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JAMES W. BLACKBURN JACK V. HARVEY JOSEPH M. SITRICK FRANK H NOWACZEK
Washington, D. C Washington, D.C. Washington, D. C Washington, D.C.

CLIFFORD B. MARSHALL JAMES W. BLACKBURN, JR.
Atlanta, Georgia Washington, D.C.

U

BMCKBURN& COMPANY,INC.

RADIO « TV « CATV » NEWSPAPER BROKERS  NEGOTIATIONS  FINANCING  APPRAISALS

WASHINGTON,. D.C CHICAGO 60601 ATLANTA 30361 BEVERLY HILLS 90212
20008 333 N. Michigan Ave 400 Colony Square 9465 Wilshire Bivd.
1725 K Street. N W 1312) 346-6460 Suite 530 (213) 274-8151
(202) 331-9270 404) 892-4655

ROBERT A. MARSHALL t404)

RICHARD BLACKBURN

Atlanta, Georgia Washington, D.C.

»

HUB JACKSON WENDELL W. DOSS ROGER H. O'SULLIVAN COLIN M. SELPH
Chicago, flinois Chicago, lllinois Chicago, Illinois Beverly Hills, California

ROY ROWAN
Beverly Hills, California
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Broadcasting«

Yearbook1975

The 1975 BROADCASTING YEARBOOK shares with its prede-
cessors the ambition of being the most comprehensive
directory to the business of broadcasting. It differs from
earlier editions in a number of respects, both of organiza-
tion and amplification. To assist veteran YEARBOOK read-
ers in locating their favorite sections, and to acquaint new
readers with what they can expect to find between these
covers, the editors offer this general description of the
YEARBOOK’S six major sections.

Section A—Titled “Broadcasting in General,” this sec-
tion begins with a not-so-short history of the broadcasting
media and their evolution (on page A-1). A new feature
this year is the “Short Course in Broadcasting” (A-2)
which provides a capsule summary of the industry. There
follows a major section on the Federal Communications
Commission, an extract of its principal rules and a guide
to station application procedure. Readers may find espe-
cially helpful the FCC table of organization that appears
on A-8, which attempts to chart a visual course through
that bureaucracy. At the close of Section A are directories
of Group Ownership and Newspaper/Magazine Cross-
ownership.

Section B—This is the television section of the
YEARBOOK. It begins with another new feature of the
1975 edition, The ADI Market Atlas, an 84-page section
showing each of the 207 ADI’s (Areas of Dominant In-
fluence) according to Arbitron Television, complete with
coverage maps, and other important market rankings. The
editors have labeled this first part of Section B “The Tele-
vision Marketplace,” because it describes essential com-
mercial elements of the medium. That section is followed,
on A-85, by “The Facilities of Television,” which carries
the same information that readers have come to expect
therein. Additionally, there are cross-references to the
appropriate ADI’s. Among the other features of this sec-

“tion is a complete history of TV station transfers.

Section C—This is the radio section of the YEARBOOK.
It begins with the directory of AM and FM stations in
the United States and continues with those in U.S. terri-

Editorial Index

Agents, Talent ....
Allocations of TV Channels, U.S. .B-156

tories and in Canada. There are, as usual, a number of
cross reference lists of radio information: AM by call
letters, by frequencies, and the like, along with improved
Mexican and Caribbean coverage. At the end of Section
C appears an expanded directory of international broad-
casting.

Section D—This section is in two principal parts. The
first, titled “Broadcast Advertising,” deals largely with
directories of advertising agencies, station representatives,
radio and TV commercial production houses and similar
service organizations. The second, titled “Networks &
Programing,” is as it suggests: listings first of the various
radio and television networks, both national and regional,
and then of various program suppliers in a number of
different categories. This year's edition features an even
more comprehensive guide to radio station formats and
specialized programing.

Section E—This is the “Equipment & Engineering”
section of the YEARBOOK. It begins with a list of equip-
ment manufacturers, continues with a directory of con-
sulting engineers and includes a short guide to common
carriers of three varieties: land lines, -microwaves and
satellites. Following that, beginning on E-33, is the 1975
Buyer’s Guide, a 24-yellow-pages commercial directory to
both equipment and broadcast services.

Section F—In broad terms this is the services, associa-
tions and “everything else” section, in that order. It begins
with a directory of station brokers, continues with con-
sultants in a number of broadcasting fields, includes all
the principal trade associations and, under the broad head-
ing “Miscellaneous,” lists government agencies (other than
the FCC), congressional committees, books of interest to
broadcasters and other nonrelated but important categories.

At the top of the first page of each section is a detailed
table of contents to principal elements therein. Through
each of those, and in the alphabetized editorial index that
begins in the columns below, the editors hope that readers
will quickly find their way to the information they most
need to know about broadcasting.

............. F-16  American Forces Radio & TV ....F-32

American Telephone & Telegraph.E-31

AM Stations American Women in Radio & TV . .F-27

Authorized ................. B-176  Applications, TV Stations ....... B-158

By Call Letters, US. ........C-231 Applying for a Broadcast Station ..A-29

A By Frequencies, Canada ..C-280 Arbitron ....... ... ... oL F-13

Abbreviations . ... iv By Frequencies, Mexico- Artists Representatives .......... F-16

ABC's of Radio and Television ... .A-1 Caribbean ............... C-230 Assn. of Independent TV Stations .F-27

Advertigers Index ................ Xii By Frequencies, U.S. ........C-249 Assn. of Maximum Service

Advértising Agency Directory ... .. D-1 By Provmces Canada ... ... C-218 Telecasters . ................ F-27

Advertising Assns., Media By States, B, C-1  Assn. of National Advertisers ....F-28

Societies ............ ... F-26  American Adverhsmg Federation . .F-26  Associations, Societies .......... F-26

Advertising Research Foundation .F-26  American Association of Associations, State Broadcasters .F-25
Advertising Services ........... D-21 Advertising Agencies ......... F-26  Assn. of Federal Communications

Agencies, Advertising ........... D-1  American Broadcasting Co. . ..... D-22 Consulting Engineers ......... E-28
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Editorial Index

AT&T o E-31
Attorneys, Communications ....... F-6
Audience (Radio & TV) ....B-1, B-154
Audience Analysis ............ B-154
Audience in TV Markets ......... B-1
Audience Measurement Services .F-13
Authorized Broadcast Stations,
1922-1974 ... ... .. ... B-176
Awards & Citations ............ D-55
B
Billings, Radio ................ C-289
Billings, TV . .........un.. B-154
Black Programing .............. D-63
Books Relating to Radio-TV ...... F-34
Broadcast History ............... A-1
Broadcast Pioneers Library ...... F-28
Broadcast Rating Council ....... F-19
Broadcasters State Assns. ....... F-25

Broadcasting, Evolution of ........ A-1
Broadcasting, Short Course in . ...
Brokers, Station and CATV

TO BUY OR SELL A

TELEVISION OR
RADIO STATION

HAMILTON-LANDIS & ASSOC., Inc.

WASHINGTON, D.C. CHICAGO

1730 K St., N.W. 1429 Tribune Tower
(202) 393-3456 (312) 337-2754

SAN FRANCISCO DALLAS

111 Sutter St. 6060 N. Central Expy.
(415) 392-5671 (214) 691-2345

NATIONWIDE ¢ NEGOTIATIONS
FINANCING o APPRAISALS

Business Films ................ D-50
Buyer's Guide ................. E-33
Buying/Planning Sves. .......... D-7
C
Call Letters
AM Stations (U.S.) .......... C-231
FM Stations (U.S.) .......... C-240
TV Stations (U.S.)
Commercial .............. B-147
Educational .............. B-149
Campus Stations ............. C-286
Canada
AM Stations by Call Letters ..C-248
AM Stations by Frequencies ..C-280

AM-FM Station Directory .. ... C-218

FM, by Frequency .......... C-281
FM Stations by Call Letters ..C-249
TV by Channel ............. B-153
TV Station Directory ........ B-143
TV Stations by Call Letters ...B-150
Station Representatives . ... ... D-14
Canadian Broadcasting Corp. ....D-34
Canadian Radio-Television
Commission ................. F-33
Canadian Representatives ....... D-14
Caribbean Radio Stations ...... C-230
CBS Inc. ..................... D-24
Channels, FM . ............... C-282
Channels, TV ................ B-150
Citations and Awards .......... D-55
Closed-Circuit TV .............. D-54
Code, NAB Radio .............. D-61

Code, NAB TV ................ D-57
Color TV Sets Manufactured ... .B-155
College Radio Stations ......... C-286
Colleges Offering Radio-TV

Degrees .................... F-40
Commerce Committees,

House and Senate ........... F-31
Commercial Producers, Radio ....D-18
Commercia! Producers, TV ......D-14
Common Carriers .............. E-31
Communications Attorneys ....... F-6
Communications Satellite Corp. ..E-32
COMSAT ..................... E-32
Congress, Radio-TV Galleries ... .F-23
Construction Services ........... E-1
Consultants (Management,

Financial, Program, Sales,

Promotion, Technical) ......... F-3

JAMES C. HIRSCH

BROADCAST CONSULTING SERVICES

Planning—Development—Implementation

B85 Fifth Avenue
New York, M.Y. 10022
Tel: (212) 421-2266

447 Westover Read
Stamford, Conn. DES02
Tel: (203) 324-4747

Consulting Engineers ........... E-28
Contemporary Programing ...... D-64
Coordinators, AT&T ............ E-31
Corporation for Public
Broadcasting . ............... D-34
Correspondents Assn., Radio-TV . .F-30
Country & Western Programmg ..D-67
CTV Television Network ........ D-34
D
Demographics of TV
Markets ...... B-1, B-77, B-80, B-81
Distributors, Equ;pment .......... E-1

Distributors, Television Programs .D-36

E
Editorializing, Radio-TV Stations .C-289

Educational Broadcasting Corp. ..D-34
Educational FM Call Letters ....C-240
Educational TV Call Letters ... .. B-149
Employment Services ........... F-15
Engineers, Consulting .......... E-28
Equipment Buyer's Guide ........ E-33
Equipment Manufacturers ......... E-1
F
Farm Broadcasters,
National Assn. of ............ F-19
Federal Communications
Consulting Engineers,
Assn.of ......... .. ... ..., E-28

Federal Communications Commission

Executives & Staff ............ A-7
Organization Chart ............ A-8
Past Members ............... A-10

BECKERMAN ASSOCIATES
Media Brokers—Consultants

14001 MIRAMAR AVENUE
MADEIRA BEACH, FLORIDA 33708
TELEPHONE (813) 391-2824
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/ KDIA BROKERS - CONSFLTANTS
16255 Ventura Boulevard, Suite 415
Encino, California 91436
AREA CODE 213 986-3201

Rules Regulating Radio-TV

Allocations ............... A-10
Censorship ............... A-28
Common antenna site ...... A-22
Facsimile ................. A-20
Fee schedule .............. A-28
Fraudulent Billing .......... A-26
License renewals .......... A-24
Logs & Records ........... A-28

Lotteries . ....... ... .. ..... A-28

Multiple ownership . ........ A-15
Network affiliation .......... A-20
Operating schedules . ....... A-17
Operator requirements . ..... A-19
Personal attacks ........... A-20
Political editorials .......... A-20
Political broadcasts ........A-26
Rebroadcasts ............. A-26
Recordings ............... A-26
Reports .................. A-22
Revocations .............. A-27
Sponsored programs ....... A-25
Station identification ........ A-25
Studio origination .......... A-17
Federal Radio Commission,
Former Members ............A-10

Film Distributors for TV ......... D-36

Financial Consultants ............ F-3
Financing, Station ............... F-6
FM Stations
Assignments, Tableof ........ C-281
Authorizations .............. B-176
Call Letters ................ C-240
Canadian, by Frequency ..... C-281
Channels .................. C-282
Directory of .................. C-1
Frequencies ............... c-27
Foreign Broadcasting .......... C-291
Foreign Language Programing ...D-81
Foreign TV ...... ... ... ... ... -150

Formats, Radio Programing . ..... D-63
Frequencies

Canadian AM .............. C-280

Canadian FM .............. C-281

Mexican-Caribbean AM . .. ... C-230

United States AM . .......... C-249

United States FM ........... C-271
Frequency Measuring Services ...E-31

G
Galleries, Radio-TV in Congress ..F-23
Government Agencies .......... F-31
Group Ownership of Stations ....A-30
H
History of Broadcasting .......... A-1
How to Apply for Station ........ A-29
Hughes Television Network ...... D-29
|
Independent Media Buying/

Planning Sves. ............... D-7
Independent TV Stations,

Assn. of .................. P27
Index to Advertisers .............. Xii
Information Agency, US. ........ F-32
International Stations in the U.S. .C-286
International Broadcasting ... ... C-291
Internationai Television ..B-150, C- 291
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Editorial Index Markets, TV by Size ............ B-77 National Black Network ........ D-29
Markets, TV Demographics . ..... B-80 National Broadcasting Co. ...... D-26
- National Call Sign Allocations ..C-294
Markets of TV (Maps) ............ B-1 ! . §
J Maximum Service Telecasters, National Public Affairs Center
) Assn. of F-27 for Television ...............
Jingle Producers .............. D-18 g (li nopogagongoacoaanaak National Public Radio .......... D-34
Measuring Services, Frequency ..E-31  Newwork Audience in TV Markets .B-81
K Media Buying/Planning Services ..D-7  Networks
) Media Societies, Groups . ........ F-26 ABC Executives & Staff ......D-22
Keystone Broadcasting System ..D-32  Mexican Radio Stations ... ..... C-230 CBS Executives & Staff ...... D-24
Microwave .................... E-32 MBS Executives & Staff ...... D-28
L Middle-of-the-Road Programing . .D-71 gBQ Ex;acgli;es & Staff ...... [D)gg
i i egional Radio ............. -
Labor Groups & Unions ........ F-g3 Motion Picture & o6 Regional TV .l D-29
Labs, TV Processing ............ D-54 / Film Associations ... i News Directors, Radio-TV Assn. ..F-21
Land Lines (AT&T) ............ E-31 Multiple Station Owners .. ... A-30  \ews Services, Radio and TV ... .D-34
Lawyers, Communications ........ F-6 Music Licensing Groups ........ D-55 Newspaper Ownership of Stations .A-40
Library, Broadcast Pioneers ... ... F-28 Mutual Black Network . .......... D-29 Nielsen, A. C. CO. ..voevvnern F-14
License, How to Apply for ....... A-29  Mutual Broadcasting System ... .. D-28
Licensing, Music ............... D-55
N (o)
M i .
. National Advertisers, Assn. of ... .F-28 8verseah$ Raého, TVSt' tions ... .. CAZ_%
Magazine or Newspaper Ownership National Assn. of Broadcasters wnershin, Newsewaner .10 0
of Broadcast Stations . ........ A-40 P . Ownership, Newspaper ......... A-4
Committees . ................ F-17
Management Consultants ........ F-3 Officers F-17
Managers, Talent .............. F-16 S R P
2 Radio Code ................. D-61
Manufacturers of Equipment ...... E-1 TV Code D-57 -
Manufacturers Societies, Groups . .F-26 L Pay TV ... B-158
Maps of TV Markets ............. B-1 National Assn. of Placement Services ............ F-15
Market Research Services ... .... F-13 Farm Broadcasters ........... F-19  press Services ................ D-34
Marketing Guide ................ B-1  National Assn. of Television Processing Labs, TV ........... D-54
Markets, ADI TV ................ B-1 Program Executives ..........F-19 Producers, TV Commercials ...... D-14
Abbreviations Commonly Used in 1975 Yearbook
actg .......... acting C&W .country &weslern instal ...... installation off ............ officer sec ........ secretary
admin .. administrative dev ..... development instrm . ... instrumental opns ...... operations sep ........ separate
adv ...... advertising, dir .......... director 1t ............ Italian  own .......... owner sIs ............ sales
advertisement  dup ....... duplicates  khz ......... kilohertz pckgd ...... packaged Sp .......... Spanish
affil .......... affiliate  edit ........... editor  kw ......... kilowatts per ........ personnel spec ......... special
anncr ... .. announcer educ ...... education loc ............ local Pol ........... Polish  stn........... station
ant ......... antenna educl ..... educational Istng ........ listening PR ... public relations sub ....... subscriber
assn...... association engr........ engineer lw ......... longwave pres........ president  supt ... superintendent
assoc ...... associate  engrg .... engineering mdse .. merchandising prod ...... production,  supvr...... supervisor
asst ........ assistant ERP ........ effective  med .......... media producer SvVCS ........ services
atty ......... attorney radiated power  mig . manufacturing prog ........ program  SW........ short wave
aur ............ aural ETV ...... educational mgng ...... managing progmg ... programing tech ........ technical
bestg ... . broadcasting television mgr ........ manager  progsv .... progressive traf ........... traffic
bd ............ board exec ....... executive  mgt..... management prom ...... promotion treas ....... treasurer
bldg ........ building gen ......... general mhz ....... megahertz  ptnr.......... partner TWX ... Teletypewriter
btfl ......... beautiful Ger ......... German  mktg ....... marketing  pub affrs . public affairs Exchange
bus ........ business HAAT ... height above MOR ....... middle of pubser . publicservice U ......... university
cd ...l ciudad average terrain theroad publ ........ publicity uc . under construction
ch .......... channel horiz ....... horizontal mthly ........ monthly quad ... quadraphonic vert.......... vertical
chg .......... charge polarization mus .......... music rel ......... relations polarization
chmn ....... chairman  hqtrs . ... headquarters mw . medium wave relg ......... religion wvis ............ visual
coml ..... commercial hwy ......... highway natl ......... national rep .... representative VP ..... vice president
coord . coordinator ind ...... independent  net.......... network rgnl ......... regional w ............. watts
ctrir . ....... controller info ...... information  nwspr . .... newspaper rsch ........ research  wkly ......... weekly
Several directories of the 1975 Yearbook—including the ADI Market Atlas that begins on B-1—employ the standard,
two-letter state abbreviations of the U.S. Postal Service. They are shown below:
Alabama ......... AL Florida .......... FL Maine ........... ME New Jersey ....t.. NJ South Carolina .... SC
Alaska ........... AK  Georgia ......... GA Maryland ........ MD New Mexico ...... NM  South Dakota ... .. SD
Arizona .......... AZ Guam ........... GU  Massachusetts .... MA  New York ........ NY Tennessee ....... ™
Arkansas ........ AR  Hawaii ........... HI  Michigan ......... M!  Norih Carolina .... NC  T€Xas............ L
California ........ CA Idaho ............ ID  Minnesota .. ..... MN  North Dakota .. ... ND \L/Jlah P L\g
Canal Zone ... .... CZ IMinois ........... IL Mississippi ....... MS  Ohio ............ OH o va
Colorado ........ CO Indiana .......... IN  Missouri ......... MO  Oklahoma ........ oK virgin Islands ... VI
Connecticut ... ... CT lowa ............. IA- Montana ......... MT Oregon .......... OR  washington ...... WA
Delaware ........ DE Kansas .......... KS Nebraska ........ NE Pennsylvania ..... PA  West Virginia . .... wv
District of Kentucky ........ KY Nevada .......... NV Puerto Rico ...... PR Wisconsin ........ wl
Columbia ........ DC Louisiana ........ LA New Hampshire ... NH Rhode Island ...... Rl Wyoming ........ wy
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The 10:10 knockout on the 11 o’clock news:

Channel 7.

i ¥ : - 2 B

v

... we expect to have a filmed report for you later on.”

The Akai VTS-150. It can make
the difference between news you can
only talk about ahd news you can show:

Ray Karpowicz, General
Manager KSD-TV  “One afternoon
the Fairmont Racetrack in Illinois
burned to the ground and KSD sent
a crew out in a helicopter. Over the
site, we moved slowly as possible and
held the Akai VTS-150 to our chest to
reduce vibration. The system worked
to perfection and we had the story on
at 6 o'clock.”

Steve Currie, Director of

Broadcasting WCBD-TV  “When

Gen. Alexander Haig visited ""The
Citadel”" in South Carolina, his press
conference began at 4:30 P.M, We
took an Akai VTS-150 with us and
returned in plenty of time with the
story edited and ready to be televised

AKAIL

People watch the news to see the news.
2139 EAST DEL AMD BLVD., COMPTON, CALIF. 90220
Simulated television reception.

The 10:10 knockout on the 11 o'clock news:

Channel 4.

on our 6:00 P.M. News.”

Ray Miller, News Director
KPRC-TV  ""The prison break
attempt in Huntsville occurred in late
afternoon nearly 100 miles from Hous-
ton. We flew the Akai to Huntsville,
got some pictures, talked to a prison
official, and got back to Houston in
time for our 6:00 P.M. News.”

The VTS-150. It weighs only 22
pounds. [t costs only $6995. It can go
anywhere. Shoot anything, Edit any-
thing. In minutes. Ready for airing.
We think it's revolutionizing broad-
cast journalism. Just watch.
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Editorial Index Program Producers, TV ......... D-36 News Services .............. D-34
Pioneers Library ............. S-Zg
i R Program Distributors ......... -4
E;ggﬂgiiofug’:dié """""""""" Sig Association-Sterling Films gogram Progucersl .......... ng
ion. L X . rograming Formals .........D-
N AL D:36 Free-loan Public Service Repgresentgﬁves .............. D-8
Professional Societies .......... F-26 . o
P Buver : R Films for Television Set Sales—1922-1973 ....... C-290
rogram Buyers Guide .......... E-56 ! e
Program Distributors, Radio .. ... D-45 Station Authorization— :
Please see our ad on page D-37 1922-1974 ... ... B-176
Stations on Air ......... A-2, B-176
THE Time Sales—1935-1973 ......C-289
. . Programing, Radio Formats . ... .. D-63 Radio Advertising Bureau ....... F-18
Promotion Consultants ........... F-3 Radio Free Europe ............. F-33
Promotion FilMS . .............. D-50 PRadio Information Office ........ F-19
Promotion Services ............ F-15 Radio Liberty .................. F-33
Public Broadcasting ............ D-34 Radio-Television .
SERIES Public Broadcasting Service . . ... D-34 Commission of Canada ........ F-33
Public Relations Services . ...... F-15 Radio-TV Correspondents Assn. ..F-30
PUISE INC. oo oo F-14 Radio-TV Galleries of Congress ..F-23
Radio-TV News Directors Assn. . .F-21
ict Ranking of TV markets ......... B-77
ction Music R Rating Services . ... F-13
¢ Radio RCA Corp.
Advertising Bureau ........... F-18 Communications Systems
Atlorneys ......... ... ... F-6 Division ........... . ... ... E-18
Audience . ................. B-154 Electronic Components ....... E-20
Billing 1935-1974 ........... C-289 Executives, Staff & Divisions . .E-21
Call Letters, AM ............ C-231 Service CO. . ..o E-20
Call Letters FM, Commercial . .C-240 Recording Services ............ D-45
Call Letters, FM Educational ..C-240 Regional Radio Networks,
Canadian AM Call Letters ....C-248 GroUpPS  « v e D-29
Canadian AM-FM Stations ...C-218 Regional TV Networks .......... D-29
Canadian FM Call Letters ....C-249 Representatives, Canadian ...... D-14
Caribbean Stations .......... C-230 Representatives of Stations, U.S. ..D-8
Channel Assignments, FM ... .C-281
Code of NAB ............... D-61
College Radio Stations ... ... C-286
Commercial Producers ........ D-18
Correspondents . ............. F-23
Country & Western Programing .D-67
o t“ﬁ ‘:?fg’e:?gnﬂ‘?;mﬂg-}:%z Directory, Canadian ......... C-218
st y Heights, N4, 01502 Directory, U.S. ............... C-1
i Esean Editorializing ............... C-289
Equipment Manufacturers ...... E-1
Foreign Language Programs ...D-81
Frequencies, AM ............ C-249
Frequencies, FM ........... C-271
Group Ownership . ........... A-30 @
International . .............. C-291 T —
/ntﬁrgaiiona/ Stations in the 0286 y CORPORATION
Information Office ............ F-19 Representing
Jingle Producers ............ D-18
Mexican Stations ........... C-230
%2%%;;;3,%%23?,@' e :2_58 RAI RADIOTELEVISIONE ITALIANA
and
SACIS

Successful radio programming delivers dollars.
We deal in success. Ask our
clients, they know us best.

in the U.S.A. and Canada

1350 Avenue of the Americas
(212) 757-6987

Renato M. Pachetti
Executive Vice President
and General Manager

19031 Marilla St. Northridge, California 91324 (213) 885-7404
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THIS IS THE TUBE-

THE ORIGINAL 1% INCH PLUMBICON"

THAT WAS IN THE CAMERA

THAT REVOLUTIONIZED TV BROADCASTING
TEN YEARS AGO...

=~

o
B O

THIS IS THE 2/3 INCH VERSION

OF THAT PLUMBICON TUBE...

IT WILL CHANGE THE ENTIRE COURSE
AND ADD IMPORTANT NEW DIMENSION
TQ ELECTRONIC JOURNALISM.



www.americanradiohistory.com

If broadcast journalism is distinguished primarily by its
“immediacy,” why should your viewers have to wait until
color film is processed before they see your news telecasts?

Until now, they’ve had to wait because there was no TV
camera tube made that was small enough for a really
portable color camera capable of producing broadcast
quality pictures in broadcast quality color.

The new 2/3-inch Plumbicon camera tube is now
available for a new generation of portable, hand-heid color
cameras which will provide the same startlingly realistic
color and dynamic resolution that revolutionized color
telecasting ten years ago when its big brother was originally
introduced.

With the 2/3-inch Plumbicon tube you'll get quality, and
you’ll get it without the delay and logistical complications
of film.

The Amperex 2/3-inch Plumbicon TV camera tube offers:
m Better dynamic resolution than any other
TV camera tube in the 2/3-inch category.
m Obviously superior color rendition.
m Excellent highlight-handling capability.
m Essentially zero lag over a wide range of
lighting conditions.
m Low (and stable) dark current, combined with
high signal-to-noise ratio for sharp,
clean, noise-free images.
¥ Stable operation over a wide temperature range.

For additional information, contact Amperex Electronic
Corporation, Electro-Optical Devices Division,
Slatersville, Rhode Island 02876. Telephone: 401-762-3800

Amperex

TOMORROW'S THINKING IN TODAY'S PRODUCTS

Sl theesugh
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An Open Letter to
Radio and TV Station Managers

I'm going to challenge you to get the kind of
“all risks” insurance coverage your station should
be carrying at this very moment, but isn’t, to get it at
an estimated 25% to 40% savings, and to get it
through your present agent or broker.

191 of the world’s largest advertising agencies
already save by using one of my programs.

The broadcasting industry isn’t the only one
where I felt a specially tailored insurance program
was needed.

For the past 4 years one of our programs has
covered most of the largest advertising agencies
in America.

These companies have not only realized an
average of 31% in dollar savings, they’ve found
that an industry insurance program better meets
their special needs than the programs they had
in the past.

What was wrong with 99 % of the broad-
casters’ policies I saw?

For the past 18 months my company has been
working with the NAB researching broadcasters’
insurance programs around the country.

What we discovered was that nearly all
broadcasters were paying for inadequate coverage.

More important, most stations weren’t getting
the coverage they needed. A reasonably priced

BROADCASTERS’
JNSURANCE PROGRAMS

TO
‘UNPROFESSIONAL.”

Michael J. Lemole Co. report to the NAB.

major catastrophe plan (5 to 10 million dollars),
for example.

How can that be?

Your station’s present insurance program is
based on regional rate. But this regional rate isn’t
based on just other broadcasting stations; it’s based
on disparate businesses like textile mills, drug
stores, gas stations. In effect, you have been sub-
sidizing higher risk industries.

Now, the first insurance program tailored
for the needs of broadcasters.

With the specific problems and deficiencies
of your current program in mind, we set to work to
create a completely new “all risks” policy tailored
for your particular needs. And only your needs.
After nearly 2 years of research and planning
with the NAB, this policy is now available for
individual broadcasters.

How does the new program compare to your
station’s current policy?

For starters, it should be 25% to 40% less
expensive. It includes tower insurance that provides
replacement value, plus the first short-term
broadcasters’ business interruption insurance.

It also includes more “all risks™ coverage than
most stations currently carry.

Michael J. Lemole

Michael J. Lemole Co.
635 Madison Avenue, N.Y., N.Y. 10022

Form. I understand there is no obligation.

Name

Please send me your booklet with Free estimate

INTRODUCING

THE FIRST INSURANCE Firm

PROGRAM TAILORED FOR THE

NEEDS OF BROADCASTERS

Address.

City State Zip

Telephone

In some states, more than one policy may be
required to aﬁord the coverage outlined above.
In all states broadcasters liability are written
on a separate policy.

www americanradiohistorvy com
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NMODULAR

MODTEC solid state Series M monitors offer the most
advanced design in video monochrome monitors available to

date.

The 100% modular chassis consists of five individually

shielded circuit modules that plug in directly from the rear of

the chassis.

speeds necessary maintenance with minimum down time.

This unique and exclusive feature simplifies and

All

plug-in circuit modules are common to 9, 12, 15, 19, and 23”

CRT’s.

MODTEC DIVISION
BROADCAST ELECTRONICS INC.

— 8810 Brookville Rd. @ Silver Spring, Md. 20910 @ 301-588-4983
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] Color-Correct® Prints!

*CBS Laboratories LaserChrome I1°

For Complete Information and Prices Please Write or Call
yron COLOR-CORRECT®

65 K Street, Northeast, Washington, D.C. 20002 202/783-2700
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“No matter what our imitators say,
no air freight gets on a flight before
Air Express Priority
hipments.”

3 ﬁ; \ Tom Kole, President,
i \\ REA Air Express

Sure, they're strong words, but they
just happen to be backed by an equally
strong agreement between REA Express
and major airlines. This agreement, or
“partnership,” is just one benefit that
none of our imitators can offer.

Another is Priority. This means that our  deal with just one simple air waybill,
partner airlines see to it that only REA one single invoice. o yotsenlire:==pgpiea[CH, our N EXpress HIANGERS
Air Express shipments, to any destinations, In other words you don't have to lift a
are loaded on their first available flights finger. Except, of course, to look up your Name
before any other freight. And, since our nearest REA Air Express Center listed in
priority service works as a matter of the white or yellow pages and call for a fast Company Title
routine, there's no extra charge for this pick up. Or to get things moving even
exclusive extra service. faster, bring the shipment to the REA Air Address Phone
But that's not all our imitators can't do. Express Service Center at your airpart or
They can't offer you the widest coverage of  the nearest REA office, usually at a | Gy St B
the U.S., Canada and Puerto Rico. We convenient location in your city. B Please Tove o eprsdniaifve calliationce:
can, since REA Air Express covers an Now that you know some of the benefits My average-weekly/monthly number of air shipments is—

incredible total of 450 airport cities and

22,000 communities. And, thanks to

the 8,000-truck fleet of REA Express,
shipments are picked up at your door and
delivered to your customer’s door under
the control of one carrier, one management
every step of the way. Which means you

we offer, find out all the benefits we offer

by mailing this coupon for a complete
shipper’s guide to the only true priority
air shipping service—REA Air Express.

e ———— = -
|
|

To: Tom Kole, President, REA Air Express
219 East 42nd Street, New York, N.Y. 10017

 nen
77 AIREXPRESS. The Difference.

The air shipping division of the REA Express system.
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ABG
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ABC Radio Network
ABC Owned AM Radio Stations
ABC Owned FM Radio Stations
ABC FM Spot Sales

ABG
TELEVISION

ABC Television Network
ABC Entertainment

ABC Sports
ABC Owned Television Stations
ABC Television Spot Sales

ABG
NEWS

&



www.americanradiohistory.com

WGN Television?
its my family's station.

programs ... but they
something that

someone in the family
wants to watch.

Television 9 (NGN is Chicago
&

AWGN Continental Groyp Station

X
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An artist’s imagination? Not
atall. This is how it really is.

Satellite communications
is helping pull the world
together . . . putting faraway
places on the main street of
business. industry and com-
merce . . . giving people a front

row seat to history. Live via
Satellite . . . pioneering new po-
tentials for maritime and U.S.
domestic as well as international
telephone. television. tele-
graph. data and facsimile
communications.

Comsat. a shareholder-

owned communications com-
pany created by the Communi-
cations Satellite Actof 1962. op-
erates the satellites in the global
system...U.S. earth stations for
satellite communications...the
COMSAT Laboratories and a
wide range of related technical

X 1
LE% LV
C g

COMMUNICATIONS SATELLITE CORPORATION -9SOL'ENFANT PLAZA SW. - WASHINGTON,D.C.20024

activities that are creating new
communications advances.

Theseare a partof a world-
wide satellite system to give you
better communications.

Nearly 100 countries al-
ready communicate daily with
each other via satellite.
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ABC's of Radio and Television
Short Course in Broadcasting
Federal Communications Commission
FCC Rules
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il Yearbook1975

The ABC’s
of radio

4
}
!

3
X

Fand of
> television

{ That's what the ‘Yearbook’ reader

"‘) will find in this opening section.

fi’ It begins with an official account

A on the industry and its evolution,

\## as written and updated by the agency

& that regulates much of it, and

‘¢ continues with specifics on how to

'h apply for a broadcast license, the
principal regulations of the FCC,
the table of organization and

I~ personnel of that agency, general
industry facts and figures and other
data of broadcast industry interest.

waves. Heinrich Rudolph Hertz, the German physicist,
later demonstrated that rapid variations of electric cur-
rent can be projected into space in the form of waves
similar to those of light and heat. (His contributions have
been honored internationally by the adoption of Hertz as
a synonym for cycles per second.) In 1895, the ltalian
engineer, .Guglielmo Marconi, transmitted radio signals
for a short distance and, at the turn of the century,
conducted successful transatlantic tests.

The first practical application of radio was for ship-to-
ship and ship-to-shore telegraphic communication.
Marine disasters early demonstrated the speed and effec-
tiveness of radiotelegraphy for saving life and property at
sed.

This new communication medium was first known as
“wireless.” American use of the term “‘radio" is traced to
about 1912 when the Navy, feeling that *“wireless" was
too inclusive, adopted the word ‘‘radiotelegraph.” The
use of the word **broadcast™ (originally a way to sow
sced) stems from early U.S. naval reference to
“broadcast™ or orders to the fleet. Now it is used to
describe radio service to the public.

The origin of the first voice broadcast is a subject for
debate. Claims to that distinction range from “Hello,
Rainey,” said to have been sent by Nathan B. Stub-
blefield to a neighbor, Rainey T. Wells, in a
demonstration near Murray, Ky., in 1892, to an
impromptu program from Brant Rock, Mass., by
Reginald A. Fessenden in 1906, which was picked up by
nearby ships.

There were other early experimental audio trans-
missions. Lee De Forest put singer Enrico Caruso on the
air in 1910 and there were transatlantic voice tests by the

Evolution of Broadcasting

Published by the FCC

One of the most dramatic developments of 20th-Century
technology has been the use of radio waves—electromag-
netic radiations traveling at the speed of light —for com-
munication. Radio communication designed for
reception by the general public is known as
“broadcasting.” Radio waves of different frequencies
(number of cycles per second) can be *‘tuned.” Hence,
signals from many sources can be received on a radio set
¥ without interfering with each other.
f~  Ineveryday language, the term “‘radio™ refers to aural
(sound) broadcasting, which is received from amplitude-
modulated (AM) or frequency-modulated (FM) stations.
“Television,” another form of radio, is received from sta-
tions making both visual and aural transmissions. AM
radio, sometimes called standard broadcasting, was the
carliest broadcast service and operates on relatively low
“medium™ frequencies. FM and TV are newer and oc-
cupy considerably higher frequency bands.
Radio communications was born of many minds and
developments. In the 1860's, the Scottish physicist,
James Clerk Maxwell, predicted the existence of radio

Bell Telephone Co. at Arlington, Va., in 1915, But it was
not until after World War | that regular broadcasting
began.

The identity of the “first” broadcasting station is
likewise a matter of conflicting claims. This is due largely
to the fact that some pioneer AM broadcast stations
developed from experimental operations. Although
KDKA Pittsburgh did not receive a regular broadcasting
license until Nov. 7, 1921, it furnished programs under a
different authorization before that date. Records of the
Department of Commerce, which then supervised radio,
indicate that the first station issued a regular
broadcasting license was WBZ Springfield, Mass., on
Sept. 15, 1921. (WBZ is now assigned to Boston.)

There was experimental network operation over
telephone lines as early as 1922. In that year WJZ (now
WABC) New York and WGY Schenectady, N.Y.,
broadcast the World Series. Early in 1923 WEAF (now
WNBC) New York and WNAC Boston picked up a
football game from Chicago. Later that same year
WEAF and WGY were connected with KDKA Pitts-
burgh and KYW Chicago (now Cleveland) to carry talks
made at a dinner in New York. President Coolidge’s
message to Congress was broadcast by six stations in
1923.

In 1926 the National Broadcasting Co., a subsidiary of
RCA Corp., started the first regular network with 24 sta-
tions. For its first coast-to-coast hookup, in 1927, it
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Broadcasting in General

broadcast a football game. In that same year, the
Columbia Broadcasting System, first called the
Columbia Phonograph Broadcasting System, was
organized.

For some years NBC operated two networks, the Red
and the Blue, but when the FCC adopted chain-
broadcasting rules in the early forties, one organization
was prohibited from operating two networks serving the
same area at the same time. RCA sold the Blue Network
Co. to Edward J. Noble in 1943. It ultimately became the
American Broadcasting Co. (In 1968, ABC itsell was
given an exception to the dual-network rule in order to
operate four radio networks, each operating a specific
service.)

FM and TV broadcasting emerged from their experi-
mental stage just before U.S. entry into World War 11.
Wartime restrictions retarded expansion of radio
facilities, although the emergency produced new tech-
niques and apparatus that are in use today. In the
decades following the war, broadcasting expanded
domestically, and the development of communication
satellites has opened new possibilites for international
relay.

Regulation of Broadcasting

The Wireless Ship Act of 1910 applied to use of radjo
by ships, but the Radio Act of 1912 was the first domestic
law for general control of radio. It made the then
Secretary of Commerce and Labor responsible for li-
censing radio stations and operators.

Early broadcasting was experimental and, therefore,
noncommercial. In 1919 radioteleph experi S
were enabled to operate as “limited commercial sta-
tions.” In 1922 the wavelength of 360 meters (ap-
proximately 830 kilocycles per second) was assigned for
the transmission of ‘‘important news items, enter-
tainment. lectures, sermons, and similar matter.”

Recommendations of the first National Radio
Conference in 1922 resulted in further regulations by the
Secretary of Commerce. A new type of AM broadcast
station came into being, with minimum power of 500
watts and maximum of 1000 watts (1 kilowatt). Two fre-
quencies (750 and 833 kilocycies per second) were
assigned for program transmission.

So rapid was the development of AM broadcasting
that, upon recommendation of subsequent National
Radio Conferences in 1923 and 1924, the Department of
Commerce allocated 550 to 1500 kilocycles per second
for standard broadcast and authorized operating power
up to 5000 watts (5 kilowatts).

Increasing numbers of AM stations caused so much in-
terference that, in 1925, a fourth National Radio
Conference asked for a limitation on broadcast time and
power. The Secretary of Commerce was unable to deal
with the situation because court decisions held that the
Radio Act of 1912 did not give him this authority. As a
result, many broadcasters changed their freq ies and
increased their power and operating time at will,
regardless of the effect on other stations, producing
bedlam on the air.
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n 1926 President Coolidge urged Congress to remedy
n;azuers. The result was the Dill-White Radio Act of
1927

Federal Radio Commission

The Radio Act of 1927 created a five-member Federal
Radio Commission to issue station licenses, allocate fre-
quency bands to various services, assign specific fre-
quencies to individual stations and control station power.
The same act also delegated to the Secretary of Com-
merce authority to inspect radio stations, to examine and
license radio operators and to assign radio call signs.

Much of the early effort of the Federal Radio Com-
mission was required to straighten out the confus:on in
the broadcast band. It was imp to
the 732 broadcast stations then operating. New regula-
tions caused about 150 of them to surrender their
licenses.

Communications Act of 1934
At the request of Presndenl Roosevelt, the Secretary of
in 1933 app d an departmental com-
mutee to study eleclncal communications. The commit-
teer d that Congress establish a single agency
to regulate all interstate and foreign communication by
wire and radio, including telegraph, telephone and
broad The C ications Act of 1934 created the
Federal Communications Commission for this unified
regulation. This is the statute under which the FCC
‘operates and which it enforces. Several of its provisions
were taken from the carlier Radio Act

Federal C ications C

The FCC began operating on July 11, 1934, as an inde-
pendent federal agency headed by seven commissioners,
who are appointed by the President with the advice and
consent of the Senate.

FCC Broadcast Regulation

One of the FCC’s major activities is the regulation of
broadcasting. This has three phases.

The first is the allocation of space in the radio fre-
quency spectrum to the broadcast services and to many
nonbroadcast services which also must be accom-
modated. [n view of the tremendously increased use of
radio technology in recent decades, the competing de-
mands for frequencies are among the commission's most
pressing problems. Fortunately, as technology has ad-
vanced, frequencies higher and higher in the spectrum
have become usable. Apart from the frequencies used for
broadcasting, frequencies in other portions of the
spectrum are allocated for “broadcast auxiliary™ use by
remote pickup and other transmitters auxiliary to main
broadcast stations (see Auxiliary Broadcast Services).

The second phase of regulation is the assignment of
stations in each service within the allocated frequency
bands, with specified location, frequency and power. The

chief consideration, although by no means the only one,
is to avoid interference with other stations on the same
channel (frequency) or channels adjacent in the spectrum,
If his application isedgranled. an applicant for a new
station or for changed facilities receives a construction
permit. Later, when the station is built and it is capable
of operating as proposed, a license to operate is issued.

The third phase is reguiation of existing stations: in-
spection to see that stations are operating in accordance
with FCC rules and technical provisions of their authori-
zations, modifying the authorizations when necessary,
assigning station call letters, licensing transmitter opera-
tors, processing requests to assign the station license to
another party or transfer control of the licensee cor-
poration, and processing applications for renewal of
license. At renewal time the commission reviews the
station’s record to see if it is operating in the public
interest.

‘The Nature of American Broadcasting

. Although educational and other noncommercial sta-
tions share the airwaves, the American broadcasting
system for the most part is a commercial system. In this
respect it is supported by revenues from those who ad-
vertise goods or services to the audience. Advertising
messages are presented as commercial ‘‘spot announce-
menls“ before, during and after programs, or as part of

“‘sponsored”” programs.

Broadcast stations are licensed to serve the public
interest, and radio chan-
nels are limited and are a part of the public domain, it is
important to entrust them to licensees with a sense of
public responsibility. By law, each license must contain a
statement that the licensee does not have any right to
operate the station or use the frequency beyond the term
of license. The maximum term of license is three years.
[Editor’s note: Legisiation pending at press time may
have lengthened license terms to five years.}

Under requirements of the Communications Act, ap-
plicants must be legally, technically and financially
qualified, and they must show that their proposed
operation would be in the public interest. They must be
citizens of the United States. Corporations with alien of-:
ficers or directors or with more than one-fifth of the

A short course in broadcasting, 1975

There were 7,807 radio stations operating in the United States at the
end of January 1975. Of these, 4,434 were commercial AM’s, 2,648
were commercial FM’s and 725 were noncommercial FM’s. On the
same date, there were 953 operating television stations: 513 com-
mercial VHF’s, 198 commercial UHF’s, 95 noncommercial VHF’s
and 147 noncommercial UHF’s. Most commercial TV’s are affiliated
with one or more of the three major TV networks—ABC, CBS and
NBC; approximately 100 stations operate as independents.

No single entity may own more than seven stations in each
service (AM, FM or TV). In TV, no more than five may be VHF.
No owner may have two stations of the same service in the same
community. No owner of three VHF’s in the top 50 markets may
purchase other VHF’s in the top 50. Newspaper owners may no
longer purchase broadcast properties in the same city. TV stations
may no longer acquire cable TV franchises in the same city, and
networks may not own cable systems at all.

In 1973, the last year for which official FCC figures are available,
the commercial broadcasting industry had total revenues of almost
$5 billion. Profits were $765.5 million. Television accounted for the
lion’s share of both revenues and profits: $3.5 billion and $653
million, respectively. Radio: $1.5 billion and $112 million. Public
broadcasting had annual operating income of $238 million in 1973,
of which 15% came from the federal government.

There are approximately 112 million TV sets in the U.S. (48.6
million color sets) in 68.5 million homes (97% of all homes).
There are an estimated 400 million radio sets in the U.S., 290
million in homes (98.6% of all homes) and 110 million out of
homes. (Worldwide, TV and radio sets number more than one
billion.) It’s estimated that 86% of U.S. TV homes can receive UHF
signals, that 44% have more than one set and that 12% are linked
to cable TV systems.

The average American home watches TV for six hours and 49
minutes per day, according to A. C. Nielsen statistics. And,
according to the latest study by The Roper Organization (com-
missioned by the Television Information Office), 64% of the
U.S. public turns to TV as the source of most of its news, and
48% rank it as the most believable news source.

The average 30-second announcement in prime-time network
television now costs $35,000 (the highest-rated spot would cost
about $50,000 or more, the lowest about $25,000). The average
successful prime-time show will reach 21 million people; a “smash”
may reach 47 million or more. An estimated 71,260,000 people
watched the 1975 Super Bowl football telecast; minute announce-
ments in that event commanded the medium’s highest unit price:
$225,000. Thirty-second announcements on individual TV stations
range from $6,000 in major markets to as low as $5 in the second
hundred markets. Radio spots cost from $270 or more in major
markets to less than a dollar in small towns,
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capital stock controlied by foreign interests may not be
licensed

Penalties for broadcast station violations, depending
upon the degree of seriousness, range from reprimands,
fines up to $10,000. and short-term (probationary)
licenses to denial of license renewals or revocation of
licenses. Cease and desist orders may also be issued.

In 1965 the commission provided for public inspection
of certain records of broadcast stations in the commu-
nities they serve. These are mainly duplicate copies of
records in the public files of the commission in Wash-
ington, and include licenses, records of ownership, ap-
plications to the FCC and related materials, network af-
filiation contracts and employment reports.

Under the Communications Act, it is the responsibility
of each broadcast licensee to program in the public
interest. The commission does not prescribe the time to
be devoted 10 news, education, religion, music, public
issues, or other subjects. Programing can vary with com-
munity needs at the discretion of the station licensee.

Licensees are expected to ascertain and meet the needs
of their communities in programing. Applicants must
show how community needs and interests have been de-

Stations and producers of advertising are expected to
cooperate in controlling the sound volume (loudness) of
commercials.

“Payola” and ‘‘rigged quiz shows’.—Revelations
about programs in the late 1950's led to d to

ABC'’s of Radio-TV
e s e

the Communications Act in 1960. These made more ex-
plicit a station’s obligation to make an announcement
when money or other consideration is received for the
presentation of broadcast material (e.g., money received
by a disk jockey for playing a record). They made illegal
the presentation of programs purporting to be contests of
knowledge or skill where the result is in any way
prearranged.

Lotteries, obscenity and fraud. —The U.S. Criminal
Code prohibits broadcast of information concernmg

**any lottery, gift, enterprise, or similar scheme," also ut-
terance of obscene, indecent or profane language or fraud
by wire, radio or television. To be regarded as a “lot-
tery,” a giveaway arrangement must involve a prize,
chance, and ** ideration.” A ber of commissi
and court decisions have dealt with these concepts in
pdrtlcular snudtlons, especially as to what is

termined and how they will be met. The pe-
riodically reviews station performance, usually in con-
nection with the license renewal application, to determine
whether the licensee has lived up to its obligations and the
promises it made in obtaining permission to use the
public airwaves.

The commission is forbidden by law from censoring
programs. The Communications Act, Section 326, states:
*Nothing in this Act shall be understood or construed to
give the commission the power of censorship over the
radio communications or signals transmitted by any
radio station, and no regulation or condition shall be pro-
mulgated or fixed by the commission which shall in-
terfere with the right of free speech by means of radio
communication.”

Fairness. —The commission has held that when a
station presents one viewpoint on a controversial public
issue, the public interest requires that reasonable op-
portunity be afforded for the presentation oI' opposing
viewpoints. This is the “Fairness Doctrine.” It stems
from a policy on editorializing announced in 1949, sup-
ported by a 1959 amendment to the Communications
Act, which obligates broadcasters *‘to afford reasonable
opportunity for the discussion of conflicting vlews of
public importance.” In 1967, the

ation.” (It has been held, for instance, that
having to go to a particular store or listen to a particular
program is not ‘‘consideration.”)

Sale of time and station —The C
cations Act declares that broadcasting is not a
carrier operation. Unlike common carriers, broadcasters
are not required to sell or to give time to all who seek to
go on the air, nor are they subject to regulation of rates
and business affairs. Because programing is primarily the
responsibility of broadcast station licensees, the com-
mission does not ordinarily monitor individual programs,
or require the filing of scripts. However, stations are re-
quired to keep logs showing the programs presented and
records of requests for political time.

The commission does not maintain surveillance of the
day-to-day internal management of broadcast stations,
or regulate time charges, profits, artists’ salaries or em-
ploye relations. It licenses only stations and their
transmitter operators, not announcers, disk jockeys or
other personnel, except where they are also employed as
transmitter operators. Stations are required to keep
technical and maintenance logs as well as program logs.

Industry self-regulation. —Radio and TV “codes™ are
ddmmlstered by the National Association of

specific rules requiring stations to notify persons when
personal attacks were made on them in discussion of con-
troversial public issues (with certain exceptions such as
newscasts) and to permit them to reply. The same re-
quirement also applies to station editorials endorsing or
opposing a political candidate. These rules were upheld
by the Supreme Court in 1969.

Section 315, —Section 315 of the C ions Act

Broad: for the and voluntary compliance
of stations subscnbmg to the codes. The codes govern
programing and advertising practices.

Networks.—The commission does not license net-
works as such, only individual stations. However, its
licensees are subject to the chain broadcasting regula-
tions adopted by the commission in 1941 to further com-
petition in broadcasting. These rules have been supple-

provides: (a) “If any licensee shall permit any person who
is a legally qualified candidate for any public office to use
a broadcasting station, he shall afford equal opportu-
nities to all other such candidates for that office in the use
of such broadcasting station; provided, that such licensee
shall have no power of censorship over the material
broadcast under the provisions of this section. No obii-
gation is hereby imposed upon any licensee to allow the
use of its station by any such candidate . . . . (b) The
charges made for the use of any broadcast station for any
of the purposes set forth in this section shall not exceed
the charges made for comparabie use of such station for
other purposes . . In 1959 the act was amended to
exempt from the equal-lime requirement appearances by
candidates on newscasts, news interviews and other news
coverage.

A problem in connection with this statute is that it re-
quires a station presenting one candidate to afford equal
opportunities to all other legally qualified candidates for
the same office, including, often, some who have no
chance oI' prevailing in the election. In 1960 Congress

ded this req for the Presidential election,
thus making possible the broadcast deb between the
Democratic and Republican candidates without stations
having to give equal time to the numerous other
Presidential candidates representing small parties.

Advemsmg.—The does not reg late indi-
vidual cials. In idering ions for new
stations, renewals and transfers, it does consider whether
overcommercialization contrary to the public interest
may be involved. Radio applicants proposing more than
18 minutes of commercials per hour must justify their
policies to the commission. There is no commercial quota
in FCC rules, but the 18-minute benchmark is part of the
National Association of Broadcasters Radio Code. The
NAB Television Code specifies a commercial maximum
of 16 minutes per hour. (See section on Industry Self-
Regulation).

Under a cooperative arrangement with the Federal
Trade Commission, which has jurisdiction over false and
misleading advertising, the FCC notifies stations of
broadcast advertising cited by the FTC so that they may
take any necessary action that is consistent with their ob-
ligation to operate in the public interest.

d by further regulations adopted from time to time.

Monopoly. —One of the commission’s foremost
concerns is promotion of diversification in the broadcast
media, avoiding monopoly or undue concentration of
control. Commission rules prohibit the same person or
group from operating more than one station in the same
service (AM, FM or TV) in the same locality. They also
limit to seven the number of stauons in the same service
that may be commonly owned in the nation as a whole
(only five of any group of TV stations may be VHF). Ac-
quisition of more than three TV stations (only two of
which may be VHF) in the 50 largest TV markets is
permitted only upon a compelling showing that it would
be in the public interest. New licensees are now also pro-
hibited from owning more than one fulltime station (AM,
FM, TV) in the same locality.

Receivers, —The advent of “‘wireless*’ prompted
amateurs and others interested in listening in on Morse
code radiotelegraph transmissions to acquire receiving
sets. Inexpensive crystal frequency detectors boomed the
production of homemade and commercially manufac-
tured receivers. Then the rise of broadcasting aroused
public interest in owning sets, battery operated at first, to
receive regular programs. Receivers operated by house
current came on the market about 1928. Development of
the transistor in 1948 led to their use m place of tubes in

Missi i River was made the dividing line between K
and W calls. However, KDKA Pittsburgh and some
other eastern stations authorized before this system went
into effect have retained their K calls, and similarly some
pioneer stations west of the Mississippi have kept their W
calis. Most of the early broadcast call signs contained
only three letters. These combinations were soon
exhausted and stations were assigned four-letter calls.
Since many AM licensees also operate FM and TV sta-
tions, a common practice is to use the AM call letters
followed by “-FM™ or *-TV.”

National defense.—In cooper.mon with military and
civil def the ion has established an
Emergency Broadcast System, based on voluntary par-
ticipation by the broadcast industry. EBS facilities are
for the primary purpose of giving emergency warning and
advice to the public in event of attack, but they are put to
peacetime use in alerting audiences to serious weather
and other emergencies threatening life and property.

Broadcast Operation

Frequencies and Station Assignments.—Radio fre-
quencies differ in characteristics, and each service is
assigned 1o a frequency band to suit its needs.

The AM aural service, sometimes called standard
broadcast, occupies the band from 535 kilocycles per
second to 1605 kz/s. Radio waves travel with the same
speed as light, and are of different “frequencies™ (cycles
per second) and “wavelengths™ (distance between points
in successive cycles). “"Frequency” and ‘“‘wavelength”
vary inversely with each other. The latter term was for-
merly used generally to describe a particular radio wave,
and still is in some other countries, but in the United
States the use of “frequency” is much more common.
The “medium™ frequencies such as the AM band are

usually referred to by their number of kilocycles (1000 .

cycles) per second, or, for short “*kilocycles.” The higher
frequencies are usually referred to by the number of
megacycles (1000 kilocycles or 1,000,000 cycles) per
second, or “megacycles.” The term “‘gigacycle” has
come into use in more recent years, meaning
1,000,000,000 cycles per second (1,000 megacycles), to
describe the much higher frequencies now being used in
many services although not in broadcasting as such. The
term ‘*Hertz"” as a synonym for cycle per second has
recently been agreed upon internationally and
domestically, along with its derivities “kilohertz,”
“megahertz,” etc. The usable frequency spectrum has
constantly expanded upward with developing technology,
so that what were once “high" frequencies are near the
low end of the total spectrum used. AM stations are
assigned at 10 kc/s intervals beginning at 540 kc/s, pro-
viding 107 frequencies.

FM broadcasting ies the fi from 88 to
108 mhz, with 100 charinels of 200 khz width each, the
lowest 20 of them reserved for educational use. Both the
center frequency (e.g., “93.1 mhz") and the designated
channel number from 201 to 300 are used (e.g., “‘channel
201" is “*81.1 mhz"), although channel numbers are not
in popuiar usage since they are not on FM receivers.

In television, where wider channels are required to
carry both picture and sound, each channel is 6 mhz wide.
The very high frequency (VHF) portion of the television
service occupies the frequencies 54 to 72 mhz (channels 2,
3 and 4). 76 to 88 mhz (channels 5 and 6) and 174 to 216
mhz (channels 7 through 13). The ultra high frequency
(UHF) portion of the television service occupies the fre-
quencies from 470 to 890 mhz (channels 14 through 83).
Designated channel numbers identify the frequency
assxgnmenls (c.g.. 54-60 mhz is **Channel 2"). (There is
no "“Channel 1" in televison.)

Although “AM? and “FM" are often used to refer to
the standard broadcast and FM broadcast services, these
terms more properly apply to the melhods. *amplitude

dulation™ and * dulation,” used to im-
press aural or visual |nlelhgence on the carrier wave. The
“AM™ principle is used not only in the standard
broad: service but also in the picture portion of tele-

sets. Successive stages in TV receiver devel have
taken sets from black-and-white to color, and VHF-only
to all-channel (VHF and UHF) capability (see chapter on
TV Broadcast).

The commission does not license receivers. However, it
does require manufacturers to limit radiation that may
interfere with radio or TV reception.

Call letters. —International agreement provides for na-
tional identification of a radio station by the first letter or
first two letters of its assigned call signal, and for this
purposc the alphabet is apportioned among nations.
Broadcast stations in the United States use call letters be-
ginning with K or W. Generally, those beginning with K
are assigned to stations west of the Mississippi River and
in the territories or possessions, while W is assigned east
of the Mississippi.

During radio's infancy, most of the broadcast stations

vision and in the international “‘shortwave™ service. The
**FM" principle is used both in the FM broadcast service
and in the sound portion of television. -

In all the broadcast services, the same aural or visual
channel can be used in different places if the stations are
far enough apart not to mlerferc wuth one another or with
stations on h related ch A
TV station may be requnred to “offset™ 10 khz above or
below its normal carrier frequency. The channel assigned
to such a station is then designated **plus’ or “minus™ as
the case may be. This makes more TV assignments
possible and reduces the possibility of interference.

AM and FM Systems

Without being too technicai, this is how an aural
station works:

A person talks into a microphone as if it were a

were in the East. As inland stations developed, the
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ABC's of Radio-TV

intensity and frequency. The lower the pitch the slower
the vibration. A cycle, or length, is one |
performance of a vibration.

In the microphone these vibrations are converted into
electrical impulses which are then greatly amplified at the
transmitter before being put on the *“carrier™ wave. The
intensity and frequency of the carrier wave are constant,
This wave, by itself, does not transmit music or speech,
s0 it is varied to correspond with the fluctuations of the
speech or music ived at the microph This is
called “modulation.”

In AM broadcast the audio waves are impressed on the
carrier wave in a manner to cause its amplitude (or
power) to vary with the audio waves. The frequency of
the carrier remains constant. This is known as amplitude
modulation. In frequency modulation (FM), the am-
plitude remains unchanged but the frequency is varied in
a manner corresponding to the voice or music to be
transmitted.

These modulated waves radiate from the antenna
tower at approximately 186,000 miles per second (the
speed of light). Some of them follow the contour of the
ground and are called “groundwaves.” Others dart up-
ward and are called “'skywaves.” At night the skywave
portions of transmissions in the standard broadcast
(AM) frequencies are reflected back to earth by electrical
particles in the “ionosphere™ portion of the phere

tration. Those over a certain height (usually 200 feet)
must be painted and lighted. To further minimize the
hazard to air traffic, shared use of tall towers, or location
of all tall antennas of a given area on an *‘antenna farm"
is being encouraged.

“Directional antennas™ consist of more than one
radiating element (the tower in AM), with phasing of the
radiation from a series of towers so arranged that radia-
tions cancel each other in some directions and reinforce
each other in other directions. Sometimes they are used
to increase radiation and service in a particular direction.
More commonly, the purpose is to restrict radiation in
one or more directions, usually to avoid interference to
other stations.

As AM stations began to multiply on shared channels,
it became necessary to employ directional antennas to
prevent interference. Since 1937, directional antennas
have helped new stations squeeze into the congested AM
broadcast band. Most fulltime (day and night) AM sta-
tions operate directionally at night. Directional antenna
arrays can produce “figure 8" and more complicated
service patterns. A complex array may include 12 towers.
Directional antennas are used also in international com-
munication and microwave relay to beam transmission to
particular points. Some FM and TV stations now use di-
rectional antennas.

AM Broadcast

Amplitude modulation is the oldest system of program

This gives the listener a choice of more distant AM sta-
tions at night, but also increases interference. Daytime
reception is largely dependent upon groundwaves.

Radio waves may pass through buildings and other ob-
jects but are subject to absorption or interference. As in
the case of ripples on water, radio vibrations weaken with
distance. Seasonal disturbances and sunspot periods can
throw them off course and cause *‘freak’ reception.

AM broadcast stations use “‘medium waves.” That is
to say, they transmit 540,000 to 1,600,000 waves 4 second
or 540 to 1600 “kilocycles” or *‘kilohertz.”. At 540,000
waves a second, the distance between the crests is ap-
proximately 1,800 feet.

The so-called **shortwave’ (international long-
distance) broadcast stations transmit in the frequency
range 6 mhz to 25 mhz (mhz = 1 million cycles/second).
These waves are sent out one after another so rapidly that
the distance between their crests (wave length) is only
about 37 to 150 feet). -

FM and TV stations, broadcasting in the very high and
ultrahigh frequencies, send out even shorter, or very
short, waves. (The word “shortwave™ came into use
before there was technology to use these other parts of
the spectrum.)

The modulated radio wave from the radio station is
picked up by the home receiving antenna. In other words,
the wave sets up in the receiving antenna a current having
the same frequency characteristics as one transmitted. In
the receiver the audio and carrier waves are separated by
a device called a detector or demodulator. The carrier
wave, no longer needed, is dissipated while the audio
wave is relayed to the loudspeaker where it is
transformed back into the sound that is heard by the
listener. (Television operation is discussed in TV
Broadcast.)

Relay of Broadcasts

Simultaneous relay of broadcasting, including “‘net-
works,” depends upon wire, cable. or radio connecting
facilities (common carrier or private). Most live-talent
radio network programs are sent over telephone circuits,
many across the continent, for rebroadcast. For local
broadcasts, stations usually employ wire connections
between studio and transmitter, but some use radio links
(see Auxiliary Broadcast Services).

Broadcast programs can also be picked out of the air
for rebroadcast. Because of its characteristics, TV cannot
be sent over ordinary wire lines but depends upon coaxial
cable or microwave relay. Both of these methods also
handle AM and FM transmission as well as telephone
and telegraph communication. -

Transmitting Antennas

In the AM service, antenna height above ground is not
usually a matter of much importance. The entire antenna
structure acts as the antenna and usually varies in height
with the frequency of the transmission. Few AM anten-
nas exceed 1,000 feet in height and most are iderably

tr ion. The pioneer. AM broadcast service started
operation on the low frequencies it still uses now—535 to
1605 khz.

AM broadcast stations use power of 250 w to 50 kw
(50,000 w)—the maximum power permitted by the com-
mission.

Qlasses of AM Stations

These are four major AM classes:

Class 1 stations operating on *‘clear™ channels and
usually with 50 kw power (never less than 10 kw) to serve
remote rural areas as well as large centers of population.
The U.S. has Class | priority on 45 clear channels.
{Other North American countries have their own Class |
priorities, some shared by the U.S.) There are only one
or two Class I stations on each clear channel.

A Class Il station is a secondary station on a clear
channel, operating with a power of 250 w to 50 kw. It
serves a population center and an adjacent rurai area,
and is so operated as not to interfere with the extensive
services rendered by major clear channel stations (both
U.S. and foreign). There are 29 channels on which Class
11 stations may operate.

A Class 1] station shares a “regional™ channel with
numerous similar stations, using power of 500 w to 5 kw
to serve a center of population and an adj rural
area. There are 41 regional channels and more than 2,000
Class 111 stations.

A Class 1V station operates on a “local™ channel
(shared by many similar stations elsewhere), employing a
maximum power of | kw day and 250 w night. There are
six local channels, each occupied by 150 or more stations.

“Clear channels™ are frequencies set apart by interna-
tional agreement for use primarily by high-powered sta-
tions designed to serve wide areas with groundwave and
(at night) skywave service, particularly remote rural
areas. Listeners living outside populous communities
depend for nighttime AM service on the skywave signals
of distant clear channel stations. The signals of Class |
stations receive a high degree of protection from in-
terference to make this wide service possible.

Day and Night Service, —Of the two types of signal an
AM broadcast station transmits, groundwave and
skywave, groundwave service is steadier, more reliable,
and is called “‘primary" service. Skywave or “‘secondary™
service is available at night because skywave signals, lost
in the daylight, are reflected from the ionosphere. Since
skywaves cover tremendous distances, Class | stations
can render skywave service across 700 miles or more.
This service is subject to “fading,™ varying with changes
in such factors as time of day, weather, latitude, at-

pheric noise, and pot activity, hence the name
“secondary.” Because of the high power and extent of
protection required for skywave signals to afford useful
service, only Class | stations are authorized for skywave
service.

skywave tra is a factor in the AM
freg ies at night, the number of AM stations

less. By contrast, in FM and TV, where transmission
follows *‘line of sight,” service depends on the location of
the receiver in relation to the transmitting antenna. Here,
antenna height is extremely important. While FM and
TV antennas themselves are short, they are often situated
atop natural or manmade structures which give greater
height, such as tall buildings, mountain tops, or tall
antenna towers specifically built for this purpose. TV
towers extend as much as 2,000 feet above ground and
higher.

In the interest of safety to air navigation, authoriza-
tions for broadcast transmitting antennas must usually
be coordinated with the Federal Aviation Adminis-

operating at night must be limited. Therefore, slightly
more than half of U.S. AM stations are licensed for
daytime-only operation, sunrise to sunset, although on
many frequencies most of them are also permitted to
operate, usually with reduced power, starting at 6 a.m.
when that is before sunrise (so-called “presunrise”
operation).

In the early 1960s, the AM band was experiencing
congestion and interference. At the same time, some
service needs, such as nighttime primary service to large
portions of the country, were not being met. Therefore, in
1964, the assignment rules for new AM stations, or for
more powerful facilities, were tightened to prevent in-
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terference and preserve the AM potential for more effi-
cient use.

Facilities authorized from 1964 to 1968 involved
minimal interference and provided the first local radio
outlets for a number of communities. Still there were un-
fulfilled service needs, particularly at night, and so in
July 1968, the commission stopped accepting AM ap-
plications while it studied how to utilize the limited
potential for new stations in the AM band. Al that time
there were 4,215 AM stations on the air in this country;
another hundred that had been previously authorized
were expected to come on the air in succeeding months>
There were more than twice as many AM as FM stations
on the air.

The next year, new rules were proposed under which
the commission would, to a greater extent, regard AM
and FM as a single aural service. New AM stations
would be authorized only where they wouid bring a
primary service to a substantial area not receiving such
service from existing AM or FM stations, and would not
be granted if an FM channel were available which would
bring the same service benefits. FM development would
be encouraged because of technical qualities of this
service, including ample nighttime coverage and relative
lack of interference when new stations are added.

The rules, which would be rather restrictive, are not

plated as per but rather would apply in
the near future, for perhaps five years, while the com-
mission examines what use can best be made of the
limited remaining AM spectrum space.

FM Broadcast

Frequency modulation broadcast has several ad-
vantages over the older amplitude modulation. FM has
higher fidelity characteristics and is freer of static, fading
and background overlapping of other stations’ programs.

FM's greater tonal range is due primarily to the fact
that it uses a wider channel than that employed for AM
broadcast. Then, too, it occupies a higher portion of the
radio spectrum where there is less static and other noise
than at lower frequencies. FM receivers have the
particular ability to suppress weaker stations and other
interference.

Since the frequencies on which FM operates do not or-
dinarily reflect back to earth from ionospheric layers, (in
skywaves), it is possible for many scattered FM stations
to use the same frequency without interference, night or
day, unlike the AM band.

FM and AM broadcast do not interfere with each
other since they are on widely separated bands. Because
of the difference in their spectrum locations and the
systems used. FM cannot be heard on AM receivers
without special adapters. Likewise, AM cannot be heard
on sets made to receive only FM. However, combination
sets receive both systems. Legislation has been proposed
to require all radio sets to have both AM and FM ca-
pability, just as TV sets are required to receive both VHF
and UHF channels.

History.—The principle of frequency modulation has
long been known but its advantages for broadcasting
were not realized until shortly before World War II.
Largely as a result of interest evoked by extensive FM
development work by Edwin H. Armstrong in the 1930's,
the commission authorized increased FM experi-
mentation and in 1940, after extensive public hearings,
provided for FM operation to start Jan. [, 1941. It set
apart 35 ch Is for cial and five Is for
noncommercial educational FM.

On Oct. 31, 1940, the commission granted construc-
tion permits for the first 15 FM stations. By the end of
that year, there were 10 more. Although all radio
construction was frozen during World War 11, more than
40 prewar FM stations continued to serve some 400,000
receivers.

FM stations were initially assigned call letters with
numerals added, but in 1943 the present letter system was
adopted. There is optional use of the suffix “FM™ to dist-
inguish these stations from jointly operated AM stations.

Because of skywave interference experienced on the
original FM band of 42-50 mhz per second, the com-
mission in 1945 moved FM to its present higher and less
vulnerable position in the radio spectrum—88 to 108
mhz. At the same time it increased the number of chan-
nels to 100, providing 80 for commercial and 20 for non-
commercial educational use.

FM Zones and Classes. —In 1962, the commission
revised its commercial FM rules to divide the country
into three zones (instead of the previous two). Zone | in-
cludes part or all of 18 northeastern states, plus the Dis-
trict of Columbia: Zone I-A is limited to Southern
California, and Zone I1 includes the rest of the country.

Three classes of commercial FM stations (instead of
the previous two) were created. Class A stations are
assigned to all zones; Class B stations are assigned to
Zones | and I-A, and Class C stations are assigned to
Zone ll.

Class A stations are low-powered with a maximum of
3 kw effective radiated power. The maximum power for
Class B stations is 50 kw and for Class C, 100 kw.
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An important factor in FM operation is the height of
the antenna above surrounding terrain (see earlier section
on Transmitting Antennas, line-of-sight transmission).
Therefore stations have maximum antenna heights in
relation to power, 300 feet above average terrain for
Class A, 500 feet for Class B and 2,000 fect for Class C.
If the antenna height above average terrain is greater,
power must be reduced commensurately. Minimum
power requirements are also prescribed.

FM reception varies with location of the receiver in
relation to the transmitting antenna. With maximum

illusion of motion just as in the case of motion pictures
made on film.

The reproduction by the TV receiver of the pictures
transmitted is just the reverse of the transmission. The in-
coming succession of electrical impulses is separated
from the “carrier’ and, after amplification, is impressed
on the picture tube grid. The picture tube also has an
electron “gun" which shoots out a tiny beam of electrons
which moves from left to right and progresses downward
on the face of the picture tube.

N The face of the tube is coated with a material which

power and antenna height, good service ds about |5
miles for Class A stations, 33 miles for Class B: and 64
miles for Class C. The rules also include minimum mi-
leage separations between stations on the same or ad-
jacent channels. This is to protect the service from in-
terference.

In 1963, the pted a table 4
commercial FM channels to states and communities.
(This is similar to the TV table of channel assignments.)
Nearly 3,000 FM channel assignments were made to
nearly 2,000 inland ities. i in
Alaska, Hawaii, Puerto Rico, and the Virgin Islands
were added in 1964.

FM stations owned jointly with AM stations in cities
of more than 100,000 population may not duplicate AM
programing for more than half the FM station’s
broadcast week. .

The commission has said it believes that separate
ownership of AM and FM stations is a desirable long-
range goal.

Subsidiary FM service. —To aid FM broadcasters, the
commission in 1955 enabled them to apply for subsidiary
communications authorizations (SCA's) for supple-
mental service such as background music. Sometimes
called “functional music,” this specialized service is of-
fered to stores, factories and other business subscribers.

Originally, subsidiary communications were permitted
on a simplex basis, the station devoting part of the time
on its channel to regular broadcasting and part to this
specialized service. Later, rules were adopted requiring
subsidiary communications to be on a multiplex basis—
that is, using one or more subchannels with the main
channel used for regular broadcasting. Subsidiary com-

ications tr issions are received on special sets in
stores, offices and plants of subscribers.

Stereophonic Service—Stercophony is not really a 20th
Century innovation but dates back to experiments
performed over wire lines by telephone engineers in the
1880’s. Even at that time contemporary accounts spoke
of being uble to “localize™ a singer's position on an opera
stage by virtue of the signal strength in either the right or
left telephone. Over the next few decades, there were
other experiments in transmitting binaural sound, but the
general impetus to development came only with post-
World War [l technology in which multiplexing tech-
niques were applied to FM broadcasting. In 1959, the
National Stereophonic Radio Committee was created to
examine the many proposed systems of FM stereo and
submit a final r dationto the ission. In the
summer of 1960, six systems were field tested over
KDKA-FM in Pittsburgh, with receivers set up at
Uniontown, Pa. The system of stereo transmission
proposed by the General Electric Co. and the Zenith
Corp. was adopted, with broadcasting authorized to start
onJune I, 1961.

TV Broadcast
Television broadcasting is synchronous transmission
of visual and aural programs. The picture phase is ac-
plished b; ding a rapid ion of electrical im-
pulses which the receiver transforms into scenes and
images. Here is a brief explanation of a complex process.

Monochrome — The scene to be televised is focused on a
special tube in the television camera which has a small
“'screen” covered with about 367,000 microscopic dots of
a special photo-sensitive substance. This can be likened
to a tiny motion picture screen and is called a “mosaic.™
The varying light from each part of the scene being tele-
vised falls upon these dots and gives them an electrical
charge, the strength depending upon the amount of light
falling upon the individual dots. Thus each dot becomes a
tiny storage battery and the scene is formed in a pattern
of electrical charges on the mosaic.

The mosaic is “scanned™ by a tiny beam of electrons
no larger than the head of a pin, moving from left to right
and progressing downward (just as the printed page is
read by the human eye). This complete process is
repeated 60 times per second, and the horizontal lines of
alternate scanning are interlaced so that 30 complete pic-
tures or “frames” composed of 525 horizontal lines are
produced each second.

As the electron beam strikes each dot on the mosaic,
the dot is discharged through the electron beam and the
electrical impulses produced are used to modulate the
signals of the TV transmitter. Each time the dots are dis-
charged by the electron beam they are recharged by the
light produced by the succeeding scene falling upon them.
The succession of individual “'still" scenes creates the

or gives off light at the point where it is struck
by the electron beam. In the absence of a television signal
the whole face of the picture tube is illuminated equally
by a series of closely spaced horizontal lines. When a TV
signal is placed on the grid of the picture tube it controls
the strength of the electron beam and hence the amount
of light on the face of the tube. If the scanning of the
electron beam in the picture tube is kept in perfect step
with the scanning of the electron beam in the TV camera,
the picture tube will reproduce the lights and shadows of
the subject scene and the succession of such scenes
produces the illusion of motion.

In brief, the picture seen by the viewer is actually
produced by a flickering spot of light moving rapidly
across and down the face of the picture tube. The viewer
sees the “whole™ picture because the screen continues to
glow for a tiny fraction of a second after the electron
beam has passed. Coupled with the retentive ability of the
eye this creates the illusion that the picture is there all the
time. The high rate of repetition of the picture produced
by the beam minimizes flicker and lends smoothness to
motion.

The TV transmitter is, in effect, two separate units.
One sends out the picture and the other the sound. Visual
transmission is by amplitude modulation. Sound trans-
mission is by frequency modulation.

Color.—In color TV, a brightness component is
transmitted in much the same manner as the black-and-
white picture signal is sent. In addition, a color
component is transmitted at the same time on a subcar-
rier frequency located between the visual and aural car-
rier frequencies.

Color standards are based on a simultaneous system of
color transmission. Signals representing red, blue and
green are transmitted simultaneously. These are the
“primary colors,” and when they are combined in
various amounts, they produce all of the other colors. A
magnifying-glass examination of the scene on a receiver
will reveal that it is made up only of red, blue and green
dots, no matter what color is being shown. Even scenes
not transmitted in color and seen as varying shades of
gray to white are made up of red, blue and green dots.

Only color receivers have the special picture tubes and
the necessary circuitry to illuminate the colored dots.
Under the “‘compatible color™ system, color programs
can be received in black-and-white on monochrome sets,
and black-and-white programs can be received as they
are on color sets.

TV History. —Men of many lands contributed to the
development of television. Like aural radio, TV was
made possible by clectronic discoveries in the late 19th
Century and early 20th Century. In 1884 Paul Nipkow, a
German, patented a scanning disk for transmitting pic-
tures by wireless. In this country, Charles F. Jenkins
began his study of the subject about 1890. The English
physicist, E. E. Fournier d’Albe conducted experiments
in the early 1900's. In 1915 Marconi predicted “visible
telephone.™

In 1923 physicist Vladimir Zworykin, a Russian-born
American, applied for a patent on the iconoscope camera
tube. In the years following there were experiments by E.
F. W. Alexanderson and Philo T. Farnsworth in this
country and by John L. Baird in England. An experi-
mental TV program, in which Secretary of Commerce
Herbert Hoover participated, was sent by wire between
New York and Washington by the Bell Telephone Labo-
ratories in 1927. The next year Bell experimentally tele-
vised outdoor programs.

The Federal Radio Commission (predecessor of the
Federal Communications Commission) reported that *a
few™ broadcast stations were experimenting with tele-
vision in 1928. In that year, WGY Schenectady, N.Y.,
broadcast the first TV drama. Large-screen TV was
demonstrated by Radio Corp. of America (now RCA
Corp.) at a New York theater in 1930. RCA tested out-
door TV pickup at Camden, N.J., in 1936.

By 1937 there were 17 experimental TV stations
operating. The first United States President seen on TV
was Franklin D. Roosevelt, when he opened the New
York World's Fair in 1939. That year saw the first
telecast major league baseball game, college football
game and professional boxing match. in 1940 the Re-
publi and D atic ions were first tele-
vised. Pioncer use of coaxial cable for long-distance relay
was made for the Republican convention. The first
President’s message to Congress over network TV was
Truman's in 1950. The first TV debate between
Presidental candidates was in 1960 between John F. Ken-
nedy and Richard M. Nixon. The first Presidential
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message to Congress televised in color was that of
President Johnson in 1966.

Early Commercial Operations.—The Journal Co. of
Milwaukee, now licensee of WTMJ-TV, filed the first
application to broad TVona cial basis. At a
1940 hearing the FCC found the industry divided on
technology and standards, but a committee appointed to
work on the questions reached agreement on the present
standards of 525 lines and 30 frames per second and on
April 30, 1941, the commission. authorized commercial
TV operation to start the following July | on 10 com-
mercial stations which werezon the air by May 1942, six
continuing during the war.

In 1945 the issi ) d 13 VHF ch 1
between 44 and 216 megacycles for commercial tele-
vision, but it noted that there was not enough spectrum
space below 300 megacycles for an adequate nationwide
system. Twelve of the VHF channels had to be shared
with_nonbroadcast two-way radio services. To prepare
for TV expansion, the UHF frequencies between 480 and
920 megacycles were made available for experimental
T\I/ and those between 1245 and 1325 megacycles for TV
relay.

In 1948, because of interference with commercial TV,
the VHF sharing was ended. TV Channel No. | (44-50
mhz) was deleted and assigned to land mobile or two-way
radio service.

TV Proceedings 1948-1951. —As the commission had
foreseen, it was increasingly evident that the available
channels were too few for nationwide service. On Sept.
30, 1948, the commission stopped granting new TV ap-
plications in order to study the situation. This was the so-
called TV *‘freeze’’ order. On July 11, 1949,
comprehensive changes were proposed to improve and
extend TV service. These included new engineering stan-
dards, ing UHF ch 1s for TV, ideration of
color systems, reservation of channels for noncom-
mercial educational use, and a national assignment plan
for all channels.

Color was considered first. Three competitive systems
were offered for commission consideration. They were
the “field sequential™ system of Columbia Broadcasting
System, the RCA *‘dot sequential™ system, and the Color
Television Inc. “line sequential’” system. The com-
mission found that the field sequential system was the
only one that met its criteria for color operation, even
though this system could not be received in monochrome
on existing receivers. (The others claimed theirs could.)
This method of operation was adopted in 1950, but the
door was left open for development of a better system.

CBS began limited color broadcasts on June 25, 1951,
but ran into problems. Because of a materials shortage,
the National Production Authority, on the following
Nov. 20, prohibited manufacture of color TV sets for the
public, and interest in the field sequential system lagged.

Thereafter new standards for “compatible color,” re-
ceivable both in color and ome, were developed
by RCA and advocated by the industry through its Na-
tional Television System Committee. These standards
were adopted by the commission on Dec. 17, 1953.

Freeze Lifted 1952.—On April 14, 1952, the com-

issi pened TV to expansi It added 70 UHF
channels (between 470 and 890 mhz) to the 12 VHF chan-
nels (54-216 mhz). It adopted a table making more than
2,000 channel assignments to nearly 1,300 communities.
These included 242 assig for i
educational use.

The minimum effective radiated visual power of TV
stations was set at 100 w. The maximum varies with
antenna height. (No minimum height above average ter-
rain is specified.) On VHF channels 2-6, maximum
power is 100 kw; on channels 7-13 it is 316 kw, and on
UHF channels 14-83 it is 5000 kw. With very high anten-
nas the amount of power used is reduced.

Scparation of stations on the same channel is de-
termined by three geographic zones. In Zone I, minimum
co-channel separation is 170 miles for VHF channels and
155 for UHF. This zone covers Massachusetts, Rhode Is-
land, Connecticut, New Jersey, Maryland, Pennsylvania,
Delaware, Distfict of Columbia, Ohio, Indiana, llinois,
and parts of Maine, New Hampshire, Vermont, New
York, Virginia, West Virginia, Michigan and Wisconsin.

In Zone Il, minimum co-channel separation is 190
miles for VHF and 175 miles for UHF channels. This
zone includes Kentucky, Tennessee, North and South
Carolina, Missouri, lowa, Minnesota, Arkansas,
Kansas, Nebraska, Oklahoma, North and South
Dakota, Utah, Idaho, Arizona, New Mexico, Montana, -
Wyoming, Nevada, Colorado, Oregon, Washington,
California, Alaska, Hawaii, and parts of the states of
Maine, New Hampshire, Vermont, New York, Virginia,
West Virginia, Georgia, Alabama, Mississippi,
Louisi Michigan, Wi in and Texas.

In Zone 111 the separation is 220 miles for VHF and
205 miles for UHF ch Is. This zone includes Florida,

1
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parts of Georgia, Alabama, Louisiana, Mississippi, and
Texas.

The first commercial TV grants after the freeze were
made July 11, 1952, to three Denver stations. The first
commercial UHF station to go on the air was KPTV
Portland, Ore., on Sept. 20, 1952.

TV Service—Commercial TV stations are required to
broadcast at least 28 hours a week, at least two hours
every day, although they are allowed a shorter schedule
when they begin operation.

TV service may be expanded to new areas through use
of “‘satellite™ stations—regular stations largely re-
broadcasting the programs of parent stations—and
*“translators,” lower power automatic installations which
pick up and rebroadcast programs of parent stations on a
different frequency. The rules also provide that UHF sta-
tions may use ‘“‘boosters,” low-power stations re-
broadcasting on the same frequency, to fill in “*shadow™
areas within their normal service areas. These have not
proved satisfactory and none are now in operation. Re-
broadcasting requires the of the originating sta-
tions.

Unlike AM networking over ordinary telephone wires,
TV networking requires special relay adjuncts. Network
TV was made possible in large measure by the
development of coaxial cable and microwave relay
facilities. As early as 1937 motion pictures were televised
and sent over the coaxial cable link between New York
and Philadelphia. Network operation was begun by
WNBT (now WNBC-TV) New York City: WRGB
Sch;neclady, and WPTZ (now KYW-TV) Philadelphia,
in 1944,

Regular coaxial-cable relay service was inaugurated
between Washington and New York in 1946. The
following year microwave relay service extended as far as
Boston. A midwestern relay system, opened in 1948, was
joined with the eastern system in 1949. The first link in
the transcontinental relay system was opened between
New York and Chicago in 1950. It reached San
Francisco the following year and on Sept. 4, 1951, it car-
ried telecasts of the Japanese peace treaty conference.

Programs are carried between coasts now mostly by
microwave, with cable used for local loops where micro-
wave is not feasible. Although there is some private
microwave TV relay, most live networking is over the
facilities of common carriers. American Telephone &
Telegraph Co. is the dominant carrier nationally.

Subliminal Advertising—There have been experiments
with transmission of quick visual messages, aimed below
the threshold of conscious perception, but they were
dropped. So-called *“‘subliminal advertising™ is frowned
upon by the television industry. There is none on the air.
and so the commission has not adopted any rules on the
subject.

UHF Devel —E ic and technical problems
have impeded full utilization of the UHF channels. Be-
cause of the large number of VHF-only receivers origi-
nally in use, advertisers have preferred VHF stations,
limiting UHF revenues.

In 1956 the commission outlined plans to promote
comparable TV facilities as a means of extending service
throughout the nation. In the years following, it
considered and rejected the idea of moving all or most of
TV 1o the UHF band. It sought the cooperation of the in-
dustry to find ways to increase the range of UHF sta-
tions. It made certain areas all-UHF and took other
steps to put VHF on a more competitive basis. In 1966 it
revised the table of channel assignments to make addi-
tional UHF assignments.

At the commission's request, Congress appropriated
money for a test in New York City to determine the
ability of UHF to provide service comparable with VHF
in a locality of difficult reception b of tall building:

Cable TV started in 1949-50 as a means of bringing TV
service to communities outside the reach of broadcast
signals. It spread to communities that had TV service but
wanted to receive more stations. Other markets were
found where there was already a choice of signals but
where obstacles on over-the-air reception gave cable
operators an opportunity to promise a better picture.

The commission began to regulate CATV in April
1965 when it adopted rules for microwave-served cable
TV systems. It required them to carry the signals of local
stations and to refrain from duplicating the programs of
local commercial stations (by carrying other stations
broadcasting the same programs) within 15 days of the
local broadcast. In October of that year, special fre-
quencies were made available for relaying signals to cable
TV systems.

In 1966 the commission required all cable TV systems
to carry local and nearby stations and to protect their
programs from duplication, although the 15-day re-
quirement was reduced to protection the day of
broadcast. It also set a hearing requirement on proposals
to bring distant signals into communities regularly served
by TV stations in the 100 largest TV markets.

The commission proposed new cable TV rules in
December 1968. Adopting some of these the following
October, it required systems with more than 3,500
subscribers to originate programing as of 1971. This was
designed to bring local outlets to communities without
stations. The broadcast requirements of fairness and
sponsor identification were extended to cable TV.

Subscription TV —Subscription television is a special
program service for viewers who pay for it. 1t is transmit-
ted in scrambled signals which are deciphered by devices
on subscriber sets.

The commission first authorized experimentation with
over-the-air pay TV in 1950. Five years later it invited
comments on whether it would be in the public interest to
establish a pay-TV service on a permanent basis. In 1957
it said trial demonstrations would be needed to resolve
the question, but in view of resolutions by two
congressional committees, it deferred action for two
years. In 1959 it invited trial pay-TV applications by
commercial stations. After a hearing, an application by
WHCT(TV) Hartford Conn., for use of UHF channel 18
was granted in 1961, and trial pay TV began in the sum-
mer of 1962. It was voluntarily ended by the station in
January 1969.

Commission rulemaking began in 1966. After studying
comments and the Hartford data, the commission’s
Subscription Television Committee proposed to autho-
rize a new national service. The commission heard oral
argument on the proposal in the fall of 1967. On Dec. 12,
1968, the commission established over-the-air pay TV as
a permanent service. The beginning of service awaited
approval of applications to operate pay-TV stations.

Over-the-air pay TV is designed to be a suppl al
service to conventional broadcasting. Only one station in
a community may be granted a pay-TV authorization
and only where at least %our conventional TV stations. in
addition to the proposed pay-TV station, serve the com-
munity. There are safeguards in the rules to prevent pay-
TV stations from siphoning programs from conventional
television. For example, with some exceptions. pay TV
may not show feature films more than two years old.
There is also a rule that bars from pay TV any sports pro-
grams regularly shown in the community over conven-
tional TV during the previous two years. It is proposed to
extend this prohibition to a five-year period as a further
protection against siphoning.

Educational Broadcasting

AM, —Educational institutions were among the
pioneers in experimental broadcast. and held many early
AM licenses.

By 1925, educational groups had 171 AM licenses. For
various reasons. notably the increased competition from

separated by *‘canyons.” As a result of the tests, the com-
mission concluded that UHF reception, generally, was
equal to that of VHF.

Also at FCC request, Congress in 1962 adopted a law
permitting the FCC to require that all TV receivers be
made to receive UHF as well as VHF channels. The in-
dustry had to convert to all-channel production by April
30, 1964. This has given substantial impetus to UHF ex-
pansion. A lingering complaint was that VHF tuning
dials, which clicked into place, were easier to work than
UHF, which worked like aural radio dials. Efforts were
launched to make UHF tuning comparable with the
click-action VHF tuning and rules were adopted to re-
quire compatibility in 1970.

Cable TV.—Cable TV is not a broadcast service. It
augments broadcast service and it is regulated by the
FCC, but cable TV systems are not licensed as broadcast
stations are.

Cable TV systems pick up the programs of broadcast
stations by a central receiving antenna or by microwave
radio relay. Coaxial cable, which can carry many signals,
delivers them from the reception point to the homes of
subscribers.

com ial broadcasting, most of these stations were off
the air by 1934 when the FCC was created. However,
there are still two dozen educational stations operating in
the AM broadcast band, although there are no longer
any educational allocations there (see section on FM
below).

As directed by Section 307(c) of the Communications
Act, the commission in 1934 studied a proposal that
Congress should allocate fixed percentages of radio
facilities for nonprofit programs. On Jan. 22, 1935, the
FCC recommended against such a statutory allocation
but recognized the need for extending broadcasting to
education. It expressed its intention “actively to assist the
determination of the rightful place of broadcasting in
education and to see that it is used in that place.”

FM Educational Stations. —When regular FM
broadcasling was authorized in 1941, five channels were
authorized for noncommercial educational use as a sub-
stitution for AM allocations previously made to
education.

In 1945, as part of an extensive revision of frequency
allocations, the commission reserved 20 FM channels
between 88 and 92 megacycles for noncommercial educa-
tional FM stations. This part of the FM band is
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contiguous to the commercial portion, and FM receivers
can tune both cial and com ial stations.
Since then. the number of noncommercial educational
FM stations has grown slowly but steadily.

In 1948 the commission authorized 10 w operation on
educational FM channels. With such low power equip-
ment, easily installed and operated, schools may
broadcast to a limited area of two to five miles for an
outlay of a few thousand dollars. Higher power equip-
ment may be added when desired. In 1951, as a further
aid. the commission authorized remote control operation
of low power educational stations. Approximately half of
all educational FM stations use power of 10w,

Educational FM stations traditionally have been
assigned on an individual-application *‘demand" basis, as
AM stations are assigned. To permit planned
development of the 20 reserved channels, it is proposed to
adopt a table of assig like that adopted in 1963 for
commercial FM channels to allocate specific frequencies
to communities.

Stations in the educational FM service are licensed
principally to school systems, colleges and universities
for student-teacher programs as well as for public
education and information.

TV Educational Stations.—The commission allocated
TV facilities for noncommercial educational use after a
lengthy study in the general television proceedings (see
Broadcast). It determined that “‘the need for noncom-
mercial educational stations has been amply
demonstrated,” that it would take longer for the educa-
tional service to be developed than for the commercial
service, and that special channels should be reserved.
Consequently, in 1952, channel assignments were made
to 242 communities exclusively for noncommercial
educational stations. Forty-six of these were made to
primary educational centers. OF the total 242 channels,
80 were VHF and 162 UHF. There have been more
assignments since. In 1966 a revised table of channel
assignments was adopted for UHF, containing more
educational assignments than before. The new table
contains altogether over 615 educational TV assignments
in the mainland states. more than a third of all channe!
assignments.

The first educational TV station to go on the air was
KUHT Houston, May 25, 1953. The first state educa-
tional TV network was established in Alabama on April
28, 1955.

The commission expects educational TV licensees to
make their station facilities available to other local
educational institutions, since such assignments are made
to serve the educational and cultural needs of the com-
munity. Except in particular cases, educational TV eligi-
bility is not extended to municipal authorities in places
where an independent educational authority —such as a
board of education—is established. Noncommercial
educational stations are not required to broadcast a
specific minimum number of hours, but educational and
commercial TV stations are subject to the same service
requirements, such as station separation, antenna height
and power.

A 1962 law enabled the Department of Health,
Education and Welfare to make matching federal grants
of money to build educational TV stations, and a 1967
law extended these benefits to educational radio.

As an aid to educational TV, the commission in 1963
established the Instructional Television Fixed Service, a
nonbroadcast service on considerably higher frequencies
(2500-2690 mhz) than the broadcast service. An ITFS
station at a central point such as a school district head-
quarters can transmit as many as four programs si-
multaneously to area schools. where special receivers
pick up the programs. Simultaneous transmission ca-
pability eases scheduling programs for in-school educa-
tional TV, and the ITFS service frees broadcast educa-
tional TV for more general programing.

(Many schools have closed-circuit TV systems to link
classrooms for instruction, but this is by cable, not
broadcast, and it is not regulated by the ission.)

Several colleges. universities and community groups
hold TV authorizations on channels not reserved for
education, and they operate either on a profit or
nonprofit basis.

International Broadcast

Under international agreement, certain high-frequency
bands are allocated for broadcast between nations.

Authorizations for non-government international
broadcast stations in the United States are issued by the
FCC. Only three of these international stations are now
authorized. A single station uses a number of frequencies
between 5950 and 26100 khz, and it may need more than
one transmitter b of | iderations and
other factors in broadcasting different programs si-
multaneously to different parts of the world. The three
stations have a total of seven transmitters, all located in
this country. The minimum power for these stations,
sometimes known as shortwave stations, is 50 kw.

During World War 11, international broadcast stations
in the United States were taken over temporarily by the
Office of War Information and the Office of Inter-
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American Affairs of the Department of State, which pro-
gramed them in the interest of the war effort.

Under the peacetime program of the Department of
State, the United States Information Agency broadcasts
daily in many languages to other parts of the world
through the Voice of America. VOA stations are not
licensed or regulated b{ the FCC. There are about 30
VOA transmitters in the United States and about 70
located in foreign countries.

Broadcast Relay by Satellite

The first live transatlantic telecast by satellite was re-
layed by Telstar I on July 10, 1962. The picture was of
the American flag fluttering in front of the sending
station at Andover, Me. More panoramic telecasts,
showing life in widely distant places, were exchanged
between the U.S. and Europe 13 days later. Telstar | and
other experimental satellites were operated by the Na-
tional Aeronautics and Space Administration, which
continues to handle the rocket launching of privately
operated communication satellites as well as some
satellites in government communication and space pro-
grams.

The Communications Satellite Act of 1962 provided
for the U.S. portion of a global system to be operated by
a_private corporation, the Communications Satellite
Corp., subject to federal regulation. Comsat is owned
partly common carriers and partly by the general
public. Early Bird (INTELSAT 1) on April 2, 1965, became
the first commercial satellite to be put in orbit by Comsat
and its foreign partners in the International Telecom-
munications Satellite Consortium. During the following
year, some 80 hours of ‘television were transmitted
between the U.S. and Europe. Early Bird has since been
replaced and retired. .

When INTELSAT 11 (flight 2) went up over the Pacific
on Jan. 11, 1967, satellite communication was es-
tablished between the U.S. mainland and Hawaii,
making live network TV transmission available there for
the first time. Still, television makes up only a small part
of the traffic on communication satellites around the
world. Telephone and teletype communications,
including data transmissions, dominate the loads.

The commission is now also considering applications
for satellites for domestic use within the United States.

Auxiliary Broadcast Services

Broadcasters take portable or mobile transmitters to
the scene of events to relay aural programs back to the
station for on-the-spot coverage of sporting events,
parades, conventions, fairs, disasters, and other
newsworthy events. These remote-broadcast pickup sta-
tions use frequencies in the 26, 153, and 450 mhz portions
of the spectrum.

TV stations also use small portable transmitters
operating in the 2, 7, and 13 ghz-per-second (microwave)
portions of the spectrum for visual coverage of out-of-
studio events.

Stations may also use transmitters to send TV and
aural programs from the studio to the transmitter
(studio-transmitter links) and to relay programs between
broadcast stations (intercity relay stations). Aural studio-
transmitter links and intercity relay stations operate in
the 950 mhz portion of the spectrum and TV studio-
transmitter links and intercity relay stations in the 2, 7,
and 13 ghz portions.

Experimental Broadcast -

ExPerimenlnl broadcast stations test new techniques
and lop. broad, Juip Informatton obtained
helps the industry to evolve and-provides the commission
with information about new developments. All the
broadcast services (AM, FM, TV) had their origins in ex-
perimental stations, as did UHF television, color teie-
vision and subscription television. Because of their tem-
porary nature, experimental station authorizations fluc-
tuate in number.

REFERENCE MATERIAL-

The following material on broadcasting and regulation
is obtainable from the FCC's public information officer
on request.

Applications—How to Appl{ for a Broadcast Station.

Fairness—Applicability of the Fairness Doctrine in the

Handling of Issues of Public Importance.
(I9F6(8:§:_ What You Should Know About the FCC
Lists of FCC Publications Sold by the Government
Printing Office, noting that rules governing broadcasting
(Volume IIl of FCC Rules & Regulations) can be
purchased.

Lists—Radio Stations and Other Lists, noting com-
mercial sources, since the FCC does not furnish station,
frequency or equipment lists.

Programing—FCC Report and Statement of Policy
Concerning Broadcast Programing.

Publications— Publications and Services, listing
business media in the broadcast field.
S hip—Applicability of Sp hip Ideniifi-

p
cation Rules.

GROWTH OF BROADCAST SERVICE
These tables show the development of broadcasting.
The number of stations is as of Jan. 1 of the year noted:

Commercial Radio in Operation
AM

Year
1945 884 46
1950 2,086 733
1955 2,669 552
1960 3,456 678
1965 4,012 1,270
1966 4,050 1,446
1967 4,117 1,631
1968 4,171 1,779
1969 4,236 1,944
1970 4319 2,184
1971 4,323 2,196
1972 4,355 2,304
1973 4,393 2,482
1974 4,422 2,605
Ni ial FM S in
Operation
Year Number
1945 —
1950 48
1955 122
1960 162
1965 255
1966 269
1967 299
1968 326
1969 362
1970 396
1971 440
1972 479
1973 625
1974 m
TV Financial Data
(8 Millions)
Year Revenues Expenses Income'
1952 $ 3242 $ 268.7 $ 55.5
1953 431.8 360.5 71.3
1954 592.9 502.6 90.3
1955 744.7 594.5 150.2
1956 896.9 707.3 189.6
1957 943.2 783.2 160.0
1958 1,030.0 858.1 171.9
1959 1,163.9 941.6 2223
1960 1,268.6 1.024.5 244.|
1961 1,318.3 1,081.3 237.0
1962 1,486.2 1,174.6 316
1963 1.597.2 1,254.0 343.2
1964 1,793.3 1,377.7 415.6
1965 1,964.8 1,516.9 4479
1966 2,203.0 1,710.1 4929
1967 2,275.4 1,860.8 414.6
1968 2,520.9 2,026.1 494.8
1969 2,796.2 2,242.6 553.6
1970 2,808.2 2,354.4 453.8
1971 2,750.3 2,361.2 389.2
1972 3,179.4 2,627.3 552.2
1973 3,464.8 2,811.7 653.1

Before Federal income tax.

ABC's of Radio-TV, FCC -

Noncommercial TV Stations in
peration
Year Total VHF UHF
1955 9 — —
1960 44 — —
1965 88 54 34
1966 105 61 4
1967 118 67 51
1968 146 71 75
1969 172 76 96
1970 182 77 105
197t 196 85 1
1972 206 89 17
1973 229 91 138
1974 239 95 194

Commercial TV Stations in Operation

Year Total VHF UHF
1945 6 6 —
1950 97 97 =
1955 439 294 17
1960 573 41 76
1965 586 487 99
1966 598 491 107
1967 620 497 123
1968 648 504 144
1969 675 506 169
1970 690 508 182
1971 696 511 185
1972 699 510 189
1973 705 513 192
1974 710 514 196
AM-FM Financial Data
($ Millions)
Year Revenues ExEnses Income'
1952 $468.6. $407.5 $ 61.1
1953 474.6 418.8 55.8
1954 448.8 406.3 425
1955 452.3 406.0 46.3
1956 479.2 429.6 49.6
1957 515.2 460.8 54.3
1958 520.6 482.6 38.0
1959 555.7 511.7 44.0
1960 591.9 543.6 48.3
1961 583.6 551.6 32.0
1962 626.8 580.1 46.7
1963 669.7 611.6 58.1
1964 719.2 645.4 738
1965 776.8 695.7 81.1
1966 852.7 752.1 100.6
1967 884.7 799.7 85.0
1968 994.7 877.4 17.3
1969 1,040.3 929.2 1.2
1970 1,136.9 1,044.0 929
1971 1,258.0 1,155.2 102.8
1972 1,407.0 1,272.6 134.3

Before Federal income tax.

FCC Executives and Staff Personnel

Headquarters; 1919 M St. N.W., Washington, 20554.
(202) 655-4000.

[+ issh s and A

Richard E. Wiley, chmn (632-6336), Room 814. Re-
ublican; assumed office.Jan. 5, 1972; became chairman

arch 8, 1974; term expires June 30, 1977. Lawrence
Secrest, admin asst-{632-6366); Daniel Jacobson, engrg
asst; Dorothy Basso, confidential asst; (vacant), spec
asst; R. Michael Senkowski, legal asst; Mary S.
Williams, office asst; Jennifer J. Mock, receptionist;
Emily Galloway, Betty Freeman, secs; Edgar Gaskins,
clerk.

Robert E. Lee, comr (632-6996), Room 832. Republican;
assumed office Oct. 6, 1953; term expires June 30, 1982.
Sidney Goldman, legal asst; Robert G. Weston, engrg-..
asst; Sharon L. Pope, confidential asst; Eileen Chaney,
Linda Netro, secs.

Charlotte T. Reid, comr (632-7007), Room 808. Re- -
publican; assumed office Oct. |, 1971; term expires June
30, 1978. John B-.Sturm, legal asst:-Emmetz:B. Kitchen,
engrg asst; Delores A. Noble, confidential asst; Mary
Phyllis Breen, sec.

Bemjamin L. Hooks, comr (632-6446). Room: 826.
Democrat; assumed office July 5, 1972; term expires
June 30, 1979; Norman B. Blumenthal, Albert Baxter,
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legal assts; Chester Higgins, special asst: Doris V. Coles,
confidential asst: Bessie M. Canty, sec.

James H. Quello, comr (632-7557), Room 802.
Democrat; assumed office April 30, 1974; term expires
June 30, 1980. Allen Cordon, legal asst; William G. Har-
ris, engrg asst; Ethel J. Ciulas, confidential asst; Ruby C.
Oddone, Ruth E. Richardson, secs.

Abbott Washburn, comr (632-7116), Room 844. Re-
publican; assumed office July 10, 1974; term expires July
30, 1975. Edward W. Cowling, legal asst: Sebastian A.
Lasher, engrg asst; Catherine L. Toms, confidential asst;
Mary Ann Thompson, Barbara Glover, secs.

Glen O. Robinson, comr (632-7227),;. Room 822.

. Democrat; assumed office July 10, 1974, term expires

June 30, 1976. Daniel D. Polsby, legal asst; Robert W.
Crandall, economist; Bonnie J. Herbert, confidential
asst; Norma A. Budesheim, Diane P. Menefee, secs. -

Administrative Departments
Office of Executive Director
(Room 852)

Richard D. Lichtwardt, exec dir (632-6390). Stanley E.
McKinley, deputy exec dir. Financial Management
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Div.—Richard F. Solan, chief. Personnel Div.—Delbert
H. Flint, chief. Management Systems Div.—Bernard
Kahn, chief. Data Automation Div.—Jack Sharkey,
chief. Records Management Div.—R. Rex Marshall.
chief. Administrative Services Div.—Harry W. Shockro,
chief. Emergency Communications Div.—Raymond
Seddon, chief. Procurement Div.—Kenneth A. Gordon,
chief Security Officer—Fred Goldsmith. Adm asst to
exec dir—Ozella Drake.

Office of the Secretary (Room 222) Vincent J. Mullins,
sec (632-6410). Technical Assistance Div.—Gordon J.
Kent, chief, Dockets Branch—Joyce C. Butler, chief,
Irene J. Christopoulos, asst chieK Minutes Branch—
Beulah Hylton, chief; Lorraine Schnaebele, asst chief,
Library Branch—Kathleen M. Fagan, chief.

Public Information Office (Room 202) Samuel M.
Sharkey Jr. public information officer (632-7260). (va-
cant), asst chief; Henry Patrick, Carol Marrion, Thomas
H. Otwell, Judith D. Kurtich, Maureen P. Peratino,
writer-editors; Margaret L. White, Ann Taylor, Elien
Rosdol, editorial assts; Harold Watson, Rosa Green,
Vernese O'Bryant, clerk typists.

Office of Plans and Policy

(Room 838)

Werner K. Hartenberger, chief (632-6312); Dawn

Crutchfield, sec to chief; Alan Pearce, Walter Sutter,

Eoberl Luff, Barry Cole, Thomas McKnight, John
yons.

Office of Opinions and Review

(Room 404)

David W. Warren, Jr., chief (632-7220). Herman I.
Branse, deputy chief; Edward J. McCormick Jr., Walter
L. Reitz Jr., John 1. Riffer, Harold R. Deitrick, V. Paul
Quinlan, Jerome D. Remson, Philip A. Wells, John B.
Cary Jr., Clifford M. Harrington, William H. Bell,
Richard S. Martin, Robert G. Seasonwein, Nancy
Strickland, Michele Cheadle, Joseph C. Vanzant,
Gerald M. Goldstein, Neale T. Adams, Edward W.
Hautanan, Louise Florencourt, attys. Jack Damelin,
engr.

Review Board
(Room 602)

Leonidus P. Emerson, chmn (632-7180); Roberta
Poindexter, office asst. Donald J. Berkemeyer, Sylvia D.
Kessler and Joseph Zias, bd members; Esther M. Igle-
sias, Maxine E. Mulvehill and D. Jane Haddock, secs;
Gary L. Sanford, chief for engrg: Irvin J. Friedland, chief
for admin & law; David Silberman, asst chief for law;
Henry L. Boumann, Leland J. Blair, Keith H. Fagan,
Sheldon M. Guttman, Bonnie H. Lea, Michael R. Klip-
per, Myra G. Kovy, Robert A. Mansbach, David M.
Pritzker, Alan Sacks, Rodger M. Sanders, June A.
Schechter, Kathryn A. Schmetlzer, Jonathan I. Stern-
berg, and Freda L. Thyder, attys.

Office of Administrative Law Judges

(Room 632)

Arthur A. Gladstone, chief admin law judge (632-7680).
Dorothy Kelly, admin asst; Myrtle F. Gray, sec: Jay A.
Kyle, asst chief admin law judge; Odessa Pradier, sec.
Admin law judges: John H. Conlin, Lenore G. Ehrig,
Thomas B. Fitzpatrick, Byron E. Harrison, David I.
Kraushaar, Reuben Lozner, Forest L. McClenning,
Walter C. Miller, Ernest Nash, Chester F. Naumowicz
Jr., James F. Tierney. J. Steven Heuffines. law clerk.

Office of General Counsel
(Room 614) o

Ashton R. Hardy, gen counsel (632-7020). Daniel R.
Ohlfaum, deputy gen counsel; Roscoe E. Long, assoc gen
counsel; Gregory M. Christopher, special asst to gen
counsel; Susan 1. West, adm asst.

Litigation and Enforcement Division Joseph A. Marino,
chief (632-7112); Barbara O'Malley, asst chief; John E.
Ingle, Clifford G. Pash, Julian Rush, Sheldon Guttman,
Steve Sharp, Jack Smith, Diana Evans, Cal Saunders,
Raymond L. Strassburger, attys: Michael Hirrel, Nancy
Joyner, litigation clks.

Legislation Division Howard Kitzmiller, chief (632-
6405); Edward R. Duffy, Joseph D. Hanlon, Richard J.
Bodorff, Willard R. Nichols, attys.

Administrative Rule and Procedure Division Chester D.
Roberts, chief (632-6444); Upton K. Guthery, asst chief:
John W. Hardwick, Edward C. McKenzie, Robert A.
Foosaner, Neil M. Katz, Robert C. Ware, Thomas R.
King, attys.

Legal Research and Treaties Division William A. Kehoe
Jr., chief (632-6990); Daniel M. Armstrong III, asst
chief; John Greenspan, Lawrence Schaffner, David L.
Kuhns, Henry C. Bowen, Nancy D. Carey, Charles H.
Bell, Zida M. Hoguin, attys.

Equal Employment Opportunity Unit Lionel J. Monagas.
chief (254-6530): Clarence V. McKee, dep chief.

Industry Equal Employment Opportunity Unit Lionel J.
Monagas, chief (254-6530); Clarence V. McKee, dep
chief.

Office of Chief Engineer

(Room 7002)

Raymond Spence, chief engr (632-7060); Harry Fine, dep
chief; Nona E. Heilmeier, admin off; Arkley Bridforth,
admin asst; Romaona M. Wallace, admin clerk: Mary
Jane Roland & Rebecca Dent, secs.

Spectrum Allocations Staff: John R. Williams, chief
(632-7073); Kenneth R. Nichols, Donald D. Campbell,
Joseph V. Cesaitis, David Martin, Art Feller, Joseph
Marshall, engrs: Rodney Small, Paul Jeffrey Fox,
economists; Herbert H. Wilson Jr., Robert Perry, attys:
Janis L. Perkins, analyst; Joyce M. Willis, sec.

Planning and Coordination. Staff: Edwin J. Schaefer,
acting chief (632-7060); David Struba, engr; Diane K.
Hipple, analyst.

Research and Standards Division: Julian Dixon, chief
(632-7040); Robert L. Cutts, acting dep. Space Systems
Branch: Elton D. Davis, chief. Special Projects Branch:
Jules Deitz, chief. Aﬁplied Propagation Branch: Roger
B. Carey, chiel. Technical Standards Branch: John T.
Robinson, chief.

International and Operations Division: Robert L. Cutts,
acting chief (632-7025); William R. Torak, acting dep.
RF Devices/Experimental Branch: Herman Garlan,
chief. Treaty Branch: Frank K. Williams, chief. Fre-
quency Registration & Notification Branch: Howard F.
Wright, chief. International Records & Reports Section;
Paul E. Carroll, chief.

Laboratory Division: Milton C. Mobley, chief (776-
3133); Michael Toia, dep. Spectrum Management Task
Force: Will A. McGibbon, chief (632-6350). John
Johnson, dep. Operations Group: (vacant), chief; Project
Control Unit: Sandra L. Haase, specialist. Systems
Engineering Group: John J. McMahon, chief.

m Management Task Force: Will A. McGibbon,
chief (632-6350); Morgan O'Brien & Don Olmstead,
attys. Systems Engineering Group: John McMahon,
chief. Microwave Group: Alvin Reiner, chief. Data
Systems Group: Michael J. Gilbride, chief. Chicago Re-
gional Center (312-298-7340): Don Precure, chief.

Bureaus 5

Broadcast Bureau
(Room 314)

Wallace E. Johnson, chief (632-6460); Paul W. Putney,
asst chief for law; Neal K. McNaughten, asst chief;
Richard L. Franz, asst bur chief for mgmt: Angie Smith,
admin off; Doris Cooper, sec to Mr. Johnson; Elizabeth
Lindsley, sec to Mr. McNaughten; Emma Mebane, sec
to Mr. Putney.

Broadcast Facilities Division (Room 302) Martin . Levy,
chief (632-6485); K. Gordon Oppenheimer, atty; Julius
Kurtz, staff acct; Naomi L. Fisher, sec. Aural Existing
Facilities Branch: Otis T. Hanson, chief; David S.
Landis, Robert A. Hayne, and Charles Dahlquist, attys:
Dénnis Williams, spvsy engr: Byron Bradley, William
Moore, engrs; John Sadler, Thomas J. English, elec
techs; William Cote, staff acct. Aural New & Changed
Facilities Branch: Harold D. Russell, chief; Hugh M.
Reed; spvsy atty; James Faust, R. Barthen Gorman,
Ilene Haym, Alice Rickel, Harry Cole, and Brian Mad-
den, attys: H. John Morgan, spvsy engr; John Boursy,
Paul Palmer, Henry Allen, Nai Tam, Stuart Overby,
engrs; Charles Estep, best analyst; Rose M. Bettick, sec.
Technical & Allocations Branch: Lloyd R. Smith, chief;
Robert R. Burkhardt, elec tech; John Chambers, Steven
Selwyn, Bernard Gorden, engrs: Diane Blair, sec. TV
Applications Branch: Samuel L. Saddy, chief; Clyde
Gurley, spvsy elec engr; John Bentley, Clay Pendarvis,
Eric Chase, attys; Hintson Richardson, William Martin,
Albert Jarratt, Charles ‘Breig. Kenneth Kidder, Philip
Gieseler, Thomas Polzin, James Audet, engrs; Ruth
Richter, applns examiner; Gloria Hilliard, sec.

Complaints and Compliance Division (Room 332)
William B. Ray, chief (632-6968); Arthur Ginsburg, asst
chief; Arthur Steinberg, William J. Gay, attys: Pearl
Kantor, sec to Mr. Ray; Martha Dobbins, sec to Mr.
Ginsburg; Betty Blumberg, chief, Control Section. Com-
plaints Branch: Stephen Sewell, chief; Jack Estepp,
Daniel Moyer, John Spencer, Barbara Kreisman, John
McDonald, Mitchell Brecher, Lee Peltzman, Marilyn
Bain, J. Tullos Wells, attys; Carroil White, Milt Adams,
broadcast specialists; Arthur Gearheart, complaints asst:
Delores Browder, sec. Compliance Branch: Merlin
Smith, chief; Gary Smithwick, Robert Spangler, Floyd
Prevost, Alfred Tripp, Brian Kilbane, Clifford Bond,
Keltner Locke, Alan Gray, Charles Stanford, Aaron
Shainis, Joel Rosenberg, Ronald Eubanks, attys: Charles
Gray, Max Johnson, James Lyddane, Investigators;
Thomas Winkler, Ralph Blumberg, broadcast spe-
cialists; Jimmie Sanders, sec. Fairness/Political
Broadcasting Branch: Milton O. Gross, chief; Irving
Gastfreund, Edward Neal, Mark Solberg, Eduard
Berlin, attys:; Florence Kiser, broadcast analyst: Nancy
Usrey, sec.

Hearing Division (Room 342) Pasquale Valicenti, chief
(632-6402); Joseph Stirmer, asst chief: Charles Kelley,
Joseph Chachkin, Michael Fitch, William Silva, Jack

Broadcasting Yearbook 1975

wWwWw.americanradiohistorv.com

FCC
S ——— P e S ey

Kelly, Theodore Kramer, Charles Dziedzic, Norman

Goldstein, Bruce Eisen, Eric Kravetz, Raymond
Kowalski, Roderick Porter, William Keane, Robert

Zauner, Lawrence Bernstein, attys; Frederic Schottland,

supvy eng: Larry Olson, Tom Johnson, engrs: (vacant),

Is"ec to I:ir. Valicenti; Margaret Northrup, sec to Mr. Sc-
ottland.

License Division (Room 242) Quentin S. Proctor, chief
(632-6334). AM-FM Branch: David Tau, chief; Rose M.
Mumaw, Susann Putzek, Barbara Riddick, supvy applns
examiners. Miscellaneous Services Branch: James Durst,
chief: Bertha Eyler, Mary Watson, applns examiners. TV
Branch: Paul deLeon, chief; Dianne Jackson, Shirley
Painter, applns examiners.

Office of Network Study (A-323) John H. Bass Jr., chief
(632-6939); Dennis Codlin, atty; Sarah Caplan, research
asst.

Public Reference Room: James L. Martin, pub ref asst.
(632-7566). Files Section: William Alston, chief.

Renewal and Transfer Division (Room 316) Richard J.
Shiben, chief (632-6993). (vacant), asst chief; James
Brown; James Powers, Michael Fox, engrs; Gertrude
Koenigsberg, sec. Control Section: D. David Weston,
chief. Renewal Branch: James R. Hobson, chief; Carol
Foelak, William Watson, Francis McDonough, Martin
Blumenthal, Thomas McCoy, Terrence Reideler,
Richard Kennedy, Patricia Russell, Charles Ward,
Marcus Rindal, Rudolph Ennis, Stuart Grozbean, attys;
Simon Lowen, George Eisenberger, accountants; Gienn
Wolfe, equal opportunity off. Christine Frederickson,
sec. Transfer Branch: Roy Stewart, chief; Peter
Monahan, Stuart Bedell, Alan Glasser, David Blank,
Robert Linthicum, Jeffrey Malickson, P. Philip
Peterson, Tom Albers, Fred Bartlett, H. Taft Snowdon,
Jonathan Owens, Dennis Kahane, Rock Albers, Edwin
Jorgensen, attys. Ownership Section: (vacant), chief.

Research and Education Division (Room 420) (vacant),
chief (632-7213). Research Branch: Alexander Korn,
chief; Nathan Eg:lein, spvsy ind econ; Larry Eads, Gab-
riel Chelenty, Scott Roberts, ind econs; Educational
Broadcasting Branch: Robert Hilliard, chief; Allen L.
Myers, best analyst; Minnie Rainey, sec.

Rules and Standards Division (Room 8010-2025 M St.
N.W.) (vacant), chief (632-5414); Arthur Bernstone, asst
chief (632-7792); John Taff, Hideyuki Noguchi, John
Kimball, Gregory DePriest, Ralph Smith, Steve Ng,
engrs; Philip Cross, Jonathan David, Lynne Kaufman,
Joseph Langbart, Rudolph Lutter, Joseph Ryan, Israel
Teitelbaum, Leslie Silver, attys; James J. Crane, Mildred
Nesterak, Broadcast Specialists; Elizabeth Stein, mgmt
analyst; Leslie Shapiro, sec.

Cable Television Bureau
(2025 M St, 6th F1)

David Kinley, chief (632-6480); J. Clay Smith, dep chief:
Jerold L. Jacobs, asst chief; Joann B. Fleming, admin
off.

Certificate of Compliance Division Abraham A. Leib,
chief; Gregory Weiss, chief, Processing Branch A; An-
gela B. Green, chief, Processing Branch B; Stephen R.
Ross, chief, Processing Branch C.

Policy Review & Development Division William Johnson,
chief.

Research Division Robert J. Ungar, chief; Fritz Attaway,
Leslie Bailey, Stephen Bailey, Robert Baker, Eugene
Belardi, Lauren Belvin, James Blaszak, Laurence Bloom,
Andrew Brilliant, James Carroll, Stephen Effros, James
Ewalt, Lois Feinberg, Frederick Finn, David Fleming,
Howard Gan, Donna Gregg, Thomas Hendrickson,
James Hudgens, Derrick Humphries, John Hunter,
Brenda Irons, James Keegan, Joshua Koenig, Robert
Koteen, Harlan Levy, Thomas McKnight, Brian Moir,
Walter Morse, James Mullins, Steven Saferin, Roger
Seltzer, Arnold Spevack, George Stein, Myrna Staff,
Robert Timby, Barry Umansky, Booker Wade, Mar-
garet Wood, Stephen Yelverton, attys; Early Monroe,
Raymond Daly, James Goodwin, Anthony Rutkowski,
cable TV engrs: Sharon Briley, Barbara Leventhal,
David Schultz, cable analysts; John Whitzell, economist.
Industry Reporting Files: Mary Harrington.

Special Relief & Microwave Division Jacob Mayer, chief;
Anthony P. Cavender, chief, Spec Relief & Enforcement
Branch: Frances V. Peck, chief, Microwave Branch: At-
tie S. Morey, chief, Records & Systems Mgmt Branch.

Safety & Special Radio Services Bureau

(Room 5002)

Charles A. Higginbotham, chief (632-6940). Arlen ‘K.
Van Doorn, deputy chief; Vernon A. Spring, asst chief;
Elle Jordre, admin officer. Legal Advisory and
Enforcement Div.: Vergil Tacy, chief. Aviation and
Marine Div.. Gordon Hempton, chief. Industrial and
Public Safety Rules Div.: George Petrutsas, chief. In-
dustrial and Public Safety Facilities Div.: Joseph
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Brumbaugh, chief. Amateur and Citizens Div.: A. Prose
Walker, chief.

Common Carrier Bureau

(Room 514)

Walter R. Hinchman, chief (632-6910); Kelley E. Grif-
fin, dep chief: Charles R. Cowan, asst chief: Philip V.
Permut, spec counsel to bureau chief; Raymond C. Du-
jack, Robert D. Greenberg, Wendell R. Harris, James C.
Warwicki, spec projects staff; Mary O'Neil, adm asst.
Hearing & Legal Div: James O. Juntilla, chief. Tariffs &
Services Div: Ruth Reel, acting chief; Mobile Services
Div: Herbert M. Beury, chief: Facilities Div: Charles
Cowan, acting chief; Economics Div: H. LeRoy Baker,
acting chief. AT&T Task Force: Peter M. Andersen,
managing counsel.

Field Operations Bureau

(Room 734)

C. Phyll Horne, chief (632-6980); James C. McKinney,
deputy chief: Sylvia B. Sternstein, atty adviser: Richard
D. Lichtwardt, asst for mgmt; Rose M. Crutchfield,
admin off; Willis E. Ours Jr., chief, Enforcement Div:
William A. Luther, chief, Engineering Div; Vernon P.
Wilson, chief, Regional Services Div: Abraham Sickle,
chief, Violations Div.

District Offices District 1: 1600 Customhouse, Boston
02109. 223-6608. Gerard Sarno, engr in charge.

District 2: Room 748 Federal Bldg., 641 Washington
St., New York (0014. 620-5745. Henry Paulisen, engr in
charge.

District 3: 1005 U.S. Customhouse, Philadelphia
19106. 597-4410, Ennis C. Coleman, Jr., engr in charge.

District 4: 819 Federal Bldg., 31 Hopkins Plaza, Balti-
vr;‘ore 21201. 962-2727. Benjamin Berkowitz, engr in
charge.

District 5: Military Circle, 870 N. Military Highway,
b:‘orfolk. Va. 23502. 420-5100. J. Jerry Freeman, engr in
charge.

District 6: 1602 Gas Light Tower, 235 Peachtree
Street, N.E. Atlanta 30303. 526-6381. Angelo R. Ditty,
Jr., engr in charge. Sub-Office: Room 238 Post Office
Bldg., Savannah, Ga. 31402. 232-7602. Calvin W.
Graves, radio engr.

District 7: 51 S.W. First Ave., Miami 33130. 350-5541.
Jack J. May, engr in charge. marine Office: Room 738
Federal Bldg., 500 Zack gt.. Tampa, Fla. 33602. 228-
2605. (vacant), marine supvr.

District 8: Room 829 Federal Office Bldg, 600 South
St., New Orleans 70130, 527-2094. William J. Simpson,
engr in charge. Sub-Office: 439 U.S. Courthouse &
Customhouse, Mobile, Ala. 36602. 690-2808. Wayne E.
Hall, engr in charge.

District 9: Room 5636 New Federal Office Bldg., 515
Rusk Ave., Houston 77002. 226-4306. Daniel A.
Cantrell, engr in charge. Sub-Office: Room 323 Federal
Bldg., 300 Willow St., Beaumont, Tex 77701. 838-0271,
ext 317. Barry L. Nadler, engr in charge.

District 10: Room 13E7, 1100 Commerce St., Dallas.
749-3243. Carle E. Pyron, engr in charge.

District 11: 1758 U.S. Courthouse, 312 No. Spring St..
Los Angeles 90012. 688-3276. Serge Marti-Volkoff, engr
in charge. Sub-Office: 1245 Seventh Ave., San Diego
9210t. 293-5460. Clarence C. Spillman, Jr., engr in
charge. Marine Office: Room 2525, 300 South Ferry St.,
San Pedro, Calif. 90731. Phone: 548-2542. (vacant),
marine supvr.

District 12: 323-A Customhouse, 555 Battery St., San
Francisco 94111. 556-7700. Ney R. Landry, engr in
charge.

District 13: 314 Multnomah Building, 319 S.W. Pine
St., Portland, Ore. 97204. 221-3097. Frances H. Mc-
Cann, engr in charge.

District 14: 8012 Federal Office Building, Ist Ave. and
Marion St., Seattle 98174. 442-7653. Robert C. Dietsch,
engr in charge.

District 15: 504 U.S. Customhouse, Denver 80202.
837-4053. Warren D. George, engr in charge.

District 16: 691 Federal Bidg. & U.S. Courthouse, 316
N. Robert Streets, St. Paul Minn. 55101. 725-7819.
Harold E. Allen, engr in charge.

District 17: Room 1703 Federal Bldg, 601 E. 12th St.,
Kansas City, Mo. 64106. 374-5526. James T. Crowell,
engr in charge.

District 18: 1872 Everett McKinley Dirksen Bldg., 219
S. Dearborn St., Chicago 60604. 353-5388. Ernest J.
Galins, engr in charge.

District 19: 1054 Federal Bidg., Detroit 48226. 226-
6077, ext 441. Edward Atems, engr in charge.

District 20: ‘Room 905 Federal Bldg, Buffalo, N.Y.
14202. 842-3216. (vacant), engr in charge.

District 21: Room 502 Federal Bldg, Honolulu 96808.
546-5640. Melvin S. Vittum, engr in charge.

District 22: Room 322 Federal Bldg., San Juan, P.R.
00903. 722-4562. Eugene W. Klein, engr in charge.

District 23: Room G63, U.S. Post Office & Court-
house Bldg. Anchorage 99510. 272-1822. John S.

Phillips, engr in charge. .
District 24: Room 216 1919 M St., N.W. Washington
20554, 632-7000. (vacant), engr in charge.

Past Membership

Members of Former Federal Radio Commission

(Feb. 23, 1927—1July 10, 1934)

Colonel John F. Dillon, Calif., March 15, 1927—Oct. 8,
1927 (Deceased)

Henry A. Bellows, Minn., March 15, 1927—Oct. 31,
1927 (Deceased)

Admiral W. H. G. Bullard, Pa., March 15, 1927—Nov.
24, 1927 (Deceased)

Sam Pickard, Kan., Nov. 1, 1927—Jan. 31, 1929

Orestes H. Caldwell, New York, March 15, 1927—Feb.
23,1929

Eugene O. Sykes, Miss., March 15, 1927—July 10, 1934
(Deceased

Harold A. Lafount, Utah, Nov. 14, 1927—July 10, 1934
(Deceased)

Ira E. Robinson, W. Va., March 29, 1928—Jan. 15,1932
(Deceased)

General C. McK. Saltzman, lowa, May 2, 1929—July
19, 1932 (Deceased)

Thad H. Brown, Ohio, Jan. 21, 1932—July 10, 1934
(Deceased)

James H. Hanley, Neb., Apr. 1, 1933—July 10, 1934
(Deceased)

Past Members of Federal C ications Commissi
Hampson Gary, Tex. July 11, 1934—Dec. 24, 1934
(Deceased)

Irvin Stewart, Tex. July 11, 1934—June 30, 1937

Eugene O. Sykes, Miss. July 11, 1934—Apr. 5, 1939
(Deceased)

Thad H. Brown, Ohio July 11, 1934—June 30, 1940
{Deceased)

George H. Payne, N. Y. July |1, 1934—June 30, 1943
(Deceased

Norman S. Case, R. I. July 11, 1934—June 30, 1945
(Deceased)

Paul Atlee Waiker, Okla. July 11, 1934—June 30, 1953
(Deceased)

Anning S. Prall, N. Y., Jan. 17, 1935—July 23, 1937
(Deceased)

T. A. M. Craven, D. C. Aug. 21, 1937—June 30, 1944;
July 2, 1956—1Jan. 31, 1963 (Deceased)

Frank R. McNinch, N. C. Oct. 1, 1937—Aug. 31, 1939
(Deceased)

Frederick I. Thompson, Ala. Apr. 8, 1939—June 30,
1941 (Deceased)

James Lawrence Fly, Tex. Sept. 1, 1939—Nov. 13, 1944
(Deceased)

Ray C. Wakefield, Calif. Mar. 22, 1941—June 30, 1947
(Deceased)

Ciifford J. Durr, Ala. Nov. 1, 1941—June 30, 1948

Ewell K. Jett, Md. Feb. 15, 1944—Dec. 31, 1947
(Deceased)

Paul A. Porter, Ky. Dec. 21, 1944—Feb. 25, 1946

Rosel H. Hyde, Idaho April 17, 1946—Oct. 31, 1969
CI:‘a_Irles R. Denny Jr., D. C. Mar. 30, 1945—Oct. 31,
19

William H. Wills, Vt. July 1, 1945—-Mar. 6, 1946
(Deceased)

E;isvg\rd Mount Webster, D. C. Apr. 10, 1947—June 30,
|

Robert Franklin Jones, Ohio Sept. 5, 1947—Sept. 19,
1952 (Deceased)

Albert Wayne Coy, Ind. Dec. 29, 1947—Feb. 21, 1952
(Deceased)

(]9eorg: Edward Sterling, Me. Jan. 2, 1948—Sept. 30,
1954

Frieda Barkin Hennock, N. Y. July 6, 1948—June 30,
1955 (Deceased)

Eugene H. Merrill, Utah Oct. 14, 1952—Apr. 15, 1953
(Recess Appointee) (Deceased)

John C. Doerfer, Wis. Apr. 15, 1953—Mar. 21, 1960
George C. McConnaughey, Ohio Oct. 4, 1954—June 30,
1957 (Deceased)

Richard A. Mack, Fla. July 7, 1955—Mar. 3, 1958
(Deceased)

ll:grg:l:rick W. Ford, W. Va. Aug. 29, 1957—Dec. 31,
John S. Cross, Ark. May 23, 1958—Sept. 30, 1962
Charles H. King, Mich. July 19, 1960—Mar. 2, 1961
(Recess Appointee)

Newton N. Minow, lil. Mar. 2, 1961—June 1, 1963

E. William Henry, Tenn., Oct. 2, 1962—Apr. 30, 1966
Kenneth A. Cox, Wash., March 26, 1963—Sept. I, 1970
Lee Loevinger, Minn. June 11, 1963—June 30, 1968
James J. Wadsworth, N. Y. May 5, 1965—Nov. 6, 1969
Thomas J. Houser, Ill. Jan. 7, 1971—Oct. 1, 1971
Robert Wells, Kan. Nov. 6, 1969—Nov. 1, 1971

Robert T. Bartley, Tex. March 6, 1952—June 30, 1972
Nicholas Johnson, lowa, July 1, 1966—Dec 5, 1973

FCC Rules Regulating Radio and TV

Compiled with the cooperation of Pike & Fischer Inc.,
publisher of Pike & Fischer Radio Regulation. Correct
t00ct. 15,1974.)

ALLOCATIONS AND DEFINITIONS
In AM rules...

§73.1 Standard broadcast station.—The term *'stan-
dard broadcast station' means a broadcasting station
licensed for the tra ion of radio-teleph
emissions primarily intended to be rececived by the
?encral public and operated on a channel in the band 535-
605 kilocycles per second (kc).

§73.2 Standard broadcast band.—The term *‘standard
broadcast band” means the band of frequencies ex-
tending from 535-1605 kc.

§73.3 Standard broadcast channel.—The term “stan-
dard broadcast channel™ means the band of frequencies
occupied by the carrier and two side bands of a broadcast
signal with the carrier frequencies. The 107 carrier fre-
quenci igned to dard broad stations shall
begin at 540 kc and be in successive steps of 10 kc.

§73.4 Dominant station.—The term ‘‘dominant
station” means a Class | station, as defined in §73.21,
operating on a clear channel.

§73.5 Secondary station.—The term *‘secondary
station” means any station, except a Class I station,
operating on a clear channel.

. §73.6 Daytime.—The term “‘daytime” means that pe-
riod of time between local sunrise and local sunset.

§73.7 Nighttime.—The term “nighttime™ means that
period of time between local sunset and local sunrise.

§73.8. Sunrise and sumset—The terms “‘sunrise” and
“sunset” mean, for each particular location and during
any particular month, the time of sunrise and sunset as
specified in the instrument of authorization. See§73.83.

§73.9 Broadcast day.—The term “broadcast day”
means that period of time between local sunrise and 12
midnight local time.

§73.10 Experimental period.—The term *‘experimental
period” means that time between 12 midnight local time
and local sunrise. This period may be used for experi-
mental purposes in testing and maintaining apparatus by
the i of any dard br station on its
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assigned frequency and with its authorized power, pro-
vided no interference is caused to other stations
maintaining a regular operating schédule within such {pe-
riod. No station licensed for **daytime™ or *‘specified
hours™ of operation may broadcast any regular or
scheduled program during this period.

§73.11 Service areas.—(a) The term *primary service
area™ of a broadcast station means the area in which the
ground wave is not subject to objectionable interference
or objectionable fading.

(b} The term *‘secondary service area’ of a broadcast
station means the area served by the sky wave and not
subject to objectionable interference. The signal is subject
to intermittent variations in intensity.

(c) The term “‘intermittent servige area™ of a
broadcast station means the area receiving service from
the ground wave but beyond the primary service area and
subject to some interference and fading..

§73.12 Portable transmitter.—The term “portable
transmitter” means a transmitter so constructed that it
may be moved about conveniently from place to place,
and is in fact so moved about from time to time, but not
ordinarily used while in motion. In the standard
broadcast band, such a transmitter is used in making
field i ity measur for locating a transmitter
site for a standard broadcast station. A portable
broadcast station will not be licensed in the standard
broadcast band for regular transmission of programs
intended to be received by the public.

Allocations—{AM)

§73.21 Classes of standard broad hannels and sta-
tions.

(a) Clear channel. A clear channel is one on which
the dominant station or stations render service over wide
areas, and which are cleared of objectionable interference
within their primary service areas and over all or a
substantial portion of their secondary service areas. Sta-
tions operating on these channels are classified as
follows:

(1) Class I station. A Class I station is a dominant
station operating on a clear channel and designed to
render primary and secondary service over an extended
area and at relatively long distances. Its primary service
area is free from objectionable interference from other
stations on the same and adjacent channels, and its
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secondary service area free from interference except from
stations on adjacent channels, and from stations on the
same ch | in ce with the ch 1 designation
in §73.25 or §73.182. The operating power shall not be
less than 10 kilowatts nor more than 50 kilowatts. (Also
sec §73.25 [a] for further power limitation.)

(2) Class II station. A Class I1 station is a secondary
station which operates on a clear channel (see §73.25) and
is designed to render service over a primary service area
which is limited by and subject to such interference as
may be received from Class 1 stations. Whenever
necessary a Class Il station shall use a directional
antenna or other means to avoid interference with Class I
stations and with other Class II stations, in accordance
with §73.182 (and §73.22 in the case of Class I1-A sta-
tions). Class I1 stations are divided into three groups:

(i) Class 11-A station. A Class I1-A station is an un-
limited time Class 1 station operating on one of the clear
channels listed in §73.22 and assigned to a community
within a state specified in the Table contained in that
section. A Class 11-A station shall operate with power of
not less than 10 kilowatts nighttime nor more than 50
kilowatts at any time.

(ii) Class I1-B station. A Class 11-B station is an un-
limited time Class 11 station other than those included in
Class 11-A. A Class 11-B station shall operate with power
not less than 0.25 kilowatts nor more than 50 kilowatts.

NOTE: The Class II station operating unlimited time
on 760 kc at San Diego and the Class 11 station operating
unlimited time on 750 kc at Anchorage, Alaska, shall be
limited to a power of 10 kw. Both stations shall protect
the I-A station on the same frequency to its 0.5 mv/m
50% skywave contour.

(iii) Class 11-D station. A Class II-D station is a
Class 11 station operating daytime or limited time. A
Classl1-D station shall operate with power not less than
0.25 kilowatts nor more than 50 kilowatts.

(b) Regional ch 1. A regional ch 1 is one on

which several stations may operate with powers not in
excess of 5 kilowatts. The primary service area of a
station operating on any such channel may be limited to a
given field intensity contour as a consequence of in-
terference.
(1) Class 111 station. A Class [II station is a station
which ates on a regional ch 1 and is designed to
render service primarily to a principal center of popu-
lation and the rural area contiguous thereto. Class 111
stations are subdivided into two classes.

(i) Class III-A station. A Class 111-A station is a
Class 111 station which operates with power not less than
1 kilowatt nor more than 5 kilowatts and the service area
of which is subject to interference in accordance with
§73.182.

(ii) Class I11-B station. A Class I11-B station is a
Class 111 station which operates with power not less than
0.5 kilowatt, nor more than | kilowatt night and 5 kilo-
watts daytime, and the service area of which is subject to
interference in accordance with §73.182.

{c) Local channel. A local channel is one on which
several stations operate with powers no greater than pro-
vided in this paragraph. The primary service area of a
station operating on any such cﬁannel may be limited to a
given field i i as a of in-
terference. Such stations operate with power no greater
than 250 watts nighttime, and no greater than 1 kilowatt
daytime (except that for stations in an area in the State of
Florida south of the parallel 28 degrees north latitude,
and between the meridians 80 and 82 degrees west longi-
tude, power is limited to 250 watts, daytime and night-
time).

(1) Class IV station. A Class 1V station is a station
operating on a local channel and designed to render
service primarily to a city or town and the suburban and
rural arcas contiguous thereto. The power of a station of
this class shall not be less than 0.25 kilowatt, and not
more than 0.25 kilowatt nighttime and 1 kilowatt
daytime, and its service area is subject to interference in
accordance with §73.182. Stations which are licensed to
operate with 100 watts day or night may continue to do

0.

NOTE |: Under NARBA, the power ceiling for
Class IV stations is 250 watts daytime, as well as night-
time. The U.S./Mexican Agreement permits such sta-
tions to ogera(e with power not in excess of 1 kilowatt
daytime. Pursuant to the U.S./Mexican Agreement and
informal coordination with the NARBA signatories, the
C ission will ider applications for Class IV sta-
tions on local channels with Jaytime powers in excess of
250 watts, up to | kilowatt, if such stations are outside of
the area specified in paragraph (c) of this section, and if
no objectionable interference would be caused (under the
standards set forth in the pertinent international
agreement) to a duly notified station in Mexico, Haiti, or
any foreign country signatory to NARBA.

E 2: Class IV stations located within 100 ki-
lometers (62 miles) of the Mexican border, and presently
authorized to operate with a daytime power of 250 watts,
may file applications for increases in daytime power to |
kilowatt. H , such an app ion will be granted
only after coordination with Mexico of the pro&osed
increase, if required, pursuant to Annex IV to the U.S./
Mexican Agreement.

NOTE 3:  All authorizations of new or changed

Class I-B, Class I1-B, Class 11-D, Class 111 or Class 1V
facilities after October 30, 1961, are subject to whatever
interference may be received from, or whatever overlap
of 2.0 mv/m and 25 mv/m groundwave contours or
overlap of 25 mv/m groundwave, contours may be in-
volved with previously or subsequently authorized Class
11-A facilities.

§73.22 Assignment of Class II-A stations.

(a) Table of assignments. One Class II-A station
may be assigned on each channel listed in the following
table within the designated state or states:

- FCC Broadcast Rules
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with the pertinent requirements of§73.37. A

NOTE: The provisions of §73.37 shall not be ap-
plicable to new Class 1I-A stations or to stations for
which applications were accepted for filing before July
13, 1964. With respect to such stations, the provisions of
§73.28(d), and the provisions of NOTE | or §73.37 shall
apply. Special provisions concerning interference from
Class I1-A to stations of other classes authorized after
October 30, 1961 are contained in §73.22(d) and NOTE 3

State(s) in to §73.21. The level of interference shall be computed
which Class pursuant to §§73.182 and 73.186.
H- (c) That the applicant is financially qualified to
Chan- - Assignment construct and operate the proposed station.
nel Existing may be (d) That the applicant is legally qualified. That the
(khz) Class | Station Applied for pplicant (or the person or persons in control of an appli-
670 WMAQ Chicago Idaho cant corporation or other organization) is of good
720 WGN Chicago Nevada or character and 'possesm other qualifications sufficient to
Idaho provide a satisfactory public service.
780 WBBM Chicago Nevada (¢) That the technical equip proposed, the lo-
880 WCBS New York No. Dakota, cation of the t ter, and other | phases of
So. Dakota operation comply with the regulations governing the
or Nebraska same, and the requirements of good engineering practice.
890 WLS Chicago Utah (See technical regulations of this subgan and §73.188.)
1920 KDKA Pittsburgh New Mexico () That the facilities sought are subject to
1030 WBZ Boston Wyoming i as req d under g international
1100 KYw Cleveland Colorado agreements and the rules and regulations of the Com-
1120 KMOX St. Louis California mission. . "
or Oregon (g) That the population within the | m/v contour
1180 WHAM Rochester Montana does not exceed 1.0 per cent of the population within the
1210 WCAU Philadelphia ~ Kansas 25 mv/m contour: Provided, however, that where the
Nebraska or number of persons within the 1 m/v contour is 300 or less
Oklahoma the provisions of this subparagraph are not applicabl

(b) Minimum service to “white” areas. No Class I1-
A station shall be assigned unless at least 25% of its
nighttime interference-free service area or at least 25% of
the population residing therein receives no other in-
terference-free nighttime primary service.

(c) Power. Class I1-A stations shall operate with not
less than 10 kw power nighttime.

(d) Protection. (1) Protection by Class 11-A stations
to other stations. The co-channel Class 1-A station shall
be protected by the Class I1-A station to its 0.1 mv/m
contour daytime and its 0.5 mv/m 50% skywave contour
nighttime. All other stations of any class authorized on
or before October 30, 1961, shall normally receive pro-
tection from objectionable interference from Class 11-A
stations as provided in §3.182.

{2) Protection to Class 11-A stations. A Class 11-A
station shall normally receive daytime protection to its
0.5 mv/m groundwave contour and nighttime protection
to the contour to which it is limited by the co-channel
Class I-A station.

(e) Applications not complying with this section. Ap-
plications for Class 11-A stations which do not meet the
requirements of paragraphs (b) and (c) of this section will
be returned without further consideration.

§73.23 Time of operation of the several classes of sta-
tions.—The several classes of standard broadcast stations
may be licensed to operate in accordance with the
following:

(a) *““Unlimited time™ permits operation without a
maximum limit as to time.

(b) “Limited time™ is applicable to class 11 (secon-
dary) stations operating on a clear channel with facilities
authorized before Nov. 30, 1959. It permits operation of
the secondary station during daytime, and until local
sunset if located west of the dominant station on the
channel, or if located east thereof, until sunset at the
dominant station; and in addition during night hours, if
any, not used by the dominant station or stations on the
channel.

(c) Daytime permits operation during the hours
between average monthly local sunrise and average
monthly local sunset.

d) *Sharing time” permits operation during hours
which are so restricted by the station license as to require
a division of time with one or more other stations using
the same channel.

(¢) Specified hours means that the exact operating
hours are specified in the license. (The minimum hours
that any station shall operate are specified in §73.71.)
Specified hours stations operating on local channels, e£-
cept those sharing time with other stations may operate
at hours beyond those specified in their licenses to car:
special events programming. To the extent that suci
operation is conducted during the nighttime hours, the
station’s authorized nighttime facilities must be used.

§73.24 Broad facilities; showing required. An au-
thorization for a new standard broadcast station or
increase in facilities of an existing station will be issued
only after a satisfactory showing has been made in regard
to the following, among others:

(a) That the proposed assignment will tend to effect a
fair, efficient and equitable distribution of radio service
among the several states and communities.

(b) That a proposed new station (or a_ proposed
change in the facilities of an authorized station) complies
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(h) That, in the case of an application for a Class 11
station the proposed station would radiate, during two
hours following local sunrise and two hours preceding
local sunset, in any direction toward the 0. mv/m

round-wave contour of a co-channel United States
lass | station, no more than the maximum radiation
values permitted under the provisions of §78.187.

(i) That, in the case of an application for a Class II-A
station (see §73.22), 25% or more of the area of popu-
lation within the nighttime interference-free service

of the proposed station ives no nighttime in-
terference-free primary service from another station.

() That the 25 mv/m contour encompasses the
business district of the community to which the station is
assigned, and that the 5 mv/m contour (or, at night, the
interference-free contour, if of a higher value) encom-
passes all residential areas of such community.

(k) That the public interest, convenience and
necessity will be served through the operation under the
proposed assignment.

§73.25 Clear channels: Classes [ and II mﬂgu.—Thc
frequencies in the following tabulations are designated as
clear channels and assigned for use by the classes of sta-
tions given:

(a) On each of the following channels, one Class 1
station will be assigned, operating with power of 50 kw:
640, 650, 660, 670, 700, 720, 750, 760, 780, 820, 830, 840,
870, 880, 890, 1020, 1030, 1040, 1100, 1120, 1160, 1180,
1200 and 1210 kc. In addition, on the channels listed in
this paragraph, Class 11 i may be assigned as
follows:

(1) Un 670, 720, 780, 880, 890, 1020, 1030, 1100,
1120, 1180 and 1210 ke, one Class II-A unlimited time
station, assigned and located pursuant to the provisions
of§73.22. .

?2) On the channel 750 kc, an unlimited time Class 11
station located at Anchorage.

(3) On the channel 760 kc, an unlimited time Class Il
station located at San Dicego, Calif.

(4) On any of the channels listed in this paragraph (to
the extent consistent with the assignments provided in
subparagraphs (1]. J2]; and [3) of this paragraph), un-
limited time Class I1 stations located in Alaska, Hawaii,
Virgin Islands, or Puerto Rico, which will not deliver
more than 5 microvolts per meter groundwave day or
night or microvolts per meter 10 percent time skywave at
night at any point within the continental limits of the
United States excludinﬁ Alaska.

(5) On any of the channels listed in this paragraph (to
the extent consistent with the Class I, Class I1-A, and
Anchorage and San Dicgo Class I1 assignments provided
in this paragraph, and, in the case of limited time sta-
tions, subject to the restrictions contained in §73.38),
limited time and daytime only stations, as follows:

(i) In Alaska, Hawaii, Puerto Rico and Virgin Is-
lands.

(iiy Within the continental United States excluding
Alaska, where the station would operate with facilities
authorized as of October 30, 1961.

NOTE [: In view of special circumstances arising from
the provision of presunnse broadcast service on 640 kc at
Ames, lowa, appli will be d for br

perations on 640 kc b 6:00 a.m. central standard
time and local sunrise at Ames, lowa, with not to exceed
1 kw power: provided, that such applications will be
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acted upon onl{lazl;e]r and in light of the decision reached .

in Docket No.

NOTE 2: In view of special circumstances arising from
the provision of a service during some nighttime hours by
a Class II station operating on 830 kc at New York,
N.Y., (i.c. from 6:00 a.m. to local sunrise and from
sunset at Minneapolis to 10:00 p.m. E.S.T.), applications
will be accepted for such operation: Provided, that they
will be acted upon only after and in light of the decision
reached in Docket No. 11227.

NOTE 3: The question of whether two Class I stations
should be assigned to 770 kcs, and if so how they should
operate, has not been determined.

NOTE 4 Sec NARBA concerning priority for Ca-
nadian Class I-B and Cuban I-C assignments on 640 kc.

NOTE 5: NARBA concerning Cuban Class II-E
assignments on 660, 670, 760, 780, 830, 1020, 1030 and
1120 ke.

NOTE 6: See U.S.-Mexican Agreement concerning
Mexican use of 660, 760, 830, 1020, 1030, and 1180 kc.

(b) To each of the following channels there may be
assigned Class 1 and Class 11 stations: 680, 710, 810, 850,
940, 1000, 1060, 1070, 1080, 1090, 1110, 1130, 1140,
1170, 1190, 1500, 1510, 1520, 1530, 1540, 1550 and 1560
ke.

NOTE: Class I and Class II stations on 1540 kc shall
deliver not over 5 mi Its per meter ground or 25
microvolts per meter 10 percent time skywave at any
point of land in the Bahama Islands, and such stations
oFerating nighttime (i.e., sunset to sunrise at the location
of the Class II station) shall be located not less than 650
mil:: from the nearest point of land in the Bahama Is-
lands.

(c) For Class II stations which will not deliver over 5
microvolts per meter groundwave or 25 microvolts per
meter 10 percent time skywave at any point on the Ca-
nadian border, and provided that such station operating
nighttime (i.e. sunsct to sunrise at the location of the
Class II station) are located not less than 650 miles from
the nearest point on the Canadian border, 690, 740, 860,
990, 1010, and 1580 kc.

NOTE: See NARBA concerning priority for Cuban
Class I-B assignment on 1010 kcs. Class 1-C assignments
on 690 and 860 ke, and Class I-D assignment on 740 kc.

(d) The frequencies 730, 800, 900, 1050, 1220 and
1570 ke, for Class II stations which operate daytime only
which will not deliver at any point on the Mexican border
over 5 microvolts per meter groundwave, and which
operate with no more than the following powers:

(1) If not located within the areas specified in
subparagraph (2) of this paragraph, 5 kilowatts.

(2) If operating on any of the following frequencies
within the following specified arcas, no more than one
kilowatt:

(i) 800 kc: less than 1319 kilometers (820 miles) from
Ciudad Juarez, Chihuahua.

(i) 1050 kc: less than 998 kilometers (620 miles)
from Monterrey, Nuevo Leon.

(iii) 1570 kc: less than 998 kilometers (620) miles)
from Ciudad Acuna, Coahuila.

NOTE: See the U.S.-Mexican Agreement concerning
specific U.S. unlimited time Class Il assignments on
Tgct(x) zf the following channels: 730, 800, 900, 1050 and

20 ke.

() The frequency 540 kc, for Class 11 stations which
will not deliver a signal of more than 5 microvolts per
meter groundwave or 25 microvolts per meter 10%
skywave at any point on the Canadian border, nor more
than 10 microvolts per meter daytime or 50 microvolts
Fﬁ meter nighttime at any point on the Mexican border;
va:ljed' that stations operating at night shall be
ocated:

(1) Within the continental United States includi

and are assigned for use by class 1V stations: 1230, 1240,
1400, 1450, and 1490 kc.

NOTE: Ses NARBA concerning Cuban Class 1V-E
assignments on 1240 and 1340 kc.

§73.28 Assi of to (a) With
respect to applications for new Class II-A stations, and
other applications accepted for filing before July 13,
1964, the individual assignments of stations to channels
which may cause interference to other United States sta-
tions only shall be made in accordance with the provi-
sions of this part for the respective classes of stations in-
volved. (For determining objectionable interference, see
§73.22, and §73.182 through §73.186.)

(b) Except as provided in §73.21 (c) concerning Class
1V stati " -

h 1

§73.29 Class IV ions on regional ch {s.—No
license will be granted for the operation of a class IV
station on a regional channel, provided, h , that
class IV stations presently authorized to operate on re-
gional channels will not be required to change frequency
or power but will not be protected against interference
from class I11 stations.

In FM rules...

§73.201. Numerical designation of FM broadcast chan-
nels.—The FM broadcast band consists of that portion of
the radio frequency spectrum between 88 megacycles per
second (MHz) and 108 MHz. It is divided into 100 chan-
neis of 200 kilocycles per second (kHz) each. For con-

no U.S. of a standard br
station will be made which would be inconsistent with the

the freq ble for FM broadcasting
(including those d to cial educational

provisions of NARBA or the U.S.-Mexican Ag
Similarly, as long as protection for U.S. assignments
from Haitian assignments continues, no U.S. assignment
of a standard broadcast station will bc made which would
cause objectionable interfe (under the dards set
forth in NARBA) to a duly notified Haitian station. (The
Haitian stations considered to be duly notified are those
notified and accepted in accordance with past
agreements, and those subsequently notified in accor-
dance with the procedures and understandings which
have pertained thus far.) In all cases where an individual
assignment may cause interference with, or may involve a
channel assigned for priority of use by, a station in
another North American country, the classifications,
allocation requirements, and engineering standards set
forth in NARBA and the U.S.-Mexican Agreement shall
be observed.

NOTE: In general, an application for a standard
broad station assi the grant of which would
be i with the pr of NARBA and the
U.S.-Mexican Agreement and would not cause objec-
tionable interference to a duly notified station in Haiti,
will be considered and acted upon by the Commission in
accordance with its rules and established procedure for
action upon such applications. However, in particular
cases such applications may also present considerations
of an international nature which require that a different
rocedure be followed. In such cases the procedure to be
ollowed will be determined by the Commission in the
light of the special considerations involved.

With respect to applications for facilities which would
involve conflict with NARBA only as to a country which
has signed but not completed formal ratification of that
agreement, and facilities which would cause objec-
tionable interference to a duly notified Haitian station,
special provisions of a procedural nature are contained in
§1.352 of this chapter.

(c) Engineering standards now in force domestically
differ in some respects from those specified for interna-
tional purposes. The engineering standards specified for
international purposes (in NARBA and the U.S.-
Mexican Agreement) will be used to determine: (1) the
extent to which interference might be caused by a
proposed station in the United States to a station in
another country of the North American Region; and (2)
whether the United States should register an objection to
any new or changed assignment notified by another
country of the North American Region. The domestic
standards in effect in the United States will be used to de-
termine the extent to which interference exists or would
exist from a foreign station where the value of such in-
terference enters into a calculation of: (1) the service to
be rendered by a proposed operation in the United
States; or (2) the permissible interfering signal from one
station in the United States to another United States
station.

{d) With respect to applications for new Class I1-A
stations, and other applications accepted for filing before
July 13, 1964, the following shall apply: Upon showing
that a need exists, a Class II, III, or IV station 'may be

igned to a ch 1 available for such class, even

h

Alaska; and

(2) Not less than 650 miles from the nearest point on
the Canadian border; and

(3) North of the parellel 35°N. if west of the
meridian 93°W., or north of the parallel 30°N. if east of
said meridian.

NOTE I: See U.S.-Mexican Agreement concerning a
specific U.S. unlimited time assig on this ch 1

NOTE 2: See 2.106 (a) of this chapter with respect to
use of 540 kc.

§73.26 Regional chanmels: Classes III-A and III-B sta-

lons.—The foll g frequencies are desi d as re-
gional channels and are assigned for use by class I11-A
and I11-B stations: 550, 560, 570, 580, 500, 600, 610, 620,
630, 790, 910, 920, 930, 950, 960, 970, 980, 1150, 1250,
1260, 1270, 1280, 1290, 1300, 1310, 1320, 1330, 1350,
1360, 1370, 1380, 1390, 1410, 1420, 1430, 1440, 1460,
1470, 1480, 1590, and 1600 kc.

NOTE: See NARBA concerning Cuban Class [-C
assignment on 550 kc, Class I-D assignments on 570,
590, 630, 920, 950 and 980 kc, and Class I11-E assign-
ments on 790, 910, and 1150 kc.

73.27 Local ch 1s: Class IV ions,—The
following freq ies are desi d as local ch 1

though interference will be received within its normally

rotected contour, subject to the following conditions: (1)

0 objectionable interference will be caused by the
proposed station to existing stations or that if in-
terference will be caused, the need for the proposed
service outweighs the need for the service which will be
lost by reason of such interference; (2) Primary service
will be provided to the community in which the proposed
station is be located; (3) The interference reccived does
not affect more than 10 percent of the population in the
proposed station’s normally protected primary service
area; however, in the event that the nighttime in-
terference received by a proposed Class 11 or 111 station
would exceed this then an assig may be
made if the proposed station would provide either a stan-
dard broadcast night-time facility to a community not
having such a facility or if 25 percent or more of the
nighttime primary service area of the proposed station is
-without primary nighttime service. This subparagraph (3)
shall not apply to existing Class IV stations on local
channels applying for an increase in power above 250
watts, nor to new Class [V stations proposing power in
excess of 250 watts with respect to population in the
primary service area outside the equivalent 250 watt, 0.5

mv/m
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broadcasting) are given numerical designations which are
shown in the table below:

EDITOR'S NOTE: [The band is 88-108 mc. Non-
commercial educational FM occupies 88-92 mc.]

§73.202. Table of Assignments.—(a) General. The
following Table of Assi contains the channels
(other than noncommercial educational channels)
assigned to the listed communities in the United States,
its territories and p i Ch Is designated with
an “A” are for Class A FM stations. All other listed
channels are for Class B stations in Zones | and 1-A and
for Class C stations in Zone I1. Channels designated with
an asterisk are assigned for use by noncommercial educa-
tional broadcast stations only.

$tEDITOR'S NOTE: Channel assignments by cities
are reprinted in the AM-FM directory and are not
repeated here.

§73.203. Availability of channels.—(a) Subject to the
provisions of paragraph (b) of this section, applications
may be filed to construct FM broadcast stations only on
the channels assigned in the Table of Assignments
(§73.202(b) t) and only in communities listed therein. Ap-
plications which fail to comply with this requirement,
whether or not accompanied by a petition to amend the
Table, will not be accepted for filing: provided, however,

that applications specifying ch Is which accord with
publicly d C issi rders ging the
Table of A will be d for filing even

though such applications are tendered before the effective
dates of such channel changes.

(b) A channel assigned to a community listed in the
Table of Assignments is available upon application in
any listed community which is located within 10 miles of
the listed community if the channel requested is a Class A
channel and 15 miles if the channel is a Class B/C chan-
nel, provided no other channel in the listed community
has been similarly d to another ¢ ity and
provided further that the unlisted community has not al-
ready removed a channel from any other listed com-
munity. Where channels are assigned to two or more
communities listed in combination in the Table of
Assignments the provisions of this paragraph shall apply
separately to each community so listed. The distance
between communities shall be determined by the distance
between the respective coordinates thereof as set forth in
the publication of the United States Department of Com-
merce entitled “Air Line Distance Between Cities in the
United States.” (This publication may be purchased
from the Superintendent of Documents, Government
Printing Office, Washington, D.C. 20402). If said
publication does not contain the coordinates of either or
both ities, the i of the main post of-
fice in either or both of the communities shall be used.
The method to be followed in making the measurements
is set forth in §73.208(c).

§73.204. International agreements and other restric-
tions on use of channels.

(a) The United States has entered into agreements
with Canada and the United Mexican States, respec-
tively, dealing with the allotment and use of FM
broadcast channels and facilities for a defined border
area. A of an FM 1, authorization for
use of an FM broadcast facility, and related matters as to
the use of FM facilities for the particular border area are
subject to the provisions of the respective agreements,
Both provide for consultation and the right to object to
any particular proposal. The Commission will give notice
of the filing of such an objection; if, for whatever reason,
the Commission has taken action inconsistent with any
such timely objection, it may take appropriate steps to
rescind the action taken.

(b) The frequency 89.1 mcs (ch. 206) is reserved in
the New York City metropolitan area for the use of the
United Nations with the equivalent of an antenna height
of 500 feet above average terrain and effective radiated
power of 20 kilowatts, and the Commission will make no
assignments which would cause objectionable in-
terference with such use.

(¢) In Alaska, the frequency band 88-100 mes is
allocated exclusively to government radio services and
the nongovernment fixed service. The frequencies 88.1
through 99.9 mcs (chs. 201 through 260) will not be
assidgned in Alaska for use by FM broadcast stations.

“( ) Ln Hawaii, the frequency band 98-108 mcs is

for nonbroad use. Th 98.1

e freq
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through 107.9 mcs (chs. 251 through 300) will not be
assigned in Hawaii for use by FM broadcast stations.

73.205. Zones.
or the purpose of allocation and assignment the
United States is divided into three zones as follows:

(a) Zone I consists of that portion of the United
States located within the confines of the following lines
drawn on the United States Albers Equal Area Pro-
Jjection Mag (based on standard parallels 29%° and
45%°; North American datum); Beginning at the most
casterly point on the State boundary line between North
Carolina and Virginia; thence in a straight line to a point
on the Virginia, West Virginia boundary line located at
North Latitude 37° 49 and West Longitude 80° 12 30”;
thence westerly along the southern boundary lines of the
States of West Virginia, Ohio, Indiana, and Illinois to a

int at the junction of the Illinois, Kentucky, and

issouri state boundary lines; thence northerly along the
western boundary line of the State of Illinois to a point at
the junction of the Illinois, lowa, and Wisconsin state
boundary lines; thence, easterly along the northern state
boundary line of Illinois to the 90th meridian; thence
north along this meridian to the 43.5° parallel; thence
east along the parallel to the United States-Canada
border; thence southerly and following that border until
it again intersects the 43.5° parallel; thence east along
this parallel to the 71st meridian; thence in a straight line
to the intersection of the 69th meridian and the 45th
parallel; thence east along the 45th parallel to the At-
lantic Ocean. When any of the above lines pass through a
city, the city shall be considered to be located in Zone I.
(See Figure 1 of §73.699 [in complete copy of Rules]).

(b) Zone IA consists of Puerto Rico, the Virgin Is-
lands, and that portion of the State of California which is
located south of the 40th parallel.

(c) Zone II consists of Alaska, Hawaii and the rest of
the United States which is not located in either Zone I or
Zone 1A.

§73.206. Classes of ial ch )
operating thereon.

(a) Class A channels and stations.

(1) Except as provided in §73.202, the following fre-
quencies are designated as Class A channels and are
assigned for use, in all zones, by Class A stations only:

and stati

Frequency Channel Frequency Channel
(mhz) No. (mhz) No.
92.1 221 100.1 261
92.7 224 100.9 265
93.5 228 101.7 269
94.3 232 102.3 272
95.3 237 103.1 276
95.9 240 103.9 280
96.7 244 104.9 285
91.7 249 105.5 288
98.3 252 106.3 292
99.3 257 107.1 296

(2) A Class A station is a station which operates on a
Class A channel, and is designed to render service to a
relatively small community, city, or town, and the sur-
rounding rural area.

(3) A Class A station will not be authorized to
operate with effective radiated power greater than 3 kilo-
watts (4.8 dbk), and the coverage of a Class A station
shall not exceed that obtained from 3 kilowatts effective
radiated power and antenna height about average terrain
of 300 feet. For provisions concerning minimum
facilities, and concerning reduction in power where
antenna height above average terrain exceeds 300 feet,
see§73.211.

(b) Class B-C channels and Class B and Class C sta-

ons.

(1) Except for the channels specified in paragraph (a)
(1) of this section, all of the channels listed in §73.201
from 222 through 300 (92.3 through 107.9 mcs) are
classified as Class B-C channels, and (subject to the
restrictions set forth in §73.204) are assigned for use in
Zones | and I-A by Class B stations only, and for use in
Zone 11 by Class C stations only (there are no Class C
stations in Zones I or I-A and no Class B stations in
Zone I1).

(2) A Class B station is a station which operates on a
Class B-C channel in Zone | or Zone [-A, and is designed
to render service to a sizeable community, city, or town,
or to the principal city or cities of an urbanized area, and
to the surrounding area.

(3) With respect to Class B stations authorized after
September 10, 1962, no such station will be authorized
with effective radiated power greater than 50 kilowatts
(17 dbk), and the coverage of a Class B station au-
thorized after that date shall not exceed that obtained
from 50 kilowatts effective radiated power and 500 feet
antenna height above average terrain. For provisions
concerning minimum power, and concerning reduction in
power where antenna height above average terrain
exceeds 500 feet, see §73.211.

(4) A Class C station is a station which operates on a
Class B-C channel in Zone II, and is designed to render

service to a community, city, or town, and large sur-
rounding area.

(5) With respect to Class C stations authorized after
September 10, 1962, no such station will be authorized
with effective radiated power greater than 100 kilowatts
(20 dbk), and the coverage of a Class C station au-
thorized after that date shall not exceed .that obtained
from 100 kilowatts effective radiated power and antenna
height above average terrain of 2,000 feet. For provisions
concerning minimum power, and reduction in power
where antenna height above average terrain exceeds
2,000 feet, sec §73.211.

§73.207. Minimum mil ti b co-
A e e

Ji on ial

channels.

(a) Petitions to amend the Table of Assignments
(§73.202(b) t) (other than those expressly requesting
amendment of this section or §73.205) will be dismissed
and no application for a new station, change in the chan-
nel of an existing station, or increase in antenna height or
effective radiated power, or change in location of an
existing station will be accepted for filing unless the
proposed facilities will be located at least as far from the
transmitter sites of other co-channel and adjacent-chan-
nel stations (both existing and Broposed) as the distances
specified in this paragraph. Proposed stations of the
respective classes shown in the lefthand column of the
table, [sce separation table, this page] shall be located no
less than the distance shown from co-channel stations
and first adj h | stations (200 ke r d) and
second and third adjacent channel stations (400 and 600
ke removed) of the classes shown in the remaining
columns of the table. The distances shown between sta-
tions of different classes apply regardless of which is the
proposed station under consideration (e.g., distances
shown' from a new Class A station to an existing Class C
station are also the distances between a new Class C
station and an existing Class A station.) The distances
between Class B and Class C stations apply only across
zone lines. The adjacent-channel spacings listed also ap-

ly: (1) To applications for ial educational
acilities on channels 218, 219, or 220, with respect to
other stations on channels 221, 222, or 223; (2) to ap-
plications for facilities on channels 221, 222, or 223 with
respect to noncommercial educational stations on chan-
nels 218, 219, or 220 (for classification of noncommercial
educational stations, see §73.504).

(b) The zone in which the transmitter of an FM
station is located or proposed to be located determines
the applicable rules with respect to minimum required
spacings.

§73.209. Pr from interfi

(a) Permi and li of FM br sta-
tions are not protected from any interference which may
be caused by the grant of a new station, or of authority to
modifg' the facilities of an existing station, in accordance
with the provisions of the subpart.

(b) The nature and extent of the protection from.in-
terference accorded to FM broadcast stations is limited
solely to the protection which results from the minimum
assignment and station separation requirements and the
rules with respect to maximum powers and antenna.
heights set forth in this subpart.

(¢) When the Commission determines that grant of
an application would serve the public interest, con-
venience and necessity and the instrument of authoriza-
tion specifies an location in a designated
farm area which results in mileage separations less than
those specified in this subpart, FM broadcast station

rmittees and licensees shall be afforded protection
rom interference equivalent to the protection afforded
under the minimum mileage separations specified in this
subpart.

FCC Broadcast Rules
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§73.211. Power and height requi

(a) Minimum requirements.

(1) Except as provided in paragraph (b) (2) of this
section, the minimum effective radiated power shall be:

Class A 100 Watts (— 10dbk)
Class B 5 kw (7dbk)
Class C 25 kw (14dbk)

(2) No minimum antenna height above average
hei%ht is specified.

(b) Maximum power and antenna height.

(1) The maximum effective radiated power in any di-
rection, and maximum antenna height for equivalence
purposes, shall be as follows for the various classes of sta-
tions:

Maximum
antenna height
Maximum (fect above
power average terrain)
Class A 3kw( 4.8dbk) 300
Class B 50 kw (17.0 dbk) 500
Class C 100 kw (20.0 dbk) 2,000

(2) Antenna heights may be used exceeding those
specified in this paragraph for equivalence purposes, pro-
vided effective radiated power is reduced in the amount
determined by use of the appropriate curves in Figure 3
of §73.333. Where, under Figure 3 of §73.333, effective
radiated power must be reduced to an amount less than
the normal minimum specified in paragraph (a) (1) of
this section for the class of station involved, the effective
radiated power determined by Figure 3 of §73.333 shall
be the minimum for the station involved.

(3) In Puerto Rico and the Virgin Islands Class B
stations may use antenna heights up to 2000 feet above
average terrain with effective radiated powers up to 25
kw. For antenna heights above 2000 feet the power shall
be reduced so that the station's | mv{m contour (located
Fursuam to Figure 1 of §73.333) will extend no farther

rom the station’s transmitter than with the facilities of
25 kw and antenna height of 2000 feet. For powers above
25 kw (up to 50 kw) no antenna heights will be authorized
which result in greater coverage by the | mv/m contour
than that obtained with the facilities of 25 kw and
antenna height of 2000 feet.

(c) Determination of applicable rules. The zone in
which the transmitter of an FM station is located or
proposed to be located determines the applicable rules
with respect to the class of station, and thus the minimum
and maximum requirements as to facilities.

(d) Existing stations. Stations authorized as of Sep-
tember 10, 1962 which do not conform to the require-
ments of this section, may continue to operate as au-
thorized. For stations operating with facilities in excess
of those specified in Para%;eaph (b) of this section no
changes in facilities will authorized which either
increases the effective radiated power or extends the lo-
cation of the | mv/m field strength contour beyond that
of its present authorization in any dircction. The provi-
sions of this section shall not apply to applications to
increase facilities for those stations operating with
powers less than the minimum powers specified in para-
graph (a) of this section.

Class of Station and Frequency Separation (khz)

Class A

Class B

Class C 10-watt educational

Class of Station  Co-ch. 200 400 600 Co-ch. 200 400 600 Co-ch. 200 400 600

Co-ch. 200 400 600

Class A 65 40 15 15 65 40 40 — 105 65 65 — 30 15 15
Class B 150 150 40 40 170 135 65 65 — — 40
Class C 180 150 65 65 — — 65 65

10-watt educational

NOTE: Intermediate frequency amplifiers of most FM broad s ar g
megacycles. For this reason the stations or assignments separated in frequency by 10.6 or 10.8 Mc/s (53 or 54
channels) will not be authorized unless they conform to the following separation table:

Class of stations

AtoA
Bto A
BtoB
CtoA
CtoB
CtoC

Required spacing in Miles

d to operate on 10.7
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InTV rules...

§73.603. Numerical desi of television channel.
2)

(

shall be determined by the distance between the
respective coordinates thereof as set forth in the
publication of the United States Department of Com-
merce entitled **Air Line Distances Between Cities in the
United States.” (This publication may be purchased
from the Government Printing Office. Washington,
D.C.) If said publication does not contain the coordinates
of ecither or both ities the di of the
main post office in either or both of such communities
shall be used. The method to be followed in making the

Frequency
Chan-  band
nel (Mega-
No.  cycles)
2 54-60
3...... 60-66
4...... 66-72
5...... 76-82
6...... 82-88
7......174-180
8......180-186
9 .186-192
10......192-198
11......198-204
12......204-210
13......210-216
14......470-476
15......476-482
16......482-488
17......488-494
18......494-500
19......500-506
20......506-512
2l......512-518
22.. 518-524
23......524-530
24......530-536
2SI 536-542
2.. 542-548
Yoo 548-554
28......554-560
29......560-566
30......566-572
31......572-578
32.. 578-584
33......584-590
34......590-596
35......596-602
36......602-608
37......608-614
38......614-620
39 620-626

632-638
4. 638-644

(b) In Alaska and Hawaii the frequency bands 76-82
mc and 82-88 mc are allocated for nonbroadcast use.
These frequency bands (Channels 5 and 6) will not be
assigned in Alaska and Hawaii for use by television
broadcast stations.

(c) Channel 37, 608-614 mc, is not available for
assignment prior to January 1, 1974.

73.606. Table of Assignments.—(a) The following
Table of Assig ins the ch 1 igned to
the listed communities in the United States, its terri-
tories, and p i Ch Is desi d with an
asterisk are assigned for use by noncommercial educa-
tional broadcast stations only. A station on a channel
identified by a plus or minus mark is required to operate
with its carrier frequencies offset 10 kc above or below,
resiectivel , the normal carrier frequencies.

[EDITOR’S NOTE: Channel assignments by cities
are reprinted in the AM-FM directory and are not
repeated here.]

§73.607. Availability of channels.—(a) Subject to the
provisions of paragraphs (b) of this section, applications
may be filed to construct television broadcast stations
only on the channels assigned in the Table of Assign-
ments and only in the communities listed therein. Ap-
plications which fail to comply with this requirement,
whether or not accompanied by a petition to amend the
Table, will not be accepted for filing provided, however,
that arplications specitying channels which accord with
publicly announced Commission orders changing the
Table of Assig will be d for filing even
through such applications are tendered before the ef-
fective dates of such channel changes.

(b) A channel assigned to a community listed in the
Table of Assignments is available upon application in
any unlisted community which is located within 15 miles
of the listed ity. In addition, a ch 1 assigned
to a community listed in the Table of Assignments and
not designated for use by noncommercial educational
stations only, is available ugon application in any other
community within 15 miles thereof which, allhough listed
in the table, is d only a ch 1 desi for use
only by noncommercial educational stations. Where
channels are assigned to two or more communities listed
in combination in the Table of Assignments the provi-
sions of this paragraph shall apply separately to each
community so listed. The distance between communities

s is set forth in §73.611(d).

§73.609. Zones.—(a) For the purpose of allocation and
assignment, the United States is divided into three zones
as follows:

(1) Zone I consists of that portion of the United
States located within the confines of the following lines
drawn on the United States Albers Equal Area Pro-
jection Map (based on standard parallels 29%° and 45%°;
North American datum); Beginning at the most
casterly point on the state boundary line between North
Carolina and Virginia; thence a straight line to a point on
the Virginia-West Virginia boundary line located at
North Latitude 37° 4% and West Longitude 80° 12 30";
thence westerly along the southern boundary lines of the
states of West Virginia, Ohio, Indiana and lllinois to a
point at the junction of the Illinois, Kentucky, and
Missouri state boundary lines; thence northerly along the
western boundary line of the state of Illinois to a point at
the junction of the Illinois, lowa, and Wisconsin state
boundary lines; thence easterly along the northern state
boundary line of Illinois to the 90th meridian; thence
north along this meridian to the 43.5° parallel; thence
east along this parallel to the United States-Canada
border; thence southerly and following that border until
it again intersects the 43.5° parallel; thence east along
this parallel to the 71st meridian; thence in a straight line
to the intersection of the 69th meridian and the 45th
parallel; thence east along the 45th parallel; to the At-
lantic Ocean. When any of the above lines pass through a
city, the city shall be considered to be located in Zone I.
(See Figure | 0§73.699).

(2) Zone II consists of that portion of the United
States which is not located in either Zone 1 or Zone 111,
and Puerto Rico, Alaska, Hawaiian Islands and the
Virgin Islands. .

(3) Zone 111 consists of that portion of the United
States located south of a line, drawn on the United States
Albers Equal Area Projection Map (based on standard
parallels 29%° and 45%°; North American datum), be-
ginning at a point on the east coast of Georgia and the
3lst parallel and ending at the United States-Mexican
border, consisting of arcs drawn with a 150 mile radius to
the north from the following specified points:

North Latitude West Longitude

a) 29°40'00” 83°24'00"
b) 30°07°00” 84°12'00”
<) 30°31'00” 86°30'00”
d) 30°48'00"" 87°58730"
¢) 30°0000" 90°38'30”
f) 30°04’30” 93°19°00"
g) 29°46'00" 95°05'00"
h) 28°43'00"" 96°30°30"
i) 27°52'30" 97°3200”

_ When any of the above arcs pass through a city, the
city shall be considered to located in Zone I1. (See Figure
20f§73.699.)

§73.610. Separations.—(a) The provisions of this
section relate to assignment separations and station
separations. Petitions to amend the Table of Assign-
ments (§73.606 éb)) (other than those also expressly
requesting amendment of this section or §73.609) will be
dismissed and all applications for new television
broadcast stations or for changes in the transmitter sites
of existing stations will not be accepted for filing if they
fail to comply with the requirements specified in para-
graphs (b), (c) and (d) of this section.

NOTE: Licensees and permittees of television
broadcast stations which were operating on April 14,
1952 pursuant to one or more scparations below those set
forth in §73.610 may continue to so operate, but in no
event may they further reduce the separations below the
minimum. As the existing separations of such stations
are increased, the new separations will become the re-
quired minimum separations until separations are
reached which comply with the requirements of §73.610.
Thereafter the provisions of said section shall be ap-
plicable.

(b) Minimum co-channel assignment and station
separations:

(n Channels Channels
Zone 2-13 14-28

I 170 miles 155 miles

11 190 miles 175 miles

11 220 miles 205 miles

(2) The minimum co-channel mileage separation
between a station in one zone and a station in another
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zone shall be that of the zone requiring the lower
separation.

(c) Minimum assignment and station adjacent chan-
nel separations applicable to all zones:

Channels 14-83

(1) Channels 2-13 s
55 miles

60 miles

(2) Due to the frequency spacing which exists
between channels 4 and 5, between channels 6 and 7, and
between channels 13 and 14, the minimum adjacent chan-
nel separations specified above shall not be applicable to
these pairs of channels (see §73.603).

(d) In addition to the requirements of paragraphs (a),
(b) and (c) of this section, the minimum assignment and
station separations between stations on channels 14-83,
inclusive, as set forth in Table IV of §73.698 must be met
in either rule making pr dings looking t ds the
amendment of the Table of Assignments (§73.606 (b) ) or
in licensing proceedings. No channel listed in column (1)
of Table IV of §73.698 [see box] will be assigned to any
city, and no application for an authorization to operate
on such a channel will be granted unless the mileage
separations indicated at the top of column (2)-(7), in-
clusive, are met with respect to each of the channels listed
in those columns and parallel with the channel in column

(e) The zone in which the transmitter of a television
station is located or proposed to be located determines
the applicable rules with respect to co-channel mileage
separations where the transmitter is located in a different
zone from that in which the channel to be employed is
located.

§73.614. Power and height requir —_
(a) Minimum requirements. Applications will not be
accepted for filing 1f they specify less than—10 dbk (100
watts) visual effective radiated power in any horizontal
direction. No minimum antenna height above average
terrain is specified.

(b) Maximum power. AFplications will not be ac-
cepted for filing if they specify a power in excess of that
provided in this paragraph. Except as provided in
subparagraph (1) below, the maximum effective radiated
powers of television broadcast stations operating on the
channels set forth below with antenna heights not in
excess of 2000 feet above average terrain shall be as
follows:

Maximum visual effective
radiated power in db above

Channel Nos. one kilowatt (dbk)
26 20dbk (100 kw)
7-13 25 dbk (316 kw)
14-83 37 dbk (5000)

(1) In Zone I, on Channels 2-13 inclusive, the
maximum powers specified above for these channels may
be used only with antenna heights not in excess of 1000
feet above average terrain. Where antenna heights ex-
ceeding 1000 feet above average terrain are used on
Ch Is 2-13, or heights ding 2000 feet
above average terrain are used on Channels 14-83, the
maximum power shall be based on the chart designated
as Figure 3 0f §76.699.

NOTE: This limitation shall not aﬂ)ly to any licensee
or permittee in Zone 1 who received an authorization
after March 22, 1951, to relocate its transmitter site and
construct a new tower and antenna to a height in excess
of 1000 feet above average terrain and who constructed
or who had substantially completed construction of said
tower and antenna prior to April 14, 1952. In such case,
maximum power may be utilized at the height above
average terrain specified in the authorization. The limi-
tation shall apply, however, where the tower of other
principal supporting structure had been constructed prior
to the date of such authorization.

(2) In Zones II and III, the maximum powers which
may be used by television broadcast stations operating on
the respective channels set forth in the above table with
antenna heights exceeding 2000 feet above average ter-
rain shall be based on the chart designated as Figure 4 of
§73.699.

(3) The effective radiated power in any horizontal or
vertical direction may not exceed the maximum values
permitted by this section and Figure 3 and 4 0f §73.699.

(4) The maximum effective radiated power in any di-
rection above the horizontal plane shall be as low as the
state of the art permits and may not exceed the effective
radiated power in the horizontal direction in the same
vertical plane.

() The zone in which the transmitter of a television
station is located or proposed to be located determines
the applicable rules with respect to maximum antenna
heights and powers for VHF stations when the transmit-
ter is located in Zone I and the channel to be employed is
located in Zone 11, or the transmitter is located in Zone
11 and the ch 1to be employed is located in Zone I.

[NOTE: The maximum visual effective radiated
power of television broadcast stations operating on chan-
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nels 14-83 within 250 miles of the Canadian-U.S. border
may not be in excess of 30 dbk (1,000 kw.)]

MULTIPLE OWNERSHIP
In AM rules...

§73.35. Multiple ownership—No license for a standard
broadcast station shall be granted to any party (including
all parties undercommon control) if:

(a) Such party directly or indirectly owns, operates,
or controls: one or more standard broadcast stations and
the grant of such license will result in.any overlap of the
predicted or measured | mv/m groundwave contours of
the existing and proposed stations, computed in accor=:
dance with §73.183 or §73.186; or one or more television
broadcast stations and the:grant of such license will result
in the predicted or:measured 2 mv/m: groundwave
contour of the proposed station, computed invaccordance
with §73.183 or §73.186, encompassing the enﬂire‘:com-

§73.684, passing the entire
the proposed station; or .
(b) Such party, or any stockholder, officer or di-
rector of such party, directly or indirectly owns, operates,
controls, or has any interest in, or is an officer or director
of any other standard broadcast station if the grant of
such license would result in a concentration of control of
dard broadcasting in a i i with
public i , conveni or ity. In determining
whether there is such a concentration of control,
consideration will be given to the facts of each case with
particular reference to such factors as the size, extent and
location of area served,» the number of people served,
classes of stations involved and the extent of other com-
petitive service to the areas in question. The Commission,
however, will in any event consider that there would be
such a concentration of control contrary to the public
interest, convenience or necessity for any party or any of

ity of license of

its stockholders, officers or directors to have a direct or
ath

munity of license of one of the television br sta-
tions or will result in the Grade-A ogntour(s) of the tele-
). in

in, or be stockholders, officers, or direc-
tors of, more than seven standard broadcast stations.

FCC Broadcast Rules

limited to majority stock ownership but includes actual
working control in whatever manner exercised.

NOTE 2: In applying the provisions of paragraph (a)
of this section, partial (as well as total) ownership
interests in corporate broadcast li rep! d
ownership of voting stock of such corporations will be
considered.

NOTE 3: Except as provided in NOTE 4 of this
section, in applying the provisions of paragraphs (a) and
(b) of this section to the stockholders of a corporation
which has more than 50 voting stockholders, only those
stockholders need be considered who are officers or di-
rectors or who directly or indirectly own | percent or
more of the outstanding voting stock.

NOTE 4: In applying the provisions of paragraphs (a)
and (b) of this section to the stockholders of a cor-
poration which has more than 50 voting stockholders, an
i pany, as defined in 15 USC §80a-3 (com-
Tonl): called a)r.nutnal fund), need be considered only if it

vision br i with NOTE 1: The word "‘control” as used herein, is not
Table 1V of Sec. 73.698 — UHF Mileage Separations
(n (2) 3) 4) (5) (6) (7)
20 miles 20 miles 55 miles 60 miles 60 miles 75 miles
(I.F. (Intermod- (Adjacent (Oscil- (Sound (Picture
Channel beat) ulation) channel) lator) image) image)
14 22 16-19 15 21 29 30
15 23 17-20 14,16 22 29 30
16 24 14,18-21 15,17 23 30 31
17 25 14-15,19-22 16,18 24 31 32
18 26 14-16,20-23 17,19 25 32 33
19 27 14-17,21-24 18,20 26 33 34
20 28 15-18,22-25 19,21 27 34 35
21 29 16-19,23-26 20,22 28,14 35 36
22 30,14 17-20,24-27 21,23 29,15 36 37
23 31,15 18-21,25-28 22,24 30.16 37 38
24 32,16 19-22,26-29 23,25 31,17 38 39
25 33,17 20-23,27-30 24,26 32,18 39 40
26 34,18 21-24,28-31 25,27 33,19 40 41
27 35,19 22-25,29-32 26,28 34,20 41 42
28 36,20 23-26,30-33 27,29 35,21 42,14 43
29 37,21 24-27,31-34 28,30 36,22 43,15 44,14
30 38,22 25-28,32-35 29,31 37,23 44,16 45,15
31 39,33 26-29,33-36 30,32 38,42 45,17 46,16
32 40,24 27-30,34-37 31,33 39,25 46,18 47,17
33 41,25 28-31,35-38 32,34 40,26 47,19 48,18
34 42,26 29-32,36-39 33,35 41,27 48,20 49,19
35 43,27 30-33,37-40 34,36 42,28 49.21 50,20
36 44,28 31-34,38-41 35,37 43,29 50,22 51,21
37 45,29 32-35,39-42 36,38 44,30 51,23 52,22
38 46,30 33-36,40-43 37,39 45,31 52,24 53,23
39 47,31 34-3741-44 38,40 46,32 53.25 54,24
40 48,32 35-38,42-45 39.41 47,33 54,26 55,25
41 49,33 36-39,43-46 40,42 48,34 55,27 56,26
42 50,34 37-40,44-47 41,43 49,35 56,28 57,21
43 51,35 38-41,45-48 42-44 50,36 57.29 58,28
44 52,36 39-42,46-49 43,45 51,37 58,30 59,29
45 53,37 40-43,47-50 44,46 52,38 59.31 60,30
46 54,38 41-44,48-51 45,47 53,39 60,32 61,31
47 55,39 42-45.49-52 46,48 54,40 61,33 62,32
48 56,40 43-46,50-53 47,49 55,41 62,34 63,33
49 57,41 44-47,51-54 48,50 56,42 63,35 64,34
50 58,42 45-48,52-55 49.51 57,43 64,36 65,35
51 59,43 46-49,53-56 50,52 58,44 65.37 66,
52 60,44 47-50,54-57 51,53 59,45 66,38 67,37
53 61,45 48-51,55-58 52,54 0,46 67,39 68,38
54 62,46 49-52,56-59 53,55 61,47 68,40 69,39
55 63,47 50-53,57-60 54,56 62,48 69.41 70,40
56 64,48 51-54,58-61 55,57 63,49 70,42 71,41
57 65,49 52-55,59-62 56,58 64,50 71.43 72,42
58 66,50 53-56,60-63 57.59 6551 72,44 73,43
59 67.51 54-57,61-64 58,60 66,52 73.45 74,44
60 68,52 55-58,62-65 59,61 67,53 74,46 75,45
61 69,53 56-59,63-66 60,62 68,54 75.47 76,46
62 70,54 57-60,64-67 61,63 69,55 76,48 77,47
63 71,55 58-61,65-68 62,64 70,56 77,49 78,48
64 72,56 59-62,66-69 63,65 71,57 78,50 79,49
65 73,57 60-63,67-70 64,66 72,58 79.51 80,50
66 74,58 61-64,68-71 65,67 73,59 80,52 81,51
67 75.59 62-65,69-72 66,68 74,60 81,53 82,52
68 76,60 63-66,70-73 67,69 75,61 82,54 83,53
69 77,61 64-67,71-74 68,70 76,62 83,55 54
70 78.62 65-68,72-75 69,71 77,63 56 55
71 79.63 66-69,73-76 70,72 78,64 57 56
72 80,64 67-70,74-77 71,73 19,65 58 57
73 81,65 68-71,75-78 72,74! 80,66 59 58
74 82,66 69-72,76-719 73,75° 81,67 60 59
75 83,67 70-73,77-80 74,76 82,68 61 60
76 68 71-74,78-81 75,77 83,69 62 61
7 69 72-75,79-82 76,78 70 63 62
78 70 73-76,80-83 17,19 71 64 63
79 71 74-77,81-83 78,80 72 65 64
80 72 75-78,82-83 79,81 73 66 65
81 73 76-79.83 80,82 74 67 66
82 74 77-80 81,83 75 68 67
83 75 78-81 82 76 69 68

ly or indirectly owns 3. percent or more of the
outstanding voting stock or if officers or directors of the
corporation are representatives of the investment com-

pany. Holdings by 1 p under
managements shall be aggregated.

NOTE 5: In calculating the pe age of hip of
voting ‘stock under the provisions of NOTE 4, if an in-
vestment pany directly or indirectly owns voting
stock in a company which in turn direct{y or indirectly

owns 50% or more of the voting stock off a corporate
broad: li the i pany. shall be
considered to own the same percentage of outstanding
shares of the corporate broadcast station licensee as it
owns of the outstanding voting shares of the company
standing between it ‘and-the:licensee corporation. If the
intermediate company owns less than.50% of the voting
stock of a corporate broadcast station licensee, the
holding of the investment company need not be
considered under the 3 percent Tule, gut, officer or direc-
tors of the licensee corporation who are representatives
of the intermediate company shall be deemed to be
representatives of the investment company.

NOTE 6: In applying the provisions of paragraphs (a)
and (b) of this section to the stockholders of a cor-
goration which has more than 50 voting stockholders, a -

ank holding stock through its trust department in trust

accounts need be considered only if such bank directlx or
indirectly owns 5 percent or more of the outstanding
voting stock: provided, the bank files a disclaimer of
intent to control the management or policies of the
broadcast corporation. Holdings by banks shall be aggre-
gated if the bank has any right to determine how the
stock will be voted.

NOTE 7: In cases where record and beneficial
ownership of voting stock of a corporate broadcast
station licensee which has more than 50 voting stock-
holders are not identical, e.g., bank holding
stock as record owners for the benefit of mutual funds,
brokerage houses holding stock in street name for the
benefit of customers, trusts holding stock as record
owners for the benefit of designated parties, the party
having the right to determine how-the stock will be voted
wi}l be considered to own it for the purposes of these
rules.

NOTE 8: Paragraph (a) of this section will not be ap-
plied so as to require divestiture, any licensee, of
existing facilities. Said paragraph will not apply to ap-
plications for increased power for Class 1V stations, to
applications for assignment of license or .transfer of con-
trol filed in accordance with §§1.540 (b) or 1.541 (b) of
this chapter, or to applications for assig of license
or transfer of control to heirs or legatees by will or
i y if no new or.i d overlap would be created

ly owned, d, or controlled stan-
dard broadcast stations and if no new encompassment of
communities proscribed in paragraph (a) of this section
as to commonly owned, operated, or controlled standard
broadcast stations and television broadcast:stations
would result. Said paragraph .will apply to all applica-
tions for new stations, to all other applications for
assignment or transfer, and to all applications for major
changes in existing stations except major changes that
will result in overlap of s of dard broad,
stations with each other no greater than that already
existing. (The resulting areas of overlap of contours of
standard broadcast stations with each other in such
major change cases may consist partly or entirely of new
terrain. H ,.if the population in the resulti
overlap areas substantially ds that in the pr ly
existing overlap areas, the Commission will not grant the .
application if it finds that to do so would be against the
public i i and ity.) Paragraph (a)
of this section will not apply to any application by a party
who directly or indirectly owns, operates or controls a
UHEF television broadcast station where grant of such aj
ﬂiation would result in the Grade A contour of the
HF station encompassing the entire community of
license of a commonly. owned, operated, or controlled
standard broadcast station or would result in the entire

5
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ity of license of such UHF station being encom-
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gassed by the 2 mv/m contour of such standard
roadcast station. Such community encompassment
cases will be handled on a case-by-cas= basis in order to
determine whether common ownershir. operation or con-
trol of the stations in question would be in the public
interest. Commonly owned, operated, or controlled
broadcast stations with overlapping contours or with
community-encompassing contours prohibited by para-
graph (a) of this section may not be assigned or transfer-
red to a single person, group, or entity, except as pro-
vided above in this note.

NOTE 9: Paragraph (a) of this section will not be ap-
plied to cases involving television stations which are pri-
marily “satellite’ operations. Such cases will be
considered on a case-by-case basis in order to determine
whether common ownership, operation, or control of the
stations in question would be in the public interest.
Whether or not a particular television broadcast station
which does not present a substantial amount of Iocally
originated programming- is primarily a ‘‘satellite™
operation will be determined.on.the facts of the particular
case. An authorized and operating “satellige" 'television

g shall be aggregated.

NOTE 5: In calculating the percentage of ownership of
voting stock under the provisions of NOTE 4, if an in-
vestment company directly or indirectly owns voting
stock in a company which in turn directly or indirectly
owns 50% or more of the voting stock of a corporate
broadcast licensec, the investment company shall be
considered to own the same percentage of outstanding
shares of the corporate broadcast stations licensee as it
owns of the outstanding voting shares of the com?any
standing between it and the licensee corporation. If the
intermediate company owns less than 50% of the voting

controlled FM and “non-satellite” television stations
may not be transferred or assigned to a single person,
group, or entity, except as provided in Note 8.

InTV rules...

§73.636. Multiple ownership.—(a) No license for a
television broadcast station shall be granted to any party
(including all parties under common control) if:

(1) Such party directly or indirectly owns, operates,
or controls: one or more television broadcast stations and
the grant of such license will result in any overlap of the
Grade B contours of the existing and proposed stations,

stock of a corporate broad station li the
holding of the investment company need not be
considered under the 3 percent rule, but, officers or direc-
tors of the licensee corporation who are representatives

puted in accord with §73.684; or one or more
standard broadcast stations and the grant of such license
will result in the Grade A contour of the proposed
station, computed in accordance with §73.684, encom-

of the intermed pany shall be d d to be
representatives of the investment compan?.

NOTE 6: In applying the provisions of paragraphs (a)
and (b) of this section to the slockhoks‘ers of a cor-
poration which has more than 50 voting stockholders, a
bank holding stock through its trust department in trust
accounts need be considered only if such bank directly or
indirectly owns 5 percent or more of the outstanding
voting stock: provided, the bank files a disclai of

P g the entire community of license of one of the
standard broadcast stations, or will result in the predicted
or measured 2 mv/m groundwave contour(s) of the stan-
dard broadcast station(s), computed in accordance with
§73.183 or §73.186, encompassing the entirc community
of license of the proposed station; or one or more FM
broadcast stations and the grant of such license will result
in the Grade A contour of the proposed station,

intent to control the management or policies of the
broad corporation. Holdings by banks shall be aggre-

station the Grade A of which pletely encom
passes the community of license of a commonly owned,
operated, or controlled standard broadcast station, or the
community of license of which is compietely encom-
passed by the 2 mv/m contour of such a standard
broadcast station may subsequently become a *‘non-
satellite” station with local studios and locally originated
programming:-However, such commonly owned,
operated, or controlled standard and “non-satellite’ tele-
vision stations may not be transferred or assigned to a
single person, group, or entity, except as provided in
Note 8.

InFMrules...

§73.240. Multiple ownership.—(a) No license for an
FM broadcast station shall be granted to any party
(including all parties under common control) if:

(1) Such party directly or indirectly owns, operates
or controls: one or more FM broadcast stations and the
grant of such license will result in any overlap of the
predicted | mv/m contours of the existing and proposed
i ed in d with §73.313; or one or
more television broad ions and the grant of such
license will result in the predicted | mv/m contour of the
proposed station, computed in accordance with §73.313,
encompassing the entire community of license of one of
the television broadcast stations or will result in the
Grade A (s) of the ision br sta-
tions(s), computed in accordance with :73.684, encom-
passing the entire ity of license of the proposed
stations; or

(2) Such party, or any stockholder, officer or di-
rector of such party, directly or indirectly owns, operates,
controls or has any interest in, or is an officer or director
of any other FM broadcast station if the grant of such
license would result in a concentration of control of FM
broadcasting in a i i with the public
interest, convenience or necessity. In determining
whether there is such a concentration of control,
consideration will be given to the facts of each case with

rticular reference to such factors as the size, extent and
ocation of areas served, the number of people served,
classes of stations involved and the extent of other com-

itive service to the areas in question. The Commission,
owever, will in any event consider that there would be
such a concentration of control contrary to the public
i , conveni or ity for any. party or any of
its stockholders, officers or directors to have a direct or
indirect interest in, or be stockholders, officers, or direc-
tors of, more than seven FM broadcast stations.

(b) Paragraph (a) of this section is not applicable to
non-commercial educational FM stations.

NOTE 1: The word “control” as used herein is not
limited to majority stock ownership, but includes actual
working control in whatever manner exercised.

NOTE 2: In applying the provisions of paragraph (a)
(1) of this section, partial (as well as total) ownership
interests in-corporate broad i p d
ownership of voting stock of such corporations will be
cengidered..

NOTE 3: Except as provided in NOTE 4 of this
section, in applying the provisions of paragraphs (a) (1)
and (a) (2) of this section to the stockholders of a cor-
poration which has more than 50 voting stockholders,
only those stockholders need be considered who are of-
ficers or directors or who directly or indirectly own 1
percent or more of the outstanding voting stock.

NOTE 4: In applying the provisions of paragraphs (a)
(1) and (a) (2) of this section to the stockholders of a cor-
poration which has more.than 50 voting stockholders, an
nvestment company, as defined in 15 USC §80a-3 (com-
monly called a mutual fund), need be considered only if it
directly or indirectly owns 3 percent or more of the
outstanding voting stock or if officers or directors of the
corporation are representatives of the investment com-
pany. Holdings by investment companies under common

gated if the bank has any right to determine how the
stock will be voted.

NOTE 7: In cases where record and beneficial
ownership of voting stock of a corporate broadcast
station licensee which has more than 50 voting stock-
holders are not identical ¢.g., bank nominees holding
mutual funds, brokerage houses holding stock as recors
owners for the benefit of stock in street name for the
benefit of owners for the benefit of designated customers,
trusts holding stock as record parties, the party having
the right to determine how the stock will be voted will be
considered to own it.

NOTE 8: Paragraph (a) (1) of this section will not be
applied so as to require divestiture, by any licensee, of
existing facilities. Said paragraph will not apply to ap-
Flications for assignment of license or transfer of control
iled in accordance"with §§1.540 (b) or 1.541 (b) of this

h

pter, or to applications for assig of license or
transfer of control to heirs or legatees by will or intestacy
if no new or increased overlap would be created between

ly owned, op d, or controlled FM broadcast
stations and if no new encompassment of communities
proscribed in paragraph (a) (1) of this section as to com-
monly owned, operated, or controlled FM broadcast sta-
tions and standard or television broadcast stations would
result. Said paragraph will apply to all applications for
new stati to all other applicati or assig! or
transfer, and to all applications for major changes in
existing stations except major changes that will result in
overlap of contours of FM broadcast stations with each
other no greater than that already existing. (The resulting
arcas of overlap of contours of FM broadcast stations
with each other in such major change cases may consist
partly or entirely of new terrain. However, if the popu-
lation in the resulting overlap areas substantially exceeds
that in the previously existing overlap areas, the Com-
mission will not grant the application if it finds that todo
so would be against the public interest, convenience, or
necessity.) Paragraph (a) of this section will not apply to
any application by a party who directly or indirectly
owns, operates or controls a UHF television broadcast
station where grant of such application would result in
the Grade A contour of the UHF station encompassing
the entire community of license of a commonly owned,
operated, or controlled FM broadcast station or would
result in the entire community of license of such UHF
station being encompassed by the 1 mv/m contour of
such FM broadcast station. Such community encom-
passment cases will be handled on a case-by-case basis in
order to determine whether common ownership,
operation or control of the stations in question would be
in the public interest. Commonly owned, operated, or
controlied FM broadcast stations with overlapping
contours or community-encompassing contours pro-
hibited by paragraph (a) (1) of this section may not be
assigned or transferred to a single person, group, or
entity, except as provided above in this note.

NOTE 9: Paragraph (a) (1) of this section will not be
applied to cases involving television stations which are
primarily “satellite” operations. Such cases will be
considered on a case-by-case basis in order to determine
whether common ownership, operation, or control of the
stations in question would be in the public interest.
Whether or not a particular television broadcast station
which does not present a substantial amount of locally
originated rrogtamming is primarily a ‘“‘satellite™
operation will be determined on the facts of the particular
case. An authorized and operating “satellite™ television
station the Grade A of which pletely en-
compasses the community of license of a commonly
owned, operated, or controlled FM broadcast station, or
the community of license of which is completely encom-
passed by the 1 mv/m contour of such ari FM broadcast
station may quently b a ' satellite”
station with local studios and locally originated program-
ming. However, such commonly owned, operated, or
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p in with ?73.684, encompassing the
entire community of license of one of the FM broadcast
stations, or will result in the predicted 1 mv/m contour of
the FM broad station(s), d n d
with §73.313, encompassing the entire community of
license of the proposed station; or

(2) Such party, or un{ stockholder, officer or, di-
rector of such party, directly or indirectly owns, operates,
controls, or has any interest in, or is an officer or director
of any other television broadcast station if the grant of
such license would resuit in a concentration of control of
television b ing in a i i with
public interest, convenience, or necessity. In determining
whether there is such a concentration of control,
consideration will be given to the facts of each case with

articular reference to such factors as the size, extent and
ﬁ)cation of areas served, the number of people served,
and the extent of other competitive service in the areas in
questi e C ission, h , will in any event
consider that there would be such a concentration of con-
trol contrary to the public interest, convenience or
necessity for any party or any of its stockholders, officers
or directors to have a direct or indirect interest in, or be
stockholders, officers, or directors of, more than seven
television broadcast stations, no more than five of which
may be in the VHF band.

(ﬁ) Paragraph (a) of this section is not applicable to
non-commercial educational stations.

NOTE 1: The word “control” as used herein is not
limited to majority stock ownership, but includes actual
working control in whatever manner exercised.

NOTE 2: In applying the provisions of paragraph (a)
(1) of this section, partial (as well as total) ownership
interests in corporate broadcast li repr d by
ownership of voting stock of such corporations will be
considered.

NOTE 3: Except as provided in NOTE 4 of this
section, in ap'plﬁing the provisions of paragraph (a) (1)
and (a) (2) of this section to the stockholders of a cor-
poration which has more than 50 voting stockholders,
only those stockholders need be considered who are of-
ficers or directors or who directly or indirectly own 1
percent or more of the outstanding voting stock.

NOTE 4: In applying the provisions of paragraphs (a)
(1) and (a) (2) of this section to the stockholders of a cor-
poration which has more than 50 voting stockholders, an
investment company, as defined in 15 USC §80a-3 (com-
monly called a mutual fund), need be considered only if it
directly or indirectly owns 3 -percent or more of the
outstanding voting stock or if officers or directors of the
corporation are representatives of the investment com-

‘ pany. Holdings by investment companies under common

management shall be aggregated.

NOTE 5: In calculating the percentage of ownership of
voting stock under the provisions of NOTE 4, if an in-
vestment company directly or indirectly owns 50% or
more of the voting stock in a corporate broadcast
licensee, the investment y shall be idered to
own the same percentage of outstanding shares of the
corporate broadcast station licensee as it owns of the
outstanding voting shares of-the company standing
between it and the licensee corporation. If the inter-
Jmediate company owns less than 50% of the voting stock
of a corporate br station li the holding of
the investment company need not be considered under
the 3 percent rule, but, officers or directors of the licensee
corporation who are representatives of the intermediate

pany shall be d d to be rep ives of the in-
vestment company.

NOTE 6: In applying the provisions of paragraphs (a)
(1) and (a) (2) of this section to the stockholders of a cor-
goration which has more than 50 voting stockholders, a

ank holding stock through its trust department in trust
need be idered only if such bank directly or
indirectly owns 5 percent or more of the outstanding
voting stock: provided, the bank files a disclaimer of
intent to control the management or policies of the
broadcast corporation. Holdings by banks shall be aggre-
gated if the bank has any right to determine how the
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stock will be voted.

NOTE 7: In cases where record and beneficial
ownership of voting stock of a corporate broadcast
station licensce which has more than 50 voting stock-
holders are not identical, e.g., bank nominees holding
stock as record owners for the benefit of mutual funds,
brokerage houses holding stock in street name for the
benefit of customers, trusts holding stock as record
owners for the benefit of designated parties, the party
having the right to determine how the stock will be voted
wi:l be considered to own it for the purposes of these
rules.

NOTE 8: Paragraph (a) (1) of this section will not be
applied so as to require divestiture, by any licensee, of
existing facilities. Said paragraph will not appl{ to ap-
plications for assignment of license or transfer of control
filed in accordance with §§1.540 (b) or 1.541 (b) of this
chapter, or to applications for assignment of license or
transfer of control to heirs or legatees by will or intestacy
if no new or increased overlap would be created
between commonly owned, operated, or controlled tele-
vision broadcast stations and if no new encomp

transmitter site is in the place where the station is
located. (3) A majority (computed on the basis of du-
ration and not number) of a station’s programs or in the
case of a station affiliated with a network two-thirds of
such station’s non-network programs, whichever is
smaller, shall originate from the main studio or from
other studios or remote points situated-in the place wh=re
the station is located.

(b) (1) Stations will be licensed to serve more than

FCC Broadcast Rules
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InTV rules.
§73.613 Main studio location.——(a) The main studio
of a television broadcast station shall be located in the
principal community to be served. Where the princigal
ity to be served is a city, town, village or other

one city, town, political subdivision, or y onl

where a satisfactory showing is made that each suc

place meets all the requirements of the rules and regula-
tions of this subﬂan with respect to the location of main
studios; that the station can and will originate a
substantial number of local live programs from each such
place; and that the requirements as to origination of pro-
grams contained in paragraph (a) of this section would
place an unreasonable burden on the station if it were
licensed to serve only one city, town, political subdivision
or community. (2) A station licensed to serve more than
one place shall be considered to be located in and shall
intain main studios in each such place. With respect to

of communities proscribed iwaragraph (a) (1) of this
section as to ly owned, op d, or controlled
television broadcast stations and standard or FM
broadcast stations would result. Said paragraph will ap-
ply to all applications for new stations, to all other ap-
plications for assignment or transfer, and to all applica-
tions for major changes that will result in overlap of
contours of television broadcast stations with each other
no greater than that already existing. (The resulting areas
of overlap of contours of television br stations

such station and requirements as to origination of pro-
grams contained in paragraph (a) of this section shal! be
satisfied by the origination of programs from any or all
of the main studios or from other studios and remote
points situated in any or all of the places in which the
main studios are located.

§73.31. Authority to move main studio.—The licensee
of a station shall not move its main studio outside the
borders of the borough or city, state, district, territory, or

with each other in.such major change cases may consist

artly or entirely of new terrain. However, if the popu-
ation in the resulting overlap areas substantially exceeds
that in the previously existing overlap areas, the Com-
mission will not grant the application if it finds that to do
so would be against the public interest, convenience, and
necessity.) Said paragraph will not apply to major
changes in UHF television broadcast stations authorized
as of September 30, 1964, which will result in Grade B
overlap with another television broadcast station that
was ly owned, d, or controlled as of Sep-
tember 20, 1964; or to any application concerning a UHF
television broadcast station which would result in the
Grade A contour of the UHF station encompassing the
entire community of license of a commonly owned,
operated, or controlled standard or FM broadcast station
or which would result in the entire community of license
of such UHF station being encompassed by the 2 mv/m
or 1| mv/m contours of such standard or FM broadcast
stations, respectively. Such UHF overlap or community
encompassment cases will be handled on a case-by-case
basis in order to determine whether common ownership,
operation, or control of the stations in question would be
in the public interest. C y owned, op d, or
controlled broadcast stations with overlapping‘g:gmgugs

or with y p g S pr

paragraph (a) (1) of this section may not be assigned or
transferred to a single person, group, or entity, except as
provided in this note.

NOTE 9: Paragraph (a) (1) of this section will not be
applied to cases involving television stations which are
primarily “satellite” operations. Such cases will be
considered on a case-by-case basis in order to determine
whether common ownership, operation, or control of the
stations in question would be in the public interest.
Whether or not a particular television broadcast station
which does not present a substantial amount of locally
originated programming is primarily a ‘“satellite’
operation wirl be determined on the facts of the particular
case. An authorized and operating “satellite™ television
station the Grade B contour of which overlaps that of a
commonly owned, operated, or controlled “‘non-
satellite” parent television station, or the Grade A
contour of which completely encompasses the com-
munity of license of a commonly owned, operated, or
controlled standard or FM broadcast station, or the |
mv/m contour of such an FM broadcast station, may
subsequently become a *‘non-satellite™ station with local
studios and locally oglginaled programming. However,
such commonly owned, operated, or controlled *‘non-
satellite” television stations with Grade B overlap, or
such commonly owned, operated, or controlled *‘non-
satellite’” television stations and standard or FM stations
with the aformentioned community encompassment,
may not be transferred or assigned to a single person,
group, or entity, except as provided in Note 8.

STUDIO LOCATION, PROGRAM ORIGINATIONS
InAM rules...

§73.30 Station location and program origination.—(a)
(1) Except as provided in paragraph (b) of this section
cach standard broadcast station will be licensed 1o serve
primarily a particular city, town, political subdivision, or
community which will be specified in the station license
and the station will be considered to be located in such
place. (2) Unless licensed as a synchronous amplifier
transmitter, each station shall maintain a studio, which
will be known as the main studio, in the place where the
station is located provided that the main studio may be
located at the transmitter site whether or not the

p in which it is located, unless such move is to
the location of the station’s transmitter, without first se-
curing a modification of construction permit or license.
The licensee shall promptly notify the Commission of
any other change in location of the main studio.

In FM rules. ..

§73.210 Station location, main studio location, and
program origination.—(a) (1) Except as provided in para-
graph (b) of this section, each FM broadcast station will
be licensed to serve primarily a particular city, town,
political subdivision, or community which will be
specified in the station license and the station will be
considered to be iocated in such place.

(2) The-main studio of an FM broadcast station shall
be located.in the principal community to be served.
Where the principal community to be served is a city,
town, village or other political subdivision, the main
studio shall be located within the corporate boundaries of
such city, town, village or other political subdivision.
Where the principal community to be served does not
have specifically defined political boundaries, appli
tions will be considered on a case-to-case basis in the
light of the particular facts involved to determine whether
the main studio is located within the principal com-
munity to be served.

(3) Where an adequate showing is made that good
cause exists for locating a main studio outside the prin-
cipal community to be served and that to do so would be
consistent with the operation of the station in the public
interest, the Commission will permit the use of a main
studio location other than that specified in subparagraph
(2) of this paragraph. No relocation of a main studio to
a point outside the principal community to be served, or
from one such point outside the community to another,
may be made without first securing a modification of
construction permit or license, except for relocation at
the AM main studio location of a ned
station li d to the same

I M
ity. FCC Form 301
shall be used to apply therefor. The main studio may,
however, be relocated within the principal community to
be served, or be moved from a location outside the com-
munity to one within it, without specific authority, but
the Commission shall be notified promptly of any such
relocation.

(4) A majority (computed on the basis of duration
and not number) of a station’s programs or, in the case of
a station affiliated with a network, two-thirds of such
station’s non-network programs, which ever is smaller,
shall originate from the main studio or from other stu-
dios or remote points situated in the place where the
station is located.

(b) (1) Stations will be licensed to serve more than
one city, town, political subdivision, or community onlg
where a satisfactory showing is made that each suc
place meets all the requirements of this subpart with
respect to the location of main studios; that the station
can and will originate a substantial number of local live
programs from each such place; and that the require-
ments as to origination of programs.contained in para-
graph (a) of this section would place an unreasonable
burden on the station if it were licensed to serve only one
city, town, political subdivision, or community.

(2) A station licensed to serve more than one place
shall be considered to be located in and shall maintain
main studios in each such place.

(3) With respect to such station, the requirements in
paragraph (a) of this section as to origination of pro-

rams shall be satisfied by the origination of programs
?rom any or all of the main studios, other studios, or re-
mote points situated in any or all of the places in which
the main studios are located.

Broadcasting Yearbook 1975

A-17

www americanradiohistorv com

political subdivision, the main studio shall be located
within the corporate boundaries of such city, town,
village or other political subdivision. Where the principal
community to be served does not have specifically de-
fined political boundaries, applications will be considered
on a case-to-case basis in the light of the particular facts
involved to determine whether the main studio is located
within the principal community to be served.

(b) Where an adequate showing is made that good
cause exists for locating a main studio outside the prin-
cipal community to be served and that to do so would be
consistent with the operation of the station in the public
interest, the Commission will permit the use of a main
studio location other than that specified in paragraph (a)
of this section. No relocation of a main studio to a point
outside the principal community to be served, or from
one such point outside the ity to , may be
made without first securing a modifzncalion of construc-
tion permit or license. FCC Form 301 shall be used to ap-
ply therefor. The main studio may, however, be relocated
within the principal community to be served or be moved
from a location outside the community to one within it
without specific authority, but the Commission shall be
notified promptly of any such relocation.

OPERATING SCHEDULES
For AM stations. ..
§73.71 Mini ¢ hedule.—(a) All stan-

dard broadcast stations arc required to maintain an
operating schedule of not less than two-thirds of the total
hours they are authorized to operate between 6 a.m. and
6 p.m., local time, and two-thirds of the total hours they
are authorized to operate between 6 p.m. and midnight,
local time each day of the week except Sunday: Provided,
however, that stations authorized for daytime operation
only need comply only with the minimum requirement
for operation between 6 a.m. and 6 p.m.

(b) In the event that causes beyond the control of a
permittee or licensee make it impossible to adhere to the
operating schedule in paragraph (a) of this section or to
continue operating, the station may limit or discontinue
operation for a period of not more than 30 days without
further authority from the Commission, provided that
notification is sent to the C ission in. Washingt
D.C. no later than the 10th day of limited or discontinued
operation. During such period, the permittee or licensee
shall continue to adhere to the requirements of the
station license pertaining to the lighting of antenna struc-
tures. In the event normal operation is restored prior to
the expiration of the 30-day period, the permittee or
licensee will so notify the Commission in Washington,
D.C. of this date. lfy causes beyond the control of the
permitee or licensee make it impossible to comply within
the allowed period, informal written request shall be
made to the C ission in Washing D.C., no later
than the 30th day for such additional time as may be
deemed necessary.

73.72 Operation .during experimental period. —The
li $ of each iard b0 et station mll operate
or refrain from operating its station during the experi-
mental period as directed by the Commission in order to
facilitate frequency measurement or for the determi-
nation of interference.

§73.73 Specified hours.—If the license of a station
ifies the hours of operation, the schedule so specified
shall be adhered to except as provided in §§73.23 (¢),
73.71,73.72 and 73.98 (d). .
§73.79 Licease to specify sunrise and sunset hours.—I
the li of a broad station is required to com-
mence or cease operation, or to change the mode of
operation of the station at the times of sunrisc and sunset
at any particular location, the controlling times of each
month of the yearare set forth in the station’s instrument
of authorization. Uniform sunrise and sunset times are
specified for all of the days of each month, based upon
the actual times of sunrise and sunset for the fifteenth day
of that month adjusted to the nearest quarter hour. In ac-
cordance with a standardized procedure described
therein, actual sunrise and sunset time -are derived by
interpolation in the tables of the 1946 American Nautical
Almanac, issued by the Nautical Almanac Office of the
United States Naval Observatory.

- §73.80 Secondary station; filing of operatin,

schedule.—The license of a secondary station authoriz

to operate limited time and which may resume operation
at the time the dominant station (or stations) on the same
channel ceases operation shall, with each application for
renewal of license, file in triplicate a copy of its regular
operating schedule, bearing a signed notation by the
licensee of the dominant station of its objection or lack of
objection thereto. Upon approval of such operating
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schedule, the Commission will affix its file mark and
return one copy to the licensee authorized to operate
limited time;- which shall be posted with the station
license and considered as.a part thereof. Departure from
said operating schedule will be permitted in accordance
with the procedure set forth in §73.77.

§73.81 Secon station; failure to reach agreement.—
If the licensee of a secondary station authorized to
operate limited time and a domi station on a ch 1
are unable to agree upon a definite time for r pti
of operation by the station authorized limited time, the
Commission shall be so notified by the licensee of the
station authorized limited time. After receipt of such

the Ci ission will desi for hearing the
applications of both stations for renewal of license, and
pending the hearin? the schedule previously adhered to
shall remain in full force and effect.

§73.82 Departure from
In all cases where a station licensee is required to prepare
and file an operating schedule, any deviation of departure
from such schedule, except as herein authorized, shall be
considered as a violation of a material term of the license.

§73.87 Tiines-and modes of program transmission
Except as provided in §73.98 and §73.99, no standa
broadcaststation shall operate at times, or with modes or
powers, other than those specified in the basic instrument
of authorization. «

§73.88 Blanketing Interf —The li of each
broadcast station is required to satisfy all reasonable
complaints.of blanketing interference with the 1 m/v
contour.

§73.98 Operation during emergency.—(a) “When
necessary to the safety of life and property and in
response to dangerous conditions of a general nature,
standard. broadcast stations may, at the discretion of the
licensee and without further Commission authority,
transmit emergency weather warnings and other
emergency information. Examples of emergency situa-
tions which may warrant either an immediate or delayed
response by the licensec are: tornadoes, hurricanes,
floods, tidal waves, earthquakes, icingconditions, heavy
snows, widespread fires, discharge of toxic gases,

| d power fail
civil disorders. Transmission of information concerning

hadul. 1ol vinlati

, industrial ‘explosions, -and .

Operation under a PSA is not mandatory, and

operations compatible with interference derations,

the following classes of dard br permittees

and licensees are cligible to request Pre-sunrise Service

Authoriéy (PSA):
1) <

(¢) Op
will not be included in determining compliance with the
requirements of §73.71. To the extent.actually un-
dertaken;- however, pre-sunrise operation will be

ass II stations operating on clear
other than Class I-A clear ch Is; Class I

d -by.the' C in determining overall

operating on Class I-A clear channels assigned to the.

nited States under the NARBA or the U.S./Mexican- .
A'greemem. where such Class I1 stations are located west~
of co-ch 1 Class I-A stati and Class 11 stations

‘authorization and may be suspended, m

pl with past programing representations and
station policy concerning commerctal matter.
[} ﬁe?SA is secondary to the basic instrument of
odified, or with-
drawn by the Commission without prior notice or right to

“heasing, if necessary to resolve interference conflicts; to

operating on the Class I-A clear channels 730, 800, 900,
1050, 1250. and 1570 ke/s, which are assigned to Mexi
under the af ioned ag;

(2) Class 111 stations.

(b) When issued, a PSA will permit:

(1) Class II stations operating on Mexican Class I-A
clear channels to commence operation with their daytime

P g with foreign. governments, or in
other circumstances warranting such action.

(8) The PSA will be issued for a term coinciding with
the current basic instrument of authorization and, unless
surrendered by the holder or suspended, modified or
withdrawn by the.Commission, will have continuing or

antenna systems ‘at 6 a.m. local time, and to
such operation until the sunrise times specified in their
basic instruments of authorization; and other Class I
stations, where ecligible under paragraph (a) (1) of this
section, to commence operation with their ‘daytime or .
critical hours antenna systems either at 6 a.m. local time,
or at the time of sunrise at the westernmost LClass Lvr

d effect under ding instr

(h) The issuance of a PSA is intended to include the
waiver of §§73.45, 73.182, and 73.188 in situations where
the operation might otherwise be considered as

hnically sub dard. H , such special condi- -
tions as the.Commission may deem appropriate may be
included in the PSA to insurc the -operation of lh:
tr: i iated equi in d wit]

station located cast of the Class II stations ( is
later), and to continue such operation until the sunrise
times specified in their basic instruments of authoriza-
tion: Provided, that the permissible power to be specified
in a PSA shall not exceed 500 watts (or the authorized
daytime or critical hours power, if less than 500 watts), or
such lesser power as may be determined by computations
made pursuant to paragraph (c) of this section.

(2) Class 111 ions to peration with
their daytime antenna systems at 6:00 a.m. local time,
and to continue such operation until local sunrise: Pro-
vided, that the permissible power, to be specified in the
PSA, shall not exceed 500 watts or such lesser power as
may be determined on the basis of calculations made pur-
suant to paragraph (c) of this section.

(c) Notwithstanding the provisions of §§1.571 and
1.580 of this chapter, requests for PSA’s shall be treated
as proposals for minor change in existing facilities and,
as such, are not subject to the procedural requirements or

di licable to applications for new faciliiies.am;l

and quip
allphases of good engineering practice.
(1) In the event of permanent discontinuance of pre-
sunrise_operation, the PSA shall be forwarded to the
C i 's Washi office for llation, and -
the Engineer in Charge of the radio district in which the
station is | d shall be notified dingl

For FM stations . ...

73.242 Duplication of AM and FM-programing.—(a)
After October 15, 1965, licensees of FM stations in cities
of over 100,000 population (as listed in the latest regular
U.S. Census Reports) shall operate so as to devote no
more than 50 percent of the average FM broadcast week
to programs duplicated from an AM station owned by
the same licensee in the same local area. For the purposes
of this paragraph, duplication is defined to mean si-
multaneous broadcasting of a particular program over
both the AM and FM station or the broadcast of a
particular FM program within 24 hours before or after

¢ identical program is broadcast over the AM station.

8ly.

major changes therein. PSA q shall be
by letter, signed in the manner specified in §1.513 of this
chapter, with the following information:

(1) Name, call letters and station location.

(2) For Class II stations operating on clear channels
other than Class I-A clear channels, a showing that ob-
jectionable interference as determined by the Standard

school closings and. changes in school bus schedul
resulting from any of these conditions is appropriate. In
addition, and if requested by responsible public officials,
emergency point-to-point ges may be d
for the purpose of requesting or dispatching aid and
mmm%c'n rescue operations.

(b) When emergency operation is conducted under a
state-level EBS Operational Plan, the attention signal
described in §73.906 may be employed.

(c) Except as provided in paragraph (d) of this
settion, emergenCy operation shall be confined to the
hours, frequencies, powers, and modes of operation
specified in the license documents of the stations
concerned.

(d) When adequate advance warning cannot be given
with the facilities or hours authorized, stations may em-
ploy their full daytime facilities during nighttime hours to
carry weather warnings and other types of emergency in-
formation connected with the examples listed in para-
graph (a) of this section. Because of skywave interference
impact on other stations assigned to the same channel,
such e?ipqraﬁon may be undertaken only if regular, un-
limited-time service is nonexistent, inadequate from the
standpoint of coverage, or not serving public need. All
operation under this paragraph must be conducted on a

ial basis. R ded music may be used to
the extent necessary to provide program continuity.

(¢) Any emergency operation undertaken in accor-
dance with this section may be terminated by the Com-
mission, if re(l\nred in the public interest.

) 1 iately upon jon of an emergency
during which brouicast facilities were used for the trans-
mission of point-to-point messages under paragraph (a)
of this section, or when daytime facilities. were used
during nighttime hours in accordance with paragraph (d)
of this section, a report in letter form shall be forwarded
to the C ission, in Washing D.C,, setting forth
the nature of the emergencl))v, the dates and hours of
emergency operation, and a brief description of the ma-
terial carried during the emergency period. A certifi-
cation of compli with the ialization pro-
vision of pnragras: (d) of this section must accompany
the report where daytime facilities are used during night-
time hours, together with a detailed. showing concerning
the alternate service provisions of that paragraph

. (8) 1 the Emergency Broadcast System (EBS) is ac-
tivated at the National-Level while non-EBS emergen:
operation under this section is in progress, the EBS shall
take precedence.

§73.99 Pre-sumrise Service A .—(a) In order
to afford the maximum uniformity in early morning

Broadcast Technical Stand. 73.182°t0 73.190), or
by the enfineerin standards of the NARBA (whichever
is controlling), will not be caused wishin the 0.5 mv/m 50
getoynt skywave contour of any domestic Class -B

tation, or of a Class I-B station in any country sig y

(b) Compliance with the non-duplication re-
qui shall be evidenced by such showing in con-
nection with renewal applications as the C issi
may require.

(c) lgon a substantial showing that continued
program duplication over a particular station would bet-
ter serve the public interest than immediate non-du-
plication, a licensee may be granted a temporary exemp-
tion from the re?uiremenu of paragraph (a) of this
section, Req or such fon must be submitted -
to the Commission, accompanied by supporting data, at

to the NARBA, where the Class 11 station is located east
of the Class I-B station; for Class II stations operating on
Mexican Class I-A clear channels, and for Class I sta-
tions located east of co-channel Mexican Class I-B sta-
tions, a showing under the engineering standards of the
United States/Mexican "Agreement that the Class 11
station does not produce a signal in excess of 25 uv/m 10
percent skywave at any point on the co-channel Mexican
Class I station’s 0.5 mv/m 50 percent skywave contour
which falls on Mexican territory, or more than 50 uv/m

least 6 hs prior to the time the non-duplication re-
quirement of paragraph (a) of this section is to become
effective as to a particular station. Such exemption, if
granted, will ordinarily run to the end of the station’s cur-
rent license period, or if granted near the end of the
license period, for some other reasonable period not to
exceed 3 years.

§73.261 Time of operation.—(a) All FM broadcast sta-
tions will be licensed for unlimited time operation. All
FM i e ired t intain an operating

10 g;rcen( skywave at any point on the M border
or boundary where the signal of the Mexican Class 1
station exceeds 0.5 mv/m 50 percent skywave in strength.
In addition, the applicant must show that foreign Class I1
stations (if any) assigned to the same channel as the U.S.-
Class I1 station will receive full protection under the stan<-
dards for nighttime operation set forth in the applicable
agreement. If the foregoing protections cannot be
achieved by the Class 11 station while operating with 500
watts, a showing may be submitted to blish the level
to which power must be limited to preclude objectionable
interference: Provided, that in relation to Canadian Class
I1 stations, the permissible power level may be es-
tablished in the manner described in paragraph (c) (3) of
this section by the use of Figure 12 0f §73.190.

(3) For Class 111 stati a ing that co-ch |

are req o

hedule of not less than eight hours between 6 a.m. and 6
p.m., local time, and not less than four hours between 6
p.m. and midnight, local time, each day of the week ex-
cept Sunday.

(b) In the event that causes beyond the control of a
permittee or licensec make it impossible to adhere to the
operating schedule in paragraph (a) of this section or to
continue oreraling, the station may limit or discontinue
operation for a period of not more than 30 days without
further authority from the Commission, provided that
notification is sent to the C ission in Washing
D.C. no later than the 10th day of limited or discontinued
operation. During such period, the permittee or licensee
shall continue to adhere to the requirements of the
station license pertaining to the lighting of antenna struc-
tures. In the event normal operation is restored prior to

stations in foreign countries will receive full treaty pro-

the of the 30-day period, the permittee or

tection. If such protection cannot be achieved on the
basis of 500-watt operation, calculations may be submit-
ted to establisluhe level to which power must be reduced

to precl j interf : Provided, that
with respect to Canadian Class I1I stations, such power
level may be established by a showing that the radiati

1 will so notify the C i in W g
D.C. of this date. If the causes beyond the control of the
permittee or li make it impossible to ply within

the allowed geriod, informal written recges - shall be
made to the ission in Washing .C., no later
t‘han tl}e 30th day for such additional times as may be

at the pertinent vertical angle toward h 1 Ca-
nadian stations does not exceed that defined in Figure 12
of §73.190. If the latter showing cannot be made on the
basis of 500-watt operation, calculations may be submit
ted to establish the level to which power must be reduced
in order to limit radiation at the pertinent vertical angle
to the values specified in Figure 2 0f§73.190.

(4) A description of the method whereby any
p d power reduction will be achieved.

(5) Calculations made under paragraph (c) of this
section shall not take outstanding PSA’s into account,
nor shall the grant of PSA confer any degree of in-
terference protection on the holder thereof.
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§73.262_Experimental operatlon.—(a) The period
between 12 midnight and 6 a.m., prevailing local time,
may be used for experimental purposes in testing and
maintaining apparatus by the licensee of any FM
broadcast station on its assigned frequency and not in
excess of its authorized power without specific authoriza-
tion from the Commission. -

(b) FM broadcast stations may (with..prior notifi-
cation to the Commiission and the Engi in Charge of
the radio district in which the station is located) test,
maintain, and adjust the apparatus at the station during
other time periods; and may (upon informal application)
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conduct technical experimentation directed to the
improvement of technical phases of operation during
other time periods and for such purposes may utilize a
signal other than the standard FM signal, subject to the
following conditions:

(1) That the licensee complies with the provisions of
§73.261 with regard to the minimum number of hours of

broadcast on the visual transmitter is not consistent with
this paragraph, except for the specific purposes and
periods specified in paragraph (c) (2).

(3) A travel lecture in which the words of the lecturer
are broadcast simultaneously with still pictures or slides
of scenes illustrating the lecture and a newscast in which
the words of the are broad imut ly
with still pictures or slides of the news events, are exam-
ples of programs in which the aural and visual trans-

operation.
(2) That emissions outside the authorized bandwidth
shall comply with §73.317 (a) and that no interfe is

caused to the transmissions of other FM broadcast sta-
tions.

(3) No charges cither direct or indirect shall be made
by the licensee of an FM broadcast station for the

production or transmission of programs when cond g

are integral parts of the same program having a
substantial relationship to each other, within the meanin,
of paragraph (c) (2). Mood music unrelated to the visual
tr ission is not i with this paragraph.

(4) The broadcast of a test pattern accompanied by a
ical ition for the purpose of demonstration,

technical experimentation.

For TV stations. . .

§73.651 Time of oﬂnntion.—(a) (1) All television
broadcast stations will be licensed for unlimited time
operation. Each such station shall maintain a regular
grogram operating schedule as follows: not less than 2

ours daily in any five broadcast days per week and not
less than a total of 12 hours per week during the first 18
months of the stations operation; not less than 2 hours
daily in any 5 broadcast days per week and not less than a
total of 16 hours, 20 hours and 24 hours per week for
each successive 6-month period of operation, respec-
tively; and not less than a total of 28 hours per week
thereafter.

(2) ™“Operation” inctudes the period during which a
station is operated pursuant to temporary authorization
or during program tests, as well as during the license pe-
riod. Time devoted to test patterns, or to aural prescnta-
tions ied by the inci | use of fixed visual
images which have no substantial relationship to the sub-
ject matter of such aural presentations, shall not be
considered in computing periods of program service.

(3), In the event that causes beyond the control of a
permittee or licensee make it impossible to adhere to the
operating schedule in paragraph (a) of this section or to
continue oPerating, the station may limit or discontinue
operation for a period of not more than 30 days without
further authority from the Commission, provided that
notification is sent to the Ci ission in Washingt
D.C. no later than the 10th day of limited or discontinued
operation. During such period, the permittee or licensee
shall continue to adhere to the requirements of the
station license pertaining to the lighting of antenna
structures. In the event normal operation is restored
prior to the exriration of the 30-day period, the permittee
or licensee will so notify the Commission in Washington,
D.C. of this date. If the causes beyond the control of the
permittee or licensee make it impossible to comply within
the allowed period, informal written request shall be
made to the C in Washing .C., no later
than the 30th day for such additional time as may be
deemed necessary.

(b) Noncommercial educational television broadcast
stations are not required to operate on a regular schedule
and no minimum number of hours of operation is
specified; but the hours of actual operation during a
license period shall be taken into account when
considering the renewal of noncommercial educational
television broadcast licenses.

(c) (1) The aural transmitter of a television station
shall not be operated separately from the visual transmit-
ter except for the following purposes:

(i) For actual tests of station et;uipment or actual ex-
perimentation in accordance with §73.666; and

sale, installation or orientation of television receivers, or
iving is not i with this paragraph.

(5) Music accompanying the transmission of a test

pattern upon which is visually imposed a moving test

consisting of continuous program material, such as a run-

ning or news Y, is i with
this paragraph.
(6) Music panying the tr of a test

pattern upon which is visually imposed a clock indicating
the time of day, or a text that is changed at spaced inter-
vals, is not consistent with this paragraph.

OPERATOR REQUIREMENTS
In AM rules. ..

§73.93 Operator requirements.—(a) Onc or more
operators holding a radio operator license or permit of a
grade specified in this section shall be in actual charge of
the transmitting system, and shall be on duty either at the
transmitter location or at the remote control point. If
operation by remote control has not been authorized, the
transmitter, required monitors and other required
metering equipment shall be readily accessible, and
located sufficiently close to the operator at the normal
operation position that deviations from normal indica-
tions of required instruments can be observed within a
360° arc from that position. If operation by remote con-
trol is authorized, tﬁz required controls and instruments
shall be readily accessible, and located sufficiently close
to the operator at the normal operating position that de-
viations from normal indications of required metering
instruments can be observed in a 360° arc from that
position.

(b) With the exceptions set forth in paragraph (f) of
this section, adjustments of the transmitting system, and
inspection, maintenance, required equipment perfor-
mance measurements, and required field strength
measurements shall be performed only by a first class
radiotelephone operator, or, during periods of operation
when a first class radiotelephone operator is in charge of
the transmitter, by or under the direction of a broadcast

I regularly ged in the practice of broadcast
station engineering.

(c) A station using a non-directional antenna with
nominal power of 10 kilowatts or less may employ first
class operators, second class operators, or operators with
third class permits endorsed for broadcast station
operation for routine operation.of the transmitting
system if the station has at least one first class radio-
telephone operator readily available at all times. This
operator may be in full-time employment, or, as an-al-
ternative, the licensec may contract in writing for the
services, on a part-time basis, of one or more such opera-
tors. Signed contracts with part-time operators shall be
kept in the files of the station and shall be made available
for inspection upon request by an authorized

(ii) For emergency *“fills” in case of visual equip
failure or unscheduled and unavoidable delays in
presenting visual programs. In such situations the aural
transmitter may be used to advise the audience of diffi-
culties and to transmit for a short period program ma-
terial of such nature that the audience will be enabled to
remain tuned to the station: for example, music or news
accompanying a test pattern or other visual presentation.

(2) During periods of transmission of a test pattern
on the visual transmitter of a television station, aural
transmission shall consist only of a single tone or series of
variable tones. During periods when still pictures or
slides arc employed to produce visual transmissions
which are panied by aural tr issi the aural
and visual transmission shall be integral parts of a
program or announcement and shall have a substantial
relationship to each other; Provided: That nothing herein
shall preclude the transmission of a test pattern, still pic-
ture or slides for the following Furpom and periods:

To pany aura s of the
station’s program schedule and aural news broadcasts or
news commentaries, for-a total period not to exceed one
hour in any broadcast day.

(i) To pany aural t for a period
of time not to exceed fifteen minutes immediately prior
to the of a prog; i hedul
Examples: (1) Duplication of AM or FM programs on
the aural transmitter of a television station while the
same program is broadcast on the visual transmitter (i.c.,
a “simulcast™) is consistent with this paragraph.

(2) Duplication of AM or FM programs on the aural
transmitter of a television station while a test pattern is

repr of this C

(d) A station using a non-directional antenna, durin,
periods of operation with authorized power in excess o
10 kilowatts, may employ first class radiotelephone
operators, second class operators, or operators with the
third class permits endorsed for broadcast station
operation for routine operation of the transmitting
system if the station has in full-time employment at least
one first class radiotelephone operator and complies with
the provisions of paragraphs (f) and (g) of this section.

(¢) A station using a directional antenna system,
which is required by the station authorization to maintain
the ratios of the currents in the elements of the system
within a tolerance which is less than 5 per cent or the
relative phases of those currents within a tolerance which
is less than 3 degrees shall, without exception, employ
first class radiotelephone operators who shall be on duty
and in actual charge of the transmitting system as
specified in paragraph (a) of this section during hours of
operation with a directional radiation pattern. A station
whose authorization does not specifically require therein
the maintenance of phase and current relationships
within closer tolerances than above specified shall em-
ploy first class radio-telephone operators for routine
operation of the transmitting system during periods of di-
rectional operation, provided, however, that holders of
second class licenses or third class permits endorsed for
broadcast station operation, may be employed for
routine operation of the transmitting system if the
following conditions are met:

FCC Broadcast Rules
fa el e e ]

(2) The station shall be equipped with a type-ap-
proved phase (antenna) monitor fed by a samplin
system installed and maintained pursuant to accepts
standards of good engineering practice (seee NOTE | at
end of this section).

(3) Within one year of the date on which the Com-
mission is notified, pursuant to §73.93(h), of the
designation of a chief operator, the station shall complete
a partial proof of performance, as defined in Note 2 at
the end of this section, and shall complete subsequent
partial proofs of performance at three year intervals
thereafter. A skeleton groof of performance, as defined
in Note 3 at the end of this section, shall be completed
during each year that a partial proof of performance is
not required. Not less than ten, nor more than fourteen
months shall elapse between the completion dates of suc-
cessive proofs of performance. The results of such proofs
sl';zl;sb%prepared and filed as specified in paragraph (b)
0l EIN

(4) Field strength measurements shall be made at the
monitoring points specified in the station authorization
at least once each 30 days unless more frequent measure-
ments are required by such authorization. The results of
these measurements shall be entered in the station
maintenance log. The licensee shall have readil
available, and in proper working condition, field strengtz
measuring equipment to perform these measurements.

Subject to the conditions set forth in paragraphs
(¢), (d), and (e) of this section, the routine operation of
the transmitting system may be performed by an
operator holding a second class license or_third class
Eermit endorsed for broadcast station operation. Unléss,
owever, performed under the immediate and personal
supervision of an operator holding a first class radio-
telephone license, an operator holding a second class
license or third class permit endorsed for broadcast
station operation, may make adjustments only of
external controls, as follows:
f}l) Those necessary to turn the transmitter on and
oif;

(2) Those necessary to compensate for voltage fluc-
tuations in the primary power supply;

(3) Those y to maintai
the transmitter within prescribed limits;

(4) Those necessary to effect routine changes in
operating power which are required by the station autho-
rization;

(5) Those necessary to change between non-direc-
tional and direction or between differing radiation pat-
ters, provided that such changes require only activation
of switches and do not involve the manual tuning of the
transmitter final amplifier or antenna phasor equipment.
The switching equipment shall be so arranged-that the
failure of any relay in the directional antenna system to
activate properly will cause the emissions of the station to.
terminate.

(g) It is the responsibility of the station licensee to
insure that each operator is fully instructed in the perfor-
mance of all the above adjustments, as well as in other re-
quired duties, such as reading meters and making log
entries. Printed step-by-step instructions for those adjust-
ments which the lesser grade operator is permitted to
make, and a tabulation or chart of upper and lower
limiting values of parameters required to be observed and
logged, shall be posted at the operatingurpsilion.. The
emissions of the station shall be terminated immediately
whenever the transmitting system is observed operating
beyond the posted parameters, or in any other manner in-
consistent with the rules or the station authorization, and
the above adjustments are ineffective in correcting the
condition of improper operation, and a first class radio-
telephone operator is not present.

(h) When lesser grade operators are used, in accor-
dance with paragraph (d) or (¢) of this section, for any
riod of operation with nominal power in excess of 10 kilo-
watts, or with a directional radiation pattern, the station
licensee shall designate one first class radiotelephone
operator in full-time employment as the chief operator
who, together with the li shall be responsible for
the technical operation of the station. The licensee also
may desig her first class radioteleph p
as assistant chief operator, who shall assume all responsi-
bilities of the chief operator during periods of his
absence. The station licensee shall notify the engineer in
charge of the radio district in which the station is located
of the name(s) and license number(s) of the operator(s) so
designated. Such notification shall be made within three
days of the date of such designation. A cory of the notifi-
cation shall be posted with the license(s) of the designated
operator(s).

(1) An operator designated as chief operator for one
station may not be so designated concurrently at any
other standard broadcast station.

(2) The station licensee shall vest such authority in,
and afford such facilities to the chief operator as may be
necessary to insure that the chief operator’s primary

dulation levels of

(1) The station must have in full-time employ at
least one first class radiotelephone operator.
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ponsibility for the proper technical operation of the
station may be discharged efficiently.
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(3) At such time as the regularly designated chief
operator is unavailable or unable to act as chief operator
(e.g., vacations, sickness), and an assistant chief operator

has not been designated, or, if designated, for any reason
is unable to assume the duties of chief operator, the
it shall desi her first class radiotelephone

operator as acting chief operator on a temporary basis.
Within three days of the date such action is taken, the
engineer in charge of the radio district in which the
station is located shall be notified by the licensee by letter
of the name and license number of the acting chief
operator, and shall be notified by letter, again within
three days of the date when the regularly designated chief
operator returns to d:?.

(4) The designated chief operator may serve as a
routine duty transmitter operator at any station only to
the extent that it does not interfere with the efficient dis-
charge of his responsibilities as listed below.

(i) The insp and of the tr
ting system including the system and required
monitoring equipment.

(ii) The accuracy and completeness of entries in the
maintenance log.

(iii) The supervision and instruction of all other
;ta{ion operators in the performance of their technical

uties.

(iv) A review of completed operating logs to de-
termine whether technical operation of the station has
been in accordance with the rules and terms of the station
authorization. After review, the chief operator shall sign
the log and indicate the date and time of such review. If
the review of the operating logs indi hnical
operation of the station is in violation of the rules or the
terms of the station authorization, he shall promptly
initiate corrective action. The review of each day's
operating log shall be made within 24 hours, except that,
if the chief operator is not on duty during a given 24 hour
ﬁeriod, the logs must be reviewed within two hours after

is next appearance for duty. In any case, the time before
review shall not exceed 72 hours.

(i) The operator on duty at the transmitter or remote
control point, may, at the discretion of the licensee and
the chief operator, if any, be employed for other duties or
for the operation. of another radio station or stations in
accordance with the class of operator’s license which he
holds and the rules and regulations governing such other
uation:,rrrovided. however, that such other duties shall
not interfere with the proper operation of the standard
broadcast transmitting system and keeping of required

logs.
() Atall dard broad: stations, a

other duties shall in no way impair or impede the re-
quired supervision of the television broadcast transmit-
ter. If operation by remote control has not been au-
thorized, the transmitter shall be readily accessible, and
located sufficiently close to the operator at the normal
operating position that deviations from normal indica-
tions of required instruments can be observed from that
position. If operation by remote control is authorized,
the control and monitoring equipment shall be readily ac-
cessible, and located sufficiently close to the operator at
the normal operating position that deviations from
normal indications of required instruments can be ob-
served from that position.

FACSIMILE

§73.266 Facsimile broadcasting and multiplex trans-
mission.—(a) FM broadcast stations may transmit sin‘\-

lex f: ile in d with tr i
set forth in §73.318 during periods not devoted to FM
aural broadcasti uch tr issions may not exceed

one hour during the period between 7 a.m. and midnight
(no limit for the hours between midnight and 7 a.m.) and
may not be d toward the mini operation re-
$|ired by §73.261. The Commission shall be notified by

e li of the FM broad station of its intent to
transmit such facsimile.

(b) FM broadcast stations may, upon securing au-
thorization from the Commission, transmit multiplex
facsimile in d with tr issi dards set
forth in §73.318; provided that the transmission of such
facsimile does not reduce the quality of aural programs

| ly tr: itted by the li below that re-
quired by the technical standards of this subpart and that
no degradation of such aural programs will result from
such facsimile transmissions when received on FM

. receivers not equipped with filter or other additional

equipment.

PERSONAL ATTACK AND POLITICAL
BROADCASTING
In AM rules...

73.123 Personal ks; p ials.—(a)
en, during the greumntion of views on a con-
troversial issue of public importance, an attack is made
upon the honesty, character, integrity or like personal
xlalities of an identified person or group, the licensee
all, within a reasonable time and in no event later than
one week after the attack, transmit to the person or
group attacked (1) notification of the date, time and iden-
tification of the broadcast; (2) a script or tape (or an ac-
curate summary if a script or tape is not available) of the
attack; and (3) an offer of a reasonable opportunity to

Netnal odi

oro P m-

of the srstcm and required moni-
toring equipment in use, shall be made by an operator
holding a first class radiotelephone license at least once
each calendar week. The interval between successive re-
quired in:gec\ions shall not be less than 5 days. This in-
spection shall include such tests, adjustments, and repairs
as may be necessary to insure operation in conformance
with the provisions of this subpart and the current station
authorization. 2 of
ph (2) o

NOTE I: The effecti of subparag
Kan_fn;h () is suspended until June 1, 1974.

OTE 2: The partial proof of performance shall
consist of at least 10 field strength measurements on cach
of the radials established in the latest complete ad-
justment of the directional antenna system. These
measurements shall be made at locations, all within 2 to
10 miles from the antenna, which were utilized in such
adjustment, and include on each radial, the point, if any,
designated as a monitorinf point in the station authoriza-
tion. Measurements shall be analyzed in the manner

rescribed in §73.186 of the rules of this part.

OTE 3: e skeleton proof of performance shall
consist of field strength measurements, at least three on

d over the li ’s facilities.

The provisions of paragraph (a) of this section
shall not be applicable (i) to attacks on foreign groups or
foreign public figures; t(ii) to personal attacks which are
made by legally qualified candidates, their authorized

L or. those iated with them in the cam-
on other such candidates; their authorized
orp iated with the candid in
the campaign; and (iii) to bona fide newscasts, bona fide
news interviews, and on on-the-spot coverage of a bona
fide news event (including commentary or analysis
contained in the foregoing programs, but the provisions
of paragraph (a) shall be applicable to editorials of the
licensee).
NOTE: The fairness doctrine is applicable to situa-
tions coming within (iii), above, and, in a specific factual
ituati ma:( be applicable in the general area of
political broadcasts (it), above. See, Section 315(a) of the
Act, 47 USC §315(a); Public Notice: Applicability of the
Faimness Doctrine in the Handling of Controversial
Issues of Public Importance, 29 Fed. Reg. 10415. The
categorics listed in (iii) are the same as those specified in
Section 315(a) of the Act.
(c) Where a licensee, in an editorial, (i) endorses or

praign,

each of the radials established in the latest lete ad-
j of the directional system, made at
measurement locations utilized in such adjustment, and
include, on each radial, the point, if any, designated as a
monitoring point in the station authorization.

In FM rules. ..

sn.wo»«m-?m-m
'§7§F§l3)}TOR‘S NOTE: Substantially the same as

InTVrules . . .

§73.661 Operator requirements.—One or more opera-
tors holding a valid radiotelephone first class operator
license shall be on duty at the place where the transmit-
ting apparatus is located or at a remote control point es-

blished p to the p of §73.676, and in
actual charge thereof whenever the transmitter is deli-
vering power to the transmitting antenna. The licensed
operator on duty and in charge of the television
broadcast transmitter may, at the discretion of the
licensee, be employed for other duties or for the
operation of another station or stations in accordance
with the class of license which he holds and the rules and
regulations governing such other stations. However, such

(ii) opp a legally qualified candidate or candidates,
the licensee shall, within 24 hours after the editorial,
transmit to respectively (i) the other qualified candidate
or candidates for the same office or (ii) the candidate op-
posed in the editorial (1) notification of the date and the
time of the editorial; (2) a script or tape of the editorial;
and (3) an offer of a reasonable opportunity for a candi-.
date or a spokesman of the candidate to respond over the
licensee’s facilities: provided, however, that where such
editorials are broadcast within 72 hours prior to the day
of the election, the licensee shall comply with the provi-
sions of this subsection sufficiently far in advance of the
broadcast to enabie the candidate or candidates to have a
reasonable opportunity to prepare a response and to
present it in a timely fashion. '

In FM rules.., .
§73.300 (EDITOR’S NOTE: Identical with §73.123
above.]

InTVrules,.,
§73.679 [EDITOR'S NOTE: Identical with §73.123
above.]

§73.125 Equal employment opportumities.—(a)
Broadcasting Yearbook 1975
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General policy: Equal opportunity in employment shall-

be afforded by all licensees or Permi(}wg oFcﬁmm'erqia.lly
or s

y
or international -broad (as in this
Part) to all qualified persons, and no person shall be dis-
criminated against in employment because of race, color,
religion, or national origin or sex.

(b) Equal emfloymen( opportunity program: Each
station shall establish, maintain, and carry out, a positive
continuing rrogram of specific practices designed to
assure equal opportunity in every aspect of station em-
ployment policy and practice. Under the terms of its
program, a station shall:

(I) Define the responsibility of each level of
management to insure a positive application and
vigorous enforcement of the policy of equal opportunity,
and establish a procedure to review and control mana-
gerial and supervisory performance.

(2) Inform its employees and recognized employee
organizations of the positive equal employment op-
portunity policy and program and enlist their
cooperation.

(3) Communicate the station’s equal employment
opportunity policy and program and its employment
needs to of qualified appli without regard to
race, color, religion, national origin or sex, and solicit
their recruitment assistance on a continuing basis.

(4) Conduct a inuing paign to exclude every
form of prejudice or discri based upon race,
color, religion, national origin or sex, from the station’s
personnel policies and practices and working conditions.

(5) Conduct continuing review of job structure and
employment dpractios and adopt positive recruitment,
training, job design and other measures needed in-order
to insure genuine equality of opportunity to participate
fully in all organizational units, occupations and levels of
responsibility in the station.

(c) Applicants for construction permit for a new
facility, for assignment of license or construction permit
or for transfer of control (other than pro forma or in-
voluntary assignments and transfers), and applicants for
renewal of license who have not previously done so, shall
file with the C ission prog designed to provid
equal employment ogpommiues for Neiros. orientals,
American Indians, Spanish-surnamed Americans, and
women, or to such prog Guidetines for
the preparation of such programs are set out in Section
V1 of the appropriate application forms. See 32 FCC 2d
708, 831. A program need not be filed by any station
having less than five full-time employees or with respect
to any minority gto\tlg which is represented in such insig-
nificant numbers in the area that a program would not be
meaningful. In the latter situation, a statement of expla-
nation should be filed.

In FM rules...
g?J.JOO—[EDlTOR'S NOTE: In substance, the same
as §73.123 above).
73.301—[EDITOR’S NOTE: In substance the same-
as§73.125 above).

InTV rules...
73.679—(In substance, the same as §73.123 above].
73.680—(In substance, the same as §73.125 above].

NETWORK AFFILIATION
InAMurules... ~

§73.131 Exclusive affiliation of station.—No license
shall be granted to a standard broadcast station having
any contract, arrangement, or understanding, express or
implied, with a network organization under which the
station is pr d or hindered from or penalized for,
broadcasting the programs of any other network organi-
zation. (The term **network organization” as used herein
includ: ional and regional network organizati
See Chapter VII, J of Report on ChainBroadcasting.)

§73.132. Territorial exclusivity.—No license shall be
granted to a standard broadcast station having any
contract arrang or und di press or im-
E!ied, with a network organization which prevents or

inders another station serving substantially the same
area from broadcasting the network’s programs not
taken by the former station, or which prevents or hinders
another station serving a substantially different area
from broadcasting any program of the network organiza-
tion. This section shall not be construed to prohibit any
contract, arrangement, or understanding between a
station and a network organization pursuant to which the
station is granted the first call in its primary organiza-
tion.

§73.133 Term of affiliation.—No license shall be
g d to a dard broad station having any
contract, ar or understanding, express or im-
plied, with a network or which provides, by
original term, provisions for renewal, or otherwise for the
affiliation of the station with the network organization
for a period longer than two years; provided, that a
contract, arrangement, or understanding for a period up
to two years, may be entered into within six months prior
to the commencement of such period.

§73.134 Option time.—No license shall be granted to a
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standard broadcast station which options for network
programs any time subject to call on less than 56 days’
notice, or more time than a total of 3 hours within each of
four segments of the broadcast day, as herein described.
The broad day is divided-into four as

InTV rules...

§73.658. Affiliation agr —(a) Exclusive affi-
lation of station. No license shall be granted to a tele-
vision broadcast station having any contract, ar-

follows: 8 a.m. to | p.m.; | p.m. t0 6 p.m.; 6 p.m. to 11
p-m.; 11 p.m. to 8 a.m. (These segments are to be de-
termined for each station in terms of local time at the lo-
cation of the station but may remain constant throughout
the year regardless of shifts from nonadvanced to ad-
vanced time or vice versa.) Such option may not be ex-
clusive as against other network organizations and may
not prevent or hinder the station from obtaining or
selling any or all of the.time covered by the option, or
other time, to other network organizations.

NOTE 1: As used in this section, an option is any
contract, arrangement, or understanding, expressed or
implied, between a station and a network organization
which prevents or hinders the station from scheduli

rang or understanding, express or implied, with a
network organization under which the station is
Ereventeq or hindered from, or penalized for,

roadcasting the programs of any other network organi-
zation.

(The term “*network organization™ as used herein in-
cludes national and regional network organizations. See
chapter VII, J. of Report on Chain Broadcasting.)

(b) Territorial exclusivity. No license shall be granted
to a television broadcast station having any contract, ar-
rangement, or understanding, express or implied, with a
network organization which p or hinders another
broadcast station in the same community from
broadcasting the network’s programs not taken by the

ol

programs before the network agrees to utilize the time
during which such programs are scheduled, or which re-

uires the station to clear time already scheduled when
the network organization seeks to utilize the time.

NOTE 2: All time options permitted under this section
must be for specific clock hours, expressed in terms of
any time system set forth in the contract agreed upon b
the station and network organization. Shifts from ad-
vanced to nonadvanced time or vice versa may or may
not shift the specified hours correspondingly as agreed by
the station and network organization.

§73.135 Right to reject gmgnns.—No license shall be
granted to a standard broadcast station having any
contract, arr or under: i p or im-
plied, with a network organization which (a) with respect
to programs offered pursuant to an affiliation contract,
prevents or hinders the station from rejectinggr I'Let:ngsing

former or which p r hinders another
broadcast station located in a different community from
broadcasting any program of the network organization.
This regulation shall not be construed to prohibit any
contract, arrangement, or understanding between a
station and a network organization pursuant to which the
station is granted the first call in its community upon the
program of the network organization. As employed in
this paragraph the term “community” is defined as the
community specified in the instrument of authorization
as the location of the station.

(c} Term of affiliation. No license shall be granted to
a television broadcast station having any contract, ar-
rangement, or understanding, express or implied, with a
network organization which provides, by original terms,
provisions for renewal, or otherwise for the affiliation of
the station with the network organization for a period
longer than 2 years: Providedg that a contract, ar-

g

network programs which the station ly
to be unsatisf y or itable; or which (b) with
respect to network programs so offered or already
contracted for, prevents the station from rejecting or
refusing any program which, in its opinion, is contrary to
the public interest, or from substituting a program of
outstanding local or national importance.

§73.136 Network ownership of stations.—No license
shall be granted to a network or%anization, or to any
person directly or indirectly controlled by or under com-
mon control with a network organization, for more than
one standard broadcast station where one of the stations
covers substantially the service area of the other station,
or for any standard broadcast station in any locality
where the existing standard broadcast stations are so few
or of such unequal desirability in (terms of coverage,
power, frequency, or other related matters) that com-
petition would be substantially restrained by such li-
censing. (The work ‘‘control” as used herein, is not
limited to full control but includes such a measure of con-
trol as would substantially affect the availability of the
station to other networks.)

NOTE: Effective date of this section with respect to
any station may be extended from time to time in order
to permit the orderly disposition of properties; and it
shall be suspended indefinitely.with respect to regional
network organizations.

§73.137 Dual network operation.—No license shall be
issued to a standard broadcast station affiliated with a
network organization which maintains more than one
network; provided, that this section shall not be ap-
plicable if such networks are not operated si-
multaneously, or if there is no substantial overlap in the
territory served by the group of stations comprising each
such network.

§73.138 Control by networks of .station rates.—No
license shall be granted to a standard broadcast station
having any contract, arrangement, or understanding,
express or implied, with a network organization under
which the station is prevented or hindered from, or pe-
nalized for, fixing or altering its rates for the sale of
broadcast time for other than the network’s programs.

InFMrules. ..

§73.231-73.238, ipclusive—

[EDITOR’S NOTE: Same as §73.131-73.138 above.
with the following pti (1) reri are to FM
rather than standard stations and networks; and (2) the
section on *“Network Ownership of Stations™ is changed
1o read as follows:t

§73.236 Network ownership of stations.—No license
shall be granted to a network organization, or to any
person directly or indirectly controlled by or under com-
mon control with a network organization, for an FM
broadcast station in any locality where the existing FM
broadcast stations are so few or of such unequal de-
sirability (in terms of ., power, frequency, or
other related matters) that competition would be
substantially restrained by such licensing. (The word
“control” as used herein, is not limited to majority stock
ownership but includes actual working control in
whatever manner exercised.)

g or for a period of up to two
years may be entered into within 6 months prior to take
commencement of such period.

(d) Station commitment of broadcast time. No license
shall be granted to a television broadcast station having
any contract, arrangement, or understanding, express or
implied, with any network organization, which provides
for optioning of the station’s time to the network organi-
zation, or wiich has the same restraining effect as time
optioning. As used in this section, time optioning is any
contract, arrangi or under: ing, express or im-
plied, between a station and a network organization
which prevents or hinders the station from scheduling
programs before the network agrees to utilize the time
during which such programs are scheduled, or which re-
quires the station to clear time already scheduled when
the network organization seeks to utilize the time.

(e) Right to reject programs. No license shall be
g d to a television broad station having any
contract, ar or di orim-
plied, with a network organization which, with respect to
programs offered or already contracted for pursuant to
an affiliation contract, prevents or hinders the station
from (1) rejecting or refusing network programs which
the station reasonably believes to be unsatisfactory or
unsuitable or contrary to the public interest, or (2) substi-
tuting a program which in the station’s opinion, is of
greater local or national importance.

(f) Network ownership of stations. No license shall be
granted to a network organization, or to any person
directly or indirectly controlled by or under common
control of a network organization, for a television
broadcast station in any locality where the existing tele-
vision broadcast stations are so few or of such unequal
desirability (in terms of coverage, power, frequency, or
other related matters) that competition would be
substantially restrained by such licensing. (The word
*“control” as used in this section is not limited to full con-
trol but includes such a measure of control as would
substantially affect the availability of the station to other
networks.)

g) Dual network operation. No license shall be
issued to a television broadcast station affiliated with a
network organization.which maintains more than one
network of television broadcast stations: Provided that
this section shall not be applicable, if such networks are
not operated simultancously, or if there is no substantial
overlap in the territory served by the group of stations
comprising each such network.

(h) Control by networks of station rates. No license
shall be granted to a television broadcast station having
any contract, arrang or under ing, express or
implied, with a network organization under which the
station is p d or hi d from, or penalized for,
fixing or altering its rates for the sale of broadcast time
for other than the network’s programs.

(i) No license shall be granted to a television
broadcast station which is represented for the sale of non-
network time by a network organization or by an organi-
zation directly or indirectly controlled by or under com-
mon control with a network organization, if the station
has any contract, arrangement or understanding, express
or implied, which provides for the affiliation of the
station with such network organization; provided,
however, that this rule shall not be applicable to stations
licensed to a network organization or to a subsidiary of a
network organization.
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(j) Network syndication and p practi (1)
Except as rovid'ed in. subparagraph (3) of this para-
graph, no television network shall:

(i) after June 1, 1973, sell, license, or distribute
television programs to television station licensees within
the United States or non-network television exhibition or
otherwise engage in the business commonly known as
“syndication” within the United States; or sell, license,
or distribute television pr to television station
licensees within the United States or non-network tele-
vision exhibition or otherwise engage in the business
commonly known as “‘syndication” within the United
States; or sell, license, or distribute television programs
of which it is not the sole producer for exhibition outside
the United States; or reserve any option or right to share
in revenues or profits in with such d i
and /or foreign sale, license, or distribution; or

(i1) after August 1, 1972, acquire any financial or
proprietary right or interest in the ex{ibition, dis-
tribution, or other commercial use of any television
program produced wholly or in part by a person other
than such television network, except the license or other
exclusive right to network exhibition within the United
States and on foreign stations regularly included within
such television network; provided that if such network
does not timely avail itself of such license or other ex-
clusive right to network exhibition within the United
States, the grantor of such license or right to network
exhibition may, upon making a timely offer reasonably
to compensate the network, re-acquire such license or
other exclusive right to exhibition of the program.

(2) Nothing contained in subparagraph (1) and (2) of
this paragraph shall prevent any television network from
selling or distributing programs of which it is the sole
producer for television exhibition outside the United
States, or from selling or otherwisc disposing of any
program rights not acquired from another person,
including the right to distribute programs for non-net-
work bition (as in ication) within the United
States as long as it does not itself engage in such dis-
tribution within the United States or retain the right to
share the revenues or profits therefrom.

(3) Nothing contained in this paragraph shall be
construed to include any television network formed for
the purpose of producing, distributing, or syndicating
program materials for educational, non-commercial, or
public broadcasting exhibition or uses.

(k) Prime time access rule. (1) No television stations
assigned to any of the top-fifty markets in which there
are three or more operating commercial television sta-
tions, shall broadcast network programs offered by any
television network or networks for a total of more than
three hours per day between the hours of 7:00 p.m. and
11:00 p.m. local time except that in the Central and
Mountain time zones the relevant period shall be between
the hours of 6:00 p.m. and 10:00 p.m. local time.

(2) For the purpose of subparagraph (1) of this para-
graph, network programs shall be defined to exclude spe-
cial news grograms dealing with fast-breaking news
events, on-the-spot coverage of news events and political
tIgroadcasts by legally qualified candidates for public of-
ice.

NOTE: See also footnote 35, Report and Order, 35
FR 7417, for application of this paragraph 1o certain
sports events.

(3) The portion of time from which network
programming is excluded by subparagraph (1) hereof
may not after October 1, 1972, be filled with off-network
programs; or feature films which within two years prior
to the date of broadcast have been previously broadcast
by a station in the market.

(4) The top-fifty markets shall be determined on an
annual basis as of September 1, according to the most
recent American Rescarch Bureau prime time market
rankings (all home stations combined) throughout the
United States.

(5) Nothing in this paragraph shall be construed to
apply to educational, non-commercial, or public
broadcasting station li in their use and exhibition
of program materials supplied through one or more non-

- commercial, educational, or public broadcasting tele-

vision network systems.

NOTE: For stations in the Mountain time zone, net-
work programs broadcast in excess of three hours during
prime time in any evening shall not be counted, where: (1)
the program is a sports event or other broadcast si-
multancously on the network throughout the 48
conterminous states; and (2) the station broadcasts no
other network material (including “pre-game shows™)
during prime time the same evening.

(I) Broadcast of the programs of more than one net-
work. The provisions of this paragraph govern and limit
the extent to which, after October 1, 1971, commercial
television stations in the 50 States of the United States,
which are regular affiliates of one of the three national
television networks, may broadcast programs of another
network, in markets where there are two such affiliated
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tional “special” hours when part of lhf “‘special”’ is in-

other person, except that a television station may secure

cluded in the 15 hours, or has pted a lesser

stations and one or more operational VHF or UHF sta-
tions having reasonably comparable facilities which are
not regular affiliates of any network. Whether or not the
stations in a particular market come within the provi-

and ind d that it does not wish to carry any more.
Such acceptance shall be governed by the provisions of
subparagraph (4) of this paragraph.

(1) Any programming beginning on the network
between 12 noon and 7 p.m. on Saturdays, Sundays and
holidays, and consisting of sports events (includin%,
witl'wu.t Iimi'(alisnl‘ cpllege football and basketball,

sions of this paragraph is determined by whether, as of
July 1 of eecg year with respect to prog beginning
October 1, or as of January | of each year with respect to
programs beginning April 1, there are in the market the
stations specified in the last sentence.

(1) Definitions. As used in this paragraph, the
following terms have the meaning given:

(i) “Station” means a ial television station
in the 50 States of the United States.

(i) ational station’ means a station authorized
and operauni:s of June 10 (with respect to programs be-
ginning October 1) or as of mber 10 (with respect to
programs beginning April 1), or as a station authorized
and which gives notice to the Commission by such June
10 or December 10 date that it will be on the air by such
October 1 or April 1 date (including request for program
test authority if none has previously been given), and
commits itself to remain on the air for six months after
such October 1 or April 1 date. Such notice shall be
received at the Commission by the June 10 or December
10 date mentioned, and shall show that copies thereof
have been sent to the three national networks and to the
licensees of all operating television stations in the

market.
(iii) ‘**Affiliated station” means a station having a
r affiliation with one of the three national tele-
vision networks, under which it serves as that network’s
primary outlet for the presentation of its programs in a
market. It includes any arrangement under which the
network looks primarily to this station rather than other
stations for the presentation of its programs and the
station chiefly nts the programs of this network
rather than another network.

(iv) *“Unaffiliated station” means a station not
having an affiliation arrangement as defined in this
subparagraph with a national television network, even
though it may have other types of agreements or per-
program arrangements with it.

(v) “Network” means a national organization dis-
tributing programs for a substantial part of each
broad day to televisi ions in all parts of the
United States, generally via interconnection facilities.

(vi) “Unaffiliated network’ means a network not
having an affiliated station (as defined in this ragraﬂh)
in a particular market, even though it may have other
types of agreements or per-program arrangements.

(vii) **Market” means the television markets of the
United States, and the stations in them, as identified in
the latest publication of American Research Bureau
(ARB), together with any stations which have since be-
come operational in the same communities.

iii) *“Evening prog ing"” means prog ing
(regular programs or “specials™) starting and concluding
on a network between the hours of 7:30 p.m. and 11 p.m.
local time (except 6:30 p.m. and 10 p.m. in the Central
time zone), plus all programs other than regular news-
casts starting on the network between 7 and 7:30 p.m.
local time (6 and 6;30 p.m. local time in the Central time
zone). It does not include portions broadcast after 7 p.m.
of programs starting carlicr, or portions broadcast after
11 p.m. of programs starting earlier.

(ix) *Specials” means programs not carried on the
network at least as often as once a week. It includes both
programs scheduled ve? well in advance and those
scheduled very shortly before broadcast on the network.

(x) *Reasonably comparable facilities’” means
station transmitting facilities (effective radiated power
and effective antenna height above average terrain) such
that the station’s Grade B coverage area is at least two-
thirds as large (in square miles) as the smallest of the
market affihated stations’ Grade B coverage areas.
Where on or both of the affiliates is licensed to a city dif-
ferent from that of the unaffiliated station, the term
“‘reasonably comparable facilities” also includes the re-
quirement that the unaffiliated station must put a

icted Grade A or better signal over all of the city of

icense of the other regular (non-satellite) station(s), ex-
cept that where one of the affiliated stations is licensed to
the same city as the unaffiliated station, and puts a Grade
B but not a Grade A signal over the other city of license,
the unaffiliated station will be considered as having
reasonably comparable facilities if it too puts a predicted
Grade B signal over all of the other city of license.

ngZ) Taking programs from unaffiliated networks. No
affiliated station, in a market covered by this paragraph,
shall take and broadcast, from an unaffiliated network,
any programming of the times and types specified in this
'b:en paragraph, unless the conditions specified have first

met:

(i) Any evening programming (as defined in this
paragraph), unless and until the entire schedule of such
programs has been offered by the unaffiliated network to
the unaffiliated station as provided in subparagraph (4)
of this paragraph, and the unaffiliated station has either
accepted 15 hours per week of such programs, plus addi-

5 ball, ice hockey, golf, tennis,
horse racing and auto racing), unless and until the
program has first been offered to the unaffiliated station
and that station has indicated that it does not wish to ac-
ceptit.

(iii) Any programming broadcast after 11 p.m. local
time (except 10 p.m. local time in the Central ime zone)
which is a continuation of programs starting earlier and
carried by the unaffiliated station; or any material
broadcast after 7 p.m. (6 p.m. in the Central time zone)
which is a continuation of sports programs beginning
carlier and carried by the unaftiliated station.

y against a television station licensed to another
designated community in a hyphenated market specified
in the market listing as contained in §76.51 of this chapter
for those 100 markets listed, and for markets not listed in
§76.51 of this chapter, the listing as contained in the ARB
Television Market Analysis for the most recent year at
the time that the exclusivity contract, arrangement or
understanding is complete under practices of the in-
dustry. As used in this subsection, the term “*community”
is defined as the community specified in the instrument of

authorization as the location of the station.
NOTE I: Contracts, arrang or und g
that are complete under the practices of the industry
prior to August 7, 1973, will not be disturbed. Extensions
orr of such are not permitted be-
cause they would in effect be new agreements without
petitive bidding. H , such that
were based on the broadcaster’s advancing “seed money™
for the production of a specific program or series that
specify two time periods—a tryout 1',~el'wl::|e and a Period
d or

g

hih

(i}? Any program presented in the same week by the  thereafter for general may
unaffiliated station. d as plated in the basic agreem
3) Carriage of programs of a network which has an NOTE 2: For a two-year period beginning May 10,
affiliate. No affiliated station in a market covered by this 1974, tel ions | d to Cleveland, Ohio, and
ragraph shall broadcast, from another network which  Stockton, California, may not enter into any contract,
E:s an affiliated station in the market, an ing  arrang or und di engress or implied, with a
programming or Saturday, Sunday or holid); sports  non-network program producer, distributor, or supplier,
Frogramming. unless such programming has been of- or other son which prevents Station WAKR-TV,
ered to the unaffiliated station in the market and thelat- ~ Akron, Ohio, and Station KLOC-TV, Modesto,
ter has indicated that it does not wish to carry it. California, respectively, from broadcasti ograms
(4) Offer and acceptance. (i) The “offer” by a net-  purchased by those éleveland, Ohio, and Stockton,

work referred to in this paragraph means an offer to the
unaffiliated station of the programs for broadcast. Pro-
grams so offered cannot be withdrawn by the network
until the following April 1 or October 1, unless the
station does not in fact broadcast the program as ac-
cepted, in which case the provisions of paragraph (1) (4)
(ii) shall apply, or unless the program is cancelied on the
network, 1n which case the replacement or substitute
program shall be offered to the station as a new program
under paragraph (1) (2) or (1) (3). If a program pted

California stations.

NOTE 3: It is intended that the top 100 major tele-
vision markets listed in §76.51 of this chapter shall be
used for the purposes of this rule and that the listing of
the top 100 television markets appearing in the ARB
Television Market Analysis shall not used. The
reference in this rule to the listing of markets in the ARB
Television Market Analysis refers to hyphenated
markets below the top-100 markets contained in the

by the unaffiliated station is shifted in time, the station
may exercise its right of ““first call” cither with respect to
the program at its new time, or the previous time
segment, at its option.

(ii) The acceptance referred to in paragraphs (1) (2)
and (1) (3) means that the unaffiliated station agrees to
broadcast the progi pted, at its live network time
or a delayed time acceptable to the network, unless in its
judgment the program is not in the public interest or it
wishes to substitute a local, or other live, program for it.
The provisions of §73.658(a), Frohibiling agreements
which hinder the presentation of the programs of other
networks, shall not apply to material covered by this
paragraph. If a program 1s not presented in a particular
week or at a dela time acceptable to the network, the
network may place this particular broadcast of the
program on another station; and if this occurs more than
4 times in any 13-week period the network may withdraw
the program from the station without obli to offer

ARB Tel Market Analysis. If a community is
listed in a hyphenated market in §76.51 and is also listed
in one of the markets in the ARB listing, the listing in
§76.51 shall govern.

NOTE 4: The provisions of this paragraph apply only
to U.S. commercial television broadcast stations in the
50 states, and not to stations in Puerto Rico or the Virgin
Islands, foreign stations or noncommercial educational
television or “‘public” television stations (¢ither by way of
restrictions on their exclusivity or on exclusivity against
them).

NOTE 5: New stations authorized in any community
of a hyphenated market listed in §76.51 of this chapter or
in any community of a hyphenated market listed in the
ARB Television Market Analysis (for markets below the
top-100 markets) are subject to the same rules as pre-
viously existing stations therein. New stations authorized
in other communities are considered stations in separate
markets unless and until §76.51 is amended by Com-
ission action, or the ARB listing is changed.

it any additional programming. The unaffiliated station
is frec to seck and obtain other terms of acceptance from
the network; but the offer of programming bx lghe net-

work on the fi ing terms satisfies its
under this para, rnp?l.

(iii) The offer by -the network shall, to the extent
possible, be on or before July 15 with respect to programs
beginning in the fall season, and by January 15 with
respect to programs presented after April 1, or otherwise
as soon as possible. The unaffiliated station’s acceptance
or indication of p shall be within two weeks
after the date of the offer; where any negotiations
between the network and the station concernin
particular programs are involved, programs not accept
within 30 days of the date of the offer shall be deemed not
accepted.

NOTE 1. If there are in a particular market two af-
filiated stations and two (or more) operational unaf-
filiated stations with reasonably comparable facilities,
the provisions of paragraph (1) shall require an offer of
programming to each; but the 15-hour-per-week *‘first
call” provision applies to the total programming taken
by all such stations.

NOTE 2: The provisions of paragraph (1) do not apply
to a market in which there are two VHF affiliated U.S.
stations, and a toreign VHF station to which a national
U.S. television network transmits programs pursuant to
authority granted under Section 325 of the Communica-
tions Act of 1934, as amended, and which serves as that
network’s primary affiliate in the market.

(m) Territorial exclusivity is x "
ments. No television station ‘s.ﬁall enter inlo)any contract,

"

COMMON ANTENNA SITE

§73.635. Use of common antenna site. No television
license or renewal of a television license will be granted to
any person who owns, leases, or controls a particular site
which is peculiarly suitable for television broadcasting in
a ﬁaﬂicu]ar area and (a) which is not available for use by
other television licensees; and (b) no other comparable
site is available in the area; and (c) where the exclusive
use of such site by the applicant or licensee would unduly
limit the number of television stations that can be au-
thorized in a particular area or would unduly restrict

p among televisi ions.

REPORTS TO BE FILED
All broadcast staf

s

§1.611 Financial report.—Each licensee or permittee of
a commercially operated standard, FM, television, or
international b station (as defined in Part 73 of
this chapter) shall file with the Commission on or before
April | of each year, on FCC Form 324, an annual fi-
nancial report.

§1.612 Annual employment report.—Each licensee or
permittee of a commercially or non-commercially
operated standard, FM, television, or international
broadcast station (as defined in Part 73 of this chapter)
with five or more fulltime employees shall file with the
Commission on or before May 31 of each year, of FCC
Form 395, an annual employment report.

§1.613 Filing of Msl’l,.“.l.—ﬁa?h licensee or permittee

arrang or g, exp! or imp of a d, FM, , Of inter

with a k program producer, distributor, or  station (as defined in Part 73 of this chapter), whether

supplier, or other person which pi s or hind perating or intending to operate on a commercial or
her television station | dina ity over 35 ial basis, shall file with the Commission

miles away, as determined by the reference points
contained in §§76.53 of this chapter, (if reference points
for a community are not listed in §§76.53. the location of

copies of the fol g and docu-
ments tog with d pp and can-
eelllations, within 30 days of execution thereof. The

mnstr

the main post office will be used) from broadcasting any

program purchased by the former station from such non-
network program producer, distributor, supplier, or
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of oral contracts shall be reported in writing.
(a) Contracts relating to network service: All net-
work affiliation contracts, ag di

or under
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between a station and a national, regional or other net-
work shall be reduced to writing and filed. Each such
filing in or after May 1, 1969 initially shall consist of a
written instrument containing all the terms and condi-
tions of such contract, agreement, or understanding
without reference to any other paper or document by in-
corporation or otherwise. Subsequent filings may simply
set forth renewal, extension, amendment, or change, as
the case may be, of particular contract previously filed in
accordance herewith. Transcription agreements or
contracts for the supplying of film for the television sta-
tions which specify option time must be filed. This
section does not require the filing of transcription
agreements or contracts for the suppP'ing of film for tele-
vision stations which do not specify option time, nor
contracts granting the right to broadcast music such as
ASCAP, BMI, or SESAC agreements.

(b) Contracts relating to ownership or control.
Contracts, instruments, or documents relating to the
present or future ownership or control of the licensee or
permittee or of the licensee’s or permittee’s stock, rights,
or interests therein, or relating to changes in such
ownership or control. This paragraph shall include but is
not limited to the following;

(1) Articles of partnership, association, and incor-
poration, and ch in such instr

(2) Bylaws, and any instruments effecting changes in
such bylaws:

(3) Any agreement, document or instrument (i) pro-
viding for the assignment of a licensee or permit or (ii) af-
fecting, directly or indirectly, the ownership or voting
rights of the licensee’s or permittee’s stock (common or

referred, voting or non-voting), such as: (a) agreements
or transfer of stock; (b) instruments for the issuance of
new stock; or (c) agr for the acquisition of
licensee’s or permittee’s stock by the issuing licensee or
permittee corporation. Pledges, trust agreements, op-
tions to purchase stock and other executory agreements
are required to be filed: provided, however, that trust
agreements or abstracts thereof are not required to be
filed, unless requested specifically by the Commission.
Should the Commission request an abstract of the trust
agreement in lieu of the trust agreement, the licensee or
permittee will submit the following information con-
cerning the trust: (/) name of trust; (2) duration of trust;
(3) number of shares of stock owned; {4) name of bene-
ficial owner of stock; (5) name of record owner of stock;
(6) name of the party or parties who have the power to
vote or control the vote of the shares; and (7) any condi-
tions on the powers of voting the stock or any unusual
characteristics of the trust.

(4) Proxies with respect to the licensee'’s or permit-
tee's stock running for a period in excess of one year; and
all proxies, whether or not running for a period of one
year, given without full and detailed instructions binding
the inectoactina ified . With respect to
proxies given without full and detailed instructions, a
statement showing the number of such proxies, by whom

engineering personnel except those contracts required to
be filed under the provisions of §§73.93(c), 73.265(c), and
73,565(c) of this chapter; contracts with attorneys, ac-
countants or consulting radio engineers; contracts with
performers; contracts with station representatives;
contracts with labor unions; or any similar agreements.

{d) The following contracts, agreements, or under-
standings need not be filed, but shall be kept at the
station and made available for inspection upon request:
contracts relating to the sale of broadcast time to “time
brokers™ for resale; subch | leasing ag for
Subsidi ications Authorization operation;
time sales contracts with the same sponsor for more than
4 or more hours per day, except where the length of the
events (such as athletic contests, musical programs, and
special events) broadcast pursuant to the contract is not
under control of the station.

§1.615 Ownership r?ons.—(n) Each licensee of a TV,
FM or dard br t station (as defined in Part 73
of this chapter), other than cial educational
stations, shall file an Ownership Report (FCC Form 323)
at the time the apFlication for renewal of station license
is required to be filed: Provided, however, the licensees
owning more than one TV, FM, or standard broadcast
station need file only one Ownership Report at 3-year in-
tervals. Ownership Reports shall give the following in-
formation as of a date not more than 30 days prior to the
filing of the Ownership Report:

(1) In the case of an individual, the name of such in-
dividual;

(2) In the case of a partnership, the names of the
partners and the interest of each partner:

NOTE: Any change in partners or in their rights will
require prior of the C ission upon an a
plication for consent to assignment of license or permit.
If such change involves less than a controlling interest,
the application for Commission consent to such change
may be made upon FCC Form 316 (Short Form).

(3) In the case of a corporation, association, trust,
estate, or receivership, the data applicable to each:

(i) The name, residence, citizenship and stock-hold-
ings of officers, directors, stockholders, trustees, execu-
tors, administrators, receivers, and members of any
association;

(ii) Full information as to family relationship of
busi iation b two or more officials, and/
or stockholders, trustees, executors, administrators,
receivers, and members of any association;

(iii) Capitalization with a description of the classes
and voting power of stock authorized by the corporate
charter or other ap|pmpriate legal instrument and the
number of shares of each class issued and outstanding;
and

(iv) Full information on FCC Form 323 with respect
to the interest, ﬂd identity of any person having any

direct, indirect, y. or b y interest in the
licensee or any of its stock:
For |

given and d, and the p ge of out d

stock represented by each proxy shall be submitted by the
licensee or permittee within 30 days after the stock-
holders’ meeting in which the stock covered by such
proxies has been voted: Provided, however, that when the
licensee or permittee is a corporation having more than
50 stockholders, such plete information need be filed
only with respect to proxies given by stockholders who
are officers or directors, of who have 1% or more of the
corporation's voting stock; in cases where the licensee or
Eell’miuee is a corporation having more than 50 stock-
0]

(a) Where A is the beneficial owner or votes stock
held by B, the same information should be furnished for
A asis required for B.

(b) Where X corporation controls the licensee, or
holds 25% or more of the number of issued and
outstanding shares of either voting or non-voting stock of
the licensee, the same information should be furnished
with respect to X corporation (its capitalization, officers,
directors, and stockholders and the amount of stock [by
class] in X held by each) as is required in the case of the
i with full information as to the identity

ders and the stockholders giving the proxies are
neither officers or directors nor hold 1% or more of the
corporation’s stock, the only information required to be
filed is the name of any person voting 1% or more of the
stock by proxy, the number of shares voted by proxy by
such person, and the total number of shares voted at the
particular stockholders’ meeting in which the shares were
voted by proxy:

[&)] ortgage or loan agreements containing provi-
sions restricting the licensee’s or permittee’s freedom of
operation, such as those affecting voting rights, speci-
fyingL or limiting the amount of dividends payable, the
p of new equip the mai of current
assets, etc.: or

(6) Any agreement reflecting a change in the officers,
directors, or stockholders of a corporation, other than
the licensee or permittee, having an interest, direct or in-
direct, in the licensee or permittee as specified by §1.615.

(c) Contracts relating to personnel:

(1) The following contracts, agreements, or under-
standings shall be filed: management consultant
agr with ind contractors; contracts re-
lating to the utilization in a management capacity of any
person other than an officer, director, or regular em-
ployee of the licensee or permittee station; management
contracts with any persons, whether or not officers, direc-
tors, or regular employees, which provide for both a
percentage of profits and a sharing in losses; or any
similar agreements.

e following contracts, agr , or under-
standings need not be filed: agreements with persons
regularly employed as general or station managers or
salesmen; contracts with program managers or program
personnel; contracts with chief engineers or other

and citizenship of the person authorized to votelicensee’s
stock, in case of voting stock.

{c) The same information should be furnished asto Y
corporation if it controls X corporation or holds 25% or
more of the number of issued and outstanding shares of
cither voting or non-voting stock of X, and as to Z cor-
poration if it controls Y corporation or holds 25% or
more of the number of issued and outstanding shares of
either voting or non-voting stock of Y and so on back to
natural persons.

(4) Inthe case of licensees:;

(i) A list of all contracts still in effect required to be
filed with the C ission by §1.342 showing the date of
execution and expiration of each contract; and

(ii) Any interest which the licensee may have in any
other broadcast station.

(b) A permittee shall file an Ownership Report (FCC
Form 323) within 30 days of the date of grant by the
C ission of an application for original construction
permit. The Ownership Report of the permittee shall give
the information required by the applicable portions of
paragraph (a) of this section.

(c) A supplemental Ownership Report (FCC Form
323) shall be filed by each licensee or permittee within 30
days after any change occurs in the information required
by the Ownership Report from that previously reported.
Such report shall include without limitation:

(1) Any change in capitalization or organization;

{2) Anychangein ofgoers and directors;

(3) Any transaction affecting the ownership, direct or
indirect, or voting rights of licensee’s or permittee’s
stock, such as:

(i) A transfer of stock;
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(ii) Issuance of new stock or disposition of treasury
stock; or

(iii) Acquisition of licensee’s or permittee’s stock by
the issuing corporation; or

(4) Any change in the officers, directors, or stock-
holders of a corporation other than the licensee or
permittee such as X, Y, or Z corporation described in the
example in paragraph (a) (3) of this section.

NOTE: Before any change is made in the organization,
capitalization, officers, directors, or stockholders of a
corporation other than licensee or ?ennittee, which
results in a change in the control of the licensee or
permittee, prior Commission consent must be received
under Section 310(b) of the Communications Act and
§1.329. A transfer of control takes place when an indi-
vidual, or group in privity, gains or loses affirmation or
negative (50%) control. See instruction of FCC Form
323, “Ownership Report.”

(d) Exception: Where information is required under
paragraphs (a), (b), or (c) of this section with respect to a
corporation or association having more than 50 stock-
holders or members, such information need be filed only
with respect to stockholders or members who are officers
or directors of the corporation or association, or other
stockholders or members who have 1 percent or more of
cither the voting or nonvoting stock of the corporation or
voting rights in the association regardless of whether the
stockholder or member is an investment company as de-
fined in NOTE 4 to §§73.35, 73.240, and 73.636 of this
chapter: Provided, however, that such information with
respect to stock held by stockbrokers need be filed only if
the stock is held by the stockbroker in its name (either for
itself or for customers) for a period exceeding 30 days.

(¢) The J)rovisions of this paragraph apply to all
licensees and permittees of noncommercial educational
TV, FM, or standard broadcast stations.

(1) Each licensee covered by this paragraph shall file
an Ownership Report (FCC Form 323E): Provided,
h , that li more than one noncom-
merical educational TV, Fhf, or standard broadcast
station need file only one Ownership Report at 3-year in-
tervals. Ownership Reports shall give the following in-
formation as of a date not more than 30 days prior to the
filing of the Ownership Rc#)on:

(i) The following information as to all officers,
members of governing board, and holders of | percent or
more ownership interest (if any): Name, residence, office
held, citizenship, principal profession or occupation, an
by whom appointed or elected. .

(ii) Full information on FCC form 323E with respect
to the interest and identity of any individual, organiza-
tion, corporation, association, or any other entity which
has direct or indirect control over the licensee or permit-
tee.

(iii) A list of all contracts still in effect required by
§1.342 to be filed with the Commission, showing the date
of execution and expiration of each contract. .

(iv) Any interest which the licensee or permittee or
any of its officers, members of the governing board, and
holders of 1 percent or more ownership interest (if any)
hold in any other broadcast station.

(2) A permittee shall file an Ownership Report (FCC
Form 323E) within 30 days of the date of grant by the
C ission of an application for original construction
permit. The Ownership Report of the permittee shall give
the information required by the applicable portions of
this paragraph.

(3) A supplemental Ownership Report (FCC Form
323E) shall be filed by each licensee or permittee within
30 days after any change occurs in the information re-
quired by Ownership Report from that previously
reported. Such report should include, without limitation:

(i) Any change in organization;

(i1) Any change in officers or directors;

(iil) Any transaction affecting the ownership (direct
or indirect) or voting rights with respect to the licensee or
permittee (or with respect to any stock interest therein).

{f) A copy of all ownership and supplemental
ownership reports and related material filed pursuant to
this section shall be maintai ilabl

d and made for
public inspection locally as required by §1.526.

§1.526 Records to be maintained locally for public in-
spection by applicants, permittees, and licensees.

(a) Records to be maintained. Every applicant for a
construction permit for a new station in the broadcast
services shall maintain for public inspection a file for
such station containing the material in subparagraph (1)
of this paragraph, every permittee or licensee of a station
in the broadcast services shall maintain for public in-
spection a file for such station containing the material in
subparagraphs (1), (2). (3), (4), (5), (6) and (7) of this
paragraph, and every permittee or licensee of a com-
mercial television station shall maintain for public in-
spection a file for such station containing the material in
subparagraphs (8) and (9) of this paragraﬁh: Provided,
h , that the foregoing requi shall not -apply
to applicants for or permittees or licensees of television
broa&ast translator stations, FM broadcast translator
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; or FM broadcast booster The material
to ble contained il; the file is Tls follows: PR
(1) A copy of every application tendered for filing by
the appliun?yfor such station after May 13, 1965, pur-
suant to the_provisions of this part, with respect to which
local public notice is required to be given under the provi-
sions of §§1.580 or 1.594; and all exhibits, letters and
other documents tendered for filing as part thereof, all
amendments thereto, copies of all doct_l‘menuL incor-

inspection at the offices of the Commission.

(6) The Public and Broadcasting Procedure Manual
(see FCC 74-942, 39 FR 32288, September 5, 1974).

(7) Letters received from members of the public as
are required to be retained by §73.1202.

(8) A copy of the Annual Programming Report
(Form 303-A) containing programming information for
a posite week sel by the C ission and the
lieel;see‘s or permittee’s program logs for that composite
week.

(9) A copy of the current annual listing of what the
licensee or permittee believes to have been significant

. problems and needs of the area served by the station

during the preceding twelve months. No more than ten

porated therein by r , all correspond
the C ission and the appli rnximng to the ap-
" plication after it has been tendered for filing, and copies
of Initial Decisions and Final Decisions in hearing cases
pertaining thereto, which according to the provisions of
§0.417 of this chapter are open for public inspection at
the offices of the Commission. Information incorporated
by reference which is already in the local file need not be
duplicated if the entry makm‘gI the reference sufficiently
identifies the information so that it may be found in the
file, and if there has been no change in the document
since the date of filing and the applicant, after mki:s
the reference, so states. If petitions to deny are fil
against the application, and have been duly served on the
applicant, a statement that such a petition has been filed
all appear in the local file together with the name and
address of the party filing the petition.

NOTE: Applications tendered for filing on or before
May 13, I9g , which are subsequently designated for
hearing after May 13, 1965, with local notice being given
pursuant to the provisions of §1.594, and material related
to such aﬁlications, need not be placed in the file re-

uired to be kept by this section. Agplications tendered
or filing after May 13, 1965, which contain major
d icati dered for filing on or

to ap

before May 13, 1965, with local notice of the amending

application heiniegiven ursuant to the provisions of

ir.sso. need not be placed in the file required to be kept
y this section.

(23 A copy of every application tendered for filing by
the licensee or permittee for such station after May 13,
1965, pursuant to the provisions of this part, which is not
included in subparagraph (1) of this paragraph and which
involves changes in program service, which requests an
extension of time in which to complete construction of a
new station, or which requests consent to involuntary
assignment or transfer, or to voluntary assignment or
transfer not resulting in a substantial change in
ownership or control and which may be applied for on
FCC Form 316; and copies of all exhibits, letters, and
other documents filed as part thercof, all amendments
thereto, all correspond: b the C ission and
the applicant pertaining to the application after it has
been tendered for filing, and copies of all d in-

probl and needs are to be included in the listing. Op-
posite each problem or need listed, licensees or permit-
tees shall indicate and briefly describe typical and illus-
trative programs or program segments, excluding news
inserts (the daily or ordinary news coverage of breal)x.ing

material as iong as it is retained.by the licensee even
though the. request for inspection is made after the con-
clusion of the required retention period specified in this
subparagraph. However, material which is voluntarily
retained after the required retention time may be kept in
a form and place convenient to the licensee, and shall be
made available to the inquiring party, in good faith after
written request, at a time and place convenient to both
the party and the licnesee. Applications and other ma-
terial placed in the file should be retained for a period of
seven years from the date the material is tendered for
filing with the Commission, with two exceptions: First,
engineering material pertaining to a former mode of
operation need not be retained longer than 3 years after a
station commences operation under a mode; and second,
all of the material shall be retained for whatever longer
period is y to ply with the following require-
ments: (1) matenal shall be retained until final Com-
I‘ni'ssio.n action on the second rencwal application

thy events), br during the pr g
twelve months designed to help meet that problem or
need. Such description shall include source and time of
broad Li or permi are to place these list-
ings in the public file each year on the anniversary date
on which renewal applications are due; provided,
however, that upon filing a renewal application, the list-
ings for the current license period, including the most
recent listing which shall be simultaneously placed in the
local file, shall be forwarded to the Commission as a part
of the renewal application. The listings are not to exceed
five pages but may be supplemented at any time by addi-
tional material placed in- the public inspection file,
identified as a continuation of the information submitted

g the app ion or other material in question;
and (2) material having a substantial bearing on a matter
which is the subject of a claim against the licensee, or re-
lating to a commission action of which the licensee has
been advised, shall be retained until the li is no-
tified in writing that the material may be discarded, or, if
the matter is a private one, the claim has been satisfied or
is barred by statutes of limi Where an applicati
or related material incorporates by reference material in
earlier applications and material concerning. program-
ming and related matters (Section IV and related ma-
terial), the material so referred to shall be retained as
long as the application referring to it.

'(F)‘ _Copies of any material in the public file of any

to the Commission and subject to C ission in- station shall be available for machine re-

spection. production upon request made in person, provided the
(10) ~ Although not part of the regular file for public ~ requesting party shall pay the reasonable cost of re-

.inspection, program logs for televi ions will be  Pr n. Requests for machine copies shall be fulfilled
ilable for public inspection under the ci atal n specified by the | within a bl

set forth in §73.674 and discussed in the Public and  period of time; which in no event shall be longer than

Broadcasting Procedure Manual. seven days. The | isnot [ d to honor req
NOTE: The engineering section of appli men-  made by mail but may do so if it chooses.

tioned in subparagraphs (1) and (2 of this paragraph,
and material related to the engineening section, need not
be kept in the file required to be maintained by this para-
graph. If such engincering section contains service
contour maps submitted with that section, copies of such
maps, and information (state, county, city, street ad-
dress, or other identifying information) showing main
studio and transmitter location shall be kept in the file.
(b) Responsibility in case of assignment or transfer.
(1) In cases involving appli for to

LICENSE RENEWALS
Genenal

§1.539 A tiom for repewal of license.—(a) Unless
otherwise directed by the Commission, an application for
renewal of license shall be filed not later than the first day
of the fourth full calendar month prior to the expiration
date of the license sought to be renewed, except that ap-
glical(ions for'rfnewal of license of an experimental or

assignment of broadcast station construction permits or

licenses, with respect to which public notice is required to

be given under the provisions of §§1.580 or 1.594, the file

mentioned in par.lgraphl?)hof this section shall be main-
the i

corporated therein by reference, which according to the
provisions of §0.417 of this chapter are open for public in-
spection at the offices of the Commission. Information
incorporated by reference which is already in the local
file need not be duplicated if the entry making the
reference sufficiently identifies the information so that it
may be found in the file, and there has been no change in
the document since the date of ﬁlin% and the licensee,
after making the reference, so states. If petitions to deny
are filed against the application, and have been duly
served on the applicant, a statement that such a petition
has been filed sﬁall appear in the local file together with
the name and address of the party filing the petition.

(3) A copy of every ownership report or supple-
mental ownership report filed by the licensee or permittee
for such station after May 13, 1965, pursuant to the pro-
visions of this part; and copies of all exhibits, letters, and
other documents filed as part thereof, all amendements
thereto, all correspondence between the permittee or
li and the C ission pertaining to the reports
after they have been filed, and all documents incor-
p d therein by refi , including contracts listed in
such reports in accordance with the provisions of
§1.615(a) (4) (i) and which according to the provisions of
§0.417 of this chapter are open for public inspection at
the offices of the Commission. Information incorporated
by reference which is already in the local file need not be
duplicated if the entry making the reference sufficiently
identifies the information so that it may be found in the
file, and if there has been no change in the document
since the date of filing and the licensee or permittee, after
making the reference, so states.

(4) Such records as are required to be kept by
gi‘l].lm(d), 73.290(d), 73.590(d), and 73.657(d) of this
chapter, concerning broadcasts by candidates for public
office.

(5) A copy of every annual employment report filed
by the licensee or permittee for such station pursuant to
the provisions of this part; and copies of all exhibits, lej-

tained by the g is d to
by the C ission and d, the assignee shall

intain the file ing with the date on which
notice of the ion of the assi is filed

with the Commission. The file maintained by the
assignee shall cover the period both bef(f»re and after the
[

P broad station shall be filed not later
than the first day of the second full calendar month prior
to the expiration date of the license sought to be renewed.
If any deadline prescribed in this paragraph falls on a
non-business day, the cut-off shall be the close of business
of the first full business day thereafter.

(b) No application for renewal of license of any
broadcast station will be considered unless there is on file
with the Commission, the information, if any, currently
required by §§1.622-1.615, inclusive, for the particular
class of station. The | application shall include a

time when the notice of i g was
filed. The assi is ible for ing copies of
the necessary documents from the assignor or from the
Commission files.

(2) In cases involving applications for consent:to
transfer of control of a permittee or licensee of a
broadcast station, the file mentioned in paragraph (a) of
this section shall be maintained by the permittee or
licensee.

(c) Station to which records pertain. The file need
contain only applications, ownership reports, and related
material that concern the station for which the file is
kept. Applicants, permittees, and licensees need not keep
in the file copies of such applications, reports, and ma-
terial which pertain to other stations with regard to which
they may be applicants, permittees, or licensees, except
to the extent that such information is refiected in the ma-

by date and file number to such information on
il

.
(c) Whenever the C regards an application
for a renewal of license as essential to the proper conduct
of a hearing or investigation, and specifically directs that
it be filed by a certain date, such application shall be filed
within the time thus specified. If the licensee fails to file
such application within the prescribed time, the hearing
or investigation shall proceed as if such renewal ap-
plication has been received.

(d) The following application forms shall be used:
[EDITOR’S NOTE: There follows a list of forms to be
used in filing for license renewals.]

In AMrules...

§73.34 Normal license perlod.ﬁa) Initial licenses for
dard broadcast stations will ordinarily be issued for a

terials required to be kept under the pr of this
section.

(d) Location of records. The file shall be maintanied
at the main studio of the station or at any accessible place
(such as a public registry for documents or an attorney’s
office) in the community to which the station is or is
proposgd to be licensed, and shall be available for public
nspection at any time during regular business hours.

(e) Period of retention. The records specified in para-
graph (a) (4) of this section shall be retained for the
periods specified in §§73.120(d), 73.290(d), 73.590(d) and
73.657(d) of this chapter (2 years). The manual specified
in paragraph (a) (7) of this section shall be retained for
the period specified in §73.1202 (3 years). The records
specified in paragraph (a) (1), }2), (3), (5), (8) and (9) of
this section shall be retained as follows:

(1) The applicant for a construction permit for a new
station shall maintain such a file so long as the ap-
plication is pending before the Commission or any

ding involving that application is pending before

ters and other documents filed as part thereof, all
ments thereto, all correspondence between the permittee
or li and the C pertaining to the reports
after they have been filed and all documents incorporated
therein by reference and which according to the provi-
sions of §§0.451-0.461 of this chapter are open for public

Pr 8 8 PP P 8
the courts. (If the application is granted, subparagraph
(2) of this paragraph shall apply.)

(2) The permittee or licensee shall maintain such a
file so long as an authorization to operate the station is
outstanding, and shall permit public inspection of the
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period running until the dates specified in this section for
the state or territory in which the station is located or, if
issued after such date, to the next triennial renewal date
determined in d with this ; and, when
renewed, will normally be renewed for three years; pro-
vided, however, that if the Commission finds that the
public interest, convenience or necessity will be served
thereby, it may issue either an initial license or a renewal
thereof for a lesser term. The time of expiration of nor-
mally issued initial and renewal licenses will be 3 a.m.,
local time, on the following dates, and at three year inter-
vals thereafter:

[EDITOR'S NOTE: For list of expiration dates for
licenses see TV rules below.]
In FM rules...

§73.218 Normal license peri
FM broad ions will

.—(a) Initial licenses for
inarily be issued for a pe-
riod running until the date specified in this section for the
state or territory in which the station is located or, if
issued after such date, to the next triennial renewal date
determined in with this ion; and, when
renewed, will normally be renewed for three years; pro-
vided, however, that, if the Commission finds that the
public interest, convenience, or necessity will be served
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thereby, it may issue cither an initial license or a renewal
thereof for a lesser term. The time of expiration of nor-
mally issued initial and renewed licenses will be 3 a.m.,
local time, on the following dates, and at three-year inter-
vals thereafter:

[EDITORS'S NOTE: For list of expiration dates for
licenses see TV rules below.]

InTV rules...

§76.630 Normal license period.—(a) Initial licenses for
television broadcast stations will ordinarily be issued for
a period running until the date specified in this section for
the state or territory in which the state is located or, if
issued after such date, to the next triennial renewal date
determined in accordance with this section; and, when
renewed, will normally be renewed for three years; pro-
vided, however, that, if the Commission finds that the
public i \ i or ity will be served
thereby, it may issue either an initial license or a renewal
thereof for a lesser term. The time of expiration of nor-
mally issued initial and renewed licenses will be 3 a.m.,
local time, on the following dates, and at three-year inter-
vals thereafter:

(1) For stations located in lowa and Missouri, Feb.

g b
(2) For stations located in Minnesota, North
ll)alk906t;. South Dakota, Montana, and Colorado, April

"(3) For stations |
Nebraska, June 1, 1968.

(4) For stations located in Texas, Aug. 1, 1968.

(5) For stations located in Wfroming. Nevada,
.iArigona, Utah, New Mexico, and Idaho, October 1,
968.

(6) For stations located in California, December 1|,
1968.

Liah,

ted in Kansas, Ok

and

(7) For stations located in Washington, Oregon,
Alaska, Guam, and Hawaii, Feb. 1, 1969.

(8) For stations located in Connecticut, Maine,
M husetts, New Hampshire, Rhode Island, and Ver-
mont, April 1, 1969.

(9) For stations located in New Jersey and New
York, June 1, 1969.

(10) For stations located in Delaware and Pennsyl-
vania, Aug. 1, 1969.

(11) For stations located in Maryland, District of
Columbia, Virginia, and West Virginia,.Oct. 1, 1969.

(12) For stations located in North- Carolina, and
South Carolina, Dec. 1, 1969. R

(13) For stations located in Florida, Puerto Rico,
and Virgin Islands, Feb. 1, 1970.

(14) For stations located in Alabama and Georgia,
April 1, 1970.

(15) For stations located in Arkansas, Louisiana,
and Mississippi, June 1, 1970.

(16) For stations located in Tennessee, Kentucky,
and Indiana, August 1, 1970.

(17) For stations | d in Ohio and Michigan, Oct.
1, 1970. .

(18) For stations located in Illinois and Wisconsin,
Dec. 1, 1970.

NOTE: For the cutoff date for the filing of applica-
tions mutually exclusive with, and petitions to deny,
renewal applications, see§1.516(¢).

STATION IDENTIFICATION
All bro.dqs( statioas . . .
§73.1201 Station identification.—(a) When regularly

required. Broadcast station identification announce- -
ments shall be made: (1) at the beginning_and-ending of ..

each time of operation, and (2) hourly, as clase to-the
hour as feasible, at a natural break in-program offerings.
Television broadcast stations may mafe.t €s¢ announce-
ments visually or aurallﬁ;

(b) Content. (1) Official station identification shall
consist of the station's call letters immediately followed
by the name of the community or communities specified
in its license as the station's location.

(2) When given specific written authorization to do
0, a station may include in its official station identifi-
cation the name of an additional community or commu-
nities, but the community to which the station is licensed
must be named first.

(3) A licensee shall not in any identification an-

p tional or any other
broadcast matter cither lead or attempt to lead the
station's audience to believe that the station has been au-
thorized to identify officially with cities other than those
permitted to be included in official station identifications
under subparagraphs (1) and (2) of this paragraph.

NOTE: Commission interpretations of this paragraph
may be found in a separate Public Notice issued October
30, 1967, entitled “Examples of Application of Rule Re-
garding Broadcast of Statements Regarding a.Station’s
Licensed Location™. (FCC 67-1132; 10 FCC 2d 407.)

(¢) Channel. (1) Generally. Except as provided in this

the same programs over the facilities of both such sta-
tions, station identification announcements may be made
jointly for both stations for periods of such simultancous
olperation. If the call letters of the FM station do not
clearly reveal that it is an FM station, the joint an-
nouncement shall so identify it.

(3) Satellite operation. When programming of a
broad station is rebroad imul ly over the
facilities of a satellite station, the originating station may
make identification announcements for the satellite
station for Keriods of such simultaneous operation.

(i) In the case of a television broadcast station, such
announcements, in addition to the information required
by pnragragh (b) (1) of this section, shall include the
number of the channel on which each station is operating.

(ii) In the case of aural broadcast stations, such an-
nouncements, in addition to the information required by
paragraph (b) (1) of this section, shall include the fre-
quency on which each station is operating.

SPONSORED PROGRAMS

( Announcement of)

In AM rules. ..
73.119 Sponsored programs, announcement of.—(a)
en a dard broadcast station tr its any matter

for which money, services, or other valuable
consideration is either directly or indirectly paid or
promised to, or charged or received by, such station, the
station shall broad an t that such mat-
ter is sponsored, paid for, or furnished, either in whole or
in part, and by whom or on whose behalf such
ideration was lied: Provided, however, that
“service or other valuable consideration’ shall not in-
clude any service or property furnished without charge or
at a nominal charge for use on, or inconnection with, a
broadcast unless it is so furnished in consideration for an
identification in a broadcast of any person, product,
service, trademark, or brand name, beyond an identifi-
cation which is reasonably related to the use of such
service or property on the broadcast.
) The li of each dard br station
shall exercise reasonable diligence to obtain from its em-
ployes, and from other persons with whom it deals
directly in connection with any program matter for
broadcast, information to enable such licensee to make
the announcement required by this section.
(¢) In any case where a regor! (concerning the pro-

FCC Broadcast Rules
T e T

(8). In the case of broadcast matter advertising com-
mercial products or services, an announcement stating
the sponsor's corporate or trade name, or the name of the
sponsor’s product, when it is clear that the mention of the
name of the product constitutes a sponsorship identifi-
cation, shall be deemed sufficient for the purposes of this
section and only one such announcement need be made at
any time during the course of the program.

(h)_ The announcements required by Section 317(a) of
the Communications Act of 1934, 'as amended, are
waived with res to the broadcast of “want ad” or
classified advertisements sponsored by individuals. The
waiver granted in this paragraph shall not extend to
classified advertisements or want ads sponsored by any
form of business enterprise, corporate or otherwise.
Wh p ship are omitted pur-
suant to this paragraph the following conditions shall be
observed:

(1) The licensee shall maintain a list showing the
name, address and (where available) the telephone
number of each advertiser and shall attach this list to the
program log for each day's operation; and

(2) shall make this list available to members of the
Fublic who have a legitimate interest in obtaining thein-

ormation contained in the list.

(i) Commission interpretations in connection with
the foregoing rules may be found in the Commission’s
Public Notice entitled “Applicability of Sp hip
Identification Rules™ and such supplements thereto as
are issued from time to time.

In FM rules...
§73.289 [EDITOR'S NOTE: Identical with §73.119

above.]

In TV rules...
l,2’73.654 [EDITOR'S NOTE: Identical with §73.119

above.

éEDlTOR‘S NOTE: In a statement issued in 1950, the
FCC warned that the sponsor or his product must be
identified by a distinctive name and not by one merely
descriptive of the type of business or product. The
following are ble, the Ci ission said: “Henry
Smith offers you...,” or “Smith Stove Co. offers you ..
.\ or “Ajax Pens brings you . . .” The following are not

viding or pting of ation by any
Ferson for inclusion of any matter ina program intended
or broadcasting) has beenn n]adc toa d broad

ble: “Write to the Comb Man . . .," or “Send

station, as req 508 of the C

tions Act of 1934, as amended, of circumstances which
would have reguired an announcement under this section
had the consideration been received by such standard
broadcast station, an appropriate announcement shall be
made by such station.

(d) In the case of any political program or any
program involving the discussion of public controversial
1ssues for which any records, transcriptions, talent,
scripts, or other material or services of any kind are
furnished, either directly or indirectly, to a station as an
ind to the b ing of such program, an an-
nouncement shall be made both at the beginning and con-
clusion of such Emgram on which such material or
services are uscd that such records, transcriptions, talent,
scripts, or other material or services have been furnished

- to such station in connection with the broadcasting of

-such program: Provided, however, that only one such an-

-nouncement nced be made in the case of any such

-program of 5 minutes’ duration or less, which an-
nouncement may be made cither at the beginning or con-
clusion of the program.

(¢) The announcement required by this section shall
fully and fairly disclose the true identity of the person or
persons by whom or in whose behalf such payment is
made or promised, or from whom or in whose behalf

yourrmoncy to Nylons, Box — . . .” or “This program
is sponsored by your Sink man . . ."]

PUBLIC NOTICE
InAM,FMand TV...

§73.1202 Public motice of licensee obligations.—(a)
Each licensee of a commercial AM, FM or television
station except international or television translator sta-
tions, shall make an announcement informing the public
of the licensee's obligation to the public and of the appro-
priate method for individuals to express their opinions of
the station’s operation. Such announcements shall be
aired on the first and sixteenth day of each calendar
month throughout the license period except during the
period beginning on the first day of the sixth full calendar
month prior to expiration and ending on the last day of
the next to last full calendar month prior to expiration,
during which time the renewal application notices in
§1.580(d) of this chapter shall be broad Such an-
noq:gemems shall be aired during the following time

s:

(1) For commercial television stations, the an-
nouncement broadcast on the first day of each calendar
month shall be broadcast between 6 p.m. and 11 p.m. (§
p.m. and 10 p.m. gcnlml and Mountain Time). The an-

such services or other valuabl deration is d,
or by whom the material or services referred to in para-
graph (d) of this section are furnished. Where an agent or
other person contracts or otherwise makes arrangements
with a station on behalf of another, and such fact is
known to the station, the shall disclose the
identity of the person or persons in whose behalf such
agent is acting instead of the name of such agent.

(f) In the case of any program, other than a program
advertising commercial products or services, which is
sponsored, paid for, or furnished, either in whole or in
part, or for which material or services referred to in para-
graph (d) of this section are furnished, by a corporation,
committee, association, or other unincorporated group,
the announcement required by this section shall disclose
the name of such corporation, committee, association, or
other unincorporated group. In each such case the station
shall require that a list of the chief executive officers or
members of the executive committee or of the board of
directors of the corporation, committee, association or

paragraph, in making the identification
the call letters shall be given only on the channel of the
station identified thereby.

(2) Simultaneous AM-FM broadcasts. If the same
licensee operates an FM broadcast station and a stan-
dard broadcast station and simultancously broadcasts

other porated group shall be made available for
public inspection at the studios or general offices of one
of the standard broadcast stations carrying the program

on the sixteenth day of each
calendar month shall be br during the following
four-hour time periods in rotating order, beginning with
6am.tol0am.:6am.to 10am, 10am.to2p.m.,2
p.m.to 6 p.m.

(2) For commercial radio stations, the an-
nouncement broadcast on the first day of each calendar
month shall be broadcast cither between 7 a.m. and 9
a.m. or between 4 p.m. and 6 p.m. The announcement
broadcast on the sixteenth day of each calendar month
shall be br during the following time periods in
rotating order, beginning with9 a.m. to | p.m.: 9 a.m. to
| p.m., | p.m. to 4 p.m., 6-p.m. to 10 p.m. For stations
which neither operate between 7 a.m. and 9 a.m. nor
between 4 p.m. and 6 p.m., the announcement broadcast
on the first day of each calendar month shall be
broadcast during the first two hours of broadcast
operation and the announcement broadcast on the
sixteenth day of each month shall be broadcast during
every other four-hour time period during the broadcast
day in rotating order, beginning with the third to sixth
hours of broadcast operation.

(b) If an emergency arises which prevents the airing

in each community in which the program is broad
Such lists shall be kept and made available for a period of
2 years.
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of the at the scheduled time, the an-
nouncement shall be aired on the. day following the
ending of such emergency at the identical time or during
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the time period which the rotating order specified above
uires.

c) In the case of ial television br
stations, a sign-board with the licensee’s address for
receiving comments shall be shown when the announcer
is giving that address.

(d) The notice shall contain the following in-
formation (stations broadcasting primarily in a foreign
1 ge should broad the in that
language):

(1) For commercial radio stations.

(i) The station’s call letters.

(i) A statement that on (give date of last renewal
%ranl) the stglion‘_was granted a license by the Federal

to serve the public interest
as a public trustee until (give date of license expiration).
(i) A that the broad is obligated to

make a continuing, diligent effort to determine the sig-
nificant problems and needs of the service area and to
p:‘\;ide programming to help meet those problems and
needs.

(iv) A statement that the station invites any specific
suggestions or comments listeners may have regarding

station operation and the licensee’s programming efforts. .

(v) The appropriate name and address to which com-
ments should be mailed.

(vi) A statement that unless otherwise requested, all
letters received will be made available for public in-
spection during regular business hours.

(2) For commercial television stations.

(i) The station’s call letters.

(i)) A statement that on (give date of last renewal
gam) the station was granted a license by the Federal

ications C ission to serve the public interest
as a public trustee until (give date of license expiration).

(i) A statement that (give the anniversary date of
the deadline for filing of the renewal application) the
station places in its public inspection file a list of what the
licensee considered to have been some of the significant
problems and needs of the service area during the
preceding twelve months and some of the programs the
station aired to help mect those problems and needs.

(iv) A statement that the station invites any specific
suggestions or comments viewers may have regarding
station operation and the licensee’s programming efforts.

(v) The appropriate name and address to which com-
ments should be mailed.

granted a license by the Federal Communications Com-
mission to serve the public interest as a public trustee
until (date of license expiration). Each (anniversary date
of deadline for filing renewal application) we place in our

ublic inspection file a list of what we consider to have
geen some of the significant problems and needs of our
service area during the precceding twelve months and
some of our programming to help meet those problems
and needs.

We invite viewers to send specific suggestions or com-
ments concerning our station operation and program-
ming efforts to (name and mailing address). Unless
otherwise d, all letters ived will be availabl

for public inspection during regular business hours.

FRAUDULENT BILLING

§73.1205 Fraudulent billing practices.—No licensee of
a standard, FM or television broadcast station shall
knowingly issue to any local, regional or national ad-
vertiser, advertising agency, station representative,
manufacturer, distributor, jobber or any other party, any
bill, invoice, affidavit or other document which contains
false information concerning the amount actually
charged by the licensee for the broadcast advertising for

NOTE I: (a) Naval Observatory Time Signals.

(1) The time signal rebroadcast must be obtained by
direct radio reception from a Naval radio station.

(2) Announcement of the time signal must be made
without reference to any commercial activity.

(3) Identification of the Naval Observatory as the
source of the time signal ‘must be made by an an-

b ially as foll “With the signal,

, courtesy of the United States

Schedules of time signal br may be obtained
upon request from the Superintendent, United States

aval Observatory, Washington, D.C. 20390.

(b) National Bureau of Standards Time Signals.

(1) Time signals for rebroadcast must be obtained by
direct radio reception from an NBS staion.

(2) Use of receiving and rebroadcasting equipment
must not delay the signals by more than 0.05 seconds.

(3) Signals must be rebroadcast live, not from tape or
other recording.

(4) Voice or code announcements of the call letters of
NBS stations are not to be rebroadcast.

(5) Identification of the origin of the service and the

the time will be
Naval Observatory.”

. source of the signals must be made by an announcement

ially as follows: “‘At the tone, 11 hours 25

which such bill, invoice, affidavit or other d is
issued, or which misrepresents the nature or content of
such advertising, or which misrepresents the quantity of
advertising actually broadcast (number or length of ad-
vertising messages) or the time of day or date at which it
was broadcast. Licensees shall exercise reasonable
diligence to see that their agents and employees do not
issue any documents which would violate this section if
issued by the licensee.

NOTE: Commission interpretations in connection
with this Rule may be found in a separate Public Notice
issued May 18, 1970, entitled ‘‘Applicability of
Fraudulent Billing Rule”. ( (FCC 70-513), 35 FR 7906).

§73.1206 Broadcast of telephome conversatioms.—
Before recording a teleph ion for broad
or br g such a ion simul ly with
its occurence, a licensee shall inform any party to tﬂe call
of the li 's i ion to broadcast the i
except where such party is aware, or may be presumed to
be aware from the ci of the ion

minutes Greenwich Mean Time. This is a rebroadcast of
a continuous service furnished by the National Bureau of
Standards, Time and Frequency Division, Boulder, Colo-
rado.” No cial sp hip of this

is permitted and none may.be implied.

(6) Notice of use of NBS time signals for rebroadcast
should be forwarded i lly to Frequency-Time
Broadcast Services, Time and Frequency Division Na-
tional Bureau of Standards, Boulder, Colorado, 80302.

(7) In the rebroadcasting of NBS time signals, an-
nouncements will not state that they are standard fre-
quency tr issi Voice of GMT are
given in voice every minute. Each minute, except the first
of the hour, begins with a 0.8 second long tone of 1000
Hz. at WWYV and 1200 Hz tone.at WWVH. The first
minute of every hour begins with an 0.8 second long tone
of 1500 Hz at both stations. This tone is followed by a 3-
second pause, then the announcement, “National Bureau
of Standards Time.” -This ‘is followed by another 3-

that it is being or likely will be broad Such

d pause before station identification. This ar-

awareness is presumed to exist only.when the other party
to the call is associated with the station (such as an em-
ploye or part-time reporter), or where the other party
originates the call and it is obvious that it is in connection
yilh‘a program in which the station customarily

(vi) A statement that unless otherwise d, all

letters received will be available for public inspection -

during regular business hours.

(¢) During the period beginning the first day of the
last full calendar month prior to expiration of the license
and until the date’ of license renewal, stations shall
broadcast the appropriate aanouncement herein, except
that in lieu of (d) (1) (ii) or (d) (2) (ii) stations shall
broadcast a statement that the station is licensed by the
Federal C ications C ission to serve the public
interest as a public trustee and shall not mention the date
of the last rencwal grant or the length of the license pe.
riod, Following the date of renewal and commencing on
the first or sixteenth day of the month (whichever comes
first) the regular shall be d and

hedul

conver:

REBROADCASTS

§73.1207 Rebroadcast.—(a) The term “rebroadcast”
means reception by radio of the programs of a radio
station, and the simul or q retrans-
mission of such programs by a broadcast station.

NOTE I: As used in §73.1207 *“‘program™ includes any

rang allows broad stations sufficient time to
retransmit the hour time tone and the words ““National
Bureau of Standards Time” either by manual or auto-
matic switching.

(8) Time signals or scales made up from integration
of standard frequency signals broadcast from NBS sta-
tions may not be d d as National d scales
of time or attributed to the NBS as originator. For
example, if a broadcasting station transmits time signals
obtained from a studio clock which periodically cali-
brated against the NBS time signals from WWV or
WWVH, such signals may not be annoinced as NBS
standard time or as having been originated by the NBS.

Schedules of time signal broad may be obtained

complete program or part thereof.
NOTE 2: The transmission of a pr.ograr: from its point

upon request from Frequency-Time Broadcast Services
Section, Time and Frequency Division, National Bureau

of origin to a br station y by car-
rier facilities, whether by wire line or radio, is not
considered a rebroadcast.

(b) No broadcasting station shall rebroadcast- the
program, or any part thercof of another U.S.

shall be broad in with the pro-
vided in paragraph (a) of this section.

() All written comments and suggestions received
from members of the public concerning operation of the
station shall be maintained in a local file available for in-
sgection by the public, except when the person making
the comment or suggestion has specifically requested that
his communication not be made public or where the
licensee fecls that it should be excluded from availability
for public inspection because of the special nature of its

, such as a def: or ob letter. Letters
shall be retained in the local ﬁlc for three years from the
date on which they are received by the licensee. Letters
r d 1 shall be placed in one of
the following separated subject categories: Programming

and non-programming. If comments in one letter relate-

d

to more than.one subject gory, the corresp
shall be filed under the category which, in the licensee’s
judgment, receives the most attention in the letter.

(1) Sample announcement for radio.
On (date of last renewal grant) (Station’s call letters) was
granted a license by the Federal Communications Com-

mission to serve the public interest as a public trustee :

until (date of license cxpiration). We are obligated to
make a continuing, diligent effort to determine the sig-
nificant problems and needs of our service area and to
pte:;ide programming to help meet those problems and
needs:

We invite-listeners to send specific suggestions or com-
ments concerning our station operation and program-
ming efforts to (name and mailing .address). Unless

otherwise req d, all letters d ‘will'be availabl
for public inspection duringregular business hours.
(2) Sampl for televisi

On (date of last rencwal grant) (Station’s call letters) was

oadcasting station’ the express authority of the
originating station. A copy of the written consent of the
licensee originating the program shall be kept by the
licensee of the station rebroadcasting such program and
shall be made available to the C ission upon request.
Stations originating emergency communications under a
Detailed State EBS Operational Plan, shall be deemed to
have conferred rebroadcast authority on other partici-
gating stations. The broadcasting of a program relayed
y a remote pickup broadcast staion (§74.401 of this
) is not idered a rebroad
(c) The rebroadcast of time signals originated by the
Naval Observatory and the National Bureau of Stan-
dards is permitted without further C ission authori-
2ation under the conditions set forth in Note | to this
paragraph. The rebroadcast of National Weather Service
(NWS) transmissions is permitted without further Com-
mission authorization under the conditions set forth in
Note .2 to this paragraph. Programs originated by the
Voice of America (VOA) and the American Forces
Radio and Television Service (AFRTS) cannot, in
eneral, be cleared for d ic rebroad and may
therefore be rebroadcast only by special arrangement
among the parties concerned.” Except as otherwise pro-
vided by international agr prog; originated
by foreign broadcasting stations may be rebroadcast
without the consent of the originating station. In the case
of retransmissions of subcarrier background music and
other FM multiplex subscription services, permission
must first be obtained from the originating station. The
retransmission of point-to-point messages originated by
government and privately owned non-broadcast stations
must be authorized by the Commission prior to retrans-
mission; such authority may be requested informally by
leIthone’ to be followed within one week with a written
confirmation accompanied by the written consent of the
originating station.
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of Standards, Boulder, Colorado 80302.

NOTE 2: (a) Messages must be rebroad within
one hour of receipt from the.National Weather Service
(Weather Bureau).

(b) If advertisements are given in connection with a
weather rebroadcast, these advertisements shall not
directly convey an endorsement by the government of the
products or services so advertised.

(¢) Credit must be given to indicate that the re-
broadcast messages originate with the National Weather
Service (Weather Bureau).

RECORDINGS, TAPES AND FILMS

§73.1208 Broadcast of taped, filmed, or recorded ma-
terial.—(a) Any taped, filmed or recorded program
material in which time is of special significance, or by
which an affirmative attempt 1s made to create the im- -
pression that it is occuring simultaneously with the
broad shall be d at the beginning as taped,
filmed or recorded. The language of the nt.
shall be clear and in terms commonly understood by the
public. For televisi ions, the may be
made visually or aurally.

(b) Taped, filmed or recorded announcements which
are of a commercial, promotional or public service
nature need not be identified as taped, filmed or
recorded.

TIME
For AM,FM and TV ...

§73.1209 Referemces to time.— Unless sPeciﬁcaI:ly
designated as ‘“‘standard (non-advanced)” or ‘‘ad-
vanced,” all references to time contained in this part, and
in license documents and other authorizations issued
thereunder shall be understood to mean Jocal time; i.c.,
the time legally observed in the community.

POLITICAL BROADCASTS
For AM,FMand TV ...

§73.120 Definitions.—(a) A “legally qualified candi-
date’ means any person who has publicly announced that


www.americanradiohistory.com

he is a candidate for tion by a ion of a
political party or for nomination or election in a primary,
special, or general election, municipal, county, state or
national, and who meets the qualifications prescribed by
the applicable laws to hold the office for which he is a
candidate, so that he may be voted for by the electorate
directly or by means of delegates or electors, and who

(1) ~has qualified for a place on the ballot or

is eligible under the applicable law to be voted by
sticker, by writing in his.name on the ballot, or other
method, and (1) has been duly nominated by a political
party which is commonly known and regarded as such, or
(2) make a substantial showing that he is a bona .fide
candidate for nomination or office, as the case may.-be.

(b) General requirements. No station licensee is re-
quired to permit the use of its facilities by any legally
qualified candidate for public office, but if any licensee
shall permit any such candidate to use its facilities, it
shall afford equal opportunities to all other such candi-
dates for that office to use such facilities: provided, that
such licensee shall have no power of censorship over the
material broad by any such i

(c) Rates and practices.—(l) The rates, if any,
charged all such candidates for the same office shall be
uniform and shall not be rebated by any means direct or
indirect. A candidate shall, in each case, be charged no
more than the rate the station would charge if the candi-
date were a commercial advertiser whose advertising was
directed to promoting its business within the same area as
that encompassed by the particular office for which such
person is a candidate. All discount privileges otherwise
offered by a station to commercial advertisers shall be
?_vailable upon equal terms to all candidates for public of-

ice.

(2) In making time available to candidates for public
office no licensee shall make any discrimination between
candidates in charges, practices, regulations, facilities, or
services for or in connection with the service rendered
pursuant to this part, or make or give any preference to
any candidate for public office or subject any such candi-
date to any prejudice or disadvantage; nor shall anK
licensee make any contract or other agreement whicl
shall have the effect of permitting any legally qualified
candidate for any public office to broadcast to the ex-
clusion of other legally qualified candidates for the same
public office.

(d) Records: inspections.—Every licensee shall kee;
and permit public inspection of a complete record of ail
requests for broadcast time made by or on behalf of
candidates for public office, together with an appropriate
notation showing the disposition made by the licensee of
such request, and the charges made, if any, if request is
granted. Such records shall be retained for a period of
two years.

NOTE: See§1.526 of this chapter.

(¢) Time of request. A request for equal opportunity
must be submitted to the licensee within one week of the
day on which the first prior use, giving rise to the right to

ual opportunities, occurred; provided however, that
where a person was not a candidate at the time of such
first prior use, he shall submit his request within one
week of the first subsequent use after he has become a le-
gally qualified candidate for the office in question.

(6 A candidate requesting such equal opportunities
of the li or plaining of pl to the
Commission, shall have the burden of providing that he
and his opponent are legally qualified candidates for the
same Igublic office. X

[EDITOR'S NOTE: In FM this is §73.290; in TV,
§73.657.]

REVOCATIONS, MODIFICATIONS, SUSPEN-
SIONS

(Al Classes of Station Licenses)

§1.87 Modification of license or construction permit on
motion of the C ission.—(a) Wh T it appears
that a station license or construction permit should be
modified, the Commission will notify the licensee or
permittee in writing of the proposed action and the
grounds and reasons therefor and direct him to show
cause why an order modifying the license or construction
permit in the manner proposed by the Commission
should not be issued.

(b) Any order to show cause issued in accordance
with paragraph (a) of this section will notify the licensee
or permittee that he may request within a period of time
to be stated in the order to show cause, that a hearing be
held on the proposed modification. In case of time:_y
request, a hearing will be held on the proposed modifi-
cation, in no event less than 30 days after the receipt of

the order to show cause, unless the Commission finds

that safety of life or property require the fixing of a
shorter period.

(c) In order to avail himself of the right to request a
hearing and of the opportunity to appear and give evi-
dence upon the matters specified in the order to show
cause, the licensee or permittee, in person or by his at-
torney shall, within the period of time as may be specified
in the order to show cause, file with the Commission a
written statement stating that he request a hearing and
will appear at the hearing and present evidence on the
matter specified in the order to show cause. Such written
statement must contain a detailed response to the matter

specified in the order to show cause and the permittee or
licensee shall be limited in the hearing to matters fairly
encompassed within the issues raised by the res;

(d) _The right to request a hearing shall, unless a good
cause is shown in a petition to be filed not later than §
days before the lapsc of the time specified in paragraph
(c) of this section, be deemed waived:

(1) Incase of failure to timely file a written statement

as required b{. paragraph (c) of this section.

(2) In case of filing the written statement provided
for in paragraph (c) of this section but failure to
appear at the hearing, either in person or by
counsel.

() Where the right to request a hearing is waived and
no written statement has been filed within the period of
time specified in the order.to show cause, the licensee or
permittee will be d d to to the modificati

FCC Broadcast Rules
e e e S S |

tendered after the specified time has expired will not be
pted unless panied by a petition stating with
pamculamf' the facts and reasons relied on to justify
such late filing. Such petition for acceptance of late ap-
pearance will be granted only if the Commission de-
termines that the facts and reasons stated therein
constitute good cause for failure to file on time.

(d) Hearings on the matters specified in such orders
to show cause shall accord with the practice and
procedure prescribed in this subpart and gubpan B of
this part, with the following exception: (1) In all such re-
vocation and/or cease and desist hearings, the burden of

3 ool

as proposed in the order to show cause and a final de-
cision will be issued by the Commission accordingly.

(D Where the right to request a hearing has been
waived, a written statement may be filed within the pe-
riod of time to be specified in the order to show cause,
showing with particularity why the license or construc-
tion permit should not be modified or not so modified as
proposed in the order to show cause. In this case, the
C ion may, depending upon the facts alleged and
gmof offered, either call upon the submitting party to
urnish additional information under oath, designate the
proceeding for hearing, or issue without further proceed-
ings, an order modifying the construction permit or
license as proposed in the order to show cause or in said
written statement. The order to show cause will advise
the person against whom it is directed of procedure set
forth in this paragraph.

-(g) Any order of modification issued ‘Pursuant to this
section shall include a of the findings and the
grounds and reasons therefore, shall specify the effective
date of the order and shall be served on the licensee or
permittee.

§1.89 Notice of violations.—(a) Any licensee who ap-
pears to have violated any provision of the Communica-
tions Act or any provision of this chapter shall be served
with a written notice calling the facts to his attention and
requesting a statement concerning the matter. FCC
Form 793 may be used for this purpose.

(b) Within 10 days from receipt of notice or such
other period as may be specified, the licensee shall send a
written answer, in duplicate, direct to the office of the
Commission originating the official notice. If an answer
cannot be sent nor an acknowledgement made within
such 10-day period by reason of illness or other unavoi-
dable circumstances, acknowledgement and answer shall
be made at the earliest practicable date with a satisfac-
tory explanation of the delay.

(c) The answer to each notice shall be complete in it-
self and shall not be abbreviated by reference to other
communications or answers to other notices. In every
instance the answer shall contain a statement of action
taken to correct the condition or omission complained of
and to preclude its recurrence. In addition:

(1) If the notice relates to violations that may be due
to the physical or electrical characteristics of transmit-
ting apparatus and any new apparatus is to be installed,
the answer shall state the date such apparatus was
ordered, the name of the manufacturer, and the promised
date of delivery. If the installation of such apparatus re-
quires a construction permit, the file number of the ap-
plication shall be given, or if a file number has not been

igned by the C ission, such identification shall be
given as will permit ready identification of the ap-
plication.

(2) If the notice of violation relates to lack of at-
tention to or improper operation of the transmitter, the
name and license number of the operator in charge shall
be given.

§1.91 Revocation and/or cease and desist proceedings:
bearings.—(a) If it appears that a station license or
construction permit should be revoked and/or that a
cease and desist order should be issued, the Commission
will issue an order directing the.person to show cause why
an order of revocation and/or a cease and desist order, as
the facts may warrant, should not be issued.

(b) An order to show cause why an order of re-
vocation and/or a cease and desist order should not be
issued will contain a statement of the matters with
respect to which the Commission is inquiring and will call
upon the person to whom it is directed (the respondent)
to appear before the Commission at a hearing, at a time
and place stated in the order, but not less than thirty days
after the receipt of such order, and give evidence upon the
matters specified in the order to show cause. However, if
safety of life or property is involved, the order to show
cause may specify a hearing date less than thirty days
from the receipt of such order.

(c) To avail himself of such opportunity for hearing,
the respondent, personally or by his attorney, shall file
with the Commission, within thirty days of the service of
the order or such shorter period as may be specified
therein, a written appearance stating that he will appear
at the hearing and present evidence on the matters
specified in the order. The Commission in its discretion
may accept a late appearance. However, an appearance
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T ding with the introd ol and the
Eurden of proof shall be upon the Commission; and (2)
the Commission may specify in a show cause order, when
the ci ances ot the proceeding require expedition, a
time less than that prescribed in §§1.276 and 1.277 within
which the initial decision in the proceeding shall b
effective, exceptions to such initial decision must be filed,
parties must file request for oral argument, and parties
must file notice of intention to participate in oral
argument.

(e) Correction or promise to correct the conditions or
matters complained of in a show cause order shall not
preclude the 1ssuance of a cease and desist order. Correc-
tions or promises to correct the conditions or matters
complained of, and the past record of the licensee, may,
however, be considered in determining whether a re-
vocation and/or cease and desist order should be issued.

f) Any order of revocation and/or cease and desist
order issued after hearing pursuant to this section shall
include a statement of findings and the grounds therefor,
shall specify the effective date of the order, and shall be
served on the person to whom such order is directed.

§1.92 Revocation and/or cease and desist proceedings:
after waiver of hearing.—(a) After the issuance of an
order to show cause, pursuant to §1.91, calling upon a
person to appear at a hearing before the Commission, the
occurrence of any one of the following events or circum-
stances will constitute a waiver of such hearing and the
proceeding thereafter will be conducted in accordance
with the provisions of this section.

(1) The respondent fails to file a timely written ap-
pearance as prescribed in §1.91(c) indicating that he will
appear at a hearing and present evidence on the matters
specified in the order.

(2) The respondent, having filed a timely written ap-
pearance as prescribed in §1.91(c), fails in fact to ap})enr
1n person or by his attorney at the time and place of the
duly scheduled hearing.

(3) The respondent files with the Commission, within
the time specified for a written appearance in §1.91(c), a
written statement expressly waiving his rights to a
hearing.

(b) When a hearing is waived under the provisions of
paragraph (a) (1) or (3) of this section, a written
statement signed by the respondent denying or seeking to
mitigate or justify the circumstances or conduct com-
plained of in the order to show cause may be submitted
within the time specified in §1.91(c). The Commission in
its discretion may accept a late statement. However, a
st dered after the specified time has expired
will not be d unless panied by a petition
stating with particularity the facts and reasons relied on
to justify such late filing. Such petitions for acceptance of
a late statement will be granted only if the Commission
determines that the facts and reasons stated therein
constitute good cause for failure to file on time.

(c) Whenever a hearing is waived by the occurrence
of an?' of the events or circumstances listed in paragraph
(a) of this section, the Chief Hearing Examiner (or the
presiding officer if one has been designated) shall, at the
carliest practicable date, issue an order reciting the
events or circumstances constituting a waiver of hearing,
terminating the hearing proceeding, and certifying the
case to the Commission. Such order shall be served upon
the respondent.

(d) After a hearing pr ing has been terminated
pursuant to paragraph (c) of this section, the Com-
mission will act upon the matters specified in the order to
show cause in the regular course of business. The Com-
mission will determine on the basis of all the information
available to it from any source, including such further
proceedings as may be warranted, if a revocation order
and/or a cease and desist order should issue, and if so,
will issue such order. Otherwise, the Commission will
issue an order dismissing the proceeding. All orders
:Peciﬁed in this paragraph will include a statement of the
indings of the Commission and the grounds and reasons
therefore, will specify the effective date thereof, and will
be served upon the respondent.

(¢) Corrections or promise to correct the conditions
or matters complained of in a show cause order shall not
preclude the issuance of a cease and desist order. Correc-
tions or promises to correct the conditions or matters
complained of, and the past record of the licensee, may,
however, be considered in determining whether a re-
vocation and/or cease and desist order should be issued.
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FCC Broadcast Rules, Fees
(Of Operator Liceases)
§1.85 S ion of ¢ i -Whenever

grounds exist for on of an operator license, as
provided in Section 363(m) of-the Communications Act,
the Chief of the Safety and Special Radio Services Bu-
reau, with res to amateur operator licenses, or the
Chief of the Field Engineering and Monitoring Bureau,
with respect to cial operator li may issue
an order suspending:the operator license. No order of
suspension in any operators’ license shall take effect until
15 days’ notice 1n writing of the cause for the proposed
suspension has-been given to the operator licensee, who
may make written application to the C ission at any
time within said 15 days for a hearing upon such order.
The notice to the operator licensee shall not be effective
until actually received by him, and from that time he
shall have 15 days in which to mail the said application.
In the event that physical conditions prevent mailing of
the application before the expiration of the 15-day pe-
riod, the application shall then be mailed as soon as
possible thereafter, panied by a satisf: y expla-
nation of the delay. Upon receipt by the Commission of
such application for hearing, said order of suspension
shall be designated for hearing by the Chief, Safety and
Special Radio Services Bureau or the Chief, Field
Engineering Bureau, as the case may be, and said order
of suspension shall be held in abeyance until the con-
clusion of the hearing. Upon the conclusion of said
hearing, the Commission may affirm, modify or revoke

LOGS AND RECORDS

§1.6 Availability of station logs and records for Com-

ission imspecti a) Stati ds and logs shall
be made ilable for inspection or duplication at the
request of the Commission or its representative. Such
logs or records may be removed from the licensee’s
p jon by a C ission repr ive or, upon
request, shalf be mailed by the licensee to the Com-
mission by either registered mail, return receiK:
requested, or certified mail, return receipt requested. T
return receipt shall be retained by the licensee as part of
the station records until such records or logs are returned
to the licensee. A receipt shall be furnished when the logs
or records are from the li 'S p ion by
a Commission representative and this receipt shall be
retained by the licensee as part of the station records until
such records or logs are returned to the licensee. When
the Commission has no further need for such records or
lofgs. they shall be returned to the licensee. The provisions
of this rule shall apply solely to those station logs and
records which are required to be maintained by the provi-
sions of this chapter.
(b) Where records or logs are maintained as the of-
ficial ds of a gnized law enft agency

1 of the

not be granted where the applicant proposes to follow or
continue to follow a policy or practice of broadcasting or
permitting “‘the broadcasting of any adverti of or
information concerning any lottery, gift enterprise, or
similar scheme, offering prizes ndent in whole or in
part upon lot or chance-or any list of the prizes drawn or
awarded bx means of any such lottery, gift enterprise, or

h her said list ins any part or all such
prizes.” (See 18 U.S.C.§1304.)

(b) The determination whether a particular program
comes within the provisions of paragraph (a) of this
section depends on the facts of each case. However, the
Commission will in any event consider that a program
comes within the provisions of paragraph (a).of this
section if in connection with such program <a prize
consisting of money or thing of value is awarded, to any
person whose selection is dependent in whole or in part
upon lot or chance, if as a condition of winning or com-
peting for such prize, such winner or winners, are re-
quired to furnish any money, or thing of value or are re-
quired to have in their possession any product sold,
manufactured, furnished or distributed by a sponsor of a
program broadcast on the station in question.

~ §1304 ’(of U.S. Criminal Code) Broadcasting Lottery

and ther ds from the p of the

law enforcement agency will hinder its law enforcement
activities, such ds will not be r d pursuant to
this section if the Chief of the law enforcement agency
shall promptly certify in writing to the Federal Com-
munications Commission that the removal of the logs or
records will hinder law enforcement activitics of the
agency, and stating insofar as feasible the basis for his de-

—Whoever broadcasts by means of any
radio station for which a license is required by any law of
the U.S. or whoever, operating any such station, know-
infly permits the broadcasting of any adverti: of or
information concerning any lottery, cFift enterprise, or
similar scheme, offering prizes dependent in whole or in
part upon lot or chance, or any list of the prizes drawn or
awarded by means of any such lottery, gift enterprise, or

cision and the date when it can bly pected
that such rec‘grds may be released to the Federat Com-

said order of suspension. If the license is d sus-
pended, the operator shall send his operator license to the
office of the C ission in Washi D.C., on or
before the effective date of the order, or, if the effective
date has passed at the time notice is received, the license
shall be sent to the Commission forthwith.

LOTTERIES

§73.122 Lotteries.—(a) An application for construc-
tion permit, license, renewal of license, or any other au-
thorization for the operation of a broadcast station, will

h whether said list contains an{ 8&1)1 or all of such
prizes, shall be fined not more than $1,000 or imprisoned
not more than one year, or both.

Each day’s broadcasting shall
fense..

a separate of-

-CENSORSHIP.

§326 (of Communications Act)—Nothing in this Act
shall be understood to give the Commission the power of

FCC Fee Schedule

The FCC, in response to a decision of the U.S. Supreme Court, has adopted
a revised schedule of fees it charges those It regulates. The schedule is
based on the principle that the ‘value-to-recipient” factor be ‘‘reasonably
related to a portion of the commission's costs.” Fees are effective March
1, 1975.

Filing Grant

Construction permits: fee fee
VHF—top-50 markets $10,000 $67,500
UHF—top-50 markets ... 2,500 22,500
VHF—next 50 markets 4,000 27,000
UHF—next 50 markets 1,000 9,000
VHF—balance 2,000 13,500
VHR=HE0 60000000000000000000000000000006000060 500 4,500
FM—class A ......... 200 1,350
FM—<class B and C . 400 2,700
AM—day—50 kw .. 1,000 6,750
AM—day—25 kw .. 800 5,400
AM—day—10 kw .. 600. 4,050
AM—day—5 kw ... 400 2,700
AM—day—1 kw ... 200 1,350
AM—day—500 w .. 100 675
AM—day—250 w .... 50 340
AM—unlimited 50 kW ......coiiiiiiiiiiiiiiiiiiiiiea.n 2,000 13,500
AM—unlimited 25 kw .. 1,600 10,800
AM—unlimited 10 kw 1,200 8,100
AM—unlimited 5 kw ... 800 5,400
AM—unlimited 1 kw . 400 2,700
AM—unlimited 500 w 200 1,350
AM—unlimited 250 w o 100 675
=) [ 600000000000000000600080060000006000000 200 1,350
Other applications: AM FM TV Auxiilary
Application for construction permit to replace
expired permit (Form 321) .................. $250 $250 $250 § 50
Application for modification other than major
change {Form 301):

(A) Appli ' to chang / it

ter site; or to increase antenna height; or to

change antenna pattern ........... . M M . M

(B) All other Form 301 applications ....... 100 100 100 -
Application for change of call sign for broad-
(X EEHLL) 5000000000000000000000000 000000 200 200 200 _
Application for auth ion in auxiliary broad-
cast services (Form 313):

{A) Application for modification of construc-

tion permit or license in auxiliary broadcast

CIEE3  000000000000000000000660000006a0 _ - - 50

(B) Application for construction permit for

remote pick-up mobile station ........... o —_ — -_ 100

(C) Application for permit fo

intercity relay or for studio transmitter link

or for remote pick-up base station ........ _— - _ 250

(D) Ali other Form 313 applications - - - 100

Application for construction permit or ficense

of auxiliary or alternate main transmitter .. .. 50 50 50 50

All other applicati in the broad services 100 100 100 100

* One-half the flling fee for an application for construction permit for new
station or major change in existing station but not less than $100.

heaerinti lal th, "

Appllcaﬁon filing fee ............. 000000000G0000000000600300000000

and

Application for assignment of license or transfer of control—Form 314, Form
315 and Form 316 applications. (Where more than one broadcast station li-
cense is involved, the total amount of fees prescribed for each license so
involved will be paid in the manner set forth below.):

Sales or Exchanges:
Application filing fee (Forms 314 & 315) ..... $200
Application flling fee (Form 316) ............. $50
Grant fee (1o be paid Immediately following

ion of the [*] or fer):
For AM statlons, and joint assignment or trans-
fer of AM-FM stations, with gross revenue of
$400,000 or less .......... 000000
For AM stations, and joint assignment or trans-
fer of AM-FM stations, with gross revenue
greater than $400,000 ..........evvvvenanns

0.9% of gross revenue

$3,600 plus 1.4% of
gross revenue in ex-
cess of $400,000

For ail FM statlons ...................... .. 0.9% of gross revenue
For television stations with gross revenue of
$800,000 or less ..........
For television stations with gross revenue
greater than $800,000 ..........

1% of gross revenue

$8,000 plus 1.6% of
gross revenue [n ex-
cess of $800,000

In all other cases and/or when gross revenue

is indeterminabie (See Note 2) ............ 0.4% of consideration
for assignment or
transfer
Glfts:

Application filing fees and grant fees for assignments or transfers re-
sulting from gifts are the same as those for sales or exchanges above,
with the exception that no grant fee will be assessed for an assign-
ment or transfer by gift from a person to a spouse and/or lineal
descendant.

Note 1: Gross revenue will be determined by taking the average of the an-
nual gross revenue figures reported on line 19 of FCC Form 324 for the
respective station(s) for the three years immediately preceding the date of
the consummation of the transfer or assignment.

Note 2: In certain situations gross revenue figures are not available for
assessment of a fee on that basis—fi pl i or transfer of
an AM or FM station individually from what had been a joint AM-FM opera-
tion; assignment or transfer of a broadcast station license in which gross
revenue has been either nonexistent or so intermittent as to be an Improper
basis upon which to establish a grant fee; assignment or transfer of reli-
gious or other stations that do not report gross revenue. In those types of
cases, the grant fee will be assessed on the basis of consideration as indl-
cated above.
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censorship over the radio communications or signals
transmitted by any radio station, and no regulation or
condition shall be promuigated or fixed by the Com-
mission which shall interfere with the right of free speech
by means of radio communications.

Station Application
Procedure

Any quahfica citizen, ﬁr(rg. or group may apply to the -
S

Federal C ion for authority to
construct a standard (AM), frequency modulation (FM),
or television (TV) broadcast station.

Licensing of these facilities is prescribed by the Com-
munications Act of 1934, as amended, which sets up
certain basic requirements. In general, applicants must
satisfy the commission that they are legally, technically
and financially qualified, .and that operation of the
proposed station would be in the public interest.

he licensing procedure is detailed in Part 1 of the
commission’s rules, “‘Practice and Procedure.” Station
operation is covered by Part 73 (formerly Part 3),
‘“Radio Broadcast Services." .

Most appli ploy engineering and legal services
in preparing their applications. The commission does:not
make technical or other special studies for prospective

ppli s nor does it 1 d individual lawyers or
enginecrs. Names of firms and individuals practicing
before the commission are listed in various trade publica-
tions.

tions of 250 watts power nighttime and up to | kilowatt
daytime serve small communities; stations of S00 watts
to 5 kilowatts power cover centers of population and sur-

rounding areas; stations of 10 to 50 kilowatts power are
for large area coverage, particularly at night.

An FM station applicant must request an FM channel
assigned to the community in which he proposes to
operate, or a place within a 10-mile radius ﬁ‘or Class A
FM stations) or a 15-mile radius (for Class B or Class C
FM stations), which has no FM channel assignment.
Power, antenna height and station separation are
governed by the zone in which the station is located.
There are three classes of commercial FM stations. Class
A stations use power of from 100 watts to 3 kilowatts to
cover a radius of about 15 miles; Class B stations, 5 kilo-
waltts to 50 kilowatts for 40-mile service and Class C, 25
kilowatts to 100 kilowatts for 65-mile range. Noncom-
mercial educational FM stations are in a separate cate-
gory and may operate with power as low as 10 watts.
Commerical and educational FM stations may apply for
a “Subsidiary Communications Authorization™ (Form
318) to furnish certain supglemental services. FM sta-
tions may engage in stereophonic broadcasting for which
no special application is required.

An applicant for a TV station must request a VHF
(very high frequency) or a UHF (ultra high frequency)

h | assigned to the ity in which he proposes
to operate, or a place having no channel assignment

FCC Rules, Fees, Applications
e T e R W AT

Applying for a Construction Permit

Alter a prospective broadcaster has decided upon the
type of station he desires, and the place where it would be
located, he should ascertain and plan to meet the com-
munity problems and programing needs of the locality he
intends to serve. The next step is to Epply for a construc-
tion permit. This is done on FCC Form 301, “Ap-
plication for Authority to Construct a New Broadcast
Station or Make Changes in an Existing Broadcast
Station,” which covers AM, FM, or TV broadcasts, ex-
cept educational applicants who use FCC Form 340, FM
and TV translators (Form 346), and FM booster stations
{Form 349P). These forms require information about the
citizenship and character of the applicant, as well as his -
financial, technical and other qualifications, plus details
about the transmitting apparatus to be used, antenna and
studio locations, and the service proposed. Commercial
broadcast applicants are required to show their financial
ability to operate for one year after construction of the
station. Triplicate copies are required. Nonprofit educa-
tional institutions apply for new or changed instructional
TV fixed stations on Form 330P.

Applicants Must Give Local Notice

within 15 miles of that y. Power depends upon
the kind of channel used (VHF or UHF) and station
separation is determined by three zones. TV “translator”
stations serve remote communities by picking up and re-
broadcasting the pr_;)_ﬁrams of outside stations, with the
latter’s permission. They operate on any VHF channel or

Selecting a Facility on any unassigned UHF channel between 55 and 69 or on

An AM applicant must make his own search for a fre-  any igned ch 1. Certain ch Is are assigned
quency on which he can operate without ing or for cial educational TV operation. There is a
receiving interference from. existing stations and stations  “*Community Antenna Relay Service” for noncommon-
proposed in pending applications. AM broadcast stations  carrier microwave facilities to relay TV signals to cable

Y " "
operate on “local,” “‘regional,” or “‘clear” channels. Sta-

TV systems.

Note 3: [n the case of transfer of control, the transfer grant fee will be
based on the percentage of interest acquired which.resulted in the transfer
of control (except for those situations' described ‘in note 4 below in which
dditional acquisitions of i may be to the grant fee). (Example:
“A" acquires a 60% interest in an AM station with gross revenue of $100,000.
Assuming ‘A" holds no other interest in this station that was acquired in
the preceding two years, the grant fee is $540—$100,000 x.0.9% x 60%.)
Note 4: In the case of transfer of control in which the transferee holds pre-
viously acquired i in the subject broad station license, the grant
fee will be based on the acquisition which resulted in transfer of control
and on interests acquired during the two-year period immediately preceding
the date of the contract for the transfer of control. In addition, a grant fee
will also be assessed against any additional interest in the station acquired
within two years following the date of the contract for transfer of control.
Such grant fee for additional acquisitions within two years subsequent to
transfer of control wili be computed on the basis of the same gross revenue
figures used in connection with the transfer of contro! application and such
additional fee shall be submitted at the time the supplemental Ownership
Report (FCC Form 323) is flled with the commission. (Example: A" acquires
the foliowing interests in an AM station with $100,000 gross revenue: 1-1-71
—10%, 1-1-72—10%, 1-1-73—20%, 2-1-74 (contract date)—30%. The transfer
grant fee is $450—$100,000 x 0.9% x 50%, with the 50% figure represent-
ing the interest that resulted in transfer of control plus interest acquired in
the two years immediately preceding the date of for the t i
which resulted in transfer of control. If “A™ were to acquire any additional
interest in this station prior to 2-1-76, an additional grant fee would be in-
curred equivalent to the additional interest acquired times $100,000 times
0.9%.

Annual license fee:
Each broadcast station shall pay an annual license fee to the commission
based on the station's rate card as of June 1 of each year.
For AM & FM stations:

The annual license fee will be a payment equal to 8.5 times the station’s

high single one-minute spot t rate, but in no event shall
the annual license fee for each AM and each FM station be less than
$25.

For television stations:
The annual license fee will be a payment equal to 4.25 times the sta-
tion’s highest 30-second spot announcement rate, but in no event shall
the annual license fee be less than $100.

Fees are not required in the following instances:
(1) Applications filed by tax exempt organizations for operation of stations
providing noncommercial educational broadcast services, whether or not such

stations operate on fr (located for nor cial, educational use.
(2) Applications in the dard broad service ing authority to de-

ine power of directional dard broadcast stations by direct meas-
urement.

{3) Applications for all FM or television translators and all FM or television
translator relay stations.

{4) Applications by locai government entities in connection with the licens-
ing or operation of a noncommercial broadcast station.

{5) Applications for licenses to cover construction permits in the auxiliary
broadcast services.
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Appli for new broadcast stations, license re-
newals, station sales or major changes in existing stations
must give local public notice of their plans and also of
any subseq desi| ion of their applications for
hearing. This is done over the applicant's local station (if
any) and by advertising in the local newspaper. It affords
interested persons an opportunity to comment on these
applications to the commission. Applicants and stations
must also maintain public reference files in their
respective localities.

Hearing Procedure

Where it appears that an application does not conform
to the commission’s rules and regulations. that serious in-
terference would be caused, if thete is protest of merit, or
if other serious questions of a technical, legal or financial
character develop, a hearing is usually required. The
commission must accord a hearing to competing applica-
tions filed within specified time limits.

In designating an application for hearing, the com-
mission gives public notice of the issues for the in-
formation of the applicant and others concerned. The
hearing notice generally allows the applicant 60 days or
more in which to prepare. Even after the hearing has been
set, an applicant may amend his application to resolve

i ing or other probl (C ission approval is
required for all mergers or situations in which a com-
peting applicant withdraws on payment of expenses.)

Hearings on competing applications are normally held
at the commission’s Washington offices. Hearings on
license revocations and rencwals are held in the commu-
nities affected.

Hearings are customarily conducted by an Adminis-
trative Law Judge (ALJ). He has the authority to

dmini oaths, i i and rule upon the
admission of evidence. A prehearing conference is held to
reach agreement on procedural matters.

Within 20 days after the close of a record by the ALJ,
each party and the chief of the Broadcast Bureau of the

ission can file p d findings of fact and conclu-
sions to support their contentions. After review of the evi-
dence and statements, the hearing cxaminer issues an
initial decision.

If he Wisnes to'contest the initial decision, the applicant
or any other party in interest has 30 days from the date
on which the initial decision was issued 1o file exceptions.
In all cases heard by an ALJ, the commission or its
review board may hear oral argument on timely request
of any party. After oral argument, the commission or the
review board, as the case may be, may adopt, modify or
reverse the hearing examiner's initial decision. In cases
where the review board has acted on the exceptions, an
appeal from its decision may be taken to the commission
within 30 days. The commission may, however, deny the
appeal for review without stating reasons for such action.

Court appeals can be taken within 30 days following
release of the final decision, in which case the com-
mission's action is stayed pending court determination.

Construction Permit

. When an application is granted, a construction permit
is issued. The new permittee may then request call letters
which, if available and conforming to the rules, are
issued. A period of 60 days from date of the construction
permit is provided in which construction shall begin, and
a maximum of six months thereafter as the time for com-
pletion of construction (or cight months in all). Ap-
plication to make changes in an existing station is made
on the same form used in seeking initial construction au-
thorization (Form 301). Application to modify a
broadcast construction authorization or to modify a
license is made on form 301-A, “Request for Modifi-
cation of Broadcast Station Authorization.” If the
permittee is unable to build his station within the time
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Station Application Procedure
Iy IS P SN

specified, he must apply for extension .of time on Form
701 (**Application for Additional Time to Construct a
Radio Station™), giving reasons. Upon completion of
construction the permittee conducts equipment (not
program) tests.

License

The final step is to apply for the actual license on Form
302 (**Application for New Broadcast Station License™),
or Form 341 (for noncommercial educational FM_sta-
tions), Form 347 (for TV and FM translators), or Form
349L (for FM boosters). Applicants must show com-
pliance with all terms, conditions and obligations set
forth in the original application and the construction
permit. Not until he applies for a license can the holder of

a construction permit request authority to conduct
program tests. The license application form provides a
space for program test requests, or it can be made
separately. A station license and program test authority
are issued if no new cause or circumstance has come to
the attention of the commission that would make
operation of the station contrary to public interest.

Applicants for renewal of station licenses must show
that they have operated according to the terms of their
authorizations and the promises they made in obtainin,
them. Most renewal applications are made on Form 30%
(**Application for lgenewal of Broadcast Station
License™). Noncommercial educational licensees use
Form 342; TV and FM translators Form 348 and FM
boosters Form 349R. Pending the disposition of any
commission hearing or other proceeding involving license
renewal or revocation considerations, the station
continues to operate even though its license term may
have expired.

Group Ownership

Listed here are individuals and companies with
muitiple station holdings. inciuded are ali those
controlling three or more radio stations and/or
two or more television stations. FCC rules limit
multipie ownership to seven AM stations, seven
FM stations and seven television stations, of
which not more than five TV stations may be
VHF. Ownership of CATV systems, as reported
by these stations, is aiso listed. Uniess other-
wise noted, the first station listed Is group
headquarters.

ABC Owned Stns —-WABC(AM), WPLJ(FM), and
WABC-TV New York; WLS(AM), WDAI{FM) and
WLS-TV Chicago; KGO(AM), KSFX(FM) and
KGO-TV San Francisco, KABC(AM), KLOS(FM)
and KABC-TV Los Angeles; WXYZ(AM),
WRIF(FM) and WXYZ-TV Detroit; KXYZ(AM) and
KAUM(FM) Houston. For listing of ABC divisions
and executives, see Index, Section A.

The A.S. Abell Co.—WMAR-FM-TV Baltimore and
WBOC-AM-FM-TV Salisbury, alli Maryland. Owner-
ship: A.S. Abell Co.; D.P. Campbell, VP and gen mgr.
Hgs: The A.S. Abell Co., WMAR-TV, 6400 York Rd.,
Baitimore 21212.

Abilene Radio & TV Stns —KRBC-TV Abilene, and
KACB-TV San Angelo, both Texas. Ownership: Dale
Ackers, 29.17%; Sybil Ackers, 12.5%: Jack Andrews,
29.17%; Christine Ackers Cagle. 20%:; Carol Cagle
Trust, 9.17%.

Able Communications Inc.—KJOI(FM) Los
Angeles and KOAX(FM) Dallas; minority interest in
WAVO(AM) Decatur and WPCH(FM) Atlanta, both
Georgia. Also has bought KEZX(FM) Seattle, subject
to FCC approval. Executives: Ed Blake, pres; Robert
E. Richer, exec VP. Ownership: Owned by Noel Fund
Inc. Louis Marx and Dan W. Lufkin own 50% each of
Noel Fund.

Allegheny Mountain Network Stns —WBLF(AM)
Beliefonte, WIYQ(FM) Ebensburg, WTRN(AM) and
WGMR-FM Tyrone, all Pennsylvania; 70% of
WFRM(AM) Coudersport, WNBT(AM) and WGCR-
FM Wellsboro, both Pennsylvania; 50% of
WKBI(AM) St. Marys and WKBI-FM Ridgway, both
Pennsylvania. Ownership: Cary H. Simpson. Hgs:
Washington Ave. & First St., Tyrone, Pa. 16686. (814)
684-3200.

Amaturo Group Inc.—KQTV(TV) St. Joseph and
KKSS(FM) St. Louis, both Missouri; and KLYX (FM)
Clear Lake City, Tex. Ownership: Owned by Joseph C.
Amaturo and members of the Loeb family. Hgs: Box
533, Fort Lauderdale, Fla. 33310.

American Colonial Bestg. Corp.—WKBM-TV
Caguas, WSUR-TV Ponce, and WKVM{(AM) and
WCAD-FM San Juan, all Puerto Rico. Owned by
Ralph Perez Perry: Hgs: Box 4189, San Juan, P.R.
00905.

Anderson Stns—KRKS and KLIR-FM Denver,
KCLO-AM-FM Leavenworth, KJRG-AM-FM
Newton and KFLA-AM-FM Scott City, all Kansas;
KJSK-AM-FM Columbus, Neb. (68%), George Basil
Anderson and family. Hgs: 6535 West Jewell, Denver
80226.

Armington-France-Gehring-Ocepek Stns—
WFKY(AM) and WKYW(FM) Frankfort, Ky.;

WHOK-AM-FM Lancaster and WPVL(AM)
Painesville, both Ohio. Principal owners: Anthony S.
Ocepek, William M. France, Richard H. Gehring, Ray-
mond Q. Armington. Hgs: ¢/o WPVL Radio, 1 Radio
Place, Painesville, Ohio 44077.

AS| Communications Inc.—WRYT Boston;
KIJTV(TV) Bakersfield, KROY Sacramento and
KFAC-AM-FM Los Angeles, all California, WERE
Cleveland. Ownership: Ralph Guild, 46.5%. ASI also is
owner of McGavren-Guild-PGW, station representa-
tives. Hgs: 400 Park Ave., New York 10022.

Avco Broadcasting Corp.—WLW(AM) and
WLWT(TV) Cincinnati, WLWC(TV) Columbus,
WLWD(TV) Dayton, all Ohio; WLWI(TV) In-
dianapolis; WOAI-AM-TV San Antonio, Tex.:
WWDC-AM-FM Washington; KYA-AM-FM San
Francisco. WRTH Wood River, Ill. (Note: Avco has
sold both WOAI-AM-TV and WWDC-AM-FM, sub-
ject to FCC approval.) Execs: John T. Murphy, pres;
Waiter E. Bartlett, senior VP-TV; Robert L. Goosman,
senior VP-treas; Donald G. Middendorf, VP-adminis-
tration; George J. Gray, VP-Washington affairs; Clyde
G. Haehnle, VP-tech asst to the pres; Donald L. Dahl-
man, Vp-TV sls; Howard Lepple, VP-engrg. Following
are VPs andr gen mgrs of these Avco-owned stations:
WLW —Charles K. Murdock; WLWT(TV) —William
E. Wuerch; WLWC(TV)—Ben McKeel;
WLWD(TV) —Ray Colie; WLWI(TV)—Eugene V.
McPherson; WOAI—- Clifford Hunter; WOAI-TV ~
Edward V. Cheviot; WWDC-AM-FM—Larry Kirby;
KYA-AM-FM— Clifford M. Hunter; WRTH—Joseph
P. Costantino. Avco Bcstg. is a subsidiary of Avco
Corp. which owns companies manufacturing electronic
products, airplane engines, farm implements and other
heavy machinery, and is engaged in electronic and
chemical researc¢h, insurance and financial services. It
also owns Avco Embassy Pictures and Carte Blanche.
Avco Bestg. owns Avco Program Sales, producers and
distributors of syndicated programs;, and Avco Fiim
Productions, producers of 16mm non-theatrical films.
Has: 1600 Provident Tower, Cincinnati 45202. (513)
241-1822.

(Cy N.) Bahakel Bcstg—WCCB-TV Charlotte,
N.C.; WKAB-TV Montgomery, Ala.; WOLO-TV Col-
umbia, S.C.; WABG-AM-TV Greenwood, Miss.;
WKIN(AM) Kingsport, WBBJ-TV Jackson and
WDOD-AM-FM Chattanooga, all Tennessee;
WWOD-AM-FM Lynchburg, Va; WLBJ-AM-FM
Bowling Green, Ky., and KXEL-AM-FM Waterloo,
lowa. Hgs: Box 2449, Charlotte, N.C, 28234.

Vernon H. Baker Stns —WNNN(FM) Canton and
WJIC(AM) Salem, both New Jersey, WGIC(AM) and
WBZI(FM) Xenia, Ohio; WEOO(AM) Smithfield and
WESR-AM-FM Tasley, both Virginia. Principal
owner: Vernon H. Baker. Hgs: Box 889, Blacksburg,
Va. 24060.

Balaban Stns—Owns 50% each of WICS(TV)
Springfield, WICD(TV) Champaign, both Ilinois;
WHNB-TV New Britain-Hartford, Conn.; owns 47% of
WTVO(TV) Rockford, 1ll. Ownership: Harry and
Elmer Balaban, who also own chain of motion picture
theaters in Midwest, CATV. Hgs: H. & E. Balaban
Corp., 190 N. State St., Chicago 60601

Baitimore Sunpapers Stns—See The A.S. AbellI
Co.
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Bartell Broadcasters Inc.—WDRQ(FM) Detroit;
WMYQ(FM) Miami; WOKY(AM) Milwaukee;
WADO(AM) New York; KSLQ(FM) St. Louis;
KCBQ(AM) San Diego. Hgs: 205 E. 42d St., New
York 10017.

Bass Bcstg Stns—KFDW-TV Ciovis, N.M.;
KFDO-TV Sayre, Okla.; KFDA-TV Amarillo and
KDNT-AM-FM Denton, both Texas; WSLC(AM)
and WSLQ(FM) Roanoke, Va. Hgs: 8330 Engineer
Rd., San Diego 92111.

Beasiey Broadcast Group—WMOO(AM) and
WBLX(FM) Mobile, Ala. (53.5%); WGAC(AM)
Augusta, Ga. (60%); WFAI(AM) Fayetteville (60%),
WFMC(AM) and WOKN(FM) Goldsboro (60%),
WHNC(AM) and WXNC(FM) Henderson (50%),
and WKGX(AM) Lenoir, (35%), all North Carolina;
WASC(AM) Spartanburg, S.C. (50%). Principal
owner. George G. Beasley, pres. Hgs. Box 1355,
Goldsboro, N.C. 27530.

Beck-Ross Communications inc.—WHCN(FM)
Hartford, Conn.; WKMF(AM) and WGMZ(FM)
Flint, Mich.; WGLI(AM) Babylon and WBLI(FM)
Patchogue, both New York. Executive: Martin F.
Beck, pres. Hgs: ¢/o WGLI Inc., 1290 Peconic Ave.,
Babylon, N.Y. 11704.

Beef Empire Stns —KCOL-AM-FM Fort Collins,
Colo.; WIAG-AM-FM Norfolk, Neb. Ownership: Jer-
ry Huse, pres, Bob Thomas, VP & gen mgr; James
Prchal, treas. Hgs: ¢/o WJAG Inc., Box 789, Norfolk,
Neb. 68701.

Charles E. Bell Stns — WTRS-AM-FM Dunnellon,
Fla. (49%); WDOG(AM) Allendale (100%) and
WSIB(AM) Beaufort (100%), both South Carolina.
Hgs: WSIB, Drawer W, Beaufort, S.C. 29902.

Belo Broadcasting Corp.—KFDM-TV Beaumont
and WFAA-AM-TV, KZEW(FM) Dallas, both Texas.
Executives: James M. Moroney Jr., chmn & chief exec
off;, Mike Shapiro, pres & chief operating off; Ward L.
Huey Jr., VP & gen mgr; Jim W. Cooper, VP & sec.
Aubrey Jenkins, VP & treas; Jeanette Greer, asst sec.
Ownership: A. H. Belo Corp. Hgs: Communications
Center, Dallas 75202.

BFR Stns —See Midcontinent Broadcasting Co.

Big Bend Bcstg Corp.— WCNH-AM-FM Quincy,
Fla.; WBSC(AM) Bennetisville, S.C. W. S. Dodson,
pres; Dorothy Dodson, sec-treas; A. Ken Harmon,
VP. Hgs: Drawer 629, Bennettsville, S.C. 29512.

Black Hawk Broadcasting Stns —KLWW(AM)
Cedar Rapids, KTIV(TV) Sioux City, KWWL-AM-
TV and KFMW(FM) Waterloo, All lowa; KAAL(TV)
Austin, Minn. Robert Buckmaster, pres. Hgs: E.
Fourth & Franklin Sts., Waterloo, lowa 50703.

Bluegrass Broadcasting Co.—WFFG(AM)
Marathon and WHOO-AM-FM Orlando, both Florida;
WVLK-AM-FM Lexington and WINN(AM)
Louisville, both Kentucky. Principal owner: Garvice
D. Kincaid. Hgs: 610 Central Bank Bldg., Lexington,
Ky. 40505.

Bonnevilie International Corp.—KBRT(AM)
Avalon and KBIG(FM) Los Angeles, both California;
WCLR (FM) Skokie, lil. (Chicago); KMBZ(AM) and
KMBR(FM) Kansas City, Mo.; WRFM(FM) New
York; KSL-AM-FM-TV Salt Lake City; KIRO-AM-
FM-TV Seattle. Ownership: Bonneville International
Corp., 100% owned by the Corp. of the President of the
Church of Jesus Christ of Latter Day Saints. Arch L.
Madsen, pres. CATV. Hgs: 136 East South Temple,
Suite 2000, Salt Lake City 84111.

Booth American Co.—WIOU(AM), WKMO(FM)
Kokomo and WIVA(AM), WRBR(FM) South Bend,
both Indiana; WILB(AM) and WMZK(FM) Detroit,
WIBM(AM) and WHFI(FM) Jackson, WSGW(AM)
and WSBM(FM) Saginaw, all Michigan;
WABQ(AM), WXEN(FM) Cleveland and
WTOD(AM), WKLR(FM) Toledo, both Ohio. Prin-
cipal owners: John L. Booth, Mrs. John L. Booth, John
L. Booth II, Raiph H. Booth II. CATV. Hgs: 2300 Buh!
Bidg., Detroit 48226. (313) 965-3360.

Booth Newspapers inc.—WTWO(TV) Terre
Haute, Ind. (100%). Ownership: John L. Booth, pres &
bd chmn of Booth American Co. (see listing), per-
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sonally owns 2.79% of Booth Newspapers; Booth
American Co. holds 0.84% of the total issued shares of
Booth Newspapers Inc. (Collective total of shares held
by John L. Booth, his wife and children, represent
4.19% of the total issued shares). Hgs: Box 2027, Ann
Arbor, Mich. 48106.

Braden Stns—WSMJ(FM) Greenfield, Ind.;
WPFB(AM)-WPBF(FM) Middietown and WPAY-
AM-FM Portsmouth, both Ohio. Principal owner:
Paul F. Braden. Hgs: 4505 Central Ave., Middletown,
Ohio 45042.

Brown Broadcasting Co.— WVBS-AM-FM Burgaw
and WBBS(AM) Jacksonville, both North Carolina,
Ownership: Herschel R. Brown, 50%; Norman O.
Brown, 50%. Hgs: Drawer AM, Jacksonville, N.C.
28540.

Buckley Broadcasting Corp.—WDRC-AM-FM
Hartford, Conn.; WWTC(AM) Minneapolis-St. Paul;
KKHI-AM-FM San Francisco and KGIL(AM) San
Fernando, all California; KOL-AM-FM Seattie, and
WIBG(AM) Philadelphia. Hgs: 3 E. 54th St., New
York 10022.

Buford Television Inc.—KFSM-TV Fort Smith,
Ark.; KXON-TV Mitchell, $.D.; KTRE-TV Lufkin
and KLTV(TV) Tyler, both Texas. Ownership:
Robert, Jerry and Jeff Buford, 33% each. CATV in
Bedford and Oolitic, both Indiana. Hqs: Box 957,
Tyler, Tex, 75701.

John Burroughs Stns—KRZY(AM)-KRST(FM)
Albuquerque (70%) and KRSY (AM) Roswell (100%),
both New Mexico. Hgs: ¢ KRSY, Box 1981, Roswell,
N.M. 88201.

California-Oregon Bestg Inc.KRCR-TV Redding,
Calif. (100%); KAGI(AM) Grants Pass (83%),
KOTI(TV) Klamath Falls (100%), KOBI(TV) Med-
ford (100%) and KPIC(TV) Roseburg (50%), all
Oregon. Ownership: John Voorhies, 19.614%; William
B. Smullin, 58.69%; Earle Voorhies Estate, 9.807%.
CATV (group owner). Hgs: 2000 Crater Lake Hwy,
Medford, Ore. 97501. (503) 779-5555.

Camp Stations—WGNA(FM) Albany,
WPOW(AM) New York and WHAZ(AM) Troy, all
New York. Principal owner: Ruth Camp. Hgs: Box
968, Wheaton, 111. 60187.

Capital Cities Communications Inc.—KFSN-TV
Fresnoand KPOL-AM-FM Los Angeles, both Califor-
nia, WTNH-TV New Haven, Conn.; WIR-AM-FM
Detroit; WPAT-AM-FM Paterson, N.J.; WROW-
AM-FM Albany and WKBW-AM-TV Buffalo, both
New York; WTVD(TV) Durham, N.C.; WPVI-TV
Philadelphia; WPRO-AM-FM Providence, R.l.;
WBAP(AM)-KSCS(FM) Fort Worth and KTRK-TV
Houston. Ownership: Edgar W. B. Fairchild, 1.1%;
Lowell Thomas, 2.4%; William S. Lasdon, 1.2%; David
Minikin, 1.0%; Thomas S. Murphy, 1.0%; publicly
traded. Officers of Capital Cities are: Thomas S. Mur-
phy, bd chmn; Daniel B. Burke, pres; Joseph P.
Dougherty, exec VP & pres, broadcast division; John
B. Fairchild, exec VP; Robert K. King, exec VP-TV,
broadcast division; Willard E. Walbridge, senior VP-
corporate affairs, broadcast division; Daniel H. Smith,
seniorVP-dir of engrg; James P. Arcara, Philip R.
Beuth, George R. Chamberlin, R. Thomas Cronk,
William R. James, Kenneth M. Johnson, Albert E.
McCurdy, Peter C. Newell, Robert M. Peebles, Law-
rence J. Pollock, Melvin J. Thompson, Andrew E.
Jackson, Peter K. Orne, Warren Potash, all VP's;
William Kopta, VP & treas; Gerald Dickler, sec;
Robert W. Gelles, ctrir, asst sec & asst treas. Capital
Cities also owns Fairchild Publications Inc.; The Oak-
land Press Co., Pontiac, Mich.; and Belleville News-
Democrat Inc., Belleville, Iil. See Nwspr Own. Hgs: 24
East Slst St., New York 10022. (212) 421-9595.

Capitol Broadcasting Co.—KKTV(TV) Colorado
Springs (100%); WITV(TV) Jackson, Miss. (100%).
Ownership: Mississippi Publishers Corp., 40%; Stan-
dard Life Insurance Co., 32.4%; L. M. Sepaugh,
13.8%; T. B. Lanford, 13.8% (see listing). Hgs: Box
8887, Jackson, Miss. 39204. (601) 372-6311.

Cascade Broadcasting Corp.—KEGL(AM) Santa
Clara and KUBA(AM)-KHEX(FM) Yuba City, both
California; KLIQ(AM) Portland, Ore.; and KUDY-
AM-FM Spokane, Wash. Executive: David M. Jack,
pres. Hgs: Box 02155, Portland, Ore. 97202.

CBS Owned Stns — WCBS-AM-FM-TV New York,
KNX-AM-FM, KNXT(TV) Los Angeles, WBBM-
AM-FM-TV Chicago, WCAU-AM-FM-TV Philadel-
phia, KCBS-AM-FM San Francisco, KMOX-AM-FM-
TV St. Louis, WEEI-AM-FM Boston. For a listing of
CBS divisions and executives, see index, section A.

Central California Communications Corp. (Gold
Coast Network) —KSBW-FM-TV Salinas-Monterey
and KSBY-FM-TV San Luis Obispo, both California.
(Note: KSBW-FM and KSBY-FM have both been
sold, subject to FCC approval.) Ownership: Mrs. Chris
Cohan, 37%. CATV. Hgs: Box 1651, Salinas, Calif.
93901.

The Central Group—WBIW Bedford, WBAT
Marion and WKBV-AM-FM Richmond, all Indiana.
(Awaiting FCC approval is the purchase of KTRM-
AM-FM Beaumont, Tex.) Ownership: Local Rich-

* mond businessmen including Lester G. Spencer. Hgs:

2301 W. Main, Richmond, Ind. 47374.

Central Minnesota Television Co.—KCMT-FM
and KCMT(TV) Alexandria, and KNMT(TV)
Walker, both Minnesota. Ownership: Thomas A. Bar-
nestuble estate, 53%; Joseph O. Perino and John J.
McCarten, 11% each; Glenn Flint and Kenneth C.
Bechtel, 10% each; and others. Hgs: 720 Hawthorne,
Alexandria, Minn. 56308.

Century Broadcasting Corp.—WLOO(FM)
Chicago; KSHE(FM) Crestwood, Mo.; WABX(FM)
Detroit; KWST(FM) Los Angeles. Executives:
Howard Grafman, pres; George A. Collias, VP. Hgs:
875 N. Michigan Ave., Chicago 60611.

O. Roy Chalk Stns—WTSJ(TV) San Juan,
WMGZ(TV) Mayaguez and WPSJ(TV) Ponce, all
Puerto Rico. Hags: Box 1312, San Juan, P.R. 00902.

Channel 10 Inc.—WDIO-TV Duluth and
WIRT(TV) Hibbing, both Minnesota. Ownership:
Frank P. Befera, pres, 13%; A. W. Hedenberg, 27%;
John H. Poole, 13.1%; and others. Mr. Befera owns
WMFG-AM-FM Hibbing and WHLB(AM),
WIRN(FM) Virginia, both Minnesota, and has CATV
interests in Hibbing and Virginia. Mr. Poole owns
KNJO(FM) Thousand Oaks, Calif. Hgs: 10 Observa-
tion Road, Duluth, Minn. 55811.

James B. Childress Stns—WMSJ(AM) Sylva
(100%), WKSK(AM) West Jefferson (100%),
WKRK(AM) Murphy (5%), all North Carolina. Hgs:
Box 1044, Sylva, N.C. 28779.

Chris Craft Industrles Stns—KCOP(TV) Los
Angeles; KPTV(TV) Portland, Ore. Executives: Her-
bert J. Siegel, chmn & pres; Lawrence R. Barnett, exec
VP; James J. Rochlis, exec VP; John H. Darby, VP-fi-
nance & ctrir; John Hopkins, VP (pres-bcestg division);
Robert B. Hunter, sec-treas. Hgs: 600 Madison Ave.,
New York 10022.

Christian Broadcasting Network Inc.—
WXRI(FM) Norfolk and WYAH-TV Portsmouth,
both Virginia, WHAE-TV Atlanta, WXNE-TV
Boston, KXTX-TV Dallas, and the following FM's:
WEIV lthaca, WBIV Wethersfield, WMIV South
Bristol, WOIV DeRuyter Twp., WIIV Cherry Valley
Twp., all New York. M. G. (Pat) Robertson, pres. Hgs:
1318 Spratley St., Portsmouth, Va. 23704.

Christian Enterprises Inc.—KGVW-AM-FM
Belgrade, KURL-AM-FM Billings, KGLE(AM)-
KIVE(FM) Glendive, all Montana; KKIM(AM)
Albuquerque, N.M. Harold Erickson, pres. Hgs: Box
1875, Billings, Mont. 59103.

Clay Communications Inc. WWAY(TV)
Wilmington, N.C. (80% owned by CCI; remaining 20%
held by Lyell B. Clay, bd chmn of Clay Communica-
tions); KJAC-TV Port Arthur (100%) and KFDX-TV
Wichita Falls (100%), both Texas. Executives: Lyell B.
Clay, bd chmn; John F. McGee, pres; George Diab,
VP. Hgs: 1001 Virginia St. E., Charleston, W.Va.
25301.

Columbia Empire Stns —KNDO(TV) Yakima and
KNDU(TV) Richland, both Washington. Ownership:
Hugh E. Davis, 100%. Hgs: Box 466, Yakima, Wash.
98901.

Columbia Pictures Industries Inc.—WYDE(AM)
Birmingham, Ala.; WVUE(TV) New Orleans; WNJU-
TV Linden, N.J.; KCPX-AM-FM-TV Salit Lake City:
WWVA-AM-FM Wheeling, W.Va.;, WOLE-TV
Aguadillaand WAPA-TV San Juan, both Puerto Rico.
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(Note: subsidiary Screen Gems Stations Inc. has
agreed to sell WVUE New Orleans to The Starr Broad-
casting Group Inc., subject to FCC approval.) WAPA-
TV owns 33-1/3% of WOLE-TV. Hgs: 711 Fifth Ave.,
New York 10022. (212) 751-4400.

Combined C ications Corp.~KTAR(AM),
KBBC(FM) Phoenix and KTAR-TV Mesa, both
Arizona; KARK-TV Little Rock, Ark.; - KKDJ(FM)
Los Angeles; KBTV(TV) Denver; WXIA-TV Atlanta;
WPTA(TV) Roanoke, Ind.; WLKY-TV Louisville,
Ky.. WWDIJ(AM) Hackensack, N.J.; KOCO-TV
Oklahoma City; WSAI(AM) and WIDJ(FM) Cincin-
nati. Executives: John J. Louis, chmn of the bd; Karl
Eiler, pres & chief exec off; Alvin G. Flanagan,
presroadcast division. Ownership: John J. Louis Jr.
and Karl Eller and their families own approximately
40%; 60% publicly held. Hgs: Box 25518, Phoenix
85002. (602) 257-1333.

Communicana Group—WTRC(AM) and
WYEX(FM) Elkhart, WSJV(TV) Elkhart-South Bend
and WMEE(AM)-WMEF(FM) Fort Wayne, all In-
diana; WCUZ(AM) Grand Rapids, Mich. (Note:
WSJV has been sold to Quincy Newspapers Inc., sub-
ject to FCC approval.) John F. Dille Jr., pres; John F.
Dille 111, exec VP. Hgs: Box 487, Elkhart, Ind. 46514.

Communications Fund Inc.—KWKI(FM) Kansas
City, Mo.; KXLW(AM) Clayton and KADI(FM) St.
Louis, both Missouri. Hgs: 2735 Bompart, St. Louis
63144. (314) 961-1320.

Communications Properties Inc.—KHAK-AM-
FM Cedar Rapids and WDBO(AM)-KIWI(FM)
Dubuque, both lowa; WDBC(AM) Escanaba, Mich.;
KATE(AM) and KCPI-FM Albert Lea, Minn;
KFGO(AM) Fargo, N.D.; WNFL(AM) Green Bay,
Wis. Ownership: Hart N. Cardozo Jr., 87.06%; Philip
T. Kelly, 7.77%; Richard C. Voight, 2.64%; and James
C. Zimmerman, 2.53%. Hags: 1170 Jowa St., Dubuque,
lowa 52001.

Communico~WKSS(FM) Hartford-Meriden,
Conn.; KPOI(AM) and KHSS(FM) Honolulu. Execu-
tive: Frederic W. Constant, pres. Hgs: 2 Wethersfield
Ave., Hartford, Conn. 06114.

[of ity Broadcasting Co.—KGIW-AM-FM
Alamosa, Colo.; KRSN-AM-FM Los Alamos, N.M.;
and KBUH-AM-FM Brigham City, Utah. Ownership:
Darrel K. Burns, 100%. Hgs: Box 749, Los Alamos,
N.M. 87544,

(o ity Broadcasting Service Inc.—WABI-
AM-TV and WBGW (FM) Bangor, and WAGM-AM-
TV Presque Isle, both Maine. Ownership: Horace A.
Hildreth & family. Hgs: 35 Hildreth St., Bangor, Me.
04401.

Community Service Radio Inc.— KANO(AM) and
KTWN(FM) Anoka, Minn.; WLVE(FM) Baraboo
and WIBU(AM) Poynette, both Wisconsin. Principal
owner: Thomas R. Holter. Hgs: 1245 E. Washington
Ave., Madison, Wis. 53703.

Corinthian Broadcasting Corp.—KXTV(TV)
Sacramento, Calif.; WANE-TV Fort Wayne and
WISH-TV Indianapolis, both Indiana; KOTV(TV)
Tulsa, Okla.; and KHOU-TV Houston. Ownership:
Corinthian Broadcasting Corp. is a wholly owned sub-
sidiary of Dun & Bradstreet Companies Inc. Execu-
tives of Corinthian: C. Wrede Petersmeyer, chmn;
Philip J. Lombardo, pres; Charles H. Tower, VP; Jerry
L. Gabert, financial VP & sec; George G. Jacobs, dir of
engrg; Bruce J. Bloom, dir of adv & PR; Betty D. Fox,
dir of rsch; J. Sullivan, dir of sis; Lee S. Eden, dir of
progmg. TVS Television Network, a national indepen-
dent network for sports, is a division of Corinthian
Broadcasting Corp. Hqs: 280 Park Ave., New York
10017. (212) 697-9400.

Cosmos Broadcasting Corp.—WIS-AM-TV Col-
umbia, S.C.; WSFA-TV Montgomery, Als.; WDSU-
TV New Orleans; WTOL-TV Toledo, Ohio. Execu-
tives: Charles A. Batson, pres & chief exec off; L.
Brent Hill, VP administration & radio opns; Dixon C.
Lovvorn, VP broadcast svcs; James V. Dunbar Jr., VP
planning & dev. Ownership: The Liberty Corp.,
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Greenville, S.C. (Francis M. Hipp, B. Calhoun Hipp,
Herman :N. -Hipp; D. H.-Gunter.and families, prin-
cipals). Hgs: Box 367, Columbia, S.C. 29202.

Covenant Broadcasting—WELI(AM) New
Haven, Conn.; WGSO(AM) and WQUE(FM) New
Orleans; KTOK(AM) and KAFG(FM) Oklahoma
City. Covepant Broadcasting also operates the
Oklahoma News Network, Oklahoma City. Owner-
ship: Broad Street Communications Corp., (Richard L.
Geismar, chairman; Fred E. Walker, president), 100%.
Covenant Cable TV Inc., wholly owned by Broad
Street Communications, operates CATV systems in
Port Huron, Mich.; Millville, N.J.; and Greensburg,
Pa. Hgs: Box 85, New Haven, Conn. 06501.

Cowles Communications Inc.—KCCI-TV Des
Moines, lowa; WESH-TV Daytona Beach, Fia. M. C.
Whatmore, pres. Has: 488 Madison Ave., New York
10022.

Cox Broadcasting Corp.— WSB-AM-FM-TV
Atlanta; WSOC-AM-FM-TV Charlotte, N.C.; WHIO-
AM-FM-TV Dayton, Ohio; KFI(AM) Los Angeles;
WIOD(AM), WAIA(FM) Miami; KTVU(TV) Oak-
land-San Francisco;. WIIC-TV Pittsburgh. Officers:
Robert W. Chambers, chmn; Garner Anthony, chmn
of exec com; Clifford M. Kirtland Jr., pres; Marcus
Bartlett, exec VP; Ernest L. Adams, VP-engrg; E.
William Bohn, VP-per & PR, asst sec; Alan D.
Chunka, ctrir & asst sec; H. Stewart Corbett Jr., VP-
subsidiary opns, asst treas; Thomas J. Frawley, VP-
news (Washington office); Michael S. Kievman, VP-
progmg; James A. Landon, VP-planning -& rsch;
James M. Rupp, group VP & gen mgr (broadcast divi-
sion); Raymond J. Tucker, sec & treas. CATV: Cox
Cable Communications Inc. Hgs: 1601 W. Peachtree
St. N.E., Atlanta 30309.

Crawford Broadcasting Co.—WDIC(FM) Bir-
mingham, Ala.; WPEO(AM) Peoria, IIl.;
WYCA(FM) Hammond, Ind.; WMUZ(FM) Detroit;
WDCX (FM) Buffalo and WYRD(AM) East Syracuse,
both New York; KELR(AM) ElI Reno, Okla.;
WDAC(FM) Lancaster, Pa.; WWGM(AM)
Nashville; KPBC(AM) Dallas and KFMK(FM)
Houston. Ownership: WDIC is 50% owned by
Kimtron Inc. and 50% by Crawford Broadcasting Co.
WPEO is owned by Pinebrook Foundation Inc.
(Crawford nonprofit corporation). WYCA is owned by
Crawford Broadcasting Co. WMUZ is owned by
WMUZ Radio Inc. WDCX is owned by Kimtron Inc.
(Donald B. Crawford, pres). WYRD is owned solely by
Richard T. Crawford, individually. KELR is owned by
Young Peoples Church of the Air (Crawford nonprofit
corporation). WDAC is owned by WDAC Radio Co.
WWGM is owned by Crawford Radio Enterprises Inc.
KPBC is owned by Crawford Broadcasting Co. (Donald
B. Crawford, pres). KFMK is owned by Liberty Com-
munications Corp. Hgs: Box 86, Flourtown, Pa. 19031.
(215) 836-4900.

Ci ings C icati Corp.—WLTD(AM)
Evanston and WRRR(AM) Rockford, both Illinois;
KARR(AM)-KOPR-FM Great Falls, Mont.;
WNAM(AM) N h-M ha, Wis. Ow hip:
Alan H. Cummings, pres, 100%.

Curtis Radio Group—WEWO(AM)-WSTS(FM)
Laurinburg and WQMX(AM) Mebane, both North
Carolina. Principal owners: Donald W. Curtis, pres &
gen mgr, C. Grier and Kenneth B. Beam; Aaron B.
Moss. Hgs: Box 512, Laurinburg, N.C. 28352.

Daily Telegraph Printing Co. Stns —WHIS-AM-
FM-TV Bluefield, W. Va.; WBTW(TV) Florence, S.C.
Ownership: Hugh Shott Jr., 39.4%; estate of James H.
Shott, 39.2%; Employes Pension Trust Fund, 20.3%,
and others. Hgs: Box 208, Bluefield, W. Va, 24701.

Fredric A. Danz Stns—See Sterling Broadcasting.
Dispatch Bcstg. Co.—WGCD(AM) Chester,
WBUG(AM) Ridgeland, both South Carolina;
WPYB(AM) Benson, N.C. Joe S. Sink, 42.5%; Fred O.
Sink Jr., 42%. Hgs: Box 746, Chester, S.C. 29706.
Dix Stns—WWST-AM-FM Wooster, Ohio, and
WRAD-AM-FM Radford, Va. R. E. Dix and family.

Dixie Stns —KREH(AM)-KCWR(FM) Oakdale,
La.; KSTV(AM) and KWWM(FM) Stephenville,

Tex. Cyril W. Reddoch and C. Winsett Reddoch
owners.

Donrey Media Group —KFSA(AM) Fort Smith and
KBRS(AM) ‘Springdale, both Arkansas; KORK-AM-
FM-TV Las Vegas, KOLO-AM-TV Reno; KGNS-
AM-TV Laredo, Tex. Ownership: Principally owned
by Don W. Reynolds. Executives: Fred W. Smith, exec
VP & chief operating off, Western broadcast division;
Terry Evans, dir of engrg; Terry V. Johnson, dir of adv
& prom. Hgs: Southwestern House, 920 Rogers Ave.,
Fort Smith, Ark. 72902. (501) 782-2011.

Doubleday Broadcasting Co.—KRIZ(AM)
Phoenix, KHOW-AM-FM Denver, KDWB(AM) St.
Paul; KITE(AM) (licensed to Terrell Hills) and
KEXL(FM) San Antonio, Tex. Executives: D. G.
Scribner, pres; R. A. Anderson, VP & corporate bus
dir. Ownership: A wholly owned subsidiary of Double-
day & Co., New York publishing company. CATV:
Doubleday Broadcasting owns 25% of Community
Cablevision of Odessa in Odessa, Tex. Hgs: Suite
417W, 13601 Preston Rd., Dallas 75240. '

R. H. Drewry Group—KRHD-AM-FM Duncan,
KGWA(AM) Enid and KSWO-AM-TV Lawton, all
Oklahoma;, KMID-TV Midland, Tex. Ownership: R.
H. Drewry owns 62.1% of KRHD, 64.5% of KGWA,
69% of KSWO-AM-TV and 27.5% of KMID-TV. Hgs:
Box 708, Lawton, Okla. 73501.

Duhamel Broadcasting Enterprises Inc.—
KOTA-AM-TV Rapid City, KHSD-TV Lead, all South
Dakota; KDUH-TV Hay Springs, Neb. Stockholders:
Mrs. Helen S. Duhamel, 53.3%, and others. Execu-
tives: Helen S. Duhamel, pres-gen mgr; William F.
Duhamel, exec VP; Dan Lesmeister, natl sis & TV

progmg. CATV. Hgs: Box 1760, ‘Rapid City;8:D.-

57701.

Eastern Broadcasting Corp.—WCVS(AM)
Springfield, Ill.; WHUT(AM) and WLHN(FM) An-
derson and WBOW(AM)-WBOQ(FM) Terre Haute
(90%), both Indiana; and WRSC(AM)-WQWK (FM)
State College, Pa. (80%). Roger A. Neuhoff, pres.
Ownership: Roger A. Neuhoff, Louise H. Neuhoff.
Hgs: 1601 Connecticut Ave. N.W., Washington 20009.
(202) 265-1400.

Empire Broadcasting Corp.—KFLN(AM) Baker,
KXXL(AM) Bozeman and KWYS(AM) West
Yellowstone, all Montana. (Note: Empire Broadcast-
ing has agreed to purchase KAFF-AM-FM Flagstaff,
Ariz., subject to FCC approval.) Ownership: Eldon
Mengel, pres, 12.9%; Eugene L. Russell, VP-dir,
8.04%; Russell L. Culver and Gene Huntley, 6.5%
each. Hgs: ¢/o KXXL, Route 2, Box 42, Bozeman,
Mont. 59715.

Empire State FM Network (Functional Bcstg.
Inc.) -WBUF(FM) Buffalo, WVOR(AM) Rochester,
WDDS-FM Syracuse and WFLY(FM) Troy, all New
York. (Note: WDDS-FM and WFLY have been sold,
subject to FCC approval.) Albert Wertheimer, exec
VP. Hgs: 738 Erie Bivd. East, Syracuse, N.Y. 13210.

Entertainment Communications Inc. (Enter-
com) —KBRG(FM) San Francisco, WAYL(FM)
Minneapolis; KLEF(FM) Houston; and KTAC-AM-
FM Tacoma, Wash. Principal owners; Joseph M.
Field, pres; Herbert Kean, sec; Joseph F. Uricchio.
Hgs: 555 City Line Ave., Bala-Cynwyd, Pa. 19004.
(215) 667-1226.

Eugene Television Inc.—KVAL-TV Eugene,
KCBY-TV Coos Bay and 50% of KPIC(TV) Roseburg,
all Oregon. Hgs: Box 1313, Eugene, Ore. 97401.

Evening News Assn.—WWIJ-AM-FM-TV Detroit;
KOLD-TV Tucson, Ariz., and WALA-TV Mobile,
Ala. Group owns Derroit News. Hgs: 615 Lafayette
Bivd., Detroit 48231.

Evening Star Stns —WMAL-AM-FM-TV Washing-
ton; WLVA-AM-TV Lynchburg, Va.; WCIV(TV)
Charteston, S.C. John W. Thompson Jr., pres; Richard
S. Stakes, exec VP. (Sale of control of stations and as-
sociated Washington Star-News to Joseph Allbritton is
pending at FCC.)

EZ Communications Inc.—WEZB(FM) New
Orleans; WEZC(FM) Charlotte, N.C.; WEZR(FM)
Manassas and WEZS(FM) Richmond, both Virginia.
Arthur C. Kellar, pres (50%); James L. Draper Jr., sec-
treas (15%). Hgs: 3909 Oak St., Fairfax, Va. 22030.
(703) 273-4000.
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Fairbanks Broadcasting Co.—WRMF-AM-FM
Titusviile, Fla.; WIBC(AM)-WNAP(FM) In-
dianapolis; WKOX(AM)-WVBF(FM) Framingham,
Mass.; KVIL(AM) Highland Park and KVIL-FM
Highland Park-Dallas, both Texas. Ownership:
Richard M. Fairbanks, pres; James C. Hilliard, exec
VP, gen mgr. Hgs: 2835 N. lllinois St., Indianapolis
46208.

Faith Center Inc. Board (Faith Center Giobal
Ministries Inc.)— KIFM(FM) Bakersfield,
KHOF(FM) Los Angeles, KHOF-TV San Bernardino
and KVOF-TV San Francisco, all California; WHCT-
TV Hartford, Conn. Hgs: 1615 S. Glendale Ave.,
Glendale, Calif. 91205.

J. B. Falt Jr. Stns—WRAB(AM) (67%) Arab,
WFIX(AM) (60%) Huntsville, WAJF(AM) (60%)
Decatur and WSHF(AM) (100%) Sheffield, all
Alabama.

Family Stns. Inc.—KEAR(FM) San Francisco,
KEBR(FM) Sacramento, KECR(FM) Ei Cajon, ail
California, WFSI(FM) Annapolis, Md.; and WKDN-
FM Camden and WFME(FM) Newark, both New
Jersey, WYFR (shortwave) Scituate, Mass. Owner-
ship: Harold Camping, Scott Smith, Richard VanDyck.
Hgs: 290 Hegenberger Road, Oakland, Calif. 94621.

Faulkner Radio Inc.—WBCA(AM) and
WWSM(FM) Bay Minette, WAOA(AM) Opeleika
and WFRI{FM) Auburn, all Alabama; WLBB(AM)-
WBTR-FM Carroliton and WGAA(AM) Cedartown,
all Georgia. James H. Faulkner and Bob Thorburn.
Hgs: Box 569, Carroliton, Ga. 30117.

John E. Fetzer Stns —Fetzer Broadcasting Co. owns
100% of WWAM(AM), WKIF(FM) and WWTV(TV)

‘Cadillac; WIFM(FM) Grand Rapids, WKZO(AM)

Kalamazoo and WWUP-TV-'Sault Ste. Marie, all
Michigan. Fetzer Communications Inc. owns 90.48%
of KMEG(TV) Sioux City, lowa and of WKZO-TV
Kalamazoo, Mich.; and owns 100% of KGIN-TV
Grand Island and KOLN-TV Lincoln, both Nebraska:
Executives of Fetzer Broadcasting Co.: John E. Fetzer,
chmn; Carl E. Lee, pres; Robert C. Van Horn, sec-
treas. Executives of Fetzer Communications Inc.:
John E. Fetzer, pres; Carl E. Lee, VP; A. James Ebel,
VP; Robert C. Van Horn, sec-treas. Ownership of
Fetzer Broadcasting Co.: John E. Fetzer, 49.99%; Carl
E. Lee, A. James Ebel, C.E. Ellerman and others,
15.7%. Ownership of Fetzer Communications Inc.:
John E. Fetzer, 100%. CATV. Hgs: 590 West Maple
St., Kalamazoo, Mich. 49001.

Fisher's Blend Station Inc.—KATU(TV) Portland,
Ore.; KOMO-AM-TV Seattle. Ownership: Fisher
Companies Inc., Seattle. Has: 100 Fourth Ave. N.,
Seattle 98109.

"The Formby Stations —KPAN-AM-FM Hereford,

KLVT Levelland, KTEM Temple, and KTBB Tyler, all
Texas. Principal owners: Clint Formby, mgng dir;
Marshall Formby. CATV: Partner in system in
Hereford, Tex. Hgs: Drawer 1757, Hereford, Tex.
79045. EM 4-1860.

Forum Communications Inc.—WDAZ-TV Devils
Lake and WDAY-AM-FM-TV Fargo, both North
Dakota; KABY-TV Aberdeen and KSFY-TV Sioux
Falls, both South Dakota. Ownership: Forum Publish-
ing Co. (William C. Marcil, pres). Hgs: c/o WDAY
Inc., 207 N. Fifth St., Fargo, N.D. 58102.

Forward Communications Corp.—WRAU-TV
Peoria, lll.; KCAU-TV Sioux City, lowa; KVGB(AM)
Great Bend, Kan.; KOSA-TV Odessa, Tex.;
WTRF(FM) and WTRF-TV Wheeling, W. Va.;
WKAU-AM-FM Kaukauna, WMTV(TV) Madison,
WSAU-AM-TV and WIFC(FM) Wausau, all Wiscon-
sin. Ownership: Wausau (Wis.) Record-Herald,
44.61%: Wisconsin Rapids Tribune-WFHR(AM) and
WWRW(FM) Wisconsin Rapids, Wis., 18.24%;
Rhinelander Publishing Co., 11.17%; Merrill Publish-
ing Co., 11.17%; and others. Richard D. Dudley, pres.
Hgs: 1114 Grand Ave., Box 1088, Wausau, Wis.
54401.

4-K Radio Inc.—KORT(AM) Grangeville, KOZE-
AM-FM Lewiston and KLER (AM) Orofino, all 1daho.
Eugene A. Hamblin, pres, 100%; Gary L. Ball, VP,
Michael R. Ripley, sec-treas. Hgs: Box 936, Lewiston,
Idaho 83501.

Fox Radio Stns—WIZS(AM) Henderson,
WRMT(AM) Rocky Mount and WEYE(AM) San-
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ford, all North Carolina. Ownership: Stanley H. Fox,
68 %, WIZS; 70.85%, WRMT; 60%, WEYE. Irvin L.
Fox, 23 %, WIZA: 20.85%. WRMT. 25%, WEYE.

William M. France—See Armington-France-
Gehring-Ocepek Stns.

Michael R. Freeland Stns —WFWA(FM) Sullivan,
1. (50%); WFWL(AM) Camden and WKTA(FM)
McKenzie, both Tennessee. Principal owner: Michael
R. Freeland, pres. Hgs: 421 Paris Ave.. McKenzie,
Tenn. 38201.

Edward O. Fritts Stns —KMAR-AM-FM Win-
nsboro, La. (100%); WNLA-AM-FM Indianola, Miss.
(54%). Ownership: Edward O. Fritts. Hgs: ¢/o Fritts
Broadcasting Inc., Box 667, Indianola, Miss. 38751.

Functional Broadcasting Inc.—See Empire State
FM Network.

Fuqua Communications Inc.—WROZ(AM) and
WTVW(TV) Evansville, ind.. WTAC(AM) Flint.
Mich. Executives: Joe Windsor, pres; Jerry Fischer.
treas. Ownership: Fuqua Industries inc.. 100%. A
wholly owned subsidiary of Fuqua Industries (Martin
Theatres of Georgia Inc.) owns 100% of WTVM Inc.,
licensee of WTVM(TV} Columbus. Ga.. and 100% of
WTVC Inc., licensee of WTVC(TV) Chattanooga.
Hgs: Suite 336 Martin Bldg.. Columbus, Ga. 31902.
(404) 323-1881.

J. W. Furr Stns—See Gulf Central Radio Network.

G.C.C. Communications —WGKA(AM)-
WZGC(FM) Atlanta. WEFM(FM) Chicago.
WGCL(FM) Cleveland. KRBE(FM) Houston,
WIFI(FM) Philadelphia and WCIX-TV Miami. Execu-
tive: Alexander M. Tanger. Hgs: 35 Fox Lane, Newton
Centre. Mass. 02159.

Guy Gannett Broadcasting Services Inc.—
WINZ(AM) Miami and WINZ-FM Miami Beach.
Fla.. WGAN-AM-FM-TV Portland, Me.: and
WHYN-AM-FM-TV Springfield. Mass. Principal
owner: Mrs. Jean Gannet Hawley, pres. Hgs: 390 Con-
gress St.. Portland. Me. 04111.

Gannett Co. Stns—WHEC-TV Rochester, N.Y.
WBRJ(AM) Marietta and WMWMI(AM)
Wilmington. both Ohio. Ownership: Paul Miller. bd
chmn; Allen H. Neuhart, pres; et al. CATV: Owns
100% of system in Geneva. N.Y. Hgs: 55 Exchange
St., Rochester, N.Y. 14614. (716) 232-7100.

Garryowen Stns —KTVQ(TV} Billings, KXLF-AM-
TV Butte, KRTV(TV) Great Falls and KPAX-TV
Missoula, all Montana. Ownership: Joseph S. Sample.
100%. Hgs: Box 2557. Billings. Mont. 59103.

Gateway Communications inc.—WBNG-TV
Binghamton, N.Y.. WTAJ-TV Altoona and WLYH-
TV Lancaster-Lebanon. both Pennsylvania. Owner-
ship: Bergen Evening Record Corp., 80%:; George A.
Koehler, 13%: and others. Executives: George A.
Koehler, pres; Lewis Klein, exec VP. Hgs: Suite 612,
Executive Bidg., Cherry Hill, N.J. 08034. (609)
667-8100.

Gay-Bell Stns—WLEX-TV Lexington, Ky.. WCOV-
AM-TV Montgomery, Ala. Ownership: J. Douglas
Gay Jr., 41.9%: estate of H. Guthrie Bell, 37.43% and
others. Hgs: Box 1457, Russell Cave Rd.. Lexington,
Ky. 40501.

Richard H. Gehring—See Armington-France-
Gehring-Ocepek Stns.

General Electric Broadcasting Co.—KFOG(FM)
San Francisco. KOA-AM-TV and KOAQ(FM)
Denver; WJIB(FM) Boston: WGY(AM),
WGFM(FM) and WRGB(TV) Schenectady, N.Y.
WSIX-AM-FM and WNGE(TV) Nashville. Reid L.
Shaw, pres. Ownership: General Electric Co. GE is a
diversified electronics and electrical firm, which makes
among other things, radio and TV broadcast equip-
ment, radio and TV receivers, record players. Hgs:
1202 Troy-Schenectady Rd., Schenectady, N.Y. 12301.
(518) 370-5520.

Gilmore Broadcasting Corp.—KODE-AM-TV
Joplin, Mo.; WSVA-AM-TV and WQPO(FM) Har-
risonburg, Va.. WEHT(TV) Evansville, Ind. and
WREX-TV Rockford, lll. Principal owner: James S.
Gilmore Jr. Has: 202 Michigan Bidg., Kalamazoo,
Mich. 49006. Operational hgs: Rawley Pike, Harrison-
burg, Va. 22801.

Globetrotter Communications Inc.—
WVON(AM) and WNUS-FM Chicago; WIXY(AM)
and WDOK(FM) Cleveland; WDEE(AM) Detroit.
Executive: George Gillett, pres. Company also oper-
ates GCI Program Syndications, Houston, which pro-
duces and syndicates radio & TV programs; and GCl
Sales Inc., natl radio rep & syndications sls company.
Hgs: One [BM Plaza, Chicago 60611. (312) 467-4650.

Gold Coast Network —See Central California Com-
munications Corp.

Gold Seal Stns—See Hubbard Bestg Inc.

Golden West Broadcasters Stns —KMPC(AM)
and KTLA(TV) Los Angeles, KSFO(AM) San Fran-
cisco. KEX(AM) Portland, Ore. and KVI(AM) Seat-
tle. Ownership: Gene and Ina Mae Autry, 50.1%; The
Signal Cos., 49.9%. Mr. Autry, chmn & pres; Bert S.
West. pres-radio division: John T. Reynolds, pres-TV
division; Clair Stout, VP & sec: William D. Shaw, VP
Michael M. Schreter. VP of finance & administration
& treas. Mr. Autry is also a stockholder in KOOL-AM-
FM-TV Phoenix, and owns 24.48% of KOPO(AM)
Tucson, Ariz. Hgs: 5858 Sunset Bivd., Los Angeles
90028. (213) 469-5341.

Goldman Group—WITN-WWSE(FM) Jamestown,
WDOE Dunkirk. all New York: WWYN and
WLVU(FM) Erie, Pa.. WVMT Burlington, and
WSYB-WRUT(FM) Rutland., both Vermont. Simon
Goldman. Hgs: 2 Orchard Road. N.E., Jamestown,
N.Y. 14701.

Curt Gowdy Broadcasting Corp—WCCM(AM)-
WCGY(FM) Lawrence, Mass. and WBBX(AM)
Portsmouth, N.H. Mr. Gowdy also owns Curt Gowdy
Enterprises Inc., which is the owner of WEAT-AM-
FM West Palm Beach, Fla. and KOWB(AM) Laramie.
Wyo. Principal owners: Curt Gowdy. Mrs. Curt
Gowdy. CATV. Hgs: 33 Franklin St.. Lawrence. Mass.
01840.

Gray Broadcasting Enterprises —WCRE(AM)
Cheraw, S.C.. WKDE-AM-FM Altavista and
WTTX(AM) Appomattox, both Virginia. Ted J. Gray
Jr., principal stockholder. Mr. Gray also has agreed to
purchase WRNB(AM) New Bern, N.C.. subject to
FCC approval. Hgs: Box 512, Altavista. Va. 24517.

Gray Communications Systems Inc.—WALB-TV
Albany. Ga.;, WIHG-TV Panama City, Fla., and
KTVE-TV E!l Dorado, Ark. (Monroe. La.). James H.
Gray, 53.05%, and others. Hgs: Box 3130, Albany Ga.
31706. (912) 435-8386.

Grayson Enterprises Inc.—KLBK-AM-FM-TV
Lubbock, KWAB(TV) Big Spring, KMOM-TV
Monahans-Odessa, and KTXS-TV Sweetwater-

" Abilene, all Texas; and KCCN Honolulu. Ownership:

Theodore Shanbaum, Dal-Tex Optical Co. Inc. and
Lee Optical & Associated Companies Retirement Pen-
sion Plan Trust, each 33-1%. Dal-Tex Optical Co. Inc.
is controlled by Theodore Shanbaum. Hags: 1403
Slocum St., Dallas 75207.

Great Scott Stns—WJWL(AM) and WSEA(FM)
Georgetown, Del., WTTM(AM) and WCHR(FM)
Trenton, N.J.. WTRY(AM) Troy and WHSH(FM)
Albany, both New York. WTIG(AM) Massillon,
Ohio; WFEM(FM) Ellwood City, WFEC(AM) Har-
risburg, WKST(AM) New Castle and WPAZ(AM)
Pottstown, all Pennsylvania. Herbert Scott, 100%.
Hgs: ¢/o Radio Station WPAZ, Broadcast Lodge, Pot-
tstown, Pa. 19464.

Great Trails Broadcasting Corp.—WKLO(AM)
and WCSN(FM) Louisville. Ky.. WCOL-AM-FM
Columbus, WING(AM) Dayton, WJAI(FM) Eaton
and WIZE(AM) Springfield. all Ohio; WRIT(AM)
and WBCS(FM) Miiwaukee. Charles Sawyer. pres.
Hgs: 2513 Central Trust Tower, Cincinnati 45202.
(513) 241-1550.

Greater Media Inc.—WTCR(AM) Ashland, Ky..
WGAY(AM) Silver Spring, Md. and WGAY-FM
Washington; WHNE(FM) Birmingham and
WQTE(AM) Monroe, both Michigan; WGSM(AM)
Huntington and WCTO(FM) Smithtown, both New
York; WCTC(AM) and WQMR(FM) New
Brunswick, N.J.. WPEN-AM-FM Philadelphia:
WHEZ(FM) Huntington. W.Va. Peter A. Bordes,
pres: Joseph L. Rosenmiller Jr., chmn of the bd.
CATV. Hgs: 96 Bayard St., New Brunswick, N.J.
08901.
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Group Ownership

The Green Group—WENY-AM-FM-TV Elmira,

N.Y., WOND(AM) Pleasantville and WMGM (FM)

Atlantic City, both New Jersey. Ownership: Howard L.

Green, 33 %; Donald M. Simmons, 33 %; John T.

glsethers. 33 %. Hgs: 15 Shore Road, Linwood, N.J.
221,

The Greentree Group—KEXO(AM) Grand Junc-
tion, Colo.. KTFI(AM) Twin Falls, Idaho; and
WIPF(AM) Herrin, I1l. (Note: Group aiso plans to ac-
quire KMBY(AM) Monterey and KVEC(AM) San
Luis Obispo, both California, subject to FCC ap-
proval.) Principal owner: Charles D. Powers, pres &
chief operating off. Hgs: Box 68, Moraga, Calif. 94556.

Greer Stns—WAJR-AM-FM Morgantown, W.Va.;
WJER Dover-New Philadeiphia, Ohio: WKOI(FM)
Pittsburgh. Agnes Jane Reeves Greer, pres. Hgs: Box
867, Morgantown. W.Va. 26505.

Merv Griffln Group Radio—WPOP(AM) Hartford
and WIOF(FM) Waterbury, both Connecticut;
WMID(AM) Atlantic City and WGRF(FM) Plea-
santville, both New Jersey. WENE(AM) and
WMRV(FM) Endicott, N.Y.. WBAX(AM) Wilkes
Barre, Pa. Principal owner: Merv Griffin. Hgs: 430
Park Ave., New York 10022.

Grisham - Davis - Godbold - Aronov Stns—
WHNT-TV Huntsville, Ala.; WYEA-TV Columbus,
Ga. Ownership: Charles F. Grisham, 40%; Tine Davis,
20%: John Godbold, 15%: D. B. Godbold, 5%, and
Aaron Aronov, 20%. Hgs: Box 19, Huntsville, Ala.
35804.

Gross Telecasting Inc.— WJIM-AM-FM-TV Lans-
ing, Mich., WKBT(TV) LaCrosse, Wis. Ownership:
Harold F. Gross, 16.3%: Charlotte Gross, 10.6%: and
others. Executives: Harold F. Gross, chmn of the bd;
James H. Gross, pres, treas; Paul R. Trigg Jr., VP:
Philip E. Sherck, sec. Hgs: 2820 E. Saginaw St., Lans-
ing, Mich. 48904.

Group One Broadcasting Co.—KLZ-AM-FM
Denver. WAKR-AM-TV, WAEZ(FM) Akron and
WONE(AM) and WTUE(FM) Dayton, both Ohio:
KBOX(AM) and KTLC(FM) Dallas. Ownership:
Roger G. Berk and associates, 55%: Knight-Ridder
Newspapers inc., 45%. Hgs: Box 1590, Akron, Ohio
44309.

Gulf Centrai Radio Network—WMPA(AM)-
WHAY(FM) Aberdeen, WMBC(AM)-WIWF(FM)
Columbus, WFOR(AM)-WHER(FM) Hattiesburg
and WVIM(AM) Vicksburg, all Mississippi. Principal
owner: J. W. Furr. Hgs: Box 707, Columbus, Miss.
39701.

Eugene A. Halker Stns—WIKB(AM) lIron River
and WJPD-AM-FM Ishpeming, both Michigan;
WATW-AM-FM Ashland, Wis. Principal owner:
Eugene A. Halker. Hgs: Box 269, Ashland, Wis.
54806.

Hall Communications Inc.—WICH-AM-FM Nor-
wich, Conn.; WNBH(AM) and WMYS(FM) New
Bedord, Mass.; WUSJ(AM) Lockport, N.Y..
WBVP(AM)-WWKS(FM) Beaver Falls, Pa.; and
WETE(AM) Knoxville, Tenn. Principal owners:
Robert M. Hall, pres; Donald Laufer, exec VP, chief
operating off. Hgs: 101 Park Ave., New York 10017.

Harris Enterprises—KFKA(AM) Greeley, Colo.;
WJOL(AM)-WLLI-FM Joliet, [Il.: KBUR-AM-FM
Burlington, lowa; KIUL(AM) Garden City and
KTOP-AM-FM Topeka, both Kansas. (Note: Harris
Enterprises has agreed to purchase KSEL-AM-FM
Lubbock, Tex., subject to FCC approval.) Ownership:
John P. Harris family. See also, **Newspaper Owner-
ship'* (KIUL Garden City, Kan.). Hgs: 300 W. 2d St.,
Hutchinson, Kan. 67501.

Harriscope Broadcasting Corp.—KFBB-TV
Great Falls, KULR-TV Billings. both Montana;
KTWO-AM-TV Casper, Wyo.:. KBAK-TV
Bakersfield, Calif.. WSNS-TV Chicago (50%):
KGGM-TV Albuguerque (28%) and KVSF(AM) San-
ta Fe (28%), both New Mexico. Ownership: Burt 1.
Harris, [rving B. Harris and Donald P. Nathanson.
CATYV. Hgs: 10889 Wilshire Bivd. (Suite 1240), Los
Angeles 90024.
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Group Ownership

Paul Harron Stns—See Mid New York Besig Stns.

Harte-Hanks Newspapers Inc.—KENS-TV San
Antonio, Tex. (Note: Harte-Hanks also has agreed to
purchase $1% of WTLV(TV) Jacksonville, Fla., sub-
ject to FCC approval.) Executive: Robert G. Marbut,
pres. Firm also owns 46 newspapers, including 21
dailies. Hgs: Box 269, San Antonio, Tex. 78291.

George C. and Wilda Gene Hatch Stns—
KGEM(AM) Boise, Idaho; KGHL(AM)-KBMS(FM)
Billings, Mont.; KALL-AM-FM and KUTV(TV) Salt
Lake City. Principal owners: George C. and Wilda
Gene Hatch. Hgs: 312 E. South Temple, Salt Lake City
84111.

Hearst Stns —WBAL-AM-FM-TV Baltimore;
WISN-AM-FM-TV Milwaukee, WTAE-AM-FM-TV
Pittsburgh; WAPA San Juan, Puerto Rico. WBAL,
WISN and WTAE licensed to Hearst Corp. WAPA
licensed to Hearst Radio Inc. Hgs: 959 Eighth Ave.,
New York 10019.

Heart of the Black Hills Stns —KDSJ(AM) Dead-
wood, KDSJ-TV Lead and KRSD-TV Rapid City, all
South Dakota. Eli and Harry Daniels, 50% each.

Heath Communications Inc.—WJMS-AM-FM
Ironwood, Mich.; WIMT-AM-FM Merrill, Wis. Ex-
ecutives: Charles K. Heath, bd chmn; W. Donald
Roberts Jr., pres; Robert M. Knutson, VP; Wayne
Smith, VP. Ownership: Charles K. Heath, 50%; W.
Donald Roberts Jr., 50%. Hgs: Box 601, Minocqua,
Wis. 54548.

Heftel Broadcasting Corp.—WHYI(FM) Fort
Lauderdale, Fla.; KPUA-AM-TV Hilo, KGMB-AM-
TV and KGMQ(FM) Honolulu, and KMAU-TV
Wailuku, all Hawaii: KEZK(FM) St. Louis;
WKTQ(AM) and WSHH(FEM) Pittsburgh. Principal
owner: Cecil Heftel, pres. Hgs: 1534 Kapiolani Bivd.,
Honolulu 96814.

Horace Hildreth Stns —See Community Broadcast-
ing Service Inc.

Oscar C. Hirsch Stns—KFVS-AM-TV Cape Girar-
deau and KFMO Flat River, all Missouri, and WHCO
Sparta, 1il. Hgs: 324 Broadway, Cape Girardeau, Mo.
63701.

Holt Bcstg System—WHSY-AM-FM Hattiesburg
and WHNY McComb, all Mississippi; WHHY-AM-
FM Montgomery, Ala. Charles W. Holt, pres & mgng
dir; Robert N. Robinson, exec VP: Connie 1. Holt.
Hgs: Box 2178, Hattiesburg, Miss. 39401.

Hook Stns—WRAG(AM) (55%) and WAQT(FM)
(100%) Carrollton, Ala.; WRUS-AM-FM Russellville,
Ky. (55%). WSLG(AM) Donaldsonville (50%) and
KRUS-AM-FM Ruston (50%), both Louisiana;
WMAG(AM) and WQST(FM) Forest, Miss. (80%).
Roth E. Hook and wife. CATV.

Horlzons Communications Corp.—KRE-AM-FM
Berkeley, Calif.; WALK-AM-FM Patchogue, and
WRIV(AM) Riverhead, both New York; WXOW-TV
La Crosse, WKOW-TV Madison and WAOW-TV
Wausau, all Wisconsin. Principal owners: Edward W.
Wood Jr., Jerome Feniger, William Mulvey, Tipton
Huntley. Hgs: 444 Madison Ave., New York 10022.

Hubbard Broadcasting Inc.—WGTO(AM)
Cypress Gardens and WTOG(TV) St. Petersburg,
both Florida: KSTP-AM-FM-TV St. Paul (Min-
neapolis); KOB-AM-FM-TV Albuquerque, N.M. Of-
ficers: Stanley E. Hubbard, chmn of the bd & chief
exec off; Stanley S. Hubbard, pres & gen mgr. Gerald
D. Deeney, VP & treas: Marvin L. Rosene, VP Mary
Ellen Hubbard, sec; Constance L. Sathre, asst sec;
Sherry L. Sorensen, asst sec. Stockholders: Staniey E.
Hubbard Trust, 63.13%:; Stanley S. Hubbard Trust,
9.6%: Paulette Fownes, 6.1%: Estate of Thomas E. &
Vera S. Bragg, 17.69%; Stanley S. Hubbard & family,
2.5%:; Hubbard Foundation, .98%. Hgs: 3415 Univer-
sity Ave., St. Paul 55114,

Hudson-Westchester Radio Inc.—WVOX-AM-
FM New Rochelle, N.Y.; WGHQ(AM)-WBPM(FM)
Kingston, N.Y. Ownership: William F.
O'Shaughnessy, pres. Hgs: One Broadcast Plaza, New
Rochelle, N.Y. 10801.

Jim Hughes Stns —KPIN(AM) Casa Grande, Ariz.
(51%); KGRO(AM) Pampa (100%) and KCAS(AM)
Slaton (50%), both Texas. Hgs: ¢/o KGRO, Box 1779,
Pampa, Tex. 79065.

Hlinois Bcstg Co.—WSOY-AM-FM Decatur, lIL.;
WLAP-AM-FM Lexington, Ky. Principal owners: F.
M. Lindsay Jr., pres; C. R. Griggs, exec VP. Hgs: Box
2250, Decatur, 111. 62526.

Birney Imes Jr. Stns—WCBI(AM) (97%) and
WCBI-TV (25%) Columbus, WELO(AM) Tupelo
(72%), WNAG(AM) Grenada (97%), WONA(AM)
Winona (20%), and WROX(AM) Clarksdale (100%),
atl Mississippi.

Ingstad Broadcasting Media—KKWB(FM)
Breckenridge, KLOH-AM-FM Pipestone,
KWAD(AM) and KKWS(FM) Wadena, all Min-
nesota, KKXL(AM) Grand Forks, KOVC(AM)
Valley City and KBMW(AM) Wahpeton, all North
Dakota; KGFX(AM) Pierre and KKLS-AM-FM
Rapid City, both South Dakota. Principal owners:
Mary Jean Ingstad, pres; Robert E. Ingstad Jr., VP;
Thomas E. Ingstad, sec-treas. Hgs: Box 1197, Pierre,
S.D. 57501.

Jefferson-Pilot Broadcasting Co.—KIMN-AM-
FM Denver; WQXI(AM) Atlanta and WQXI-FM
Smyrna, both Georgia; WBT-AM-FM, WBTV(TV)
Charlotte, N.C.; and WWBT(TV) Richmond, Va.
Ownership: Jefferson-Pilot Corp., 100%. Jefferson-
Pilot Corp. also owns 100% of WBIG(AM)
Greensboro, N.C. Charles Crutchfield, president,
Jefferson-Pilot Broadcasting. Hgs: One Julian Price
Place, Charlotte, N.C. 28208.

Myron Jones Stns—WHOT(AM) Campbell,
WHOT-FM Youngstown, both Ohio; WEEP-AM-FM
Pittsburgh, WJET-AM-FM-TV Erie and WTIV(AM)
Titusville (50%), all Pennsyivania.

Juniper Broadcasting Inc.—KGRL(AM)-
KXIQ(FM) Bend, KGAL(AM) Lebanon,
KTIX(AM) Pendleton and KACI(AM) The Dailes,
all Oregon. Ownership: Gary L. Capps, David N. Capps
and Inland Radio Inc. Inland Radio Inc., licensee of
KSRV(AM) Ontario, Ore. and KEEP(AM) Twin
Falls, Idaho, is controlled by Gordon L. Capps
(24.9%), David N. Capps (30.56%), Gary L. Capps
(16.1%), et al. Hgs: Box 590, Bend, Ore. 97701

Kaiser Bestg Stns —KBSC-TV Corona and KBHK-
TV San Francisco, both California; WFLD-TV
Chicago; WCAS(AM), WLVI-TV Cambridge, Mass.
(Boston); WKBD-TV Detroit; WKBS-TV Burlington,
N.J.-Philadelphia, WKBF-TV Cleveland. KBSC-TV
and WCAS are owned by Kaiser Broadcasting Corp.
KBHK-TV, WFLD-TV, WKBD-TV, WKBS-TV and
WKBF-TV are owned by Kaiser Broadcasting Co., a
co-partnership of Kaiser Broadcasting Corp. (77.5%)
and Field Enterprises Inc. (22.5%). WLVI-TV is
owned by Kaiser Broadcasting of Massachusetts Inc.,
which is wholly owned by Kaiser Broadcasting Co. Ap-
plications are pending for the following transfers:
KBSC-TV to Pay Television Corp. and WCAS to
Wickus Island Broadcasting Corp. Ownership: Kaiser
Broadcasting Corp. is a wholly owned subsidiary of
Kaiser Industries Corp. Executives: Don B. Curran,
pres; Eugene R. Hill, VP-engrg: Barry H. Thurston,
VP-progmg. Kenneth M. Robinson, VP-counsel; W.
Martin Wingren, VP-ctrlr. Hgs: 420 Taylor St., Fourth
Floor, San Francisco 94102. (415) 885-3750.

Kansas State Network Inc.—KGLD(TV) Garden
City, KCKT(TV) Great Bend and KARD-FM-TV
Wichita, all Kansas, KOMC(TV) McCook, Neb.-
Oberlin, Kan. (Note: Kansas State Network also has
agreed to purchase KUHI-TV Joplin, Mo., subject 1o
FCC approval.) Ownership: Estate of G. M. Brown,
6.18%; Charles L. Brown, 3.29%: and others. Execu-
tive: Frank Chappell, pres, bestg division. CATV. Hgs:
Box 333, Wichita, Kan. 6720!.

Kaye/Smith Radio Stns—KXL-AM-FM Portland.
Ore.; KJR and KISW(FM) Seattle; WIRB Spokane,
Wash.; KCKN-AM-FM Kansas City, Kan.; WUBE-
AM-FM Cincinnati. Corporation owned 80% by Dan-
ny Kaye and 20% by Lester M. Smith. Hgs: Box 3010,
Bellevue, Wash. 98009,

Key Stns —KGMS(AM) Sacramento, KFAX(AM)
San Francisco and KSFM(FM) Woodland, all Califor-
nia; KAGO(AM) and KAGM{(FM) Klamath Falls,
Ore. Ownership: A. J. Krisik owns 25.4% of KFAX,
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51.1% of KGMS and KSFM, 40.5% of KAGO and
KAGM. Theodore J. Wolfl owns 14.2% of KFAX, 29%
of KGMS and KSFM, 25.5% of KAGO and KAGM.
A. Judson Sturtevant owns 15.2% of KFAX, 10% of
KGMS and KSFM, and 10% of KAGO and KAGM. H.
W. Dustin owns 6.5% of KFAX and 9% of KGMS and
KSFM.

King Broadcasting Co.—KGW-AM-TV,
KINK(FM) Portland, Ore.; KING-AM-FM-TV Seat-
tle and KREM-AM-FM-TV Spokane, both Washing-
ton. Principal owners: Dorothy S. Bullitt, Harriet B.
Rice, and Priscilla B. Collins. CATV. Hgs: 320 Aurora
Ave. N., Seattle 98109.

Kirk Broadcasting Inc.—WGIG-AM-FM
Brunswick (100%) and WGGA(AM) Gainesville
(100%), both Georgia, KVOL(AM) Lafayette, La.
(100%): and WTJS-AM-FM Jackson, Tenn. (90%).
Principal owners: James L. Kirk 11, pres; A. O. Healan,
VP, Evan Hughes, VP; Ed Wing, VP. Hgs: Box 707,
Moultrie, Ga. 31768.

Knight-Ridder Newspapers Inc.—See Group One
Broadcasting Co.

Knight Quality Stns—WEIM(AM) Fitchburg,
WSAR(AM) Fall River, WSRS(FM) Worcester, all
Massachusetts; WGIR-AM-FM Manchester and
WHEB-AM-FM Portsmouth, both New Hampshire.
Ownership: Norman Knight, 100%. Hgs: 390 Com-
monwealth Ave., Boston 02215.

KTVB Inc. Stns—KTVB(TV) Boise, Idaho, and
KTVR(TV) La Grande, Ore. Mrs. Georgia M. David-
son, 80.6% owner. Hgs: Box 7778, Boise, Idaho 83707.

Kuiper Stns —WFUR-AM-FM Grand Rapids (con-
trol), WKPR(AM) Kalamazoo, WDOW-AM-FM
Dowagiac, WKJR-AM-FM Muskegon Heights, all
Michigan. William and William E. Kuiper. Hgs: 399
Garfield Ave. S.W., Grand Rapids, Mich. 49504.

KWTX Stns~KWTX-AM-FM-TV Waco, 50% of
KBTX-TV Bryan, 75% of KNAL(AM) Victoria, all
Texas. KWTX stockholders also own 80% of
KXII(TV) Ardmore, Okla., and 80% of KLFY-TV
Lafayette, La. Ownership: KWTX Bestg Co. M. N.
Bostick and associates. 71%; The LBJ Co., 29%. The
LBJ Co. is licensee of KLBJ-AM-FM Austin, Tex.
Has: Box 7528, Waco, Tex. 76710.

Lackey Group—WRAJ-AM-FM Anna, Ili.;
WSON(AM)-WKDQ-FM Henderson and WHOP-
AM-FM Hopkinsville, both Kentucky. F. E. Lackey
and Donald Michel jointly own WRAIJ; Hecht S.
Lackey owns WSON and WKDQ-FM; F. E. Lackey
owns WHOP stns. Hgs: Box 418, Henderson, Ky.
42420.

Lamb Communications Inc.—KTVS(TV) Sterling,
Colo.; KSTF(TV) Scousbluff, Neb.; WICU-TV Erie,
Pa.; and KYCU-TV Cheyenne, Wyo. Executives: Ed-
ward Lamb, chmn of the bd; Arthur M. Ingram, pres;
Henry V. Kemp, VP; Bertram Ramiow, treas; LeRoy
W. Sigler, corporate sec & gen counsel; Jane M. Mc-
Carthy, asst sec. Ownership: Lamb Enterprises Inc.
86%. CATV. Hags: 600 Edward Lamb Bldg., Toledo,
Ohio 43604.

Landmark Communications Inc.—WTAR-AM-
FM-TV Norfolk, Va.. WFMY-TV Greensboro, N.C.
(See also ‘‘Newspaper Ownership.””) Executive:
William A. Gietz, pres, bestg division. Principal
owner: Frank Batten, individually and as trustee.
CATV.

Alf M. Landon Stns—KIIX(AM) and KTCL{(FM)
Fort Collins, Colo.. KEDD(AM) Dodge City,
KSCB(AM) Liberal and WREN(AM) Topeka, all
Kansas.

T.B. Lanford Stns —KKTV(TV) Colorado Springs-
Pueblo (13.8%); WZST(AM) Leesburg (74%) and
WYOU(AM) Tampa (74%), both Florida:
KALB(AM), KSLI(FM) both 100% and KALB-TV
Alexandria, La. (68%): KSLI-AM-FM (11%) and
WITV(TV) Jackson, Miss. (13.8%): KCTV(TV) San
Angelo, Tex. (100%). Hags: 605-11 Washington St.,
Alexandria, La. 71301.

The LBJ Co.—KLBJ-AM-FM Austin, Tex.: 29% of
KWTX-AM-FM-TV Waco, which owns 50% of
KBTX-TV Bryan, 75% of KNAL(AM) Victoria, all
Texas; and 23% of KXII(TV) Ardinore, Okla. and of
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KLFY-TV Lafayette, La. Ownership: Mrs. Claudia T.
Johnson, 57.7%; Lynda Bird Robb, 16.9%:; Luci Baines
Nugent, 16.9%; J. C. Kellam, 6.4%, and others.
CATV. Hgs: 910 Brazos, Austin, Tex. Mailing ad-
dress: Box 1209, Austin, Tex. 78767.

Leake Television Inc.—KATV(TV) Little Rock.
Ark.; KTUL-TV Tulsa, Okla. James C. Leake, prin-
cipal owner, holds 80% interest in WSTE(TV) Fajardo,
P.R. CATV: Cable TV Co., Ponca City, Okla. Hgs: Box
1887, Muskogee, Okla. 74401.

Lee Enterprises Inc.—WMDR(FM) Moline and
WTAD-AM-FM Quincy, both lllinois; KGLO-AM-
TV Mason City, lowa; KEYC-FM-TV Mankato,
Minn.; KHQA-TV Hannibal, Mo.-Quincy, llI.; and
WSAZ-TV Huntington, W.Va. Lee Enterprises also
owns 49.75% of Lincoln (Neb.) Journal, which in turn
owns 48.86% of KFAB-AM-FM Omaha. Lloyd G.
Schermer, pres; John Stemlar, VP; James E. Burgess,
VP; Lloyd D. Loers, VP broadcast division. (See also
“*Newspaper Ownership.”) Hgs: 510 Maine St., Quin-
cy, il 62301.

Liberty Communications Inc.—KEZI-TV Eugene
and KVDO-TV Salem, both Oregon. CATV. Hgs:
2225 Coburg Road, Eugene, Ore. 97401. (503)
343-3301.

LIN Broadcasting Corp.—KAAY(AM) Little
Rock, Ark.; WAND(TV) Decatur, Ili.; WAKY (AM)
Louisville, Ky.. KEEL(AM) and KMBQ(FM)
Shreveport, La.; WIL(AM) and KFMS(FM) St.
Louis; WBBF(AM) and WBFB(FM) Rochester, N.Y
WFIL(AM) Philadelphia, KXAS-TV Fort Worth:
KILT-AM-FM Houston: WAVY-TV Portsmouth, Va.
Pending sale of KAAY, WAKY and KEEL-KMBQ to
Multimedia Inc. is subject to FCC approval. Owner-
ship: Publicly owned corporation. Executives: Donald
A. Pels, pres; Morris Berkowitz, VP-finance & law,
sec; James DeCaro, VP; Barrett H. Geoghegan, VP:
Marie Gifford, VP; Joseph F. Lord Jr., VP-private
communications; Philip D. Marella, VP-opns: Donald
W. Meyers, VP, Richard Rosenfeld, VP; Michael J.
O’Sullivan, ctrir. Firm also is engaged in the telephone
answering and radio paging and communications busi-
ness. Hgs: 1370 Avenue of the Americas, New York
10019. (212) 765-1902.

Linder Stns—KTOE(AM) Mankato, KMHL-AM-
FM Marshall, KDMA(AM) Montevideo,
KWLM (AM) and KQIC(FM) Willmar, all Minnesota.
Harry W. Willard and Donald Linder. Has: Box 838,
Willmar, Minn. 56201.

Pirallo Lopez Stns —WRAI San Juan, WEYA(FM)
Bayamon, WISO Ponce, WAEL Mayaguez, WAEL-
FM Maricao, and WMIA Arecibo, all Puerto Rico.
Carlos and Manuel Pirallo Lopez. Hags: 74 Mayaguez
St., San Juan, P.R. 00917.

Lotus Communications Corp.—KRUX(AM)
Glendale (Phoenix) and KTKT(AM) Tucson, both
Arizona; KOXR(AM) Oxnard, KWKW(AM)
Pasadena (Los Angeles) and KFSD-FM San Diego, all
California; KENO(AM) Las Vegas and KONE(AM)
Reno. Executives: Howard A. Kalmenson, pres; Larry
M. Mazursky, exec VP: Paul Hill, sec-treas & ctrir;
William J. Travis, VP for corporate affairs & the public
interest. Hgs: 10850 Wilshire Blvd., Los Angeles
90024.

Lyon Radio Stns—WRPL(AM) Charlotte,
WKDX(AM) Hamlet and WADE(AM) Wadesboro,
all North Carolina. Principal owner: R. A. Lyon. Hgs:
Drawer 886, Wadesboro, N.C. 28170.

Maine Broadcasting System—WLBZ-AM-TV
Bangor and WCSH-AM-TV Portland, all Maine. Prin-
cipal owners: Adeline B. Rines, Mary R. Thompson.
Has: 579 Congress St., Portland, Me. 04101.

Malrite Broadcasting Co.—WBRB-AM-FM
Mount Clemens, Mich.. KEEY-AM-FM St. Paul:
WNYR(AM) and WEZO(FM) Rochester, N.Y;
WHK(AM) and WMMS(FM) Cleveland; WZUU-
AM-FM Milwaukee. Principal owner: Milton Maltz.
Executives: Milton Maltz, pres. Carl Hirsch, VP,
David Millan, VP, William Luchtman, VP: Charles
Park Jr., VP; William Scarbrough, VP. Hgs: 5000
Euclid Ave., Cleveland 44103. (216) 391-8565.

Manship Stns—WJBO-AM-FM and WBRZ(TV)
Baton Rouge, and KRGV-AM-TV Weslaco, Tex.

Ownership: WJBO stations—D. L. Manship, 30.2%; C.
P. Manship Jr., 35%. WBRZ—owned 96% by WJBO
licensee. KRGV-TV —jointly owned by the Messrs.
Manship. (See also **Newspaper Ownership.””) Hags:
Box 2906, Baton Rouge 70821.

Mardikian-Farr-Snell Stns—KFIG(FM) Fresno,
KCVR(AM) and KWIN(FM) Lodi. KEEN(AM) and
KBAY (FM) San Jose, all California; KAHU(AM) and
KULA(FM) Waipahu, Hawaii. (Note: Group has soid
KFIG, subject to FCC approval.) George M. Mar-
dikian, B. Floyd Farr and George D. Snell own one-
third each. Hags: ¢/o Radio KEEN, Hotel De Anza, San
Jose, Calif. 95113.

Mathis Stns—WSJC-AM-FM Magee, WCPC-AM-
FM Houston, WSAO Senatobia, and WXTN Lex-
ington, all Mississippi. Ownership: Robin H., Ralph
C.. and Jeanette Mathis, J.B. Skelton Jr. Hgs: Box 426,
Magee, Miss. 39111.

May Broadcasting Co.—KMA Shenandoah, lowa;
48.8% of KFAB-AM-FM and KMTV(TV) Omaha,
and KGUN-TV Tucson, Ariz. May Bestg. Co. is sub-
sidiary of May Seed and Nursery Co.; Edward W, May,
19.20%; Frances M. Rankin, 19.18%. Hqs: 208 N. Eim
St., Shenandoah, lowa 51601.

Wendell Mayes Stns ~KNOW(AM) Austin (96%),
KCRS(AM) Midland (86%), KSNY(AM) Snyder
(32.5%) and KVIC(AM) Victoria (96%), all Texas.
Principal owner: Wendell Mayes Jr. CATV. Hgs: c/o
KNOW Radio, Box 2197, Austin, Tex. 78767.

McClatchy Bestg Stns—KFBK-AM-FM Sacra-
mento, KMJ-AM-FM-TV Fresno, KBEE-AM-FM
Modesto, KOVR(TV) Stockton-Sacramento, all
California. KOH(AM) Reno. Eleanor McClatchy,
pres. (See also **Newspaper Ownership.”) Hgs: 21st &
Q. Sacramento 95813. Box 15779.

C. A. McClure Stns—WHYD(AM)-WCGQ(FM)
Columbus and WCHK-AM-FM Canton, both
Georgia; WMGY (AM) and WAJM-FM Montgomery,
Ala. C. A. McClure. Hgs: Box 1537, Columbus, Ga.
31902.

McCormick Communications Inc.—WEZE(AM)
Boston; WBNY (FM) Buffalo, N.Y.; WLKW-AM-FM
Providence, R.I. Ownership: Technical Operations
Inc., 80%:; William M. McCormick, pres, 20%. Hgs: |
Beacon St., Boston 02108. (617) 723-5577.

McGraw-Hill Broadcasting Co.—~KERO-TV
Bakersfield and KGTV(TV) San Diego, both Califor-
nia; KMGH-TV Denver; WRTV(TV) Indianapolis.
Executives: Robert E. Slaughter, chmn; Norman E.
Walt, pres; John Trzaka, VP-ctrlr; Robert W. Flan-
ders, VP-engrg. Jack E. Shafer, dir progmg: Robert P.
Rimes, dir adv & prom. Ownership: McGraw-Hill
Broadcasting Co. is a subsidiary of McGraw-Hill Inc.
Has: 1221 Ave. of the Americas, New York 10020.
(212) 997-1221.

James A. McKenna Radio Stns —KQRS-AM-FM
Golden Valley, Minn.; WCMB(AM) and WSFM(FM)
Harrisburg, Pa. (80%), WAWA(AM) West Allis,
WAWA-FM Milwaukee (32%), WMAD(AM)
Madison, WMAD-FM Middleton (100%), all Wiscon-
sin. Hgs: 1150 17th St. N.W., Washington 20036.

Lloyd C. McKenney Stns—KMDO(AM) Fort
Scott, Kan. (25%): KBHM(AM) Branson (50%) and
KRMO(AM) Monett (100%), both Missouri. Mr.
McKenney's wife, Dorothy N. McKenney, also owns
25% of KMDO. Mr. McKenney's son, Lioyd James
McKenney, owns 50% of KMDO. CATV: Lloyd C.
and Dorothy N. McKenney each have 8-1% interest in
Fort Cable Vision, Fort Scott, Kan. and Lioyd James
McKenney has 16-2% interest in Fort Cable Vision.
Lloyd C. McKenney and Joel R. McKenney (son)
each have 16-2% interest in Branson, Mo. CATV
system. Hgs: Box 503, Carthage, Mo. 64836.

McLendon Stns —KOST(FM) Los Angeles; KCND-
TV Pembina, N.D.. KNUS(FM) Dallas. Principal
owners & officers: Barton R. McLendon, chmn; Gor-
don B. McLendon, pres: Ken Dowe, exec VP; Glenn
Callison, natl engrg dir: Dorothy M. Manning, treas.
Billie P. Odom, sec. Hqs: McLendon Bldg., Dallas
75231.

McNaughton Stns—WCRA-AM-FM Effingham,
WRMN-AM-FM Elgin and WKEI(AM)-WIJRE(FM)
Kewanee, all lllinois; WBEV-AM-FM Beaver Dam,
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Wis. Ownership: Joseph E. McNaughton and family
and others. Hgs: 201 N. Banker, Effingham, 11l. 62401.

Media Horizons Inc.—KMEO-AM-FM Phoenix:
KDEF-AM-FM Albuquerque, N.M.; WGNY(AM)
and WSMN(FM) Newburgh, N.Y.; and KROD(AM)-
KUOE(FM) El Paso. Kenneth Cowan. exec VP, Hgs:
750 Third Ave., New York 10017.

Mediamerica Co.—WYRE(AM) Annapolis, Md.;
WEEZ(AM) Chester and WHEX(AM) Columbia,
both Pennsylvania. Erny Tannen, chief exec off. Hgs:
9414 Crosby Road, Silver Spring, Md. 20910.

Meredith Corp. (Broadcasting Division)—
KPHO-TV Phoenix; WGST(AM) Atlanta; WNEM-
TV Bay City, Mich.; KCMO-AM-TV and KCEZ(FM)
Kansas City, Mo.; WOW-AM-TV and KEZO(FM)
Omaha; and WHEN-AM-TV Syracuse, N.Y. Execu-
tive: James Conley, pres. Meredith Broadcasting is a
division of Meredith Corp., Des Moines, lowa, which
publishes, Better Homes & Gardens, Successful Farming,
consumer books, and is a contract printer. Hqs: 747
Third Ave., New York 10017. (212) 688-7300.

Metromedia Inc.—KLAC(AM), KMET(FM) and
KTTV(TV) Los Angeles; KNEW(AM) Oakland and
KSAN(FM) San Francisco. WASH(FM) and
WTTG(TV) Washington; WDHF(FM) Chicago;
WXIX-TV Newport, Ky. (Cincinnati); WCBM(AM)
Baltimore; WOMC(FM) Detroit;, WTCN-TV Min-
neapolis; KMBC-TV Kansas City, Mo.;. WNEW-AM-
FM-TV New York: WIP(AM) and WMMR (FM) Phil-
adelphia. Principal: John W. Kluge, 7.8%: publicly
traded. John W. Kluge, chmn of bd and pres; Clemens
M. Weber, exec VP; Ross Barrett, senior VP; Thomas
J. Dougherty, VP, Metromedia Bcstg;, George Etkin,
sec; Albert P. Krivin, senior VP; Stanley Landow, VP-
comptroller; Mary McKenna, VP (mkt rsch): Herbert
G. Klein, VP (corporate rel); Alfred L. Schwartz,
senior VP-gen counsel, Robert A. Maresca, treas.
Metromedia Television: Kent Replogle, pres; Richard
Woollen, VP-prog; Reavis G. Winckler, VP-adv &
prom. Metromedia Radio: George Duncan, pres.
Metro TV Sales: Thomas J. Tilson, pres. Metro Radio
Sales: Harry Durando, pres. Metromedia Producers
Corp.: A. Frank Reel, pres. Other Metromedia Divi-
sions: Foster & Kleiser (outdoor adv); Metro Transit
Advertising; Metromail; Ice Capades. Hgs: 277 Park
Ave., New York 10017. (212) 682-9100.

Meyer Bcstg Co. Stns—~KOYN-AM-FM Billings
and KEIN(AM) Great Falls, both Montana; KFYR-
AM-FM-TV Bismarck, KMOT-FM and KMOT(TV)
Minot, and KUMV-TV Williston, all North Dakota.
William A. Ekberg, pres. Principals: William A. Ek-
berg, 0.8%: Marietta M. Ekberg, 99.2%. CATV:
Bismarck and Mandan, both North Dakota. Hgs: Box
1738, Bismarck, N.D. 58501.

MId America Medla— WKAN(AM) Kankakee,
WQUA(AM) Moline, WIRL(AM) and WSWT(FM)
Peoria, all lilinois; WIRE(AM) and WXTZ(FM) In-
dianapolis; KRVR(FM) Davenport and KIOA-AM-
FM Des Moines, both lowa; WTRX(AM) Flint,
Mich, Burrell L. Small, pres; Leslie H. Small, VP;
Stephen B. Small, VP; G. LaVerne Flambo, exec dir of
bestg;, Robert J. Hawkins, exec asst to pres. CATV:
Kankakee TV Cable Co., Kankakee, Ill. Hgs: 6 Dear-
born Square, Kankakee, 11I. 60901. (815) 933-6633.

Mid-America Television Co—KRCG(TV) Jeffer-
son City and KMOS(TV) Sedalia, both Missouri;
WEEK-TV Peoria, lll. Ownership: Kansas City
Southern Industries Inc. William A. Bates is pres of
Mid-America Television, Hgs: 114 W. Eleventh St.,
Kansas City, Mo. 64105.

Mid Atlantic Network—WINC(AM) and
WRFL(FM) Winchester, WSIG(AM) Mt. Jackson,
and WFVA-AM-FM Fredericksburg (60%), all
Virginia, WAYZ-AM-FM Waynesboro and WHYL-
AM-FM Carlisle, both Pennsylvania, WELD(AM)
Fisher, W.Va. CATV: Virginia systems, Winchester
TV Cable and Telaco (Front Royal). Controlling
ownership: John P. Lewis, David P. Lewis and Howard
P. Lewis. Hgs. Box 605, Winchester, Va. 22601.

Midcontinent Broadcasting Co. —WLOL-AM-
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FM Minneapolis; KDLO-TV Florence, KPLO-TV
Reliance, KELO-AM-FM-TV Sioux Falls and KDLO-
FM Watertown, all South Dakota; and WTSO(AM)-
WZEE(FM) Madison, Wis. CATV. Principals: Joseph
L. Floyd, N.L. Bentson and Edmond R. Ruben, 33
1/3% each, Has: 13th & Phillips Ave., Sioux Falls,
S.D. 57102. (605) 336-1100.

Mid New York Bcstg Stns—WMTW-TV Poland
Spring, Me.; WKTV(TV) Utica, N.Y. Ownership: Paul
Harron and family, 70%; Lawrence D. Biele, 7%, and
others. CATV. Hgs: ¢/o WKTV, Box 2, Utica, N.Y.
13503.

Midnight Sun Stns —KENI-AM-TV Anchorage,
KFAR-AM-TV Fairbanks, KINY-AM-TV Juneau,
and KTKN(AM) Ketchikan, all Alaska. Alvin O.
Bramstedt, pres-gen mgr. R. D. Jensen, exec VP,
Charles M. Gray, VP tech dir; James C. Fletcher Jr.,
VP-natl sls mgr (N.Y.). Stockholders: A. O.
Bramstedt, 25.47%; Charles M. Gray, 7.667%:; Donald
G. Andon, 3.766%; James C. Fletcher Jr., 11.8%; R.
D. Jensen, 14.066%: Merriman H. Holtz Jr., 6.466%.
CATV: Ketchikan and Sitka, both Alaska. Hgs: Box
1160, Anchorage 99510.

Mid-West Family Stns (formerly Walker Sta-
tions) — WISM-AM-FM Madison, WIZM La Crosse,
and WOSH-AM-FM Oshkosh, all Wisconsin;
WYFE(AM) Rockford, lil.; WSIM(AM)-WIRX(FM)
St. Joseph and WITL-AM-FM Lansing, both
Michigan. Ownership: William R. Walker, Joseph D.
Mackin, Charles D. Mefford and Phillip Fisher. Has:
Syene Rd., Box 2058, Madison, Wis. 53701. (608)
256-3167. William R. Walker, pres.

Midwest Television Inc.—WCIA(TV) Champaign
and WMBD-AM-FM-TV Peoria, both lllinois;
KFMB-AM-FM-TV San Diego. Stockholders: August
C. Meyer and wife, 54.78%; Lindsay-Schaub Newspa-
pers, 21.48%; estate of Helen M. Stevick & Marajen S.
D. Chinigo (each 10.74%). Interlocking ownership
with Champaign (1) News-Gazette (WDWS) and
Lindsay-Schaub Newspapers. Hgs: 509 S. Neil St.,
Champaign, 111. 61820.

Midwestern Bcstg Co. Stns—WTCM-AM-FM,
WPBN-TV Traverse City, WTOM-TV Cheboygan,
WATT(AM) Caditlac, WATC(AM) Gaylord, WATZ-
AM-FM Alpena, and WMBN-AM-FM Petoskey, all
Michigan. Ownership: Les Biederman, 52.5%; Drew
McClay, 15%; William Kiker, 16.25%; Fred Zierle
estate, 16.25%. CATV: Midwestern Cablevision Corp.,
Traverse City, Mich. Hqs: 314 E. Front St., Traverse
City, Mich. 49684.

Minneapolis Star and Tribune Stns — WCCO-AM-
FM-TV Minneapolis (47%); KTVH(TV) Hutchinson
(Wichita), Kan. (100%). Hgs: 425 Portland Ave., Min-
neapolis 55415. (612) 372-4141.

Mission Broadcasting Co.—KERE(AM) Denver;
WWOK (AM) and WIGL (FM) Miami; WAME(AM)
Charlotte, N.C., KONO(AM) and KITY(FM) San
Antonio, Tex. Jack Roth, pres; George W. Ing, VP &
dir of engrg, George Collie, VP broadcast opns. Hgs:
Box 2338, San Antonio, Tex. 78298. (512) 225-5111.

Mooney Broadcasting Corp.—WERC-AM-FM
Birmingham, Ala.; WBSR(AM) Pensacola, Fla.;
WMAK(AM) Nashville, WUNO(AM) San Juan, P.R.
Executives: George P. Mooney, pres, 26.5%; John W.
Bailey, VP, Sara D. Hickman, ctrlr. Publicly traded.
Hgs: Box 1750, Knoxville, Tenn. 37901. (615)
546-7202.

Dale G. Moore Stns—KSEI(AM) Pocatello and
KMVT(TV) Twin Falls, both Idaho, KTVM(TV)
Butte, KCAP-AM-FM Helena, KCFW-TV Kalispeil,
and KGVO-AM-TV Missoula, all Montana. Dale G.
Moore owns 100%. Hgs: Drawer M, Missoula, Mont.
59801.

Truman A. Morrls Stns—WCAI(AM) Fort Myers,
Fla., WBEX-AM-FM Chillicothe, Ohio. Hgs: c/o
Shawnee Bcestg Co., Box 244, Pohiman Rd.,
Chillicothe, Ohio 45601

Multimedia Broadcasting Co. (a division of
Multimedia inc.)—WFBC-AM-FM-TV Greenville,
S.C.; WBIR-AM-FM-TV Knoxville, Tenn.; WMAZ-
AM-FM-TV Macon, Ga., and WWNC(AM) Asheville

and WXII(TV) Winston-Salem, both North Carolina.
Note: Multimedia has agreed to purchase
KAAY(AM) Little Rock, Ark.; WAKY(AM)
Louisville, Ky.; and KEEL(AM)-KMBQ(FM)
Shreveport, La., subject to FCC approval. Ownership:
J. Kelly Sisk, 3.1%; James E. Jolley, 1.5%: R. A. Jolley
Jr., 1.5%; publicly traded. See also ‘‘Newspaper
Ownership.”” Multimedia Broadcasting Co. Div.—
Wilson C. Wearn, pres; A. Bruce Buchanan, VP; John
P. Hart, VP; James M. Hart, VP; James E. Jolley, VP
& sec & tres; Albert H. Sanders Jr., VP; Douglas A.
Smith, VP. Hqgs: Box 788, Greenville, S.C. 29602.
(803) 233-4601.

Morgan Murphy Statlons—KXLY-AM-FM-TV
Spokane, Wash.; KTHI-TV Fargo, N.D.; KAPP(TV)
Yakima, Wash.. KVEW(TV) Kennewick, Wash..
WISC-TV Madison, Wis. (50%). See also **Newspaper
Ownership.” Hgs: c/o Evening Telegram, 1226 Ogden
Ave., Superior, Wis. 54880.

Nationwide Communications Inc. (N wide
Mutual Insurance Co.)—WPOC(FM) Baitimore;
WGAR(AM)-WNCR(FM) Cleveland and
WNCI(FM) Columbus, both Ohio; WATE-TV Knox-
ville, Tenn.; WXEX-TV Petersburg (Richmond) and
WLEE(AM) Richmond, both Virginia, WBAY-TV
Green Bay, Wis. Executives: Charles Fullerton, pres;
Clark Pollock, VP & gen mgr. Willard Hoyt, treas.
Hags: 246 N. High St., Columbus, Ohio 43216.

NBC Owned Stns —WNBC-AM-FM-TV New York:
WRC-AM-TV and WKYS(FM) Washington;
WMAQ-AM-TV and WIOI(FM) Chicago; WKYC-TV
Cleveland; KNBR-AM-FM San Francisco;
KNBC(TV) Los Angeles. For a listing of NBC divi-
sions and executives, see section A.

Robert F. Neathery Stns KWPM-AM-FM West
Plains, KALM(AM) Thayer, KUKU(AM) Willow
Springs, KBHM(AM) Branson (50%), all Missouri;
KAMS(FM) Mammoth Spring, Ark. Robert F. Neath-
ery Jr. owns 5% of KALM, KUKU, KAMS, and 20%
of KTGR Columbia, Mo. CATV. Hgs: 1111 Abe
Taylor Blvd., West Plains, Mo. 65775.

Newhouse Bcstg Stns—WSYR-AM-FM-TV
Syracuse and WSYE-TV Elmira-Corning, all New
York; WAPI-AM-FM-TV Birmingham, Ala.; WTPA-
FM-TV Harrisburg, Pa.; 50% of KOIN-AM-FM-TV
Portland, Ore.; KTVI(TV) St. Louis, Executive: E. R.
Vadeboncoeur, pres. Ownership: S. I. Newhouse and
family. CATV. See also ‘‘Newspaper Ownership.’
Hgs: 1030 James St., Syracuse, N.Y. 13203.

Newport Bestg Co.—See Sudbury Services Inc.

New South Radio Network—WBIL(AM)
Tuskegee, Ala.; WVMI(AM)-WQID(FM) Biloxi,
WWUN(AM) Jackson, WNSL-AM-FM Laurel,
WLSM-AM-FM Louisvilie and WOKK(AM)-
WALT(FM) Meridian, all Mississippi. Principal
owners: Ed Holladay and Joseph W. Carson. Hgs: Box
5797, Meridian, Miss. 39301.

Nininger Stns WKYX(AM)-WKYQ(FM) Paducah,
Ky., WFHG(AM) Bristol, Va.; WKOY (AM) Bluefield
and WKAZ(AM)-WQBE(FM) Charleston, both West
Virginia. Ownership: W. L. Nininger, 50%.

Northern TV inc.—KBYR(AM), KNIK(FM),
KTVA(TV) Anchorage and KFRB(AM)-KTVF(TV)
Fairbanks, all Alaska. Stockholders: A. G. Hiebert,
41.325% and others. Hgs: Box 2200, Anchorage 99510.

NTV Enterprises Inc.—KCNA-TV Albion, KWNB-
TV Hayes Center, KHGI-TV Kearney and KSNB-TV
Superior, all Nebraska. Ownership: John W. Payne,
10%; Alan M. Oldfather, 16-2/3%: Charles E.
Oldfather, 16-2/3%; John M. Crowley, 10%; Richard
H. Oldfather, 16-2/3%:; Charles E. Payne, 5%; Payne
Enterprises Inc., 25%:; James D. Johnson, 1%. Payne
Enterprises is owned as follows: A. E. Payne, 54%;
Ruth Payne, 3%:; John W. Payne, 15% Charles E.
Payne, 14%; Ronald K. Payne, 14%. Hgs: c/o KHGI-
TV Kearney, Neb. 68847.

Number One Radio—KBUZ-AM-FM Mesa
(Phoenix) and KAIR-AM-FM Tucson, both Arizona.
OwnershipL Edwin G. Richter Jr., pres, 28.848%; H.
Lee Druckman, sec-treas, 28.848%; Howard D. Dun-
can, exec VP, 8.831%; Frank Kalil, VP, 15.140%; and
others, 18.333%. Hsq: Ramada Inn Penthouse Suite,
Tucson, Ariz. Corporate offices: Box 4008, Tucson,
Ariz. 85717, (602) 795-1050.

The Nutmeg Broadcasting Co.—WINY(AM) Put-
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nam, WNTY(AM) Southington, and WILI(AM)
Willimantic, all Connecticut. Ownership: Herbert C.
Rice & family, 100%. Officers: Herbert C. Rice, chmn
& chief exec off; Michael C. Rice, pres; Ethel A. Rice,
sec-treas. Hgs: ¢/o WILI, Broadcasting House, Box
496, Willimantic, Conn. 06226. (203) 423-1621.

Anthony S. Ocepek—See Armington-France-
Gehring-Ocepek Stns.

J. Wilttam O'Connor Stns—WRAC(AM) and
WRKR(FM) Racine, Wis. and 35% of WCIU-TV
Chicago. Hgs: 716 Eilm St., Winnetka, I1l. 60093.

Ohio Radio inc.—WAWR-FM Bowling Green,
WKTN-FM Kenton, WLKR-AM-FM Norwalk and
WRWR-FM Port Clinton, all Ohio. Executives:
Robert W. Reider, pres; Clarence H. Streeter, VP-
treas; Keith E. Montgomery, sec. Hgs: Drawer A, Port
Clinton, Ohio 43452. (419) 734-3148

Oklahoma Quality Bcstg Stns —KRHD(AM)
Duncan, KGWA(AM) Enid and KSWO-AM-TV
Lawton, all Oklahoma; KMID-TV Midland, Tex.
Ownership: KSWO stations, R. H. Drewry, 69%; Jack
E. and James T. and Judith E. Warkentin, 5% each;
Edith Scott, 16%;KMID-TV: R. H.Drewry, 29%: Jack
E., James T. and Judith Warkentin, 6% each; J. Con-
rad Dunagan, I'%; E. G. Rodman and W. D. Noel,
12% each and others. KSWO principals own 100% of
KRHD. Mr. Drewry and Warkentin family respec-
tively own 64% and 15% of KGWA. CATV. Hgs: Box
709, Lawton, Okla. 73501.

Farnell O’Quinn Stns—WUFE(AM) Baxley,
WULF(AM) Aima (both 80%), and WUFF(AM)
Eastman (100%), all Georgia, WOFE Rockwood,
Tenn. (24%). CATV: Jesup system (50%), Baxiey,
(33%), both Georgia. Hgs: Box 389, Baxley, Ga.
31513.

Orion Bestg. Inc.—WAVE-AM-TV Louisville, Ky.;
WFIE-TV Evansville, Ind.; WMT-AM-FM-TV Cedar
Rapids, lowa, and WFRV-TV Green Bay, Wis., and
WJMN-TV Escanaba, Mich. Mrs. Jane Morton Nor-
ton, chmn of the bd; T. Ballard Morton, pres; Raiph S.
Jackson, exec VP. Hgs: Box 1000, Louisville, Ky.
40201.

Ostrander-Wilson Stns—KBLE-AM-FM Seattle,
KARI(AM) Blaine, both Washington; KASA(AM)
Phoenix, Ariz. L. N. Ostrander and G. A. Wilson each
own 50% of KBLE and KASA stations, and 33% of
KARI. Hgs: 114 Lakeside Ave., Seattle 98122.

Outlet Co. Stns—WDBO-AM-FM-TV Orlando,
Fla.; WNYS-TV Syracuse, N.Y. (80%); WJAR-AM-
TV Providence, R.l.; KSAT-TV San Antonio, Tex.
Ownership: Joseph S. Sinclair, 30%, and others. Hgs:
176 Weybosset St., Providence, R.I. 02903.

Buck Owens Stns—KTUF(AM) Tempe and
KNIX(FM) Phoenix, both Arizona; KUZZ-AM-FM
Bakersfield, Calif. Hgs: Box 15040, Phoenix 85018.

PSA Broadcasting Inc.—KLVE(FM) Los Angeles,
KEZS(FM) Sacramento, KEZL(FM) San Diego and
KEZR(FM) San Jose, all California. (Note: PSA has
agreed to sell KEZS Sacramento, subject to FCC ap-
proval.) Executives: Jack L. Siegal, VP & gen mgr;
James B. Holston Jr., dir of opns; Norval J. Stockness,
comptroller; Thomas Polino, chief engr. Ownership:
PSA Inc. (airline), 85%; Best Communications Inc.,
15%. Hgs: 7919 Sunset Blvd., Los Angeles 90046.

Pacific and Southern Broadcasting Co.—See
Combined Communications Corp.

Pacifica Foundation Inc.—KPFA(FM) Berkeley,
KPFB(FM) Berkeley and KPFK(FM) Los Angeles, all
California; WBAI(FM) New York; KPFT(FM)
Houston. (Pacifica also has a construction permit for
an FM stn in Washington). Pacifica also operates
Pacifica Program Service, Los Angeles, and the
Pacifica Tape Library, Los Angeles. Executives:
Carolyn Goodman, Chairperson; Edwin A. Goodman,
pres; Mary Mann, ctrir; Vera Hopkins, sec; Bill Stein,
Pacifica Program Service. Hgs: 2207 Shattuck Ave.,
Berkeley, Calif. 94704.

Paimer Bcstg Stns—WNOG(AM) and
WCVU(FM) Naples, Fla.; WOC-AM-TV, KIIK(FM)
Davenport and WHO-AM-TV, KLYF(FM) Des
Moines, all lowa. D. D. Palmer, 98%. CATV. Hgs:
805 Brady St., Davenport, lowa 52803.

Park Broadcasting Inc.—WBMG(TV) Bir-
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mingham, Ala.; WEBC(AM) Duluth and KRSI(AM)-
KFMX(FM) St. Louis Park, both Minnesota;
WUTR(TV) Utica, N.Y.; WNCT-AM-FM-TV Green-
ville, N.C.; KWIJJ(AM) and KJIB(FM) Portland,
Ore,; WNAX(AM) Yankton, S.D.; WDEF-AM-FM-
TV Chattanooga and WIHL-TV Johnson City, both
Tennesseé; WTVR-AM-FM-TV Richmond and
WSLS-TV Roanoke, both Virginia. Roy H. Park, pres
(sole owner); John B. Babcock, exec VP; Roger R.
Turner, VP-radio; John W. Conwell, treas. Hgs: Ter-
race Hill, Box 550, Ithaca, N.Y. 14850. (607)
272-9020.

David P. Pinkston Stns—KDAV(AM) Lubbock,
KPEP(AM) San Angelo, KZIP(AM) Amarillo, all
Texas, and KPIK-AM-FM Colorado Springs. Hgs: ¢/o
KPIK-AM-FM, Box 2440, Colorado Springs 80901.

Plains Television Corp.— WHNB-TV New Britain,
Conn. (100%); WICD(TV) Champaign (100%) and
WICS(TV) Springfield (100%), both Illinois.
Ownership: Cecile Burger & Herbert Schefte!, voting
trustees, 50%; H. & E. Balaban Corp., 50% (see
Balaban Stns). Mr. Scheftel owns 20% of WXTV(TV)
Paterson, N.J. CATV. Has: 2680 E. Cook St.,
Springfield, 1il. 62703.

Plough Broadcasting Co— WPLO-AM-FM Atlan-
ta; WCAO-AM-FM Baltimore; WCOP-AM-FM
Boston; WJID-AM-FM Chicago; WMPS-AM-FM
Memphis; WQXM(FM) Clearwater and WSUN(AM)
St. Petersburg, both Florida. Executives: Harold R.
Krelstein, chmn; H. Wayne Hudson, pres. Ownership:
Plough Broadcasting Co. is a wholly owned subsidiary
of publicly traded Schering-Plough Corp. Hgs: 112
Union, Memphis 38103. (901) 525-6868.

Poole Bcstg. Stns—WIRT-TV Flint, Mich.;
WTEN(TV) Albany, N.Y., WPRI-TV Providence,
R.1. John B. Poole, chmn and 65.5% owner; Albert J.
Gillen, pres and 4.5% owner. Hags: 2302 Lapeer Rd..
Flint, Mich. 48503.

Post Corp. Stns—WEAU-FM-TV Eau Claire,
WAXX(AM) Chippewa Falls, WLUK-TV Green Bay,
all Wisconsin; KTVO(TV) Kirksville, Mo.-Ottumwa,
lowa; KBIZ(AM) Ottumwa, lowa; WLUC-TV Mar-
quette, Mich. Ownership: V. 1. Minahan, 13.9%; Roger
C. Minahan, 2.3%:; John B. Torinus, 6.8%; Mary M.
Walter, 9.4%:; David L. Nelson, 4.7%, and others. Has:
306 W. Washington St., Appleton, Wis. 54911.

Post-Newsweek Stations Inc.—WFSB-TV Hart-
ford, Conn.; WTOP-AM-TV Washington; WIXT(TV)
Jacksonville and WPLG-TV Miami, both Florida;
WCKY(AM) Cincinnati (Sale of last pending before
FCC). Executive: Joel Chaseman, pres. Ownership:
Post-Newsweek Stations is a subisidiary of the publicly
traded Washington Post Co. See also ‘*Newspaper
Ownership,” Hgs: 40th & Brandywine Sts. N.W.,
Washington 20016.

The Potter Group—WATA(AM) Boone,
WDSL(AM) Mocksville and WKBC-AM-FM North
Wilkesboro, all North Carolina. Roland B. and Doris
B. Potter. Hgs: Radio Bldg.. C St., North Wilkesboro,
N.C. 28659.

Progressive Publishing Co. Stns—WCPA-AM-
FM Clearfield (100%) and WDAD(AM) and
WQMU(FM) Indiana (84%), both Pennsylvania. In
addition, W. K. Ulerich, pres of Progressive Publish-
ing Co., owns 100% of WMAJ(AM) and WXLR (FM)
State College, Pa. See also ‘*Newspaper Ownership.™
Hgs: Box 291, Clearfield, Pa. 16830.

PSB Radio Group —WCTW(AM) and
WMDH(FM) New Castle, Ind.; WVLN(AM) and
WSEI(FM) Olney and WTIM-AM-FM Taylorville,
both Illinois; KROS-AM-FM Clinton, lowa;
KWEB(AM) and KNCV(FM) Rochester, Minn.;
KF1Z(AM) Fond du Lac, Wis. Executive: Donald G.
Jones, pres. Hgs: Box 1167, Fond du Lac, Wis. 54935,
(414) 921-3770.

Pulitzer Publishing Co. Stns —KSD-AM-TV St
Louis; KOAT-TV Albuquerque, N.M. Joseph
Pulitzer, pres. See also ‘*Newspaper Ownership.”* Hgs:
1111 Olive St., St. Louis 63101.

Quality Broadcasting System—WQBS-AM-FM
San Juan, WPRP-AM-FM Ponce, WORA-AM-FM-
TV Mayaguez, all Puerto Rico. Owner: Alfredo R. de
Arellano Jr. Hgs: Box 9986, Santurce, P.R. 00908.
(809) 725-4565.

Rahall Communications Corp.—WLCY(AM) St.

Petersburg, WLCY-FM Tampa and WLCY-TV Largo,
all Florida, WNDE(AM) and WFBQ(FM) In-
dianapolis; WKAP(AM) Allentown, Pa.; and
WWNR(AM) Beckley, W.Va. Principal owners: N.
Joe Rahall, chmn of bd & chief exec off; Farris Rahall,
VP & chmn of exec com; Jack W. Lee, pres. Hgs: Box
14000, St. Petersburg, Fla. 33733.

Rains-Carrell-Jackson Stns —WGAD(AM)
Gadsden and WGSV(AM) Guntersville, both
Alabama. Ownership: Albert Rains owns 36.3% of
WGAD, 30% of WGSV. E. Z. Carrell owns 46.7% of
WGAD, 20% of WGSV. Dendy L. Jackson owns 17%
of WGAD, 45% of WGSV, 33-1% of WANL(AM)
Lineville, Ala. and 20% of WEYY(AM) Talladega,
Ala. Hgs: Box 770, Gadsden, Ala. 35902.

Rau Radio Stations Inc.—WDOV(AM) and
WDSD(FM) Dover, Del.; WNAV-AM-FM An-
napolis and WARK-AM-FM Hagerstown, both Mary-
land, WATO(AM) and WUUU(FM) Oak Ridge,
Tenn.; and WPDX-AM-FM Clarksburg, W.Va. Henry
Rau, chmn of the bd: Lloyd S. Smith, pres; Patrick H.
Kelly, treas-sec. CATV: Delaware Teleservice Co.,
Dover, Del. Hgs: Suite 716, 2100 M St. N.W., Wash-
ington 20037. (202) 296-3900.

Reeves Telecom Corp.—WITH(AM) and
WDIJQ(FM) Baltimore; WKEE-AM-FM Huntington,
W.Va. Ownership: Hazard E. Reeves, chmn of the bd.
14.06%: ). Drayton Hastie, pres, 2.11%. Hgs: 615
Wesley Drive, Charleston, S.C. 29407.

Regional Broadcasters Group—WMGW(AM)-
WZPR(FM) Meadville, WPIC(AM)-WYFM(FM)
Sharon, both Pennsylvania, WGRD-AM-FM Grand
Rapids and WTRU(AM) Muskegon, both Michigan,
and WOLF(AM) Syracuse and WKNY(AM)
Kingston, N.Y. Ownership: Alastair B. Martin, Robin
B. Martin, and Edwin A. Bernstein. A. B. Martin, pres;
E. A. Bernstein, VP-gen mgr; F. Tascone, exec VP.
Hgs: 212 Fair St., Kingston, N.Y. 12401. (914)
339-5505.

Rennekamp Stns—WTRA(AM) Latrobe (25%),
WKRZ(AM) and WDIJR(FM) Oil City (100%),
WKBI(AM) St. Marys (50%), all Pennsylvania.
Ownership: Olivia T. Rennekamp. Hgs: c/o Radio Sta-
tion WOTR, Box 4, Corry, Pa. 16407.

Dee Rivers Stns —WSWN-AM-FM Belle Glade,
WEDR(FM) Miami and WXOS{(FM) Plantation Key,
all Florida, WGUN(AM) Atlanta, WEAS-AM-FM
Savannah and WGOV-AM-FM Valdosta, all Georgia;
KWAM-AM-FM Memphis. E. D. Rivers Jr. Hgs: Box
40-2037, Miami Beach, Fla. 33140.

James Rivers Stns —WJAZ(AM)-WJIZ(FM)
Albany, WDOL(AM)-WIJSR(FM) Athens,
WMIM(AM)-WFAV(FM) Cordele and WTJH(AM)
East Point, all Georgia. James Rivers, pres; Sara J.
Howell, bus mgr; Bill Goodson, natl and regl sls mgr.
Hags: 20th Ave. at Owens St., Cordeie, Ga. 31015.

RKO General Inc.— WOR-AM-TV and WXLO(FM)
New York: WRKO(AM) and WNAC-TV Boston;
WGMS-AM-FM Bethesda, Md.-Washington;
WAXY(FM) Fort Lauderdale, Fla.. WFYR(FM)
Chicago; WHBQ-AM-TV Memphis; KFRC-AM-FM
San Francisco; KHJ-AM-TV and KRTH(FM) Los
Angeles. Ownership: RKO General Inc. is owned by
General Tire & Rubber Co. Officers of RKO General:
Thomas F. O°Neil, chmn of exec com; John B. Poor,
chmn; Frank Shakespeare, pres. Officers of RKO
General (in chg of bestg division): Robert L. Glaser,
pres (television); Bruce Johnson, pres (radio). CATV:
RKO General Inc. owns 74% of Cablecom-General
Inc. Hqgs: 1440 Broadway, New York 10018. (212)
764-7000.

Robertson-Clapp Stns —KXRO(AM) Aberdeen
and KUEN(AM) Wenatchee, both Washington: and
KFQD Anchorage. Ownership: Miller C. Robertson
and Matthew N. Clapp Jr. each own 50% of KUEN and
KFQD. Mr. Robertson owns 100% of KXRO. Hgs:
2108 Seattle Tower, Seattle 98101.

E. O. Roden Stns—WTUG(AM) Tuscaloosa, Ala.
(45%); WBOP-AM-FM Pensacola, Fla. (44%); WBIP-
AM-FM Booneville (100%), WGCM(AM)-
WTAM(FM) Gulfport (45%), WOKIJ(AM)-
WIMI(FM) Jackson (45%) and WTUP(AM) Tupelo
(48%), all Mississippi.

Rodgers Group—KKZZ(AM)-KOTE(FM) Lan-
caster and KKEE(AM)-KWYT(FM) Salinas, both
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California. Ownership: David A. Rodgers, pres &

owner. Hgs: Box 2138, Salinas, Calif. 93901. (408)
424-1428.

Rollins Inc.—Rollins Broadcasting of Delaware Inc.
(Paul H. Downs, VP): KDAY(AM) Santa Monica,
Calif.; WAMS(AM) Wilmington, Del.; WBEE(AM)
Harvey, lll.; WRAP(AM) Norfolk, Va.; WCHS(AM)
and WBES(FM) Charleston, W.Va. Rollins Telecast-
ing Inc. (William P. Eaton Jr., VP): WEAR-TV Pen-
sacola, Fla., WPTZ(TV) North Pole, N.Y.; and
WCHS-TV Charleston, W.Va. Ownership: publicly
traded Rollins Inc. (parent corporation). James C.
Roddey, med group VP. CATV: Rollins Cablevue Inc.:
Rollins Cablevision Inc., New Castle county, Del. Has:
Box 647, Atlanta 30301.

Rosenbaum-Smylie Stns—WDAM-TV Laurel-
Hattiesburg, Miss., and WCFT-TV Tuscaloosa, Ala. S.
A. Rosenbaum, 44%; William S. Smylie Jr., 10.4%;
Mrs. William S. Smylie Jr., 17% and others. Mr.
Rosenbaum also owns 11.5% of WTOK-TV Meridian,
Miss.

R. W. Rounsaville Stns —WMBR(AM) Jackson-
ville, WFUN(AM) South Miami, WDAE-AM-FM
Tampa, WBIW(AM) Winter Park and WBJW-FM
Orlando, all Florida; WCIN(AM) Cincinnati;
WVOL(AM) Berry Hill, Tenn. (Note: Subject to FCC
approval, Rounsaville plans to transfer control of its
WMBR Jacksonville, Fla. to other interests. Also sub-
ject to FCC approval, Rounsaville plans to acquire
WPDQ-AM-FM Jacksonville, Fla.) R. W. Roun-
saville, chmn of bd; Ralph B. Johnson, pres. Hgs: 3220
Peachtree Rd. N.E., Atlanta 30305. (404) 261-3000.

Rowland Stns—WQIK-AM-FM Jacksonuille,
WQYK Tampa and WQYK-FM St. Petersburg, all
Florida. Marshall W. Rowland, pres. Hgs: Box 6973,
Jacksonville, Fla. 32205.

Frank J. Russell Stns-—-WDMJ-AM-FM Mar-
quette, Mich.; and WMAM(AM) Marinette, Wis.
Principal owner: Frank J. Russell of Marquette, Mich.
Hgs: Box 700, Marquette, Mich. 49855.

Rust Communications Group—WPTR(AM)
Albany, WHAM(AM)-WHFM(FM) Rochester and
WFLY(FM) Troy, all New York; WAEB(AM) and
WXKW(AM) Allentown, WNOW(AM)-
WQXA(FM) York and WRAW(AM) Reading, all
Pennsylvania; WKLX(AM) Portsmouth and
WRNL(AM) and WRXL(FM) Richmond, both
Virginia. Ownership: William F. Rust Jr., 80%, and
others. CATV. Hgs: Box 1378, Leesburg, Va. 22075.

Rust Craft Broadcasting Co.—WJKS-TV Jackson-
ville and WSOL(AM) Tampa, both Florida; WRDW-
TV Augusta, Ga.; WEYI-TV Saginaw, Mich.; WWOL-
AM-FM Buffalo and WROC-AM-TV, WPXY (FM)
Rochester, both New York; WSTV-AM-TV and
WRKY(FM) Steubenville, Ohio: WRCP-AM-FM
Philadelphia and WPIT-AM-FM Piusburgh; WRCB-
TV Chattanooga. Executives: Jack N. Berkman, vice
chmn; Marshall L. Berkman, pres; Ralph E. Becker,
VP-television; Andrew F. Hofmann, VP-radio;
Charles S. Shepherd, VP-engrg. James C. McCreary.
ctrir; Martha Sabo, admin asst. Owned 100% by Rust
Craft Greeting Cards Inc., whose principal
stockholders are Louis, Jack N., and Allen H. Berk-
man and others. Hgs: 700 Porter Bidg. Pittsburgh
15219. (412) 288-0920.

Russ Salter Stns—WFVR(AM)-WKKD-FM
Aurora, WRWC(FM) Rockton, WBEL(AM) South
Beloit, 10% of WIXN-AM-FM Dixon, all llinois.
Ownership Russ Salter and family. Hgs: 1880 Plain
Ave., Aurora, lil. 60505.

Sammons-Ruff Stations —KTRN(AM) Wichita
Falls and KIXZ(AM) Amarillo, both Texas:
KELI(AM) Tulsa, Okla.; KHOG(AM) Fayetteville,
Ark. C. A. Sammons, 80%; Raymond Ruff, 20%. Mr.
Sammons owns 99% of KWAT-AM-FM Watertown,
S.D.

San Juan Racing Association Inc.—See SIR Com-
munications Inc.

Sconnix Group Broadcasting Inc.—WARV(AM)
Warwick-East Greenwich, R.I; WCVR(AM) Ran-
dolph and WCFR-AM-FM Springfield, both Vermont.
Principal owners: Scott R. McQueen, Theodore E.
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Nixon, Randall T. Odeneal and Alfred W. Hill. Hgs:
Box 1320, Randolph, Vt. 05060.

Scripps-Howard Broadcasting Co.— WPTV(TV)
West Palm Beach, Fla.; WCPO-TV Cincinnati and
WEWS(TV) Cleveland, both Ohio; KTEW(TV)
Tulsa, Okla.; WNOX(AM) Knoxville and WMC-AM-
FM-TV Memphis, both Tennessee. Executives: Jack
R. Howard, bd chmn; Donald L. Perris, pres; Mor-
timer C. Watters, chmn of exec com. Hgs: 1100
Central Trust Tower, Cincinnati 45202.

Seaton Stns —KHAS and KHAS-TV Hastings, Neb.;
KMAN(AM) Manhattan and KGGF(AM)
Coffeyville, both Kansas. Ownership: KHAS-TV,
Seaton Publishing Co., 51.7%; Morrison-Quirk Grain
Corp., 3.55%; D. H. Meves, 4.15%; Duane L. Watts,
1.1%, and others. Seaton Publishing Co. is owned by
Richard M. Seaton and the Fred A. Seaton Estate, who
also control stations listed. Hgs: Box 853, Coffeyville,
Kan. 67337.

Seehafer & Johnson Broadcasting Corp.—
KRBI-AM-FM St. Peter, Minn.; WOMT(AM)
Manitowoc and WXCO(AM) Wausau, both Wiscon-
sin. Ownership: Donald W. Seehafer, pres, 50%;
Robert C. Johnson, 50%. Hgs: Box 685, Manitowoc,
Wis. 54220.

Shamrock Development Corp.—WDIZ(FM)
Orlando, Fla.; WEJL(AM) and WEZX(FM) Scranton,
Pa.; and WQFM(FM) Milwaukee. Principal owners:
William R. Lynett, James J. Haggerty, Edward J.
Lynett, George V. Lynett. Hgs: 149 Penn Ave., Scran-
ton, Pa. 18501.

Shepard Broadcasting Corp.—KITI(FM) San
Diego (60%); WLYV(AM) Fort Wayne, Ind. (100%);
and WLAV-AM-FM Grand Rapids, Mich. (100%).
Executives: John J. Shepard, chmn; Herbert J. Weber,
pres & chief exec off. Hgs: c/o Radio Station WLYV,
Box 1019, Fort Wayne, Ind. 46802.

Sheridan Broadcasting Corp.—WILD(AM)
Boston; WUFO(AM) Amherst, N.Y.. and WAMO-
AM-FM Pittsburgh. Ownership: Ronald Davenport,
chmn, chief exec off & treas, 68.42%: and others. Hgs:
1811 Blvd. of the Allies, Pittsburgh 15219. (412),
281-6747.

Sherman-Ruwitch Stns—WAVS(AM) Fort
Lauderdale, WMMB(AM) and WYRL-FM
Melbourne, both Florida. Gordon Sherman and Lee
Ruwitch. Hgs: Box 7539, Fort Lauderdale, Fla. 33304.

Sigmor Corp.— KTON-AM-FM Beiton, KRYS(AM)
Corpus Christi, KXOL(AM) Forth Worth and KBUC-
AM-FM San Antonio, all Texas. Ownership: Tom &
Mary Turner own 80%, other 20% publicly traded.
Hgs: Box 20267, San Antonio, Tex. 78220.

Sis Radio Inc.—WAPE(AM) Jacksonville, Fla.;
WAYS(AM) and WROQ(FM) Charlotte, N.C.
Ownership: Stanley N. Kaplan, pres, 30%; Harriet A.
Kaplan, sec-treas, 60%. Hqs: 400 Radio Road,
Charlotte, N.C. 28216. (704) 392-6191.

SJR Communications Inc.—WKLS(FM) Atlanta;
WQAL(FM) Cieveland; WTMI(FM) Miami;
WHOM-AM-FM New York; WYSP(FM) Philadel-
phia; WUST(AM) Washington and WIMD(FM)
Bethesda, Md. Ownership: SIR Communications Inc.
is a wholly owned subsidiary of San Juan Racing Asso-
ciation Inc. Hgs: 1370 Avenue of the Americas, New
York 10019. (212) 765-3142.

Sonderling Broadcasting Corp.—KDIA(AM)
Oakland, Calif.; WOL(AM) and WMOD(FM) Wash-
ington; WOPA (AM) and WBMX(FM) Oak Park, 1I\.;
WAST(TV) Albany, N.Y.; WWRL(AM) New York;
WDIA(AM) and WAID(FM) Memphis; KIKK(AM)
Pasadena and KIKK-FM Houston, both Texas. Execu-
tives: Egmont Sonderling, chmn of the bd & pres: Jer-
rold Levine, exec VP & treas. Roy Sonderling, VP &
sec. Sonderling Broadcasting Corp. also owns SBC
Theatre Group, operating 51 theaters in New England
and upper New York state; Modern Teleservice Inc.,
commercial TV distributing company; and Bernard
Howard & Co., natl radio stn rep. Hgs: 3050 Biscayne
Bivd., Miami 33137.

Southmedia Stns—WAAX(AM) and WQEN(FM)
Gadsden, Ala., and WRNG(AM) North Atlanta, Ga.
Ownership: Charles Smithgall. CATV: Rome, Ga.
Hags: 403 First National Bank Bldg., Gainesville, Ga.
30501.

South Central Bestg Corp.—WIKY-AM-FM
Evansville, Ind;; WEZK(FM) and WTVK(TV) Knox-
ville, Tenn. John A. Engelbrecht and family, 100%.
Hags: Box 3848, Evansville, Ind. 47701.

Southern Broadcasting Co.—WSGN(AM) Bir-
mingham, Ala.; KOY(AM) and KRFM(FM)
Phoenix; WRBQ(FM) Tampa, Fla.; WGHP-TV High
Point and WKIX(AM)-WYYD(FM) Raleigh, both
North Carolina; WEZI(FM) Memphis; KULF(AM)
Houston and KYND(FM) Pasadena, both Texas;
WRVA(AM) and WRVQ(FM) Richmond, Va.
Ownership: John G. Johnson, 7.29%: James W. Coan,
9.11%:; Earl F. Slick, 18.58%; Albert L. Butler Jr.,
9.98%. Hgs: Box 5176, Winston-Salem, N.C. 27103.
(919) 723-3561.

Southwestern Broadcasters inc.—KRDS(AM)
Tolleson, Ariz.. KPRI(FM) San Diego and
KYMS(FM) Santa Ana, both California, KBRN(AM)
Brighton, Colo. Principal owners: Edward T. Shadek,
pres; Jack A. Lane, VP. Hgs: 11585 Sorrento Valley
Rd., San Diego 92121. (714) 452-8181.

Southwestern Bcestg Stns ~-KADL-AM-FM Pine
Bluff, Ark.. WMDC-AM-FM Hazlehurst and
WAPF(AM), WCCA(FM) McComb, both Mississip-
pi. Ownership: Louis Alford, Philip D. Brady and
Albert Mack Smith. Hgs: Box 604, McComb, Miss.
39648.

Spanish International Communications Corp.—
KFTV(TV) Hanford, Calif.; KMEX-TV Los Angeles;
WLTV(TV) Miami; WXTV(TV) Paterson, N.J.; and
KWEX-TV San Antonio, Tex. Ownership: Laura M.
de Azcarraga, 20.00%: Fouce Amusement Enterprises
Inc., 23.43%; Reynold V. Anselmo, 16.44%; James
Jacobson, 8.416%. Hgs: 250 Park Ave., New York
10017. (212) 697-0585.

Springfield Television Broadcasting Corp.—
WWLP(TV) Springfield, Mass.; WKEF(TV) Dayton,
Ohio; WRLP(TV) Keene, N.H.-Brattieboro, Vt.-
Greenfield, Mass. Ownership: William L. Putnam, 5%;
estate of Roger L. Putnam, 20%. William L. Putnam,
pres-gen mgr. Hgs: Box 2210, Springfield, Mass.
01101.

Star Stations Inc.—WIFE-AM-FM Indianapolis;
KOIL(AM)-KEFM(FM) Omaha: and KISN(AM)
Vancouver, Wash. Don W. Burden, principal owner.
(FCC issued order on Jan. 30, 1975, denying renewal
of all Star licenses.

The Starr Broadcasting Group Inc.—KXLR{AM)
North Little Rock, Ark.; KABL(AM) Oakland and
KABL-FM San Francisco, both California:
KHVO(TV) Hilo and KITV(TV) Honolulu, both
Hawaii; KUDL(AM) Fairway and KUDL-FM Kansas
City, both Kansas; WTVQ-TV Lexington, Ky.;
WBOK(AM) New Orleans; WWWW (FM) Detroit;
WQIV(FM) New York: WLOK(AM) Memphis;
KDTX(FM) Dallas and KYOK(AM) Houston;
WCYB-TV Bristol, Va. Ownership: No shareholder
owns more than 10% of the stock. The largest
shareholders are Peter H. Starr, Michael F. Starr and
William F. Buckley Jr. Hgs: 3715 Williams Blvd., Ken-
ner, La. 70062. (504) 722-6262.

The State-Record Co.—See State Telecasting Co.

State Telecasting Co. Inc.—KSWS-TV Roswell,
N.M.; WCBD-TV Charleston, S.C.; KCBD-TV Lub-
bock, Tex. Executives: Ben R. Morris, bd chmn; W.
Frank Harden, pres. Ownership: Wholly owned sub-
sidiary of The State-Record Co., Columbia, S.C.
(Frank Hampton, Ambrose G. Hampton, Ben R. Mor-
fis, Arthur D. Cooper, and others). See also **Newspa-
per Ownership.” Hgs: Box 1333, Columbia, S.C.
29202.

Stauffer Publications Inc.—KRNT(AM)-
KRNQ(FM) Des Moines, lowa. KSOK(AM) Arkan-
sas City and WIBW-AM-FM-TV Topeka, both Kan-
sas; KGFF(AM) Shawnee, Okla.; KGNC-AM-FM
Amarillo, Tex. Executive: Thad M. Sandstrom, VP-
bestg. Ownership: Oscar S. Stauffer, 20.6%; Stanley H.
Stauffer, 2.94%; John W. Stauffer, 2.64%, and others.
CATV: 25% of Total Television of Amarillo, Tex. See
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also **Newspaper Ownership.” Hgs: Box 119, Topeka,
Kan. 66601.

Steinman Stns —WGAL-AM-FM-TV Lancaster,
Pa.. WDEL(AM) and WSTW (FM) Wilmington, Del.;
WTEV(TV) New Bedford, Mass. (Providence, R.1.).
Executive: Harry J. Shaub Jr., exec VP & gen mgr.
Ownership: John F. and estate of J. Hale Steinman and
famiiies. See also **Ne per Ownership.’” Hqgs: 8 W.

King St., Lancaster, Pa. 17604.

Sterling Recreation Organization, Broadcast
Division—KASH(AM) Eugene, Ore.; KBFW(AM)
Bellingham-Ferndale, KEDO(AM) Longview,
KALE(AM) Richland and KTW(AM)-KZOK(FM)
Seattle, all Washington. Executives: Fredric A. Danz,
pres. Peggy Brittell, coord; Bo Donovan, group prog
dir. Hgs: 600 106th St. N.E., Bellevue, Wash. 98004.

Stoner Broadcasting System Inc.—KSO(AM)
and KFMG(FM) Des Moines, lowa; WVEZ(FM)
Louisville, Ky.; WNBF(AM) and WQYT(FM)
Binghamton, N.Y., and WGNT(AM) Huntington,
W.Va. Executives: Thomas H. Stoner, pres; Glenn K.
Bell, exec VP. Hgs: 212 Polk Co. Fed. Bidg, Tth &
High, Des Moines, lowa 50309.

Storer Broadcasting Co.—WAGA-TV Atlanta;
WSBK-TV Boston; WIW-AM-TV Cleveland; WJBK-
TV Detroit; KGBS-AM-FM Los Angeles;
WGBS(AM) Miami; WITI-TV Milwaukee;
WHN(AM) New York; KCST-TV San Diego; and
WSPD-AM-TV Toledo, Ohio. Hgtrs exec staff:
George B. Storer, chmn of exec com; Bill Michaels,
chmn & chief exec off, Peter Storer, pres; Terry Lee,
exec VP; John McCoy, VP law & sec; Arno Mueller,
VP & treas, Ken Bagwell, VP West Coast opns &
CATV division: Earl J. Watson, VP radio division; A.
A. Church, VP & asst sec; Bob Edell, VP adv & PR;
Warren Zwicky, VP & Washington counsel; John
Grubbs, VP best standards & compliance; Leonard
Spragg, VP engrg; C. C. McClymonds, VP special svcs;
Kenneth R. Mosher, asst treas; Shirley E. Conover,
asst sec. Hgs: 1177 Kane Concourse, Miami Beach,
Fla. 33154. (305) 866-0211.

See adv. on backs of dividers B and C

Storz Broadcasting Co.— WHB(AM) Kansas City,
Mo.; WQAM(AM) Miami; WDGY(AM) Min-
neapolis; WTIX(AM) New Orleans; KOMA(AM)
Oklahoma City, KXOK(AM) St. Louis. Executives:
Robert H. Storz, pres; George W. Armstrong, exec
VP, Jack S. Sampson, VP; Herbert A. Engdahl, sec;
Perley W. Tribou, dir of engrg; John W. Johnson, ctrir.
Hags: 8th Floor, Kiewit Plaza, Omaha 68131.

Stuart Stns -WMAY(AM) Springfield, 1Il.; KOEL-
AM-FM Oelwein and KMNS(AM)-KSEZ(FM) Sioux
City, both lowa; KSAL(AM)-KYEZ(FM) Salina,
Kan.; KWTO-AM-FM Springfield, Mo.; KRGI(AM)-
KMEZ(FM) Grand Isiand and KFOR(AM)-
KHKS(FM) Lincoln, both Nebraska. Executive:
Richard W. Chapin, pres. Ownership: James Stuart,
98%. Hgs: 625 Stuart Bldg., Lincoln, Neb. 68501.
(402) 475-4204.

Suburban Radio Group—WCGC(AM) Belmont,
WEGO(AM) and WPEG(FM) Concord,
WSVM(AM) Valdese, WZKY(AM) Albemarle, all
North Carolina; WJJJ(AM) Christiansburg,
WVVV(FM) Blacksburg, and WHHV(AM) Hillsville,
all Virginia. Ownership: Robert R. Hilker & William R.
Rollins. Hgs: Box 888, Belmont, N.C. 28012.

Sudbrink Bcstg Stns —WLYF(FM) Miami,
WPCH(FM) Atlanta and WAVO(AM) Decatur, both
Georgia; WLAK(FM) Chicago; WLIF(FM) Baltimore
and WTOW(AM) Towson, both Maryland,
WZIP(AM) and WWEZ(FM) Cincinnati and
WEZW(FM) Wauwatosa, Wis. Robert W. and
Margareta S. Sudbrink. Hgs: 3081 E. Commercial
Bivd., Fort Lauderdale, Fla. 33308. (305) 771-0735.

Sudbury Services inc, & Newport Broadcasting
Co.—-KLCN(AM)-KHLS(FM) Blytheville, KAWW-
AM-FM Heber Springs, KNBY(AM)-KOKR(FM)
Newport, KTPA(AM) Prescott and KSUD(AM) West
Memphis, all Arkansas. Principal owners: Harold L.
Sudbury Sr., Gladys B. Sudbury and Harold L. Sudb-
ury Jr. CATV: Blytheville TV Cable Co., Blytheville,
Ark. Hgs: Box 989, Blytheville, Ark. 72315.

Susqueh Broadcasting Co.—WQBA(AM)
Miami and WKIS(AM) Orlando, both Florida;
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WLTA-FM Atlanta, WFMS(FM) Indianapolis;
WGBB(AM) Freeport, N.Y., WHLO(AM) Akron,
WHLQ(FM) Canton, WLQA(FM) Cincinnati and
WLQR (FM) Toledo, all Ohio; WARM(AM) Scranton
and WSBA-AM-FM-TV York, both Pennsylvania,
KPLX(FM) Fort Worth. Ownership: Louis J. Appell
Residuary Trust, 87% (voted by trustees Louis J. Ap-
pell Jr., George N. Appell, Helen P. Appell and Helen
A. Norton, each of whom has minority interest of
own). CATV. Hgs: 140 E. Market St., York, Pa. 17401.

Swanco Stns—KLEO(AM) Wichita, Kan.;
WBYU(FM) New Orleans; KQEO(AM) Albuquer-
que, N.M.; KKNG(FM) Oklahoma City and
KRMG(AM)-KWEN(FM) Tuisa, both Oklahoma;
and KKYX(AM) San Antonio, Tex. Ownership: W.
Clarke and Gerocil C. Swanson and K. R. Greenwood,
95%. CATV. Hgs: ¢/o Radio Station KQEO, 2000 [n-
dian School Rd., Albuquerque, N.M. 87104.

T/R Inc.— WOMP-AM-FM Bellaire, WNXT-AM-FM
Portsmouth and WHIZ-AM-FM-TV Zanesville, all
Ohio. T/R Inc. owns 100% of WOMP and WNXT; 60%
of WHIZ and 63% of WHIZ-TV. Ownership: Clay Lit-
tick, Arthur Littick and Mrs. William O. Littick own
approximately 33.1% each. Hgs: 421 Main St.,
Zanesville, Ohio 43701.

Taft Broadcasting Co.—WBRC-TV Birmingham,
Ala.; WDAF-AM-TV and KYYS(FM) Kansas City,
Mo.; WGR-AM-TV and WGRQ(FM) Buffalo, N.Y.;
WKRC-AM-TV, WKRQ(FM) Cincinnati and
WTVN-AM-FM-TV Columbus, both Ohio, WTAF-
TV Philadelphia and KQV(AM)-WDVE(FM) Pit-
tsburgh. Executives: Charles S. Mechem Jr., bd chmn;
David S. Ingalls, vice chmn; Lawrence H. Rogers II,
pres, John L. McClay, exec VP-bestg, Carlyle ).
Wagner, VP-radio; Dorothy S. Murphy, treas; George
E. Castrucci, VP-administration & planning; Donald
L. Chapin, VP-sls; William H. Hansher, VP-engrg:
Arthur L. Haack, ctrir; Robert C, Wiegand, VP; L. D.
Bolton 11, VP; Frederick H. von Stade, VP; Leon H.
Lowenthal, VP; Ro Grignon, VP; Dudiey S. Taft, exec
VP-amusement park group; Samuel T. Johnston, exec
VP-Hanna-Barbera Productions; Charles D. Lindberg,
corporate sec. Hgs: 1906 Highland Ave., Cincinnati
45219. (513) 421-1750.

Taiton Broadcasting Co.—WBIB(AM) Centreville
and WHBB(AM) and WTUN(FM) Seima, both
Alabama. Ownership: Julius E. Talton. Hgs: 505
Lauderdale St., Selma, Ala. 36701. (205) 874-8296.

Sarkes Tarzian Stns—WTTS(AM), WGTC(FM)
and WTTV(TV) Bloomington, WPTH(FM) Fort
Wayne, and WATI(AM) Indianapolis, all Indiana.
Ownership: Sarkes and Mary Tarzian. Hgs: 3490 Bluff
Rd., Indianapolis 46217.

Technical Operations Inc. —See McCormick Com-
munications Inc.

Albert S. Tedesco Stns—WEXY(AM) Oakland
Park, Fla., WWCM-AM-FM Brazil, Ind.; KDUZ-AM-
FM Hutchinson and KTCR-AM-FM Minneapolis,
both Minnesota. Principal owner: Albert S. Tedesco.
Hgs: 3701 Winnetka Ave. N., Minneapolis 55427.

Texas Bestg Corp.—See The LBJ Co.

Norman Thomas Stns—WDNT(AM) Dayton,
WENR(AM) Englewood and WISO(AM) Jonesboro,
all Tennessee. Principal owner: Norman A. Thomas.
Hgs: Box 428, Chattanooga 37401,

Harold H. Thoms Stns—WANC-TV Asheville,
WCOG (AM) Greensboro, WKLM (AM) Wilmington,
all North Carolina, and WEAM(AM) Arlington, Va.
CATV: Asheville system. Hgs: 75 Scenic Hwy.,
Asheville, N.C. 28804.

A. V. Tidmore Stns —WPPA(AM), WAVT-FM Pot-
tsville, Pa.; WSBB(AM) New Smyrna Beach, Fla.;
28.6% of WIEI(AM) Hagerstown, Md., and 15.5% of
WAGE(AM) Leesburg, Va. Hgs: 212 S. Centre St.,
Pottsville, Pa. 17901.

The Times Mirror Co.—KTBC-TV Austin (100%)
and KDFW-TV Dallas (100%), both Texas. Execu-
tives: Dr. Franklin D. Murphy, chmn & chief exec off;
Otis Chandler, vice chmn; Robert F. Erburu, pres;
Philip L. Williams, group VP-nwsprs & TV: Dow W.
Carpenter Jr., group VP, cable communications. The
Times Mirror Co. publishes the Orange Coast Daily

Pilot, Costa Mesa. and Los Angeles Times, Los Angeles,
both California; Newsday, Long Island, N.Y.; and The
Dallas Times Herald, Dallas, CATV: The TM Com-
munications Co., Costa Mesa, Calif. and Long Island
Cablevision Corp., Riverhead, N.Y. Hgs: Times Mir-
ror Square, Los Angeles 90053.

Transamerica Corp.—See United Artists Broadcast-
ing Inc.

Tribune Co. (Chicago Tribune) Stns—See WGN
Continental Broadcasting Co.

Turner Communications Corp.—WTCG(TV)
Atlanta; WGOW(AM) and WYNQ(FM) Chat-
tanooga. Ownership: R. E. Turner, 61%. Hqs: 1018 W.
Peachtree St. N.W., Atlanta 30309.

Turner Farrar Association— WSIL-TV Harrisburg,
1Il.; KPOB-TV Poplar Bluff, Mo. Ownership: O. L.
Turner, O. L. Turner, as trustee for Turner Trust;
Ethel M. Turner. Same group owns chain of lllinois
theaters. Hqgs: Television Bldg., Harrisburg, Ill. 62946.

2588 Newport Corp.—KTUC(AM) and
KFMM(FM) Tucson, Ariz.; KHSJ-AM-FM Hemet
and KHOT(AM)-KUUL(FM) Madera, both Califor-
nia; KYVA(AM) and KGLP(FM) Gallup, N.M. (All
100% owned.) Ownership: Raymond I. Kandel, 50%;
John J. Cote, trustee, 50%. Hgs: Suite 2102, 2222

Avenue of the Stars, Los Angeles 90067. (213)

277-4980.

United Artists Broadcasting Inc.—WUAB(TV)
Lorain, Ohio; WWSH(FM) Philadelphia; and WRIK-
TV Ponce, P.R. Executives: Eric Pleskow, chmn of bd;
Andy Albeck, pres. Ownership: United Artists Broad-
casting is a unit of United Artists Corp., New York.
United Artists Corp. is a subsidiary of Tr ica
Corp., San Francisco. Hgs: 729 Seventh Ave., New
York 10019. (212) 245-6000.

United Broadcasting Co.—Owns 100% of
WOOK(AM) and WFAN(FM) Washington;
WFAB(AM) Miami-South Miami; KIKU-TV
Honolulu; WSID{(AM), WLPL(FM) Baltimore and
WINX(AM) Rockville, both Maryland, WMUR-TV
Manchester, N.H.; WBNX(AM) New York:
WIMO(AM) and WLYT(FM) Cleveland Heights,
Ohio. Owns 94% of KECC-TV E! Centro, KALI(AM)
San Gabriel and KSOL(FM) San Mateo, all California.
Ownership: Richard Eaton, pres & treas, 100%; Pierre
Eaton, sec; Morton Silverman, dir. CATV:
Manchester, N.H. Hgs: 2501 Calvert St. N.W., Wash-
ington 20008. (202) 265-4734.

Universal Bcstg Stns—KPPC(AM) Pasadena,
Calif.; KUXL(AM) Golden Valley, Minn.;
WTHE(AM) Mineola, N.Y.; WARO(AM)
Canonsburg, Pa.; WYLO(AM) Jackson, Wis. Owner-
ship: Marvin B. Kosofsky, Howard Warshaw, Law-
rence Brandon. Hgs: 310 Madison Ave., New York
10017. (212) 661-6096.

Vogel Communications—WULA-AM-FM
Eufaula, WBLO(AM) Evergreen, WTCB(AM)
Flomation, WHOD-AM-FM Jackson and
WAMA(AM) Seima, all Alabama; WNOI(FM) Flora,
11l.; WIFN(FM) Franklin and WMPI(FM) Scottsburg,
both Indiana; and WGNS(AM) Murfreesboro, Tenn.
Principal owner: William R. Vogel. Hgs: Box 1439,
Murfreesboro, Tenn. 37130.

The John Walton Stns —KIKX(AM) Tucson, Ariz..
KFOX(AM) Long Beach and KIDD(AM) Monterey,
both California; KAVE-TV Carlsbad, N.M.; KDJW-
AM-FM Amarillo, KELP-AM-TV El Paso and KBUY-
AM-FM Fort Worth, all Texas. Note: Walton group
also has purchased KLRB(FM) Carmel, Calif. and
KGU(AM) Honolulu, subject to FCC approval.
Ownership: John B. Walton Jr., 100%. Hgs: c¢/o KELP,
Box 12277, El Paso 79912.

Weicome Radio Inc.—KTLK(AM) Denver;
KLNG(AM) Omaha, WOKO(AM) Albany, N.Y.
and WSLR(AM) Akron, Ohio. Executive: Harrison
Fuerst, pres. Hgs: 369 S. Portage Path, Akron, Ohio
44320. (216) 535-6165.

Westinghouse Broadcasting Co.—WJZ-TV
Baltimore; WBZ-AM-FM-TV Boston; WIND(AM)
Chicago; WOWO(AM) Fort Wayne, Ind.;
KFWB(AM) Los Angeles; WINS(AM) New York:
KYW-AM-TV Philadelphia; KDKA-AM-FM-TV Pit-
tsburgh; and KPIX(TV) San Francisco. Ownership:
WBC is a subsidiary of Westinghouse Electric Corp.
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Executives: Donald H. McGannon, pres & chmn;
Marvin L. Shapiro, exec VP & pres-stn group; Cecil R.
Forster Jr., VP (bus affairs), Win Baker, pres-TV stn
group; Richard Harris, pres-radio stn group; Robert
Hoffman, VP (creative svcs); Richard Monroe, VP
(engrg); Wallace Dunlap, VP (Washington); John D.
Moran, dir of labor rel; Joseph O. Schertler, industrial
rel mgr; Jay Francis, dir of info svcs; David N. Lewis,
mgr adv & sls prom; Geraldine McKenna, dir con-
tinuity acceptance; John Burns, VP (urban affairs);
James Yergin, VP (rsch); George E. Moynihan, natl
TV prog mgr, Chet Collier, chmn Group W Produc-
tions; Jack Reilly, pres Group W Productions; George
Back, VP-gen sls mgr Group W Productions. CATV:
Clearview Cable TV, a unit of Westinghouse Broad-
casting Co., based in Dublin, Ga. Clearview Cable TV
operates cable TV svcs in seven northern Florida and
central Georgia cities, as well as a microwave service.
Hags: 90 Park Ave., New York 10016. (212) 983-6500.

WGN Continental Broadcasting Co.— WGN-AM-
TV Chicago; KWGN-TV Denver;, and KDAL-AM-TV
Duluth, Minn. Also operates a TV production com-
pany through a division, WGN Continental Produc-
tions Co. Ownership: Tribune Co., Chicago, 100%. In-
terlocking ownership (Patterson families). News Syn-
dicate Co. Inc. (New York Daily News) which owns
WPIX Inc. (WPIX-FM-TV New York and WICC
Bridgeport, Conn.) WGN Continental Broadcasting
Co.: Harold F. Grumhaus, chmn & pres; Daniel T.
Pecaro, exec VP & gen mgr; Robert E. Henley, VP &
stn mgr, WGN; Sheldon Cooper, VP & stn mgr,
WGN-TV; Odin S. Ramsland, exec VP & gen mgr,
KDAL stations; Robert A. Innes, stn mgr, KWGN-
TV. WPIX Inc.: Fred M. Thrower, bd chmn; Leaviut J.
Pope, pres (WPIX Inc. Hgs: 220 E. 42d St., New York
10017). CATV: WGN Electronic Systems Co., a
wholly owned subsidiary of WGN Continental Broad-
casting Co., operates CATV systems in California and
Michigan. Hgs (of WGN Continental Broadcasting
Co.): 2501 Bradley Place, Chicago 60618. (312)
LA8-2311.

Arthur Wilkerson Stns —WLIL-AM-FM Lenoir
City, WLIK(AM) Newport and WLIJ(AM)
Shelbyville, all Tennessee. Ownership: Arthur Wilker-
son, 100%. Hgs: Box 340, Lenoir City, Tenn. 37771.

WKY Television System Inc,—WKY-AM-TV
Oklahoma City, WTVT(TV) Tampa, Fla.;
KRKE(AM) Albuquerque, N.M.; KTVT(TV) Fort
Worth, KHTV(TV) Houston, both Texas:
KSTW(TV) Tacoma, Wash.; and WVTV(TV) Mil-
waukee. Ownership: Oklahoma Publishing Co., 100%.
Executives: Edward L. Gaylord, chmn and pres; Nor-
man P. Bagwell, VP. Hgs: 500 E. Britton Road,
Oklahoma City 73114.

Wometco Enterprises Inc.—WTVI(TV) Miami:
WLOS-FM-TV Asheville, N.C.; KVOS-TV
Bellingham, Wash. Mitchell Wolfson, pres. Louis
Wolfson II, Richard F. Wolfson, Van Myers, Stanley
L. Stern, Arthur H. Hertz, senior VPs; William R.
Brazzil, William Hess, Ralph A. Renick, John Edward
Stern, VPs; H. B. House, treas. Ownership: Mitchell
Wolfson, 10.48%:; Frances Wolfson, 8.56%: Louis
Wolfson [I, 8.10%: Mitchell Wolfson Jr., 9.81%:
Frances Wolfson Cary, 9.89%:; Harold Auerbach (co-
trustee), 10.26%. CATV: Grand Bahama CATV Lud.,
Freeport, Grand Bahama; La Fourche Communica-
tions Inc., Thibodaux, La.; Dimension Cable TV Inc.,
Plattsburgh, N.Y.; Wometo Communications Inc.,
new wholly owned subsidiary to invest in, develop &
manage new CATV in the United States; assumed
management of Middlesex Cablevision in East
Brunswick, N.J., Plainfield (N.J.) area including Plain-
field, South Plainfield and North Plainfield. Hgs: 306
N. Miami Ave., Miami 33128. (305) 374-6262.

W. C. Woodall Jr. Stns—WBBK(AM) Blakely
(51%), WDWD-AM-FM Dawson (100%),
WGRA(AM) Cairo (25%), all Georgia; WGSW(AM)
Greenwood, S.C. (37.5%). WDSR(AM) and WTLD-
FM Lake City, Fla. (33-1%). Mr. Woodall also has an
interest in WPFA(AM) Pensacola and WMEN(AM)
Tallahassee, both Florida. He also has agreed to
purchase 30% of WWNS(AM)-WMCD(FM)
Statesboro, Ga., subject to FCC approval. Hgs: ¢/o


www.americanradiohistory.com

Group Ownership
T e T N e a1 IR 7P T 5 RS

WDWD-AM-FM, Box 390, Dawson, Ga. 31742. (912)
995-5846.

J. W. Woodruff Jr. Stns —WRBL-AM-FM-TV Col-
umbus (80%) and WGPC-AM-FM Albany (57.5%),
both Georgia.

Woods Communication Corp.—WRUN-AM-FM
Utica, N.Y.; WSSB(AM) Durham and WTOB(AM)
Winston-Salem, both North Carolina. (Note: WRUN-
AM-FM Utica, N.Y. has been sold to Mohawk Sta-

tions Inc., subject to FCC approval.) Ownership: John
Woods, 33%; balance held publicly. Hgs: Box 5129,
Winston-Salem, N.C. 27106. (919) 723-4353.

XYZ Television Inc.KREX-AM-FM-TV Grand
Junction, KREY-TV Montrose and KREZ-TV
Durango, all Colorado. Ownership: Rex G. Howell,
Carl Q. Anderson, Forrestville Realty Co., John
English. Hgs: Box 789, Grand Junction, Colo. 81501.

H. Calvin Young Stns—WENO(AM) Madison,
Tenn.; WGUS(AM) North Augusta, S.C. and WGUS-
FM Augusta, Ga.; WSHO New Orleans. Ownership:
Mr. Young owns 100% of WENO, 84% of WGUS and
75% of WSHO.

Newspaper/Magazine Crossownership
with Broadcasting Stations

The following companies have interests in both broadcasting and newspaper or magazine publishing. Minority
interests are indicated where information is available. In many instances stations and publications are owned by
the same interests, but operations are entirely separated.

Accompanying this directory is a state-by-state cross-reference list of broadcasting stations and the publishing
companies or newspapers with which they are associated.

The A.S. Abell Co.—Hgs: 6400 York Road,
Baltimore 21212. The A.S. Abell Co., publisher of the
Baltimore Sunpapers, owns 100% of WMAR-FM-TV
Baltimore and WBOC-AM-FM-TV Salisbury, both
Maryland.

Advance Broadcasting Corp.—Hgs: 220 First
Ave. S., Wisconsin Rapids, Wis. 54494. Wisconsin
Rapids Tribune Co., publisher of the Wisconsin Rapids
(Wis.) Tribune, owns Advance Broadcasting Co.,
licensee of WFHR (AM) and WWRW(FM) Wisconsin
Rapids, Wis. The Wisconsin Rapids Tribune also owns
18.;4% of Forward Communications Corp. (see list-
ing).

American Broadcasting Comp Inc.—Hgs:
1330 Avenue of the Americas, New York 10019. ABC
Farm Publications, division of ABC Leisure Group I,
American Broadcasting Companies Inc., publishes
three bimonthly magazines: Prairie Farmer, Wallaces
Farmerand Wisconsin Agriculturist. ABC Leisure Maga-
zines, division of ABC Leisure Group I, American
Broadcasting Companies Inc., publishes two monthly
magazines: High Fidelity Magazine and Modern Photo-
graphy. Word Inc., Waco, Tex., division of ABC
Leisure Group 1, American Broadcasting Companies
Inc., publishes Faith ar Work, a monthly inspirational
magazine for contemporary living. American Broad-
casting Companies Inc. owns WLS-AM-TV and
WDAI(FM) Chicago, WXYZ-AM-TV and
WRIF(FM) Detroit, KXYZ(AM) and KAUM(FM)
Houston, KABC-AM-TV and KLOS(FM) Los
Angeles, WABC-AM-TV and WPLJ(FM) New York
and KGO-AM-TV and KSFX(FM) San Francisco.
Anderson (S.C.) independent and Mail—Hgs: 115
E. Market St., Anderson, S.C. Wilton E. Hall,
publisher of the And (S.C.) Independent (morn-
ing/Sunday) and Anderson (S.C.) Daily Mail (eve-
ning), owns 100% of WAIM-AM-TV and
WCAC(FM) Anderson, S.C.

Anniston (Ala.) Star—Harry Brandt Ayers and Elise
Ayers Sauguiuetti, who each holds a minority interest
in the Anniston Star, each owns 40% of Anniston
Broadcasting Co., licensee of WHMA-AM-FM An-
niston, Ala.

Arkansas Democrat Co.—Hgs: Box 262, Little
Rock, Ark. 72203. Arkansas Democrat Co. (Arkansas
Democrat) owns 32% of Arkansas Television Co.,
licensee of KTHV(TV) Little Rock, Ark.
Asheboro Broadcasting Co.—Hgs: Box 309,
Asheboro, N.C. 27203. Roy Cox Jr., owner of the
Asheboro (N.C.) Courier-Tribune, is majority
stockholder of Asheboro Broadcasting Co., licensee of
WGWR(AM) and WCSE(FM) Asheboro, N.C.
Aspen Broadcasting Co.—Hgs: Box 10910, Aspen,
Colo. 81611. William R. Dunaway, publisher of weekly
Aspen Times and weekly Rifle Telegram, is 50% owner
of Aspen Broadcasting Co., licensee of KSNO(AM)
Aspen, Colo.

Badger Broadcasting Co.—Hgs: Box 99, Madison,
Wis. 53701. The Capital Times Co., publisher of the
Madison (Wis.) Capital Times, owns 100% of Badger
Broadcasting Co., licensee of WIBA-AM-FM
Madison, Wis.

Bar-B Broadcasting Inc.—Hgs: Box 1390, El Cam-
po, Tex. 77437. Fred V. Barbee Ir., 40% owner of the
weekly EI Campo (Tex.) Leader-News, owns 40% of
Bar-B Broadcasting Inc., licensee of KULP-AM-FM El
Campo, Tex. A. Richard Elam Jr., 40% owner of the
Leader-News, owns 40% of KULP-AM-FM. Charles C.
Woodson Estate, 20% owner of the Leader-News, owns
20% of KULP-AM-FM.

Bartell Media Corp.Hgs: 205 E. 42d St., New York
10017. Bartell Broadcasters is owned by Bartell Media
Corp., publishers of, through Macfadden-Bartell
Corp., True Story, Photoplay, TV Radio Mirror, Sport,
Motion Picture, True Confessions, True Romance, True
Love, and True Experience. Other trade publication is
the Discount Merchandiser. Bartell is principally owned
(38%) by Downe Communications, publisher of
Ladies Home Journal, Family Weekly and American
Home magazines. Stations;: WDQR(FM) Detroit,
WMYQ(FM) Miami, WOKY(AM) Milwaukee,
WADO(AM) New York, KSLQ(FM) St. Louis and
KCBQ(AM) San Diego.

Beef Empire Stns—Hgs: Box 789, Norfolk, Neb.
68701. Huse Publishing Co., publisher of the Norfolk
(Neb.) Daily News, owns 79% of KCOL-AM-FM Fort
Collins, Colo. and is also associated with WIAG-AM-
FM Norfolk, Neb.

Belo Broadcasting Corp.—Hgs: Communication
Center, Dallas 75202. A.H. Belo Corp., publisher of
the Dallas Morning News, owns KFDM-TV Beaumont
and WFAA-AM-TV, KZEW(FM) Dallas, both Texas.
Bloomington Broadcasting Corp.—Hgs: 236
Greenwood Ave., Bloomington, 1il. 61701. Evergreen
Communication Corp., which publishes the
Bloomington (WIl.) Pantagraph, owns 66 2/3% of
WJBC(AM)-WBNQ(FM) Bloomington
WROK (AM)-WZOK (FM) Rockford, both lllinois.
Boise Valley Broadcasters Inc.—Hgs: Box 2600,
Boise, Idaho 83701. Owns weekly Boise Intermountain
Observer. Stations: KBOI-AM-FM-TV Boise, ldaho.
Bonneville International Corp.—Hgs: 136 East
South Temple St., Salt Lake City 84111, Bonneville In-
ternational Corp. is the broadcasting arm of the Mor-
mon Chuch, which publishes the Deserer News. Sta-
tions: KBRT(AM) Avalon and KBIG(FM) Los
Angeles, both California, WCLR(FM) Skokie, 1Il.;
KMBZ(AM) and KMBR(FM) Kansas City, Mo.;
WRFM(FM) New York; KSL-AM-FM-TV Salt Lake
City; KIRO-AM-FM-TV Seattle.

Booth American Co.—Hgs: 2300 Buhl Bidg., Detroit
48226. John L. Booth, president, personally owns 3%
of Booth Newspapers Inc. (Grand Rapids Press, Flint
Journal, Muskegon Chronicle, Kalamazoo Guzette,
Saginaw News, Bay City Times, Jackson Citizen-Patriol,
and Ann Arbor News, all Michigan) and 55.36% of the
following stations: WIOU(AM), WKMO(FM)
Kokomo and WIVA(AM), WRBR(FM) South Bend,
both Indiana; WILB(AM) and WMZK(FM) Detroit,
WIBM(AM) and WHFI(FM) Jackson, WSGW(AM)
and WSBM(FM) Saginaw, all Michigan;
WABQ(AM), WXEN(FM) Cleveland and
WTOD(AM), WKLR(FM) Toledo, both Ohio.
Booth Newspapers Inc.—Hgs: Box 2027, Ann Ar-
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bor, Mich. 48106. (Note: Newspapers owned by Booth
Newspapers Inc. are listed under Booth American Co.)
Station: WTWO(TV) Terre Haute, Ind.

Brinkley (Ark.) Argus —Hgs: c/o Mason W. Clifton,
KBRI-AM-FM, Box 711, Brinkley, Ark. 72021. Mason
W. Clifton, owner of weekly Brinkley Argus, owns Tri-
county Broadcasting Co., licensee of KBRI-AM-FM
Brinkley, Ark.

The Brockway Co.—Hgs: 260 Washington St.,
Watertown, N.Y. 13601. The Brockway Co., publisher
of the Watertown (N.Y.) Daily Times, is licensee of
WWNY-TV Carthage, WMSA(AM) Massena and
WWNY (AM) Watertown, all New York.

Bulletin Co.—Hgs: 440 Domino Lane, Philadelphia
19128. Bulletin Co. publishes the Philadelphia Bulletin,
and the Santa Barbara (Calif.) News-Press. Stations:
KTMS-AM-FM Santa Barbara, Calif.; WPBS(FM)
Philadelphia.

California-Oregon Broadcasting Inc.—Hgs: 2000
Crater Lake Hwy, Medford, Ore. 97501. John
Voorhies of the Granis Pass (Ore.) Courier owns
19.614% of California-Oregon Broadcasting Inc. Sta-
tions: KRCR-TV Redding, Calif.; KAGI(AM) Grants
Pass, KOTI(TV) Klamath Falls, KOBI(TV) Medford
and KPIC(TV) Roseburg, all Oregon.

Capital Cities Communicatlons Inc.—Hqgs: 24 E.
Slst St., New York 10022. Capital Cities Communica-
tions Inc., is owner of Fairchild Publications, which
publishes Women's Wear Daily, Home Furnishings
Daily, Daily News Record, Footwear News, Supermarket
News, Electronic News, Metal-working News, American
Metal Markei, W, all newspapers, and two magazines:
Men's Wearand Metal/Center News. Capital also owns a
book division and publishes two daily newspapers: The
Oakland Press, Pontiac, Mich., and the Belleville (111.)
News-Democrar. Stations: KFSN-TV Fresno and
KPOL-AM-FM Los Angeles, both California;
WTNH-TV New Haven, Conn.; WJR-AM-FM
Detroit; WPAT-AM-FM Paterson, N.J., WROW-
AM-FM Albany and WKBW-AM-TV Buffalo, both
New York; WTVD(TV) Durham, N.C.; WPVI-TV
Philadelphia; WPRO-AM-FM Providence, R.1.;
WBAP(AM)-KSCS(FM) Fort Worth and KTRK-TV
Houston.

Capitol Broadcasting Co.—Hgs: Box 8887,
Jackson, Miss. 39204. Mississippi Publishers Corp.
(Jackson Clarion-Ledger and Daily News) owns 40% of
Capitol Broadcasting Co., licensee of WSLI{AM),
WIFR(FM) WITV(TV) Jackson, Miss. and owner of
KKTV(TV) Colorado Springs. T.B. Lanford, director,
holds 13.8% interest in Capitol and holds controlling
interests in WZST(AM) Leesburg and WYOU(AM)
Tampa, both Florida; KALB-AM-TV and KSLI(FM)
Alexandria, La.; and KCTV(TV) San Angelo, Tex.
€BS Inc.—Hags: 51 W. 52d St., New York 10019. CBS
Inc., through its CBS/Publishing Group, publishes six
monthly special-interest magazines: Field & Stream,
Road & Track, World Tennis, Cycle World, Seaand PV4.
(Note: Seais directed to boating enthusiasts and PV4is
directed to pickup, van and 4-wheel enthusiasts.) CBS
Inc., through its CBS/Broadcast Group, owns WEEI-
AM-FM Boston, WBBM-AM-FM-TV Chicago, KNX-
AM-FM/KNXT(TV) Los Angeles, WCBS-AM-FM-
TV New York, WCAU-AM-FM-TV Philadelphia,
KMOX-AM-FM-TV St. Louis and KCBS-AM-FM
San Francisco.

Cedar Rapids Television Co.—Hgs: 500 Third
Ave. S.E., Cedar Rapids, lowa 52406. The Gazete
Co., publisher of the Cedar Rapids (lowa) Gazere,
owns 100% of KCRG-AM-TV Cedar Rapids, lowa.
Central City-Greenviile Broadcasting Co.—Hgs:
Box 31, Central City, Ky. 42330. L.L. and A.E. Stone
and R.G. Utley, publisher of weekly Central City
Messenger Times-Argus, own Central City-Greenville
Broadcasting Co., licensee of WMTA(AM) Central
City, Ky.

Central West Virginia Service Corp.—Hgs: Box
431, Weston, W, Va. 26452. Richard H. Ralston, owner
of the weekly Buckhannon (W.Va.) Record, owns 50%
of Central West Virginia Service Corp., licensee of
WHAW-AM-FM Weston, W.Va.

C & H Broadcasting Inc.—Hgs: Box. 1440,
Cherokee, Iowa 51012. J. Alan Cramer, owner of the
weekly Wayne (Neb.) Herald, owns 75% of C & H
Broadcasting Inc., licensee of KCHE(AM) Cherokee,
lowa.

Champaign News Gazette inc.—Hgs: 48 Main St.,
Champaign, 1ll. 61820. Publishes Champaign News-
Gazette. Interlocking ownership with Midwest Televi-
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sion Inc. (see listing). Stations: WDWS-AM-FM
Champaign, lil.

Channel Two Television Co.Hgs: Box 2222,
Houston 77001. Houston Post is owned by same in-
terest as KPRC Radio Co., licensee of KPRC(AM)
Houston, and Channel Two Television Co., licensee of
KPRC-TV Houston.

Channel 6 Inc.—Hags: Box 188, Temple, Tex. 76501.
Frank W. Mayborn, 100% owner of the Sherman Dem-
ocrat and the Temple Telegram, both Texas, and prin-
cipal owner of the Killeen (Tex.) Herald, also owns
100% of KCEN-TV Temple, Tex.

Channel 7 Corp.—Hgs: 27th & Douglas Sts., Omaha
68131. Omaha World Herald has same ownership as
Channel 7 Corp., licensee of KETV(TV) Omaha.
Chronicle Broadcasting Co.—Hgs: 1001 Van Ness
Ave., San Francisco 94119. Chronicle Broadcasting
Co. is 100% owned by The Chronicle Publishing Co.,
publisher of the San Francisco Chronicle. Stations:
KRON-FM-TV San Francisco.

Chronicle Publishing Co.—See Chronicle Broad-
casting Co.

Clay Communications Inc.—Hags: 1001 Virginia St.
E., Charleston, W.Va. 25301. Clay Communications
Inc., publisher of the Charleston (W.Va.) Daily Mail,
owns 80% of WWAY(TV) Wilmington, N.C. and
100% of KJAC-TV Port Arthur and KFDX-TV
Wichita Falls, both Texas.

Clearwater Broadcasting Corp.—Hgs: 988 N.
Broadway, Greenville, Miss. 38701. John T. Gibson
and Hodding Carter Jr., owners of the Delta Democrat-
Times, Greenville, Miss., are principals in Clearwater
Broadcasting Co., licensee of WDDT(AM) Green-
ville, Miss.

Columbus (Miss.) Commercial Dispatch—Hgs:
516 Main St., Columbus, Miss. 39702. Birney Imes Jr.,
publisher of the Columbus (Miss.) Commercial Dis-
patch, owns WROX(AM) Clarksdale (100%),
WCBI(AM) (97%) and WCBI-TV (25%) Columbus,
WNAG(AM) Grenada (97%), WELO-AM-FM
Tupelo (72%) and WONA-AM-FM Winona (20%), all
Mississippi.

Columbus (Ohio) Dispatch—Hgs: c/o WBNS-AM-
FM-TV, 62 E. Broad St., Columbus, Ohio 43215. Col-
umbus (Ohio) Dispatch has same ownership as WBNS-
AM-FM-TV Columbus, Ohio.

The Copley Press Inc.—Hgs: 7776 Ivanhoe Ave.,
La Jolla, Calif. 92037. Copley Press Inc. is publisher of
San Diego Union and Tribune, Alhambra Post-Advocate,
Borrego Springs Sun, Burbank Daily Review, Culver City
Evening Star-News, Glendal News-Press, Monrovia Daily
News-Post, Torrance South Bay Daily Breeze, San Pedro
News-Pilot, Sacramento Union, Westchester Star-News,
and Venice Evening Vanguard, all California, Aurora
Beacon-News, Elgin Courier-News, Joliet Herald-News,
Springfield Illinois State Journaland State Register, all 11-
linois. Station: KGU(AM) Honolulu.

Corbin (Ky.) Times-Tribune—Hgs: Corbin Times-
Tribune Inc., Corbin, Ky. 40701. Corbin Times-Tri-
bune Inc., publisher of the Corbin Times-Tribune, is
licensee of WCTT-AM-FM Corbin, Ky.

Cowles Communications Inc.—Hqs: 488 Madison
Ave., New York 10022. The company’s principal in-
vestment is its ownership of approximately 23% of the
outstanding common stock of The New York Times
Co. Stations: WESH-TV Daytona Beach, Fla.; and
KCCI-TV Des Moines, lowa.

Cox Broadcasting Corp.—Hags: 1601 W. Peachtree
St. N.E., Atlanta 30309. Principal owners of Cox
Broadcasting Corp., also control Arlanta Journal and
Constitution; Dayton News and Journal-Herald. and
Springfield News and Sun, all Ohio, and Miami News,
Palm Beach Daily News, West Palm Beach Post and
Times, all Florida. The publishing division of Cox
Broadcasting Corp. publishes Electronic Products Maga-
zine, a monthly magazine; Floor Covering Weekly, a
weekly trade paper; [ndustrial Machinery News, a
monthly publication; Office Products News, a monthly
tabloid publication; and Office World News, a biweekly
tabloid publication. Stations: WSB-AM-FM-TV Atlan-
ta; WHIO-AM-FM-TV Dayton, Ohio; WSOC-AM-
FM-TV Charlotte, N.C.; WIOD(AM) and
WAIA(FM) Miami; WIIC-TV Pittsburgh;
KTVU(TV) Oakland-San Francisco and KFI(AM)
Los Angeles .

Cox Newspapers —See Cox Broadcasting Corp.
Cumberland Valley Broadcasting Co.—Hgs: Box
759, McMinnville, Tenn. 37110. James W.R. White,
publisher of the semi-weekly McMinnville (Tenn.)
Southern Standard and weekly Smithville (Tenn.)

Review, and family hold majority ownership in Cum-
berland Valley Broadcasting Co., licensee of WBMC-
AM-FM McMinnville, Tenn.

Daily News Broadcasting Co.—Hgs: Box 930,
Bowling Green, Ky. 42101. Owners of the Park City
Daily News, Bowling Green, Ky., also control Daily
News Broadcasting Co., licensee of WKCT(AM) and
WDNS(FM) Bowling Green, Ky.

Daily Telegraph Printing Co.—Hgs: Box 208,
Bluefield, W.Va. 24701. Daily Telegraph Printing Co.,
publisher of the Bluefield (W.Va.) Daily Telegraph, is
licensee of WBTW(TV) Florence, S.C. and WHIS-
AM-FM-TV Bluefield, W.Va.

Dakota-North Plains Corp.—Hgs: ¢/o L.T.
Lauston, 1216 S. Main St., Aberdeen, S.D. 57401.
Dakota-North Plains Corp., a diversified printing com-
pany which publishes Dakota Farmer magazine as well
as doing commercial printing and selling books and in-
surance, is permittee of KKAA(AM) Aberdeen, S.D.
The Dispatch Broadcasting Co.—Hgs: Box 746,
Chester, S.C. 29706. Joe S. and Fred O. Sink, who own
the Lexingion (N.C.) Disparch, own WPYB(AM) Ben-
son, N.C., WGCD(AM) Chester and WBUG(AM)
Ridgeland, both South Carolina.

Dix Stns—Hgs: c¢/o Wooster Republican Printing
Co., 186 S. Hillcrest Dr., Wooster, Ohio 44691. Dix
Newspapers: Frankfort (Ky.) State Journal; Alliance
Review, Ashland Times-Gazette, Defiance Crescent-
News, Martins Ferry-Bellaire Times-Leader, Ravenna-
Kent Record-Courier and Wooster Daily Record, all
Ohio. Interlocking ownership (R.E. Dix and family)
with WWST-AM-FM Wooster, Ohio and WRAD-
AM-FM Radford, Va.

The Dodge City Broadcasting Co.—Hgs: Box
1398, Dodge City, Kan. 67801. Juliet Denious and
other stockholders, owners of the Dodge City Daily
Globe. also own The Dodge City Broadcasting Co.,
licensee of KGNO-AM-FM Dodge City, Kan.
Donrey Media Group—Hags: Southwestern House,
920 Rogers Ave., Fort Smith, Ark. 72902. Donrey
Media Group, Donald W. Reynolds Sr., pres. which
publishes Forr Smith Southwest Times Record; Rogers
(Ark.) Daily News; Oniario Daily Report, Pomona
Progress Bulletin, Red Bluff Daily News, all California;
Hilo (Hawaii) Tribune-Herald; Moberly (Mo.) Monitor-
Index and Democrat; Carson City Nevada Appeal, Ely
Daily Times, Las Vegas Review-Journal, all Nevada;
Bartlesville Examiner-Enterprise, Blackwell Journal-Tri-
bune, Chickasha Daily Express, Frederick Daily Leader,
Guihrie Daily Leader, Guymon Daily Herald, Holdenville
News, Okmulgee Times, Pauls Valley Daily Democrat,
Pawhuska Journal-Capital, Wewoka Daily Times, all
Oklahoma; Levelland Daily Sun News, Weatherford
Democrat, both Texas, Aberdeen (Wash.) Daily World.
Stations: KFSA(AM) Fort Smith and KBRS(AM)
Springdale, both Arkansas; KORK-AM-FM-TV Las
Vegas, KOLO-AM-TV Reno; KGNS-TV Laredo, Tex.
Downe Communications Inc.—See Bartell Media
Corp.

DuBois (Pa.) Courler-Express—Hgs: Long at
High Sts., DuBois, Pa. 15801. Jason and the estate of
S. and H.T. Gray, publishers of the DuBois (Pa.)
Courier-Express, own Tri-County Broadcasting Co.,
licensee of WCED-AM-FM DuBois, Pa.

Durant Publishing Broadcasting Corp.—Hags:
Box 190, Durant, Okla. 74701. Durant Publishing
Broadcasting Corp., publisher of the Durant (Okla.)
Democrat (a daily newspaper) and the Durant (Okla.)
Weekly News, is licensee of KSEO-AM-FM Durant,
Okla.

Durham Radlo Corp.—Hgs: Box 2126, Durham,
N.C. 27702. Durham Herald Co., publisher of the
Durham (N.C.) Herald (morning/Sunday) and Durham
(N.C.) Sun (evening), owns 96.8% of Durham Radio
Corp., licensee of WDNC(AM) and WDCG(FM)
Durham, N.C.

Easton (Pa.) Express—Hgs: c/o Easton Publishing
Co., 30 N. Fourth St., Easton, Pa. 18042. Easton
Pubiishing Co., publisher of the Easron (Pa.) Express,
owns 100% of WEEX Inc., licensee of WEEX(AM)
and WQQQ(FM) Easton, Pa.

Enterprise Publishing Co.—Hgs: 60 Main St.,
Brockton, Mass. 02403. Enterprise Publishing Co.
(Brockton Enterprise & Times) is licensee of WBET-
AM-FM Brockton, Mass.

Equitable Publishing Co.—Hgs: Box 1440,
Lansdale, Pa. 19446. Equitable Publishing Co.,
publisher of the North Penn Reporter, Lansdale, Pa., is
also licensee of WNPV(AM) Lansdale, Pa.
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Evening News Association—Hgs: 615 Lafayeute
Bivd., Detroit 48231. Publishes the Detroit News, and
owns Times Graphics Inc. and the Desert Sun Publish-
ing Co. Stations: WALA-TV Mobile, Ala.; KOLD-TV
Tucson, Ariz; WWJ-AM-FM-TV Detroit.
Evergreen Communications Corp.—See
Bloomington Broadcasting Corp.

Fairchild Publications Inc.—See Capital Cities
Communications Inc.

Family Group Enterprises Inc.—Hgs: Box 68, Con-
roe, Tex. 77301. Rigby Owen Jr. and Steve Owen, who
have newspaper interests in Conroe, Tex., also each
own 33 1/3% of Family Group Enterprises Inc.,
licensee of KIKR(AM) and KNRO-FM Conroe, Tex.
Faulkner Radio Inc.—Hgs: Box 569, Carrollton, Ga.
30117. James H. Faulkner, principal owner of
Faulkner Radio Inc., owns 50% of weekiy The Baldwin
(Ala.) Times, The Fairhope (Ala.) Courier and The
Onlooker (Foley, Ala.). Faulkner Radio Inc. owns
WBCA(AM) and WWSM(FM) Bay Minette,
WAOA(AM) Opeleika and WFRI(FM) Auburn, all
Alabama; WLBB(AM), WBTR-FM Carroliton and
WGAA(AM) Cedartown, both Georgia.

Field Enterprises inc.—See Kaiser Broadcasting Co.
The Findlay Publishing Co.—Hgs: 101 1/2 W. San-
dusky St., Findlay, Ohio 45840. The Findlay Publish-
ing Co. publishes the Findlay (Ohio) Republican-
Courier. Stations: The Findlay Publishing Co. owns
100% of WCSI-AM-FM Columbus, Ind.; and WFIN-
AM-FM Findlay, Ohio.

Finley Broadcasting Co.—Hqs: Box 1598, Santa
Rosa, Calif. 95403. Ruth Finley Person, VP of Sania
Rosa Press Democrar, is stockholder in Finley Broad-
casting Co., licensee of KSRO(AM) Santa Rosa, Calif.
KSRO is operated independently of per.
Forum Communications Inc.—Hgs: Box 2466,
Fargo, N.D. 58102. Forum Publishing Co., publisher
of The Fargo (N.D.) Forum, owns WDAZ-TV Devils
Lake and WDAY-AM-FM-TV Fargo, both North
Dakota; KABY-TV Aberdeen and KSFY-TV Sioux
Falls, both South Dakota.

Forward Assoclation Inc.—Hgs: 1700 Broadway,
New York 10019. Forward Association Inc., a non-
membership corporation which publishes the Jewish
Daily Forward, is licensee of WEVD-AM-FM New
York.

Forward Communications Corp.—Hgs: Box 1088,
Wausau, Wis. 54401. Ownership of Forward Com-
munications Corp. is as follows: Wausau (Wis.)
Record-Herald, 44.61%; Wisconsin Rapids Tribune-
WFHR(AM) and WWRW(FM) Wisconsin Rapids,
Wis., 18.24%:; Rhinelander Publishing Co., 11.17%;
Merrill Publishing Co., 11.17%; and others. Stations:
WRAU-TV Peoria, lll.; KCAU-TV Sioux City, lowa;
KVGB(AM) Great Bend, Kan.; KOSA-TV Odessa,
Tex.; WTRF(FM) and WTRF-TV Wheeling, W.Va.;
WKAU-AM-FM Kaukauna, WMTV(TV) Madison,
WSAU-AM-TV and WIFC(FM) Wausau, ali Wiscon-
sin.

Franklin (Ky.) Favorite—Hqs: The Franklin
Favorite-WFKN Inc., 103 N. High St., Franklin, Ky.
42134, The Franklin Favorite-WFKN Inc. (semi-
weekly Franklin Favorite) is licensee of WFKN(AM)
Franklin, Ky.

Frontier Broadcasting Co.—Hags: 1806 Capitol
Ave., Cheyenne, Wyo. 82001. Lillian D. McCraken
family and associates own 100% of Cheyenne Newspa-
pers Inc. McCraken family also owns 25% or more of
the following cor ies: Laramie Newspapers Inc.,
Laramie, Wyo.; Rawlins Newspapers Inc., Rawlins,
Wyo.; Rock Springs Newspapers Inc., Rock Springs,
Wyo.; and Big Horn Newspapers Inc., Worland, Wyo.
Lillian D. McCraken family and associates also own a
majority interest in Frontier Broadcasting Co., licensee
of KFBC-AM-FM Cheyenne, Wyo.

Galesburg Broadcasting Co.—Hgs: 154 E. Sim-
mons St., Galesburg, Ill. 61401. Galesburg Printing &
Publishing Co., publisher of the Galesburg (Ili.)
Register-Mail, owns 75% of WGIL(AM) and
WAAG(FM) Galesburg, IIl.

Galesburg Printing & Publishing Co.—See
Galesburg Broadcasting Co.

Guy Gannett Broadcasting Services Inc.—Hgs:
390 Congress St., Portland, Me. 04111. Guy Gannett
Broadcasting Services is 100% owned by Guy Gannett
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Publishing Co., which publishes the Augusta Kennebec
Journal, Portland Express, Poriland Press Herald and the
Waterville Sentinel, all Maine. Stations: WINZ(AM)
Miami and WINZ-FM Miami Beach, both Florida;
WGAN-AM-FM-TV Portland, Me.; and WHYN-AM-
FM-TV Springfield, Mass.

Gannett Co.—Hags: 55 Exchange St., Rochester, N.Y.
14614. Gannett Co. is publisher of the San Bernardino
Evening Telegramand San Bernardino Sun, both Califor-
nia, Cocoa Today, Fort Myers News-Press, Melbourne
Times, Pensacola Journal, Pensacola Newsand Titusville
Star-Advocate, all Florida; Pacific Daily News and
Pacific Dateline, both Guam; Honolulu Star-Bulletin;
Boise (1daho) Statesman; Danville Commercial-News,
Rockford Morning Starand Rockford Register-Republic,
all Winois; Lafayetne Journal and Courier and Marion
Chronicle-Tribune, both Indiana; Barle Creek Enquirer
and News, Lansing State Journal and Port Huron Times
Herald, all Michigan; Bridgewater Courier-News and
Camden Courier-Post, both New Jersey, Binghamton
Evening Press, Binghamton Sun-Bulletin, Elmira Star-
Gazette (morning & evening), lthaca Journal,
Newburgh Evening News, Niagara Falls Gazere,
Rochester Democrat and Chronicle, Rochester Times-
Union, S ga Springs Sar ian, Utica Daily Press,
Utica Observer-Dispatch, all New York; Westchester
Rockland newspapers: Mamaroneck (N.Y.) Daily
Times, Mount Vernon (N.Y.) Daily Argus, New Rochelle
(N.Y.) Standard Star, Nyack-Rockland (N.Y.) Journal-
News, Port Chester (N.Y.) Daily ltem, Tarrytown (N.Y.)
Daily News, White Plains (N.Y.) Reporter Dispaich,
Yonkers (N.Y.) Herald Statesman, Ossining (N.Y.)
Citizen-Register; The Marietta (Ohio) Daily Times; the
Oregon Statesman and Capital Journal, both in Salem,
Ore.; Chambersburg (Pa.) Public Opinion; Nashville
Banner; El Paso Times; Burlington (V) Free Press;
Bellingham Herald and Olympia Daily Olympian, both
Washington; Huntington Herald-Dispatch and Hun-
tington Advertiser, both West Virginia. Stations:
WBRJ(AM) Marietta and WKFI(AM) Wilmington,
both Ohio; WHEC-TV Rochester, N.Y.

Gateway Communications Inc.—Hgs: Suite 612-
Executive Bldg., Cherry Hill, N.J. 08034, Bergen Eve-
ning Record Corp. (Donald G. Borg, chmn, controls
76.6% of the stock), publisher of the Bergen Evening
Record in Bergen county, N.J., owns 80% of Gateway
Communications Inc., licensee of WBNG-TV
Binghamton, N.Y.; WTAJ-TV Altoona and WLYH-
TV Lancaster-Lebanon. both Pennsylvania.

Gazette Printing Co.—Hgs: 1 South Parker Drive,
Janesville, Wis. 53545. Gazette Printing Co., publisher
of the Janesville (Wis.) Gazette, owns KIJV-AM-FM
Huron, $.D.; WCLO(AM)-WIVL(FM) Janesville and
WBKV-AM-FM West Bend, both Wisconsin.
Gibson County Broadcasting Co.—Hgs: 2606
East End Drive, Humboldt, Tenn. 38343, The Hum-
boldt (Tenn.) Courier Chronicle, a weekly, has in-
terlocking ownership with Gibson County Broadcast-
ing Co., licensee of WIRJ-AM-FM Humboldt, Tenn.
Gray C ications Sy Inc.—Hgs: Box
3130, Albany, Ga. 31706. Gray Communications
publishes, through Albany Herald Publishing Co., The
Albany (Ga.) Herald. Stations: WALB-TV Albany,
Ga.; WJHG-TV Panama City, Fla.. and KTVE(TV) El
Dorado, Ark. (Monroe, La.).

Great Lakes Television Co.—Hgs: 1220 Peach St.,
Erie, Pa. 16501. Principals of the Erie (Pa.) Morning
Newsand the Erie (Pa.) Times (an evening newspaper)
own 41.172% of Great Lakes Television Co., licensee
of WSEE(TV) Erie, Pa.

Greater Media Inc.—Hgs: 96 Bayard St., New
Brunswick, N.J. 08901. Joseph L. Rosenmiller Jr.,
chmn of the bd of Greater Media Inc., and Peter A.
Bordes, pres of Greater Media, own 80% of Sentinel
Publishing Co., publisher of weekly East Brunswick
(N.1.) Sentinel-Spokesman. Greater Media Inc. owns
WTCR(AM) Ashland, Ky, WGAY(AM) Silver
Spring, Md. and WGAY-FM Washington;
WHNE(FM) Birmingham and WQTE(AM) Monroe,
both Michigan; WCTC(AM) and WQMR(FM) New
Brunswick, N.J.; WGSM(AM) Huntington and
WCTO(FM) Smithtown, both New York; WPEN-
AM-FM Philadelphia; and WHEZ(FM) Huntington,
W.Va. (Note: Also see listing for WESO Broadcasting
Corp.)

Greer (S.C.) Citizen—Has: Edd A Burch, Box 70,

Greer, S.C. 29651. Edd A. Burch, publisher of the
weekly Greer (S.C.) Citizen, is also licensee of
WEAB(AM) Greer, S.C.

Greer Stns—Has: c/o West Virginia Radio Corp.,
Box 867, Morgantown, W.Va. 26505. Mrs. Agnes J.
Reeves Greer owns stock in two daily newspapers, the

Hope (Ark.) Star—Hgs: c/o Hope Broadcasting Co.,
Box K, Hope, Ark. 71801. A.H. Washburn, editor and
publisher of Hope Star, owns 66 2/3% of KXAR(AM)
Hope, Ark. The newspaper is operated independently
of KXAR.

Huntingd B d 1,

s Inc.—Hgs: Box 404,

Morgantown (W.Va.) Dominion-News (morning) and
the Morgantown (W.Va.) Post (evening), and in one
weekly newspaper, the New Mariinsville (W.Va.)
Werzel Republican. Mrs. Greer has interests in the
following broadcast properties: WJER-AM-FM
Dover-New Philadelphia, Ohio; WKOI(FM) Pit-
tsburgh; and WAJR-AM-FM Morgantown, W.Va.
Hammond Newspapers—Hgs: c/o Milton James
Hammond, 404 North Ave., Millvale, Pa. 15209.
Miiton James Hammond, owner of Hammond News-
papers, Millvale, Pa. (weekly Liberty Ledgerand Valley
Journal), is licensee of WNUF(FM) New Kensington,
Pa.

Hampton Roads Broadcasting Corp.—Hgs: Box
98, Newport News, Va. 23607. Daily Press Inc.,
publisher of the Newport News (Va.) Daily Press
(morning/Sunday) and the Newport News (Va.) Times-
Herald (evening), owns 100% of Hampton Roads
Broadcasting Corp., licensee of WGH-AM-FM
Newport News, Va.

Harris Enterprises Inc.—Hgs: 300 W. Second St.,
Hutchinson, Kan. 67501. Estates of John P. and
Sidney Harris own Garden City Telegram, Huichinson
News, Ontawa Herald, Chanute Tribune, Salina Journal,
Olathe News, all Kansas; Burlington (lowa) Hawkeye,
and Camarillo (Calif.) News. Stations: KFKA(AM)
Greeley, Colo.; WIOL(AM) and WLLI-FM Joliet, lIl.;
KBUR-AM-FM Burlington, lowa; KIUL(AM)
Garden City and KTOP-AM-FM Topeka, both Kan-
sas; KSEL-AM-FM Lubbock, Tex.

Harte-Hanks Newspapers Inc.—Hgs: Box 269,
San Antonio, Tex. 78291. Harte-Hanks owns the Van/
De Publishing Co., Orange county, Chula Vista
Group, San Diego, San Diego Group, San Diego, and
San Francisco Progress, all California; South Middlesex
Daily News, Framingham, Mass.; The Press, Ypsilanti,
Mich.; The Daily Times, Woodbury, N.J.; The Journal
News, Hamilton, Ohio; Anderson (S.C.) Independent
and Daily Mail; Yakima (Wash.) Herald Republic; and
the following newspapers in Texas: The Abilene Re-
porter-News; Big Spring Herald; The Eagle, Bryan-Col-
lege Station; The Commerce Journal; The Corpus Christi
Caller-Times; Corsicana Daily Sun; The Denison Herald;
The Herald Banner, Greenville, The Humnsville ltem;
Marshall News Messenger; The Paris News; San Angelo
Standard-Times; Express-News, San Antonio. Station:
KENS-TV San Antonio, Tex.

George C. and Wilde Gene Hatch Stns—Hags: 312
East South Temple, Salt Lake City 84111. The Stan-
dard Corp., publisher of the Ogden (Utah) Standard-
Examiner, owns 80% of KUTV(TV) Salt Lake City.
Ogden Standard-Examiner is owned by A.L. Glasmann
family, which also has interests as follows: (Mr. and
Mrs. George C. Hatch (Mrs. Hatch is Mr. Glasmann’s
daughter) own KGEM(AM) Boise, Idaho;
KGHL (AM)-KBMS(FM) Billings, Mont.; and
KALL-AM-FM Salt Lake City.

The Hawaii Times Ltd.—Hgs: 916 Nuuanu Ave.,
Honolulu 96807. The Hawaii Times Ltd. publishes a
daily newspaper, the evening Hawaii Times. The com-
pany also owns 50% of KOHO(AM) Honolulu.

The Hearst Corp.—Hgs: 57th & 8th Ave., New York
10019. Hearst Newspapers are Baltimore (Md.) News-
American; Albany Times-Union and Knickerbocker
News, both New York; Boston Herald-American and
Sunday Advertiser, both Massachusetts; Los Angeles
(Calif.) Herald-Examiner; San Antonio (Tex.) Light;
San Francisco (Calif.) Examiner; Seatile (Wash.) Post-
Inelligencer; and Puck— The Comic Weekly (newspaper
supplement). Hearst magazines are Cosmopolitan,
Good Housekeeping, Harper's Bazaar, Town & Country,
House Beautiful, Motor, Motor Boating, Sporis Afield.
Popular Mechanics, Science Digest and American Drug-
gist. Hearst also owns Avon Books. Stations: WBAL-
AM-FM-TV Baitimore; WISN-AM-FM-TV Mil-
waukee; WTAE-AM-FM-TV Pittsburgh; and
WAPA(AM) San Juan, P.R.

Home News Publishing Co.—Hgs: 123 How Lane,
New Brunswick, N.J. 08903. Home News Publishing
Co. publishes the New Brunswick (N.J.) Home News.
Home News Publishing Co. also owns WINE-AM-FM
Brookfield, Conn.; and WKPT-AM-FM-TV
Kingsport, Tenn.
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Huntingdon, Pa. 16652. John H. Biddle, publisher of
the Huntingdon (Pa.) News, is pres of Huntingdon
Broadcasters inc., licensee of WHUN-AM-FM Hun-
tingdon, Pa.

Huse Publishing Co.—See Beef Empire Stns.

tinl Publishing Co.—Hgs: 610 E. John, Cham-
paign, lll. 61820. Nlini Publishing Co. publishes the
Daily Illini, a newspaper; Technograph, a magazine; and
“Illio>*, a yearbook. lllini Publishing Co. also is
licensee of WPGU(FM) Urbana, III.

Hlinois Broadcasting Co.—Hgs: Box 2250,
Decatur, Il 62526. lllinois Broadcasting Co. has simi-
lar ownership to Lindsay-Schaub Newspapers Inc.,
publisher of Decatur Herald and Review, Champaign-
Urbana Courier, Metro-East Journal (East St. Louis),
Southern lllinoisan (Carbondale) all IMinois; Midland
(Mich.) News, and Edwardsville Intelligencer and semi-
weekly Venice Gondolier and New Port Richey Press, all
Florida. lllinois Broadcasting Co. owns WSOY-AM-
FM Decatur, 1ll. and WLAP-AM-FM Lexington, Ky.
Inner City Broadcasting Corp.—Hags: 310 Lenox
Ave., New York 10027. Clarence Jones, editor and
publisher of the Amsterdam News, New York black
weekly, also is principal in Inner City Broadcasting
Corp., licensee of WLIB(AM) New York.

inquirer Printing Co.—Hgqs: Box 572, Bedford, Pa.
15522. Partners owning corporation which publishes
the Bedford (Pa.) Daily Gazette also own Inquirer Print-
ing Co., licensee of WBFD(AM) and WAKM(FM)
Bedford, Pa.

international Broadcasting Corp.—Hgs: Box
1130, Shreveport, La. 71120. Times Publishing Co.
Ltd. (publisher of Shreveport (La.) Times; same owner-
ship as Monroe (La.) Worldand News-Star) owns 100%
of the stock of International Broadcasting Corp.,
licensee of KWKH(AM) and KROK(FM)
Shreveport, La.

Jackson Parish Broadcasters—Hgs: Box 550,
Jonesboro, La. 71251. Ansley and Theodore Colvin,
publishers of the weekly Jackson Independent in
Jonesboro, La., own Jackson Parish Broadcasters,
licensee of KTOC-AM-FM Jonesboro, La.
Jacksonviile Radio & Television Broadcasting
Corp.—Hgs: Box 477, Jacksonville, 1fl. 62650.
Jacksonville Journal Courier Co., publisher of the
Jacksonville Journal and Courier, owns 100% of
Jacksonville Radio & Television Broadcasting Corp.,
licensee of WLDS(AM) and WEAI(FM) Jacksonville,
1.

Jefferson-Pilot Corp.—Hgs: Box 21008,
Greensboro, N.C. 27420. Jefferson-Pilot Corp.
publishes the Clearwater (Fla.) Sun; the Altus (Okla.)
Times-Democrat; the Beaumont Enterprise and Journal,
The Laredo Times and The Texas City Daily Sun, all
Texas. The company also holds a minority interest in
The Galveston (Tex.) Daily News. Jefferson-Pitot Corp.
also owns KIMN-AM-FM Denver; WQXI(AM)
Atlanta and WQXI-FM Smyrna, both Georgia; WBT-
AM-FM, WBTV(TV) Charlotte and WBIG(AM)
Greensboro, both North Carolina;, and WWBT(TV)
Richmond, Va.

Johnson Publishing Co.—Hgs: 221 N. La Saile St.,
Chicago 60601. Johnson Publishing Co. publishes
several black-oriented magazines, inciuding Ebony,
Jet, Black Stars and Black World. Johnson Publishing
Co. also is licensee of WIPC(AM) Chicago.

Kaiser Broadcasting Co.—Hgs: 420 Taylor St., San
Francisco 94102. Kaiser Broadcasting Co. is a co-
partnership of Kaiser Broadcasting Corp. (77.5%) and
Field Enterprises Inc. (22.5%). Field Enterprises Inc.,
Chicago, publishes the Chicago Sun Times and Daily
News. Stations: KBHK-TV San Francisco; WFLD-TV
Chicago; WLVI-TV Cambridge, Mass.; WKBD-TV
Detroit; WKBS-TV Burlington, N.J.; and WKBF-TV
Cleveland.

KFAB Broadcasting Co.—Hgs: 5010 Underwood
Ave., Omaha 68132. Journal-Star Printing Co.,
publisher of the Lincoin (Neb.) Starand Journal, owns
48.86% of the stock of KFAB Broadcasting Co.,
licensee of KFAB(AM) and KGOR(FM) Omaha. A
minority interest in KFAB Broadcasting Co. is held by
Lee Enterprises Inc. (see listing).

KFRU Inc.—Hgs: Box 718, Columbia, Mo. 65201.
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H.J. Waters Jr., owner of the Columbia (Mo.) Daily
Tribune, controls KFRU Inc., licensee of KFRU(AM)
Columbia, Mo.

KMIN Inc.—Haqs: Box 980, Grants, N.M. 87020.
Grants Publishing Co., publisher of the Grants (N.M.)
Daily Beacon, owns 51% of KMIN Inc., licensee of
KMIN(AM) Grants, N.M.

Knight-Ridder Newspapers Inc.—Hgs: One
Herald Plaza, Miami 33101. Knight-Ridder Newspa-
pers are Aberdeen (S.D.) American News, Akron (Ohio)
Beacon Journal, Boca Raton (Fla.) News, Boulder
(Colo.) Camera, Bradenion (Fla.) Herald, Charlote
(N.C.) News (evening), Charlote (N.C.) Observer
(morning, Sunday), Columbus (Ga.) Enquirer (morn-
ing), Columbus (Ga.) Ledger (evening), Columbus
(Ga.) Ledger-Enquirer (Sunday), Detroit Free Press,
Duluth (Minn.) Herald (evening), Duluth (Minn.)
News Tribune (morning, Sunday), Gary (Ind.) Post-Tri-
bune, Grand Forks (N.D.) Herald, Lexington (Ky.)
Herald (morning), Lexingron (Ky.) Leader (evening),
Lexingion (Ky.) Herald-Leader (Sunday), Long Beach
(Calif.) Independent, (morning), Long Beach (Calif.)
Press-Telegram (evening), Long Beach (Calif.) Inde-
pendent, Press-Telegram (Sunday), Macon (Ga.) News
(evening, Macon (Ga.) Telegraph (morning), Macon
(Ga.) Telegraph & News (Sunday), Miami Herald, New
York Journal of Commerce, Niles (Mich.) Star, Pasadena
(Calif.) Star-News, Philadelphia Inquirer (morning,
Sunday), Philadeiphia Daily News (evening), St. Paul
Dispaich (evening), St. Paul Pioneer Press (morning,
Sunday), San Jose (Calif.) Mercury (morning), San
Jose (Calif.) News (evening), San Jose (Calif.) Merc-
ury-News (Sunday), Seanle Times, Tallahassee (Fla.)
Democrat, Walla Walla (Wash.) Union-Bulletin,
Wichita (Kan.) Beacon (evening), Wichita (Kan.)
Eagle ( morning), Wichita (Kan.) Eagle & Beacon
(Sunday). Newspapers published less than daily in-
clude the Broward County (Fla.) Times, the Coral Ga-
bles (Fla.) Guide, Florida Keys Keynoter, North Dade
(Fla.) Journal, and the Union-Recorder, Miliedgeville,
Ga. California papers published by Knight-Ridder are
the Buena Park News, Fullerton Independent, Huntington
Beach Independent, La Mirada Lamplighter and the
Orange County News. Knight-Ridder owns 45% of
Group One Broadcasting Co. Group One stns ar KLZ-
AM-FM Denver; WAKR-AM-TV, WAEZ(FM)
Akron and WONE(AM) and WTUE(FM) Dayton,
both Ohio; KBOX(AM) and KTLC(FM) Dallas.
KNUJ Inc.—Hgs: 503 1/2 Third St. North, New Ulm,
Minn. 56073. New Ulm Daily Journal, Fairmont Sen-
tinel, Marshall Messenger, St. James Courier and Sleepy
Eye Herald-Disparch, all Minnesota, are affiliated with
KNUJ Inc., licensee of KNUJ-AM-FM New Ulm,
Minn.

KSLA-TV Inc.—Hgs: Box 4812, Shreveport, La.
71104. Journal Publishing Co. Shreveport Journal)
owns 55% of KSLA-TV Inc., licensee of KSLA-TV
Shreveport, La.

KVSO Broadcasting Co.—Hgs: Box 429, Ardmore,
Okla. 73401. Ardmore (Okla.) Ardmoreite has same
ownership as KVSO Broadcasting Co., licensee of
KVSO(AM) Ardmore, Okia.

Lancaster Newspapers Inc,—See Steinman Stns.
Landmark Communications Inc.—Hgs: ¢/o
WTAR Radio-TV Corp., 720 Boush St., Norfolk, Va.
23510. Landmark Communications Inc. is publisher of
the Greensboro (N.C.) Daily Newsand Record:the Nor-
Jolk Ledger-Star and Virginian-Pilot, and Roanoke Times
and World-News, all Virginia. Stations: WFMY-TV
Greensboro, N.C. and WTAR-AM-FM Norfolk, Va.
La Salle County Broadcasting Corp,—Hgs: Box
215, La Salle, Ili. 61301. The Daily News-Tribune Inc.,
publisher of the La Salle News-Tribune, owns La Salle
County Broadcasting Corp., licensee of WLPO-AM-
FM La Salle, IIl.
Lee Enterprises Inc,—Hgs: 130 E. Second St.,
Davenport, lowa 52801. Lee Enterprises Inc. publishes
The Star-Courier, Kenawee, Ill.; Times-Democrat,
Davenport, Globe-Gazette, Mason City, Muscatine
Journal, Muscatine, and Onumwa Courier, Ottumwa,
all lowa; The Billings Gazene, Billings, The Montana
Standard, Butte, The Independent Record, Helena, and
The Missoulian, Missoula, all Montana; The Lincoln
Star, Lincoln, Neb.. Corvallis Gazerte-Times, Corvallis,
Ore.. La Crosse Tribune, La Crosse, Wisconsin State
Journal, Madison, and The Racine Journal-Times,
Racine, all Wisconsin. Stations: WMDR(FM) Moline
and WTAD(AM)- -WQCY (FM) Quincy, both Illinois;
KGLO-AM-TV Mason City, lowa: KEYC-FM-TV

Mankato, Minn.; KHQA-TV Hannibal, Mo.-Quincy,
Hl.; and WSAZ-TV Huntington, W.Va. Lee En-
terprises also owns 49.75% of Lincoln (Neb.) Journal,
which in turn owns 48.86% of KFAB(AM) and
KGOR(FM) Omaha.

Lesher Newspapers Inc.—Hgs: 3033 North G St.,
Merced, Calif. 95340. Lesher Newspapers Inc.
publishes the Merced (Calif.) Sun-Star. Dean S. Lesher
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& Johnson Road, Athens, Ohio 45701. Messenger
Publishing Co., publisher of the Arhens (Ohio)
Messenger, owns WNAL(AM) Nelsonville, Ohio.
Mid-Continent Telecasting Inc.—Hgs: Box 659,
Pittsburg, Kan. 66762. Joplin Globe Publishing Co.,
blisher of the Joplin (Mo.) Globeand News~Herald

and Stanley Lesher 11, owners of the paper, also
own 70% of KBAR-AM-FM Burley, Idaho.
Lindsay-Schaub Newspapers Inc.—See lllinois
Broadcasting Co. and Midwest Television Inc.

Manship Stns—Hgs: 1650 Highland Rd., Baton
Rouge 70821. Baton Rouge Advocate and Srate- Times
have same ownership as WIBO-AM-FM and
WBRZ(TV) Baton Rouge: and KRGV-AM-TV
Weslaco, Tex.

Marin Broadcasting Co.—Hgs: 1040 B St., San
Rafael, Calif. 94901. Marin Broadcasting Co. is 100%

owns 33.23% of Mid-Continent Telecasting Inc.,
licensee of KOAM-TV Pittsburg, Kan.
Midwest Television Inc.— l-fs 509 S. Neil St.,
Champaign, lIl. 61820. Mndwest Television Inc. is
owned by: Lindsay-Schaub Newspapers, 21.48%:;
estate of Helen M. Stevick & Marajen S.D. Chinigo
(each 10.74%). Interiocking ownership with Cham-
paign (11.) News-Gazette and Lindsay-Schaub Newspa-
pers. Stations: KFMB-AM-FM-TV San Diego;
WCIA(TV) Champaign and WMBD-AM-FM-TV
Peoria, both lllinois.

Miles City {(Mont.) Star)See Star Printing Co.

owned by stockholders of San Rafael Independent Jour-
nal. Stations: KTIM-AM-FM San Rafael, Calif.
Marshall Electric Co.—Hgs: 133 E. Main St,

Marshalltown, lowa 50158. Marshalltown (lowa)
Times-Republican owns 100% of Marshall Electric Co.,
licensee of KFJB-AM-FM Marshalitown, lowa.

Maui Publishing Co.—Hgs: Box 550, Wailuku,
Hawaii 96793. Maui Publishing Co. publishes the Maui
(Hawaii) News, a tri-weekly. Maui Publishing Co. also
is licensee of KMVI-AM-TV Wailuku.

McClatchy Newspapers —Hgs: 2Ist & Q, Sacra-
mento, Calif. 95816. McClatchy Newspapers owns the
Fresno Bee, Modesto Bee and Sacramento Bee, all
California. Stations: KMJ-AM-FM-TV Fresno,
KBEE-AM-FM Modesto, KFBK-AM-FM Sacramen-
to, and KOVR(TV) Stockton, all California,
KOH(AM) Reno.

McGraw-HIll Broadcasting Co.—Hgs: 1221 Ave.
of the Americas, New York 10020. McGraw-Hill Inc.,
100% owner of McGraw-Hill Broadcasting Co.,
publishes Business Week magazine and various trade
publications. McGraw-Hill Broadcasting Co. owns
KERO-TV Bakersfield and KGTV(TV) San Diego,
both California; KMGH-TV Denver; WRTV(TV) In-
dianapolis.

McNaughton Stns—Hgs: c/o WCRA-AM-FM, 110
N. Banker St., Effingham, Iil. 62401. Ownership
(Joseph E. McNaughton and family) identified with

g’ingham News and Pekin Times, both lllinois; Yuma
82 )ASun and Fau eld Cahf') Republic. Stanor&s

AM-F
WIKL(FM) Elgm and K ST(AM)-WIRE (FM)

Kewanee, all Itlinois; and WBEV-AM-FM Beaver

Dam, Wis.

McPherson Broadcasting Inc.—Hgs: Box 186,
McPherson, Kan. 67460. K.R. Krehbiel, publisher of
the McPherson (Kan.) Sentinel, owns McPherson
Broadcasting Inc., licensee of KNEX-AM-FM
McPherson, Kan.

Media General Inc,—Hqs: 333 E. Grace St., Rich-
mond, Va. 23219. Media General Inc. is publisher of
The Tampa (Fla.) Tribuneand The Tampa (Fla.) Times;
Winsion-Salem (N.C.) Journal and the Twin City Sen-
tinel, Winston-Salem, N.C.; Richmond (Va.) Times-
Dispatch and The Richmond (Va.) News Leader; and
The Media General Financial Weekly, Richmond, Va.
Stations: Media General Inc. owns 100% of WFLA-
AM-FM-TV Tampa, Fla.

Meredith Corp.—Hgs: 1716 Locust St., Des Moines,
Iowa 50336. Meredith Corp. publishes Apartment Life
magazine, Better Homes and Gardens magazine, and
Successful Farming magazine. Meredith Corp. also
publishes, trhough a wholly owned subsidiary
(Publisher Associates Inc.), two groups of weekly and
semi-weekly community newspapers: Nine Hicks-Deal
papers in metropolitan Los Angeles and 15 Herald
American/Call-Enterprise papers distributed in the Los
Angeles suburbs. The broadcasting division of
Meredith Corp. operates KPHO-TV Phoenix:
WGST(AM) Atlanta; WNEM-TV Bay City, Mich..
KCMO-AM-TV and KCEZ(FM) Kansas City, Mo..
WOW-AM-TV and KEZO(FM) Omaha; and WHEN-
AM-TV Syracuse, N.Y.

Meridian (Miss.) Star—Hgs: 810 22d Ave., Meri-
dian, Miss. 39301. James B. Skewes and Mrs. Grace B.
Skewes, owners of the Meridian (Miss.) Star, are prin-
cipals in Lauderdale Broadcasting Co., licensee of
WMOX(AM) Meridian, Miss. James B. Skewes, edi-
tor and publisher of the Srar, also owns 11.5% of
Southern Television Corp., licensee of WTOK-TV
Meridian, Miss.

Messenger Publishing Co,—Hgs: Route 33 North
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Mil L Courier—Hgs: 2431 W. Hopkins St.,
Milwaukee 53209. Jerrel W. Jones, publisher and ma-
jority stockholder of Courier Publishing Co., publisher
of the weekly Milwaukee Courier, owns 60% of Courier
Communications Corp., licensee of WNOV(AM) Mil-
waukee.

The Mobile Press Register Inc.—Hqgs: 304
Government St., Mobile, Ala. 36630. J.F. McGowin
and other owners, stockholders of The Mobile Press
Register Inc. (Mobile Register and Press), own 15% of
WGYV(AM) Greenville, Ala.

Monroe Journal—Hgs: c¢/o William M. Stewart,
WMFC-AM-FM, Box 645, Monroeville, Ala. 36460.
William M. Stewart, publisher of the weekly Monroe
Journal, is principal stockholder in Monroe Broadcast-
ing Co., licensee of WMFC-AM-FM Monroeville,
Ala.

Multimedia Inc.—Hgs: Box 1688, Greenville, S.C.
29602. Multimedia Inc. publishes the Monigomery Ad-
vertiser and Alabama Journal, both in Montgomery,
Ala.; Asheville (N.C.) Citizen-Times; Greenville (S.C.)
News and Piedmont; and the Clarksville (Tenn.) Leaf-
Chronicle. Stations: WMAZ-AM-FM-TV Macon, Ga.;
WWNC(AM) Asheville and WXII(TV) Winston-
Salem, both North Carolina, WFBC-AM-FM-TV
Greenville, S.C.; and WBIR-AM-FM-TV Knoxville,
Tenn.

Morgan Murphy Stns —Hgs: ¢/o Evening Telegram,
1226 Ogden Ave., Superior, Wis. 54880. The estate of
Morgan Murphy has interests in the Virginia (Minn.)
Mesabi News; the Ashland Press, Manitowoc Herald-
Times, Two Rivers Reporter and Superior Evening
Telegram, all Wisconsin. Stations: KTHI-TV Fargo,
N.D.; KVEW(TV) Kennewick, KXLY-AM-FM-TV
Spokane and KAPP(TV) Yakima, all Washington;
WISC-TV Madison, Wis.

Newhouse Newspapers—Hqgs: Newark Star-
Ledger, Court & Plain Sts., Newark, N.J. 07101.
Newhouse Broadcasting Corp. has same ownershi,

(S.1. Newhouse) as Syracuse Fngl-Slandardand Herald-
Hournal, Long Island Press and Star-Journal, and Staten
Island Advance, all New York, Newark Star-Ledger,
Jersey City Jersey Journal, both New Jersey; Harrisburg
Pa.) Patriot and News, Portland (Ore.) Oregonian and
Oregon Journal; St. Louis (Mo.) Globe-Democrat; Bir-
mingham News, Hunisville News and Times, Mobile
Registerand Press, all Alabama; Cleveland (Ohio) Plain
Dealer, Pascagoula (Miss.) Press; 18.8% of Denver
(Colo.) Post, New Orleans Times-Picayune and States &
Item, both Louisiana; Springfield (Mass.) Union and
News. Mr. Newhouse also has an interest in Conde-
Nast Publications Inc. (Vogue, House & Garden,
Glamour, Bride, Mademoiselle). Newhouse Broadcast-
ing Corp. owns WAPI-AM-FM-TV Birmingham, Ala.;
KTVHTV) St. Louis; WSYE-TV Eimira and WSYR-
AM-FM-TV Syracuse, both New York; WTPA-FM-
TV Harrisburg, Pa.. and 50% of KOIN-AM-FM-TV
Portland, Ore.

News-Examiner Co,—Hgs: 406 Central Ave., Con-
nersville, Ind. 47331. News-Examiner Co., publisher
of the Connersville (Ind.) News-Examiner, is licensee of
WCNB-AM-FM Connersville, Ind.

News-Sentinel Broadcasting Co.—Hgs: 2000
Lower Huntington Rd., Fort Wayne, Ind. 46819. News
Publishing Co. (Fort Wayne News-Sentinel) owns

News-Sentinel Broadcasting Co., licensee of
WGL(AM) Fort Wayne, Ind.
News-Sun Broadcasting Co.—Hgs: Box 500,

Waukegan, Ill. 60085. Waukegan News-Sun has same
stockholders as News-Sun Broadcasting Co., licensee
of WKRS(AM) Waukegan, [il.
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The New York Times Co.—Hgs: 229 W. 43d St.,
New York 10036. The New York Times Co. is
publisher of the New York Times and the following
newspapers: Gainesville Sun, Lake City Reporter, Lake-
land Ledger, Leesburg Commercial, Ocala Star-Banner
and the Palatka News, all Florida;, Hendersonville Times-
News, L Dispatch, Wilmi Morning Star and
the Wilmington News, all North Carolina. The New
York Times Co. owns WQXR-AM-FM New York and
WREG-TV Memphis.

Niles Suburban Newspapers Inc.—See Warren
Broadcasting Corp.

Oklahoma Press Publishing Co.—Hgs: Box 1608,
Muskogee, Okla. 74401. Oklahoma Press Publishing
Co., publisher of the Muskogee (Okla.) Phoenix &
Times Democrat, is licensee of KBIX(AM) Muskogee,
Okla.

Oroville Radio inc.—Hgs: Box 1340, Oroville, Calif.
95965. Oroville Radio Inc. is owned jointly by James J.
and Carol G. McGiffin. Mr. McGiffin owns Daily
Record Inc., a newspaper publishing firm in
Ellensburg, Wash., and also 33-1/3% of Fairfield Daily

Ledger, Fairfield, lowa. Station: KORV(AM)
Oroville, Calif.
[o] boro Broadcasting Co.—Hgs: Box 1330,

Owensboro, Ky. 42301. Principal stockholders of
Owensboro Publishing Co., publisher of the
Owensboro Messenger and Inquirer, own 80% of the
stock of Owensboro Broadcasting Co., licensee of
WOMI(AM) and WBKR(FM) Owensboro, Ky.
Owosso Broadcasting Co.—Hgs: Box E, Owosso,
Mich. 48867. Argus Press Co., publisher of the Owosso
(Mich.) Argus Press, is parent company of Owosso
Broadcasting Co., licensee of WOAP-AM-FM
Owosso, Mich.

Paducah Newspapers Inc.—Hgs: Box 1037,
Paducah, Ky. 42001. Paducah Newspapers Inc.,
publisher of the Padiucah (Ky.) Sun-Democrat, is
licensee of WPSD-TV Paducah, Ky.

Palladium Publishing Co.—Hgs: Oak & Michigan,
Benton Harbor, Mich. 49022. Palladium Publishing
Co., publisher of the Benton Harbor (Mich.) News-
Palladium and St. Joseph (Mich.) Herald Press, also is
licensee of WHFB-AM-FM Benton Harbor, Mich.
Palmer Newspapers —Hgs: Camden, Ark. 71701,
W.E. Hussman-B.M. Palmer family publish Texarkana
Gazette and News, Camden News, El Dorado Times and
News, Hot Springs Sentinel Record and New Era, Hope
Star (50%), Magnolia Banner News (80%), all Arkan-
sas; and Jacksonville (Tex.) Daily Progress (25%). Sta-
tions: KAMD(AM) and KWEH(FM) Camden, Ark..
KCMC(AM) and KTAL-FM-TV Texarkana, Tex.-
Shreveport, La.

Park Broadcasting Inc.~Hgs: Terrace Hill, Ithaca,
N.Y. 14850. Park Newspapers Inc. owns Warner Robins
(Ga.) Daily Sun; Lockport (N.Y.) Union-Sun & Journal;
and the Manassas (Va.) Journal Messenger. Park
Broadcasting Inc. operates WBMG(TV) Birmingham,
Ala.; WEBC(AM) Duluth and KRSI(AM)-
KFMX(FM) St. Louis Park, both Minnesota:
WUTR(TV) Utica, N.Y.: WNCT-AM-FM-TV Green-
ville, N.C.; KWIJ(AM) and KJIB(FM) Portland,
Ore.; WNAX(AM) Yankton, S.D.;. WDEF-AM-FM-
TV Chattanooga and WIHL-TV Johnson City, both
Tennessee, WTVR-AM-FM-TV Richmond and
WSLS-TV Roanoke, both Virginia.

Pathfinder Communications Corp.—Hgs: Box
6000, Fort Wayne, Ind. 46806. John F. Dille Jr., 52%
owner of the Z'Ikharl (Ind.) Trurh, also owns 52% of
Pathfinder Communications Corp., licensee of
WMEE(AM)-WMEF(FM) Fort Wayne, Ind. and
WCUZ(AM) Grand Rapids, Mich.

Peoria Journal Star Inc.—Hgs: One News Plaza,
Peoria. Ill. 61601. Peoria Journal Star Inc., publisher of
the Peoria (II.) Journal-Star, owns 100% of WAZY-
AM-FM Lafayette, Ind.; KNOX(AM) and
KYTN(FM) Grand Forks, N.D.

Pioneer Valley Broadcasting Co.—Hgs: 78 Main
St., Northampton, Mass. 01060. Peter L. and Charles
W. DeRose, owner of the Northampron (Mass.)
Hampshire Gazetre, own 100% of Pioneer Valley Broad-
casting Co., licensee of WHMP-AM-FM North-
ampton, Mass.

Ponca City Publishing Co.—Hgs: Box 588, Ponca
City, Okla. 74601. Ponca City Publishing Co.,
publisher of the Ponca Ciry (Okla.) News, is licensee of
WBBZ(AM) Ponca City, Okla.

The Post Co.—Haqs: Box 2148, Idaho Falls, ldaho
83401. The Post Co. publishes the Idaho Falls Post
Register. The company also is licensee of KIFI-TV
Idahe Falls, Idaho.

Post Corp.—Hgs: Box 559, Appleton, Wis. 54911.
Post Corp. is publisher of four daily newspapers: The
Daily Transcript, Dedham, Mass.. The Post-Crescent,
Appleton-Neenah-Menasha, Twin City News-Record,
Neenah-Menasha, and the Wesr Bend News, West
Bend, all Wisconsin. Post Corp. is publisher of weekly
newspapers through Granite City (I1l.) Press-Record:
Transcript Newspapers, Dedham, Mass.; and Post
Publications, West Allis, Wis. Stations: KBIZ(AM)
Ottumwa, lowa; WLUC-TV Marquette, Mich.;
KTVO(TV) Kirksville, Mo.. WAXX(AM) Chippewa
Falls, WEAU-FM-TV Eau Claire and WLUK-TV
Green Bay, all Wisconsin.

Post-Newsweek Stations Inc.—Has: 4001 Bran-
dywine St. N.W., Washington 20016. The Washington
Post Co. (parent company of Post-Newsweek Stations
Inc.) publishes the Washington Post and Newsweek
magazine. Post-Newsweek stations: WFSB-TV Hart-
ford, Conn.; WTOP-AM-TV Washington; WIXT(TV)
Jacksonville and WPLG-TV Miami, both Florida; and
WCKY (AM) Cincinnati.

Press Broadcasting Co.— Hgs: Press Plaza, Asbury
Park, N.J. 07712. Asbury Park Press Inc., publisher of
the Asbury Park (N.).) Press, is parent company of
Press Broadcasting Co., licensee of WILK-AM-FM
Asbury Park, N.J.

Press Inc.—Hgs: Box 1716, Johnson City, Tenn.
37601. Press Inc., publisher of the Johnson Ci,
(Tenn.) Press-Chronicle, is licensee of WETB(AM
Johnson City, Tenn.

Progressive Publishing Co.—Hgs: Box 291, Clear-
field, Pa. 16830. Progressive Publishing Co., publisher
of the Clearfield (Pa.) Progress and the Danville (Pa.)
News, owns WCPA-AM-FM Clearfield and
WDAD(AM) and WQMU(FM) Indiana, both Penn-
sylvania. In addition, W.K. Ulerich, pres of
Progressive Publishing Co., owns 100% of
WMAIJ(AM) and WXLR(FM) State College, Pa.
Providence (R.l.) Journal-Bulletin—Hgs: The
Providence Journal Co., 10 Dorrance St., Providence,
R.1. 02903. The Providence Journal Co., publisher of
the Providence (R.1.) Journal-Bulletin, is licensee of
WEAN(AM) and WPJB-FM Providence, R.I.
Pulitzer Publishing Co.—Hags: 1133 Franklin Ave.,
St. Louis 63101. Pulitzer Publishing Co., publisher of
the Si. Louis Post-Dispatch, owns KSD-AM-TV St.
Louis and KOAT-TV Albuquerque, N.M.

Quincy Broadcasting Co.—Hgs: Hotel Quincy,
Quincy, NIl. 62301. Quincy (I1.) Herald Whig owns 88%
of Quincy Broadcasting Co., licensee of WGEM-AM-
FM-TV Quincy, ll.

Radio Santa Cruz—Hgs: Box 1080, Santa Cruz,
Calif. 95061. Fred D. McPherson Jr., president, Santa
Cruz Sentinel Publishers Inc., is a partner in Radio
Santa Cruz, licensee of KSCO-AM-FM Santa Cruz.
Radio Station WHHH Inc.—Hgs: Second National
Bank Bidg., Warren, Ohio 44481. Tribune Co.,
publisher of the Warren (Ohio) Tribune-Chronicle,
owns Radio Station WHHH Inc., licensee of
WHHH(AM) Warren, Ohio.

Rusk (Tex.) Cherokeean—Hgs: c/o E.H.
Whitehead, Box 475, Rusk, Tex. 75785. E.H.
Whitehead, publisher of the weekly Rusk (Tex.)
Cherokeean, is licensee of KTLU(AM) Rusk, Tex.
St. Cloud (Minn.) Daily Times—Hgs: Times
Publishing Co., Box 1458, St. Cloud, Minn. 56301.
Times Publishing Co., publisher of the Sr. Cloud
(Minn.) Daily Times, is licensee of KFAM-AM-FM St.
Cloud, Minn.

Scripps-Howard Broadcasting Co.—Hgs: 1100
Central Trust Tower, Cincinnati 45202. Scripps-
Howard newspapers are Cleveland Press, Cincinnati Post
& Times-Star, Columbus Citizen-Journal, both Ohio; Pit-
isburgh (Pa.) Press; Knoxville News-Sentinel, Memphis
Commercial Appeal and Press-Scimitar, all Tennessee;
Fort Worth Press, El Paso Herald-Post, both Texas:
Albuguerque (N.M.) Tribune; (Covington, Ky.) Ken-
tucky Post & Times-Star; Denver (Colo.) Rocky Moun-
tain News; Daily News Tribune (Fullerton, Calif.):
Evansville Press, Birmingham Posi-Herald, both
Alabama; San Juan (Puerto Rico) Star; and Hollywood
(Fla.) Sun-Taler, ali dailies, and weekly Stuarr (Fla.)
News. Stations: WPTV(TV) West Palm Beach, Fla.;
WCPO-TV Cincinnati and WEWS(TV) Cleveland;
KTEW(TV) Tulsa, Okia.. WNOX(AM) Knoxville
and WMC-AM-FM-TV Memphis, both T

Scripps League Newspapers —Hgs: Box 1491, San
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Mateo, Calif. 94401. Scripps League Newspapers are
Flagstaff (Ariz.) Daily Sun; Hanford Sentinel, Napa
Register, Petaluma Argus-Courier, Santa Maria Times,
Tahoe Daily Tribune, Grass Valley Union, al\ California;
Caldwell News-Tribune, Coeur d’Alene Press, Nampa
Free Press, Pocatello ldaho State Journal, all Idaho;
Bozeman Chronicle, Havre Daily News, Kalispell Daily
Inter Lake, all Montana; Klamath Falls Herald & News,
Oregon City Enterprise-Courier, Roseburg News-Review,
The Dalles Chronicle, al} Oregon;, Logan Herald Journal,
Provo Herald, both Utah; Casper (Wyo.) Star-Tribune;
Tucumcari (N.M.) News; Anacortes American, Moses
Lake Columbia Basin Herald, Mount Vernon Skagit
Valley Herald and Pullman Herald, ali Washington;
Honolulu Hawaii Press Newspapers, The Garden Island
(Kauai), both Hawaii; Beloit Daily News, Rhinelander
Daily News, both Wisconsin, DeKalb (IIl.) Daily
Chronicle. Lake City Printing Co., a subsidiary of Scrip-
ps-Hagadone Newspapers (a division of Scripps
League Newspapers), owns North Idaho Broadcasting
Co., licensee of KVNI(AM) Coeur d’Alene, idaho.
Seaton Stns—Hgs: Box 853, Coffeyville, Kan.
67337. Seaton Group of newspapers includes the Hast-
ings Tribune, Alliance Times-Herald, both Nebraska;
Manhattan Mercury, Coffeyville Journal, Winfield
Courier, all Kansas, Deadwood Pioneer-Times, Lead
Call, both South Dakota, and Sheridan (Wyo.) Press.
Stations: KGGF(AM) Coffeyville and KMAN(AM)-
KMKF(FM) Manhattan, both Kansas: KHAS-AM-
TV Hastings, Neb.

Shamrock Development Corp.—Hgs: 149 Penn
Ave., Scranton, Pa. 18503. Principals of Shamrock
Development Corp. also publish the Scranion Times.
Stations: WDIZ(FM) Orlando, Fla.; WEJL(AM) and
WEZX(FM) Scranton, Pa.; and WQFM(FM) Mil-
waukee.

Shawano County Leader Publishing Co.—Hags:
Box 489, Shawano, Wis. 54166. Shawano County
Leader Publishing Co., publisher of the Shawano
(Wis.) Leader, is licensee of WTCH-AM-FM
Shawano, Wis.

South Bend (Ind.) Tribune—Hgs: ¢/o WSBT-AM-
FM-TV, 300 West Jefferson Bivd., South Bend, Ind.
46601. South Bend Tribune is publisher of South Bend
Tribune, Bloomingion Herald-Telephone and Bedford
Times-Mail, all indiana;, Hagerstown (Md.) Herald-
Mail; Indio Daily News, Brawley Newsand El Centro Im-
perial Valley Press, all California. South Bend Tribune
owns WSBT-AM-FM-TV South Bend, Ind. and
WDBJ-TV Roanoke, Va.

South Jersey Radio Inc.—Hgs: 15 Shore Road, Lin-
wood, N.J. 08221. John T. Stethers, publisher of the
weekly Ocean City (N.J.) Sentinel-Ledger, owns 33
1/3% of WOND (AM) Pleasantvilleand WMGM(FM)
Atlantic City, both New Jersey; and WENY-AM-FM-
TV Elmira, N.Y.

Southland Publishing Co.—Has: First National
Bank Bldg., Gainesville, Ga. 30501. Owns The Times,
Gainesville, Ga. Charles Smithgall, Chmn of South-
land Publishing Co., is controlling stockholder in
WAAX(AM) and WQEN(FM) Gadsden, Ala.; and
WRNG(AM) North Atlanta, Ga.

Spokane (Wash.) Chronicle—Hgs: c/o Spokane
Chronicle Co., W. 926 Sprague Ave., Spokane, Wash.
99203. Spokane Chronicle Co., publisher of the
Spokane (Wash.) Chronicle, owns 100% of KHQ Inc.,
licensee of KHQ-AM-FM-TV Spokane, Wash.
Springfield Newspapers Inc.—Hgs: 651 Boonville,
Springfield, Mo. 65801. Springfield Newspapers .Inc.,
publisher of the Springfield (Mo.) News and the
Springfield (Mo.) Leader & Press, operates
KHMO(AM) Hannibal and KGBX(AM) and
KYTV(TV) Springfield, both Missouri..

The Standard Corp.—See George C. and Wilda
Gene Hatch Stns.

Star Broadcasting Corp.—Hgs: 616 Amelia St.,
Fredericksburg, Va. 22401. Charles S. Rowe, pres of
the Fredericksburg (Va.) Free Lance-Siar, is also pres of
Star Broadcasting Corp., licensee of WFLS-AM-FM
Fredericksburg, Va.

Star Printing Co. ~Hgs: Box 700, Miles City, Mont.
59301. Star Printing Co., publisher of the Miles City
(Mont.) Star, is licensee of KATL(AM) Miles City,
Mont.

The Starr Broadcasting Group Inc.—Hgs: 3715
Williams Blvd., Kenner, La. 70062. William F.
Buckley, chmn of The Starr Broadcasting Group inc.,
is editor and publisher of National Review magazine.
Stations: KXLR(AM) North Little Rock, Ark.
KABL(AM) Oakland and KABL-FM San Francisco,
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both California;, KHVO(TV) Hilo and KITV(TV)
Honolulu, both Hawaii; KUDL(AM) Fairway and
KUDL-FM Kansas City, both Kansas, WTVQ-TV
Lexington, Ky.: WBOK(AM) New Orleans;
WWWW(FM) Detroit;, WQIV(FM) New York;
WLOK(AM) Memphis; KDTX(FM) Dallas;
KYOK(AM) Houston; and WCYB-TV Bristol, Va.
State Telecasting Co.—Hags: Box 1333, Columbia,
S.C. 29202. The State-Record Co. is publisher of the
Biloxi (Miss.) Daily Herald and South Mississippi Sun;
Columbia State and Record and the Myrile Beach Sun
News, both South Carolina; and The Alexandria (Va.)
Gazette. State Telecasting Co., a wholly owned subsidi-
ary of The State-Record Co., operates KSWS-TV
Roswell, N.M.; WCBD-TV Charleston, S.C.; and
KCBD-TV Lubbock, Tex.

Stauffer Publications Inc.—Hgs: Box 119, Topeka,
Kan. 66601. Stauffer Publications Inc. is publisher of
the Glenwood Springs (Colo.) Post; Topeka State Journal
and Capital, Arkansas City Traveler, Kansas City Kan-
san, Piusbury Morning Sun, Newton Kansan and Cap-
per’s Weekly; all Kansas; Hillsdale (Mich.) Daily News;
Hannibal Courier-Post, Independence Examiner,
Marshall Democrat-News, Marysville Forum, Nevada
Mail, all Missouri; Grand Island Independent, and York
News-Times, both Nebraska; Shawnee (Okla.) News-
Star; Brookings (S.D.) Register. Stauffer Publications
Inc. owns KRNT(AM) and KRNQ(FM) Des Moines,
lowa; KSOK(AM)-KEEA(FM) Arkansas City and
WIBW-AM-FM-TV Topeka, both Kansas;
KGFF(AM) Shawnee, Okla.. and KGNC-AM-FM
Amarillo, Tex.

Stelnman Stns —Hgs: 8 W. King St., Lancaster, Pa.
17604. Same ownership (Steinman) as Lancaster In-
telligence-Journal and New Era. Stations (operated in-
dependently): WDEL(AM) and WSTW(FM)
Wilmington, Del.; WTEV(TV) New Bedford, Mass.
(Providence, R.1); WGAL-AM-FM-TV Lancaster,
Pa.

Stillwater Publishing Co.—Hgs: Box 231, Still-
water, Okla. 74074. Stiliwater Publishing Co.,
publisher of the Sillwarer (Okla.) News-Press, is
licensee of KPSI-AM-FM Stillwater, Okla.

Tacoma (Wash.) News-Tribune—Hgs: c/o Tri-
bune Publishing Co., 1950 S. State St., Tacoma, Wash.
98411. Tribune Publishing Co., publisher of the
Tacoma (Wash.) News-Tribune, is licensee of KTNT-
AM-FM Tacoma, Wash.

Telegraph-Herald Inc.—Hgs: 8th & Bluff Sts.,
Dubuque, lowa 52001. Telegraph-Herald Inc.,
publisher of the Dubuque (lowa) Telegraph-Herald, is
licensee of KDTH(AM) and KFMD(FM) Dubuque,
lowa; KLMS(AM) Lincoln, Neb.; and WGEZ(AM)
Beloit, Wis.

Thomaston Broadcasting Co.—Hgs: Box 689,
Thomaston, Ga. 30286. Thomaston Broadcasting Co.
is 20% owned by S.). Carswell, majority owner of
weekly Thomaston Times and Free Press. Station:
WSFT(AM) Thomaston, Ga.

Time Inc.—Hgs: Time & Life Bldg, 30 Rockefeller
Center, New York 10020. Time Inc. publishes five
magazines: Time, Fortune, Sports lllustrated, People and
Money. Station: WOTV(TV) Grand Rapids, Mich.
The Times Mirror Co.—Hgs: Times Mirror Square,
Los Angeles 90053. The Times Mirror Co. publishes
the Orange Coast Daily Pilot, Costa Mesa, and Los
Angeles Times, Los Angeles, both California; Newsday,
Long Island, N.Y.. and The Dallas Times Herald,
Dallas. Stations: KTBC-TV Austin and KDFW-TV
Dallas, both Texas.

Times & News Publishing Co.—Hgs: Box 280, Get-
tysburg, Pa. 17325. Times & News Publishing Co.,
publisher of the Gertysburg (Pa.) Times. is licensee of
WGET-AM-FM Gettysburg, Pa.

Tioga Broadcasting Corp.—Hgs: Box 456, Tioga,
N.D. 58852. Pius Hornstein, publisher of the weekly
Tioga (N.D.) Tribune, owns 70% of Tioga Broadcasting
Corp., licensee of KTGO(AM) Tioga, N.D.

Triad Stations Inc.—Has: 111 W. Michigan Ave.,
Marshall, Mich. 49068. Jack C. Bedient, owner of the
Albion (Mich.) Recorder, is 3.96% stockholder of Triad
Stations Inc. Stations: WFRL-AM-FM Freeport, Ill.;
WALM(AM) Albion and WELL-FM Marshall, both
Michigan.

Tri-County Broadcasting Co.Hgs: Drawer 1038,
Elkin, N.C. 28621. Harvey F. Lafoon, publisher of the
semi-weekly Elkin (N.C.) Tribune; Stella W. Ander-
son, publisher of weeklies Brevard Transylvania Times,
Forest City Courier, Sparta Alleghany News and West
Jefferson Skyland Post, all North Carolina; and W.P. Er-

win own one-third each of Tri-County Broadcasting
Co., licensee of WIFM-AM-FM Elkin. N.C.

Truth Radio Corp,—Hags: Box 699, Elkhart, Ind.
46514. John F. Dille Jr., 52% owner of the Elkhart
(Ind.) Truth, is also 52% owner of Truth Radio Corp.,
:icensee of WTRC(AM) and WYEZ(FM) Elkhart,
nd.

Tylertown Broadcasting Co.—Hgs: Box 447,
Tylertown, Miss. 39667. Paul H. Pittman, owner of
The Tylertown Times (a weekly newspaper), holds con-
trolling interest in Tylertown Broadcasting Co.,
licensee of WTYL-AM-FM Tylertown, Miss.

United States Transdynamics Corp.—Hgs: 1901
Fort Myer Drive, Arlington, Va. 22209. Arthur W.
Arundel, owner of the weekly Loudon Times-Mirror,
Leesburg, and Reston Times, Reston, both Virginia, is
president of United States Transdynamics Corp.,
licensee of WAVA-AM-FM Arlington, Va.

United Technical Publications inc.—See Cox
Broadcasting Corp.

Vidalia Broadcasting Co.—Hgs: Box 900, Vidalia,
Ga. 30474. R.E. Ledford, 50% owner, is publisher of
the weekly Vidalia Advance.

The Vindicator Printing Co.Hgs: 101 W. Boardman
St.. Youngstown, Ohio 44503. The Vindicator Printing
Co., publisher of the Y (Ohio) Vindicator, is
licensee of WFMJ-TV Youngstown, Ohio and also
owns WFMJ(AM) Youngstown, Ohio.

Warman Broadcasting Inc.—Hgs: Drawer 639,
Uniontown, Pa. 15401. Edwin G. Warman, publisher
and owner of E.G. Warman Publishing Co., owns 50%
of Warman Broadcasting Inc., licensee of WPQR-FM
Uniontown, Pa.

Warren Broadcasting Corp.—Hgs: 1295 Lane
West Road S.W., Warren, Ohio 44481. Niles Suburban
Newspapers Inc., publisher of the Niles (Ohio) Times,
owns 88.5% of Warren Broadcasting Corp., licensee of
WTCL(AM) Warren, Ohio.

Washington Star Communications Inc.—Hgs:
225 Virginia Ave. S.E., Washington 20003. Washing-
ton Star Communications publishes Washington Star-
News. Stations: WMAL-AM-FM-TV Washington;
WCIV(TV) Chadeston, S.C.; and WLVA-AM-TV
Lynchburg, Va.

Wacehinat. Tel 'y

s Inc.—Hags: 2939 Fourth
Ave. S., Seattle 98134, Jessica L. Longston, publisher
of weekly The Othello (Wash.) Outlook, owns 52% of
KSEM Inc., licensee of KSEM(AM) Moses Lake,
Wash., and 56% of Washington Telecasters Inc.,
licensee of KAYO(AM) Seattle.

WBEN Inc.—Hags: 2077 EiImwood Ave., Buffalo, N.Y.
14207. Buffalo (N.Y.) Evening News has same owner-
ship as WBEN Inc., licensee of WBEN-AM-FM-TV
Buffalo, N.Y.

WCLT Radio Inc.—Hgs: 25 W. Main St., Newark,
Ohio 43055. Stockholders of the Newark (Ohio) Advo-
cate & American Tribune, an evening newspaper, own
80% of WCLT Radio Inc., licensee of WCLT-AM-FM
Newark, Ohio.

WEEU Broadcasting Co.—Hgs: 34 N. Fourth St.,
Reading, Pa. 19601. Reading Eagle Co., publisher of
the Reading (Pa.) Times (morning) and Reading (Pa.)
Eagle (evening & Sunday), owns 51% of WEEU
Broadcasting Co., licensee of WEEU(AM) Reading,
Pa.

WESO Broadcasting Corp.—Hgs: 399 Main St.,
Southbridge, Mass. 01550. Principals in Greater Media
Inc. (see listing), John L. Rosenmiller and Peter A.
Bordes, also control WESO Broadcasting Corp.,
licensee of WESO-AM-FM Soulhbndge Mass.
Western C ticut Broad Co,—Hgs:
117 Prospect St., Stamford, Conn. 06904. ngsley
Gillespie, publisher of the Stamford Advocate, is presi-
dent of Western Connecticut Broadcasting Co.,
licensee of WSTC(AM) and WYRS(FM) Stamford,
Conn.

WGN Continental Broadcasting Co.—Hgs. 2501
Bradley Place, Chicago 60618. Same ownership as
Chicago Tribune. Interlocking ownership (McCormick-
Patterson family) with New York Daily News (WPIX-
FM-TV). Van Nuys (Calif.) Valley News and Green
Sheet; Fort Lauderdale News, Orlando Sentinel Star,
Osceola Sun and Pompano Beach Sun-Sentinel, ali
Florida. WGN Continental Broadcasting Co.: WGN-
AM-TV Chicago; KWGN-TV Denver; and KDAL-
AM-TV Duluth, Minn. WPIX Inc.:. WPIX-FM-TV
New York and WICC(AM) Bridgeport, Conn.
Wharton Communication Inc.—Hgs: Box 111,
Wharton, Tex. 77488. V.M. Preston, publisher of the
weekly Wharton (Tex.) Journal, owns 60% of Wharton
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Communications Inc., licensee of KANI(AM) Whar-
ton, Tex.
WHAS Inc,—Hgs: 520 W. Chestnut St., Louisville,
Ky. 40202. Louisville (Ky.) Courier-Journal and
Louisville (Ky.) Times have same ownership as WHAS
Inc., ticensee of WHAS-AM-FM-TV Louisville, Ky.
WHDL Inc.—Hgs: 3219 West State Road, Olean, N.Y.
14760. Olean Times-Herald Corp., publisher of the
Olean (N.Y.) Times-Herald, owns 100% of WHDL
Inc.. licensee of WHDL-AM-FM Olean, N.Y.
Whitten Broadcasting Co.—Hgs: Box 751,
Navasota, Tex. 77868. R.H. Whitten, co-owner of the
weekly Navasota (Tex.) Examiner, owns Whitten
Broadcasting Co., licensee of KWBC(AM) Navasota,
Tex.
Reub Williams & Sons inc.—Hgs: Box 351, War-
saw, Ind. 46580. Reub Williams & Sons Inc., publisher
of the Warsaw (Ind.) Times-Union, is licensee of
WRSW-AM-FM Warsaw, Ind.
WJAC Inc.—Hgs: Hickory Lane, Johnstown, Pa.
15905. Johnstown Tribune Publishing Co., publisher
of the Johnstown (Pa.) Tribune-Democrai, has same
ownership as WJAC Inc., licensee of WIAC-AM-FM-
TV Johnstown, Pa.
WKAI Broadcasting Co.—Hgs: 119 W. Carroll St.,
Macomb, [I1. 61455. William H. Rudolph, publisher of
the Macomb Daily Journal, owns 100% of WKAI
Broadcasting Co., licensee of WKAI-AM-FM
Macomb, [II.
WKY Television System lnc.—Hgs: 500 E. Britton
Road, Oklahoma City 73114. Oklahoma Publishing
Co. (100% owner of WKY Television System Inc.)
blishes the Oklah City Oklah and Times.
Stations: WTVT(TV) Tampa, Fla.; KRKE(AM) Albu-
querque, N.M.; WKY-AM- TV Oklahoma City;
KTVT(TV) Fort Worth and KHTV(TV) Houston;
KSTW(TV) Tacoma, Wash.; and WVTV(TV) Mii-
waukee.
Woonsocket (R.l.) Cali—Hgs: The Evening Call
Publishing Co., 75 Main St., Woonsocket, R.1. 02895.
The Evening Call Publishing Co., publisher of the
Waoonsocket (R.1.) Call, owns Woonsocket Broadcast-
ing Co., licensee of WWON-AM-FM Woonsocket,
R.I
Worcester Telegram & Gazette Inc.—Hgs: 20
Franklin St., Worcester, Mass. 01613. Worcester
Telegram & Gazette Inc., publisher of the Worcester
Telegram and Gazerte, also is licensee of WTAG(AM)
Worcester, Mass.
WTMJ Inc.—Hgs: 720 E. Capitol Drive, Milwaukee
53212. The Journal Co., publisher of the morning Mil-
waukee Sentinel and evening Milwaukee Journal, owns
100% of WTMJ Inc., licensee of WTMJ-AM-TV and
WKTI(FM) Milwaukee.
WTND Inc.—Hgs: Drawer 730, Orangeburg, S.C.
29115. Orangeburg (S.C.) Times & Democrat has in-
terlocking ownership (estate of J.I. Sims) with WTND
Inc., licensee of WTND(AM) Orangeburg, S.C.
WWSW Radio Inc.—Hgs: One Allegheny Sq., Pit-
tsburgh 15212. Pittsburgh Post-Gazette (same owner-
ship [Paul Block] as Toledo {Ohio] Blade) owns
WWSW Radio Inc., licensee of WWSW(AM) and
WPEZ(FM) Pittsburgh.

Crossownership
Cross-Reference

Broadcasting Stations Associated with Newspaper or
Magazine Ownership

Note: The following stations have, in some form, in-
terlocking ownership with newspapers or magazine
publishing companies. To use this list, find the desired
station, then locate the indicated company or newspa-
per in the accompanying directory, “Newspaper/Mag-
azine Crossownership,” for details.

Alabama

WHMA-AM-FM Anniston— Anniston Star.

WBCA(AM) and WWSM(FM) Bay Minette—
Faulkner Radio Inc.

WAPI-AM-FM-TV Birmingham—Newhouse News-
papers
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WBMG(TV) Birmingham—Park Broadcasting Inc.

WAAX(AM) and WQEN(FM) Gadsden — Southland
Publishing Co.

WGYV(AM) Greenville— The Mobile Press Register
Inc.

WALA-TV Mobile—Evening News Association.

WMFC-AM-FM Monroeville — Monroe Journal.

WAOA Opelika and WFRI(FM) Auburn—Faulkner
Radio Inc.

Arizona

KPHO-TV Phoenix—Meredith Corp.
KOLD-TV Tucson—Evening News Association.

Arkansas

KBRI-AM-FM Brinkley— Brinkley Argus.

KAMD(AM) and KWEH(FM) Camden—Palmer
Newspapers.

KTVE(TV) E! Dorado-Monroe, La.—Gray Com-
munications Systems Inc.

KFSA(AM) Fort Smith—Donrey Media Group.

KXAR(AM) Hope— Hope Star.

KTHV(TV) Little Rock— Arkansas Democrat Co.

KXLR(AM) North Little Rock—The Starr Broadcast-
ing Group Inc.

KBRS(AM) Springdale—Donrey Media Group.

California

KBRT(AM) Avalon—Bonneville International Corp.

KERO-TV Bakersfield —McGraw-Hill Bestg Co.

KFSN-TV Fresno—Capital Cities Communications
Inc.

KMIJ-AM-FM-TV Fresno—McClatchy Newspapers.

KABC-AM-TV and KLOS(FM) Los Angeles— Amer-
ican Broadcasting Companies Inc.

KBIG(FM) Los Angeles—Bonneville International
Corp.

KFI(AM) Los Angeles—Cox Broadcasting Corp.

KNX-AM-FM/KNXT(TV) Los Angeles—CBS Inc.

KPOL-AM-FM Los Angeles—Capital Cities Com-
munications Inc.

KBEE-AM-FM Modesto—McClatchy Newspapers.

KABL(AM) Oakiand—The Starr Broadcasting Group
Inc.

KTVU(TV) Oakland—Cox Broadcasting Corp.

KORV(AM) Oroville—Oroville Radio Inc.

KRCR-TV Redding—California-Oregon Broadcasting
Inc.

KFBK-AM-FM Sacramento—McClatchy Newspapers.

KCBQ(AM) San Diego—Bartell Media Corp.

KFMB-AM-FM-TV San Diego—Midwest Television
Inc.

KGTV(TV) San Diego—McGraw-Hill Bestg Co.

KABL-FM San Francisco—The Starr Broadcasting
Group Inc.

KBHK-TV San Francisco—Kaiser Broadcasting Co.

KCBS-AM-FM San Francisco—CBS Inc.

KGO-AM-TV and KSFX(FM) San Francisco— Amer-
ican Broadcasting Companies Inc.

KRON-FM-TV San Francisco—Chronicle Broadcast-
ing Co.

KTIM-AM-FM San Rafael—Marin Broadcasting Co.

KTMS-AM-FM Santa Barbara—Bulletin Co.

KSCO-AM-FM Santa Cruz—Radio Santa Cruz.

KSRO(AM) Santa Rosa—Finley Broadcasting Co.

KOVR(TV) Stockton/Sacramento— McClatchy
Newspapers.

Colorado

KSNO(AM) Aspen—Aspen Broadcasting Co.

KKTV(TV) Colorado Springs—Capitol Broadcasting
Co.

KIMN-AM-FM Denver—Jefferson-Pilot Corp.

KLZ-AM-FM Denver—Knight-Ridder Newspapers
Inc.

KMGH-TV Denver—McGraw-Hill Bestg Co.

KWGN-TV Denver— WGN Continental Broadcasting
Co.

KCOL-AM-FM Fort Collins—Beef Empire Stns.

KFKA(AM) Greeley—Harris Enterprises Inc.

Connecticut

WICC(AM) Bridgeport— WPIX Inc.
WINE-AM-FM Brookfieild—Home News Publishing
Co.

WFSB-TV Hartford—Post-Newsweek Stations Inc.

WTNH-TV New Haven—Capital Cities Communica-
tions Inc.

WSTC(AM)-WYRS(FM) Stamford—Western Con-
necticut Broadcasting Co.

Detaware

WDEL(AM) and WSTW(FM) Wilmington—Stein-
man Stns.

District of Columbia

WGAY-FM Washington—Greater Media Inc.

WMAL-AM-FM-TV Washington—Washington Star
Communications Inc.

WTOP-AM-TV Washington —Post-Newsweek Sta-
tions Inc.

Florida

WESH-TV Daytona Beach—Cowles Communications
Inc.

WIXT(TV) Jacksonville—Post-Newsweek Stations
Inc.

WZST(AM) Leesburg—Capitol Broadcasting Co.

WINZ(AM) Miami—Guy Gannett Broadcasting Ser-
vices Inc.

WIOD(AM) and WAIA(FM) Miami—Cox Broadcast-
ing Corp.

WMYQ(FM) Miami—Bartell Media Corp.

WPLG-TV Miami—Post-Newsweek Stations Inc.

WINZ-FM Miami Beach—Guy Gannett Broadcasting
Services Inc.

WDIZ(FM) Orlando—Shamrock Development Corp.

WJHG-TV Panama City—Gray Communications
Systems Inc.

WFLA-AM-FM-TV Tampa—Media General Inc.

WTVT(TV) Tampa—WKY Television System Inc.

WYOU(AM) Tampa—Capitol Broadcasting Co.

WPTV(TV) West Palm Beach—Scripps-Howard
Broadcasting Co.

Georgia

WALB-TV Albany—Gray Communications Systems
Inc.

WGST(AM) Atlanta—Meredith Corp.

WQXI(AM) Atlanta—Jefferson-Pilot Corp.

WSB-AM-FM-TV Atlanta—Cox Broadcasting Corp.

WLBB(AM) and WBTR-FM Carroliton —Faulkner
Radio Inc.

WGAA(AM) Cedartown—Faulkner Radio Inc.

WMAZ-AM-FM-TV Macon—Multimedia Inc.

WRNG(AM) North Atlanta—Southland Publishing
Co.

WQXI-FM Smyrna— Jefferson-Pilot Corp.

WSFT(AM) Thomaston— Thomaston Broadcasting
Co.

WVOP-AM-FM Vidalia— Vidalia Broadcasting Co.

Hawali

KGU(AM) Honolulu—Copley Press Inc.

KHVO(TV) Hilo—The Starr Broadcasting Group Inc.

KITV(TV) Honolulu— The Starr Broadcasting Group
Inc.

KOHO(AM) Honolulu—The Hawaii Times Lid.

KMVI-AM-TV Waiiuku—Maui Publishing Co.

Idaho

KBOI-AM-FM-TV Boise—Boise Valley Broadcasters
Inc.

KGEM(AM) Boise—George' C. and Wilda Gene
Hatch Stns.

KBAR-AM-FM Burley—Lesher Newspapers Inc.

KVNI(AM) Coeur d’Alene—Scripps League Newspa-

pers.
KIFI-TV Idaho Falls—The Post Co.

Nlinois

WIBC(AM) and WBNQ(FM) Bloomington—
Bioomington Broadcasting Corp.

WCIA(TV) Champaign—Midwest Television Inc.

WDWS-AM-FM Champaign—The Champaign News-
Gazette Inc.

WBBM-AM-FM-TV Chicago—CBS Inc.

WFLD-TV Chicago—Kaiser Broadcasting Co.

WGN-AM-TV Chicago—WGN Continental Broad-
casting Co.

WIPC(AM) Chicago—Johnson Publishing Co.

WLS-AM-TV and WDAI(FM) Chicago— American
Broadcasting Companies Inc.
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WSOY-AM-FM Decatur—lllinois Broadcasting Co.

WCRA-AM-FM Effingham —McNaughton Stns.

WRMN(AM) and WIKL(FM) Elgin—McNaughton
Stns.

WFRL-AM-FM Freeport—Triad Stations Inc.

WGIL(AM) and WAAG(FM) Galesburg—Galesburg
Broadcasting Co.

WLDS(AM) and WEAI(FM) Jacksonville—Jackson-
ville Radio & Television Broadcasting Corp.

WIOL(AM)-WLLI-FM Joliet—Harris Enterprises
Inc.

WKEI(AM) and WIJRE(FM) Kewanee—
McNaughton Stns.

WLPO-AM-FM La Salle—La Salle County Broadcast-
ing Corp.

WKAI-AM-FM Macomb—WKAI Broadcasting Co.

WMDR(FM) Moline—Lee Enterprises Inc.

WMBD-AM-FM-TV Peoria—Midwest Television Inc.

WRAU-TV Peoria— Forward Communications Corp.

WGEM-AM-FM-TV Quincy—Quincy Broadcasting
Co.

WTAD(AM) and WQCY(FM) Quincy—Lee En-
terprises Inc.

WROK(AM) and WZOK(FM) Rockford—
Bloomington Broadcasting Corp.

WCLR (FM) Skokie —Bonneville International Corp.

WPGU(FM) Urbana—lllini Publishing Co.

WKRS(AM) Waukegan —News-Sun Broadcasting Co.

Indiana

WCSI-AM-FM Columbus—Findlay Publishing Co.

WCNB-AM-FM Connersville—News Examiner Co.

WSJV(TV) Eikhart—Truth Publishing Co.

WTRC(AM) and WYEZ(FM) Elkhart—Truth Radio
Corp.

WGL(AM) Fort Wayne—News-Sentinel Broadcasting

Co.

WMEE(AM) and WMEF(FM) Fort Wayne—Path-
finder Communications Corp.

WRTV(TV) Indianapolis— McGraw-Hill Bestg Co.

WIOU(AM) and WKMO(FM) Kokomo—Booth
American Co.

WAZY-AM-FM Lafayette—Peoria Journal Star Inc.

WIVA(AM) and WRBR(FM) South Bend—Booth
American Co.

WSBT-AM-FM-TV South Bend—South Bend (Ind.)
Tribune.

WTWO(TV) Terre Haute—Booth Newspapers Inc.

WRSW-AM-FM Warsaw—Reub Williams & Sons Inc.

lowa

KBUR-AM-FM Burlington —Harris Enterprises Inc.

KCRG-AM-TV Cedar Rapids—Cedar Rapids Teievi-
sion Co.

KCHE(AM) Cherokee—C & H Broadcasting Inc.

KRNT(AM) and KRNQ(FM) Des Moines—Stauffer
Publications Inc.

KCCI-TV Des Moines—Cowles Communications Inc.

KDTH(AM) and KFMD(FM) Dubuque —Telegraph-
Herald Inc.

KFJB-AM-FM Marshalitown—Marshall Electric Co.

KGLO-AM-TV Mason City—Lee Enterprises Inc.

KBIZ(AM) Ottumwa—The Post Corp.

KCAU-TV Sioux City—Forward Communications
Corp.

Kansas

KSOK (AM) and KEEA(FM) Arkansas City—Stauffer
Publications Inc.

KGGF(AM) Coffeyville— Seaton Stns.

KGNO-AM-FM Dodge City—Dodge City Broadcast-
ing Co.

KUDL(AM) Fairway and KUDL-FM Kansas City—
The Starr Broadcasting Group Inc.

KIUL(AM) Garden City—Harris Enterprises Inc.

KVGB(AM) Great Bend—Forward Communications
Corp.

KMAN(AM) and KMKF(FM) Manhattan—Seaton
Stns.

KNEX-AM-FM McPherson—McPherson Broadcast-
ing Inc.

KOAM-TV Pittsburg—Mid-Continent Telecasting
Inc.

KTOP-AM-FM Topeka—Harris Enterprises Inc.

WIBW-AM-FM-TV Topeka—Stauffer Publications
Inc.

Kentucky
WTCR(AM) Ashland—Greater Media Inc.
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WKCT(AM) and WDNS(FM) Bowling Green~ Daily
News Broadcasting Co.

WMTA(AM) Central City—Central City-Greenville
Broadcasting Co.

WCTT-AM-FM Corbin— Corbin (Ky.) Times-Tribune.

WFKN(AM) Franklin— Franklin (Ky.) Favorite.

WLAP-AM-FM Lexington—Illinois Broadcasting Co.

WTVQ-TV Lexington— The Starr Broadcasting
Group Inc.

WHAS-AM-FM-TV Louisville—WHAS Inc.

WOMI(AM) and WBKR(FM) Owensboro—
Owensboro Broadcasting Co.

WPSD-TV Paducah—Paducah Newspapers Inc.

Louisiana

KALB-AM-TV and KSLI(FM) Alexandria—Capitol
Broadcasting Co.

WJBO-AM-FM and WBRZ(TV) Baton Rouge—Man-
ship Stns.

KTOC-AM-FM Jonesboro— Jackson Parish Broad-
casters.

WBOK(AM) New Oricans—The Starr Broadcasting
Group Inc.

KSLA-TV Shreveport—KSLA-TV Inc.

KWKH(AM) and KROK(FM) Shreveport—Interna-
tional Broadcasting Corp.

Maine

WGAN-AM-FM-TV Portland—Guy Gannett Broad-
casting Services Inc.

Maryland

WBAL-AM-FM-TV Baltimore—The Hearst Corp.
WMAR-FM-TV Baltimore—The A. S. Abell Co.
WBOC-AM-FM-TV Salisbury—The A. S. Abell Co.
WGAY(AM) Silver Spring—Greater Media Inc.

Massachusetts

WEEI-AM-FM Boston—CBS Inc.

WBET-AM-FM Brockton—Enterprise Publishing Co.

WLVI-TV Cambridge —Kaiser Broadcasting Co.

WTEV(TV) New Bedford—Steinman Stns.

WHMP-AM-FM Northampton—Pioneer Valley
Broadcasting Co.

WESO-AM-FM Southbridge— WESO Broadcasting
Corp.

WHYN-AM-FM-TV Springfield—Guy Gannett
Broadcasting Services Inc.

WTAG(AM) Worcester—Worcester Telegram and
Gazette Inc.

Michigan

WALM(AM) Albion—Triad Stations Inc.

WNEM-TV Bay City-Saginaw-Flint— Meredith Corp.

WHFB-AM-FM Benton Harbor—Palladium Publish-
ing Co.

WHNE(FM) Birmingham—Greater Media Inc.

WDRQ(FM) Detroit—Bartell Media Corp.

WILB(AM), WMZK(FM) Detroit—Booth American

Co.
WIR-AM-FM Detroit—Capital Cities Communica-

tions Inc.

WKBD-TV Detroit—Kaiser Broadcasting Co.

WWIJ-AM-FM-TV Detroit—Evening News Associ-
ation.

WWWW(FM) Detroit—The Starr Broadcasting
Group Inc.

WXYZ-AM-TV and WRIF(FM) Detroit— American
Broadcasting Companies Inc.

WCUZ(AM) Grand Rapids— Pathfinder Communica-
tions Corp.

WOTV(TV) Grand Rapids—Time Inc.

WIBM(AM) and WHFI(FM) Jackson—Booth Ameri-
can Co.

WLUC-TV Marquette— Post Corp.

WELL-FM Marshall—Triad Stations Inc.

WQTE(AM) Monroe—Greater Media Inc.

WOAP-AM-FM Owosso—Owosso Broadcasting Co.

WSGW(AM) and WSBM(FM) Saginaw—Booth
American Co.

Minnesota

KDAL-AM-TV Duluth—WGN Continental Broad-
casting Co.

WEBC(AM) Duiuth —Park Broadcasting Inc.

KEYC-FM-TV Mankato—Lee Enterprises Inc.

KNUJ-AM-FM New Ulm—KNUJ Inc.

KFAM-AM-FM St. Cloud—St. Cloud (Minn.) Daily
Times.

KRSI(AM) and KFMX(FM) St. Louis Park—Park
Broadcasting Inc.

Mississippi

WROX(AM) Clarksdale— Columbus (Miss.) Com-
mercial Dispatch.

WCBI-AM-TV Columbus— Columbus (Miss.) Com-
mercial Dispaich.

WDDT(AM) Greenville—Clearwater Broadcasting
Corp.

WNAG{AM) Grenada— Columbus (Miss.) Commer-
cial Dispatch.

WSLI(AM), WIFR(FM) and WITV(TV) Jackson—
Capitol Broadcasting Co.

WMOX(AM) Meridian — Meridian (Miss.) Srar.

WTOK-TV Meridian — Meridian (Miss.) Srar

WELO-AM-FM Tupelo— Columbus (Miss.) Commer-
cial Dispatch.

WTYL-AM-FM Tylertown~—Tylertown Broadcasting
Co.

WONA-AM-FM Winona— Columbus (Miss.) Com-
mercial Dispatch.

Missouri

KFRU(AM) Columbia—KFRU Inc.

KHQA-TV Hannibal—Lee Enterprises Inc.

KCMO-AM-TV and KCEZ(FM) Kansas City—
Meredith Corp.

KMBZ(AM) and KMBR(FM) Kansas City—Bon-
neville International Corp.

KTVO(TV) Kirksville—Post Corp.

KMOX-AM-FM-TV St. Louis—CBS Inc.

KSD-AM-TV St. Louis—Pulitzer Publishing Co.

KSLQ(FM) St. Louis—Bartell Media Corp.

KTVI(TV) St. Louis—Newhouse Newspapers.

KGBX(AM) Springfield —Springfield Newspapers Inc.

KYTV(TV) Springfield—Springfield Newspapers Inc.

Montana

KGHL(AM)-KBMS(FM) Billings—George C. and
Wilda Gene Hatch Stns.
KATL(AM) Miles City—Star Printing Co.

Nebraska

KHAS-AM-TV Hastings—Seaton Stns.

KLMS(AM) Lincoln— Telegraph-Herald Inc.

WJAG-AM-FM Norfolk—Beef Empire Stns.

KETV(TV) Omaha—Channel 7 Corp.

KFAB(AM) and KGOR(FM) Omaha—KFAB Broad-
casting Co.

WOW-AM-TV and KEZO(FM) Omaha—Meredith
Corp.

Nevada

KORK-AM-FM-TV Las Vegas—Donrey Media
Group.

KOH(AM) Reno—McClatchy Newspapers.

KOLO-AM-TV Reno—Donrey Media Group.

New Jersey

WIJLK-AM-FM Asbury Park —Press Broadcasting Co.

WKBS-TV Burlington—Kaiser Broadcasting Co.

WCTC(AM) and WQMR(FM) New Brunswick—
Greater Media Inc.

WPAT-AM-FM Paterson—Capital Cities Com-
munications Inc.

WOND(AM) Pleasantville and WMGM(FM) Atlan-
tic City—South Jersey Radio Inc.

New Mexico

KOAT-TV Albuquerque—Pulitzer Publishing Co.

KRKE(AM) Albuquerque—WKY Television System
Inc.

KMIN(AM) Grants—KMIN Inc.

New York

WROW-AM-FM Albany~— Capital Cities Communica-
tions Inc.

WBNG-TV Binghamton—Gateway Communications
Inc.

WBEN-AM-FM-TV Buffalo—Capital Cities Com-
munications Inc.

WWNY-TV Carthage —The Brockway Co.

WENY-AM-FM-TV Elmira—South Jersey Radio Inc..

WSYE-TV Elmira—Newhouse Newspapers.

WGSM(AM) Huntington—Greater Media Inc.

WMSA (AM) Massena—The Brockway Co.

WABC-AM-TV and WPLI(FM) New York—Ameri-
can Broadcasting Companies Inc.
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WADO(AM) New York—Bartell Media Corp.

WCBS-AM-FM-TV New York—CBS Inc.

WEVD-AM-FM New York—Forward Association
Inc.

WLIB(AM) New York—Inner City Broadcasting

Corp.

WPIX-FM-TV New York—WGN Continental Broad-
casting Co.

WQIV(FM) New York—The Starr Broadcasting
Group Inc.

WRFM(FM) New York—Bonneville International
Corp.

WQXR-AM-FM New York—The New York Times
Co.

WHDL-AM-FM Olean—WHDL Inc.

WHEC-TV Rochester—Gannett Co.

WCTO(FM) Smithtown —Greater Media Inc.

WHEN-AM-TV Syracuse—Meredith Corp.

WSYR-AM-FM-TV Syracuse —Newhouse Newspa-

pers.
WUTR(TV) Utica—Park Broadcasting Inc.
WWNY(AM) Watertown —The Brockway Co.

North Carolina

WGWR(AM) and WCSE(FM) Asheboro— Asheboro
Broadcasting Co.

WWNC(AM) Asheville—Multimedia Inc.

WPYB(AM) Benson— Dispatch Broadcasting Co.

WBT-AM-FM, WBTV(TV) Charlotte—Jefferson-
Pilot Corp.

WSOC-AM-FM-TV Charlotte—Cox Broadcasting
Corp.

WDNC(AM) and WDCG(FM) Durham—Durham
Radio Corp.

WTVD(TV) Durham—Capital Cities Communica-
tions Inc.

WIFM-AM-FM Elkin—Tri-County Broadcasting Co.

WBIG(AM) Greensboro—Jefferson-Pilot Corp.

WFMY-TV Greensboro—Landmark Communica-
tions Inc.

WNCT-AM-FM-TV Greenville—Park Broadcasting
Inc.

WWAY(TV) Wiimington—Clay Communications

Inc.
WXII(TV) Winston-Salem —Multimedia Inc.

North Dakota

WDAZ-TV Devils Lake—Forum Communications
Inc.

KTHI-TV Fargo—Morgan Murphy Stns.

WDAY-AM-FM-TV Fargo—Forum Communications
Inc.

KNOX(AM) and KYTN(FM) Grand Forks— Peoria
Journal Star Inc.

KTGO(AM) Tioga—Tioga Broadcasting Corp.

Ohio

WAKR-AM-TV and WAEZ(FM) Akron—Knight-
Ridder Newspapers Inc.

WCKY (AM) Cincinnati— Post-Newsweek Stations.

WCPO-TV Cincinnati—Scripps-Howard Broadcasting
Co.

WABQ(AM) and WXEN(FM) Cleveland—Booth
American Co.

WEWS(TV) Cleveland—Scripps-Howard Broadcast-
ing Co.

WKBF-TV Cleveland—Kaiser Broadcasting Co.

WBNS-AM-FM-TV Columbus— Columbus (Ohio)
Dispatch.

WHIO-AM-FM-TV Dayton—Cox Broadcasting Corp.

WONE(AM) and WTUE(FM) Dayton—Knight-Rid-
der Newspapers Inc.

WJER-AM-FM Dover-New Philadelphia—Greer
Stns.

WFIN-AM-FM Findlay—Findlay Publishing Co.

WBRJ(AM) Marietta—Gannett Co.

WNAL(AM) Nelsonville—Messenger Publishing Co.

WCLT-AM-FM Newark—WCLT Radio Inc.

WTOD(AM) and WKLR (FM) Toledo—Booth Amer-
ican Co.

WHHH(AM) Warren—Radio Station WHHH Inc.

WTCL(AM) Warren—Warren Broadcasting Corp.

WKFI(AM) Wilmington—Gannett Co.

WWST-AM-FM Wooster—Dix Stns.

WFMJ-AM-TV Youngstown— Vindicator Printing
Co.
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Oklahoma

KVSO(AM) Ardmore—KVSO Broadcasting Co.

KSEO-AM-FM Durant—Durant Publishing Broad-
casting Corp.

KBIX(AM) Muskogee—Oklahoma Press Publishing

Co.
WKY-AM-TV Okiahoma City—WKY Television
System Inc.
WBBZ(AM) Ponca City—Ponca City Publishing Co.
KGFF(AM) Shawnee—Stauffer Publications Inc.
KSPI-AM-FM Stillwater—Stillwater Publishing Co.
KTEW(TV) Tulsa—Scripps-Howard Broadcasting Co.

Oregon

KAGI(AM) Grants Pass—California-Oregon Broad-
casting Inc.

KOTI(TV) Kiamath Falls—California-Oregon Broad-
casting Inc.

KOBI(TV) Medford—California-Oregon Broadcasting
Inc.

KJIB(FM) Portland—Park Broadcasting Inc.

KOIN-AM-FM-TV Portland—Newhouse Newspa-
pers.

KWIJJ(AM) Portland—Park Broadcasting Inc.

KPIC(TV) Roseburg—California-Oregon Broadcast-
ing Inc.

Pennsylvania

WTAIJ-TV Altoona—Gateway Communications Inc.

WBFD(AM) and WAKM(FM) Bedford—Inquirer
Printing Co.

WCPA-AM-FM Clearfield—Progressive Publishing
Co.

WCED-AM-FM DuBois— DuBois (Pa.) Courier-Ex-
press.

WEEX(AM) and WQQQ(FM) Easton— Easton (Pa.)
Express. .

WSEE(TV) Erie—Great Lakes Television Co.

WGET-AM-FM Gettysburg—Times & News Publish-
ing Co.

WTPA-FM-TV Harrisburg—Newhouse Newspapers.

WHUN-AM-FM Huntingdon—Huntingdon Broad-" -

casters Inc.
WDAD(AM) and WQMU(FM) Indiana—Progressive
Publishing Co.
WJAC-AM-FM-TV Johnstown—WIJAC Inc.
WGAL-AM-FM-TV Lancaster—Steinman Stns.
WLYH-TV Lancaster-Lebanon —Gateway Com-
munications Inc.
WNPV(AM) Lansdale—Equitable Publishing Co.
WNUF(FM) New Kensington—Hammond Newspa-

pers.

WCAU-AM-FM-TV Philadeiphia—CBS Inc.

WPBS(FM) Philadelphia—Bultetin Co.

WPEN-AM-FM Philadelphia—Greater Media Inc.

WPVI-TV Philadelphia—Capital Cities Communica-
tions Inc.

WIIC-TV Pittsburgh—Cox Broadcasting Corp.

WKOI(FM) Pittsburgh—Greer Stns.

WTAE-AM-FM-TV Pittsburgh—The Hearst Corp.

WWSW(AM) and WPEZ(FM) Pittsburgh—WWSW
Radio Inc.

WEEU(AM) Reading—WEEU Broadcasting Co.

WEJL(AM) and WEZX(FM) Scranton—Shamrock
Development Corp.

WMAJ(AM) and WXLR(FM) State College—
Progressive Publishing Co.

WPQR-FM Uniontown—Warman Broadcasting Inc.

Rhode island

WEAN(AM) and WPJB-FM Providence — Providence
(R.1.) Journal-Bulletin.

WPRO-AM-FM Providence—Capital Cities Com-
munications Inc.

WWON-AM-FM Woonsocket— Woonsocket (R.1.)
Call.

South Carolina

WAIM-AM-TV, WCAC(FM) Anderson— Anderson
(S.C.) Independent and Mail.

WCIV(TV) Charleston—Washington Star Com-
munications Inc.

WGCD(AM) Chester—Dispatch Broadcasting Co.

WBTW(TV) Florence—Daily Telegraph Printing Co.

WFBC-AM-FM-TV Greenville—Multimedia inc.

WEAB(AM) Greer— Greer (S.C.) Citizen.

WTND(AM) Orangeburg— WTND Inc.
WBUG(AM) Ridgeland — Dispatch Broadcasting Co.

South Dakota

KABY-TV Aberdeen—Forum Communications Inc.
KKAA(AM) Aberdeen— Dakota-North Piains Corp.
KIJV-AM-FM Huron—Gazette Printing Co.

KSFY-TV Sioux Falls—Forum Communications inc.

Tennessee

WIRJ-AM-FM Humboldt—Gibson County Broad-
casting Co.

WETB(AM) Johnson City—Press Inc.

WKPT-AM-FM-TV Kingsport—Home News Publish-
ing Co.

WBIR-AM-FM-TV Knoxville—Muitimedia Inc.

WNOX(AM) Knoxville—Scripps-Howard Broadcast-
ing Co.

WBMC-AM-FM McMinnville—Cumberland Valley
Broadcasting Co.

WLOK(AM) Memphis—The Starr Broadcasting
Group Inc.

WMC-AM-FM-TY Memphis—Scripps-Howard
Broadcasting Co.

WREG-TV Memphis—The New York Times Co.

Texas

KGNC-AM-FM Amarillo—Stauffer Publications Inc.

KTBC-TV Austin—The Times Mirror Co.

KFDM-TV Beaumont—Belo Broadcasting Corp.

KIKR(AM) and KNRO-FM Conroe—Family Group
Enterprises Inc.

KBOX(AM) and KTLC(FM) Dallas—Knight-Ridder
Newspapers Inc.

KDFW-TV Dallas—The Times Mirror Co.