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Consult
Blackburn

First ...

Before you
Buy or Sell.

Thousands of satisfied
clients can tell you that it
pays to consult Blackburn
before entering into the com-
plex field of media transac-
tions. We specialize in putting
all of the facts, both pro and
con, into the proper perspec-
tive for prospective buyers
and sellers ... and a call to
your local Blackburn office
can put our ‘‘coast-to-coast”
network of experience to
work for you. Our appraisal
and financing services have
benefitted thousands of
broadcasters.

BLIACKBURN

& COMPANY,INC.

RADIO«TVeCATVeNEWSPAPER BROKERS/NEGOTIATIONS
FINANCING«APPRAISALS

Washington, D.C. 20006
1725 K Street, N.W.
(202) 331-9270

Chicago 60601
333 N. Michigan Ave.
(312) 346-6460

Atlanta 30361
400 Colony Square
(404) 892-4655

Beverly Hills 890212
9465 Wilshire Blvd.
(213) 274-8151
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Leddicons...

the image standard for quality camera tubes.

The Leddicon® family of lead oxide tubes includes
integral fixed and variable light bias types,
extended reds, high resolution greens and H.O.P.’s.

And our Vidicons are the image standard for all
broadcast color telecines.

Klystrons...

that pay for themselves in 1 to 3 years.

Our 55 KW high efficiency klystrons save 36 KW of
input power, every operating hour, compared with other
designs. That’s why they pay for themselves.

EEV klystrons are available from 10 to 55 KW.

Power Tetrodes. . . we have a complete power range for
TV, AM and FM transmitters. . .and ask about our TWT's
for microwave communication links.

®Registered Trademark of EEV Lead Oxide Camera Tubes

7 Westchester Plaza, Eimsford, NY 10523, 914-592.6050, TWX 710-567-1215

In Canada: EEV CANADA, LTD., 67 Westmore Drive, Rexdale, Ontario M9V 3Y6, 416-745-9494, Telex 06-965864
In Europe: English Electric Valve Co. Ltd., Chelmsford, England CM1 2QU Tel: 0245 61777, Telex 851-99103

Members of the GEC-English Electric Groups of Companies
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actg........... acting chg........... charge horiz........ horizontal net........... network SH.... specified hours
AD| Area of Dominant chmn........ chairman polarization  nwspr...... newspaper Sls.............. sales
influence coml...... commercial hatrs..... headquarters off . ... officer Sp........... Spanish
admin ... administrative coord...... coordinator ind....... independent  opns....... operations speC.......... special
adv........ advertising, CP....... construction info........ information OWN . oo owner ST........ shares time
advertisement permit instal ...... installation  per......... personnel stn............ station
affil........... affiliate  C&W country & western  instrm instrumental  Pol............. Polish  sub........ subscriber
anncr...... announcer  D................ day It Italian PR..... public relations  supt.... superintendent
ant........... antenna DA . directional antenna khz.......... kilohertz pres......... president  supvr....... supervisor
AOR album oriented dev...... development  kw........... kilowatts  prod....... production, sves......... services
rock dir............ director oC....ocvvvenn local producer SW......... short wave
APR....... Associated dup........ duplicates Istng......... listening  prog......... program  t.....o.......o terrain
Press Radio  edit............ editor  Iw.......... long wave  progmg.... programing tech......... technical
assn....... association  educ...... educational ~ mdse... merchandising  progsv..... progressive  traf............. traffic
assoc....... associate  engr......... engineer med........... media  prom....... promotion  trans....... translators
asst......... assistant  engrg..... engineering  mfg..... manufacturing  ptar........... partner treas......... treasurer
atty.......... attorney  ERP.......... effective ~ mgng....... managing  pub affrs.. public affairs TWX.... Teletypewriter
aur.............. aural radiated power mar.......... manager pub ser.. public service Exchange
bcstg.... broadcasting  ETv....... educational ~ mgt...... management  publ......... publicity U........... unlimited
[)acoc0006000000 board television mhz........ megahertz  quad.... quadraphonic  UPI...... United Press
bidg.......... building  exec........ executive  mkig........ marketing  ref........... relations International
btfl.......... beautiful  Fr............. French  MOR........ middle of  relg........... religion  vert........... vertical
bus.......... business g.............. ground the road  rep..... representative polarization
CATV  community an- gen........... general  mMUS............ music  rgnl.......... regional  wvis............. visual
tenna television Ger........... German  mw..... medium wave  rsch......... research  VP...... vice president
Cd..iiis Ciudad  HAAT height above  N............... night  sec......... secretary  W............... watts
@0000000500000 channel average terrain - natl........... national  sep.......... separate  wkly........... weekly
Several directories of the 1979 Yearsook employ the standard, two-letter state abbreviations of the U.S. Postal Service
Alabama........... Georgia........... GA Maryland.......... MD  New Mexico....... NM  South Dakota...... SD
Alaska............ Guam............. GU Massachusetts . .. .. MA  NewYork.......... NY  Tennessee......... TN
Arizona............ Hawaii............. HI Michigan........... MI North Carolina...... NC Texas.............. ™
Arkansas.......... Idaho.............. D Minnesota......... MN  North Dakota. ..... ND Utah.............. uTt
California.......... inois.............. IL Mississippi........ MS Ohio.............. OH Vermont........... vT
Canal Zone Indiana............ IN Missouri.......... MO  Oklahoma......... OK  Virginia............ VA
Colorado.......... lowa............... IA- Montana.......... MT Oregon............ OR  Virgin Islands........ i
Connecticut Kansas............ KS Nebraska.......... NE  Pennsylvania....... PA  Washington....... WA
Delaware.......... Kentucky.......... KY Nevada........... NV Puerto Rico........ PR West Virginia...... wv
District of Columbia. DC Louisiana.......... LA New Hampshire.... NH Rhode Island....... Rl Wisconsin......... Wi
“Florida............. Maine............. ME  New Jersey........ NJ  South Carolina. .... SC  Wyoming......... wyY
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Las Vegas welcomes
two winners...

from Ward-Beck!

To win in Las Vegas, you've got to have your act to-
gether. And not all the big winners are in the Casinos.

In two showrooms, the Las Vegas Hilton and Hilton
Flamingo, Ward-Beck sound is hitting the jackpot
every day.

It's a regular happening because Hilton ahd Ward-Beck
have developed a winning system.. #op namg talent
...and top rated sound.

it feels good to be a winner! Try it. You'll like it!

(wes)

First by Design.

Fif
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Ward-Beck Systems Limited, 8111 Progr‘eas~Avenu§, !S@carbo__rou :
Tel: (416)438:6550. - - 2 -

Ward-Beck Systems Inc.. 6900 East Camelback Road, Stite iQLO

Studer Kevox America, inc.. . .
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STILL
DOMINATING
THE MEMPHIS
AND MID-SOUTH
TV MARKET"

Network shares of audience in the top 100 markets
have greatly influenced the standing of many stations
in recent months. But not in Memphis. In Memphis
WREG-TV, the CBS Affiliate, still dominates . . . still
delivers the top audience. Ask your Katz man to give

Station Trading Record
Station Transfers, TV
§t§tion§. _Num_t?er

you full details about this continuing Best Buy!

*Nov, 1978 ARB; Nov., 1978 Nielsen

uil

ANEW YORK TIMES COMPANY

MEMPHIS, TENNESSEE

THE NEW YORK TIMES BROADCASTING SERVICE, INC. AFFILIATED WITH CBS. REPRESENTED BY THE KATZ AGENCY.

www americanradiohistorv com
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Broadcastingx

Yearbook1979

The 1979 BROADCASTING YEARBOOK shares wilth ils pre-
decessors the ambition of being the most comprehensive direc-
tory to the business of broadcasting. 1t continues to improve on
the past. offering both new features and refinements of estab-
lished ones. To acquaint YEARBOOK readers with what they can
expect 1o find between these covers, and 1o assist in locating in-
formation, the editors offer this general description of the six
major sections.

Section A—Titled ‘‘Broadcasting in General.” section A
begins (page A-1) with a history of the broadcasting media and
their evolution. The **Short Course in Broadcasting™ (A-2) pro-
vides a capsule summary of the industry. There follows a major
section on the Federal Communications Commission, an ex-
tract of its principal rules, a guide to station application pro-
cedure and an organization chart of the FCC on page A-8. A
tabular record of station trading since 1954 is on page A-33. Al
the close of Section A are directories of Group Ownership and
Newspaper/Magazine Crossownership.

Section B—This is the television section of the YEARBOOK.
The first part, ‘‘The Television Marketplace.” describes the
commercial aspects of the medium, and has as its primary
feature the “‘ADI] Market Atlas,”” a 76-page section showing
each of the 212 ADI’s (Areas of Dominant Influence) accord-
ing to Arbitron Television, complete with coverage maps, and
other important market rankings. The second part, **The Facil-
ities of Television,” begins with detailed directories of TV sta-
tions with cross-references 10 the appropriate ADI's. Among
the other features of this section are lists of stations by call let-
ters and channels, and a complete history of TV transfers.

Section C—The radio section of the YEARBOOK begins with
the directory of AM and FM siations in the United States
followed by stations in U.S. territories, Canada, Mexico and the
Caribbean. Next, a new directory lists all counties of license
with either county or market population figures. Following this
directory are the cross-reference, lists— AM and FM by call let-

ters and frequencies. This section concludes with the table of
FM assignments and statistical tables of broadcasting interest.

Section D—This section is in two parts. The first, ‘*Broad-
cast Advertising.” presents directories of adverlising agencies,
station representatives, media planning services and the TV and
Radio Codes. The second, **Networks & Programing,”” contains
the major network directories with radio and TV affiliates: direc-
tories of program and commercial producers for radio and TV,
distributors and production services: regional radio and TV net-
works and news services. Other program-related material in-
cludes the section on awards and an improved list of radio sta-
tions according to their formats and special programing.

Section E—This, the ‘*Equipment & Engineering”’ section,
begins with a list of equipment manufacturers, continues with a
directory of consulting engineers and includes an expanded
guide to common carriers: land lines, microwave and satellites.
It concludes with the 1979 Buyer’s Guide, the Yellow Pages, a
commercial directory to both equipment and broadcast services.

Section F—Divided into four parts— professional services,
associations, broadcast education, and international broadcast-
ing. Section F begins with brokers and station financing firms,
followed by consultants in several broadcasting fields. The Na-
tional Association of Broadcasters listing on page F-24 opens
the chapter on trade organizations, professional associations
and societies, government agencies (other than the FCC), con-
greséional committees and unions. Broadcast Education, part
three, opens on page F-47 with schools and books. The last
chapter, International Broadcasting, concludes this section with
three directories, world radio and television, international pro-
ducers, and international equipment manufacturers.

At the top of the first page of each section is a detailed table of
contents. Through these and the alphabetized editorial index
that begins in the columns below, the editors hope that readers
will quickly find their way to the information they most need to
know about broadcasting.

Editorial Index

A
Abbreviations. ........... ... .o v
A B C's of Radio and Television.... A-1
Advertisers Index.................. vii
Advertising Agency Directory. .. ... D-1
Advertising Assns., Media
Societies.............. .. ... F-24
Advertising Research Foundation. .. F-39
Advertising Services............. D-16
Agencies, Advertising............. D-1
Affiliates . .. .. (see appropriate network)
AFRTS . ... C-270
Agents, Talent................... F-24
Allocations of TV Channels, U.S... B-148
Allocations of FM Stations, US... C-335
AM Stations
Authorized................... C-344
By Call Letters, Canada. ...... C-301
By Call Letters, US........... C-283
By Frequencies, Bermuda
Caribbean................. C-268
By Frequencies, Canada...... C-332

By Frequencies, Mexico.......
By Provinces, Canada........
By Frequencies, US........... C-302

By States, US.................. C-1
American Advertising Federation.. F-39
American Association of

Advertising Agencies........... F-39
American Broadcasting Co........ D-23
American Forces Radio & TV.... C-270
American Telephone & Telegraph.. E-45
American Women in Radio & TV... F-40
Applications, TV Stations......... B-151
Applying for a Broadcast Station... A-32

APR.. ...
(NI 000 00000000000 000000080a0
Artists Representatives...........
Associations, Societies...........
Associations, State Broadcasters. ..
ATRT
Attorneys, Communications... ... ..
Audience (Radio & TV) .........
Audience Analysis.............

Audience in TV Markets........... B-1
Audience Measurement Services. .. F-10
Awards & Citations.............. D-72

Broadcasting Yearbook 1979
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B
Bermuda, Caribbean Radio. .. ... C-268
Billings,.Radio................. C-342
Billings, TV.................... B-175
Black Programing............... D-76
Books Relating to Radio-TV....... F-49
Broadcast Automation Systems... D-16
Broadcast Pioneers Library....... F-41
Broadcast Rating Council ... ...... F-29
Broadcasters State Assns......... F-39
Broadcasting, Evolution of ......... A-1
Broadcasting, Short Course in...... A-2
Brokers, Station and CATV......... *F-1

BECKERMAMN ASSOCIATES
Media Brokers—Consultants

T MIRAMAR AVENUE
MADEIRA BEACH, FLORIDA 18
TELEPHOMNE (B13) 391-2824

Business Films..................
Buyer's Guide...................
Buying/Planning Sves.............
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Cc
Call Letters
AM Stations (US.) ............ C-283
FM Stations (US)............ C-292

TV Stations (US)............
Canada
AM Stations by Call Letters. ... C-301

AM Stations by Frequencies. ... C-332
AM-FM Station Directory . ... .. C-252
FM by frequency............. C-334
FM Stations by Call Letters.... C-301

TV by Channel............... B-147

TV Station Directory.......... B-135

TV Stations by Call Letters. . ... B-147

-Station Representatives. . ... ... D-15
Canadian Broadcasting Corp...... D-50
Canadian Radio-Television and

Telecommunications Commission
e F-47
Canadian Representatives........ D-15
Caribbean Radio Stations....... C-268
CBSINC............cviiiii D-32
Channels, FM.................. C-323
Channels, TV........coovvnne.. B-144
Citations and Awards ............ D-72
Closed-Circuit TV............... D-71
Code, NAB Radio................ D-21
Code, NABTV.................. D-16
Colleges Offering Radio-TV

Degrees................cc.un. F-53
Commerce Committees,

House and Senate............. F-45
Commercial Producers, Radio.... D-52
Commercial Producers, TV....... D-52
Common Carriers. ............... E-45
Communications Attorneys....... F-13

Communications, CAnadian Department

of o F-47
Communications Satellite Corp..... E-45
COMSAT ... E-45
Congress, Radio-TV Galleries. .. .. F-36
Construction Services............. E-1

Consuiltants (Management,
Financial, Program, Sales,
Promotion, Technical)...........

TAIT APPRAISALS

SINCE 1936

RADIO « TELEVISION « CATV
PURCHASE ALLOCATION
ESTATE & GIFT TAX « INSURANCE
INVESTMENT TAX CREDIT
PROPERTY ASSESSMENT

A-rA “Nationwide”

Corporate Headquarters
3663 W. Sixth Street
TAIT_ . Los Angeles, Calif. 90020

PPRAISAL
Comnany Call Collect (213) 385-1663
Consulting Engineers............ E-42
Contemporary Programing....... D-90
Coordinators, AT&T.............. E-45
Corporation for Public

Broadcasting................. D-49
Correspondents Assn., Radio-TV... F-43
Country & Western Programing. ... D-77

County Population............... C-271
CTV Television Network . ......... D-50
D
Data processing services........ D-16

Demographics of TV

Markets . ...... B-1, B-77, B-80, B-81
Distributors, Equipment........... E-1
Distributors, Programs........... D-52

E

Educational Broadcasting Corp..... D-49
Employment Services............
Engineers, Consulting............
Equipment Buyer's Guide ........

Equipment Manufacturers, Distributors
Equipment Manufacturers, International
................................ F-63
F

Farm Broadcasters,

National Assn.of.............. F-30
Federal Communications

Consulting Engineers,

Assn.of ........... ..o oL F-39

Federal Communications Commission

Executives & Staff.............. ~A-9
Organization Chart.............. A-8
Past Members................. A-10
Rules Regulating Radio-TV....... A-11
Film Distributors for TV........... D-52
Financial Consultants............. F-5
Financial Figures, Radio........ C-344
Financial Figures, TV........... B-175
Financing, Station................. F-9

FM Stations
Assignments of FM Stations, U.S. C-335
Authorized . .................. C-344

By Call Letters, Canada....... C-301
By Call Letters, US........... C-292
By Frequency, Canadian...... C-334
By Frequency, US............. C-323
Channels.................... C-323
Directory of .. ... C-1
In Northern Mexico............ C-268
Foreign TV. ... ................ .. B-141
Formats, Radio Programing....... D-74
Frequencies
Bermuda.................... C-268
Canadian AM................ C-332
Canadian FM................ C-334
Mexican AM................... C-266
Mexican FM................... C-268
United States AM............ C-302
United States FM............. C-323
Frequency Measuring Services. .. .. E-45
G
Galleries, Radio-TV in Congress. ... F-36
Global Television Network. . ....... D-50
Government Agencies............ F-45
Group Ownership of Stations. . ... A-34
H
History of Broadcasting........... A-1
Hughes Television Network ... .... D-43
|
Independent Media Buying/
Planning Sves.................. D-7

index to Advertisers............... vii

International Broadcasting........ F-55
International Communication Agency
................................ F-46
International Equipment........... F-63
International Producers............ F-60

International Stations in the U.S... C-269
International Television. . ... B-141, F-55
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Founded in 1931 as Broadcasting®— The News Magazine of
the Fifth Estate. O Broadcast Advertising® was acquired in
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Television* in 1961. Broad, ng — Tel g was in-
troduced in 1946. 0 Mi of Broadcasting are
under University Microfilms, 300 North Zeeb Road, Ann Ar-
bor, Mich. 48103. O *Reg. U.S. Patent Office. O Copyright
1979 by Broadcasting Publications Inc.

bl



www.americanradiohistory.com

 American Data

:Research Park H
1 3 R O.Bax5228, " AL A
Tieet : ‘ 3 Huntsville, Alabama 35805 USA" |«
4 . YO T i = Bhone 20583 -5 080 e i

T W T 72 B (25 s heht i
Sauya ) A_gNor*nh An‘—ngt;;f_xl:_grj‘;l:’ﬁiﬁps‘cbmp_a’ny'_

No matter what your

company’s production S5 AUSTRIAL < Electro-Diesel
specnglty, news, com- . AUSTRALIA:: Magna-Techtronics ',
mercial, programming, BRAZIL: . Centelec . .
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WAGA-TV Atlanta
WSBK-TV Boston
WJIKW-TV Clevelana
WJBK-TV Detroit
WITI-TV Milwaukee
KCST-TV San Diego
WSPD-TV Toledo
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Broadcasting in General

The ABC’s
of radio
and television

A description of broadcasting—how
it evolved, how it works, how it is
regulated—as reported by the FCC

One of the most dramatic developments of 20th Cen-
tury technology has been the use of radio waves—
electromagnetic radiations traveling at the speed of
light—for communication. Radio communication
designed for reception by the general public is known
as “‘broadcasting.”” Radio waves of different frequen-
cies (number of cycles per second) can be ‘‘tuned.”
Hence, signals from many sources can be received on a
radio set without interfering with each other.

In everyday language, the term ‘“‘radio’’ refers to
aural (sound¥ broadcasting, which is received from
amplitude-modulated (AM) or frequency-modulated
(FM) stations. ““Television,” another form of radio, is
received from stations making both visual and aural
transmissions. AM radio, sometimes called standard
broadcasting, was the earliest broadcast service and
operates on relatively low **medium”’ frequencies. FM
and TV are newer and occupy considerably higher fre-
quency bands.

Radio communications was born of many minds and
developments. In the 1860’s, the Scottish physicist,
James Clerk Maxwell, predicted the existence of radio
waves. Heinrich Rudolph Hertz, the German
physicist, later demonstrated that rapid variations of
electric current can be projected into space in the form
of waves similar to those of light and heat. (His con-
tributions have been honored internationally by the
adoption of Hertz as a synonym for cycles per second.)
In 1895, the Italian engineer, Guglieimo Marconi,
transmitted radio signals for a short distance, and at
the turn of the century, conducted successful trans-
Atlantic tests.

The first practical application of radio was for ship-
to-ship and ship-to-shore telegraphic communication.
Marine disasters early demonstrated the speed and
effectiveness of radiotelegraphy for saving life and pro-
perty at sea.

This new communication medium was first known
as “‘wireless.”” American use of the term *‘radio” is
traced 10 about 1912 when the Navy, feeling that

“wireless’’ was too inclusive, adopted the word
“radiotelegraph.”” The use of the word “broadcast™
(originally a way to sow seed) stems from early U.S.
naval references to ‘‘broadcast’ or orders to the fleet.
Now it is used to describe radio service to the public.

The origin of the first voice broadcast is a subject for
debate. Claims to that distinction range from *‘Hello,
Rainey,” said to have been transmitted by Nathan B.
Stubblefield to a neighbor, Rainey T. Wells, in a dem-
onstration near Murray, Ky., in 1892, to an impromptu
program from Brant Rock, Mass., by Reginald A. Fes-
senden in 1906, which was picked up by nearby ships.

There were other early experimental audio transmis-
sions. Lee De Forest put singer Enrico Caruso on the
airin 1910, and there were trans-Atlantic voice tests by
the Bell Telephone Co. at Arlington, Va., in 1915. But
it was not until after World War [ that regular broad-
casting began.

The identity of the *‘first” broadcasting station is
also a matter of conflicting claims. This is due largely
to the fact that some pioneer AM broadcast stations
developed from experimental operations. Although
KDKA Pittsburgh did not receive a regular broadcast-
ing license until Nov. 7, 1921, it furnished programs
under a different authorization before that date.
Records of the Department of Commerce, which then
supervised radio, indicate that the first station issued a
regular broadcasting license was WBZ Springfield,
Mass. on Sept. 15, 1921. (WBZ is now assigned to
Boston.)

There was experimental network operation over
telephone lines as early as 1922. In that year WJZ (now
WABC) New York and WGY Schenectady, N.Y.,
broadcast the World Series. Early in 1923 WEAF (now
WNBC) New York and WNAC Boston picked up a
football game from Chicago. Later that same year
WEAF and WGY were connected with KDKA Pitts-
burgh and KYW Chicago (now Philadelphia) to carry
talks made at a dinner in New York. President
Coolidge's message to Congress was broadcast by six
stations in 1923.

In 1926 the National Broadcasting Co., a subsidiary
of RCA Corp., started the first regular network with 24
stations. For its first coast-to-coast hookup, in 1927, it
broadcast a football game. In that same year, the Col-
umbia Broadcasting System, first called the Columbia
Phonograph Broadcasting System, was organized.

For some years NBC operated two networks, the Red
and the Blue, but when the FCC adopted chain-broad-
casting rules in the early forties, one organization was
prohibited from operating two networks serving the
same area at the same time. RCA sold the Biue Net-
work to Edward J. Noble in 1943. It ultimately became
the American Broadcasting Co. (In 1968, ABC itself
was given a limited exception to the dual-network rule
in order to operate four radio networks, each providing
a specific service.)
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FM and TV broadcasting emerged from their experi-
mental stage just before U.S. entry into World War II.
Wartime restrictions retarded expansion of radio
facilities, although the emergency produced new tech-
niques and apparatus that are in use today. In the
decades following the war, broadcasting expanded
domestically, and the development of communication
satellites has opened new possibilities for international
relay.

Regulation of Broadcasting

The Wireless Ship Actof 1910 applied to use of radio
by ships, but the Radio Act of 1912 was the first
domestic law for general control of radio. It made the
Secretary of Commerce and Labor responsible for
licensing radio stations and operators.

Early broadcasting was experimental and, therefore,
noncommercial. In 1919 radiotelephone experiments
were enabled to operate as ‘‘limited commercial sta-
tions.” In 1922 the wavelength of 360 meters (approx-
imately 830 kilocycles per second) was assigned for the
transmission of ‘‘important news items, entertain-
ment, lectures, sermons, and similar matter.”

Recommendations of the first National Radio Con-
ference in 1922 resulted in further regulations by the
Secretary of Commerce. A new type of AM broadcast
station came into being, with minimum power of 500
watts and maximum of 1000 watts (1 kilowatt). Two
frequencies (750 and 833 kilocycles per second) were
assigned for program transmission.

So rapid was the development of AM broadcasting
that, upon recommendation of subsequent National
Radio Conferences in 1923 and 1924, the Department
of Commerce allocated 550 to 1500 kilocycles per sec-
ond for standard broadcast and authorized operating
power up to 5000 watts (5 kilowatts).

Increasing numbers of AM stations caused so much
interference that, in 1925, a fourth National Radio
Conference asked for a limitation on broadcast time
and power. The Secretary of Commerce was unable to
deal with the situation because court decisions held
that the Radio Act of 1912 did not give him this
authority. As a result, many broadcasters changed their
frequencies and increased their power and operating
time at will, regardless of the effect on other stations,
producing bediam on the air.

In 1926 President Coolidge urged Congress to
remedy matters. The result was the Dill-White Radio
Act of 1927.

Federal Radio Commission

The Radio Act of 1927 created a five-member
Federal Radio Commission to issue station licenses,
allocate frequency bands to various services, assign
specific frequencies to individual stations, and control
station power. The same act delegated to the Secretary
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of Commerce authority to inspect radio stations, to ex-
amine and license radio operators, and to assign radio
call signs.

Much of the early effort of the Federal Radio Com-
mission was required to straighten out the confusion in
the broadcast band. It was impossible to accommodate
the 732 broadcast stations then operating. New regula-
tions caused about 150 of them to surrender their
licenses.

Communications Act of 1934

At the request of President Roosevelt, the Secretary
of Commerce in 1933 appointed an interdepartmental
committee to study electrical communications. The
committee recommended that Congress establish a
single agency to regulate all interstate and foreign com-
munication by wire and radio, including telegraph,
telephone and broadcast. The Communications Act of
1934 created the Federal Communications Commis-
sion for this unified regulation. This is the statute
under which the FCC operates and which it enforces.
Several of its provisions were taken from the earlier
Radio Act.

Federal C icati C

The FCC began operating on July 11, 1934, as an in-
dependent federal agency headed by seven commis-
sioners, who are appointed by the President with the
advice and consent of the Senate.

FCC Broadcast Regulation

One of the FCC’s major activities is the regulation of
broadcasting. This has three phases.

The first is the allocation of space in the radio fre-
quency spectrum to the broadcast services and to many
nonbroadcast services which also must be accommo-
dated. In view of the tremendously increased use of

radio technology in recent decades, the competing de-
mands for freq ies are among the cc ission’s
most pressing problems. Fortunately, as technology
has advanced, frequencies higher and higher in the
spectrum have become usable. Apart from the fre-
quencies used for broadcasting, frequencies in other
portions of the spectrum are allocated for “‘broadcast
auxiliary use by remote pickup and other transmitters
auxiliary to main broadcast stations (see Auxiliary
Broadcast Services).

The second phase of regulation is the assignment of
stations in each service within the allocated frequency
bands, with specific location, frequency and power. The
chief consideration, although by no means the only
one, is to avoid interference with other stations on the
same channel (frequency) or channels adjacent in the
spectrum. If his application is granted, an applicant for

a new station or for changed facilities receives a con-
struction permit. Later, when the station is built and it
is capable of operating as proposed, a license to operate
is issued.

The third phase is regulation of existing stations: in-
spection to see that stations are operating in accordance
with FCC rules and technical provisions of their
authorizations, modifying the authorizations when
necessary, assigning station call letters, licensing
transmitter operators, processing requests to assign the
station license to another party or transfer control of
the licensee corporation, and processing applications
for renewal of license. At renewal time the commission
reviews the station’s record to see if it is operating in
the public interest.

The Nature of American
Broadcasting

Although educational and other noncommercial sta-
tions share the airwaves, the American broadcasting
system for the most part is a commercial system. In
this respect it is supported by revenues from those who
advertise goods or services to the audience. Advertis-
ing messages are presented as commercial *‘spot an-
nouncements’’ before, during, and after programs, or
as a part of ‘‘sponsored’’ programs.

Broadcast stations are licensed to serve the public in-
terest, convenience and necessity. Because radio chan-
nels are limited and are pert of the public domain, it is
important to entrust them to licensees with a sense of
public responsibility. By law, each license must contain
a statement that the licensee does not have any right to
operate the station or use the frequency beyond the
term of license. The maximum term of license is three
years. [Editor’s note: legislation pending at press
time may have lengthened license terms to five years.)

Under requirements of the Communications Act,
applicants must be legally, technically and financially
qualified, and they must show that their proposed
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There were 8,608 radio stations operating in the United States at
the end of 1978. Of these, 4,547 were commercial AM’s, 3,079
were commercial FM’s and 982 were noncommercial FM’s. There
were 988 operating television stations: 516 commercial VHF’s, 212
commercial UHF’s, 102 noncommercial VHF’s and 158
noncommercial UHF’s. Most commercial TV’s are network-
affiliated; approximately 100 operate as independents.

No single entity may own more than seven stations in each
service (AM, FM or TV). In TV, no more than five may be VHE
No owner may have two stations of the same service in the same
community. No owner of three VHF’s in the top 50 markets may
purchase other VHF’s in the top 50 without a showing of
compelling public interest. Newspaper owners may no longer
purchase broadcast properties in the same market, nor may radio
station owners acquire TV stations there, nor TV owners radio
outlets. TV stations may no longer acquire cable TV franchises in
the same city, and networks may not own cable systems at all.

In 1977, the last year for which official FCC figures are available,
commercial broadcasting had total revenues of $8.2 billion. Profits
were $1.6 billion. Television accounted for $5.9 billion (72.0%) of
revenues and $1.4 billion (85.1%) of profits; radio, for $2.3 billion
(28.0%) and $246 million (14.9%). Public broadcasting had a 1977
income of $482.1 million—28.1% from the federal government.

There are more than 73 million U.S. homes (98% of all homes)
with television sets, about 47% of which have more than one set.
About 58 million sets are color. It is estimated that about 93% of
TV homes can receive UHF signals, and that about 16% are linked
with cable systems, according to Arbitron Television. There are an
estimated 444 million radio sets in the U.S., 328 million (74%) of
them in homes and 116 million (26%) out of homes.

The average American home watches TV for six hours and
eleven minutes a day, according to A.C. Nielsen statistics. And the
latest study by The Roper Organization (commissioned by the
Television Information Office) shows that 64% of the U.S. public
turns to TV as the source of most of its news, and that 51% ranks it
as the most believable news source.

The average 30-second prime-time network television
announcement now costs $60,000 (the highest cost to date, for the
first television broadcast of the film ‘‘Gone With the Wind,’ was
$130,000; low-rated spots average about $45,000). An estimated
102 million people watched the 1978 Super Bowl telecast. Minute
announcements during that event cost $344,000. Thirty-second
announcements on individual TV stations range from $15,000 in
top-rated specials in major markets to as low as $10 in the second-
hundred markets. Radio spots cost from $300 or more in major
markets to less than a dollar in small towns.
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operation would be in the public interest. They must be
citizens of the United States. Corporations with alien
officers or directors or with more than one-fifth of the
capital stock controlled by foreign interests may not be
licensed.

Penalties for broadcast station violations, depending
upon the degree of seriousness, range from repri-
mands, fines up to $10,000, and short-term probation-
ary licenses to denial of license renewal, or even
license revocation. Cease and desist orders may also be
issued.

In 1965 the commission provided for public inspec-
tion of certain records of broadcast stations in the com-
munities they serve. These are mainly duplicate copies
of records in the public files of the commission in
Washington, and include licenses, records of owner-
ship, applications to the FCC and related material, net-
work affiliation contracts and employment reports.

Under the Communications Act, it is the respon-
sibility of each broadcast licensee to program in the
public interest. The commission does not prescribe the
time to be devoted to news, education, religion, music,
public issues, or other subjects. Programing can vary
with community needs at the discretion of the station
licensee.

Licensees are expected to ascertain and meet the
needs of their communities in programing. Applicants
must show how community needs and interest have
been determined and how they will be met. The com-
mission periodically reviews station performance,
usually in connection with the license renewal applica-
tion, to determine whether the licensee has lived up to
its obligations and the promises it made in obtaining
permission to use the public airwaves.

The commission is forbidden by law from censoring
programs. The Communications Act, Section 326,
states: ‘‘Nothing in this Act shall be understood or
construed to give the commission the power of censor-
ship over the radio communications of signals
transmitted by any radio station, and no regulation or
condition shall be promulgated or fixed by the commis-
sion which shall interfere with the right of free speech
by means of radio communication.”

Fairness —The commission has held that when a
station presents one viewpoint on a controversial
public issue, the public interest requires that reasona-
ble opportunity be afforded for the presentation of op-
posing viewpoints. This is the *‘Fairness Doctrine.’” It
stems from a policy on editorializing announced in
1949, supported by a 1959 amendment to the Com-
munications Act, which obligates broadcasters ‘‘to
afford reasonable opportunity for the discussion of
conflicting views of public importance.” In 1967, the
commission adopted specific rules requiring stations to
notify persons when personal attacks were made on
them in discussion of controversial public issues (with
certain exceptions such as newscasts). The same re-
quirement was also applied to station editorials endors-
ing or opposing a political candidate. These rules were
upheld by the Supreme Court in 1969.

Section 315.—Section 315 of the Communica-
tions Act provides: (a) “If any licensee shall permit
any person who is a legally qualified candidate for any
public office to use a broadcasting station, he shall
afford equal opportunities to all other such candidates
for that office in the use of such broadcasting station;
provided, that such licensee shall have no power of
censorship over the material broadcast under the provi-
sions of this section. No obligation is hereby imposed
upon any licensee to allow the use of its station by any
such candidate....(b) The charges made for the use of
any broadcast station for any of the purposes set forth
in this section shall not exceed the charges made for
comparable use of such station for other purposes....”"
In 1959 the act was amended to exempt from the equal-
time requirement appearances by candidates on
newscasts, news interviews and other news coverage.

A problem in connection with this statute is that it
requires a station presenting one candidate to afford
equal opportunities to all other legally qualified candi-
dates for the same office, including, often, some who
have no chance of prevailing in the election. In 1960
Cong| pended this requi for the presiden-
tial election, thus making possible the broadcast de-
bates between the Democratic and Republican candi-
dates without stations having to give equal time to the
numerous other presi ial candid: p ing
small parties. A similar provision on a permanent basis
is contained in legislation passed by Congress in Sep-
tember 1970.

Advertising. —The commission does not regulate
individual commercials. In considering applications for
new stations, renewals and transfers, it does consider
whether overcommercialization contrary to the pul;lic
interest may be involved. Radio applicants proposing

more than 18 minutes of commercials per hour must
justify their policies to the cc ission. There is no
commercial quota in FCC rules, but the 18-minute
benchmark is part of the National Association of
Broadcasters Radio Code. The NAB Television Code
specifies a commercial maximum of 16 minutes per
hour. (See section on Industry Self-Regulation).

Under a cooperative arrangement with the Federal
Trade Commission, which has jurisdiction over faise
and misleading advertising, the FCC notifies stations
of broadcast advertising cited by the FTC so that they
may take any necessary action that is consistent with
their obligation to operate in the public interest.

Stations and producers of advertising are expected to
cooperate in controlling the sound volume (loudness)
of commercials.

“Payola” and “rigged quiz shows".—Revela-
tions about programs in the late 1950’s led to amend-
ments to the Communications Act in 1960. These
made more explicit a station’s obligation to make an
announcement when money or other consideration is
received for the presentation of broadcast material
(e.g., money received by a disk jockey for playing a
record). They made illegal ‘the presentation of pro-
grams purporting to be contests of knowledge or skill
where the result is in any way prearranged.

Lotteries, obscenity and fraud.—The U.S.
Criminal Code prohibits broadcast of information con-
cerning ‘‘any lottery, gift enterprise, or similar
scheme,” also utterance of obscene, indecent or
profane language, or fraud by wire, radio or television.
To be regarded as a “‘lottery,” a giveaway arrangement
must involve a prize, chance, and ‘‘consideration.”” A
number of commission and court decisions have deait
with these concepts in particular situations, especially
as to what is *‘consideration.” (It has been held, for in-
stance, that having to go to a particular store or listen
to a particular program is not ‘‘consideration.”)

Sale of time and station management.—The
Communications Act declares that broadcasting is not
a common carrier operation. Unlike common carriers,
broadcasters are not required to sell or to give time to
all who seek to go on the air, nor are they subject to
regulation of rates and business affairs. Because pro-
graming is primarily the responsibility of broadcast
licensees, the commission does not ordinarily monitor
individual programs, or require the filing of scripts.
However, stations are required to keep logs showing
the programs presented and records of requests for po-
litical time.

The commission does not maintain surveillance of
the day-to-day internal management of broadcast sta-
tions, or regulate time charges, profits, artists’ salaries
or employe relations. It licenses only stations and their
transmitter operators, not announcers, disk jockeys or
other personnel, except where they are employed as
transmitter operators. Stations are required to keep
technical and maintenance logs as well as program
logs.

Industry  self-reguiation.—Radio and TV
“‘codes” are administered by the National Association
of Broad s for the and voluntary com-
pliance of stations subscribing to the codes. The codes
govern programing and advertising practices.

Networks.—The commission does not license net-
works as such, only individual stations. Station licen-
sees are subject to the chain broadcasting regulations
adopted by the commission in 1941 to further competi-
tion in broadcasting. These rules have been supple-
mented by further regulations adopted from time to
time.

Monopoly.—One of the commission’s foremost
concerns is promotion of diversification in the broad-
cast media, avoiding monopoly or undue concentration
of control. Commission rules prohibit the same person
or group from operating more than one station in the
same service (AM, FM or TV) in the same locality.
They also limit to seven the number of stations in the
same service that may be commonly owned in the na-
tion as a whole (only five of any group of TV stations
may be VHF). Acquisition of more than three TV sta-
tions (only two of which may be VHF) in the 50 largest
TV markets is permitted only upon a compelling show-
ing that it would be in the public interest. New licen-
sees are now also prohibited from owning more than

- one full-time station (AM, FM, TV) in the same

locality.

Recelvers.—The advent of “‘wireless” prompted
amateurs and others interested in listening in on
Morse code radiotelegraph transmissions to acquire
receiving sets. Inexpensive crystal frequency detectors
boomed the production of homemade and commer-
cially manufactured receivers. Then the rise of broad-
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casting aroused public interest in owning sets, battery
operated at first, to receive regular programs. Receivers
operated by house current came on the market about
1928. Development of the transistor in 1948 led to
their use in place of tubes in sets. Successive stages in
TV receiver development have taken sets from black-
and-white to color, and VHF-only to all-channel (VHF
and UHF) capability (see chapter on TV Broadcast).

The commission does not license receivers. How-
ever, it does require manufacturers to limit radiation
that may interfere with radio or TV reception.

Call letters. —International agreement provides for
national identification of a radio station by the first let-
ter or first two letters of its assigned call signal, and for
this purpose the alphabet is apportioned among na-
tions. Broadcast stations in the United States use call
letters beginning with K or W. Generally, those begin-
ning with K are assigned to stations west of the
Mississippi River and in the territories or possessions,
while W is assigned east of the Mississippi.

During radio’s infancy, most of the broadcast sta-
tions were in the East. As inland stations developed,
the Mississippi River was made the dividing line be-
tween K and W calls. However, KDK A Pittsburgh and
some other eastern stations authorized before this
system went into effect have retained their K calls, and
similarly some pioneer stations west of the Mississippi
have kept their W calls. Most of the early broadcast call
signs contained only three letters. These combinations
were soon exhausted and stations were assigned four-
letter calls. Since many AM licensees also operate FM
and TV stations, a common practice is to use the AM
call letters followed by “-FM"* or “-TV.®

National defense.—In cooperation with military
and civil defe ies, the cc ission has estab-
lished the E Broad Sy , based on
voluntary participation by the broadcast industry. EBS
facilities are for the primary purpose of giving
emergency warning and advice to the public in event of
attack, but they are put to peacetime use in alerting au-
diences to serious weather and other emergencies
threatening life and property.

Broadcast Operation

Frequencies and Station Assignments.—Radio
frequencies differ in characteristics, and each service is
assigned to a frequency band to suit its needs.

The AM aural service, sometimes called standard
broadcast, occupies the band from 535 kilocycles per
second to 1605 kc/s. Radio waves travel with the same
speed as light, and are of different *‘frequencies’ (cy-
cles per second) and *‘wavelengths’ (distance between
points in successive cycles). *‘Frequency’ and
‘“‘wavelength’ vary inversely with each other. The lat-
ter term was formerly used generally to describe a par-
ticular radio wave, and still is in some other countries;
but in the United States the use of ‘‘frequency” is
much more common. The ‘‘medium” frequencies
such as the AM band are usually referred to by their
number of kilocycles (1000 cycles) per second, or, for
short “‘kilocycles.” The higher frequencies are usually
referred to by the number of megacycles (1000 kilocy-
cles or 1,000,000 cycles) per second, or **megacycles.””
The term *‘gigacycle’” has come into use in more re-
cent years, meaning 1,000,000,000 cycles per second
(1,000 megacyles), to describe the much higher fre-
quencies now being used in many services although
not in broadcasting as such. The term ‘‘Hertz” as a
synonym for cycle per second has recently been agreed
upon internationally and domestically, along with its
derivities *‘kilohertz,” ‘‘megahertz,” etc. The usable
frequency spectrum has constantly expanded upward
with developing technology, so that what were once
“‘high” frequencies are near the low end of the total
spectrum used. AM stations are assigned at 10 kc/s in-
tervals beginning at 540 kc/s, providing 107 frequen-
cies.

FM broadcasting occupies the frequencies from 88 to
108 mhz, with 100 channels of 200 khz width each, the
lowest 20 of them reserved for educational use. Both
the center frequency (e.g., *93.1 mhz") and the desig-
nated channel number from 201 to 300 are used (e.g.,
*‘channel 201" is ““88.1 mhz’’), although channel
numbers are not in popular usage since they are not on
FM receivers.

In television, where wider channels are required to
carry both picture and sound, each channel is 6 mhz
wide. The very high frequency (VHF) portion of the
television service occupies the frequencies 54 to 72
mhz (channels 2, 3 and 4), 76 to 88 mhz (channels §
and 6) and 174 to 216 mhz (channels 7 through 13).
The ultra high frequency (UHF) portion of the televi-



www.americanradiohistory.com

A B C’s of Radio-TV

sion service occupies the frequencies from 470 to 890
mhz (channels 14 through 83). Designated channel
numbers identify the frequency assignments (e.g.,
54-60 mhz is *“Channel 2*"). There is no “Channel 1"’
in television.

Although “‘AM™ and “FM" are often used to refer
to the standard broadcast and FM broadcast services,
these terms more properly apply to the methods,
“‘amplitude modulation’ and ‘‘frequency modula-
tion,” used to impress aural or visual intelligence on
the carrier wave. The ““AM" principle is used not only
in the standard broadcast service but also in the picture
portion of television and in the international ‘‘short-
wave"’ service. The “FM" principle is used both in the
FM broadcast service and in the sound portion of
television.

In all the broadcast services, the same aural or visual
channel can be used in different places if the stations
are far enough apart not to interfere with one another
or with stations on adjacent or technically related chan-
nels. A TV station may be required to ‘“‘offset”* 10 khz
above or below its normal carrier frequency. The chan-
nel assigned to such a station is then designated
“‘plus™ or “‘minus’’ as the case may be. This makes
more TV assignments possible and reduces the
possibility of interference.

AM and FM Systems

Without being too technical, this is how an aural sta-
tion works:

A person talks into a microphone as if it were a
telephone. His voice sets up vibrations of varying in-
tensity and frequency. The lower the pitch the slower
the vibration. A cycle, or wavelength, is one complete
performance of a vibration.

In the microphone these vibrations are converted
into electrical impulses which are then greatly
amplified at the transmitter before being put on the
“‘carrier’’ wave. The intensity and frequency of the car-
rier wave are constant. This wave, by itself, does not
transmit music or speech, so it is varied to correspond
with fluctuations of the speech or music received at the
microphone. This is called *‘modulation.”

In AM broadcast the audio waves are impressed on
the carrier wave in a manner to cause its amplitude (or
power) to vary with the audio waves. The frequency of
the carrier remains constant. This is known as
amplitude modulation. In frequency modulation
(FM), the amplitude remains unchanged but the fre-
quency is varied in a manner corresponding to the
voice or music to be transmitted.

These modulated waves radiate from the antenna
tower at approximately 186,000 miles per second (the
speed of light). Some of them follow the contour of the
ground and are called “‘groundwaves.” Others dart up-
ward and are called ‘‘skywaves.” At night the skywave
portions of tr issions in the d broadcast
(AM) frequencies are reflected back to earth by electri-
cal particles in the “‘ionosphere™ portion of the at-
mosphere. This gives the listener a choice of more dis-
tant AM stations at night, but also increases inter-
ference. Daytime reception is largely dependent upon
groundwaves.

Radio waves may pass through buildings and other
objects but are subject to absorption or interference.
As in the case of ripples on water, radio vibrations
weaken with distance. Seasonal disturbances and
sunspot periods can throw them off course and cause
*“freak’ reception.

AM broadcast stations use *‘medium waves.” That is
to say, they transmit 540,000 to 1,600,000 waves a sec-
ond or 540 to 1600 “*kilocycles™ or “‘kilohertz.”” At
540,000 waves a second, the distance between the
crests is approximately 1,800 feet.

The so-called “‘shortwave’ (international long-dis-
tance) broadcast stations transmit in the frequency
rang 6 mhz to 25 mhz (mhz = 1 million cycles/sec-
ond). These waves are sent out one after another so
rapidly that the distance between their crests (wave
length) is only about 37 to 150 feet).

FM and TV stations, broadcasting in the very high
and ultra high frequencies, send out even shorter, or
very short, waves. (The word “‘shortwave” came into
use before there was technology to use these other
parts of the spectrum.)

The modulated radio wave from the radio station is
picked up by the home receiving antenna. In other
words, the wave sets up in the receiving antenna a cur-
rent having the same frequency characteristics as the
one transmitted. In the receiver the audio and carrier
waves are separated by a device called a detector or
demodulator. The carrier wave, no longer needed, is
dissipated while the audio wave is relayed to the

loudspeaker where it is transformed back into the
sound that is heard by the listener. (Television opera-
tion is discussed in TV Broadcast.)

Relay of Broadcasts

Simultaneous relay of broadcasting, including “‘net-
works,” depends upon wire, cable, or radio connecting
facilities (common carrier or private). Most live-talent
radio network programs are sent over telephone cir-
cuits, many across the continent, for rebroadcast. For
local broadcasts, stations usually employ wire connec-
tions between studio and transmitter, but some use
radio links (see Auxiliary Broadcast Services).

Broadcast programs can also be picked out of the air
for rebroadcast. TV, because of its characteristics, can-
not be sent over ordinary wire lines but depends upon
coaxial cable or microwave relay. Both of these
methods also handle AM and FM transmission as well
as telephone and telegraph communication.

Transmitting Antennas

In the AM service, antenna height above ground is
not usually a matter of much importance. The entire
antenna structure acts as the antenna and usually
varies in height with the frequency of the transmis-
sion. Few AM antennas exceed 1,000 feet in height
and most are considerably less. By contrast, in FM and
TV, where transmission follows ‘‘line of sight,”” service
depends on the location of the receiver in relation to
the transmitting antenna. Here, antenna height is ex-
tremely important. While FM and TV antennas them-
selves are short, they are often situated atop natural or
manmade structures which give greater height, such as
tall buildings, mountain tops, or tall antenna towers
specifically built for this purpose. TV towers extend as
much as 2,000 feet above ground and higher.

In the interest of safety to air navigation, authoriza-
tions for broadcast transmitting antennas must usually
be coordinated with the Federal Aviation Administra-
tion. Those over a certain height (usually 200 feet)
must be painted and lighted. To further minimize the
hazard to air traffic, shared use of tall towers, or loca-
tion of all tall antennas of a given area on an “‘antenna
farm®’ is being encouraged.

*‘Directional antennas’” consist of more than one
radiating element (the tower in AM), with phasing of
the radiation from a series of towers so arranged that
radiations cancel each other in some directions and
reinforce each other in other directions. Sometimes
they are used to increase radiation and service in a par-
ticular direction. More commonly, the purpose is to
restrict radiation in one or more directions, usually to
avoid interference to other stations.

As AM stations began to multiply on shared chan-
nels, it became necessary to employ directional anten-
nas to prevent interference. Since 1937, directional an-
tennas have helped new stations squeeze into the con-
gested AM broadcast band. Most full-time (day and
night) AM stations operate directionally at night.
Directional antenna arrays can produce *‘figure eight”
and more complicated service patterns. A complete ar-
ray may include 12 towers. Directional antennas also
are used in international communication and
microwave relay to beam transmissions to particular
points. Some FM and TV stations now use directional
antennas.

AM Broadcast

Amplitude modulation is the oldest system of pro-
gram transmission. The pioneer AM broadcast service
started operation on the low frequencies it still uses
now—535 to 1605 khz.

AM broadcast stations use power of 250 w to 50 kw
(50,000 w) —the maximum power permitted by the
commission.

Classes of AM Stations

These are four major AM classes:

Class | stations operating on ‘‘clear” channels and
usually with 50 kw power (never less than 10 kw) to
serve remote rural areas as well as large centers of
population. The U.S. has Class I priority on 45 clear
channels. (Other North American countries have their
own Class I priorities, some shared by the U.S.) There
arel only one or two Class I stations on each clear chan-
nel.

A Class II station is a secondary station on a clear
channel, operating with a power of 250 w to 50 kw. It
serves a population center and an adjacent rural area,
and is so operated as not to interfere with the extensive
services rendered by major clear channel stations (both
U.S. and foreign). There are 29 channels on which
Class Il stations may operate.

A Class Ill station shares a “regional”’ channel with
numerous similar stations, using power of 500 w to §
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kw to serve a center of population and an adjacent rural
area. There are 41 regional channels and more than
2,000 Class 11l stations.

A Class 1V station operates on a ‘‘local’’ channel
(shared by many similar stations elsewhere), employ-
ing a maximum power of | kw day and 250 w night.
There are six local channels, each occupied by 150 or
more stations.

“‘Clear channels’” are frequencies set apart by inter-
national agreement for use primarily by high-powered
stations designed to serve wide areas with groundwave
and (at night) skywave service, particularly remote
rural areas. Listeners living outside populous com-
munities depend for night-time AM service on the
skywave signals of distant clear-channel stations. The
signals of Class I stations receive a high degree of pro-
tection from interference to make this wide service
possible.

Day and Night Service. —Of the two types of sig-
nal, groundwave and skywave, groundwave service is
steadier, more reliable, and is called ‘‘primary” ser-
vice. Skywave or ‘‘secondary’’ service is available at
night because skywave signals, lost in the daylight, are

d from the io h Since skywaves cover
tremendous distances, Class | stations can render
skywave service across 700 miles or more. This service
is subject to ‘‘fading,” varying with changes in such
factors as time of day, weather, latitude, atmospheric
noise, and sunspot activity, hence the name “second-
ary.” Because of the high power and extent of protec-
tion required for skywave signals to afford useful ser-
vice, only Class [ stations are authorized for skywave
service.

Because skywave transmission is a factor in the AM
frequencies at night, the number of AM stations
operating at night must be limited. Therefore, slightly
more than half of U.S. AM stations are licensed for
daytime-only operation, sunrise to sunset, although on
many frequencies most of them are also permitted to
operate, usually with reduced power, starting at 6 a.m.
when that is before sunrise (so-called “presunrise”
operation).

In the early 1960s, the AM band was experiencing
congestion and interference. At the same time, some
service needs, such as night-time primary service to
large portions of the country, were not being met.
Therefore, in 1964, the assignment rules for new AM
stations, or for more powerful facilities, were tightened
to prevent interference and preserve the AM potential
for more efficient use.

Facilities authorized from 1964 to 1968 involved
minimal interference and provided the first local radio
outlets for a number of communities. Still there were
unfulfilled service needs, particularly at night, and so
in July 1968, the commission stopped accepting AM
applications while it studied how to utilize the limited
potential for new stations in the AM band. At that time
there were 4,215 AM stations on the air in this coun-
try; another hundred that had been previously
authorized were expected to come on the air in suc-
ceeding months. There were more than twice as many
AM as FM stations on the air.

The next year, new rules were proposed under which
the commission would, to a greater extent, regard AM
and FM as a single aural service. New AM stations
would be authorized only where they would bring a pri-
mary service to a substantial area not receiving such
service from existing AM or FM stations, and would
not be granted if an FM channel were available which
would bring the same service benefits. FM develop-
ment would be encouraged because of technical
qualities of this service, including ample night-time
coverage and relative lack of interference when new
stations are added.

The rules, which would be rather restrictive, are not
contemplated as permanent, but rather would apply in
the near future, for perhaps five years, while the com-
mission examines what use can best be made of the
limited remaining AM spectrum space.

FM Broadcast

Frequency modulation broadcast has several advan-
tages over the older amplitude modulation. FM has
higher fidelity characteristics and is freer of static, fad-
ing and background overlapping of other stations’ pro-
grams.

FM’s greater tonal range is due primarily to the fact
that it uses a wider channel than that employed for AM
broadcast. Then, too, it occupies a higher portion of
the radio spectrum where there is less static and other
noise than at lower frequencies. FM receivers have the
particular ability to suppress weaker stations and other
interference.

Since the frequencies on which FM operates do not
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ordinarily reflect back to earth from ionospheric layers
(in skywaves), it is possible for many scattered FM sta-
tions to use the same frequency without interference,
night or day, unlike the AM band.

FM and AM broadcast do not interfere with each
other since they are on widely separated bands. Be-
cause of the difference in their spectrum locations and
the systems used, FM cannot be heard on AM
receivers without special adapters. Likewise, AM can-
not be heard on sets made to receive only FM. How-
ever, combination sets receive both systems. Legis-
lation has been proposed to require all radio sets to
have both AM and FM capability, just as TV sets are
required to receive both VHF and UHF channels.

History.—The principle of frequency modulation
has long been known, but its advantages for broadcast-
ing were not realized until shortly before World War Il.
Largely as a result of interest evoked by extensive
developmental work by Edwin H. Armstrong in the
1930’s, the commission authorized increased FM ex-
perimentation, and in 1940, after extensive public
hearings, provided for FM operation to start Jan. 1,
1941. It set apart 35 channels for commercial and five
channels for noncommercial educational FM.

On Oct. 31, 1940, the commission granted construc-
tion permits for the first 15 FM stations. By the end of
that year there were 10 more. Though all radio con-
struction was frozen during World War I1, more than
40 prewar FM stations continued to serve some 400,-
000 receivers.

FM stations were initially assigned call letters with
numerals added, but in 1943 the present letter system
was adopted. There is optional use of the suffix “FM"
to distinguish these stations from jointly operated AM
station.

Because of skywave interference experienced on the
original FM band of 42-50 mhz per second, the com-
mission in 1945 moved FM to its present higher and
less vulnerable position in the radio spectrum— 88 to
108 mhz. At the same time it increased the number of
channels to 100, providing 80 for commercial and 20
for noncommercial educational use.

FM Zones and Classes.—In 1962, the commission
revised its commercial FM rules to divide the country
into three zones (instead of the previous two). Zone |
includes part or all of 18 northeastern states, plus the
District of Columbia; Zone I-A is limited to Southern
California, and Zone Il includes the rest of the country.

Three classes of commercial FM stations (instead of
the previous two) were created. Class A stations are
assigned to all zones; Class B stations are assigned to
Zones | and I-A, and Class C stations are assigned to
Zone Il

Class A stations are low-powered with a maximum of
3 kw effective radiated power. The maximum power for
Class B stations is 50 kw and for Class C, 100 kw.

An important factor in FM operation is the height of
the antenna above surrounding terrain (see earlier sec-
tion on Transmitting Antennas, line-of-sight transmis-
sion). Therefore stations have maximum antenna
heights in relation to power, 300 feet above average ter-
rain for Class A, 500 feet for Class B and 2,000 feet for
Class C. If the antenna height above average terrain is
greater, power must be reduced commensurately.
Minimum power requirements are also prescribed.

FM reception varies with location of the receiver in
relation to the transmitting antenna. With maximum
power and antenna height, good service extends about
15 miles for Class A stations, 33 miles for Class B, and
64 miles for Class C. The rules also include minimum
mileage separations between stations on the same or
adjacent channels. This is to protect the service from
interference.

In 1963, the commission adopted a table assigning
commercial FM channels to states and communities.
(This is similar to the TV table of channel assign-
ments.) Nearly 3,000 FM channel assignments were
made to nearly 2,000 mainland communities. Assign-
ments in Alaska, Hawaii, Puerto Rico, and the Virgin
Islands were added in 1964.

FM stations owned jointly with AM stations in cities
of more than 100,000 population may not duplicate
AM programing for more than half the FM station’s
broadcast week.

The commission has said it believes that separate
ownership of AM and FM stations is a desirable long-
range goal.

Subsidiary FM service.—To aid FM broadcasters,
the commission in 1955 enabled them to apply for sub-
sidiary communications authorizations for supplemen-
tal service such as background music. Sometimes
called ‘‘functional music,” this specialized service is
offered to stores, factories and other business subscri-
bers.

Originally. subsidiary communications were permit-
ted on a simplex basis, the station devoting part of the
time on its channel to regular broadcasting and part to
this specialized service. Later, rules were adopted re-
quiring subsidiary communications to be on a
multiplex basis, that is, using one or more subchannels
with the main channel used for regular broadcasting.
Subsidiary communications transmissions are received
on special sets in stores, offices and plants of subscri-
bers.

Stereophonic Service—Stereophony is not really
a 20th Century innovation but dates back to experi-
ments performed over wire lines by telephone
engineers in the 1880’s. Even at that time contempor-
ary accounts spoke of being able to ‘‘localize” a
singer’s position on an opera stage by virtue of the sig-
nal strength in either the right or left telephone. Over
the next few decades, there were other experiments in
transmitting binaural sound, but the general impetus
to development came only with post-World War 11
technology in which multiplexing techniques were ap-
plied to FM broadcasting. In 1959, the National
Stereophonic Radio Committee was created to ex-
amine the many proposed systems of FM stereo and
submit a final recommendation to the commission. In
the summer of 1960, six systems were field tested over
KDKA-FM in Pittsburgh, with receivers set up at
Uniontown, Pa. The system of stereo transmission pro-
posed by the General Electric Co. and the Zenith Corp.
was adopted, with broadcasting authorized to start on
June 1, 1961.

TV Broadcast

Television broadcasting is synchronous transmission
of visual and aural programs. The picture phase is ac-
complished by sending a rapid succession of electrical
impulses which the receiver transforms into scenes
and images. Here is a brief explanation of a complex
process.

Monochrome —The scene to be televised is focused
on a special tube in the television camera which has a
small ‘‘screen”™ covered with about 367,000
microscopic dots of a special photo-sensitive subs-
tance. This can be likened to a tiny motion picture
screen and is called a ‘“mosaic.” The varying light from
each part of the scene being televised falls upon these
dots and gives them an electrical charge, the strength
depending upon the amount of light falling upon the
individual dots. Thus each dot becomes a tiny storage
battery and the scene is formed in a pattern of electrical
charges on the mosaic.

The mosaic is ‘‘scanned™ by a tiny beam of
electrons, no larger than the head of a pin, moving
from left to right and progressing downward (just as
the printed page is read by the human eye). This com-
plete process is repeated 60 times per second, and the
horizontal lines of alternate scanning are interlaced so
that 30 complete pictures or ‘‘frames” composed of
525 horizontal lines are produced each second.

As the elctron beam strikes each dot on the mosaic,
the dot is discharged through the electron beam and
the electrical impulses produced are used to modulate
the signals of the TV transmitter. Each time the dots
are discharged by the electron beam they are recharged
by the light produced by the succeeding scene falling
upon them. The succession of individual ‘*‘still®
scenes creates the illusion of motion just as in the case
of motion pictures made on film.

The reproduction by the TV receiver of the pictures
transmitted is just the reverse of the transmission. The
incoming succession of electrical impulses is separated
from the ‘‘carrier,” and after amplification is impressed
on the picture tube grid. The picture tube also has an
electron ‘‘gun’’ which shoots out a tiny beam of
electrons which moves from left to right and progresses
downward on the face of the picture tube.

The face of the tube is coated with a material which
fluoresces or gives off light at the point where it is
struck by the electron beam. In the absence of a televi-
sion signal the whole face of the picture tube is illumi-
nated equally by a series of closely spaced horizontal
lines. When a TV signal is placed on the grid of the pic-
ture tube, it controls the strength of the electron beam
and hence the amount of light on the face of the tube.
If the scanning of the electron beam in the picture tube
is kept in perfect step with the scanning of the electron
beam in the TV camera, the picture tube will reproduce
the lights and shadows of the subject scene, and the
succession of such scenes produces the illusion of mo-
tion.

In brief, the picture seen by the viewer is actually
produced by a flickering spot of light moving rapidly
across and down the face of the picture tube. The
viewer sees the ‘“‘whole” picture because the screen
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continues to glow for a tiny fraction of a second after
the electron beam has passed. Coupled with the reten-
tive ability of the eye, this creates the illusion that the
picture is there all the time. The high rate of repetition
of the picture produced by the beam minimizes flicker
and lends smoothness to motion.

The TV transmitter is, in effect, two separate units.
One sends out the picture and the other the sound.
Visual transmission is by amplitude modulation.
Sound transmission is by frequency modulation.

Color.—In color TV, a brightness component is
transmitted in much the same manner as the black-
and-white picture signal is sent. In addition, a color
component is transmitted at the same time on a sub-
carrier frequency located between the visual and aural
carrier frequencies.

Color standards are based on a simultaneous system
of color transmission. Signals representing red, blue,
and green are transmitted simultaneously. These are
the “‘primary colors,” and when they are combined in
various amounts, they produce all of the other colors.
A magnifying-glass examination of the scene on a
receiver will reveal that it is made up only of red, blue
and green dots, no matter what color is being shown.
Even scenes not transmitted in color and seen as vary-
ing shades of gray to white are made up of red, blue and
green dots.

Only color receivers have the special picture tubes
and the necessary circuitry to illuminate the colored
dots. Under the ‘‘compatible color** system, color pro-
grams can be received in black-and-white on
monochrome sets, and black-and-white programs can
be received as they are on color sets.

TV History. —Men of many lands contributed to the
development of television. Like aural radio, TV was
made possible by electronic discoveries in the late 19th
and early 20th centuries. In 1884 Paul Nipkow, a Ger-
man, patented a scanning disk for transmitting pictures
by wireless. In this country Charles E Jenkins began
his study of the subject about 1890. The English
physicist, E.E. Fournier d’Albe, conducted experi-
ments in the early 1900’s. In 1915 Marconi predicted
“‘visible telephone.”

In 1923 physicist Vladimir Zworykin, a Russian-
born American, applied for a patent on the iconoscope
camera tube. In the years following there were experi-
ments by E.EW, Alexanderson and Philo T
Farnsworth in this country and John L. Baird in Eng-
land. An experimental TV program, in which Secretary
of Commerce Herbert Hoover participated, was sent by
wire between New York and Washington by the Bell
Telephone Laboratories in 1927. The next year Bell ex-
perimentally televised outdoor programs.

The Federal Radio Commission (predecessor of the
Federal Communications Commission) reported that a
few broadcast stations were experimenting with televi-
sion in 1928. In that year, WGY Schenectady, N.Y.,
broadcast the first TV drama. Large-screen TV was
demonstrated by Radio Corp. of America (now RCA
Corp.) at a New York theater in 1930. RCA tested out-
door TV pickup at Camden, N.J., in 1936.

By 1937 there were 17 experimental TV stations
operating. The first United States President seen on
TV was Franklin D. Roosevelt, when he opened the
New York World’s Fair in 1939. That year saw the first
telecast of a major league baseball game, a college foot-
ball game, and a professional boxing match. In 1940
the Republican and Democratic conventions were first
televised. Pioneer use of coaxial cable for long-dis-
tance relay was made for the Republican convention.

The first President’s message to Congress over net-
work TV was that of President Truman in 1950. The
first TV debate between presidential candidates was in
1960 between Kennedy and Nixon. The first presiden-
tial message to Congress televised in color was that of
President Johnson in 1966.

Early Commercial Operation.—The Journal Co.
of Milwaukee, now licensee of WTMIJ-TV, filed the
first application to broadcast TV on a commercial basis.
At a 1940 hearing the FCC found industry divided on
technology and standards, but a committee appointed
to work on the questions reached agreement on the
present standards of 525 lines and 30 frames per sec-
ond, and on April 30, 1941, the commission
authorized commercial TV operations to start the
following July 1 on 10 commercial stations which were
on the air by May 1942, six continuing during the war.

In 1945 the commission allocated 13 VHF channels
between 44 and 216 mhz for commercial television,
but it noted that there was not enough spectrum space
below 300 mhz for an adequate nationwide system.
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Twelve of the VHF channels had to be shared with
nonbroadcast two-way radio services. To prepare for
TV expansion, the -UHF frequencies between 480 and
920 mhz were made available for experimental TV and
those belween 1245 and 1325 mhz for TV relay.

In 1948, of interfe with cc ial
TV, the VHF sharing was ended. TV Channel 1 (44-50
mhz) was deleted and assigned to land mobile or two-
way radio service.

TV Proceedings 1948-1951.—As the commis-
sion had foreseen, it was increasingly evident that the
available channels were too few for nationwide service.
On Sept. 30, 1948, the commission stopped granting
new TV applications in order to study the situation.
This was the so-called TV ‘‘freeze’’ order. On July 11,
1949, comprehensive changes were proposed to im-
prove and extend TV service. These included
engineering standards, opening UHF channels for TV,
consideration of color systems, reservation of channels
for noncommercial educational use, and a national
assignment plan for all channels.

Color was considered first.
systems were offered for
They were the ‘‘field sequential’’ system of Columbia
Broadcasting System, the RCA ‘‘dot sequential™
system, and the Color Television Inc. *‘line sequen-
tial"”” system. The commission found that the field se-
quential system was the only one that met its criteria
for color operation, even though this system could not
be received in monochrome on existing receivers (the
others claimed theirs could.) This method of operation
was adopted in 1950, but the door was left open for
development of a better system.

CBS began limited color broadcasts on June 25,
1951, but ran into problems. Because of a materials
shortage, the National Production Authority, on the
following Nov. 20, prohibited manufacture of color TV
sets for the public, and interest in the field sequential
system lagged.

Thereafter new standards for ‘‘compatible color,”
receivable both in color and monochrome, were
developed by RCA and advocated by the industry
through its National Television System Committee.
These standards were adopted by the commission on
Dec. 17, 1953.

Freeze Lifted 1952.—On April 14, 1952, the
commission reopened TV to expansion. It added 70
UHF channels (between 470 and 890 mhz) to the 12
VHF channels (54-216 mhz). It adopted a table mak-

Three competmve

ion cc ion

1,300 communities. These included 242

when they begin operation.

TV service may be expanded to new areas through
use of ‘‘satellite’’ stations—regular stations largely
rebroadcasting the programs of parent stations—and

gave cable operators an opportunity to promise a better
picture.

The commission began to regulate cable TV in April
1965 when it adopted rules for microwave-served cable
TV It required them to carry the signals of

“translators,”” lower power automatic installation:
which pick up and rebroadcast programs of parent sta-
tions on a different frequency. The rules also provide
that UHF stations may use ‘‘boosters,” low-power sta-
tions rebroadcasting on the same frequency, to fill in
‘‘shadow’ areas within their normal service areas.
These have not proved satisfactory and none are now in
operation. Rebroadcasting requires the consent of the
originating stations.

Unlike AM networking over ordinary telephone
wires, TV networking requires special relay adjuncts.
Network TV was made possible in large measure by the
development of coaxial cable and microwave relay
facilities. As early as 1937 motion pictures were
televised and sent over the coaxial cable link between
New York and Philadelphia. Network operation was
begun by WNBT (now WNBC-TV) New York City;
WRGB Schenectady, and WPTZ (now KYW-TV) Phil-
adelphia in 1944,

Regular coaxial-cable relay service was inaugurated
between Washington and New York in 1946. The
following year microwave relay service extended as far
as Boston. A Midwestern relay system, opened in
1948, was joined with the Eastern system in 1949. The
first link in the transcontinental relay system was
opened between New York and Chicago in 1950. It
reached San Francisco the following year and on Sept.
4, 1951, it carried telecasts of the Japanese peace treaty
conference.

Programs are carried between coasts now mostly by
microwave, with cable used for local loops where
microwave is not feasible. Although there is some pri-
vate microwave TV relay, most live networking is over
the facilities of common carriers. American Telephone
& Telegraph Co. is the dominant carrier nationally.

Subliminal Advertising —There have been experi-
ments with transmission of quick visual messages,

local stations and to refrain from duplicating the pro-
grams of local commercial stations (by carrying other
stations broadcasting the same programs) within 15
days of the local broadcast. In October of that year,
special frequencies were made available for relaying
signals to cable TV systems.

In 1966 the commission required all cable TV
systems to carry local and nearby stations and to pro-
tect their programs from duplication, although the 15-
day requirement was reduced to protection the day of
broadcast. It also set a hearing requirement on pro-
posals to bring distant signals into communities
regularly served by TV stations in the 100 largest TV
markets.

The commission proposed new cable TV rules in
December 1968. Adopting some of these the following
October, it required systems with more than 3,500
subscribers to originate programing as of 1971. This
was designed to bring local outlets to communities
without stations. The broadcast requirements of fair-
ness and sponsor identification were extended to cable
TV.

Subscription TV—Subscription television is a
special program service for viewers who pay for it. It is
transmitted over the air in scrambled signals which are
deciphered by devices on subscriber sets.

The commission first authorized experimentation
with over-the-air pay TV in 1950. Five years later it in-
vited comments on whether it would be in the public
interest to establish a pay-TV service on a permanent
basis. In 1957 it said trial demonstrations would be
needed to resolve the question, but in view of resolu-
tions by two congressional committees, it deferred ac-
tion for two years. In 1959 it invited trial pay-TV appli-
cants by commercial stations. After a hearing, an ap-
plication by WHCT(TV) Hartford, Conn., for use of
UHF ch | 18 was granted in 1961 and trial pay TV

aimed below the threshold of conscious p ption,
but they were dropped. So-called “subliminal advertis-
ing"" is frowned upon by the television industry. There
is none on the air, and so the commission has not
adopted any rules on the subject.

UHF Development—Economic and technical
problems have impeded full utilization of the UHF
channels. Because of the large number of VHF-only
receivers originally in use, advertisers have preferred
VHEF stations, limiting UHF revenues.

In 1956 the commission outlined plans to promote
comparable TV facilities as a means of extending ser-
vxce throughoul the natlon In the years following, it

ing more than 2,000 channel assignments to nearly

for noncommercial educational use.

The minimum effective radiated visual power of TV
stations was set at 100 w. The maximum varies with an-
tenna height. (No minimum height above average ter-
rain is specified.) On VHF channels 2-6, maximum
power is 100 kw; on channels 7-13 it is 316 kw; and on
UHF channels 14-83 it is 5000 kw. With very high an-
tennas the amount of power is reduced.

Separation of stations on the same channel is deter-
mined by three geographic zones. In Zone I, minimum
co-channel separation is 170 miles for VHF ch 1

idered and d the idea of moving all or most
of TV to the UHF band. It sought the cooperation of
industry to find ways to increase the range of UHF sta-
tions. It made certain areas all-UHF and took other
steps to put UHF and VHF on a more competmve
basis. In 1966 it revised the table of channel assign-
ments to make additional UHF
Atthe ion’s request, Cc appropnated
money for a test in New York City to determine the
abllny of UHF to provide service comparable with
VHF ina locality of difficult recepuon because of tall
ild d by ‘‘canyons.”” As a result of the

and 155 for UHE This zone covers Massachusetts,
Rhode Island, Connecticut, New Jersey, Maryland,
Pennsylvania, Delaware, District of Columbia, Ohio,
Indiana, Illinois, and parts of Maine, New Hampshire,
Vermont New York, Virginia, West Virginia,
M|ch|gan and Wisconsin.

In Zone II, minimum co-channel separatlon is 190
miles for VHF and 175 miles for UHF ch This

tests, the commission concluded that UHF reception,
generally, was equal to that of VHE

Also at FCC request, Congress in 1962 adopted a law
permitting the FCC to require that all TV receivers be
made to receive UHF as well as VHF channels. Indus-
try had to convert to all-channel produclion by April
30, 1964. This has given substantial impetus to UHF

zone includes Kentucky, Tennessee, North and South
Carolina, Missouri, lowa, Minnesota, Arkansas, Kan-
sas, Nebraska, Oklahoma North and South Dakota,
Utah Idaho, Arizona, New Mexico, Montana, Wyom-
ms Nevada Colorado, Oregon, Washmgton Califor-
nia, Alaska, Hawaii, and parts of the states of Maine,
New Hampshire, Vermont, New York, Vlrgnma, West
Virginia, Georgia, Alab i

ion. A lingering cc was that VHF tuning
dnals which were clicked into place, were easier to work
than UHE which worked like aural radio dials. Efforts
were launched to make UHF tuning more comparable
with the click-action VHF tuning, and rules were
adopted in 1970 to require comparability.

Cable TV.—Cable TV is not a broadcast service. It
ts broadcast service and it is regulated by the

Michigan, Wisconsin and Texas.

In Zone III the separation is 220 miles for VHF and
205 miles for UHF channels. This zone includes
Florida, parts of Georgia, Alabama, Louisiana,
Mississippi, and Texas.

The first commercial TV grants after the freeze were
made July 11, 1952, to three Denver stations. The first
commercial UHF station to go on the air was KPTV
Portland, Ore., on Sept. 20, 1952.

TV Service —Commercial TV stations are required
to broadcast at least 28 hours a week, at least two hours
every day, although they are allowed a shorter schedule

FCC, but cable TV systems are not licensed as broad-
cast stations are.
Cable TV systems pick up the programs of broadcast

began in the summer of 1962. It was volumarily ended
by the station in January 1969.

Commission rulemaking began in 1966. After study-
ing comments and the Hartford data, the commission’s
Subscription Television Committee proposed to
authorize a new national service. The commission
heard oral argument on the proposal in the fall of 1967.
On Dec. 12, 1968, the commission established over-
the-air pay TV as a permanent service. The beginning
of service awaited approval of applications to operate
pay-TV stations.

Over-the-air pay TV is d d to be a suppl |
service to conventional broadcastmg Only one station
ina y may be g| d a pay-TV authorization
and only where at least four conventional TV stations,
in addition to the proposed pay-TV station, serve the
community. There are safeguards in the rules to pre-
vent pay-TV stations from siphoning programs from
conventional television. For example, with some ex-
ceptions, pay TV may not show feature films more than
two years old. There is also a rule that bars from pay TV
any sports programs regularly shown in the community
over conventional TV during the previous two years. It
is proposed to extend this prohibition to a five-year
period as a further protection against siphoning.

Educational Broadcasting

AM. —Educational institutions were among the
pioneers in experimental broadcast, and held many
early AM licenses.

By 1925, educational groups had 171 AM licenses.
For various reasons, notably the increased competition
from commercial broadcasting, most of these stations
were off the air by 1934 when the FCC was created.
However, there are still two dozen educational stations
operating in the AM broadcast band, although there
are no longer any educational allocations there (see
section on FM below).

As directed by Section 307(c) of the Communica-
tions Act, the comnussnon in 1934 studied a proposal

that Cc fixed p of radio
facilities for nonproﬁt programs. 'On Jan. 22, 1935, the
C recc such a statutory allocanon

stations by a central receiving or by m

radio relay. Coaxial cable, which can carry many sig-
nals, delivers them from the reception point to the
homes of subscribers.

Cable TV started in 1949-50 as a means of bringing
TV service to communities outside the reach of broad-
cast signals. It spread to communities that had TV ser-
vice but wanted to receive more stations. Other
markets were found where there was already a choice
of signals but where obstacles on over-the-air reception
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but recognized the need for extending broadcasting to
education. It expressed its intention “‘actively to assist
the determination of the rightful place of broadcasting
in education and to see that it is used in that place.”

FM Educational Stations.—When regular FM
broadcasting was authorized in 1941, five channels
were authorized for noncommercial educational use as
a substitution for AM allocations previously made to
education.
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In 1945, as part of an extensive revision of frequency
allocations, the commission reserved 20 FM channels
between 88 and 92 mhz for noncommercial education-
al FM stations. This part of the FM band is contiguous
to the commercial portion, and FM receivers can tune
both noncommercial and commercial stations. Since
then, the number of noncommercial educational FM
stations has grown slowly but steadily.

In 1948 the commission authorized 10 w operation
on educational FM channels. With such low power
equipment, easily installed and operated, schools may
broadcast to a limited area of two to five miles for an
outlay of a few thousand dollars. High power equip-
ment may be added when desired. In 1951, as a further
aid, the commission authorized remote control opera-
tion of low power educational stations. Approximately
half of all educational FM stations use power of 10 w.

Educational FM stations traditionally have been
assigned on an individual-application ‘‘demand’’ basis,
as AM stations are assigned. To permit planned
development of the 20 reserved channels, it is pro-
posed 10 adopt a table of assignments like that adopted
in 1963 for commercial FM channels to allocate
specific freq ies 10 cC ities

Stations in the educational FM service are licensed
principally to school , colleges and universities
for student-teacher programs as well as for public
education and information.

TV Ed ional Stati —The cc ion allo-
cated TV facilities for noncommercial educational use
after a lengthy study in the general television proceed-
ings (see Broadcast). It determined that “the need for
noncommercial educational stations has been amply
demonstrated,” that it would take longer for the educa-
tional service to be developed than for the commercial
service, and that special channels should be reserved.
Consequently, in 1952, channel assignments were
made to 242 communities exclusively for noncommer-
cial educational stations. Forty-six of these were made
to primary educational centers. Of the total 242 chan-
nels, 80 were VHF and 162 UHE There have been
more assignments since. In 1966 a revised table of
channel assignments was adopted for UHF, containing
many more educational assignments than before. The
new table contains altogether over 615 educational TV
assignments in the mainland states, more than a third
of all channel assignments.

The first educational TV station to go on the air was
KUHT Houston on May 25, 1953. The first state edu-
cational TV network was established in Alabama on
April 28, 1955.

The commission expects educational TV licensees
to make their station facilities available to other local
educational institutions, since such assignments are
made to serve the educational and cultural needs of the
community. Except in particular cases, educational TV
eligibility is not extended to municipal authorities in
places where an independent educational authority,
such as as board of education, is established. Noncom-
mercial educational stations are not required to broad-
cast a specific minimum number of hours, but educa-
tional and commercial TV stations are subject to the
same service requirements, such as station separation,
antenna height and power.

"A 1962 law enabled the Department of Health,
Education and Welfare to make matching federal
grants of money to build educational TV stations, and
a 1967 law extended these benefits to educational
radio,

As an aid to educational TV, the commission in 1963

blished the Instr | Television Fixed Service,
a nonbroadcast service on considerably higher fre-
quencies (2500-2690 mhz) than the broadcast service.
An ITFS station at a central point such as a school dis-
trict headquarters can transmit as many as four pro-
grams simultaneously to area schools, where special
receivers pick up the programs. Simultaneous
transmission capability eases scheduling programs for
in-school educational TV, and the ITFS service frees
broadcast educational TV for more general program-
ing,

(Many schools have closed-circuit TV systems to
link classrooms for instruction, but this is by cable, not
broadcast, and it is not regulated by the commission.)

Several colleges, universities and community groups
hold TV authorizations on channels not reserved for
education, and they operate either on a profit or non-
profit basis.

Other Broadcast Activity

International Broadcast.— Under international
agreement, certain high-frequency bands are allocated
for broadcast between nations.

Authorizations for non-government international
broadcast stations in the United States are issued by

the FCC., Only three of these international stations are
now authorized. A single station uses a number of fre-
quencies between 5950 and 26100 khz, and it may need
more than one transmitter because of seasonal con-
siderations and other factors in broadcasting different
programs simultaneously to different parts of the
world. The three stations have a total of seven
transmitters, all located in this country. The minimum
power for these stations, sometimes known as short-
wave stations, is 50 kw.

During World War II, international broadcast sta-
tions in the United States were taken over temporarily
by the Office of War Information and the Office of In-
ter-American Affairs of the Department of State,
which programed them in the interest of the war effort.

Under the peacetime program of the Department of
State, the United States Information Agency broad-
casts daily in many languages to other parts of the
world through the Voice of America. VOA stations are
not licensed or regulated by the FCC. There are about
30 VOA transmitters in the United States and about 70
located in foreign countries.

Broadcast Relay by Satellite.— The first live trans-
Atlantic telecast by satellite was relayed by Telstar 1 on
July 10, 1962. The picture was of the American flag
fluttering in front of the sending station at Andover,
Me. More panoramic telecasts, showing life in widely
distant places, were exchanged between the U.S. and
Europe 13 days later. Telstar I and other experimental
satellites were operated by the National Aeronautics
and Space Administration, which continues to handle
the rocket launching of privately operated communica-
tion satellites as well as some satellites in government
communication and space programs.

The Communications Satellite Act of 1962 provided
for the U.S. portion of a global system to be operated
by a private corporation, the Communications Satellite
Corp., subject to federal regulations. Comsat is owned
partly by common carriers and partly by the general
public. Early Bird (INTELSAT I) on April 2, 1965,
b the first conr ial satellite to be put in orbit
by Comsat and its foreign partners in the International
Telecommunications Satellite Consortium. During the
following year, some 80 hours of television were
transmitted between the U.S. and Europe. Early Bird
has since been replaced and retired.

When INTELSAT II (flight 2) went up over the
Pacific on Jan. 11, 1967, satellite communication was
established between the U.S. mainland and Hawaii,
making live network TV transmission available there
for the first time. Still, television makes up only a small
part of the traffic on communication satellites around
the world. Telephone and teletype communications,
including data transmissions, dominate the loads.

The commission is now also considering applications
for satellites for domestic use within the United States.

d take
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portable or mobile transmitters to the scene of events
to relay aural programs back to the station for on-the-
spot coverage of sporting events, parades, conven-
tions, fairs, disasters, and other newsworthy events.
These remote-broadcast pickup stations use frequen-
cies in the 26, 153, and 450 mhz portions of the
spectrum.

TV stations also use small portable transmitters
operating in the 2, 7, and 13 ghz-per-second
(microwave) portions of the spectrum for visual
coverage of out-of-studio events.

Stations may also use transmitters to send TV and
aural programs from the studio to the transmitter
(studio-transmitter links) and to relay programs be-
tween broadcast stations (intercity relay stations).
Aural studio-transmitter links and intercity relay sta-
tions operate in the 950 mhz portion of the spectrum
and TV studio-transmitter links and intercity relay sta-
tions in the 2, 7, and 13 ghz portions.

Experimentai Broadcast. —Experimental broadcast
stations test new techniques and develop broadcast
equipment. Information obtained helps the industry to
evolve and provides the commission with information
about new developments. All the broadcast services
(AM, FM, TV,) had their origins in experimental sta-
tions, as did UHF television, color television and
subscription television. Because of their temporary
nature, experimental station authorizations fluctuate
in number.

—Published by the FCC

REFERENCE MATERIAL

. The following material on broadcasting and regula-
tion is obtainable from the FCC’s public information
officer on request.

. Applications—How to Apply for a Broadcast Sta-
tion.

Fairness — Applicability of the Fairness Doctrine in
the Handling of Issues of Public Importance.
(l;’gs():— What You Should Know About the FCC

Lists of FCC Publications Sold by the Government
Printing Office, noting that rules governing broadcast-
ing (Volume II of FCC Rules & Regulations) can be
purchased.

Lists— Radio Stations and Other Lists, noting com-
mercial sources, since the FCC does not furnish sta-
tions, frequency or equipment lists.

Programing — FCC Report and Statement of Policy
Concerning Broadcast Programing.

Publications— Publications and Services, listing
business media in the broadcast field.

Sponsorship— Applicability of Sponsorship Iden-

Auxiliary Broadcast Services.— Brc

tification Rules.

Growth of Broadcast Service

These tables show the development of broadcasting. The number of stations is as of Jan. 1 of the year noted:

Commercial radio in operation

Year AM FM
1950 2,086 733
1955 2,669 552
1960 3456 678
1965 4012 1,270
1966 4,050 1.446
1967 4117 1631
1968 497 1,779
1969 4,236 1,944
1970 4319 2,184
1971 4323 2,196
1972 4,355 2,304
1973 4,393 2,482
1974 4422 2,605
1975 4432 2,636
1976 4463 2,767
1977 4497 2873
1978 4513 3.001

Noncommercial FM's In operation

Year Number
1950 48
1955 122
1960 162
1965 255
1966 269
1967 299
1968 326
1969 362
1970 396
1971 440
1972 479
1973 625
1974 71
1975 7?7
1976 804
1977 870
1978 926
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Commercial TV station in operation

Year Totat VHF UHF
1950 97 97 =
1955 439 294 17
1960 573 441 76
1965 586 487 99
1966 598 491 107
1967 620 497 123
1968 648 504 144
1969 675 169
1970 690 508 182
1971 696 511 185
1972 699 510 189
1973 700 511 189
1974 705 513 192
1975 m 513 198
1976 710 513 197
1977 728 517 21
1978 727 516 mn
Noncommercial TV’s in operation

Year Total VHF UHF
1955 9 - -

1960 44 - -

1965 88 54 34
1966 105 61 44
1967 118 67 51

1968 146 7 75
1969 172 76 96
1970 182 77 105
1971 196 85 m

1972 206 89 17
1973 229 91 138
1974 233 91 142
1975 241 95 146
1976 252 97 155
1977 256 101 155
1978 259 101 158
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Federal Communications Commission Executives & Staff Personnel

Headquarters: 1919 M St. N.W, Washington 20554.
(202) 655-4000.

Commissioners and Assistants

Charles D. Ferris, chmn (632-6336), Rcom 814.
Democrat; assumed office Oct. 18, 1977; term expires
June 30, 1984. Frank W. Lloyd, administrative asst;
Frank Washington, legal asst; William Ginsberg, eco-
nomics asst: Donna L. Schade, confidentiai asst; Deb-
bie Frazee, congressional liaison; Tommi Greely, office
mgmt asst.

Robert E. Lee, . (632-6996), Room 832. Repub-
lican; assumed office Oct. 6, 1953; term expires June
30, 1981. Marjorie S. Reed, legal asst; James L.
Winston, atty-advisor; Eileen Chaney, confidential
asst: Deborah Dickinson, sec.

Margita E. White, va. (632-7007), Room 808. Re-
publican; assumed office Sept. 23, 1976; ferm expires
June 30, 1978. Maurice P Talbot, legal asst; Delores A.
Noble, confidential asst; F Joseph Brinig, para-legal
asst; Ann R. Enoch, sec.

Tyrone Brown, D.C. (632-6446), Room 826. Demo-
crat; assumed office Nov. 15, 1977; term expires June
30, 1979. Neal Goidberg, legal asst; Booker Wade,
legal asst; Patricia Allen, confidential asst; Jennifer
Mock, sec; Claudette Pride, sec.

James H. Quello, Mich. (632-7557), Room 802.
Democrat; assumed office April 30, 1974; term ex-
pires June 30, 1980. Allen Cordon, iegal asst: William
G. Harris, engrg asst; Etrfel J. Ciulis, confidential asst;
Ruby C. Oddone, Ruth E. Richardson, secs.

Abbott Washburn, Minn. (632-7117), Room 844.
Repubiican; assumed office July 10, 1974; term ex-
pires June 30, 1982. Nancy B. Carey, legal asst;
Sebastian A, Lasher, engrg asst; Catherine L. Toms,
confidential asst; Kay Warren, Barbara Glover, secs.

Joseph R. Fogarty, R.i. (632-7227), Room 822.
Democrat; assumed office Sept. 17, 1976; term ‘ex-
pires June 30, 1983. James E. Graf, legal asst; Law-
rence W. Katz, atty-advisor; Bonnie Herbert, confiden-
tial asst; Linda Botbyl, sec.

Network Inquiry Special Staff, (254-7030), Room
420. Stanley M. Besen, Thomas G. Krattiemaker, dirs.

Administrative Departments

Office of Executive Director
Room 852

Richard D. Lichtwardt, exec dir (632-6390). Alan R.
McKie, deputy exec dir. Financial Management Div.—
Thomas P Campbell, chief. Personnel Div.—Allen P Eg-
gers, acting chief. Management Systems Div.—Ber-
nard Kahn, chief. Data Automation Div.—Jack Sharkey,
chief. Records Management Div.—R. Rex Marshall,
chief. Administrative Services Div.—Harry W, Shockro,
chief. Emergency Communications Div.—Raymond
Seddon, chief. Procurement Div.—Kenneth A. Gordon,
chief. Internal Review & Security Div.—Fred
Goldsmith, chief. Consumers Assistance Office—
Belle O'Brien, chief. Adm officer to exec dir—Dorothy
L. Wilson.

The Secretary, (Room 222) Wiiliam J. Tricanco, sec
(632-6410). Technical Assistance Div.—Gordon J.
Kent, chief. Dockets Branch—Joyce C. Butler, chief;
Irene J. Christopoulos, asst chief. Minutes Branch—
Beulah Hylton, chief; Charles A. Brown, asst chief. Li-
brary Branch—Kathleen M. Fagan, chief.

Public information Office. (Room 202) Maureen D.
Peratino, acting chief public information officer
(632-7260). Richard Violette, Judith D. Kurtich,
Rosemary Kimbail, Ted Walls, writer-editors: Margaret
L. White, Ann Werstak, Paulette Young, Lesley David,
Beverly Smith, editoriai assts.

Office of Plans and Policy
Room 838.

Nina W. Cornell, chief (632-6312); Jeffrey Krauss,
asst chief; Althea M. Moyd, sec to chief; Karen Harten-
berger, dir, Children's Television Task Force; Michael
Kline, Karl Brimmer.

Office of Opinions and Review
Room 404

David W. Warren Jr., chief (632-7220). John I, Riffer,
Edward H. Hautanen, Harold R. Deitrick, Walter L.

Reitz, Philip A, Wells, Jerome D. Remson, William H.
Bell, R. Barthen Gorman, Alan Schneider, Richard S.
Martin, George Marzloff, S. Lee Martin, L. Andrew Tollin,
R. Bryan Hatchett, David Senzel, Wesley Dias, attys.
Jack Damelin, engr.

Review Board
Room 602

Leonidas P B. Emerson, chmn (632-7180); Roberta
Poindexter, admin asst. Sylvia D. Kessler, Daniei R.
Onlbaum and Joseph Zias, bd members; Esther M, Ig-
lesias, Maxine E. Mulvenhiil and Panthea E. Wilson, sec:
lrvin J. Friedland, chief for admin & law; Leland J. Blair,
Allan Sacks, attys. Philip L. Malet, engineer.

Office of Administrative Law Judges
Room 632

Chester F_Naumowicz Jr, chief admin law judge
(632-7680). Dorothy Kelly, admin officer; Myrtte F
Gray, sec to chief judge; Lenore G. Ehrig, asst chief ad-
min taw judge; Odessa Pradier, sec to asst chief judge.
Admin law judges: John H. Conlin, Frederic J. Coufal,
Thomas B. Fitzpatrick, Byron E. Harrison, Daniel M.
Head, David |. Kraushaar, Reuben Lozner, Waiter C.
Miller, James K. Cullen Jr, Joseph Stirmer, James F
Tierney.

Office of General Counsel
Room 613

Robert R. Bruce, gen counsel (632-7020); David J.
Saylor, dep gen counsel: Vacant, assoc gen counsel;
Susan . West, adm officer.

Litigation Division. Daniel M. Armstrong Ili, chief
(632-7112); John E. Ingle, asst chief; .C. Grey Pash,
Julian Rush, Sheldon Guttman, Jack Smith, Diana
Evans, Keith Fagen, Thomas R. King, Roberta Cook,
Gregory M. Christopher, attys; Nancy Joyne, litigation
clerk.

Administrative Law & Legislative Division, W.
Louise Florencourt, chief (632-6405); D. Joseph
Hanlon, asst chief; James Kizziar, Arthur L. Hudkins,
attys.

Industry Equal Employment Opportunity Unit,
(vacant), chief (254-6530); Patricia Russell, atty.

Office of Chief Engineer
Room 7002. 2025 M St. N.W., Washington

Raymond Spence, chief engr (632-7060); (vacant),
dep chief; Will McGibbon, assoc chief, Nona E.
Heilmeier, admin off; Arkiey Bridforth, admin asst;
Romona M. Wallace, admin clerk; Audrey J. Spivack &
Rebecca Dent, secs.

Spectrum Allocations Divisions: John R. Williams,
chief (632-7073); Alvin Reiner, Asst Chief; Spectrum
Engrg Branch: George Sarver, Chief. Spectrum Survey
& Analysis Branch: Phiilip Tremper, Chief. Spectrum
Planning & Coordination Branch: Kenneth Nichols,
Chief. Attorney: Benjamin Perez. Secretaries: Joyce
Willis R Gabrielle Dodd.

Planni and Coordinati Staff: Edwin J.
Schafer, chief (632-7060). Operations res. analyst:
Michael Gilbride. Atty: Don Olmstead. Program
analyst: Mary Roland.

Research and Standard Division: Juhan Dixon,
chief (632-7040). Applied Propagation Branch:
William Daniel, chief. Technical Standards Branch:
Frank Rose, chief. Systems Engineering Branch: John
McMahon, chief. Satellite Systems Branch: Roger
Herbstritt, chief. Secretaries: Nancy Wall, Gloria Trib-
ble, & Gloria Minor.

International and Operations Division: Robert L.
Cutts, chief (632-7025); William R. Torak, asst chief.
International Conference Staff: Edward Jacobs, chief;
RF Devices-Experimental Services Branch: Herman
Garlan, chief. Frequency Registration & Notification
Branch. Howard F-"Wright, chief. Treaty Branch: Francis
K. Williams, chief. Secretary: Anna B. Harmon.

Laboratory Division: Milton C. Mobley, chief
(301)-725-1585); Michaei Toia, asst chief. Equipment
Authorization Branch: John Robinson, chief. Instru-
mentation Branch: Edwrd Lang, chief. Research
Branch: Lawrence Middlekamp, chief.
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Bureaus

Broadcast Bureau
Room 314

Wallace E. Johnson, chief (632-6460); Martin |. Levy,
deputy chief: Neal K. McNaughten, asst chief; Richard
L. Franz, asst bureau chief for mgt: Angie P Smith, ad-
min off; Sharon E. Brown, admin asst; Doris P Cooper,
sec to Mr. Johnson; Emma C. Mebane, sec to M. Levy;
Etizabeth Lindsley, sec 1o Mr. McNaughten.

Broadcast Facilities Division, (Room 302). Jerold
L. Jacobs, actg chief (632-6485); Dennis L. Williams,
asst chief; Clay C. Pendarvis, atty: Max Johnson, ac-
countant. Aural Existing Facilities Branch: Larry Oison,
chief, Robert Hayne, Jerome E. Robinson, attys;
William Martin, Gary R. Thayer, Henry A. Allen and
Richard B. Engelman, engrs; John Sadier and Thomas
English, electronic technicians. Educational Broad-
casting Branch: Dr. Robert L. Hiiliard, chief; Allen L.
Myers, broadcast analyst; Aural New and Changed Fa-
cilites: H. John Morgan, chief; Hugh M. Reed, super-
visory atty; John J. Boursy Jr, supervisory engr; John J.
Carney, Tom W. Davidson, James E. Faust, William D.
Freedman, Myra G. Kovey, Gordon R. Malick, Kenneth
D. Salomon, Felix Torres, Barry D. Wood, attys; James
Ballis, George A. Fehiner, Bradley H. Gilliland, Ralph H.
Justus, Edward A. Lubetzky, Nai Y. Tam, John P Wong,
engrs: Charles A. Estep, Robin Peltzman, broadcast
analysts; William W. Cote, George M. Eisenberger,
staff accountants. Technical and Allocations Branch:
Robert R. Burkhardt, chief (temp); Darreii E. Bauguess,
John Chambers, Thomas E. Polzin, engrs. TV Applica-
tions Branch: Samuel L. Saady, chief; Clyde Gurley,
supervisory electronics engr; K. Gordon Oppenheimer;
Andrew J. Rhodes, Joseph A. Belisie, attys; Charles
Breig, Leonard Jakes, Steve Linn, Willie Mathis, Paui
Marrangoni, engrs; Ray Manring, electronics techni-
cians.

Complaints and Compliance Division, (Room
332). Arthur L. Ginsburg, chief (632-6968); Vacant,
asst chief; Jeff Malickson, Lawrence Clance, attys;
Delores C. Browder, sec to Mr Ginsberg: Glenda
Thomas, forfeiture clerk; Althea Moyd, sec to asst
chief; Betty Blumberg, chief, Control Section. Com-
plaints Branch: Stephen Seweli, chief; Jack Estepp,
Robert Allen Harvey Speck, attys; Charles Gray, bcst
specialist; Arthur Gearheart, complaints asst; Martha
Contee, sec to Mr Sewell. Compliance Branch:
Wilham J. Gay, chief; Ralph Biumberg, Thomas
Winkler, Richard Keller, James Lyddane, investigators;
William Watson, June Schechter, Joel Rosenberg,
Floyd Prevost, John McDonaid, Richard Kalb, Jeanne
Breece, Edmund Cardona, Carter Hubbard, David
Sternlicht, attys. Fairness/Politcal Broadcasting
Branch: Miiton O. Gross, chief; Robert Mansbach,
Michael Aisenberg, Edythe Wise, Robert Sikorski,
attys.

Hearing Division, (Room 342). Charles W. Kelley,
chief (632-6402); David Silberman, asst chief;
William Silva, Joseph Chachkin, LuNell Anderson,
Steve Fadem, Charles Dziedzic, Kathleen Phipps, Nor-
man Goldstein, Barbara Kreisman, Matthew Leibowitz,
Israel Teitelbaum, Ken Keane, Brian Kilbane, Charles
Dahlquist, Robert Zauner, Lawrence Bernstein, Jeraid
Fritz, Aaron Shainis, Arthur Steinberg, Robert Ware,
attys: Frederic Schottland, supervisory electronics
engr; Hintson Richardson, William S. Moore, Thomas
Johnson, engrs; Diane P Menefee, paralegal; Mae
Whitlock, sec to Mr. Kelley: Margaret Northrup, sec to
Mr. Schottland.

License Division, (Room 242). D. David Weston,
chief (632-7136). E. Anne Fletcher, Secretary; Irene F.
Griffith, Chief, Public Reference Room; John D.
DiFalco, Chief, Files Section; David Tau, Jr, Chief, AM-
FM Branch; Barbara F. Forbes, Rose M. Mumaw, Super-
visory Applications Examiners; James A. Durst, Chief,
Auxiliary Broadcast Services Branch; Mary L. Watson,
Supervisory Applications Examiner; Pau) E. de Leon,
Chief, Television; Diane M. Jackson, Supervisory Ap-
plications Examiner.

Office of Network Study, (Room A-321). John H.
Bass Jr, chief (632-6939). Sarah Caplan, research
asst.

Renewal and Transfer Division, (Room 702).
Richard J. Shiben, chief (632-6993). James Brown,
asst chief; James Powers, engr; Gertrude
Koenigsberg, sec to Mr. Shiben; Montrose Tyree, chief,
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ownership sec: (vacant), chief control & ownership
sections. Renewal Branch: Henry L. Baumann, chief;
Martin A. Blumenthal, John B. Cary, Rudolph V. Lutter,
Thomas McCoy, Francis X. McDonough, John M.
Spencer, Kenneth C. Howard, James Jamison, William
Kehoe, Robert L. Pettit, B. Romano, Myrna F. Stoff, Mark
L. Solberg, attys. Laura J. Johnson, supervisory broad-
cast specialist; Glenn Wolfe, equal employment off;
Mary James, Linda K. Nagy, equal opportunity
specialists; Suzanne Brooke, sec to Mr. Baumann.
Transfer Branch: Roy J. Stewart, chief; Thomas N.
Albers, Fred Bartlett, Stuart B. Bedell, David E. Blank,
Alan E. Glasser, Edwin H. Jorgensen, Robert E.
Linthicum, Dennis S. Kahane, Peter M. Monahan, Ter-
rence E. Reideler, Marcus E. Rindal, H. Taft Snowdon Jr.,
Lois E. Wright, attys. Eula Staten, sec to Mr. Stewart.

Policy & Rules Division
Room 8010, 2025 M St. N.W, Washington

Roscoe E. Long, chief; John M. Taff, asst chief; Leslie
Shapiro, sec (632-5414): Philip S. Cross, John W.
Reiser, Steve Crane, Reregulation Staff; Lorraine
Schnaebele, bic forms representative. (632-9660).

Legal Branch, Bonnie H. Lea, chief; Josephine
Wright, sec; Jonathan David, Freda Thyden, Mark Lipp.
Stan Wiggins, Carol Foelak, Louis Stephens, attys;
Mildred Nesterak, paralegal (632-7792).

Engineering Branch, Wilson A. LaFollette, chief;
Louise Jackson, sec; Gregory DePriest, Gary Stanford,
Ralph Smith, Bernard Gorden, Stanley Schmulewitz,
Gordon Godfrey, Kathy Hosford, engrs (632-9660).

Policy Analysis Branch, Larry D. Eads, chief;
Sharlene Lofty, sec; Barry Umanski, atty; Tom
Michaelson, Alan Stilwell, Scott Roberts, economists;
Robert Prisuta, soc scientist; Miriam Gang, statisti-
cian; Vacant, supervisory bcst analyst; Princess
Wilson, Pearl Cook, bcst analysts; David Trout, Elsie
Cannady, statistical assts; Evelyn Ripka, clerk
(632-6302).

Cable Television Bureau
Sixth Floor, 2025 M St. N.W,, Washington

Philtip L. Verveer, chief (632-6480); (vacant), dep
chief (632-6483); Albert J. Baxter, asst chief; Joann B.
Fleming, admin off. (632-6480).

Certiticate of Compliance Division, Stephen R.
Ross, chief (632-7480); Robert Jacobs, chief, Pro-
cessing Branch A (254-3407); Margaret Wood, chief,
Processing Branch B (254-3430); Angela B. Green,
chief, Processing Branch C (254-3440.).

Special Relief and Microwave Division, Abraham
A. Leib, chief (632-8882). Special Relief & Enforce-
ment Branch: James Keegan, chief (632-9703).

Microwave Branch: Stepehn Yeiverton, chief
(264-3420).
Research Division, Robert J. Unger, chief
(632-9797).

Policy Review and Development Division,
William H. Johnson, chief (632-6468).

Records and Systems Management Division,
Ronald Novak, chief (632-7076). Records Branch: Ot-
tie Morey, chief (832-7076). Systems Branch: (va-
cant), chief (632-7076).

Safety & Special Radio Services Bureau
Room 5002, 2025 M S}. N.W., Washington

Carlos V. Roberts, chief (632-6940). Arlan K. van
Doorn, deputy chief; Vernon A, Spring, asst chief;
Morgan E. O'Brien, asst bur chief for land mobile
spectrum mgmt; Jim Shaffer, admin asst; Legal Ad-
visory and Enforcement Div: Gerald Zuckerman, chief.
Aviation and Marine Div.. Gordon Hempton, chief.
Planning & Evaluation staff: H. Walker Feaster Il
chief. Industrial and Pubtic Safety Rules Div: George
Petrutsas, chief. industrial and Public Safety facilities
Div.: Joseph Brumbaugh, chief. Personal Radio Div.:
John B. Johnston, chief. Land Mobile Spectrum Man-
agement Division: Edward J. Minkel, chief.

Common Carrier Bureau
Room 500

Larry F Darby, chief (632-6910); Robert D. Pitcher,
asst chief/mgmt (632-6934); Mary A. O'Neil, admin

officer (632-6934). Compliance & Litigation Task
Force: Joseph A. Marino, managing counsel
(632-4887). Program Evaluation Staff: David A. Irwin,
chief (632-6363). International Programs Staff: Ray-
mond B. Crowell, acting chief (632-3214). Policy &
Rules Division: David A. lrwin, acting chief
(632-9342). Accounting & Audits Division: Alexander
J. Lipske, chief (632-3863). Facilities & Servites Divi-
sion: Charles R. Cowan, chief (632-6415). Mobile Ser-
vices Division: Samue! R. McConoughey, chief
(632-6400). Tariff Division: W. Randolph Young, chief
(632-6387). Economics Division: Waiter G. Bolter,
chief (632-4715). Hearing Division: James O. Juntilla,
chief (632-7500).

Field Operations Bureau
Room 734

C. Phyll Horne, chief (632-6980); James C. McKinney,
deputy chief; Sylvia B. Sternstein, atty adviser; Joe L.
Nelson, asst for mgmt; Rose M. Crutchfield, admin off;
Willis E. Ours Jr, chief, Enforcement Div; William A.
Luther, chief, Engineering Div; Vernon P Wilson, chief,
Regional Services Div; Abraham Sickle, chief, Vio-
lations Div.

District Offices

District 1: 1600 Customhouse, Boston 02109. (617)
223-6608. Vincent Kajunski, engr in charge.

District 2: 201 Varick St, New York 10014. (212)
©20-3435. Henry Paulisen, engr in charge.

District 3: 11425 James A. Bymne Federal
Courthouse, 601 Market St. Philadelphia 19106.
(215) 597-4410. Ennis C. Coleman, Jr, engr in charge.

District 4: 1017 Federal Bldg., 31 Hopkins Plaza,
Baltimore 21201. (301) 962-2727. Robert Mroz, engr
in charge.

District 5: Military Circle, 870 N. Military Highway,
Norfolk, Va. 23502. (804) 461-4000. J. Jerry Freeman,
engr in charge.

District 6: Room 440, Massell Bidg, 1365 Peachtree 4

St, N.E., Atlanta 30309. (404) 881-7381. Angelo R.
Ditty, Jr, engr in charge. Sub-Office: Room 238, Feder-
al Bidg. & Courthouse, Savannah, Ga. 31402. (912)
232-4320. Richard D. Breen, engr in charge.

District 7: 51 S. W. First Ave,, Miami 33130. (305)
350-5541. Jack J. May, engr in charge. Sub-Office:
1211 N. Westshore Blvd, Tampa, Fla. 33607. (813)
228-2605. Ralph M. Barlow, engr in charge.

District 8: 829 F Edward Hebert Federal Bldg.. 600
South St. New Orleans 70130. (504) 589-2094.
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Witliam J. Simpson, engr in charge.

District 9: Room 5636, New Federal Office Bldg.,
515 Rusk Ave. Houston 77002. (713) 226-4306.
Daniel A. Cantrell, engr in charge. Sub-Office: Room
323, Federal Bldg., 300 Willow St, Beaumont, Tex.
77701. (713) 838-0271, ext 317. Joe E. Coleman,
engr in charge.

District 10: Room 13E7, 1100 Commerce St., Dallas
75202. (214) 749-3243. James D. Wells, engr in
charge.

District 11: Room 501, 3711 Long Beach Bivd.,
Long Beach 90807. (213) 426-7886. Lawrence Guy.
engr in charge. Sub-Office.: 7840 El Cajon Blvd,, La
Mesa, Calif. 92041. (714) 293-5460. Clarence C.
Spillman, Jr, engr in charge.

District 12: 323-A Customhouse, 555 Battery St.
San Francisco 94111, (415) 556-7700. Serge Marti-
Volkoff, engr in charge.

District 13: 1782 Federal Office Bldg. 1220 S.W.
Third Ave. Portland, Ore. 97204. (503) 221-3097.
George F Wager, engr in charge.

District 14: 3256 Federal Bidg., 915 Second Ave,
Seattle 98174. (206) 442-7610. Robert C. Dietsch,
engr in charge.

District 15: Suite 2925, The Executive Tower, 1405
Curtis Street, Denver, 80202. (303) 837-5137. John S,
Phillips, engr in charge.

District 16: 691 Federal Bidg. & U.S. Courthouse,
316 N. Robert Streets, St. Paul 55101. (612)
725-7819. Harold E. Allen, engr in charge.

District 17: Room 1703, Federal Bidg., 601 E. 12th
St. Kansas City, Mo. 64106. (816) 374-5526. James A.
Dailey, engr in charge.

District 18: 230 S. Dearborn St, Room 3935,
Chicago 60604. (312) 353-0195. Ernest J. Galins,
engr in charge.

District 19: 1054 Federal Bidg.. Detroit 48226.
(313) 226-6077. Irby C. Tallant, engr in charge.

. District 20: 1307 Federal Bldg., 111 W. Huron St,,
Buffalo, N.Y. 14202. (716) 856-5950. John L. Theimer,
engr in charge.

District 21: Prince Kuhio Federa! Bidg., 300 Ala
Moana Blvd, Rm 7304, Honolulu 96850. (808)
546-5640. Melvin S_ Vittum, engr in charge.

District 22: San Juan Field Office, Federal Bldg., U.S.
Courthouse, Carlos E. Chardon Ave., Hato Rey, Puerto
Rico 009 18. (809) 753-4008. Leonard Langley, engr in
charge.

District 23: Federal Bldg. U.S. Courthouse, 4th & F
Streets, Anchorage 99510. (907) 265-5201. James E.
Sutherland, engr in charge.

District 24: Room 411, 1919 M St. N.W,, Washington
20554. (202) 632-8834. Paul J. Harris, engr in charge.

Past Members of Federal C.

Hampson Gary, Tex. July 11, 1934—Dec. 24, 1934
(Deceased).

Irvin Stewart, Tex., July 11, 1934 —June 30, 1937.
Eugene O. Sykes, Miss. July 11, 1934—Apr. 5, 1939
(Deceased).

Thad H. Brown, Ohio, July 11, 1934—June 30, 1940
(Deceased). :
George H. Payne, N.Y, July 11, 1934 —June 30, 1943
(Deceased).

Norman S, Case, R\l July 11, 1934—June 30, 1945
(Deceased).

Paul Atlee Walker, Okla, July 11, 1934 —June 30, 1953
(Deceased).

Anning S. Prall, NY, Jan. 17, 1935—July 23, 1937
(Deceased).

TAM. Craven, D.C., Aug. 21, 1937 —June 30, 1944;
July 2, 1956 —Jan. 31, 1963 (Deceased).

Frank R. McNinch, N.C., Oct. 1, 1937 —Aug. 31, 1939
(Deceased).

Frederick I. Thompson, Ata., Apr. 8, 1939—June 30,
1941 (Deceased).

James Lawrence Fly, Tex. Sept. 1, 1939—~Nov. 13,
1944 (Deceased).

Ray C. Waketield, Calif, Mar. 22, 1941 —June 30, 1947
(Deceased).

Clitford J. Durr, Ala, Nov. 1. 1941 —June 30, 1948
(Deceased).

Ewell K. Jett, Md., Feb. 15, 1944—Dec. 31, 1947
(Deceased). R

Paul A. Porter, Ky, Dec. 21, 1944—Feb. 25, 1946
(Deceased).

Rosel H. Hyde, Idaho, Apr. 17, 1946 —0Oct. 31, 1969.
Chartes R. Denny Jr, D.C., Mar. 30, 1945—0ct. 31,
1947.

Witliam H. Wills, Vt, July 1, 1845—Mar. 6, 1946
(Deceased).

Edward Mount Webster, D.C., Apr. 10, 1947 — June 30,
1956 (Deceased).
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Robert Franklin Jones, Ohio, Sept. 5, 1947 —~Sept. 19,
1952 (Deceased).

Albert Wayne Coy, Ind., Dec. 29, 1947 —Feb. 21, 1952
(Deceased).

George Edward Sterting, Me., Jan. 2, 1948 —Sept. 30,
1954,

Frieda Barkin Hennock, N.Y, July 6, 1948—June 30,
1955 (Deceased).

Eugene H. Merritl, Utah, Oct. 14, 1952 —Apr. 15, 1953
(Recess Appointee) (Deceased).

John C. Doerfer, Wis., Apr. 15, 1953 —Mar. 21, 1960.
George C. McConnaughey, Ohio, Oct. 4, 1954 —June
30, 1957 (Deceased). .

Richard A. Mack, Fla, July 7, 1955—Mar. 3, 1958
(Deceased).

Frederick W. Ford, WVa, Aug. 29, 1957 —Dec. 31,
1964.

John S. Cross, Ark., May 23, 1958—Sept. 30, 1962
(Deceased).

Charles H. King, Mich., July 19, 1960—~Mar. 2, 1961
(Recess Appointee).

Newton N. Minow, Ill, Mar. 2, 1961 —~June 1, 1963.

E. William Henry, Tenn., Oct. 2, 1962 —Apr. 30, 1966.
Kenneth A. Cox, Wash., Mar. 26, 1963—Sept. 1, 1970.
Lee Loevinger, Minn., June 11, 1963 ~June 30, 1968.
James J. Wadsworth, N.Y, May 5, 1965—Nov. 6, 1969.
Thomas J. Houser, lil., Jan 7, 1971—0Oct. 1, 1971.
Robert Wells, Kan., Nov. 6, 1969 —Nov. 1, 1871.
Robert T. Bartley, Tex., March 6, 1952 —~June 30, 1972.
Nicholas Johnson, lowa, July 1, 1966—Dec. 5, 1973.
H. Rex Lee, D.C., Oct. 28, 1968—Dec. 31, 1973.
Dean Burch, Ariz., Oct. 31, 1969 —March 8, 1974,
Charlotte T. Reid. Il Oct. 8, 1971 —June 30, 1976.
Gée;:;n O. Robinson, Minn., July 10, 1974—June 30,
1 b

Richard E. Wiley, lil., Jan. 5, 1972-June 30, 1977,
Benjamin L. Hooks, Tenn., July 5, 1972-July 31, 1877.
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FCC Rules and Regulations

For reader convenience, the FCC rules reported below have been organized by subject, rather than by
strict sequence of paragraph and section numbers. Rules for AM, FM and TV are grouped under the

following headings.

Definitions (§§.73.1-11, 73.13, 73.1530)............

Allocations (§§73.21-.29, 73.201-.211, 73.603-.614)

Multiple ownership (§§73.35, 73.240, 73.636) ... ...
Studio location (§§73.30, 73.210, 73.613)..........
Operating schedules (§§73.71-3, 73.79-.88, 73.98-9, 73.242-2, 73.651, 73.1510-20).
Operator requirements (§§73.93, 73.265, 73.661).. ..
Personal Attack, political (§§73.123, 73.300, 73.679)..........

Equal employment (§§73.125, 73.301, 73.680). .. ..
Affiliation (§§73.131-.138, 73.231-.239, 73.658) ..
Common antenna (§73.635)...................
Reports and records (§§1.611-.615, 1.526) .
License renewals (5§1.539, 73.1020). . .
Station identification (§73.1201)....
Sponsored programs (§73.1212) .
- Public notice (§73.1202)...........
Fraudulent billing (§73.1205-.1206). . .
Rebroadcasts (§73.1207) ..
Recording (§73.1208) . .. ..
Political broadcasts (§'73.1940). ..
License revocations (§§1.85-.92) . .

LS (51.6) o evoeeeenarennnnennn 000
Lotteries (§73.1211)...........cccvvuieeeneennin.

Censorship (§326 [Communications Actl

Forfeitures (Communications Act). ................

Compiled with the cooperation of Pike & Fischer Inc.,
publisher of Pike & Fischer Radio Regulation. Correct
to September 15, 1978.

Definitions

In AM rules...

§73.1 AM broadcast statlon.—The term “AM
broadcast station®' means a broadcast station licensed
for the dissemination of radio communications in-
tended 1o be received by the public and operated on a
channel in the band 535-1605 kiloheriz (kHz). The
term “‘AM broadcast’ is synonymous with the term
‘“‘standard broadcast™ as contained elsewhere in this
chapter.

§73.2 AM broadcast band.—The term ‘‘broad-
cast band’* means the band of frequencies extending
from 535 to 1605 kHz.

§73.3 AM broadcast channel.—The term
‘“‘broadcast channel™ means the band of frequencies
occupied by the carrier and two side bands of a broad-
cast signal with the carrier frequency at the center.
Channels shall be desi d by their assigned carrier
frequencies. The 107 carrier frequencies assigned to
standard broadcast stations shall begin at 540 kHz and
be in successive steps of 10 kHz.

§73.4 Dominant station.—The term ‘‘dominant
station™” means a Class | station, as defined in §73.21,
operating on a clear channel.

§73.5 Secondary station.— The term *‘secondary
station’ means any station, except a Class | station,
operating on a clear channel.

§73.6 Daytime.—The term *‘daytime’’ means that
period of time between local sunrise and local sunset.

§73.7 Nighttime.—The term *‘nighttime’* means
that period of time between local sunset and local
sunrise.

§73.8 Sunrise and sunset.—The terms
“sunrise’’ and ‘‘sunset’” mean, for each particular
location and during any particular month, the time of
sunrise and sunset as specified in the instrument of au-
thorization. See §73.83.

§73.9 Broadcast day.— The term ‘“‘broadcast day’*
means that period of time between local sunrise and 12
midnight local time.

§73.10 Experimental period. —The term “‘ex-
perimental period’" in reference to AM station opera-
tion means that time between 12 midnight local time
and local sunrise.

§73.11 Service areas.—(a) The term “‘primary
service area’’ of a broadcast station means the area in
which the ground wave is not subject to objectionable
interference or objectionable fading.

................................... page A-11
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(b) The term *‘secondary service area’ of a broad-
cast station means the area served by the sky wave and
not subject to objectionable interference. The signal is
subject to intermittent variations in intensity.

(c) Theterm ‘‘intermittent service area’" of a broad-
cast station means the area receiving service from the
ground wave but beyond the primary service area and
subject to some interference and fading.

§73.13 Critical hours.—The term ‘‘critical
hours'* means the two hour period immediately follow-
ing local sunrise and the two hour period immediately
preceding local sunset.

§73.1530 Portable test stations.—A poriable
test station is one that is moved from place to place for
making field strength and ground conductivity mea-
surements, for selecting station transmitter sites, and
conducting other specialized propagation tests. Porta-
ble test stations are not normally used while in motion,
and may not be used for the transmission of programs
intended to be received by the public.

Allocations

In AM rules...

§73.21 Classes of standard broadcast chan-
nels and stations.

(a) Clear channel. A clear channel is one on which
the dominant station or stations render service over
wide areas, and which are cleared of objectionable in-
terference within their primary service areas and over
all or a substantial portion of their secondary service
areas. Stations operating on these channels are
classified as follows:

(1) Class | station. A Class | station is a dominant
station operating on a clear channel and designed to
render primary and secondary service over an ex-
tended area and at relatively long distances. lts primary
service area is free from objectionable interference
from other stations on the same and adjacent channels,
and its secondary service area free from interference
except from stations on adjacent channels, and from
stations on the same channel in accordance with the
channel designation in §73.25 or §73.182. The operat-
ing power shall not be less than 10 kilowatts nor more
than 50 kilowatts. (Also see §73.25 [a] for further
power limitation.)

(2) Class Il station. A Class Il station is a secondary
station which operates on a clear channel (see § 73.25)
and is designated to render service over a primary ser-
vice area which is limited by and subject to such inter-
ference as may be received from Class | stations.
Whenever necessary a Class 11 station shall use a direc-
tional antenna or other means to avoid interference
with Class | stations and with other Class Il stations, in
accordance with §73.182 (and §73.22 in the case of
Class 11-A stations). Class I stations are divided into
three groups:

(i) Class [1-A station. A Class lI-A station is an
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unlimited time Class 1l station operating on one of the
clear channels listed in §73.22 and assigned to a com-
munity within a state specified in the Table contained
in that section. A Class Il-A station shall operate with
power of not less than 10 kilowatts nighttime nor more
than 50 kilowatts at any time.

(ii) Class 11-B station. A Class 11-B station is an
unlimited time Class Il station other than those in-
cluded in Class lI-A. A Class 11-B station shall operate
with power not less than 0.25 kilowatts nor more than
50 kilowatts.

NOTE: The Class 11 station operating unlimited time
on 760 khz at San Diego and the Class Il station operat-
ing unlimited time on 750 khz at Anchorage, Alaska,
shall be limited to a power of 10 kw. Both stations shall
protect the I-A station on the same frequency to its 0.5
mv/m 50% skywave contour.

(iii) Class 1I-D station. A Class 1I-D 'station is a
Class 1l station operating daytime or limited time. A
Class 11-D station shall operate with power not less
than 0.25 kilowatts nor more than 50 kilowatts.

(b) Regional channel. A regional channel is one on
which several stations may operate with powers not in
excess of 5 kilowatts. The primary service area of a sta-
tion operating on any such channel may be limited to a
given field intensity contour as a consequence of inter-
ference.

(1) Class Ill station. A Class !ll station is a station
which operates on a regional channel and is designed

.to render service primarily 1o a principal center of pop-
ulation and the rural area contiguous thereto. Class 111
stations are subdivided into two classes.

(i) Class I11-A station. A Class 1lI-A station is a
Class Il station which operates with power not less
than | kilowatt nor more than S kilowatts and the ser-
vice area of which is subject to interference in accord-
ance with §73.182.

(ii) Class I11i-B station. A Class 1il-B station is a
Class 111 station which operates with power not less
than 0.5 kilowatt. nor more than | kilowatt night and §
kilowatts daytime, and the service area of which is sub-
ject to interference in accordance with §73.182.

(¢) Local channel. A local channel is one on which
several stations operate with powers no greater than
provided in this paragraph. The primary service area of
a station operating on any such channel may be limited
to a given field intensity contour as a consequence of
interference. Such stations operate with power no
greater than 250 watts nighttime, and no greater than |
kilowatt daytime (except that for stations in an area in
the State of Florida south of the parallel 28 degress
north latitude, and between the meridians 80 and 82
degrees west longitude, power is limited to 250 watts,
daytime and nighttime).

(1) Class 1V siation. A Class |V station is a station
operating on a local channel and designed to render
service primarily to a city or town and the suburban
and rural areas contiguous thereto. The power of a sta-
tion of this class shall not be less than 0.25 kilowatt,
and not more than 0.25 kilowatt nighttime and |
kilowatt daytime, and its service area is subject to inter-
ference in accordance with §73.182. Stations which are
licensed to operate with 100 watts day or night may
continue to do so.

NOTE 1: Under NARBA. the power ceiling for Class
IV stations is 250 watts daytime, as well as nighttime.
The U.S./Mexican Agreement permits such stations to
operate with power not in excess of | kilowatt daytime.
Pursuant to the U.S./Mexican Agreement and infor-
mal coordination with the NARBA signatories, the
Commission will consider applications for Class 1V sta-
tions on local channels with daytime powers in excess
of 250 watts, up to | kilowatt, if such stations are out-
side of the area specified in paragraph (c) of this sec-
tion, and if no objectionable interference would be
caused (under the standards set forth in the pertinent
international agreement) 1o a duly notified station in
Mexico, Haiti, or any foreign country signatory to
NARBA.

NOTE 2: Class IV siations located within 100
kilometers (62 miles) of the Mexican border, and pres-
ently authorized to operate with a daytime power of 250
walts, may file applications for increases in daytime
power to 1 kilowatt. However, such an application will
be granted only after coordination with Mexico of the
proposed increase, if required, pursuant to Annex 1V
to the U.S./Mexican Agreement.

NOTE 3: All authorizations of new or changed Class
I-B, Class II-B, Class 11-D, Class 11I or Class 1V facil-
ities after October 30, 1961, are subject to whatever in-
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terference may be received from. or whatever overlap
of 2.0 mv/m and 25 mv/m groundwave, contours may
be involved with previously or subsequenllv autho-
rized Class II-A facilities.

§73.22 Assignment of Class li-A stations.

(a) Table of assignments. One Class II-A station
may be assigned on each channel listed in the following
table within the designated state or states:

State(s) in
which Ciass
i-A
Chan- Location of Assignment
nel Existing may be
{khz2) Class | Station Applied for
670 Chicago Idaho
720 Chicago Nevada or
idaho
770 New York New Mexico
780 Chicago Nevada
880 New York No. Dakola.
So. Dakota
or Nebraska
890 Chicago Utah
1020 Piltsburgh New Mexico
1030 Boston Wyoming
1100 Cleveland Colorado
1120 St. Louis California
or Oregon
1180 Rochester Montana
1210 Philadelphia Kansas
Nebraska or
Okiahoma

(b) Minimum service to “*white’* areas. No Class 11-
A station shall be assigned unless at least 25% of its
nighttime interference-free service area or at least 25%
of the population residing therein receives no other in-
terference-free nightlime primary service.

(c) Power. Class lI-A stations shall operate with not
less than 10 kw power nighttime.

(d) Protection. (1) Protection by Class |1-A stations
to other stations. The co-channel Class I-A station
shall be protected by the Class 1I-A station to its 0.1
mv/m contour daytime and its 0.5 mv/m 50% skywave
contour nighttime. All other stations of any class au-
thorized on or before October 30, 1961, shall normally
receive protection from objectionable interference
from Class 11-A stations as provided in §73.182.

(2) Protection to Class Il-A stations. A Class [I-A
station shall normally receive daytime protection to its
0.5 mv/m groundwave contour and nighttime protec-
tion to the contour to which it is limited by the co-
channel Class I-A station.

(e) Applications not complying with this section.
Applications for Class I1-A stations which do not meet
the requirements of paragraphs (b) and (c) of this sec-
tion will be returned without further consideration.

§73.23 Time of operation of the several
classes of stations.—The several classes of stan-
dard broadcast stations may be licensed to operate in
accordance with the following:

(a) “Unlimited time™ permits operation without a
maximum limit as to time.

(b) *‘Limited time" is applicable to Class 11 (sec-
ondary) stations operating on a clear channel with fa-
cilities authorized before Nov. 30, 1959. It permits
operation of the secondary station during daytime, and
until local sunset if located west of the dominant sta-
tion on the channel, or if located east thereof, until
sunset at the dominant station; and in addition during
night hours, if any, not used by the dominant station or
stations on the channel.

(c) Daytime permits operation during the hours be-
tween average monthly local sunrise and average
monthly local sunset.

(d) ‘‘Sharing time™ permits operation during hours
which are so restricted by the station license as to re-
quire a division of time with one or more other stations
using the same channel.

(e) Specified hours means that the exact operating °

hours are specified in the license. (The minimum
hours that any station shall operate are specified in
§73.71.) Specified hours stations operating on local
channels, except those sharing time with other stations
may operate at hours beyond those specified in their
licenses to carry special events programming. To the
extent that such operation is conducted during the
nighttime hours, the station's authorized nighttime fa-
cilities must be used.

§73.24 Broadcast facilities; showing re-
quired. An authorization for a new standard broadcast

station or increase in facilities of an existing station will

be issued only after a satisfactory showing has been
made in regard to the following, among others:

(a) That the proposed assignment will tend to effect
a fair, efficient and equitable distribution of radio ser-
vice among the several states and communities.

(b) That a proposed new station (or a proposed
change in the facilities of an authorized station) com-
plies with the pertinent requirements of §73.37.

NOTE: The provisions of §73.37 shall not be ap-
plicable to new Class 11-A stations or to stations for
which applications were accepted for filing before July
13, 1964. With respect to such stations. the provisions
of §73.28(d), and the provisions of NOTE 1| of §73.37
shall apply. Special provisions concerning interference
from Class LI-A to stations of other classes authorized
after October 30, 1961 are contained in §73.22(d) and
NOTE 3 to §73.21. The level of interference shall be
computed pursuant to §§73.182 and 73.186.

(c) That the applicant is financially qualified to con-
struct and operate the proposed station.

{d) That the applicant is legally qualified. That the
applicant (or the person or persons in control of an ap-
plicant corporation or other organization) is of good
character and possesses other qualifications sufficient
to provide a satisfactory public service.

(e) That the technical equipment proposed, the
location of the transmitter, and other technical phascs
of operation comply with the regulations governmg the
same, and the s of good engi ing prac-
tice. (See technical regulations of this subpart and
§73.188.)

(f) That the facilities sought are subjecl [0 assngn~

and Anchorage and San Diego Class 1l assignments
provided in this paragraph, and, in the case of limited
time stations, subject to the restrictions contained in
§73.38). limited time and daytime only stations, as
follows:

(i) In Alaska, Hawaii, Puerto Rico and Virgin Is-
lands.

(ii) Within the continental United States excluding
Alaska, where the station would operate with facilities
authorized as of October 30, 1961.

NOTE 1: In view of special circumstances arising
from the provision of presunrise broadcast service on
640 khz at Ames. lowa, applications will be accepted
for broadcast operations on 640 khz between 6:00 a.m.
central standard time and local sunrise at Ames, lowa,
with not to exceed | kw power: provided, that such ap-
plications will be acted upon only after and in light of
the decision reached in Docket No. 11290,

NOTE 2: In view of spccial circumstances arising
from the provision of a service during some nighttime
hours by a Class 1 station operating on 830 khz at New
York. N.Y., (i.e.. from 6:00 a.m. to local sunrise and
from sunset at Minneapolis to 10:00 p.m. E.S.T), ap-
plications will be accepted for such operation: Pro-
vided, that they will be acted upon only after and in
light of the decision reached in Docket No. 11227.

NOTE 3: See NARBA concerning priority for Cana-
dian Class I-B and Cuban 1-C assignments on 640 khz.

NOTE 4: NARBA concerning Cuban Class 1I-E
assignments on 660, 670, 760, 780, 830, 1020, 1030
and 1120 khz.

NOTE 5: See U.S.-Mexican Agreement concerning
Mexican use of 660, 760, 830, 1020, 1030, and 1180
khz.

(b) To each of the following channels there may be

ment as requested under existing inter: | agree-
ments and the rules and regulations of the Commis-
sion.

(g) That the population within the | m/v contour
does not exceed 1.0 percent of the population within
the 25 mv/m contour: Provided, however, that where
the number of persons within the 1 m/v contour is 300
or less the provisions of this subparagraph are not ap-
plicable.

(h) That, in the case of an applicant for a Class 11
station the proposed station would radiate, during two
hours following local sunrise and two hours preceding
local sunset, in any direction toward the 0.1 mv/m
ground-wave contour of a co-channel United States
Class | station, no more than the maximum radiation
values permitted under the provision of §78.187.

(i) That, in the case of an application for a Class II-
A station (see §73.22), 25% or more of the area of pop-
ulation within the nighttime interference-free service
contour of the proposed station receives no nighttime
interference-free primary service from another station.

(j) That the 25mv/m contour encompasses the bus-
iness district of the community to which the station is
assigned, and that the 5 mv/m contour (or, at night,
the interference-free contour, if of a higher value) en-
compasses all residential areas of such community.

(k) That the public interest, convenience and ne-
cessity will be served through the operation under the
proposed assignment.

§73.25 Clear channels: Classes | and Il sta-
tions.—The frequencies in the following tabulations
are designated as clear ch Is and assigned for use
by the classes of stations given:

(a) On each of the following channels, one Class |
station will be assigned, operating with power of 50 kw:
640, 650, 660, 670, 700, 720, 750, 760, 770, 780, 820,
830, 840, 870, 880, 890, 1020, 1030, 1040, 1110, 1120,
1160, 1180, 1200 and 1210 khz. In addition, on the
channels listed in this paragraph, Class Il stations may
be assigned as follows:

(1) On 670, 720, 770, 780, 880, 890, 1020, 1030.
1100, 1120, 1180 and 1210 khz, one Class II-A
unlimited time station, assigned-and located pursuant
to the provisions of §73.22.

(2) On the channel 750 khz, an unlimited time
Class Il station located at Anchorage.

(3) On the channel 760 khz, an unlimited time
Class Il station located at San Diego, Calif.

(4) On any of the channels listed in this paragraph
(to the extent consistent with the assignments pro-
vided in subparagraphs [1], [2], and [3] of this
paragraph). unlimited time Class Il stations located in
Alaska, Hawaii, Virgin Islands, or Puerto Rico, which
will not deliver more than 5 microvolts per meter
groundwave day or night or 25 microvolts per meter 10
percent time skywave at night at any point within the
continental limits of the United States excluding
Alaska.

(5) On any of the channels listed in this paragraph
(o the extent consistent with the Class I, Class 1I-A,
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d Class 1 and Class Il siations: 680, 710, 810,
850, 940, 1000, 1060, 1070, 1080, 1090, 1110, 1130,
1140, 1170, 1190, 1500, 1510. 1520, 1530, 1540, 1550
and 1560 khz.

NOTE: Class 1 and Class 11 stations on 1540 khz shall
deliver not over 5 microvolts per meter groundwave or
25 microvolts per meter 10 percent time skywave at any
point of tand in the Bahama Islands, and such stations
operating nighttime (i.e., sunset to sunrise at the loca-
tion of the Ciass Il station) shall be located not less
than 650 miles from the nearest point of land in the
Bahama Islands.

(¢c) For Class 11 stations which will not deliver over §
microvolts per meter groundwave or 25 microvolts per
meter 10 percent time skywave at any point on the
Canadian border, and provided that such station
operating nighttime (i.e.. sunset to sunrise at the loca-
tion of the Class |l station) are located not less than
650 miles from the nearest point on the Canadian
border, 690, 740, 860, 990, 1010, and 1580 khz.

NOTE: See NARBA concerning priority for Cuban
Class 1-B assignment on 1010 khz. Class 1-C assign-
ments on 690 and 860 khz, and Class I-D assignment
on 740 khz.

(d) The frequencies 730, 800, 900, 1050, 1220 and
1570 khz, for Class 1l stations which operate daytime
only which will not deliver at any point on the Mexican
border over 5 microvolts per meter groundwave, and
which operate with no more than the following powers:

(1) 1f not located within the areas specified in sub-
paragraph (2) of this paragraph, $ kilowatts.

(2) If operating on any of the following frequencies
within the following specified areas, no more than one
kilowatt:

(i) 800 khz: less than 1319 kilometers (820 miles)
from Ciudad Juarez, Chihuahua.

(ii) 1050 khz: less than 998 kilometers (620 miles)
from Monterrey, Nuevo Leon.

(iii) 1570 khz: less than 998 kilometers (620 miles)
from Ciudad Acuna, Coahuila.

NOTE: See the U.S.-Mexican Agreement concern-
ing specific U.S. unlimited time Class 11 assignments
on each of the following channels: 730, 800, 900, 1050
and 1220 khz.

(e) The frequency 540 khz, for Class 11 stations
which will not deliver a signal of more than §
microvolts per meter groundwave or 25 microvolts per
meter 10% skywave at any point on the Canadian
border, nor more than 10 microvolts per meter daytime
or 50 microvolts per meter nighttime at any point on
the Mexican border; Provided, that stations operating
at night shall be located:

(1) Within the continental United States including
Alaska; and

(2) Not less than 650 miles from the nearest point
on the Canadian border; and

(3) North of the parallel 35°N. if west of the meri-
dian 93°W., or north of the parallel 30°N. if east of said
meridian.

NOTE I: See U.S.-Mexican Agreement concerning a
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specific U.S. unlimited time assignment on this chan-
nel.

NOTE 2: See 2.106(a) of this chapter with respect to
use of 540 khz.

§73.26 Regional channels: Classes Ili-A and
1l1-B stations.—The following frequencies are desig-
nated as regional channels and are assigned for use by
class Ili-A and 111-B stations: 550, 560, 570, 580, 500,
600, 610, 620, 630, 790. 910. 920, 930, 950. 960. 970.
980, 1150, 1250, 1260, 1270, 1280, 1290. 1300, 1310,
1320, 1330, 1350, 1360, 1370, 1380, 1390. 1410, 1420,
1430, 1440, 1460, 1470, 1480, 1590, and 1600 khz.

NOTE: See NARBA concerning Cuban Class I-C
assignment on 550 khz, Class I-D assignments on 570.
590, 630. 920, 950 and 980 khz. and Class l1I-E assign-
ments on 790, 910, and 1150 khz.

§73.27 Local channels: Class [V stations.—
The following frequencies are designated as local chan-
nels and are assigned for use by Class 1V stations:
1230, 1240, 1400, 1450, and 1490 khz.

NOTE: See NARBA concerning Cuban Class IV-E
assignments on 1240 and 1340 khz.

§73.28 Assignments of stations to channels.
(a) With respect 1o applications for new Class 11-A sta-
tions. and other applications accepted for filing before
July 13, 1964, the individual assignments of stations to
channels which may cause interference to other United
States stations only shall be made in accordance with
the provisions of this part for the respective classes of
stations involved. (For determining objectionable in-
terference, see §73.22, and §73.182 through §73.186.)

(b) Except as provided in §73.21 (c) concerning
Class IV stations, no U.S. assignment of a standard
broadcast station will be made which would be incon-
sistent with the provisions of NARBA or the U.S.-
Mexican Agreement. Sirgilarly, as long as protection
for U.S. assignments from Haitian assignments con-
tinues, no U.S. assignment of a standard broadcast sta-
tion will be made which would cause objectionable in-
terference (under the standards set forth in NARBA)
10 a duly notified Haitian station. {The Haitian stations
considered to be duly notified are those notified and ac-
cepted in accordance with past agreements, and those
subsequently notified in accordance with the pro-
cedures and understandings which have pertained thus
far.) In all cases where an individual assignment may
cause interference with, or may involve a channel
assigned for priority of use by, a station in another
North Amcncan coumry, the classifications, aliocation

g ing standards set forth in
NARBA and \he U.S.-Mexican Agreement shal} be
observed.

NOTE: In g I, an application for a dard
broadcast station assignment, the grant of which would
be consistent with the provisions of NARBA and the
U.S.-Mexican Agreement and would not cause objec-
tionable interference to a duly notified station in Haiti,
will be considered and acted upon by the Commission
in accordance with its rules and established procedure
for action upon such applications. However, in particu-
lar cases such applications may also present considera-
tions of an international nature which require that a
different procedure be followed. In such cases the pro-
cedure to be followed will be determined by the Com-
mission in the light of the special considerations in-
volved.

With respect to applications for facilities which
would involve conflict with NARBA only as to a coun-
try which has signed but not completed formal ratifica-
tion of that agreement, and facilities which would
cause objectionable interference to a duly notified Hai-
tian station, special provisions of a procedural nature
are contained in §1.352 of this chapter.

(c¢) Engineering siandards now in force domestically
differ in some respects from those specified for interna-
tional purposes. The engineering standards specified
for international purposes (in NARBA and the U.S.-
Mexican Agreement) will be used to determine: (1)
the extent to which interference might be caused by a
proposed station in the United States to a station in
another country of the North American Region; and
(2) whether the United States should register an objec-
tion to any new or changed assignment notified by
another country of the North American Region. The
domestic standards in effect in the United States will
be used to determine the extent to which interference
exists or would exist from a foreign station where the
value of such interference enters into a calculation of:
(1) the service to be rendered by a proposed operation
in the United States; or (2) the permissible interfering
signal from one station in the United States to another
United States station.

(d) With respect to applications for new Class 1I-A
stations. and other applications accepted for filing

before July 13, 1964, the lollowing shall apply: Upon
showing that a need exists, a Class 11, III, or [V station
may be assigned to a ch 1 available for such class.
even though interference will be received within its
normally protected contour, subject to the following
conditions: (1) No objectionable interference will be
caused by the proposed station 10 existing stations or
that if interference will be caused. the need for the pro-
posed service outweighs the need for the service which
will be lost by reason of such interference; (2) Primary
service will be provided to the community in which the
proposed station is be located; (3) The interference re-
ceived does not affect more than 10 percent of the pop-
ulation in the proposed station's normally protected
primary service area; however, in the event that the
nighttime interference received by a proposed Class 11
or Il station would exceed this amount, then an
assignment may be made if the proposed station would
provide either a standard broadcast nighttime facility to
a community not having such a facility or if 25 percent
or more of the nighttime primary-service area of the
proposed station is without primary nighttime service.
This subparagraph (3) shall not apply to existing Class
1V stations on local channels applying for an increase
in power above 250 watts, nor to new Class 1V stations
proposing power in excess of 250 watts with respect 1o
population in the primary service area outside the
equivalent 250 watt, 0.5 mv/m contour.

§73.29 Class IV stations on reg { chan-
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merce entitled “‘Air Line Distance Between Cities in
the United States.” (This publication may be
purchased from the Superintendant of Documents,
Government Printing Office, Washington. D.C.
20402). if said publication does not contain the coordi-
nates of either or both communities, the coordinates of
the main post office in either or both of the com-
munities shall be used. The method to be foliowed in
making the measurements is set forth in §73.208(c).

§73.204. International agreements and other
restrictions on use of channets.

(a) The United States has entered into agreements
with Canada and the United Mexican States, respec-
tively. dealing with the allotment and use of FM broad-
cast channels and facilities for a defined border area.
Assignment of an FM channel, authorization for use
of an FM broadcast facility, and related matters as to
the use of FM facilities for the particular border area
are subject o the provisions of the respective agree-
ments. Both provide for consullation and the right to
object to any particular proposal. The Commission will
give notice of the filing of such an objection; if, for
whatever reason, the Commission has taken action in-
[« with any such timely objection, it may take

nels.—No license will be granted for the operation of a
Class IV station on a regional channel, provided, how-
ever, that Class IV stations presently authorized to
operate on regional channels will not be required 1o
change frequency or power but will not be protected
against interference from Class Il stations.

In FM rules...

§73.201. Numerical designation of FM broad-
cast channels.—The FM broadcast band consists of
that portion of the radio frequency specirum between
88 megacycles per second (mhz) and 108 mhz. It is
divided into 100 channels of 200 knlocycles per second
(khz) each. For con e, the freq ies a
for FM broadcasting (including those assigned to non-
commercial educational broadcasting) are given
numerical designations which are shown in the lable
below:

EDITOR'S NOTE: [The band is 88-108 mhz. Non-
commercial educational FM occupies 88-92 mhz.]

§73.202. Table of Assignments.—(a) General.
The following Table of Assignments contains the chan-
nels (other than noncommercial educational channels)
assigned to the listed communities in the United
Stales, its territories and possessions. Channels desig-
nated with an “'A™ are for Class A FM stations. All
other listed channels are for Class B stations in Zones |
and I-A and for Class C stations in Zone II. Channels
designated with an asterisk are assigned lor use by non-
commercial educational broadcast stations only.

*EDITOR’S NOTE: Channel assignments by cities
are reprinted in the AM-FM directory and are not re-
peated here.

§73.203. Availability of channels.— (a) Subject
to the provisions of paragraph (b) of this section, ap-
plications may be filed to construct FM broadcast sta-
tions only on the channels assigned in the Table of
Assignments (§73.202(b) 1) and only in communities
listed therein. Applications which fail to comply with
this requirement, whether or not accompanied by a
petition 10 amend the Table, will not be accepted for fil-
ing: provided, however, that applications specilying
channels which accord with publicly announced Com-
mission orders changing the Table of Assignments will
be accepted for filing even though such applications are
tendered before the effective dates of such channe!
changes.

(b) A channel assigned to a community listed in the
Table of Assignments is available upon application in
any listed community which is located within 10 miles
of the listed community if the channel requested is a
Class A channel and 15 miles if the channel is a Class
B/C channel, provided no other channel in the listed
community has been similarly assigned to another
community and provided further that the untisted
community has not aiready removed a channel from
any other listed community. Where channels are
assigned 10 two or more communities listed in com-
bination in the Table of Assignments the provisions ol
this paragraph shall apply separately to each com-
munity so listed. The distance between communities
shall be determined by the distance between the
respective coordinates thereof as set forth in the
publication of the United States Department of Com-
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appropriate sieps to rescind the action taken.

(b) The frequency 89.1 mhz (ch. 206) is reserved in
the New York City metropolitan area for the use of the
United Nations with the equivalent of an anienna
height of 500 feet above average terrain and effective
radiated power of 20 kilowatts, and the Commission
will make no assignments which would cause objec-
tionable interference with such use.

(c) In Alaska, the frequency band 88-100 mhz is
allocated exclusively to government radio services and
the nongovernment fixed service. The frequencies
88.1 through 99.9 mhz (chs. 20! through 260) will not
be assigned in Alaska for use by FM broadcast stations.

(d) In Hawaii. the frequency band 98-108 mhz is
allocated for nonbroadcast use. The frequencies 98.1
through 107.9 mhz (chs. 251 through 300) will not be
assigned in Hawaii for use by FM broadcast stations.

§73.205. Zones.

For the purpose of allocation and assignment the
United States is divided into three zones as follows:

(a) Zone | consists of that portion of the United
States focaled within the confines of the following lines
drawn on the United States Albers Equal Area Projec-
tion Map (based on standard paraliels 29'2° and 45%:°,
North American datum); Beginning at the most
easterly point on the State boundary line between
North Carolina and Virginia; thence in a straight line
to a point on the Virginia, West Virginia boundary line
located at North Latitude 37° 49" and West Longitude
80° 12" 30", thence westerly along the southern boun-
dary lines of the States of West Virginia, Ohio, In-
diana, and lllinois to a point at the junction of the 1I-
linois, Kentucky, and Missouri state boundary lines;
thence northerly along the western boundary line of
the State of lllinois 10 a point at the junction of the II-
linois. lowa, and Wisconsin state boundary lines;
thence, easterly along the northern state boundary line
of lllinois to the 90th meridian; thence north along this
meridian to the 43.5° parallel; thence east along the
parallel to the United States-Canada border: thence
southerly and following that border until it again inter-
sects the 43.5° parallel, thence east along this parallel
to the 71st meridian: thence in a straight line 1o the in-
tersection of the 69th meridian and the 45th parallel;
thence east along the 45th parallel 10 the Atlantic
Ocean. When any of the above lines pass through a
city, the city shall be considered 10 be located in Zone 1.
(See Figure | of §73.699 (in complete copy of Rules]).

(b) Zone 1A consists of Puerto Rico, the Virgin Is-
lands. and that portion of the Siate of California which
is located south of the 40th parallel.

(c) Zone II consists of Alaska, Hawaii and the rest
of the United States which is not located in either Zone
or Zone 1A.

§73.206. CI of cial ch |
and stations operating thereon.

(a) Class A channels and stations.

(1) Except as provided in §73.202, the following fre-
quencies are designated as Class A channels and are
assigned for use, in all zones, by Class A stations only.

(2) A Class A station is a station which operates on
a Class A channel, and is designed to render service to
a relatively small community, city, or town, and the
surrounding rural area.

(3) A Class A station will not be authorized to oper-
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ated with effective radiated power greater than 3
kilowatts (4.8 dbk), and the coverage of a Class A sta-
tion shall not exceed that obtained from 3 kilowatts
effective radiated power and antenna height above
average lerrain of 300 feet. For provisions concerning
minimum facilities, and concerning reduction in power
where antenna height above average terrain exceeds
300 feet, see §73.211.

Frequency Channel Frequency Channel
{mhz) No. (mh2) No.
921 221 100.1 261
927 224 1009 265
935 228 1017 269
943 232 1023 272
96.3 237 103.1 276
959 240 1039 280
96.7 244, 1048 285
977 249 105.5 288
98.3 252 106.3 292
99.3 257 1071 296

(b) Class B-C channels and Class B and
Class C stations.

(1) Except for the channels specified in paragraph
(a) (1) of this section, all of the channels listed in
§73.201 from 222 through 300 (92.3 through 107.9
mhz) are classified as Class B-C channels, and (subject
to the restrictions set forth in §73.204) are assigned for
use in Zones | and I-A by Class B stations onty, and for
use in Zone 11 by Class C stations only (there are no
Class C stations in Zones | or I-A and no Class B sta-
tions in Zone 11).

(2) A Class B station is a station which operates on a
Class B-C channel in Zone | or Zone I-A, and is de-
signed to render service to a sizeable community, city,
or town, or to the principal city or cities of an urbanized
area, and to the surrounding area.

(3) With respect to Class B stations authorized after
September 10, 1962, no such station witl be authorized
with effective radiated power greater than 50 kilowatts
(17 dbk), and the coverage of a Class B station autho-
rized after that date shall not exceed that obtained from
-50 kilowalts effective radiated power and 500 feet an-
tenna height above average terrain. For provisions con-
cerning minimum power, and concerning reduction in
power where antenna height above average terrain ex-
ceeds 500 feet, see §73.211.

(4) A Class C station is a station which operates on a
Class B-C channel in Zone |1, and is designed to render
service to a community, city, or town, and large sur-
rounding area.

(5) With respect to Class C stations authorized after
September 10, 1962, no such station will be authorized
with effective radiated power greater than 100 kilowatts
(20 dbk), and the coverage of a Class C station autho-
rized after that date shall not exceed that obtained from
100 kilowatts effective radiated power and antenna
height above average terrain of 2,000 feet. For provi-
sions concerning minimum power, and reduction in
power where antenna height above average terrain ex-
ceeds 2,000 feet, see §73.211.

§73.207. Minimum mileage separations be-
tween co-ch | and adj. t-ch 1 sta-
tions on commerclal channels.

(a) Petitions to amend the Table of Assignments
(§73.202(b) 1) (other than those expressly requesting
amendment of this section or §73.205) will be dis-
missed and no application for a new station, change in
the channel of an existing station, or increase in anten-
na height or effective radiated power, or change in loca-
tion of an existing station will be accepted for filing
unless the proposed facilities will be located at least as
far from the transmitter sites of other co-channel and
adjacent-channel stations (both existing and proposed)
as the distances specified in this paragraph. Proposed
stations of the respective classes shown in the lefthand
column of the table, [see separation table, this page)
shall be located no less than the distance shown from
co-channel stations and first adjacent-channel stations
(200 khz removed) and second and third adjacent-
channel stations (400 and 600 khz removed) of the
classes shown in the remaining columns of the table.
The distances shown between stations of different
classes apply regardless of which is the proposed sta-
tion under consideration (e.g., distances shown from a
new Class A station to an existing Class C station are
also the distances between a new Class C station and
an existing Class A station.) The distances between

Spacing In Miles, by Class of Station and Frequency Separation (khz)

10-walt educational

Class A Class B Class C 10-watt educational

Class of Station Co-ch. 200 400 600 Co-ch. 200 400600 Co-ch. 200 400 600  Co-ch. 200 400 600
Class A 65 40 15 15 65 40 40 - 105 85 65 - 30 15 15
Class B 150 150 40 40 170 135 65 65 - = 40 40
Class C 180 150 65 65 - — 65865

NOTE: ions or assig P d in by 10.6 or 10.8 mhz (53 or 54 channels) will not be
authorized unless they to the ion table:

AloA 5

BlA 10

BB 16

CtoA 20

CtoB 25

CtoC 30

Class B and Class C stations apply only across zone
lines. The adjacent-channel spacings listed also apply:
(1) To applications for noncommercial educational fa-
cilities on channels 218, 219, or 220, with respect o
other stations on channels 221, 222, or 223; (2) to ap-
plications for facilities on channels 221, 222, or 223
with respect to noncommercial educational stations on
channels 218, 219, or 220 (for classification of non-
commercial educational stations, see §73.504).

(b) The zone in which the transmitter of an FM sta-
tion is located or proposed to be located determines the
applicable rules with respect to minimum required
spacings.

§73.209. Protection from interference.

(a) Permittees and licensees of FM broadcast sta-
tions are not protected from any interference which
may be caused by the grant of a new station, or of au-
thority to modify the facilities of an existing station, in
accordance with the provisions of the subpart.

(b) The nature and extent of the protection from in-
terference accorded 1o FM broadcast stations is limited
solely to the protection which results from the mini-
mum assignment and station separation requirements
and the rules with respect to maximum powers and an-
tenna heights set forth in this subpart.

(c) When the Commission determines that grant of
an application would serve the public interest, conve-
nience and necessity and the instrument of authoriza-
tion specifies an antenna location in a designated an-
tenna farm area which results in mileage separation
less than those specified in this subpart, FM broadcast
station permittees and licensees shall be afforded pro-
tection from interference equivalent to the protection
afforded under the minimum mileage separations
specified in this subpart.

§73.211. Power and antenna height require-
ments.

(a) Minimum requirements.

(1) Except as provided in paragraph (b) (2) of this
section, the minimum effective radiated power shali
be:

Class A 100 watts (—10dbk)
Class B 5 kw (7dbk)
Class C 25 kw (14dbk)

(2) No minimum antenna height above average
height is specified.

(b) Maximum power and antenna height.

(1) The maximum effective radiated power in any
direction, and maximum antenna height for
equivaience purposes, shall be as follows for the vari-
ous classes of stations:

Maximum
antenna height
Station Maximum (feel above
class power average terrain)
Class A 3kw ( 4.8 dbk) 300
Class B 50 kw (17.0 dbk) 500
Class C 100 kw (20.0 dbk) 2,000

(2) Antenna heights may be used as exceeding
those specified in this paragraph for equivalence pur-
poses, provided effective radiated power is reduced in
the amount determined by use of the appropriate
curves in Figure 3 of §73.333. Where, under Figure 3
of §73.333, effective radiated power must be-reduced to
an amount less than the normal minimum specified in
paragraph (a) (1) of this section for the class of station
involved, the effective radiated power determined by
Figure 3 of §73.333 shall be the minimum for the sta-
tion involved.

(3) In Puerto Rico and the Virgin Islands Class B
stations may use antenna heights up to 2000 feet above
average terrain with effective radiated powers up to 25
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kw. For antenna heights above 2000 feet the powér
shall be reduced so that the station’s | mv/m contour
(located pursuant to Figure 1 of §73.333) will extend
no farther from the station's transmitter than with the
facilities of 25 kw and antenna height of 2000 feet. For
powers above 25 kw (up 10 50 kw) no antenna heights
will be authorized which result in greater coverage by
the | mv/m contour than that obtained with the facil-
ities of 25 kw and antenna height of 2000 feet.

(c) Determination of applicable rules. The zone in
which the transmitter of an FM station is located or
proposed to be located determines the applicable rules
with respect to the class of station, and thus the mini-
mum and maximum requirements as to facilities.

(d) Existing stations. Stations authorized as of Sep-
tember 10, 1962 which do not conform to the require-
ments of this section, may continue 10 operate as au-
thorized. For stations operating with facilities in excess
of those specified in Paragraph (b) of this section no
changes in facilities will be authorized which either in-
creases the effective radiated power or extends the
location of the | mv/m field strength contour beyond
that of its present authorization in any direction. The
provisions of this section shall not apply to applications
to increase facilities for those stations operating with
powers less than the minimum powers specified in
paragraph (a) of this section.

In TV rules...

§73.603. Numerical designation of television
channels—(a)

Frequency Frequency
Chan- band Chan- band

nel (Mega- nel (Mega-
No. cycles) No. cycles)
54-60 644-650

. 60-66 ..850-656
. 68-72 .. 656-662
. 76-82 ..662-668
. 82-88 ..668-674
.174-180 .. 674-680
.180-186 .680-686
.186-192 .686-692
.192-198 .692-698
. 198-204 .698-704
.204-210 .704-710
.210-216 710-716
.470-476 716-722
. 476-482 722-728
. 482-488 728-734
.488-494 734-740
. 494-500 740-746
.500-508 748-752
.506-512 .752-758
512-518 .758-764
618-524 .764-770
524-530 .770-776
530-536 .776-782
536-542 . 782-788
542-548 .788-794
548-554 . 794-800
§54-560 . 800-806
660-566 .806-812
566-572 .812-818
672-578 818-824
678-584 824-830
§84-590 830-836
590-596 836-842
596-602 842-848
602-608 848-854
.608-614 854-860
814-620 860-866
620-626 866-872
628-632 872-878
632-638 878-884
638-644 884-890
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(b) In Alaska and Hawaii the frequency bands 76-82
mhz and 82-88 mhz are allocated for nonbroadcast use.
These frequency bands (Channels S and 6) will not be
assigned in Alaska and Hawaii for use by television
broadcast stations.

(c) Channel 37, 608-614 mhz, is reserved ex-
clusively for the radio astronomy service until the first
Administrative Radio Conference after January I,
1974, which is competent to review this provision.

§73.606. Table of Assignments.—(a) The
following Table of Assignments contains the channels
assigned to the listed communities in the United
States, its territories, and possessions. Channels desig-
nated with an asterisk are assigned for use by noncom-
mercial educational broadcast stations only. A station
on a channel identified by a plus or a minus mark is re-
quired to operate with its carrier frequencies offset 10
khz above or below, respectively, the normal carrier fre-
quencies.

[EDITOR'S NOTE: Channel assignments by cities
are reprinted in the AM-FM directory and are not re-
peated here.]

§73.607. Availability of channels.— (a) Subject
1o the provisions of paragraphs (b) of this section, ap-
plications may be filed to construct television broadcast
stations only on the channels assigned in the Table of
Assignments and only in the communities listed
therein. Applications which fail to comply with this re-
quirements, whether or not accompanied by a petition
10 amend the Table, will not be accepted for filing pro-
vided, however, that applications specifying channels
which accord with publicly announced Commission or-
ders changing the Table of Assignments will be ac-
cepted for filing even though such applications are ten-
dered before the effective dates of such channei
changes.

(b) A channe! assigned (o a community listed in the
Table of Assignments is available upon application in
any unlisted community which is located within 15
miles of the listed community. In addition, a channel
assigned to a community listed in the Table of Assign-
ments and not designated for use by noncommercial
educational stations only, is available upon application
in any other community within 15 miles thereof which,
- although listed in the table, is assigned only a channel
designated for use only by noncommercial educational
stations. Where channels are assigned 1o two or more
communities listed in combination in the Table of
Assignments the provisions of this paragraph shall ap-
ply separately to each community so listed. The dis-
tance between communities shall be determined by the
distance between the respective coordinates thereof as
set forth in the publication of the United States Depart-
ment of Commerce entitled ‘‘Air Line Distances Be-
tween Cities in the United States.”” (This publication
may be purchased from the Government Printing Of-
fice, Washington, D.C.) If said pubtication does not
contain the coordinates of either or both communities
the coordinates of the main post office in either or both
of such communities shall be used. The method to be
followed in making the measurements is set forth in
§73.611(d).

§73.609. Zones.—(a) For the purpose of alloca-
tion and assignment, the United States is divided into
three zones as follows:

(1) Zone 1 consists of that portion of the United
States located within the confines of the following lines
drawn on the United States Albers Equal Area Projec-
tion Map (based on standard parallels 29':° and 45'%°;
North American datum); Beginning at the most
easterly point on the state boundary line between
North Carolina and Virginia; thence a straight line toa
point on the Virginia-West Virginia boundary line lo-
cated at North Latitude 37° 49’ and West Longitude
80° 12 30" thence westerly along the southern boun-
dary lines of the states of West Virginia, Ohio, Indiana
and Illinois 1o a point at the junction of the Iilinois,
Kentucky, and Missouri state boundary lines; thence
northerly along the western boundary line of the siate
of lllinois to a point at the junction of the lllinois, lowa,
and Wisconsin state boundary lines; thence easterly
along the northern state boundary line of llinois to the
90th meridian; thence north along this meridian to the
43.5° parallel; thence east along this parallel to the
United State-Canada border; thence southerly and
following that border until it again intersects the 43.5°
parallel; thence east along this parallel to the 71st meri-
dian: thence in a straight line to the intersection of the
69th meridian and the 45th parallel; thence east along
the 45th parallel; to the Atlantic Ocean. When any of
the above lines pass through a city, the city shall be
considered to be located in Zone I. (See Figure 1 of
§73.699).

(2) Zone Il consists of that portion of the United

States which is not localed in either Zone | or Zone I,

and Puerto Rico. Alaska. Hawaiian Islands and the
Virgin Islands.

(3) Zone 111 consists of that portion of the United
States located south of a line, drawn on the United
States Albers Equal Area Projection Map (based on
standard parallels 29'° and 45%°; North American
datum), beginning at a point on the east coast of
Georgia and the 31st parallel and ending at the United
States-Mexican border, consisting of arcs drawn with a
150 mile radius to the north from the following
specified points:

North Latitude West Longitude
a)  29°40'00" 83°24'00"
b)  30°07°00" 84°12'00"
¢} 30°31'00" 86°30°00"
d)  30°48'00" 87°58'30"
e)  30°00'00" 90°38'30"

f)  30°04'30" 93°19'00"
@) 29°46'00" 95°05'00"
h)  28°43'00" 96°30'30"
iy 27°52'30" 97°32'00"

When any of the above arcs pass through a city, the
city shall be considered to be located in Zone I1. (See
Figure 2 of §73.699.)

§73.610. Separations.—(a) The provisions of
this seclion retate to assignment separations and Sta-
tion separations. Petitions to amend the Table of
Assignments (§73.606 (b) ) (other than those also ex-
pressly requesting amendment of this section or
§73.609) will be dismissed and all applications for new
television broadcast stations or for changes in the
transmitter sites of existing stations will not be ac-
cepted for filing if they fail to comply with the require-
ments specified in paragraphs (b). (c) and (d) of this
section.

NOTE: Licensees and permittees of television
broadcast stations which were operating on April 14,
1952 pursuant to one or more separations below those
set forth in §73.610 may continue 10 so operate but in
no event may they further reduce the separations
below the minimum. As the existing separations of
such stations are increased, the new separations will
become the required minimum separations until sepa-
rations are reached which comply with the require-
ments of §73.610. Thereafter the provisions of said sec-
tion shall be applicable.

(b) Minimum co-channe! assignment and station
separations:

(1) Channels Channels
Zone 2-13 14-28
| 170 miles 155 miles
[] 190 miles 175 miles
L] 220 miles 205 miles

(2) The minimum co-channel mileage separation
between a station in one zone and a station in another
zone shall be that of the zone requiring the lower sepa-
ration.

(¢) Minimum assignment and station adjacent
channel separations applicable 10 all zones:

(1) Channels 2-13................ 60 miles
Channels 14-83 .................. 55 miles

(2) Due to the frequency spacing which exists be-
tween channels 4 and S, between channeis 6 and 7, and
between channels 13 and 14, the minimum adjacent
channel separations specified above shail not be ap-
plicable 10 these pairs of channels (see §73.603).

(d) In addition to the requirements of paragraphs
(a), (b) and (c) of this section, the minimum assign-
ment and station separations between stations on
channels 14-83, inclusive, as set forth in Table IV of
§73.698 must be met in either rule making proceedings
looking towards the amendment of the Table of
Assignments (§73.606 (b) ) or in licensing proceed-
ings. No channel listed in column (1) of Table 1V of
§73.698 [see box] will be assigned 1o any city, and no
application for an authorization to operate on such a
channel will be granted unless the mileage separations
indicated at the top of the column (2)-(7), inclusive,
are met with respect to each of the channels listed in
t(hose columns and parallet with the channel in column

1).

(e) The zone in which the transmitter of a televi-
sion station is located or proposed to be located deter-
mines the applicable rules with respect to co-channel
mileage separations where the transmitter is located in
a different zone from that in which the channel to be
employed is located.
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§73.614. Power and antenna height re-
quirements.— (a) Minimum requirements. Applica-
tions will not be accepted for filing if they specify less
than—10 dbk (100 watts) visual effective is specified.

(b) Maximum power. Applications will not be ac-
cepted for filing if they specify a power in excess of that
provided in this paragraph. Except as provided in sub-
paragraph (1) below, the maximum effective radiated
powers of television broadcast stations operating on the
channels set forth below with antenna heights not in
excess of 2000 feet above average terrain shall be as
follows:

Maximum visual effective
radiated power in db above

Channel Nos. one kilowatt (dbk)
2-8 20dbk (100 kw)
7-13 25 dbk (316 kw)
14-83 37 dbk (5000)

(1) In Zone |, on Channels 2-13 inclusive, the max-
imum powers specified above for these channels may
be used only with antenna heights not in excess of
1000 feet above average terrain. Where antenna
heights exceeding 1000 feet above average terrain are
used on Channels 2-13, or antenna heights exceeding
2000 feet above average terrain are used on Channels
14-83, the maximum power shall be based on the chart
designated as Figure 3 of §76.699.

NOTE: This limitation shall not apply to any licensee
or permittee in Zone | who received an authorization
after March 22, 1951, to relocate its transmitter site
and construct a new tower and antenna to a height in
excess of 1000 feet above average terrain and who con-
structed or who had substantially completed construc-
tion of said tower and antenna prior to April 14, 1952,
In such case, maximum power may be utilized at the
height above average terrain specified in the authoriza-
tion. The limitation shall apply, however, where the
tower of other principal supporting structure had been
constructed prior to the date of such authorization.

(2) In Zones !i and I1I, the maximum powers which
may be used by television broadcast stations operating
on the respective channels set forth in the above table
with antenna heights exceeding 2000 feet above
average terrain shall be based on the chart designated
as Figure 4 of §73.699.

(3) The effective radiated power in any horizontal or
vertical direction may not exceed the maximum values
permitied by this section and Figure 3 and 4 of §73.699.

(4) The effective radiated power at any angle above
the horizontal shall be as low as the state of the art per-
mits, and in the same vertical plane may not exceed the
effective radiated power in either the horizontal direc-
tion or below the horizontal, whichever is greater.

(c) The zone in which the transmitter of a televi-
sion station is located or proposed (o be located deter-
mines the applicable rules with respect 10 maximum
antenna heights and powers for VHF stations when the
transmitter is located in Zone ! and the channel 10 be
employed is located in Zone |1, or the transmitter is lo-
cated in Zone Il and the channel to be employed is lo-
cated in Zone 1.

[NOTE: The maximum visual effective radiated
power of television broadcast stations operating on
channels 14-83 within 250 miles of the Canadian-U.S.
border may not be in excess of 30 dbk (1,000 kw.)]

Multiple Ownership
In AM rules...

§73.35. Multipie ownership— (a)No license for a
standard broadcast station shall be granted to any party
(including all parties under common control) if such
party directly or indirectly owns, operates, or controls:
one or more standard broadcast stations and the grant
of such license will result in any overlap of the pre-
dicted or measured 1 mv/m groundwave contours of
the existing and proposed stations, computed in ac-
cordance with §73.183 or §73.186; or one or more
television broadcast stations and the grant of such
ticense will result in the predicted or measured 2 mv/m
groundwave contour of the proposed station, com-
puted in accordance with §73.183 or §73.186, encom-
passing the entire community of license of one of the
television broadcast stations or will result in the Grade
A contour(s) of the television broadcast station(s),
computed in accordance with §73.684, encompassing
the entire community of license of the proposed sta-
tion; or a daily newspaper the grant of such license will
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result in the predicted or measured 2 mV/m contour,
computed in accordance with §73. 183 or §73. 186, en-
compassing the entire community in which such news-
paper is published.

(b) No license for a standard broadcast station shall
be granted to any party (including all parties under
common control) if such party, or any stockholder, of-
ficer or director of such party, directly or indirectly
owns, operates, controls, or has any interest in, or is an
officer or director of any other standard broadcast sta-
tion if the grant of such license would resul( in a con-

tration of control contrary to the public interest, conve-
nience or necessity for any party or any of its stock-
holders, officers, or directors to have a direct or in-
direct interest in, or be stockholders, officers, or direc-
tors of, more than seven standard broadcast stations, or
of three broadcast stations in one or several services,
where any two are within 100 miles of the third (mea-
sured city to city), if there is primary service contour
overlap of any of the stations.

(c) No renewal of license shall be granted for a term
extending beyond January 1, 1980, to any party that as
of January 1, 1975, directly or indirectly owns, operates
or controls the only daily hed in a

its-provisions earlier than January 1, 1980. Divestiture
is not required if there is a separately owned, operated
or controlled television broadcast station licensed to
serve the community.

NOTE 1: The word *‘control’ as used herein, is not
limited to majority stock ownership but includes actual
working control in whatever manner exercised.

NOTE 2: In applying the provisions of paragraphs
(a) and (c) of this section, partial (as well as total}
ownership interests in corporate broadcast licensees
and corporate daily newspapers represented by owner-
ship of voting stock of such corporations will be con-

community and also as of January l 1975 directly or
indirectiy owns, operates or controls the only commer-
cial aural station or stations encompassing the entire

centration of control of dard b in a
manner mconsnstem with the public interest, conve-
nience, or y. The c however, will in
any event consider (hal there would be such a concen-

ity with a cily-grade signal during daytime
hours (predicted or measured signal for AM, predicted
for FM). The provisions of this paragraph shall not re-
quire divestiture of any interest not in conformity with

Table IV of Sec. 73.698 —UHF Mileage Separations
(1) 2) 3) 4) (5) 6) )
20 miles 20 miles 55 miles 60 miles 60 miles 75 miles
(LF (Intermod- (Adjacent (Oscil- (Sound (Picture

Channel beat) ulation) channel) lator) image) image)
14 22 16-19 15 21 29 30

15 23 17-20 14,16 22 29 30

16 24 14,18-21 1517 23 30 31

17 25 14-15,19-22 16,18 24 31 32
18 26 14-16,20-23 17.19 25 32 33
19 27 14-17,21-24 18,20 26 33 34
20 28 15-18,22-25 19,21 27 34 35
21 29 16-19,23-26 20,22 28,14 35 36

22 30,14 17-20,24-27 21,23 29,15 36 37
23 31,15 18-21,25-28 22,24 30,16 37 38
24 32,16 19-22,26-29 23,25 31,17 38 39

25 3317 20-23,27-30 24,26 32,18 39 40
26 34,18 21-24,28-31 2527 33,19 40 41

27 35,19 22-25,29-32 26,28 34,20 41 42

28 36,20 23-26,30-33 27,29 35,21 42,14 43

29 37.21 24-27,31-34 28,30 36,22 43,15 44,14
30 38,22 25-28,32-35 29,31 37.23 44,16 45,15
31 9,3 26-29,33-36 30.32 38,42 45,17 46,16
32 40,24 27-30,34-37 31,33 39,25 46,18 4717
33 41,25 28-31,35-38 3234 40,26 47,19 48,18
34 42,26 29-32,36-39 3335 41,27 48,20 49,19
35 43,27 30-33,37-40 34,36 42,28 49,21 50,20
36 44,28 31-34,38-41 35,37 43,29 50,22 51,21
37 45,29 32-35,39-42 36,38 44,30 51,23 52,22
38 46,30 33-36,40-43 37,39 45,31 52,24 53,23
39 47,31 34-37,41-44 38.40 46,32 63,25 54,24
40 48,32 35-38,42-45 39.41 4733 54,26 55,25
41 49,33 36-39,43-46 40,42 48,34 65,27 56,26
42 50,34 37-40,44-47 41,43 49,35 56,28 57.27
43 51,35 38-41,45-48 42-44 50,36 57.29 58,28
44 52,36 39-42,46-49 43,45 61,37 58,30 59,29
45 53,37 40-43,47-50 44,46 52,38 59,31 60,30
46 54,38 41-44,48-51 4547 53,39 60,32 61,31
47 55,39 42-45,49-52 46,48 54,40 613 2,32
48 56,40 43-46,50-53 47,49 55,41 62,34 63,33
49 57.41 44-47 ,51-54 48,50 56,42 63,35 64,34
50 68,42 45-48,52-55 4951 57,43 64,36 65,35
51 59,43 46-49,53-56 50,52 58,44 65,37 66,36
52 60,44 47-50,54-57 51,53 59,45 66,38 67,37
53 61,45 48-51,55-58 52,54 60,46 67,39 68,38
54 62,46 49-52,56-59 53,55 6147 68,40 69,39
55 83,47 50-53,57-60 54,56 62,48 69.41 70,40
56 64,48 51-54,58-61 55,57 63,49 70,42 71.41
57 65,49 52-55,69-62 56,58 64,50 71,43 7242
58 66,50 53-56,60-63 57,69 65,51 7244 73,43
59 67,51 54-57,61-64 58,60 66,52 73,45 74,44
60 68,52 55-58,62-65 59,61 67,53 74,46 75,45
61 69,53 56-59,63-66 60,62 68,54 75,47 7646
62 70,54 57-60,64-67 61,63 69,55 76,48 77.47
63 71,55 58-61,65-68 162,64 70,56 77.49 78,48
64 72,56 59-62,66-69 63,65 71,57 78,50 79.49
65 7357 60-63,67-70 4,66 72,58 79,51 80,50
66 74,58 61-64,68-71 65,67 73,59 80,52 81,51
67 75,59 82-65,69-72 66,68 74,60 81,53 82,52
68 76,60 63-66,70-73 67.69 75.61 82,54 83,53
69 77.61 64-67,71-74 68,70 76,62 83,55 54
70 78,62 65-68,72-75 69,71 77.63 56 55
71 79.63 66-69,73-76 70,72 7864 57 56
72 80,64 67-70.74-77 71,73 79,65 58 57
73 81.65 68-71,75-78 72,74 80,66 59 58
74 82,66 69-72,76-79 7375 81,67 60 59
75 8367 70-73,77-80 74,76 82,68 61 60
76 68 71-74,78-81 7577 83,69 62 61
77 69 72-75,79-82 76,78 7 63 62
78 70 73-76,80-83 77,79 n 64 63
79 71 74-77,81-83 78.80 72 65 64
80 72 75-78,82-83 79,81 73 66 65
81 73 76-79,83 80,82 74 67 66
82 74 77-80 81,83 75 68 67
83 75 78-81 82 76 69 68
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NOTE 3: Except as provided in Notes 4 and 5 of this
section, in applying the provisions of paragraphs (a),
(b) and (c) of this section to the stockholders of a cor-
poration which has more than 50 voting stockholders,
only those stockholders need be considered who are
officers or directors or who directly or indirectly own |
percent or more of the outstanding voting stock.

NOTE 4: In applying the provisions of paragraphs
(a), (b) and (c) of this section to the stockholders of a
corporation which has more than 50 voting
stockholders, an investment company as defined in 15
USC §80a-3 need to be considered only if it directly or
indirectly owns § percent or more of the outstanding
voting stock or if officers or directors of the corporation
are representatives of the investment company, pro-
vided, however, that the investment company exer-
cises no control over the management or policies of the
corporation. Holdings by investment companies under
common management shall be aggregated.

NOTE 5: In applying the provisions -of paragraphs
(a), (b) and (c) of this section to the stockholders of a
corporation which has more than 50 voting
stockholders, a bank holding stock through its trust
department in trust accounts or an insurance company
need be considered only if such bank or insurance
company directly or indirectly owns. 5 percent or more
of the outstanding voting stock or if officers or direc-
tors of the corporation are representatives of the bank
or insurance company. Provided, however, that the
bank or insurance company exercise no control over
the management or policies of the corporation. Hold-
ings by banks or insurance companies shall be aggreg-
ated if the banks or insurance companies have any
right to determine how the stock will be voted.

NOTE 6: In calculating the percentage of ownership
of voting stock under the provisions of Notes 4 and $,
if an investment company, bank or insurance company,
directly or indirectly owns voting stock in a company
which in turn directly or indirectly owns 50 percent or
more of the voting stock of a corporate broadcast
licensee or corporate daily newspaper, the investment
company, bank or insurance company shall be con-
sidered to own the same percentage of outstanding
shares of the corporate broadcast station licensee or
corporate daily newspaper as it owns of outstanding
voting shares of the company standing between it and
the licensee corporation or corporate daily newspaper.
If the intermediate company owns less than 50 percent
of the voting stock of a corporate broadcast station
licensee or corporate daily newspaper, the holding of
the investment company, bank or insurance company,
need not be considered under the 5-percent rule, but,
officers or directors of the licensee corporation or of
the corporate daily newspaper who are representatives
of the intermediate company shall be deemed to be
representatives of the investment company, bank or in-
surance company if the investment company, bank or
insurance company owns 5% or more of the intermedi-
ate company.

NOTE 7: In cases where record and beneficial owner-
ship of voting stock of a corporate broadcast station
licensee or corporate daily newspaper which has more
than 50 voting stockholders are not identical, e.g.,
bank nominees holding stock as record owners for the
benefit of mutual funds, brokerage houses holding
stock in street names for the benefit of customers,
trusts holding stock as record owners for the benefit of
designated parties, and insurance companies holding
stock, the party having the right to determine how the
stock will be voted will be considered to own it for the
purposes of these rules.

NOTE 8: Paragraph (a) of this section will not be ap-
plied so as to require divestiture, by any licensee, of ex-
isting facilities. Said paragraph will not apply to applica-
nons I‘or increased power for Class 1V stations, to ap-

for tof li or transfer of con-
trol filed in accordance with §§1.540 (b) or 1.541 (b) of
this ch or to lications for t of

license or transfer of control to heirs or legatees by will
or intestacy if no new or increased overlap would be
created between commonly owned, operated, or con-
trolled standard broadcast stations and if no new en-
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cC tof ities proscribed in paragraph
(a) of this section as to commonly owned, operated, or
controlled standard broadcast stations and television
broadcast stations or daily newspapers would result.
Said paragraph will apply to all applications for new sta-
tions, to all other applications for assignment or
transfer, and to all applications for major changes in ex-
isting stations except major changes that will result in
overlap of contours of standard broadcast stations with
each other no greater than that already existing. (The
resulting areas of overlap of contours of standard
broadcast stations with each other in such major
change cases may consist partly or entirely of new ter-
rain. However, if the population in the resulting over-
lap areas substantially exceeds that in the previously
existing overlap areas, the Commission will not grant
the application if it finds that to do so wou!d be against
the public interest, convenience and necessity.)
Paragraph (a) of this section will not apply to any ap-
plication by a party who directly or indirectly owns,
operates or controls a UHF television broadcast station
where grant of such application would resuit in the
Grade A contour of the UHF station encompassing the
entire community of license of a commonly owned,
operated, or controlled standard broadcast station of
would result in the entire community of license of such
UHF station being encompassed by the 2 mv/m con-
tour of such standard broadcast station. Such com-
munity encompassment cases will be handled on a
case-by-case basis in order to determine whether com-
mon ownership, operation or control of the stations in
question would be in the public interest. Commonly
owned, operated, or controlled broadcast stations with
overlapping contours or with community-encompass-
ing contours prohibited by paragraph (a) of this section
may not be assigned or transferred to a single person.
group, or entity, except as frovided above in this note.
If a commonly owned, operated or controlled standard
broadcast station and daily newspaper fall within the
encompassing proscription of paragraph (a) of this sec-
tion, the station may not be assigned to a single person,
group or entity if the paper is being 1

neously sold to such single person, group or entity.

NOTE 9: Paragraph (a) of this section will not be ap-
plied to cases involving television stations which are
primarily ‘‘satellite’’ operations. Such cases will be
considered on a case-by-case basis in order to deter-
mine whether common ownership, operation, or con-
tro! of the stations in question would be in the public
interest. Whether or not a particular television broad-
cast station which does not present a substantial
amount of locally originated programming is primarily
a “‘satellite’ operation will be determined on the facts
of the particular case. An authorized and operating
“‘satellite™ television station the Grade A contour of
which completely encomp the cc nity of
license of a commonly owned, operated, or controlled
standard broadcast station, or the community of
license of which is complete encompassed by the 2
mv/m contour of such a standard broadcast station
may subsequently become a ‘‘nonsatellite’” station
with local studios and locally originated programming.
However, such commonly owned, operated, or con-
trolled standard and “‘non-satellite’ television stations
may not be transferred or assigned (o a single pérson.
group, or entity, except as provided in Note 8.

NOTE 10: For the purposes of this section a daily
newspaper is one which is published four or more days
per week, which is in the English language, and which
is circulated generally in the community of publication.
A college newspaper is not considered as being circul-
ated generally.

NOTE 11: For the purposes of the three-station
regional concentration provision of this section, (a) an
application raising a regional concentration of control
issue which involves overlap of or by one or more UHF
television stations will be treated on a case-by-case
basis, consistent with the pr of UHF determi-
nations made under the one-to-a-market proscriptions
of this section, and (b) standard and FM broadcast sta-
tions licensed to communities which are within 15
miles (city reference point to reference point) and/or
within the same urbanized area (as mapped by the U.S.
Bureau of the Census), will be considered as a com-
bination and counted as one station.

In FM rules ...

§73.240. Multiple ownership.—(1)(a) No
license for an FM broadcast station shall be granted to
any party (including all parties under common control)
if such party directly or indirectly owns, operates or
controls: one or more FM broadcast stations and the
grant of such license will result in any overlap of the
predicted | mv/m contours of the existing and pro-
posed stations, computed in accordance with §73.313;

or one or more television broadcast stations and the
grant of such license will result in the predicted | mv/
m contour of the proposed station, computed in ac-
cordance with §73.313, encompassing the entire com-
munity of license of one of the television broadcast sta-
tions or will result in the Grade A contour(s) of the
television broadcast station(s), computed in accord-
ance with §73.684, encompassing the enlire com-
munity of license of the proposed stations; or a daily
newspaper and the grant of such license will result in
the predicted 1 mV/m contour, computed in accord-
ance with §73.313. encompassing the entire com-
munity in which such newspaper is published.

(2) No license for an FM broadcast station shall be
granted to any party (including all parties under com-
mon control) if such party, or any stockholder, officer
or director of such party, directly or indirectly owns,
operates, controls, or has any interest in, or is an of-
ficer or director of any other FM broadcast station if
the grant of such license would result in a concentra-
tion of control of FM broadcasting in a manner incon-
sistent with the public interest, convenience, or neces-
sity. The commission, however, will in any event con-
sider that there would be such a concentration of con-
tro! contrary to the public interest, convenience or ne-
cessity for any party or any of its stockholders, officers
or directors to have a direct or indirect interest in, or be
stockholders, officers, or directors of, more than seven
FM broadcast stations, or of three broadcast stations in
one or several services, where any two are within 100
miles of the third (measured city to city). if there is pri-
mary service contour overlap of any of the stations.

(b) Paragraphs (a) and (c) of this section are not ap-
plicable to non-commercial educational FM stations.

(c) Norenewal of license shall be granted for a term
extending beyond January 1, 1980, to any party that as
of January |, 1975, directly or indirectly owns, operates
or controls the only daily newspaper published in a
community and also as of January 1, 1975, directly or
indirectly owns, operates or controis the only commer-
cial aural station or stations encompassing the entire
community with a city-grade signal during daytime
hours (predicted or measured signal for AM, predicted
for FM). The provisions of this paragraph shall not re-
quire divestiture of any interest not in conformity with
its provisions earlier than January 1, 1980. Divestiture
is not required if there is a separately owned, operated
or controlled television broadcast station licensed to
serve the community.

NOTE 1: The word *‘control™ as used herein is not
limited to majority stock ownership, but includes ac-
tual working control in whatever manner exercised.

NOTE 2: In applying the provisions of paragraph (a)
(1) and (c) of this section, partial (as well as total)
ownership interests in corporate broadcast licensees
and corporate daily newspapers represented by owner-
ship of voting stock of such corporations will be con-
sidered.

NOTE 3: Except as provided in Notes 4 and $ of this
section, in applying the provisions of paragraphs
(@)(1), (@)(2), and (c) of this section to the
stockholders of a corporation which has more than 50
voling stockholderss, only those stockholders need be
considered who are officers or directors or who directly
or indirectly own | percent or more of the outstanding
voting stock.

NOTE 4: In applying the provisions of paragraphs
(a)(1), (a)(2), and (c) of this section to the
stockholders of a corporation which has more than 50
voling stockholders, an investment company as
defined in 15 USC §80a-3 need by considered only if it
directly or indirectly owns 5 percent or more of the out-
standing voting stock or if officers or directors of the
corporation are representatives of the investment com-
pany, provided, however, that the investment company
exercises no control over the management or policies
of the corporation. Holdings by investment companies
under common management shall be aggregated.

NOTE S: In applying the provisions of paragraphs
(a), (b) and (c) of this section to the stockholders of a
corporation which has more than S50 voling
stockholders, a bank holding stock through its trust
department in trust accounts or an insurance company
need be considered only if such bank or insurance
company directly or indirectly owns 5 percent or more
of the outstanding voting stock or if officers or direc-
tors of the corporation are representatives of the bank
or insurance comapny. Provided, however, that the
bank or insurance company exercise no control over
the management or policies of the corporation. Hold-
ings by banks or insurance companies shail be aggreg-
ated if the banks or insurance companies have any
right to determine how the stock will be voted.

NOTE 6: In calculating the percentage of ownership
of voting stock under the provisions of Notes 4 and 5,
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if an investment company, bank or insurance company,
directly or indirectly owns voting stock in a company
which in turn directly or indirectly owns 50 percent or
more of the voting stock of a corporaie broadcast
licensee or corporate daily newspaper, the investment
company, bank or insurance company shall be con-
sidered to own the same percentage of outstanding
shares of the corporate broadcast station licensee or
corporate daily newspaper as it owns of outstanding
voting shares of the company standing between it and
the licensee corporation or corporate daily newspaper.
If the intermediate company owns less than 50 percent
of the voting stock of a corporate broadcast station
licensee or corporate daily newspaper, the hoilding of
the investment company, bank or insurance company,
need not be considered under the S-percent rule, but
officers or directors of the licensee corporation or of
the corporate daily newspaper who are atives
of the intermediate company shall be deemed to be
representatives of the investment company, bank or in-
surance company if the investment company, bank or
insurance company owns 5% or more of the intermedi-
ate company.

NOTE 7: In cases where record and beneficial owner-
ship of voting stock of a corporate broadcast station
licensee or corporate daily newspaper which has more
than 50 voting stockholders are not identical, e.g.,
bank nominees holding stock as record owners for the
benefit of mutual funds, brokerage houses holding
stock in street names for the benefit of customers,
trusts holding stock as record owners for the benefit of
designated parties, and insurance companies holding
stock, the party having the right to determine how the
stock will be voted will be considered to own it for the
purposes of these rules.

NOTE 8: Paragraph (a) (1) of this section will not be
applied so as to require divestiture, by any licensee, of
existing facilities. Said paragraph will not apply to ap-
plications for assignment of license or transfer of con-
trol filed in accordance with §§1.540(b) or 1.541 (b) of
this chapter, or to applications for assignment of
license or transfer of control to heirs or legatees by will
or intestacy if no new or increased overlap would be
created between commonly owned, operated, or con-
trolled FM broadcast stations and if no new encom-
passment of communities proscribed in paragraph (a)
(1) of this section as to commonly owned, operated, or
controlled FM broadcast stations and standard or
television broadcast stations or daily newspapers would
result. Said paragraph will apply to all applications for
new stations, to all other applications for assignment or
transfer, and to all applications for major changes in ex-
isting stations except major changes that will resuit in
overlap of contours of FM broadcast stations with each
other no greater than that already existing. (The result-
ing areas of overlap of contours of FM broadcast sta-
tions with each other in such major change cases may
consist partly or entirely of new terrain. However, if the
popuiation in the resuiting overlap areas substantially
exceeds that in the previously existing overlap areas,
the Commission will not grant the application if it finds
that to do so would be against the public interest, con-
venience, or necessity.) Paragraph (a) (1) of this sec-
tion will not apply to any application by a party who
directly or indirectly owns, operates or controls a UHF
television broadcast station where grant of such ap-
plication would result in the Grade A contour of the
UHF station encompassing the entire community of
license of a commonly owned, operated, or controlled
FM broadcast station or would result in the entire com-
munity of license of such UHF station being encom-
passed by the 1 mv/m contour of such FM broadcast
station. Such community encompassment cases will be
handled on a case-by-case basis in order to determine
whether common ownership, operation or control of
the stations in question would be in the public interest.
Commonly owned, operated, or controlied broadcast
stations with overlapping contours or community-en-
compassing contours prohibited by paragraph (a) (1)
of this section may not be assigned or transferred to a
single person, group, or entily, except as provided
above in this note. If a commonly owned, operated or
controlled FM broadcast station and daily newspaper
fall within the encompassing proscription of sub-
paragraph (a) (1) of this section, the station may not be
assigned to a single person, group or entity if the news-
paper is being simultaneously sold to such single per-
son, group or entity. 0

NOTE 9: Paragraph (a) (1) of this section will not be
applied to cases involving television stations which are
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primarily ‘‘satellite’” ‘operations. Such cases will be
considered on a case-by-case basis in order to deter-
mine whether common ownership, operation, or con-
trol of the stations in question would be in the public
interest. Whether or not a particular television broad-
cast station which does not present a substantial
amount of locally originated programming is primarily
a ‘‘satellite™ operation will be determined on the facts
of the particular case. An authorized and operating
“satellite™ televnsnon station the Grade A contour of
which compl p the cof ty of
license of a commonly owned, operated, or controlled
FM broadcast station, or the community of license of
which is completely encompassed by the | mv/m con-
tour of such an FM broadcast station may subse-
quently become a ‘‘non-satellite’ station with local
studios and locally originated programming. However,
such commonly owned, operated, or controlled FM
and ‘‘non-satellite’’ television stations may not be
transferred or assigned to a single person, group, or en-
tity, except as provided in Note 8

NOTE 10: For the purposes of this section a daily
newspaper is one which is published four or more days
per week, which is in the English language, and which
is circulated generally in the community of publication.
A college newspaper is not considered as being circul-
ated generally.

NOTE 11: For the purposes of the three-station
regional concentration prov:snon of this section, (a) an

n raising a tration of control

issue which involves overlap of or by one or more UHF
television stations will be treated on a case-by-case
basis, consistent with the precedents of UHF determi-
nations made under the one-to-a-market proscriptions
of this section, and (b) standard and FM broadcast sta-
tions licensed to communities which are within 15
miles (city reference point 1o reference point) and/or
within the same urbanized area (as mapped by the U.S.
Bureau of the Census), will be considered as a com-
bination and counted as one station.

In TV rules...

§73.636. Multiple ownership.—(a)(1) No
license for television broadcast station shall be granted
1o any parly (including all parties under common con-
trol) if such party directly or indirectly owns, operates,
or controls: one or more television broadcast stations
and the grant of such license will result in any overlap
of the Grade B contours of the existing and proposed
stations, computed in accordance with §73.684; or one
or more standard broadcast stations and the grant of
such license will result in the Grade A contour of the
proposed station, computed in accordance with
§73.684, encompassing the entire communily of
license of one of the standard broadcast stations, or will
result in the predicted or measured 2 mv/m ground-
wave contour(s) of the standard broadcast station(s),
computed in accordance with §73.183 or §73.186, en-
compassing the entire community of license of the pro-
posed station; or one or more FM broadcast stations
and the grant of such license will result in the Grade A
contour of the proposed station, computed in accord-
ance with §73.684, encompassing the entire com-
munity of license of one of the FM broadcast stations,
or will result in the predicted 1 mv/m contour of the
FM broadcast station(s), computed in accordance with
§73.313, encompassing the entire community of
license of the proposed station; or a daily newspaper
and the grant of such license will result in the Grade A
contour, computed in accordance with §73.684, en-
compassing the entire community in which such news-
paper is published.

(2) No license for a television broadcast station
shall be granted to any party (including all parties
under common control) if such party, or any
stockholder, officer or director of such party, directly or
indirectly owns, operates, controls or has any interest
in, or is an officer or director of any other television
broadcast station if the grant of such license would
result in a concentration of control of television broad-
casting in a manner inconsistent with the public in-
terest, convenience, or necessity. The commission,
however, will in any event consider that there would be
such a concentration of control contrary to the public
interest, convenience or necessity for any party or any
of its stockholders, officers, or directors to have a direct
or indirect interest in, or be stockholders, officiers, or
directors of, more than seven television broadcast sta-
tions, no more than five of which may be in the VHF
band, or of three broadcast stations in one or several

services, where any two are within 100 miles of the
third (measured city to city), if there is primary service
contour overlap of any of the stations.
(b) Paragraphs (a) and (c) of this section are not ap-
licabl ial educational stati

panies holding stock, the party having the right o
determine how the stock will be voted will be con-
sidered to own it for the purposes of these rules.

NOTE 8: Paragraph (a) (1) of this section will not be

pli 10 non-

(¢) No renewal of license shall be granted for a term
extending beyond January 1, 1980, to any party that as
of January 1, 1975, direcily or indirectly owns, operates
or controls the only daily newspaper published in a
community and also as of January 1, 1975, directly or
indirectly owns, operates or controls the only commer-
cial television station encompassing the entire com-
munity with a city-grade signal. The provisions of this
paragraph shall not require divestiture of any interest
not in conformity with its provisions earlier than Janu-
ary 1, 1980

NOTE 1: The word ‘‘control’" as used herein is not
limited to majority stock ownership, but includes ac-
tual working control in whatever manner exercised.

NOTE 2: In applying the provisions of paragraphs
(a) (1) and (c) of this section, partial (as well as total)
ownership interests in corporate broadcast licensees
and corporate daily newspapers represented by owner-
ship of voting stock of such corporations will be con-
sidered.

NOTE 3: Except as provided in Notes 4 and § of this
section, in applying the provisions of paragraphs
@)(1), (a)(2), and (c) of this section to the
stockholders of a corporation which has more than 50
voting stockholders, only those stockholders need be
considered who are officers or directors or who directly
or indirectly own | percent or more of the outstanding
voting stock.

NOTE 4: In applying the provisions of paragraphs
(a)(1), (a)(2), and (c) of this section to the
stockholders of a corporation which as more than 50
voting stockholders, an investment company as
defined in 15 USC §80-a-3 need be considered only if it
directly or indirectly owns 5 percent or more of the out-
standing voting stock or if officers or directors of the
corporation are representatives of the investment com-
pany, provided, however, that the investment company
exercises no control over the management or policies
of the corporation. Holdings by innvestment compan-
ies under common management shall be aggregated.

NOTE 5: In applying the provisions of paragraphs
(a), (b) and (c) of this section to the stockholders of a
corporation which has more than S50 voting
stockholders, a bank holding stock through its trust
department in trust accounts or an insurance company
need be considered only if such bank or insurance
company directly or indirectly owns 5 percent or more
of the outstanding voting stock or if officers or direc-
tors of the corporation are representatives of the bank
or insurance company. Provided, however, that the
bank or insurance company exercise no control over
the management or policies of the corporation. Hold-
ings by banks or insurance companies shall be aggreg-
ated if the banks or insurance companies have any
right to determine how the stock will be voted.

NOTE 6: In calculating the percentage of ownership
of voting stock under the provisions of Notes 4 and 5,
if an investment company, bank or insurance company,
directly or indirectly owns voting stock in a company
which in turn directly or indirectly owns 50 percent or
more of the voting stock of a corporate broadcast
licensee or corporate daily newspaper, the investment
company, bank or insurance company shall be con-
sidered to own the same percentage of outstanding
shares of the corporate broadcast station licensee or
corporate daily newspaper as il owns of outstanding
voting shares of the company standing between it and
the licensee corporation or corporate daily newspaper.
If the intermediate company owns less than 50 percent
of the voting stock of a corporate broadcast station
licensee or corporate daily newspaper, the holding of
the investment company, bank or insurance company,
need not be considered under the 5 percent rule, but,
officers or directors of the licensee corporation or of
the corporate daily paper who are ves
of the intermediate company shall be decmed to be
representatives of the investment company, bank or in-
surance company if the investment company or in-
surance company owns 5% or more of the intermediate
company.

NOTE 7: In cases where record and beneficial owner-
ship of voting stock NOTE 7: In cases where record
and beneficial ownership of voting stock of a corporate
broadcast station licensee or corporate daily newspaper
which has more than 50 voting stockholders are not
identical, e.g., bank nominees holding stock as record
owners for the benefit of mutual funds, brokerage
houses holding stock in street names for the benefit of
customers, trusts holding stock as record owners for
the benefit of designated parties, and insurance com-
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pplied so as to require divestiture, by any licensee, of
existing facilities. Said paragraph will not apply to ap-
plications for assignment of license or transfer of con-
trol filed in accordance with §§1.540 (b) or 1.541 (b) of
this chapter, or to applications for assignment of
license or transfer of control to heirs or legatees by will
or intestacy if no new or increased overlap would be
created between commonly owned, operated, or con-
trolled television broadcast stations and if no new en-
compassment of communities proscribed in paragraph
(a) (1) of this section as to commonly owned, oper-
ated, or controlled television broadcast slations and
standard or FM broadcast stations or daily newspapers
would result. Said paragraph will apply to all applica-
tions for new stations, to all other applications for
assignment or transfer, and to all applications for major
changes that will result in overlap of contours of televi-
sion broadcast stations with each other no greater than
that already existing. (The resulting areas of overlap of
contours of television broadcast stations with each
other in such major change cases may consist partly or
entirely of new terrain. However, if the population in
the resulting overlap areas substantially exceeds that in
the previously existing overlap areas, the Commission
will not grant the application if it finds that 10 do so
would be against the public interest, convenience, and
necessity.) Paragraph (a) (1) of this section will not ap-
ply to major changes in UHF television broadcast sta-
tions authorized as of September 30, 1964, which will
result in Grade B overlap with another television
broadcast station that was commonly owned, operated,
or controlled as of September 20, 1964; or to any ap-
plication concerning a UHF television broadcast sta-
tion which would result in the Grade A contour of the
UHF station encompassing the entire community of
ticense of a commonly owned, operated, or controlled
standard or FM broadcast station or which would result
in the entire community of license of such UHF sta-
tion being encompassed by the 2 mv/m or | mv/m
contours of such standard or FM broadcast stations,
respectively. Such UIF overlap or community encom-
passment cases will be handled on a case-by-case basis
in order to determine whether common ownership,
operation, or control of the stations in question would
be in the public interest. Commonly owned, operated,
or controlled broadcast stations with overlapping con-
tours or with community-encompassing contours
prohibited by paragraph (a) (1) of this section may not
be assigned or transferred to a single person, group, or
entity, except as provided in this note. If a commonly
owned, operated or controlled television broadcast sta-
tion and daily newspaper fall within the encompassing
proscription of subparagraph (a) (1) of this section, the
station may not be assigned o a single person, group or
entity if the newspaper is being simultaneously sold to
such single person, group or entity.

NOTE 9: Paragraph (a) (1) of this section will not be
applied to cases involving television stations which are
primarily ‘‘satellite” operations. Such cases will be
considered on a case-by-case basis in order to deter-
mine whether common ownership, operation, or con-
trol of the stations in question would be in the public
interest. Whether or not a particular television broad-
cast station which does not present a substantial
amount of locally originated programming is primarily
a “'satellite’” operation will be determined on the facts
of the particular case. An authorized and operating
*“satellite’” television station the Grade B contour of
which overlaps that of a commonly owned, operated,
or controlled “‘non-satellite’ parent television station,
or the Grade A contour of which completely encom-
passes the community of publication of a commonly
owned, operated or controlled daily newspaper or the
community of license of a commonly owned, operated
or controlled standard or FM broadcast station, or the
community of license of which is completely encom-
passed by the 2 mV/m contour of such a standard
broadcast station of 1 mV/m contour of such an FM
station may subsequently become a *‘non-satellite’”
station with local studios and locally originated pro-
graming. However, such commonly owned, operated
or controlled **non-satellite’ television stations with
Grade B overlap or such commonly owned, operated or
controlled non-satellite television stations and stan-
dard or FM stations with the aforementioned com-
munity encompassment, may not be transferred or
assigned 1o a single person, group, or entity except as
provided in NOTE 8. Nor shall any application for
assignment or transfer concerning such non-satellite
stations be granted if the assignment of transfer would
be to the same person, group or entity to which the
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commonly owned, operated or controlled newspaper is
proposed to be transferred, except as provided in
NOTE 8.

NOTE 10: For the purposes of this section a daily
newspaper is one which is published four or more days
per week, which is in the English language and which
is circulated generally in the community of publication.
A college newspaper is not considered as being circui-
ated generally.

NOTE 11: For the purposes of the three-station
regional concentration provision of this section, (a) an
application raising a regional concentration of control
issue which involves overlap of or by one or more UHF
television stations will be treated on a case-by-case
basis, consistent with the precedents of UHF determi-
nations made under the one-to-a-market proscriptions
of this section, and (b) standard and FM broadcast sta-
tions licensed to communities which are within |5
miles (city reference point to reference point) and/or
within the same urbanized area (as mapped by the U.S.
Bureau of the Census), will be considered as a com-
bination and counted as one station.

Studio location, program originations
In AM.rulea...

§73.30 Station location and program origina-
tion.— (a) (1) Except as provided in paragraph (b) of
this section each standard broadcast station will be
licensed to serve primarily a particular city, town, polit-
ical subdivision, or community which will be specified
in the station license and the station will be considered
to be located in such place. (2) Unless licensed as a
synchronous amplifier transmitter, each station shall
maintain a studio, which will be known as the main
studio, in the place where the station is located pro-
vided that the main studio may be located at the
transmitter site whether or not the transmitier site is in
the place where the station is located. (3) A majority
(computed on the basis of duration and not number)
of a station’s programs or in the case of a station affili-

_ated with a network two-thirds of such station's non-
network programs, whichever is smaller, shall originate
from the main studio or from other studios or remote
points situated in the place where the station is located.

(b) (1) Stations will be licensed to serve more than
one city, town, political subdivision, or community
only where a satisfactory showing is made that each
such place meets all the requirements of the rules and
regulations of this subpart with respect to the location
of main studios; that the station can and will originate a
substantial number of local live programs from each
such place; and that the requirements as to origination
of programs contained in paragraph (a) of this section
would place an unreasonable burden on the station if it
were licensed to serve only one city, town, political sub-
division or community. (2) A station licensed to serve
more than one place shall be considered to be located
in and shall maintain main studios in each such place.
With respect to such station and requirements as to
origination of programs contained in paragraph (a) of
this section shall be satisfied by the origination of pro-
grams from any or all of the main studios or from other
studios and remote points situated in any or all of the
places in which the main studios are located.

§73.31. Authority to move main studio.— The licensee
of a station shall not move its main studio outside the
borders of the borough or city, state, district, territory,
or possession in which it is located, uniess such move
is 1o the location of the station’s transmitter, without
first securing a modification of construction permit or
license. The licensee shall promptly notify the Com-
mission of any other change in location of the main
studio.

In FM rules...

§73.210 Station location, main studio loca-
tion, and program origination.—(a) (1) Except as
provided in paragraph (b) of this section, each FM
broadcast station will be licensed to serve primarily a
particular city, town, political subdivision, or com-
munity which will be specified in the station license
and the station will be considered to be located in such
place.

(2) The main studio of an FM broadcast station
shall be located in the principal ¢ ity to be

whether the main studio is located within the principal
community to be served.

(3) Where an adequate showing is made that good
cause exists for locating a main studio outside the prin-
cipal community to be served and that to do so would
be consistent with the operation of the station in the
public interest, the Commission wil! permit the use of
a main studio location other than that specified in sub-
paragraph (2) of this paragraph. No relocation of a
main studio to a point outside the principal community
to be served, or from one such point outside the com-
munity to another, may be made without first securing
a modification of construction permit or license, ex-
cept for relocation at the AM main studio location of a
commonly-owned AM station licensed to the same
community. FCC Form 301 shall be used to appiy
therefor. The main studio may, however, be relocated
within the principal communily to be served, or be
moved from a location outside the community to one
within it, without specific authority, but the Commis-
sion shall be notified promptly of any such relocation.

(4) A majority (computed on the basis of duration .

and not number) of a station's programs or, in the case
of a station affiliated with a network, two-thirds of such
station's non-network programs, which ever is Il
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and 6 p.m.

(b) In the event that causes beyond the control of a
permiltee or licensee make it impossible to adhere to
the operating schedule in paragraph (a) of this section
or 1o continue operating, the station may limit or dis-
continue operation for a period of not more than 30
days without further authority from the Commission,
provided that notification is sent to the Commission in
Washington, D.C. no later than the 10th day of limited
or discontinued operation. During such period, the
permittee or licensee shall continue to adhere to the re-
quirements of the station license pertaining to the
lighting of antenna structures. In the event normal
operation is restored prior to the expiration of the 30-
day period, the permittee or licensee will so notify the
Commission in Washington, D.C. of this date. If
causes beyond the control of the permittee or licensee
make it impossible to comply within the allowed
period, informal written request shall be made to the
Commission in Washington, D.C., no later than the

shall originate from the main studio or from other
studios or remote points situated in the place where the
station is located.

(b) (1) Stations will be licensed (o serve more than
one city, town, political subdivision, or community
only where a satisfactory showing is made that each
such place meets the requirements of this subpart with
respect to the location of main studios; that the station
can and will originate a substantial number of local live
programs from each such place, and that the require-
ments as 1o origination of programs contained in
paragraph (a) of this section would place an unreason-
able burden on the station if it were licensed 1o serve
only one city, town, political subdivision, or com-
munity.

(2) A station licensed to serve more than one place
shall be considered to be located in and shall maintain
main studios in each such place.

(3) With respect to such station, the requirements
in paragraph (a) of this section as to origination of pro-
grams shall be satisfied by the origination of programs
from any or all of the main studios, other studios, or
remote points situated in any or all of the places in
which the main studios are located.

In TV rules...

§73.613 Main studio location.—(a) The main
studio of a television broadcast station shall be located
in the principal community to be served. Where the
principal communily 10 be served is a city, town, village
or other political subdivision, the main studio shall be
located within the corporate boundaries of such city,
town, village or other political subdivision. Where the
principal community to be served does not have
specifically defined political boundaries, applications
will be considered on a case-10-case basis in the light of
the particular facts involved to determine whether the
main studio is located within the principal community
to be served.

(b) Where an adequate showing is made that good
cause exists for locating a main studio outside the prin-
cipal community to be served and that to do so would
be consistent with the operation of the station in the
public interest, the Commission will permit the use of
a main studio location other than that specified in
paragraph "(a) of this section. No relocation of a main
studio to a point outside the principal community to be
served, or from one such point outside the community
to another, may be made without first securing a
modification of construction permit or license. FCC
Form 301 shall be used to apply therefor. The main
studio may, however, be relocated within the principal
community to be served or be moved from a location
outside the community to one within it without
specific authority, but the Commission shall be notified
promptly of any such relocation.

Operating schedules

For AM stations...

§73.71 Minimum operating schedule.—(a) All
dard broadcast stations are required to maintain an

served. Where the principal community to be served is
a city, town, village or other political subdivision, the
main studio shall be located within the corporate boun-
daries of such city, town, village or other political sub-
division. Where the principal community to be served
does not have specifically defined political boundaries,
applications will be considered on a case-by-case basis
in the light of the particular facts involved to determine

operating schedule of not less than two-thirds of the
total hours they are authorized to operate between 6
a.m. and 6 p.m., local time, and two-thirds of the total
hours they are authorized to operate between 6 p.m.
and midnight, local time each day of the week except
Sunday: Provided, however, that stations authorized
for daytime operation only need comply only with the
minimum requirement for operation between 6 a.m.
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30th day for such additional time as may be deemed
necessary.

§73.72 Operation during the experimental
period. —(a) An AM station may operate during the
experimental period on its assigned frequency and with
its authorized power for the routine testing and main-
tenance of its transmitting system, and for conducting
experimentation under an experimental authorization;
provided no interference is caused (o other stations
maintaining a regular operating schedule within such
period.

(b) No station licensed for ‘‘daytime’ or
“‘specified hours’™ of operation may broadcast any
regular or scheduled program during this period.

(c) The licensee of an AM station shall operate or
refrain from operating its station during the experi-
mental period as directed by the FCC to facilitate fre-
quency measurements or for the determination of in-
terference.

§73.73 Speclfied hours.—If the license of a sta-
tion specifies the hours of operation, the schedule so
specified shall be adhered to except as provided in
§§73.23 (e), 73.71, 73.72 and 73.98 (d).

§73.79 License to specify sunrise and sunset
hours.—If the licensee of a broadcast station is re-
quired to commence or cease operalion, or to change
the mode of operation at the times of sunrise and
sunset at any particular location, the controlling times
of each month of the year are set forth in the station's
instrument of authorization. Uniform sunrise and
sunset times are specified for all of the days of each
month, based upon the actual times of sunrise and
sunsel for the fifteenth day of that month adjusted to
the nearest quarter hour. In accordance with a standar-
dized procedure described therein, actual sunrise and
sunset time are derived by interpolation in the tables of
the 1946 American Nautical Almanac, issued by the
Nautical Aimanac Office of the United States Obser-
vatory.

§73.80 Secondary station; filing of operating
schedule.—The license of a secondary station autho-
rized 10 operate limited time and which may resume
operation at the time the dominant station (or stations)
on the same channel ceases operation shall, with each
application for renewal of license, file in triplicate a
copy of its regular operating schedule, bearing a signed
notation by the licensee of the dominant station of its
objection or lack of objection thereto. Upon approval of
such operating schedule, the Commission will affix its
file mark and return one copy to the licensee autho-
rized 1o operate limited time, which shall be posted
with the station license and considered as a part
thereof. Departure from said operating schedule will be
permitted in accordance with the procedure set forth in
§73.77.

§73.81 Secondary station; failure to reach

'] t.—If the ii of a secondary station
authorized to operate limited time and a dominant sta-
tion on a channel are unable 1o agree upon a definite
time for resumption of operation by the station autho-
rized li d time, the C ission shall be so notified
by the licensee of the station authorized limited time.
After receipt of such t the C i will
designate for hearing the applications of both stations
for renewal of license, and pending the hearing the
schedule previously adhered to shall remain in full
force and effect.
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§73.82 Departure from schedule; material vio-
lation.—In all cases where a station licensee is re-
quired 1o prepare and file an operating schedule, any
deviation of departure from such schedule, except as
herein authorized, shall be considered as a violation of
a material term of the license.

§73.87 Times and modes of program trans-
mission.— Except as provided in §73.98 and §73.99,
no standard broadcas! station shall operate at times, or
with modes or powers, other than those specified in the
basic instrument of authorization.

§73.88 Blanketing interference.—The licensee
of each broadcast station is required to satisfy all rea-
sonable complaints of blanketing interference with the
| m/v contour.

§73.98 Operation during emergency.—
(a) When necessary 1o the safety of life and property
and in response to dangerous conditions of a general
nature, standard broadcast stations may, at the discre-
tion of the licensee and without further Commission
authority, transmit emergency weather warnings and
other emergency information. Examples of emergency
situations which may warrant either an immediate or
delayed response by the licensee are: tornadoes, hur-
ricanes, floods, tidal waves, earthquakes, icing condi-
tions, heavy snows, widespread fires, discharge of toxic
gases, wid. d power fail , industrial explo-
sions, and civil disorders. Transmission of information
concerning school closings and changes in school bus
schedules resulting from any of these conditions is ap-
propriate. In addition, and if requested by responsible
public officials, emergency point-lo-point messages
may be transmitted for the purpose of requesting or
dispatching aid and assisting in rescue operations.

(b) When emergency operation is conducted under
a state-level EBS Operational Plan, the attention signal
described in §73.906 may be employed.

(c) Except as provided in paragraph (d) of this sec-
tion, emergency operation shall be confined to the
hours, frequencies, powers, and modes of operation
specified in the license documents of the stations con-
cerned.

(d) When adequate advance warning cannot be
given with the facilities or hours authorized, stations
may employ their full daytime facilities during night-
time hours to carry weather warnings and other types
of emergency information connected with the exam-
ples listed in paragraph (a) of this section. Because of
skywave interference impact on other stations assigned
to the same channel, such operation may be under-
taken only if regular, unlimited-time service is nonex-
istent, inad: from the dpoint of ¢ ge. or
not serving public need. All operation under this
paragraph must be conducted on a noncommercial
basis. Recorded music may be used to the extent nec-
essary to provide program continuity.

(e) Anyemergency operation undertaken in accord-
ance with this section may be terminated by the Com-
mission, if required in the public interest.

() Immediately upon cessation of an emergency
during which broadcast facilities were used for (he
transmission of point-to-point messages under
paragraph (a) of this section, or when daytime facilities
were used during nighttime hours in accordance with
paragraph (d) of this section, a report in letter form
shall be forwarded to the Commission, in Washington,
D.C., setting forth the nature of the emergency, the
dates and hours of emergency operation, and a brief
description of the material carried during the emergen-
cy period. A certification of compliance with the non-
commercialization provision of paragraph (d) of this
section must accompany the report where daytime fa-
cilities are used during nighttime hours, together with
a detailed showing concerning the alternate service
provisions of that paragraph.

(g) If the Emergency Broadcast System (EBS) is ac-
tivated at the National-Level while non-EBS emergen-
cy operation under this section is in progress, the EBS
shall take precedence.

§73.99 Pre-sunrise Service Authority.— (a) In
order to afford the maximum uniformity in early
morning operations compatible with interference con-
siderations, the following classes of standard broadcast
permitees and li are eligible to req Pre-
sunrise Service Authority (PSA):

(1) Class 11 stations operating on clear channels, ex-
cept those operating on Canadian I-A clear ch. |

and those located east of co-channel U.S. Class I-A sta-
tions.

(2) Class Il stations.

(b) When issued, a PSA will permit:

(1) Class Il stations operating on Mexican and
Bahamian Class 1-A clear channels to commence
operation with their daytime antenna systems at 6 a.m.
local time, and to continue such operation until the:
sunrise times specified in their basic instruments of
authorization; and other Class Il stations, where eligi-
ble under paragraph (a) (1) of this section, to com-
mence operation with their daytime or critical hours
antenna systems either at 6 a.m. local time, or at the
time of sunrise at the westernmost Class | station lo-
cated east of the Class I stations (whichever is later),
and to continue such operation until the sunrise times
specified in their basic instruments of authorization:
Provided, that the permissible power to be specified in
a PSA shall not exceed 500 watts (or the authorized
daytime or critical hours power, if less than 500 watts),
or such lesser power as may be determined by com-
putations made pursuant o paragraph (c) of this sec-
ton.

(2) Class |ll stations to commence operation with
their daytime antenna systems at 6:00 a.m. local time,
and to continue such operation unti! local sunrise: Pro-
vided, that the permissible power, to be specified in the
PSA, shall not exceed 500 watts or such lesser power as
may be determined on the basis of caiculations made
pursuant to paragraph (c) of this section.

(c) Notwithstanding the provisions of §§1.571 and
1.580 of this chapter, requests for PSA’s shall be treated
as proposals for minor change in existing facilities and,
as such, are not subject to the procedural requirements
or remedies applicable to applications for new facilities
and major changes therein. PSA requests shall be sub-
mitted by letter, signed in the manner specified in
§1.513 of this chapter, with the following information:

(1) Name, call letters and station location.

(2) For Class 11 stations operating on clear channels
other than Class |-A clear channels, a showing that ob-
jectionable interference as determined by the Standard
Broadcast Technicai Standards (§§73.182 to 73.190), or
by the engineering standards of the NARBA
(whichever is controlling), will not be caused within
the 0.5 mv/m 50 percent skywave contour of any
domestic Class I-B Station, or of a Class I-B station in
any country signatory 1o the NARBA, where the Class
Il station is located east of the Class I-B station; for
Class Il stations operating on Mexican Class I-A clear
channels, and for Class Il stations located east of co-
channel Mexican Class I-B stations, a showing under
the engineering standards of the United States/Mex-
ican Agreement that the Class If station does not pro-
duce a signal in excess of 25 uv/m 10 percent skywave
al any point on the co-channel Mexican Class I sta-
tion's 0.5 mv/m SO percent skywave contour which
falls on Mexican territory, or more than 50 uv/m 10
percent skywave at any point on the Mexican border or
boundary where the signal of the Mexican Class | sta-
tion exceeds 0.5 mv/m 50 percent skywave in strength.
In addition, the applicant must show that foreign Class
11 stations (if any) assigned to the same channel as the
U.S. Class 11 station will receive full protection under
the standards for nighttime operation set forth in the
applicable agreement. If the foregoing protections can-
not be achieved by the Class Il station while operating
with 500 watts, a showing may be submitted to estab-
lish the level to which power must be limited to
preclude objectionable interference: Provided, that in
relation to Canadian Class Il stations, the permissibie
power level may be blished in the de-
scribed in paragraph (c) (3) of this section by the use
of Figure 12 of §73.190.

NOTE: PSA applicants for the Bahamian [-A clear
channel (1540 khz) need not submit the nighttime in-
terference study required of other PSA applicants

calculations may be submitted to establish the level to
which power must be reduced in order to limit radia-
tion at the pertinent vertical angle to the values
specified in Figure 2 of §73.190.

(4) A description of the method whereby any pro-
posed power reduction will be achieved.

" (d) Calculations made under paragraph (c) of this
section shall not take outstanding PSA’s into account,
nor shall the grant of PSA confer any degree of inter-
ference protection on the holder thereof.

(e) Operation under a PSA is not mandatory, and
will not be included in determining compliance with
the requirements of §73.71. To the extent actually un-
dertaken, however, pre-sunrise operation will be con-

idered by the Cc ission in determining overall
compliance with past programing representations and
station policy conerning commercial matter.

(f) The PSA is secondary to the basic instrument of
authorization and may be suspended, modified, or
withdrawn by the Commission without prior notice or
right to hearing, if necessary to resolve interference
conflicts, to implement agreements with foreign gov-
ernments, or in other circumstances warranting such
action.

(g) The PSA will be issued for a term coinciding
with the current basic instrument of authorization and,
unless surrendered by the holder or suspended,
modified or withdrawn by the Commission, will have
continuing or renewed effect under succeeding instru-
ments.

(h) The issuance of a PSA is intended to indicate
the waiver of §73.45, §73.182, and §73.188 where the
operation might otherwise be considered as technically
substandard. Further, the requirements of subpara-
graphs (a)(5), (b)(2), (c)(2), and (d)(2) of §73.1215
concerning the scale ranges of transmission system in-
dicating instruments are waived for PSA operation ex-
cept for the radio frequency ammeters used in deter-
mining antenna input power. A station having an an-
tenna monitor incapable of functioning at the autho-
rized PSA power when using a directional antenna
shall take the monitor reading using unmodulated car-
rier at the authorized daytime power immediately prior
to commencing PSA operations. Special conditions as
the Commission may deem appropriate may be in-
cluded in the PSA to insure operation of the transmit-
ter and associated equipment in accordance with all
phases of good engineering practice.

(i) In the event of per disconti of
pre-sunrise operation, the PSA shall be forwarded to
the Commission’s Washington office lor cancellation,
and the Engineer in Charge of the radio district in
which the station is located shall be notified according-
ly.

For FM stations...

§73.242 Duplication of AM and FM pro-
graming.—(a) Until May 1, 1977, licensees of FM
stations in cities of over 100,000 population shall oper-
ate so as to devote no more than 50 percent of the
average FM broadcast week to programs duplicated
from an AM station owned by the same licensee in the
same local area.

(b) Effective May 1, 1977, and until May |, 1979,
the extent to which an FM station may duplicate the
programming of an AM station owned by the same
licensee- in the same local area is governed by the
following:

(1) If either the AM or FM station is licensed to a
community of over 100,000 population, the FM station
shall not operate so as to devote more than 25 percent
of the average program week to duplicated program-
ming.

(2) If either the AM or FM station is licensed to a
community over 25,000 but not over 100,000 popula-
tion, the FM station shall not operate so as to devote
more than 50 percent of the average program week to

under this subparagraph. Instead, the co! will
assign a power and time of commencement of pre-
sunrise operation consistent with the provisions of the
U.S.-Bahamian pre-sunrise agreement (1974) and the
protection requirements of U.S. I-B and foreign Class 11
full-time station assi ts on this freq Y.

(3) For Class 11 stations, a showing that co-channel
stations in foreign countries will receive full treaty pro-
tection. If such protection cannot be achieved on the
basis of 500-watt operation, calculations may be sub-
mitted to establish the level to which power must be
reduced to preclude objectionable interference: Pro-
vided, that with respect to Canadian Class III stations,
such power level may be established by a showing that
the radiation at the pertinent vertical angle toward co-
channel Canadian stations does not exceed that
defined in Figure 12 of §73.190. If the latter showing
cannot be made on the basis of 500-watt operations,

Broadcasling Yearbook 1979

www americanradiohistorv com

u d prog g E
(c) Effective May 1, 1979, the extent of which an
FM station may duplicate the programming of an AM
station owned by the same licensee in the same area is
governed by the following:

(1) If either the AM or FM siation is licensed 10 a
community of over 25,000 population, the FM station
shall not operate so as to devote more than 25 percent
of‘ the average program week to duplicated program-
ming. .

(d) For the purposes of this paragraph, duplication
is defined 10 mean simultaneous broadcasting of a par-
ticular program over both and AM and FM stations or
the broadcast of a particular program by one station
within 24 hours before or after the identical program is
broadcast over the other station. The population is that
shown in the latest regular U.S. Census Report.

(e) Compliance with the non-duplication require-
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ment shall be evidenced by such showing in connec-
tion with renewal applications as the Commission may
require.

(N Upon a substantial showing that continued pro-
gram duplication over a particular station 10 a greater
degree than permitied by the provisions of this rule
would better serve the public interest than timely com-
pliance with this non-duplication requirement, a
licensee may be granted a temporary exemption from
the requirements of paragraphs (b) (1) or (b)(2) of this
section. Requests for such exemption must be submit-
ted to the Commission, accompanied by supporting
data, at least six months prior to the time the non-
duplication requirements of paragraphs (b)(1), (b)(2)
or (¢)(1) of this section are (o becoine effective as to a
particular station. Such exemption, if granted, will or-
dinarily run to the end of the station’s current license
period, or il granted near the end of the license period,
for some other reasonable period not to exceed 3 years.

For TV stations...

§73.651 Time of operation.—(a) (1) Al 1clevi-
sion broadcast stations will be licensed for unlimited
time operation. Each such station shall maintain a
regular program operating schedule as follows: not less
than 2 hours daily in any five broadcast days per week
and not less than a total of 12 hours per week during
the first 18 months of the stations operation: nol less
than 2 hours daily in any $ broadcast days per week and
not less than a total of 16 hours, 20 hours and 24 hours
per week for each successive 6-month period of opera-
tion, respectively: and not less than a total of 28 hours
per week Lherealter.

(2) “*Operation’ includes the period during which a
station is operated pursuant to tlemporary authorization
or during program 1ests, as well as during the license
period. Time devoted 1o (Bst patterns, or o aural pre-
sentations accompanied by the incidental use of fixed
visual images which have no substantial relationship to
the subject matter of such aural presentations, shall
not be considered in computing periods of program ser-
vice.

(3) In the event that causes beyond the control of a
permitlee or licensee make it impossible to adhere to
the operating schedule in paragraph (a) of this section
or (o continue operating, the station may limit or dis-
continue operation for a period of not more than 30
days without further authority from the Commission.
provided that notification is sent to the Commission in
Washington, D.C. no later than the 10th day of limited
or discontinued operation. During such period. the
permittee or licensee shali continue (o adhere to the re-
quirements of the station license pertaining 1o the
lighting of antenna structures. In the event normal
operation is restored prior to the expiration of the 30-
day period, the permiltee or licensee will so notily the
Commission in Washington, D.C. of this date. Il the
causes beyond the control of the permitiee or licensee
make it impossible (0 comply within the allowed
period, informal written request shall be made to the
Commission in Washington, D.C.. no later than the
30th day for such additional time as may be deemed
necessary.

(b) Noncommercial educational television broad-
casl slations are not required 10 operaie on a regular
schedule and no minimum number of hours or opera-
tion is specified: but the hours of actual operation dur-
ing a license period shall be taken into account when
considering the renewal of noncommercial educational
television broadcast licenses.

(c) (1) The aural transmitter of a television station
shall not be operated separately from the visual
transmitter except for the following purposes:

(i) For actual tests of station equipment or actual
experimentation in accordance with §73.666; and

(ii) For emergency *‘fills™ in case of visual equip-
ment [ailure or unscheduled and unavoidable delays in
presenting visual programs. In such situations the
aural transmitter may be used (o advise the audience of
difficulties and to transmit for a short period program
material of such nature that the audience will be en-
abled 10 remain tuned 1o the station: for example,
music or news accompanying a lest patiern-or other
visual presentation.

(2) During periods of iransmission of 4 test pattern
on the visual transmitter of a television station, aural
transmission shall consist only of a single tone or
series of variable tones. During periods when still pic-
tures or siides are employed to produce visual
transmissions which are accompanied by aural
transmissions, the aural and visual transmission shail
be integral parts of a program or announcement and
shall have a substantial relationship 10 each other; Pro-
vided: That nothing herein shall preclude the transmis-
sion of a test patlern, still picture or slides for the

following purposes and periods:

(1) To accompany aural announcements of the sta-
tion's program schedule and aural news broadcasts or
news commentaries, for a total period nol 10 exceed
one hour in any broadcast day.

(i) To accompany aural transmissions for a period
of time not to exceed fifteen minutes immediately
prior 10 the commencement of a programming sched-

ule.

Examples: (1) Duplication of AM or FM programs on
the aural transmitter of a television station while the
same program is broadcast on the visual transmitter
(i.e.. a “‘simulcast™) is consistent with this paragraph.

(2) Duplication of AM or FM programs on the aural
transmitter of a television station while a 1est pattern
broadcast on the visual transmitter is nol consistent
with this paragraph. except for the specific purposcs
and periods specified in paragraph (c) (2).

(3) A travel lecture in which the words of the lec-
turer are broadcast simultaneously with still pictures or
slides of scenes illustrating the lecture and a newscast
in which the words of the newscaster are broadcast si-
multancously with still pictures or slides of the news
events, are examples of programs in which the aural
and visual transmission are integral parts of the same
program having a substantial relationship (o each
other, within the meaning of paragraph (¢) (2). Mood
music unrelated (o the visual transmission is not con-
sistent with this paragraph.

(4) The bro st of a test patiern accompanied by a
musical composition for the purpose of demonsiration.
sale. installation or orientation of tclevision receivers.
or receiving anl is not consi with this
paragraph.

(5) Music accompanying the transmission of a (est
pattern upon which is visually imposed a# moving test
consisting of continuous program material, such as a
running newscast or news com y. is inconsi
with this paragraph.

(6) Music accompanying the transmission of a test
pattern upon which is visually imposed a clock indicat-
ing the time of day. or a text that is changed at spaced
intervals, is not consistent with this paragraph.

For AM, FM and TV stations

§73.1510 Experimental authorizations. -(a)
Licensees of broadcast stations may obtain experimen-
tal authorizations 1o conduct technical experimenta-
tion directed toward improvement of the technical
phases of operation and service, and for such purposes
may use a signal other than the normal broadcast pro-
gram signal.

(b)  Experimental authorizations may be requested
by filing an informal application with the FCC in Wash-
ington, D.C.. describing the nature and purpose of the
experimentation to be conducted. the nature of the ex-
perimental signal Lo be transmitted, and the proposed
schedule of hours and duration of the experimenta-
tion. Experimental authorizations shall be posted with
the station license.

(¢) Experimental operations are subject to the
following conditions:

<(1) The authorized power of the station may not be
exceeded, except as specifically authorized for the ex-
perimental operations.

(2) Emissions outside the authorized bandwidih
must be attenuated 1o the degree required for the par-
ticular type of station.

(3) The experimental operations may be conducted
atany time the station is authorized (o operate. but the
minimum required schedule of programing for the
class and type of station must be met. AM stations also
may conduct experimental operations during the ex-
perimental period (12 midnight local time to local
sunrise) and at additional hours if permitied by the ex-
perimental authorization provided no interference is
caused 10 other stalions maintaining a regular operat-
ing schedule within such period(s).

(4) If an experimental authorization permits the use
of additional facilities or hours of operation for experi-
mental purposes, no sponsored programs or commer-
¢ial announcements may be transmitted during such
experimentation.

(5) The licensee may transmit regularly scheduled
programing concurrently with the experimental
transmissions if there is no significant impairment of
service.

(6) No charges may be made. either directly or in-
directly, for the experimentation; however. normal
charges may be made for regularly scheduled program-
ing transmitted concurrently with the experimental
transmissions.

(d) The FCC may request a report of the research,
experimentation and results at the conciusion of the
experimental operations.
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§73.1520 Operation for tests and mainte-
nance. -(a) Broadcast slations may be operated for
tests and maintenance of their transmitting systems on
their assigned frequenceis using their licensed operat-
ing power and antennas during their authorized hours
g{’:gperulion withoul specific authorization from the

(b) Licensees of AM stations may operate for tests
and maintenance during the hours from 12 midnight
local time to local sunrise, if no interference is caused
Lo other stations maintaining a regular operating sched-
ule within such period. No AM station licensed for
“daytime™ or ‘‘specified hours™ of operation may
broadcast any regular or scheduled programs during
this period of test and mainienance operation.

(c) Licensees of AM stations must obtain a special
ainenna equipment lest authorization using the pro-
cedures described in §1.544(a) in order (o operate with
authorized nighttime power and directional antenna
system during daytime hours when necessary (o con-
duct monitor point field strength measurements and
antenna proof of performance measurements.

Operator Requirements

In AM rules...

§73:93 Operator requirements.—(a) One or
more operators holding a radio operator license or per-
mit of a grade specified in this section shall be in actual
charge of the transmitting system, and shall be on duty
at the transmitter location, or at an authorized remote
control point, or the position at which extension
meters, as authorized pursuant to §73.70 of this Sub-
part are located. The transmitter and required monitors
and melering equipment, or the required extention
meters and monitoring equipment and other required
metering equipment, or the controls and required
monitoring and metering equipment in an authorized
remolte control operation, shall be readily accessible to
the licensed operator and located sufficiently close 1o
the normal operating location that deviations from nor-
mal indications of required insiruments can be ob-
served from that location.

(b) With the exceptions set forth in paragraph (f) of
this section, adjustments of the transmitting.system,
and inspection, maintenance. required equipment per-
formance measurements. and required field strength
measurements shall be performed only by a first class
radiotelephone operator, or, during periods of opera-
tion when a first class radiotelephone operator is in
charge of the transmitter, by or under the direction of a
broadcast consultant regularly engaged in the praclice
of broadcast station engineering.

(c) A station using a non-directional antenna with
nominal power of 10 kilowalts or less may employ first
class radiotelegraph operators, second-class
radi raph or r lephone operators, or opera-
tors with third-class radiotelegraph or radiotelephone
permits endorsed for broadeast station operation for
routing operation of the transmitting sysiem if the sta-
tion has at least one first class radiotelephone operator
readily available at all times. This operator may be in
full-time employment, or, as an allernative, the
licensee may contract in writing for the services, on a
part-time basis. of one or more such operators. Signed
contracts with part-time operators shall be kept in the
files of the station and shall be made available for in-
spection upon request by an authorized representative
of this Commission.

(d) A station using a non-directional antenna, dur-
ing periods of operation with authorized power in ex-
cess of 10 kilowauls, may employ first class
radiotelephone operators, second-class radiotelegraph
or radiotelephone operators, or radiotelegraph or
radiotelephone operators with third class permits en-
dorsed for broadcast station operation [or routine
operation of the transmitting system, if the station has
in full-time employment at least one first class
radiolelephone operator.

(e) A station using a directional antenna sysiem,
which is required by the siation authorization to main-
tain the ratio of the currents in the elements of the
system within a tolerance which is less than S per cent
or the relative phases of those currents within a
tolerance which is less than 3 degrees shall, without
exception, employ first class radiolelephone operators
who shall be on duty and in actual charge of the
transmitling system as specified in paragraph (a) of
this section during hours of operation with a direc-
tional radiation pattern. A station whose authorization
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does not specifically require therein the maintenance
of phase and curfent relationships within closer
tolerances than above specified shall employ first class
radiotelephone operators for routine operation of the
transmitting  system during -periods of directional
operation:, provided, however, that holders of first-
class radiotelegraph licenses, second-class
radiotelegraph or radiotelephone licenses or third-class
radiotelegraph or radioteleptione permits endorsed for
broadcast station operation, may be employed for
routine operation of the transmitting system if the
following conditions are met:

(1) The station must have in fuli-time employment
at least one first class radiotelephone operator.

(2) [Reserved]

(3) Within | year of the date on which the Commis-
sion is notified, purduant to §73.93(h), of the designa-
tion of a chief operator, the station shall complete a
partial proof of performance, as defined in §73.154,
and shall complete subsequent partial proofs of perfor-
mance at least once each 3 years thereafter. A skeleton
proof of performance, as defined in §73.154 shall be
completed during each year that a partial proof of per-
formance is not required. Not less than 10, nor more
than 14 months, shall elapse between the completion
dates of successive proofs of performance. The resulls
of such proof, signed and dated by the qualified person
who made it, shall be kept on file at the transmitter or
remote control point for a period of three years, and on
request shall be made available during that time 10 any
duly authorized representative of the Federal Com-
munications Commission.

(4) Field strength measurements shall be made at
the monitoring points specified in the station autho-
rization at least once each 30 days unless more fre-
quent 1ts are required by such authoriza-
tion. The results of these measurements shall be en-
tered in the station maintenance log. The li shall
have readily available, and in proper working condi-

. tion, field strength measuring equipment to perform
these measurements.

() Subject to the conditions set forth in paragraphs
(c), (d), and (e) of this section, the routine operation
of the transmitting system may be performed by an
operator holding a first-class radiotelegraph license, a
second-class radiotelegraph or radiotelephone license,
or a third-class radiotelegraph or radiotelephone permit
endorsed for broadcast operation. Unless, however,
performed under the immediale and personal supervi-
sion of an operator holding a first-class radiotelephone
license, an operator holding a first-class radiotelegraph
license, second-class radiotel h or radiotelephone
license, or third-class graf
permit endorsed for broadcast station operation, may
make adjustments only of external controls, as follows:

(1) Those necessary to turn the transmitter on and

fiotelegraph or radiotelephone

(2) Those necessary to compensate for voltage fluc-
tuations in the primary power supply;

(3) Those necessary to maintain modulation levels
of the transmitter within prescribed limits;

(4) Those necessary to effect routine changes in
operating power which are required by the station au-
thorization;

(5) Those necessary to change between non-direc-
tionl and direction or between differing radiation pat-
terns, provided that such changes require only activa-
tion of switches and do not involve the manual tuning
of the transmitter final amplifier or antenna phasor
equipment. The switching equipment shall be so ar-
ranged that the failure of any relay in the directional
antenna system to activate properly will cause the
emissions of the station to terminate.

{g) It is the responsibility of the station licensee to
insure that each operator is fully instructed in the per-
formance of all the above adjustments, as well as in
other required duties, such as reading meters and mak-
ing log entries. Printed step-by-step instructions for
those adjustments which the lesser grade operator is
permitted to make, and a tabulation or chart of upper
and lower limiting values of paramelers required 1o be
observed and logged. shall be posted at the operating
position. The emissions of the station shall be termi-
nated immediately whenever the transmitting system
is observed operating beyond the posted parameters, or
in any other manner inconsistent with the rules or the
station authorization, and the above adjustments are
ineffective in correcting the condition of improper
operation, and a first class radiotelephone operator is
not present.

(h) When lesser grade operdlors are used, in accord-

ance with paragraph (d) or (e) of this section, for any
period of operation with nominal power in excess of 10
kilowatts, or with a directional radiation pattern, the
station licensee shall designate one first class
radiotelephone operator in full-time employment as
the chiel operator who, together with the licensee,
shall be responsible for the technical operation of the
station. The licensee also may designate another first
class radiotelephone operator as assistant chief opera-
tor, who shall assume all responsibilities of the chief
operator during periods of his absence. The stalion
licensee shall notify the engineer in charge of the radio
district in which the station is located of the name(s)
and license number(s) of the operator(s) so desig-
nated. Such notification shall be made within three
days of the date of such designation. A copy of the
notification shall be posted with the license(s) of the
designated operator(s).

(1) An operator designated as chief operator for one
station may not be so designated concurrently at any
other standard broadcast station.

(2) The station licensee shall vest such authority in,
and afford such facilities to the chief operator as may
be necessary to insure that the chief operator’s primary
responsibility for the proper technical operation of the
station may be discharged efficiently.

(3) At such time as the regularly designated chief
operator is unavailable or unable 10 act as chief opera-
tor (e.g., vacations. sickness), and an assistant «.hnef
operator has not been desi 1, or. if desig| d, for
any reason is unable to assume the duties of chief
operator, the licensee shall designated another first
class radiotelephone operator as acting chiel operator
on a temporary basis. Within three days of the date
such action is taken, the engineer in charge of the radio
district in which the station is located shall be notified
by the licensee by letter of the name and license num-
ber of the acting chief operator, and shall be notified by
letter, again within three days ot the date when the
regularly designated chief operator returns to duty.

(4) The designated chief operalor may serve as a
routine duty transmitter operator at any station only to
the extent that it does not interfere with the efficient
discharge of his responsnb:hnes as listed below.

(i) Theinspection and i 1ce of the tr:
ting system including the antenna system and required
monitoring equipment.

(ii) The accuracy and compleleness of entries in the
maintenance log.

(iii) The supervision and instruction of all other sta-
tion operators in the performance of their technical
duties.

(iv) A review of completed operating logs to deter-
mine whether technical operation of the station has
been in accordance with the rules and terms of the sta-
tion authorization. After review, the chief operator
shall sign the log and indicate the date and time of such
review. If the review of the operating logs indicates
technical operation of the station is in violation of the
rules or the terms of the station authorization, he shall
promptly initiate corrective action. The review of each
day’s operating log shall be made within 24 hours, ex-
cept that, if the chief operator is not on duty during a
given 24 hour period, the logs must be reviewed within
two hours after his next appearance for duty. In any
case, the time before review shall not exceed 72 hours.

(i) The operator on duty at the transmitter or
remote control point, may, at the discretion of the
licensee and the chief operator, if any, be employed for
other duties or for the operation of another radio sta-
tion or stations in accordance with the class of opera-
tor's license which he holds and the rules and regula-

-tions governing such other stations; provided, how-

ever, that such other duties shall not interfere with the
proper operation of the standard broadcast transmitting
system and keeping of required logs.

() At all standard broadcast stations, a complete in-
spection of the transmitting system and required
monitoring equipment in use, shall be’ made by an
operator holding a first class radiotelephone license at
least once each calendar week. The interval between
successive required inspections shall not be less than §
days. This inspection shall include such tests, adjust-
ments, and repairs as may be necessary 1o insure
operation in conformance with the provisions of this
subpart and the current station authorization.

In FM rules...

§73.285 Operator requirements.
[EDITOR'S NOTE: Substantiaily the same as §73.93.]

In TV rules...

§73.661 Operator requirements.—One or more
operators holding a valid radiotelephone first class
operator license shall be on duty at the place where the
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transmitting apparatus is located; or where extension
meters and monitoring devices for monitoring critical
parameters of the transmitter are located; as provided
by §73.678 of this subpart; or at an authorized remote
control point established pursuant to the provisions of
§73.677 of this subpart; and shall be in actual charge
thereof whenever the transmitter is delivering power to
the transmitting antenna. The licensed operator on
duty and in charge of the television broadcast t -
ter may, at the discretion of the licensee, be employed
for other duties or for operation of another station or
stations in accordance with the class of license which
he holds and the rules and regulations governing such
other stations. However, such other duties shall in_
nowise impair or impede the required supervision of
the television broadcast transmitter. The transmitter
and required monitors and metering equipment, or the
required extension meters and monitoring equipment
and other required metering equipment, or the con-
trols and required monitoring and metering equipment
in an authorized remote control operation, shall be
readily accessible 1o the licensed operator and located
sufficiently close to the normal operating location that
deviations from normal indications of required instru-
ments can be observed from that location.

Personal attack and political broadcasts
In AM rules...

§73.123 Personal attacks; political
editorials.—(a) When, during the presentation of
views on a controversial issue of public importance, an
attack is made upon the honesty, character, integrity or
like personal qualities of an identified person or group,
the licensee shall, within a reasonable time and in no
event later than one week after the attack, transmit to
the person or group attacked (1) notification of the
date, time and identification of the broadcast; (2) a
script or tape (or an accurate summary if a script or
tape is not available) of the attack; and (3) an offer of a
reasonable opportunity to respond over the licensee's
facilities.

(b) The provisions of paragraph (a) of this section
shall not be applicable (i) to attacks on foreign groups
or foreign public figures; (ii) to personal attacks which
are made by legally qualified candldales‘ their autho-
rized spok or those iated with them in the
campaign, on other such candidates, their authorized
spokesmen, or persons associated with the candidates
in the campaign; and (iii) to bona fide newscasts, bona
fide news interviews, and on on-the-spot coverage of a
bona fide news event (including commentary or analy-
sis contained in the foregoing programs, but the provi-
sions of paragraph (a) shall be applicable to editorials
of the licensee).

NOTE: The fairness doctrine is applicable to situa-
tions coming within (iii}, above, and, in a specific fac-
tual situation, may be applicable in the general area of
political broadcasts (ii), above. See, Section 315(a) of
the Act, 47 USC §315(a); Public Notice: Applicability
of the Fairness Doctrine in the Handling of Controver-
sial Issues of Public Importance, 29 Fed. Reg. 10415.
The categories listed in (iii) are the same as those
specified in Section 315(a) of the Act.

(c) Where a licensee, in an editorial, (i) endorses or
(i) opposes a legally qualified candidate or candidates,
the licensee will, within 24 hours after the editorial,
transmit to respectively (i) the other qualifed candidate
or candidates for the same office or (ii) the candidate
opposed in the editorial (1) notification of the date and
the time of the editorial; (2) a script or tape of the
editorial; and (3) an oﬂ'er of a reasonabie opportunity
for a didate or of the candidate to re-
spond over the licensee's facilities: provided, however,
that where such editorials are broadcast within 72
hours prior to the day of the election, the licensee shail
comply with the provisions of this subsection suffi-
cnently far in advance of the broadcast 10 enable the

idate or did: to have a ble oppor-
tunity to prepare a response and to presentitin a timely
fashion.

NOTE: In as much as no noncommercial education-
al broadcasting station may engage in editorializing or
may support or oppose any candidate for political office
(Section 399[a] Communications Act), the provisions
of subparagraph (b)(3) referring to ‘‘editorials of the
licensee'* and paragraph (c) in its entirety do not apply
to such stations.

In FM rules...

§73.300 [EDITOR'S NOTE: Identical with §73.123
above.

In TV rules...

§73.879 [EDITOR’S NOTE: Identical with §73.123
above.
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§73.125 Equal employment opportunities.—
(a) General policy: Equal opportunity in employment
shall be afforded by all licensees or permittees of com-
mercially or noncommercially operated standard, FM,
television or international broadcast stations (as
defined in this Part) to all qualified persons, and no
person shall be discriminated against in employment
because of race, color, religion, or national origin or
sex.

(b) Equal employment opportunity program: Each
station shall establish, maintain, and carry out, a posi-
tive continuing program of specific practices designed
to assure equal opportunity in every aspect of station
employment policy and practice. Under the terms of its
program, a station shall:

(1) Define the responsibility of each level of man-
agement to insure a positive application and vigorous
enforcement of the policy of equal opporlunity, and es-
tablish a procedure to review and control managerial
and supervisory performance.

(2) Inform its employees and recognized employee
organizations of the positive equal employment oppor-
tunity policy and program and enlist their cooperation.

(3) Communicate the station's equal employment
opportunity policy and program and its employment
needs to sources of qualified applicants without regard
to race, color, religion, national origin or sex, and

solicit their recruitment assistance on a conlinuing -

basis.

(4) Conduct a continuing campaign to exclude ev-
ery form of prejudice or discrimination based upon
race, color, religion, national origin or sex, from the
station's personnel policies and practices and working
conditions.

(5) Conduct continuing review of job structure and
employment practices and adopt positive recruitement,
training, job design and other measures needed in
order to insure genuine equality of opportunity to par-
ticipate fully in all organizational units, occupations
and levels of responsibility in the station.

(c) Applicants for a construction permit for a new
facility, for assignment of license or construction per-
mit or for transfer of control (other than pro forma or
involuntary assignments and transfers) , and applicants
for renewal of license who have not previously done
so, shall file with the Commission programs designed
to provide equal employment opportunities for
Negroes, Orientals, American Indians, Spanish-sur-
named Americans, and women, or amendments to
such programs. Guidelines for the preparation of such
programs are set forth in the Commission's Report and
Order, Nondiscrimination in the Employment Policies
and Practices of Broadcast Licensees, FCC 76-426,
adopted June 22, 1976. A program need not be filed by
any station having less than five full-time employees or
with respect to any minority group which is repre-
sented in such insignificant numbers in the area that a
program would not be meaningful. In the latter situa-
tion, a statement of explanation should be filed.

In FM rules...

§73.301—[EDITOR'S NOTE:
same as §73.125 above.}

In TV rules . ..

§73.680~[In substance,
above.

Network Affiliation
In AM rules...

§73.132, Territorial exclusivity,—No licensee of
an AM broadcast station shall have any arrangement
with a network organization which prevents or hinders
another station serving substantially the same area
from broadcasting the network's programs not taken by
the former station, or which prevents or hinders
another station serving a substantially different area
from broadcasting any program of the network organi-
zation: provided, however, that this section does not
prohibit arrangements under which the station is
granted first call within its primary service area upon
the network's programs. The term *‘network organiza-
tion' means any organization originating program
material, with or without commercial messages, and
furnishing the same to stations interconnected so as (o
permit simultaneous broadcast by all or some of them.
However, arrangements involving only stations under
common ownership, or only the rebroadcast by one
station or programing from another with no compensa-
tion other than a lump-sum payment by the station

In substance the

the same as §73.125

rebroadcasting, are not idered arrang wnha
network organization. The term ‘arranggmenl
means any contract arr t or und d ex-

press or implied.

In FM rules...
§73.232.
[EDITOR’S NOTE: Same as §§73.232.
In TV rules...
§73.658. Affiliation agreements.—(a) Ex-

clusive affillation of station. No license shall be
granted to a television broadcast station having any
contract, arrang t, or under: ding, express or
implied, with a network organization under which the
station is prevented or hindered from, or penalized for,
broadcasting the programs of any other network orga-
nization.

(The term “‘network organization™ as used herein
includes national and regional network organizations.
See chapter VI, J. of Report on Chain Broadcasting.)

(b) Territorial exclusivity. No license shall be
granted to a television broadcast station having any
contract, arrang t, or und di express or
implied, with a network organization which prevents or
hinders another broadcast station in the same com-
munity from broadcasting the network’s programs not
taken by the former stations, or which prevents or hin-
ders another broadcast station located in a different
community from broadcasting any program of the net-
work organization. This regulation shall not be con-
strued to prohibit any contract, arrangement, or under-
standing between a station and a network organization
pursuant to which the station is granted the first call in
its community upon the program of the network orga-
nization. As employed in this paragraph the term
‘‘community”” is defined as the community specified
in the instrument of authorization as the location of
the station.

(c) Term of affiliation. No license shall be granted
to a television broadcast station having any contract,
arrangement, or understanding, express or implied,
with a network organization which provides, by origi-
nal terms, provisions for renewal, or otherwise for the
affiliation of the station with the network organization
for a period longer than 2 years: Provided that a con-
tract, arr t, or und ding for a period of up
to two years may be entered into within 6 months prior
to take commencement of such period.

(d) Station commitment of broadcast time, No
license shall be granted toa televnsnon broadcast slauon
having any contract, arr t, or under:
express or implied, with any network organlzallon
which provides for optioning of the station's time to
the network organization, or which has the same
restraining effect as time optioning. As used in this
section, lime optioning is any contract, arrangement,
or understanding, express or implied, between a sta-
tion and a network organization which prevents or hin-
ders the station from scheduling programs before the
network agrees to utilize the time during which such
programs are scheduled, or which requires the station
to clear time already scheduled when the network orga-
nization seeks to utilize the time.

(e) Right to reject programs. No license shall be
granted to a television broadcast station having any
contract, arrang or under ding, express or
implied, with a network organization which, with
respect 1o programs offered or already contracted for
pursuant to an affiliation contract, prevents or hinders
the station from (1) rejecting or refusing network pro-
grams which the station reasonably believes to be un-
satisfactory or unsuitable or contrary to the public in-
terest, or (2) substituting a program which in the sta-
tion’s opinion, is of greater local or national impor-
tance.

(f) Network ownership of stations. No license
shall be granted to a network organization, or to any
person directly or indirectly controlled by or under
common control of a network organization, for a
television broadcast station in any locality where the
existing television broadcast stations are so few or of
such unequal desirability (in terms of coverage, power,
frequency, or other related matters) that competition
would be substantially restrained by such licensing.
(The word ‘‘control’ as used in this section is not
limited to full control but includes such a measure of
control as would sub ially affect the availability of
the station to other networks.)

(g) Dual network operation. No license shall be
issued to a television broadcast station affiliated with a
network organization which maintains more than one
network of television broadcast stations: Provided that
this section shall not be applicable, if such networks
are not operated simultaneously, or if there is no sub-
stantial overlap in the territory served by the group of
stations comprising each such network.

(h) Control by networks of station rates. No
license shall be granted to a television broadcast station
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having any contract, arrang t, or under

express or implied, with a network organization under
which the station is prevented or hindered from, or
penalized for, fixing or altering its rates for the sale of
broadcast time for other than the network’s programs.

(i) No license shall be granted to a television broad-
cast station which is represented for the sale of non-
network time by a network organization or by an orga-
nization directly or indirectly controlled by or under
common control with a network organization, if the
station has any contract, arrangement, or understand-
ing, express or implied, which provides for the affilia-
tion of the station with such network organization; pro-
vided, however, that this rule shall not be applicable to
stations licensed to a network organization or to a sub-
sidiary of a network organization.

(J) Network syndicatlon and program prac-
tices, (1) Except as provided in subparagraph (3) of
this paragraph, no television network shall:

(i) after June 1, 1973, sell, license, or distribute
television programs to television station licensees
within the United States or non-network television ex-
hibition or otherwise engage in the business com-
monly known as ‘‘syndication’ within the United
States; or sell, license or distribute television programs
of which it is not the sole producer for exhibition out-
side the United States; or reserve any option or right to
share in revenues or profits in connection with such
domestic and/or foreign sale, license, or distribution;
or

(ii) after August 1, 1972, acquire any financial or
proprietary right or interest in the exhibition, distribu-
tion, or other commercial use of any television pro-
gram produced wholly or in part by a person other than
such television network, except the license or other
exclusive right to network exhibition within the
United States and on foreign stations regularly in-
cluded within such television network; provided that if
such network does not timely avail itself of such
license or other exclusive right to network exhibition
within the United States, the grantor of such license or
right to network exhibition may, upon making a timely
offer reasonably to compensate the network, re-acquire
such license or other exclusive right to exhibition of
the program.

(2) Nothing contained in subparagraph (1) and (2)
of this paragraph shall prevent any television network
from selling or distributing programs of which it is the
sole producer for television exhibition outside the
United States, or from selling or otherwise disposing of
any program rights not acquired from another person,
including the right to distfibute programs for non-net-
work exhibition (as in syndication) within the United
States as long as it does not itself engage in such dis-
tribution within the United States or retain the right to
share the revenues or profits therefrom.

(3) Nothing contained in this paragraph shall be
construed to include any television for educational,
non-commercial, or public broadcasting exhibitions or
uses.

(4) For the purposes of this paragraph and
paragraphs (k) and (1) of this section the term network
means any person, entity or corporation which offers
an interconnected program service on a regular basis
for fifteen or more hours per week o at least twenty-
five affiliated television licensees in ten or more states;
and/or any person, entity or corporation controlling,
controlled by or under common control with such per-
son, entity or corporation

(k) Prime time access rule. Effective September
8, 1975, commercial television stations owned by or
affiliated with a national television network in the 50
largest television markets (see Note 1 to this
paragraph) shall devote, during the four hours of
prime time (7-11 p.m. E.T. and P.T, 6-10 p.m. C.T. and
M.T.), no more than three hours to the presentation of
programs from a national network, programs formerly
on a national network (off-network programs) other
than feature films, or, on Saturdays, feature films; pro-
vided, however, that the following categories of pro-
grams need not be counted toward the three-hour
limitation:

(1) On nights other than Saturdays, network or off-
network programs designed for children, public affairs
programs or documentary programs (see Note 2 to this
paragraph for definitions).

(2) Special news programs dealing with fast-break-
ing news events, on-the-spot coverage of news events
or other material related to such coverage, and political
broadcasts by or on behalf of legally quallﬁed candi-
dates for public office.
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(3) Regular network news broadcasts up to half
. hour, when immediately adjacent to a full hour of con-

tinuous locally produced news or Iocally produced

public affairs programing.

(4) Runovers of live network broadcast of sporting
events, where the event has been reasonably sched-
uled to conclude before prime time or occupy only a
certain amount of prime time, but the event has gone
beyond its expected duration due to circumstances not
reasonably foreseeable by the networks or under their
control. This exemption does not apply to post-game
material.

(5) In the case of stations in the Mountain and
Pacific time zones, on evenings when network prime
time programing consists of a sports event or other pro-
gram broadcast live and simultaneously throughout
the contiguous 48 states, such stations may assume
that the network’s schedule that evening occupies no
more of prime time in these time zones than it does in
the Eastern and Central time zones.

(6) Network broadcasts of an international sports
event (such as the Olympic Games), New Year's Day
college football games, or any other network program-
ing of a special nature other than motion pictures or
other sports events, when the network devotes all of its
time on the same evening to the same programing, ex-
cept brief incidental fill material.

NOTE 1. The top 50 markets to which this paragraph
applies are the SO largest markets in terms of average
prime time audience for all stations in the market. For
broadcast years before fall 1980, the S0 markets are the
largest 50 as listed in the Arbitron publication Televi-
-sion Markets and Rankings Guide, generally published
in November, which will apply for the broadcast year
starting the following fall, except that, for 1978-79,
“Syracuse-Elmira’ will not be included and the Salt
Lake City market will be included. For broadcast years
starting in the fall of 1980 and thereafter, the 50 largest
markets to which this paragraph applies will be deter-
mined at three-year intervals, on the basis of the
average of two Arbitron February/March audience sur-
veys occurring roughly 2-1/2 years and roughly 3-1/2
years before the start of the three-year period. The 50
markets to which this paragraph will apply for three
years from fall 1980 to fall 1983 will be determined by
an average of the prime time audience figures (all mar-
ket stations combined) contained in the reports of Ar-
bitron February/March 1977 and February/March
1978 audience surveys. Shortly after the results of the
1978 survey are available the Commission will issue a
list of the SO largest markets to which this paragraph
will apply from fall 1980 to fall 1983. The same pro-
cedure will take place, on the basis of February/March
1980 and 1981 surveys, for the three-year period from
fall 1983 to fall 1986.
NOTE 2: As used in this paragraph, the term *‘pro-
grams designed for children® means programs pri-
marily designed for children aged 2 through 12. The
term ‘‘documentary programs'’ means programs
which are nonfictional and educational or informa-
tional, but not including programs where the informa-
tion is used as part of a contest among participants in
the program, and not including programs relating to
the visual entertainment arts (stage, motion pictures
or television) where more than 50% of the program is
devoted to the presentation of entenammenl material
itself. The term “publlc affairs programs’* means talks,
ies, hes, editorials, polit-
ical programs, documemanes. forums panels,
roundtables, and similar programs primarily concern-
ing local, national, and international public affairs.

(1) Broadcast of the programs of more than
one network. The provisions of this paragraph govern
and limit the extent to which, after October 1, 1971,
commercial television stations in the 50 States of the
United States, which are regular affiliates of one of the
three national television networks, may broadcast pro-
grams of another network, in markets where there are
two such affiliated stations and one or more operational
VHF or UHF stations having reasonably comparable
facilities which are not regular affiliates of any network.
Whether or not the stations in a particular market
come within the provisions of this paragraph is deter-
mined by whether, as of July 1 of each year with respect
to programs beginning October 1, or as of January | of
each year with respect to programs beginning April 1,
there are in the market the stations specified in the last
sentence.

(1) Definitions. As used in this paragraph, the
following terms have the meaning given:

(i) “‘Station’* means a commercial television station

in the 50 States of the United States.
(ii) ‘‘Operational station’® means a station autho-

‘rized and operating as of June 10 (with respect to pro-

grams beginning October 1) or as of December 10
(with respect to programs beginning April 1), or as a
station authorized and which gives notice to the Com-
mission by such June 10 or December 10 date that it
sill be on the air by such October | or April | date (in-
cluding request for program test authority if none has
previously been given), and commit itseif to remain on
the air for six months after such October | or April |
date. Such notice shail be received at the Commission
by the June 10 or December 10 date mentioned, and
shal! show that copies thereof have been sent to the
three national networks and to the licensees of all
operating lelevision stations in the market.

(iii) “‘Affiliated station™* means a station having a
regular affiliation with one of the three national televi-
sion networks, under which it serves as that network’s
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erned by the provisions of subparagraph (4) of this
paragraph.

(ii) Any programming beginning on the network
between 12 noon and 7 p.m. on Saturdays, Sundays
and holidays, and consisting of sports events (without
limitation, college football and basketball, professional
football, baseball, ice hockey, golf, tennis, horse racing
and auto racing), unless and until the program has first
been offered to the unaffiliated station and that station
has indicated that it does not wish to accept it.

(iii) Any programming broadcast after 11 p.m. local
time (except 10 p.m. local time in the  (iii} Any pro-
gramming broadcast after 11 p.m. local time (except 10
p.m. locai time in the  (iii} Any programming broad-
cast after 11 p.m. local time (except 10 p.m. local time
in the Central time zone) which is a continuation of
programs starting earlier and carried by the unaffiliated
station; or any material broadcast after 7 p.m. (6 p.m.
in the Central time zone) Central time zone) whichisa

primary outlet for the pr ion of its prog ina
market. It includes any arrangement under which the
network looks primarily to this station rather than
other stations for the presentation of its programs and
the station chiefly presents the programs of this net-
work rather than another network.

(iv) “‘Unaffiliated station®’ means a station not hav-
ing an affiliation arrangement as defined in this sub-
paragraph with a national television network, even
though it may have other types of agreements or pre-
program arrangements with it.

(v) **Network'* means a national organization dis-
tributing programs for a substantial part of each broad-
cast day to television stations in all parts of the United
States, generally via interconnection facilities.

(vi) “‘Unaffiliated network’* means a network not
having an affiliated station (as defined in this
paragraph) in a particular market, even though it may
have other types of ag s or pre-prog ar-
rangements.

(vii) **Market" means the television markets of the
United States, and the stations in them, as identified in
the latest publication of American Research Bureau
(ARB), together with any stations which have since
become operational in the same communities.

(viii) “‘Evening programming’’ means program-
ming (regular programs or ‘‘specials’’) starting and
concluding on a network between the hours of 7:30
p.m. and 11 p.m. local time (except 6:30 p.m. and 10
p.m. in the Central time zone), plus all programs other
than regular newscasts starting on the network be-
tween 7 and 7:30 p.m. local time (6 and 6:30 p.m. local
time in the Central time zone). It does not include por-
tions broadcast after 7 p.m. of programs starting earlier,
or portions broadcast after 11 p.m. of programs starting
earlier.

(ix) *‘Specials’ means programs not carried on the
network at least as often as once a week. It includes
both programs scheduled very well in advance and
those scheduled very shortly before broadcast on the
network.

(x) ‘‘Reasonably comparable facilities” means sta-
tion transmitting facilities (effective radiated power
and effeclive antenna height above average terrain)
such that the station’s Grade B coverage area is at least
two-thirds as large (in square miles) as the smallest of
the market affilated stations’ Grade B coverage areas.
Where one or both of the affiliates is licensed to a city
different from that of the unaffiliated station, the term
“‘reasonably comparable facilities™* also includes the
requirement that the unaffiliated station must put a
predicted Grade A or better signal over all of the city of
license of the other regular (non-satellite) station(s),
except that where one of the affiliated stations is
licensed to the same city as the unaffiliated station, and
puts a Grade B but not a Grade A signal over the other
city of license, the unaffiliated station will be con-
sidered as having reasonably comparable facilities if it
too puts a predicted Grade B signal over all of the other
city of license.

(2) Taking programs from unaffiliated networks. No
affiliated station, in a market covered by this paragraph,
shall take and broadcast, from an unaffiliated network,
any programming of the times and types specified in
this subparagraph, unless the conditions specified have
first been met:

(i) Any evening programming (as defined in this
paragraph), unless and until the entire schedule of
such programs has been offered by the unaffiliated net-
work to the unaffiliated station as provided in sub-
paragraph (4) of this paragraph, and the unaffiliated
station has either accepted 15 hours per week of such
programs, plus additional *‘special’ hours when part of
the *‘special’ is included in the 15 hours, or has ac-
cepted a lesser amount and indicated that it does not
wish to carry any more. Such acceptance shall be gov-
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conti of programs starting earlier and carried by
the (i) Any programming broadcast after 11 p.m.
local time (except 10 p.m. local time in the Central
time zone) which is a continuation of programs start-
ing earlier and carried by the unaffiliated station; or any
material broadcast after 7 p.m. (6 p.m. in the Central
time zone) which is a continuation of sports programs
beginning earlier and carried by the unaffiliated sta-
tion.

(iv) Any program presented in the same week by
the unaffiliated station.

(3) Carriage of programs of a network which has an
affiliate. No affiliated station in a market covered by
this paragraph shall broadcast, from another network
which has an affiliated station in the market, any eve-
ning programming or Saturday, Sunday or holiday
sports programming, unless such programming has
been offered to the unaffiliated station in the market
and the latter has indicated that it does not wish to car-
ry it

(4) Offer and acceptance. (i) The *“‘offer” by a net-
work referred Lo in this paragraph means an offer to the
unaffiliated station of the programs for broadcast. Pro-
grams so offered cannot be withdrawn by the network
until the following Apri!l | or October 1, unless the sta-
tion does not in fact broadcast the program as accepted,
in which case the provisions of paragraph (1) (4) (i)
shall apply, or unless the program is cancelled on the
network, in which case the replacement or substitute
program shall be offered to the station as a new pro-
gram under paragraph (1) (2) or (1) (3). If a program
accepted by the unaffiliated station is shifted in time,
the station may exercise its right of **first call’’ either
with respect to the program at its new time, or the pre-
vious time segment, at its option.

(ii) The acceptance referred to in paragraphs (1) (2)
and (1) (3) means that the unaffiliated station agrees to
broadcast the program accepted, at its live network
time or a delayed time acceptable to the network,
unless in its judgment the program is not in the public
interest or it wishes to substitute a local, or other live,
program for it. The provisions of §73.658(a), prohibit-
ing agreements which hinder the presentation of the
programs of other networks, shall not apply to material
covered by this paragraph. If a program is not presented
in a particular week or at a delayed time acceptable to
the network, the network may place this particular
broadcast of the program on another station; and if this
occurs more than 4 times in any 13-week period the
network may withdraw the program from the station
without obligation to offer it any additional program-
ming. The unaffiliated station is free to seek and obtain
other terms of acceptance from the network; but the
offer of programming by the network on the foregoing
terms satisfies its obligations under this paragraph.

(iii) The offer by the network shall, to the extent
possible, be on or before July 15 with respect to pro-
grams beginning in the fall season, and by January 15
with respect to programs presented after April 1, or
otherwise as soon as possible. The unaffiliated station’s
acceptance or indication of non-acceptance shall be
within two weeks after the date of the offer; where any
negotiations between the network and the station con-
cerning particular programs are involved, programs not
accepted within 30 days of the date of the offer shall be
deemed not accepted.
programs not accepted within 30 days of the date of the
offer shall be deemed not accepted.

NOTE I: If there are in a particular market two affili-
ated stations and two (or more) operational unaffiliated
stations with reasonably comparable facilities, the pro-
visions of paragraph (1) shall require an offer of pro-
gramming to each; but the 15-hour-per-week *‘first
call’ provision applies to the total programming taken
by all such stations.

NOTE 2: The provisions of paragraph (1) do not ap-
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plytoa marketin whichtwo VHF affiliated U.S. stations,
and a foreign VHF station to which a national U.S.
television network transmits programs pursuant (0 au-
thority granted under Section 325 of the Communica-
tions Act of 1934, as amended, and which serves as
that network's primary affiliate in the market.

(m) Territorial exclusivity in non-network ar-
rangements. No television station shall enter into
any contract, arrangement or understanding, ex-
pressed or implied, with a non-network program pro-
ducer, distributor, or supplier, or other person which
prevents or hinders another television station located
in a community over 35 miles away, as determined by
the reference points contained in §76.53 of this chap-
ter, (if reference points for a community are not listed
in §76.53, the location of the main post office will be
used) from broadcasting any program purchased by the
former station from such non-network program pro-
ducer, distributor, supplier, or other person, except that
a television station may secure exclusivily against a
television station licensed to another designated com-
munity in a hyphenated market specified in the market
listing as contained in §76.51 of this chapter for those
100 markets listed, and for markets not listed in §76.51
of this chapter, the listing as contained in the ARB
Television Market Analysis for the most recent year at
the time that the exclusivity contract, arrangement, or
understanding is complete under practices of the in-
dustry. As used in this subsection, the term ‘‘com-
munity"’ is defined as the community specified in the
instrument of authorization as the location of the sta-
tion.

NOTE I: Contracts, arrangements, or understand-
ings that are complete under the practices of the indus-
try prior to August 7, 1973, will not be disturbed. Ex-
tensions or renewals of such agreements are not per-
mitted because they would in effect be new agreements
without competitive bidding. However, such agree-
ments that were based on the broadcaster's advancing
‘‘seed money "' for the production of a specific program
or series that specify two time periods—a tryout period
and a period thereafter for general exhibition —may be
extended or renewed as contemplated in the basic
agreement.

NOTE 2: 1t is intended that the top 100 major televi-
sion markets listed in §76.51 of this chapter shall be
used for the purposes of this rute and that the listing of
the top 100 television markets appearing in the ARB
Television Market Analysis shall not be used. The
reference in this rule to the listing of markets in the
ARB Television Market Analysis refers to hyphenated
markets below the top-100 markets contained in the
ARB Television Market Analysis. If a community is
listed in a hyphenated market in §76.51 and is aiso
listed in one of the markets in the ARB listing, the list-
ing in §76.51 shall govern.

NOTE 3: The provisions of this paragraph apply only
1o U.S. commercial television broadcast stations in the
50 states, and not to stations in Puerto Rico or the
Virgin Islands, foreign stations or noncommercial edu-
cational television or ‘‘public’’ television stations
(either by way of restrictions on their exclusivity or on
exclusivity against them).

NOTE 4: New stations authorized in any community
of a hyphenated market listed in §76.51 of this chapter
or in any community of a hyphenated market listed in
the ARB Television Market Analysis (for markets
below the 10p-100 markets) are subject lo the same
rules as previously existing stations therein. New sta-
tions authorized in other communities are considered
stations in separate markets unless and until §76.51 is
amended by Commission action, or the ARB listing is
changed.

Common Antenna Site

§73.635. Use of common antenna site. No
television license or renewal of a television license will
be granted to any person who owns, leases, or controls
a particular site which is peculiarly suitable for televi-
sion broadcasting in a particular area and (a) which is
not available for use by other television licensees; and
(b) no other comparable site is available in the area;
and (c) where the exclusive use of such site by the ap-
plicant or licensee would unduly limit the number of
television stations that can be authorized in a particular
area or would unduly restrict competition among
television stations.

Reports to be filed
All broadcast stations...

§1.811 Financial report.—Each licensee or per-
mittee of a commercially operated standard, FM,
television, or international broadcast station (as

defined in Part 73 of this chapter) shall file with the
Commission on or before April | of each year, on FCC
form 324, an annual financial report.

§1.612 Annual employment report.—Each
licensee or permitiee of a commercially or non-com-
mercially operated standard, FM, television, or inter-
national broadcast station (as defined in Part 73 of this
chapter) with five or more fulltime employees shall file
with the Commission on or before May 31 of each year,
on FCC Form 395, an annual employment report.

§1.613 Filing of contracts.—Each licensee or
permittee of a standard, FM, television, or interna-
tional broadcast station (as defined in Part 73 of this
chapter), whether operating or intending to operate on
a commercial or non-commercial basis, shall file with
the Commission copies of the following contracts, in-
struments, and documents together with amend-
ments, supplements, and cancellations, within 30 days
of execution thereof. The substance of oral contracts
shall be reported in writing.

(a) Contracts relating to network service: There
shall be reduced to writing and filed network affiliation
contracts between stations and neiworks, as follows:
(1) all network affiliation contracts, agreements or
understandings between a television station and a na-
tional, regional or other network; and (2) all network
affiliation contracts, agreements or understandings be-
tween a commercial AM or FM broadcast station and a
network as defined in §§73.132 and 73.232, where the
network normally furnishes programing to affiliated
stations at least S days each week during eight months
or more of the year. Each such filing on or after May 1,
1969 initially shall consist of a written instrument con-
taining all of the terms and conditions of such contract,
agreement or understanding without reference 10 any
other paper or document by incorporation or other-
wise. Subsequent filings may simply set forth renewal,
amendment, or change, as the case may be, of a partic-
ular contract previously filed in accordance herewith.
The commission shall also be notified of the cancella-
tion or termination of network affiliations, contracts
for which are required 1o be filed by this section. Trans-
cription agreements or contracts for the supplymg of
film for television stations which specnfy option time
must be filed. This section does not require the filing of.
transcription agreements or contracts for the supplying
of film for 1elevision stations which do not specify op-
tion time, nor contracts granting the right to broadcast
music such as ASCAP, BMI, or SESAC ag
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shall be submitted by the licensee or permittee within
30 days after the stockholders® meeting in which the
stock covered by such proxies has been voted: Pro-
vided, however, that when the licensee or permittee is
a corporation having more than 50 stockholders, such
complete information need be filed only with respect to
proxies given by stockholders who are officers or direc-
tors, or who have 1% or more of the corporation’s vot-
ing stock; in cases where the licensee or permittee is a
corporation having more than 50 stockholders and the
stockholders giving the proxies are neither officers or
directors nor hold 1% or more of the corporation’s
stock, the only information required to be filed is the
name of any person voting 1% or more of the stock by
proxy, the number of shares voted by proxy by such
person, and the total number of shares voted at the par-
ticular stockholders' meeting in which the shares were
voted by proxy.

(5) Mortgage or loan agreements containing provi-
sions restricting the licensee’s or permittee’s freedom
of operation, such as those affecting voting rights,
specifying or limiting the amount ofdwndends payable,
the purchase of new equip , the mai of
current assets, elc.: or

(6) Any agreement reflecting a change in the of-
ficers, directors, or stockholders of a corporation, other
than the licensee or permittee, having an interest,
direct or indirect, in the licensee or permittee as
specified by §1.615.

(c) Contracts relating to personnel:

(1) The following contracts, agreements, or under-
standings shall be filed: management consultant agree-
ments with independent contractors; contracts relating
1o the utilization in a management capacity of any per-
son other than an officer, director, or regular employee
of the licensee or permittee station; management con-
tracts with any persons, whether or not officers, direc-
tors, or regular employees, which provide for both a
percentage of profits and a sharing,in losses; or any
similar agreements.

(2) The following contracts, agreements, or under-
standings need not be filed: agreements with persons
regularly employed as general or station managers or
salesmen; contracts with program managers or pro-
gram personnel; contracts with attorneys, accountants,

{b) Contracts relating to ownership or control. Con-
tracts, instruments, or documents relating to the pres-
ent or future ownership or control of the licensee or
permittee or of the licensee’s or permittee’s stock,
rights, or interests therein, or relating to changes in
such ownership or control. This paragraph shall in-
clude but is not limited to the following:

(1) Articles of partnership, association, and incor-
poration, and changes in such instruments:

(2) Bylaws, and any instruments effecting changes
in such bylaws:

(3) Any agreement, document or instrument (i)
providing for the assignment of a license or permit or
(ii) affecting, directly or indirectly, the ownership or
voting rights of the licensee's or permitee’s stock
(common or preferred, voting or non-voting), such as:
(a) agreements for transfer of stock; (b) instruments
for the issuance of new stock; or (c)agreements for the
acquisition of licensee’s or permitiee’s stock by the
issuing licensee or permittee corporation. Pledges,
trust agreements, options to purchase stock and other
executory agreements are required 1o be filed: pro-
vided, however, that irust agreements or abstracts
thereof are not required to be filed, unless requested
specifically by the Commission. Should the Commis-
sion request an abstract of the trust agreement in lieu
of the trust agreement, the licensee or permittee will
submit the following information concerning the trust:
(1) name of trust; (2) duration of trust; (3) number of
shares of stock owned: (4) name of beneficial owner of
stock; (5) name of record owner of stock: (6) name of
the party or parties who have the power to vote or con-
trol the vote of the shares; and (7) any conditions on
the powers of voting the stock or any unusuat charac-
teristics of the trust.

(4) Proxies with respect to the licensee’s or permit-
tee's stock running for a period in excess of one year;
and all proxies, whether or not running for a period of
one year, given without full and detailed instructions
binding the nominee to act in a specified manner. With
respect to proxies given without full and detailed in-
structions, a statement showing the number of such
proxies, by whom given and received, and the percent-
age of ¢ ding stock rep d by each proxy
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or 1ting radio s, contracts with perfor-
mers; contracts with station representatives; coniracts
with labor unions; or any similar agreements.

(d) The following contracts, agreements, or under-
standings need not be filed, but shall be kept at the sta-
tion and made available for inspection upon request:
contracts relating to the sale of broadcast time to “‘time
brokers'’ for resale; subch | leasing ag s for
Subsidiary Communications Authorization operation;
time sales contracts with the same sponsor for more
than 4 or more hours per day, except where the length
of the events (such as athletic contests, musical pro-
grams, and special events) broadcast pursuant to the
contract is not under control of the station; and con-
tracts with chief operators and other engineering per-
sonnel.

§1.615 Ownership reports.—(a) Each licensee
of a TV, FM or standard broadcast station (as defined
in Part 73 of this chapter), other than noncommercial
educational stations, shall file an Ownership Report
(FCC Form 323) at the time the applications for
renewal of station license is required to be filed: Pro-
vided, however, the licensees owning more than one
TV, FM, or standard broadcast station need file only
one Ownership Report at 3-year intervals. Ownership
Reports shall give the following information as of a
date not more than 30 days prior to the filing of the
Ownership Report:

(1) In the case of an individual, the name of such
individual;

(2) In the case of a partnership, the names of the
partners and the interest of each partner:

NOTE: Any change in partners or in their rights will
require prior consent of the Commission upon an ap-
plication for consent to assignment of license or per-
mit. If such change involves less than a controlling in-
terest, the application for Commission consent to such
change may be made upon FCC Form 316 (Short
Form).

(3) In the case of a corporation, association, trust,
estate, or receivership, the data applicable to each:

(i) The name, residence, citizenship and stock-
holdings of officers, directors, stockholders, trustees,
executors, administrators, receivers, and members of
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any association;

(i) Full information, as to family relationship of
business association between two or more officials,
and/or stockholders, trustees, executors, administra-
tors, receivers, and bers of any iation;

(iii) Capitalization with a description of the classes
and voting power of stock authorized by the corporate
charter or other appropriate legal instrument and the
number of shares of each class issued and outstanding;

an
(iv) Fullinformation on FCC Form 323 with respect
to the mleresl and identity of any person havmg any

by the stockbroker in its name (either for itseif or for
customers) for a period exceeding 30 days.

NOTE: All corporate licensees having more than 50
voting or nonvoting shareholders, or controlling cor-
porations, or corporations holding 25% or more of the
outstanding voting or nonvoting stock of the licensee,
are required under this revised paragraph (d) to file
their first annual FCC Form 323 by October |, 1976.
The data filed in this first annual report should reftect
holdings as of any record date within one year preced-
ing October 1, 1976. Subsequent filings, which will be
on a recurring annual basis, are to be made within 60
days from the anniversary of the record date selected in
the first annual report for stockholdings. In addition,
corporations covered in this note no longer have to file
supplemental Ownership Reports as described in
§1.615(c).

(e) The provisions of this paragraph apply to all

direct, indi fid y, or beneficiary in the
licensee or any of its stock:

For example:

(a) Where A is the beneficial owner or votes stock
held by B, the same information should be furnished
for A as is required for B.

(b) Where X corporation controls the licensee, or
holds 25% or more of the number of issued and out-
standing shares of either voting or non-voting stock of
the licensee, the same information should be fur-
nished with respect to X corporation (its capitzication,
officers, directors, and stockholders and the amount of
stock [by class] in X held by each) as is required in the
case of the licensee, together with full information as
to the identity and citizenship of the person authorized
to vote licensee’s stock, in case of voting stock.

(c) The same information should be furnished as to
Y corporation if it controls X corporation or holds 25%
or more of the number of issued and outstanding
shares of either voting or non-voting stock of X, and as
to Z corporation if it controls Y corporation or holds
25% or more of the number of issued and outstanding
shares of either voting or non-voting stock of Y and so
on back to natural persons,

(4) In the case of licensees:

(i) A list of all contracts still in effect required to be
filed with the Commission by §1.342 showing the date
of execution and expiration of each contract; and

(ii) Any interest which the licensee may have in any
other broadcast station.

(b) A permittee shall file an Ownership Report
(FCC Form 323) within 30 days of the date of grant by
the C ission of an application for original con-
struction permit. The Ownership Report of the permit-
tee shall give the information required by the applica-
ble portions of paragraph (a) of this section.

(c) A supplemental Ownership Report (FCC Form
323) shall be filed by each licensee or permittee within
30 days after any change occurs in the information re-
quired by the Ownership Report from that previously
reported. Such report shall include without limitation:

(1) Any change in capitalization or organization:

(2) Any change in officers and directors;

(3) Any transaction affecting the ownership, direct
or indirect, or voting rights of licensee's or permitee’s
stock, such as:

(i) A transfer of stock:

(ii) Issuance of new stock or disposition of treasury
stock; or

(iii) Acquisition of licensee’s or permitiee’s stock
by the issuing corporation; or

(4) Any change in the officers, directors, or stock-
holders of a corporation other than the licensee or per-
mitee such as X.,Y, or Z corporation described in the
example in paragraph (a) (3) of this section.

NOTE: Before any change is made in the organiza-
tion, capitalization, officers, directors, or stockholders
of a corporation, other than licensee or permittee,
which results in a change in the control of the licensee
or permitee, prior Commission consent must be re-
ceived under Section 310(b) of the Communications
Act and §1.329. A transfer of control takes place when
an individual, or group in privity, gains or loses affirm-
ation or negative (50%) control. See instruction of
FCC Form 323, “‘Ownership Report.”

(d) Annual Reporting and 1% Benchmark Excep-
tions: Where information is required under paragraphs
(a) or (b) of this section with respect to a corporation
or association having more than 50 stockholders or
members, such information need be filed annually as
set forth in the note below and only with respect to
stockholders or members who are officers or directors
of the corporation or association, or to other
stockholders or members who have 1 percent or more
of either the voting or nonvoting stock of the corpora-
tion or voting rights in the association: Provided, how-

ever, that such information with respect to stock held
by stockbrokers need be filed only if the stock is held

1 and permitees of nonc ional
TV, FM, or dard broadcast

(1) Each licensee covered by this paragraph shall
file an Ownership Report (FCC Form 323E): Provided,
however, that licensees owning more than one non-
commercial educational TV, FM, or standard broadcast
station need file only one Ownership Report at 3-year
intervals. Ownership Reports shall give the following
information as of a date no more than 30 days prior to
the filing of the Ownership Report:

(i) The following information as to all officers,
members of governing board, and holders of | percent
or more onwership interest (if any): Name, residence,
office held, citizenship, principal profession or occupa-
tion, and by whom appointed or elected.

(ii) Full information on FCC form 323E with
respect to the interest and identity of any individual,
organization, corporation, association, or any other en-
tity which has direct or indirect control over the
licensee or permittee.

(iii) A list of all contracts still in effect required by
§1.342 to be filed with the Commission, showing the
date of execution and expiration of each contract.

(iv) Any interest which the licensee or permittee or
any of its officers, members of the governing board,
and holders of 1 percent or more ownership interest (if
any) hold in any other broadcast station.

(2) A permittee shall file an Ownership Report
(FCC Form 323E) within 30 days | of the date of grant
by the Commission of an app for original con-
struction permit. The Ownership Report of the permit-
tee shall give the information required by the applica-
ble portions of this paragraph.

(3) A supplemental Ownership Report (FCC Form
323E) shall be filed by each licensee or permittee with-
in 30 days after any change occurs in the information
required by Ownership Report from that previously re-
ported. Such report should include, without limitation:

(i) Any change in organization;

(ii) Any change in officers or directors;

(iii) Any transaction affecting the ownership (direct
or indirect) or voting rights with respect to the licensee
or permittee (or with respect to any stock interest
therein).

(1) A copy of all ownership and ) |
ownership reports and related material ﬁled pursuant
to this section shall be maintained and made available
for public inspection locally as required by §1.526.

51 526 Records to be maintalned Iocally for
by app ,» per s

and Iicensoes

(a) Records to be maintained. Every applicant for a
construction permit for a new station in the broadcast
services shall maintain for public inspection a file for
such station containing the material in subparagraph
(1) of this paragraph, every permittee or licensee of a
station in the broadcast services shall maintain for
public inspection a file for such station containing the
material in subparagraphs (1), (2), (3), (4), (5), (6),
(7) and (9) of this paragraph, and every permittee or
licensee of a television station shall maintain for public
inspection a file for such station containing the
material in subparagraph (8) of this paragraph: Pro-
vided, however, that the foregoing requirements shall
not apply to applicants for or permmees or ||censees of
television broad FM br

pertaining to the application after it has been tendered
for filing, and copies of Initial Decision and Final Deci-
sions in hearing cases pertaining thereto, which ac-
cording to the provisions of §§0.451-0.461 of this chap-
ter are open for public.inspection at the offices of the
Commission. Information incorporated by reference
which is already in the local file need not be duplicated
if the entry making the reference sufficiently identifies
the information so that it may be found in the file, and
if there has been no change in the document since the
date of filing and the applicant, after making the
reference, so states. If petitions to deny are filed
against the application, and have been duly served on
the applicant, a statement that such a petition has been
filed shall appear in the local file together with the
name and address of the party filing the petition. The
file shall also contain a copy of every written citizen
agreement.

NOTE 1: Applications tendered for filing on or
before May 13, 1965, which are subsequently desig-
nated for hearing after May 13, 1965, with local notice
being given pursuant to the provisions of §1.594, and
material related to such applications, need not be
placed in the file required to be kept by this section.
Applications tendered for filing aﬂer May 13, 1965,
which contain major d licati ten-
dered for filing on or before May 13 I965 with local
notice of the amending application being given pur-
suant to the provisions of §1.580, need not be placed in
the file required to be kept by this section.

NOTE 2: For purposes of this section, a citizen

tis a written ag| between a broadcast
apphcanl permmee. or licensee, and one or more
citizens or citizen groups, entered for primarily non-
commercial purposes. This definition includes those
agreements that deal with goals or proposed practices
directly or indirectly affecting station operation in the
public interest, in areas such as—but not limited to—
community ascertai . progr ing, and ploy-
ment. It ludes co [ ial
such as advertising contracts; union, employmem and
personal services contracts; network affiliation, syn-
dication, and program supply contracts; and so on.
However, the mere inclusion of commercial terms in a
primarily noncommercial agreement—such as a provi-
sion for payment of fees for future services of the
citizen-parties (see Report and Order, Docket 19518,
FCC 2d, [1975]) would not cause the agreement to be
considered commercial for purposes of this section.

(2) A copy of every application tendered for tiling by
the licensee or permittee for such station after May 13,
1965, pursuant to the provisions of this part, which is
not included in subparagraph (1) of this paragraph and
which involves changes in program servite, which re-
quests an extension of time in which to complete con-
struction of a new station, or which requests consent to
involuntary assignment or transfer, or to voluntary
assignment or transfer not resulting in a substantial
change in ownership or control and which may be ap-
plied for on FCC Form 316: and copies of ail exhibits,
letters, and other documents filed as part thereof, all
amendments thereto, all correspondance between the
Commission and the applicant pertaining to the ap-
plication after it has been tendered for filing, and
copies of all documents incorporated therein by
reference, which according to the provisions of §0.417
of this chapter are open for public inspection at the of-
fices of the Commission. Information incorporated by
reference which is already in the local file need not be
duplicated if the entry making the reference suffi-
ciently identifies the information so that it may be
found in the file, and there has been no change in the
document since the date of filing and the licensee,
after making the reference, so states. If petitions to
deny are filed against the application, and have been
duly served on the applicant, a statement that such a
petition has been filed shall appear in the local file
together with the name and address of the party filing
the petition.

(3) A copy of every ownership report or supplemen-
tal ownership report filed by the licensee or permittee
for such station after May 13, 1965, pursuant to the
provisions of this part; and copies of all exhibits, let
ters, and other documents filed as part thereof, all

translator stations, or FM broad booster
The material to be contained in the file is as follows:
(1) A copy of every application tendered for filing by
the applicant for such station after May 13, 1965, pur-
suant to the provisions of this part, with respect to
which local public notice is required to be given under
the provisions of §§1.580 or 1.594; and all exhibits, let-
ters and other documents tendered for filing as part
thereof, all amendments thereto, copies of all docu-
ments incorporated therein by reference, all corre-
spondence between the Cc i

and the 1t
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d thereto, all correspondence between the
permittee or li and the C ission pertaining
to the reports after they have been filed, and all docu-
ments incorporated therein by reference, including
contracts listed in such reports in accordance with the
provisions of §1.615(a) (4) (i) and which according to
the provisions of §0.417 of this chapter are open for
public inspection at the offices of the Commission. in-
formation incorporated by reference which is already in
the local file need not be duplicated if the entry making
the reference sufficiently identifies the information so
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that it may be found in the file, and if there has been no
change in the document since the date of filing and the
licensee or permittee, after making the reference, so
states.

(4) Such records as are required 1o be kept by
§§73.120(d), 73.290(d), 73.590(d), and 73.657(d) of
this chapter, concerning broadcasts by candidates for
public office.

(5) A copy of every annual employment report filed
by the licensee or permittee for such station pursuant
to the provisions of this part; and copies of all exhibits,
letters and other documents filed as part thereof, all
amendments therelo, all correspondence between the
permittee or li and the C ission pertaining
to the reports after they have been filed all documents
incorporated therein by reference and which according
to the provisions of §§0.451-0.461 of this chapter are
open for public inspection at the offices of the Com-
mission.

(6) The Public and Broadcasting Procedure Manual
(see FCC 74-942, 39 FR 32288, September 5, 1974).

(7) Leuers received from members of the public as
are required o be retained by §73.1202.

(8) A copy of the Annual Programming Report
(Form 303-A) containing programming information
for a composite week sel by the Commission and
the licensee’s or permitee's program logs for that com-
posite week.

(9) To be placed in the public inspection file every
year, on the anniversary date on which the station’s
renewal application would be due for filing with the
Commission, a listing of no more than ten significant
problems and needs of the area served by the station
during the preceding twelve months. In relation to each
problem or need cited, licensees and permittees shall
indicate typical and illustrative programs or program
series, excluding ordinary news inserts of breaking
events (the daily or ordinary news coverage of breaking
newsworthy events), which were broadcast during the
preceding twelve months in response 10 those prob-
lems and needs. Such a listing shall include the title of
the program or program series, its source, type, brief
description, time broadcast and duration. The third an-
nual listing shall be placed in the station's public in-
spection file on the due date of the filing of the sta-
tion's application for renewal of license. Additionally,
upon the filing of the station's application for renewal
of license, the three annual problems-programs listings
shall be forwarded to the Commission as part of that
application. The annual listings are not to exceed five
pages, but may be supplemented at any time by addi-
tional material placed in the public inspection file and
identified as a continuation of the information submit-
ted to the Commission.

(10) Although not part of the regular file for public
inspection, program logs for television station and
radio stations will be available for public inspection
under the circumstances set forth in §§73.116, 73.286,
73.586 and 73.674 and discussed in the Public and
Broadcasting Procedure Manual Revised Edition.

(11) Each licensee or permittee of a commercially
operated radio or television station (except as provided
in Note 2, below) shall place in the station's public in-
spection file appropriate doc ion relating sec-
tion of community leaders within its service area to
ascertain community problems and needs. Such docu-
mentation shall be placed in the station's public inspec-
tion file within a reasonable time after the date of com-
pletion of each interview but in no event later than the
due date for filing the station’s application for renewal
of license and shall include: (a) the name, address, or-
ganization, and position or title of the community
leader interviewed; (b) the date, time and place of the
interview; (c) the name of the principal, management-
level or other employee of the station conducting the
interview; )d) the probl and needs d d dur-
ing the interview or, when the interviewee request that
his/her ts be held in confid that req
shall be noted: and (e) for interviews conducted by
non-principals or non-managers, the date of review of
the interview record by a principal or management-
level employee of the station. Additionally, upon the
filing of the application for renewal of license each
licensee shall forward to the Commission as part of the
application for renewal of license a checklist indicating
the numbers of community leaders interviewed during
the current license term representing the several ele-
ments found on the form; provided that, if a com-
munity lacks one of the enumerated institutions or ele-
ments, the licensee or permittee should so indicate by
providing a brief explanation on its checklist.

(12) Each licensee or permittee of a commercially
operated radio and television station (except as pro-
vided in Note 2, below) shall place in the station's
public inspection file documentation relating to its

efforts to consult with a roughly random sample of
members of the general public within its service area to
ascertain community problems and needs. Such docu-
mentation shall consist of: (a) information relating to
the total population of the station's city of license in-
cluding the numbers and proportions of males and
females: of minorities; of youth (17 and under); and of
the elderly (65 and above): (b) a narrative statement of
the sources consulted and the methods followed in
conducting the general public survey, including the
number of people surveyed and the results thereof.
Such documentation shall be placed in the public in-
spection file within a reasonable time after completion
of the survey but in no event later than the date the sta-
tions application for renewal of license is filed. Upon
filing its application for renewal of license, each
licensee and permiltee must certify that the above-
noted documentation has been placed in the siation's
public inspection file.

NOTE 1: The engineering section of applications
mentioned in subparagraphs (1) and (2) of this
paragraph, and material related to the engineering sec-
tion, need not be kept in the file required to be main-
tained by this paragraph. If such engineering section
contains service contour maps submitted with that sec-
tion, copies of such maps and information (state,
county, city, street address, or other identifying infor-
mation) showing main studio and transmitter location
shal! be kept in the file.

NOTE 2: Subparagraphs (a)(11) and (a)(12) above
shall not apply to commercial radio and television sta-
tions wnlhm cities of license Wthh (1) have a popula-
tion, ding to thei di g decennial
U.S. Census, of 10,000 persons or Iess. and (2) are lo-
cated outside all Standard Metropolitan Statistical
Areas (SMSA's), as defined by the federal Bureau of
the Census.

(b) Responsibility in case of assignment or transfer.

(1) In cases involving applications for consent to
assignment of broadcast station construction permits
or licenses, with respect to which public notice is re-
quired to be given under the provisions of §51.580 or
1.594, the file mentioned in paragraph (a) of this sec-
tion shall be maintained by the assignor. If the assign-
ment is consented to by the Commission and consum-
mated, the assignee shall maintain the file -
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conclusion of the required retention period specified in
this subparagraph. However, material which is volun-
tarily retained after the required retention time may be
kept in a form and place convenient to the licensee,
and shall be made available to the inquiring party, in
good faith after written request, at a time and place
convenient to both the party and licensee. Applications
and other material placed in the file shall be retained
for a period of seven years from the date the material is
tendered for filing with the Commission, with two ex-
ceptions: First, engineering material pertaining 0 a
former mode of operation need not be retained longer
than 3 years after a siation commences operation
under a mode; and second, all of the material shall be
retained for whatever longer period is necessary lo
comply with the following requirements: (1) material
shall be retained until final Commission action on the
second renewal application following the application or
other material in question: and (2) material having a
substantial bearing on a matter which is the subject of a
claim against the licensee, or relating to a Commission
investigation or a complaint to the Commission of
which the licensee has been advised, shall be retained
until the licensee is notified in writing that the material
may be discarded or, if the matter is a private one the
claim has been satisfied or is barred by statutes of
limitations. Where an application or related material
incorporates by reference material in earlier applica-
tions and material concerning programming and re-
lated matters (Section 1V and related material), the
material so referred to shall be retained as long as the
application referring to it. If a written agreement is not
incorporated in an application tendered for filing with
the Commission, the starting date of the retention
period for that agreement is the date the agreement is
executed.

(f) Copies of any material in the public file of any
television or radio station shall be available for ma-
chine reproduction upon request made in person, pro-
vided the requesting party shall pay the reasonable cost

ing with the date on which notice of the consummation

tion. R for machine copies shall be
fulﬁlled at a location specified by the licensee, within a

of the assignment is filed with the Cc . The
file maintained by the assignee shall cover the period
both before and after the time when the notice of con-
summation of assignment was filed. The assi is

ble period of time, which in no event shall be
longer than seven days unless reproduction facilities
are unavailable in lhe licensee’s city of license. The

responsible for obtaining copies of the necessary docu-
ments from the assignor or from the Commission files.

(2) In cases involving applications for consent to
transfer of control of a permittee or licensee of a broad-
cast station, the file mentioned in paragraph (a) of this
section shall be maintained by the permittee or
licensee.

(c) Station to which records pertain. The file need
contain only applications, -ownership reports, and re-
lated material that concern the station for which the file
is kept. Applicants, permittees, and licensees need not
keep in the file copies of such applications, reports, and
material which pertain to other stations with regard to
which they may be applicants, permittees, or licensees,
except to the extent that such information is reflected
in the materials required to be kept under the provi-
sions of this section.

(d) Location of records. The file shall be maintained
at the main studio of the station or at any accessible
place (such as a public registry for documents or an at-
torney’s office) in the community to which the station
is or is proposed to be licensed, and shall be available
for public inspection at any time during regular busi-
ness hours.

(e) Period of retention. The records specified in
paragraph (a) (4) of this section shall be retained for
the periods specified in §§73.120(d), 73.290(d),
73.590(d) and 73.657(d) of this chapter (2 years). The
manual specified in paragraph (a) (7) of this section
shall be retained for the period specified in §73.1202 (3
years). The records specified in paragraph (a) (1), (2),
(3), (5), (8) and (9) of this section shall be retained as
follows:

(1) The applicant for a construction permit for a
new station shall maintain such a file so long as the ap-
plication is pending before the Commission or any pro-
ceeding involving that application is pending before the
courts. (If the application is granted, subparagraph (2)
of this paragraph shall apply.)

(2) The permittee or licensee shall maintain such a
file so long as an authorization to operate the station is
outstanding, and shall permit public inspection of the
material as long as il is retained by the licensee even
though the request for inspection is made after the
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is not d to honor requests made by mail
but may do so if it chooses.

License Renewals
General...

§1.539 Application for renewal of license.—
(a) Unless otherwise directed by the Commission, an
application for renewal of license shall be filed not later
than the first day of the fourth full calendar month
prior to the expiration date of the license sought to be
renewed, except that applications for renewal of license
of an experimental or developmental broadcast station
shall be filed not later than the first day of the second
full calendar month prior to the expiration date of the
license sought to be renewed. If any deadline
prescribed in this paragraph falls on a non-business
day, the cut-off shall be the close of business of the first
full business day thereafter.

(b) No application for renewal of license of any
broadcdst station will be considered unless there is on
file with the Commission, the information, if any, cur-
rently required by §51.622-1.615, inclusive, for the par-
ticular class of station. The renewal application shall
include a reference by date and file number to such in-
formation on file.

(c) Whenever the Commission regards an applica-
tion for a renewal of license as essential to the proper
conduct of a hearing or investigation, and specifically
directs that it be filed by a certain date, such application
shall be filed within the time thus specified. If the
licensee fails to file such application within the
prescribed time, the hearing or investigation shall pro-
ceed as if such renewal application has been received.

(d) The following application forms shall be used:
[EDITOR'S NOTE: There follows a list of forms to be
used in filing for license renewals.]

§73.1020 Station license period.—(a) Initial
licenses for broadcast stations will ordinarily be issued
for a period running until the date specified in this sec-
tion for the state or territory in which the station is lo-
cated. If issued after such date, it will run to the next
renewal date determined in accordance with this sec-
tion; and, when renewed, will normally be renewed for
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3 years. If the FCC finds that the public interest, con-
venience, and necessity will be served thereby, it may.
issue either an initial license or a renewal thereof for a
lesser term. The time of expiration of normally issued
initial and renewal licenses will be 3 a.m., local time,
on the following dates and a 3-year intervals thereafter
for stations located in:

(1) Delaware and Pennsylvania, August |, 1978.

(2) Maryland, District of Columbia, Virginia and
West Virginia, October 1, 1978.

(3)7 North Carolina and South Carolina, December
1, 1978.

(4) Florida, Puerto Rico and Virgin Islands, Febru-
ary 1, 1979.

(5) Alabama and Georgia, Aprii |, 1979.

(6) Arkansas, Louisiana and Mississippi, June |,
1979.

(7) Tennessee, Kentucky and Indiana, August |,
1979

(8) Ohio and Michigan, October 1, 1979.

(9) Hlinois and Wisconsin, December 1, 1979.

(10) lowa and Missouri, February 1, 1980.

(11) Minnesota, North Dakota, South Dakota,
Montana and Colorado, April 1, 1980.

(12) Kansas, Oklahoma and Nebraska, June 1,
1980.

(13) Texas, August I, 1980.

(14) Wyoming, Nevada, Arizona, Utah, New Mex-
ico and Idaho, October 1, 1980.

(15) California, December 1, 1980.

(16) Washington, Oregon, Alaska, Guam and
Hawaii, February 1, 1981.

(17) Connecticut, Maine, Massachusetts, New
Hamphsire, Rhode island and Vermont, April 1, 1981.

(18) New Jersey and New York, June 1, 1981.

NOTE: For the cutoff date fot the filing of applica-
tions mutually exclusive with, and petitions to deny,
renewal applications, see §1.516(c) of this chapter.

Station Identification
All broadcast stations...

§73.1201 Station identification.—(a) When
regularly required. Broadcast station identification an-
nouncements shail be made: (1) at the beginning and
ending of each hour of operation, and (2) hourly, as
close to the hour as feasible, at a natural break in pro-
gram offerings. Television broadcast stati may make
these announcements visually or aurally.

(b) Content. (1) Official station identification shall
consist of the station's call letters immediately
followed by the community or communities specified
in its license as the stalion’s location: provided, that
the name of the licensee or the station's frequency or
channel number, or both, as stated on the station's
license may be inserted between the call ietters and sta-
tion location. No other insertion is permissible.

(2) When given specific written authorization to do
s0, a slation may include in its official station iden-
tification the name of an additional community or com-
munities, but the community to which the station is
licensed must be named first.

(3) A licensee shall not in any identification an-
nouncements, promotional announcements or any
other broadcast matter either lead or attempt o lead
the station’s audience to believe that the station has
been authorized to identify officially with cities other
than those permitted 1o be included in official station
identifications under subparagraphs (1) and (2) of this
paragraph.

NOTE: Commission interpretations of this
paragraph may be found in a separate Public Notice
issued October 30, 1967, entitled “‘Examples of Ap-
plication of Rule Regarding Broadcast of Statements
Regarding a Station's Licensed Location." (FCC
67-1132; 10 FCC 2d 407.)

(¢) Channel. (1) Generally. Except as provided in
this paragraph, in making the identification announce-
ment the call letters shali be given only on the channel
of the station identified thereby.

(2) Simultaneous AM-FM broadcasts. If the same
licensee operates an FM broadcast station and a stan-
dard broadcast station and simultaneously broadcasts
the same programs over the facilities of both such sta-
tions, station identification announcements may be
made jointly for both stations for periods of such si-
multaneous operation. If the call letters of the FM sta-
tion do not clearly reveal that it is an FM.station, the
joint announcement shall so identify it.

(3) Satellite operation. When programming of a
broadcast station is rebroadcast simuitaneously over
the facilities of a satellite station, the originating sta-
tion may make identification announcements for the
satellite station for periods of such simultaneous
operation.

(i) In the case of a television broadcas] station, such
announcements, in addition to the information re-
quired by paragraph (b) (1) of this section, shall in-
clude the number of the channel on which each station
is operating.

(i) In the case of aural broadcast stations, such an-
nouncements, in addition to the information required
by paragraph (b) (1) of this section, shall include the
frequency on which each station is operating.

Announcement of sponsored programs

§73.1212 Sponsorship identification; list re-

tion; related requir ts.—(a) When a
broadcast station transmits any matter for which
money, service, or other valuable consideration is
either directly or indirectly paid or promised to, or
charged or accepted by such station, the station, at the
time of the broadcast, shall announce (i) that such
matter is sponsored, paid for, or furnished, either in
whole or in part, and (jii) by whom or on whose behalf
such consideration was supplied; provided, however,
that *‘service or other valuable consideration™ shall
not include any service or property furnished either
without or at a nominal charge for use on, or in con-
nection with, a broadcast unless it is so furnished in
consideration for an identification of any person, pro-
duct, service, trademark, or brand name beyond an
identification reasonably related to the use of such ser-
vice or property on the broadcast.

(1) For the purposes of this section, the term
“sp d* shall be d d to have the same mean-
ing as *‘paid for."

(b) The licensee of each standard broadcast station
shall exercise reasonable diligence to obtain from its
employes, and from other persons with whom it deals
directly in connection with any program matter for
broadcast, information to enable such licensee to make
the announcement required by this section.

(c) In any case where a report has been made to a
broadcast station, as required by Section 508 of the
Communications Act of 1934, as amended, of circums-
tances which would have required an announcement
under this section had thé consideration been received
by such broadcast station, an appropriate announce-
ment shall be made by such station.

(d) In the case of any political broadcast matter or
any broadcast matter involving the discussion of a con-
troversial issue of public importance for which any
film, record, transcription, talent, script, or other
material or service of any kind is furnished, either
directly or indirectly, to a station as an inducement for
broadcasting such matter, an announcement shall be
made both at the beginning and conciusion of such
broadcast on which such material or service is used
that such film, record, transcription, talent, script, or
other material or service has been furnished to such
station in connection with the transmission of such
broadcast matter: provided, however, that in the case of
any broadcast of 5 minutes duration or less, only one
such announcement need be made either at the begin-
ning or conclusion of the broadcast.

(e) The announcement required by this section
shall, in addition to stating the fact that the broadcast
matter was sponsored, paid for or furnished, fully and
fairly disclose the true identity of the person or persons
or corporation, committee, association or other unin-
coroporated group, or other entity by whom or on
whose behall such payment is made or promised, or
from whom or on whose behalf such services or other
valuable consideration is received, or by whom the
material or services referred to in paragraph (d) of this
section are furnished. Where an agent or other person
or entity contracts or otherwise makes arrangements
with a station on behalf of another, and such fact is
known or by the exercise of reasonabie diligence, as
specified in paragraph (b) of this section, could be
known lo the station, the announcement shall disclose
the identity of the person or persons or entity on whose
behalf such agent is acting instead of the name of such
agent. Where the material broadcast is political matter
or matter involving the discussion of a controversial
issue of public importance and a corporation, commit-
tee, association or other unincorporated group, or
other entity is paying for or furnishing the broadcast
matter, the station shall, in addition to making the an-
nouncement required by this section, require that a list
of the chief directors of the corporation, committee,
association or other unincorporated group, or other en-
tity, shall be made available for public inspection at the
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location specified by the licensee under §1.526 of this
chapter. If the broadcast is originated by a network, the
list may, instead, be retained at the headquarters office
of the network or at the location where the originating
station maintains its public inspection file under §1.526
of this chapter. Such lists shall be kept and made
availalbe for a period of two years.

(f) In the case of broadcast matter advertising com-
mercial products or services, an announcement stating
the sponsor's corporate or trade name, or the name of
the sponsor’s product, when it is clear that the mention
of the name of the product constitutes a sponsorship
identification, shall be deemed sufficient for the pur-
poses of this section and only one such announcement
need be made at any time during the course of the
broadcast.

(g) The announcement otherwise required by Sec-
tion 317(a) of the Communications Act of 1934, as
amended, is waived with respect 10 the broadcast of
“‘want ad'’ or classified advertisements sponsored by
an individual. The waiver granted in this paragraph
shall not extend 1o a classified advertisement or want
ad sponsored by any form of business enterprise, cor-
porate or otherwise. Whenever sponsorship announce-
ments are omitted pursuant to this paragraph the
licensee shall observe the following conditions:

(1) Maintain a list showing the name, address and
(where available) the telephone number of each adver-
tiser;

(2) Attach the list to the program log for the day
when such broadcast was made; and

(3) Make this list available to members of the public
who have a legitimate interest in obtaining the infor-
mation contained in the list.

(h) Any announcement required by Section 317(b)
of the Communciations Act of 1934, as amended, is
waived with respect to feature motion picture film pro-
duced initially and primarily for theatre exhibition.
NOTE: The waiver heretofore granted by the commis-
sion in its report and order adopted November 16, 1960
(FCC 60-1369. 40 FCC 95). continues to apply to pro-
grams filmed or recorded on or before June 20, 1963,
when §73.654, the predecessor television rule, went
into effect.

(i) Commission interpretations in connection with
the provisions of the sponsorship identification rules
are ined in the commission’s public notice, en-
titled ‘“‘Applicability of Sponsorship ldentification
Rules,” dated May 6, 1963 (40 FCC .141), as modified
by public notice, dated April 21, 1975 (FCC 75-418).
Further interpretations are printed in full in various
volumes of the Federal Communciations Commission

reports.

.[EDITOR'S NOTE: In a statement issued in 1950,
the FCC warned that the sponsor or his product must
be identified by a distinctive name and not by one
merely descriptive of the type of business or product.
The following are acceptable, the Commission said:
““Henry Smith offers you...” or **Smith Stove Co.
offers you...."” or *‘Ajax Pens brings you..."" The follow-
ing are not acceptable: **Write to the Comb Man....” or
“‘Send your money to Nylons, Box—..."" or **This pro-
gram is sponsored by your Sink man...”’]

Public Notice
In AM, FM and TV..

§73.1202 Public notice of licensee obliga-
tions.—(a) Each licensee of a commercial AM, FM
or television station except international or television
translator stations, shall make an announcement in-
forming the public of the licensee's obligation tothe
public and of the appropriate method for individuals to
express their opinions of the station’s operation. Such
announcements shall be aired on the first and six-
teenth day of each calendar month throughout the
license period except during the period beginning on
the first day of the sixth full calendar month prior to
expiration and ending on the {ast day of the next to last
full calendar month prior 1o expiration, during which
time the renewal application notices in §1.580(d) of
this chapter shall be broadcast. Such announcements
shall be aired during the foilowing time periods:

(1) For commercial television stations, the announ-
cement broadcast on the first day of each calendar
month shall be broadcast between 6 p.m. and 11 p.m.
(5 p.m. and 10 p.m. Central and Mountain time). The
announcement broadcast on the sixteenth day of each
calendar month shall be broadcast during the following
four-hour time periods in rotating order, beginning
with 6 a.m. to 10 a.m.: 6a.m. to 10 a.m., 10 a.m. 10 2
p.m., 2 p.m. 10 6 p.m.

(2) For commercial radio stations, the announce-
ment broadcast on the first day of each calendar month
shall be broadcast either between 7 a.m. and 9 a.m. or
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between 4 p.m. and 6 p.m. The announcement broad-
cast on the sixteenth day of each calendar month shall
be broadcast during the following time periods in rotat-
ing order, beginning with 9a.m. to 1 p.m.:9am. to |
p.m., | p.m. to 4 p.m., 6 p.m. to 10 p.m. for stations
which neither separate between 7 a.m. and 9 a.m. nor
between 4 p.m. and 6 p.m., the announcement broad-
cast on the first day of each calendar month shall be
broadcast during the first two hours of broadcast opera-
tion and the announcement broadcast on the sixteenth
day of each month shall be broadcast during every
other four-hour time period during the broadcast day in
rotating order, beginning with the third 10 sixth hours
of broadcast operation.

(b) If an emergency arises which prevents the airing
of the announcement at the scheduled time, the an-
nouncement shall be aired on the day following the
ending of such emergency at the identical time or dur-
ing the time period which the rotating order specified
above requires.

(c) In the case of commercial television broadcast
stations, a sign-board with the licensee’s address for
receiving comments shall be shown when the an-
nouncer is giving that address.

(d) The notice shall contain the following informa-
tion (stations broadcasting primarily in a foreign
language should broadcast the announcements in that
language):

(1) For commercial television and radio stations.

(i) The station’s call letters.

(ii) A statement that on (give date of last renewal
grant) the station was granted a license by the Federal
Communications Commission to serve the public in-
terest as a public trustee until (give date of license ex-
piration).

(iii) A statement that the broadcaster is obligated to
make a continuing, diligent effort to determine the sig-
nificant problems and needs of the service area and to
provide programming to help meet those problems and
needs.

(iv) A statement that the station invites any specific
suggestions or comments listeners may have regarding
station operation and the licensee's programming
efforts.

(v) The appropriate name and address to which
comments should be mailed.

(vi) A statement that unless otherwise requested,
all letters received will be made available for public in-
spection during regular business hours.

(2) For commercial television stations.

(i) The station’s call letters.

(ii) A statement that on (give date of last renewal
grant) the station was granted a license by the Federal
Co ications C ission to serve the public in-
terest as a public trustee until (give date of license ex-
piration).

(iii) A statement that (give the anniversary date of
the deadline for filing of the renewal application) the
station places in its public inspection file a list of what
the licensee considered to have been some of the sig-
nificant problems and needs of the service area during
the preceding twelve months and some of the pro-
grams the station aired to help meet those problems
and needs.

(iv) A statement that the station invites any specific
suggestions or comments viewers may have regarding
station operation and the licensee's programming
efforts.

(v) The appropriate name and address to which
comments should be mailed.

(vi) A statement that unless otherwise requested,
all letters received will be available for public inspec-
tion during regular business hours.

(e) During the period beginning the first day of the
last full calendar month prior to expiration of the
license and until the date of license renewal, stations
shall broadcast the appropriate announcement herein,
except that in lieu of (d) (1) (ii) stations shall broad-
cast a'statement that the station is licensed by the Fed-
eral Communications Commission to serve the public
interest as a public trustee and shall not mention the
date of the last renewal grant or the length of the
license period. Following the date of renewal and com-
mencing on the first or sixteenth day of the month
(whichever comes first) the regular announcement
shall be resumed and shall be broadcast in accordance
with the schedule provided in paragraph (a) of this sec-
tion.

(f) All written comments and suggestions received
from members of the public concerning operation of
the station shall be maintained in a local file available
for inspection by the public, except when the person
making the comment or suggestion has specifically re-
quested that his communication not be made public or
where the licensee feels that it should be excluded

from availability for public inspection because of the
special nature of its content, such as a defamatory or
obscene ietter. Letters shall be retained in the local file
for three years from the date on which they are re-
ceived by the licensee. Letters received by television
licensees shall be placed in one of the following sepa-
rated subject categories: Programming and non-pro-
gramming. If comments in one letter relate to more
than one subject category, the correspondance shall be
filed under the category which, in the licensee’s judg-
ment, receives the most attention in the letter.

(1) Sample announcement for television and radio.

On (date of last renewal grant) (Station's call letters)
was granted a license by the Federal Communications
Commission 1o serve the public interest as a public
trustee until (date of license expiration). We are oblig-
ated to make a continuing, diligent effort to determine
the significant problems and needs of our service area
and to provide programming to help meet those prob-
lems and needs.
We invite listeners to send specific suggestions ot com-
ments concerning our station operation and program-
ming efforts 10 (name and mailing address). Unless
otherwise requested, all letters received will be avail-
able for public inspection during regular business
hours.

(2) Sample announcement for television.

On (date of last renewal grant) (station’s call letters)
was granted a license by the Federal Communications
Commission to serve the public interest as a public
trustee until (date of license expiration). Each (an-
niversary date of deadline for filing renewal applica-
tion) we place in our public inspection file alist of what
we consider 10 have been some of the significant prob-
lems and needs of our service area during the preced-
ing twelve months and some of our programing to help
meet those problems and needs.

We invite viewers to send specific suggestions or com-
ments concerning our station operation and program-
ming efforts to (name and mailing address). Unless
otherwise requested, all letters received will be avail-
able for public inspection during regular business
hours.

Fraudulent Billing

§73.1205 Fraudul billing practices.—No
licensee of a standard, FM or television broadcast sta-
tion shall knowingly issue or knowingly cause to be
issued to any local, regional or national advertiser, ad-
vertising agency, station representative, manufacturer,
distributor, jobber, or any other party, any bill, invoice,
affidavit or other document which contains false infor-
mation concerning the amount actually charged by the
licensee for the broadcast advertising for which such
bill, invoice, affidavit or other document is issued, or
which misrepresents the nature or content of such ad-
vertising, or which misrepresents the quantity of ad-
vertising actually broadcast (number or length of ad-
vertising messages) or which substantially and/or
materially misrepresents the time of day at which it was
broadcast, or which misrepresents the date on which it
was broadcast.

(b) Where alicensee and any program supplier have
entered into a contract or other agreement obligating
the licensee to supply any document providing
specified information concerning the broadcast of the
program or program matter supplied, including non-
commercial matter, the licensee shall not knowingly
issue such a document containing information re-
quired by the contract or agreement that is false.

(c) Alicensee shall be deemed to have violated this
section if it fails to exercise reasonable diligence to see
that its agents and employees do not issue documents
containing the false information specified in (a) and
(b) above.

NOTE: Commission interpretations of the rule may
be found in a separate Public Notice issued June 10,
1976, entitled “*Applicability of the Fraudulent Billing
Rule,”” FCC 76-489, 41 FR.

§73.1206 Broadcast of telephone conversa-
tions. —Before recording a telephone conversation for
broadcast, or broadcasting such a conversation simul-
taneously with its occurrence, a licensee shall inform
any party to the call of the licensee's intention to
broadcast the conversation, except where such party is
aware, or may be presumed 1o be aware from the cir-
cumstances of the conversation, that it is being or
likely will be broadcast. Such awareness is presumed to
exist only when the other party to the call is associated
with the station (such as an employe or part-time re-
porter), or where the other party originates the call and
it is obvious that it is in connection with a program in
which the station customarily broadcasts telephone
conversations.
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FQC Rules

Rebroadcasts

§73.1207 Rebroadcast.—(a) The term
‘‘rebroadcast’” means reception by radio of the pro-
grams of a radio station. and the simultaneous or sub-
sequent retransmission of such programs by a broad-
cast station.

NOTE 1: As used in §73.1207 “*program”” includes any
complete program or part thereof.

NOTE 2: The transmission of a program from its point
of origin to a broadcast station entirety by common car-
rier facilities, whether by wire line or radio, is not con-
sidered a rebroadcast.

(b) No broadcasting station shall rebroadcast the
program, or any part thereof of another U.S. broadcast-
ing station without the express authority of the origi-
nating station. A copy of the written consent of the
licensee originating the program shall be kept by the
licensee of the station rebroadcasting such program
and shall be made available to the Commission upon
request. Stations originaling emergency communica-
tions under a Detailed State EBS Operational Plan,
shall be deemed to have conferred rebroadcast authori-
ty on other participating stations. The broadcasting of a
program relayed by a remote pickup broadcast station
(§74.401 of this chapter) is not considered a rebroad-
cast.

(c) The rebroadcast of time signals originated by the
Naval Observatory and the National Bureau of Stan-
dards is permitted without further Commission autho-
rization under the conditions set forth in Note 1 to this
paragraph. The rebroadcast of National Weather Ser-
vice (NWS) transmissions is permitted without further
Commission authorization under the conditions set
forth in Note 2 to this paragraph. Programs originated
by the Voice of America (VOA) and the American
Forces Radio and Television Service (AFRTS) cannot,
in general, be cleared for domestic rebroadcast, and
may therefore be rebroadcast only by special arrange-
ment among the parties concerned. Except as other-
wise provided by international agreement, programs
originated by foreign broadcasting stations may be
rebroadcast without the consent of the originating sta-
tion. In the case of retransmissions of subcarrier back-
ground music and other FM multiplex subscription
services, permission must first be obtained from the
originating station. The retransmission of point-to-
point messages originated by government and privately
owned non-broadcast stations must be authorized by
the Commission prior to retransmission; such authori-
ty may be requested informally by telephone, to be
followed within one week with a written confirmation
accompanied by the written consent of the originating
station.

NOTE I: (a) Naval Observatory Time Signals.

(1) The time signal rebroadcast must be obtained by
direct radio reception from a Naval radio station.

(2) Announcement of the time signal must be made
without reference to an§ commercial activity.

(3) Identification of the Naval Observatory as the
source of the time signal must be made by an announ-
cement, substantially as follows: ** With the signal, the
time will be , courtesy of the United States Naval Ob-
servatory.”

Schedules of time signal broadcasts may be obtained
upon request from the Superintendent, United States
Naval Observatory, Washington, D.C. 20390.

(b) National Bureau of Standards Time Signals.

(1) Time signals for rebroadcast must be obtained
by direct radio reception from an NBS station.

(2) Use of receiving and rebroadcasting equipment
must not delay the signals by more than 0.05 seconds.

(3) Signals must be rebroadcast live, not from tape
or other recording.

(4) Voice or code announcements of the call letters
of NBS stations are not to be rebroadcast.

(5) Identification of the origin of the service and the
source of the signals must be made by an announce-
ment substantially as follows: ‘At the tone, 11 hours
25 minutes Greenwich Mean Time. This is a rebroad-
cast of a continuous service furnished by the National
Bureau of Standards, Time and Frequency Division,
Boulder, Colorado.”” No commercial sponsorship of
this announcement is permitted and none may be im-
plied.

(6) Notice of use of NBS time signals for rebroad-
cast should be forwarded semi-annually to Frequency-
Time Broadcast Services, Time and Frequency Divi-
sion, National Bureau of Standards, Boulder, Col-
orado, 80302.
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(7) In the rebroadcasting of NBS time signals, an-
nouncements wnll not state that they are standard fre-
quency tr i Voice annc of GMT
are given in voice every minute. Each minute, except
the first of the hour, begins with a 0.8 second long tone
of 1000 Hz at WWYV and 1200 Hz tone at WWVH. The
first minute of every hour begins with an 0.8 second
long tone of 1500 Hz at both stations. This tone is
followed by a 3-second pause, then the announcement,
“*National Bureau of Standards Time." This is followed
by another 3-second pause before station identifica-
tion. This arrangement allows broadcast stations suffi-
cient time to retransmit the hour time tone and the
words *‘National Bureau of Standards Time"* either by
manual or automatic switching.

(8) Time signals or scales made up from integration
of standard frequency signals broadcast from NBS sta-
tions may not be designated as National standard scales

vroa, - o -

g -

election by the write-in method and is eligible under
applicable law to be voted for by sticker, by writing in
his or her name on the ballot or by other methods, and
makes a substantial showing that he or she is a bona
fide candidate for nomination or office.

Persons seeking election to the office of President or
Vice President of the United States shall, for the pur-
poses of the Communications Act and the rules
thereunder, be considered legally qualified candidates
only in those states or territories (or the District of Co-
lumbia) in which they have met the requirements set
forth in paragraph (a)(1) and (2) of this rule: Except,
that any such person who has met the requirements set
forth in paragraph (a)(1) and (2) in at least 10 states
(or nine and the District of Columbia) shall be con-
sidered a legally qualified candidate for election in all
states, territories and the District of Columbia for pur-
poses of this Act.

(3) A person seeking nomination to any public of-
fice, except that of President or Vice President of the
United States, by means of a convention, caucus or
similar procedure, shall be considered a legally
qualified candidate if, in addition to meeting the re-
quir set forth in paragraph (a)(1) above, that

of time or attributed to NBS as orig For P

if a broadcasting station lransmlls time signals ob-
tained from a studio clock which periodically calibrated
against the NBS time signals from WWV or WWVH,
such signals may not be d as NBS dard
time or as having been originated by the NBS.

Schedules of time signal broadcast may be obtained
upon request from Frequency-Time Broadcast Services
Section, Time and Frequency Division, National
Bureau of Standards, Boulder, Colorado 80302.

NOTE 2: (a) Messages must be rebroadcast within
one hour of receipt from the National Weather Service
(Weather Bureau).

(b) If advertisements are glven in connection with a
weather rebre these adver shall not
directly convey an endorsement by the government of
the products or services so advertised.

(c) Credit must be given to indicate that the
rebroadcast messages originate with the National
Weather Service (Weather Bureau).

(d) A broadcasting station may not rebroadcast, live
or delayed, the transmissions of a Citizen's Radio Sta-
tion.

Recordings, Tapes and Films

§73.1208 Broadcast of taped, filmed, or
recorded material.—(a) Any taped, filmed or
recorded program material in which time is of special
significance, or by which an affirmative attempt is
made to create the impression that it is occuring simul-
taneously with the broadcast, shall be announced at
(he beginning as taped, filmed or recorded. The

of the annot t shall be clear and in
terms commonly understood by the public. For televi-

person makes a substantial showing that he or she is a
bona fide candidate for such nomination: Except, that
no person shall be considered a legally qualified candi-
date for nomination by the means set forth in this
paragraph prior to 90 days before the beginning of the
convention, caucus or similar procedure in which he or
she seeks nomination.

(4) A person seeking nomination for the office of
President or Vice President of the United States shall,
for the purpsoes of the Communications Act and the
rules thereunder, be considered a legally qualified can-
didate only in those states or territories or the District
of Columbia in which, in addition to meeting the re-
quirements set forth in paragraph (a) (1) above, (a) he
or she, or proposed delegates on his or her behalf, have
qualified for the primary or Presidential preference
ballot in that state, territory or the District of Colum-
bia, or (b) he or she has made a substantial showing of
bona fide candidacy for such nomination in that state,
territory or the District of Columbia; Except, that any
such person meeting the requirements set forth in
paragraph (a) (1) and (4) in at least ten states (or nine
and the District of Columbia) shall be considered a
legally qualified candidate for nomination in all states,
territories and the District of Columbia for purposes of
this Act.

(5) The term “‘substantial showing’ of bona fide
candidacy as used in paragraphs (a)(2), (3) and (4)
above means evidence that the person claiming to be a
candidate has engaged to a substantial degree in ac-
tivities commonly associated with political campaign-
ing. Such activities normally would include making
campangn speeches, dlstnbuung campaign literature,

sion stations, the ma visuall, 8 press releases ning a campaign com-
or aurally.” guncuncsmentiiviee e Y mmce and head ters (even
(b) Tal;ed filmed or ded annou s though the headquarters in some instances mnght be

which are of a commercial, promotional or public ser-
vice nature need not be identified as taped, filmed, or
recorded.

Time
For AM, FM and TV...

§73.1209 References to time.Unless specifically
designated as ‘“‘standard (non-advanced)™ or ‘‘ad-
vanced,” all to time cc d in this part,
and in license documents and other authorizations
issued thereunder, shall be understood to mean local
time; i.e., the time legally observed in the community.

Political Broadcasts
For AM, FM and TV...

§73.1940 Broad ts by didat for
public office.—(a) Definitions. (1) A legally
qualified candidate for public office is any person who:
(a) has publicly announced his or her intention to run
for nomination or office; (b) is qualified under the ap-
plicable local, state or federal law to hold the office for
which he or she is a candidate: and, (c) has met the
qualifications set forth in either subparagraphs (2),
(3), or (4), below.

A A person seekms election to any public office
including that of P or Vice President of the
United Sla(es, or nomination for any public office ex-
cept that of P or Vice P , by means of a
primary, general or special election, shall be considered
a legally qualified candidate if, in addition to meeting
the criteria set forth in subparagraph (1) above, that
person: (a) has qualified for a place on the ballot, or (b)
has publicly committed himself or herself to seeking

the resid of the didate or his paign man-
ager). Not all of the listed activities are necessanly re-
quired in each case to demonstrate a substantial show-
ing, and there may be activities not listed herein which
would contribute to such a showing.

(b) Charges for use of stations. The charges, if any,
made for the use of any broadcasting station by any
person who is a legally qualified candidate for any
public office in connection with his campaign for
nomination for election, or reelection, to such office
shall not exceed (1) during the 45 days preceding the
date of a primary or primary runoff election and during
the 60 days preceding the date of a general or special
election in which such person is a candidate, the lowest
unit charge of the station for the same class and
amount of time for the same period, and (2) at any
other time, the charges made for comparable use of
such station by other users thereof. The rates, if any,
charged all such candidates for the same office shall be
uniform and shall not be rebated by any means direct
or indirect. A candidate shall be charged no more than
the rate the station would charge if the candidate were a
commercial advertiser whose advertising was directed
to promoting its business within the same area as that
encompassed by the particular office for which such
person is a candidate. All discount privileges otherwise
offered by a station to commercial advertisers shall be
available upon equal terms to all candidates for public
office. (3) This paragraph shall not apply to any station
which is not licensed for commercial operation.

(c) Discrimination between candidates. In making
time available to candidates for public office, no
licensee shall make any discrimination between candi-
dates in practices, regulations, facilities, or services for
or in connection with the service rendered pursuant to
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this part, or make or give any preference to any candi-
date for public office or subject any such candidate to
any prejudice or disadvantage. nor shall any licensee
make any contract or.other agreement which shall have
the effect of permitting any legally qualified candidate
for any public office to broadcast to the exclusion of
other legally qualified candidates for the same public
office.

(d) Records, inspection. Every licensee shall keep
and permit public inspection of a complete record (po-
litical file) of all requests for broadcast time made by or
on behalf of candidates for public office, together with
an appropriate notation showing the disposition made
by the li of such req , and the charges
made, if any, if the request is granted. When free time
is provided for use by oron behalf of such candidates, a
record of the free time provnded shall be placed in the

litical file. All ired by this paragraph
shall .be placed in the political file as soon as possible
and shall be retained for a period of two yerars. See
§§1.526-27 of this chapter.

(e) Time of request. A request for equal oppor-
tunities must be submitted to the licensee within one
week of the day on which the first prior use, giving rise
to the right of equal opportunities, occurred: provided,
however, that where the person was not a candidate at .
the time of such first prior use, he shall submit his re-
quest within one week of the first subsequent use after
he has b a legally qualified candidate for the of-
fice in question.

(f) Burden of proof. A candidate requesting equal
opportunities of the licensee, or complaining of non-
compliance to the C ission shall have the burden
of proving that he and his opponent are legally
qualified candidates for the same public office.

Revocations, Modifications, Suspensions
All Classes of Station Licenses...

§1.87 Modification of li or t
permit on motion of the Commission.—
(a) Whenever it appears that a station license or con-
struction permit should be modified, the Commission
will notify the licensee or permittee in writing of the
proposed action and the grounds and reasons therefor
and direct him to show cause why an.order modifying
the license or construction permit in the manner pro-
posed by the Commission should not be issued.

(b) Any order to show cause issued in accordance
with paragraph (a) of this section will notify the
licensee or permittee that he may request within a
period of time (o be stated in the order to show cause,
that a hearing be held on the proposed modification. In
case of timely request, a hearing will be held on the
proposed modification, in no event less than 30 days
after the receipt of the order to show cause, uniess the
Commission finds that safety of life or property require
the fixing of a shorter period.

(c) In order to avail himself of the right to request a
hearing and of the opportunity to appear and give evi-
dence upon the matters specified in order 1o show
cause, the licensee or permittee, in person or by his at-
torney shall, within the period of time as may be
spec:ﬁedm the order to show cause, file with the Com-

ion a written stating that he request a
hearing and will appear at the hearing and present evi-
dence on the matter specified in the order to show
cause. Such written statement must contain a detailed
response to the matter specified in the order to show

ey

- cause and the permittee or licensee shall be limited in

the hearing to matters fairly encompassed within the
issues raised by the response.

(d) The right to request a hearing shall, unless a
good cause is shown in a petition to be filed not later
than § days before the lapse of the time specified in
paragraph (c) of this section, be deemed waived:

(1) In case of failure to timely file a written state-
ment as required by paragraph (c) of this section.

(2) 1In case of filing the written statement provided
for in paragraph (c) of this section but failure to appear
at the hearing, either in person or by counsel.

(e) Where the right to request a hearing is waived
and no written statement has been filed within the
period of time specified in the order to show cause, the
licensee or permittee will be deemed to consent to the
modification as proposed in the order to show cause
and a final decision will be issued by the Commission
accordingly.

(f) Where the right to request a hearing has been
waived, a written statement may be filed within the
period of time to be specified in the order to show
cause, showing with particularity why the license or
construction permit should not be modified or not so
modified as proposed in the order to show cause. In
this case, the Commission may, depending upon the
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facts alleged and proof offered, either call upon the
submitting party to furnish additional information
under oath,.designate the proceeding for hearing, or
issue without further proceedings, an order modifying
the construction permit or license as proposed in the
order to show cause or in said written st The

cedure prescribed in this subpart and Subpart B of this
part, with the following exception: (1) In all such
revocation and/or cease and desist hearings, the
burden of proceeding with the introduction of evi-
dence and the burden of proof shall be upon the Com-
. and (2) the Commission may specify in a

order 10 show cause will advise the person against
whom it is directed of procedure set forth in this
paragraph.

(g) Any order of modification issued pursuant to
this section shall include a statement of the findings
and the grounds and reasons therefore, shall specify
the effective date of the order and shall be served on
the licensee or permitiee.

§1.89 Notice of violations.—(a) Except in cases
of wilfulness or those in which public health, interest,
or safety requires otherwise, any licensee who appears
to have viotated any provision of the Communications
Act or any provision of this chapter will, before revoca-
tion, suspension or cease and desist proceedings are in-
stituted, be served with a written notice calling these
facts 1o his attention and requesting a statement con-
cerning the matter. FCC Form 793 may be used for this
purpose. The notice of violation may be combined with
a notice of app: liability to y forfeiture. In
such event, notwithstanding the notice of violation,
the provisions of §1.80 apply and not those of §1.89.

(b) Within 10 days from receipt of notice or such
other period as may be specified, the licensee shall
send a written answer, in duplicate, direct to the office
of the Commission originating the official notice. if an
answer cannot be sent nor an acknowledgement made
within such 10-day period by reason of iliness or other
unavoidable circumstances, acknowledgement and
answer shall be made at the earliest practicable date
with a satisfactory explanation of the delay.

(c) The answer to each notice shall be complete in
itself and shall not be abbreviated by reference to other
communications or answers to other notices. In every
instance the answer shail contain a statement of action
taken to correct the condition or omission complained
of and to preclude its recurrence. In addition:

(1) If the notice relates to violations that may be due
to the physical or electrical characteristics of transmit-
ting apparatus and any new apparatus is 1o be installed,
the answer shall state the date such apparatus was or-
dered, the name of the ma , and the promised
date of delivery. If the installation of such apparatus re-
quires a construction permit, the file number of the ap-
plncauon shall be given, or| if a file number has not been

gned by the Commi such identification shall
be given as will permit ready identification of the ap-
plication.

(2) If the notice of violation relates to lack of atten-
tion to or improper operation of the transmitter, the
named and license number of the operator in charge
shall be given.

§1.91 Re tion and/or se and d t
proceedings: hearings.—(a) Il it appears that a
station license or construction permit should be
revoked and/or that a cease and desist order should be
issued, the Commission will issue an order directing
the person to show cause why an order of revocation
and/or a cease and desist order, as the facts may war-
rant, should not be issued.

(b) An order to show cause why an order of revoca-
tion and/or a cease and desist order should not be
issued will contain a statement of the matters with
respect to which the Commission is inquiring and will
call upon the person to whom it is directed (the re-
spondent) to appear before the Commission at a hear-
ing, at a time and place stated in the order, but not iess
than thirty days after the receipt of such order, and give
evidence upon the matters specified in the order to
show cause. However, if safety of life or property is in-
volved, the order to show cause may specify a hearing
date less than thirty days from the receipt of such order.

(c) Toavail himself of such opportunity for hearing,
the respondent, personally or by his attorney, shall file
with the Commission, within thirty days of the service
of the order or such shorter period as may be specified
therein, a written appearance stating that he will appear
al the hearing and present evidence on the matters
specified in the order. The Commission in its discretion
may accept a late appearance. However, an appearance
tendered after the specific time has expired will not be

pted unless accompanied by a petition stating with
particularity the facts and reasons relied on to justify
such late filing. Such petition for acceptance of late ap-
pearance will be granted only if the Commission deter-
mines that the facts and reasons stated therein consti-
tute good cause for failure to file on time.

(d) Hearings on the matters specified in such orders
to show cause shall accord with the practice and pro-

show cause order, when the circumstances of the pro~
ceeding require expedition, a time less than that
prescribed in §§1.276 and 1.277 within which the initial
decision in the proceeding shall become effective, ex-
ceptions to such initial decision must be filed, parties
must file request for oral argument, and parties must
file notice of intention to participate in oral argument.

(e) Correction or promise 1o correct the conditions
or matters complained of in a show cause order shall
not preclude the issuance of a cease and desist order.
Corrections or promises to correct the conditions or
matters complained of, and the past record of the
licensee, may, however, be considered in determining
whether a revocation and/or cease and desist order
should be issued.

(f) Any order of revocation and/or cease and desist
order issued after hearing pursuant to this section shall
inciude a statement of findings and the grounds
therefor, shall specify the effective date of the order,
and shall be served on the person to whom such order
is directed.

§1.92 Revocation and/or cease and desist
proceedings: after waiver of hearing.— (a) After
the issuance of an order to show cause, pursuant 10
§1.91, calling upon a person to appear at a hearing
before the Commission, the occurrence of any one of
the following events or circumstances will constitute a
waiver of such hearing and the proceeding thereafter
will be conducted in accordance with the provisions of
this section.

(1) The respondent fails to file a timely writien ap-
pearance as prescribed in §1.91(c) indicating that he
will appear at a hearing and present evidence on the
matters specified in the order.

(2) The respondent, having filed a timely written
appearance as prescribed in §191(c), fails in fact to ap-
pear in person or by his attorney at the time and place
of the duly scheduled hearing.

(3) The respondent files with the Commission,
within the time specified for a written appearance in
§191(c), a written statement expressly waiving his
rights to a hearing.

(b) When a hearing is waived under the provisions
of paragraph (a) (1) or (3) of this section, a written
statement signed by the respondent denying or seeking
to mitigate or justify the circumstances or conduct
complained of in the order 10 show cause may be sub-
mitted within the time specified in §1.91(c). The Com-
mission in its discretion may accept a late statement.
However, a statement tendered after the specnﬁed ume
has expired will not be pted unless accomp d by
a petition stating with particuiarity the facts and
reasons relied on to justify such late filing. Such peti-
tions for of a late will be granted
only if the Commission determines that the facts and
reasons stated therein constitute good cause for failure
to file on time.

(c) Whenever a hearing is waived by the occurrence
of any of the events or circumstances listed in
paragraph (a) of this section, the Chief Hearing Ex-
aminer (or the presiding officer if one has been desig-
nated) shall, at the earliest practicable date, issue an
order reciting the events or circumstances constituting
a waiver of hearing, terminating the hearing proceed-
ing, and certifying the case to the Commission. Such
order shall be served upon the respondent.

(d) After a hearing has been terminated pursuant to
paragraph (c) of this section, the Commission will act
upon the matters specified in the order to show cause
in the regular course of business. The Commission will
determine on the basis of all the information available
to it from any source, including such further proceed-
ings as may be warranted, if a revocation order and/or
a cease and desist order should issue, and if so, will
issue such order. Otherwise, the Commission will issue
an order dismissing the proceeding. All orders
specified in this paragraph will include a statement of
the findings of the Commission and the grounds and
reasons therefore, will specify the effective date
thereof, and will be served upon the respondent.

(e) Corrections or promise to correct the conditions
or matters complained of in a show cause order shall
not preclude the issuance of a cease and desist order.
Corrections or promises to correct the conditions or
matiers complained of, and the past record of the
licensee, may. however, be considered in determining
whether a revocation and/or cease and desist order
should be issued.
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FCC Rules

Suspension of Operator Licenses

§1.85 Suspension of operator licenses.-
Whenever grounds exist for suspension of an operator
license, as provided in Section 303(m) of the Com-
munications Act, the Chief of the Safety and Special
Radio Services Bureau, with respect 10 amateur opera-
tor licenses, or the Chief of the Field Engineering and
Monitoring Bureau, with respect to commercial opera-
tor licenses, may issue an order suspending the opera-
tor license. No order of susp in any op s’
license shall take effect until 15 days’ notice in writing
of the cause for the proposed suspension has been
given to the operator licensee, who may make writien
application 10 the Commission at any time within said
15 days for a hearing upon such order. The notice to the
operator licensee shall not be effective untit actually re-
ceived by him, and from that time he shall have 15 days
in which to mail the said application. In the event that
physical conditions prevent mailing of the application
before the expiration of the 15-day period, the applica-
tion shall then be mailed as soon as possible thereafter,
accompanied by a satisfactory explanation of the delay.
Upon receipt by the Commission of such application
for hearing, said order of suspension shall be desig-
nated for hearing by the Chief, Safety and Special
Radio Services Radio Bureau or the Chief, Field
Engineering Bureau, as the case may be, and said order
of suspension shall be held in abeyance until the con-
clusion of the hearing. Upon the conclusion of said
hearing, the Commission may affirm, modify or revoke
said order of ion. If the li is ordered sus-
pended, the operator shall send his operator license to
the office of the Commission in Washington, D.C., on
or before the effective date of the order, or, if the effec-
tive date has passed at the time notice is received, the
license shall be sent to the Commission forthwith.

Logs and Records

§1 .8 Avnllnblllty of station logs and records
for C —(a) Station records
and logs shall be mnde available for inspection or
duplication at the request of the Commission or its rep-
resentative. Such logs or records may be removed from
the licensee’s possession by a Commission representa-
tive or, upon request, shall be mailed by the licensee to
the Commission by either registered mail, return
receipt requested, or certified mail, return receipt re-
quested. The return receipt shall be retained by the
licensee as part of the station records until such records
or logs are returned to the licensee. A receipt shall be
furnished when the logs or records are removed from
the li ’s p ion by a Co 1
tive and this recelpl shall be retained by the ||censee as
part of the station records until such records or logs are
returned to the licensee. When the Commission has
no further need for such records or logs, they shall be
returned to the licensee. The provisions of this rule
shall apply solely to those station logs and records
which are required to be maintained by the provisions
of this chapter.

(b) Where records or logs are maintained as the offi-
cial records of a recognized law enforcement agency
and the removal of the records from the possession of
that law enforcement agency will hinder its law en-
forcement activities, such records will not be removed
pursuant to this section if the Chief of the law enforce-
ment agency shall promptly certify in writing to the
Federal Communications Commission that the
removal of the logs or records will hinder law enforce-
ment activities of the agency, and stating insofar as
feasible the basis for his decision and the date when it
can reasonably be expected that such records may be
released to the Federal Communications Commission.

Lotteries

§73.1211 Broadcast of lottery information.—
(a) No licensee of an AM, FM or television broadcast

.station, except as in paragraph (c) of this section, shall

broadcast any advertisement of or information con-
cerning any lottery, gift enterprise, or similar scheme,
offering prizes dependent in whole or in part upon lot
or chance, or any list of the prizes drawn or awarded by
means of any such lottery, gift enterprise or scheme,
whether said list contains any part or all of such prizes.
(18 USC 51304, 62 Stat 763).

{b) The determination whether a particular program
comes within the provisions of paragraph (a) of this
section depends on the facts of each case. However, the
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Commission will in any event consider that a program
comes within the provisions of paragraph (a) of this
section if in connection with such program a prize con-
sisting of money or thing of value is awarded, to any
person whose selection is dependent in whole or in
part upon lot or chance, if as a condition of winning or
competing for such prize, such winner or winners, are
required to furnish any money, or thing of value or are
required to have in their possession any product sold,
manufactured, furnished or distributed by a sponsor of
a program broadcast on the station in question.

(c) The provisions of paragraphs (a) and (b) of this
section shall not apply to an advertisement, list of
prizes or other information concerning a fottery con-
ducted by a state acting under authority of state law
when such information is broadcast: (1) by a radio or
television broadcast station licensed to a location in
that state, or (2) by a radio or television broadcast sta-
tion licensed to a location in an adjacent state which
also conducts such a lottery.

(d) For the purposes of paragraph (c) of this sec-
tion, *‘lottery™ means the pooling of proceeds derived
from the sale of tickets or chances and alotting those
proceeds, or parts thereof by chance to one or more
chance takers or ticket purchasers. It does not include
the placing or accepting of bets or wagers on sporting
events or contests.

NOTE: Pursuant to the exemption set out in
paragraph (c) of this section, a broadcast station
licensed 1o a location in a state that conducts a state lot-
tery may broadcast advertisements of or information
concerning such lottery in its state of license and ad-
vertisement of or information concerning such lot-
teries conducted in any adjacent state. The exemption
would, for example, permit a broadcast station licensed
10 a location in New York, which conducts a lawful
state lottery, to broadcast advertisements of or infor-
mation concerning the New York state lottery as well as
the lawful state lotteries of Massachusetts, Connecti-
cut, New Jersey and Pennsylvania since these states
are adjacent to New York, and also conduct a state lot-
tery. The exemption, however, would not permit a
broadcast station licensed to a location in New York to
broadcast information concerning the Maine or
Michigan state lotteries since those states are not adja-
cent to New York. Nor would the exemption permit a
station licensed to a location in Virginia to broadcast
information concerning the Maryland state lottery,
since although Virginia is adjacent to Maryland,
Virginia does not conduct a state lottery.

§1304 (of U.S. Criminal Code) Broadcasting
Lottery Information.—Whoever broadcasts by
means of any radio station for which a license is re-
quired by any law of the U.S. or whoever, operating any
such station, knowingly permits the broadcasting of
any advertisement or information concerning any lot-
tery, gift enterprise, or similar scheme, offering prizes
dependent in whole or in part upon lot or chance, or
any list of the prizes drawn or awarded by means of any
such lottery, gift enterprise, or scheme, whether said
list contains any part or all of such prizes, shall be fined
not more than $1,000 or imprisoned not more than one
year, or both.

Each day's broadcasting shall constitute a separate
offense.

Censorship

§326 (of Communications Act) —Nothing in this
Act shall be understood to give the Commission the
power of censorship over the radio communications or
signals transmitted by any radio station, and no regula-
tion or condition shall be promulgated or fixed by the
Commission which shall interfere with the right of free
speech by means of radio communications.

Forfeitures

§503 (of Communications Act)—(a) Any person
who shall deliver messages for interstate or foreign
transmission o any carrier, or for whom as sender or
receiver, any such carrier shall transmit any interstate
or foreign wire or radio communication, who shall
knowingly by employee, agent, officer, or otherwise,
directly or indirectly, by or through any means or
device whatsoever, receive or accept from such com-
mon carrier any sum of money or any other valuable
consideration as a rebate or offset against the regular
charges for transmission of such messages as fixed by
the schedules of charges provided for in this Act, shall
in addition to any other penalty provided by this Act

forfeit to the United States a sum of money three times
the amount of money so received or accepted and three
times the value of any other consideration so received
or accepted, 10 be ascertained by the trial court; and in
the trial of said action ali such rebates or other con-
siderations so received or accepted for a period of six
years prior to the commencement of the action, may be
included therein, and the amount recovered shall be
three times the total amount of money, or three times
the total value of such consideration, so received or ac-
cepted, or both, as the case may be.

(b) (1) Any person who is determined by the Com-
mission, in accordance with paragraph (3) or (4) of
this subsection, to have—

(A) willfully or repeatedly failed to comply substan-
tially with the terms and conditions of any license, per-
mit, certificate, or other instrument or authorization
issued by the Commission;

(B) willfully or repeatedly failed to comply with any of
the provisions of this Act or of any rule, regulation, or
order issued by the Commission under this Act or
under any treaty convention, or other agreement 1o
which the United States is a party and which is binding
upon the United States;

(C) violated any provision of Section 317(c) or 509(a)
of this Act; or

(D) violated any provision of Sections 1304, 1343, or
1464 of Title 18, United States Code;

shall be liable to the United States for a forfeiture
penalty. A forfeiture penalty under this subsection
shall be in addition to any other penalty provided for by
this Act; except that this subsection shall not apply to
any conduct which is subject to forfeiture under Title
11, Part I or 11l of Title 1il, or Section 507 of this Act.

(2) The amount of any forfeiture penaity deter-
mined under this subsection shall not exceed $2,000
for each violation. Each day of a continuing violation
shall constitute a separate offense, but the total
fofeiture penalty which may be imposed under this
subsection, for acts or ommissions decribed in
paragraph (1) of this subsection and set forth in the
notice or the notice of apparent liability issued under
this subsection, shall not exceed-

(A) $20,000, if the violator is (i) a common carrier
subject to the provisions of this Act, (ii) a broadcast
station licensee or permittee, or (iii) a cable television
operator; or

(B) $5,000, in any case not covered by subparagraph
(A). The amount of such forfeiture penalty shall be
assessed by the Commission, or its designeee, by writ-
ten notice. In determing lhe amount of such a for-
feiture penalty, the C or its desi shall
take into account the nature, circumstances, extent,
and gravity of the prohibited acts committed and, with
respect to the violator, the degree of culpability, any
history of prior offenses, ability to pay, and such other
matters as justice may require.

(3) (A) At the discretion of the Commission, a
forfeiture penalty may be determined against a person
under this subsection after notice and an opportunity
for a hearing before the Commission or an administra-
tive law judge thereof in accordance with Section 554 of
Title 5, United States Code. Any person against whom
a forfeiture penalty is determined under this paragraph
may obtain review there of pursuant to Section 402 (a).
(B) I any person fails to pay an assessment of a for-
feiture penalty determined under subparagraph (A) of
this paragraph, after it has become a final and unap-
pealable order or after the appropriate court has en-
tered final judgment in favor of the Commission, the
Commission shall refer the matter to the Attorney
Genera! of the United States, who shall recover the
amount assessed in any appropriate district court of the
United States. In such action, the validity and ap-
propriateness of the final order imposing the forfeiture
penalty shall not be subject to review.

(4)  Except as provided in paragraph (3) of this sub-
section, no forfeiture penalty shall be imposed under
this subsection against any person unless and until—
(A) the Commission issues a notice of apparent
liability, in writing, with respect to such person;

(B) such notice has been received by such person, or
until the Commission has sent such notice to the last
known address of such person, by registered or cer-
tified mail; and

(C) such person is granted an opportunity to show, in
writing, within such reasonable period of time as the
Commission prescribes by rule or regulation, why no
such forfeiture penalty should be imposed. Such a
notice shall (1) identify each specific provision, term,
and condition of any Act, rule, regulation, order,
treaty, convention, or other agreement, license, per-
mil, certificate, instrument, or authorization which
such person apparently violated or with which such
person apparently failed to comply: (ii) set forth the
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nature of the act or ommission charged against such
person and the facts upon which such charge is based;
and (iii) state the date on which such conduct oc-
curred. Any forfeiture penalty determined under this
paragraph shall be recoverabie pursuant to Section
504(a) of this Act.

(5) No forefeiture liability shali be determined
under this subsection against any person, if such per-
son does not hold a license, permit, certificate, or other
authorization issued by the Commission, unless, prior
10 the notice required by paragraph (3) of this subsec-
tion or the notice of apparent liability required by
paragraph (4) of this subsection, such person (A) is
sent a citation of the violation charged; (B) is given a
resonable opportunity for a personal interview with an
official of the Commission, at the field oﬂice of the
C ion which is to such person 's place of
residence; and (C) subsequently in of
the type described in such citation. The provisions of
this paragraph shall not apply, however, if the person
involved is engaging in activities for which a license,
permit, certificate, or other authorization is required.
Whenever the requirements of this paragraph are
satisfied with respect to a particular person, such per-
son shall not be entitled to receive any additional cita-
tion of the violation charged, with respect to any con-
duct of the type described in the citation sent under
this paragraph.

(6) No forfeiture penally shall be determined or
imposed against any person under this subsection if—
(A) such person holds a broadcast station license
issued under Title 111 of this Act and if the violation
charged occured more than one year prior to the date of
issuance of the required notice or notice of apparent
liability, or prior to the date of commencement of the
current term of such license, whichever is earlier so
long as such violation occurred within three years prior
1o the date of issuance of such required notice; or
(B) such person does not hold a broadcast station
license issued under Title 111 of this Act and if the vio-
lation charged occured more than one year prior to the
date of issuance of the required notice or notice of ap-
parent liability.

[EDITOR'S NOTE: Section 504 provides for recov-
ery of forfeitures by the government in federal district
courts, and for remission or mitigation of forfeitures.]

Station Application
Procedure

Any qualified citizen, firm, or group may apply to the
Federal Communications Commission for authority to
construct a standard (AM), frequency modulation
(FM), or television (TV) broadcast station.

Licensing of these facilities is prescribed by the
Communications Act of 1934, as amended, which sets
up certain basic requirements. In general, applicants
must satisfy the commission that they are legally, tech-
nically and financially qualified, and that operation of
the proposed station would be in the public interest.

Full details of the Iicensing procedure are in Part | of
the Commission’s rules, *‘Practice and Procedure.”
Stauon operation is covered by Part 73 (formerly Part
3), **Radio Broadcast Services.”” This includes techni-
cal standards for AM, FM and TV stations, and TV and
FM channel (frequency) assignments by states and

- communities. Copies of the complete rules are avail-

able from the Government Printing Office.

Most applicants employ engineering and legal ser-
vices in preparing their applications. The Commission
does not make technical or other special studies for
prospective applicants nor does it recommend in-
dividual lawyers or engineers. Names of firms and in-
dividuals practicing before the Commission are listed
in various trade publications.

Following is a summary of the consecutive steps to
be followed in applying for authorization to build and
operate a broadcast station. The application procedure
is substantially the same whether the facullly sought is
AM, FM or TV.

Selecting a Facility

An AM applicant must make his own search for a
frequency on which he can operate without causing or
receiving interference from existing stations and sta-
tions proposed in pending applications. AM broadcast
stations operate on “‘local,” ‘‘regional,” or “‘clear™
channels. Stations of 250 watts power nighttime and up
to | kilowatt daytime serve small communities; sta-
tions of 500 watts to S kilowatts power cover centers of
population and surrounding areas; stations of 10 to 50
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kilowalts power are for large area coverage, particularly
al night.

An FM station applicant must request an FM channel
assigned to the community in which he proposes to
operate, or a place within a 10-mile radius (for Class A
FM stations) or a 15-mile radius (for Class B or Class C
FM stations), which has no FM channel assignment.
Power, antenna height and station separation are gov-
erned by the zone in which the station is located. There
are three classes of commercial FM stations and three
zones. Class A stations use power from 100 watts to 3
kilowatls to cover a radius of about 15 miles; Class B
stations, § kilowatts to 50 kilowatts for 40-mile service
and Class C, 25 kilowatts 1o 100 kilowatts for 65-mile
range. Noncommercial educational FM stations are in
a separale category and may operate with power as low
as 10 watts. Commercial and educational FM stations
may apply for a **Subsidiary Communications Autho-
rization™" (Form 318) to furnish certain supplemental
services.

An applicant for a TV station must request a VHF
(very high frequency) or a UHF (ultra high frequency)
channe! assignment to the community in which he pro-
poses to operate, or a place having no channel assign-
ment within 15 miles of that community. Power de-
pends upon the kind of channel used (VHF or UHF)
and station separation is determined by three zones.
TV "*translator " stations serve remote communities by
picking up and rebroadcasting the programs of outside
stations, with the latler’s permission. They operate on
any VHF channe! or on any unassigned UHF channel
between 55 and 69 or on any unassigned channel. Cer-
tain channels are assigned for noncommercial educa-
tional TV operation. There is a **Community Antenna
Relay Service™ for non-common carrier microwave fa-
cilities to relay TV signals to cable TV systems.

Applying for a Construction Permit

After a prospective broadcaster has decided upon the
type of station he desires, and the place where it would
be located, he should ascertain and plan to meet the
programing needs of the locality he intends to serve
through surveys of community leaders and of the gen-
eral public. The next step is to apply for a construction
permit. This is done on FCC Form 301, “‘Application
for Authority to Construct a New Broadcast Station or
Make Changes in an Existing Station,” which covers
AM, FM, or TV broadcasts, except educational appli-
cants (who use FCC Form 340), FM and TV transla-
tors (Form 346) and FM booster stations (Form 349P).

Applicants Must Give Local Notice

Applicants for new broadcast slations, license
renewals, station sales or major changes in existing sta-
tions must give local public notice of their plans and
also of any subsequent designation of their applica-
tions for hearing. This is done over the applicant’s local
station (if any) and by advertising in the local news-
paper. It affords an opportunity for public to comment
on these applications to the commission. Applicants
and stations must also maintain public reference files
in their respective localities.

Application Processing

All broadcast applications (except translators) are re-
ported twice by the Commission —when first tendered
(received) and, again, when formally accepted for fil-
ing. An application is not acted upon unti! at least 30
days after the Commission gives public notice of its ac-
ceptance.

Competing AM-FM-TYV applications may be filed up
1o a date in a notice of AM-FM-TV applications ready
for processing. It usually is about 30 days lollowing that
notice. During that time objecting petitions may be
filed.

Hearing Procedure

Where it appears that an application does not con-
form 1o the Commission’s rules and regulations, that
serious interference would be caused. il there is protest
of merit, or if other serious questions of a technical,
legal or financial character develop, a hearing is usually
required. The FCC must accord a hearing to competing
applications filed within specified time limits.

In designating an application for hearing, the Com-
mission gives public notice of the issues for the infor-
mation of the applicant and others concerned. The
hearing notice generally allows the applicant 60 days or
more in which 10 prepare. Even after the hearing has
been set, an applicant may amend his application to
resolve engineering or other problems if he so re-
quests. (Commission approval is required for all
mergers or situations in which a competing applicant
withdraws on payment of expenses.)

Hearings on competing applications are normally
held at the Commission's Washington offices. Hear-
ings on license revocations and renewals are held in the
communities affected.

Hearings are customarily conducted by an Adminis-
trative Law Judge (ALJ). He has authority to adminis-
ter oaths, examine witnesses and rule upon the admis-

Station Application,
Station Trading

sion of evidence. A prehearing conference is held to
reach agreement on procedural matters.

Within 20 days after the close of a record by the ALJ,
each party and the Chief of the FCC Broadcast Bureau
can file proposed findings of fact and conclusions to
support their contentions. After review of the evidence
and stalements, the ALJ issues an initial decision.
Construction Permit

When an application is granted, a construction per-
mit is issued. The new permittee may then request call
letters that, if they are available and conform to the
rules, are issued. A period of 60 days from date of the
construction permit is provided in which construction
shall begin, and a maximum of ten months (AM, FM,
FM and TV translators and ITFS) thereafter for com-
pletion (or twelve months in all) and a maximum of 16
months (commercial and ED television, UHF-VHF)
thereafter for completion (or 18 months in all). Ap-
plication to modify a broadcas! construction authoriza-
tion or to modify a license is made on Form 301-A, for
Remote Control Authority for transmitter. If the per-
mittee is unable to build his station within the time
specified, he must apply for extension of time on Form
701 (“*Application for Additional Time to Construct a
Radio Station™), giving reasons. Upon completion of
construction the permittee conducts equipment (not
program) tests.

License

The final step is to apply for the actual license on
Form 302 (“‘Application for New Broadcast Station
License™), or one of the following! Form 330-L (In-
structional TV Fixed stations), Form 341 (Noncom-
mercial Educational FM stations), Form 347 (TV and
FM translators), or Form 349L (FM boosters). Appli-
cants must show compliance with all terms, conditions
and obligations in the original application and the con-
struction permit. Not until he applies for a license can
the holder of a construction permit request authority to
conduct program tests. The license application form
provides a space for program lest requests, or it can be
made separately. A station license and program test au-
thority are issued if no new cause or circumstance has
come 1o the attention of the Commission that would
make operation of the station contrary to public in-
terest.

Station Trading Since 1954

Dollar volume of transactions approved by FCC

Number of stations changing hands

Total Radio only Combined TV
Raco-TV} only
1954 $ 60,344,130 S 10,224,047 $ 26,213323 S 23,906,760
1955 73,079,366 27.333,104 22,351,602 23,394,660
1956 115,605,828 32,563,378 65,212,065 17,830,395
1957 124,187,660 48,207,470 47,490,884 28,489,206
1958 127537026 49,868,123 60,872,618 16,796,285
1959 123,496,581 65,544,653 42,724,727 15,227,201
1960 99,341,910 51,763,285 24,648,400 22,930.225
1961 128,804,167 56,532,516 42,103,708 31,167,943
1962 101,742,903 59,912,520 18,822,745 23,007,638
1963 105,303,078 43,457,584 25,045,726 36,799,768
1964 205,756,736 52,296,480 67,185,762 86,274,494
1965 135,123,766 55,933,300 49,756,993 29,433.473
1966 135,718,316 76,633,762 28,510,500 30,574,054
1967 172072573 59,670,053 32,086,297 80,316,223
1968 152,455,412 71310,709 47,556,634 33,588,069
1969 231,697,570 108,866,538 35,037,000 87,794,032
1970 174,785,442 86,292,899 1,038,465 87,454,078
1971 393,547,924 125,501,514 750,000 267,296,410
1972 271,330,537 114,424,673 0 156,905,864
1973 230,381,145 160,933,557 2,812.444" 66,635,144
1974 307,781,474 168998,012 19,800,000*** 118,983,462
1975 259,485,961 131,065,860 0 128,420,101
1976 290,923,477 180,663,820 1,800,000 108,459,657
1977 289,871,604 161,236,169 0 128,635,435
1978 651,728,398 331,557,239 30,450,000 289,721,159
Total $4,962,102,984 $2,316,291,265 $692,269,883 $1,940,141,736

Note: Dolfar volume hgures

to ai . with the of minonty-interest

tolal D

transfers in which control of the icensee did not change hands All sales have been approved by the FCC

*Two acquisitions of radio- TV combinations were approved in 1973 on waiver of FCC one-to-a

effective in 1971,

ruie 1hat

“**Figure represents merger of Pacific & Southern's combinalion of tour radio and one felevision stations into Combmed

Communications Corp.
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Radio Cambined TV
only Radio- TV} only
1954 187 18 27
1955 242 1" 29
1956 316 24 21
1957 357 28 38
1958 407 17 23
1959 436 15 21
1960 345 10 21
1961 282 13 24
1962 306 8 16
1963 305 3 16
1964 430 20 36
1965 389 15 32
1966 367 1 31
1967 316 9 30
1968 316 9 20
1969 343 5 32
1970 268 3 19
1971 270 1 27
1972 239 0 37
1973 352 2" 25
1974 369 SEts 24
1975 363 0 22
1976 413 1 32
1977 344 0 25
1978 586 3 51
Total 7548 242 699

“*Note: Prior 1o 1978, a combined AM-FM facilily was
counted as one radio unit in computing total number of stations
lraded.

N &
tions.

g of radio and TV sta-

singte prop
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Group Ownership

Listed here are individuals and compan-
ies with muitiple station holdings. In-
cluded are all those controlling three or
more radio stations and/or two or more
television stations. FCC rules limit multi-
ple ownership to seven AM stations,
seven FM stations and seven television
stations, of which not more than five TV
stations may be VHF. Ownership of CATV
systems, as reported by these stations,
is also listed. Unless otherwise noted,
the first station listed is group headquar-
ters.

A

ABC Owned Stns—Stns: 7 AM, 7 FM, 5 TV.
WABC(AM), WPLJ(FM), and WABC-TV New York;
WLS(AM), WDAI(FM) and WLS-TV Chicago;
WXYZ(AM), WRIF(FM) and WXYZ-TV Detroit;
KXYZ(AM) and KAUMI(FM) Houston; KABC(AM),
KLOS(FM) and KABC-TV Los Angeles; KGO(AM),
KSFX(FM) and KGO-TV San Francisco; WMAL(AM)
and WRQX(FM) Washington. Note: KXYZ(AM)
Houston has been sold, subject to FCC approval. For
listing of ABC divisions and executives, see Index,
Section D.

The A.S. Abell Co.—Stns: 1 AM, 2 FM, 2 TV. WMAR-
FM-TV Baltimore and WBOC-AM-FM-TV Salisbury, all
Maryland. Ownership: A.S. Abell Co. Hgs: The AS.
Abell Co. c/lo WMAR Inc.. 6400 York Rd. Baltimore
21212.(301) 377-2222.

Abilene Radio & TV Stns—Stns: 1 AM, 2 TV.
KENM(AM) Portales, N.M.; KRBC-TV Abilene, and
KACB-TV San Angelo, both Texas. Ownership: Dale
Ackers, 29.17%; Sybil Ackers, 12.5%; Jack Andrews,
29.17%; Christine Ackers Cagle, 20%; Carol Cagle
Trust, 9.17%. Hgs: 4510 S. 14th St, Abiene, Tex.
79605. (915) 692-4242.

Gary L. Acker—See Good News Broadcasting Co.

Affiliated Broadcasting Inc. —Stns: 4 AM, 4 FM.
KRAK(AM) and KEWT(FM) Sacramento, Calit;
WFAS(AM) and WWYD(FM) White Plains, N.Y.; WSAI-
AM-FM Cincinnati; and KMPS-AM-FM Seattle. See
also Newspaper Crossownership. Hgs: 135 William T.
Morrisey Bivd., Boston 02107. (617) 929-3180.

Agra Industries Ltd. —See Canada All-News Radio
Ltd.

Allbritton Communications Co. —Stns: 3 TV.
WJLA-TV Washington; WCIV(TV) Charleston, S.C.;
and WSET-TV Lynchburg, Va. (All 100% owned.) Ex-
ecutives: Joe L. Allbritton, chmn; Thomas B. Cookerly,
pres of broadcast division: Lee Hunter, asst lo pres-
engrg. Ownership: Joe L. Allbritton, 100%. See also
Newspaper Crossownership. Hgs: 4461 Connecticut
Ave. N.W, Washington 20008.

Allegheny Mountain Network Stns —Stns: 5 AM, 4
FM. WBLF(AM) Bellefonte, WIYQ(FM) Ebensburg,
WTRN(AM) and WGMR-FM Tyrone, all Pennsylvania;
71% of WFRM(AM) Coudersport, WNBT(AM) and
WGCR-FM Wellsboro, both Pennsylvania; 50% of
WTMX(FM) Ridgway and WKBI(AM) St. Marys, both
Pennsylvania. Ownership: Cary H. Simpson. Hgs: Box
247, Tyrone, Pa. 16686. (814) 944-3131.

Alpine Broadcasting Co.—Stns: 1 AM, 2 FM.
WKZY(FM) Escanaba, WWRM(FM) Gaylord and
WGRY(AM) Grayling, all Michigan. (All 100% owned.)
Ownership: John D. DeGroot, 45%; C. Glen Catt, 11%;
Lemoine Noirot, 11%. Hqs: Box 190, Gaylord, Mich.
49735. (517) 732-2474.

Amaturo Group Inc.—Stns: 2 FM, 1 TV.KQTV(TV) St.
Joseph and KKSS(FM) St. Louis, both Missouri; and
KMJQ(FM) Clear Lake City, Tex. Ownership: Owned by
Joseph C. Amaturo and others. Hgs: Box 5333, Fort
Lauderdale, Fla. 33310.

American Colonial Broadcasting Corp.—Stns: 1
AM, 1 FM, 2 TV. WKBM-TV Caguas, WSUR-TV Ponce,
and WKVM-AM-FM San Juan, all Puerto Rico. Owned
100% by Ralph Perez Perry. Hgs: Box 4189, San Juan,
PR. 00905.

" American Media Inc. —Stns: 1 AM, 2 FM. KEYN-
AM-FM Wichita, Kan.; and KOFM(FM) Oklahoma City.
Ownership: Lowell Denniston, 33 1/3%; Robert Free-
man, 33 1/3%; Frank Carney, 33 1/3%. Hgs: 2829
Salina Ave,, Wichita, Kan. 67204. (316) 838-7744.

Anderson Stns—Stns: 5 AM, 5 FM. KRKS(AM) and

KLIR-FM Denver; KCLO(AM)-KTRO(FM) Leavenworth,
KJRG(AM)-KOEZ(FM) Newton and KFLA(AM)-
KULL(FM) Scott City, all Kansas; KJSK(AM)-KOXI(FM)
Columbus, Neb. (68%). Ownership: George Basil An-
derson and family. Hqs: 6535 West Jewell, Denver
80226. (303) 922-11889.

Armington-France-Gehring-Ocepek Stns —
Stns: 3 AM, 2 FM. WFKY(AM) and WKYW(FM)
Frankfort, Ky: WHOK-AM-FM Lancaster and
WPVL(AM) Painesville, both Ohijo. Principal owners:
Anthony S. Ocepek, William M. France, Richard H.
Gehring, Raymond Q. Armington. Hgs: c/o WPVL
Radio, 1 Radio Place, Painesville, Ohio 44077.

Center Atkins Jr. Stns—Stns: 2 AM, 1 FM. KDLK-
AM-FM Del Rio and KAPE(AM) San Antonio, both
Texas. Ownership: Center Atkins Jr, pres. Hqs: clo
KAPE(AM), 608 E. Travis, San Antonio, Tex. 78205.
(512) 223-3877.

Atlantic Broadcasting Corp. —Stns: 3 AM.
WIZS(AM) Henderson, WRMT(AM) Rocky Mount and
WEYE(AM) Sanford, all North Carolina. Ownership:
Staniey Fox and lrving Fox. Hgs: Box 283, Rocky
Mount, N.C. 27801. (919) 442-8091.

B

Bahakel Broadcasting—Stns: 6 AM, 4 FM, 6 TV.
WKAB-TV Montgomery, Ala.; WBAK-TV Terre Haute,
Ind.; KXEL-AM-FM Waterloo, lowa; WLBJ-AM-FM
Bowling Green, Ky; WABG-AM-TV Greenwood, Miss.;
WCCB(TV) Charlotte, N.C.; WOLO-TV Columbia, S.C.
WDOD-AM-FM Chattanooga, WBBJ-TV Jackson and
WKIN(AM) Kingsport, all Tennessee; and WWOD-AM-
FM Lynchburg, Va. (All 100% owned.) Hgs: Box 32488,
Charlotte, N.C. 28232. (704) 372-4434.

Vernon H. Baker Stns—Stns: 3 AM, 2 FM.
WGIC(AM) and WBZI(FM) Xenia (75%), Onhio;
WEOO(AM) Smithtield (100%) and WESR-AM-FM
Tasley (60%), both Virginia. Principal owner: Vernon H.
Baker, Hqs: Box 889, Blacksburg, Va. 24060. (703)
552-4252.

Balaban Stns—Stns: 4 TV. WEEG(TV) Cleveland.
Owns 50% each of WICD(TV) Champaign and
WICS(TV) Springfield, both lllinois; owns 47% of
WTVO(TV) Rockford, lll. Ownership: Harry and Elmer
Balaban, who also own chain of motion picture
theaters in Midwest, CATV. Hqgs: H. & E. Balaban Corp.,
190 N, State St, Chicago 60601. (312) 372-2262.

Baltimore Sunpapers Stns —See The A.S. Abeli Co.

Beasley Broadcast Group—Sins: 6 AM, 6 FM.
WMOO(AM) and WBLX(FM) Mobile, Ala. (535%);
WGAC(AM) Augusta (60%) and WKBX(AM)-
WSGF(FM) Savannah (100%), both Georgia:
WFAI(AM) Fayetteville (60%), WFMC(AM) and
WOKN(FM)  Goldsboro  (AM-95%,  FM-90%),
WJINC(AM) and WRCM(FM) Jacksonville (100%), and
WWMO(FM) Reidsville (100%), all North Carolina;
and WDOMT(FM) Cleveland (100%). Principal owner:
George G. Beasley. Hgs: Box 1355, Goldsboro, N.C.
27530. (919) 734-8003.

William P. Becker Stns —Stns: 2 AM, 1 FM. WVOW-
AM-FM Logan and WSGB(AM) Sutton, both West
Virginia. Ownership: William P Becker Hgs: clo
WVOW-AM-FM, Box 1776, Logan, W.Va. 25601.

Beck-Ross Communications Inc.—Stns: 1 AM, 3
FM. WHCN(FM) Hartford, Conn.; WKMF(AM) and
WGMZ(FM) Flint, Mich.; and WBLI(FM) Patchogue,
N.Y. (All 100% owned.) Principal owners: Martin F
Beck, George H. Ross. Hgs: 100 Merrick Rd., Rockville
Centre, N.Y. 11570.

Beef Empire Stns—Stns: 2 AM, 2 FM. KCOL-AM-FM
Fort Collins, Colo,; WJAG-AM-FM Norfolk, Neb.
Ownership: E.F Huse Jr, Huse Publishing Co., Norfolk,
Neb. (majority); Bob Thomas, VP (minority). Jim Prchal
& Hollis Francis have minority interest in KCOL-AM-
FM only. Hgs: c/o WJAG Inc., Box 789, Norfolk, Neb.
68701. (402) 371-0780.

Steve Bellinger—See Prairieland Stns.

Belo Broadcasting Corp.—Stns: 1 AM, 1 FM, 2 TV,
KFOM-TV Beaumont and WFAA-AM-TV, KZEW(FM)
Dallas, both Texas. Executives: James M. Moroney Jr,
chmn & chief exec off; Mike Shapiro, pres & chief
operating off; Ward L. Huey Jr, VP & gen mgr; Jim W,
Cooper, VP & sec; Aubrey Jenkins, VP & treas;
Jeanette Greer, asst sec. Ownership: A, H. Belo Corp.
Hags: Communications Center, Dailas 75202. (214)
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748-9631.

Berkshire Group—Stns: 2 AM, 1 FM. WSBS(AM)
Great Barrington and WMNB-AM-FM North Adams,
both Massachusetts. (All 100% owned.) Ownership:
Donald A. Thurston and William H. Vanderbilt, prin-
cipal stockholders. Hgs: Box 707, North Adams, Mass.
01247. (413) 663-6567.

BFR Stns —See Midcontinent Broadcasting Co.

Big Bend Broadcasting Corp.—Stns: 2 AM, 1 FM.
WCNH(AM) and WWSD(FM) Quincy, Fla.; WBSC(AM)
Bennettsville, S.C. Ownership: W. S. Dodson, D.C. Dod-
son. Hgs: Box 630, Quincy, Fla. 32351. (904)
627-6700.

Black Hawk Broadcasting Stns—Stns: 3 AM, 1
FM, 2 TV. KLWW(AM) Cedar Rapids, KCBC(AM) Des
Moines, KTIV(TV) Sioux City, KWWL-AM-TV and
KFMW (FM) Waterloo, all lowa; KAAL(TV) Austin, Minn.
Robert Buckmaster, bd chmn; Harry G. Slife, pres. Hgs:
€. Fourth & Franklin Sts., Waterloo, lowa 50703.

Bluegrass Broadcasting Co.—Stns: 3AM, 3FM, 1
TV. WHOO-AM-FM Orlando, Fla.; WWOC(FM) Colum-
bus, Ga; WVLK-AM-FM/WKYT-TV Lexington and
WINN(AM) Louisville, both Kentucky. Ownership: Mid-
Central Investment Co. (chiefly owned by estate of
Garvice D. Kincaid). Hgs: 610 Central Bank Bldg., Lex-
ington, Ky. 40502. (606) 254-1572.

B ville International Corp.—Stns: 5 AM, 7 FM,
2 TV. KBRT(AM) Avalon, KBIG(FM) Los Angeles and
KOIT(FM) San Francisco, all California, WCLR(FM)
Skokie, I1. (Chicago); KMBZ(AM) and KMBR(FM) Kan-
sas City, Mo., WRFM(FM) New York; KAAM(AM) and
KAFM(FM) Dallas; KSL-AM-TV Salt Lake City; KIRO-
AM-TV and KSEA(FM) Seattle. Ownership: Deseret
Management Corp., which is 100% owned by the Corp.
of the President of the Church of Jesus Christ of Latter-
day Saints. Arch L. Madsen, pres. CATV, Has: 36 S.
State St., Suite 2100, Salt Lake City 84111. (801)
237-2558.

Booth American Co.—Stns: 6 AM, 7 FM. WIOU(AM),
WZWZ(FM) Kokomo and WRBR(FM) South Bend,
both Indiana; WJLB(AM) and WMZK(FM) Detroit,
WIBM(AM) and WHFI(FM) Jackson, WSGW(AM) and
WIOG(FM) Saginaw, all Michigan; WABQ(AM),
WZZP(FM) Cleveland and WTOD(AM), WKLR(FM)
Toledo, both Ohio. Note: Group has purchased KGSC-
TV San Jose, Calit, subject to FCC approval. Principal
owners: John L. Booth, Mrs. John L. Booth, John L.
Booth II, Ralph H. Booth II. CATV. Hgs: 2600 Buhl Bidg.,
Detroit 48226. (313) 965-3360.

Borgen Broadcasting Co.—Stns: 5 AM, 1 FM.
WHHL(AM) Pine Castle-Sky Lake, Fla; WMIN(AM)
Maplewood, KFIL-AM-FM Preston and KWMB(AM)
Wabasha, all Minnesota; and WAGO(AM) Oshkosh,
Wis. Executive: Obed S. Borgen, pres. Hgs: Box 377,
Preston, Minn. 55965. (507) 765-3856.

Braden Stns—Stns: 2 AM, 2 FM. WPFB(AM)-
WPBF(FM) Middletown and WPAY-AM-FM
Portsmouth, both Ohio. Ownership: Paul F Braden,
128%.2 Hgs: 4505 Central Ave, Middletown, Ohio
45042,

Bride Broadcasting Inc.—Stns: 2 AM, 1 FM.
WJBQ(AM) Westbrook (Portland) and WJBQ-FM
Scarborough, both Maine; WMBA(AM) Ambridge, Pa.
Executive: John W. Bride, pres. Hgs: Box 309,
Ambridge, Pa. 15003. (412) 266-1110.

Broadcast Associates—Stns: 3 AM, 3 FM.
KVEG(AM) Henderson and KFMS(FM) Las Vegas,
both Nevada; KPAR-AM-FM Albuquerque, N.M.; and
KSET-AM-FM EI Paso. Ownership: Steve Gold, Alvyn
Cohen, Louis Wiener, Dick Seffman, Len Howard. Hgs:
1555 East Flamingo Road, Las Vegas 89109. (702)
732-7753.

Broadcast Enterprises Network Inc. —Stns: 4 AM,
2 FM. WTAN(AM) and WOKF(FM) Clearwater, Fla.;
WAOK(AM) Atlanta; WGIV(AM) Charlotte, N.C.
WCIN(AM) Cincinnati and WOKV(FM) Hamilton
(25%), both Ohio. Note: Group has agreed to purchase
WMJIX(FM) Miami and WHEC-TV Syracuse, N.Y, sub-
ject to FCC approval. Executive: Ragan A. Henry, pres.
Ownership: Ragan A, Henry, Milton Clark, Thomas
Georges and Stan Raymond Sr, principals. Hgs: 1211
(3:h2egstr[1)ut St., Suite 202, Philadelphia 19107. (215) LO
-2910.

Buckley Broadcasting Corp.—Stns: 3 AM, 3 FM,
KGIL-AM-FM San Fernando and KKHI-AM-FM San
Francisco, both California, WDRC-AM-FM Hartford,



www.americanradiohistory.com

Conn. Hgs: 166 West Putnam Ave., Greenwich, Conn.
06830. (203) 661-4307. )

Buford Television Inc.—Stns: 4 TV. KFSM-TV Fort
Smith, Ark.; WBTI(TV) Cincinnati; KTRE-TV Lufkin and
KLTV(TV) Tyler, both Texas. Ownership: Robert P,
Geoffrey R. Buford, 33% each. CATV. Hgs: Box 957,
Tyler, Tex. 75701. (214) 592-3873.

Paul Bunyan Network—Stns: 5 AM, 3 FM, 2 Tv.
WATZ-AM-FM Alpena, WATT(AM) Cadillac, WTOM-TV
Cheboygan, WATC(AM) Gaylord, WMBN-AM-FM
Petoskey, WTCM-AM-FM and WPBN-TV Traverse City,
all Michigan. (All 100% owned.) Note: WTOM-TV and
WPBN-TV have been sold, subject to FCC approval.
Ownership: Les Biederman, 52.5%; William Kiker,
16.25%; Gertrude Zierle, 16.25%; Drew McClay, 15%.
CATV: Midwestern Cablevision Corp., Traverse City,
Mich. Hgs: 312 E. Front St, Traverse City, Mich. 49684.
(616) 947-7675.
C

California-Oregon Broadcasting Inc.—Stns: 2
AM, 1 FM, 4 TV. KHUM(AM) Eureka (100%) and KRCR-
TV Redding (100%), both California; KLOO-AM-FM
Corvallis (100%). KAGI(AM) Grants Pass (83%),
KOTKTV) Klamath Falls (100%), KOBI(TV) Medford
(100%) and KPIC(TV) Roseburg (50%), all Oregon.
Ownership: William B. Smullin, 55.97%; Patricia D.
Smullin and Smullin family. CATV (group owner). Hgs:
20005§rater Lake. Hwy, Medford, Ore. 97501. (503)
779-5555.

Camp Stations—Sins: 2 AM, 1 FM. WGNA(FM)
Albany, WPOW(AM) New York and WHAZ(AM) Troy, all
New York. Principal owner: Ruth Camp. Hgs: Box 968,
Wheaton, HI. 60187.

Canada All-News Radio Ltd.—Stns: 1 AM, 6 FM.
CKO(AM) Pointe Claire, Que. (Montreal); CKO-FM-1
Ottawa; CKO-FM-2 Toronto; CKO-FM-3 London, Ont.;
CKO-FM-4 Vancouver, B.C.; CKO-FM-5 Calgary and
CKO-FM-6 Edmonton, both Alberta. Executives: David
Ruskin, pres & gen mgr; Israel Switzer, VP engrg;
Allan Bayley, controller; Peter Webb, natl sls mgr;
Don Foley, exec news editor; Anne Arsenault, mktg &
prom mgr. Ownership: Agra Industries Ltd. Hgs: 65
Adelaide St. E., Toronto M5C 1K6. (416) 862-7200.

Capital Cities Communications Inc.—Stns: 7 AM,
6 FM, 6 TV. KFSN-TV Fresno, KPOL(AM) and
KZLA(FM) Los Angeles, both California; WTNH-TV
New Haven, Conn.; WJR-AM-FM Detroit; WPAT-AM-
FM Paterson, N.J.. WROW-AM-FM Albany and WKBW-
AM-TV Buffalo, both New York; WTVD(TV) Durham,
N.C.. WPVI-TV Philadelphia; WPRO-AM-FM Pro-
vidence, R.l.; WBAP(AM)-KSCS(FM) Fort Worth and
KTRK-TV Houston. Ownership: Lowell Thomas, 1.3%;
William S. Lasdon, 1.2%; Elizabeth F. and Harry Martin-
dale, 1.0%; David Minikin, 1.0%: publicly traded. Of-
ficers of Capital Cities are: Thomas S. Murphy, bd
chmn; Daniet B. Burke, pres; Joseph P Dougherty, exec
VP & pres, broadcasting division; John B. Fairchild,
exec VP; George R. Chamberlain, VP-finance/adminis-
tration, broadcasting division; Andrew E. Jackson, VP-
community rel; Robert O. Niles, VP-dir of engrg, broad-
casting division; James P Arcara, Philip R. Beuth,
William R. James, Kenneth M. Johnson, Walter C. Liss
Jr, Peter C. Newell, Peter K. Orne, Robert M. Peebles,
Lawrence J. Pollock, Warren Potash, Richard G.
Rakovan, all VP's: John E. Shuff, VP/chief financial off;
Ronald J. Doerfler, treas; Gerald Dickler, sec: Robert W,
Gelles, ctrlr, asst sec & asst treas. Capital Cities also
owns Fairchild Publications Inc. See Newspaper
Crossownership. Hgs: 485 Madison Ave., New York
10022. (212) 421-9585.

Capitol Broadcasting Co.—Stns: 1 AM, 1 FM, 2 TV.
KKTV(TV) Colorado Springs; WSLI(AM), WJFR(FM)
and WJTV(TV) Jackson, Miss. (Al 100% owned.)
Ownership: Mississippi Publishers Corp., 40%; Stan-
dard Life Insurance Co., 32.4%; L. M. Sepaugh, 13.8%;
T B. Lanford, 13.8% (see listing). Hgs: Box 8887,
Jackson, Miss. 39204. (601) 372-6311.

Capitol Broadcasting Corp.—Stns: 3 AM, 2 FM.
WKSJ-FM Mobile and WKSJ(AM) Pritchard, both
Alabama; WKDY(AM) Spartanburg, S.C.; WCAW(AM)
and WVAF(FM) Charleston, W.Va. Executives: Kenneth
S. Johnson, pres; Paul N. Miles, VP; Paul Howard, VP
Has: Box 4318, Charleston, WVva. 25304. (304)
925-4986.

Capps Broadcast Group—Stns: 6 AM, 2 FM.
KEEP(AM) and KEZJ(FM) Twin Falls, Idaho:
KGRL(AM)-KXIQ(FM) Bend, KGAL(AM) Lebanon,
KSRV(AM) Ontario and KTIX(AM) Pendleton, all
Oregon; and KGAR(AM) Vancouver, Wash. Owner-
ship: Gary L. Capps and David N. Capps. Hgs: Box
590, Bend, Ore. 97701. (503) 382-5611.

Cascade Broadcasting Corp.—Stns: 4 AM, 1 FM.
KBIF(AM) Fresno and KNTA(AM) Santa Clara, both
California; KLIQ(AM) Portland, Ore.; KUDY(AM) and
KICN(FM) Spokane, Wash. (All 100% owned.) Execu-
tive: David M. Jack, pres. Ownership: David M. Jack,
51%:; First Farwest Insurance, 49%. Hgs: Oaks Park,
Portland, Ore. 97202. (503) 234-8448.

Galen D. Castlebury Jr. Stns—Stns: 1 AM, 2 FM.
WKAD(FM) Canton and WMPT-AM-FM  South
Williamsport, both Pennsylvania. (All 100% owned.)
Ownership: Galen D. Castlebury Jr, 100%. Hgs: Box
2057, South Williamsport, Pa. 17701. (717)
323-3608.

CBS Owned Stns—Stns: 7 AM, 7 FM, 5 TV. WCBS-
AM-FM-TV New York, KNX-AM-FM, KNXT(TV) Los
Angeles, WBBM-AM-FM-TV Chicago, WCAU-AM-FM-
TV Philadelphia, KCBS-AM-FM San Francisco, KMOX-
AM-FM-TV St. Louis, WEEI-AM-FM Boston. For a list-
ing of CBS divisions and executives, see index, sec-
tion D.

The Central Broadcasting Group—Stns: 3 AM, 2
FM. WBIW(AM)-WBIF(FM) Bedford, WBAT(AM)
Marion, WKBV(AM) and WRIA(FM) Richmond, all In-
diana. (All 100% owned.) Ownership: Board mem-
bers—Allan B. McCrea, S. Jackson Hunt, James R.
Quigg Jr, Robert C. Jacobs, Paul R. Quigg, Lester G.
Spencer, William M. Quigg. Hgs: Box 1646, Richmond,
Ind. 47374. (317) 962-6533.

Central Californla C Corp.—
Stns: 2 TV. KSBW-TV Salinas and KSBY-TV San Luis
Obispo. both California. Ownership: Elizabeth A.
Cohan, 56.27%; Eleanor J. Shattuck, Georgia Mauch &
Elizabeth Kaak, trustees of Edward Shattuck. 29.97%;
and others (all under 10%). CATV. Hgs: Box 1651,
Salinas, Calif. 93902. (408) 422-6422.

Central Minnesota Television Co.—Stns: 1 FM, 3
TV. KCMT-FM/KCMT(TV) Alexandria and KNMT(TV)
Walker, both Minnesota; and KXJB-TV Valley City, N.D.
(All 100% owned.) Ownership: Thomas K. Barnstuble
estate, 53.8%; John J. McCarten, 11.2%; Joseph O.
Perino, 11.2%; Kenneth C. Bechtel, 10.4%; Glenn W.
Flint, 10.4%. Hgs: 720 Hawthorne St., Alexandna, Minn.
56308. (612) 763-5166.

Century Broadcasting Corp.—Stns: 5 FM.
WLOO(FM) Chicago; KSHE(FM) Crestwood, Mo.
WABX(FM) Detroit; KWST(FM) Los Angeles; and
KMEL(FM) San Francisco. Executives: Howard Gral-
man, pres; Lynn Christian, VP; George A. Collias, VP
Hgs: 875 N. Michigan Ave. Chicago 60611. (312)
922-1000.

Channel 10 Inc.—Stns: 2 TV. WDIO-TV Duluth and
WIRT(TV) Hibbing, both Minnesota. (Both 100%
owned.) Ownership: Frank P Befera, pres. 14%; A. W.
Hedenberg, 23%; John H. Poole, 16%; and others. Hgs:
10 Observation Road, Duluth, Minn. 55811. (218)
727-6864.

ChartCom Inc.—Stns: 2 AM, 3 FM. WDRQ(FM)
Detroit, WMJX(FM) Miami, WOKY(AM) Milwaukee,
KSLQ(FM) St. Louis and KCBQ(AM) San Diego. Note:
WMJIX(FM) Miami has been conditionally sold, sub-
ject to FCC approval. Executives: Raymond K. Mason,
bd chmn; Fred C. Dannenman, pres. Ownership: The
Charter Co., Jacksonville, Fla. See also Newspaper
Crossownership. Hgs: 641 Lexington Ave., New York
10022. (212) 935-4100.

Childress Radio—Stns: 3 AM. WBRM(AM) Marion
(100%). WKRK(AM) Murphy (5%), WRGC(AM) Sylva
(99.4%), alt North Carolina. Ownership: James B.
Childress (only major stockholder). Hgs: Box 1044,
Sylva, N.C. 28779. (704) 586-2221.

Chris Craft Industries Inc.—Stns: 2 TV. KCOP(TV)
Los Angeles; KPTV(TV) Portland, Ore. Executives:
Herbert J. Siegel, chmn & pres; Lawrence R. Barnett,
exec VP; James J. Rochlis, exec VP; Larry Kashdin,
VP-finance & clrir; Evan Thompson, pres, bestg divi-
sion; Barry S. Greene, sec-treas & gen counsel. Hgs:
600 Madison Ave., New York 10022.

Christian Broadcasting Association—Stns: 1 AM,
4 FM. WHKK(FM) Enanger and WJMM(FM) Versailles,
both Kentucky; WTOF(FM) Canton and WSUM(AM)
Parma, both Ohio; and WEMM(FM) Huntington, W.va.
Ownership: Rev. Jack M. Mortenson, 42.5%. and four
other members of Mortenson family. Hgs: 1307 16th

t bl

~ St. Huntington, W.va. 25701. (304) 525-5141.

Christian Broadcasting Association Stns:1 AM, 2
FM. KFSH(FM) Hilo and KAIM-AM-FM Honolulu, both
Hawaii. Executives: Dan Liu, pres; Cliff Scott, gen mgr.
Hgs: 3555 Harding Ave, Honolulu 96816. (808)
732-6602. .

Broadcasting Yearbook 1979

www americanradiohistorv com

Group Ownership
*:

Christian Broadcasting Network Inc.—Stns: 6
FM. 4 TV. WXRHFM) Norfolk and WYAH-TV
Portsmouth, both Virginia; WANX-TV Atlanta, WXNE-
TV Boston, KXTX-TV Datllas, and the following FM's:
WEIV Ithaca, WBIV Wethersfield, WMIV South Bristol,
WOIV DeRuyter Twp., WJIV Cherry Valley Twp., all
New York. Executive: M. G. (Pat) Robertson, pres. Hgs:

- Pembroke Four-Suite 500, Virginia Beach, Va. 23463.

(804) 499-8241.

Chronicle Broadcasting Co.—Stns: 2 TV
WOWT(TV) Omaha and KRON-TV San Francisco.
(Both 100% owned.) Executives: Paul A. Wischmeyer,
pres & gen mgr; Francis A. Martin Ill, VP Ownership:
Chronicle Broadcasting Co. is subsidiary of Chronicle
Publishing Co. See Newspaper Crossownership. Hgs:
1001 Van Ness Ave, San Francisco 94119,

Clay Communications Inc.—Stns: 3 TV. WWAY(TV)
Wilmington, N.C. (80% owned by CCI; remaining 20%
held by Lyell B. Clay, bd chmn of Clay Communica-
tions); KJAC-TV Port Arthur (100%) and KFDX-TV
Wichita Falls (100%), both Texas. Ownership: Lyell B.
Clay, Buckner Clay and Julie C. Alexander, 30.744%
each. See also Newspaper Crossownership. Hgs:
1001 Virginia St. E., Charleston, W.va. 25301. (304)
348-5140.

Clear Ch | C icati Inc. —Stns: 3
AM, 2 FM. KELP(AM) EI Paso, KPAC(AM)-KHYS(FM)
Port Arthur and WOAI-AM-FM San Antonio, all Texas.
(AIl 100% owned.) Ownership: John W. Barger, 5%; L.
Lowry Mays, 31.67%; B.J. “Red" McCombs, 31.67%:
John Schaefer, 31.67%. Hgs: 540 Travis Park West,
San Antonio, Tex. 78205. (512) 225-4231.

CLW Communications Group Inc.—Stns: 3 AM.
WCRJ(AM) Jacksonvilte, Fla.; WHYD(AM) Columbus,
Ga.; and WSCW(AM) South Charleston, W.va. (All
100% owned.) Hgs: 6815 Shallowford Road, Chat-
tancoga 37421. (615) 894-6060.

Columbia Empire Broadcasting Corp.—Stns: 2
TV. KNDO(TV) Yakima and KNDU(TV) Richland, both
Washington. (Both 100% owned.) Ownership: Hugh E.
Davis, 100%. Hgs: Box 10028, Yakima, Wash. 98909.
(509) 248-2300.

Columbia Pictures Industries Inc.—Stns: 3 AM, 2
FM. 1 TV. WYDE(AM) Birmingham, Ala; WNJU-TV
Linden, N.J.: KCPX-AM-FM Salt Lake City; WWVA(AM)
and WCPI(FM) Wheeling, W.Va. Executives: Leo Jaffe,
chmn of the bd; Francis T Vincent Jr, pres; Robert L.
Stone, exec VP Fred Keshner, VP & gen mgr, Columbia
Pictures radio broadcasting; Carlos Barba, VP & gen
mgr, WNJU-TV. Has: 711 Fifth Ave, New York 10022.
(212) 751-4400.

Combined C icati Corp.—Stns: 6 AM, 6
FM, 7 TV. KTAR(AM), KBBC(FM) Phoenix and KTAR-TV
Mesa (Phoenix), both Arizona; KARK-TV Little Rock,
Ark: KIIS-AM-FM Los Angeles and KSDO(AM)-
KEZL(FM) San Diego; KBTV(TV) Denver; WXIA-TV
Atlanta; WVON(AM) and WGCI(FM) Chicago:
WPTA(TV) Roanoke (Fort Wayne), Ind.. WLKY-TV
Louisville, Ky; WDEE(AM) and WCZY(FM) Detroit:
WWWE(AM) and WDOK(FM) Cleveland; and KOCO-
TV Okiahoma City. Note: Group has agreed to
purchase KCFM(FM) St. Louis, subject to FCC ap-
proval. Combined Communications also has agreed to
merge with Gannett Co. Inc., Rochester, N.Y. (see list-
ing), pending regulatory approval. Executives: John J.
Louis, chmn of the bd: Karl Eller, pres & chief exec off;
Alvin G. Flanagan, pres/broadcast division. Owner-
ship: John J. Louis Jr. and Karl Eller and their families
own approximately 40%; 60% publicly held. See
Newspaper Crossownership. Hgs: Box 25518,
Phoenix 85002. (602) 257-1333.

Command Broadcast Group—Stns: 2 AM, 1 FM.
WBNR(AM) Beacon, WINR(AM) Binghamton and
WSPK(FM) Poughkeepsie. all New -York. (All 100%
owned.) Ownership: Alford H. Lessner, Robert E.
Lessner and Robert A. Outer. Hgs: 475 South Ave./Box
511, Beacon, N.Y. 12508. (914) 831-1260.

Communications Properties Inc.—Stns: 4 AM, 2
FM. WDBQ(AM)-KIW!I(FM) Dubugue, lowa; KATE(AM)
and KCPI-FM Albert Lea, Minn.; KFGO(AM) Fargo,
N.D.; WNFL(AM) Green Bay, Wis. Ownership: Hart N.
Cardozo Jr. estate, 82.44%; Philip T Kelly, 8.28%:
Richard C. Voight, 407%:; James L. Zimmermann,
3.83%: Lawrence A. Waskosky, .30%; William P Alfredo
Jr, 54%:; James W. Young, .54%. Hgs: 96 Many Levels
Road, Dellwood, Minn. 55110. (612) 426-2257.

Community Broadcasting Co.—Stns: 2 AM, 2 FM.
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Group Ownership

KGIW(AM) and KALQ-FM Alamosa, Colo.; KRSN-AM-
FM Los Alamos, N.M. (All 100% owned.) Ownership:
Darrel K. Burns, 100%. Hgs: Box 749, Los Alamos, N.M.
87544. (505) 662-4342.

Community Broadcasting Service Inc.—Stns: 2
AM, 1 FM, 3 TV. WCJB(TV) Gainesville, Fla.: WABI-AM-
TV and WBGW(FM) Bangor, and WAGM-AM-TV Pres-
que Isleboth Maine. Ownership: Diversified Com-
munications. CATV. Hgs: 35 Hildreth St.. Bangor, Me.
04401.

Community Service Broadcasting Inc.—Stns: 4
AM, 1 FM. WGMA(AM) Hollywood, Fla.; WMCL(AM)

. McLeansboro, lil; WDXI(AM) Jackson, Tenn.. and
WKWK-AM-FM Wheeling, W.Va. (All 100% owned.)
Ownership: Jerome Glassman, 25%; Elaine Glass-
man, 25%: James D. GI 1, 25%: Bill GI ),
25%. Hgs: Box 1209, 811 Broadway, Mt. Vernon, Ill.
62864. (618) 242-4023.

C ned Com icati Corp.—Stns: 2 AM,
1 FM: KUKI{AM) and KALF(FM) Ukiah and KOBO(AM)
Yuba City, all California. (All 100% owned.) Executive:
Reg Streeter, pres. Ownership: Charles A. Lawton Il
Randall Lawton. Todd Baker. Hgs: Box 1056, Yuba City,
Calif. 95991. (916) 673-7677.

Confer-Rothfuss Stns—Stns: 3 AM, 2 FM.
WKRT(AM) and WNOZ(FM) Cortland, N.Y:
WHUM(AM) Reading and WLYC (AM)-WILQ(FM)
Williamsport, both Pennsylvania. Note: Group has
purchased KXXA(FM) Little Rock, Ark, pending FCC
approval. Ownership: Kerby E. Confer, pres, owns 35%
of WKRT(AM) and WNOZ(FM), 39% of WHUM(AM),
50% of WLYC(AM) and WILQ(FM). Paul H. Rothfuss
owns 35% of WKRT(AM) and WNOZ(FM), 39% of
WHUM(AM), 50% of WLYC(AM) and WILQ(FM).
Donald L. Kelly owns 20% of WKRT(AM) and
WNOZ(FM). Henry E. Kirk IV owns 11% and David
Bernstein owns 11% of WHUM(AM). Pending FCC ap-
proval, Mr. Confer, Mr. Rothfuss, Jerry Atchley and Jim
-Long will each own 25% of KXXA(FM). Hgs: Box
1176, 353 Pine St. Williamsport, Pa. 17701. (717)
322-4676.

Continental Broadcasting Network Inc.—See
Christian Broadcasting Network Inc.

Corinthi Broad ting Corp.—Stns: 5 TV.
KXTV(TV) Sacramento, Calif; WANE-TV Fort Wayne
and WISH-TV Indianapolis, both Indiana; KOTV(TV)
Tulsa, Okla. and KHOU-TV Houston. (All 100%
owned.) Ownership: Connthian Broadcasting Corp. is
a wholly owned subsidiary of Dun & Bradstreet Com-
panies Inc. Executives of Corinthian: Philip J. Lombar-
do, pres; Jerry L. Gabert, VP, finance & administration;
Thomas M. Comerford, VPR sls: Lee S. Eden, VP
progmg: Sheryl Gold, VP adv & PR: Elissa Lebeck, VP
rsch. TVS Television Network (George H. Gallup, pres),
an independent network for sports, is a division of Cor-
inthian Broadcasting Corp. Hgs: 280 Park Ave., New
York 10017. (212) 697-9400.

Cosmos Broadcasting Corp.—Stns: 4 TV. WSFA-
TV Montgomery, Ala.; WOSU-TV New Orleans; WTOL-
TV Toledo, Ohio; and WIS-AM-TV Columbia, S.C. (All
100% owned.) Note: Group has agreed to purchase
WQSR(FM) Sarasota, Fla., subject to FCC approval.
Executives: Charles A. Batson, chmn, pres & chief
exec off; J. Law Epps, exec VP opns; James G. Saun-
ders, senior VP; K. James Yager, senior VP; L. Brent
Hill, senior VP-radio; Richard M. Coulter, VP; Dixon C.
Lowvorn, VP; Betty M. Robertson, dir. administration;
William D. Ridings, controller; William R. Logan, dir,
broadcast svcs; M. Jack Quick, dir, planning & admin
svcs: Joseph P Gill Jr, dir of engrg. Ownership: The
Liberty Corp., Greenville, S.C. (Francis M. Hipp, Her-
man N. Hipp, W. Hayne Hipp and families, principals).
Hgs: Box 367, Columbia, S.C. 29202. (803) 799-8446.

Cowles Communications Inc.—Stns: 2 TV. KCCI-
TV Des Moines, lowa; WESH-TV Daytona Beach, Fla.
(Both 100% owned.) M. C. Whatmore, chmn. Hgs:
Suite 500, 444 Seabreeze Blvd., Daytona Beach, Fla.
32018. (904) 258-1800.

Cox Broadcasting Corp.—Stns: 5 AM, 7 FM, 5 TV.
WSB-AM-FM-TV  Atlanta; WLIF(FM)  Baltimore;
WSOC-AM-FM-TV Charlotte, N.C.; WHIO-AM-FM-TV
Dayton, Ohio; KFI(AM) and KOST(FM) Los Angeles;
WIOD(AM) and WAIA(FM) Miami: KTVU(TV) Oakland,
Calif. (San Francisco); WWSH(FM) Philadelphia; and
~ WIIC-TV Pittsburgh. Officers: J. Leonard Reinsch,

chmn; Garner Anthony, chmn of exec com; Clifford M.
Kirtland Jr, pres; Henry W. Harris, exec VP; Stanley G.

Mouse, exec VP: E. William Bohn, VP-per & PR, asst
sec; Alan D. Chunka. controller & asst treas: H. Stewart
Corbett Jr, VP-corporate dev & asst lreas; Thomas J.
Frawley, VP-Washington. Michael S. Kievman, VP-
broadcast opns; Robert B. Wehrman, VP-engrg; Ray-
mond J. Tucker, sec & treas; John D. Furman Jr, asst
sec; Marjorie Neuhoff, asst sec. CATV: Cox Cable
Communications Inc. See also
Crossownership. Hgs: 1601 W. Peachtree St. NE.
Atlanta 30309.

Albert L. Crain Stns —Stns: 2 AM. WMSO(AM) Col-
liervilie, Tenn. and KBSN(AM) Crane, Tex. (Both 100%
owned.) Note: Albert L. Crain has been granted a new
AM station in St. George, Utah by the FCC review
board. Hgs: c/o Radio Station WMSO, Box 447, Col-
lierville, Tenn. 38017. (901) 853-8181.

Crawford Broadcasting Co.—Stns: 5 AM, 6 FM.
WDJC(FM) Birmingham, Ala.; WPEO(AM) Peoria, iII.;
WYCA(FM) Hammond, Ind.. WMUZ(FM) Detroi;
WDCX(FM) Buffalo and WYRD(AM) East Syracuse,
both New York; KCAN(AM) EI Reno, Okla.; WDAC(FM)
Lancaster, Pa.. WWGM(AM) Nashville; KPBC(AM)
Dallas and KFMK(FM) Houston. Note: KFMK(FM)
Houston has been sold, subject to FCC approval.
Ownership: WDJC is 50% owned by Kimtron Inc. and
50% by Crawford Broadcas(in% Co. WPEO is owned
by Pinebrook Foundation Inc. (Crawford nonprofit cor-
poration). WYCA is owned by Crawford Broadcasting
Co. WMUZ is owned by WMUZ Radio Inc. WDCX is
owned by Kimtron Inc. (Donald B. Crawford, pres).
WYRD is owned solely by Richard T. Crawford, in-
dividually KCAN is owned by Young People Church of
the Air (Crawford nonprofit corporation). WDAC is
owned by WDAC Radio Co. WWGM is owned by
Crawford Radio Enterprises Inc. KPBC is owned by
Crawford Broadcasting Co. (Donald B. Crawford, pres).
KFMK is owned by Liberty Communications Corp. Ma-
jor stockholders: Ruth Crawford Porter, 30%; Donna
Crawford Bryson, 14%; Dan Crawford, 14%: Dean
Crawford, 14%; Donald Crawford, 14%; and Richard
Crawford, 14%. The tollowing ownership changes have
been announced, subject to FCC approval: WDJC—
Crawford Broadcasting Co. has sold its 50% interest to
Donald B. Crawford. WYCA—Crawford Broadcasting
Co. has sold station to Donald B. Crawford. WDAC —
Donald, Dean and Ruth Crawford have sold controlling
interest to Richard, Dan and Donna Crawford.
WWGM-—Crawford Radio Enterprises Inc. has sold
station to Dean A. Crawford. KPBC — Crawford Broad-
casting Co. has sold station to Donald B. Crawford.
Corporate operating divisions: 3201 Royalty Row, Irv-
ing (Dallas), Tex. 75062. Hgs (executive offices): Box
86, Flourtown, Pa. 19031. (215) 836-4900.

Curtis Radio Group—Sitns: 2 AM, 1 FM.
WEWO(AM)-WSTS(FM) Laurinburg and WQWX(AM)
Mebane, both North Carolina. Curtis Radio Group also
has ownership (20%) in WDIX(AM) and WPJS(FM)
Orangeburg, S.C. Principal owners: Donald W. Curtis,
pres & gen mgr; C. Grier and Kenneth B. Beam. Hgs:
Box 512, Laurinburg, N.C. 28352.

D

Daily Telegraph Printing Co. Stns —Stns: 1 AM, 1
FM, 2 TV. WBTW(TV) Florence, S.C.; WHIS-AM-TV and
WHAJ(FM) Bluefield, W.Va. Ownership: Hugh Shott Jr,
39.4%; estate of James H. Shott, 39.2%; Daily
Telegraph Printing Co. Employes Pension Trust Fund,
20.3%, and others. Hgs: Box 208, Bluefield, W. Va.
24701. (304) 327-6171.

Dakota Broadcasting Inc.—Stns: 2 TV, KIVV-TV
Lead and KEVN-TV Rapid City, both South Dakota.
(Both 100% owned.) Executives: Sherwood L. Corner,
pres. Ray Moser, gen mgr: Gilbert D. Moyle, sec-treas.
Hgs: Box 677, Rapid City, S.D. 57709. (605)
394-7777.

Fredric A. Danz Stns —See Sterling Recreation Or-
ganization.

Davis & Weaver Broadcasting—Stns: 2 AM, 1 FM.
KLOK(AM) San Jose and KWIZ-AM-FM Santa Ana,
both California. Hgs: c/o KLOK Radio, One Radio Park
Drive, San Jose, Calif. 95122. (408) 274-1170.

De La Hunt Group —Stns: 3 AM, 2 FM. KEHG-AM-FM
Fosston, KPRM-AM-FM Park Rapids and KLLR(AM)
Walker, all Minnesota. Ownership: E.P De La Hunt.
Hgs: Box 49, Park Rapids, Minn. 56470.

Dick Broadcasting Co.—Stns: 2 AM, 2 FM. WIVK-
AM-FM _ Knoxville and  WKDA(AM)-WKDF(FM)
Nashville, both Tennessee. (All 100% owned.) Owner-
ship: James A. Dick pres; Marilyn .M. Dick, Jeannette
Dick Hundley, James Allen Dick Jr, Emily R. Dick, C.
Arthur Dick. Hgs: 6711 Kingston Pike, Knoxville, Tenn.
37919. (615) 588-6511.
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Newspaper .

Dispatch Printing Co.—Stns: 2 TV. WBNS-TV Co-
lumbus, Ohio and WTHR(TV) Indianapolis. Executive:
John Walton Wdlfe, chmn of board. Ownership: Pri-
vately owned by Wolfe family, Columbus, Ohio. See
Newspaper Crossownership. Hgs: 34 S. Third St, Co-
lumbus, Ohio 43216.

Dix Stns—Stns: 3 AM, 3 FM, 1 TV. WLFI-TV Lafayette,
Ind.; WTBO(AM) and WKGO(FM) Cumberland. Md.;
WWST-AM-FM  Wooster, Ohio; WRAD(AM) and
WRIQ(FM) Radford, Va. R. E. Dix and family. Hgs: clo
WWST-AM-FM, Box 384, Wooster, Ohio 44691.

Dixie Stns—Stns: 2 AM, 2 FM. KREH(AM)-
KCWR(FM) Oakdale, La.; KSTV(AM) and KWWM(FM)
Stephenville, Tex. Cyril W. Reddoch and C. Winsett
Reddoch, owners.

Donrey Medla Group—Sins: 4 AM, 1 FM, 2 TV.
KFSA(AM) Fort Smith and KBRS(AM) Springdale, both
Arkansas; KORK-AM-FM-TV Las Vegas and KOLO-
AM-TV Reno. (Al' 100% owned.) Ownership: Donald
W. Reynolds, 100%. Executives: Donald W. Reynolds,
pres & chief exec off; Fred W. Smith, exec VP & chief
operating off; Robert N. Ordonez, VP-broadcast divi-
sion. CATV. See Newspaper Crossownership. Broad-
cast division: Box 70, Las Vegas 89101. (702)
385-4241. Hgs: Donrey House, 920 Rogers Ave., Fort
Smith, Ark. 72901. (501) 785-7801.

Doubleday Broadcasting Co.—Stns: 3 AM, 2 FM.
KHOW(AM) and KXKX(FM) Denver. KDWB(AM) St.
Paul and KDWB-FM Richfield, Minn.; and KWK(AM)
St. Louis. Note: Group has purchased WGNU-FM Gra-
nite City, I1l., subject to FCC approval. Executives: Gary
Stevens, pres; Richard A. Anderson, VP-administration.
Ownership: A wholly owned subsidiary of Doubleday
& Co., New York publishing company. CATV: Double-
day Broadcasting owns 25% of Community Cablevi-
sion of Odessa in Odessa, Tex. Hgs: Box 9338, Min-
neapolis 55440. (612) 452-1333.

R. H. Drewry Group—Stns: 2 AM, 1 FM, 3 TV. KRHD-
AM-FM Duncan and KSWO-AM-TV Lawton, both
Oklahoma; KFDA-TV Amarillo and KMID-TV Midland,
both Texas. Ownership: R. H. Drewry owns 62.1% of
KRHD, 69% of KSWO-AM-TV and 27.5% of KMID-TV.
KFDA-TV is a joint venture owned by KMID-TV (50%),
KSWO-TV (45%), KSWO(AM) (2 1/2%) and KRHD-
AM-FM (2 1/2%). Hgs: Box 708, Lawton, Okla. 73502.

Duhamel Broadcasting Enterprises—Stns: 1 AM,
4 TV. KDUH-TV Hay Springs, Neb.; KHSD-TV Lead and
KOTA-AM-TV Rapid City, all South Dakota; and
KSGW-TV Sheridan, Wyo. (All 100% owned.) Execu-
tives: Helen S. Duhamel, chmn of the bd; William F
Duhamel, pres-gen mgr. Peggy D. White, VP & sec;
Peter A. Duhamel, treas; Dan Lesmeister, natl sis & TV
progmg. Ownership: Helen S. Duhamel, 53.3%;
William F Duhamel Sr, 26.5%; Peter A. Duhamel, 3.5%;
Peggy D. White, 3.5%. CATV. Hgs: Box 1760, Rapid
City, S.D. 57709. (605) 342-2000.

E

Earldun Broadcasting Inc.—Stns: 3 AM, 3 FM.
KTHS(AM) and KSCC(FM) Berryville, Ark.; KREI(AM)-
KTJJ(FM) Farmington and KBOA(AM)-KTMO(FM)
Kennett, both Missouri. Ownership: Charles C. Earls,
Maurice F Dunne Jr, Eleanor I. Dunne Jr, Norris Love.
Hgs: Box 470, Kennett, Mo. 63857. (314) 888-5813.

Eastern Broadcasting Corp.—Stns: 3 AM, 2 FM.
WCVS(AM)  Springfieid, Il  WHUT(AM) and
WLHN(FM)  Anderson, Ind.; and WRSC(AM)-
WQWKI(FM) State College, Pa. (80%). Roger A.
Neunhoff, pres. Ownership: Roger A. Neuhoff, Louise H.
Neuhoff, John R. Neuhoff. Hgs: 1875 Connecticut Ave.,
N.W., Washington 20009. (202) 387-0661.

Eastern Broadcasting System—Stns: 15 AM, 3
FM. CKNB(AM) Campbellton, CKCW(AM) and CFQM-
FM Moncton, CFAN(AM) Newcastie and CJCW(AM)
Sussex, all New Brunswick; CFBK(AM) Huntsville,
CJKL(AM) Kirkland Lake, CKMP(AM) Midland,
CJTT(AM) New Liskeard, CFCH(AM) and CKAT-FM
North Bay, CFOR(AM) Orillia, CFBQ(AM) Parry Sound,
CJCS(AM) Stratford, CKGB(AM) and CFTI-FM Tim-
mims, and CKDK(AM) Woodstock, all Ontario; and
CFCY(AM) Charlottetown, PE.l. Ownership: Jack W.
Schoone, 50%; Irving Zucker, 50%. Hgs: Box 2314,
Orillia, Ont. (705) 325-4496.

Elyria-Lorain Broadcasting Co.—Stns: 3 AM, 1
FM. WROD(AM) Daytona Beach and WMEL(AM)
Melbourne, both Florida; WEOL(AM) and WBEA(FM)
Elyria, Ohio. (All 100% owned.) Executive: Otto B.
Schoeplie, pres; Paul Nakel, VP Hgs: 408 Elyria Sav-
ings & Trust Bldg. Elyria, Ohio 44035. (216)
322-3761.
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Empire Broadcasting Corp.—Stns: 3 AM.
KFLN(AM)  Baker, KXXL(AM) Bozeman and
KWYS(AM) West Yellowstone, all Montana. Owner-
ship: Gary N. Petersen, pres, 64.9%; Ranse Lyson, VP
8.3%: Russ Newell, sec-lreas, 4.5%; Bob Fletcher,
8.3%. Hgs: c/o KXXL., Box 1689, Bozeman, Mont.
59715. (406) 587-5188.

Enterprise Network —Stns: 5 AM, 5 FM. KGVW-AM-
FM Belgrade, KURL-AM-FM Billings, KGLE(AM)-
KIVE(FM) Glendive, KARR(AM) Great Falls and
KALS(FM) Kalispell, all Montana; KKIM(AM) Albu-
querque, NM.; and KNDR(FM) Mandan, N.D. Execu-
tive: Harold Erickson, pres. Hqs: Box 31038, Billings.
Mont. 59107. (406) 248-8400.

Entertainment Communications tnc. (En-
tercom) —Stns: 3 AM, 5 FM. KBRG(FM) San Fran-
cisco; WAYL(AM) Richfield and WAYL-FM Min-
neapolis, both Minnesota; WEEP(AM) and WDSY (FM)
Pittsburgh; KLEF(FM) Houston; KTAC(AM) and
KBRD(FM) Tacoma, Wash. (All 100% owned.) Owner-
ship: Joseph M. Field, 77%. Hgs: 555 City Line Ave.,
Bala-Cynwyd. Pa. 19004. (215) 667-1226.

Stewart Epperson Stns—Stns: 3 AM. 2 FM.
WEZE(AM) Boston (47%); WRBX(AM) Chapel Hill,
N.C.; KCFO(FM) Tulsa, Okla.; KMFM(FM) San Antonio.
Tex. (50%); and WKBA(AM) Vinton, Va. Hqs: 3780 Wil
Scarlet Rd., Winston-Satem, N.C. 27104. (919)
765-7438.

Eugene Television inc.—Stns: 4 TV. KBCI-TV Boise,
Idaho; KVAL-TV Eugene, KCBY-TV Coos Bay and 50%
of KPIC(TV) Roseburg, all Oregon. Ownership: Robert
P Booth, 155%; Terry Tillman, 11.6%; and 15 other
stockholders. Hqs: c/o KVAL-TV, Box 1313, Eugene,
Ore. 97440. (503) 342-4961.

Evening News Association—Stns: 1 AM, 1 FM, 5
TV. WALA-TV Mobile, Ala.; KOLD-TV Tucson, Ariz.;
WDVM-TV Washington; WWJ-AM-FM Detroit:
KTVY(TV) Oklahoma City; and KVUE(TV) Austin, Tex.
Executive: Peter A. Kizer, VP, broadcast division. See
also Newspaper Crossownership. Hgs: 622 Lafayetle
Bivd., Detroit 48231. (313) 222-2000.

Evening Post Publishing Co.~Stns: 2 TV. KOAA-
TV Pueblo, Colo. and KDBC-TV El Paso. See Newspa-
per Crossownership. Hgs: 134 Columbus St.,
Charleston, S.C. 29402.

Executive Broadcasting Corp.—Stns: 2 AM, 2 FM.
WIXY(AM) East Longmeadow and WAQY(FM)
Springfield, both Massachusetts; WPET(AM) and
WRQK(FM) Greensboro, N.C. Ownership: Donald
Wilks owns 50% of WIXY and WAQY, 33 1/3% of WPET
and WRQK. Michael Schwartz owns 50% of WIXY and
WAQY, 33 1/3% of WPET and WRQK. Tom Armshaw
owns 33 1/3% of WPET and WRQK. Hqgs: 45 Fisher
Ave., East Longmeadow, Mass. 01028. (413)
525-4141.

EZ Communications inc.—Stns: 5 FM. WEZB(FM)
New Orleans; WEZC(FM) Charlotte, N.C.: WJOI(FM)
Pittsburgh; WEZR(FM) Manassas and WEZS(FM)
Richmond, both Virginia. (Al 100% owned.) Arthur C.
Kellar, pres (50%); James L. Draper Ji, sec-lreas
(15%). Hgs: 10810 Main St, Fairfax. Va. 22030. (703)
273-8950. E

Fairbanks Broadcasting Co.—Stns: 4 AM, 3 FM.
WIBC(AM)-WNAP(FM) Indianapolis; WKOX(AM) Fra-
mingham and WVBF(FM) Framingham-Boston, both
Massachusetts: WZZD(AM) Philadelphia; KVIL(AM)
Highland Park and KVIL-FM Highland Park-Dallas,
both Texas. Ownership: Richard M. Fairbanks, pres;
James C. Hilliard, exec VP gen mgr. Hgs: 2835 N. II-
linois St., Indianapolis 46208. (317) 924-5211.

Faith Center Inc. Board (Faith Center Global
Ministries Inc.)—Stns: 1 FM, 3 TV. KHOF(FM) Los
Angeles, KHOF-TV San Bernardino and KVOF-TV San
Francisco, all California; WHCT-TV Hartford, Conn.
Hqs: 1615 S. Glendale Ave., Glendale, Calif. 91205.

J. B. Fait Jr. Stns—Stns: 4 AM. WRAB(AM) Arab
(67%). WAJF(AM) Decatur (60%), WFIX(AM)
Huntsville (60%) and WSHF(AM) Sheffield (60%), all
Alabama. Hgs: c/o Radio Station WFIX(AM), Box 7,
Huntsville, Ala. 35804. (205) 533-1452.

Family Life Broadcasting System—Stns: 3 AM, 2
FM. KFLR(AM) Phoenix and KFLT(AM) Tucson, both
Arizona; WUFN(FM) Albion, WUNN(AM) Mason and
WUGN(FM) Midland, all Michigan. (All 100% owned.)
Ownership: All stations are owned by the Family Life
Broadcasting System Inc. A non-profit, noncommercial
Christian organization. No individual stockholders.
Hgs: Box 1128, Jackson, Mich. 49204. (517)
782-8205.

Family Stations Inc.—Stns: 2 AM, 6 FM, 1 SW.
KEAR(FM) San Francisco, KEBR(FM) Sacramento,
KECR(FM) EI Cajon and KFRN(AM) Long Beach, all
California; KYFR(AM) Shenandoah, lowa; WFSI(FM)
Annapolis, Md.; and WKDN-FM Camden and
WFME(FM) Newark, both New Jersey; WYFR (short-
wave) Scituate, Mass. (All 100% owned.) Ownership:
Nonprofit corporation. Hgs: 290 Hegenberger Road,
Qakland, Calf. 94621. (415) 568-6200.

Faulkner Radio Inc.—Stns: 4 AM, 3 FM. WBCA(AM)
and WWSM(FM) Bay Minelte, WAOA(AM) Opelika and
WFRI(FM) Auburn, all Alabama; WLBB(AM)-WBTR-
FM Carroliton and WGAA(AM) Cedartown, all Georgia.
James H. Faulkner and Bob Thorburn. Hgs: Box 569,
Carroliton, Ga. 30117,

Federated Media—Stns: 4 AM, 4 FM. WTRC(AM)-
WYEZ(FM) Elkhart and WMEE(AM)-WMEF(FM) Fort
Wayne, both indiana; WCUZ(AM) and WFFX(FM)
Grand Rapids. Mich. WCKY(AM) and WWEZ(FM)
Cincinnati. Executives: John F Dille Jr, pres; John F
Dille 111, exec VP See also Newspaper Crossownership.
Hqs: Box 2500, Elkhart, Ind. 46515.

John E. Fetzer Stns —Stns: 2 AM, 2 FM, 6 TV. Fetzer
Broadcasting Co. owns 100% of WWAM(AM),
WKJF(FM) and WWTV(TV) Cadiliac, WJFM(FM)
Grand Rapids, WKZO(AM) Kalamazoo and WWUP-TV
Sault Ste. Marie, all Michigan. Note: Group has sold
WWTV(TV) Cadillac, Mich., subject to FCC approval.
Fetzer Communications Inc. owns 90.97% of WKZO-
TV Kalamazoo, Mich.: and owns 100% of KMEG(TV)
Sioux Cily, lowa; KGIN-TV Grand Island and KOLN-TV
Lincoln, both Nebraska. Executives of Fetzer Broad-
casting Co.: John E. Fetzer, chmn; Carl E. Lee, pres:
William C. Robbins, sec-treas. Executives of Felzer
Communtcalions inc.: John E. Fetzer, pres; Carl E. Lee,
VP; A. James Ebel, VP; William C. Robbins, sec-treas.
Ownership of Fetzer Broadcasting Co.: John E. Fetzer,
47.26%; Carl E. Lee, A. James Ebel, C.E. Ellerman and
others, 15.7%. Ownership of Fetzer Communications
Inc.: John E. Fetzer, 100%. CATV. Hgs: 590 West Maple
St. Kalamazoo, Mich. 49008.

Field Communications—Stns: 5 TV. KBHK-TV San
Francisco: WFLD-TV Chicago; WLVI-TV Cambridge,
Mass. (Boston); WKBD-TV Detroit; and WKBS-TV
Burlington, N.J. (Philadelphia). Executives: Don B. Cur-
ran, pres; Herb Victor, exec VP; W. Martin Wingren, VP-
finance. Ownership: Field Communications is a wholly
owned subsidiary of Field Enterprises Inc. See also
Newspaper Crossownership. Hgs: Three Embarcadero
Center, Suite 1880, San Francisco 94111. (415)
885-3750.

First IV Media inc.—Stns: 2 AM, 2 FM. KGAF-AM-FM
Gainesville and KORC(AM)-KMWT(FM) Mineral
Wells, both Texas. (All 100% owned). Ownership:
Richard C. Klement. Hgs: Box 368, Gainesville, Tex.
76240. (817) 665-5546.

First Media Corp.—Stns: 3 AM, 4 FM. KOPA-AM-FM
Scottsdale, Ariz.. WZGC(FM) Allanta; WPGC-AM-FM
Morningside, Md.. and KAYK-AM-FM Provo, Ulah.
Ownership: Richard E. Marriolt and other members of
the Marriott family. Hgs: Box 8550, Washington
20027.

Fisher Broadcasting inc. —Stns: 1 AM, 2 TV.
KATU(TV) Portland, Ore.; KOMO-AM-TV Sealtle. (All
100% owned.) Ownership: Fisher Companies Inc.
Sealtle. Hqs: 100 Fourth Ave. N., Seattle 98109. (206)
223-4000.

The Formby Stations —Stns: 4 AM, 2 FM. KPAN-AM-
FM  Hereford, KLVT(AM) Levelland, KTEM(AM)-
KPLE(FM) Temple and KTBB(AM) Tyler. all Texas.
Ownership:  KPAN-AM-FM  (Clint and Marshall
Formby), KLVT (Clint Formby, Marshall Formby and
Gene Stanley), KTEM-KPLE (Clint and Marshall
Formby) and KTBB (Clint Formby, Marshall Formby,
Don Chaney, Graddy Tunnell). CATV. Hgs: Drawer
1757, Hereford, Tex. 79045. (806) 364-1860.

Forrest Broadcasting Stns—Stns: 1 AM, 2 FM,
KDON-AM-FM Salinas and KZOZ(FM) San Luis
Obispo, both California. (All 100% owned.) Note:
Group has purchased KBBQ(AM) and KBBY(FM) Ven-
tura, Calif, subject to FCC approval. Ownership:
Robert A, Forrest, Grace W. Forrest. Hgs: 2049 Century
Park East, Los Angeles 90067. (213) 553-5445:

Forum Publishing Co. —Stns: 2 AM, 1 FM, 5§ TV.
KMMJ(AM) Grand Island, Neb.; WDAZ-TV Devils Lake
and WDAY-AM-FM-TV Fargo, both North Dakota;
KABY-TV Aberdeen, KPRY-TV Pierre and KSFY-TV
Sioux Falls, all South Dakota. Ownership: Forum
Publishing Co. (William C. Marcii, pres). See also
Newspaper Crossownership. Hgs: 207 N. Fifth St,
Fargo, N.D. 58103. (701) 235-7311.
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Forward Communications Corp.—Stns: 5 AM, 6
FM, 6 TV. WONS(AM) and WBGM(FM) Tailahassee,
Fla.; WRAU-TV Peoria, lll.; KCAU-TV Sioux City. lowa;
KVGB-AM-FM Great Bend, Kan. KVOX-AM-FM
Moorhead, Minn.; KOSA-TV Odessa, Tex.; WTRF(FM)
and WTRF-TV Wheeling, WVa; WKAU-AM-FM
Kaukauna, WMTV(TV) Madison, WSAU-AM-TV and
WIFC(FM) Wausau, all Wisconsin. Executive: Richard
D. Dudley, pres. Ownership: Wisconsin Rapids Tri-
bune-WFHR(AM) and WWRW(FM) Wisconsin Rapids,
Wis., 18.24%: John C. Sturtevant Family Trust, 11.93%;
Merrill Publishing Co. 11.17%; RH. Holding Co.,
10.37%: and others. See Newspaper Crossownership.
Hgs: 1114 Grand Ave, Box 1088, Wausau, Wis.
54401.(715) 845-4211.

4-K Radio Inc.—Stns: 3 AM, 1 FM. KORT(AM)
Grangeville, KOZE-AM-FM Lewiston and KLER(AM)
Orofino, all Idaho. Eugene A. Hamblin, pres, 86.7%;
Mrs. EA. Hamblin, VP; Michael R. Ripley, sec-treas,
13.3%. Hqs: Box 936, Lewiston, Idaho 83501. (208)
743-2502.

Fox Radio Stns—See Allantic Broadcasting Corp.

William M. France—See Armington-France-
Gehring-Ocepek Stns.

Fritts Broadcasting Group—Stns: 3 AM. 3 FM.
KCRI(FM) Helena, Ark.; KMAR-AM-FM Winnsboro, La.;
WNLA-AM-FM Indianola and WJLJ(AM) Tupelo, both
Mississippi. Note: Group has sold WJLJ(AM) Tupelo,
Miss., and bought WKDL(AM) Clarksdale and WELO-
AM-FM Tupelo, both Mississippi, subject to FCC ap--
proval. Ownership: Edward O. Fritts owns 85% of
KCRI, KMAR-AM-FM and WJLJ. Edward O. Fritts &
family own 100% of WNLA-AM-FM. Hqs: Box 667, In-
dianola, Miss. 38751. (601) 887-1380.

Fuqua Communications Inc.—Stns: 2 AM, 1 TV.
WROZ(AM) and WTVW(TV) Evansville, Ind.;
WTAC(AM) Fiint, Mich. Executives: Joe Windsor, pres.
Ownership: Fuqua Industries Inc., 100%. A wholly
owned subsidiary of Fuqua Industries (Martin Theatres
of Georgia Inc.) owns 100% of WTVM Inc., licensee of
WTVM(TV) Columbus, Ga, and 100% of WTVC Inc.,
licensee of WTVC(TV) Chattanooga. Hgs: Suite 336
Martin Bldg., Cotumbus, Ga. 31902. (404) 323-1881.

J. W. Furr Stns —See Guif Central Radio Network.

Futura Titanium Corp.—Stns: 2 TV.KIVI(TV) Nampa
and KPVI(TV) Pocatello, both Idaho. (Both 100%
owned.) Ownership: RV. Hansberger, 100%. Hgs:
1866 E. Chisholm Drive, Nampa, Idaho 83651. (208)
467-3301.

G

Guy Gannett Broadcasting Services tnc.—Stns:
3 AM, 3 FM, 2 TV. WINZ(AM) Miami and WINZ-FM
Miami Beach, Fla.; WGAN-AM-FM-TV Portland, Me.;
and WHYN-AM-FM-TV Springfield, Mass. Note: Group
has purchased WXLP(FM) Moline, lil. and KSTT(AM)
Davenport, lowa, subject to FCC approval. Ownership:
Privately held. See Newspaper Crossownership. HQs:
Broadcast Center, Northport Plaza, Porttand, Me.
04104. (207) 797-9330.

Gannett Co. Inc.—Stns: 1 AM, 1 TV. WHEC-TV
Rochester, N.Y. and WBRJ(AM) Marietta, Ohio. Note:
WHEC-TV has been sold, subject to FCC approval.
Gannett Co. also has agreed to acquire Combined
Communications Corp. (see listing), pending FCC ap-
proval. Ownership: Paul Miller, chmn of exec commit-
tee; Alten H. Neuharth, chmn; et al. See also Newspa-
per Crossownership. Hgs: Lincoln Tower, Rochester,
N.Y. 14604. (716) 546-8600.

Garnett Stns—Stns: 3 AM, 1 FM. KWHW-AM-FM
Altus, KWON(AM) Bartlesville and KNOR(AM) Nor-
man, all Oklahoma. Ownership: George Wilburn, Hugh
Garnett Jr, Jean Garnett Moore. Hgs: clo KWHW
Radio Inc, Box 577, Altus, Okla. 73521. (405)
482-1450.

Garryowen Stns—Stns: 1 AM, 4 TV. KTVQ(TV) Bill-
ings, KXLF-AM-TV Butte, KRTV(TV) Great Falls and
KPAX-TV Missoula, all Montana. Ownership: KXLF is
owned by Joseph S. Sample (100%). KTVQ, KXLF-TV,
KRTV and KPAX-TV (all Garryowen Corp. stns) are
owned by Joseph S. Sample (83.33%) and Joseph S.
Sample 1976 Trust (16.67%). Hgs: Box 2557, Billings,
Mont. 59103. (406) 252-5611.

Gateway Communications Inc.—Stns: 4 TV,
WBNG-TV Binghamton, N.Y. WTAJ-TV Altoona and
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WLYH-TV Lancaster, both Pennsyivania; and WOWK-
TV Huntington, W. Va. Executives: George A. Koehler,
pres; Lewis Klein, exéc VP Ownership: Bergen Eve-
ning Record Corp, 100%. See also. Newspaper
Crossownership. Hgs: Suite 612, Executive Bidg.,
Cherry Hill, N.J. 08002. (609) 667-8100.

Gay-Bell Stns—Stns: 1 AM, 2 TV. WLEX-TV Lex-
ington, Ky. WCOV-AM-TV Montgomery, Ala. Owner-
ship: J. Douglas Gay Jr, 43.18%; estate of H. Guthrie
Bell, 28.55%; Gay-Bell Corp., 10.7 1%; and others. Hgs:
Box 1457, Russell Cave Rd. Lexington, Ky. 40501.

Gaylord Broadcasting Co.—Stns: 3AM,2FM, 7 TV.
WTVT(TV) Tampa, Fla.. WVUE(TV) New Orleans;
KRKE-AM-FM Albuquerque, N.M.; WUAB(TV) Lorain,
Ohio (Cleveland); WKY(AM) Oklahoma City; KYTE-
AM-FM Portland, Ore; KTVT(TV) Fort Worth and
KHTV(TV) Houston; KSTW(TV) Tacoma, Wash.; and
WVTV(TV) Milwaukee. (All 100% owned.) Executives:
Edward L. Gaylord, chmn & pres. Ownership:
Oklahoma Publishing Co., Oklahoma City, 100%. See
also Newspaper Crossownership. Hgs: Box 25125,
Oklahoma City 73125. (405) 231-3218.

Gazette Printing Co.—Stns: 4 AM, 4 FM. WIXN-AM-
FM Dixon, Ill.; KIJV-AM-FM Huron, S.D.; WCLO(AM)-
WUJVL(FM) Janesville and WBKV-AM-FM West Bend,
both Wisconsin. Executive: MW. Johnston, pres.
Ownership: Robert, Sidney and Timothy Bliss and
Josephine Ross, 84.8%. See also Newspaper
Crossownership. Hgs: 1 South Parker Drive, Janesville,
Wis. 53545,

Richard H. Gehring—See Armington-France-
Gehring-Ocepek Stns.

General Electric Broadcasting Co.—Stns: 3 AM, 5
FM. 3 TV. KFOG(FM) San Francisco; KOA-AM-TV and
KOAQ(FM) Denver; WJIB(FM) Boston; WGY(AM),
WGFM(FM) and WRGB(TV) Schenectady, N.Y.; WSIX-
AM-FM and WNGE(TV) Nashville. Reid L. Shaw, pres.
Ownership: General Electric Co. GE is a diversified
electronics and electrical firm, which makes among
other things, radio and TV receivers, record players.
Hqs: 1400 Balitown Road, Schenectady, N.Y. 12309.
(518) 385-1385.

gouh P. Gensheimer—See MacVay-Gensheimer
tns.

Gilcom Stations —Stns: 2 AM, 1 FM. WFBG-AM-FM
Altoona, Pa.; and WEIR(AM) Weirton, W.Va. Executive:
Edward T. Giller, pres. Has: ¢/o WFBG-AM-FM, Hilltop,
Logan Bivd., Altoona, Pa. 16603. (814) 943-1136.

Gillett Broadcasting Co. —Stns: 3 TV. KPWR-TV
Bakersfield, Calif.; WSEE(TV) Erie, Pa.; and KXON-TV
Mitchel), S.D. Executive: Gene Denari, exec VP Owner-
ship: George N. Gillett Jr, 80.1%; Gene Denari, 7.5%;
Robert Curry, 7.5%; and Edward Karrels, 4.9%. Hqgs:
Box 1644, Wausau, Wis. 54401; Box 1700,
Bakersfield, Calif. 93302. Phone (715) 845-2111
(Wausau) or (805) 327-7511 (Bakersfield).

Gilmore Broadcasting Corp.—Stns: 2 AM, 1 FM, 3
TV.WREX-TV Rockford, IIl.; WEHT(TV) Evansville, Ind.;
KODE-AM-TV Joplin, Mo.; WSVA(AM) and WQPO(FM)
Harrisonburg, Va. Executive: John T. Mazzie, exec VP
Ownership: James S. Gilmore Jr, 100%. Hgs: 162 East
Michigan, Kalamazoo, Mich. 49007. (616) 381-6744.

Goetz Broadcasting Corp.—Stns: 3 AM, 3 FM.
WFAW-AM-FM Fort  Atkinson, WDLB-AM-FM
Marshfield and WRDB-AM-FM Reedsburg, all Wiscon-
sin. Ownership: Nathan L. Goetz, 50%; Robert Goetz,
50%. Hgs: 200 Mermaid's Bight, Naples, Fla. 33940.
(813) 261-2239.

Gold Coast Network —See Central California Com-
munications Corp.

Gold Seal Stns —See Hubbard Broadcasting Inc.

The Golden Pacific Group—Stns: 2 AM, 2 FM.
KCVR(AM) and KWIN(FM) Lodi and KEEN(AM) and
KBAY(FM) San Jose, all California. (All 100% owned.)
Ownership: George D. Snell, 33 1/3%; B. Floyd Farr, 33
1/3%; Haig G. Mardikian, 16 2/3%; Anita Mardikian, 16
2/3%. Hgs: 1245 S, Winchester Blvd., San Jose, Calif.
95128. (408) 249-5336.

Golden West Broadcasters—Stns: 5 AM, 3 FM, 1
TV. WCAR(AM) and WTWR(FM) Detroit; KMPC(AM)
and KTLA(TV) Los Angeles; KEX(AM) and KQFM(FM)
Portland, Ore.; KSFO(AM) San Francisco; and KVI-AM-
FM Seattie. Executives: Gene Autry, chmn & pres; John
T Reynolds, exec VP & chief operating off; Michael M.

Schreter, VP-finance & planning; Clair Stout, VP & sec.
Ownership: Gene and Ina Autry, 50.1%; The Signal
Companies, 49.9%. Mr. Autry is also a stockholder in
KOOL-AM-FM-TV Phoenix. Hgs: 5858 Sunset Blvd.,
Los Angeles 90028. (213) 469-5341.

Goldman Group—Stns: 4 AM, 3 FM. WJTN(AM) and
WWSE(FM) Jamestown, N.Y; WLKK(AM) and
WLVU(FM) Erie, Pa; WVMT(AM) Burlington and
WSYB(AM)-WRUT(FM) Rutiand, both Vermont. (All
100% owned.) Ownership: Simon Goldman. Hgs: Box
1139, Jamestown, N.Y. 14701. (716) 487-1151.

The Gomez Group—Stns: 2 AM, 1 FM. KABQ(AM)
Albuguerque, N.M.; KOXX(FM) McAllen and KIRT(AM)
Mission, both Texas. (All 100% owned.) Ownership:
Edward L. Gomez, Dr. Severo Gomez, Eduardo
Izaguirre. Hgs: Box 4486, Albuquerque, N.M. 87106.
(505) 243-1744.

Good News Broadcasting Co.—Stns: 2 AM. 2 FM.
KLFJ(AM) Springfield, Mo. (25%); KWAS(FM) Amarillo
(100%), KEGG(AM) Daingerfield (100%) and
KJAK(FM) Slaton (80%), all Texas. Ownership: Gary L.
Acker, owner. Has: Rt. 3, Box 102, Amarillo, Tex. 79107.
(806) 381-0161.

Gore Broadcasting Inc.—Stns: 5 AM. KLIT(AM)
Pomona, Calif.. WINQ(AM) Tampa, Fla.; WTOW(AM)
Towson, Md.; WZIP(AM) Cincinnati and WGOR(AM)
Toledo, both Ohio. Note: Group has purchased
WAVS(AM) Fort Lauderdale, Fla., subject to FCC ap-
proval. Ownership: Harold W. Gore, 100%. Hgs: 3081
E. Commercial Bivd., Fort Lauderdale, Fla. 33308.
(305) 771-0737.

Curt Gowdy Broadcasting—Stns: 3 AM, 2 FM.
WEAT-AM-FM West Palm Beach, Fla.; WCCM(AM)
and WCGY(FM) Lawrence, Mass.; and KOWB(AM)
Laramie, Wyo. Ownership: Curtis E. Gowdy. Hgs: 33
Franklin St. Lawrence, Mass. 01840. (617) 683 7171,

Gray Broadcast Enterprises—Stns: 4 AM, 3 FM.
WRNB(AM) and WRBK(FM) New Bern, N.C.
WRHI(AM) Rock Hill, S.C.. WKDE-AM-FM Altavista
and WTTX-AM-FM Appomattox, both Virginia. (All
100% owned.) Ownership: Ted J. Gray, 100%. Hgs: Box
512, Altavista, Va, 24517. (804) 369-5588.

Gray C icati Syst Inc.—Stns: 3 TV.
WALB-TV Albany, Ga.; WJHG TV Panama City, Fla,
and KTVE-TV El Dorado, Ark. (Monroe, La.). (All 100%
owned.) Ownership: James H. Gray St, 53.2%; Jomoco
(Employee’s Thrift Plan A/C), 6.26%; George H. Nader.
3.20%; and others. See also Newspaper Crossowner-
ship. Hgs: Box 3130, Albany, Ga. 31706. (912)
435-8386.

Grayson Enterprises Inc.—Stns: 2 AM, 1 FM, 4 TV.
KCCN(AM) Honolulu; KWAB(TV) Big Spring. KLBK-
AM-FM-TV Lubbock, KMOM-TV Monahans and KTXS-
TV Sweetwater, all Texas. Ownership: Theodore Shan-
baum, 33 1/3%; Dr. Ellis Carp, 33 1/3%; Lee Optical
and Associated Companies Retirement Pension Plan,
33 1138%, Hgs: 1403 Slocum St, Dallas 75207. (214)
748-5841.

Great Lakes Broadcasting Co.—Stns: 2 AM, 2 FM,
WQTY(AM)  Montgomery. Ala;  KNCY-AM-FM
Nebraska City, Neb.: and KLUR(FM) Wichita Falls, Tex.
Ownership: Carl M. Adams, 100%. Note: Great Lakes
Broadcasting Co. owns 100% of WQTY and KNCY-
AM-FM and 90% of KLUR. Sam F. Beard owns 10% of
KLUR. Hgs: Box 398, 763 Broadway, Lorain, Ohio
44052. (216) 244-6993.

Great Scott Stns—Stns: 6 AM, 4 FM. WJWL(AM)
and WSEA(FM) Georgetown, Del.; WTTM(AM) and
WCHR(FM) Trenton, N.J.. WTRY(AM) Troy and
WHSH(FM) Albany, both New York; WFEM(FM) EIl-
wood City, WFEC(AM) Harrisburg, WKST(AM) New
Castle and WPAZ(AM) Pottstown, all Pennsylvania.
(All 100% owned.) Ownership: Herbert Scott, 100%.
Has: c/o Radio Station WPAZ, Broadcast Lodge, Potts-
town, Pa. 19464. (215) 326-4000.

Great Trails Broadcasting Corp.—Stns: 5 AM, 4
FM. WKLO(AM) and WCSN(FM) Louisville, Ky.
WCOL(AM) and WXGT(FM) Columbus, WING(AM)
Dayton, WJAI(FM) Eaton and WIZE(AM) Springfield,
all Ohio; and WBCS-AM-FM Milwaukee. Charles
Sawyer, pres; Gerhard Joseph, VP; Alexander
Williams, VP Hgs: 2513 Central Trust Tower, Cincinnati
45202.(513) 241-4823.

Greater Media Inc. —Stns: 6 AM, 6 FM. WTCR(AM)
Ashland, Ky; WGAY(AM) Silver Spring, Md. and WGAY-
FM  Washington; WMJC(FM) Birmingham and
WHND(AM) Monroe, both Michigan; WGSM(AM) Hun-
tington and WCTO(FM) Smithtown, both New York;
WCTC(AM) and WMGQ(FM) New Brunswick, N.J.;
WPEN(AM) and WMGK(FM) Pniladelphia; and
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WHEZ(FM) Huntington, W.Va. Note: Group has
purchased KHTZ(FM) Los Angeles, subject to FCC ap-
proval. Executives: Peter A. Bordes, pres & chief exec
off; Julian H. Breen, gen mgr for progmg; Dennis
Ciapura, tech dir; Thomas J. Milewski, asst to the pres-
legal affairs; Philip H. Roberts, gen mgr-sis; Waiter A.
veth, gen mgr-CATV; John W, Zielinski, controlier.
Washington counsel: Schwartz & Woods. CATV. See
also Newspaper Crossownership. Hgs: Turnpike Plaza
Bidg.. 197 Route 18, East Brunswick, N.J. 08816.
(201) 247-6161.

The Green Group—Stns: 2 AM, 2 FM, 1 TV. WENY-
AM-TV and WLEZ(FM) Elmira, N.Y.; WOND(AM) Plea-
santville and WMGM(FM) Atlantic City, both New
Jersey. Ownership: Howard L. Green, 50%; Donald M.
Simmons, 50%. Hgs: 15 Shore Road, Linwood, N.J.
08221.

The Greentree Group —Stns: 5 AM. KESE(AM) Mon-
terey and KVEC(AM) San Luis Obispo, both California;
KEXO(AM) Grand Junction, Colo.; KTLC(AM) Twin
Falls, Idaho; and WHPI(AM) Herrin, Ill. Principal
owner: Charles D. Powers, pres. Hgs: Box 68, Moraga,
Calif. 94556.

Merv Griffin Group Radio—Stns: 2 AM, 1 FM.
WPOP(AM) Hartford and WIOF(FM) Waterbury, both
Connecticut; WBAX(AM) Wilkes-Barre, Pa. Owner-
ship: January Enterprises Inc. is sole owner. Has: 430
Park Ave., New York 10022.

Grisham Group—Stns: 2 TV. WHNT-TV Huntsville
and WSLA(TV) Selma, both Alabama. (Both 100%
owned.) Ownership: Charles F. Grisham, Aaron Aronov,
Tine W. Davis, B.D. Godbold. Has: Box 19, Huntsville,
Ala. 35804. (205) 539-5743.

Gross Telecasting Inc.—Stns: 1 AM, 1 FM, 2 TV.
WJIM-AM-FM-TV  Lansing, Mich.; WKBT(TV) La
Crosse, Wis. Ownership: Harold F Gross, 16.3%;
Charlotte Gross, 10.6%: and others. Executives:
Harold F. Gross, chmn of the bd; James H. Gross, pres,
treas; Paul R. Trigg Jr, VP; Philip E. Sherck, sec. Hgs:
2820 E. Saginaw St. Lansing, Mich. 48904. (517)
372-8282.

Group One Broadcasting Co.—Stns: 4 AM, 4 FM, 1
TV. KLZ(AM) and KAZY(FM) Denver; WAKR-AM-TV,
WAEZ(FM) Akron and WONE(AM) and WTUE(FM)
Dayton, both Ohio; KBOX(AM) and KMEZ(FM) Dallas.
Ownership: Summit Radio Corp. Hgs: 853 Copley Rd.,
Akron, Ohio 44320. (216) 535-7831.

Group W—See Westinghouse Broadcasting Co.

Gulf Broadcast Group—Stns: 4 AM, 2 FM, 2 TV,
WVOJ(AM) Jacksonville and WTSP-TV Largo, both
Florida; WNDE(AM) and WFBQ(FM) Indianapolis;
WGHP-TV High Point, N.C.. WKAP(AM) Allentown, Pa.;
KTXQ(FM) Fort Worth; and WWNR(AM) Beckley, W.Va.
Ownership: Gulf United Corp. Hgs: c/o Southern FM
Inc., Oakwood Tower, 3636 N. Hall St, Dallas 75219.

Gulf Central Radio Network—Stns: 3 AM, 3 FM.
WMPA(AM)-WHAY(FM)  Aberdeen, WMBC(AM)-
WJWF(FM) Columbus and WFOR(AM)-WHER(FM)
Hattiesburg, all Mississippi. Principal owner: J. W, Furr.
Has: Box 707, Columbus, Miss. 39701.

H

Halker Group—Stns: 2 AM, 1 FM. WIKB(AM) (fon
River and WJPD-AM-FM Ishpeming, both Michigan.
(All 100% owned.) Ownership: Eugene A. Halker,
100%. Has: Box D, Ishpeming, Mich. 49849. (906)
486-9937.

Hall Communications Inc.—Stns: 5 AM, 4 FM.
WICH(AM) and WCTY(FM) Norwich, Conn.;
WNBH(AM) and WMYS(FM) New Bedford, Mass.;
WLVL(AM) Lockport, NY: WBVP(AM)-WWKS(FM)
Beaver Falls and WDDL(AM)-WNCE(FM) Lancaster,
both Pennsylvania. Executives: Robert M. Hall, pres;
Richard P Reed, group mgr; Evelyn Wolf, bus mgr. Hgs:
Cuprak Road, Norwich, Conn. 06360. (203) 887-1613.

Harris Enterprises —Stns: 6 AM, 5 FM. KFKA(AM)
and KFKZ(FM) Greeley, Colo. (48%); WJOL(AM)-
WLLI-FM  Joliet, lil; KBUR(AM) and KGRS(FM)
Burlington, lowa (30%); KIUL(AM) Garden City and
KTOP(AM)-KDVV(FM) Topeka, both Kansas; and
KSEL-AM-FM Lubbock, Tex. Executive: Robert Wells,
VR Ownership: John P Harris family. See also Newspa-
per Crossownership. Broadcast hqs: Box 878, Garden
City, Kan. 67846. (316) 276-3251.

Harriscope Broadcasting Corp.—Stns: 2 AM,5 TV,
KBAK-TV Bakersfield, Calif; WSNS(TV) Chicago
(50%); KULR-TV Billings, Mont.; KGGM-TV Albuquer-
que (30%) and KVSF(AM) Santa Fe (30%), both New
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Mexico; and KTWO-AM-TV Casper, Wyo. Executives:
Burt i. Harris, pres; Jack Rosenthal, pres, Harriscope
Broadcasting division. Ownership: Burt |. Harris, Irving
B. Harris and Donald P Nathanson. CATV. Hgs: 10889
WilBshire Bivd. (Suite 1240), Los Angeles 90024, (213)
478-0118.

Harron Communications Corp.—Stns: 2 TV.
WMTW-TV Poland Spring, Me.; and WKTV(TV) Utica,
N.Y. Ownership: Paul Harron and family, 80%: Law-
rence D. Biele, 7%:; and others. CATV. Hgs: c/o WKTV,
Box 2, Utica, N.Y. 13503.

Harte-Hanks Television Group—Stns: 4 TV
WTLV(TV) Jacksonville, Fla; KYTV(TV) Springfield,
Mo.; WFMY-TV Greensboro, N.C.; and KENS-TV San
Antonio, Tex. Executive: Wayne Kearl, group pres.
Ownership: Harte-Hanks Television Group is a divi-
sion of Harte-Hanks Communications Inc. Note:
Harte-Hanks Communications Inc. also owns
Southern Broadcasting Co. (see listing). See also
Newspaper Crossownership. CATV. Hgs: Box TV 5, San
Antonio, Tex. 78299. (512) 225-5211.

George C. and Wilda Gene Hatch Stns—Stns: 4
AM, 4 FM. KGEM(AM) and KJOT(FM) Boise, Idaho;
KGHL(AM)-KIDX(FM) Billings and KYSS-AM-FM
Missoula, both Montana; KALL-AM-FM/KUTV(TV) Salt
Lake City and KVEL-AM-FM Vernal, both Utah. Prin-
cipal owners: George C. and Wilda Gene Hatch. Hgs:
312 E. South Temple, Salt Lake City 84111

Hausman Broadcasting Corp.—Stns: 2 AM, 1 FM.
WWCM-AM-FM Brazil, Ind.; and WTOY(AM) Roanoke,
Va. Executive: Barry L. Hausman. Hags: c/o Radio Sta-
tion WTOY, 26 E. Church Ave, Roanoke, Va. 24011.
(703) 343-5545.

Hearst Stns —Stns: 4 AM, 3 FM, 3 TV. WBAL-AM-TV
and WIYY(FM) Baitimore; WISN-AM-TV and
WLPX(FM) Milwaukee; WTAE-AM-TV and WXKX(FM)
Pittsburgh; WAPA(AM) San Juan, PR. WBAL-AM-TV/
“WIYY(FM), WISN-AM-TV/WLPX(FM) and WTAE-AM-
TVIWXKX(FM) licensed to Hearst Corp. WAPA
ticensed to Hearst Radio Inc. Hgs: 959 Eighth Ave.,
New York 10019.

Hedberg Broadcasting Group—Stns: 3 AM, 3 FM.
KBEW(AM) Blue Earth, KQAD-AM-FM Luverne, KEEZ-
FM Mankato and KMRS(AM)-KKOK-FM Morris, all
Minnesota. Ownership: Paul C. Hedberg owns 100%
of KBEW(AM) and KEEZ-FM, 75% of KQAD-AM-FM
and 16% of KMRS(AM) and KKOK-FM. CATV Has: Box
306, Biue Earth, Minn. 56013.

Heftel Broadcasting Corp.—Stns: 2AM, 2FM, 2 TV,
KGMD-TV Hilo, KGMB(AM) Honolulu and KGMV(TV)
Wailuku, al! Hawaii; WSMJ(FM) Greenfield, Ind.; and
WWEL-AM-FM Medford, Mass. Note: Group has
purchased WLUP(FM) Chicago, subject to FCC ap-
proval. Executive: Tom Hovyt, pres & chmn. Principal
owner: Cecil Heftel. Hgs: 1599 Kapiolani Bivd.,
Honolulu 96814. (808) 949-6131.

Henson Broadcasting Group—Stns: 2 AM, 2 FM.
WXVW(AM)  Jeffersonvile and WORX-AM-FM
Madison, both Indiana; and WLRS(FM) Louisville, Ky.
(All 100% owned.) Executive: Clarance Edward Hen-
son Sr, pres, Ownership: 100% owned by the Henson
family. CATV. Has: 800 °'S. Fourth St, Louisville, Ky.
40203, (502) 583-2312.

Hicks Stns —Stns: 4 AM, 2 FM. KLVI(AM) Beaumont,
WTAW-AM-FM College Station, KLAR(AM) Laredo and
KLUF-AM-FM Lufkin, alt Texas. Ownership: Four sepa-
rate corporations with common stockhoiders; Radio
Beaumont inc., Radio Bryan Inc., Radio Laredo inc. and
Radio Lufkin Inc. Major stockholders: John H. Hicks, R.
Steven Hicks, Rodger B. Watkins, Ralph Ridinger, Tom-
my Thompson and John H. Hicks IIl. Hgs: Box 5463,
Beaumont, Tex. 77702, (713) 838-3911.

Horace Hlldreth Stns —See Community Broadcast-
ing Service Inc.

Oscar C. Hirsch Stns—Stns: 2 AM, 1 TV. KFVS-AM-
TV Cape Girardeau, Mo.; and WHCO(AM) Sparta, lil.
Has: 324 Broadway, Cape Girardeau, Mo. 63701.

Holt Broadcasting Service—Stns: 3 AM, 2 FM.
WHHY-AM-FM Montgomery, Ala.; WHSY-AM-FM Hat-
tiesbura and WHNY(AM) McComb, both Mississippi.
Executive: Charles W, Holt, pres, Ownership: Charles
W, Holt owns 70% of WHHY-AM-FM, 51% of WHSY-
AM-FM and 100% of WHNY. Connie 1. Hoit owns 10%
of WHNY-AM-FM and 24%% of WHSY-AM-FM. Robert
N. Robinson owns 20% of WHHY-AM-FM and 24%% of
WHSY-AM-FM. Hags: Box 2078, Hattiesburg, Miss.
39401. (601) 545-1230.

Home News Publishing Co.—Stns: 3 AM, 2 FM, 2
TV. WINE(AM)-WRKI(FM) Brookfield (100%) and
WSNG(AM) Torrington (100%), both Connecticut;

WEVU(TV) Naples, Fla. (100%); and WKPT-AM-FM-TV
Kingsport, Tenn. (97%). Executive: R, |. Ratcliff, VP-
bestg. Ownership: Hugh N. Boyd, William M. Boyd.
See also Newspaper Crossownership. Hgs: 222 Com-
merce St, Kingsport, Tenn. 37660. (615) 246-9578.

Hook Stns —Stns: 5 AM, 4 FM. WRAG(AM) (55%) and
WAQT(FM) (100%) Carroliton, Ala.; WRUS(AM) and
WAKQ(FM) Russellville, Ky. (55%); WSLG(AM)
Gonzales (50%) and KRUS(AM)-KXKZ(FM) Ruston
(50%), both Louisiana; WMAG(AM) and WQST(FM)
Forest, Miss. (80%). Ownership: Roth E. Hook and wife.
CATV. Hgs: Box 309. Aliceville, Ala. 35442, (205)
373-6340.

Horizons Communications Corp.—Stns: 3 AM, 2
FM. KRE-AM-FM Berkeley, Calif. WALK-AM-FM
Patchogue and WRIV(AM) Riverhead, both New York.
Note: KRE-AM-FM has been sold, subject to FCC ap-
proval. Principal owners: Edward W. Wood, Jerome R.
Feniger Jr, William W. Mulvey, Tipton Huntley. Hgs:
444 Madison Ave., New York 10022. (212) 752-3840.

Hubbard Broadcasting Inc.—Stns: 3 AM, 2 FM, 3
TV. WGTO(AM) Cypress Gardens and WTOG(TV) St.
Petersburg, both Florida; KSTP-AM-FM-TV St. Paul
(Minneapolis); KOB-AM-FM-TV Albuquerque, N.M. Of-
ficers: Stanley E. Hubbard, chmn of the bd & chief
exec off, Stanley S. Hubbard, pres & gen mgr; Gerald
D. Deeney, VP & treas; James C. Dowdte, VP; Marvin L.
Rosene, VP; Mary Ellen Hubbard, sec; Constance L.
Sathre, asst sec. Stockholders: Stanley E. Hubbard
Trust, 82%; Stanley S. Hubbard Trust, 12%. Hgs: 3415
University Ave., St. Paul 55114, (612) 645-2724.

Humber Valley Br ting Co.—Stns: 6 AM, 4
FM. CFLC-FM Churchill Falls (Labrador), CFCB(AM)
Corner Brook, CFDL-FM Deer Lake, CFLN(AM) Goose
Bay (Labrador), CFNW(AM) Port au Choix, CFGN(AM)
Port aux Basques, CFCV-FM St. Andrews, CFNN-FM St.
Anthony, CFSX(AM) Stephenville and CFLW(AM)
Wabush (Labrador), all Newfoundland. (All 100%
owned.) Executives: Dr. Noel F Murphy, pres; James R.
O'Rourke, gen mgr; Carson Lawrence, news dir.
Ownership: A. R. Lundrigan, 37.5%; G. E. Hillyard,
25%: Mrs. E. G. Murphy, 18.75%: Dr. NF Murphy,
18.75%. Has: Box 2020, Corner Brook, Nfid. A2H 6H5.
(709) 634-3111.

Ilinois Broadcasting Co.—Stns: 2 AM, 2 FM.
WSOY-AM-FM Decatur, lil; WLAP-AM-FM Lexington,
Ky. Principal owners: FM. Lindsay Jr, pres; C.R. Griggs,
exec VP See also Newspaper Crossownership. Hgs:
Box 2250, Decatur, IIl. 62526. (217) 877-5371.

Birney Imes Jr. Stns—Stns: 4 AM, 1 FM, 2 TV,
WROX(AM) Ciarksdale (100%), WCBI(AM) (97%) and
WCBI-TV (25%) Columbus, WNAG(AM) Grenada
(97%) and WELO-AM-FM Tupeto (72%), all Mississip-
pi; and WBOY-TV Clarksburg, W. Va. Note: WELO-AM-
FM Tupelo, Miss. has been sold, subject to FCC ap-
proval. Hgs: ¢/o Columbus Broadcasting Inc., Box 271,
Columbus, Miss. 39701.

Ingstad Broadcasting—Stns: 3 AM, 2 FM.
KBMW(AM) Breckenridge, Minn.-Wahpeton, N.D.;
KKWB (FM) Breckenridge, KWAD(AM) and KKWS(FM)
Wadena, all Minnesota: and KOVC(AM) Valley City,
N.D. Ingstad family members also have interests in
KQDI(AM)-KOOZ(FM) Great Falls and KGRZ(AM)
Missoula, both Montana; KKXL(AM)-KKDQ(FM)
Grand Forks and KKOA(AM) Minot, both North Dakota;
KGFX(AM) Pierre, KKLS(AM)-KKHJ(FM) Rapid City
and KKRC(AM) Sioux Falls, all South Dakota. Hgs: Box
907, Valley City, N.D. 58072. (701) 845-1490.

Inland Radio Inc.—See Capps Broadcast Group.

Insilco Broadcasting—Stns: 3 AM, 3 FM.
WKSS(FM) Hartford and WELI(AM) New Haven, both,
Connecticut; WGSO(AM) and WQUE(FM) New
Orleans; KTOK(AM) and KZUE(FM) Oklahoma City.
Note: Group has signed a contract to purchase
WVCG(AM) and WYOR(FM) Coral Gables, Fla., sub-
ject to FCC approval. Insilco Broadcasting also oper-
ates the Oklahoma News Network, Oklahoma City.
Ownership: Broad Street Communications Corp.
(Richard L. Geismar, chairman; Fred E. Walker, presi-
dent), 100%. Hgs:.Box 85, New Haven, Conn. 06501.
(203) 281-9600.

Inspirational Broadcasting Corp.—Stns: 1 AM, 2
FM. KBMC(FM) Eugene and KPDQ-AM-FM Portiand,
both Oregon. (All 100% owned.) Ownership: John W.
Davis and Arla Z. Davis. Hgs: 5110 S.E. Stark St., Port-
land, Ore. 97215. (503) 231-7800.

International Church of the Foursquare
Gospel—Stns: 1 AM, 2 FM. KHIS-AM-FM Bakersfield
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and KFSG(FM) Los Angeles, both California. (All 100%
owned.) Ownership: No stockholders. Religious, non-
profit corporation. Hgs: 1100 Glendale Blvd., Los
Angeles 90026. (213) 484-1100.

J

JBM Enterprises—Stns: 4 AM, 2 FM. KCIJ(AM)
Shreveport, La; KICA(AM) Clovis and KGRT(AM)-
KGRD(FM) Las Cruces, both New Mexico; KDSX(AM)
and KDSQ(FM) Denison-Shermar, Tex. (All 100%
owned except KCIJ, which is 95% owned.) Ownership:
John B. Mahaffey, Fredna B. Mahaffey. Hgs: Box 4584
GS, Springfield, Mo. 65804. (417) 883-9180.

Jefferson-Pilot Broadcasting Co.—Stns: 3 AM, 3
FM, 2 TV. KIMN-AM-FM Denver; WQXI(AM) Atlanta
and WQXI-FM Smyrna, both Georgia; WBT(AM),
WBCY(FM) and WBTV(TV) Charlotte, N.C.; and
WWBT(TV) Richmond. Va. Ownership: Jefferson-Pilot
Corp., 100%. Jefferson-Pilot Corp. also owns 100% of
WBIG(AM) Greensboro and WWIL(AM)-WHSL(FM)
Wilmington, both North Carolina. Executives: Wallace
J. Jorgenson, pres; James G. Babb Jr, exec VP; Cullie
M. Tarleton, VP for radio. Hgs: One Julian Price Place,
Charlotte, N.C. 28208.

Myron Jones Stns—Stns: 2 AM, 1 FM, 1 TV.
WHOT(AM) Campbell and WSRD(FM) Youngstown,
both Ohio; and WJET-AM-TV Erie, Pa. Ownership:
Myron Jones, 70%; William Fleckenstein, 30%. Has: ¢/
o The Jet Broadcasting Co., 8455 Peach St., Erie, Pa.
16509. (814) 455-2741.

Journal Star Stns—Stns: 5 AM, 3 FM. KSSS(AM)
Colorado Springs; WAZY-AM-FM Lafayette, ind.;
KFRM(AM) Salina and KICT(FM) Wichita, both Kan-
sas; KBMY(AM) Billings, Mont. KNOX(AM) and
KYTN(FM) Grand Forks, N.D. Executives: HP Slane,
pres, John G. Enoch, VP-gen mgr bcst division.
Ownership: Peoria Journal Star Inc., 100%. See also
Newspaper Crossownership. Hgs: 1 News Plaza,
Peoria, IIl. 61643. (309) 686-3146.

Juniper Broadcasting Inc.—See Capps Broadcast
Group.

K

KAKE-TV and Radio Inc.—Stns: 1 AM, 2 TV. KUPK-
TV Garden City and KAKE-AM-TV Wichita, both Kan-
sas. (All 100% owned.) Ownership: Sherrill Corwin,
13.2%; and others. Has: Box 10, Wichita, Kan. 67201.
(316) 943-4221.

Kansas State Network Inc.—Stns: 1 FM, 5 TV.
KGLD(TV) Garden City, KCKT(TV) Great Bend,
KARD(FM) and KARD-TV Wichita, all Kansas;
KTVJ(TV) Joplin, Mo.; and KOMC(TV) McCook, Neb.
(Oberlin, Kan.). Executive: Frank Chappell, pres, bcstg
division. Ownership: Kansas Properties Inc., 23.57%;
Delos W. Nye, 2.52%; Julia Woods Lavender, 1.81%.
CATV. Hgs: Box 333, Wichita, Kan. 67201. (316)
265-5631.

Kaye-Smith Radio—Stns: 5 AM, 4 FM. KCKN-AM-
FM Kansas City, Kan.; WUBE-AM-FM Cincinnati; KXL-
AM-FM Portland, Ore.; KJR(AM)-KISW(FM) Seattle
and KJRB(AM) Spokane, both Washington. Owner-
ship: Corporation owned 80% by Danny Kaye and 20%
by Lester M. Smith. Has: Box 3010, Bellevue, Wash.
98009. (206) 455-0923.

David Keister Stns—Stns: 3 AM, 3 FM. WCNB-AM-
FM Connersville and WCBK-AM-FM Martinsville, both
Indiana; and WCHO-AM-FM Washington Court House,
Ohio. Ownership: David Keister owns 90% of WCNB-
AM-FM, 100% of WCBK-AM-FM, and 90% of WCHO-
AM-FM. Jeff Hancock owns 10% of WCNB-AM-FM and
WCHO-AM-FM. Has: c/o Morgan County Broadcasters
Inc., 217 E. Washington St.,, Martinsville, ind. 46151.
(317) 342-3394.

King Broadcasting Co.—Stns: 5 AM, 4 FM, 3 TV.
KYA-AM-FM San Francisco; WRTH(AM) Wood River,
Wl (St. Louis); KGW-AM-TV KINK(FM) Portland, Ore.;
KING-AM-FM-TV  Seattle and KREM-AM-FM-TV
Spokane, both Washington. Principal owners: Dorothy
S. Bullitt, Harriet B. Rice, and Priscilla B. Collins. CATV.
Hgs: 320 Aurora Ave. N, Seattle 98109. (206)
223-5000.

Kirk Broadcasting Inc.—Stns: 5 AM, 2 FM.
WUNI(AM) Mobile, Ala. (100%); WGIG(AM)-WSBI-FM
Brunswick (100%) and WGGA(AM) Gainesville
(100%), both Georgia; KVOL(AM) Lafayette, La.
(100%); and WTJS(AM)-WKIR(FM) Jackson, Tenn.
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(90%). Ownership: James L. Kirk I, 90%. Hgs: Box
707, Moultrie, Ga. 31768. (312) 985-5475.

KLUC Broadcasting Co.—Stns: 2 AM, 3 FM.
KMGX(AM) and KRQQ(FM) Tucson, Ariz.; KZAP(FM)
Sacramento, Calif.; KMJJ(AM) and KLUC(FM) Las
Vegas. Ownership: Peer Pedersen, Howard Warren,
Richard C. Phalen, Bill Phalen. Hgs: Box 14805, Las
Vegas 89114. (702) 739-9383.

Knight Quality Stns—Stns: 4 AM, 3 FM. WEIM(AM)
Fitchburg, WSAR(AM) Fail River, WSRS(FM) Wor-
cester, all Massachusetts; WGIR-AM-FM Manchester
and WHEB-AM-FM Portsmouth, both New Hampshire.
Ownership: Norman Knight, 100%. Hgs: 390 Com-
monwealth Ave,, Boston 02215,

Knight-Ridder Broadcasting Inc.—Stns: 4 TV.
WCDC(TV) Adams, Mass.. WJRT-TV Flint, Mich;
WTEN(TV) Albany, N.Y.; and WPRI-TV Providence, R..
(All 100% owned.) Ownership: Knight-Ridder News-
papers Inc.. 100%. See also Newspaper Crossowner-
ship. Hgs: One Herald Plaza, Miami 33101. (305)
350-6014.

KPDAQ Inc.—See Inspirational Broadcasting Corp.

Kuiper Stns—Stns: 4 AM, 3 FM. WDOW-AM-FM
Dowagiac. WFUR-AM-FM_Grand Rapids (control),
WKPR(AM) Kalamazoo and WKJR-AM-FM Muskegon
Heights, all Michigan. Ownership: William E. Kuiper.
Hgs: 399 Garfield Ave. SW. Grand Rapids, Mich.
49504.

KWHK Broadcasting Co.—Stns: 4 AM, 2 FM.
KBHS(AM) and KSPA(FM) Hot Springs, Ark.
KISU(AM) and KSNN(FM) -Pocatello, Idaho:
KWHK(AM) Hutchinson, Kan.; KTRC(AM) Santa Fe,
N.M. (All 100% owned.) Ownership: George F Stuckey,
25%; Lyle R. Foy, 25%; Eleanor Mackey Ferguson,
25%; William L. Mitchell, 25%. Hgs: Box 1967, 525 N.
Main, Hutchinson, Kan. 67501. (316) 663-4461.

KWTX Broadcasting Co.—Stns: 1 AM, 1 FM, 1 TV.
KWTX-AM-FM-TV Waco, Tex. Stockholders of KWTX
also own KLFY-TV Lafayette, La; KXI(TV) Ardmore,
Okla.; KBTX-TV Bryan and KNAL(AM) Victoria, both
Texas. Ownership: M.N. Bostick, the LBJ Co. (see list-
ing), Ross Sams, estate of Hilton E. Howell. Hgs: Box
7528, Waco, Tex. 76710. (817) 776-1330.

L

Lackey Group—Stns: 2 AM, 2 FM. WSON(AM)-
WKDQ(FM)  Henderson and  WHOP-AM-FM
Hopkinsville, both Kentugky. Ownership: WSON and
WKDQ are owned by Hecht S. Lackey, 84%, and Henry
G. Lackey, 16%. F E. Lackey owns WHOP stns. Hgs:
Box 418, Henderson, Ky. 42420.

La Gran Cadena & Estereotempo 99 —Stns: 3 AM,
3 FM, 1 TV. WORA-AM-TV/WIOA(FM) Mayaguez,
WPRP(AM)-WIOC(FM) Ponce and WQBS(AM)-
WIOB(FM) San Juan, all Puerto Rico. Hgs: Box 13427,
Santurce, PR. 00908. (809) 725-4020.

Lamb Communications Inc.—Stns: 4 TV. KTVS(TV)
Sterling, Colo.; KSTF(TV) Scottsbluff, Neb.;' WICU-TV
Erie, Pa; and KYCU-TV Cheyenne, Wyo. (All 100%
owned.) Executives: Edward Lamb, chmn of the bd;
Arthur M. Ingram, pres; Bertram Ramlow, treas; Robert
M. Hodgess, corporate sec & gen counsel; Jame M.
McCarthy, asst sec; Kenneth Elkin Jr, asst treas.
Ownership: Lamb Enterprises Inc., 92%. Hgs: 600 Ed-
ward Lamb Bidg. Toledo, Ohio 43604. (419)
241-1254.

Alf M. Landon. Stns —Stns: 4 AM, 1 FM. KIIX(AM)
‘and KTCL(FM) Fort Collins, Colo.; KEDD(AM) Dodge
City, KSCB(AM) Liberal and WREN(AM) Topeka, all
Kansas. (All 100% owned.) Hgs: c/o Radio Station
WREN, Box 1280, Topeka, Kan. 66601.

T.B. Lanford Stns—Stns: 4 AM, 2 FM, 4 TV.
KKTV(TV) Colorado Springs (13.8%); WZST(AM)
Leesburg (74%) and WYOU(AM) Tampa (74%), both
Florida; KALB(AM), KSLI(FM) (both 100%) and KALB-
TV Alexandria, La. (68%); WSLI(AM)-WJFR(FM)
(13.8%) and WJTV(TV) Jackson, Miss. (13.8%);
KCTV(TV) San Angelo, Tex. (100%). Hgs: 605-11
‘Washington St., Alexandria, La. 71301.

Brent Larson Group—Stns: 3 AM, 1 FM. KUUZ(FM)
Nampa, Idaho (100%); KODL(AM) The Dalles, Ore.
(80%); KXA(AM) Seattle (50%) and KEZE(AM)
Spokane (50%), both Washington. Ownership: Brent T.
Larson, pres, 100%. Hgs: c/o First National Broadcast-
ing Corp., 1115 N. Curtis, Boise, Idaho 83703. (208)
888-3011.

Lew Latto Group of Northiand Radio Stations —
Stns: 2 AM, 2 FM. WAKX-FM Duluth and WEVE-AM-FM
Eveleth, both Minnesota; and WAKX(AM) Superior,
Wis. (All 100% owned.) Ownership: Lew Latto, 100%.

Hgs: Northland Building, 410 West Superior St

Duluth, Minn. 55802. (218) 727-7271.

J. Conrad Lavigne Ltd. —See Mid-Canada TV
System.

The LBJ Co.—Stns: 2 AM, 1 FM. KLBJ-AM-FM
Austin, Tex. (100%); WEEL(AM) Fairfax, Va. (100%);
29% of KWTX-AM-FM-TV Waco, which owns 50% of
KBFX-TV Bryan, 75% of KNAL(AM) Victoria, all Texas;
and 23% of KXII(TV) Ardmore, Okla. and of KLFY-TV
Lafayette, La. Ownership: Mrs. Claudia T. Johnson,
49.3%; Lynda Bird Robb, 21.1%; Luci Baines Nugent,
21.1%. CATV. Hgs: Box 1209, Austin, Tex.78767.(512)
474-6543.

.Leake TV inc.—Stns: 2 TV. KATV(TV) Little Rock,

Ark.; KTUL-TV Tulsa, Okla. (Both 100% owned.) James
C. Leake, principal owner, holds 80% interest in
WSTE(TV) Fajardo, PR. Hgs: Box 1887, Muskogee,
Okla. 74401. (918) 683-3281.

Lee Enterprises Inc.—Sins: 1 AM, 1 FM, 5 TV.
WTAD(AM) and WQCY(FM) Quincy, lIl; KGMB-TV
Honolulu; KIMT(TV) Mason City, lowa; KHQA-TV Han-
nibal, Mo. (Quincy, I); KOIN-TV Portland, Ore.; and
WSAZ-TV Huntington, W. Va. Lee -Enterprises also
owns 49.75% of Journal-Star Printing Co., Lincoln,
Neb., which in turn owns 48.86% of KFAB(AM) and
KGOR(FM) Omaha. Executives: Lloyd G. Schermer,
pres; Richard B. Belkin, VP-bcstg: James E. Burgess,
VP nwspr opns; John Stemlar, VP of finance. (See also
Newspaper Crossownership.) Hgs: 130 E. Second St.,
Davenport, lowa 52801.

Lesso Inc.—Stns: KILS(FM) Hays, KSLS(FM) Liberal
and KWLS-AM-FM Pratt, all Kansas. (All 100%
owned.) Ownership: Larry Steckline. Hgs: Box 364,
Hays, Kan. 67601. (913) 628-1064.

The Liggett Broadcast Group—Stns: 3 AM, 5 FM.
WABJ(AM) and WQTE(FM) Adrian, WRDD(AM) and
WHNN(FM) Bay City, and WFMK(FM) East Lansing, all
Michigan; WRRD(AM) and WLOL(FM) Minneapolis;
and WBUF(FM) Buffalo, N.Y. Executives: Robert G. Lig-
gett Jr, pres; Judi Lehman, comptroller; Da Marie
Boyer, pub affrs dir; Daniel F Covell, admin VP; Steve
Church, tech dir. Hgs: Pine Knoll, 185 E. Grand River
Ave., Williamston, Mich. 48895. (517) 349-2040.

Lima Broadcasting Corp.—Stns: 2 AM, 1 FM.
WAAM(AM) Ann Arbor, Mich.; and WIMA-AM-FM Lima,
Ohio. Ownership: Lima Broadcasting is owned by 26
stockholders. Hgs: Box 1150, Lima, Ohio 45802.
(419) 223-2060.

LIN Broadcasting Corp.—Stns: 4 AM, 4 FM, 3 TV.
WAND(TV) Decatur, IIl; WIL-AM-FM  St. Louis;
WBBF(AM) and WMJQ(FM) Rochester, N.;
WFIL(AM) and WUSL(FM) Philadeiphia; KXAS-TV Fort
Worth and KILT-AM-FM Houston; and WAVY-TV
Portsmouth, Va. (All 100% owned) Ownership:
Publicly owned corporation. Executives: Donald A.
Pels, pres/chmn; Morris Berkowitz, VP sec & treas: Ron
E. Graiff, VP-engrg: Walter W. Clark, VP; Dan Clayton,
VP; James DeCaro, VP; William P Eaton Ji, VP; Ed-
ward J. Frech, VP; Barrett Geoghegan, VP; David Ray,
VP; Dickie Rosenfeid, VP; Mauro A. Sardi, VP-adminis-
tration & controller; Arnold S. Blauweiss, asst con-
troller. Firm also is engaged in the radio paging and
communications business. Hgs: 1370 Avenue of the
Americas, New York 10019. (212) 765-1902.

Linder Radio Group—Stns: 4 AM, 2 FM. KTOE(AM)
Mankato, KMHL-AM-FM Marshall, KDMA(AM) Mon-
tevideo, KWLM(AM) and KQIC(FM) Willmar, all Min-
nesota. Ownership: Donald O. Linder, H. Willard Linder.
Hags: Box 838, Willmar, Minn. 56201. (612) 235-1340.

Litchfield Broadcasting Corp. —Stns: 1 AM, 2 FM.
WLOQ(FM) Winter Park, Fla.; and _KLFD-AM-FM
Litchfield, Minn. (All 100% owned.) Hgs: 2615
Brookridge Ave., Minneapolis 55422. (612) 545-3559.

Live Broadcasting—Stns: 2 AM, 1 FM. WCNL-AM-
FM Newport, N.H.; and WKFD(AM) Wickford, R.l. Note:
WKFD(AM) Wickford, R.l, has been sold, subject to
FCC approval. Ownership: Harry Livingston St, Harry
Livingston Jr. and Gary Livingston. Hgs: 1938 Pit-
ts7fi7elgGRd‘. Castleton-on-Hudson, N.Y. 12003. (518)
477-8611.

J.R. Livesay Group —Stns: 3 AM, 3 FM. WHOW-AM-
FM Clinton and WLBH-AM-FM Mattoon, both llinois;
and WERT-AM-FM Van Wert, Ohio. Executives: J.R.
Livesay, pres & gen mgr; JR. Livesay Il, exec VP
Ownership: J.R. Livesay owns 53.34% of WHOW-AM-
FM, 51% of WLBH-AM-FM and 56.67% of WERT-AM-
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FM. J.R. Livesay Il (son of J.R. Livesay) owns 14.86% of
WHOW-AM-FM, 24.6% of WLBH-AM-FM and 32.22%
of WERT-AM-FM. Shirley Herrington (daughter of J.R.
Livesay) owns 14.86% of WHOW-AM-FM, 10% of
WLBH-AM-FM and 5.5% of WERT-AM-FM. Mrs. J.R.
Livesay (wife of pres) owns 16.9% of WHOW-AM-FM.
Donna Wermer owns 5.5% of WERT-AM-FM. Ken L.
Wooddell owns 14.66% of WLBH-AM-FM. Hgs: Box
322, Mattoon, IIl. 61938. (217) 234-6464.

Pirallo Lopez Stns—Stns: 4 AM, 2 FM, 1 TV.
WVEO(TV) Aguadilla, WMIA(AM) Arecibo, WGSX(FM)
Bayamon, WAEL-FM Maricao, WAEL(AM) Mayaguez,
WISO(AM) Ponce and WRAI(AM) San Juan, all Puerto
Rico. Carlos and Manuel Pirallo Lopez. Hqs: 74
Mayaguez St., San Juan, PR. 00917.

Lotus Communications Corp.—Stns: 6 AM, 3 FM.
KRUX(AM) Glendale (Phoenix) and KTKT(AM) Tucson,
both Arizona; KOXR(AM) Oxnard, KWKW(AM)
Pasadena (Los Angeles) and KFSD-FM San Diego, all
California; KENO-AM-FM Las Vegas and KONE(AM)-
KGLR(FM) Reno. Executives: Howard A. Kalmenson,
pres; Benjamin Mehr, sec-treas & ctrir. Hgs: 6777
Hollywood Bivd., Hollywood 90028,

The Lyon Radio Stations—Stns: 3 AM. WRPL(AM)
Charlotte, WKDX(AM) Hamlet and WADE(AM)
Wadesboro, all North Carolina. (All 100% owned.) Prin-
cipal owner: R.A. Lyon. Hgs: Drawer 886, Wadesboro,
N.C. 28170. (704) 694-3969.

M

MacVay-Gensheimer Stns—Stns: 4 AM, 3 FM.
WIVQ(FM) Peru, lll;  WSTL(AM) Eminence, Ky:
WBUK(AM) Portage and WKNX(AM) Saginaw, both
Michigan; KLIK(AM) and KJFF(FM) Jefferson City,
Mo.; and WKTN(FM) Kenton, Ohio. Executive: Robert
Dana MacVay, pres. Ownership: Robert Dana MacVay
and Keith P Gensheimer are the principal
stockholders in all stations, except KLIK and KJFF. Mr.
MacVay is the principal stockholder in KLIK and KJFF.
See Robert Dana MacVay under Newspaper
Crossownership. Hgs: 487 Boutell Drive, Grand Blanc,
Mich. 48439. (313) 694-2775.

Louis J. Malerhofer Stns—Stns: 2 AM, 1 FM.
WHPA(FM)  Hollidaysburg  (90%), WTGC(AM)
Lewisburg (100%) and WKMC(AM) Roaring Spring
(90%), all Pennsylvania. Hgs: 1108 28th Ave., Altoona,
Pa. 16601. (814) 696-1000.

Maine Broadcasting System—Stns: 2 AM, 2 TV.
WLBZ-AM-TV Bangor and WCSH-AM-TV Portland, all
Maine. Principal owners: Henry P Rines Trust, Mary R.
Thompson. Hgs: 1 Congress Square, Portland, Me.
04101.(207) 772-0181.

Malrite Broadcasting Co.—Stns: 5 AM,5 FM, 2 TV.
WBRB(AM) and WLBS(FM) Mount Clemens, Mich.;
KEEY-AM-FM St. Paul; WNYR(AM), WEZO(FM) and
WUHF(TV) Rochester, N.Y.; WCTI-TV New Bemn, NC.;
WHK(AM) and WMMS(FM) Cleveland; and WZUU-
AM-FM Milwaukee. Note: WLBS(FM) Mount Clemens,
Mich. has been sold, subject to FCC approval. Execu-
tives: Milton Maltz, pres; Carl E. Hirsch, exec VP; Tom
L. Bracanovich, VP engrg; John C. Chaffee, VP
progmg; Samuel Miller, asst VP & gen counsel; John R.
Wilson, treas. Principal owner: Milton Maltz. Hgs: The
Cleveland Plaza, Euclid Ave. at East 12th, Cleveland
44115, (216) 781-3010.

Mann Media—Stns: 2 AM, 2 FM. WOKX(AM)-WGLD-
FM High Point and WKIX(AM)-WYYD(FM) Raleigh,

" both North Carolina. (All 100% owned.) Ownership:

Bernard Mann, 60%; Roberta Mann, 40%. Hgs: Box
2808, High Point, N.C. 27261. (919) 887-2621.

Manship Stns—Stns: 2 AM, 1 FM, 2 TV. WJBO(AM),
WFMF(FM) and WBRZ(TV) Baton Rouge, and KRGV-
AM-TV Weslaco, Tex. Ownership: WJBO stations—
D.L. Manship, 30.2%: C.P Manship Jr, 35%. WBRZ —
owned 96% by WJBO licensee. KRGV-TV—jointly
owned by the Messrs. Manship. (See also Newspaper
%oaszslownership.) Hgs: Box 2906, Baton Rouge

Mardikian-Farr-Snell
Pacific Group.

Mark Media Group—See J. Ardell Sink Stns.

Mark/Way Inc.—Stns: 2 AM, 2 FM. KFUN-AM-FM Las
Vegas, NM.; KAKC(AM) and KBEZ(FM) Tulsa, Okla.
(All 100% owned.) Ownership: S. Can Mark, 60%;
Patricia G. Mark, 40%. Hgs: Box 970, Tulsa, Okla.
74101. (918) 743-9877.

Marriott Stns —See First Media Corp.

Marsh Media—Stns: 4 TV. KAVE-TV Carlsbad, NM,;
KVIJ-TV Sayre, Okla.; KVII-TV Amarillo and KVIA-TV Ei

Stns—See the Golden
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Paso, both Texas. (All 100% owned) Ownership:
KAVE-TV and KVIA-TV are owned by Stanley Marsh Il
50%; Michael Marsh, 20%; Tom F Marsh, 10%; Tom F
Marsh Special Trust, 10%; Estelle Marsh Watlington,
10%. KVIJ-TV and KVII-TV are owned by Stanley
Marsh Ill, 37.5%; Michael Marsh, 25%: Estelle Marsh
Watlington, 25%; Tom F Marsh, 12.5%. CATV: 50% in-
lerest in Tolal Television of Amarillo in Amarillo, Tex.
Hgs: Box 13000, Amarilio, Tex. 7910%. (806)
373-1787.

Mathis Stns—Stns: 4 AM, 2 FM. WCPC-AM-FM
Houston, WXTN(AM) Lexington, WSJC-AM-FM Magee
and WSAO(AM) Senatobia, all Mississippi. Owner-
ship: Robin H., Ralph C, and Jeanneite Mathis, J.B.
Skelton Jr. Hgs: Box 426, Magee, Miss. 39111. (601)
849-3426.

M Valley Broadcasting Inc.—Stns: 1 AM, 2
FM. WGLX(AM)-WQLX(FM) Galion and WNDH(FM)
Napoleon, both Ohio. (All 100% owned.) Ownership:
C. Richard McBroom, 50%; H.R. Malone, 50%. Hgs:
Box 111, Napoleon, Ohio 43545. (419) 592-8060.

May Broadcasting Co.—Stns: 2 AM, 2 TV. KGUN-TV
Tucson, Ariz. (100%); KMA(AM) Shenandoah, lowa
(100%); KFAB(AM)-KGOR(FM) and KMTV(TV) Omaha
(AM-FM 48.4%. TV 100%). Ownership: May Bcstg Co.
is a subsidiary of May Seed & Nursery Co. (Frances M.
Rankin, 12.67%: Edward W. May, 6.91%. Hgs: 208 N.
Elm St., Shenandoah, lowa 51603. (712) 246-1020.

Wendell May Stations—Stns: 4 AM, 3 FM.
KNOW(AM) Austin  (100%), KCRS(AM) and
KWMJ(FM) Midland (100%), KCSW(FM) San Marcos
(100%), KSNY(AM) Snyder (32.5%), KVIC(AM) and
KCWM(FM) Victoria (100%), all Texas. Principal
owner: Wendell Mayes Jr CATV. Hgs: Box 2197,
Austin, Tex. 78768. (512) 477-9841.

McClatchy Bcstg Stns—Stns: 4 AM, 3 FM, 2 TV.
KMJ-AM-FM-TV  Fresno, KBEE-AM-FM Modesto,
KFBK(AM)-KAER(FM) Sacramento and KOVR(TV)
Stockton (Sacramento), all California; KOH(AM) Reno.
(See also Newspaper Crossownership.) CATV. Hgs:
21st & Q. Sacramenlo, Calif. 95813. Box 25779,
Sacramento, Calif. 95813.

C.A. McCilure Stations—Stns: 2 AM, 3 FM.
WAGQ(FM) Athens, WCHK-AM-FM Canlon and
WRCG(AM)-WCGQ(FM) Columbus, all Georgia.
Ownership: C.A. McClure, 90%; FK. Brown, 10%.
WAGQ is owned by C.A. McClure, 65%; Charles Gid-
dens, 30%; and FK. Brown, 5%. Hgs: Box 1537, Colum-
bus, Ga. 31902. (404) 324-0338.

McCormick Communications Inc.—Sins: 1 AM, 2
FM. WBNY (FM) Buffalo, N.Y: and WLKW-AM-FM Pro-
vidence, R.I. Ownership: Technical Operations Inc.,
80%: William M. McCormick, pres, 20%. Hags: 1
Beacon St., Boston 02108. (617) 523-2030.

McCoy Broadcasting Co.—Sins: 2 AM, 2 FM, 3 TV.
KLAK(AM) and KPPL(FM) Lakewood, Colo.; KHAW-TV
Hilo, KHON-TV Honolulu and KAI-TV Wailuku, all
Hawaii; KYXI(AM) Oregon City and KGON(FM) Port-
land, both Oregon. Executives: Arthur H. McCoy, chmn
of the bd & pres; George B. Hagar, dir & exec VP Hgs:
7075 West Hampden Ave., Denver 80227. (303)
988-9480.

McGraw-Hill Broadcasting Co. —Stns: 4 TV.
KERO-TV Bakersfield and KGTV(TV) San Diego, both
California; KMGH-TV Denver; WRTV(TV) Indianapolis.
(All 100% owned.) Executives: Norman E. Walt, pres;
John Trzaka, VP-finance & administration; Robert W.
Flanders, VP-engrg; Jack E. Shafer, dir progmg; Robert
P Rimes, dir of creative svcs; Ted V. Barros, dir-pub
affrs; Dennis Fretz, controller. Ownership: McGraw-Hill
Inc, 100%. See Newspaper Crossownership. Hgs:
1221 Ave. of the Americas, New York 10020. (212)
997-1221.

James A. McKenna Radio Stns—Stns: 4 AM, 4 FM.
KQRS-AM-FM  Golden Valley, Minn. {(100%):
WCMB(AM) and WSFM(FM) Harrisburg, Pa. (100%);
WWQM(AM) Madison (100%), WWQM-FM Middleton
(100%), WAWA-FM Milwaukee (32%) and WAWA(AM)
West Allis (32%), all Wisconsin. Note: WAWA-FM Mil-
waukee and WAWA(AM) West Allis, both Wisconsin,
have been sold, subject to FCC approval. Hgs: 1150
17th St., N.W, Washington 20036. ’

McKinnon Stns —Stns: 1 AM, 1 FM, 2 TV. KSON-AM-
FM San Diego; KBMT(TV) Beaumont and Kill(TV) Cor-
pus Christi, both Texas. Ownership: Michael D. McKin-
non and Dan McKinnon, principal owners. Hgs: Box
6669, Corpus Christi, Tex, 78411,

McNaughton Stns—Stns: 4 AM, 4 FM. WCRA(AM)-
WCRC(FM) Effingham, WRMN(AM)-WJKL(FM) Elgin
and WKEI(AM)-WJRE(FM) Kewanee, all lllinois;

WBEV(AM) and WXRO(FM) Beaver Dam, Wis. Owner-
ship: WCRA and WCRC are owned by Joseph E.
McNaughton, 69%; FF McNaughton, 23%. WRMN and
WJKL are owned by Joseph E. McNaughton. 69%:
Alexander McNaughton, 16%; Richard Jakle, 15%.
WKElI and WJRE are owned by Joseph E.
McNaughton, 64%; and George Walker, 36%. WBEV
and WXRO are owned by Kewanee Broadcasting Co.
(WKEI-WJRE), 65%: John Klinger, 20%; and Richard
Jakle, 15%. See Newspaper Crossownership. Hgs:
201 N. Banker, Effingham, 1Il. 62401. (217) 347-7151.

McPherson Media Inc.—Stns: 1 AM, 2 FM.
WVLN(AM) and WSEI(FM) Olney, lIl.; and WRBI(FM)
Batesville, Ind. (All 100% owned.) Has: Drawer L,
Olney, I1l. 62450. (618) 393-2156.

Mercury Broadcasting Inc.—Stns: 2 AM, 1 FM.
WNLC(AM)-WTYD(FM) New London and WWCO(AM)
Walerbury, both Connecticut. Ownership: Joseph
Somersel, 30%; David Swiger, 30%; David Workman,
30%; Thomas Baxter, 10%. Hgs: Box 1031, New Lon-
don, Conn. 06320. (203) 442-5328.

Meredith Broadcasting—Stns: 3 AM, 3 FM, 5 TV.
KPHO-TV Phoenix; WGST(AM) and WPCH(FM) Atian-
ta, WNEM-TV Bay City. Mich.; KCMO-AM-TV and
KCEZ(FM) Kansas Cily, Mo WOW(AM) and
KEZO(FM) Omaha; WTVH(TV) Syracuse, N.Y.. and
WPGH-TV Pittsburgh. (All 100% owned.) Executive:
James Conley, pres. Meredith Broadcasting 1s a divi-
sion of Meredith Corp., Des Moines, lowa, which
publishes, Better Homes & Gardens, S ful
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Dearborn Square, Kankakee, Il 60901. (815)

937-2750.

Mid-America Television Co.—Stns: 2 TV.
KRCG(TV) Jefferson City, Mo.; WEEK-TV Peoria, Iil.
(Both 100% owned) Ownership: Kansas Cily
Southern Industries Inc., 100%. William A. Bates is
pres of Mid-America Television. Hgs: 114 W. Eleventh
St., Kansas Cily, Mo. 64105. (816) 556-0328.

Mid Atlantic Network—Stns: 6 AM, 4 FM. WHYL-
AM-FM Carlisle and WAYZ-AM-FM Waynesboro, both
Pennsylvania; WFVA-AM-FM Fredericksburg (60%),
WSIG(AM) Mount Jackson and WINC(AM)-WRFL(FM)
Winchester, all Virginia; and WELD(AM) Fisher, W.Va.
Controlling ownership: John P Lewis, David P Lewis
and Howard P Lewis. CATV (Virginia systems): Lex-
ington Cable Co., Telaco (Front Royal), Vista Cablevi-
sion Inc. (Buena Vista) and Winchester TV Cable. Hgs:
Box 3300, Winchester, Va. 22601. (703) 667-2224.

Mid-Canada TV System—Stns: 1 AM, 4 TV. CHNB-
TV North Bay, CHRO-TV Pembroke, CKNC-TV Sudbury
and CFCL-AM-TV Timmins, all Ontario. Ownership:
Owned and operated by J. Conrad Lavigne Ltd. Hgs:
Box 620, 681 Pine St. North, Timmins, Ont. P4N 7G3.
(705) 264-4211. .

Farming, consumer books, and is a contract printer.
Hgs: 747 Third Ave, New York 10017. (212)
688-7300.

Metromedia Inc.—Stns: 6 AM, 7 FM, 7 TV.
KLAC(AM)-KMET(FM) and KTTV(TV) Los Angeles,
KNEW(AM) Oakland and KSAN(FM) San Francisco,
all California; WASH(FM) and WTTG(TV) Washington;
WMET(FM) Chicago: WXIX-TV Newport, Ky. (Cincin-
nati); WCBM(AM) Baltimore; WOMC(FM) Detroit;
WTCN-TV Minneapolis; KMBC-TV Kansas City, Mo.;
WNEW-AM-FM-TV  New York; WIP(AM) and
WMMR(FM) Philadelphia; KRLD(AM) Dallas and
KRIV-TV Houston. Ownership: John W. Kluge, 16.4%;
publicly traded. Executives: John W. Kluge, chmn of
bd and pres; Clemens M. Weber, exec VP; Ross Bar-
rett, senior VP; Albert P Krivin, senior VP; Alfred L. Sch-
warltz, senior VP-gen counsel; Thomas J. Dougherty,
VP Metromedia Broadcasting; Mark Austad, VP-pub
affrs; Stanley T. Landow, VP and controller; Mary L.
McKenna, VP-market rsch; Robert A. Maresca, treas.
Metromedia Television: Lawrence P Fraiberg, pres:
Chet Collier, VP-progmg:. Mort Slakoff, VP-creative
svcs. Metromedia Radio: George Duncan, pres. Metro
TV Sales: Thomas J. Tilson, pres. Metro Radio Sales:
Richard J. Kelliher, pres. Metromedia Producers Corp.:
Lennart Ringquist, pres. Metrotape West: Taye Voye,
pres. Other Metromedia divisions: Foster & Kleiser
(outdoor adv); Metro Transil Adverlising; Metromail;
Cole Publications; Ice Capades: Harlem Globetrot-
lers. Hgs: 1 Harmon Plaza, Secaucus, N.J. 07094,
(201) 348-3244.

Metroplex Communications—Stns: 3 FM
WHYI(FM) Fort Lauderdale, Fla.; KEZK(FM) St. Louis;
and KOAX(FM) Dallas. (All 100% owned.) Note: Group
has purchased WWOK(AM) Miami, subject to FCC ap-
proval. Executives: Norman Wain, pres; Robert C.
Weiss, VP Ownership: Norman Wain and Robert C.
Weiss. Hgs: 1717 Ohio Savings Plaza, Cleveland
44114, (216) 566-8080.

Meyer Broadcasting Co.—Stns: 2 AM, 3FM, 4 TV.
KYYA(FM) Billings and KEIN(AM) Great Falls (89%),
both Montana; KFYR-AM-TV and KYYY(FM) Bismarck,
KQCD-TV Dickinson, KIZZ(FM) and KMOT(TV) Minot,
and KUMV-TV Williston, all North Dakota. (All 100%
owned except KEIN.) Executive: William A. Ekberg,
pres. Ownership: William A. Ekberg, 2%; Marietta M.
Ekberg, 91%. CATV. Hgs: Box 1738, Bismarck, N.D.
58501. (701) 223-0900.

Mid-America Broadcasting Co.—Stns: 2 AM, 1
FM. WJVA(AM) South Bend, Ind.; and WCER-AM-FM
Charlotte, Mich. (Al 100% owned.) Ownership:
Charles S. Hayes and Ralph S. Gregory. Hgs: 1129 N.
Hickory, South Bend, Ind. 46615. (219) 234-2222.

Mid America Media—Stns: 6 AM, 4 FM. WKAN(AM)
Kankakee, WQUA(AM) Moline, WIRL(AM) and
WSWT(FM) Peona, all lllinois; WIRE(AM) and
WXTZ(FM) Indianapolis; KRVR(FM) Davenport and
KIOA(AM)-KMGK(FM) Des Moines, both iowa;
WTRX(AM) Flint, Mich. Burreil L. Small, pres; Leslie H.
Small, VP; Stephen B. Small, VP; Howard H. Frederick,
exec dir of bestg: Robert J. Hawkins, exec asst to pres.
CATV: Kankakee TV Cable Co, Kankakee, lIl. Hgs: 6
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Midcontinent Broadcasting Co.—Stns: 2 AM, 3
FM, 3 TV. KDLO-TV Florence, KPLO-TV Reliance,
KELO-AM-FM-TV Sioux Falls and KDLO-FM Water-
town, all South Dakota; and WTSO(AM)-WZEE(FM)
Madison, Wis. CATV. Principals: Joseph L. Floyd, N. L.
Bentson and Edmond R. Ruben, 33 1/3% each. Has.
13th & Phillips Ave., Sioux Falls, S.0. 57102. (605)
336-1100.

Midnight Sun Broadcasters Inc.—Stns: 4 AM, 3
TV. KENI-AM-TV Anchorage, KFAR-AM-TV Fairbanks,
KINY-AM-TV Juneau, and KTKN(AM) Ketchikan, all
Alaska. Alvin O. Bramstedt Sr, pres-gen mgr: R. D.
Jensen, exec VP; Charles M. Gray, VP tech dir; James
C. Fletcher Jr, VP Stockholders: A. O. Bramstedt,
21.3%; Charles M. Gray, 7.93%:; R. D. Jensen, 14.06%;
Merriman H. Holtz Jr, 6.466%. CATV: Ketchikan and
Sitka, both Alaska. Hgs: Box 1160, Anchorage 99510.
(907) 272-7461.

Mid-West Family Stations (formerly Walker Sta-
tions)—Stns: 7 AM, 6 FM. WKKN(AM) Rockford,
WMAY (AM) Springfield and WYFE-FM Winnebago, all
Itinois; WITL-AM-FM Lansing, and WSJM(AM) and
WIRX(FM) St. Joseph, both Michigan; WIZM-AM-FM
La Crosse, WISM-AM-FM Madison and WYTL(AM)-
WOSH(FM) Oshkosh, all Wisconsin. Executive:
William R. Walker, pres. Ownership: William R. Walker,
Joseph D. Mackin, Philip Fisher, Charles D. Mefford.
ggs: BBOX 2058, Madison, Wis. 53701. (608)
1-1481.

Midwest Radio Co.—Stns: 2 AM, 1 FM. WEBC(AM)
Duluth and KQWB-FM Moorhead, both Minnesota;
and KQWB(AM) Fargo, N.D. (All 100% owned.) Owner-
ship: Larry Lakoduk, James Lakoduk, G.|. Lakoduk,
Harold Miller, Henry Patzner. Hgs: Box 2983, Fargo,
N.D. 58102. (218) 236-7900.

Midwest Television Inc.—Stns: 2 AM, 2 FM, 3 TV.
WCIA(TV)  Champaign and  WMBD-AM-TV/
WKZW(FM) Peoria, both lllinois; KFMB-AM-FM-TV
San Diego. (All 100% owned.) Ownership: August C.
Meyer Sr, C.R. Meyer, August C. Meyer Jr. Hgs: 509 S.
Neil St, Champaign, IIl. 61820. (217) 356-8333.

Midwestern Broadcasting Co.—See Paul Bunyan
Network.

Mission Broadcasting Co.—Stns: 4 AM, 2 FM.
KERE(AM) Denver; WWOK(AM) and WJOK(FM)
Miami; WAME(AM) Charlotte, N.C.. KONO(AM) and
KITY(FM) San Antonio, Tex. Note: WWOK(AM) and
WJOK(FM) Miami have been sold, subject to FCC ap-
proval. Jack Roth, pres: George W. Ing, VP & dir of
engrg. Hgs: Box 2338, San Antonio, Tex. 78298. (512)
225-5111.

Moffat Communications Ltd.—Stns: 5 AM, 3FM, 1
TV. CKXL(AM)-CHFM-FM Calgary and CHED(AM) Ed-
monton, both Alberta; CKLG-AM-FM Vancouver, B.C.;
CKY-AM-FM-TV Winnipeg, Man.; and CHAB(AM)
Moose Jaw, Sask. (All 100% owned execpt CHED.
Moffat owns 45% of CHED.) Ownership: J. Ronald
Mitchell, Randall L. Moffat, Donna M. Hardstaff. CATV:
2 CATV systems. Hgs: CKY Building, Polo Park, Win-
nipeg, Man. R3G OL7. (204) 775-0371.

Monroe Broadcasting Inc.—Stns: 3 AM. KEED(AM)
Eugene, Ore.. KGAA(AM) Kirkland and KGA(AM)
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Spokane, both Washington. Ownership: Wesley L.
Monroe and Det Cody. Hgs: c¢/o KGA Radio, S. 6228
Regal Rd. Spokane, Wash. 99203. (509) 448-2311.

The Moody Bible Institute of Chicago —Stns: 4
AM, 7 FM. WRMB (FM) Boynton Beach, WGNB(AM) In-
dian Rocks Beach and WKES(FM) St. Petersburg, all
Florida; WMBI-AM-FM Chicago and WDLM-AM-FM
East Moline, both Illinois; WCRF(FM) Cleveland;
WMBW(FM)  Chattancoga; and  KMBI-AM-FM
Spokane, Wash. Hqs: 820 N. LaSalle St, Chicago
60610. (312) 329-4302.

Mooney Broadcasting Corp. —Stns: 4 AM, 2 FM.
WERC(AM) and WKXX(FM) Birmingham, Ala.;
WBSR(AM) Pensacola, Fla.; WBYQ(FM) Henderson-
ville and WMAK(AM) Nashville, both Tennessee; and
WUNO(AM) San Juan, PR. (All 100% owned.) Execu-
tives: George P Mooney, pres; John A. Bomer, VP: John
W. Bailey, sec. Ownership: George P Mooney, 19.7%;
publicly traded. Hqs: Box 1750, Knoxvile, Tenr.
37901.(615) 546-7272.

Dale G. Moore Stns —Stns: 4 AM, 3 FM. 2 TV. Owns
91.8% of the voting stock of Western Broadcasting Co.
(see listing) and 100% of KIDO(AM) and KNFR-FM
Boise, Idaho. Note: KIDO(AM) and KNFR-FM have
been sold, subject to FCC approval. Hgs: 269 W. Front,
Missoula, Mont. 59806.

Truman A. Morris Stns—Sins: 2 AM, 1 FM.
WCAI(AM) Fort Myers, Fla.; WBEX-AM-FM Chillicothe,
Chio. Ownership: Truman A. Morris owns 51% of
WCAI(AM) and 100% of WBEX-AM-FM. Hgs: clo
Shawnee Bcstg Co. Box 244, Chillicothe, Ohio 45601.

Multimedia Broadcasting Co.(a division of
Multimedia Inc.) —Stns: 4 AM, 3 FM, 8 TV. WMAZ-AM-
FM-TV Macon, Ga.; WWNC(AM) Asheville and
WXINTV) Winston-Salem, both North Carolina;
WLWT(TV) Cincinnati; WFBC-AM-FM-TV Greenville,
S.C. and WBIR-AM-FM-TV Knoxville, Tenn. Note:
Group has sold WBIR-AM-FM and bought WZTV(TV)
Nashville, subject to FCC approval. Executives: Walter
E. Bartlett, pres; Neal W. Branch, VP; A. Bruce
Buchanan, VP; Donald L. Dahiman, VP; William E. Gar-
rison, VP; James M. Hart, VP; James E. Jolley, VP &
sec-treas; Robert L. Rice, VP; Albert H. Sanders Jr, VP;
Douglas A. Smith, VP; James A. Tandy, VP; Richard C.
Thrall, VP Ownership: Frances P Bunnelie, 4.6%; J.
Kelly Sisk, 2.5%; Genevieve L. Sakas, 2.9%; publicly
traded. See also Newspaper Crossownership. Hgs:
Box 2760, Greenville, S.C. 29602. (803) 298-4246.

Multimedia Radio Inc. (a subsidiary of Multimedia
Inc.)—Stns: 3 AM, 3 FM. KAAY(AM) and KEZQ(FM) Lit-
tle Rock, Ark.; WAKY(AM) Louisville, Ky.; KEEL(AM)
and KMBQ(FM) Shreveport, La; and WEZW(FM)
Wauwatosa, Wis. (Milwaukee). Note Group has
purchased WVEZ(FM) Louisvitle, Ky, subject to FCC
approval. Executives: Walter E. Bartlett, pres; A. Bruce
Buchanan, exec VP; James E. Jolley, sec-treas; Gary
R. Fries, VP; Marie B. Gifford, VP; Donald W. Meyers,
VP See also Multimedia Inc. under Newspaper
Crossownership. Hgs: Box 2760, Greenville, S.C.
29602. (803) 298-4246.

Morgan Murphy Stations (Evening Telegram)—
Stns: 1 AM, 1 FM, 5 TV. KTHI-TV Fargo, N.D,;

KVEW(TV) Kennewick, KXLY-AM-FM-TV Spokane and
KAPP(TV) Yakima, all Washington; and WISC-TV
Madison, Wis. Evening Telegram Co. owns 100% of
KTHI-TV and KXLY-AM-FM-TV, and 86.4% of
KVEW(TV) and KAPP(TV). Evening Telegram Co. owns
34.8% of WISC-TV, with an additional 15.2% of the sta-
tion held by Morgan Murphy Estate (equivalent to 50%
negative control). See also Newspaper Crossowner-
ship. Hgs: 1226 Ogden Ave., Superior, Wis. 54880.
(715) 394-4411.

N

Nationwide Communications Inc. (Nationwide
Mutual Insurance Co)—Stns: 3 AM, 4 FM, 3 TV.
WPOC(FM)  Baltimore;  WGAR(AM)-WKSW(FM)
Cleveland and WNCI(FM) Columbus, both Ohio;
WKTQ(AM) and WSHH(FM) Pittsburgh; WATE-TV
Knoxville, Tenn.; WXEX-TV Petersburg (Richmond)
and WLEE(AM) Richmond, both Virginia; WBAY-TV
Green Bay, Wis. (All 100% owned.) Executives:
Charles Fullerton, pres; Clark Pollock, VP & gen mgr;
Willard Hoyt, VP-treas. Hgs: One Nationwide Plaza,
Columbus, Ohio 43216. (614) 227-7676.

Natural Broadcasting System Ltd.—Stns: 2 AM, 1
FM. KNOT-AM-FM Prescott (20%) and KBWA(AM)

Williams, all Arizona. Ownership: C. Dwight Tindle,
chmn & pres, 50%; Eric Hauenstein, exec VP 50%; Tom
Brooks, treas. Has: Box 4227, Mesa, Ariz. 85201. (602)
833-8888.

NBC TV Stations Division & NBC Radio Sta-
tions—Stns: 4 AM, 4 FM, 5 TV. WNBC-AM-TV and
WYNY(FM) New York; WRC-AM-TV and WKYS(FM)
Washington;  WMAQ-AM-TV.  and  WKQX(FM)
Chicago; WKYC-TV Cleveland; KNBR(AM) and
KYUU(FM) San Francisco; and KNBC(TV) Los
Angeles. (All 100% owned.) For a listing of NBC divi-
sions and executives, see section D. Hgs: 30
Rockefeller Plaza, New York 10020. (212) 664-4444

Robert F Neathery Stns—Stns: 4 AM, 3 FM.
KAMS(FM) Mammoth Spring, Ark. (95%); KBHM(AM)
and KIRK-FM Branson (100%), KALM(AM) Thayer
(95%), KWPM-AM-FM West Plains (100%) and
KUKU(AM) Willow Springs (95%), all Missouri. Owner-
ship: Robert F Neathery. CATV. Hgs: Box 589, West
Plains, Mo. 65775. (417) 256-3131.

Newfoundland Broadcasting Co.—Stns: 3 FM, 3
TV. CKOZ-FM and CJWN-TV Corner Brook, CJICN-TV
Grand Falls, CHOS-FM Rattling Brook, CHOZ-FM and
CJON-TV St. John's, all Newfoundiand. Executives: G.
W. Stiding, pres; R. J. Greenspon, gen sls mgr; J.
Heaney, chief engr. Ownership: G. W. Stirling, 100%.
Hgs: Box 2020, St. John's, Nfld. A1C 5S2. (709)
579-5015.

Newh e Broad ing Corp.—Stns: 2 AM, 3FM,
5 TV. WAPI-AM-FM-TV Birmingham, Ala.; KTVI(TV) St.
Louis; WSYE-TV Elmira and WSYR-AM-FM-TV
Syracuse, both New York; and WTPA-FM-TV Har-
risburg, Pa. (All 100% owned.) Note: Group has agreed
to sell its 5 TV stations, pending FCC approval Execu-
tives: E. R. Vadeboncoeur, pres; Robert Miron, exec VP
Ownership: Samuel |, Newhouse, 44.44%; Donald E.
Newhouse, 26.67%; Samuel |. Newhouse Jr, 26.67%;
Mitzi E. Newhouse, 2.22%. CATV. See also Newspaper
Crossownership. Hgs: 1030 James St., Syracuse, N.Y.
13203. (315) 474-3911.

Newport Broadcasting Co.—
vices Inc.

Newport Communications Inc.—Stns: 2 AM, 1 FM.
WLOB(AM) Portland and WLOB-FM Westbrook (Port-
land), both Maine; and WADK(AM) Newport, R..
Ownership: Peter W. Kuyper, 33%; Peter G, Mangone
Jr, 33%. Hgs: 140 Thames St., Newport, R.l. 02840.
(401) 846-5000.

New South Radio Network—Stns: 4 AM, 4 FM.
WVMI(AM)-WQID(FM) Biloxi, WNSL-AM-FM Laurel.
WLSM-AM-FM Louisville and WOKK(AM)-WALT(FM)
Meridian, all Mississippi. Principal owners: Ed Holla-
day and Joseph W. Carson. Hgs: Box 5797, Meridian,
Miss. 39301,

Nininger Stns—Stns: 3 AM, 3 FM. WKYX(AM) and
WKYQ(FM) Paducah, Ky. (100%);: WXBQ-FM Bristal,
Tenn. (92%); WFHG(AM) Bristol, Va. (100%);
WKAZ(AM) and WQBE(FM) Charleston, W. Va.
(100%). Ownership: W.L. Nininger. Has: clo
WFHG(AM) and WXBQ-FM, Box 799, Bristol, Va.
24201.

Noalmark Broadcasting Corp.—Stns: 4 AM, 4 FM.
KELD(AM)-KEZU(FM) E! Dorado and KXOW-AM-FM
Hot Springs, both Arkansas; KCIA(AM) and KYKK(FM)
Humble City. NM.; KOCA(AM) and KKTX(FM) Kilgore,
Tex. (All 100% owned.) Ownership: Edwin B. Alderson
Jr, 20%; William C. Nolan Jr, 14%; Russell Marks, 10%.
Hgs: 510 First National Bank Bidg, El Dorado, Ark.
71730.(501) 862-1031.

Northeast Communications Corp.~Stns: 3 AM, 1
FM.  WABK-AM-FM  Gardiner, Me.. WSPR(AM)
Springfield, Mass.; and WFTN(AM) Franklin, N.H. (All
100% owned.) Ownership: Jeft Fisher, 40%; Phil Fisher,
16%: and Dick Walsh, 15%. Hgs: 63 Chestnut St,
Springfield, Mass. 01103. (413) 732-4182.

Northern TV Inc.—Stns: 2 AM, 1 FM, 2 TV.
KBYR(AM), KNIK-FM, KTVA(TV) Anchorage and
KFRB(AM)-KTVF(TV)  Fairbanks,  all  Alaska.
Stockholders: A. G. Hiebert, 41.325%; and others. Hgs:
Box 2200, Anchorage 99510.

Northwestern College Radio Network—Stns: 4
AM, 5 FM. KNWS-AM-FM Waterloo, lowa; KTIS-AM-FM
Minneapolis; KFNW-AM-FM Fargo, N.D.; KNWC-AM-
FM Sioux Falls, S.D.; and WNWC(FM) Madison, Wis.
(All 100% owned.) Executive: Cornelius Keur, dir of
bestg. Ownership:  Non-profit organization. North-
western College, Roseville, Minn, is the owner and
operator of the nine radio licenses. Hgs: 3003 N. Snell-
ing Ave, Roséville, Minn. 55113. (612) 636-4900.

See Sudbury Ser-
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NTV Enterprises Inc.—Stns: 4 TV. KCNA-TV Albion,
KWNB-TV Hayes Center, KHG!-TV Kearney and
KSNB-TV Superior, all Nebraska. Executive: James D.
Johnson, exec VP & gen mgr. Ownership: John W.
Payne, 10%; Alan M. Oldfather, 16-2/3%; Charles E.
Oldfather, 16-2/3%; Richard H. Oldfather, 16-2/3%;
John M. Crowley, 10%; James D. Johnson, 5%; Payne
Enterprises, 25%. Payne Enterprises is owned as
follows: John W. Payne, 32 1/3%; Charles E. Payne, 32
1/3%; Ronald K. Payne, 32 1/3%; Ruth Payne, 3%. Hgs:
clo KHGI-TV, Box 220 Kearney, Neb. 68847. (308)
743-2494.

The Nutmeg Broadcastlng Co.—Stns: 3 AM.
WLIS(AM) OId Saybrook (51%), WINY(AM) Putnam
(100%), and WILI(AM) Willimantic (100%), all Con-
necticut. Executive: Michael C. Rice, pres. Ownership:
Herbert C. Rice Family Trust, Michael C. Rice, trustee,
100%. Hgs: WILI Radio Station, Box 496, Willimantic,
Conn. 06226. (203) 423-1621.

o

Ocean Coast Properties Inc,—Stns: 2 AM, 1 FM.
WPOR-AM-FM  Portland, Me.; and WFEA(AM)
Manchester, N H. (All 100% owned.) Executives: Phitip
Corper, pres; Robert Gald, VP Ownership: Philip Cor-
per. 20%; Robert Delaney, 20%; Roy Edwards, 20%;
Robert Gold, 20%; Charles Smith, 20%. Hgs: 562 Con-
gress St Portiand, Me. 04101. (207) 773-8111.

Anthony 8. Ocepek—See Armmglon -France-
Gehring-Ocepek Stns.

Ohio Radio Inc.—Stns: 1 AM, 2 FM. WLKR-AM-FM
Norwalk and WRWR-FM Port Clinton, both Ohio. Ex-
ecutives: Annette W. Reider, pres; Clarence H. Streeter,
VP-treas; Keith E. Montgomery, sec. Hgs: Drawer A,
Port Clinton, Ohio 43452, (419) 734-3148.

OK Radio Group Ltd.~—Stns: 3 AM. CJOK(AM) Fort
McMurray, CIOK(AM) St. Paul and CFOK(AM)
Westlock, all Alberta. Ownership: Humford Develop-
ments Ltd. Hgs: Box 1800, Westlock, Alberta TOG
2L0. (403) 342-4421.

Farnell O’'Quinn Stns—Stns: 3 AM, 1 FM.

WULF(AM) Aima (80%), WUFE(AM) Baxley (80%) and

WUFF-AM-FM Eastman (100%), all Georgia. CATV:

System in Jesup, Ga. (50%). Hgs: Box 389, Baxley, Ga.
1513. .

Orion Broadcasting Inc,—Stns: 2 AM, 1 FM, 5 TV,
WFIE-TV Evansville, Ind., WMT-AM-FM-TV Cedar
Rapids, lowa; WAVE-AM-TV Louisville, Ky: WJMN-TV
Escanaba, Mich.; and WFRV-TV Green Bay, Wis. Ex-
ecutives: Mrs. Jane Morton Norton, honorary chmn of
the bd; Mary Norton Shands, chmn of the bd; T. Ballard
Morton, pres; Ralph S. Jackson, exec VP; H. Lee
Browning, VP; James M. Caldwell, VP; Willodyne
Miller, sec; George D. Brown, treas. Hqs: Box 32970,
Louisville, Ky. 40232, (502) 585-2201.

Ostrander-Wilson Stns—Stns: 3 AM, 1 FM. KBLE-
AM-FM Seattle, KARI(AM) Blaine, both Washington;
KASA(AM) Phoenix. L. N. Ostrander and G. A. Wilson
each own 50% of KBLE and KASA stations, and 33% of
KARI. Hgs: 114 Lakeside Ave., Seattle 98122.

Outlet Broadcasting—Stns: 3 AM, 2 FM, 4 TV.
KIQQ(FM) Los Angeles; WTOP(AM) Washington;
WDBO-AM-FM-TV Orlando, Fla.; WCMH-TV -Colum-
bus, Ohio; WJAR-AM-TV Providence, R.l.; and KSAT-
TV San Antonio, Tex. (All 100% owned.) Ownership:
The Outlet Co. Hgs: 176 Weybosset St., Providence,
R.. 02903. (401) 751-5700.

Buck Owens Stns —Stns: 2 AM, 2 FM. KNIX(AM)
Tempe and KNIX-FM Phoenix, both Arizona;
KUZZ(AM) and KKXX(FM) Bakersfield, Calif. Execu-
tives: Alvis E. Owens Jr, pres; Michael L. Owens, VP;
Dorothy Owens, sec. Hgs: Box 15040, Phoenix 85060.
(602) 966-6236.

P

Pacific FM Inc.—Stns: 2 AM, 2 FM. KIQI(AM) and
KIOI(FM) San Francisco; KIKI(AM) and KPIG(FM)
Honolulu. (All 100% owned.) Ownership: James J.
Gabbert. Hgs: 700 Montgomery St. San Francisco
94111. (415) 956-5101.

Pacifica Foundation Inc.—KPFA(FM) Berkeley,
KPFB(FM) Berkeley and KPFK(FM) Los Angeles, all
California; WPFW(FM) Washington; WBAI(FM) New
York; KPFT(FM) Houston. (All noncommercial
licenses.) Executives: Jack O'Dell, chmn; Kenneth V.
Jenkins, pres; Oscar Hanigsberg, treas; Joe!
Kugelmass, exec dir; Debra Kaufman, admin asst; Bill
Stein, Pacifica Program Service. Pacifica Foundation
also operates Pacifica National News Service and
Bureau, Washington; Pacifica Program Service and
Pacifica Tape Library, Los Angeles. Hqs: Box 8455,
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Universal City, Calif. 91608. (213) 479-0991.

Palmer Broadcasting Co.—Stns: 3 AM, 3 FM, 2 TV.
WNOG(AM) and WCVU(FM) Naples, Fla.; WOC-AM-
TV, KIIK(FM) Davenport and WHO-AM-TV, KLYF(FM)
Des Moines, toth lowa. Note: Group has purchased
KDAL-TV Duluth, Minn., subject to FCC approval. Ex-

- ecutive: Robert H. Harter, pres. Ownership: Principally
owned by Daniel D. Palmer trust. Hgs: 805 Brady St.,
Davenport, lowa 52803,

Park Broadcasting Inc.—Stns: 7 AM, 7 FM, 7 TV.
WBMG(TV) Birmingham, Ata.; KRSI(AM) and
KFMX(FM) St. Louis Park, Minn.; WHEN(AM)-
WONO(FM) Syracuse and WUTR(TV) Utica, both New
York; WNCT-AM-FM-TV Greenville, N.C.. KWJJ(AM)
and KJIB(FM) Portland, Ore.; WNAX(AM) Yankton,
S.D.. WDEF-AM-FM-TV Chattanooga and WJHL-TV
Johnson City, both Tennessee; WTVR-AM-FM-TV
Richmond and WSLS-TV Roanoke, both Virginia; and
KEZX(FM) Seattle. Roy H. Park, pres (sole owner):
John B. Babcock. exec VP: Conrad C. Fink, exec VP-
administration; Wright M. Thomas, VP-finance; Roger
R. Turner, VP-radio; Roy H. Park Jr, VP-prom; Robert D.
DiMattina, treas. See also Newspaper Crossowner-
ship. Hgs: Box 550, Terrace Hill, Ithaca, N.Y. 14850.
(607) 272-9020.

Park City Communications Inc.—Sins: 1 AM, 2
FM. WEZN(FM) Bridgeport, Conn.; WFTQ(AM) and
WAAF(FM) Worcester, Mass. (All 100% owned.) Ex-
ecutive: Richard A. Ferguson, pres. Ownership:
Richard A. Ferguson, 25%; Robert L. Williams, 14%;
Steven Marx, 10%. Hgs: Park City Plaza, Bridgeport,
Conn. 06604. (203) 366-9321.

The Patten Corp.—Stns: 3 AM, 3 FM. KLNT(AM) and
KLNQ-FM Clinton, lowa; WKHM(AM)/WJOX-FM
Jackson and WMPX(AM) Midland, both Michigan; and
WYXE(FM) Sun Prairie (Madison), Wis. Ownership: M.
P Patten, Employee’s Stock Ownership Trust (ESOT).
Hgs: Box 2150, 27200 Lahser Road, Southfield, Mich.
48037. (313) 353-4520.

Pembrook Pines Inc. —Stns: 2 AM, 1 FM.
WELM(AM)-WLVY(FM) Elmira and WACK(AM)
Newark, both New York. Executives: Robert Pfuntner,
pres; Ernest Poltz, VP; Henry Goldman, VP & gen mgr;
Dixie Jones, comptroller. Hqs: Pembrook Pines, Box
211, Wellsville, N.Y. 14895, (716) 593-2247.

Plains Television Corp.—Stns: 2 TV. WICD(TV)
Champaign and WICS(TV) Springfield, both Illinois.
(All 100% owned.) Ownership: Andrew Burger & Her-
bert Scheftel, voting trustees, 50%: H. & E. Balaban
Corp. 50% (see Balaban Stns). CATV. Hgs: 2680 E.
Cook St., Springfield, ill. 62703.

Plough Broadcasting Co.—Stns: 5 AM, 5 FM.
WPLO(AM) and WVEE(FM) Atlanta; WCAO(AM) and
WXYV(FM) Baltimore; WJJD(AM) and WJEZ(FM)
Chicago; WMPS(AM) and WHRK(FM) Memphis;
WQXM(FM) Clearwater and WSUN(AM) St.
Petersburg, both Florida. Executives: H. Wayne Hud-
son, pres; Craig Scott, VP-progmg: Ed Crump, VP-pub
affrs; LS. Stevens, VP-engrg. Ownership: Plough
Broadcasting Co. is wholly owned by Plough Inc., a
subsidiary of Schering-Plough Corp. Hgs: 112 Union,
Memphis 38103. (901) 525-6868.

Post Corp. Stns—Stns: 2 AM, 1 FM, 5 TV. KBIZ(AM)
Ottumwa, lowa; WLUC-TV Marquette, Mich.;
KTVO(TV) Kirksville, Mo. (Ottumwa, lowa); WOKR(TV)
Rochester, N.Y.; WAYY(AM) Chippewa Falls,
WAXX(FM)/WEAU-TV Eau Claire and WLUK-TV Green
Bay, all Wisconsin. (All 100% owned.) Ownership: V. I.
Minahan, 14.2%. See also Newspaper Crossowner-
ship. Hgs: Box 59, Appleton, Wis. 54912, (414)
733-4411.

Post-Newsweek Stations Inc.—Stns: 4 TV. WFSB-
TV Harttord, Conn.; WJXT(TV) Jacksonville and
WPLG(TV) Miami, both Florida; and WDIV(TV) Detroit.
Executive: Joel Chaseman, pres. Ownership: Post-
Newsweek Stations is a subsidiary of the publicly
traded Washington Post Co. See also Newspaper
Crossownership. Hgs: 2139 Wisconsin Ave. NW,
Washington 20007. (202) 342-3800.

The Potter Group—Stns: 3 AM, 1 FM. WATA(AM)
Boone, WDSL(AM) Mocksville and WKBC-AM-FM
North Wilkesboro, all North Carolina. Ownership: Doris
B. Potter, 50%; Roland B. Potter, 50%. CATV. Has: Box
938, North Wilkesboro, N.C. 28659. (919) 667-2221.

Prairieland Stns—Stns: 3 AM, 3 FM. WILY(AM)-
WRXX(FM) Centralia, WDZ(AM)-WDZQ(FM) Decatur
and WIZZ(AM)-WLAX(FM) Streator, all illinois. Owner-
ship: Steve Bellinger Hqgs: 265 S. Park St., Decatur, lIl.
62523. (217) 423-9744.

Prime Time of Alaska Inc.—Stns: 2 AM, 1 FM.

KYAK(AM)-KGOT(FM) Anchorage and KIAK(AM) Fair-
banks, both Alaska. Ownership: Robert Brown,
38.33%; Martin Hamstra, 28.33%; George Akers,
26.67%; William Lucas, 16.67%. Hqgs: 2800 East
Dowling Road, Anchorage 99507. (907) 344-2522.

Prince George Broadcasting Ltd.—Stns: 4 AM.
CIFJ(AM) Fort St. James, CIFL(AM) Fraser Lake,
CJCHAM) Prince George and CIVH(AM) Vanderhoof,
all British Columbia. (All 100% owned.) Ownership: R.
A East, 27%; S. W. Davis, 27%. CATV. Has: 1470 Third
Ave. (Box 758), Prince George, B.C. V2M 1G7. (604)
564-2524.

Progressive Publishing Co.—Stns: 3 AM, 3 FM.
WMIB(AM) Marco Island and WRGIHFM) Naples, both
Florida; WCPA-AM-FM Clearfield and WDAD(AM)-
WQMU(FM) Indiana, both Pennsylvania. (All 100%
owned.) W. K. Ulerich, chmn of Progressive Publishing
Co., owns 100% of WMAJ(AM) and WXLR(FM) State
College, Pa. See also Newspaper Crossownership.
Has: Box 291, Clearfield, Pa. 16830. (814) 765-5051.

Pulitzer Publishing Co. Stns—Stns: 1 AM, 5 TV.
WTEV(TV) New Bedford, Mass. (Providence, R.):
KSD-AM-TV St. Louis: KETV(TV) Omaha; KOAT-TV
Albuquerque, NM.; and WGAL-TV Lancaster, Pa. Ex-
ecutives: Joseph Pulitzer, pres; Harold Grams, VP-
bestg. Ownership: Pulitzer Publishing Co., 100%. See
also Newspaper Crossownership. Hgs: 1111 Olive St.,
St. Louis 63101. (314) 421-5055.

Q

Q Broadcasting Ltd.—Stns: 3 AM, 1 FM, 1 TV.
CKMK(AM) MacKenzie, CKPG-AM-TV Prince George
and CHOM-AM-FM Vancouver, all British Columbia.
Hags: 1134 Burrard St., Vancouver, B.C. V6X 1Y8. (604)
682-3141.

R

Radio IWC Ltd. —Stns: 2 AM. 1 FM. CFGM(AM)
Richmond Hill, CHOK(AM) Sarnia and CILQ-FM
Toronto, all Ontario. (All 100% owned.) Ownership: J.
Allan Slaight, Allpak Products Ltd. and Joseph J.
MacBrien. CATV. Hgs: Suite 3020, 2 Bloor St. East,
Toronto M4W 1A8. (416) 967-2771.

Radio Megantic Ltee.—Stns: 3 AM. CJLP(AM) Dis-
raeli, CKFL(AM) Lac Megantic and CKLD(AM) Thet-
ford Mines, all Quebec. Hags: 327 Ave. Labbe, Thetford
Mines, Que. G6G 5S3. (418) 335-7533.

Radio Nord Inc.—Stns: 4 AM, 1 TV. CHAD(AM)

. Amos, CKLS(AM) La Sarre, CKRN-AM-TV Rouyn and

CKVD(AM) val d'Or, all Quebec. Executive: Alain
Gourd, pres. Hgs: Box 70, Rouyn, Que. J9X 5C2. (819)
762-0741.

Radio South Inc.—Stns: 2 AM, 1 FM. WARF(AM)
Jasper and WTUG-AM-FM Tuscaloosa, both Alabama.
Ownership: Houston L. Pearce, Charles R. Wiggins,
Fred H. Davis. Hgs: 400 Third Ave.. Jasper. Ala. 35501.
(205) 221-2222.

Rahall Communications —Stns: 4 AM, 1 FM, 1 TV.
WVOJ(AM) Jacksonville and WTSP-TV Largo, both
Florida; WNDE(AM) and WFBQ(FM) Indianapolis;
WKAP(AM) Allentown, Pa.; and WWNR(AM) Beckley,
W.Va. Executive: Alan Henry, pres. Ownership: Rahall
Communications is a division of Gulf Broadcast Group
(see listing). Hgs: Box 14000, St. Petersburg, Fla.
33733.(813) 577-1111.

Rau Radio Stations Inc.—Stns: 6 AM, 6 FM.
WDOV(AM) and WDSD(FM) Dover, Del.; WNAV-AM-
FM Annapolis and WARK(AM)-WWCS(FM) Hagers-
town, both Maryland; WBBB(AM) and WPCM(FM)
Burlington-Graham, N.C.; WATO(AM) and WUUU(FM)
Oak Ridge, Tenn; and WPDX-AM-FM Clarksburg,
W.Va. Executives: Henry Rau, chmn of the bd; Lloyd S.
Smith, pres; Patrick H. Kelly, treas-sec. CATV:
Delaware Teleservice Co., Dover, Del. Has: Suite 716,
2100 M St. N.W, Washington 20037. (202) 296-3900.

Reeves Telecom Corp.—Stns: 2 AM, 2 FM. WITH-
AM-FM Baltimore; WKEE-AM-FM Huntington, W.Va.
(All 100% owned.) Ownership: Hazard E. Reeves,
chmn of the bd, 13.82%; J. Drayton Hastie, pres, 2.09%.
Hqs: 615 Wesley Drive, Charleston, S.C. 29407. (803)
571-1460.

Regional Broadcasters Group—Stns: 5 AM, 4 FM.
WGRD-AM-FM Grand Rapids and WTRU(AM)
Muskegon, both Michigan; WAAL(FM) Binghamton
and WKNY(AM) - Kingston, both New York:
WMGW(AM)-WZPR(FM) Meadvilie and WPIC(AM)-
WYFM(FM) Sharon, both Pennsylvania. Executives:
A.B. Martin, pres; F Tascone, exec VP; E.A. Bernstein,
VP-gen mgr. Hgs: 212 Fair St., Kingston, N.Y. 12401.
(914) 339-5505.
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The Result Radio Group—Stns: 2 AM, 2 FM. KBRF-
AM-FM Fergus Falls and KAGE-AM-FM Winona, both
Minnesota. Executive: Jerry Papenfuss, pres. Owner-
ship: Jerry Papenfuss owns 80% of KBRF-AM-FM and
100% of KAGE-AM-FM. Len De Somer owns 10% of
KBRF-AM-FM. Rick Bakalars owns 10% of KBRF-AM-
FM. Hgs: Box 767, Winona, Minn. 55987.

Rex Broadcasting Corp.—Stns: 2 AM, 1 FM.
KCUB(AM) Tucson, Ariz.; KROD(AM) and KLAQ(FM)
El Paso. Ownership: Jim Slone, 62.5%; Robert
Chandler, 12.5%; Thomas Chandler, 12.5%; Phillip
Richardson, 12.5%. Hgs: Box 50006, Tucson, Ariz.
85703. (602) 887-1000.

James Rivers Stns—Stns: 2 AM, 2 FM. WJIZ(FM)
Albany,  WMJM(AM)-WFAV(FM)  Cordele  and
WTJH(AM) East Point, all Georgia. James Rivers, pres;
Sara J. Howell, bus mgr; Bill Goodson, natt and rgnl sls
magr. Hgs: 20th Ave. at Owens St., Cordele, Ga. 31015.

Riverside Broadcasting Co.—Stns: 2 AM, 1 FM.
KATY(AM) San Luis Obispo, Calif; KVLG(AM) and
KMUZ(FM) La Grange, Tex. Ownership: Victor
Armstrong, Seymour Berns, Robert Heumann, Robert
Lewine. Hgs: Box 841, San Luis Obispo, Calif. 93401.
(805) 543-1340.

RKO General Inc.—Stns: 6 AM, 6 FM, 4 TV. WOR-
AM-TV and WXLO(FM) New York; WRKO(AM),
WROR(FM) and WNAC-TV Boston; WGMS-AM-FM
Bethesda, Md.-Washington; WAXY(FM) Fort Lauder-
dale, Fla: WFYR(FM) Chicago; WHBQ-AM-TV
Memphis; KFRC(AM) San Francisco; KHJ-AM-TV and
KRTH(FM) Los Angeles. (All 100% owned.) Owner-
ship: RKO General Inc. is wholly owned by General
Tire & Rubber Co. Officers of RKO General: Thomas F
O'Neil, chmn; John B. Poor, vice chmn of bd; Frank
Shakespeare, pres. Officers of RKO General (in chg of
bestg division): Robert L. Glaser, pres (television);
Dwight Case, pres (radio). CATV: RKO General Inc.
owns 97% of Cablecom-General Inc. Hgs: 1440
Broadway, New York 10018. (212) 764-7000.

Roberts Broadcasting Inc.—Stns: 2 AM, 2 FM.
WJIMS(AM) and WIMI(FM) Ironwood, ‘Mich.; and
WJIMT-AM-FM Merrill, Wis. (All 100% owned.) Owner-
ship: W. Donald Roberts Jr. 100%. Hqgs: Route 2, Box
106 A, Lac du Flambeau, Wis. 54538. (715)
588-3852.

E. O. Roden Stns—Stns: 5 AM, 4 FM. WBOP(AM)

and WTKX(FM) Pensacola, Fla. (44%); WBIP-AM-FM

Booneville (100%), WGCM(AM)-WTAM(FM) Gulfport

(45%), WOKJ(AM)-WJIMI(FM) Jackson (45%) and

WTUP(AM) Tupelo (48%), all Mississippi. Hgs: ¢/o Tri-

Cities Broadcasting Co., Box 3320, Jackson, Miss.
207.

Rodgers Group—Stns: 2 AM, 1 FM. KKZZ(AM) and
KOTE(FM) Lancaster, Calif.. and WBIS(AM) Bristol,
Conn. (All 100% owned.) Ownership: David Rodgers,
100%. Hgs: 1021 Farmington Ave. Bristol, Conn.
06010. (203) 583-9265.

Rollins Inc.—Stns: 5 AM, 1 FM, 3 TV. Rollins Broad-
casting of Delaware Inc. (Paul H. Downs, VP):
KDAY(AM) Santa Monica, Calit; WAMS(AM)
Wilmington, Del.; WBEE(AM) Harvey, lIl.; WRAP(AM)
Norfolk, Va.. WCHS(AM) and WBES(FM) Charleston,
W.Va. Rollins Telecasting Inc. (William P Eaton Jr, VP):
WEAR-TV Pensacola, Fla.; WPTZ(TV) North Pole, N.Y.
and WCHS-TV Charleston, W.Va. Ownership: publicly
traded Rollins Inc. (parent corporation). John Janas,
VP CATV: Rollins Cablevue Inc., New Castle county,
Del.,and Community TV Systems Inc., Branford, Conn.
Hgs: Box 647, Atlanta 30301,

Rosenbaum-Smylie Stns—Stns: 3 TV. WCFT-TV
Tuscaloosa, Ala.; KYEL-TV Yuma, Ariz.; and WDAM-TV -

- Laurel, Miss. S.A. Rosenbaum, 11.1%; W.S. Smylie Jr.

estate, 10.4%; Mrs. William S. Smylie Jr, 17%; and
others. Mr. Rosenbaum also owns 11.5% of WTOK-TV
Meridian, Miss. Hgs: c/o Chapman TV of Tuscaloosa
Inc., Box 1978, Hattiesburg, Miss. 39401. (601)
544-4730.

Ray H. Rosenblum Stns —Stns: 2 AM, 1 FM. WMOA-
AM-FM Marietta, Ohio; and WACB(AM) Kittanning, Pa.
(All 100% owned.) Hgs: c/o WMOA Radio, Box 708,
Marietta, Ohio 45750. (614) 373-1490.

Paul H. Rothfuss —See Confer-Rothfuss Stns.

R.W. Rounsaville Stations—Stns: 4 AM, 3 FM.
WSNY(AM)-WAIV(FM)  Jacksonville, WLOF(AM)-
WBJW(FM) Orlando and WDAE(AM)-WJYW(FM)
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Tampa, all Florida; and WVOL(AM) Berry Hill, Tenn.
‘Note: WDAE(AM) Tampa, Fla. has been sold, subject
to FCC approval. Executive: R. W. Rounsaville, pres &
chmn of the bd. Hgs: 3220 Peachtree Rd., Atlanta
30305. (404) 261-3000.

Rust Communications Group—Stns: 5 AM, 5 FM.
WPTR(AM) Albany, WHAM(AM)-WHFM(FM)
Rochester and WFLY(FM) Troy, all New York:
WAEB(AM)-WXKW(FM) Allentown and WNOW(AM)-
WQXA(FM) York, both Pennsylvania; WRNL(AM) and
WRXL(FM) Richmond, Va. Ownership: William F. Rust
Jr, 50.3%, and others. Hgs: Box 1378, Leesburg, Va.
22075. (703) 777-7550.

Rust Craft Broadcasting Co.—Stns: 6 AM, 5 FM, 6
TV. WJKS-TV Jacksonville and WSOL(AM) Tampa,
both Florida; WRDW-TV Augusta, Ga.. WEYI-TV
Saginaw, Mich., WWOL-AM-FM Buffalo and WROC-
AM-TV, WPXY(FM) Rochester, both New York; WSTV-
AM-TV  and WRKY(FM) Steubenviile, Ohio;
WRCP(AM)-WSNI(FM) Philadelphia and WPIT-AM-
FM Pittsburgh; WRCB-TV Chattanooga. Executives:
Jack N. Berkman, vice chmn; Marshall L. Berkman,
pres; Ralph E. Becker exec VP-bcstg; Thomas B.
Sheally, mgr of engrg; James C. McCreary, ctrir;
Martha Sabo, asst sec & admin asst. Owned 100% by
Rust Craft Greeting Cards Inc, whose principal
stockholders are Louis, Jack N., and Allen H. Berkman
and others. Note: Ziff Corp. has agreed to acquire Rust
Craft Greeting Cards Inc. The acquisition has been ap-
proved by the FCC. Hgs: 700 Porter Bidg, Pittsburgh
15219, (412) 288-0920.

S

Russ Salter Stns—Stns: 3 AM, 2 FM. WIPC(AM)
Lake Wales, Fla. WFVR(AM)/WKKD-FM Aurora,
WRWC(FM) Rockton and WBEL(AM) South Beloit, all
lllinois. (All 100% owned.) Ownership: Russell G.
Salter and members of family own 100% of stock. Cor-
poration name is Salter Broadcasting Co. Hgs: 1884
Plain Ave., Aurora, lll. 60505. (312) 898-6668.

S -Ruft Stati —Slng. 4 AM. KTRN(AM)
Wichita Falls and KIXZ(AM) Amarillo, both Texas;
KELI(AM) Tulsa, Okla.; KHOG(AM) Fayetteviile, Ark, C.
A. Sammons, 80%: Raymond Ruff, 20%.

San Juan Racing Association Inc.—See SJR
Communications inc.

Schurz Communications inc.—1 AM. 1 FM, 2 TV.
WSBT-AM-TV and WWJY(FM) South Bend, ind.; and
WDBJ-TV Roanoke, Va. (All 100% owned.) CATV. See
also Newspaper Crossownership. Hgs: 225 W. Colfax
Ave., South Bend, Ind. 46626. (219) 287-1001.

Sconnix Group Broadcasting Inc.—Stns: 3 AM. 3
FM. WOCB(AM) and WSOX-FM West Yarmouth,
Mass.; WLNH-AM-FM Laconia, NH.; WDOS(AM) and
WSRK(FM) Oneonta, N.Y. (All 100% owned.) Owner-
ship: Scott R. McQueen, Theodore E. Nixon, Randall T.
Odeneal and Alfred W. Hill. Executives: Scott R. Mc-
Queen, pres; Theodore E. Nixon, exec VP; Randall T
Odeneal, VP-finance; Alfred Hill, VP-progmg. Hgs:
Parade Road, Laconia, N.H. 03246. (603) 524-1323.

Scripps-Howard Broadcasting Co.—Stns: 2 AM,
1 FM, 6 TV. WPTV(TV) West Palm Beach, Fla.; KBMA-
TV Kansas City, Mo.. WCPO-TV Cincinnati and
WEWS(TV) Cleveland; KTEWI(TV) Tulsa, Okla.;
WNOX(AM) Knoxville and WMC-AM-FM-TV Memphis,
both Tennessee. Executives: Jack R. Howard, bd chmn
(200 Park Ave, New York 10017); Donald L. Perris,
pres (3001 Euclid Ave., Cleveland 44115); Mortimer
C. Watters, chmn of exec committee. Hgs: 1100
genlral Trust Tower, Cincinnati 45202. (513) 621-
130.

Seaton Stns—Stns: 3 AM, 1 FM, 1 TV. KHAS-AM-TV
Hastings, Neb.; KMAN(AM)-KMKF(FM) Manhattan and
KGGF(AM) Coffeyville, both Kansas. Note: Group has
purchased KFYO (AM) Lubbock, Tex., subject to FCC
approval. Ownership: KHAS-TV, Seaton Publishing
Co., 51.7%; Morrison-Quirk Grain Corp., 3.55%; D. H.
Meves, 4.15%; Duane L. Watts, 1.1%, and others.
Seaton Publishing Co. is owned by Richard M. Seaton,
Gladys D. Seaton, Donald R. Seaton, and others. Hgs:
Box 853, Coffeyville, Kan. 67337,

Security Broadcasting Inc.—Stns: 4 AM, 3 FM.
KGMR-AM-FM Jacksonville, Ark.. WXOK(AM) Baton
Rouge, WNNR(AM) New Orleans and WXEL(FM)
Slidell, all Louisiana; KTRM(AM) and KALO(FM) Beau-
mont, Tex. Note: KGMR-FM has an application pend-

ing to change its call letters to KEZQ(FM). Ownership:
Ed Muniz, Ben Bridgeman, Michael O'Keefe. Hgs:
Grand Hotel, 12th Floor, 1500 Canal St. New Orleans
70140. (504) 581-5777.

Seehafer Broadcasting Corp.—Stns: 3 AM.
WGEZ(AM) Beloit, WOMT(AM) Manitowoc and
WXCO(AM) Wausau, all Wisconsin. (Al 100% owned.)
Ownership: Don Seehafer, 100%. Hgs: 410 N. 10th St.,
Manitowoc, Wis. 54220. (414) 682-0351.

Selkirk Holdings Ltd.—Stns: 7 AM, 1 FM. 3 TV.
CFAC-AM-TV  Calgary, CJCA-AM-FM Edmonton,
CFGP(AM) Grande Prairie and CJOC-AM-TV
Lethbridge, all Alberta, CKWX(AM) Vancouver,
CJIiB(AM) Vernon and CJVI(AM) Victoria, all British
Columbia; and CHCH-TV Hamilton, Ont. Selkirk Hold-
ings Ltd. also owns 41.03% of CHAN-TV Vancouver
and CHEK-TV Victoria, both British Columbia; and
33.3% of CHBC-TV Kelowna, B.C. Selkirk Hoidings Ltd.
holds minority interests in four AM and four FM sta-
tions in Great Britain operated by the following com-
panies: London Broadcasting Co. (LBC), London
(46.03%); Radio Victory, Portsmouth (15.47%);
Beacon Radio, Wolverhampton (30.56%); and Radio
Forth, Edinburgh (26.38%). Executive: Ken Baker, VP-
opns. Has: Suite 710, 102 Bloor St. West, Toronto M5S
1N3. (416) 967-5550.

Shamrock Development Corp.—Stns: 1 AM, 3 FM.
WDIZ(FM) Orlando, Fla., WEJL(AM) and WEZX(FM)
Scranton, Pa.; and WQFM(FM) Milwaukee. Principal
owners: William R. Lynett, James J. Haggerty, Edward
J. Lynett, George V. Lynett. See also Newspaper
Crossownership. Hgs: 149 Penn Ave. Scranton, Pa.
18501. (717) 348-9103.

Shenandoah Valley Broadcasting Co.—Stns: 2
AM, 1 FM. WLVA(AM) Lynchburg and WKDW(AM)-
WSGM(FM) Staunton, both Virginia. (All 100% owned.)
Ownership: Brice A. Miller, pres, 52.94%. Hqs: Box
2189, Staunton, Va. 24401. (703) 886-2376.

Sheridan Broadcasting Corp.—Stns: 3 AM. 1 FM.
WILD(AM) Boston; WUFO(AM) Amherst, N.Y:
WYJZ(AM) and WAMO(FM) Pittsburgh. Ownership:
Ronald Davenport, chmn, 68.42%; Paul W. Yates, pres,
16%; and others. Sheridan Broadcasting also owns
49% of the Mutual Black Network. Hgs: 1811 Bivd. of
the Allies, Pittsburgh 15219. (412) 281-6747.

Sigmor Corp.—Stns: 4 AM, 2 FM. KTON-AM-FM

Belton, KRYS(AM) Corpus Christi, KXOL(AM) Forl

Worth and KBUC-AM-FM San Antonio, all Texas.

Ownership: Tom E. Turner Sr. Mary Turner, Tom Turner

5125!%5 Box 20267, San Antonio, Tex. 78220. (512)
-9191.

Sinclair Broadcasting—Stns: 3 AM, 1 FM.
WCVL(AM) and WLFQ(FM) Crawfordsville, Ind.;
WHNE(AM) Portsmouth and WANT(AM) Richmond,
both Virginia. (All 100% owned.) Ownership: John
Sinclair, 100%. Hgs: Box 603, Crawfordsville, Ind.
47933. (317) 362-8200.

J. Ardell Sink Stns (Mark Media Group) —Stns: 3
AM. WKYK(AM) Burnsville and WCSL(AM) Cherryville,
both North Carolina; WKHJ(AM) Holly Hill, S.C.
Ownership: J. Ardel Sink, pres & treas, 75%; Remelle
K. Sink, VP & sec. 25%. Hgs: Mark Media Bldg, 715 E.
Main St., Burnsville, N.C. 28714. (704) 682-6221.

Sis Radio Inc.—Stns: 2 AM, 2 FM. WAPE(AM)
Jacksonville and WIYD-FM Palatka, both Florida;
WAYS(AM) and WROQ(FM) Charlotte, N.C. Owner-
ship: Stanley N. Kaplan, pres, 23%; Harriet A. Kaplan,
sec-treas, 57%. Hqs: 400 Radio Road, Charlotte, N.C.
28216. (704) 392-6191

Sisk Broadcasting Co.—Stns: 5 AM, 2 FM.
WKEA(AM) Scottsboro and WVSA(AM) Vernon, both
Alabama; WKNG(AM) Tallapoosa, Ga.; WEPA(AM)-
WEXA(FM) Eupora and WFTO(AM)-WFTA(FM) Fulton,
both Mississippi. Executive: Olive E. Sisk, pres. Has:
Box 587, Fulton, Miss. 38843, (601) 862-3191.

SJR Communications Inc.—~Stns: 3 AM, 7 FM.
WKLS-AM-FM  Atlanta; WQAL(FM)  Cleveland;
KRLY(FM) Houston; WTMI(FM) Miami; WJIT(AM) and
WKTU(FM) New York; WYSP(FM) Philadelphia;
WUST(AM) Washington and WJMD(FM) Bethesda,
Md. Note: Group has soid WTMI(FM) Miami and
bought KNUS(FM) Dallas, subject to FCC approval.
Ownership: SJR Communications Inc. is a wholly
owned subsidiary of San Juan Racing Association inc.
Hgs: 655 Madison Ave, New York 10021. (212)
750-6400.

Smith Broadcasting Inc.—Stns: 2 AM, 1 TV. WAAY-
AM-TV Huntsville, Ala.; and WNUE(AM) Fort Walton
Beach, Fla. (Al 100% owned.) Ownership: M.D. Smith
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il M.D. Smith IV and Kirby J. Smith. Hgs: Box 551,
Huntsville, Ala. 35801. (205) 536-8521.

Sonderling Broadcasting Corp.—Stns: 6 AM, 5
FM, 1 Tv. KDIA(AM) Oakiand, Calif.. WOL(AM) and
WMZQ(FM) Washington; WOPA(AM) and WBMX(FM)
Oak Park, 'll.; WAST(TV) Albany, N.Y.; WWRL(AM) and
WRVR(FM) New York; WDIA(AM) and WQUD(FM)
Memphis; KIKK(AM) Pasadena and KIKK-FM
Houston, both Texas. (All 100% owned.) Note: Viacom
International Inc., owner of WVIT(TV) New Britain,
Conn, and Sonderling Broadcasting Corp. have
agreed to merge. Under terms of the agreement, Son-
derling Broadcasting will spin off WOPA(AM) and
WBMX(FM) Oak Park, ili. Executives: Egmont Sonder-
ling, chmn of the bd & pres; Jerrold Levine, exec VP &
treas; Roy Sonderling, VP & sec; John W. Doubleday,
VP of radio bcstg: Mac Allen, natt prog dir. Ownership:
Egmont Sonderling and others. Sonderling Broadc
asting Corp. also owns SBC Theatre Group, operating
58 theater screens in New England and upper New
York state; MGS Services, commercial TV distributing
company; and Bernard Howard & Co, natl radio stn
rep. Hgs: 3050 Biscayne Blvd., Miami 33137. (305)
576-6688.

Sorenson Broadcasting Corp.—Stns: 3 AM, 1 FM.
KCCR(AM) Pierre, KWAT(AM)-KIXX(FM) Watertown
and KYNT(AM) Yankton, all South Dakota. Ownership:
Dean Sorenson, pres, 50%: Thomas J. Simmons, 50%.
Hgs: Box 309, Pierre, S.D. 57501. (605) 224-7381.

South Central Broadcasting Corp.—Stns: 1 AM, 2
FM, "1 TV. WIKY-AM-FM Evansville, Ind.; WEZK(FM)
and WTVK(TV) Knoxville, Tenn. (All 100% owned.)
John D. Engelbrecht and family, 100%. Hgs: Box 3848,
Evansville, Ind. 47736. (812) 424-8284.

Southern Broadcasting Co.(A division of Harte-
Hanks Communications Inc)—Stns: 5 AM, 5 FM.
WSGN(AM)  Birmingham, Ala.; KOY(AM) and
KQYT(FM) Phoenix; WLCY(AM) St. Petersburg and
WRBQ(FM) Tampa, both Florida; WEZI(FM) Memphis;
KULF(AM) Houston and KYND(FM) Pasadena, both
Texas: WRVA(AM) and WRVQ(FM) Richmond. Va.
Note: Southern has agreed to purchase KMJK(FM)
Lake Oswego, Ore., subject to FCC approval. Execu-
tive: John G. Johnson, pres & chief exec off. Owner-
ship: Harte-Hanks Communications Inc., 100%. Harte-
Hanks Communications Inc. also operates another
division, Harte-Hanks Television Group (see listing).
Hgs: Box 5176, Winston-Salem, N.C. 27103. (919)
723-3561.

Southern Minnesota Broadcasting Co.—Stns: 3
AM, 3 FM. KBLS(AM) and KTYD(FM) Santa Barbara,
Calif.; KROC-AM-FM Rochester, Minn.; KXRB(AM) and
KIOV(FM) Sioux Falls, S.D. (All 100% owned). Owner-
ship: G. David Gentling, 100%. CATV. Hgs: 122 Fourth
St. S.W., Rochester, Minn. 55901. (507) 286-1010.

Southmedia Co.—Stns: 2 AM, 1 FM. WAAX(AM) and
WQEN(FM) Gadsden, Ala. and WRNG(AM) North
Atlanta, Ga. Executive: Charles L. Greene, pres.
Ownership: Charles Smithgall. See also Southland
Publishing under Newspaper Crossownership. CATV:
Rome, Ga. and Chattanooga. Hqs: Drawer S,
Gainesville, Ga. 30501. (404) 536-3344.

Southwestern Broadcasters Inc.—Stns: 2 AM, 3
FM. KRDS(AM) Tolleson, Ariz.; KPRI(FM) San Diego
and KYMS(FM) Santa Ana, both Califdrnia; KBRN(AM)
Brighton, Colo.; and KZZY(FM) San Antonio, Tex. Prin-
cipal owners: Edward T Shadek, pres; Arthur J.
Shadek and Katherine F Shadek. Hgs: 2223 Avenida
De La Playa, Suite 304, La Jolta, Calif. 92037. (714)
459-4219.

Southwestern Broadcasting Stns—Stns: 3 AM, 3

FM. KADL-AM-FM Pine Bluff, Ark.. WMDC-AM-FM

Hazlehurst and WAPF(AM), WCCA(FM) McComb, both

Mississippi. Ownership: Louis Alford, Phitip D. Brady

gnd Aalben Mack Smith. Hgs: Box 604, McComb, Miss.
9648.

Spanish International C icati Corp.—
Stns: 5 TV. KFTV(TV) Hanford, Calif; KMEX-TV Los
Angeles; WLTV(TV) Miami; WXTV(TV) Paterson, N.J.;
and KWEX-TV San Antonio, Tex. Ownership: Laura M.
de Azcarraga, 20.00%; Fouce Amusement Enterprises
Iinc, 23.43%; Reynold V. Anseimo, 22.04%; James
Jacobson, 8.416%. Hqgs: 250 Park Ave. New York
10017. (212) 557-9050.

Springfield Television Corp.—Stns: 3 TV
WWLP(TV) Springfield, Mass.; WKEF(TV) Dayton,
Onhio; and KSTU(TV) Sait Lake City. (Ali 100% owned).
Executives: William L. Putnam, chmn; Kathryn F. Bro-
man, pres. Ownership: William L. Putnam, estate of
Roger L. Putnam, Joseph Deliso. Hgs: Box 2210,
Springfieid, Mass. 01101. (413) 786-2200.
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The Starr Broadcasting Group Inc.—Stns: 4 AM, 4
FM. 4 TV. KXLR(AM) North Little Rock, Ark.; KABL(AM)
Qakland and KABL-FM San Francisco, both California;
KHVO(TV) Hilo, KITV(TV) Honolulu and KMAU(TV)
Wailuku, all Hawaii; KUDL(FM) Kansas City, Kan.;
WTVQ-TV Lexington, Ky: WBOK(AM) New Orleans:
WWWW(FM)  Detroit; KMGC(FM) Dalias and
KYOK(AM) Houston. Note: Group has announced a
merger agreement with Shamrock Broadcasting Co.
(controlled by the Roy E. Disney family), subject to ap-
proval by Starr's shareholders and by the FCC. Execu-
Live: Bruce F Johnson, pres & chief exec off. Owner-
ship: The largest shareholders are William F Buckley
Jr, Jim Long, and Cede & Co. Hgs: 274 Riverside Ave,,
Westport, Conn. 06880. (203) 226-1037.

The State-Record Co.—See State Telecasting Co.

State Telecasting Co. Inc.—Stns: 3 TV. KSWS-TV
Roswell, NM.; WCBD-TV Charleston, S.C.; KCBD-TV
Lubbock, Tex. Executives: Ben R. Morris, bd chmn; W,
Frank Harden, pres. Ownership: Wholly owned sub-
sidiary of The State-Record Co., Columbia, S.C. (Frank
Hampton, Ambrose G. Hampton, Ben R. Morris, and
others). See also Newspaper Crossownership. Hgs:
Box 1333, Columbia, S.C. 29202. (803) 771-8323.

Stauffer Communications Inc.—Stns: 6 AM, 3 FM,
1 TV. KRNT(AM) and KRNQ(FM) Des Moines, lowa;
KSOK(AM) Arkansas Cily and WIBW-AM-FM-TV
Topeka, both Kansas; KGBX(AM) Springfield, Mo.;
KGFF(AM) Shawnee, Okla. and KGNC-AM-FM
Amarillo, Tex. Note: Group has agreed to purchase
KOOL(AM) Phoenix, subject to FCC approval. Execu-
live: Gerald N. Holley, VP-bcstg. Ownership: Oscar S.
Stauffer, 15.4%; Mori & Co., 8.3%; John H. Stauffer.
6.5%. CATV: 50% ownership in Total Television of
Amarillo, Tex. See also Newspaper Crossownership.
Hgs: Box 119, Topeka, Kan. 66601. (913) 272-3456.

Sterling Recreation Organization —Stns: 6 AM, 5
FM. KXRX(AM) and KSJO(FM) San Jose, Calif.;
KASH(AM) Eugene and KSND(FM) Springfield-
Eugene, both Oregon;- KBFW(AM) Bellingham-
Ferndale, KEDO(AM) and KLYK(FM) Longview,
KALE(AM) and KIOK(FM) Richland, and KZOK-AM-
FM Seattle, all Washington. (All 100% owned.) Owner-
ship: Trust of John Danz, 20.1%: Estate of Jessie Danz,
21.2%; Fredric A. Danz, 17.8%. Hgs: Box 1723,
Bellevue, Wash. 98009. (206) 455-8100.

Stoner Broadcasting System Inc.—Stns: 4 AM, 4
FM. KHAK-AM-FM Cedar Rapids and KSO(AM)-
KGGO(FM) Des Moines, both lowa; WVEZ(FM)
Louisville, Ky. WNBF(AM) and WQYT(FM) Bingham-
ton, N.Y: and WGNT(AM) Huntington, WVa. Note:
Group has sold WVEZ(FM) Louisville, Ky, and bought
WBIR-AM-FM Knoxville, Tenn., subject to FCC ap-
proval. Executives: Glenn Bell, pres; Avis Eckel, treas.
Hgs: 3900 NE. Broadway, Des Moines, lowa 50317.
(515) 265-6181.

Storer Broadcasting Co.—Sins: 4 AM,3FM, 7 TV.
WAGA-TV Atlanta; WSBK-TV Boston; WLAK(FM)
Chicago; WJKW-TV Cleveland; WJBK-TV Detroit;
KTNQ(AM) and KHTZ(FM) Los Angeles; WGBS(AM)
and WLYF(FM) Miami; WITI-TV Milwaukee; WHN(AM)
New York; KCST-TV San Diego; and WSPD-AM-TV
Toledo, Ohio. Note: KTNQ(AM) and KHTZ(FM) Los
Angeles have been sold, pending FCC approval. Staff
executives: Bill Michaels, chmn of the bd; Peter Storer,
pres; Terry H. Lee, exec VP; Arno W. Mueller, VP-CATV
division & finance; John E. McCoy, VP for law & sec;
Kenneth L, Bagwell, VP TV division; A. A. Church, VP &
asst sec; Bob Edell;, VP adv & PR; Kenneth Mosher, VP
& treas: Leonard Spragg, VP for engrg: Warren Zwicky,
VP & Washington counsel; Shirley Conover, asst sec.
Station executives: Hank Davis, VP & gen mgr, WITi-
TV Milwaukee; Dan DiLoreto, VP & gen mgr,
WGBS(AM) and WLYF(FM) Miami; Joseph Dimino, VP
& gen mgr, WSBK-TV Boston: William Flynn, VP & gen
mgr, WIKW-TV Cleveland; Bili Fox, gen mgr, KCST-TV
San Diego; James Haviland, VP & gen mgr, WLAK(FM)
Chicago; Robert McBride, VP & gen mgr, WJBK-TV
Detroit; Keith McKenney, vP & gen mgr, WSPD-TV
Toledo, Ohio: Paul Raymon, VP & gen mgr, WAGA-TV
Atlanta; Neil Rockoff, VP & gen mgr, WHN(AM) New
York; Douglas Sinn, VP & gen mgr, WSPD(AM) Toledo,
Onio; and Jeff Williams, gen mgr, KTNQ(AM) and
KHTZ(FM) Los Angeles. CATV. Hgs: 1177 Kane Con-
course, Miami Beach, Fla. 33154. (305) 866-0211.

Storz Broadcasting Co.—Stns: 6 AM. WHB(AM)
Kansas City, Mo; WQAM(AM) Miami; WDGY(AM)
Minneapolis; WTIX(AM) New Orleans; KOMA(AM)
Oklahoma City; KXOK(AM) Sl Louis. Ownership:
Robert H. Storz. Hgs: 8th Floor, Kiewit Plaza, Omaha
68131, (402) 342-4700.

Stuart Broadcasting Co.—Sins: 6 AM, 6 FM. KOEL-
AM-FM Oelwein and KMNS(AM)-KSEZ (FM) Sioux City,
both lowa; KSAL(AM)-KYEZ(FM) Salina, Kan.; KWTO-
AM-FM Springfield, Mo.; KRGI-AM-FM Grand Istand
and KFOR(AM)-KFRX(FM) Lincoln. both Nebraska.
Ownership: Mr. & Mrs. James Stuart, 85%. Hags: 625
Stuart Blidg. Lincoln, Neb. 68501. (402) 475-4204.

Suburban Radio Group—Stns: 7 AM, 3 FM.
WYNR(AM) and WPIQ(FM) Brunswick, Ga.:
WZKY(AM)  Albemarle, WCGC(AM)  Belmont,
WEGO(AM)-WPEG(FM) Concord and WSVM(AM)
Valdese, all North Carolina; WVVV(FM) Blacksburg,
WJJJ(AM) Christiansburg and WHHV(AM) Hillsville,
all Virginia. Ownership: Robert R. Hilker & William R.
Roliins. Hgs: Box 888, Beimont, N.C. 28012. (704)
825-5272.

Sudbrink Broadcasting—Stns: 3 AM, 2 FM. WORJ-
FM Mount Dora, WORL(AM) Orlando and WNWS(AM)
South Miami, all Florida; KPOI(AM) and KHSS(FM)
Honolulu. Ownership: Robert W, Sudbrink, Margareta
S. Sudbrink, Richard D. Casper, Margareta S. Sudbrink
Trustee. Hgs: 3081 E. Commercial Blvd,, Fort Lauder-
dale, Fla. 33308. (305) 771-0735.

Sudbury Services Inc. & Newport Broadcasting
Co.—Stns: 5 AM, 4 FM. KLCN(AM)-KHLS(FM)
Blytheville, KAWW-AM-FM Heber Springs, KHPA(FM)
Hope, KNBY(AM)-KOKR(FM) Newport, KTPA(AM)
Prescott and KSUD(AM) West Memphis, all Arkansas.
Principal owners: Harold L. Sudbury, Gladys B. Sudb-
ury and Harold L. Sudbury Jr. CATV: Blytheville TV Ca-
bie Co., Blythevilie, Ark. Hgs: Box 989, Blytheville, Ark.
72315. (501) 762-2093.

Summit Communications Inc,—Stns: 3 AM, 3 FM.
WCOA(AM) and WJLQ(FM) Pensacola, Fla.:
WSJS(AM) and WTQR(FM) Winston-Salem, NC..
WREC(AM) and WZXR(FM) Memphis. Note: Group
has purchased KOCY(AM) and KXXY(FM) Oklahoma
City, subject to FCC approval. Executives: Gordon
Gray, chmn; Lee R. Wallenhaupt, pres: Richard C. Bar-
on, exec VPlradio; J. Bryan McMurry, VP/cabte;
Fletcher R. Smith, VP/engrg: Charles C. Styron, sec/
treas. Ownership: Gordon Gray and family, 100%.
CATV: Summit Cable Services. Hgs: 875 W. Fifth St
Winston-Salem, N.C. 27101, Box 3018. Winston-
Salem, N.C. 27102. (919) 727-8800.

Ltd.—Stns: 2 AM, 2 FM.
KSLY(AM) and KUNA(FM) San Luis Obispo, Calif;
KQEO(AM) and KZZX(FM) Albuguerque, N.M. Owner-
ship: C.T. Robinson, William C. Moyes, Michael B.
Hesser. Hgs: 1422 Monterey Professional Plaza, San
Luis Obispo. Calif. 93401. (805) 541-2838.

r ting Co.—Stns: 6 AM, 6
FM, 1 TV. WQBA(AM) Miami and WKIS(AM) Orlando,
both Fiorida; WLTA(FM) Allanta; WFMS(FM) in-
dianapolis; WGBB(AM) Freeport, N.Y. WHLO(AM)
Akron, WLQA(FM) Cincinnati and WLQR(FM) Toledo,
all Ohio; WARM(AM) Scranton and WSBA-AM-FM-TV
York, both Penneylvania; KPLX(FM) Fort Worth. Note:
Group has purchased WJOK(FM) Miami, subject to
FCC approval. Ownership: Louis J. Appell Residuary
Trust, 87% (voted by trustees Louis J. Appeil Jr,
George N. Appell, Helen P Appeli and Helen A. Norton,
each of whom has minority interest of own). CATV.
Hgs: 140 E. Market St, York, Pa. 17401. (717)
845-5626.

Sunbeit C Py

Q h B d

Jimmy Swaggart Evangelistic Association—
Stns: 3 AM, 4 FM. WHYM(AM) Pensacola, Fla;
WLUX(AM) Baton Rouge: KWKI(FM) Kansas City, Mo.;
WJYM(AM) Bowling Green, Ohio: KJIL(FM) Bethany,
Okla.; KWJS(FM) Artington and KMCV(FM) Conroe,
both Texas. (All 100% owned.) Executive: Jimmy Lee
Swagagart, pres. Hgs: Box 2550, Baton Rouge 70821.
(504) 926-6614.

Swanson Broadcasting Inc.—Stns: 4 AM, 3 FM.
KLEO(AM)Wichita, Kan., WBYU(FM) New Orleans;
KKNG(FM) Oklahoma City and KRMG(AM) Tulsa, both
Oklahoma; KFJZ-AM-FM Fort Worth and KKYX(AM)
San Antonio, both Texas. Executives: Gerock H. Swan-
son, pres; Ron B. Blue, exec VP; Max R. Vowel, VP &
chief financial off; Sam E. Bakke, VP & gen mgr, KLEO;
Kenneth Baugh, VP: John Hurlbutt, VP & gen mgr,
WBYU:; Richard Marcellan, VP & gen mgr, KFJZ-AM-
FM: Marc McLean, VP & gen mgr, KKNG; Bill Rohde,
VP & gen mgr, KKYX; David Day, VP & gen mgr, Texas
State Network. Ownership: Gerock H. Swanson, 68%.
Swanson Broadcasting also owns the Texas State Net-
work, Continental News Serivce, and Spanish Informa-
tion Service, all Fort Worth. Hgs: 1502 S. Boulder, Suite
23-F Tulsa, Okla.74119. (918) 582-6195.
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T

T/R Inc.—Stns: 3 AM, 3 FM, 1 TV. WOMP-AM-FM
Bellaire, WNXT-AM-FM Portsmouth and WHIZ-AM-
FM-TV Zanesville, ali Ohio. T/R Inc. owns 100% of
WOMP and WNXT; 60% of WHIZ and 63% of WHIZ-
TV. Ownership: Clay Littick, Arthur Littick and Mrs.
William O. Littick own approximately 33-1/3% each.
Hgs: 421 Main St, Zanesville, Ohio 43701. (614)
454-9721.

Taft Broadcasting Co.—Stns: 5 AM, 6 FM, 6 TV.
WBRC-TV Birmingham, Ala.; WYNF(FM) Tampa, Fla.;
WDAF-AM-TV and KYYS(FM) Kansas City, Mo.; WGR-
AM-TV and WGRQ(FM) Buffalo, N.Y; WKRC-AM-TV,
WKRQ(FM) Cincinnati and WTVN-AM-TV/WLVQ(FM)
Columbus, both Ohio; WTAF-TV Philadelphia and
KQV(AM)-WDVE(FM) Pittsburgh. Note: Group has
purchased WDCA-TV Washington and WDAE(AM)
Tampa, Fla., subject to FCC approval. Corporate of-
ficers: Charles S. Mechem Jr, chmn of the bd; David S.
Ingalis, vice chmn; Samuel T. Johnston, exec VP West
Coasl group; Gary S. Wachs, exec VP Amusement
Park group: Ro D. Grignon, exec VP television; Carl J.
Wagner, exec VP radio: George E. Castrucci, VP fi-
nance; John D. Chapman. VP government affairs &
mktg; John T. Lawrence Jr, VR investor & public re-
lations; Gregory C. Thomas, VP controiler; Nelson Sch-
wab 1, VP property dev; Charles D. Lindberg, corpor-
ate sec. Broadcast group officers: Donald L. Chapin,
VP sls; Robert C. Wiegand, VP; L.D. Bolton 11, VP; Fre-
derick H. von Stade, VP; Earl Beall, VP; William lrwin,
VP; Carlo Anneke, VP; Eugene Hill, VP engrg: Edward
0. Kopriver, asst VP engrg; Raymond S. Rajewski, mgf.
bus affairs. Ownership: Publicly owned. Hgs: 1906
Highland Ave., Cincinnatt 45219, (513) 721-1414.

Sarkes Tarzian Inc.—Stns: 2 AM, 2 FM. WTTS(AM)-
WGTC(FM) Bloomington, WPTH(FM) Fort Wayne and
WATI{AM) Indianapolis, all indiana. Ownership: Sarkes
Tarzian, Mary Tarzian, Pat Tarzian, Tom Tarzian. Hgs: E.
Hillside Dr. Bloomington, Ind. 47401. (812) 332-7251.

Technical Operations Inc.—See McCormick Com-
munications Inc.

Albert S. Tedesco Stns—Sins: 3 AM, 2 FM.
WBML(AM) Macon, Ga. (50%); KDUZ-AM-FM
Hutchinson and KTCR-AM-FM Minneapolis, both Min-
nesota. Principal owner: Albert S. Tedesco. Hgs: 3701
Winnetka Ave. N. Minneapolis 55427. (612)
544-1558.

Telemedia—6 AM, 3 FM, 2 TV. CKCH(AM) and CIMF-
FM Huil, CKAC(AM) and New FM Montreal, CKCV(AM)
Quebec, CHLT-AM-TV and CITE-FM Sherbrooke,
CKTS(AM) Sherbrooke, CHLN(AM) and CHEM-TV
Trois Rivieres, all Quebec. Ownership: Philippe de
Gaspe Beaubien and Roch Demers. Hgs: 1400 Met-

calfe St, Suite 200, Montreal H3A 1X4. (514)
845-6291.
Norman A. Thomas Stns—Stns: 2 AM, 1 FM.

WDNT(AM)-WNFM(FM)  Dayton and WJSO(AM)
Jonesboro, both Tennessee. Ownership: Norman A
Thomas, 100%. Hgs: Box 428, Chattanooga 37401.
(615) 698-6767. .

Thompson Broadcasting Inc.—Stns: 1 AM, 2 FM.
KRSL-AM-FM  Russeli, Kan: and KYFM(FM)
Bartlesville, Okia. (All 100% owned.) Ownership: Fred
L. Thompson, 100%. Hgs: Box 1100, Bartlesville, Okla.
74003. (918) 336-1001:

Thoms Broadcasting Companies Inc.—Stns: 3
AM, 1 TV. WANC-TV Ashevilie, WCOG(AM)
Greensboro and WKLM(AM) Wilmington, all North
Carolina; and WEAM(AM) Arlington, Va. Executives:
Selene Thoms, pres; Matilann Thoms Gennett, VP
CATV. Hgs: 75 Scenic Hwy, Asheville, N.C. 28804.
(704) 255-0111.

Tichenor Media System—Stns: 5 AM, 2 FM, 1 TV.
KIFN(AM) Phoenix; WGMA(AM) Hollywood, Fla;
KUNO(AM) Corpus Christi, KGBT-AM-TV  and
KELT(FM) Harfingen, KCOR(AM) and KOXT(FM) San
Antonio, all Texas. (All 100% owned.) Note: KIFN(AM)
Phoenix has been soid, subject to FCC approval.
Ownership: McHenry T. Tichenor, J.C. Looney (estate
of) and Mal Kasanoff own KIFN. Harbenito Broadcast-
ing Co. (Rogers Kelley, McHenry T. Tichenor Jr, Warren
W. Tichenor, Jean T. Tichenor) owns WGMA and KGBT-
TV. Harbenito Radio Co. (McHenry T Tichenor and
Rogers Keliey) owns KGBT, KELT, KCOR and KQXT.
Rogers Kelley owns KUNO. Has: Box 711, Harlingen,
Tex. 78550. (512) 423-3910.
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A. V. Tidmore Stns—Stns: 4 AM, 2 FM. WPPA(AM),
WAVT-FM Pottsville, Pa.; WSBB(AM) New Smyrna
Beach, Fla.; and 15:5% of WAGE(AM) Leesburg, Va.
Hgs: 212 S. Centre St, Pottsville, Pa. 17901. (717)
622-1360.

The Times Mirror Co.—Stns: 2 TV. KTBC-TV Austin
and KDFW-TV Dallas, both Texas. (Both 100%
owned.) Note: Group has agreed to purchase WAPI-TV
Birmingham, Aia.; KTVI(TV) St. Louis; WSYE-TV
Elmira and WSYR-TV Syracuse, both New York: and
WTPA(TV) Harrisburg, Pa. (The agreement is subject
to FCC approval.) Executives: Dr. Franklin D. Murphy,
chmn & chief exec off; Otis Chandler, vice chmn;
Robert F. Erbury, pres; Phillip L. Williams, group VP-
nwsprs & TV: Dow W. Carpenter Jr., group VP cable
communications. The Times Mirror Co. publishes the
Los Angeles Times, Los Angeles, and the Orange
Coast Daily Pilot, Costa Mesa, both California; Green-
wich Time, Greenwich, and The Advocate, Stamford,
both Connecticut; Newsday, Long Island, N.Y; and The
Dallas Times Herald, Dallas. CATV: The TM Com-
munications Co., Costa Mesa, Calit. and Long Island
Cabilevision Corp., Riverhead, N.Y. Hgs: Times Mirror
Square, Los Angeles 90053.

TransWestern Communications Inc.—Stns: 3 AM,
2 FM. KATA(AM) Arcata, Calif; KYVA(AM) and
KOVO(FM) Gallup, N.M.; KOJO(AM) and KIOZ(FM)
Laramie, Wyo. (All 100% owned.) Ownership: George
M. Malti, 50%; Russell B. Carpenter, 50%. Has: Suite
2985, Bank of America Center, San Francisco 94104.
(415) 989-0680.

Tribune Co. (Chicago Tribune) Stns—See WGN
Continental Broadcasting Co.

Triplett Broadcasting Co.—Sins: 1 AM, 3 FM.
WTOO-AM-FM Bellefontaine, WPNM(FM) Ottawa and
WYAN-FM Upper Sandusky, all Ohio. (All 100%
owned.) Ownership: Wendell A. Triplett, 100%. Hgs:
Rt. 2 East Sandusky Ave, Bellefontaine, Ohio 43311.
(513) 593-6818.

Turner Communications Corp.—Stns: 2 TV.
WTCG(TV) Atlanta; WRET-TV Charloite, N.C. Owner-
ship: R. E. Turner, 85%. Hqs: 1018 W. Peachtree St.
N.W, Atlanta 30309.

Turner Farrar Inc.—Stns: 2 TV. WSIL-TV Harrisburg,
IIl.; KPOB-TV Poplar Bluff, Mo. Ownership: O. L. Turner,
97%; Bell T. Choate, 1%; Lynn Turner, 1%; Mildred B.
Turner, 1%. Same group owns chain of lllinois theaters.
Has: Television Bldg., Harrisburg, Ill. 62946.

Twentieth Century-Fox Film Corp.—Stns: 3 TV.
KMSP-TV Minneapolis; KMOL-TV San Antonio, Tex.;
and KTVX(TV) Salt Lake City. Executives: Dennis C.
Stanfill, chmn of the bd, pres & chief exec off; Donaid
€. Swartz, pres, United Television Inc. Hqs: Box 900,
Beverly Hills, Calif. 90213. (213) 277-2211.

2588 Newport Corp.—Stns: 4 AM, 4 FM. KTUC(AM)
and KFMM(FM) Tucson, Ariz.; KHSJ(AM)-KHYE(FM)
Hemet, KHOT(AM)-KUUL(FM) Madera and KONG-
AM-FM Visalia, all California. (All 100% owned.) Ex-
ecutives: Raymond |. Kandel, pres; Harriet K. Rohde,
VP Ownership: Raymond |. Kandel, 67%: Harriet K.
Rohde, 33%. Hqgs: Suite 2102, 2222 Avenue of the
Stars, Los Angeles 30067, (213) 277-4980.

u

United Broadcasting Co.—Stns: 5 AM, 4 FM, 3 TV.
Owns 100% of WOOK(FM) Washington; KIKU-TV
Honolulu; WSID(AM), WLPL(FM) Baltimore and
WINX(AM) Rockville, both Maryland; WMUR-TV
Manchester, N.H.. WBNX(AM) New York; WIMO(AM)
and WLYT(FM) Cleveland Heights, Ohio. Owns 94% of
KECC-TV EI Centro, KALI{AM) San Gabriel and
KSOL(FM) San Mateo, all California. Note: WMUR-TV
and KECC-TV have been sold, subject to FCC ap-
proval. Ownership: Richard Eaton, pres & treas, 100%;
G.J. Hroblak, sec. Has: 4733 Bethesda Ave,, Suite 808,
Bethesda, Md. 20014. (301) 652-7707.

United Television Inc.—See Twentieth Century-Fox
Film Corp.

Universal Broadcasting Corp.—Sins: 7 AM, 2 FM.
KMAX(FM)  Arcadia, KPPC(AM) Pasadena and
KEST(AM) San Francisco, all California; WVVX(FM)
Highland Park, 1ll; KCNW(AM) Fairway, Kan,;
KUXL(AM) Golden Valley, Minn.; WTHE(AM) Mineola,
N.Y; WARO(AM) Canonsburg, Pa.; and WYLO(AM)
Jackson, Wis. Ownership: Marvin B. Kosofsky, Howard

Warshaw and Miriam Warshaw. Mklg offices: 3844 E.
Foothill Bivd, Pasadena, Calif. 91107. (213)
577-1224, Corporate offices: 40 Roselle St., Mineola,
N.Y. 11501. (516) 661-6096 or (516) 741-1200.

v

Valley Communications Inc.—Stns: 2 AM, 1 FM, 1
TV. WPNO(AM) Auburn, WVII-TV Bangor, WSKW(AM)
and WTOS-FM Skowhegan, all Maine. (Al 100%
owned.) Ownership: John J. Pineau, pres; Gerard R.
Pineau, treas. Hqs: Box 6, Auburn, Me. 04210. (207)
784-1531.

The Virginia Broadcasting Corp.—Stns: 2 AM, 2
FM. WPRC-AM-FM Lincoln and WCMY(AM)-
WRKX(FM) Ottawa, both illinois. (All 100% owned.)
Ownership: Richard K, Holt, Richard Fister,.Dan Parker.
Has: Box 788, Centralia, IIl. 62801. (618) 532-1963.

Vogel Communications—Stns: 3 AM, 5 FM.
WBLO(AM) Evergreen, WTCB(AM) Fiomation and
WHOD-AM-FM Jackson, all Alabama; WNOI(FM)
Flora, lll.; WIFN(FM) Franklin and WMPI(FM) Scot-
tsburg, both Indiana; and WDOH(FM) Delphos, Ohio.
Principal owner: William R. Vogel. Hgs: 702 Cherokee
Ct.. Murfreesboro, Tenn. 37130. (615) 896-5564.

W

John Waiton Stns—Stns: 3 AM, 1 FM. KIKX(AM)
Tucson, Ariz.; KIDD(AM) Monterey, Calit; KDJW(AM)
and KBUY-FM Amarillo, Tex. (All 100% owned.) Owner-
ship: John B. Walton Jr, principal owner. Hgs: Box
1417, Pebble Beach, Calif. 93953. (408) 649-6622.

Warner Stns—Stns: 4 AM, 3 FM. KRLN(AM) and
KSTX(FM) Canon City, Colo.; KABI-AM-FM Abilene,
Kan.; KIMB(AM) Kimball and KLIN-AM-FM Lincoln,
both Nebraska. Ownership: Norton E. Warner and
Diana H. Warner. Hgs: 4343 O St, Lincoln, Neb.
68503. (402) 475-4567.

Ralph Wayne Communications—Sins: 4 AM.
KXYL(AM) Brownwood (80%), KKYR(AM) Marshall
(100%), KYXX(AM) Odessa (100%) and KKYN(AM)
Plainview (100%), all Texas. Ownership: Ralph Wayne,
principal owner. Hgs: Box 147, Plainview, Tex. 79072.
(806) 293-2661.

Welcome Radio Inc.—Stns: 2 AM, 1 FM. KTLK(AM)
and KADX(FM) Denver: and WSLR(AM) Akron, Ohio.
Executive: Harrison Fuerst, pres. Hgs: 369 S. Portage
Path, Akron, Ohio 44320. (216) 535-6165.

Western Broadcasting Co.—Stns: 3 AM, 2 FM, 2
TV. KSEI(AM)-KRBU(FM) Pocatello and KMVT(TV)
Twin Falls, both |daho; KCAP-AM-FM Helena and
KGVO(AM) Missoula, both Montana; and WAPA-TV
San Juan, PR. (50%). Executives: Dale G. Moore, chmn
of bd & dir; Earl E. Morgenvoth, pres & dir; Robert C.
Massey, VP & treas; W.C. Blanchette, VP; John Honea,
'VP; Corrin Magruder, sec & dir. Ownership: KGVO
Broadcasters Inc. is the sole stockholder of KSEI and
KRBU. KMSO-TV Inc. is the sole stockholder of KMVT.
Western Broadcasting Co. owns 100% of KCAP-AM-
FM and KGVO, and 50% of WAPA-TV. Ownership of
Western Broadcasting Co.: Dale G. Moore, 81.8% of
the voting stock; Moore Family Trust, 6.28% of the vot-
ing stock; Employees’ Stock Ownership Trust (ESOT),
.87% of the voting stock; Earl E. Morgenroth, .53% of
the voting stock; Morgenroth Family Trust, .52% of the
voting stock. Hgs: 269 W. Front, Missoula, Mont.
59806.

Westinghouse Broadcasting Co. (Group W)—
Stns: 7 AM, 2 FM, 5 TV. WJZ-TV Baltimore; WBZ-AM-
FM-TV Boston; WIND(AM) Chicago; WOWO(AM) Fort
Wayne, Ind.; KFWB(AM) Los Angeles; WINS(AM) New
York; KYW-AM-TV Philadelphia; KDKA-AM-FM-TV
Pittsburgh; and KPIX(TV) San Francisco. Ownership:
Westinghouse Broadcasting Co. is a wholly owned
subsidiary of Westinghouse Electric Corp. Executives:
Donald H. McGannon, chmn of the bd & chief exec off;
Daniel L. Ritchie, pres & chief operaling off; Win Baker,
pres-TV stn group; Richard Harris, pres-radio stn
group; Marvin L. Shapiro, senior VP-strategic plan-
ning; Robert W. Baker, VP-controller; John'Burns, VP-
urban affairs; Alexander S. Dusek, mgr of stn adv &
prom; Wallace Dunlap, VP-Washinglon; Michael J.
Faherty, pres, Radio Advertising Representatives
(RAR); Lloyd Werner, pres, Television Advertising Rep-
resentatives (TVAR); Cecil R. Forster Jr, VP; Robert
Hoffman, VP-creative svcs; JK. Mikita, senior VP;
Richard Monroe, VP-engrg; George Moynihan, VP/
exec prod of promg-TV stn group; Jett Schiffman, VP-
prog opns, TV stn group; Pat Polillo, VP of TV news
opns-TV stn group; S. William Scott, VP of radio news
opns-radio stn group: Stephen D. Seymour, VP of cor-
porate TV sls; James Yergin, VP-rsch; Jay Francis, dir
of info svcs; Geraldine McKenna, dir of continuity ac-
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ceptance; John D. Moran, VP-bus affairs; J.C. Gidel,
dir-per svcs; David E. Salzman, chinn-Group W Pro-
ductions; William H. Keller Jr, pres; Clearview Cable
TV. CATV: Clearview Cable TV, a unit of Weslinghouse
Broadcasting Co. based in Dublin, Ga., operates cable
TV svcs in seven cities in northern Florida and central
Georgia, as well as a microwave service. Hgs: 90 Park
Ave., New York 10016. (212) 983-6500.

WFYC Inc.—Stns: 2 AM, 2 FM. WADM-AM-FM
Decatur, Ind.; and WFYC-AM-FM Alma, Mich. (All
100% owned.) Ownership: Gilbert E. Thomas, Betty M.
Thomas, David W. Sommerville. Hgs: Box 629, Alma,
Mich. 48801. (517) 463-3175.

WGN Continental Broadcasting Co.—Stns: 3 AM,
1 FM, 3 TV. WGN-AM-TV Chicago; KWGN-TV Denver;
KDAL-AM-TV  Duluth, Minn; KGNR(AM) and
KCTC(FM) Sacramento, Calif. Note: KDAL-TV Duluth,
Minn. has been sold, subject to FCC approval. Also
operates a TV production company through a division,
WGN Continental Productions Co. Ownership: Tribune
Co., Chicago, 100%. Interlocking ownership with New
York News InC. (New York Daily News), which owns
WPIX Inc. (WPIX-FM-TV New York and WICC[AM]
Bridgeport, Conn.). WGN Continental Broadcasting
Co.: Daniel T. Pecaro, pres; Sheldon Cooper, VP & dir of
bestg; Donald H. Knautz, VP asst to pres & dir of
broadcast opns; Robert E. Henley, pres & gen mgr,
WGN of California Inc.; John LaForge, exec VP & gen
mgr, KDAL Inc.; Robert A. Innes, VP & gen mgr, KWGN-
TV. WPIX Inc.: Leavitt J. Pope, pres (WPIX Inc. hgs:
220 E. 42nd St, New York 10017). CATV: WGN
Electronic Systems Co., a wholly owned subsidiary of
WGN Continental Broadcasting Co., operates CATV
systems in California, Michigan and New Mexico. Has
(of WGN Continental Broadcasting Co.): 2501 Bradley
Place, Chicago 60618. (312) 528-2311.

Mel Wheeler Inc.—Stns: 3 AM, 3 FM, 1 TV. KITT(FM)
San Diego (50%); KSYL(AM) Alexandria, La. (30%);
KFDW-TV Clovis, N.M. (100%); KDNT-AM-FM Denton,
Tex. (100%); WSLC(AM) and WSLQ(FM) Roanoke, Va.
(100%). Ownership: Mel Wheeler, 100%. Hgs: Box
125, Denton, Tex. 76201. (817) 382-2552.

Wichita Great Empire Broadcasting Inc.—Stns: 4
AM, 4 FM. KFDI-AM-FM Wichita, Kan.; KWKH{AM) and
KROK(FM) Shreveport, La.; KTTS-AM-FM Springfield,
Mo.; KYNN(AM) and KOWH-FM Omaha. (All 100%
owned.) Ownership: FF Mike Lynch and Michael C.
Oatman. Hgs: Box 1402, Wichita, Kan. 67201. (316)
838-9141.

Arthur Wilkerson Stns—Stns: 3 AM, 1 FM. WLIL-
AM-FM Lenoir City, WLIK(AM) Newport and WLIJ(AM)
Shelbyville, all Tennessee. Ownership: Arthur Wilker-
son, 100%. Hqs: Box 340, Lenoir City, Tenn. 37771.
(615) 986-7561.

Williams County Broadcasting System Inc. —
Stns: 3 AM, 3 FM. WHLT-AM-FM Huntington, Ind.:
WLKM-AM-FM Three Rivers, Mich.; and WBNO-AM-
FM Bryan, Ohio. (All 100% owned.) Executive: Carl L.
Shipley. pres. Ownership: J. William Middendorf and
Carl L. Shipley. Has: Box 603, Bryan, Ohio 43506.
(419) 636-3175.

Withers Broadcasting Co.—Stns: 3AM,3FM. 1 TV.
KAHU(AM) and KULA(FM) Waipahu, Hawaii (100%);
WMIX-AM-FM Mount Vernon, lil. (100%); KGMO-AM-
FM Cape Girardeau, Mo. (56%); amd WOTV(TV)
Weston, W.Va. (100%). Ownership: W. Russell Withers
Jr, pres, 100%. Hqs: Box 480, Bridgeport, W.Va. 26330.
(304) 842-3558.

Wometco Enterprises Inc.—Stns: 1 FM, 5 TV.
WTVJ(TV) Miami; WZZM-TV Grand Rapids, Mich;
WTVG(TV) Newark, N.J.; WLOS-FM-TV Asheville,N.C;
and KVOS-TV Bellingham, Wash. (Vancouver, B.C).
Executives: Mitchell Woltson, pres; Richard F Wolfson,
exec VP .chmn exec com; Louis Wolfson II, Van Myers,
Stanley L. Stern, Arthur H. Hertz, senior VPs; William R.
Brazzil, Michael S. Brown, Harold Funt, Marvin J.
Kranlz, Jose A. Martinez, Jack Mitchell, Phil de Tour-
nillon, Gerald £ Whaley, VPs; H.B. House, treas; J.
Bruce Irving, sec; Victor Falk, asst sec; Leon Thaler,
asst treas. Ownership: Mitchell Wolfson, 10.85%;
Mitchell Wolfson Jr, 10.97%; Frances Cary, 10.28%.
CATV: Alert Cable TV Inc., Fort Benning, Ga.; Alert Ca-
ble TV of Goldsboro Inc, Goldsboro, N.C.; Alert Cable
TV of North Carolina Inc.. Apex. Clayton, Fuquay-
Varina, Garner, Hillsborough, Selma,,Smithfield and
unincorporated areas of Wake counly, all North
Carolina; Alert Cable TV of Oklahoma Inc. Pryor
Creek, Okla.; Alert Cable TV of South Carolina inc.,
Bishopville, Florence county, Georgetown, Lake City,
Lee county and Scranton, all South Carolina; Alerl Ca-
ble TV of Wilson Inc, Wilson, N.C.; Ausable Com-
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munications Inc.. Ausable, Chesterfield, Keeseville,
Peru, Plattsburgh, Plattsburgh Air Force Base and
Schuyler Falls, all New York; Cable TV of Acadiana
Inc., Eunice, La.; Columbia Cable TV Co. Columbia
and unincorporaled areas of Richland and Lexington
counties, atl South Carolina; Grand Bahama CATV Ltd.,
Freeport, Grand Bahama Island; Jeff Davis Cable TV
Inc., Jennings, La; Lafourche Communications Inc.,
Napoleonville, Thibodaux and the parishes of
Assumption, Lafourche and Terrebonne, all Louisiana;
Middlesex Cablevision Inc., East Brunswick, N.J.:
Picayune Cablevision Inc., Picayune, Miss.. Plainfield
Cablevision Inc., Plainfield, N.J.; St. Landry Cable TV
Inc., Opelousas and SI. Landry parish, both Louisiana.
Hgs: 306 N. Miami Ave, Miami 33128, (305)
374-6262.

W.C. Woodall Jr. Stations—Stns: 6 AM, 2 FM.
WPFA(AM) Pensacola, Fla.; WBBK(AM) Blakely (51%),

WGRA(AM) Cairo (25%), WDWD-AM-FM Dawson
(100%), WWNS(AM) and WMCD(FM) Statesboro
(18%), all Georgia; and WGSW(AM) Greenwood, S.C.
(37.5%). Ownership: WC. Woodall Jr Hgs: clo
WOWD-AM-FM, Box 390, Dawson, Ga. 31742. (912)
995-5846.

Wycom Corp.—Stns: 4 AM, 1 FM. KPSA(AM)
Alamogordo and KVSF(AM) Santa Fe (51%), both New
Mexico; KUGR(AM) Green River, KWYO(AM) and
KLWD(FM) Sheridan, both Wyoming. Ownership: Bill
Sims, pres, 88%; Bob Flott€, VP 11%; Don Hargis, Al
Harris and Fred Sena, dirs, 1%. Hgs: 217 S. Thirg St
Suite 200, Laramie, Wyo. 82070. (307) 742-7328.

X

XYZ Television Inc.—Sins: 1 AM, 1 FM, 3 TV. KREX-

Group Ownership, Crossownership

AM-FM-TV Grand Junction, KREY-TV Montrose and
KREZ-TV Durango, all Colorado. Ownership: Rex G.
Howell estate, 57%; Carl Q. Anderson, 9%; Forrestville
Realty Co., 14%. Hgs: Box 789, Grand Junction, Colo.
81501, (303) 242-5000.

Y

H. Calvin Young Jr. Stns —Stns: 2 AM, 1 FM. WGUS-
FM Augusta, Ga. WSHO(AM) New Orleans;
WGUS(AM) North Augusta, S.C. Ownership: H, Calvin
Young Jr. owns 100% of WGUS-AM-FM, and 75% of
WSHO. Hgs: 4225 Franklin Rd., Nashville 37204.
(615) 868-4968.

Newspaper/Magazine Crossownership with Broadcasting Stations

The following companies have interests in both broadcasting and newspaper or magazine publishing.
Minority interests are indicated where snformation is available. in many instances stations and publica-
tions are owned by the same interests, but operations are entirely separated.

Accompanying this girectory is a state-by-state cross-reference list of broadcasting stations and the
publishing companies or newspapers with which they are associated.

The A.S. Abell Co.—Hgs: Calvert & Centre Sts.
Baltimore 21203. The A.S. Abell Co., publisher of the
Baltimore Sunpapers, owns 100% of WMAR-FM-TV
Baltimore and WBOC-AM-FM-TV Salisbury, both
Maryland.

Advance Broadcasting Corp.—Hags: 220 First Ave.
S.. Wisconsin Rapids, Wis. 54494. Wisconsin Rapids
Tribune Co., publisher of the Wisconsin Rapids (Wis.)
Tribune, owns Advance Broadcasting Co., licensee of
WFHR(AM) and WWRW/(FM) Wisconsin Rapids, Wis.
The Wisconsin Rapids Tribune also owns 18.24% of
Forward Communications Corp. (see listing).

Affiliated Publications Inc.—Hgs: 135 William T
Morrisey Blvd., Boston 02107, Affiliated Publications
Inc.. which publishes the Boston Globe and The
Transcript, North Adams, Mass., owns KRAK(AM) and
KEWT(FM) Sacramento, Calif., WFAS(AM) and
WWYD(FM) White Plains, N.Y.; WSAI-AM-FM Cincin-
nati; and KMPS-AM-FM Seattle.

Allbritton Communications Co.—Hqs: 4461 Con-
necticut Ave. N.W., Washington 20008. Allbritton Com-
munications publisnes The Amherst Record. Amherst,
Mass.; Westfield Evening News Westfield, Mass.; The
Penny Saver, Westfield, Mass.; The Paterson Morning
& Evening News, Paterson, N.J.. and The Hudson Dis-
patch, Union City, N.J. Stations; WJLA-TV Washington;
WCIV(TV) Charleston, S.C.; and WSET-TV Lynchburg,
Va.

American Broadcasting Companies Inc.—Hgs:
1330 Avenue of the Americas, New York 10019. ABC
Farm Publications, a part of ABC Publishing, a division
of American Broadcasting Companies Inc., publishes
three bimonthly magazines: Prairie Farmer, Wallaces
Farmer and Wisconsin Agriculturist and operates
Wallace-Homestead Book Publishing Co. which
publishes books on antiques and collectibles. ABC
Leisure Magazines, a part of ABC Publishing, a divi-
sion of American Broadcasting Companies Inc.,
publishes two monthly magazines: High Fidelity Mag-
azine and Modern Photography. ABC Publishing, a
division of American Broadcasting Companies Inc.,
also publishes Los Angeles Magazine, a monthly mag-
azine. ABC Publishing also operates Hitchcock
Publishing Co., Wheaton, lIl. publisher of engineering-
related publications; Miller Publishing Co., Min-
neapolis, publisher of farm-related publications; and
NILS Publishing, Los Angeles, annotated legal ser-
vices in insurance law, environmental law and hotel-re-
tated fields. Word Inc. Waco, Tex., ABC's religious
music and publishing division, American Broadcast-
ing Companies Inc., publishes Faith at Work, a
monthly inspirational magazine for contemporary liv-
ing. American Broadcasting Companies Inc. owns
WLS-AM-TV and WDAI(FM) Chicago, WXYZ-AM-TV
and WRIF(FM) Detroit, KXYZ(AM) and KAUM(FM)
Houston, KABC-AM-TV and KLOS(FM) Los Angeles,
WABC-AM-TV and WPLJ(FM) New York, KGO-AM-TV
and KSFX(FM) San Francisco, and WMAL(AM) and
WRQX(FM) Washington.

Anniston (Ala.) Star—Hags: 216 W. 10th St, An-
niston, Ala. 36201, Harry Brandt Ayers and Elise Ayers
Sauguinetti, who each hold a minority interest in the
Anniston Star,each owns 40% of Anniston Broadcast-
ing Co. licensee of WHMA-AM-FM-TV Anniston, Ala.

Asheboro Broadcasting Co.—Hgs: Box 309,
Asheboro, N.C. 27203. Roy Cox Ji, owner of the
Asheboro (N.C) Courier-Tribune, is pres of Asheboro
Broadcasting Co. licensee of WGWR(AM) and
WCSE(FM) Asheboro, N.C.

Badger Communications Inc.—Hgs: Box 99,
Madison, Wis. 53701. Des Moines Register & Tribune
Co. owns 100% of the shares of stock of Badger Com-
munications Inc., licensee of WIBA-AM-FM Madison,
Wis.

Bar-B Broadcasting Inc,—Hgs: Box 1390, El Cam-
po, Tex. 77437. Fred V. Barbee Ji, 50% owner of the
weekly E! Campo (Tex.) Leader-News, owns 50% of
Bar-B Broadcasting Inc., licensee of KULP-AM-FM El
Campo, Tex. A. Richard Elam Jr, 50% owner of the
Leader-News, owns 50% of KULP-AM-FM.

Beef Empire Stns—Hgs: Box 789, Norfoik, Neb.
68701. Huse Publishing Co., publisher of the Norfolk
(Neb.) Daily News, owns 80% of KCOL-AM-FM Fort
Collins, Colo. and is also associated with WJAG-AM-
FM Norfolk, Neb.

Belo Broadcasting Corp.—Hgs: Communication
Center, Dallas 75202. AH. Belo Corp., publisher of the
Dallas Morning News, owns KFDM-TV Beaumont and
WFAA-AM-TV, KZEW(FM) Dallas, both Texas.

Benton County Broadcasting Co.—Hgs: Box 543,
Camden, Tenn. 38320. David Critchlow, co-owner of
the Daily Messenger, Union City, Tenn.. owns a one-
third interest in WFWL(AM) Camden, Tenn.

Billboard Broadcasting Corp.—Hgs: 159 Fourth
Ave. North. Nashville 37219. Billboard Publications
Inc., which publishes Billboard magazine as well as
nine other publications in London, Tokyo and the U.S.,
owns 100% of Billboard Broadcasting Corp.. licensee
of WLAC(AM) and WKQB(FM) Nashville.

Blue Ridge Broadcasting Co.—Hags: Box 793
Seneca, S.C. 29678. The Journal Co. Inc., owned
51.18% by J.A. Gallimore, 24.41% by C. Wayne
Gallimore and 24.41% by Dianne G. Dorris, is
publisher of the Clemson (S.C.) Messenger and the
Seneca (S.C.) Journal. Blue Ridge Broadcasting Co.,
owned 53% by J.A. Gallimore, 23.5% by C. Wayne
Gallimore and 23.5% by Dianne G. Dorris, is licensee
of WSNW(AM) and WBFM(FM) Seneca, S.C.

Bonneville International Corp.—Hgs: 36 S. State
St., Suite 2100, Sait Lake City 84111. Bonneville Inter-
national Corp. is the broadcasting arm of the Mormon
Church. The Church also owns the Deseret News
Publishing Co., which publishes the Sait Lake City
daily Deseret News. Stations: KBRT(AM) Avalon,
KBIG(FM) Los Angeles, and KOIT(FM) San Francisco,
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all California; WCLR(FM) Skokie, Illl. (Chicago);
KMBZ(AM) and KMBR(FM) Kansas City, Mo.;
WRFM(FM) New York; KAAM(AM) and KAFM(FM)
Dalias: KSL-AM-TV Salt Lake City; KIRO-AM-TV and
KSEA(FM) Seattle.

Brinkley (Ark.) Argus —Hgs: c/o Mason W. Clifton,
KBRI-AM-FM, Box 711, Brinkley, Ark. 72021. Mason W.
Clifton, owner of weekly, Brinkley Argus, owns Tri-
County Broadcasting Co. licensee of KBRI-AM-FM
Brinkiey, Ark.

California Newspapers Inc.—Hgs: 1040 B St. San
Rafael, Calif. 94901. California Newspapers Inc. is cor-
porate owner of the San Rafael (Calif) Independent
Journal. Through a subsidiary corporation, Funfinder
USA Inc., the company publishes a weekly newspaper
supplement, Funfinder, in San Rafael, Calif. Through a
subsidiary corporation, Sonoma Newspapers inc., the
company publishes a weekly newspaper, The Rohnert
Park-Cotati Times, in Rohnert Park, Calif. Stations:
Owns 100% of Marin Broadcasting Co., licensee of
KTIM-AM-FM San Rafael, Calif, and 100% of Radio
Spokane Inc., licensee of KSPO(AM) Spokane, Wash.
Through a subsidiary corporation, Sonoma Broadcast-
ing Inc., the company has applied to the FCC for a con-
struction permit to operate UHF television channel 50
in Santa Rosa, Calif.

Capital Cities Communications Inc.—Hqs: 485
Madison Ave., New York 10022. Capital Cities Com-
munications Inc. is owner of Fairchild Publications,
which publishes Women's Wear Daily, HFD— Retail-
ing Home Furnishings, Daily News Record, Energy
User News, Footwear News, Supermarket News,
Electronic News, American Metal Market, W, all news-
papers, and two magazines: Men's Wear and Metal/
Center News. Capital Cities also owns an international
medical news group (published in Rockville, Md.), a
book division and publishes five daily newspapers:
the News-Demacrat, Belleville, Ili.; The Oakland Press,
Pontiac, Mich.; The Kansas City Star/Times, Kansas
City, Mo.. the Time-Leader-News Record, Wilkes-
Barre, Pa.; and the Star-Telegram, Fort Worth. The
company aiso publishes the Citizen-Journal,
Arlington, Tex., a suburban newspaper published three
times weekly. Stations: KFSN-TV Fresno and
KPOL(AM)-KZLA(FM) Los Angeles, both California;
WTNH-TV New Haven, Conn.; WJR-AM-FM Detroit;
WPAT-AM-FM Paterson, N.J., WROW-AM-FM Aibany
and WKBW-AM-TV Buffalo, both New York;
WTVD(TV) Durham, N.C.. WPVI-TV Philadelphia;
WPRO-AM-FM  Providence, Rl.;  WBAP(AM)-
KSCS(FM) Fort Worth and KTRK-TV Houston.

Capitol Broadcasting Co.—Hgs: Box 8887,
Jackson, Miss. 39204. Mississippi Publishers Corp.
(Jackson Clarion-Ledger and Daily News) owns 40%
of Capitol Broadcasting Co., licensee of WSLI(AM),
WJFR(FM). WJTV(TV) Jackson, Miss. and owner of
KKTV(TV) Colorado Springs. TB. Lanford, director,
holds 13.8% interest in Capitol and holds controlling
interests in WZST(AM) Leesburg and WYOU(AM)
Tampa, both Florida; KALB-AM-TV and KSLI(FM) Alex-
andria, La.; and KCTV(TV) San Angelo, Tex.

Catawba Valley Broadcasting Co.—Hgs: Box
1059, Hickory, N.C. 2860 1. Mrs. Mildred J. Gitford, who
owns 48% of the Hickory (N.C) Record, also owns
19.45% of the Catawba Valley Broadcasting Co.
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licensee of WHKY-AM-FM-TV Hickory, N.C. Mrs.
Suzanne G. Milholland, 25% owner of the Hickory
Record, owns 1.44% of WHKY-AM-FM-TV. Mrs.
Mildred J. Gifford is the mother of Mrs. Suzanne G.
Millhotland. .

CBS Inc.—Hgs: 51 W. 52d St. New York 10019. CBS
Inc., through its CBS/Publishing Group, publishes the
following special-interest magazines: Cycle World,
Field & Stream, Mechanix lustrated, Popular Gar-
dening Indoors, PV4, Road & Track, Rudder, Sea,
Woman's Day and World Tennis. (Note: Rudder and
Sea are directed to.boating enthusiasts and PV4 is
directed to pickup, van and 4-wheel enthusiasts.) CBS
Inc., through its CBS/Broadcast Group, owns WEEI-
AM-FM Boston, WBBM-AM-FM-TV Chicago, KNX-AM-
FMIKNXT(TV) Los Angeles, WCBS-AM-FM-TV New
York, WCAU-AM-FM-TV Philadelphia, KMOX-AM-FM-
TV St. Louis and KCBS-AM-FM San Francisco.

Cedar Rapids Television Co.—Hqs: 2nd Ave. at 5th
St. S.E., Cedar Rapids, lowa 52406. The Gazette Co.,
publisher of the Cedar Rapids (lowa) Gazette, owns
100% of KCRG-AM-TV Cedar Rapids, lowa.

Central City-Greenville Broadcasting Co.—Hags:
Box 31, Central City, Ky. 42330. L.L. and A.E. Stone and
R.G. Utiey, publishers of weekly Central City Times-
Argus, own Central City-Greenville Broadcasting Co..
licensee of WMTA(AM) Central City, Ky.

The Champaign News Gazette Inc.—Hgs: 48-52
Main St, Champaign, lil. 61820. Owns The Cham-
paign News-Gazette. Stations: WDWS-AM-FM Cham-
paign, lll.

Channel Two Television Co.—Hgs: Box 2222,
Houston 77001. Houston Post is owned by same in-
terest as KPRC Radio Co., licensee of KPRC(AM)
Houston, and Channel Two Television Co., owner of
KPRC-TV Houston and WTVF(TV) Nashville.

Channel 6 Inc.—Hqs: Box 188, Temple, Tex. 76501.
Frank W. Mayborn, owner of the Temple (Tex.) Daily
Telegram and owner of the Killeen (Tex.) Herald, also
owns KCEN-TV Temple, Tex.

ChartCom Inc.—Hgs: 641 Lexington Ave., New York
10022. ChartCom Inc. is a subsidiary of the public
traded Charter Co., which publishes The Ladies Home
Journal, Redbook, Spori, American Home,
Womensport and Discount Merchandiser magazines.
Stations: WDRQ(FM) Detroit, WMJX(FM) Miami,
WOKY(AM) Milwaukee, KSLQ(FM) St. Louis and
KCBQ(AM) San Diego,

Chronicle Broadcasting Co.—Hgs: 1001 Van
Ness Ave., San Francisco 94119. Chronicle Broad-
casting Co. is 100% owned by The Chronicle Publish-
ing Co., publisher of the San Francisco Chronicle. Sta-
tions: KRON-TV San Francisco and WOWT(TV)
Omanha.

Chronicle Publishing Co.—~See Chronicie Broad-
casting Co.

Clay Communications Inc.—Hgs: 1001 Virginia St.
E.. Charleston, W.va. 25301. Clay Communications
Inc., publisher of the Charleston (WVa) Daily Mail,
and 100% owner of Beckley Newspapers Inc., Beckley,
W.Va, owns 80% of WWAY(TV) Wilmington, N.C. and
100% of KJAC-TV Port Arthur and KFDX-TV Wichita
Falls, both Texas.

Clearwater Broadcasting Corp.—Hgs: Box 1618,
Greenville, Miss. 38701. John T. Gibson and Betty W.
Carter, owners of the Delta Democrat-Times, Green-
ville, Miss,, are principals in Clearwater Broadcasting
Co., licensee of WDDT(AM) Greenville, Miss.

Columbus (Miss.) Commercial Dispatch—Hgs:
516 Main St., Columbus, Miss. 39702. Birney Imes Jr,
publisher of the Columbus (Miss.) Commercial Dis-
patch, owns WROX(AM) Clarksdale (100%),
WCBI(AM) (97%) and WCBI-TV (25%) Columbus,
WNAG(AM) Grenada (97%), and WELO-AM-FM
Tupelo (72%), ali Mississippi.

Combined C icati Corp.—Hgs: Box
25518, Phoenix 85002. Owns The Cincinnati En-
quirer daily and Sunday newspaper in Cincinnati and
The Oakland Tribune daily and Sunday newspaper in
Oakland, Calif.  Stations: WXIA-TV  Atlanta;
WVON(AM) and WGCI(FM) Chicago; WWWE(AM)
and WDOK(FM) Cieveland; KBTV(TV) Denver;
WDEE(AM) and WCZY(FM) Detroit: KARK-TV Little

Rock, Ark; KIIS-AM-FM Los Angeles; WLKY-TV
Louisvilte, Ky:; KOCO-TV Oklahoma City; KTAR-AM-
TV and KBBC(FM) Phoenix; WPTA(TV) Roanoke, Ind;
KSDO(AM) and KEZL(FM) San Diego.

Corbin (Ky.) Times-Tribune—Hgs: Corbin Times-
Tribune Inc., Corbin, Ky. 40701. Corbin Times-Tribune
inc., publisher of the Corbin Times-Tribune, is
licensee of WCTT-AM-FM Corbin, Ky.

Courier-Chronicle Inc.—Hgs: 2606 East End Drive,
Humboldt, Tenn. 38343. The Humboldt (Tenn.) Courier
Chronicle, a weekly, has interlocking ownership with
the Courier-Chronicle Inc., ticensee of WIRJ-AM-FM
Humboldt, Tenn.

Cowles Communications Inc.—Hgs: Suite 500,
444 Seabreeze Blvd., Daytona Beach, Fla. 32018. The
company’s principal investment is its ownership of ap-
proximately 23% of the outstanding common stock of
The New York Times Co. (see listing). Note: Des
Moines Register & Tribune Co., publisher of the Des
Moines (lowa) Register and Tribune, holds @ 9% in-
terest (with no voting rights) in Cowles Communica-
tions. Stations: WESH-TV Daytona Beach, Fla.. and
KCCI-TV Des Moines, lowa.

Cox Broadcasting Corp.—Hgs: 1601 W. Peachtree
St. N.E., Atlanta 303089. Principal owners of Cox Broad-
casting Corp. also control Atlanta Journaland Consti-
tution; Dayton News and Journal-Herald, and
Springfield News and Sun, all Ohio; and Miami News,
Palm Beach Daily News, Palm Beach Post and Times,
Palm Beach Life, Boynton Beach News-Journal and
Delray Beach News Journal, all Florida; and Austin
‘American-Statesman, Longview Daily News and
Morning Journal, Lufkin News, Port Arthur News
and Waco Tribune-Herald, all Texas; Mesa (Ariz.) Tri-
buneand the Arizona Penny Saver Group: and the Palo
Verde (Calif) Valley Times. The publishing division of
Cox Broadcasting Corp. publishes Electronic Pro-
ducts Magazine, Electronic Engineers Master, Office
Products News, Office World News, Black Book Used
Car Guide, Black Book Used Truck Guide, Industrial
Machinery News, Floor Covering Weekly, Amphoto
(Photographic Books), Corporate Systems, LENS (a
consumer magazine for amateur photographers),
Electronics Retailing, IC Master, Pricing Reporle;,
United Cost Service, Travel Master, Electronic Dis-
tributors Master Catalog, retirement advisory ser-
vices. Stations: WSB-AM-FM-TV Atlanta; WLIF(FM)
Baltimore; WSOC-AM-FM-TV Charlotte, N.C.; WHIO-
AM-FM-TV Dayton, Ohio; KTI(AM) and KOST(FM) Los
Angeles; WIOD(AM) and WAIA(FM) Miami; KTVU(TV)
Oakland, Calif. (San Francisco); WWSH(FM) Philadel-
phia; and WIIC-TV Pittsburgh.

Cox Newspapers—See Cox Broadcasting Corp.

Daily News Broadcasting Co.—Hqs: Box 930,
Bowling Green, Ky. 42101. Owners of the Park City
Daily News, Bowling Green, Ky, also control Daily
News Broadcasting Co., licensee of WKCT(AM) and
WDNS(FM) Bowling Green, Ky.

Daily Telegraph Printing Co.—Hgs: Box 208,
Bluefield, W.Va. 24701. Daily Telegraph Printing Co.,
publisher of the Bluefield (W.Va.) Daily Telegraph, is
licensee of WBTW(TV) Florence, S.C.; WHIS-AM-TV
and WHAJ(FM) Bluefield, W.va.

Dakota-North Plains Corp.— Hgs c/o L.T. Lauston,
1216 S, Main St.. Aberdeen, S.D. 57401. Dakota-North
Plains Corp., a diversified printing company which
publishes Dakota Farmer magazine as well as doing
commercial printing and selling books and insurance,
is licensee of KQAA(FM) Aberdeen, S.D.

Des Moines Register & Tribune Co.—See Badger
Communications Inc.

The Dispatch Broadcasting Co.—Hqs: Box 746,
Chester, S.C. 29706. Joe S. and Fred O. Sink, who own
the Lexington (N.C.) Dispatch, own WPYB(AM) Ben-
son, N.C.; and WBUG(AM) Ridgeland, S.C.

The Dispatch Printing Co.—Hgs: 34 S. Third St.,
Columbus, Ohio 43215. Owns 100% of Columbus
(Ohio) Dispatch. Stations: WBNS-TV Columbus, Ohio
and WTHR(TV) Indianapolis.

Dix Stns —Hgs: c/o Dix Newspapers, 212 East Liber-
ty St. Wooster, Ohio 44691. Dix Newspapers:
Frankfort (Ky) State Journal; Alliance Review, Ash-
land Times-Gazette, Cambridge Jeffersonian, De-
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fiance Crescent-News, Martins Ferry-Bellaire Times-
Leader, Ravenna-Kent Record-Courier and Woosler
Daily Record, all Ohio. Interlocking ownership (R.E.
Dix and family) with WTBO(AM) and WKGO(FM)
Cumberland, Md.. WWST-AM-FM Wooster, Ohio;
WRAD(AM) and WRIQ(FM) Radford, Va.

The Dodge City Broadcasting Co.—Hgs: Box
1398, Dodge City, Kan. 67801. Juliet Denious and
other stockholders, owners of the Dodge City Daily
Globe, also own The Dodge City Broadcasting Co.,
licensee of KGNO-AM-FM Dodge City. Kan.

Donrey Media Group—Hgs: Donrey House, 920
Rogers Ave., Fort Smith, Ark. 72902. Donrey Media
Group (Donald W. Reynolds Sr. pres) publishes the
following newspapers:

Arkansas: Boonville Democrat and the Northwest
Arkansas Morning News. ’

California: The Chronicle, Cucamonga Times, Dia-
mond Bar-Walnut Valley Bulletin, LaVerne Leader,
Montclair Tribune San Dimas Press, The Times-Sen-
tinel and the Upland. News.

Hawaii: Wes! Hawaii Today.

Kentucky: Glasgow Daily Times, The Glasgow Re-
publican and the Shepherdsville Pioneer News.

Missouri: Magic City Free Press, The Moberly
Message and the Randolph County Times-Herald.

Nevada: The Carson Chronicle and Carson Tinses.

Oklahoma: Blackwell Times Record, Chickasha
Weekly Review, Guthrie Register News, Guymion Ob-
server, Osage Journal News, Tipton News Leader, Tri-
County News Review and the Wewoka Capital-Demo-
cral.

Texas: Borger News-Herald, Gainesville Daily
Register, Nolan County News, Parker County News,
Sherman Democrat and the Stinnett Hutchison Coun-
ly Herald and Fritch News.

Stations: KFSA(AM) Fort Smith and KBRS(AM)
Springfield, both Arkansas: KORK-AM-FM-TV Las
Vegas and KOLO-AM-TV Reno.

DuBois (Pa.) Courier-Express —Hgs: Long at High
Sts., DuBois, Pa. 15801. Jason S Gray Sr, publisher,
and Jason Stephen Gray, pres and co-publisher of the
DuBois (Pa)) Courier-Express, own Tri-County Broad-
casting Co., licensee of WCED-AM-FM DuBois, Pa.

William R. Dunaway—Hgs: clo Aspen Broadcasting
Co., Box 10910, Aspen, Colo. 81611. William R. Duna-
way, publisher of weekly Aspen Times, weekly Aspen
Flyer, weekly Rifle Telegram and bi-monthly Climbing
magazine, owns 50% of KSNO(AM) Aspen, Colo. and
25% of KBCR-AM-FM Steamboat Springs, Colo.

Durant Publishing Broadcasting Corp.—Hgs:

Box 190, Durant, Okla. 74701. Durant Publishing

Broadcasting Corp., publisher of the Durant (Okla)

Democrat (a daily newspaper) and the Durant (Okla.)

g’lfekly News, is licensee of KSEO-AM-FM Durant,
la.

Durham Radio Corp.—-Hqs: Box 2126, Durham, N.C.
27702. Durham Herald Co., publisher of the Durham
(N.C.) Herald (morning/Sunday) and Durham (N.C.)
Sun (evening), owns 98% of Durham Radio Corp.,
licensee of WDNC(AM) and WDCG(FM) Durham, N.C.

Easton (Pa.) Express —Hqs: c/o Easton Publishing
Co. 30 N. Fourth St, Easton, Pa. 18042. Easton
Publishing Co., publisher of the Tle Express (Easton,
Pa.), owns 100% of State Publishing, which publishes
the weekly Hackettstown Star/Gazelte and semi-
weekly The Forum, both published in Hackettstown,
N.J..and the Phillipsburg Free Press, Phillipsburg, N.J.,
and 100% ol WEEX Inc., licensee of WEEX(AM) and
WQQQ(FM) Easton, Pa.

EGG Dallas Broadcasting Inc.—Hqs: Box 7116,
Fort Worth 76111, Earl G. Graves, owner of Black En-
terprises magazine, New York, is principal owner of
EGG Dallas Broadcasting Inc., licensee of KNOK-AM-
FM Fort Worth.

Equitable Publishing Co.—-Hqs: Box 1440,
Lansdale, Pa. 19446. Equitable Publishing Co.
pubiisher of the Norih Penn Reporter, Lansdale, Pa.,
and the weekly Town and Country, Pennsburg, Pa. is
also licensee of WNPV(AM) Lansdale, Pa.

Esquire Inc.—Hqs: 488 Madison Ave. New York
10022. Esquire Inc., which owns 100% of Gentlemen's
Quarterly magazine, owns 100% of KESQ-TV Palm
Springs, Calif. ’
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Evening News Association—Hgs: 615 Lafayette
Blvd. Detroit 48231. Newspaper division:

California: The Desert Sun, Palm Springs, Calif.

Michigan: The Detroit News and The Sunday News.

New Jersey: The Atlantic County Record, The Egg
Harbor News, The Hammonton News, The Millville
Daily and The Vineland Times Journal.

Broadcast division: WALA-TV Mobile, Ala.; KOLD-
TV Tucson, Ariz.; WDVM-TV Washington; WWJ-AM-
FM Detroit: KTVY(TV) Oklahoma City; and KVUE(TV)
Austin, Tex.

Fairchild Publications Inc.—See Capital Cities
Communications Inc.

Federated Media—Hgs: Box 2500, Elkhart, ind.
46515. Truth Publishing Co., publisher of The Elkhart
Truth, Elkhart, Ind., is licensee of WCKY(AM) and
WWEZ(FM) Cincinnati. John F. Dilie Jr, 100% owner,
also owns 52% of Pathfinder Communications Corp.,
licensee of WMEE(AM) and WMEF(FM) Fort Wayne,
Ind.: WCUZ(AM) and WFFX(FM) Grand Rapids, Mich.
John F Dille Jr. also is 100% owner of Truth Radio
Corp,, licensee of WTRC(AM) and WYEZ(FM) Elkhart,
Ind.

Field Communications Corp.—Hqgs: Three Embar-
cadero Center, Suite 1880, San Francisco 94111. Field
Enterprises Inc., Chicago, publishes the Chicago Sun-
Times. Field Communications Corp., a wholly owned
subsidiary of Field Enterprises Inc., owns KBHK-TV
San’ Francisco; WFLD-TV Chicago: WLVI-TV
Cambridge, Mass.; WKBD-TV Detroit; and WKBS-TV
Burlington, N.J.

The Findlay Publishing Co.—Hgs: 101 1/2 W. San-
dusky St., Findtay, Ohio 45840. The Findlay Publishing
Co. publishes the Findlay (Ohio) Courier. Stations:
The Findlay Publishing Co. owns 100% of WCSI-AM-
FM Columbus, ind; WFIN(AM) and WHMQ(FM)
Findlay, Ohio.

Finley Broadcasting Co.—Hgs: Box 1598, Santa
Rosa, Calif. 95402. Evert B. Person, publisher and pres,

and Ruth Finley Person, sec of Santa Rosa Press Dem-

ocrat, are majority stockholders of Finley Broadcasting
Co, licensee of KSRO(AM) Santa Rosa, Calif. KSRO is
operated independently of newspaper.

Forum Publishing Co.—Hhs: 207 N. Fifth St, Fargo,
N.D. 58103. Forum Publishing Co., pubtlisher of The
Fargo (N.D.) Forum, owns KMMJ(AM) Grand Island,
Neb.: WDAZ-TV Devils Lake and WDAY-AM-FM-TV
Fargo, both North Dakota: KABY-TV Aberdeen, KPRY-
TV Pierre and KSFY-TV Sioux Falls, all South Dakota.

Forward Association Inc.—Hgs: 1700 Broadway,
New York 10019. Forward Association Inc.. a non-
membership corporation which publishes the Jewish
Daily Forward, is licensee of WEVD-AM-FM New
York.

Forward Communications Corp.—Hqgs: 8ox 1088,
Wausau, Wis. 54401. Ownership of Forward Com-
munications Corp. is as follows: Wisconsin Rapids Tri-
bune WFHR(AM) and WWRW(FM) Wisconsin Rapids,
Wis,, 19.44%; Merrill Publishing Co, 11.17%; R. H.
Holding Co., 10.37%; and others. Stations: WONS(AM)
and WBGM(FM) Tallahassee, Fla.; WRAU-TV Peoria,
Iil; KCAU-TV Sioux City, lowa; KVGB-AM-FM Great
8end, Kan.;: KVOX-AM-FM Moorhead, Minn.; KOSA-TV
Odessa, Tex., WTRF(FM) and WTRF-TV Wheeling,
W.Va.; WKAU-AM-FM Kaukauna, WMTV(TV) Madison,
WSAU-AM-TV and WIFC(FM) Wausau, all Wisconsin.

Frankliin (Ky.) Favorite —Hgs: The Frankiin Favorite-
WFKN Inc., 103 N. High St, Franklin, Ky. 42134. The
Franklin Favorite-WFKN Inc. (semi-weekly Franklin
Favorite) is licensee of WFKN(AM) Franklin, Ky.

Galesburg Broadcasting Co.—Hgs: 154 E. Sim-
mons St, Galesburg, lll. 61401. Galesburg Printing &
Publishing Co., publisher of the Galesburg (lll.)
Register-Mail, owns 75% of WGIL(AM) and
WAAG(FM) Galesburg, IH.

Galesburg Printing & Publishing Co.—See
Galesburg Broadcasting Co.

Guy Gannett Broadcasting Services Inc.—Hgs:
Broadcast Center, Northport Plaza, Portland, Me.
04104. Guy Gannett Broadcasting Services is 100%
owned by Guy Gannett Publishing Co., which
publishes the Augusta Kennebec Journal, Portland

Express, Portland Press Herald and the Waterville
Sentinel, all Maine. Stations: WINZ(AM) Miami and
WINZ-FM Miami Beach; WGAN-AM-FM-TV Portland,
Me.; and WHYN-AM-FM-TV Springfield, Mass.

Gannett Co.—Hgs: Lincoln Tower, Rochester, N.Y.
14604. Gannett Co. is publisher of the following news-
papers:

Arizona: Tueson Daily Citizen, Tucson.

California: Salinas Californian, Salinas; The Sun
Telegram, San B8ernardino; Stockton  Record,
Stockton; and Visalia Times-Delta, Visalia.

Colorado: Fort Collins Coloradoan, Fort Collins.

Delaware: The Morning News and Evening Journal,
Wilmington.

Florida: Cocoa Today, Cocoa; Fort Myers News-
Press, Fort Myers; The Pensacola Journal, Pensacola;
and The Pensacola News, Pensacola.

Hawaii: Honolulu Star-Bulletin, Honolulu.

Idaho: The Idaho Statesman, Boise.

illinois: The Commercial-News, Danville; Morning
Star, Rockford; and the Register-Republic, Rockford.

Indiana: Journal and Courier, Latayette; Chronicle
Tribune, Marion; and The Palladium-item, Richmond.

lowa: lowa City Press-Citizen, lowa City.

Kansas: The Coffeyville Journal, Coffeyvitle.

Louisiana: Monroe Morning World, Monroe; Monroe .

News-Star, Monroe; and The Shreveport Times,
Shreveport.

Michigan: Enquirer and News, Battle Creek; The
State Journal, Lansing; and The Times Herald, Port
Huron.

Minnesota: Little Falls Transcript, Little Falls; and
the St. Cloud Times, St. Cloud.

Missouri: Springfield Daily News, Springfield; and
the Leader and Press, Springfield.

Nebraska: Fremont Tribune, Fremont.

Nevada: Nevada State Journal, Reno; and the Reno
Evening Gazette, Reno.

New Jersey: The Courier-News, Bridgewater; and
Courier-Post, Camden.

New Mexico: The New Mexican, Sante Fe.

New York: The Evening Press, Binghamton; The
Sun-Bulletin, Binghamton; Star-Gazette, Elmira;
Ithaca Journal, Ithaca; Niagara Gazette, Niagara
Falls; Poughkeepsie Journal, Poughkeepsie; Demo-
crat and Chronicle, Rochester; The Times-Union,
Rochester; The Saratogian, Saratoga Springs; The
Observer-Dispatch, Utica; and The Daily Press, Utica.

New York (Westchester Rockland Newspapers):
The Daily Times, Mamaroneck; The Daily Argus,
Mount Vernon; The Standard-Star, New Rochelle; The
Journal-News, Nyack-Rockland; The Citizen Register,
Ossining; The Daily Item, Port Chester; The Daily
News, Tarrytown; The Reporter Dispatch, White
Plains; and The Herald Statesman, Yonkers.

Ohio: Chillicothe Gazette, Chillicothe; The News-
Messenger, Fremont; The Marietta Times, Marietta;
and the News-Herald, Port Clinton.

Oklahoma: Muskogee Daily Phoenix and Times
Democrat, Muskogee.

Oregon: The Oregon Statesman, Salem; and the
Capital Journal, Salem.

Pennsylvania: Public Opinion, Chambersburg: and
the Valley News Dispatch, New Kensington-Tarentum.

South Dakota: Sioux Falls Argus-Leader, Sioux
Falls.

Tennessee: Nashville Banner, Nashville.

Texas: The El Paso Times, El Paso,

vermont: The Burlington Free Press, Burlington.

Washington: The Bellingham Herald, Bellingham;
and The Daily Olympian, Olympia.

West Virginia: The Herald Dispatch, Huntington;
and The Huntington Advertiser, Huntington.

Guam: Pacific Daily News, Agana.

Virgin Islands: The Daily News, St. Thomas.

Stations: WHEC-TV Rochester, N.Y. WBRJ(AM)
Marietta, Ohio. Note: WHEC-TV has been sold, subject
to FCC approval.

Gateway Communications Inc.—Hgs: Suite 612-
Executive Bidg., Cherry Hill, N.J. 08002. Bergen Eve-
ning Record Corp. (Malcolm A. Borg, chmn & pres),
publisher of the Bergen Evening Record in Bergen
county, N.J., owns 100% of Gateway Communications
Inc., licensee of WBNG-TV Binghamton, N.Y.; WTAJ-TV
Altoona and WLYH-TV Lancaster, both Pennsylvania;
WOWK-TV Huntington, W. Va.

Gaylord Broadcasting Co.—Hgs: Box 25125,
Oklahoma City 73125. Oklahoma Publishing Co.
(100% owner of Gaylord Broadcasting Co.) publishes
the The Daily Oklahoman, Oklahoma City Times and
The Sunday Oklahoman, all in Oklahoma City; the
Colorado Springs Sun; and a magazine, The Farmer-
Stockman Magazine. Stations: WTVT(TV) Tampa, Fla.;
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WVUE(TV) New Orleans; KRKE-AM-FM Albuguerque,
N.M.; WUAB(TV) Lorain, Ohio (Cleveland); WKY(AM)
Oklahoma City; KYTE-AM-FM Portland, Ore.;
KTVT(TV) Fort Worth and KHTV(TV) Houston;
KSTW(TV) Tacoma, Wash.; and WVTV(TV) Milwaukee.

Gazette Printing Co.—Hgs: t South Parker Drive,
Janesville, Wis. 53545. Gazette Printing Co., publisher
of the Janesville (Wis.) Gazette, owns WIXN-AM-FM
Dixon, Ill; KIJV-AM-FM Huron, S.D.. WCLO(AM)-
WJVL(FM) Janesville and WBKV-AM-FM West Bend,
both Wisconsin.

Gray Communications Systems Inc.—Hgs: Box
3130, Albany, Ga. 31706. Gray Communications
publishes, through Albany Herald Publishing Co., The
Albany (Ga.) Herald. Stations: WALB-TV Albany, Ga.;
WJHG-TV Panama City, Fia., and KTVE(TV) El Dorado,
Ark. (Monroe, La.).

Greater Media Inc.—Hgs: Turnpike Plaza, 197 High-
way 18, East Brunswick, N.J. 08816. Joseph L. Rosen-
miller Jr, chmn of the bd of Greater Media Inc., and
Peter A. Bordes, pres of Greater Media, own 80% of
Sentinel Publishing Co., publisher of weekly East
Brunswick (N.J.) Sentinel-Spokesman. Greater Media
Inc. owns WTCR(AM) Ashland, Ky; WGAY(AM) Silver
Spring, Md. and WGAY-FM Washington; WMJC (FM)
Birmingham and WHND(AM) Monroe, both Michigan;
WCTC(AM) and WMGQ(FM) New Brunswick, N.J.;
WGSM(AM) Huntington and WCTO(FM} Smithtown,
both New York; WPEN(AM) and WMGK(FM) Philadel-
phia; and WHEZ(FM) Huntington, W.va.

Greer Broadcasting Co.—Hgs: Tryon St., Greer, S.C.
29651. Edd A. Burch, publisher of the weekly Greer
(S.C) Citizen, is also licensee of WEAB(AM) Greer,
S.C.

Grit Publishing Co.—Hgs: 208 W. Third St,
Williamsport, Pa. 17701. Grit Publishing Co., which
publishes Grit, a weekly tabloid newspaper, owns Ap-
palachian Broadcasting Corp. licensee of WCYB-TV
Bristol, Va, through its wholly owned subsidiary, the
DGH Corp.

Hagadone Newspapers—Hqgs: Hagadone B8idg.
Coeur d'Alene, Idaho 83814. Hagadone Newspapers
publishes the following newspapers:

Idaho: Coeur d'Alene Press.

lowa: Sioux City Journal (owned jointly with
Howard Publications, Oceanside, Calif.).

Montana: Kalispell Inter Lake.

New Jersey: Elizabeth Journal.

Washington: Moses Lake Columbia Basin Herald

Wisconsin: Beloit News.

Station: KVNI(AM) Coeur d'Alene, Idaho.

Hammond Newspapers—Hgs: c/o Milton James
Hammond, 404 North Ave., Millvale, Pa. 15209. Milton
James Hammond, owner of Hammond Newspapers,
Milivale, Pa. (weekly North Hills Green Sheet and
South Hills Green Sheel, is licensee of WNUF(FM)
New Kensington, Pa.

P Roads Broadcasting Corp.—Hgs: Box
98 Newport News, Va. 23607 Daily Press Inc.,
publisher of the Newport News (Va) Daily Press
{morning/Sunday) and the Newport News (Va.) Times-
Herald (evening), owns 100% of Hampton Roads
Broadcasting Corp., licensee of WGH-AM-FM
Newport News, Va.

Harris Enterprises Inc.—Hgs: 300 W. Second St,
Hutchinson, Kan. 6750 1. Estates of John P and Sidney
Harris own Garden City Telegram, Hays Daily News,
Hutchinson News, Ottawa Herald, Chanute Tribune,
Salina Journal, Olathe News, all Kansas; Burlington
(lowa) Hawkeye, and Camarillo (Calif) News. Sta-
tions: KFKA{AM) and KFKZ(FM) Greeley, Coio. (48%);
WJOL(AM) and WLLI-FM Joliet, lIl; KBUR(AM)-
KGRS(FM) Burlington, lowa (30%); KIUL(AM) Garden
City and KTOP{AM)-KDVV(FM) Topeka, both Kansas:
KSEL-AM-FM Lubbock, Tex.

Harte-Hanks Communications Inc.—Hgs: Box
269, San Antonio, Tex. 78291. Harte-Hanks owns the
Daily Courier-Democrat, Russellville, Ark.. Searcy
Daily Citizen and the White County Citizen, both Sear-
¢y, Ark.; Van/De Publishing Co. (Huntington Beach),
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Simi Valley Pennysaver (Los Angeles and Ventura
counties), The California Shopper (Riverside and San
Bernardino counties), San Diego Urban Newspaper
Group and San Francisco Progress, all California;
South Middlesex Daily News, Framingham, Mass.;
The Ypsilanti (Mich.) Press; The Gloucester County
Times, Woodbury, N.J.. The Journal News, Hamilton,
Ohio; Anderson (S.C.) Independent and Daily Mail;
Yakima (Wash.) Herald Republic; and the following
newspapers in Texas: The Abilene Reporter-News; Big
Spring Herald; The Eagle, Bryan-College Station; The
Commerce Journal; The Corpus Christi Caller-Times;
Corsicana Daily Sun; The Denison Herald; The
Herald Banner, Greenville; The Huntsville Item;
Marshall News Messenger; The Paris News; San
Angelo Standard-Times and the Wichita Falls Times-
Record News. Stations: WSGN(AM) Birmingham, Ala.;
KOY(AM) and KQYT(FM) Phoenix; WTLV(TV)
Jacksonville, WLCY(AM)  St. Petersburg  and
WRBQ(FM) Tampa, all Florida; KYTV(TV) Springfield,
Mo.; WFMY-TV Greensboro, N.C.; WEZI(FM) Memphis;
KULF(AM) Houston, KYND(FM) Pasadena and KENS-
TV San Antonio, all Texas; WRVA(AM) and WRVQ(FM)
Richmond, Va.

George C. and Wilda Gene Hatch Stns —Hqs: 312
East South Tempie, Salt Lake City 84111. The Stan-
dard Corp.. publisher of the Ogden (Utah) Standard-
Examiner, owns.80% of KUTV(TV) Sait Lake City
Ogden Standard-Examiner is owned by Giasmann
family, which also has interests as follows: Mr.and Mrs.
George C. Hatch (Mrs. Hatch is Mr Glasmann's
daughter) own KGEM(AM) and KJOT(FM) Boise,
Idaho; KGHL(AM)-KIDX(FM) Billings and KYSS-AM-
FM Missoula, both Montana; KALL-AM-FM Salt Lake
City and KVEL-AM-FM Vernal, both Utah.

The Hawaii Times Ltd.—Hgs: 916 Nuuanu Ave,
Honolulu 86807. The Hawaii Times Ltd. publishes a
daily newspaper, the evening Hawaii Times. The com-
pany also owns 50% of KOHO(AM) Honolulu.

The Hearst Corporation—Hgs: 959 8th Ave., New
York 10019. Hearst newspapers are Baltimore (Md.)
News-American; Albany Times-Union and Knicker-
bocker News Union-Star, both New York: Boston
Herald-American; Los Angeles (Calif) Herald-Ex-
aminer; San Antonio (Tex.) Light; San Francisco
(Calit) Sunday Examiner & Chronicle (50%); Seattle
(Wash.) Pdst-Intelligencer; and Puck—The Comic
Weekly (newspaper suppiement). Hearst magazines
are C politan, Good H ing, Harper's
Bazaar, Town & Country, House Beaunful Motor,
Motor Boating and Sailing, Sports Afield, Popular
Mechanics, Science Digest and American Druggist.
Hearst also owns Avon Books. Stations: WBAL-AM-TV
and WIYY(FM) Baitimore; WISN-AM-TV  and
WLPX(FM) Mitwaukee; WTAE-AM-TV and WXKX(FM)
Pittsburgh; and WAPA(AM) San Juan, PR.

Home News Publishing Co.—Hgs: 123 How Lane,
New Brunswick, N.J. 08903. Home News Publishing
Co. publishes a daily and Sunday newspaper, the New
Brunswick (N.J) Home News; and five weekly news-
papers: The Brookfield Journal, Brookfield, The
Litchfield Enquirer, Litchfield, The Advertiser, New
Milford and The New Milford Times, New Miiford, al
Connecticut; and The Pawling News-Chronicle, Pawl-
ing, N.Y. Home News Publishing Co. aiso owns
WINE(AM)-WRKI(FM) Brookfield and WSNG(AM) Tor-
rington, both Connecticut; WEVUW(TV) Naples, Fia.;
and WKPT-AM-FM-TV Kingsport, Tenn.

Howard Publications—Hqs: Box 570, Oceanside,
Calif. 92054. Howard Publications publishes the
foliowing newspapers:

California: Oceanside Blade-Tribune and San Cle-
mente Sun-Post.

Idaho: Twin Falls Times-News.

Iiinois: Charleston Times-Courier, Freeport Jour-
nal-Standard and the Mattoon Journal-Gazette.

Indiana: Hammond Times and the Logansport
Pharos-Tribune & Press.

lowa: Sioux City Journal (owned jointly with
Hagadone Newspapers).

New York: Auburn Citizen-Advertiser, Corning
Leader and the Glens Falls Post-Star.

Pennsylvania: Carlisle Sentinel.

Wyoming: Casper Star-Tribune.

Newspaper-distributed magazine section: Owns

25% interest in Family Weekly magazine.
Station: WIVB-TV Buffalo, N.Y.

Huntingd Broad 1,

s Inc.—Hgs: 400 Wash-
mglon St Huntingdon, Pa. 16652. Josephine B. Mc-
Meen, pres of The Joseph F Biddle Publishing Co.
(publisher of the Huntingdon [Pa.] News, is pres of
Huntingdon Broadcasters Inc., licensee of WHUN(AM)
and WRLR(FM) Huntingdon, Pa.

Huse Publishing Co.~ See Beef Empire Stns.

Ilini Publishing Co.—Hgs: 620 E. John, Cham-
paign. Ill. 61820. Illini Publishing Co. publishes the
Daily Illini, a newspaper; Technograph, a magazine;
and “lllio”, a yearbook. lllini Publishing Co. also is
licensee of WPGU(FM) Urbana, Ill.

Ilinois Broadcasting Co.—Hqs: Box 2250,
Decatur, Ill. 62526. lllinois Broadcasting Co. has simi-
lar ownership to Lindsay-Schaub Newspapers Inc.,
publisher of Decatur Herald and Review, Champaign-
Urbana Courier, Edwardsville Intelligencer, Metro-
East Journal (East St. Louis), Southern Illinoisan
(Carbondale), all lllinois; Bad Axe Tribune and Mid-
land News, both Michigan; and semi-weekly Venice
Gondolier and New Port Richey Press, both Florida. i1-
linois Broadcasting Co. owns WSQY-AM-FM Decatur,
1I1. and WLAP-AM-FM Lexington, Ky.

Independent Publications inc. —Hqs: 30th & Mar-
ket Sts. Philadelphia 19101. independent Publica-
tions Inc. publishes the Philadelphia Bulletin and the
Santa Barbara (Calit) News-Press. Stations: KTMS-
AM-FM Santa Barbara, Caiif.

Jacksonville Radio & Television Broadcasting
Corp.—Hgs: Box 1180, Jacksonville, Ili. 62651.
Jacksonville Journai Courier Co., publisher of the
Jacksonville Journal and Courier, owns 100% of
Jacksonville Radio & Television Broadcasting Corp.,
licensee of WLDS(AM) and WEAI(FM) Jacksonville, Iii.

Jefferson-Pilot Corp.—Hgs: Box 21008,
Greensboro, N.C. 27420. Jefferson-Piiot Corp.
publishes the Brandon News, Clearwater Sun and
Plant City Courier, ali Florida; the Altus (Okia.) Times-
Democrat; the Beaumont Enterprise and Journal,
Jasper Netws-Boy, The Laredo Times and The Texas
City Daily Sun, all Texas. Jefferson-Pilot Corp. also
owns KIMN-AM-FM Denver; WQXI(AM) Atlanta and
WOXI-FM  Smyma, both Georgia; WBT(AM)/
WBCY(FM) and WBTV(TV) Charlotte, WBIG(AM)
Greensboro, WWIL(AM) and WHSL(FM) Wiimington,
all North Carolina; and WWBT(TV) Richmond, Va.

Johnson County Broadcasters Inc.—Hqgs: Box
398, Warrensburg, Mo. 64093. Avis Green Tucker,
owner and operator of the Daily Star-Journal in War-
rensburg, Mo., is a 95% owner of Johnson County
Broadcasters Inc., licensee of KOKO(AM) War-
rensburg, Mo.

Johnson Newspaper Corporation—Hgs: 260
Washington St, Watertown, N.Y. 13601. Johnson
Newspaper Corporation, publisher of the Watertown
(N.Y) Daily Times, is licensee of WWNY-TV Carthage,
WMSA(AM) Massena and WWNY(AM) Watertown, ali
New York.

Johnson Publishing Co.~Hgs: 820 S. Michigan
Ave. Chicago 60605. Johnson Publishing Co.
publishes several black-oriented magazines, includ-
ing Ebony, Jet, Black Stars and Black World. Johnson
Publishing Co. also is licensee of WJPC(AM) Chicago.

KFAB Broadcasting Co.—Hqs: 5010 Underwood
Ave., Omaha 68132. Journal-Star Printing Co., printer
of the Lincoln (Neb.) Star and Journal, owns 48.86%
of the stock of KFAB Broadcasting Co., licensee of
KFAB(AM) and KGOR(FM) Omaha. A minority interest
in KFAB Broadcasting Co. is held by Lee Enterprises
Inc. (see listing).

KFRU Inc.—Hgqs: Box 718, Columbia, Mo. 65201. H.J.
Waters IIl, owner of the Columbia (Mo.) Daily Tribune,
controls KFRU Inc., licensee of KFRU(AM) Columbia,
Mo.

KMIN Inc.—Hgs: Box 980, Grants, NM. 87020.
Grants Publishing Co., publisher of the Grants (NM.)
Daily Beacon, owns 51% of KMIN Inc., licensee of
KMIN(AM) Grants, N.M.
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Knight-Ridder Newspapers Inc. —Hgs» One
Herald Plaza, Miami 33101. Knight-Ridder newspa-
pers are:

California: Long Beach Independent (morning),
Long Beach Press-Telegram (evening), Long Beach In-
dependent, Press-Telegram (Sunday), Pasadena Star-
News, San Jose Mercury (morning), San Jose News
(evening) and the San Jose Mercury-News (Sunday).

Colorado: Boulder Daily Camera.

Florida: Boca Raton News, Bradenton Herald,
Miami Herald and the Tallahassee Democrat.

Georgia: Columbus Enquirer (morning), Columbus
Ledger (evening), Columbus Ledger-Enquirer (Sun-
day). Macon News (evening), Macon Telegraph (morn-
ing) and the Macon. Telegraph & News (Sunday).

Indiana: Gary Post-Tribune.

Kansas: Wichita Beacon (evening), Wichita Eagle
(morning) and the Wichita Eagle & Beacon (Sunday).

Kentucky: Lexington Herald (morning), Lexington
Leader (evening) and the Lexington Herald-Leader
(Sunday).

Michigan: Detroit Free Press.

Minnesota: Duluth Herald (evening), Duluth News-
Tribune (morning, Sunday), St. Paul Dispatch (eve-
ning) and the St. Paul Pioneer Press (morning, Sun-
day).

New York: Journal of Commerce (New York).

North Carolina: Charlotte News (evening) and the
Charlotte Observer (morning, Sunday).

North Dakota: Grand Forks Herald.

Ohio: Akron Beacon-Journal.

Pennsylvania: Philadelphia Inquirer (morning, Sun-
day) and the Philadelphia Daily News (evening).

South Dakota: Aberdeen American News.

Newspapers published less than daily include the
Broward County (Fla) Times, Florida Keys Keynoter
and the Union-Recorder, Milledgeville, Ga. California
newspapers published by Knight-Ridder are the
Anaheim-Fullerton Independent, Arcadia Tribune,
The Buena Park News, Duartean (Duarte), The Hun-
tington Beach Independent, The La Mirada
Lamplighter, Monrovia News-Post, The Orange County
Evening News and the Temple City Times.

Stations: WCDC(TV) Adams, Mass.; WJRT-TV Fiint,
Mich.; WTEN(TV) Albany, N.Y; and WPRI-TV Pro-
vidence, R.L.

KNUJ Inc.—Hgs: 510 1/2 Third St. North, New Uim,
Minn. 56073. New Ulm Daily Journal, Fairmont Sen-
tinel, Marshall Messenger, Redwood Gazette (Red-
wood Falls), St. James Courier, ahd Sleepy Eye
Herald-Dispatch, all Minnesota, and the Willmar Re-
minder, a weekly shopper newspaper in Willmar,
Minn, are affiliated with KNUJ Inc., licensee of KNUJ-
AM-FM New Uim, Minn.

KTTC Television Inc.—Hgs: 601 First Ave. SW,
Rochester, Minn. 55901. Quincy Newspapers Inc..
publisher of the Quincy (L) Herald-Whig, owns
KTTC(TV) Rochester, Minn.

KVSO Broadcasting Co.—Hqs: Box 429, Ardmore,
Okla. 73401. Ardmore (Okla) Ardmorette has same
ownership as KVSO Broadcasting Co., licensee of
KVSO(AM) Ardmore, Okla.

Lancaster Newspapers Inc.—See Steinman Stns.

Land k C icati Inc. —Hgs: 150 W.
Brambleton Ave,, Norfolk, Va. 23501. Landmark Com-
munications Inc. is the publisher of the following
newspapers:

California: The Daily Californian, El Cajon.

Kentucky: News-Enterprise, Elizabethtown; 15 non-
dailies operated by Landmark Community Newspa-
pers Inc., Shelbyville.

New Mexico: Monitor, Los Alamos.

North Carolina: Daily News
Greensboro.

Virginia: Ledger-Star, Norfolk; Virginian-Pilot, Nor-
folk; and the Times and World-News, Roanoke.

Stations: KNTV(TV) San Jose, Calif.; KLAS-TV Las
Vegas; WTAR-AM-TV and WKEZ(FM) Norfolk, Va.

and  Record,

La Salle County Broadcasting Corp.—Haqs: Box
215, La Salle. i1l. 61301. The Daily News-Tribune Inc,,
publisher of the Daily News-Tribune, owns La Salle
County Broadcasting Corp., licensee of WLPO-AM-FM
La Salle, lil.

Lee Enterprises Inc.—Hgs: 130 E,.Second St.
Davenport, lowa 52801. Lee Enterprises Inc.
publishes:

Ilinois: East Moline News, East Moline (weekly);
and The Star-Courier, Kewanee.
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lowa: The Bettendorf News, Bettendorf (weekly);
The Quad City Times, Davenport; the Globe-Gazette,
Mason City; Muscatine Journal, Muscatine; and Ot-
tumwa Courier, Ottumwa.

Kansas: The Kansas City Kansan, Kansas City.

Montana: The Billings Gazette, Billings; The Mon-
tana Standard, Butte; The Independent Record,
Helena; and The Missoulian, Missoula.

Nebraska: The Lincoln Star, Lincoin.

North Dakota: The Bismarck Tribune, Bismarck
(53% interest).

Oregon: Coruallis Gazette-Times, Corvaliis.

Wisconsin: La Crosse Tribune, La Crosse; Wiscon-
sin State Journal, Madison; and The Racine Journal-
Times, Racine.

Stations: KGMB-TV Honolulu; WTAD(AM) and
WQCY(FM) Quincy, Ill; KIMT(TV) Mason City, lowa;
KHQA-TV Hannibal, Mo.; KOIN-TV Portland, Ore.; and
WSAZ-TV Huntington, WVa. Lee Enterprises also
owns 49.75% of Journal-Star Printing Co. Lincoln,
Neb., which in turn owns 48.86% of KFAB(AM) and
KGOR(FM) Omaha.

tesher Newspapers Inc.—Hqs: 3033 North G St.,
Merced, Calif. 95340. Lesher Newspapers Inc.
publishes the Merced (Calif) Sun-Star. Dean S. Lesher
and Stanley Lesher Il, owners of the newspaper, also
own 90% of KBAR(AM) and KSAX(FM) Burley, Idaho.

Lima Communications Corp.—Hgs: 1424 Rice
Ave., Lima, Ohio 45805. Toledo Blade Co., publisher of
the Toledo (Ohio) Blade and Pittsburgh Post-Gazette,
and with interests in the Monterey Peninsula Herald
and the Red Bank (N.J.) Register, owns 75% of Lima
Communications Corp., licensee of WLIO(TV) Lima,
Ohio.

Lindsay-Schaub Newspapers Inc.—See lllinois
Broadcasting Co. and Midwest Television Inc.

Robert Dana MacVay—Hqs: 487 Boutell Drive,
Grand Blanc, Mich. 48439. Robert Dana MacVay, who
has an interest (over 20%) in the weekly Crawford
County Avalanche, Grayling, Mich, has interests (over
20%) in WIVQ(FM) Peru, 1l.; WSTL(AM) Eminence, Ky
WBUK(AM) Portage, Mich.; KLIK(AM) and KJFF(FM)
Jefterson City, Mo.; WKTN(FM) Kenton, Ohio; and an
interest (over 40%) in WKNX(AM) Saginaw, Mich.

Manship Stns—Hgs: 1650 Highland Rd., Baton
Rouge 70821. Baton Rouge Advocate and State-Times
have same ownership as WJBO(AM)-WFMF(FM) and
WBRZ(TV) Baton Rouge; and KRGV-AM-TV Weslaco,
Tex.

Marshall Electric Co.—Hgs: 133 E. Main St,
Marshalltown, lowa 50158. Marshalltown (lowa)
Times-Republican owns 100% of Marshall Electric
Co. licensee of KFJB-AM-FM Marshalltown, lowa.

Maui Publishing Co.—Hgs: Box 550, Wailuku,
Hawaii 96793. Maui Publishing Co. publishes the
Maui (Hawaii) News, a tri-weekly. Maui Publishing Co.
also is licensee of KMVI(AM) Wailuku.

McClatchy Newspapers—Hgs: 21st & Q, Sacra-
mento, Calif. 95816. McClatchy Newspapers owns the
Fresno Bee, Modesto Bee and Sacramento Bee, all
California. Stations: KMJ-AM-EM-TV Fresno, KBEE-
AM-FM Modesto, KFBK(AM) and KAER(FM) Sacra-
mento, and KOVR(TV) Stockton, all California;
KOH(AM) Reno.

McGraw-Hill Broadcasting Co.—Hgs: 1221 Ave.
of the Americas, New York 10020. McGraw-Hill Inc.,
100% owner of McGraw-Hill Broadcasting Co.
publishes Business Week magazine and various trade
publications. McGraw-Hill Broadcasting Co. owns
KERO-TV Bakersfield and KGTV(TV) San Diego, both
California; KMGH-TV Denver; WRTV(TV) Indianapolis.

McNaughton  Stns—Hqs: clo  WCRA(AM)-
WCRC(FM), 201 N. Banker St., Effingham, IIl. 62401.
Ownership (Joseph E. McNaughton and family) iden-
titied with Effingham News and Pekin Times, both II-
linois; Yuma (Ariz.) Sun, and Fairfield (Calit) Repub-
lic. Stations: WCRA(AM)-WCRC(FM) Effingham,
WRMN(AM)-WJKL(FM)  Elgin  and  WKEI(AM)-
WJRE(FM) Kewanee, all lllinois; WBEV(AM) and
WXRO(FM) Beaver Dam, Wis.

McPherson Broadcasting Inc.—Hgs: Box 1069,
McPherson, Kan. 67460. K.R. Krehbiel estate. owner of
‘the McPherson (Kan) Sentinel, owns McPherson
Broadcasting Inc., licensee of KNEX-AM-FM McPher-
son, Kan.

Media General Inc.—Hgs: 333 E. Grace St, Rich-
mond, Va. 23219. Media General inc. is publisher of
The Tampa (Fla) Tribune and The Tampa (Fia)
Times; Winston-Salem (N.C) Journal and The Sen-
tinel, Winston-Salem, N.C.. Richmond (Va) Times-
Dispatch and The Richmond (Va) News Leader; and
a weekly paper, The Financial Weekly, in Richmond,
Va. Media General also publishes Consultantand Psy-
chosomatics, monthly medical magazines. Stations:
Media General Inc. owns 100% of WFLA-AM-FM-TV
Tampa, Fla.

Meredith Corp.—Hgs: 1716 Locust St.. Des Moines,
lowa 50336. The publishing group includes:

Magazines: Apartment Life magazine, Better
Homes and Gardens magazine, and Successful Farm-
ing magazine.

Newspapers: Meredith Newspapers publishes 25
community newspapers in the Los Angeles and San
Jose, Calif. areas. Meredith Newspapers also
publishes a daily newspaper, The Hollywood Indepen-
dent.

The broadcasting group of Meredith Corp. operates
KPHO-TV Phoenix; WGST(AM) and WPCH(FM) Atlan-
ta; WNEM-TV Bay City, Mich.; KCMO-AM-TV and
KCEZ(FM) Kansas City, Mo.;, WOW(AM) and
KEZO(FM) Omaha; WTVH(TV) Syracuse, N.Y. and
WPGH-TV Pittsburgh.

Meridian (Miss.) Star—Hqgs: 810 22d Ave. Meri-
dian, Miss. 39301. James B. Skewes and Mrs. Grace B.
Skewes, owners of the Meridian (Miss.) Star, are prin-
cipals in Lauderdale Broadcasting Co. licensee of
WMOX(AM) Meridian, Miss. James B. Skewes, editor
and publisher of the Star; also owns 11.5% of Southern
Television Corp., licensee of WTOK-TV Meridian, Miss.

Miles City (Mont.) Star—See Star Printing Co.

Milwaukee Courier—Hgs: 3815 N. Teutonia Ave,
Milwaukee 53209. Jerrel W. Jones, publisher and ma-
jority stockholder of Courier Publishing Co., publisher
of the weekly Milwaukee Courier, owns 60% of Courier
Communications Corp., licensee of WNOV(AM) Mil-
waukee.

Monroe Journal—Hgs: clo William M. Stewart,
WMFC-AM-FM, Box 645, Monroeville, Ala. 36460.
William M. Stewart, publisher of the weekly Monroe
Journal, is principal stockholder in Monroe Broad-
casting Co. licensee of WMFC-AM-FM Monroeville,
Ala.

Multimedia Inc.—Has: Box 1688, Greenville, S.C.
28602. Multimedia Inc. publishes the Montgomery
Advertiser and Alabama Journal, both in Montgom-
ery, Ala.; the Baxter Bulletin, Mountain Home, Ark.;
Asheville (NC) Citizen-Times; Gallipolis Tribune,
Gallipolis, the Sentinel and Times-Sentinel, Pomeroy-
Middieport, both Ohio; Greenville (S.C) News and
Piedmont; the Clarksville (Tenn.) Leaf-Chronicle; and
the Point Pleasant (W. Va) Register. Stations:
KAAY(AM) and KEZQ(FM) Little Rock, Ark.; WMAZ-
AM-FM-TV Macon, Ga.; WAKY(AM) Louisville, Ky;
KEEL(AM) and KMBQ(FM) Shreveport, La;
WWNC(AM) Asheville and WXII{TV) Winston-Salem,
both North Carolina; WLWT(TV) Cincinnati; WFBC-
AM-FM-TV Greenville, S.C; and WBIR-AM-FM-TV
Knoxville, Tenn.; and WEZW(FM) Wauwatosa, Wis.
(Milwaukee). Note: Muiltimedia Inc. has purchased
WVEZ(FM) Louisville, Ky. and will trade WBIR-AM-FM,
pending FCC approval.

Morgan Murphy Stns—Hags: c/o Evening Telegram,
1226 Ogden Ave., Superior, Wis. 54880. The estate of
Morgan Murphy has interests in the Virginia Mesabi
News, Hibbing Tribune, both Minnesota; the Ashland
Press and Superior Evening Telegram, both in
Wisconsin; West Coast Printing Co,, Largo, Fla. Sta-
tions: KTHI-TV Fargo, N.D.; KVEW(TV) Kennewick,
KXLY-AM-FM-TV Spokane and KAPP(TV) Yakima, all
Washington; WISC-TV Madison, Wis.
Newh Newspapers—Hqs: ¢/6 Newark Star-
Ledger, Court & Plain Sts, Newark, N.J. 07101.
Newhouse Broadcasting Corp. (S). Newhouse) has
same ownership as:

Alabama: Birmingham News, Huntsville News and
Times, Mobile Register and Press.

Louisiana: New Orleans Times-Picayune and States-
Item.

Massachusetts: Springfield Union and News.

Michigan (Booth Newspapers): Ann Arbor News,
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Bay City Times, Flint Journal, Grand Rapids Press,
Jackson  Citizen Patriot, Kalamazoo Gazette,
Muskegon Chronicle and the Saginaw News.

Missi Pascag Mississippi Press and
Mississippi Press Register,

Missouri: St. Louis Globe-Democrat.

New Jersey: Jersey City Jersey Journal and the
Newark Star-Ledger.

New York: Staten Island Advance, Syracuse Post-
Standard (morning), Herald-Journal (evening) and
Herald-American (Sunday).

Ohio: Cleveland Plain-Dealer.

Oregon: Portland Oregonian and Oregon Journal.

Pennsylvania: Harrisburg Patriot and News.

Other interests: Mr. Newhouse also has an interest
in Conde-Nast Publications Inc. (Vogue, House &
Garden, Glamour, Bride, Mademoiselle.)

Stations: Newhouse Broadcasting Corp. owns
WAPI-AM-FM-TV  Birmingham, Ala.: KTVI(TV) St.
Louis; WSYE-TV Elmira and WSYR-AM-FM-TV
Syracuse, both New York; and WTPA-FM-TV Har-
risburg, Pa.

ippi: la

News-Press & Gazette Co.—Hags: 9th & Edmond
St., St. Joseph, Mo. 64502. News-Press & Gazette Co.,
publisher of the St. Joseph (M0o.) News-Press and
Gazette, owns WSAV-TV Savannah, Ga.

News-Sentinel Broadcasting Co.—Hgs: 2000
Lower Huntington Rd., Fort Wayne, Ind. 46819. News
Publishing Co. (Fort Wayne News-Sentinel) owns
News-Sentinel Broadcasting Co. licensee of
WGL(AM) Fort Wayne, Ind.

News-Sun Broadcasting Co.—Hgs: Box 500,
Waukegan, Il. 60085. Waukegan News-Sun has same
stockholders as News-Sun Broadcasting Co. licensee
of WKRS(AM) Waukegan, IIl.

The New York Times Co.—Hags: 229 W. 43d St,
New York 10036. The New York Times Co. is publisher
of The New York Times and (through its newspaper
group) the following newspapers:

Florida: Avon Park Sun (weekly), Fernandina
Beach News-Leader (weekly), Gainesville Sun, Lake
City Reporter, Lakeland Ledger, Leesburg Daily Com-
mercial, Marco Island Eagle (weekly), Ocala Star-
Banner, Palatka Daily News and the Sebring News
(weekly).

North Carolina: Hendersonville Times-News, Lex-
ington Dispatch and Wilmington Star-News.

Note: The New York Times Co. also holds a one-third
interest in the International Herald Tribunein Paris.

Magazine group: Family Circle, Golf Digest, Tennis
and Us in the U.S., Golf World and Tennis in Britain
and Australian Family Cirele in Australia.

Broadcasting group: WREG-TV Memphis and
WQXR-AM-FM New York.

Oroville Radio Inc.—Has: Box 1340, Oroville, Calif.
95965, Oroville Radio Inc. is owned jointly by James J.
and Carol G. McGiffin. Mr. McGiffin owns Daily Record
Inc.-a newspaper publishing firm in Ellensburg, Wash,,
and also 33-1/3% of Fairfield Daily Ledger, Fairfield,
lowa. Oroville Radio Inc. is licensee of KORV(AM) and
KFAM(FM) Oroville, Calif.

Owensboro Broadcasting Co.—Hgs: Box 1330,
Owensboro, Ky 42301. Principal stockholders of
Owensboro  Publishing Co., publisher of the
Owensboro Messenger and Inquirer, own 80% of the
stock of Owensboro Broadcasting Co. licensee of
WOMI(AM) and WBKR(FM) Owensboro, Ky.

Owosso Broadcasting Co.—Hqgs: Box E, Owosso,
Mich. 48867. Argus Press Co., publisher of the Owosso
(Mich.) Argus Press, is parent company of Owosso
Broadcasting Co., licensee of WOAP-AM-FM Owosso,
Mich.

Paducah Newspapers Inc.—Hgs: Box 1197,
Paducah, Ky 42001. Paducah Newspapers Inc.
publisher of the Paducah (Ky) Sun, is licensee of
WPSD-TV Paducah, Ky.

Palladium Publishing Co.—Hgs: 3450 Hollywood
Road, St. Joseph, Mich. 49085. Palladium Publishing
Co.; publisher and 100% owner of The Herald-
Palladium, Benton Harbor-St. Joseph, Mich. also is
licensee of WHFB-AM-FM Benton Harbor, Mieh.
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Park Broadcasting Inc.—Hgs: Terrace Hill, Ithaca,
N.Y. 14850. Park Newspapers Inc. owns the following
newspapers:

Florida: Brooksville Sun-Journal and the weekly
Smart Shopper.

Georgia: Warner Robins Daily Sun, South Macon
Sun and Houston County News.

Indiana: the Plymouth Daily Pilot-News and three
weeklies: The Bremen Enquirer, Farm and Home
News and the Nappanee Advance News.

Nebraska: Nebraska City Daily News-Pressand The
Tri-State Weekly.

New York: Canton St. Lawrence Plaindealer and the
Canton Rural News, Lockport Union-Sun & Journal
and Tri-County News, Massena Observer, Norwich
Evening Sun and the Chenango Shopper, Ogdensburg
Journal (evening) and Advance News (Sunday), and
the Potsdam Courier-Freeman.

North Carolina: Morganton News-Herald.

Oklahoma: McAlester News Capital & Democrat,
Hartshorne Sun, The Quinton Times and the South-
eastern Oklahoma News.

Virginia: Manassas Journal Messenger and Subur-
ban Virginia Times.

Stations: Park Broadcasting Inc. operates
WBMG(TV) Birmingham, Ala.; KRSI(AM) and
KFMX(FM) St. Louis Park, Minn.; WHEN(AM)/
WONO(FM)  Syracuse and WUTR(TV) Utica,

both New York; WNCT-AM-FM-TV Greenville, N.C.:
KWJJ(AM) and KJIB(FM) Portiand, Ore.; WNAX(AM)
Yankton, S.D.. WDEF-AM-FM-TV Chattanooga and
WJHL-TV Johnson City, both Tennessee; WTVR-AM-
FM-TV Richmond and WSLS-TV Roanoke. both
Virginia; and KEZX(FM) Seattle.

Peoria Journal Star Inc.—Hqgs: One News Plaza,
Peoria, |l. 61643. Peoria Journal Star Inc., publisher of
the Peoria (lll.) Journal-Star,owns 100% of KSSS(AM)
Colorado Springs: WAZY-AM-FM Lafayette, Ind.;
KFRM(AM) Salina and KICT(FM) Wichita, both Kan-
sas; KBMY(AM) Billings, Mont.; KNOX(AM) and
KYTN(FM) Grand Forks, N.D.

Pi Valley Broad ting Co.—Hqs: 15
Hampton Ave. Northampton, Mass. 01060. Peter L.
and Charles W. DeRose, owner of the Northampton
(Mass.) Hampshire Gazette, own 100% of Pioneer
Valley Broadcasting Co. licensee of WHMP-AM-FM
Northampton, Mass.

Ponca City Publishing Co.—Hgs: Box 588, Ponca
City, Okla. 74601. Ponca City Publishing Co., publisher
of the Ponca City (Okla)y News, is licensee of
WBBZ(AM) Ponca City, Okla.

The Post Co.—Hgs: Box 2148, Idaho Falls, Idaho
83401. The Post Co. publishes the Idaho Falls Post
Register. The company also is licensee of KIFI-TV
Idaho Falls, Idaho.

Post Corp.—Hgqs: Box 59, Appleton, Wis. 54912,
Post Corp. is publisher of four daily newspapers: The
Daily Transcript, Dedham, Mass.; The Post-Crescent,
Appleton-Neenah-Menasha, Twin City News-Record,
Neenah-Menasha, and the West Bend News, West
Bend, all Wisconsin. Post Corp. is publisher of weekly
newspapers through Lakeland (Fla) Polk Shopper;
Collinsville (1) Herald; Granite City () Press-
Record; Transcript Newspapers, Dedham, Mass.; Sun
Newspapers, Cleveland; and Post Newspapers, West
Allis, Wis. Stations: KBIZ(AM) Ottumwa, lowa; WLUC-
TV Marquette, Mich.; KTVO(TV) Kirksville, Mo.;
WOKR(TV) Rochester, N.Y: WAYY(AM) Chippewa
Falls, WAXX(FM) and WEAU-TV Eau Claire and
WLUK-TV Green Bay, all Wisconsin.

Post-Newsweek Stations Inc.—Hgs: 2139
Wisconsin Ave. N.W, Suite 200, Washington 20007.
The Washington Post Co. (parent company of Post-
Newsweek Stations Inc.) publishes the Washington
Post, the Trenton (NJ) Times, the Everett (Wash.
Herald and Newsweek magazine. The Washington
Post Co. also holds a 30% interest in the International
Herald Tribune of Paris. Post-Newsweek stations:
WFSB-TV Hartford, Conn.; WIXT(TV) Jacksonville and
WPLG(TV) Miami, both Florida; and WDIV(TV) Detroit.

J.W. Potter Co.—Hqs: 1724 Fourth Ave., Rock Island,
lI. 61201. J.W. Potter Co. is publisher of the Rock Is-
land (lll) Argus. Stations: Interlocking ownership with
WHBF-AM-FM-TV Rock Island, Ill; KBUN(AM) and
KBHP(FM) Bemidiji, Minn.

Press Broadcasting Co.—Hqs: Press Plaza, Asbury
Park, N.J. 07712. Asbury Park Press Inc., publisher of
the Asbury Park (N.J.) Press, is parent company of
Press Broadcasting Co. licensee of WJLK-AM-FM
Asbury. Park, N.J. .

Press Inc.—Hgs: Box 1717, Johnson City, Tenn.
37601. Press Inc., publisher of the Johnson City
(Tenn.) Press-Chronicle, is licensee of WETB(AM)
Johnson City, Tenn.

Progressive Publishing Co.—Hgs: Box 291, Clear-
field, Pa. 16830. Progressive Publishing Co., publisher
of the Clearfield (Pa) Progress and the Danville (Pa.)
News, owns WCPA-AM-FM Clearfield and WDAD(AM)
and WQMU(FM) Indiana, both Pennsyivania. Progres-
sive Publishing Co. also owns 100% of the outstanding
common stock of Collier Broadcasting Co.,, licensee of
WMIB(AM) Marco Island and WRGI(FM) Naples, both
Florida. In addition, WK. Ulerich, pres of Progressive
Publishing Co., owns 100% of WMAJ(AM) and
WXLR(FM) State College, Pa.

Providence (R.l.) Journal-Bulletin—Hgs: The Pro-
vidence Journal Co., 75 Fountain St., Providence, R.l.
02902. The Providence Journal Co.. publisher of the
Providence (R.) Journal-Bulletin, owns WPHL-TV
Philadelphia and is licensee of WEAN(AM) and
WPJB-FM Providence, R.l.

Pulitizer Publishing Co,—Hgs: 900 N. 12th Bivd,,
St. Louis 63101. Pulitzer Publishing Co., publisher of
the St. Louis Post-Dispatch and the Tucson (Ariz.) Star,
owns WTEV(TV) New Bedford, Mass.; KSD-AM-TV St.
Louis; KETV(TV) Omaha: KOAT-TV Albuquerque, N.M.;
and WGAL-TV Lancaster, Pa.

Quad-Cities Communications Corp.—Hgs: 3003
Park 16th St. Moline, lil. 61265. Des Moines Register
and Tribune Co.,, publisher of the Des Moines Register
(morning) and Tribune (evening), owns 100% of
WQAD-TV Moline, [II.

Quincy Broadcasting Co.—Hgs: $13 Hampshire
St., Quincy, lll. 62301. Quincy (lIl) Herald Whigowns
88% of Quincy Broadcasting Co., licensee of WGEM-
AM-FM-TV Quincy, III.

Quincy Newspapers Inc.—Hgs: Box 909, Quincy,
Il. 62301. Quincy Newspapers Inc., publishers of the
Quincy (1) Herald-Whig and the New Jersey Herald,
Newton, N.J. (49.5% owned), owns WGEM-AM-FM-TV
Quincy, [Il. (88%); WSJV(TV) Elkhart (100%) and
WBOW(AM)/WBOQ(FM) Terre Haute (100%), both In-
diana; and KTTC(TV) Rochester, Minn. (100%).

Radio Santa Cruz—Hqgs: Box 1080, Santa Cruz,
Calit. 9506 1. Fred D. McPherson Jr, president. Santa
Cruz Sentinel Publishers Inc., is a partner in Radio
Santa Cruz, licensee of KSCO-AM-FM Santa Cruz.

Radio Station WHHH Inc.—Hgs: 108 Main S.W,
Warren, Ohio 44481. Tribune Co., publisher of the War-
ren (Ohio) Tribune-Chronicle, owns Radio Station
WHHH Inc., licensee of WHHH(AM) Warren, Ohio.

Rusk (Tex.) Cherokeean—Hgs: c/o E.H. Whitehead,
Box 475, Rusk, Tex. 75785, EH. Whitehead, publisher
of the weekly Rusk (Tex.) Cherokeean, islicensee of
KTLU(AM) Rusk, Tex.

Sandusky Newspapers Inc.—Hgs: 314 W. Market
St., Sandusky, Ohio 44870. Sandusky Newspapers Inc.
publishes the Sandusky (Ohio) Register, the Grand
Haven (Mich.) Tribune, Norwalk (Ohio) Reflector and
the Kingsport (Tenn) Times-News. Stations:
KDJQ(AM) and KDKB(FM) Mesa, Ariz.; and KZAM-
AM-FM Bellevue, Wash. Note: Group has agreed to
purchase KBPI{FM) Denver, subject to FCC approval.

Schurz Communications Inc.—Hgs: 225 W, Colfax,
South Bend, Ind. 46626. Schurz Communications
publishes the following newspapers:

California: Imperial Valley Press and the Indio
Daily News.

Indiana: Bedford Daily News, Bloomington Herald-
Zblephone and Herald-Times, and South Bend Tri-

une.

Kentucky: Danville Advocate-Messenger.

Maryland: Hagerstown Herald and Mail

Stations: WSBT-AM-TV and WWJY(FM) South
Bend, Ind.; and WDBJ-TV Roanoke, Va.
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Scripps-Howard Broadcasting Co.—Hqs: 1100
Central Trust Tower, Cincinnati 45202. Scripps-
Howard newspapers are Cleveland Press, Cincinnati
Post, Columbus Citizen-Journal, all Ohio; Pittsburgh
Press; Knoxville News-Sentinel, Memphis Commercial
Appeal and Press-Scimitar, all Tennessee; E! Paso
Herald-Post; Albuquerque (NM.) Tribune; Kentucky
Post (Covington, Ky); Denver Rocky Mountain News:
Daily News Tribune (Fullerton, Calit); Evansville
(Ind.) Press, Birmingham (Ala) Post-Herald; San
Juan (Puerto Rico) Star; Hollywood (Fla.) Sun-Tattler,
and Stuart (Fla.) News, all dailies; and two weeklies in
Kentucky: Grant County News and The Leader,
Florence, Ky. Stations: WPTV(TV) West Paim Beach,
Fla.; KBMA-TV Kansas City, Mo.; WCPO-TV Cincinnati
and WEWS(TV) Cleveland; KTEW(TV) Tulsa, Okla,
WNOX(AM) Knoxville and WMC-AM-FM-TV Memphis,
both Tennessee.

Seaton Stns—Hgs: Box 853, Coffeyville, Kan.
67337. Seaton Group of newspapers includes the
Hastings Tribune, Alliance Times-Herald, both
Nebraska: Manhattan Mercurv. Winfield Courier, both
Kansas; Deadwood Pioneer-Times, Lead Call, both
South Dakota; and Sheridan (Wyo.) Press. Stations:
KGGF(AM) Coffeyville and KMAN(AM)-KMKF(FM)
Manhattan, both Kansas; KHAS-AM-TV Hastings,
Neb.: and KFYO(AM) Lubbock, Tex.

Shamrock Development Corp.—Hqs: 149 Penn
Ave., Scranton, Pa. 18503. Principals of Shamrock De-
velopment Corp. also publish the Scranton (Pa)
Times, The Towanda (Pa.) Daily Review and have in-
terests in The Wyoming County Press Inc. Stations:
WDIZ(FM) Orlando, Fla.; WEJL(AM) and WEZX(FM)
Scranton, Pa.; and WQFM(FM) Milwaukee.

South Jersey Radio Inc.—Hgs: 15 Shore Road, Lin-
wood, N.J. 08221. Donald M. Simmons owns 20% of
the weekly Ocean City (N.J.) Sentinel-Ledger, and 50%
of WOND(AM) Pleasantville and WMGM(FM) Atlantic
City, both New Jersey; WENY-AM-TV and WLEZ(FM)
Eimira, N.Y.

Southland Publishing Co.—Hqs: Box 838, 345
Green St., Gainesville, Ga. 30501. Owns The Times,
Gainesville, Ga. Charles Smithgall, chmn of Southland
Publishing Co. is controlling stockholder in
WAAX(AM) and WQEN(FM) Gadsden, Ala; and
WRNG(AM) North Atlanta, Ga.

Spokane (Wash.) Chronicle—Hgs: c/o Spokane
Chronicle Co., W. 926 Sprague Ave., Spokane, Wash.
99203. Spokane Chronicle Co. publisher of the
Spokane (Wash.) Chronicle, owns 100% of KHQ Inc.,
licensee of KHQ-AM-FM-TV Spokane, Wash.

The Standard Corp.—See George C. and Wilda
Gene Hatch Stns.

Star Broadcasting Corp.—Hqs: 616 Amelia St.,
Fredericksburg, Va. 22401. Charles S. Rowe, pres of
the Fredericksburg (Va.) Free Lance-Star, is also pres
of Star Broadcasting Corp., licensee of WFLS-AM-FM
Fredericksburg, Va.

Star Printing Co.—Hqs: Box 700, Miles City, Mont.
59301. Star Printing Co., publisher of the Miles City
(Mont.) Star, is licensee of KATL(AM) Miles City, Mont.

The Starr Broadcasting Group Inc.Hgs: 274
Riverside Ave, Westport, Conn. 06880. William F
Buckley, who owns about 19% of the outstanding com-
mon stock of The Starr Broadcasting Group Inc.,is edi-
tor and publisher of National Review magazine. Sta-
tions: KXLR(AM) North Little Rock, Ark.;, KABL(AM)
QOakland and KABL-FM San Francisco, both California;
KHVO(TV) Hilo, KITV(TV) Honolulu and KMAU(TV)
Wailuku, all Hawaii; KUDL(FM) Kansas City, Kan.;
WTVQ-TV Lexington, Ky; WBOK(AM) New Orleans;
WWWWI(FM) Detroit; KMGC(FM) Dallas; KYOK(AM)
Houston.

State Telecasting Co.—Hgs: Box 1333, Columbia,
S.C. 29202. The State-Record Co. is publisher of the
Biloxi (Miss) Daily Herald and South Mississippi
Sun; Columbia State and Record and the Myrtle
Beach Sun News, both South Carolina. State Telecast-
ing Co., a wholly owned subsidiary of The State-
Record Co., operates KSWS-TV Roswell, N.M.; WCBD-
TV Charleston, S.C.; and KCBD-TV Lubbock, Tex.
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Stauffer Communications Inc.—Hags: Box 119,
Topeka, Kan. 66601. Stauffer Communications Inc. is
publisher of the Glenwood Springs (Colo.) Post;
Topeka State Journal and Capital, Arkansas City Tra-
veler, Pittsburg Morning Sun, Newton Kansan and
Capper's Weekly, all Kansas; Hillsdale (Mich.) Daily
News; Hannibal Courier-Post, Independence Ex-
aminer, Marshall Democrat-News, Maryville Forum,
Nevada Mail, all Missouri; Beatrice Daily Sun, Grand
Island Independent, and York News-Tirpes, all
Nebraska; Shawnee (Okla) News-Star; Brookings
(S.D) Register. Stauffer Communications Inc. owns
KRNT(AM) and KRNQ(FM) Des Moines, lowa;
KSOK(AM) Arkansas City and WIBW-AM-FM-TV
Topeka, both Kansas; KGBX(AM) Springfield, Mo.;
KGFF(AM) Shawnee, Okla; and KGNC-AM-FM
Amarillo, Tex. Note; Group has purchased KOOL(AM)
Phoenix, subject to FCC approval.

Steinman Stns—Hgs: 8 W. King St. Lancaster, Pa.
17604. Same ownership (Steinman) as Lancaster In-
telligence-Journal and New Era. Stations (operated
independently): WDEL(AM) and  WSTWI(FM)
Wilmington, Del.

Stillwater Publishing Co.—Hgs: Box 231, Still-
water, Okla. 74074. Stdiwater Publishing Co.,
publisher of the Stillwater (Okla.) News-Press, is
licensee of KSPI-AM-FM Stillwater, Okla.

Tacoma (Wash.) News-Tribune—Hgs: c/o Tribune
Publishing Co., 1950 S. State St., Tacoma, Wash.
98411. Tribune Publishing Co., publisher of the
Tacoma (Wash) News-Tribune, 1s licensee of
KTNT(AM) and KNBQ(FM) Tacoma, Wash.

Telegraph-Herald inc,—Hgs: 8th & Bluff Sts., Dubu-
que, lowa 52001. Telegraph-Herald inc., publisher of
the Telegraph-Herald, Dubugue, Eastern Iowa Shop-
per, Edgewood, and the Wapsipinicon Shopping News,
Independence, all lowa; and the Platteville (Wis.)
Shopping News (all 100% owned) is licensee of
KDTH(AM) and KFMD(FM) Dubuque, flowa;
KLMS(AM) Lincoin, Neb.; and WHBY(AM) and WAPL-
FM Appleton, Wis.

Time Inc.—Hgs: Time & Life Bidg., New York 10020.
Time Inc. publishes six magazines: Time, Fortune,
Sports Illustrated, People, Money and Life. Time Inc.
also owns 100% of a daily newspaper, The Washing-
ton Star. Station: WOTV(TV) Grand Rapids, Mich.

The Times Mirror Co.—Hgs: Times Mirror Square,
Los Angeles 90053. The Times Mirror Co. publishes

. the Los Angeles Times, Los Angeles, and Orange
Coast Daily Pilot, Costa Mesa, both California; News-
day, Long island, N.Y: The Dallas Times Herald,
Dalias; and The Advocate and Greenwich Time, both
Connecticut newspapers. Stations: KTBC-TV Austin
and KDFW-TV Dallas, both Texas.

Times & News Publishing Co.—Hgs: Box 280, Get-
tysburg, Pa. 17325. Times & News Publishing Co.
publisher of the Gettysburg (Pa.) Times, is licensee of
WGET-AM-FM Gettysburg, Pa.

Tloga Broadcasting Corp.—Hgs: Box 456, Tioga,
N.D. 58852. Pius Hornstein, publisher of the weekly
Tioga (N.D.) Tribune, owns 70% of Tioga Broadcasting
Corp, licensee of KTGO(AM) Tioga, N.D.

Triad Stations Inc.—Hgs: 111 W. Michigan Ave.,
Marshall, Mich. 49068. Blair Bedient, owner of the Al-
bion (Mich.) Recorder, is .45% stockholder of Triad Sta-
tions inc. Stations: WALM(AM) Albion and WELL-FM
Marshall, both Michigan.

Tri-City Broadcasting Co.—Hqgs: Box 280, Forest
City, N.C. 28043. Don H. Lovelace, who owns 40% of
This Week, a weekly newspaper in Forest City, N.C.,
owns 100% of Tri-City Broadcasting Co., licensee of
WAGY(AM) Forest City, N.C.

Tri-County Broadcasting Co.—Hqgs: Drawer 1038,
Elkin, N.C. 28621. Harvey F. Lafoon, publisher of the
semi-weekly Elkin (N.C.) Tribune; Steila W. Anderson,
publisher of weeklies Brevard Transylvania Times,
Forest City Courier, Sparta Alleghany News and West
Jefferson Skyland Post, alt North Carolina; and WP Er-
win own one-third each of Tri-County Broadcasting
Co. licensee of WIFM-AM-FM Elkin, N.C.

Truth Publishing Co.—See Federated Media.

Tylertown Broadcasting Co.—Hgs: Box 447, Tyler-
town, Miss. 39667. Paul H. Pittman, 100% owner of
The Tylertown Times (a weekly newspaper), holds
controlling interest 1n Tylertown Broadcasling Co.,
licensee of WTYL-AM-FM Tylertown, Miss.

United Communications Corp.~ 100 W. Tenth St,
Wilmington, Del. 19801. United Communications is a
holding company that owns the Attleboro (Mass.)
Sun-Chronicle and the Kenosha (Wis.) News. United
Communications owns 93% of Mankato Broadcasting
Corp., licensee of KEYC-TV Mankato, Minn.

United Technicat Publications Inc.—See Cox
Broadcasting Corp.

Vidalia Broadcasting Co.—Hgs: Box 900, Vidalia,
Ga. 30474. Estate of RE. Ledford, 50% owner of
WVOP(AM) and WTCQ(FM) Vidalia, Ga., is publisher
of the weekly Vidalia Advance.

The Vindicator Printing Co.—Hgs: 101 W. Board-
man St, Youngstown, Ohio 44503. The Vindicator
Printing Co. publisher of the Youngstown (Ohio) Vin-
dicator, is licensee of WFMJ-TV Youngstown, Ohio
and also owns WFMJ(AM) Youngstown, Ohio.

Washington Telecasters Inc,—Hgs: 2939 Fourth

Ave. S., Seattle 98134. Jessica L. Longston, publisher

of weekly The Othello (Wash.) Outlook and the Co-

lumbia Basin Farmer, owns 56% of KSEM Inc.,
licensee of KSEM(AM) Moses Lake, Wash., and 52% of

gVashinglon Telecasters Inc., licensee of KAYO(AM)
eattle.

WBET Inc.—Hgs: 60 Main St. Brockton, Mass.
02403. Enterprise Publishing Co. (Brockton En-
terprise & Times) owns WBET(AM) and WCAV(FM)
Brockton, Mass.

WEEU Broadcasting Co.—Hgs: 34 N. Fourth St.
Reading, Pa. 19601. Reading Eagle Co., publisher of
the Reading (Pa) Times (morning) and Reading (Pa)
Eagle (evening & Sunday), owns 51% of WEEU Broad-
casting Co., licensee of WEEU(AM) Reading, Pa.

WEHCO Media inc.~Hgs: 113 Madison Ave,
Camden, Ark. 71701. W. E. Hussman Sr. publishes the
following newspapers:

Arkansas: Camden News, El Dorado Times-News,
Hope Star (25%), Hot Springs Sentinel-Record, (Little
Rock) Arkansas Democrat and the Magnolia Banner-
News (80%).

Texas: Jacksonville Daily Progress (25%) and the
Texarkana Gazette and News.

Stations: KAMD(AM) and KWEH(FM) Camden,
Ark.: KCMC(AM) and KTAL-FM-TV Texarkana, Tex.
(Shreveport, La.).

WGN Continental Broadcasting Co.—Hgs: 2501
Bradley Place, Chicago 60618. Same ownership as
Chicago Tribune. Interlocking ownership with the
following newspapers: ’

California: Escondido Times-Advocate, Van Nuys
Valley News and Peninsula Newspapers, Paio Alto.

Florida: Fort Lauderdale News & Sun-Sentinel and
the Orlando Sentinel Star.

New York: New York Daily News (WPIX-FM-TV).

Stations: WGN Continental Broadcasting Co.—
KGNR(AM) and KCTC(FM) Sacramento, Calif.;
KWGN-TV Denver; WGN-AM-TV Chicago; and KDAL-
AM-TV Duluth, Minn. (Note: KDAL-TV has been sold,
subject to FCC approgat) WPIX Inc.—WPIX-FM-TV
New York and WICC(AM) Bridgeport, Conn.

Wharton Communication Inc.—Hgs: Box 111,
Wharton, Tex. 77488. V.M. Preston, publisher of the
weekly Wharton (Tex) Journal, owns 60% of Wharton
Communications Inc., icensee of KANIAM) Wharton,
Tex.

WHAS inc.—Hgs: 520 W. Chestnut St., Louisville, Ky.
40202. Louisville (Ky) Courier-Journal and
Louisville (Ky) Times have same ownership as WHAS
Inc., licensee of WHAS-AM-TV and WAMZ(FM)
Louisville, Ky.

WHDL Inc.—Hgs: 3219 West State Road, Olean, N.Y.
14760. Olean Times-Herald Corp., publisher of the
Olean (N.Y) Times-Herald, owns 100% of WHDL Inc.,
licensee of WHDL(AM) and WEBF(FM) Olean, N.Y.

Whitten Broadcasting Co.—Hags: 177 RR St.,
Drawer 751, Navasota, Tex. 77868. R.H. Whitten, 100%
owner of the weekly Navasota (Tex.) Examiner-Review,
owns Whitten Broadcasting Co. licensee of
KWBC(AM) Navasota, Tex.

Wichita-Hutchinson Co.—Hgs: Box 12, Wichita,
Kan. 67201. Minneapolis Star and Tribune Co.,
publisher of the Minneapolis Tribune (morning and
Sunday) and Star (evening), the Great Falls (Mont)
Tribune, the Rapid City (S.D.) Journal and Harper’s
Magazine, owns 100% of KTVH(TV) Hutchinson, Kan.

Broadcasting Yearbook 1979

WWW. americanradiohistorv.com

Crossownership
e e o TSP NPT

Reub Williams & Sons inc.—Hqs: Box 1348, War-
saw, ind. 46580. Reub Williams & Sons Inc., publisher
of the Warsaw (Ind) Times-Union, is licensee of
WRSW-AM-FM Warsaw, Ind.

WJAC Inc.—Hgs: Hickory Lane, Johnstown, Pa.
15905. Johnstown Tribune Publishing Co., publisher of
the Joknstown (Pa) Tribune-Democrat, has same
ownership as WJAC Inc., licensee of WJAC-AM-FM-
TV Johnstown, Pa.

WKAI Broadcasting Co.—Hgs: 119 W. Carrall St,
Macomb, Ili. 61455. William H. Rudolph, publisher of
the Macomb Daily Journal, owns 100% of WKA}
Broadcasting Co., licensee of WKAI-AM-FM Macomb,
mw.

W. Jasper Woody—Hgs: clo Stonewood Com-
munications Corp., Box K, Benton, Tenn. 37307. W.
Jasper Woody, publisher of the weekly Polk County
News, Benton, Tenn., owns 50% of WBIN(AM) Benton,
Tenn.

Woonsocket (R.l.}) Call—Hgs: The Evening Cail
Publishing Co., 75 Main St, Woonsocket, R.l. 02895.
The Evening Call Publishing Co., publisher of the
Woonsocket (R.\.) Call, owns Woonsocket Broadcast-
ing Co. licensee of WWON-AM-FM Woonsocket, R.l.

Worcester Telegram & Gazette Inc.—Hgs: 20
Franklin St, Worcester, "Mass. 01613. Worcester
Telegram & Gazette Inc., publisher of the Worcester

legram, The Evening Gazette, and The Sunday
Telegram, also is licensee of WTAG(AM) Worcester,
Mass.

Worrell Newspapers inc.—Hgs: Box 1407, Charlot-
tesville, Va. 22902. Worrell Newspapers Inc. publishes
the following newspapers:

Alabama: Florence Times/Tvri-Cities Daily, Florence.

Catifornia: Post-Dispatch, Pittsburg.

Cotorado: Sterling Journal-Advocate.

Indiana: The Herald Tribune, Batesville; The Daily
News, Greensburg: and the Rushville Republican,
Rushville.

Kentucky: Harian Daily Enterprise, Harlan; The
Messenger, Madisonville; and the Middlesboro Daily
News, Middlesboro.

Louisiana: Daily World, Opelousas.

Maine: York County Coast Star, Kennebunk; and the
Sanford Star, Sanford.

Mississippi: Banner Independent, Booneville; and
the Daily Corinthian, Corinth.

Nebraska: The Sidney Telegraph.

New Jersey: Gazette-Leader, Cape May.

New Mexico: Sun-News, Las Cruces.

North Carolina: Lenoir News Topic.

Tennessee: State Gazette, Dyersburg; and the
Claiborne Progress, New Tazewell.

Texas: San Marcos Daily Record.

Virginia: The Daily. Progress, Charlottesville;
Potomac News, Dumfries; Smyth County News,
Marion; and the Suffolk News-Herald, Suffolk.

West Virginia: Princeton Times.

Stations: WIFR-TV Freeport, IIl. and WHSV-TV Har-
risonburg, Va.

WPIX Inc.—See WGN Continental Broadcasting Co.

WSJV Television Inc.—Hgs: Box 1646, Elkhart, Ind.
46515. Quincy Newspapers Inc., publisher of the
Quincy (1) Herald-Whig, owns WSJV(TV) Elkhart,
Ind.

WTMJ inc.—Hgs: 720 E. Capitol Drive, Milwaukee
53212. The Journal Co. publisher of the morning Mil-
waukee Sentinel and evening Milwaukee Journal,
owns 100% of WTMJ Inc., licensee of WTMJ-AM-TV
and WKTI(FM) Milwaukee.

WTND Inc.—Hgs: Drawer 730, Orangeburg, S.C.
29115, Orangeburg (S.C.) Times & Democrat has in-
terlocking ownership (estate of J.I. Sims) with WTND
Inc., licensee of WTND(AM) Orangeburg, S.C.

WWSW Radio Inc.—Hgs: One Allegheny Sq., Pitts-
burgh 15212. Pittsbungh Post-Gazette (same owner-
ship [Paul Block) as Toledo [Ohio) Blade) owns
WWSW Radio Inc. licensee of WWSW(AM) and
WPEZ(FM) Pittsburgh.
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Crossownership by Stations

Note: The following stations have, in some

* form, interlocking ownership with newspapers
of magazine publishing companies. To use
this list, find the desired station, then locate
the indicated company or newspaper in the
accompanying directory, “Newspaper/Maga-
zine Crossownership,” for details.

Alabama

WHMA-AM-FM-TV Anniston— Anniston Star.
WAPI-AM-FM-TV Birmingham —Newhouse Newspa-
pers

WBMG(TV) Birmingham —Park Broadcasting Inc.

WSGN(AM) Birmingham —Harte-Hanks Communica-
tions Inc.

WAAX(AM) and WQEN(FM) Gadsden— Southiand
Publishing Ca.

WALA-TV Mobile—Evening News Association.

WMFC-AM-FM Monroeville— Monroe Journal.

Arizona

KDJQ(AM) and KDKB(FM) Mesa—Sandusky News-
papers Inc.

KOOL(AM) Phoenix— Stauffer Communications Inc.

KOY(AM) and KQYT(FM) Phoenix—Harte-Hanks
Communications Inc.

KPHO-TV Phoenix —Meredith Corp.

KTAR-AM-TV and KBBC(FM) Phoenix—Combined
Comniunications Corp.

KOLD-TV Tucson—Evening News Association.

Arkansas

KBRI-AM-FM Brinkley— Brinkley Argus.

KAMD(AM) and KWEH(FM) Camden—WEHCO
Media Inc.

KTVE(TV) El Dorado—Gray Communications Systems
Inc.

KFSA(AM) Fort Smith—Donrey Media Group.

KAAY(AM) and KEZQ(FM) Little Rock—Multimedia
Inc. -

KARK-TV Little Rock—Combined Communications
Corp.

KXLR(AM) North Little Rock— The Starr Broadcasting
Group Inc.

KBRS(AM) Springdale —Donrey Media Group.

California

KBRT(AM) Avalon—Bonneville international Corp.

KERO-TV Bakersfield —McGraw-Hill Broadcasting Co.

KFSN-TV Fresno— Capital Cities Communications Inc.

KMJ-AM-FM-TV Fresno—McClatchy Newspapers.

KABC-AM-TV and KLOS(FM) Los Angeles—American
Broadcasting Companies Inc.

KBIG(FM) Los Angeles—Bonneville International

Corp.

KFI(AM) and KOST(FM) Los Angeles—Cox Broad-
casting Corp.

KiIS-AM-FM Los Angeles—Combined Communica-
tions Corp.

KNX-AM-FM/KNXT(TV) Los Angeles—CBS Inc.

KPOL(AM) and KZLA(FM) Los Angeles—Capital
Cities Communications Inc.

KBEE-AM-FM Modesto—McClatchy Newspapers.

KABL(AM) Oakland—The Starr Broadcasting Group
Inc.

KTVU(TV) Oakland—Cox Broadcasting Corp.

KORV(AM) and KFAM(FM) Oroville—Oroville Radio
Inc.

KESQ-TV Palm Springs—Esquire Inc.

KFBK(AM) and KAER(FM) Sacramento—McClatchy
Newspapers.

KGNR(AM) and KCTC(FM) Sacramento—WGN Conti-

nental Broadcasting Co.

KRAK(AM) and KEWT(FM) Sacramento— Affiliated
Publications Inc.

KCBQ(AM) San Diego—ChartCom Inc.

KGTV(TV) San Diego—McGraw-Hill Broadcasting.Co.

KSDO(AM) and KEZL(FM) San Diego—Combined
Communications Corp.

KABL-FM San Francisco—The Starr Broadcasting
Group Inc.

KBHK-TV San Francisco—Field Communications
Corp.

KCBS-AM-FM San Francisco—CBS Inc.

KGO-AM-TV and KSFX(FM) San Francisco—Ameri-
can Broadcasting Companies Inc.

KOIT(FM) San Francisco—Bonneville International
Corp.

KRON-TV San Francisco— Chronicle Broadcasting Co.
KNTV(TV) San Jose—Landmark Communications Inc.
KTIM-AM-FM San Rafael—California Newspapers inc.
KTMS-AM-FM Santa Barbara—Independent Publica-
tions Inc.

KSCO-AM-FM Santa Cruz -#Radio Santa Cruz.
KSRO(AM) Santa Rosa—Finley Broadcasting Co.
KOVR(TV) Stockton— McClatchy Newspapers.

Colorado

KSNO(AM) Aspen—William R. Dunaway.
KKTV(TV) Colorado Springs—Capitol Broadcasting

Co.
KSSS(AM) Colorado Springs —Peoria Journal Star Inc.
KBPI(FM) Denver—Sandusky Newspapers Inc.
KBTV(TV) Denver—Combined Communications Corp
KIMN-AM-FM Denver— Jefferson-Pilot Corp.
KMGH-TV Denver—McGraw-Hill Broadcasting Co.
KWGN-TV Denver—WGN Continental Broadcasting

Co.
KCOL-AM-FM Fort Collins —Beef Empire Stns.
KFKA(AM) Greeley—Harris Enterprises Inc.
KOAA-TV Pueblo—Evening Post Publishing Co.
KBCR-AM-FM Steamboat Springs —William R. Duna-
way

Connecticut

WICC(AM) Bridgeport—WPIX Inc.

WINE(AM) and WRKI(FM) Brookfield—Home News
Publishing Co.

WFSB-TV Hartford—Post-Newsweek Stations Inc.

WTNH-TV New Haven—Capital Cities Communica-
tions Inc.

WSNG(AM) Torrington—Home News Publishing Co.

Delaware

WDEL(AM) and WSTW(FM) Wilmington—Steinman
Stns.

District of Columbia

WDVM-TV Washington—Evening News Association
WGAY-FM Washington—Greater Media Inc.
WJLA-TV Washington — Allbritton Communications

Co.
WMAL(AM) and WRQX(FM) Washington—American
Broadcasting Companies Inc.

Florida

WESH-TV Daytona Beach—Cowles Communications
Inc.

WJXT(TV) Jacksonville—Post-Newsweek Stations
Inc.

WTLV(TV) Jacksonville—Harte-Hanks Communica-
tions Inc.

WZST(AM) Leesburg—Capito! Broadcasting Co.

WRGI(AM) Marco Island—Progressive Publishing Co.

WINZ-AM-FM Miami—Guy Gannett Broadcasting Ser-
vices Inc.

WIOD(AM) and WAIA(FM) Miami— Cox Broadcasting
Corp.

WMJX(FM) Miami—ChartCom Inc.

WPLG(TV) Miami—Post-Newsweek Stations Inc.

WEVU(TV) Naples—Home News Publishing Co.

WRGI-FM Naples—Progressive Publishing Co.

WDIZ(FM) Orlando—Shamrock Development Corp.

WJHG-TV Panama City—Gray Communications
Systems inc.

WLCY(AM) St. Petersburg—Harte-Hanks Com-
munications Inc.

WONS(AM) and WBGM(FM) Tallahassee —Forward
Communications Corp.

WFLA-AM-FM-TV Tampa—Media General Inc.

WRBQ(FM) Tampa—Harte-Hanks Communications
Inc.

WTVT(TV) Tampa—Gaylord Broadcasting Co.

WYQU(AM) Tampa— Capitol Broadcasting Co.

WPTV(TV) West Palm Beach—Scripps-Howard
Broadcasting Co.

Georgia

WALB-TV Albany—Gray Communications Systems
Inc.
WGST(AM) and WPCH(FM) Atlanta—Meredith Corp.
WQXI(AM) Atlanta— Jefferson-Pilot Corp.
WSB-AM-FM-TV Atianta—Cox Broadcasting Corp.
WXIA-TV Atlanta— Combined Communications Corp.
WMAZ-AM-FM-TV Macon—Multimedia Inc.
WRNG(AM) North Atlanta— Southland Publishing Co.
WSAV-TV Savannah—News-Press & Gazette Co.
WQXI-FM Smyrna— Jefferson-Pilot Corp.
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WTCQ(FM) Vidalia—Vidalia Broadcasting Co.
WVOP(AM) Vidalia— Vidalia Broadcasting Co.

Hawaii

KHVO(TV) Hilo—The Starr Broadcasting Group Inc.

KGMB-TV Honolulu—Lee Enterprises Inc.

KITV(TV) Honolulu— The Starr Broadcasting Group
Inc.

KOHO(AM) Honolulu—The Hawaii Times Ltd.

KMAU(TV) Wailuku—The Starr Broadcasting Group

inc.
KMVI(AM) Wailuku—Maui Publishing Co.

Idaho

KGEM(AM) and KJOT(FM) Boise—George C. and
Wilda Gene Hatch Stns.

KBAR(AM) and KSAX(FM) Burley—Lesher Newspa-
pers Inc.

KVNI(AM) Coeur d'Atene—Hagadone Newspapers.

KIFI-TV Idaho Falls—The Post Co.

llinois

WDWS-AM-FM Champaign—The Champaign News-
Gazette Inc.

WBBM-AM-FM-TV Chicago—CBS inc.

WFLD-TV Chicago—Field Communications Corp.

WGN-AM-TV Chicago—WGN Continental Broadcast-
ing Co.

WJPC(AM) Chicago—Johnson Publishing Co.

WLS-AM-TV and WDAHNFM) Chicago—American
Broadcasting Companies Inc.

WVON(AM) and WGCI(FM) Chicago—Combined
Communications Corp.

WSQY-AM-FM Decatur—lllinois Broadcasting Co.

WIXN-AM-FM Dixon— Gazette Printing Co.

WCRA(AM) and WCRC(FM) Effingham —McNaughton
Stns.

WRMN(AM) and WJKL(FM) Elgin—McNaughton Stns.

WIFR-TV Freeport—Worrell Newspapers Inc.

WFRL-AM-FM Freeport— Triad Stations Inc.

WGIL(AM) and WAAG(FM) Galesburg—Galesburg
Broadcasting Co.

WLDS(AM) and WEAI(FM) Jacksonville—Jackson-
ville Radio & Television Broadcasting Corp.

WJOL(AM)-WLLI-FM Joliet—Harris Enterprises Inc.

WIS<EI(AM) and WJRE(FM) Kewanee—McNaughton

tns.

WLPO-AM-FM La Salle—La Salle County Broadcast-
ing Corp.

WKAI-AM-FM Macomb —WKAI Broadcasting Co.

WgAD-TV Moline—Quad-Cities Communications

orp.

WRAU-TV Peoria—Forward Communications-Corp.

WIVQ(FM) Peru—Robert Dana MacVay.

WGEM-AM-FM-TV Quincy—Quincy Broadcasting Co.

WTAD(AM) and WQCY(FM) Quincy—Lee Enterprises
Inc.

WHBF-AM-FM-TV Rock Island—J.W. Potter Co.

WCLR(FM) Skokie—Bonneville International Corp.

WPGU(FM) Urbana—lllini Publishing Co.

WKRS(AM) Waukegan—News-Sun Broadcasting Co.

Indiana

WCSI-AM-FM Columbus—Findlay Publishing Co.

WSJV(TV) Elkhart—WSJV Television Inc.

WTRC(AM) and WYEZ(FM) Elkhart—Federated
Media.

WGL(AM) Fort Wayne —News-Sentinel Broadcashng

WMEE(AM) and WMEF(FM) Fort Wayne— Federaled
Media.

WRTV(TV) Indianapolis— McGraw-Hill Broadcasting
Co.

WTHR(TV) Indianapolis— The Dispatch Printing Co.

WAZY-AM-FM Lafayette —Peoria Journal Star inc.

WPTA(TV) Roanoke—Combined Communications
Corp.

WSBT-AM-TV and WWJY(FM) South Bend—Schurz
Communications Inc.

WBOW(AM) and WBOQ(FM) Terre Haute—Quincy
Newspapers Inc.

WRSW-AM-FM Warsaw —Reub Williams & Sons inc.

lowa

KBUR(AM) Burlington—Harris Enterprises Inc.

KGRS(FM) Burlington—Harris Enterprises Inc.

KCRG-AM-TV Cedar Rapids—Cedar Rapids Televi-
sion Co.

KCCI-TV Des Moines— Cowles Communications Inc.
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KRNT(AM) and KRNQ(FM) Des Moines— Stauffer
Communications Inc.

KDTH(AM) and KFMD(FM) Dubugue—Telegraph-
Herald Inc.

KFJB-AM-FM Marshalltown—Marshall Electric Co.

KIMT(TV) Mason City—Lee Enterprises Inc.

KBIZ(AM) Ottumwa—The Post Corp.

KCAU-TV Sioux City —Forward Communications Corp.

Kansas

KSOK(AM) Arkansas City— Stauffer Communications
Inc.

KGGF(AM) Coffeyville— Seaton Stns.

KGNO-AM-FM Dodge City— Dodge City Broadcasting

Co.
KUDL(FM) Kansas City— The Starr Broadcasting
Group Inc.
KIUL(AM) Garden City—Harris Enterprises Inc.
KVéSB-AM-FM Great Bend —Forward Communications
orp.
KTVH(TV) Hutchinson—Wichita-Hutchinson Co.
KMAN(AM) and KMKF(FM) Manhattan—Seaton Stns.
KNEX-AM-FM McPherson—McPherson Broadcasting
Inc.
KFRM(AM) Salina—Peoria Journal Star Inc.
KTOP(AM) and KDVV(FM) Topeka—Harris En-
terprises Inc.
WIBW-AM-FM-TV Topeka—Stauffer Communications

Inc.
KICT(FM) Wichita—Peoria Journal Star Inc.

Kentucky

WTCR(AM) Ashland —Greater Media Inc.

WKCT(AM) and WDNS(FM) Bowling Green—Daily
News Broadcasting Co.

WMTA(AM) Central City—Central City-Greenville
Broadcasting Co.

WCTT-AM-FM Corbin— Corbin (Ky) Times-Tribune.

WSTL(AM) Eminence—Robert Dana MacVay

WFKN(AM) Franklin— Franklin (Ky) Favorite.

WLAP-AM-FM Lexington —lllinois Broadcasting Co.

WTVQ-TV Lexington— The Starr Broadcasting Group
Inc.

WAKY(AM) Louisville—Multimedia Inc.

WHAS-AM-TV and WAMZ(FM) Louisville—WHAS inc.

WLKY-TV Louisville—Combined Communications
Corp.

WVEZ(FM) Louisville—Multimedia inc.

WOMI(AM) and WBKR(FM) Owensboro—Qwensboro
Broadcasting Co.

WPSD-TV Paducah~—Paducah Newspapers Inc.

Louisiana

KALB-AM-TV and KSLI(FM) Alexandria—Capitol

Broadcasting Co.
WBRZ(TV) Baton Rouge —Manship Stns.
WFMF(FM) Baton Rouge—Manship Stns.
WJBO(AM) Baton Rouge—Manship Stns.
WBOK(AM) New Orleans—The Starr Broadcasting
Group Inc.
WVUE(TV) New Orleans —Gaylord Broadcasting Co.
KEEL(AM) and KMBQ(FM) Shreveport—tultimedia
Inc.

Maine

WGAN-AM-FM-TV Portland — Guy Gannett Broadcast-
ing Services Inc.

Maryland

WgAL-AMJV and WIYY(FM) Baltimore—The Hearst
orp.

WLIF(FM) Baltimore —Cox Broadcasting Corp.
WMAR-FM-TV Baltimore—The A. S. Abell Co.
WTBO(AM) and WKGO(FM) Cumberland —Dix Stns.
WBOC-AM-FM-TV Salisbury—The A. S. Abell Co.
WGAY(AM) Silver Spring— Greater Media Inc.

Massachusetts

wepe(Ty) Adams—Knight-Ridder Newspapers Inc.

WEEI-AM-FM Boston—CBS Inc.

WBET(AM) and WCAV(FM) Brockton—~WBET Inc.

WLVI-TV Cambridge —Field Communications Corp.

WTEV(TV) New Bedford —Pulitzer Publishing Co.

WHMP-AM-FM Northampton—Pioneer Valley Broad-
casting Co.

WHYN-AM-FM-TV Springfield—Guy Gannett Broad-
casting Services Inc.

WTAG(AM) Worcester—Worcester Telegram and
Gazette Inc.

Michigan

WALM(AM) Albion—Triad Stations Inc.

WNEM-TV Bay City— Meredith Corp.

WHFB-AM-FM Benton Harbor—Palladium Publishing
Co.

WHNE(FM) Birmingham — Greater Media Inc.

WDEE(AM) and WCZY(FM) Detroit—Combined Com-

munications Corp.
WDIV(TV) Detroit—Post-Newsweek Stations Inc.
WDRQ(FM) Detroit—ChartCom Inc.
WJR-AM-FM Detroit— Capital Cities Communications
Inc.
WKBD-TV Detroit—Field Communications Corp.
WWJ-AM-FM Detroit—Evening News Association.
WWWW(FM) Detroit— The Starr Broadcasting Group

Inc.
WXYZ-AM-TV and WRIF(FM) Detroit—American
Broadcasting Companies Inc.
WJRT-TV Flint—Knight-Ridder Newspapers Inc.
WCUZ(AM) and WFFX(FM)) Grand Rapids—Feder-
ated Media.
WOTV(TV) Grand Rapids —Time Inc.
WLUC-TV Marquette—Post Corp.
WELL-FM Marshall—Triad Stations Inc.
WHND(AM) Monroe —Greater Media Inc.
WOAP-AM-FM Owosso—Owosso Broadcasting Co.
WBUK(AM) Portage—Robert Dana MacVay.
WKNX(AM) Saginaw —Robert Dana MacVay.

Minnesota

KBUN(AM) and KBHP(FM) Bemidji—J.W. Potter Co.

KQAL-éM-TV Duluth—=WGN Continental Broadcast-
ing Co.

WEBC(AM) Duluth—Park Broadcasting Inc.

KEYC-TV Mankato—United Communications Corp.

KV((:.)X-AM~FM Moorhead —Forward Communications

orp.

KNUJ-AM-FM New Ulm—KNUJ Inc.

KTTC(TV) Rochester—KTTC Television Inc.

KRSI(AM) and KFMX(FM) St. Louis Park —Park Broad-
casting Inc.

Mississippi

WROX(AM) Clarksdale— Columbus (Miss.) Commer-
cial Dispatch.

WCBI-AM-TV Columbus — Columbus (Miss.) Commer-
cial Dispatch.

wgDT(AM) Greenville—Clearwater Broadcasting

orp.

WNAG(AM) Grenada— Columbus (Miss.} Commercial
Dispatch.

WSLI(AM), WJFR(FM) and WJTV(TV) Jackson—
Capitol Broadcasting Co.

WMOX(AM) Meridian— Meridian (Miss.) Star.

WTOK-TV Meridian— Meridian (Miss.) Star

WELO-AM-FM Tupelo— Columbus (Miss.) Commercial
Dispatch.

WTYL-AM-FM Tylertown — Tylertown Broadcasting Co.

WONA-AM-FM Winona — Columbus (Miss.) Commer-
cial Dispatch.

Missouri

KFRU(AM) Columbia—KFRU Inc.
KHQA-TV Hannibal—Lee Enterprises Inc.
KLIK(AM) and KJFF(FM) Jefferson City—Robert Dana

MacVay.

KBMA-TV Kansas City—Scripps-Howard Broadcast-
ing Co.

KCMO-AM-TV and KCEZ(FM) Kansas City —Meredith
Corp.

KMBZ(AM) and KMBR(FM) Kansas City—Bonneville
International Corp.

KTVO(TV) Kirksville—Post Corp.

KMOX-AM-FM-TV St. Louis—CBS Inc.

KSD:AM-TV St. Louis—Pulitzer Publishing Co.

KSLQ(FM) St. Louis—ChartCom inc.

KTVI(TV) St. Louis—Newhouse Newspapers.

KGBX(AM) Springfield —Stauffer Communications

Inc.
KYTV(TV) Springfield —Harte-Hanks Communications

nc.
KOKO(AM) Warrensburg—Johnson County Broad-
casters Inc.

Montana

KBMY(AM) Biltings— Peoria Journal Star Inc.

KGHL(AM)-KIDX(FM) Billings—George C. and Wilda
Gene Hatch Stns.

KATL(AM) Mites City—Star Printing Co.

KYSS-AM-FM Missoula—George C. and Wilds Gene
Hatch Stns.

Nebraska

KMMJ(AM) Grand Island —Forum Publishing Co.

KHAS-AM-TV Hastings — Seatorf Stns.

KLMS({AM) Lincoln— Telegraph-Herald Inc.

WJAG-AM-FM Norfolk — Beef Empire Stns.

KETV(TV) Omaha—Pulitzer Publishing Co.

KFAB(AM) and KGOR(FM) Omaha—KFAB Broadcast-
ing Co.
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WOW(AM) and KEZO(FM) Omaha —Meredith Corp.
WOWT(TV) Omaha— Chronicle Broadcasting Co.
Nevada

KLAS-TV Las Vegas—Landmark Communications Inc.
KORK-AM-FM-TV Las Vegas~Donrey Media Group.
KOH(AM) Reno—McClatchy Newspapers.
KOLO-AM-TV Reno—Donrey Media Group.

New Jersey

WJLK-AM-FM Asbury Park—Press Broadcasting Co.

WKBS-TV Burlington—Field Communications Corp.

WCTC(AM) and WMGQ(FM) New Brunswick—
Greater Media Inc.

WPAT-AM-FM Paterson—Capitat Cities Communica-
tions Inc.

WOND(AM) Pleasantville and WMGM(FM) Atlantic
City—South Jersey Radio Inc.

New Mexico

KOAT-TV Albuquerque—Pulitzer Publishing Co.
KRKE-AM-FM Albuquerque —Gaylord Broadcasting

Co. -
KMIN(AM) Grants—KMIN Inc.

New York

WROW-AM-FM Albany— Capital Cities Communica-
tions Inc.

WTEN(TV) Albany—Knight-Ridder Newspapers Inc.

WBNG-TV Binghamton—Gateway Communications
Inc.

WIVB-TV Buffalo—Howard Publications Inc.

WKBW-AM-TV Buffalo—Capital Cities Communica-
tions Inc.

WWNY-TV Carthage-Johnson Newspaper Corpora-
tion.

WENY-AM-TV and WLEZ(FM) E!mira—South Jersey
Radio Inc.

WSYE-TV Elmira—Newhouse Newspapers.

WGSM(AM) Huntington—Greater Media Inc.

WMSA(AM) Massena—Johnson Newspaper Corpora-
tion. -

WABC-AM-TV and WPLJ(FM) New York—American
Broadcasting Companies Inc.

WCBS-AM-FM-TV New York—CBS Inc.

WEVD-AM-FM New York~Forward Association Inc.

WPIX-FM-TV New York~—WPIX Inc. .

WRFM(FM) New York—Bonneville International Corp.

WQXR-AM-FM New York —The New York Times Co.

WHDL(AM) and WEBF(FM) Otean—WHDL inc.

WHEC-TV Rochester—Gannett Co.

WOKR(TV) Rochester—Post Corp.

WCTO(FM) Smithtown—Greater Media Inc.

WHEN(AM) and WONO(FM) Syracuse~Park Broad-
casting Inc.

WSYR-AM-FM-TV Syracuse—Newhouse Newspa-
pers.

WTVH(TV) Syracuse—Meredith Corp.

WUTR(TV) Utica—Park Broadcasting Inc.

WWNY(AM) Watertown—Johnson Newspaper Cor-
poration

WFAS(AM) and WWYD(FM) White Plains— Affiliated
Publications Inc.

North Carolina

WGWR(AM) and WCSE(FM) Asheboro—Asheboro
Broadcasting, Co.

WWNC(AM) Asheville—Multimedia Inc.

WPYB(AM) Benson—Dispatch Broadcasting Co.

WBT(AM), WBCY(FM) and WBTV(TV) Charlotte—"
Jefferson-Pilot Corp.

W%OC—AM-FM-TV Charlotte—Cox Broadcasting

orp.
WgNC(AM) and WDCG(FM) Durham— Durham Radio
orp.

WTVD(TV) Durham—Capital Cities Communications
Inc.

WIFM-AM-FM Elkin—Tri-County Broadcasting Co.

WAGY(AM) Forest City—Tri-City Broadcasting Co.

WBIG(AM) Greensboro— Jefferson-Pilot Corp.

WFMY-TV Greensboro—Harte-Hanks Communica-
tions Inc.

WNCT-AM-FM-TV Greenville—Park Broadcasting Inc.

WHKY-AM-FM-TV Hickory—Catawba Valley Broad-
casting Co.

WHSL(AM) and WWIL(FM) Wilmington— Jefferson
Pilot Corp.

WWAY(TV) Wilmington—Clay Communications Inc.

WXI(TV) Winston-Salem—Muitimedia Inc.

North Dakota
WDAZ-TV Devils Lake—Forum Publishing Co.
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Crossownership

KTHI-TV Fargo—Morgan Murphy Stns.

WDAY-AM-FM-TV Fargo—Forum Publishing Co.

KNOX(AM) and KYTN(FM) Grand Forks— Peoria Jour-
nal Star Inc.

KTGO(AM) Tioga—Tioga Broadcasting Corp.

Ohio

WCKY(AM) and WWEZ(FM) Cincinnatj— Federated
Media.

WCPO-TV Cincinnati— Scripps-Howard Broadcasting
Co.

WLWT(TV) Cincinnati—Multimedia Inc.

WSAI-AM-FM Cincinnati— Atfiliated Publications Inc.

WEWS(TV) Cleveland—Scripps-Howard Broadcast-
ing Co.

WWWE(AM) and WDOK(FM) Cleveland —Combined
Communications Corp.

WBNS-AM-FM-TV Columbus—The Dispatch Printing
Co.

WHIO-AM-FM-TV Dayton—Cox Broadcasting Corp.

WFIN(AM) and WHMQ(FM) Findlay —Findlay Publish-
ing Co.

WKTN(FM) Kenton—Robert Dana MacVay.

WLIO(TV) Lima—Lima Communications Corp.

WUAB(TV) Lorain—Gaylord Broadcasting Co.

WBRJ(AM) Marietta—Gannett Co.

WHHH(AM) Warren—Radio Station WHHH Inc.

WWST-AM-FM Wooster—Dix Stns.

WFMJ-AM-TV Youngstown—Vindicator Printing Co.

Oklahoma

KVSO(AM) Ardmore—KVSO Broadcasting Co.

KSEQ-AM-FM Durant—Durant Publishing Broadcast-
ing Corp.

KOCO-TV Oklahoma City—Combined Communica-
tions Corp.

KTVY(TV) Oklahoma City—Evening News Associ-

ation.
WKY(AM) Oklahoma City— Gaylord Broadcasting Co.
WBBZ(AM) Ponca City—Ponca City Publishing Co.
KGFF(AM) Shawnee— Stauffer Communications Inc.
KSP1-AM-FM Stillwater— Stillwater Publishing Co.
KTEW(TV) Tulsa—Scripps-Howard Broadcasting Co.

Oregon

KJIB(FM) Portland —Park Broadcasting Inc.
KOIN-TV Portland—Lee Enterprises Inc.
KWJJ(AM) Portiand —Park Broadcasting Inc.
KYTE-AM-FM Portland —Gaylord Broadcasting Co.

Pennsylvania

WTAJ-TV Aitoona—Gateway Communications Inc.

WCPA-AM-FM Cleartield — Progressive Publishing Co.

WCED-AM-FM DuBois— DuBois (Pa.) Courier-Ex-

press.

WEEX(AM) and WQQQ(FM) Easton—
Express.

WGET-AM-FM Gettysburg— Times & News Publishing
Co.

WTPA-FM-TV Harrisburg—Newhouse Newspapers.

WHUN(AM) and WRLR(FM) Huntingdon—Huntingdon
Broadcasters Inc.

WDAD(AM) and WQMU(FM) Indiana —Progressive
Publishing Co.

WJAC-AM-FM-TV Johnstown—WJAC inc.

WGAL-TV Lancaster—Pulitzer Publishing Co.

WLYH-TV Lancaster—Gateway Communications Inc.

WNPV(AM) Lansdaie—Equitable Publishing Co.

WNUF(FM) New Kensington—Hammond Newspa-
pers.

WCAU-AM-FM-TV Philadelphia—CBS Inc.

WMGK(FM) Philadelphia— Greater Media Inc.

WPEN(AM) Philadelphia—Greater Media Inc.

WPHL-TV Philadelphia— Providence (R\) Journal-
Bulletin.

WPVI-TV Philadelphia—Capital Cities Communica-
tions Inc.

WWSH(FM) Philadelphia—Cox Broadcasting Corp.

WIIC-TV Pittsburgh— Cox Broadcasting Corp.

WPGH-TV Pittsburgh—Meredith Corp.

WTAE-AM-TV and WXKX(FM) Pittsburgh— The Hearst
Corp

Easton (Pa)

'WWSW(AM) and WPEZ(FM) Pittsburgh— WWSW

Radio Inc.

WEEU(AM) Reading —WEEU Broadcastmg Co.

WEJL(AM) and WEZX(FM) Scranton—Shamrock De-
velopment Corp.

WMAJ(AM) and WXLR(FM) State College—Progres-
sive Publishing Co.

Rhode Island

WEAN(AM) and WPJB-FM Providence~— Providence
(RJ.) Journal-Bulletin.

WPRI-TV Providence —Knight-Ridder Newspapers
Inc.

WPRO-AM-FM Providence~Capital Cities Com-
munications Inc.

WWON-AM-FM Woonsocket — Woonsocket (R.l) Call.

South Carolina
WCIV(TV) Charleston—Allbritton Communications

Co.
WBTW(TV) Florence— Daily Teiegraph Printing Co.
WFBC-AM-FM-TV Greenville—Muitimedia Inc.
WEAB(AM) Greer— Greer Broadcasting Co.
WTND(AM) Orangeburg—WTND Inc.
WBUG(AM) Ridgeland — Dispatch Broadcasting Co.
WSNW(AM) and WBFM(FM) Seneca—Blue' Ridge
Broadcasting Co.

South Dakota

KABY-TV Aberdeen—Forum Publishing Co.
KQAA(FM) Aberdeen— Dakota-North Plains Corp.
KIJV-AM-FM Huron— Gazette Printing Co.
KPRY-TV Pierre—Forum Publishing Co.

- KSFY-TV Sioux Falls—Forum Publishing Co.

WNAX(AM) Yankton—Park Broadcasting Inc.

Tennessee

WBIN(AM) Benton—W. Jasper Woody. ‘
WFWL(AM) Camden—Benton County Broadcasting

Co.
WDEF-AM-FM-TV Chattanooga—Park Broadcasting
Inc.
WIRJ-AM-FM Humboldt— Courier-Chronicle [nc.
WETB(AM) Johnson City—Press Inc.
WJHL-TV Johnson City—Park Broadcasting Inc.
WKPT-AM-FM-TV Kingsport—Home News Publishing
Co.
WBIR-AM-FM-TV Knoxville —Multimedia Inc.
WNOX(AM) Knoxville— Scripps-Howard Broadcasting

Co.

WEZI(FM) Memphis—Harte-Hanks Communications
Inc.

WMC-AM-FM-TV Memphis—Scripps-Howard Broad-
casting Co.

WREG-TV Memphis—The New York Times Co.

WLAC(AM) and WKQB(FM) Nashville —Billboard
Broadcasting Corp.

WTVF(TV) Nashville—Channel Two TV Co.

Texas

KGNC-AM-FM Amaritlo—Stautter Communications
Inc.

KTBC-TV Austin—The Times Mirror Co.

KVUE(TV) Austin—Evening News Association

KFDM-TV Beaumont— Belo Broadcasting Corp.

KAAM(AM) and KAFM(FM) Dallas—Bonneville Inter-
national Corp.

KDFW-TV Dallas—The Times Mirror Co.

KMGC(FM) Dallas—The Starr Broadcasting Group
Inc.

WFAA-AM-TV and KZEW(FM) Dallas—Belo Broad-
casting Corp.

KULP-AM-FM EI Campo—Bar-B Broadcasting Inc.

KDBC-TV El Paso—Evening Post Publishing Co.

KNOK-AM-FM Fort Worth—EGG Dallas Broadcasting
Inc.

KTVT(TV) Fort Worth— Gaylord Broadcasting Co.

WBAP(AM)-KSCS(FM) Fort Worth—Capital Cities
Commonications Inc.

KHTV(TV) Houston— Gaylord Broadcasting Co.

KPRC-AM-TV Houston—Channel Two Television Co.

KTRK-TV Houston—Capital Cities, Communications
Inc.

KULF(AM) Houston—Harte-Hanks Communications
Inc.

KXYZ(AM) and KAUM(FM) Houston—American
Broadcasting Companies Inc.

KYOK(AM) Houston—The Starr Broadcasting Group
Inc.

KFYO(AM) Lubbock— Seaton Stns.

KSEL-AM-FM Lubbock —Harris Enterprises Inc.

KWBC(AM) Navasota—Whitten Broadcasting Co.

KOSA-TV Odessa—Forward Communications Corp.

KYND(FM) Pasadena—Harte-Hanks Communications
Inc.

KJAC-TV Port Arthur—Ciay Communications Inc.

KTLU(AM) Rusk— Rusk (Tex.) Cherokeean.

KCTV(TV) San Angelo—Capitol Broadcasting Co.

KENS-TV San Antonio—Harte-Hanks Communica-
tions Inc.

KCEN-TV Temple—Channel 6 Inc.
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KCMC(AM) and KTAL-FM-TV Texarkana—WEHCO
Media Inc. ’

KRGV-AM-TV Weslaco—Manship Stns.

KANI(AM) Wharton—Wharton Communications Inc.

KFDX-TV Wichita Falis—Clay Communications Inc.

Utah

KALL-AM-FM Sait Lake City—George C. and Wilda
Gene Hatch Stns.

KSL-AM-TV Salt Lake City—Bonneville International
Corp.

KUTV(TV) Salt Lake City~George C. and Wilda Gene
Hatch Stns.

KVEL-AM-FM Vernal—George C. and Wilda Gene
Hatch Stns.

Virginia

WCYB-TV Bristol —Grit Publishing Co.
WZLS-AM~FM Fredericksburg—Star Broadcasting
orp.

WHSV-TV Harrisonburg —Worrell Newspapers Inc.

WSET-TV Lynchburg — Allbritton Communications Co.

WGH-AM-FM Newport News—Hampton Roads
Broadcasting Corp.

WTAR-AM-TV and WKEZ(FM) Norfolk —Landmark
Communications Inc.

WRAD(AM) and WRIQ(FM) Radford —Dix Stns.

WRVA(AM) and WRVQ(FM) Richmond —Harte-Hanks
Communications Inc.

WWBT(TV) Richmond — Jetferson-Pilot Corp.

WDBJ-TV Roanoke —Schurz Communications Inc.

WSLS-TV Roanoke —Park Broadcasting Inc.

Washington

KZAM-AM-FM Bellevue—Sandusky Newspapers [nc.

KVEW(TV) Kennewick —Morgan Murphy Stns.

KSEM(AM) Moses Lake—Washington Telecasters Inc.

KAYO(AM) Seattle—Washington Telecasters Inc.

KEZX(FM) Seattle—Park Broadcasting Inc.

KIRO-AM-TV and KSEA(FM) Seattle—Bonneville In-
ternational Corp.

KMPS-AM-FM Seattle —Atfiliated Publications Inc.

KHQ-AM-FM-TV Spokane — Spokane (Wash.) Chroni-
cle.

KSPO(AM) Spokane— Calitornia Newspapers Inc.

KXLY-AM-FM-TV Spokane-—Morgan Murphy Stns.

KSTW(TV) Tacoma—Gaylord Broadcasting Co.

KTNT(AM) and KNBQ(FM) Tacoma— Tacoma (Wash.)
News-Tribune.

KAPP(TV) Yakima—Morgan Murphy Stns.

West Virginia

WHIS-AM-TV and WHAJ(FM) Bluefield —Daily
Telegraph Printing Co.

WHEZ(FM) Huntington - Greater Media Inc.

W:JWKJ’V Huntington—Gateway Communications
nc.

WSAZ-TV Huntington—Lee Enterprises Inc.

WERF-FM»TV Wheeling—Forward Communications

orp.

Wisconsin

WHBY(AM) and WAPL-FM Appleton—Telegraph-
Herald Inc.

WBEV(AM) and WXRO(FM) Beaver
McNaughton Stns.

WAYY (AM) Chippewa Falls —Post Corp.

WAXX(FM) and WEAU-TV Eau Claire—Post Corp.

WLUK-TV Green Bay—Post Corp.

W(C:LO(AM). WJVL(FM) Janesville—Gazette Printing

0.

WKAU-AM-FM Kaukauna—Forward Communications
Corp.

WIBA-AM-FM Madison— Badger Communications Inc.

WISC-TV Madison—Morgan Murphy Stns.

WMTV(TV) Madison— Forward Communications Corp.

WICSN-AMvTV and WLPX(FM) Milwaukee — The Hearst

orp.

WNOV(AM) Milwaukee — Milwaukee Courier.

WOKY(AM) Milwaukee—ChartCom Inc.

WQFM(FM) Milwaukee — Shamrock Developmenl
Corp.

WTMJ-AM-TV and WKTI(FM) Milwaukee—WTMJ Inc.

WVTV(TV) Milwaukee —Gaylord Broadcasting Co.

WSAU-AM-TV and WIFC(FM) Wausau—Forward
Communications Corp.

WEZW(FM) Wauwatosa—Multimedia Inc.

WBKV-AM-FM West Bend —Gazette Printing Co.

WFHR(AM) and WWRW!(FM) Wisconsin Rapids —Ad-
vance Broadcasting Corp.

Dam -

Puerto Rico
WAPA(AM) San Juan—The Hearst Corp.
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The TV Marketplace

The ADI Market Atlas

The Area of Dominant Influence is a geographic market design that de-
fines each television market exclusive of the others, based on measur-
able viewing patterns. Each market’s ADI consists of all counties in which
the home market stations receive a preponderance of viewing, and every
county in the U.S. (excluding Hawaii and part of Alaska) is allocated
exclusively to only one ADI—there is no overlap. The estimated televi-
sion households are therefore additive, and the total of all ADI’s repre-
sents the total television households in the U.S.

The ADI is a standard market definition. As a television buying tool it
is a geographic and demographic means for maximum efficiency. As a sta-
tion tool it has numerous applications for more effective sales efforts, and
for programing and promotion planning.

Following, in alphabetical order, are Arbitron Television's 212 ADI
markets for 1978, with coverage maps for each; county-by-county break-
outs of TV households; and totals of women, men, teens and children in
the ADI audience. Other data include the market’s stations, and their

cities of license, channel numbers and network affiliations. (Networks in
parentheses indicate secondary affiliations.)

Coverage maps show total survey areas in white, the ADI’s themselves
in light crosshatching, and Arbitron Metro Rating Areas in heavier cross-
hatching. The survey areas consist of all counties in which the home
market stations are viewed to any significant extent, including via cable.
The Metro Areas, save for an occasional deviation caused by geographical
or historical factors, conform to the U.S. Census Standard Metropolitan
Statistical Areas.

Arbitron has also designated several ‘‘supplementary markets” —TV-
station home counties where the stations of a different market receive the
preponderance of viewing. Supplementary markets therefore do not meet
Arbitron’s criteria for having an ADI of their own; they are listed in this
atlas next to the ADI of which they are a part. (Note—The survey area of
a supplementary market usually differs from that of the neighboring ADI
market.) )

A complete list of the supplementary markets appears on page B-64.and
a cross-reference list for cities in a multi-city ADI on B-76.
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Albany-Schenectady-Troy, N.Y. (45)

ADI TV Households
Survey Area TV Households .

437,200
1,688,000

WRGB Schenectady, N.Y, ch. 6, NBC

WTEN Albany, N.Y, ch. 10, ABC

WAST Albany, N.Y, ch. 13, CBS

*WMHT Schenectady. N.Y, ch. 17, ETV

WCDC Adams, Mass., ch 19, satellite to WTEN

ADI
Counties
Berkshire
Albany ...
Columbia-
Fulton................

v
Households

Greene
Hamilton . ..
Montgomery
Renssefaer .
Saratoga ...
Schenectady .
Schoharie ..
Warren. ...
Washington
Bennington ...

Children ...

7

7 //; 2// ,/ 77 !

22T
'7" 77"

e

/ g
7 /,/ .""‘,
e

Albany, Ga. (150)

106,100
415600

ADI TV Households
Survey Area TV Households ......

WALB-TV Albany, Ga, ch. 10. NBC (ABC}

ADI
Counties
Alkinson ...
Baker ..
Ben Hill
Berrien.
Calhoun
Coftee .
Colquitt
Cook ..
Cnsp ....

Dougherly ............
troi

Women
Men

Teens ..
Children ...

470,100
413,900
135,700
178,100

NORTH POLE ®

Tssex BURLI

|wx(~m Er=inty

e

Albuquerdue, N.M. (77)

ADI TV Households
Survey Area TV Households ...

276,200
396.700

KOB-TV Albuqueique, N.M, ch. 4, NBC
*KNME-TV Albuquerque, NM, ch. 5, ETV
KOAT-TV Albuquerque, N.M., ch. 7, ABC
KGGM-TV Albuquerque, NM, ch. 13, CBS
KMXN-TV Albuquerque, N.M., ch. 23, IND

ADI
Counties

Apache North
Alamosa ..
Archuleta . .
Conejos .
Costilla .
Dolores .
La Plata
Montezum,
Rio Grande ..
Saguache .
Bernalillo ..
Colfax

v
Households
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wWWwW americanradiohistorv com

Grant

Guadalupe .

Harding ..
Lincoin . ..
Los Alamos

McKinley ...

Mora. ...

Rio Arriba ..
Sandoval ...
San Miguel .

Santa Fe .
Sierra .. ..
Socorro
Taos ...
TJorrance .
Valencia

-
INGTON o laall
[ e
Bt
R

'mm*rsonn [

Teens .
Children

'CHUSERT S, 208
3 4! it
osrn:gsnzm.‘w CESTH

WSI(:

mmeussr

ROCKINGHAM
*
e

00U SEX

e CAMBH

290,100
271,600
104,000
147,700
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Alexandria, Minn. (152)

ADI TV Housenolds .............
Survey Area TV Households . ... ..

100,300
268,500

KCMT Alexandna, Minn.. ch. 7, NBC (ABC)
KNMT Walker, Minn,, ch. 12, satellite to KCMT
*KWCM-TV Appieton, Minn,, ch. 10, ETV

AD{ v
Counties State Households
Beltrami. MN 9,600
Big Stone . 2,800
Cass...... 7,100
Chippewa . 6,000
CowWing ........... MN .. .. .. 14,600
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Alexandria, La. (171)

Oouglas.............. 9,100
Grant ... 5 2,600
Hubbard .. 4,500
Lac qui Parle 3.800
Otter Taul 17,500
Pope .. 4,200
Stevens . 3,500
Todd . 8,300
Traverse . 5 100
Wadena.............. 4,600
Women ..................... 103,200

99,600

35,400

39,800

O_T_H_ Lo

ﬁ—~'.'..‘;?"'

MEERER ' Wit

Alpena, Mich. (211)

ADI TV Households 13.700
Survey Area TV Households . . 60,500
*WCML-TV Alpena, Mich, ch 6, ETV

WBKB-TV Alpena, Mich. ch 11, CBS

ADI v

Counties State Households
Alcona ............... Mi 3,400
Alpena . .............. Ml 10,300
Women 14,100
Men 13,300
Teens ... 5,100
Children 6,800
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Anchorage (170)

Amarillo, Tex. (117)

150,100
354,500

ADI TV Households .............
Survey Area TV Households ... ...

KENW Portales, NM, ch.3, ETV

KAMR-TV Amanllo. Tex, ch. 4, NBC

KVIi-TV Amarilio, Tex, ch. 7, ABC

KVIJ-TV Sayre, Okla, ch. 8, satellite 1o KVII-TV
KFDA-TV Amarillo, Tex.. ch. 10, CBS
KFDW-TV Clowis, NM, ch 12, CBS

ADI v
Counties State Households
Morton .. 1,100
Curry . 13,900
Quay . 3.800 .
Union . 1,700
Cimarron . 1.300
Roger Mills . OK 1,700
Armstrong . L TX 1.000
Briscoe . iR 800
Carson .. 1R 2,400
Castro .. X 2,700
Childress . . X 900
Collingswor . TX 1,900
Cottie ..........c..en X 1,000

Dallam...............
Deat Smith
Donley . ...
Gray ..

Hall.....
Hansford
Hartley ..
Hemphill ..
Hutchinson . .
Lipscomb .
Moore ...
QOchiliree
Oldham .
Paimer ..
Potter . ..
Randall .
Roberts .
Sherman
Swisher .
Wheeler ...

Women ..
Men .
Teens ..
Children .

Clovis, N.M.

Arbitron char y
its criteria for having an ADI.

KFDW-TV Clovis, NM. ch. 12, CBS

Home county ..
TV Households.

(supplementary market)
as those that do not meet

ADI TV Households ...
Survey Area TV Househ

64,600
64.600

KENI-TV Anchorage, ch. 2, NBC
*KAKM Anchorage, ch. 7, ETV
KTVA Anchorage, ch. 11, CBS
KIMO Anchorage, ch. 13, ABC

ADI Tv
Counties State Households
Anchorage ........... AK
Kenai-Cook Inlet . AK
Matanuska-Susilna .... AK
Seward .............. AK
Women ........

Men ...
Teens ..
Children

O P [ P P N
& L] N
AT :ﬁ LN Y /MY o YT | 7
A i g 0 g (oL Anniston, Ala. (191)
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."F,LORENCE s @HUNTSVILLE Survey Area TV Households ... .. 406.000
¥ T A B T e - e 5 .
::L“eim 5 .DEQAfUﬁ S WALKER o WHMA-TV Anniston, Ala, ch. 40, CBS T
ADI v
|< b :‘-'-.’MORvGAN MARSHALL Counties State Households
e [ DE KALB FLOYP r'eartow Cahoun.............. AL ....... 37.800
1“ el AT women ..................... 42,600
iy o Men ... 39,800
i ¥ Teens ... 11,700
| [Waiker 13 Children ................... 16,500
v HARAL= oo upoimval
FAYETTE SAINT !5( - son_ |
ierrERSON | CLAR ANNISTON 1
« o CARROLL @1
BIRMINGHAM aLLADEGAZ— LLEBURNE
Y COWET]
IruscuoosA s ER0
ALOOSA © [}
SHELBY RANDOLPH eoup |™
eiee LTOR C00SA TALLAPOOSA
3 HALE | .
- HARRIS
CACB A M. Abuefy
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Atlanta (16)

ADI TV Households
Survey Area TV Households . .

WSB-TV Alanta, ch. 2, NBC
WAGA-TV Atianta, ch. 5, CBS
*WGTV Athens, ch. 8, ETV
WXIA-TV Atlanta, ch. 11, ABC
WTCG Allanta, ch. 17, IND
*WETV Atlanta, ch. 30, ETV
WATL-TV Atlanta, ch. 36, IND
WANX-TV Allanta, ch. 46, IND

ADI
Counties
Cherokee ............
Cleburne .. 50
Randolph .
Baldwin ...
Banks ..
Barrow ..
Bartow ..
Butts ...
Carroll .. ..
Cherokee .
Clarke ....
Clayton .
Cobb ...
Cowela .
Dawson ...
DeKalb...
Douglas .
Fayelte ..

902,500
2,531,400

W
Households

Haralson
Heard ...
Henry ...
Jackson .
Jasper ..
Lamar ..
Lumpkin .
Meriwether
Monroe ...
Morgan ...
Newlon ...

Ardmore-Ada, Okla. (174)

ADI TV Households 62,600
Survey Area TV Households .. 662.400

KTEN Ada, Okla. ch. 10, ABC (NBC-CBS)
KXIl Ardmore, Okla., ch. 12, CBS (NBC)

ADI v
Counties State Househoids
AtOka ......iiiiiiil OK 3.700
Bryan .........ooiennnn OK 10,700

Carler ...............
Choctaw .
Coal ...
Johnston .
Marshall .
Pontotoc ...
Pushmataha

Women .
Men ..
Teens .
Children

17,200
22,200

980,800
882,800
286,100
436,400

Augusta, Ga. (108)

160.500
596,400

ADI TV Households .............
Survey Area TV Households ......

WJBF Augusta. Ga., ch. 6, ABC
WRDW-TV Augusta, Ga,, ch. 12, CBS
*WEBA-TV Allendale, S.C. ch. 14, ETV
*WCES-TV Wrens, Ga., ch. 20, ETV
WATU-TV Augusta, Ga, ch. 26, NBC

ADI v
Counties Households
Burke 5,100
Columbia 10,000
Emanuel . 6,700
Glascock . 700
Hancock ... 2,600
Jefferson . 4,800
Jenkins .. 2,700
Johnson .. ac 2,200
Lincoin. ...ooveniennn 1.800

Broadcasting Yearbook 1979
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McDuffie ............. 5,700
Richmond . 50 46,000
Screven ... 3.800
Taliaterro 700
Treutlen . 1,800
Warren .. 1,700
Washington . 5,000
Wilkes . 3,100
Aiken ... 31,600
Allendale 3,000
Bamberg .. 4,700
Barnwell 5.500
Edgetield . 4,600
McCormick 2,200
Saluda ... .. 4,400
Women . 181,800
Men .. 166,800
Teens ... 62,400
Children .. 85,300
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BANDERS

CALDWELL

GUADALUPE / GONZALES

WiLtoN

‘ -
mﬁ%""‘
i)
o LOLMD

® TEMPLE % ROBERTSON Survey Area TV Households
KTBC-TV Austin, Tex, ch. 7, CBS Llano .
KVUE Austin, Tex. ch. 24, ABC Mason ..
KTVV Austin, Tex, ch. 36. NBC San Saba .

Bakersfield, Calif. (154)

99,000
3,244,300

ADI TV Households
Survey Area TV Households

KJTV Bakerstield, Calil, ch. 17, CBS

KERO-TV Bakerslield, Calil, ch. 23, NBC
KBAK-TV Bakersfield, Calif., ch. 29, ABC

Jcnannc:
nii e

[\

amachil

LOTTESVILLE &

INGTON,
2

k3

(T

31

At

Austin, Tex. (97)

_____________ 190,700 Fayette............... TX
...... 395,700 Hays .. X
Lee ... X
LR
X
X
Travis ..... .TX
Williamson ........... LR
v
State Households 211,900
7.500 200,400
1'600 Teens .. 55,400
6,200 Children 81,500
ey |
*
b
& LA
; T 5t esnn 3’“’1‘?. ::, -
g N ! fsr"‘
HANFORD® |
’ 2]
HENDE A0
oo
N
L
1
>
|
I§
L,

’

[ TN A
PALM SPRINGS
= bt

P

Survey Area TV Households

WMAR-TV Baltimore, ch. 2, CBS Dorchester .
WBAL-TV_Baltimore, ch. 11, NBC Eit i
WJZ-TV Baltimore, ch. 13, ABC
*WAPB Annapolis. Md., ch. 22, ETV
WBFF Ballimore, ch. 45, IND
*‘WMPB Baltimore, ch. 67, ETV

Baltimore (19)

------------- 797.500 Carofine.............. MD 8,200
------ 2.920.400 Carroll . . 28,900
Cecil .... 16,600
10,600
45,400
Howard 36,500
6.100
7.700
10,100

v
Stle  Households 803,800
....... 112,000 262,100
....... 515,400 Chiidren 336,500
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£ = iy » 3
43 VA,
: * A ’ 2,
.o
o ¢ ] « | Bangor, Me. (146)
- ‘. oy
. Y ADI TV Households ............. 112.800
| Survey Area TV Households . ... .. 249000
o - WLBZ-TV Bangor, Me. ch. 2. NBC
= “ WABI-TV Bangor. Me., ch. 5, C8S
WVII-TV Bangor, Me. ch. 7. ABC
*WMEB-TV Qrono, Me., ch. 12, ETV
. *WMED-TV Calars. Me., ch. 13, ETV
ADI v
& Counlies State Households
X Penobscol . .
Piscataquis .
N Somerset .
&4
Children
iy
>
T
Baton Rouge (95) poc
EHR
ADI TV Households ............. 194,300 Iberville ... .......... LA 8,600
Survey Area TV Households ... ... 556.700 Livingston .. LA 14,300
Pointe Coupee LA 6.200 b
WBRZ Baton Rouge, ch. 2, ABC St. Helena . . LA 2.600
WAFB-TV Baton Rouge. ch. 9, CBS St.Mary........ LA 17.500
WLPB-TV Baton Rouge, ch. 27, ETV West Baton Rouge LA 5.400 hant
WRBT Baton Rouge, ch. 33, NBC West Feliciana . . 1.200
Amite ...... 3,900
AD1 v 2.800
Counties Stale Households £
AsCension ............ 12,600 212,300 e ALEXANDRIA
essumplion Baac og.ggg Men 1 Qg,Qgg s
ast Baton Rouge . 109 Teens ... 75,7
East Feliciana ........ 3,700 Chitdren . 106,800 o Sonmenn [ien | (0

4
[CALCASIEY =) FFeasom | ACADIA'

.
LAKE CHARLES
YERMILION

ST
LAFAYETTE 'ﬂ‘-:. MARTIN

st T

I8RA dia| (1@ 7 A
NEW ORLEANS gramus 8, *
- i g
Q ‘TEsEaoE
-y S
¥ £ i

VERNON
ALEXANDRIA

BEAUREGARD | ALLEN

CALCASIEL e
.

LAKE CHARLES

= Beaumont-Port Arthur, Tex. (120)

e ADI TV Households 146900
RAPIDES 4} Survey Area TV Households ...... 1,115,900
KJAC-TV Port Arthur, Tex., ch. 4, NBC
P KFDM-TV Beaumont. Tex. ch. 6, CBS
o KBMT Beaumont. Tex, ch. 12, ABC
seenson | ACADIA ADI v
LAFAYETTE &,1 Counties State Households
d Rardin ............... X 12,000
ERMTION Jasper .........oiiis > 8,400

Broadcasting Yearbook 1979
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Jetterson 87,500
Newton 3,800
Orange . 27,900
Sabine .. ,500
Tyler ... 4,800

151,300

138,900
Teens .. 50,400
Chiidren 63,900
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.

Bellingham, Wash. (197)
ADI TV Households 32,300
Survey Area TV Households . 814,900
KVOS-TV Bellingham, Wash., ch. 12, CBS

ADI v

Counties State Households
Whatcom ............ WA 32.300
Women 33,700
Men 31,800
Teens 9,100

o Children ........... 5 11,800

T
Billings, Mont. (161)
1
ADI TV Households ............. 79,600 Powder River ......... MT
Survey Area TV Households ...... 103,100 Rosebud .. . MT
Stiliwater . . . MT
KTVQ Billings, Mont., ch. 2, CBS (NBC) Sweet Grass . . MT
KULR-TV Billings, Mont.. ch, 8, ABC (NBC-CBS) Treasure .. MT
Wheatland . MT -

ADI v Yellowstone . . MT /
Counties State Households g'ag,ka’f?_" : w; /7;‘ A
Big Horn . MT .. - 3.000 Sheridan A L) T I
Carbon . 3.400 Yellowstone Nall Prk ... WY 9-,‘-;/ f_,'f"“"“'" |
Garfield . . . 500 N
Golden Valley L MT 400 b A
Musselshell . MT 1.800 ; ¢
Park .... . MT 4,800 Teens ..

Petroleum . 200 Children

Sl WOLNES
i
- AL
hml:mﬂ ............. 49000
et a7 - %@ MERIDIA Survey Area TV Households . ..... 391,500
NCS! AN »
Ca | |mseiR WLOX-TV_Biloxi, Miss., ch. 13, ABC
2 s WMAH Biloxi, Miss., ch. 19, ETV
o oo - e ADI v
[Covmeron | IONES .

TENEON o T S TRES Counties Households
TRANL - Harison ............. MS . ..... 46.600
‘.;‘ - T o Stone ................ MS _...... 2,400
h HATTIESBURG 47,700
._ i L 80.408

18,20

e i WASHINGTON Children . 27,8600

TANG:-
O el L
Mm':ouﬂ TAMMANY oo E . s P.ENS'AQOLA
CiLreCHT ASCAGOULA
T
oy P
s | @ ST,
7 NEW ORLEANS simuanp
e 5
, ) p 3 o
oty Ty - i
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KE ONTARIO
*

frians .
presren T | i Binghamton, N.Y. (122)
MONRO .
= ADI TV Hq hold:
ALO onario | ZSYRACUSE Survey Arg:sTevoHosuseholds . ‘;:g,ggg

W::rl e Y

auingd rmeston] {yares

STEUBEN
&;unu&nmm ?

WBNG-TV Binghamton, N.Y. ch. 12, CBS
WBJA-TV Binghamion, NY, ch. 34, ABC
WICZ-TV Binghamton, N.Y, ch. 40, NBC
*WSKG Binghamton, N.Y. ch. 46, ETV

. ADI v

Loy . | B Counties Households

POTTER m -lf/,{ - Broome 76,900

| Chenango 16,300

|(‘ Delaware 16,100

| Tioga ..... 16,200

: TYCOMING SULLIVAR e Bradford 19,500
" Toumron L SCRANTON @

el 153,200

= WILKESBARRE ® | R

cm;“\ B 65,100

gl -,
el
) SCruvuo
\

* z
[roona 7 o ALLENTOWN §°
/ W 'LEE'SANON ' SRk “sum\
gamano © HARRISBURG i

[AcRRRY: I i ll.‘iﬂ r 1 X
— 0 — . e
LAUDEROALE [ LIMESTONE | MADISON

j|  [Mcorn

H H ° RENCE VILLE
Birmingham, Ala. (50) A FFLD eHiNTS
[Tippan [FRENTIS l COLBERT DECATUR
AD! TV Households ............. 421500 Etowah .............. AL F FRANKL |
Survey Area TV Households . ..... 840,700 Fayette ... AL nnce | MORGAN
Hale .... . AL LEE |nnn| L — -
WBRC-TV Birmingham, Ala. ch. 6, ABC Jefferson . AL iy P T f' 1o
‘wglg gﬂ. Cheaha St?le Pa'k'oNE? ch. 7, ETV ;Aayion oo 5 :t 10 I ]
*wBl irmingham, Ala., ch. 10, ETV erry . g -
WAPI-TV_Birmingham, Ala. ch. 13, NBC s\, Clai AL i v A
WBMG Birmingham, Ala,, ch, 42, CBS Sheldy .. . AL , ;7 3|
Talladega . AL = o i 1
ADI v Walker .. CLAY s,

L L.l 23000 ; ;
Counties State Households Winston . .. eieE BU.S ek BIRMINGHAM & # P
BIbD . .....ouiinnnns 4,300 o e TUSCALOOSA 4 £
Blount .. . .. 12100 woweee JTUSCALOOSA ® % / r

r
f women ..................... 459,800 ¢
Chilton .. 10.100 Men . .. . 395,700 H gl P
Clay ... 5100 7
Teens ... .. 138,200 hivs1on GREENE 9
Coosa .. 3600 Children 182,000 M "l
Cullman 20900 : 1 A IAB
josa | neren 2
&l me(' ~ -
PIAN @ SUMTER MONTGOMERT MACON
W] CLaRKE § W
" CNE GUTLER bt
Sl
= | WATNE HONROE ' i
tAurel 5 L[ > T Toa Gty

ADI TV Households ............. 133,500
Survey Area TV Households . ... .. 587,100

WOAY-TV Oak Hill, W. Va, ch. 4 ABC (CBS)
WHIS-TV Bluefield, W. Va, ch. 6, NBC
*WSWP-TV Grandview, W. Va, ch. 9, ETV

ADI v
Counties State Households
Bland ................ VA 2,000
Tazewell . .. VA 15.900
Fayette .. . WY 18.400
Greenbner .. LWy 11,300
McDowell .. . Wy 15,700
Mercer ... .o Wy 23,500
Monroe .. LWy 3,700
Raleigh .. oWy 28,100
Summers . .. Wy 4900
Wyoming............. wv 10,000
Women 146,000
Men . 129,800
Teens ... 46,400
Children 61,600

Broadcasting Yearbook 1879
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Boise, Ildaho (141)

ADI TV Households ............. 122.800
Survey Area TV Households ...... 166.000

KBCI-TV Boise. ldaho, ch. 2, CBS
*KAID Boise, Idaho, ch. 4, ETV
KIVI Nampa, Idaho, ch. 6, ABC
KTVB Boise. [daho, ch. 7. NBC

ADI v
Counties State Households

{2 Elsa0a0006a0060a8000
Adams . a0
Blaine .
Boise ..

Boston (6)

ADI TV Households ............. 1,788,300
Survey Area TV Households ...... 3,761,300

*WGBH-TV Boston, ¢ch. 2, ETV
WBZ-TV Boston. ch-4, NBC
WCVB-TV Boslon. ch. 5, ABC
WNAC-TV Boston. ch. 7, CBS
*WENH-TV Durham N.H, ch. 11, ETV
WXNE-TV Boston. ch. 25, IND
WSBK-TV Boston, ch. 38, IND
*WGBX-TV Boston, ch. 44, ETV
*WEKW-TV Keene.NH. ch. 52, ETV
W'LVI-TV Cambridge. Mass. ch. 56, IND

‘ADI

v
Counties Households
Windham ............ CT ... ... 33600
Bamstable .........J, MA ....... 53.600

124,400
119,800
39,900
55,900

Children ...

Essex
Middiesex ..
Nanlucket . .
Norfolk ... ...
Plymouth .
Suffolk . ...
Worcester ..
Cheshire . ..
Hillsborough
Merrimack . .
Rockingham
Strafford ...
Windham ...

Women ..................... 2,000,700
.. 1,748,800

569,800
745,900

Teens ...
Children

Manchester, N.H. (supplementary market)
Arbitron SU y kets as those that do not meet

its criteria for having an ADI.

WMUR-TV Manchester, N.H., ch. 9, ABC
Home county

TV Households ................cooovieiiiininnnn

Hillsborough
83.400

Worcester, Mass. (supplementary market)
Arbitron characlerizes supplementary markels as those that do not meet

its criteria for having an ADI.

WSMW-TV Worcesler, Mass., ch. 27, IND

Home county
TV Households

Worcester
215,000

" Note: Coverage maps in this special section show

total survey areas in white, with Areas of Dominant In-
fluence (ADI's). indicated by light cross-hatching
where appropriate, and Arbitron Metro Rating Areas
shown by heavier cross-hatching.

Broadcasting Yearbook 1979
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Bowling Green, Ky. (198)

AD! TV Households . 31900
Survey Area TV Households 536,600

WBKO Bowiing Green. Ky. ch. 13 ABC
*WKGB Bowiing Green. Ky, ¢ch. 53, ETV

ADI v
Counties State Households
Adarr KY . 4.900
Hart KY 5.500
Warren Ky 21,500
Women 35,500
Men 5 3 33,500
Teens . . . 8,900
Chiidren 5 13,400

America’s Number One Television Station

The Federal Communications Commission has recently published its findings
showing WCVB-TV Channel S is the number one station in America. In its
recent survey of this country’s more than six hundred network affiliated stations.,
Channel S ranked number one in total hours of news, number one in public
affairs programs, and number one in local programming. More local program-

ming to serve you better . . .

Our commitment to bring you more Guality programming is stronger than ever,
because putting vou first Has made us number one in Boston . .

one in America.

settinda newstandard nationally represented by hrp
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Bristol, Va.-Kingsport-Johnson City, Tenn.

(84)

ADI TV Households 239,100 Johnson
Survey Area TV Households 730.300 Suilivan
Unicor
*WSJK-TV Sneedville, Tenn, ch. 2, ETV Washinglon
WCYB-TV Bristol, Va.. ch. 5, NBC Buchanan
WJHL-TV Johnson City, Tenn. ch. 11, CBS Dickenson
WKPT-TV Kingsport, Tenn., Bnstol, Va, ch, 19, Lee
Russell
*WSVN-TV Norlon, Va. ch. 47, ETV Scott
Smyth
ADI v Washington
Counties State Househoids Wise
Letcher o ... KY 8800
Perry .. KY 8,600
Carter . TN S 15,800 Women
Greene ... . N .. 16.600 Men
Hancock . . TN 2,100 Teens
Hawkins ... TN . 12200 Chitdren

Broadcasling Yearbook 1979
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CRAWFORD,
RCHLAND [LAWRENCE KNOX

Fargo, N.D. (101)

ADI TV Households . .. 060 180.600
Survey Area TV Households . ... 263.700

KXJB-TV Valley City. N.D.. ch. 4. CBS

WDAY-TV Fargo, N.D., ch. 6, NBC

WDAZ-TV Deviis Lake. N.D.. ch. 8. satellite to
WDAY-TV

KTHI-TV Fargo. N.D. ch. 11. ABC

"KFME Fargo.N.D.ch. 13 ETV

*KGFE Grand Forks, N.D. ch. 2, satellite to
*KFME

ADi w
Counties State. Households
Becker L MN . 9.800
Clay . . MN 16.400
Clearwater .. MN . 2900
Kiltson . .. 3 MN 5 2.400
Lake of the Woods . ... MN . 1.200
Mahnomen .MN 1,900
Marshall . MN 4.800
Norman . .. . MN 3.500
Pennington ..... ... MN 5.300
Polk ...... . MN 12,400
Red Lake . MN 1.500
Roseau ...... MN 3.800

»
SFARMINGTON

v

Wilion
Bames
Benson
Cass
Cavalier
Dickey
Eddy..
Foster
Grand Forks
Gniggs
La Moure
Nelson
Pembina
Ramsey
Ransom
Richiand
Sargen!
Steele
Stutsman
Towner . ..
Traill .. ..
Waish
Wells .

Women
Men .
Teens
Children

-— -a as vs faanmn

El Centro, Calif.-Yuma, Ariz. (184)

ADI! TV Households Sa0a 48,800
Survey Area TV Households . 1434300

KECC-TV Ei Centro, Calif, ch. 9. CBS

Evansville, Ind. (87)

ADI TV Househoids ............. 214,000 Gibson............... IN . 10.700
Survey Area TV Households . . ... . 433.600 Perry .......... ... IN . ... 5.800
Pke ........ ... IN 5600 4.800
WTVW Evansville, Ind, ch.7, ABC Posey ................ IN ... .. 7,100
*WNIN Evansville, Ind., ch. 9, ETV Spencer..... o IN 5.400
WFIE-TV Evansville. ind., ch. 14, NBC vanderburgh . .. .. CIN L §5.100
WEHT Evansville, Ind., ch. 25, CBS Warrick ...... 11600
*WKOH Owensboro, Ky, ch. 31, ETV Dawiess .. 27.300
*WKMA Madisonville, Ky. ch. 35, ETV Hancock P 2300
Henderson ........... KY ....... 13000
Hopkins e KY ... .. 16,100
Mclean .............. KY ... .. .. 3.900
At} W Onio ... LUKY 7,600
Counties State  Households Union . ... CLUKY L 4900
Edwards YN | LR 3.100 Webster .. ........... KY 5600
Gallatin PR | 55 2,300
Wabash 550060 L 5.200 Women 229,600
Wayne . ..o L .. 6.500 Men .. 203,300
White . ... ... o [[E555n0ae 6.400 Teens SERABEAARGER Be 69,800
Dubois ... TP PP [N N 9.300 Children ... ... ... ... 90,600

MN 2,700
ND 4.800
ND 2,700
ND 28.500
ND 4.001
ND 2.600
ND 1.300
ND 1.400
ND 20.600
ND 1,700
ND 2,200
ND 2.000
ND 3,400
ND 4.600
ND 2,300
ND 6.900
ND 2,000
ND 1.400
ND 8.000
ND 1,200
ND 3.300
ND 5.800
ND 2.300
187,800
190,200
62,400
76,800

Farmington, N.M. (205)

ADI TV Househoids SOEBEERE 21.000
Survey Area TV Households . . ... 66.600

KIVA-TV Farmington, NM., ch. 12, NBC

ADI v
Counties State Households
San Juan . 5 . NM ... 21000
Women . L S 21,300
Men .. SoneE 19,700
Teens 000G 5 9,500
C 14,200
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Flint-Saginaw-Bay City, Mich.

ADI TV Households ......... a5 385.500
Survey Area TV Households 1,156,700

WNEM-TV Bay Cily, Mich,, ch. 5, NBC

WJRT-TV Flinl, Mich, ch. 12, ABC

*WCMU-TV Mt Pleasant, Mich, ch. 14, ETV

'HEUCM-YV Universily Center. Mich,, ch. 19,
TV

WEYI-TV Saginaw. Mich, ch. 25, CBS

ADI v
Counties State Households
Mi 4,600
MI 38.300
M) 147,500

L 200,300

18.500
513.500

KOAI Fiagstafi, Anz. ch. 2, NBC

ADI v

Counties State Housenolds
Coconno ............ AZ L 18,500
Women 21,000
Men . . 20,900
Teens . .. 7,300
Children .......... . . .. .. 12,500

411,000
384,000
141,600

Florence, S.C. (159)

AD! TV Households ............. 83.900
Survey Area TV Households . ..... 484,700

WBTW Fiorence, S.C., ch. 13, CBS (ABC)
*WJPM-TV Florence, S.C. ch.33. ETV

ADI v
Counties Slate Households
Scotland ............. NC
Darlington . sC
Duion ... SC
Florence sSC
Manon .. . §C
Marlboro ............. SC
Women
Men
Teens .

Children

Broadcasling Yearbook 1979
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ADI TV Households
Survey Area TV Households

KFSM-TV Fort Smith, Ark, ch. 5, NBC
*KAFT Fayelteville, Ark.. ch. 13, ETV

KLMN FL. Smulh, Ark., ch. 24, CBS

KFPW-TV Fort Smith, Ark., ch. 40, ABC (CBS)
KTVP

Fayetteville, Ark. ch. 29, Salellite lo

KFPW-TV <
ADI v
Counties Stale Households
Crawford ...... AR 11,100
- Frankhn . AR 4,200
Logan AR 6.300
Scolt . AR 3.4
Sebastian . AR 32,400
Le Flore . .. 13,000
Sequoyah 9.000
Women 82,400
Men ... 73,300
Teens .. 24,000
Children ..... . 33,800

Fort Myers, Fla. (142)
ADI TV Households ............. 120.800
Survey Area TV Households . ... .. 1.488200
WINK-TV Fort Myers, Fla, ch. 11, CBS
WBBH-TV Forl Myers, Fla. ch. 20, NBC
WEVU Naples, Fla., ch. 26, ABC
ADI v
Counties Slale Households
Charlotte FL 20,400
25.600
65500
118,900
110,000
25,900
37,900
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L), g SR cg;; Fort Wayne, Ind. (98)
WILLIAMS FITM%?I.’O!’.’E& ADI TV Households ... 189,200
™ 5 et bt Survey Area TV Household: 375.200
NRY L WANE-TV F Ind., ch,
DEFIANCE 'Woo WPTA_ Roanoke.Ind ch. 21, ABC ="
Pt WKJG-TV Forl Wayne, Ind. ch. 33, NBC
/ Iy " WFFT-TV Fort Wayne, Ind., ch. 55. IND
“IPUTNAM |HANCOG
FT, WAYNE Rl - o v
ounties State Households
" AN T y :ﬂams . :: 8.400
2 len. ... 95,300
ALLEN De Kalb . IN 10.300
HARDIP Huntingto IN 11,800
A8 = LIMA = Noble . .. Y 10.900
=3 AUGLAIZE Steuben . . IN 8.200
[BLACK Y 5= Wabash ... . IN 11,500
FORD = = J Wells .. .. . IN 8.200
GRANT ; ! Whitley . .. .. IN 8.300
™ Paulding . . . OH 6.100
mn@vfﬂ el DARKE SHELB'f vanwert. . . on L 10,100
: A : Women ,....... 201,800
ren . 183,200
eens . .... 64,200
Children 90,100
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Gainesville, Fla. (177)

ADI TV Housenolds ..... ....... 53.500
Survey Area TV Households ... .. 167.400

*WUFT Gainesville, Fla, ch. 5 ETV
WCJB Gainesville, Fia., ch. 20, ABC

ADI v
Counlies State Househoids
Alachua FL 43.400
Dixe..... . FL 22
Gilchnst FL ... ... 2,000
Levy FL ... 5,700

57,900
57,700
Teens ... 15,000
Children 21,900

*FARMINGTON

Fresno, Calif. (69)

ADI TV Households 304,100 AD!
Survey Area TV Housenolds . 899.600 Counties
Fresno ...............
Kings
Madera
Merced
KFTV Hanford. Cald. ch. 21, IND Tutare ...
KMJ-TV Fresno. Calil., ch. 24 NBC
KMPH Tulare. Calil, ch. 26, IND Women ........

KFSN-TV Fresno. Calil, ch. 30, CBS Men
KJEO Fresno, Calil, ch. 47, ABC Teens
KAIL Fresno. Calif, ch. 53. IND Chitdr

Hanford, Calif. (supplementary market)

Arbitron cnar y L as (hose tnat do not meet
its cnlena for having an ADL

KFTV Hanlord-Fresno, Calil, ch. 21, IND

Home county ... .
TV Households .

Kings
21,900

Tulare, Calif. (supplementary market)

Arbitron charactenzes supplementary markets as lhose thal do not meet
its cnlena for having an ADI.

KMPH Visana, Caflf, ch 26, IND

Home county . .
TV Households. ... . ...

v

Households

152.800
21,900
16,400
40.100
72.900

315,500
300,700
107,500
145,800

VIBNNT0D 2

Grand Junction, Colo. (188)

ADI TV Households .... .. ..... 42,700
Survey Area TV Housenolds . ... 90.800
KREX-TV Grand Junction, Colo, ch. 5, CBS
(ABC:NBC)
KREZ-TV Durango. Colo. ch. 6, sateilite to
KREX-TV
KREY-TV Monlrose. Colo. cn. 10, saleiite to
KREX-TV
ADI ™
Counties State Households
Delta . . 5 6o060 co 7.500
Hinsdale .. . ........ CO 600
Mesa . ....... .. co 25.500
Monlrose .. ... ...... co 7.200
Ouray ..... ... co 700
San Juan.... ........ CO 300
San Miguel .. ... ... CO 900
Women ... . ...... . ... 41,300
Men . 39,000
Teens . 13,400
Children 16,400

Broadcasting Yearbook 1979
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Great Falls, Mont. (175)

ADI TV Households ........ 59.600
Survey Area TV Households . 117.400

KRTV Great Falls, Mont., ch. 3, CBS (NBC)
KFNBB%;TV Greal Falls, Mont. ch 5, ABC (CBS-

ADI v
Counties State. Households
Blame ............... MT 2,400
Broadwater . .. MT 1,200
Cascade ... . MT 29.100
Chouteau .. . MT 2.300
Glacier ., . MT 3.100
Hill ... .M 6.000
Judith Basi . MT 900
Liberty . .... . MT 800
Meagher . MT 700
Phillips ... . MT 2,000
Pondera .. . 2300
Teton .. 2100
Toole .. 2,000
Valley 4.700
Women ... 57,400
Men .. 58,300
Teens ... 21,100
Chiidren 27,600

Grand Rapfds-KaIamazoo-Battle Creek;

Mich. (39)

ADI TV Households ............. 472,900
Survey Area TV Households .. .... 989,200

WKZO-TV Kalamazoo, Mich, ch. 3, CBS
WOTV" Grand Rapids. Mich., ch. 8, NBC
W2ZZM-TV Grand Rapids. Mich. ch. 13, ABC
*WGVC Grand Rapids, Mich,, ch. 35, ETV
WUHQ-TV Battle Creek, Mich. ch. 41, ABC

ADI ™
Counties State Households
Allegan MI 23600
Barty ... MI 14,000
Branch . .. MI 12,700
Calnoun Mi 48,600

Green Bay, Wis. (66)

ADI TV Households ............. 320.000
Survey Area TV Households ... .. 651.300

WBAY-TV Green Bay, Wis., ch. 2, CBS

WFRV-TV Green Bay. Wis, ch. 5. NBC

WJMN-TV Escanaba, Mich, ch. 3, satellite lo
WFRV-TV

WLUK-TV Green Bay. Wis.. ch. 11, ABC

*WPNE Green Bay, Wis, ch, 38, ETV

AD}

loma................ MI
Katamazoo . MI
Kent ..... MI
Montcalm MI
Muskegon . . MI
Newaygo ... MI
Oceana .. Ml
Ottawa . .. M
VanBuen............ MI
Women 512,200
Men 466,800
Teens ... 166,100
Children 225,400

Alger ................
Delta .... o5
Dickinson ..
Menominee .
Schoolcraft .
Brown . ...

Broadcasting Yearbook 1979
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Calumet ............. wi 8,500
Door........ oW 8,500
Fond du Lac . . Wl 28,000
Green Lake . . . Wi 6,500
Kewaunee . .. . Wl 6.500
Manitowoc .. LW 27.600
Marinette . . .. . Wl 13.600
Menominee . Wi 600
conto . Wil 9.900
Qutagami Wi 39,800
Shawano Wi 12,400
Waupaca wi 14,600
. 6.000
Winnebago 43,900
Women 348,100
Men 324,800
Teens .. . 118,400
Children _................... 146,700
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Greenville-Spartanburg, S.C.-Asheville,

N.C. (37)

ADI TV Households ............. 504.800
Survey Area TV Households . .. ... 1.410,700

WFBC-TV Greenville. S.C.. ch. 4, NBC
WSPA-TV Spartanburg, SC.. ch. 7. CBS
WLOS-TV Asheville, NC, ch. 13, ABC *
WGGS-TV Greenville, S.C. ch. 16, IND
WANC-TV Ashevilte. NC. cn. 21, IND
*WNTV Greeaville, S.C., ch. 29, ETV
*WUNF-TV Ashewiile, N.C.. ch. 33, ETV
WAIM-TV Anderson, SC.. ch. 40, ABC (CBS)

ADI v
Counties State Households
Elberl ................ GA ....... 6,100
Franklin L GA L 4.800
Hart ..... .. GA 5,500
Madison . .. GA 5.200
Stephens. .. . GA 8.200
Buncombe . . NC 56.400
Haywood . . . _ NC 15.200
Henderson . . NC 18,000
Jackson .. . NC 7.200
McDowe! . NC 11,400
Macon . 6.400

Madison ...
Mitchelt .

Swain.......
Transytvania .
Yancey......
Abbewille . .
Anderson . .
Cnerokee ..
Greenville ...
Greenwood . .
Laurens .....
Newberry .
Oconee ...
Pickens ... ..
Spartanburg .

Women
Men .
Teens ..
Children .

Anderson, S.C. (supplementary market)
Arbitron charactenzes supplementary markets as ihose that do not meet

its cnteria for having an AD!.

WAIM-TV Anderson. S.C. ch. 40. ABC (CBS)

Home county
TV Housenoids

Anderson
41,500

..... 552,800

Greensboro-Winston Salem-High Point,

N.C. (53)

ADI TV Housenolds ............. 397,600
Survey Area TV Housenolds .. ... 1.306.500
WEMY-TV Greensboro. N.C. cn. 2, CBS
WGHP-TV High Pont, N.C. cn. 8, ABC

WXIl Winston-Salem, N.C., cn. 12, NBC
*WUNL-TV Winston-Salem. N.C.. ch. 26, ETV

ADI v
Counties Slale Housenoids
Alamance ............ NC ....... 34800
Alleghany .. ..NC ... 3.400
Caswell ... NC 5.900
Davidson . .. NC 35.100
Davie ................ NC 7.3

492,800
151,100
214,200

Broadcasling Yearbook 1979
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Forsytn . .............. NC
Guilford ... .. ... NC
Montgomery . NC
Randolph ... NC

Rockingham . ... NC
Stokes ...... ... NC
Surry . ... NC
Wilkes . NC
Yadkin ... ... NC
Palnck .............. VA
Women .....................
Men

Teens ..

Children

435,300
384,200
120,900
170,700
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+ HORRY.

(94)

ADI TV Housenolds 196.000
Survey Area TV Households 608.200

WUND-TV Columbia. N.C, ch. 2, ETV
WITN-TV Washington. N.C..ch. 7. NBC
WNCT-TV Greenville, N.C.. ch. 9, CBS
WCTI-TV New Bern. NC.. ch. 12, ABC
*WUNK-TV Greenville, N.C. ch. 25, ETV

ADI v

Counlies Stale Housenolds

Beaulor! NC 13.100

Bertie . NC 6.300

Carteret NC 12,700

B Craven NC 21.800
3 Dupin NC 12,600
] Edgecombe NC 17.000

R

Greenwood-Greenville, Miss. (192) -

ADI TV Households ..... 36,000
Survey Area TV Households . 331,800

WABG-TV Greenwood, Miss.. ch. 6. ABC
*WMAO Greenwood. Miss.. ch. 23, ETV

AD! v
Counties Slate Households
Bolivar MS ... 12,700
Carroll 5 MS 500 2,300
LeFlore MS 12.200
Sunflower MS 8,800
Women 41,000
Men ... 5 35,900
Teens . . . 16,400
Children .. 500 24,100

Greene
Hahfax
Hyde
Jones
Lenor
Martin
Onslow
Pamiico
Pitt
Tyrrelt

Washington .

Women
Men
Teens
Children

Greenville-New Bern-Washington,

225,700

el

AN
SLITTLE AOCK
BIATIL

u

Survey Area TV Households 2.255.500
WGAL-TV Lancaster, Pa, ch..8, NBC
WLYH-TV Lancaster, Pa. ch. 15, CBS
WHP-TV Harmsburg, Pa. ch. 21. CBS
WTPA Harnsburg, Pa, ch. 27, ABC
*WITF-TV Hershey. Pa, ch. 33. ETV
WSBA-TV York, Pa. ch. 43, CBS

ADI TV
Counties State Households
Adams PA .. 19,900
Cumberland .. PA 59.200
Dauphin PA . 83.700
Juniata PA 5.500
Lancaster PA 115.000
Lebanon PA | 33700
Perry PA 11.500
York PA 102.300
Women ... .. 55006 461,000
Men . 416,200
Teens . 132,300
Children 181,500

Broadcasting Yearbook 1979
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Harrisburg-York-Lancaster-Lebanon, Pa.
(47)

ADI TV Households 430.800
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Harrisonburg, Va. (199)

ADI TV Housenholds ... 31.800
. 309.400

Survey Area TV Househ
WHSV-TV Hamsonburg, Va., ch. 3, ABC
ADI ™

Counties State Households
Rockingham .. .. .... VA 23.900
Grant ....... . wy 2700
Hardy . ... WV oL 3,000
Pendelton ... ... wv 2,200
Women 39,000
Men . 33,300
Teens 9,900
Children 12,700

Hartford-New Haven, Conn. (23)

ADI TV Households  ............ 670400
Survey Area TV Households . ... .. 4,574,300
L L ]

WFSB-TV Hartlord, Conn,, ch. 3, CBS FRANKLIN i
wnéu-rv uew'Hav?:n, Conn., ch. 8, [A)BC ‘Albims - eCcAMBRI
WHCT-TV Hartford, Conn., ch: 18, IN e ®BOST
WATR-TV Waterbuty, Conn. ch. 20, NBC MASSACHUSETRTS. ghiar
‘WEDH Hartford, Conn., ch. 24, ETV . -~ ® WORCEST!
WVIT New Brtain, Conn. ch. 30, NBC e SSPRINGFIELD
WEDY New Haven, Conn., ch. 65, ETV | WORCESTER

ADI v
Counties Households
Hattford .............. CT ... 278,700 i g
Lilgglield . . L 53'388 .HE
Middiesex . . 42, .
New Haven . . .. Ce.... 261900 RHdDE g
Toltand ..... ......... CT ... ... 34,200 ISLAND
women ..................... 742,900 4 K
Men 671,600
Teens ... 208,000
Children 266,200

Helena, Mont. (210)

ADI TV Households ano 14,000

Survey Area TV Households . 80,600
KTCM Helena, Mont. ch. 12, NBC (ABC)

ADI Tv
Counties State Households
Lews & Ciark ........ MT ....... 14,000
Women 14,000
Men ... 12,600
Teens .... a 4,500
Children .................... 5,700

Broadcasting Yearbook 1979

www americanradiohistorv com


www.americanradiohistory.com

ADI TV Households ............. © 191,000
Survey Area TV Households . .. ... 464,500

WOWL-TV Florence, Ala,, ch. 15, NBC
WHNT-TV Huntsville, Ala. ch. 19, CBS
*WHIQ Huntsville, Ala, ch. 25, ETV
WAAY-TV Huntsvitle, Ala., ch. 31, ABC
*WFIQ Florence. Ala, ch. 36. ETV
WAFF Hunlsville, Ala., ch. 48, NBC

AD! 2 v
Counties Households
Colbert ... 17.000
Franklin . 9.800
Lauderdale 25,400
Lawrence . 9,100
Limestone . 13.900
Madison 6,600
Marshall 21,400
Morgan . 29,200
Lincoin .. 8,600
Women . 208,700
Men ... 189,300
Teens .. 65,200
Children . 92,500

Houston (12)

ADI TV Households 1,009.500
Survey Area TV Households .. 1.466.900
KPRC-TV Houslon, ch. 2, NBC
*KUHT Houston, ch. 8, ETV
KHOU-TV Houston, Tex., ch, 11, CBS
KTRK-TV Houslon, ch. 13. ABC
KRIV-TV Houslon, ch. 26, IND
KHTV Houston, ch. 39, IND

ADI v
Counties State Households
Austin ............... X 5.700
Brazoria . L TX 42,600
Calhoun . .. X 4,900
Chambers . X 4,500
Colorado . . o IX 6,000
FortBend ............ X 24,400

Survey Area TV Housenolds .. .... 2

KID-TV [daho Falls, Idaho, ch. 3, CBS
KPVI Pocatello, Idaho, ch. 6, ABC
KIFI-TV _Idaho Falls, idaho, ch. 8, NBC
*KBGL-TV Pocatello, Idaho, ch. 10, ETV

Galveston ............ X
Gnmes . .. o TX
Harris .. .. LR
Jackson .. o IX
Liberty ..... o TX
Matagorda . o TX
Montgomery X
Polk ......... X
San Jacinlo Lo TX
Trinty .. ... L IX
Waltker . .. X
Waller X

Washington X

Wharton

Women . 1,036,500
Men .. 981,300
Teens . 328,600
Children 487,000

78,200
05.600

ADI ™v
Couniies Stale  Households
Bannock ............. [ 5566000 19,600
Bingham .. D Ll 9,900
Bonneville . . 1D 19,300
Butte ... . ID 900
Clark . . D 500
Custer .. . ID 1,200
Fremont . .. . D 3.300
Jefferson ., . ID 4,500
Madison .. . ID 4,100
Minidoka .. ] 6,200
Power . .. . 1D 1,900
Teton ... . D 700
Lincoln .. LWy 3.700
Teton ................ wy ... 2.400
Women ..................... 81,300
Men ... 80,500
Teens .. 32,100
Children .................... 46,000

Broadcasting Yearbook 1979
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Indianapolis (20)

AD! TV Housenolds .. . R 762.800 Hancock IN 14,000
Survey Area TV Housenolds .. . . 2.058.200 Hendncks ....... ... IN 20,600
Henry IN 18,100
WTTV Bloomington, ind cn. 4, IND Howard . .. ..... IN 30.200
WRTV Indianapohs, Ind. ch 6, NBC Jay .. IN 8.300
WISH-TV Indianapohs, Ind., cn. 8, CBS Jennings . IN 6.300
WTHR Indianapolss, Ind., ¢n. 13, ABC Jonnson ... IN 22,500
*WFY{ indianapolis. Ind. cn. 20. ETV Lawrence .. IN 14600
v el o “WTIU Bioomington. Ind.. cn 30, ETV Madison IN 47,700
. e J b i U amnie S e WHMB-TV Indianapoks, Ind., cn. 40, IND Marnion IN 268.000
i Tpnue : =k 2% “WIPB Muncie. Ind. cn 49, ETV Mami. NG 12700
o 't“" Er 4 | Gk i Monroe L IN 30.100
i - . AD) v Montgomery . N 11.800
- 3 Counties State Households Morgan N 15.400
A holom: 20.100 Owen . IN 4,400
- g::\lwc:‘lo e :: 3.600 Putnam IN 9.100
o Blackiord . .. IN 5,500 Randolpn . ...... IN 10,200
i Boone IN 11.800 Rusn IN 6.900
2 Brown . . IN 3.200 Sneby .. ..., N 13.400
Carnoll . N 6.200 Tipton .. .. ... .. IN 5.300
Cass IN 13.200 Waren . .. ... IN 2.600
Chuinton IN 11,000 White .. (NP 7.800
Decatur N 8.000
Delaware IN 41,500 Women 814,400
| Fountamn iN 6.400 Men 737,700
Granl IN 27.800 Teens .. . . 247,800
Hamiiton IN 24.500 Children . 350,800
1 K
e A P e Tttt B T T 3
Grant ; 5
f e | 4o ToPELD"]
i s |
Jackson, Miss. (83) A e ] T
DESHA 4 nuisitat = 3 k
AD! TV Housenolds . . . 239.400 Jefterson . MS 2.200 - GRENAGA e
Survey Area TV Housenolds 512.400 Jelferson Davis MS 3800 S L 1 o | WEOSTER &
Lawrence MS 3.800 Tl | By L. erLon 2e :
WLBT Jackson. Miss. cn 3, NBC Leake . MS 6.200 St BReEn s | @ GReENWOOD
WJTV Jackson, Miss.. cn 12. CBS Lincoln MS 8.700 L ‘ ossail ]
WAPT Jackson, Miss_ cn 16, ABC Madison MS 9.200 ELOORADODE ¢ |owcor i 7
*WMAU Bude, Miss. cn. 17, ETV Oike MS 11,100 o " » i
"WMAA Jackson. Miss. cn. 29. ETV Rankin MS 17.800 . o o @ £
Scotl MS 7.000 UNON £, | MoreHOUSE e ) (
gna-key Mg 2,100 :::nos - i
impson M 6.600 H NESHOBA |  MEMPER
ADI v Smitn MS 4700 MONRGE —7 . NEWTON [ UAIOEROALE
Counlies Slate Housenolds Waltnall . MS 4.000 o RORAR {HADISON s
Attala ™S 6.300 Watten - s 16.400 i ACKSON JAlgRoiave g
laibome .. .. . MS 3.300 asungion M. 20.900 B e 4 T
Copian MS 7.900 vazoo MS 8.900 caLowes gy 3 S il S ey '5
Frankiin . . . MS 2600 P S
Hinds . . MS 75.400 Women 267,300 s E
Holmes .. MS 6.100 Men 229,000 whe [ % e L‘..».«Tu"‘l__
Humphreys MS 3.800 Teens . 93,600 ) | r R ® LAUREL
Issaquena MS 600 Children 133,200 . i:ws ’ &
i Tesesiy i
!I . e IR o T | &
- N s, B
5 i - =
= o Jackson, Tenn. (190)
CALLOWAY
; - 2 | N ADI TV Housenolds . . 38,500
wiomo ] s Survey Area TV Housenolds 348.900
Lant { OBION HENRY
= - e T WBBJ-TV Jackson. Tenn.ch. 7. ABC
. - -3 *WLJT-TV Lexingion, Tenn. cn 11, ETV
e ¢iason T CARROLL sunrams e ADI ™
CRNGHEAD | WSSISSIPP! Counties State Housenolds
# JONESEORO 4 e, 7, Hargmn . ™ 7.000
e Ll A Aadeutne (remyo Henderson N 6.900
IPTON. ﬂm- 4 Ao Madison ™ 24.700
WAYNE =
ERots TR | FAYETTE o i Women 42,500
. o NCNAIRY 1 Men 37.308
B 7 a® *MEMPHI e Teens ... 11,80
: A e I S = s » Children 16,200
i 7 1€ 41 ALCORN LAUBERSALE
73 2 ¢ = ®FLORE
¥ . WARSHALL
: 5 Tppan [PRENTESS] COLBERT
~ . | PHRLIPS z - UMON £ ¥raamm
: B el 7 i Lamar
AT Sl ru-wo::.rwﬂ'.dgm WINSTON

Broadcasting Yearbook 1979

www americanradiohistorv com


www.americanradiohistory.com

Johnstown-Altoona, Pa. (72)

ADI TV Households ... ......... 287,500
Sutvey Area TV Households .. ... 1,686.500

*WPSX-TV Clearheld, Pa. ch 3. ETV
WJAC-TV Johnstown, Pa. ch. 6. NBC
WTAJ-TV Alloona, Pa. ch. 10, CBS
WJNL-TV Johnslown, Pa. ch. 19, CBS
WOPC Alloona, Pa. ch. 38, ABC

ADI ™
Counlies State Housenolds
Bediord .. ........ .. PA 15000
Blar ... .. . PA 46.600
Cambna ... PA 64.400
Cameron . PA 2,600
Centre ... ... PA 32,600
Clearfield ... .. PA ... 27900
Chnton. ....... . . PA 12,600
Ek ..... 11,600
Forest .. ... 1.800
Huntingdon 12.800
Jeflerson .. 16.500
Miffiin 15,200
Somerset 27.900
Women 315,000
Men 288,400
Teens ... 91,200
Children 119,300

f

Jacksonville, Fla. (64)

ADI TV Households . .... ... 324.700
Survey Area TV Households . . 532.800

WJXT Jacksonville. Fia. ch 4.CBS
*WJCT Jacksonville, Fia. cn 7, ETV
*WXGA-TV Waycross. Ga..ch. 8, ETV
WTLV Jacksonviie, Fla. cn. 12, NBC
WJKS-TV Jacksonville, Fla.cn 17. ABC

ADI v
Counties State Housenolds
Baker . 5e o FL 3.700
Bradiord . 5 (REGas 5.100
Clay ... CUFL L. ... 17.800
Cotumbia . FL L 9.900
Ouval .. ... FL .. .. 198300
Hamilton . FL 3.100

Nassau
Putnam
St Jonns

Suwannee .

Union .
Brantley .
Camden
Cnarlton
Chncn |
Glynn .
Ware

Women
Men
Teens
Children

‘*‘\\

¥ LesanoN s BERS
PERRY \
®HARRISBUR

Jonesboro, Ark. (172)

ADI TV Housenolds ... ..... 63.400
Survey Area TV Households .. . 214,100

KAIT-TV Jonesboro. Ark. ch 8, ABC
*KTEJ Jonesboro. Ark., ch 19, ETV

ADIL v
Counties State Housenolds
Clay ... . . ... AR ..... 7800
Craighead  ..... AR .... . 22200
Greene.. . . . .... AR ... .. 10800
Lawrence .. . .. . AR . .. 7.500
Randolpn . .... .... AR 6.100
Sharp . .. .. AR .. 4.400
Ripley . . . . . MO ... .. 4500
Women . 65,600
Men SRS 59,200
Teens ......... 5 3 . 18,600
Children . e 23,700

Broadcasting Yearbook 1979
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o | T T [
i S . = HENRY S el
RS - 3 -
e T 8
3 T b 28 Joplin, Mo.-Pittsburg, Kan. (113)
; S i TR = w ADI TV Housenalds . .. 153.400
— m § urvey Area TV Housenolds . ..... 385.800
| gl s CHORE | camnen 1
I l;/).)cf DALLS| | KOAM-TV Pittsburg, Kan., ch. 7, NBC
i AR E- oplin. Mo.. ch. 12, ABC
CEORR L pouk KODE-TV J
_%/,,{ J?ﬁ' KTVJ Joplin. Mo.. cn 16, CBS
ELY OADE ADI v
“’ ) GREENE || Counues State  Housenolds
bl R o] eseariecd | S - o
= o ?‘ PLI TARISTIAN OGRS Bourbon . . .. . . KS 6.800
-— - Cnerokee . ... KS 8.400
OSAGE~ | E(NOWATA| CRMG  [OF BARRY Crawlord ... . KS ... 14.700
o e TANEY QTARK Labetle . . KS 9.700
- & Neosno . . ... KS 7.000
- | LA STONE o Wilson . KS 4.700
o [RUSERS u — — 9.: Woodson . . KS 1.600
P MAYES) " CARROLL | B00KE Barton MO 4.200
'~ & - Jasper .. . MO 31.300
= el ] "\“AcDonald Mg 5.500
CREEK 2 MADISON o ewion M 13.100
4 s WALRER WASHINGTON *m‘; : SEARCY vemon MO 6.900
= - CHEROHED ' FaveTTEVILLE [, \‘#’ Ottawa . OK 12100
I w
MUBKOGEE e BT omen .. . .. 157,400
= el i Men o 136,800
= BETRTIEN [ el Teens . .. .. ... .. . 40,200
u.-.-ri’?' 3 ET. SMITH Children 51,700
.
Kansas City, Mo. (27)
ADI TV Housenolds ... . . 629.300 Caldwell MO 3.700
Survey Area TV Housenolds 1.510.400 Caroll MO 4.600
Cass MO 16.500
WDAF-TV Kansas City, Mo. cn. 4, NBC Clay MO 45.200
KCMO-TV Kansas City Mo. cn. 5 CBS Chinton MO 5.400
KMBC-TV Kansas City. Mo, ¢ch 9. ABC Daviess MO 3.300
*KCPT Kansas City, Mo. cn. 19, ETV DeKalb MO 3.000
KBMA-TV Kansas City. Mo, ¢ch. 41, IND Grundy . MO 4.200
Henry MO 7.500
ADI v Jackson ... ... MO 240.700
Counties State Housenholds Jonnson MO 11.200
Anderson KS 3.100 Lafayette MO 10.400
Alcnison KS 6.600 Linn .. MO 6.100
Brown KS 4800 Livingston . . . MO ... 5.700
Dorwphan KS 3.300 Platte MO 13.400
Douglas ... KS 21100 Ray MO 6.700
Frankin . KS . ... 75800 Saune. . . Mo 7.900
Jonnson .. KS 79.700 St Clar . Mo 3700
Leavenworin KS 17.800
Linn .. . KS 3.700
Miami. ... KS 7.500 Women . 649,200
Wyandolie KS 63.500 Men 585,800
Andrew MO 5.200 Teens 182,400
Bales MO 6.000 Children 251,900
- ' wrromnd
- » uepowt Lo
* .
L=  Knoxville, Tenn. (60)
: . cagn- e
4 S At \ ADI TV Housenolds . . ... . ..  349.200 Biount ™ 25.400
/ ® wise aussexs e Survey Area TV Housenoids . ... 734.800 Campbell . .... §N |g.aog
Ciaiborne N .10
/ (3 i WP A, WATE-TV Knoxville, Tenn, cn. 6, NBC Cocke .... ... ™ 8.900
> ‘BRISTOL @ . gll WBIR-TV Knoxwille, Tenn. ch 10. CBS Cumberland . ...... IN L. 8.400
. +""‘F . rre” WTVK Knoxville, Tenn. cn 26. ABC fentress ™ 4,400
pasioy "*;,"bn LLLIVAN “‘WKSO Somersel, Ky. cn 29, ETV Grainger IN 5.500
KINGS gt 5 WCPT-TV Crossville. Tenn. ¢n. 55, IND Hamblen N 14.700
L A e R
$Y e ey AD! v Loudon . N 9,600
& " L Lo Counues Stale Housenolds Monroe . . .. i 8.200
ﬂgh 5 Bell . KY 10.700 Morgan . N 4,700
B Harlan Ky 13600 Roane IN L 141900
HICKE Knox KY 9.100 Scott N 5.200
[] : Laurel KY 10.400 Sevuev . m |§,288
Leshe KY 3.700 non .. L. ¢
RO McCreary KY 4600
PC X (T Wayne KY 4.900 Women 383,500
[ Wnitley KY 10.300 Men . 345,000
S\ Granam NC 1.800 Teens ...... 114,200
®SPAR Anderson ™ 22200 Children 152,800
TS
GREENVILLE
LAURENS
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ﬂ

La Crosse-Eau Claire, Wis. (126)

ADI TV Housenolds . 50D O 140,000
Survey Area TV Housenolds 393.200
WKBT La Crosse, Wis. ch. 8, CBS
WEAU-TV Eau Clare. Wis., ch 13, NBC
WXOW-TV La Crosse. Wis.. cn. 19, ABC
*WHLA-TV La Crosse. Wis.. ch. 31. ETV
ADI v
Counties State Households
Houslon . . MN ¥
Winona ... .. . MN §
Butialo .... e o W) B
Cnippewa LW 5
Crawlord . .. ..... Wi ¥
EauClave . . ... . Wi 25,200
Jackson .. . ....... wi 5.600
La Crosse . ... . wi 30.200
Monroe L WL 11.200
Rusk . . LW 5.200
Tlempealeau S W L 8.200
vemon . . . T 8.400
Women .. . ... ... 154,600
Men ...... 144,800
L4 Teens . 48,700
WATERLOO — Children 59,400
-
[ = | /
%
Lafayette, Ind. (193) — PULASKL [FuTon L, e wAYNE
AD{ TV Households ............. 35600 MIAME l .I
Survey Area TV Housenolds ... 319.900 ._JWHITE TASS RO#NOKE
WLFI-TV Lafayelte, Ind. ch. 18, CBS ‘“su rnn
ADI TV —WEL
Counties State Housenolds MowARD TATH
Tippecanoe .. .. .... IN . . .. 35.600 GRANT foll?
Women ... ...... 40,000 1lPTON amaRE
Men ...... 42,900
Teens ..... 9,200 5 o
Children 14,700 D I 1& 1“'
MONT- |BOONE  |HamiLion
COMERY ENDRICH: AN .
i HENIW'
INDIANAPOLIS ®
MARION
e
PUTNAM
SHELBY

TERRE HAUTE ,. m?:o- -
OWEN i
T L ]
s _J_ e BLOC%MINGTOH
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WEST MONFOE
eropy| U —emonn
e Lafayette, La. (115)
[
ADI TV Households . .. ...... 151,500
Survey Area TV Housenolds 495800
TENT KATC Lalayette, La. ch. 3, ABC
KLFY-TV Lalayette. La. ch. 10, CBS
ADI v
W"I:TE xangria | worurs) Seamsm Counties State Housenolds
APDES Acadia ... .. ... LA 16,700
— S Allen ... .. LA 6.100
K et 5 % K Evangehne co LA 10,100
{ / / 4 Ibena . LA 19.800
. Fra ¥ Jelterson Dawis . . LA 9.400
faery CALCASEY > by Lafayette .. . LA 40,900
. LAFAVETTE St. Landry ... LA 23.800
.__LAKECNA&:’ e, St Martin . .. LA ... 10,000
'}‘4/. Vetmilion . .. LA 14,700
A Women . 167,400
. Men 151,300
Teens ... 62,800
L/ Children 86,900
:.r. 1 .
e
S o
b =
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S e S R N e T i S S T S P R PRI,
Lake Charles, La. (173)

ADI TV Households . .. ... 62.700
Survey Area TV Housenolds . . 421,700

KPLC-TV Lake Cnarles, La. cn 7, NBC

ADI v
Counties State Households
Beauregard . LA . 8.600
Calcasieu . LA . .. 51300
Cameron LA 2.800
Women R .. 65,900
Men 3 5 5 5 60,900
Teens .. S 5 24,100
Children BA S RE s 32,700

< R STEE

Lansing, Mich. (93) : ﬁ
haicl
\-=

ADI TV Households .. .. oS 196.900
MONTCALM | GRATIOT OSAGINAW
KENT

WJIM-TV Lansing, Mich,, cn. 6, CBS
WILX-TV Onondaga, Mich, ¢n. 10, NBC
*WKAR-TV East Lansing. Mich,, ch 23, ETV

Survey Area TV HouseNholds .. . 1.360.900
SAGINAW

GENESEE | LAPEER

AD! v
Counties State. Housenolds |
Cinton ... .. oo Ml . 17,100
Eaton . ... . . M ... 27000
Hillsdale . 5000 . Mi 5 2 14,100
Ingham 555 . Mi . .. 90300
Jackson . Lo ME L L0 48,400
Women P 210,100
Men ... . .... .. .. 50 204,100
Teens . 5 5 62,200
Children . ... . . . . 88,300

A G R -
MAVERICK ZAVALA FRIO
.
. Laredo, Tex. (204)
\ owant YT ADI TV Households .. . .... .. 25,400
A Survey Area TV Households .. 191.000
@ KGNS-TV Laredo. Tex. ¢ch. 8. NBC (ABC)
KVTV Laredo. Tex. cn 13. CBS
R 77 ADI v
g s Countes Siate  Housenoids
P g Webb . . . . X . . 23700
w» S S Zapata oo TX L 1.700
wsLAR
L women ... .. .. .. 30,300
DAY Men o 23,300
Teens . R 11,500
*% Children . 20,500
&
%
~ - 1’-&
< N, ® McALLEN ozAMERN
by iy o 'L .pugil‘lﬁsu
— S DAy ol SViILY
-
EaN
- ‘; +
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Laurel-Hattiesburg, Miss. (167)

ADI TV Households .. .. .. . 73.000
Survey Area TV Households ... .. 292.100

WDAM-TV Laurel-Hathesburg, Miss. ch. 7,
NBC

ADI Tv
Counties State Households
Covington .... .. .. MS .
Forrest . . . .
Jasper . i
Jones . .
Lamar . .200
Maron .. 7.700
Perry 3.100
Wayne 5,300
Women 80,400
Men 71,200
Teens .. 26,300
Children .. . 36,500

Las Vegas (137)

ADI TV Housenolds ... ...... 129.900
Survey Area TV Households 155,500
KORK-TV Las Vegas. ch. 3. NBC
KVVU-TV Henderson, Nev, ch. 5, IND
KLAS-TV Las Vegas. ch. 8. CBS
*KLVX Las Vegas.ch. 10. ETV
KSHO-TV Las Vegas. ch. 13, ABC

ADI v
Counties State Households
Clark .. . NV . . . . 128900
Lincoln .. LNV L 1.000
Women . . 121,200
Men .. ... 5 baco o 126,400
Teens .. SRaGE 40,900
Children . 59,900

*, | Tang) -
-y PRHDA [T

-
pBATON ROUGE{ ™
UYINGSTON MR
-

ERIDIAN ® SNTER o
SMITH e B2 .
| g WiLcax
| L
V T " muwa
LAUREL
FRANKLIN ,l,,,,. £ ‘?ﬂ
oavis | ) A
P T WASHINGTON
e e [~ e i /4
k| WE HATTIESBURG S
st o THOBIE )y 2 | EstaMEIA
war . T8 WA neTe A cEoRGE B } .
LN T o - <

E Mz
o MOBILE &
PEARL &
JACKSON
RIVER HAR s

[ea
« GULFPORT @
L ]

g

& M [Funss -J‘i‘?d Q

‘NOOUBEE OSCALGOS)
e i

WINSTON s GREENE 7o
L] "; A w
NESHOBA "hm'_“._'
NEWTON [LAuDEROALE] ~ o PESi

%

[uasi] HARR:SON i o
BILOXI R » i

[ ] " nm
PASC.ME(M

Al

Lexington, Ky. (89)

ADI TV Housenoids . . . 211,000
Survey Area TV Households 453,600
WLEX-TV Lexington, Ky, ch. 18, NBC
WKYT-TV Lexinglon. Ky.cn 27, CBS
*WKHA Hazard. Ky. ch. 35, ETV
*WKMR Morenead. Ky. ch. 38. ETV
*WKLE Lexington. Ky, cn. 46, ETV
WKYH-TV Hazard, Ky, cn 57. NBC
WTVQ-TV Lexinglon. Ky. ch 62. ABC

ADI v
Counties State Housenolds
Anderson . .. KY .. 4.000
Batn oo KY L 3.000
Bourbon KY 6.500
Boyle . 5 o KY ... 8.300
Breatnitt . .. KY 5 4.600
Casey . . KY . 4.400
Clark . KY 9.300
Clay .. KY 6.000
Esnll 5 5 (YT 4.300
Fayetle . R KY .. .. 65.800

Garrard SR KY . 3.200
Jackson .. KY 5 3.000
Jessamine YT 7.800
Lee.. R L.V 2.400
Lincoin 400 oo KY . . 6.100
Madison ... KY 14700
Menilee . . KY L 1.200
Mercer .. T Y 6.300
Monigomery 5 KY .. . 5900
Nicholas . KY . 2,400
Owsley B . KY . .. 1.500
Powell . KY . 2.500
Pulask: - KY .. .. 15300
Rockcaslle . .KY 3.600
Rowan - KY 4.400
Scoll . . . KY 06 o 6.400
Wolle ... . . KY 5 2.100
Woedford E .. KY T 6.000
Women . .. 236,600
Men 5 S 218,000
Teens . 66,200
Children . . . . 96,600

Hazard, Ky. (supplementary market)
Atbitron characlenzes supplementary markets as those that do not meet
D

s crlena for having an ADI
*WKHA  Hazard. Ky. cn 35, ETV
WKYH-TV  Hazard. Ky. ch. 57. NBC

Home county
TV Housenolds .
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Wwooo

HANCOCK

ADI TV Housenolds . .. . ..
Survey Area TV Housenolds .

AD!
Counties State

Allen OH

Women
Men
Teens
Chitdren

Lincoln-Hastings-Kearney, Neb. (82)

240600
579.000

ADI TV Households
Survey Area TV Households .

*KLNE-TV Lexington. Neb.ch 3 ETV

KHAS-TV Hastings. Neb. ch 5 NBC

KMNE-TV Bassetl. Neb.cn. 7. ETV

KOLN-TV Lincoin. Neb.. cn. 10. CBS

KGIN-TV Grand island. Neb..ch 11, satellle 1o
KOLN-TV

*KUON-TV Lincoin, Neb.cn 12 ETV

KHGI-TV Keainey. Neb. ch 13, ABC

KSNB-TV Supenor, Neb. cn 4. satelite lo
KHGI-TV

KWNB 'rv Hayes Center. Neb . cn. 6. sateliite lo

KCNA Tv Albion. Neb.. ch B. sateliite to KHGI-
‘KHNE TV Hastings, Neb.ch 29. ETV

ADI v
Counties State Housenolds
Cloud . o oo KS ... 4500
Jewell 55 55 KS 5 2,000
Prips .. . .. KS .. 3.000
Repubhc P IS 3.300
Smin. . ... .. .. KS 5 2.300
Wasmnqlon . KS 3.500
Adams .. . NE 5 11,000
Anlelope . . . NE . . .. 3.300
Boone NE . 2.700
Brown ... .. NE ... 1.400
Buttalo R NE . 11.400
Cnase NE 1,700
Clay NE . 3.100
Custer 50 o NE 5.100
Dawson .. NE 8.100
Fillmore 5 NE . . 3.100
Frankiin NE . 1.800

Frontier
Furnas
Gage
Garheld

Hamiton
Harlan
Hayes
Holt
Howard
Jetferson
Kearmney
Lancaster
Ltoup. .
Mernck
Nance .
Nuckolls
Perking
Pnelps
Platte
Polk .
Red Willow
Rock
Sahne
Seward
Snerman
Tnayer

Valley .. .

Webster .
Wneeler
York

Women
Men

Teens .
Children

NE 1.300
NE 2.400
NE 8.200 o
NE 1.000
NE 700
NE 1.100
NE 16.600
NE 3.000
NE 1.900
NE 400
NE 4.200
NE 2,600 i
NE 3.800
NE 2500
NE 65.800
NE 5a00 300
NE 2.900
NE 1.700
NE 2.300
NE 1.400
NE 3.800
NE 9.200
NE 2.300
NE 4.800
NE 700
NE 5.300
NE 4.800
NE 1.500
NE 2800
NE 2.000
NE 2200
LI E ST 300
NE 5 5.400
251,000
232,200
72,000
88,900
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35.100
302.800

WLIO Lima. Onio. cn 35. NBC (ABC)
*WBGU-TV Lima Onio. cn. 57. ETV

™v
Housenolds

35.100

37,400
34,200
12,000
16,500

Lima, Ohio (194)
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Little Rock, Ark. (58)

AD! TV Households . .......... 378.800 Jackson. . .. .. . AR 7.700
Survey Area TV Households .. ... 647.500 Jefferson . . . . AR 26.500
Jonnson. . ...... . AR ... . 5.700
*KETS Littie Rock, Ark., ch 2, ETV Lincoln . . .. AR a0 o 3.600
KARK-TV Littie Rock, Ark. ch. 4, NBC Lonoke. . .... ... . AR ... 10600
KATV Little Rock. Ark.. ch. 7, ABC Monioe . AR . .. 4,400
KETG Arkadelphia, Atk ch 9 ETV Montgomery ....... AR . . . 2.500
KTHV Little Rock. Atk cn. 11, CBS Quachita .. . AR . . 9.800
Perry ... B AR 2500
ADI v Pike . . .. .... AR GORNE 3.00
Counties State Households Polk .. . AR . 6.000
Arkansas L T 500 Pope .. ... AR ... 12600
Qrgglesya * . AR 3,288 Prame .. . .. AR : 3700
Calnoun ... . AR . i 1.700 Pulaski .. ... .. AR .. .. 115500
Clark AR .. 7.600 Salme . . . ... AR ... 14.800
Cleburne AR .. . 5300 Searcy ... ... AR .. 3000
Cleveland AR 2.300 Stone ... SPRPSA  IT 2.600
Conway . ... . AR L 8.400 Van Buren .. .. AR L 3.600
Danlas AR 3100 Wnte... . AR ... 17.100
besa M ) 5400  Woodntt . . AR ... 35600
Drew . AR . 5300 Yell. . .. AR .. 6.000
Faulkner 5 . AR 5005 12.000
Garland 5 . AR . 25.600
Grant ... AR . 4,700 Women . . . BENE 397,600
Hot Spring . AR . 8.400 Men o Q005 359,800
independence . . . AR .... . 8.700 Teens . . .. .. . .. ... 118,200
lzard AR o 3.800 Children . o8 165,800

AD} TV Households ............ 3.882.800 AD! v

Survey Area TV Households . ... 5.028.100 Counties Siale Housenolds
inyo  ........ CA . . 6100

KNXT Los Angeles, cn. 2. CBS

KNBC Los Angeles, cn. 4, NBC r;nAEazlle's o gﬁ R 26'222%8

KTLA Los Angeles, cn. 5, IND geles .. . R <
Orange . .. . . .. CA . . 664800

KABC-TV Los Angeles, ch. 7, ABC Riverside West CA 158.000

KHY IV ALoSIANQRIBSICTREIND San Bemardino West ~ CA 2543300

KTTV Los Angeles. ch. 11 IND Ventura éa 156.200

KCOP Los Angeles, ch. 13, IND 6 905 860 601 Wkl o000 -

KSCI San Bernardino, Calif. ch. 18, IND

KWHY-TV Los Angeles, ch 22, IND

*KVCR-TV San Bernardino. Calf. ch. 24, ETV

*KCET Los Angeles. ch. 28, ETV

KHOF-TV San Bernardino. Calif.. ch. 30. IND Women . . ... . .. 3,837.500

KMEX-TV Los Angeles. ch. 34, IND Men . . . PP 3,485,800

KTBN-TV Fontana, Cahl. ch. 40, IND Teens . 1,089,200

KBSC-TV Corona, Cahf. ch. 52, IND Children . ... 1,518,300

| *oAvIon
- RO L T
" wBUTLER - .
A i [T ER ~ LOUISVIlle, Ky- (43)
® BLOOMINGTON _ ®CINCINNATI

* Inonroe b= ENHING: e CLER | |HGHLY ADI TV Housenolds . ... 449.200 Frankiin .. . . KY ... . 13400
. - RIPLEY s Sutvey Area TV Housenolds . 796.500 Grayson T 1) SR 6.800
swTTTS - i | eaown Green o (S0 o a5 3.600
1 ano - ul WAVE-TV Lousville. Ky, cn. 3. NBC Hargn .. ... . .. KY o 19.400
L e - Cagt i £ ] WHAS-TV Loussville, Ky. ch 11, CBS Henry . . KY .. .. 4.100
DAL S5 han o . owen S N il unscn *WKPC-TV Louisville, Ky. ch 15 ETv Jelterson . B KY ... . 236.300
T < *WKZT Ehzabelniown, ch 23, ETV Larve .. KY 3.900
T [OVe0! e iy S i WLKY-TV Loussville. Ky. ch 32. ABC Maron . . . . KY .. ... 4700
w Lo - WDRB-TV Lousville. Ky. cn. 41, IND Meade . KY . 5000
! Toy \nLLE‘ - . *WKMJ Louisvilte, Ky. cn. 68. ETV Nelson.... . ..... . KY o 7.300
PERRT S P L Lol Oldnam KY .. 6.200
feoagomal AD} v Russell .. .. . KY . 4,100
Ay Counties State Households Shelby . .. .. KY .... 7200
Clark . .. IN : 28400 Spencer .. .. KY .. 1.900
Crawfora ... .. IN . 3.100 Taylor . s KY L 6.300
Floyd .. . IN ... 19300 Tnmble . KY 5 1.900
Hamson . . .. N . .. 7.800 Washington . .. .. KY ... 3.200

Jackson . . .IN L L0 11,800

Jefferson o IN L 8.700

| Orange . . . IN . 6.200
Scolt . IN A 5.900 Women . . 483,900
Wasninglon IN L 6.600 Men 5 665 449,300
Breckinndge KY . . 5.600 Teens ... . .. . 153,300
Bulat ... 05 a KY . 5 10.500 Children . 5 00 211,400
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E i e e L s e ———
Lubbock, Tex. (125)
ADI TV Housenolds ... . ..... 143,000 Dickens .... ... 1.400
Survey Area TV Households 242200 Floyd . 3.700
Gaines . .. 3.700
*KTXT-TV Lubbock. Tex.cn 5 ETV Garza ... .. . .. .... 1.900
KCBD-TV Lubbock. Tex, cn. 11. NBC Hale .... .. . .. 11,600
KSWS-TV Roswell. NM, cn 8, satelhle to Hockley . ....... . . 6.900
KCBD-TV Kent 500
KLBK-TV Lubbock. Tex. ¢ch 13. CBS Ltamb . . o oa 6.000
KMCC Lubbock. Tex..cn 28, ABC Lubbock . . . . . ... 70.900
ynn R 3.000
ADI ™v Motley . .. . 600
Counties State Housenolds Scurry Sggg
De Baca - Y] 900 ety LI o
Roosevell . CUNM 5.900 Yoakum . ... 2800
Baey. . .. . ... TX ... 2.500
Borden . X 400 Women 149,600
Cocnran . . . X 1.400 Men .. . 141,100
Crosby . . L0 S 2.600 Teens .... 49,000
Dawson . . TX . 5.500 Children 69,200

Macon, Ga. (147)

ADI TV Housenolds . . 112.000
Survey Area TV Housenoids . 259.800

WMAZ-TV Macon. Ga. cn. 13, CBS (ABC)
*WDCO-TV Cochran, Ga. ch. 15 ETV
WCWB-TV Macon. Ga. cn 41.NBC

ADI v
Counties Siale Housenolds
Bbb . . . . GA 45.700
Bleckley . .. GA 3.600
Crawlord GA 1.800
Dodge GA 5.500
Dooly GA 3.500
Houslon GA 22.500
Jones GA 4.900
Laurens GA 11,100
Peacn GA : 6.000
Pulaski 2000 . GA 2.600
Twiggs . .. GA .. 2.000
Wilkinson . . ... . GA . . .. 2.800
Women .. . . .. . .. 126,600
Men 5 oo oo 110,400
Teens . . ... .... 41,200
Children Ba oo oo 58,700

Madison, Wis. (104)

ADI TV Housenolds .. . .. . . 175200
Survey Area TV Housenolds . .. 1.022.300

WISC-TV Madison, Wis.. ch. 3, C8S
WMTV Madison, Wis, ch. 15, NBC
‘WHA-TV Madison, Wis. ¢ch. 21. ETV
WKOW-TV Madison. Wis. ch. 27, ABC

AD) ™v

Countes State Housenoids

Coiumbia Lo WL 14800

Dane . ... WE ... 108,100

Geen .. . . . W . 10300

lowa. .. ... . 5 wEoLL 6.500

A Lafayelte .. LWL 5.800

F-' Marquette . .. .. .. WI ... . 3.900

u.mau\. Ricnland . . LWL L 5600

o . ‘ Sauk... ... ... WL 13.700

2 L]
10 DAVIESS | 5t roit bt fwnnesd mici

s ROCKFORD, e ORI 1441

g;REEPO LELE P Teens . . - . 55,000

CARAGLL | OGLE Childre: BANG BERBRE 70,800
i l:emn RAPIDS MK o

CLINTON i
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STEAMS
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Marquette, Mich. (178)

ADI TV Households .

Survey Area TV Households ... .

WLUC-TV Marguelle. Mich., ch.
B8C)

$1.200
134900

6. CBS (ABC-

N
“WNMU-TV Marquelle. Micn, ch. 13, ETV

ADI
Counlies State
Baraga... ......... . M
Houghton Mi
fron... ... Mi
Keweenew . MI
Marquette . . M1
Ontonagon . oo ML
Florence ......... .. WI
Women
Men ..... .. ...
Teens .. . .
Children .................. .

™v
Households
2600
12.600
6.400

21,200

e

- L
-~
o 2 ® 3-8 e
a n -
Y v Al
- "‘;
= Q’u.
==
[ - Hia)
» W W miy, A CW
- e
gt INGENT 6™
-‘n: i "'h. -'a
e % 5% % * 4 BAOWNSVILLE
r 2 2 -, B %5 R |
»-;g‘—g K Z:‘l'. ?{‘l“.{_; ] =
ARt TR Rt
— - - y = 4 ‘
he®mE =~ FL FufncoT
=, BRI ET MW
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Mankato, Minn. (186)

ADI TV Households ... ......... 45.900
Survey Area TV Households . 265600
KEYC-TV Mankalo. Minn_ ch. 12, CBS
ADI

Counties Slale Households
Emmet ........ . IA 4.800
Blue Earth .. MN 16.800
Cottonwood ... . MN 5.400
Jackson. .... . . MN 5.000
Martin . MN 9.300
Watonwan . . MN 4.600
Women 50,000
Men ..., 48,100
Teens . . .. 14,700
Children . 17,600

. 50

McAllen-Brownsville, Tex. (138)

126.500
128.200

ADI TV Housenolds g
Survey Area TV Housenolds .... .

KGBT-TV Harlingen, Tex.cn 4. CBS (NBC)
KRGV-TV Weslaco. Tex. ch 5. ABC

RHINELANDER ® L "_oi
b g

ADI v
Counties State Households
Cameron X 54.300
Hidalgo @ Lo 62.700
Stan > . .. 5.000
Wiilacy . 13 . 4500
Women . 149,700
Men 126,800
Teens . 62,900
Children 97,700

Broadcasling Yearbook 1979
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Medford, Ore. (156)

'i; a ADI TV Housenolds  ...... . . 96.900
RS Survey Area TV Housenolds . .. 277.400
‘.l - KOBI Medford. Ore. ch 5. ABC (CBS)
B KOTI Klamatn Falls, Ore., cn. 2, satelite to KOBI
’ KSYS Medlord. Ose. ch 8. ETV
KTVL Medford. Ore. cn 10. NBC (ABC)
-
s ACOOS iy ADI W™
2 AOSERURY Countes Slate Housenolds
Siskiyou .. .. . . CA . . 13.000
Jackson .. E OR . . 42.700
Josepnine . OR . . 18.900
Klamatn. . . .. OR . . 20.000
Lake P . . OR .. .. 2300
Women .. . . .... . 92,300
Men S o 90,500
Teens .. .... 50 oo 35 27,500
Children . .. Lo 36,900

Memphis (35)

ADI TV Housenolds . . . 524.000 Quitman . S MS 3.800
Survey Area TV Housenolds . . 830.800 Tallanatchie ... MS . 4.900
Tate MS 5.500
WREG-TV Mempnis. ch 3. CBS Tippan . . MS 6.600
WMC-TV Mempmis. ¢n 5. NBC Tumica . . MS 3.000
*WKNO-TV Memphis, ¢cn 10, ETV Union . . . .. MS . 7.200
WHBQ-TV Mempnss. cn. 13. ABC Yalobusna ... MS E 4.000
*WMAV Oxlord. Miss, cn 18, ETV Dunkiin b0 o MO 13.000
Pemiscot . . MO 7.700
AD! ™v Cnester 5 o N 4.100
Counlies State Housenolds Crockett 8o . TN . $.100
Critende AR . 3700 Dyer A E 11.500
Cose ™™ AR '3a0 Favene L
Lee AR 5.200 Gibson . . IN 17.000
Mississippt . . . AR .. .. 19.400 Hargeman . . N 6.100
Pailhps . » .. AR .. ... 10800 Haywood . N 6.500
Poinsett .. .. AR .... 8900 Lauderdale N 7.700
StFancls ... .. AR . 9300 McNaury ] 7,300
Alcormn . . MS ) 10,100 Snelby . L N L 247.000
Benton . MS . 2,100 Tipton . L 9500
Coanoma . . L. MS 11.100
De Soto .. MS E 14,600
Grenada <o MS . 6.500 Women . . 574,600
Lafayelte .. MS . 7.700 Men 506.700
Marsnall . ... MS . 6.900 Teens . . 187,200
Panola - MS . 8.100 Chitdren S 271,400

Meridian, Miss. (169)

ADI TV Housenolds a0 68.100
Survey Area TV Housenoids . . 393.700

CuAr

WTOK-TV Mendian, Miss. cn 11. CBS (ABC)
*WMAW Mendian, Miss.. ch 14, ETV

: WHTV Mendian, Miss. ch. 24, NBC (ABC)
SR *WIlQ Demopous. Ala. ch. 41, ETV

T ..

DLUMBUS & "
e

i

Tuscu00sA
TuUSCALOOSA ©

ADI v

Countes State liousenolds

Cnoctaw AL . : 5.600

Greene . . .. AL .. 3.000

Marengo . . AL . 7.500

Sumier .. . ... AL . 5.100

Clarke MS 5.200

Kemper . . MS . 2.800

Laudergale . . . MS . . 25100

WATE Nesnoba . MS oG 7.400
® LAUREL Newton . MS . 6.400
Women 5 73,800

Men 64,800

Teens . . 5 24,000

Children 34,200
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Miles City-Glendive, Mont. (212)

AD! TV Housenolds .. .. . ... 8.600
Sutvey Area TV Househoids ... 19.900
KYUS-TV Mies City, Mont. ch 3, NBC
KXGN-TV Giendive, Mont. cn 5. CBS (NBC)
ADI v
Counties State Housenolds
Custer . .. .. .. .. MT 4.500
Dawson . . .... MT 3.600
Pramne . . MT 500
Women 8,800
Men 8,500
Teens . 5o 3,300
Children .. 3,900
R . i H
; T 3
| |mam pausav e oo
3
C N S=f=
WOOD |FORTAE | WALPAGA
o fouracamee |
B
ey e e
wowe | Anus
==
s
LA CROSSE H’
Ve Ly [%42° |rowo ov e
COCMBiA
L
- WK o
L jADISON © .
AT 5 * o |0
[ - =
TR | N | wock 4 s
. = o oA - ’i‘:
nn:m:mn:m ~ :oncv |:l£ 't-s—\ - ® ::"'
oo ¥, ROCKFORD o ! « a7 2007
AT & T
T o o0R
o BB ) L
WHITESOE uE =1 -3 i '.M L)
i £ {BEND S [0 #
VEN wl s
1 I | RN byl 78 | uavorn L
K I.Mﬁ:ou - - 3
wracin LML = &3
B s [T L g
i staied | il | [ Lmesr e
i L i o

Miami (15)

ADI TV Housenolds .

aa o 946.900
Survey Area TV Households

1.925.400

*WPBT Miami cn. 2. ETV
*WTHS-TV Miami, ch. 2, ETV
WTVJ Miami, cn 4, CBS
WCIX-TV Miami. ch. 6. IND
WCKT Miami, cn 7, NBC

WPLG Miami, cn 10, ABC
*WLRN-TV Miami. cn. 17 ETV
WLTV Miamu. ¢cn. 23, IND

WHFT Miami. ¢ch. 45, IND

WKID Forl Lauderdale, ch 51, IND

ADI

Counlies State
Broward 5 .. FL
Dade .. . 5 FL
Indian River FL
Monroe Lo . FL
Women

Men

Teens .

Children .

Fort Lauderdale, Fla.

(supplementary market)

Arbitron characlenzes supplemenlary markets as tnose that do not meet

its cntena tor naving an ADI

WKID Fort Lauderdale, Fia.. ch. 51. IND

Home county
TV Housenolds

Broward
363.700

v
Housenolds
548.100
548.100

L. 718000

17100

996,900
863,200
224,000
296,300

Milwaukee (25)

ADI TV Housenolds . . 5 638.700
Survey Area TV Housenolds . 1.380.400
WTMJ-TV Miwaukee, cn 4. NBC
WITI-TV Milwaukee. ch. 6. CBS
*WMVS Milwaukee, cn 10, ETV
WISN-TV Miwaukee. ch 12, ABC
WVTV Milwaukee. cn 18. IND
*WMVT Milwaukee. cn. 36, ETV

AD} v
Counties State Househoids
Dodge . . wi 23.800
Jeiferson wi 22.000
Milwaukee wi 352.200
Ozaukee wi 20.300
Racine wi 58900
Sneboygan . wi 34.400
Walwortn wi 22200
Wwas ington wi 24.300
Waukes"a .oow 80.600
Women 689,400
Men 629,500
Teens 213,500
Children 274,500
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Minneapolis-St. Paul (14)

ADI TV Housenolds .. . . . .. 962.800 Nicoltet . . .. ... MN
Survey Area TV Households .. 1,683.400 Pne . ... ..... MN
Ramsey .. .. .. MN
"KTCA-TV St Paul.cn. 2, ETV Redwood.... . . .. MN
WCCO-TV Minneapols, ch. 4, CBS Renvilie e, .. MN
KSTP-TV St Paul. cn. 5. NBC Rice . . .. . MN
KMSP-TV Minneapohs, ch. 9, ABC Scott . . . ... . .MN
WTCN-TV Minneapolis. ch. 11, IND Snerburne . . ... MN
*KTCI-TV St Paul,ch. 17 ETV Sibley. ... ... . MN
‘WHWC-TV Collax, Wis..cn. 28, ETV Stearns .. . . . . MN
Steele ... . .. ... MN
ADI v Swift . 5 o ... .. MN
Countes State Housenolds Wabasha .. ....... . Mi':‘l
Anoka . . ... . MN . ... 57600 Waseca . . ... ... M
Benton . X CMN ... . 6.800 Washington ........ . MN
Brown ... ... ... MN 10,000 Whgnt ... ... MN
Carver . CUMN . 11300 Yellow Medicine ...... MN
Chisago . .. .. . . MN - 7.900 Baron ... ... . WI
Dakota U LLUMN L. L. 57.300 Burett... . .. ..... W
Goodnue ... .... ..MN .. 14.400 Dunn .. W
Hennepn . . . .. MN ... . 328400 Pepn ... . ...WI
isant .. . .. CMN L 7.000 Prerce ... ... ... wi
Kanabec ... . MN ..... 4400 Pok . ... oWl
Kandiyon LOMN L 11.200 St. Crowx oW
LeSveur . . ... . MN .. 7.800
Lyon. .... . MN . 7.700
MclLeod . . ... MN ... .. 10000 Women . ... 1,034,000
Meeker L. MN L 7.500 Men . .. ... Ce 956,400
Mille Lacs . .OMN L 6.500 Teens P 325,900
Mornson .. ... MN .. 8.700 Children 437,100

We're the area’s number one
news source.

Sowe're expanding

our area And that's strai?ht from the source. KSTP-TV in St. Paul-

® Minneapolis. With a staff of 50 hard-nosed news people, the latest
in electronic news-gathering and weather-coverage equipment, and anchored
by a solid on-the-air news team. That's leadership. Leadership that includes

affiliating with ABC March 5 to provide even more homes with immediate
and complete news coverage by the area’s

number one news source. I(S I P _TVR

St. Paul-Minneapolis

&

Minot-Bismarck-Dickinson, N.D. (143)
ADI TV Househotds oo 118.800 Golden Valley . .ND .... .. 800
Survey Area TV Housenolds . . 144,400 Grant .. . ...ND .. ... 1,600
Hettinger .. ND .. . 1.500
KFYR-TV Bismarck. N.D. c1. 5. NBC (ABC) Kidder .. ... .ND ... 1,200
KUMV-TV Wiiston. N.D. cn. 8 satelite to Logan . . . ND ..., 5 1.200
KEYR-TV McHenry . ND ...... 2,800
KMOT Minol. ND.cn 10. sateliite to KFYR-TV Mcintosn. . . . ND .. .. 1,700
KXMC-TV Minol. ND. cn. 13. CBS (ABC) McKenzie .. .. ND ....... 1,700
KDIX-TV Dickinson. ND. ¢cn. 2, satelite to McLean . . . ND e 4,100
KXMC-TV Mercer .. ND ... 2.300
KXMD-TV Williston. ND.. ¢n 11, satelite to Morton . . . ND aa 7.800
KXMC-TV Mountrail . ND . ... 2.800
KXMB-TV Bismarck. ND. cn 12, satelile to Ohver . : ND .. . 800
KXMC-TV Prerce . ND .. 2000
*KPSD-TV Eagle Butte. SD.cn 13, ETV Renville . ... ND ... 1.200
Rolelte . ND . ..... 3.300
ADI v Snendan . . . ND L. 1.100
Counties State Housenolds Sioux . 5 ac Ng 5 @ oa 7g8
Yamels M7 T T 1300 Siope . . .ND ... ... 4
R, W o0 G LND T 8700
Ricnland MT . 3.600 Ward .. .. .ND . .. 19.400
Roosevell M1 3.300 Wilhams . .. . ND 5 oo 6.700
Snendan MT 2.200 Campobell .. P S/ B 800
Wibaux M1 400 Corson. . . SD o oo 1,200
Adams ND . 1.300 Dewey S 8D 1,600
Bilings ND 300 McPnerson . .. SD o c 1.400
Bottineau ND 2600 Perkins . .SD . .. 1.700
Bowman ND . 1.100 Watwortn . Sb . ... 2.500
Burke ND 5 1.300
Burleign ND . 16400 Women I 124,900
Divide ND 1.400 Men .. oo 124,700
Dunn ND 1.200 Teens . 48,900
Enmons ND 1.700 Children . 50 & 58,700
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Mobile, Ala.-Pensacola, Fla. (62)

ADI TV Households .. _......... 337.700
Survey Area TV Housenholds .. .. §56.400

WEAR-TV Pensacola. Fla. ch. 3, ABC
WKRG-TV Mobite, Ala.. ch. 5, CBS
WALA-TV Mobile. Ala.. cn. 10. NBC
"WSRE Pensacola. Fla. ch 23 ETV
*WEIQ Mobile. Ala., ch. 42, ETV

ADI W
Counties State (HOUSEholds
Baldwin .. ... AL . 24,000
Clarke .......... .. AL L 8.900
Conecun . ... ... AL . . 4.800
Escambia ....... . .. AL ... .. 11.100
Mobile .. .. .. AL L 110.700
Monrce .... . ... . AL ..... 6.500
Washington  ........ AL . ... 5.000
Escamba . ... . ... FL . . .. 76200
Okaloosa... ... o FLo 32.800
SantaRosa.... .... FL ... ... 16.700
George . ... .. .. .. MS .. .. 4.500
Greene ... ..... .. MS ... .. 2.900
Jackson....... .. .. MS ... .. 33600
Women .... .. . . .. .. 362,800
Men .. . Seas oo 338,800
Teens ...... ....... ...... 123,400
Children L 185,000

Missoula-Butte, Mont. (153)

99.600
128.700

ADI TV Households . ..
Survey Area TV Househ

KXLF-TV Bulte. Mont. ch. 4, ABC (CBS)

KPAX-TV Missoula. Mont. ch. 8. satelite to
KXLF-TV

KECI-TV Missoula, Mont.. cn. 13, NBC (CBS)

KTVM Butte, Mont. ch 6. satelite to KECI-TV

KCFW-TV Kalispell. Mont, ch. 9, satelile to
KECI-TV

ADI v
Counties State Housenolds
Lemni P R 1 R 2.000
Beavernead .. SoMT 2.900
DeerLodge . . ... MT . . 4900

Flainead ...

Gahatin .. ..
Gramite

Jeiflerson . ...

Lake . ..

Madison ..

Mineral
Missoula

Powell ........ .. ..
Ravah.... ..

Silver Bow

Women
Men

Teens .. .. .
Children .. .

Monroe, La.-El Dorado, Ark.

ADI TV Households . .... .. . 170.900
Survey Area TV Housenolds .. ... 427,700

KNOE-TV Monroe. La. ch. 8, CBS
KTVE El Dorado. Ark. cn 10, ABC
KLTM Monroe. La.cn 13. ETV
KLAA West Monroe, La. ch. 14, NBC

ADI v
Counties State Households
Asniey . L AR . . ... 8.200
Cnicot . . . AR 56 5.300
Union .. AR . . 16,100
Calgwell .. . LA ac 2.900
Calanoula LA L 3.300
Concordia . .. . . LA . 5.900
East Carroll . . LA ... 3.200
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Frankin . .. |

Jackson

La Salle .
Lincoln. .
Madison .
Morenouse
Quacnila ..
Richland . ..
Tensas
Union .

West Carroll .

Winn .
Adams .

Women
Men
Teens .
Children

187,400
162,900
63,800
84,400
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Nashville (30)

ADI TV Households

Survey Area TV Housenolds ... .

WNGE Nashville, ch. 2, ABC
WSM-TV Nashvilie, ch. 4, NBC
WTVF Nashville, cn. 5, CBS
“WDCN-TV Nashwille. ch. 8. ETV
WZTV Nashwille, ch. 17. IND
WCTE Cookeville. TN. ch. 22, ETV

ADI
Countes
Allen ..
Baren
Butler .
Chastian
Chnton .
Cumberland

Edmonson. ....... .

Logan ..
Metcaife ......
Monroe ... . .
Munlenberg
Stmpson

Todd . ..

Tgg.. . .
Bedford ... .
Benton ..
Cannon ..
Caroll ...
Cheatham
Clay .
Collee
Davidson . .
Decatur . .
De Kalb

§75.200
944,300

v

Households

Dickson
Franklin .. ...
Giles o
Henry
Hickman
Houston. . . .
Humphreys
Jackson ..
Lawrence
Lew:s
Macon o 0o 4o
Marshall .. ... .. .
Maury ... .
Montgomery . ..
Moore ..

Overton . .

Perry

Pickett .. .

Putnam . .
Robertson

Rutherlord . . ..

Smith ... .
Stewart . .
Sumner
Trousdale
Van Buren
Waren .
Wayne
White . .
Williamson
Wilson

Women
Men
Teens ..
Children

Montgomery, Ala. (119)

ADI TV Households .
Survey Area TV Housenolds

*wDIQ Dozer. Ala. ch. 2 ETV

147,700
539,500

WSFA-TV Montgomery, Ala. ch. 12, NBC

WCOV-TV Montgomery, Ala,, ch. 20, CBS
*WAIQ Monigomery, Ala.. cn. 26. ETV
WKAB-TV Montgomery. Ala. ch. 32. ABC
ADI v

Counties State Househoids
Autauga ... . AL 8.700
Bullock .... .. . . AL 3.100
Butler ... . . . AL 7.000
Cowington .. .. . AL 12,800
Crenshaw .. .. . AL 5.300
Elmore ... . AL 12.200
Lowndes . . ... AL 3.400
Macon .. . . . .. AL 8,100
Montgomery . .. . AL 61.700
Prke . i . AL 8.300
Tallapoosa T A 12.600
Wilcox 50 AL 4100
Women ... 166,600
Men 141,900
Teens . 5 06 52,700
Children . . . 73,000

611,400
577,400
175,700
243,700

New Orleans (36)

ADI TV Households
Survey Area TV Households ..

WWL-TV New Orleans, cn. 4,

55 511.400
541.000

cBS

WDSU-TV New Orleans, ch. 6. NBC
WVUE New Orleans. cn. 8. ABC

*WYES-TV New Orleans. ch.
WGNO-TV New Otleans, ch
ADI
Counties State
Jefterson .. .. . LA
Lafourche . LA
Qrleans . . LA
Plaquemines LA

Broadcasting Yearbcok 1979
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12. ETV
26. IND

v
Households
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St. Bernard

St. Charles
St.James . ... .
St. John the Baplist
St. Tammany
Tangpahoa . .. ..
Terrebonne .
Washington . ..
Hancock .

Pearl River

women .. . ......
Men

Teens .

Children

8.700

§53,100
491,100
185,800
265,800
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New York (1)

ADI TV Households .... ..... . 6375500 Moms ... 120000
Survey Area TV Housenolds ...... 8.400.800 Ocean o .. .. 112700

Passaic . 155,400
WCBS-TV New York, ch. 2, CBS Somerset
WNBC-TV New York, ch. 4, NBC Sussex .
WNEW-TV New York, ch. 5, IND Union ..
WABC-TV New York, ch. 7, ABC Bronx ..
WOR-TV New York, ch. 9. IND Dutchess
WPIX New York, ch. 11, IND Kings ... 864.000
*WNET Newark, N.J. ch. 13, ETV Nassau . 438.600
*WLIW Garden Cily, N.Y, ch. 21, ETV New York . 644500
*WNYE-TV New York. ch. 25, ETV Orange ... 83.100
*WNYC-TV New York, ch. 31, ETV Putnam . 23.700
WXTV Paterson. N.J.. ch. 41, IND Oueens . 757,100
WNJU-TV Linden, N.J. ch. 47, IND Richmond . 108.300
WEDW Bndgeporl, Conn., ch. 49, ETV Rockland .. J
*WNJM Monlclan, NJ, ch. 50, ETV Suffolk . .
WTVG Newark, NJ, ch 68, IND Sulivan .

Ulster .....

AD) v Westchester

Counties (:{] A6 Ga6B06000 00
Fanheld ......... ....
Bergen.. . ... .
Essex .. ..
Hudson boaa o Women . 8,967,400
Hunterdon . .. ... 1Ifen 6,051,300
Middlesex . . . . 5 i eens .. 1,865,300
Monmouth LN 151.100 Children 2,487,100

Norfolk-Portsmouth-Newport News-

Hampton, Va. (48)
ADI TV Households ............. 429,000 Peiquimans .. 2.700
Survey Area TV Households . ..... 527.900 Accomack . . 11,100
Gloucester 300
WTAR-TV Norfolk, Va. ch. 3, CBS Hampton-Newport
WAVY-TV Portsmouth, Va, ch. 10, NBC News .... ..... .. VA L 87.200
WVEC-TY Hampton, Va. ch. 13, ABC Iste of Wight VA . 6.400
*WHRO-TV Hampton-Norfolk, Va.. ch. 15, ETV James City VA 8.200
WYAH-TV Portsmouth, Va. ch. 27. IND Mathews .... . VA L 3.200
Nansemond . VA 14,700
ADI v Nortolk . .. ... VA 15&188
Counties . Northampton : m ...... %00
Camden . 1,700 SuIy ....... VA 1.700
Chowan .. 3.900 Viginia Beach . VA 68.900
Curniluck . 3500 York ... .. .. VA ...l 12.300
Dare ... 3.500
Gates . . 2,400 Women 477,600
Hertford .. 7.000 Men .. 465,600
Northampton . 6.400 Teens .. . 151,100
Pasquotank . .. 9.400 Children ... 213,800

North Platte, Neb. (209)

ADI TV Households 14400
Survey Area TV Households 44,300
KNOP-TV North Platte, Neb.. ch. 2, NBC

*KPNE-TV Norlh Piatle, Neb. ch. 8, ETV

ADI v
Counties State Households
Arthur 200
Blaine 200
Hooker 300
Lincoin 12.900
Logan . . 200
McPherson ..... ..... NE . 5o 200
Thomas.. ... . ... NE ... 400
INORTH PLATTH

Women . . ..... . 14,300
Men .. 13,200
Teens ... . 4,800
Children . .. ..... .. . ... 6,300

WAYES | FRONTIER
AHAYES CENTER
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ADI TV Housenholds . . .... .... 110.300
Survey Area TV Households .. 141,700

KMID-TV Midiand, Tex, ch 2, NBC

KOSA-TV Odessa, Tex, ch. 7, CBS

KMOM-TV Monahans, Tex. ch. 9, ABC

KWAB Big Spning, Tex. ch. 4,satellite to KMOM-
™

ADI v
Counties State. Households
LeaSouth . ...... NM . 2,500
Andrews ... o TX 4,000
Brewster . X 2400
Crane X 1.500
Crockelt . X 1,400
Culberson X 900
Ector ...... .. kRS 36.300
Glasscock ...... ..... ™ 300

e il e e e =Y

Odessa-Midland, Tex. (149)

Howard . [T X 12,100
Jeft Dawis ... X 500
Loving .... ™ 100
Martin .. T 1,600
Midland > 25,800
X 4,300

Presidio . X 1,300
Reagan .. 1,200
Reeves . 4,500
Terrell .. 500
Uplon . ... . 1.700
Wad . ... ... . 4,100
Winkler . . .. 3.300
114,300

108,100

42,500

55,8600

=] SWICHITA WRSOH | RECSHO. |

AENSIGN oy L
Oklahoma City (38) B
ADI TV Households ....... . 475,300 H 3.000
Survey Area TV Households ... ... 644.700 2ggg
1.
KTVY Oklahoma City, ch 4, NBC 19.100
KOCO-TV Oklahoma City,ch.5 ABC ~ Kinghsher ...... .. OK .. .... 5,100
KWTV Oklahoma City, ch. 9, CBS 8,400
*KETA Oklahoma Cily.ch.13.ETV. ~ Logan .... .. ....... OK ...... 8.500
*KOKH-TV Oklahoma City, ch. 25, ETV 7.700
3.100
AD! v 3700
Counties Households 4.200
Alflalfa ......... ..... OK ... . .. 3200  Oklahoma............ OK ... .. 201600
Beckham. 6.500 21.300
Blaine 4700 a5 20,100
Caddo ... . 11,700 Seminole . ... .. . OK 10,700
Canadian .. .. 16.100 Washila . . ... OK 5,400
Cleveland .. 35,400 Woods ...... ... OK ... 4,100
Custer ... 8.400 Woodward ..... .... OK .. ... 6.400
Dewey . 2.100
Els ... 1.900 Women ....... .. .. .. .. 481,700
Gartietd 23,700 Men ... .. 55 9 o oo gooo 434,800
Garvin . 885 . . ... . 10500 Teens .. . 134,300
Grady ...... o 14.400 Children ....... ....... Lo 188,800
*-- FLYMOUTM  [CHIACHEL| BUENA |rormewtis| mmsacon | wHIGHT
. 7 visTA | £
CEDAE . ] k3
DIXON #. WEESTER
[
esioux b ) 0 PN Omaha (68)
AN b ron T UODBURY | CALHOUN]  ~ _[HamiTon| ADI TV Households ...... ...... 314.700
MONONA CARROLL | GREENE ﬂg‘ i Survey Area TV Households . ... 549,800
MADISON [STANTON [ S
d I i KMTV_ Omana. cn. & NBC
WOWT Omaha, ch. 6, CB!
‘“BL%E—-‘»F“— : e i KETV_Omana, ch. 7. ABC
= Ll | *KYNE-TV Omaha, ch. 26. ETV
L *KBIN Council Biutfs. lowa. ch. 32, ETV
MANCE ADAIR  [MADISON | Wiy *KHIN Red Oak. lowa, ch. 36, ETV
" y Rty )
POLK MAH, ; o
3 1 ADI v
L3 =4 i D }Pﬂ UMON | CLARKE Counlies Households
ND'IS'LD:(ND FERARD [ Koackgpey : Adams . ... T 2400
% [ i RINGGOLD | DECATUR Audubon 3.100
] LINCOLN.® Cass.... 6.200
FILLMORE | SALINE o, Crawtord 6.800
TINGS Fremont . 3.500
i GAGE I3 Harnson 6.100
Mills 4.700
JUCHILLS | THAYER | srrenson 5 Monigomery . ....... A .. ... 5.300
Page - P 7.600
< il . . h Pollawaltamie . . . .. 1A . .. 29000
i Fﬂluﬂ MARSHALL | NEMAHA | BROWN

AT
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Shelby
Taylor ..
Atchison
Burt ..... .
Butler .. .
Cass
Colfax .
Cuming
Dodge
Douglas ..
Johnson .
Nemanha .. ..
QOtoe ... .

Washington ... .

Women . 329,300
Men . 302,000
Teens ... 104,600
Children 141,200
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Fay Orlando-Daytona Beach, Fla. (40)
ADI TV Households ............. 486.100
g Survey Area TV Households .. ... 1,116.800
: WESH-TV Daytona Beach. Fla.. ch. 2, NBC
WDBO-TV Orlando, fla. ch. 6, CBS
WFTV Orlando. Fla. ch. 9, ABC
*WMFE-TV Orlando. Fla. ch. 24, ETV
AD{ v
3 Countes State Households
- Brevard
3 Flagler .
% Lake ....
1 Marion ..
Orange .
Osceola. ..
Seminole
Sumler ..
s Volusia...... ..
LARGO ® | ¥ Women 478,000
“{moun  ® VERO BEACH Men 437,100
RIVER A\ Teens .. . 5 140,600
\ Children ... ... .. 181,800
SARASOTA @

Ottumwa, lowa-Kirksville, Mo. (202)

AD{ TV Households ............. 27.800
Survey Area TV Households .. ... 251,100 3 X \wlnul
KTVO Kirksville, Mo.. ch. 3, ABC (UNioN [ elaskE [Lucas  [monroe [waPeLLo FitesEsoaTHenny I |

& ® OTTUMIWA WARREN

ADI v 3 | MOINES 4
Counties State HouseNolds JENGGOLD| DECATUR | WAYNE |APPAMGOSE | oA ’jﬂ/ . ‘ ‘
Davis ... A ... 3.200 ' e ’_ﬂ
Jelferson A . 5.300 . ] —{FaT
Van Buren [ 3.200 fiTH [HARRISON mcznp *
Adarr . MO ... .. 8.600 [ ] Me
Putnam . MO 2.600 s CLARK DONOUGH
gﬁnﬁgﬁ' """ %ggg GRUNDY KNOX TR RANCOCK SCHINLER
Cr TR ’ KIRKSVILLE DA
Women . 29,000 UNN | MACON .ouwcvg o
Men ... 27,000 SHELBY |mmon o ——I:
Teens ... . R L. 6,800 SPRINGH
Children ............. .... 9,100 HANNIBAL ®@ PIKE qu
— RALLS
MONROE
BOORE

Paducah, Ky.-Cape Girardeau,

Mo.-Harrisburg, lll. (76)
ADI TV Households ... ....... 278000 Caldwell ... ........
Survey Area TV Househoids .. ... 574,200 Calloway ..
Carlisle . ... . .
WSIL-TV Harnsburg, Il ch. 3, ABC Crniienden . .
WPSD-TV Paducah. Ky, ch. 6, NBC Fulton
*WSIU-TV Carbondale. Ill, ch. 8, ETV Graves .. . .
KFVS-TV Cape Guardeau, Mo., ch. 12, CBS Hickman .
KPOB-TV Poplar Blutl, Mo.. ch. 15, satellite to Livingston .
WSIL Lyon. .......
*WKMU Murray, Ky. ch. 21, ETV McCracken ..
Marshall . .......
Bollinger
Butler.. . .. . . ...
ADI v Cape Girardeau ... .
Counties Stale Households Carter . .. .....
Alexander .. PR [ 5.100 Mississippr ...
Frankln . . . .. [ 17.600 New Madnd
Hamilton e || T 3.100
Hardin .. . .. 2.100
Jackson . . N | 17,700
Johnson .. YN 3.200
Massac S T 5100 5
Pope .. L 1.600 Weakley . .. .
Pulaskr . . .. | S 3,600
Saline .. . 11,400 Women .. ..... .. ...... 290,800
Union . A w .o 6.500 Men ... . ... .. .. . 262,400
Williamson . L .. 20,000 Teens . 50 & G0 o0os 75,800
Ballasd . . . . . KY 3.400 Children . .. ... P 97,900
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WESH - TV I “

DAYTONA BEACH/ORLANDO | WNBCTV NEW YORK
QUESTION:

WHAT DO THESE STATIONS
HAVE IN COMMON?

ANSWER:

A LOT OF NEW YORK VIEWERS

WESH-TV shares viewers with WNBC-TV and most
other stations throughout the nation. Sell your products
to over 15 million bonus viewing buyers* visiting Walt Dis-
ney World - Sea World - Circus World - Kennedy Space
Center - other major attractions - and the World's Most Fa-
mous Beach - Daytona Beach. Central Florida is the Num-
ber One Tourist Destination in the World.

BUY THE DOMINANT STATION IN THE BONUS MARKET
U “

WESH TV A COWLES BROADCASTING STATION
B american

*Florida Statistical Abstract, 1977

wWww . americanradiohistorv.com
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Palm Springs, Calif. (187)

ADI TV Households

Survey Area TV Households ... ...

45,200
3,109.200

KMIR-TV Palm Springs, Calil, ch. 36, NBC
KESQ-TV Palm Springs, Call. ch. 42, ABC

v

Clge \ .
Nta { { Y
BARBARA Ve et \
Rl ! ks
| i\
5 AMGELES ® FONTANA ® eSaAN aEaNAaDI_riD____Jg__.’
gy b 3 a
AT 0
PALM SPRINGS L
& P Y )
bS5 i
s i oEL ::Emnoh.-‘
&
sn
LLL g gu _— s VUMA
Ry

~—

Panama City, Fla. (178)

ADI TV Households .......... 51.200
Survey Area TV Households . 265.800
WJHG-TV Panama Cily, Fla, ch 7, ABC
WMBB Panama City. Fla., ch. 13, NBC

ADI v
Counties State Housenolds

Chitdren .. .. .. . 23,200

ADI v
Counties State Households
Riverside Central .. ... CA ... 45.200
Women 45,000
Men . . 41,800
Teens ....... ... ... 12,600
Children 17,500

Parkersburg, W. Va. (200)

30.100
153.400

ADI TV Housenolds . .
Suivey Area TV Househoids ..

WTAP-TV Parkersburg. WVa, ch 15. NBC

ADI
Counties
Wood

Women

Teens .. .
Children

o
JACKSON
| MASON

z@HUNﬂNGTON’ >

Encorn LKANAWNA =
BOONEN

W WAYNE
g s \’E"‘:

ot
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Men ... . .. 00

™
Housenolds

30.100

32,900
28,800

8,600
13,400
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uvsaﬂﬂl I i LA SALLE
- HENRY | BUREAU H
K i LAND..MOLINE‘ Peoria, lll. (88)
K ISLAND} | AD! TV Households ... .. ... 211,800
Survey Area TV Households ... . 423.800
KNOX " WRAU-TV Peona. lll. ch. 19, AE((::
WEEK-TV Peorna. lil. ch. 25, N
RREN SWALL] | LIVINGSTON ol WMBD-TV Peora. Ili. ch. 31. CBS
*WTVP Peona. lll.cnh 47 ETV
ADI v
E - PEQRI\A 5 E Counties State Housenolds
)m'T 5 o Fullon.. .. . .. 1L ..... 16500
3 FORD Logan ... ... ... AL Ll 10,000
" Mclean . .. .. F | R 42,?88
c Marshall .. ... ... L ... .. .
DONOUGH A CHAMPAIGN | Mason U 7.500
Loamn wim ,CHAMPAIG Peoria It 73.000
[ ]

=~ SCHUYLER BE ’/ Potnam .. L. L ;.goo

Stark ....... T 900

A MENARD E Tazewell . .. . .. L . 44.400

‘NC“'S . n; A‘-OPmTI Woodiod . L. LW . 10,000
: L T<N#0- IS

Women ... .. . . .. .... 224,500

PRINGFIELD @ DECATUR T 201,000

PIKE 7 Hp,, | SANGAMON (7 MACONfwouLrmeg - DOUGLASE e SR
96‘44, s COLES | Children . o 87,800

i 1 =
* CHRISTIAN |  SHELBY q
Philadelphia (4)
ADI TV Households ... ... ... 2364.000 Burlington . NS 101.700
Survey Area TV Households . . . 4.556.200 Cainden . Ny L 158.900
Cape May . . . ONJ 28.700
KYW-TV Pniladelphia. ch. 3, NBC Cumberland . NJ . 44,900
WPVI-TV Philadelphia, ch 6, ABC Gloucester B NS L 52200
WCAU-TV Pniladelphia, ch. 10, CBS Mercer NJ 107.800
WHYY-TV Wilmington. Del..ch 12, ETV Salem P NSO L 21900
WPHL-TV Philadelpria, ch. 17, IND Warren . . NJ - 27.800
*WNJS Camden, N.J. ch. 23, ETV Berks .. PA - 113200 rRisBURQ
WTAF-TV Philadelpnia, cn. 29, IND Bucks PA . . 148500 . A i
WLVT-TV Allentown. Pa. ch 39, ETV Crester . PA . 94600 o i‘"&“““’” bom
WCMC-TV Wildwood. N.J. ch 40. NBC Delaware PA .. 191.700 0“"\/<1 LANCAS
WKBS-TV Burlington. N J., cn. 48, IND Lehign - PA 96.600 A0AMSH Y ORK @ E
*WNJT Trenton, N.J. ch. 52, ETV Monligomery PA . . 211400
WFMZ Allentown, Pa.. cnh 69, IND Northampton . PA o 77.200
Philadelpma L PA . .. 638600
ADI v
L-ounties) State Houssholds| women 2,620,700 ! 2 o
Kent.. . ... .. DE . 30.000 Men S 2,329,300 (/ AN B AL TIMOR
New Castle . .. . DE .. .. 136700 Teens .. 5 737,900 v iR -{ o
Atlantic . NJ ... 71.600 Children . . . 988,000 wASHl:'G'I‘ﬂﬂ. 0 T 1
|
DELAWARE
Allentown, Pa. (supplementary market) i n o
Arbtlron charactenzes supplementary markets as those that do not meet SSAL i f .
its cntena for having an ADI. . o 2

WLVT-TV  Allentown, Pa. ch. 39, ETV
WFMZ-TV  Allentown, Pa. ch. 69, IND
Home county . . 8 ao0a o o 50 o . Lemign
TV Households. .... . 5 6an o 5 96.600

Wildwood, N.J. (supplementary market)

Arbitron characlenzes supplemenlary markels as those Inat do not meet
its crilena for having an ADI

WCMC-TV  Wiidwood. N.J. cn 40. NBC

Home county . 3 Cape May
TV Households. . . 28.700

Broadcasting Yearbook 1979
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Pittsburgh (11)

ADI TV Households
Survey Area TV Households . .

1.098.900
1.823.900

KDKA-TV Pittsburgh. ch. 2, CBS
WTAE-TV Piltsburgh, ch. 4, ABC

WIIC-TV Pittsburgh, ch. 11, N8C

*WQED Pittsburgh, ch. 13, ETV

*WQEX Piltsburgh. ch. 16, ETV
*WWVU-TV Morgantown, W.va, ch. 24, ETV
WPGH-TV Pittsburgh, ch. 53. IND

ADI v
Counties State Households

Gareetl . .............. MD
Armstrong ..

Beaver ...
Butler .. oo
Clarion............... PA

Fayelte
Greene ..
Indiana .
Lawrence .
venango ..
Washington ... .
Westmoreland . .
Hancock .

Women .. ..... ......

Men
Teens .. B
Children ......

Phoenix (33)

ADI TV Households ... ........ 540.300
Survey Area TV Households ... .. 814,500
KTVK Pnoenix, ch. 3, ABC
KPHO-TV Phoenix, ch. 5, IND
*KAET Pnoenix, ch. 8, ETV
KOOL-TV Phoenix, ch. 10, C8S
KTAR-TV Mesa, ch 12.NBC

ADI v
Counties State Households
Gila .. .. ... ... AZ
Greenlee . ... AZ
Marnicopa AZ
Mohave AZ
Navajo . AZ
Pinal .. AZ
Yavapar ..... .. ... AZ
Rwverside Easl .... ... CA
San 8Bernardino East... CA
Women 553,200
Men 515,000
Teens . 177,400
Children 250,500

1,223,100
1,075,300
347,000
428,000

Portland, Ore. (22)

ADI TV Households ............. 672.500 Jefterson .. ......... ..
Survey Area TV Households .. .. .. 1,499.400 ::mcoln_
nn .

KATU Portiand, Ore.. ch. 2, ABC Maroon . .. .. .
*KVDO-TV Salem, Ore. ch.3. ETV Multnomah
KOIN-TV Portiand, Ore., ch 6, C8S Polk .......
*KOAC-TV Corvallis, Ore. ch. 7, ETV Sherman
KGW-TV Portland, Ore., ch. 8, NBC Tilamook . .
*KOAP-TV Portland, Ore. ¢ch. 10, ETV Wwasco ...
KPTV Portland, Ore.. ch. 12, IND Washington
KTVZ B8end. Ore.. ch. 21, NBC (C8S) Wheeler .

ADI v Yamhill
Counties Households Emzé
8enton ... Khcknat .
Clackama Pacific ..
Clatsop Skamania
Columbia Wahkiakum
Crook ...
Deschutes . Women . ... ... .......... 679,900
Gilham . .. Men . 624,000
Harney ... . Teens .. 197,800
Hood Rwver ... ...... OR Chitdren 260,300
Bend, Ore. (supplementary market)

Arbitron charactenzes supplementary markets as those that do not meet

its cnitena for having an ADI.

KTVZ 8end, Ore.. ch. 21, NBC {CBS}

Home county .. .
TV Households .

Broadcasting Yearbook 1979
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15.400


www.americanradiohistory.com

Presque Isle, Me. (201)

ADI TV Households .. 28.700
Survey Area TV Housel 106.300

WAGM-TV Presque Isle, Me., ch. 8, CBS (ABC-

N
*WMEM-TV Presque Isle, Me. ch. 10, ETV

ADI v
Counties State Households
AI00St00K . .......... ME ... 28700
Women 31,500
Men 30,800
Teens .. .. 12,700
Children 16,300

j ] CAMBRIDGE
GHUSETT S 22853
o‘mmaﬂem.w“cﬁﬁ?
« | WORCESTER ”

Portland-Poland Spring, Me. (79)

ADI TV Househoids .............
Survey Area TV Households . . .. ..

267.300
952.300

WCSH-TV Portland, Me. ch. 6, NBC
WMTW-TV Poland Spring, Me.. ch. 8, ABC
"WCBB Augusta. Me., ch. 10, ETV
GAN-TV Portiand. Me., ch. 13, CBS
*WHED-TV Hanover, N.-H. ch 15, ETV
"WMEG-TV Biddeford. Me., ch. 26. ETV
*WEDB-TV Berlin, NK., ch. 40, ETV
*WLED-TV Littleton, N.H, ch. 49, ETV

AD) Tv
Counties State Housenholds
Androscoggm. . .... ME ....... 32,400
Cumberland .... . . ME ...... 70.000

Frankiin .............. ME 7.900
Kennebec . . ME 33.500
Lincoin .. . ME 8.800
Oxford . .. . ME 15,800
Sagadahoc . 9,100
42,400

13.500

8.800

11.500

11.300

2,300

Women 287,000
Men 257,200
Teens 87,100
Children 116,100

Providence, R.l. (31)

ADI TV Households . . . ..... 559.700
Sutvey Area TV Households . . .. 2.636.700

WTEV New 8edlord. Mass.. R.I. ch. 6, C8S
WJAR-TV Providence. R, ch. 10, NBC
WPRI-TV Providence, R.l. ch. 12, ABC
*WSBE-TV Providence, Rl ch. 36. ETV
*WEDN Norwich, Conn, ch. 53, ETV

ADI v
Countes State Households
New London . ... CTRETI 77.600
8nistol MA .. .... 165400
Dukes MA 3.500
Banstol . .. .. . Rl .. 14900
Kent . .. . o 5 Rl 49,100
Newporl .. .. . . Rl .. ... 25500
Providence . . .... Rl 5 o 198.500
Washington . ARl .. ... 25200
Women . L 627,400
Men . b oo o oo o 544,200
Teens . .. 596 a00 6o 174,300
Children 232,800

Broadcasting Yearbook 1979
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Shreveport, La.-Texarkana, Tex. (59)

ADI TV Households 55 360900 Red River .
Survey Area TV Households . ... .. 592,400 Sabine ..
Webster.... . .
KTBS-TV Shreveporl, La,, ch. 3, ABC McCurtan . ..
KTAL-TV Texarkana, iex. ch. 6. NBC Bowe ..... .
KSLA-TV Shreveport, La., ch. 12, CBS Camp .

Cass. .
Frankiin .
ADI ™ Gregg . ..
Counties State Households Harnson
Columbia .... ....... AR ... 8.200 Maron .. .
Hempstead.... .. .. AR .. . 6.700 Morms .
Howard ..... ...... AR 4,900 Panola .. ..

Lafayelle ... AR 3.300
o Little River . .. AR 3.500
8 l* Mdier ... .. - AR 12000
Lo 4 Nevada . . Al 7
r"rr 0 Sevier 4,700
”- £y r : Bienville S slsoo
= i Bossier . ... .. ... LA ...... 22300
I‘W Chcoh o Caddo ... .. .. ... . LA ..... . 84400 387,100
s / k. Claibome . ........... LA ... 5.400 337,900
4 i DeSoto. .. .. ..... LA ... ... 7.500 117,800
‘e;' 3 & Natchitoches ... .. .LA L 10.500 157,200

Sioux Falls-Mitchell, S.D. (92
ADI TV Households ....... .. .. 201.000 Day... . PR SO 1‘5.208
Survey Area TV Households . . . 375.500 Deuel . 80
Douglas 1,200
KXON-TV Mitcnell, SD.. ch. 5, ABC Edmunds . 1.880
*KESD-TV Brookings, S.D. cn. 8, ETV Faulk . SD 1,100
*KTSD-TV Pierre. S.D. ch. 10, ETV Grant ..... . SD 2.900
KELO-TV Sioux Falls, SD.ch. 11, CBS Gregory 2.500
KDLO-TV Florence. SD. ch. 3. satellite lo Hamin . 2.300
KELO-TV Hand 1.700
KPLO-TV Relance. SD. ch. 6. salelile to Hanson ... . 1,200
KELO-TV Hughes .... ... . .. SD 4,900
KRNE-TV Meiman, Ne, ch. 12, ETV Hutchinson . SD 3.300
KSFY-TV Sioux Fails. S.D. ch. 13. NBC Hyde . . .. . .. SD P 800
KPRY-TV Pierie. S.D, ch. 4, satellite to KSFY-TV Jerauld . . .. so . .. 1.000
KABY-TV Averdeen, S.D. ch. 9. satelite to Jones. ..... .. .. .SD .. .. 600
KSFY-TV Kingsbury . .. . . SD ...... 2.300
*KDSD-TV Aberdeen. 5.D. ch. 16. ETV Lake .. .... .. . sD L. 3800
Lincoin. .. .. . .SD . .. 5.000
ADI ™v Lyman .. .. .. sD . 5 1.300
Counties State Households McCook ... SD . ... g:‘;gg
------ a0y 32{.1”.1" S gg L '600
500 Mner..... ... . Sb ... 1300
4.200 Minnehaha . . ... SD 34.600
900 Do b 3300
4000 SREm % Yoo
2,400 glp.::(. L gg 3“388
KeyaPaha . .. . . NE 400 Sa" i/ o sD o 800
Autora ... ... ... 8D ... 1400 o T 3 1700
Beadle ...... ... .. SD ..... 6800 L 30 2700
Bon Homms ... 8B .\, 2900 Tomer 8D T 3600
rookings . ... . . . SD ...... o :
Brown . sp 12,800 \LITIGE o ans oota K10 nonan G
Brue . . .......... SD - 1.700
Bulfalo ... . .. D . 400 W) e ooy
glna:(IeS M gg . 3.300 Toans 72100
arl ol P 2.300 H y
Codington . . ... .. SD ...... 7.400 Childrenlp LLRAL
Dawison .. ...... . Sb .. 6.400
Supplementary markets
The following supplementary markets have no ADI. Reports for these Canton, Ohio Stark Cleveland
non-ADI markets may be produced in the November, February and/or Charlottesville, va. Albemarle Richmond
May surveys. Data on each market is listed in the surrounding atlas adja-  Clovis, N.M. Curry Amarillo
cent to the ADI in which it falls. TV household estimates for supplemen- Dubugque, lowa Dubuque Cedar Rapids-Waterloo
tary markets are nonadditive, since these markets are composed of  Fort Lauderdale, Fla. Broward Miami
counties which are a part of other markets’ ADI's. Fort Pierce-Vero Beach, Fla.  St. Lucie West Palm Beach
Hagerstown, Md. Washington  Washington, D.C.
Hanford, Calif. Kings Fresno
s I t Hanover, N.M. Grafton Burlington
UD: ‘:me" ary Home ADI where Hazard, Ky. Perry Lexington
e county located Hickory, N.C. Catawba Charlotte
Manchester, N.H. Hillsborough Boston
Akron, Ohio Summit Cleveland Modesto, Calif. Stanislaus Sacramento-Stockton
Allentown, Pa. Lehigh Philadelphia Sarasota, Fla. Sarasota Tampa-St. Petersburg.
Anderson, S.C. Anderson Greenville-Spartanburg-  Tulare, Calif. Tulare Fresno
Asheville Wildwood, N.J. Cape May Philadelphia
Bend, Ore. Deschutes Portland Worcester, Mass. Worcester Boston

Broadcasting Yearbook 1979
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South Bend-Elkhart, Ind. (78)

ADI TV Households ............. 269.800
Survey Area TV Households ... .. 2.467.600

WNDU-TV South Bend, Ind., ch. 16, NBC
WSBT-TV Soulh Bend. ind., ch. 22, CBS
WSJV Elkhart, Ind,, ch. 28 ABC

*WNIT-TV South Bend. Ind., ch. 34, ETV
WHME-TV South Bend, Ind. ch. 46, IND

ADI v
Counlies Housenolds
Elkhart ............... 42900
Fuiton 5,900
Kosciusko . . 18.000
La Grange. . 6.700
Marshall ... 12,700

4,300

78.000

6.900

59.800

15,600

19,000

285,300

. 261,700

. . . 89,600
Children .................... 122,200

Sioux City, lowa (123)

ADI TV Households ............. 144,900
Survey Area TV Households ... ... 330.100

*KUSD-TV Vermilhon, S.D, ch. 2, ETV
KTIV Sioux City, lowa, ch. 4, NBC
KCAU-TV Sioux Cily lowa, ch. 9, ABC
KMEG Sioux Cily, lowa, ch. 14, CBS
*KXNE-TV Norfolk, Neb., ch. 19, ETV
*KSIN Sioux City. lowa. ch. 27, ETV

ADI v
Counties State Households
BuenavVista .......... 1A .. 7.700
Cherokee ... . IA 5,700
Clay ...... . CIA 7.000
Dickinson LA 5,100
Ida ..... A 3.100
Monona 1A 4.600
OBrien .............. IA 6.200

Spokane, Wash. (75)

ADI TV Households ............. 282300
Survey Area TV Households ....... 478.000

KREM-TV Spokane. Wash., ch. 2, CBS
KXLY-TV Spokane, Wash., ch. 4, ABC
KHQ-TV_ Spokane, Wash., ch. 6. NBC
*KSPS-TV Spokane. Wash.. ch. 7, ETV
*KWSU-TV Puliman, Wash., ch. 10, ETV
*KUID-TV Moscow, Idano, ch. 12, ETV

ADI
Counties

Boundary ...
Clearwater ..

Nez Perce .
Shoshone

Broadcasting Yearbook 1979
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Paio Alo ............. 1A 4,500
Plymouth . LA 8,000
Sac.... 1A 5,700
Sioux .. 1A 9.200
Woodbury 1A 36.900
Cedar .. . NE 3,500
Dakola . NE 5,500
Dixon . NE 2,700
Madison . NE 10,400
Pierce . NE 3,100
Stanton . NE 2.400
Thurston . . 2300
Wayne . 3.000
Ciay . 4,300
Union .. 4.000
Women ... 153,200
Men .. 139,200
Teens . a0 50,500
Children .................... 60,800

Lincoln. .. ............ MT 5,200
Sanders .. MT 3.200
Union .. .. . OR 8,000
Wallowa . . OR 2.500
Asotin . . WA 5.300
Chelan ... . WA 15.300
Columbia . WA 1,400
Douglas . . . WA 6.900
Ferry. .. . WA 1.900
Garlietd . WA 800
Grant .. . WA 16.100
Lincoln . . WA 3.800
Okanogan .. . WA 9,900
Pend Oreille . WA 2,600
Spokane . . 111,500
Stevens .. 8.400
Whitman ... 11,900
women ..................... 281,900
Men 273,300
Teens ... 9,100
Children 114,800
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Springfield, Mo. (85)

ADI TV Households 3608500000 234,200
Survey Area TV Households . .. 422800

KYTV Springfield, Mo. ch. 3, NBC
KOLR-TV Springfield, Mo., ch. 10, CBS
*KOZK Spnnglield, Mo, ch, 21, ETV
KMTC Springtield, Mo., ch. 27, ABC

ADI v
Counties State Househoids
Baxter FE AR ... 9,300
Boone ............ ARTEEPErree 8.700
Caroll ............... AR ... 5,600
Futton.............. .. AR I 3,000
Madison ... ...... AR Lo 3.500
Marion ............... AR .. 4,100
Newton .............. AR .. .. 2300
Barry B ..o MO L 8,300
Benton. ..... .. LoMO L 5,000
Camden ............ MO 6.700
Cedar . ... veoo.... MO BE0a0 4,400
Chnstian . ... STL T VI C) B RET 7,700
Dade ................MO ....... 3.100

& G
&4
@wt}\.\\e&.

Dallas

Dent .
Douglas .. ...
Greene .. ..
Hickory . ..
Howell .. ..
Laciede s
Lawrence .....

Oregon ..........

Ozark
Polk ...
Pulask .
Shannon
Stone .
Taney ......
Texas 5
Websler . .
Wright .. ...

Women

Men

Teens . ... ...
Children

]
G

Springfield, Mass. (86)

ADI TV Househokds ..... ...... 219,400
Survey Area TV Households ...... 1,213,500

WWLP Springfield, Mass., ch. 22, NBC
WHYN-TV Springfield, Mass. ch. 40, ABC
*WGBY-TV Springfield, Mass., ch. 57, ETV

ADI v
Counties State. Households
Franklin . CMA L 23,300
Hampden ....... . MA ... 155900
Hampshire ... ... MA 40,200
Women . 251,400
Men 217,100
Teens . 68,900
Children . 84,900

241,100
230,200
63,500
83,600

Springfield-Decatur-Champaign, Ill. (71)

ADI TV Househotds ............. -288.800 Douglas a5 0o iL 7.100
Survey Area TV Households 701.600 Ford . . o 5 5,100
Macon ... ... ........ L . 47.000
WCIA Champaign, lli. ch 3, CBS Menard ....... R | R 4,200
‘WILL-TV Urbana, til, ch. 12, ETV Morgan ... . i . 12,600
WAND Decatur. Il ch. 17, ABC Moultrie . ST | (S 5 4300
WICS Spningfield, lil., ch. 20, NBC Pialt L IL o 5.900
WICD Champaign, itt, ch. 15, satellite to WICS Sangamon RS 5 65,500
Shelby ............. ([599555 8.500
ADI v Vermilion . . L 36.900
Counties State Households
Champaign - iL .... 54600 Women ... . ... o . 298,100
Chnslian . SO | (Spppes 13,900 Men o 50 272,900
Coles .......... PO 16.900 Teens .. ... ......... 5 82,800
De witt 5 ¢ o [ B a600 6.300 Children 112,900
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Syracuse, N.Y. (61)

ADI TV Households . ..... 340800
Survey Area TV Households . 1,447,700

WSYR-TV Syracuse, N.Y, ¢ch. 3, NBC
WTVH Syracuse, N.Y, ch. 5, CBS
WIXT-TV Syracuse, N.Y., ch. 9, A
*WCNY-TV Syracuse. N.Y, ch. 24, ETV

ADI v
Counties State Households
Cayuga .............. NY 26,200
Corlland .. ... NY 16,700
Madison . ... . NY 20,500
Oneida West . NY 8,900
Onondaga . .. . NY 160.700
Oswego ... . NY 35,500
Schuyler .. . NY 6.400
Seneca ... . Ny 11,000
Tompkins . . ... NY 28,000
Yates ................ NY 6.900
Women 369,700
Men 341,600
Teens 112,800
Children 154,400

ADI TV Households ............. 124,200
Survey Area TV Households . ... .. 391,000

WCTV Thomasville, Ga,, ch. 6, CBS
*WFSU-TV Tallahassee, Fla, ch. 11, ETV
WABW-TV Pelham, Ga. ch. 14, ETV
WECA-TV Tallahassee, Fla. ch. 27, ABC

ADI v
Counties State Households
Gadsden .
Jefferson .
Lafayette
Leon .
Liberty .
Madison .
Taylor ..
Wakulla
Brooks .
Decalur
Echols .
Grady ..
Lowndes . ne
Thomas ..............

Women
Men ...
Teens ...
Children

Tampa-sf. Petersburg, Fla. (17)

ADI TV Housenolds 875,900 Hardee . ... a0 (15 5oa0aac 5.700
Survey Area TV Households . .. ... 1,325,400 . 5

*WEDU Tampa, Fla, ch. 3, ETV
WFLA-TV Tampa, Fla, ch. 8, NBC
WLCY-TV Largo, Fla, ch. 10 ABC
WTVT Tampa, Fla. ch. 13, CBS
*WUSF-TV Tampa, Fla, ch. 16, ETV
WXLT-TV Sarasola. Fla, ch. 40, ABC
WTOG St Petersburg. Fla, ch. 44, IND

ADI i )
Counties Sle  Housenolds men . 755700
Citrus ................ FL ....... 15.500 Teens .. 186,600
DeSoto.............. FL ....... 5.700 Children 249,700

Sarasota, Fla. (supplementary market)

Arbrtron cr i y kels as those that do not meet
its criteria for having an ADI.

WXLT-TV Sarasota, Fla, ch 40, ABC

Home county
TV Households

Sarasola
75.200

Broadcasling Yearbook 1979
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AD!V TV Households ............. 160,200 Jasper ...............
Survey Area TV Households .. .... 704,600 Lawrence .
Richland
WTWO Terre Haute. Ind., ch. 2, NBC Clay ...
WTHI-TV Terre Haute, Ind., ch. 10, CBS Daviess
*WUSI-TV Olney, lil. ch. 16, ETV Greene.
*WVUT Vincennes, Ind., ch. 22, IND
WBAK-TV Terre Haute, ind. ch. 38, ABC
ADI ™
Counties State Households
VOR glark .. :L glgg
i fay ... L 4
SLCARE HAUTE Crawlord ... 1L 8000
kel OWEN| g B oomi Cumberland IL 3.700
gar ...... L 8,200 500
Effingham ............ i 9,800 Children ..
. Ly [ i SELINT
: AND RAPIDS
Toledo, Ohio (57) o
¥ [EATON  [INGHAM, Juwncsion!
ADI! TV Households 381.400 & LANSING
Survey Area TV Households .. 2.226,600 . DMLJNDAGA |

E

TIACKSON  TWASHTENAW [ WAYNE
®BATTLE CREEK

WTOL-TV Toledo, Ohio, ch. 11, CBS a
WSPD-TV Toledo. Ohio, ch. 13, NBC
WDHO-TV Toledo, Ohio, ch. 24, ABC
*WGTE-TV Toledo. Ohio, ch. 30, ETV

ADI v
Counties Slate Households
Lenawee ............. Ml 29,100
Defiance . . OH 11400
Fulton.... . OH 11,700
Hancock . OH 21.200
Hardin . OH 12100
Henry QH 8.801
Lucas OH 173,100
Ottawa . OH 13.100
Putnam .. . OH 9.300
Sandusky . OH 20.400
Seneca .. . OH 18.000
Williams . . OH 11,700
Wood ... .. OH 34,100
Wyandot ............. OH 7.400
Women ..................... 400,600
Men 361,200
Teens . a5 123,200
Children .................... 172,000

ADI TV Households ............. 134,000
Survey Area TV Households .. .... 776,200
*KTWU Topeka, Kan. ch. 11, ETV
WIBW-TV Topeka. Kan, ch. 13, CBS (ABC)
KTSB Topeka, Kan. ch. 27, NBC
ADI v
Counties Households
Clay ... 3,700
Coffey . 3,100
Geary .. 10.300
Jackson .. 4.500
Jefferson . 4.600
n..... 12,000
Marshall 5.400
Morns . 2.800
Nemaha . 3.800
sage ..... 5,200
Potlawalomie . 4,900
Riley ... ... 17.100
Shawnee ... 54.200
Wabaunsee 2,400
Women ..................... 140,300
Men . 50 140,800
Teens . . .. 37,100
Children .................... 53,500
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ADI TV Households .............
Survey Area TV Households ......

WGTU
WWTV Cadillac. Mich,, ch. 9. CBS

satellite to WWTV

ADI
Counlies State
Antom ... .. .M
Benzie ... . ML
Charlevoix . . NI
Cheboygan . MI
Chippewa .. Ml
Clare . ... Mi
Crawlord .. .. ... M1

Tucson, Ariz. (91)

ADI TV Households . .. . 203.700
Survey Area TV Househ . 267,100

KVOA-TV Tucson, Anz, ch. 4, NBC
*KUAT-TV Tucson, Ariz., ch. 6, ETV
KGUN-TV Tucson, Ariz., ch. 9. ABC
KZAZ Nogales, Ariz., ch. 11, IND
KOLD-TV Tucson. Ariz, ch. 13, CBS

ADI ™
Counties State Households
Apache South
Cochise
Pima.....
Santa Cruz .
Catron ...
Hidalgo

210,000
200,700
67,400
93,800

Women ...
Men
Teens ...

Children ..

WGTU Traverse City, Mich, ch. 29. ABC

WTOM-TV Cheboygan, Mich.. ch. 4, satellite to
WPBN-TV

WPBN-TV Traverse City, Mich., ch. 7. NBC
WGTQ Sault Ste. Manie, Mich,, ch. 8, satellite lo

WWUP-TV Saull Ste. Marie. Mich. ch. 10,

™v
Households

Traverse City-Cadillac, Mich. (118)

149,300
746.900

Emmet MI 6.700
Grand Traverse . . Ml 14.900
Kalkaska .. ... .M 3,400
Lake..... M 2,500
Leelanau Ml 4,200
Luce..... Ml .300
Mackinac Mi 3.700
Manstee . Mi 8,100
Mason . Mi 8.500
Mecosta . Mi 11,200
Missaukee . . Mi 3.300
Monlimorency . Mi 2,600
Osceola .. Mi 6,600
Oscoda .. M 2,500
Otsego.... Mi 4,800
Presque Isle Ml 4.300
Roscommon oM 6,300
Wexford.............. Mi 7,700

154,800

149,000
Teens ... 50,000
Children 67,100

Survey Area TV Households . ... ..

KTEW Tulsa, Okla, ch. 2, NBC
KOET Eviavia. Okla. ch. 3. ETV
KOTV Tulsa, Okla. ch. 6, CBS
KTUL-TV Tulsa, Okla. ch. 8, ABC

ADI
Counties
Washington
Chautauqua
Monigomery

Haskell ..

Broadcasting Yearbook 1979
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Tulsa, Okla. (52)

397.800
679.200

ADI TV Households  ............ .

*KOED-TV Tulsa. Okla, ch. 11, ETV

Hughes ..
Latimer

Mcintosh .
Mayes ...
Muskogee
Nowala ..
Okluskee .
Okmulgee
Osage ...
Pawnee ..
Piltsburg .
Rogers .

Tulsa ..

Wagoner ...
Washington .. ..

403,800
361,900
116,200
154,400

Women .
Men
Teens ...
Children


www.americanradiohistory.com

Tuscaloosa, Ala. (189)

ADI TV Households ............. 39,500
Survey Area TV Households . ..... 389,900
WCFT-TV Tuscaloosa, Ala, ch. 33, CBS
ADIl v

Counties State Households
Tuscaloosa ........... AL ... 39.500
Women ..................... 48,400
Men .. 5 45,600
Teens 5 12,700
Children .................... 17,900

Twin Falls, Idaho (195)

ADI TV Households ............. 34.700
Survey Area TV Households ... .. 75,700
KMVT TwinFalls, Idaho,. ch. 11,NBC (ABC-CBS)

ADI v
Counties State Households
Cassia 10

Gooding 10
Jerome . 10
Lincoln. . (o]
Twin Falls . 10

15,600

Tyler, Tex. (158)

AD! TV Households .....

89.400
Survey Area TV Household!

313.000

KLTV Tyler, Tex. ch. 7, ABC (NBC)
KTRE-TV Lufkin, Tex., ch. 9, satellile to KLTV

AD) v
Counties State Households
Angeling .......... ... 1L 18.500
Cherokee . TX 11,400
Houston . . X 5500
Nacogdoches . X 13.900
Smith ... X 40,100
Women . 97,600
Men 88,300
Teens 26,500
Children . 37,200
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Utica, N.Y. (151)

ADI TV Households 55 102,400

Survey Area TV Households . . 838,000
WKTV Utica, N.Y, ch. 2, NBC
WUTR Utica. N.Y, ch. 20, ABC

ADI v
Counlies State Households
Herkimer NY
Oneida East . NY

Otsego

32,500

Children .. 42,800

Victoria, Tex. (206)

ADI TV Households ............. 19,100
Survey Area TV Households ...... 64,400

KXIX Victoria, Tex. ch. 19, ABC

ADI v
Counties State Households
Victoria [T s 19.100

Women 21,400
Men 19,300
Teens 8,000
Childr 10,300

Waco-Temple, Tex. (102)

ADI TV Households ............. 179,700
Survey Area TV Households ... .. 476500

KCEN-TV Temple, Tex. ch. 6, NBC (CBS-ABC)

KWTX-TV Waco, Tex. ch. 10, ABC

KBTX-TV Bryan, Tex. ch. 3, satellite to KWTX-
v

*KAMU-TV College Station, Tex.. ch. 15, ETV
*KNCT Belton. Tex. ch. 46, ETV

ADI v
Counties State Househoids
0568500800060 86000 X 52600
Brazos .. 500
Burleson
Corveli ..

175,500
215,000
50,500
81,800
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Washington, D.C. (8)

ADI TV Households ............. 1,363,900 Fulton
Survey Area TV Households .. ... 3,711,200 éyling[on
larke ..
WRC-TV Washington, ch. 4, NBC Culpeper
WTTG Washington, ch. 5, IND Faufax . ...
WJLA-TV Washinglon, ch. 7, ABC Fauquier ..
WDVM-TV Washinglon, ch. 9, CBS Fredenck ..
WDCA-TV Washington, ch. 20, IND King George .
WHAG-TV Hagerstown, Mo., ch. 25, NBC Loudoun ..
*WETA-TV Washington, ch. 26, ETV Madison ..
‘WWPB Hagerstown, Md., ch. 31, ETV 0 Prince Wilhiam
*WNVT Goldvein, va, ch. 53, ETV Rappahannock
ghenandoah 5
potsylvania .
ADI M Slafford .
Counties State. Households Warren . .
District of Westmoreland
Columbia .......... oC 271,700 Berkeley ..
Allegany .. . MD 30.200 Hampshire
Calvert . ... . MD 8,500 Jefferson
Charles ... . MD 18,700 Mineral .
Frederick . ... . MD 33.800 Morgan ..
Montgomery . .. . MD 198,700
Prince Georges . MD 219.400 Women ..................... 1,458,100
St.Marys .. ... . MD 15,500 Men .. oa 1,306,900
Washington . . MD 38,700 Teens 434,100
Frankhn .............. PA 36.200 Children .. 616,500

Hagerstown, Md. (supplementary market)
Arbilron izes y kels as those that do not meet
its criteria for having an ADI.

WHAG-TV Hagerstown, Md_, ch. 25, NBC

*WWPB Hagerstown, Md. ch. 31, ETV

Home county
TV Households

Washington
38700

Watertown-Carthage, N.Y. (164)

ADI TV Households™ ............. 76,700
Survey Area TV Households ... .. 439.900

WWNY-TV Carthage, N.Y, ch. 7. CBS (ABC)
*WNPE-TV Watertown, N.Y, ch. 16, ETV
*WNPI-TV Norwood, N.Y, ch. 18, ETV

AD) v
Counties State Households
Jefferson .....0....... . . 32600
Lewis ....... aon 5 5o 8,000
St. Lawrence 5 36.100

82,600
76,400
Teens .... 29,100
Children 38,300

Wausau-Rhinélander, Wis. (130)

134,100
456,500

ADI TV Households
Survey Area TV Households . .

WSAU-TV Wausau, Wis., ch. 7, CBS
WAOW-TV Wausau, Wis, ch. 9, ABC
WAEO-TV Rhinelander, Wis., ch. 12, NBC
*WHRM-TV Wausau, Wis,, ch. 20, ETV
WLEF-TV Park Falls, Wis., ch. 26, ETV

AD) v
Counties Households
Adams . ... 4,100
Clark ... 10500
Fores! ... 2,600
Langlade 7,100
Lincoln . . 9.100
Marathon 34.400
Oneida. . 11,000
Portage . 15,600
Price . 5,700
Taylor . 6,000
Vilas 5,600
Wood . 22,400
Women . 143,400
Men . 137,600
Teens 49,900
Children 62,400

Broadcasting Yearbook 1979
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Wheeling, W. Va.-Steubenville,

Ohio (111)

ADI TV Households .............
Survey Area TV Househoids . .

156.800
1931800

WTRF-TV Wheeling, W. Va. ch. 7, NBC (ABC)
WSTV-TV Steubenvilie, Ohio, ch. 9, CBS (ABC)
*WOUC-TV Cambrdge. Ohio, ch. 44, ETV

AD!
Counlies
Belmont.... .........
Carroll oo
Guernsey
Harnison .
Jefterson

v
Households

Monroe .. .
Noble . ...
Brooke .. ..
Marshall .

Pleasants
Tyler ......
Wetzel

Women ... .
Men
Teens .
Children

Bt

£y

e g
ar

ABILENE |

- 4
Toen | oS [Swoitvon | steerens [PALo puto | PAIER I‘W[“‘““KL@'_“
H®

LA

FepALLAS

West Palm Beach, Fla. (81)

ADI TV Households .............
Survey Area TV Households ......

244,300
1.285,200

WPTV West Paim Beach, Fla, ch. 5, NBC
WPEC West Palm Beach. Fla, ch. 12, ABC
WTVX Ft Pierce. Fla, ch. 34, CBS

ADI v
Counties State Households
Glades ............ .. ({5 asa0aa 1.700

Martin ............... FL
Okeechobee . . FL
Palm Beach . FL
St. Lucie .. FL

250,200
Men 222,100
Teens .. 60,900
Children 82,200

Fort Pierce-Vero Beach, Fla.
market)

(supplementary

Arbilron characterizes supplementary markels as those that do not meet

its critena for having an ADI.

WTVX Fort Prerce, Fla., ch. 34, C8S

Home county ..
TV Househoids

St. Lucie
27100

7.000

171,100
153,800
47,600
63,900

e STHOR(LAND
JOHNSTOWN ®

Wichita Falls, Tex.-Lawton, Okla. (110)

160.000
286,600

KFDX-TV Wichila Falls, Tex., ch. 3. NBC
KAUZ-TV Wichila Falis. Tex. ch. 6, CBS
KSWO-TV Lawlon. Okla. ch. 7, ABC
*KIDZ-TV Wichila Falls, Tex., ch. 24, ETV

ADI TV Households .......
Survey Area TV Households . .

ADI v
Counties State Households
Comanche ........... OK 34400
Cotton .. .. OK 2500
Greer . OK 3.200
Jackson . OK 12,300
Jelterson . OK 3.700
Kiowa . . . OK 5.000
Stephens . OK 15.500
Tillman .. . 4400

Broadcasting Yearbook 1979

B-73

wWwWw. americanradiohistorv.com

Archer . 1R 2.300
Baylor . > 1.900
Clay ... TX 3,200
Foard .. > 800
Hardemai X 2,600
Jack . X 2500
Knox X 1.900
Montague .. LR 6.600
Throckmorton . X 800
Wichita .. X 43,800
Wilbarger x 5.700
Young.... X 6.900
162,900

161,800

47,400

65,000
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Wichita-Hutchinson, Kan. (54)

T ) £ = ADI TV Households ........... 393,300 Harvey ............... K§ ....... 10700
b f L Survey Area TV Households .. ... 492,400 Haskell . KS .. 1.600
ol [ J | Hodgeman 900
e S 1 ]2 KARD-TV Wichila, Kan., ch. 3, NBC Kearny .. ... 1,100
= B [ WP KCKT Greal 8end, Kan., ch. 2, satellite lo KARD- Kingman . . 3.700
i f o] v Kiowa 1.900
KOMC McCook. Neb. ch. 8, satellite lo KARD- Lane................. K§ .. ... 1.100
v Lincoln .. 1.700
KGLD Garden City. Kan, ch. 11, satellite to Logan .. 1.300
KARD-TV McPherso 9.200
*KPTS Hulchinson. Kan, ch. 8, ETV Marion . 5 55000 4.900
KAKE-TV Wichita, Kan.. ch. 10, ABC Meade . SIS S {
KUPK-TV Garden City. Kan, ch. 13, sateliite lo Mitchell . ... . . . .
KAKE-TV Ness. ...
KTVH Hutchinson, Kan, ch. 12, C8S Norton ..
KTVC Ensign, Kan. ch. 6, satellite lo KTVH Osborne
KAYS-TV Hays, Kan. ch. 7, satellite lo KTVH Ottawa . . ..
KLOE-TV Goodland. Kan. ch. 10, satellite to Pawnee .
KAYS-TV Pratt
Rawhns ...
ADI TV Reno .
Counties State Households Rice ........
KitCarson............CO ....... 2700 Rooks
Yuma . . €O 3.400 Rush........
Barber . LKS L 2400 Russell....
Baron ............... KS ... 11300 Saline
Butler....... ... KS 15,000 eon
Chase ... ... KS . 1.300 Sedgwick
Cheyenne .. L KS 1,600 Seward ..
Clark LUKS 1,100 Sheridan
Comanche ........... KS .. 1.000 E L s - e
Cowley .............. KS ... 12600 latford ... e e
Decatur .. ) T KS o 1.800 Stanton ........ & L3 55006000
Dickinson . ......... KS ... 7.900 g:‘e"\:ggf coe KS
asnzceouace i ooacaan LA Thomas . KS . 3300
KS . ) 8.400 Tiego . ... ... K§ . 1.600
KS .. 2.300 Wallace ....... ... KS ... 800
KS ... 7900 Wicnita ... 1S I 900
KS . 8500 Dundy ......... ... NE oo 1.000
KS . 1.300 Hitchcock . . ... NE ... . 2.100
KS .. . 1.700 Beaver ....... L OK 2.400
KS o 2.100 Texas ........ LT 6.400
(S 5e0a0s 2100
R KS ... 700 Women 5660 . 403,800
Greenwood c....... KS 4,100 Men ... . 367,700
Hamilton KS 1.200 Teens .. . 566000060 122,700
Harper . . KS . 3.800 Children . . P 153,400

Wilkes Barre-Scranton, Pa. (41)

ADI! TV Households . 456,100 Monroe ........ .. PA . 20,600
Survey Area TV Households .. ... 1,133.200 Monlour . .. PA ... ... 4.800
Northumberland PA ... 37000
WNEP-TV Scranlon, Pa. ch. 16, ABC Schuylkill . .......... PA . . 57000
WDAU-TV Scranlon. Pa, ch. 22, C8S Snyder ciieo.o.: PA 5 9.400
WBRE-TV Wilkes Barre, Pa. ch 28, NBC Suilivan ... .. PA 1.800
*WVIA-TV Scranton. Pa. ch. 44, ETV Susquehanna oo, PA L 13.500
Union . 3600 PA .. 8,900
AD! v Wayne . . PA ... 11800
Counties State Housenolds Wyoming .. PA 8.600
Carbon .. ... PA . 18.400
Columbia ... . PA 20900 Women o . 512,300
Lackawanna . . ., PA . 85,000 Men . R 443,100
Luzerne . PA . 124800 Teens . B 126,600
Lycoming . PA ... 38600 Children - . ) 166,200
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T e e e | N e s PSP
. .
Wilmington, N.C. (129)
—
. 2 ADI TV Households ............. 135,300
RN Survey Area TV Households ...... 570,400
TON
Y‘(’wﬁiHlNG vy WWAY Wilmington, N.C, ch. 3, ABC
CHAYER WECT Wilmington, N.C., ch. 6, NBC (CBS)
. : n. T
NEW BERN ® WUNJ-TV Wilmington, N.C, ch. 39, ETV
HINES
ADI v
Counties State Housenolds
Bladen ............... NC 8.700
Brunswick . ... NC 11,300
Columbus ... NC 16.400
New Hanover ... NC 37,400
Pender...... ... NC 6.700
Robeson ... NC 26,800
Horry ...l sC 28,000
Women 142,500
Men 130,300
Teens .. .. 49,400
Children 70,800
Yakima, Wash. (127)
ADI TV Households ............. 139.000 ADI v
Survey Area TV Households .. .. .. 221,600 Counties Housenolds
KNDO Yakima, Wash, ch. 23, NBC e e
KNDU Richland, Wash. ch. 25, satellite to Adams . . 4700
KNDO : Benton .. 29,000
KIMA-TV Yakima, Wash, ch. 29, C8S Franklin ... 9.500
KLEW-TV Lewiston, Idanho, ch. 3, satellile to Kiltitas East . 6.600
KEK;%AYT\;/ Pasco, Wash, ch. 19, salelite to bl U e . D o
r - 3 e i N |
KIMATV Yakima............... 54,900
KAPP Yakima, Wash,, ch. 35, ABC Women .. 140,400
KVEW Kennewick, Wash. ch. 42, salellite to Men ... 133,600
KAPP Teens .. ana 47,400
*KYVE-TV Yakima, Wash. ch. 47, ETV Children .................... 59,800

Youngstown, Ohio (80)

ADI TV Households ............. 251,100
Survey Area TV Households ...... 1.607.800

WFMJ-TV Youngstown, Ohio, ch. 21, NBC
WKBN-TV Youngstown, Ohio, ch. 27, CBS

LOR'AICIHIMW o WYTV Youngstown. Ohio, ch. 33, ABC
: 3 ADI v
e Counties Slale Households
Columbiana .......... OH
Mahoning . .
Trumbull
Mercer . ...
Women .. 285,100
Men 257,500
Teens .. 88,000
Children 112,400

£l [
STEUBENVILLE
HARRISON
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nesville, Ohio (203)

ADI TV Households 27.700
Survey Area TV Household: 553,000
WHIZ-TV Zanesville, Ohio, ch. 18. NBC (ABC-

C8s)

ADI v
Counties Slale Households
Muskingum ........... OH ....... 27 700
Women ....... ............. 30,400
Men 26,000
Teens . 600
Children 12,200

Muiti-city ADI Cross-reference. The following cities are in hyphenated markets, but are not the first city given in such a market; i.e, Troy in

Albany-Schenectady-Troy, N.Y. They are listed alphabetically.

Ada, Okia. See Ardmore-Ada. Okla.

Pa. Seel Altoona, Pa.
Asheville, N.C. See ille-Spartanburg. S.C.-Asheville, N.C.
Austin, Minn. See Rochester. Minn.-Mason City, lowa-Austin, Minn.
Battie Creek, Mich. See Grand Rapids-Kalamazoo-Battle Creek, Mich.
Bay City, Mich. See Flint- Sagmaw Bay City, Mich.

y, W. Va. See B kiey-Oak Hill, W. Va.
Bi "ND Séfe Minot-Bi k-Di . ND.
Brownsville, Tex. See McAllen-Brownsville, Tex.
Butte, Mont. See Missoula-Butte. Mont.
Cadillac, Mich. See Traverse City-Cadillac, Mich.
Cape Girardeau, Mo. See Paducah, Ky.-Cape Girardeau, Mo.-Harrisburg, lll.
Carthage, N.Y. See Watertown-Carthage, N.Y.
Champalgn, l. See Springtield-Decalur-Champaign, ill.
Daytona Beach, Fla. See Orlando-Daytona Beach, Fla.
D Ala. See Hunt Decatur-Florence, Ala.
[+] I, See S field-Decatur-Cl ign, IIl.
Dickinson, N.D. See Minot-Bismarck-Dickinson, N.D.
Durham, N.C. See Raleigh-Durham, N.C.
Eau Claire, Wis. See La Crosse-Eau Claire, Wis.
Eil Dorado, Ark. See Monroe, La.-El Dorado. Ark.
Elkhart, Ind. See South Bend-Elkhart, Ind.
Fi . Ala. Seet Decatur-Florence, Ala.
Fort Worth, Tex. See Dallas-Fort Worth, Tex.
Glengdive, Mont. See Miles City-Glendive, Monl.
Greenville, Miss. See Greenwood-Greenville. Miss.
Gulfport, Miss. See Biioxi-Gultporl- Pascagoula Miss.
Hampton, Va. See Notfolk-Por port News-+ Va.
Hannibal, Mo. See Quincy. lll.-Hanmbal, Mo.
Harrisburg, #ll. See Paducah, Ky-Cape Girardeau, Mo.-Harrisburg. .
Hastings, Neb. See Lincoin-Hastings-Kearney, Neb.
Hattiesburg, Miss. See Laurel-Hattiesburg. Miss.
High Point, N.C. See Greensboro-Winston Salem-High Point. N.C.
Huntington, W. Va. See Charleston-Huntington, W.Va.
Hutchinson, Kan. See Wichita-Hutchinson, Kan,
Jetferson City, Mo. See Coiumbia-Jetterson City, Mo.
Johnson City, Tenn. See Bristol, Va.-Kingsport-Johnson City, Tenn.
Kalamazoo, Mich. See Grand Rapids-Kalamazoo-Baltle Creek, Mich.
Kearney, Neb. See Lincoln-Haslings-Kearney, Neb.
Kingsport, Tenn. See Bnstol, Va.-Kingsport-Johnson City. Tenn.
Kirksville, Mo. See Ottumwa, lowa-Kirksville, Mo.
Lancaster, Pa. See Harrisburg-York-Lancaster-Lebanon, Pa.
Lawton, Okla. See Wichita Falls, Tex.-Lawton, Okia.

Lebanon, Pa. See Harrisburg-York-Lancaster-Lebanon, Pa.

L burg, Va. See Lynchburg. Va.
Mason City, lowa. See Rochesler Minn.-Mason City, lowa-Austin, Minn.
Tex. See Od . Tex.

Mitcheil, $.D. See Sioux Falls- Mllchell S D.
Moline, lil. See Davenport, iowa-Rock Island-Moline, Ili. (Quad City)
Monterey, Calif. See Salinas-Monterey, Calif.
New Bern, N.C. See ille-New Bern-W gton, N.C.
New Haven, Conn. See Harllord-New Haven, Conn.
Newport News, Va, See Norlolk-Por Newport News-F . Va,
Oak Hill, W. Va. See Bluelield-Beckley-Oak Hill, W. va.
Pascagoula, Miss. See Biloxi-Gulfport-Pascagoula, Miss.
Pensacola, Fta. See Mobile, Ala.-Pensacola, Fia.
Pittsburg, Kan. See Jophn, Mo.-Pittsburg, Kan.
Plattsburgh, N.Y. See Burlington, VL-Plattsburgh, N.Y
Pocatello, Idaho, See Idaho Falls-Pocatello, Idaho.
Poland Spring, Me. See Portland-Poland Spring, Me.
Port Arthur, Tex. See Beaumont-Port Arthur, Tex.
Portsmouth, Va. See Norloik-Por News-} va.
Pueblo, Colo. See Coiorado Spnngs-Pueblo, Colo
Redding, Calif. See Chico- Reddmg, Calit.

Wis. See W, . Wis.
Riverton, Wyo. See Casper-Riverton, Wyo.
Rock Island, lll. See Davenport, lowa-Rock Island, Moline, Ill. (Quad City)
Saginaw, Mich. See Flint-Saginaw-Bay City, Mich.
San Luis Obispo, Calif. See Santa Barbara-Santa Maria-San Luis Obispo, Calif.
Santa Maria, Calif. See Santa Barbara-Santa Maria-San Luis Obispo, Call.
St. Petersburg, Fla. See Tampa-Sl. Petersburg, Fla.
Schenectady, N.Y. See Albany-Schenectady-Troy. N.Y.
Scranton, Pa. See Wilkes Barre-Scranton, Pa.
Spartanburg, S.C. See Greenville-Spartanburg, S.C.-Asheville, N.C.
Steubenville, Ohio. See Wheeling, W. Va.-Steubenville, Ohio
Superior, Wis. See Duluth. Minn.-Superior, Wis.
Sloek(on Calif. See Sacramento-Stocktion, Calif.

, Tex. See Abilene-S “Tex.
Tacoma, Wash. See Seallle Tacoma. Wash.
Temple, Tex. See Waco-Temple, Tex.
Texarkana, Tex. See Shreveporl, La.-Texarkana, Tex.
Troy, N.Y. See Albany-Schenectady-Troy, N.Y.
Washington, N.C. See Greenville-New Bern-Washington, N.C.
Waterioo, lowa. See Cedar Rapids-Waterloo, iowa
Weston, W. Va, See Clarksburg-Weslon, W. Va.

Salem, N.C. See G boro-Winston-Salem-High Point, N.C.

Vork Pa. See Hamsburg -York-Lancaster-Lebanon, Pa.
Yuma, Ariz. See EI Centro, Calit-Yuma, Ariz.
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The Markets Ranked by Size

Here are the television markets of the U.S. ranked in descending order
by the number of television homes they contain. Also shown are the

All data is from the Arbitron Company and represents the Arbitron

Television household and population estimates for the 1978-1979

numbers of women, men, teenagers and children in each market and season.
the percentage of the total U.S. population each represents.
ADI TV Households ADI Women ADI Men ADI Teen-Agers ADI Children
Total U.S. 73,901,100 100.00% 78,664,400 100.00% 71,754,200 100,00% 23,431,200 100.00% 31,836,600  100.00%
1. New York 6375500  863% 6.967.200 8.86% 6051400  843% 1.864.900 7.96% 2.487.100 781%
2. Los Angeles 3882800 525 3.837.800 488 3486000  4.86 1,099.200 469 1,518,200 477
3 Chicago 2,806600 380 3.001.600 382 2730600 381 927.900 396 1.276.900 401
4. Pniladelphia 2364000 320 2.620.600 333 2328100 325 738.200 315 985.900 310
5. San Francisco 1830700 248 1.816.300 231 1.700.100 237 494,100 2.1 644.400 202
6. Boston 1788300 242 2,000,600 254 1748800 244 569.400 243 746100 234
7. Detroit 1590700 215 1.707.600 217 1.577.300 220 547.800 2.34 735.500 2.31
8. Washington, D.C. 1363900 185 1.457.000 1.85 1306900  1.82 434.100 185 616.600 194
9. Cleveland 1.304.200 176 1.424.400 181 1.276.400  1.78 428.400 183 569.000 179
10. Dallas-Ft. Worth 1115300 151 1,184.400 151 1,065.700 149 329.400 1.41 482.100 1.51
Markets 1-10 24,422,000 33.05% 26,017,500 33.07% 23,272,300 32.43% 7,433,400 31.72% 10,061,600 31.60%
Cumulative Total 24,422,000 33.05% 26,017,500 33.07% 23,272,300 32.43% 7,433,400 31.72% 10,061,800 31.60%
11. Pittsburgh 1098900  149% 1.223.200 1.55% 1074900  1.50% 347.000 1.48% 428.200 1.34%
12. Houston 1009500 137 1.036.900 1.32 981,300  1.37 328.900 1.40 486.900 153
13. St Lows 971900 132 1.063.300 1.35 932800  1.30 332.100 1.42 430.400 1.35
14, Minneapohs-St Paul 962800 130 1.034.800 1.32 957.400  1.33 326.300 1.39 437.700 137
15, Miami 946900  1.28 997,100 127 863300  1.20 224.000 96 296.300 93
16. Atlanta 902500  1.22 983,600 1.25 886.500  1.24 287.200 123 437,100 137
17. Tampa-St. Pelersburg 875900  1.19 883,100 112 755900 105 186.700 80 249.700 .78
18. Seattle-Tacoma 854.000 1.16 841,100 107 818500  1.14 249.700 107 328.600 103
19. Balimore 797500  1.08 862.000 110 804300 1.2 262,500 112 336.400 1.06
20. Indianapohs 762800  1.03 813,900 1.03 738200 103 248.800 1.06 350.800 1.10
Markets 11-20 9,182,700 12,43% 9,739,000 12.38% 8,813,100 12.28% 2,793,200 11.92% 3,782,100 11.88%
Cumulative Total 33,604,700 4547% 35,756,500 45.45% 32,085,400 44.72% 10,226,600 43.65% 13,643,900 43.48%
21. Denver 694.000 94% 707.900 90% 665.800 93% 211,100 90% 286.200 90%
22. Porlland. Ore. 672.500 91 679.900 86 624.100 87 197,800 84 260.100 82
23. Hartford-New Haven 670.400 91 - 742,700 94 671500 94 208,000 89 266.100 84
24. Sacramento-Stocklon 648.500 88 650.500 83 621.600 87 206,000 88 267.700 84
25. Miwaukee 638.700 86 689.400 88 629.800 88 213.300 91 274,500 86
26. Cincinnale 635.300 B6 691,300 88 612.800 85 207.800 89 288.900 91
27. Kansas City 629.300 85 650.800 83 587.800 82 183,100 .78 252.600 79
28. San Diego 624.500 85 578.400 74 617.600 86 171,600 73 256.300 81
29 Buifalo 624.200 84 657.300 84 581.900 81 209.800 90 264.900 83
30. Nashville 575.200 78 614,900 78 581.100 81 176,600 75 244.800 a7
Markets 21-30 6,412,600 8.68% 6,663,100 8.47% 6,194,000 8.63% 1,985,100 8.47% 2,662,100 8.36%
Cumulative Total 40,017,300 54.15% 42,419,600 53.92% 38,279,400 53.35% 12,211,700 52.12% 16,508,000 51.85%
31. Providence 559.700 76% 627.300 80% 543.900 76% 174,400 74% 232.700 73%
32. Columbus. Ohio 546.200 74 587.300 75 533.500 74 169.800 72 245.400 77
33. Pnoenix 540.300 73 553.400 70 515.100 72 177.600 .76 250.800 79
34. Cnarlotte 530.900 72 591,000 75 520.800 73 170.800 73 247.100 78
35. Memphis 524.000 n 574.200 73 506.300 k! 196.600 84 271,100 85
36. New Orleans 511,400 69 553.500 70 491,300 68 185,700 .79 265.500 83
37. G le-Sp g-A [l 504.800 68 552.800 70 492200 69 150.900 64 214,100 67
38. Oklanhoma Ciy 475.300 64 483.200 61 436.600 61 134,600 57 189.300 59
39. Grand Rapids-Kalamazoo-Ballle
Creek 472.900 64 511,600 65 466.600 65 165.600 T 225.200 K4l
40. Orlando-Daytona Beach 468,100 63 477.700 61 437.100 61 140.400 .60 181.900 57
Markets 31-40 5,133,600 6.95% 5,512,000 7.01% 4,943,400 6.89% 1,666,400 7.11% 2,323,100 7.30%
Cumulative Total 45,150,900 61.10% 47,931,600 60.93% 43,222,800 60.24% 13,878,100 59.23% 18,829,100  59.14%
41. Wilkes Barre-Scranton 456,100 62% 512,000 65% 443.100 62% 126.700 54% 166.200 52%
42. Raleigh-Durham 451,800 61 487.800 62 478.700 87 147,800 63 214.900 68
43. Lousville 449.200 61 485,000 62 450.300 63 154,100 66 211.700 66
44. Charleston-Hunlington 443,400 60 486.200 62 440.700 61 152,300 65 200.500 63
45, Albany-Schenectady-Troy 437,200 59 470.500 60 414.000 58 135.300 58 178,000 56
46. Dayton 432.300 58 470,700 60 424.300 59 143,000 61 196.500 62
47. Harnsburg-York-Lancaster-Lebanon 430.800 58 461.000 59 416.100 58 132.100 56 181,700 57
48, Norlolk-F Newpor-Hamp 429,000 58 478,700 61 466.900 85 151,600 65 214,300 67
49. Salt Lake City 423.900 57 450.700 57 430.200 60 161,000 69 264.300 83
50. Bumingham 421,500 57 459,700 58 395.900 55 138.200 59 182,300 57
Markets 41-50 4,375,200 5.92% 4,762,300 6.05% 4,360,200 6.08% 1.442,100 6.15% 2,010,400 6.31%
49,526,100 67.02% 52,693,900 66.9% 47,583,000 66.31% 15,320,200 65.38% 20,839,500 65.46%

Cumulative Total
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ADI TV Households ADI Women ADI Men ADI Teen-Agers ADI Children
§1. San Antonio 406.700 55% 450,800 57% 410.200 57% 155,400 66% 230.200 72%
52. Tulsa 397.800 54 404,500 51 362.600 51 116.000 .50 154,800 49
53. Greensboro-Winston Salem-High
Point 397.600 54 435,300 55 384,400 54 121.200 52 170.700 54
54. Wichita-Hutchinson 393.300 53 408.500 52 372,200 52 123.600 53 153600 .48
55. Flinl-Saginaw-Bay City 385.500 52 411.000 52 383.800 53 141,900 61 200.400 63
56. Richmond 381.600 52 434.400 55 396,900 55 122.800 52 153.000 48
57. Toledo 381,400 52 400.100 51 360.700 50 123,100 53 171,900 54
58. Little Rock 378.800 51 397.900 51 360,000 50 118,500 51 166.200 52
59. Shreveport-Texarkana 360.900 49 387.600 A9 338,700 47 119,000 51 157.400 49
"60. Knoxville 349.200 47 383.800 49 344,600 .48 113,800 49 153,200 48
Markets 51-60 3,832,800 5.19% 4,113,900 5.23% 3,714,100 5.18% 1,255,300 5.36% 1,711,400 5.38%
Cumulative Total 53,358,900 72.20% 56,807,800 72.22% 51,297,100 71.49% 16,575,500 70.74% 22,550,900 70.83%
. 61, Syracuse 340.800 46% 370.000 AT% 341.500 .48% 113.200 .48% 154,600 A49%
62. Mobile-Pensacola 337.700 46 363,000 46 339.100 47 123.700 53 185.100 58
63. Des Moines 337,100 46 357.600 45 323.600 45 103.800 44 131,100 41
64. Jacksonville 324,700 44 338.400 43 319.800 45 108,800 46 153.700 48
65. Rochester. N.Y. 323,200 44 344.200 44 307.200 A3 , 102,400 44 141.700 45
66. Green Bay 320.000 43 349.000 44 325.800 45 119.000 51 147,300 46
67. Roanoke-Lynchburg 319,300 43 361.300 46 330.600 46 97.700 42 122,400 .38
68. Omaha 314,700 43 331.600 42 304,600 42 104.800 45 141,900 A5
69. Fresno 304,100 41 315,400 40 300.700 42 107.300 .46 145,900 4B
70. Cedar Rapids-Walterloo 296,000 40 325,700 41 299.700 42 101,100 43 132.800 42
Markets 61-70 3,217,600 4.35% 3,456,200 4.39% 3,192,600 4.45% 1,081,800 4.62% 1,456,500 4.57%
Cumulative Total 56,576,500 76.56% 60,264,000 76.61% 54,489,700 75.94% 17,657,300 75.36% 24,007,400 75.41%
71. Springfield-Decatur-C i 288,800 39% 299.000 .38% 273700 .38% 82,800 35% 113100 36%
72. Johnstown-Altoona 287.500 39 314.800 40 286.200 40 . 91,300 39 119,500 38
73. Chattanooga 283,600 .38 291,800 37 259,800 .36 85.800 37 123,000 39
74. Davenport-Rock Is.-Moline 282.800 .38 290,500 37 264,400 37 89.400 .38 118,900 37
75. Spokane 282.300 .38 282,900 36 274,400 38 88.900 .38 115,100 36
76. F Cape G J-H ] 278,000 .38 291.800 37 264.200 .37 76,900 33 98.500 31
77. Albuquerque 276,200 37 291.200 37 272800 . .38 104,400 45 148,300 A7
78. South Bend-Elkhart 269.800 .37 285.500 36 262,100 37 89,500 .38 122,500 .38
79. Portland-Poland Spring 267.300 36 287.000 36 256.700 36 86.600 37 115,900 36
80. Youngstown 251,100 34 285,000 36 257.200 36 88,300 38 112,300 35
Markets 71-80 2,767,400 3.74% 2,919,500 3.71% 2,673,500 3.73% 883,900 3.77% 1,187,100 3.73%
Cumulative Total 59,343,900 80.30% 63,183,500 80.32% 57,163,200 79.67% 18,541,200 79.13% 25,194,500 79.14%
81. West Palm Beach 244,300 33% 250.300 32% 222.300 3% 60.700 26% 82.300 26%
82. Lincoln-Hastings-Kearney 240,600 33 254,000 32 236,000 33 72,900 3 89,500 .28
83. Jackson, Miss. 239,400 32 267.900 34 230.200 32 94.300 40 133.300 42
84. Bristol-Kingsport-Johnson City 239.100 32 266,400 34 243,700 34 77,700 33 102,700 32
85. Springtield, Mo. 234.200 32 240.700 31 230.200 32 63.900 .27 84.000 .26
86. Springfield. Mass. 219,400 .30 251.300 32 217,100 30 68.800 .29 84.800 27
87. Evansville 214.000 29 230,200 29 204,200 .28 69.700 30 91,200 29
88. Peona 211,800 29 224.500 29 201,400 .28 64.700 .28 87.700 .28
89. Lexington . 211,000 29 237,500 30 219.600 31 87.500 29 96.500 .30
90. Burlinglon-Plaitsburgh 208.000 .28 223,200 28 212,400 .30 71.000 30 98,400 .31
Markets 81-90 2,261,800 3.06% 2,446,000 3.11% 2,217,100 3.09% 711,200 3.04% 850,400 2.99%
Cumulative Total 61,605,700 83.36% 85.62b.500 83.43% 59,380,300 82.76% 19,252,400 82.17% 26,144,900 82.12%
91. Tucson 203,700 28% 210,400 27% 200.900 .28% 67.600 .29% 94.000 30%
92. Sioux Falls-Mitchell 201,000 27 215400 27 202.500 28 73.000 31 86.800 27
93. Lansing 196.900 .27 210,200 27 203,800 .28 61.900 .26 88.300 .28
94. Greenville-New Bern-Washington 196,000 27 212,200 27 226.400 32 74.500 32 100.500 32
95. Baton Rouge 194,300 .26 211.800 27 198.700 .28 75.500 32 106.500 33
96. Huntswille-Decatur-Florence 191,000 26 208.600 27 189.000 .26 65,300 28 92.400 29
97. Austin, Tex. 190.700 .26 212,100 27 201,100 .28 55.400 24 81,700 .26
98. Fi.Wayne 189.200 26 202,400 26 184,000 26 64,900 28 90,100 28
99. Columbia, S.C. 188.800 26 217.900 .28 214,100 .30 74.400 32 105.200 33
100. Rockford 180.900 24 186.900 24 171.900 24 60.300 .26 82,700 26
Markets 91-100 1,932,500 2.61% 2,087,900 2.65% 1,992,400 2,78% 672,800 2.87% 928,200 2.92%
Cumulative Total 63,538,200 85.98% 67,717,400 86.08% 61,372,700 85.53% 19,925,200 85.04% 27,073,100 85.04%
101. Fargo 180.600 24% 189.800 24% 192,500 27% 63.300 27% 77.700 24%
102. Waco-Temple 179,700 24 176,000 22 215,600 30 51,000 22 81,700 26
103. Colorado Springs-Pueblo 179,600 24 175.600 22 182.800 .25 57.500 25 87.800 .28
104. Madison 175,200 .24 185.100 24 175.200 24 55.000 23 . 70.900 22
105. El Paso 172,500 .23 183.200 23 185,100 .26 70,700 30 117.700 37
106. Monroe-Ei Dorado . 170,800 .23 186.300 24 162.600 .23 63.500 27 84,200 .26
107. Duluth-Superior 165.400 22 165.700 21 161.600 .23 57.400 .24 65,000 .20
108. Augusta 160.500 22 181,200 23 166.600 23 62.500 27 85,300 27
109. Terre Haute 160.200 22 170.200 22 150,200 21 46,600 20 59,300 19
110. Wichita Falls-Lawion 160,000 22 163.900 20 162,800 23 47,700 .20 65,300 21
Markets 101-110 1,704,600 231% 1,777,000 2.26% 1,755,100 2.45% 575,200 2.45% 794,900 2.50%
Cumulative Total 65,242,800 88.28% 69,494,400 88.34% 63,127,800 87.98% 20,500,400 87.49% 27,868,000 87.53%
111, Wheeling-Steubenville . 156.800 2% 171,500 22% 154,900 22% 48.300 21% 64,200 20%
112. Salinas-Monterey 154,100 21 162.300 21 167.600 .23 46,800 20 64.500 .20
113, Joplin-Pittsburg 153.400 21 157.800 20 . 137700 19 40.800 A7 52.200 16
114. Savannah 152,200 21 164.900 21 171.700 24 56.100 24 79.200 25
115, Lafayette, La. 151,500 21 167.300 21 151,100 21 63.000 27 87.200 27
116. S. Barbara-S. Maria-San Luis Obispo 150.800 .20 153.900 20 156,900 22 42,100 18 53.400 A7
17. Amarillo 150,100 .20 155,200 .20 146.000 20 50,000 21 66.800 21
118. Traverse City-Cadillac 149,300 20 156.900 20 150.700 21 51,000 22 67.900 21
119. Montgomery 147,700 20 165.400 21 141,300 20 52,000 22 72,800 23
120. Beaumont-Port Arthur 146,900 .20 151.100 19 139.000 19 50,300 21 63.800 20
Markets 111-120 1,512,900 2.05% 1,606,300 2.04% 1,516,900 2.11% 500,400 2.14% 672,000 211%
Cumulative Total 66,755,700 90.33% 71,100,700 90.38% 64,644,700 90.09% 21,000,800 89.63% 28,540,000 89.65%
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ADI TV Households ADI Women ADI Men ADI Teen-Agers ADI Children

121. Columbus. Ga. 146.300 20% 167.500 21% 151,400 21% 52.400 22% 73.200 23%
122. Binghamton 145,000 .20 153.500 20 137.900 9 47.900 20 65.100 .20
123. Sioux City 144,900 20 155.100 20 141,100 20 51.000 22 61.100 19
124. Cnarleston, S.C. 144,200 20 151.700 19 163.100 .23 57.900 .25 84,700 .27
125. Lubbock 143.000 19 150.800 19 142,600 20 49.300 21 69.500 22
126. La Crosse-Eau Claie 140.000 19 155.000 20 145,200 20 48,800 21 59.300 19
127. Yakina 139.000 19 140,500 18 133.800 19 47.500 20 59.700 19
128. Eugene 136.200 18 135.200 A7 132.000 18 42,500 18 56.200 18
129. Wilmington 135.300 18 142,800 18 130.500 18 49.400 21 70.800 22
130. Wausau-Rhinelander 134,100 18 144.000 18 138.200 19 50.300 21 62.400 .20
Markets 121-130 1,408,000 1.91% 1,496,100 1.90% 1,415800 1.97% 497,000 2.12% 662,000 2.08%
Cumulative Total 68,163,700 92.24% 72,596,800 92.29% 66,060,500 92.06% 21,497,800 91.75% 29,202,000 91.72%

131. Topeka 134.000 18% 141,300 18% 142,000 20% 37.300 16% 54,300 7%
132. Bluelieid-Beckley-Oak Hill 133.500 18 146.400 19 130.000 18 46.200 20 61.400 19
133. Corpus Christi 133.000 18 144,800 18 138.800 A9 53.200 23 77,600 24
134. Rochester-Mason City-Austin 132.800 18 141,300 18 126.900 18 46.000 .20 56,100 18
135. Ene 132,600 18 148,600 19 131800 18 44.600 19 61,500 19
136. Columbus-Tupelo 131,100 18 142.300 18 129,000 18 45.600 19 64.300 .20
137. Las Vegas 129.900 18 121.300 15 126.500 18 40900 A7 59.900 19
138. McAllen-Brownsville 126.500 a7 149.500 19 127100 18 62.700 27 97.600 31
139. Columbia-Jetterson City 125.300 17 136.400 17 127.700 18 36.400 16 46,800 15
140. Tallahassee 124.200 17 139.400 18 124,700 17 42,000 18 60.400 19
Markets 131-140 1,302,900 1.76% 1,411,300 1.79% 1,304,600 1.82% 454,900 1.94% 639,900 2.01%
Cumulative Total 69,466,600 94.00% 74,008,100 94.08% 67,365,100 93.88% 21,952,700 93.69% 29,841,900 93.73%

141. Bosse 122.800 A7% 125600 16% 120,700 A7% 39.800 17% 56.200 18%
142. F1. Myers 120800 16 118.800 a5 109.800 15 25.900 BA 37.700 a2
143. Minot-Bismarck-Dickinson 118,900 a6 127.900 16 127.900 18 49,500 21 59.200 19
144. Quincy-Hannibal 117,900 186 126,100 16 113,600 16 33.400 .14 42.200 13
145. Chico-Redding 114,500 15 111,600 a4 105,600 15 33100 14 40,700 13
146. Bangor 112,800 RE 121,700 5 114,400 16 37.300 "6 49.800 16
147. Macon 112,000 15 127.200 16 111.300 16 41,800 18 58.600 18
148 Reno 111.500 a5 106,000 a3 107.600 15 33.600 14 41.300 13
149. Odessa-Midland 110.300 15 115400 A5 109.100 15 43.100 a8 55.900 8
150. Albany, Ga. 106.100 14 116.900 A5 103.900 14 39.300 a7 . 58.400 18
Markets 141-150 1,147,600 1.55% 1,197,200 1.52% 1,123,900 1.57% 376,800 1.61% 500,000 1.57%
Cumulative Total 70,614,200 95.55% 75,205,300 95.60% 68,489,000 95.45% 22,329,500 95.30% 30,341,900 95.31%

151, Utca 102.400 4% 110,400 4% 98.800 4% 32,500 4% 42,700 13%
152, Alexandna, Minn. 100.300 14 103.200 A3 99.500 14 35,500 15 39.500 12
153. Missoula-Butte 99.600 A3 99.800 a3 99.700 14 31,800 14 40,500 13
154, Bakerstield 99.000 a3 104,100 A3 99,600 44 35,900 15 48.000 A5
155. Abilene-Sweetwaler 97.100 13 102.800 a3 91.000 A3 26.800 1 34.400 A1
156. Medford 96.900 A3 92.400 12 90,500 a3 27.800 12 36.800 12
157. Dothan 90.900 a2 98,000 12 88.600 12 30.700 a3 42,500 A3
158. Tyler 89.400 - 12 97.600 12 88.200 12 26.400 R 37.100 a2
159, Florence, S.C. 83.900 S\ 95.500 12 81.900 1 35.100 A5 47,100 15
160. Elmua 81.300 n 86,500 gl 77.100 " 27.800 12 36.700 12
Markets 151-160 940,800 1.27% 990,300 1.26% 914,900 1.28% 310,300 1.32% 405,300 1.27%
Cumulative Total 71,555,000 96.83% 76,195,600 96.86% 69,403,900 96.72% 22,639,800 96.62% 30,747,200 96.58%

161. Bilings 79.600 A% 78,500 10% 74,900 10% 26.300 A% 32600 10%
162. FI. Smith 79.400 a1 82.500 10 73.900 10 24,400 10 33.800 KR
163. Idano Falls-Pocalello 78.200 AR 81.800 10 80.900 n 32,200 14 46,100 14
164. Waterlown-Carthage 76,700 10 82.600 A 76.400 RA 29.000 12 38.200 a2
165. Clarksburg-Weston 74,900 .10 82.200 10 73.800 10 21.500 09 30.800 10
166. Rapid City 74,700 10 75,900 10 77.800 BRI 26,300 ol 37.600 12
167. Laurel-Hattiesburg 73.000 10 80.700 30 71.400 10 26.300 oL 36,600 M
168. Sahsbury 69.900 09 74.000 09 65.100 09 21.500 09 27.600 09
168. Mendian 68.100 09 73.800 09 65.200 09 24.100 10 34.200 1
170. Anchorage 64.600 09 61.500 08 72,400 10 25.800 " 39.100 12
Markets 161-170 739,100 1.00% 773,500 .98% 731,800 1.02% 257,400 1.10% 356,600 1.12%
Cumulative Total 72,294,100 97.83% 76,969,100 97.84% 70,135,700 97.74% 22,897,200 97.72% 31,103,800 97.70%

171. Alexandna, La. 64,400 09% 71.800 09% 76.500 A% 24,800 1% 33.100 0%
172, Jonesboro 63.400 09 65.400 08 59.000 08 18,200 08 23.500 07
173. Lake Charies 62.700 08 66.100 .08 61,100 09 24,100 10 32.700 10
174, Ardmore-Ada 62.600 08 63.800 08 56.900 08 17.200 07 22300 07
175, Greal Falls 59.600 08 58.200 .07 59.300 08 21.300 09 27.400 09
176. Cneyenne 55.000 07 54.200 07 53.600 07 17.500 07 23.600 07
177. Gainesville 53.300 07 56.100 07 57.800 .08 15.100 06 21,800 07
178. Marquette 51.200 07 51.700 07 57.300 08 16.000 07 21,300 07
179. Panama City 51.200 07 54.500 07 49,800 07 17,700 08 23.300 .07
180.  Casper-Riverion 51,200 07 50.700 .06 49.800 07 18.200 08 23.500 07
Markets 171-180 574,600 78% 594,500 .76% 581,100 B81% 190,100 B1% 252,500 79%
Cumulative Total 72,868,700 98.60% 77,563,600 98.60% 70,716,800 98.55% 23,087,300 98.53% 31,356,300 98.49%

181 St Joseph 50.100 07% 53.500 07% 46.200 06% 13.400 .06% 17.400 05%
182. Roswell 50.000 07 51.800 07 47.800 07 18.800 08 23.000 07
183. Biloxi-Gulfport-Pascagoula 49,000 07 47.800 06 60.500 08 16.100 07 27.600 09
184. El Centro-Yuma 48,800 07 48.400 06 49,900 07 18,600 08 26,700 08
185. Eureka 48,500 07 46.100 206 47.200 07 14.800 06 18.900 .06
186. Mankalo 45900 06 50,100 06 46,300 .06 15.000 06 17,700 .06
187. Palm Spnngs 45,200 06 45.000 06 41,800 06 12,700 05 17.500 05
188. Grand Junction 42,700 06 41,600 05 39.400 05 13.100 08 16.400 05
189. Tuscaloosa 39.500 05 48.400 06 45.500 06 12,700 05 18,000 06
190. Jackson, Tenn. 38,600 05 42.300 05 37.100 05 12,000 05 16,300 05
Markets 181-180 458,300 .62% 475,000 60% 461,700 64% 147,200 .83% 199,500 83%
Cumulative Total 73,327,000 99.22% 78,038,600 99.20% 71,178,500 99.20% 23,234,500 99.16% 31,555,800 99.12%

\
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ADI TV Households ADI Women ADI Men ADI Teen-Agers ADI Children

191, Anniston 37.800 .05% 42,600 05% 39.800 06% 11,700 05% 16,500 .05%
192. Greenwood-Greenville 36.000 05 41,300 05 36.000 05 16,500 07 24,200 08
193. Lafayette, Ind. 35,600 05 40,000 05 43,000 08 9,200 04 14700 05
194. Lima 35,100 05 37.500 05 34.300 05 12,000 05 16.500 05
195. Twin Falls 34,700 05 34,400 04 32.400 05 12,000 05 15.700 05
196. San Angelo 32,600 04 33,000 04 31.200 04 9.300 04 13.300 04
197. Bellingham 32.300 04 33.800 04 31.800 04 9,100 04 11,800 04
198. Bowling Green 31,800 04 35,700 .05 33.800 05 8,900 04 13.500 04
199. Harnsonburg 31.800 04 39.000 05 33,200 05 10.000 04 12.700 04
200. Parkersburg 30.100 04 32900 04 28.900 04 8.700 .04 13.400 04

Markets 191-200 337,900 .46% 370,200 AT7% 344,400 48% 107,400 .46% 152,300 .48%

Cumulative Total 73,664,900 99.68% 78,408,800 99.68% 71,522,900 99.68% 23,341,900 99.62% 31,708,100 99.60%
201. Presque Isle 28.700 04% 31,600 04% 30.800 04% 12,800 05% 16.300 05%
202. Ottumwa-Kirksville 27.800 04 29.700 04 27,700 04 6.900 03 9.300 03
203. Zanesville 27,700 04 30.300 04 26.000 04 8.700 04 12300 04
204. Laredo 25,400 03 30.300 04 23.400 03 11,700 05 20.400 06
205. Farmington 21,000 03 21.300 03 19,600 03 9.500 04 14.200 04
206. Victoria 19.100 03 21.400 03 19,300 03 7.900 03 10.200 03
207. Fiagstatf 18.500 .03 21,100 .03 20.800 03 7.300 03 12,600 04
208. Seima 17,300 02 18.800 .02 16,100 02 6.700 03 10.300 03
209. North Platte 14.400 02 14.200 .02 13100 02 4700 02 6.300 02
210. Helena 14,000 .02 13.800 .02 12.600 .02 4,500 02 5700 02

Markets 201-210 213,900 .29% 232,600 .30% 209,400 29% 80,700 .34% 117,600 37%

Cumulative Tota) 73,878,800 99.97% 78,641,400 99.97% 71,732,300 99.97% 23,422,600 99.96% 31,825,700 ?9.97%
211, Alpena 13.700 02% 14,100 02% 13,400 02% 5,300 02% 7.000 02%
212. Miles City-Glendive 8.600 01 8.900 01 8,500 01 3,300 o 3.900 01

Markets 211-212 22,300 03% 23,000 03% 21,900 03% 8,600 .04% 10,900 .03%

Cumulative Total 73,901,100 100.00% 78,664,400 100.00% 71,754,200 100.00% 23,431,200 100.00% 31,836,600 100.00%

T . e i L3 o R R A e e AT S|
TV Markets by Nielsen Marketing Research Territory

(Boston, Hartford and Providence) contain more than 80% of the New

Nielsen Marketing Research territory groupings are another standard
way of reporting sales data. The following table ranks TV markets within
each Nielsen Territory. This provides a yardstick for determining the
number of spot markets needed to achieve a given coverage of a territo-
ry. For example, it the national media are not delivering 'sufficient adver-
tising weight in New England, the planner will find that three TV markets

England territory households. Or, he can use the table to get a better
idea of how and what TV markets are needed to cover all of New Eng- -
land. Data is from a special Nielsen Station index tabulation based on a

September 1978 estimate.
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% %
Tv % Total Tv % Total
Designated Market Area Households  Territory u.s. Rank Designated Market Area Households Territory u.s. Rank
New England Columbus, Ohio 521.250 48 .700 .34
Boston —Manchester—Worcester 1.829.250 46.4 2.455 6  Grand Rapids—Kalamazoo—Battle Creek 477.440 43 641 40
Hartford & New Haven 683,070 17.4 916 22 Louiswville 471,740 43 633 41
Providence 569,500 144 765 31 Dayton 439,870 40 590 46
Portland —Poland Spring 279.090 71 374 77 Charleston—Huntington 424810 38 571 51
Springfield— Holyoke 224,160 57 301 87 Flint—Saginaw— Bay City 401,620 37 539 53
Burlington— Plattsburgh 207.290 53 278 92 Toledo 385510 35 517 58
Bangor 115,600 29 156 146 South Bend —Elkhart 273.090 25 367 78
Presque Isle 29.7110 8 .040 195 Youngstown 215,160 20 .288 88
Lexington 213220 19 .287 90
Total 3.937.670 100.0 5.285 Evansville 208,270 19 279 91
Lansing 198.290 18 .266 96
5 Ft. Wayne 191,760 18 .258 100
Metropolitan New York Wheeling — Steubenville 172,680 1.6 231 105
New York 6.428.140 1000 8.627 1 Terre Haute 162,990 15 219 11
Traverse City~ Cadillac 143740 13 193 126
Total 6.428.140 1000 8627 Beckley — Bluefield—Oak Hill 135410 1.2 182 133
Erie 134,960 1.3 181 134
Clarksburg—Weston 71,590 6 .096 164
::‘I'dd'. M_Iantlc Marquette 54,700 5 073 179
hiladelphia 2.385.330 299 3202 4 parkersburg 50.230 5 068 182
Washington, D.C.— Hagerstown 1,362.980 17.2 1829 8 ima 35,780 3 048 193
Baltimore 796.900 100 1070 19 Zanesville 28180 3 ‘038 197
Bifalo 630.680 79 846 28 pipena 10.820 3 014 200
Wilkes Barre — Scranton 454.390 5.7 810 43 . ’ ’
Albany—Schenectady — Troy 445930 56 598 44 "
Harrisburg— Lancaster—Lebanon— York 444,940 56 598 45 Total LSRRI IO S
Syracuse —Elmira 437.180 55 586 48
Rochester 326.870 4.1 439 66 Metropolitan Chicago
Johnstown—Altoona 282,230 35 379 76 Chicago 2,812,410 100.0 3775 3
Binghamton 157,190 20 211 s T
Utica 98.390 13 132 155 Total 2812410 1000 3775
Salisbury 70.680 8 095 165
Watertown 63.950 9 086 170
West-Central
Total 7957.640 100.0 10681 St Louis 964,680 9.4 1.2985 13
Minneapolis — St. Paul 951,710 94 1.277 14
Denver 689.320 6.7 925 21
East-Central Milwaukee 644,990 6.4 866 26
Detroit 1.602.020 146 2.150 7 Kansas City 643,700 63 864 27
Cleveland— Akron 1.333.600 12.2 1.790 9 Wichita —Hutchinson 385610 38 517 57
Pittsburgh 1,139.420 10.4 1529 10 Omaha 328,500 32 441 65
Indianapolis— Lafayette 792.050 72 1.063 20 Green Bay 323.000 32 434 67
Cincinnati 652,140 6.0 875 25 Des Moines —Ames 320.200 3.1 430 68
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% %
Tv % Total TV % Total
- Designated Market Area Households  Territory u.s. Rank Designated Market Area Households  Territory u.s. Rank
Davenport—Rock Island—Moline 303.230 30 407 70 Gainesville 53,210 4 072 181
Cedar Rapids —Waterloo— Dubuque 292,020 29 392 72 Biloxi — Gulfport 48580 4 085 186
Champaign— Springfield - Decatur 291,570 28 391 73 Greenwood 41,500 3 056 190
Paducah—Cape Girardeau— Harrisburg 287.290 28 385 75 Jackson, Tenn. 38,550 3 051 192
Lincoln—Haslings — Kearney 239.800 24 322 83 Harnisonburg 28,470 3 039 196
Spnngfield, Mo. 237.240 23 319 85
Peoria 214,240 2.1 287 89 Total 12590.100 1000 16.899
Sioux Falls (Mitchell} 200610 20 270 94
Fargo—Valley City 198,010 19 265 97 Southwest
ﬁg'c‘mfg R :?:ﬁ;g e :g; Dalias-Ft. Worth 1.120,670 146 1504 11
Madison 170,390 17 228 107 Houston 1001720 131 134 12
Duluth— Superior 166.700 16 224 108 NewOrteans 518070 68 695 36
Joplin—Pittsburg 154,880 16 208 117 °"'”‘°'§°,°"Y 483350 6.3 649 38
La Crosse—Eau Clairg 154,830 15 208 118 S8 Anlonio 438050 57 Ses 47
Sioux City - 148,330 14 g9 122 Tusa 395830 52 531 55
Mason City—Austin— Rochester 139,620 14 187 128 Shreveport 379,090 50 509 59
Columbia— Jefferson City 137,580 14 185 131 Little Rock —Pine Bl}atl 378,750 49 509 60
Ouincy~Hannibal — Keokuk 125.930 12 169 138 Albuquerque — Farmington 287,680 38 .386 74
Minot — Bismarck — Dickinson 122,690 12 165 143  Baton Rouge 196.380 25 263 98
Wausau —Rhinelander 122,270 12 164 144  Waco—Temple 182610 24 245 102
Topeka 113920 11 183 147 ElPaso 180410 24 242 103
Alexandria, Minn. 89.740 9 a20 15p Auste RI8.530 2R < [
Rapia Cily 88,440 P 19 157 Amarillo 162,730 22 218 112
Greal Falls 65,640 6 088 166 Monroe—El Dorado 161.560 2127 13
Billings 65.620 7 088 167 Wichita Falls—Lawton 157.830 20 212 114
St. Joseph 63,000 6 084 173 |laetela 153710 20 206 120
Mankalo 59.880 6 081 175  Beaumont—Port Arthur 147.350 20 .198 123
Butte 59.370 5 079 176  Lubbock . 137.860 1.8 185 130
Cheyenne — Scotts Bluff—Sterling 57.770 s o8 17y Corpus Christ 133590 7o 219 135
Missoula 53,990 5 072 180 Hatlingen—Weslaco 124,310 16 167 140
Ottumwa —Kirksville 43.350 5 059 187  Odessa—Midland —Monahans 110,790 1.5 149 149
Casper—Riverton 43270 4 058 188 Abilene—Sweetwaler 100,330 1.3 134 152
Grand Junction—Montrose 43.220 4 .058 189 ?‘ Smith 79570 10 107 160
North Platie 18,160 2 024 199 e o190 OB 02|
Glendive 5510 4 007 201 Alexandriala. 2350 S L
Jonesboro 63.490 8 085 171
Total 10.186.,160 1000 13671 Lake Charles 63,180 8 085 172
Ada—Ardmore 62,630 9 084 174
Roswelt 50,170 8 067 184
Southeast San Angelo 30610 4 041 194
Miami—Ft. Lauderdale 947660 .75 1272 15 Laredo 25610 4 034 198
Allanta 893.150 71 1.199 17
Tampa—S1. Pelersburg— Sarasota 879.970 7.0 1.181 18 Total 7648010 1000 10264
Nashville — Bowling Green 611,630 48 821 30
= DO A2 T T cremerton g
o 513:660 4:1 :690 37 Los Angeles—Palm Springs 3.982,050 100.0 5.345 2
Birmingham — Anniston 505,950 40 879 38
Orlando—Daytona Beach 470010 37 631 42 et ety iLR2) D
Norfolk — Portsmith — Newport News 433.600 35 582 50
Raleigh— Durham 414,200 32 556 52 Remaining Pacific
High Point— Wi Salem 399.590 32 536 54 San Francisco— Oakand 1,853,060 23.1 2.487 5
Richmond —Cha 392,020 3.1 526 56 Sealtle—Tacoma 906.230 1.2 1216 16
Knoxville 361.150 29 485 61 Portiand. Ore. 682,960 86 917 23
Mobile —Pensacola 336.920 27 452 62 Sacramento— Stockton 679,130 84 912 24
Jacksonville 329,210 26 442 63 San Diego 627.720 79 842 29
Roanoke —Lynchburg 328.760 26 441 64 Phoenix —Flagstati 558.700 69 750 32
Chattanooga 266,140 21 357 79 Salt Lake City 433,640 5.4 582 49
Jackson, Miss. 247470 20 332 81 Fresno (Visalia) 316,680 40 425 69
West Palm Beach—Ft. Pierce 244910 19 329 82 Spokane 293.240 36 394 7
Tri-Cities; Tenn.-va. 239,240 19 321 84 Yucson {Nogales) 198.300 25 266 95
Greenville - New Bern —Washington 230.790 19 310 86 Monterey - Salinas 156,510 20 210 116
Huntsville — Decatur—Florence 202.450 16 272 93 Santa Barbara— Santa Maria 154,320 1.9 207 19
Columbia. S.C. 193.140 15 259 99 Eugene 140.150 1.7 188 127
Augusta 166.330 1.3 223 109 Yakima 139.490 18 187 129
Montgomery 165,560 13 222 110 Las Vegas 130,100 16 75 137
Columbus, Ga. 151.590 12 204 121 Boise 123,220 15 165 142
Charleston, S.C. 146,400 1.2 196 124 Chico-Redding 111,430 14 150 148
Savannah 145510 12 196 125 Bakerstield 103.950 1.3 139 151
Wilmington 136,780 1.1 183 132 Reno 99,650 1.2 134 153
Columbus — Tupelo 132110 10 a78 136 Medford—Klamath Falls 99.320 13 133 154
Tallahassee — Thomasville 124710 10 167 139 Idaho Falls —Pocatello 73.600 9 .099 162
Macon 123250 1.0 165 141 Yuma—El Centro 50,220 ) 068 183
Ft. Myers 120.400 9 162 145 Eureka 49470 6 - 066 185
Albany, Ga. 107.270 9 144 150  “Twin Falls 40,630 6 055 191
Fiorence. S.C. 85,420 7 15 158
Dothan 84,980 6 14 159 Total 8021.720 1000 10.767
Hattiesburg — Laurel 73010 6 .098 163
Meridian ) 64.630 5 086 169 i
Panama City 57.260 5 077 178 Continental U.S. Total 74,506,300 1000

e
How Network Delivery Varies by Market

National advertisers use spot television to increase network advertis-
ing weight in specific markets to achieve a predetermined level. These
market goals are derived from the advertising budget and the market’s
share of the brand's projected sales. Thus, a spot schedule is usually
indicated where a market has an unusually high brand-sales potential,
or where the network weight delivered for the brand is below the na-

tional average used in planning, or both.

The first factor. market brand potential, varies by product and is
difficult to generalize. The second factor, local-market network au-
diences, must be generalized because planning is based upon next
season's anticipated network performance. The prevalence of network
“package” buys, which tend to deliver average audience levels, sup-
ports the use of average data.

The following tabulation, chosen especially for the BROADCASTING
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Yearbook, shows Arbitron Television's Areas of Dominant Influence cates whether the network commitment will perform above or below

(ADI) in terms of percent of the total number of U.S. TV households. the national plan average in that market.
Also given, in like percentage terms, are the network audiences in The figures are based on Arbitron Television's May 1978 Network
each ADI market during prime-time hours. It is this market audience Program Group Analysis.

‘figure, when compared to the market's share of population, that indi-

ADITV AD!.
Houxeholdx ADITY of US. TV —ABC- —CBS— —~NBC-
Rank Market Households Households “wof US. Index “wof US. Index nof US. Index
1. New York 6,524,300 8.90 884 99 8.44 95 866 97
2. Los Angeles 3.806.000 5.19 5.1 98 3.58 . 69 a1 81
3. Chicago 2,851,700 389 4.8 107 375 96 351 90
4. Philadelphia 2.384.100 325 3.65 12 3.1 96 283 87
5. Boston 1,765,300 241 213 88 208 86 213 88
6. San Francisco 1,729,300 2.36 2.06 87 154 65 191 81
7. Detrott 1,597,100 218 228 105 231 106 201 92
8. Washington, D.C. 1,344,000 183 1.64 90 1.72 94 162 89
9. Cleveland 1,298,600 1.77 216 122 1.54 87 200 13
10. Pittsburgh . 1.129.900 1.54 1.89 123 165 107 167 108
Markets 1-10 24,430,300 33.33 33.93 102 29.73 89 30.53 92
Cumulative Total 24,430,300 33.33 33.93 102 29.73 89 30.53 92
11. Dallas-Ft. Worth 1,087,100 1.48 1.57 106 1.48 100 1.31 89
12. St Louis 965.200 1.32 1.23 93 1.39 105 1.35 102
13. Houston 958.400 1.31 1.31 100 1.28 98 1.44 10
14. Minneapolis-St. Paul 949,700 1.30 108 83 1.10 85 1.07 82
15. Miami 929.500 127 1.10 87 1.08 85 120 94
16. Atlanta 893.500 122 1.02 84 1.00 82 145 19
17. Tampa-St. Petersburg 865,900 118 82 69 140 19 1.46 124
18. Seallle-Tacoma 863.100 118 123 104 73 62 1.06 90
19. Baltimore 791.300 1.08 118 109 1.01 94 107 99
20. Indianapolis 758.600 1.03 1.07 104 1.04 101 106 103
Markets 11-20 9,062,300 12.36 11.81 24 11.51 93 12.48 101
Cumulative Total 33,492,600 45.869 45.54 100 41.23 90 42,99 94
21. Denver 666.000 91 92 101 82 90 90 99
22, Hartford-New Haven 664.200 91 88 97 76 84 60 66
23. Sacramento-Stocklon 649.700 89 98 110 81 91 84 94
24. Portland, Ore. 649.200 89 85 96 85 96 86 97
25. Cincinnati 648.300 88 92 105 1.07 122 n 81
25. Milwaukee 648.300 88 88 100 83 94 78 89
27. Kansas City 630.600 86 92 107 79 92 15 87
28. Buffalo 615.400 84 90 107 81 96 7 85
29. Providence 597.400 81 90 m 77 95 90 11
30. San Diego 594.200 81 14 91 n 88 57 70
Markets 21-30 6,363,300 8.68 8.89 102 8.22 95 7.62 88
Cumulative Total 39,855.900 54.37 54.43 100 49.45 91 50.62 93
31. Nashville §79.500 79 83 105 .89 13 83 105
32. Columbus, Ohio 548.200 75 n 95 82 109 49 65
33. Charlotte 542,000 .74 57 77 94 127 80 108
34. Phoenix 537.400 73 65 89 65 89 74 101
35. Memphis 525,800 72 84 17 94 131 73 101
36. New Orleans 504.000 .69 n 103 102 148 68 99
37. Greenville-Spartanburg-Asheville 495,100 68 65 96 78 15 88 129
38. Grand Rapids-Kalamazoo-Batile Creek 487,100 66 64 97 63 95 .70 106
39. Oklahoma City 471,700 64 69 108 59 92 66 103
40. Orlando-Daytona Beach 459,600 63 61 97 73 116 74 "7
Markets 31-40 5,150.400 7.03 6.90 98 7.98 114 7.23 103
Cumulative Total 45,006,300 61.39 61.33 100 57.43 94 57.85 94
41. Albany-Schenectady-Troy 445,300 61 63 103 50 82 67 110
42. Wilkes Barre-Scranton 440,300 60 76 127 62 103 66 110
43, Charleston-Huntington 436.100 .59 60 102 62 105 .65 110
44. Salt Lake City 435.800 59° 63 107 57 97 51 86
45. Louisville - 431,900 59 54 92 68 115 68 15
46. Norlolk-Portsmith-Newport-Hampton 424,000 58 64 10 79 136 .58 100
47. San Antonio 421900 58 60 103 .58 100 59 102
48. Birmingham 421.800 58 74 128 40 69 59 102
49. Dayton 414,500 57 54 95 66 16 60 105
50. Harrisburg-York-Lancaster-Lebanon 409,000 56 52 93 55 98 65 116
Markets 41-50 4,280,600 5.84 6.19 108 5.96 102 6.20 1068
Cumulative Total 49.286.900 687.23 87.52 100 83.39 94 64.05 95
51. Raieigh-Durham 405.500 55 64 116 77 140 37 67
52. Flint-Saginaw-Bay City 403,500 55 57 104 a7 85 50 91
53. Greensboro-Winston Salem-High Pont 400,200 55 53 96 7 129 59 107
54. Toledo ) 389,600 53 55 104 56 106 62 n7
§5. Litlle Rock . 382.200 . 52 67 129 59 13 45 87
56. Wichita-Hulchinson 381.400 .52 53 102 48 92 51 98
57. Tulsa 381.200 52 62 19 53 102 53 102
58. Richmond 369.500 50 A7 94 61 122 52 104
59. Shreveport-Texarkana 368.300 50 64 128 59 18 A7 94
60. Knoxville 356,900 49 .30 61 62 127 73 149
Markets 51-60 3,838,300 5.24 5.52 105 5.91 113 5.30 101
Cumulative Total 53.125,200 72.47 73.04 101 69.31 96 69.34 96
61. Syracuse 339.200 46 42 91 45 98 57 124
62. Des Mones 335,000 .46 49 107 49 107 48 104
63. Mobile-Pensacola 328,500 45 62 138 62 138 .47 104
64. Jacksonvilie 325.400 A4 .33 75 68 155 53 120
65. Omaha 319,500 A4 53 120 51 16 43 98
66. Rochester, N.Y. 319.200 44 48 109 39 89 42 95
67. Green Bay 316,300 A3 .48 12 .49 114 48 12
68. Roanoke-Lynchburg 313,500 43 33 77 59 137 52 121

Broadcasting Yearbook 1979

www americanradiohistorv com


www.americanradiohistory.com

ADITV ADI %
Houxeholdx ADITYV of US. TV —-ABC— ~CBS~ —NBC~
Rank  Markel Houxeholdx Householdx “of US. Index wof US. Index wof US.  Index
69. Davenport-Rock Is-Moline 306.100 42 46 110 44 105 53 126
70. Fresno 301.400 41 .38 93 36 88 40 98
Markets 81-70 3,204,100 4.37 4.52 103 5.02 115 4.84 1M
Cumulative Total 56,329,300 76.84 77.56 101 74.33 97 74.18 97
n pringtietd-Decatur-Cl 281.500 38 32 84 44 116 51 134
72. Spokane 280.800 .38 A3 13 28 74 41 108
73. Cedar Rapids-Waterloo 278.700 .38 45 18 .38 100 A1 108
74. Portland-Poland Spring 274.800 37 28 76 32 86 42 114
75. Johnslown-Alloona 271.300 37 31 84 54 146 45 122
76. Soulh Bend-Elkhart 270.200 37 37 100 39 105 36 97
77. Paducan-Cape Grrardeau-Harnsburg 265.100 36 31 86 44 122 51 142
78. Youngstown 259.200 35 .40 14 43 123 43 123
79. Albuguerque 258,400 35 33 94 32 91 38 109
80. West Paim Beach 256.900 35 33 94 28 80 45 129
Markets 71-80 2,696,900 3.68 3.52 26 3.84 104 4.33 118
Cumulative Total 59,026,200 80.52 81.08 101 78.17 97 78.51 o8
81. Jackson. Miss. 249.200 .34 .30 88 A 121 43 126
82. Chattanooga 244300 33 32 97 39 18 A3 130
83. Brnistol-Kingsport-Johnson City 233700 32 19 59 A3 134 46 144
84. Springfield. Mo. 231.300 32 .23 72 39 122 50 156
85. Lincoln-Hastings-Kearney 228.600 31 .30 97 33 106 25 81
86. Springheld, Mass. 221,000 30 .35 17 24 80 .28 93
87. G New Bern Q 215,700 29 30 103 38 131 37 128
88. Lexington 212,400 29 .26 90 37 128 .26 90
89. Ft. Wayne 209.300 29 27 93 28 97 22 76
90. Peoria 207.800 .28 .29 104 .28 100 .32 14
Markets 81-90 2,253,300 3.07 2.81 92 3.50 114 3.53 115
Cumulative Total 61,279,500 83.59 83.89 100 81.67 28 82.04 98
91. Evansville 207,400 28 37 132 32 114 .28 100
92. Huntswille-Decatur-Florence 205,600 .28 .29 104 32 14 .26 93
93. Tucson 194,500 27 26 96 23 85 28 104
94. Lansing 193.600 26 19 73 29 12 .23 88
95. Sioux Falls-Mitchell 190.000 26 14 54 33 127 .26 100
96. Fargo 189.800 26 186 62 25 96 34 131
97. Columbia, S.C. 185.900 25 .23 92 29 116 .36 144
98. Aushin, Tex. 182.800 25 .20 80 28 112 22 88
99. Balon Rouge 182.500 25 34 136 32 128 23 92
100. Colorado Springs-Pueblo 179.900 25 .28 112 25 100 .23 92
Markets 91-100 1,912,000 2.61 2.46 04 2.89 11 2.70 103
Cumulative Total 63,191,500 86.20 86.35 100 84.56 28 84.74 98
101. Burlington-Plattsburgh 179.700 25 16 64 34 136 23 92
102. ElPaso 178.200 .24 23 96 18 75 22 92
103. Waco-Temple 177.900 24 31 129 40 167 .28 n7
104. Rocklord 170.400 23 26 13 21 91 20 87
105. Madison 167.900 .23 21 91 27 "7 20 87
106. Salinas-Monterey 166.300 .23 25 109 16 70 .22 96
107. Augusta 163.000 22 30 136 28 127 a3 59
108. Amarillo 162.200 22 29 132 22 100 25 114
109. Sioux City 159.100 22 .29 132 16 73 24 108
110. Wheeling-Steubenville 158500 22 19 86 28 127 36 164
Markets 101-110 1,683,200 2.30 2.48 108 2.50 109 2.32 101
Cumulative Total 64,874,700 88.50 88.83 100 87.06 98 87.06 28
111. Duluth-Superor 158,100 22 25 14 .28 127 .20 91
112, Terre Haute 158.000 22 16 73 .26 18 27 123
113. Monroe-El Dorado 157.600 21 22 105 44 210 14 67
114. Charleston. S.C. 154,300 21 24 114 .29 138 .26 124
115. Joplin-Piltsburg 152.300 21 25 119 a5 7 .28 133
116. Lalayelte. La. 149,900 .20 25 125 33 165 15 75
117. Columbus. Ga. 148.400 20 23 1s 25 125 A5 75
118. Wichita Falls-Lawton 145,600 20 22 110 25 125 24 120
119. Montgomery 145,000 20 a7 85 21 105 33 165
120. S. Barbara-S. Mana-San Luis Obispo 144,700 .20 14 70 n 55 10 50
Markets 111-120 1,513,800 2.07 211 102 2.56 124 211 102
Cumuiative Total 66,388,600 90.56 90.95 100 89.62 99 89.17 98
121. La Crosse-Eau Clawe 143800 .20 12 60 28 140 19 95
122. Binghamton 143,000 20 a2 60 .28 140 .20 100
123. Beaumont-Port Arthur 136.700 19 18 95 29 153 .23 121
124. Rochester-Mason City-Austin 135.500 18 .20 1M .20 m 14 78
125. Ene 134.500 18 519 106 a7 94 26 144
126. Wausau-Rhinelander 133.800 a8 19 106 27 150 18 100
127. Traverse City-Cadillac 132,900 18 15 83 21 17 20 11
128. Corpus Chnsti 132,200 18 a7 94 22 122 16 89
128. Eugene 132.200 18 19 106 09 50 24 133
130. Lubbock 132.000 18 16 89 21 17 20 11
Markets 121-130 1,356,600 1.85 1.66 20 2.23 121 2.00 108
Cumulative Total 67,745,200 92.41 92.61 100 91.85 29 91.17 o9
131. Yakima 130.400 18 .22 122 19 106 .20 m
132. Wilmington 130.300 a8 23 128 n 61 .28 156
133. Columbia-JeHerson City 129.800 18 A5 83 22 122 24 133
134. Bluetield-Beckley-Oak Hill 128.400 18 20 m A7 94 29 161
135. Topeka 126.800 a7 .08 47 19 112 16 94
136. Las Vegas 126.200 a7 a7 100 18 106 .20 118
137. Savannah 124,700 A7 A3 76 24 141 21 124
138. Quincy-Hannibal 123.800 a7 A2 n .24 141 27 159
139. Albany. Ga. 121100 A7 .08 47 a7 100 .30 176
140. Boise 120.200 16 14 88 a7 106 18 13
Markets 131-140 1,261,800 1.72 1.51 88 1.89 110 2.33 135
Cumulative Total 69,007,000 94.13 94.11 100 93.75 100 93.49 99
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ADI .

ADITV
Households ADITV of US. TV —ABC~- —CBS— —NBC—-
Rank Market Householdxs Householdx “wof US. Index ‘v of US. index “of US. Index
141. Macon 119.300 16 .09 56 .30 188 16 100
142. Columbus-Tupelo 118,700 16 12 75 07 44 33 206
143. McAllen-Brownsville 118,500 16 .21 13 A7 106 10 63
144, FL. Myers 117.000 16 12 75 19 19 .20 125
144, Minot-Bismarck-Dickinson 117.000 16 19 19 -20 125 .26 163
146. Bangor 112,200 15 RE 100 A7 13 16 107
147. Odessa-Midiand 106.000 14 RE 79 a7 121 16 114
148. Chico-Redding 103,900 4 16 114 14 100 a2 86
149. Utica 102,200 14 12 86 09 64 18 129
150. Missoula-Butte 101.800 .14 .18 136 a7 121 18 129
Markets 141-150 1,116,600 1.52 145 95 1.70 12 1.83 120
Cumulative Totai 70,123,600 95.66 95.56 100 95.44 100 95.32 100
151. Bakersfield 101.400 14 12 86 08 57 AL 107
152. Reno 100.500 14 14 100 A3 93 12 86
153. Tallahassee 100,200 14 09 64 23 164 A2 86
154. Abilene-Sweetwaler 98.400 a3 13 100 06 46 20 154
155. Medford 94,900 a3 21 162 a7 131 14 108
156. Dothan 90.200 12 10 83 19 158 12 100
157, Tyler 89,700 12 21 175 07 58 16 133
158. Florence. S.C. 82.400 n 08 73 a7 155 a2 109
159. Elmwa 80.700 RA 10 91 n 100 15 136
160. FL Smith 79.600 1 10 91 .08 73 14 127
Markets 151-160 918,000 1.25 1.29 103 1.30 104 1.42 114
Cumulative Total 71,041,600 96.91 96.85 100 96.75 100 96.74 100
161. Clarksburg-Weston 76.200 10 12 120 14 140 10 100
162. Alexandria, Minn. 75.700 10 1 110 05 50 21 210
163. Walertown-Carthage 74,400 10 04 40 A7 170 .08 80
164. |daho Falls-Pocatelio 73,000 .10 09 90 a1 110 12 120
165. Laurel-Hattiesburg 70.700 10 .08 80 06 60 20 200
166. Salisbury 70,100 10 08 90 16 160 .06 60
167. Billings 68.200 09 10 m 07 78 RA 122
168. Rapid City 66.500 09 09 100 a7 189 15 167
169. Alexandria, La. 66.100 09 04 44 10 m a7 189
170. Anchorage 64.200 .09 09 100 07 78 09 100
Markets 161-170 705,100 .96 .83 86 1.08 113 1.29 134
Cumulative Total 71,746,700 97.87 97.68 100 97.83 100 98.03 100
170. Mendian 64,200 08 03 33 19 211 07 78
172. Jonesboro 61.800 08 RE 188 06 75 05 63
173. Lake Charles 61.400 .08 07 88 08 100 14 175
174. Ardmore-Ada 59.900 08 .09 13 10 125 07 88
175. Greal Falls 58.200 08 n 138 07 88 .06 75
176. Cheyenne 56.200 .08 14 175 12 150 05 63
177. Marquette 53.500 .07 04 57 A2 171 07 100
178. Ganesville 51.500 07 08 114 06 86 .04 57
179. Panama City 50,600 07 R 157 06 86 09 129
180. EI Centro-Yuma 48,500 07 02 29 06 86 07 100
Markets 171-180 565,800 77 .83 108 92 19 73 95
Cumulative Total 72,312,500 98.64 98.51 100 98.75 100 98.76 100
181. Biloxi-Gulfport-Pascagoula 48,000 07 10 143 06 86 06 86
182. Roswell 47.400 06 05 83 06 100 06 100
183. St. Joseph 46.900 06 09 150 05 83 04 67
184. Eureka 46,400 06 08 133 06 100 03 50
185. Casper-Riverion 44,600 .06 09 150 086 100 .05 83
186. Paim Springs 42,600 086 .04 67 04 67
187. Twin Falls 41,500 06 .05 83 06 100 R 183
188. Mankato 41,300 .06 .04 67 08 133 04 67
189. Greenwood-Greenville 40.500 06 09 150 03 50 05 83
190. Jackson, Tenn. 39,200 05 .09 180 05 100 04 80
Markets 181-190 438,400 .60 A 118 .51 85 .51 85
Cumulative Total 72,750,800 99.24 99.22 100 99.27 100 99.27 100
191. Tuscaloosa 39.000 .05 .05 100 06 120 .04 80
192. Grand Junction 38.800 05 08 160 .10 200 U 220
193. Lima 36.200 05 .05 100 05 100 08 120
194. Latayette. Ind. 35.200 05 05 100 05 100 04 80
195. Anniston 35,100 05 05 100 04 80 04 80
196. Harrisonburg 34.300 . 05 07 140 03 60 03 60
197. Bellingham 32.500 04 03 75 02 50 02 50
198. Bowling Green 31.300 04 05 125 05 125 03 75
199. Parkersburg 30,400 04 04 100 04 100 05 125
200. Ottumwa-Kirksville 28,600 04 07 175 02 50 .03 75
Markets 191-200 341,400 47 .54 115 .43 91 44 94
Cumulative Total 73,092,300 99.71 99.76 100 99.70 100 99.72 100
201. Presque Isle 28.400 04 04 100 04 100 .02 50
202. San Angelo 28,200 04 .02 50 06 150 04 100
203. Zanesville 28.000 .04 03 75 04 100 05 125
204. Laredo 22,200 03 03 100 .03 100 02 67
205. Selma 21,100 03 .02 67 .04 133 03 100
206. Farmington 19,300 03 02 67 02 67 04 133
207. Flagstaff 18.100 02 02 100 .03 150 .03 150
208. North Platte 17,400 02 02 100 02 100 04 200
209. Helena 13500 02 02 100 .01 50 02 100
210. Alpena 10,600 01 01 100 02 200 01 100
Markets 201-210 206,800 .28 .23 82 .29 104 .28 100
Cumulative Total 73,299,100 99.99 99.99 100 99.99 100 99.99 100
211, Miles City-Glendive 7.900 o1 01 100 .01 100 01 100
Market 211 7,900 01 01 100 .01 100 .01 100
[of ive Total 73,307,000 100.00 100.00 100 100.00 100 100.00 100

Broadcasting Yearbook 1979

www americanradiohistorv com


www.americanradiohistory.com

Broadcastingz

Yearbook1979

Facllities of Television

Directory of Television Stations in the United States and Canada

Key to the Listings

Listed in this directory are all TV stations in the U.S., its territo-
ries and Canada. Information received as late as Dec. 1, 1978
has been included in the listings. The following is a sample list-
ing, with explanation of information keyed to' the boldface num-
bers.

WOF-TV— (1) ch 2,200 kw vis, 20 kw aur, ant
500t/3009. (CP: ant 750t/550g.) (2) Apnl 13,
1952, (3) Box 100, 99999. {909) 555-1000
TWX 909-999-9999. (4) Licensee: WOF
Bestg Co. (acq 7-20-69). (5) Ownership: See
Acme Stns, also Nwspr. m (6) CBS,NBC. Sp 2
hrs wkly. Rep: Jones; Tri-State. Wash atty:
Goltz & Stick. @ (7) Jud Jones, pres & gen
mgr; D. Spark. chief engr. @ (8) On 6 CATV's—
20.000 subs. On 10 trans. (9) Co-owned
WOF-AM-FM. m (10) Rates: $100; 83: 70

(1) Channel, power and antenna. WOF-TV operates with 200
kilowatts (effective radiated power) visual and 20 kilowatts aural.
Its antenna is 500 feet above average terrain and 300 feet above
the ground; it holds a construction permit for a height increase.
(2) Date station first went on air (regardless of subsequent
ownership changes).

(3) Address and zip code, telephone, Teletype Writer Exchange
number.

(4) Licensee name and date of acquisition (if not original
owner).

(5) Ownership. Acme Stations owns WOF-TV and several other
broadcast properties, all detailed in the Group Ownership directo-
ry in section A. The station additionally has print media connec-
tions, explained in the Newspaper directory (also in section A).
Principal stockholders are listed for independently owned sta-
tions.
(6) Network, foreign language, rep and Washington attorney.
The primary WOF-TV national affiliate is CBS, the secondary is
NBC. The station broadcasts two hours of Spanish a week. Sales
representatives are listed with national rep first, then regional.
(7) Personnel.
(8) Cable and translators. WOF-TV is carried on six cable TV
systems with a total of 20,000 subscribers, and on 10 rebroadcast-
ing translators.
(9) Co-owned radio. WOF-TV has the same licensee as WOF-
AM-FM.
(10) Advertising rates. The prices the station charges national
advertisers for a 30-second spot are shown for each of three day-
parts:

Prime time; early fringe; daytime

in that order. If a day-part is inapplicable a dash (—) replaces the
rate,

* An asterisk indicates noncommercial stations.

ADI. Immediately beneath every city heading is the ranked
market Area of Dominant Influence into which the city falls.
ADI details are presented in the preceding ADI Atlas.

See introductory pages of the Yearbook for other abbreviations
used in the listings.

Alabama |

Birmingham
ADI No. 50; see Birmingham market

WBMG—ch 42, 891 kw vis, 174 kw aur ant
1,1501/903g. Oct. 17, 1965, Box 6146, 35209. (205)
252-9821. TWX 810-733-4466. Licensee: Bir-
mingham TV Corp. (acq 7-17-73). Ownership: Roy H

Anniston

ADI No. 191; see Anniston market.

WHNA
TV&O

WHMA-TV—ch 40, 724 kw wi1s, 933 kw aur, ant
880t/243g. Oct. 26. 1969. Box 40, 36201. (205)
237-8651. Licensee: Anniston Bctsg Co. Ownership
H. Brandt Ayers, Elise Ayers Sanguinetti, each 40%, &
others. See Nwspr. @ CBS. Rep: Avery-Knodel. Wash
atty: Daly. Joyce, Borsari and George. @ Malcolm B
Street, pres; Harry Mabry, gen mgr: Bill Hagler, natl sls
mgr; Phil Cox. news dir, Jim Vice. reg sls mgr: Larry
Sharpton, prog dir; Mimi Butler, prom mgr; James A.
Hudson, chief engr. @ On 14 CATV's—33,112 subs
Co-owned: WHMA-AM-FM. @ Rates: $90: 55: 30.

WAPI-TV—ch 13. 302 kw vis, 248 kw aur, ant
1,130t/833g. May 1949. Box 10502, 35202. (205)
933-2720. TWX 810-733-4465. Licensee: Newhouse
Beslg Corp. Ownership: See Newhouse Stns, also
Nwspr. @ NBC. Rep: MMT Sales Inc. Wash atty: Dow,
Lohnes & Alberison. @ Donald D. Wear, VP & gen mgr;
Robert L. Williams, sis mgr; Everett H. Holle, prog dir;
James Chenoweth, prom mgr. Wendell Harris, news
dir; Paul D. Gross. chief engr. @ Co-owned: WAPI-AM
FM

*WBIQ—ch 10, 316 kw wvis, 25 kw aur ant
1,050t/795g. April 28, 1955 2101 Magnolia Ave.
35205. (205) 328-8756. Special interim authority: Ala.
ETV Commission. @ PBS. @ Execs: See *WAIO(TV)
Montgomery.

, _
Hgarn - Soldtsnasn, e
I

A HROKERS + CONSULTANTS
16235 \entura Boulevard. Suite 219
Iincino, California 91136
Arca Codee 213 9863208
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Park 100%. See Park Bcstg. @ CBS. Rep: Biair TV. @
Roy H. Park, pres; Hugh M. Smith, exec VP and gen
mgr; Charles Rountree. prog dir; Ray White, news dir;
Fred Vinson, chief engr. @ On 27 CATV's 70,000 subs.
On 1 trans. @ Rates: $225: 80: 35

WBRC-TV—ch 6, 100 kw vis, 20 kw aur, anl
1,1104795.2g. July 1, 1949, Box 6, 35201. (205)
322-4701. TXW 810-733-3650. Licensee: Taft Bcslg
Co. Ownership: See Taft Stns. @ ABC. Rep: Telerep
Wash alty: Koteen & Burt. @ Dudley Tait, pres; Nick
Bolton, VP & gen mgr; Richard S. Stephen, gen sis
mgr: Ann Bryant, prog dir; Janet Vanell, prom mgr; Jer-
ry Levin, news dir; Harry L. Lawson, chief engr. @ On 53
CATV's—109,649 subs.

Decatur

WAFF — Licensed to Huntsville. See Huntsville.

Demopolis
ADI No. 189; see Meridian, Miss. market

*WHQ—ch 41, 447 kw vis, 265 kw aur ant
1.082t/999g. Sept. 13, 1971.2101 Magnolia Ave., Bir-
mingham 35205. Special intenim authonty: Ala. ETV
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Ala‘bama, Alaska TV

Commission. ® PBS. ® Execs: See "WAIQ(TV)
Montgomery.

Dothan

ADI No. 157; see Dothan market.

WDHN—ch 18, 1,080.4 kw vis, 216 kw aur, ant
730t/796.2g. Aug. 7, 1970. Box 6237, 36302. (205)
794-2651. Licensee: Southeast Alabama Bcstg Inc.
Ownership: Sam Blumberg Jr, 13.17%; Jay B. Bragg.
13.04% ® ABC. Rep: Spot Time Ltd. Wash atty:
Morgan, Lewis & Bockius. ® Betts Slingluft Jr, pres;
Emery McCullough, gen mgr. Patsy Stone, Loren
White, prom mgr; Ruth McCullough, sls mgr; Richard
Blanton, chiet engr. @ On 27 CATV's—47,385 subs. @
Rates: $50; 35; 25.

WTVY—ch 4, 100 kw vis, 20 kw aur, ant
1,6701/1,909¢. Feb. 12, 1955. Box 1089, 36302. (205)
792-3195. TWX 810-744-3070. Licensee: WTVY Inc.
Ownership: Charles Woods 100%. See WTVY Stns. @
CBS. Rep: Meeker Wash atty: Miller, Schroeder &
Bankson. ® Charles Woods, pres & gen mgr; John
Gause, sls mgr; Jerry Vann, news dir; Judith Rue, prom
mgr; Charles Woods, film buyer; Ellis N. Anderson,
chief engr.® On 14 CATV's—46,796 subs. Co-owned:
WTVY-FM. @ Rates: $260; 210: 80.

e

Dozier
ADI1 No. 119; see Montgomery market

*WDIQ—ch 2, 100 kw vis, 10 kw aur, ant 695t/571g.
Aug. 8, 1956. 2101 Magnolia Ave, Birmingham,
35205. Licensee: Ala. ETV Commission. @ PBS. ®
Execs: See *WAIQ(TV) Montgomery,

Florence

ADi No. 96; see Huntsvilie-Decatur-Florence market
*WFIQ—-ch 36, 589 kw vis, 589 kw aur, ant
760t/538g. Aug. 16, 1967: 2101 Magnoha Ave., Vir-
mingham, 35205. Licensee: Ala. ETV Commission. ®
PBS. ® Execs: See *WAIQ(TV) Montgomery.

WOWL-TV—ch 15, 1410 kw vis, 170 kw aur, ant
730t/570g. Oct. 27, 1957. Box 2220, 35630. (205)
764-7711. Licensee: TV Muscle Shoals Inc. Owner-
ship: Richard B. Biddle, 76%; Frederick A. Biddle,
10%; Barbara.Biddle, 10%; Jack A. Worley 4%. ® NBC.
Rep: Savalli/Gates, Southern TV. @ Richard B. Biddle,
pres & natl sls mgr; Jack A. Worley, VP & film buyer;
Rick Goode, opns mgr; Rick Biddle, gen sis mgr; Dan-
ny Schmiddlecoffer, prod dir; Sidney Rurtland, prom
mgr; Travis Harrison, news dir; Larry Rohling, chief
engr. @ On 27 CATV's—49,000 subs. Co-owned:
WOWL(AM). @ Rates: $100; 65; 40.

Huntsville

ADI No. 96; see Huntsvllle-Decatur-Florence market

WAAY-TV—ch 31, 1255 kw vis, 125 kw aur, ant
1,790t/999g. Aug. 1, 1959. 1000 Monte Sano Blvd.
S.E. 35801. (205) 539-1783. Licensee: Rocket City
TV Inc. Ownership: M. Davidson Smith |1l.® ABC. Rep:
Young-VTM. Wash atty: Cohn & Marks. ® M. D. Smith
IV. pres & gen mgr; Daniel Whitsett, VP & sls mgr;
Cecil Rutfin, stn mgr; Tony Worley, prog dir; Robert
Gay, chief engr. @ On 26 CATV's—90,000 subs. Co-
owned: WAAY (AM).

WAFF—ch 48, 1, 790 kw vis, 360 kw aur ant
1,195t/818g. July 4, 1954, Box 2116, 35804. (205)
533-4848. TWX B810-726-2192. Licensee: American
Valley Corp. Ownership: American Family Corp. (acq
6/1/78). ®m NBC. Rep: Avery Knodel. Wash atty: Pier-
son, Ball and Dowd. m Walt McCroba, pres; Ken
Gerdes; gen mgr-film buyer; Ray Quinn, gen sis mgr;

Lee Brantley, stn mgr; Kim Bene, prom mgr; Paul Mc-
Caye, news dir; Lacy Worrell, chief engr. @ On 35
CATV's. m Rates: $200: 50; 20.

*WHIQ—ch 25, 631 kw vis, 126 kw aur, ant
1.170t/342g. November 1965. 2101 Magnolia Ave.,
Birmingham, 35205. Licensee: Ala. ETV Commission.
@ PBS. m Execs: See "WAIQ(TV) Montgomery.

WHNT-TV=ch 19, 1,279 kw vis, 254 kw aur, ant
1.750t/944g. Nov. 28, 1963. Box 19, 35804. (205)
539-5743. TWX 810-726-2221. Licensee: N. Ala.
Bestrs Inc. Ownership: Charles Grisham, 66 2/3%;
Tine Davis, 33 1/3%. @ CBS. Rep: Katz. Wash atty: Fly,
Shuebruk, Blume, Gaguine, Boros & Schulkind. ®
Charles F Grisham, pres; Tom Percer, exec VP & gen
mgr: Grady T Smith, gen sis mgr; Dick Wright, prom
mgr, opns mgr; Jerome M. Hall, chief engr. @ On 36
CATV's—96,695 subs. @ Rates; $450; 160; 70.

Louisville
ADi No. 121; see Columbus, Ga. market

*WGIQ—ch 43, 708 kw vis, 708 kw aur ant
940t/795g. Sept. 9, 1968. 2101 Magnolia Ave., Bir-
mingham, 35205. Licensee: Ala. ETV Commission. ®
PBS. ® Execs: See "WAIQ(TV) Montgomery.

Mobile

ADI No. 82; see Moblle, Ala.-Pensacols, Fla. market

WALA-TV—ch 10, 316 kw vis, 47 kw aur, ant
1,2461/1,200g. Jan. 14, 1953. Box 1548, 36601. (205)
433-3754. TWX B10-741-2642. Licensee: Universal
Communications Corp. Ownership: See Evening
News Assn Stn. @ NBC. Rep: Blair. Wash atty: Pierson,
Ball & Dowd. ® H. Ray McGuire, VP gen mgr: Sybil
Winters, opns mgr; Hugh Simpson, gen sls mgr: Bob
Sutton, asst gen mgr-film buyer; Claude Evans, prog,
prod & prom mgr; Art Kenney, news dir; Grady
Jackson, chief engr. @ On 27 CATV's—90,000 subs. @
Rates: $200: 175; 50.

WEAR-TV —(Pensacola, Fla)—ch 3, 100 kw vis, 20
kw aur, ant 1,2201/1,257g. Jan. 13, 1954. Box 12278,
Pensacola, Fla. 32581. (904) 455-7311. TWX
510-737-7952. Licensee: Rollins Telecasting Inc.
Ownership: See Rollins Bestg Co. Stns. @ ABC. Rep:
H-R Television Inc. Wash atty: Smith & Pepper @
William P Eaton, pres; Milt De Reyna Jr, film buyer &
gen mgr; Jim Grimes, sls mgr: Mike Carey, prom mgr:
Bill Brennan, opns dir; Ken Larson, news dir; Harry
Babb, chief engr. @ On 5 CATV's.

*"WEIQ—ch 42, 234 kw vis, 234 kw aur ant
6001/543g. Nov. 6, 1964. 2101 Magnolia Ave. Bir-
mingham, 35205, Licensee: Ala. ETV Commission. @
PBS. @ Execs: See *WAIQ(TV) Montgomery.

WKRG-TV

[ | necuesenteo o
W] KATZ TELEVISION

TvB

WKRG-TV~ch 5 100 kw vis, 20 kw aur, ant
1.050t/999g. Sept. 5, 1955. Box 2367, 36601. (205)
432-5501. TWX 810-741-4263. Licensee: WKRG Inc.
Ownership: Kenneth R. Giddens, 100%. @ CBS. Rep:
Katz. Wash atty: McKenna, Wilkinson & Kittner. @ Mrs.
Kenneth R. Giddens, pres & treas: C. P Persons Jr,
exec VP gen mgr & film buyer; D. H. Long, VP & sls
mgr; Bob Grip. news dir; T Wesley Diamond, prod
mgr: Curtis B. Willard, chief engr. @ On 32 CATV's—
100,000 subs. Co-owned: WKRG-AM-FM.

Montgomery
ADI No. 119; see Montgomery market

*WAIQ—ch 26, 229 kw vis, 236 kw aur, ant
590t/553g. Dec. 18, 1962. 2101 Magnolia Ave., Bir-
mingham, 35205. (205) 328-8756 (Birmingham).
Special interim authority: Ala. ETV Commussion. @
PBS. Wash atty: Hogan & Hartson. ® Ned Bultler, pres:
Denis N. Stork, gen mgr; Henry L. Bonner, dir of
progmg: Al Renlfro, net engrg dir. Studios & exec:
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Auburn U, Ed Wegener, dir; Jim Stone, chief engr. Bir-
mingham Area ETV Assn, 2316 7th Ave. N., Frank Mar-
tin, dir; Tom Arledge, chief engr: U. Of Ala., Wilbur H.
Hinton, dir; Joe Stuckey, chief engr. AETC Telecom-
munications Center, Dudley Williams, dir; Ed Mastin,
chiet engr: Huntsville, David Marxer, dir; Danny
Bramlett, chief engr. Montevallo U, Karl Perkins, dir:
Ray Sosa, chief engr. A & M Univ, Normal, Ala, Or.
Hayward Handy, dir. ® On 80 CATV's—200,000 subs.

WCOV-TV—ch 20, 550 kw vis, 112 kw aur, ant
7401/793g. April 23, 1953. Box 2505, 36105. (205)
288-7020. TWX 810-728-3204. Licensee: WCOV Inc.
(acq 10-64). Ownership: See Gay-Bell Stns. @ CBS.
Rep: Meeker; Busby, Finch & Woods. Wash atty: Smith
& Pepper, @ Harry Barfield, pres; Karl Richards, VP &
gen mgr; Ed White, VP reg & nati sls; Sonny
Strassburger, loc sIs; Jim Hall, opns dir & film buyer;
Fred Thompson, news dir; Phil Witt, chief engr. @ On
17 CATV's—23,825 subs. Co-owned: WCOV(AM).

WKAB-TV—ch 32, 1,133 kw vis, 83.2 kw aur, ant
830t/762¢. March 12, 1964. Box 3236, 36109. (205)
272-5331. Licensee: Montgomery Ind Telecasters Inc.
Ownership: See Bahakel Stns. ® ABC. Rep: Savalli/
Gates. Wash atty: Wilmer, Cutler & Pickering. @ Cy
Bahakel, pres; Ed Johnson, gen mgr; Richard J.
Peluso, gen sls and stn mgr; Judy Motowicki, prog dir;
George Tee, news dir; Terry Hattaway, prod mgr: Pat
Hartman, prom mgr; William E. Taylor, chief engr. ® On
20 CATV's—30,194 subs. @ Rates: $70; 30; 5.

WSFA-TV—ch 12, 316 kw vis, 63.2 kw aur,_ant
2,000t/1,935g. Dec. 25, 1954. Box 2566. 36105. (205)
281-2900. TWX 810-728-3249. Licensee: Cosmos
Bcstg Corp. Ownership: Liberty Corp. ® NBC. Rep:
Peters, Griffin, Woodward. Wash atty: Dow, Lohnes &
Albertson. ® Charles A. Batson, pres; Dixon C. Lovvorn,
gen mgr; Hugh Robinson, sls mgr; C. Carl Stephens,
prog-prom mgr; Clark Edwards, news dir; Dick Payne,
chief engr. @ On 41 CATV's— 102,949 subs.

Mount Cheaha State Park

AD1 No. 50; see Birmingham market

*WCIQ—ch 7, 316 kw vis, 31.6 kw aur ant
2,000t/581g. Jan. 7, 1955. 2101 Magnolia Ave., Bir-
mingham, 35205. Licensee: Ala. ETV Commission. @
PBS. ® Execs: See "WAIQ(TV) Montgomery.

Selma

ADI No. 208; see Seima market

WSLA —ch 8, 53.7 kw vis, 10.7 kw aur, ant 360t/387g.
Nov. 1, 1973. Box 1888, 36701. (205) 875-2240.
Licensee: Central Alabama Bcstrs Inc. Ownership:
See Grisham-Davis-Aronov-Godbold Stations. @ CBS.
Rep: Devney; Busby, Finch, Lathom and Widman.
Wash atty: Fly, Schuebruk, Blume, Gaguine, Boros &
Schulkind. ® Thomas G. Bond. gen and sls mgr;
George Singleton, opns mgr; Earl Johnson, chief engr.
® On 8 CATV's.

Tuscaloosa
ADI No. 189; see Tuscaloosa market

WCFT-TV—ch 33, 596 kw vis, 108 kw aur, ant
5501/442g. Oct. 27, 1965. Box 5239, 35401. (205)
553-1333. TWX 205-460-1645. Licensee: Service
Bestrs (acq 10/2/78). @ CBS. Rep: Young-VTM. Wash
atty: McKenna, Wilkinson & Kittner. ® W, S. pres; Stan
Siegal, VP gen & sis mgr; Jim Caruthers, local sls mgr;
Tommy Ray. prog dir: Frank O'Neil, news dir; Marvin
Reuben, film buyer; Gail Garretson, prom mgr; John
Fletcher, chief engr. @ On 19 CATV's—34,000 subs. ®
Rates: $75; 60; 25.

Alaska

Anchorage
ADI No. 170; see Anchorage market

*KAKM—ch 7, 100 kw vis, 20 kw aur, ant 143t/360g.
May 7, 1975. 3211 Providence Drive, 99504. (907)
276-7070. Progmg for the deat 3 hrs wkly. Licensee:
Alaska Public Television Inc. Progmg for the deat. 3 hrs
wkly. 8 PBS. Wash atty: Dow. Lohnes & Albertson. @
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William Jackson, exec dir & gen mgr: Dick Enders,
prog & prod mgr; Paul Hartman, dir dev & PI; Frank A.
Mengel, chief engr. ® On 2 trans.

KENI-TV—ch 2, 288 kw vis, 568 kw aur, ant
1801/291g. December 1953. Box 1160, 99510. (907)
279-7477. TWX: (090) 25186. Licensee: Midnight
Sun Bcestrs Inc. Ownership: See Midnight Sun Sins. ®
NBC. Rep: Avery-Knodel; Katz. Wash alty: Fisher, Way-
land. Southmayd & Cooper. ®Aivin O. Bransted\, Sr.,
pres & gen mgr: Sandy Moore, prog dir; Greg Carl-
wrght, sis mgr: Nancy Case, prom mgr; Patti Drewery,
news dir; Charles M. Gray. chief engr. @ Rates: $135:
80: 15. .

KIMO —ch 13, 30.9 kw vis, 3 kw aur, ant 100t/350g.
Oct. 31,1967. 3910 Seward Hwy. 99503 or 3001 C S,
99503. (907) 279-9437. TWX 090-25481. Licensee:
Central Alaska Bcslg. (acq 6/1/71). Ownership: Duane
Tripiett, 30%; Richard Zook. 23%; Jack Carliste, 17%.
®ABC; Hughes. Rep: HR. Television, Tacher Wash
ally: Haley, Bader & Potts. ® Duane Triplett, pres-gen
mgr, film buyer; Larry Hogue, gen sis mgr. Richard
Zook, stn mgr-film buyer; B.G.-Randlelt, opns mgr;
John Vallentine, news dir: Steve Godwin. chief engr. ®
Rates: S155; 100: 34.

KTVA—ch 11,26.3 kw vis, 5.25 kw aur, ant 300t/392g.
Dec. 11, 1953. 1007 West 32d Ave, 99503. (907)
272-3456. Licensee: Northern TV Inc. Ownership: See
Northern TV Stns. ® CBS. Rep: Young; Moore (Seallle,
Portland). Wash atly: Booth & Frerel. @ A. G. Hiebert.
pres; Ron L. Moore, VP & gen mgr; Bruce Sloan, opns
mgr & film buyer; Steve Lamar, news dir; Gene Miner,
prom mgr; George Howard, chief engr. ® Co-owned:
KBYR(AM)-KNIK(FM).

Bethel

*KYUK-TV—ch 4, 468 kw vis, 933 w aur, ant
205.651/253g. August 1973. Box 468. 99559. (907)
543-2644. Permittee: Bethel Bestg Inc. @ PBS. Wash
atly: McKenna, Wilkinson & Kittner. @ Jim Croll, gen
mgr; Henry Ivanoft, prom mgr; Rosie Porter, prog dir:
Bob Tinkle, chief engr. ® On 15 trans. Co-owned:
KYUK(AM).

Fairbanks

KFAR-TV—ch 2,5.37 kw vis, 676 w aur. ant 451/200g.
March 1, 1955. 516 Second Ave, 99701. (907)
452-2125. Licensee: Midnight Sun Bcstrs Inc. Owner-
ship: See Midnight Sun Stns. ® ABC. NBC. Rep:
Fietcher; Simpson/Reilly. Wash alty: Fisher, Wayiand,
Southmayd & Cooper. ® Alvin O. Bramsledt, gen mgr;
Don Andon, stn mgr: Lee Russell, prog dir; Bob Par-
sons, coml mgr; Maury Smith, news dir; Don Garrett,
chief engr. ® On 7 trans. Co-owned: KFAR(AM).

KTVF—ch 11, 27.5 kw vis, 5.5 kw aur, ant 501/168g.
Feb 17, 1955. Box 950, 99707. {907) 452-5121.
Licensee: Northern TV Inc. Ownership: See Northern
TV Stns. @ CBS, ABC. Rep: Young-VTM; Alaska Radio-
TV Sales; Art Moore. Wash atty: Booth & Frerel. ® A.G.
Hiebert, pres; Henry Hove, VP-gen mgr; Jim Otto, gen
sls mgr; Kit Cleworth, prog dir; John Evans; news dir;
Jerry McCook. chief engr. w On 25 trans. Co-owned:
KRFB(AM). ® Rales: $48; 28; 15. .

*KUAC-TV—ch 9, 46.8 kw vis, 8.33 kw aur, ant
5001/151g. Dec. 22, 1971. University of Alaska,
99701. (907) 479-7491. Licensee: U. of Alaska. ®
PBS. Wash atly: McKenna, Wilkinson & Kittner. ®
Howard A. Cutler, chancellor; Donald B. Upham, gen
mgr; Myron A Tisdel, prog mgr; Juanita M. Tucker, pub
affairs dir; George D. Causey, chief engr. ® On 4 trans.
Co-owned: "KUAC(FM).

Juneau

KINY-TV —ch 8, 239 w vis, 47 w aur, ant 1,1601/69g.
Feb. 19, 1956. 1107 8th St., Suite 2. 99801. (907)
586-1800. Telex 45-368. Licensee: Midnight Sun
Bestrs Inc. Ownership: See Midnight Sun Stns. @ NBC,
ABC. Rep: Avery-Knodel. Wash atty: Fisher, Wayland,
Southmayd & Cooper. @ A. O. Bramstedt, pres; Ken
Wiley, gen & sis mgr: E.B. Roberts, prom mgr: Elaine
Mitchell, news dir; Kelly Peres, prog dir-chief engr. ®
On 1 CATV—5,000 subs. On 1 trans. Co-owned:
KINY(AM). @ Rates: $30; 25: 20.

*KTOO-TV—ch 3, 2.61 kw vis, .52 kwaur, ant minus
1.0161/259g. Oct. 1, 1978. 240 Main St., 99801.(907)
586-1670. Licensee: Capital Comm, Bcstg Inc. PBS.
Wash Atly: Cohn and Marks. ® Richard Dowling, pres:
Charles Northrip, gen mgr; Kathy Jahner, bus mgr:
Sharon Gaiptman, prog dir; James Mahan, prog mgr;
Betsy Brenneman, news dir; John Foster, chief engr. On
1 CATV—4,000 subs. Co-owned with KTOO(FM).

Sitka

KIFW-TV—ch 13, 199 w wis, 30 w aur, 1501/157g.
Sept. 1, 1966. Box 299. 99835. (907) 747-6626.
Licensee: Sitka Bestg Co. Ownership: Roy Paschal,
72.29%; Sleve Rhyner, 10.13%. ® CBS, ABC. Rep:
Savalli/Gates. Wash atty: Haley, Bader & Polts. @ Roy
Paschal, pres & gen mgr: Sleven L. Rhyner, stn & sls
mgr & news dir: Martin Strand, prog dir; Ernie Lan-
casler, prom mgr; Steve Goodwin, consulting engr. ®
On 1 CATV—1600 subs. Co-owned: KIFW(AM). @
Rates: $20; 17; 14.

Arizona

Flagstaff

ADI No. 207; see Flagstaf! market

KOAI—ch 2, 245 kw vis, 4.9 kw aur, ant 1,5971/284g.
May 2, 1970. Box 1843, 86002. (602) 774-1818.
Licensee: Grand Canyon TV Co. Ownership: Wendell
Elliott Jr, 30.8%, Charles J. Saunders, 14.8%, et al. @
NBC. Sp 1 hr, Navajo 3 hrs, wkly. Rep: Avery-Knodel,
Bob Nix. Wash atty: Wilkinson, Cragun & Barker ®
Wendel! Elliott Jr. pres, gen & s!s mgr; Greg Crosman,
prog dir; John Warren, news dir; Mike Cluck, chief
engr. ® On 7 trans. On 12 CATV's—21,663 subs. ®
Rates: $S40: 30; 17.

Mesa
KTAR-TV—Licensed to Mesa. See Phoenix.

Nogales

KZAZ—Licensed lo Nogales. See Tucson.

Phoenix

ADI No. 33; see Phoenix market

*KAET—ch 8. 316 kw vis, 479 kw aur ant
1,6201/177g. Jan. 30, 1961. Arizona State U.. Tempe,
85281. (602) 965-3506. Licensee: Ariz. Bd of
Regents. ® PBS. @ Robert H. Eilis, gen mgr: Lyle Met-
tler, stn mgr; Ted Christensen, asst stn mgr; Peggy
Hughes, prog-(TV mgr; Patricia Barey, prod dir; John
Lang. dev dir; Carolyn Kowalski, pub info dir; Victor
Turner, chief engr. ® On 27 CATV's—60,000 subs.

KNXV-TV—ch 15, 537 kw max, 316 kw horiz vis,
53.7 kw max, 31.7 kw horiz aur; ant 17501/250g. Not
on air, target date: spring 1979. 7745 N. Tatum Blvd.,
Paradise Valley, 85253. Licensee: New Television
Corp. Ownership: Arlington Corp., 80%; Edwin
Cooperslein, 20%. ® Wash alty: Fly, Shuebruk, Blume,
Gaguine, Boros & Schulkind. ® Edwin Cooperstein,
pres & gen mgr.

KOOL-TV—ch 10, 316 kw vis, 46.8 kw aur, ant
1,7000/264g. Oct. 24. 1953. 511 W. Adams, 85003.
(602) 257-1234. TWX 910-951-1343. Licensee:
KOOL Radio-TV Inc. Ownership: Gene Autry, 48.11%;
Tom Chauncey, 49.89%; Homer Lane, 2.00%. See
Golden West Stns. @ CBS. Rep: H-R. Wash atty: Dow,
Lohnes & Albertson. ® Gene Autry, chmn of bd; Tom
Chauncey. pres; Homer Lane. exec VP & gen mgr; Har-
ry Ebbeson. gen sis mgr; Bob Davies, VR spec proj.
spls; William J. Close, VR news; Bob Martin, VP & asst
mgr, prog; Marge Injasoulian, VP info svcs, prom; Albin
R. Hillstrom, VP engineering. ® On 16 trans. On 15
CATV's—66,300 subs. Co-owned: KOOL-AM-FM. ®
Rates: $1200; 500; 175.

KPAZ-TV—ch 21, 646 kw vis, 247 kw aur, ant
2,1431/178g. Sept. 16, 1967. Box 5210, 85010. (602)
273-1477. Licensee and owner: Trinity Bcstg of Ariz.
Inc. Group owner: Trinity Broadcasting Network. ®
Wash atty: Gammon Law Offices. Paul F Crouch, pres
& gen mgr; Vince Sanada. gen sis mgr; Gary Nichols,
chief engr. ® On 10 CATV's—30,000 subs. On 2 lrans.

KPHO-TV—ch 5 100 kw vis, 15 kw aur, ant
1,7701/387g. Dec. 4, 1949. 4016 N. Black Canyon,
85017. (602) 248-7474. TWX 910-951-1519.
Licensee: Meredith Corp. (acq 1952). Ownership: See
Meredith Stns. also Nwspr. @ Rep: MMT. Wash atty:
Haley, Bader & Potts. ® W. C. McReynoids. VP & gen
mgr; Norris Reichel, gen sis mgr; Ed Aiken, prog mgr;
Ken Robinson, news dir; Linda Bloomer, prom mgr;
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Alaska, Arizona TV
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William Strube, dir engrg. ® On 43 CATV's—76,342
subs. On 13 trans.

KTAR-TV —(Mesa)—ch 12, 316 kw vis, 46.8 kw aur,
ant 1.7801/350g. April 23, 1953. Box 711, Phoenix,
85001. (602) 257-1212. TWX 910-951-4214.
Licensee: KTAR Bcslg Co. Ownership: See Combined
Communications Stns. @ NBC. Rep: Peters, Griffin,
Woodward. Wash atly: Pierson, Ball & Dowd. ® John J.
Louis, bd chmn; C.E. “Pep" Cooney, pres & gen mgr;
Jeffrey Morris, gen sls mgr; Bob Allingham, VP prog &
stn mgr; Marjorie Schmidt, prom mgr; Al Buch, news
dir; Cliff Stevens, VP engr. ® On 15 CATV's—20,000
subs. Co-owned: KTAR(AM)-KBBC(FM). ® Rates:
$450; 175; 60.

KTVK—ch 3, 100 kw vis, 151 kw aur, ant
1,6701/231g. Feb. 28, 1955. 3435 N. 16th St, 85010.
(602) 266-5691. TWX 602-255-0544. Licensee: Ariz.
TV Co. Ownership: Ernest W. McFarland, 80.40%; R.
Lewis, 12.39% & others. ® ABC. Rep: Petry. @ Ernest
W. McFarland, chmn; Delbert R. Lewis, pres; Burton B.
LaDow, gen mgr & film buyer; Charles Glance, prog
dir; Jim Doyas, chief engr.® On 24 CATV's. On 8 lrans.

KTVW-TV—ch 33, (CP: 589 kw vis, 117 kw aur, ant
1800t/397g). Not on air. Spanish International, 250
Park Ave, NY 10017. (212) 557-9050. Licensee:
Legend of Cibola TV Co. Ownership: Reynold V. An-
seimo, 75%. ®Rep: Spanish International Network.
Wash atty: McKenna, Wilkinson & Kittner.

Tucson
ADt No. 91; see Tucson market

KGUN-TV—ch 9, 1097 kw vis, 21.94 kw aur, ant
3,660t/237g. June 3, 1956. Box 5707, 85703. (602)
792-9933. TWX 910-952-1265. Licensee: May Bcstg
Co. Ownership: See May Bcstg Stns. ® ABC. Sp 3 hrs
wkly. Rep: Petry. Wash atty: McKenna, Wilkinson & Kit-
tner. ® Edward W. May, pres; Owen L. Saddler. exec VP;
George Wallace, VP & gen mgr: Scott Vaughan, asst
gen mgr & gen sls mgr; Dave Overton, news dir; Glen
Hilis, chief engr. Marina Britsky, prom mgr. John
Sawyer, chief accountant. ® On 30 CATV's—30,000
subs. On 12 trans. ® Rates: S350; 80; 58.

KOLD-TV—ch 13, 107 kw vis, 156 kw aur, ant
3,6101/201.8g. Jan 13, 1953. 115 W. Drachman St.,
85705. (602) 624-2511. TWX 602-792-2701.
Licensee: Universal Communications Corp. Owner-
ship: See Evening News Assn Stns. @ CBS. Rep:
Peters, Griffin, Woodward. Wash atty: Pierson, Ball &
Dowd. ® Jay Watson, gen mgr; Marly Ross, gen sis
mgr; Jim Pratt, stn mgr; Lou Waters, news dir. Russ
Artz, chief engr. ® On 11 CATV's—8,554 subs. On 15
trans.

*KUAT-TV—ch 6, 355 kw vis, 35 kw aur, ant
3,6301/1969. March 8, 1959. U. of Ariz., 85721. (602)
626-1434. Licensee: Ariz. Bd of Regents, U. of Arizona.
® PBS. ® Frank Barreca, gen mgr. Wesley Marshall,
stn mgr: Lyn Sawyer, prom mgr; Ronald Stewart, chief
engr. ® On 4 CATV's. On 1 Irans. Co-owned: "KUAT-
AM-FM.

KVOA-TV—ch 4, 35 kw vis, 18 kw aur, ant
3,610t/223g. Sept. 15, 1953. Box 5188, 85703. (602)
792-2270. TWX 910-952-1100. Licensee: Channel 4-
TV (acq 1-1-73). Ownership: Donald R. Diamond,
30%: Donald Pitt, 27%: Richard L. Bloch, 30%; Jack M.
Gumbin, 10%. See Donrey Media Group. ® NBC. Rep:
Blair. Wash atly: Smith & Pepper. ® Jon F Ruby, gen
mgr: David Kerrigan, prog dir; Bob Richardson, news
dir; James Joslyn, gen sis mgr; Ray Holsclaw, chiet
engr. ® On 11 CATV's—16,000 subs. On 15 trans.

KZAZ—(Nogales)—ch 11, 150 kw vis, 15 kw aur, ant
1,570t/1109. Feb. 1, 1967. Box 6026, Tucson, 85716.
(602) 795-0311. Licensee: Roadrunner TV Ltd.
Partnership (acq 11-19-76). Ownership: Limited
Partnership with Eugene D. Adelstein and Edward B.
Berger as general Partners. ® Rep: Adam Young inc.
Wash atty: Verner, Liipfert, Bernhard & McPherson. @
Gene Adelstein, gen mgr, film buyer; Hank Lominac,
gen sis mgr; Harry West, prog dir; George Borozan,
news dir; Wendy Doyle, traf mgr; Richard Heatley,
chief engr. ® On 12 CATV's—23627 subs. ® Rates:

S50; 35; 30.
Yuma

ADI No. 184; see Ei Centro, Calif.-Yuma, Ariz. market
KYEL-TV—ch 13, 316 kw vis, 31.6 kw aur, ant -
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Arkansas, California TV
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1,7001/203g. Dec. 1, 1963. Box 592, 85364. (602)
782-5113. TWX 910-953-1650. Licensee: Chapman
TV of Tuscaloosa Inc. (acq 1/1/78). Ownership: SA.
Rosenraum, 11.1%; WS. Smylie, 10.4%; Marvin
Reuben, 8.3%. ® NBC, ABC. Sp 2 hrs wkly. Rep: Avery-
Knodel. Wash Alty: McKenna, Wilkinson & Kittner. ®
Marvin Reuben, pres; Cliff Brown, gen mgr: Charlie
Bartel, prog dir, On 10 CATV's—~29,588 subs. On 2
trans. ® Rates: $55; 55: 20.

Arkansas

Arkadelphia

ADI No. 58; see Little Rock market

*KETG—ch 9, 316 kw vis, 63.2 kw aur ant
1080t/1110g. Oct 2, 1976. 350 S. Donaghey St., Con-
way, 72032. Arkansas Educ Television Commission. @
Lee Reaves, dir; Fred H. Schmulz, prog dir; Dr. Herbert
Lawrence, instr adm; Vernon L. Dillaplain, chief engr.

El Dorado

ADI No. 108; see Monroe, La.-El Dorado, Ark. market
KNOE-TV —Licensed to Monroe, La. See Monroe, La.

KTVE—ch 10, 316 kw vis, 63.1 kw aur ant
1,320t/1,348g. Dec. 3, 1955. Box 791, 400 W. Main
71730. (501) 862-6651. In Monroe, La. Box 4339,
1401 Hudson Lane (71201). (318) 323-7716. TWX
910-720-7881. Licensee: KTVE Inc. Ownership: See
Gray Communications Stns. ® ABC Rep: Meeker.
Wash atty: Kirkland & Ellis. ® James H. Gray, pres;
James S. Tighe, VR gen mgr, sis mgr & fitm buyer; John
" Ratston, news dir; Pete Sparks, chief engr. @ On 33
CATV's —64,500 subs. On 1 trans. ® Rates: $165; 75;
30.

Fayetteville

ADI No. 52; see Tulse, Okla. market

*KAFT—ch 13, 316 kw vis, 282 kw aur ant
17271/1138g). 1976. 350 S. Donaghey St., Conway,
72032. Arkansas Educ Television Commission. @ Em-
mett Smith, chmn; Lee Reaves, gen mgr; Fred H.
Schmutz, prog dir; Dr. Herbert Lawrence, instr adm;
Vernon L. Dillapiain, chief engr.

KFPW-TV — See Fort Smith.

KTVP—ch 29, 662 kw vis, ant 890t/556g. Dec. 1977.
1 Mcliroy Plaza, Suite 302, 72701. (501) 521-1010.
TWX 901-723-7661. Licensee: NOARK Investment
Co. (acq 4/19/78). m ABC. Rep: Avery-Knodel. Wash
atly: Hamel, Park, McCabe & Saunders. ® Robert
Hernreich, pres; Stephen Grilletta, stn mgr-film buyer;
Nick Hatch, prog dir-prom mgr; Pat Parker, gen sis
mgr: Mike Nail, news dir; Tommy Gray, chief engr. ®
Rates: $180; 50; 60.

Fort Smith

ADI No. 182; see Fort Smith market

KFPW-TV—ch 40, 646 kw vis, 129 kw aur, ant
424114964. (CP 646 kw vis, 417 kw aur, 83.2 kw(H);
ant 424 ). July 28, 1971. 2415 N. Albert Pike, 72914,
(501) 783-4105. TWX 910-723-7661. Licensee:
George T. Hernreich. Ownership: Hernreich Bcstg.
Stns. ® ABC. Rep: Avery-Knodel. Wash atty: Hamel,
Park, McCabe & Saunders. @ Robert Hernreich, gen
mgr: Pat Parker, gen sls mgr: Nick Hatch, prog dir-
prom mgr; Bobby Stephens, film buyer; Mike Nail,
news dir; Thomas Gray, chief engr. On 31 CATV's—
24,000 subs. Co-owned: KFPW(AM) and KXXI(FM). @
Rates: $120: 50; 20.

KFSM-TV—ch 5, 100 kw vis, 127 kw aur, ant
1,260t/1,173g. Dec. 3, 1956. 318 N. 13th St, 72901.
(501) 783-3131. TWX 910-723-7672. Licensee:
Buford Television inc. (acg 6-1-73). Ownership:
Robert P Buford, Geoffrey Buford, Gerald Buford. ®

NBC, ABC. Rep: Katz. Wash atly: McKenna, Wilkinson
& Kittner. ® Robert P Buford, pres: Robert Browning.
gen mgr; Gordon Brown, sls mgr; Gene Graham, gen

sls mgr: Pat Porta, prog dir; Ralph Coleman, news dir;

Jim Anhall, chief engr. ® On 35 CATV's—70.000 subs.

KLMN—ch 24, 513 kw vis, 102 kw aur, ant
920.61/541.3g. (CP: 912 kw max; 2510 kw: ant 1040
ft.). Not on air, target date unknown. c/o Melvin B. Cald-
well, 2201 Mississippi Ave., Joplin, Mo., 64801. MCM
Bestg Co. (acq 11/17/77).® David C. McClinton, 26%;
Ciark C. McClinton, 25%:; Melvin B. Caldwell, 20%. et
al.

KTVP —Listing under Fayettevilie.

Jonesboro
ADI No. 172; see Jonesboro market

KAIT-TV—~ch 8, 141 kw vis, 282 kw aur, ant
420t/342g. July 15, 1963. Box 790, 72401. (501)
932-4288. TWX 910-728-6503. Licensee: George T.
Hernreich. Ownership: Mr. Hernreich, 100%. @ ABC.
Rep: Avery-Knodel. Wash atty: Hamel, Park, McCabe
and Saunders. ® Robert Hernreich, pres & gen mgr;
Darrel Cunningham, stn mgr; At Blanks, sls mgr: Fred
DeBrine, prog dir; Dave West, prod mgr; Ca! Wasson,
news dir; Gerald Erickson, chief engr. On 48 CATV's —
51,310 subs. On 1 lrans. ® Rates: $S140; 96; 42.

*KTEJ~ch 19, 1232 kw vis, 246 kw aur, ant
1,0201/949g. May 1, 1976. 350 S. Donaghey, Conway,
72032. (501) 329-3687. Licensee: Arkansas ETV
Commission. ® PBS. Wash atty: Pierson, Ball & Dowd.
® Emmett Smith, chmn; Lee Reaves, gen mgr; Herbert
H. Lawrence, instructional administrator; Fred H.
Schumtz, prog dir; Vernon L. Dillaplain, chiet engr.

Little Rock

ADI No. 58; see Little Rock market

KARK-TV—ch 4. 100 kw vis, 20 kw aur, ant
1.650t/1,175g. April 15, 1954. 201 West Third St.
72203. (501) 376-24B1. TWX 910-722-7417.
Licensee: Combined Communications Corp. (acq
2-1-72). Ownership: See Combined Communications
Corp. ® NBC. Rep: Peters, Griffin, Woodward. Wash
atty: Pierson, Ball & Dowd. ® David J. Jones, pres, gen
mgr & film buyer; Ray Brown, sls mgr; Jim Tuley, prog
dir; Dave Course, prom mgr. Gary Long, news dir;
Dean Howard, chief engr. ® On 45 CATV's—55,150
subs.

KATV—ch 7, 240 kw vis, 479 kw aur, ant
1,9401/2,000g. Dec. 18, 1953 401 Main, Box 77,
72203. (501) 372-7777. TWX 501-721-8372.
Licensee: Leake TV inc. Ownership: See Leake TV Inc.
m ABC. Rep: Petry. Wash atty: Fletcher, Heald, Rowell,
Kenehan & Hildreth. @ Robert Doubleday. pres; Dale
Nicholson, gen mar; Cal Dring, gen sis mgr; Eric
Nelson, prog dir; Jason Kappanadze, prom mgr; Jim
Pitcock, news dir; Rudy Garrett, chief engr. ® On 94
CATV's-150,000 subs. .

*KETS—ch 2, 100 kw vis, 20 kw aur ant
1.780t/2,000g. Dec. 4, 1966. 350 S. Donaghey, Con-
way. 72032. (501) 375-2431. TWX 501-327-1878.
Licensee: Arkansas ETV Commission. @ PBS. Wash
alty: Pierson, Ball & Dowd. ® Emmett Smith, chmn;
Herbert H. Lawrence, instructional admin; Lee Reaves,
gen mgr; Fred H. Schmutz, prog dir; Vernon L.
Dillaplain, chief engr. @ On 35 CATV's.

KTHV—ch 11, 316 kw vis, 38 kw aur ant
1,7601/1.175g. Nov. 27, 1955. Box 269, 72203. (501)
376-1111. TWX 910-722-7486. Licensee: Ark. TV Co.
Ownership: Arkansas Democrat Co, 75%; KA. Engel
Trust, 15%; Robert L. Brown, 10%. ® CBS. Rep: Blair.
Wash atty: Dempsey & Koplovitz. @ Marcus B. George,
pres Ark TV Co; Robert L. Brown, pres & gen mgr; Lon-
nie Gibbons, gen sts mgr; Bob Hicks, prog dir; Robert
Brown, film buyer; Merv Freeman, prom mgr; Jim Alt-
day, news dir; Doug Laughter, chief engr. ® Rates:
$325; 100; 40.

Hogan - Sobssnarn, S

MEDIA DROKERS - CONNULTANTS
16255 Ventura Boulevard. Suite 219
Encino, California 91436
Arca Code 213 08G-3200

California

Anaheim
ADI No. 2; see Los Angeles market

KGOF—ch 56, 5 kw vis, 1 kw aur, ant 1,865t/182g.
Not on air yet: target date unknown. Licensee: Golden
Orange Bcstg Co. ® Wash atty: Marcus Cohn.
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Bakersfield

ADI No. 154; see Bakersfleld market

KBAK-TV—ch 29, 1720 kw max, 77.6 kw horiz vis,
340 kw max, 15.5 kw horiz aur, ant 3,730t/230g. Aug
23, 1953. Box 2929. 93303. (805) 327-7955. TWX
910-327-1109. Licensee: Harriscope Broadcasting
Corp. (acq 5-24-64). Ownership: See Harriscope Stns.
8 ABC. Rep: Katz Television. Wash atty: Cohn &
Marks. ® Ralph Davison Jr, VP-gen mgr; Wayne
Kiltmer, gen sls mgr; Bruce Smith, admin-opns mgr:
Bill Foutkes, sis mgr; Beverly Carr, prom mgr: Brenda
Petrone, exec sls asst; Robert Banks, chief engr. ® On
19 CATV's —82,249 subs. On 3 trans.

KERO-TV—ch 23, 1760 kw max, 323 kw horiz vis,
64.6 kw max, 14.4 kw horiz aur, ant 3,700t/183g. Sept
26, 1953. Box 2367, 93303. (805) 327-1441. TWX
510-843-2113. Licensee: McGraw-Hill Bcstg Co. (acq
6-1-72). Ownership: See McGraw-Hill Stations, also
Nwspr. ® NBC. Rep: Harrington, Righter & Parsons Inc.
Wash atty: Koteen & Burl. ® Raymond A. Watson, VP &
gen mgr; Bill Kline, prog dir & prom mgr; Rod O'Harra,
sls mgr: Terry Haygood, Icl sls mgr; Steve Talbot, news
dir; Norman E. Hall, dir of engr. ® On 11 CATV's—
72,000 subs.

KPWR-TV—ch 17, 5000 kw vis. 500 kw aur, ant
3.8131/288g. Nov. B, 1959. Box 1700, 2831 Eye St,
93302. (805) 327-7511.. TWX 910-327-1120.
Licensee: Gillelt Bcstg of Calif. Inc. Ownership: Gillett.
® CBS. Wash altty: Smith & Pepper. 8 Gene Denari,
pres, gen mgr, film buyer: Robery Curry. exec VP;
Patricia Morgan, ntl sls mgr; Fred Wells, rgnl sls mgr;
David Moore, prom mgr-film buyer; Tom Ballew, chief
engr. ® On 2 CATV's—60,000 subs. ® Rates: $200;

125; 35.
Chico

ADI No. 145; see Chico-Redding market

KHSL-TV—ch 12, 316 kw vis, 38 kw aur, ant
1,3001/2879. Aug. 29, 1953. Box 489, 95927. (910)
536-0336. TWX 916-348-2134. Licensee: Golden
Empire Bestg Co. Ownership: Mrs. Hugh McClung.
95%; Hugh McClung Jr, 5%.® CBS, NBC. Rep: Avery-
Knodel. Wash atty: Haley, Bader & Potts. @ C. H.
Kinsley Jr, exec VP; Richard Newman, gen mgr; Law-
rence Pavilonis, prod mgr; Russel Pope, dir of engrg:
George Wussow, chief engr. ® On 63 CATV's—125,-
800 subs. On 20 trans. Co-owned: KHSL(AM).

KRCR-TV —Licensed to Redding. See Redding.

Corona
KBSC-TV—Licensed to Corona. See Los Angeles.

El Centro

ADI No. 184; see El Centro, Calif.-Yumas, Ariz. market

KECC-TV—ch 9, 120 kw vis, 24 kw aur, ant
1,7201/460g. Dec 11, 1968. Box 29, 92243. (714)
352-9670. Licensee: KECC-TV Inc. Ownership: See
United Bcstg Stns. ® CBS. Sp 4 hrs wkly. Rep: Dwyer
Best sls, Sam Posner. Wash atty: Arent, Fox, Kintner,
Plotkin & Kahn. ® Richard Eaton, pres: Rhoberly
Bright, prog dir: Randy Campbell, gen mgr; Frank
Lokey. gen sls mgr; Rhoberly Bright, prog dir-film
buyer; Steve Salo, prom mgr; Sande Contan, news dir;
Rhee Faris, chief engr. ® On 5 CATV's—28,000 subs.
On 3 trans. ® Rates: $35; 30; 24.

Eureka

ADI No. 185; see Eureka market

*KEET—ch 13, 646 kw vis. 129 kw aur, ant
15401/1779. April 14, 1969. Box 13, 95501. (707)
445-0813. Licensee: Redwood Empire Pub TV Inc. @
PBS. Progmg for the deaf 10 hrs wkly. Wash atty:
Greeley & Bernard. ® James Brown, pres; James Turk,
gen mgr: Michael Glimpse, prog dir; Joel Householter,
chief engr. @ On 5 CATV's—25,000 subs. On 1 trans.
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KIEM-TV~ch 3, 100 kw vis, 20 kw aur, ant
1,6501/249g. Oct. 25, 1953. Box 3E, 95501. (707)
443-3123. TWX 510-742-6014. Licensee: Calif. Oreg.
Radio Co. Ownership: Harvey Ingham, 50%; Richard S.
Ingham, 50%. ® CBS, NBC. Rep: Avery-Knodel; Moore.
Wash alty: Haley, Bader & Potts. ® Harvey Ingham,
pres; Elmer Haskin, VP-gen sls mgr; Bob Milter, opns
mgr & prog dir; Gene Silver, news dir; James
Thibodeaux, chief engr. ® On 16 CATV's—21,000
subs. On 8 trans. ® Rates: S115; 45; 20.

KVIQ-TV—ch 6, 100 kw vis, 16 kw aur, ant
1,7401377g. April 1, 1958. Box 1019, 95501. (707)
443-3061. TWX 510-742-6265. Licensee: Calil.
Northwest Bestg Co. Ownership: Carl & Leah McCon-
nell, 100%. ® ABC, NBC, Rep: H-R Television;
Simpson/Reilly. Wash atty: Greeley, Bernard & Tiemney.
® Carl R, McConnell, pres; Allen Jones, VP & gen mgr;
Mike Jones, sls mgr; Robert Turner, prog dir & film
buyer; St. Clair Adams, prom mgr; Brad Willis, news
dir; Lynn Olsen, chief engr, ® On 4 CATV's—34,400
- subs. On 6 trans. ® Rates: $70; 40; 20.

Fontana
KTBN-TV—Licensed to Fontana. See Los Angeles.

Fresno
AD! No. 89; see Fresno market

KAIL—ch 53, 70.5 kw vis, 70.5 kw aur, ant 18491/60g.
Dec 18, 1961. Box 5188, 93755. (209) 299-9753.
Licensee: Trans-America Bcstg Corp. Ownership:
Albert J. Williams, 100%. ® Sp 6 hrs wkly. ® Wash atty:
Miller & Fields. ® Albert J. Williams, pres; John
Lockhart, stn mgr-film buyer: Gary Fleming, opns mgr:
Janet Kinney, prog dir; Lynda Boyles, asst mgr: Luis
Ramentas, news dir-pub affrs dir; Alan Kinney, chief
engr. ® Rales: $35; 26; —.

KFSN-TV—ch 30, 347 kw vis, 355 kw aur, ant
2,0201/276g. May 10, 1956. 1777 G St 93706. (209)
442-1170. TWX 910-362-3911. Licensee: Capital
Cities Communications Inc. (acq 4/28/71). Owner-
ship: See Capital Cities, also Nwspr. @ CBS. Rep: Blair.
Wash atty: Wilmer, Cutler & Pickering, ® Walter Liss,
VP-gen mgr; Lee Jason, prog dir; Bunny Woods, prom
mgr; John Howell, news dir; Dudley Few, gen sis mgr:
Frances Reyes, pub affrs dir; Stephen Weber, chiet
engr.® On 5 CATV's —3.000 subs. On 3 trans. @ Rates:
$750; 250; 60.

KFTV—Licensed to Hanford. See Hanford.

KJEO—ch 47, 2624 kw vis, 529 kw aur, ant
1,9591/262g. Oct 1, 1953. Box 5455, 93755. (209)
222-2411. TWX 910-362-3181. Licensee: Retlaw En-
terprises Inc. Ownership: Sharon Disney Lund, 30%;
Diane Disney Miller, 24%; Lillian Disney Truyens, 30%,
and others. ® ABC. Rep: PGW-TV. Wash alty: McKen-
na, Wilkinson & Kittner. ® Joseph C. Drilling, pres;
William A. Sawyers, VP & gen mgr; Benjamin Tucker,
sls mgr; Gary Vaulin, prog dir; James Myers, prom
mgr; Gary Bentley, news dir; Karen Freitas, pub aff dir;
Kenneth Warren, chief engr. ® On 11 CATV's—17,700
subs. On 1 trans. @ Rates: $S600; 175; 50.

KMJ-TV—ch 24, 191 kw vis, 38 kw aur ant
2.3501/321g. June 1, 1953. Box 12907, 93779. (209)
268-6666. TWX 910-362-2403. Licensee: McClatchy
Nwsprs. Ownership: McClatchy Nwspr. @ NBC. Rep:
Katz. Wash alty: Dow, Lohnes & Alberison. ® Eleanor
McClatchy, pres; Jim C. Thompson, VP and stn mgr;
Edgar L. Deatherage, sls mgr; Allen Buch, news edit;
Kenneth Waligorski. prog dir; Doug Stewart, prom
mgr; Gordon C. Lee, chief engr. ® On 4 CATV's—1,800
subs. On 1 trans. Co-owned: KMJ-AM-FM. @ Rates:
$350:; 150: 50.

KMPH —(Tulare) ch 26, 2950 kw vis, 442 kw aur, ant
2,7304/252g. Ocl. 11, 1971. 2600 S. Mooney Bivd..
Visalia, 93277. (209) 733-2600. TWX 910-377-3496.
Licensee: Pappas Telecasting Inc. (acq 6/1/78).
Ownership: Harry J. and Slella A. Pappas, 100%. @
Jap 2 hrs wkly. Rep: Bolton. Wash atty: Fletcher, Heald

& Hildreth. ® Harry J. Pappas, pres. gen mgr: film
buyer; Sam Horel, gen sls mgr; Joseph Shaffer, prog
dir, prom mgr, news dir; Hurschel McKenzie, chief engr.
:OOn 17 CATV's—90,000 subs. ® Rates: $75: 120;

*KMTF—ch 18, 562 kw vis, 112 kw aur, ant
22204/245g. April 10, 1977. 2314 Mariposa St.,
93721. Licensee: Fresno Courly Board of Education.

Guasti
KBSA—Licensed to Guasti. See Los Angeles.

Hanford

ADI No, 89; see Fresno market

KFTV—ch 21, 132 kw vis, 238 kw aur anl
1.8401/160g. July 1972. 8515 E. Lacey Bivd., 93230.
(209) 584-3362. Licensee: Spanish Intl Bestg Co.
Ownership: See Span Intl Communications. ® Rep:
Span Intl Net. Wash atly: Norman Leventhal. @ Ernesto
Balleste, gen mgr; Pedro D. Santos, prog & mus dir; W.
Dave Conant, chief engr.

Huntington Beach
ADI No. 2; see Los Angeles market

*KOCE-TV~ch 50, 290 kw vis, 29 kw aur, ant
1,0901/254g. November 1972. Box 2476, 92647.
(714) 897-0302. Licensee: Board of Trustees, Coast
Community College District. Ownership: Coast Com-
munily College District. ® PBS. Wash alty: John L.
Tierney. ® Norman E. Watson, pres; William A. Furniss,
VP & gen mgr; James L. Cooper. dir of commun afirs;
C. Paul Corbin, dir of progmg; Robert Davis Jr, dir of
prod; John Gregory, dir of dev: Donald D. Gerdts, asst
stn mgr; Robert C. Motfett, dir of engrg. ® On 8
CATV's—-40,000 subs.

Los Angeles
ADI No, 2; see Los Angeles market

KABC-TV—ch 7, 166 kw vis, 257 kw aur, ant
2,9701/1234g. (CP: 159 kw vis, 31.7 kw aur). Sept. 16,
1949. 4151 Prospect Ave. 90027. (213) 663-3311.
TWX 213-666-1240. Licensee: ABC Inc. Ownership:
See ABC-owned Stns. @ ABC. Rep: ABC TV Spol
Sales. Wash atty: McKenna, Wilkinson & Kittner. ®
John C. Severino, VP & gen mgr; Tom Van Amburg, gen
sls mgr:. Jerry Minnucci, prom & pub dir; John
Goldhammer, prog dir; Beth Forceileno, asst prog dir;
Dennis Swansen, news dir; William Dryer, chief engr. ®
Co-owned: KABC-AM-FM.

KBSA —(Guasti) —ch 46, 219 kw vis, 22.4 kw aur, anl
2,8781/138g. Augusl 16, 1972. 1752 Langley Ave,, Ir-
vine, Calif, 92714. (714) 636-4455. Licensee:
Metropolitan Bestg Co. ® Wash alty: George Rodda Jr.
® Robert C. Ganiere, pres-sec-ireas; Paul Burgos, VP

KBSC-TV—(Corona)—ch 52. 813 kw vis, 69.2 kw
aur, ant 2,7801/82g. (CP: 2630 kw max & 1320 kw
horiz vis, 261 kw max & 132 kw horiz aur,
2890t/199g.) June 29, 1966. 1139 Grand Central Ave,
Glendale. (213) 240-6820. Licensee: Oak Bcstg
Systems inc. Ownership: Oak Industries 50%. Andrew
Jerrold Perenchio 50%. ® Wash atty: Brown, Cahill,
Kaswell, Bernstein, Effros. @ John Mohr, gen mgr; Alan
Maretsky, news dir; Joe Hannigan, chief engr ® On 78
CATV's—300.000 subs. ® Rates: S100; 80: 70.

*KCET—ch 28, 469 kw vis, 935 kw aur, anl
3.0501/300g. Sept. 28, 1964. 4401 Sunset Drive,
90027. (213) 666-6500. TWX 910-321-4396.
Licensee: Community TV of Southemn Calif. @ PBS,
Pacific Mtn. Progmg for the deaf 8 hrs. wkly. Wash atty:
Covington & Burhing. ® James L. Loper, pres; Wilham
Lamb, sr VP-gen mgr; Charles Allen, sr VP-prog dir;
Donald Youpa. VP-community rel dir: Gary Gilson,
news dir; Steve de Satnick, engr-opns dir. @ On 80
CATV's—200.,000 subs. On 5 trans.

KCOP—ch 13, 162 kw vis, 324 kw aur, ant
2,9201/203g. Sept. 17. 1948. 915 N. La Brea Ave,
90038. (213) 851-1000. TWX 910-321-4197.
Licensee: KCOP TV Inc. Ownership: See Chris-Craft
Industries Sins. ® Rep: Tele-Rep. Wash atly: Hogan &
Hartson. ® Rich Frank, pres; Evan Thompson, stn mgr:
Bill Frank, loc sls mgr; Randy Reiss, natl sls mgr; Pete
Schiesinger, prog dir; Gary Davis, prom mgs: Dan
Tompkins, news dir; John L. Grasse. chief engr. ® On
95 CATV's.
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KHJ-TV()

KHJ-TV~ch 9, 162 kw vis, 229 kw aur ant
2960t/199g. (CP: ERP 162 kw(H&V); Ant 2960
fl(H&V)) Oct. 6, 1948. 5515 Melrose Ave., 90038.
(213) 467-5459. TWX 910-321-2345. Licensee: RKO
General Inc. Ownership: See RKO General Stns. ®
Rep: RTVR. Wash atly: Pierson, Ball & Dowd. ® David
Murphy, VP-sls; Lionel L. Schaen, VP & gen mgr & film
buyer; Walt Baker. VP-prog dir; Stephanie Rank, news
dir; Joe Stewart, adv & prom mgr; George Tokar, chief
engr. @ On 350 CATV's—450,000 subs. Co-owned:
KHJ(AM)-KRTH(FM).

*KLCS=~ch 58, 550 kw vis, 110 kw aur ant
3,0501/180g. Nov. 5, 1973. 1061 W. Temple St. 90012,
(213) 625-6958. Permitlee: Los Angeles Unified
School Districl. Ownership: Los Angeles Unified
School Dist. ® PBS. Sp 3 hrs wkly. Wash alty: Cohn &
Marks. ® Tom Mossman, dir prod/opns; Mike Takacs,
chief engr. ® On 7 CATV's.

KMEX-TV~—ch 34, 2000 kw vis, 200 kw aur, ant
29401/170g. Sept. 30. 1962. 5420 Melrose, 90038,
(213) 466-8131. Telex 67-4024. Licensee: Spanish
ntl Communications Corp. Ownership: See Span Int!
Sins. @ Rep: Spanish Intl Net. Spanish full time, Wash
ally: McKenna, Wilkinson & Kittner ® Daniel
Villanueva, VP & gen mgr; Charles Barry, sls mgr;
Gerardo Pallares, prog dir; Sandra Gibson, stn mgr:
Robert Porter, dir engrg.

KNBC—ch 4,427 kw vis, 7.4 kw aur,ant 3,2001/490g.
Jan 16, 1949. 3000 W. Alameda Ave., Burbank, Calif.
91523. (213) 845-7000. TWX 910-498-2752. Telex
67-7237. Licensee: NBC Inc. Ownership: See NBC-
owned Sins, ® NBC. Rep: NBC-TV Spot Sales. ®
Thomas Straszewski, VP & gen mgr; Chuck Gerber, stn
mgr; Bud Carey, dir sis; Warren Baker. prog dir; Robert
Kennedy, adv & prom mgr; Irwin Safchik, news dir;
James Brooks. chief engr.

KNXT—ch- 2, 468 kw vis, 933 kw aur, anl
3,1401/4669. May 6, 1948. 6121 Sunset Blvd., 90028.
(213) 469-1212. TWX 213-655-7546. Licensee: CBS
Inc. Ownership: See CBS-owned Stns. @ CBS. Rep:
CBS TV Stns Natl Sis. @ Chris Desmond, VP & gen
mgr; Arnold Brustin, dir of bestg: James F Collier, dir of
communications; Bob Schaefer, news dir; Norm
Bacon, dir plan & admin; Marvin Shapiro, dir sls; Allen
Ludlum, film mgr. @ Co-owned: KNX-AM-FM.

KTBN-TV~—(Fontana)—ch 40, 631 kw vis, 126 kw
aur, ant 28901/202g. Jan. 5, 1967, Box A, 2442
Michelle, Santa Ana, Calif, 92711. (714) 832-2950.
Licensee: Intl Panorama TV Inc. Ownership: Trinity
Broadcasting Network (acq 1974). ® Wash alty:
James A. Gammon. ® Paul F Crouch, pres & gen mgr;
Vince M. Sanada, nat sls mgr. @ On 18 CATV's—
50.000 subs.

KTLA—ch 5, 50 kw vis, 5 kw aur, ant 2,990t/240g. Jan
22, 1947.5800 Sunset Bivd., 90028, (213) 469-3181.
TWX 910-321-2417. Licensee: Golden West Bcstrs
(acq 5-13-64). Ownership: See Golden West Sins. @
Rep: Petry. Wash atty: Dow. Lohnes & Albertson. @
Anthony B. Cassara, VP & gen mgr. Greg Nathanson,
dir prog; Michael Eigner, gen sls mgr; Jerry Birdwell,
dir of advertising & prom; Lew Rothbart, news dir; Lou
Wolf, dir of engrg. ® On 154 CATV's—729,210 subs. ®
Co-owned: KMPC(AM). @ Rates: $500; 1,000: 250.

KTTV—ch 11, 166 kw vis, 20 kw aur, ant 2,940t/237g.
Jan. 1, 1949. 5746 Sunset Bivd, 90028. (213)
462-7111. TWX 910-321-4222. Licensee:
Metromedia Inc. (acq 5-28-63). Ownership: See
Metromedia Stns. ® Rep: Metro TV Sales. Wash atty:
Thomas J. Dougherty. ® Lawrence P Frailberg, pres;
Charles D. Young. VP & gen mgr; Marlin Bergman, VP
& gen sls mgr; Robert O'Connor, VP & prog dir; Janet
Fede, VP; Lew Schatzer, prom mgr; Charles M. Riley,
VP & news dir; Lee Pardee, chief engr. @ Co-owned:
KLAC(AM)-KMET(FM),

KWHY-TV~ch 22. 646 kw vis, 9.1 kw aur, ant
2.930t/132g. March 25, 1963, Authorization for pay TV
bestg (not operational). 5545 Sunset Blvd., 90028.
(213) 466-5441. Licensee: Coast TV Bcstg Corp.
Ownership: Thomas S. Bunn family, 55%: Fredrick D.
Custer, 15%; Straub family, 15% & others. @ Jap 18 hrs,
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Korean 4 hrs, Chinese 2 hrs. @ Wash atly: Flelcher,
Heald, Rowell, Kenehan & Hildreth. @ Wiley D. Bunn,
pres; Robert W. Bunn, gen mgr; John Nelson, Mike
Wagner, acct execs; Steven Weiner, prog dir; George
Schardt, news dir; David Zulli, chief engr. @ On 50
CATV's. m Rates: $100; 65.

Modesto

AD) No. 24; see Sacramento-Stockton market

KLOC-TV—ch 19, 3520 kw max, 417 kw horiz vis,
356 kw max & 41.7 kw horiz aur, ant 1,320t/163g. Aug.
26, 1966. Box 3689, 95352. (209) 529-2024. TWX
209-359-498. Licensee: KLOC Bcstg Co. Ownership:
Chester Smith 51%; Melvin Querio, 12% & others. ®
Spanish Int. Sp Full time. Rep: Spanish Int Sls. Wash
atty: Fletcher, Heald & Hildreth. @ Chester Smith, pres:
David Garcia, gen sls mgr; Paul O'Brien, prog dir:
Wilbert Ruiz, news dir; Loren Foster, chief engr. @ On
27 CATV's—63000 subs. Co-owned: KLOC(AM)
Ceres (Modesto), Calif. @ Rates: $100; 80; 60.

KMUV-TV —Licensed to Sacramento. See Sacramen-
fo.

Monterey
KMST—Licensed to Monterey. See Salinas.
KSBW-TV—See Salinas.

Oakland

KTVU—Licensed to Oakland. See San Francisco.

Oxnard

ADI No. 2; see Los Angeles market

KTIE—ch 63, 20 kw vis, 3.55 kw aur, ant 174t/59g.
Not on air, target date unknown. Box 274, Maliby,
90265. Permittee: Limitless Learning.

Palm Springs
ADI No. 187; see Palm Springs market

KESQ-TV—ch 42, 316 kw vis, 458 kw aur, ant
630t/130g. Oct 5, 1968. Drawer 4200, 92262. (714)
328-8881. Licensee: Pacitic Media Corp. Ownership:
Esquire Inc., 100%. (acq 7/17/78). @ ABC. Sp 3 hrs
wkly Rep: H-R TV. Wash atty: Cohn & Marks. ® Jack
Latham, pres, gen mgr; Jack Brembeck, gen sls mgr-
film buyer; Robert G. Martins, prog dir-opns mgr &
chief engr; Janet Wehner, prom mgr; Nancy Caldwell,
news dir. ® On 9 CATV's—33,034 subs. On 1 trans. @
Rates: $135; 50: 25.

KMIR-TV—ch 36, 164 kw vis, 328 kw aur, ant
680t/1249. Oct 26, 1968. Box 1506, 92263. (714)
568-3636. TWX 910-332-1292. Licensee: Desert Em-
pire TV Corp. Ownership: John & Sirpuhe Conte,
100%. ® NBC. Rep: Katz Continental. Wash atty: Ko-
teen & Burt. ® John Conte, pres & gen mgr: Fred
Hutching, gen sis mgr: Durry Jones, prog dir & prom
mgr; Sirpuhe Conte, sec/treas; John Weston, news dir;
Max Kirkland, chief engr. @ On 5 CATV's—49,000
subs. ® Rates: $135; 85; 35.

Redding

ADI No. 145; see Chico-Redding market

KRCR-TV—ch 7, 115 kw vis, 22.4 kw aur, ant
3,6201/126g. Aug 1, 1956. Box 7R, 96001. (916)
243-7777.TWX 916-243-6721. Licensee: Sacramen-
to Valley TV Inc. Ownership: Southern Oregon Bcstg
Co. 80.94%, Calit. Oregon Bcstg Co., 19.06%. See
California Oregon Bcstg. @ ABC, NBC. Rep: Peters,
Gritfin, Woodward, Inc. Wash atty: Dempsey &
Koplovitz. @ Richard Green, pres & gen mgr; William
B. Smuliin, VR, dir of opns & film buyer; Ken King, natl
sls mgr: Charles Hess, loc sls mgr. Doreeta Domke,
opns & prog dir; Pal Gonsalves, prom mgr; Norm Hoat-
son, chief engr; lan Evans, news dir. @ On 26 CATV's—
62,230 subs. On 26 trans. @ Rates: $160; 120; 40.

*KIXE-TV—cn 9, 115 kw vis, 12 kw aur, ant
3,590t/99g. Oct 5, 1964. 825 Industrial St., 96001.

31 CARROLL COURT
SAN RAFAEL, CALIFORNIA 94903
(415) 479-0717
MEDIA BROKERS — CONSULTANTS

(916) 241-7900. Licensee: Northern Calit. Educ TV
Assn Inc. @ PBS. ® Ben Harris, pres; Robert P Casey,

exec VP & gen mgr. Sandy McCaleb, prog dir;

Brantley Hunter, chief engr. @ On 10 CATV's. On 14
trans.

Sacramento
ADI No. 24; see Sacramento-Stockton market

KCRA-TV—ch 3, 100 kw vis, 20 kw aur, ant
1.4901/1,549¢. Sepl 2, 1955. 310 10th St. 95814,
(916} 444-7300. TWX 910-367-3557. Licensee: Kelly
Bcstg Co. Ownership: Nina N. Kelly, Robert E. Kelly &
Jon S. Kelly, equal partners. @ NBC. Rep: Blair TV.
Wash atty: Koteen & Burt. @ Robert E. Kelly & Jon S.
Kelly, ptnrs; Don Saraceno, gen mgr: Pele Langlois,
news dir; Patrick J. Kenney, gen sls mgr; Kurt
Eichstrodt, prom mgr; Robert C. Grant, loc sls mgr:
Roger Ottenbach, prog mgr; Bill Karpisek, chief engr.
® On 136 CATV's—810,553 subs. On 8 trans. @ Rates:
$1800; 650; 300.

KMUV-TV—ch 31, 537. kw vis, 107 kw aur, ant
1,020t/1,000g. Oct 5, 1974. 500 Media PI., 95815.
(916) 929-0300. Licensee: Channel 31 Inc. Owner-
ship: Andrew C. Bartalini, pres, 16%; Dain Domich,
19%; George Artz, 10.5%; Samuel Kior, VP 15% &
others. @ Sp 20 hrs, Chinese 3 hrs wkly. Rep: Avery-
Knodel. Wash atty: Norman E. Jorgensen. @ Mike J.
Pappas, gen mgr & pres; Sandy Yep prog dir; Sue
Williamson, gen sls mgr; Mark Chiolis, opns mgr; Joe
Perez, chief engr. @ On 76 CATV's—478,982 subs. ®
Rates: $40; 30: 20.

KOVR—(Stockton) —ch 13, 281 kw vis, 42.7 kw aur,
ant 1,4901/1,548g. September 1954. 1216 Arden Way,
Sacramento 95815. (916) 927-1313. 225 East Miner
Ave, Stlockton 95202. (209) 466-6981. TWX
910-367-2396. Licensee: McClatchy Nwsprs. Owner-
ship: See McClatchy Stns, also Nwspr. @ ABC. Rep:
Katz. Wash atty: Dow, Lohnes & Albertson. @ CK. Mc-
Clatchy, pres; Ramsey Elliott, VP & gen mgr: Wilson
Lefler, sis mgr; Bel Lange, prog mgr; Lori Marvin, prom
mgr; Norm Hartman, news edit; Bill Lawrence. chief
engr. ® On 78 CATV's—506,780 subs. Co-owned:
KFBK-AM-FM.

KTXL—ch 40, 622 kw vis, 1245 kw aur, ant
970t/996g. Oct. 26, 1968. 4655 Fruitridge Rd., 95820.
(916) 452-8221. TWX 910-367-3522. Licensee:
Camellia City Telecasters Inc. Ownership: BMA Prop-
erties Inc. 65%; Jack F Matranga, 35%. @ Japanese 1
hr wkly. Rep: MMT Sis. Wash alty: Arent, Fox, Kintner,
Plotkin & Kahn. @ Jack F Matranga, pres, gen mgr &
film buyer; William Morrison, sls mgr; Melvin Quierio,
opns mgr; William Kline, prog dir & prom mgr; Chris
Harris, news dir; Robert Nelson, chief engr. ® On 343
CATV's—628,000 subs. On 5 trans. @ Rates: $145;
400; 105.

*KVIE—ch 6, 55 kw vis, 11 kw aur, ant 1,1201/1,549¢.
Feb 23, 1959. Box 6, 95801. (916) 929-5843.
Licensee: Central Calif. Educl TV. @ PBS. Wash atty:
Schwartz & Woods. @ Doris Matsui, pres; Arthur A.
Paul, exec VP & gen mgr; Margaret Johnstone, dir of
admin; Howard Lowe, opns mgr: Michael Hardgrove,
dir of bestg: Marilyn Curry, pub info mgr; Gorman K.
Brown, chief engr. @ On 71 CATV's.

KXTV—ch 10, 309 kw vis, 61.7 kw aur, ant
1,4901/1,549g. March 20, 1955. Box 10, 95801. (916)
441-2345. TWX 910-367-2099. Licensee: Great
Western Bcstg Corp. Ownership: See Corinthian Stns.
® CBS. Rep: Tele Rep. Wash atty: Covington & Burling.
® Philip J. Lombardo, pres; Joseph E. Lake, VP & gen
mgr; William Bradley, gen sls mgr. Cal Boliwinkel,
prog dir & film buyer; Judy Law, prom mgr; Chris An-
toniacci, news dir; Donald Ferguson, chief engr.

Salinas

ADI No. 112; see Salinas-Monterey market

KMST—(Monterey) —ch 46, 443 kw vis, 88.6 kw aur,
ant 2,5301/226g. Feb 2, 1969. Box 1938, Monterey,
93940. (408) 649-0460. TWX 910-360-7106.
Licensee: Monterey-Salinas TV Inc. Ownership:
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William S. Bertram, 20%: Lynn J. Brinker, 25%; Stod-
dard P Johnston, 20%; James M. Morris, M.D. 20%;
William H. Schuyler, 10%; Charles Muntean, 5%. ®
CBS. Rep: Adam Young Inc. Wash atty: Haley, Bader &
Potts. @ Lynn J. Brinker, pres; Charles Muntean, exec
VP-gen mgr, sls mgr; Charlene Wollen, prog dir;
Cynthia Fabian, prom mgr; Wendy Grissim, news dir;
Robert Hemsky, chief engr @ On 31 CATV's— 102,000
subs. ® Rates: $350; 110; 40.

KSBW-TV—ch 8, 234 kw vis, 44.7 kw aur, ant
2,330t/148g (CP: 46.8 kw aur). Sept 11, 1953, Box
1651, Salinas, 93902. (408) 422-6422. TWX
910-368-7058. Licensee: Ctrl Calif. Communications
Corp. Ownership: See John C. Cohan Stns. ® NBC.
Rep: Blair. Wash atty: Shack & Mendenhall, PC. ® Will
Spraggins, pres; John H. White, gen mgr, TV dir; Keith
Moon, stn & gen sls mgr: David Cox, prog dir; Roy
Stearns, news dir; Maggie Henderson, prom & res dir;
James Bassett. chief engr. @ On 30 CATV's— 160,000
subs. On 4 trans. Co-owned: KSBY-TV. @ Rates: $450;
150: 35.

San Bernardino
ADI No. 2; see Los Angeles market

KHOF-TV—ch 30, 269 kw vis, 269 kw aur, ant
2,3401/149g. Oct 12, 1969. 1615 S. Glendale Ave.

.Glendale, 91205. (213} 245-7575. Licensee: Faith Ctr

Inc. Ownership: Faith Ctr Board, 100%. ® Wash atty:
Cohen & Berfield. @ Dr. W. Eugene Scotl, pres & gen
mgr; Paul Calentine, gen sls mgr; David Foolit, prog
dir; W. Bernard Marston, chief engr. @ On 24 CATV's~
182,000 subs. Co-owned: KHOF-FM Los Angeles. ®
Rates: $34.50; 23; 23.

KSCl—ch 18, 3319 kw vis, 6643 kw aur, ant
2,3801/201g. (CP: 3334.264 kw vis, 666.80 kw aur, ant
2393t/1449.) June 30, 1977. 1950 Colner Ave., West
Los Angeles, 90025. (213) 479-8081. Licensee:
Global Television Inc. (nonprofit corp). ® Sp 30 hrs,
Jap & Korean 10 hrs wkly. Rep: Savalli-Gates. Wash
atty: Ralph W. Hardy. @ Walter Koch, pres-gen mgr;
Tom Factor, gen sls mgr; Bob Doane, news dir;
Douglas Lung, chief engr. @ Rales: $55; 45; 35.

*KVCR-TV—ch 24, 5.6 kw vis, 1.12 kw aur, ant minus
290t/120g. Sept 11, 1962. 701 S. Mt. Vernon Ave.,
92410. (714) 888-6511, ext 301. Licensee: San Ber-
nardino Community College District. @ PBS, Pacific
Mountain Network. Progmg for the deaf 2 hrs wkly ®
Raymond F. Ellerman, chancellor; Fred R. Burgess. gen
mgr; Lew Warren, opns & prog dir; Don Leiffer, prom
mgr; John Miller, prod mgr, Al Gondos, film buyer;
Dale Brix, news dir; Carmelo Cacciola, chief engr. @
On 25 CATV's—25,000 subs. On 2 tran. Co-owned: -
KVCR-FM.

San Diego
ADI No. 28; see San Diego market

KCST-TV—ch 39, 5000 kw vis, 1000 kw aur, ant
1910t/180g. Nov 14, 1965. 8330 Engineer Rd.
92111, (714) 279-3939. TWX 910-335-1507.
Licensee: Western Telecasters Inc. Ownership: See
Storer Bestg Co. @ NBC. Rep: Storer TV Sis. Wash atty:
Warren C. Zwicky. ® Peter Storer, pres; Bill Fox, gen
mgr & film buyer; Bob Mahiman, sls mgr; Bill Fouch,
prog dir & opns mgr: Bill Peterson, news dir; Dave
Walker, prom mgr: Bill Yordy, chief engr. ® On 18
CATV's—147,000 subs. On 1 trans.

KFMB-TV—ch 8, 316 kw vis, 63.2 kw aur, ant
760t/284g. May 16, 1949. 7677 Engineer Rd. Box
80888  (92138). (714)  292-5362. TWX
910-335-1245. Licensee: Midwest TV inc. Owner-
ship: See Midwest TV Stns. Also Nwspr. @ CBS. Rep:
Peters, Griffin, Woodward. Wash atty: Covington &
Burling. ® August C. Meyer Jr, pres, Robert L. Myers,
VP & gen mgr; William R. Moylan, VP opns/sls; J.M.
Bradiey, asst gen mgr: Jules Moreland, prog dir;
Charles Abel, chief engr. @ On 15 CATV's—152.000
subs. Co-owned: KFMB-AM-FM. @ Rates: $S800; 200;
100.

KGTV—ch 10,214 kw vis, 31.6 kw aur, ant 750t/252g.
Sept 13, 1953. Box 81047, 92138. (714) 262-2421.
TWX 910-335-1247. Licensee: McGraw-Hill Becstg
Co. (acq 6-1-72). Ownership: See McGraw-Hill Stns.
® ABC. Rep: HRP Wash atty: Koteen & Burt. ® Norm
Walt, pres; Clayton Brace, VP & gen mgr; Jay Grill, gen
sis mgr: Mike Sobel, nat sis mgr; A. Philip Corvo, prog
dir; Wm. Strubbe, adv & prom mgr; Ronald E. Mires,
news dir; LeRoy Bellwood, chief engr @ On 23
CATV's—250,000 subs.

KJOG-TV—ch 51, 309 kw vis, 55 kw aur, ant
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1,940t/197g. Not on air, target date unknown. Permit-
tee: Gross Bestg Co. Ownership: Jack O. Gross, 100%.
® Wash atty: Norman E. Jorgensen.

*KPBS-TV—ch 15, 219 kw vis, 43.6 kw aur, ant
1,.880t/168g. June 25, 1967. San Diego State U,
92182. (714) 286-6415. Licensee: Bd. of Trustees,
The California State U. and Colleges. ® PBS, Sp 3 hrs,
Fr 1 hr, German 1 hr, progmg for deaf 1 hr wkly. Wash
atty: Norman E. Jorgensen. @ Paul J. Steen, gen mgr;
Bradford B. Warner, prog dir; Paul Marshall, prod mgr;
Gloria Penner, dir TV prog devel; Dr. Donald Martin, dir
engrg. @ On 17 CATV's —200,000 subs. On 2 trans.
Co-owned: *KPBS(FM).

XETV—(Tijuana, Mexico)—ch 6, 100 kw vis, 50 kw
aur, ant 1,000t/550g. Jan 29, 1953. 8253 Ronson Rd,
San Diego, 92111. (714) 279-6666. TwX
910-335-2017. Licensee: Radio TV S. A. Ownership:
Emilio Azcarraga Milmo, chief owner. ® Rep: Blair.
Wash atty: Haley, Bader & Potts. @ Julian M. Kaufman,
VP gen mgr & film buyer; Lou Meiers, treas & bus mgr;
Carol Healy, creative sup; Felipe Fernandez, chief
engr; Marty Colby, gen sls mgr & stn mgr. Joan
O'Laughlin, opns mgr. ® On 5 CATV's—25,000 subs.
On 1 trans. ® Rates: $350; 250; 50.

XEWT-TV —(Tijuana, Mexico)—ch 12, 64 kw vis, 32
kw aur, ant 1,000t/200g. July 12, 1960. Box 44-K, San
Ysidro, 92073. (903) 385-9201. Telex: 0566833
Licensee: Televisora de Calimex, S. A. Ownership:
Televisora de Calimex S. A. ® Sp full lime. Rep:
Spanish International Network Sis. ® Jose Marquez,
gen mgr: Carlos H. Luna, prog mgr; Roberto Expinoza,
bus mgr: Mario Acosta, traf mgr; Max Duenas, chief
engr.

San Francisco

ADI No. 5; see San Francisco market

KBHK-TV—ch 44, 2000 kw vis, 230.12 kw aur, ant
1.6101/977g. Jan 2, 1968. 420 Taylor St, 94102. (415)
885-3750. Telex: 34-0691. Licensee: Field Com-
munications, Ownership: Field Enterprises. ® Rep:
Field Spot Sls. Wash atty: Sidley & Austin. ® Bill
White, gen mgr; Marty Edelman, gen sls mgr; Tom
Spitz, prog mgr; Fran Link, sls mgr; Suzanne Toner,
prom mgr; Frank A. Philpot, news & pub affairs dir;
John Nielson, chief engr. ® On 91 CATV's—910,000
subs.

KDTV—ch 60, 1550 kw vis, 229 kw aur ant
1,240t/2269. Aug 10, 1975. 2200 Palou Ave., 94124.
Licensee: Bahia de San Francisco Television Co.
Ownership: Reynold V. Anselmo, 44%; William D.
Stiles, 14%; Daniel Villanueva, 11%; Cynthia Blaya,
11%. ® Sin-West. Sp full time. Rep: Spanish Internat
Net, ® Wash atty: McKenna, Wilkinson & Kittner. @
Reynold V. Anselmo, pres; Robert Munoz, gen mgr:
Guillermo Descalzi, news dir; Don Balsamo, gen sis
mgr; George Ledousx, chief engr. ® On 44 CATV's. &
Rates: S100; 80; 50.

KEMO-TV—ch 20, 1,700 kw vis. 240 kw aur ant
1,270t/256g. (CP: ERP 2500 kw vis; ERP 851 kw; Ant
1270 ft). April 1, 1968. 2500 Marin St., 94124. (415)
285-6420. Licensee: Leon A. Crosby. (acq 1-72).
Ownership: Leon A. Crosby. ® Rep: Edward Cabaltero
NY: Ed Grigg Patoni. Wash atty: Lauren A. Colby ®
Leon Crosby. pres; Rene Delarosa, gen mgr & film
buyer; George Brignole, news dir; Walter Conway, sis
mgr; Carlos Duarte, prog dir; Roy Costa, prom mgr;
David Graham, chief engr. ® On 120 CATV's—360.000
subs. @ Rates: $200; 120; 80.

KGO-TV—ch 7, 316 kw vis, 632 kw aur ant
1,6701/977g. May 5, 1949. 277 Golden Gate Ave.
94102. (415) 863-0077. TWX 910-372-7236. Telex:
34-0250. Licensee: ABC Inc. Ownership: See ABC-
owned Stns. ® ABC. Rep: ABC-TV Spot Sis. Wash atty:
McKenna, Wilkinson & Kittner. ® Richard O'Leary,
pres-gen mgr; Mark Mandala, gen sis mgr; Pete
Jacobus, news dir; James Von Striver, chief engr. ® On
131 CATV's—450,000 subs. On 1 trans. Co-owned:
KGO(AM)-KSFX(FM).

KPIX—ch 5, 100 kw vis, 10 kw aur, ant 1,660t/980g.
Dec 22, 1948. 2655 Van Ness Ave., 94109. (415)
776-5100. TWX  415-393-7334.  Licensee:
Westinghouse  Bcstg  Co.  Ownership:  See
Westinghouse Stns, ® CBS. Sp 3 hrs wkly. Rep: TVAR.
Wash atty: Hedrick & Lane. ® Donald H. McGannon,
chmn of bd-chief exec off; Daniel Ritchie, pres-chief
opns off; George E. Resing Jr, VP-gen mgr; Herbert
Farber, gen sls mgr. Bob George, prog mgr: Dick
Newton, creative svcs dir; Gary Elion, news dir; Peter
E. Schruth, vice chmn. ® On 100 CATV's—315,000
subs. On 8 trans.

- *KQEC—ch 32, 1,334 kw vis, 267 kw aur, ant

16101/885g. June 17, 1968. 500 Eighth St., 94103.
(415) 864-2000. TWX 910-372-6609. Licensee:
KQED Inc. (acq 9-9-70). (See KQED TV). & PBS.
Progmg for deaf 3-5 hrs wkly. Pacific Mountain Net-
wogéSVash atty: Covington & Burling. ® Execs: see

*KQED—ch 9, 316 kw vis, 37 kw aur, ant 1,670t/980g.
June 10, 1954. 500 Eighth St. 94103. (415)
864-2000. TWX 910-372-6609. Licensee: KQED Inc.
® PBS, Western Educl Net. Wash atty: Covington &
Burling. ® William E. Osterhaus, pres & gen mgr;
Jonathan C. Rice, prog mgr: Sidney B. Bloom, dir of
dev; Lee Brand, dir of opns; Jeanne Alexander, prom
mgr: George Osterkamp, news dir; Gerald Plemmons,
dir of engr. ® On 120 CATV's—375,000 subs. Co-
owned: “KQED-FM, *KQEC(TV).

KRON-TV—ch 4, 100 kw vis, 151 kw aur ant
1,680t/977g. Nov 15, 1949, Box 3412, 1001 Van Ness
Ave, 94119, (415) 441-4444. TWX 910-372-6644.
Licensee: Chronicle Bcstg Co. Ownership: See
Chronicle Bcstg. Also nwspr. ® NBC. Rep: Peters,
Griffin, Woodward. Wash atty: Robert L. Heald. @ Paul
A. Wischmeyer, pres & gen mgr; Jim Myer, asst to gen
mgr; George Davidson, gen sis mgr: Dennis Fitch, dir
of creative svcs; Mitch Farris, news dir; Joe Seaver,
ctrllr; Chuck Snyder, prog mgr; FA. Martin, stn mgr; J.
Lawrence Pozzi, chief engr. ® On 68 CATV's — 180,000
subs. On 7 trans. @ Rates: $2,800: 500; 250.

KTSF-TV—ch 26, 2510 kw vis, 500 kw aur, ant
13801/259g. 1976. 185 Berry St. Suite 1820 (94107).
(415) 495-4995. Licensee: Lillian L. Howell. Owner-
ship: Litlian Lincoln Howell, 100%. ® Wash atty: Haley,
Bader & Potts. ® Lillian L. Howell, pres: Richard
O'Hearn, gen mgr; Drew Pfieffer, prog dir. On 21
CATV's—300,000 subs. ® Rates: S71; 64; —.

KTVU

KTVU—(Oakland)—ch 2, 100 kw vis, 20 kw aur, ant
1,8111/980g. March 3, 1958. 1 Jack London Sq., Oak-
land, 94607. (415) 834-2000. TWX 910-366-7269.
Licensee: Miami Valley Bcstg Corp. Ownership: See
Cox Bcstg Stns, also Nwspr. Sp 1 hr, Asian 1 hr wkly &
Rep: Tele-Rep. Wash atty: Dow, Lohnes & Albertson. @
Clifford M. Kirttand Jr, pres; William A. Schwartz, VP &
gen mgr; Robert |. Mart, stn mgr; Richard Goldman,
gen sls mgr; Thomas A. Breen, prog mgr & film buyer;
Fred Zehender, news dir; Ivan Ladizinsky prom mgr;
Ray Swenson, chief engr. ® On 215 CATV's—1,057,-
730 subs. On 7 trans. @ Rates: $500; 700: 100.

KVOF-TV—ch 38, 895 kw wis, 145 kw aur, ant
1,310t/184g. Dec 28, 1968. 601 Taraval, 94116. (415)
665-5410. Licensee: Faith Center Inc. (acq 6-6-73).
Ownership: See Faith Center Stns., ® Wash atty:
Cohen & Berfield. ® Dr. W. Eugene Scott, pres; Kathy
Clarke, prom mgr; W. Bernard Marston, chief engr. @
On 26 CATV's —328,594 subs.

San Jose
ADI No. 5; see San Francisco market

KGSC-TV—ch 36, 2,735 kw vis, 273.5 kw aur, ant
2,000t/202g. Oct 3, 1967. 1536 Kerley Dr, 95112.
(408) 298-6676. Licensee: Continentai Urban TV
Corp. Ownership: Vincent B. Welch, 25.09%; Edward P
Morgan, 17.61%; H. Leslie Atiass Jr, 18.41%; Richard
E. Curtis, 25%. ® Rep: Pearse. Wash atty: Welch &
Morgan. ® Vincent B. Welch, chmn; Sid Connolly. pres
& gen mgr; Tom Maguire, prog dir; Ron Mits, opns mgr;
Larry Cosden. gen sls mgr: Frank Foge, chief engr. @
On 38 CATV's—607,334 subs. On 1 trans. ® Rates:

$90: 75: 50.
KNTV

REPHESENTED BY
KATZ TELEVISION

L
Sow

KNTV—ch 11, 80 kw vis. 8 kw aur, ant 2,770t/291g.
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California TV
e ————— e s

Sept 12, 1955. 645 Park Ave., 95110. (408) 286-1111.
TWX 910-338-0157. Licensee: KNTV Inc. Ownership:
Landmark Bcst, Div. of Landmark Comm. (acq.
10/1/78). @ ABC. Rep: Katz. Wash atty: Hogan &
Hartson. ® William A. Gietz, pres-gen sls mgr; John O.
Wynne, VP-gen mgr. ® On 48 CATV's —483,000 subs.
On 1 trans. ® Rates: $310; 115; 55.

KQWT—ch 48, 450 kw vis, 264 kw aur, ant
2,6141/200g. Not on air, target date: 4/1/79. 1666 The
Alameda, 95126. (408) 287-5400. Licensee: National
Group TV Inc. Ownership: N.J. and Hazel Douglas Jr,
49%:; John and Lois Rohrbach Jr, 17%; William and
Lillian Horn, 14%. ® Mullin, Connor and Phyne. @ John
Rohrbach Jr. pres-gen mgr.

*KTEH—ch 54, 661 kw vis, 132 kw aur, ant
1,922/137g. October 1964. 100 Skyport Dr, 95110.
(408) 299-2754. Licensee: Santa Ciara County Board
of Education. ® PBS, Pacific Mountain. Sp bilingual 5
hrs, progmg for the deaf 4 hrs wkly. Wash atty: Sch-
wartz & Woods. ® Dr. Glenn W. Hoffman, gen mgr;
Peter Baker, exec prod; Maynard E. Orme, stn mgr:
Nadine Burch, dev mgr; William E. Glaeser, prog dir;
Dr. Peter Craske, learning svcs dir; Bob Whalley, chief
engr. ® On 42 CATV's. On 6 trans.

San Luis Obispo
ADI No. 112; see Salinas-Monterey market

KSBY-TV—ch 6, 100 kw vis, 12 kw aur, ant
1,5701/459g. May 1953. Box 1368, 93406. (805) 543-
0920. Licensee: Ctrl Calif. Communications Corp.
Ownership: See Cntrl Calif. Communications Corp. ®
NBC. Rep: Blair. Wash atty: Shack & Mendenhall. @
Will Spraggins. pres; John C. White, gen mgr, TV dir;
Larry Fischer, stn & sls mgr; Tom Campbell, news dir;
Ken Reid, chief engr. ® On 11 CATV's—55,000 subs.

San Mateo

AD! No. 5; see San Francisco market

*KCSM-TV—ch 60, 1550 kw vis, 229 kw aur;
1,2401/226g. Oct 12, 1964. 1700 W. Hillsdale Blvd.,
94402. (415) 574-6586. Licensee: San Mateo County
Community College District. ® PBS. Prog for the deaf
1 hr wkly. ® Douglas B. Montgomery, stn mgr; Stewart
Cheifet, gen mgr; Ken Cowles, prog dir; Nedra Moore,
prom mgr; Joe Morgan, chief engr. ® On 32 CATV's —
194,000 subs. Co-owned: *KCSM-FM.

Santa Barbara
AD{ No. 116; see Santa Barbara-Santa Marle-San Luls
Oblspo market

KEYT—ch 3, 50 kw vis, 5.9 kw aur, ant 3,010t/210g.
July 24, 1953. Drawer X, 93102. (805) 965-8533.
TWX 910-334-1183. Licensee: Key TV Inc. (acq
12-56). Ownership: William F. Luton, 29.81%; Nancy
Luton, 32.61%: Richard C. D. Bell (through trust),
32.89%; Luton children trust, 4.02%. @ ABC. Rep: H.R.
Television. Wash atty: Fly, Shuebruk, Blume, Gaguine,
Boros & Schulkind. ® William F Luton, pres; Hal
O'Donnell, gen mgr; Gene Forssell, prom mgr; William
P Huddy, VP & dir news & pub affrs; Renee Craig. opns
dir; John Wilson, chief engr. ® On 63 CATV's—182.-
000 subs. On 1 trans. ® Rates: S155; 50; 30.

Santa Maria
ADI No. 116; see Santa Barbara-Santa Maris-Sen Luls

Oblspo market

KCOVY-TV—ch 12, 115 kw vis, 229 kw aur, ant
1,9401/140g. March 16, 1964. Box 1217, 1503 N. Mc-
Clelland.  93456.  (805)  922-0505. TWX
910-351-5875. Licensee: Ctrl Coast Bestrs Inc. (acq
8-1-68), Ownership: Helen L. Pedotti, 69.24%; Mili Ac-
quistapace, 22.04%; Rick Burns, 8.72%, ® CBS. Rep:
Adam Young. Simpson/Reilly. Wash atty: Fletcher,
Heald, Rowell, Kenehan & Hildreth. ® Helen Pedotti,
pres; Robert L. Burris, VP-gen mgr. Jim Carey, stn mgr;
Irene Williams, prog dir; Missie Pires, news dir; Dennis
Bornhotft, chief engr. ® On 9 CATV's—70,000 subs. On
5 trans.
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California, Colorado, Connecticut TV
s R A e

MARGRET HANEY
PRINGLE-HANEY
MEDIA BROKERAGE-CONSULTING

90 Ei Camino Real

Burlingame, Calif. 94010 415/692-2059

Stockton

ADI No. 24; see Sacramento-Stockton market

KMUV-TV—Licensed to Sacramento. See Sacramen-
to.

KOVR—Licensed to Stockton. See Sacramento.

Tulare
ADI No. 89; see Fresno market
KMPH —Licensed to Tulare. See Fresno.

Colorado

Broomfield

*KBDI-TV—ch 12, 153 kw vis, 16 kw aur, ant 2416.4
ft. Not on air. 300 fris St. 80020. Licensee: Front Range
Educ Media Corp.

Colorado Springs
ADI No. 103; see Colorado Springs-Pueblo market

KKTV—ch 11, 851 kw vis, 427 kw aur ant
2,3801/351g. Dec. 7, 1952. Box 2110, 3100 N. Nevada
Ave., 80901. (303) 634-2844. TWX 303-473-1264.
Licensee: Capitol of Colorado Corp. Ownership: See
Capitol Bestg Co. m CBS. Rep: Katz; Hix. Wash atty:
Kirkland & Ellis. ® T. M. Hederman, pres; George W.
Jettrey, VP gen mgr & film buyer; Don Purnell, gen sis
mgr; Hal Kennedy, news dir; Diane Benning, prom
magr; Richard Craddock, chief engr. ® On 6 CATV's—
35,000 subs. On 5 trans.

KOAA-TV-(Puebjo)—ch 5, 100 kw vis, 15.1 kw aur,
ant 1,310t/977g. June 13, 1953. Box 876, Pueblo,
81002. (303) 544-5782. TWX 910-939-9565.
Licensee: Sangre De Cristo Communications, Inc.
Ownership: Evening Post Publishing Co., Charleston,
S.C. 100%. See Nwspr. @ NBC. Rep: Avery-Knodet:
Mountain Media. Wash atty: McKenna, Wilkinson &
Kittner. ® Robert J. McMahan, pres, gen mgr & film
buyer; Jack Sinclair, prog dir; James Schaetfer, nall sls
mgr; Larry Keenan, loc sls mgr; Bitf Edmunds, prom
mgr; David W. Sears, news dir; Ken Renfrow, chief
engr. ® On 10 CATV's—38,700 subs. On 29 trans. @
Rates: $120: 60; 30.

KRDO-TV—ch 13, 759 kw vis, 11.2 kw aur. ant
2,080t/153g. Sept. 21, 1953. Box 1457, 80901. (303)
632-1515. Licensee: Pikes Peak Bcstg Co. Owner-
ship: Harry W. and Joan Hoth Ji, 100%. ® ABC. Rep:
Peters, Griftin, Woodward. Wash atty: Fletcher, Heald
& Hildreth, ® Harry W. Hoth, pres: Jay E. Gardner, gen
mgr: Don Long, stn mgr-fitm buyer; Gary Curtis, news
dir; Neil Klocksien, gen sls mgr; Greg Evans, prom
mgr; Chas. Upton, chief engr. @ On 6 CATV's—50,000
subs. On 9 trans. Co-owned: KRDO-AM-FM. ®@ Rates:
$270; 90; 45.

Denver

ADI No. 21; see Denver market

KBTV—ch 8, 316 kw vis, 45.3 kw aur, ant 950t/277g.
Oct. 12, 1952, 1089 Bannock St, 80217. (303)
825-5288. TWX 303-825-5288. Telex 910-931-2648.
Licensee: Combined Communications Corp. (acq
9-18-72). Ownership: See Combined Communica-
tions Stns. ® ABC. Rep: Peters, Griffin, Woodward.
Wash atty: Pierson, Bait & Dowd. ® Alvin G. Flanagan,
pres best div. Joe Franzgrote, VP & gen sis mgr;

Charles T. Leasure, pres & gen mgr; Cecil.L. Walker, VP
& bus mgr; Don Franzen, prod mgr. Carl Akers, VP
news; Roger Ogden, news dir; Michael Lowrey, prom
mgr: Mrs. Mardee McKinlay, dir pub affrs; Herb
Schubarth, VP & chief engr. ® On CATV's—152,000
subs. On 40 trans.

KMGH-TV—ch 7, 316 kw vis, 50 kw aur ant
1,0101/285g. Nov. 1, 1953. 123 Speer Bivd., 80203.
(303) 832-7777. TWX 910-931-2615. Licensee:
McGraw Hill Bestg Co. (acq 6-1-72). Ownership: See
McGraw Hitl Stns, also Nwspr. ® CBS. Rep: HRP
Wash atty: Koteen & Burt. ® Norman E. Walt, pres;
Robert Hart, VP & gen mgr; James Keeley, sis mgr:
Gordon J. Acker, prog dir & film buyer; Barry Smith,
prom mgr; Paul Thompson, news dir; Ted Everett, chief
engr. @ On 70 CATV's—~ 184,080 subs. On 31 trans. @
Rates: $1200: 300; 120.

KOA-TV—ch 4, 100 kw vis, 351 kw aur ant
1.4801/833g. Dec. 24, 1953, 1044 Lincoln St.. 80217.
(303)861-8111. TWX 910-931-0439. Licensee: Gen-
erat Electnc Bestg Co. of Colo. Inc. Ownership: See
GE Stns. ® NBC. Rep: Blair. Wash atty: McKenna,
Wilkinson & Kitiner. @ Brian Cobb, VP-gen mgr; Lon
Lee, stn mgr: Marcia West, prog-pub attrs dir; Don Pe-
rry, prom mgr; Dan Akens, news dir; Bob Rubin, opns
mgr; Lee Dedimaier, chief engr. @ On 38 CATV's—
42000 subs. On 25 trans. Co-owned: KOA-AM,
KOAQ-FM. ® Rates: $3,000; 450; 280.

*KRMA-TV—ch 6, 100 kw vis, 15.1 kw aur, ant
880t/213g. Jan. 30, 1956. 1261 Glenarm Pt 80204.
(303) 572-8218. Licensee: School Dist. No 1, City &
County of Denver. @ PBS. Wash atty: Arent, Fox, Kinter,
Plotkin & Kahn. @ Richard Holcomb, exec dir; Donald
Johnson, supvr; John G. Cullen, dir engrg; David
Thomsen, prog mgr & film buyer.

KWGN-TV—ch 2, 100 kw vis, 20 kw aur, ant
1,0501/440g. July 18, 1952, 550 Lincoln St., 80203.
(303) 832-2222. TWX 910-931-2544. Licensee:
WGN of Colo.’Inc. (acq 3/4/66). Ownership: See Tni-
bune Co. Stns, also Nwspr. ® Sp 2 hrs, progmg for the
deaf 3 hrs wkly. Rep: WGN Continental Sis; Hyett;
Creed. Wash atty: Kirkland & Ellis. ® Robert A. Innes,
VP & gen mgr: Peter Rosella, VP-gen sls mgr; John
Proffitt, VP-prog mgr; Larry Grall, sis mgr & film buyer;
Molty Burke, prom mgr; Fred Hobbs, news dir; Royce
Nation, treas: John J. Brennan, VP, dir of opns & sls;
Don Raydon, VP & chief engr. ® On 482 CATV's—746,-
958 subs. ® Rates: $325; 250; 90.

Durango
ADI No. 77; see Albuquerque, N.M. market

KREZ-TV—ch 6, 316 kw vis, 500 w aur, ant
4601/1869. Sept. 4, 1965. Box 789, Grand Junction,
'81501. Licensee: XYZ TV Inc. Co-owned satellite of
KREX-TV Grand Junction. ® ABC, CBS, NBC.® Carl Q.
Anderson, pres & gen mgr, William Walter, stn mgr;
Gary Franck, chief engr ® On 3 CATV's—5,000 subs.

Grand Junction
ADI No. 188; see Grand Junction market

KREX-TV—ch 5, 129 kw vis, 25 kw aur, ant
101/343g. May 22, 1954, Box 789, 81501. (303)
242-5000. TWX 910-929-6992. Licensee: XYZ TV
Inc. Ownership: See XYZ Sins. ® CBS, ABC, NBC
Rep: H-R. Wash atty: Lois Siegal Schwartz. ® Carl Q.
Anderson, pres & gen mgr: Tom McGiil, prog dir & film
buyer; Bitl Sullivan, stn mgr; Juhan Lopez, prod &
prom mgr; Tom Lundstrum, news dir; Al LaDage, chief
engr. ® On 5 CATV's—6,000 subs. On 51 trans. Co-
owned: KREX-AM-FM. ® Rates: $96: 55: 40.

Montrose
ADI No. 188; see Grand Junction market

KREY-TV—ch 10, 309 kw vis, 617 w aur, ant
80t/112.5g. Aug. 26, 1956. Box 49, 81401. (303)
249-9601. Licensee: XYZ TV Inc. Co-owned sateliile
of KREX-TV, Grand Junction. ® CBS, ABC, NBC. ® Cari
Q. Anderson, gen mgr; Frank Bell, stn mgr. ® On 2
CATV's—1,100 subs. On 12 trans. @ Rates: S22;
18.25; 15.60. :

Pueblo
ADI No. 103; see Colorado Springs-Pueblo market

KKTV—Licensed to Colorado Springs, See Colorado
Springs.
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KOAA-TV—Licensed to Pueblo. See Colorado

Springs.

KRDO-TV—Licensed to Colorado Springs. See Col-
orado Springs.

*KTSC—ch 8. 316 kw wvis, 632 kw aur ant
1,2241/972g. Feb 3, 1971. 900 W. Orman, 81004.
(303) 549-3220. Licensee: University of Southern
Colo. ® PBS. ® John C. Crabbe, gen mgr; Claylon
Roehl, opns mgr; Robert Adams, prom mgr; Oliver £
Kendall, chief engr. @ On 6 CATV's—31,500 subs. On
4 trans.

Sterling
ADI No. 176; see Cheyenne, Wyo. market

KTVS—ch 3,60.6 kw vis, 6 kw aur, ant 760t/604g. Jan
1, 1964. 204 1/2 Main St, 80751. (303) 522-5743.
Licensee: Wyneco Communications Inc. (acq
9-15-72) Ownership: See Lamb Enterprises Inc. ®
CBS, ABC. Rep: Avery-Knodel. Wash atty: Fly,
Shuebruk, Blume, Gaguine, Boros & Schulkind. ®
Gene L. Huston. res mgr; Mark Hendrix, news dir; Dan
Schaefer, chief engr. ® On 15 CATV's— 14,375 subs.

Connecticut

Bridgeport
ADI No. 1; see New York market

*WEDW—ch 49, 380 kw vis, 380 kw aur ant
610t/376g. Dec. 17, 1967. Box 449, 06601. Licensee:
Conn. ETV Corp. ® PBS, Eastern Educ TV Net. ® Exec:
See *WEDH(TV) Hartford.

Hartford

ADI No. 23; see Hartford-New Haven market

*WEDH—ch 24, 680 kw vis, 69 kw aur, ant 860t/455g.
Ocl. 1, 1962. 24 Summit St, 06106. (203) 278-5310.
TWX 710-425-4039. Licensee: Con Corp. ®
PBS, Eastern Educ TV Net. Wash atty: Dow, Lohnes &
Albertson. ® Paul K. Taff, pres & gen mgr; Stan Levy,
prod mgr; Midge Ramsey, VP-community relations; Al
Binford, VP prog: John C. Lennhoff, VP bus atfrs; John
Kean, VP engrg; Sharon Blair, prog mgr; Fran
Abramowicz, chief engr. ® On 1 trans.

WFSB-TV—ch 3, 100 kw vis, 138 kw aur, ant
9101/542g. Sept. 23, 1957. Broadcast House, 3 Con-
stitution Plaza, 06115. (203) 525-0801. TWX
203-278-0330. Licensee: Post-Newsweek Stations
(acq 3-8-74). Ownership: See the Washington Post
Co., also Nwspr. @ CBS. Rep: Top Market TV. Wash
atty: Covington & Burling. ® William Ryan, sr VP & gen
mgr; Ed Jones, prog mgr & film buyer; Nancy Boyer,
gen sls mgr; Jim Topping, news dir; Bob Rios, bus
mgr; Stephen J. Myers, chief engr. ® On 44 CATV's—
175,000 subs. ® Rates: $1,200; 300; 115.

WHCT-TV—ch 18, 158 kw vis, 31.6 kw aur, (CP: 708
kw vis, 61.7 kw aur) ant 6,405t/291g. Jan. 24, 1959.
555 Asyjum St, 06105. (203) 525-2611. TWX
710-425-6258. Licensee: Faith Center Inc. Owner-
ship: See Faith Center Inc. Sins. Progmg for the deaf 1
hr wkly. @ ﬂEﬁ'S%v’amIG_aQt?sJ Wash atly: Cohen & Ber-
field. @ Dr. Eugene Scott, pres; David L. Footitt, stn
mgr; Kenneth D. Bourdreau, asst mgr: Steven E.
McDermott, prom mgr; Fred Tucker, chief engr.

WVIT-TV —(New Britain) ~ch 30, 790 kw vis, 78 kw
aur, ant 930t/1,288g. Feb. 11, 1953. 1422 New Britain
Ave., W. Hartford, 06110. (203) 521-3030. TWX
203-278-0378. Licensee: Viacom Bcstg Inc. Owner-
ship: Viacom Bcstg Inc. 100%.

New Britain

WVIT-TV—Licensed to New Britain. See Hartford,
Conn.

New Haven
ADI No. 23; see Hartford-New Haven market

*WEDY—ch 65, 443 kw vis, 500 w aur, ant
2701/101.6g. November 1974. 24 Summit Street,
06106. (203) 278-5310. Licensee: Conn. ETV Corp. @
PBS. ® Exec: See "WEDH (TV) Hartford
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WTNH-TV—ch 8, 115 kw vis. 22.9 kw aur, (CP: 166
kw vis, 33.1 kw aur) ant 1,210t/909g. June 15, 1948.
Box 1859, 06508. (203) 777-3611. TWX 710-465-
0083. Licensee: Capital Cities Communications Inc.
{acq 4-28-71). Ownership: See Capital Cities, also
Nwspr. @ _ABC. Rep: Blair. Wash atly: Wilmer, Cutler &
Pickering. @ Peter K. Orne, VP & gen mgr: Marc Ed-
wards, gen sls mgr: Nat Tucker, dir of best opns: Bruce
Lawrence, loc & reg sls mgr: Carmine lannucci, chief
engr. @ On 20 CATV's—50.000 subs

WTVU—ch 59, 195 kw vis, 102 kw aur, ant
5601/334g. Not on air, target date unknown. Box 85,
06501. Permittee: Impart Systems Inc. Ownership:
See Victor Muscat Stns @ Wash atty: Fly, Shuebruk,
Blume, Gaguine, Boros & Schulkind.

Norwich

ADI! No. 31; see Providence, R.l. market

*WEDN—ch 53, 316 kw vis, 316 kw aur ant
681t/481g. March 5, 1967. 24 Summit St., Harlford,
06106. Licensee: Conn. ETV Corp. ® PBS, ETV. ®
Exec: See "WEDH(TV) Hartford. @ On 1 CATV.

Waterbury

AD! No. 23; see Hartford-New Haven market

WATR-TV—ch 20, 200 kw vis, 20 kw aur ant
5101/255g. Sept. 4, 1953. 79 Baldwin Ave. 06706.
(203) 755-1121. Licensee: Thomas Television Inc.
Ownership: Estate of Harold Thomas, 99%; Lillian
Thomas, 1%\}%_% 2 hrs wkly. Rep: Devney; Ket-
tell-Carter. Wash atty: Finkiestein & Firestone. @ B.
Preston Gilmore, exec VP; Robert S. Holczer, gen mgr
& film buyer; Trisha Torrello, prog & news dir, prom
mgr; Charles Allen, chief engr.® On 11 CATV's—120,-
000 subs. Co-owned: WATR(AM)-WWYZ-FM. & Rates:
$50; 45; 45

Delaware

Wilmington
ADI No. 4; see Phlladelphla market

*WHYY-TV—ch 12, 309 kw vis, 30.9 kw aur
960t/1148g. Sept. 12, 1963. 4548 Market St., Philadel-
phia, 19139, (215) 243-2200. Licensee: WHYY Inc.
Ownership: WHYY Inc. @ PBS, Eastern Educ TV Net,
Penna. Public TV Net. Wash atty: Schwartz & Woods
B Jim Karayn, pres-gen mgr; Lynne Lonker, prog dir;
Lou Angelli, film buyer; Barbara Leff, prom mgr:
Michael Cascio. news dir; Fred Majewski, chief engr. @
On 45 CATV's—225,000 subs. On 1 trans.

District of Columbia

Washington
AD{ No. 8; see Washington market

WDCA-TV—ch 20, 4,000 kw vis, 400 kw aur, ant.
7701/809g. April 20, 1966. 5202 River Rd., 20016.
(301) 654-2600. TWX 710-824-9608. Licensee: Ch
20 Inc. Ownership: Superior Tube Co. ® Rep: RTVR
Inc. Wash atty: Pierson, Ball & Dowd. @ Warren Stone,
pres; Milton Grant, VP & gen mgr: Fred Petrosino, gen
sls mgr; Earl Jones, nall sls mgr. Jim Reid, prog dir;
Dan O'Brien, prom mgr; Don Doughty, chief engr. @ On
72 CATV's —260.446 subs.

WDVM-TV—ch 9, 316 kw vis, 44.7 kw aur, ant
7701/6409. Jan. 16, 1949. 40th & Brandywine Sts
N.W., 20016. (202) 686-6000. TWX 710-822-9776.
Licensee: The Evening News Assoc. (acq 6/26/78).
Ownership: Evening News Assoc. stns. @ CBS.
Progmg for the deaf 1 hr wkly. Rep: MMT Sales. Wash
atty: Pierson, Ball & Dowd. @ Edwin Pfeiffer, VP-gen
mgr; Ronald Townsend, stn mgr; Gail Neytan, mktg dir;
Bill Fagan. gen sls mgr; Milt Weiss, news dir; Tim
McDonald, prog dir: Ralph Thompson, chief engr. ®0n
16 CATV's—36.600 subs. On 6 trans, @ Rates: S7,000;
700: 200.

*WETA-TV—ch 26, 2.290 kw max, 1.660 kw horiz vis,
230 kw max, 166 kw aur. ant 770t/809g. Oct. 2, 1961.

Box 2626, 20013. (703) 998-2600. TWX
710-955-9846. Licensee: Greater Washington Educa-
tional Telecommunications Assn Inc. @ PBS, Eastern
Educ TV Net. Sp 5 hrs wkly. Wash alty: Cohn & Marks.
8 Ward B. Chamberlin Jr, pres and gen mgr; Gerald
Slater, exec VP; Joyce Campbell, prog mgr; Bob Rug-
giero, VP opns-engr; Page Crosland, info dir; John
Flourney, VP fin aff; Sally Wells, VP dev; Bill Maylett,
chief engr. @ On 13 CATV's—40,000 subs. On 1 trans.
Co-owned: "WETA-FM.

WGSP-TV—ch 50, 813 kw wvis, 162 kw aur, ant
4801/492g. Not on air, target date unknown. Permittee:
Lee W. Cowan, trustee in bankruptcy.

*WHMM—ch 32, (CP: 5000 kw; ant 700 ft.) Not on air,
target date unknown. 2400 Fourth St. N.W, 20059.
(202) 636-7830. Permittee: Howard University ®
Wash alty: Arnold & Porter. @ Dr. James E. Cheek, pres:
Millard J. Watkins, chief engr. @ Co-owned: WHUR-
FM.

WJLA-TV—ch 7, 316 kw vis, 48 kw aur ant
780t/640g. Oct. 3, 1947. 4461 Connecticut Ave. N.W,
20008. (202) 686-3000. TWX 710-822-9505.
Licensee: WJLA Inc. Ownership: Albritton Com-
munications Inc. @ ABC. Rep: Petry. Wash atty: Verner,
Liipfert, Bernhard & McPherson. @ Thomas Cookerly,
pres-gen mgr; Irwin Starr, bestg dir; Stan Pederson,
stn opns dir; Jim Boaz, mktg dir; Linda DesMarais,
prog dir; Tom Furr, prom mgr; Sam Zelman, exec news
dir.

WRC-TV—ch 4, 100 kw vis, 151 kw aur ant
570t/457.9g. June 27, 1947. 4001 Nebraska Ave.
N.W, 20016 (202) 686-4000. TWX 202-965-0804.
Licensee: NBC Inc. Ownership: See NBC-Owned
Stns. ® NBC. Rep: NBC Spot Sales. @ John Rohrbeck,
VP & gen mgr; Monte Newman, stn mgr; John L. Petrie,
prog dir; David Nuell, news dir; James Martz, sIs dir;
Michael Artist, adv, prom & press; Crawford McGill, dir
tech opns; Sherman Hildreth, dir of engrg & facil:
Charlene McCoy, mgr community rel. @ Co-owned:
WRC(AM)-WKYS(FM).

WTTG—ch 5, 100 kw vis, 15 kw aur, ant 770t/705g.
Jan. 1,1947. 5151 Wisconsin Ave., N.W, 20016. (202)
244-5151. TWX (710) 822-9363. Licensee:
Metromedia Inc. Ownership: See Metromedia Stns. @
Rep: Metro TV Sis. Wash atty: Thomas J. Dougherty. @
John W. Kluge, chmn of bd & pres Metromedia IncC.;
Albert P Krivin, pres TV; Wililam Carpenter, VP & gen
mgr; Jerry Marcus, VP & gen sls mgr. Albert Mazzon,
VP & natl sls mgr; Staniey Rudick, VP & prog dir: Hal
Levenson, news dir; Jill Krasner, prom mgr; Dick
Pfister, VP & chief engr. @ On 100+ CATV's.On 2 trans
Co-owned: WASH(FM).

Florida

Boynton Beach

ADI! No. 81; see West Paim Beach market

*WHRS-TV—ch 42, 442 kw vis, 88 kw aur, ant
5001/503g. Not on air, target date 1978. 505 S. Con-
gress Ave, 33435, (305) 737-7300. Permittee: School
Board cf Paim Beach County. @ PBS. @ Dr. Joseph Car-
roll, supt; John H. Burger, gen mgr; Sam J. Barbard,
prog dir; Pat E. O'Meara, prom mgr; Melvin Cohen,
chief engr. @ Co-owned: WHRS-FM.

Daytona Beach

WESH-TV—Licensed to Daytona Beach. See Orlan-
do.

Fort Lauderdale
AD! No. 15; see Miami market

WKID—ch 51, 355 kw vis, 70.8 kw aur, ant
10201/1034g. Dec. 6, 1968. (305) 454-5100.
Licensee: CB TV Corp. ® Rep: Young. Wash atly;
Everett Johnstone. ® William Johns, pres & gen mgr;
Joel Epstein, prog dir; Max Bartmess, chief engr.® On
5 CATV's.

Fort Myers
ADI No. 142; see Fort Myers market
WBBH-TV—ch 20, 524 kw vis, 52 kw aur ant
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9701/995¢. Dec. 19, 1968. 3719 Central Ave,, 33901,
(813) 936-0195. TWX 510-951-7370. Licensee:
Bestg-Telecasting Sves Inc. Ownership: Thomas E.
Mitchell, 20.96%; H. Quillan Jones, 10.22%; William N.
Dakos. 15.54%; Rex Stubbs, 11.38%; & others.® NBC..
Sp 3 hrs wkly. Rep: Katz. Wash atty: Hogan & Hartson.
& Howard Hoffman, pres & gen mgr; Warren T. Roof,
loc sls mgr; Steve Grissom, news dir; Jo Corey, prog
dir; Randy Keiser, prom mgr; David McKelvey, chief
erom%r. IOOn 20 CATV's—80.000 subs. @ Rates: $130;
100: 30.

WINK-TV

O

WINK-TV—ch 11, 316 kw vis, 55 kw aur ant
9601/995g. March 18, 1954. Box 1060, 33902. (813)
334-1131. TWX 510-951-7371. Licensee: FL. Myers
Bcstg Co. Ownership: Arthur B. McBride, 50%: Edward
J. McBride, 50%. @ CBS. Sp 1 hr wkly. Rep: Blair TV.
Wash atly: Dempsey & Koplovitz. ® Edward J.
Mc8ride, pres; Robert Doty, gen mgr; Frank Watson,
gen sis mgr; Joe Lewis, natl sis mgr; Frank Browne, loc
sis mgr; Gale Bennett, prom mgr; Don Shriver, news
dir; Clarence Mosley, chief engr. @ On 25 CATV's—
120,817 subs. Co-owned: WINK-AM-FM. ® Rates:
$165; 100; 45.

Fort Pierce
AD1 No. B1; see West Palm Beach market

WTVX—ch 34,525 kw vis, 1.1 kw aur, ant 490t/478g.
April 5, 1966. Rt 1, Box 313, 33450. (305) 464-5220.
Licensee: Indian River TV Co. Ownership: Ruhl W.
Koblegard, 10%; Alto Adams Jr. 23%; Chistine
Haynes, 16%. & others. ® CBS. Wash atty: Fiy,
Shuebruk, Blume, Gaguine, Boros & Schulkind. @ Ruhl
W. Koblegard, pres; Jim Holmes, gen mgr; Jack
Talicott, sls mgr; Alexander Berginan, news dir;
Charles Castle, chief engr. @ On 3 CATV's—45,000
subs.

Gainesville
ADI No. 177; see Gainesville market

WCJB—ch 20, 427 kw vis, 87.1 kw aur, ant
680t/669g. April 7,197 1. Drawer 13414, 32604. (904)
372-3543. Licensee: Gainesville TV Inc. (acq
12/1/76). Ownership: Diversified Communications. @
ABC. Rep: Busby, Finch, Woods, HR TV. Wash atty: Fly,
Shuebruk, Blume, Gaguine, Boros & Schulkind. ®
Walter Dickson. pres: John S. Lotz, gen mgr; Doyie
Hadden, gen sls mgr; Alec Skiffington, prog dir; Craig
Berkmaier, prom mgr; Dave Collins, news dir; Clyde
Smith, chief engr. @ On 15 CATV's—59,133 subs. &
Rates: $125: 80; 40. :

*WUFT—ch 5, 100 kw vis, 20 kw aur, ant 860t/869g.
Nov. 10, 1958. 434A Stadium Bldg. 3261.1. (904)
392-4717. Licensee: Fla. Bd. of Regents. @ PBS. Wash
atty: Jorgensen, Northrope & Johnson. @ David J.
Brugger, gen mgr; Brent Williams, prom mgr; Dan
Hackel, news dir; Brenda Jones, dev dir; Richard
Lehner, prog dir; Clark Staniey, chief engr @ On 22
CATV's—225,000 subs.

Jacksonville
ADI No. 64; see Jacksonville market

New TV— 1662 kw vis, 240 kw aur, 944t/s995g. Not
on air, target date unknown. 736 Gulf Life Building,
Jacksonville, 32207. Licensee: Crown Broadcasting
Corp.

*WJCT—ch7,302kw vis, 36.9 kw aur, ant 840t/996g.
Sept. 10, 1958. 2037 N. Main St, 32206. (904)
354-2806. Licensee: Community TV Inc. @ PBS, Fla.
ETV. Progmg for the deaf 5 hrs wkly. Wash atty: Sch-
warltz & Woods. @ Fred Rebman, pres & gen mgr; Dan
Kossoff, dir of spec projects; Vic DiGente, dir of info
svs; Mark Erstling, prom-pub affrs; Richard Brown, VP
progmg; Jim Lewis, dir dev; Vic DiGenti, info svcs dir;
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Charles Benson, bus mgr; Gene Napier, VR opns. 8 On
14 CATV's. Co-owned: WJCT-FM.

WJKS-TV—ch 17, 2,450 kw vis, 255 kw aur, ant
980t/1,015g. Feb 19, 1966. Box 17000, 32216. (904)
641-1700. TWX 810-827-0284. Licensee: Rust Craft
Bestg Co. Ownership: See Rust Craft Stns. @ ABC.
Rep: Petry. Wash atty: Kirkland & Ellis. @ Marshall
Berkman, pres; Gary Adler, VP & gen mgr; Herb Gold,
asst gen mgr-prog dir; Robert A. Craig, sis mgr; Larry
Jacobs, prom asst; Bert Roselle, news dir; Sim
Kollinger, chief engr. @ On 23 CATV's =52, 569 subs.
On 1 trans. @ Rates: $400; 120; 50.

WJXT—ch 4, 100 kw vis, 20 kw aur, ant 930t/996g.
Sept. 15, 1949. Box 5270, 32207. (904) 399-4000.
TWX 810-827-1605. Licensee: Post-Newsweek Stns,
Fla. Inc. (acq 2-25-53). Ownership: See Post-
Newsweek Stns, also Nwspr. 8 CBS. Rep: Top Market
Television. Wash atty: Covington & Burling. @ Joel
Chaseman, pres; Ann McCombs, VP & gen mgr; Harry
Kalkines, sls mgr; Barry Barth, prog dir; Jim Paratore,
prom mgr; William Grove, VP news; Joe Moreland,
news dir; King Harrison, engrg mgr. @ On 28 CATV's —
90,000 subs.

WTLV —ch 12, 316 kw vis, 60.3 kw aur, ant 940t/996g.
Sept. 1, 1957. Box TV-12, 32231. (904) 354-1212.

. TWX 904-733-3310. Licensee: TV 12 of Jacksonville

Inc. (acq 5-12-75). Ownership: Harte-Hanks Nwsprs,
100%. m NBC. Rep: Blair. Wash atty: Arnold & Porter. ®
Gert H. W. Schmidt, pres & gen mgr & film buyer;
Robert M. Reuschle, gen sis mgr; Harry McClintock,
prog dir; Alen Batten, prom mgr; Howard Kelly, news
dir; Gerald Noadseik, chief engr. @ On 27 CATV's—
86,871 subs. @ Rates: $660; 325; 80.

Largo

WTSP-TV—Licensed to Largo. See Tampa.

Miami
ADI No, 15; see Miami market

WCIX-TV—ch 6, 776 kw vis, 13.2 kw aur, ant
1,049t/1,049g. Sept. 20, 1967. 1111 Brickell Ave.,
33131. (305) 377-0811. TWX 810-848-8208.
Licensee: Coral TV Corp. Ownership: General Cinema
Corp, 98%. ® Sp 1 hr wkly. Rep: Petry TV Inc. Wash
atty: Wilner & Scheiner. @ Alexander M. Tanger, pres;
Edward Q. Adams, gen mgr, prog dir & film buyer;
Harvey Cohen, gen sis mgr; Linda Tucker, prom magr;
Richard Descutner, opns & news dir; Jack R. Cowart,
chief engr. @ On 44 CATV's—234.662 subs. On 4
trans.

WCKT—ch 7, 316 kw vis, 30.2 kw aur, ant 9501/994g.
July 29, 1956. 1401 79th St Causeway, 33141. (305)
751-6692. TWX 810-848-6151, Licensee: Sunbeam
TV Corp. Ownership: Edmund N. Ansin, 45.8%, &
others. @ NBC. Rep: Harrington, Righter & Parsons.
Wash atty: Koteen & Burt. 8@ Edmund N. Ansin, pres &
gen mgr: Robert Leider, stn mgr; John Fenwick, gen
sls mgr; Allen Sternberg, opns mgr; Frank Struzzieri,
film buyer; Gene Strul, news dir; George White, prom
mgr; Robert Paasch, chief engr. @ On 3 CATV's—
20,000 sups. On 2 trans.

WHFT—ch 45, 2400 kw vis, 475 kw aur, 142t/149g.
March 17, 1975. 2843 Pembroke Rd. Hollywood
33020. (305) 962-1700/624-1700. Licensee: Lester
Sumrall Evangelistic Assn Inc. Ownership: Non-profit,
non-stock corporation. 8 Rep: Spot Time. Wash atty:
Mallyck & Bernton. ® Lester Sumrall, pres; G. Kent
Smith, VP-gen mgr, film buyer; Suzanne Fugua, prom
magr; Larry Scott, gen sis mgr; John Potts, lli, news dir;
Bob Poynter, chief engr. @ On 10 CATV's.

*WLRN-TV—ch 17, 2,860 kw vis, 286 kw aur, ant
1,012.5t/1,039g. June 26, 1962. Rm. 104, 1410 N. E.
Second Ave., 33132. (305) 350-3163. School Board of
Dade County. m PBS. ® Dan MacCullough, gen mgr:
Lewis Miles, film buyer; Rayward Dunneli, prom mgr;
Joy Shaw, news dir; Henry Cronin, chief engr.

WLTV-—ch 23, 661 kw vis, 66.1 kw aur, ant
1,020t/1,009g. Nov. 15, 1967. 695 N.W. 199th St,
33169. (305) 625-4000. Licensee: Spanish Int. Com-
munications Corp. (acq 1-71). Ownership: See
Spanish Communications Corp Stns. 8 Sp full time.
Span int. Net. @ Reynold V. Anselmo, pres; Joaquin
Blaya, gen mgr; Efrain Rivera, chief engr.

*WPBT—ch 2, 100 kw vis, 20 kw aur, 925/923g. ST
WTHS-TV. Aug. 12, 1955. Box 610001, 33161. (305)
949-8321. Licensee: Comm TV Foundation of S. Fla.
Inc. m PBS. Prgmg for the deaf: 3 hrs wkly. Wash atty:
Wilmer, Cutler & Pickering. 8 George Dooley, pres &
gen magr; John Felton, VP progmg; N. Joseph Potts, VR
Finance; Sally Fertitta, mgr pub info; John Reynolds,
dir dev; Alan Winnerman, underwriting mgr; Linda
O'Bryon, news & pub aff dir; Robert E. Ware, engrg dir.

WPLG—ch 10, 316 kw vis, 479 kw aur, ant
1,000t/1,045g. Nov 20, 1961. 3900 Biscayne Blvd,,
33137. (305) 573-7111. TWX 810-848-6032.
Licensee: Post-Newsweek Stns, Fla, Inc. (acq 1969)
Ownership: See Post-Newsweek Stns, also Nwsprs. 8
ABC. Rep: Top Market Television. Wash atty:
Covington & Burling. ® Joel Chaseman, pres; G.
William Ryan, VP & gen mgr; Adam (Bud) Polachek,
sls mgr; Dick AHearn, prog dir; B.C. Barth, prom mgr;
Dow Smith, news dir; Cathy Nierle, bus mgr; William
Latham, engr mgr. @ On 22 CATV's—88,400 subs.

*WTHS-TV—ch 2, 100 kw vis, 10 kw aur, ant
921t/1,039g. Rm. 104, 1410 N.E. 2nd Ave, 33132
School Board of Dade County mPBS. ® Don Mac-
Cullough, gen mgr; Lewis Miles, film buyer; Rayward
Dunnell, prom mgr; Joy Shaw, news dir; Henry Cronin,
chief engr.

WTVJ—ch 4, 100 kw vis, 20 kw aur, ant 9521/395g.
March 21, 1949. 316 N. Miami Ave., 33128. (305)
374-6261. TWX 810-848-5932. Licensee: Wometco
Enterprises Inc. Ownership: See Wometco En-
terprises Stns. @ CBS. Sp 1 hr wkly. Rep: MMT Sis Inc.
Wash atty: Cohn & Marks. 8 Mitchell Wolfson, pres;
William Brazzil, VP & gen mgr; Tom Fraioli, gen sls
mgr; Douglas Barker, stn mgr; Mike Irvine, natl sls mgr;
Robert Blacher, loc sls mgr; Thelma Rollins, prog dir;
Chris Moseley, prom mgr: Ralph A. Renick, VP news
dir; Joe Kline, dir of tech opns. @ On 29 CATV's—
64,000 subs. ® Rates: $1600; 720; 270.

Naples
ADI No. 142; see Fort Myers market

WEVU—ch 26, 2770 kw max, 982 kw vis; 98.2 kw aur,
710t/732g. August 21, 1974. Box N, Bonita Springs,
33923. (813) 597-6038, 332-0076. TWX
510-951-7340. Licensee: Caloosa TV Corp. (acq.
8/24/78). Ownership: See Home News Publishing Co.,
also Nwspr. @ ABC. Rep: Avery-Knodel. Wash atty:
Cordon & Jacob. 8 William Boyd, pres; Joseph-Buerry
Jr, gen mgr; Edward Shadburn, gen sls mgr; Dona
Fussell, prog dir-prom mgr; Robert Ratclitf, film buyer;
Lee Phillips, news dir; Otlo Goetz, chief engr.® On 12
CATV's—59,500. m Rates: $200; 100; 40.

Ocala
ADI No. 40; see Orlando-Daytona Beach market

WOCA-TV—ch 51,1127.2 kw vis, 225.42 kw aur, ant
927t/932g. Not on air, target date unknown. 226 S.
Main St., Gainesville, 32601. (904) 376-4694. Gator
Bcstg Corp Ownership: R. Douglas Bishop, 25%;
Chas.R.Perry, 25%; Emil R. Schiavone, 25%; George E.
Antonlak, 12.5%; James D. Ivey, 12.5%. ® Wash atty:
Richard Hildreth. @ Doug Bishop, pres.

Orlando

ADi No. 40; see Oriando-Daytona Beach market

WDBO-TV—ch 6, 74.1 kw vis, 148 kw aur, ant
1,460t/1,4849. (CP: 100 kw vis, 20 kw aur, ant 1,840
ft.). July 1, 1954, Box 1833, 32802. (305) 843-0006.
TWX 810-850-0141. Licensee: The Outlet Co. Owner-
ship: See OQutlet Co. Stns. @8 CBS. Rep: Petry. Wash
atty: Sundlun, Scher & Singer. ® J. S. Sinclair, chmn;
Bruce G. Sundlun, pres; David E. Henderson, pres Out-
let Bcst Div; Arnoid F Schoen Ji, VP & gen magr;
Joseph S. Haller, gen sls mgr; Everett H. Hughes, prog
dir; Michael Crew, news dir; Chalmers S. Stromberg,
chief engr. @ Co-owned: WDBO-AM-FM.

WESH-TV —(Daytona Beach)—ch 2, 100 kw vis, 20
kw aur, ant 940t/998g. May 29, 1956. Box 1551,
Daytona Beach, 32015. (904) 252-2222. TWX
810-853-0255. Licensee: Cowles Bestg Inc. Owner-
ship: See Cowles Stns, also Nwspr. @ NBC. Rep: Katz.
Wash atty: Marmet Professional Corp. ® John
Haberlan, pres & gen mgr; Walter M. Strouse, exec VP
& stn mgr; Jack Hitchcock, VP & asst stn mgr; Ken
Brown, news dir; Kenneth Smith, VP & opns mgr; Bev.
Barton, audience dev: Morrison Gable, dir of tech
planning. @ On 40 CATV's—162,946 subs. ® Rates:
$650: 250; 100.
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WFTV—ch 9 (interim opn eff. 4/1/69), 316 kw vis,
31.6 kw aur, 1570t/1543g. (CP: Ant 1943 ft). Feb. 1,
1958. Box 999, 32802. (305) 841-9000. TWX
810-850-0179. Licensee: Ch. 9 of Orlando. Owner-
ship: Mid-Fla. TV Corp.; Central 9 Corp.; TV-9 Inc.; Co-
mint Corp.; Fla. Heartland TV Inc., equally. @ ABC. Rep:
Blair. Wash atty: Mullin, Connor & Rhyne. @ Walter M.
Windsor, gen mgr; <ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>