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At first glance, snowflake k-
Storer stations also resemble each
other in certain respects, but each

has its own distinctive local identity.
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FIRST STATIONS OF VIRGINIA
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To give you that immediate, convenient light,
RONSON does a complete job. Behind every light
is RONSON’s thorough attention to engineering,
styling and distribution. You never miss with a
RONSON ... for RONSON puts in the palm of your
hand the sure-fire results you're always looking for.

Ever have the Richmond market in the palm of your
hand? The Havens & Martin, inc., Stations can do
that for you. Years of pioneering and know-how
deliver results in this rich market. WMBG, WCOD
and WTVR offer you loyal listeners. Fine
entertainment and public service round out a
complete job. Join the other advertisers who have
made the First Stations of Virginia their first choice.

WMBG ~» WCOD ~ WTVR'

Havens & Martin Inc. Stations are the only
complete broadcasting institution in Richmond.
Pioneer NBC outlets for Virginia’s first market.
WTVR represented nationally by Blair TV, Inc.
WMBG represented nationally by The Bolling Co.



THE INTERMOUNTAIN NETWORK

where your prospects

LIVE — LISTEN and BUY!

THE INTERMOUNTAIN NETWORK
where CHEVROLET Dealers
LIVE — LISTEN and SELL!

119 Chevrolet Dealers in Zone 36 . . . Nevada, Utah, Idaho,
Montana and Wyoming . . . Grouped together to buy —

16 NEWSCASTS WEEKLY

on 29 Intermountain Network Stations
(The most listened to stations in this area)

Chevrolet Dealers know that in today’s competitive market you have to reach the
buyer in every city and in the smallest hamlet to keep Chevrolet NUMBER ONE.

T0 DO THAT

CHEVROLET DEALERS BUY IMN!

The Early Edition — The Noon News — The Late Evening Edition . . . all featuring Jim Peterson

T0 SELL CHEVROLETS

SELL THE 7 STATE |NTEhRMOUNTAIN EMPIRE
_ o wit

3 '. Mr. BIG in the Intermountain West

gt INTERMOUNTAIN NETWORK

Mr. BIG in merchandising! Mr. Big in audience! Mr. BIG in
concentrated home-town coverage where people live, listen and buy!

Represented nationally by Avery-Knodel, Inc.

. LYNN L. MEYER, President 146 South Main Street, Salt Lake City, Utah

Pubushed ever% Monday, with Yearbook Numbers (53rd and 54th issues) guhlished in January and July by Bnoms'rma Wucu'mxs Irc, 1735
DeSales St N ashington 6, D. C. Entered as second class matter March 14, 1933, at Post Office at Washington, D, C., under act of March 3. 1879.



bo much Boltr..

11 of the first 15

TOP TELEVISION SHOWS IN
DALLAS ARE ON KRLD-TV

PULSE OCT.. 1953

Straight across the board, KRLD-TV's dominating lead-
ership in North Texas is demonstrated over and over
again.

Program dominance, Maximum Power, Wider terri-
torial coverage, a consistently better and more
dependable picture insures the largest possible viewer
audience.

The prospects for successful and profitable advertising
effort COULDN'T BE MUCH BETTER...on KRLD-TV.
Channel 4 sells more ... simple as that.

John W. Runyen
Cheoirman of the Board

Clyde W. Rembert
President

THE BRANHAM COMPANY, EXCLUSIVE REPRESENTATIVE

100,000 WATTS VIDEO
$§0,000 WATTS AUDIO
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SUCCESSOR to William B. Ryan as presi-
dent of Broadcast Advertising Bureau may
be selected this week. Best guess is that
active operating head will be Kevin Sweeney,
present vice president. It’s understood Mr.
Sweeney, who draws $30,000, has notified
BAB board he will leave 90 days after ap-
pointment of new president. Selection com-
mittee, headed by Robert D. Swezey,
WDSU-AM-TV New Orleans, is expected
to urge Sweeney to remain, possibly as ex-
ecutive vice president or president. Mr.
Ryan has not announced plans.
* Kk *

WHILE OUTLOOK on compromise of
NCAA football telecast problem looks bleak
indeed at this writing, longer range view is
that agreement may evolve from regional
structure, whereby dozen or more areas, on
conference basis, will telecast games under
regional sponsorship.
* K Kk

WESTINGHOUSE Radio Stations Inc., out
of NARTB fold for some eight years, expect-
ed to rejoin after Jan. 1 when Chris Witting
assumes WRS presidency. Stations will mean
$12-14,000 additional revenue for NARTB.

* * *

WHICH WAY will FCC go if Daily Worker
(Communist) protests refusal of networks to
grant it time to answer Sen. McCarthy’s
recent blast? Educated answer: FCC would
hold hands-down that Sec. 315 of Communi-
cations Act {equal time provision for politi-
cal candidates) does not apply and that net-
works are perfectly competent to handle pro-
gramming matters.

* * *x

GAINING MOMENTUM is plan of uhf ad-
vocates to convince networks they should
provide competitive service in two or three
markets on uhf as means of speeding devel-
opment and of encouraging manufacturers
to produce high quality all-band receivers.

* Kk *

EMERGENCE of color tv from talk to prac-
tical stage seen in report that AT&T has
ordered 40 color monitors from RCA, just
about enough to supply cities with stations
that have signed up to receive equipment to
broadcast network colorcasts as soon as it is
available. Pressure also is on to get as many
installations as possible completed before
Jan. 1, when it is hoped dozen or more NBC-
TV outlets will broadcast Tournament of
Roses Parade in ¢olor. No confirmation of
any of this from AT&T, RCA or NBC, how-
ever, as all are mum on subject pending
FCC approval of compatible color system
which will be used.

* ok Kk

STATION representatives and stations, both
radio and television, tremendously busy past
few weeks handling availabilities for two
car companies. Lincoln-Mercury, through
Kenyon & Eckhardt, N. Y., is placing week-
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long campaigns in mid-December in about
600 markets while Ford Motor Co., through
J. Walter Thompson, N. Y., is starting Jan-
uary campaign in almost every market in
country.

* Kk K

FCC’S MULTIPLE ownership ruling, an-
nounced fortnight ago, does not relegate uhf
consideration to limbo of unknown future,
Guess is that Commission before end of
year will consider proposals to expedite de-
velopment of uhf through licensing of per-
haps two stations above existing five-station
ownership limit. When FCC enacted new
limitation rules, it was with understanding
that uhf factor would again receive consid-
eration at earliest practicable time.

* h K

IT'S STILL early to predict what unpredict-
able Big Ed Johnson (D-Colo.) will do about
his Senate seat. Statement last week that he
may retire from politics or baseball (see
story, page 60) was no surprise to many of
his intimates who feel Sen. Johnson will
give up his nonsalaried presidency of West-
ern League club in preference to Senate post.
Reason: pressures will be applied to keep
him in Senate because of close GOP-Demo-
cratic lineup.

* * *

ALTHOUGH FCC has no direct jurisdic-
tion over such developments as film-on-tape,
its intense interest is reflected in assignment
of two of its top engineers to witness RCA
demonstration at Princeton laboratories last
Tuesday (story page 31). FCC feels devel-
opment not only would revolutionize film
production, but also could mean economic
salvation of small tv stations not inter-con-
nected for network service.

* kK

SECOND Hoover Commission on Executive
Branch Reorganization has not touched FCC
in current investigations and research into
government integration. Possibly year will
elapse before commission considers FCC
Chairman’s powers. First Hoover unit rec-
ommended Chairman’s powers be increased
substantially but Congress defeated proposal.
Possible integration of FCC functions with
another agency isn't being considered and
it's doubtful whether it will be authorized,
sources say.

* k *

LOOK for negotiations between NARTB’s
Public Events Committee and American
Bar Assn. locking toward easing of ABA's
Canon 35, which establishes rule of profes-
sion that radio, tv and cameras should not
be admitted to court hearings.

* kK

RICHARD BUCKLEY, just resigned as
president of John Blair & Co., radio station
representatives, N. Y. [BeT, Nov. 30], re-
portedly is considering forming his own sta-
tion representative organization,
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Steinman Station

e

WLEV-TV is the one medium reaching all of Pennsylvania’s rich

Lehigh Valley—a consistently prosperous industrial and farm
area. Two years of experimental television testing have established
the WLEV-TV signal —assured the coverage to reach the homes,
serve the people, sell advertisers’ products profitably, economically.
Take advantage of the steady profit potential offered you by this
large, rich market—$1,097,387,000 spent annually in retail sales.
Buy WLEV-TV.

Represented by

MEEKER TV, Incorporated

New York Chicago Los Angeles San Francisco
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was doing his hite

At the job of spying on S.A.C..*

When this report of grave im-

port . .
To the Kremlin’s masters cam

back—
7%

“Recovered from craze, changed my ways,

No longer earning your pay. ..

Las el - s+1le b
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Forgot Revolution. Through with con-
fusion.

Now Listen to KOWH most the day!*

” =| Averace|

\\l. -,

& | HOOPER |
KOWH|

35.6%)

TerT—y -

EVERY GOOD TIME-BUYER
KNOWS KOWH HAS THE:

® Largest total gudience of
any Omaha station, 8 A.M,
10 6 P.M. Monday thru Sat-
urday! (Hooper,Oect1.,1951,
thru October, 1953.)

® Largest share of audience,
of any independent station

in America! (Oet., 1953.)

Genercl Manager, !odd Storz; Represanted Notionolly By The BOLLING €O.
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at deadline

WEAVER NBC PRES.; R. W. SARNOFF EXEC. VP

ELECTION of Sylvester L. (Pat) Weaver Jr.
as president of NBC and Robert W. Sarnoff as
executive vice president anncunced Friday by
Brig. Gen. David Sarnoff, RCA-NBC board
chairman and also NBC president since resig-
nation of Frank White [BeT, July 27].

Mr. Weaver is vice chairman of NBC board
and since mid-September has been in charge
of tv network programs, after serving as vice
president in charge of both radio and televi-
sion networks and supervising development of
NBC'’s color tv plans. Mr. Sarnoff, son of Gen.
Sarnoff, is head of NBC Film Div. and, also
since September, has served additionally as ex-
ecutive assistant to Mr. Weaver.

There was speculation that Carl Stanton,
now director of Film Div., will take over as
head of that unit, succeeding Mr. Sarnoff. Most
NBC key officials will report to Mr. Sarnoff in
his new role, and Mr. Sarnoff will report to Mr.
Weaver, who is responsible to Gen. Sarnoff.
With Mr. Weaver's election as president, title
of vice chairman of NBC board is being
dropped, though President Weaver will continue
as board member.

Continues Active Interest

Gen. Sarnoff, whose announcement followed
regular board meeting, said as board chairman
he would continue to take active interest in
NBC; that Mr. Weaver “has a happy combina-
tion of the attitudes, talents and experience”
needed for presidency and “will have my full
support in his efforts to keep our network first
in programming, first in audience, first in sales,
and first in public service.” Election of Robert
Sarnoff at Mr. Weaver’s suggestion, he said,
will relieve President Weaver of burden of ad-
ministrative details.

In closed circuit talk to NBC affiliates Gen.
Sarnoff said that with elections of Messrs.
Weaver, 44, and Sarnoff, 35, “our organization
is complete” and “we are all set for many years
to come.”

Mr. Weaver told affiliates that "Bob and I make
a good team . . . respect each other ... have a
genuine desire to advance NBC's interests because
we are convinced that's the best way we can ad-
vance the interests of our audience, our sponsgrs
and our affiliates. And we have the same funda-
mental concept of our job ... and we intend to
make it possible for any advertiser who can af-
ford any national advertising medium at all to
afford our facilities too.”

New president paid tribute to Gen. Sarnoff and
RCA-NBC and said "‘we look forward eagerly to
the new tools that our scientists will give us to
increase the é&ffectiveness of our broadcasting
service to the public. And when I speak of our
broadcasting service,’” he said, "I most certainly
refer to radio as well as to television. I firmly
believe in the value and permanency of radio.
NBC is the pioneer in radio and led the way in
developing this medium. We are determined to
meet the challenge of changing conditions and to
take advantage of every opportunity to create
new services and to increase business for sound
broadcasting.'

He assured affillates that 'we will do nothing
that is not in your interest as holders of the
NBC franchise in your community. I promise
you today that Bob and I will do everything in
our power to make NBC the greatest social force
and the greatest selling force in the nation.”

Gen. Sarnoff said that though his own service
as NBC’s acting president had made “extremely
heavy demands on my time and energies” it
had been “an experience I have thoroughly en-
joyed” and had “given me the better understand-
ing of the needs and problems of NBC that
can only come from intimate daily association
with its operations.” Discussing selection of

BROADCASTING ® TELECASTING
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Mr, W.eaver Mr. Sarnoff

Mr. Weaver, he sajd NBC had “many fine exec-
utives” from which to choose, and continued:

*'All these months that I have been acting as
president, as well 2s chairman of NBC, have con-
firmed my belief that basic to the broadcasting
business is the quality and character of its pro-
gram structure—‘the play's the thing.' Before
and above all else, we have a responsibility to
build not only the best individual programs, but
a complete schedule of good programs that will
satisfy the varied needs and interests of the vast
public we serve. Only in this way can a network
continue to hold its great audience. Moreover, this
is the surest way to serve the public interest, the
interest of our stockholders and the interest
of advertisers. . . . .

""Another major responsibility is to continue to
devise economically practical patterns that will
enable an ever greater number of advertisers—
large and small—to broadcast their messages ef-
fectively to the audience we have won,

*'So, concluded that the Pre;ldent of NBC
should have an awareness of high purpose, a
sincere regard for public service, a proven capa-
city for showmanship, a thorough understanding
of the advertisers' needs and problems. and an
appreciation of the economic facts of life in the
broadcasting industry, . . ."

Mr. Weaver joined NBC in 1949 as head of

television, after 23 vyears in advertising and
broadcasting including service as advertising
manager of American Tobacco Co. and radio-tv
vice president of Young & Rubicam. He be-
came vice president in charge of NBC radio-tv
networks in summer 1952 and was elected
vice chairman of board and assigned to plan-

9-Hour News Program

AS OUTGROWTH of photo-engravers
strike that had shut down New York
Daily newspapers since Nov.27 (see story
page 74), WOR-TV launched newspaper-
style news program lasting nine hours
last Saturday. Called Newspaper on 9,
program was scheduled on Saturday
from 7 am.-4 p.m. and Sunday, 8 a.m.-
5 p.m., with plans for extension if strike
continued. Station normally begins oper-
ations on Saturday at 4 p.m. and Sunday
at 5 p.m. Format of program is built
around complete newspaper, with all
types of news and features and new
“edition” every hour. Station spokesman
said late Friday that several advertisers,
including Macy’s Dept. Store, were con--
sidering sponsorship of nine-hour seg-
ment. In another development stemming
from strike, WABC New York an-
nounced Friday that in addition to 2
hours and 50 minutes of newscasts daily,
station will broadcast highlights from
New York Herald Tribune columns and
comics each night from 8:30-9 p.m.

® BUSINESS BRIEFLY

SPOT RADIO FOR STANDARD e Standard
Brands, on behalf of Royal pudding and Blue
Bonnet margarine, planning 26-week spot an-
nouncement radio campaign to start Jan. 4 in
approximately 50 markets. Ted Bates Inc.,
N. Y, is agency.

ABC CARNATION SHOW e Carnation Co.
(evaporated milk and Friskies dog ‘food) spon-
soring When A Girl Marries on ABC Radio,
Mon.-Fri., 10:45-11 a.m., for 52 weeks starting
Jan. 4. Agency: Erwin, Wasey & Co., S. F.

YULE DRIVE FOR PAPER-MATE ® Paper-
mate pens, through Foote, Cone & Belding,
N. Y, placing Christmas spot announcement
campaign in number of markets.

ning and supervision of color developments last
December.

Mr. Sarnoff joined NBC in 1948 in sales de-
partment after three years in Navy and three
with Cowles Publications. After serving in
numerous capacities, including tv production
manager, tv program sales manager, and direc-
tor of unit production for tv, he was elected a
vice president in June 1951 and year later was
put in charge of Film Div.

RCA Declares Dividends

RCA FRIDAY declared extra dividend of 20
cents per share and quarterly dividend of 25
cents per share on common stock, both payable
Jan. 25 to holders of record Jan. 5, Brig. Gen.
David Sarnoff, board chairman, announced.
New policy, he said, will entail quarterly dec:
laration of common stock dividends in May,
August, November and February, provided fu-
ture earnings justify them. Common stock
dividends since 1951 have been on semi-annual
basis. Board also on Friday declared dividend
of 87% cents a share on RCA first preferred
stock for first quarter of 1954, payable April
1 to holders of record March 15. During 1953,
RCA’s common stock dividends amounted to
$20,312,000; preferred dividends to $3,152,952.

Five Take MBS Shows

ACQUISITION of sponsorship for five radio
programs over Mutual was announced Friday
by Adolph N. Hult, vice president in charge of
sales. New sponsors are: Niagara Mfg. & Dis-
tributing Co., through Olian & Bronner Adv.,
Chicago, for Gabriel Heatter (Tues., 7:30-7:45
p.m. EST), starting Jan. 5; Credit Union Na-
tional Assn., Madison, through J. Walter
Thompson Co., N. Y., for People Helping Each
Other (Sun, 4:55-5 p.m. EST), starting Jan. 3;
Gillette Safety Razor Co., Boston, through
Maxon Adv., N. Y, for Blue-Grey football
game from Montgomery, Ala., on Dec. 26,
starting at 2:45 p.m. EST; Miller Brewing Co.,
Milwaukee, through Mathisson & Assoc., Mil-
waukee, for professional football championship
game on Dec. 27 at time and site still undeter-
mined, and Mutual Benefit Health & Accident
Assn. of Omaha, through Bozell & Jacobs, Chi-
cago, for annual Mutual of Omaha Calling
program on Christmas Day, 2-3 p.m. EST.

December 7, 1953 ® Page 9
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at deadline

KTAC Asks Leniency
From FCC; Other Actions

KTAC Tacoma, Wash., petitioned FCC Fri-
day to set aside order to show cause why li-
cense should not be revoked for failure to file
annual ownership report. Citing past record
of “meticulous” compliance, KTAC submitted
report, regretted delay caunsed in part by ill-
ness and death of minority stockholder. FCC
set hearing Jan. 18 on KTAC order, plus simi-
lar order for WLOI La Porte, Ind.

Protest Multiple Ownership Rules

FIRST formal protest to FCC's new wmultiple
ownershiP rules filed by St. Louis Telecast Inc,,
Commission reported Friday. Petition of St.
Louis ch. 11 applicant seeks deletion of “footnote
10" of new rules which would allow CBS' KMOX
St. Louis to continue in ch. 11 hearing under
“grandfather clause" despite fact CBS already
has interest in full limit of five tv stations (early
story page 62). X

St. Louis Telecast, which also seeks continuance
of ch. 11 case now set Dec, 31, charged contest-
ants are prejudiced by ability of CBS to remain
in hearing and make choice among several pend-
ing bids In which it has interest. Others seek-
ing ch. 11 there include St. Louis Amusement Co.
and 220 Tv Inc.

Duluth Grant Recommended

GRANT of vhf ch. 3 to KDAL Duluth recommend-
ed in initial decision issued Friday by FCC Hear-
ing Examiner Herbert Sharfman following with-
drawal of competitive bid by WEBC there (early
story page 60).

Third Applicant for Indianapolis Ch. 13
THIRD applicant for vhif c¢h. 13 at Indianapolis,

Mid-West Corp., petitioned FCC Friday in
rotest of Crosley madcastinf Cow. switch
TOom ch. Earlier, IBC and

vhf ch. 8 13.
WIRE flled joint protest (story page 60).
WEKDN Ch. 17 Bid Unopposed

BID of WKDN Camden, N, J., for uhf ch. 17
becomes unopposed as Patrick Joseph Stanton,
operator WIMJ Philadel;;hia, etitioned FPCC Fri-
da{ to dismiss his ch. 17 application. He would
get $2,200 from WKDN to cover expenses.

WBAM Files for Selma

NEW tv bid for vhf ch. 8 at Selma, Ala., filed
at FCC Fridax by Deep South Broadcasting Co.,
operator WBAM Montgomery.

WRS, WGN Endorse Short Form

PROPOSED simplification of FCC's annual owner-
ship and financial report forms for broadcast sta-
tions were endorsed Friday in comments filed
with Commission by Westinghouse Radio Stations
Inc. and WGN Chicago.

Dothan Channel Switch Asked

SWITCH of vhf ch. 5 from Dothan, Ala., to Talla-
hassee, Fla., asked of FCC Friday in petition by
John H. Phipf:s. o;lajeratmg WTAL there. No one
seeks channel at Dothan, he said, citing Talla-
hassee has only two commerclal channels, uhf
chs. 24 and 51, plus educational vhf ch. 11. Earlier,
KIT-TV Yakima, Wash., surrendering permit for
uhf ch. 23, petitioned for addition of vhf ch. 2
there (story page €60

RCA Holds Color Clinics
For Station Engineers

COLOR television clinics for 150 station en-
gineers will attend two-day clinic opening to-
day (Mon.) at RCA Victor plant, Camden,
N. I., under A. R. Hopkins, manager of RCA
Broadcast Marketing Div. Clinic to be re-
peated next Monday-Tuesday.

RCA engineers and executives associated with
color development will conduct sessions. Studio,
transmitting, test equipment will be demon-
strated to familiarize engineers with color
operation. Invited guests represent stations
that have ordered RCA color equipment. First
color clinic, held Oct. 28-29, was attended by
consulting engineers.

BROADCASTING ® TELECASTING

UPCOMING

Dec. 7: )daho Broadcasters Assn., Turf
Club, Twin Falls.

Dec. 7-8: ABC executives meet with of-
ficers of o&o stotions, New York.

Dec. 9-10: NARTB Tv Code Review
Board, NARTB Hdgtrs., Washington.

Dec. 11: NBC-TV Affiliates’ Executive
Committee meets with network offi-
cials, New York.

De¢. 11: Maryland-D. C. Broadcasters
Assn., Sheraton Park Hotel, Washing-
ton.

For other Upcomings see page 137.

Third Vhf Channel
Available for Milwaukee

THIRD commercial vhf channel made:- avail-
able for Milwaukee area as FCC Friday final-
ized rule-making to add ch. 6 to Whitefish
Bay, Wis., just north of city. WMIL-TV Mil-
waukee late Friday surrendered permit for
uhf ch. 31, filed for ch. 6. Hearst Corp.’s WISN
there, which petitioned for ch. 6 allocation
[B®T, Oct. 5], to file for ch. 6 today (Mon.).

To effect Whitefish Bay ch. 6, FCC changed
¢h. § at Marquette, Mich., to ch. 6 and changed
ch. 6 at Green Bay, Wis,, to ch. 5. Revisions
become effective 30 days after publication in
Federal Register. On air at Milwaukee are
vhf ch. 4 WTIMIJ-TV, uhf ch. 19 WOKY-TV
and uhf ch. 25 WCAN-TV., Vhf ch. 10 is
reserved for education. Four bids are in con-
test for vhf ch. 12 (story page S8).

Doherty Cites Cost Studies
At Tennessee State Meeting

PAYROLLS provide major challenge in effect-
ing economies at small stations, Richard P.
Doherty, NARTB labor vice president, told
Tenn. Assn. of Broadcasters Friday at Nash-
ville. In conducting wage-hour clinic he pointed
out payrolls consume over 60% of total cost
of small stations. Most other operating costs
are relatively fixed, he explained, stressing im-
portance of management efficiency. He re-
viewed NARTB findings on station operating
expenses.

Jack Weldon, WAIR Winston-Salem, N. C,,
moderated panel on sale of news. Participants
included Ed Ball, AP, and Cliff Marshall and
Tom Kettison of UP. J. Frank Jarman, WDNC
Durham, N, C.,, spoke on audience promotion
and public relations. Bert Ferguson, WDIA
Memphis, moderated panel on remote control.
Participants included Frank Corbett, WGAP
Maryville, and J. E. Walker, WDOD Chatta-
nooga. Ken Sparnon, BMI, discussed music
program. Mrs. Drue Smith, WAPO Chattanooga,
discussed ways of making women’s programs
click.

Earl Winger, WDOD Chattanooga, was elect-
ed association president. Other officers include
John Hart, WBIR Knoxville, vice president,
and Mrs. Smith, secretary-treasurer. Board
members: Parry Sheftall, WIZM Clarksville;
Robert McKay, WKRM Columbus; Arthur
Wilkerson, WLIL Lenoir.

. Harold E

PEOPLE

RICHARD G. YATES, assistant director of
sales of Republic Pictures Corp., appointed
executive assistant to president and vice presi-
dent in charge of sales of Hollywood Television
Service, tv film distribution company. Mr. Yates
will headquarter in New York.

JACK SHEFRIN, radio-tv director of John
Kaye Adv. Agency, Kansas City, to WRNY
Rochester, N. Y., as general manager,

WALTER E. BLODGETT, advertising office
manager, Standard Oil Co. of Ind., retires Dec.
30 after 47 years with company and 25 years
in advertising. He is well-known to radio-tv
time salesmen and played important part in
buying of “millions of dollars worth of adver-
tising,” according to Wesley 1. Nunn, Standard
advertising manager.

WILLIAM A. WOQOD, former director of public
affairs, CBS-TV Washington, named manager
educational WQED (TV) Pittsburgh.

LOIS JACOBY, editor, CBS, and before that
with Kenyon & Eckhardt, to J. W. Thompson
Co., N. Y, as editor and writer on Eastman
Kodak film series.

STEVE BEARD, formerly of Dallas office "of
Blair-Tv, has joined New York sales staff of
tv representative firm. Replacing him in Dal-
las is FRANK CARTER, previously associated
with KWFT-AM-TV Wichita Falls, Tex.

Groups Named to Probe

Freedom of News Access

SUBCOMMITTEES to investigate various
areas of “public events” in relation to access
granted or denied radio-tv in covering them
were named by Edgar Kobak of WTWA
Thomson, Ga., chairman of NARTB Public
Events Committee, in course of New York com-
mittee meeting Friday. Committee also recom-
mended its name be changed to Committee on
Freedom of Information. ’
Assignments to subcommittees (mostly of one
man each) were: radio-tv access to legislative
proceedings, P. A, Sugg, WKY-TV OQklahoma
City; to ‘;udicia] proceedings, Paul Raibourn,
KTLA (TV) Los An&eles: admission beyond fire
and police lines, etc.,, Merrill Lindsay, WSOY
Decatur, Ill.; review of current bant on access
to public events, Victor A. Sholis, WHAS-TV
Louisville, and E. R. Vadeboncoeur, WSYR Syra-
cuse; to prepare demonstration to show radio-tv
do not interfere with orderly conduct of busi-
ness, Joseph Close, WKNE Keene, N. H.; on equal
treatment with other media in matter of news
releases from official organizations, Victor C.
Diehm, WAZL Hazleton, Pa. Committeemen at
meeting included Messrs. Kobak, Sugg, Rai-
bourn, Lindsay, Vadeboncoeur, Sholis, Close
and Diehm. Absent: Richard A. Moore, KTTV
(TV) Hollywood; John F. Patt. WGAR Cleveland;
Hugh B. Terry, KLZ-TV Denver. NARTB offi-
cials attending session included Board Chairman
and General Counsel Justin Miller; President
Fellows; Secretary-Treasurer C. E.
Arney Jr.; Administrative Vice President Robert
K. Richards, Government Relations Vice Presi-

dent Ralph W. Hardy, and Thad H. Brown, vice

president and counsel to tv board.

Truman RTES Speaker

EX-PRESIDENT Harry S. Truman will be
guest speaker-at January luncheon meeting of
Radio & Television Executives Society, to be
held Monday, Jan. 11, at New York’s Hotel
Roosevelt. Date was set to accommodate Mr.
Truman, who will be in New York for -appéar-
ance on Omnibus Jan. 10.

Renew Periods After Winc.heII

ABC Friday night announced remewal by P.
Loritlard Co. of Taylor Grant News on ABC
Radio, Sunday, 9:15-9:30 p.m. EST, and by
Brown & Williamson Tobacco Co. of Orchid
Award on ABC-TV, Sunday, 9:15-9:30 p.m.
EST. Announcements came after earlier re-
ports of sponsor sentiment against periods fol-
lowing Walter Winchell simulcast, 9-9:15 p.m.
EST, on same networks.
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HUNTINGTON, WEST VIRGIMIA
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FOR THE ADVERTISER
WANTING
CLASS “A" TIME

“MUSIC

FROM THE

STARS"

7:05-7:30pm

MONDAY
thru
FRIDAY

e

A DISC JOCKEY SHOW
FEATURING THE MUSIC
OF A DIFFERENT
RECORDING ARTIST
EACH NIGHT. . . .

.

CONLAN
RATING
14.1

Represented by
. THE KATZ AGENCY

5,000 WATTS DAY
1,000 WATTS NIGHT
230 KC

WaiZ

N AFFILIATE
LT
Represanted By THE KATZ AGENCY

TELEVIS
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$25,000,000 has been set aside for
construction of new insurance buildings in
Jacksonville for 1953 and 1954. Here are four
of the seven new modern offices which

are either completed or under construction.

THIS IS

B ACKSONVILLE

.WMBR s Jacksonville’s FLORIDA...

. Insurance center of
most-listened-to

the southeast!

radio station
... and WMBR-TV is

Florida’s most powerful WMBR

television station! AM-FM-TV

Represented by CBS Radio

Source: Lalest Pulse Reports
and Television Spot Sales
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In Houston, the South’s FIRST market, KPRC continues conélusively FIRST. For
28 years, KPRC has shown top results because of leadership in popular live local
programs...top local news coverage.. .audience rating. .. cost per thousand...

coverage ... network affiliation.

Behind these facts stand a sound organization of top personnel, hustling

audience promotion and merchandising, plus public acceptance and prestige built
up throughout the years.
FIRST by FIRST, and all combined, KPRC is the best buy in the Gulf Coast area.

Call Edward Petry & Co., or write us direct for availabilities.

FIRST

F , R s r in Circulation

FIRST in news

F , R S r in Ratings

FIRST in Local Talent

F l R S r in Live Shows

F , R S r in Merchandising and Prometion
F , R S r in Public Service

’ I R S r in Physical Equipment




In Houston, KPRC gets the news first.

Six full-time radio newsmen cover the great Houston
and Gulf Coast area for KPRC’s 17 daily newscasts,
sportscaste, and weathercasts.

Each KPRC news specialist covers his own beat, !
writes, edits, and broadcasts. You won’t find a “rip-and- Seataned news aditor
Pat Floherty head
tear-man” on KPRC’s news staff. Announcers announce K;l:::'l Euu'nzn;ang'n:w:
. . - staff. valeran NBC
only. Each newscaster works full time in the station’s correspondent, Pat holds
the Headliner's Citatian
news department. for his distinguished
radio _reporting 4_:' the
National and regional news rolls in over not two, 1947 Texas City disaster.
not three, but five AP wires! Weather forecasts are piped
in through a direct line to the U.S. Weather Bureaun.
KPRC’s alert news staff competes with all news gather-
ing agencies in Houston, including the station’s own
associate, The Houston Post!
In Houston no other radio station offers this compre-

hensive news coverage.

HOUSTON

NBC and TQN on the Gulf Coast
JACK HARRIS, Vice President and General Manager
Nationally Represented by EDWARD PETRY & CO.




it's here .. .. NOW!

TV in CHARLESTON, W. VA.

with WKNA'TV

selling
the rich
multi-million
dollar
Charleston
market! ® EHARLESTON

The television gateway is now
open to tap this rich, well-populated industrial market that
spends over $620,000,000 annually. And your product or service
gets tremendous consumer acceptance because of double
network programming, and the fact that WKNA-TY is
Charleston's own television station!

affiliated with ABC and DUMONT Television Networks

the personality station

Joe L. Smith, Jr., Incorporated
Represented nationally by WEED TELEVISION
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IN REVIEW

PAROLE FILE 732

Network: CBS Radio (presented Nov. 27,
9-10 p.m. EST)

Narrator: Eric Sevareid

Format: Hour-long study of a parolee from
Colorado State Penitentiary, centering
on his prison activities during the last
week of his sentence and following him
as he faces readjustment to an outside
world that has seen 22 years of change.

Supervisor: Stuart Novins, director of
public affairs, CBS Radio

Producer: Al Morgan

Staff; CBS Radio Feature Project reperier
Don Kellerman; Sheldon Petersen of
KLZ Denver, CBS Radio affiliate

WITH Parole File 732, CBS Radio added lus-
ter to its reputation in the documentary field,
continuing a high level of performance that has
distinguished its previous Feature Project pro-
ductions which so far have examined such sig-

-nificant subjects as civil defense, teenager prob-

lems, medical charlatans, and Iron Curtain
country refugees.

It was largely the method of presentation in
Parole File 732, as in other productions, that
accounted for its effectiveness, both as a docu-
mentary record and as a dramatic episode.
Wisely, the producers felt there was drama
enough in the story of a man who discovers
freedom after serving 22 years behind prison
bars without having to introduce contrived
embellishments that have marred similar pro-
ductions. The accent was always on sobriety
and simplicity of presentation. There were no
dramatic flourishes; if anything, a quality of
under-emphasis sharpened the inherent drama-
tic elements.

There was painstaking attention to detail,
pointing up staples of everyday living to which
a parolee is a stranger. How do people cross
on traffic lights? How do they order meals in
a restaurant? Where did all these bright neon
lights come from? Wonder how these new
gear-shifts on cars work?

As program narrator, Peabody Award win-
ner Eric Sevareid provided an illuminating
commentary that was ever consistent with the
program's keynote of simplicity, factual pre-
sentation and good taste.

% ® *

VOICE OF FIRESTONE

NBC and NBC-TV simulcast 8:30-9 p.m.
(Nov. 30 anniversary program continued
9-3:30 on tv only.)

Sponsor: Firestone Tire & Rubber Co.

Agency: Sweeney & James Co., Cleveland

Producer: Charles Polacheck

Directors: Edwin Dunham {radio), Mr,
Polacheck (tv)

Musical Director: Howard Barlow

Writer: A, J, McGuinness

Announcer: Hugh James

Stars Nov. 30: Rise Stevens, Eleanor Ste-
ber, Jerome Hines, Brian Sullivan, Them-
as L. Thomas, Robert Rounseville

AMONG the institutions of broadcasting none
is hardier than the Voice of Firestone which,
as of last Monday, had been around 25 years.

Except for changes in performers, occasioned
by the attrition of time, this venerable series
today is not noticeably different from the open-
ing broadcast in 1928. An orchestra and sing-
ers are on hand to present music from opera,
operetta and lighter sources. As a concession
to television {(the show became a simulcast in
1949) dancers now get into the act, but not to
the exclusion of the audio portion of the
program.

The selections on the Nov. 30 show included
“Home on the Range” and the sextette from
“Lucia,” a fair example of the general musical
gamut of the series.

If there is a formula that explains the lon-
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gevity of this series, it must be the practice
of conservatism. The show resides in middle
ground, aiming neither at the intellectual nor
the boob, and hence commands a large and
faithful audience. It is a formula that prac-

tically guarantees a 50th anniversary.
e * %

TURNER CALLING

Network: ABC Radio

Qrigination: Chicago

Time: Mon.-Thurs., 9:15-9:3¢0 p.m. CST
(Nov. 30 premiere)

Commentator: Ulmer Turner

Producer-Director: Hal Taylor

Announcer: Jay Arlun

Writer: Ulmer Turner

TURNER CALLING is a moderately success-
ful attempt to combine *“hard” news develop-
ments with taped pickups of commentaries from
foreign world capitals as gleaned by newscaster
Ulmer Turner at his suburban Chicago short-
wave “listening post” for use on ABC radio.

Mr. Turner’s program, unusual in concept,
opens with *“actual Congo jungle drums and
bells” and a staccato of voices: “This is Mos-
cow calling; This is London calling,” and finally
“This is Turner Calling.” Explaining that the
program comprises the latest news and voices
of governmenti officials from other countries,
“friends and foes,” Mr. Turner, on the show
under scrutiny, delved into “hard” news: About
22 Americans who refused repatriation from
Korea, former Michigan Gov. Sigler’s air crash
into WBCK-TV Battle Creek’s tv tower (see
separate story this issue), the wreck of an Erie
express train, Agriculture Secretary Ezra Ben-
son’s views on fixed farm prices, and Indo-
China developments.

Mr. Turner then invited listeners, coast to
coast, to hear their “political enemies right at
work.” He played tapes from Radio Moscow
on collective farms and from Radio France,
noting that many listeners have never heard
foreign radio propaganda. More news capsules
touched on the Greenlease case, Korean atroci-
ties and USSR propaganda program.

The principal flaw in the Turner show as now
composed is that it leans too heavily on the
ordinary reporting of news which can be heard
almost anywhere on radio, at the expense of
the international eavesdropping which could
make it unique. More time for that and less
for commonplace news reading would improve

the program.
Ed * *

BOOKS

PRACTICAL TELEVISION ENGINEERING
(Second Edition) by Scott Helt. Rinehart &
Co., 232 Madision Ave., New York 16. 744
pp. $7.50. ’

MR. HELT, with the Research Division of Allen

B. DuMont Laboratories and also instructor in

tv at Columbia U., gives a detailed engineering

treatment of television explaining all the com-
ponents of transmitters and receivers, how they
work, and how they are combined in the com-
plete television system. Transmitting and
broadeasting problems are emphasized. The
book ranges from fundamentals to the most
intricate complexities of tv.

* * *

MINNIE PEARL’'S DIARY, by Minnie Pearl
(Ophelia Colley Canncon). Greenberg, Pub-
lisher, 201 E. 57th St., New York 22. 77 pp.
$1.

THE popular comedienne of NBC's WSM Nash-
ville's Grand Ole Opry employs the same rural
humor as she does on the Opry to describe four
months of the doings among her friends, rela-
tives and beaux at Grinders Switch (two wagon
greasin’s from Atlanta). With photographs.

BROADCASTING ® TELECASTING
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IS THE WATION'S

37th MARKET
IN
FOOD SALES

GET YOUR
SHARE OF THIS
$158,176,000.

BUSINESS

...and get it

BEST thru. ..
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OPEN MIKE

Fear and Favor

EDITOR:
I am a veteran in broadcasting. I've been an
active member of radio, and now tv, since 1935.
In the years that I have been in the business,
I've been proud to be part of it . . .Then over-
night' a handful of men make me ashamed of
my chosen profession. A handful of high-priced,
highly rated executives allow a Joe McCarthy
to scare them into giving him time . . . What
have the networks, or the folks ‘running the
networks, to fear from an FCC investigation
. . Where is our free radio and tv, free
from political pressures, when we allow a Mc-
Carthy or anyone else to come along and throw
the fear of God into us? . . .
Cy Newman
Cy Newman Advertising
Port Washington, N. Y.

EDITOR:

As the political writer for the Modesto Junior
College weekly newspaper, the Collegian, 1
would like to have your permission to reprint,
in full, your editorial entitled “The Great Hitch.
Hike" appearing on page 114 of your Nov, 23
edition of B®T. Appropriate credit will be given
and I shall see that your office receives a copy
of the paper in which the reprint appears.

I, like you, was appalled at the gall of the.

junior Senator from Wisconsin who somehow
got the sometimes wise broadcasters to allow
him “equal” air-time. How ridiculous.

Mickey Hart

Modesto, Calif.

EDITOR:

Isn't this pretty silly after giving Truman
his half-hour? What’s sauce for the goose, etc.
You ought to know better.

J. F. Koons
Midland Adv. Agency
Cincinnati

Opinion on Opinions

EDITOR:

Recently I read a remark by somebody who
inferred that trade journals had no business
editorializing on matters concerning the in-
dustry.

I disagree.

Since 1940 I have been a steady reader of
your book and from time to time made good
use of its many features and articles. But
the one thing that has always stood out is your
forthright opinions as expressed editorially.
While T have not always agreed with your
viewpoints (you can’t be right all the time)
nevertheless it seems to me that too much
praise has been given your journal for other
departments and not enough for your points
of view.

Whether a reader agrees with you or not
on an issue, I think he has to admit you don’t
“pussy foot” around the important issues. This
is good for the radio-television industry.

Keep it up.

Robert M. Reuschle,
National Sales Mgr.
WHUM-TV Reading, Pa.

EDITOR'S NOTE: Mr. Reuschle was manager of
cCann-Erickson’s radio-tv timebuying depart-
ment before joining WHUM-TV.]

News Summary
EDITOR:

‘The article by Jim Reed, “What’s Right and
Wrong with Radio News” [B®T, Nov. 30] is one
of the finest contributions to good thinking on
this subject I have ever seen.

Please accept my thanks for two things, first
for publishing the piece, and second for so
printing it, backed by advertising matter, that

I can clip it and paste it up for reference to
young newsmen in radio and tv.

But, also let me take strong issue with one
point in the piece, the recommendation that
newscasters should voice the commercials. That
is bad. . .. :

John Kirkwood
Denver, Colo.

Merchandising
EDITOR:

There is so much discussion these days about
merchandising support offered by radio stations
that it's refreshing to get a factual summary
which calls the shots as they are. By that I
mean tells what stations offer. So I am glad to
see BeT publish its merchandising supplement
[Nov. 30]. It's a valuable reference work for
anyone in the industry—for agencies and sta-
tions alike.

Frank Woodruff
Promotion and Research Dir.
Free & Peters, New York

EDITOR:

Foul! . . . We wuz robbed!

I realize, of course, that it's not your fault
that we are not included in the merchandising
edition that you put out this week. For that
matter, I'm sure it’s probably not K & E’s fault,
but ours for scmehow or other either overlook-
ing or mislaying the questicnnaire (although I
don’t remember one),

Howsomever, the odd part of the whole thing
is that as far as I know we're the only station
in the entire state that actually has a full-time
merchandising department whose work is ex-
clusively devoted to making route calls, pre-
paring jumbo cards, trade letters, ad infinitum.
We have two people who do nothing but work
full-time with distributors and dealers, sales-
men and suppliers, and who are not only
equipped to perform all the regular facets of
this work but also available to make personal
features before. wholesale groups and the like.

Believe me, I'm sorry as the devil that we
weren’t included in that supplemental book of
yours—which I have no doubt like all things
from B®T articles will find its way to a perma-
nent place on a timebuyer’s desk—but if you
could find any way possible to squeeze this let-
ter somewhere in any of your future issues,
you'd be helping us a great deal.

Leon P. Gorman Jr., Gen. Mgr.
WABI-AM-TV Bangor, Me.

Agree and Disagree
EDITOR:

. . . In 20 years you have done a real job.
At times one would agree with you and at
times he would not, but the significant fact is
that at all times you had the interests of the
industry at heart.

I still agree and disagree with you as I read
your magazine each week— and I never cease
to thank you for challenging my thinking.

Don Petty

McClean, Salisbury, Petty &
McClean

Los Angeles

To Whom The Spoils?

EDITOR:

I have followed the color television con-
troversy through your fine magazine since your
Sept. 1, 1940 issue, when you reported on page
92 th