2013
COMPLETE

TELEVISION,

RADIO . CABLE
INDUSTRY DIRECTORY

GREY HOUSE PUBLISHING







‘T i. \‘q‘.;:g

™ e OO 2%
o B Q\l

COMPLETE
TELEVISION,

RADIO & CABLE
INDUSTRY DIRECTORY






2013

COMPLETE
TELEVISION,

RADIO & CABLE
INDUSTRY DIRECTORY

GREY HOUSE PUBLISHING



PUBLISHER: Leslie Mackenzie

EDITOR: Richard Gottlieb
EDITORIAL DIRECTOR: Laura Mars
ASSOCIATE EDITOR: Joseph Esser

PRODUCTION MANAGER & COMPOSITION: Kristen Thatcher
PRODUCTION ASSISTANTS: Diana Delgado, Chad Dewey, Cathy Hughes, Dawn Jenkins, Nicole Palumbo,
Alfredo Proietti

MARKETING DIRECTOR: Jessica Moody

Grey House Publishing, Inc.
4919 Route 22
Amenia, NY 12501
518.789.8700
FAX 845.373.6390
www.greyhouse.com
e-mail: books@greyhouse.com

While every effort has been made to ensure the reliability of the information presented in this publication, Grey House Publishing neither
guarantees the accuracy of the data contained herein nor assumes any responsibility for errors, omissions or discrepancies. Grey House ac-
cepts no payment for listing; inclusion in the publication of any organization, agency, institution, publication, service or individual does not
imply endorsement of the editors or publisher.

Errors brought to the attention of the publisher and verified to the satisfaction of the publisher will be corrected in future editions.

Except by express prior written permission of the Copyright Proprietor no part of this work may be copied by any means of publication or
communication now known or developed hereafter including, but not limited to, use in any directory or compilation or other print publica-
tion, in any information storage and retrieval system, in any other electronic device, or in any visual or audio-visual device or product.

This publication is an original and creative work, copyrighted by Grey House Publishing, Inc. and is fully protected by all applicable copy-
right laWs, as well as by laws covering misappropriation, trade secrets and unfair competition.

Grey House has added value to the underlying factual material through one or more of the following efforts: unique and original selection;
expression; arrangement; coordination; and classification.

Grey House Publishing, Inc. will defend its rights in this publication.

Copyright © 2013 Grey House Publishing, Inc.
All rights reserved

Printed in Canada
Ist edition published 2013

Publisher's Cataloging-In-Publication Data
(Prepared by The Donohue Group, Inc.)

Complete television, radio & cable industry directory / [editor: Richard Gottlieb].

v.; cm.

Annual

Began with 2013.

Description based on: 2013; title from title page.

"An earlier version of a similar work was published by Bowker as Broadcasting & Cable Yearbook"--P. vii.
Includes index.

ISBN: 978-1-61925-103-8 (2013 ed.)

1. Television broadcasting--United States--Directories. 2. Radio broadcasting--United States--Directories. 3. Cable television--United
States--Directories. 4. Television broadcasting--Canada--Directories. 5. Radio broadcasting--Canada--Directories. 6. Cable television--
Canada--Directories. I. Gottlieb, Richard. II. Grey House Publishing, Inc. III. Title: Broadcasting & cable yearbook. New Providence, N.J.:
R.R. Bowker, ¢1993- IV. Title: Complete television, radio and cable industry directory

HE8689 .C66
384.54/097



40064909

Table of Contents

Introduction . ... .. T vii
Chronology of Electronic Media .. .. ......... ... ... ix
The FCC and Rules of Broadcasting. . ............................ xvil
Glossary of TS .. ..o xxi
List Of ADDreViation8lye i - -g - au s e icq Prmu. a m. o qm o ns gt gra e xXiil
Index to AQVErtISErs. . . ... ... XXV

EROADCAST TELEVISION — U.S.

Statistics

TV Markets (DMA) Ranked by Number of TVHomes . ................. 1
TV SetS]in]USe et Selt oo g Ah A i ewcun o e 1o A gt 18 e S S 2o S R g 7
55 Years of Television Transactions. . . ............................. 8
Growth of TV.Stations. .. .. ... oot 9
Top 100 TVPrOGrams. . . .......ov o 1
Sales of Television Receivers. . .. ................ ... i, 14
Major Broadcast TVNetworks . ............ ... oo 15
Regional Broadcast TV Networks. .. .............................. 15
TV Group OWnership ... ... 17
Keyto TVLISNGS. . .. .o oooe 25
DMA Cross Reference List. ... ... ... i 26
TV Stationsby DMA . ... . o 29
TV Stations by Call Letters. . ................. .. .o 143
TV Stations by Digital Channel. .. ............... . ... ... 150
TV Stations by Virtual Channel. .. ............................... 157
US Spanish-Language TV Stations . ............................. 163

BROADCAST TELEVISION — CANADA

Statistics

ToP TV ProgramsSs .. 52§ it vapofa|iMoas a- G4 a8 WE 51 - oo o dore o bobd o n 164
TVINICalOrs. . ..o 165
TV Facilities . ........ Pt il ol BE B el B T ae RE T mere oD Sl b el 166
Major Broadcast Networks .. .............. ..o 167
TV Group OWNErShip . .. ..ot 169
TV Stations by Province ... ... 170
TV Stations by Callketters. ... ... 178
TV Stations by Analeg Channel ................. ... ... .. ... 179
TV Stations by Digital Channel. . ................................ 180

RADIO — U.S.

Statistics

Arbitron Metro Survey Area Ranking ... ............ ... 181
National Radio Networks .. ........ ... 187
Regional Radio Networks . . ... 187
Radio Group Ownership .. ... 190
KeytoRadioListings .. ........ ... ... 225
Radio Stationsby State .. ........... .. . 227
US-Based International Radio .. ............... ... ... ... 1163
US-Based Satellite Radio. . ... 1164
AM Radio Stations by Call Letters .. ........................ ..., 1165
FM Radio Stations by Call Letters. . ............................ 1178
AM Radio Stations by Frequency . . ............... .. ...l 1206
FM Radio Stations by Frequency .. ............................. 1220
Radio Formats Defined. . .. ........ ... .. .. ... 1248
Programming on Radio Stations. .. ...................... .. 1249
Special Programming on Radio Stations . ........................ 1312

RADIO — CANADA

Radio Group Ownership .. ... 1329
Radio Stations by Province . . .. ... 1330
AM Radio Stations by Call Letters .. ............................ 1390
FM Radio Stations by CallLetters ..................... ... ... ... 1391

AM Radio Stations by Frequency . . ................ ... ... 1394

FM Radio Stations by Frequency . . ..................... ... ... 1396
Programming on Radio Stations. . .............. ... ... 1401
Special Programming on Radio Stations .. ....................... 1406
CABLE — U.S.

Statistics

Top 25 Multichannel Providers. ... ............................. 1409
Top 25 Cable Networks .. ............ ... 1410
Top 25 Cable Companies. .. .................cc it 1411
Top 10 Cable Programs . ........ ... 1412
National Cable Networks .. ....... ... ... .. ... ... oo 1413
Regional Cable News Networks. ... ............................ 1421
Regional Cable Sports Networks . . ............................ 1422

CABLE — CANADA

Statistics

TV Basics, 2012-2013. ... ... ... 1424
Cable Networks. . ... ... ol e o s s M o el B % B, 1426

PROGRAMMING

Major TV Program Syndicators/Distributors . ...................... 1429
Major National TV News Organizations . ......................... 1429
TV NeWs SerVICes . o:"n .is o . huim - adbos ol e anlo s bn 2 fo sh e L 1430
Radio NeWs ServiCes . . .. ...ttt 1432
Radio Format Providers . ........ ... ... 1434
Cable Audio SEIVICES . .. .. .o 1435
Producers, Distributors and Production Services Subject Index .. .. ... 1437
Producers, Distributors and Production Services Listings ............ 1450

EQUIPMENT MANUFACTURERS & PRODUCTION SERVICES

Equipment Manufacturers and Distributors Subject Index. ........... 1481
Equipment Manufacturers and Distributors Listings. ................ 1498
PROFESSIONAL SERVICES
Employment and Executive Search Services. . ................. ... 1541
Engineering and Technical Consultants. .. ....................... 1541
LLegal SENVICES! o e ati? £/ foamtman o s il a.2 b el G2 8w 9508 1454
Management and Marketing Consultants. .. ...................... 1554
MUSIC/LICENSING o 1175 2 a1 m a8 3 03 miie omimlotn Sule G m s v m ol 25 2A 1562
Research SErVICES . ... ... 1562
Station and Cable System Brokers. . ............... ... ... 1566
Station Financing Services. . ............. .. 1568
Talent Agentsand Managers . . ........... .. ... oo 1570

ASSOCIATIONS, EVENTS, EDUCATION & AWARDS

National Associations . . .. ........... . 1572
State and Regional Broadcast Associations. .. .................... 1582
State and Regional Cable Associations . ......................... 1584
Major Broadcasting and Cable Awards . ......................... 1585
Trade ShOWS. . ..ot 1587
Union/Labor GroUPS . . ... oot 1591
Vocational and Career Development Schools .. ................... 1592
GOVERNMENT
Federal Communication Commission Executives and Staff. ... .... ... 1594
US Government Agencies ................... 0 8 5o e Srea L e B 1594
US State Cable Regulatory Agencies. . .......................... 1595
Canadian Regulatory Agencies ............................... 1595






Introduction

This is Grey House Publishing’s first edition of the retitled Complete Television, Radio
& Cable Industry Directory. First published more than 70 years ago as Broadcasting
Yearbook, and later as Broadcasting & Cable Yearbook, this reference work has
consistently filled the need for current, comprehensive television, radio and cable
industry information for both U.S. and Canadian markets. Grey House acquired the
database from Bowker, and is pleased to continue to offer authoritative information in
both print and online formats.

New Features

This 2013 edition covers the same valuable data fields researchers are used to, with a number of significant
differences to the content—there is more of it, it is more current, and it is presented in a fresh, new look. This edition
has a new name, a new cover design, and important changes to the arrangement of data and the page design, so
that even the smallest of details—and there are lots of them—are easier to find.

Previous editions interspersed U.S. and Canadian data. This edition clearly separates U.S. and Canadian material for
television, radio and cable, so that users interested in either market will find a comprehensive section with everything
from market areas, call letter lists and station profiles in one place.

instead of all station data running together in one paragraph, we have separated important elements, such as web
sites, ownership, and programming. Not only are key contact names indented for quick recognition, but there are
nearly 5,000 more names in this edition, for a total of 72,548. And each station profile includes new, relevant data, like
television’s virtual channel and radio’s Arbitron market area.

The Complete Television, Radio & Cable Industry Directory includes eight major sections, with the “big three™—
television, radio and cable—arguably the most detailed and most significant. But this directory is so much more than
station data, with all the professional services from producers to engineers, from equipment manufacturers to legal
services, inclucing those who produce, distribute, manufacture, engineer, consult, and advocate for this diverse
industry.

Television
U.S. television starts with TV statistics—ranking of TV markets, top TV programs, growth and transactions of TV
stations, and television sales.

Following these statistics are detailed listings of national and regional networks, and group owners. Detailed listings of
1,909 TV statians are arranged by DMA (Designated Market Area). These station listings include dozens of technical
details direct from the FCC, such as digital and virtual channel numbers, hours of operation, frequency, and antenna
height. Corporate information follows, including licensee, owner and network—plus names of important decision
makers, such as President, Station Manager, Program Director and more. Users will find thousands more names than
in the previous edition.

Following the U.S. stations are informative lists—TV stations by call letters, by digital and virtual channels, and a list
of U.S. stations that broadcast in Spanish.

Comprehensive Canadian TV information follows the U.S. sections—including networks, group owners, detailed
station listings, and lists by call letters and channels.

Radio
U.S. radio staris with an updated Arbitron Metro Survey Area Ranking, which ranks each of the 300 U.S. radio
markets by its population.

Following radic market information are detailed listings of national and regional radio networks, and group owners, all
with current key contact names. Detailed listings of 15,725 radio stations are arranged by state of license, then city
within the state. Like the television stations, these listings include dozens of technical details direct from the FCC,
such as power, frequency and hours of operation. New to this section is the station's market area. Users will find type
of programming and special programming, including hours of news programming, and target audience. Long lists of
key contacts follow, many more than the previous edition, assuring you will always be able to reach the right person.

vii



Introduction

Following the detailed station listings is information on international radio, satellite radio, and call letters listed by AM
and FM and frequency. The U.S. radio section ends with detailed programming information—putting each radio
station into one or more of 48 total categories, from Adult Contemporary to Vietnamese. This programming index is
followed by special programming, whereg you will find specifics, like which stations in Portland, Oregon offer jazz as
part of their program mix.

Comprehensive Canadian radio information follows the U.S. sections—including networks, group owners, detailed
station listings, lists by call letters and frequency, and programming.

Cable

This section starts with a variety of updated statistics on U.S. cable programming, followed by detailed listings of
national and regional cable networks, with a separate section on regional cable sports networks.

Cable data for Canada follows, with detailed listings of Canadian cable networks. New to this section are industry
statistics.

Technical Equipment and Services

Following the detailed station listings, the Complete Television, Radio & Cable Industry Directory goes on to include
current, comprehensive information on those who provide services, materials and equipment to the industry. From
major television syndicators to radio news services, from producers to distributors, from equipment manufacturers to
cable audio services, this edition will help you find the product or service you need.

Professional Services and More

This comprehensive directory goes on to include more valuable industry information, from employment services to
technical consultants, from legal services to talent agents. There is a separate section on associations, trade shows
and vocational schools and, finally, complete listings for the FCC and other regulatory agencies. New to this edition is
Canadian agency information.

This directory is your key to this dynamic industry, all in one place, with more than 22,600 listings, valuable lists and
indexes. Find out specifics of any station in the U.S. and Canada, including their audience, how to reach them, what
school offers industry training, where to find the latest studio sound board, and how to keep up on the latest industry
regulations.

Online Database

For even easier access to this information, the Compete Television, Radio & Cable Industry Directory is available by
subscription to our online database—G.0O.L.D. For more information or a free trial, call 800-562-2139 or visit
www.greyhouse.com.

vili



A Chronology of the Electronic Media ,

From Isaac Newton to the iPad: A Chronology of the Electronic Media

1666
Sir Isaac Newton performs basic experiments
on the spectrum.

1794
Allessandro Volta of ltaly invents the voltaic
cell, a primitive battery.

1827

George Ohm of Germany shows the relation-
ship between resistance, amperage and volt-
age. Sir Charles Wheatstone of England
invents an acoustic device to amplify sounds
that he calls a “microphone.”

1844

Samuel F.B. Morse tests the first telegraph
with “What hath God wiought?” message sent
on link between Washington and Baltimore.

1858

First trans-Atlantic cable completed. President
James Buchanan and Queen Victoria ex-
change greetings.

1867
James Clerk Maxwell of Scotland develops
the electromagnetic: theory.

1875

George R. Carey df Boston proposes a sys-
tem that would transmit and receive moving
visual images electrically.

1876
Alexander Graham Bell invents the telephone.

1877
Thomas A. Edison applies for a patent on a
“phonograph or talking machine.”

1878

Sir William Cooke of England passes high
voltage through a wire in a sealed glass tube,
causing a pinkish glow—evidence of cathode
rays. It's the first step toward the development
of the vacuum tubes.

1884
Paul Nipkow of Germany patents a mechani-
cal, rotating facsimile scanning disk.

1886

Heinrich Hertz of Germany proves that elec-
tromagnetic waves can be transmitted through
space at the speed of light and can be re-
flected and refractad.

1895
Wilheim Conrad Roentgen of Germany dis-
covers X-rays.

Guglielmo Marconi sends and receives his
first wireless signals across his father’s estate
at Bologna, Italy.

1896

Marconi applies for British patent for wireless
telegraphy. He receives an American patent a
year later.

1899
Marconi flashes the first wireless signals
across the English Channel.

1900

Constantin Perskyi (France) coins the word
television at the International Electricity Con-
gress, part of the 1900 Paris Exhibition.

1901

Marconi at Newfoundland, Canada, receives
the first trans-Atlantic signal, the letter *S,”
transmitted from Poldhu, England.

1906

Dr. Lee de Forest invents the audion, a
three-element vacuum tube, having a fila-
ment, plate and grid, which leads to the ampli-
fication of radio signals.

1910

Enrico Caruso and Emmy Destinn, singing
backstage at the Metropolitan Opera House in
New York, broadcast through the De Forest
radiophone and are heard by an operator on
the SS Avon at sea and by wireless amateurs
in Connecticut.

United States approves an act requiring cer-
tain passenger ships to carry wireless equip-
ment and operators.

1912

The Titanic disaster proves the value of wire-

less at sea; 705 lives saved. Jack Phillips and
Harold Bride are the ship’s wireless operators.

1920

On August 20, 8MK (later, WWJ) in Detroit,
owned by the Detroit News, starts what is later
claimed to be regular broadcasting.

The Westinghouse Co.’s KDKA(AM) Pitts-
burgh broadcasts the Harding-Cox election on
returns November 2 as the country’s first li-
censed commercial radio station.

1921

The Dempsey-Carpentier fight is broadcast
from Boyle’s Thirty Acres in Jersey City
through a temporarily installed transmitter at
Hoboken, New Jersey. Major J. Andrew White
was the announcer. This event gave radio a
tremendous boost.

1922

The superheterodyne circuit is demonstrated
by its inventor, Edwin H. Armstrong. It dramat-
ically improves AM radio reception.

WEAF(AM) New York broadcasts what is
claimed to be the first commercially spon-
sored program on September 7. The adver-

tiser is the Queensborough Corp., a real es-
tate organization.

WOI(AM) Ames, lowa, goes on air as the
country’s first licensed educational station.

1923
Dr. Vladimir K. Zworykin files for a U.S. patent
for an all-electronic television system.

A “chain” broadcast features a telephone
tie-up between WEAF(AM) New York and
WNAC(AM) Boston.

1924

The Republican convention in Cleveland and
the Democratic convention in New York are
broadcast over networks.

1925

President Calvin Coolidge’s inaugural cere-
mony is broadcast by 24 stations in a trans-
continental network.

1926

President Coolidge signs the Dill-White Radio
Bill creating the Federal Radio Commission
and ending the chaos on the radio dial caused
by the wild growth of broadcasting.

National Broadcasting Co. is organized on
November 1 with WEAF(AM) and WJZ(AM) in
New York as key stations and Merlin Hall
Aylesworth as president. Headquarters are at
711 Fifth Ave., New York.

1927

The Columbia Broadcasting System goes on
the air with a basic network of 16 stations.
Major J. Andrew White is president.

Philo T. Farnsworth applies for a patent on his
image dissector television camera tube.

1928
NBC establishes a permanent coast-to-coast
radio network.

1929
William S. Paley, 27, is elected president of
the Columbia Broadcasting System.

Vladimir Zworykin demonstrates his kine-
scope or cathode ray television receiver be-
fore a meeting of the Institute of Radio
Engineers on November 19.

1930
Experimental TV station W2XBS is opened by
National Broadcasting Co. in New York.

1931

Experimental television station W2XAB is
opened by Columbia Broadcasting System in
New York.

The first issue of Broadcasting magazine ap-
pears on October 15.



A Chronology of the Electronic Media

The National Association of Broadcasters re-
ports that more than half of the nation’s radio
stations are operating without a profit.

1932

CBS, NBC, and New York area stations, nota-
bly WOR(AM), go into round-the-clock opera-
tions to cover the Lindbergh kidnapping,
radio’s biggest spot-news reporting job to
date.

NBC lifts its ban on recorded programs for its
owned-and-operated stations, but continues
to bar them from network use.

NBC withdraws prohibitions against price
mentions on the air during daytime hours; two
months later, both NBC and CBS allow price
mentions at nighttime as well.

1933

Associated Press members vote to ban net-
work broadcasts of AP news and to restrict lo-
cal broadcasts to bulletins to stipulated times
with air credit to member newspapers.

The American Newspaper Publishers Associ-
ation declares radio program schedules are
advertising and should be published only if
paid for.

CBS assigns publicity director Paul White to
organize a nationwide staff to collect news for
network broadcast. General Mills agrees to
sponsor twice-daily newscasts.

1934

Congress passes the Communication Act,
which, among other things, replaces the Fed-
eral Radio Commission with the Federal Com-
munications Commission.

1935
RCA announces that it is taking television out
of the laboratory for a $1 million field-test pro-
gram.

1936

A year of TV demonstrations begins in June
with the Don Lee Broadcasting System'’s first
public exhibition of cathode ray television in
the U.S., using a system developed by Don
Lee TV director Harry Lubcke. One month
later, RCA demonstrates its system of TV with
transmissions from the Empire State Building,
and Philco follows with a seven-mile
transmission in August.

FM (frequency modulation) broadcasting, a
new radio system invented by Major Edwin H.
Armstrong, is described at an FCC hearing as
static-free, free from fading and cross-talk,
having uniformity day and night in all seasons
and greater fidelity of reproduction.

A.C. Nielsen, revealing his firm's acquisition
of the MIT-developed “"Audimeter,” proposes a
metered tuning method of measuring radio
audience size.

1937

WLS(AM) Chicago recording team of Herb
Morrison, announcer, and Charles Nehlsen,
engineer, on a routine assignment at

Lakehurst, New Jersey, records an
on-the-spot account of the explosion of the
German dirigible Hindenburg. NBC breaks its
rigid rule against recordings to put it on the
network.

1938

Broadcasting publishes the first facsimile
newspaper in a demonstration at the National
Association of Broadcasters convention.

1939

After 15 years of litigation, the patent for
iconoscope-kinescope tubes, the basis for
electronic television, is granted to Dr. Viadimir
Zworykin.

A telecast of the opening ceremonies of the
New York World's Fair marks the start of a
regular daily television schedule by RCA-NBC
in New York.

The first baseball game ever televised—
Princeton vs. Columbia—appears on NBC.

1940

The FCC authorizes commercial operation of
FM, but puts TV back into the laboratory until
the industry reaches an agreement on techni-
cal standards.

CBS demonstrates a system of color TV de-
veloped by its chief TV engineer, Dr. Peter
Goldmark.

1941

Bulova Watch Co., Sun Qil Co., Lever Bros.
and Procter & Gamble sign as sponsors of the
first commercial telecasts on July 1 over
NBC's WNBT(TV) New York (until then
W2XBS).

President Roosevelt's broadcast to the nation
on December 9, the day after war is declared,
has the largest audience in radio his-
tory—about 90 million listeners.

1942

The Advertising Council is organized by ad-
vertisers, agencies, and media to put the tal-
ents and techniques of advertising at the
disposal of the government to inspire and in-
struct the public concerning the war effort.

1943

Edward J. Noble buys the Blue Network from
RCA for $8 million in cash. RCA had two net-
works, NBC Red and NBC Blue.

1944

With the FCC approval of the transfer of
owned stations, the Blue Network assumes
the name of its holding company, the Ameri-
can Broadcasting Co.

1945

Pooled coverage of the Nazi surrender in May
brings the American people full details of the
end of the war in Europe. Peace heralds a
communications boom: Not only will program-
ming restrictions end, but new station con-
struction, frozen for the duration, will proceed
at an explosive pace soon after V-J Day in
August.

1946

A telecast of the Louis-Conn heavyweight title
fight, sponsored by Gillette Safety Razor Co.
on a four-city hookup, reaches an estimated
100,000 viewers and convinces skeptics that
television is here to stay.

RCA demonstrates its all-electronic system of
color TV.

Bristol-Myers is the first advertiser to sponsor
a television network program—Geographically
Speaking—which debuted October 27 on
NBC TV’s two-station network.

1947

Radio comedian Fred Allen uses a gag, which
NBC had ruled out, about network vice presi-
dents, and is cut off the air while he tells it.
The story is front-page news across the coun-
try as the sponsor's ad agency demands a re-
bate for 35 seconds of dead air.

1948

Texaco puts an old-style vaudeville show on
NBC TV; the hour-long series stars Milton
Berle.

1949

The Academy of Television Arts & Sciences
presents the first Emmy Awards at ceremo-
nies televised by KTSL(TV) Los Angeles.

1950

General Foods drops actress Jean Muir, who
denies any communist affiliations or sympa-
thies, from the cast of The Aldrich Family
(NBC TV) after protests against her appear-
ance by “a number of groups.” The Joint Com-
mittee Against Communism claims credit for
her removal, announcing a drive to “cleanse”
radio and television of pro-communist actors,
directors, and writers.

The FCC approves CBS's color TV system,
effective November 20. The network promises
20 hours of color programming a week within
two months. TV set manufacturers are di-
vided, however, over whether to make sets,
since the CBS system is incompatible with
black-and-white broadcasts. In the meantime,
RCA continues work on its color system.

1951

Witness Frank Costello’s hands provide TV's
picture of the week as he refuses to expose
his face to cameras covering New York hear-
ings on organized crime of the Senate Crime
Investigation Committee, chaired by Senator
Estes Kefauver (D-Tenn.)

Sixteen advertisers sponsor the first commer-
cial color telecast, an hour-long program on a
five-station East Coast CBS TV hook-up.

Bing Crosby Enterprises announces the de-
velopment of a system for recording video and
audio programs on magnetic tape. The pic-
tures shown at demonstrations are described
as “hazy” but “viewable.” A year later the im-
ages are described as improved "more than
20-fold.”
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1952

By rushing equipment across the country,
from Bridgeport, Connecticut, to Portiand, Or-
egon, KPTV(TV) Partland goes on the air as
the first commercial UHF TV station.

1953

With the end of davlight-saving time, CBS TV
and NBC TV inaugurate “hot kinescope” sys-
tems to put programs on the air on the West
Coast at the same clock hour as in the East.

RCA demonstrates black-and-white and color
TV programs recorded on magnetic tape.
RCA-NBC Board Chairman David Sarnoff
says two years of finishing touches are
needed before the system is ready for market.

The FCC approves RCA’s compatible (with
black-and-white transmission) color TV stan-
dards. System supplants the incompatible
CBS system.

1954

CBS President Frank Stanton broadcasts the
first network editorial, urging that radio and TV
be allowed to cover congressional hearings.

1955

A contract between the DuMont TV network
and Jackie Gleason Enterprises calls for
Gleason's The Honeymooners to be done as
a filmed program for CBS TV on Saturday
nights.

1956

Ampex Corp. unveils the first practical video-
tape recorder at the National Association of
Radio and Television Broadcasters conven-
tion in Chicago. The company takes in $4
million in orders.

1957

Videotape recorders are seen as the solution
to the TV networks” daxﬂlight-saving time prob-
lems.

1958

Subliminal TV messages are put under the
spotlight at hearings in Los Angeles and
Washington.

The BBDO ad agency converts live commer-
cials to videotape.

1959

Sixty-eight TV stations defy the broadcasters’
code of conduct by refusing to drop Prepara-
tion H commercials.

The quiz show scandal climaxes when famed
Twenty-One prizewinner Charles Van Doren
admits to a House committee that he had
been provided with answers and strategies in
advance. The sad ending to the quiz show era
prompts cancellaticn of. big-prize shows and
vows by NBC and CBS to end deceptive
practices.

1960
A satellite sends weather reports back from a
400-mile-high orbit.

RKO-Zenith plans a $10 million test of an
on-air pay TV system in Hartford, Connecticut.

Sam Goldwyn offers a package of movies to
television.

The last daytime serial on network radio ends.

The opening Kennedy-Nixon debate attracts
the largest TV audience to date.

1961

FCC Chairman Newton Minnow shakes up
the National Association of Broadcasters con-
vention with his assessment of TV program-
ming: Although it occasionally shines with
programs like Twilight Zone and CBS Re-
ports, it is, more than anything, from sign-on
to sign-off “a vast wasteland.”

Off-network shows become popular as syndi-
cated fare.

The Ampex “electronic editor” permits inserts
and additions to be made in videotape without
physical splices.

ABC TV engineers develop a process for the
immediate playback of videotape recordings.
in slow motion.

1962
John Glenn's orbital space flight is seen by
135 million TV viewers.

Telstar, AT&T's orbiting satellite, provides a
glamorous debut for global television.

1963
Astronaut Gordon Cooper sends back the first
TV pictures from space.

All radio and TV network commercials and en-
tertainment programming are canceled follow-
ing the assassination of President Kennedy.

In the same week, the first trans-Pacific
broadcast via satellite previews live TV cover-
age of the 1964 Olympics in Tokyo.

1964

The government and the tobacco companies
each ponder their next move after the surgeon
general’s report links cigarette smoking and
lung cancer. Within weeks, American Tobacco
drops sports broadcasts, radio stations begin
to ban cigarette ads and CBS TV orders a
de-emphasis of cigarette use on programs.

1965

Early Bird, the first commercial communica-
tions satellite, goes into stationary orbit, open-
ing trans-Atlantic circuits for TV use.

1966

Fred W. Friendly quits as president of CBS
News when his new boss, John Schneider,
CBS group vice president for broadcasting,
cancels coverage of a Senate hearing on the
Vietnam War and runs a rerun of | Love Lucy
instead.

Network TV viewers see live close-up pictures
of the moon—sent back by Surveyor |—as
they come into the Jet Propulsion Laboratory.
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1967

ABC Radio introduces a radical plan: four net-
works instead of one, each tailored to suit dif-
ferent station formats.

President Johnson signs the Public Broad-
casting Act into law, establishing the Corpora-
tion for Public Broadcasting, federal funding
mechanism.

1968

The Children’s Television Workshop is cre-
ated by the Ford Foundation, the Carnegie
Corp., and the Office of Education to develop
a 26-week series of hour-long color programs
for preschool children. Sesame Street is the
result.

The U.S. Supreme Court gives the FCC juris-
diction over all cable TV systems.

Pictures taken inside Apollo 7 in flight and
sent back to Earth revive public interest in the
space program.

NBC TV earns the life-long ire of sports fans
when it cuts off the end of a Jets-Raiders
game to air its made-for-TV movie Heidi.
Viewers miss the Raiders’ two-touch-
downs-in-nine-seconds defeat of the Jets.

1969

The Corporation for Public Broadcasting plans
the creation of the Public Broadcasting Ser-
vice to distribute programming to noncommer-
cial TV stations.

In the same week that ABC-TV announces its
$8 million Monday Night Football deal (games
to begin in 1970), Apollo 10 sends back the
first color TV pictures of the moon and of
Earth from the moon.

The world watches live coverage of Neil
Armstrong’s walk on the moon.

1970

House and Senate conferees agree on legis-
lation to outlaw cigarette advertising on radio
and TV, but change the bill's effective date
from January 1, 1971, to January 2, so com-
mercials can appear on New Year's Day
football telecasts.

The FCC rules that TV stations in the top 50
markets cannot accept more than three hours
of network programming between 7 and 11
p.m., and bars them from domestic syndica-
tion and from acquiring subsidiary rights in in-
dependently produced programs.

1971
National Public Radio debuts with a 90-station
interconnected lineup.

1972

Judge Benjamin Hooks of Memphis, Tennes-
see, is nominated to the FCC. He becomes
the first black to serve on a federal regulatory
agency.

Home Box Office Inc., New York, is formed as
a subsidiary of Sterling Communications to
provide pay-cable TV systems with live and
film programming.
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1973

Western Union becomes the first company to
receive federal permission to launch a com-
mercial communications satellite in the U.S.

Broadcast media around the world open their
coverage of the Senate select committee’s in-
vestigation of the Watergate scandal.

1974

RCA inaugurates the nation’s first domestic
satellite communications service, using a Ca-
nadian satellite.

More than 110 million viewers watch Presi-
dent Nixon announce his resignation.

1975

Home Box Office, Time Inc.’s pay cable sub-
sidiary, announces that it will inaugurate a sat-
ellite delivery network in the fall.

1976

Ampex Corp. and CBS develop the electronic
still-store system, which uses a digital record-
ing technique to store 1,500 frames in random
mode, each accessible in 100 milliseconds.

Cable network launches include Showtime
and Univision.

1977

ABC'’s eight-day telecast of the miniseries
Roots becomes the most watched program in
television history, with ratings in the mid-40s
and shares in the mid-60s. Eighty million peo-
ple watch at least some part of the final
episode.

Sony unveils its Betamax videocassette in Au-
gust and later the same month RCA intro-
duces its SelectaVision home videotape
recorder.

1978

The U.S. Supreme Court upholds the FCC in
the “seven dirty words” case involving
Pacifica’'s WBAI(FM) New York. The ruling
says the FCC may regulate and punish for the
broadcasting of “indecent material.”

1979

Ampex demonstrates its digital videotape re-
corder at the Society of Motion Picture and
Television Engineers conference in San Fran-
cisco in February. Sony unveils its version two
months later.

Cable network launches include C-SPAN,
ESPN, The Movie Channel, and Nickelodeon.

1980

“Who Shot J.R.?” episode of Dallas gamners
the highest rating for any program in modern
TV history, with a 53.3 rating and a 76 share.

Cable network launches include Cable News
Network, Black Entertainment Television, the
Learning Channel, Bravo, and USA Network.

1981

With five ENG cameras rolling, the shooting of
President Reagan becomes history’s most
heavily covered assassination attempt.

The first U.S. demonstration of high-definition
television (HDTV) takes place at the annual
convention of the Society of Motion Picture
and Television Engineers. The Japanese
Broadcasting Corp.’s (NHK) 1,125-line analog
system draws raves from engineers and
filmmakers.

Cable network launches include MTV: Music
Television and the Eternal Word Television
Network.

1982

Having reached a settlement with the Justice
Department to divest itself of its 23 local tele-
phone companies, communications giant
AT&T hopes to lead the country into the “infor-
mation age.” The National Cable Television
Association, Congress, and the FCC wonder
what the agreement has wrought.

Cable network launches include the Weather
Channel and the Playboy Channel.

1983

Reagan appointee Mark Fowler, chairman of
the FCC, tells a common carrier conference
that the U.S. is heading toward a regula-
tion-free telecommunications marketplace.

In February, the two-and-a-half-hour final epi-
sode of CBS’s M*A*S*H is the most watched
program in TV history, garnering a 60.3 rating
and a 77 share.

Cable network launches include the Disney
Channel and Country Music Television.

1984
The U.S. Supreme Court rules that home vid-
eotaping is legal.

Congress passes the Cable Telecommunica-
tions Act of 1984, landmark legislation dereg-
ulating cable. Law accelerates the growth of
cable.

Cable network launches include the Arts &
Entertainment Network (A&E), American
Movie Classics, and Lifetime.

1985

Ted Turner makes inquiries at the FCC about
a possible takeover of CBS. Later, in March,
media company Capital Cities Communica-
tions purchases ABC for $3.5 billion. Turner's
efforts to acquire CBS fail by the end of July,
when a federal judge approves the network’s
stock buyback plan.

The Advanced Television Services Committee
(ATSC) votes in favor of the NHK HDTV stan-
dard: 1,125 lines, 60 fields, 2:1 interlace,
5.33:3 ratio. This standard is put forward by
the U.S. to the International Radio Consulta-
tive Committee (CCIRY) for consideration as
the international standard. The CCIR adopts
the recommendation later in the year.

Having lost his bid to buy CBS, Ted Turner
makes a $1.5 billion offer for MGM/UA.

Cable network launches include The Discov-
ery Channel, Home Shopping Network, and
VH-1.
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1986

MGM and Color Systems Technology sign an
agreement for the conversion of 100 of the
studio’s black-and-white films to color.

Cable network launches include C-SPAN2
and QVC.

1987

Fox Broadcasting Co. introduces its primetime
lineup with 108 affiliates in its bid to become
the fourth major U.S. commercial television
network.

The National Association of Broadcasters and
the Association for Maximum Service Televi-
sion broadcast HDTV over standard TV chan-
nels during public demonstrations in
Washington.

President Reagan vetoes legislation to write
the fairness doctrine into law. The doctrine re-
quired broadcast stations to allow opposing
views of issues, but critics claimed that it dis-
couraged open debate.

Cable network launches include Movietime
(renamed E! Entertainment Television in
1990), The Travel Channel, and Telemundo.

1988

The FCC adopts preliminary grourd rules for

HDTV. It tentatively decides to require HDTV
broadcasts to be compatible with NTSC sets

and says it will not make additional spectrum

available outside the VHF and UHF bands for
HDTV because there is enough already avail-
able to accommodate the service.

Cable network launches include Turner Net-
work Television.

Max Robinson, first African American broad-
cast news anchor, dies.

1989

Time Inc. and Warner Communications agree
to swap stock and merge into what will be
world's largest media and entertainment com-
pany.

1990

Digital audio broadcasting is demonstrated at
the National Association of Broadcasters con-
vention and is heralded as the HDTV of radio.

General Instrument revolutionizes the devel-
opment of high-definition television by propos-
ing an all-digital system. The video
compression system also has implications for
satellite transmissions.

Cable network launches include CNBC and
The Inspiration Network (INSP).

1991

The U.S. air attack on Iraq begins January 16
with dramatic live coverage from network re-
porters in Baghdad. CNN is the lone network
to maintain contact with its Baghdad reporters
through the night.

Free to move around Moscow and ready to
commit resources to coverage, television and
radio provide gripping details of the short-lived
Soviet coup and the collapse of communism
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in the Soviet Union. During his detention in
the Crimea, Soviet President Mikhail
Gorbachev keeps track.of events by listening
to the BBC, Voice of America, and Radio
Liberty.

Cable network launches include Court TV,
Comedy Central, and Encore.

1992

In March, the Supreme Court let stand an ap-
peals court ruling that struck down the FCC's
around-the-clock ban on broadcast indecency
as unconstitutional and requiring the commis-
sion to establish a safe harbor—a part of the
day when few children are tuning in and dur-
ing which radio and TV stations may broad-
cast without fear of FCC sanctions for
indecency.

General Instrument and MIT show the first
over-the-air digital HDTV transmission to
Washington lawmakers and regulators. The
12-minute transmissior: of 1,050-line video
was broadcast by noncommercial WETA-TV
Washington.

The FCC raises the limit on radio stations a
single company may own from 12 AM and 12
FM to 30 of each, then backpedals and lowers
the caps to 18 each, with no more than two
AMs and two FMs in large markets and three
stations—only two in {re same service—in
smail markets.

Fox expands its programming lineup to seven
nights a week, ending its status as a “weblet"
and becoming the fourth full-fledged commer-
cial TV network inthe U.S.

The FCC unanimously approves allowing
broadcast TV netwrorks to purchase cable sys-
tems that serve no more than 10 percent of
U.S. homes and up to 50 percent of a particu-
lar market's homes.

The FCC tells TV oroadcasters they will have
five years to begin broadcasting in HDTV
once the agency adopts a standard and
makes channels available.

Cable network launches include The Cartoon
Network and the Sci Fi Channel.

1993
Warner Bros. anncunces it will launch a fifth
broadcast TV network in 1994,

The FCC expands the AM band’s upper limit
from 1605 kHz to 1705 kHz.

General Instrument, Zenith, AT&T, and the
ATRC join forces as the “Grand Alliance” to
develop a single HDTV system. Later in the
year, the Grand Alliance announces its sup-
port of the emerging MPEG-2 digital compres-
sion HD system: six-channel, CD-quality
Dolby AC-3 music system; 1,920-pixel by
1,080-line interlacad scanning picture; and
progressive scanning.

Paramount Commiunications begins talks with
TV stations about forming a fifth broadcast TV
network.

Southwestern Bell and Cox Cable form a
$4.9-billion partnershig.

Cable network launches include ESPN2 and
the Television Food Network.

1994

Two companies, Hubbard’s United States Sat-
ellite Broadcasting and Hughes’s DirecTV, be-
gin direct broadcast satellite transmissions to
18-inch home dish antennas from a shared
satellite.

Paramount and Viacom merge in a deal worth
$9.2 billion, forming the world’s most powerful
entertainment company. Viacom’s Sumner
Redstone becomes the new company’s chair-
man. Later in the year, Viacom adds Block-
buster Entertainment to its portfolio.

Cable network launches include FX, Home &
Garden TV, the International Film Channel,
Starz!, Trio, the Game Show Network, and
Turner Classic Movies.

1995

Seagram pays $7 billion for the 80 percent of
Hollywood studio MCA Inc. owned by
Matsushita Electric Industrial Co. Seagram is
controlled by the Bronfman family and is
headed by President/CEQ Edgar Bronfman
Jr.

The Megamedia Age begins when, in the
same week, Walt Disney Co. announces it is
buying Capital Cities/ABC for $18.5 billion and
then Westinghouse Electric Co. releases word
of its purchase of CBS Inc. for $5.4 billion.

Time Warner and Turner Broadcasting Sys-
tem agree to merge in an $8 billion stock
swap deal.

Live television coverage of the verdict in the
0.J. Simpson murder trial sets viewing re-
cords when 150 million people watch the jury
return a "not guilty” verdict.

Microsoft buys.50 percent stake in NBC's ca-
ble channel America’s Talking for $250 mil-
lion. AT’s talk format will be dropped and the
network will become a news operation after
being rechristened MSNBC.

The FCC repeals its Prime Time Access and
Fin-Syn rules. These rules restricted the major
broadcast networks from owning interest in
their own primetime programming.

Cable network launches include CNN/fn, The
Golf Channel, Great American Country, the
History Channel, and the Outdoor Life
Network.

1996

Congress passes—and President Clinton
signs—the Telecommunications Act of 1996,
the first major overhaul of telecommunication
legistation since 1934. Its key provisions in-
clude: replacing the 12-station TV ownership
limit with a national home coverage cap of 35
percent; eliminatirig the national ownership
limits on radio stations and allowing one com-
pany to own different numbers of stations lo-
cally, depending on the market size; requiring
TV sets sold in the U.S. to be equipped with a
V-chip to enable blocking of channels based
on encoded ratings; deregulating cable rates.
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Westinghouse/CBS buys Infinity Broadcasting
for $4.9 billion, creating the country’s largest
radio station group in terms of earnings. The
deal results in Westinghouse/CBS owning 83
radio stations in 15 markets.

The FCC releases its first list of proposed digi-
tal TV channel assignments for all U.S. analog
television stations.

In July, WRAL-HD Raleigh, North Carolina,
begins HDTV transmission on channel 32 un-
der an experimental FCC license, making it
the first HDTV station to broadcast in the U.S.

The Washington-based Model HDTV Station
Project demonstrates live, over-the-air digital
TV transmission and reception. A few months
later, it bounces digital signals off a satellite
and displays them on a receiver.

Cable network launches include Animal
Planet, Fox News Channel, MSNBC, the
Sundance Channel, and TVLand.

1997

After several starts and stops, the TV industry
unveils content-based V-chip ratings to mixed
reviews. Recalcitrant NBC maintains it will not
implement the new ratings.

Paxson Communications chief Bud Paxson
announces plans to launch a new television
network, Pax Net, using his 73 owned UHF
stations as a base and airing family friendly
off-network programming.

ABC Television Network President Preston
Padden and Sinclair Broadcasting President
David Smith say broadcasters ought to con-
sider using DTV channels for broadcasting
multiple channels of conventional TV rather
than a single channel of HDTV.

Hearst Corp. (8 TVs) and Argyle Television (6
TVs) join their TV stations and create a new
company, Hearst-Argyle Television Inc., that
is valued at $1.8 billion.

The FCC gives TV broadcasters a second
channel for the delivery of HDTV and other
digital services and said that all network affili-
ates in the top 10 markets have 24 months to
start broadcasting a digital signal; those in
markets 11-30 have 30 months; all other com-
mercial stations have five years. Noncommer-
cial broadcasters have six.

DTV service provider EchoStar plans to
launch two satellites that will give it the ability
to provide local broadcast TV signals to about
43 percent of the U.S.

Cable network launches include WE.

1998

The National Association of Broadcasters
agrees to support plans by satellite TV provid-
ers to retransmit local TV station signals into
their markets as long as the satellite services
carry all a market's signals.

At 2:17 p.m. on February 27, WFAA-TV Dal-
las broadcast what it claims is the first non-ex-
perimental HDTV signal (in 1080i, 16:9
format). The broadcast began with a half-hour
of taped HD programming, followed by a live
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simulcast of the station’s NTSC programming
that was upconverted to HDTV. The next
month, Sinclair Broadcasting becomes the
first TV group owner to broadcast multiple
digital channels.

AT&T pays $50 billion for cable system giant
Tele-Communications Inc.

Paxson Communications launches its broad-
cast television network, now calied Pax TV,
with a lineup of 90 stations covering about 75
percent of U.S. TV homes.

Rédio group owner Clear Channel Communi-
cations purchases competitor Jacor Commu-
nications for $4.4 billion. The deal gives Clear
Channel 453 stations in 101 markets. The
year's other big deals include: Chancellor Me-
dia’s purchase of Capstar Broadcasting for
$3.9 billion; Hearst-Argyle Television’s pur-
chase of Pulitzer Broadcasting for $1.85 bil-
lion; Chancellor’s purchase of LIN Television
for $1.5 billion; and Sinclair Broadcast
Group’s purchase of Sullivan Broadcasting for
$1 billion.

CBS is the first broadcast TV network to air a
live HDTV sports event with-its Nov. 8 telecast
of the New York Jets-Buffalo Bills NFL game.
It is carried by CBS stations in New York; Phil-
adelphia; Washington; Cincinnati; Charlotte,
North Carolina; Raleigh, North Carolina; and
Columbus, Ohio.

Hughes Electronics Corp., parent of DBS pro-
vider DirecTV, announces deal to buy rival
U.S. Satellite Broadcasting from Hubbard
Broadcasting for $1.3 billion. The DBS busi-
ness now has three providers: DirecTV,
EchoStar, and Primestar.

Cable network launches include BBC Amer-
ica, the Biography Channel, Cinemax, Tech
TV, and Toon Disney.

1999

Hughes Electronics Corp., parent of DBS pro-
vider DirecTV, buys rival Primestar for $1.1
billion plus stock. The DBS business now has
two providers: DirecTV and EchoStar.

Paxson Broadcasting sells its 30 percent in-
terest in The Travel Channel to the cable
channel’s 70 percent owner, Discovery
Channel.

MSO Comcast offers $58 billion for MediaOne
Group's cable systems. AT&T then comes in
with a $69 billion offer that has AT&T swap-
ping and selling Comcast systems with 2 mil-
lion subscribers for roughly $9 billion. In
return, Comcast agrees to withdraw its $58
billion offer.

CBS pays $2.5 billion for syndication giant
King World Productions, whose properties in-
clude the hit shows Oprah, Wheel of Fortune,
and Jeopardy!

FCC votes to allow a broadcaster to own two
TV stations in a market under certain condi-
tions and liberalizes its radio/TV cross-owner-
ship restrictions. A flood of station deals
follow.

Viacom Inc. buys CBS Corp. for $36 billion,
merging Viacom'’s Paramount Station Group,
UPN network, cable networks, and other prop-
erties, with those of CBS.

Clear Channel Communications pays $23.5
billion in stock and assumption of debt for the
443 radio stations of AMFM Inc., the country’s
largest radio broadcaster. Clear Channetl will
have to divest about 100 stations to comply
with FCC and Justice Department regulations.
Those spinoffs will bring Clear Channel $4.3
billion.

Legislation takes affect allowing satellite deliv-
ery of local television stations in their markets,
increasing DBS providers’ ability to compete
with cable.

Digital recorders are introduced, allowing a
viewer to watch one TV show while taping an-
other.

2000

America Online Inc. and Time Warner merge
in a deal worth $181 billion. The merged com-
pany, AOL Time Warner, combines the com-
pany that serves the largest number of
Internet users with the largest producer of TV
shows and movies and cable programming,
plus cable systems passing 20 percent of U.S.
homes.

Tribune Co. buys Times Mirror Co. for $6.5
billion, acquiring seven daily newspapers and
various magazines. The deal will give Tribune
co-ownership of TV stations and major daily
newspapers in the top three markets and the
assets to sell packages of multimedia adver-
tising to clients on national, regional, and local
levels.

Harry Pappas, head of Pappas Television, the
country's largest privately held TV station
group, announces plans to launch Azteca
America, the third U.S. Hispanic television
network (Univision and Telemundo are the
others) in 2001.

Cable network launches include Oxygen.

2001

FCC approves the $5.4-billion sale of
Chris-Craft Broadcasting’s ten TV stations to
Fox Television.

DBS operator EchoStar Communications en-
gineers a $26-billion bid for competitor
DirecTV, owned by GM's Hughes Corp. The
move follows attempts by Rupert Murdoch’s
News Corp. to acquire DirecTV. But regulatory
reviews keep the deal in limbo.

XM Satellite Radio begins broadcasting a na-
tionwide radio service of 200 channels from
two satellites—"Rock" and “Roll"—in orbit
above the equator. The Washington-based
company charges subscribers $9.95 a month
for the service. A rival, New York-based Sirius
Satellite Radio, plans to launch a similar ser-
vice later in the year.

The September 11 terrorist attacks on New
York and Washington result in
around-the-clock news coverage, dropping
commercials. It's estimated that the networks
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lost $200 million-$300 million in the first four
days of coverage. Four FM and nine New
York TV stations whose antennas were on top
of the World Trade Center are knocked off the
air and several stations lost employees who
had been manning the transmitters in Tower
1. Across the country, broadcasters raised
money and arranged blood drives. The fall TV
season is delayed, late-night talk/comedy
shows are put on hiatus, the Emmy Awards
are postponed, and several industry
gatherings are canceled.

NBC buys Telemundo, the No. 2 U.S. Span-
ish-language TV network, for $2.7 billion.

Comcast negotiate’s $72 billion merger with ri-
val cable operator AT&T Broadband, topping
bids by AOL Time Warner and Cox Communi-
cations.

Cable network launches include ABC Family,
Hallmark Channel, and National Geographic
Television.

2002

Sirius Satellite Radio launches its satellite-de-
livered subscription radio service in four mar-
kets in February, then rolls out nationally in
July. Sirius follows XM Satellite Radio to be-
come the second U.S. satellite radio
programmer.

Prompted by lawsuits from Fox, Viacom,
NBC, and Time Warner, a three-judge panel
of the federal appeals court in Washington re-
fuses to uphold an FCC rule limiting a TV sta-
tion group owner's audience reach to 35
percent of U.S. TV households and strikes
down a rule barring a cable system from own-
ing TV stations in its market. The court orders
the FCC to rewrite or justify the ownership
limit rule.

Tom Brokaw of NBC News announces he will
step down as evening news anchor after the
2004 presidential election, to be succeeded
by NBC’s Brian Williams. Brokaw will then fo-
cus on in-depth reporting projects.

The Securities and Exchange Commission
begins a formal investigation into the account-
ing practices of cable MSO Adelphia Commu-
nications. Five of Adelphia’s top executives—
including founder John Rigas and his two
sons, Michael and Tim—are arrested on fraud
charges, alleging that the family used the
company as a “personal piggy bank,” financ-
ing various personal transactions, including
$3.1 billion in loans for stock and family
businesses.

The FCC mandates that all TV sets must be
equipped with digital tuners by 2007 and pro-
poses strong copy-protection measures in-
tended to prevent widespread copying and
streaming of content over the Internet.

Lifestyle mogul Martha Stewart, whose media
empire included TV, magazines, and books, is
investigated by the Justice Department for al-
legedly lying to federal authorities looking into
insider trading involving Stewart's sale of
ImClone Systems stock the day before it be-
came public that the Food and Drug Adminis-
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tration had denied the company’s application
to market a new cancer drug.

In October, both the FCC and the Department
of Justice reject DBS operator EchoStar Com-
munications’ propased $26-billion purchase of
competitor DirecTV, and a revised agreement
fails to sway either agency. In December,
EchoStar withdrew its merger request from
the FCC. Rupert Murdoch’s News Corp.,
whose previous bid for DirecTV had been re-
buffed, puts together a new deal.

2003

Rupert Murdoch’'s News Corp. receives FCC
and Justice Department approval of its deal to
acquire 34 percent of DBS operator DirecTV's
parent company Hughes Electronics for $6.6
billion in cash and stock.

New York City's Metropolitan Television Alli-
ance agrees to place a new broadcast tower
for New York-area television stations’'on top of
the Freedom Tower, a 1,776-foot office tower
that will be built on the site of the World Trade
Center, where the stations’ towers were lo-
cated prior to 9/11. The MTVA comprises all
the city’s major TV broadcasters. After the ter-
rorist attacks, most of the stations operated
from backup facilities atop the Empire State
Building. Ground is expected to be broken on
the Freedom Tower in the summer of 2004,
and broadcasters shouid begin operating from
the tower by 2008

The FCC releases new media ownership rules
in response to a federal appeals court ruling in
2002. Among the changes: raising the na-
tional coverage cap for TV groups from 35
percent to 45 percent; allowing ownership of
two TV stations (duopoly) in markets with five
or more commercial stations; allowing owner-
ship of three TV stations (triopoly) in markets
with at least 18 stations; newspaper-TV
cross-ownership is permitted in markets with
at least four TV stations; radio-TV cross-own-
ership now include newspapers in the for-
mula—owners in markets with nine or more
TV stations face no cross-ownership restric-
tions per se but are limited by individual radio
and TV limits applicable to specific markets.
TV-duopoly owners would not be permitted to
own newspapers ifn markets with fewer than
nine TV stations. In markets with three or
fewer TV stations, no cross-ownership of TV,
radio, or newspapers is permitted. In markets
with four to eight TV stations, an owner may
form one of the following combos: (1) A daily
newspaper, one TV station, up to one-half the
number of radio stations permitted to one
owner in that market.

(2) A daily newspaper, the total number of ra-
dio stations permitted to one owner there, no
TV stations.

(3) Two TV stations and the total number of
radio stations permitted there.

Congress quickly reacts with legislation intro-
duced by Rep. John Dingell (D-Mich.), which
would restore the 35 percent cap. Other critics
of the new rules challenge them in federal
court.

Liberty Media pays $7.9 billion for Comcast’s
56 percent stake in home shopping giant
QVC. With 2002 sales of $4.4 billion, QVC is
not just the largest shopping network, it's the
second-largest television network of any kind.

A panel of federal appeals court judges in
Philadelphia agrees with public advocacy
groups and imposes a stay of the FCC’s new
broadcast-ownership rules scheduled to take
effect on September 4. The stay will remain in
effect until lawsuits to overturn the new rules
are settled. The Philadelphia court then de-
cides to retain the case attacking the new
FCC broadcast-ownership limits rather than
granting broadcast networks’ pleas to transfer
it to a court in Washington.

The Bush White House brokered a surprise
compromise over media deregulation by
agreeing to permanently set the national TV
station ownership cap at 39 percent of U.S.
television households. That percentage allows
Fox and Viacom to retain all their stations.
Wielding a threat to veto a catch-all spending
bilt over a provision that would roll the limit
back to 35 percent, aides to President Bush
persuaded Senate Appropriations Committee
Chairman Ted Stevens (R-Alaska) to back
down from the tighter limit. Stevens’s action
came less than a week after he had per-
suaded reluctant House leadership to go
along with the old level. The compromise
splits the difference between the 45 percent
limit set by the FCC in June and the previous
35 percent level that rank-and-file lawmakers
on both sides of Capitol Hill had been pushing
to reinstate. The agreement is part of a
spending bill that funds the FCC and many
other agencies in fiscal 2004.

After-a 36-year run, the California Cable Tele-
communications Association’s annual West-
ern Cable Show makes its curtain call in
December, citing consolidation in the cable in-
dustry and economic pressure.

Cable network launches include Spike TV.

2004

NBC gets Federal Trade Commission ap-
proval for its $14 billion purchase of Vivendi
Universal Entertainment, its last regulatory
hurdle. The FCC was not required to review
the deal because it involved no station li-
censes. Among other things, NBC acquires
USA Network and the Sci Fi Network. The
new entity will be called NBC Universal.

Congress and the FCC react swiftly to the
“wardrebe malfunction” that bared Janet Jack-
son’s breast during the MTV-produced
half-time entertainment in CBS TV's Super
Bowl broadcast. Congress passes legisiation
that dramatically increases the limits on FCC
fines for indecency violations.

Congress and the FCC take the first steps to-
ward punishing stations that air “excessively”
violent shows. Under orders from leaders of
the House Commerce Committee, FCC Chair-
man Michael Powell by the end of the year will
start investigating whether the commission
should restrict onscreen violence. Cable can't
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count on immunity either. Growing ranks of
lawmakers say cable must do more to make
sure that children aren’t exposed to potentially
traumatizing content.

A panel of federal appeals court judges in
Philadelphia concludes that the FCC wasn'’t
justified in its June 2003 decision relaxing
ownership restrictions in the newspaper, tele-
vision, and radio industries. The rules, which
were blocked from taking effect in September
2003, have been sent back to the FCC for a
rewrite. A frustrated FCC Chairman Michael
Powell criticized the decision, claiming that it
created a “clouded and confused state of me-
dia law” and makes it nearly impossible for his
agency to design standards for ownership
limits.

Cable network launches include TV One.

2005

George W. Bush, on January 20, becomes
the first president to have his inauguration
covered in HDTV. ABC News deploys 36 HD
cameras and four HD production vehicles
throughout the parade route to give viewers
an unparalleled view of American history.

President Bush chooses FCC commissioner
Kevin Martin to be chairman of the agency.

In a King Solomon-like answer to critics that
Viacom has become too big to grow, Chair-
man Sumner Redstone proposes cleaving it in
half. The resulting companies would be
Viacom and CBS Corp.

Longtime ABC World News Tonight anchor
Peter Jennings, 67, died August 7 at his home
in Manhattan, four months after being diag-
nosed with lung cancer.

Following Hurricane Katrina, locat TV broad-
casters and cable operators in the Gulf Coast
area say rebuilding their stations and plants
could take several months.

The Disney-ABC Television Group announces
that three ABC shows, Desperate House-
wives, Lost, and Night Stalker will be available
for purchase from the Apple iTunes store for
$1.99 an episode. The announcement
prompts the other big media companies to be-
gin “repurposing” primetime programming on
the Internet. It's soon clear that the Web is the
next big TV medium.

2006

In January, PBS dips into the ranks of its
member stations and selects Paula Kerger of
WNET New York to succeed Pat Mitchell as
president of the noncommercial “network.”

After battling to be the broadcasting fifth net-
work for 11 years and mostly lackluster years,
WB and UPN stun the broadcasting industry
in January by deciding to merger into The
CW. To fill the vacuum created by the loss of
one network, Fox creates My Network Televi-
sion, a mini network built around telenovelas,
a popular Spanish TV format. Both CW and
MNT debut in September.

Two years after the Janet Jackson “wardrobe
malfunction” at the Super Bowl, broadcasters
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are still feeling the fallout. In March, the FCC
issues another round of fines topped by $3.6
million against CBS affiliates for airing an epi-
sode of Without a Trace. A few months later,
Congress increases ten-fold the base inde-
cency fine to $325,000 per incident.

Ending a year of speculation, CBS announces
in March the hiring of Katie Couric, the popu-
lar co-host of NBC’s Today Show, to anchor
the CBS Evening News. With new set and
features, she begins her reign as anchor on
September 5, becoming the first solo female
news anchor. Longtime anchor Dan Rather
resigned from the job in March 2005 after
botching a 60 Minutes story critical of Presi-
dent Bush’s miilitary record. CBS News's
Washington Bureau Chief Bob Schieffer an-
chored the news during the Rather-Couric
interregnum.

2007

On January 29 ION Media Networks Inc.
changed the name of its TV network from “I"
to ON Television.

In 2007 The Sopranos ended an eight-year
run on HBO. There was much speculation
about the final moments of the finale when the
show faded to black.

After years of acquiring stations, on April 20
Clear Channel Communications Inc. entered
into an agreement to sell its Television Group.
And, as of June 30, the company had entered
into definitive agreements to sell 389 radio
stations in 77 markets.

2008

On July 25 the FCC approved the merger of
Sirius Satellite Radio Inc. and XM Satellite
Holdings Inc. On July 29 the two companies
announced they had completed their merger,

and that the new company would change its
name to Sirius XM Radio Inc.

The FCC announced that Wilmington, NC,
would be the first market to test the transition
to digital television before the nationwide tran-
sition to DTV on February 17, 2009. The com-
mercial broadcasters serving the Wilmington
market agreed to turn off their analog signals
at noon on September 8, 2008. Beginning at
noon on September 8 WWAY (ABC), WECT
(NBC), WSFX-TV (Fox), WILM-LP (CBS) and
W51CW (Trinity Broadcasting) planned to
broadcast only digital signals to their viewers
in the five North Carolina counties that
comprise the Wilmington, NC, market.

Election night viewership sets a ratings record
as 71.5 million watch Barack Obama become
the nation's first African American president.

2009

The nationwide transition from analog to digi-
tal television, scheduled for February 17,
2009, was delayed until June 12, 2009 to al-
low more time to get ready for the digital tran-
sition. The National Telecommunications and
Information Administration (NTIA) provided
consumers with a TV converter box coupon
program to help the consumers make the
switch to digital TV. Both the FCC and TV sta-
tions across the U.S. made a mighty effort to
inform consumers about, and make, the
switch. Some TV stations made the switch to
digital television early. Notably Hawaii's
full-power stations made the switch to digital
TV on January 15, 2009. Finally on June 12,
2009 full-power TV stations all over the U.S.
became all-digital, when the FCC reported
971 full-power TV stations made the switch.

Later in June 2009 the FCC adopted an order
allowing AM radio stations to use FB radio
translators to increase their reach within a lo-
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cal community. The FCC action gave AM sta-
tions an opportunity to overcome technical
problems in their coverage areas.

Walter Cronkite, anchor and managing editor
of the CBS Evening News from 1962 to 1981,
died on July 17, 2009. A memorial service
was held on September 9 at Lincoln Centerin
New York.

2010

Apple, Inc. introduces the iPad, the first mo-
bile computer tablet to achieve worldwide
commercial success. Many manufacturers fol-
lowed with their own tablet.

After 25 years on the air, Larry King an-
nounces his departure from his nightly CNN
talk show “Larry King Live.”

2011

“The Oprah Winfrey Show” ends after 25 sea-
sons, and Oprah Winfrey launches OWN—
Oprah Winfrey Network.

Satellite TV provider DISH Network acquires
Blockbuster LLC.

Axel Technologies releases Fuugo Video 1.0,
which aggregates online video content from
multiple sources into a single application, and
Fuugo TV, a broadcast digital TV application
for computer tablets, smart phones, and other
portable devices.

Steve Jabs, influential head of Apple, Inc.,
dies.

2012

Satellite TV provider DISH Network an-
nounces its remote access application, which
provides the capability of streaming on-de-
mand movies and TV shows to the iPad.
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The following is the FCC’s own overview of the laws and regulations that govern TV and radio stations. It is edited and
printed here with the permission of the FCC. The agency invites those with questions about its rules and how it oper-
ates to visit its web site (www.fcc.gov) or to call 1-888-CALLFCC (1-888-225-5322).

THE FCC AND [TS REGULATORY
AUTHORITY

The Communications Act

The FCC was created by Congress in the
Communications Act of 1934 for the purpose,
in part, of “regulating inlerstate and foreign
commerce in communication by wire and ra-
dio so as to make available, so far as possi-
ble, to all the people of the United States a
rapid, efficient, Nation-wide, and worldwide
wire and radio communications service...."
The Communicaticns Act authorizes the FCC
to “make such regulations not inconsistent
with law as it may deem necessary to prevent
interference between stations and to carry out

the provisions of [the] Act.

How the FCC Adopts Regulations

Like most other federal agencies, the FCC
cannot adopt regulations without first notifying
and seeking commeant from the public. The
agency releases a document called a Notice
of Proposed Rulemaking, where it explains
the specific regulations being proposed and
set a deadline for public comment. After re-
ceiving the comments, the FCC has several
options: (1) adopt the proposed rules; (2)
adopt a modified version of the proposed
rules; (3) ask for public comment on additional
issues relating to the proposals; or (4) end the
rulemaking proceeding without adopting any
rules at all. The FCC also establishes broad-
cast regulatory policies through individual
cases that it decides.

The FCC and the Media Bureau

The FCC has five commissioners who are ap-
pointed by the President and confirmed by the
Senate. Under the commissioners are various
operating bureaus, one of which is the Media
Bureau. The Media Bureau has day-to-day re-
sponsibility for developing, recommending
and administering the rules governing radio
and television stations. These rules are in Ti-
tle 47 of the Code of Federal Regulations
("CFR”), Parts 73 and 74. The rules of prac-
tice and procedure are in Part 1 of Title 47.

FCC Regulation of Broadcast Radio and
Television

The FCC allocates new stations based both
on the relative needs of communities for addi-
tional broadcast outlets and on engineering
standards that prevent interference between
stations. Whenever it looks at a broadcast sta-
tion application—whether to build, modify, re-
new or sell—it must determine if granting it
would serve the public interest. The FCC ex-
pects stations to be aware of the important
problems or issues in their communities and
to foster public understanding by presenting

some programs and/or announcements about
local issues. However, broadcasters—not the
FCC or any other government agency—are
responsible for selecting all the material they
air. The Communications Act prohibits the
FCC from censoring broadcast matter and,
therefore, its role in overseeing the content of
programming is limited. It is authorized to fine
a station or revoke its license if it has, among
other things, aired obscene language, broad-
cast indecent language when children are
likely to be in the audience, broadcast some
types of lottery information, or solicited money

under false pretenses.

THE LICENSING OF TV AND RADIO
STATIONS

Commercial and Noncommercial-Educa-
tional Stations

The FCC licenses radio and TV stations to be
either commercial or noncommercial-educa-
tional. Commercial stations generally support
themselves by advertising. In contrast, non-
commercial-educational stations (including
public stations) generally support themselves
by contributions from listeners and viewers,
and they may also receive government fund-
ing. Noncommercial-educational stations may
also receive contributions from for-profit enti-
ties, and they may acknowledge such contri-
butions or underwriting donations with
announcements naming and generally de-
scribing the entity. However, noncommer-
cial-educational stations may not broadcast
promotional announcements or commercials
on behalf of for-profit entities.

Applications to Build New Stations; Length
of the License Period

To build a new TV or radio station, a citizen
must first apply to the FCC for a construction
permit. The applicant must demonstrate that
he is qualified to construct and operate as
proposed in the application. After the appli-
cant has built the station, he must file a li-
cense application, where he certifies that he
has constructed the station consistently with
the construction permit. The FCC licenses ra-
dio and TV stations for a period of up to eight
years. Before the FCC renews a station’s li-
cense, it must first determine whether it has
served the public interest. In addition, to have
its license renewed, a station must certify that:
(1) it has sent us certain specified reports that
we require;

(2) its ownership is consistent with Section
310(b) of the Communications Act, which re-
stricts interests held by foreign governments
and non-citizens;
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(3) there has not been a judgment against it
by a court or administrative body under fed-
eral, state, or local law; and

(4) it has placed certain specified material in
its public inspection file (see below).

Employment Discrimination and Equal Em-
ployment Opportunity (EEO)

The FCC requires all radio and TV stations to
afford equal opportunity in employment. We
also prohibit employment discrimination on
the basis of race, color, religion, national ori-
gin, or sex.

Public Participation in Licensing Process

Renewal Applications. Citizens can file a for-
mal protest against a station by filing a formal
petition to deny its renewal application, or by
sending us an informal objection to the appli-
cation. The citizen must file a petition to deny
the application by the end of the first day of
the last full calendar month of the expiring li-
cense term. (For example, if the license ex-
pires on December 31, the petition must be
filed by the end of the day on December 1.)
Before a citizen files a petition to deny an ap-
plication, he should check the FCC's rules
and policies to make sure that the petition
complies with the procedural requirements.
Before their licenses expire, stations have to
broadcast announcements giving the date the
license will expire, the date on which a re-
newal application must be filed, and the date
by which formal petitions against it must be
filed. A citizen can file an informal objection at
any point until the FCC grant or deny the ap-

plication.

Other Types of Applications. Citizens may
also participate formally in the application pro-
cess when a station is sold (technically called
an assignment of the license), undergoes a
major stock transfer (technically called a
transfer of control), or proposes major con-
struction. The station owner is required to run
a series of advertisements in the closest local
newspaper when it files these types of appli-
cations. Later, the FCC will also run a Public
Notice (all FCC Public Notices are placed on
our Internet home page at www.fcc.gov) and
open a 30-day period during which you may
fite petitions to deny these applications. As
with renewal applications, you can also file an
informal objection at any point until we either

grant or deny the application.

BROADCAST PROGRAMMING

The FCC and Freedom of Speech

The First Amendment and federal law gener-
ally prohibit us from censoring broadcast ma-
terial and from interfering with freedom of
expression in broadcasting. Individual radio
and TV stations are responsible for selecting
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everything they broadcast and for determining
how they can best serve their communities.
Stations are responsible for choosing their en-
tertainment programming, as well as their pro-
grams concerning local issues, news, public
affairs, religion, sports events, and other sub-
jects. They also decide how their programs
(including call-in shows) will be conducted and
whether to edit or reschedule material for
broadcasting. The FCC does not substitute its
judgment for that of the station, and it does
not advise stations on artistic standards, for-
mat, grammar, or the quality of their program-
ming. This also applies to a station’s
commercials, with the exception of commer-
cials for political candidates during an eltection
(see below).

Access to Station Facilities

Stations are not required to broadcast every-
thing that is offered or suggested to them. Ex-
cept as required by the Communications Act,
stations have no obligation to have any partic-
ular person participate in a broadcast or to
present that person’s remarks. Further, no
federal law or rule requires stations to broad-
cast “public service announcements” of any
kind. The FCC generally does not require sta-
tions to keep the materiai they broadcast.

Station Identification

Stations must make identification announce-
ments when they sign on -and off for the day.
They must also make the announcements
hourly, as close to the hour as possible, at a
natural programming break. TV stations may
make these announcements on-screen or by
voice only. Official station identification in-
cludes the station’s call letters followed by the
community or communities specified in its li-
cense as the station’s location. Between the
call letters and its community, the station may
insert the name of the licensee, the station’s
channel number, and/or its frequency. How-
ever, we do not allow any other insertion.

Broadcast Journalism

Under the First Amendment and the Commu-
nications Act, the FCC cannot tell stations
how to select material for news programs, and
we cannot prohibit the broadcasting of an
opinion on any subject. We also do not review
anyone’s qualifications to gather, edit, an-
nounce, or comment on the news; these deci-
sions are the station’s responsibility.

Broadcasts by Candidates for Public Office
(Equal Time)

When a qualified candidate for public office
has been permitted to use a station, the law
requires the station to “afford equal-opportuni-
ties to all other such candidates for that of-
fice.” The Act also states that the station “shall
have no power of censorship over the material
broadcast” by the candidate. The FCC ex-
empts the following: (1) An appearance by a
legally qualified candidate on a bona fide
newscast, interview or documentary (if the ap-
pearance of the candidate is incidental to the
presentation of the subject covered by the
documentary); or (2) on-the-spot coverage of

bona fide news events, including political con-
ventions and related incidental activities.

Children’s Television Programming

Throughout its license term, every TV station
must serve the educational and informational
needs of children both through its overall pro-
gramming. It must also broadcast program-
ming that is specifically designed to serve
those needs. The FCC considers program-
ming to be educational and informational if it
furthers the educational and informational
needs of children 16 years old and under (this
includes their intellectual/cognitive or so-
ciallemotional needs). A program is consid-
ered to be "specifically designed to serve
educational and information needs of children”
if (1) that it its principal purpose; (2} it is aired
between the hours of 7:00 a.m. and 10:00
p.m.; (3} it is a regularly scheduled weekly
program; and (4) it is at least 30 minutes in
length. Commercial TV stations must identify
programs specifically designed to educate
and inform children at the beginning of the
program, in a form left to their discretion, and
must provide information identifying such pro-
grams to publishers of program guides. Addi-
tionally, in TV programs aimed at children 12
and under, advertising may not exceed 10.5
minutes an hour on weekends and 12 minutes
an hour on weekdays.

Criticism, Ridicule, and Humor Concerning
Individuals, Groups, and Institutions

The First Amendment’s guarantee of freedom
of speech protects programming that stereo-
types or otherwise offends people with regard
to their religion, race, national background,
gender, or other characteristics. It also pro-
tects broadcasts that criticize or ridicule estab-
lished customs and institutions, including the
government and its officials.

Clear and Present Danger

The First Amendment protects advocacy of
using force or of violating the law. However,
the Supreme Court has said that the govern-
ment may curtail speech if it is both: (1) in-
tended to incite or produce dangerous activity;
and (2) likely to succeed in achigving that re-
sult. Even where this “clear and present dan-
ger” test is met, the FCC believes that any
review that might lead to a curtailment of
speech should be performed by the appropri-
ate criminal law enforcement authorities, and
not by the FCC.

Obscenity and Indecency

Federal law prohibits the broadcasting of ob-
scene programming and regulates the broad-
casting of “indecent” language and images.
Obscene speech is not protected by the First
Amendment and cannot be broadcast at any
time. To be obscene, material must have all
three of the following characteristics: (1) an
average person, applying contemporary com-
munity standards, must find that the material,
as a whole, appeals to the prurient interest;
(2) the material must depict or describe, in a
patently offensive way, sexual conduct specifi-
cally defined by applicable law; and (3) the
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material, taken as a whole, must lack serious
literary, artistic, political, or scientific value. In-
decent speech is protected by the First
Amendment and cannot be outlawed. How-
ever, the courts have upheld Congress’s pro-
hibition of the broadcast of indecent speech
during times of the day when there is a rea-
sonable risk that children may be in the audi-
ence. The FCC has decided that those times
fall between 6:00 a.m. and 10:00 p.m. In other
words, stations may only broadcast indecent
material between 10 p.m. and 6 a.m. Indecent
speech is defined as “language or material
that, in context, depicts or describes, in terms
patently offensive as measured by contempo-
rary community standards for the broadcast
medium, sexual or excretory organs or activi-
ties.” Profanity that does not fall under one of
the above two categories is fully protected by
the First Amendment and cannot be regu-
lated.

Violent Programming

Neither the law nor FCC rules regulate violent
programming. However, the law requires TV
sets with screens 13 inches or larger to be
equipped with V-chip technology, which al-
lows parents to program their TV sets to block
display of TV programming that carries a cer-
tain rating. The rating system, voluntarily cre-
ated by the television industry, tags
programming that contains sexual, violent, or
other indecent material programmers believe
may be harmful to children.

Station-Conducted Contests

Stations that broadcast or advertise informa-
tion about a contest that they conduct must
fully and accurately disclose the material
terms of the contest, and they must conduct
the contest substantially as announced or ad-
vertised. Contest descriptions may not be
false, misleading, or deceptive with respect to
any material term. Material terms include the
factors that define the operation of the contest
and affect participation.

Broadcast Hoaxes

Broadcasting false information concerning a
crime or a catastrophe violates the FCC'’s
rules if: (1) the station knew the information
was false; (2) broadcasting the false informa-
tion directly caused substantial public harm;
(3) and it was foreseeable that broadcasting
the false information would cause substantial
public harm. In this context, a “crime” is an act
or omission that makes the offender subject to
criminal punishment by law, and a “catastro-
phe” is a disaster or imminent disaster involv-
ing violent or sudden events affecting the
public. “Public harm” must begin immediately;
it must cause direct and actual damage to
property or to the health or safety of the gen-
eral public, or diversion of law enforcement or
other public health and safety authorities from
their duties.

Lotteries

The law prohibits broadcasting any advertise-
ment for a lottery or any information concern-
ing a lottery. A lottery is any game, contest, or
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promotion that contains the elements of prize,
chance, and “consideration” (a legal term that
means an act or promise that is made to in-
duce someone inta an agreement). There are
a number of exceptions to this prohibition.
Some of the exceptions are: (1) lotteries con-
ducted by a state acting under the authority of
state law, where the advertisement or infor-
mation is broadcasi by a radio or TV station li-
censed to a location in that state or in any
other state that conducts such a lottery; (2)
gaming conducted by an Indian Tribe under
the Indian Gaming Regulatory Act; (3) lotter-
ies authorized or not otherwise prohibited by
the state in which they are conducted, and
which are conducted by a not-for-profit organi-
zation or a governmental organization; and (4)
lotteries conducted as a promotional activity
by commercial organizations that are clearly
occasional and ancillary to the primary busi-
ness of that organization, as long as the lotter-
ies are authorized or not otherwise prohibited
by the state in which they are conducted.

Soliciting Funds

No federal law prohibits broadcast requests
for funds for legal purposes (including appeals
by stations for contributions to meet their op-
erating expenses) if the money or other vaiu-
able things contributed are used for the
announced purposes. Itis up to an individual
station to decide whether to permit fund solici-
tations. Fraud by wire, radio or television is
prohibited by federal law and may lead to FCC
sanctions, as well as to criminal prosecution
by the U.S. Department of Justice.

Broadcasting Telephone Conversations

Before recording a telephone conversation for
broadcast, or broadcasting a telephone con-
versation live, a station must inform any party
to the call of its intention to broadcast the con-
versation. However, this does not apply to
conversations whose broadcast can reason-
ably be presumed tfor example, telephone
calls to programs where the station custom-
arily broadcasts the calls).

BROADCASTING AND ADVERTISING

Business Practices, Advertising Rates, and
Profits

Except with respect to political advertise-
ments, the FCC does not regulate a station’s
advertising rates or its profits. Rates charged
for broadcast time are matters for negotiation
between sponsors and stations. Further, ex-
cept for certain classes of political advertise-
ments, stations are free to accept or reject
any advertising.

Sponsorship Identification

Sponsorship identification or disclosure must
accompany any material that is broadcast in
exchange for money, service, or anything else
of value paid to a station, either directly or in-
directly. This announcement must clearly say
that the time was purchased and by whom. In
the case of advertisements for commercial
products or services, it is sufficient to an-
nounce the sponscr's corporate or trade

name, or the name of the sponsor’s product
when it is clear that the mention of the product
constitutes a sponsorship identification.

Undeywriting Announcements on Noncom-
mercial-Educational Stations

Noncommercial educational stations may ac-
knowledge contributions over the air, but they
may nof promote the goods and services of
for-profit donors or underwriters. Acceptable
“enhanced underwriting” acknowledgements
may include (1) logograms and slogans that
identify but do not promote; (2) location infor-
mation; (3) value-neutral descriptions of a
product line or service; and (4) brand names,
trade names, and product service listings.
However, such acknowledgements may not
interrupt a noncommercial station's regular
programming.

Amount of Advertising

Except with respect to children’s television
programming, no law or regulation limits the
amount of commercial matter that a station
may broadcast. In TV programs aimed at chil-
dren 12 and under, advertising may not ex-
ceed 10.5 minutes an hour on weekends and
12 minutes an hour on weekdays.

Loud Commercials

In surveys and technical studies of broadcast
advertising, the FCC has found that loudness
is a judgment that varies with each listener
and is influenced by many factors (such as an
announcement’s content and style). We have
also found no evidence that stations deliber-
ately raise audio and modulation levels to em-
phasize commercial messages. Broadcast
licensees have primary responsibility for the
adoption of equipment and procedures to
avoid objectionably loud commercials. Citi-
zens should address any complaint about
such messages to the station. They should
identify each message by the sponsor or
product’'s name and by the date and time of
the broadcast.

False or Misleading Advertising

The Federal Trade Commission has primary
responsibility for determining whether an ad-
vertisement is false or deceptive and for tak-
ing action against the sponsor. Also, the Food
and Drug Administration has primary respon-
sibility for the safety of food and drug prod-
ucts. Citizens should contact these agencies
regarding advertisements that they believe
may be false or misleading.

Offensive Advertising

Unless a broadcast advertisement is found to
be in violation of a specific law or regulation,
the government cannot take action against it.
If a citizen thinks that an advertisement is of-
fensive because of the kind of item adver-
tised, the scheduling of the announcement, or
the way the message is presented, then he
should address his complaint directly to the
stations and networks involved. This will help
them become better informed about audience
opinion.
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Tobacco and Alcohol

The law prohibits advertising for cigarettes, lit-
tle cigars, smokeless tobacco, or chewing to-
bacco on radio, TV, or any other medium of
electronic communication under the FCC's ju-
risdiction. The law does not ban the advertis-
ing of smoking accessories, cigars, pipes,
pipe tobacco, or cigarette-making machines.
Congress has not enacted any law prohibiting
broadcast advertising for any kind of alcoholic
beverage. Also, the FCC does not have a rule
or policy regulating advertisements for alco-
holic beverages. Most broadcasters have vol-
untarily abstained from advertising hard liquor,
although they accept beer and wine advertis-

ing.
Subliminal Programming

The FCC sometimes receives complaints re-
garding the alleged use of subliminal tech-
niques in radio and TV programming.
Subliminal programming is designed to be
perceived on a subconscious level only. Re-
gardless of whether it is effective, the use of
subliminal perception is inconsistent with a
station’s obligation to serve the public interest
because the broadcast is intended to be de-
ceptive. However, it is not specifically prohib-
ited.

INTERFERENCE

Blanketing Interference

Some people who are close to a radio sta-
tion’s transmitting antenna may experience
impaired reception of other stations. This is
called “blanketing” interference. The FCC re-
quires the station causing the interference to
resolve most interference complaints received
within the first year of operation at no cost to
the person complaining. However, stations
are not required to resolve interference com-
plaints based on malfunctioning or mistuned
receivers, improperly installed antenna sys-
tems, or the use of high gain antennas or an-
tenna booster amplifiers. Mobile receivers and
non-radio frequency (RF) devices such as
tape recorders or CD players are also ex-
cluded. Stations are not financially responsi-
ble for resolving interference comptaints
located outside the blanketing contour.

THE LOCAL PUBLIC INSPECTION FILE

Requirement to Maintain a Public Inspec-
tion File

The FCC requires all TV and radio stations
and applicants for new stations to maintain a
file availabte for public inspection containing
documents relevant to the station’s operation.
The public inspection file generally must be
maintained at the station’s main studio. The
station must make its public inspection file
available at its main studio at any time during
regular business hours. A station that chooses
to maintain all or part of its public file in a
computer database must provide a computer
terminal to those who wish to review the file.
Stations must keep the following materials in
their public inspection file:
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The License. Stations must keep a copy of
their current FCC license in the public file, to-
gether with any material documenting
FCC-approved maodifications to the license.
The license reflects the station’s technical pa-
rameters (authorized frequency, call letters,
operating power, transmitter location, etc.), as
well as any special conditions imposed by the
FCC on the station’s operation. The license
also indicates when it was issued and when it

will expire.

Applications and Related Materials. The
public file must contain copies of all applica-
tions that are pending before either the FCC
or the courts. These include applications to
sell the station or to modify its facilities (for ex-
ample, to increase power, change the an-
tenna system, or change the transmitter
location); copies of any construction or sales
application whose grant required the FCC to
waive our rules; applications that required the
FCC to waive its rules; renewal applications
granted for less than a full license term (the
FCC grants short-term renewals when it is
concerned about the station’s performance

over the previous term).

Citizen Agreements. Stations must keep a
copy of any written agreements they make
with local viewers or listeners. These “citizen
agreements” deal with programming, employ-
ment, or other issues of community concern.
The station must keep these agreements in

the public file for as long as they are in effect.

Contour Maps. The public file must contain
copies of any service contour maps or other
information submitted with any application
filed with the FCC that reflects the station’s
service area and/or its main studio and trans-
mitter location. These documents must stay in

the file for as long as they remain accurate.

Material Relating to an FCC Investigation
or a Complaint. The station must keep this
material until the FCC notifies it that the mate-
rial may be discarded. Since the FCC is not
involved in disputes regarding matters unre-
tated to the Communications Act or our rules,
stations do not have to keep material relating

to such matters in the publicfile.

Ownership Reports and Related Material.
The pubilic file must contain a copy of the
most recent, complete Ownership-Report filed
for the station. This report has the names of
the owners of the station and their ownership
interests, lists any contracts related to the sta-
tion that are required to be filed with the FCC,
and identifies any interest held by the station

licensee in other broadcast stations.

List of Contracts Filed with the FCC. Sta-
tions have to keep either a copy of all the con-
tracts that they have to file with the FCC, or
an up-to-date list identifying all such contracts.
If the station keeps a list and you ask to see
copies of the actual contracts, the station

must give them to you within seven days.
Such contracts include network affiliation con-
tracts; contracts relating to ownership or con-
trol of the licensee or permittee or its stock.
Examples include articles of incorporation, by-
laws, agreements providing for the assign-
ment of a license or permit or affecting stock
ownership or voting rights (stock options,
pledges, or proxies), and mortgage or loan
agreements that restrict the licensee or
permittee's freedom of operation; manage-
ment consultant agreements with independent
contractors, and station management con-
tracts that provide for a percentage of profits

or sharing of losses.

Political File. Stations must keep a file con-
taining records of all requests for broadcast
time made by or for a candidate for public of-
fice. The file must identify how the station re-
sponded to such requests and (if the request
was granted) the charges made, a schedule
of the time purchased, the times the spots ac-
tually aired, the rates charged, and the
classes of time purchased. The file must also
reflect any free time provided to a candidate.
The station must keep the political records for
two years after the spot airs. You can find the
political broadcasting rules elsewhere in this

manual.

Letters and E-Mail from the Public. Com-
mercial stations must keep written comments
and suggestions received from the public re-
garding their operation for at least three years.
Noncommercial stations are not subject to this

requirement.

Issues/Programs List. Every three months,
all stations must prepare and place in their file
a list of programs that have provided their
most significant treatment of community is-
sues during the preceding three months. The
list must briefly describe both the issue and
the programming where the issue was dis-
cussed. The stations must keep these lists for

the entire license term.

Children’s Television Programming Re-
ports. The Children’s Television Act of 1990
and our rules require all TV stations to air pro-
gramming that serves the educational and in-
formational needs of children 16 and under,
including programming that is specifically de-
signed to serve such needs. In addition, com-
mercial TV stations must make and retain
Children's Television Programming Reports
identifying the educational and informational
programming for children aired by the station.
(Noncommercial stations are not required to
prepare these reports.) The report must in-
clude the name of the person at the station re-
sponsible for collecting comments on the
station's compliance with the law. The station
has to prepare these reports each calendar
quarter, and it must place them in the public
file separately from the file's other material.
Stations must keep the reports for the remain-
der of their license terms. You can also view
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each station's reports on our web site at
http://www.fcc.gov/mb/policy/kidstv.html.

Records Regarding Children’s Program-
ming Commercial Limits. The Children’s
Television Act of 1990 and our rules limit the
type and amount of advertising that may be
aired in TV programming directed to children
12 and under. On weekends, commercial tele-
vision stations may air no more than 10.5 min-
utes of commercials per hour during children’s
programming, and no more than 12 minutes
on weekdays. Stations must keep records that

substantiate compliance with these limits.

Radio Time Brokerage Agreements. A time
brokerage agreement is a type of contract that
generally involves a station’s sale of discrete
blocks of air time to a broker, who then sup-
plies the programming to fill that time and
sells the commercial spot announcements to
support the programming. Commerciat radio
stations must keep a copy of every agreement
involving: (1) time brokerage of that station; or
(2) time brokerage by any other station owned

by the same licensee.

List of Donors. Noncommercial TV and ra-
dio stations must keep a list of donors sup-
porting specific programs for two years after

the program airs.

Local Public Notice Announcements.
When someone files an application to build a
new station or to renew, sell, or modify an ex-
isting station, the FCC often requires the ap-
plicant to make a series of local
announcements to inform the public of the ap-

plication’s existence and nature.

Must-Carry or Retransmission Consent
Election. There are two ways that a broad-
cast TV station can choose to be carried on a
cable TV system: “must-carry” and “retrans-
mission consent.” All TV stations are generally
entitled to be carried on cable television sys-
tems in their local markets. A station that
chooses to exercise this must-carry right re-
ceives no compensation from the cable sys-
tem. Instead of exercising their must-carry
rights, TV stations may choose to receive
compensation from a cable system in return
for granting permission to the cable system to
carry the station. This option is available only
to commercial TV stations. Every three years,
commercial TV stations must decide whether
their relationship with each local cable system
will be governed by must-carry or by retrans-
mission consent agreements. Each commer-
cial station must keep a copy of its decision in
the public file for the three-year period to
which it pertains. Noncommercial stations are
not entitled to compensation in return for car-
riage on a cable system, but they may request
mandatory carriage on the system. A noncom-
mercial station making this request must keep
a copy of the request in the public file for the

duration of the period to which it applies.



Glossary of Terms

AM—Amplitude modulation. Also referring to
audio service broadcast over 535 khz-1705
khz.

Analog—AA continuous electrical signal that
carries information in the form of variable
physical values, such as amplitude or fre-
quency modulation.

Basic cable service—Package of program-
ming on cable systems eligible for regulation
by local franchising authorities under 1992
Cable Act, including all local broadcast sig-
nals and PEG (pubiic, educational and gov-
ernment) access crannels.

Cable television—System that transmits orig-
inal programming, and programming of broad-
cast television stations, to consumers over
wired network.

CC—Closed captioning. Method of transmit-
ting textual information over television chan-
nel's vertical blanking interval; transmissions
are deciphered with decoders; decoded trans-
missions appear as text superimposed over
television image.

Clear channel—AM radio station allowed to
dominate its frequency with up to 50 kw of
power; their signals are generally protected
for distance of up to 750 miles at night.

Closed circuit—The method of transmission
of programs or other material that limits its tar-
get audience to a specific group rather than
the general public.

Coaxial cable—Cable with several common
axis lines under protective sheath used for
television signal transmissions.

Common carrier—Telecommunication com-
pany that provides communications transmis-
sion services to the public.

DAB—Digital audio broadcasting. Modula-
tions for sending digital rather than analog au-
dio signals by either terrestrial or satellite
transmitter with audio response up to compact
disc quatity (20 khz).

DBS—Direct broadcast satellite. High pow-
ered satellite authcrized to broadcast direct to
homes.

Digital—A discontinuous electrical signal that
carries information in binary fashion. Data is
represented by a specific sequence of off-on
electrical pulses.

Directional antenna—An antenna that di-
rects most of its signal strength in a specific
direction rather than at equal strength in all di-
rections. Used chiefly in AM radio operation.

Downlink—Earth station used to receive sig-
nals from satellites.

Earth station—Eguipment used for transmit-
ting or receiving satellite communications.

EDTV—Enhanced-definition television. Pro-
posed intermediate systems for evolution to
full HDTV, usually including slightly improved

resolution and sound, with a wider (16:9) as-
pect ratio.

Effective competition—Market status under
which cable TV systems are exempt from reg-
ulation of basic tier rates by local franchising
authorities, as defined in 1992 Cable Act. To
claim effective competition, a cable system
must compete with at least one other multi-
channel provider that is available to at least
50\% of an area's households and is sub-
scribed to by more than 15\% of the house-.
holds.

Encryption—System for scrambling signals
to prevent unauthorized reception.

ENG—Electronic news gathering.
ETV—Educational television.

Fiber-optic cable—Wires made of glass fiber
used to transmit video, audio, voice or data
providing vastly wider bandwidth than stan-
dard coaxial cable.

Field—Half of the video information in the
frame of a video picture. The NTSC system
displays 59.94 fields per second.

FM—Frequency modulation. Also referring to
audio service broadcast over 88 mhz-108
mhz.

Footprint—Area on earth within which a sat-
ellite’s signal can be received.

Frame—A full video picture. The NTSC sys-
tem displays 29.97 525-line frames per sec-
ond.

Frequency—The number of cycles a signal is
transmitted per second, measured in hertz.

Geostationary orbit—Orbit 22,300 miles
above earth’s equator where satellites circle
earth at same rate earth rotates.

ghz—Gigahertz. One billion hertz (cycles) per
second.

HDTV—High-definition television.

Headend—Facility in cable system from
which all signals originate. (Local and distant
television stations, and satellite programming,
are picked up and amplified for retransmission
through system.)

Hertz—A measurement of frequency. One cy-
cle per second equals one hertz (hz).

Independent television—Television stations
that are not affiliated with networks and that
do not use the networks as a primary source
of their programming.

Information services—Broad term used to
describe full range of audio, video and data
transmission services that can be transmitted
over the air or by cable.

Interactive—Allowing two-way data flow.

Interlaced scanning—Television transmis-
sion technique in which each frame is divided
into two fields. NTSC system interleaves
odd-numbered lines with even-numbered lines
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at a transmission rate of 59.94 fields per sec-
ond.

ITFS—Instructional Television Fixed Service.

khz—Kilohertz. One thousand hertz (cycles)
per second.

LED—Light emitting diode. Type of semicon-
ductor that lights up when activated by volt-
age.

LO—Local origination channel.
MDS—Multipoint distribution service.

mhz—Megahertz. One million hertz (cycles)
per second.

Microwave—frequencies above 1,000 mhz.
MSO—Multiple cable systems operator.

Must carry—Legal requirement that cable op-
erators carry local broadcast signals. Cable
systems with 12 or fewer channels must carry
at least three broadcast signals; systems with
12 or more channels must carry up to
one-third of their capacity; systems with 300
or fewer subscribers are exempt. The 1992
Cable Act requires broadcast station to waive
must-carry rights if it chooses to negotiate re-
transmission compensation (see "Retransmis-
sion consent”).

NTSC—National Television System Commit-
tee. Committee that recommended current
American standard color television.

PCM—Pulse code modulation. Conversion of
voice signals into digital code.

PPV—Pay-per-view.

Progressive scanning—TV system where
video frames are transmitted sequentially, un-
like interlaced scanning in which frames are
divided into two fields.

PSA—Public service announcement.
PTV—Public television.

Public radio—Radio stations and networks
that are operated on a noncommercial basis.

Public television—Television stations and
networks that operate as noncommercial ven-
tures.

RCC—Radio common carrier. Common carri-
ers whose major businesses include radio
paging and mobile telephone services.

Retransmission consent—Local TV broad-
casters’ right to negotiate a carriage fee with
local cable operators, as provided in 1992 Ca-
ble Act.

SCA—Subsidiary communications authoriza-
tions. Authorizations granted to FM broadcast-
ers for using subcarriers on their channels for
other communications services.

Shortwave—Transmissions on frequencies of
6-25 mhz.

SHF—Super high frequency.



Glossary of Terms

Signal-to-noise ratio—The ratio between the
strength of an electronically produced signal
to interfering noises in the same bandwidth.

SMATV—Satellite master antenna television.
STV—Subscription television.

Superstation—Local television station whose
signal is retransmitted via satellite to cable
systems beyond reach of over-the-air signal.

Teletext—A one-way electronic publishing
service that can be transmitted over the verti-
cal blanking interval of a standard television
signal or the full channel of a television station

or cable television system. The major use to-
day is for closed-captioning.

Translator—Broadcast station that
rebroadcasts signals of other stations without
originating its-own programming.

Transponder—Satellite transmitter/receiver
that picks up signals transmitted from earth,
translates them into new frequencies and am-
plifies them before retransmitting them back to
ground.

UHF—Uiltra high frequency band (300
mhz-3,000 mhz), which includes TV channels
14-83.
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‘Uplink—Earth station used for transmitting to
satellite.

VHF—Very high frequencies (30 mhz-300
mhz), which include TV channels 2-13 and
FM radio.

Videotext—Two-way interactive service that
uses either two-way cable or telephone lines
to connect a central computer to a television
screen.



List of Abbreviations

F L noncommercial
e sl e eel Y e cneaW cc Joasleccccacses annual
A&E . ... .. .. ... .. ... Arts & Entertainment
€YD uwt i mumamuE D a s et s D DT acting
admin ... ... ... L administrative
adv . ... advertising
Cl PR, TR e affiliate
affrs .. .. hiiiil . tsiarband innnndennan affairs
AFRTS . Armed Fortes Radio and TV Service
alt ... alternate
ant. .. antenna
AORE, & & Bama'e'n n u 5 o'is B, BN atbum-oriented rock
AP e s e @ nnnn Associated Press
WOBN ... g association
aSSOCH e s Tr T T T associate
asst ... ...l assistant
atty. EL Rl AR ot et i Bces.cas attorney
aur . aural
BUXy e anul = voreow wilheit s JEEI0 . auxiliary
best. ... ... broadcast
bestg . ... ... .. e e broadcasting
Dol - S A nAnArs broadcaster
bd .. board
BET .casus nanas; Black Entertainment Television
bi-m ...... ... ... ... every two months
bkrev... ...... ... ... ... ... book reviews
DI o v vwana TN E A L waan I L-0al building
bor. ... ... borough
btfl. ... .. . ... beautiful
C-SPAN ... .. Cable Satellite Public Affairs Network
CATV Y i=1110011 community antenna television
cBC. ... ... .. Canadian Broadcasting Corp.
CEO . ... ... ... ... ... chief executive officer
e N o g e N g o channel
CH - s critical hours
chg. . ... .. charge
CHR. ... ... ... .. . contemporary hit radio
chmn .. ... .. .. ... ... chairman
(TR FEEFPEEE D S E X b EE S EEEEEEE circulation
coml... .. ... ... ... commercial
contemp ... ... ... ... contemporary
COOL i nnid aanad . chief operating officer
COON :Z Fteme il i E L i RCEEEE it coordinator
CP... ... . . construction permit

C&W. ... ... . country & western
D o e W s e m o s 5 3 3 3 3 3 L g T day
L daily
DA ... ... . directional antenna
AN (V. vail rd bewil ] bd beed dance reviews
DBS .. ... ... direct broadcast satellite
Y e e I e e U development
dir. ..o director
L (= T P T T T T diverse
DMA . ................. Designated Market Area
dUPS|34- 070 > >332I >3 11333 duplicates
EdSies rrnmnaannanssprsssppasnnassnss editors
EdBd ... ... .. ... ... .. ...... Editorial Board
GOUC bk B PR h . e E . B B B educational
en gl N S S S L S s S engineer
€N OO WA ol o= a1 = on 4 3 5 ) engineering
BP8.y iy rvemyry Ly Electronic Program Guide
ERP.... ... ... ... ... ... effective radiated power

ESPN Entertainment & Sports Programming Network
EMVEBE-RE F Mt olecabiind o e educational television
execH e fel CEuifdfEE e ams executive

FCC. .. .. .. Federal Communications Commission

filmrev. . ... ... ... . film reviews
fortn .o - s ald . aidin adwesinldldinld sl e - - fortnightly
Fro French
< ground
geN .. . general
Ger. ... German
GOVE e e R B government
HAAT. .. ... ... ... height above average terrain
HBO........................ Home Box Office
horiz. ................... horizontal polarization
NOtrS  E Tha - s=as TS aaad fal sl headquarters
1 independent
info........ . information
INStAll & owwwenwmrasmsresswewisd ) installation
ISBN ... ... .. International Standard Book Number
ISSN. . ... .. International Standard Serial Number
MIUS ). sssnsnc. sus. ba. sbnnon.wmb. .. illustrations
I v cm s Pacmans A o B s g 4 a4 irregular
M ssssssssssfsssrvesssellisllezlz I ltalian
khz ... ... ... kilohertz
T kilowatts
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10Gie sds ... ddlansd .mnadhdhannnnndndas local,
LPTV icmadaammm 0 o B low power television
[} 5080008000008 0 oRb & YT 0 local sunset
Istng ... ... listening
Iw . long wave
L0 R, e S L T T I . meters
MDS.............. Multipoint Distribution Service
mAsel. .. ... eI b D merchandising
mfg. ... ... manufacturing
mgng . ....... ... ..., . managing
LT LI RR e PRy ) manager
[l "¥s ! *#5 0 0 o capoccananacaga management
mhz . ... ... megahertz
M miles
mktg ... ... marketing
MMDS . . Multichannel Multipoint Distribution Service
MO ... ... month
MOdiEnnr e T e L L b r e s e T e modification
MOR....................... middle of the road
MSO.................. multiple system operator
Mthy. ... ... .. monthly
LA A3 140 S8 Bl Music Television
MUS ;e e nmrlc 225 suswd SEEEE ot music
musicrev...................... music reviews
MW .. ... e, nana medium wave
N e e night
NA e b tmanaanannn sanpann-n:-- not available
NAB ...... .. National Association of Broadcasters
nath. .. ... . eemeen . s n s b national
Y 55 . network
NPR ... ... ... .. National Public Radio
NWSPE ..o newspaper
OFf a% " 8.8 e A0 AW e 8 A " officer
OPNS. .. .. operations
PeE. . personnel
playrev.... ... ... play reviews (theatre reviews)
PO aera o o e e e oo Polish
POP. . population
P rrrrr e e LECl el public relations
Pres . .. ... president
L 5 TP r—— ... . Public Radio International
Progmg §ie. 3. me: 3- 3 45 ebberal oemp programming
PEOYSV/E el tw -t wEtwmCE oL E oo " progressive
prom. . ... ... promotion
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BSA voiiin oy presunrise authority, public service
announcement
PENr . partner
pUb/affis. 42 & ik no dle oo nbh Rabh ahleh public affairs
PUBl  caaaaga s g i publicity
A DA W SR BRSE | Borec Brp 3 B o B b quarterly
quad ............. ... quadraphonic
recordrevs. .s... ..o .s0suianses record reviews
T A4 NN I T L, 54 & T relations
MOlg «iie. 0011 .onlissemsnmaesshbanss . religion
POP. & -le -l elhe ehe ehe el el o E ) 5 3 e el - representative
RFE. .. .................... Radio Free Europe
L1 L T region
NN s nnnnsmmmnndl oot LA regional
RL jcta coadonmIadn fell=a6 3 ASHS Hex Radio Liberty
e .. ... . essase . wEpp s research
S8 .. twice annually
SN e mgiig paimle e alle e AR o twice monthly
=W s twice weekly
SBCL 11 - L Gy e e secretary

SepieusdewesTy s IV, . L, NINY e, o separate
Sha anbii . o, <1 assarsmCuduandlbi shares
SH.oaaia: R E Akl iCh b specified hours
SIS o5 nsr roreven e pmpdnr] (e E e rar] sales
SMATV ........ satellite master antenna television
O Ty e s Spanish
L ATV T =l [ T T T senior
15 = O R ] == shares time
SN B - 1t & b e i MO o W 2 3 8 8 a3 station
SUD. v, v mamnpraniirr. . s rrre Rru T nana subscriber
supt. ... ... superintendent
SUPW s.. . . shsssnvnpTpeihennnnnnyy supervisor
SVES! 5 N N T N el e e 2 2 services
G T LA 0 0 oo paoaoaac short wave
8 i 0 8 - 01 98 B D = o = e el el terrain
tech ............ .. ... technical
1LY T T T 7= repe—— television reviews
LR Bre S ST T e e three times a month
Y o r s e e = 3 three times a year
TNN. ... The Nashville Network
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rar, | N b o Ll A Lay e b D traffic
trans .sibe 8L L 5 e s Do b b transiators
L I N T T T treasurer
VD 3 o (8 m e m mn  m o R e township
TWX. ... Teletypewriter Exchange
| unlimited
UHF ... ... saliaaadl..... ultra high frequency
UPli o mr st sweaa United Press International
UPN.. ... ............ United Paramount Network
VAE g - - Brengdie- g8 508 & 8D 5w ® oo petc [ 5 5 65 o variety
vert. ... vertical polarization
VHE Cop -l ikaaiea very high frequency
VIO reV . ... st v-iais o daiduidn video reviews
Vi aon 503710 - il00lleunmaEsnamdlbn visual
VOA. ... ... ... .. Voice of America
VP s ¥ ¥ i Ve s Fnnmnnommabens -nns vice president
WA a AT AT 2l o e e e e B 6 R S Gacab e - watts
L S T e weekly
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Local Television Market Universe Estimates
Estimates as of January 1, 2012 and used throughout the 2011-2012 television season

Rank Designated Market Area (DMA) TV Homes % of US
1 New York 7,387,810 6.444
2 Los Angeles 5,569,780 4.858
3 Chicago 3,493,480 3.047
4 Philadelphia 2,993,370 2.611
5 Dallas-Ft. Worth 2,571,310 2.243
6 San Francisco-Oak-San Jose 2,506,510 2.186
7 Boston (Manchester) 2,379,690 2.076
8 Washington, DC (Hagrstwn) 2,360,180 2.059
9 Atlanta 2,292,640 2.000
10 Houston 2,185,260 1.906
11 Detroit 1,842,650 1.607
12 Secttle-Tacoma 1,811,420 1.580
13 Phecenix (Prescott) 1,811,330 1.580
14 Tampa-St. Pete (Sarasota) 1,788,240 1.560
15 Minneapolis-St. Paul 1,721,940 1.5602
16 Miami-Ft. Lauderdale 1,583,800 1.381
17 Denver 1,548,570 1.351
18 Cleveland-Akron (Canton) 1,514,170 1.321
19 Orlando-Daytona Bch-Melbrn 1,465,460 1.278
20 Sacramnto-Stkton-Modesto 1,388,570 1.211
21 St. Louis 1,253,920 1.094
22 Portland, OR 1,190,010 1.038
23 Pittsburgh 1,171,490 1.022
24 Raleigh-Durham (Fayetvlle) 1,143,420 0.997
25 Charlotte 1,140,900 0.995
26 indianapolis 1,109,970 0.968
27 Baltimore 1,097,310 0.957
28 San Diego 1,077,600 0.940
29 Nashville 1,024,560 0.894
30 Hartford & New Haven 1,006,280 0.878
31 Kansas City 939,740 0.820
32 Columbus, OH 932,680 0.814
33 Salt Lake City 927,540 0.809
34 Milwaukee 907,660 0.792
35 Cincinnati 896,090 0.782
36 San Antonio 880,690 0.768
37 Greenvil-Spart-Ashevli-And 860,930 0.751
38 West Palm Beach-Ft. Pierce 788,020 0.687
39 Birmingham (Ann and Tusc) 738,790 0.644

40 Las Vegas 737,300 0.643
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TV Markets (DMA) Ranked by Number of TV Homes

Rank
41
42
43
44
45
46
47
48
49
50
51
52
53
54
55
56
57
58
59
60
61
62
63
64
65
66
67
68
69
70
71
72
73
74
75
76
77
78
79
80

Designated Market Area (DMA)
Harrisburg-Lncstr-Leb-York
Grand Rapids-Kalmzoo-B.Crk
Norfolk-Portsmth-Newpt Nws
Oklahoma City
Albuquergue-Santa Fe
Greensboro-H.Point-W.Salem
Austin

Louisville

Memphis

Jacksonville

Buffalo

New Orleans
Providence-New Bedford
Wilkes Barre-Scranton-Hztn
Fresno-Visalia

Little Rock-Pine Bluff
Richmond-Petersburg
Albany-Schenectady-Troy
Tulsa

Mobile-Pensacola (Ft Walt)
Knoxville

Ft. Myers-Naples

Dayton

Lexington
Charleston-Huntington
Roanoke-Lynchburg
Wichita-Hutchinson Plus
Flint-Saginaw-Bay City
Green Bay-Appleton
Tucson (Sierra Vista)
Honolulu

Des Moines-Ames
Spokane

Toledo

Springfield, MO

Omaha

Columbia, SC
Portland-Auburn

Rochester, NY
Huntsville-Decatur (Flor)

TV Homes
729,440
722,150
718,750
712,630
710,050
691,200
686,830
674,050
669,940
669,840
645,190
643,660
620,010
590,740
574,800
571,630
559,390
551,120
529,100
527,930
527,790
504,240
493,600
488,850
465,030
455,860
454,590
451,880
445,760
442,020
434,730
431,300
426,690
426,280
423,010
415,510
404,830
401,370
398,790
394,010

% of US
0.636
0.630
0.627
0.622
0.619
0.603
0.599
0.588
0.584
0.584
0.563
0.561
0.541
0.515
0.501
0.499
0.488
0.481
0.461
0.460
0.460
0.440
0.431
0.426
0.406
0.398
0.397
0.394
0.389
0.386
0.379
0.376
0.372
0.372
0.369
0.362
0.353
0.350
0.348
0.344



TV Markets (DMA) Ranked by Number of TV Homes

Rank Designated Market Area (DMA) TV Homes % of US z
81 Paducah-Cape Girard-Harsbg 393,330 0.343 2
82 Champaign&Sprngfld-Decatur 386,160 0.337 E
83 Shreveport 386,150 0.337 .
84 Syracuse 386,090 0.337
85 Madison 378,290 0.330
86 Chattancoga 366,790 0.320
87 Harlingen-Wslco-Brnsvl-McA 361,820 0.316
88 Waco-Temple-Bryan 353,190 0.308
89 Cedar Rapids-Wtrlo-IWC&Dub 344,150 0.300
90 Coloradc Springs-Pueblo 343,160 0.299
91 El Paso (Las Cruces) 336,570 0.294
92 Savannah 335,080 0.292
93 Jackson, MS 334,530 0.292
94 Baton Rouge 333,010 0.290
95 Burlington-Plattsburgh 323,750 0.282
96 Tri-Cities, TN-VA 323,640 0.282
97 South Bend-Elkhart 322,090 0.281
98 Charleston, SC 311,260 0.271
99 Greenville-N.Bern-Washngtn 307,610 0.268
100 Davenpcrt-R.Island-Moline 307,050 0.268
101 Ft. Smith-Fay-Sprngdl-Rgrs 301,120 0.263
102 Johnstown-Altoona-St Colge 294,770 0.257
103 Myrtle Beach-Florence 289,060 0.252
104 Evansville 287,880 0.251
105 Lincoln & Hastings-Krny 280,310 0.244
106 Tallahassee-Thomasville 272,520 0.238
107 Tyler-Longview(Lfkn&Ncgd) 271,400 0.237
108 Reno 271,020 0.236
109 Ft. Wayne 267,710 0.234
110 Youngstown 263,850 0.230
111 Augusta-Aiken 262,560 0.229
112 Boise 261,810 0.228
113 Sioux Falls(Mitchell) 261,530 0.228
114 Springfield-Holyoke 257,080 0.224
115 Lansing 252,890 0.221
116 Peoria-Bloomington 247,850 0.216
117 Fargo-Valley City 246,780 0.215
118 Maccn 245,910 0.214
119 Montgomery-Selma 245,100 0.214

120 Traverse City-Cadillac 244,050 0.213



TV Markets (DMA) Ranked by Number of TV Homes

% Rank Designated Market Area (DMA) TV Homes % of US

2 121 Eugene 241,270 0.210

& 122 SantaBarbra-SanMar-SanLuOb 230,830 0.201
123 Yakima-Pasco-Rchind-Knnwck 230,010 0.201
124 Lafayette, LA 229,320 0.200
125 Monterey-Salinas 223,620 0.195
126 Bakersfield 221,920 0.194
127 Columbus, GA (Opelika, AL) 215,410 0.188
128 La Crosse-Eau Claire 213,660 0.186
129 Corpus Christi 203,550 0.178
130 Amarillo 195,650 0.171
131 Chico-Redding 194,590 0.170
132 Wilmington 190,730 0.166
133 Columbus-Tupelo-W Pnt-Hstn 189,910 0.166
134 Rockford 184,360 0.161
135 Wausau-Rhinelander 181,280 0.158
136 Topeka 177,710 0.155
137 Monroe-El Dorado 177,410 0.155
138 Columbia-Jefferson City 176,470 0.154
139 Duluth-Superior 173,710 0.152
140 Medford-Klamath Falls 170,670 0.149
141 Beaumont-Port Arthur 168,420 0.147
142 Wichita Falls & Lawton 160,540 0.140
143 Lubbock 160,160 0.140
144 Salisbury 159,640 0.139
145 Palm Springs 158,440 0.138
146 Erie 157,730 0.138
147 Sioux City 157,060 0.137
148 Anchorage 155,600 0.136
149 Joplin-Pittsburg 153,910 0.134
150 Albany, GA 151,620 0.132
151 Odessa-Midland 146,040 0.127
152 Minot-Bsmrck-Dcknsn(Wistn) 145,480 0.127
153 Rochestr-Mason City-Austin 145,450 0.127
154 Terre Haute 142,780 0.125
155 Bangor 141,580 0.123
156 Bluefield-Beckley-Oak Hill 137,380 0.120
157 Binghamton 136,730 0.119
158 Wheeling-Steubenville 133,120 0.116
159 Panama City 132,120 0.115

160 Idaho Fals-Pocatllo(Jcksn) 128,940 0.112



TV Markets (DMA) Ranked by Number of TV Homes

Rank Designated Market Area (DMA) TV Homes % of US
161 Sherman-Ada 128,790 0.112 v
162 Biloxi-Gulfport 128,150 0.112 2
163  Gainesville 124,730 0109 [
164 Abilene-Sweetwater 115,630 0.101 g
165 Misscula 114,590 0.100 .
166 Yuma-EIl Centro 112,850 0.098
167 Hattiesburg-Laurel 111,560 0.097
168 Billings 109,940 0.096
169 Dothan 109,080 0.095
170 Clarksburg-Weston 108,980 0.095
171 Quincy-Hannibal-Keokuk 104,790 0.091
172 Utica 104,750 0.091
173 Rapid City 100,120 0.087
174 Elmira (Corning) 96,600 0.084
175 Lake Charles 94,850 0.083
176 Jackson; TN 94,650 0.083
177 Watertown 93,090 0.081
178 Harrisonburg 91,620 0.080
179 Alexandria, LA 90,160 0.079
180 Marguette 85,230 0.074
181 Jonesbcro 81,300 0.071
182 Bowling Green 79,990 0.070
183 Charlottesville 74,630 0.065
184 Grand Junction-Montrose 72,970 0.064
185 Laredo 72,060 0.063
186 Merician 70,190 0.061
187 Greenwood-Greenville 67,730 0.059
188 Lafayette, IN 67,260 0.059
189 Butte-Bozeman 66,910 0.058
190 Great Falls 66,190 0.058
191 Twin Falls 65,800 0.057
192 Parkersburg 63,120 0.055
193 Bend, OR 62,620 0.055
194 Eureka 61,180 0.053
195 Cheyenne-Scottsbluff 56,640 0.049
196 Casper-Riverton 56,460 0.049
197 San Angelo 55,5670 0.048
198 Mankato 53,720 0.047
199 Ottumwa-Kirksville 47,810 0.042

200 St. Joseph 46,690 0.041



TV Markets (DMA) Ranked by Number of TV Homes

m Rank  Designated Market Area (DMA) TV Homes % of US
: 201 Lima 39,350 0.034
S 202 Fairbanks 37,010 0.032
S 203 Zanesville 33,140 0.029
204 Victoria 31,540 0.028
205 Presque isle 29,850 0.026
206 Helena 28,050 0.024
207 Juneau 25,500 0.022
208 Alpena 17,100 0.015
209 North Platte 15,180 0.013
210 Giendive 4,180 0.004
NSI Total U.S. 114,649,310 100.000

Copyright © 2011 The Nieilsen Company
All Rights Reserved

Reprinted with permission.



In Home Avg. Sets z

(000) Per HH 2

1970 81,040 1.39 o

1971 85,290 1.42 .
1972 89,770 1.45
1973 95,330 1.47
1974 100,020 1.51
1975 105,460 1.54
1976 108,890 1.56
1977 113,440 1.59
1978 118,630 1.63
1979 124,570 1.67
1980 128,190 1.68
1981 132,260 1.70
1982 142,460 1.75
1983 148,910 1.79
1984 149,180 1.78
1985 155,410 1.83
1986 157,500 1.83
1987 162,750 1.86
1988 168,260 1.90
1989 175,580 1.94
1990 193,320 210
1991 193,200 2.08
1992* 192,480 2.09
1993 200,565 215
1994 211,443 2.24
1995 217,067 2.28
1996 222,753 2.32
1997 228,740 2.36
1998 235,010 2.40
1999 240,320 2.42
2000 244,990 2.43
2001 248 160 243
2002 254,360 2.41
2003 260,230 2.44
2004 268,260 2.47
2005 287,000 2.62
2006 301,380 2.73
2007 310,840 2.79
2008 319,420 283
2009 330,930 286
2010 336,770 2.93
2011 343,810 2.97
2012 327,370 3.01

1970-79, as of September of prior year; 1980 to date as of January of calendar year; excludes Alaska and Hawaii prior to 1989.

* Reflects adjustments to conform to the 1990 census.
© 2012 Television Bureau of Advertising, Nielsen Media Research. Reprinted with permission.



55 Years of Station Transactions

g
= YEAR RADIO ONLY* GROUPS* TV ONLY TOTAL
P 1954 $10,224,047 (187) $26,213,323 (18) $23,906,760 (27) $60,344,130
) 1955 27,333,104 (242) 22,351,602 (11) 23,394,660 (29) $73,079,366
z 1956 32,563,378 (316) 65,212,055 (24) 17,830,395 (21) $115,605,828
P 1957 48,207,470 (357) 47,490,884 (28) 28,489,206 (38) $124,187,560
1958 49,868,123 (407) 60,872,618 (17) 16,796,285 (23) $127,537,026
1959 65,544,653 (436) 42,724,727 (15) 15,227,201 (21) $123,496,581
1960 51,763,285 (345) 24,648,400 (10) 22,930,225 (21) $99,341,910
1961 55,532,516 (282) 42,103,708 (13) 31,167,943 (24) $128,804,167
1962 59,912,520 (306) 18,822,745 (8) 23,007,638 (16) $101,742,903
1963 43,457,584 (305) 25,045,726 (3) 36,799,768 (16) $105,303,078
1964 52,296,480 (430) 67,185,762 (20) 86,274,494 (36) $205,756,736
1965 55,933,300 (389) 49,756,993 (15) 29,433,473 (32) $135,123,766
1966 76,633,762 (367) 28,510,500 (11) 30,574,054 (31) $135,718,316
1967 59,670,053 (316) 32,086,297 (9) 80,316,223 (30) $172,072,573
1968 71,310,709 (316) 47,556,634 (9) 33,588,069 (20) $152,455,412
1969 108,866,538 (343) 35,037,000 (5) 87,794,032 (32) $231,697,570
1970 86,292,899 (268) 1,038,465 (3) 87,454,078 (19) $174,785,442
1971 125,501,514 (270) 750,000 (2) 267,296,410 (27) $393,547,924
1972 114,424,673 (239) 0 (0) 156,905,864 (37) $271,330,537
1973 160,933,557 (352) 2,812,444 (4) 66,635,144 (25) $230,381,145
1974 168,998,012 (369) 19,800,000 (5) 118,983,462 (24) $307,781,474
1975 131,065,860 (363) 0(0) 128,420,101 (22) $259,485,961
1976 180,663,820 (413) 1,800,000 (3) 108,459,657 (32) $290,923,477
1977 161,236,169 (344) 0(0) 128,635,435 (25) $289,871,604
1978 331,557,239 (586) 30,450,000 (5) 289,721,159 (51) $651,728,398
1979 335,597,000 (546) 463,500,000 (52) 317,581,000 (47)  $1,116,678,000
1980 339,634,000 (424) 27,000,000 (3) 534,150,000 (35) $900,784,000
1981 447,838,060 (625) 78,400,000 (6) 227,950,000 (24) $754,188,060
1982 470,722,833 (597) 0(0) 527,675,411 (30) $998,398,244
1983 621,077,876 (669) 332,000,000 (10)  1,902,701,830 (61)  $2,855,779,706
1984 977,024,266 (782) 234,500,000 (2)  1,252,023,787 (82)  $2,463,548,053
1985  1,414,816,073(1,558) 962,450,000 (218)  3,290,995,000 (99)  $5,668,261,073
1986 1,490,131,426 (959)  1,993,021,955(192)  2,709,516,490 (128)  $6,192,669,871
1987 1,236,355,748 (775)  4,610,965,000.(132)  1,661,832,724 (59)  $7,509,153,472
1988 1,841,630,156 (845)  1,326,250,000 (106)  1,779,958,042 (70)  $4,947,838,198
1989 1,148,524,765 (663) 533,599,078 (40)  1,541,055,033 (84)  $3,223,178.876
1990 868,636,700 (1,045) 411,037,150 (60) 696,952,350 (75)  $1,976,626,200
1991 534,694,500 (793) 206,995,500 (61) 273,365,000 (38)  $1,015,055,000
1992 603,192,980 (667) 318,176,050 (24) 124,004,000 (41)  $1,045,373,030
1993 815,450,000 (633) 756,722,000 (NA)  1,728,711,000 (101)  $3,300,883,000
1994 970,400,000 (494)  1,800,000,000 (154)  2,200,000,000 (89)  $4,970,400,000
1995 792,440,000 (524)  2,790,000,000 (213)  4,740,000,000 (112)  $8,322,440,000
1996 2,840,820,000 (671) 12,034,000,000 (345)  10,488,000,000 (99)  $25,362,820,000
1997 2,461,570,000 (630) 14,580,000,000 (329)  6,400,000,000 (108)  $23,441,570,000
1998 1,596,210,000 (589) 14,080,000,000 (271)  7,120,000,000 (90)  $22,796,210,000
1999 1,718,000,000 (382) 26,880,000,000 (196)  4,720,000,000 (86)  $33,318,000,000
2000**  24,900,000,000 (1,794) 0(0) 8,800,000,000(154) $33,700,000,000
2001*  3,800,000,000 (1,000) 0(0) 4,900,000,000(108)  $8,700,000,000
2002+ 5,594,141,000 (836) 0(0) 2,529,039,000 (249)  $8,123,180,000
2003* 2,400,000,000 (950) 0(0) 520,000,000 (97)  $2,920,000,000
2004* 1,897,422,000 (901) 0 (0) 871,923,000 (66)  $2,769,345,000
2005+ 2,791,531,000 (895) 0(0)  2,842,439,000 (86)  $5,633,970,000
2006 22,871,247,000 (2101) 0(0) 18,127,686,000 (180)  $40,998,933,000
2007 1,488,628,000 (1,187) 0(0) 4616,018,000 (295)  $6,104,646,000
2008 642,344,000 (749) 0{0) 745,511,000 (48)  $1,387,855,000
2009 345,487,000 (638) 713,490,000 (80)  $1,058,977,000
2010 339,317,000 (816) 199,288,000 (60) $538,605,000
2011 4,275,300,000 (1,067) 1,098,971,000 (49)  $5,374,271,000
2012YTD 1,019,889,000 (772) 1,805,316,000 (89)  $2,825,205,000
TOTAL $92,239,870,648 $85,110,886,616  $100,129,129,403 $277,479,886,667

Dotlar Volume of Transactions (number of stations changing hands)

Note: Dollar volume figures represent total considerations reported for all transactions with exception of minority interest transfers in which control of
stations did not change hands and stations sold as part of larger company transactions. Although all states have been approved by the FCC, they
may not necessarily have reached final closing. Prior to 1978, combined AM-FM facilities were counted as one station in computing total number of
stations traded. Now AM-FM combinations are counted as two stations.

*Starting in 1993, the Radio only column includes only stand alone AM and FM deals and the Groups column contains AM-FM combos and alf other
multiple station deals. In previous years the AM-FM combos were included under Radio only.

*“*Figures for 2000 to 2008 courtesy of BIA Financial Network.



Record of Television Station Growth

2]
Authorized On Air Z
Jan. 1, 1946* 9 6 2
Jan. 1, 1947* 52 &
Jan. 1, 1948* 73 17 =
Jan. 1, 1949 124 50
Jan. 1, 1950 111 97
Jan. 1, 1951 109 107
Jan. 1, 1952 108 108
Jan. 1, 1953* 273 129
Jan. 1, 1954 567 356
Jan. 1, 1955 576 439 (1)
Jan. 1, 1956 590 482  (2)
Jan. 1, 1957 631 511
Jan. 1, 1958 657 544 (3)
Jan. 1, 1959 666 562 (4}
Jan. 1, 1960 673 573 (5)
Jan. 1, 1961 634 583
Jan. 1, 1962 654 563
Jan. 1, 1963 662 579
Jan. 1, 1964 661 582
Jan. 1, 1965 676 586
Jan. 1, 1966 702 596
Jan. 1, 1967 769 623
Jan. 1, 1968 818 642
Jan. 1, 1969 834 672
Jan. 1, 1970 1,038 872
Jan. 1, 1971 1,025 892
Jan. 1, 1972 1,004 905
Jan. 1, 1973 1,001 922
Jan. 1, 1974 1,002 938
Jan. 1, 1975 1,010 952
Jan. 1, 1976 1,030 962
Jan. 1, 1977 1,029 984
Jan. 1, 1978 1,045 986
Jan. 1, 1979 1,059 992
Jan. 1, 1980 1,094 1,013
Jan. 1, 1981 1,143 1,019
Jan. 1, 1982 1,168 1,020
Jan. 1, 1983 1,276 1,090
Jan. 1, 1984 1,318 1,149
Jan. 1, 1985 1,505 1,194
Oct. 30, 1986 1,493 1,220
Oct. 31, 1987 1,558 1,285
Jan. 1, 1988 1,615 1,342
Jan. 1, 1989 1,683 1,395
Jan. 1, 1990 1,684 1,436



Record of Television Station Growth

- Jan. 1, 1991 1,690 1,469
o Jan. 1, 1992 1,688 1,488
3 Jan. 1, 1993 1,688 1,505
i Jan. 1,1994 1,518
“ Jan. 1, 1995 1,520
Jan. 1,1996 1,544
Jan. 1, 1997 1,554
Jan. 1, 1998 1,564
Jan. 1, 1999 1,589
Jan. 1, 2000 1,616
Jan. 1, 2001 1,663
Jan. 1, 2002 1,686
Jan. 1, 2003 1,719
Jan. 1, 2004 1,733
Jan. 1, 2005 1,748
Jan. 1, 2006 1,750
Jan. 1, 2007 1,756
Jan. 1, 2008 1,759
Jan. 1, 2009 1,759
Jan. 1, 2011 1,781
Sep. 30, 2012 1,782

*Comparabte figures for all services not available at this date.

(1) Includes stations with Special Temporary Authorizations (STAs), which either had not started operations as of this date, had started but had
gone dark, or had received authorizations but turned them back with or without operating.

(2) Includes 2 licenses that had suspended operation and 37 stations with STAs in same category as footnote 1.

(3) Includes 7 licenses that had suspended operation and 40 stations with STAs in same category as footnote 1.

(4) Includes 6 licenses that had suspended operation and 38 stations with STAs in same category as footnote 1.

(5) Includes 10 licenses that had suspended operation and 38 stations with STAs in same category as footnote 1.
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Top 100 TV Programs 2011-2012
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| Rank Program Network Live+SD US AA%
1| Super Bowl XLVI NBC 47.0

2 NFC Championship FOX 30.6
3 AFC Championship CBS 27.4
4 NFC Playoff-Sun ) FOX 25.3
5 AFC Wildcard Playoff CBS 24.0
6 Academy Awards ABC 22.6
7 Grammy Awards CBS 21.7
8 NFC Playoff-Sat FOX 20.5
9 AFC Divisional Playoff-Su CBS 19.0
|10 | AFC Divisional Playoff-Sa CBS 18.5
11 NFL Playoff Game 2 NBC 18.2
12 NFC Wildcard Game FOX 17.3
13 Super Bowl Pre Game 530P NBC 16.9
14 NFL Sunday-National FOX 15.4
15 NFL-Thursday FOX 14.8
16 World Series Game 7 FOX 14.7
17 NFL National CBS 14.5
18 NFL Single - Thursday CBS 14.3
19 | Oscar's Red Carpet Live-3 ABC 143
20 BCS Championship ESPN 14.0
21 NFL Playoff Game 1 NBC 13.5
22 NFL Sat-National FOX 12.9
23 World Series Game 6 FOX 12.7
24 NBC Sunday Night Footbalt NBC 12.4
25 NCAA Bskbl Champships CBS 12.3
26 NFL Sunday-Single FOX 12.1
27 Macy's Thanksgiving Parade NBC 11.7
28 Super Bow! Pre Game 5P NBC 11.6
29 Home Depot Prime Clg Ftbl-11/05/11 CBS 115
30 Dancing With The Stars ABC 11.2
31 | American Idol Aud Sp-1/22 FOX 11.1
32 NFC Championship-Pre FOX 10.9
33 NCIS CBS 10.8
34 American Idol-Wednesday FOX 10.6
35 New Year's Rockin Eve Pt.1 ABC 10.5
| 36 | NFLSingle CBS 10.5
37 Rose Bowl ESPN 10.2
38 Oscar's Red Carpet Live-2 ABC 10.2
39 Golden Globe Awards NBC 10.2
40 | Dancing W/Stars Results ABC 10.1
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Top 100 TV Programs 2011-2012

41 CMA Awards ABC 9.9
42 American ldol-Thursday FOX 9.8
43 AFC Wildcard Pre Game CBS 9.8
44 NCAA Bskbl Champ Sa-2 CBS 9.6
45 | American Idol Tue Sp-2/28(S) FOX 9.4
46 NFC Playoff-Pre-Sun FOX 9.4
47 World Series Game 4 FOX 9.2
48 Kentucky Derby NBC 9.0
49 NCIS: Los Angeles CBS 8.9
50 World Series Game 2 FOX 8.9
51 World Series Game 5 FOX 8.8
52 | The Big Bang Theory- Sp(S)-9/22 CBS 8.8
53 Super Bowl Pre Game 430P NBC 8.8
54 60 Minutes - Sp 1/1 CBS 8.7
55 World Series Game 1 FOX 8.7
56 American Idol Tue Sp-5/22 FOX 8.7
57 Betty White 90th Birthday NBC 8.5
58 Modern Family Sp-9/21 ABC 8.5
59 NCAA Bskbl Champ-Sa-1 CBS 8.4
60 NFL Regular Season ESPN 8.4
61 Fiesta Bowl ESPN 8.4
62 20/20 Sp Edition-11/14 ABC 8.4
63 NFL Single-Spc(S) CBS 83
64 CBS Sunday Movie-Special CBS 8.3
65 NCIS 9P-Special CBS 8.2
66 NFL Sunday-Regional FOX 8.2
67 The Big Bang Theory CBS 8.2
68 AFC Championship Pre-Game CBS 8.2
69 60 Minutes CBS 8.1
70 Masters Golf Tourn.-Sun CBS 8.0
71 NFL Sat-Regional FOX 8.0
72 Nascar Daytona 500 Monday FOX 8.0
73 The Voice NBC 8.0
74 ACM Awards CBS 7.9
75 Oscar's Red Carpet Live-1 ABC 7.8
76 World Series Game 7-Post FOX 7.8
77 NCAA Bskbl-Bridge CBS 7.8
78 NFL Regional CBS 7.8
79 Super Bowl Pre Game 4P NBC 7.7
80 Two And A Half Men CBS 7.7
81 | The Big Bang Theory: Sp 3/8/12 CBS 7.6
82 The Mentalist CBS 7.6
83 Person Of Interest CBS 7.5
84 Daytona 500 Red Flag-Begins FOX 7.5
85 DWTS: Meet The Cast ABC 7.5
86 Off Their Rockers NBC 7.4

12




Top 100 TV Programs 2011-2012

87 The Big Bang Theory: Sp 10/13/11 CBS 7.3
88 | SEC Champ: Dr Pepper CBS 7.3
29 How | Met Your Mother 830(S)-09/19/11 CBS 7.3
90 | AFC-NFC Pro Bowl NBC 7.3
91 Survivor: S. Pacific Final CBS 7.3
92 Dancing W/Stars: Story(S)-03/27/12 ABC 7.3
93 Modern Family Sp-11/23 ABC 7.2
94 60 Minutes Special-04/08/2012 CBS 7.1
95 20/20 Sp Edition-4/23 ABC 71
96 | Touch Preview 1/25 FOX 7.1
97 The Mentalist Friday-Sp CBS 7.1
98 Criminal Minds CBS 7.1
99 NCAA Bskbl Chmp Su-2 CBS 7.1
100 | American Music Awards ABC 6.8

Source: Television Bureau of Advertising, based on data from Nielsen Galaxy Lightning. Ranked by

average audience percentage of the total number of homes in the U.S. with TV sets.

Full Season: 9/19/11-5/23/12
Reprinted with Permission
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Sales of Television Receivers ,

m
§ Analog Color TV* Digital TV Sets & Displays HDTV**
z Year Units Dollars Average |Units Dollars Average [Units Dollars Average
» (Thousands) (Million)  Price (Thousands) (Million)  Price (Thousand (Million)  Price
1981 11157 $4,123  $370.00
1982 11366 $4,141  $364.00
1983 13986 $4,728  $338.00
1984 16083 $5,359  $333.00
1985 16829 $5,522  $328.00
1986 18204 $5,836  $321.00
1987 19330 $6,148  $318.00
1988 202186 $5,907 $292.00
1989 21708 $6,490 $299.00
1990 20384 $6,197  $304.00
1991 19474 $5,979 $307.00
1992 21056 $6,591  $313.00
1993 23005 $7,316  $318.00
1994 24715 $7,225 $292.00
1995 23231 $6,798 $293.00
1996 22384 $6,492  $290.00
1997 21293 $6,036  $283.00
1998 22204 $6,122  $276.00 14 $43 $3,147.00
1999 23218 $6,199  $267.00 121 $295 $2,433.00
2000 24175 $6,140 $254.00 625 $1,422 $2,275.00
2001 21167 $5,130 $242.00 1460 $2,648 $1,812.00
2002 22469 $5,782  $257.00 2535 $4,280 $1,688.00
2003 20791 $4,756  $229.00 5532 $8,692 $1,571.00 3735 $6,253 $1,674.00
2004 19934 $3,526 $177.00 8002 $12,300 $1,537.00 6091 $9,212 $1,512.00
2005 16934 $2,790 $165.00 10719  $15,043 $1,403.00 8803 $11,547 $1,312.00
2006 8761 $1,000 $114.00 22366 $22,696 $1,015.00 17268 $18,410 $1,066.00
2007 1166 $115 $99.00 24966 $24,519  $982.00 20722  $19,439 $938.00
2008 31153  $25,827  $829.00 26192 $23,677 $904.00
2009 34799  $22,407 $644.00 29662 $21,670 $731.00
2010 34659 $20,120 $581.00 33619 $19,600 $583.00
2011 33781 $18,150 $537.00 33781  $18,151  $537.00
*CEA stopped tracking sales after 2007. **HDTV is a subset of Digital TV Sets & Displays

Consumer Electronics Association Market Research 2012
Reprinted with permission.
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Broadcast Television / Major Broadcast TV Networks

Major Broadcast TV Networks

ABC
Mailing Address: 77 West 66{h Stre=t, New York, NY 10023
Second Address: 500 S Bueana Vista Street, Burbank, CA
91521
(212) 456-7777
www.abcgo.com

Anne Sweeney, Co-Chairman/Peesident

George Bodenheimer, Executive Chairman

John Skipper, President, ESPN Inc

Rebecca Campbell, President, ABC Televisions Stations

Group
ABC Daytime:
2300 Riverside Drive, Burbanx, CA 915086; Vicki Dummer, EVP,
Times Square Studio.
Ownership:
The Walt Disney Company, 500 Buena Vista Street, Burbank,
CA 91521-9722; Tel:(818) 560-1000; Website: www.disney.com
Primetime and Late Night
Castle, Dancing with the Stars, Private Practice, The Middle, The
Neighbors, Last Resort, Grey's Anatomy, Scandal, Shark Tank,
Once Upon a Time, Revenge, 666 Park Avenue, Nashville,
Modern Family and Late Night: Jimmy Kimmel Live.

CBS
Mailing Address: CBS Television Network, 51 West 52nd Street,
New York, NY 10019
Second Address: 7800 Beve'ty Blvd, Los Angeles, CA 90036
(212) 975-4321
www.cbs.com

Louis Briskman, EVP/Gengral Counsel

Gil Schwartz, EVP/Chief Communications Officer

Adam Townsend, EVP/Investor Relations

Martin Franks, EVP/Planning and Policy

Jospeh lanniello, EVP/Chief Financial Officer
Ownership:
CBS Corporation, 51 West 52ns Street, New York, NY
10019-6188; Te!:(212) 975-4321; Website:
www.cbscorporation.com; Sumner 4 Redstone, Executive
Chairman; Leslie Moonves, President/CEQ.
Primetime:
2 Broke Girls, 48 Hours Mystery, The Amazing Race, The Big
Bang Theory, Big Brother, Biue Bloods, Criminal Minds, CSl,
Dogs int he City, Elementary, The Good Wife, Hawaii Five-O,
How [ Met Your Mother, Made in Jersey, The Mentalist, Mike
andMolly, NCIS, Person of Interest, Rules of Enagagement,
Survivor, Two and a Half Men, Undarcover Boss, Unforgettable,
Vegas, The Bold and the Beautiful, CBS this Morning, Let's Make
a Deal, The Price is Right, The Talk, The Young and the
Restless,Late Show with David Lettzrman, The Late Show with
Craig Ferguson.

The CW Television Network
Mailing Address: 4000 Warner Bivd, Burbank, CA 81522
Second Address: 3300 West Olive Street, Burbank, CA 91505
(818) 977-2500 (818) 977-2500, Fax: (818) 954-7667
www.cwiv.com

John Maata, COO

Mark Pedowitz, President

Thom Sherman, EVP/Development

Rick Haskins, EVP/Marketing and Digital Programming

Rob Tuck, EVP/National Sales
The CW is a joint venture betweeen CBS corporation and
Warner Brothers Entertainment, a subsidiary of Time Warner.
Ownership:
CBS Corporation, Warner Brs. Entertainment Inc. (Time
Warner)
Programming:
America’s Next Top Model, Arrow, Beauty and the Beast,
Breaking Pointe, Cult, Emily Owens M.D., Gossip Girl, Hart of
Dixie, Nikita, Oh Sit!, One Tres Hill, Remodeled, Supernatural,
The Carrie Diaries, The Catafina, The L.A. Complex, The
Next, The Vampire Diaries.

FOX Broadcasting Company
10201 West Pico Blvd, Los Angeles, CA 90035
(310) 369-3553
www_fox.com

Peter Rice, Chairman/CEC

Kevin Reilly, Chairman of Entertainment

Joe Early, COO

David Wertheimer, President/Digital

Emiliano Saccone, President/Mundo Fox

Gaude Lydia Paez, VP/Corporatz Communications
Ownership:
News Corp., 1211 Avenue of the Americas, New York, NY
10036; Tel: (212) 852-7000; Website: www.newscorp.com
Programming:
American Dad, American |dol. Ben and Kate, Bob's Burgers,
Bones, The Choice, The Clevaland Show, Comic Con 2012

Cops, Famiy Guy, Fringe, Glee, Hell's Kitchen, Hotel Hell,
Kitchen Nightmares, MasterChef, The Mindy Project, The Mob
Doctor,Mobbed, New Girl, Q'Viva: The Chosen, Raising Hope,
The Simpsons, So You Think You Can Dance, Take Me Out,
Touch, The X Factor.

ION Television
601 Claerwater Park Road, West Paim Beach, FL 33401
(561) 682-4100
www.ionmedianetowrks.com
Brandon Burgess, Chairman/CEQ
William Watson, Vice President/Assistant Secretary
Marc Zand, Vice President
Jeffrey Quinn, Treasurer
Ownership:
ION Media Networks Inc., 601 Clearwater Park Road, West Palm
Beach, FL 33401; Tel: (888) 467-2988.

NBC
Mailing Address: 30 Rockefeller Plaza, Suite 2, New York, NY
10112
Second Address: 3000 West Aimeda Avenue, Burbank, CA
91523
(818) 840-4444 (212) 664-4444
www.nbc.com

Ted Harbert, Chairman

Stephen Burke, CEQ

Matt Bond, EVP

Richard Cotton, EVP/General Counsel

Stuart Epstein, EVP/CFO
Ownership:
Owned 51% by Comcast Corp. and 49% by General Electric;
NBCUniversal, 30 Rockefeller Plaza, New York, NY 10112; Tel:
(212) 664-4444; Website: www.nbcuni.com; Comcast Corp, One
Comcast Center, Philadeiphia, PA 19103; Tel: (215)
286-1700;Website: www.comcast.com.
Primetime:
30 Rock, America's Got Talent, Animal Practice, Chicago Fire.
Community Dateline, Go On, Grimm, Guys with Kids, Last Call:
Carson, Law & Order SVU, The New Normal, The Office,
Parenthood, Parks and Recreation, Revolution, Rock Center
withBrian Williams, Tonight Show: Leno Up Ali Night, The Voice,
Whitney.

Regional Broadcast TV Networks

ALIN-TV

149 Madison Ave., Suite 602, New York, NY 10016

(212) 889-1327

http://www.alintv.com

ALIN-TV offers locally originated progmg on a line-up of leading
ind stns providing natl participation on a daily basis. Specific
networks are provided to zero in on target audience progmg:
prime, prime access, teen/young adult, late nightentertainment,
daytime, weekend entertainment, news & kids.

American Public Television

55 Summer St. 4th FI., Boston, MA 2110

(617) 338-4455, Fax: (617) 338-5369

www.aptonline.org

info@aptonline.org

Comprises WETA-TV, WHMM, both Washington, DC;
WEDW(TV) Bridgeport, WEDY(TV) New Haven, WEDH(TV)
Hartford, WEDN(TV) Norwich, all Connecticut; WCBB(TV)
Augusta, WMED-TV Calais, WMEB-TV Orono, WMEM-TV
Presque Isle, all Maine; WGBH-TV Boston, WGBX-TV Boston,
WGBY-TV Springfield, all Massachusetts; WENH-TV Durham,
WEKW-TV Keene, WLED-TV Littleton, all New Hampshire;
WNJT-TV Trenton, New Jersey, WSKG(TV) Binghamton,
WNED-TV Buffalo, WNET(TV) New York, WLIW-TV Plainview,
WXXI(TV) Rochester, WMHT(TV) Schenectady, WCNY-TV
Syracuse, WNPE-TV Watertown, all New York, WCET-TV
Cincinnati, WVIZ-TV Cleveland, WPTD-TV Dayton, all Ohio;
WLVT-TV Bethlehem-Allentown, WPSX-TV Clearfield, WITF-TV
Harrisburg, WHYY-TV Philadelphia, WQED(TV)

Pittsburgh, WVIA(TV) Scranton-Wilkes Barre, WQLN Erie, all
Pennsylvania; WSBE-TV Providence, Rhode Island; WMPT-TV
Annapolis, WMPB(TV) Baltimore, WWPB(TV) Hagerstown,
WCPB-TV Salisbury, all Maryland. Service virtually all Pubiic
Television stations in the U.S.

California Farm Network

2300 River Plaza Dr,, Sacramento, CA 95833

(916) 561-5550, Fax: (916) 561-5695

www.cfbf.com

chf@ctbf.com

Comprises KUVI-TV Bakersfield, KAEF-TV Eureka, KSEE-TV
Fresno, KIXE-TV Redding, KRCR-TV Redding, KSBW-TV
Salinas, KSBY-TV San Luis Obispo, K26AY Lakeport, KXTV-TV
Sacramento, KPXN-TV Los Angeles, KFTY-TV Santa Rosa,
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KBHAA-TV San Francisco,all California; KYMA({TV) Yuma,
Arizona; RFD-TV dish net direct TV.

California-Oregon Broadcasting Inc.

Box 1489, Medford, OR 97501

(541) 779-5555, Fax: (541) 779-1151
www.localnewscomesfirst.com

kobi@kobi5.com

Comprises KLSR-TV & KEVU-TV Eugene, KOTI(TV) Klamath
Falls, KOBI(TV) Medford, all Oregon. Represented by John Blair
& Co., Northwest.

4X Network

Box 1686, 3425 S. Broadway, Minot, ND 58701

(701) 852-2104, Fax: (701) 838-9360

www kxmc.com

webmaster@kxmcnews.com

Comprises KXMB-TV Bismarck, KXMA-TV Dickinson, KXMC-TV
Minot, KXMD-TV Williston, all North Dakota. Represented by
Katz Continental.

@
=
.
z
Q
]
=
[rf}
ur}
w
[=

Kansas Television Network

1500 N. West St., Wichita, KS 67203

(316) 943-4221, Fax: (316) 943-5493

www.kake.com

Comprises KLBY-TV Colby, KUPK-TV Garden City, KAKE-TV
Wichita, all Kansas. Represented by Katz.

Keloland TV Young Broadcasting of Sioux Falls Inc.
KELO TV Bidg., 501 S. Phillips Ave., Sioux Falls, SD 57104
(605) 336-1100, Fax: (605) 334-3447, (605) 336-0202
www.keloland.com

Comprises KDLO-TV Florence, KPLO-TV Reliance, KELO-TV
Sioux Falls, KCLO-TV Rapid City, all South Dakota. Represented
by Adam Young Inc.

KMWB

Div/DBA: (Sinclair Communication Inc.)

1640 Como Ave., St. Paul, MN 55108

(651) 646-2300, Fax. (651) 646-1220
www.kmwb23.com

sales@kmwb23.com

Minnesota, Wisconsin. Represented by Millenium.

KSN Television Group

Box 333, 833 N. Main St., Wichita, KS 67201
(316) 265-3333, Fax: (316) 292-1197
www.ksn.com

Comprises KSNG Garden City, KSNC Great Bend, KSNT
Topeka, KSNW Wichita, KSNK Oberlin, all Kansas. Represented
by TeleRep. Above TV stns affiliated with NBC Television
Network. Owned by SJL of KS.

KWCH-TV, Sunflower Broadcasting Inc.

Div/DBA: (formerly KWCH-TV Schurz Communications Inc.)
2815 E. 37th St., N., Wichita, KS 67219

(316) 838-1212, Fax: (316) 8316198

www.kwch.com

Comprises KBSD-TV Ensign-Dodge City, KBSL-TV Goodland,
KBSH-TV Hays, KWCH-TV Wichita-Hutchinson, all Kansas.
Represented by HRP.

National Educational Telecommunications
Association

Box 50008, Columbia, SC 29250

(803) 799-5517, Fax. (803) 771-4831

www.netaonline.org

skip@netaonline.org

Comprises Alabama PTV Birmingham, Alabama; KUAC
Fairbanks, KYUK Bethel, Alaska; KUAT Tucson, Arizona;
Arkansas ETV Conway, Arkansas; KOCE Huntington Beach,
KLCS Los Angeles, both California; WBCC Cocoa, WCEU
Daytona Beach, WFSU Tallahassee, WGCU Fort Myers, WLRN
Miami, WSRE Pensacola, WUFT Gainesville, WUSF Tampa,
WXEL West Palm Beach, all Florida; Georgia Public
Broadcasting Atlanta, WPBA Atlanta, both Georgia; Idaho PTV
Boise, Idaho; WNIT, Elkhart, WYIN Merrillville, both
Indiana:lowa P TV Johnston, lowa; KOOD Bunker Hill, Kansas;
Kentucky ETV Lexington, WKYU Bowling Green, both Kentucky;
LA Public Broadcasting Baton Rouge, WLAE New Orteans, both
Louisiana; Maryland Public Broadcasting Owings Mills, Maryland;
WKAR, E. Lansing, WGVU Grand Rapids, Michigan; Minnesota,
Twin Cities PTV St. Paul, Minnesota; Mississippi EB Jackson,
Mississippi; KCPT Kansas City, KETC St. Louis, KMOS
Warrensburg, KOZK Ozarks Public TV Springfield, all Missouri;
Montana PTV Bozeman, Montana;Nebraska ETV Lincoln,
Nebraska; KLVX La

Nebraska TeI;\/st_nNe%rI( (NTV_) )
Box 220, Kearney, NE 68848
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Broadcast Television / Regional Broadcast TV Networks

(308) 743-2494, Fax: (308) 743-2644

www.nebraska.tv

news@nebraskatv.net

Comprises KTVG(TV) Grand Island; KHGI-TV13, Keamey,
Hastings, Grand Island; KWNB-TV North Platte & KSNB-TV
Superior and the translators of KO2HB, K17CI, K11KV, K12KW,
K130M, K13NP, K13VO, KOBEY. Represented by Petry.

North Dakota Television

200 N. 4th St., Bismarck, ND 58501

(701) 255-5757, Fax. (701) 255-8220

www.kfyrtv.com

Kfyrtv@kfyrtv.com

Comprises KFYR-TV Bismarck, KQCD-TV Dickinson, KMOT-TV
Minot, KUMV-TV Witliston, all North Dakota; KVLY-TV, serving
North Dakota, South Dakota & Montana. Represented by Blair.

Ohio Educational Telecommunications Network
Commission

2470 North Star Rd., Columbus, OH 43221

(614) 644-1714, Fax. (614) 644-3112

www.oet.edu

christofi@oet state.oh.us

Comprises WEAQ Akron, WNEO-TV Alliance, WOUB-TV
Athens, WBGU-TV Bowling Green, WOUC-TV Cambridge,
WCET Cincinnati, WVIZ-TV Cleveland, WOSU-TV Columbus,
WPTD Dayton, WPTO Oxford, WPBO-TV Portsmouth,
WGTE-TV Toledo, all Ohio.

Pennsylvania Public Television Network

24 Northeast Dr., Hershey, PA 17033

(717) 533-6011, Fax: (717) 5334236

www.pptn.pa.us

sstrobel@state.pa.us

PPTN provides leadership & acountablity in guiding, supporting &
advocating public telecommunications to educate, enlighten,
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inspire & connect the citizens of PA. Public stns operating across
PA : WQLN-TV Erie; WITF-TV Harrisburg; WHYY-TV
&WYBE-TV Philadelphia; WQED-TV Pittsburgh; WVIA-TV
Scranton; WPSU-TV University Park.

Wisconsin Educational Communications Board

3319 W. Beltline Hwy., Madison, W1 53713-4296

(608) 264-9600, Fax: (608) 264-9664

www.ecb.org

Comprises WPNE(TV) Green Bay, WHLA-TV La Crosse,
WHWC-TV Menomonie/Eau Claire, WLEF-TV Park Falls,
WHRM-TV Wausau, all Wisconsin. Affils: Wisconsin: WMVS(TV)
Mitwaukee; WDSE-TV Duluth, Minnesota.



Broadcast Television / US TV Group Ownership

US TV Group Ownership

ABC inc.

2300 Riverside Dr., Burbank CA 91521

(818) 249-9999

www.abc.go.com

Ownership: ABC Enterprises Inc., 100%. Note: ABC Enterprises
Inc. is 100% owned by Disney Enterprises Inc.

TV Stns: 10 TV.
KABC-TV Los Angeles, CA; EFSN-TV Fresno, CA, KGO-TV San
Francisco, CA; KTRK-TV Houston, TX; WABC-TV New York,
NY;, WIRT-TV Flint, MI; WLS-TV Chicago, IL; WPVI-TV
Philadelphia, PA; WTVD Durham, HC; WTVG Toledo, OH,
Radio Stns: 41 AM. 3FM.
KWDZ Salt Lake City, UT; KEDZ Arvada, CO; KSPN.Los
Angeles, CA; KDIZ Golden Valley, MN; KRDY San Antonio, TX;
KKDZ Seattle, WA; KDZR Lake Oswego, OR; KMIK Tempe, AZ;
KMKI Plano, TX; KMKY Oakiand, CA; KPHN Kansas City, MO;
KQAM Wichita, KS; KIID Sacramerto, CA; KDIS Pasadena, CA;
KMIC Houston, TX; WBOB(AM) Jacksonville, FL; WCOG
Greensboro, NC; WDWD Atlanta, GA; WSDK Bloomfield, CT,;
WDZY Colonial Heights, VA; WEPN New York, NY; WMYM
Miami, FL; WFDF Farmington Hills,.MI; WGFY Charlotte, NC;
WODY Albany, NY; WHKT Portsmouth, VA; WDYZ Orlando, FL;
WKSH Sussex, WI; WDDZ Fittsburgh, PA; WMVP Chicago, IL;
WHBE Newburg, KY; WNTT Tazewell, TN; WPMH Portsmouth,
VA; WHTY(AM) Riviera Beach, FL; WMKI Boston, MA; WQEW
New York, NY; WRDZ La Grange, IL; WSDZ Belleville, IL;
WWJZ Mount Holly, NJ; WWHI St. Petersburg, FL; WWMK
Cleveland, OH; KESN Allen, TX; KBIS-FM Little Rock, AR;
WRDZ-FM Plainfield, IN;

Phillip J. Meek, President

Robert A. Iger, Vice President

Lawrence J. Pollock, Chaimnan/Owner

Access,1 Communications Corp,
11 Penn Plaza, 16th Fl., New York NY 10001
(212) 714-1000; Fax:(212) 714-1563,;
TV Stns: 1 TV.
WMGM-TV Wildwood, NJ;
Radio Stns: 5 AM. 10 FM.
KCUL Marshall, TX; KFRO Lcngview, TX; KOKA Shreveport, LA;
WGYM Hammonton, NJ; WWRL New York, NY; KCUL-FM
Marshall, TX; KBTT Haughtori, LA; KKUS Tyler, TX; KOYE
Frankston, TX; KSYR Benton LA; KOOI Jacksonville, TX;
KDKS-FM Blanchard, LA; KLKL Minden, LA; KTAL-FM
Texarkana, TX; KYKX Longview, TX;

Sydney Small, CEO

ACME Communications Inc.
2101 E. Fourth St., Suite 202A, Santa Ana CA 92705
(714) 245-9499; Fax:(714) 245-9494
www.acmecommunications.com
t.allen@acmecomm.com
TV Stns: 7 TV.
KASY-TV Albuguerque, NM; KWBC Santa Fe, NM; WBDT
Springfield, OH; WBUI Decatur, IL; WBXX-TV/DT Crossville, TN;
WBUW Janesville, Wl; KRWB-TV Rosweli, NM;

Jamie Keliner, Chairman

Tom Allen, CFO

Doug Gealy, President

Allbritton Communicatiens Co.
1000 Wilson Bivd,, Suite 270, Arlington VA 22209
(703) 647-8700; Fax:(703) 647-8707,
TV Stns: 8 TV.
KATV Little Rock, AR; KTUL Tulsa, OK; WCFT-TV Tuscaloosa,
AL: WCIV Charleston, SC; WHTM-TV Harrisburg, PA; WJLA-TV
Washington, DC; WJSU-TV Annisten, AL; WSET-TV Lynchburg,
VA;

Robert Allbritton, CEQ

Frederick Ryan Jr., President

American Spirit Media LLC

2131 Ayrsley Town Blvd., Suite 300, Chariotte NC 28273
(704) 6434148

Ownership: Thomas B. Henson, 100%.

TV Stns: 5TV.

KYOU-TV Ottumwa, |A; WSFX-TV Wilmington, NC; WUPV
Ashland, VA, WUPW Toiedo, OH; WXTX Columbus, GA;
Bahakel Communications

Box 32488, Charlotte NC 28232

(704) 372-4434; Fax:(704) 335-9904

Ownership: Bahakel Communicatians

TV Stns: 7 TV.

WAKA Selma, AL; WBBJ-TV Jackson, TN; WCCB Charlotte, NC;
WCCU Urbana, IL; WFXB Mytle Beach, SC; WOLO-TV
Columbia, SC; WRSP-TV Springfield, IL;

Radio Stns: 3 AM. 5 FM.
KWLO Waterloo, 1A; KXEL Waterioo, 1A; WOEF Chattanooga,
TN: KFMW Watertoo, 1A; KILO Colorado Springs, CO; KOKZ
Waterloo, 1A; KRXP Pueblo West, CO; WDEF-FM Chattanooga,
N;

Beverly B. Poston, President

Russell Schwartz, General Counse!

John Hutchinson, SVP/Television

Jim Babb, Executive Vice President
Barrington Broadcasting Group, LLC.
2500 W. Higgins Rd., Suite 155, Hoffman Estates IL 60169-7275
(847) B84-1877, Fax:(847) 755-3045
www.barringtontv.com
info@barringtontv.com
TV Stns: 18 TV.
KGBT-TV Harlingen, TX; KHQA-TV Hannibal, MO; KRCG
Jefferson City, MO; KTVO Kirksville, MO; KVIH-TV Clovis, NM;
KVII-TV Amaritio, TX; KXRM-TV Colorado Springs, CO; WACH
Columbia, SC; WEYI-TV Saginaw, MI; WFXL Albany, GA; WHOI
Peoria, IL; WLUC-TV Marquette, Ml; WNWO-TV Toledo, OH;
WPBN-TV Traverse City, MI; WPDE-TV Florence, SC;
WSTM-TV Syracuse, NY; WTOM-TV Cheboygan, MI; WBSF
Bay City, Ml;

K. James Yager, CEQ

Chris Cornelius, President

Keith Bland, Operations Dir

Warren Spector, CFO

Paul McNicol, Secretary

Mary Ftodin, Senior VP

Beach TV Pr&er‘ties Inc.

Box 9556, Panama City Beach FL 32407

TV Stns: 2 TV.

WAWD Fort Walton Beach, FL; WPCT Panama City Beach, FL
Byron Colley, President

Bell Media Inc.
299 Queen Street West, Toronto ON M5V 2Z5
(416) 384-8000

www.belimedia.ca
bellmediacommunications@belimedia.ca

TV Stns: 9 TV.

CFPL-DT London, ON; CHROTV Pembroke, ON; CHWI-DT
Wheatley, ON; CIVT-DT Vancouver, BC; CKVR-DT Barrie, ON;
CKX-TV Brandon, MB; CIVI-DT Victoria, BC; CIANTV Calgary,
AB; CHRO-DT43 Ottawa, ON;

Radio Stns: 10 AM. 21 FM.
CFAX Victoria, BC; CFGO Ottawa, ON; CFRA Ottawa, ON;
CFTE Vancouver, BC; CHUM Toronto, ON; CFRW Winnipeg,
MB; CKGM Montreal, QC; CKLW Windsor, ON; CKST
Vancouver, BC; CKWW Windsor, ON; CFCAFM Kitchener, ON;
CFLYFM Kingston, ON; CFWM-FM Winnipeg, MB; CHIQFM
Winnipeg, MB; CHQMFM Vancouver, BC; CHUMFM Toronto,
ON; CJPT-FM 8rockville, ON; CIDR-FM Windsor, ON; CIMX
Windsor, ON; CIOOFM Halifax, NS; CJMJ Ottawa, ON; CKKL
Ottawa, ON; CKLY-FM Lindsay (city of Kawartha Lakes), ON;
CKQMFM Peterborough, ON; CHBE-FM Victoria, BC; CFBT-FM
Vancouver, BC; CKCE-FM Calgary, AB; CKPT-FM
Peterborough, ON; CKLC-FM Kingston, ON; CJCH-FM Halifax,
NS; CKKW-FM Kitchener, ON;

Kevin Crull, President

Gary Anderson, Senior Vice President

Steven Bickley, EVP Marketing/Development

Rita Fabian, General Sales Mgr

Belo Corp
400 S. Record St., Dallas TX 75202
(214) 977-6600; Fax.(214) 9776603
www.belo.com

Ownership: Belo Corp.

TV Stns: 19 TV.
KASW Phoenix, AZ; KENS San Antonio, TX; KGW Portland, OR;
KHOU Houston, TX; KING-TV Seattle, WA; KMOV St. Louis,
MO; KMSB Tucson, AZ; KONG Everett, WA; KREM Spokane,
WA; KSKN Spokane, WA, KTTU Tucson, AZ; KTVB Boise, ID;
KTVK Phoenix, AZ; KVUE Austin, TX; WCNC-TV Charlotte, NC;
WFAA Dallas, TX; WHAS-TV Louisville, KY; WVEC Hampton,
VA, WWL-TV New Orleans, LA,

Robert Decherd, Chairman

Dunia Shive, President/COO

Better Life Ministries
8320 W. 66th Ave., Arvada CO 80004
(303) 431-0103;
TV Stns: 1 TV.
KTVC Roseburg, OR;
Claud Pettit, President
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Block Communications Inc.
6450 Monroe St., Sylvania OH 43560
(419) 724-6448; Fax:(419) 724-6167
www.blockcommunications.com
Ownership: Estate of William Block, Allan Block, John R. Block.

TV Stns: 5 TV.
KTRV-TV Nampa, 1D; WAND Decatur, IL; WDRB Louisville, KY;
WMYO Salem, IN; WLIO Lima, OH;

Allan Block, Chairman

David Huey, President

Gary J. Blair, EVP

Jodt Miehls, Treasurer

Bonneville International Corporation
Broadcast House, Box 1160, Salt Lake City UT 84110-1160
(801) 575-7500; Fax:(801) 575-7521
www.bonnint.com
Ownership: Deseret Management Corp. Deseret Management
Corp. owns The Deseret Morning News, a Salt Lake City, UT,
daily.
TV Stns: 1 TV.
KSL-TV Salt Lake City, UT;
Radio Stns: 8 AM. 21 FM.
KIRO Seattie, WA; KMVP Phoenix, AZ; KTTH Seattle, WA; KSL
Salt Lake City, UT; KTAR Phoenix, AZ; WBQH(AM) Silver
Spring, MD; WFED Washington, DC; WWFD Frederick, MD;
KIRO-FM Tacoma, WA; KSWD Los Angeles, CA, KTAR-FM
Glendale, AZ; KPKX Phoenix, AZ; KSL-FM Midvale, UT;
KRSP-FM Salt Lake City, UT; KSFI Salt Lake City, UT,
WTOP-FM Washington, DC; WIL-FM St. Louis, MO; WARH
Granite City, IL; WKRQ Cincinnati, OH; WYGY Fort Thomas, KY;
WDRYV Chicago, IL; WWDV Zion, IL; WILV Chicago, IL; WTMX
Skokie, IL; WWWT-FM Manassas, VA; WUBE-FM Cincinnati,
OH; WXOS East St. Louis, IL; WTLP Braddock Heights, MD;
WYGY(FM) Fort Thomas, KY;

Robert Johnson, COO

Bruce Reese, President

Bonten Media Group LLC
675 Third Ave., Suite 2521, New York NY 10017
(212) 710-7771; Fax:(212) 949-0909
www.bontenmedia.com
invest@bontenmedia.com
TV Stns: 7TV.
KAEF-TV Arcata, CA; KCFW-TV Kalispell, MT; KECI-TV
Missoula, MT; KRCR-TV Redding, CA; KTVM-TV Butte, MT;
KTXS-TV Sweetwater, TX; WCYB-TV Bristol, VA;

Randall Bongarten, Chairman

- = R

Cadillac Telecasting Co.

7669 S. 45 Rd., Cadillac Mi 49601

(231) 775-9813; Fax:(231) 775-1898

www .fox33.com

info@fox33.com

TV Stns: 2 TV.

WFQX-TV Cadillac, MIi; WFUP Vanderbilt, MI;
Alexander Bolea, President

California Oregon Broadcasting Inc.
Box 1489, Medford OR 97501
(541) 779-5555; Fax:(541) 779-1151
cobiadmin@kobi5.com
Ownership: Patricia C. Smullin and Carol Anne Smullin Brown
Other interests: Cable TV: Crestview Cable TV (systems in
Oregon).
TV Stns: 3 TV.
KLSR-TV Eugene, OR; KOBI Medford, OR; KOTI Klamath Falls,
OR;

Patricia Smullin, Owner

Capital Comn_limity Broadcasting Inc.
360 Egan Dr., Juneau AK 99801-1748
(907) 586-1670; Fax:(907) 586-3612;

TV Stns: 1TV,

KTOO-TV Juneau, AK;

Radio Stns: 3 FM.

KRNN Juneau, AK; KXLL Juneau, AK; KTOO Juneau, AK;

Capitol Broadcasting Co. Inc.

Box 12000, Raleigh NC 27605

(919) 821-8555; Fax:(919) 821-8733

www.cbc-raleigh.com

Ownership: Capito! Holding Co. Inc.

TV Stns: 4 TV.

WMYT-TV Rock Hill, SC; WJZY Belmont, NC; WRAL-TV
Raleigh, NC; WRAZ Raleigh, NC;

Radio Stns: 1 AM. 8 FM.

WMPFD Wilmington, NC; WUIN Oak island, NC; WCMC-FM Holly
Springs, NC; WRMR(FM) Jacksonville, NC; WKXB Boiling Spring
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Broadcast Television / US TV Group Ownership

Lakes, NC; WRAL Raleigh, NC; WILT Wilmington, NC; WAZO
Southport, NC; WLQC Sharpsburg, NC;

James R. Hefner, Ill, VP, TV

Michae! D. Hill, VP/General Counsel

Danief P. McGrath, Vp/CFO

James Goodmon, President

Vicke S. Murray, Secretary

WCKQ Campbellsville, KY; WGRK-FM Greensburg, KY; WHHT
Horse Cave, KY; WWKY Providence, KY; WRZI Hodgenville, KY;
WLSK Lebanon, KY; WKMO Lebanon Junction, KY; WOVO
Glasgow, KY; WHHT(FM) Cave City, KY; WTHX Vine Grove,
KY; WTTL-FM Madisonvilie, KY;

Steven Newberry, CEQ

W. Dale Thornhill, President

CaribeVision Station Group LLC
1401 Brickell Ave., Suite 500, Miami FL 33131
(305) 381-8500; Fax:(305) 381-6225;
TV Stns: 4 TV.
WIRS Yauco, PR; WJPX San Juan, PR; WJWN-TV San
Sebastian, PR; WKPV Ponce, PR;
Carios Barba, CEQ

CBS Television Stations Group

524 W. 57th St., 3rd Fl., New York NY 10019
(212) 9754321

cbslocal.com

Ownership: Viacom Inc., 100%.

TV Stns: 30 TV. )
KBCW San Francisco, CA; KCAL Redlands, CA; KCBS-TV Los
Angeles, CA; KCCO-TV Alexandria, MN; KCCW-TV Walker, MN;
KCNC-TV Denver, CO; KDKA-TV Pittsburgh, PA; KMAX-TV
Sacramento, CA; KOVR Stockton, CA; KPIX-TV San Francisco,
CA; KSTW Tacoma, WA; KTVT Fort Worth, TX; KTXA Fort
Worth, TX; KYW-TV Philadelphia, PA; WBBM-TV Chicago, IL;
WBFS-TV Miami, FL; WBZ-TV Boston, MA; WCBS-TV New
York, NY; WCCO-TV Minneapolis, MN; WFOR-TV Miami, FL;
WGNT Portsmouth, VA; WJZ-TV Baltimore, MD; WKBD-TV
Detroit, MI; WPCW Jeannette, PA; WPSG Phitadelphia, PA;
WSBK-TV Boston, MA; WTOG St. Petersburg, FL; WUPA
Atlanta, GA; WUPL Slidefl, LA; WWJ-TV Detroit, Ml;
Radio Stns: 1 AM.
KCAL Rediands, CA;

Tom Kane, President

Chambers Communications Corp.
Box 7009, Eugene OR 97401
(541) 485-5611; Fax:(541) 342-1568
www.cmc.net/chambers
kezi@kezi.com
Ownership: Carolyn S. Chambers. Other interests: Oregon
cable TV.
TV Stns: 4 TV.
KDKF Klamath Falls, OR; KDRV Medford, OR; KEZI Eugene,
OR; KOHD Bend, OR;
Carotyn Chambers, CEO
Scott Chambers, President

Christian Television Corporation Inc.

6922 142nd Ave. N., Largo FL 33771

(727) 535-5622; Fax:(727) 531-2497

www.ctnonline.com

TV Stns: 2 TV.

KFXB-TV Dubuque, |A; WCLF Clearwater, FL;
Robert D'Andrea, President

Citadel Communications Co. LTD.
44 Pondfield Rd., Suite 12, Bronxviile NY 10708
(914) 793-3400; Fax:(914) 793-3693
citnyltd@aol.com
Ownership: (Coronet Communications, Capital
Communications, Citadel Comm. LLC.)
TV Stns: 4 TV.
KCAU-TV Sioux City, |A; KLKN Lincoln, NE; WHBF-TV Rock
Istand, IL; WOI-TV Ames, |A;
Philip Lombardo, CEO

Cocola Broadcasting Companies LLC

706 W. Herndon Ave., Fresno CA 93650

(559) 435-7000; Fax:(559) 435-3201

www.cocolatv.com

info@cocolatv.com

TV Stns: 3TV,

KGMC Clovis, CA; KKJB Boise, ID; KVME-TV Bishop, CA;
Gary Cocola, CEO

Commonwealth Broadcasting Corp.

113 W. Public Sq., Suite 400, Glasgow KY 42141

(270) 659-2002; Fax:(270) 651-1771;

TV Stns: 1 TV.

WABG-TV Greenwood, MS;

Radio Stns: 8 AM. 13FM.

WGRK Jeffersontown, KY; WWKU Plum Springs, KY; WIEL
Elizabethtown, KY; WLUE Eminence, KY; WLBN Lebanon, KY;
WPKY Princeton, KY; WTCO Campbelisville, KY; WTTL
Madisonville, KY; WYSB Springfield, KY; WAV Princeton, KY;

Communications Corp. of America
Box 53708, Lafayette LA 70505-3708
(337) 237-1142; Fax:(337) 237-1373;

TV Stns: 10 TV.

KADN-TV Lafayette, LA; KETK-TV Jacksonville, TX; KMSS-TV
Shreveport, LA; KPEJ-TV Odessa, TX; KTSM-TV El Paso, TX;
KVEO-TV Brownsville, TX; KWKT-TV Waco, TX; KYLE-TV
Bryan, TX; WEVV-TV Evansville, IN; WGMB-TV Baton Rouge,

Thomas Galloway, Chairman
Wayne Elmore, CEO

Cordillera Communications Inc.
600 E. Superior St., Suite 203, Duluth MN 55802
{218) 625-3045; Fax:(218) 625-3047
www.cordifiera.tv
Ownership: Evening Post Publishing Co., 100%.
TV Stns: 11 TV.
KATC Lafayette, LA; KBZK Bozeman, MT; KOAA-TV Pueblo,
CO; KPAX-TV Missoula, MT; KRIS-TV Corpus Christi, TX; KRTV
Great Falls, MT; KSBY San Luis Obispo, CA; KTVQ Billings, MT;
KVOA Tucson, AZ; KXLF-TV Butte, MT; WLEX-TV Lexington,
KY;

Terrance Hurley, President

Lamont Wallis, VP

Andrew Suk, VP/Technology

Cornerstone TeleVision Inc.

1 Signal Hill Dr., Wall PA 15148-1499

(412) 824-3930; Fax:(412) 824-5442

www.ctvn.org

info@ctvn.org

Ownership: Nonprofit.

TV Stns: 2TV,

WKBS-TV Altoona, PA; WPCB-TV Greensburg, PA;
Ron Hembree, President

Cowles California Media Co.

W. 999 Riverside Ave., Spokane WA 99201

(509) 459-5520; Fax:(509) 459-3815;

TVStns: 2 TV.

KCOY-TV Santa Maria, CA; KION-TV Monterey, CA;
Elizabeth Allison Cowles, President

Cox Media Group
6205 Peachtree Dunwoody Rd., Atlanta GA 30328
(678) 645-0000; Fax:(678) 645-5002
www.coxmediagroup.com
Ownership: Cox Enterprises Inc., 100%.
TV Stns: 13 TV.
KFOX-TV El Paso, TX; KICU-TV San Jose, CA; KIRO-TV
Seattle, WA; KRXI-TV Reno, NV; KTVU Qakland, CA; WAXN-TV
Kannapolis, NC; WFTV Orlando, FL; WJAC-TV Johnstown, PA;
WPXI Pittsburgh, PA; WRDQ Orlando, FL; WSB-TV Atlanta, GA;
WSOC-TV Charlotte, NC; WTOV-TV Steubenville, OH;
Radio Stns: 1 FM.
WHIO-FM Pleasant Hill, OH;

Doug Frankfin, Chairman

Bill Hoffman, EVP

Jane Williams, SVP

Cox Television
Box 105357, Atlanta GA 30348-5357
(678) 645-0000; Fax.(678) 645-5250
www.coxenterprises.com
TV Stns: 1 TV.
WHIO-TV Dayton, OH;

Bruce Baker, President

CP Media LLC
1181 Hwy. 315, Wilkes-Barre PA 18702
(570) 970-5600;
TV Stns: 4 TV.
WGFL High Springs, FL; WQMY Williamsport, PA; WOLF-TV
Hazleton, PA; WTLH Bainbridge, GA;

John Parente, President

Cunningham Broadcasting Corporation
2000 W. 41st St., Baltimore MD 21211
(410) 662-9688; Fax.(410) 662-0816;

TV Stns: 5TV.
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WMYA-TV Anderson, SC; WNUV Baltimore, MD; WRGT-TV
Dayton, OH; WTAT-TV Charleston, SC; WTTE Columbus, OH;
__Robert Simmons, CEO

Dispatch Broadcast Group
770 Twin Rivers Dr., Columbus OH 43215
(614) 460-3700; Fax:(614) 460-2809
www.10tv.com
Ownership: Dispatch Printing Company
TV Stns: 2 TV.
WBNS-TV Columbus, OH; WTHR Indianapolis, IN;
Radio Stns: 1 AM. 1 FM.
WBNS Columbus, OH; WBNS-FM Columbus, OH:;
Michae! Fiorile, President
Tamara Clapsaddle, Controlier

Diversified Communications
121 Free St., Box 7437, Portland ME 04112-7437
(207) 842-5400; Fax:(207) 842-5405
www.divbusiness.com
Ownership: Horace A. Hildreth Jr., Josephine H. Detmer. See
Cross-Ownership, Sect. A. Cable TV: New England Cablevision
Inc.
TV Stns: 2 TV.
WABI-TV Bangor, ME; WCJB-TV Gainesville, FL;
David H. Lowell, President

Duhamel Broadcasting Enterprises
Box 1760, Rapid City SD 57709
(605) 342-2000; Fax.(605) 342-7305
www.kotatv.com
Ownership: William F. Duhamel, 63%; Peter A. and Lois G.
Duhamet, 37%.
TV Stns: 4 TV.
KDUH-TV Scottsbluff, NE; KHSD-TV Lead, SD; KOTA-TV Rapid
City, SD; KSGW-TV Sheridan, WY;
Radio Stns: 1 AM. 1 FM.
KOTA Rapid City, SD; KDDX Spearfish, SD;
William Duhamel, President

Eagle Creek Broadcasting LLC
2111 University Park Dr., Suite 650, Okemos MI 48864
(517) 3474141,
bradybw1@comcast.net
TV Stns: 2 TV.
KVTV Laredo, TX; KZTV Corpus Christi, TX;

Brian Brady, CEO

Entravision Communications Corp.

2425 Olympic Blvd., Suite 6000W, Santa Monica CA 90404
(310) 447-3872; Fax:(310) 447-3899

www.entravision.com

kthompson@entravision.com

TV Stns: 20 TV.

KCEC Denver, CO; KINC Las Vegas, NV; KINT-TV Ei Paso, TX;
KTEN El Paso, TX; KLDO-TV Laredo, TX; KLUZ-TV
Albuquerque, NM; KNVO McAllen, TX; KORO Corpus Christi,
TX; KPMR Santa Barbara, CA; KREN-TV Reno. NV; KSMS-TV
Monterey, CA; KUPB Midland, TX; KVYE El Centro, CA;
WVEA-TV Venice, FL; WUVN Hartford, CT;, WJAL Hagerstown,
MD; WVEN-TV Daytona Beach, FL; WUNI Worcester, MA;
KVSN-DT Pueblo, CO; KDCU-DT Derby, KS;

Radio Stns: 12 AM. 36 FM.
KWST El Centro, CA; KSVE El Paso, TX; KBZO Lubbock, TX;
KCVR Lodi, CA; KGOL Humble, TX; KMXA Aurora, CO; KRZY
Albuquerque, NM; KHRO El Paso, TX; KBMB Black Canyon City,
AZ; KMBX Soledad, CA; WACA Wheaton, MD; WLQY
Hollywood, FL; KDLD Santa Monica, CA; KYSE El Paso, TX;
KDLE Newport Beach, CA; KBMB(FM) Sacramento, CA; KFRQ
Harlingen, TX; KXSE Davis, CA; KINT-FM E! Paso, TX; KIMN
Castle Rock, CO; KKPS Brownsville, TX; KLNZ Glendale, AZ;
KLOB Thousand Palms, CA; KLOK-FM Greenfield, CA; KSSE
Arcadia, CA, KMIX Tracy, CA; KDVA Buckeye, AZ; KMXX
Imperial, CA; KOFX El Paso, TX; KRCX-FM Marysville, CA;
KRRN Moapa Valley, NV; KRNV-FM Reno, NV; KNTY Shingle
Springs, CA; KLYY Riverside, CA; KSSD Fallbrook, CA;
KCVR-FM Columbia, CA; KQRT Las Vegas, NV; KVLY
Edinburg, TX; KNVO-FM Port Isabel, TX; KSES-FM Seaside,
CA; KVVA-FM Apache Junction, AZ; KSSC Ventura, CA; KSEH
Brawley, CA; KXPK Evergreen, CO; KTSE-FM Patterson, CA;
WNUE-FM Deltona, FL; KAIQ Wolfforth, TX; KPVW Aspen, CO;

Philip Wilkinson, President

Walter Ulloa, Chairman/CEQ

Equity Media Holdings Corp.

1 Shackleford Dr., Suite 400, Little Rock AR 72211
(501) 219-2400; Fax:(501) 221-1101
www.emdaholdings.com

TV Stns: 12 TV.
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KEYU Borger, TX; KQUP Pulman, WA; KQCK Cheyenne, WY;
KMYA-DT Camden, AR; KWBM Harrison, AR; KXNW Eureka
Springs, AR; WPXS Mount Viemon, IL; KWWF Waterloo, 1A,
KUTF Logan, UT, DKBTZ Buite, MT; WNYI Ithaca, NY;
KUTH-DT Provo, UT;

John Oxendine, CEO

Larry Morton, President

Emilia Chastain, Operations Dir

Lor Withrow, Secretary

Greg Fess, Vice President

James Heamsberger, Vice President

Max Hooper, Vice President

Esteem Broadcasting
13865 E. Elliott Dr., Marshall IL 62441
(217) 826-6095;
TV Stns: 3TV,
WEMT Greeneville, TN; WFX1 Morehead City, NC; WYDO
Greenville, NC;
David L. Bailey, President

Family Stations Inc,

290 Hegenberger Rd., Oakland CA 94621
(510) 568-6200; Fax:(510) 568-61€0
Ownership: Nonprofit corporation.

TV Stns: 1 TV.
WFME-TV West Milford, NJ;

Radio Stns: 12 AM. 54 FM.
KARR Kirktand, WA; KEBR Rocklir, CA; KECR EI Cajon, CA;
KEAR San Francisco, CA; KFRN Long Beach, CA; KKAA
Aberdeen, SD; KQKD Redfield, SO; KYFR Shenandoah, IA;
WF S| Baltimore, MD; WBMD Baltimore, MD; WCTF Vemon, CT,
WCUE Cuyahoga Falls, OH; <DFR Des Moines, |A; KEAR-FM
Sacramento, CA; KEFR Le Grand, CA; KFNO Fresno, CA; KFRB
Bakersfield, CA; KFRS Soledad, CA; KHAP Chico, CA; KJVH
Longview, WA; KPHF Phoenix, AZ; KPOR Emporia, KS; KPRA
Ukiah, CA; KQFE Springfield, OR; KTXB Beaumont, TX; KUFR
Salt Lake City, UT; WBFR Birmingham, AL; WEFR Erie, PA;
WFBF Buffalo, NY; WFCH Charlesion, SC; WFME Newark, NJ;
WFRC Columbus, GA; WFRH Kingston, NY; WFRJ Johnstown,
PA; WFRS Smithtown, NY; WFRW Webster, NY; WLZL
Annapotis, MD; WFTI-FM St Petersburg, FL; WJCH Joliet, IL;
WMFL Florida City, FL; WMWK Milwaukee, WI; WOTL Toledo,
OH; WQLZ Taylorville, IL; WAWFR Stuart, FL, WYTN
Youngstown, OH; WOFR Scroolcraft, MI; KBFR Bismarck, ND;
KEDR(FM) Butte, MT; KEGR Fort Dodge, |A; KPFR Pine Grove,
OR; KFRJ China Lake, CA; KHFR 3anta Maria, CA; WFRP
Americus, GA; KQFR Rapid City, SD; KFRP Coalinga, CA;
KEDR Bay City, TX; KFRW Great Falls, MT; KFRY Pueblo, CO;
KFRD Butte, MT; KYOR Newoort, OR; WUFR Bedford, PA;
WKDN(FM) State College, PA; KXFR Socoro, NM; KEAF Fort
Smith, AR; KXBC Garbervilie, CA; KIFR Alice, TX;

Harold Camping, President

Fisher Communications Inc.
100 4th Ave. N., Suite 440, Suite 1525, Seattle WA 98109
(206) 404-7000; Fax:(206) 404-7050
www.fsci.com
TV Stns: 12 TV.
KATU Portland, OR; KBOI-TV Boisz, ID; KUNS-TV Bellevue,
WA; KUNP La Grande, OR; KCBY-TV Coos Bay, OR; KEPR-TV
Pasco, WA; KIDK Idaho Falls, ID; KIMA-TV Yakima, WA,
KLEW-TV Lewiston, ID; KOMO-TV Seattle, WA; KPIC Roseburg,
OR; KVAL-TV Eugene, OR;
Radio Stns: 3 AM. 4 FM.
KOMO Seattle, WA; KQD! Great Falls, MT; KV| Seattle, WA;
KPLZ-FM Seattle, WA; KQDI-FM Great Falls, MT; KINX Fairfield,
MT; KIKF Cascade, MT,

Collen Brown, President/CEQ

Fort Myers Broadcasting Co.
2824 Palm Beach Blvd., Fort Myers FL 33916
(239) 334-1111; Fax:(239) 334-0744
winkiv.com
manaager@winkiv.com
TV Stns: 1 TV.
WINK-TV Fort Myers, FL;
Radio Stns: 1 AM. 2 FM.
WNPL Golden Gate, FL; WTLQ-FM Punta Rassa, FL; WINK-FM
Fort Myers, FL;
Brian McBride, CEO
Gary Gardner, Operations Dir

Forum Communications Co.

Box 2020, Fargo ND 58107

(701) 235-7311; Fax:(701) 241-5405

www.in-forum.com

TV Stns: 4 TV.

KBMY Bismarck, ND; KMCY Minot, ND; WDAY-TV Fargo. ND;
WDAZ-TV Devil's Lake, ND;

Radio Stns: 1 AM. 1 FM.
WDAY Fargo, ND; WZUU Mattawan, MI;
William Marcil, President

Four Points Media Group

299 S. Main St., Suite 150, Salt Lake City UT 84111

(801) 973-3000; Fax:(801) 973-3387;

TV Stns: 5TV.

KEYE-TV Austin, TX; KMYU Saint George, UT; KUTV Salt Lake

City, UT; WLWC New Bedford, MA; WTVX Fort Pierce, FL,
Mark Ploof, COO

Fox Television Stations Inc.

1999 S. Bundy Dr., Los Angeles CA 90025-5235
(310) 584-2000

WWW.Newscorp.com

Ownership: Fox Entertainment Group Inc., 85.2% voting
interest. Note: Fox Entertainment Group Inc. is a wholly-owned
subsidiary of News Corp.

TV Stns: 28 TV.
KCOP-TV Los Angeles, CA; KDFi Dallas, TX; KDFW Dailas, TX;
KFTC Bemidji, MN; KMSP-TV Minneapolis, MN; KRIV Houston,
TX; KTBC Austin, TX; KTTV Los Angeles, CA; KTXH Houston,
TX; KUTP Phoenix, AZ; WAGA-TV Atianta, GA; WDAF-TV
Kansas City, MO; WDCA Washington, DC; WFLD Chicago, IL;
WFTC Minneapolis, MN; WFXT Boston, MA; WHBQ-TV
Memphis, TN; WJBK Detroit, MI; WNYW New York, NY; WOFL
Orlando, FL; WOGX Ocala, FL; WPWR-TV Gary, IN; WRBW
Orlando, FL; WTTG Washington, DC; WTVT Tampa, FL;
WTXF-TV Philadelphia, PA; WUTB Baltimore, MD; WWOR-TV
Secaucus, NJ;

Jack Abernethy, CEO

Roger Ailes, Chairman

Dennis Swanson, Presidant

Kevin Hale, General Manager

Gannett Broadcasting
7950 Jones Branch Dr., Mclean VA 22107
(703) 854-6760; Fax:(703) 854-2005
www.gannett.com
Ownership: (Division of Gannett Co. Inc.)
TV Stns: 23 TV.
KARE Minneapolis, MN; KNAZ-TV Flagstaff, AZ; KPNX Mesa,
AZ: KSDK St. Louis, MO; KTHV Little Rock, AR; KTVD Denver,
CO; KUSA Denver, CO; KXTV Sacramento, CA; WATL Atlanta,
GA; WBIR-TV Knoxvilie, TN; WCSH Portland, ME; WFMY-TV
Greensboro, NC; WGRZ Buffalo, NY; WyXX Orange Park, FL;
WKYC-DT Clevetand, OH; WLBZ Bangor, ME; WLTX Columbia,
SC; WMAZ-TV Macon, GA; WTLV Jacksonville, FL; WTSP St.
Petersburg, FL; WUSA Washington, DC; WXIA-TV Atlanta, GA;
WZZM Grand Rapids, MI;

Dave Lougee, President

Granite Broadcasting Corp.

767 Third Ave., 34th FI., New York NY 10017
(212) 826-2530; Fax.(212) 826-2858
www.granitetv.com

TV Stns: 10 TV.
KBJR-TV Superior, Wi; KOFY-TV San Francisco, CA; KSEE
Fresno, CA; WBNG-TV Binghamton, NY; WMYD Detroit, MI;
WEEK-TV Peoria, IL; WKBW-TV Buffalo, NY; WISE-TV Fort
Wayne, IN; WTVH Syracuse, NY; KRII Chishoim, MN;

Ellen McClain, CEQ

John Deushane, COO

Stuart Beck, President

Larry Willis, CFO

Grant Communications Inc.
915 Middle River Dr., Suite 409, Fort Lauderdale FL 33304
(954) 568-2000; Fax:(954) 568-2015
Ownership: The Milton Grant Living Trust, Jack L. Lewis,
business trustee.
TV Stns: 7TV,
KGCW Burlington, |A; KLJB Davenport, IA; WEUX Chippewa
Falls, WI; WFXR Roanoke, VA; WWCW Lynchburg, VA; WLAX
La Crosse, WI; WZDX Huntsville, AL;

Mark Ryan, CFO

WBKO Bowling Green, KY; WCTV Thomasville, GA; WEAU-TV
Eau Claire, Wl; WSWG Valdosta, GA; WHSV-TV Harrisonburg,
VA; WIBW-TV Topeka, KS; WIFR Freeport, IL; WILX-TV
Onondaga, MI; WITN-TV Washington, NC; WJHG-TV Panama
City, FL; WKYT-TV Lexington, KY; WMTV Madison, WI,
WNDU-TV South Bend, IN; WOWT Omaha, NE; WRDW-TV
Augusta, GA; WSAW-TV Wausau, WI; WSAZ-TV Huntington,
WV: WTAP-TV Parkersburg, WV; WTOK-TV Meridian, MS;
WTVY Dothan, AL; WVLT-TV Knoxville, TN; WYMT-TV Hazard,
KY; WCAV Charlottesville, VA,

James Ryan, VPICFO

Robert Prather Jr., President/COO

J. Mack Robinson, Chairman
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Griffin Communications L.L.C.
7401 N. Keliey Ave., Oklahoma City OK 73111
(405) 843-6641; Fax:(405) 841-9135
www.griffincommunications.net
TV Stns: 3TV.
KOTV-DT Tuisa, OK; KQCW-DT Muskogee, OK; KWTV-DT
Oklahoma City, OK;

Ted Strickland, CFO

David Griffin, President

Dick Dutton, Operations Dir

Joyce Reed, Vice President

Kathy Haney, Vice President

Steve Foerster, Vice President

Hearst Corporation
300 West 57th Street, New York NY 10019
(212) 649-2000
www.hearst.com
contact@hearst.com
TVStns: 5TV,
KOCO-TV Oklahoma City, OK; WBAL-TV Baltimore, MD;
WLKY-TV Louisville, KY; WMUR-TV Manchester, NH, WPTZ
North Pole, NY;

Frank Bennack, Chief Executive Officer

Steven Scwartz, Chief Operating Officer

Ronald Doerfler, Senior Vice President

Hearst Television Inc.

300 W. 57th St., 39th FI., New York NY 10019
{212) 887-6800; Fax:(212) 887-6855
www.hearstargyle.com

Ownership: The Hearst Corp., 65%.

TV Stns: 26 TV.
KCCI Des Moines, |1A; KCRA-TV Sacramento, CA; KCWE
Kansas City, MO; KETV Omaha, NE; KHBS Fort Smith, AR;
KHOG-TV Fayetteville, AR; KHVO Hilo, HI; KITV Honoluly, HI;
KMAU Wailuku, HI; KMBC-TV Kansas City, MO; KOAT-TV
Albuquerque, NM; KQCA Stockton, CA; KSBW Salinas, CA,
WAPT Jackson, MS; WCVB-TV Boston, MA; WDSU New
Orleans, LA; WGAL Lancaster, PA; WISN-TV Milwaukee, W,
WKCF Ctermont, FL; WLWT Cincinnati, OH; WMTW Poland
Spring, ME; WNNE Hartford, VT, WPBF Tequesta, FL;
WTAE-TV Pittsburgh, PA; WXN-TV Winston-Salem, NC; WYFF
Greenville, SC;

David Barrett, President/CEQ

Box 627, Cadillac MI 49601

(231) 775-3478; Fax:(231) 775-3671
www.9and10news.com

Ownership: Heritage Broadcasting Group Inc., 100%.

TV Stns: 2 TV.
WWTV Cadillac, MI: WWUP-TV Sault Ste. Marie, MI;
Mario Lacobelli, President
William Kring, VP/General Manager

High Plains Broadcasting Inc.
Box 288, Kaw City OK 74641
(580) 269-2215;
TV Stns: 4 TV.
KEMO-TV Santa Rosa, CA: WOAI-TV San Antonio, TX; KUCW
Ogden, UT; WTEV-TV Jacksonvilte, FL;

James Martin, President

Gray Television Inc.
Box 1867, Albany GA 31702-1867

(229) 888-9390; Fax:(229) 888-9374

www.graytvinc.com

cindy.holden@gcslink.com

Ownership: Bull Run Corp., Datasouth Computer Corp. and
affiliated companies. Other interests: Porta Phone Paging Inc.
and Lyngx.

TV Stns: 34 TV.

KAKE Wichita, KS; KBTX-TV Bryan, TX; KGIN Grand Island, NE;
KKCO Grand Junction, CO; KKTV Colorado Springs, CO; KLBY
Colby, KS; KOLN Lincoln, NE; KOLO-TV Reno, NV; KUPK
Garden City, KS; KWTX-TV Waco, TX; KXIi Sherman, TX;

19

HITV License Subsidiary Inc.

1100 Wilson Bivd., Suite 3000, Arington VA 22209

(703) 247-7500; Fax:(703) 247-7505

www.mcgcapital.com

TV Stns: 3 TV.

KGMB Honolulu, HI; KGMD-TV Hilo, HI; KGMV Wailuku, HI;
Michael McHugh, President

Hoak Media Corporation

500 Crescent Ct., Suite 220, Dallas TX 75201
(972) 960-4848; Fax:(972) 960-4899
www.hoakmedia.com
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TV Stns: 16 TV.
KALB-TV Alexandria, LA; KAUZ-TV Wichita Falls, TX: KFYR-TV
Bismarck, ND; KHAS-TV Hastings, NE; KMOT Minot, ND;
KNOE-TV Monroe, LA; KNOP-TV North Piatte, NE; KPRY-TV
Pierre, SD; KQCD-TV Dickinson, ND; KREG-TV Glenwood
Springs, CO; KREX-TV Grand Junction, CO; KREY-TV
Montrose, CO; KSFY-TV Sioux Falls, SD; KUMV-TV Williston
ND; KVLY-TV Fargo, ND; WMBB Panama City, FL;

Eric Van den Branden, President

Holston Valley Broadcasting Corp.

222 Commerce St., Kingsport TN 37660

(423) 246-9578; Fax:(423) 247-9836
hvbcgroup.com

Ownership: Glenwood Communications Corp., 100%.

TV Stns: 1 TV.
WKPT-TV Kingsport, TN;
Radio Stns: 4 AM. 4 FM.
WKPT Kingsport, TN, WKTP Jonesborough, TN; WUKZ{AM)
Marion, VA; WOPI Bristol, TN; WMEV-FM Marion, VA; WRZK
Colonial Heights, TN; WVEK-FM Weber City, VA; WTFM
Kingsport, TN;

George DeVauit Jr., President

Hubbard Broadcasting Inc.

3415 University Ave., St. Paul MN 55114

(651) 646-5555; Fax:(651) 642-4103

jmahoney@hbi.com

TV Stns: 12 TV.

KAAL Austin, MN; KOB Albuquerque, NM; KOBF Farmington,
NM; KOBR Roswell, NM; KRWF Redwood Falis, MN; KSAX
Alexandria, MN; KSTP-TV St. Paul, MN; KSTC-TV Minneapolis,
MN; WDIO-DT Duluth, MN; WHEC-TV Rochester, NY; WIRT
Hibbing, MN; WNYT Aibany, NY;

Radio Stns: 3 AM. 2 FM.

KSTP St. Paut, MN; WIXK New Richmond, WI; WBQH Silver
Spring, MD; KSTP-FM St. Paul, MN; WTMY(FM) Coon Rapids,
MN;

Gerald Deeney, SVP/ICFO

Edward Aiken, Vice President

Harold Crump, Vice President

Julia Coyte, Vice President

Linda Tremere, Vice President

Robert Hubbard, Vice President
_ Stanley Hubbard 1, Vice President
Independent Communications Inc.
2817 W. 11th St., Sioux Falls SD 57104
(605) 338-0017; Fax:(605) 338-7173
fox17@kttw.com
Ownership: Independent Communications Inc.
TV Stns: 2 TV.
KTTM Huron, SD; KTTW Sioux Falls, SD;

Ed Hoffman, General Manager

InterMedia Partners L.P.
405 Lexington Ave., 48th FI., New York NY 10174

(212) 503-2855

www.intermediaadvisors.com

Ownership: HK Capital Partners LLC, 100% of votes, 7% of
equity.

TV Stns: 3TV,

WAPA-TV San Juan, PR; WNJX-TV Mayaguez, PR; WTIN-TV
Ponce, PR;

Intermountain West Communications
1500 Foremaster Lane, Las Vegas NV 89101
(702) 642-3333; Fax:(702) 657-3423
www.sunbelt.com

TV Stns: 1 TV.

KPVI-DT Pocatello, ID;

International Broadcasting Corp.
1554 Bori St., San Juan PR 00927-6113
(787) 274-1800; Fax:(787) 281-9758;
TV Stns: 3TV.
WTCV San Juan, PR; WVEO Aguadilla, PR; WVOZ-TV Ponce,
PR;
Radio Stns: 7 AM. 1 FM.
WIBS Guayama, PR; WDNO Quebradillas, PR; WEKO Morovis,
PR; WRSJ Bayamon, PR; WTIL Mayaguez, PR; WXRF
Guayama, PR; WGIT Canovanas, PR; WVOZ-FM Carolina, PR;
Pedro Callazo, President
Margarita Nazario, General Manager

ION Media Networks Inc.
601 Clearwater Park Rd., West Palm Beach FL 33401-6233
(561) 659-4122; Fax.(561) 655-7246,
www.ionmedianetworks.com

ionaffiliates@ionmedia.com

Ownership: ION Media Networks, Inc. owns and operates the
largest U.S. broadcast television station group and ION
Television, thecountry's only independent broadcast television
network. The Company owns 59 of its 60 full-power broadcast
television stations, including stations in each of the top 20 U.S.
market

TV Stns: 57 TV.
KGPX-TV Spokane, WA; KKPX-TV San Jose, CA; KOPX-TV
Oklahoma City, OK; KPPX-TV Tolleson, AZ; KPXB-TV Conroe,
TX; KPXC-TV Denver, CO; KPXD Arlington, TX; KPXE-TV
Kansas City, MO; KPXG-TV Salem, OR; KPXL-TV Uvalde, TX;
KPXM-TV Saint Cloud, MN; KPXN-TV San Bernardino, CA;
KPXO-TV Kaneohe, HI; KPXR-TV Cedar Rapids, IA; KSPX-TV
Sacramento, CA; KTPX-TV Okmulgee, OK; KUPX-TV Provo,
UT; KWPX-TV Believue, WA; WUPX-TV Morehead, KY;
WBPX-TV Boston, MA; WPXC-TV Brunswick, GA; WCPX-TV
Chicago, IL; WDPX-TV Vineyard Haven, MA; WEPX-TV
Greenville, NC; WFPX-TV Fayetteville, NC; WPXU-TV
Jacksonville, NC; WGPX-TV Burlington, NC; WHPX-TV New
London, CT; WIPX-TV Bloomington, IN; WLPX-TV Charleston,
WV, WNPX-TV Cookeville, TN; WOPX-TV Melbourne, FL;
WPPX-TV Wilmington, DE; WPXA-TV Rome, GA; WPXD-TV
Ann Arbor, MI; WPXE-TV Kenosha, Wi; WPXG-TV Concord, NH;
WPXH-TV Gadsden, AL; WPXJ-TV Batavia, NY; WPXK-TV
Jellico, TN; WPXM-TV Miami, FL; WPXN-TV New York, NY:
WPXP-TV Lake Worth, FL; WPXQ-TV Block Island, RI;
WPXR-TV Roanoke, VA; WPXV-TV Norfolk, VA; WPXW-TV
Manassas, VA; WPXX-TV Memphis, TN; WQPX-TV Scranton,
PA; WRPX-TV Rocky Mount, NC; WSPX-TV Syracuse, NY;
WTPX-TV Antigo, Wi, WVPX-TV Akron, OH; WWPX-TV
Martinsburg, WV; WXPX-TV Bradenton, FL; WYPX-TV
Amsterdam, NY; WZPX-TV Battle Creek, MI;

R. Brandon Burgess, CEQ

Eleo Hensleigh, CMO

Leslie Chesloff, Executive Vice President, Programming

John Lawson, Executive Vice President

Stephen Appel, President, Sales & Marketing

Marc Zand, Senior Vice President Business Affairs —

Journal Communications Inc.
333 W. State St., Miwaukee WI 53203
(414) 224-2616; Fax:(414) 224-2469
WWW.JC.com

TV Stns: 12TV,

KGUN-TV Tucson, AZ; KIVI-TV Nampa, ID; KMIR-TV Palm
Springs, CA; KMTV-TV Omaha, NE; KNIN-TV Caldweli, ID:
KTNV-TV Las Vegas, NV; KWBA-TV Sierra Vista, AZ; WACY-TV
Appleton, WI; WFTX-TV Cape Coral, FL; WGBA-TV Green Bay,
WI; WSYM-TV Lansing, MI; WTMJ-TV Milwaukee, WI;

Radio Stns: 9 AM. 26 FM.

KCID Catdwell, ID; KLIO Wichita, KS; KFFN Tucson, AZ; KGEM
Boise, [D; KSGF Springfield, MO; KFAQ Tulsa, OK; KXSP
Omaha, NE; WKTI Powell, TN; WTMJ Milwaukee, WI: KTHI
Caldwell, ID; KXBL Henryetta, OK; KEZO-FM Omaha, NE;
KFDI-FM Wichita, KS; KRVB Nampa, ID; KTGV Oracle, AZ;
KRVI Mount Vernon, MO; KICT-FM Wichita, KS; KJOT Boise, ID;
KKCD Omaha, NE; KFXJ Augusta, KS; KSPW Sparta, MO;
KMXZ-FM Tucson, AZ; KFTI-FM Newton, KS; KQXR Payette,
ID; KSRZ Omaha, NE; KTTS-FM Springfield, MO; KVOO-FM
Tulsa, OK; KYQQ Arkansas City, KS; KQTH Tucson, AZ;
KSGF-FM Ash Grove, MO; WLWK-FM Mitwaukee, WI; WWST
Sevierville, TN; KQCH Omaha, NE; WKHT Knoxville, TN; WCYQ
Karns, TN;

Douglas Kiel, President
KEVN Inc.

Box 677, Rapid City SD 57709
(605) 394-7777; Fax:(605) 348-9128
www.blackhillsfox.com
news@blackhilisfox.com

TV Stns: 2TV,
KEVN-TV Rapid City, SD; KIVV-TV Lead, SD;
Robert Slocum, CFO
Bili Reyner, President
Cindy McNeill, Operations Dir
Kathy Silk, General Saies Mgr

KHQ inc.
Box 600, Spokane WA 99210-4102

(509) 448-6000; Fax:(509) 448-3231;

TV Stns: 3TV,

KHQ-TV Spokane, WA; KNDO Yakima, WA; KNDU Richiand,
WA

L'on Lee, President
KM Communications Inc.
3654 Jarvis Ave., Skokie IL 60076
(847) 674-0864, Fax:(847) 674-9188
www.kmcommunications.com
TV Stns: 1 TV.

KWKB lowa City, IA;
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Radio Stns: 1 AM. 7 FM.
KQMG Independence, I1A; KQMG-FM Independence, |1A; KWKM
St. Johns, AZ; WLCN Atlanta, IL; WPNG Pearson, GA; WMKB
Eariville, IL; KHMR Lovetady, TX; KBDK Leakey, TX;

Myoung Hwa Bae, President

Kevin Bae, OperationsOir
Lake Superior Community Broadcasting Corp.
1390 Bagley St., Alpena MI 49707
(989) 356-3434;
TV Stns: 2 TV.
WBKP Calumet, MI; WBUP Ishpeming, MI;

Landmark Communications Inc.
150 W. Brambleton Ave., Norfolk VA 23510
(757) 446-2000; Fax.(757) 446-2179
www.landmarkcommunications.com
Ownership: (Landmark Broadcast Division.)

TV Stns: 2TV

KLAS-TV Las Vegas, NV; WTVF Nashville, TN;
Frank Batten, Chairman
Decker Anstrom, President

Le Sea Broadcasting
Box 12, South Bend IN 46624
(574) 291-8200; Fax:(574) 291-9043
www.lesea.com
leseabroadcasting@lesea.com

TV Stns: 8 TV.

KWHB Tuisa, OK; KETD Castle Rock, CO; KWHE Honolulu, H;
KWHD Hilo, Hi; KWHM Waituku, Hi; WHMB-TV Indianapolis, IN;
WHME-TV South Bend, IN; WHNO New Orleans, LA;

Radio Stns: 3 FM.
WHME South Bend, IN; WHPZ Bremen, IN; WHPD Dowagiac,
MI;

Pefer Sumrall, President

Liberman Broadcasting Inc.
1845 Empire Ave., Burbank CA 91504
(818) 729-5300; Fax.(818) 729-5678
www.lbimedia.com
LBlinfo@lbimedia.com

TV Stns: 4 TV.
KPNZ Ogden, UT; KMPX Decatur, TX; KRCA Riverside, CA:
KZJL Houston, TX;

Radio Stns: 7 AM. 15 FM.
KEYH Houston, TX; KJOZ Conroe, TX; KHJ Los Angeles, CA;
KQUE Houston, TX; KSEV Tomball, TX; KVNR Santa Ana, CA;
KZMP University Park, TX; KBOC Bridgeport, TX; KBUA San
Fernando, CA; KBUE Long Beach, CA; KNOR Krum, TX; KEBN
Garden Grove, CA; KXBJ EI Campo, TX; KJOJ-FM Freeport, TX;
KZMP-FM Pilot Point, TX; KTJM Port Arthur, TX; KWIZ Santa
Ana, CA; KRQB San Jacinto, CA; KNTE Bay City, TX; KZZA
Muenster, TX; KQQK Beaumont, TX; KTCY Azle, TX;

Brett Zane, CEO

Lenard Liberman, President

Liberty Media Corp.
12300 Liberty Blvd., Englewood CO 80112
(720) 875-5400

www.libertymedia.com

TV Stns: 2 TV.

WFRV-TV Green Bay, Wi; WJMN-TV Escanaba, MI;
John Malone, Chairman
Gregory Maffei, CEO

LIN Media
One West Exchange St., Suite 5A, Providence RI 02903
(401) 454-2880; Fax.(401) 454-6990

www.linmedia.com

courtney.guertin@linmedia.com

Ownership: Hicks, Muse, Tate & Furst 47%.

TV Stns: 39TV.
KAII-TV Wailuku, HI; KASA-TV Santa Fe, NM; KBIM-TV Roswell,
NM; KHAW-TV Hilo, HI; KIMT Mason City, 1A; KOIN Portland,
OR; KREZ-TV Durango, CO; KRQE Albuquerque, NM; KSNC
Great Bend, KS; KSNG Garden City, KS; KSNK McCook, NE;
KSNT Topeka, KS; KSNW Wichita, KS; KXAN-TV Austin, TX:
WALA-TV Mobile, AL; WANE-TV Fort Wayne, IN; WAVY-TV
Portsmouth, VA; WCTX New Haven, CT; WDTN Dayton, OH:
WIAT Birmingham, AL; WISH-TV Indianapofis, IN; WIVB-TV
Buffalo, NY; WCWF Suring, WI; WJCL Savannah, GA;
WKBN-TV Youngstown, OH; WLFI-TV Lafayette, IN; WLUK-TV
Green Bay, WI; WNDY-TV Marion, IN; WNLO Buffalo, NY;
WOOD-TV Grand Rapids, MI; WOTV Battle Creek, MI; WPRI-TV
Providence, RI; WTHI-TV Terre Haute, IN; WTNH New Haven
CT, WVBT Virginia Beach, VA, WWHO Chillicothe, OH; WWLP
Springfield, MA; WFNA Gulf Shores, AL; KBVO Llano, TX;

Vincent L. Sadusky, President

Scott M. Blumenthal, EVP, television
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Richard J. Schmaeling, SYP/CFO
Denise M. Parent, SVP, Chief Legal Advisor

Local TVLLC
1717 Dixie Hwy., Suite 650, Ft. Wright KY 41011
(859) 448-2700; Fax:(859) 331-6014
www localtvlic.com
TV Stns: 18 TV.
KAUT-TV Oklahoma City, OK; KDVR Denver, CO; KFCT Fort
Collins, CO; KFOR-TV Okiahema City, OK; KFSM-TV Fort
Smith, AR; KSTU Sait Lake City, UT; KTVI St. Louis, MO; WGHP
High Point, NC; WHNT-TV Huntsvike, AL; WHO-DT Des Moines,
|A; WITI Milwaukee, WL, WJW Clevetand, OH; WNEP-TV
Scranton, PA; WQAD-TV Mdline, IL; WREG-TV Memphis, TN;
WTKR Norfolk, VA; WTVR-TV Richmond, VA; KFCT Fort Collins,
CO;

Bobby Lawrence, CEQ
__Pam Taylor, CFO
Malara Broadcast Group Inc.
9257 Bailey Ln., Fairfax VA 22031
(703) 253-2020;
TV Stns: 2TV.
KOLH Duluth, MN; WPTA Fcit Wayne, IN;

Manship Stations
Box 2906, Baton Rouge LA 70821
(225) 387-2222; Fax:(225) 335-2245
www.2theadvocate.com
TV Stns: 2 TV.
KRGV-TV Weslaco, TX; WBRZ-TV Baton Rouge, LA;
Richard Manship, President
Mark Iil Media Inc.
2312 Sagewood, Casper WY 8260
{307) 235-3962
Ownership: Julie Jaffe, 35%; Jennifer Lechter, 35%; and Mark
R. Nalbone, 30%.
TV Stns: 3TV,
KGWC-TV Casper, WY; KGWL-TV Lander, WY; KGWR-TV
Rock Springs, WY;
Julie Jaffe, President

MAX Media L.L.C.

900 Laskin Rd., Virginia Beach VA 23451

(757) 437-9800; Fax.(757) 437-0034

www maxmediallc.com

Ownership: MBG-GG LLC, 42.0345%; MBG Quad-C Investors |
Inc., 41.4124%; Aardvarks A so LLC, 6.1967%; Colonnade Max
Investors Inc., 4.8671%; Quad-C Max Investors Inc.,4.6799%;
MBG Quad-C Investors Il Inc., 0.6221%; and Quad-C Max
investors Il Inc., 0.1872%.

TV Stns: 6 TV.
KTMF Missoula, MT; KULR-TV Bilings, MT; KWYB Butte, MT;
WNKY Bowling Green, KY; &ME] Arecibo, PR; WPFO
Waterville, ME;
Radio Stns: 12 AM. 25 FM.
KCAB Dardanelle, AR; KGIR Cape Girardeau, MO; KSIM
Sikeston, MO; KMAL Malden, MO; KVOM Morrilton, AR; KWOC
Poplar Biuff, MO; KZIM Cape Girardeau, MO; WCIL Carbondale,
IL; WGAI Elizabeth City, NC; WGH Newport News, VA; WJPF
Herrin, IL; WVSL{AM) Selinsgrove, PA; KCGQ-FM Gordonville,
MO; KCJC Dardanelle, AR; KEZS-FM Cape Girardeau, MO;
KGKS Scott City, MO; KJEZ Poplar Bluff, MO; KKLR-FM Poplar
Biuff, MO; KLSC Malden, MG; KVLD Atkins, AR; KONN-FM
Bennett, CO; KVOM-FM Morrilton, AR; KWKK Russellville, AR;
WVHT Norfolk, VA; WCXL K Devil Hills, NC; WVBW Suffolk,
VA, WGH-FM Newport News, VA, WFYY Bioomsburg, PA;
WVSL-FM Riverside, PA; WCOZ-FM Harrisburg, IL; WQDK
Gatesville, NC; WXLT Christzpher, IL; WWBE Mifflinburg, PA;
WCMS-FM Hatteras, NC;, W\SP-Fit Yorktown, VA, WUEZ
Carterville, IL; WYGL-FM Elizabethville, PA;

John A. Trinder, President

McKinnon Broadcasting Co.
5002 S. Padre !sland Dr., Corpus Christi TX 78411
(361) 986-8300; Fax:(361) 985-8411
Ownership: Michael McKinnon.
TV Stns: 3 TV.
KBMT Beaumont, TX; Kill Carpus Qhrisli, TX; KUSI-TV San
Diego, CA;
Michael McKinnon, President/CEQ

Media General Broadcast Group
111 N. 4th St., Richmond VA 23219
(804) 775-4600; Fax:(804) 775-4601
www.mgbg.com

Ownership: Media General Inc.

TV Stns: 18 TV.

WYCW Asheville, NC; WBTW Florence, SC; WCBD-TV
Charleston, SC; WCMH-TV Columbus, OH; WFLA-TV Tampa,
FL; WHLT Hattiesburg, MS; WJAR Providence, Ri; WJBF
Augusta, GA; WJHL-TV Johnson City, TN; WJTV Jackson, MS;
WKRG-TV Mobile, AL; WNCN Goldsboro, NC; WNCT-TV
Greenville, NC; WRBL Columbus, GA; WSAV-TV Savannah, GA;
WSLS-TV Roancke, VA; WSPA-TV Spartanburg, SC; WVTM-TV
Birmingham, AL,

James Zimmerman, Chairman

Catherine Gugerty, Marketing Director

Paul Gaulke, Marketing Vice President

Daniel Bradley, Vice President

James Conschafter, Vice President

Richard Roberts, Vice President

Tom Conway, Vice President

Mel Wheeler Inc.
3934 Electric Rd., Roanoke VA 24018-4513
(540) 989-4591; Fax:(540) 774-5667
melwheelerinc.com
Ownership: Leonard E. Wheeler, 35%; Steve Wheeler, 34%;
and Ciark Wheeler, 31%.
TV Stns: 2 TV.
KPOB-TV Poplar Bluff, MO; WSIL-TV Harrisburg, IL;
Radio Stns: 2 AM. 4 FM.
WFIR Roanoke, VA; WVBE Roanoke, VA, WVBE-FM
Lynchburg, VA; WSLC-FM Roanoke, VA; WSLQ Roanoke, VA,
WXLK Roanoke, VA;
Leonard Wheeler, President
Gretchen Cummings, Sec/Treasurer

Meredith Broadcasting Group, Meredith Corp.
1716 Locust St., Des Moines.|A 50309-3023
(515) 284-2159; Fax.(515) 284-2514
www.meredith.com
Ownership: Meredith Broadcasting is an operating group of
Meredith Corp., Des Moines, IA.
TV Stns: 11 TV.
KCTV Kansas City, MO; KPDX Vancouver, WA; KPHO-TV
Phoenix, AZ; KPTV Portland, OR; KSMO-TV Kansas City, MO,
KVVU-TV Henderson, NV; WFSB Hartford, CT, WGCL-TV
Atlanta, GA; WHNS Greenville, SC, WNEM-TV Bay City, MI;
WSMV-TV Nashville, TN;
Radio Stns: 1 AM.
WNEM Bridgeport, MI;

Paul Karpowic, President

Douglas Lowe, EVP

Mission Broadcasting Inc.

7650 Chippewa Rd., Suite 305, Brecksville OH 44141
(440) 526-2227; Fax:(330) 336-8454,
dpthatcher@sbcglobal.net

TV Stns: 14 TV.
KSAN-TV San Angelo, TX; KAMC Lubbock, TX; KCIT Amarillo,
TX; KHMT Hardin, MT; KJTL Wichita Falls, TX; KODE-TV Joplin,
MO; KOLR Springfield, MO; KFTA-TV Fort Smith, AR; KRBC-TV
Abilene, TX; WAWV-TV Terre Haute, IN; WFXP Erie, PA; WTVO
Rockford, IL; WUTR Utica, NY; WYQU Scranton, PA;

Dennis Thatcher, COO

David Smith, President

Nancie Smith, Operations Dir

Morgan Murphy Media (Evening Telegram Co)

7025 Raymond Rd., Madison WI 53719

(608) 271-4321; Fax:(608) 271-6111

www.channel3000.com

talkback@wisctv.com

Ownership: Evening Telegram Co. owns 100% of KVEW(TV),
KXLY-AM-FM-TV, KXLY-DT and KAPP(TV). Evening Telegram
Co. owns 84.4% of TelevisionWisconsin Inc., with an additional
15.2% of the stn held by Evening Telegram stockholders.

TVStns: 5TV,
KAPP Yakima, WA; KVEW Kennewick, WA; KXLY-TV Spokane,
WA; WISC-TV Madison, Wi, WKBT La Crosse, Wi

Radio Stns: 4 AM. 4 FM.
KXLX Airway Heights, WA, KXLY Spokane, WA; WGLR
Lancaster, Wi; WPVL Platteville, WI; KEZE Spokane, WA;
KZZU-FM Spokane, WA; WGLR-FM Lancaster, WI; WPVL-FM
Plattevilie, WI;

Brian Lubanski, Gen Mgr

George Nelson, Executive Vice President

Steve Herling, Executive Vice President

Elizabeth Murphy Burns, President

Morris Multimedia Inc.

27 Abercorn St,, Savannah GA 31401
(912) 233-1281; Fax:(912) 238-2059
www.morrismultimedia.com
Ownership: Charles H. Morris.
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TV Stns: 6 TV.
WCB!-TV Columbus, MS; WDEF-TV Chattanooga, TN;
WMGT-TV Macon, GA; WTVQ-DT Lexington, KY; WWAY
Wilmington, NC; WXXV-TV Gulfport, MS;

Charles Morris, President

-US.

Mountain Broa&:gﬁng Corp.
99 Clinton Rd., West Caldwell NJ 7006
(973) 852-0300; Fax:(973) 808-5516,
TV Stns: 1 TV.
WMBC-TV Newton, NJ;
Radio Stns: 3 AM.
WPWA Chester, PA; WBTK Richmond, VA, WWGB Indian Head,
MD;
Sun Young Joo, President
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Multicultural Capital Trust

¢/o 11077 Swansfield Rd., Columbia MD 21044-2724
{202) 350-9658; Fax:(703) 991-7120;

TV Stns: 4 TV.

KCNS San Francisco, CA; WMFP Lawrence, MA; WRLM
Canton, OH; WRAY-TV Wilson, NC;

NBC Owned Television Stations
30 Rockefeller Plaza, New York NY 10112
(212) 664-4444; Fax:(212) 664-5830
www.nbcuni.com
Ownership: Comcast Corp., 51%; General Electric Co., 49%.
TV Stns: 10 TV.
KNBC Los Angeles, CA; KNSD San Diego, CA; KNTV San Jose,
CA; KXTX-TV Dallas, TX; WCAU Philadelphia, PA; WMAQ-TV
Chicago, IL; WNBC New York, NY; WRC-TV Washington, DC;
WTVJ Miami, FL; WVIT New Britain, CT;

Valari Dobson Staab, Chairman

Neuhoff Family L.P.
1501 N. Washington, Danvilie IL 61832
(217) 442-1700,; Fax:(217) 431-1489
neuhoffmedia.com
mhulvey@cooketech.net
Ownership: Neuhoff Corp., North Palm Beach, FL, 100% of
votes.
TV Stns: 1 TV.
KMVT Twin Falls, ID;
Radio Stns: 4 AM. 8 FM.
WDAN Danville, IL; WDZ Decatur, IL; WFMB Springfeld, IL;
WSOY Decatur, IL; WCVS-FM Virden, IL; WCZQ Monticello, IL;
WDNL Danville, IL; WDZQ Decatur, IL; WFMB-FM Springfield,
IL; WRHK Danville, IL; WSOY-FM Decatur, IL; WXAJ Hillsboro,
IL;

Geoff Neuhoff, President

Mike Hulvey, General Manager

Newport Television LLC
460 Nichols Rd., Suite 250, Kansas City MO 64112
(816) 751-0200; Fax:(816) 751-0250
www.new porttv.com
info@newporttv.com
Ownership: Newport Television Holdings LLC, 100%.
TV Stns: 26 TV.
KAAS-TV Salina, KS; KASN Pine Bluff, AR; KOCW Hoisington,
KS:; KLRT-TV Little Rock, AR; KMTR Eugene, OR; KTCW
Roseburg, OR; KMCB Coos Bay, OR; KOKI-TV Tuisa, OK;
KSAS-TV Wichita, KS; KMYT-TV Tulsa, OK; KTVF Fairbanks,
AK; KTVX Salt Lake City, UT, WAWS Jacksonville, FL;
WETM-TV Elmira, NY; WHP-TV Harrisburg, PA; WIVT
Binghamton, NY; WSYR-TV Syracuse, NY; WJTC Pensacola,
FL: WKRC-TV Cincinnati, OH; WLMT Memphis, TN; WJKT
Jackson, TN; WHAM-TV Rochester, NY; WPMI-TV Mobiie, AL;
WPTY-TV Memphis, TN; WWT1 Watertown, NY; WXXA-TV
Albany, NY;

Sandy DiPasquaie, CEQ

Craig Millar, SVP

Jim Martin, Senior VP

News-Press & Gazette Co.
Box 29, St. Joseph MO 64502
(816) 271-8500; Fax:(816) 271-8695,
TV Stns: 7 TV.
KECY-TV El Centro, CA; KESQ-TV Palm Springs, CA; KIFI-TV
|daho Falls, 1D; KICT Grand Junction, CO; KRDO-TV Colorado
Springs, CO; KTVZ Bend, OR; KVIA-TV El Paso, TX;
Radio Stns: 2 AM. 1 FM.
KESQ Indio, CA; KRDO Colorado Springs, CO; KUNA-FM La
Quinta, CA;

John Kueneke, President

Newsweb Cgrp.i -
1645 W. Fullerton Ave., Chicago IL 60614
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Broadcast Television / US TV Group Ownership

(773) 975-0401; Fax:(773) 975-1301
Ownership: Fred Eychaner, 100%.
TV Stns: 1 TV.
KCDO-TV Sterling, CO;
Radio Stns: 5 AM. 4 FM.
WAIT Crystal Lake, IL; WCFJ Chicago Heights, IL; WNDZ
Portage, IN; WSBC Chicago, IL; WCPT Willow Springs, IL;
WCPY Dekalb, iL; WCPT-FM Arlington Heights, IL; WKIF
Kankakee, IL; WCPQ Park Forest, IL;

Fred Eychaner, CEO

Charley Gross, COO

Nexstar Broadcasting Group Inc.

909 Lake Carolyn Pkwy., Suite 1450, Irving TX 75039
(972) 373-8800; Fax:(972) 373-8888

www.nexstar.tv

TV Stns: 37 TV.
KAMR-TV Amarilio, TX; KARD West Monroe, LA; KARK-TV Little
Rock, AR; KBTV-TV Port Arthur, TX; KOZL-TV Springfield, MO;
KNWA-TV Rogers, AR; KFDX-TV Wichita Falls, TX; KGET-TV
Bakersfield, CA; KGPE Fresno, CA; KLBK-TV Lubbock, TX;
KLST San Angelo, TX; KMID Midland, TX; KQTV St. Joseph,
MO; KSNF Joplin, MO; KSVI Billings, MT; KTAB-TV Abilene, TX;
KTAL-TV Texarkana, TX; KTVE El Dorado, AR; KARZ-TV Littie
Rock, AR; WBRE-TV Wilkes-Barre, PA; WCIX Springfield, IL;
WCIA Champaign, IL; WOHN Dothan, AL; WFFF-TV Burlington,
VT; WFFT-TV Fort Wayne, IN; WFXV Utica, NY; WHAG-TV
Hagerstown, MD; WJET-TV Erie, PA; WCWJ Jacksonville, FL;
WLYH-TV Lancaster, PA; WMBD-TV Peoria, IL; WQRF-TV
Rockford, IL; WROC-TV Rochester, NY; WTAJ-TV Altoona, PA;
WTVW Evansville, IN; WTWO Terre Haute, IN; WYNY
Burlington, VT,

Brian Jones, COO

Perry Sook, President

Matt Devine, CFO

Timothy Busch, COO

Northwest Broadcasting Inc.
2111 University Park Dr., Suite 650, Okemos MI 48864
(517) 347-4141; Fax:(517) 3474675
bradybw1@comcast.net
Ownership: LPTV: WBPN-LP Morris, NY; and KCYU-LP
Yakima, WA.
TV Stns: 4 TV.
KAYU-TV Spokane, WA, KFFX-TV Pendleton, OR; KMVU-DT
Medford, OR; WICZ-TV Binghamton, NY;
Leann Brady, CEO

NRJ Holdings LLC
722 S. Denton Tap Road, Suite 130, Coppell TX 75019
(972) 947-3391
Ownership: Ted B. Bartley, 100% votes, 35% of total assets.
TV Stns: 3TV.
KIKU Honolulu, Hi; KSCI Long Beach, CA; WZME Bridgeport,
CT;
Ted B. Bartley, President
Oceania Christian Church
Box 15667, Honolulu HI 96830
(808) 440-1350
info@oceaniachurch.org
TV Stns: 1 TV.
KUPU Waimanalo, HI;
James Gustafson, President

OTA Broadcasting

12011 Lee Jackson Hwy., Suite 301, Fairfax VA 22033

(703) 865-4442

otabroadcasting.com

Ownership: MSDC Management L.P. Group also owns class A
TV stn WEBR-CD Manhattan, NY.

TV Stns: 3TV,

KFFV Seattle, WA; KTLN-TV Novato, CA; KVOS-TV Bellingham,
WA,

Pappas Telecasting Companies

500 S. Chinowth Rd., Visalia CA 93277

(559) 733-7800; Fax:(559) 733-7878

Wwww.pappastv.com

Ownership: Harry J. Pappas.

TV Stns: 14 TV.

KCWK North Las Vegas, NV; KDBC-TV El Paso, TX; KQSL Fort
Bragg, CA; KHGI-TV Kearney, NE; KAZA-TV Avalon, CA; KPTH
Sioux City, IA; KCWI-TV Ames, IA; KSWT Yuma, AZ; KTNC-TV
Concord, CA; KUBE-TV Baytown, TX; KWNB-TV Hayes Center,
NE; WCWG Lexington, NC; WLGA Opelika, AL; KDMI Des
Moines, IA;

Radio Stns: 3 AM.

KTRB San Francisco, CA; KCWK North Las Vegas, NV; KMPH
Modesto, CA;

Bruce Yeager, EVP/CFO
Harry J. Pappas, CEO
Dennis J. Davis, COO

Parker Broadcasting Inc.

5341 Tate Ave., Plano TX 75093

(214) 704-7559,

TV Stns: 2TV.

KFQX Grand Junction, CO; KXJB-TV Valley City, ND;

Pollack Broadcasting Co.

5500 Poplar Ave. #1, Memphis TN 38119

(901) 685-3993; Fax:(901) 685-3995
wpollack@midsouth.rr.com

TV Stns: 2TV,

KIEM-TV Eureka, CA; KLAX-TV Alexandria, LA;

Radio Stns: 4 AM. 3 FM.
KBOA Kennett, MO; KCRV Caruthersville, MO; KMIS
Portageville, MO; KXIQ(AM) Turrell, AR; KBOA-FM Piggott, AR;
KCRV-FM Caruthersville, MO; KTMO New Madrid, MO;

William Pollack, President

Post-Newsweek Stations Inc.

550 W. Lafayette Blvd., Detroit M 48226

(313) 223-2260; Fax:(313) 223-2263

Ownership: Post-Newsweek Stations is a subsidiary of the

publicly traded Washington Post Co.

TV Stns: 5TV,

KPRC-TV Houston, TX; KSAT-TV San Antonio, TX; WJXT

Jacksonville, FL, WKMG-TV Orlando, FL; WPLG Miami, FL;
Alan W. Frank, President

Prime Cities Broadcasting Inc.
Box 4026, 3130 E. Broadway Ave, Bismarck ND 58502-4026
(701) 355-0026; Fax:(701) 250-7244
www.myfoxbis.com, kndx@fox26.tv
TV Stns: 2TV.
KNDX Bismarck, ND; KXND Minot, ND;
John Tupper, CEO
__Gary O'Halloran, General Manager

Quincy Newspapers Inc.
130 S. Fifth St., Quincy IL 62301
(217) 223-5100; Fax:(217) 223-5019
www.gni.biz
TV Stns: 12TV,
KTIV Sioux City, IA; KTTC Rochester, MN; KWWL Waterloo, IA;
WAOW Wausau, WI; WGEM-TV Quincy, IL; WKOW Madison,
Wi, WQOW-DT Eau Claire, WI; WREX-TV Rockford, IL; WSJV
Elkhart, IN; WVVA Bluefieid, WV; WXOW La Crosse, WI; WYOW
Eagle River, Wi,
Radio Stns: 1 AM. 1 FM.
WGEM Quincy, IL; WGEM-FM Quincy, IL;

Thomas Oakley, President

R.H. Drewry Group
Box 708, Lawton OK 73502
(580) 353-0820; Fax:(580) 357-3811
Ownership: R.H. Drewry owns 69% of KSWO-TV. KFDA-TV is a
joint venture owned by Lawton Cablevision (50%), KSWD-TV
(45%), KSWO(AM) (2 1/2%) and KRHD-AM-FM (2 1/2%).
KWAB(TV) and KWES-TV areowned by KSWO Television Inc.
(50%) and Lawton Cablevision Inc. (50%). KXXV(TV) is owned
by Centrex Television L.P. Cable
TV Stns: 5TV,
KFDA-TV Amarillo, TX; KSWO-TV Lawton, OK; KWAB-TV Big
Spring, TX, KWES-TV Odessa, TX; KXXV Waco, TX;

Robert Drewry, President

Larry Patton, VP

Ramar Communications Il Ltd.
Box 3757, Lubbock TX 79452
(806) 745-3434; Fax:(806) 748-1949
www.ramarcom.com, bmoran@ramarcom.com
TV Stns: 4 TV.
KRTN-TV Durango, CO; KUPT Hobbs, NM; KJTV-TV Lubbock,
TX; KTEL-TV Carlsbad, NM;
Radio Stns: 1 AM. 3 FM.
KJTV Lubbock, TX; KLZK New Deal, TX; KSTQ(FM) Brownfield,
TX; KXTQ-FM Lubbock, TX;
Ray Moran, Chairman
Brad Moran, President

Raycom Media Inc.

201 Monroe St., RSA Tower, 20th FI, Montgomery AL 36104
(334) 206-1400; Fax:(334) 206-1555

www.raycommedia.com

Ownership: Raycom Media Inc. Other interests: Raycom Sports,
New York, NY; Charlotte, NC; Ft. Lauderdale, FL; Nashville, TN;
and Chicago, IL.
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TV Stns: 39 TV.
KAIT Jonesboro, AR; KCBD Lubbock, TX; KFVE Honolulu, HI;
KFVS-TV Cape Girardeau, MO; KHBC-TV Hilo, HI; KMNL
Honolulu, HI; KLTV Tyler, TX; KOGG Wailuku, HI; KOLD-TV
Tucson, AZ; KPLC Lake Charles, LA; KSLA Shreveport, LA;
KTRE Lufkin, TX; WAFB Baton Rouge, LA; WAFF Huntsville, AL;
WALB Albany, GA; WAVE Louisville, KY; WBRC Birmingham,
AL; WBTV Charlotte, NC; WCSC-TV Charleston, SC; WDAM-TV
Laurel, MS; WDFX-TV Ozark, AL; WECT Wilmington, NC; WFIE
Evansville, IN; WFLX West Paim Beach, FL; WIS Columbia, SC;
WLBT Jackson, MS; WLOX Biloxi, MS; WMC-TV Memphis, TN;
WOIO Shaker Heights, OH; WPGX Panama City, FL; WSFA
Montgomery, AL; WTNZ Knoxville, TN; WTOC-TV Savannah,
GA; WTOL Toledo, OH; WTVM Columbus, GA; WUAB Lorain
OH; WWBT Richmond, VA: WXIX-TV Newport, KY; WMBF-TV
Myrtle Beach, SC;

Paul McTear, President/CEQ

Red River Broadcast Co. L.L.C.
Box 9115, Fargo ND 58106
(701) 277-1515; Fax:(701) 277-1830
Ownership: Curtis Squire Inc., 100%. Myron Kunin owns 100%
of Curtis Squire Inc.
TV Stns: 7TV,
KBRR Thief River Falls, MN; KDLT-TV Sioux Falls, SD;
KDLV-TV Mitchell, SD; KJRR Jamestown, ND; KNRR Pembina,
ND; KQDS-TV Duluth, MN; KVRR Fargo, ND;
Radio Stns: 1 AM.
KQDS Duluth, MN;
Ro Grignon, President
Kathy Lau, VP

Reiten Television Inc.
Box 1686, Minot ND 58702-1686
(701) 852-2104; Fax:(701) 838-9360
www.kxme.com, dreiten@kxnet.com
TV Stns: 4 TV.
KXMA-TV Dickinson, ND; KXMB-TV Bismarck, ND; KXMC-TV
Minot, ND; KXMD-TV Williston, ND;
David Reiten, Chairman

Roberts Broadcasting Co.
1408 N. Kingshighway Blvd., St. Louis MO 63113
(314) 367-4600; Fax:(314) 367-0174
www.upn46stl.com
TV Stns: 3 TV.
WRBU East St. Louis, IL; WRBJ Magee, MS; WZRB Columbia,
SC;
Michael Roberts, CEO
Steven Roberts, President

Rockfieet Broadcasting Inc.

575 Madison Ave., 10th Fi., New York NY 10022
(212) 605-0401,; Fax:(212) 605-0402,
Ownership: Rockfleet Holdings, 100%.

TV Stns: 2TV.
WJFW-TV Rhinelander, WI; WVII-TV Bangor, ME;
_ R Joseph Fuchs, President

Saga Communications inc.

73 Kercheval Ave., Suite 201, Grosse Pointe Farms M| 48236
(313) 886-7070; Fax:(313) 886-7150

www sagacommunications.com, chapsburg@sagacom.com
Ownership: Edward K. Christian, 56.5% of the voting stock.
Other Interests: lllinois Radio Network, Michigan Radio Network,
Michigan FarmRadio Network.

TV Stns: 3TV.

KAVU-TV Victoria, TX; KOAM-TV Pittsburg, KS; WXVT
Greenville, MS;

Radio Stns: 28 AM. 59 FM.

KGMI Bellingham, WA; KICD Spencer, IA; KBAI Bellingham,
WA; KPUG Bellingham, WA; KRNT Des Moines, IA; KPSZ Des
Moines, IA; WEGI Fort Campbell, KY; WBAE Portland, ME;
WBCO Bucyrus, OH; WKFN Clarksvilie, TN; WFEA Manchester,
NH; WGAN Portland, ME; WHMQ Greenfield, MA; WHCU
Ithaca, NY; WHMP Northampton, MA; WVAE Biddeford, ME;
WINA Charlottesville, VA; WJOI Norfolk, VA; WJYI Milwaukee,
WI, WZBK Keene, NH; WKBK Keene, NM; WKVT Brattleboro,
VT; WHNP East Longmeadow, MA; WTAX Springfield, IL;
WNYY lIthaca, NY; WYSE Canton, NC; WZAN Portland, ME;
WVAX Charlottesville, VA; KAZR Pella, |A; KEGI Jonesboro, AR;
KDXY Lake City, AR; KUQL Ethan, SD; KICD-FM Spencer, [A;
KLLT Spencer, IA; KIOA Des Moines, IA; KISM Bellingham, WA,
KJBX Cash, AR; KLTI-FM Ames, iA; KMIT Mitchell, SD; KSTZ
Des Moines, IA; WAF X Suffolk, VA; WAQY Springfield, MA,
WCNR Keswick, VA; WCLZ North Yarmouth, ME; WTMT
Weaverville, NC, WCVQ Fort Campbell, KY; WEGI-FM Oak
Grove, KY; WDBR Springfield, IL; WJMR-FM Menomonee Falls,
WI; WHAI Greenfield, MA; WLZX Northampton, MA; WYXY(FM)
Danville, IL; Will Cortiand, NY; WSNI Keene, NH; WIXY
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Champaign, IL; WJZX(FM) Brookfield, WI; WNND Pickerington,
OH; WCFF Urbana, IL; WKLH Milwaukee, WI; WKNE Keene,
NH: WKVT-FM Brattleboro, ¥T; WLRW Champaign, IL; WHQG
Milwaukee, WI; WMGX Portland, ME; WNOR Norfolk, VA;
WPOR Portland, ME; WRSI Turners Falls, MA; WQEL Bucyrus,
OH; WMLL Bedford, NH; WQMZ Charlottesville, VA; WQNY
Ithaca, NY; WQQL Springfield, IL; WPVQ Greenfield, MA; WSNY
Columbus, OH; WRSY Marizoro, VT; WVVR Hopkinsville, KY;
WWWV Charlottesville, VA; WINQ Winchester, NH; WWMX
Westerville, OH; WYMG Chatham, IL; WYNZ South Portland,
ME; WYXL Ithaca, NY; WAEZ Sherman, IL; WZID Manchester,
NH; WNNP Richwood, OH; WZZP Hopkinsville, KY; WOXL-FM
Biltmore Forest, NC;

Sam Bush, CFO

Edward Christian, CEO

Marcia Lobaito, VP

Warren Lada, VP Operaiions

SagamoreHill Broadcasting LLC
3825 Inverness Way, Augusta GA 30901
(706) 855-8508;
TV Stns: 6 TV.
WBMM Tuskegee, AL; KGNS-TV Laredo, TX; KGWN-TV
Cheyenne, WY; KSTF Scottsbluff, NE; WLTZ Columbus, GA;
WNCF Montgomery, AL,
Louis Wall, President

SagamoreHill Midwest LLC
3825 Inverness Way, Augusta GA 30907

(706) 855-8506;

TVStns: 2TV

KXLT-TV Rochester, MN; WI'WMB Florence, SC;

Sainte Partners Il L.P.
Box 4159, Modesto CA 95352-4153
(209) 523-0777; Fax:(209) 523-0839
kcso33gm@sainte tv
QCwnership: Naomi Smith, cen ptrr; & other limited ptnrs.
TV Stns 2TV,
KBVU Eureka, CA; KCVU Peradise, CA;

Robert Castro, CEO

Sarkes Tarzian inc.
Box 62, Bloomington IN 47402
(812) 332-7251; Fax:(812) 3514575
Ownership: Tom Tarzian; Gray Television Inc.
TV Stns: 2 TV.
KTVN Reno, NV; WRCB-DT Chattanooga, TN;
Radio Stns: 1 AM. 3FM.
WGCL Bloomington, IN; WAJI Fort Wayne, IN; WLDE Fort
Wayne, IN; WTTS Bloomington, IN;
Tom Tarzian, Chairman
Bob Davis, CFO
Geoff Vargo, Pres, Radio
Tom Tolar, Pres, TV

Schurz Communicatioris inc.
225 W. Colfax Ave., South Bend IM 46626

(574) 287-1001; Fax:(574) 2B7-2287

www.schurz.com, mburdick@schurz.com

Ownership: Franklin D. Schurz Jr., James M. Schurz, Scott C.
Schurz and Mary Schurz, tnistees.

TV Stns: 6 TV
KTUU-TV Anchorage, AK; KSCW-DT Wichita, KS; KYTV
Springfield, MO; WAGT Augusta, GA, WDBJ Roanoke, VA,
WSBT-TV South Bend, IN;
Radio Stns: 4 AM. 8 FM.
KBHB Sturgis, SD; KKLS Rapid City, SD; WASK Lafayette, IN,
WSBT South Bend, IN; KFXS Rapid City, SD; KKMK Rapid City,
SD; KOUT Rapid City, SD; KRCS $turgis, SD; WASK-FM Battle
Ground, IN; WKOA Lafayetts, IN; WXXB Delphi, IN; WNSN
South Bend, IN;

Frankiin Schurz Jr., Chairman

Todd Schurz, President

Marcia Burdick, SVP

Shaw Communications
2055 Flavelle Boulevard, Mississauga ON L5K 128
(800) 268-2943; Fax:(905) 403-2022
www.shawbroadcast.com, supportilshawbroadcast.com
TV Stns: 1 TV.
CFRE-DT Regina, SK;

Karen Baglole, Operations Dir

Sinclair Broadcast Group Inc.

10706 Beaver Dam Rd., Hunt Valley MD 21030
(410) 568-1500; Fax:(410) 568-1523

www sbgi.net

ir@sbgnet.com

Ownership: Smith brothers {major sharehoiders).

TV Stns: 47 TV.
KABB San Antonio, TX; KBS Cape Girardeau, MO; KDNL-TV
St. Louis, MO; KDSM-TV Des Moines, IA; KVCW Las Vegas,
NV; KGAN Cedar Rapids, IA; WUCW Minneapolis, MN; KOCB
Oktahoma City, OK; KOKH-TV Oklahoma City, OK; KMYS
Kerrville, TX; KVMY Las Vegas, NV; WABM Birmingham, AL;
WBFF Baitimore, MD; WCGV-TV Milwaukee, WI; WCHS-TV
Charleston, WV; WPMY Pittsburgh, PA; WDKY-TV Danville, KY;
WEAR-TV Pensacola, FL; WFGX Fort Walton Beach, FL;
WGME-TV Portland, ME; WICD Champaign, IL; WKEF Dayton,
OH; WLFL Raleigh, NC; WLOS Asheville, NC, WMMP
Charleston, SC; WMSN-TV Madison, WI; WNYO-TV Buffalo, NY;
WPGH-TV Pittsburgh, PA; WRDC Durham, NC; WRLH-TV
Richmond, VA; WSMH Flint, MI; WSTR-TV Cincinnati, OH;
WSYT Syracuse, NY; WSYX Coiumbus, OH; WTTA St.
Petersburg, FL; WTTO Homewood, AL; WTVZ-TV Norfolk, VA;
WTWC-TV Tallahassee, FL; WUHF Rochester, NY; WMYV
Greensboro, NC; WUTV Buffalo, NY; WUXP-TV Nashville, TN;
WVAH-TV Charleston, WV; WVTV Milwaukee, WI, WXLV-TV
Winston-Salem, NC; WYZZ-TV Bloomington, IL; WZTV
Nashvitle, TN;

Frederick Smith, VP

David Amy, EVPICFO

David Smith, President/CEQ

Smith Media License Holdings LLC

1215 Cole St., St. Louis MO 63106

(314) 853-7736

Ownership: Smith Media LLC, 100%.

TVStns: 5TV,

KATN Fairbanks, AK; KEYT-TV Santa Barbara, CA; KYUR
Anchorage, AK; KJUD Juneau, AK; WKTV Utica, NY;

South Central Communications Corp.
Box 3848, Evansville IN 47736
(812) 463-7950; Fax:(812) 463-7915
www.southcentralcommunications.net
Ownership: John D. Engelbrecht, 80%, J.P. Engelbrecht, 20%.
TV Stns: 1 TV.
WMAK Knoxville, TN;
Radio Stns: 1 AM. 11 FM.
WEOQA Evansville, IN; WABX Evansvilie, IN; WLYT{FM) Norris,
TN; WEJK Boonville, IN; WIKY-FM Evansville, IN; WIMZ-FM
Knoxville, TN; WLFW Chandler, IN; WJXA Nashville, TN;
WJXB-FM Knoxvitle, TN; WCJK Murfreesboro, TN; WSTO
Owensboro, KY; WQJK Maryville, TN;

John D. Engelbrecht, President

J.P. Engelbrecht, VP

Southern Broadcast Corp. of Sarasota

1477 10th St., Sarasota FL 34236

(941) 923-8840; Fax:(941) 924-3971;

TV Stns: 3TV.

WAAY-TV Huntsville, AL; WTXL-TV Tallahassee, FL; WWSB
Sarasota, FL;

Spanish Broadcasting System Inc.
2601 South Bayshore Dr., PH 2, Coconut Grove FL 33133
(305) 441-6901; Fax:(305) 446-5148
www.spanishbroadcasting.com

Ownership: Raul Alarcon Jr., Jose Grimatt.

TV Stns: 1TV,
WSBS-TV Key West, FL;

Radio Stns: 20 FM.
KXOL-FM Los Angeles, CA; KLAX-FM East Los Angeles, CA,
KRZZ San Francisco, CA; WCMQ-FM Hialeah, FL; WODA
Bayamon, PR; WEGM San German, PR; WRXD Fajardo, PR;
WZET Hormigueros, PR; WIOA San Juan, PR; WIOB Mayaguez,
PR; WIOC Ponce, PR; WLEY-FM Aurora, IL; WMEG Guayama,
PR; WNOD Mayaguez, PR; WPAT-FM Paterson, NJ; WRMA
Fort Lauderdale, FL; WSKQ-FM New York, NY; WXDJ North
Miami Beach, FL; WZMT Ponce, PR; WZNT San Juan, PR;
Jose Grimait, EVP
Raul Alarcon, CEQ

Sunbeam Television Corp.
1401 79th St. Causeway, Miami FL 33141
(305) 751-6692; Fax:(305) 757-2266
www.wsvn.com, 7news@wsvn.com
TV Stns: 3TV.
WHDH Boston, MA;, WLVI Cambridge, MA; WSVN Miami, FL,;
Edmund Ansin, President
Deisy Bermudez, Programming Director

Sunbelt Communications Co.

clo KVBC(TV), 1500 Foremaster Ln., Las Vegas NV 89101
(702) 642-3333; Fax:(702) 657-3423

www kvbc.com

ch3@kvbc.com

Ownership: James E. Rogers.
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TV Stns: 6 TV.
KENV-DT Elko, NV; KJWY Jackson, WY; KRNV-DT Reno, NV;
KTVH-DT Helena, MT; KXTF Twin Falls, ID; KYMA-DT Yuma,
AZ:

Ralph Toddre, President

Surtsey Media LLC

73 Kercheval Ave., Suite 100, Grosse Pointe Farms MI 48236
(313) 884-7878;

TV Stns: 2 TV.

KVCT Victoria, TX; KFJX-DT Pittsburg, KS;

Tanana Valley Television Co.

3650 Braddock St., Suite 2, Fairbanks AK 89701

(907) 452-3697; Fax:(907) 456-3428

Ownership: William St. Pierre, 85%.

TV Stns: 2TV,

KFXF Fairbanks, AK; KNLT(FM) Paimer, AK;

Radio Stns: 3 FM.

KYSC Fairbanks, AK; KDJF Ester, AK; KNLT(FM) Paimer, AK;
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Telemundo Television Stations

2290 W. 8th Ave., Hialeah FL 33010

(305) 884-8200; Fax:(305) 889-7950

www_telemundo.com

Ownership: Comcast Corp., 51%; General Electric Co., 49%.
See also NBC Owned Television Stations (see listing).

TV Stns: 12 TV.
KDEN-TV Longmont, CO; KHRR Tucson, AZ; KNSO Merced,
CA; KSTS San Jose, CA; KTMD Galveston, TX; KVEA Corona,
CA; KWHY-TV Los Angeles, CA; WKAQ-TV San Juan, PR;
WNJU Linden, NJ; WNEU Merrimack, NH; WSCV Fort
Lauderdale, FL; WSNS-TV Chicago, iL;

Manuel Abud, Chairman

Juan Antunez, VP General Counsel

Vincent Sadusky, CFO

The Curators of the Un}versity of Missouri
University of Missouri, 316 University Hall, Columbia MO 65211
(573) 882-2388; Fax:(573) 882-0010
www.umsystem.edu
Ownership: (Business Services Division).
TV Stns: 1 TV,
KOMU-TV Columbia, MO;
Radio Stns: 6 FM.
KBIA Columbia, MO; KCUR-FM Kansas City, MO; KMNR Rolla,
MO; KMST Rolla, MO; KWMU St. Louis, MO; KAUD Mexico,
MO;
Michael Dunn, General Manager

The E. W. Scripps Co.
Box 5380, 312 Walnut St., 28th FI., Cincinnati OH 45202
(513) 977-3000; Fax:(513) 977-3728
WWW.SCripps.com
Ownership: The E.W. Scripps Co.
TV Stns: 10 TV.
KJRH-TV Tulsa, OK; KMCI-TV Lawrence, KS; KNXV-TV
Phoenix, AZ; KSHB-TV Kansas City, MO; WCPO-TV Cincinnati,
OH; WEWS-TV Cleveland, OH; WFTS-TV Tampa, FL;
WMAR-TV Baltimore, MD; WPTV-TV West Palm Beach, FL;
WXYZ-TV Detroit, MI;

Brian G. Lawlor, SVP, Television

The Victory Television Network
Box 22007, Little Rock AR 72221-2007
(501) 223-2525; Fax:(501) 221-3837
www vtntv.com
jim.grant@vintv.com
TV Stns: 3TV,
KVTH-DT Hot Springs, AR; KVTJ-DT Jonesboro, AR; KVTN-DT
Pine Bluff, AR,;
Pastor Happy Caldwell, President
Jim Grant, General Manager

Tri-State Christian Television
Box 1010, Marion IL 62959
(618) 997-9333; Fax:(618) 997-1859
www.ict.tv
Ownership: Nonprofit corporation. LPTV: WDWO-CA Detroit,
MI; and WDYR-CA Dyersburg, TN.
TV Stns: 6 TV.
WAQP Saginaw, MI; WINM Angola, IN; WLX! Greensboro, NC;
WNYB Jamestown, NY; WTCT Marion, IL; WTLJ Muskegon, MI;
Garth Coonce, President
Shane Chaney, CFO

Tribune Broadcasting Co.

435 N, Michigan Ave., Suite 1800, Chicago IL 60611
(312) 222-3333; Fax:(312) 329-0611
www.tribune.com



-
m
-
m
=
@
Q
=
<
@«

Broadcast Television / US TV Group Ownership

Ownership: The Tribune Employee Stock Ownership Plan as
implemented through the Tribune Employee Stock Ownership
Trust, Oak.Brook, IL, 100%.
TV Stns: 24 TV,
KCPQ Tacoma, WA; KDAF Dallas, TX; KIAH Houston, TX;
KPLR-TV St. Louis, MO; KSWB-TV San Diego, CA; KTLA Los
Angeles, CA; KZJO Seattle, WA; KTXL Sacramento, CA;
KRCW-TV Salem, OR; KWGN-TV Denver, CO; WDCW
Washington, DC; WSFL-TV Miami, FL; WGN Chicago, IL;
WGNO New Orleans, LA; WNOL-TV New Orleans, LA;
WPHL-TV Philadelphia, PA; WPIX New York, NY; WPMT York,
PA; WTIC-TV Hartford, CT; WTTK Kokomo, IN; WTTV
Bloomington, IN; WCCT-TV Waterbury, CT; WXIN Indianapolis,
IN; WXMI Grand Rapids, Mi;
Radio Stns: 2 AM.
WGN(AM) Chicago, IL; WGN Chicago, IL;

Ed Wilson, President

Nils Larsen, CEO

Trinity Broadcasting Network
2442 Michelle Dr., Tustin CA 92780
(714) 832-2950; Fax:(714) 730-0657
www.tbn.org, comments@tbn.org
Ownership: Nonprofit corporation.

TV Stns: 25 TV.
KAAH-TV Honolulu, HI; KDOR-TV Bartlesville, OK; KDTX-TV
Dallas, TX; KNAT-TV Albuguerque, NM; KPAZ-TV Phoenix, AZ;
KTAJ-TV St Joseph, MO; KTBN-TV Santa Ana, CA; KTBO-TV
Oklahoma City, OK; KTBW-TV Tacoma, WA; WBUY-TV Holly
Springs, MS; WCLJ-TV Bloomington, IN; WDLI-TV Canton, OH:
WELF-TV Dalton, GA; WGTW-TV Burlington, NJ; WHFT-TV
Miami, FL; WHSG-TV Monroe, GA; WKOI-TV Richmond, IN;
WMCF-TV Montgomery, AL; WMPV-TV Mobile, AL; WPGD-TV
Hendersonville, TN; WSFJ-TV Newark, OH; WTBY-TV
Poughkeepsie, NY; WTJP-TV Gadsden, AL, WWTO-TV La
Salle, IL; KPJR-DT Greeley, CO;

Paul Crouch, President

Ben Miller, VP Engineering

Janice Crouch, VP Programming

Rod Henke, VP Sales

Tucker Broadcasting of Traverse City Inc.
9434 N. Sunset Ridge, Fountain Hills AZ 85268
(480) 836-2181

bentucker13@cox.net

TV Stns: 2TV.

WGTQ Sault Ste. Marie, Ml; WGTU Traverse City, MI;
Tyler Media Broadcasting Corp.

5101 S. Shields Blvd., Oklahoma City OK 73129

(405) 616-5500; Fax.(405) 616-5505

www.kkng.com

TV Stns: 1TV.
KTUZ-TV Shawnee, OK;

Radio Stns: 2AM. 3 FM.
KTLR Oklahoma City, OK; KEBC Del City, OK; KTUZ-FM
Okarche, OK; KJKE Newcastle, OK; KKNG-FM Blanchard, OK;
Robert De Negri, CFO
Skip Stow, Promotions Manager

United Communications Corp.
5800 7th Ave., Kenosha Wi 53140
(262) 657-1000; Fax:(262) 657-6226
www.kenoshanews.com
hbrown@kenoshanews.com
Ownership: Howard J. Brown, Lucy Brown Minn, Sarah Brown
Russ, Amy Brown Tuchler. Note: Group also owns LPTV stn
WNYF-CA Watertown, NY,
TV Stns: 2TV,
KEYC-TV CBS & NEYC FOX Mankato, MN; WWNY-TV
Carthage, NY;

Howard Brown, President

Kenneth Dowdell, Vice President

Ronald Montemutro, Vice President

Univision Communications Inc.

5999 Center Dr., Los Angeles CA 90045
(310) 216-3434; Fax:(310) 556-3568
www_univision.net/corp/en/overview.jsp
Ownership: Broadcasting Media Partners Inc.

TV Stns: 30 TV.

KTFQ-TV Aibuquerque, NM; KFTU-DT Douglas, AZ; KFPH-DT
Flagstaff, AZ, KDTV-DT San Francisco, CA; KFTV-DT Hanford,
CA; KFTR-DT Ontario, CA; KFTH-DT Alvin, TX; KMEX-DT Los
Angeles, CA; KFSF-DT Valiejo, CA; KTFF-DT Porterville, CA;
KUVI-DT Bakersfield, CA; KUVN-DT Garland, TX; KUVS-DT
Modesto, CA; KWEX-DT San Antonio, TX; WFTT-DT Tampa,
FL; WOTF-OT Melbourne, FL; WXFT-DT Aurora, IL; WUVG-OT
Athens, GA; WFUT-DT Newark, NJ; WUTF-DT Mariborough,
MA; WFTY-DT Smithtown, NY; WUVP-DT Vineland, NJ;

WUVC-DT Fayetteville, NC; WLII Caguas, PR; WLTV-DT Miami,
FL; WQHS-DT Cleveland, OH; WSTE-DT Ponce, PR; WSUR-DT
Ponce, PR; WFDC-DT Arlington, VA; WXTV-DT Paterson, NJ;
__Ray Rodriguez, President

Vaughan Media LLC
c/o Vaughan Acquisition LLC, 14429 Bridgeview Land, Port
Charlotte FL 33953
(217) 521-3702; Fax:(941) 764-6867
Ownership: Thomas J. Vaughan, 100%.
TV Stns: 3 TV.
KTKA-TV Topeka, KS; WTGS Hardeeville, SC; WYTV
Youngstown, OH;
Thomas J. Vaughan, Manager

VCY America Inc.
3434 W. Kilbourn Ave., Milwaukee W1 53208
(414) 935-3000; Fax.(414) 935-3015
www.vcyamerica.org, vcy@vcyamerica.org
Ownership: VCY America, Inc.
TV Stns: 1 TV.
WVCY-TV Milwaukee, WI;
Radio Stns: 1 AM. 18 FM.
WVCY Oshkosh, WI; KCVS Salina, KS; KVCX Gregory, SD;
KVCY Fort Scott, KS; WVCN Baraga, MI; WEGZ Washburn, WI;
WJIC Zanesville, OH; WVCF Eau Claire, W!; WVCX Tomah, WI;
WVCY-FM Mitwaukee, WI; WVCM Iron Mountain, MI; WVFL
Fond Du Lac, WI; KVCF Freeman, SD; WVRN Wittenberg, WI;
KVFL Pierre, SD; KVCS Spring Valley, MN; KVCH Huron, SD;
WQRN Cook, MN; WVCS Owen, WI:

Vic Eliason, VP/Gen Mgr
__Jim Schneider, Programming Director

Waterman Broadcasting Corp.
Box 7578, Fort Myers FL 33911-7578
(239) 939-2020; Fax:(239) 939-7903
www.water.net,www.nbc-2.com
Ownership: Bernard Waterman, Edith Waterman.
TV Stns: 2 TV.
WBBH-TV Fort Myers, FL; WVIR-TV Charlottesville, VA;
Bernard Waterman, President
Steve Pontius, EVP
Joe Emest, VP

Weigel Broadcasting Co.
26 N. Halsted St., Chicago iL 60661
(312) 705-2600; Fax:(312) 705-2656
WWW.WCiU.COm
Ownership: Howard Shapiro Remainder Trust, 51% equity;
Norman Shapiro Rem Children's Trust, 10% equity.
TV Stns: 3 TV.
WCIU-TV Chicago, IL; WDJT-TV Milwaukee, Wi, WMLW-TV
Racine, WI;
Norman H. Shapiro, President

West Virginia Media Holdings LLC

Box 11848, Charleston WV 25339-1848

(304) 720-6527; Fax:(304) 345-7280

www.wvmh.com

TV Stns: 4TV.

WBOY-TV Clarksburg, WV; WOWK-TV Huntington, WV;

WTRF-TV Wheeling, WV; WVNS-TV Lewisburg, WV:
Marty Becker, Chairman
Bray Cary, CEO

White Knight Broadcasting of Longview Inc
4300 Richmond Road, Tyler TX 75703
(903) 581-5656; Fax:(903) 561-1648
www.myklpn.com, info@klpn.com
TV Stns: 1TV,
KFXK-TV Longview, TX;

Drew Balch, Operations Dir

White Knight Hoidings Inc.
9257 Bailey Ln., Fairfax VA 22031-1903

(703) 253-2027;

TV Stns: 2 TV.
KSHV-TV Shreveport, LA; WVLA-TV Baton Rouge, LA;
Anthony Mafara Ill, President

Wilderness Communications LLC

3501 Northwest Evangeline Thruway, Carencro LA 70520
(337) 896-1600; Fax.(337) 896-2695;

TV Stns: 2 TV.

KBCA Alexandria, LA; KLWB New tberia, LA,

Radio Stns: 1 AM.

WROD Daytona Beach, FL;

Withers Broadcasting Co.
Box 1508, Mount Vernon IL 62864
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(618) 242-3500; Fax:(618) 242-4444

Ownership: W. Russell Withers Jr., 100%.

TV Stns: 3 TV.

WDHS iron Mountain, Mi; WDTV Weston, WV; WVFX

Clarksburg, WV;

Radio Stns: 13 AM. 20 FM.

KAPE Cape Girardeau, MO; KOKX Keokuk, IA; KRHW Sikeston,

MO; KJXX Jackson, MO; WAYE Birmingham, AL; WEBQ

Harrisburg, IL; WFRX West Frankfort, IL; WILY Centralia, IL;

WMIX Mount Vernon, IL; WMOK Metropolis, IL; WQUL

Woodruff, SC; WROY Carmi, IL; WSDR Sterling, IL; KBXB

Sikeston, MO; KGMO Cape Girardeau, MO; KOKX-FM Keokuk,

IA; KRNQ Keokuk, IA; WDDD-FM Johnston City, IL; WEBQ-FM

Eldorado, IL; WGKY Wickliffe, KY; WKIB Anna, IL; WMIX-FM

Mount Vernon, IL; WREZ Metropolis, IL; WRUL Carmi, IL; WRXX

Centralia, IL; WSSQ Sterling, IL; WTAO-FM Herrin, IL; WYNG

Mount Carmel, IL; WVZA Murphysboro, IL; WZZL Reidland, KY:

WZZT Morrison, IL; WISH-FM Galatia, IL; WCEZ Carthage, IL;
W. Russell Withers, President

Woods Communications Corp.

One WCOV Ave., Montgomery AL 36111

(334) 288-7020; Fax:(334) 288-5414

WWW.WCOV.COm

TV Stns: 2 TV.

KLCW-TV Woilfforth, TX; WCOV-TV Montgomery, AL;
David Woods, CEQ

Wooster Repubiican Printing Co.
212 E. Liberty St., Wooster OH 44691
(330) 264-3511; Fax:(330) 263-5013
www.dixcom.com
Ownership: (dba Dix Communications).
TV Stns: 1 TV.
KFBB-TV Great Falls, MT;
Radio Stns: 3 AM. 6 FM.
WFRB Frostburg, MD; WKVX Wooster, OH; WTBO Cumberland,
MD; WFRB-FM Frostburg, MD; WKGO Cumberland, MD; ‘WNDD
Silver Springs, FL; WNDT Alachua, FL; WOGK Ocala, FL;
WQKT Wooster, OH;
Dale Gerber, CFO
G. Charles Dix, VP
Robert Dix, TV Division Chairman

Word E Bn;adc_asti@ Network Inc.
Box 19229, Louisville KY 40259
(502) 964-3304; Fax:(502) 966-9692
www.wbna21.com
TV Stns: 1 TV.
WBNA Louisville, KY;
Radio Stns: 3 AM.
WYRM Norfolk, VA; WYMM Jacksonville, FL; WVHI Evansville,
IN;

Bob Rogers, President

Greg Holt, Operations Dir

VTIyomedia Corp.
1856 Skyview Dr., Casper WY 82601
(307) 577-5923; Fax:(307) 234-4005;

TV Stns: 4 TV.
KFNB Casper, WY; KFNE Riverton, WY; KFNR Rawlins, WY;
KLWY Cheyenne, WY;

Marvin Gussman, Chairman

Young Broadcasting Inc.

599 Lexington Ave., 47th FI., New York NY 10022

(212) 754-7070; Fax:(212) 758-1229
www_youngbroadcasting.com

Ownership: Vincent J. Young, Gabelli Asset Management-inc.,
New South Capital Management Inc.

TV Stns: 14 TV,
KCLO-TV Rapid City, SD; KDLO-TV Fiorence, SD; KELO-TV
Sioux Falls, SD; KLFY-TV Lafayette, LA; KPLO-TV Reliance,
8D; KRON-TV San Francisco, CA; KWQC-TV Davenport, IA;
WATE-TV Knoxville, TN; WBAY-TV Green Bay, WI; WCDC-TV
Adams, MA; WKRN-TV Nashville, TN; WLNS-TV Lansing, MI;
WRIC-TV Petersburg, VA, WTEN Albany, NY;

Vincent Young, Chairman

Deborah McDermott, CEO/COO
__James Morgan, CFO

2GS Communications
2000 North 14th Street, Suite 400, Arlington VA 22201
(703) 528-5656; Fax:(703) 526-0878
WWW.Zgsgroup.com
info@zgsgroup.com
TV Stns: 1 TV.
WWSI Atlantic City, NJ;
Julissa Marenco, President




Television listings include TV stations in the United States, its territories and Canada. All collected data for these listings
include information current to fall 2012. To use the television key, see boldface numbers and corresponding explanations.

(1) WOF-TV (2) Digital Channel: 53 Virtual Channel: 17 hrs: 24 2,200
kw vis , 20 kw aur, ant 500t/300g. TL: N36 49 21 W108 47 32 (CP: Ant
750t/550g) (3) On air date: Apr 13, 1952. (4) Box 100, Dothan, AL
36301. Phone: (909) 555-1000 FAX: (909) 999-9999. Web Site
www.wot.tv. (5) Licensee: WOF Broadcasting Co. (6) Group Owner:
Acme Stations (acq 7-20-69; $2 miltion. (7) Population served: 230,000
(8) Natl. Network: CBS. (9) Natl. Rep: Jones, Tri-State. Washington
Atty: Goltz & Stick. {10) News staff: 3; 10 hrs wkly.

(11) Key Personnel:
Jud Jones. . ... ...

Pres & Gen Mgr
Chief Engineer
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(1) Station call letters as assigned by the Federal Communications
Commission (FCC) or Canadian Radio-television and
Telecommunications Commission (CRTC)

(2) Virtual channel and digital channels, hours of operation, power,
antenna, location and construction permit. WOF-TV operates with 2,200
kilowatts (effective radiated power) visual and 20 kilowatts aural. Its
antenna is 500 feet above average terrain and 300 feet above ground.
N36 49 21 W108 47 32 refers to the geographical coordinates (latitude
and longitude) of the transmitter location, WOF-TV holds a construction
permit for an antenna height change to 750 feet above average terrain,
550 feet above ground.

(3) Date station first went on the air (regardless of subsequent
ownership changes)

(4) Address and zip code, telephone and fax number, web site and
e-mail address.

(5) Licensee name.

(6) Ownership and date of acquisition (if not original owner). If a station
has been sold, any available sale information is listed following the
acquisition date. WOF-TV is owned by Acme Stations.

(7) Population served refers to the station's potential market.

(8) Network programming. WOF-TV's national network is CBS.

(9) Representatives and Washington attorney. Sales representatives
are listed with the national rep first, then regional.

(10) Number of staff providing local news and number of local news
aired weekly.

(11) Key personnel.

An asterisk (*) preceding station call letters indicates noncommercial
stations



DMA Cross Reference List

Bloomington, IL
Bozeman, MT
Brownsville, TX

a5l The following cities are in hyphenated markets, but are not the first city given in such a market; i.e., Troy in

% Albany-Schenectady-Troy, NY. They are listed alphabetically.

o

i Ada, OK See Sherman-Ada

o Akron, OH See Cleveland-Akron (Canton)
Altoona, PA See Johnstown-Altoona
Ames, |IA See Des Moines-Ames
Anderson, SC See Greenville-Spartanburg-Asheville-Anderson
Anniston, AL See Birmingham (Anniston, Tuscaloosa)
Appleton, WI See Green Bay-Appleton
Asheville, NC See Greenville-Spartanburg-Asheville-Anderson
Auburn, ME See Portland-Auburn
Austin, MN See Rochester-Mason City-Austin
Battle Creek, Ml See Grand Rapids-Kalamazoo-Battle Creek
Bay City, Ml See Flint-Saginaw-Bay City
Beckley, WV See Bluefield-Beckley-Oak Hill
Bismarck, ND See Minot-Bismarck-Dickinson

See Peoria-Bloomington
See Butte-Bozeman
See Harlingen-Weslaco-Brownsville-McAllen

Bryan, TX See Waco-Temple-Bryan
Cadillac, M} See Traverse City-Cadillac
Canton, OH See Cleveland-Akron (Canton)

Cape Girardeau, MO
Daytona Beach, FL

See Paducah-Cape Girardeau-Harrisburg-Mount Vernon
See Orlando-Daytona Beach-Melbourne

Decatur, AL See Huntsville-Decatur-Florence

Decatur, IL See Champaign & Springfield-Decatur

Dickinson, ND See Minot-Bismarck-Dickinson

Dubuque, |IA See Cedar Rapids-Waterioo-lowa City & Dubuque
Durham, NC See Raleigh-Durham

Eau Claire, WI See La Crosse-Eau Claire

El Centro, CA See Yuma-El Centro

El Dorado, AR See Monroe-El Dorado

Elkhart, IN See South Bend-Elkhart

Fayetteville, AR
Fayetteville, NC

See Ft. Smith-Fayetteville-Springdale-Rogers
See Raleigh-Durham (Fayetteville)

Florence, AL See Huntsville-Decatur-Florence

Florence, SC See Myrtle Beach-Florence

Ft. Lauderdale, FL See Miami-Ft. Lauderdale

Ft. Pierce, FL See West Palm 