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Only research can tell the 
whole story of the Green Bay 
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400,000 TV Homes in medium 
size cities and large farms. 
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most efficiently served by 
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railroad man, 

grocer, 
builder, 
librarian, 
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mayor, 
nurse, 
police, 

doctor, 
lawyer, 
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No matter what your business, it involves moving 
information. Voice. Video. Or data. And nobody knows 
more about moving information than the people who 
run the largest information network in the world. 

The Bell System. 
That's why we keep a man on our payroll who 

specializes in your business. The Bell System Commu- 
nications Consultant. He knows how to help your com- 
pany plug into the world's largest information network. 

Call him in soon. Let him show you how! AT&T 
rr.r..ir.rr 
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Near Lancaster. The Cloister, Ephrata. Pa., stands as a monument to 

strict, moral religious experiment. Conrad Beissel, German Seventh 

Day Baplist,founded this brotherhood of recluses 
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were severe, with board benches for beds, woocks 
Shown are two of the original 18th century buildings. 
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Just as this devout sect contributed to the 
religious heritage of Pennsylvania, pioneering 
WGAL -TV has also drawn attention to its 

state. WGAL -TV was the first television station 
to be founded in a great, multi -city region. 
Channel 8 was also first to bring full -color to its 
area. Today, with a high- ranking 36% color 
penetration advertisers can depend upon 

WGAL -TV for consistent and rewarding results. 

Channel 8 Lancaster, Pa. 
'Based on Feb. March 1968 Nielsen estimates for both metro area 
and ADI; subject to inherent limitations of sampling techniques 
end other qualifications issued by Nielsen, available upon request. 

Representative: The MEEKER Company, Inc. 
New York Chicago Los Angeles San Francisco 

Clair McCollough, Pres. 
WGAL -TV Lancaster- Harrisburg -York -Lebanon, Pa. WTEV Providence, R.I, /New Bedford -Fall River, Mass. KOAT- TVAlbuquerque, N.M. KVOA -TV Tucson, Ariz. 
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Change in wind 

insiders for months thought they 
knew who successor to Commissioner 
Lee Loevinger at FCC would be. 
(Richard Schmidt, of Denver, general 
counsel of United States Information 
Agency). But picture suddenly has 
changed, with new quest under way 
for Democrat to be named to seven - 
year term beginning July 1. Judge 
Loevinger could sit until his successor 
is confirmed by Senate, but he wants 
out June 30 at latest. 

Hottest prospect now is understood 
to be John Criswell, in ,nid -30's, treas- 
urer of Democratic National Com- 
mittee and in charge of upcoming 
Chicago convention (BROADCASTING. 
June 3). Mr. Criswell, former Texas 
and Oklahoma newspaperman, was 
news secretary to lames Howard Ed- 
mondson, former Oklahoma governor 
(1958 -63) and U.S. senator (1963- 
64), and reportedly has strong en- 
dorsement of Senator A. S. (Mike) 
Monroney and House Majority Leader 
Carl Albert. both Oklahoma Demo- 
crats. Also there's now speculation 
there may he not one but two new 
FCC appointments, other being to re- 
place Republican Janes Wadsworth, 
who has been rechecked by FBI. pos- 
sible ambassadorial assignment. 

Concentrated force 

Never before in this country have 
there been more newsmen in one place 
and within few miles of such big un- 
expected story when it broke. That's 
consensus of broadcast officials in Los 
Angeles reflecting back on coverage 
of Kennedy shooting. Best unofficial 
estimates are that there were some 
2.000 people directly involved in 
broadcast coverage of that tragic event 
in Los Angeles alone. Much of the 
muscle of nation's news- gathering 
forces were right on spot when shoot- 
ing broke out. To them were added 
such others as publicity men, disk 
jockeys and pages pressed into service 
as news reporters and writers for 
emergency period. 

MM expansion 

Reports are circulating that group - 
owner Metromedia is in process of 
creating major new division, as yet 
untitled but believed to involve enter- 
tainment field, and that there'll be 
realignment of two of its radio station 
managerships as result. Word is that 

CLOSED CIRCUIT* 
Harvey Glascock, vice president and 
general manager of WNEW New York, 
will head new division and will be suc- 
ceeded by David Croninger, currently 
vice president and general manager of 
wIP Philadelphia. WNEW program di- 
rector Dick Carr, who held similar 
post at WIP until early this year, re- 
portedly is in line for return to Phil- 
adelphia in Mr. Croninger's current 
role. 

Stepping up 

Word Friday at NBC was that Reu- 
ven Frank is ticketed to become pres- 
ident of NBC News, succeeding Wil- 
liam R. McAndrew who died May 30 
(BROADCASTING, June 3). Mr. Frank, 
as executive vice president, has been 
acting head of division since Mr. Mc- 
Andrew's death. 

Locked up 

Make -or -break stage of negotiations 
to settle long -drawn suit to determine 
fair rates for TV stations' use of AS- 
CAP music may be at hand. Key 
negotiators for American Society of 
Composers, Authors and Publishers 
and for All- Industry TV Stations Mu- 
sic License Committee, who have been 
meeting off and on for several months 
in New York, moved into privacy of 
out -of -town retreat late last week for 
what seemed likely to he two days 
and nights of virtually uninterrupted 
sessions. Move, seen as evidence of 
both sides' determination to find ac- 
cord if possible, presumably was based 
on mutual feeling that protracted 
meeting could either lead to basis for 
agreement or least indicate whether 
further negotiations would be apt to 
find one. 

Not a ripple? 

Sources at Voice of America say op- 
eration will continue without missing 
beat in wake of resignation of John 
Charles Daly as director (see page 
54). Richard Cushing, deputy chief, 
and career United States Information 
Agency official, takes over as acting 
director. He's been deputy director 
since Jan. 11. 1967, and with organi- 
zation since 1949 in various overseas 
assignments. Mr. Daly. former What's 
My Line moderator and newsman, 

resigned in huff over what he de- 
scribed as "executive undercutting ". 
USIA Director Leonard Marks had 
set out to trim fat off entire operation 
preparatory to returning to private life 
at end of this administration. 

All clear 

WLBr(TV) Jackson, Miss., center of 
long- standing controversy over wheth- 
er it discriminated against Negroes 
in its programing, appears headed for 
full three -year license renewal. Major- 
ity of FCC commissioners, following 
oral argument on case Tuesday (see 
page 46), reportedly expressed at 
least tentative support for renewal; 
instructions for granting order were 
said to have been given staff. Likely 
dissenters are Commissioners Kenneth 
A. Cox and Nicholas Johnson. 

Indications for station were favorable 
also in second case in which oral argu- 
ment was held Tuesday -that involv- 
ing examiner's decision that WNJR 
Newark, N. J., be given one -year li- 
cense renewal (see page 41). Broad- 
cast Bureau urged outright denial of 
renewal application, but there is said 
to be solid support among commis- 
sioners for adopting examiner's rec- 
ommendation. 

Bigger game 

Anti -cigarette crusader John Banz- 
haf is expected this week to file com- 
plaint with FCC against major New 
York station he asserts hasn't carried 
enough anti- smoking messages to com- 
ply with FCC's fairness doctrine. And 
complaint may take form of petition 
for revocation of station's license. Mr. 
Banzhaf is young New York attorney 
whose original petition led to FCC's 
ruling that fairness doctrine applied 
to cigarette commercials and that sta- 
tions broadcasting such advertising 
must also broadcast campaigns against 
cigarettes. 

Word is that Mr. Banzhaf has de- 
cided present political climate favors 
case of kind he proposes to file. He's 
now executive director of ASH (Ac- 
tion on Smoking and Health) which 
has been monitoring broadcasts 
(BROADCASTING, March 4.) Target of 
his new case isn't known. His original 
complaint was against WCBS -TV New 
York. 
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NEW HAVEN'S HARTFORD'S 
CONSTITUTION PLAZA CHAPEL SQUARE 
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now 20 years old: 

WNHC-TV8... committed 
to Connecticut's tomorrow 
Off to a fast start 20 years ago, we have grown with the changing sky lines of our 
biggest cities. 

Today, WNHC -TV8 is a standout in Connecticut; Reporting lively, you- saw -it -first news 
Programming top -flight entertainment Presenting more live- action sports than 

any other Connecticut station 
Producing provocative editorials 

and public affairs programs which 

C6 TV make it the station committed to ATRIANGLE STATION . 
0 

Connecticut's tomorrow. Hartford - New Haven Represented Nationally by Blair Television 



WEEK IN BRIEF 

Assassination of Senator Robert Kennedy galvanizes 
TV -radio into massive, thorough and often hectic journal- 
istic effort that was last made four -and -a -half years ago; 
200 hours of coverage from networks. See .. 

A GRIM STORY ... 21 

Oklahoma Senators Monroney and Harris draw a bead 
on Cox- Johnson report, defend performance of their 
home -state broadcasters, question validity of report, will 
pursue matter to FCC. See ... 

OKLA. SENATORS FLAY ... 32 

By 4 -to -0 vote FCC finally approves sale of KOA- AM -FM- 
TV to General Electric. Cox concurs in decision; Johnson 
doesn't take part. Approval follows query of GE's program- 
ing plans. See .. . 

SALE APPROVED... 33 

Pierson develops own plan as alternative to commis- 
sion's proposed one -to- customer thinking. Attorney sug- 
gests allowing licensees in only service to have more than 
present maximum of seven stations. See .. . 

ONE -TO- CUSTOMER ... 34 

House Commerce Committee chokes off action on sus- 
pension of Section 315 as Staggers doesn't schedule it. 
Freedom -of- information supporter Moss says he would 
oppose any suspension. See ... 

315 SUSPENSION WITHERS ... 42 

FCC, under mandate of appeals court, takes another 
look at Jackson, Miss. case that has been hot potato and 
legal landmark. Issue of whether WLBT(TV) was fair, 
served Negro local needs argued. See .. . 

FCC HEARS WLBT(TV) ... 46 

John Daly, Voice of America director for a year, resigns 
in the face of what he calls "executive undercutting" 
from U.S. Information Agency boss Leonard H. Marks, 

See... 

DALY WALKS OUT ... 54 

Near -paralysis grips broadcasting in France as 14,000 

go out on srtike. Director General DuPont fired for trying 
to hire outside technicians. Newsmen form unofficial 
cadre to fight for freedom of reporting. See . . . 

STRIKE HALTS FRENCH ... 55 

Retiring Electronics Industries Association President 
Robert Galvin asserts EIA should take reins in coordinat- 
ing industry and government efforts to develop communi- 
cations systems. See .. 

EIA LEADERSHIP ... 56 

FCC lifts some shackles from translator operations in 

order to facilitate expansion of off- the -air TV service. VHF 

power increase in west permitted, UHF's selling of spots 

is authorized. See ... 
TRANSLATOR RULES EASED... 57 

DEPARTMENTS 

AT DEADLINE 9 

BROADCAST ADVERTISING 51 

CHANGING HANDS 36 

CLOSED CIRCUIT 5 

DATEBOOK 12 

EDITORIAL PAGE 80 

EQUIPMENT & ENGINEERING 56 

FANFARE 60 

FATES & FORTUNES 61 

FINANCIAL REPORTS 58 

FOR THE RECORD 64 

NTERNATIONAL 54 

LEAD STORY 21 

THE MEDIA 32 

BROADCASTING, June 10, 1968 

MONDAY MEMO 

OPEN MIKE 
PROGRAMING 

WEEK'S HEADLINERS 
WEEK'S PROFILE 

-.1P 
AAarAII nos: swag 86 

i 
rUL> 

18 

16 

42 

10 

79 

ItoatIcn Tu 

Published every Monday by BROAD- 
CASTING PUBLICATIONS INC. Second -class 
postage paid at Washington, D. C., 
and additional offices. 

Subscription prices: Annual sub- 
scription for 52 weekly issues $10.00. 
Annual subscription including Year- 
book $20.00. Add $2.00 per year for 
Canada and $4.00 for all other coun- 
tries. Subscriber's occupation re- 
quired. Regular issues 50 cents per 
copy. BROADCASTING Yearbook, 
published every January. $10.00 per 
copy. 

Subscription orders and address 
changes: Send to BROADCASTING Cir- 
culation Dept., 1735 DeSales Street, 
N.W., Washington, D. C.. 20036. On 
changes please include both old and 
new addresses plus address label from 
front cover of magazine. 

7 



You'd really remember the 
Alamo if K SAT-TV 

had been televising in 1836. 

Edward Petry & Company is proud to announce that 
they now represent KSAT -TV San Antonio, which 
has the most comprehensive local news coverage. 
And they've got the ratings to prove it. 



Late news breaks on this page and on page 10 

AT DEADLINE Complete coverage of week begins on page 21 

FCC gets gift: 26 mc of 

government spectrum 

Twenty -six mc of spectrum space in 
band adjacent to upper end of UHF 
television channels has been made avail- 
able to FCC for reallocation -but no 
decision has been made on how they 
will be used. 

Question, however, as to whether 
this additional space will satisfy land - 
mobile radio users -and thus deflect 
their efforts to obtain portion of televi- 
sion share of spectrum -is conjectural. 
at best. 

Space is coming from band between 
890 mc (where UHF portion of spec- 
trum ends) and 942 mc. which com- 
mission turned over to government in 
1958 for national defense purposes. It 
is now used for radar devices. 

James D. O'Connell, director of 
Office of Telecommunications Manage- 
ment, wrote FCC Chairman Rosel H. 
Hyde that review of government spec- 
trum needs indicates that half of that 
band can be returned to nongovernment 
use. Letter was made public Friday 
(June 7). 

Question of which piece. or pieces. 
of 890 -942 mc band will be returned 
is to be worked out in discussions be- 
tween Mr. O'Connell's office and com- 
mission. 

Commission sources, while delighted 
with OTM's unprecedented action. 
were cautious in their estimates as to 
how much gift would ease problem of 
finding space for spectrum -hungry 
land- mobile radio users. 

Land -mobile radio users themselves 
have spurned suggestions they use por- 
tions of upper end of UHF spectrum. 
They say this would require develop- 
ment of new equipment, at considerable 
expense. They have eye on lowest UHF 
channels. 

OTM action is likely, however, to 
trigger commission examination of feasi- 
bility of using spectrum above 890 mc 
for land- mobile radio. Commission staff 
study on possible use of UHF share of 
spectrum by land- mobile radio, released 
two months ago, referred to frequen- 
cies between 890 and 960 mc. but said 
study of whether they would be practi- 
cable for use should await results of 
now -completed government review of 
its needs (BROADCASTING. March 25). 

However, there are needs besides 
those of land- mobile radio to consider. 
Band being returned prior to 1958 had 
been used by telephone companies for 

multichannel point -to -point service on 
secondary basis to Industrial, Scientific 
and Medical equipment. (ISM devices 
are still being used in band.) It could 
also be used in communications satel- 
lite broadcast service. 

In preparation is notice of proposed 
rulemaking growing out of staff study 
on feasibility of permitting land- mobile 
radio to use portion of UHF share of 
spectrum. Commission officials said 
"there is no indication" as to whether 
OTM action will affect work on that 
proposed rulemaking. 

Have color, watch more 

Households with color sets watch TV 
average of hour more per day than 
non -color homes, A. C. Nielsen Co. 
reported Friday (June 7) from latest 
TV index findings. Average color set 
home tunes 6.9 hours per day com- 
pared to 5.9 hours in monochrome 
homes. Nielsen said average program 
audience for evening shows is 20.3% 
for color homes versus 17.5% in non - 
color homes. 

Color set ownership continues to be 
higher in upper socio- economic house- 
holds, Nielsen reported. Color sets are 
owned by one of every two homes 
with income of $10.000 -plus. Only one 
of 10 homes has color set where in- 
come is $5,000 or less. In homes where 
head attended college, ownership of 
color set is one in three. Where head at- 
tended grade school only it is one in 
seven. 

Dingell socks it to 
FCC again at hearing 

Before House Small Business Sub- 
committee Chairman John Dingell (D- 
Mich.) gaveled his committee into ses- 
sion Friday (June 7), he loudly told 
first witness: "A ringing denunciation 
of the FCC is never unwelcomed in 
this committee." "You'll hear it, con- 
gressman." said witness. 

Lead -off witness Dominick A. Spina. 
director of Newark, N.J., police, laid 
his cramped radio frequency problems 
at commission's doorstep. But his testi- 
mony provided fuel for withering blast 
from Representative Dingell, who 
charged that commission was either 
"indifferent" to or "incapable" of solv- 
ing its spectrum problems. 

Friday's hearing ostensibly was 
hooked to investigation of spectrum 
shortages among police, fire and small - 
business services during recent urban 
civil disorders. It is continuation of 
hearings held last February involving 
commission's frequency -allocation prob- 
lems (BROADCASTING, Feb. 26). But. 
if Representative Dingell's comments 
are any indication, this session (and 
others to be held today and tomorrow 
in Detroit) would appear to be vehicles 
for more attacks on alleged inadequa- 
cies of commission in handling today's 
communications problems. 

"I came here in desperation with 
hope and prayer that something will be 

Blanket coverage of rites are continued 
NETWORKS SWITCH PROGRAMS FOR RFK SERVICES 

Networks maintained flexible and 
massive coverage of last rites for late 
Senator Robert F. Kennedy on eve of 
his interment (see page 21). 

Latest changes to almost continuous 
coverage were announced Friday (June 
7) and included switch of Friday night 
episode of ABC -TV's Guns of Will 
Sonneit (program involved murder 
trial) and of Saturday night episode of 
Dating Game (show featured Jacqueline 
Kennedy's ex- cook). 

It was also announced Friday that 
Senator Eugene McCarthy postponed 
his appearance on ABC -TV's Issues and 
Answers on Sunday (see page 26). Re- 
placement had not been named. 

CBS -TV planned live cut ins of its 
Friday -night movie for pickups from 

St. Patrick's Cathedral, and added half - 
hour special at I1 p.m. EDT. 

NBC -TV's almost continuous cover- 
age allowed it maximum flexibility. 
Developments Friday did indicate that 
Johnny Carson might appear on To- 
night show, contrary to earlier reports. 

NBC, overall supervisor of pool cov- 
erage, said late Friday that about 40 
color TV cameras and more than 300 
newsmen and technicians were being 
used by three networks to cover funeral 
and burial ceremonies. Four cameras 
were used at New York's La Guardia 
Airport; 10 at St. Patricks; four at 
Pennsylvania Station; 12 along route 
from Washington's Union Station to 
Arlington National Cemetery; and seven 
at cemetery. 

more AT DEADLINE on page 10 
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WEEK'S HEADLINERS 

Rowe Giesen, director of adminis- 
tration- ABC -TV network programing. 
western division, appointed to newly 
created position of director of affiliate 
and client relations, ABC -TV network, 
western division. Mr. Giesen will be 
liaison on West Coast between network 
and its affiliated stations and between 
network and its clients. He has been 
with ABC -TV since 1957, first as TV 
program coordinator at Walt Disney 
Productions and then as manager of 
program department in Hollywood. 

Barton Kreuzer, division VP and gen- 
eral manager, Commercial Electronic 

Systems. RCA's division that manufac- 
tures and markets broadcast and other 
electronics equipment, was one of three 
RCA executives elected VP's of corpo- 
ration June 6 by RCA's board of direc- 
tors. Other new corporate officers 
elected were George A. Fadler, former- 
ly staff VP, materials and facilities, and 
Irving K. Kessler, division VP of de- 
fense electronics products. Mr. Fadler 
becomes VP, manufacturing services 
materials. assuming also responsibilities 
previously held by Arthur L. Malcar- 
ney, who served as executive VP in 
that area until his death (see page 63). 

For other personnel changes of the week see FATES & FORTUNES 

done," Mr. Spina said. What concerns 
him, he said, is that Newark police cur- 
rently have only one frequency (150 
mc) on which to communicate with 
380 mobile units. 

During Newark's 1967 riots Mr. 
Spina said conditions on that crowded 
channel were "unbelievable," with re- 
sult that loss of small businesses and 
lives "were definitely increased." Co- 
channel sharing is no solution. he said. 
because others using frequency won't 
cooperate. Shift to split channels in 

450 -470 mc band would be prohibi- 
tive in cost, he claimed: "We've had 
pleadings in [with commission] for six 
years to get extra frequencies." 

Representative Dingell lashed out at 
what he called "a fine example of in- 
action by a lackluster agency that is 

incapable of solving its spectrum prob- 
lems or is indifferent to them. It is in- 
creasingly plain," he said, that "time 
is long past to correct [its] short-com- 
ings" by either removing indifferent 
members of commission or removing 
those problems it handles. 

Commission claimed Friday that it 
had received no request for additional 
radio frequencies from Newark police 
prior to 1967 riots. It said it did grant 
one emergency frequency after those 
disturbances and it noted that about 36 
additional frequencies are available but 
have not been sought by Newark police. 

Lorillard hires Cullers 

P. Lorillard Co.. New York. an- 
nounced appointment Friday (June 7) 
of Vince Cullers Advertising Inc.. 
Chicago, to handle advertising in Negro 
media for all of its cigarette brands. 

Culler is specialist in Negro adver- 
tising and, according to Lorillard. will 
create advertising and handle its place- 
ment in Negro media. No estimate was 
given on billing involved. 

Cox -Johnson inquiry is 

closed matter, NAB told 
Budget Bureau has reaffirmed its 

position that as far as it's concerned 
that survey of Oklahoma broadcasters 
by FCC Commissioners Kenneth A. 
Cox and Nicholas Johnson, and poten- 
tial problems engendered by action is 
now closed matter. 

That was substance of June 6 letter 
sent to National Association of Broad- 
casters President Vincent T. Wasilew- 
ski. Mr. Wasilewski had requested that 
bureau seek "clear resolution" of ques- 
tion whether individual member of fed- 
eral agency could do what agency it- 
self could not by sending out question- 
naires without prior bureau approval 
(BROADCASTING, June 3). 

Budget Bureau said it didn't expect 
recurrence of this type of situation and 
had received assurances from Chair- 
man Rosel Hyde that commission would 
provide for future "informational 
needs" of its members. Under those 
circumstances, bureau said. matter is 
not appropriate for consideration by 
attorney general. as NAB had re- 
quested. 

Calls for de- emphasis 

on violence in TV fare 
Third congressman has called for 

de- emphasis in crime and violence in 
TV programs in wake of assassination 
of Senator Robert F. Kennedy. He's 
Representative Edwin D. Eshleman (R- 
Pa.) who announced Friday (June 7) 
that he had written three TV networks 
and Mutual Broadcasting System to 
"jointly consider what you can do to 
take entertainment emphasis on crime. 
violence and horror off the television 
screens in the homes of America." 

"Why can't more news emphasis he 

given to responsible actions of our peo- 
ple," he asked, "with much less stress 
on the irresponsible ?" 

He closed by stressing "1 am in no 
way suggesting any government convul- 
sion, but I am respectfully voicing the 
hope that such a voluntary step might 
be taken on our part." 

Earlier in week. Representative John 
M. Murphy (D -N. Y.) called on FCC 
to determine effect of "television vio- 
lence on viewing audience," and Sena- 
tor Thomas J. Dodd (D- Conn.) said 
there was relationship between vio- 
lence in U. S. and programs on TV 
(see page 45). 

`Forum shopping' is 

charged to Justice 

Enterprise Co., of Beaumont, Tex., 
has accused Department of Justice of 
"forum shopping" in petitioning FCC 
to hold hearing on Enterprise's pro- 
posed acquisition of KFDM -TV Beau- 
mont. 

Enterprise, in pleading filed with 
commission Friday (June 7), said de- 
partment is seeking to transform com- 
mission into kind of economic regula- 
tory agency Supreme Court said it is 
not. 

Justice, in memorandum filed with 
commission on May 8, said that pur- 
chase of dominant television station in 
Beaumont by Enterprise. publisher of 
that city's only two newspapers, would 
violate Section 7 of Clayton Act. Sec- 
tion prohibits acquisitions which may 
tend to lessen competition or create 
monopoly (BROADCASTING. May 15). 

Instead of enforcing what it believes 
to be antitrust policy in federal court, 
Justice "has chosen to litigate the anti- 
trust question before the commission 
on the theory that such activity 'may 
negate future necessity of an antitrust 
action,'" Enterprise said. 

Enterprise said that commission is 
barred from constituting itself forum 
to try antitrust questions or make statu- 
tory findings of violation of antitrust 
laws. 

Applicant added that commission's 
responsibility is to insure fair and equit- 
able distribution of radio facilities. 
even though that task usually requires 
establishment of limited monopoly "in 
derogation of free and total competi- 
tion." Enterprise said that "most cur- 
sory examination" of facts indicates that 
approval of station sale would not result 
in "undue concentration of control of 
mass media. . . ." There are. it said. 
14 television stations and 62 AM and 
FM outlets serving all or part of 
KFDM -TV`s grade B service area. It also 
said four newspapers besides its own 
circulate in Beaumont trading zone. 
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DATEBOOK 

A calendar of important meetings ana 
events in the field of communications. 

sdndicates first or revised listing. 

JUNE 

June 12 -14- Montana Broadcasters Assocla- 
uun convention. Speakers include Al King, 
National Association of Broadcasters direc- 
tor of station relations. Glacier Park Lodge, 
East Glacier Park. 
June 12-14--Meeting of the Virginia As- 
sociation of Broadcasters. Speakers include 
Hollis M. Seavey, assistant to vice president, 
government affairs, National Association of 
Broadcasters, FCC Commissioner Lee Loev- 
inger and Representative John O. Marsh 
(D -Va). Conference Center, Williamsburg. 

June 13- 15- Meeting of the Colorado 
Broadcasters Association. Antlers hotel, 
Colorado Springs. 
June I9- Deadline for filing comments 
on FCC's proposed rulemaking to specify, in 
lieu of the existing MEOV concept, a stand- 
ard method for calculating radiation for use 
in evaluating interference, coverage and 
overlap of mutually prohibited contours in 
the standard broadcast service. 

June 15 -18- Thirty -third annual Georgia 
Association of Broadcasters summer con- 
vention. Speakers include Elmer Lower, 
ABC News president; Representative W. S. 
Stuckey (D -Ga.); George Smith, Chief of 
FCC Broadcast Bureau; Carl Sanders, mem- 
ber Corp. for Public Broadcasting board. 
Holiday Inn, Callaway Gardens. 

June 16 -28 -First annual seminar in mar- 
keting and advertising strategy, sponsored 
by American Advertising Federation, deal- 
ing with "changing and challenging fron- 
tiers of knowledge affecting advertising 
plans and techniques." Northwestern Uni- 
versity, Evanson, Ill. For information: Pro- 
fessor George T. Clarke, AAF management 
seminar director, 655 Madison Avenue, New 
York 10021. 

June 17 -21- Meeting of board of directors 
of National Association of Broadcasters. 
Washington Hilton, Washington. 
June 20- 23- Annual summer meeting of 
Maryland- District of Columbia -Delaware 
Broadcasters Association. Panelists include 
George W. Couch Jr., vice president, mar- 
keting operations, Anheuser- Busch: Robert 
J. McBride, director of advertising, United 
Air Lines: John F. Malone, advertising man- 
ager, Pontiac Motor division, General Mo- 
tors; John T. Wilner, vice president- broad- 
cast engineering, Hearst Corp.; FCC Com- 
missioner Kenneth Cox; Douglas Anello, 
general counsel, National Association of 
Broadcasters, and Howard Roycroft of Ho- 
gan & Hartson. Henlopen hotel, Rehobeth 
Beach, Del. 

June 21- Annual Stockholders meeting of 
Lamb Communications Inc. Commodore 
Perry Motor Inn, Toledo, Ohio. 

June 21- 22- Meeting of the Texas AP 
Broadcasers Association. Holiday Inn, Sher- 
man. 
June 22 -27 -World Assembly, sponsored by 
World Association of Christian Broadcasting. 
Oslo, Norway. 
June 23- 26- Annual Consumer Electronics 
Show, sponsored by consumer products divi- 
sion, Electronic Industries Association. 
Speakers: Paul Rand Dixon, Federal Trade 
Commission; FCC Commissioner Robert E. 
Lee, and Michael Pertschuk, general coun- 
sel, Senate Commerce Committee and mem- 
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June 14- Little Rock, Ark., Marion 
hotel. 

her, National Commission on Product Safety. 
Americana and Hilton hotels, New York. 

June 24- Deadline for filing comments on 
FCC's proposed rulemaking that would pro- 
vide simplified procedure for class IV AM 
power increases. and promote for those 
stations stricter compliance with minimum 
separation rules. 
whine 25- Annual meeting of stockholders 
of Rust Craft Greeting Cards Inc., parent 
corporation of Rust Craft Broadcasting 
Corp., to elect directors and act upon pro- 
posed amendment to and restatement of 
certificate of incorporation authorizing a 
new class of 500,000 shares of preferred 
stock: increasing authorized common stock 
from one million to three million shares, 
and modernizing and simplifying certificate 
of incorporation. Rust Craft Park, Dedham, 
Mass. 

June 28- Annual stockholders meeting of 
Standard Radio Ltd. Toronto. 
June 27- Deadline for filing comments on 
FCC's proposed rulemaking that would per- 
mit type -acceptance and use of automated 
FM transmitters. 
June 27- 29- Mutual Advertising Agency 
Network conference on "Creativity, from 
Accounting to Zip-Codes." Hyatt House, 
Denver. 
. June 28- Annual stockholders meeting, 
General Instrument Corp. to elect directors 
and act upon adoption of executives and 
employes stock participation plan. Hotel 
Robert Treat, Newark, N. J. 

June 28 -29- Annual summer meeting of 
Oklahoma Broadcasters Association. West- 
ern Hills Lodge, Wagoner. 
. June 29- Eastern regional seminar of 
Radio- Television News Directors Associa- 
tion. Non -RTNDA members invited. Panel 
discussion on political coverage, Reardon 
report and unrest in cities. AP headquar- 
ters, New York. 
June 29 -July 2 -17th annual National Cable 
Television Association convention. Shera- 
ton- Boston hotel, Boston. 

JULY 

. July 7 -11 -First national convention of 
American Advertising Federation. Speakers 
include: Under Secretary of Commerce 
Howard J. Samuels; Charles A. Anderson, 
president Stanford Research Institute; Tom 
Dillon, president BBDO: A. Carl Kotchian, 
president Lockheed Aircraft Corp.; Sen. 
Mark Hatfield (R. Ore.); George Kozmetsky, 
dean University of Texas graduate school 
of business administration; Oregon Gover- 
nor Tom McCall; Walter Straley, vice presi- 
dent, public relations, AT &T. Portland Hil- 
ton, Portland, Ore. 
July 7- 30- Fourth annual high school 
broadcast institute sponsored by Indiana 
Broadcasters Association and Indiana Uni- 
versity radio -TV department. Indiana Uni- 
versity, Bloomington. 
July 8- Deadline for comments on FCC pro- 
posed rulemaking to explore possibility of 
using actual field strength measurements to 
determine coverage of TV and FM stations, 
Instead of present theoretical field strength 
charts. 
July 9- Annual stockholders meeting, Taft 
Broadcasting Co. Cincinnati. 
July 12- 14- Annual summer convention of 
Wisconsin Association of Broadcasters. Pio- 
neer Inn, Oshkosh. 
July 14- 16- Annual summer convention of 
South Carolina Association of Broadcasters. 
Ocean Forest hotel, Myrtle Beach. 
July 19 -27 -Sixth annual management de- 
velopment seminar sponsored by National 
Association of Broadcasters. Harvard Busi- 
ness School, Boston. 

July 15- Deadline for filing comments 
on FCC proposed rulemaking to permit 

TVB REGIONAL SALES CLINICS 

June 17 -Los Angeles, Sheraton Wil- 
shire Motor Inn. 
June 18 -San Francisco, Sheraton 
Palace. 
June 19- Portland, Ore., Sheraton Mo- 
tor Inn. 
June 20- Denver, Sheraton Mailibu. 

ments on FCC's proposed rulemaking to 
type -approval of AM modulation monitors 
that do not incorporate indicating meters. 

July 16- Deadline for filing reply corn- 
specify, in lieu of the existing MEOV con- 
cept, a standard method for calculating ra- 
diation for use in evaluating interference, 
coverage and overlap of mutually prohibited 
contours in the standard broadcast service. 

July 21 -23 - Annual summer convention 
of Idaho State Broadcasters Association. 
Speakers include Al King, National Asso- 
ciation of Broadcasters director of station 
relations. Ponderosa Inn, Burley. 
July 22- Deadline for reply comments on 
FCC proposed rulemaking to explore pos- 
sibility of using actual field strength meas- 
urements to determine coverage of TV and 
FM stations, instead of present theoretical 
field strength charts. 
.July 23- National Association of FM Broad- 
casters seminar. Topics will include improv- 
ing sound and learning more about audi- 
ences. Fairmont hotel, San Francisco. 

July 24- Deadline for filing reply com- 
ments on FCC's proposed rulemaking that 
would provide simplified procedure for class 
IV AM power increases, and promote for 
those stations stricter compliance with 
minimum separation rules. 

July 26- Deadline for filing reply com- 
ments on FCC's proposed rulemaking that 
would permit type- acceptance and use of 
automated FM transmitters. 
July 28 -Aug. 9- Eleventh annual seminar in 
marketing management and advertising 
sponsored by the American Advertising 
Federation. Harvard Business School, Bos- 
ton. For further information write or call 
George T. Clarke, director, Bureau of Edu- 
cation and Research, American Advertising 
Federation, 655 Madison Ave., New York 
10021. (212) TEmpleton 8 -0325. 

July 30- Deadline for filing reply com- 
ments on FCC proposed rulemaking to per- 
mit type- approval of AM modulation moni- 
tors that do not incorporate Indicating 
meters. 

AUGUST 

Aug. 9 -10 -Rocky Mountain CATV Associa- 
tion meeting. Teton Village, Jackson Hole, 
Wyo. 
Aug. 22 -23 -Fall convention of the Arkan- 
sas Broadcasters Association. Arlington ho- 
tel, Hot Springs, Ark. 
August 30- September 1 -1968 International 
Radio -TV -Press Exhibition, sponsored by 
International Broadcasters Society "to pro- 
mote interdisciplinary dialogue within the 
mass communications media." The IBS 
Honors List will be announced at the an- 
nual honors ceremony. Hotel Het Hof Van 
Holland, Hilversum, The Netherlands. For 
information interested personnel of the 
radio, television and press industry should 
write: The Secretariat, International Broad- 
casters Society, Zwaluwlaan 78, Bussurn 
(NH) The Netherlands. 

SEPTEMBER 

Sept. 9- 11- Electronics and Aerospace Sys- 
tems Convention (EASCON), sponsored by 
Group on Aerospace and Electronic Systems, 

.Indicates first or revised listing. 
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AP VOICEFEATURES Every week 
AP will present "News Commentary" by 
Morgan Beatty foryour station. And that's 
only part of our new, fast -paced package 
of 20 different five -minute tapes 
that we are ready to send you 52 
weeks a year. 

Now, if you are an AP mem- 
ber, the important trend to talk 
and commentary programming 
is running very much in your 
favor. With News Commentary by Morgan 
Beatty leading the way,AP VoiceFeatures 
will provide you with a sports show, a 

woman's show, a general feature show. 
Using AP's world wide facilities and 

specialists everywhere in the world, you 
can bring to your listeners, a world of 
personalities and experts in every field. 

Remember, AP VoiceFeatures means 
20 different tapes every week, 52 
weeks a year. And that's 1040 
different AP VoiceFeature pro- 
grams per year. (Each feature is 

five minutes long with 31/2 min - 
utes of editorial, and 11/2 minutes 
for commercial time.) Be sure 

to hear a sample tape and get all the 
details immediately. Contact your AP 
Regional Membership Executive, Chief 
of Bureau, or call Bob Eunson in New 
York at: THE ASSOCIATED PRESS 

50 Rockefeller Plaza, New York, N.Y. 10020 PLaza 7 -1111. 

FOR AP MEM 
ONLY: z"-- 

BERS 

gan Beatty: First an AP newsman, then an NBC newscaster and commentator for 25 years. It's great to have him back for us and for you. 



Why call a radio 
time salesman? 



Whenyou can call a Blair Radio 
man and get a marketing expert too. 

That's exactly what your Blair man is. 
A rare combination of a crackerjack 
radio time salesman and -surprise -a 
marketing expert. On one hand, be- 
cause he's with the number one broad- 
casting representatives in the busi- 
ness, he can provide you with more 
service on more important markets 
than anyone else. 

At the same time, he has readily 
available the best market research fa- 
cilities in the industry. In fact, he can 
supply you with complete, up -to -date 
marketing information on any area 
in which you may be interested. 

As you can see, your Blair man's 
unique ability to combine his vast 
sales and marketing know -how leads 
to a common objective -productive 
advertising. So when you need a radio 
time salesman and a marketing ex- 
pert, don't be surprised when only 
one Blair man knocks at your door. 

There's more to him than meets 
the eye. 

BLAIR 6 RADIO 
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Institute of Electrical and Electronics Engi- 
neers. Dr. Burton I. Edelson, Communica- 
tions Satellite Corp., Washington. is technical 
program chairman. Sheraton -Park hotel, 
Washington. 
Sept. 13 -15- Meeting of the Maine Associa- 
tion of Broadcasters. Speakers include 
Douglas Anello, National Association of 
Broadcasters general counsel. Sebasco 
Estates, Bath. 
Sept. 15 -17- Meeting of the Nebraska 
Broadcasters Association. Cornhusker hotel, 
Lincoln. 
Sept. 16 -19 -35th National Premium Show. 
Navy Pier, Chicago. 
Sept. 17- 19- Eighth annual conference of 
the Institute of Broadcasting Financial Man- 
agement. Doral Country Club and hotel, 
Miami. 
u Sept. 18 -20- Meeting of the Tennessee 
Association of Broadcasters, Ramada Inn, 
Nashville. 

Sept. 19- 21- Meeting of the Louisiana As- 
sociation of Broadcasters. Speakers include 
Douglas Anello, National Association of 
Broadcasters general counsel. Downtowner 
Motor Inn, New Orleans. 
Sept. 20 - Luncheon of Pacific Pioneer 
Broadcasters. Sportsmen's Lodge, North Hol- 
lywood, Calif. 
u Sept. 22- 23- Annual fall meeting of New 
York State Cable Television Association. 
Sept. 24- 25- "Production '69: A Shirtsleeve 
Workshop in Television Techniques " -a two - 
day workshop in video -tape production 
sponsored by a group of industry suppliers, 
including Ampex Corp., Memorex Corp., 
3M Co., Philips Broadcast Equipment Corp., 
RCA and Reeevs Sound Studios. Hotel 
Roosevelt, New York. For more informa- 

Who will serve? 

tion, write on company letterhead to: Grey 
Hodges, marketing director. Reeves Sound 
Studios, 304 East 44th. St., New York 10017, 
Telephone (212) 679 -3550. 

Sept. 27- 29- Meeting of the Hawaiian As- 
sociation of Broadcasters. Surf hotel, Karal. 
Sept. 29 -Oct. 2- Pacific Northwest CATV 
Association fall meeting. Sheraton- Portland 
Motor Inn, Portland, Ore. 

OCTOBER 

Oct. 14 -18 -11th annual International Film 
& TV Festival of New York, encompassing 
all phases of film production. For details 
and applications: Industrial Exhibitions Inc., 
121 West 45th Street, New York 10036. 

Oct. 18- 19- Annual meeting of New York 
State AP Broadcasters Association. Buffalo. 

ROct. 22 -23- Broadcast executive sales con- 
ference sponsored by Tennessee Association 
of Broadcasters and University of Tennes- 
see School of Journalism. University Center, 
Knoxville. 

NOVEMBER 

Nov. 10- 13- California CATV Association 
fall meeting. Del Coronaro hotel, Coronauo 
Island. 
Nov. 17- 20- Annual convention of Broad- 
casters Promotion Association. Deauville 
hotel, Miami Beach, Fla. 

Nov. 19- 22- Forty- fourth annual National 
Association of Educational Broadcasters con- 
vention. Sheraton Park, Washington. 
Nov. 22 - Luncheon of Pacific Pioneer 
Broadcasters. Sportsmen's Lodge, North Hol- 
lywood, Calif. 

Indicates first or revised listing 

OPEN MIKE® 

EDITOR: Alter reading the thinking 
of our "liberal" FCC commissioners, 
Messrs. Cox and Johnson, I wonder if 
you would be in a position to ask them 
who would take care of the needs of the 
thousands of local small merchants now 
served by local radio stations. Without 
the exposure given these merchants they 
could not compete with big businesses 
such as Sears. Kresge's. Woolworth. etc., 
who can afford the more expensive 
media and national advertising. 

The well being of the small merchant, 
the backbone of American business. 
should be of concern to real liberal 
thinkers. Henry Rau, president, Rau 
Radio Stations, Washington. 

For the asking 

EDITOR: We recently completed a re- 
modeling program at wcss. We now 
find ourselves with approximately 10; 
000 old 78's and 45's, and several 
hundred LP's to be stored in the attic. 
I was wondering if any of your readers 
know of anyone who might be inter- 
ested in these records. I'm sure there 
are many collector's items included. 
The 78's have been in our files since we 
signed on the air in 1948. 

We've given away many of the rec- 
ords to the local school system for their 
libraries and we have [given] others to 

some of the hospitals. but we still have 
so many on hand. Philip Spencer. vice 
president and general manager, wcss 
Amsterdam, N.Y. 

Booth clarifies holdings 

EDITOR: In BROADCASTING. May 20. you 
reported that the FCC had granted 
Booth American Co.'s application for a 
new FM station at Saginaw. Mich. 

In the lead paragraph you relied on 
. . Commissioner Johnson's dissenting 

opinion and stated that we owned "nine 
newspapers." You were in error. Booth 
American Co. owns no newspapers. and 
my sole individual association with 
Booth Newpapers Inc. is that I am a 

member of its board of directors. And. 
I and my family. either directly or in- 
directly, [(have)] . approximately 
8% of its stock. John L. Booth, presi- 
dent, Booth American Co.. Detroit. 

AM sold, FM -TV kept 

EDITOR: Our office erroneously reported 
the sale of KMBY-FM Monterey, Calif. 
[BROADCASTING. May 27]. The release 
should have reported that sale of KMBY 

to James L. Saphier. with the notation 
that Stoddard P. Johnston. seller, is 
retaining the FM and the CP for the 
television affiliate. Total consideration 
for the sale was $385,000.-Joseph M. 
Sitrick, Blackburn and Co., Washington. 
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Starring 
Richard Basehart and 
David Hedison. Produce 
by the incomparable 
Irwin Allen. 
110 Hours -(78 in color). 
Available now after 
four successful seasons 
of 30 -PLUS % Audience 
Shares* on ABC -TV. 

An outstanding property 
with ideal all- family-appeal. 
Call 20th Century- Fox TV 
for the full story! 
MNA Reports. 
This data is presented subject to the aual1 
fications as listed in the reports used. 

TELEVISION; 

New York:Tel. 212 -957. 5010; 

Los Angeles: Tel. 213 -277 -2211; 

Chicago: Tel. 312- 372 -1584; 

Dallas: Tel. 214.748 -7221. 



MONDAY MEMO from CLINTON ROGERS, Calavo 

A big boost via backdoor hardsell 

"Holy guacamole," is more than a 
catch phrase in a radio campaign. It 
represents our feelings at Calavo about 
the recent results of a broadcast cam- 
paign introducing frozen guacamole in 
11 markets across the country. 

In periods of eight to 10 weeks we 
gained sufficient distribution and sales 
volume to establish the product firmly 
in those markets. 

It was the most successful short -range 
campaign we've ever had. Radio carried 
the entire advertising appropriation and 
it was strongly supported by in -store 
demonstrations. The radio stations 
themselves made important contribu- 
tions to the merchandising effort by of- 
fering much -needed help in direct mail, 
trade advertisements, demonstrations, 
and in -store displays. 

The key to our success, however, was 
the amazing response and identification 
that Calavo achieved from the radio 
spots. 

Our advertising agency, Anderson - 

McConnell Advertising of Hollywood, 
wrote and produced the spots which 
won the International Broadcasting 
Award of the Hollywood Radio and 
Television Society this year for the most 
"humorous commercial." 

Party Scene Our spots were aimed 
at the type of person who likes to en-. 
tertain. Most "dips" are served at parties 
or for guests before dinner. We wanted 
to reach the hostess with a flair for 
new foods. Frozen fresh guacamole is 
certainly new. It's a first. Avocados are 
still a bit exotic in some areas of the 
country and this all seemed to call for 
the party mood. The music set the scene 
of a cocktail hour and the start -and- 
stop arrangement punctuated humorous 
bits of conversation among the guests. 
The commercial faded out on a dance 
set to the rhythm of "Calavo Avocado 
Guacamole ... dip." 

Almost overnight we received a lot of 
comment. People seemed to pick up the 
idea quickly. Calavo Avocado Guaca- 
mole Dip was repeated easily by the 
people who had never heard of the 
product before. 

Maybe we won't sell guacamole dip 
to everybody, but who knows. Maybe 
we'll go down in history for starting a 
new dance step ... Ca ... lavo avo ... cado guacamole ... dip. 

With a sense of humor and a party 
scene let's listen to the piece of whimsy 
which won the IBA award -and, in- 
cidently -sold avocado dip: 
MUSIC STARTS, PARTY SOUNDS INTERMINGLE 

WOMAN: Would you like to try the avocado dip? 

Growers of California 

MAN: Sure, is it anything like the tango? 
MUSIC STARTS AND STOPS FOR: 

MAN: Do you realize that Calavo is the only one 
in history to successfully freeze a ready to 
serve avocado dip? 
MAN: Holy guacamole! 
MUSIC STARTS AND STOPS FOR: 

WOMAN: Listen -if she's serving this jazzy 
avocado dip, it must be easy to serve. Why, it 
takes her two hours to make instant coffee. 
MUSIC STARTS: 
MAN (VOICE OVER MUSIC) 
GWA -ka -mole, eh? 
WOMAN (DITTO) 
WA -ka -mole. Calavo Avocado Guacamole. 
MAN: (IN RHYTHM) 
Calavo Avocado Guacamole (BEAT) Dip. 
ALL: (DITTO) 
Calavo Avocado Guacamole (BEAT) Dip. 
(VOICES GOING OFF) 
Calavo Avocado Guacamole (BEAT) Dip. 
REPEAT TO FADE VOICES OUT AT :50 -SEC. 
MUSIC CONTINUE UNDER FOR RETAIL TAG 
TILL :00 

This spot accomplishes what we call 
backdoor hardsell. 

We tried something brand new to 
supplement the campaign in every mar- 
ket and it worked beautifully -the 
world's first dip -in. This was concocted 
by Anderson -McConnell senior vice 
president Merv Oakner and account 
executive Mauri Vaughn. 

As far as we know, it was the first 
happening of its kind in snack history. 
We arranged with Frito -Lay to put a 
psychedelic pushcart in several big mar- 
keting areas. In Southern California, for 
instance, we used the Eastland Shopping 
Center in Covina and the Topanga 
Plaza Shopping Center in Canoga Park. 
We dressed two pretty girls in mini- 
skirts and they served Frozen Guaca- 
mole Dip on Doritos Toasted Tortilla 
chips from the pushcart to all shoppers. 
Thirty five hundred guacamole con- 
verts, who had already been exposed to 
the radio sell, sampled the nibble at 
each location and in two days' time 
1,000 cans of dip were purchased, not 

to mention what the Frito -Lay people 
describe conservatively as "a great in- 
crease" in the sales of tortilla chips. 

The complete list of broadcast mar- 
kets included El Paso, Dallas, Houston, 
Los Angeles, Lubbock (Tex.), Phoenix, 
Portland (Ore.), San Antonio (Tex.), 
Seattle, San Francisco and Washington. 

Scientific Breakthrough Another 
Frozen Guacamole spot went like this: 
MUSIC STARTS, PARTY SOUNDS INTERMINGLE 
MUSIC STOPS FOR: 

MAN: (pompous) It's a scientific breakthrough, 
do you hear? Frozen avocado dip, fully pre- 
pared and ready to release its provocative flavor 
at the touch of a can opener. What do you 

say to that, eh? 
MAN: What can I say? Holy guacamole! 
MUSIC STARTS AND STOPS FOR: 

WOMAN: Calavo Avocado Guacamole, Roger? 

MAN: You're talking my language, Elaine. 
MUSIC STARTS AND STOPS FOR: 
MAN: Honey, did you know that this avocado 
dip is frozen at 300 degrees below zero? 
WOMAN: Speaking of that, dear, did you notice 
I'm the only woman at this party without a 

mink coat. 
MUSIC STARTS: 
MAN: (VOICE OVER MUSIC) 
GWA -ka -mole, eh? 
WOMAN (DITTO) 
Wa -ka -mole. Calavo Avocado Guacamole. 
MAN (IN RHYTHM) 

Calavo Avocado Guacamole (BEAT) Dip. 
ALL: (DITTO) 
Calavo Avocado Guacamole (BEAT) Dip. 
REPEAT TO FADE VOICES OUT AT: SEC. 

There is no question about it, the 
boost given this product by broadcast 
has been tremendous. I'm convinced of 
two things: 1) We do much better in 
radio than in ink; 2) When on the air, 
there's nothing like whimsy to sell 
Frozen Guacamole. 

Our figures, of course, are incom- 
plete. We have not done a meticulous 
survey. But, experience and a broad in- 
spection of the books show us that 
sales do approximately four times better 
on this product with radio than with 
magazines. 

Some three years ago, Clinton Rogers or- 
ganized the sales structure for the newly 
activated processed products division of 
Calavo Growers of California, Los Angeles, 
and today manages the operation. Mr. 
Rogers has been with Calavo for 29 years. 
He was formerly general sales manager 
and division manager and has served 
as district manager. Besides avocados, 
Calavo Growers market papayas, mangos, 
coconuts, pineapples, limes, dried fruits, 
roses, dates and general produce. 
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The next time you're strolling 
down Michigan Avenue 
and a perfect stranger asks 
you which station dominates 
Chicago's adult audience,whip 
out this chart. WMAQ TV05 
aSource: raialSCn Station Index, Marcn 1969. Total anvil ve.e:s ouan, -Iwu,.OYilitic,lnns on renuMt. 
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THE MERV GRIFFIN SHOW 

4.5 PM Mon -Fri 

WMAO-TV % ADVANTAGE. 

Mallon X Mallon Y Sla80 2 

+141% +345% +641% 

CHICAGO REPORT 
5-6 PM Mon -Fri 

+101% +283% +479% 

THE HUNTLEY- BRINKLEY REPORT 

6.6:30 PM Mon -Fri 

+ 76% +265% +148% 

PRIME TIME 
6:30.10 PM Sun -Sat 

+ 8% + 19% +224% 

NBC NEWS NIGHT REPORT 
10.10:30 PM Mon -Sun 

+ 67% +115% +229% 

THE TONIGHT SHOW 
10:30.12 Mid Mon -Fri 

+156% + 20% +195% 

SIGN -ON TO SIGN -OFF 
741A-IAM SunSal 

+ 24% + 46% +156% 
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INDIANA COMMUNICATORS F. 

Nielsen shows us nearing 
40% color!* 

Is it any wonder that 
Blair's lines are buzzing? 

Better call 'em today. 

*Nielsen Color TV Ownership Estimates, Feb. -Mar., 1968 

VVSJ V -T V 'We/ -TV 
SOUP( /1 D. ABC lOgr wArN/ NBC 

Also: WKJG -AM and FM, Ft. Wayne; WTRC -AM and FM, Elkhart 
The Elkhart Truth (Newspaper) 

JOHN F. DILLE, JR. IS PRESIDENT OF THE COMMUNICANA GROUP BLAIR TELEVISION 
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A grim story told in detail 
Heaviest broadcast coverage of any event 

since his brother's assassination is accorded 

Senator Kennedy; commercial schedules scrapped 

The assassination of Senator Robert 
F. Kennedy last week galvanized televi- 
sion and radio into a massive, thorough 
and often hectic journalistic effort that 
gripped the nation for more than four 
days. 

Broadcast newsmen followed the un- 
folding tragedy from the shot that 
felled the 42- year -old presidential as- 
pirant in Los Angeles in the early - 
morning hours of Wednesday (June 5), 
through his losing fight for life, his 
death early Thursday, the flight to New 
York that evening and the public trib- 
ute to the slain senator as his body lay 
in state at Saint Patrick's cathedral on 
Friday. 

Then, without perceptible let -up, they 
planned to devote most of Saturday to 
the requiem mass in Saint Patrick's, 
the train trip to Washington, the fun- 
eral cortege through the capital and 
the burial in Arlington National Ceme- 
tery. In addition, special programs were 
being prepared for presentation on 
Sunday (June 9). declared a national 
day of mourning by President Johnson. 

It all added up to the most intense 
radio -TV concentration on a single 
event since the four days of uninter- 
rupted coverage that followed the assas- 

sination of Senator Kennedy's brother, 
President John F. Kennedy, on Nov. 
22, 1963. 

Heavy Schedule The best informa- 
tion available early Friday was that the 
TV and radio networks alone would 
have presented 185 to 200 hours of 
coverage of the Kennedy tragedy be- 
tween the time the shooting occurred 
early Wednesday morning and their 
scheduled return to regular program- 
ing Saturday evening. 

Estimates were imprecise because 
arrangements for Saturday and Sunday 
were still being developed, but a TV- 
radio network total of 185 to 200 hours 
would compare with 456 hours during 
the four days when all regular program- 
ing was cancelled after President Ken- 
nedy's death. 

It would compare with 155 hours of 
special coverage of the Mideast war 
last June. and with close to 90 hours in 
the 10 -day period encompassing Presi- 
dent Johnson's announcement of his 
retirement plan. the assassination and 
funeral of the Rev. Dr. Martin Luther 
King Jr. and ensuing disorders in 
scores of cities earlier this year. 

Network sources refused to estimate 
their pre -emption losses or coverage 
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costs. saying it was impossible to reach 
anything approaching a meaningful fig- 
ure until after the special coverage had 
been completed, and that even then it 
might not be possible for several weeks. 

But other sources noted that all of 
the special coverage had been presented 
without commercials and estimated un- 
officially that losses from network radio 
and TV time pre- emptions alone might 
range from $3.5 million to more than 
$4 million. 

Individual stations apparently took a 
substantial loss in spot TV and radio 
revenues, too. Although no dollar fig- 
ures were available, a number of station 
representation firms queried last Thurs- 
day said that reports of spot- commer- 
cial pre -emptions from their stations 
had begun to grow. The expectation - 
and hope -was that many of these 
losses could he made up through make - 
goods. 

First Word The far reach of broad- 
cast journalism -and the public's de- 
pendence on it -were underscored in a 
special nationwide telephone survey by 
Sindlinger & Co., Philadelphia -based 
research firm, showing that more than 
three -fourths of the nation's adults first 
heard of the shooting from radio or 
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A GRIM STORY TOLD IN DETAIL continued 

television. 
Albert E. Sindlinger, president of the 

firm, said the survey was conducted 
Wednesday afternoon, polled 1,206 
adults and found that 97.3% had 
heard of the shooting. Of these, he 
said, 56.6% reported they first heard 
of it on radio and 20.2% on television, 
as compared with 5.7% from news- 
papers and 17.5% from conversations 
with other people. 

Projected to the total U. S. popula- 
tion, these figures would mean that 
70,482,000 adults (aged 18 and over) 
got their first news of the shooting 
from radio, 25,198,000 from television, 
7,101,000 from newspapers and 21,- 
786,000 from other people. Most of 
those who learned of it from newspa- 
pers, Mr. Sindlinger said, were on the 
West Coast -the area where the timing 
was most favorable to morning news- 
papers. 

He said 4.2% of those who had 
heard of it at all said they heard by 
I a.ni. Pacific time and 16.1% had 
heard by 5 a.m. Virtually all of those 

presumably got the news by radio or 
TV. Sixty -eight percent said they heard 
before 9 a.m. and 91.5% heard before 
noon on Wednesday. 

'the Audience There were other 
statistics to show the public's depend- 
ence on broadcast journalism. National 
ratings will not be available for about 
two weeks, but A. C. Nielsen Co. offi- 
cials reported that their Instant Audi - 
meter service in New York showed that 
15.9% of the TV homes in the area 
were watching television at 7 a.m. 
Wednesday morning -as against 1.6% 
at the same hour on the preceding 
Wednesday. They said 1.6% could be 
considered "normal" for that hour on 
an average weekday. 

By 8 a.m. Wednesday the percentage 
of New York area homes using televi- 
sion had risen to 25.6 % -as against 
8.2% a week earlier. Tune -in reached 
its peak for Wednesday morning at 
9:15 -26% compared with 13.6% the 
week before. 

All three TV networks had left the 
Kennedy victory celebration in the 

Ambassador hotel ballroom when the 
shooting occurred shortly after mid- 
night (PDT) as the senator was leav- 
ing after a speech thanking his sup- 
porters. NBC -TV was still on the air. 
feeding a final wrap -up; ABC -TV had 
completed its primary election coverage 
and was in the process of going off the 
air; CBS -TV had signed off at 11:13 
PDT after completing its election coy 
erage. 

But both network and local news- 
men were on the scene and recorded 
the pandemonium, the crowd that 
milled around the fallen senator, the 
bodyguards who captured the alleged 
assailant and hauled him away. The 
networks were back in action on the 
new story promptly and stayed with it 
through the rest of the night and much 
of the morning. (For details on cov- 
erage of the shooting, see page 23.) 

The Pool For the TV coverage of 
the tribute and funeral in New York 
and the cortege and burial in Washing- 
ton and Arlington, NBC authorities 
said Chet Hagen, NBC News producer, 
had been designated over -all produce[ 
for the network pool. 

Bill Jackson headed the ABC -TV 

A historic tape of how it happened 

Andrew West is the 43- year -old 
news director for KRKD Los Angeles, 
affiliate of the Mutual Broadcasting 
System. Before the first morning 
hours of June 5 he worked in rela- 
tive obscurity. Since then his voice 
has been heard, his reporting fea- 
tured, on every radio and television 
network in this country and on sta- 
tions around the world. 

It happened because Mr. West be- 
lieves that as a newsman his goal is 
always to get something exclusive. 
That's why he sat for more than two 
hours right at the podium in the 
Ambassador hotel's Embassy ball- 
room on the night of the California 
presidential primary. He knew that's 
where Senator Kennedy would be 
making his victory or concession 
speech. He didn't leave that spot for 
fear somebody would get it. The pur- 
pose of his tenacity was to get to 
ask one or two personal questions of 
the senator. 

He got one question in. It was 
about how Mr. Kennedy planned to 
wrest delegates from Vice President 
Humphrey. It was the last question 
ever asked Senator Kennedy by a 
newsman. Mr. West recorded the 
senator's answer on the podium. 
Then Mr. Kennedy left the stage, 
while newsman West followed close 

behind. They went behind the stage 
down the ballroom's kitchen passage- 
way. Mr. West had his microphone 
ready in anticipation of asking an- 
other question. 

Then eight gun shots rang out. 
Mr. West was three or four feet 
from the senator when he heard the 
shots. To him, as to many who were 
close by, it sounded like balloon 
bursts. Instinct prompted him to 
kick his mike on. Then simultane- 
ously it seemed, somebody said, 
"Kennedy has been shot," a woman 
screamed, and Mr. West began talk- 
ing into his mike. 

What happened next was bedlam. 
Mr. West, obviously worried about 
people being shot, yelled frantically 
for them to stay away from the gun. 
"I had a devil of a time controlling 
my emotions," he explained later. 
"It was a combination of trying to 
establish some control in that mad- 
house of people and still endeavor 
to fulfill my profession as a re- 
porter." 

Afterward it took Mr. West an 
hour to get away from the hotel. He 
went directly to KRKD and piped the 
tape to Mutual news headquarters 
in New York. Mutual, which has a 
copyright on the material, handled it 
from there, feeding to its own affili- 

ates first and then to hundreds of 
networks and stations around the 
world. 

The original tape that Mr. West 
made of the shooting of Senator 
Kennedy, unedited and including 
everything that was on it, is now in 
the hands of the Los Angeles police 
department. It's being held as evi- 
dence if it is needed in a trial. 

"I'm astounded by all this, do you 
understand, astounded," Mr. West 
told BROADCASTING last week. 

Following is a partial transcript of 
the most sensational reporting of last 
week's tragic events: 

"Senator Kennedy has been shot. 
Senator Kennedy has been shot. Is 
that possible? Is that possible? He 
has been shot. My God...." 

"Rafer Johnson has the man and 
his gun is in his hand, and they are 
pointing it at me. Be careful. Get 
his gun. Get his gun. Break his 
thumb if you have to; get his gun. 
Look out for the gun. That's it, 
Rafer, get the gun. Hold onto the 
guy. They have the gun away from 
the man; they've got the gun. I 

can't see the man. 
"Senator Kennedy is on the 

ground; he has been shot. What is 
this? Wait a minute. Hold him. We 
don't want another Oswald." 
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Two broadcast newsmen caught in the fire 
Robert F. Kennedy was not the 

only one shot at the Ambassador 
hotel in Los Angeles last week. Five 
other persons were wounded by the 
same gunman who struck down the 
New York senator. Two of them are 
broadcast newsmen. 

William Weisel, a 30- year -old 
bachelor, is an associate director for 
ABC News in Washington. He had 
gone to the West Coast to serve as 
associate director on the special June 
1 Issues and Answers telecast on 
which Senator Kennedy confronted 
his chief rival in the presidential 
primaries, Senator Eugene J. Mc- 
Carthy. He stayed on to help handle 
ABC -TV's coverage of the Califor- 
nia vote. 

Mr. Weisel was several steps be- 
hind Senator Kennedy when the 
shooting began. "At first I thought 
it was a joke," he recounted later 
from a hospital bed. "But I saw one 
body on the kitchen floor and an- 

other one going down and I felt 
these strange thumpings in my side 
and I knew it was no joke." 

A bullet entered through his side. 
At Kaiser hospital in Los Angeles 
it was removed from his back where 
it had lodged. As of late last week 
he was reported in good condition. 

Ira Goldstein, 19, a reporter for 
Continental News Service -which 
provides news feeds for California 
radio stations -got in the line of fire 
because he was hungry. "I just hap- 
pened to be in the kitchen at the 
time," he explains. "I was looking 
for something to eat. I heard there 
were some sandwiches out there for 
the press." 

Mr. Goldstein was coming out of 
the kitchen to catch the rest of Sen- 
ator Kennedy's victory speech. He 
had no idea that the senator was 
coming along the kitchen corridor. 
They were back to back when the 
shooting began. Ira Goldstein caught 

William Weisel 

one bullet in the left side. Less than 
48 hours after he was shot, Mr. 
Goldstein was released from Encino 
hospital. 

pickup covering the Kennedy plane's 
arrival in New York for the pool 
Thursday night. NBC was to handle the 
pool coverage of services at Saint Pat- 
rick's on Friday and Saturday. Art 
Kane of CBS News was named pool 
coordinator for Washington coverage. 
He had the same task for President 
Kennedy's funeral. CBS was to handle 
the arrival of the funeral party in 
Washington and the beginning of the 
motorcade through the capital. ABC 
News was to handle pool coverage of 
the rest of the motorcade. NBC News 
was to handle the pool coverage of the 
burial in Arlington. 

Officials said about 24 pool cameras 
would be used in Washington and Ar- 
lington in covering the procession from 
Union Station past the Senate office 
buildings, the Justice Department where 
Senator Kennedy served under his 
brother as attorney general, Resurrec- 
tion City U. S. A., the Lincoln Memori- 
al and on to the burial plot. 

ABC -TV estimated that by 7:30 
Saturday night it would have presented 
close to 36 hours of coverage of the 
shooting and its aftermath; CBS-TV 
said its total would come to about 37 
hours by then and NBC -TV expected 
its total would have reached 51 hours. 

Radio Record Network radio cov- 
erage estimates were more difficult to 
obtain, but the best information avail- 
able indicated that each of the four- 
Mutual in addition to ABC, CBS and 
NBC -had devoted 15 to 20 hours to 
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the Kennedy story by sign -off Thurs- 
day night. 

These figures do not include count- 
less other hours presented by group - 
owned stations and independents or the 
special material used by many affiliates 
to supplement their network coverage. 

The recording 
of a tragedy 
Evoking somber memories, 

broadcast news attends 

another Kennedy's fate 

Only the death of his older brother 
some four years before exceeded it in 
dramatic impact and historic content. 
But this time broadcasting was a closer 
eyewitness to the death shot itself, more 
intimately involved. And despite being 
enveloped by the initial shock wave of 
chaos that immediately built up broad- 
casting recovered to provide a remark- 
ably telling and touching report of the 
death of a man and a world's reaction 
to the bells that tolled for him. 

From the time the California polls 
closed at 8 p.m. PDT on Tuesday, 
(June 4), until Senator Robert F. Ken- 
nedy succumbed to an assassin's bullet 
at 1:44 a.m. PDT, Thursday (June 6), 

broadcasting provided massive coverage 
of the crescendo of events. 

It started routinely with the presiden- 
tial primary election in California, 
seemed to build to a high point with 
Senator Kennedy's victory speech to 
campaign workers, burst into mass hys- 
teria with the ringing out of shots just 
as most broadcasts were drawing to a 
close, became a frantic hunt for scraps 
of information and for interviews with 
eyewitnesses, developed into a puzzling 
and suspenseful crime detection story 
with the search for and subsequent 
piecemeal revelations about the sus- 
pect's identity and, finally, evolved into 
a painful death watch at the Good 
Samaritan hospital in downtown Los 
Angeles, waiting for what the nation 
sensed was inevitable almost from the 
start. 

Radio and television combined to 
give viewers and listeners a startling, 
disturbing sense of participation in a 
maelstrom from which it was difficult 
to tear away. There was the emotion - 
charged account of the assassination by 
Mutual Broadcasting reporter Andrew 
West. trailing directly behind the 
stricken senator, and shouting into his 
tape recorder, above the screams of 
the crowd, instructions for disarming 
the suspected assassin (see page 22). 

There was ABC newsman William 
Weisel, associate director on the net- 
work's coverage of the assassinations of 
both President John F. Kennedy and 
Dr. Martin Luther King, struck in the 
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THE RECORDING OF A TRAGEDY continued 

hack by the fusillade that downed 
Robert Kennedy. yet still doing a tele- 
phone interview later front the hospital 
( sec story. page 23 ). There were scenes 
of raw emotion. wide -eyed questions by 
reporters. quivering answers by wit- 
nesses. Seldom if ever has mass shock 
been exposed so nakedly. 

Flexible Sound At first television. 
hampered by the bulk of its equipment. 
limited by the time needed for the 
processing of film, was somewhat of a 

bystander asking about but not really 
knowing what happened. Once again 
radio proved faster and more flexible. 
But then, as the long night turned to 
day, the film that television exposed 
began to trickle out of the processing 
labs and, added to the impressive video 
tapes that had been assembled, provided 
a dramatic minute -by- minute document 
of what had taken place. 

Many of the tapes, much of the film. 
were blurred. Almost all takes were 
unedited. Soundtracks were often an 
uproar of anguish, panic and ven- 
geance. Some of the shouts were of a 

profanity never allowed on radio and 
television before. It was not slick cov- 
erage. but it reflected with shattering 
impact what was happening. 

In the early stages. as was inevitable. 
there were conflicting reports and some 
bits of outright misinformation. Eye- 
witnesses. some plainly exhibitionists. 
were cornered, held on to desperately. 
and allowed to play their scenes be- 
yond a point when they were meaning- 
ful. 

The murder weapon was variously 

described as a derringer. snub -nosed 
revolver. carbine. The suspected assassin 
was identified as mulatto, Asian. Fili- 
pino. Latin. Witnesses claimed Senator 
Kennedy was wounded in the right ear, 
head. hip. abdomen. 

Only four hours after he was shot. 
Senator Kennedy was erroneously re- 
ported as dead. All the networks showed 
people kneeling and praying in the 
Embassy ballroom of the Ambassador 
hotel. Stephen Smith, the senator's 
brother -in -law, was generally numbered 
among the wounded by radio and tele- 
vision reporters hours after, despite 
constant replays of video tapes that 
showed him asking people to leave 
the ballroom in the aftermath of the 
shootings. 

Core Questions Still. in the welter 
of confusion and contradictory reports, 
broadcasting did some solid detective 
work. The doctor who administered first 
aid on the scene was sought out and 
interviewed. 

"Did you take Senator Kennedy's 
pulse ? ". he was asked. "Yes, I did." he 
replied. "What was it ?" "It was 130." 

A Mexican- American girl from Pasa- 
dena, Calif., was found who told a 

lucid but puzzling story of a girl and 
boy hurrying out of the ballroom and 
saying. "We've killed him." 

And when the world was clutching 
at straws, frantically trying to find out 
something about Mr. Kennedy's post- 
operative condition, it was radio and 
television that reported the gloomy 
prognosis of Dr. Henry Cuneo, one of 
the attending surgeons. 

Star athletes play role in suspect's capture 

Two star athletes, who also hap- 
pen to be budding television per- 
formers, played key roles in the 
capture of Sirhan Bishara Sirhan, 
the alleged assassin of Senator Rob- 
ert F. Kennedy last week. Roosevelt 
Grier, the 300 -pound defensive tac- 
kle for the Los Angeles Rams foot- 
ball team, reportedly pinned the 24- 
year -old gunman down, finally sitting 
on him. Rafer Johnson. who won a 

gold medal in the Olympic Decathlon 
in 1960, took his gun away and 
turned it over to police. Both. cam- 
paign workers for Mr. Kennedy. 
were in the entourage accompanying 
the senator from the hotel ballroom 
through the kitchen passageway 
where he was shot. 

Mr. Johnson, a television sports- 
caster since retiring from athletic 

competition. was suspended by 
KNac(TV) Los Angeles earlier this 
year because of his announced in- 
tention to campaign for Senator 
Kennedy. Though subsequently re- 
instated. he left the station last month 
to devote his full time to the cam- 
paign. Mr. Brown made his debut 
as a television host some 40 hours 
before Senator Kennedy was assassi- 
nated. 

The half -hour, weekly The Rosey 
Grier Shoe', a music and talk pro- 
gram (the star plays the guitar. piano 
and sings), had its premiere on 
KARC -TV Los Angeles on June 1. 

Messrs. Grier and Johnson had 
also appeared on a Washington tele- 
thon in February. The telethon for 
children's charities was sponsored by 
Senator Kennedy's wife, Ethel. 
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Another Primary It all started as 

a relatively routine event, the last of 
the presidential primary elections. Since 
March 12 in New Hampshire the net- 
works had covered similar primaries in 
Wisconsin, Indiana. Nebraska and Ore- 
gon. 

When the polls closed in California 
at 8 p.m., ABC didn't pre -empt its reg- 
ular programing on the West Coast. 
Instead a crawl on the bottom of the 
screen gave election returns. CBS -TV, 
too. was not overemphasizing the elec- 
tion. Its broadcast of the primary, an- 
chored in New York, was to begin with 
live bulletins of early estimates. NBC - 
TV came on as the polls closed with a 

half -hour feed to California, Nevada 
and Arizona only. At 8:30 PDT, NBC 
brought in its full network for what 
was planned to be an overall two -hour 
California primary special. At 9:58 
p.m., the network was to sign off. 

But sprawling Los Angeles county. 
the biggest population center in the 
state, had installed a new electronic 
voting and tabulating system. Some- 
where, somehow, the system broke 
down. At 10 p.m., when the networks 
believed they would have the presiden- 
tial primary contest wrapped up and 
ready for pronouncements, computer 
counting centers were mostly still 
awaiting punch card forms from pre- 
cinct polling places. 

Finally the networks had enough re- 
sults to make their projections of win- 
ners (there were also senatorial and 
congressional nominations involved) 
and the returns that started to pile up 
showed these estimates to be generally 
accurate. There was only one surprise 
winner -State Superintendent of Public 
Instruction Max Rafferty over incum- 
bent Thomas H. Kuchel for the Re- 
publican senatorial nomination. Even 
this, the only good story of the early 
evening. was correctly predicted by the 
network projections. 

Dull Stuff It all seemed so cut and 
dried. Senator Eugene McCarthy's sort - 
of- concession speech was dutifully cov- 
ered and recorded. There was only one 
key event left. 

A boyish, happy Robert Kennedy 
strode into the Embassy ballroom of 
the Ambassador hotel to receive the 
joyous plaudits of his followers. It was 
an exultant moment for him. Televi- 
sion cameras. radio microphones and 
tape recorders were everywhere. cov- 
ering what was the climatic moment of 
what already was a long night. "Now 
it's on to Chicago," he concluded his 
victory speech, "and let's win there." 
he said. thrusting his thumbs up. 

He left the podium in a crush of 
bodies. It seemed the appropriate time 
for the networks to sum up and cut 
out. ABC News was completing its tele- 
vision coverage of the primary and was 
preparing to switch into The Joey 
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Bishop Show. It was 12:15 a.m.. PDT. 
The news program's closing theme 
music was playing and the closing video 
slide was on the screen when suddenly 
Paul Altmeycr. the network's field pro- 
ducer at the Ambassador hotel, shouted 
over the telephone to the control room 
in New York. where the coverage was 
hazed: "There have been shots: there 
have been shots. . . 

At 12:17 a.m.. two minutes after 
the first word reached New York. 
Howard K. Smith. ABC -TV's anchor- 
man for the coverage program, reported 
the shooting of Senator Kennedy and 
the wounding of ABC News associate 
director William Weisel. Some five 
minutes later. newsman Bob Clark, who 
was close behind the senator when the 
shots were fired. described what had 
happened. 

CBS -TV signed off at 11:13 p.m. 
The network's -owned KNXT(Tv) Los 
Angeles, which began election coverage 
locally at 7:30 p.m. and switched to 
CBS News from 8:30 to 11 p.m.. re- 
sumed local coverage at about 12:05 
a.m. The station broadcast the victory 
speech by Senator Kennedy from the 
ballroom. At the conclusion of the re- 
mote broadcast. a switch was made to 
KNXT's election headquarters and to lo- 
cal anchorman Jerry Dunphy. 

Alert Followup Within seconds 
KNXT newsman Gordon Hughes tele- 
phoned from the Embassy ballroom 
saying that something had happened. 
Bedlam had broken loose, there had 
been a shooting. and the victim was 
probably Senator Kennedy. Immediate- 
ly, the station switched back to its re- 
mote camera which was trained on the 
wildly milling crowd while CBS news- 
man Terry Drinkwater reported on the 
events that were unfolding. KNXT was 
among the first stations, if not the first, 
to have a broadcast report as well as 
a remote broadcast from the shooting 
scene. 

At 12:38 a.m. CBS News came back 
on the network with bulletin reports. 
CBS News correspondent Joseph Bend. 
in New York. reported that Senator 
Kennedy had been shot. KNXT'S live 
report of the scene at the Ambassador, 
via correspondent Drinkwater. was 
broadcast by CBS immediately after the 
shooting. CBS News took over com- 
plete coverage from xxxT at 3:30 a.m. 

NBC News, which was the only net- 
work operation to have its election cen- 
tral in California (NBC studios in Bur- 
bank), first reported the shooting of 
Senator Kennedy at 12:36 a.m. The net- 
work had switched away from its re- 
mote location in the hotel ballroom and 
hack to anchorman Frank McGee at 
election central. At 12:17 a.m.. about 
the time the shooting took place. Mr. 
McGee was projecting that Senator 
Kennedy would get about 47% of the 
vote. Five minutes later NBC News 
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Shown (I to r) are: William Law- Frank Reynolds, ABC; Robert F. 

rence, ABC; Eugene McCarthy; Kennedy, and Robert Clark, ABC. 

Candidates' confrontation prelude to tragedy 

Almost forgotten in the tragic 
aftermath of last week's events was 
the first on -air confrontation between 
two national political candidates in 
1968. The meeting occurred little 
more than three days before the as- 
sassination of Senator Robert Ken- 
nedy. 

The late senator and his major 
rival in the California presidential 
primary, Senator Eugene McCarthy. 
appeared on a special one -hour edi- 
tion of ABC -TV's Issues and An- 
.sH'ers broadcast Saturday (June 1) 
at 9:30 p.m. EDT. Senator Kennedy 
appeared alone on a regular Issues 
segment on the following day (June 
2). Senator McCarthy appeared on 
CBS -TV's Face the Nation the same 
day. 

The special Kennedy- McCarthy 

,rogram originated from ABC -owned 
KGO -TV San Francisco and was car- 
ried live on both the TV and radio 
networks. The show was moderated 
by ABC -TV's White House corre- 
spondent Frank Reynolds, and can- 
didates were questioned by reporters 
William Lawrence and Bob Clark 
(BROADCASTING, June 3). 

The fact that the discussion be- 
tween the two candidates was billed 
as a "special edition" of a regularly 
scheduled public affairs presentation 
was intended to exempt the program 
from the provisions of the FCC's 
equal -time doctrine. ABC sources 
said. 

According to the network, more 
than 32 million persons saw or heard 
the two senators as they appeared 
together. 

was telecasting scenes of the pande- 
monium that had broken out in the 
hotel. By 12:39 the network carried a 

report that the suspected assassin had 
been caught. Two minutes before a 

video tape of the man whom witnesses 
said fired the shots had been shown. 

NBC -TV carried continuous coverage 
of developments until 10:30 a.m., PDT 
on Wednesday, June 5. Live television 
coverage by ABC News also continued 
throughout the night until 8 a.m. CBS 
News provided continuous coverage 
until 9 a.m. 

Break -down of how network televi- 
sion and radio and some individual sta- 
tions covered follows: 

ABC Coverage "Word of the shoot- 
ing electrified TV -1, our main studio in 
New York," ABC News President 
Elmer Lower told BROADCASTING last 

week. "We all were in the process of 
throwing away old copy. tidying our 
desks. when Arnold Snyder, producer 
of the California remotes from here in 
New York. heard of the shots over a 

phone line he was keeping open to Los 
Angeles. That was about 3:15 (EDT) 
and we were 15 seconds from going to 
black. We decided to hold on, and 
after two minutes, Bob Clark con- 
firmed our fears: Senator Kennedy had 
been shot." 

In effect, ABC didn't shut down that 
morning. Coverage of the assassination 
began at 3:17, moments after the 
Kennedy victory speech. and continued 
until I I a.m. that morning. The shots 
signalled the beginning of a long jour- 
nalistic vigil that left staffers painfully 
tired and emotionally hurt. (Mr. Lower 
himself was awake for 35 hours straight 
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THE RECORDING OF A TRAGEDY continued 

at one point). 
ABC coverage Wednesday morning 

halted for a brief spell at I1 to make 
way for The Dick Cavett Show which, 
for 20 minutes, was devoted exclusively 
to the Kennedy assassination. ABC 
News returned at 11:20 from Los 
Angeles. continued until 11:50; Cavett 
resumed until noon. The network then 
presented three short news specials dur- 
ing the afternoon, and at 5:12 p.m. 
an 18- minute program. ABC -TV's reg- 
ular half -hour evening news show dealt 
mostly with the shooting. and followed 
at 8:30 with a 30- minute news special 
and at 10:04, with special coverage of 
President's Johnson's message. Wednes- 
day night's They Bishop Show was ex- 
tended to two hours (11:30 p.m. to 
1:30 a.m.) and was devoted entirely 
to the shooting. It carried no commer- 
cial messages. though station breaks. 
allowing for commercial insertions. 
were accommodated. 

ABC -TV returned to the air at 4:30 
a.m. (EDT) Thursday to report the 
news of Senator Kennedy's death. Net- 
work coverage continued until 10:30 
a.ni. when The Dick Cavett Show, with- 
out commercials and devoted entirely 
to the assassination, went on. ABC -TV 
again went live about 3:30 p.m. with 
coverage from the Los Angeles Inter- 
national Airport. Coverage ceased at 
4:32 shortly after the airplane bearing 
Senator Kennedy's body left for New 
York. 

ABC News provided the pool cover- 
age of the plane's arrival later in the 
evening at New York's LaGuardia Air- 
port. Network coverage of the arrival 
was followed at 10 p.m. by an hour 
news special featuring ABC correspond- 
ents. The Thursday night Joey Bishop 
Show was cancelled and in its place 
ABC presented an hour -and -a -half spe- 
cial on the assassination. 

Cathedral Ceremony On Friday 
morning. ABC -TV was to carry an hour 
program on the ceremonies at Saint 
Patrick's cathedral in New York where 
the late senator's body lay in state. 
The Cavett Show at 10:30 was again 
devoted entirely to the assassination and 
once again, without commercials. 

ABC on Saturday morning planned 
to present continuous coverage begin- 
ning at 9 a.m. at St. Patrick's cathe- 
dral and concluding with the burial at 
Arlington National Cemetery in Vir- 
ginia. which was expected to be com- 
pleted about 7 p.m. Contingent on that 
timing, ABC -TV planned to present the 
half -hour ABC Weekend News: Early 
Edition at 7 p.m. 

Plans for further coverage on Sunday 
were not firm late last week. The net- 
work's regular Issues and Answers pro- 
gram, scheduled for 1:30 p.m. (EDT), 
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was to go on as planned with Senator 
McCarthy as guest. It was to he a non- 
political program. 

According to network spokesmen, 
"ABC Radio News devoted its entire 
programing on Wednesday and Thurs- 
day to coverage of the assassination ... 
beginning moments after the tragic slay- 
ing at 3:24 a.m. 

"ABC Radio News devoted regular 
programing, which resumed at 11:30 
a.m. Wednesday, to in -depth coverage 
of the reaction to the shooting ... At 
10:06 p.m. Wednesday. ABC Radio 
News resumed its special coverage by 
carrying President Johnson's statement 
on the shooting live from the White 
House." 

At 4:30 a.m. Thursday, ABC Radio 
News returned to the air with reports 
of Senator Kennedy's death, and then 
continued its special coverage through- 

CBS pre -empts Norelco 

The Kennedy assassination in- 
terrupted a Videotape Center 
demonstration of Norelco's Little 
Shaver portable color television 
camera in a roundabout way. 

The production company had 
borrowed a viewfinder from an 
identical camera at CBS for the 
demonstration to New York ad- 
vertising executives Thursday 
(June 6). The network found 
that it needed the piece of equip- 
ment for coverage of events fol- 
lowing Senator Kennedy's death, 
and reclaimed it before the ses- 
sion was over. 

out Thursday, including on -scene cov- 
erage of the body's arrival from Los 
Angeles. Coverage plans for the rest 
of the week were still incomplete Thurs- 
day night. 

ABC Radio News reports were picked 
up by the Armed Forces Network and 
by stations in Puerto Rico, Virgin Is- 
lands and Australia. 

In addition to the numerous news 
specials and program preemptions, 
ABC -TV made a number of entertain- 
ment program changes. Wednesday 
night's segment of The Avengers was 
changed from "You Have Just Been 
Murdered" to "Dead Man's Treasure," 
a less violent episode. A repeat of 
"Laura," a special starring Princess Lee 
Radziwell, Mrs. John F. Kennedy's 
sister, was cancelled, and ABC ran the 
film "To Catch a Thief" in its place. 
On Thursday night, ABC switched epi- 
sodes of The Second Hundred Years 
and The Flying Nun. The originally 

scheduled Hundred Years show con- 
cerned a murder; the original Flying 
Nun program concerned an assassina- 
tion. 

CBS Coverage At the moment 
Senator Kennedy was shot at 3:15 a.m. 
EDT, CBS-TV affiliated stations were 
either off the air or scheduling local 
programs inasmuch as the network had 
completed its coverage of the California 
primaries at 2:13 a.m. Wednesday EDT. 
In New York, WCBS -TV was carrying 
a 1958 movie, "Never Love A 
Stranger," starring John Drew Barry- 
more and Lita Milan, when CBS News 
correspondent Joseph Benti broke in 
with the news. 

From that moment on, CBS News 
began to mobilize its forces and re- 
sources in New York, Washington, Los 
Angeles and other key cities in the 
U. S. and throughout the world for 
broadcast of on- the -spot developments, 
reactions, documentaries and interviews 
relating to the shooting, the death and 
the funeral. 

By Thursday evening CBS -TV had 
alloted more than 20 hours to the 
Kennedy story, encompassing continu- 
ous news reports on Wednesday. start- 
ing at 3:38 a.m. EDT and going to 12 
noon that day; a CBS News special at 
2 -2:30 p.m. and another wrap -up at 
I0 -I1 p.m. that night. On Thursday 
the network interrupted regular pro- 
graming for special news bulletins and 
inserts, and that evening abandoned its 
regular prime -time schedule from 7:30 
to 11 p.m. to present continuous cov- 
erage, including live pickups of the 
arrival of the coffin in New York and 
the motorcade to Saint Patrick's 
cathedral, in addition to a filmed obit- 
uary of Mr. Kennedy and other special 
material. 

On Friday CBS -TV's coverage was 
to begin at 7 a.m. and continue to ap- 
proximately 11 a.m. A recapitulation 
of the day's activity was to be presented 
in a special program telecast at 3 -3:30 
p.m. That evening persons who had 
been close to the slain senator were to 
gather in an hour program of reminis- 
cences titled Some Friends of Robert F. 
Kennedy (7:30 -8:30 p.m.). 

Heavy Schedule CBS-TV scheduled 
approximately 11 hours of telecasting 
on Saturday for the funeral mass in 
New York, the motorcade through 
Washington and burial services at 
Arlington cemetery, starting at 8 a.m. 
and ending at 7 p.m. 

The network planned a musical trib- 
ute to Mr. Kennedy yesterday (Sun- 
day) at 10 -11:30 a.m. titled Death Be 
Not Proud. It was an anthology of 
music and reading and featured Mahalia 
Jackson. Aline McMahon, Hal Hol- 
brook, Jan Peerce, and Alfredo An- 
tonini and the CBS Orchestra. Vice 
President Hubert Humphrey, who had 
been scheduled as the guest on CBS's 
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The name 
of 
the game__m 

Charlotte's 
tød$OCIV 

Now, for the past year, which 
makes it four out of the last 
five, WSOC -TV Sports Director 
Bill Currie has been named winner 
of North Carolina's 
Sportscaster of the Year Award. 

Add to Currie's twice a night 
telecasts other Channel 9 features 
like Braves Baseball, Wonderful 
World of Golf, University of North 
Carolina Football and Basketball 
Coaches' Shows, The Outdoorsman, 
College Basketball, AFL Football 
and other sports specials. 
That's the formula that has 
made WSOC -TV the sports station 
of the Carolinas. 

Get the extra sales punch that can 
be yours in the WSOC -TV line -up! 

NBC I Represented by H -R 

COA BP0A0CAi'+'1G V. Dr¡ICn.'//'.00 M. f'd.1V, Charlotte: YA00 Miami: RIVU(IV), San FunmstaOaklana; {VIIC-iV, PISEurgh. 
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THE RECORDING OF A TRAGEDY continued 

Face the Nation on Sunday, cancelled 
his appearance. 

A CBS News spokesman said that 
at the height of news activity in Los 
Angeles Wednesday afternoon, there 
were approximately 200 staffers in that 
city, including newsmen, engineers and 
other technicians, production and cler- 
ical personnel. He said that more than 
double that number was involved at 
one time or another in the extensive 
coverage of the sequence of events. 

CBS Radio took to the air early 
Wednesday morning for six hours and 
53 minutes of continuous coverage 
until 11:12 a.m. Thereafter the network 
carried numerous reports, lasting five 
minutes or more, and several special 
one -hour broadcasts. The network 
planned to carry the funeral mass and 
interment at Arlington in their entirety. 

Wass New York carried two reports, 
said to be "exclusives," which also were 
broadcast on CBS Radio. One was an 
interview with Dr. J. Lawrence Pool, a 
New York neurosurgeon who had been 
the teacher of Dr. Henry Cuneo, one 
of the surgeons who operated on Sena- 
tor Kennedy. A wars newsman sug- 
gested that Dr. Pool call Dr. Cuneo. 
He did. and shortly thereafter provided 
a report on Mr. Kennedy's grave con- 
dition. The other report obtained by 
wcss was an interview with Said Sirhan, 
who identified himself as the brother of 
Sirhan Bishara Sirhan, the alleged 
assassin. 

NBC Coverage "We've been laying 
down the issues without drawing any 
conclusions." Reuven Frank, executive 
vice president of NBC News, said late 
last week. "Continuous coverage of the 
terrible event is televisions proper func- 
tion." said Mr. Frank, "but more im- 
portantly, our coverage may hopefully 
help direct the audience's attention to 
the issues of the day. to greater reflec- 
tion on our society," he said. 

NBC's massive coverage of Senator 
Kennedy's assassination began a few 
minutes after the shots were fired early 
Wednesday morning as NBC was just 
winding up its presentation of the Cali- 
fornia primaries. NBC was the last tele- 
vision operation to come on the air with 
a bulletin about the Kennedy shooting. 

Bud Lewis, manager, election anal- 
ysis, NBC News, said: "Our first 
thought was: `Confirm.' We could have 
panicked the nation at that time. It's 
very important not to go off half -cocked 
with an unconfirmed rumor. We held 
the bulletin until it was confirmed and 
we knew what we were moving into." 

- Coverage continued until 1:30 EDT 
Wednesday afternoon. Special reports 
were presented at 2 p.m. and 2:50, and, 
during the regularly scheduled 4:25 news 
show, NBC presented Pope Paul's mes- 
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sage to the U.S. via satellite. 
Wednesday's Huntley- Brinkley Re- 

port was devoted in its entirety to the 
assassination; NBC -TV then carried a 
20- minute special at 7:40; a short med- 
ical report at 8:32; and an 13- minute 
special at 10 p.m. A 90- minute special 
was presented at 1l:30, pre -empting 
The Tonight Show, and covering all de- 
velopments up to that time. 

Early Start NBC -TV returned to 
the air at 5 a.m. on Thursday to bring 
the news of Senator Kennedy's death. 
The network's coverage of that day's 
events continued until 1 o'clock Friday 
morning, and included an extended ver- 
sion of NBC's Today show (7:40 a.m. 
to 11:58 a.m.). 

Friday's Today show was to begin at 
7 a.nt. and run to 10, at which time the 
network was to switch to two hours of 
coverage from Saint Patrick's cathedral 
where NBC was responsible for pool 
coverage. Regularly scheduled program- 
ing was to be carried from noon until 
9:30 p.m. A special was scheduled from 
9:30 to 11, and at 11:30 a special To- 
night show was planned. 

On Saturday NBC was scheduled to 
provide continuous coverage from 8 

a.m. through the burial. Normal pro- 
graming was to resume at 7:30 p.m. 

NBC announced it would present a 
special program on Sunday, but details 
were not available Thursday. A sched- 

Ominous prophecy 
Some six hours before Senator 

Robert F. Kennedy was shot by 
an assassin in Los Angeles, Mark 
Lane, author and critic of the War- 
ren Commission report, charged 
that "there are guns between Rob- 
ert Kennedy and the White 
House." Appearing on WFAN -TV 

(ch. 14) Washington's Check- 
point 14 interview program, Mr. 
Lane said the source of his in- 
formation was two Kennedy aides, 
whom he refused to identify. All 
panelists on the program agreed 
that political assassination had be- 
come an increasingly dominant 
part of the American political 
scene. The following night (May 5) 
Mr. Lane again appeared on 
Checkpoint 14 and said that the 
same unidentified aides had told 
Jim Garrison, New Orleans district 
attorney who has been conducting 
an investigation of President Ken- 
nedy's death, that Senator Ken- 
nedy would re -open the investiga- 
tion of his brother's death if he 
became President. 

uled interview with New York Gov- 
ernor Nelson Rockefeller on Meet the 
Press on Sunday was postponed because 
of Senator Kennedy's death. 

NBC Radio News signed off at 3 

o'clock EDT Wednesday morning, but 
returned to the air with continuous cov- 
erage starting at 3:45 and ending at 
1:30 p.m. On Thursday, the radio net- 
work returned to the air at 5 a.m. and 
continued until 2 a.m. Friday. NBC 
Radio covered the Kennedy plane's take- 
off from Los Angeles and its arrival in 
New York. The network was to carry 
the mass in Saint Patrick's cathedral 
and the burial service on Saturday. 

A 20- minute film summary of the 
events surrounding the death of Senator 
Kennedy was air -expressed by NBC In- 
ternational to nations throughout the 
world. Wednesday night's 90- minute 
special was sent to Australia and Ire- 
land. 

MBS Coverage Mutual began cov- 
erage of the assassination at 4:30 a.m. 
EDT Wednesday. At 7 a.m. the net- 
work presented what has become by 
now one of the most widely heard 
features of the week -a tape recorded 
by newsman Andrew West at the mo- 
ment of the shooting (see page 22). 

Mutual's coverage on Wednesday 
continued until 11 a.m. and specials 
were presented throughout the rest of 
the day in addition to regular news pro- 
graming. Mutual carried President John- 
son's speech live and provided continu- 
ous news bulletins throughout the rest 
of the evening and into the following 
morning. Mutual broadcast the news of 
Senator Kennedy's death at 5 a.m. and 
remained on the air until 9:30 a.m. 
Thursday. The network presented live 
material from Los Angeles International 
Airport, LaGuardia Airport, Saint Pat- 
rick's cathedral, and Arlington ceme- 
tary. 

UPI Audio United Press Interna- 
tional's audio service broke into a re- 
port on Senator Kennedy's victory in 
the California primary at around 3:15 
a.m. EDT Wednesday with an outline 
of the shooting. The service then pro- 
vided eyewitness reports and other de- 
tails at 15 minutes before and after the 
hour until the first regular news feed at 
6:10 a.m. 

The Associated Press suspended nor- 
mal operational routine on its broad- 
cast wire periodically from the time 
Senator Kennedy was shot until the 
burial. "Interruptions were kept to a 
minimum," a spokesman said, "and all 
commitments were kept." News con- 
cerning the assassination was sent in 
brief reports and in regular hourly sum- 
maries, while regional news was short- 
ened. 

NET's Plans The National Educa- 
tional Television Network scheduled a 
memorial program for Senator Kennedy 
Friday night. The two -hour program 
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was to include musical segments from 
New York's Lincoln Center, Cleveland's 
Shiloh Baptist church, and the Los An- 
geles Philharmonic. A eulogy was to be 
read by Theodore Sorenson, a top Ken- 
nedy aide, and a film shown of an in- 
terview of Senator Kennedy by James 
Day of KQED(TV) San Francisco. The 
special was to be telecast on more than 
100 stations, at 7:30 in the East, and 
optional elsewhere. 

A NET Journal on "This Question of 
Violence" was rushed to completion for 
tonight's showing at 9 EDT (June 
10). The one -hour program, originally 
scheduled for next fall, will include seg- 
ments from a Detroit hospital for vio- 
lent children and a seminar on violence 
held in Los Angeles a few days before 
the assassination. 

The Stations Individual radio and 
TV stations in Los Angeles moved to 
swift action. Metromedia's KTTV(TV) 
Los Angeles became both a domestic 
network originating station and an in- 
ternational news service for short peri- 
ods. On Wednesday night (June 5) 
KTTV fed Metromedia's WTTG(TV) 
Washington and WNEW -TV New York 
live. It was the first such live hookup 
for the Metromedia group. The hour 
news feed -41 minutes of it from KTTV 

to the East Coast and several minutes 
from east to west- included reports 
from remote units, and film and still 
photos of the shooting and subsequent 
events. 

KTTV also was the origination point 
and the facility used for a 10- minute 
news report on the shooting made by 
Independent Television News for some 
eight million viewers throughout the 
United Kingdom. The special report 
was fed to Britain via space satellite. 

Metromedia's radio news service had 
set up operations at the group's KLAC 

Los Angeles for coverage of the Cali- 
fornia primary. Extensive coverage, in- 
cluding two eight -hour stretches of con- 
tinuous programing over June 5 -6, was 
supplied to all six Metromedia radio sta- 
tions around the country. 

KTLA(TV) Los Angeles, a Golden 
West Broadcasters station, had its mo- 
bile unit at Good Samaritan hospital set 
for live coverage. The station's feed 
from there was taken by both CBS -TV 
and ABC -TV. 

Radical Shift KFWB Los Angeles, 
the Westinghouse all -news station, was 
on live during Senator Kennedy's vic- 
tory statement. KFWB has a staff of 50, 
and all began working extended shifts 
starting with the assassination. It wasn't 
until some 36 hours later that the sta- 
tion returned to its standard format. 
All of this specialized coverage of the 
Kennedy tragedy, including the pre- 
amble that began with the election re- 
turns, was fed by KFWB to the six other 
Westinghouse radio stations. 
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TV breaks up old bases of political power 

The revolution television has 
brought in the political life of Ameri- 
ca is in releasing candidates from 
their dependence on political bosses, 
labor unions and ethnic leaders. So 
believes John Kenneth Galbraith, 
Harvard University professor and na- 
tional chairman of the Americans for 
Democratic Action. 

Professor Galbraith, economist, 
author, novelist, speaking at the Na- 
tional Press Club in Washington last 
week, noted that in the past candi- 
dates tried to see and talk to as many 
voters as possible, through "the 
whistle -stop complex," but this never 
amounted to more than a minuscule 
fraction of the voters. 

"Accordingly," he said "the can- 
didate relied on labor leaders, politi- 

cal leaders, ethnic leaders, farm 
backers and a host of free-lance- 
spellbinders to translate his personal- 
ity and to carry whatever passed for 
his program to the people. 

"Television, always assuming he 
can find the money, allows him to go 
direct...." 

The heightened response to televi- 
sion, Mr. Galbraith added, comes 
from higher standards of education 
among the electorate, another factor 
in weakening the hold of "ethnic 
leaders and political bosses and per- 
haps also of unions as well...." 

Professor Galbraith's main thesis 
is that the rise of a "vast new corn - 
munity -the educational and scien- 
tific estate " -is playing hob with tra- 
ditional methods of politicking. 

KMPC Los Angeles, Golden West 
Broadcasters middle -of- the -road music 
station, was carrying regular program- 
ing when the shooting occurred. News- 
man Steve Arvin, whose day off it was, 
was at Kennedy headquarters, in the 
Ambassador hotel with his wife. Un- 
officially covering, Mr. Arvin was feed- 
ing a tape of Senator Kennedy's victory 
remarks over the telephone to newsman 
Bruce Anson at the station. "Wait a 
minute," Mr. Arvin shouted, "I think 
Kennedy has been shot." After that it 
was eight hours before the station got 
back to music programing. 

KMPC immediately started feeding 
sister stations xsao San Francisco, KEX 
Portland. Ore., and xvt Seattle. 

Close primary kept 
networks on air 

Networks supplied comprehensive 
television and radio coverage of the 
California presidential primary last 
Tuesday (June 4) and extended their 
planned broadcast pattern into the early 
hours of Wednesday (June 5) because 
of the closeness of the voting. 

ABC -TV, which had planned a half - 
hour special, began at 12:30 a.m. EDT 
and remained with the primary until 
3 a.m., a spokesman said. Because of 
the closeness of the race and slowness 
of returns, he said, the network decided 
not to make a projection of the winner. 
ABC supplied two additional hours of 
newscasts on all four of its radio net- 
work services. 

NBC -TV originally had scheduled 
primary coverage from 11 p.m. to 1 

a.m. but remained on the air because 
of the late -breaking returns. NBC waited 
until 2:09 a.m. to proclaim Senator 
Kennedy the winner. NBC Radio re- 
mained on the air with coverage of the 
primaries from 11:15 p.m. to 3 a.m. - 
and both networks were still on the air 
when Senator Kennedy was shot (see 
page 23). 

CBS -TV carried a bulletin at 11:02 
p.m. Tuesday, in advance of its special 
primary coverage that began at 11:30 
p.m., indicating a Kennedy victory with 
"almost 50% of the vote." This pro- 
jection was based on a survey of voters 
leaving the polling places. CBS -TV pro- 
vided primary coverage until 2:13 a.m. 
EDT. On radio, CBS provided primary 
news from 11:30 p.m. to 12:42 a.m. 

Mutual had 11 five -minute specials 
and two 25- minute news programs on 
the primary contest. 

Heffner heads campaign study 

Richard D. Heffner, professor of 
communications and public policy at 
Rutgers University, New Brunswick, 
N.J., last week was named to head a 
study of campaign costs in the elec- 
tronic era. Mr. Heffner served as gen- 
eral manager and vice president of 
wNDT(Tv) Newark, N. J. -New York 
ETV station from 1961 -63, and earlier 
had served as director of special events 
for CBS, and as producer- moderator of 
the NBC -TV series The Open Mind. He 
will direct a small, New York -based 
staff working for the Commission 
on Campaign Costs in the Electronic 
Era, which is headed by former FCC 
Chairman Newton Minow and sup- 
ported by the Twentieth Century Fund 
(BROADCASTING, May 27). 
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Is America ready 
for a western that says more 

than «bang- bang- bang "' 



We're talking about "The Outcasts." A boldly 
unconventional series for ABC's millions of new -breed 
young adults -and young- thinkers of all ages- who've 
had it with "head 'em off at the pass, boys." 

It's a story drawn from the West of 100 years ago, 
but the overtones reach clear up to today.Two men come 
together just after the Civil War. A white man from the 
slaveholding Virginia aristocracy. And an ex -slave 
exploring his new freedom. They must ride together 

to survive -so they must learn to temper their bi ernes 
with understanding. 

This is the kind of right -now programming you g- 
thinkers twist their dials for. And this fall, ABC is here 
they'll find it. Where the outlook is young. Wher- the 
attitude is unconventional. Where a cowboy can be 
a real person, and get away with it. 

ABC Television Network 



THE MEDIA 

Okia. senators flay 
Cox -Johnson report 
Monroney, Harris defend home -state stations, 

question report's validity and fairness 

The withering attack on local- service 
broadcasting in Oklahoma that FCC 
Commissioners Kenneth A. Cox and 
Nicholas Johnson laid down two weeks 
ago has drawn counter fire from Okla- 
homa's two senators. 

Senators A. S. (Mike) Monroney 
(D) and Fred Harris (D), in separate 
statements last week defended the per- 
formance of their home -state broadcast- 
ers, questioned the validity of the com- 
missioners' conclusions and indicated 
they will pursue the matter further in 
talks with the FCC. 

Senator Monroney said that, on the 
basis of news 'accounts of the report that 
he has seen, he feels Commissioners 
Cox and Johnson "have done a grave 
injustice to a number of Oklahoma ra- 
dio and television stations." 

Senator Harris said that Oklahoma 
radio and television stations "have in 
the main served their communities 
well." He described Oklahoma station 
owners as "among the most dedicated 
men in Oklahoma when it comes to 

civic responsibilities." 
The Cox- Johnson report, the product 

of a three -month study, concluded that 
"as far as Oklahoma broadcasting is 
concerned, the concept of local service 
is a myth" (BROADCASTING, June 3). 

Primary Aim The report was de- 
signed primarily to bolster the commis- 
sioners' long- standing contention that 
the commission's license -renewal proce- 
dures are inadequate and to persuade 
their colleagues to introduce new ones 
that would assure a greater amount of 
local -service programing. Oklahoma was 
selected for the study principally be- 
cause its licensees were filing for renew- 
al at the time the study was undertaken. 

However, the report apparently had 
little effect on the other commissioners. 
They rejected a Cox -Johnson proposal 
to send letters of inquiry to June 1 re- 
newal applicants proposing less than 
5% news, 1% public affairs and 5% 
in the combined public affairs and 
"other" (agricultural, religious and in- 
structional) categories. The commis- 
sion also rejected their proposal to de- 

FCC Commissioners Kenneth Cox and 
Nicholas Johnson discussed license 
renewals and the controversial Okla- 
homa survey on WTTG(TV) Washington 
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last week. They appeared on the daily 
"Panorama" show. L to r: program 
hosts John Willis and Meryl Comer 
with Commissioners Cox and Johnson. 

velop procedures for bringing to its at- 
tention renewal applicants showing the 
lowest levels of past and proposed per- 
formance in the news, public -affairs 
and local -live programing in prime time. 

The two senators saw their home - 
state broadcasters as being caught in the 
middle of a dispute between two fac- 
tions on the commission. And both ex- 
pressed the view that Commissioners 
Cox and Johnson reached their con- 
clusions on the basis of inadequate re- 
search. 

Poppycock The commissioners' re- 
port has been interpreted as placing 
"one group of news media in a first- 
class category with other stations occu- 
pying a lesser position," Senator Mon - 
roney said. "That is ridiculous on the 
face of it and the majority of the FCC 
will not, I am sure, subscribe to such 
poppycock." 

Neither senator indicated he is ready 
to let the matter drop with a statement. 
Senator Monroney said he would "dig 
into this entire matter thoroughly." And 
Senator Harris said that although he is 
"confident that a majority on the FCC 
is aware of the good job being done in 
Oklahoma," he is concerned about the 
situation and intends "to confer per- 
sonally with FCC commissioners, other 
members of the Oklahoma congression- 
al delegation and Oklahoma broadcast- 
ers on this matter." 

On Tuesday, an aide to Senator Har- 
ris said he and Senator Monroney would 
discuss the matter preparatory to setting 
up a meeting with Commissioners Cox 
and Johnson, and possibly other com- 
missioners. However, those plans were 
dropped, at least temporarily, as a result 
of the fatal shooting early Wednesday 
of Senator Robert F. Kennedy (D- 
N.Y.) . 

A collateral aspect of Senator Har- 
ris's involvement in the controversy is 
that the senator was a member of Pres- 
ident Johnson's Advisory Commission 
on Civil Disorders. The commission is- 
sued a report which, among other things, 
criticized all media for failure to report 
adequately on ghetto problems and to 
bring more Negroes into journalism. 

Minority Question Commissioners 
Cox and Johnson cited that passage in 
letters they had sent to Oklahoma broad- 
casters in preparation of their report. 
They asked what programs the broad- 
casters were carrying. or proposed to 
carry, on ghetto problems, and how 
many minority -group representatives 
they employ (BROADCASTING, April 15). 

Meanwhile, the two commissioners 
were following past practice last week 
in dissenting to staff action routinely 
granting renewal to a group of stations 
proposing what they consider inadequate 
amounts of programing in the three 
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categories they always check. All are 
part of the June 1 renewal group: 

KETV(TV) Omaha, Neb., because 
it proposes less than 5% news. 

KLKC Parsons; KMDO Fort Scott; 
KALN Iola; KCKN Kansas City; KECK 
Lincoln; KEWI Topeka; KLEO and KAKE- 
TV, both Wichita; KNEX McPherson, and 
KLOE -TV Goodland, all Kansas; KLTR 
Blackwell, KMAD Madill, KTJS Hobart, 
KWHW Altus, all Oklahoma; and KOGA 
Ogallala, Neb., because they propose 
less than 5% public affairs. 

KAYS Hays: KCKN Kansas City; 
KEWI Topeka; KLEO and KAKE -TV, both 
Wichita; all Kansas; KGFW Kearney, 
Neb.; xwco Chickasha and KwsH We- 
woka, both Oklahoma, because they pro - 
pose less than 5% public affairs and 
"other" programing combined. 

Oklahoma Stations The commis- 
sioners, in their Oklahoma report, op- 
posed the renewals of 17 Oklahoma sta- 
tions on one or more of the three 
grounds. They are KWrV(rv), Koco -rv, 
KBYE, KTOK, KLPR and KOCY -FM, all 
Oklahoma City; KTUL(TV), KELI and 
KACK -FM, all Tulsa; Kswo(TV) and 
xcco, both Lawton; xvrt. Holdenville; 
KTLQ -FM Tahlequah; KMUS Muskogee; 
KTMC McAlester; KTOW Sand Springs 
and WNAD Norman. 

The commissioners in their dissent 
last week said that a more thorough re- 
view of those stations' proposals -"of 
the sort we have urged our colleagues 
to have our staff make and report to us" 
-might turn up explanations "for these 
minimal proposals." They noted that 
their own "more complete considera- 
tion" of the Oklahoma applications led 
them to concur in the renewal of eight 
applicants in that state, even though they 
had failed to meet their standards in one 
or another of the three categories. 

Radio -TV have role 

in unifying nation 

FCC Chairman Rosel H. Hyde has 
again called on broadcasters to assume 
part of the responsibility for unifying 
the nation in a time of racial unrest 
and when crises are keeping the nation 
in ferment. 

But the chairman, in what appeared 
to be a response to the call by Com- 
missioners Kenneth A. Cox and Nicho- 
las Johnson for more local service by 
broadcasters. coupled his own appeal 
with a warning that such service must 
be generated from within the industry 
itself, not from government. 

The chairman, who spoke at the 
Federal Communications Bar Associa- 
tion's Communications Institute, at 
Williamsburg. Va.. was sounding a 
theme he expressed most recently in his 
appearance at the National Association 
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of Broadcasters Convention, in Chicago 
(BROADCASTING, April 8). 

"Broadcasting can help to eliminate 
attitudes which divide our society," he 
said, in remarks prepared before the 
assassination of Senator Robert F. Ken- 
nedy (D -N.Y.) "I believe it has the 
potential to be the most effective unify- 
ing force available to man." 

Series of Crises He said society 
seems to be embroiled in a series of 
crises, with unrest on campus, and in 
the ghetto. "Help is needed in building 
and improving housing, creating job 
training centers, re- evaluating hiring 
practices, participating in community 
programs of health and education," he 
said. 

He referred to the National Advisory 
C'ommittee on Civil Disorders and its 
report calling on the nation's citizens 
to put forth new attitudes, new un- 

derstanding and above all new will." 
Broadcasting, he added, "is in a unique 
position to answer this call. As a matter 
of conscience and duty it must do so. 
Its true greatness could well be meas- 
ured in terms of its response to this 
call." 

He said broadcasting cannot solve 
the problem of riots but can contribute 
"significantly toward healing the wound 
-toward furtherance of a feeling of 
national unity and lessening of tension 
between groups in society." 

He said the steps that have been 
taken by broadcasters to provide the 
service he described have not been 
sufficient. "This industry must literally 
became enmeshed in the affairs of the 
community and in efforts to enlighten 
our citizens on the issues, to provide 
coverage of the causes and conse- 
quences of civil disorders and underly- 
ing race problems," he said. 

The chairman acknowledged that he 
was asking broadcasting "deliberately 
¡lot forfeit a greater income to advance 
the welfare of the community as a 
whole." hut said that many industries 
in the nation arc accepting the burden 
of social responsibility at the expense 
of profit. 

He said broadcasting, "literally en- 
dowed with the public interest," is par- 
ticularly equipped to provide the lead 
in these matters. Then, in an apparent 
reference to Commissioners Johnson's 
and Cox's recommendation in their mas- 
sive study on Oklahoma broadcasting 
that the commission take steps to re- 
quire more local programing on the part 
of broadcasters (BROADCASTING, June 
31. he said: "This leadership must come 
from within the industry and not from 
government restrictions or mandates or 
policies." 

He said that, "in the present atmos- 
phere sonic will put forth recommenda- 
tions and proposals to restrict broad- 
casting's freedom of action. They will 
he couched in broad generalities and 

smothered under the mantle of advanc- 
ing the tastes of the public." 

But, he said, the danger of permitting 
government to interfere in programing 
is self -evident. "Above all else broad- 
casting and other forms of mass media 
must be kept free," he said. "We must 
beware of standards and policies that 
sound pleasantly vague and innocuous, 
but when implemented would give the 
government power to confine broad- 
casting in a straight jacket. 

"I, too, recognize that program qual- 
ity and broadcasting performance and 
response to community issues can be 
improved, but I do not subscribe to the 
proposition that the improvement, 
should be directed by the government.' 

KOA- AM -FM -TV 

sale approved 
Cox concurs in decision 

giving GE new VHF outlet; 

Johnson doesn't take part 

The year -old, multimillion dollar pur- 
chase of KOA- AM -FM -TV Denver by Gen- 
eral Electric Broadcasting Co. was ap- 
proved by the FCC last week after 
more than a month of consideration 
that saw the buyer queried about its 
programing plans (CLOSED Cmcurr, 
May 13). 

Approval came on the affirmative 
vote of four commissioners, with one 
of them, Commissioner Kenneth A. 
Cox, issuing a concurring statement. 
There were no dissents. Commissioners 
James Wadsworth and Nicholas John- 
son did not participate in the final vote, 
and Commissioner Robert T. Bartley 
was absent. 

Metropolitan Television Co., which 
has owned the stations since the early 
1950's, is the selling group. It is headed 
by William Grant who, with associates. 
assumed full ownership in 1964 by buy- 
ing out the 52.4% owned by comedian 
Bob Hope and group for $6.3 million. 
Metropolitan Television also owns 
KOAA -TV Pueblo, Colo., which has been 
sold to Sangre de Cristo Broadcasting 
Co. for $1.5 million and which also 
was approved by the FCC last week. 

Sangre de Cristo, licensee of KCSJ 
Pueblo, is now owned by William M. 
White Jr. and others. Under the new 
ownership, KCSJ and KOAA -TV will be 
owned one third by Mr. Grant. 25.64% 
each by William White and Mahlon T. 
White. and others. Mr. Grant is paying 
$150,000 for his 331/3% interest, plus 
a loan of $50,000. 

Metropolitan Television bought the 
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Pueblo stations in 1961 from Bankers 
Life and Casualty Co. for $1,250,000, 
but then sold xcsa to Mr. White and 
his group for $210,200. 

Payment in Stock GE is paying 
Mr. Grant and his selling group $11.5 
million in stock, with $10 million as- 
signed to the Denver stations, and $1.5 
million to the Pueblo station. 

GE Broadcasting is a subsidiary of 
the giant electronic and electric power 
firm; it owns WGY, WGFM (FM ) and 
waGB(rv) Schenectady. N.Y., and 
WSIX- AM -FM -TV Nashville which it 
bought in 1966 for $9.7 million. At one 
time GE owned clear channel KOA in 
Denver. but it was operated under lease 
by and later sold to NBC. The Grant - 
Hope group bought the radio stations 
in 1952 for $2,250,000. 

The FCC approval came after the 
agency determined that the acquisition 
would meet the standard of its top -50 
market policy. This requires that a 

"compelling public interest showing" 
be made by those seeking a third VHF 

in the first 50 markets. Denver is 
ranked 39th, with Nashville 41st and 
Albany- Schenectady -Troy 42d. 

In approving the sale, the commis- 
sion found that ownership of the Den- 
ver and Pueblo TV stations by different 
owners eliminates a grade -B overlap 
situation now existing between the two 
stations. Such TV overlaps by com- 
monly owned stations were forbidden 
by the FCC in 1964; Metropolitan. how- 
ever, acquired the Pueblo station in 
1962 and thus was grandfathered. Also. 
the FCC said, with the two stations 
under separate ownership "the potential 
for expanding divergency of viewpoints 
is increased." 

On programing, GE said it would add 
an hour a week of both educational - 
instructional TV and of TV news, in- 
crease FM hours, separate more than 
80% of FM programing from AM. add 
new public- affairs programing on FM. 
increase AM operation to 24 hours. 
strengthen AM agricultural service and 
commit all three stations to aiding the 

disadvantaged of the area. And, GE 
added, it intended to improve equip- 
ment, particularly in color TV. 

Both grants were conditioned on the 
commission's right to take "appropriate" 
action following the outcome of pend- 
ing antitrust litigation. GE has been sued 
by the Department of Justice for al- 
leged anticompetitive practices in lamp 
distribution; GE also is the defendant 
in an antitrust suit filed by Viking In- 
dustries Inc. involving manufacture and 
sale of electric penetration seals. 

William T. White is chairman of 
Colorado Milling and Elevator Co., 
which plans to merge with Great West- 
ern Sugar Co. National Sugar Manu- 
facturing Co. is opposing the merger 
in an antitrust suit. 

KOA, founded in 1924, is a full -time 
class 1 -B station on 850 kc with 50 kw. 
KOA -FM is seven years old and is on 
103.5 me with 57 kw, KOA -TV began 
in 1953 and is on channel 4. All are 
affiliated with NBC. KoAA -Tv. also 
founded in 1953, is on channel 5 and 
is also affiliated with NBC. 

One-to-a-customer alternative 
GROUPS COULD OWN MORE STATIONS IF IN SEPARATE MARKETS 

If the FCC wants to promote greater 
diversity of ownership of media in in- 
dividual markets, it might do better by 
offering broadcasters a carrot, rather 
than by threatening them with a stick. 

A Washington law firm, represent- 
ing 13 licensees that own a total of 
51 AM, FM and TV stations. offered 
the commission that thought last week, 
along with suggested alternatives for 
implementing it. 

A proposed commission rule - 
which the firm of Pierson, Ball and 
Dowd likens to a stick -would pro- 
hibit the licensee of any station from 
acquiring another full -time outlet, in 
any service, in the same community 
(BROADCASTING, April 1). The rule 
would be applied prospectively and 
would not require divestiture by pres- 
ent licensees. 

The firm suggested that the goal of 
diversification would be achieved faster 
and more easily if "a system of rewards 
in terms of the number of total sta- 
tions" were offered broadcasters elect- 
ing to limit their ownership of multiple 
outlets in each market. The proposal 
was advanced in a petition for a further 
notice of proposed rulemaking. 

Another Difference The firm also 
suggested a departure from the assump- 
tion implicit in the proposed rule that, 
from the standpoint of economic com- 
petition and diversity of voices, TV, 
AM and FM "are absolutely equatable 
and interchangeable." (The firm said 
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it's doubtful the commission really 
meant that.) The firm would apply 
greater weights to the various services 
-more weight to television than to 
AM stations and greater weight to AM 
than to FM stations. 

The firm offered two alternatives to 
the commission's proposal, while stat- 
ing that there are "almost infinite varia- 
tions that could be effected." 

Under one, a nonnetwork broadcaster 
owning stations in more than one 
broadcast service in any market would 
he limited to ownership of stations in 
a total of seven markets, regardless of 
the number of stations in each. 

But if that owner elected to limit his 
ownership to one service in any place. 
he would be authorized to own more 
than present limits would permit: In 
the case of television, he would be al- 
lowed to own 10 stations. no more 
than seven of them VHF (as against 
seven stations. no more than five of 
them VHF, now). 

If he chose to limit his ownership 
to AM stations, he would be allowed 
up to 15 stations (as against seven 
now); and. if his choice were FM. 21 
stations (as against seven now). 

Assumption The firm said the sug- 
gestion is based on the assumption that 
it would be desirable to have a greater 
degree of both national and local spe- 
cialization in TV, FM or AM. "By 
offering an expansion in the permissible 
number of stations commonly owned as 

a reward for such specialization, a hos- 
pitable environment will have been es- 
tablished for its development," it said. 

The second suggested alternative at- 
tempts to meet the objection that, since 
FM stations generally have not reached 
the degree of economic independence of 
TV or AM stations, the number of FM 
outlets would be substantially reduced 
if they did not have the economic sup- 
port of a commonly owned AM or TV 
station in the same market. 

A nonnetwork broadcaster owning 
both AM and TV stations in any market 
would be limited to a total of seven 
markets, regardless of the number of 
broadcast outlets in each. 

But if he did not own any TV and 
AM stations in the same market. he 
would be permitted to own up to a 
"weighted total" of 10 stations, with 
these weights assigned: TV -1. AM- 
0.662, FM -0.5. 

The firm said the formula would offer 
an inducement to break up AM -TV 
combinations in local markets in return 
for FM -TV and or FM -AM combina- 
tions in more than seven markets. 

The firm proposed limiting the rule 
changes to nonnetwork owners for 
three reasons: It would be undesirable, 
"in view of their current national 
dominance," to permit networks to ex- 
pand their ownership interests to ad- 
ditional markets; their expansion into 
new markets would have "grave con- 
sequences" for their current affiliates 
in those markets: with television and 
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radio networks under the same owner- 
ship, there is little reason for them to 
specialize in one medium. 

The commission's proposal would 
permit a broadcaster to own outlets in 
21 markets, so long as he owned only 
one in each. And the firm said that, in 
view of the great number of stations 
now operating, a "nonnetwork owner 
having a broadcast presence in 21 mar- 
kets raises no serious problems of na- 
tional concentration." It said the social 
cost is practically nil, in terms of com- 
petition and diversity. 

But because of the inducements each 
of its alternatives offers for moving 
away l'rom media cross -ownership in 
individual markets, it said, either would 
he likely to achieve reductions in such 
ownership at an earlier date and to a 
greater degree than the commission's 
proposed rule. 

Slow Moving The firm noted that 
the commission's plan applies only to 
applications and to station sales. And 
the tenure of ownership, particularly 
among group owners, is fairly stable, 
and few new applications are being 
filed, as compared with the number 
filed in the past, it said. 

The firm conceded the process of 
restructuring the industry would be 
speeded up if divestiture were required. 
Btu. it said, "we agree with the im- 
plicit view of the commission that di- 
vestiture, in order to achieve a more rap- 
id restructuring, is neither equitable nor 
feasible." 

In advancing its proposal, the firm 
noted that as new methods of communi- 
cating "pass through youth and adoles- 
cence and reach maturity. public pol- 
icy may dictate modification of the 
ownership structure -a point which the 
commission implies we are now ap- 
proaching with respect to FM and TV." 

But the firm stressed the importance 
of searching for approaches to this 
problem that do not discourage oper- 
ators from taking the risks needed to 
develop new technologies. Broadcast- 
ers' entrance into the marketplace with 
new modes of communication should 
not be barred by rule, "nor should they 
he discouraged by precedents which 
deny them the fruits of their risk -tak- 
ing." the firm said. Otherwise. it added. 
"the public will lose not only by the 
exclusion of such operators from new 
developments but by the increased re- 
sistance of the industry to innovative 
change." 

The firm said the most effective way 
of achieving restructuring "often takes 
the form of inducements, which have 
no significant social cost, to private 
interests to voluntarily cooperate, rath- 
er than the attempted use of harsh 
rules that bring both industrial and 
political resistance. 

"Manifestly, the congruence of public 
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BONNIE & CLYDE 

...the best known outlaws in the world are at large again, 

acting their way through radioland with the funniest show 

on the air ... 

The AMAZING Radio Adventures of 

ECffRW CLYIJE 
... reward one or more of your advertisers with the chance 

to sponsor the best known duo in show biz ... 

REWARD 
reward your listeners with sixty -five of the funniest and 

fastest programs ever heard ... 

ON THE AIR NOW SPONSORED BY 
KMPC Hollywood 
WGBS Miami 
KFJZ Ft. Worth 
KGA Spokane 
WJW Cleveland 
KXOK St. Louis 
KOGO San Diego 
WHOT Youngstown 
KLEO Wichita 
WDAK Columbus 
KKJO St. Joseph 
WJET Erie 
WKY Oklahoma City 
CKXL Calgary 
...and 47 others! 

Sears Stores 
Montgomery Ward 
Walgreens 
Col. Sanders 
Chicken Delight 
Oscar's Drive.lns 
New Car Dealers 
Arby's Restaurants 
Oscar's Drive.lns 
Banks 
Shopping Centers 
Shoe Stores 
Dress Shops 
Ice Cream Makers 

MAIL THIS TODAY! 

Harry O'Connor, Broadcast Producer 
1313 Vine Street, Hollywood, California 90028 
Dear Mr. O'Connor: Please rush me an audition disc and complete cost details 
for your wonderful, inexpensive "AMAZING RADIO ADVENTURES OF BONNIE 
& CLYDE" before a vicious competitor beats me to the punch: 

My Name is 

My Station is 

My City is 

My Title is 

L J 
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and private interests is always a happy 
circumstance." 

The licensees that were represented 
in the petition, and their stations, are 
Air Trails Inc. (wcoL- AM -FM), Colum- 
bus, Ohio; Bulletin Co. (wPBs[FM]), 
Philadelphia; Great Trails Broadcasting 
Corp. (wING), Dayton, Ohio; KPAT 
Inc. (KPAT- AM -FM), Berkeley, Calif.; 
Radio Voice of Springfield, Inc. (wizE), 
Springfield, Ohio; Reams Broadcasting 
Corp. (WCWA- AM -FM), Toledo, Ohio; 
RKO General Inc.: (woR- AM- FM -Tv) 
New York; (WHBQ- AM- FM -TV) Mem- 
phis; (WRKO- AM -FM, WNAC -TV) Boston; 
(KHJ- AM- FM -TV) Los Angeles; (woMs- 
AM-FM) Bethesda. Md.- Washington; 
(KFRC- AM -FM) San Francisco. 

Royal Street Corp. (WDSU- AM -FM- 
Tv), New Orleans; Roywood Corp. 
(WALA -TV), Mobile. Ala.; Time -Life 
Broadcast Inc.: (KLZ- AM- FM -TV) Den- 
ver; (WFBM- AM- FM -TV) Indianapolis; 
(wooD- AM- FM -TV) Grand Rapids, Mich.; 
(KOGO- AM- FM -TV) San Diego; (KERO- 
TV) Bakersfield, Calif. 

WEZE Inc. (WEZE), Boston; WRIT 
Inc. (WRIT- AM -FM), Milwaukee; WKY 
Television System Inc.: (wKY- AM -Tv) 
Oklahoma City; (wTvT[Tv]) Tampa, 
Fla.; (KTvT[Tv]) Fort Worth -Dallas; 
(KHTV[TV]) Houston; (wvTv[TV]) Mil- 
waukee. 

FCC defends approval 

of WFMT(FM) sale 

The group of Chicago citizens who 
are attempting to overturn the $810,000 
purchase of WFMT(FM) in that city by 
the Chicago Tribune's WON Continental 
Broadcasting Co. are too late and have 
made too little a case, the FCC has told 
the U. S. Court of Appeals for the Dis- 
trict of Columbia. 

In opposing the motions by Mrs. Bur- 
ton Joseph, Robin De Grazia and the 
Citizens Committee to Save WFMT -FM 

(sic) for a stay and recision of the 
commission's grant last March of the 
ownership transfer (BROADCASTING, May 
I et seq.), the FCC charged that the 
petitions for a hearing were tardily filed 

and that the group has little likelihood 
of success in its litigation. The commis- 
sion also said that the appellants have 
failed to show that they would be ir- 
reparably harmed unless a stay is grant- 
ed. 

The fear of the group that WFMT's 

good -music program format will be 
changed is erroneous, the FCC said. The 
buyer has not only promised that the 
station's present programing will be 

continued but has promised to maintain 
the same staff, and has stated that it 

Blackburn doesn't 
broadcast your naine. 
You need have no qualms about your intention to sell being 

bandied about. Blackburn does not send out lists. Every sale is 

handled on an individual basis. You are revealed only to serious, 

financially responsible buyers. And you avoid the risks of selling 

without our deep knowledge of markets, values, potentials. 

BLACKBURN cC Company, Inc. 

RADIO TV CATV NEWSPAPER BROKERS 
NEGOTIATIONS FINANCING APPRAISALS 

WASHINGTON, D.C. CHICAGO ATLANTA BEVERLY HILLS 

James W. Blackburn H. W. Cassill Clifford B. Marshall Colin M. Selph 
Jack V. Harvey William B. Ryan Robert A. Marshall Bank of America Bldg. 

Joseph M. Sitrick Hub Jackson Harold Walker 9465 Wilshire Blvd. 

RCA Building Eugene Carr MONY Building 274 -8151 
1725 K St. N.W. 333 N. Michigan Ave. 1625 Peachtree Rd. N.E. 
333 -9270 346 -6460 873 -5626 68 -9 
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plans to expand WFMT'S news sources. 
The FCC also pointed out that the ap- 

plication for the assignment of \FMT 
was filed Nov. 20, 1967, and that no ob- 
jections were submitted to the sale until 
March 26, 1968, one day before the 
commission granted the application, and 
three months after the expiration of the 
30-day period within which petitions to 
deny might be filed. 

The commission asked the court to 

deny the request for stay and to either 
dismiss the litigation or affirm the FCC's 
action. 

Changing hands ... 
ANNOUNCED The following .rtarion 

sales were reported last week subject to 
FCC approval. (For other FCC activi- 
ties see FOR THE RECORD, page 64). 

WHUT Anderson, Ind.: Sold by J. 
William O'Connor to Roger A. Neuhoff 
for $650,000. Mr. O'Connor has in- 
terests in wctu -TV Chicago and wR.,c 
Racine. Wis. Mr. Neuhoff owns WH.4P- 

AM-FM Hopewell, Va., and wcvs Spring- 
field, Ill., and recently sold wcHV and 
WCCV -FM Charlottesville, Va. WHUT is 

a daytime station on 1 kw with 1470 
kc. Broker: Backburn and Co. 

WBOW -AM -FM Terre Haute. lud.: 
Sold by J. William O'Connor to Roger 
A. Neuhoff and associates for $650.000. 
( For other broadcast interests of buyers 
and sellers see WHUT above.) WRO V 

is a full -time station with 1 kw days 
and 250 watts nights on 1230 kc. 
WBOW -FM is on 107.5 me with 46 kw. 
Broker: Blackburn and Co. 

KSRW Salinas, Calif.: Sold by John 
C. Cohan and associates to Thomas J. 

and Charles Dudley King Jr. for $550.- 
000. Sellers will retain KSBW -FM -TV 

Salinas: they own KSBY -FM -TV San Luis 
Obispo and KNGS Hanford, all Cali- 
fornia. Thomas King is senior vice 
president and associate manager of 
Detroit office of J. Walter Thompson. 
Mr. King Jr. is a musical arranger and 
composer. Ksnw is a daytimer on 1380 
kc with 5 kw. 

K.IIN and KcIL -FM, both Houma. La.: 
Sold by Denver T. Brannen and asso- 
ciates to Jesse B. Chapman and A. 
Lamar Simmons for $450,000. Buyers 
are licensee of WLCS Baton Rouge and 
WWUN Jackson. Miss. KJIN is a full - 
time station on 1490 kc with 1 kw days 
and 250 watts nights. KCIL -FM is on 
107.1 nlc with 3 kw. 

WDI.P -AM -FM Panama City. Fla.: 
Sold by Denver T. Brannen and asso- 
ciates to Miles H. Ferguson. W. C. 
Woodall Jr. and associates for $300.000. 
Mr. Brannen is principal owner of K.tIN 
and KcIt. -FM, and 26% owner of totvt.4 
(Tv). all Houma, La. (see above) and 
WYNR -AM -FM Brunswick, Ga. Mr. Fer- 
guson has interests in WRLD Lannctt 
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and WJHO Opelika, both Alabama. Mr. 
Woodall has 50% interest in WDWD 
Dawson and controlling interest in 
WBBK Blakely, both Georgia. WDLP is 
on 590 kc with 1 kw. WDLP -FM is on 
92.5 me with 30 kw. 

WOHP Bellefontaine, Ohio: Sold by 
Raymond Kandel and Edward T. Cote 
and family to Simon Goldman and asso- 
ciates for $170,000. Buyers own WJTN 
Jamestown, WDOE Dunkirk, WGGO 

Salamanca, all New York, wwYN and 
WWFM(FM), Erie, Pa., and WVMT Bur- 
lington, Vt. Sellers own WERT -AM -FM 
Van Wert, Ohio; WKLC -AM -FM St. Al- 
bans, W. Va.; KYVA Gallup, N. M.; 
KTUC and KTMN(FM) Tucson, AIiz. 
Messrs Kandel and Cote also have ap- 
plications pending for UHF stations in 
Marion. Ohio, and Anderson, Ind. 
WHOP is on 1390 kc with 500 w days. 
Broker: Blackburn and Co. 

WSNE Cumming, Ga.: Sold by John 
T. Pittard to Howard Rowe and asso- 
ciates for $75,000. Mr. Rowe has an 
interest in Rowe -Peacock and Asso- 
ciates, Atlanta advertising agency. WSNE 
is a daytimer on 1410 kc with l kw. 
Broker: Chapman Associates. 

APPROVED The following transfers 
of station interests were approved by the 
FCC last week (For other FCC activi- 
ties see FOR THE RECORD, page 64). 

KOA- AM -FM -TV Denver: Sold by 
Metropolitan Television Co. to General 
Electric Co. for $10 million in GE 
stock (see page 33). 

KOAA Pueblo, Colo.: Sold by Metro- 
politan Television Co. to Sangre de 
Cristo Broadcasting Co. for $1.5 mil- 
lion (see page 33). 

WKDN Camden, N. J.- Philadelphia: 
Sold by Ranulf Compton to Tommy 
Roberts and Jack Price for $775,000. 
Mr. Roberts is sportscaster. Mr. Price 
is radio -TV director, Hialeah Racetrack, 
Fla. WKDN is a daytimer on 880 kc 
with 5 kw. 

WBLU Salem, Va.: Sold by M. C. 
Bowers Jr. to Vernon H. Baker and 
wife for $180,000 and five -year non - 
competitive agreement. Buyers have a 
controlling interest in wotc and wail 
(FM), both Xenia, Ohio; WESR -AM -FM 
Tasley, Va., and WJIC Salem, N. J. 
WBLU is a daytimer on 1480 kc with 
5 kw. 

WUNA Aguadilla, P. R.: Sold by 
William De la Cruz, W. M. Carpenter 
and associates to Lucas and Ramades 
Muniz for $172,000. Lucas Muniz owns 
wt.Uz Bayamon and is an applicant for 
a new AM in Yabucoa, both Puerto 
Rico. WUNA is a full -time station on 
1340 kc with 250 w. 

Cable television 
Ellensburg, Wash.: Sold by Mrs. 

Frank (Scoop) Rusell and Joseph 

FC &B tells why it expanded into CATV 

Foote, Cone & Belding's philoso- 
phy behind its diversification into 
cable television was explained last 

week by Louis 
E. Scott, direc- 
tor and senior 
vice president 
of the advertis- 
ing agency, at 
a presentation 
in New York. 

Mr. Scott 
listed six rea- 
;ons for the ex- 
pansion: (1) 
Diversification 
provides a 

broader base of earnings; (2) CATV 
provides a good return on investment; 
(3) CATV is compatible with the 
agency business in that there is no 
conflict of interest with clients; (4) 

Mr. Scott 

the skills of marketing and broad- 
casting personnel in the agency are 
available for the CATV systems; (5) 
the opportunity to get in on a grow- 
ing business at the start is enticing, 
and (6) the agency can afford the 
relatively small investments. 

During the past year, FC &B has 
acquired majority interest or full 
ownership of cable systems in 
Poughkeepsie, N. Y.; Pueblo, Colo., 
and Newport Beach, Seal Beach. 
Mission Viejo and Oceanside. all 
California, serving a total of about 
9,000 subscribers. The agency also 
has franchise applications pending 
in Denver and Topeka, Kan. 

Mr. Scott said plans for using the 
systems for test -market and copy 
research were being developed. He 
said FC &B had no intentions of ac- 
cepting paid advertising for CATV. 

Selig, both of Washington, D. C., to 
King Videocable Inc. for almost $1 
million. This brings to six number of 
CATV systems owned in whole or in 
part by King; others are in Los An- 
geles, Seattle, Portland, Ore., Long- 
view -Kelso and Grays Harbor areas in 

Washington. Including Ellensburg. King 
Videocable has about 20,000 subscrib- 
ers, half of them in owned systems. 
King Videocable plans to spend about 
$300,000 rebuilding the Ellensburg sys- 
tem, according to Edward Hewson, gen- 
eral manager of CATV's. 

EXCLUSIVES 

CALIFORNIA- Fulltime non -directional in single station market. 
Excellent sales potential, good equipment. Price 
$115,000 -29 per cent down- balance 10 years 
at 7 per cent. Sales price less than two times 
gross billings. 

Contact Don C. Reeves in our San Francisco office. 

MIDWEST -Daytimer plus FM in single station market in 
which retail sales are $72 million. Good equipment, 
good potential and station operating in the black. 
Strong expense -control management could make 
operation very profitable. Price: $325,000 -$87. 
500 down -Balance on reasonable terms. 

Contact Richard A. Shaheen in our Chicago office. 

AND ASSOCIATES, INC. 

Brokers of Radio,TV, CATV & Newspaper Properties 
Appraisals and Financing 

AMERICA'S MOST EXPERIENCED MEDIA BROKERS 

WASHINGTON, D.C. 
1100 Connecticrt Ave.. NW 

20036 202/393 -3456 

CHICAGO 
1507 Tribune Tower 60611 
312/337 -2754 

DALLAS 
1234 Fidelity Union Life Bldg. 
75201 
214/748-0345 

SAN FRANCISCO 
111 Sutter St 94104 
415/392-5671 
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King Videocable. Roy Marrison, man- 
ager of the Ellensburg system, will re- 
main. King Videocable is a subsidiary 
of King Broadcasting Co.. a broadcast- 
ing multiple owner. 

New Bethlehem, Pa.: Sold by Harry 
\V. Holland and associates to Mid -Con- 
tinent Telephone Corp.. Elyria, Ohio, 
independent telephone holding com- 
pany. Price was not disclosed. The 
Pennsylvania CATV system has about 
500 subscribers. Mid -Continent also re- 
ported it is in the process of purchas- 
ing the 1.700 subscriber CATV system 
in Hoopeston, Ill. It already owns the 
cable system in Kittanning. Pa., which 
has about 2,000 customers. Mid -Con- 
tinent owns operating telephone com- 
panies in 10 states and after acquisi- 

tions are approved by the FCC, the 
company will serve more than 430.000 
telephones in the Midwest and South. 

FCC waives fine caused 

by employes' rebellion 

Rebellion of radio -station employes 
protesting the acquisition of automation 
equipment has resulted in the FCC can- 
celling a liability for a $1,000 fine. 

WKFM(FM) Chicago was notified by 
the commission last July of its apparent 
liability due to logging violations and 
operating for extended periods without 
properly licensed operators. The station 
answered the commission that the vio- 

lations were the results of intentional 

Four -service networking sees the light 
ABC Radio's four affiliates advis- 

ory boards left New York happy last 
week following a two -day meeting 
with top network brass. 

Board members representing the 
four radio services -American In- 
formation (with 292 affiliates), En- 
tertainment (219), FM (152) and 
Contemporary ( 166 t -told BROAD- 
CASTING that last week's meeting, 
the first since their initial meeting 
during the National Association of 
Broadcasters convention in March, 
was held in an atmosphere of `op- 
timism." 

"I was skeptical when ABC an- 
nounced the new services last Au- 
gust," said one board member who 
has been an ABC Radio affiliate for 
years. "But it looks like the four - 
network idea is viable. Despite my 
apprehensions and some dire predic- 
tions, the four -network scheme is 
working and is taking hold among 
advertisers." 

Last week's meeting was called 
primarily to deal with organizational 
and procedural matters. ABC said. 

Board members also presented 
recommendations to the ABC Radio 
executives, among them a call for 
more news programs on the FM 
network, and greater on -air audio 
distinction between the four services. 
"Most, if not all the recommenda- 
tions were nuts- and -bolts matters," 
one broadcaster later remarked. 
"There were no expressions of dis- 
content or worry about the con- 
cept's future. We affiliates gave them 
(the ABC executives) a complete 
vote of confidence, and not a lot 
of complaints. We're all basically 
very satisfied with the service," he 
said. 

Board members' satisfaction with 
ABC Radio's direction was in no 
small way buoyed by reports from 

network executives that sales were 
up. Board members' optimism was 
also heightened by a look at ABC 
Radio News's New York studios op- 
posite Lincoln Center. The 20,000 - 
square feet, $1.5- million news facil- 
ity went into operation shortly be- 
fore the board meeting. The new 
studios are part of a $3- million news 
department expansion and modern- 
izing program announced by ABC 
Radio last year (BROADCASTING, 
Sept. 25, 1967). 

Heart of the foreign desk in the 
new ABC Radio News headquarters 
is examined by Tom O'Brien (I), 
vice president and director of 
ABC Radio News, and Walter A. 
Schwartz, ABC Radio president. 
The overseas communications unit 
allows taking of up to 49 feeds at 
the same time and provides direct 
lines to all of the network's over- 
seas correspondents. 

acts by station personnel in response to 
new automation equipment being ac- 
quired by the station. WKFM said that 
the station's staff "literally rebelled in 
protest, presumably from an unfounded 
fear that their jobs would be lost," and 
therefore the violations "were a prod- 
uct of the deliberate and intentional 
acts of the station's employes in a ma- 
licious effort to abort the normal op- 
erations of the station." The reply to the 
commission said that such acts could 
not have been anticipated and therefore 
precautions could not have been taken 
to prevent them. 

The FCC will not hold the station 
liable. 

FCC reaffirms grant 

of Chicago's last UHF 

A request by Chicagoland TV Co. 
for review of a grant of a TV construc- 
tion permit has been turned down by 
the FCC. 

The review board had granted the 
CP for Chicago's channel 38 to the 
Chicago Federation of Labor and In- 
dustrial Union Council in January. 
Chioagoland was a competing applicant 
for the grant but the review board said it 
had not made "a reasonably convincing 
showing" on the availability of a $300,- 
000 bank loan. 

The commission found no cause to 
accept Chicagoland's request for a re- 
view and reaffirmed the grant to the 
labor organization. Channel 38 was the 
last of Chicago's unassigned channels. 

Media reports ... 
Billing shortcut Transface Process 
Co., New York, manufacturer of plastic 
logs for radio and TV stations, has de- 
veloped "Plastalucent" billing masters 
to save time in the invoice process. The 
forms are pretyped, leaving space for 
the client's name and advertising sched- 
ule. 

Fairness -doctrine thesis A history of 
the fairness doctrine is the theme of a 

doctoral thesis compiled by Donald P. 
Mullally at Michigan State University. 
The study, entitled "A Legislative, Ad- 
ministrative, and Judicial History of 
the Fairness Doctrine in Television and 
Radio Broadcasting," has been accepted 
for the PhD degree at MSU. Completed 
under the direction of Dr. Walter B. 
Emery, former FCC attorney, the pa- 
per traces the principle of fairness 
through specific commission and court 
decisions to the present. 

Fetzer's New AM WWAM Cadillac, 
Mich., licensed to Fetzer Broadcasting 
Co., signed on the air May 22. On 1370 
kc with 5 kw directional facility, 
WWAM duplicates WWTV -FM Cadillac. 
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The Polyglas Tire 
Polyglas is a trademark of The 

Goodyear Tire & Rubber Company, Akron, Ohio. 

GOODfiEAR 
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Hart letter has FCC scurrying 
Michigan senator asks why commission's ownership 

information isn't as complete as SEC's data 

FCC staff members were combing 
through commission files last week to 
find out whether they contain as much 
nonbroadcast ownership information on 
certain licensees as Senator Philip A. 
Hart (D- Mich.) has turned up- which, 
in turn, is as much as FCC Chairman 
Rosei H. Hyde indicated the commis- 
sion routinely obtains. 

The search was touched off by a 
letter Senator Hart, chairman of the 
Senate Antitrust and Monopoly Sub - 
committee, wrote to Chairman Hyde, 
citing seven prominent broadcast li- 
censees about which, he said, informa- 
tion presumably required by the com- 
mission is lacking. 

He referred to Indiana Broadcast- 
ing Corp., a subsidiary of Corinthian 
Broadcasting Corp.; Hearst Corp.; 
Scripps- Howard Broadcasting Co.; KsL 
Inc., whose ultimate parent corporation 
is the Church of Jesus Christ of Latter 
Day Saints; CBS; the General Tire and 
Rubber Co., and Westinghouse Broad- 
casting Co. 

Senator Hart noted that Chairman 
Hyde, while testifying on the proposed 
Failing Newspaper Act, on March 26, 
had said that applications for a station 
license, or license renewal, require a 
listing of the major (25% or more) 
business interests of the applicant. The 
chairman also said such information is 
considered by the commission. 

'Discrepancy' But, the senator said, 
there is apparently some "discrepancy" 
among that testimony and information 
the subcommittee obtained on the sev- 
en licensees from the Securities and Ex- 
change Commission, testimony before 
the subcommittee and standard refer- 
ence materials. The subcommittee had 
requested nonbroadcast information on 
a number of licensees from the commis- 
sion on April 2. 

"The comparison," with the commis- 
sion's data, he said, "indicates that the 
FCC files appear to be glaringly de- 
ficient in many cases. Apparently in a 
number of instances the commission's 
data -gathering process is somewhat at 
odds with your testimony." He said that 
the discrepancy should be cleared up 
before the hearing record on the Fail- 
ing Newspaper Act is printed. 

Commission officials were not pre- 
pared to state last week whether Sen- 
ator Hart had fingered even a technical 
failing on the part of some licensees to 
provide requested information. They 
are checking out each of the cases 
cited, reviewing commission files -li- 
censee ownership and prior renewal 

applications -to find out how much of 
the data on the mentioned licensees is 
on hand, in preparation for a response 
to the senator. 

But an explanation for the "discrep- 
ancy" in some of the cases apparently 
stems from a misunderstanding on Sen- 
ator Hart's part as to what applicants 
are required to list in their renewal ap- 
plications. 

The question on outside interests ap- 
plies to holdings of the applicant or any 
officer, director or principal stockhold- 
er. Thus, in cases of intricate -ownership 
relationships, where a licensee is a sub- 
sidiary. the outside interests of the li- 
censee's parent corporation would nor- 
mally be found by checking back 
through the records of the parent com- 
pany. This would explain the senator's 
failure to find John Hay Whitney, a 
major stockholder in Corinthian, listed 
in the renewal application that Indiana 
Broadcasting filed for WANE -TV Fort 
Wayne, Ind., on May 3, 1967. 

However, the question on outside 
interests applies to holdings of the ap- 
plicant or any officer, director or prin- 
cipal stockholder. Mr. Whitney would 
thus be listed in Corinthian's applica- 
tions, not Indiana's. 

Senator Hart's concern is that the 
apparent lack of information would 
make it difficult for the commission to 
make reasoned judgments in passing on 
applications for licensees or license re- 
newals. "Many decisions may have been 
made without full knowledge of their 

direct effect on conglomerate owner- 
ship of communications media, or of 
the existence of other business owner- 
ships which might raise conflict- of -in- 
terest problems," he wrote to Chairman 
Hyde. 

The senator also said that an analysis 
of the applications sent to the subcom- 
mittee indicates "that the reporting to 
the commission is not uniform; that the 
commission has no standard by which 
to judge the completeness of the report 
and does not question the completeness 
of the reports filed." 

He said the commission apparently 
does not consider the management of 
investment capital by corporate li- 
censees, and noted: "Potential injury to 
competition and news distortion which 
could result from an effort to enhance 
the value of those investments, there- 
fore, cannot be considered." 

Battle Creek case 

tossed back to FCC 

A federal court has told the FCC 
that it wasn't specific enough when it 
denied a request for a hearing in a TV 
case. The U. S. Court of Appeals for 
the District of Columbia not only re- 
turned the case to the commission for 
further consideration but hinted strong- 
ly that perhaps a hearing should be 
held. 

At issue is last year's grant of chan- 
nel 41 in Battle Creek, Mich., to BCU- 
TV Inc., and the FCC's denial of a pe- 
tition for a hearing submitted by wzzm- 
TV (oh. 13) Grand Rapids, Mich. Wzzm- 
TV, among other things, challenged 

NCTA sets up pilot education program 
The National Cable Television As- 

sociation, through Pennsylvania State 
University, is about to go into the 
teaching business, and its pupils will 
be the business, management and 
technical personnel in the CATV in- 
dustry. 

Plans for the pilot educational 
program evolved from a two -day ses- 
sion last week of NCTA's board of 
directors meeting in Chicago. What 
the board approved was an immedi- 
ate expenditure of $40,000 for a Na- 
tional Cable TV Center to be set up 
within the program services of the 
university's department of continuing 
education. Next year the expenditure 
will be increased to $50,000 with an 
additional $15,000 earmarked for 

teaching materials. 
The program is intended for use 

by NCTA member companies. It will 
employ both on -site and correspond- 
ence instruction using a variety of 
teaching techniques including semi- 
nars, lectures, and case method. Ad- 
ditionally, it's anticipated that cer- 
tain packaged programs of filmed or 
video-taped presentations will be de- 
veloped for in-company training pur- 
poses. 

The subject material, as yet un- 
specified, will include CATV system 
principles, system design and corn - 
ponents maintenance. What's to be 
taught will be decided by an educa- 
tional advisory committee made up 
of 12 university and NCTA staffers. 
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BCU -TV's financial qualifications and 
its claim that it might affiliate with ABC. 
The Grand Rapids station is now affili- 
ated with ABC; it also last year re- 
ceived permission from the commission 
to establish a UHF translator in Battle 
Creek to carry its programs there, but 
this was later rescinded by the com- 
mission when BCU -TV Inc. demanded 
that a hearing be held on that applica- 
tion. 

Prinoipals of BCU -TV Inc. are Mary 
Jane Morris, former secretary of the 
FCC (1954- 1960), and James R. Searer. 
Miss Morris was a principal in one of 
the unsuccessful applicants for channel 
13 in Grand Rapids five years ago. 

Wright's Views Circuit Judge J. 
Skelly Wright wrote the court's decision, 
holding that the commission's memo- 
randum denying wzZM -TV's petition for 
a hearing "is merely a collection of con - 
clusory comments ... it certainly does 
not dispose of the issues raised . 

"... In order for a court to exercise 
in any meaningful way its function of 
review," Judge Wright said, "it is neces- 
sary that the commission state specifi- 
cally the basis for each of its conclu- 
sions." 

Judge Wright was joined in the de- 
cision by Circuit Judge Spottswood 
Robinson III and Senior Circuit Judge 
E. Barrett Prettyman. 

The fine line of 
responsibility 
FCC to decide licensee's 

punishment for employe's 

misdeeds in WNJR renewal 

How and to what degree is a li- 
censee to be punished for the trans- 
gressions of an employe? The answer 
apparently hinges on the efforts the 
licensee made to prevent such trans - 
gressions. 

This is what emerged from an oral 
argument before five FCC commis- 
sioners Tuesday on the license - renewal 
application of a subsidiary of Rollins 
Inc. for WNJR Newark, N. J. Commis- 
sioner Kenneth A. Cox disqualified 
himself; he was chief of the Broadcast 
Bureau when a preliminary investiga- 
tion of WNJR was made in 1962. Com- 
missioner Robert T. Bartley was absent. 

Involved in the case are charges of 
misrepresentation to the commission, 
submission of "doctored" contracts to 
the commission staff, failure to file 
time brokerage contracts and violations 
of logging and sponsorship- identifica- 
tion contracts. The case grew out of 
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the 1962 staff investigation of alleged 
double billing by the station; this led 
to a $1,000 fine for failure to file time - 
brokerage contracts with the commis- 
sion. 

Primary Source of Trouble There 
was general agreement in the oral argu- 
ment last week that the most serious 
troubles stemmed from the actions of 
the station's general manager, Leonard 
Mirelson, from 1960 to 1964 in con- 
nection with a program called Celebrity 
Time, in which time was brokered. 

Hearing Examiner Isadore A. Honig, 
in an initial decision in the case last 

year, recommended a one -year license 
renewal. He said the principals of the 
licensee were innocent of involvement 
in any wrong doing, but that, because 
of the actions of the general manager, 
it would not be proper to permit WNJR 
to go "scot- free" (BROADCASTING, June 
26, 1967). 

However, Joseph Stirmer, represent- 
ing the commission's Broadcast Bureau 
in the oral argument, said that rec- 
ommended punishment is inadequate. 
The license- renewal application for the 
station should be denied, he said. 

He said the principals had failed to 

You can do it easily 

...with a VREISE 
COLOR PROCESSOR! 

Now that big things are happening in net- 

work color, the logical next step for your 
station is to film your local news in color. 
You'll gain added interest from your com- 
munity ... enhance your value to adver- 
tisers ... and brighten your profit picture. 
Treise makes it possible by offering you a 

fully automatic, professional quality proc- 
essor that will have your local news "on 
the air" in color within minutes after the 
exposed film is loaded in the processor. 
This compact, self -contained unit can be 

operated in a 17' x 9' area and is so fool- 
proof, anyone can run it! 

Cheek these features: Warms up in only 
20 minutes stays on temperature auto- 
matically only processor in its price 
range that meets or exceeds all Kodak 

color requirements even provides 50% 
additional first -developer time to permit 
full utilization of new EF Ektachrome film 

operates up to 40 fpm (ideal speed for 
most TV needs). Want more data? 

Write for catalogs on Model MTV -80 (illtts,), Model MTV -50 
(up to 50 him), and Model MT -20 (up to 70 fpm) 

REISE ENGINEERING, INC. 
1941 First Street San Fernando, Calif. 91340 (213) 365.3124 
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exercise adequate supervision over the 
operation of the station. He said that 
even though the principals were given a 
report by a subordinate indicating trou- 
ble at the station, they did nothing 
about it. 

He bore down particularly on the 
matter of 139 spurious advertising con- 
tracts dealing with Celebrity Time. 
They had been prepared at Mr. Mirel- 
son's direction to back up assertions in 
the station's opposition to the $1,000 
forfeiture that the commission proposed 
imposing for failing to file time -broker 
contracts. Many of the documents they 
replaced contained the names of free- 
lance disk jockeys who were obtain- 
ing their own sponsors. 

Examiner Honig had concluded that 
the manager's "primary motive was to 
forestall censure and perhaps even his 
discharge by the Rollins home office if 
they were to learn the truth about the 
deception he had perpetrated on it with 
respect to Celebrity Time." 

Mr. Stirmer, however, said it was 
"unbelievable" that Rollins officers who 
examined the documents were not 
aware that they were false. He said 
they were uniformly clean, written in 
the same hand and, in some cases, 
dated incorrectly. 

Followed Blindly Paul Dobin, 
counsel for the station, who had ex- 

amined the documents with the licensee 
officials, conceded they may have been 
"naive" in accepting them as authentic. 
but stressed that they had no reason 
for suspecting any wrongdoing. And 
that was a major element in his argu- 
ment for commission endorsement of 
the examiner's decision. 

He acknowledged that the controls 
the licensee had imposed on the sta- 
tion's operation had not been adequate. 
But, he stressed that the examiner 
"found that we tried to exercise con- 
trols" and that the manager had misled 
Rollins officials "in a whole series of 
misrepresentations." 

He said that all the events involved 
in the case occurred in 1962 -63 and 
that all problems were cleared up by 
1964. He noted that in September 1962 
the licensee officials discovered that the 
logs were not being kept properly and 
corrected that situation. 

Indeed, he said that in showing the 
control procedures to the commission 
staff, "we had to tell you the logs had 
not been properly kept. . . . We gave 
you the evidence, and then you put it 
in a hearing order." Under those cir- 
cumstances, he asked, "How can the 
Broadcast Bureau say we were indiffer- 
ent?" 

Hard line He said it would be 
"harsh" if the commission held a li- 
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consce to "absolute liability" for every- 
thing clone by station employes -"and 
you've never done it." 

The commission would be justified in 
denying a license renewal only if it 

found that the licensee was "indiffer- 
ent." But, he said, "the examiner said, 
and we say, we tried. We were fooled; 
%vc deserve a one -year license renewal." 

Mr. Stirmer indicated he would have 
been more impressed by Mr. Dobin's 
argument if Mr. Mirelson had been re- 
moved as general manager as soon as 
his activities came to light. However, 
he was kept on for a time, and has been 
retained by Rollins in another job. 

Mr. Stirmer also noted that Mr. 
Mirelson holds Rollins stock worth 
"one third of a million dollars." He 
suggested this qualifies Mr. Mirelson as 
a principal. Mr. Dobin, however, said 
Mr. Mirelson's holdings account for 
less than 0.2% of Rollins stock out- 
standing. 

Besides WNJR, Rollins operates. di- 
rectly or through subsidiaries. wAMs 
Wilmington, Del.; WBEE Harvey. Ill.; 
WCHS -AM -TV Charleston, \V. Va.; 
WGEE -AM -FM Indianapolis; wRAP Nor- 
folk, Va.: KDAY Santa Monica. Calif.: 

WEAR -TV Pensacola, Fla., and WPTZ 
(Tv) North Pole- Plattsburgh. N. Y. 
Rollins also has a construction permit 
for wrHS -FM Charleston. 

315 suspension withers in the House 
STAGGERS FAILS TO SCHEDULE BILL; MOSS MOUNTS ATTACK 

The march through Congress of legis- 
lation suspending the equal -time provi- 
sions of Section 315 of the Communica- 
tions Act for the 1968 campaign has 
slowed almost to a halt, following the 
swift passage two weeks ago of a sus- 
pension resolution by the Senate 
(BROADCASTING, June 3). 

T!e roadblock is the House Com- 
merce Committee, whose chairman, 
Representative Harley O. Staggers (D- 
W. Va.). has made no commitment on 
when his committee might take up the 
issue and who is known to feel that at 
the moment his committee is laden with 
high -priority legislation. 

Mr. Staggers has not mentioned the 
subject to any of his colleagues on the 
committee, even those who have an 
interest in it, pro or con. 

Last week, however, two members 
of the House committee took public po- 
sitions on the Section 315 suspension 
drive -one favorable, one unfavorable. 

Representative Richard L. Ottinger 
(D -N.Y.) introduced H. J. Res. 1290 
which would suspend Section 315 for 
the presidential and vice -presidential 
candidates for the duration of the 1968 
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election year. The bill, the third such in- 
troduced so far in the House, was re- 
ferred to the House Commerce Com- 
mittee. Earlier, similar bills (H.J. Res. 
1024 and H.R. 17406) had been intro- 
duced by Representatives James T. 
Broyhill (R -N.C.) and Lionel Van 
Deerlin (D- Calif.) respectively. All 
three are members of the House Com- 
merce Committee. 

But, Representative John E. Moss 
(D- Calif.) announced that he would op- 
pose suspension until broadcasters show 
by their actions that they seriously want 
to help improve the "dialogue" be- 
tween candidates. 

"I intend to oppose the measure," the 
fifth- ranking Democratic member of the 
House committee said, "and I will utilize 
every parliamentary device to discour- 
age the holding of hearings or enact- 
ment of suspension." 

Cut Prices If broadcasters really 
want to help candidates, Mr. Moss said. 
they could reduce their rates. "As it is," 
he commented, "they all charge their 
highest national rate." 

Mr. Moss supported suspension in 
the 1960 campaign, but noted that he 

had expressed "serious doubts" at the 
time. 

Representative John D. Dingell (D- 
Mich.), also a member of the House 
committee, said he had mixed feelings 
about suspending the equal -time section. 
He wants assurances, he said. from 
broadcasters that suspension will not be 
a precedent. If no assurances are given, 
he said, he will "violently" oppose it. 

Mr. Dingell entered one condition to 
his support if he gains the assurances he 
is calling for; he feels, he said. that an 
incumbent President running for re -elec- 
tion should not be forced into a face -to- 
face confrontation with a challenger 
because a President might, through a 
slip or in the heat of a debate. endanger 
national security. 

The senior Republican member of 
the House committee, Representative 
William L. Springer (R- Ill.), said he is 
reserving opinion until a hearing is held 
and evidence is adduced on "exactly 
what the networks have in mind." Mr. 
Springer feels that no real hearing was 
held by the Senate committee. 

No Urgency Both congressmen and 
staff members of the House committee 
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FOR WCAU TV NEWS, 

BLACK-AND-WHITE WASN'T ENOUGH. 

NOW THEY "SHOW IT LIKE IT IS1 IN FULL COLOR. 

"Color film has given our news 
coverage a sense of immediacy and 
added a vibrant new dimension to 
our day -to -day reporting of local 
events," says Philadelphia's 
WCAU -TV. "Now we can shoot 
art exhibits, fashion and flower 
shows, and other community 
activities which lose much of their 
meaning in black- and -white. 

"Our documentaries and 
special reports depend on color 
film," the station continues. 
"When we filmed the elevation of 

an Archbishop to Cardinal, color 
brought into focus the symbolism 
of the placing of the red hat on 
his head. And with our study of 
the art of a noted Pennsylvania 
artist, use of color was a necessity. 
Color film brought to life slum 
housing conditions in Philadelphia 
of which most Philadelphians 
were oblivious. It gives us the 
impact we need." 

Use of the Kodak ME -4 
process, Kodak prepackaged 
chemistry, and Kodak color film 

provides "flexibility and necessary 
immediacy." It enables WCAU -TV to 
get documentaries, news stories, 
and late- breaking film stories on the 
air in color. Kodak gave WCAU 
the help they needed to switch 
to color film and processing. 
Additional technical help is always 
available. Sooner or later all 
television news will be 

in color. Don't be 
later, call 
Kodak 
now. 

EASTMAN KODAK COMPANY 
ATLANTA: 5315 Peachtree Industrial Blvd., Chamblee, 30005, 404 -GL 7 -5211; CHICAGO: 1901 West 22nd St., Oak Brook, 60523, 
312 -654 -0200; DALLAS: 6300 Cedar Springs Rd., 75235, 214 -FL 1 -3221; HOLLYWOOD: 6706 Santa Monica Blvd., 90038, 
213- 464.6131; NEW YORK: 200 Pork Ave., 10017, 212 -MU 7 -7080; SAN FRANCISCO: 3250 Van Ness Ave., 94119, 415- 776 -6055 
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Negro, country and western (p. D -29) and much, much more. 



also expressed the feeling that there is 
no urgency for quick action on Section 
315 suspension for this campaign. Their 
viewpoint is that the nominees of the 
major parties won't be known until the 
conventions this summer and, therefore, 
their views on suspension aren't known. 
Also noted is the lack of any insistence 
for quick action from President John- 
son. 

Both Vice President Hubert H. Hum- 
phrey and leading GOP contender Rich- 
ard Nixon have stated they favor sus- 
pension during the 1968 campaign; 
Senator Eugene McCarthy is in favor 
of outright repeal; former Alabama 
Governor George Wallace opposes sus- 
pension on the ground that it would 
tend to eliminate him in TV debates; 
the late Senator Robert F. Kennedy and 
California Governor Ronald Reagan 
did not comment directly on the 
issue, and New York Governor Nelson 
Rockefeller has expressed no opinion 
(BROADCASTING, May 20). 

NBC -TV's hot breath 

brings CBS -T \/ moves 

CBS -TV last week announced major 
daytime schedule adjustments for next 
season in a move that it said it was 
taking to bolster its ebbing dominance 
of the daytime ratings. 

Fred Silverman, vice president for 
daytime programing, said NBC -TV's 
serial block from 2 to 3:30 p.m. "has 
substantially increased its audience" 
and "represents competition to us." A 
.4 rating difference separated the two 
networks in the Nielsen Television 
Index for the 10 a.m. -to -5 p.m. block 
in the period ended May 19. 

Effective Sept. 9, CBS -TV will have 
a three -and -a -half hour block of serial - 
drama programing Monday through 
Friday. Search for Tomorrow and The 
Guiding Light have been expanded to 
30 minutes each, and The Secret Storm 
has been moved to an earlier time, 
joining other serials in the block (As 
the World Turns. Love is a Many 
Splendored Thing). 

In addition, The Lucy Show, reruns 
of the nighttime show, will replace 
Candid Camera, Art Link letter's House 
Party will be shown at a later time, 
and To Tell the Truth will be taken off. 

The Monday- Friday daytime sched- 
ule (all times are EDT) : 

Morning: CBS Morning News With 
Joseph Benti at 7:05 -7:30 (7:30 -7:55 
in some areas); Captain Kangaroo (8 -9); 
local programming (9 -10); The Lucy 
Show (10- 10:30); The Beverly Hill- 
billies (10:30 -11) ; Andy of Mayberry 
(11- 11:30); Dick Van Dyke Daytime 
Show (11:30- noon). 

Afternoon: Love of Life (noon- 

Equal -time, Texas style 

A man of God will follow each 
of atheist Madelyn Murray 
O'Hair's appearances on xTSc 
Austin, Tex., it became known 
last week. Mrs. O'Hair has bought 
a 52 -week schedule, sponsored by 
her Society of Separationists, over 
the Austin radio station (BROAD - 
CASTINo, June 3), owned by the 
family of President Johnson but 
which is run by trustees while the 
President is in office. 

Mrs. O'Hair was followed, after 
her first lecture on June 3, by the 
Rev. John Barclay of the Central 
Christian Church, Austin. Mr. 
Barclay was sponsored by an 
Austin furniture dealer and 
former city councilman, Louis 
Shanks, who has said he will 
sponsor remarks by other Austin 
clergymen after each of Mrs. 
O'Hair's programs. 

12:25); News (12:25 -12:30); Search 
for Tomorrow (12:30 -1); local pro- 
gramming (1- 1:30); As the World 
Turns (1:30 -2); Love is a Many Splen- 
dored Thing (2 -2:30) The Guiding 
Light (new time 2:30 -3); The Secret 
Storm (new time) (3- 3:30); The Edge 
of Night (3:30 -4) and Art Linkletter's 
House Party (new time) (4- 4:30). 

Two legislators decide 

violence is TV's fault 
Amidst the quiet eulogies for the late 

Senator Robert F. Kennedy (D -N.Y.) 
on Capitol Hill last week were heard 
two broad blasts directed at television 
as a cause of increased violence in 
American society. 

Speaking on the floor of the House 
of Representatives, John M. Murphy 
(D -N.Y.) called for an FCC investiga- 
tion of programing to determine "the 
effects of television violence on the 
viewing audience." Representative Mur- 
phy, a member of the House Commerce 
Committee, which overseas the FCC, 
charged that "the responsibility for pro- 
graming rests with the networks, but 
whatever attempts they might be mak- 
ing to reduce the violence on television -if any -it is obvious that they are 
inadequate. 

"With or without Senator Kennedy's 
death, there is an increasing -and 
alarming -trend toward violence in 
American society," Mr. Murphy added. 

Senator Thomas J. Dodd (D- Conn.), 
who led an investigation of TV pro- 
graming in the early 1960's, said that 
there was a relationship between the 

chaotic violence in U.S. and fare or- 
fered to the TV audiences. In an inter- 
view by Howard K. Smith that was 
carried on ABC radio and TV, Senator 
Dodd said: "I don't think you can go- 
on teaching children by television that 
the knife and the gun, the fist and the 
club, are the things to use in life with- 
out getting into this terrible situation 
we find ourselves in now.... I think 
we are encouraging violence. I think 
television has a tremendous effect on 
the thinking of people...." 

Farber to syndicate 

after -midnight show 

Syndicated Features Inc., New York, 
plans to offer to radio stations a week- 
day, five -hour talk program, The Barry 
Farber Show, intended primarily for 
broadcast in the hours after midnight 

Mr. Farber, who is host on several 
talk programs on wort New York, 
formed Syndicated Features four years 
ago. He said last week that 18 stations 
have signed for weekday 25 -, 30-, 45- 
and 55- minute versions. He plans to 
step up the sales and promotional activi- 
ties of Syndicated Features Inc. 

Advertising 

Ever heard of 
"Sitting Ducks 

Anonymous?' 

If you're part of the communications 
industry, you're considered fair 
game for anyone with a grievance, 
real or imagined. You can be sued for 
libel, slander, piracy, plagiarism, 
invasion of privacy or copyright 
violations. But if and when you are, 
there's someone to turn to: Your 
Employers Special Excess Insurance 
Policy. (It's kind of a "Sitting Ducks 
Anonymous Club" for those who'd 
much prefer to be sitting pretty.) 
To join? Simply decide on the 
amount you could afford in case of a 
judgment against you...we'll cover 
any excess. For details and rates, 
write to: Dept. A, EMPLOYERS 
REINSURANCE CORP., 21. West 
10th, Kansas City, Mo. 64105; New 
York, 111 John: San Francisco, 220 
Montgomery; Chicago, 175 W. Jack- 
son; Atlanta, 34 Peachtree, N.E. 

BROADCASTING, June 10, 1968 
(PROGRAMING) 4£ 



FCC revisits WLBT(TV) renewal case 
AT ISSUE: WHETHER STATION WAS FAIR, SERVED NEGRO LOCAL NEEDS 

The wt.BT(TV) Jackson, Miss., case, 
which has been a hot potato as well 
as a legal landmark, is back in the 
hands of the FCC commissioners, just 
three years after the commission 
thought it had gotten rid of it by giv- 
ing the station a one -year license renew- 
al. 

At issue is the question of whether 
wI.BT afforded the large Negro popula- 
tion of Jackson -about half the 860,- 
000 population in the station's service 
area -reasonable access to its facilities 
and treated controversial issues, par- 
ticularly those relating to racial mat- 
ters, in accordance with the fairness 
doctrine. 

The commission on Tuesday morn- 
ing heard oral argument in the case 
-in which Lamar Life Insurance Co.'s 
license for the station is at stake -at 
the commission offices in Washington, 
almost within shouting distance of 
Resurrection City, where several thou- 
sand Negro Poor Peoples campaigners 
are encamped. 

The United Church of Christ and 
several co -complainants have fought 
since 1964 against renewal of the sta- 
tion's license. And their counsel last 
week, Earle K. Moore and Ann Aldrich, 
argued again that the station during its 
1961 -64. license period had ignored 
Negro needs in its programing, had pro- 
moted segregation and had failed to 
abide by the fairness doctrine, and had 
made misrepresentations to the commis- 
sion with respect to its programing. 

Examiner Supports Station How- 
ever, a hearing examiner, Jay A. Kyle, 
in an initial decision issued in the case 
last October, said the complaints had 
failed "woefully" to prove their case. 
He resolved all issues in favor of the 

station, and granted it a three -year li- 
cense renewal, subject to appeal. The 
commission's Broadcast Bureau sup- 
ported that conclusion (BROADCASTING, 
Oct. 23, 1967). 

And counsel for the station, Paul 
Porter, a former FCC chairman (1944- 
46), said last week the commission 
should not only adopt the examiner's 
conclusions but take the opportunity 
to notify other citizens groups inter- 
ested in pressing complaints against 
stations, to do so "responsibly." 

Mr. Porter accused the church and 
its co-complainants--the United Church 
of Christ of Tougaloo, Miss., the Rev. 
L. T. Smith, a Jackson businessman 
and clergyman, and Aaron E. Henry, 
of Clarksdale, Miss., the Freedom Dem- 
ocratic Party's candidate for governor 
of Mississippi in 1963 -of having 
abused the commission's processes and 
of having committed a "fraud" on the 
commission and the U. S. Court of 
Appeals. 

The court, in a landmark case in 
March 1966, not only remanded the 
case to the commission for a full evi- 
dentiary hearing but ruled that "re- 
sponsible" members of the public 
should be permitted to participate in 
license- renewal proceedings. Until then, 
the commission had accorded standing 
only to persons who claimed that they 
would suffer economic injury or that 
their stations would receive electrical 
interference as the result of a requested 
license grant. 

Appealed Commission Order The 
complainants had sought court review 
after the commission in May 1965, 
without a hearing, granted the station 
a one -year license renewal. 

The commission considered the corn- 

Music to read TV stock- ticker news by 

The FCC has waived its rules to 
permit two TV stations to provide 
aural transmission of background 
music accompanying visual trans- 
mission of teletype news. 

KPAz -TV Phoenix and xurv(TV) 
Salt Lake City received permission 
for the operations for a limited time 
and on condition that they report 
viewer reaction to the service. 

The rule waived in the case of 
both stations states that the aural 
and visual transmitters of a television 
station must not be operated sepa- 

rately. Both stations had asked for 
permission for separate operation of 
their transmitters in providing music 
with teletype news. 

KPAZ -TV had been broadcasting 
background music with its teletype 
news but the commission took no 
action against the station except to 
limit its trial period to one year. 
KvTV. which has been accompanying 
its teletype news with the sound of 
a teletypewriter, was given permis- 
sion to use music until October when 
the license is up for renewal. 
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plainants' charges, as well as the re- 
sults of a staff investigation of Missis- 
sippi stations following the riots at the 
University of Mississippi's Oxford 
campus, when James Meredith desegre- 
gated the university. But it refused to 
grant the complainants standing. One 
reason the commission did not order 
a hearing then was the concern that 
such a proceeding in Jackson might 
lead to disturbances and make progress 
in civil rights more difficult (BROAD- 
CASTING, May 24, 1965). The actual 
hearings in Jackson caused no unrest. 

A final decision in the case is ex- 
pected soon. Commissioner Lee Loe- 
vinger, who is due to leave the corn - 
mission at the end of his term June 
30 and who has said he would not par- 
ticipate in matters not likely to be de- 
cided before then, heard the argument, 
along with his six colleagues. He also 
participated in a second oral argument 
Tuesday, involving the license -renewal 
application for WNJR Newark, N. J. 

In urging the commission to strip 
wLBr of its license, Mr. Moore ac- 
cused the station of making a deliberate 
effort to "promote discrimination and 
racial hostility." He said what he de- 
scribed as the discrimination against 
Negroes in public- service announce- 
ments and news and other programing 
was not merely the result of ineptness 
or carelessness. 

No 'Crusader' Mr. Porter, how- 
ever, said the complainants apparently 
wanted the station to be a "crusader 
for social change." He acknowledged 
it had not been that, but said its record 
in the 1961 -64 period had been "accept- 
able." He said the record indicates that 
a large number of Negroes had been 
given access to the station's facilities. 

And, in attempting to excise what he 
said was the core of the complaint 
against the station -that it was unfair 
to Negroes in its news programs -he 
cited Examiner Kyle's laudatory corn - 
ments concerning Richard Sanders, 
news director of the station from 1955 
to 1965, which were based on testimony 
of witnesses at the hearing. Mr. Sand- 
ers is now assignment editor for ABC 
in Washington. 

Mr. Porter also said the station, 
since getting a one -year license renewal, 
had adopted a "new policy that re- 
flects a type of operation that certain 
commissioners are beginning to empha- 
size." He cited an apprentice program 
in which Negro college graduates are 
hired to learn the station's operations. 
The apprentices either go to work for 
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the station or work elsewhere is found 
for them, he said. 

Commissioners Kenneth A. Cox and 
Nicholas Johnson, in their letters to 
Oklahoma broadcasters in connection 
with their study of broadcast service in 
that state, asked how many minority - 
group members they employ, and in 
what positions (BROADCASTING, April 
15, et seq). 

Cox -Johnson Questions Virtually 
all of the questioning from the bench 
came from those two commissioners, 
and they directed most of it at Mr. 
Porter and William A. Kehoe Jr., coun- 
sel for the commission's Broadcast 
Bureau. 

Mr. Kehoe, who said the record indi- 
cates that the station carried a full budg- 
et of civil- rights news, through both 
local and network coverage in the 1961- 
64 period, also said that the charges 
against it should be judged in light both 
of events in Jackson and of commis- 
sion decisions in that period. 

This led Commissioner Johnson to 
ask Mr. Kehoe for his "personal" view 
as to whether a station should reflect 
the "mores" of its community, no mat- 
ter what they are. Should a station, 
for instance, bar Jews from its facili- 
ties if there is Anti -Semitism in the com- 
munity, he asked. 

Mr. Kehoe, who had worked for the 
Justice Department in civil -rights mat- 
ters in Mississippi in 1960, said he 
would "dodge the question." He said 
he could not answer for his conscience, 
and since he had not discussed the mat- 
ter with his superiors in the bureau, he 
could not give the bureau's position. 

Left hanging at the close of the argu- 
ment was the status of nine letters - 
correspondence between WLBT and 
the commission -involving complaints 
against the station. They had been dis- 
cussed during the hearing, but there was 
a question as to whether they had been 
formally accepted into the record. 

Commissioner Johnson asked Mr. 
Porter to stipulate that the letters had 
passed between the station and the com- 
mission. Mr. Porter, however, declined, 
stating, "we can't cross -examine" the 
letters now. 

Chairman Rosel H. Hyde requested 
counsel for both sides to submit their 
views on the status of the letters in a 
week's time. The commission would de- 
cide what should be done about them 
then, he said. 

Joey Bishop to lead off 
new ABC -TV specials 

ABC -TV is planning a new series of 
specials that will be musical- comedy 
revues. Ilson /Chambers Productions, 
which put The Smothers Brothers Show 
on CBS -TV, has been signed to package 

the specials. The first revue, to be taped 
later this month for presentation the 
latter part of the year, will star ABC - 
TV's late night host, Joey Bishop. 

A Guide To The Swinging Bachelor, 
as the projected special is to be titled, 
also will feature other still-to-be- deter- 
mined performers. It will mark Mr. 
Bishop's first project for ABC -TV since 
starting his 90- minute nightly show 
more than a year ago. 

Ilson /Chambers Productions' prin- 
cipals, Saul Ilson and Ernest Chambers, 
were signed to produce two specials for 
ABC -TV following their departure 
from Smothers Brothers series. The 

contract also calls for creation of a new 
series for the 1969 -70 season. In ad- 
dition, the production team is preparing 
a Frank Sinatra special for Budweiser 
beer, which will be produced in August. 

Barron goes independent 

Arthur Barron, former CBS News 
documentary producer, has opened 
Verite Productions, New York, to film 
documentaries focusing on "individ- 
uals rather than issues." 

National Educational Television's 
Public Broadcast Laboratory has signed 
for the first program, also to be released 

The WJEF Countrypolitan 

His job's in town, 
but his ear is tuned to country music. 

Sure, a man listens to WJEF because 
he likes our very special brand of 
country and western music. 

But he also listens because he 
relies on WJEF and CBS news - 
and to get sports coverage no com- 
petitor can touch. 

We've had to come up with a new 
name for him: Countrypolitan. 

Is he a farmer? Probably not. He 
may be a doctor, lawyer, merchant, 
chief. Typically, he works in one of 

the 50 Kent and Ottawa County 
plants employing over 400 people 
at real good salaries and wages. 

And the car radio he listens to 
on the highway, and the one that 
keeps his wife company all day, can 
best remind him of the things he 
needs and wants. 

Ask Avery- Knodel about WJEF 
-the country music station that 
comes across with sweet music for 
advertisers. 

.i/te lAliooEe 
RADIO 

MUD IuuNA2ODMTILE OR(" 
WM GRAND RAPIDS 

WADI GRAND RRRIOSRNANR200 
DR.SIIwN MILL. 

TELEVISION 
YIGDTV GRAND RAPIOS.INAY.1200 

R-/agif"tt°:"=sE' ;RIF 
aDLR %,[,V,,`" 

CRS RADIO FOR GRAND RAPIDS AND KENT COUNTY 

Avery-Knecht, Inc. F,.lv.i, National Ep,.,., rariv., 

BROADCASTING, June 10, 1968 47 



Newscast sign -off in Los Angeles is a some -time thing 
Does a local television station pro- 

tect the lead when it's getting the 
major share of audience in the late - 
night news period? Does it avoid 
tampering with a winning formula? 

Not CBS -owned KNXT(TV) Los 
Angeles, which is breaking the rules 
of safe broadcasting by trying out an 
open -end policy on its consistently 
high -rated Monday -through -Friday 
Eleven O'Clock Report. 

The news program used to run for 
a half -hour. Now it goes from 36 to 
45 minutes most nights and it can 
run for an hour or longer if the 
day's news events warrant such cov- 
erage. The general rule is that in- 
dividual news broadcasts now end 
whenever the program producer is 
satisfied that the significant news 
events of the day have been covered. 
KNXT is the only Los Angeles tele- 
vision station -and one of the few 
in the country-to have a late -eve- 
ning news broadcast longer than the 
traditional 30 minutes. 

The open -end format was sort of 
sneak -previewed for six weeks start- 

ing in February. No mention was 
made of the change and viewer re- 
action was gauged to see if a differ- 
ence had been noticed and appreci- 
ated. Apparently the reaction was 
favorable because the station is now 
firmly committed to the more flexi- 
ble format and is promoting it. 
KNXT'S sales department also is sell- 
ing the extended period of news 
coverage. 

May Need More People Grant 
Holcomb, news director, explains 
that the half -hour news formula 
(which had KNXT far -and -away the 
leading audience attraction during 
the time period) was revised to serve 
increased interest in late- evening 
news and to allow for greater in- 
depth coverage of events. Despite al- 
ready having a staff of some 100 
people in the news department (a 
total that includes clerical help), 
Mr. Holcomb feels that a wide open - 
end format, that would see the pro- 
gram extending to midnight or 
longer, requires still added personnel. 

Yet, the key that permitted KNXT 

to make the move to a longer -form 
newscast was not people but equip- 
ment. The station recently installed a 
compact color -film processor directly 
under its newsroom. Previously late 
film was sent out to a commercial 
processing lab and sometimes would 
not be available in time for the 11 

p.m. program. Now the station can 
cover late- breaking events and still 
process film by air time. 

Indications are that the other 
CBS -owned television stations are 
keeping tabs on KNxr's open -end 
format with an eye toward trying a 
similar approach in their own 
markets. 

KNXT'S late news is followed by 
The Late Show, which has not been 
pulling high ratings. The station feels 
that it really can't do too much harm 
to the feature -film program by de- 
laying and making uncertain its 
nightly start but it may be keeping 
viewers away from the scheduled 
11:30 p.m. openings of the Tonight 
Show on KNBC(TV) and the Joey 
Bishop Show on KABC -TV. 

theatrically. Mr. Barron is president of 
the new company and his wife, Evelyn 
Barron, a former researcher and associ- 
ate producer at ABC News, is vice 
president. 

`Vendetta' charge made 

in Atlanta format tiff 
Strauss Broadcasting Co. of Atlanta. 

would -be purchaser of WGKA -AM -FM 
Atlanta, is standing firm in its decision 
to transform the stations' format from 
classical to middle -of- the -road music. 
Furthermore, the company suggests that 
there may be a hidden motive on the 
part of the local newspapers it says are 
whipping up grass -roots opposition to 
the format change. The papers have a 
corporate relationship to Cox Broad- 
casting Co., licensee of WSB- AM -FM -TV 

Atlanta. 
Strauss expressed itself on the ques- 

tions in an amendment to the applica- 
tion it filed with Glenkaren Associates 
Inc., present owner, for the stations' 
transfer, after the commission received 
some 150 letters from Atlantans pro- 
testing the proposed format changes 
(BROADCASTING, May 20). 

However, in referring to that figure 
of 150 in its amendment -and citing it 
as proof that opposition to the proposed 
change is not overwhelming- Strauss 
was outstripped by events. Commission 
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officials now count some 650 letters, in- 
cluding some informal petitions, com- 
plaining about the format change. 

Study in Other Cities Strauss, two - 
thirds owned by Strauss Broadcasting 
Co.. which owns KIXL-AM-FM Dallas and 
KCEE -AM -FM Tucson, Ariz., says it de- 
veloped its proposed format for the 
Atlanta stations on the basis of its ex- 
perience in Dallas and Tucson, and 
after a survey of Atlanta civic leaders. 
The format calls for a mixture of pop- 
ular standards, Broadway hits and mod- 
erate light classics. 

Strauss denies that it will program 
rock 'n' roll or. on the other hand, 
provide a background service (it will 
be "foreground" music). Both formats 
are employed by Atlanta stations. 
Strauss adds that the classical -music 
format it wants to drop has not won 
general acceptance. 

"We have determined that our pro- 
posed programing will serve the public 
interest. convenience and necessity in 
a manner that will sustain the stations 
so that the service can continue," 
Strauss says. 

The company credits the Atlanta 
newspapers -the Journal and Consti- 
tution -with starting and keeping alive 
the campaign against the format change. 
It claims the papers are carrying on a 
"vendetta" and reports its understanding 
that not a single letter preceded the 
editorials and columns urging Atlantans 
unhappy about the proposed change to 

contact the commission. (The commis- 
sion has also received some mail from 
the Georgia congressional delegation re- 
questing information on the case.) 

Counter -Suggestion Strauss, noting 
the newspapers' relationship to WSB- 
AM -FM -Tv -lames M. Cox Jr., and his 
family, who own the newspapers, hold 
more than a one -third interest in Cox 
Broadcasting -says that if there is such 
"an overwhelming need for a classical 
music service in Atlanta" why don't the 
Cox stations fulfill that need? 

Concludes Strauss: "The extensive 
communications combine [Cox] is not 
concerned about competition from a 
classical music station but is concerned 
about competition from our proposed 
provision of high -quality programing 
for the general adult audience." 

NBC News protests 

Columbia U. ban 

Columbia University's restrictions on 
still- camera radio and television cov- 
erage of graduation ceremonies June 4 
in New York brought a protest from 
Richard Graf, acting news director of 
WNBC -TV New York. on behalf of NBC 
News. 

Mr. Graf sent a telegram to Dr. 
Grayson Kirk, president of Columbia, 
saying "such action discriminates 
against broadcast newsmen and can 
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only result in incomplete coverage of 
an important news event." The ban was 
announced in a memorandum dated 
May 31 limiting coverage to the "writ- 
ing press." 

A few still cameramen circumvented 
security guards, however, and photo- 
graphed the walkout of about 300 
graduating students in a protest against 
the school's administration. The Colum- 
bia campus has been the scene of stu- 
dent demonstrations for the past month. 

New NFL Films series 
gets New York showing 

National Football League Films Inc. 
previewed a new syndicated series in 
New York last Tuesday (June 4) feat- 
uring a thematic approach to weekly 
professional football games. 

This Week in the NFL, a 14 -week, 
half -hour series on 16 -mm film, has al- 
ready been sold in about 40 major mar- 
kets, according to sales manager Inez 
Aimee. 

The films, available on consecutive 
Wednesdays starting Sept. 15, will high- 
light one or two key factors running 
through all of the week's games. Pat 
Summerall, CBS sportscaster will be 
host of the programs. 

The new series supersedes last sea- 
son's NFL East and NFL West. Other 
series produced by NFL Films are 
Game of the Week, carried in 48 mar- 
kets last year, and NFL Action, a spring 
series sponsored by American Express 
in that company's first television pro- 
gram sponsorship. 

Pay -TV objections 
rebutted by RKO General 

RKO General Phonevision has re- 
plied to opposition filed at the FCC in 
connection with RKO's experimental 
pay -TV operations in Hartford, Conn. 
The opposition is from The Connecticut 
Committee Against Pay -TV, which rep- 
resents a number of theater owners in 
the Hartford area and which objects to 
RKO's request for a three -year exten- 
sion of operations (BROADCASTING, May 
27). 

RKO, which has been conducting the 
pay -TV tests since 1962 on witcT(Tv) 
there, received a three -year extension 
from the FCC in 1965. That extension 
was also opposed by the Hartford thea- 
ter group but the commission rejected 
the objections. 

Responding to the current opposition, 
RKO said: "Nothing has occurred in 
the intervening years which gives the 
theaters' repetitive contentions any more 
merit than when they were previously re- 
jected as being without merit in 1965." 
The theater group had maintained that 
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RKO was not supplying the FCC with 
data from the tests and that Hartford 
viewers were being deprived of "access 
to free television" due to the experi- 
mental operations. 

Don Reid diversifies 
entertainment plans 

Don Reid Productions, New York, 
which has specialized to date in TV 
game programing, is expanding into 
other phases of entertainment, embrac- 
ing TV series and documentaries, mo- 
tion pictures, legitimate theater and 
records. 

Don Reid, president, reported in an 
interview in New York last week that in 
planning for this 
broadened activi- 
ty, he has en- 
larged his staff, 
appointing Eu- 
gene Pleshette, a 
former vice presi- 
dent at ABC, as 
executive vice 
president for mo- 
tion pictures; 
Arthur Altman, 
composer and mu- 
sioian, vice pres- 
dent for musical properties; Ron Green- 
berg vice president in charge of TV 
production, and Allen Reid vice presi- 
dent in charge of development and gen- 
eral counsel. 

Mr. Reid, who formed his company 
18 months ago, noted that in recent 
months his staff has grown to about 50. 
His first network TV series is Dream 
House, which began this spring on ABC - 
TV (Wednesday 8:30 -9 p.m.) and as a 
daytime strip (1 -1:30 p.m.). It is a 
game show in which the top prize is a 
house and its furnishings. 

"We hope to become active in all 
facets of entertainment and that's the 
reason we hired Mr. Pleshette, who has 
had a long background in the motion- 

Mr. Reid 

picture field before he turned to TV, and 
Mr. Altman, who has been a composer 
and musical adapter for all media," he 
explained. 

"In television, we are co- producing 
with Granada Television of Britain a 
new half -hour game series, Bon Voyage, 
which will offer contestants trips to 
various parts of the world. Granada 
will begin carrying it soon in England, 
and we are in the process of selling it 
here. In addition, we are working with 
Granada on a one -hour action- comedy- 
adventure series, The Inspectors, and 
hope this will lead to a continuous re- 
lationship" with that company. 

Mr. Reid was at one time active as a 
TV- documentary producer and said he 
has several properties in this area that 
he intends to develop. In addition to the 
company bearing his name, Mr. Reid 
said, he is a partner in the College Quiz 
Bowl Co., which is responsible for the 
GE College Bowl, Alumni Fun, Univer- 
sity Challenge and High Q series. 

Program notes ... 
New sound stages SKS Productions 
Inc. is developing modern sound stage 
facilities in Santa Fe, N. M., its home 
base. The project, planned for the last 
16 months, is aimed at attracting Hol- 
lywood theatrical and TV film -makers. 
Partners in SKS Productions are Jack 
Schaefer, author of "Shane "; Gordon 
Knox, former president of Chet Hunt- 
ley Enterprises Inc.; and George T. 
Shupert, once president of ABC Films. 
Mr. Shupert, now owner and president 
of WLOD Pompano Beach, Fla., is chair- 
man of SKS Productions. Mr. Knox 
is president and Mr. Schaefer is execu- 
tive vice president in charge of all 
story material. The firm's first project 
is an hour color TV film about New 
Mexico, to be narrated by Chet Hunt- 
ley. 

Kukla, 011ie on block A package of 
195 five- minute monocrome programs 
featuring Burr Tillstrom and puppets 
Kukla and 011ie is to go on sale in 
Chicago June 21 to the highest bidder 

More than a decade ofn/l..onfrucfive Service 

Io Oroadcasfers and the l/3roadcaefing Jncludfry 

I-I®WARD F. STARK 
Brokers- Consultants 

50 EAST 58TH STREET NEW YORK, N. Y. (212) 355 -0405 
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ABC set to scramble for convention news 

ABC will use new wireless micro- 
phone equipment as well as a hand- 
held wireless color -TV camera in 
covering this summer's political con- 
ventions. 

Julius Barnathan, ABC vice presi- 
dent in charge of broadcast opera- 
tions and engineering, said last week 
the high- frequency microphone would 
be operated in tandem with the wire- 
less camera at the conventions. 

The color camera (Ampex's 
"Scrambler ") was first used last 
winter in football coverage and dur- 
ing the Olympics in Grenoble, 
France. It weighs 50 pounds and is 
part of a system conceived and de- 
signed by ABC. Ampex developed 
the camera and Microwave Associ- 
ates implemented the microwave link 
to facilitate transmission of color 
information and remote control of 
the camera's operation. 

The microphone, developed by 
Airborne Instruments Laboratories, 
has portable transmission and re- 
ception systems permitting simulta- 
neous two -way operation. The size 
of the transmitter and of the receiver 
is described as being smaller than a 
half- carton of cigarettes. The trans- 
mitter weighs one -and -a -half pounds, 
the receiver a quarter of a pound 

Bill Lawrence (I), ABC News's po- 
litical editor, looks into the eye 
of Ampex's "Scrambler" camera 

more. Both are carried on a belt, 
feed into a single antenna carried 
on the set and operate on a 950 mhz 
frequency. It is designed to afford 
virtually interference -free pickups in 
crowded conditions. 

Mr. Barnathan said the camera 
and microphone would give added 
mobility to its reportage, and in the 
case of the camera, telecasting in 
"places where it is inconvenient or 
impossible for conventional color 

that the network will use covering 
this summer's political conven- 
tions. 

cameras to operate." 
He said ABC saw possible uses of 

the new microphone in its sports cov- 
erage. 

All three TV networks plan to 
have portable, wireless color cam- 
eras in use at the conventions. CBS 
expects to use a camera developed 
by CBS Laboratories, and NBC will 
have at least four of RCA's new 
Man -Pack color cameras (BROAD- 
CASTING, April 1, et seq.). 

to satisfy a note held by the LaSalle 
National Bank there. Originally pro- 
duced by Taynod Productions Inc. on 
video tape at Tele -Tape Productions, 
New York, for exposure on NBC -TV 
in 1961 -62 and later offered in syndi- 
cation by CBS Films, the programs 
comprise collateral put up by Taynod 
for a loan after the NBC -TV run, ac- 
cording to the bank. Taynod no longer 
is in business, the bank said. Sale is 

being handled by the Chicago law firm 
of Zenoff, Westler, Jones & Kamm, 110 
South Dearborn. 

One more for 'Young Sound' WNCI- 
(FM) Columbus, Ohio, began broad- 
casting CBS /FM's music service, The 
Young Sound, on June 1. WNCI is 
owned by Nationwide Communications 
Inc. Phil Sheridan is general manager. 

Flower power Radio & TV Roundup 
Productions is offering without charge 
two new series of 20 three -and -a -half 
minute interview programs. The Subject 
is Flowers will feature such people as 
Senator Everett Dirksen (R-III.), who 
has campaigned to make the marigold 
the national flower, telling how flowers 
relate to life, peace and happiness. 
Medicine '68 will feature doctors dis- 
cussing latest developments in influenza, 
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allergies, juvenile arthritis and skin care. 
The programs will be available in stereo 
and monaural. The address is 111 Maple- 
wood Avenue, Maplewood, N. J. 07040. 

New music service "The Music Di- 
rector," a weekly playlist for middle -of- 
the -road music stations, is now available 
by subscription. The new service lists 
100 current MOR single records and 
"the best playable" cuts from five al- 
bums each week, along with label and 
record numbers. It is designed as both 
a guide to programing and a reference 
for station personnel. Address is Box 
177, Chestnut Hill, Mass. 02167. 

Oscar winner on TV King Screen 
Productions's Academy Award- winning 
documentary, The Redwoods, received 
its premiere television showing June 2 
on KING -TV Seattle. The color film was 
awarded an Oscar as the year's "Best 
Short Documentary" by the Academy 
of Motion Picture Arts and Sciences in 
May. King Screen Productions and 
KING -TV are both operations of King 
Broadcasting. 

Specials in distribution Association 
Films Inc., New York, is offering three 
television specials on a free -loan basis 
to educational groups and community 

organizations. The specials are: The 
National Gallery of Art, an NBC News 
presentation; The Strange Case of the 
English Language, a CBS News special 
on the ways English is used, misused 
and abused; and Sail to Glory, a re- 
enactment of the 1851 triumph of the 
yacht America over 14 British contend- 
ers. Sponsor is the F & M Shaefer 
Brewing Co., Brooklyn, N.Y., in vari- 
ous cities on the Atlantic seaboard. 

'Seven Seas' specials Seven one - 
hour television specials, titled The Seven 
Seas, will be produced by Four Star 
International in association with Italian 
oceanographer and film producer Bruno 
Vailati, it has been reported. Produc- 
tion will begin shortly on the project, 
which will include segments on the 
Pacific, Atlantic and Indian oceans, the 
Caribbean, Mediterranean and Red 
seas, and a combined hour on the polar 
seas. 

Nine to go The third in a series of 
12 one -hour specials produced under 
the auspices of eight broadcast station 
groups will feature Buddy Greco, Susan 
Barrett and The Family Album. Billed 
as the "Broadcasters Specials," each 
segment in the series is titled A Very 
Special Occasion. 
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_BROADCAST ADV. 

Mathes says client 

wants to play cupid 

In an unusual development last week, 
J. M. Mathes, New York, which bills 
about $12 million a year, asserted that 
it had been asked by a client to merge 
with a larger agency in order to re- 
tain a liquor account. 

The account in question is Somerset 
Importers Ltd. (Johnnie Walker Red 
Label Scotch, Crawford's Scotch and 
Canada Dry bourbon, gin and vodka). 
It bills about $5 million a year. Somer- 
set is a division of Canada Dry whose 
soft drink advertising- unlike hard 
liquor -is a broadcast user (more than 
$5 million a year in spot radio and TV). 

Mathes officials did not identify the 
larger agency with which it supposedly 
was asked to merge. Somerset last week 
moved the liquor accounts to Need- 
ham. Harper & Steers, which bills ap- 
proximately $92 million a year. Canada 
Dry moved its ginger ale and mixer 
account out of Mathes to Benton & 
Bowles more than a year ago, and sub- 
sequently from B &B to Grey Advertis- 
ing. The advertiser's Wink soft drink 
account was transferred from Mathes 
to Ted Bates & Co. last July. 

Officials at Somerset declined com- 
ment on the Mathes statement. 

Burlington buys two 
`NBC Experiments' 

Burlington Industries Inc., New York, 
will sponsor two programs of the NBC 
Experiment in Television series next 
season. 

This marks the first time that any of 
the shows in the series -conceived by 
Julian Goodman, NBC president, and 
spelled out in an address he made 
at Western Kentucky University in Au- 
gust 1966 -has been sponsored and the 
first time any of the programs will run 
in prime time. Both of the Burlington - 
sponsored shows will be scheduled for 
presentation in evening hours. 

Another eight shows in the series will 
be shown on Sunday afternoons on 
NBC -TV. The series has been on the 
air the past two seasons covering a wide 
range of programing ideas, including 
two dramatic efforts from the Watts 
Writers Workshop at Los Angeles; a 
study of pioneering work underway for 
deaf actors (and shown primarily for 
deaf audiences); a bi- lingual romance 
story filmed in Prague; a personal view 
of Africa as seen through the eyes of 
an artist and photographer. In Novem- 
ber 1967, Experiment presented an epi- 

3 EXCITING 

Fall- Winter Programs 

AVAILABLE! 

1. GREAT SYMPHONY SERIES 
Pittsburgh Symphony Orchestra American Symphony Orchestra 
William Steinberg, mus. dir. Leopold Stokowski, mus. dir. 

Taped live, Pittsburgh (27), and New York (12),With world famous 
soloists and conductors in programs of the world's best -loved sym- 
phonic classics. 

(Cued for two 90- second and three 60- second commercials for local 
sponsorship -each program two hours) 

2. THE WORLD OF JAll 
Noted Jazz authority, John C. Wilson, probes the various jazz forms 
in this unusual 52 -week series that features some of the great 
performers of jazz. 

(Cued for 10 one -minute commercials for local sponsorship) 

3. FOLK MUSIC OF THE WORLD 
Weekly programs (52) that survey the world's vast heritage of 
folk music in its various exciting and entertaining aspects. 

(Cued for 10 one- minute commercials for local sponsorship) 

Each program available on exclusive basis -15,000 cycles, 71/4 speed, 10 -inch 
reels. Programs accompanied by cue sheet and press release for local use. 
Reasonably priced. 

G. H. JOHNSTON, INC. 

59 East 54th Street New York, New York 10022 (212 - 421-8055) 
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1 BAR network TV- billing report for week ended May 26 
Broadcast Advertisers Reports' network -TV dollar revenue estimate -week ended May 26, 1968 (net time and talent charges in thousands of dollars) 

Day parts 
Monday- Friday 

ABC 
Week Cume 
ended Jan. 1- 

May 26 May 26 

CBS 

Week 
ended 
May 26 

Cume 
Jan. 1- 
May 26 

NBC 
Week Cume 
ended Jan. 1- 

May 26 May 26 

Total 
minutes 

week 
ended 

May 26 

Total 
dollars 
week 
ended 

May 26 

1968 
total 

minutes 

1968 
total 

dollars 

Sign -on -10 a.m. $ $ 145.8 $ 70.0 $ 1,633.4 $ 336.0 $ 7,141.1 73 $ 406.0 1,487 $ 8,920.3 
Monday- Friday 

10 a.m. -6 p.m. 1,205.7 25,691.3 2,677.1 63,619.6 2,239.4 48,060.1 990 6,122.2 19,254 137,37L0 
Saturday- Sunday 

Sign-on -6 p.m. 810.3 23,385.9 511.1 20,959.9 524.2 9,927.5 251 1,845.6 5,191 54,273.3 
Monday- Saturday 

6 p.m.-7:30 p.m. 271.0 6,682.1 513.0 12,579.6 469.7 13,589.0 94 1,253.7 1,836 32,850.7 
Sunday 

6 p.m:7:30 p.m. 45.6 2,537.6 150.0 4,707.2 192.6 4,439.4 19 388.2 438 11,684.2 
Monday- Sunday 

7:30 p.m.-11 p.m. 4,244.8 107,745.7 5,345.1 134,652.5 5,435.9 132,585.6 470 15,025.8 9,076 374,983.4 
Monday -Sunday 

11 p.m.-Sign-off 298.7 7,475.4 29.3 951.2 403.8 9,557.7 73 731.8 1,548 17,984.3 

Total $6,876.1 $173,663.8 $9,295.6 $239,103.4 $9,601.6 $225,300.4 1,970 $25,773.3 38,830 $638,067.3 

Correction: ABC-TV's 7:30 -11 p.m. figure for the week ending May 19, 1968, should be reduced by 66.0. 

above year -to -date figures. 
The correction is reflected in the 

sode on Marshall McLuhan, concen- 
trating on the man and his ideas. 

NBC -TV said the two sponsored 
shows will be called "Burlington's Ex- 
periment in Television," and said that 
other details, including titles and show- 
ing date, would be announced with all 
of the Experiment shows. 

Doyle Dane Bernbach, New York, 
is Burlington's agency. 

Business briefly 
Kendall Refining Co., Bradford, Pa., 
has purchased a 13 -week participation 
on NBC Radio's Chet Huntley's Per- 
spective on the News through Barber 
rbc Drullard Inc., Buffalo, N. Y. Turtle 
Wax Inc., through Marvin H. Frank & 
Co., both Chicago, has brought 10- 
week sponsorship in David Brinkley Re- 
ports. 

Sunkist Growers Inc., Los Angeles, 

through Foote, Cone & Belding, 
same city, has scheduled a summer 
lemon promotion that will offer con- 
sumers a 25 -cent coupon good toward 
the purchase of six or more Sunkist 
lemons in return for a box top or inner 
seal from any brand of tea. The offer 
will be carried to consumers primarily 
by a four -color, full -page ad in the 
July issue of Readers Digest. But a 

heavy schedule of network and local 
television announcements will reinforce 
the lemon -tea coupon offer. A special 
spot announcement will run on network 
TV in conjunction with other Sunkist 
orange and lemon commercials for the 
seven weeks from June 16 through 
July. Local spots will run in 64 key 
markets. 

Metropolitan Life Insurance Co., 
through Young & Rubicam, both New 
York, will fully sponsor Pro Football 
Report following NBC -TV's American 

Football League games during 1968- 
69 season. Metropolitan Life has also 
renewed participating sponsorship in 
NBC -TV's Saturday Night at the 
Movies. 

Armour and Co., through Young & 
Rubicam, both Chicago, has ordered 
a schedule for the third quarter on 
CBS Radio's News and Dimension, pro- 
moting Armour Star franks. 

Birds Eye Division of General Foods 
Corp., White Plains, N. Y., through 
Young & Rubicam, New York, will 
introduce five new products with spot - 
TV and print ads in northeasten and 
midwestern markets. 

3M Co., St. Paul, through MacManus, 
John & Adams, New York, and United 
Air Lines, through Leo Burnett, both 
Chicago, will sponsor the Hawaiian 
International Open golf tournament for 
the second year. NBC -TV will broad- 

TV set data for Ada, Okla.; Albany, Ga.; Meridian, Miss., and Miami 

BROADCASTING'S May 27 report on TV -set ownership 
figures of American Research Bureau contained errors 
due to the printer's transposition of lines for Ada, Okla., 

Market Name 

Ada, Okla. 
Albany, Ga. 

Meridian, Miss. 
Miami 

Total TV 
households 

in ADI 

12,200 
71,700 
61,400 

545,000 

Color 
Projected 

TV 
households 

2,400 
19,800 
12,400 

177,800 

and Albany, Ga. as well as lines for Meridian, Miss., and 
Miami. 

The correct listings: 

ADI ownership 
UHF Metro ownership 

Multiset Projected UHF 
Per Projected Per TV Per Projected Per 
cent households cent households cent households cent 

20 2,300 19 - - - - 
28 18,100 25 - - - 
20 9,900 16 - - - - 
33 209,100 38 318,400 58 220,300 59 
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cast the event from Honolulu Nov. 9- 
10 via satellite. 

American Home Products through 
John Murray, both New York, has 
made the first program purchase in 
ABC -TV's The Don Rickles Show for 
the fall. The program will be on Fri- 
days. 9 -9:30 p.m. NYT. 

'How long can dull 

advertising hold out ?' 

American advertising too often un- 
dermines its own purposes because of 
its failure to come to terms with the 
psychology of affluence, its obsolete pen - 
chant for "gimmickry and exaggeration" 
in an age of sophistication, and its gen- 
eral adherence to "the 1936 picture of 
American society." 

These were some of the views of Lee 
King, president and creative director of 
Edward H. Weiss & Co., Chicago, 
speaking to the Grand Rapids (Mich.) 
Advertising Club. 

Mr. King pointed out that widespread 
prosperity is producing a new kind of 
American -one who rejects as phony 
the overt appeal to success, security and 
the snob instinct. 

Such an approach might have been 
appropriate 35 years ago, he said, when 
our society was beset by basic economic 
worries, and "people in such circum- 
stances needed symbols to help gratify 
those needs." Advertising has provided 
such symbols as "the man of distinc- 
tion," recognizing that the consumer's 
need went beyond the product itself to 
include a corresponding vision of status 
and worth, Mr. King said. 

When we look at such an advertise- 
ment today, he declared. "it seems a 

little ludicrous to us . .. because we im- 
plicitly recognize that the consumer is 
no longer that person." 

According to Mr. King, the best of 
today's advertising has adjusted to to- 
day's new developments with humor, 
understatement, candor, and "a totally 
new style of communication in which 
the salesmanship is so adroitly blended 
with the craftsmanship that you can 
hardly tell which is which and, what's 
more, you don't care." 

"In a society which is laughing gim- 
mickry and exaggeration out of exist - 
ence," Mr. King asked, "how long can 
ordinary, dull advertising hold out ?" 

THE SHADOW. 
Radio Mystery Series 

IS BACK ON THE AIR! 

Now avail ble for 
CHARLES MICHELSON, INC. focal pure asc. 

95 W. 95th St., New York 36 PLaza 7 -0695 

I 

Yogi works for ACS 

A new anti -smoking spot fea- 
turing Yogi Bear, aimed at young 
audiences and produced by Han- 
na- Barbera, is being made avail- 
able to TV stations through local 
units of the American Cancer 
Society. The spot, available in 20- 
and 60- second versions, shows 
Yogi (above) admonishing his 
little pal Boo -Boo not to smoke 
and end up like the smoker who, 
animatedly, coughs his head off. 
The best way to quit smoking. 
Yogi counsels his friend, is never 
to start. 

Rep. appointments 
KAUZ -TV Wichita Falls, Tex.: Blair 

Television, New York. 

WWAM Cadillac, Mich.; 1GGM Albu- 
querque and KvsF Sante Fe, both New 
Mexico: Avery- Knodel, New York. 

PGW offers review of 

new TV code standards 

Peters, Griffin, Woodward, New 
York, has prepared a guide to the Na- 
tional Association of Broadcasters' new 
television code standards, which be- 
come effective on Sept. 15. 

The two -color folder is designed as a 
capsule review of changes in the code. 
It compares the old and the new code 
standards, element by element, covering 
nonprogram material, time allowed for 
nonprogram material, number of in- 
terruptions, billboards, number of con- 
secutive announcements, length of sta- 
tion breaks and "integrated" announce- 
ments. 

It also shows how the standards may 
apply to a sample network format cov- 
ering a one -hour participating program 
followed immediately by a half -hour 
sponsored program during the 7:30 -9 
p.m. period on a weekday. PGW, TV 
station rep, points out that all nonpro- 

gram material following the credits 
after the end of the one -hour program 
is outside the "main body" and there- 
fore does not count as an interruption. 
It adds this cautionary note: 

"Without proper attention this new 
element of the code would increase con- 
centration of nonprogram material ad- 
jacent to local station -break position." 

Copies of the booklet are available 
from any PGW office. 

O &M loses Mead Johnson 

Mead Johnson & Co., Evansville, 
Ind., will be moving its Metrecal diet 
products, Bib fruit juices and Pablum 
cereals out of Ogilvy & Mather, New 
York, as of Aug. 31. The account bills 
an estimated $7 million, with about 
$6.5 million in network and spot TV. 
A new agency has not yet been selected. 

Scripto moves to D &C 

Scripto Inc., Atlanta, with estimated 
billings of $1.5 million, has moved to 
Daniel & Charles, New York, after Mar - 
schalk, an Interpublic company, re- 
signed the account. Scripto spent over 
$1 million in network television in 1967 
according to Television Bureau of Ad- 
vertising figures. 

Free 

Trial 

Dear 
Brain : 

Please send me the BRAIN for 
13 weeks (no obligation). If 
we like what we receive we 
shall continue it (till forbid- 
den) for $2.00 per week, to be 
billed every 13 weeks. Other- 
wise we shall notify you at the 
end of 13 weeks and there will 
be no charge for the trial 
period. 

Free 

Trial 

STATION 

ADDRESS 

AUTHORIZED . 

TITLE 

Mail to: 
Brain Radio 
Box 875 
Lubbock, Tex. 79408 
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INTERNATIONAL 

Daly walks out as VOA director 
Says USIA boss Marks was undercutting his authority; 

praises staff as professional and dedicated 

After a scant 12 months as head of 
the U.S. Information Agency's interna- 
tional broadcasting arm, Voice of 
America, John Charles Daly has de- 
cided it just isn't his line. The former 
host of CBS -TV's old What's My Line? 
told USIA Director Leonard H. Marks, 
in a bluntly worded letter last Wednes- 
day (June 5), that his decision to re- 
sign was "dictated solely" by certain 
administrative practices of Mr. Marks's 
office. He also emphasized the departure 
was not related to "any effort to con- 
trol or affect the content of VOA 
broadcasts." 

The inter -office tiff that prompted 
Mr. Daly's resignation comes shortly 
after his first year as VOA chief. Mr. 
Daly was appointed May 29, 1967, suc- 
ceeding NBC newsman John Chancel- 
lor (BROADCASTING, June 5, 1967). 

Mr. Daly, who began his broadcast- 
ing career in Washington 31 years ago, 
joined CBS as a correspondent and news 
analyst in 1937, moved to ABC in 1949 
and served as ABC vice president in 
charge of news, special events and 
public affairs from 1953 to 1960. 

What piqued Mr. Daly were actions 
affecting senior VOA personnel that 
were allegedly initiated by Mr. Mark's 
office "during my recent absence from 
the country without advice to me." Mr. 
Daly said that when he returned to 
Washington, he protested "such mal- 
administration." 

Marks Stands Fast "Despite these 
facts, and in full knowledge of the ob- 
jection to such executive undercutting." 
he said, "an assistant representing your 
office has persisted in the previous ac- 
tion and directed the disposition of a 
senior VOA executive without discus- 
sion with, or reference to, my office." 
During a phone conversation June 5, 
Mr. Daly said, Mrs. Marks had de- 
clined to rescind the order. 

Though not mentioned in Mr. Daly's 
letter, a management study of the Voice 
was instituted some time ago under the 
direction of Howard Chernoff. retired 
commercial broadcaster who has been 
a consultant to Mr. Marks (CLOSED 
CIRCUIT, May 6). Mr. Chernoff was 
presumably the "assistant" to whom 
Mr. Daly referred in his letter. 

Mr. Daly used his resignation letter 
to praise VOA as "highly professional" 
with a staff that is "dedicated . to 
every specific value of the profession 
of journalism" that gives it distinction. 
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It was barely more than a year ago 
when Mr. Daly (r) assumed his new 
duties at VOA and, flanked by Mr. 
Marks, faced his first news confer- 
ence. 

The VOA administration, he said, can 
have no less dedication or principle. 

In a "Dear John" letter Mr. Marks 
said he accepted the resignation with 
regret. Mr. Daly and his colleagues, he 
said, had maintained the "highest 
standards of program integrity," and 
Mr. Daly "should derive great satisfac- 
tion from the record of achievement" 
made in his tenure. 

"I hope that, as a journalist and a 
broadcaster," Mr. Marks said, "you 
will maintain your interest in the work 
of the agency and that we can in the 
future call upon your valued advice 
and counsel." 

Mr. Daly declined to identify the 
persons involved in the dispute or to 
comment further on his letter. Mr. 
Marks could not immediately be 
reached for comment. 

Abroad in brief ... 
Commercial production Colodzin 
Productions Inc., New York, through 
its affiliates, Zodiak Films Ltd., Mon- 
treal, will enter TV commercial produc- 
tion in the Canadian market. Zodiak is 
currently engaged in the importation, 
distribution and production of foreign 
films. 

FC &B appointed Foote, Cone & 

Belding Ltd., London, has been ap- 
pointed by IdealStandard of Hull, the 
English subsidiary of AmericanStand- 
ard, Inc., to handle advertising. Ideal - 
Standard manufactures industrial and 
residential heating equipment and bath- 
room ware. 

Impact of BBC local 

radio still doubtful 

With eight months gone and 16 
months to go, the success of the experi- 
ment in local radio broadcasting by the 
BBC in England is still a matter for 
speculation. 

So far, local audience checks provide 
evidence that the listening public is 
apathetic. To counteract this pessimis- 
tic impression the BBC is now mounting 
a survey of its own which, it expects, 
will show that the broadcasts have made 
a real impact on local listening habits. 

In fact, according to the number of 
VHF radio sets installed or on order, 
audience interest is relatively high, and 
the fundamental problem remains one 
of financing. 

Hugh Pierce, manager of the project, 
confessed that "lack of money is a hell 
of a worry." He added: "I think there's 
going to have to be some rethinking on 
the financial side, but this is a problem 
for the General Post Office rather than 
for us." 

The experiment will be completely 
reviewed by the postmaster general at 
the end of 1969, when the older stations 
will have been operating for two years. 
Six are already in service and the last 
two will go on the air in the next few 
weeks. 

Results of the BBC survey are ex- 
pected to provide the clue to local 
councils on whether to continue their 
participation or not. They are also ex- 
pected to give a lead to the postmaster 
general on the hotly contested question 
of radio advertising which, many feel, 
could make the local stations viable 
commercial enterprises. 

CBC's election service 

Both the English and French net- 
works of the Canadian Broadcasting 
Corp. will offer election -night coverage 
in Canada on June 25. On the CBC's 
northern service the returns will be 
heard in several Indian and Eskimo lan- 
guages. The English and French reports 
will also be fed to stations of the Cana- 
dian Forces Brigade and air division 
stationed in West Germany. 
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French workers 
halt radio, TV 
Newsmen seek journalistic 

freedom; total of 14,000 

walkout on their jobs 

A near -paralysis of broadcast activ- 
ity in France was reported last week 
in an internal struggle against govern- 
ment interference in broadcasting. Strik- 
ing broadcast newsmen seek a charter 
revision that would permit objective re- 
porting on radio and TV (BROADCAST- 
ING, June 3). 

The broadcast strike was described 
as fully effective. It was sparked during 
the waves of worker -student strikes that 
rocked the DeGaulle government in 
recent weeks but which appeared to be 
receding last week. 

The strike of broadcast newsmen, 
producers and directors and technicians 
-reported totaling 14,000- appeared 
more in line with classic French labor 
strikes of the past in which walkouts 
were called to dramatize differences in 
policies. 

Among last week's developments was 
a concession by the DeGaulle govern- 
ment. The broadcast system's director 
general, Jacques- Bernard DuPont, was 
fired by the government on June 5 after 
he had hired outside technicians in an 
attempt to put facilities back on the 
air. 

While technicians were striking prin- 
cipally for higher pay, newsmen and 
production people were at odds with 
the government over news objectivity. 
The walkouts had been spotty at first 
but by June 3 they had encompassed 
most personnel, including those in 
radio. Initially radio newsmen formed 
an unofficial cadre to broadcast news 
during the French crisis and for which 
members took "responsibility" as op- 
posed to government directives, but on 
June 3 the radio journalists decided to 
walk out. 

More Money Just before the radio 
newsmen's action, Yves Guena, a newly 
appointed minister of information, 
offered newsmen higher pay. He did 
this in a broadcast on the air, promising 
also that the Gaullist government would 
study the demand for charter revision. 
The Guena broadcast was followed on 
the air by a newsman's statement that 
police had surrounded the radio head- 
quarters, that the offer was being re- 
jected and radio newsmen would join 
their TV colleagues. 

It was believed by French journal - 
BROADCASTING, June 10, 1968 

ists that the ministry of information 
was stalling action until a decision on 
a charter revision is made by either 
President Charles DeGaulle or Premier 
Georges Pompidou. A general election 
has been called for June 23. 

The French government used military 
technicians to man a reserve trans- 
mitter atop the Eiffel Tower in Paris. 
The transmitter was put into operation 
in the place of the regular transmitters. 
Only one news show nightly, Tele -Soir, 
was being telecast. No other program- 
ing was scheduled. The strike by tech- 
nical personnel was in its 18th day last 

Thursday (June 6). 
On that day striking broadcast news- 

men voted a resolution informing their 
American colleagues of "regret at be- 
ing unable in this critical moment 
in American history to do their work 
of reporting" full details of Senator 
Robert F. Kennedy's death and that 
they had cancelled planned demonstra- 
tions as a sign of mourning. They said 
the demonstrations were "planned this 
afternoon in Paris to obtain impartial- 
ity of reporting on the French radio 
and television which is a common goal 
of all its personnel." 
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EQUIPMENT & ENGINEERING 

A call for EIA leadership 
Motorola's Galvin, addressing convention in Chicago, 

says association should chart communications policy 

The Electronic Industries Associa- 
tion should take the leadership in co- 
ordinating the efforts of the electronics 
industry and the government to develop 
compatible systems of communications. 
This could involve efficient spectrum 
use as well as hardware standards. 

This was the basic thrust of the re- 
port to the EIA membership given in 
Chicago last week by retiring EIA Pres- 
ident Robert W. Galvin, board chair- 
man of Motorola Inc. The annual meet- 
ing was the 44th convention of the 
EIA. 

Mr. Galvin, taking note of the varied 
technical developments and the diverse 
EIA activities which involve communi- 
cations policies and standards, said "no 
other association has the facilities, the 
broad industry representation or the 
established reputation to assume a lead- 
ership role in the development of com- 
patible government and industry poli- 
cies, standards and techniques required 
by the many and varied information 
systems." 

Spectrum Use He pointed out that 
many EIA activities and conferences 
with government agencies now are vir- 
tually routine. "In addition to long - 
established groups such as the land - 
mobile communications, microwave and 
broadcast -equipment sections and the 
newer CATV, amateur -radio and citi- 
zens -radio activities," he explained, "we 
have become deeply involved in studies 
of the most efficient use of the spec- 
trum, proposed regulations of compu- 

ter -communications networks and gov- 
ernment plans for and uses of the new 
communication facilities." 

The expanding uses of information 
networks in banking, transportation 
control and reservations, hospitals, li- 
braries, education and the transmission 
of scientific, legal, technical and crime - 
detection data, Mr. Galvin said, "point 
to the ultimate growth of an industry 
equal to any but our defense and space 
market." 

Mark Shepherd Jr., president of Tex- 
as Instruments Inc., was elected presi- 
dent of EIA succeeding Mr. Galvin 
(see page 64). The Motorola executive 
had served two terms. 

At the EIA board meeting last 
Thursday the association's executive 
vice president, James Seerest, was re- 
elected. Three staff vice presidents also 
were re- elected: Jack Wayman, con- 
sumer products division, Tyler Nourse, 
parts division and distributor products, 
and William H. Moore, government 
products division. 

Organization Study Mr. Shepherd 
Thursday appointed L. Berkley Davis, 
Washington vice president of General 
Electric Co., to be chairman of an ad 
hoc committee which is to study the 
whole organization of EIA. The pur- 
pose is to consider "changes leading to 
a more effective structure to serve the 
complex electronics industry," Mr. 
Shepherd said. 

"Public demand for color television 
continues strong although not as high 
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as earlier forecasts indicated," Mr. Gal- 
vin reported. "Monochrome set sales 
are showing remarkable vitality in com- 
petition with color due largely to the 
popularity of portables and small- screen 
receivers. Color sales should hit an an- 
nual rate of six -million units and total 
TV -set sales should reach 11- million 
units or better, he said. 

Mr. Galvin said the present trends 
for the electronic industry as a whole 
"are favorable although mixed." He 
said total factory sales of all products 
will hit a new high of about $23 billion 
this year, but the rate of growth will be 
less than in 1967. 

Electronic industry sales (millions of 
dollars) : 

Market 1967 1968' % Increase 
Consumer $ 4,324 $ 4,500 4.1 
Industrial 5,736 6,100 6.3 
Government 11,422 11,945 4.6 
Replacement 

components 650 665 2.3 
Total $22,132 $23,210 4.9 
'Estimated 

Radio -TV imports for 
quarter down somewhat 

Foreign label imports accounted for 
43.5% of all radio sets sold in the U.S. 
during first quarter of 1968, according 
to the Electronics Industries Associa- 
tion. 

Percentage peaked at 59.3% for all 
AM -FM or FM receivers. 

In television, only 3.9% of sales in the 
first three months of the year bore labels 
of foreign makers. EIA did not sepa- 
rate monochrome from color TV set 
sales. 

Among AM home receivers, 52% 
were foreign imports, and among AM- 
FM or FM only, 32.5%. Automobile 
radio imports ran 13.9% for AM sets, 
and 13 %D for AM -FM or FM only. For 
total radio, imports accounted for 
36.5% of AM set sales, and 59.3% for 
AM -FM or FM -only sets. 

In the first quarter last year, 45% of 
all home radios bore foreign labels, and 
7% of all TV sets. 

Total U. S. sales for the three months 
ended March 31: 

U. S. factory sales 

Home 
Radio 

Auto 
Radio 

AM 1,039,862 2,237,178 
AM/FM or FM 405,717 265,490 
Imports, domestic label 
AM 717,596 - 
AM/FM or FM 483,668 - 
Imports, foreign label 
AM 1,930,862 361,660 
AM /FM or FM 1,646,302 39,631 
Total, U.S. sales 
AM 3.688,320 2,598.838 
AM /FM or FM 2,535,687 305,121 

Television 
(Monochrome 

and color) 
U.S. factory sales 2,486,157 
Imports, domestic label 200,972 
Imports, foreign label 108,945 
Total, U.S. sales 2,796,047 
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FCC eases rules 
on translators 
VHF power increase in West, 

UHFs' selling of spots 

authorized by commission 

The FCC, following a wide- ranging 
review of its translator rules and poli- 
cies, has decided to remove some of its 
shackles from translator operations in 
order to facilitate expansion of off -the- 
air television service. 

The commission last week adopted 
rules permitting VHF translators west 
of the Mississippi (including Alaska and 
Hawaii) to increase power from 1 w 
to 10 w and authorizing UHF transla- 
tors to originate spots soliciting and 
acknowledging financial support. 

The commission initiated the trans- 
lator proceeding last year as part of a 
continuing effort to develop means of 
helping television meet the needs for 
service that have led to the establish- 
ment and growth of the CATV industry 
(BROADCASTING, June 6, 1967). 

And the conclusion of the proceeding 
last week represents something of a 
victory for the National Television 
Translator Association which, first un- 
der Ed Craney, former Northwest 
broadcaster, and then Nat Allen, has 
pressed for liberalization of the trans- 
lator rules. 

Extends Area One of the amend- 
ments adopted will permit VHF station 
licensees to operate VHF translators 
outside the sations' grade -B contour, un- 
less the area is within another station's 
service area. 

Another will permit stations to con- 
tribute to the maintenance and operat- 
ing costs of community -owned VHF 
translators carrying their signals. 

The new rules were adopted by all 
six commissioners present last week. 
But only three -Chairman Rosel H. 
Hyde and Commissioners Lee Loev- 
inger and James J. Wadsworth -en- 
dorsed the final order. Commissioners 
Robert E. Lee, Kenneth A. Cox and 
Nicholas Johnson concurred in the re- 
sult. Commissioner Robert T. Bartley 
was absent. 

In permitting the power increase of 
some VHF translators to 10 w, the 
commission said it was taking "a cal- 
culated risk." It noted that translator 
service was not created to provide wide - 
area coverage but as a way for commu- 
nities to obtain television reception 
at reasonable cost. 

Greater Power The commission 
said it had been persuaded that the 1 -w 

limit was inadequate to serve the needs 
of some communities. But it also said 
that, since UHF translators can be used 
where still higher power is needed - 
they are authorized to operatc at up to 
100 w -there is no justification for 
power above 10 w for VHF translators 
at places where there are no channel 
assignments. VHF translators may op- 
erate with 100 w on assigned but un- 
occupied channels. 

The commission rejected requests 
from some of those offering comments 
in the proceeding that it increase the per- 
missible power of VHF translators east 
of the Mississippi. However, it said it 
would consider requests for waivers of 
the 1 -w limitation if they are accom- 
panied by showings of need and of safe- 
guards that would be employed against 
interference. 

The new rule giving UHF trans- 
lator operators limited authority to 
originate programing could go far to 
eliminate their financial problems. The 
spots. which will be limited to one 20- 
second announcement per hour, may 
include commercial messages for spon- 
soring organizations. 

The FCC said the greater danger of 
interference on VHF channels bars ex- 
tending the authorization for the solici- 
tation spots to VHF translators. 

Fighting CATV The commission 
had considered permitting licensee - 
owned VHF translators to operate with- 
in the service area of other stations. 
The commission said that if a nondupli- 
cation condition were attached to such 
an authorization it would help the 
translator -owning station withstand 
CATV competition. 

However, the commission dropped 
the idea, on the ground that it would 
tend to dislocate its national TV system 
of allocations and lead to a proliferation 
of VHF translators which would 
pose the danger of electrical interfer- 
ence to television stations and other 
users of the VHF portion of the spec- 
trum. 

UHF translators are not barred from 
operating within the service area of 
stations whose signals they don't carry. 
The commission said it had decided 
against imposing such restrictions in the 
interest of encouraging the development 
of UHF service. 

One proposal the commission turned 
down, with "regret." would have pro- 
vided for a rulemaking aimed at per- 
mitting translators to originate pro- 
graming beyond the limited commer- 
cial announcements. The commission 
said there is considerable appeal in the 
proposal to give small communities an 
outlet for self- expression. But it said the 
technical hurdles involved in bringing 
the idea to life "appear insuperable at 
this time." 

The commission said that it would 
have to continue to look to a proposal 

-now three years old -for establishing 
a new service of low -cost, low -power 
UHF stations that would operate in 
small and medium -sized communities 
(BROADCASTING, June 14, 1965). 

Added Actions In other matters in 
the proceeding, the commission: 

Upped from 30 to 50 db the 
amount of attenuation required of VHF 
translators of more than 1 w in fre- 
quencies more than 3 me above and 
below the upper edges of assigned 
channels. The commission said that the 
present 30 db requirement is "overly 
lenient." 

Rejected a proposal to permit trans- 
lators to be used exclusively to relay 
television signals to other translators. 
The commission said tranlators are not 
intended to provide a point -to -point 
service. 

Put off for further study the ques- 
tion of whether it should adopt rules 
requiring translators to afford nondupli- 
cation protection to television stations. 
The commission said that, in the mean- 
time, it would continue handling the 
issue on a case -by -case basis. 

The commission also dropped pro- 
posals for lifting the ban on VHF 
translators in areas with predicted UHF 
service, for imposing special require- 
ments on translators rebroadcasting 
educational television signals and for 
giving preference to television licensees 
over nonlicensees in granting authoriza- 
tions for translators. 

Technical topics ... 
Automatic film processor Houston 
Photo Products Inc., Yuma, Ariz., has 
introduced an eight- foot -long film proc- 
essor for 16mm and super 8mm Ekta- 
chrome film. Model E- 16 -8 -30, de- 
signed for TV stations for processing 
color news reels as well as schools, 
small labs and industrial plants. will 
process from 15 to 18 100 -foot reels 
per hour. 

UHF to color RCA Commercial Elec- 
tronic Systems Division has received 
a contract to supply nearly $1 million 
in studio and tranmitting equipment to 
wAUB -TV Lorain -Cleveland, United Ar- 
tist's UHF station. The station will use 
RCA color television film systems. 
WUAB -TV will begin broadcasts this fall 
on channel 43. 

Lab glossary A glossary of labora- 
tory terms, a detachable footage chart 
and diagrams and tips on how to pre- 
pare "A" and "8" 16 mm originals for 
printing are all contained in a new 28- 
page film and video -tape processing 
catalogue and price list offered without 
charge by Acme Film and Videotape 
Laboratories. Acme, a subsidiary of 
Filmways Inc., is located at 1161 North 
Highland Avenue, Hollywood, Calif. 
90038. 
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Chris- Craft, W7 

talk merger 

Preliminary discussions have been 
held on the possible merger of Chris - 
Craft Industries Inc., Oakland, Calif., 
and Warner Brothers -Seven Arts Ltd., 
Toronto and New York, it was an- 
nounced by the two companies last 
week. 

The announcement said that "no 
terms for any merger or consolidation 
bave been agreed to, nor is there any 
assurance that a satisfactory proposal 
will eventuate." The two companies are 
not now holding meetings, it was said. 

Chris -Craft will consummate a mer- 
ger later this month with the Baldwin - 
Montrose Chemical Co., which is the 
principal stockholder (BROADCASTING, 
May 20). The surviving company will 
be Chris- Craft, a major manufacturer 
of pleasure boats; owner of three TV 
stations (KcoP[TV] Los Angeles, wTCN- 
Tv Minneapolis and KPTV[TV] Portland, 
Ore.), and manufacturer of carpet and 
padding, mainly for the auto industry. 
Baldwin- Montrose manufactures indus- 
trial and agricultural chemicals. 

No Stranger to TV Herbert J. 
Siegel, chairman and president of Chris - 
Craft, is no stranger to the entertain- 
ment industry, including television. At 
one time, he was board chairman of 
General Artists Corp., a leading talent 
agency involved in TV packaging and 
sales, and was an executive with Official 
Films several years ago. He headed a 
dissident group that made an unsuc- 
cessful attempt to win control of Para- 
mount Pictures Corp. The Siegel group 
subsequently sold its Paramount stock 
to Gulf & Western Industries, which 

Metromedia offering 

Metromedia Inc., New York, 
has filed a statement with the 
Securities and Exchange Commis- 
sion seeking registration of 329,- 
196 shares of stock at $37.75 a 
share, estimated to produce $12,- 
527,149. 

Selling stockholders are: Massa- 
chusetts Mutual Life Insurance 
Co. (96,839 shares); The Mutual 
Life Insurance Co. of New York 
(129,525 of 151,811 shares held); 
and Fidelity Fund Inc., Puritan 
Fund Inc. and Northwestern Na- 
tional Life Insurance Co., all of 
30,596, 49,963 and 22.273 shares 
held, respectively. 

FINANCIAL REPORTS 

then acquired Paramount as a subsidi- 
ary. 

Warner Brothers -Seven Arts was 
formed last summer, resulting from the 
acquisition by Seven Arts of the assets 
of Warner Brothers. The merged com- 
pany is active in the production and 
distribution of motion pictures to thea- 
ters and the distribution of series, spe- 
cials and feature films to TV. Eliot 
Hyman is chairman of W7. 

For the nine months ended March 
31, Warner Brothers -Seven Arts had 
net income of almost $5.3 million, or 
$1.40 a share, on sales of $137.7 mil- 
lion. A combined statement of income 
of Chris -Craft and Baldwin- Montrose 
for 1967, according to a recent proxy 
statement, shows that combined reve- 
nue as approximately $85.8 million, 
with net income of almost $4 million, 
or $2.32 a share. 

$35- million long -term 

debentures from MGM 

Metro -Goldwyn- Mayer, New York, 
has filed a statement with the Securities 
and Exchange Commission seeking reg- 
istration of $35- million in convertible 
subordinated debentures due 1993 
(BROADCASTING, May 27). The deben- 
tures will be marketed by Merrill Lynch, 
Pierce, Fenner and Smith and The 
Blythe Co., both New York. 

Net proceeds from the debentures 
and initial borrowing of $35 million un- 
der a $50- million, three -year revolving 
bank credit agreement will be used to 
repay short-term notes amounting to 
$70.5 million and to meet the rising 
costs of film production. MGM also has 
$18,181,000 in long -term notes due in 
1972. 

ITT gets $19.6 million 

for some Comsat shares 

International Telephone and Tele- 
graph Corp. announced last week the 
offering of 316,250 shares of class B 
common stock of the Communications 
Satellite Corp., Washington, at $62.25 
a share. The offer, reportedly, has al- 
ready been sold out at $19.6 million. 

ITT will retain 500,000 Comsat 
shares and remain its second largest 
stockholder. The largest block of Com- 
sat stock is held by AT &T. 

The offering was made through a 
nationwide group of underwriters 
headed by Kuhn, Loeb and Co. and 
Lazard Freres and Co. 

Sonderling has plan 

to add new companies 

Sonderling Broadcasting Corp. is 
actively seeking new acquisitions to 
further diversify, Egmont Sonderling, 
chairman and president of the group 
owner, told stockholders in Chicago 
last week at the company's first annual 
meeting since going public in May 
1967. The expansion will be in the 
fields of TV program production, pub- 
lishing and recreational industries and 
services, he indicated. 

Sonderling, which has six AM and 
three FM outlets under its banner and 
in January acquired WLKY -TV Louis- 
ville, a fortnight ago bought Trim Tele- 
film Service Co., New York, an area 
distributor and expeditor of TV film 
commercials, for more than $1.5 mil- 
lion in stock and cash (BROADCASTING, 
June 3). Trim will be merged into 
Modern Teleservice Inc., New York, 
acquired earlier this year. Modern dis- 
tributes TV commercials nationally. 

Sonderling also has shown interest in 
purchasing WAST(TV) Albany, N. Y., 
for $8.5 million (CLOSED CIRCUIT, May 
6) and reportedly may sell WDIA Mem- 
phis and KFox Long Beach, Calif. 
(CLOSED CIRCUIT, June 3). 

Sonderling stockholders voted to cre- 
ate a new class of one million shares 
of preferred stock without par value to 
be issued as determined by the board of 
directors. They also approved an in- 
crease of authorized capital stock from 
two million to four million shares and 
the adoption of an employes' stock 
option plan. Sonderling Broadcasting 
scored record highs in revenues and 
incomes for the year 1967 and the first 
quarter of 1968 (BROADCASTING, June 
3, April 15). 

"We expect to increase sales and 
earnings for all of our broadcast prop- 
erties in 1968," Mr. Sonderling re- 
ported. In May most of our stations 
reached new high levels of gross reve- 
nues and earnings," he said. 

WJRJ -TV shows loss; 

wants to go public 

Rice Broadcasting Co., licensee of 
WJRJ -TV (ch. 17) Atlanta -which be- 
gan operations less than a year ago 
and as of March 31 had sustained a 
net loss of over $305,000 -has decided 
to go public. 

The company filed a statement with 
the Securities and Exchange Commis- 
sion last week seeking registration of 
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130,000 shares of stock (approximately 
35 %) at $4.75 per share which is ex- 
pected to yield $617,500. The original 
investors in the station, headed by At- 
lanta businessman Jack M. Rice, will 
retain 65% of the outstanding stock 
for which they paid $626,662 or $2.68 
per share. 

WJRJ -TV will use $200,000 to pay 
short -term bank loans and the remain- 
der will be used to meet operating ex- 
penses. Rice estimates that in the next 
year the company must be prepared 
to meet about $500,000 in operating 
expenses. As of March 31 the station 
incurred $413,801 in operating ex- 
penses, while receiving $108,105 in 
gross revenues (minus commissions) 
which resulted in a net loss of $335,000 
or $1.97 a share. 

Located in the nation's 21st market 
(19th TV market), the station got 
71.9% of its revenue from local adver- 
tising, 14.9% from national spot and 
13.2% from "miscellaneous ", according 
to the registration statement. Atlanta 
Telemeter Inc., a pay -TV firm. is a 
wholly owned subsidiary of Rice Broad- 
casting. 

W. R. McKinsey, Rice president, will 
receive $30,000 for 1968, $32,500 for 
1969 and $35,000 in 1970. The remain- 
ing 13 officers and directors will each 
receive less than $30,000 annually. 
From Sept. 1 to Dec. 31, 1967, the 14 
officers and directors of the station re- 
ceived an aggregate of $27.500. 

Downe's people added 

to bigger Bartell board 

Bartell Media Corp., New York, en- 
larged its nine -man board to 16 last 
week, adding several representatives 
from Downe Communications Inc., 
New York. The action was interpreted 
as averting a battle with Downe for 
control of Bartell. 

Neither the supporters of Bartell nor 
of Downe would reveal how many 
new directors are allied with Downe or 
whether that company now controls the 
board. Edward R. Downe, president and 
chairman of Downe, said the compro- 
mise settlement no longer makes it nec- 
essary for him to carry through his 
threat to call a special Bartell share- 
holders meeting to gain control of the 
company. 

Downe last month purchased addi- 
tional stock interest in Bartell. which is 

active in magazine publishing, CATV 
and TV -radio station ownership (BROAD- 

CASTING, June 3). Downe owns Family 
Weekly, syndicated newspaper supple- 
ment: conducts a mail -order business, 
and distributes pet products and aquari- 
um supplies. 
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Stock split approved 

by MCA stockholders 

MCA Inc. stockholders approved a 
3 -for -2 stock split and an increase of 
authorized common shares without par 
value to 9,750,000 at the company's 
annual meeting in Chicago last week. 
At the 20- minute session stockholders 
also voted in favor of employe stock op- 
tion and investment programs and re- 
elected present directors. 

Worldwide production and distribu- 
tion of TV programs accounted for 
about 45% of gross revenue in 1967, 
according to the MCA annual report 
distributed at the meeting. Motion pic- 
tures accounted for about 30% and 
music and records about 20 %. 

For the year ending Dec. 31, 1967: 

1967 1966 
Net income per 

common share $3.20 $2.76 
Revenues 224,338,898 218,137,751 
Earnings before taxes 28,135,140 26,569,194 
Net income 15.680,140 13,619,194 

RCA offering sold out 

A 300,000 -share secondary stock of- 
fering by RCA was oversubscribed after 
reaching the market at $49.125 a share. 
The offering was worth $14,737,500 
and was made through Merrill Lynch, 

Pierce, Fenner & Smith Inc., and Good- 
body & Co. The source of the offering 
was not identified. 

Rust Craft CATV is up, 

broadcasting down 

Rust Craft Greeting Cards Inc., 
parent company of Rust Craft Broad- 
casting Corp., (group operator), reported 
the second -best year of its 61 -year his- 
tory, despite a net income drop in its 
broadcasting division. The company's 
annual report notes higher costs, at- 
tributable to conversion to full -color 
facilities, have not been offset by in- 
creased revenues. 

Rust Craft, also a multiple CATV 
owner, had a 55% gain in CATV sub- 
scribers during the year bringing the 
total to 28,000 customers. Operating 
under the name of Neptune Broadcast- 
ing Corp., Rust Craft owns CATV sys- 
tems in Steubenville and Martins Ferry, 
both Ohio, and Moundsville, W. Va. 
Rust Craft also has partial interests in 
CATV systems in East Liverpool. 
Marion, Lima and Lisbon, all Ohio, and 
in New Castle, Pa. 

For year ended March 3: 
1988 1967 

Earned per share $2.51 $2.82 
Sales 44,386,513 43,311,515 
Net income 1,953,609 2,188,110 
Average number of 

shares outstanding 779,376 776,260 

Notice 

On May 28, negotiations were completed for the purchase of 
KOME Inc., Tulsa, Oklahoma by Tracy -Locke Company Inc., 
Dallas, Texas. 

KOME Inc. was formerly owned by David Wagenvoord, who 
is the operator of WWOM- AM- FM -TV, New Orleans, Louisiana. 

Tracy -Locke Company Inc. is one of the largest advertising 
agencies in the Southwest. 

Sales price $500,000 

Broker: 
La Rue Media Brokers, Inc. 

116 Central Park South 
New York, N. Y. 10019 

(212) 265 -3430 
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FANFARE 

KLYD fined $3,000 for 
alleged rigged contest 

KLYD Bakersfield, Calif., has been 
notified by the FCC of its apparent 
liability for a $3,000 fine for what the 
commission said was contest rigging. 

The commission's notification indi- 
cated that the station manager, Richard 
L. Venturino, apparently had rigged a 
"Win -a- Honda" contest in which four 
of the 12 motorcycle prizes went to 
relatives of advertisers or advertising 
agents. The commission said that the 
four winners were told by Mr. Ven- 
turino "that they would be winners and 
what to do to get the prize." The com- 
mission also stated "it appears that the 
station manager engaged in a scheme 
for the purpose of prearranging or pre- 
determining the outcome of the 'Win -a- 
Honda' contest with intent to deceive 
the listening public. . . ." 

Officials of Kern County Broadcast- 
ing Co., licensee of KLYD, disclaimed 
knowledge of situation. However the 
commission said "lack of knowledge on 

the part of the licensee does not re- 
lieve the licensee of the responsibility." 
The contest was held last October. 

Drumbeats . 

Listeners respond Don Warren, host 
of the Good Morning Show on WHO 

Des Moines, Iowa, made an appeal for 
donations for 15- year -old Leanne Prill 
of Lanesboro, Iowa. Leanna, daughter 
of Mr. and Mrs. Richard Prill, has to 
have a kidney transplant, which will 
cost $20,000. Listeners in the wHo 
coverage area responded with over 4,- 
000 pieces of mail containing $10,606.- 
31. 

Soap Box Derby Among the local 
sponsoring organizations for Chevro- 
let's 31st Soap Box Derby are 25 tele- 
vision and 39 radio stations. First -time 
sponsors are wovA Danville, Va., WHLD 

Niagara Falls, N. Y., WEBO Owego, 
N. Y., and KEWI Topeka, Kan. The 
244 local champions will compete for 
$150,000 in U. S. Savings Bonds and 
college scholarships in Akron, Ohio, on 
Aug. 24. 

'High Eminence' FCC Commissioner 

The Speaker brings down 

Speaker of the House John Mc- 
Cormack matched wits with teen- 
age TV quiz winners in his Capitol 
Hill offices and the Massachusetts 
Democrat had the youngsters in 
stitches. Two teams of eighth - 
graders, winners of competition on 
Jr. High Quiz on WTAE -TV Pitts- 
burgh under sponsorship of Pitts- 

the house 

burgh National Bank, also visited 
other Washington officials including 
FCC Commissioner Nicholas John- 
son. At left is R. Clifton Daniel, 
WTAE -TV public service director. In 
background to Speaker McCormack 
on right is Ricki Wertz, moderator 
of Jr. High Quiz, and Frank Bollin- 
ger of wrAE -TV. 

Lee Loevinger was awarded the out- 
standing achievement award by the 
University of Minnesota at the univer- 
sity's law school senior recognition ex- 
ercises, in Minneapolis. on Friday (June 
7). The award is given former students 
who "have achieved high eminence and 
distinction." Commissioner Loevinger 
is a former member of the Minnesota 
Supreme Court and was a chief of the 
Justice Department's antitrust division. 

Faculty education Corinthian Broad- 
casting Corp.'s first faculty internship 
in broadcast journalism was awarded 
to Gene R. Stebbins, assistant profes- 
sor of speech at Sacramento (Calif.) 
State College, it was announced last 
week in New York. Mr. Stebbins will 
be serving his summer internship at 
one of Corinthian's five stations. Mr. 
Stebbins teaches broadcast writing. pro- 
duction and television direction and 
serves as advisor to KERs(FM), the col- 
lege's station. 

Top animal actors Arnold, the pig 
featured in Filmways- CBS -TV's Green 
Acres series, is the top animal actor in 
television, according to a pool of tele- 
vision, motion picture and pet writers 
representing newspapers throughout the 
U. S. The poll, for the 18th consecutive 
year, was sponsored by the American 
Humane Association. An award for the 
best animal performance in a television 
commercial, presented for the first time 
this year. went to Zamba, the lion in 
the Dreyfus Fund commercials. 

Successful auction A five -day fund- 
raising auction for KLRN(TV) San An- 
tonio, Tex., proved successful, accord- 
ing to Dr. Harvey Herbst, station man- 
ager of the educational channel. who 
announced the grand total earned by 
the event was $85,959.53. 

'Esquire' honors art projects 

Esquire magazine presented 21 "Bus- 
iness in the Arts" awards and 23 "hon- 
orable mention" citations last Monday 
(June 3) to companies sponsoring 
"noteworthy" art projects during 1967. 
Broadcast award winners were AT &T 
for sponsorship of the Bell Telephone 
Hour on NBC -TV; Burger Chef Sys- 
tems Inc. for sponsorship of 12 Indian- 
apolis Symphony Orchestra concerts 
televised in that city; Capitol Broadcast- 
ing Co., Raleigh, N.C., for sponsoring 
tours of National Opera Co.; Illinois 
Bell Telephone Co. for underwriting 
the Chicago Festival series of weekly 
programs on wrrw(Tv) and wxxw 
(TV), both Chicago, and wsz -TV Bos- 
ton, for creating the national instru- 
mentals competition. 
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BROADCAST ADVERTISING 

Dale A. Knight, secretary -treasurer of 
Gardner Advertising Co., New York, 
also elected VP. Stu Hyatt, with Young 
& Rubicam. New York. returns to Gard- 
ner, that city, as copy chief. Mike Blatt, 
with Wells. Rich, Greene Inc.. New 
York. joins Gardner there as executive 
art director. 

James K. Jurgensen, senior VP with 
Lilienfeld & Co.. Chicago. named ex- 
ecutive VP. 

Earle Bower and John Deacon, ac- 
count supervisors with Cunningham & 
Walsh. New York. elected VP's. 

Jules Bacal, Edward Hannibal, Sid- 
ney Lerner and Thomas Ong, VP's. 
Benton & Bowles. New York. named 
associate creative directors. 

Kenneth C. Mehrhof, VP and ac- 
count group supervisor. Fuller & Smith 
& Ross. New York. named VP and 
manager. FSR's Pittsburgh office. suc- 
ceeding John Leahy, who has resigned. 
Mr. Mehrhof will also he management 
supervisor of Alcoa account. 

Jim Underwood, formerly with KRtD- 
ry Dallas -Fort Worth and on staff 

7 appointed by IVC 

International Video Corp.. com- 
pany based in Mountain View. 
Calif.. which designs and manu- 
factures equipment for commer- 
cial broadcast. cable television 
and educational TV applications. 
has announced seven marketing 
appointments. John D. Rockwell, 
general sales manager and treas- 
urer for Maryland Telecommuni- 
cations. named national sales 
manager of IVC. Richard J. 
Reilly, district sales manager for 
IVC. named western regional 
sales manager. Joseph S. Bottali, 
distributor sales manager. named 
eastern regional sales manager. 
William A. Fink, IVC marketing 
services manager. named director 
of market development and prod- 
uct planning. Paul W. Jantzen, 
contract administrator for Pre- 
cision Instruments Co.. named 
manager, sales and service ad- 
ministration. Frederick J. Haines, 
project engineer for IVC. ap- 
pointed manager. applications en- 
gineering. Jerry Kraus, govern- 
ment sales manager for GPL di- 
vision. General Precision Systems 
Inc.. named district manager for 
Southern California. 
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FATES & FORTUNES 

of Texas attorney general, named VP 
of Creative Agency Associates Inc.. Dal- 
las. 

Mike Biety and Louis Fuller, ac- 
count executives with Mathisson & Co., 
Milwaukee, named VP's. 

Lee Kahn Block, media director; 
Margaret Dillon, PR account executive: 
Donald Hendry, account executive, 
and Tamara K. Homer, fashion director 
and account executive with Allerton 
Berman & Dean, New York, named 
VP's. 

Roy D. Gould, TV -radio director of 
Hume. Smith. Mickelberry Advertising. 
Miami. named VP. 

Richard Lane, with KPRO Riverside. 
Calif.. named VP in charge of sales. 

W. Warren Armstrong, account ex- 
ecutive with Lieberman Associates Inc., 
Allentown, Pa., named VP. 

Mr. Vrba Mr. King 

John R. Vrba, general sales manager 
at KBTv(Tv) Denver. named director 
of television sales for Avco Broadcast- 
ing Corp. (group owner). Cincinnati. 
Ken King, account executive at KBTV. 
succeeds Mr. Vrha as KRTv general 
sales manager. 

Jack Mealer, with Swain /Mealer 
Inc.. Whittier. Calif., elected president 
of Western States Advertising Agencies 
Association. 

Jeremiah Moynihan, associate media 
director of Campbell -Ewald Co.. De- 
troit, named acting director of media. 

Henry Halpern, VP at Basford Inc.. 
New York. named media director for 
Communications Center Inc.. that city. 

Martin Mills, director of research and 
programing for Meeker Radio Inc., 
New York, named director of market- 
ing and sales planning for Spanish In- 
ternational Network, that city. 

Sangston Hettler Jr., account execu- 
tive with NBC Radio, joins WEFnt(FM) 
Chicago as director of sales develop- 
ment. 

Paul Howard, art director for Ogilvy 
& Mather. New York. joins Wyse Ad- 
vertising. that city. as senior art di- 
rector. 

Joseph G. Sheward, account execu- 
tive with wtuO Philadelphia. named lo- 
cal sales manager. 

Jim McLaughlin, with WNHC New 
Haven. Conn.. joins Van Leeuwen Ad- 

vertising Inc., that city, as broadcast 
creative director. 

Stan Pappas, with Robert E. East- 
man & Co., New York, named manager 
of company's San Francisco office. Mr. 
Pappas replaces Mark Hurd, whose fu- 
ture plans are unannounced. 

Donald A. Wolff, with NBC Spot 
Sales, Chicago. named manager, John 
C. Butler Co., that city. Jack W. Korte- 
gast, with KRLD -TV Dallas -Fort Worth, 
named manager, John C. Butler Co., 
Dallas. 

Jack J. Moffitt, account executive 
with WJW -TV Cleveland, named general 
sales manager of WUAB -TV Lorain - 
Cleveland. 

Stanley S. Stoller, local sales man- 
ager of wwoc Washington, resigns af- 
ter 23 years with station. He will an- 
nounce plans following vacation. 

MEDIA 

Dave Taylor, general manager of 
KPRO Riverside, Calif., named execu- 
tive VP. Ralph Lawler, with KPRO, 

named VP in charge of station opera- 
tions. 

George B. Storer Sr., chairman of 
Storer Broadcasting Co.. Miami Beach, 

SPOTMASTER 
Solid -State Portable 

REMOTE 
AMPLIFIER 

The RA-4CA is a lightweight, four -channel 
portable mixer amplifier specifically de- 
signed for remote broadcast or auxiliary 
studio use. It is completely self -contained 
and operates from either AC or batteries 
(switching automatically to battery opera- 
tion if AC power fails); runs as long as 
200 hours on low -cost "D" cells. It offers 
four microphone channels with master 
gain and P.A. feed, all controlled from the 
front panel. Lightweight construction (just 
11 pounds with batteries), a convenient 
carrying handle and a snap -on front cover 
mean the RA -4CA can be easily set up to 
operate anywhere. For further Information, 
please write or call today: 

BROADCAST ELECTRONICS, INC. 

8810 Brookville Road 
Silver Spring, Maryland 20910 

Area Code 301 588 -4983 

61 



Fla., also elected chairman of board of 
directors of Northeast Airlines Inc., 
Boston. 

John F. Bayliss, 
VP and general man- 
ager of wsLR Akron, 
Ohio. elected execu- 
tive VP of Welcome 
Radio stations WSLR 

and WOKO Albany. 
N. Y. He will con- 
tinue as general man- 
ager of wsLR and will 

act in supervisory capacity with woko. 
Elliott N. Tarnofsky, controller. Per- 

fect Film Laboratories. New York, 
named controller, National Educational 
Television, that city. 

Charles Renwick, program manager 
of w.Jw and WCJW(FM), both Cleve- 
land. appointed general manager of 
WC.I W. 

Noble V. Blackwell, 
with wvot- Nashville, 
named VP and gen- 
eral manager. 

Si Mael, VP and 
general manager of 
United Artists Rec- 
ords. New York, re- 
signs, and begins his 
own company, Si Mael 
Associates, that city, new business and 
management consultants organization 
designed to serve record and entertain- 
ment industry. 

Herbert R. Shein, program director 
of WEOK -AM -FM Poughkeepsie. N. Y.. 
named general manager of WKJP -FM. 
that city. 

Franklyn Warren, manager. inter- 
national management services of NBC 

Mr. Bayliss 

Mr. Blackwell 

International Enterprises, New York. 
named director. He is succeeded by 
William H. Kratch, who was coordina- 
tor. international facilities. 

Dee Gee, formerly with WESA Char- 
leroi. Pa., and KLFM (F M) Long Beach. 
Calif., joins KJLH(FM) Long Beach. 
Calif. as general manager. 

John C. Stiller, director of promotion 
and merchandising, WKRC -TV Cincin- 
nati. appointed station manager. WKRC- 
F M. 

Joseph R. Moore Jr., with WGNE 
Panama City Beach. Fla., named sta- 
tion manager. 

Bobby I. Bender, production man- 
ager of noncommercial WRUR(FM) Bos- 
ton. named operation manager. 

Frank Sumrall, WAML Laurel, elected 
president of Mississippi Broadcasters 
Association for 1968 -69. Others elected: 
Bob McRaney Jr., wLRT(Tv) Jackson. 
VP: Walter M. Smith, WPMP Pasca- 
goula -Moss Point. secretary. 

Alfred L. Schwartz, assistant general 
counsel of Metromedia Inc.. group own- 
er. New York, named general attorney. 

Joe McFadden, personnel manager 
of WCAU Philadelphia, joins win, that 
city. as business manager. 

Herbert A. Belkin, labor attorney for 
NBC. New York. named administrator, 
labor relations. West Coast, NBC. 

PROGRAMING 

Don R. Dillon, with Avco Broadcast- 
ing Corp.. Cincinnati, joins WTTV (TV ) 

Bloomington -Indianapolis as program 
manager, replacing Howard Zuckerman 
who goes into business for himself. 

FCC's Paglin heads committee on agency procedure 

Max Paglin, executive director of 
the FCC, is chairman of a commit- 
tee on agency organization and pro- 

cedure of the Ad- 
ministrative Con- 
ference of the U.S. 
Membership in 10 

committees was an- 
nounced last week 
by the conference. 
established last year 
following congres- 
sional authoriza- 
tion. The confer- 

ence's purpose is to improve the 
procedures and actions of federal 
departments and administrative and 
regulatory agencies. 

Thomas H. Wall, a Washington 
communications lawyer who is one 
of the public members of the con- 

Mr. Paglin 

l'erence (others represent agencies 
or departments) is a member of the 
committee on information, education 
and reports. Paul Rand Dixon, chair- 
man of the Federal Trade Commis- 
sion. is a member of the committee 
on compliance and enforcement pro- 
ceedings. 

A member of the administrative 
council. governing body of the con- 
ference, is assigned to each commit- 
tee. Rosei H. Hyde, FCC chairman. 
is assigned to the committee on rule - 
making: Leonard H. Marks, direc- 
tor of the U. S. Information Agency. 
to information. education and re- 
ports. and Frank Pace Jr., chair- 
man of the Corp. for Public Broad- 
casting and one -time secretary of the 
Army, to personnel. 
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Michael T. Purcell, program manager 
of WPUT Brewster, N. Y.. joins WEOK 

Poughkeepsie, N. Y. in similar capacity. 

Frank Laseter, program director at 
WLOR Thomasville, Ga.. joins WKCY 
Harrisonburg, Va. as program /opera- 
tions manager. 

Miss de Ryke 

Madeleine de Ryke, 
coordinator of foreign 
sales with Four Star 
Entertainment Corp.. 
New York, appointed 
foreign sales manager. 

Elise Stewart, of- 
fice manager for No- 
ble -bury & Associates 
Inc., Nashville. elected 

secretary- treasurer of Show Biz Inc., 
that city. 

Jesse R. Ragan, program manager 
for KMEC -TV Dallas, joins WMCv(TV) 
Nashville as operations manager. WMCv 
is due to go on air in July. 

Jerry Janes, with WTFM (Fm ) Lake 
Success. N. Y., named program direc- 
tor. 

George W. Wood, newscaster for 
wont San Antonio, Tex., named director 
of community services for wont -TV. 
Mr. Wood succeeds L. E. Richards, 
who retires. 

Bill Jay Bumpus, director of news 
and public affairs at WLAC -TV Nash- 
ville, also named operations manager. 

Crawford Hawkins, Jr., executive pro- 
ducer and general manager, Midwest 
branch. Pacific commercials division of 
Pacific Titles Inc.. Chicago, appointed 
executive producer. MPO Videotronics 
Inc., that city. 

Dick Dietrich, with WJRK -TV Detroit. 
named executive producer. 

NEWS 

Sam Mercantini named news direc- 
tor of wsJv(Tv) Elkhart -South Bend. 
Ind. and WTRC -AM -FM Elkhart. 

Len Martin, news editor of WFOF 
Flint, Mich.. joins KQV-AM-FM Pitts- 
burgh as news director. 

Myron Belkind, correspondent in 
charge of AP bureau at Kuala Lumpur. 
Malaysia. named chief of New Delhi 
bureau. replacing Joseph McGowan, 
who returns to U. S. Lewis M. Simons, 
AP reporter in Vietnam. succeeds Mr. 
Belkind at Kuala Lumpur. 

Frank J. Schultz Jr., UPI. Dallas, 
named UPI's regional executive for 
north Texas region. 

Jim Loughman, with wNus Chicago, 
appointed news director of wexI Arling- 
ton Heights. Ill. 

Thomas H. Eynon, community infor- 
mation officer for city of Saginaw, 
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Mich., returns to WNEM -TV Bay City - 
Saginaw -Flint, Mich, as director of 
news and public affairs. 

George Ruge, with Kco San Francis- 
co, named news director. Rick Weaver, 
sports director for WRRM Chicago, joins 
Kco in same capacity. 

Frank Q. Dobbs, with KPRC -AM -TV 
Houston, appointed assistant news di- 
rector for special projects and associate 
producer for special programs. 

Matt J. Quinn, news director at 
KDKA -AM -FM Pittsburgh. joins WKBF -TV 
Cleveland as manager of news depart- 
ment. 

FANFARE 
Ralph F. Freas, formerly with Mod- 

ern Hi -Fi & Stereo Guide and FM 
Listener's Guide, appointed coordina- 
tor, corporate information, with NBC, 
New York. 

D. G. Phelan, with radio /television 
department of Carl Byoir & Associates, 
New York, joins publicity department 
of Hill & Knowlton. that city, as 

director of radio /television. 

Wallace R. Westphal, director of 
public relations for WOR -AM -FM New 
York. appointed director of advertising 
and promotion for WOR -FM. 

Betsey Meese, wLwi(TV) Indian- 
apolis. joins WKRC Cincinnati as direc- 
tor of promotion and merchandising. 

Howard Liebling, magazine coordin- 
ator, 20th Century -Fox, New York, 
named director of publicity and adver- 
tising, Stanley Kramer Co., that city. 

EQUIPMENT & ENGINEERING 
Edmund R. Auer, controller for CBS 

Laboratories, Stamford, Conn.. named 
VP for administration. 

Earl R. Neely, with WOR- AM -FM -TV 
New York. named chief engineer for 
wxrv(TV) Paterson. N. J.. due to be- 
gin broadcasting in July. 

Steve Gibson, with KPRO Riverside. 
Calif., named director of engineering. 

Robert G. Berg, Northwest video 
sales representative for Ampex Corp., 
Redwood City. Calif.. appointed assist- 
ant chief engineer at KIRO -TV Seattle. 

J. Lawrence Pozzi, maintenance su- 
pervisor at KBHK -TV San Francisco, 
named engineering manager. 

Christopher S. Carver, manager of 
electronic systems marketing in con- 
sumer electronics division of General 
Electric Co., Syracuse. N. Y., appointed 
manager, business planning, in visual 
communication products department. 

Howard Falk, associate editor of 
Electro - Technology magazine, New 
York, joins The Institute of Electrical 
and Electronics Engineers Inc., that 
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city, as manager of information serv- 
ices development. 

David E. Karrmann, with engineer- 
ing staff of Whitney Blake Co.. New 
Haven, Conn., named manager of 
firm's coaxial cable division. 

Raymond E. Davis, Midwest sales 
engineer for CATV systems division 
of Jerrold Electronics Corp., Philadel- 
phia, named southern regional manager 
of that division. Atlanta. 

Dennis E. Hersford, formerly man- 
aging director of 3M Co. subsidiary in 
The Netherlands, appointed marketing 
manager of Mincom division of 3M 
Co., St. Paul. 

Donald S. Brown, formerly television 
engineer with KYW -TV and radio en- 
gineer with WPEN- AM -FM, all Phila- 
delphia, joins FCC. New York. as elec- 
tronic engineer. 

ALLIED FIELDS 
Mike Reimberg, sales manager of 

Media Statistics, Silver Spring, Md.. re- 
signs. No future plans announced. 

Donald E. Bilger and Michael L. 
Glaser form Washington law firm of 
Bilger and Glaser. Both were associated 
with Smith. Pepper, Shack & L'Heureux 
law firm in Washington before estab- 
lishing their own practice. Mr. Bilger 
previously was with Welch and Morgan. 
Washington. 

INTERNATIONAL 
Kenneth Rive, chief, Gala Films. and 

TV scriptwriter Lord (Ted) Williams, 
form their own company in England. 
Gala Co- Productions Ltd., which will 
produce feature films to be shown first 
on TV and later released to theaters. 

Thomas Mayer, manager of broad- 
casting division of the Marconi Co., 
Chelmsford, Essex. England, appointed 
general manager. components, with re- 
sponsibility for Marconi microelectron- 
ics division, specialized components di- 
vision, Hackbridge Crystal Works and 
for Elliott -Automation Microelectronics 
Ltd. He is succeeded by R. G. Williams, 
who was manager of commercial serv- 
ices of broadcasting division. 

DEATHS 
Arthur L. Malcarney, 55. executive 

VP and a director of RCA, died May 
28 at his home in Haddonfield. N. J. 

He joined RCA in 1933 as inspector 
in Camden, N. J.. plant, and held posts 
of foreman, superintendent, and plant 

Grahm Junior College 
RADIO AND TELEVISION BROADCASTING 
Learn by doing. Two Year Work -Study Programs 
in Radio and Television Broadcasting and Man- 
agement. Communications. Liberal Arta. Protes. 
atonal training on School Station WOSB and 
WOGS -TV. Activities. Placement. Dormitories. 
Co -Ed. Catalog. Write Mr. Roberta 
Grabill Junior College (founded as Cambridge 
School), 632 Beacon Street. Boston, Mass. 02215 
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manager before being elected VP in 
1956 and executive VP in 1957. He 
was elected to board in 1961. Mr. Mal - 
carney is survived by his wife. Anita. 
and three sons. 

Mr. Armstrong 

Cole A. Armstrong, 
61, deputy director of 
Office of Telecom- 
munications Manage- 
ment. Executive Of- 
fices of the President, 
died June 2 of appar- 
ent heart attack while 
working in garden at 

his home in Washing- 
ton. Prior to joining White House staff 
in 1966. Mr. Armstrong was executive 
director of military communications 
division of Bell System. He is survived 
by his wife. Florence. and two daugh- 
P6,rs. 

Walter H. Burnham, Si. retired vice - 
chairman of Doremus & Co.. New 
York, died June I at Jersey Shore 
Medical Center at Neptune. N. J. He 

EIA elects officers 

Mark Shepherd Jr., president, 
Texas Instruments Inc.. elected 
president of Electronic Industries 
Association. succeeding Robert 
W. Galvin, president, Motorola 
Inc. Charles N. Hoffman, assist- 
ant VP. competitive analysis - 
market research, Warwick Elec- 
tronics Inc.. re- elected chairman 
of EIA consumer products divi- 
sion. George H. Fezell, president, 
Magnavox Consumer Electronics 
Co., re- elected division vice chair- 
man. (EIA convention story on 
page 56). 

's survived by his wife, Anne, and 
three daughters. 

Albert Spiro, 47, owner and general 
manager of WRKL New City, N. Y., 
died June 3 in Suffern. N. Y., of heart 
attack. Last year, his station was gut- 
ted by fire, then rebuilt, after broad- 

FOR THE RECORD 

STATION AUTHORIZATIONS, APPLICATIONS 

As compiled by BROADCASTING, May 
28 through June 5 and based on filings. 
authorizations and other actions of the 
FCC. 

Abbreviations: Ann. -announced. ant-an- 
tenna. aur.- aural. CATV -community an- 
tenna television. CH- critical hours. CP- 
construction permit. D -day. DA- direction- 
al antenna. ERP- effective radiated power. 
kc- kilocycles. kw- kilowatts. LS -local sun- 
set. Inc -megacycles. mod. -modification. N 
-night. PSA- presunrise service authority. 
SCA- subsidiary communications authoriza- 
tion. SH- specified hours. SSA -special serv- 
ice authorization. STA- special temporary 
authorization. trans.- transmitter. UHF -ul- 
tra high frequency. U- unlimited hours. 
VHF -very high frequency. vis.- visual. w- 
watts. .-educational. 

New TV stations 

APPLICATION 
Tyler, Tex. Festival Broadcasting Co. 

Seeks UHF ch. 14 (470 -476 mc): ERP 539 kw 
vis.. 112.8 kw aur. Ant. height above aver- 
age terrain 600 ft.: ant. height above ground 
405 ft. P. O. address: Suite 797. The Fair 

cast of Mr. Spiro's controversial Hot 
Line program. He blamed racists for 
fire (BROADCASTING. July 31, 19671. 
He is survived by his wife. Elizabeth, 
son and daughter. 

Charles Gay, 59, program director of 
WHt0 -TV Dayton, Ohio, died May 30 
at Kettering Memorial hospital in Day- 
ton following heart attack. He is sur- 
vived by his wife. Naomi, and son. 

James B. Cahoon, 50. producer. 
writer and director of documentary and 
commercial motion pictures, died of 
cerebral hemorrhage on May 29 at 
Genesee hospital in Rochester. N. Y. 
Mr. Cahoon produced daily United 
Nations coverage and pilot films in 
mid- I950's for CBS -TV. He is survived 
by his wife, Janet, and two daughters. 

Merritt O. Hartson Sr., 44. engineer 
at WMAR -TV Baltimore for 18 years. 
died May 31 following heart attack 
at his home in Randallstown, Md. He 
is survived by his wife. Doris, five 
daughters and one son. 

Petroleum Building, South Broadway Street, 
Tyler 75701. Estimated construction cost 
$786,000; first -year operating cost $325,000: 
revenue 5575.000. Geographic coordinates 
32. 27' 13- north lat.: 95 07' 51" west long. 
type trans. RCA TTU -10A. Type ant. RCA 
TFU- 36JDA. Legal counsel Bilger and Glaser; 
consulting engineer Jules Cohen and Asso- 
ciates. Principals: James W. Fair, vice pres- 
ident (33.25' I. J. G. Walker Jr., vice pres- 
ident (16.625%). Thomas W. Clay (16.625 %). 
Thomas W. Hathaway, president (11.75%) 
and others. Mr. Fair is 50% owner of two 
oil companies. 40% owner of real estate de- 
velopment. 20" interest in KZAK Tyler, 
Tex.. and has numerous other business in- 
terests. Mr. Walker is independent oil pro- 
ducer and has numerous other business 
interests. Mr. Clay is also independent oil 
producer. Mr. Hathaway is partner in law 
firm and serves as officer for real estate 
development firm and other companies. 
Ann. June 4. 

FINAL ACTIONS 
West Palm Beach, Fla. -Channel 25 TV 

Inc. Review board granted UHF ch. 25 (536- 
542 mc): ERP 721 kw vis.. 144 kw aur. Ant. 
height above average terrain 626.1 ft.; ant. 
height above ground 649.5 ft. P. O. address: 
321 South Main Street, Butler, Pa. 16001. 
Estimated construction cost $628,000; first - 
year operating cost $360.000; revenue $380.- 

EDWIN TORNBERG 
& COMPANY, INC. 

Negotiators For The Purchase And Sale Of 
Radio And TV Stations CATV 

Appraisers Financial Advisors 

New York -60 East 42nd St., New York 17, N. Y. MU 7 -4242 
West Coast -1357 Jewell Ave., Pacific Grove, Calif. FR 5 -3164 
Washington -711 14th St., N.W., Washington, D.C. DI 7 -8531 
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000. Georgraphic coordinates 26' 56' 35" 
north lat.: 80. 10' 23^ west long. Type trans. 
TTU -30A. Type ant. TFU -30J. Legal coun- 
sel Cohen and Berfield; consulting engineer 
Robert L. Purcell. Principals: Jud L. Sed- 
wick (99.6;5) et al. Mr. Sedwick has invest- 
ments in real and personal property in- 
cluding 50% interest In National Cable 
Television Corp., based in Connellsville, Pa. 
(multiple CATV owner), and a controlling 
interest in five independent telephone com- 
panies, 98°; owner of Armstrong Utilities. 
owner of CATV systems in Butler. Pa. and 
Orrsville. Ohio. and numerous other business 
Interests. In same action, applicant of 
Transamerica TV Inc. was dismissed with 
prejudice. Action June 3. 

Anderson, Ind. -Anderson TV Corp. Broad- 
cast Bureau granted UHF ch. 67 (788 -794 
mcl: ERP 4.864 kw vis.. 962 kw aur. Ant. 
height above average terrain 190 ft.: ant. 
height above ground 209.3 ft. P. O. address: 
c.o Raymond I. Kandel. president, 2588 New - 
port Boulevard. Costa Mesa. Calif. 92627. 
Estimated construction cost $165,000: first - 
year operating cost $83.200; revenue $85.000. 
Geographic coordinates 40 06' 19" north 
lat.; 85. 40. 49- west long. Type trans. RCA 
TTU -IB. Type ant. RCA TFU -6J. Legal 
counsel Mallyck & Bernton: consulting en- 
gineer Silliman, Moffet & Kowalski. both 
Washington. Principals: Raymond I. Kandel. 
president (50%), and Joseph L. Cote III. 
vice president. John J. Cote. treasurer, and 
members of their respective families (50%). 
Mr. Kandel is partner in real estate building 
fund and other real estate endeavors. 
Messrs. John J. Cote and Joseph L. Cote 
III own retail grocery stores. restaurant. 
insurance company, insurance agency and 
CATV in St. Albans. W. Va. (Kanawha Ca- 
ble Television Co.) Additionally Messrs. 
Cote and Mr. Kandel along with Chester E. 
Finn own WOHP Bellefontaine, Ohio with 
applicant for new FM there; WERT -AM -FM 
Van Wert, Ohio; WKLC -AM -FM St. Albans 
W. Va.; KYVA Gallup, N. M., and KTUC 
and KFMN(FM) Tucson. Ariz. Action May 
31. 

OTHER ACTIONS 
Review board on May 28 in San Fran- 

cisco, TV broadcast proceeding. Does. 16678- 
16831, granted joint request filed on May 24 
by Bay Broadcasting Co. and Reporter 
Broadcasting Co. and extended time until 
ten days following denial of joint request 
for approval of settlement agreement to be 
submitted. within which to file exceptions 
to initial decision. 

FCC denied application by Florida Gate- 
way Television Co. for review of Review 
board action of April 15 denying joint peti- 
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tion be Florida Gateway, Community First 
Corp. and The New Horizons Telecasting 
Co., to enlarge issues applying to Florida - 
Georgia Television Co. (Doc. 10834. 17582 -4). 
All appllcaants for Channel 12 at Jackson- 
ville, Fla. Action June 5. 

Review board in Patchogue, N. Y., TV 
broadcast proceeding, Docs. 17889 -90. de- 
nied petition to enlarge issues tiled on 
March 22 by Long Island Video, Inc. Action 
May 31. 

Review board in Utica, N. Y., TV broad- 
cast proceeding, Docs. 17932 -34, denied ap- 
peal from Examiner's adverse ruling filed 
on March '7 by P. H. Inc. Action May 31. 

ACTION ON MOTION 
Hearing Examiner Chester F. Naumo- 

wicz, Jr., on June 3 in Patchogue, N. Y. 
(Long Island Video Inc. and Granik Broad- 
casting Co.) TV proceeding, granted peti- 
tion by Long Island for leave to amend ap- 
plication to show current information on 
broadcast holdings of associated corpora- 
tion. On examiner's own motion, continued 
procedural dates and hearing from July 9 
to July 16 (Docs. 17889 -90). 

Existing TV stations 

FINAL ACTIONS 
Commission has waived principal city 

coverage requirements of Sec. 73.685(a) of 
rules and granted application of WGTV 
(TV) Athens. Ga. to move trans. site lo- 
cated five miles northeast of Monroe. Ga. and 
16 miles west of center of Athens, to site 
on Stone Mountain, 30 miles west of its 
present site, and approximately 45 miles 
west of Athens, and change ant, height 
from 1,200 ft. to 1,080 ft. Pleadings filed by 
Association of Maximum Service Telecast- 
ers Inc. and Selma Television Inc. relating 
to short spacing were rendered moot. Ac- 
tion May 29. 

KTUL -TV Tulsa, Okla.- Broadcast Bu- 
reau granted renewal of license. Action 
May 28. 

OTHER ACTIONS 
FCC granted Hubbard Broadcasting 

Inc., permittee of WTOG(TV), eh. 44, St. 
Petersburg, Fla., extension of time to com- 
plete construction. Time expires Aug. 31. 
Commission also granted facilities change 
for Hubbard to increase power from 741 kw 
to 828 kw by installing more efficient trans- 
mission line. Applications were opposed by 
WLCY -TV, ch. 10, Largo, Fla., which filed 
a motion to designate them for hearing. 
Action May 29. 

FCC granted two experimental rule 
waivers to allow aural transmission of back- 
ground music to accompany visual trans- 
mission of teletype news. Both are for 
limited periods and on condition that sta- 
tions concerned report viewer reaction to 
service. Stations are KPAZ -TV Phoenix and 
KUTV(TV) Salt Lake City. Action June 5. 

FCC notified permittees of eight UHF 
television stations that unless they advise 
commission within 30 days of intent to pro- 
ceed with prosecution of applications, CPs will be cancelled and call letters deleted. 
Pending applications for extension of time 
to construct will be dismissed. Eight per - 
mittees hold CPs for WMTL(TV) ch. 39, 
Miami; WFNT(TV) eh. 66 Elgin, Ill.; WPNG 
(TV) ch. 55, Springfield, Ill.; WC/NH(TV) ch. 
43, Syracuse. N. Y.; WCCT(TV) ch. 40. 
Fayetteville, N. C.; WDNB -TV, ch. 65, De- 
fiance, Ohio; KPVC -TV, ch. 24, Portland, 
Ore., and KNER(TV) ch. 16, Longview. Tex. 
Ann. May 29. 

ACTION ON MOTION 
Hearing Examiner Millard F. French on 

June 3 in Houma, La.. and Panama City, 
Fla. (St. Anthony Television Corp. (KHMA- 
TV) and Delta Teleradio Corp.) TV pro- 
ceeding, granted request by applicant and 
continued prehearing conference scheduled 
for June 4 to date to be set by subsequent 
order after action by commission on "peti- 
tion for acceptance of duplicitious applica- 
tion" (Docs. 17446 -8). 

RULEMAKING ACTION 
FCC denied petition for rulemaking 

filed by WCOV Inc., licensee of WCOV -TV 
Montgomery, Ala., for reassignment of ch. 
8 from Selma, Ala., either to Tuscaloosa - Birmingham, or to Birmingham alone. 
WSLA -TV, licensed to Selma Television, 
Inc., presently occupies ch. 8. 

CALL LETTER APPLICATION 
"Nebraska Educational TV Commission, 

Hastings, Neb. Requests KHNE -TV. 
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New AM stations 
APPLICATIONS 

Russellville, Ala. -Franklin Broadcasting 
Co. Seeks 1500 kc, 1 kw, P. O. address: 1905 
Woodmeade, Southwest Decatur, Ala. Esti- 
mated construction cost $24,500; first -year 
operating cost $24,000; revenue $30,000. Prin- 
cipal: Kenneth A. Casey, owner. Mr. Casey 
is owner of WKAC Athens, Ala. Ann. May 
31. 

Eureka, Calif. -Phil D. Jackson. Seeks 790 
kc, 5 kw. P. O. address: 952 Washington 
Building, Washington 20005. Estimated con- 
struction cost $74,300; first -year operating 
cost $72,000; revenue $85,000. Principal: Phil 
D. Jackson, sole owner. Mr. Jackson is 50% 
owner of KAJO Grants Pass, Ore. and 50% 
owner of real estate firm. Ann. May 28. 

Knox, Ind.- Kankakee Valley Broadcast- 
ing Co. Seeks 1520 kc; 250 w. P. O. address: 
815 Bowen Building, Washington 20005. Esti- 
mated construction cost $25,029.70; first -year 
operating cost $30,000. Revenue $40,000. Prin- 
cipals: Thomas J. Bell, president, Michael J. 
Gurrado, treasurer. Almo Smith, secretary 
(each 20 %) et al. Mr. Smith has 5% interest 
in bank. Mr. Gurrado has 20% interest in 
title company. Mr. Bell is farmer. Ann. 
May 31. 

Greensburg, Ky.-Veer Broadcasting Co. 
Seeks 1550 kc, 0.25 kw. P. O. address: 1057 
Legion Park Road, Greensburg 42743. Esti- 
mated construction cost $21,805; first -year 
operating cost $30,000; revenue $34,000. Prin- 
cipals: E. J. Milby, Virgil A. Price (each 
25.5 %) and others. Mr. Milby is sole owner 
of builders supply company and contract- 
ing company and 50% owner of lumber 
supply company. Mr. Price is farmer and 
director and stockholder of bank. Ann. May 
31. 

Walker, Minn.- Edward P. De La Hunt Jr. 
Seeks 1600 kc, 0.5 kw. P. O. address: Box 
49, Park Rapids, Minn. Estimated construc- 
tion cost $11,000; first -year operating cost 
$30,000; revenue $45.000. Principal: Edward 
P. De La Hunt Jr., sole owner. Mr. De La 
Hunt is majority owner of KPRM -AM -FM 
Park Rapids, Minn., and licensee of KEHG 
Fosston, Minn. Mr, De La Hunt is also ap- plicant for new FM at Fosston, Minn. Ann. 
May 31. 

FINAL ACTIONS 
Lorain, Ohio -Lorain Community Broad- casting Co.- Review board granted 1380 kc, 

500 w -D. P. O. address: 639 Broadway, Loraine. Estimated construction cost $31; 
695; first -year operating cost $100,000; reve- nue $120,000. Principals: Austin W. O'Toole, George T. Mobile, Andrew J. Warhola, War- ren E. Finkel (each 25%). Principals have 
no other broadcast interests, Ann. June 4. 

FCC affirmed grant of Dodge -Point Broadcasting Co. applications for new AM station and a new FM station, both in Dodgeville, Wis. Petition for reconsideration 
by WAIT Radio, licensee of WAIT Chicago was denied. 

INITIAL DECISIONS 
Hearing Examiner Millard F. French in initial decision granted application of Wil- liam O. Barry d/b as Great Southern Broadcasting Co. for CP for new daytime AM station in Donelson, Tenn. to operate 

on 1190 kc, with 250 w power. Ann. June 3. 
Hearing Examiner Isadore A. Honig in initial decision granted applications of Circle L Inc., for new Class II -AM station at 

Reno and of Albert John Williams and Jack 
M. Reeder, d/b as Radio Nevada for new 
Class II -A station at Las Vegas (Docs. 18110, 
16115). Ann. May 31. 

OTHER ACTIONS 
Review board in Springfield, Mo. AM 

broadcast proceeding, Docs. 17921 -23, de- 
nied petition to enlarge issues filed on March 15 by Giant Broadcasting Co. Action 
June 4. 

Review board in Wanchese, N. C., AM 
broadcast proceeding, Docs. 17886 -88, granted 
petition for extension of time filed on May 
27 by Onslow Broadcasting Corp., and ex- 
tended to June 11 time within which to file 
oppositions to petition to dismiss and for approval of agreement. Action June 4. 

is Review board in Bowling Green, Ohio, AM broadcast proceeding, Docs. 16290 -91, 
granted petition to enlarge issues filed on 
Feb. 20 by Ohio Radio Inc. and denied mo- tion to strike filed on May 8 by WMGS 
Inc. Action May 2B. 

IF YOU WANT TO BUY 

A BROADCAST TRANSMITTER 

FROM THE LARGEST MANUFACTURER 

DON'T BUY CCA 

WE'RE ONLY #3 
WERE NOT PARTICULARLY PROUD THAT WE'RE ONLY #3 BUT CONSIDERING THAT =4 HAS BEEN IN BUSINESS FOR 30 YEARS, WE FEEL IT'S QUITE AN ACCOMPLISH- 
MENT!! BROADCASTER'S UNDERSTAND THAT CCA PROVIDES MORE THAN /UST A 
RELIABLE, ECONOMICAL TRANSMITTER - WE PROVIDE PERSONALIZED SERVICE - 
WE HAVE TO - WE'RE ONLY #311 

WHY PAY MORE AND GET LESS 

CCA ELECTRONICS CORPORATION 
716 Jersey Ave., Gloucester City, N. J. 08030 609.456-1716 
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SUMMARY OF BROADCASTING 

Compiled by BROADCASTING. June 4, 1968 

Commercia 
Commercia 
Commercia 
Commercia 
Educationa 
Educationa 
Educationa 

AM 
FM 

TV -VHf 
TV -UHF 

FM 
TV -VHF 
TV -UHF 

ON AIR TOTAL 

Licensed CP's ON AIR 

4,182' 13 4,195' 
1,805 33 1,838 

496' 9 505' 
118' 32 149' 
334 11 345 

68 6 74 

55 27 82 

STATION BOXSCORE 

Compiled by FCC, April 30, 1968 

COM'L AM COM'L FM COM'L TV 

NOT 

ON AIR 
CP'S 

92 
243 

13 
163 
33 

3 

28 

(DUC FM 

TOTAL 
Authorized 

4,287' 
2,081 

5182 
3132 
378 

77 
110 

(DUC TV 

Licensed (all on air) 4,178' 1,790 614' 326 123 

CP's on air (new stations) 10 37 40 11 33 

Total on air 4,188' 1,827 653 337 156 

CP's not on air (new stations) 88 247 174 37 29 

Total authorized stations 4,276' 2,074 828' 374 185 

Licenses deleted O 0 0 1 0 

CP's deleted 1 3 1 0 0 

'Includes two AM's operating with Special Temporary Authorization. 

' Includes three VHF's operating with STA's, and one licensed UHF that is not on the air. 

Review board in Bowling Green, Ohio, 
AM broadcast proceeding, Does. 16290 -91, 
granted to extent indicated and denied in 
all other respects petition to enlarge issues 
filed March 15 by WMGS Inc. and granted 
request for official notice and request for 
acceptance "nunc pro tune" filed May 1 by 
Ohio Radio Inc. Action May 29. 

Review board in Kettering, Ohio, AM 
broadcast proceeding, Docs. 17243 -50. grant- 
ed motion to withdraw petition to enlarge 
issues filed on April 26 by Bloomington 
Broadcasting Co. and dismissed motion to 
enlarge issues filed on April 18 by Bloom- 
ington Broadcasting Co. Action May 31. 

ACTIONS ON MOTIONS 
Hearing Examiner Millard F. French 

on June 3 in Clarkston, Wash. (Clarkston 
Broadcasters) AM proceeding, formalized 
ruling made at May 29 prehearing confer- 
ence and ordered that hearing presently 
scheduled for June 13 be continued to date 
to be set at further prehearing to be held 
July 2 (Doc. 18124). 

Hearing Examiner Herbert Sharfman on 
June 3 in Lebanon and Bagnell, both Mis- 
souri (Eisner Broadcasting Inc., and Lee 
Mace) FM and AM proceeding, denied mo- 
tion by Eisner to dismiss Mace's applica- 
tion. Eisner had contended that Mace had 
not complied with newspaper advertise - 
ment-of- hearing requirements of rule 1.594 - 
(a)(2) (Docs. 17899, 18043 -4). 

DESIGNATED FOR HEARING 
FCC designated for hearing applications 

of Sumiton Broadcasting Co. and Cullman 
Music Broadcasting Co. for new daytime 
AM stations to operate on 1540 kc. 

Existing AM stations 
FINAL ACTIONS 

w Review board denied application by 
Frances C. Gaguine, Bernice Schwartz and 
Richard P. McKee. owners of KQXI Arvada, 
Colo. for CP for nighttime directional op- 
eration with 10 kw power at Arvada. Colo. 
Members Berkmeyer, Pincock and Kessler 
participating. (Does. 14817). Review board 
said that proposal would violate Sec. 73.28 
(d)(3) (10 percent rule) and that no basis 
has been shown for waiver. Ann. June 4. 

KFRM Salina, Kan.-Broadcast Bureau 
granted license covering installation of 
auxiliary trans. at main trans. location. 
Action May 29. 

KBRB Ainsworth, Neb.- Broadcast Bu- 
reau granted license covering new AM sta- 
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tion, specify studio location as 122 East 2nd 
St., Ainsworth. Action May 29. 

Commission waived Sec, 73.24(g) of 
rules and granted Storz Broadcasting Co. 
CP to increase nighttime power of WDGY 
Minneapolis from 25 kw to 50 kw. WDGY is 
licensed to operate on 1130 kc, 25 kw -N, 50 
kw -LS, with directional ant. Action May 29. 

KTCH Wayne, Neb.- Broadcast Bureau 
granted license covering new station. Action 
May 29. 

KOSG Pawhuska, Okla.- Broadcast Bu- 
reau granted license covering changes, 
specify type trans. Action June 3. 

Commission granted application by Mo- 
bridge Broadcasting Corp. to increase power 
of daytime KOLY Mobridge, S. D. on 1300 
kc from 1 kw to 5 kw. Action May 29. 

ACTIONS ON MOTIONS 
Hearing Examiner Jay A. Kyle on June 

4 in Bowling Green, Ohio (WMGS Inc. 
[WMGS) and Ohio Radio Inc.) AM proceed- 
ing, cancelled and set aside all procedural 
dates, and scheduled a further hearing con- 
ference for June 24 (Does. 16290 -1). 

Hearing Examiner David I. Kraushaar 
on June 3 in Vinita, Okla. ( Vinita Broad- 
casting Co. [KVINI and Wagoner Radio 
Co. IICWLGIFM)1 AM and FM proceeding. 
scheduled certain procedural dates, and 
ordered that hearing be rescheduled for 
Oct. 14 in Tulsa, Okla. (Docs. 18085 -7). 

RULEMAKING PETITIONS 
WKSP Kingstree, S. C.- Request that ch. 

allocations contained in table of assign- 
ments, FM stations, be amended as follows: 
add ch. 252A. Ann. May 31. 

KVOZ Laredo, Tex. -Requests amend- 
ment of FM table of assignments by adding 
ch. 221A to Laredo. Ann. May 31. 

CALL LETTER APPLICATIONS 
West Jefferson Broadcasting Inc., Gret- 

na, La. Requests KGLA. 
KOME. Unicorn Inc., Tulsa. Okla. Re- 

quests KCNW. 

New FM stations 
APPLICATIONS 

*Boynton Beach, Fla. -Board of Public 
Instruction of Palm Beach County, Fla. 
Seeks 88.9 mc. ch. 205, 5.62 kw. Ant. height 
above average terrain 230 ft. P. O. address: 
505 South Congress Avenue, Boynton Beach 
33435. Estimated construction cost $36,529.75; 
first -year operating cost $62,161; revenue 
none. Principals: Applicant is county school 

system, part of State of Florida system of 
public education. Ann. May 31. 

Dawson, Ga.- Dawson Broadcasting Co. 
Seeks 92.1 mc. ch. 221. 3 kw. Ant. height 
above average terrain 228 ft. P. O. address: 
110 North Main Street, Dawson, Ga. 31742. 
Estimated construction cost $18,047: first - 
year operating cost $3,000; revenue $5.000. 
Principals: W. C. Woodall Jr. and Mrs. Ed 
Stevens (each 50 %). Mr. Woodall is 29% 
owner of automobile agency. Applicant is 
licensee of WDWD Dawson, Ga. Mr. Wood- 
all is 25% owner of WGRA Cairo, Ga.; 
37.5% owner of WGSW Greenwood, S. C.; 
51% owner of WBBK Blakely, Ga.; 33.3% 
owner of WDSR Lake City, Fla., and 20% 
owner of Miracle Radio Inc. Applicant to 
acquire control of WDLP Panama City, 
Fla. Ann. May 31. 

*Hinsdale, I11.- Hinsdale Township High 
School. Seeks 88.5 mc, ch. 203, 10 w. Ant. 
height above average terrain 50 ft. P. O. 
address: 55th and Grant Streets, Hinsdale 
60521. Estimated construction cost $7,008; 
first -year operating cost $1,000; revenue 
none. Principals: Applicant is public edu- 
cational Institution. Ann. May 31. 

Salem, 111: Salem Broadcasting Co. Seeks 
97.7 mc, ch. 249, 3 kw. Ant. height above 
average terrain 160 ft. P. O. address: 310 
West McMackin Street, Box 119, Salem 
62881. Estimated construction cost $14,500; 
first -year operating cost $10,000; revenue 
$10,000. Principals: Thomas S. Land and 
Bryan Davidson (each 50 %). Messrs. Land 
and Davidson are 50% owners of both 
WFIW -AM -FM Fairfield and WJBD Salem, 
both Illinois and Mr. Land has interest in 
farm. Ann. May 31. 

Sioux Falls, S. D. -Sioux Empire Broad- 
casting Co. Seeks 93.5 mc, ch. 228, 3 kw. 
Ant. height above average terrain 119 ft. 
P. O. address 952 Washington Building. 
Washington 20005. Estimated construction 
cost $36,384; first -year operating cost $20,000; 
revenue $25,000. Principals: Eider C. (75%) 
and Wallace L. Stangland (25 %). Mr. Eider 
Stangland is licensee of KIWA Sheldon, 
Iowa. Mr. Wallace Stangland is manager of 
KIWA. Applicant has applied for new AM 
in Sioux Falls, S. D. in 1961 and application 
is still pending. Ann. May 31. 

FINAL ACTIONS 
FCC denied application filed by Basic 

Communications Inc. for waiver of mileage 
separation requirements of Sec. 73.207(a) of 
rules and acceptance of application for new 
FM station in Birmingham, Ala. to operate 
on ch. 258 (99.5 mc), with ERP of 35 kw, 
and ant. height of 267 ft. Action May 29. 

Alexandria, La. -KDBS Inc. Broadcast Bu- 
reau granted 100.3 mc, ch. 262, 10 kw. Ant. 
height above average terrain 129 ft. P. O. 
address: Box 188. Estimated construction 
cost $30,520; first -year operating cost $15,000 
to $20,000. Principals: John Anthony Laza- 
rone, president and secretary and Irving 
Ward -Steinman, chairman of board and 
treasurer (each 48 %) et al. Mr. and Mrs. 
Lazarone and Mr. and Mrs. Ward- Steinman 
are each jointly 50% owners of KLLA Lees- 
ville, and KDBS Alexandria, both Louisiana. 
Mr. Ward -Steinman owns law firm and owns 
commercial property. Mr. Lazarone also 
owns commercial property. Action May 29. 

OTHER ACTIONS 
Review board in Vidalia, Ga., FM 

broadcast proceeding, Docs. 18014 -15, grant- 
ed joint petition for approval of agreement 
filed on May 1 by Radio Vidalia and Vidalia 
Broadcasting Co.; approved agreement; 
granted application of Vidalia Broadcasting 
Co.; dismissed with prejudice application of 
Radio Vidalia. and terminated proceeding. 
Action May 31. 

Review board in Berwick, Pa., FM 
broadcast proceeding, Docs. 17884 -85, grant- 
ed request for extension of time filed on 
May 28 by Berwick Broadcasting Corp. and 
P.A.L. Broadcasters Inc. and extended to 
June 6 time within which to file joint reply 
to comments of Broadcast Bureau. Action 
May 31. 

in Review board in Athens, Tenn., FM 
broadcast proceeding, Docs. 17617 -18, denied 
appeal from adverse ruling of presiding ex- 
aminer filed on March 29 by Athens Broad- 
casting Co. Action May 31. 

ACTIONS ON MOTIONS 
Hearing Examiner Basil P. Cooper on 

May 28 in Hannibal. Mo. (Mark Twain 
Broadcasting Co., and Great River Commu- 
nications Inc.) FM proceeding, granted peti- 
tion by Great River Communications Inc., 
for leave to amend application to show 
stock change, consolidated balance sheet of 
applicant and availability of funds. Copy of 
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the FAA report stating tower proposed 
would not constitute hazard to air naviga- 
tion was enclosed. Dismissed as moot, mo- 
tion by Mark Twain Broadcasting Co. for 
extension of time to study Great River's 
petition (Does. 18017 -8). 

Hearing Examiner Isadore A. Honig on 
June 3 in New Orleans (Americana Broad- 
casting Corp. and Loyola University) FM 
proceeding, granted nunc pro tune" re- 
quest by Americana Broadcasting and ac- 
cepted late -filed reply pleading (Does. 
17607 -8). 

RULEMAKING ACTION 
Commission denied petition filed by 

Augusta Broadcasting Co. requesting assign- 
ment of ch. 232A to Augusta, Ga. Augusta 
had proposed substitution of ch. 296A for 
unappiied for 232A at Sandersville. 

DESIGNATED FOR HEARING 
Commission has adopted order designat- 

ing for hearing application of Deerfield Ra- 
dio Inc. for new FM station at Deerfield 
Beach, Fla., to operate on ch. 274 (102.7 me). 
ERP 98.8 kw, ant. height 446 ft., with appli- 
cations of Almardon Inc. of Florida and 
Sunrise Broadcasting Corp. at Pompano 
Beach, Fla., for same channel. Almardon's 
application calls for ERP of 100 kw, ant. 
height of 350 ft. (Does. 18020) and Sunrise 
for ERP of 100 kw, ant. height of 203 ft. 
Action May 29. 

Existing FM stations 
APPLICATION 

WHNR(FM) McMinnville, Tenn. -Seeks 
CP to change frequency from 101.7 me to 
103.9 mc, ch. 280. Ann. May 28. 

FINAL ACTIONS 
KHBM -FM Monticello, Ark., -Broadcast 

Bureau granted license covering new sta- 
tion, specify type trans. Action May 29. 

KADO(FM) Texarkana Ark. -Broadcast 
Bureau granted mod. of CAP to change type 
trans., make changes in transmission line. 
Action May 31. 

KECR(FM) El Cajon, Calif.- Broadcast 
Bureau granted mod. of CP to change ant. 
system. ant. height 520 ft. Action May 29. 

WD3C -FM Indianapolis- Broadcast Bureau 
granted CP to change type trans., install cir- 
cular polarized type ant. change ERP to 
29.5 kw, ant. height 370 ft. Action May 31. 

KSWC(FM) Winfield, Kan. -Broadcast 
Bureau granted license covering new non- 
commercial educational FM broadcast sta- 
tion. Action May 29. 

WNES -FM Central City, Ky- Broadcast 
Bureau granted CP to install new type 
trans., change ERP to 50 kw. Action May 31. 

KDNA(FM) St. Louis - Broadcast Bureau 
granted mod. of CP to change studio and 
remote control location to 4285 Olive. St. 
Louis; change type ant.; make changes in 
ant. system: change ERP to 63 kw, and ant. 
height to 370 ft. Action May 29. 

KUCV(FM) Lincoln, Neb.- Broadcast Bu- 
reau granted license covering new FM non- 
commercial station. Action May 29. 

KRGN(FM) Las Vegas -Broadcast Bureau 
granted mod. of license covering change in 
remote control point: condition. Action 
May 29. 

KLCO -FM Poteau, Okla.- Broadcast Bu- reau granted license covering new FM sta- 
tion. Action May 29. 

KELA -FM Centralia, Wash. -Broadcast 
Bureau granted mod. of license to change 
studio location to 1635 South Gold Street, 
Centralia. Action May 29. 

WIFI(FM) Philadelphia- Broadcast Bureau 
granted CP to install new type ant. (auxil- 
iary), ERP 50 kw and CP to install circular 
polarized type ant. (main). Action May 31. 

WCHS -FM Charleston, W. Va.- Broadcast 
Bureau granted mod. of CP to change type 
trans., type ant., ERP 14.5 kw, ant. height 
830 ft. Action May 31. 

WRLS -FM Hayward, Wis.- Broadcast Bu- 
reau granted license covering new station. 
Action May 31. 

WOCO -FM Oconto, Wis.- Broadcast Bu- 
reau granted mod. of CP to change type 
trans., type ant. Action May 31. 

*WSUW(FM) Whitewater, Wis.- Broadcast 
Bureau granted mod. of CP to make changes 
in trans. equipment, ERP 230 w. Action 
May 29. 

Broadcast Bureau granted mod. of CP's 
to extend completion dates for following 
stations: KPAY -FM Chico, Calif. to Novem- 
ber 28: WMDR(FM) Moline. Ill. to October 
27: WNOE -FM New Orleans to November 
28; KBMR -FM Bismarck. N. D. to July 15: 
WCMT -FM Martin. Tenn. to October 10: 
KSHN(FM) Sherman, Tex. to August 15 and 
WVWC(FM) Buckhannon, W. Va. to July 

1. Action May 28. 
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CALL LETTER APPLICATIONS 
WJWL -FM, Scott Broadcasting Corp., 

Georgetown, Del. Requests WSEA(FM). 
KBMW -FM, Interstate Broadcasting Co.. 

Breckenridge, Minn. Requests KKWS(FM). 
I(LOH Inc., Pipestone, Minn. Requests 

KKLP(FM). 
KWAD Broadcasting Co., Wadena, Minn. 

Requests KKWS(FM). 

CALL LETTER ACTIONS 
KJOY -FM, Joseph Gamble Stations Inc., 

Stockton. Calif. Granted KJAX(FM). 
WSEB -FM, Erway Broadcasting Corp., 

Sebring, Fla. Granted WANZ(FM). 
Central Broadcasters Inc., Independence, 

Kan. Granted KIND -FM. 
Pacific Northwest Broadcasting Corp., 

Eugene, Ore. Granted KPNW(FM). 
KXOL -FM, KXOL Inc.. Fort Worth. 

Granted KCWM(FM). 

RENEWAL OF LICENSES, ALL STATIONS 
Broadcast Bureau granted renewal of 

licenses for following stations and co -pend- 
ing auxiliaries on following condition: 
Grant is made subject to condition 
that transfers of licenses be consummated 
within 45 days of date of grant and that 
FCC be notified of such consummation 
within one day thereafter. Failure to meet 
condition will render grant null and void 
and will cause renewal application to revert 
to pending status. Stations granted renewal 
of licenses are: KLTR Blackwell, KLOR -FM 
Ponca City and KNBQ(FM) Bethany, all 
Oklahoma. Actions May 29. 

Broadcast Bureau granted renewal of 
licenses for following stations and co -pend- 
[ auHoeSaJdobt, ugoOkl: KTSHar Okla.: 
KUVR Holdredge, Neb.: KEBC(FM) Okla- 
homa City. Okla.: KGNO -FM Dodge City. 
Kan.; KICS -FM Hastings, Neb.: KVRO(FM) 
Stillwater, Okla. and KCSC(FM) Edmond, 
Okla. Actions May 31. 

Broadcast Bureau granted renewal of li- 
censes for following stations and co-pend- 
ing auxiliaries: KCMT(TV) Alexandria. 
Minn.; KDLM Detroit Lakes, Minn.; KFIL 
Preston, Minn.; KMON Great Falls, Mont.: 
KNMT(TV) Walker, Minn.; KQXI Arvada, 
Colo.; KTOE Mankato. Minn.: KWLM Will- 
mar, Minn. and KWOA -AM -FM Worthing- 
ton, Minn. Action May 29. 

Broadcast Bureau granted renewal of 
licenses for following stations and co -pend- 
ing auxiliaries: KARR and KOPR -FM 
Great Falls, Mont.: ICBLR Bolivar. Mn.: 
KGEK Sterling, Colo.; KOLM -AM -FM 
Rochester, Minn.: KROC -AM -FM Roches- 
ter, Minn., and WVAL Sauk Rapids, Minn. 
',Stations were granted regular renewals 
and sent letters calling for report in 18 
months on commercial scheduling in excess 
of 18 minutes per hour. Action May 29. 

Broadcast Bureau granted renewal of 
licenses for following stations and co -pend- 
ing auxiliaries on May 28: KABI Abile'e, 
Kan.: KALN Iola, Kan.: KAMI Cozad, Neb.: 
KANS Lamed, Kan.; KGEK Elk City, Okla.: 
KBEL Idabel. Okla.; KBON Omaha, Neb.: 
KBRL McCook. Neb.: KBRX O'Neill N ?b.: 
KBTO El Dorado, Kan.; KCOW Alliance, 
Neb.: KCSR Chadron, Neb.; KECK Lioenln, 
Neb.: KELR El Reno, Okla.; KEEN Wlchite 
Kan.: KFH -AM -FM Wichita, Kan.: KFCIR 
Lincoln, Neb.: KFRM Salina, Kan.; YGF4' 
Shawnee. Okla., KGGF Coffeyville, Kan.: 
KGLC Miami. Okla.; KHAS Hastings, Neh.: 
KHUB Fremont. Neb.; KIMB Kimball. Neb.: 
KIND Independence, Kan.: KICK-AM-FM 
Junction City. Kan.; KKAN Phillio burs. 
Kan.; KLSI Salina, Kan.: KMAD Madill 
Okla.: KMDO Fort Scott, Kan.' KNCK 
Concordia. Ken.: KNCY Nebraska City. 
Neb.: KNDY Marysville, Kan.: KNEB -AM- 
FM Scottsbluff. Neb.: KNEX McPherson. 
Kan.; KNIC Winfield. Kan.; KNLV Ora. 
Neb.: KNOP North Platte. Neb.: KOAM 
Pittsburg. Kan.; KOFO -AM -FM Ottawa, 
Kan.: WOGA Oaallala. Neb.; KOKL Okmul- 
gee, Okla.; KOLS Pryor, Okla.: KOgG 
Pawhuska. Okla.: KOZN Omaha, Neb.: 
KREK Sanulpa. Okla.: KRFS Superior. 
Neb.: r(RSL -AM -FM Russell. Kan. and 
KSAC Manhattan, Kan. 

u Broadcast Bureau granted renewal of 
licenses for following stations and their co- 
pending auxiliaries on May 28: KAKC -AM- 
FM, KELI and KFMJ, all Tulsa; KGWA 
Enid; KJEM -AM -FM Oklahoma City; 
KMUS Muskogee; KNOR Norman; KOCY- 
AM-FM Oklahoma City; KOMA Oklahoma 
City; KRHD Duncan: KRMG -AM -FM Tulsa: 
KSWO Lawton; KTLQ -AM -FM Tahlequah: 
KVOO Tulsa; KVYL Holdenville; WKY 
Oklahoma City; WNAD Norman; KFNB 
(FM) Oklahoma City; KMOD(FM) Tulsa; 
KOFM(FM) Oklahoma City; KORU(FM) 
Tulsa; KRAV(FM) Tulsa; KOKH(FM) 
Oklahoma City; KWGS(FM) Tulsa; KFDO- 

We get 
channel 
you 
can't g 
anywhe e 
else. 

In June. UHF: at last a solid base for 
growth. How TV standards are chang- 
ing with the times. On the networks 
a race for daytime dominance shapes 
up. The pedigrees of 299 movies in 
or headed for syndication. And much 
more. Call or write Television Maga- 
zine, 1735 DeSales Street, N.W., Wash- 
ington, D.C. 20036. (202) 638 -1022. 
Or bureaus in New York, Chicago 
and Hollywood. 
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TV Sayre; KOCO -TV Oklahoma City; 
KOKH -TV Oklahoma City; KOTV(TV) 
Tulsa; KSWO -TV Lawton; TEN(TV) Ada; 
KVOO -TV Tulsa; KWTV(TV) Oklahoma 
City; KXII(TV) Ardmore; WKY -TV Okla- 
homa City; KETA(TV) Oklahoma City; 
KOED -TV Tulsa; KBIX Muskogee; KGYN 
Guymon; KTMC McAlester; KTOW Sand 
Springs; KVSO Ardmore and KLAW(FM) 
Lawton, all Oklahoma. 

Broadcast Bureau granted renewal of 
licenses for following stations and co -pend- 
ing auxiliaries on May 28: KSAL Salina. 
Kan.; KSEK Pittsburg, Kan.; KSEO -AM- 
FM Durant, Okla.; KSID Sidney, Neb.; 
KAYS Hays, Kan.; KSIW Woodward, Okla.; 
KSOK Arkansas City, Kan.; KSPI -AM -FM 
Stillwater, Okla.; K OP -AM -FM Topeka, 
Kan.; KUPK -AM -FM Garden City, Kan.; 
KUSH Cushing, Okla.; KVOE -AM -FM Em- 
poria, Kan.; KVSH Valentine, Neb.; KWBE 
Beatrice, Neb.; KWBW Hutchinson Kan.; 
KWHW Altus, Okla.; KWON Bartlesville. 
Okla.; 1.WPR Claremore, Okla.; KWRW 
Guthrie, Okla.; KWSH Wewoka, Okla.; ICI= Colby, Kan.; WBBZ Ponca City, 
Okla.; WJAG Norfolk, Neb.; KAFM(FM) 
Salina, Kan.; KARD(FM) Wichita. Kan.: 
KFMQ(FM) Lincoln Neb.; KGBI -FM 
Omaha, Neb.; KNDR(FM) Chickasha. Okla.; 
KOWH -FM Omaha, Neb. and KQTY(FM) 
Wichita, Kan. 

Broadcast Bureau granted renewal of 
licenses for following stations and their co- 
pending auxiliaries on May 28: KRNY -FM 
Kearney, Neb.: KVCW(FM) Bartlesville. 
Okla.; KANU(FM) Lawrence, Kan.; 
KMUW(FM) Wichita Kan.; KNBU(FM) 
Baldwin City, Kan.; KOSU(FM) Stillwater. 
Okla.; KSDB -FM Manhattan, Kan.; 
KSTE(FM) Emporia Kan.; KCKT(TV) 
Great Bend, Kan.; KDUH -TV Hay Springs, 
Neb.; KETV(TV) Omaha, KGIN -TV Grand 
Island, Neb.; KGLD(TV) Garden City. Kan.; 
KHAS -TV Hastings, Neb.; KLNE -TV Lex- 
ington. Neb.; KPNE -TV North Platte. Neb.; 
KTNE-TV Alliance Neb.: KTWU(TV) 
Topeka, Kan.; KUÓN -TV Lincoln, Neb.; 
KYNE- TV(ED) Omaha; KHOL -TV Kear- 
ney; KHPL -TV Hayes Center; KHQL -TV 
Albion, and KHTL -TV Superior, all Ne- 
braska: KLOE -TV Goodland. Kan.: KMTV 
(TV) Omaha, Neb.; KNOP -TV North Platte. 
Neb.; KOAM -TV Pittsburg, Kan.; KOLN- 
TV Lincoln, Neb.: KOMC(TV) McCook. 
Neb.; KTVC(TV) Ensign Kan.: KTVH(TV) 

K Hutchinson, Kan.; UPK -TV Garden City. 
Kan. and WIBW -TV Topeka, Kan. 

Broadcast Bureau granted renewal of 
licenses for following stations and co -pend- 
ing auxiliaries on May 28: KAWL York, 
Neb.; KFAB -AM -FM Omaha: KMAN Man- hattan, Kan.: KRVN -AM -FM Lexington. 
Neb.; KVGB Great Bend, Kan.: KWBE -FM Beatrice. Neb.: KXLS(FM) Oklahoma City: KARD -TV Wichita, Kan.; KAKE -AM -TV Wichita, Kan.; KCNI Broken Bow, Neb.: 
KCRB Chanute, Kan.; KEWI Topeka, Kan.; KLEY Wellington. Kan.; KLIN Lincoln. Neb.; KLKC Parsons, Kan.; KLMS Lincoln. Neb.; KLOE Goodland, Kan.; KRNY Kearney. Neb.; KTAT Frederick, Okla.; 
KUDL Fairway, Kan.; KIUL Garden City. Kan.: WOW- AM -FM -TV Omaha; KROA 
(FM) Aurora, Neb.: KWHG(FM) Lincoln Neb, and KTJO -FM Ottawa. Kan. 

Translators 

ACTIONS 
K72BJ Parker, Ariz. -Broadcast Bureau granted license covering new UHF TV translator station: condition. Action May 31. 
KO7GU and K13GZ Tuba City and Moencopi, both Arizona - Broadcast Bureau 

granted license covering changes In VHF 
TV translator station. Action May 28. 

K8OBG Lakeport, Calif.- Broadcast Bureau 
granted license to operate UHF TV trans- 
lator station at Lakeport. Action May 31. 

K75AE Grangeville, Cottonwood, Craigmont 
and Nezperce, all Idaho - Broadcast Bureau 
granted license covering changes in UHF 
TV translator station, condition. Action 
May 31. 

Centerville TV Association, Centerville, 
Iowa. - Broadcast Bureau granted CP for 
new VHF TV translator station to serve 
Centerville. operating on ch. 6, by rebroad- 
casting WHO -TV. ch. 13, Des Moines. Ac- 
tion May 29. 

K11IA Kings Springs, Galpin, Glasgow, 
and Tampico, all Montana -Broadcast Bu- 
reau granted license covering changes in 
VHF TV translator station. Action May 28. 

Broadcast Bureau granted licenses cov- 
ering following new VHF TV translator 
stations: K11II Crownpoint, N. M.; KO9HM, 
K7OHF and KI3HR all Taholah, Wash. Ac- 
tion May 29. 

KO4FG Antimony, Utah- Broadcast Bureau 
granted CP to change frequency of VHF 
TV trans. station from ch 9 (186 -192 mc) 
to ch. 4 (66 -72 mc) to serve Antimony, by 
rebroadcasting KOTV(TV) ch 2, Salt Lake 
City; to change trans. location to approxi- 
mately five miles northwest of Antimony; 
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change type trans. and make changes in 
ant. system. Action May 28. 

KO5DO Antimony, Utah- Broadcast Bu- 
reau granted CP to change frequency of 
VHF TV translator station from ch. 13 
(210 -216 mc) to ch 5 (72 -82 mc) to serve 
Antimony by rebroadcasting KSL -TV, ch. 
5, Salt Lake City; to change trans. location 
to approximately five miles northwest of 
Antimony; change type trans., and make 
changes in ant. system. Action May 28. 

KO2FA Antimony, Utah- Broadcast Bu- 
reau granted CP to change frequency of 
VH TV translator station from ch. 11 
(198 -204 mc) to ch. 2 (54 -60 mc) to serve 
Antimony, by rebroadcasting KCPX -TV, 
ch. 4., Salt Lake City, to change trans. lo- 
cation to approximately five miles northwest 
of Antimony; change type trans., and make 
changes in ant. system. Action May 28. 

Broadcast Bureau granted licenses cov- 
ering following new UHF TV translator 
stations: K8OCJ Anahola, Hawaii; K7ODT 
Longview. Wash. Action May 29. 

Broadcast Bureau granted renewal of 
licenses for following UHF and VHF TV 
translator stations on May 31: W77AD, 
W79AN, and W81AF all Bellefonte, State 
College, Port Matilda, all Pennsylvania; 
W75AA Johnson City, N. Y.; W78AB Vestal 
and Endwell, both New York; W81AB Hill - 
crest and Chenango Bridge, both New York: 
W71AF St. Mary's county, Md.; W7OAD 
Manetta, Ohio; W79AI Torrington, Conn.; 
W76AA, W78AA and W80AB, all Frostburg, 
LaVale and Cresaptown, all Maryland; 
W73AB Littleton. N. H.: W83AG Green- 
ville, Pa.; W72AB, W77AB, W80AE, and 
W83AD, all Athol. Mass.: W73AH Chambers - 
burg, Pa.; W71AB Coshocton, Ohio; W80AA 
Cambridge, Ohio; W73AC Clarks Summit, 
Dalton and Waverly, all Pennsylvania; 
W79AD Southampton, N. Y.; W7OAD 
Marietta. Ohio; W79AB Palmerton, Slatedale 
and Slatington, all Pennsylvania; W70AE 
Moorefield. W. Va.: W79AC and W79AL. both 
Clarks Summit, Waverly, Dalton and part 
of Scranton. all Pennsylvania; W79AP 
Wilkes -Barre township. Pa.; W73AG Milton, 
Del.; W19AA part of Johnstown and Dale 
Brough, both Pennsylvania; WI1AA Mada- 
waska. Me.; WO4AE Herkimer and Little 
Falls, both New York; WO4AL Bennington 
and North Bennington, both Vermont: 
WO7AN Schoharie and Middleburg. both 
New York; WO2AC, WO6AC, W1OAC. and 
W12AF all Ciaremont, N. H.: W11AI 
Air City and Rome, both New York; 
W11AM Charleston, W. Va.; WO6AB James- 
town, N. Y.: W13AK Manchester, N. H.; 
WO7AG Hutland (West Rutland). Vt.: 
WO7AI Pittsfield, Lanesborough, Lenox and 
West Pittsfield, all Massachusetts: WO5AB 
Washington. Pa.; WO5AD Charleroi. Pa.; 
WO8AF Greensburg, Pa.; WO8AG Union- 
town Pa.: WO8AH Leechburg, Pa.: WOSAI 
Connellsville, Pa.; WO8AL Vandergrift, Pa.; 
WOBAM Freeport, Pa.; WO6AA Plainfield. 
N. H.: Windsor. and Hartland. both Ver- 
mont: and W10AA and W13AB, both Wind- 
sor, Vt. 

Broadcast Bureau granted renewal of 
licenses for the following VHF and UHF 
TV translator stations: KOBDP Poole Plant. 

Susianvi leo andWLitchfield ebothalCalifoorrnia 
K8OCI Chester. Westwood. Greenville and 
Susanville, all California, and KO3CF Blue 
River Valley and Gore Pass. both Colorado. 
Action May 29. 

CATV 
FINAL ACTIONS 

West Monroe, La., Louisiana CATV, Inc. 
CATV task force granted license covering 
new community antenna relay station. Ac- 
tion June 3. 

Bluefield, W. Va., Bluefield Cable Corp. - 
CATV task force dismissed as molt "peti- 
tion for Issuance of order to show cause" 
filed by Daily Telegraph Printing Co. Ac- 
tion May 31. 

FCC denied American Cablevision Co., 
operator of CATV system at Graham, Tex., 
request for waiver of program exclusivity 
requirements of Sec. 74.1103(e) of rules and 
directed to comply with rule within 30 days. 
Mid -Texas Broadcasting Co.. licensee of sta- 
tion KAUZ -TV, Wichita Falls, Tex. had op- 
posed request. Action June 5. 

OTHER ACTION 
Review board in Van Buren, N. Y., 

CATV proceeding. Docs. 17131 -36, 17273 -78, 
granted joint motion for extension of time 
filed on May 31 by New Channels Corp. and 
General Electric Cablevision Coro.. and ex- 
tended to July 22 time within which to file 
exceptions to initial decision. Action June 4. 

FCC set three CATV proposals for a 
consolidated hearing on Milwaukee -Madi- 
son, Wis.-Rockford. Ill., TV markets. They 
are for Madison and Portage, both Wiscon- 
sin, and Dixon. Ill. This makes 11 proposals 
in pending proceeding that began to 1967 
(Docs. 17234 -41). Hearing is required unless 

waived for CATV to bring distant signals 
into top -100 TV markets. Milwaukee is 
ranked 24th. Madison 88th and Rockford 
97th. Action May 15. 

ACTIONS ON MOTIONS 
Hearing Examiner Thomas H. Donahue 

on June 4 in Fresno, Madera and Clovis, 
all California. (Fresno Cable TV Co.,) CATV 
proceeding, granted petition by Spanish In- 
ternational Broadcasting Co. for leave to 
intervene (Docs. 18130 -2). 

Office of Opinion and Review on May 
31 in Aiken, City of Barnwell and town of 
Williston, all South Carolina (Aiken Cable - 
vision Inc., and Home CATV Co.) CATV 
proceeding, granted request by Aiken Cable - 
vision Inc. and extended time to July 14 to 
file reply to Broadcast Bureau's opposition 
to application for review (Docs. 17057, 
17629). 

Hearing Examiner Herbert Sharfman 
on June 4 in CATV of Rockford Inc., et al, 
CATV proceeding in Milwaukee and Madi- 
son, both Wisconsin, and Rockford, Ill., 
CATV market, ordered unless counsel per- 
suades hearing examiner otherwise there 
will be no further conference in preparation 
for October '7 hearing and new parties will 
be bound by procedure already directed 
(Docs. 17234 -41, 18190 -2). 

Hearing Examiner Elizabeth C. Smith 
on June 3 in Bessemer, Brighton, Brown- 
ville, unincorporated area of Jefferson coun- 
ty south of Birmingham. Homewood and 
Irondale, all Alabama (Clear Vision TV Co. 
of Bessemer, Televue Cable Alabama Inc., 
and Jefferson Cablevision Corp.) CATV pro- 
ceeding, denied motion by Clear Vision TV 
Co. of Bessemer to clarify issues (Docs. 
18064 -6). 

Ownership Changes 

APPLICATIONS 
WRCK Tuscumbia, Ala. -Seeks assignment 

of license from Ervin Parks Jr. to Robert 
Warren Kicker for $10,000. Assignors and 
assignee have no other business interest 
indicated. Ann. May 31. 

KWUN Concord, Calif. -Seeks transfer of 
control from Barbara and Earl Goldman 
(50% before, none after) to Patricia and 
Norman Kestner (50% before, 100% after). 
Consideration: Assumption of approximately 
$190,000 in obligations and $15,000 in adver- 
tising time to sellers. Ann. May 31. 

KAHR Redding, Calif. -Seeks assignment 
of license from High Fidelity Stations Inc. 
to William B. Grover, receiver. Assignment 
requested to fullfill bankruptcy proceed- 
ings. Ann. June 4. 

KSBW Salinas, Calif. -Seeks assignment 
of license from Central California Com- 
munications Corp. to Thomas J. King Broad- 
casting Corp. for $550,000. Principals of Cen- 
tral California Communications Corp.: John 
C. Cohen, president et al. Applicant is li- 
censee of KSBW -FM -TV Salinas, KSBY -FM- 
TV San Luis Obispo and KNGS Hanford, 
all California. Applicant is also licensee of 
KSBW -FM -TV Salinas, KSBY -FM -TV San 
Luis Obispo and KNGS Hanford all Cali- 
fornia. Principals of Thomas J. Xing Broad- 
casting Corp.: Thomas .1. King, president 
(89 %) and Charles Dudley King Jr. (11 %). 
Mr. Thomas King is senior vice president 
and associate manager of Detroit office of 
J. Walter Thompson Advertising Agency. 
Charles Dudley King Jr. is self- employed 
as musical arranger and composer. Ann. 
May 31. 

WDLP -AM -FM Panama City, Fla, -Seeks 
assignment of license from Dixie Radio Inc. 
to Miracle Radio Inc. for $300,000 cash. Prin- 
cipals of Dixie Radio Inc.: Denver T. 
Brannen, president et al. Mr. Brannen is 
also principal owner of KJIN and KCIL -FM, 
both Houma, La. and WYNR Brunswick, 
Ga. Mr. Brannen is also Dres)dent and sub- 
stantial minority stockholder of KHMA -TV 
Houma. Principals of Miracle Radio Inc.: 
Miles H. Ferguson, vice president, secretary. 
W. C. Woodall Jr., president- treasurer. Cecil 
H. Grider, vice president, George B. Cook 
Jr., vice president and Thaddeus K. Brown, 
vice president (each 20 %). Mr. Woodall is 
50% owner of WDWD Dawson, 25% owner 
of WGRA Cairo and 33.3% owner of WFPM 
Fort Valley, and 51% owner of WBBK 
Blakely. all Georgia. He is also 37.5% owner 
of WGSW Greenwood, S. C. Mr. Ferguson 
is 96.7% owner of WRLD Lanett and 20% 
owner of WJHO Opelika. both Alabama 
and 33.3% owner of WDSR Lake City, Fla. 
Mr. Grider is sole owner of WINO Winder. 
Ga. and 49.5% owner of WGNE Panama 
City Beach, Fla. (sale pending before FCC). 
Mr. Cook Jr. is 25% owner of WGSW Green- 
wood. S. C. Mr. Brown has no other busi- 
ness interests, and is presently program di- 
rector of WDLP. Ann. May 31. 

WBAD College Park, Ga. -Seeks assign- 
ment of license from John R. Dorsey to 

(Continued on page 78) 
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OF1H;SSI®, AIL CAR 
JANSKY & BAILEY 

Consulting Engineers 

1812 K St., N.W. 

Wash., D.C. 20006 296 -6400 

Member AFCCE 

COMMERCIAL RADIO 
EQUIPMENT CO. 

Everett L. Dillard, Gen. Mgr. 
Edward F. Lorentz, Chief Engr. 

PRUDENTIAL BLDG. 
347 -1319 

WASHINGTON, D. C. 20005 
Member AFCCE 

KEAR & KENNEDY 

1302 18th St., N.W. Hudson 3 -9000 

WASHINGTON, D. C. 20006 

.Member AFCCE 

GEO. P. ADAIR ENG. CO. 
CONSULTING ENGINEERS 

Radio -Television 
Comm unieati ons- Electron la 
2029 K St., N.W., 4th Floor 

Washington, D. C. 20006 
Telephone: (202) 223 -4664 

Member AFCCE 

JULES COHEN 
& ASSOCIATES 

Suite 716, Associations Bldg. 
1145 19th St., N.W., 659 -3707 

Washington, D. C. 20036 
3fember A FCC!? 

PETE JOHNSON 
& Associates 

CONSULTING em1055 ENGINEERS 

P.O. Box 4318 304- 925 -6281 

Charleston, West Virginia 

E. HAROLD MUNN, JR. 

BROADCAST ENGINEERING 
CONSULTANT 

Bcx 220 
Coldwater, Michigan -49036 

Phone: 517 -278 -6733 

JAMES C. McNARY 
Consulting Engineer 

National Press Bldg. 

Wash., D. C. 20004 
Telephone District 7 -1205 

Member AFC'C'E 

A. D. Ring & Associates 
42 Years' Experience in Radio 

Engineering 
1710 H St., N.W. 298 -6850 

WASHINGTON, D. C. 20006 
Member AFCCE 

A. EARL CULLUM, JR. 
CONSULTING ENGINEERS 

INWOOD POST OFFICE 
DALLAS, TEXAS 75209 

214) 631 -8360 
Member AFCCE 

KEAN, SKLOM & STEPHENS 

CONSULTING RADIO ENGINEERS 

19 E Quincy Street 
Riverside, Illinois 60546 

IA Chicago Suburb) 
Phone 312 -447 -2401 

Member AFCCE 

CARL E. SMITH 
CONSULTING RADIO ENGINEERS 

8200 Snowville Road 

Cleveland, Ohio 44141 

Phone: 216-526-4386 
Member AFCCE 

MERL SAXON 

CONSULTING RADIO ENGINEER 

622 Hoskins Street 

Lufkin. Texas 75901 

634 -9558 632 -2821 

JOHN H. MULLANEY 
and ASSOCIATES 

Suite 71, 
1150 Connecticut Ave., N.W. 

Washington, D. C. 20036 
Phone 202 -223 -1180 

3fember AFOCE 

Service Directory 

COMMERCIAL RADIO 
MONITORING CO. 
PRECISION FREQUENCY 

MEASUREMENTS 
AM -FM -TV 

103 S. Market St., 
Lee's Summit, Mo. 

Phone Kansas City, Laclede 4 -3777 

CAMBRIDGE CRYSTALS 
PRECISION FREQUENCY 
MEASURING SERVICE 

SPECIALISTS FOR AM -FM -TV 
445 Concord Ave. 

Cambridge, Mass. 02138 
Phone 1617) 876 -2810 

-Established 1926 - 
PAUL GODLEY CO. 
CONSULTING ENGINEERS 

Box 798, Upper Montclair, N.I. 07043 
Phone: 12011 746 -3000 

Member AFCCE 

GAUTNEY & JONES 

CONSULTING RADIO ENGINEERS 

930 Warner Bldg. National 8 -7757 

Washington, D. C. 20004 

Member AFCCE 

GUY C. HUTCHESON 

817 CRestview 4 -8721 

P. 0. Box 808 

1100 W. Abram 

Arlington, Texas 76010 

HAMMETT & EDISON 
CONSULTING ENGINEERS 

Radio & Television 
Box 68, International Airport 

San Francisco, California 94128 
14151 342 -5208 

Member AFCCE 

VIR N. JAMES 
CONSULTING RADIO ENGINEERS 
Application and Field Engineering 

345 Colorado Blvd. -80206 
Phone: (Area Code 303) 333 -5562 

TWX 910- 931 -0514 
DENVER, COLORADO 

.Member AFCCE 

WILLIAM B. CARR 
CONSULTING ENGINEERS 

Walker Bldg., 4028 Daley 
Fort Worth, Texas 

AT 4 -9311 
Member AFCCE 

ROSNER TELEVISION 
SYSTEMS 

ENGINEERS ,CONTRACTORS 
120 E. 56 St. 29 South Mall 
New York Plainview 
N. Y. 10022 N. Y. 11803 

FRANK A. ZOELLER 
TELEVISION SYSTEMS 

CONSULTANT 
20 Years Experience 

Box 366 San Carlos, Cal. 94070 
(415) 593 -1751 

GEORGE C. DAVIS 
CONSULTING ENGINEERS 

RADIO & TELEVISION 
527 Munsey Bldg. 

783 -0111 

Washington, D. C. 20004 
Member AFCCE 

Lohnes & Culver 

Munsey Building District 7 -8215 

Washington, D. C. 20005 

Member AFCCE 

SILLIMAN, MOFFET 
& KOWALSKI 

711 14th St., N.W. 
Republic 7 -6646 

Washington, D. C. 20005 
3f ember AFCCE 

JOHN B. HEFFELFINGER 

9208 Wyoming Pl. Hlland 4 -7010 

KANSAS CITY, MISSOURI 64114 

A. E. Towne Assocs., Inc. 
TELEVISION and RADIO 

ENGINEERING CONSULTANTS 
727 Industrial Read 

San Carlos, California 94070 
14151 592 -1394 

RAYMOND E. ROHRER 

Consulting Radio Engineers 

317 Wyatt Bldg. 
Washington, D. C. 20005 

Phone: 347 -9061 
3fernber ARGOS 

Serving The SOUTHEAST 

FREDERICK A. SMITH, P.E. 

Consulting Engineer 
5 Exchange St. 

Charleston, S. C. 29401 

A/C 803 723 -4775 

TERRELL W. KIRKSEY 
Consulting Engineer 

5210 Avenue F 

Austin, Texas 78751 
15121 454 -7014 

PAUL DEAN FORD 
Broadcast Engineering Consultant 

R. R. 2, Box 50 
West Terre Haute, Indiana 47885 

SPOT YOUR FIRM'S NAME HERE 

To Be Seen by 100,000 Readers 
-among them, the decision -mak- 
ing station owners and manag- 
ers, chief engineers and techni- 
cians- applicants for am, fm, Ye 

1812) 533 -1661 and facsimile facilities. 
ARB Continuing Readership Study 
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Broadcasting CLASSIFIED ADVERTISING 
Payable in advance. Checks & Money Order only. 

SITUATIONS WANTED 25C per word -$2.00 minimum. 

APPLICANTS: If tapes or films are submitted please send $1.00 

for each package to cover handling charge. Forward remittance 
separately. All transcriptions, photos etc., addressed to box 

numbers are sent at owner's risk. BROADCASTING expressly 
repudiates any liability or responsibility for their custody or 

return. 

HELP WANTED 30C per word -$2.00 minimum. 

DEADLINE: Monday Preceding Publication Date 

DISPLAY ads $25.00 per inch. -STATIONS FOR SALE, WANTED TO 

BUY STATIONS, EMPLOYMENT AGENCIES, and BUSINESS OPPOR- 

TUNITY advertising require display space. 5" or over billed at 
run -of -book rate. Agency commission only on display space. 

All other classifications 35C per word -$4.00 minimum. 

No charge for blind box number. 

Address replies: clo BROADCASTING, 1735 DeSales St., N.W. 

Washington, D. C. 20036 

RADIO 

Help Wanted - Management 

Growing radio group needs ambitious man- 
ager who can work with figures, sell him- 
self and motivate salesmen, and develop 
solid programing to fit the community; 
beat the competition. It's that simple -and 
that tough. All replies confidential. Box F -1, 
BROADCASTING. 

%Ve own an aggressive AM station in west- 
ern Massachusetts. Eight months ago, we 
premiered our separately programed FM 
station. With heavy promotional efforts, the 
FM showed up well in two separate ratings. 
Without a salesman we picked up more 
than $15,000 in sales covering the first seven 
months. We've made money every month 
and we feel a strong salesman could make 
a good living, growing with our FM. We're 
willing to invest $150 a week as a starter to 
prove it. Write Box F -6, BROADCASTING. 

Group owner seeks manager who Is 99% 
salesman. Man selected will have opportu- 
nity at ownership and to become group V -P. 
Applicant must make self available for in- 
terview. Box F -25, BROADCASTING. 
$15,000- $20,000 and fringes to start. An un- 
usual opportunity for a seasoned broad- 
caster to make it with a progressive large 
market radio operation in the mid -west. 
Must be 30 -40 with a solid background in 
programing, successful sales and sales man- 
agement record with capacity for top man- 
agement. Send all information and if eligi- 
ble you will be brought in for a personal 
interview. Hurry. Box F -51, BROADCAST- 
ING. 

Wanted manager: Strong on sales, must be 
able to take full charge. excellent salary, 
new station located Randolph, Vermont. 
heart of Vermont's ski area. Also announc- 
ers. engineers needed. Send full details first 
letter to Central Vermont Radio Corp., Box 
882. White River Jct., Vermont. 

Sales 

Great opportunity for radio station account 
executive, Major market in midwest. Excel- 
lent working conditions. Earnings unlimited 
for an experienced time salesman. Write 
Box E -275, BROADCASTING. 
California central coast. Fast growing AM 
station needs young, experienced, persua- 
sive, time salesman in Santa Maria, a great 
place to live. Population 50,000. Send educa- 
tion and sales experience summary. Box E- 
282, BROADCASTING. 
WABX stereo Detroit seeks strong sales 
leadership. Box F -9, BROADCASTING. 

Experienced salesman wanted Florida sta- 
tion with room for advancement send com- 
plete background information. Box F -38, 
BROADCASTING. 
We are a multi- million dollar link in a very 
big chain. We have an opening for an ac- 
count executive. If you are sharp, we want 
to hear from you. P.S. We do like men 
from small markets. Golden opportunity. 
Drop a brief note to Box F -42, BROAD- 
CASTING. 
For the radio salesman who knows a good 
deal, it's southern New England. Guarantee 
and commission. Good territory. No cut 
rates. No trade deals. Could lead to com- 
mercial manager. Just received grant for 
full time and increased power. Good music 
station. Growing market and organization. 
License for second station pending. Box 
F -93. BROADCASTING. 

SALES- Continued 
Salesman -$20,000 a year. Don't apply if you 
think you can't earn that much on a com- 
mission -only basis in a major market. Small 
sales staff, large account list. Potential un- 
limited for qualified, professional salesman. 
We want only successful salesman with 
proven record in radio. Ours is a good 
music station with strong news image, ex- 
cellent working conditions and sales tools. 
This is a job that requires personality as 
well as a thorough knowledge of how to 
prepare and deliver a successful presenta- 
tion based on ratings and statistics to agency 
and client. All replies confidential. Write 
Box F -112. BROADCASTING. 
Major metropolitan radio station is seeking 
two young aggressive time salesmen for lo- 
cal retail sales. Excellent earning potential 
for men with creative selling ability. Send 
resume to Box F -127, BROADCASTING. 
Experienced salesman ready to move with a 
progressive radio station in metro Florida 
market. Excellent opportunity. Send resume 
to Box F -168, BROADCASTING. 

IMITATION IS THE 
SINCEREST FORM 

... and are we being flattered! 
Would you believe that classi- 
fied users are receiving more 
responses than ever before, 
including "sales talk" from other 
publications? Evidently, BROAD - 
CASTING's expanding reader- 
ship is paying off and making 
BROADCASTING the market- 
place for everything and every- 
body in broadcasting. 
When you have something to 
buy or sell, a vacancy to fill, or 
want a better job let BROAD - 
CASTING's classified section 
help you. 

One salesman, must be hard worker. honest 
reliable, sincere. Good account list. Draw 
plus commission. Write, Gayle Lee, Mgr. 
KBIX, Box 1608, Muskogee, Oklahoma 
74401. 
Salesman wanted. Take over established 
accounts. Could work into management. 
Guarantee and commission. KCHA, Charles 
City, Iowa. 
If you're ready to advance into sales we 
have an ideal opening for sales oriented job 
with some time devoted to production, con- 
tact Clint Formby, Manager, Radio Station 
KPAN, Hereford, Texas. 
Council Bluffs, Iowa -20% commission with 
guarantee! Need pro, good account list. FM 
coming soon! Opportunity to advance! 1 

station in city of 60,000 with Omaha as 
neighbor. Rush resume or call no collect) 
(712) 322 -4041. Garry Brill, KRCB. 
Nassua Broadcasting WHWH, 5 kw, Prince 
ton and WTOA 50 KW FM, Trenton ex- 
pansion requires two cracker -jack sales- 
men. Salary, commission and high potential. 
Resume to Box 1350, Princeton, N.J. or call 
Dave Moss or Herb Hobler, 609- 924 -3600. 

Sales -(Cont'd) 
Adventuresome? Challenging opportunity. 
North Carolina's seventh oldest broadcast 
medium. Good salary, liberal commission. 
Needed: Self -starter, able, ambitious. Give 
us background. Hear our specifics on com- 
pletely new format, guaranteed saleable ... 
first in industry mid -Carolina's finest 
hunting, fresh and salt water fishing. WFTC, 
Box 608, Kinston, N. C. 

Challenging and rewarding opportunity for 
an aggressive and creative salesman. Salary 
plus commission. Must desire to earn five 
figure income. Send full details, including 
experiences, past earnings, and references 
to Sales Manager, WIRL Radio. Peoria, Il- 
linois. All applications will be treated con- 
fidentially. 

A great opportunity awaits in northeastern 
South Carolina. Aggressive 5 kw contem- 
porary music station with application for 
10 kw has opening for young, energetic 
salesman. Join our organization which is 
rated #1. Near Myrtle Beach. A small mar- 
ket, but area has great potential for right 
man. Enjoy hunting and fishing. Send com- 
plete resume. including sales history, photo 
(if available) to WKYB, P.O. Box 1000, 
Hemingway, S. C. 29554. 

Minneapolis -St. Paul. Need proved promo- 
tional salesman at once. Earn $400 to $500 
per week for the summer months working 
in America's most beautiful area selling the 
nation's most successful merchandising pro- 
gram, Community Club Awards. for one of 
the finest radio operations in the country. 
WPBC AM- FM- Stereo. What more could 
you want! Call Bill Stewart, 612 -869 -7503. 

Nation's leading broadcast school with 26 
offices throughout the country is looking for 
good student counselors. Income ranges 
from $15M to $40M annually. One position 
available in each of the following cities: 
Birmingham, Alabama; Hartford, Houston, 
Jacksonville, Los Angeles, Madison, Minne- 
apolis, Phoenix, Pittsburgh, Portland, Kan- 
sas City, Baltimore, Seattle and Washington, 
D. C. In depth broadcast experience re- 
quired. Applicants must be married and 
over 25. Send resume with photo to: Wm. 
Anderson. President, Box 18006, San Fran- 
cisco 94118. 

Florida gold coast seeking young family 
man for rewarding sales opportunity-net - 
work powerhouse, in America's most de- 
lightful resort setting. Draw, liberal com- 
mission. benefits and great opportunity for 
dedicated charger with young corporation. 
Call 1- 305 -278 -1420. 

Announcers 
Wanted -hip Negro personality for fulltime 
contemporary station in south. Must be R &B 
oriented and able to "talk that talk" -city 
is wide -open for the right man. Send tape, 
photo and resume to Box D -358. BROAD- 
CASTING. 

Looking for personality afternoon di. MOR 
format in the midwest. Must be experienced. 
Send resume, tape & photo to Box E -232, 
BROADCASTING. 

Conversation personalities needed for New 
England conversation station. News back- 
ground helpful. Salary open according to 
ability. Send tape, background, salary re- 
quirements first response. Box E -262, 
BROADCASTING. 
Radio announcer for large small market 
station in South Carolina. Looking for a pro 
and will pay top dollar for right man. Send 
audition tape, photo, complete data in con- 
fidence. Box F -5, BROADCASTING. 
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Announcers -(Cont'd) 
First -class. Upper midwest, regional. Per- 
manent, immediate. All details, require- 
ments 1st letter please. Box F -32, BROAD- 
CASTING. 
"Swingin" Negro personality for " swingin" 
R &B full-time Ohio station. He will go" 
if he's a "cat." Tape photo, resume. Box 
F -65, BROADCASTING. 
Excellent opportunity for experienced an- 
nouncer in well- accepted station in north- 
eastern North Dakota. Box F -72, BROAD- 
CASTING. 
Michigan 5,000 watter, number one in me- 
dium market needs a great voice and pro- 
duction man with first phone. Salary com- mensurate with ability. Box F -79, BROAD- 
CASTING. 
Top journalist- broadcaster needed for na- 
tion's most successful good music station 
on the west coast. High performance in gathering, writing and broadcasting only 
requirements. An equal opportunity em- ployer. Send tape and resume to News Di- rector. Box F -81. BROADCASTING. 
First class. Chicago. Permanent. Immediate. 
All details, requirements 1st letter, please. 
Box F -110. BROADCASTING. 
Play -by -play announcer- football, basket- 
ball, hockey and baseball -has excellent op- 
portunity in 15th market. Send tape and 
resume to Box F -130. BROADCASTING. 
Here is a great opportunity for three disc 
jockeys with first tickets who are now in a 
small to medium market, but know they're 
good and want to learn modern radio. We 
are a successful broadcasting group and are putting a station on the air which will serve 
a five county area in the eastern part of the 
U. S. We have hired a professional program 
consultant to format the station. You will 
be taught modern radio and one will be 
chosen as program director. You come with 
the raw material. We'll turn you into a 
professional di. Send letter, resume and tape first time. Tapes will be returned. All 
replies confidential. Box F -141, BROAD- 
CASTING. 
Pittsburgh area adult format station needs announcer adept at production work. First 
class license helpful but not necessary. 
Send tape and resume to Box F -152, 
BROADCASTING. 
Dependable announcer wanted for long 
established radio -TV station. Chance for 
good announcer to break into TV and still work in radio. Retirement benefits, group insurance. Send audition tape, complete resume and picture first letter to Will Shaner. KFBC Radio TV, Cheyenne, Wyo- 
ming. 82001. 
Station will do 70 college and high school 
football and basketball games. Need sports- 
caster of ability: sales ability important. 
Send tape, resume and picture to KOLT, 
Scottsbluff, Nebraska. 
Century, the progressive rock leader is ex- 
panding. If you are ready to compete in a 
top ten market. send your tape and resume 
to: Ron Elz. KSHE, 9434 Watson Rd., St. 
Louis, Mo. 63126. 
Immediate evening shift opening for exper- 
ienced announcer. Contact George Wilburn, 
KTTR, Rolla, Mo. 
All -night man needed by hottest station in 
the south. Excellent opportunity for right 
man. Must have first phone. Send tape and 
resume to Jack Gale, WAYS, Charlotte, 
N.C. 
Announcer, experienced for top rated metro 
feeder station. Near Philadelphia. Contem- 
porary M.O.R. format. No screamers. WCOJ, 
215- 384 -2100. 

Where are all the good radio announcers? 
WFIX needs mature announcer for adult 
format. Excellent opportunity and pay in 

successful station. Send tape, 
established, 

and 
resume to Manager, WFIX, Radio, Hunts- 
ville, Alabama 35804. 
Announcer with desire to do some selling. 
WINH In Georgetown, S. C. has opening 
for morning personality. Willing to settle in 
community with growing station. Rush tape, 
salary requirement and resume to Tad 
Fogel, General Manager. 
Announcer-di wanted. Send tape and re- 
sume to WIZE, Box 1104, Springfield, Ohio. 
First phone announcer. no maintenance 
MOR station, heavy on talk. Must run a 
tight board, do production commercials. 
Good salary - vacation - hospitalization - 
retirement. Will work with other profes- 
sionals. Call Joseph J. Vonesh, 815 -223 -3100, 
WLPO AM & FM, La Salle, Illinois. 

Announcers -(Cont'd) 
Immediate opening for experienced an- 
nouncer. First phone desirable but not man- 
datory. Send 7I,¡ tape and resume. WVSC, 
Somerset, Pa. 
Need modern C &W dj. Strong on production 
and possible play by play. Rush resume and 
tape to Bob Sparrow, WXCO, Box 447, 
Wausau, Wisconsin. 

Technical 
Chief engineer for group owned radio sta- 
tion. Cracker -jack on maintenance and con- 
struction. Room for advancement in a multi - 
station operation. Good Salary plus benefits. 
Send complete resume to Box E -287, 
BROADCASTING. 
Important St. Louis FM Stereo station op- 
portunity for capable chief engineer. Box 
F -80. BROADCASTING. 
Chief engineer for metro city, southwest. 
Full time, directional nite good salary plus 
modern home provided at transmitter lo- 
cation. Must have excellent qualifications 
and recommendations. Good working condi- 
tions. Send full details. Box F -121, BROAD- 
CASTING. 
Audio technican- experienced man to work 
for a small medical electronics firm in sub- 
urban Washington, D. C. Good opportunity 
for a man who can run a shop as well as 
meet customers. Send full resume to Box 
F -146, BROADCASTING. 
Chief engineer. Baltimore- Washington area. 
Good directional experience necessary. Up 
to $225 weekly to start. Box F -173, BROAD- 
CASTING. 
Radio/TV engineer, first phone, midwest 125 
mt north of St. Louis on the Mississippi 
River. NBC -ABC affiliate. Full color. Top 
benefits. Phone or wire Jim Martens, Chief 
Engineer, 217- 222 -6840, WGEM- AM- FM -TV, 
Hotel Quincy, Quincy, Ill, 
Technical opening for experienced chief or 
well trained qualified engineer for chief, 
WJAZ, Albany, Georgia. 
Experienced chief engineer to care for our 
modern equipment plus 23 hours MOR an 
nouncing weekly. Permanent position, beau- 
tiful Florida coastal community. $150 week 
to start, WSTU /WMCF FM Stereo, Stuart, 
Florida. 

NEWS 
Well -equipped central New York news op- 
eration with 3 men seeks fourth full -time 
man with at least one year in radio. Must 
handle heavy emphasis on local news and 
UPI audio. Send tape, resume to Box E -268. 
BROADCASTING. 
Outstanding announcer with first phone 
needed for nation's most successful good 
music station on the west coast. Rich, ma- 
ture voice, good knowledge of music from 
the 30's thru the 60's. Send tape and resume 
to attention of Manager. Box F -82, BROAD- 
CASTING. 
Sharp young newsman wanted for midwest 
radio -TV operation. Send tape and resume 
to Box F -101, BROADCASTING. 
Newsman to gather. write, deliver local 
news for established full -time kilowatter 
in pleasant prosperous Illinois city. Profes 
sional staff, gracious living away from met- 
ropolitan pressure yet near big city. Best 
working conditions. many fringe benefits. 
Brand new, modern building, exceptionally 
well equipped. Send tape, resume, photo 
to Box F -117, BROADCASTING. 
Reporter -writer. Has excellent opportunity 
in 15th market. Send tape and resume to 
Box F -131, BROADCASTING. 
Successful broadcasting group putting a 
station on the air that will serve a five 
county area in the eastern part of the US. 
We need a self starting newsman who can 
gather and write local news. Good voice 
and authoritative delivery a must. Send 
letter, resume and tape first time. All re- 
plies confidential. Box F -142, BROADCAST- 
ING. 
No. 1 top 40 station looking for young, 
knowledgeable newsman for air shift 6 p.m. 
-midnight. Must be able to write and 
gather local news. Contact Jim Smith, 
WAMS, Wilmington, Delaware. 302 -654 -8300 
at once. 
News and sports announcer needed. Gather. 
edit and deliver local news. Call high school 
football and basketball games. Pay com- 
mensurate with ability. Progressive, chain 
operation. WGAD, Gadsden, Alabama. Con- 
tact Ed Carrell. 

News- (cont'd) 
Experienced newsman ready to take over 
as news director for small mkt. 5 KW radio 
station. Write or phone Chuck Pettit, WSIV, 
Pekin. Ill. 346 -2134. 

Programing,- Production, Others 
Program director for small market station. 
Must be mature, responsible, have leader- 
ship qualities. Prefer family man. We offer 
good pay, fine community living, excellent 
schools, proximity to metropolitan areas. 
Indiana. Box F -56, BROADCASTING. 

Top program- production manger. Repu- 
table, well established major midwest mar- 
ket AM -FM radio operation wants at once 
a dynamic, experienced man who has 
proved record of developing and maintain- 
ing top adult audience ratings in a major 
market. Make our stations zoom and so will 
your income. Rush full details including age, 
experience, rating record, picture, salary 
goals to Box F -59, BROADCASTING. 

Production manager for Pittsburgh area 
station. First class license helpful but not 
necessary. Send tape and resume to Boit 
F -153, BROADCASTING. 

Small market AM & FM would like to con- 
tact Program Director who is also a play 
by play man. PD would not have regular 
board shift but would fill in when occasion 
arises. Prefer man who has FM experience. 
Send full details, snapshot, salary expected, 
marital status, military status to Mason 
Dixon, KFTM Fort Morgan, Colorado. 

Program director /chief announcer- immedi- 
ate opening, 1st class license, tape and com- 
plete requirements including salary require- 
ments first letter. WEAW, Evanston, Illinois 
60202. 

Help wanted female -WGST Radio Atlanta, 
has an opening for an experienced radio 
traffic manager. Requires knowledge of 
radio traffic and must be above average 
typist. If interested call 875 -8441. 

WHWH, Princeton, N.J. 5 kw fulltime, high- 
ly rated and recognized MOR needs produc- 
tion and copy supervisor. Good voice, good 
writer for this expansion position. Also 
need two newsmen, 1 with potential and 
experience for news director job. Send 
tape, resume and requirements to Dave 
Moss, G.M., Box 1350, Princeton. If in area 
call for appointment 609 -924 -3600. 

Bustling- MOR -AM -FM with TV pending 
needs talented take -charge guy with or 
without 1st phone, for production and air 
shift. Expanding group on east coast -get 
on board now. Pierce Burgess, (301) 739- 
8016. 

Situations Wanted -Management 
General Manager -thoroughly experienced 
manager, successful background. Currently 
major market. Box F -21, BROADCASTING. 
Presently general sales manager major 
market. Seeks opportunity general manager. 
Excellent sales and management record. 
Family. Box F -119, BROADCASTING. 
Young, married, ambitious, knowledgeable 
in all phases of radio, very strong in sales. 
Seeks affiliation with station or group that 
offers real potential in Income and manage- 
ment. Box F -134, BROADCASTING. 
Available as soon as profitable sale of my 
present station is complete. Radio station 
manager that brought two stations from 
losers to profitable operations. Total 14 years 
experience in radio . . . seven in manage- 
ment and sales and seven in announcing 
and programing. 30 years old. Would es- 
pecially enjoy opportunity to put new ideas 
for good music station to work (in medium 
or major market and operating below po- 
tential). Prefer stock. Will consider all 
offers. Box F -135, BROADCASTING. 
GM, strong sales, programing, agencies. 38, 
family man. East coast, salary plus overide. 
References. Box F -136, BROADCASTING. 
Currently manager top 5 market AM -FM. 
Top references and credentials. Personal 
billings and aggressive sales leadership. Box 
F -154, BROADCASTING. 

Sales 
South ... experienced salesman with man- 
agerial and sports announcing background. 
Mature dependable family man. Box F -90, 
BROADCASTING. 
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Situations Wanted 
Sales- (cont'd) 

Seeking first position, recent broadcast 
school graduate. 3rd endorsed, mature, no 
experience. Hard worker, prefer sales and 
production. Box F -148, BROADCASTING. 

California! Looking for great salesman or 
sales -manager? 11 years experience, top 
man on staff of 4, sales records, etc. Box 
F -150. BROADCASTING. 

Announcers 
Negro soul jock, first class ticket. Working 
now. Box E -241, BROADCASTING. 

10 yrs. in radio -29, single, army vet. 3rd 
phone endorsed. Strong on pr ducttion. Last 
five years spent as pro. di general 
mgr. Want to get back on the air in good 
music or country station. Experienced in 
all phases of radio programing. Box F -24, 
BROADCASTING. 

Attention: CATV studios, C &W, gospel sta- 
tions. 6 years experience, all phases. Family. 
Will relocate. Box F -33, BROADCASTING. 
Modern C &W disc jockey -first phone. Pro - 
gram, farm director experience. Top ratings. Married, sober. 50,000 watts or substantial 
metro only. S200 minimum. Confidential. 
Box F -35, BROADCASTING. 

Disc jockey -experienced. Tight board -de- 
pendable. Newscaster -authoritative. Sales- man- aggressive. Versatile -creative. Third endorsed. DJ /salesman, Box F -47, BROAD- 
CASTING. 

Experienced ann /newsman seeks position in 
Long Island New Jersey area Box F -62, 
BROADCASTING, 

Announcer, newsman, five years experience. 
Currently news director 5th market. Bache- 
lors degree in speech, 23. married, draft 
exempt. third endorsed, wants better op- 
portunity. Prefer midwest. Box F -83, 
BROADCASTING. 

Versatile disc jockey, authoritative news- 
caster rock. gospel. Small or medium sta- 
tion. Experience one year. Box F -92, 
BROADCASTING. 

Experienced di, announcer, newscaster, 
sales, tight board, third endorsed, versatile, 
creative, aggressive, authoritative news- 
caster. draft completed. Box F -95, BROAD- 
CASTING. 

Now available, one good sound dj, whose 
news is quite authoritative, Married, draft 
deferred. Ready to work for you. Will relo- 
cate. Interested in sales. Have 3rd ticket, 
studying for Ist. Experienced, dependable. 
Professional at heart. Hurry, offer limited. 
Box F -98. BROADCASTING. 

Conscientious draft free 3rd phone an- 
nouncer. Top 40 medium market like to 
advance. Production manager: Two years experience: Available now: College. Write 
Box F -108, BROADCASTING. 

DJ newscaster, pleasant personality, tight production, married, Northeast only. Box 
F -111, BROADCASTING. 

Lady dj- experienced in radio TV -seeks 
work accessible to IRT. BMT or 8th Avenue 
subway -third class endorsement soon to be 
replaced by 1st. Box F -113, BROADCAST- 
ING. 

Mature man, married with 10 years experi- 
ence in all phases: Announcing (tight 
board) production, news director, TV com- 
mercials, film narration, you name it. De- 
sires to relocate in Florida. Write Box F- 
114. BROADCASTING. 

10 years -all phases -reliable -top sports - 
want to move up- college degree- married- 
family. Box F -115, BROADCASTING. 

C &W 1st phone -sales. Young, experienced large markets -good sales record. No 
twange. Box F -118, BROADCASTING. 

Smooth MOR mid- morning dj, with 1st 
phone. Authoritative news delivery. Warm, 
believable. people -to- people voice. 15 years 
experience all phases. Box F -125, BROAD- 
CASTING. 

First phone, technically adept, desire week- 
end work. N.J. or E. Pa. Box F -132. BROAD- 
CASTING. 

Announcers- (Cont'd) 
First -phone top -forty PD, medium midwest 
market, seeks wake -up. All -night east. Gim- 
mick, $140. Box F -133. BROADCASTING. 
Versatile dj- announcer -newscaster. MOR or 
R &R. Tight board. 3rd endorsed. Married. 
Northeast, Box F -140, BROADCASTING. 
Announcer, MOR dj. Presently working 
small market. Ready move up. Much 
potential. 1st phone. Tape .. . Box F -145, 
BROADCASTING. 
Sportscaster, 7 years experience including 
semi -pro. Interested in major college mar- 
ket: desires to relocate, preferably west 
coast. Box F -149, BROADCASTING. 
Experienced versatile announcer, broadcast 
graduate, 3rd endorsed, married. Eastern 
Missouri or southwestern Illinois. Box F- 
157, BROADCASTING. 
DJ news, tight board, third endorsed, de- 
pendable, versatile. Relocate. Box F -158, 
BROADCASTING. 
DJ- announcer, tight prod., 3rd end., adult 
sound, NYC vie. Nites- weekends, Box 
F -164. BROADCASTING. 
Good voice announcer. DJ, authoritative 
newscaster. Experienced salesman. Person- 
able. Family man. No floater. Box F -165, 
BROADCASTING. 
Mature announcer -some experience, 3rd, 
draft exempt. immediate employment de- 
sired -585 weekly. Box F -166. BROAD- 
CASTING. 
Negro soul jock. Any format, 3rd phone 
will travel. Experience, talk that talk. Box 
F -169, BROADCASTING. 
College and broadcast graduate, 3rd en- 
dorsed. single, free to relocate, military 
complete. Pleasant voice. Call Pitts. 412- 
233 -8288. 

Trying to get started, recent broadcasting 
school grad with 1st phone. Very willing to 
learn your operation. 32 years old with 
family, Call Joe after 5 p.m. at 312 -425 -0722. 

First phone announcer, di. Program and 
farm director experience. Excellent ratings 
C &W, top -40. MOR. Sober. Midwest only, 
Phone 314 -AM6 -3503, June 12, 13, or 14. 
First phone, six years experience. Want 
MOR in midwest medium metro market. 
Married, military completed. Minneapolis 
612 -724 -9067. 

Now available Chuck Boyles, former nat'l 
pgm director and premier specialist In hard 
core telephone talk shows. -8319 Floyd Lake 
Dr., Dallas, Tex., Tele: 341 -1266. 
Soul jock available. First phone. Broadcast 
training and experience. Contact Joe Allen, 
2800 South Boulevard, Dallas, Texas 75215. 
Have 1st class ticket -no maintenance. Ex- 
perienced. Write comedy or anything. Do 
voices and impersonations. Prefer south- 
eastern Michigan, Canada or general area. 
Contact: Leonard R. Menninger, Apt. #t1, 
3rd and Forest, Apopka, Florida 32703. 
DJ announcer -colored- graduate. Single -42- 
stable. References. Tape on request. Your 
letter will bring phone answer. Pernell 
Dorsey, 4718 Washington. Chicago 60644. 
Mature, intelligent announcer with bright 
commercial sound seeks MOR, production 
and news in Rocky Mountain or western 
states. Four years parttime experience, de- 
gree. broadcast grad, currently USAF officer 
available July. Captain Roger Schneider, 
Box 499, Kirtland AFB, N.M., 87117. 

Play -by -play and sportscaster. Draft exempt. 
Thomas J. Shaffer, 633 West Chicago Ave- 
nue, Hinsdale, Illinois 60521. 312- 323 -4544. 

Technical 
Experienced, reliable chief engineer avail- 
able immediately. Construction, mainte- 
nance, installations on AM and FM stereo. 
Maintenance engineering considered. Box 
F -22, BROADCASTING. 
Experienced maintenance engineer -5 years - 
draft free, can also announce. Seeking chief 
or assistant chief position. Will relocate. 
Box F -91. BROADCASTING. 
Ex -VOA engineer and experienced chief 
engineer with years of commercial, US gov- 
ernment and military stations engineering 
experience desires engineering director or 
chief engineering position with Texas - 
southwest station. Available immediately. 
Box F -94. BROADCASTING. 

Technical- (Cont'd) 
Chief or assistant desire leave small mar- 
ket for big city. Box F -106, BROADCAST- 
ING. 

Experienced chief engineer desires a good 

Bposition at hig 
quality station. Box F -120, 

You have problems? I have 24 years AM/ 
FM chief's experience. Best work and per- 
sonal references. $10,500 minimum start. 
Employed. available after July 1 -two 
weeks notice. Box F -129, BROADCASTING. 

NEWS 
400 -thousand metro -radio news director 
seeks major market radio or TV reporting 
job with political and governmental em- 
phasis. Excellent references. M.A. radio -TV 
journalism. 27. Radio -TV documentary, talk 
show, 4 years radio air experience. Write 
Box E -287, BROADCASTING. 

I'm one of the hardest working news direc- 
tors in the business. I presently run a large 
radio news department in the top three. 
I want to organize and /or operate an all 
news station. I have some exciting ideas. 
Write Box F -128, BROADCASTING. 

110% hustle! Small market news director 
seeking hard work in the central states/ 
Rocky Mountain area. Creative potential 
essential. 27, single, 3rd, draft free. Box 
F -163, BROADCASTING. 

Veteran radio newsman; dependable. good 
voice, can have and will produce, references. 
midwest. Box F -167, BROADCASTING. 

Cape Kennedy Coverage. Exclusive for your 
area, details from Cape Kennedy News Bu- 
reau, P. O. Box 572 Cocoa, Fla. 32922 

Programing, - Production, Others 
Hollywood network announcer will record 
anything for your station for 1# per word, 
plus tape and postage. Spots, promos, pro- 
gram intros, etc., for unlimited use. Send 
check and pronunciation guide with copy. 
Red Blanchard, General Broadcasting Sys- 
tern, North Hollywood, Calif. 91605. 

Copywriter with degree, experienced in 
women's programs, interviews. selling, de- 
sires position, preferably in California, Flor- 
ida, Box F -143, BROADCASTING. 

Want to change to "top 40 "? Let's talk. I 
have major market PD experience. Box F- 
147, BROADCASTING. 

TV -Help Wanted- Management 
Southwest major market "U" needs pro- 
fessional, result -producing general sales 
manager for local, regional, national. Ex- 
cellent compensation plan, opportunity for 
corporate level position. Resume and photo 
first letter. Box F -60, BROADCASTING. 

Management training program available for 
man willing to build for the future. Sales 
experience beneficial but desire to succeed 
more important. Our company is growing 
fast and this is an excellent opportunity to 
get in on the ground floor of an important 
new industry. Broadcast personnel recruit- 
ing is a challenging and financially reward- 
ing career. If you can qualify for this 
management training program, send resume 
to Ron Curtis. President, Nationwide Broad- 
cast Personnel, Consultants. 645 N. Michigan 
Avenue, Chicago, Illinois 60611. 

Sales 

Television account executive for Wisconsin 
network affiliate. We'll provide the incentive 
and income opportunity. You supply ambi- 
tion, initiative, creativeness and will to 
succeed. Box E -209, BROADCASTING. 

Wanted: Experienced salesman for south- 
west multi -station market. Oklahoma or 
Texas preferred. $9,000.00 base, plus percent- 
age of billing. Fringe benefits include paid 
vacation, life insurance, retirement plan, 
etc. Must be able to cultivate new accounts 
One of growing group of TV stations. Come 
and advance with us. Send resume to Box 
F -151, BROADCASTING. 

Technical 

Engineering personnel: 3 to 4 years experi- 
ence in maintenance -all phases. Also op- 
erator with 2 to 3 years experience. Send 
resume to Box F -123, BROADCASTING. 
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TELEVISION -Help Wanted 

Technical- (Cont'd) 
Wanted: Immediate opening for assistant 
chief engineer with a McLendon station. 
Fully colorized VTR -film chain etc, Full 
fringe benefits and ideal working condi- 
tions. Contact Chief engineer, A. C. Headley 
KCND -TV, Pembina. North Dakota 701 -825- 
4292 Collect. 
Maintenance technicians -to install and 
work with film and life color cameras, 
VTR's, transmitter and studio. All new RCA 
equipment. First class license required and 
experience desired. Send resume and salary required to: Chief Engineer, KSEL -TV, Box 
2805, Lubbock. Texas, 79408. 

TV Radio engineer, first phone, midwest 125 
mi. north of St. Louis on the Mississippi 
River. NBC -ABC affiliate. Full color. Top 
benefits. Phone or wire Jim Martens, Chief 
Engineer, 217 -222 -6840, WGEM- AM- FM -TV, 
Hotel Quincy, Quincy, Ill. 
Two first class license holders. Background 
in television. Must be capable of maintain- 
ing and operating television equipment. 
Salary open. Write WHTV, P.O. Box 871, 
Meridian. Mississippi. 
Transmitter engineer for modern, color 
equipped, two station ETV operation. Must 
be strong in both operations and mainte- 
nance of VHF and UHF equipment. Oppor- 
tunity for advancement. Top salary and 
fringe benefits. Apply Chief Engineer, 
WMVS/WMVT, 1015 North 6th Street. Mil- 
waukee, Wisconsin 53203. 

Wanted: Summer relief engineer with first 
phone -some operations. Possible full time 
employment in fall. Call Curran Wade, 
WNYP -TV. 716- 484 -9191, Jamestown, New 
York. 

Western Michigan -immediate openings for 
television control room engineers Excellent 
fringe benefits: good pay; NBC affiliate: 
full color facilities. Phone collect, or write; 
Mr Charles F. Robinson, Chief Engineer, 
WOOD -TV, Grand Rapids, Michigan 616 -459- 
4125. 

Chief engineer to install and maintain re- 
ligious station WURD -TV, Indianapolis. Ind. 
New TTU 30 for 937,000. Dr. Wendell Han- 
sen, Rt. 4, Noblesville, Ind. 46060, 317 -773- 
0030. 

Television engineer, first phone license with 
operating experience. Excellent working con- dition. Immediate opening. South central 
Pennsylvania. Phone 717 -533 -9121. 

Immediate opening for 1st class TV en- 
gineer in a full -power, full -color, channel 6 
ETV operation. Must have experience with 
high -band VTR, TK -42's and TIC-27, Air 
mail resume and references: Chief Engineer, 
Radio- Television Bureau. University of Ari- 
zona. Tucson, Arizona 85721. 

NEWS 
Experienced news director for TV -radio 5 
man operation in the midwest. Need resume, 
tape and photo or reply by wire to Box 
E-281. BROADCASTING. 

Expanding midwest UHF needs qualified 
news director. Must be strong air man. Excellent opportunity for advancement. 
Rush tape and resume to Box F -100. 
BROADCASTING. 
TV newsman to do major newscasts on #1 station in 3- station market. Appearance, 
delivery, and writing more important than 
photographic skills, although will be ex- 
pected to develop latter. Audition materials, 
including photograph to Box F -104, BROAD- 
CASTING. 
Newsman- radio -TV. Prefer some experi- 
ence, radio. TV or both. Consider journal- 
ism grad with potential. Upper south, non - 
metro, 5 KW radio, VHF -TV. Include tape 
and salary with resume first letter. Box 
F -109. BROADCASTING. 
Reporter- photographers with journalism 
training. Phone Gene Strul, News Director, 
WCKT -TV, Miami, PL 1 -6692. 
Leading station in growing southeastern 
market needs good newsman for ambitious 
radio -TV news department. Must be young, 
good voice and diction, good writer, able 
to handle radio and TV newscasts. Duties 
will include news gathering, filming, and 
editing. Call or write Dave Partridge, 
WFBC, Greenville, S. C. 29602, phone 299- 
1324. 

TELEVISION -Help Wanted 

Programing, -Production, Others 
Continuity and promotion director with 
management capabilities to oversee inside 
operation. Aggressive station in Gulf coast 
city wants 'can do' person. Send resume 
to Box F -89. BROADCASTING. 

We're moving our sports director up. He'll 
train you to run our television sports de- 
partment if you really like sports and sports 
people. Experience less important than abil- 
ity and potential. Rush photo, tape, and 
resume to Box F -105. BROADCASTING. 

Producer- director, Wide open opportunity 
for mature, creative, experienced director. 
Must have solid background in commercials, 
documentaries, and creative programing. 
Ability to shoot and edit film a must. Sal- 
ary based on experience. Send resume, 
photo to Box F -122, BROADCASTING. 

Research director -Los Angeles independent 
television station. Minimum two years ex- 
perience. Excellent salary and benefits. 
Dynamic problem solving. Only qualified 
individuals will be considered. An equal op- 
portunity employer. Send resume to Box 
F -126. BROADCASTING. 

Continuity director -if you do all the work 
and your boss gets all the credit. why not 
get out of the rut and join us for both. 
We are a small station in an explosive mar- 
ket and our competition is asleep. Send 
complete details in first letter. Box F -156, 
BROADCASTING. 

Production director. New Florida university 
CCTV programing, supervise audio service. 
May develop FM, change to manager. Some 
teaching. Masters plus experience, minimum. 
Box F -137, BROADCASTING. 

ETV station, planning intensive series of 
TV programs on race relations. Seeks per- 
sonnel, white and black, for the project: 
Producer, associate -producer, co- hosts, cine- 
matographer, and writer- researcher. Televi- 
sion public affairs or news background 
desirable. Call 716- 854 -4756, or write WNED- 
TV, Hotel Lafayette, Buffalo, N.Y. 14203. 

TELEVISION 
Situations Wanted 

Management 
Attention stations, agencies, production units 
looking to fill or create position of Produc- 
tion coordinator, administrative assistant or 
other similar job. Broadcasting and film ex- 
perience. Good organizer and leader. Thrive 
on variety and problem solving. Degree. 
Box F -144. BROADCASTING. 

Current major market AM -FM manager, 12 
years all phases TV. Seeks TV management 
position. Box F -155. BROADCASTING. 

Sales 
TV sales manager in top 40. Bursting with 
ambition -but no place to go without wait - 
ing forever. Record increases: '66 -14 %: 
'67 -25 %: '68 -12 %. Married, 34, BA and MS. 
best references. Want medium size market 
opportiunity or better. Box F -7, BROAD- 
CASTING. 

Announcers 
Currently announcer- weatherman, with ex- 
perience in news, sports, production, writ- 
ing. Relocate anywhere but south. Married. 
Stable. Salary open. Box F -26, BROAD- 
CASTING. 

Attention California, 13 years in broadcast- 
ing. 6 years TV- weather, sports. news, 
variety, et al. Seeking position with estab- 
lished. professional organization offering 
fringes and retirement. Third and last move 
for family. Prefer southern California, but 
will answer all. Box F -172, BROADCAST- 
ING. 

Technical 
Chief or assistant desire leave small market 
for big city. Box F -107, BROADCASTING. 

First phone. some maintenance, studio 
sound and film editing experience with LA 
station. Graduate of USC cinema and TV 
major. 16 mm camera. Available August 15. 
Ivan ICruglak, 1939 N. Kenmore, Los Angeles 
90027. 

TELEVISION- Situations Wanted 

NEWS 
Available July: Three -media performer - 
writer. Experienced news director, chief 
announcer, net -feeder and investigative re- 
porter. Degree plus newpaper background. 
Want news or editorial slot for award - 
winning talents. Youthful, personable and 
dependable. Box F -23, BROADCASTING. 

Top newsman wants switch to television. 
Ten years on daily newspapers as photog- 
rapher, reporter. columnist, editor. Presently 
city editor. Strong at localizing news, keep- 
ing on top. ahead of news. Capable of on- 
camera. Prefer Nevada, California, Pacific 
northwest. Five figure wage. Box F -88, 
BROADCASTING. 

Newsman: Experienced in all phases of 
radio and television news. Wish to relocate 
major S.E. market after Sept. 1. Veteran, 
married, B.S., M.S. Current employer ref- 
erences. James Wollert, 640 W. Badger Rd., 
Madison, Wis. 

Programing,- Production, Others 

Producer director: Extensive studio, remote 
and film production experience. Salary de- 
pends on market -59,500 minimum. Box E- 
307, BROADCASTING. 

Motion picture producer who is also award 
quality graphic designer, writer, idea foun- 
tainhead. Large background in New York 
commercials. Prefer California or Florida. 
Box F -97. BROADCASTING. 

Producer director- cameraman, 8 years ex- 
perience, military obligation completed. 
FCC -3rd, will also accept overseas assign- 
ment. Box F -116, BROADCASTING. 

Producer-director position needed. 6 years 

switching please. Box 
Highly 

BROADCAST- 
ING. 

BB B 

WANTED TO BUY-Equipment 
We need used, 250, 50O, 1 kw & 10 kw AM 
transmitters. No junk. Guarantee Radio 
Supply Corp., 1314 Iturbide St., Laredo. 
rexas 78040. 

Used 10 KW FM transmitter, good condition 
and remote pick up gear 450 mHz or 160 
mHz for WESR -FM, Vernon H. Baker, P.O. 
Box 889, Blacksburg, Va. (703) 552 -2387. 

Wanted: Used Mobile studio truck, contact, 
WLNG Radio, Sag Harbor, L. I., New York. 
516- 725 -2300. 

Wanted immediately, used heavy duty self - 
supporting tower 500 -600 feet. capable of 
supporting 12 bay circular FM antenna. 
Glenn Callison, The McLendon Corporation, 
2008 Jackson, Dallas, Texas. AC 214 -747- 
9311. 

Complete used FM package: Monaural 100.7 
megacycles. 5 kw transmitter. 8 bay hori- 
zontal antenna. Remote control unit. Mod- 
ulation and frequency monitors. Will also 
consider used tower. 340' minimum height. 
Need immediately. If you have all or any 
part call John R. Kreiger, (512) GR 8 -8521, 
KVET, 113 West 8th St., Austin, Texas 
78701. 

FOR SALE-Equipment 
Coaxial- cable- heliax, styrofiex, spiruline . 

etc., and fittings. Unused man-large stock 
-surplus prices. Write for price list. S -W 
Elect., Box 4668, Oakland, Calif. 94623. 
phone 415 -832 -3527. 

Manufacturer's close out of FM transmitters 
and amplifiers -all power levels -available 
at reduced prices. Box D -102, BROADCAST- 
ING. 

General Electric type TT -25A 12 kw UHF 
TV transmitter -excellent condition- avail- 
able immediately. Box D -299, BROADCAST- 
ING. 

Desire to donate for education television 
-420 foot guide television tower capable of 
extension to 700 feet -tower available im- 
mediately. Box E -270, BROADCASTING. 

One kw FM transmitter, stereo generator, 
remote control equipment. Chance to pet 
into stereo cheap, KONG, Visalia, California. 
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FOR SALE 
Equipment -(Coned) 

Gates M -6467 top level and M -6144A stereo 
dual limiter. Like new! First $1.000 takes 
both. Contact J. B. Reynolds, WJBR, Wil- 
mington, Delaware. (302) 475 -4000. 

For sale three EMCEE HTU -100 translators 
for channels 72, 74 and 77 each equipped 
with Scala SL -8 omnidirectional antenna. 
Less than two years old. Contact E. M. 
Tink, Chief Engineer, Black Hawk Broad- 
casting Company, KWWL Building, Water- 
loo, Iowa. 

Update your monochrome cameras. For 
sale: 3 RCA TK -31 field camera chains. 
Real buy. Box F -73, BROADCASTING. 

For sale . . new tele -beam television pro- 
jector, never used, will consider loss on 
purchase price. For more details call Curran 
Wade, WNYP -TV, Jamestown, New York, 
716- 484 -9191. 

Final stage amplifier tuning elements for 
ITA- 10,000. 1 silver plated and 1 gold 
plated, custom -made excellent at $130.00. 
WMNI Radio. Columbus, Ohio. 

Broadcast equipment, we have, or we'll get. 
Best deals. Financing available, trades ac- 
cepted. Audiovox. Box 7067 -55, Miami - 
Florida, 33155. 

Tape recorder. 7" capacity. Roberts $60.00. 
Wollensak $45.00. Channel Master $25.00. 
Sparta telephone delray -reverb cartridge 
recorder $225.00. Remote amplifiers $50.00. 
Gates stereo limiter $475.00. Gates FM top 
level $275.00. Weathers broadcast turntable 
Tonearm /Cartridge /needles, $50.00. Box F -78, 
BROADCASTING. 
3 -260 ft galvanized angle iron AM broadcast 
towers, complete with 2 Austin transformers. 
Knocked down. Will erect or ship. T. L. 
Harris, Able Steeplejack Co.. Inc., Box 302, 
Pasadena. Texas 77501 -GR 3 -3440. 
RCA 10 KW FM transmitter- used -modi- 
fied -priced for immediate sale. Must move 
at once- closest to $3,000 take it. WEBH- 
312 -922 -7151- Chicago, Illinois. 
30 KW FM -ITA transmitter: new exciter, 
spare diode boards: heavy duty plate sup- 
ply; spare harmonic trap, $3,800, WMNI 
Radio. Columbus. Ohio. 
Increase your FM power. 10 kw Westing- 
house FM amplifier just removed from serv- 
ice. Will accept any reasonable offer. Box 
F -124, BROADCASTING. 
Bauer 10 kw transmitter stereo console - 
1 year old . $12.000. Equipment now on 
air. Box F -139, BROADCASTING. 
Transmitter, 1 kw Gates BC1J. Good condi- 
tion, spare tubes, $1900, Call Bruce Webb, 
305 -425 -1632. 

MISCELLANEOUS 

Deejays! 6000 classified gag lines, $5.00. 
Comedy catalog free. Ed Orrin, Boyer Rd., 
Mariposa. Calif. 95338. 

Mike plates, studio banners, magnetic car 
signs, auto tags, decals, celluloid buttons. 
etc. Write Business Builders, Box 164. 
Opelika, Alabama 38801. 

Instant gags for Deejays -Thousands of one - 
liners. gags, bits, station breaks, etc. Listed 
in free 'Broadcast Comedy" catalog. Write: 
Show -Biz Comedy Service -1735 East 26th 
St., Brooklyn. N.Y. 11299. 

"365 Days of laughs" -daily radio gag serv- 
ice -may be available in your market. 
Sample a month $3.00. Box 3736, Merchan- 
dise Mart Sta., Chicago 60654. 

Deejays -"Humor Originals." Deejay lines 
by top comedy writers. 3 recent samples - 
$5.00. $25 yearly. Gag Re -Cap Publications, 
Box 86B, East Meadow, N. Y. 11554. 

INSTRUCTIONS 
FCC License and Electronics Degree 
courses by correspondence. Also, resident 
classes In Washington, D. C. Free catalog. 
Desk 8 -B, Grantham Schools, 1505 N. West- 
ern, Hollywood, California 90027. 

The nationally known six -weeks Elkins 
Training for an FCC first class license. 
Conveniently located on the loop in Chicago. 
Fully GI approved. Elkins Radio License 
School of Chicago, 14 East Jackson Street, 
Chicago, Illinois 60604, 

INSTRUCTIONS- (Cont'd) 

BIkins is the nation's largest and most re- 
spected name in First Class FCC licensing. 
.. omplete course in six weeks. Fully ap- 
proved for Veteran's Training. Accredited 
oy the National Association of Trade and 
Iechnical Schools. Write Elkins Institute, 
2603 Inwood Road, Dallas, Texas 75235. 

First Class License in six weeks. Highest 
success rate in the Great North Country. 
Theory and laboratory training. Approved 
for Veterans Training. Elkins Radio License 
School of Minneapolis, 4119 East Lake Street, 
Minneapolis, Minnesota 55406. 

The Masters, Elkins Radio License School 
of Atlanta, offers the highest success rate 
of all First Class License schools. Fully 
approved for Veterans Training. Elkins 
Radio License School of Atlanta, 1139 
Spring Street, Atlanta, Georgia 30309. 

Be prepared. First Class FCC License in six 
weeks. Top quality theory and laboratory 
instruction. Fully approved for Veterans 
Training. Elkins Radio License School of 
New Orleans, 333 St. Charles Avenue, 
New Orleans, Louisiana 70130. 

Announcing, programing, production, news- 
casting, sportscasting, console operation, 
disk jockeying and all phases of Radio and 
TV broadcasting. All taught by highly 
qualified professional teachers. The nation's 
newest, finest and most complete facilities 
including our own, commercial broadcast 
station -KEIR. Fully approved for veterans 
training. Accredited by the National Associ- 
ation of Trade and Technical Schools. 
Elkins Institute, 2603 Inwood Road. Dallas, 
Texas 75235. 

Since 1946. Original course for FCC fr't 
class radio telephone operators license In 
six weeks. Approved for veterans. Low -cost 
dormitory facilities at school. Reservations 
required. Enrolling now for June 26.-Sept. 
25. For information, references and reserva- 
tions write William B. Ogden Radio Opera- 
tional Engineering School. 5075 Warner 
Avenue, Huntington Beach, California 92647. 
(Formerly of Burbank, California). 

R.E.I. in beautiful Sarasota. Florida. Zing, 
Zap, Slap, you have a first class radio tele- 
phone license, a Florida vacation, and a 
better job in (5) weeks. Total tuition 
$350.00. Free job placement. Rooms & apart- 
ments $10 -$15 per week. Classes begin June 
24, July 29, Sept. 3. Call 955 -6922 or write 
Radio Engineering Incorporated, 1336 Main 
St., Sarasota, Florida 33577. 

"Boy, I say Boy, you not lisening ". They 
gotta R.E.I. school in Fredericksburg. Vir- 
ginia. F.C.C. 1st Phone in (5) weeks. Tuition 
$350.00. Rooms & apartments $12 -$18 per 
week. Call Old Joe at 373 -1441. Classes begin 
June 24, July 29, Sept. 3.-or write 808 
Caroline Street, Fredericksburg, Virginia 
22401. 

Going to Kansas City Kansas City here I 
come. They gotta R.E.I. school there and 
I'm gonna get me some -F.C.C. 1st Phone 
In (5) weeks. Tuition $350.00. Rooms & 
apartments $12 -$17 per week. Classes begin 
June 24, July 29, Sept. 3. Call The Pope at 
WE -1 -5444 or write R.E.I., 3123 Gillham 
Road, Kansas City, Missouri 64109. 

New York City's 1st phone school for peo- 
ple who cannot afford to make mistakes. 
Proven results: April 68 graduating class 
passed FCC 2nd class exams, 100% passed 
FCC 1st Class exams; New programed meth- 
ods and earn while you learn job oppor- 
tunities. Contact ATS. 25 W. 43rd St., N.Y.C. 
Phone OX 5 -9245. Training for Technicians, 
Combo -men. and Announcers. 

First phone in six to twelve weeks through 
tape recorded lessons at home. Sixteen 
vears FCC license teaching experience. 
Proven results. Bob Johnson Radio License 
Instruction, 1060D Duncan, Manhattan 
Beach, Calif. 90266. 

Your 1st Class License in six weeks or less 
at America's foremost school of broadcast 
training, the Don Martin School of Radio 
and Television (serving the entire Broad- 
casting Industry since 1937). Make your 
reservations now for our Accelerated Theory 
class June 17. Most experienced personalized 
instruction and methods. Lowest costs - 
finest accommodations available close -by 
Call or write: Don Martin School, 1653 N. 
Cherokee, Hollywood. Calif. (213) HO 2 -3281. 

RADIO -Help Wanted 

CAREER 

GUIDANCE 

What are your prospects for obtaining a 

better, higher paying position? We can offer 
individuals in all phases of the broadcasting 
industry an objective evaluation of current 
employment trends that will vastly affect 
your career. Our experienced broadcast per- 
sonnel consultants can effectively analyze 
your background, experience and qualifica- 
tions and give you a report that will enable 
you to better understand current employ- 
ment trends in the broadcasting industry 
and how they affect you. In addition, we 

will make valuable recommendations to 
help you achieve your career objectives. 
THIS IS A COUNSELING SERVICE ONLY 
AND NOT PART OF OUR RECRUITMENT 
SERVICE. Send for complete information 
and cost of this valuable service to: 

Ron Curtis, President, Nationwide 
Broadcast Personnel Consultants, 
645 N. Michigan Avenue, Chicago, 
Illinois 60611. All replies strictly 
confidential. 

Management 

FM SALES MANAGER 
We believe there is a big future in FMI If 
you share our belief and are presently working 
as Sales Manager or Manager for FM station, 
are between 25 and 35, we want to see your 
resume. %Ve can offer the right man a bright 
future in Florida. Send full details In fine 
letter. 

Box F -86, Broadcasting. 

ADMINISTRATOR 
28 to 45 years old. Married. A real worker. 
However, diplomatic in handling others. 
Extremely bright. Adaptable. Good at de- 
tails and good at overall planning. Neat. 
Willing to work long hours to get job 
done. Even weekends if necessary. Incisive. 
Fluent. Organized. Writes things down. 
Man who can literally DO EVERYTHING. 
Must know books, budgets, controls and 
Broadcasting thoroughly. Inventive and 
original, yet realistic. Spends my dollars 
like they were Isis. I got a great future 
for you: Send typewritten resume, photo. 
You'll live its California and I'll move you. 

Box F -171, Broadcasting. 

State salary required, plus salary on all 
previous jobs. 

Help Wanted -Sales 
_':!IIII!IIIII!! 19111111111111111' 11111! IIIIIII; IIIIIIIIIIII ;IIIII!IIII;I!II':IIII;DIir:'r IC;I'1'991111111111n15 

One of America's 
Great FM stations Is looking for an ex- _° 

- perienced, professional salesman. Excel- 
S lent growth potential with important 

broadcast company. Good salary. plus if 
commission, plus fringe benefits. Send us 
your sales record. resume and refer- 

= ences NOW! 
WIBI Cincinnati 

W. 8th and Matson Plate 
111:! IIIInIIIlilllllln :!II:'illl.'l'.4 u!Illlcittoi nnl!m:lr:, '.I'... . 'll!Ilh° 
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The science of kinesics suggests there are more 
than 700,000 distinct face, hand and finger movements 

that can communicate without speaking. 
This leads authorities to estimate that in face to face 

communications, the verbal message carries only 35% 
of the total social meaning. 

COLUMBIA SCHOOL OF BROADCASTING 
NOT AFFILIATED WITH THE COLUMBIA BROADCASTING SYSTEM, INC., 
OR ANY OTHER INSTITUTION. 
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RADIO GENERAL SALES 
MANAGER 

One of the west coast's leading radio 
stations needs an aggressive, CREATIVE 
General Sales Manager. The position Is 
available now. 

The person for this Job will be well 
experienced in running a sales team, 
have a good track record in local broad- 
cast sales. and have the imagination, 
organizational ability, and energy to de- 
velop and implement a continuing local 
sales activity. 
Please send qualifications and salary re- gi.,, 

autrement to: 
F -103, Broadcasting. 

azgagegaggsmlimmymmumamininA 

I! 

Help Wanted 

Sales 

Continued 

Sales Manager -$20 000- j 
This is a quality, good music station. Strong 
news department, Copier, etc., in major 
southern market. We need a dynamic sales 
manager with a proven record in one of I 

the top 25 markets. This man must be able 
to carry an account list of top priority 

i 
1 

advertisers; must have firm guidelines in 
managing sales department. yet, have the 
ability to handle salesmen and sales situa- 
tions with diplomacy. Must be familiar with 
national as well as local sales and have the I 
ability to handle administrative functions of 
an aggressive, quality sales organization. 
Must be able to plan and deliver highly 
professional presentations on an agency level 
We want a sales manager who can manage. 

s 
and if need be, outsell anyone of his sales- 

! men. If you are what were looking for, 
THIS WILL BE YOUR LAST MOVE. All 
replies strictly confidential. 

Write Box F -102, Broadcasting. 

Help Wanted 

Announcers 

* t * *Ink * * * * * ****, 
* CONTEMPORARY MOR lF 

I` Southwest station looking for personality * 1 
* that projects warmth and believability. If 

you are a versatile entertainer looking for 
a home, we will start you at $10,000 per 
year. Forward resume. tape & picture. * 

Box F -84, Broadcasting. * 
44-4444-1144-11-4-14,444444-444-11-**** 

sos from san juan 
HELP! 

Somewhere in America there must be e 
swinging top-40 jock, who, without 
screaming, is tops in his market. If there 
is and he would like to live in Puerto 
Rico and work for a solid 10 KW opera- 
tion in a one million market that offers 
real security and good nay, have him get 
in touch with me. I will need full details 
on professional and personal past record, 
salary needs, draft status. air check, 
picture and availability with first letter. 
No phone calls. Write: 

Bob Bennett, GM, WBMJ, San Juan 
Darlington, San Juan, PR 00907. 

ANNOUNCER 
sa 

Small Chicago Radio Agency needs cam- 
merciai announcer 2 -6 PM, 5 Days Week- e 

a ly. Can lead to full time. 

a Box F -138, Broadcasting. 
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Help Wanted 

NEWS 

t1 t111111111111Itllllllll111I1nllllllllllll t lllli11111111t1I11ill11111R1tmn nuut a_ 

Immediate opening E 

E for creative, driving Newsman in 50kw Phila. 

Independent. Experience essential. Must be able B 
to gather and write vibrant news copy, have E 

pauthoritative sound, and be willing to work. D 

Good opportunity for right man. Send tape and 

E resume. E 
Jerry Grove, News Director, WIBG, Phila. 

Il F. 19103 
n íI1111180111 D111111111111ni11111111111D IIIII IIIIIIIDIIIIII lllllltlll unlllllICBs 

UNDER -PAID NEWSMAN 
We are seeking 3 major market newsmen 
for our group. If you have a McLendon 
delivery, with Metromedia or Westinghouse 
news ability, we would like to see your 
material. If you have the talent . . . we 
have the money. 

Box F -85, Broadcasting. 

Programing, - Production, Others 

PROGRAM DIRECTOR 
Our station is a Contemporary, T -40 .#1 
rated station. We want CO stay there. If 
you are the type P.D. who can keep us 
#1. do a 3 hour air shift and take com- 
plete charge of internal operations, you 
are our manl Forward tape, resume and 
picture, 

Box F -87, Broadcasting. 

r 

Situations Wanted -Management 

Station Manager Available 
Mid -July 

Need management know how? Veteran broadcast 
exec 22 years with all formats; MOR, 
Country & R &B. Wants solid operation in 
medium to large market. 

Box E -343, Broadeartktg. 

Situations Wanted 
Announcers 

LOOKING 
FOR AN 
ANNOUNCER? 
Then write Jerry Berman a letter. 

Jerry's Job Placement Director at 
Columbia School of Broadcast- 
ing -with 26 offices coast to 
coast the chances are that we 
have a graduate near you. Just 
tell Jerry what you want and he'll 
send you a resume, photograph 
and audition tape of just the one 
you're looking for. Air mail. 

C Columbia School 
of Broadcasting 

4444 Geary Boulevard /San Francisco 94118 

(Not affiliated with CBS, Inc) 

lD11111111IIIInII111I11111iD111111111111Ii1I111i111111D1111111II IIIDIIIIIIIIIIIIDIIII I I II I I I I111I III I I I II I I c1l l l l I I I I I I I I g l l 1111111118711111111I1 ll tlll l l ll l l ll ll p l I I I I l l l l I l l tl l_ 

Available: A /E...Sales Manager...Station Manager 
Want opportunity as radio and /or TV sales manager, station manager, s 

E group executive or ... top AjE opening leading to same. 
Successful experience in most every phase of radio -TV. Owner-adminis- 
trator of successful advertising agency 10 years. B.S. degree in Business 

E Administration and Marketing. Recent, up -to -date college in statistical 
E analysis, marketing, sociology, social -psychology, etc. ff 

Left well -known radio /TV operation as top salesman to enter agency 
business. Now want to get back to my first and true love -broadcasting. 

°_ Don't let my 48 years bias your judgment against me. I've got plenty to 
offer ... and can make money for you. I look young, feel young, think ft 
young. 
Will relocate anywhere but northeast. Will accept reasonable compensa- 
tion for top opportunity. 

Box F -161, Broadcasting. 
; nn? ulunuunOnlglBBn8Bn8BBpl8nluWaBn8Bn01DBUlnlnBnnBluIOUDMun ?nBDInnOUnlulunl ull8ulun?BBntBnn nuuaBBluOnBt,7 

TELEVISION -Help Wanted 
Management Help Wanted -Sales 

Multiple Leaseback 

CATV system in mid -west wants 
experienced manager. Sales, pro- 
motional and financial experience 
helpful. Good salary, advance- 
ment and other benefits availa- 
ble. Send photo, full background 
information to: 

Box F -77, Broadcasting. 

TV ACCOUNT EXECUTIVE 
Fast growing. most exciting, and selling 
more spots than any other station. Has 
immediate opening in local sales depart- 
ment for experienced media salesman. Po- 
tential 520. 25,000 in commission against 
guarantee. Send resume to sales: 

WDCA -TV, 5202 RIVER ROAD, 
WASHINGTON, D.C. 20016. 

For Best Results 
You Can't Top A 

CLASSIFIED AD 
In 

ihadeaging 
ria: = as= 811WIPMEMM g'AND mm 
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TELEVISION 

Help Wanted 

Technical 

FAR EAST ASSIGNMENT 

International Broadcasting Or- 
ganization seeking qualified elec- 
tronic engineers for challenging 
assignment. 
Minimum of five years' mainte- 
nance experience in all phases of 
television operations; basically, a 
sound electronic engineer. 

Separation from dependents is 
requirement of position. However, 
periodic home leave included as 
condition of contract. 
Salary and overseas allowances 
commensurate with position. 

Box F -10. Broadcasting. 

NEWS 

ANCHORMAN 

Major market TV station needs winning 

reporter- airman. Send recent VTR and /or 
film audition or aircheck, plus resume to: 

Box F -160, Broadcasting. 

11111113.1.1V111111111.11111111111.1111.1 11/111.111111.1111111 a 

Employment Service 

527 Madison Av.., Now York, N.Y. 10022 

BROADCAST PERSONNEL AGENCY 
Shares larish, Director 

BUSINESS OPPORTUNITY 

414:16ESEVAITS1 

TELEVISION 

REP FIRM 

We will Guide -Direct -Finance -the form- 
ing of a National Rep Firm with principals 
experienced in National Advertiser Oppor- 
tunities for a select market. Prefer small 
existing firm, or senior account people 
interested in forming their own company. 
We are not now in the Rep Business. All 
replies acknowledged and guaranteed to be 
held in strictest confidence. 

4 

Reply to Box F -99, Broadcasting. 

MISCELLANEOUS 

5911 1111 111111l111 11l 111 1111 1111 Ill 1111 1111 ll:lw! j 
j ATTENTION I MIDDLE -OF -THE -ROAD _ 

STATIONS! III 

New MUSIC SERVICE from the Program 
and Music Directors of leading Middle -of- 

iithe 
Road stations. Weekly listing of 100 

45's, plus breakdown of "BEST PLAY- 
= ABLE CUTS" from 5 new LP's each week. 

Save your Program Department many hours a each week with this economical, already = 
proven SAMPLE and price 

SERVICE. Write for FREE 
price for your station to: 

THE MUSIC DIRECTOR, BOX 177, = 
E CHESTNUT HILL, MASSACRE- - i SETTS 02167. i 

llll Illi 1111 1111 üll 1111 lilt l'!; ;! ',.'J l'" 1!17111!!: 
q 

Watch for the NEW LOOK 
of Profitable Radio From 
CHARLES EVENSON 

PRODUCTIONS 

r 
Waupun, Wisconsin 53963 

FOR SALE-Stations 

ÇConfidential Listings 
RADIO -TV -C ATV 
N.E. - S.E. - 5.W. - N.W. 

G. BENNETT LARSON,INC. 
R.C.A. Building, 6363 Sunset Blvd.. Surte 701 
Hollywood, California 90028 213/469.1171 
BROKERS -CONSULTAN'T'S 

NEED HELP ? 
Your ad here . . . 

gives you an international 
audience 
For Rates See Page 90. 

Broadcasting 
THE BUSINESSWEEXLYOF TFIEWSION AND RADI 

FOR SALE 

Stations-(Cont'd) 

laa Aue Attie !rakers glut. 

116 CENTRAL PARK SOUTH 

NEW YORK. N. Y. 

265.3430 

WHY BUY AN FM? 
Build your own. 

Over 900 open frees. 48 states, Operate 
for $1,000 mo., with revenue potential 
54.500 mo. If you have decided to enter 
FM and if you have at least 520,000 
liquid strength - 

call collect 213.246 -4874 

STRONG UHF 
Top 50 Growth Market 

Respectable Billings 
(some say spectacular) 

Wants affiliation with group situation 
or experienced broadcast owner 

Box F -170, Broadcasting. 

ARIZONA 
Small market I KW daytimer. One of the 
fastest growing areas in the nation with a 
fantastically bright future. Billing nearly tripled 
in 21 months. Presently averaging $5M monthly 
and climbing. Attractive terms. 

Box F -162, Broadcasting. 

SOUTHWEST MAJOR MARKET 
Daytimer. Grossing over $200,000 with cash 
flow of $33.000. Showing excellent profit. 
Priced at $350.000 with 29% down. Bal- 
ance in ten years. 

Box F -96, Broadcasting. 

Ga. small daytime $ 65M 29% Minn. small daytime $115M terms 

N.Y. medium daytime 150M nego. S.C. small daytime 66M 29% 

Wyo. medium fulltime 180M 29% Wisc. medium FM 110M 29% 

N.Eng. metro daytime 160M terms Col. metro daytime 110M cash 

M.W. major FM 135M 50% S.W. major daytime 350M 29% 

,- CHAPMAN ASSOCIATES ' media brokerage service 

2045 Peachtree Road Atlanta, Ga. 30309 
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(Continued front page 68) 
Clayton Broadcasting Co. for $33,000 and 
assumption of $61.000 in obligations. Prin- 
cipfial; Mr. Dorsey is sole owner of WBAD. 
Principals of Clayton Broadcasting Co.: 
Louis D. Evans and G. Robert Oliver (each 
40 %) and Herman Mason (20 %). Ann. May 
31. 

WGAA Gainesville, Ga. -Seeks assignment 
of license from Southern Broadcasting Co. 
to Radio Station WGAA Inc. for purpose 
of incorporation. No change in principals 
and no consideration are involved. Ann. 
May 31. 

KJIN and KCIL -FM, both Houma La: 
Seeks assignment of license from KCIL Inc. 
to Houma Radio Inc. for $450,000. Principals 
of KCIL Inc.: Denver T. Brennen, president 
(88 %) et al. Principals of Houma Radio 
Inc.: Jesse B. Chapman. vice president. 
A. Lamar Simmons, president. All stock is 
owned by Air Waves Inc.. licensee of WLCS 
Baton Rouge, 90% owner of WWUN Jack- 
son, Miss. Ann. June 4. 

KWDM -FM Des Moines, Iowa -Seeks 
transfer of control from George W., Edith 
L. and Robert L. Webber (100% before, 50% 
after) to S.E.Q Corp. Principals: George W. 
Webber, president (50 %), William Joseph 
COmito, secretary- treasurer (25 %) et al. 
Considerations: $7,000. Ann. May 31. 

WKDN Camden, N. J. -Seeks assignment 
of license from South Jersey Broadcasting 
Co. to Roberts Broadcasting Co. for ;775,000. 
Principals of South Jersey Broadcasting Co.: 
Ranuif Compton, president (31 %), Douglas 
M. Compton, vice president (31 %) et al. 
Principals of Roberts Broadcasting Co.: 
Thomas Roberts, president and treasurer 
(51 %) and Ella Weidner Wetherill, (49 %). 
Mr. Roberts is sportscaster. Miss Wetherill 
is publisher of weekly newspapers in 
Manyunk and Philadelphia, both Pennsyl- 
vania. and owns 50% of farm. Action June 4. 

WJRZ Hackensack, N. J. -Seeks transfer 
of control from Communications Industries 
Corp. to Lin Broadcasting Corp. (none be- 
fore. 100% after). Principals of Communica- 
tions Industries Corp.: Lazar Emanuel 
(35.8 %), Steven Ausnit (15.9 %) et al. Prin- 
cipals of Lin Broadcasting Corp.: Frederic 
Gregg Jr., president and chairman of board. 
Joel M. Thrope, vice president, Clyde W. 
Clifford vice president and treasurer and 
Frank A. Woods, secretary. Lin Broadcasting 
Corp. a publicly -held corporation, is group 
broadcaster and also has several subsidi- 
aries. Consideration: $5,500,000. Ann. May 
31. 

KWON Bartlesville, Okla, -Seeks assign- 
ment of license from Horace C. Boren to 
Enterprise Broadcasting Group Inc. for 
$367.500. Principal: Mr. Boren is sole owner 
of KWON and is also owner of KMUS. 
Principals of Enterprise Broadcasting Group 
Inc.: David A. Rawley, Jr., president, D. A. 
Rawley, vice president and Joseph Pearson 
Rawley, secretary- treasurer (each 33.3 %). 
David A. Rawley Jr. is vice president of 
High Point (N. C.) Enterprise, 37.84% owner 
of WKJK Granite Falls, N. C., 50% owner 
of appliance distributorship, 50% owner of 
laundry. 33.3% owner of Quincy Cablevision 
Inc., CATV system in Quincy, Fla. and 33.3% 
owner of application for new AM in 
Graham. N. C. Joseph P. Rawley is director 
of High Point M. C.) Enterprise and 50% 
owner of manufacturing firm. D. A. Rawley 
is 50% owner of High Point (N. C.) Enter- 
prise and 50% owner of The Daitp (Bur- 
lington. N. C.) Times -News. Ann. May 31. 

KWED Seguin. Tex. -Seeks transfer of 
control from estate of Garfield Kiel to Mrs. 
Edith O. Kiel (none before, 51% after). Mrs. 
Kiel also becomes recipient of 17% of both 
KBRZ Freeport and KLJT -FM Lake Jack- 
son. both Texas (pending FCC approval). 
Ann. May 31. 

KKBC -TV Lubbock, Tex. -Seeks assign- 
ment of CP from Chester H. Kissell and 
Clarence L. Kissell to Double H Corp. for 
$55.000. Principals of KKBC -TV: Chester H. 
and Clarence L. Kissel' (each 50 %). Prin- 
cipals of Double H. Corp.: W. B. Rushing, 
secretary (90 %) and Henry L. Huneke, pres- 
ident (10 %). Mr. Rushing is chairman of 
board of bank and savings and loan asso- 
ciation, sole owner of commercial property, 
25% owner of manufacturing company and 
also 25% owner of investment company. Mr. 
Huneke is 10% and 20% stockholder in two 
commercial rental property holdings, re- 
spectively. Ann. May 31. 

WAUK -AM -FM Waukesha, Wis. -Seeks as- 
signment of license from Midwest Broad- 
casting Co. to Ottawa Broadcasting Corp. 
for $400.000. Principals of Midwest Broad- 
casting Co.: C. Wayne Wright, president. 
Applicant is 100% owner by Triad Stations 
Inc., licensee of WFRL -AM -FM Freeport, 
Ill. and WALM and holds CP for WALM- 
FM, both Albion, Mich. Principals of 
Ottawa Broadcasting Corp.: Peter J. Vanden 
Bosch. president (40.3 %), P. J. Zondervan, 
executive vice president (18.9 %) and others. 
Mr. Zondervan has interests in four pub- 
lishing, houses and numerous other business 
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interests. Mr. Zondervan also has 18.9% in- 
terest in WJBL -AM -FM Holland, Mich. Mr. 
Vanden Bosch has 40.3% interest in WJBL- 
AM-FM. Ann. May 31. 

ACTIONS 
W W WR Russellville and W W WB -AM -FM 

Jackson, both Alabama. Broadcast Bureau 
granted assignment of license from Bank - 
head Broadcasting Inc., owned by Walter W. 
Bankhead (80.8 %), Marion B. Grant, John 
H. Bankhead, William A. Grant Jr. (each 
2.4 %) and others, to Franklin Broadcasting 
Inc.. owned by Bankhead Broadcasting 
(87.5 %). No financial consideration, trans- 
action of asset transfer. Ann. June 4. 

KINY -AM -TV Juneau, Alaska -Broadcast 
Bureau granted assignment of license from 
Juneau Broadcasters Inc. to Midnight Sun 
Broadcasters Inc., parent corporation. No 
monetary consideration involved. Assignee 
is owner of 100% of stock of assignor and 
licensee. Assienee is licensee of KFAR -TV 
Fairbanks. KENT -AM -TV Anchorage and 
KTKN Ketchikan, all Alaska. Action May 
28. 

KOA- AM -PM -TV Denver and KOAA -TV 
Pueblo, both Colorado -FCC granted trans- 
fer of control of Metropolitan Television Co. 
from William Grant, et al. to General Elec- 
tric Broadcasting Co. Consideration is $10 
million in GE stock, plus adjustments. Ad- 
justments will include $1.5 million in GE 
stock to be received from sale of KOAA -TV 
Pueblo. Colo., by Metropolitan Broadcasting 
to Sangre de Cristo Broadcasting Corp. 
General Electric Broadcasting is licensee of 
WGY, WGFM(FM) and WRGB(TV) She - 
nectady, N. Y.; WSIX- AM -FM -TV Nashville. 
Reid L. Shaw. vice president and general 
manager. Action June 5. 

WNAB Bridgeport and WATR- AM -FM -TV 
Waterbury, both Connecticut - Broadcast 
Bureau granted transfer of control from 
Harold Thomas, deceased to H. John Weis- 
man (99 %), executor of estate of Mr. Thom- 
as. Action May 28. 

WHAN Haines City, Fla.- Broadcast Bu- 
reau granted assignment of license from 
Peggy R. Cook to WHAN Inc. for $60.000. 
Mrs. Cook is sole owner of WHAN. Prin- 
cipals of WHAN Inc.: Meyer Layman, pres- 
ident (80 %), Elizabeth Layman. treasurer 
and Bart A, Brown Jr., secretary (each 
10 %). Mr. Layman has no other business 
interests indicated. Mrs. Layman is house- 
wife. Mr. Brown is partner in law firm. 
Action June 4. 

KRSI -AM -FM St. Louis Park, WEBC Du- 
luth, both Minnesota and WNAX Yankton, 
S. D.- Broadcast Bureau granted voluntary 
transfer of control of Areawide Communi- 
cations (parent corporation of licensee Ra- 
dio Suburbia Inc.) from James F. Bell Jr., 
Thomas R. Anderson and Bell Interests to 
Gamble -Skogmo Inc. Principals: Thomas A. 
Anderson, chairman of the board, C. C. 

Raugust, president, et al. Gamble -Skogmo is 
primarily in retail and wholesale merchan- 
dising. Mr. Gamble is also director of bank. 
Mr. Raugust has no other business interests. 
(see WNAX Yankton, S. D.). In same action, 
FCC reaffirmed notice of apparent liability 
directed to Areawide Communications Inc., 
for forfeiture of $10,000 for volation of Sec. 
310(b) of Communications Act by unauthor- 
ized transfer of control of stations. Area - 
wide Communications has 30 days to reply 
or to pay forfeiture. Action May 29. 

WIBQ -FM Utica, N. Y.- Broadcast Bureau 
granted assignment of CP from Mohawk 
Valley F. M. Inc. to WIBX Inc. which owns 
100% of present permittee. No monetary 
consideration or change of ownership in- 
volved. WIBX Inc. is licensee of WIBX 
Utica. Action May 31. 

KNBQ Bethany, Okla. -Broadcast Bureau 
granted transfer of control from Edwin P. 
Nall (100% before, none after) to Gary 
Lewis Acker (none before, 100% after). 
Principal: Gary Lewis Acker, sole owner. 
Mr. Acker has no other business interests 
indicated. Consideration: $20,000. Action 
May 31. 

KLTR Blackwell and KLOR -FM Ponca 
City, both Oklahoma - Broadcast Bureau 
granted transfer of control from Jerry L. 
Mash to J. Robert Wootten, Hugh Jones and 
Gene A. Allen. Mr. Mash seeks transfer of 
46.000 shares of stock out of 51,000 owned 
by him. therefore leaving him 5,000 shares 
out of total of 86,100 issued and outstanding. 
Principals: J. Robert Wootten is sole owner 
of auto sales agency, leasing company and 
development company. Mr. Jones Is presi- 
dent and less than 25% owner of bank, and 
sole owner of investment corporation. Con- 
sideration: $60,000 plus assumption of debts. 
Action May 29. 

WBLU Salem, Va. - Broadcast Bureau 
granted assignment of license from Salem 
Broadcasting Corp. to Baker Broadcasters 
Inc. for $180,000 including five year non- 
competitive agreement. Principals: Princi- 
pals of Salem Broadcasting Corp.; M. C. 
Bowers Jr., president (100 %). Principals of 
Baker Broadcasters Inc.; Vernon H. Baker. 
president (75 %), Virginia L. Baker. secre- 
tary- treasurer (15 %) and Richard A. 
Moran. vice president (10 %). Mr. Baker is 
50% owner of management consultant firm, 
apartment complex, as is Mrs. Baker. Mr. 
Moran is general manager of WGIC and 
WBZI -FM, both Xenia. Ohio and is 50% 
owner of Merit Broadcast Studios. radio 
and jingle service, Dayton, Ohio. Mr. Baker 
is also president and 60% owner of WESR 
and *WESR-FM, Tastes', Va., 75% owner of 
WGIC and WBZI(FM), both Xenia, Ohio 
and 95% owner of WJIC Salem, N. J. Vir- 
ginia L. Baker is secretary treasurer of 
WESR. 15% owner of WBZI -FM and WGIC. 
and 5% owner of WJIC. Mr. Moran is vice 
president and 10% owner of WGIC and 
WBIZ(FM). Action May 28. 

COMMUNITY ANTENNA ACTIVITIES 

The following are activities in com- 
munity antenna television reported to 
BROADCASTING through June 5. Reports 
include applications for permission to 
install and operate CATV's, grants of 
CATV franchises and sales of existing 
installations. 

indicates franchise has been granted. 

Waldo, Ark. -Magnolia Cable TV has 
been granted a 20 -year franchise. 

Blythe, Calif.- Continental Transmission 
Corp., Russellville. Ark., a subsidiary of 
Continental Telephone Corp. (multiple CATV 
owner). has been granted a 10 -year fran- 
chise. Monthly fee will be $5.95 for the 10- 
channel system. City will receive 2% of 
annual gross revenues for the first two 
years and 5% thereafter. 

Modesto, Calif. -Krane Cablevision Asso- 
ciates has applied for a franchise. Firm 
offers the city either 7% of annual gross 
revenues or 20% ownership of the proposed 
system. Monthly fee would be $4.50; installa- 
tion would be free. 

is San Joaquin county, Calif.- General 
Electric Cablevision Inc. (multiple CATV 
owner) has been granted a 30 -year fran- 
chise for unincorporated areas in the south- 
ern part of the county. City will receive 3% 
of annual gross revenues. Big Valley Cable- 

vision. Stockton, Calif.. was recently grant- 
ed a franchise for unincorporated areas in 
northern part of the county. 

Aurora, Colo.- Mountain States Video 
(multiple CATV owner) has been granted a 
franchise. Firm plans a 19- channel system. 
Another applicant was KLZ -TV Denver, 
owned by Time -Life Broadcast (multiple 
CATV owner). 

Belle Glade, Fla.- Burnup & Sims, West 
Palm Beach, Fla. (multiple CATV owner), 
has applied for a franchise. 

Stafford Township, N. J.-J. V. Televi- 
sion. Asbury Park, and Continental CATV 
Corp., Hoboken. both New Jersey, have 
each been granted a franchise. J. V. Televi- 
sion will serve eastern section of the town- 
ship from Route 9 to Barnegat Bay: Con- 
tinental will serve remaining area. Contin- 
ental is a subsidiary of multiple CATV- 
owner Viking Industries, Hoboken. 

New 'York-Manhattan Cable Television 
(multiple CATV owner) has been granted 
a franchise by Rose Associates for two of 
that company's apartment buildings, lo- 
cated at 20 E. 68th Street and 211 E. 53rd 
Street. 

Burrell Township, Pa.- Highland Cable 
Corp., Altoona Pa. (multiple CATV owner) 
has been granted a nonexclusive 10 -year 
franchise. 

Mount Pleasant, Pa.- National Cable 
Television Corp., Connellsville, Pa., has been 
granted a franchise. Monthly fee will be 
$4 with no installation charge. WHJB Ca- 
blevision. Greensburg, Pa. (multiple CATV 
owner), was the other applicant. 
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SEVEN years ago Mal Beville re- 
turned to college, more than 30 

years after he had earned his bacca- 
laureate, to begin work on a master's 
degree in business administration. 

"This was an example of planning 
my own future," Mr. Beville remarked. 
partly in jest, to a group of colleagues 
and friends who gathered last month in 
Toots Shor's restaurant in New York 
to celebrate his early retirement at age 
60 after 38 years of service with NBC. 
"After all, I had spent so much time 
helping to plan NBC's future that it 
was only appropriate that I should plan 
for my own." 

Mr. Beville's retirement as vice pres- 
ident, planning, NBC, became effective 
May 1, but he is still a consultant to 
the company on a one -day -a -week basis. 
His main occupation, starting this fall, 
will be as a professor of business ad- 
ministration at Southhampton (L.I.) 
College. 

Hugh Malcolm Beville Jr. (every- 
body calls him Mal) is a tall, slim, 
scholarly looking man who speaks easily 
but carefully on the developments and 
problems in broadcasting from the van- 
tage point of almost four decades in 
the industry. He was the man- behind- 
the- scenes who helped NBC meet such 
challenges as the measurement of the 
nation's radio audience; analytical 
studies of the various measurement 
services; evaluation of radio affiliation 
applicants; estimates of the number of 
homes with black -and -white TV sets 
and, later, the number of homes with 
color sets. 

Numbers Game Mr. Beville has 
always had a penchant for figures, and 
in 1930, armed with a B.S. degree in 
business administration, he accepted a 

position with NBC, which was organiz- 
ing a statistical department. One of the 
department's first tasks, he recalled, 
was to analyze the value to NBC of 
radio stations that were seeking network 
affiliation. A concomitant duty was to 
set up guidelines for rates. 

"By 1935 ratings had become very 
important," Mr. Beville observed. 
"There were efforts on the part of vari- 
ous industry groups to determine the 
best measurement techniques and our 
department played a role in testing 
them." 

Prior to World War II, Mr. Beville 
was credited with having developed the 
first nationwide study of the daytime 
audience listening habits and the first 
comprehensive "summer vs. winter" 
listening study. He noted that daytime 
business started to grow shortly after the 
study appeared. and he commented: 
"I can only surmise that our work had 
had a positive effect." 

Mr. Beville interrupted his broad- 
casting career to serve in the U.S. Army 
during World War H. He rose from 
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Private and 
professional 
planning 
first lieutenant to lieutenant colonel 
from 1942 -45, winning numerous dec- 
orations over the years. For one period 
of his army service, he was a member 
of the planning group in London under 
General Omar N. Bradley that worked 
out the details of the Normandy in- 
vasion. 

Shortly before he was released from 
the Army in late 1945, be wrote a let- 
ter to a top official at NBC expressing 
reservations over the place of research 
in the network's corporate structure. 

"I wrote that I was considering leav- 
ing NBC," Mr. Beville recounted, "be- 
cause at that time research was a sub- 
division of the advertising and promo- 
tion department. I had become con- 

WEEK'S PROFILE 

Hugh Malcolm Beville Jr. -VP, planning, 
NBC; b. April 18, 1908, Washington; 
B.S. in business administration, Syracuse 
University, 1930; Master of Business 
Administration, New York University, 
1966; with NBC since 1930 (except for 
service in U.S. Army from 1942.45, re- 
leased as lieutenant colonel) as statis- 
tician, 1930 -35; chief statistician, 1935- 
41; director of research 1941 -1952; di- 
rector of research and planning, 1952- 
56; VP, planning and development, 1956 
and VP, planning, 1964; will become 
professor of business administration at 
Southampton (L.I.) College in September 
1968; m. Eleanor Hudson of Fairfield, 
Conn., 1939; one daughter, Nancy (Mrs. 
James Bartlett); member -International 
Radio and Television Society; American 
Marketing Association; Market Research 
Council. 

vinced that research should not func- 
tion as a handmaiden of promotion and 
should operate independently. I ex- 
pressed my views frankly, and fortu- 
nately, my superiors at NBC agreed 
completely with my position." 

Mr. Beville's responsibilities were en- 
larged in the post -war years to embrace 
planning for the network as new devel- 
opments emerged on the broadcast 
scene. 

"In broadcasting, planning involves 
a long -range study of the opportunities 
and problems facing the industry, with 
particular emphasis on the future," Mr. 
Beville noted. "Among the areas we 
examined for NBC were investment in 
CATV; the entire question of satellite 
communications; pay television; pro- 
posals for placing broadcasting on a 

wired basis. And for many years, our 
department has issued quarterly esti- 
mates on the number of households 
with color sets." 

Mr. Beville paused for a moment, 
and remarked: "It was our recommen- 
dation that helped persuade NBC to 
put feature films on the network on a 

regular basis." 
Focusing on the Future Shortly 

before his retirement, Mr. Beville and 
his aides in the corporate planning de- 
partment completed a study titled "Tele- 
vision in the Seventies." 

"By 1972, a trillion -dollar Gross Na- 
tional Product year, total advertising 
should top $23 billion," Mr. Beville pre- 
dicted. "By the end of the decade, our 
studies point to an advertising total of 
$31.3 billion, an 82% increase over 
1967." 

He is most sanguine over the pros- 
pects for television's growth over the 
next decade. He noted that over the 
past 10 years. TV's share of advertis- 
ing has increased from 12.2% in 1957 
to 16.8% in 1967, with the largest part 
of this gain coming at the expense of 
newspapers. 

"Our studies indicate that by 1977 
television advertising should reach $6 
billion, more than double the 1967 
figure," Mr. Beville stated. "The net- 
work total is expected to double during 
the next decade to about $3 billion. We 
expect national spot to increase from 
last year's $900 million to about $2 bil- 
lion by the end of the decade and local 
TV to exceed $1 billion in 1977, about 
120% over last year's total." 

Mr. Beville applied some of the skills 
and insights of the professional planner 
in charting his new life and career. 

"I wanted to teach at a small school 
where there can be personal contact 
with the students," Mr. Beville ex- 
plained. "Southampton has about 1,600 
students. I wanted to teach only during 
the day. And I wanted quick access to 
the golf links and the water where I 
hope to do a lot of sailing." 
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EDITORIALS 

Man and medium 

TL LEVISION and radio coverage of the shocking attack 
on Senator Robert F. Kennedy in the early hours of 

last Wednesday and of events that followed was made pos- 
sible by journalistic techniques and experience developed 
over many years. Like the coverage itself, these techniques 
were the product of many men. But no acceptable listing of 
the select few who figured most prominently in their develop- 
ment could fail to include William R. McAndrew, whose 
untimely death occurred less than a week earlier (BROAD- 
CASTING, June 3). 

As head of NBC News since 1951, Bill McAndrew had 
presided over a network news organization longer than any 
other man. He had been closely identified with significant 
innovations in television news from the time television 
news began to emerge as a recognizable force. The "instant 
news specials" the NBC White Papers, the documentary 
studies that took over an entire evening and many advances 
in election coverage were among the diverse developments 
that came under his leadership. He saw NBC News rise 
to eminence and television journalism to unchallenged 
dominance. A dedicated, determined but unassuming man, 
he would disclaim much personal credit for either, but in 
fact contributed much to both. 

If there was any cause he advocated more outspokenly 
than most, it was the importance of complete, continuous 
coverage of big events from beginning to end. With the 
support of his superiors, he made NBC -TV "the full -text 
network" in the finest sense of the term. When Senator 
Kennedy was shot, CBS -TV had signed off and ABC -TV 
was in the process of doing so. Both responded quickly. 
But in view of the McAndrew heritage it seems especially 
appropriate, and not at all surprising, that NBC -TV was 
the only network that was still reporting the earlier story 
when the bigger story broke. 

Attack and destroy 

I 
N this election year, when the focus is on broadcasting, 
the nation is witnessing the most audacious and unethical 

assault upon broadcasters ever contrived. It could spell 
the end of American -Plan "free" broadcasting. 

The attack is from several directions. But it centers in 
an FCC minority of two who are obviously determined to 
ignore the law by directly controlling the programing and 
business operations of stations and networks. This minority 
has acquired the support of a new crop of "experts" in 
the House, whose approach is to attack and destroy, not 
knowing or apparently caring where the debris may fall. 

What the public, so well satisfied with broadcast service 
that it long ago made radio -TV its number -one source of 
information, news and entertainment, does not know is 
that the motive is to grab the spectrum space occupied by 
television and divert the broadcast structure into a wired 
system for which the set owner would pay a monthly fee 
-pay television of a sort. 

The National Association of Manufacturers, the big -busi- 
ness lobby, is for the spectrum grab because it would give 
free, private communications (land mobile) to its members. 
The Electronic Industries Association, representing equip- 
ment manufacturers who owe their multi -billion dollar 
businesses to the public demand for sets created by radio 
and television programing, is for the spectrum grab because 
it opens up an expanding market for land- mobile equip- 
ment, while retaining the television market, which would 

need receiving sets even with wired service. 
Many newspapers blindly are abetting the attack -and- 

destroy campaign by headlines and editorial support be- 
cause, whether or not they own stations, they resent the 
competition for news and business. 

What these newspapers fail to comprehend is that one 
day they too may need a license to "deliver" their editions 
by facsimile. It may seem silly now to think of requiring 
newspapers or newsmagazines to "serve the public interest, 
convenience and necessity" as a condition of license re- 
newal, but it could come to that. 

Nicholas Johnson, who after two years was lifted from 
the Maritime Administration because he couldn't get along 
with anybody, is carrying on in the same vein at the FCC. 
He seems dedicated to trouble -making and has done noth- 
ing constructive in his two years on the FCC. His major 
goal has been to get publicity even if it meant repeatedly 
charging his majority colleagues with making a "mockery" 
of regulation. His number should be up. 

What motivates Commissioner Kenneth Cox, who allowed 
his name to appear on the 308 -page unauthorized and extra- 
legal Oklahoma renewal report, is not publicity alone. Dur- 
ing his five years on the FCC, and before, Mr. Cox has been 
consistent in espousing rigid control of program and busi- 
ness affairs, in defiiance of the law -a sort of socialism. 

Broadcasters are not wholly blameless. In their pursuit of 
profits- hardly improper in our free -enterprise system - 
some have made themselves vulnerable. 

The cardinal sin, however, has been to allow almost com- 
plete collapse of their Washington lobbies, while the op- 
position has made enormous advances in tempo with tech- 
nological change. 

At a time when broadcasters win praise for mature re- 
porting of an unpopular war in Vietnam, and for remark- 
ably skillful handling of unprecedented turmoil at home, 
they find themselves under life- and -death fire. The answer 
can come only in reasoned and massive counterattack. Per- 
haps a start has been made by the National Association 
of Broadcasters. But it isn't enough. The first teams -the 
heads of networks and group entities -must move in. 

If there is one attractive aspect of the various proposals 
for ripper legislation it is that it would enable the President 
to appoint a new commission, eliminating those who want 
only to attack and destroy. 

Drawn for BROADCASTING by Std Mx 
This adult movie's ready to show. I've cur out all the 

objectional scenes. It'll only run two minutes. 
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HERE ARE 
JUST 
A FEW... 

CAROL CHANNING 

...OF THE GUESTS 

Iz'HYLLIS DILLER 

BOB NENNHART 

who have appeared recently on KSTP -TV's "DIALING FOR DOLLARS," 
3:30 to 4:30 pm, Monday through Friday, in color, of course. 

A fast -paced variety show, DIALING FOR DOLLARS presents games, 
gifts, prizes, contests, money- winning telephone calls and interviews with 
famous and interesting people from all over 
the world. 

With personable, experienced Jim Hutton 
as host, DIALING FOR DOLLARS has been 
a success for more than ten years and is the 
only show of its kind in this major market. 

The format of the show makes it an ideal 
showcase for advertising messages, for in- 
troducing and testing new products with Jim 
Hutton doing the commercials and offers 
merchandising and promotional advantages 
not available from other types of shows. 

KSTP -TV has recently completed a four - 
color brochure detailing the DIALING FOR 
DOLLARS show and what it can do for you. 
Drop a note to KSTP -TV Sales Manager Jim 
Blake or your nearest Petry office and we'll 
be happy to send you a copy. 

TONY BENNETT 

Host Jim Hutton awards prize to young DIALING FOR DOLLARS guest. 

Represented Nationally by Edward Petry & Co., Inc. 
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For the 
RCA TK 

or from Your 
K -43 Cameras 

USE THE RCA -4536 IMAGE "HICON 

The RCA -45:36 Image Orthicon in the luminance channel of your 
TIC -42 and TK -4:3 color cameras is the perfect companion tube for 
the RC:A- 449:3, -4494 and -4495 Vidicons... designed specifically 
for R(:A cameras and carefully quality -tested in the actual cam - 
era components. 

The RCA -45:36 gives a signal -to- noise -ratio 25% greater than 
the preyioi.s standard. 4492 Image Orthicon. The electronically- 
conducting glass target assures non -stick and anti -burn operation 
over a long operating life. 

The RCA -45:36 Image Orthicon assures the best color...the best 
in- studio service. Ask your RCA Broadcast Tube Representative 
about the RCA 4'_" I.O. for TIC -42 and TIC -43 cameras. 
Available from your RCA Broadcast Tube Distributor. 
RCA Electronic Components, Harrison, N.J. 07029. 

Roll 


