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Glossary of Terms Used in Broadcasting & Cable Yearbook

AM—Amplitude medulation. Also referring to audio
service broadcast over 535 khz-1705 khz.

Analog—A continuous electrical signal that carries
information in the form of variable physical values,
such as amplitude or frequency madulation.

Basic cable service—Package of programming on
cable systems eligible for regulation by local
franchising authorities under 1992 Cable Act, including
all local broadcast signals and PEG (public,
educaticnal and government) access channels.

Cable television—System that transmits original
programming, and programming of broadcast
telsvision stations, to consumers over wired network.

CC—Closed captioning. Method of transmitting textual
information over television channel's vertical blanking
interval; transmissions are deciphered with decoders;
decoded transmissions appear as text superimposed
over television image.

Clear channel—AM radio station allowed to dominate
its frequency with up to 50 kw of power, their signals
are generally protected for distance of up to 750 miles
at night.

Closed circuit—The method of transmission of
programs or other material that limits its target
audience to a specific group rather than the general
public.

Coaxial cable—Cabie with several common axis lines
under protective sheath used for television signal
transmissions.

Common carrier—Telecommunication company that
provides communications transmission services to the
public.

DAB—Digital audio broadcasting. Modulations for
sending digital rather than analog audio signals by
either terrestrial or satellite transmitter with audio
response up to compact disc quality (20 khz).

DBS—Direct broadeast satellite. High powered
satellite authorized to broadcast direct to homes.

Digital—A discontinuous electrical signal that carries
information in binary fashion. Data is represented by a
specific sequence of off-on electrical pulses.

Directional antenna—An antenna that directs most of
its signal strength in a specific direction rather than at
equal strength in all directions. Used chiefly in AM radio
operation.

Downlink-—Earth station used 10 receive signals from
satellites.

Earth station—Equipment used for transmitting or
receiving satellite communications.

EDTV—Enhanced-definition television. Proposed
intermediate systems for evolution to full HDTV,
usually including slightly improved resolution and
sound, with a wider (16:9) aspect ratio.

Effective competition—Market status under which
cable TV systems are exempt from regulation of basic
tier rates by local franchising authorities, as defined in
1992 Cable Act. To claim effective competition, a cable
system must compete with at least one other
multichannel provider that is available to at least 50%
of an area’s households and is subscribed te by more
than 15% of the households.

Encryption—System for scrambling signals to
prevent unauthorized reception.

ENG—Electronic news gathering.
ETV—Educational television.

Fiber-optic cable—Wires made of glass fiber used to
transmit video, audio, voice or data providing vastly
wider bandwidth than standard coaxial cable.

Field—Half of the video information in the frame of a
video picture. The NTSC system displays 59.94 fields
per second.

FM—Frequency modulation. Also referring to audio
service broadcast over 88 mhz-108 mhz.

Footprint—Area on earth within which a satellite’s
signal can be received.

Frame—A full video picture. The NTSC system
displays 29.97 525-line frames per second.

Frequency—The number of cycles a signal is
transmitted per second, measured in hertz.

Geostationary orbit—Orbit 22,300 miles above
earth's equator where satellites circle earth at same
rate earth rotates.

ghz—Gigahertz. One billion hertz (cycles) per second.
HDTV—High-definition television.

Headend—Facility in cable system from which all
signals originate. (Local and distant television stations,
and satellite programming, are picked up and amplified
for retransmission through system.)

Hertz—A measurement of frequency. One cycle per
second equals one hertz (hz).

Independent television—Television stations that are
not affiliated with networks and that do not use the
networks as a primary source of their programming.

Information services—Broad term used 1o describe
full range of audio, video and data transmission
services that can be transmitted over the air or by
cable.

Interactive—Allowing two-way data flow.

Interiaced  scanning—Television  transmission
technique in which each frame is divided into two fields.
NTSC system interleaves odd-numbered lines with
even-numbered lines at a transmission rate of 59.94
fields per second.

ITFS—Instructional Television Fixed Service.

khz-—Kilohertz. One thousand hertz (cycles) per
second.

LED—Light emitting diode. Type of semiconductor that
lights up when activated by voltage.

LO—Local origination channel.
MDS—Multipoint distribution service.

mhz—Megahertz. One million hertz (cycles) per
second.

Microwave—Frequencies above 1,000 mhz.
MSO—Multiple cable systems operator.

Must carry—Legal requirement that cable operators
carry local broadcast Signals. Cable systems with 12 or
fewer channels must carry at least three broadcast

signals; systems with 12 or more channels must carry
up to one-third of their capacity; systems with 300 or

xiv

fewer subscribers are exempt. The 1992 Cable Act
requires broadcast station to waive must-carry fights if
it chooses to negotiate retransmission compensation
(see “Retransmission consent”).

NTSC—National Television System Committee.
Committee that recommended current American
standard color television.

PCM—Pulse code modutation. Conversion of voice
signals into digital code.

PPV—Pay-per-view.

Progressive scanning—TV system where video
frames are transmitted sequentially, unlike interlaced
scanning in which frames are divided into two fields.

PSA—Public service announcement.
PTV—Public television.

Public radio—-Radio stations and networks that are
operated on a noncommercial basis.

Public television—Television stations and networks
that operate as noncommercial ventures.

RCC—Radio common carrier. Common carriers
whose major businesses include radio paging and
mobile telephone services.

Retransmission consent—Local TV broadcasters’
right to negotiate a carriage fee with local cable
operators, as provided in 1992 Cable Act.

SCA—Subsidiary communications authorizations.
Authorizations granted to FM broadcasters for using
subcarriers on their channels for other communica-
tions services.

Shortwave—Transmissions on frequencies of 6-25
mhz.

SHF—Super high frequency.

Signal-to-noise ratio—The ratio between the
strength of an electronically produced signal to
interfering noises in the same bandwidth.

SMATV—Satellite master antenna television.
STV—Subscription television.

Superstation—Local television station whose signal
is retransmitied via satellite to cable systems beyond
reach of over-the-air signal.

Teletext—A one-way electronic publishing service that
can be transmitted over the vertical blanking interval of
a standard television signal or the full channel of a
television station or cable television system. The major
use today is for closed-captioning.

Translator—Broadcast station that rebroadcasts
signals of other stations without originating its own
programming.

Transponder—Satellite transmitter/receiver that picks
up signals transmitted from earth, translates them into
new frequencies and amplifies them before
retransmitting them back to ground.

UHF—Ultra high frequency band (300 mhz-3,000
mhz), which includes TV channels 14-83.

Uplink—Earth station used for transmitting to satellite.

VHF—Very high frequencies (30 mhz-300 mhz), which
include TV channels 2-13 and FM radio.

Videotext—Two-way interactive Service that uses
either two-way cable or telephone lines to connect a
central computer to a telavision screen.
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L PR A noncommercial
- T annual
A&E .......... ... . o0 Arts & Entertainment
- o e acting
admin. ... ... administrative
adv. ... ... ... advertising
affil .. ..o affiliate
affrs . ... . affairs
AFRTS....... Armed Forces Radio and TV Service
alt.. ... altemate
(1150660000 808050050000 0000080040004 antenna
AOR . ... vt album-oriented rock
AP Associated Press
(L Jonne0060e 000060080000 000000ad association
BESOC ... ... e associate
(L 3055000000 60900080 0556000560080 assistant
atty .. ... attomey
- L e aural
10 R auxiliary
[ [ § 55068000 0a0a0aa0E08aba0aaa0a00 broadcast
bestg...... ... ...l broadcasting
bestr....... oo broadcaster
=< board
BET.............. Black Entertainment Television
bi-m..... ... ... i every two months
bkrev........ ... il book reviews
bldg. . ... building
{75 5a0 00008000400 0a06 0809600000000 borough
bl .. e beautiful
C-SPAN. ... .. Cable Satellite Public Affairs Network
CATV.............. community antenna television
CBC..............J Canadian Broadcasting Com.
CEO.... ... . chief executive officer
(1) 500 cap000000060000000000a00000 800 channel
(o] 1S oeEa0an0 0 0aaaac6aa0eaaa 00008 critical hours
(<1]:]o0 000808006000 Babacacaa000agaanad charge
CHR.................... contemporary hit radio
chmn. . ... e e Chairman
CIFC. .o circulation
coml ... .. commercial
contemp. . ................. ..., contemporary
COO.......o. chief operating officer
coord. ... ... .. coordinator
CP .. construction permit
CRTC............. Canadian Radio-television and

Telecommunications Commission
C&W .. ... .. country & westem
D o day
Ao daily
R o an a0 da0a0a00 a8 a0y directional antenna
dancerev.............ieiiind dance reviews
DBS..........coiunn direCt broadcast satellite
dev ... development
dir ... e director

div.,............. B diverse
DMA. ... ... .......... Designated Market Area
dups ... e duplicates
(3 St at o0 ac0nbanatea0a000aaaa06at editors
EdBd......................... Editorial Board
educ ... ... educational
Gl ]’6a000000000000000000608006650 00 engineer
ONGFG. v engineering
EPG........c.c...oo Electronic Program Guide
ERP ....... ... ... effective radiated power
ESPN.Entertainment & Sports Programming Network
ETV ... educational television
@XBC .. ... ... executive
FCC........ Federal Communications Commission
filmrev............... .o i film reviews
fortn. ......... ... e fortnightly
Pr o e French
[:Joabacaastoaas0aanaoaaa6aacanoaca ground
[ 1B aan0B00 000006 53000580005000050004 general
[T German
GOVE. .. o govemment
HAAT .............. height above average terrain
B O PR PR Home Box Office
horiz . ......... .o, horizontal polarization
hqtrs. .. ..., o headquarters
Ind ... independent
(i [ B abc0aaae 000886000008 0Ra0 05850 information
instal. ... e e instailation
ISBN.. . .....| Intemational Standard Book Number
ISSN ........ Intemational Standard Serial Number
iMus ... oo illustrations
[« DR irregular
L ltalian
{1738 8a 500 500006000 E000 6a0taaEases 6l kilohertz
KW e e e kilowatts
OC L e e e local
LPTV ... low power television
(K 88800080006 a0aaa06a8aa000008 local sunset
14T |86 Be 60000060 E0abeE0aaasac0aaad listening
W, long wave
11 PP meters
MDS .............. Multipoint Distribution Service
mdse.............. ... . .ot. merchandising
111} P Haa 680000 606686000 6808080 o8 manufacturing
- [1' o0 aoananasaaaas0an00a0a 00060 managing
MOF e manager
MOME. . e management
mhz. .. ... megahertz
Mo e e miles
mitg. .. ... marketing
MMDS. . .Multichannel Multipoint Distribution Service
[L{-)a a8 aa0a0a0a0000006dc00daadaa0aa00d month
mod ... el modification
MOR.........coiiinn middle of the road

Xv

MSO .................. multiple system operator
mhy ... monthly
MTV ... Music Television
mus ........ 1006006000060006800000000d music
musicrev...................... music reviews
MW. . medium wave
L ot 0o rRoa0an0as0aaaa080050R088060 805 night
1 not available
NAB......... National Association of Broadcasters
natl .. ... national
net. ... e network
NPR..................... National Public Radio
AWSPI. .. oot e newspaper
off. .. officer
[« - operations
POF o ittt personnel
playrev .......... | play reviews (thealre reviews)
L e 886 8 006000080 65808aa086880d 6086 Polish
POP ..t e e e population
a8t 0naaa0danattaaaacados public relations
Pres. .. ... president
PRI ........ooov Public Radio International
Progmg.........ooniiinniinnnd programming
Progsv. .......... ..ciiiuiniiaaas progressive
Prom .. ... e promotion

PSA presunrise authority, public service announcement

[+ {1n 8000005 000600050008 00063000 0a0d partner
pubaffrs ................. .. ... public affairs
publ. ... ... publicity
L quarterly
('F - Ja 088000000 086800000000 oAt quadraphonic
recordrev ......... .o il record reviews
rel. .. relations
relg. ... religion
-+ P representative
RFE..... ... ... ..o, Radio Free Europe
[ 658060600000 060600606506005 800500600 region
- 1150600005000 0008 6000a060000000000 regional
RL. ... ... Radio Liberty
F8Ch . .. .. e research
[ T twice annually
S e e e twice monthly
BW .. twice weekly
-3 040660008000 0a0000a000aa0600 00 secretary
BEP. ... separate
- PO shares
SH ... ... specified hours
8IS ... sales
SMATV......... satellite master antenna television
P . i e Spanish
Bl i e senior
e R B 000 aaaaaa0ad et oaaaaaaa0s shares time
o station
sub ... subscriber



List of Abbreviations

supt ... superintendent
BUPWYI . ot ettt ittt it supervisor
BUCS . ..t services
BW. ot e e e e short wave
1360600060000 000060006043000600000500305 terrain
tech ... technical
telerev ............coin, television reviews
m three times a month
Iy three times a year

TNN ... The Nashville Network
L1560 6000000060006000000000000060006000 traffic
L7 i 15508 00000000000800060000000800 translators
treas . ... ..ot treasurer
BWP. o e e e township
TWX Teletypewriter Exchange
U e el unlimited
UHF .. .. i ultra high frequency
UPI ..., United Press International

xvi

UPN................. United Paramount Network
VA . variety
Ve . e vertical polarization
VHF. ... very high frequency
videorev .............. .. 00000 video reviews
VIS, . e visual
V(o) NS as00n0060a080000808000 Voice of America
{600 006000000600086000600060a0 vice president
00 660000000600300080aaa00080a38800004 watts
L SR aaaaatoaaana00a00a6aa86a0d weekly
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Television Markets Ranked by Number of TV Homes

Television Markets Ranked by Number of TV Homes

Listed below are the Nielsen Media Research Designated Market Areas (DMAs) ranked by the number of television
households. The estimates are from September 2008.

DMA Rank Designated Market Area TV Households

1 New York 7,433,820
2 Los Angeles 5,654,260
3 Chicago 3,492,850
4 Philadelphia 2,950,220
5 Dallas-Fort Worth 2,489,970
6 San Francisco-Oakland-San Jose 2,476,450
7 Boston (Manchester) 2,409,080
8 Atlanta 2,369,780
9 Washington, DC (Hagerstown) 2,321,610
10 Houston 2,106,210
11 Detroit 1,926,970
12 Phoenix 1,855,930
13 Tampa-St. Petersburg, Sarasota 1,822,160
14 Seattle-Tacoma 1,819,970
15 Minneapolis-St. Paul 1,730,530
16 Miami-Fort Lauderdale 1,546,920
17 Cleveland 1,524,930
18 Denver 1,524,210
19 Orlando-Daytona Beach-Melbourne 1,466,420
20 Sacramento-Stockton-Modesto 1,399,520
21 St. Louis 1,249,820
22 Portland, OR 1,175,100
23 Pittsburgh 1,156,460
24 Charlotte 1,122,860
25 Indianapolis 1,114,970
26 Baltimore 1,102,080
27 Raleigh-Durham (Fayetteville) 1,080,680
28 San Diego 1,066,680
29 Nashville 1,016,290
30 Hartford & New Haven 1,014,990
31 Kansas City 937,970
32 Columbus, OH 925,840
33 Salt Lake City 919,390
34 Cincinnati 915,570
35 Milwaukee 905,350
36 Greenville-Spartanburg-Asheville-Anderson 858,050
37 San Antonio 818,560
38 West Palm Beach-Fort Pierce 779,430
39 Grand Rapids-Kalamazoo-Battle Creek 741,420
40 Birmingham (Anniston, Tuscaloosa) 739,750
41 Harrisburg-Lancaster-L.ebanon-York 738,880
42 l.as Vegas 728,410
43 Norfolk-Portsmouth-Newport News 718,020
44 Albuquerque-Santa Fe 689,120
45 Oklahoma City 687,300
46 Greensboro-High Point-Winston Salem 685,110
47 Jacksonville, Brunswick 674,860
48 Memphis 673,770
49 Austin 667,670
50 Louisville 667,230
51 Buffalo 631,120
52 Providence-New Bedford 622,580
53 New Orleans 602,740
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DMA Rank Designated Market Area TV Households
54 Wilkes Barre-Scranton 594,570
55 Fresno-Visalia 574,900
56 Little Rock-Pine Bluft 567,060
57 Albany-Schenectady-Troy 556,750
58 Richmond-Petersburg 550,240
59 Knoxville 547,930
60 Mobile-Pensacola (Fort Walton Beach) 537,810
61 Tulsa 529,540
62 Fort Myers-Naples 509,530
63 Lexington 503,260
64 Dayton 483,790
65 Charleston-Huntington 479,750
66 Flint-Saginaw-Bay City 465,790
67 Roanoke-Lynchburg 461,420
68 Tucson (Sierra Vista) 456,030
69 Wichita-Hutchinson Plus 450,930
70 Green Bay-Appleton 444,210
71 Des Moines-Ames 432,410
72 Honolulu 429,940
73 Toledo 425,890
74 Springfield, MO 421,960
75 Spokane 416,630
76 Omaha 411,520
77 Portland-Auburn 410,890
78 Paducah-Cape Girardeau-Harrisburg-Mt. Vernon 393,260
79 Columbia, SC 393,170
80 Rochester, NY 390,590
81 Syracuse 388,000
82 Huntsville-Decatur, Florence 386,520
83 Champaign & Springfield-Decatur 386,000
84 Shreveport 385,770
85 Madison 378,740
86 Chattanooga 366,780
87 Harlingen-Weslaco-Brownsville-McAllen 349,910
88 Cedar Rapids-Waterloo & Dubuque 346,330
89 South Bend-Elkhart 334,720
90 Jackson, MS 334,650
91 Colorado Springs-Pueblo 334,390
92 Tri-Cities, TN-VA 332,840
93 Burlington-Plattsburgh 331,320
94 Waco-Temple-Bryan 329,690
95 Baton Rouge 326,390
96 Savannah 319,160
97 Davenport-Rock Island-Moline 309,600
98 &l Paso 308,080
99 Charleston, SC 307,610
100 Fort Smith-Fayetteville-Springdale-Rogers 297,920
101 Johnstown-Altoona 293,860
102 Evansville 292,220
103 Greenville-New Bern-Washington 289,050
104 Myrtle Beach-Florence 285,010
105 Tallahassee-Thomasville 282,390
106 Lincoln & Hastings-Kearney 281,290
107 Fort Wayne 275,350
108 Reno 271,080
109 Youngstown 268,930
110 Tyler-Longview (Lufkin & Nacogdoches) 265,200
111 Springfield-Holyoke 262,850
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DMA Rank Designated Market Area

112
113
114
115
116
117
118
119
120
121
122
123
124
125
126
127
128
129
130
131
132
133
134
135
136
137
138
139
140
141
142
143
144
145
146
147
148
149
150
151
152
153
154
155
156
157
158
159
160
161
162
163
164
165
166
167
168
169

Boise

Sioux Falls (Mitchell)
Lansing

Augusta
Peoria-Bloomington
Traverse City-Cadillac
Montgomery (Selma)
Eugene

Fargo-Valley City

Santa Barbara-Santa Maria-San Luis Obispo
Macon

Lafayette, LA
Monterey-Salinas
Bakersfield
Yakima-Pasco-Richland-Kennewick
La Crosse-Eau Claire
Columbus, GA

Corpus Christi
Chico-Redding

Amarillo

Rockford
Columbus-Tupelo-West Point
Wilmington
Wausau-Rhinelander
Monroe-El Dorado
Columbia-Jefferson City
Topeka

Duluth-Superior
Medford-Klamath Falls
Beaumont-Port Arthur
Palm Springs

Lubbock

Salisbury

Wichita Falls & Lawton
Erie

Albany, GA
Joplin-Pittsburg

Sioux City

Anchorage

Panama City

Terre Haute

Bangor

Rochester-Mason City-Austin
Bluefield-Beckley-Oak Hill
Odessa-Midland
Binghamton
Minot-Bismarck-Dickinson
Wheeling-Steubenville
Gainesville

Sherman, TX-Ada, OK
Idaho Falls-Pocatello
Biloxi-Gulfport

Yuma-El Centro
Abilene-Sweetwater
Missoula
Hattiesburg-Laurel
Clarksburg-Weston

Utica

A-4

TV Households

262,290
260,190
258,650
253,950
248,510
247,650
247,230
242,790
241,120
240,190
239,820
230,670
225,350
220,730
216,780
215,610
213,980
197,290
197,280
192,090
188,860
188,740
187,480
184,220
179,190
179,010
175,940
173,180
171,830
165,440
159,240
158,070
157,940
157,820
157,610
156,800
156,560
154,900
150,620
147,520
145,450
145,100
144,700
142,570
141,560
138,930
136,730
133,700
129,960
128,100
124,220
121,750
115,650
115,310
111,340
110,330
109,150
106,280



Television Markets Ranked by Number of TV- Homes

DMA Rank Designated Market Area

170
171
172
173
174
175
176
177
178
179
180
181
182
183
184
185
186
187
188
189
190
191
192
193
194
195
196
197
198
199
200
201
202
203
204
205
206
207
208
209
210

Billings
Quincy-Hannibal-Keokuk
Dothan

Jackson, TN
Rapid City

Elmira

Lake Charles
Watertown
Harrisonburg
Alexandria, LA
Marquette
Jonesboro
Bowling Green
Charlottesville
Grand Junction-Montrose
Meridian

Lima
Greenwood-Greenville
Laredo

Lafayette, IN
Butte-Bozeman
Great Falls

Bend, OR
Parkersburg

Twin Falls

Eureka

San Angelo
Casper-Riverton
Cheyenne-Scottsbluff
Mankato
Ottumwa-Kirksville
St. Joseph
Fairbanks
Zanesville
Presque Isle
Victoria

Helena

Juneau

Alpena

North Platte
Glendive

© 2008 Nielsen Media Research. Reprinted with permission.

TV Households

106,030
103,910
100,950
98,050
96,450
96,090
95,410
94,960
92,900
89,630
89,290
80,900
80,260
76,600
73,360
72,280
70,690
70,050
68,110
67,070
65,480
64,910
64,830
63,760
63,540
60,900
54,980
54,340
54,120
52,230
51,270
46,840
37,110
32,550
31,270
31,260
27,040
25,250
17,520
15,250
3.940



Top 25 Cable System Operators

Top 25 Cable System Operators

Ranked by Basic Subscribers*

Rank Company Subscribers
1 Comcast 24,182.0
2 Time Warner 13,069.0
3 Cox 5,328.3
4 Charter 5,045.7
5 Cablevision Systems 3,108.0
6 Bright House (e) 2,307.8
7 Mediacom 1,318.0
8 Suddenlink Communications 1,268.7
9 Insight Communications 707.6
10 Cable One 669.5
11 RCN 366.0
12 WideOpenWest (e) 363.8
13 Bresnan 309.4
14 Service Electric (e) 290.7
15 Atlantic Broadband 285.5
16 Armstrong 247.3
17 Knology 232.8
18 Midcontinent Communications (&) 206.2
19 MetroCast Cablevision ** 188.9
20 Blue Ridge (e) 177.4
21 Broadstripe (e) 158.4
22 Buckeye CableSystem (e) 147.8
23 General Communication 147.7
24 Wave (e) 141.2
25 MidOcean Partners (e) 139.8

* As of December 2008.

** Includes Vista ill Media.

(e) Estimate.

(&) Counts include recent sale or acquisition.

Subs in mil. Data actual.

Note: Unless otherwise noted, counts include owned and managed subscribers.

© 2009 SNL Kagan, a division of SNL Financial LC, from company data and Kagan estimates. All rights reserved. Reprinted with
permission.
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U.S. Sales of Television Receivers 1983-2009

U.S. Sales of Television Receivers 1983-2009

Data compiled by Consumer Electronics Association

Analog Digital LCD TVIVCR/DVD Projection
Color TV TV TV Combinations TV
Year Units Dollars Units Dollars Units Dollars Units Dollars Units Dollars
1983 11,179 3,443 n/a n/a n/a n/a n/a n/a n/a n/a
1984 13,092 3,875 n/a n/a n/a n/a n/a n/a n/a n/a
1985 13,993 4,114 n/a n/a n/a n/a n/a n/a 266 488
1986 15,399 4,481 n/a n/a n/a n/a n/a n/a 304 530
1987 16,805 4,890 n/a n/a n/a n/a n/a n/a 293 527
1988 17,768 4,691 n/a n/a n/a n/a n/a n/a 302 529
1989 19,557 5,359 n/a n/a n/a n/a n/a n‘a 265 478
1990 18,453 5,148 n/a n/a n/a n/a 424 178 351 626
1991 17,951 5,134 n/a n/a n/a n/a 662 265 380 683
1992 21,056 6,591 n/a n/a n/a n/a 936 375 404 714
1993 23,005 7,316 n/a n/a n/a n/a 1,629 599 465 841
1994 24,715 7,225 n/a n/a n/a n/a 2,017 710 636 1,117
1995 23,231 6,798 n/a n/a n/a n/a 2,205 723 820 1,417
1996 22,384 6,492 n/a n/a n/a n/a 2,199 697 887 1,426
1997 21,293 6,036 n/a n/a n/a n/a 2,311 684 917 1,361
1998 22204 6,122 14 43 n/a n/a 3,147 832 1,070 1,577
1999 23,218 6,199 121 295 n/a n/a 4,148 1,014 1,232 1,632
2000 24175 6,503 648 1,426 832 107 4,964 968 1,216 1,481
2001 21,167 5,130 1,460 2,648 845 101 4,630 790 933 1,060
2002 22,469 5,782 4,145 6,383 935 246 4,870 733 681 733
2003 20,791 4,756 5,532 8,692 1,253 664 4,373 778 276 293
2004 19,934 3,526 8.002 12,300 1,842 1,579 3,643 867 97 85
2005 16,934 2,790 11,369 15,563 4,077 3,258 3,348 650 20 15
2006 8,761 1,000 23,504 23,380 10,325 8,430 2,028 340 5 3
2007 1,166 115 26,904 25,184 16,843 14,520 184 26 - -
2008 (e) - - 32,743 26,936 23,764 18,117 - - - -
2009 (p) - - 34,639 26,344 26,790 18,737 - - - -

Dollar figure in millions and represent factory sales price multiplied by unit sales to dealers.

Unit figures include distributor sales and factory direct sales to dealers. All unit figures are in thousands (add 000).
n/a=not available

(e)=estimate

(p)=projection

© 2009 Consumer Electronics Association. Reprinted with permission.
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Television Sets in Use

Television Sets in Use

In Home Avg. Sets

(000) Per HH

1970 81,040 1.39
1971 85,290 1.42
1972 89,770 1.45
1973 95,330 1.47
1974 100,020 1.51
1975 105,460 1.54
1976 108,890 1.56
1977 113,440 1.59
1978 118,630 1.63
1979 124,570 1.67
1980 128,190 1.68
1981 132,260 1.70
1982 142,460 1.75
1983 148,910 1.79
1984 149,180 1.78
1985 155,410 1.83
1986 157,500 1.83
1987 162,750 1.86
1988 168,260 1.0
1989 175,580 1.94
1990 193,320 2.10
1991 193,200 2.08
1992 192,480 2.09
1993 200,565 2.15
1994 211,443 2.24
1995 217,067 2.28
1996 222,753 2.32
1997 228,740 2.36
1998 235,010 2.40
1999 240,320 2.42
2000 244,990 2.43
2001 248,160 2.43
2002 254,360 2.41
2003 260,230 2.44
2004 268,260 2.47
2005 287,000 2.62
2006 301,380 2.73
2007 310,840 2.79
2008 310,470 2.83

1970-79, as of September of prior year; 1980 to date as of January of calendar year; excludes Alaska and Hawaii prior to 1989,
* Reflects adjustments to conform to the 1990 census.

© 2009 Television Bureau of Advertising, Nielsen Media Research. Reprinted with permission.
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55 Years of Station Transactions

YEAR
1954
1955
1956
1957
1958
1959
1960
1961
1962
1963
1964
1965
1966
1967
1968
1969
1970
1971
1972
1973
1974
1975
1976
1977
1978
1979
1980
1981
1982
1983
1984
1985
1986
1987
1988
1989
1990
1991
1992
1993
1994
1995
1996
1997
1998
1999
2000™
2001**
2002**
2003*"
2004**
2005**
2006**
2007
2008™
TOTAL

Nole: Dolfar volume figures represant total considerations reported for all Iransactions with exception of minor

55 Years of Station Transactions

Dollar volume of transactions (number of stations changing hands)

RADIO ONLY*
$10,224,047 (187)
27,333,104 (242)
32,563,378 (316)
48,207,470 (357)
49,868,123 (407)
65,544,653 (436}
51,763,285 (345)
55,532,516 (282)
59,912,520 (306)
43,457,584 (305)
52,296,480 (430}
55,933,300 (389)
76,633,762 (367)
59,670,053 (316}
71,310,709 (316}
108,866,538 (343)
86,292,899 (268)
125,501,514 (270)
114,424,673 (239)
160,933,557 (352)
168,998,012 (369)
131,065,860 (363)
180,663,820 (413)
161,236,169 (344)
331,557,239 (586)
335,597,000 (546)
339,634,000 (424)
447,838,060 (625)
470,722,833 (597)
621,077,876 (669)
977,024,266 (782)
1,414,816,073 (1,558)
1,490,131,426 (959)
1,236,355,748 (775)
1,841,630,156 (845)
1,148,524,765 (663)
868,636,700 (1,045)
534,694,500 (793)
603,192,980 (667)
815,450,000 (633)
970,400,000 (494)
792,440,000 (524)
2,840,820,000 (671)
2,461,570,000 (630)
1,596,210,000 (589)
1,718,000,000 (382)
24,900,000,000 (1,794)
3,800,000,000 (1,000)
5,594,141,000 (836)
2,400,000,000 (950)
1,897,422,000 (901)
2,791,531,000 (895)
22,871,247,000 (2101)
1,488,628,000 (1,187)
642,344,000 (749)
$92,239,870,648

GROUPS*
$26,213,323 (18)
22,351,602 (11)
65,212,055 (24)
47,490,884 (28)
60,872,618 (17)
42,724,727 (15)
24,648,400 (10)
42,103,708 (13)
18,822,745 (8)
25,045,726 (3)
67,185,762 (20)
49,756,993 (15)
28,510,500 (11)
32,086,297 (9)
47,556,634 (9)
35,087,000 (5)
1,038,465 (3)
750,000 (2)

0(0)

2,812,444 (4)
19,800,000 (5)

0 (0)

1,800,000 (3)

0

30,450,000 (5)
463,500,000 (52)
27,000,000 (3)
78,400,000 (6)

0 (0)

332,000,000 (10)
234,500,000 (2)
962,450,000 (218)
1,993,021,955 (192)
4,610,965,000 (132)
1,326,250,000 (106)
533,599,078 (40)
411,037,150 (60)
206,995,500 (61)
318,176,050 (24)
756,722,000 (NA)
1,800,000,000 (154)
2,790,000,000 (213)
12,034,000,000 (345)
14,580,000,000 (329)
14,080,000,000 (271)
26,880,000,000 (196)
0 (0)

0 (0)

0 (0)

0 (0)

0 (0)

0 (0)

0 (0)

0 (0)

0 (0)
$85,110,886,616

TV ONLY
$23,906,760 (27)
23,394,660 (29)
17,830,395 (21)
28,489,206 (38)
16,796,285 (23)
15,227,201 (21)
22,930,225 (21)
31,167,943 (24)
23,007,638 (16)
36,799,768 (16)
86,274,494 (36)
29,433,473 (32)
30,574,054 (31)
80,316,223 (30)
33,588,069 (20)
87,794,032 (32)
87,454,078 (19)
267,296,410 (27)
156,905,864 (37)
66,635,144 (25)
118,983,462 (24)
128,420,101 (22)
108,459,657 (32)
128,635,435 (25)
289,721,159 (51)
317,581,000 (47)
534,150,000 (35)
227,950,000 (24)
527,675,411 (30)
1,902,701,830 (61)
1,252,023,787 (82)
3,290,995,000 (99)
2,709,516,490 (128)
1,661,832,724 (59)
1,779,958,042 (70)
1,541,055,033 (84)
696,952,350 (75)
273,365,000 (38)
124,004,000 (41)
1,728,711,000 (101)
2,200,000,000 (89)
4,740,000,000 (112)
10,488,000,000 (99)
6,400,000,000 (108)
7,120,000,000 (90)
4,720,000,000 (86)
8,800,000,000 (154}
4,900,000,000 (108}
2,529,039,000 (249}
520,000,000 (97}
871,923,000 (66}
2,842,439,000 (86)
18,127,686,000 (180)
4,616,018,000 (295}
745,511,000 (48)
$100,129,129,403

interest transters. in which control of stations did not change hands and Staions Sold as part of larger compa

TOTAL
$60,344,130
$73,079,366

$115,605,828
$124,187,560
$127,537,026
$123,496,581
$99,341,910
$128,804,167
$101,742,903
$105,303,078
$205,756,736
$135,123,766
$135,718,316
$172,072,573
$152,455,412
$231,697,570
$174,785,442
$393,547,924
$271,330,537
$230,381,145
$307,781,474
$259,485,961
$290,923,477
$289,871,604
$651,728,398
$1,116,678,000
$900,784,000
$754,188,060
$998,398,244
$2,855,779,706
$2,463,548,053
$5,668,261,073
$6,192,669,871
$7,509,153,472
$4,947,838,198
$3,223,178,876
$1,976,626,200
$1,015,055,000
$1,045,373,030
$3,300,883,000
$4,970,400,000
$8,322,440,000
$25,362,820,000
$23,441,570,000
$22,796,210,000
$33,318,000,000
$33,700,000,000
$8,700,000,000
$8,123,180,000
$2,920,000,000
$2,769,345,000
$5,633,970,000
$40,998,933,000
$6,104,646,000
$1,387,855,000

$277,479,886,667

transactions. Although

all stales have been approved by the FCC, they may not necessanly have reached final cosing. Prior to 197?, combined AM-FM facilites were counted as one Station in computing lotal number of stations traded. Now z{d-FM combingtions arg

counted as two stalions,

*Starting in 1993, the Radio only column includes only sland alone AM and FM deals and the Groups column contains AM-FM combes and all other multiple station deals. In previous years the AM-FM combos were included under Radio only.
“'Figures for 2000 1o 2008 courtesy of BIA Financial Network.
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Record of Television Station Growth Since Television Began

Record of Television Station Growth Since Television Began

TV

Authorized On Air
Jan. 1, 1946* 9 6
Jan. 1, 1947* 52
Jan. 1, 1948* 73 17
Jan. 1, 1949 124 50
Jan. 1, 1950 m 97
Jan. 1, 1951 109 107
Jan. 1, 1952 108 108
Jan. 1, 1953* 273 129
Jan. 1, 1954 567 356
Jan. 1, 1955 576 439
Jan. 1, 1956 590 482 2
Jan. 1, 1957 631 511
Jan. 1, 1958 657 544 3
Jan. 1, 1959 666 562 «
Jan. 1, 1960 673 573 8
Jan. 1, 1961 634 583
Jan. 1, 1962 654 563
Jan. 1, 1963 662 579
Jan. 1, 1964 661 582
Jan. 1, 1965 676 586
Jan. 1, 1966 702 596
Jan. 1, 1967 769 623
Jan. 1, 1968 818 644
Jan. 1, 1969 834 672
Jan. 1, 1970 1,038 872
Jan. 1, 1971 1,025 892
Jan. t, 1972 1,004 905
Jan. 1, 1973 1,001 922
Jan. 1, 1974 1,002 938
Jan. 1, 1975 1,010 952
Jan. 1, 1976 1,030 962
Jan. 1, 1977 1,029 984
Jan. 1, 1978 1,045 986
Jan. 1, 1979 1,059 992
Jan. 1, 1980 1,094 1,013
Jan. 1, 1981 1,143 1,019
Jan. 1, 1982 1,168 1,020
Jan. 1, 1983 1,276 1,090
Jan. 1, 1984 1,318 1,149
Jan. 1, 1985 1,505 1,194
Oct. 30, 1986 1,493 1,220
Oct. 31, 1987 1,558 1,285
Jan. 1, 1988 1,615 1,342
Jan. 1, 1989 1,683 1,395
Jan. 1, 1990 1,684 1,436
Jan. 1, 1991 1,690 1,469
Jan. 1, 1992 1,688 1,488
Jan. 1, 1993 1,688 1,505
Jan. 1, 1994 1,518
Jan. 1, 1995 1,520
Jan. 1, 1986 1,544
Jan. 1, 1997 1,554
Jan. 1, 1998 1,564
Jan. 1, 1999 1,589
Jan. 1, 2000 1,616
Jan. 1, 2001 1,663 |
Jan. 1, 2002 1,686
Jan. 1, 2003 1,719
Jan. 1, 2004 1,733
Jan. 1, 2005 1,748
Jan. 1, 2006 1,750
Jan. 1, 2007 1,756
Jan. 1, 2008 1,759
Jan. 1, 2009 1,759

*Comparable figures for all services not available at thig date.
Includes stations with Special Temporary Authorizations (STAs), which either had not “Includes 6 licenses that had suspended operalion and 38 slalions with STAs in same
started operations as of this date, had started but had gone dark, or had received _category as footote 1.
authorizalions but turned them back with or without operating. Sincludes 10 ficenses that had suspended operation and 38 stations with STAs in same
Zincludes 2 licenses that had suspended operation and 37 stations with STAs in same  calegory as footnote 1.

category as footnote 1.
Ancludes 7 licenses that had suspended operation and 40 stations with STAs in same

category as footnote 1.
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Top 20 Cable Networks

Top 20 Cable Networks

Primetime Mon-Sun 8PM to 11PM

Rating Total Homes

(000)

USA 2.0 2290
FOXNC 1.5 1745
DSNY 1.5 1676
TNT 1.3 1480
NAN (1) 1.2 1365
TBSC 1.2 1349
ESPN 1.0 1180
AEN 1.0 1112
TOON (1) 0.9 1055
HIST 0.9 986
FX 0.9 975
HALL 0.8 969
LIF 0.8 966
FAM 0.8 935
HGTV 0.8 915
DISC 0.8 907
CNN 0.8 876
SPIKE 0.7 855
SCIFI 0.7 853
AMC 0.7 824

Total Programming Day

Rating Total Homes

(000)

NICK 1.5 1693
NAN 1.1 1314
USA 1.1 1215
DSNY 1.0 1169
FOXNC 09 1005
TNT 0.8 957
ADSM 0.8 885
TOON 0.7 842
TBSC 0.7 803
ESPN 0.6 706
LIF 0.6 685
AEN 0.6 666
HIST 0.6 636
CNN 0.5 609
TRU 0.5 598
SPIKE 0.5 575
DISC 0.5 571
FX 0.5 563
HGTV 0.5 544
HALL 0.5 537

2009 Year-To-Date 12/29/2008-04/19/2009.

Total Programming Day=M - Sun 6AM - 6AM or Individual Network’s Total Programming Day and Sun 6AM - 3AM for Most Current Week
(1) Cable Network did not telecast during the entire daypart.

Coverage area ratings are within each cable network’s universe.

Total U.S. ratings and household projections are based on 114.5 million TV homes.

This report includes only those cable networks who supply program names to the industry.

© 2009 Nielsen Media Ressarch. Reprinted with permission.
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Top 100 Television Programs

RANK

N orlIonronio0eNOO RN~

Top 100 Television Programs

Full Season: 9/22/08-5/20/09

US AA%
PROGRAM NETWORK LIVE + SD
SUPER BOWL XLIIl (6:32P) NBC 42.1
AFC CHAMPIONSHIP ON CBS (6:44P) CBS 22
ACADEMY AWARDS ABC 20.8
NBC NFL PLAYOFF GAME 2 NBC 16.1
FEDEX BCS NATL CHAMP FOX 15.9
AMERICAN IDOL-WEDNESDAY FOX 15
OSCAR’S RED CARPET 2009 ABC 14.6
AMERICAN IDOL THU SP-1/29 FOX 14.6
AMERICAN IDOL-TUESDAY FOX 14.5
FOX NFC PLAYOFF-SAT FOX 13.8
AMER IDL THU RSLT SP-3/26 FOX 13.7
AMERICAN IDOL THU SP-3/5 FOX 13
DANCING WITH THE STARS ABC 12.8
AMERICAN IDOL THU SP-2/26 FOX 12.6
OFFICE 211 NBC 12.5
DANCING W/STARS SP-9/23 ABC 12.2
FOX WRLD SERIES GM5 CONCL FOX 11.9
BACHELOR:AFTER FINAL ROSE ABC 11.7
CSl CBS 11.6
GRAMMY AWARDS CBS 11.4
NCIS CBS 10.9
CBS NCAA BSKBL CHAMPSHIPS CBS 10.8
MENTALIST, THE CBS 10.8
DANCING W/STARS RESULTS ABC 10.7
DANCING W/STARS RESULT SP ABC 10.5
TOSTITOS FIESTA BOWL FOX 10.4
MENTALIST, THE - SUN SPCL CBS 10.4
NBC SUNDAY NIGHT FOOTBALL NBC 10
CRIMINAL MINDS 10PM-SP CBS 9.9
CBS SUNDAY MOVIE-SPECIAL CBS 9.8
CSl - 8PM SPECIAL CBS 9.8
CMA AWARDS ABC 9.8
DESPERATE HOUSEWIVES ABC 9.8
GREY'S ANATOMY-THU 9PM ABC 9.5
GOLDEN GLOBE AWARDS NBC 95
FOX WORLD SERIES GAME 4 FOX 9.3
CRIMINAL MINDS CBS 9.3
FOX WORLD SERIES GAME 1 FOX 9.2
BARBARA WALTERS PRESENTS ABC 9.1
CSl: MIAMI CBS 9.1
TWO AND A HALF MEN CBS 9.1
SNL PRESIDENTIAL BASH "08 NBC 9
60 MINUTES CBS 9
ACM AWARDS CBS 8.9
BARBARA WALTERS SP-1/7 ABC 8.7
CSI: NY CBS 8.6
CBS NCAA BSKBL CHAMP SA-2 CBS 8.5
VOTE 2008-9:00PM ABC 8.5
WITHOUT A TRACE CBS 8.3
CSI: NY THURSDAY 10PM SP CBS 8.3
SURVIVOR: GABON FINALE CBS 8.2
FOX WORLD SERIES GAME 5 FOX 8.2
FOX WORLD SERIES GAME 2 FOX 8.1

SURVIVOR: GABON CBS 8.1
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Top 100 Television Programs

US AA%

RANK PROGRAM NETWORK LIVE + SD
55 HOUSE FOX 8
56 NEIGHBORHOOD BALL-1/20 ABC 7.9
57 CBS NCAA BSKBL-BRIDGE cBS 7.8
58 ALLSTATE SUGAR BOWL FOX 7.8
59 DATELINE NBC 2/10 NBC 7.8
60 DANCING W/STARS RECAP #5 ABC 7.8
61 ELEVENTH HOUR CBS 7.8
62 BACHELOR:AFTR FINAL ROSE2 ABC 7.8
63 BONES SP-4/15 8P FOX 7.7
64 60 MINUTES SPECIAL CBS 7.7
65 MENTALIST, THE-10PM SP cBs 7.7
66 E.R. RETROSPECTIVE NBC 7.7
67 COLD CASE CcBS 7.6
68 MENTALIST, THE-FRIDAY-SP CBS 7.6
69 BARBARA WALTERS SP-11/26 ABC 7.6
70 24: REDEMPTION PREQUEL FOX 7.6
71 NCIS 9P-SPECIAL CBS 7.6
72 AMERICA’S GOT TALENT-WED NBC 7.5
73 BACHELOR, THE ABC 7.5
74 SURVIVOR: TOCANTINS CBS 7.5
75 HALLMARK HALL OF FAME CcBS 7.4
76 NCIS FRIDAY 9PM SPECIAL CBS 7.4
77 BARBARA WALTERS SP-2/22 ABC 7.4
78 AMERICAN MUSIC AWARDS ABC 7.4
79 DECISION '08 PRIME NBC 7.4
80 NFL REGULAR SEASON L ESPN 7.4
81 SURVIVOR: GABON REUNION CBS 7.4
82 NCIS FRIDAY 9PM-SPECIAL CBS 7.3
83 24 FOX 7.2
84 BROTHERS & SISTERS ABC 7.2
85 OT, THE FOX 74
86 DANCING W/STARS RECAP #4 ABC 7.1
87 RULES OF ENGAGEMENT cBS 7
88 CSl - THANKSGIVING SP CBS 7
89 SURVIVOR:TOCANTINS FINALE CBS 7
90 VOTE 2008-8:00PM ABC 6.9
91 CBS NCAA BSKBL CHMP FR 2 CBS 6.9
92 MICHAEL J FOX SP-5/7 ABC 6.8
93 COLD CASE - SPECIAL CBS 6.8
94 MENTALIST, THE-10PM SPCL CBS 6.8
95 CASTLE ABC 6.8
96 SNL:WKND UPDT 10/9 NBC 6.8
97 LAW AND ORDER:SVU NBC 6.7
98 CBS NCAA BSKBL CHMP TH 2 CBS 6.7
99 GHOST WHISPERER CBS 6.7
100 KENNEDY CENTER HONORS CBS 6.7

Source: Television Bureau of Advertising, based on data from Nielsen Galaxy Lightning. Ranked by average audience percentage of the
total number of homes in the U.S. with TV sets. Ad-supported subscription television only.
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Top 10 Cable Programs

Top 10 Cable Programs

US AA%

RANK PROGRAM NETWORK LIVE + SD
80 NFL REGULAR SEASON L ESPN 7.4
103 ELECTION NIGHT 08 CNN 6.7
195 AMERICAS ELECTION HQ FXNC 5.2
203 PRESIDENTIAL DEBATE FXNC 5.1
213 NBA PLAYOFFS-CONF FNLS L ESPN 5
221 MLB ALCS TBSC 4.9
251 2009 NBA ALL STAR GAME TNT 4.5
295 S KIDS CHOICE 09 NICK 4.1
304 BURN NOTICE USA 4.1
317 NBA ALLSTAR SAT NIGHT TNT 4

Source: Television Bureau of Advertising, based on data from Nielsen Galaxy Lightning. Ranked by average audience percentage of the
total number of homes in the U.S. with TV sets.
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Television Advertising Shares

Television Advertising Shares

Network* Spot Local Synd.* Cable Total
1970 $1,658 $1,234 $704 - S $3,596
1971 1,593 1,145 796 - - 3,534
1972 1,804 1,318 969 - - 4,091
1973 1,968 1,377 1,115 - - 4,460
1974 2,145 1,497 1,212 - S 4,854
1975 2,306 1,623 1,334 - - 5,263
1976 2,857 2,154 1,710 - - 6,721
1977 3,460 2,204 1,948 - - 7,612
1978 3,975 2,607 2,373 - - 8,955
1979 4,599 2,873 2,682 - - 10,154
1980 5,130 3,269 2,967 50 72 11,488
1981 5,540 3,746 3,368 75 160 12,889
1982 6,144 4,364 3,765 150 290 14,713
1983 6,955 4,827 4,345 300 452 16,879
1984 8,318 5,488 5,084 420 733 20,043
1985 8,060 6,004 5,714 520 989 21,287
1986 8,342 6,6