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LY FAIR

OUR PRIDE.
YOUR JOY. ourprce .

- family of 25 specially-selected, ali-color
theatrical motion pictures—
-~ MGM FAMILY FAIR.

Your joy is offering the widest
variety of television entertainment
that every member of the family

will enjoy, any time of the
day or night.
Ar” i pod < T MGM FAMILY FAIR highlights
SUR el scores of MGM’s best-known,
M T M- . best-loved stars as some of
the most famous characters
ever captured on film.
Plus—23 Academy Awards
and nominations.
Best of all, MGM FAMILY FAIR is
available immediately. Contact your
MGM Television representative today!

®
MGM TELEVISION

© 1981 Metro-Goldwyn-Mayer Film Co.



All-in-One
Digital Video Effects
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The Mkl Digital Video Effects (DVE) is a second luminance/chrominance resolution control and
generation digital video manipulation system Video Mosaic.
providin_g an almost endless var_iety of Iiv_e and post What's more, every Mkl DVE has several unique
production effect_s,_ many previously available only standard features: a complete E-MEM effects
from separate digital systems or through costly memory system, strobe title effects with decay
optical techniques. modes, digital noise reduction and ACT/ON-

The MkIl DVE was designed for the highest TRAK* a motion freeze effect
picture quality both in terms of video performance ! )
and subjective factors such as smoothness of
motion. Among its standard effects are: contin-
uous picture zoom from zero size to infinite

Options to the system consist of extra input
channels (up to four total) and control panel
mounting alternatives.

expansion, rate control picture positioning, vari- The Mkll DVE system, consisting of the NEC
able aspect ratio, picture s/ide and split patterns, DVP-16(26) Digital Video Processor and Grass
programmable multi-freeze and montage effects, Valley Group Mk!l Control System, is available in
programmable picture flips, picture decay modes, both NTSC and PAL models.

*ACTIONTRAK is a trademark of C8BS, Inc.

THE GRASS VALLEY GROUP, INC.

P.O. BOX 1114 GRASS VALLEY CALIFORNIA 95945 USA - TEL: (916) 273-8421 TWX: 910-530-8280
A TEKTRONIX COMPANY

Offices: WEST; 21243 Ventura Blvd Ste 206, Woodland Hills, CA 91364, (213) 999-2303 « SOUTHEAST; 1644 Tullie Cir NE, Atlanta, GA 30329, (404) 321-4318 « NORTH
CENTRAL: 810 W Bristol St, Elkhart, IN 46514, (219) 264-0931 « NEW ENGLAND & MID ATLANTIC; 499 Thornall St, Edison, NJ 08817, (201) 549-9600 - SOUTH-
WEST; Seminary South Office Building Ste 316, Fort Worth, TX 76115, (817) 921-9411 « MIDWEST; 3585 N Lexington Ave Ste 238, Arden Hills, MN 55112, (612) 483-2594
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The Week in Brief

S. 898 clears Senate with setback for cable. page 27. CBS and AT&T cut their deal on videotext. PaGe 29. NBC

puts hour news on hold. PAGE 29. Black Tuesday in Cairo: the Sadat assassination. paGe 30. Cable software on

parade in New Orleans. PaGE 34. Bradshaw wants journalists to hold the line on standards. paGe 62. New FTC

chief picks new team. page 72. Quello, too, for the First Amendment. page 76. Wyman puts CBS on a new
news course. PAGE 78. CBS wants Bates to hold the line on cable advertising. page ss.

WINDING UP

The First

Years Of
Broadcasting

AND BEGINNING...

ON AND OFF THE RECORD (O Editor Sol Taishoff has been 2001: WHAT'S AHEAD (I In consultation with industry

eyewitness to—and at times participant in—the events authorities, BROADCASTING's editors explore the future of
that shaped the electronic media. In an “At Large” electronic communications in the next 20 years. An
interview, he recalls those stories and adds some behind- overview. PAGES 207-214 0 Business. PAGES 217-2230
the-scenes anecdotes that stayed in his reporting notes. Entertainment. PAGES 225-2300 Journalism. PAGES
PAGES 119-142, 233-239 0 Advert sing. PAGES 243-2460 Technology.

PAGES 249-2580 Policy. PAGES 261-269 (1 Perspective.
FIFTH ESTATE FAMILY TREE O In one artful portrayal, the PAGES 271-274.

roots and branches of communications. PAGES 144-145.
THE PASSING PARADE OF HONOREES O A reader's guide

A HALF CENTURY IN ‘BROADCASTING’ O Headlines and to who's been who in electronic communications, as
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chronological order. PAGES 147-204. BROADCASTING's 50 years. PAGES 294-311.
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Taft. Capturing The Spirit Of The Times.

In 1873, Charles Phelps Taft purchased a daily newspaper, Our Entertainment Group provides worldwide audiences

the Spirit Of The Times, and thus began a long, proud history ~ with the finest quality programming created, producad, distributed

of looking ahead. and licensed through a combination of specialized talents.
‘Today, Taft presents the spirit of the times all around And to continue a history of looking ahead, our

the world. cable and satellite resources signal

a vast commitment to utilize
advanced communications tech-
nologies that will result in
an even greater age of mass
audience information and
entertainment.

Our Broadcast Group communicates information and
entertainment with a strong local identity to millions via
seven television and twelve radio stations.

Our Amusement Park Group provides families
with affordable, close-to-home fun at any of our
five theme parks.

TAFT

Broadcasting Company

Among the first in the industry to do so, Taft has installed
satellite earth stations at all of its television stations



Closed:Circuit:

Insider report: behind the scene, before the fact

== ——— |
After Shiben

Who'll be next chief of FCC’s Broadcast
Bureau to replace Richard J. Shiben, who
dropped word Friday of intention to look
for better-paying job outside? Insiders say
Chairman Mark S. Fowler’s choice will be
Lawrence E. Harris, 45, who now has
lucrative private law practice in common
carrier field. Among his clients is MCI
Communications, which he represents in
antitrust suit against AT&T. Harris is
graduate of Columbia University and
Georgetown University Law School.
Before opening own practice he was MCI
vice president, tariffs and common carrier
relations. Earlier he was in Navy, worked
for Army Map Service, NASA and Texas
Instruments. Fowler is expected to
propose Harris to fellow commissioners.

Shiben, 44, has been Broadcast Bureau
chief for nearly two years of his 20-year
tenure at FCC. He was made chief by
Chairman Charles Ferris after intramural
turmoil resulted in resignations in
disagreement with Ferris drive to alter
radio and TV allocations.

== —}
Royalty bill support

Representative George Danielson (D-
Calif.) is said to have votes for
subcommittee passage of performer
royalty bill (H.R. 1805) scheduled for
mark-up on Thursday (Oct. 15). ABC
Afhiliates’ Government Relations
Committee has sent urgent message to
radio affiliates stressing need for stepped-
up lobbying against bill. National
Association of Broadcasters vice
president, congressional liaison, James
Popham, said ‘‘situation is not quite that
bad,” but many in Washington say there’s
more inclination to pass performer royalty
measure this year in subcommittee than
ever before. Danielson himself declined to
say whether he has votes.

Situation on cable copyright bills, also
headed for mark-up this week, is ‘‘much
more fluid,” according to lobbyists
working that field.

—_emme—————a

Lean rations

Public broadcasters, already tightening
belts to accommodate cuts in federal
funding to Corporation for Public
Broadcasting, will have to take up more
notches if Office of Management and
Budget has its say. OMB Director David
Stockman notified CPB that OMB is
requesting even more cuts. New OMB
plan calls for budgeting CPB at $116.5
million for 1983, $93.5 million for 1984
and $85 million for 1985. CPB’s 1982
appropriation was $172 million.

At OMB’s request, Congress has already
cut back CPB’s 1983 appropriation from
$172 million to $137 million. New public
broadcasting legislation authorizes CPB to
receive $130 million for each of fiscal years
1984 through 1986 (BROADCASTING, Aug.
3).

L= === — 1
Capitol’s own station?

Will House of Representatives get low-
power TV frequency it wants to broadcast
proceedings to Washington area?
Representative Charles Rose (D-N.C.),
who chairs Advisory Committee on
Broadcasting, has officially made request at
FCC. He first posed idea to commissioners
at House Telecommunications
Subcommittee hearing (BROADCASTING,
July 27). FCC general counsel’s office is
exploring legal implications in licensing
government entity while other offices
evaluate technical options.

Being considered are LPTV as well as
instructional TV fixed service frequencies.
Latter would require purchase of down-
converters, at cost of $2,000 to $3,000
each, by those who would receive signal.
White House, government agencies and
lobbyists are among those clamoring to
receive House broadcasts, now aired on
Cable Satellite Public Affairs Network, but
not available in unwired District of
Columbia.

f——————————— "}
Getting together

Other than exhibit of J. Walter
Thompson, advertising industry made
little showing at Cable Software
Symposium in New Orleans last week, but
advertising and cable industries will meet
face-to-face at two-day meeting next
February sponsored by Cabletelevision
Advertising Bureau. First day of meeting,
slated for New York Waldorf-Astoria, will
introduce advertising executives to cable’s
ad-supported satellite networks. Second
day will teach cable operators how to sell
time.

*
Line forms at CBS News

It now appears certain that Bill Leonard,
whose contract as president of CBS News
was extended one year beyond his normal
retirement date, will leave by next May,
when extension runs out. Successor is
expected to be announced well before
Leonard’s departure, to allow for on-job
break-in.

Front runners in speculation for job
include Roger Colloff, vice president and
director of public affairs broadcasts; Ed
Fouhy, vice president and director of
news; Ed Joyce, former newsman, now

Broadcasting Oct 12 1981
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vice president and general manager of
CBS-owned wcbs-Tv New York: Gene
Mater, former newspaper and Radio Free
Europe newsman and editor, now CBS/
Broadcast Group senior vice president for
policy, and Van Gordon Sauter, former
newsman now president of CBS Sports.

e o—
Bang-up fourth

Spot television in fourth quarter is
running ahead of projections made by
national representatives, and is expected
to be 16-18% above 1980 levels. Reps say
that independent stations are faring better
than affiliates in general, reflecting
increased business from toy industry,
which had cut back on TV advertising in
1980 fourth quarter, and greater agency
acceptance of independent stations.

le—n——"_ = ———
News vs. news

‘I would be real surprised if we were not
the hit of the show,’” said Lloyd Werner,
senior vice president, sales and affiliate
relations, Group W Satellite
Entertainment, referring to Cable
Software Symposium in New Orleans last
week. He claimed verbal commitments
from several MSO’s to carry one or both
of ABC/Group W's two incipient news
channels. Part of new services’
attraction, he said, is early-signing bonus
Group W is offering: 50 cents per
subscriber per service.

Turner Broadcasting System, producer
of Cable News Network and new CNN 11
battling ABC/Group W for cable affiliates,
professes to be unperturbed. Every cable
system under 15,000 subscribers taking
both ABC/Group W services, notes TBS's
Terry McGuirk, would have to use entire
bonus to buy earth station to pick up
Group W programs off Westar 1V.

—_——————-—

No time for party

Among events canceled last Tuesday in
wake of Sadat assassination was VIP
preview of new ABC News Washington
headquarters at 1717 DeSales Street,
N.W., with ABC Inc. Chairman Leonard
Goldenson and President Elton Rule as
principal hosts. With all news hands on
Sadat coverage under direction of Roone
Arledge, president of ABC News, decision
was reached before noon to scrub that
night’s reception. About 130 guests,
including cabinet members, key White
House staffers, members of Congress and
others had been invited.

ABC facility, representing overall cost of
about $22 million, is across street from
Washington's Mayflower hotel. Official
dedication next month.



Business: Briefly
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Lea & Perrins O Steak sauce. Beginsiin
early November for about 25 weeks in
over 10 markets. Day, news, early fringe,
fringe and late fringe times. Agency: SFM
Media Corp., New York. Target: aduits,
25-54.

H.P. Hood & Sons O Orange Juice.
Begins Oct. 26 for nine weeks in about 10
markets. All dayparts. Agency: Hill,
Holliday, Connors, Cosmopulos, Boston.
Target: women, 25-54,

Parker Brothers O Wild Fire electronic
game. Begins this week for eight weeks in
about 20 markets. Agency: Humphrey
Browning MacDougall Inc., Boston.
Target: teen-agers, 12-17.

Action Energy Inc. 0 Kero Sun heaters.
Begins Oct. 26 for eight weeks in
Pennsylvania markets of Erie, Johnstown-
Altoona, Lancaster-York-Harrisburg and

Pittsburgh. Agency: Young & Rubicam,
New York. Target: adults, 25-54.

Cato Corp.O Ladies apparel chain.
Begins Nov. 22 for about six weeks in 16
markets. Day, early fringe, prime access,
prime and news times. Agency: Shotwell
& Partners, Charlotte, N.C. Target: women,
18-49.

Fayva( Bella shoes. Begins this week
for six weeks in 34 markets. All dayparts.
Agency: Arnold & Co., Boston. Target:
women, 18-34; men, 18-34; teen-agers,
12-17.

Chattem Drug & ChemicalO Love
fragrances. Begins Nov. 23 for five weeks
in about 30 markets. Early fringe and
weekend times. Agency: American Media
Consultants, New York. Target: girls,
12-17; women, 35-49.

Tenneco West(] Sun Giant raisins.
Begins Oct. 26 for four weeks in 17

—— B _

oo

There is nothing wrong
with America that faith, love of
freedom, intelligence, and energy
of her citizens cannot cure.

Dwight D. Eisenhower

the gilmore group

(2 2%
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WEHT-TV

Evansville

WREX-TV

Rocktord Jophn

WQPO
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markets. Day and fringe times. Agency:
Bozell & Jacobs, Los Angeles. Target:
women, 25-49.

Church’s Fried Chicken 0O Begins Oct.
21 for four weeks in about 20 markets.
Fringe, prime and sports programing.
Agency: Batten, Barton, Durstine &
Osborne, Chicago. Target: adults, 18-49.

Walgreen stores O Photo finishing
promotion. Begins Nov. 2 for five weeks in
St. Louis. Day and late fringe times.
Agency: CPM Inc., Chicago. Target: total
adults.

Economics Labs O Lime-A-Way
disinfectant. Begins in early November for
four to eight weeks in 65 markets. Day,
prime, prime access times, plus specials.
Agency: Warwick, Welsh & Miller, New
York. Target: women, 25-49.

Colibri Lighters O Begins Nov. 27 for
four weeks in 38 markets. Fringe, prime,
news and weekends. Agency: Rosenfeld,

RepuReport

In business. Bolton Broadcasting Inter-
national Ltd., New York, has been
formed to represent foreign television
stations for advertising sales in US.
President is Carmen Bolton, who
headed Bolton Broadcasting, New York,
television station representative firm,
until 1979. New firm's first client is CTV,
Canada's independent TV network.
Bolton Broadcasting will make its head-
quarters at 1270 Avenue of the
Americas, New York, 10020. (212) 307-
0029.

@]
Wxry(em) Columbia, S.C.. To Major
Market Radio from Jack Masla.

[E]
WLur(rM) Chicago: To Major Market
Radio from Christal.

o
KrGoam) Fargo, N.D.. KATE(AM)-KCPI-FM
Albert Lea, Minn,, and wDBQ(AM)-KIWI(FM)
Dubuque, lowa: To McGavren Guild from
Katz Radio.

O
WaeAc(AM) Augusta, Ga.: To Bernard
Howard from Katz Radio

U

Wexiiamy-wrrwrMm)  Detroit: To Torbet
Radio from Katz Radio.
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EIGHT IS ENOUGH is the perfect choice for syndication
success. Of the upcoming shows currently being
offered in syndication for 1982 and beyond, EIGHT IS
ENOUGH is the only program to finish in the top four in
reaching women 18-49, teens and kids. So get the
Bradfords cn your side and prove that EIGHT IS
ENOUGH can be your shining hour.

LORIMAR

tos Angeles (O New York [ Chicago [J Atlanta (J Daltas

Source NTI '77-'81



AcuVentag®

Spanish accent. Kenner Toys, Cincinnati, has produced and is sponsoring half-hour
television special, The Wonderful World of Strawberry Shortcake, over SIN National
Spanish Television Network on Thursday (Oct. 15 5-5:30 p.m.). Kenner Toys is new adver-
tising client of SIN. Agency for Kenner is Grey Advertising, New York.

[m]
First cable buy. In its first use of cable television, True Value Hardware has signed long-
term agreement with Entertainment and Sports Programing Network, calling for sponsor-
ship through end of 1982 and options to renew for additional years. Purchase was made in-
house by True Value, chain of 6,500 hardware stores.

[m]
Long, long commercial. A. Eicoff & Co. Chicago, has created two-minute television com-
mercials tor Psychology Today magazine. Eicoff, recently named as agency to handle ad-
vertising for magazine, says spots will attempt to generate new subscribers and increase
newsstand sales. Eicoff, which specializes in use of TV for direct marketing, has performed
similar assignments for publications, including Playboy, Milwaukee Journal and Rolling
Stone.

[m]
In the works. Garan Inc., creators of Garanimals children's apparel, and New York ad
agency Shaller Rubin Associates are creating TV spots for new line of Actionwear. Also
coming this quarter is test campaign for Menswear. New ads will increase advertising
budget by $1 million.

[m]
Soft spots. N W Ayer will launch latest TV campaign for De Beers Consolidated Mines on
Thanksgiving during NFL football game. Promoting diamonds, spots will run tor four weeks
in about 12 sports programs and 20 prime-time shows. Described as “three-hanky com-
mercials” new one uses still photographs depicting emotional scenes with new De Beers
theme song in background. Radio will also be employed and designed for local dealer use.

0 .
USA awards Marsteller. USA Network has selected Marsteller Inc., New York, as new
agency for advertising and media placement. Proposed spending for ads over next year is
between $1 million and $5 million. Marsteller is now planning first consumer campaign for
sports-flavored network since its formation in 1977.

That depends on how you
see it.

Take, for instance,
the mountains of detail
that surround the broad-
cast business. Avails,
logs, sales reports, even
accounts receivable and
payable. We can turn
them into molehills.

[s this a mountain
or a molehill?

We're Station Business

Systems. And a giant
stands behind us—the
Control Data Corporation.

Our systems are
designed by broadcasters
to give you professional
service and the most
advanced computer hard-
ware, software and train-
ing available.

The only mountain
you're going to make is
one of profits.

For more informa-
tion, call Bill O’ Toole, Vice
President of Sales, at 800-
243-5300, or 203-622-2400.

@ STATION BUSINESS SYSTEMS

a Control Data Company
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Sirowitz & Lawson, New York. Target:
adults, 25-54.

Regal Ware O Cookware. Begins Nov. 22
for two weeks in 29 markets. Day, early
fringe, fringe, late fringe and news times.
Agency: Frankenberry, Laughlin,
Bernstein & Costable, Milwaukee. Target:
total women.

Gulf Oil O Super unleaded gasoline.
Begins in October for varying flights in
Knoxville, Tenn.; Memphis; Nashville, and
Louisville and Lexington, both Kentucky.
Agency: Young & Rubicam, New York.
Target: total adults.

Montgomery Ward O Tire promotion.
Begins Nov. 2 for one week in over 50
markets. Agency: Media Bureau
International, Chicago. Target: adults,
25-54.

Venture stores O Christmas sale.
Begins late November/early December for
one to two weeks in seven markets. All
dayparts. Agency: Grey-North Inc.,
Chicago. Target: women, 18-34,

I RADIO ONLY —

Julius Wyle O Dry Sack sherry. Begins
Oct. 26 for four to six weeks in over 10
markets. Agency: Waring & LaRosa, New
York. Target: adults, 25-49.

All Brands Importers O Moosehead
beer. Begins Nov. 9 for four to five weeks
in over 10 markets. Agency: Mathieu
Gerfen & Bresner, New York. Target: men,
18-34.

Beeline Fashions (0 Begins Oct. 19 for
four weeks in three markets. Agency:
George Bond & Associates, Chicago.
Target: women, 18-49,

Channel Home Centers O Begins Oct.
28 for three weeks in New York. Agency:
William B. Doner, New York. Target: men,
25-54.

Uniroyal Tires O Begins in October for

two weeks in New York; Birmingham, Ala.;
Tulsa, Okla., and Seattie. Agency: Young &
Rubicam, New York. Target: men, 25-49.

Planned Parenthood O Begins this
week for two weeks in San Francisco;
Washington; San Antonio, Tex.; Dayton,
Ohio; and Norfolk, Va. Agency: Casey
Media, Boston. Target: adults, 18 and over.

Dain Bosworth O Investment
opportunities. Begins this week for one
week in Denver and Milwaukee. Agency:
Paragon Companies, Minneapolis. Target:
men, 35-64.

Hotiday Spa( Begins in October for
varying flights in three markets. Agency:
Eisner & Associates, Baltimore. Target:
adults, 25-49.

Oregon-Washington-California-Pear
Bureau O Begins in November for varying
flights in over 50 markets. Agency: David
W. Evans Inc./California, San Francisco.
Target: women, 18 and over.



Heres an offer

thats short
and to the point.

") © 1981 Tandem Productions, Inc.

lef rent Strokes/ ’84

Diff’rent Strokes a Wm €M\ production distributed by 3% -""‘7‘ - films
1901 Avenue of the Stars, Suite 666, Los Angeles, California 90067 (213) 553-3600 TWX TANDEM « TAT » LSA



8 indicates new or revised listing

.
This week

Oct. 9-13— Vidcom ’81, international market for
videocommunications programs. Palais des Festivals,
Cannes, France. Information: Commissariat General,
179, Avenue Victor Hugo, 75116 Paris.

Oct. 11-13— National Association of MDS Service
Companies annual convention. Atlanta Hilton, Atlanta
Convention information: Diane Hinte, Standard Com-
munications Corp., PO. Box 92151, Los Angeles
90009. Exhibition information: Richard Greene, Trade
Associates Inc, 4701 Willard Avenue, suite 105,
Washington 20015.

Oct. 12— Louisiana Association of Broadcasters
sales seminar. Sheraton Inn, Alexandria, La.

Oct. 13— Louisiana Association of Broadcasters
sales seminar. Travelodge North, Lafayette, La.

Oct. 13— Radio Advertising Bureau sales clinic.
Hilton Inn West, Ortando, Fla.

Oct. 13-15— Western Educational Society for
Telecommunications 11th annual conference. Har-
rah’s, Reno. Information: Dr. Donel Price, Media Pro-
duction Services, California State University, Los
Angeles, 90032, (213) 224-3396.

Oct. 13-15—Broadcasters Clinic sponsored by Uni-
versity of Wisconsin-Extension. Sheraton Inn, Madison,
Wis. Information: Don Borchert, UW-Extension, Vilas
Communication Hall, Madison, Wis., 53706, (608)
263-2157.

Oct. 13-18—Southern Educational Communica-
tions Association fall planning conference. Bahamar
hotel, Fort Lauderdale, Fla.

Oct. 14— Louisiana Association of Broadcasters
sales seminar. Gateway hotel, Metairie, La.

Oct. 14—Chicago Collegiate Broadcasting Day,
sponsored by Illinois Broadcasters Association and
Loyola University of Chicago's department of com-
munication. Marquette Center, Loyola University of
Chicago.

Oct. 14— FCC open en banc meeting. FCC, Washing-
ton.

Oct. 14-15— Maryland/Delaware Cable Television
Association annual fall meeting. Hyatt Regency,
Baitimore.

Oct. 14-15— Arbitron radio workshop. Clayton Inn,
St. Louis.

Oct. 14-18— Women in Communications 49th na-
tional professional conference. Speakers include

— THE BECK-ROSS COMMUNICATIONS s

Datebook:-

David Hartman, ABC-TV's Good Morning America;
Lee Thorton, CBS News correspondent, and Elien
Goodman, syndicated columnist. Stouffer's, Cincin-
nati

Oct. 15—Fund-raising dinner honoring Sol Taishoff
on 50th anniversary of Broadcasting magazine, for
benefit of Broadcast Pioneers Foundation and Broad-
cast Pioneers Library. Co-chairmen: Reid Chapman,
president of Broadcast Pioneers, and Vince
Wasilewski, president, National Association of Broad-
casters. Washington Hilton.

Oct. 15— American Council for Better Broadcasts
28th annual conference. Theme: "Telecommunications
in Qur Everyday Lives—The New Challenge Toward a
Media Wise Society’ Capitol Holiday Inn, Washington.
Information: ACBB, 120 East Wilson Street, Madison,
Wis., 53703, (608) 257-7712.

Oct. 15— Connecticut Broadcasters Association an-
nual meeting and fall convention. Hotel Sonesta, Hart-
ford, Conn.

Oct. 15—"Video Production for Filmmakers” seminar,
sponsored by Advanced Technology Seminars. Bar-
bizon Plaza, New York. Information: ATS, Suite 610,
1600 Broadway, New York, 10019, (212) 582-6055.

Oct. 15— Radio Advertising Bureau sales clinic.
Holiday Inn North, Charlotte, N.C.

Oct. 15-18— Pittsburgh chapter, Society of Broad-
cast Engineers eighth regional convention and equip-
ment exhibit. Howard Johnson's Motor Lodge,
Monroeville, Pa.

Oct. 15-17— American Women in Radio and Televi-
sion Southwest area conference. Hilton LBJ, Dallas.

Oct. 15-17 — Arkansas Broadcasters Association an-
nual meeting. Sheraton hotel, Fort Smith, Ark.

Oct. 15-18— American Women in Radio and Televi-
sion Northeast area conference. Regency Hyatt
Cambridge, Boston.

Oct. 15-18— American Women in Radio and Televi-
sion Southern area conference. Mills House,
Charleston, S.C.

Oct. 15-18— Women in Communications national
conference. Cincinnati. Information: (512) 345-8922.

Oct. 18— Black Journalists Association of Southern
California’s first scholarship awards dinner. Speaker:
Dwight Ellis, vice president, National Association of
Broadcasters. Sheraton Plaza LeReina hotel, Los
Angeles.

Oct. 18— Colorado State University/Colorado Broad-
casters Association 10th annual CSU Broadcast Day.
Speaker: Timothy Wirth (D-Colo.), chairman, House
Telecommunications Subcommittee. Colorado State

TIONS =
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University, Fort Collins. Information: Dr. Robert

MacLauchlin, (303) 491-6140.

Oct. 18-17 — Friends of Old-Time Radio annual con-
vention. Holiday Inn, Bridgeport, Conn. Information:
Jay Hickerson, (203) 795-6261 or (203) 248-2887.

Oct. 18-17— Broadcasters Promotion Association/
Broadcast Designers Association board of directors
meeting. St. Francis hotel, San Francisco.

Oct. 18-18— North Carolina AP Broadcasters an-
nual meeting. Holiday Inn-Coliseum North, Winston-
Salem, N.C.

e ———
Also in October

® Oct. 19— Federal Bar Association "copyright”
luncheon. Speaker: Jack Valenti, president, Motion
Picture Association of America. National Lawyers
Club, Washington.

Oct. 19-20— American Women in Radio and Televi-
sion Northeast area conference. Boston.

Oct. 19-21 — Electronic Industries Association 57th
annual conference. Fairmont hotel, San Francisco.

Oct. 20— Radio Advertising Bureau sales clinic.
Regency hotel, Denver.

® Oct. 21— New York chapter of American Women
in Radio and Television luncheon. Speaker: S. William
Scott, president and chief operating officer, Satellite
NewsChannels. Warwick hotel, New York.

Oct. 21-22—Ohio Association of Broadcasters fall
convention. Columbus Hyatt Regency, Columbus,
Ohio.

Oct. 21-23— National Association of Telecom-
munications Officers and Advisers, affiliate of National
League of Cities, conference, "The Role of the Local
Telecommunications Officer” focusing on cable televi-
sion franchise administration and regulation and mu-
nicipal uses of cable. Hilton Harvest House hotel,
Boulder, Colo.

Oct. 22— International Radio and Television Society
newsmaker luncheon. Speakers include Norman Lear,
Hollywood producer; Richard Salant, NBC; Leonard
Matthews, American Association of Advertising Agen-
cies, and Thomas Cookerly, WJLA-TV Washington.
Waldorf-Astoria, New York.

Oct. 22— Radio Advertising Bureau sales clinic.
Holiday Inn O'Hare, Chicago.

Oct. 22-23— Alab Cable Tel Association,
fall meeting. Gulf State Park Resort, Gulf Shores, Ala.

8 Oct. 23— National Association of Broadcasters
"legal answers workshop!” Panelists: Erwin Krasnow,
NAB general counsel, and Michael Bader, attorney
with Washington communications law firm of Haley,
Bader & Potts. Sea-Tac Red Lion Inn, Seattle.

Oct. 24— Women in Cable women's cable career
workshop. Ambassador West, Chicago.

Oct. 25-27 — New Jersey Cable TV Association an-
nual convention. Meadowlands Hilton, Secaucus, N.J.
Information: (609) 392-3223.

Oct. 25-30-Society of Motion Picture and Televi-
sion Engineers 123d technical conference and equip-
ment exhibit. Century Plaza, Los Angeles.

Oct. 29-30—"CATV and the New Technologies —The
New Video Marketplace,” sponsored by American Bar
Association’s Forum Committee on Communications
Law, Forum Committee on Entertainment and Sports
Industries and Section of Science and Technology.
Keynote address, Richard E. Wiley, Kirkland & Ellis.
Panelists include Herbert Schlosser, RCA; Irving
Goldstein, Satellite Television Corp.; Henry Geller,
Duke University professor; Erwin Krasnow, National
Association of Broadcasters; Brenda Fox, National Ca-
ble Television Association; Stephen Sharp, FCC, and
Jack Valenti, Motion Picture Association of America.
Beverly Hilton hotel, Beverly Hills, Calif.




American National Enterprises, fast becoming the
leading independent distributor of nationwide tele-
vision, theatrical and non-theatrical entertainment, is
proud to offer EAGLE 1.

Its impressive, star-studded lineup of breathtaking
adventures, bursting with heroes and heavies, beau-
tiful women and hard-hitting, two-fisted action
is entertaining viewers around the country.
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AP Broadcast Services

The AP Radio Wire helps you sell the banker,
the baker, the candlestick maker. With the AP Radio
Wire you’ve got the kind of programming the banker,
the baker and the candlestick maker want to sponsor.

In fact, AP Radio Wire users get hundreds
of fully scripted programs every week— programs
in business, finance, sports, politics, entertainment,
the outdoors, and much, much more. They’re all pro-
duced and sent on a regular schedule so you can strip
program. And they’re highly saleable to participating
sponsors at fixed position rates. For example, AP’s

business, financial and Wall Street programming has
strong appeal to bankers, brokers, finance companies
and insurance agencies among many others.

On the other hand, AP features on lifestyle
and home improvement are a natural for sponsorship
by decorators, boutiques and home furnishings mar-
keters, including candlestick makers.

So, from banker to candlestick maker, when
you have the AP Radio Wire, you’ve got the program-
ming your local sponsors want to buy.

That’s why AP’s almost 4,000 Broadcast mem-

e e
2 == e ————— —— = _——— — — _ - ——— S




Howr

the banker,

the baker

the candlestick
malker

can pay

for your

AP Radxo
Wire.

ers come to think of the Radio Wire not as an expense,
ut as an almost unlimited source of profit potential.
Let us show you how the AP Radio Wire
an make profit for you. We’ve got a short slide pre-
entation that shows you how to do it; then we’ll give
ou research materials and selling kits to help your
taff sign up the banker, the baker and the candle- ,
tick maker. Innovation for
Write or call: AP Broadcast Services, 50 Rock- better news
feller Plaza, New York, NY 10020, 212-621-1511. Or programming
ontact your nearest AP Broadcast Executive.

@] Broadcast Services

Associated Press Broadcast Services: AP Radio Wire AP TV Wire AP Radio Network AP Newscable AP PhotoColor AP LaserPhoto




Oct. 25-30—Society of Motion Picture and
Television Engineers 123d technical conference
and equipment exhibit. Century Plaza, Los
Angeles.

Nov. 1-4— National Association of Educational
Broadcasters 57th annual convention. Hyatt
Regency, New Orleans.

Nov. 89— Region 2 conference on AM broadcasting
begins. Tentatively set to run for six weeks. Rio de
Janeiro.

Nov. 9-11— Television Bureau of Advertising
27th annual meeting. Fontainebleau Hilton, Miami
Beach.

Nov. 11-148 - Society of Professional Journalists,
Sigma Delta Chi national convention. Hyatt
Regency, Washington.

Dec. 2-4— Western Cable Show. Anaheim Con-
vention Center, Anaheim, Calit.

Jan. 23-27, 1982 — Association of Independent
Television Stations (INTV) ninth annual conven-
tion. Sheraton Washington, Washington. Future
convention: Feb. 6-9, 1983, Galleria Plaza hotel,
Houston.

Feb. 7-10, 1982 — National Religious Broad-
casters annual convention. Sheraton Washington,
Washington.

March 11-18, 1982 - National Association of
Television Program Executives 19th annual con-
ference, Las Vegas Hilton. Future conferences:
March 18-23, 1983, Las Vegas Hilton; Feb. 12-16,
1984, San Francisco Hilton and Moscone Center.

0
¢;|

April 4-7, 1982— National Association of
Broadcasters 60th annual convention, Convention
Center, Dallas. Future conventions: Las Vegas,
April 10-13, 1983; Atlanta, March 18-21, 1984;
Las Vegas, April 14-17, 1985; Las Vegas, April
20-23, 1986; Atianta, April 5-8, 1987, and Las
Vegas, April 10-13, 1988.

April 17-22, 1982 — National Public Radio an-
nual conference. Hyatt Regency, Washington.

April 23-28, 1982 —18th annual MIP-TV inter-
national TV program market. Palais des Festivals,
Cannes, France. Future meeting: Oct. 15-20, 1982,
19th MIP-TV in conjunction with VIDCOM (Inter-
national Videocommunication Exchange).

May 2-5, 1982 — National Cable Ttlevision As-
sociation annual convention. Convention Center,
Las Vegas. Future conventions: June 12-15, 1983,
Houston; May 20-23, 1984, San Francisco; March
31-April 3, 1985, New Orleans; March 16-19,
1986, Dallas, and May 15-18, 1988, Las Vegas.

May 4-5, 1982 — CBS-TV affiliates annual meet-
ing. Century Plaza, Los Angeles.

May 4-8, 1982— American Women in Radio
and Television 31st annual convention. Hyatt Em-
barcadero, San Francisco. Future meetings: May
3-7, 1983, Royal York, Toronto, Ontario; May 1-5,
1984, Renaissance Center-Westin, Detroit; May
7-11, 1985, New York Hilton, New York, and May
27-31, 1986, Loew's Anatole, Dallas.

Viajon>

May 10-13, 1982—ABC-TV affiliates annuat
meeting. Century Plaza, Los Angeles.

May 16-18, 1982~ NBC-TV affiliates annual
meeting. Century Plaza, Los Angeles.

June 8-10, 1982 — Broadcasters Promotion As-
sociation 26th annual seminar and Broadcast
Designers Association fourth annual seminar. St.
Francis hotel, San Francisco. Future seminars:
June 1-4, 1983, Fairmont hotel, New Orleans; June
10-14, 1984, Caesars Palace, Las Vegas, and
1985, Chicago.

July 22-24, 1982 —Southern Cable Television
Association Eastern show. Georgia World Con-
gress Center, Atlanta. Future Eastern shows: Aug.
25-27, 1983; Aug. 2-4, 1984, and Aug. 25-27,
1985, all at Georgia World Congress Center.

Aug. 29-Sept. 1, 1982 — National Association
of Broadcasters Radio Programing Conference,
New Orleans Hyatt.

Sept. 12-15, 1982 — National Radio Broad-
casters Association annual convention, Reno.
Future conventions: Oct. 2-5, 1983, New Orleans,
and Sept. 23-26, 1984, Kansas City, Mo.

Sept. 12-15, 1982 - Broadcast Financial Man-
agement Association 22d annual conference.
Riviera Hotel, Las Vegas. Future conference: Sept.
25-28, 1983, Hyatt hotel, Orlando, Fla.

Sept. 30-0ct. 2, 1882 — Radio-Television News
Directors Association international conference.
Caesars Palace, Las Vegas. Future conferences:
Sept. 22-24, 1983, Las Vegas, and Dec. 3-5, 1984,
San Antonio, Tex.

Oct. 29-30—National Conference on Media spon-
sored by Pro & Con Screening Board. Theme: “Future
of Women and Minorities in Mass Communications,
With or Without EEOC"" Blackstone hotel, Chicago.

Oct. 29-Nov. 1 — Missouri Broadcasters Association
fall meeting. Hilton Plaza Inn, Kansas City, Mo.

Oct. 29-Nov. 1— Information Film Producers of
America national conference and Cindy awards ban-

quet. Sheraton Universal hotel, Los Angeles.

Oct. 30-Nov. 1 —12th annual Loyola National Radio
Conference sponsored by Loyola University of
Chicago, department of communications. Hyatt
Regency, Chicago. Information: LNRC, 820 N.
Michigan Avenue, Chicago, 60611, (312) 670-3116.

Oct. 30-Nov. 3 — Society of Telecommunications Con-
sultants fall conference, "Integrated Communications

In an indus-

try as subject

to rapid tech-

nological and

regulatory changes as broadcasting, it's
difficult to predict what the future holds
for television, radio or cable.

That's why when your focus is on the
future, the name you should remember
is Frazier, Gross & Kadlee. For more
than thirty vears, we've specialized in
helping broadcasters and cable opera-
tors find out not only where they stand
in their market today, but what that
market will look like tomorrow.

Over the years, our special expertise
in valuation and feasibility studies, cost
benefit analyses and strategic planning
has helped companies of all sizes

develop

sound plans

for future

growth.
And we can do the same for you.

If vou're ready to take some of the
guesswork out of your future, we're
ready to talk with vou. Contact Susan
D. Harrison, Manager, Economic
Studies and Valuations.

ZIER,
ossa KADLEC

financial management consultants to radio,
TV and cable systems nationwide

A801 Massachusetts Avenue, NW
Washington, DC 20016

(202) 966-2280

ON1981, Frazier. Gross & Kadlee, Inc
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for the '80's" Sheraton Palace hotel, San Francisco.

Oct. 31-Nov. 3— ABC radio affiliates board meeting.
Lake Buena Vista Conference Center, Orlando, Fla.

L — ——3
November

Nov. 1-4— National Association of Educational
Broadcasters 57th annual convention. Hyatt Regency,
New Orleans.

Nov. 1-4—Scientific Atlanta’s seventh annual
Satellite Communications Symposium. Speakers in-
clude Representative Timothy Wirth (D-Colo.) and Ted
Turner, Turner Broadcasting System. Hilton hotel,
Atlanta.

Nov. 2-4— Information Industry Association 13th an-
nual conference. Speakers include FCC Commis-
sioner Anne Jones. Copley Plaza hotel, Boston.

Nov. 3-8 — Pennsylvania Cable Television Association
annual convention. Hershey Pocono Resort, Whitehall,
Pa. Information: (717) 234-2190.

Nov. 4-8— Electronic Industries Association man-
agement seminar for Boston. Holiday Inn of Waltham,
Waltham, Mass. Information: EIA Education, Suite 405,
2001 Eye Street, NW, Washington 20036, (202)
457-4996.

Nov. 5-7— National Translator Association annual
low-power television and translator convention. Hilton
Inn, Albuquerque, N.M. Information: NTA headquarters,
36 South State Street, Sait Lake City, Utah, 84111,
(801) 237-2623.

Nov. 5-7 — Broadcast Education Association seminar
on telecommunications policy and regulation. National
Association of Broadcasters headquarters, Washing-
ton.

Nov. 8—Chicago Communications seventh annual
luncheon and communications seminar, sponsored by
29 Chicago associations. Seminar topic: "Who's
Watching Our Watchdogs? Ethics, Privacy, Credibility
and Accountability in the 80's” Keynote speaker:
Pierre Salinger, ABC News Paris bureau chief. Palmer
House, Chicago.

Nov. 8-7— UCLA Extension workshop, "Public Ac-
cess to Cable TV: A Do-It-Yourself Workshop:' 1246
Graduate School of Management, UCLA, Los Angeles.
Information: Ellen Stern Harris, (213) 825-0641.

Nov. 7-10— Association of National Advertisers an-
nual meeting. Speakers include Lee lacocca, chair-
man of Chrysler Corp. Panelists include Hugh Downs,
host of ABC-TV's 20/20; Gene Jankowski, president,
CBS/Broadcast Group; Gerald Levin, group vice presi-
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dent, video, Time Inc.; Richard Frank, president, Para-
mount Television Distribution, and Allen Gilliland,
president, Gill Cable. Fairmont hotel, San Francisco.

Nov. 8-10—Arts/Cable Exchange sponsored by Uni-
versity Community Video. Minneapolis Auditorium,
Minneapolis.

Nov. 8-11— Association of National Advertisers an-
nual meeting. Fairmont hotel, San Francisco.

® Nov. 9— Region 2 conference on AM broadcasting
pegins. Tentatively set to run for six weeks. Rio de
Janeiro.

Nov. 9-11— Television Bureau of Advertising 27th
annual meeting. Fontainebleau Hilton, Miami.

Nov. 9-11—Subscription Television Association sec-
ond annual conference. Hyatt hotel at Los Angeles In-
ternational Airport. Information: Valerie Backlund,
(213) 827-4400.

Nov. 11-13—Oregon Association of Broadcasters
41st fall conference. Valley River Inn. Eugene, Ore.

Nov. 11-18— Society of Professional Journalists, Sig-
ma Delta Chi national convention. Hyatt Regency,
Washington.

Nov. 11-14—Unda-USA 10th general assembly,
titled "Taking a Stand: Strategies for the Decade’
Roosevelt hotel, New York. Information: Ann DeZell,
Unda-USA General Assembly, Box 588, Winona, Minn.,,
55987, (507) 454-4643.

Nov. 12— 16th annual Gabriel Awards presentation
banquet, sponsored by Unda-USA. Waldorf-Astoria
hotel, New York.

Nov. 12-13—Media research seminar. Florida Inter-
national University, Bay Vista campus, North Miami.

® Nov. 12-15—American Advertising Federation
Western region conference. Keynote speaker: James
Rosenfield, president, CBS-TV. Hyatt Del Monte, Mon-
terey, Calitf.

Nov. 18— National Commission on Working Women's
third annual "Women at Work" broadcast awards.
Capital Hilton, Washington.

Nov. 19-20— Arizona Broadcasters Association fall
convention and annual meeting, in conjunction with
convention and technical exhibit of Arizona Society of
Broadcast Engineers. Sheraton Inn, Scottsdale, Ariz.

Nov. 19-20— Arbitron radio workshop. Omni Inter-
national, Miami.

8 Nov. 19-20— Practising Law Institute's ninth an-
nual Communications Law Institute. New York Statier.

Nov. 20— Society of Broadcast Engineers' Northwest
regional convention. Red Lion Inn/Sea-Tac Motor Inn,
Seattle.

Nov. 20-22— Satellite Television Technology Inter-
national's Satellite Video Show. Anaheim Marriott,
Anaheim, Calif.

Nov. 24 — International Radio and Television Society
newsmaker luncheon. Waldorf-Astoria, New York.

2
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House Appropriations Committee
didn't set Corporation for Public Broad-
casting's appropriation for 1984 at $130
million as reported in "In Brief” Oct. 5.
Committee set appropriation at $110
million, S20 million less than
authorized by law. Committee also set
appropriation for National Tele-
communications and Information Ad-
ministration at $16 million for 1982, $4
million less than authorized by law.
a

Sidney Pike, president of Turner Pro-
gram Sales, Atlanta, was former station
manager of Turner's wres(Tv) there, not
general manager of weca-tv Charlotte,
N.C., as reported in "Fates & Fortunes,’
Oct. 5.
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Nov. 29-Dec. 3 —National Telecommunications Con-
ference, sponsored by Institute of Electrical and
Electronics Engineers and Communications Society
Conference Board. Marriott hotel, New Orleans.

Nov. 30-Dec. 1 —Communications Technology Man-
agement and Annenberg School of Communications’
second annual "Telecommunications for the '80's™
conference. University of Southern California, Los
Angeles.

=
December

Dec. 2-4— Western Cable Show, Anaheim Convention
Center, Anaheim, Calif.

Dec. 3-5—U.S./Southeast Asia Telecommunications
Conference and Exhibit. Mandarin hotel, Singapore. In-
formation: John Sodolski, Electronic Industries Asso-
ciation, 2001 Eye Street, N.W, Washington 20006;
(202) 457-4934.

Dec. 6-9— Arbitron Radio Advisory Council meet-
ing. Cancun Caribe, Cancun, Mexico.

8 Dec. 9—International Association of Satellite
Users conference, "Telecommunications Vulnerability:
Problems and Solutions” One World Trade Center,
New York.

Dec. 10-11— Broadcast Financial Management/
Broadcast Credit Association board of directors meet-
ing. Hyatt hotel, Ortando, Fla.

Dec. 11— International Radio and Television Society
Christmas benefit. Waldorf-Astoria, New York.

Dec. 11— International Television Association San
Diego chapter video awards festival. Royal Quality inn,
San Diego. Information: Pamela Taylor Waldman, PO.
Box 575, Del Mar, Calif. 92014.

Dec. 11-13—Audio Independents, University of
California Radio Network, Western Public Radio and
California Arts Councils "Dialogue '81: Radio ...
Waves of the Future! Asilomar Conference Center,
Pacific Grove, Calif.

—"-.
January 1982

Jan. 13— International Radio and Television Society
newsmaker luncheon. Waldorf-Astoria, New York.

Jan. 15-18— Virginia Association of Broadcasters
legislative reception and winter meeting. Hyatt, Rich-
mond, Va.

Jan. 17-20— Pacific Telecommunications Con-
ference, focusing on telecommunication services in
Pacific hemisphere, Americas, Asia and Oceania.
Meeting will be opened by Bernard J. Wunder Jr,
assistant secretary of commerce for communication
and information for the United States. llikai hotel,
Honolulu.

Jan. 23-27 — Association of Independent Television
Stations (INTV) ninth annual convention. Sheraton
Washington, Washington.

Jan. 28-30—Global Village's first annual con-
ference and exposition on low-power TV. Sheraton
Washington, Washington. Information: Global Village,
17 Washington Street, Norwalk, Conn., 06854, (203)
852-0500.

e
February 1982

Feb. 3-8—International Radio and Television
Society faculty-industry seminar and college con-
ference. Harrison Conference Center, Glen Cove, New
York.

Feb. 7-9— Louisiana Association of Broadcasters an-
nual convention. Sheraton hotel, Baton Rouge.

Feb. 7-10— National Religious Broadcasters annual
convention. Sheraton Washington, Washington.

Feb. 9-10— Arizona Cable Television Association an-
nual meeting. Phoenix Hilton hotel.

Feb. 12-14—14th annual Midwest Film Conference,
featuring creative short films and feature length films.
Chicago Marriott O'Hare. Information: Midwest Film
Conference, PO. Box 1665, Evanston, lil, 60204, (312)
869-0600.

Feb. 17 — International Radio and Television Society
newsmaker luncheon. Waldorf-Astoria, New York.
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In defense of PTAR

EDITOR: The prime-time access rule
editorial in BROADCASTING Sept. 28 con-
tained a number of items that we cannot
allow to go unchallenged.

First, you state that NBC (and its affili-
ates in the top 50) will not require waivers
for the 6:30-7:30 p.m. scheduling option.
The access rule states that ‘‘regular half
hour network news programs when im-
mediately adjacent to a full hour of locally
produced news or public affairs program-
ing”’ may be scheduled between 7 and 8
p.m. NBC (and its affiliates) would be re-
quired to seek FCC approval to change the
wording from ‘‘half-hour’ to ‘‘hour’” and
NBC affiliates in the top 50 would have to
schedule one-hour of local news im-
mediately prior to the NBC hour news.
The rule would actually have to be
amended, and NATPE has announced its
intentions to oppose such a move.

Additionally, BROADCASTING has placed
itself in the position of federal judge when
it states erroneously that the access rule is
unconstitutional, although identical argu-
ments have repeatedly been rejected by
the courts; most recently in National As-
sociation of Independent Television Pro-
ducers and Distributors v. FCC, 516 F 2d
526 (2d Cir. 1975). The legality of the
PTAR was first litigated in Mt. Mansfield
Television, Inc. v. FCC, 442 E 2d 470 (2d
Cir. 1971).

The clear import of the Second Circuit’s
decision in Mt. Mansfield was that the
‘“‘characteristics of the broadcast media re-
quire the application of constitutional
standards to their regulation which differ
from those applicable to other types of
communication,” 442 E 2d at 477, quoting
Red Lion Broadcasting Co., Inc. v. FCC,
395 U.S. at 386 (1969).

And, the Supreme Court has ruled that
the public’s right to access must prevail
over all other claims ... It is the right of
the viewers and listeners, not the right of
the broadcaster, which is paramount! Id. at
390, 89 S. Ct. at 1806. Id. at 477. Applying
these principles to the PTAR, the Second
Circuit Court held that PTAR, *‘far from
violating the First Amendment, appears to
be a reasonable step toward fulfillment of
its fundamental precepts ...’ Id at 477.

Finally, we agree that economic factors
are important to any broadcaster currently
considering the NBC proposal. However,
they are opposite to those suggested in
your editorial. Stations can take the NBC
proposal, sell ten 30-second spots and
reduce operating costs at the same time.
For many broadcasters, including major-
market NBC affiliates, this could conceiva-
bly be more profitable than current pro-
graming.

However, several questions arise about
the NBC proposal. Is it in the public in-
terest? Is the station selling out its local

identity for a few short-term dollars? How
long will the network continue to provide
the same level of compensation currently
offered? When taken as a whole, is it in
the best interest of the entire broadcast
community?

At NATPE, we firmly believe it best to
maintain the rule for the immediate
future. PTAR has provided viewer op-
tions, local identity for stations and
reduced network dominance—the primary
purpose for the rule in the first place.
There can be no justification for fixing
something that is not broken; especially
when the only beneficiaries will be the net-
works.—C. Stephen Currie, president, Na-
tional Association of Television Program
Executives, New York.

[e——————
Thumbs down

EDITOR: What disheartening news it was to
hear that the NBC affiliate board caved in
on the subject of prime access. With the
intrusion of network programing into
weekends, late night, mornings, etc., etc.,
etc., there soon will be nothing left for the
local station to do. I think the appropriate
method would be another half hour of
local news for the station, or another PM
Magazine. — Robert C. Wiegand, general
manager, WPEC(TV) West Palm Beach, Fla.

T
Cause of death

EDITOR: As the program director of one of
the 65 affiliates of the recently defunct En-
terprise Sports Network (BROADCASTING,
Sept. 28), it appears to me that a couple of
things hurt the fledgling network before it
really got off the ground.

First, the Enterprise product was ex-
cellent but it was also very expensive. Pro-
viding 13 hours of nationwide sports/talk
a night, seven nights a week, 48 sports up-
dates per day (on a second satellite chan-
nel), a number of features and specials
doesn’t come cheap. It’s always better to
start smaller and grow as you can afford it.

Other problems we encountered in-
cluded a three-month delay getting on the
air because the suppliers of necessary
earth station equipment were not able to
keep up with orders.

A final problem was a very complex cer-
tificate of performance which required en-
tirely too much time to prepare each week.
To the folks at Enterprise, it was a magnifi-
cent effort and I for one hope some of the
product and sports programing concepts
born there will take root elsewhere. With
the explosion of satellite delivery networks
now under way, I can’t help but wonder
how many more operators, trying to start
up as a major network, will go the way of
Enterprise, because the bottom line just
wasn’t there.—Charles H. Moss, Jr., pro-
gram director, WKRG(AM) Mobile, Ala.
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means. ..

increased national
radio sales dollars
for our station list

because...

X 18, 16

young, aggressive,
hungry, hard-working,
sales people are selling
schedules for our stations
in our five owned
and operated offices

in:
New York — 212 697-7601
Chicago — 312 346-8442
Los Angeles — 213 466-8119

San Francisco — 415 563-3252
Dallas — 214 960-1707
Atlanta — 404 237-1577

Call or write us if you want to be in the better
LOTUS position: George Sternberg, Vice Presi-
dent and Director, Station Relations, LOTUS
REPS, 50 East 42nd Street, New York, N.Y.
10017, Telephone 212/697-7601.

L Lotus Reps

Dmision of Lotus Communications Corporation




Monday Memo:

A farm broadcasting commentary from Layne R. Beaty, retired chief of Department of Agriculture's radio-TV service.

The pioneering spirit
of farm broadcasters

It wasn’t really an electrical wizard who did
the first broadcasting. It was a farmer. Sow-
ing seed broadcast, that is.

As it turned out, it is also broadcasting
farmers who have sown many of the seeds
that grew to produce our broadcasting in-
dustry.

For evidence there are a surprising
number of top broadcasting executives
who started as programers of broadcasts
for farmers and rural dwellers generally or
were somehow closely associated with
such efforts.

Why this should be the case is not per-
fectly clear. One theory is that people of
rural origin or contacts are likely to be
more sensitive to the information and en-
tertainment needs of our diverse society.
But then, their track records as salesmen
and managers are pretty good, too. The
farmer never lived who couldn’t count.

Any list of super heterodyne sodbusters
who have plowed their way to executive
suites would certainly omit some who are
outstanding, but here are a few just to
make the point.

A good place to start is with the late
Frank Mullen, a South Dakota farm boy,
farm magazine writer, farm director of
KDKA(AM) Pittsburgh in the early 1920's
and originator of the old National Farm
and Home Hour He became executive
vice president of the National Broadcast-
ing Company in the 40’s.

A contemporary of Mulien’s was Sam
Pickard who did farm radio programs from
Kansas State University and then became
the first chief of radio at the U.S. Depart-
ment of Agriculture. When Secretary of
Commerce Herbert Hoover created the
Federal Radio Commission, he named
Pickard secretary. Later Pickard became a
commission member. Then, in 1928, he
moved to the Columbia Broadcasting
System as vice president in charge of sta-
tion relations. Not bad for two sons of the
Great American Desert.

Better remembered today is Francis
Marion (Scoop) Russell, a Nebraskan who
went to Washington as an assistant to Sec-
retary of Agriculture William Jardine.
Soon, however, he left to join NBC as its
Washington vice president.

An outgoing style is often an important
element of success in broadcasting and on
that scale perhaps no one has topped Bur-
ridge D. Butler, publisher of the Prairie
Farmer magazine in Chicago. He
purchased wLs(AM) Chicago from Sears,
Roebuck & Co. and converted it to a rural
service facility. For a quarter century the
WLS studios were the spawning grounds of
dozens of well-known names in broadcast-

Layne R. Beaty served as chief of the U.S.
Department cf Agriculture's radio and
television service from 1955 to 1980. From
1951 to 1954 he engaged in agricultural
information training work in Europe with the
U.S. aid programs. Prior to that he was farm
editor for weap-am-Tv Fort Worth for seven

years. Now semi-retired, he is a Washington
consultant and writer.

e —— e ——rl

ing and show business, including Glenn
Snyder, later wLS manager, and Edgar Bill,
owner of WMBD(AM) Peoria, Ill., for many
years.

Notably aiso there was George Biggar,
the station’s first farm program director —
later producer of the National Barn Dance
originated by wLS on Saturday nights and
fed to NBC—who went on to programing
posts with several Midwest stations before
purchasing WLBK(AM) DeKaib, Ill.

While he was at wLw(aM) Cincinnati,
Biggar launched several other well-known
farm broadcasters including Ed Mason
(Wallace Mosier), now owner-operator of
KXXX(AM) Colby, Kan., and Roy Battles,
who later became director of the Clear
Channel Broadcasting Service in Washing-
ton.

Byron (Bill) Prance, WSB(AM) Atlanta’s
first farm programer, became a major
stockholder in several Alabama stations.
Emerson Markham was the first farm
director at General Electric’s WGY(AM)
Schenectady, N.Y., before his promotion
to station managership and later moved to
the National Association of Broadcasters
in Washington. His successor at waGy,
Merle Galusha, also moved from the farm
spot to general manager.

Having fun in broadcasting was certainly
a modus operandi of the late Harold
Hough, long-time director of WBAP-AM-
FM-TV in Fort Worth. He put the AM sta-
tion on the air in 1922 and for several

Broadcasting Oct 12 1981
22

years was a popular on-air personality.
Southwesterners still fondly recall some of
his program innovations and humor as the
“Hired Hand” in pre-network days. His
closest friend was Will Rogers.

Along with that, he promoted service to
farmers and ranchers, pushing up-to-the
minute, accurate and easy-to-understand-
and-copy-down market reports on
livestock, cotton, grain and other market
commodities. On another level, he is still
honored as one of the industry leaders
through more than three decades of coun-
tering federal regulatory thrusts. He was
the perennial secretary-treasurer of the
Clear Channel Broadcasting Service and
chairman of a dozen or more industry ad
hoc committes.

Just after Pearl Harbor, wCCO(AM) Min-
neapolis recruited Larry Haeg, a young
local farmer and member of the Min-
nesota legislature. Ten years later he was
named station manager and 10 years after
that he was president of the parent com-
pany.

Then there is Harry Butcher, who made
the jump from editor of the Fertilizer
Journal to CBS Washington vice president
before he went to Europe as General Ei-
senhower’s naval aide. More recently he
has been in broadcasting ownership and
cable operations in California.

Another star in this galaxy is the late Joe
Maland, the widely known manager of
wHO(AM) Des Moines (and WOCIAM]
Davenport) whose farm roots served him
well in building up a strong farm depart-
ment at each station. Maland also nurtured
a sports staff at WHO to eminence. Its most
famous alumnus is now President of the
United States.

Of a later generation, George Logan
(George Loesing), manager of WIBW-TV
Topeka, Kan., started as a trainee in the
U.S. Department of Agriculture’s radio
and television service before becoming
head of a three-man farm team at WIBW-Tv.

Ray Wilkinson, head of a three-man
farm operation at WRAL-FM-TV Raleigh,
N.C., which also serves several com-
modity networks in the Southeastern
states, is also vice president of the parent,
Capitol Broadcasting.

Some 30 other one-time station farm
directors are now heads of their own
regional networks providing sponsored
market, weather and agricultural news to
subscribing stations as often as 20 times
per day with staffs numbering from three
to 10 or more persons. Some of these net-
works embrace as many as 60 stations.

Proportionately, meanwhile, Canadian
Broadcasting Corp. executives who started
out as regional farm commentators and
made it to the top spots outnumber their
counterparts in the U.S.
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“YOUR HIT PARADE" is an exciting, one-hour, weekly
re-creation of the popular radio show that entertained
America for nearly a quarter of acentury, and is hosted
by the program’s nationally recognized original an-
nouncer, Andre Baruch, along with former singing star
of “Your Hit Parade,” Bea Wain. But, there’s a big
difference in this new version. Instead of hearing the
top ten tunes of the past performed by the Hit Parade
cast, we're presenting the original recordings made by
the artists who putthese songs on the top ot the charts.
"Your Hit Parade” provides stations and advertisers
the golden opportunity to present one of the nation's
most memorable and prestigious radio programs.

* ok ok ok ok ok ok kK

Join award-winning actor, narrator, Joe Campanella,
host of such premier TV programs as “The National
Geographic Hour,” and "The Jacques Cousteau
Specials,” for THE HOLIDAY SPIRIT, a festive celebra-
tion of nine major holidays, each saluted with 25 three
minute shows relating to that particular day. Each
segment provides one minute forcommercial time, and
the total package includes 225 shows.

The shows explore, examine, and just have fun relat-
ing the history, lore, and anecdotes that are associated
with these special occasions: New Year's Day, Valen-
tine’s Day, Easter, Mother's Day, Father's Day, Fourth
of July, Halloween, Thanksgiving Day, and Christmas.

Two Great Gifts For Your Listeners During the Holiday Season.

For information call toll free, (800) 423-2840. Outside the continental
United States and in California, call collect (213) 841-0225
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Richard A. Q’Leary is President of ABC-
owned Television Stations, and of ABC Inter-
national Television, Inc. He is responsible for
the operations of the five ABC-owned TV sta-
tions and guides ABC's international relations.

“I'm a believer in the competitive sys-
temn. Above all. it motivates. In competing
for viewer attention, variety creates a frame
of reference for excellence, professional-
ism. integrity and character. Our system is

such that it tests our character. And for me,

character is all.

"Our stations became successful be-
cause of the heavy commitment we made
1o serving our local viewers. And our
permanent and absolute commitment to
achieving maximum honorable profit. Our
news and information services had such a
magnetic appeal that viewers made the ef-
fort to tune in to us when the traditional
‘local’ periods came up.

“With the arrival of cable and other
alternatives, the \iewers are naturally going

“Each of s 18 the star i our own human drama.”

to have more choices. They're going to
have more kinds of programming available
to them. in the same way that bookstores
are filled with books. That doesn’t mean
our place in the sun shouldn't be better for
it. There really are endless opportunities
here for us in local broadcasting.

“No programming form is bad unto
itself. Examples of those forms can be good
or bad. And I don't find any one form in-
herently better than another. They all have
a right to exist. Like the novel in 18th-
century England. It evolved. praducing
good novels and bad novels. My own opin-
ion of whether a particular program is good
or bad comes when [ ask myself a simple
question: Does this enhance, or demean
the human condition? One’s own instincts
make that fairly easy to decide.

“Ours is 2 motion picture society.
That’s why our television looks a certain
way. That's also why I have to acknowledge
the specific advantages that onlv film can
provide. That "look,’ for example. Certain
subjects lend themselves to film. You know
they wouldn’t have the same impact on any
other medium. Film has served us ex-
tremely well, and will certainly continue
to do so. By the way, when I think film,

I think *Kodak’

“In making sense of our environment,
each of us is the star of our own human
drama. If we. as broadcasters, can coordi-
nate all these human dramas to a purpose,
hoping that each person finds enlighten-
ment, then we’re doing a good job.
Television, in that sense, seems to be the
lightning rod of today. I'm in it all my
waking hours; it’s my life; and I love it.”

Ifyou would like to receive our quarterly
publication about motion picture production
for television, TELEK, write Eastman Kodak
Company, Dept. 640, 343 State Street,
Rochester, NY. 14650.

®Eastman Kodak Company, 1981

EASTMAN KODAK COMPANY

MOTION PICTURE AND AUDIOVISUAL MARKETS DIVISION
ATLANTA: 404/351-6510

CHICAGO: 312/654-5300

DALLAS: 214/351-3221

HOLLYWOOD: 213/464-6131

NEW YORK: 212/930-7500

ROCHESTER: 716/254-1300

SAN FRANCISCO: 415/928-1300

WASH., D.C: 703/558-9220

America’s
Storyteller
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Bell gets its bill out of Senate

Deregulatory S. 898 wins
90-4 approval, with cable
industry amendments on
losing end; Hotlings fails

to stem the tide; fate of
measure now passes to House

The controversial bill that would initiate
gradual deregulation in the telecom-
munications industry (S. 898) was passed
by the Senate last Wednesday (Oct. 7) by a
vote of 90-to-4. In approving the landmark
legislation, the senators deleted amend-
ments that would have prohibited
federal, state and municipal rate regulation
of cable services and agreed to a battery of
amendments aimed at curtailing AT&T's
ability to engage in anticompetitive ac-
tivities in a future, largely deregulated
market.

Also accepted were amendments aimed
at protecting ratepayers from sudden in-
creases in local telephone rates once
deregulation of long-distance services
begins and at checking the power of the
Defense Department to prevent public dis-
closure of information about telephone
networking on behalf of national security.
By a vote of 86-to-4, the Senate accepted
an amendment requiring allocation of the
next suitable VHF frequency that be-
comes available to New Jersey. Debate on
the bill began Monday after Senator Er-
nest E Hollings (D-S.C.) discontinued a
filibuster against consideration of the bill
that he had begun the previous Thursday
(BROADCASTING, Oct. 5). Voting on
amendments did not begin until Tuesday,
however, because many senators had not
returned until then from a weekend away
from Washington.

The first amendments considered were
those concerning cable regulation. Com-
munications Subcommittee Chairman Bar-
ry Goldwater (R-Ariz.) argued that provi-
sions to prohibit rate regulation by cities
and other government entities had been
added without proper consideration by the
Commerce Committee and should be
deleted in favor of holding hearings some
time in the future on cable legislation.
Hollings and Senator Slade Gorton (R-
Wash.) spoke in support of Goldwater’s
effort, which would also delete related pro-
visions codifying the FCC’s authority to
set franchise fee ceilings and extending
pole attachment rules currently imposed

on utility companies to rural telephone
and electric cooperatives.

Commerce Committee Chairman Bob
Packwood (R-Ore.) argued for a com-
promise on the cable provisions to permit
regulation of basic cable services only,
grandfather existing franchise agree-
ments, codify the FCC’s authority to set
franchise fee ceilings and eliminate the ex-
tension of pole attachment requirements
to rural cooperatives. ‘*The biggest fear
cities [have is] political,” said Packwood.
“They [are] afraid that, once a cable TV
franchise [is] created, the rates [will] go up
tremendously on the local programs that
people watch and that would rebound
negatively to the political detriment of the
members of the city council.”

Senators Wendell Ford (D-Ky.) and
Howard Cannon (D-Nev.) supported
Packwood, arguing that the Commerce
Committee has often considered cable
regulation during its efforts over the last
four years to draft Communications Act
revisions and that cable provisions in S.
898 are not unfamiliar to Commerce Com-
mittee members.

Goldwater countered that past hearings
were not specifically directed at amending
cable laws and that city representatives
were not heard at any of them. “‘It’s be-
come a matter of honor,” said Goldwater
during Monday’s debate, ‘‘l have pro-
mised municipalities there would be no ca-
ble legislation until hearings had been
held.”” Goldwater also argued that the *‘re-
lationship between cities and cable
systems has never been the subject of
hearings’ in his subcommittee and that
even though he may end up supporting an
end to cable rate regulation, hearings
ought to be held.

Packwood said he and Cannon, who co-
sponsored the compromise amendment,
had believed they had the support of cities
when cable provisions were initially added
to S. 898 a few days before the measure
was cleared by the Commerce Committee
(BROADCASTING, July 20). If cities insist
on deleting the provisions *‘‘as a matter of
pride,”” he said, and if they succeed in
defeating them, ‘I hope they will not be
heard in objection to amendments or to a
bill that may give them less than they will
get ... under Senator Cannon’s amend-
ment.”’

The Senate accepted the Cannon-Pack-
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Hollings

wood compromise with a vote of 52-t0-40,
but minutes later voted 59-to-34 to kill the
compromise and accept Goldwater's
amendment to delete the controversial
provisions from the bill.

‘It appears as though a majority of the
Senate believes there is a need to spell out
the authority of cities with regard to cable
television,” said Thomas Wheeler, presi-
dent of the National Cable Television As-
sociation, who was in the public galleries
during the action on the cable amend-
ments. *“We are gratified that the Pack-
waod-Cannon amendment was adopted by
a 52-40 vote. It is equally clear that a ma-
jority of the Senate also believed that
Senator Goldwater’s- point of personal pri-
vilege also had merit.”

Stephen Effros, executive director of
the Community Antenna Television As-
sociation, said: ‘‘CATA is pleased that
Senator Goldwater has indicated his
willingness to continue efforts with mem-
bers of the cable TV industry to design
reasonable legislation dealing with the
various problems now facing us. CATA
will continue working with the senator
toward that goal.””

When not debating the cable legislation,
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the Senate spent most of its time on Mon-
day and Tuesday considering amendments
offered by Hollings, who argued that com-
petition in telecommunications services
would be ‘‘extinguished” under S. 898
unless the Senate took steps to restrict
AT&T’s ability to take advantage of its tra-
ditional power as a regulated monopoly.
Ratepayers would be forced to ‘‘pay the
price of deregulation” if AT&T is permit-
ted to transfer assets to its unregulated
subsidiary at costs below their value, said
Hollings. Such a transfer would force
AT&T to demand an increase on its rate of
return to recover losses incurred if it
transferred those assets at a cost that
would give its unregulated subsidiary a
competitive boost in the marketplace,
Hollings argued.

Packwood argued against Hollings’s pro-
posals, but by Tuesday morning had
agreed to compromise on one of them, a
‘‘ratepayer protection’ amendment. The

Senate accepted that compromise Tuesday -

afternoon by unanimous consent.

The amendment would require the FCC
to review the valuation of assets to be
transferred from AT&T to its unregulated
subsidiary and to modify any values it
finds unfair. i

The compromise on Hollings's amend-
ment would also’ delay deregulation of
customer premises equipment for at least
three years after enactment of S. 898, and
would allow the FCC to extend that
deregulation for another two years. If such
deregulation occurred in only two years, as
originally proposed in S. 898, ‘‘the
deregulated marketplace would be
swamped,” said Hollings, ‘‘and the newer
competitors do not have the market
penetration to be able to provide
customers with viable alternatives.”

Under another provision of the com-
promise amendment, the FCC would re-
tain its power to suspend tariff increases
while it investigates those it finds may be
unjustified. The original bill would not
have permitted the FCC to suspend tariff
increases while investigating them.

AT&T’s unregulated subsidiary would
be prohibited from offering services
duplicating those offered by its parent for
at least four years after S. 898’s enact-
ment, under a fourth provision in the
‘‘ratepayer protection’’ compromise. Holl-
ings argued that permission to duplicate
services before effective competition has
taken hold in the marketplace would en-
courage AT&T to offer any new services
through its unregulated subsidiary to the
detriment of the regulated telephone net-
work. Consumers would be forced to pay
unregulated prices for services before
competition provided alternatives, said
Hollings.

Finally, the compromise would permit
states to continue including revenues from
the printed Yellow Pages when calculating
AT&T’s rate of return for up to four years
following enactment of S. 898. If the 20
states now including the Yellow Pages were
precluded from doing so, said Hollings,
they would have to permit sudden, sub-
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stantial rate increases for local telephone
service.

Hollings lost little of his ‘‘ratepayer pro-
tection’”’ amendment in the compromise.
He had argued for deregulation of
customer premises equipment only after
the equipment’s value had been ‘‘used
up’’ and investment in it had been
recovered and for a five-year extension on
states’ ability to include Yellow Pages
revenues in rate of return calculations.

The Commerce Committee added to the
ratepayer amendment a clause requiring
AT&T’s unregulated subsidiary to file an
annual 10-K report with the Securities and
Exchange Commission. Hollings argued
that at least 10% of the subsidiary’s stock
should be owned by outside investors, so
the company would be publicly traded and
subject to SEC scrutiny.

He offered an amendment to that end,
but it was defeated by a vote of 68-10-26
just before the Senate adjourned on Tues-
day. This amendment would also have re-
quired that the subsidiary acquire its fi-
nancing ‘‘directly from the capital market”’
rather than its parent company, as permit-
ted in S. 898.

The Senate accepted by unanimous con-
sent a package of 16 amendments offered
by Judiciary Committee Chairman Strom
Thurmond (R-S.C.) and agreed to earlier
by the Commerce Committee (BROAD-
CASTING, Oct. 5). These amendments
“‘improved the bill immensely,” said Pack-
wood after they were added to S. 898 early
Tuesday afternoon. ‘‘Initially, there was
resistance to these amendments,”” he said,
“‘but Senator Thurmond persuaded us
they were necessary.”’

Senator Bill Bradley (D-N.J.) offered
the amendment for VHF service in New
Jersey. The Senate had approved his pro-
posal earlier this year as an amendment to
a giant budget bill, but the New Jersey pro-
visions were removed from the bill in con-
ference with the House Energy and Com-
merce Committee (BROADCASTING. June
29 and Aug. 3).

On Wednesday, the Senate accepted an
amendment offered by Senators Gary Hart
(D-Colo.) and John Glenn (D-Ohio) that
would require the Defense Department or
any other government entity to justify to
Congress why information submitted to
the FCC about telephone networking
should be kept from public disclosure.
Under S. 898, AT&T would have to file
with the FCC records of all business con-
ducted with its unregulated affiliate, and
those records would be open to the public
and to the affiliate’s competitors. The una-
mended S. 898 would have permitted the
Defense Department and other govern-
ment entities to keep from public dis-
closure any documents they felt could
jeopardize national security if revealed.

Under the Hart-Glenn amendment,
which the Commerce Committee agreed
to early last week, public disclosure of the
affiliate’s records could be prevented only
on the grounds of national security in
times of war, natural disaster or other
emergencies.
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Senator John Tower (R-Tex.) offered an
amendment on Wednesday to require
AT&T’s unregulated affiliate to intercon-
nect its network with any telecommunica-
tions service provider that asks for access.
The parent company would have to afford
such access under S. 898, but many of the
company’s competitors believe that the
transfer of assets from parent to subsidiary
permitted in the bill and the subsidiary’s
authority to own its own transmission
facilities would give the subsidiary an un-
fair advantage over its competitors. They
want to be able to interconnect with both
parent and affiliate, so that if the affiliate
ends up with a more sophisticated network
than that of the parent company, as many
believe will happen, competitors will have
access to that more sophisticated network
and will not be forced to rely on what they
fear will be an inferior basic network
offered by AT&T The Senate defeated
Tower’s amendment with a voice vote.
“They never came close to having the
votes to pass that amendment,” Packwood
told reporters after the Senate passed S.
898. Packwood had fought the amendment
on the floor, saying it was another attempt
by AT&T’s competitors to kill the bill.

Senator Rudy Boschwitz (R-Minn.)
offered an amendment to delete from S.
898 provisions that would end the require-
ment that telephone companies wanting to
offer cable TV services in rural areas must
file for a waiver of FCC crossownership
rules forbidding such activities in larger,
more populated areas. His amendment
also went to a vote on Wednesday and was
defeated by a vote of 53-t0-38.

Boschwitz and Senator Larry Pressler
(R-S.D.) said Congress has never made a
statement on telephone-cable crossowner-
ship before and that to do so now might
slow the FCC's current proceeding to
eliminate waivers for rural telephone com-
panies. S. 898 would require the FCC to
set rules within 180 days of its passage
defining when and how rural telephone
companies can offer cable TV services.

Voting against final passage of S. 898
were Hollings and Senators Alan Cranston
(D-Calif.), Gary Hart (D-Colo.) and Den-
nis DeConcini (D-Ariz.). After it was
over, Packwood said the bill *‘never would
have gotten out of committee’’ if Ford and
Senator John Danforth (R-Mo.) hadn’t
worked out a compromise between news-
paper interests and AT&T that would ban
advertising on electronic Yellow Pages to
be offered by an unregulated affiliate over
lines owned by companies other than
AT&T or any of its affiliates. A committee
amendment to that compromise would re-
quire that the affiliate offering electronic
Yellow Pages must be separate from the
other unregulated affiliate, which S. 898
permits to offer ‘‘enhanced’ telecom-
munications services, such as data pro-
cessing and computer services.

It will be six months before the House
passes a bill and I don’t know what it will
look like,” said Packwood, ‘‘but I think
we’ll have some kind of telecommunica-
tions legislation from the 97th Congress.”’
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Saving on lighting
Cooling your house
Solar systewms from
the ground up
Computerized air
conditioning
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SAYYY SHOPPING

“Christmas 1s” pacture kits
Exrbroidered mirrcr kits
heedlepoint ornasent kits
"Fersonalized" pet stocking
Framed cross-stitch kits

Enter your selection

CBS/AT&T pick
New Jersey for
videotext test

Joint venture will start first
experiment in fall ‘82 in
Ridgewood; CBS will originate
both text and advertising

Ridgewood, N.J., has been selected as the
test site for the anticipated CBS/AT&T
videotext experiment (BROADCASTING,
Sept. 28). Starting in the fall of 1982, and
to last for seven months, the companies
said last week, the test will involve 200
households and ‘‘test a broad range of
local and national consumer information
and transaction services.”

Details of the test released last week are
that CBS will be responsible far all the in-
formation content in the test, and AT&T
will provide computer facilities and home
terminals. Advertising will be carried on
the system, but, in evident deference to
concerns about AT&T encroachment on
advertising media, Thursday’s announce-
ment quoted Harry Smith, CBS vice presi-
dent, technology, as saying ‘**CBS will orig-
inate that advertising. not the Bell
System.”

The telecommunications facilities used
in the test will be obtained under tariff
from New Jersey Bell, the partners said.

The computer systems for the test will
be PDP 11/70’s purchased from Digital
Equipment Corp. with AT&T-supplied
computer storage and enabling computer
programing.

Smith also said last week: *The possible
services that can be provided through
videotext technology are vast, but we have

to determine what people want. This test
will allow us to utilize the resources and
creative skills of CBS to test a variety of
options. The fact that AT&T will be work-
ing with us in providing technical expertise
is of tremendous value and importance.”

AT&T’s vice president, residence
marketing sales and services, Randall
Tobias, differentiated this venture with
CBS from the previous test AT&T partici-
pated in with Knight-Ridder in Florida by
stressing AT&T’s role here in providing
the ‘‘underlying computer facilities’ in
addition to telecommunications lines and
hardware.

The new partners further noted that for
the test there will be no charge either to
consumers or advertisers.

NBC puts hour

news on hold

Citing ‘strong’ resistance to
plan tc lengthen evening news
by affiliates, company says it
will make ‘change of plans’

NBC backed away last week from its plan
to expand the NBC Nightly News to an
hour, but said it intended to keep working
on development of a proposal that would
be satisfactory to its affiliates.

Fred Paxton, president of wpsD-Tv
Paducah, Ky., and chairman of the NBC-
TV affiliate board, said the board realized
that the proposal for news expansion
through waiver of the FCC’s prime-time
access rule (BROADCASTING, Sept. 21)
would have to have near unanimous sup-
port to be viable. He said *‘this measure of
support had not developed and the board
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has decided it should not further advance
the proposal without a unified affiliate
body.”’

He noted the board always has been op-
posed to total repeal of PTAR and ‘‘re-
iterates its opposition.”’

The plan had won support from many
affiliates but met strong opposition among
a number of major stations (BROADCAST-
ING, Sept. 28).

An NBC spokesman said the concept of
a one-hour news program has not been
abandoned but a different plan to achieve
that objective would be developed.

The plan had offered what all agreed was
an extremely liberal compensation
package for the affiliates—50% more, one
said, than affiliates had bargained for when
NBC sought to expand the evening news a
half-dozen years ago.

The compensation package would have
given affiliates ten 30-second spots a day to
sell locally within the newscast, plus a 72-
second spot for local sale at the end. NBC
seemed obviously to be counting on this
offer to sell the plan—and it did to many
stations—but such major opponents as
Storer, Cox, Taft and Westinghouse were
unimpressed.

Even before NBC conceded defeat,
there had been hints the opposition might
be too great for the plan to proceed
(“*Closed Circuit,” Oct. 5).

In a memorandum to news department
heads, bureau chiefs and executive pro-
ducers, NBC News President William
Small acknowledged that the ‘‘resistance’’
from some stations was ‘‘strong.”

Small reminded his colleagues that the
affiliate board had strongly endorsed a plan
to seek an FCC waiver to the prime-time
access rule to permit a one-hour evening
show in the fall of 1982 (BROADCASTING,
Sept. 21, et seq.). He said the response
from the majority of affiliates was
“‘strongly affirmative,”” but that the op-
position also was ‘‘strong.”’ Without say-
ing the plan has been abandoned, Small
made this observation:

**‘Although this resistance may require a
change in the plans of NBC and its affiliate
board to seek a PTAR waiver, you should
know that NBC will maintain its leadership
position in the fight to establish a one-
hour NBC Nightly News.

Network affiliates were apprised of
NBC-TV’s expanded news intentions via a
closed-circuit feed on Sept. 18. The NBC
Nightly News is now carried at 7-7:30 p.m.
NBC proposed two feeds, 6-7 p.m. and 7-8
p-m. (NYT), and gave affiliates the oppor-
tunity of broadcasting from 6:30 to 7:30
p.m. In this way affiliates would keep the
access period (7:30-8 p.m.).

In his memorandum to his executive
staff, Small said that top management of
NBC, including Chairman Grant Tinker
and President Robert Mulholland, agree
with him that a one-hour Nightly News is
a top priority and obligation.

Small said that **we intend to fulfill that
obligation” and urged his staff to ‘‘keep
up the talk and the enthusiasm as we fight
the good fight to get the long overdue hour
news.’
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Media walk tightrope
through another assassination

By now familiar, all-day coverage
appears on American television;
broadcast journalists capture
footage in Cairo of Sadat shooting;
caution rules the day in reporting

Television and radio became the focal
points for news of tragedy on an interna-
tional scale once again last week in instant
and continuing coverage of the shooting
and death of Egypt’s President Anwar el-
Sadat last Tuesday (Oct. 6).

They were again the sole sources of
public information throughout the critical
period starting moments after the shoot-
ing occurred during a military parade in
Cairo. Their exclusivity continued until
afternoon newspapers began rolling off the
presses hours later. Even then, the major
broadcast and cable networks had—and
made the most of —the advantage of in-
stantaneous reporting to keep them far
ahead of the print competition.

It wasn’t easy. In Cairo, the confusion
created by the shooting was compounded
by the Egyptian government’s delay in an-
nouncing Sadat’s death. In Washington,
even the White House was getting—and
giving out—bad information on the
severity of his wounds.

Throughout most of their continuous
and commercial-free coverage of the
assassination, journalists of the three ma-
jor television networks were guided by the
assumption that Sadat had indeed been
killed.

At one point before official confirmation
came from Cairo, CBS anchor Dan Rather
apologized on air for ‘‘operating on the
assumption’’ that Sadat was dead.

About 45 minutes before the official
word came from Cairo that Sadat had been
assassinated (1:50 p.m. NYT), ABC's
David Brinkley said in Washington that
there is *‘no doubt that he’s dead, but I'd
rather not say it because | don’t know it.”

All three networks, throughout their
coverage, interviewed various political
leaders and Middle East policy experts (all
three were able to snag former Secretary of
State Henry Kissinger) concerning the im-
pact that Sadat's death would have in the
troubled Middle East,

CBS’s Rather accurately (if somewhat
understandably) described the situation in
Cairo last Tuesday, and the networks’
coverage of it, as a ‘“‘mild state of confu-
sion at best’" Although each network
painted the same general picture, many of
the details were at variance.

All initial estimates of the number of
dead and wounded were low. CBS’s Scotti
Williston, reporting from Cairo, said that
two others in addition to Sadat had been
killed, but that it was *‘hard to tell’” what
the exact number might be.

Details as to who the culprits might
have been were at first as sketchy.

ABC’s Barbara Walters, relying on high-

ly placed Egyptian officials, reported that
an Egyptian fanatical religious sect, known
as ‘‘The Brotherhood,” was responsible.
She characterized them as the ‘‘suicide
type.”’ and reported that two had been
killed, two injured and that four had been
arrested.

NBC reported that three of the assassins
had been killed and that three had been ar-
rested.

When asked by Rather if there was any
indication who might have been responsi-
ble for the shootings, CBS’s Williston said
‘I can’t answer that ... No one seems to
know.’ She did say, however, that her
sources confirmed that two people had
been arrested in connection with the at-
tack.

Throughout the morning and into the
early afternoon, all three networks had
assumed that Egyptian Vice President
Hosni Mubarak would succeed Sadat as
president. NBC’s correspondent in Cairo,
Paul Miller, was the first to announce that
the Speaker of the Parliament, Sufi Abu
Taleb would assume the presidency until
elections could be held, and that Mubarak
would continue as vice president but also
be named commander in chief of the
armed forces. Mubarak would thus be the
‘‘most powerful man in Egypt.” according
to John Chancellor, who shared anchor
duty with Tom Brokaw for NBC in New
York.

Williston of CBS was the first to report
that an Egyptian official had confirmed
Sadat’s death. At 1:25 p.m. she went on
the air to say the Egyptian deputy Speaker
of the House had *‘just spoken with a CBS
man at the Prime Ministry”’ and con-
firmed the death. About two minutes later
NBC made a similar announcement, citing
the same source, followed shortly by ABC.

At 1:50 p.m. CBS aired a live translation
of Mubarak’s official confirmation of
Sadat’s death while it was broadcast over
Egyptian TV. Seconds later, NBC followed
with an announcement that the Mubarak
confirmation (pre-taped) was in progress.
ABC was eight minutes late with that in-
formation, the result of apparent transmis-
sion difficulties between New York and
Cairo where correspondent Doreen Kays
was heading the ABC reporting effort.
When Kays did come on the air at 1:58
p.m. with the news, the transmission was
still weak.

CBS went back to its regularly scheduled
programing briefly at about 2:40 p.m. at
which time ABC and NBC aired a short
black and white clip of Egyptian television
footage depicting a formation of jets flying
over the military parade that Sadat was
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reviewing. The moment the gunfire
erupted at the reviewing stand Egyptian
TV cut off the picture to its Egyptian view-
ing audience. The carnage that followed,
while not shown in Egypt, was shown in
graphic color to the U.S. audience by all
three networks.

After the short black and white clip was
shown, ABC went back to its Washington
desk while NBC aired a still-shot photo-
graph depicting a man waving for an am-
bulance with another figure lying face
down in the lower right-hand corner of the
picture, believed to have been Sadat. The
audio segment omitted one minute of
thunderous automatic weapons fire, yell-
ing and screaming which revealed the ‘‘ab-
solute pandemonium’ that occurred
there, said NBC's Brokaw.

Then NBC and ABC came on almost
simultaneously, with CBS following a
minute or two later, with color footage that
all three at first attributed to Egyptian
television. ABC later claimed credit. The
action started with a jet formation flying
overhead, leaving trails of colored vapors
in its wake. What appear to be soldiers
were then seen running toward the review-
ing stand, firing automatic weapons. The
reviewing stand itself was the focus of the
rest of the footage. Chairs were scattered
in total disarray on top of bodies. (Sadat
was not positively identified by any of the
networks.) A hand covered with blood was
seen grasping a chair leg. A bald manin a
gray suit was sitting on the floor, clutching
his wrist, resisting the temptation to look
down at the rest of his arm, which, from
the top of the forearm to the bottom of the
tricep, had been reduced to a shredded,
bloody pulp.

A network-by-network summary
follows:

8 ABC News’s television coverage
began with a 7:24 a.m. buliletin on Good
Morning America and concluded that
afternoon with raw footage of the shooting
from ABC News cameraman Fabrice
Moussos —footage that was picked up by
other networks as well and apparently in-
advertently credited by the others to Cairo
television whose material had been on the
satellite immediately prior to Moussos’,

Moussos was said to have told ABC
News executives later that he continued to
videotape with the machine-gun fire close
by and that he and his soundman had gone
behind one side of the reviewing stand for
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fear that they too might become targets.
From there, Moussos recorded the scene.

During the day, and following the first
GMA report, ABC News’s Doreen Kays,
in a live phone report from Cairo at 7:50
a.mr. said that shots had been fired at Sadat.
Eleven minutes later, Kays reported that
Sadat apparently had been shot. GMA with
David Hartman and Steve Bell was ex-
panded an extra hour and then Frank
Reyvnolds joined Steve Bell to co-anchor
the coverage.

While the afternoon’s coverage con-
cluded at 3 p.m., ABC later broke its regu-
lar schedule again in late night with an ex-
panded Nightline with Ted Koppel.

The assassination coverage also marked
David Brinkley's first appearance for ABC
News, for the most part in commentary.

ABC Radio claimed to have put the first
Sadat report on air about a minute before
ABC-TV. and the four ABC radio net-
works had considerably more than 50 live
special reports and newscast inserts during
the day. Anchor for radio was Bob Walker
in New York.

8 CBS News believes it broke the story
of the Cairp shooting in this country with a
CBS Radio Network report at 7:11 Tuesday
morning. CBS’s foreign desk had been
conducting its daily morning survey of
foreign bureaus, and was on the line with
the Cairo bureau when word came that
there had been gunfire near the parade
reviewing stand. That news was passed to
CBS News correspondent Charles Osgood
in New York. who had just completed the
neiwork’s 7 a.m. hourly newscast, and he
returned to the air with a special report.
Then at 7:18 Osgood reported that Sadat
was believed 1o have been wounded.

On the television side, CBS led the
Morring News with Charles Kuralt and
Diane Sawyer with the Sadat story, provid-
ing continuing coverage through the con-
clusion of that regular broadcast at 9 a.m.
Kuralt returned to the air at 9:25 with
Walter Cronkite for discussion and up-
dates of the situation: the two were later
joined by Dan Rather in Washington and
Sawyer in New York.

At noon, CBS television carried an
audio report from CBS News correspon-
dent Mitchell Krause, who had not only
been on the scene of the massacre, but
sustained a minor shrapnel wound. Krause
filed his report from the Cairo airport,
where he then caught a plane to Rome,

NBC News

carrying out with him videotape of the dis-
aster shot by CBS cameraman David
Jeffrey. That tape, and a report by Krause,
formed part of the prime-time special re-
port broadcast by CBS News Tuesday
night. Also included on that broadcast
were a live interview with former Presi-
dent Carter, a reprise of a past 60 Minutes
interview with Mrs. Sadat, and discussion
of the Sadut assassination between Mike
Wallace and former Secretary of State He-
nry Kissinger.

® Comprehensive coverage, including
bulletins, news reports and specials and in-
terviews with Mideast experts, was pro-
vided by NBC News on TV and radio.

The first word on television came on
Tuesday over the Today show at 7:22 a.m.
with a bulletin reporting the shooting.
Early reports from Cairo that Sadat’s
wounds were not serious were broadcast.
But at 10:37 a.m., NBC correspondent Art
Kent, who was in Cairo on assign-
ment, telephoned that *‘an NBC staffer”
who has ‘‘close contacts with Egyptian se-
curity personnel’” was told Sadat was dead.

On assassination day NBC News pro-
vided continuous television coverage from
10:30 a.m. until 3:08 p.m. Tom Brokaw
anchored until shortly before 11 am.,
when he was joined by John Chancellor.

The first 90 minutes of the Today pro-
gram on Wednesday concentrated on reac-
tion to Sadat’s death and an assessment of
its probable effect on world peace. Inter-
viewed were congressional leaders and
foreign afTairs specialists, including former
Vice President Walter Mondale: Senator
Henry M. Jackson (D-Wash.): Zbigniew
Brzezinski, former national security ad-
visor, and Walter Levy, an oil consultant.

NBC Radio also carried special reports
20 minutes before and 20 minutes after
the hour. They were anchored by Ann
Taylor. A special report wrapping up the
day’s developments was broadcast on
Tuesday at 6:06-6:30 p.m., with Cameron
Swayze as anchor.

8 Reese Schonfeld, president of Cable
News Network, emphasized caution as the
main concern during preliminary reports
on the Sadat shooting.

CNN first reported that story at 7:25
a.m. on Tuesday during anchor Dave
Walker's newscast. Shortly afterward,
Cairo bureau chief Dean Vallas phoned
the Atlanta studio and told Walker, via live
split-screen interview, of reports he had
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obtained from a variety of Egyptian
sources. '

Some of the filmed footage of the
assassination, which CNN credited to
ABC, was repeated at least three times
during the day. However, CNN acquired
additional footage from German television
via a two-hop satellite from Amman, lor-
dan. This was first shown at 9:20 p.m.,
with a portion repeated at 9:56 and again at
10:20 during 4 one-hour special report
After Sadat, What ? with CNN's Washing-
ton senior correspondent, Daniel Schorr.

Two live interviews with former Presi-
dent Jimmy Carier by CNN reporters ad-
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