Frank
Ragsdale, VP & gen mgr & film buyer; Karl
Richards, stn mgr; Lou Chiles, sls mgr; Jim
Hall, prog dir; Phil Witt, chief engr. Wash atty:
Smith, Pepper, Shack & L'Heureux. WCOV affil.

On 3 CATV's.

WKAB-TV ch 32. March 12, 1964. 182 kw vis,
26,9 kw aur; ant 480t/419g.

Box 3236. (36109). 272-5331. Licensee:
Montgomery Ind Telecasters Inc. See Bahakel
Stns.

Net: ABC-TV. Rep: Young-VTM. Rate: $200.
Color: Net, slides, film.
~ Cy Bahakel, pres; Ken Canada, stn & coml
mgr & film buyer; Dennis N. Stork, prod mgr;
Denver R. Payton, chief engr. Wash atty: Wilmer,
Cutler & Pickering.

On 2 CATV's.

WSFA-TV ch 12. Dec. 25, 1954. 316 kw vis,
474 kw aur; ant 1,040t/823g.

Box 2566. (36105). 265-1251. TWX 205-272-
4194. Licensee: Cosmos Bcstg Corp. Own: See
Cosmos Stns.

Net: NBC-TV. Rep: Peters, Griffin, Woodward.
Rate: $700. Color: Net, slides, live, film, tape.

G. Richard Shafto, pres; Bob Villar, gen mgr;
Ben Canada, sis mgr; Dixon Lowvorn, prog &
prom mgr & film buyer; Charles Caton, news dir;
Dick Payne, chief engr. Wash atty: Dow, Lohnes
& Albertson,

On 11 CATV's. Subs: 10,550.

MOUNT CHEAHA STATE PARK
Talladega county

*WCIQ ch 7. Jan. 7, 1955. 316 kw vis, 31.6
kw aur; ant 2,000t/578g.

2101 Magnolia Ave., Birmingham (35205).
Licensee: Ala. ETV Commission.

Net: NET.

Exec.: See *WAIQ (TV) Montgomery.

SELMA (205) Dallas county

WSLA ch 8. March 17, 1960. 251 kw vis,
1.26 kw aur; ant 360t/387g.

Box 1016 (36701). 872-0455. Licensee: Selma
TV Inc. Own: William ). Brennan and wife, 509,
and William E. Benns Jr., 459; Barbara Benns,
5%. Mr. Brennan also owns 90% of WAPE Jack-
sonville, Fla. Mr. Benns owns 259 of WVOK
Birmingham, Ala. Licensee also owns WBAM
Montgomery, Ala.

N Net: ABC-TV. Rep: Stone. Rate: $125. Color:
et.

William Brennan, pres; Cyril G. Brennan, gen
mgr & film buyer; Bill Wills, sls mgr; Billy Mor-
gan, prog & news dir; Tommy Sfone, prom mgr;
Stan Smith, chief engr. Wash atty: Mullin &

Connor.
On 1 CATV. Subs: 5,000.

TUSCALOOSA (205) Tuscaloosa county

WCFT-TV ch 33. Oct. 27, 1965. 15.1 kw vis,
3.02 kw aur; ant 560t/446g

Drawer F (35401). 563-1333. TWX 205-460-
1645. Licensee: Chapman TV of Tuscaloosa Inc.
Own: See Rosenbaum-Smylie Stns.

Net: CBS-TV, NBC-TV. Rep: Weed. Rate: $180.
Cotor: Net.

Marvin Reuben, pres & film buyer; Charles
Williamson, gen mgr & film buyer; Stan Siegal, sls
mgr; Clarence Vogel, opns mgr & chief engr;
Jim Reed, news dir.

On 2 CATV’s. Subs: 5,000.

ALASKA

*Noncommercial.

ANCHORAGE

KENI-TV ch 2. December 1953: 269 kw vis,
2.69 kw aur; ant 70t/173g.

Box 1160. (99501). 272-7461. Licensee: Mid-
réitght Sun Bestrs inc. Own: See Midnight Sun

ns.

Net: ABC-TV, NBC-TV. Rep: Fletcher;, Day. Rate:
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$300. Color: Film, tape.

Alvin 0. Bramstedt, pres & gen mgr; William
Stewart, coml mgr; Darrell Comstock, news dir;
Charles M. Gray, VP & tech dir; Elizabeth Balkus,
prog dir; Theda Comstock, prom mgr; Elizabeth
Berg, Seattle film buyer. Wash atty: Fisher,
Wayland, Duvall & Southmayd. KENI affii.

Trans: 5.

KHAR-TV ch 13. Oct. 31, 1967. 27.3 kw vis, 5.5
kw aur; ant 90t/350g.

Pouch 7-016 (99501). 272-9591. Licensee:
Sourdough Bestrs Inc. Own: Willis Harpel, 82%;
Patricia Harpel, 3%; Sourdough Bcstrs, 159.
Mr. Harpel has 829% interest in KHAR and 100%
of KHAR-FM.

. Rep: Howard. Rate: $300. Color: Slides, film,

ape.

Willis R. Harpel, pres & gen- mgr; William B.
Allen, sls mgr; Herb Shandlin, news dir; Richard
Zook, film buyer. Wash atty: Haley, Bader & Potts.
KHAR-AM-FM affil.

KTVA ch 11. Dec. 11, 1953. 26.3 kw vis, 5.25
kw aur; ant 300t/392g.

Box 2200. (99501). 272-3456. Licensee: North-
ern TV Inc. Own: See Northern TV Stns,

Net: CBS-TV. Rep: Young-VTM; Alaska Radio-
TV Sales. Rate: $150.

A. G. Hiebert, pres & film buyer; Leonard ).
Hansen, gen mgr; Bill Kelly, news dir; Chris
Pallard, prom mgr; Franklin Butte, tech dir.
Wash atty: Booth & Lovett. KBYR, KNIK-FM affil.

FAIRBANKS

KFAR-TV ch 2. March 1, 1955. 5.37 kw vis,
2.69 kw aur; ant 0t/200g.

516 Second Ave. (99701). 452-2125. Licensee:
gdtidnight Sun Bcstrs Inc. Own: See Midnight Sun

ns.

Net: ABC-TV, NBC-TV. Rep: Fletcher;
Rate: $200.

Alvin 0. Bramstedt, gen mgr; Don Andon, stn
mgr & prog dir; Bob Parsons, coml mgr; Maury
Smith, news dir; Don Garrett, chief engr. Wash
atty: Fisher, Wayland, Duvall & Southmayd. KFAR
affil.

Trans: 2.

KTVF ch 11. Feb. 17, 1955. 11 kw vis, 2.19 kw
aur; ant—50t/168g.

Box 590 (99701). GLobe 2-3636. Licensee:
Northern TV Inc. Own: See Northern TV Stns.

Net: CBS-TV. Rep: Young-VTM; Alaska Radio-
TV Sales.

A. G. Hiebert, pres; John Griffin, gen & coml
mgr; George Shaginaw, chief engr. Wash atty:
Booth & Lovett. KFRB affil.

JUNEAU

KINY-TV ch 8. Feb. 19, 1956. 239 w vis, 47
w aur; ant —1,160t/69g.

231 S. Franklin St. (99801). JUniper 6-1800.
Licensee: Juneau Bestrs Inc. Own: Midnight
Sun Bostrs Inc, 49.19%; Roger A. Thayer,
16.73%; Richard L. Peter, 13.699%; Elton E.
Engstrom, 5.349,; Ketichikan Alaska TV Inc,
9.77%, & others. See Midnight Sun Stns.

0 Net: CBS-TV, ABC-TV, NBC-TV. Rep: Fletcher;

Day.

ay.

R. D. Jensen, pres; Jack B. Quisenberry, gen &
sls mgr; Charles Mackey, prog dir; Richard L.
Peter, news dir; George Shaginaw, chief engr.
Wash atty: Fisher, Wayland, Duvall & Southmayd.
KINY affil.

On 1 CATV. Subs: 300.

SITKA
KIFW-TV ch 13. Sept. 1, 1966. 199 w vis, 30
w aur; 150t/157g.

Box 299 (99835). 747-3244. Licensee: Sitka
Bestg Co. Own: Roy Paschal, 69.49 & others.

Net: CBS-TV, ABC-TV, NBC-TV. Rep: Young-
VTM; Northern Time Sls.

Roy Paschal. pres, gen mgr, sls mgr & chief
engr; Robert Reed, stn mgr; Martin Strand, prog
dir. Wash atty: Booth & Lovett. KIFW affil.

On 1 CATV. Subs: 1,000.

ARIZONA

*Noncommercial.

FLAGSTAFF {602) Coconino county

KVLS ch 13 (not on air, target date unknown).
1.78 kw vis, 955 w aur; ant 2,040t/80g.

Permittee: Saunders Bestg Co.

V'Jash atty: Wilkinson, Cragun & Barker. KCLS
affil.

MESA (602) Maricopa county
KTAR-TV ({Licensed to Mesa-Phoenix. See
Phoenix).

NOGALES (602) Pima county
KZAZ (Licensed to Nogales. See Tucson.)

PHOENIX (602) Maricopa county

®KAET ch 8. Jan. 30, 1961. 117 kw vis, 16.2
kw aur; ant 1,620t/177g.

Arizona State U., Tempe (85281). 966-3506.
Licensee: Ariz. Bd of Regents.

Net: NET. Color: Film, tape.

Robert H. Ellis, dir of bestg & gen mgr;
Donald L. Burgess, asst dir bestg & prog dir;
Lynn E. Dryer, chief engr.

On 5 CATV's. Subs: 8550.

KGPA-TV ch 33 (target date unknown). 776 kw
vis, 155 kw aur; ant 1,600t/195g.

Permittee: American Telecasters Inc. Own: See
Lapin Stns.

Wash atty: Welch & Morgan.

KOOL-TV ch 10. Oct. 24, 1953. 316 kw vis,
46.8 kw aur; ant 1,700t/264g.

511 W. Adams. (85003). BRowning 1-2345.
TWX 602-255-0308. Licensee: KOOL Radio-TV
tnc. Own: See Golden West Stns.

Net: CBS-TV. Rep: Hollinghery. Rate: $900.
Color: Net, slides, live, film, tape.

Gene Autry, chmn of bd; Tom Chauncey, pres;
Homer Lane, VP & gen mgr; Les Lindvig, VP,

stn & coml mgr; Jack Murphy, VP & news dir;

Bob Martin, VP, dir prog & opns & film buyer;
Bob Davies, prog dir; Marge Injasoulian, prom
dir; Albin R. Hillstrom, chief engr. Wash atty:
Dow, Lohnes & Albertson. KOOL-AM-FM affit.

KPAZ-TV ch 21. Sept. 16, 1967. 251 kw vis,
50 kw aur; ant 1,600t/108g.

Tower Plaza Shopping Ctr. (85018). 273-1477.
Permittee: Spanish Language TV of Ariz. Inc. Own:
E. Pluribus Unum Enterprises Inc. 17.5%; George
W. Soderquist, 10.3%; & others. Don Thompson
owns EPU Enterprises.

Rep: Spanish Intl Net Sls. Rate: $200. Color:
Tape. :

Don Thompson, pres; Shirley Clum, gen mgr &
prog dir; Luis Estrada, sls mgr; Skip Moretti,
chief engr. Wash atty: McKenna & Wilkinson.

KPHO-TV ch 5. November 1949. 100 kw vis,
15 kw aur; ant 1,770t/387g.

631 N. First Ave. (85003). 258-4511.
TWX 910-951-1519. Licensee: Meredith Engrg Co.
Own: See Meredith Pub. Co. Stns, also Nwspr.

Rep: Katz. Rate: $550. Color: Net, slides, live,
film, tape.

Richard B. Rawls, VP & gen mgr; Gene Spry,
stn mgr & film buyer; Blu Wright, western sls
mgr; Jim Galvin, loc sls mgr; Larry Burroughs,
prog dir; Carl E. Kennedy, prom supv; Glenn
Thompson, dir engrg; Ray Curtis, news dir. Wash
atty: Haley, Bader & Potts. KPHO affil.

On 17 CATY's. Subs: 30,500. Trans: 10.

KTAR-TV (Mesa) ch 12. April 23, 1953, 316
kw vis, 46.8 kw aur; ant 1,780t/350¢.

Box 711 Phoenix (85001). 254-4161. TWX 602-
255-0465. Licensee: KTAR Bestg Co. Own: See
Louis Stns.
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Net: NBC-TV. Rep: Avery-Knodel. Rate: $825.
Color: Net, live, tape.

Richard 0. Lewis, chmn; Ray C. Smucker, pres
& gen mgr; George Guyan, sls mgr; Bob Alling-
ham, prog dir & film buyer; Ray Cox, prom mgr;
Ray Thompson, news dir, Cliff Stevens, chief
engr. Wash atty: Robb, Porter, Kistier & Parkin-
son. KTAR-AM-FM affil.

On 15 CATV's. Subs: 20,000,

KTVK ch 3. Feb. 28, 1955: 100 kw vis, 15.1
kw aur; ant 1,670t/228g.

3435 N. 16th St. (85016). 266-5691. TWX
910-951-1562. Licensee: Ariz TV Co. Own: Ernest
W. McFarland, 40.98%; Leon W. Nowell, 19.67%;
Ralph A. Watkins, 19.679%; Delbert R. Lewis,
12.36% & others.

Net: ABC-TV. Rep: Blair. Rate: $600. Color:
Net, slides, live, film, tape.

Ernest W. McFarland, pres; Burton B. LaDow,
gen mgr & film buyer; Thomas G. Habib, prog
dir; Stan Block, news dir; Carol Ackerman, prom
mgr; Earl Mehaffey, chief engr.

On 21 CATV's. Trans: 12.

KZUZ ch 15. (not on air, target date unknown).
159 kw vis, 31.6 kw aur; ant 1,570t/161g.

¢/o Darrow Thompson, 3620 N. Third Ave.
(85013). Permittee: Thompson Bestg Co. Own:
Darrow Thompson, Stanfey M. Thompson, Ronald
M. Hunts, Robert C. Garland, each 25%.

Darrow Thompson, pres. Wash atty: Mallyck &
Berntoh.

TUCSON (602) Pima county

KGUN-TV ch 9. June 3, 1956. 63.1 kw vis,
125 kw aur; ant 3,600t/237g.

Box 5147. (85703). 792-9933. TWX 602-792-
2758. Licensee: Gilmore Bcstg Corp. of Ariz.
Own: See James S. Gilmore Jr., Stns.

Net: ABC-TV. Rep: Avery-Knodel. Rate: $350.
Color: Net, slides, film, tape.

James S. Gilmore Jr, pres; Hamilton Shea,
exec VP; Fred L, Vance, VP & gen mgr; George
Wallace, coml mgr; Jack Jacobson, prog & prom
dir & film buyer; Mac Marshall, news dir; Robert
M. Cleveland, chief engr. Wash atty: Kirkland,
Ellis, Hodson, Chaffetz & Masters.

On 5 CATV’s. Subs: 7,500. Trans: 10.

KOLD-TV ch 13. Jan. 13, 1953. 107 hkw vis,
15.6 kw aur; ant 3,610t/201.8g.

115 W. Drachman St, (85705). 624-2511. TWX
602-792-2701. Licensee: OIld Pueblo Bcstg Co.
Own: See Golden West Stns.

Net: CBS-TV. Rep: Hollingbery. Rate: $300.
Color: Net, slides, live, film, tape.

Tom Chauncey, pres & mgng dir; E. S. Mitten-
dorf, VP; Bob Martin, asst to pres; Paul Plunkett,
VP & mgr; Jessie Schwarz, VP & controlr; Charles
Olson, sth mgr; Dave Reaban, opns mgr; Gene
Adelstein, news dir; Howard Smith, chief engr.
Wash atty: Dow, Lohnes & Albertson, KOLD affil.

*KUAT-TV ch 6. March 8, 1959, 944 w vis, 168
w aur; ant 110t/281g. (CP 35.5 kw vis, 3.5 kw
aur; ant 3,630t/196g.)

U. of Ariz. (85721). 884-1434. Licensee: Ariz.
Bd of Regents.

Net: NET. Color: Net, slides, live, film, tape.

Frank Barreca, gen mgr; Arthur Paul, prog
mgr; William Morrison, prom mgr; Hobart Paine,
chief engr. *KUAT affil.

On 3 CATV's. Trans: 1.

KVOA-TV ch 4. Sept. 15, 1953. 35 kw vis, 6.9
kw aur; ant 3,610t/223g.

Box 5188. (85703). 623-2555. TWX 910-952-
1100. Licensee: WGAL TV Inc. Own: See Stein-
man Stns, also Nwspr.

Net: NBC-TV. Rep: Meeker; Messina; Hix;
Finch. Rate: $375. Color: Net, slides, film, tape.

Clair R. McCollough, pres; Gordon E. Hamilton,
stn & sls mgr & film buyer; Bob Bollinger,
opns mgr; David Sonderegger, news dir; Ray Hols-
claw, chief engr. Wash atty: Hogan & Hartson.

On 14 CATV's. Subs: 18,900. Trans: 12.

(See Adv. Front Cover)
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KZAZ (Nogales) ch 11. Feh. 1, 1967. 389 kw
vis, 3.9 kw aur; ant 1,570t/120g.

2445 N. Tucson Blvd., Tucson (85716). 795-
0311. Licensee: 1.B.C., limited partnership. Own:
Danny Thomas, 5214%; Ziffren & Ziffren, 17Y,%;
Intl Bestg Co., 1214% & others.

Rep: Eastman. Rate: $200. Coior: Net, slides,
live, film, tape.

A. H. Christensen, gen mgr; Walter Stiles,
project mgr; Frank Idaspe, opns mgr & film buyer;
Al Lucero, sls mgr; Joe Arvizu, prog dir; Ted
"Russell, news dir; Ed Osborne, chief engr. Wash

. atty: Mallyck & Bernton.

YUMA (602) Yuma county

KBLU-TV ch 13. Dec. 1, 1963. 126 kw vis,
19 kw aur; ant 1,424t/203g.

1322 4th Ave. (85364). 782-3881. Licensee:
Eller Telecasting Co. of Ariz. Own: Karl Eller, W.
Alfred Hayes, James E. Rarick, each 21 1/3%;
Robert W. Crites, Paul E. Morgan, each 109,
George W. Caspari, Joseph J. Hail, each 8%.
(Mr. Morgan owns 25% of CP for ch 42 Palm
Springs, Calif.) )

Net: CBS-TV, ABC-TV. Rep: Eastman. Rate $100.
Color: Net.

Robert W. Crites, pres & gen mgr; Karl Witte,
sls mgr; Gary Anderson, news dir; Pamela Lilley,
prom mgr; Richard Nix, chief engr. Wash atty:
Molnar & Gammon. KBLU affil.

On 7 CATV's. Subs: 11,737. Trans: 1.

KIVA ch 11. Oct. 8, 1953. 219 kw vis, 22.4
kw aur; ant 440t/527g.

Box 1671. (85364). 782-4711. TWX 910-953-
1641. Licensee: Bruce Merrill. Own: Bruce
Merrill, 100%.

Net: NBC-TV, ABC-TV. Rep: Hollingbery. Rate:
$250. Color: Net,

Bruce Merrill, owner; Leavenworth Wheeler,
g