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Starting this fall the all-new hour-long weekly STAR GAMES wiill
be ready to take on any show in any time period.

America loves stars. America loves competition. And America is
going to love STAR GAMES—the newest most exciting way to watch
the sexiest and hottest stars go head-to-head for big bucks in the

most vigorous athletic competition ever.

When the celebrity sports challenge format ran on the networks,
it completely knocked the competition right out of the box with an
incredible 18.2 average rating. No other show even came close. Not the
competition. Not specials. Not even the average of all prime time shows.

STAR GAMES is hosted by Olympic Decathlon Gold Medalist Bruce
Jenner and beautiful Heather Thomas, co-star of The Fall Guy. Carolyn
Raskin, producer of Laugh-In, Dinah and Us Against the World serves as

executive producer and Don Ohlmeyer is creative consultant to the series.

So get in the game where everyone’s a winner...STAR GAMES!
A first-run advertiser-supported opportunity from Viacom.

Source: NTI—Battle of the Network Stars ABC (1376-1384)
Us Against the World NBC (1977-1978)
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unch up the Metromed

Joan Collins, Linda Evans and
John Forsythe in the world’s
most powerful, passionate

Robert Urich scores bi

and popular show. ‘ eS|
Hour and half-hour as the glitter capital’s
formats. dynamic crime-buster

leading super-star gue
An adorable child robot adds high tech through peak action
hilarity to family life in this first-run, excitement. 68 hours,
computer-age comedy by network master-

mind Howard Leeds. Weekly half-hours.



ROGRAM Base...

User friendly software for every market.

—

# INTER %
NATIONAL

The Metromedia Producers
International Collection
features the world’s top

elluloid fantasy can compete television shows in over
with the real life-and-death exploits 100 countries.
of adventurer Stan Brock-—this Q;Rxgvhél‘/ ERSITY LIBRARY A
phenomenal first-run thrill-packed LL AIR FORCE BASE,
series is already a craze with kids. PROPERTY U. S. AIR FORCE NETRONEDIA

Weekly half-hours.

PRODLCERS

LOSANGELES+(213)462-7111 BOSTON«+{617) 449-0400

LOS ANGELES « BOSTON » NEW YORK « LONDON » PARIS « ROME » VIENNA » ATHENS
MADRID » TOK YO » SYDNEY » TORONTO « CARACAS » BUENOS AIRES » RIOQ DE JANEIRO



WORLD TELEVISION PREMIERES!
MINI-SERIES FROM ORION.

%,

vy N THE SECRET OF THE
r9-5 BLACK DRAGON

The action-filled epic of adventurer Kilian von
Roggenburg’s perilous journey in search of a
trade route to Asia,and his discoveryof a
mysterious river of gold, The Black Dragon.
Starring: Julian Glover, Tommi Ohrner,

Ritza Brown. (A Five-Hour Mini Series)

LOUISIANA

An unforgettable rorantic adventure
spanning the American Civil War and
the French Revolution.

Starring: Margot Kidder, lan Charleson,
Lloyd Bochner. (A Six-Hour Mini Series)

THE BLOOD OF OTHERS

The saga of a consuming love affair and the
heroism it inspired, set against the dangerous
war torn years in Nazi-occupied France.
Starring: Jody Foster, Michael Ontkean,

Sam Neill. (A Four-Hour Mini Series)

TELEVISION SYNDICATION
SEE US AT NATPE 590 POWELL STREET, MOSCONE. CENTER

©1985 Qrlon Television Syn
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CBS wins sweeps; NBC shows strong gains

‘At Large’ with Herman Land
NATPE, INTV on their marks

NOVEMBER RESULTS O CBS wins November
sweeps but NBC is only network to show gain in
audience over year-earlier figures. PAGE 51.

LUCKY NUMBER O Whee! of Fortune takes first place
in Cassandra rankings, followed by M*A*S*H
and Three’s Company. PAGE 53.

HARD LOOK 0 There are mixed reviews in Fifth
Estate for suggestion that public broadcasters
could trade VHF's to commercial broadcasters
for UHF's plus cash. PAGE 54.

ON Top T Contemporary hit radio is still favored
format among ages 12-plus in New York and Los
Angeles. PAGE s5.

LAND: AT LARGE O On the eve of the Association of
Independent Television Stations convention, INTV
president Herman Land speaks frankly with
BROADCASTING editors on a range of topics
including the meteoric rise of independent
stations, some of their pressing concerns and
what the future holds. PAGES 72-80.

STATE OF THE ART O Independent stations are

set to roli in San Francisco, with more attendees
and more exhibitors filling more space than ever
before. PAGE 118. The agenda appears on PAGE 120.
A look at what's on display on the Moscone floor
and in the Fairmont suites begins on PAGE 128.

CABLE BULLS 0 Whether it was the cable bill or a
better business climate, cable stocks over the
past seven months have fared better than the
market average. PAGE 164.

HELPING HAND O During holiday season,
broadcasters turn attention to raising money for
the needy. PAGE 174.

KU LINK O Four Florida television stations join to
form news network using Ku-band satellite
technology. PAGE 187.

CASE CLOSED O Eleven-year-old family viewing
case is settled quietly in Los Angeles court. PAGE
204.

ANOTHER LOOK 0O FCC says usual method used to
determine loss of service due to transmitter
change shouid now include access to alternative

among the Fifth Estate's hottest properties. media. PAGE 206.
BROADCASTING examines the ins and outs of the

independent marketplace. PAGE 82.

PARTY TIME O ABC and Inaugural Committee are
linking up to air inaugural festivities from

KICKING OFF O INTV's Los Angeles convention Washington on Jan. 18 and 19. PAGE 21a4.

under way, A guide to events begins on PAGE 92. A
listing of exhibitors begins on PAGE 94.

TEAMWORK O Carl Hirsch, president and CEO of
Malrite, has achieved his goal of putting together
COUNTING DOWN O Annual gathering of the a winning group and letting them “do what they
broadcast programing syndication marketplace. do best.” PAGE 239.
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Same time everywhere

House Commerce Committee member
Ron Wyden (D-Ore.), who has been vocal
critic of networks® practice of declaring
winners of presidential elections before
polls close in Westemn states, is going to
try to do something about it. Early calling
of presidential races, he told
. BROADCASTING last Friday, “is draining the

vitality of the electoral process,
especially in the Westemn states.” He plans
to introduce bill in upcoming session to
set uniform times for poll openings and
closings in every state during 1988 as
one-time experiment. As now
comptemplated, legislation would keep
all poiis open 15 hours, 5 a.m. to & p.m.
on East Coast and 8 a.m. to 11 p.m. on
West Coast.

And at same time he pushes
legislation, Wyden will seek promises from
networks not to report trends or winners
in any state until polls close. To
“maximize” effectiveness of experiment,
he said, “you really need both parts of the
equation.” He said he has already
received such promise from ABC News
President Roone Arledge in Dec. 12
letter.

Hang-up

Cable swap between Times Mirror and
Storer, involving 180,000 subscribers, is
still awaiting Justice Department approval
six months after announcement.
Department officials have visited several
localities involved in transaction, including
Phoenix and Louisville, Ky., and

have requested “voluminous” data, last
batch of which was submitted just before
Christmas, according to one company
source. Deal permits either company to
back out of swap if approval is not
received by Jan. 30, but neither party
indicates it will avail itself of that
provision. Justice Department official
cited work overload as one reason for
extension of review.

Rewrite

Question of whether must-carry should be
applied to TV stereo is tentatively
scheduled for disposition at FCC meeting
Jan. 18. But, under instructions from FCC
Chairman Mark Fowler, item has been
redrafted to propose no must-carry. Item

+ originally would have given cable

* operators up to four-year break from must-
carty requirements; contained clause
triggering that obligation when certain
percentage of homes had TV stereo

losedalircuit

capability, and then permitted cable
operators technical flexibility to meet
their obligations (BROADCASTING, Dec.
17, 1984). Word has it, however, that
Commissioners James Quello, Mimi
Dawson and Henry Rivera still support
must-carry proposal. Guess is that Fowler
will pull item once again.

Designated heir

Although he is eight years short of
retirement, Julius Barnathan, president of
ABC’s Broadcast Operations and
Engineering, has his eye on possible
successor: Bob Siegenthaler, now vice
president, ABC News and Special Events.
Barnathan wants Siegenthaler to be
executive vice president of Broadcast
Operations and Engineering, where he
could be groomed to take over Barnathan’s
duties. Barnathan feels Siegenthaler is
familiar with much of operation and that
while there is more he needs to learn, he
is fast study. But Siegenthaler move is not
yet definite. Barnathan says he and
Siegenthaler are still talking about it.

Up for bids

FCC Chairman Mark Fowler is reportedly
considering asking Congress for authority
to auction off unassigned spectrum space.
Idea is to use auctions as substitute for
comparative hearings or lotteries. Under
approach being discussed, neither existing
licensees nor current allocations would be
affected.

Side that’s buttered

If, as expected, attempts to rework cable
copyright royalties are made in this
Congress, how will major companies
owning both cable and broadcast stand?
Informed guess is that Westinghouses,
Storers, Coxes, Times Mirrors, etc. would
go for reductions instead of increases in
cable royalties. Reason: Cable payments to
royalty pool far exceed television station
collections.

P-P-V in sky

Jeffrey C. Reiss, who helped found
Showtime back in 1976 and Cable Health
Network three years ago (latter
subsequently merged into Lifetime) and
who now heads own media consultancy
in New York, is working on plans for
company that would deliver pay-per-view
programing via satellite to cable systems
nationwide. Reiss hopes to launch project
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this year. He has approached various
program suppliers about project, as well
as three manufacturers of encryption
equipment—M/A-Com, Microdyne and
Scientific-Atlanta. Last year he consulted
company that intended to launch national
P-P-V system of its own—{ omputer
Addressable Television Systems (CATS)
New Orleans. That company had hoped to
launch last Dec. 1 but ran into financing
problems and has delayed start-up.

Old wounds

Intelsat’s good fortune over years in
operating free of political issues may be
ending. Observers see possibility of
Arab-lsraell enmity tlaring in final
consideration at Assembly of Parties’
extraordinary meeting, Jan. 29-30, of
Israeli proposals for technical
coordination with Intelsat of two domestic
satellite services. Those proposals, along
with host of others by U.S. and Canada for
transborder and domestic services, were
cleared by board of govemors at meeting
last menth. But now some Arab countries
are said to have expressed reservations
about favorable response to Israeli
proposals.

Competition

Difficulties that videotex services are
running up against ar¢ not confined to
sorting out technical and marketing bugs
in new service. Official at Knight-Ridder,
which recently announced it was laying
off 20% of its Viewtron employes,
acknowledged that many services
provided by videotex, such as stock
quotes, airline schedules and movie
reviews, are also provided by Dow Jones
News/Retrieval, which, as of end of third
quarter had 164,000 customers nationally,
up from 120,00 at start of 1984. Two-
way service, which has been profitable for
Over year, serves most customers over
telephone lines but also operates on cable
systems in several dozen communities.

Potential moneymaker

In its first major effort in paid seminar
production, noncommercial WNET(TV) New
York will present closed circuit seminar
on “The Art of Negotiating” and relay it
by satellite to other PBS stations
throughout country. Three-hour seminar
will be carried next May 11 and

admission will be $75 for members of PBS
station staffs, $95 for nonmembers.
Stations will share proceeds.



It's an outrageous, unpredictable,
first run, weekly, half-hour music series
from the creator of Puttin’ On The Hits!

You Gotta See It To Believe It!

Advertiser-S ted P ing f
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e O8Z 1
For more information, call (212) 605-2786 W

A Chris Bearde Production NATPE

INTV | FairmontHotel

€ 1984 UNIVERSAL CITY STUDIOS INC. ALL RIGHTS RESERVED AR e Broer




Mature video

VH-1, a new adult-contemporary music vid-
eo channel offered by MTV Networks Inc.
(aimed at the 25-54 demcgraphic), launched
Jan. 1 at 6 p.m. (ET). It is transmitted from

VIDEO HITS ONE™

Satcom IMI-R, transponder 15. The company
said it had commitments from cable sys-
tems to carTy the new service, with a total of
three million basic subscribers. So far, it
said, 28 advertisers have signed on. The
average price per 30-second spot on VH-1 is
$300 compared to $1,200 per 30 for MTV.
Network executives have indicated that
perhaps 20% of videos seen on VH-1 would
also be carried on MTV, but no more. New
service will employ five on-air (but taped)
“vee-jays.” Four have been tapped: Don
Irnus, moming personality with WNBC(AM)

vJ Imus

New York; Scott Shannon, program director
and moming personality, WHTZ(FM) Newark,
N.J.; Frankie Crocker, former program di-
rector and personality for wBLSFM) New
York, and Jon "Bowzer” Bauman of rock
group Sha Na Na. A fifth has vet to be se-
lected, but the network says it hopes to find
a female personality to fill the role.

Turner Broadcasting's Cable Music
Channel had pre-empted VH-1's entry into
the market last October, going after the
same demographic. But the service shut
down in late November due to lack of sub-

Let us entertain
Our critics...

And your

Lots of business people duck criticism or inquiry about the way they do business.
They’re not hiding anything, usually. Just fearful that meeting their critics in a public
setting will give a wider audience to criticism.

We don't feel that way. We'll entertain honest criticism and inquiry in any setting. We

audience

think it's healthy. We also think it’s the only way that we can get an airing and some
understanding for the strange and interesting things we do and why we do them.

Debate, conflict, drama are the stuif of story-telling and entertainment. It is the very
best vehicle for getting across information. News people know this. We do tco.

So if our critics show up at your station kickin§ about us, give us a call. Let us entertain

tr}e_r;n (:n your news or public affairs show. And maybe your audience will get a kick out
of it, too.

AMERICA’S LIFE AND HEALTH INSURANCE COMPANIES

Call Arthur ). Maier, manager, proadcast relations, American Council of Life Insurance
and Health Insurance Association of America.

272-582-2012
Or Alexandra Kubiaczyk, associate.
212-245-4198

American Council of Life Insurance and Health Insurance Association of America.*

" Representing 570 life insurance companies, with 95 percent of the life insurance force in the United
States, and 330 health insurance companies, with 80 percent of the health insurance written by
insurance companies in the United States.
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VJ Shannon
scribers.

Getting together

There is further evidence that the cable in-
dustry is serious about curtailing signal pi-
racy. A group of communications compan-
ies and trade associations representing the
entertainment, legal, securities and hard-
ware fields have banded together to form
the Coalition Opposing Signal Theft (COST).

Ed Bleier, executive vice president,
Warner Brothers Television, is credited with
getting the group together. Among the
companies involved are Paramount, Warner
Amex, Columbia, Showtime/The Movie
Channel Inc., Home Box Office, Major
League Baseball, Cablevision Systems,
Group W Broadcasting and Cable, Suburban
Cable, Scientific-Atlanta, Zenith, ESPN and
USA Network. The Motion Picture Associ-
ation of America, National Cable Television
Association and the Community Antenna
Television Association are among the trade
groups that have endorsed the effort.

According to Sandi Wildman, director of
affiliate public relations, Showtime/TMC,
and a member of the COST steering com-
mittee, the coalition is being developed so
that participating companies may better co-
ordinate efforts at combatting signal theft.
"There has been a lot of cross-purpose activ-
ity,” she said. "We hope to form a clearing-
house and possibly a data base to facilitate
the process of fighting signal theft.”

Commenting on MPAA's support for the
effort, association President Jack Valenti
said the piracy of copyrighted program ma-
terial is a "deadly disease for which a cure
maust be found,” and that COST appeared to
be a good first step toward that end. Curb-
ing signal theft, he said, is “essential to the
survival of the film, broadcasting and cable
industries.” The group is currently develop-
ing a series of “proposed action steps,”
which will be announced in the next couple
of months.

In connection with its participation in the
group, the USA Network said it would pro-
duce a series of 60-second, antitheft spots,
using talent from a number of the shows in
its program lineup. The spots, which will
debut in February, will be offered to USA
affiliates nationwide via the network's pro-
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Series Miniseries

CARSON'S COMEDY CLASSICS PRIME FOUR
BENSON .
HART TO HART Movies
POLICE WOMAN VOLUME IV |
POLICE STORY TV 20
FANTASY ISLAND VOLUME Ill FOR THE 80s
; SOAP VOLUME I FOR THE 80s
: CHARLIE'S ANGELS
. BARNEY MILLER
| SWAT
| STARSKY & HUTCH
EDH CARTER COUNTRY P
: WHAT’S HAPPENING!! Telévisia
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Cheres only one
real king
o1 comed.

The incomparable Johnny Carson
in the most hilarious, timeless moments
from“The Tonight Show.” It’s pure comedy. . .
from an American comedy institution!

130 fast-paced half-hours.

INTV:
Suite 660,
Century Plaza

DIPLOMAT

SUITE 2210

FAIRMONT
HOTEL.
TOWER
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“The Monitor Awards have ‘come of age’,
demonstrating the importance of videotape
and the strength of the VPA.”

~BACK STAGE

“Certainly the Monitors were miles ahead
of its sister awards, the Oscars and Emmys...”
~VIDEOPRO

“The prestige of the MonitopAwards is more
evident each ygar. The sophistication and
rhythm of theix presentatigry might well be
envied by the other awards/ceremonies.”

~TELEVISION/RADIO AGE

Announcing the\Prestigious
1985 Monitoy Awards.

The Videotape Production jaionAnvites you to participate

in the 1985 Monitor Awards, orre-of the most critically acclaimed
competitions in the communications industry. The Monitor Awards
are the only national competition that recognizes excellence of
creativity and craftsmanship in all areas of videotape production.

J Commercials All entries must have been produced or post-produced
O Entertainment Programming 2:(;3;“;5:;:35;3“::;3;%::“9 G TS
(1 Children’s Programming ‘

Individual Craft Awards will be presented for Best
L] Sports Programming Editor: Best Director: Best Cameraperson: Best Sound-
J News/Documentaries

mixer; Best Lighting Director or Director of Photography:;
N . Best Video Engineer: Best Technical Graphics Designer;

[] Corporate Communications g g

(0 Computer Animation

and Best Computer Animator.
, Deadline for Entries is January 31.
[ ] Special Effects We'll mail you complete details and application
[1 Music Video forms. Don't delay. Call: (212) 986-1416
[ Video Disc Or write to: Monitor Awards, VPA
There will also be a special award for classics in
videotape programming prior to 1965.

565 Fifth Avenue, Suite 416

\R New York, N.Y. 10017

Broadcasting Jan 7 1985
18

Hy

motional feed and will also be aired “requiar-
ly" on the network, which now reaches 2¢
milliont homes.

Mixed numbers

In its monthly rating report for October, the
last available, HBO said that compared to
the same month a year ago, viewing of the
pay service over the average day declined
but that total cable viewing in its universe
was up. On a total-day basis, the network'’s
rating was down 16%, to a 3.6 with a 10
share. Total cable viewing {excluding super-
stations and independents) was up 3% dur-
ing the same period, to an average 10.2/29.
Broadcasting network viewing in HBO
homes for October was up 2% to 6.4/19. In
prime time (8 p.m.-11 p.m.), HBO viewing
declined 15%, to 8.5/12, while total cable
viewing was down 1% and network viewing
was up 1%, to 15.6/23. The pay network also
said its weekly reach was down 4% in Octo-
ber to 79.8% of its universe.

Behind the sale

Long Beach Cablevision Co., owned equally
by Times Mimtor Cable and Knight Ridder,
has reached an agreement in principle to
sell its 37,000-subscriber cable system serv-
ing Long Beach and Signal Hill, both Califor-
nia, to Simmons Communications (see
“Changing Hands," page 215).

While neither company would discuss the
reasons for selling the franchise, observers
noted the system had problems—a 26%
penetration rate, competition from sub-
scription television operations and difficul-
ties in wiring the numerous high-rise build-
ings in the franchise. A system
spckeswoman noted that basic subscrip-
tions have held level for “some time."

Knight-Ridder Vice President Frank N.
Hawkins Jr. said: “This in no way signals
any lessening in the company's interest in
cable television.” The company’s other ca-
ble systems, serving 160,000 subscribers,
are all owned in partnership with Tele-Com-
munications Inc.

The Long Beach system includes a newly
built local access studio. Steve Simmons,
president of Simmons Communications,
was not available for comment. All of the
Stamford, Conn.-based MSO's cumrent sys-
tems, which serve roughly 50,000 subscrib-
ers, are on the East Coast.

Marsh appeal

The FCC order requiring divestiture of re-
maining cable TV-broadcast crossowner-
ship interests judged to be a video monopo-
ly situation has been appealed. Marsh
Media Ltd. has asked the U.S. Court of Ap-
peals for the Fifth Circuit to review the com-
mission action, which was released Dec. 4,
1984,

Feeding chiidren

Nickelodeon, the children's cable channel
produced by MTV Networks Inc., launched
a West Coast programing feed on Jan. 1.
The new feed is transmitted via RCA's Sat-
com II-R, transponder 4.






.. Asuperb selection of motion pictures
never before shown on network television* . .




Starting September 1985, stations can program 24 outstanding features®
on an advertiser-supported basis, one each month for two years.

’ At the end of their barter run, these features will revert to the Debut

stations for additional cash runs—with no interim pay cable window!

. | A LITTLE SEX HALLOWEEN il

Tim Matheson Jamie Lee Curtis
Kate Capshaw. . Danold Pleasence

CAT PEOPLE . ' HARDTOHOLD
Naestassia Kinski ‘ Rick Springfield )

Malcolm McDowell * ICEMAN
CLOAK & DAGGER Timothy Hutton

Henry Thomas a Lindsay Crouse T e

K Dabney Coleman THE LONELY GUY . d ’
CONAN THE DESTROYER Steve Martin . .

Arnold Schwarzenegger Charles Grodin

Grace Jones : . ’
Alfred Hitchcock’s
THE CONQUEROR THE MAN WHO KNEW[TOO MUCH

. John Wayne

James Stewart

Susan Hayward . Doris Day

CRACKERS PRIVATE SCHOOL
Donald Sutherland . Phoebe Cates

Sean Penn -

Mr. T Sam Shepard PY

Irene Cara .
Alfred Hitchcock's
DOCTORDETROIT . REAR WINDOW

Dan Aykroyd James Stewart
EDDIE MACON'’S RUN Grace Kelly
ii,tnDsc:ﬁI:iiier i SIXTEEN CANDLES .
"o . Molly Ringwald -
FIRESTARTER 2 ~ THE SWORD AND THE SORCERER

Drew Barrymore
George C. Scott
GHOST STORY : Alfred Hitchcock’s
Fred Astaire VERT'GL)_

Melvyn Douglas " James Stewart

. Kim Novak .
GOING BERSERK .
John Condy - . WHERE THE BUFFALO ROAM

. Bill Murray
P - - - Peter Boyle

Simon MacCorkindale Y

UNIVERSAL PICTURES
DEBUT NETWORK

A great deal—and a great deal more!

Mm I U o Fairmont Hotel

23rd Floor
In The Tower
-

* 1w three Hitcheuck movies recently completed record-breaking
theatrical engagements, and have had nonetwork exposurein »
more than a decade.

® 14H Universal City Stodios tnc, Al rights reserved.
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Sanderson Farms O Three-week flight
for Miss Goldie chicken is set to begin
this week in 17 markets in Mississippi,
Tennessee, Louisiana and Texas.
Commercials will run in all dayparts.
Target: women, 25-54. Agency: Burton-
Campbelt, Atlanta.

Florida Express O Airline launched its
first-quarter campaign in late December
in five markets for four weeks, with
subsequent flights planned in
accordance with air travel business
conditions. Commercials will run in
fringe periods. Target: adults, 18 and
older. Agency: Gouchenout Inc.,
Altamonte Springs, Fla.

Adams Drug Co. 0O Discount store
chain will launch two-week flight in mid-
January in about 10 markets in East.
Commercials will be carried in daytime
and fringe periods. Target: women, 25-
54. Agency: Ingalls Associates, Boston.

Gorton’s Foods O Flights of up to six
weeks will begin in mid-January in 35

APWireCheck

markets. Commercials will run in
daytime and fringe time slots. Target:
women, 18-54. Agency: Laurence,
Charles & Free, New York.

[ RADIOONLY 1

Home Federal Savings & Loan
Association O Eight-week flight is
planned to begin on statewide basis in
mid-January throughout California,
including San Diego and Sacramento.
Commercials will be carried in all
dayparts. Target: adutts, 25-54. Agency:
Lane & Huff Advertising, San Diego.

Wisconsin Dept. of Tourism O Two-
week flight is set for mid-January in
Milwaukee, Minneapolis, Chicago and
five Wisconsin markets. Commercials wili
be placed in all dayparts. Target: adults,
25-54. Agency: Stephan & Brady,
Madison, Wis.

1 RADIDANDTV ——————

ORT’s Bakeries O Flights of three to

SAIABLE UPCOMING FEATURES ON YOUR AP WIRE.

days a week.

FEELING GOOD—A regular 90-second, weekday feature covering
health and fitness news is designed to appeal to a nation that’s
traded in its loafers for running shoes. Scripts move overnight.

DIVERSIONS — AP highlights a different form of entertainment every
day of the week, from classical music to the latest in video games.
Scripts run seven days, from 90 seconds to two and a-half minutes.

SPORTS QUIZ—Test your listeners’ memory with this sports trivia
feature. Use questions as a contest for tickets and other prizes.
Questions and answers run Tuesday and Thursday mornings.

COMING ATTRACTIONS — A Monday morning preview of the
week’s programming. It's an easy way to find out about special
upcoming features and other outstanding sales opportunities.

THE SPORTSMAN — Charles Morey introduces listeners to the people
who play for pay in this regular sports personality feature show.
This three-take feature runs about three minutes and moves seven

For more information call, (202} 955-7200

4 Associated Press Broadcast Services.
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four weeks will begin in mid-January in
72 markets. Commercials will run in all
dayparts on radio and in daytime and
fringe slots on television. Target:
women, 25-54. Agency. Kenrick
Advertising, St. Louis.

California Milk Advisory Board O
Inaugural flight of 1985 takes off in early
January for four weeks in 22 radio and 10
television markets in California.
Commercials will be carried in all
dayparts. Target: persons, 12-34.
Agency: McCann-Erickson, San
Franciscao.

RepuReport

Wxongtvy Detroit: To Blair Tetevision from
Katz Independent TV Sales.

a
Karvrv) San Diego: To MMT Sales from
Harrington, Righter & Parsons.

8]
Wotn(v) Dayton, Ohio: To Blalr Television
from Petry Television.

=]
KkGO(FM) Los Angeles: To Blair/RAR from
Unirep.

O
WxyT(am) Detroit: To Blalr’RAR from Blair
Radio.

=]
Kezwiam) Denver: To Blair/RAR  from
Christal.

0
Wamvirm) Jackson, Miss.: To Torbet Radio
from Masla Radio.

0]

WFHR(AM)}WWRW(IFM)  Wisconsin  Rapids,
wis: To Weiss & Powell (no previous rep).
0
Koasirmy Ogden, Utah: To Torbet Radio

{no previous rep).

0
Wuaz(amywaiZiFM) Albany. Ga.: To Weiss &
Powell {no previous rep).

0
Wwzne(rm) Clearwater, Fla.: To Christal Ra-
dic from Hillier, Newmark, Wechsler &
Howard.

0
KinHT(am)-kzzutrvy  Spokane, Wash.: To
Christal Radio from Blair Radio.

O
In new quarters. Weiss & Powell has
moved its Chicago office to 35 East
Wacker Drive, Chicago 60611. New tele-
phone number: (312) 236-2338.
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CATCH PHRASE

The most addictive game
how ever developed. Contes-
‘ants guess at computer ani-
nated catch phrases in a
iotally involving game of
frrategy and suspense.
roduced by Marty Pasetta
roductions in association
vith Telepictures.
FTHUNDERCATS™

[he $15- million animated, first-

THE)$

g SeF k1

No doubt about it! America’s favorite pastime is watching
3 television. And when it comes to syndicating big league
programs, nobody plays ball as well as the Telepictures Team.

So be sure to catch the Telepictures Giants in San Francisco.
We've got everything from proven all-stars to exciting
rookies, not'to mention favorite hits that would make any-
body’s Hall of Fame. We've got a line-up calculated to put you
way out front in the standings (ARB or Nielsen). So talk to our
pitchers, theyte the best. Atfter all, they only give up hits.
Telepictures, your season ticket to success.

run strip custom made for the
early fringe audience. A
Rankin/Bass Production.
Already cleared in over 85% of
the country for a fall debut.
TELEPICTURES 3

The long-awaited sequel to
our Telepictures 2 movie
package including blockbusters
like “Ellis Island” with
Richard Burton, “The Doll-
maker” with Jane Fonda

and “The Coward of The
County” with Kenny Rogers.
28 movies in all, accompanied
by fully researched promo-
tional support tools.

THE TELEPICTURES
ALL FAMILY PRIME TIME
FIRST-RUN OFF-NET-
WORK ANIMATED
HOLIDAY SPECIALS
Animated favorites like “The
Hobbit,” “Rudolph’s Shiny New

Year,” “Frosty's Winter
Wonderland,” “The Easter
Bunny Is Coming To Town"
15 additional all-family prin
time specials debuting in thi
1985-86 season.
MASTERS OF FURY

15 knockout martial arts it}
starring the masters of Kung
action. Accompanied by a
“Killer Kit” of promotional
materials.



HE FEOPLE'S COURT
pw being renewed for its
urth hit season, “The People’s
gurt” 1s seen on 188 stations
presenting over 95% of all
.S. TV homes—from Ralph
dwards Productions in
sociation with Stu Billett
toduciions.

OVE CONNECTION

n estzblished hit with
icredille demographics,

already set to enter its third
season. This unpredictable
half-hour reality strip is an Eric
Lieber Production in association
with Telepictures. Sold in over
130 markets representing 85%
of the country.

THE ALL NEW LET’S
MAKE A DEAL

Better than ever. The ultimate
audience participation strip,
hosted by America's favorite

big dealer, Monty Hall. Now
airing in over 100 markets for
an 80% coverage of the country.
A Stefan Hatos/

Menty Hall Production

in association with
Telepictures.

RITUALS

The first serialized dramaric
strip made specifically for
syndication. 52 weeks of
first-run programming

with no repeats. Bought by
over 100 stations representing
85% of all U.S. TV homes.
A co-venture of Metromedia
Inc. and Telepictures.
N.LW.S/EXTRA

The pre-eminent weekly news
service in syndication has
increased its competitive lead
with the addition of “Extra””
Sold to over 160 broadcasters
worldwide.



TELEPICTURES 2

27 “hot” made-for-TV
movies. With only two runs
on the network, most of these
titles are available for
broadcast right now. Sold in
over 85 markets.
TELEPICTURES 1

16 powerhouse movies
including the Emmy-Award
winning “Guyana Tragedy:

The Story of Jim Jones” and

Tom Selleck in “The Sacketts”

Sold to more than 95
broadcasters.

MORE REAL PEOPLE
George Schlatter's top rated
network series available in 195
half-hour segments. Accom-
panied by a complete package
of promotional tools. Sold in
over 90 markets.

THE NEW DICK VAN
DYKE SHOW/MAYBERRY
R.ED. 150 comedy half-hours
featuring Dick Van Dyke and
Ken Berry plus two great all-
star casts. Timeless all-color
episodes of down-home fun,

already sold in over 50 markets.

HERE’S LUCY
144 classic comedy off-
network half-hours starring

Lucille Ball, Lucie Arnaz
Desi Arnaz Jr. and a stell;
line-up of special guests.
all-color series is sold in ¢
90 markets.

MY FAVORITE MAR1
107 hilarious half-hours
starring Bill Bixby and R«
Walston, complete with ]
all-new promotion camp!
Sold in over 50 markets.

T l ) t
New York:Los Angeles *Chicago+Dallas+Paris *Sydney+ Tokyo+ Toronto e eplc ure

CORPORAT

© 1983 Telepictures Corporarion All righ
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Supernet signing. Presidents of four radio rep companies—Torbet Radio, Selcom Radio
(both subsidiaries of Selkirk Communications Ltd., Toronto), Masla Radio and Eastman
Radio—"officially” announced alliance of their firms into joint nonwired spot sales network
cafled Supernet. Pictured above (I-r) are Peter Moore, president, Torbet Radio: Jack Masla,
president, Masla Radio; Barbara Crocks, president, Selcom Radio, and Jerry Schubert,
president, Eastman Radio. Supernet alliance has been operating informally for several
months. A

Rollin' along. Scott Paper Co. is unveiling on spot television this week its third television
campaign using catchy parody of rock standard, “Let The Good Times Roll.” Latest
campaign in 14 major markets will be in support of company’s Scottie Tissue facial tissues.
Other campaigns in 1984 were in behalf of Scott Paper Towets and Scott Tissue bathroom
tissues. Newest rock-and-roll vignette shows young child, her supporting cast of dolis and
playfui kittens enjoying large supply of Scotties. Agency for Scott is J. Walter Thompson USA,
New York. It said that third use of "Good Times” motif resulted from strong recall generated by
prévious Scott commercials. 5

Tips on measuring cable. Cabletelevision Advertising Bureau has compiled report
containing standards and guidelines for cable operators to use when conducting or
commissioning telephone coincidentals for audience measurement. Called Telephone
Coincidental Guidelines, report was undertaken because growing number of cable systems
are using technique. (CAB noted that telephone coincidental has limitations. It can develop
only measurement and shares for given point in time.) CAB said technique yields high
cooperation rates, does not depend on viewer memory and does not place strong demand
on respondent. Report includes suggestions on which time periods should be measured,
whether homes or persons should be measured, how large sample must be and how sample
should be drawn. Copy of guidelines are available from CAB at 767 Third Avenue, New York,
10017. a

ALF advice. American Legal Foundation has urged nation's top advertisers not to participate
in survey conducted by National Black Media Coalition focusing on minority-oriented
advertising practices of top companies. ALF said NBMC has gene on record as saying it is
surveying practices of top 200 advertisers in effort to persuade businessmen to spend more
of-their advertising dollars with minority-owned agencies. Foundation also said NBMC plans
to encourage minorities to do business only with those companies with advertising practices
measuring up to NBMC standards. Pluria W. Marshall, chairman of NBMC, confirmed
purposes of survey and branded ALF as “reactionary, right-wing organization.”
O

Ad challenges settled. Ten advertisers, including four on television, had challenges to their
national advertising resolved during November by cooperating with the Naticnal Advertising
Division of Council of Better Business Bureaus. Two challenges to television were handled by
Children's Advertising Review Unit. They were commercials for Hasbro Bradley (Transformer
Action Figures), two of which were discontinued and one which was modified, and for Tonka
Corp. {GoBot Action Figures), whose spot was discontinued. Commercials for Lever Bros.
{Imperial Light Spread) and for Procter & Gamble {Crisco oil) were modified.

Qa

Selling celtuloid. More than 5,000 U.S. radio stations will receive soundsheets in January
when Photo Marketing Association begins its "Snap to It, America” campaign. Stereo, ready-
for-broadcast records contain 30- and 60-second jingles created by J.C. Meyer of Nashville.
They are intended for use by radio account representatives between April 22 and July 22,
weeks surrounding National Photo Week, May 6-12. Already, Kedak, Pentax, Canon, Minolta
and Fuji have indicated interest in cooperative advertising. PMA members—mainly camera
dealers and film processors—will be buying radio time during campaign.
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This week

Jan. 5-8 -Association of Independent Television Sta-
tions (INTV) annual convention. Century Plaza. Los
Angeles.

Jan. 6-8—California Broadcasters Association winter
convention. Guests include former President Gerald
Ford, faimess doctrine debate featuring former FCC
Chairman Charles Ferris and Senator Bob Packwood
(R-Ore.) and movie critics “Siskel & Ebert.” Sheraton
Plaza hotel, Paim Springs, Calif. Information: (316) 444-
2237.

Jan. 9—"Women at the-Top," series sponsored by
American Women in Radio and Television, Washing-
ton chapter. Topic: community relations. Panel: Kay
Fisher, WJLA-TV Washington; Mal Johnson, Cox Com-
munications; Mary Braxton, WJLA-TV Washington;
Charlene McCoy. WRC-TV Washington, and Lorraine
Foulds, Media General Cable of Fairfax, Va. National
Association of Broadcasters, Washington.

Jan. 9—Ohio Association of Broadeasters Columbus
managers’ luncheon. Athletic Ciub, Columbus.

Jan. 10-12—Utah Broadcasters Association annual
winter convention. St. George Hilton Inn, St. George,
Utah. Information: {801) 678-2261.

Jan. 10-14—-NATPE International 22d annual con-
ference. Moscone Center, San Francisco.

Jan. 11—Seminar on Cable Communications Act of
1984, sponsored by Washington Program of the An-
nenberg Schools of Communications and University
of Southern California. Annenberg School on USC
campus, Los Angeles. Information: (213) 743-4784.

Jan. 11-12—Utah Broadcasters Association annual
convention. Hilton, St. George, Utah.

Jan. 11-13—Florida Association of Broadcasters an-

nual midwinter conference. Marriott's Casa Marina Re-
sort, Key West, Fla.

Also in January

Jan. 13-16—Seventh annual PTC '85, Pacific Telecom-
munications Council. Theme: "Telecommunications
for Pacific Development: Toward a Digital World.” Infor-
mation: PTC, 1110 University Avenue, suite 308, Hono-
lulu, 96826.

Jan. 14-16—Community Broadcasters of America
first LPTV convention. Moscone Center, San Francisco.

Jan. 14-18—National Association of Broadcasters
winter board meeting. Sheraton Plaza, Palm Springs,
Calif.

Jan. 15 Deadline for entries in Commendation
Awards, sponsored by American Women in Radio
and Television. Information: AWRT, 1321 Connecticut
Avenue, N.W., Washington, 20036.

Jan. 15—Deadline for entries in 27th American Film
Festival, sponsored by Educational Film Library As-
sociation. Information: (212) 227-5539.

Jan. 15 Deadiine for entries in Champion-Tuck
Awards for "outstanding reporting that improves the
public's understanding of business and economic is-
sues,” sponsored by Champion International Corp.
and administered by Amos Tuck School of Business
Administration at Dartmouth College. Information:
Champion-Tuck Awards, Amos Tuck School of Busi-
ness Administration, Dartmouth College, Hanover,
N.H., 03755; (603) 643-5596.

Jan. 15—Deadline for entries in 32d Annual Unity
Awards in Media, for “accurate exposure of minorities
and disabled persons,” sponsored by Lincoln Univer-
sity of Missouri. Information: (314) 636-6041.

Jan. 15—Deadline for entries in JC Penney-University

of Missourt television awards for community leader-
ship. Information: (314) 882-7771

Jan. 15—Community Broadcasters of America, asso-
ciation for low-power television, "mini-conference,” fol-
lowing NATPE International conference. Moscone Cen-
ter, San Francisco.

Jan.15—Pennsylvania Association of Broadcasters
radio sales clinic. Sheraton Jetport Inn, Allentown, Pa.

Jan. 15—Presentation of Big Mike Awards for radio
commercials and campaigns, presented by South
Florida Radio Broadcasters Association. Pavillion ho-
tel, Miami.

Jan. 16—Pennsylvania Association of Broadcasters
radio sales clinic. Marriott Inn, Harrisburg, Pa.

Jan. 16—I'nternational Radio and Television Society
newsmaker (uncheon, "Cable: What Next?" teaturing
Jim Mooney, National Cable Television Association;
Jack Valenti, Motion Picture Association of America,
and Peter Ueberroth, commissioner of baseball. Wal-
dorf Astoria, New York.

Jan. 16—Caucus for Producers, Writers and Direc-
tors general membership meeting. Speaker: Al Masini,
president, TeleRep. Chasen's, Los Angeles.

Jan. 16—Ohio Association of Broadcasters "hiring/fir-
ing" workshop. Marriott Inn North, Columbus, Ohio.

Jan. 17—Pennsylvania Association of Broadcasters
radio sales clinic. Holiday House, Monroeville, Pa.

Jan. 18 —Deadline for entries n New York State Bar
Association’s annual media awards contest. Informa-
tion: NYSBA, One Elk Street, Albany, N.Y, 12202; (518)
463-3200.

Jan. 18—New Mexico Broadcasters Association sales
seminar. Albuquerque, N.M.

Jan. 19—California AP Television-Radio Assoct-

Jan. 5-8—Association of Independent Television
Stations (INTV) annual convention. Century Plaza
hotel. Los Angeles.

Jan. 10-14-_NATPE International annual con-
vention. Moscone Center, San Francisco. Future
conventions: Jan. 17-22, 1986, New Orleans Con-
vention Center, and Jan. 24-27, 1987, New Or-
leans.

Jan. 26-29—Radio Advertising Bureaus Manag-
ing Sales Conference. Amfac hotel, Dallas.

Jan. 30-Feb. 1—25th annual Texas Cable Show.
sponsored by Texas Cable TV Association. San
Antonio Convention Center, San Antonio, Tex.
Feb. 3-6—National Religious Broadcasters 42d
annual convention. Sheraton Washington, Wash-
ington.

Feb. 15-16—Society of Motion Picture and Televi-
sion Engineers 19th annual television conference.
St. Francis hotel, San Francisco.

March 7-9—16th annual Country Radio Seminar,
sponsored by Country Radio Broadcasters Inc.
Opryland hotel, Nashville.

March 14-17—First NATPE International pro-
duction conference. New Orleans Hilton, New Or-
leans. Information: (212) 949-9890.

March 26-27—Cabletelevision Advertising Bu-
reau’s fourth annual cable advertising conference.
Sheraton Center, New York.

Apcll 14-17—National Association of Broadcast-
erg annual convention. Las Vegas Convention Cen-
ter, Las Vegas. Future conventions: Dallas, April 13-
16, 1986; Dallas, March 29-April 1, 1987, Las
Vegas, April 10-13, 1988. Las Vegas, April 30-May
3. 1989; Dallas, March 25-28, 1990, and Dallas,
April 14-17, 1991.

April 20-25—20th annual MIP-TV, Marche [nter-
national des Programmes, international TV pro-
gram marketplace. Palais des Festivals, Cannes,
France.

May 5-8—ABC-TV annual affiliates meeting. New

Mejor aMectings

York Hilton, New York.

May 7-11—American Women in Radio and Televi-
siom annual convention. New York Hilton. Future
convention: May 27-31, 1986, Loew's Anatole, Dal-
las.

May 11-15 Broadeast Fi ial Manag t
Association/Broadcast Credit Association 25th an-
nual conference. Palmer House, Chicago. Future
conferences: April 27-30, 1986, Century Plaza, Los
Angeles, and April 26-29, 1987, Marriott Copley
Place, Boston.

May 12-15—NBC-TV annual affiliates meeting.
Century Plaza, Los Angeles.

May 15-18—American Association of Advertising
Agencies annual meeting. Greenbrier, White Sul-
phur Springs, W. Va.

May 15-18—Public Broadcasting Service/Nation-
al Association of Public Television Stations annu-
al meeting. St. Francis hotel, San Francisco.

May 19-22-CBS-TV annual affiliates meeting.
Fairmont hotel, San Francisco.

May 19-23—National Public Radio annual con-
vention. Marrlott City Center, Denver.

June 2-5National Cable Television Association
annual convention. including National Cable Pro-
graming Conference. Las Vegas Convention Cen-
ter, Las Vegas. Future conventions: March 16-19,
1986, Dallas, and May 17-20, 1987, Las Vegas.
June 6-9—Broadcast Promotion and Marketing
Ezxecutives/Broadcast Designers Association an-
nuai seminar. Hyatt Regency, Chicago. Future con-
ventions: June 11-15, 1986, Loew's Anatole, Dallas;
June 10-14, 1987, Peachtree Plaza, Atlanta, and
June 8-12, 1988, Bonaventure, Los Angeles.
June 6-12—Montreux 1985, 14th International
Television Symposium and Technical Exhibition.
Montreux, Switzerland. Information: PO. Box 97,

CH-1820 Montreux, Switzerland.

June 8-12—American Advertising Federation na-
tional convention. J.W. Marriott, Washington. Future
convention: June 14-18, 1986, Hyalt Regency Chi-
cago.

Aug. 4-7—Cable Television Administration and
Marketing Society 11th annual conterence. Fair-
mont hotel, San Francisco.

Aug. 8-Sept. 14—Space WARC, first of two ses-
slons to develop plan for space services in geosta-
tionary orbital arc. Some 150 countries expected tg
altend. Second session of World Administrative
Radio Conference scheduled for October 1988.
Geneva.

Aug. 25-27—Eastemn Cable Show, sponsored by
Southern Cable Television Associgtion. Georgia
World Congress Center, Atlanta.

Sept. 11-14—Second annual Radio Convention
and Programing Conference, jointly sponsored by
National Association of Broadcasters and Nation-
al Radio Broadcasters Association. Dallas Con-
vention Center, Dallas.

Sept. 11-14_Radio-Television News Directors
Association international conference. Opryland,
Nashville. Future convention: Sept. 10-13, 1986,
Anatole, Dallas.

Sept. 18-20—Atiantic Cable Show. Atlantic City
Convention Center, Atlantic City, N.J. Information:
(609)848-1000.
Oct. 27-Nov. 1—Society of Motion Picture and
Television Engineers 127th technical conference
anld equipment exhibit. Convention Center, Los An-
geles.
Nov. 10-13—Association of National Advertisers
‘a:ilnnual meeting. Boca Raton hotel, Boca Raton,
a.
Nov. 20-22Television Bureau of Advertising
31st annual meeting. Anatole, Dallas. Future meel-
ings: Nov. 17-19, 1986, Century Plaza, Los Ange-
les. and Nov. 18-20, 1987, Washington Hilton,
Washington.
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ation regional seminar. Dunes hotel, Las Vegas. Topic:
"Aspects of Gaming.” Information: Steve Herman,
(702)735-8644.

Jan. 19—Cable television public access conference,
co-sponsored by League of Women Voters and Ameri-
can Film Institute. AFl, Los Angeles. Information:
(213) 381-6411

Jan. 21—'New Era in CATV: The Cable Franchise Pali-
¢y and Communications Act of 1984, seminar spon-
sored by Practising Law Institute. Dorai inn, New
York.

Jan. 22—"Grant Writing for Video Production,” work-
shop sponsored by Center for New Television. Center,
11 East Hubbard, Chicago. Information: (312) 565-
1787.

Jan. 22-24—40th annual Georgia Radio-Television In-
stitute, sponsored by Georgia Association of Broad-
casters. University of Georgia’s Center for Continuing
Education, Athens.

Jan. 22-26—First Pacific International Media Market,
showcase of Asian/Pacific film and television product,
as opportunity for buyers and sellers. Regent hotel,
Melbourne, Australia. information: 25 Palmerston Cres-
cent, South Melbourne, Victoria, Australia, 3205; tele-
phone: (03) 690-7366

Jan. 25-_Awards presentation of U.S. Television and
Radio Commercials Festivals, presented by U.S. Festi-

vals Association. Marriott hotel, Chicago. Information:
(312) 834-7773.

Jan. 25—Awards reception for winners of Prized
Pieces International Video and Film Competition, spon-
sored by National Black Programing Consortium,
recognizing excellence in black-oriented television
programing. Ohio State University, Fawcett Center for
Tomorrow, Columbus, Ohio.

Jan. 25-27—Foundation for American Communica-
tions journalism conference, "The U.S. and Latin Amer-
ica.” San Diego.

Jan. 26—Coemputer graphics seminar, sponsored by
Center for New Television. Center, 11 East Hubbard,
Chicago. Information: (312) 565-1787.

Jan. 26-29—Radio Advertising Bureau's 5th annual
Managing Sales Conference. Theme: “Retail Sales and
Radio Marketing.” Amtac hotel, Dallas.

Jan. 28-Feb. 1—MIDEM, international marketplace
for music industry Palais des Festivals, Cannes,
France. information: (33)(1) 505-1403.

Jan. 29 _Academy of Television Arts and Sciences
forum luncheon with Michael Eisner, chairman and
chiel executive ofiicer, Walt Disney Productions. Cen-
tury Plaza, Los Angeles. information: (818) 506-7880.

Jan. 29-31—South Carolina Broadcasters Associ-
ation winter convention. Carolina Inn, Columbia, S.C.

am.
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A professional’s guide to the intermedia week (Jan. 7-13)

Network tetevision O ABC: David Frost Presents: The Fifth International Guiness Book of
World Records, Sunday 8-9 p.m. CBS: Barbara Mandrell: Something Special (musical
variety special), Wednesday 8-9 p.m. NBC: Time Mackine* (game show), Monday 10-10:30

Cable U Arts & Entertainment: Spyship* (sus-
pense series), Monday 10-11 p.m.; Icebound in
the Antarctic: Shackleton (two-part adventure),
Wednesday 8-10 p.m., concluding Jan. 16; The
Romantic Spirit* (documentary series), Wednes-

‘ a v
)

8.

day 11 p.m.-midnight; Tke Mozart Miracle (iost (G

symphony debut), Friday 9-10 p.m.; 8 1/2" (for- |

eign film), Sunday 8-10:30 p.m. Cinemax:
"Broadway Danny Rose” (comedy), Saturday 9-
10:30 p.m. HBO: Gulag (drama), Sunday 8-10
p.m. The Learning Channel: The Computer Se-
ries for Professionals* (13 parts), Monday 8-9
p.m., repeated Staurdays at 2 p.m.; The Comput-
er Programme* {10 parts), Tuesday 8-8:30 a.m.,
repeated Saturdays at 1 p.m. Satellite Program
Network: Heartbeat of the Pacific* (variety),
Wednesday 9-10 p.m. Showtime: Elvis Presley’s
Graceland, Hosted by Priscilla Beaulieu Presley
(tour), Tuesday 9-10 p.m. WrBs Atlanta: From No
Man’s Land: A Porpoise Cries (documentary),
Tuesday 9:05-10:05 p.m.; “Threads” (nuclear war
drama), Sunday 8-10:05 p.m.

Syndication O Wcre Productions: Exxon/New
York Philkarmonic (concert), week of Jan. 7 on
250 stations. Wold Satellite TV Network: The

"Threads" on WTBS

Start of Something Big (biographies) and Exciting People, Exotic Places (lours), Jan. 8 and

9 on 150 stations.

Play it Again O ABC: The Thorn Birds (four-part mini-series), continuing Monday and

Tuesday, 9-11 p.m., and Thursday 8-11 p.m.

Museum of Broadcasting O (1 East 53d Street, New York): A Tribute to Thames Television,
60 hours of programing, now through Jan. 31, 1985. Charlie Brown—A Boy For All Seasons:
20 Years on Television, retrospective featuring all 26 Peanuts animated specials, as well as
newer Saturday morning material, Peanuts: commercials and videotaped interviews with
creator Charles Shultz, producer Lee Mendelson and animator Bill Melendez, now through
Jan. 31, 1985. For information and air times call (212) 752-7684.

* indicates premiere episode
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Jan. 30-Feb. 1—Texas Cable Television Associatio:
25th annual convention and trade show. San Antoni
Convention Center, San Antonio, Tex.

Jan. 31—Deadline for entries in 17th annual Robert |
Kennedy Journalism Awards for Outstanding Cover
age of the Problems of the Disadvantaged, sponsorex
by Robert F. Kennedy Memorial. Information: (202
628-1300.

(e
February

Feb. 1-—Deadline for entries in American Bar Associ-
ation's Gavel Awards, honoring media for "increasing
public understanding and awareness of the American
legal system.” Information: (312) 988-6137.

m Feb, 1—Deadline for entries in Action for Children's
Television's Achievement in Childrens Television
Awards for "significant contributions toward improving
service to children on broadcast and cable television
and on radio.” Information: ACT, 46 Austin Street, New-
tonville, Mass., 02160.

Feb. 1-2—Alpha Epsilon Rho, National Broadcasting
Society, South tegional conference. University of Mon-
tevallo, Montevallo, Ala. Information: (409) 294-1342.

Feb. 3-5—Louisiana Association of Broadcasters an-
nual convention. Holiday Inn Central (Holidome), La-
fayette, La.

Feb, 3-6National Religious Broadcasters Associ-
ation 42nd annual convention. Sheraton Washington,
Washington.

Feb. 3-8—20th annual engineering management de-
velopment seminars, sponsored by National Associ-
ation of Broadcasters. Purdue Universily West La-
fayette, Ind. information: (202} 293-3557.

Feb. 5-6 —Arizona Cable Television Association annu-
al meeting. Hilton, Phoenix.

Feb. 6—Ohio Association of Broadcasters Dayton
managers’ luncheon. King Cole, Dayton.

Feb. 6-11—International Radio and Television Soci-
ety annual faculty/indusiry seminar and college conler-
ence, "Programing: The Ever-Changing Constant.” Rye
Town Hiltan, Rye, N.Y.

Feb. 7—International Radio and Television Society
newsmaker luncheon, "Radio: America’'s Ear-Resista-
ble Medium." Speakers: John Gambling, WOR(AM)
New York; William B. williams, WNEW-AM-FM: Charles
Osgood, CBS; Gary Stevens, Doubleday Broadcast-
ing, and Rick Sklar, consultant. Waldorf Astoria, New
York,

Feb. 7-8—American Association of Advertising Agen-
cies, Southern region, winter annual meeting. Boca
Raton hotel and club, Boca Raton, Fla.

Feb. 8—0hio Association of Broadcasters Cincinnati
managers’ luncheon. Netherland Plaza, Cincinnati.

m Feb. 8—"Cable Communications Policy Act of 1984:
A New Law—A New Era,” seminar sponsored by Legal
Times and Law & Business Inc./Harcourt Brace Jo-
vanovich Publishers. Madison hotel, Washington. in-
farmation: (201) 472-7400.

m Feb. 11—Reunion of DuMont Television Netwaork,
which disbanded in 1985, Museum of Braodcasting
(reception), New York.

Feb. 11-12—Western Educational Society for Tele-
communications 14th annual conference, focusing on
public broadcasting, educational institutions, interac-
tive video and industrial production, foundations and
commercial production agencies. Holiday Inn Civic
Center, San Francisco.

Feb. 12—fllinois Broadcasters Association sales
caravan. Southern Ilinois University, Carbondale, 1ll.

Feb. 12—Presentation of 1985 Heart to Child Humani-
tarian Award. Recipient: Robert Bennett, president, Me-
tromedia. Waldorf Astoria.

Feb. 12-13—Wisconsin Broadeasters Association an-
nual winter convention and legislative reception/din-
ner. Concourse hotei, Madison, Wis.

Feb. 13—Golden Jubilee Commission on Telecom-
munications first conference, "The Impact of Govern-
ment Regulation on the Introduction of New Telecom-
munications Technologies.” Maytlower hotel, Washing-
ton. Information: (202) 955-4687.

Feb. 13—/llinois Broadcasters Associalion sales

Continued on page 216



TV's first fantasy sit-com. ..
classic half-hours of haunted hilarity!

Topper. . .the show that paved the way enough to strip as a series in any day:
tor 30 vear's worth of outrageous t paft, or as part of a holiday festival or
comedies. starring Leo G. Carroli as the marathon event.

slightlv stutfy banker who finds his ne\
home inhabited by the ghosts of the
previous owners

\With the current ghostmania sweeping
the nation,. "Topper’s” appealis stronger
than ever — and ready to be enjoved by
opper...a half-nour format flexible a new generation of viewers!

KINGWORLD
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Everyone’s joining our Family!

The comedy that's now the #2-ranked haif hour on all three networks!
With a 20 rating/31 sharel And its overwhelming “Magnum PI” in the time period
in Adults 18-34, 18-49, 25-54, Teens and Kids.  That’s not all — FAMILY TIES is the
#1 half hour series anywhere in Women 18-341*  Naturally, stations everywhere
are tieing up FAMILY TIES fast. Within weeks of its announced availability for Fall ‘87

p R RS,

stations in 32 of the Top 40 markets made themselves at home,
with more knocking on the door every day.  €ome on in!

Join the Family! "
4 FAMILY TIES and CHEERS A
—the best hour on television! e
T See you at the Century Piaza for INTV. AND VIDEO PROGRAMMING
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Everyone’s joining our Gang!

The #1 .ranked

Adult
un :
:‘:uf hour series

e
on all televnsuon.

Paramount’s CHEERS is the top Young Adult half hour series anywhere!
The Open for Business sign went up on America’ favorite hangout only a few months
back — and already CHEERS is sold in all 20 of the Top 20 and 35 of the Top 40 markets.
We'll drink to that! Here’s to CHEERS —enjoying its strongest season yet and serving up a
19.3/29 sharel  With nine Emmys in its trophy case, including Outstanding Comedy for
the second straight year, CHEERS is leaving “Simon & Simon” in the dust in all the time
periods key demos — winning big in Women & Men 18-34, 25-54 and Teens! In fact,
CHEERS is the #1 half hour series in all television in WWomen & Men 25-54 and Men 18-34
& 18-491*  Soaring network numbers plus super quality guarantee CHEERS will be
pulling comedy-thirsty audiences to your station for a long, long time
starting in Fail ‘87 INlo wonder stations are crowding in! Order up!
it g GG, CHEERS and FAMILY TIES

i<i )
—the best hour on television! T
NT:Oct. ‘84 See you at the Moscone Center for NATPE. ENDVIDEO PROGRIMING
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OpenuMike

Laissez-faire
S

EDITOR: Zaven Masoomian is probably an
excellent radio engineer, but his comments
(“Open Mike,” Dec. 10) that “AM stereo
stations have no listeners” and “owners are
trying to get out of the risky AM business”
are inaccurate. Even more frightening is his
solution: . . .immediate passage of a bill in
Congress that would mandate multimode
AM receivers. . ..”

We have fought long and hard for deregu-
lation, and just because the FCC avoided
making a decision, let us not turn to Con-
gress. Mr. Masoomian, the marketplace is
solving the problem.—Charles T. Jones Jr.,
vice president and general manager, WIS(AM)
Columbia, S.C.

Ready to go

EDITOR: It’s time for us AM broadcasters to
¥ accept reality;: We have an AM stereo stan-
dard. Those who argue, gripe, threaten law-
suits and otherwise bemoan the “confusion”
in the marketplace are right in step with oth-
er far-sighted thinkers of the past who shot
arrows at steam locomotives and shouted
? “Get a horse!” at early automobiles. Resis-
tance to innovation is what has made AM

second-rate service it doesn’t want to listen
te on the car stereo or home stereo system.

It’s obvious to me as a businessman that
C-QUAM is the system on which I should
bet my money.

Most AM (and an increasing number of
FM) stations I listen to are transmitting
audio that rivals an Edison cylinder for qual-
ity. Are we really in the ear-fatigue business?

! ‘We have virtually lost an entire generation as
AM listeners; if we don’t start to act as the
innovators we should be and provide the

#audio quality and format diversity that lis-
teners under age 50 want, we should be plan-
ning now to use our transmitters as ship an-
chors.

Listeners must perceive high-fidelity fre-
quency response in what they hear, audio
processing must return to the realm of hu-
man decency, and AM stereo must be sold to
the public as 2 new, exciting source of enter-

} tainment, not just two channels of the same
old stuff.

I feel that for the foreseeable future, FM is

s about all that it’s going to be; AM, however,
has barely begun to be what it can be. I’'m in
the excitement business, and I'm doing the
same thing others should do: I'm listening to
what the public tells me it wants, I'm selling

-and promoting a superior, innovative service

¥and I'm out to beat the pants off my noncrea-

Pive competitors.

« To the losers in the marketplace: Magna-
vox, we hardly knew ye; Harris, too bad you
guys shot yourselves in the foot; Kahn, you
gave it a good try, but 5 khz just doesn’t cut

it. Those who continue to beat the drum for
the losing systems now resemble the Wizard
of Oz—Ilots of lights, smoke and noise, but
only a sad little man behind the curtain. The
whiners and complainers should be working
on development of the next generation of
AM stereo receivers rather than harming our
industry.

Let me assure you, I'm not just on the
bandwagon, I'm in the armored car on my
way to the bank.—Jack Gardner, president,
Central Pacific Broadcasting Corp., Fair
Oaks, Calif.

Fertile field

EDITOR: Your extensive article on farm
broadcasting in the Dec. 17, 1984, issue of
BROADCASTING failed to mention Farm Day
and A.M. Weather, two innovative series
produced by Maryland Public Television that
are available to farmers every weekday
morning.

Premiering Oct. 1, 1984, Farm Day be-
came the first daily agricultural news service
to be distributed nationwide. Five days a
week, farm broadcasters Glenn Tolbert and
Charlotte Nichols present up-to-the-minute
reports on the commodities market; national
news of particular interest to farmers (i.e.,
1985 Farm Bill, international trade issues)
and agricultural features (ranging from an
interview with Albert V. Melnikov, the Rus-
sian embassy’s agricultural attache, to infor-
mation about aquaculture),

Begining at 6:30 a.m., MPT transmits
seven feeds of the 15-minute Farm Day pro-
gram over Westar IV to the public broadcast-
ing system. Presently, 160 stations air the
series.

A.M. Weather, now in its seventh season,
airs each weekday morning on 260 public
television stations nationwide. In addition to
a complete national weather outlook, the 15-
minute report provides information of spe-
cial interest to farmers. In the late winter,
farmers refer to soil temperature maps to
schedule plantings; in the summer and fall,
soil moisture maps are used by farmers who
are preparing to harvest their crops.

A.M. Weather also provides short and
long range precipitation and temperature
outlooks (three to five days, 30 days and 90
days); frost dates; low-level wind reports,
and current and future weather forecasts.

Seven years ago, A.M. Weather broke
new ground in broadcasting by providing a
much needed service to a specialized audi-
ence. Farm Day is following in that tradi-
tion.—Brenda Derryberry, program promeo-
tion manager, Maryland Public Television,
Owings Mills, Md.

Disagrees with verdict

EDITOR: I have been a subscriber to BROAD-
CASTING for almost 40 years—long before I
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became a broadcaster. There were times
when I disagreed with you but have general-
ly found the magazine to be fair and honor-
able. When I read the editorial “‘One up, One
Down,” in the Dec. 17, 1984, issue howev-
er, I felt shock waves from head to toe and
back again.

I am dumbfounded that the jury in the
Jerry Falwell suit against Larry Flynt could
conclude that there was no libel in the par-
ody of the fake liquor ad portraying Falwell
in such an incredibly lewd manner. Web-
ster’s dictionary defines libel in this manner:
“Any statement or representation, published
without just cause or excuse, as by picture,
effigies or other signs, tending to expose an-
other to public hatred, contempt or ridicule;
also, the act, tort or crime of publishing this;
e.g. slander.”

Itis so obvious that Flynt is guilty of all of
this. Whether it’s too outrageous to be be-
lieved or not, is beside the point. A man with
the character of Dr. Falwell, who deserves
only the highest respect, is here held up to
ridicule and scorn. Contrary to your wish
that Flynt wins the appeal, I hope with all my
heart that he loses. Only a man with a de-
mon-crazed mind could conceive of some-
thing so wicked, let alone publish it. He
should have the book thrown at him and be
forever forbidden to publish that rotten mag-
azine. I don’t see where this has anything to
do with responsible journalism. If he had
merely written an editorial opposing Dr. Fal-
well’s position on abortiorn or some other
issue, that would have been a different mat-
ter entirely. I see no reason why broadcasters
who editorialize responsibly have anything
to fear.—David G. Hendricks, general man-
ager, WBYO(FM) Boyertown, Pa.

Vital link

EDITOR: An item in the Dec. 17, 1984,
“Cablecastings” section mentioned that the
24-hour-a-day programing of Pacific Cable
Network is uplinked to Satcom IV via the
Culver City (Los Angeles) earth station of
IDB Communications. What was not men-
tioned, however, was the fact that Micro-
wave Mobile Systems has, from day one,
provided the permanent terrestrial micro-
wave path that transmits the network’s signal
from its Burbank studios to IDB’s uplink.
Though often overlooked, these “first mile/
last mile” terrestrial microwave links play a
crucial role in the satellite transmission of
television programing. And, while often the
most costly component of a satellite trans-
mission in the past, the terrestrial microwave
link is today far less costly because of the
divestiture of AT&Tand the competition that
has resuited from the creation of many new
microwave  companies  nationwide.—
Charles Kneeter, vice president for oper-
ations, Microwave Mobile Systems, Hun-
tington Beach, Calif.
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SIMON & SIMON The action series with the light touch! Consistently GIMME A BREAK Nell Carter in the sitcom that zeroes
among TV s top-rated series! inon y0ung women, teens and kldS'
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QUINCY Jack Klugman is a power- UNIVERSALS MOST WANTED LIST Jaws I THAT’S INCREDIBLE' Increduble stories of

house with young women audiences in Conan, The Barbarian; Smokey And action and human interest. 165 haif-
any time period! The Bandit ll—23 smash hit movies! hour eplsodes
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BATTI.ESI’AR GALACTICA Superb sci-fi fantasy, available MAGNIIM Tom Selleck in the series that set a new standard for
as twelve 2-hour movies or 24 hour episodes! syndication!
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PUTTIN’ ON THE HITS This season’s smash hit first run series
coming back for a big second year!

W P ‘ ﬁﬁj —E - ‘ o .
SWITCH Robert Wagner stars in this one-hour off-network BLACK SHEEP SQUADRON Acticn and humor side-by-side in
action adventure series. this off-network hour starring Robert Conrad.

Lk

WHIZ KIDS/VOYAGERS 52 weeks of off-network action targeted to young adults, teens & kids.
Whiz Kids is new to syndication; Voyagers is coming back for a second successful year!




** FOR ALL YOUR
~ PROGRAMMING NEEDS!

Selling To Independents, Affiliates
und 0&0’s Across The Country!

ADIVISONOFMCATV

A catalog richin 2-hour, 90-minute, hour-long and half-hour dramas, mysteries
and action-adventures—many in syndication for the first time—as well as asuperb
selection of mini-series and features.

Whatever your programming needs...whatever the daypart—you'li find it in

Encore Programs.

TFIVE STAR MYSTERY "BEST SELLERS {The Men From Shiloh Midkey Spillane’s Mike Hommer
Delvecchio Seventh Avenue The Nome Of The Game Hardy Boys/Nancy Drew Mysteries
Ellery Queen Captains And The Kings The Bold Ones Boris Karloff Presents Thriller
Mrs. Columbo Once An Eagle It Yakes A Thief Dead End Kids Movies
0’Hara: U.S. Treasury The Rhinemann Exchange Ironside : . .

City Of Angels Dark Secret Of Harvest Home Rod Serling’s Night Gallery :;?::5;1?2::‘::::@

“Rich Man, Poor Man Book 1 79 Park Avenue Run For Your Life +First time in syndication.

1Rich Man, Poor Man Book 2 m"‘“"ge {The Deputy CALL (212) 605-2790

Wheels

1584 UNIVE HSAL CHTY STUDIOS INC. ALL RIGHIS RESERVE D
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"here Things Stands

A guarterly status report on the unfinished business of electronic communications.

b gyrigm 1985 Broadcasting Publications Inc. May be quoted
with credit.

AM-FM allocations. FCC has approved list of
589 allotments for new FM's stemming from its
Docket 80-90 proceeding {BROADCASTING, Dec.
31, 1984). According to plan, commission will
address other questions relevant to proceed-
ng—including preferences faor AM daytimers
and applications acceptance matiers—in sepa-
rate itemthis month, Mass Media Bureauis plan-
ning to recommend that comparative hearings,
not lotteries, be used to grant licenses for new
FM's. Bureau hopes o start accepting applica-
tions by March. Existing FM stations that haven't
filed applications to upgrade their facilities to
class minimums by March 1, 1987, will be down-
graded to lower class, move that should permit
more new FM's to be dropped in.

United States has signed agreement with
Canada enabling countries to establish new AM
radio stations—and expand service of existing
stations {BROADCASTING, Jan. 23, 1984). Agree-
ment with Canada would, among other things,
permit qualified U.S. AM daytimers to begin
broadcasting at 6 a.m. and cperate untit up to
two hours after local sunset. Agreement also
cleared way for FCC to start accepting more
applications for about 125 unlimited-time AM
stations on clear and adjacent channels result-
ing from its 1980 action reducing protection to
clear channel stations (BROADCASTING, May 29,
1980). More than 300 clear channel applica-
tions are on file or have been designated for
hearing.

In addition, agreement would permit, for first
time, U.S. nighttime operations within 650 miles
of U.S.-Canadian border on Canada's seven
clear channels.

FCC has proposed to provide for creation of
about 400 new unlimited-time AM stations on 14
Mexican, Bahamian and Canadian Class |-A
clear channels (BROADCASTING, March 19, 1984).
Proposal is contingent upon new agreement
with Mexico. Commission has put freeze on ap-
plications for unlimited operations in U.S. on
Canadian clears pending establishment of new
AM rules.

Another agreement with Mexice cleared way
for all but 10 U.S. Class IV AM stations to qua-
druple nighttime power on Dec. 15 last year.

In addition, FCC has amended rules to permit
applications for new and improved daytime-
only stations within nighttime service area of
Class |-A stations on clear channels.

FCC also has announced tentative agree-
ment with Canadians on new FM broadcasting
agreement and working arrangement adopting
less restrictive allocations standards for stations
within 199 miles of Canadian border (BrROAD-
CASTING, Sept. 24, 1984).

On another front, FCC has adopted new post-
sunset authorizations based on compromise be-
tween Association for Broadcast Engineering
Standards and Daytime Broadcasters Associ-
ation, and Mass Media Bureau has mailed out
authorizations to all 2,560 Class It and Il day-
timers. Those specify post-sunset power and
permitted operation as of Dec. 10 last year

{BRoapcasTinG, Dec. 10, 1984).
a

AM stereo. With wide support among receiver
manufacturers and broadcasters, Motorola is in
strong position to win hard-fought AM stereo
standards battle and make its C-Quam system
industry’s de facto standard. But Leonard Kahn,
inventor and chief proponent of incompatible
Kahn system, may yet prevail by persuading
major stations in major markets to stay on air
with his system.

Key to Matorola victory is proliferation of C-
Quam-only radios, which are being marketed by
several manufacturers. Consumers will resist
buying such radios, however, Kahn says, be-
cause they will be unable to tune in stereo sig-
rals of Kahn staticns. Kahn is encouraging man-
ufacturers to build multisystem radio receivers
capable of picking up all stereo systems.

Motorola's position in marketplace was further
strengthened in December 1984 when Harris
announced it was quitting battle and planning to
make and market C-Quam broadcast equip-
ment. Most, if not all, Harris stations may move
into Motorola camp. Systems proposed by Belar
and North American Philips had fallen by way-
side long ago.

FCC instigated marketplace standards battle
in 1982 when it decided not to decide which of
five proposed systems should be standard for
AM stereo broadcasting (BRoaDCAsTING, March
8, 1982). Instead, FCC said broadcasters could
begin broadcasting sterec programing using
any system they desired. Marketplace forces—
interplay of receiver manufacturers, broadcast-
ers and consumers—FCC reasoned, would
soon determine which of five systems (pro-
posed by Motorola, Kahn, Harris, North Ameri-
can Philips and Belar Electronics) should be de
facto standard. FCC's action was contrary o
wishes of most broadcasters and receiver man-
utacturers, whe feared marketplace approach
would kill AM stereo or at least delay its introduc-
tion.

Kahn system, first to win type-acceptance,
was first on air, in July 1982, at kbka Pitisburgh
and kTsa San Antonio, Tex. {BROADCASTING, Aug.
2, 1982).

[

Cable copyright. There was little movement on
cable copyright legislation in 98th Congress be-
fore it adjourned last October. However, legisla-
tion introduced by Subcommittee Chairman
Robert Kastenmeier (D-Wis.), H.R. 6164, which
squeaked through subcommittee by vote of 8-6
(BROADCASTING, June 25, 1984), is likely to resur-
face in some form this year. Kastenmeier has
indicated willingness to revisit issues ad-
dressed in legislation. It remains unclear what

approach cable and motion picture industries-

will take in new Congress. Cable industry offi-
cials and broadcasters have broached subject
of striking deal on must-carry legislation as ei-
ther part of copyright package or alone.
Kastenmeier's 1984 measure was based on
two other House measures: H.R. 2902, intro-
duced by Representative Mike Synar (D-Okla.),

Broadcasting Jan 7 1985
39

and H.R. 3419, by Representative Sam Hall {D-
Tex.). It would provide substantial copyright re-
lief for cable industry, would reduce size of
Copyright Royalty Tribunal from five commis-
sioners to three, and would authorize tribunal to
hire chiet economist and general counsel. Bill
would also limit impact of 1982 CRT decision
that cable systems must pay 3.75% of their
gross revenues every six months for each dis-
tant signal added after FCC dropped its restric-
tions on importing signals. Among other things,
it would moadify method by which cable systems
calculate royalty fees for secondary transmis-

- ey

sion on tiers other than basic. Senate is also

likely to look at cable copyright issues.
O

Cable regulation. Cable Communicaticns Poli-
cy Act of 1984 went into effect Dec. 29, 1984,
Legislation establishes national regulatory poli-
cy for cable TV, pre-empting patchwork regula-
tion of municipalities in many areas. FCC has
released rulemaking aimed at implementing
major sections of act {BRoOADCASTING, Dec. 10,
1984). Comments are due Jan 14; reply com-
ments are due Jan. 29.

Act provides, after two years, for deregulation
of rates for basic cable service in markets that
are "effectively competitive.” It was leftto FCC to
determine what that means. Legislation primar-
ily weakens regulatory grip cities hold over ca-
ble franchises. It requires cable systems to set
aside channels for lease to "unaffiliated” com-
panies, bans co-located cable-broadcast televi-
sion crossownerships and codifies FCC's ban
on telephone companies entering cable busi-
ness. it also caps franchise fees at 5% and es-
tablishes renewal procedure that doesnt in-
volve presumption of renewal. Bill's equal
employment opportunity siandards require ca-
ble systems to implement affirmative action
plans. It also prohibits treatment of cable as
common carrier.

]

Canadian border problems. Congress has
passed, and President has signed, legislation
mirroring Canadian tax law that denies tax de-
duction for Canadian advertising placed on
American stations that reach Canadian audi-
ences. Legislation (S. 1940), which echoed bill
that died in 97th Congress, was requested by
Reagan administration after it and members of
Congress became convinced efforts 1o resclve
issue without pressure of legislation would fail.
So-called mirror bill was attached to miscella-
neous trade bill.
O

Children’s television. Discarding its 1974 poli-
cy statement on children's television, FCC has
held that while commercial TV broadcasters still
will be expected to serve needs of children, they
will have broad discretion to determine how they
do that. Commission won't attempt to mandate
presentation of specific amounts (BROADCAST-
ING, Jan. 2, 1984). FCC made that move on 3-1
vote. Commissioner Henry Rivera dissented,
contending FCC's action constituted “rape” of
1974 policy statement. That statement said

-
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broadcasters were obligated 1o provide pro-
graming designed especially for children, to
schedule it throughout week, to develop more
educational and informational programs and to
arr programs directed at specific age groups.
Under new policy, Rivera said broadcasters ¢an
meet their obligation with “virtually any kind of
programing, which need not be presented regu-
larly—or even frequently—and need not be de-
signed to meet children's unique needs.” Action
for Children's Television has appealed.

Representative Timothy Wirth {D-Colo.), chair-
man of House Telecommunications Subcommit-
tee, who introduced bill (H.R. 4097) last year
that would have required commercial television
stations to carry quota of educational program-
ing for children plans on revisiting issue.

O

Communications Act. Broadcasting industry’s
drive to achieve regulatory relief came to stand-
still last year. Hearing before Telecommunica-
tions Subcommittee (BROADCASTING, Sept. 24,
1984) laid issue to rest after broadcasting indus-
try made it clear that proposed legistation of-
fered by Representatives Al Swift {D-Wash.);Tim
Wirth (D-Colo.), subcommittee chairman; John
Dingell (D-Mich.), chairman of Energy and Com-
merce Committee; Mickey Leland (D-Tex.), and
John Bryant (D-Tex.), was unacceptable.

During hearing, National Association of
Broadcasters, which dropped its drive for regu-
latory retief in House of Representatives months
before, called for enactment of broadcasting
deregulation bill restricted to radio. But mem-
bers failed to respond to request. Bill is based
on draft circulated earlier in legislative session,
that broadcasters objected to because it was
"more regulatory than deregutatory.” NAB radio
and television boards, which meet Jan. 14-18in
Palm Springs, Calif., wili discuss legislative strat-
egy for new Congress. Association is not likely
to make broadcasting deregulation its top prior-
ity but will still pursue its passage.

£
Crossownership (network-cable television).

FCC's proposal to drop crossownership rule
¢ prohibiting television networks from owning ca-
. ble systems has drawn strong support—and not
hjust from networks themselves (BROADCASTING,
wDec. 20, 1982). Depariment of Justice and Na-

tional Association of Broadcasters supported
repeal, and National Cable Television Associ-
ation and Time Inc. said they wouldn't stand in
way. FCC is expected to address proposal early
this year.

Co-located broadcast and telephone cross-
ownerships of cable have been barred by Cable
Communications Policy Act of 1984. Law would
permit co-located newspaper crossownership
of cable, however.

r

O

bDlrec! broadcast satellites.Future of DBS me-
dium is much in doubt these days as two DBS
forerunners have faltered badly. After five-and-

* a-half years of planning and expenditure of

f around $140 million, Comsat's Satellite Televi-
sion Corp. announced in late November 1984 it
would not be moving ahead with its plans for
what would have been uitimately six-channel na-

* tional service. And United States Communica-
tions Inc., which has been offering five-channel
service in northeastern U.S. since November
1983, is on verge of bankruptcy, unable to gen-
erate cash fiow or come up with cash from inves-
tors necessary to keep operation afloat.

The final blow for both ventures came last
November when Comsat and Prudential, USCl's
principal backer, could not come to terms on
proposed merger.

STC and USCI are not only players in DBS
game. Hubbard Broadcasting's United States
Satellite Broadcasting, Direct Broadcast Satel-
lite Corp., Dominion Video Satellite, all among
first group to receive DBS permits in 1982, are
moving ahead with plans to build and launch
DBS system in 1987 or '88. All have same prob-
lem: financing.

And last month, the FCC granted permits to
second group of would-be DBS operators: Sat-
ellite Syndicated Systems, National Christian
Network, Advanced Communications Corp.
and Hughes Communications Galaxy Inc.
Grants were conditioned on applicants demon-
strating due diligence—that is, contracting for
satellites—within year (BRoapcasTing, Dec. 10,
1984). At same time, FCC rejected, as incom-
plete, application of Space Communications
Service. Questioning whether either of two re-
maining applicants in second-round appli-
cants—National Exchange Inc. and Satellite De-
velopment Trust—were proposing enough
power, FCC gave those companies 45 days to
amend their applications. Mass Media Bureau
hopes to grant third-round applications this
summer. DBS's first casualty was not STC or
USCI, but Skyband Inc., startup company
backed by Australian media magnate Rupern
Murdoch. Using SBS Ill, Skyband had planned
to launch nationwide, five-channel service last
spring. But early in November 1983, Murdoch
pulled plug on venture, citing unavailability of
home earth station equipment and programing
and need for more powerful transponders that
could transmit to smaller dishes. To get out of
multiyear contract with Satellite Business Sys-
tems, owner of SBS Ill, Murdoch agreed to pay
satellite carrier $12.7 million.

Home Box Office is threatening to make DBS
business even tougher by getting other cable
programers and operators together to offer DBS
service from Galaxy | beginning some time in
1985. Programers could use Hughes Communi-
cations satellite to deliver programing to cable
affiliates as well as to individual homes. Cable
operators would install and service earth sta-
tions for what would be low-power DBS service.

FCC made room for high-power DBS service
in June 1982, allocating 500 mhz (12.2-12.7
ghz) and granting construction permits to eight
applicants, including STC. But FCC year later
also gave green light to USC|, Skyband and any
other company wishing to offer broadcast satel-
lite service with fixed (11.7-12.2 ghz) satellites
(BROADCASTING, June 6, 1983).

a

Equal employment opportunity. FCC, under
command from Congress, is planning to launch
rulemaking aimed at implementing equal em-
ployment opportunity aspects of Cable Commu-
nications Policy Act of 1984 this month. FCC
beefed up its processing guidelines for cable
last year. Under new guidelines, ¢cable units with
five to 10 full-time employes will be expected to
have 50% parity with labor force, and 25% parity
in top four job categories. Units with 11 or more
full-time employes will be expected to have 50%
parity overall and in top four job categories.
Commission in 1980 voted to launch rulemak-
ing looking toward more stringent EEQ reporting
requirements for broadcast stations with five or
more employes, and comments were filed in
proceeding on Oct. 24, 1980, but FCC, under
Chairman Mark Fowler, doesn't appear inciined
to head that way. Although commission was slat-
ed to address rulemaking two years ago, item
was pulled after Commissioner Henry Rivera
voiced strong opposition (BROADCASTING, Jan. 4,
1982). One item proposed reducing frequency
of broadcasters’ annual employment repons.
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Second item proposed to exempt all licensees
with 15 or fewer employes from EEQ reporting
requirements. {Currently, only stations with five
or fewer employes are exempt.) Third item
would have requested comment on Office of
Management and Budget recommendation that
FCC stop requiring licensees to routinely file af-
firmative action reports—FCC model EEO pro-
gram forms—at renewal time. In directive to
FCC, OMB said model EEQ program forms
should be required only in cases where FCC
had first determined licensee had been engag-
ing in "discriminatory practices” (BROADCASTING,
Now, 30, 1981). OMB, however, has granted
FCC permission to continue reguiring routine
filing of those forms through 1985. FCC could
reject OMB recommendation with majority vote.
Under current EEQ guidelines, stations with five
to 10 full-time employes are required to have
50% parity overall with available work force. Sta-
tions with more than 10 full-time employes must
reach 50% parity overall and in top four job cate-
gories, and stations with 50 or more full-time
employes receive complete review of their EEQ
programs. o

Fairness doctrine. FCC has launched notice of
inquiry to explore whether it can and should
pare back or eliminate fairness doctrine (BRoAD-
CASTING, April 16, 1984). In comments, many
broadcasters said FCC could and should elimi-
nate doctrine altogether. Group W, and most of
nonbroadcasters commenting, took different
view (BROADCASTING, Sept. 10, 1984). FCC also
has proposed to repeal personal attack and po-
litical editorializing rules {BROADCASTING, May 16,
1983). In wake of some expressions of concern
on Capitol Hill, ECC Chairman Mark Fowler told
Senate Appropriations Subcommittee that com-
mission wouldn't take final action on proposals
before last October (BROADCASTING, March 19,
1984). Commission has not yet determined
when proposals will be addressed.
(@]
Family viewing. Ninth Circuit of U.S. Court of
Appeals in San Francisco threw out November
1976 ruling by Judge Warren Ferguson that held
family viewing self-regulatory concept unconsti-
tutional (BROADCASTING, Nov. 19, 1979). And Su-
preme Court denied petition for review (BROAD-
CasTING, Oct. 13, 1980). Appeals court ruled that
Ferguson erred in concluding that U.S district
court in Los Angeles was proper forum for de-
ciding issue. Coun ordered judicial review of
administrative proceedings of case before FCC,
with claims made against networks and National
Association of Broadcasters to be held in abey-
ance until commission completes its actions. In
December 1983 commission absolved then-
Chairman Richard E. Wiley and commission of
wrongdoing in case, and held that NAB and
networks acted voluntarily when they adopted
family viewing policy in 1975. Report was filed
with district court for its review. Case was settled
by parties and later dismissed by court in Sep-
tember 1984 (see page 204).
Q

Federal Trade Commisasion. Congress failed to
act in 1984 on authorizing legislation for Federal
Trade Commission, but FTC received $63.5-mil-
lion appropriation for fiscal 1984. House Energy
and Commerce Committee reported bill in May
1983 that authorizes agency for three years, but
that died with the end of the 98th Congress. Bill
had set ceiling of $70.7 million in fiscal 1984,
$75.7 million in FY '85 and $80.9 million in FY
'86.

Senate Commerce Committee passed FTC
reauthorization measure (S. 1714) that would
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redefine commission's unfairness standard and
partially exempt advertisers from jurisdiction un-
der standards in all rulemakings except on
case-by-case Dbasis (BROADCASTING, Aug. 8,
1983). That bill also died, however, when 98th
Congress adjourned in October 1984. Bill had
set FTC funding levels of $71.1 million in FY
1984, $71.1 million in FY '85 and $72.4 million in
FY '86. FTC must start from square one with new
reauthorization legislation when Congress re-
convenes this month.

In October 1983, FTC issued codification of
its deceptive advertising policy, that would re-
quire proof that “reasonable consumer” had
been harmed before advertiser could be
charged with deceptive advertising practices.
Statement was strongly criticized by Represen-
tative John Dingell (D-Mich.), chairman of
House Energy and Commerce Committee,
which had requested FTC policy statement, and
two FTC commissioners—Patricia P. Bailey and
Michael Pertschuk. Miller defended statement
before Oversight and Investigations Subcom-
mittee on March 26, 1984, calling deception
policy “neither a radical departure from prece-
dent nor a retreat from vigorous enforcement of
the consumer protection taws.” In late July, FTC
reaffirmed and refined its commitment to adver-
tising substantiation program, requiring adver-
tisers and advertising agenciesto have “reason-
able basis"—to actually possess evidence they
szy they have—before disseminating claims.

On Nov. 27, 1984, President Reagan appoint-
ed Mary Azcuenaga, assistant general counsel
of FTC as commissioner of agency. She re-
placed outgeing Commissioner Michael Perts-
chuk, whose seven-year term expired Sept. 25.

A petition filed at FTC by Center for Science in
the Public Interest to ban broadcast advertising
for beer and wine or require equivalent counter-
advertising (BROADCASTING, Nov. 28, 1983) was
still under FTC staff consideration at end of
1984. Meanwhile, anti-alcohol ad campaign
heated up after CSPI and others began Project
SMART (Stop Marketing Advertising on Radio
and Television) in July 1984, and broadcasters
countered with their own anti-alcohol and drug
abuse public service campaigns (BROADCAST-
ING, July 2, Oct. 29, 1984).

O

Financlal interest-network syndication. Don't
expect action on FCC's controversial proceed-
ing to eliminate these rules any time soon. FCC
Chairman Mark Fowler has said, on several oc-
casions, that commission's rulemaking is now
"low priority item.” He reportedly told Senator
Pete Wilson (R-Calif.) something to that effect
while two were discussing fate of 12-12-12 multi-
ple ownership rule (BROADCASTING, Dec. 17,
1984).

Attempts by networks and Hollywood to nego-
tiate compromise position on FCC rules fell

] apart, with CBS last network to bow aut (BROAD-
CASTING, Feb. 20, 1984).

In “tentative decision,” FCC had proposed to
eliminate rule preventing TV networks from ac-
quiring financial interests in programs pro-
duced by others and to gut much of rule prohib-
iting them from syndicating programs
(BROACCASTING, Aug. 8, 1983).

0

Home videotaping and copyright. Supreme
Court ruled early in 1984 that videotaping of
broadcast programing on home videccassette
recorders is exempt from copyright law (BrRoAD-
CASTING, Jan. 23, 1984). Court, which was split 5-
t0-4, suggested that Congress resolve issue. It
ruled that taping of television programs for later
viewing was “fair use" of copyrighted works

&.
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and, therefore, beyond liability for copyright roy-
alties.

Legislative proposals were introduced in last
Congress that would compensate copyright
holders through compulsory license on sale of
audio and videocassette recorders. Draft of om-
nibus copyright measure floated by House Sub-
committee Chairman Robert Kastenmeier (D-
Wis.) would have exempted home taping from
copyright liability but given copyright holders
control over rentals of videotapes. Omnibus ap-
proach never got off ground.

Supreme Court action was in response to
Sony Corp. of America's petition to review deci-
sion by Ninth Circuit Court of Appeals in Los
Angeles that found home taping violates copy-
right law

O

International telecommunications satellite
systems. President Reagan has determined
that separate U.S. systems praviding interna-
tional communications satellite service are re-
quired in national interest, if restrictions are im-
posed in manner to protect economic health of
International Telecommunications Satellite Or-
ganization. President acted in November 1984,
eight months after State Department, in behalf
of Senior Interagency Group, and Commerce
Department submitted recommendations on is-
sue to White House. Executive branch agreed
restricted service by separate systermns should
be permitted. Split between State Department
and Commerce Department on procedural
questions had stalled action by government. At
issue was conflict regarding respective jurisdic-
tions of two deparntments—conflict that was final-
ly resolved early in November 1984,

At present, five applications for nonintelsat
service are pending at FCC. Intelsat Director
General Richard Colino caused concern within
U.S. government with proposal to board of gov-
ernars for revising procedures for coordinating
separate systems with Intelsat, proposal U.S.
officials feel would bar virtually all separate sys-
tems. Board, at meetings in September and De-
cember 1984, deferred action on plan and has
not rescheduled it for a subsequent meeting.

]

Low-power television. FCC gave birth to new
broadcast service three years ago, adopting
rules for low-power television (BROADCASTING,
March 8, 1982). Latest FCC list 'shows 277 li-
censed LPTV stations, but industry estimates
there are only about 60 or.70 true LPTV stations
broadcasting their own mixes of programing.

New-generation television stations are techni-
cally similar to translators, but are permitted to
originate programing. (Translators had been re-
stricted to rebroadcasting signals of full-service
stations.) In adopting service, FCC estimated as
many as 4,000 new stations could eventually be
spawned by rules, adding to more than 4,000
existing translators that can rise to LPTV status
simply by notifying FCC. LPTV stations have few
regulatory obligations, and there are no cross-
ownership or multiple-ownership restrictions.
Stations must observe statutory prahibitions
against broadcast of obscenities and lotteries,
however, and they have limited equal-time and
fairness doctrine obligations. Commission now
has about 23,000 LPTV and translator applica-
tions pending.

Freeze is in effect on major amendments and
on new LPTV and TV translator applications
(BROADCASTING, Sept. 19, 1983).

O
Minority ownership. FCC extended its tax certi-

ficate policy to cable systems (BROADCASTING,
Dec. 6, 1982). Acting on other recommenda-
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tions from Advisory Committee on Alternative
Financing far Minority Opportunities in Telecom-
munications, FCC also approved change in poli-
cy to make it easier for limited partnerships to
benefit from tax certificates.

In 1978, FCC adopted policies aimed at eas-
ing minorities’ path to station ownership (BroaD-
CASTING, May 22, 1978). Small Business Admin-
istration changed its policy against making
loans to broadcasters, ostensibly to help minor-
ity owners, but only seven of first 32 broadcast
loans in first year went to nonwhite-owned enter-
prises (BROADCASTING, Nov. 13, 1978). In private
sphere, National Association of Broadcasters
has raised about $10 million from networks and
other broadcast organizations for its nonprofit
Broadcast Capital Fund (BROADCAP) through
which it hopes to raise $45 million for direct
loans and loan guarantees to minaority broad-
cast owners (BROADCASTING, Jan. 1, 1979).
Fund's subsidiary MESBIC (minority enterprise,
small-business investment corporation) has
committed $6.5 million in 15 radio ventures and
three TV ventures.

O

Multichannel MDS. FCC has authorized lottery
to grant four-channel muitipoint distribution ser-
vice licenses, which should give rise to so-
called “wireless cable” services in virtually ev-
ery television market. Lottery was necessitated
by overwhelming number of applications:
16,499. Lottery autherization was hung up for
several months while Congress and FCC bat-
tled over whether lottery should give preference
to minority applicants. Congress was forit and it
prevailed.

There are two four-channel MMDS licenses
available in most markets. For the service, FCC
reallocated eight channels from instructional
television fixed service to MMDS (BROADCASTING,
May 30, 1983). Under FCC arder, all ITFS chan-
nels that had been authorized or applied for, as
of May 25, 1983, were grandfathered. No further
ITFS applications will be accepted on eight
channels reallocated. _

In rules, FCC also said ITFS licensees will be
able to lease, for profit, “excess” capacity on
their channels. Several pay television operators
are planning to take advantage of provision to
lease ITFS capacity and jump into wireless ca-
ble business before FCC begins making large
number of MMDS grants. In fact, American Fam-
ily Theaters has already made pact with George
Mason University and is offering four-channel
service in Washington (BROADCASTING, Dec. 17,
1984).

O

Multiple ownership. Acting on reconsider-
ation, FCC has revised multiple ownership rules
(BroancasTing, Dec. 31, 1984). Under new
rules, eftective April 2, 1985, entities will be per-
mitted to own 12 AM's and 12 FM's. Entity will be
permitted to own 12 TV's, as long as they dont
reach more than 25% of nation's television
homes. UHF's, however, will be assessed for
only half of market's television homes. Group
broadcasters who buy interests in stations more
than half owned by minorities will be able to own
up to 14 stations in service, and would be per-
mitted to reach 30% of nation’s television house-
holds through their TV's, as long as two of sta-
tions in each service are controlled by
minorities. Although commission's ariginal order
would have dropped all ownership restrictions
in 1990, FCC, on reconsideration, eliminated
sunsets for TV and radio.

Responding to mounting criticism of its origi-

“Where Things Stand” continues on page 217.



My MEOORI-T i
DETROIN /S
ANDEBLAIR TV

FTOGETVTHIER,

WiE HAVIE A
NEW RECORLD
TO BEAMAY.

O CPWN.

WXON-TYV, Detroit’s fastest growing TV
station, has chosen Blair Television for
national sales representation. Growth...
It’s a tradition we share with our clients.

- . -
Television




I

. A il T O
MondayalVie

1y

110

A syndicated TV programing commentary from David Lerner, broadcast supervisor, Focte, Cone & Belding, New York

Some pre-NATPE
program observations

People watch programs.

During 1984, on average, 18 million
Americans watched Solid Gold weekly.
Hour Magazine reached three million wom-
en on weekdays. Eight million people vicar-
iously sampled the pleasures of the Life-
styles of the Rich and Famous.

Those viewers sought entertainment and
information. It did not matter to them that a
complex method of program delivery, syndi-
cation, brought Marilyn McCoo, Gary Col-
lins and Robin Leach into their homes.

The medium is not the message. The mes-
sage js self-contained in specific program-
ing, and how we receive a program is of no
more concern to us than how we get water

« out of a tap or electricity from a plug.

As advertisers who aim at reaching those
who watch, we buy an audience, not a deliv-
ery system. Often the most effective way of
achieving our marketing goals is to employ a
syndicated vehicle.

The world of syndication has mush-
roomed into a $500-million business domes-
tically. In 1977, 10% of the nation’s major
advertisers spent a total of $30 million in
bartered vehicles. Today, virtually all top
100 advertisers participate in the medium,
resulting in its growth to the half-billion-
dollar level. Advertiser-supported syndica-
tion is larger than both network radio and
advertiser-supported cable. Its primary attri-
butes for the advertiser are cost efficiency
and targeted environment.

Within the syndication universe, bartered
and cash/bartered programing have sup-
planted straight cash sales as the primary
means of supplying stations with product.
Network affiliates rely on syndicated pro-
grams to help fill out the third of their broad-
cast day not controlied by their network,
while independents depend on the quality
product supplied via syndication to program
all dayparts.

NATPE International’s annual convention
is the yearly bazaar where distributors, pro-
gram directors, station managers and adver-
tisers converge to buy and sell the programs
pitched for the new television season.

Most of the more than 200 pilots annually
proposed die on the convention floor. An
unwritten rule is that at least 60 stations must
commit to a program at NATPE before it
goes into full-time production. Representa-
tion in the top 10 markets, especially in the
highly visible media and advertising centers
of New York and Los Angeles, is essential.
Major group-owned outlets (network
0&0’s, Cox, Gannett, etc.) are key in gain-
ing support for a prospective new series. As
a rule, less than 10% of first-run pilots
shown at NATPE reach series status, and

E

“

David Lerner is broadcast supervisor for
Foote, Cone & Belding's national broadcast
unit in New York. He supervises a staff of four
in negotiating and maintaining network buys.
In addition to network television, his
responsibilities include syndication and cabie
network buys. Before joining FCB, Lerner
worked at John F. Murray Advertising,
American Home Products house agency, as
network television supervisor/negotiator. He
also served as a network buyer for Grey
Advertising.

only a very few become hits.

Given the healthy economy and the di-
minished supply of quality off-network se-
ries available for sale, a renaissance in syn-
dicated first-run production might be
expected. However, while the three net-
works can amortize the losses of a series
failure, a major flop severely drains a syndi-
cator. Hence risk taking in syndicated pro-
duction is minimized. Syndicators tend to
put their efforts into repeating immediate
history’s successes.

Thus, the Wheel of Fortune phenomenon
has resulted in a multitude of new game
shows being prepared for NATPE. While
some ideas are original (Orbis's Play the
Numbers, Camelot’s Headline Chasers and
Telepictures’ Cateh Phrase), most of the
games are either revivals of old favorites or
evening versions of current daytime shows
(Price I's Right, $20,000 Pyramid, Sale of the
Century). The game shows are inexpensiveto
produce, do not cost much to the stations on
the lineup, and can be flexibly scheduled
throughout various dayparts.

If history repeats itself, this game show
trend will be short-lived. At the 1980
NATPE, 30 new quizzes were introduced:
Eleven went to series, and only three were
renewed for a second year. Similarly, reviv-
als of game shows never perform as well as
in the initial run. Finally, while game shows
may service a station’s time period needs, it
is questionable whether they fill viewers’
needs.
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The program generating the most advance
notice for 1985 is Paramount’s America.
This one-hour weekday strip is aimed
squarely at network affiliates that need after-
noon fringe programing to bridge the gap
between the network soap blocks and locai
evening news. The program is produced by
Woody Fraser, and the pilot looks like an
amalgam of Woody’s resume (Gaod Morning
America, Mike Douglas, America Alive,
etc.). America will try to break the NATPE
hotshot jinx of the past three years: 1982’s
Madame’s Place, 1983’s Thicke of the Night
and 1984’s Rituals were all major disap-
pointments.

America is but one reason why afternoon
fringe is the trendy daypart for this year’s
crop of programs. Recent years saw syndica-
tors unsuccessfully attack late night, and the
existing successes in prime access (PM Mag-
azine, Wheel of Fortune, People's Court, En-
tertainment Tonight, etc.) appear set for at
least another year of solid ratings. As well,
there is a drought of fresh off-network com-
edy and action/adventure series for sale for
stripping in afternoon fringe. While Para-
mount woos network affiliates, other syndi-
cators will pursue the independents’ 3-5
p-m. time blocks with original animated en-
tries. Thundercats, She-Ra and Mask Force
will be played together and the returning He-
Man and Masters of the Universe in a prime
viewing daypart for children.

QOther programs of note include LBS’s In-
day, a two-hour block of news, talk and in-
formation aimed at the independent stations’
12-2 p.m. time period; TPE’s Start of Some-
thing Big; Group W's Music of Your Life;
Viacom’s Star Games, a weekly hour-long
version of Battle of the Network Stars, and
MCA’s new, yet-to-be-titled, half-hour game
done a la Putting on the Hits. A word of
caution on the last two programs: Knock-off
versions of successful genres usually don’t
work, as the syndicators of various soap op-
era magazines, court shows, information
magazines and rock videos can testify.

Every NATPE tends to produce at least
one quirky trend, and this year’s is the break
in the traditional chain of program distribu-
tion. When Golden West capitalized on the
lack of strippable off-network product by
selling a package of four short-run network
series, it uncovered a diamond in the rough
in ABC’s 1981 sitcom, It’s A Living. The
series will be revived for first-run production
for 1985 and will thus become the first pro-
gram to go from a network run to an off-
network repeat cycle to first-run syndica-
tion.

No matter what hits turn up at the NATPE
gathering, there is always the risk of Janu-
ary’s slick pilots’ magic ¢vaporating when
series production ensues. But that is just one
element that makes the world of syndication
unpredictable and challenging.
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CBS wins; NBC posts big gain in Nov. sweeps

While CBS comes in first, NBC is
only one of three to show audience
gains over the year before

Network analysis of Arbitron diary data
from the November sweeps confirms what
the overnight information had long been
suggesting: NBC has increased its house-
hold delivery, while both CBS and ABC
have declined. The numbers also show that
NBC affiliates have increased their competi-
tive position at the expense of, first, ABC,
then, CBS. All three networks agree that
their combined household delivery declined
by about 5%, which, taking into account the
1.3% increase in TV households, represents
an actual decrease of 6%-7% in potential
homes delivered.

The CBS analysis of the Arbitron data indi-
cates that it delivered the most households dur-
ing prime time, with a 4.9% lead over second-
place NBC and an 8.4% lead over ABC.
Compared to November of 1983, CBS said,
its prime time audience declined 6.9%; ABC’s
audience dropped 15.3%, while NBC was
able to increase its prime time audience by
9.1%. NBC’s version gives both similar
changes and the same order of ranking, where-
as ABC’s compilation shows NBC first in total
households delivered, ahead of CBS, The
ABC version had NBC i increasing its house-
holds delivered by 10%, while CBS declined
9.3% and ABC lost 12.5%.

Ninety percent of the NBC affiliates in-
creased the number of prime time house-

ADI (rank)

holds they delivered, compared to Novem-
ber 1983, while for the other two networks
roughly the reverse was true, According to
CBS, 148 NBC affiliates showed a gain in
households delivered during prime time,
compared to 16 declining and 11 showing no
change. Conversely, ABC had 13 gaining,
157 falling and seven remaining even, while
CBS had 23 improving their performance,
140 delivering fewer homes and 16 remain-
ing even. The same story was provided by
ABC’s interpretation of the Arbitron num-
bers. It had NBC increasing household de-
livery in 152 markets, declining in 15 and
staying even in seven; CBS increasing in 21,
declining in 151 and staying the same in
five, ABC showed itself gaining in 19 mar-
kets, losing audience in 148 markets and
remaining the same in nine,

Nlustrative of the improved prime time
performance of NBC is its relative standing
in the top 10 markets. NBC affiliated sta-
tions increased prime time household deliv-
ery in each of those markets, except New
York, which was the only one of the top 50
markets in which ail three network outlets
delivered fewer households. Whereas a year
ago there were no NBC affiliates leading in
prime time household deliveries, this time
there were five NBC-led markets, including
New York, Los Angeles and Chicago.

The gain NBC registered in total house-
holds was exceeded by the gain it showed in
the demographic categories of women, 18-
49, and men, 18-49, where, according to

information it supplied, it ranked first in
both categories. NBC’s interpretation of the
Arbitron figures showed it gaining 16% in
the women, 18-49 demographic, compared
to an 11% decline at CBS and a 20% drop at
ABC. Similarly it gave itself a 17% jump
among men, 18-49, compared to declines of
12% at CBS and 20% at ABC. ABC’s com-
pilation for adults, 18-4%9, gave NBC a
17.1% gain, while CBS declined 14% and
ABC declined 17.6%.

Although starting with the same data, the
networks present different numbers, usually
only slightly at variance. Questions such as
whether or not to measure prime time pro-i
graming run outside of that daypart (such as §
overruns) and how to measure stations with
multiple affiliations are responsible for theﬁ
differences.

The following chart was developed by
BROADCASTING from compilations of Arbi-
tron market-by-market reports supplied by
NBC. Household numbers are in thousands
(000) per average quarter hour (8-11 p.m.,
Monday-Saturday, 7-11 p.m., Sunday).
Boldface numbers indicate the market win-
ner. A dash (-—) indicates no primary affili-
ate in the market. An asterisk shows a new
station in the market or an affiliation change
between November 1983 and November
1984. A dagger (T) indicates a city included
by Arbitron in another ADI. Not included
are markets that Arbitron does not measure,
including those in Hawaii, Alaska and St.
Thomas, Virgin Islands.

Abilene-Sweetwater, Tex. (156)
Akron, Ohiot (Cleveland)
Albany, Ga. (152)
Albany-Schenectady-Troy, N.Y. (52)
Albuquerque, N.M. {64)
Alexandria, La. (163)
Alexandria, Minn. {180}
Alpena, Mich. (210)

Amarillo, Tex. (116)

Anniston, Ala. {194)
Ardmore-Ada, Okla. (173)
Atlanta (15)

Augusta, Ga. (104)

Austin, Tex. (81)

Bakersfield, Calif. (150) *
Baltimore (21)

Bangor, Me. (154)

Baton Rouge (89)

1984 households (000) 1984 households (000)
ABC CBS NBC | ADI (rank) ABC CBS NBC
17 20 27 | Beaumont-Port Arthur, Tex. (121) 36 47 37
1 — — | Bellingham, Wash.t (Seattle) — 1 —
— — 57 Bend, Ore. (206) — — 4
Al 89 77 Billings-Hardin, Mont. (164) 17 18 8
74 47 66 | Biloxi-Gulfport-Pascagoula, Miss. {178) 40 — —
— — 41 | Binghamton, N.Y, (133) 1 46 19
— 36 — | Birmingham, Ala. (47} 118 49 116
— 5 — | Bluefield-Beckley-Oak Hill, W.va. (143) 3 — 28
3@ 27 30 | Boise, Idaho (134) 24 21 28
— 13 — | Boston {6) 278 302 303
13 20 — | Bowling Green, Ky. (192) 22 — —
180 208 181 Bristol, Va.-Kingsport, Johnson City, Tenn. (86) 25 55 78
44 42 30 | Buffaio, N.Y. (35) 101 104 100
40 58 49 | Burlington, Vt.-Plattsburgh, N.Y. (101) 13 54 32
23 21 20 | Casper-Riverton, Wyo. (180) 16 7 1
156 162 153 | Cedar Rapids-Waterloo, lowa (77) 48 49 52
16 29 23 Charleston, $.C. {(106) 33 50 4
68 61 39 | Charleston-Huntington, W.va. (43) 70 84 124
29 — — | Chariotte, N.C. (32) 106 142 52

Battle Creek, Mich.t (Grand Rapids, Mich.)
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1984 households (000) 1984 households (000)
ADI (rank) ABC CBS NBC | ADI (rank) ABC CBS NBC
Charlottesville, Va.t (Richmond, Va.) — —_ 7 | 'Las Vegas (99) 29 36 35
Chattanooga (80) 54 53 §7 | Laurel-Hattiesburg, Miss. (168) — — 30
Cheyenne, Wyo, (190) — 19 — | Lexington, Ky, (76) 44 64 47
Chicago (3) 476 431 515 | Lima, Ohio (196) — — 18
Chico-Redding, Calif. (140) 29 25 — | Lincoln-Hastings-Kearney, Neb. (90) 27 56 15
Cincinnati (27) 108 125 110 | Little Rock, Ark. (56) 79 78 71
Clarksburg-Weston, W.Va. (165) — 24 21 | Los Angeles (2) 558 493 614
Cleveland (11) 251 232 259 | Louisville, Ky (45) 60 98 99
Colorado Springs-Pueblo (105) 45 42 34 | Lubbock, Tex. (128) 21 28 26
Columbia, S.C. (88) 31 39 81 | Macon, Ga. (142) 20 41 17
Columbia-defterson City, Mo. (145) 27 30 19 | Madison, Wis. (107) 32 50 38
Columbus, Ga. (115) 48 47 20 | Manchester, N.H.1 {Boston) 28 — —
Columbus, Ohio {34) 106 138 117 | Mankato, Minn. (207) - 15 —
Columbus-Tupelo, Miss. (137) 13 28 46 | Marquette, Mich. (186) — 20 —
Corpus Christi, Tex. (125) 35 28 29 | McAllen-Brownsville, Tex. (117) 32 31 23
Dallas-Fort Worth (8) 246 244 235 | Medford, Ore. (155) 1" 19 25
[avenport, lowa-Rock Island-Maline, [Il. {74) 54 57 68 | Memphis (41) 7 15 110
[ayton, Ohio (49) 71 110 70 | Meridian, Miss. (169) 26 1 6
Denver (19) 163 132 164 | Miami (14) 160 190 178
Dles Moines (66) 50 75 65 | Milwaukee (29) 108 106 115
[etroit (7) 299 274 313 | Minneapolis-St. Paul (13) 166 191 143
[othan, Ala. (161) 10 46 — | Minot-Bismarck-Dickinson, N.D. (144) —_ 29 37
DOubugue, lowat {Cedar Rapids-Waterioo, lowa) 6 — — | Missoula-Butte, Mont. (149) - 26 24
Duluth, Minn.-Superior, Wis. {119) 30 34 30 | Mobile, Ala.-Pensacola, Fla. (61) 59 86 74
&£l Centro, Calif.-Yumna, Calif. (179) ) = 8 | Monroe, La.-El Dorado, Ark. {113) 15 68 26
il Paso, Tex. (37) 33 28 43 | Montgomery, Ala. (120) 22 23 66
Elmira, N.Y. (166) 1 —_ 14 | Nashville, Tenn. (31) 80 139 129
Erie, Pa. (135) 24 24 39 | New Orleans (33) 91 133 112
Eugene, Ore. (128) 30 29 14 | New York (1) 883 920 1,016
Eureka, Calif. (182) 9 10 — | Norfolk-Portsmouth, Va. (46) 77 87 82
Svansville, Ind. (87) 53 41 38 [ North Platte, Neb. (209) — — 7
Fargo, N.D. (102) 33 33 34 | Odessa-Midland, Tex. (146) 24 29 23
Flagstaff, Ariz. (205) — — 9 | Oklahoma City (36) 78 101 90
Flint-Saginaw-Bay City, Mich. (58) 80 38 93 | Omaha (72) 73 66 67
Florence, S.C. (148) 22 56 — | Orlando-Daytona Beach, Fla. (30) 113 113 112
Florence, Ala.t (Huntsville-Decatur, Ala.) - — 7 | Ottumwa, lowa-Kirksville, Mo. (202) 17 — —
Fort Myers-Naples, Fla. (112) 18 45 32 | Paducah, Ky.-Cape Girardeau, Mo. (73) 32 75 61
Fort Smith, Ark. (147) 17 30 17 | Palm Springs, Calif. (187) 7 — 5
Fort Wayne, Ind. (96) 39 39 42 | Panama City, Fla. (176) 20 - 25
Fresno, Calif. (65) 48 56 55 | Parkersburg, WVa. (198) - = 7
Gainesville, Fla. (174) 17 — — | Peoria, lll. (98) 35 38 42
Glendive, Mont. (211) — 1 — | Philadelphia (4) 490 421 432
Grand Junction, Colo. (184) 8 14 — | Phoenix (23) 121 130 101
Grand Rapids-Kalamazoo, Mich. (40) 57 86 88 | Pittsburgh (12) 247 217 167
Great Falls, Mont. (177) 13 14 — | Portland, Ore. (24) M 114 105
Green Bay, Wis. (68) 60 59 60 | Portland-Poland Spring, Me. (78) 48 40 50
Greensboro-Winston Salem-High Point, N.C. (51) 78 100 87 | Presque Isle, Me. (201) — 7 —
Greenville-New Bern, N.C. (99) 33 54 63 | Providence, R.l.-New Bedford, Mass. (39) 96 82 126
Greenville-Spartanburg, S.C.-Asheville, N.C. (37) 82 98 120 | Quincy, Hl.-Hannibal, Mo. (153) — 3 31
Greenwood-Greenville, Miss. (170) 29 13 — | Raleigh-Durham, N.C. (38) 108 109 38
Hagerstown, Md. (195) — — 16 | Rapid City, S.D. (162) * 22 — 16
Hanover, N.H.t (Burlington, vt.-Plattsburgh, N.Y.) — —_ 12 | Reno (123) 29 21 21
Harrisburg-Lancaster-Lebanon-York, Pa. (48) 62 60 115 | Richmond, Va. (55) 65 83 63
Harrisonburg, Va. (197) 17 — — | Roanoke-Lynchburg, Va. (69) 47 75 58
Hartford-New Haven, Conn. (22) 121 184 70 | Rochester, Minn.-Mason City, lowa (141) 25 22 26
Helena, Mont.t (Great Falis, Mont.) — — 5 | Rochester, N.Y. (71) 55 63 58
Houston {10) 260 200 200 | Rockford, Il {(111) 31 33 28
Huntsville-Decatur-Florence, Ala. (91) 44 53 38 | Roswell, N.M. (183) - 16 =
Idaho Falls-Pocatello (157) 13 18 17 | Sacramento-Stockton, Calif. (20) 134 132 158
Indianapolis (25) 117 134 127 | St Joseph, Mo. (189) 17 — —
Jackson, Miss. (84) 32 57 66 | St Louis (17) 162 197 188
Jackson, Tenn. (185) 30 - — | Salinas-Monterey-San Jose, Calif. (110) 42 21 31
Jacksonville, Fla. (63) 48 89 43 | Salisbury, Md. (167) 11 21 —
Johnstown-Altaona, Pa. (79) — 55 81 | Salt Lake City (42) 101 93 90
Jonesboro, Ark. (175) 27 — — | San Angelo, Tex. {193) — 12 —
Joplin, Mo.-Pittsburg, Kan. (118) 31 39 26 | San Antonio,Tex. (44) 89 109 77
Kansas City, Mo. (28) 120 145 126 | San Diego (26) 922 114 79
Knoxville, Tenn. (59) 68 94 46 | San Francisco (5) 277 285 272
La Crosse-Eau Claire, Wis. {130) 18 36 43 | Santa Barbara-Santa Maria, Calif. (114) 21 22 15
Lafayette, Ind. (191) — " — | Sarasota, Fla. {158) 22 — —
Lafayette, La. (109) 44 59 — | Savannah, Ga. (108) 30 46 26
Lake Charles, La. (171) — — 38 | Seattle-Bellingham-Tacoma {16) 176 136 170
Lancaster-Lebanon, Pa.t (Hrbrg-Lan-Leb-York, Pa) — 27 — | Selma, Ala. {208) — 7 —
Lansing, Mich. (103} — 63 38 | Shreveport, La.-Texarkana, Tex. (53} 80 87 €5
Laredo, Tex. (199) — 5 5 | Sioux City, lowa (139) 32 14 30
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1984 households (000)

]

1984 households (000)

ADI (rank) ABC CBS NBC ADI (rank) ABC CBS NBC
Sioux Falls-Mitchell, S.D. (93) 35 59 26 Tyler, Tex. (160) 49 7 =
South Bend-Elkhart, ind. {85) 38 59 57  Utica, N.Y. {159) 14 —_ 24
Spckane, Wash. (75) 45 46 51 Valdosta, Ga.t (Tallahassee, Fla.) 6 —_ L
Springfield, Mass. (94) 39 — 42  \Vvictoria, Tex. (203) 5 — 7
Springfield, Mo. (82) 22 57 61  Waco-Temple, Tex. (95) * 39 46 —_
Springfield-Decatur-Champaign, Ili. (7C) 55 64 61  Washington (9) 221 237 230
Syracuse, N.Y. (67) 55 74 76  watertown-Carthage, N.Y. (172) — 23 —
Tallahassee, Fla. (132) 11 47 8  Wausau-Rhinelander, Wis. (131) 25 37 12
Tarrpa-St.Petersburg, Fla. (18} 175 207 155  West Palm Beach-Ft. Pierce, Fla. {62) 45 24 57
Terrz Haute, Ind. {127) 12 39 40  Wheeling, W.Va.-Steubenville, Ohio {123} - 44 51
Toledo, Ohio (60) 57 87 88  Wichita-Hutchinson, Kan. (57) 59 73 62
Top=ka, Kan. (136) % 33 23 Wichita Falls, Tex.-Lawton, Okla. {126) 25 28 26
Traverse City-Cadillac, Mich. {138) 13 43 32  Wilkes Barre-Scranton, Pa. {50} 96 65 91
Tucson, Ariz. (83) 44 42 47  Wilmington, N.C. (151) 27 — 55
Tulsa, Okla. (54) 89 91 63 Yakima, Wash. (122) 21 32 25
Tuscaloosa, Ala. {188) 10 —  Youngstown, Ohio (92) 40 60 51
Twin Falls, Idaho (204) — 10  Zanesville, Ohio (200} — e 1

Lucky numbers for ‘Wheel of Fortune’

It stays number one in Nielsen’s
Cassandra figures for November
sweeps; programing with limited reach
places second and third; ‘M*A*S*H’ is
fourth, ‘Three’s Company’ is fifth

Wheel of Fortune extended its hold as the
number-one syndicated television show in
the A.C. Nielsen Co.’s Cassandra report for
the November 1984 local sweep period.

Southwest conference football, seen in 19
markets representing 7.4% coverage of U.S.
TV homes, was second, averaging 10.7/35.
Women of Russia, in nine markets represent-
ing 12.6% coverage, was third at 10.4/16.

M*A*S*H was fourth, while Three's Com-
pany was fifth, among the 439 programs
rated and ranked in the report, relzased last
week. (Cassandra rankings are in descend-
ing order of ratings alone and take no ac-
count of the size of a program’s distribu-
tion.)

Family Feud PM, which was number one
in November 1983 but yiclded that ranking

Wheel of Fortune

to Wheel last May, was the seventh-ranked
program. Entertainment Tonight was sixth.

Wheel of Fortune averaged a 16.4 rat-
ing/29 share in 179 markets (98.1%, the
highest coverage of any show), up from a
12.1/23 in 59 markets a year earlier. It was
number one not only in total but also among
women, aged 18-49 (10.7 average rating),
total women (13.8), total men (9.9) and
adults (12.0). Wheel was third among men,
aged 18-49 (7.5), eighth among teen-agers
(6.7) and 22d among children (7.0).

M*A*S*H averaged 10.0/22 in 164 mar-
kets (86.8% coverage) in taking fourth
place, while Three’s Company had a 9.6/21
in 167 markets (95.2% coverage) in placing
fifth and Entertainment Tonight did an
8.7/17 in 141 markets in securing sixth.
Rounding out the top 10 were Family Feud
PM (8.4/16 in 111 markets), PM Magazine
(8.2/15 in 67 markets), Hee Haw (7.9/18 in
169 markets) and People’s Court (7.8/20 in
169 markets).

Among the top -rated game shows, after
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Wheel and Family Feud, were Jeopardy,
which with a 7.2/21 in 116 markets (79.9%
coverage) tied for 15th overall, and Name
That Tune, (74.9% coverage) which aver-
aged 6.5/14 in 96 markets to rank 19th.
Among others, Let's Make a Deal averaged a
3.9/14 on 109 stations (71.1% coverage) to
tie for 64th. Anything for Money did a 3/11
on 90 stations (70.6% coverage), tying for
118th.

Donahue held its number-three position
among interview shows, after Entertain-
ment Tonight and PM Magazine. Donahue
did a 5.9/28 in 171 markets to join a five-
way tie for 24th.

Among new off-network syndication se-
ries, Diffrent Strokes ranked the highest,
12th, with a 7.6/17 in 85 markets, followed
by Benson (7/15) tied for 17th, Too Close for
Comfort (6/13) tied for 22d, Dukes of Haz-
zard (5.9/15) tied for 24th, Hart to Hart
(5.3/12) in a four-way tie for 33d and Dallas
(4.7/11) tied for 45th. Among women 18-

49, however, Dallas pulled a 4. 4 ratmg,

Three's Company
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ranking 23d, while among total women it
was 35th and among total adults 35th.

Rituals, the elaborately produced syndi-
cated soap opera, averaged a 2.1 rating and 6
share in 90 markets (72.2% coverage), tying
for 201st.

In prime access (figured on a Monday-
Saturday rather than Monday-Friday basis in
the summary Nielsen released last week),
the principal ratings franchise holders after
Wheel of Fortune were Jeopardy (14 average
rating), Hee Haw (13), Tic Tac Dough (12),
PM Magazine (12) and finally, Wild King-
dom, M*A*S*H, Three’s Company, Enter-
tainment Tonight and Family Feud PM, all
with 11. (Although Nielsen rounds off the
rating, when ranking shows by daypart it
lists them in order based on ratings taken out
to the tenth decimal point.)

Lifestyles of the Rich and Famous, a new
weekly entry, ranked 11th in prime access,
averaging a 10/21 on 17 stations carrying it
in the access period. Over all it ranked 50th,
averaging 4.4 on 139 stations (84.5% cover-
age). Putting on the Hits, another weekly
entry, averaged a 7 rating in 26 markets in
access, ranking 33d, versus a 3.9 rating on

- 118 stations (84.6% coverage) for a 64th
place position overall.

¢ Inearly fringe (Monday-Friday), Wheel of

Fortune, M*A*S*H, All in the Family, Taxi

and Three’s Company topped the list, in that

et Ay 'I
- L1

The People's Court

order. Next to Wheel, Name That Tune was
the highest-rated game show in early fringe,
averaging a 7 rating in 34 markets, and Jeop-
ardy was next with a 7 in 47 markets. Joker's
Wild and Family Feud averaged 6's, Love
Connection, Let’s Make a Deal and Newly-
wed Game averaged 5°s, and Tic Tac Dough
and Anything for Money did 4’s.

In Monday-Friday daytime, Donakue was
the leader, averaging a 6 rating in 166 mar-
kets, and Dallas was second with a 5 aver-
age in 11 markets. They were followed, in
descending order, by Jeopardy, Hour Maga-
zine, Quincy and Jim Rockford, all with a 4
rating. O

FCC serious about Quello plan

Commissioner’s idea of swapping
noncommercial V’s for commercial U's
comes from rulemaking now in works

It was more than a trial balloon sent up by
FCC Commissioner James Quello when he
suggested that noncommercial broadcasters
be permitted to swap their noncommercial
VHF’s for commercial UHF’s (BROADCAST-
ING, Dec. 31, 1984). The commission is
drafting a rulemaking to determine whether
the 1952 television allocations plan that ex-
plicitly reserved 242 channels for noncom-
mercial, educational use should be modified
to permit trades with commercial facilities.

Reaction outside the commission to Quel-
lo’s suggestion was tentative. Public broad-
casters with VHF’s to trade showed little en-
thusiasm for the idea, and there were
indications that public broadcasting’s leader-
ship was alarmed that the proposal could
backlash on the quest for federal operating
funds. (Peter Fannon, president of the Na-
tional Association of Public Television Sta-
tions, and that organization’s outside coun-
sel, former FCC Chairman Richard Wiley,
made that concern clear to Quello at a Jun-
cheon meeting last week.)

Fannon later told BROADCASTING, howev-
er, that he thought the concept “worthwhile”
but that it was up to individual noncommer-
cial broadcasters to make their own judg-
ments of it.

There was support for the concept at the
FCC, even though commission officials
warned that legal hurdles would have to be
cleared before the sorts of swaps envisioned
could be approved.

The central problem, the officials said, 1s

that most of the noncommercial VHF’s were
allocated and reserved specifically for non-
commercial use. To permit those noncom-
mercial facilities to become commercial
now, without permitting other commercial
entities the opportunity to vie for them,
would raise nettlesome legal difficulties,
since both the case law and FCC practice call
for new stations and applications for changes
in channels to be opened to competing inter-
ests. But the FCC Mass Media Bureau in-
tends to present, before the end of March, a
drafted rulemaking that will presumably
propose to treat commercial-noncommercial
swaps as trading in commercial stations is
treated under existing law and regulation—
immune to applications by third parties for
the facilities involved.

Under the swap concept, noncommercial
VHF operators would be permitted to trade
their facilities for commercial UHF’s in their
markets, profiting in cash for the difference
in value of the facilities. As Quello ampli-
fied the proposal last week, the money
raised could be placed into a pool so public
broadcasters who don’t have VHF’s to swap
could benefit from any windfalls.

Quello had sympathetic ears at the com-
mission, Said a spokesman for FCC Chair-
man Mark Fowler: “This sounds like a good
idea, and it’s something we’ve been working
on for some time. We want to pursue it and
we'’re delighted to support Comrmissioner
Quello’s efforts in this area.”

Commissioner Dennis Patrick thought the
commission should explore the proposal in
detail, and said: “I understand that we are
going to look at this very seriously.”

Jim McKinney, FCC Mass Media Bureau
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chief, said he thought Quello’s proposal had

some “real positive aspects.” But McKinney
predicted that the proposal would face oppo-
sition from commercial VHF operators who
might have to face additional commercial
VHF’s in their markets as a result of swaps.

Public broadcasters expressed concern
about the higher costs of operating a UHF
station, and about losing coverage, and
hence subscribers, from the swaps. (Accord-
ing to the Corporation for Public Broadcast-
ing, 121 of the more than 300 noncommer-
cial television stations are VHF’s.)

Raymond Ho, general manager of non-
commercial KETS(TV) Little Rock, Ark., saw
the swaps as an exchange of the “public in-
terest” for the dollars needed to operate a
station-—a matter of “wrong priorities.” The
“bottom line,” according to Larry Patten,
executive director of [owa Public Television,
is: “How is the public being served?”

According to Henry Becton, president of
noncommercial WGBH-TV Boston, the pro-
posal was “worth further study.” But, he
added, although a swap would be “guaran-
teeing an endowment” for a station, it would
leave it with a less effective vehicle for
reaching the public. WGBH-TV, Becton said,
“wouldn’t choose that trade-off.”

Reaction among commercial broadcasters
has been mixed, according to Jeff Baumann,
senior vice president and general counsel of
the National Association of Broadcasters.
Existing VHF operators “are certainly not
happy about it,” Baumann said. For UHF
operators who want to upgrade to VHF’s,
however, the proposal is “very desirable,”
Baumann added.

The FCC’s rulemaking was originally
triggered by a petition by Metrowest Corp.,
licensee of WPWR-TV Aurora, Ill.; Great
Lakes Broadcasting, permittee of commer-
cial wpanTtv) (ch. 56) Gary, Ind., and
Northwest Indiana Public Broadcasting
Inc., permittee of noncommercial WCAE(TV)
(ch. 50) Gary, Ind. Those parties have asked
the commission to launch a rulemaking
aimed at preventing outside parties from get-
ting involved in the swaps.

Their particular problem: Metrowest has
proposed to acquire a majority interest in
wpal, with Great Lakes Broadcasting re-
taining a minority interest. (If the transaction
is approved, Metrowest would divest itself
of WPWR-TV.) Also under the proposal,
Metrowest wants to trade Great Lakes’ UHF
channel for Northwest Indiana Public
Broadcasting’s. According to the proposal,
channel 50 would become a commercial
channel and channel 56 noncommercial.
The parties say the exchange of channels
would permit Metrowest and Great Lakes to
locate their antenna on the Sears tower in
Chicago, a site that would be denied channel
56 because of a short-spacing problem.

In a follow-up interview last week, Quello
said that he thought public broadcasting’s
quest for federal funding should continue to
be the top priority. “I think it’s too bad to
have to consider this extreme kind of relief
{the swaps] when increased funding would
obviate the need for it,” Quello said. He
added that he was “neutral” on the proposal.
“I’ve asked the questions,” Quello said. “I
don’t have the answers.” g
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CHR rules the airwaves in New York and L.A.

Fall Arbitron radio figures show
that’s top format for people 12-plus

Contemporary hit radio still dominates the
airwaves among persons 12 years of age and
older in New York and Los Angeles, accord-
ing to the just-released fall 1984 Arbitron
reperts. However, CHR stations in both mar-
kets are beginning to witness some audience
slippage in their overall metro shares.

New York

In New York, Mairite’s contemporary hit
WHTZ(FM) Newark, N.J., continues to lead
the market, this time posting a 5.9 12-plus
metro share for Monday to Sunday, 6 a.m.-
midnight—down from 6.6 in the summer
book (“Top of the Week,” Oct. 8, 1984).
Holding on to the second slot is RKO’s urban
contemporary WRKS(FM) at 5.3 with its co-
owned, talk-formatted wOR(AM) landing
third with 5.2—up from 4.7 and fourth place
in the previous report.

Although WHTZ(FM) remains the market
leader in New York, the CHR sound may be
reaching a saturation point there (BROAD-
CASTING, Dec. 31, 1984), evidenced by
three other stations which describe their for-
mat as contemporary hit radio dropping in
12-plus metro share. ABC's WPLI(FM) fell
from third place with 5.3 to fifth at 4.3 while
Infinity’s wkTU(FM) slipped from 3.1 to 2.8.
(The Infinity station began a gradual switch
froin urban contemporary to CHR midway
through the summer book [“Riding Gain,”
Aug. 15, 1984]).

In addition, Doubleday Broadcasting’s
WAPP(FM), which switched from an album-
oricnted-rock format to CHR on Oct. 5—a
little over two weeks into the fall survey
period—dropped in 12-plus metro share
from 2.4 to 1.8. Doubleday Broadcasting
President Gary Stevens said there wasn’t any
extznsive promotion done since the format
was switched, but he expects a promotional
campaign to be launched in the first quarter
in addition to naming a permanent morning
personality.

Stevens also told BROADCASTING that be-
ginning this week, Doubleday, which is
scheduled to take over ownership of coun-
try-formatted wWHN(AM) New York from Mu-
tual Broadcasting today (Jan. 7), will market
its new AM outlet in combination with
WAPP(FM) under the umbrella name of the
New York Radio Network (NYRN). Stevens
said NYRN will be selling advertisers a
combined “unduplicated” audience at a sin-
gle rate. “With this approach, we will be
selling a combined 12-plus audience share of
4.3,” said Stevens, referring to wapp’s 1.8
showing and WHN's 2.5 overall share finish.

Winning the all-news battle for the third
consecutive rating period in New York is
Westinghouse’s WINS(AM), which had a 4.8
compared to WCBS(AM)'s 3.2. WINS(AM)
climbed in 12-plus metro share from the
summer survey when it had a 4.4 while
WCBS(AM) slipped from 3.3 over the same
period.

Viacom's one-year-old “light” contempo-
rary WLTW-FM is still capturing a good por-
tion of the market’s adult contemporary lis-
tening audience. In the new book, WITW-FM
pulled a 3.0 overall share—up from 2.8 in
the summer while NBC’s adult contempo-
rary WYNY(FM) slid from 2.8 to 2.4 and its
co-owned AM, WNBC(AM), slipped from 3.0
10 2.9 over the same period. Adult contem-
porary WPIX(FM), which programs a “love
songs” format, held steady from the pre-
vious report at 2.3,

Looking to make a comeback is Inner
City’s urban contemporary WBLS(FM), which
had a good showing in the fall ratings. The
station garnered a 3.7 12-ptus metro share—
up from 2.6 last spring and 3.5 in.the sum-
mer.

But what could be the major success story
to emerge out of New York last week is the
rise of Metromedia’s WNEW-FM, the last re-
maining station in the market that is pro-
graming album rock. The station registered a
3.9 overall metro share, its highest mark in
recent history. But WNEW-FM vice president
and general manager, Michael Kakoyiannis,

attributes the station’s new-found success
not to being the oniy AOR outlet in town, but
to what he says is WNEW-FM’s commitment to
the format along with its “consistency and
heritage.” (The station was one of the pre-
miere FM rock stations in the country with
many of its current on-air personalities hold-
ing forth for over 10 years.) WNEW-FM had
recorded a 3.1 overall share in each of the
previous two Arbitron survey reports and a
2.3 in fall 1983.

As for the easy-listening category, Bonne-
ville’s WRFM(FM) at 3.2 edged out cross-river
rival, Cap Cities’ WPAT(FM) Paterson, N.J.,
with 3.0.

Other 12-plus finishers include: oldies-
formatted WCBS(FM) at 3.2; big band/MOR
WNEW(AM) with 3.0; WABC(AM) at 2.4 and
WMCA(AM) with 1.5, both of which have talk
formats, and Spanish-language WADO(AM) at
2.4

Los Angeles

Continuing to lead the pack in Los Angeles
is Gannett’s CHR-formatted K11S(FM), which
attained a 9.1 12-plus metro share in the fall
book. The station was down slightly from
last summer when it had a double- 10 overall
share.

Remaining in the second position is talk
KABC(AM) at 5.9—up from 5.2 in fall 1983,
but down from 7.9 in the last report. Howev-
er, KABC(AM) vice president and general
manager, George Green, points out that the
station’s rating is usually higher in the sum-
mer months due to its coverage of Dodger
baseball games.

Following KABC(AM) are easy-listening
outlets KJOKFM), programed by Churchill
Productions, at 5.5—up from 4.4 in the
summer—and KBIG(FM), owned and pro-
gramed by Bonneville, with 4.8.

Unlike the New York market, CBS won
the all-news war in southern California with
KNX(AM) capturing a 3.7 12-plus share. Wes-
tinghouse’s KFWB(AM) had 3.3. During the
summer sweeps, both stations tied at 2.9.

Golden West Broadcasters’ big band-for-

0’Connor Creative Services distributing inaugural vignettes for radio

As Inauguration Day approaches, commercial as well as non-
commercial radio stations throughout the country will be receiv-
ing a disk containing 20 one-minute vignettes on events sur-
rounding presidential inaugurations from George Washington's
to Ronald Reagan's, according to Harry O'Connor, executive
producer of the broadcast. The nonpartisan series, called The
Inaugural Heritage, is being co-produced by O'Connor Cre-
ative Services, Playa det Rey, Calif., of which O'Connor is presi-
dent, and National Public Radio, Washington. O'Connor pro-
duced Reagan's syndicated radio commentaries before the
former California governor ran for the Presidency.

According to O'Connor, disks will begin being mailed tomor-
row and Wednesday (Jan. 8 and 9) to nearly 7,000 stations
nationwide. The stations, said O'Connor, are being asked to air
the series over a three-day period prior to Reagan's inauguration
on Jan. 21. Vignettes are also being shipped to the \oice of
America and Armed Forces Broadcasting.

O'Conner said the program will feature voice clips of several
U.S. Presidents, including President Lyndon Johnson being
sworn into gffice on Air Force One after the assassination of
President Kennedy in 1963 and President Reagan's announce-
ment on inauguration day four years ago that the Iranian hos-
tages had been released. Serving as narrator of the series is
actor Robert Stack. President Reagan will participate in the last
segment, said O'Connor. He added that the broadcasts are
available for sale of advertising time.

As of late last week, O'Connor was seeking substantial un-
derwriting for the project and felt confident a candidate would
be found by today (Jan. 7). “National Public Radio would be the
benefactor. The network will receive any surplus funds above
the cost of producing the show," O'Connor said, adding that the
program would still be distributed even if an underwriter is not
found. NPR researched and wrote the scripts for The Inaugural
Heritage.
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matted KMPC(AM) registered a 3.1 overall
share, which was a healthy margin over
Gannett’s KPRZ(AM) at 1.9. However,
KRPZ(AM), which had been playing Al Ham’’s
“Music of Your Life” format, dropped it and
began programing CHR last week under the
same call as its co-owned FM, xus (“Riding
Gain,” Nov. 12, 1984). The station also dis-
continued its affiliation with Mutual Broad-
casting. KMPC(AM), on the other hand, has
picked up the “MOYL” format and, late last
week, signed an affiliation agreement with
Mutual.

Top honors in the album rock format go to
ABC’s KLOS-FM for the third straight rating
period. The station tied KNX(AM) at 3.7—up
from 3.5 in the previous book. Metromedia’s
KMETFM had 3.2—up from 3.1. KROQ-FM
Pasadena, which programs the “Rock of the
80’s” format, posted a 2.5—down from 2.8,

Also on the down side in 12-plus metro
share audience from the summer report are
the market’s other contemporary hit outlets:
CBS’s KKHR(FM), which fell from 3.0t0 2.4,
and Outlet’s KIQQ-FM, which dropped from
2410 1.7.

Among the stations on the up side in the
ratings is soft rock KOST(FM). Over the last
two survey periods, the station went from
2.7 in spring 1984 to 3.4 last summer to 4.4
in the fall. Soft rocker KMGG(FM) finished
with the same 2.4 12-plus reading as it had in
the summer survey. a

The wrath of Kahn

AM stereo system manufacturer
to ask Justice and FTC to investigate
Harris-Motorola agreement

Stung by Harris'’s adoption of Motorola’s C-
Quam AM stereo system (BROADCASTING,
Dec. 31, 1984), Kahn Communications an-
nounced last week it would ask the Justice
Department and the Federal Trade Commis-
sion to “investigate the activities of Motor-

¥ola and Harris relating to AM stereo broad-
casting.”

“We have asked the government to initiate
these investigations because we believe that
Motorola’s conduct, including the recent
agreement with Harris, raises serious anti-
trust problems,” said Kahn President Leon-
ard Kahn, reading from a prepared state-
ment. “We plan to vigorously pursue this
matter so that broadcasters and the public
will be free to make use of modern and supe-
rior AM stereo technology.”

Gerald Phillips, of the New York law firm
of Phillips, Nizer, Benjamin, Krim and Bal-
lon, who is representing Kahn, said petitions
would be sent to the federal agencies “very
shortly.” He would not discuss the arguments
he would make. but said he felt confident his
case would be strong enough to elicit “some
interest.”

If the Justice Department doesn’t investi-
gate or investigates, but decides to bring no
action against Motorola, Phillips said, Kahn
could still file his own complaint in a federal
court. Whatever the department does, he
said, “it doesn’t preclude bringing a law
suit.”

The FCC authorized AM stereo broad-
casting in the spring of 1982, but decided not
to set a transmission standard, touching off a
marketplace standards battle among propo-
nents of five incompatible systems,

The number of systems in the fight
dropped to two—Motorola’s C-Quam and
Kahn's single-sideband system—Ilast month
when Harris announced its decision to aban-
don its own system and to adopt Motorola’s
C-Quam system. Harris said it had negotiat-
ed an agreement with Motorola to make and
market C-Quam exciters (BROADCASTING,
Dec. 17, 1984).

Harris seemed unimpressed by Kahn’s
threatened action. ‘“We are just one of many
people Motorola has licensed to build its
AM stereo equipment,” said Jerry Smith,
Harris vice president of sales and marketing.
“We see no violation of the laws in that.
Leonard is free to do whatever he wants,”

Motorola had no comment. O

TCl, Gl make
bid for USCI

Largest cable operator teams
with major equipment maker
for Prudential-backed DBS service

Tele-Communications Inc. and General In-
struments have made a bid to acquire United
Satellite Communications Inc., the founder-
ing satellite broadcasting service.

According to USCI President Nathaniel
Kwit, USCI’s investors, principally Pruden-
tial Insurance, are now negotiating with GI
and TCI to work out a deal. “It sounds very
encouraging,” he said. “We are very enthusi-
astic about it. It's a very significant event
and we would be delighted if it happens.”

TCl is the nation’s largest cable MSO. GI
is a major cable and satellite equipment
manufacturer and was an early investor in
USCI. It owns 12% of USCI, according to
Kwit.

As proposed, TCI and GI would acquire
all the voting stock in USCI, Kwit said, with
the current stockholder retaining “very limit-
ed profit potential.” He would not discuss
money or any other terms of the deal.

Backed principally by Prudential Insur-
ance, USCI launched its five-channel satel-
lite broadcasting service on Nov. 15, 1983.
Its broadcast satellite, Anik C-II, beams the
service throughout the Northeast and Mid-
west to subscribers with three-foot dishes.

USCI managed to introduce the service in
several markets and amass a subscriber base
of around 11,000 before it began to run out
of money, having failed to raise $40 million
through a private stock offering.

USCI and Satellite Television Corp.,
Comsat’s satellite broadcasting venture that
was having troubles of its own, tentatively
agreed to merge last August, but Comsat got
cold feet and is now virtually out of the busi-
ness.

Comsat’s decision to back out of its deal
with the USCI investors came as a complete
surprise to the investors, who were all set to
sign the final papers late last November, said
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USCI's Kwit

Kwit. The investors, he said, received the
same explanation the press did: the venture
was too risky. But, he said, it was Comsat’s
plans to move the service from Anik-CII to
Comsat’s two costly, high-power satellites in
1986 that made it so. Those satellites, to
which Comsat was contractually committed,
drove up the cost of the venture to between
$400 million and $500 million.

Kwit insists USCI’s business could be a
good one, given adequate funding. The ser-
vice was marketed for just eight weeks in
February and March, he said, and that effort
generated 11,000 subscribers who have
faithfully paid their monthly subscription
fees ever since. (USCI also marketed the
service in Indianapolis and Chicago in late
1983.) There have been no disconnects and,
even though the service is unscrambled, no
nonpaying customers, he said.

Since the end of March, USCI has been
looking desperately for new sources of cap-
ital, and during that time Prudential has been
supplying money to keep the venture afloat.
“They’ve counted us out of this business 100
times in the last year,” said Kwit, “and
we’ve been able to pull it out.”

But unless something concrete material-
izes out of the TCI-GI talks or another fi-
nancing source is found, Kwit admitted,
USCI may have to shut down between Jan.
10 and Jan. 15. “We have very limited
funds.” 0O

New life for
TV in Senate

Minority leader Byrd introduces
measure to allow live broadcast
coverage of body; other bills
proposed on first day of 99th
Congress include mandating

EEO rules for broadcasters similar

to cable’s and establishment of new
government service to Jews in Russia

The last hope that the U.S. Senate would one
day be covered live and on tape by radio and
television did not die with the retirement of
former Senate Majority Leader Howard Ba-
ker (R-Tenn.) after all. Senate Minority
Leader Robert C. Byrd (D-W.Va.), in a sur-
prise move, introduced on the first day of the
new Congress last week aresolution (S. Res.
2) to provide for such coverage.

Several other measures were introduced,



AddedzAttractions

BROADCASTING's editors and writers are at work on a number of special reporting
assignments scheduled (*) to appear during the next few months. Among the
more prominent prospects:

Jan. 14 Bl NATPE/post INTV. A guide to the year's largest TV program market as
the deals are made at NATPE International. And for the independents
reflecting on their Los Angeles meeting, a review and analysis of INTV.

Jan. 21 B Post-NATPE. A complete report on the deals, dealers and the dealt
during the 22d annual.

Jan. 28 ¥ Station trading. BROADCASTING's annual compilation of the radio and
TV stations and cable systems that changed hands in 1984,

Feb. 4 ¥ Top 50 ad agencies. An annual listing of the biggest billers in the Fifth
Estate.

March 4 b2 Basebail. An annual lineup of radio and TV rights holders for Ameri-
ca’s national pastime.

April8 B Pre-NAB. Sets the stage for the Fifth Estate’s biggest show, April 14-17.

April 15 # NAB... The 63d annual. As broadcasting's premiere convention gets
under way, BROADCASTING provides a guide to everything you'll need
to know in Las Vegas: a complete agenda, a list of exhibitors and a
preview of the issues likely to make news. Pre-MIP. An advance report
on the international television program market held each year in
Cannes.

April 22 i Post-NAB. Panel to panel. Booth to booth. Saturation coverage of the
industry’s annual taking on of new information and new gear. The next
best thing to being there.

April 29 & Post-post-NAB. Gavel-to-gavel report on the technical side of the
NAB convention, featuring experts' appraisal of the state of the equip-
ment art,

BROADCASTING will continue to update this schedule as appropriate, (a) to give
readers an idea of what's upcoming, (b) to give sources due notice that we're at
waork in their territories and (c) to give advertisers a chance to plap their own
marketing strategies in tandem with these editorial opportunities.

You Belong in BroadcastingzEvery Week

* Publication dates are subject to change, dependent on the progress of research and the
pressures of and pre-emptions by other breaking news developments.
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‘including a bill sponsored by Representative
Mickley Leland (D-Tex.) proposing for
broadcasters the same equal employment
opportunity standards now in place for the

Fcable industry, and companion bills in Sen-
ate and House calling for the creation of a
new Radio Liberty service that would broad-
cast in the Russian language to the Jewish
people of the Soviet Union. But the Byrd
resolution attracted the most attention, be-
cause of its dramatic revival of a proposal
not expected to be heard of again for a long
time.

Byrd had been among those who in the
last Congress managed to defeat Baker’s ef-
forts to provide for the Senate the same kind
of broadcast coverage available of the
House—coverage that, through C-SPAN’s
gavel-to-gavel transmissions and the clips of
proceedings shown on the network evening
news programs have helped illuminate the
workings of the lower chamber to a degree
unknown in the past. But Byrd last week
said he was not opposed to the concept of
broadcast coverage; rather, he thought the
Baker proposal did not protect the interests
of the minority and was not sufficiently spe-
cific in describing the manner in which tele-
vision coverage would be accomplished in
the Senate, where rules and tradition raise
different and more complicated problems for
broadcast coverage than in the House.

The Byrd resolution itself does not pre-
iend to be a final version. Byrd said it will
have to be fleshed out with some details in
the hearings to be held by the Rules Commit-
tee, to which the measure has been referred
and on which Byrd sits, as well as on the
floor. But the resolution as drafted is de-
signed to meet, in generai terms, some of
Byrd’s concerns as a minority leader who is
also a former majority leader. Among other
things, the resolution specifies that the ma-
jority and minority leaders will decide when
and for how long broadcast coverage will be
provided and that broadcast time will be
controlled in such a manner as to assure
equal time to both the majority and minority

ies.

The resolution aiso provides for a number
of rules changes to streamline Senate proce-
dure. For instance, it would change the
method of cutting off debate by scrapping
the requirement that three-fifths of elected
senators vote for cloture and substituting the
former two-thirds present-and-voting stan-
dard. Perhaps more important, it would aiso
eliminate the present provision permitting
100 hours of debate following cloture—one
hour for each senator—and replace it with a
rule limiting post-cloture debate to 20 hours,
equally divided between the parties. The res-
olution would aiso tighten up procedures
employed on motions to proceed, which
now permit senators to stall action on mat-
ters.

Byrd said some of the reforms being pro-
posed are required regardless of whether ra-
dio and television coverage of the Senate is
1o be provided. But he said, “There are prob-
lems in the Senate, and if they are not sur-
mounted, there will not be television in the
Senate.”

As in the House, the construction of

S — —

Byrd

broadcast facilities and the coverage of the
Senate will be the responsibility of employes
of the chamber. And aithough the matter is
not specifically addressed in the resolution,
a Byrd aide said the intention is to follow the
House lead again in covering senators only
at the podium; they would not speak at their
desks, as they do now. The aide said it would
not be practical to provide microphones at
every desk. But covering senators only at the
podium avoids the possibility of showing a
background of empty seats or of dozing sen-
ators.

The resolution specifies that the radio and
television coverage will be available “on a
‘live’ basis and free of charge” to any accre-
dited member of the Senate radio and televi-
sion gallery, as well as to the Capitol’s co-
axial cable system and “such other news
gathering, educational or information dis-
tributing entity” as the Rules Committee
may authorize.

But there would be no coverage available
to the public until after a test period of inde-
terminate length. The resolution calls for the
test to begin “as soon as practicable after the
necessary equipment has been installed,”
and to end when the majority and minority
leaders and the chairman and ranking minor-
ity members of the Rules Committee agree
that it should. During the test—which will
be used to establish final procedures for
camera direction control—transmission of

the radio and television signal would be re-
stricted to the Capitol’s coaxiai cable system
that feeds congressionai offices.

The resolution also contains language de-
signed to deny use of tapes of the Senate
proceedings for commercial or political pur-
poses.

Byrd feels chances of opening the Senate
to radio and television coverage are better
than in the past. But one influentiai member
of the Senate who remains opposed to the
idea is Baker’s successor as majority leader,
Senator Bob Dole (R-Kan.). Walter Riker, a
spokesman for Dole, said Dole “has opposed
it in the past, and hasn’t changed his mind.
He feels the Senate is slow enough to move
and that TV might impede it even more.”

B Ags for the other measures of interest to
broadcasters, Leland introduced two. One
tracks EEO provisions contained in the cable
television deregulation bill enacted by the
last Congress. The other is a replay of H.R.
2331, which he co-sponsored in the last
Congress and which would have established
tax incentivesto stimulate private investment
in minority telecommunication enterprises.
It would raise the overall limit on the vaiue
of used equipment that can be the basis for
determining investment tax credit, in cases
where a minority controlled firm is buying,
directly or through a general partnership, an
operating communications business.

B The bills to establish a new broadcast
service under Radio Liberty aimed at Jews in
the Soviet Union'were introduced by Senator
Paula Hawkins (R-Fla.), in the Senate, and
Representative Matthew Rinaldo (R.N.].),
in the House. The measures would authorize
$3 million for the establishment of Radio
Maccabee—the name of a family of Jewish
patriots who in the years between 175 and
164 B.C. defeated the Syrians and rededicat-
ed the Temple in Jerusalem—to broadcast
programs in the Russian language on Jewish
culture, politics and religion, including He-
brew education. Rinaldo said in a statement
introducing the bill that Radio Maccabeg is
“essential to fight against increased attempts
to eradicate Jewish cultural life in the Soviet
Union.” d

A call for network liberation

New book by former members of FCC'’s
task force says that commission
should regulate less to avoid

any dominance by ABC, CBS and NBC

During the late 1970’s, a special task force of
lawyers and economists assembled by then-
FCC Chairman Charles D. Ferris made an-
other in a series of extensive studies of the
major networks’ aileged dominance of the
television industry that the commission has
ordered over the years. The one that
emerged in October 1980 (BROADCASTING,
QOct. 27, 1980), however, produced a differ-
ent result. Where the others called for ever
more regulation, the new one indicated the
anaiyses and premises of existing policy
were wrong, declaring that what was needed
was not more regulation but more competi-
tion. Now four former members of the task
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force, including the co-directors, have pro-
duced a book elaborating on and extending
that thesis: “Misregulating Television: Net-
work Dominance and the FCC.” But they
also suggest that forces have been loosed
that will strike the regulatory shackles from
the networks, regardless of whether the FCC
and/or Congress approve.

The authors accept as desirable the com-
mission’s goals of competition, programing
diversity and localism. But they say com-
mission policies have done more to frustrate
efforts to achieve them than have the net-
works. Indeed, they attribute the presence
today of only three, full-scale, nationwide
networks serving over-the-air commercial
television stations to various commission
policies, particularly those involving spec-
trum management. The authors cite specifi-
cally commission choices in the early days



TEAM UP WITH PARAMOUNT

Discover What the Best Can Do for You.

Top-quality first-run series,
each with the power o build a viewer
franchise that lasts for years!

Off-network hits that work in syndication!

Record breaking movies
from the industry’'s most consistent
box office leader!




FO NW FIRST-RUN AND OFF-NET HITS!

AMERICA aims high—and it delivers. Pro-
duced in association with Post-Newsweek,
AMERICA is a brand-new concept, a pro-
gram franchise packed full of entertainment
and designed expressly for your early fringe
time period. It's a News Companion that
uniquely bridges the daypart between soaps
and the all-important evening news.

AMERICA is filled with everything that's
unique about today and hot for tomorrow,
plus on-location performances by today’s top
siars. More important: AMERICA's hosts know
how to make television fun for viewers by
having fun with people. There's Sarah Purcell,
whose charm and warmth made her a net-
work superstar; Stuart Damon, whose popu-
tarity as Dr. Alan Quartermain of GENERAL

HOSPITAL will grab the afternoon
viewers; and Mclean Stevenson,
the hilarious starof M+ A«S5+H
and frequent guest host of THE TONIGHT SHOW.

With all of that, AMERICA's stunning sales
success should be no surprise. Even before
completion of the pilot, leading broadcasters
committed to AMERICA. And since the pilot,
theresponse has been absolutely phenomenal.

With such great broadcast groups already
on board as CBS O+O, ABC O+0, Post-News-
week, Belo, H&C, Cowles, Cox, Storer, Scripps-
Howard, Allbritton, King, Chronicle, Hubbard,
Bonneville, Meredith, Outlet, Gilmore, and
Knight-Ridder, it's an obvious all-America

sweep. /




The same aggressive imagination and
ﬁiommifment guarantees your supply of hit off-
etwork halft-hour comedies through the 80's.
ow Paramount’s non-stop parade of sitcom
successes roars down the fast track, as three

ore network winners become available.

The best hour of comedy availabie for
ndication is on the air right now. Ot all hal-
ours on television, FAMILY TIES is ranked #2
nd CHEERS follows closely at =4* Together
they're the core of NBC's poweriul Thursday
ight schedule. FAMILY TIES' rating of 20.0 with
31 share dominates MAGNUM P.l. in Adults
8-34, 18-49, 25-54, Teens & Kids!* With nine
mmys in its trophy case, including Qutstand-
ing Comedy for the second straight year,
HEERS is enjoying its strongest season, with a
rating of 193, 29 share. CHEERS leaves SIMON
SIMON in the dustin Women & Men 18-34,
5-54 and Teens* —exactly the kind of num-
ers that spell syndication longevity!

Both CHEERS and FAMILY TIES are selling
at a record-breaking pace and Paramount’s
unique production guarantee assures stations
of receiving the optimum number of episodes
for syndication.

And there's
another Para-
mount giant wait-
ing in the wings!
The little guy
named WEBSTER
is certain to be
the next huge off-
net smash. Watch
for WEBSTER,
coming soontoa
station near
you—unless you
grab him first!

*NTI: October, 1984




FOR LONG-RUNNING FIRST-RUN SERIES!

ENTERTAINMENT TONIGHT —Beyond ques-
e, it's the most talked-about show in syndica-
on and maybe in all television! ET set the
andards tor day-and-date syndication and
o other series provides so much glamour and
litter, style and station prestige. Entering its
th season in Fali ‘85, ET will be airing in prime

cess on dffiliates in ail of the Top 10 markets

including the two newest cddmons to the ET

mily, NBC’s WMAQ-TV Chicago gt i

ENTERTAINMENT THIS WEEK —With a brand-
new format this season. ETW is an always fresh,
fast-paced week-end hour. More exciting than
ever before, ETW is a weekend access winner.
And, ETW breaks new ground with its special
monthly “Salutes.” The firstiwo—-"ETW Salutes
MGM” and “ETW Salutes Elvis” —racked up
top acclaim and ratings. February’s “Salute
to Soaps” is sure to dc the same. And these
are only the beginning!

Paramount brings all the neces-
sary ingredients to each of its
first-run programs: A unigque con-
cept. Quality execution. Strong
distribution. And all-out promo-
tion. That’s the winning combina-
tion that meets the needs of
stations and advertisers alike
and builds viewer franchises that
last season after season.




SOLID GOLD —Muitiple Emmy Award-win-

ring SOLID GOLD is TV's #1 music/variety series

and confinues to outdeliver network prime-

time series in Young Adults & Teens. This season

it's coming at you with brand new talent, a
brand new look and the biggest stars yet!

Year after year SOLID GOLD is a “must” for
all the top names in music—imitations come
and go but SOLID GOLD remains the stan-
dard of the industry, and going into its sixth
seqason it continues to be one of syndication’s
mMost remarkable success stories!

TAKING ADVANTAGE —From auction tips to
auto trips, from buying a house to gifts for your
spouse, TA is the only show that’s able to make
information about personal finance fun and
entertaining. With solid ratings on 128 stations
covering over 80% of the country, TA offers o
tremendous value for stations and advertisers

sealike!

ANYTHING FOR MONEY —In a sea of look-
alike game shows, AFM is a winner in access
and early fringe. Paramount’s “‘real life sit-
com’ is unbeatable when scheduled where
the audiences are. AFM is up 150% in Women
18-49 and 177% in Men 18-4% over May in
Philadelphiq, and #1 in Women & Men 18-34,
Teens & Kids in Miami. in early fringe, it's #1in
Total Women and Women and Men 18-49 in-
Washington, and pulling the highest share in
the time period in over 3 years in Denver!

‘Source: NS| Qctober, May 1944 ARB Octobar 1744
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FOR SUCCESSFUL SITCOMS AND SMASH-HIT MOVIES!

BUDDI E

Paramount’s other classics continue to roli
right along. STAR TREK, the sole off-net hour fo
perform successiully for more than three sea-
sons, is now in its 15th year—boldly going where
no hour has ever gone before. TAXI, the series
that earned a phenomenal 18 Emmys, has its
meter running with winning ratings early and
late. And HAPPY DAYS, THE BRADY BUNCH,
LAVERNE & SHIRLEY, THE ODD COUPLE,

MORK & MINDY ond the rest of the gang keep

adding to the irrefutable evidence that hailt-

hour comedies outclass every other category

insyndication longevity—and that Paramount

producesthem like no other studio. Remember:

Something Funny's«Going On at Paramount—
ow and for Years to Comel._

If there's one indisputable fact in syndicated
programming, it's Paramount’s sitcom suprem- \\
acy. Year after year the list gets longer and

stronger. The latest addition is BOSOM BUDDIES,

that uproarious halt-hour about two red-blooded

mates who disguise themselves as gir's so they

can live in an all-women hotel. With superstars

Tom Hanks and Donna Dixon, BOSOM BUDDIES

was #1initstime period in rating, all key adult
demographics, Teens & Kids* As a Monday

through Friday strip, or as part of a weekend

comedy block, BOSOM BUDDIES’ 37 epi-

sodes are all brand-new to syndication and
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IL Finally, Paramount’s movi€ packages remain
the best inthe business—which is just what
viou'd expect from the igflustry’s most consistent
Box office leader. Sugh recent hits as BEVERLY,
ILLS COP, INDIANA JONES AND THE TE
EK ili: THE SEARCH F@R
POCK, FLASHDANCE, AN OFFICER MAD A
ENTLEMAN,#OOTLOOSE, TERMS £
NDEARMENT, 48 HRS. and TRAPING
st to name a few. ggMtinue to
Paramount's statyes Hollywood's
ottegt studio.

ramount’s Poriggffos put the power of
llywood's gregi€st stars in ever-popular box

/ flice sensat g#f to work for you. Portfolios |
t

rough IX g filled with classics such as
ATURDAN NIGHT FEVER, THE LONGEST YARD,
OVESTORY, THE ODD COUPLE and TRUE

And PORTFOLIO X puts even more success
the air for you. It's loaded with such hits as
TAR TREK: THE MOTION PICTURE, GREASE,
RDINARY PEOPLE, URBAN COWBOY, KING
ONG, FOUL PLAY, AIRPLANE and NORTH

ALLAS FORTY! In fact, an amazing 0% of
RTFOLIO X's theatrical movies are on ‘m(/
ariety’s list of All-Time Box Office Champi .

lainty, when you're looking for b usters,
the place tofind them is i amount
ortfolio! And stay or the next power-

ouse Moviep age—PORTFOLIO XI.




First-run leadership, off-net longevity
and the biggest box office movies.

ForSuccess in the 80’s
Great Programming Is

PARAMOUNT!

FIRST-RUN SERIES OFF-NET HALF HOURS OFF-NET HOURS FEATURES & SPECIALS

AMERICA/AMERICA ~ CHEERS STAR TREK PORTFOLIOS I-X

THIS WEEK FAMILY TIES MANNIX THE JESSE OWENS STORY
ENTERTAINMENT BOSOM BUDDIES MISSION: IMPOSSIBLE ~ STAR TREK MEMORIES
TONIGHT/ENTERTAIN- 17| THE UNTOUCHABLES  pARAMOUNT FIRST-RUN

ANYTHIN starring Sinatra, Cher,
FOR MONEY LAVERNE & SHIRLEY Diana Ross and more.
MORK & MINDY

SOLID GOLD SHOGUN

THE BRADY BUNCH
WASHINGTON: BEHIND
THE ODD CCOUPLE CLOSED DOORS

LOVE, AMERICAN STYLE

THE LUCY SHOW
and coming soon...
WEBSTER!

TAKING ADVANTAGE

DCOMESTIC TELEVISIOMN
AHND VIDEG PROGRAMMING
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of television to limit the TV band, assign
stations locally and intermix VHF and UHF
stations.

But that was only the beginning of error,
in the authors’ view. They proceed to ana-
lyze network-affiliate and network-supplier
regulations—whether a ban on affjliates op-
tioning time to networks or the prime time
access rule—and call for the elimination of
virtually all of them. The rules are viewed as
concerned largely with allocating profits
among the various parties without regard for
the public interest questions involved.

Another of what the authors see as major
flaws in the commission’s regulation of net-
works over the years has been the failure, at
least until the mid-1970’s, to view technol-
ogies, like cable television, as grist for the
regulatory mill rather than as means for of-
fering the public competitive programing
services. Many of the same criticisms are
directed at the Department of Justice, which
has imposed its own restrictions on the net-
works through consent decrees they signed
to end antitrust suits.

The authors say the regulators have been
guilty of no fewer than five types of errors in
attempting to deal with what they considered
*“network dominance.” They are said to have
created problems where none existed, de-
vised unresponsive solutions to real prob-
lems, imposed unworkable solutions, treat-
ed administrative convenience as a primary
goal and thought small (approaching net-
work regulation “with blinders on”). One
rule that, in the authors’ view, manifests all
five is the prime time access rule, which
prohibits the networks from offering affili-
ates more than three hours of entertainment
programing in prime time.

Avoidance of those five errors, the authors
say, would have produced a regulatory
scheme that would encourage the formation
of new networks by lowering entry barriers.
But they suggest such a system, like one
now in place for radio, is on its way—that a
trend has been established that cannot be
reversed. They note that the commission
since the 1970’s has been removing regula-
tory restraints from cable television, pay
television and multipoint distribution ser-
vice, and has established a direct broadcast
satellite service that is virtually unregulated.

They cite a commission readiness to disrupt
the VHF-UHF allocations plan devised in
1952 by creating a low-power television ser-
vice. They also note that “videocassettes and
videodisks flourish” (the reference to “vi-
deodisks” is an example of the perils to
which the lead time involved in book pub-
lishing sometimes subjects authors), and
add:

*“As these technologies and industries ma-
ture, they will provide for the establishment
of networks that can challenge the domi-
nance of ABC, CBS and NBC. Moreover,
their very existence will undermine what-
ever surface plausibility surrounds existing
regulations. If the commission does not vol-
untarily repeal them, as it did for radio net-
works, the courts will have no choice but to
declare them baseless, as occurred with re-
spect to the commission’s rules- restricting
pay cable” in a case involving Home Box
Office, in 1977.

The authors make that point explicitly
with regard to the network financial interest
and syndication rules, adopted in 1970, Ap-

- parently writing after the commission had

proposed repealing the rules but before con-
gressional pressure forced it to abandon the
project, they note that no one has suggested
extending the rules prohibiting the net-
works’ acquisition of financial interest in in-
dependently produced programing and from
engaging in domestic syndication to firms
other than ABC, CBS and NBC. According-
ly, they say, “Perhaps nothing explains more
forcefully why the rules are unsupporta-
ble.... If the FCC does not redeem its
promise to repeal these rules, it will only be
a matter of time until some reviewing court,
noting that the FCC has no justification for
not intervening in identical disputes between
Time Inc. (parent of Home Box Office) and
MCA (parent of Universal Studios), strikes
them down as arbitrary and capricious.”
According to the authors, it might not
even take a reviewing court to shake the
commission loose from its prime time access
rule. The political forces at work in opposi-
tion to repeal of PTAR have proved formida-
ble; affitiates, who have prospered from the
syndication and other nonnetwork program-
ing with which they fill access time are
among those opposing repeal. But the au-

Thomas Krattenmaker and Stanley Besen
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thors see the growth of new networks based
on new technologies changing the political
equation: “Even the affiliates of ABC, CBS
and NBC will clamor for PTAR’s repeal as
they suffer viewer defections during the ac?j
cess period.” As is true of the financial inter-
est and syndication rules, the authors note,
no one has suggested extending PTAR tax
new networks. =

Although the authors express their criti-}-ﬁ
cisms of commission policies with confiw!
dence, they are at a loss to explain the com
mission’s actions over the years, at least in
terms of “the modemn theory of public
choice.” For unlike most observers, they do s
not seck to identify the commissions that
have regulated broadcasting as pro- or anti-
regulatory, or even as liberal or conserva-
tive—certainly not as disinterested regula-
tors seeking, if wrongheadedly, to serve the
public interest. The authors say the public-
choice theory teaches that regulators serve
those interests with the strength and cohe-
siveness to organize for political action.

The various rules designed to benefit af-
filiates at the expense of the networks are
consistent with the theory. For affiliates, the
authors believe, have more friends in impor-
tant political places than do the networks.
But the authors are unable to explain the
commission’s efforts to help program suppli-
ers at the networks’ expense; suppliers’ in-
terests, they say, “are not more coherent than
those of the networks.” And, the authors say,
it is virtually impossible, using the public
choice theory, to explain the commission
rule banning network ownership of cable
television systems.

Finally, the authors suggest that perhaps
the commission is simply motivated by a,
desire to limit the power of the networks.
That seems the only theory consistent with
the adoption of those rules, But then the
authors note that a large part of their book is
devoted to criticizing the commission for
erecting barriers to the emergence of new
networks that would compete with the exist-
ing ones. Maybe, the authors say, the net-
works were simply the subjects of rules in-
tended to help the owners of broadcast
stations.

Almost in desperation, it seems, the au-
thors examine, briefly, the possibility that
the commission always did intend to serve
the public interest. But they dismiss it: “The
persistent failure of the FCC to reach results
justifiable under a public interest standard
makes it terribly difficult to believe that the
agency always tried to meet that standard.”

The authors of the book are Stanley A.
Besen, a senior economist with the Rand
Corp., and Thomas G. Krattenmaker, pro-
fessor of law at Georgetown University, the
co-directors of the FCC Network Inquiry; A.
Richard Metzger Jr., a member of the law
firm of Wald, Harkrader & Ross, who was
principal counsel to the Network Inquiry,
and John R. Woodbury, vice president of
research and policy analysis for the National
Cable Television Association, who was the
Inquiry’s senior staff economist, “Misregu-
lating Television,” 202 pages, is published
by The University of Chicago Press, 5801
Ellis Avenue, Chicago, and costs $24. O
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Futureville

It’'s fun to follow a phenomenon. That's what we've been
doing in relation to independent television, whose
spectacular growth is symbolized by this week’s convention
of the Association of Independent Television Stations. It is a
measure both of the independent TV segment and the
comrmmercial television medium as a whole that INTV has
come 10 such prominence. It almost seems that, had there
been no independents, they would have had to be invented.

9 These reflections come just a month after
BROADCASTING's pivotal special report entitled “The New
Order Passeth,” which tracked the difficulties that the so-
called “new media” have had in getting traction in the
television universe. That study found that over-the-air
subscription TV (STV) was virtually a thing of the past; that
MDS (of both the single and multiple varieties) appeared
confined to a narrow window; that direct broadcast
satellites might never get off the ground in the 80’s; that
low-power television had a will 0’ the wisp look about it, and
that both teletext and videotex appeared to be far more
formidable as technologies than as market opportunities.

91 All in all, our editors found that the Fifth Estate is
beginning to concentrate more on the birds in hand than
those in the bush. Prominent among those concentrations
is independent television.

7 It does no discredit to the still dominant network-
affiliate universe to suggest that, in a very real sense, the
future growth of commercial television will be largely
independent. The 814 stations now operating in that
category—collectively, already the size of a network
lineup—rmay number a8 many as 300 by the end of the
decade. The force, more and more, will be with them.

§ Little wonder that the Century Plaza will attract so
many of the industry’s powers that be this week. They
know where the action is in today’s television marketplace.

ity

PRESIDENT AND PUBLISHER
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Independents
State of the Art = 1985

Katz. The best.




The continuing growth of Black Belt Theaters 1,2 and 3
confirms that audiences just can’t get enough of our quality
Kung Fu action. During the past four years our exciting, fast
paced, color feature films have pulled and pulled in every
day part with the most desirable demographics.

Now, in answer to this cbviously continuing demand, we
present Black Belt Theater 4.

These all new, all first-run, all Sir Run Run Shaw, color
films, feature the major fighting stars, the highest quality,
most lavish production values and the suspenseful, satisfying
story lines the Shaw Brothers studios are famous for.

The struggle for ratings is no game of patty-cake.

What you need to prevail in your market is a heavy helping
of Kung Four, the new edition of Black Belt Theater. For more

SEEUS AT NATPE. 579 POWELL STREET.



information, and to arrange a
screening of the new, all Run Run
Shaw Black Belt Theater 4, con-
tact your WW Entertainment
representative today.

ENTERTAINMENT 205 EAST 42ND STREET, NEW YORK, NY 10017 212-661-3350
DIVISION OF WORLD NORTHAL CORPORATION
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Herman Land has seen it all in com-
mercial television. Having gotten his
feet wet in the advertising world, he
went on to become a jowrnalist cover-
ing the medium, before graduating to
corporate public relations roles with
Corinthian Broadcasting and Wes-
tinghouse (for which he developed the
“Group W” identity). Land capped kis

career with the presidency of the Asso-
ciation of Independent Television Sta-
tions—a post ke will relinquish this
year. BROADCASTING seized the occa-
sion for this early exit interview, in
which he assesses the past progress
and present and future prospects of
that segment of the TV industry he
now knows best.

INTV'S HERMAN LAND

Front man for a TV revolution

We’d like to focus on the last 12 years, while you've been heading
INTV. Could you give us a retrospective on the independent television
industry during that period?

In 1972, when we formed INTV, the 73 independent stations that we
counted in existence at the time covered only part of the country, but
a substantial part—somewhere over 60%. They were almost an ad
hoc group; that is, they were beginning to be felt in many markets but
had not, as a segment of the industry, reached a high level of con-
sciousness among people in the business—the press, the industry at
large, the advertising business in general.

Nor was the public terribly aware of independent television as
such. There were just individual stations. But enough of them had
gotten successful enough to begin to feel they were something more
than just individual entities adrift in a network sea.

Then one bright guy—Roger Rice, who at that time was running
KTVU(TV) San Francisco [and who is now president of the Television
Bureau of Advertising}—got an idea. That idea was, “It’s time for us
fo get together and be something—to go beyond our individual
capabilities, develop a collective voice, pool our resources—and
then do something. And then fight whenever it's necessary to doso.”

When I first heard about it, I was sitting in my backyard in Nassau
County, Long Island, in June 1972. 1 had been on my own for about
six or seven years, and it struck me that these people were writing the
future, and that it made imminent good sense that the next decade
clearly was going to be one in which we would see voluminous
expansion in this segment of the business. I thought I could do some
work for them because I was in business as an independent consul-
tant. And I happened to know some of the members of the commit-
tee, so I organized the first meeting, which took place in St. Louis in

August of that year.

It was quite evident at the meeting, and in the few weeks preced-
ing the meeting when I ran around trying to get it ready, that some-
thing new was here and something was going (o happen. The ques-
tion was: “What could these people do to better themselves, aside
from being individually aggressive stations?”

It was seen early on that there was a void in the business, when it
came to representation, in two areas. The first was business, the
world of advertising, where the stations tended to be lcoked upon by
many advertisers as afterthought stations. You would deal with affili-
ates and networks, and if you had any money left, maybe you’d
throw a few bucks to these people who bothered you. The second
was in Washington, where there was a problem because the National
Association of Broadcasters, by its very nature, by the composition
of its constituency, tended not to reflect the needs or interests of these
independent members. They were just a small number of elements,
and they were not organized, so that when there was a battle to be
waged in which the interests of the independents clashed with those
of the affiliates or the networks, there was nobody in Washington to
speak for this group.

Two major issues at the time divided the independent stations from
the networks and affiliates: the prime time access rule and AT&T’s
proposal to cut long distance rates for contract users—the net-
works—and double rates for occasional users—the independent sta-
tions. Obviously, one organization couldn’t operate for both parties.
Those two issues became fundamental issues in the early tife of
INTV.

Since then our growth has been striking. In this 12-year period we
have seen the acceptance of independent television as an idea be-
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come a reality. More and more, we have been breaking down the
barriers that have existed in the advertising world, overcoming the
biases of advertisers and agency individuals that make negotiation
almost impossible.

At the same time, in the area of political marketing I think we
made some inroads as an industry. The FCC is conscious of the
independent segment and has in general been very helpful, looking
at independent television as one of the chief means of achieving
diversity within the system. In Congress, among those committees
that deal with broadcasting, we have become better known and have
had some effect—we have reasonably good relations with people. So
in that respect there has been an emergence of independent televi-
sion, both from the marketing standpoint and from the regulatory
and legislative aspects.

It's obvious that the independents are a force to be reckoned with
today. They weren't, years ago. Why is that? Can you give us a mea-
sure of the impact that independents now have on the television
marketplace? An idea of their growth?

Let’s look at the record. The last count, as of the beginning of this
month, shows 214 independent stations in existence, of all kinds.
That means, if you look at it in the current context, the independent
television universe is as large as a single network, which is some-
thing new. We are in 98 markets now. When we started, we were in
38. And we now cover 82% of the country. That's sheer growth.

Will every television station that goes on the air from this day on be an
independent?

Not necessarily. Here and there you will find affiliations. You have to
look at it market by market,

But essentially the future is going to be very good for independents?

Oh, no question. Absolutely. This whole growth has been indepen-
dent, virtually.

Is it largely UHF?

Yes. You have a national base that has been growing very rapidly.
The big period of growth was '79 up through now. Our count
showed, from 1979 through 1983, 100 stations coming on the air, the
great bulk of them being independents.

The independents had to prove that they would deliver the goods,
and they had to prove it in the business sense, in the harsh world of
commerce. They did. Those of us who were very close to it knew it
had to happen, because the logic was there: You're reaching people,
you're reaching customers, you have a message for them, andifit'sa
good message, it’s going to produce results. It really doesn’t matter
what the outlet is, what the channel number is, whether it’s called an
affiliate or an independent. Viewers like programs. Fortunes had to
be spent to demonstrate that.

What helped bring about an increase in use of the medium was the
steady increase in the share of audience—and the ability of the
stations to get programing that attracts that audience. Programing by
the late 70’s had gone through a change. You had the availability of
popular off-network shows—a M*A*S*H or a Barney Miller—
which helped change the look of the stations. Plus the growth of
news, the growth of the news services, and the development of
individual station news operations.

How about the role of cable and the development of superstations?

Superstations are a special situation that has nothing to do with this.
, What cable did was to help, in many instances, the coverage of UHF.
And it has been very helpful.

It essentially gave UHF parity with VHF, where there was cable.

And depending on the penetration of cable. That’s a real contribu-
tion, and it's always been recognized.

But what has been found, and the record is replete with this kind of
instance, is that the UHF independent is capable of achieving not
only rating parity, but rating superiority in a free market, if it’s got the
right show. It’s that simple a thing. The UHF’s will deliver the ratings
if the shows are there. And once you know that, as an advertiser, you

don’t worry about the class of station. So why not use it?

One of the big factors that no one can put his finger on, but which is
certainly present in today’s marketplace, is the erosion of network
shares. At first a lot of people thought cable was responsible. Then
they came to realize that, primarily, it is the independents that have
been wooing away the network shares.

Yes. But a lot depends, too, on the daypart that you're dealing with.
And certainly the biggest daypart for independents is the early even-
ing period, where the inroads are really striking.

Howard Kamen and our research people in New York began
studying FCC data, TVB estimates, NAB material and so on, in
1975. Their estimated TV station syndication expenditures show that
in 1975 the independents were responsible for 31% of total syndica-
tion expenditures. In 1984, that figure had grown to 60% of total
syndication expenditures. The affiliates have gone from 69% of the
total in 1975 to 40% in 1984. The dollar figure for the total, in 1983,
was $904 million, as opposed to $1.63 billion in ’'84. Independents
spent $637 million in '84, to $426 million for the affiliates.

We took a look at the market in terms of the numbers of syndicated
hours that have to be filled. In 1975, when there were only about 78
stations, the total number of syndicated hours required was 35,574.
The affiliates accounted for 25,200, and the independents, 10,374.

In 1984 the affiliates and independents are virtually in a dead
heat—28,462 to 28,350 syndicated hours—because of the growth in
the number of stations to 214. If you project through 1990, and if you
do it on a linear basis—an artificial assumption—you come up with
about 300 stations. At that point the affiliates will have grown to
about 29,250 hours and the independents to 39,900,

In other words, what has happened in the industry is a shift in
emphasis, which is related to the station growth and the ability of
these new stations and all of these independents to compete. A
market of enormous size has been developed, which in turn attracts
new efforts from the producers, who now become conscious that
“Hey, here's another market, and it’s a major market,” so they begin
to think in terms of things that were reserved in earlier years only for
networks.

For example, theatrical films that have not been on television are
now tending to go first to independent stations, rather than the
networks. The networks may have found that the made-for-network
movies do very well. All of these are new theatricals, which are
being made available for the first time. Similarly, what I think is
very, very significant is the movement of various groups and com-
panies in getting together to create new programing. You're seeing
the development of a good deal of programing, some of which will
succeed, I would hope, and some which won’t. And you’ll see more
of it on a higher level than was possible 10 years ago, with more
money put in, higher production values, bigger names, and so on.

Our convention acts as a crystalization of a lot of this. This year a
number of television personalities will attend our Saturday night
dinner. This is the first time. We’ve become a magnet for producers
and syndicators, and that process feeds back and in turn strengthens
the stations and creates new resources. These resources can then be
put back. And it’s a process I think you're just seeing the beginning
of.

Our projections over the next five years would show us going to 65%
or better of the syndication market. That tells us something. It explains
why we’re sold out at this convention. We can’t accommodate another
company for a screening. And it’s going to continue that way.

Do you think the process will ever lead to the formation of a fourth
network? it would seem a lot easier for both the advertising communi-
ty and Hollywood to deal with a fourth network than with 200 or 300
independents.

I have always discouraged the fourth network—1I’ve never felt it was
quite realistic. What I see, because of the difficulty of setting up a
single entity, is rather a continuation of the ad hoc type of networking
we have now, which will tend to reflect the market distribution
patterns more accurately than any single system.

I think, too, from a station point of view there is no basis yet for

Broadcasting Jan 7 1985

74

-4



WHERE THE NEWS
COMES FIRST

NINE O'CLOCK NEWS

TOM LAWRENCE
WENDY GORDON
SCOTT ST. JAMES

Weeknights.

9””_’-” RKOV TELEVISION
LOS ANGELES A Division of RKO Generql, Ing.




w = ¥ -

establishing a conventionally styled network. The word “indepen-
dent” means something to these stations, and they seem to be much
readier to deal on an individual basis, individual shows or groups of
shows, than to follow the form of an existing network and become a
fourth network with a whole day and night full of service.
But I think you will see variations. A company will come out with
perhaps a two-hour time block, and it may get enough stations to
gign on so that they become, in effect, a single entity and then are fed
by satellite to have the practical effect of a network in that context.
Then another company or another group of people may come along
with another time block and another day, or strip, or whatever. So I
think you wind up ultimately with the equivalent, but not the same
form. I don’t see a conventional fourth network having an immediate
future.

You mentioned that when INTV began, AT&T and prime time access
were important issues. | wonder if another element equally important
in the growth of the independent marketplace might not have been
the satellite itself.

I think it has played an important role in the general development.
It’s hard to pin it down, but at our very first convention—January
74, in Dallas—we had a session on the satellite and the future.
Mobody else in the broadcast business, to my knowledge, was deal-
ing with it, but we saw it as something terribly important and some-
ihing that was going to revolutionize this industry.
It’s no accident, therefore, that the first users of earth stations were
independent stations. In St. Louis and Kansas City and Seattle—I
ink those were the three cities—they were the first. And it wasn’t
ery long before you had an earth station almost as you went on the
. There was a very strong economic incentive to go satellite,
tartmg with sports and any special event, for the very simple reason
at it became quite clear early in the game that satellite carriage
as, as they said, distance insensitive, so that it cost you the same to
?mport a game from Los Angeles to Washington as it did from
someplace in Virginia. It also eliminated a lot of unnecessary costs.
The satellite has become important and will be even more so in the
area of film and program distribution. I think Entertainment Tonight
is the prototype for future types of programs.

Has news become a significant factor in the world of independents?
And a money factor as weli?

Yes to both questions. I'm limited in my actual knowledge of the
latter but I can answer that, in many instances, the news a station
puts on becomes the means through which it is able to approach
certain advertisers who only want to be on the news. One of the great
difficulties that has plagued the independent industry has been the
attitude of certain advertisers that the only thing that mattered was
prime time news on the affiliates. And since we counterprogram,
putting on entertainment versus the network news and our news
versus their entertainment, the challenge has been to sell entertain-
ment against news and then news against entertainment. The news
has proved a way to win acceptance, for the independent station,
among those advertisers who have those particular attitudes or reser-
vations.

One day after your convention in Los Angeles, NATPE will open its
convention in San Francisco, mad as a hornet because you have
upstaged them with your convention the week before. How is that
competition ever going to be resolved, or is it just inevitable?

We never for a moment thought of this as competition with NATPE.
In fact, we were very careful to try to stay far away from them so
there would be no conflicts with syndicators and with members who
want to attend both conventions. The problem only began when we
started screening. There was a lot of argument as to whether it was
even wise to do so. Finally, when we threw it open to the member-
ship, I think we had only one negative out of the whole group. We
started it quite innocently, as a pure service to our members and to
accommodate the program people who wanted it. We competed with
a blizzard and the Super Bowl that first time, but it seemed to work.
And everybody said, “Let’s do it again,” so we decided to go ahead
’gnd do it.
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We’re a work convention. But as one guy put it, we’re still inde-
pendents, we intend to remain independents, and we recognize that
there are limits within an industry group. We're wishing NATPE
very well. But we will continue the kind of meeting that we have, as
long as it continues to make sense. We put it as far into the beginning
of January as we could this year, in order to make some kind of
tradeoff possible. In the succeeding years, that distance will spread,
and I think the problem will be resolved.

it would be interesting, even ironlc, if, when it starts to spread, the
syndicators complain, “Hey, why do we have to do this twice?” Why
don’t you merge with NATPE and have one program showing?

Because we’re not a program meeting, per s¢. We’re not a screening
operation, per se. It’s simply another service. .

Everybody felt that, if we did this merger, we’d become absorbed,
our own identity would be lost ultimately, and 1t would hurt our
whole operation.

But it is true, is It not, that this program screening process is a
revenue producer for INTV? Your coffers must be much better oft
than they ever were before.

Last year they represented about 6% or 7% of revenues. We don’t
charge that much, and it's limited, so it isn’t that big a deal.

[m]

Which of these issues do you find the most interesting or the most
important for independents: financial interest, 12-12-12, must carry,
the situation on copyrights or PTAR?

They’re all number one, but let’s start with financial interest. Of all
the issues that we have been involved in, none to my recollection has
been so involving as that one.

It turned out to be an issue of super importance to the indepen-
dents, and for the very clear reason that, as we perceived it, if the
networks had the right to move into the syndication market, they
would also be in a position to manipulate that market and to control a
good portion of the distribution system. If they were in that position,
sooner or later corporate interests other than those related to just
syndication revenue could come into play—and specifically I'm
referring to relations between networks and O&QO’s and between
networks and affiliates. And those relations would show up in indi-
vidual instances, in which choices had to be made—particularly in
major markets—between stations who would get top shows. It
would affect the pricing, or it could affect the pricing. And so we
concluded that this was really a major issue affecting the basic ability
of independent television to grow and prosper. It’s now on the back
burmer.

Do you think it can be kept on the back burner, or do you anticipate
that it may come alive again?

Theoretically, it can, of course, since I don’t think there’s been any
formal resolution of it. But I don’t anticipate such—at least in the
foreseeable future.

What about 12-12-12?

This present formula, which is a political solution, I would charac-
terize as a reasonably good compromise, given the various pressures
and counterpressures that were operating. It’s one thing to proceed
on a basis of pure logic on any of these things, and another thing on
the basis of what is possible given the forces at work.

Keep in mind that you had a latent hostility to the networks
operating, in the Senate in particular, which was tapped very suc-
cessfully by Jack Valenti [of the Motion Picture Association of
America). As he said, it was like putting a match to dry underbrush.
Related to that was the independents’ desire to see that the networks
didn’t get too strong in this area. At the same time, you had within
the Senate and the House a feeling that to remove the lid completely
would be going too far at this stage of society’s development. We’re
not ready for a completely wide open marketplace in station owner-
ship, so some limit in the form of national penetration would make
sense. There is no particular ironclad formula, I suppose, that led to
25% as the accepted norm.

At the same time, it was necessary to take into account the de-
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mands of the networks. They didn’t want to be slapped in the face
publicly, and they didn’t want to be discriminated against in terms of
the independent formula, which said that independents should be
given certain discounts. The present formula takes care of most of
these matters because it allows the networks a little bit of expansion,
but puts a lid on how far they can go. It also allows independent
television to be part of this growth.

The other part of the ownership issue is the desirability of building
countervailing forces that are large enough and substantial enough to
offer new program opportunities, so that independents can, by them-
selves or by joining with others, become major sources or major
marketplaces for programing, in addition to the networks. The im-
portant thing is to stimulate that growth. And if we have to make a
choice, then for us the choice is to allow the networks to grow a little
kit so long as it is helping the others grow.

What about must carry?

Well, must carry, as everybody knows, almost from time immemori-
al—and there was a time before television and cable—is of vital
concern to independent television. But we do see problems ahead in
that area. There is no indication that it’s going to come up as a serious
1ssue with the FCC, at least not in the foreseeable future. But I think
it’s no mystery that there'’s a problem in the Congress.

So you’re saying there’s going to be a price. Broadcasters cannot get
foust carry or are unlikely to get it unless a price Is attached to it, or
mething else?

That'’s the problem. It’s a very difficult issue to resolve congression-
ally.

Does that mean that you would not seek to do it—that you would lie
low on the subject?

haven’t come to a conclusion on that issue myself. I think a lot has
o do with timing, with looking at the political scene and sizing it up
orrectly. We have not talked with the NAB about it in that respect;
e haven't been involved in a formal consideration. What I'm say-
g is that it’s a tough one. I won't say it can’t be done; I just think it's
tough one.

veral years ago there was a copyright package that included must
rry but didn’t have any strings attached.

But that was a copyright bill. We were deeply involved with that bill.
And that brings me to the question of copyright, which is intimately

related. Insofar as we’re concerned, the copyright question is terri-

bly important, and we intend to be active in this next session. Just to
review it for you quickly, in that compromise there were elements
protecting exclusivity that were very important to us. The cable
industry was willing to go along with that. Exclusivity has become
more and more important in our discussions. Our stations tatk about
it all the time because they find that other stations are bringing in the
same show that they paid for—and paid for to have exclusively.

So that’s one of the things we’d like to try to move—extraordinar-
ily difficult. The other element that gets connected with copyright
has to do with the 3.75 thing. In the last session there was proposed
before the communications subcommittee a may-carry proposal that
would allow a cable system outside the 35-mile zone to carry an
independent station—usually we’re talking about a new UHF sta-
tion—without having to pay the 3.75% fee as long as it was in the
ADI [area of dominant influence].

That was an idea that came up last year.

Yes. And Chairman Robert Kastenmeier {D-Wis.] said he liked it
very much. He thought it was fair to the cable systems—didn’t
charge them anything—and helped equalize the competition be-
tween the new stations and established stations. Kastenmeier has
said pubticly that he is going to introduce the bill in this session. So
we intend to bring the may-carry issue up again.

is PTAR safely in the bottle?

I’m not sure that it is. Again, it’s something I don’t think people want
to bring up as such, but it can get frittered away by exemptions.
Some exemptions can be made to sound reasonable. And once those
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precedents are set, it becomes easier to make the next exemption. So
I’m not sure that it is safely put away.

What is your position on cable In general? Is it friend or foe?

Well, there’s no question that cable has helped UHF independent
television by and large, by helping to equalize coverage in the market
areas. So that’s been a plus. The problem has always been that of
duplicating programing and creating confusion and making it diffi-
cult to identify a station. If you have two or three stations bringing in
the same programing that you’ve got, the problem is how much
money you can bring in as a broadcaster. So that’s really the issue
that still disturbs a lot of people. You keep hearing of stations—
especially the newer ones—being unable to get on cable in their
areas. There has been a problem for a long time of cable operators
not paying attention, not following the regulations, in effect, and not
putting stations on, even in must carry situations. They have had a lot
of difficulty.

But outside of that, I think things are fairly well settled down in
terms of what cable is. There's been a crystalization of a lot of ideas.
There is a new sense of realism in the business that’s been reported
on I think quite adequately: the shakeouts taking place, which we all
expected, in terms of program services. How many will survive and
prosper is a question. Certainly not as many as people thought—but
there are some that will make it, no question about it.

What I see in terms of the relationships of broadcasters to cable is
that broadcasting continues to have certain advantages—and these
are significant advantages over the long pull. In the first place, the
coverage of cable for the foreseeable future is not going to be truly
national. All the reports about the problems in the great urban centers
point in that direction, and I don’t see anybody predicting 75%-80%
coverage in the foreseeable future. I tend to hear things like 60%-
65%.

Now that suggests to me that you can build a significant system of
media exposure with limited coverage, but if you want to reach the
mass of the public, either nationally or in a huge metropolitan com-
plex, you've got to go beyond cable, so that cable can be defined as a
supplementary medium and only in certain circumstances becomes
the main medium. The broadcaster has the enormous advantage of
achieving virtually unlimited coverage regardless of how many peo-
ple are under his umbrella. The more people move in, the better off
he is, because that signal stays essentially the same. But in the case
of cable, as in the case of print, an increase in circulation also
represents an increase in cost of some kind. Without having a full
base in the big cities, I think cable has a built-in limitation. That
doesn’t mean it’s not going to be useful as an instrument of advertis-
ing, just that it’s going to be limited. And those limits are going to
plague cable for a very long time.

Connected with that is the splintering of the cable audience, and at
least up until now the inability of cable service to generate huge
audiences on a per-channel basis. Ratings are usually under 1% on a
national basis. But that doesn't mean cable can't produce revenue.
Radio also has limits, but produces revenue—although not truly
competing with television in that respect.

The coverage factor is certainly important on a national and a local
basis. If you want to go into New York or Washington or Boston,
you’ve got to use television—broadcast television. You can go into
these markets with a primary campaign in television, and then sup-
plement it with cable. There's nothing to stop you from doing that if
it makes economic sense.

There’s another marvelous advantage to being a broadcaster that
people forget about: You’ve got to pay for cable, and you don’t have
to pay for what comes over the air. Advertisers in cable have come to
the point where the glory days of being the experimenter have given
way to the harsh days of reality, and the question is now, “What am I
getting for my dollar?” which is everybody’s problem. The system of
advertiser-supported television was not created by the Lord and is
not written into the seams of the universe. It just happened. It seems
10 be successful, and is working very well. And one of the chief
reasons is that there is no direct payment by the consumer for the
service.

What economists call “discretionary spending” is limited. You can
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only go to so many shows, eat so many meals, et cetera. Similarly,
how much pay service or various tiered services you will buy be-
comes a function of income, and the economy at any given time, and
so on—all of which doesn’t really exist as a conditioning set of
values when it comes over the air.

What about low-power television? Has that had any impact on your
marketplace?

So far, none. Sometimes I think that low power is simply a disaster
waiting to happen. The obvious element, of course, is the low power,
which in turn means low coverage and very poor coverage, so that
you are unlikely to generate an audience base sufficient to justify any
serious programing.

What will happen when we get some low-power pockets in the big
metropolitan areas remains to be seen. But it seems to me, and
always has, from the beginning of this enterprise, that low power, if
it is to have any viability at all, must be as a national medium. If you
can put together a couple of hundred of these things in order to do a
show, or a thousand of them, maybe you can get coverage that is
worth something to an advertiser, which is directly opposed to the
concept of low power going in as a local service.

You can do the same thing with DBS.

Yes, of course, But look at the expense. It is, almost by its very
nature, a national programing medium. If it’s going to work, it will
work under those conditions. There could be some highly special-
ized services, some merchandising use that it could be put to, but
generally speaking I don’t see a very exciting future for it.

Are there any other issues we should be concerned about?

Yes. We're involved in an antitrust suit, and that in itself is very
significant—a testament to where we’ve come as an industry. It’s a
big thing to get into an antitrust suit; it’s not child’s play.

We had been talking for many years about the limitations created
originally by the National Collegiate Athletic Association contracts
with the networks. Then the Supreme Court ruled that NCAA con-
tracts were illegal and violated the antitrust rules. Well, lo and
behold, the College Football Association comes up with a deal that
incorporates some of the same elements, the restrictive elements.
And all we are looking for is a chance to compete. We’re saying not
that we want a guarantee that we’ll have college football on Satur-
days, but that we’d like to be able to compete for it, With these
restrictions, we can’t compete. And it’s as simple as that.

From our point of view, the problem is created when an ABC can
prevent a Florida station from carrying a game that ABC isn’t carry-
ing, or can force it to carry a game in the morning rather than the
afternoon, and so on. We just want a chance to go to that game, to
that university, bid for it, get beaten out by the competition, or
whatever, We’re reasonably hopeful that it will come out our way.
Even if it doesn’t, it opens up a whole new programing area.

What about your personal situation? When wili you depart this chair?

I told the board that I wanted to be out of the chair by the end of ’85.
It might happen earlier; it depends on how this whole transition
works out. But that’s the game plan at the moment. There is no
specific day or month laid out.

This will be your last INTV convention as president?
That'’s right.

What will be your swan song? What are you thinking of in terms of
words of warning or words of wisdom?

Well, here is what I see. I see an industry continuing to grow and
entering a new phase—a very competitive phase. Not orly competi-
tive in terms of other media and networks, but intra competition,
with more stations per market and therefore the competition growing
more intense over time. That’s going to put the premium on very
solid, sharp operations.

I see the possibilities of moving to new levels in programing. And
this is going to call for risk. The good side of this is that these stations
are no strangers to risk. But it’s going to be necessary to be able to
come back when you lose. To try again—I think that’s going to be
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important.

I also think that the marketing efforts are going to have to increase,
rather than decrease. We now are so structured that we have a vice
president of marketing in New York, a director of marketing in
Chicago, a director of marketing in Los Angeles, a director of
marketing in Dallas. And these people are busy working with region-
al and national agencies and advertisers on a day-to-day basis.

This is going to have to go on intensely. I once laid down the goals
this way: the first goal was to achieve awareness; the second, to
achieve parity of treatment; the third, increased share of market. And
the increase in the share of market becomes the key to it, ultimately,
once you achieve awareness and parity of treatment,

I think we have to become more aggressive, and we will—and
when I say “we” I'm talking both of the industry as a group and of
our own organization. I think the significant stages have been, first,
of course, the founding; second, when we decided to set up a market-
ing or sales operation, and started that. Then we set up a research
department; we opened up other offices, and then the next big move
was to come to Washington, which was in 1980. Since then we have
become head of a government relations department here. So that
activity is going to expand. I think the experience here has demon-
strated that there is no substitute for such action in this town.

But my own feeling is that we have achieved something, and it’s
very hard to measure because I'm inside it. But I am conscious of the
fact that people know more about who we are—and I don’t mean us
individually, I mean the independents. The concept is talked about a
lot, you hear about it often, and when you start getting calls from
rather specialized publications that are not in our business, and want
to hear all about it, and you have to find ways to talk outside of your
own jargon, you know you’re making some inroads. There are still a
lot of places, though, where we haven’t registered too well.

It’s been fascinating to me to see the political process, and to go
through the experience of testifying before the Senate and the House
and the FCC. It’s a very educational experience, because you're up
there—especially in the Senate you feel this—and you’re exposed.
You're all alone, really, no matter who is behind you, and there are
all these reporters sitting there. People ask me, “What do you do?”
and | sometimes make a joke about it and say, “Well, I tell the Senate
what to do. Of course they don’t listen, but. ...”

This may sound romantic, but it’s an interesting thing because you
come away with a very profound appreciation of what those charac-
ters back a couple of hundred years ago put together. You begin to
realize that, well, here I am, a barefoot boy from Brooklyn, sitting in
the Senate of the United States lecturing to them. And then I look
around and sec that so many of these people also represent the
common people. And this is not a government royalty or dynasty;
this is a democratic system, and it’s a crazy system. It’s difficult,
sometimes impossible, but as the old Churchill saying goes, “It’s the
worst of all, except all others.”

And you begin to appreciate what you can do as an individual and
as part of a group. You can actually have an influence on some
legislation that comes out of the Congress of the United States. What
it takes is effort and energy, thinking and research. And while you're
doing this, you’ve got a thousand competitors doing the same thing.
And somehow, out of this welter of lobbying and presentations and
hearings and so on, some strange collective wisdom seems to oper-
ate, and something emerges. I find it exciting; I really do.

Are you going to find it easy to walk away?

Well, yes. I may not fully walk away from it, because retirement is
not a matter of going into the backyard and watching apples fall. It’s
really a change in my life situation. There will be projects, I hope,
that I'll get involved in—and some of them could involve some work
with the FCC and Congress. It’s possible.

So it Jooks like it will be a real busy time ahead. Things are going
reasonably well, the independents are established, this organization
is established. I've been at it a long time. I don’t know what will
happen. But the thing that is good about it all is that I’ve been with a
thriving operation—thriving in the sense that it has always been
going somewhere and doing something, getting in and out of trou-
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ble, always developing.
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Stations continue to thrive as
alternatives to network offerings;
health of medium is reflected in
prices of station sales and
number of new outlets in markets
with one or more existing indies;
yet audience and revenue shares
could only hold their own in 1984

Independent television in 1985 remains the
hot ticket item in the television marketplace.
Broadcasters—veterans and neophytes—are
rushing to become a part of it, either by
buying in or by finding a fallow frequency
and building a statioh from the ground up.

“You can make more money with an inde-
pendent than you can with an affiliate,” said
Reid Shaw, president of John Blair & Co.’s
television station division. An independent
station has a lot more advertising time, he
said, and the time can be sold if the station
generates “halfway decent ratings.”

That’s not to say that the progress of inde-
pendents is irrevocably upward. Indeed,
1984 was a downer for the medium, consid-
ering the expectations that had been held for
it. According to estimates of the Association
of Independent Television Stations (INTV),
independents’ shares of the national televi-
sion audience and, more important, non-net-
work (local and spot) advertising dollars
were about the same in 1984 as they were in

»1983. And although actual revenues were
up, they failed to match butgeted predic-
tions.

“There has been a certain flattening out
this year,” said INTV President Herman
Land, as he worked on final preparations for
the INTV’s annual convention in Los Ange-
les last week, “but it’s probably a temporary
slowing up. The general movement is up-
wards.”

Although independents did well among
some demographic groups, according to
Land, overall they failed to increase their
audience in 1984, In February 1984, for in-
stance, INTV said independents Although
independents did well among some demo-
graphic groups, according to Land, overall
they failed to increase their audience in
1984, In February 1984, for instance, INTV

»Said independents got a 21 share, the same as
they did in February 1983.

INTV estimates that independents gar-
nered $2.2 billion in local and spot revenues
in 1984, That’s up 13% over 1983, but it’s
less than the projected $2.3 billion (a 19%
increase) for the year and the first time since
at least 1975 that the independents’ spot rev-
enues grew less than the network affiliates’
revenues. According to INTV, total local
and spot (affiliates and independents) was
$9.3 billion, a 15% increase. Those figures

also fell short of the projections: $9.4 billion
and 17%.

Most in and around the independent tele-
vision business blame the softness in the in-
dependents’ in spot sales on a number of
factors: ABC attracted a lot of dollars with
its Olympics coverage, all the broadcast net-
works increased their advertising inven-
tories and basic cable services and barter or
advertising-supported syndicated program-
ing took bigger bites out of the advertsing
pie.

Independent television may have reached
some kind of plateau in the growth of its
audience and revenue shares on INTV’s sta-
tistical tables, but it’s not evident in the mar-
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ketplace. According to Murray Berkowitz,
division vice president, independent televi-
sion, Blair Rlevision, “an aggressive inde-
pendent operator who goes into a market and
does things the market hasn’t seen before”
will find room to grow. With the right prod-
uct, promotion and pricing, he said, “he can
really pick off share points” from established
affiliates and independents.

With a net increase of 17 stations in 1984,
according to INTV figures, there are now
214 independents on the air, serving 98 mar-
kets and 82% of the nation’s television
households, Of the 214, 175 are what INTV
classifies as “general commercial indepen-
dents.”

The new stations, many of which are con-
verted STV outlets, are signing on in markets
of all sizes. Some are testing the tried-and-
true independent formula of “kids, sports
and movies” in increasingly small cities as
the first independent in the markets. Others
are sparking highly competitive scrambles
for programing and advertisers as the second
or third independent in the market.

The prices some independents brought in
1984 confirmed that independent television
is still a solid business. Milton Grant sold
two stations, KTXA(TV) Dallas and KTXH(TV)
Houston, to Gulf Broadcasting Co. for
around $170 million. WTTV(TV) Blooming-
ton, Ind. (Indianapolis), a well-established
independent on channel 4, was sold to a
group headed by DeSales Harrison, the for-
mer chairman of Pacific & Southern Broad-
casting Co. for $73 million.
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Independent TV: Growing in new ways

Richard Fiore, who plans to step down
soon as president of Comark Communica-
tions Inc., a manufacturer of television
transmitters, is sanguine about the prospects
for WHSI(TV), which he and his partners plan
to turn on in Portland, Me., the first indepen-
dent in the 78th largest market, in Septem-
ber. “If you’re first,” he said, “you’ll have a
small gold mine on your hands.”

The station will cost $2.25 million to put
on the air, he said. But once in operation, he
said, it will be worth $4 million. And given
good management and proper upfront fi-
nancing, the stations should hit the break-
even point in its second year and its value
should start increasing geometrically. In sev-
eral vears, he said, it should be worth $20
million.

Fiore’s optimism seems to be supported
by recent history. WPTY-TV, Memphis, which
made its debut as the 38th market’s first in-
dependent in 1978, slowly began to cut into
the network affiliates’ business. After cap-
turing 9% of the audience and 13% of the
advertising dollars, the station was sold last
year for around $14 million, according to
Ben LaRue, the broker.

The prospects for second commercial in-
dependents in the larger markets also look
bright. So certain was Outlet Communica-
tions that a second independent could thrive
in Indianapolis, the 24th market, that it paid
$22 million late last year for one, WPDS-TV,
even though the station had been on the air
for only seven months and had yet to show
an operating profit.

What Outlet paid, said company President
David Henderson, was “perfectly justifi-
able,” given the market’s good growth po-
tential and other factors. “It lays out as a
rather comfortable business investment.”
The Indianapolis market attracts between
$90 million and $100 million from adver-
tisers each year, he said, and a well-run sec-
ond independent should be able to pull a 8 or
9 share of the audience and a roughly com-
mensurate amount of the revenue.

New Year’s Day saw the debut of Cincin-
nati’s second independent, wi(rv) (former-
ly, wBTI). The station first went on the air in
January 1980 as an STV outlet. But late last
year, a group headed by the general manager
Stephen Kent and former Taft Broadcasting
President Bud Rogers purchased the station
for $9.4 million, with plans to challenge the
city’s three affiliates and one other indepen-
dent, WXIX-TV.

(According to Kent, the station hopes to
retain 7,000 of its 12,000 STV subscribers
by broadcasting scrambled movies during
the early morning hours and by cutting the
monthly subscription fee from $28 to $16.
Such a service, which may be particularly
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*attractive to owners of videocassette record-
ers who could time shift the movies, could
generate more than $1 million a year in rev-
enues.)

“We have been more successful than we
ever hoped to be in acquiring programing,”

jsaid Kent, pointing to a program schedule
that included the likes of Eight i3 Enough,
Voltron and Family Feud. Kent was also
pleased with the station’s rep firm, the newly
formed ITS. “The rubber hits the road when
you get the orders and, so far, the orders look
good,” he said.

The Miami market has changed consides-
bly over the past few years, and when WBFS-
TV went on the air.there Dec. 9 it changed
even more. The station, owned by a group of
investors including Milt Grant, became the
fifth independent in the market, the third
full-fledged commercial independent. As
such, it will be in head-to-head competition
with the two-year-old wDZL-TV and the en-
trenched WCEX-TV.

Station manager Doug Knight said the sta-
tion’s entry into the marketplace was not like
that of most independents. With heavy up-
front expenditures on programing and pro-
motion, he said, the station was able to es-
tablish itself as a factor in the market the day
it turned on. “We didn’t take five years to
grow up,” he said. “If you do, you are going
to be invisible in the marketplace. Nobody is
going to know you are around and, what’s
worse, nobody is going to care.”

And Knight said the station has already
moved ahead of WDZL-TV, beating out the
older independent in the metered market six
of the seven days in the last week of Decem-
ber. What's more, he claimed, the station
will grab a 7 share of the audience and show
a positive cash flow in January, its second
month in operation.

Veteran independent broadcaster Grant
felt Miami was ripe for a third commercial
independent, Knight said, after he found
“there was a tremendous amount of good
syndicated programing to be purchased that
the other two independents were not airing,
programing that had proved itself to be suc-
cessful in other markets.” The WBFS-TV line-
up includes Happy Days, What's Happen-
ing, Mork and Mindy, Alice, The Jeffersons
and All in the Family.

Just because there was enough program-
#ing to support three independents in Miami
¢ doesn’t mean there is enough to go that far in
yevery market, Knight said. In some markets,
y the affiliates and one independent can gobble

up all the good programing, leaving little for
. would-be second and third independents, he

i said.

The number of commercial independent
stations continues to be swollen by the fail-
ure of subscription television. As STV oper-
ations fold, UHF facilities, many in large
markets, become available and broadcasters
are snapping them up.

John Blair & Co., for example, picked up
WKID(TV) Fort Lauderdale, Fla., from Qak
Industries for $17,750,000 last month. Qak
had been offering STV service over the UHF
station. But when the new owners turn it on
next month, it will be a commercial Spanish-
language station, challenging WLTV(TV) Mi-

g
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ami for the large Hispanic audience in south-
em Florida. The Dallas-based Independent
American Broadcasters, meanwhile, agreed
to buy WCQR(TV) Washington, which has
been broadcasting STV service since its de-
but in 1982, for about $16 million. It plans to
continue the pay television service, which is
now showing a profit, for the next year or so,
but eventually plans to make the switch to
commercial broadcasting.

More and more independent stations are
cropping up on the fringes of major markets,
but, in many cases, are finding life in the
suburbs a bit tougher than they had expect-
ed. After three and a half years of struggling
for ratings, advertisers and carriage on cable
systems, KFTY(TV) Santa Rosa, Calif., serv-
ing the communities north of San Francisco,
hopes to break even this year. James John-
son, vice president and general manager of
the independent, said he had expected resis-
tance from national and regional advertisers,
and managed to overcome it with sales of-
fices in Los Angeles and San Francisco. But
he said he had not expected such stiff resis-
tance from the potential local advertisers.
“We have to overcome a lot of misinforma-
tion and prejudice” about television adver-
tising among local retailers, he said. “It’s the
toughest local sales we’ve ever seen. We are
to the point where we are wishing there were
other television stations to help us sell these
people on television.”

And there are other negatives. According
to Johnson, cable systems balk at carrying
the station, producing local commercials has
become a “logistical nightmare” because the
station has the only production facilities in
town and the station does poorly in the San
Francisco ratings books because it doesn’t
cover the entire market.

But the station does have some things go-
ing for it. It has been able to establish itself
as a market distinct from San Francisco, per-
mitting it to pick and choose from the entire
array of programing available to indepen-
dents, said Johnson. “I don’t think others in
our situation have been that successful; we
had a little luck on our side and timing was
important,” he said. That Santa Rosa is an
unusually pleasant place to live has also
helped the station through the lean years, he
said. Some of the station’s employes “are
willing to make severe sacrifices to stay
here,” he said, although good on-air talent
and engineers are hard to keep.

Independents can look forward in 1985 to
stronger prime time lineups by virtue of their
having new major motion pictures to air. A
number of studios and other program suppli-
ers announced plans last year to make films
available to independents after pay televi-
sion, but before network television. That in-
dependents are being given an earlier crack
at the films does not stem from a desire
among distributors to improve the fortunes
of independents, but rather from the waning
interest in their product among the networks,
who are focusing on made-for-TV pictures
and mini-series.

Last month, MCA-TV and a joint venture
between Viacom Enterprises and Tribune
Broadcasting joined the list of firms that will
be offering films to independents before the
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networks. Next September, MCA-TV’s Uni-
versal Pictures Debut Network will begin
premiering 24 films at the rate of one a
month. Viacom-Tribune’s TV NET will be
offering 12 movies beginning in April, also
at a rate of one a month.

On the down side, the flow of off-network
series, for so long the guts of many indepen-
dents’ 4-8 p.m. “prime time,” has slowed to
a trickle. The networks are the culprits. In
their scramble to grab rating points, they are
canceling more and more series before there
are enough episodes for syndication (most
stations traditionally expect at least 100 so
they can strip the series).

The lack of new off-network fare has
spurred stations and program suppliers to
search for alternatives. A consortium of ma-
jor group owners—Metromedia, Gannett,
Hearst, Storer and Taft—announced last
year that it would produce its own half-hour
sitcom, Small Wonder. And a growing num-
ber of program distributors are paying for
the continued production of canceled net-
work shows, selling them as a weekly series
while hoping to build enough backlog to sell
them later as daily strips.

One of the ongoing struggles of virtually
all independent television stations is
strengthening their daytime programing so
they can compete with the network affiliates.
According to Derk Zimmerman, vice presi-
dent and general manager, WFLD-TV Chica-
go, who heads a panel on the first day of the
INTV conference on daytime programing
options for independent broadcasters, many
independent stations have given up on mak-
ing daytime television a “profit center.”
They’re content with running the “same old
recycled programing,” he said.

But 1984 offered some promise of turning
the daytime situation around for indepen-
dents. LBS Communications and Tribune
Broadcasting are putting together a daily
two-hour block of programing that, they
hope, will capture for the independents some
of the $1.5 billion spent each year by adver-
tisers on daytime television. Participating

stations will be offered half the advertising
time in the news-and-information series as
well as an opportunity to share in the profits
(BROADCASTING, Sept. 17, 1984).

Like movies and children’s programing,
sports has been a staple in most indepen-
dents programing diet and,” by all indica-
tions, will continue to be. With the prolifera-
tion of nationally and regionally syndicated
sports offerings, said Fred Botwinik, presi-
dent of Katz Sports, a major sports syndica-
tor, “there is more opportunities than ever
for independents” to schedule top quality
sports events. And because independents
have the scheduling flexibility that comes
from not having a network affiliation, he
said, they can take advantage of the opportu-
nities.

Syndicated sports got a big boost last June
when the Supreme Court ruled that the Na-
tional Collegiate Athletic Association could
no longer control college football rights. The
ruling invalidated the NCAA's rights con-
tracts with ABC and CBS, and threw the
rights for virtually every college game up for

grabs. The major syndicators responded, l
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HEISALIVE!

A new drama from the producers you trust

for quality msplratlonal programming.

Like all Lutheran Television
productions, this newest
offering continues our
tradition of excellence in script,
photography, acting, direction
and production. The resuit

is first-rate viewing,

Starring Elayne Heilveil as
Mary Magdaienec and Anthony
DeLongis as Jesus. “Three
Days” captures the immediacy,
in dramatically human terms,
of the events from the first
Good Friday through the

first Easter morning.

For your viewers who welcome
truly fine programuming,
“Three Days’ will highlight
the scason.

Order this half-hour special
frce of charge, on any
videotape format, for
public service placement.
Write or call Gerri Mcuser
or Janet R. Meyer (Naji)

at 314/647-4900.

Lutheran Television
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King World Classics. The titles that have
pleased audiences over and over again.
The performances that have become Holly-
wood legends. The big-name stars, directors
andthe big-budget productions. The promo-
tional power associated vwith a major movie

event. In short, “The Classic Detectives,”
“The Popcorn Theater” “The Spotlight 10
and “The Epics” have all the makings of
four successful film packages with wide
demographic appeal!
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4 new movie packages from
television’s hottest syndicator!

The Classic Detectives _

34 full-length motion pictures, starring three super-sleuths
with super-appeal! Sherlock Holmes, fiction’s most famous
detective genius—in 14 quality productions starring Basil
Rathbone and Nigel Bruce. Charlie Chan, the Chinese
detective-philosopher, in 11 entertaining episodes, and Peter
lorre, as the diabolical Mr. Moto, available as 9 movie clas-
sics. Perfect for your mystery theatre or highly promotable
holiday movie marathon!

ok R The Popcorn Theater
: Your very own Saturday matinee, any day of the week! It’s
13 episodes of “The East Side Kids,” everybody’s favorite bad
Dopconn T“CQTCR boys, and two classic episodic cliffhangers—Smilin’ Jack (13
episodes) and The Lost Special—(12 episodes) the kind of
adventures that inspired today’s Indiana Jones-type heroics.

The Spotlight 10 |

Ten classic movies that put Hollywood's biggest stars in the
spotlight! Featuring Robert Mitchum in "We've Never Been
Licked,” loretta Young in “Ladies Courageous,” Merle Oberon
in “A Night in Paradise,” Susan Hayward in “Smash-Up,”
Jarmes Mason in “The Reckless Moment,” Sterling Hayden in
“lcurney Into Light,” Lew Ayres in “The Capture,” Christopher
Lee in “Uncle Was a Vampire” and Andy Devine in “The
Road Hustlers.”

The Epics

5 full-length motion picture spectaculars loaded with big
stars, big entertainment, big production value. Featuring
“Anna Karenina,” “Joan of Arc,” “Constaritine and the Cross,”
“Under Capricorn,” and “David and Goliath.” Stars include
Vivien Leigh, Ingrid Bergman, Cornel Wilde, Orson Welles,
and Joseph Cotten. Five sweep period audience grabbers!

KINGWORLD

NEW YORK = 212-486-9300 BEVERLY HILLS + 213-858-1833
NzwW JERSEY * 201-522-0100 CHICAGO * 312-337-6765
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putting together football packages and
scrambling for stations to buy them. Katz,
for instance, produced 25 games in addition
to the Liberty Bowl and the National Kick-
off Classic.

Offsetting the increase in syndicated col-
lege football to a certain extent was the loss
in some markets of local sports to regional
pay cable networks, which have sprung up
over the past two years. Paul Isacsson, ex-
ecutive vice president, director of broadcast
programing and purchasing, Young & Rubi-
cam, said such networks have been siphon-
ing off all types of local sports, leaving big
holes in the programing schedules of many
independents,

The presence of two or more independents
along with the three affiliates has intensified
the bidding for the available programing,
driving up its price. Because of the keen
competition in the Miami market, “every-
body is very much on their toes,” said WBFs-
Tv’s Knight. “Programing doesn 't sit around
this market. . .. It’s like piranhas after raw
meat.” To keep abreast of what programing
is being offered, when and by whom, Knight
said he spends about six hours a day on the
phone talking to program suppliers. “If you
don’t, something is going to happen that you

. didn’t want to happen.”

But there does seem to be a limit. In Okla-
homa City, where Blair operates KOKH-TV in
competition with two other commercial in-
dependents, said Shaw, some suppliers have
priced their product out of the market.
“Some big hitters were not sold there be-
cause nobody bid on them.”

The competition for programing has in-
creased the program suppliers’ deal-making
leverage, encouraging the practice of block
booking. To buy popular Program A, broad-
casters—independents and affiliates—are
discovering in more and more instances that
they also have to buy Program B and Pro-
gram C, Henderson said Outlet’s WCPX-TV
Orlando, Fla., had to watch Wheel of For-
tune migrate to a competitor because it re-
fused to renew the popular game show as
part of a costly package with two other
shows it didn’t want or need.

Henderson considers barter—"it’s a can-
cer on the industry”—and block booking to
be abuses that will ultimately have to be
corrected by the courts or the federal gover-
ment. A case can be made that the program
suppliers’ excesses in the marketplace are
“adverse to the public interest,” he said, as
fair game for the FCC or the Justice Depart-
ment. It would not be easy to win the case,
he admitted. The program suppliers have
powerful voices in Washington, including
President Reagan, he said.

A contributing factor to the independents’
no-growth year had to be cable television.
Cable systems have benefited many UHF
independents by picking them up and putting
them on the same footing as the powerful
VHEF stations. For the cable subscribers, ev-
ery channel, whether VHF or UHE looks the
same and is equally easy to tune in, But the
systems have also hurt them by bringing in
more programing services and further frag-
menting the audience.

According to the Cabletelevision Adver-

tising Bureau, viewership of independent
stations in all television homes dipped
slightly over the first nine months of 1984 as
compared to the same period of 1983. And a
factor in the decline, it said, was the increas-
ing appeal of basic cable networks and cable
superstations in the nation’s 36 million cable
homes. In the cable homes, viewership of
the various basic networks jumped from a 10
share in the first nine months of 1983 to a 13
share over the same period of 1984. And
viewership of superstations in those same
homes over the same periods jumped from 8
to 9.

“Independents have grown nicely as an
alternative viewing option, but in cable
households they are faced with competition
from an even wider array of options from the
basic cable services,” said CAB President
Bob Alter.

Although the basic cable networks have
so far been taking viewers away from affili-
ates and independents fairly equally, they
may hurt the independents more in the fu-
ture. The programing on some cable net-
works more nearly resembles the program-
ing of independents. Indeed, services like
USA Network and CBN, filled with old off-
network programing, appeared to have been
modeled on the quintessential independent.
“I watch CBN from time to time because
they show the old black-and-white series
from my childhood,” said KFTY(TV)’s John-
son. “It’s like watching an independent TV
station.”

Blair's Shaw agrees that the cable pro-
graming, particularly the imported indepen-
dents—the superstations—has cut signifi-
cantly into local broadcast viewing in
heavily cabled markets. The cable program-
ing, he said, has contributed to the leveling
off in the growth of independent viewership.
“A larger and larger share of the audience is
watching programing that is not being
broadcast in the market.”

At this time last year, independent stations
were terribly troubled by the FCC’s pro-
posed to eliminate its network syndication
and financial interest rules, which prohibit
the broadcast networks from distributing
their programing. The fear was that the net-
works, which have lost a large chunk of their
audience to independents over the past dec-
ade, would hold back attractive programing
from the marketplace, crippling the indepen-
dents’ ability to attract audiences and rev-
enues.

But it’s all a bad memory now. Primarily
through the efforts of the Hollywood com-
munity led by MPAA President Jack Valenti
and others, the FCC initiative was quashed.
And so vociferous were the objections to it
that few in Washington believe that it will be
resurrected any time soon. For the time be-
ing, independents don’t have to fear that
their chief competitors, the networks, will
be able to control what programing is avail-
able to them.

Independent stations are still worried
about syndicated exclusivity, however. Ever
since the FCC dropped its syndicated exclu-
sivity rules in 1980, local cable systems
have been able to import and retransmit dis-
tant broadcast signals that contain program-
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ing for which local independents have (or
thought they had) exclusive local television
rights.

The independents, led by the INTV,
would like nothing better than to resurrect
syndicated exclusivity in one form or an-
other. “We believe it is a proper matter for
the judiciary committees in the House and
Senate to consider essentially a reimposition
of exclusivity as a contractual judicial mat-
ter,” said INTV’s Jim Hedlund, outside the
realm of communications policy and the
commerce committees.

While waiting for legislative action,
INTV will try to make sure the semiannual
copyright fees that cable system must pay to
import distant signals are set as high as pos-
sible. High fees, said Hedlund, serve as a
“proxy” for the now-defunct rules, discour-
aging the wholesale importation of distant
signals.

Other regulatory concerns on the minds of
independent broadcasters also involve ca-
ble. According to Hedlund, INTV will try to
amend the copyright laws so that cable sys-
tems would be allowed to carry all indepen-
dents in the same television market without
having to pay any copyright fees. As things
stand now, a cable system and an indepen-
dent could be in the same market but so far
away from each other that the independent is
counted as a distant signal for the system
under the copyright law.

Along the same lines, Hedlund would like
to do something about cable systems that
refuse to carry independents under the FCC’s
must carry rules, which require systems to
carry all “local” stations. When a cable sys-
tem refuses to carry a local independent, the
independent must appeal to the FCC. In al-
most every case, the FCC rules in the inde-
pendent’s favor, he said, but it often takes the
FCC one or two years to reach its decision—
time many struggling new independents can-
not afford.

The FCC’s new ownership rules, which
increase the limit on the number of stations
most broadcasters can own from seven to
12, are sure to stimulate station trading in
1985. “The big will get bigger and the small
will get devoured,” said Henderson.

And the new rules may have an even big-
ger impact on independent television in par-
ticular, than they will on television in gener-
al. According to Blair’s Shaw, a lot of
independents now operating on a shoestring
may be sold to group owners that have the
money to “do things that will make the sta-
tions grow.” Many stations go on the air
without adequate financing, he said. “If you
put an indie on the air, you are looking at two
or three years of losses and sometimes the
losses are pretty big.”

But the new rules may not generate as
much activity as some independents would
like. “A lot of people who put second and
third independents on the air with the antici-
pation that if the limits were increased some-
body would come in and pay a premium for
their stations are going to be disappointed,”
said Tribune Broadcasting President Jim
Dowdle. What’s going to attract the buyers
are individual stations or select groups in
“preceived good markets,” he said. ]
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Independents meet in Los Angeles

The Association of Independent Television
Stations kicked off its 12th annual convention
late last week at the Century Plaza hotel in Los
Angeles. The theme for this year's show is
“Independent TV: Challenge of Change.” INTV
expects some 1,200 attendees for the five-day
convention. Some 66 exhibitors will be
showing their product in suites in the Century
Plaza. The agenda for the convention appears
below. An exhibitors list begins on page 94.

Saturday, Jan. 5

INTV general managers’ breakfast meeting. 7:45-9:15 a.m. Santa Moni-
ca room. Reservation only. Moderator: L. Martin Brantley, kPTv(Tv) Portland,
Ore

Sales managers’ breakiast meeting. 7:45-9:15 a.m. Beverly Hills room.
Reservation only. Moderator: Michael Eigner, kTLA(TY) Los Angeles. Panel-
ists: Robert Jones, INTV, Howard Kamin, INTV, Dot Stein, woca-Tv Washing-
ton; Ted Van Erk, MMT Sales.

Continental breaktast. 8:30-9:15 a.m. California lounge. Registered par-
ticipants only.

Official welcome. 9:30-11 a.m. Los Angeles room. Welcome by conven-
tion chairman Gene Adelstein, kzaz-Tv Tucson, Ariz. Convention theme:
"Independent TV: Challenge of Change,” Herman Land, INTV, Presenta-
tion: “The Dynamics of Independent Television.” Broadcast Issues in the
New Congress. Moderator: James Hedlund, INTV, Panelists: Representa-
tives Mickey Leland (D-Tex.), Mike Oxley (R-Ohio}, Al Swift (D-Wash.),
Thomas Tauke (R-lowa).

Two concurrent sessions. 11:15 a.m.-12:15 p.m. Countering the News-
and-Sports-Oniy Objection. Santa Monica room. Moderator: Paula Benko,
INTV. Panelists: Joel Kushins, Bozell & Jacobs; Lawrence Spiegel, Tracy-
Locke/BBDO.

Targeting Tomorrow’s Electronic Designs to Independent TV Needs.
Beverly Hills room. Moderator: Harold Protter, wnoL-Tv New Orleans. Panel-
ists: William Connolly, Sony Broadcast Products; Nick Hudak, Panasonic
Industrial Co.; Mark Sanders, Ampex Corp.

Screenings. 12:30-6 p.m. Exhibition rooms.

Opening night reception and dinner. 7:30. California lounge and Los
Angeles ballrcom. Entertainment: Rick Dees, the Solid Gold dancers and
Lisa Hartman of Knots Landing.

Sunday, Jan. 6

Continental breakfast. 7:45-9 a.m. Beverly Hills room. Breakfast with
congressional and FCC staff members.

Two concurrent sessions. 9:15-11 a.m. Probing the Syndication Fu-
ture. Los Angeles room. Moderator: Harvey Cohen, weix-Tv Miami. Panel-
ists: Lewis Freifeld, wrisayy Tampa, Fla.; Dan Greenblatt, LBS Communi-
cations; Robert Jacquemin, Paramount Television; G. Gregory Miller, wrar.
Tv Philadelphia; Kevin O'Brien, wrterv) Washington; Dick Robertson,

Telepictures.

Soap Busters: Daytime Opportunities for Independents. Santa Monica
room. Moderator: Derk Zimmerman, wrLd-Tv Chicago. Panelists: Henry
Siegel, LBS Communications; Fred Silverman, Intermedia Entertainment;
Peter Spengler, Bristol-Myers Co.

Two concurrent sessions. 11:15 am.-12:15 p.m. Building Local Busi-
ness. Santa Monica room. Moderator: Michael Fisher, krex-Tv Sacramento,
Calif. Panelists: Mike Polatschek, wnoL-tv New Orleans; Frank Savage,
KFTY(Tv) Santa Rosa, Calif.; Erick Steffens, kasw(rvy Albuquergue.

Combatting Prime Bias. Beverly Hills room. Moderator: Paul Williams,
INTV, Panelists: Susan Adams, ksTu(Tv) Salt Lake City; Cathy Egan, Katz
Independent Television; Lloyd James Low, kcra(mv) Tacoma, Wash.; Faye
Youngmark, D'Arcy MacManus Masius.

Screenings. 12:15-6:30 p.m. Exhibition rooms.

INTV research advisory committee luncheon meeting. 12:30 p.m. Sen-
ators dining room. Closed meeting.

Monday, Jan. 7

Program managers’ breakfast meeting. 7:45-9:15 a.m. Los Angeles
room. Moderator: Joe Weber, worL(Tv) Orlando, Fla. Panelists: Charles
Alvey, kPHO-TV Phoenix; Stuart Powell, ksHe-Tv Kansas City, Mo.; Zvi Shou-
bin, weHL-Tv Philadelphia.

Board of directors and distributors members breaktast. 7:45-9:15
a.m. Invitation only. Santa Monica room.

Two concurrent sessions. 9:30-10:30 a.m. The GSM’s Role: Motivating
the Sales Force. Pacific Palisades room. Moderator: Rick Feldman,
KCOP(TV) Los Angeles. Speaker: Bill Brower, Bill Brower Associates.

Overcoming Advertiser Restrictions. Beverly Hills room. Moderator: Rob-
ert Jones, INTV, Panelists: Jackie Hagar, J. Walter Thompson USA; Sharon
Lalik, D’Arcy MacManus Masius; Laura Silton, McCann-Erickson.

Two concurrent sessions. 10:45-11:45 a.m. Station Marketing: The
World's Best. Los Angeles room. Presenters: Gary Davis, kcor(v) Los
Angeles; Bilt McLain, ksTw(pv) Seattle-Tacoma, Wash. Producer: Lance
Webster, Broadcast Promotion & Marketing Executives.

The Best of Independent TV Promotion. Presenter. Elmer Jaspan, wDRB-
Tv Louisville, Ky

Reception and luncheon. Noon-2 p.m. California lounge and Los Ange-
les room. Speaker: Norman Lear.

Afternoon sessions. 2:30-3:30 p.m. The Commission and Independent
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Innovative.
Involved.

Independent.

RKO Television is in the nation’s top two television markets with two of
the nation’s most dynamic and independent television stations: WOR-TV
and KHJ-TV.

Responding to the needs of these two different and special markets,
each station has developed award-winning and innovative news and
public affairs programming, as well as providing the best in
entertainment.

In the nation’s top two television markets, independent viewers look to
independent television for answers. That's WOR-TV and KHJ-TV.

RKOV TELEVISION

A Division of RKO General, Inc.

Where Viewers Find Answers
WOR-TV Secaucus, NJ « KHJ-TV Los Angeles
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Television. Beverly Hills room. Moderator: Eugene McCurdy, WPHL-TV
Philadelphia. Panelists: FCC Commissioners Dennis Patrick, James
Quello and Henry Rivera.

Tuesday, Jan. 8

The New Developments in Audience Measurement: Their Meaning for ~ TWO concurrent sessions. 10:15-11:30 a.m. Harnessing the Micro-com-
Independent Stations. 3:45-4:45 p.m. Beverly Hills room. Moderators:  puter To Station Needs. Beverly Hilts room. Moderator: Donna Miller, INTV.
Robert Wormington, kske-Tv Kansas City; Dot Stein, woca.Tv Washington.  Panelists: Arthur Bulgrin, A.C. Nielsen Co.; Roger Cooper, Broadcast Man-
Panelists: Paul Baard, A.C. Nielsen Co.; John Dimling, Electronic Media agement Plus; Kenneth Klein, SoftPedal Inc.; Bill Shafer and Dennis
Rating Council; Norman Hecht, AGB Television Research; Mark Young, ~SPragg, Arbitron Ratings Co.

i Ratings Co.
B o Getting the Most From Your Rep. Santa Monica room. Moderator: John

King, INTV Panelists: Al Devaney, wrLD-Tv Chicago; Steven Engles, wRLH-
Tv Richmond, Va.; John Heise, Petry Television; David Morris, TeleRep;
Gala dinner party. 7:30 p.m. MGM/UA studics, stage 26, Culver City  Donald Pauly, kpHo-Tv Phoenix; Robert Somerville, Independent Television
Entertainment: Fame dancers. Sales.

Ad hoc meetings. 4:45-6:15 p.m.

In the suites

The following is a list of exhibitors
showing product at the Century Plaza.
An asterisk denotes a product new to
the market.

Acama Flims 548-50
14724 Ventura Bivd., Suite 610, Sherman
QOaks, Calif. 91403

Acama Star i, Il and V, Martial Arts The-
ater, Bill Burrud's Wonderful World of Trav-
el, Bill Burrud's World of Adventure, The
Explorers, Santa and the Three Bears.
Staff: William Morrison, James Sowards,
John Cosgrove, Kathy Zeisel.

Alan Enterprises 627
32234 Pacific Coast Hwy., Malibu, Calif.
90265

The Classics* (28), The Promotables
(15), unreleased features (56), American
Caesar (5), Vietnam: The Ten Thousand
Day War (13), Speed Racer (52), Abbott
and Costello Show (52), Felix the Cat
(260}, Mighty Hercules (130), The Wizard
of Qz. Stat: Alan Gleitsman, Cheri
Rosche, Ron Harrison, Christine Buchan-
an.

Almi Television Productions 608-10
1585 Broadway, New York 10036

She's A Lady* (19), Hot Rocks* (10),
Thriller® (18), Jennifer's Journey, Great
Comedy Volume | (33) and II* (15), Pass-
port to Adventure (33)*. Staff: Dan Harri-
son, Mary \oll, Debbie von Ahrens.

Bel-Air Program Sales 552
1200 W. Broadway, New York 11557

New Newlywed Game*, Best of the Dat-
ing Game*, Gong Show $1.98 Beauty
Show, Treasure Hunt.

Beta Sports Network 547

Blair Entertainment 507-09
1290 Avenue of the Americas, New York
10104

SCTV (156), Cisco Kid (156), Celebrity
Revue {120), Death Valley Days {130),
Beachcombers (130), Divorce Court
(260), Break the Bank {195), Road to the
Super Bowl '85, Mighty Men & Magic Mo-
ments Preview '85, Wake Up the Echoes,
Peter Marshall Salutes the Big Bands,
Four Girls Four, Broadway to Hollywood
{13). Michel Legrand & Friends, Astonish-
ing Odyssey, Keystone Komedies (79),
USA Hot Spots (13), NFL Great Moments,
Great Plays of the Glory Days, Legends

of College Basketball, College Football
Scrapbook, You Make the Call, NFL Clas-
sics, Fantastic Finishes, NFL Most Vaiu-
able Player, Be All That You Can Be.
Statf: Tony Brown, Joe Middelburg, Jim
Weathers.

Broadcast Management Plus 621
Box 708, Auburn, Calif. 95603

Converts Arbitron, Nielsen and Birch
computer tapes to floppy diskettes and
provides scftware to allow stations to per-
form sales and program research on a
microcomputer. Staff: Roger Cooper, Da-
vid Ludwig, Glenn DeKraker.

BSW Video 555

Camelot Entertainment 57 Mason
150 E. 58:th S1., New York 10155

Wheel of Fortune (39), Jeopardy (39),
Merv Griffin Show (46), Little Rascals
Christmas Special, Headline Chasers
{39). Staff: Rick Levy, Steve Hirsch, Jo-
seph Weinftash, Allen imfeld, Marsha Dia-
mond.

Candie Corp. 642

C.B. Distribution 511
141 El Camino, Beverly Hills, Calif. 90212

Carol Burneit and Friends. Staff: Bob
Wright, Wayne Barusch, JoAnne Leigh-
ton, Linda Bross.

Cinemd Visuals Inc. 648

Claster Television Productions 557-59
9616 Deereco Rd., Timonium, Md. 21093
Great Space Coaster (190), Romper
Room and Friends (10G), Bowling for Dol-
lars, G.I. Joe—A Real American Hero
{90), G.I. Joe—A Real American Hero
Mini-series | and Il (5 each), Transformers
(16+65%), Charmkins, My Little Pony
Staft: John Claster, Sally Claster Bell, Ja-
nice Carter, Terri Akman, John Russel,
Cindy Markus.

Colbert Television Sales 645
1888 Century Park East, Los Angeles 90067

Joker’s Wild, Tic Tac Dough, Sale of the
Century, Hot Potato, Juvenile Jury, Holly-
wood Closeup, The Lone Ranger (182),
The Rifleman (168), Sgt. Preston of the
Yukon (78), Lassie (192), Jeff's Collie
(103), Timmy and Lassie (156), inter/
Acter. Statf: Dick Colbert, Meri Bentley,
Jill Siegel, Annie Ross, Colleen McGrath,
Larry Lynch, Diane Galella, Adele Demp-
sey, Ritch Colbent, Cheryl Anderson, Reid
Davis.

Columbia Plctures Television 656-60
Columbia Pl., Burbank, Calif. 91505

Barney Miller, Benson, Carson’s Comedy
Classics, Carter Country, Charlie's An-
gels, Fantasy Istand, Hart to Hart, Police
Story, Police Woman, Soap, Starsky &
Hutch, SWAT, That's My Mama, What's
Happening, Prime 4, TV 20, \blume 4.
Statt: Herman Rush, Joseph Indelli, Dick
Campbell, Steve Astor, David Mumford,
Janet Bonifer, Mitchell Sallitt, Tom Hol-
tand, Bill Clark, Jay Silha, Noranne Frisby,
Don Bryan, Tm Overmyer, Ken Doyle,
Herb Weiss, Dick Woollen, Steve Mulder-
rig, David Jacquemin, Tom Tardio, Mar-
lynda Salas, Doug Roth.

Comtet Productions 514

Comworld international 649
1325 §. 800 East, Orem, Utah 84058

Applause | (13), Coming Soon Feature
Film Packages (18), Tom Jones at Knotls
Berry Farm, Steeler and the Pittsburgh
Kid, Big City Comedy, Roy Clark. Staff:
Bill Seymour, Jim Slater.

Cranston/CSURI Productions 640
Direct Response Marketing 613

Embassy Telecommunications 502-06
100 Universal City Plaza, University City,
Calif. 91608

Tales of the Unexpected®, Maude®, Em-
bassy Il film package*, Diff'rent Strokes
(146), One Day at a Time {209), The Jef-
fersons (229), Professionals (52), San-
ford & Son (136), Good Times {133), Pete
'n’ Gladys (72), Facts of Life (153), Archie
Bunker’s Place (97), Entertainer of the
Year (15), and 149 other features. Inter-
nationat: Sliver Spoons, Gloria, Square
Pegs, Diff'rent Strokes, The Facts of Life,
One Day at a Time, The Jeffersons, Ar-
chie Bunker's Place, Double Trouble,
ak.a. Pablo, Andy Witiams Christmas
Speclal, The Wave, Please Don't Hit Me
Mom, Stepping Qut: The Debolts Grow
Up, Upon This Rock, The Rock Show, Sul-
tans of Soul, Mahatia, Grace Kelly Story,
Eleancr First Lady of the World, Invasion
of Privacy, Norman Lear & Alex Haley's
Palmerstown, But It's Not My Fault, Facts
of Life Goes to Paris, Band on the Run,
Crystal Eyes, Ishi, Billie Jean, Maude,
Good Times, Sanford, Sanford & Son, Al
That Glitters, All's Fair, Hello Larry, High-
cliffe Manor, in the Beginning, Joe's
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Society Bank is.

We’ve been in communications
financing for over 40 years, be-
coming specialists you can rely on.
In radio, television, cable and all
facets of the communications field.

For a conventional loan, a
complex proposal, or specialized
cash management, Society’s
seasoned team can prepare a
package to meet your financial
needs. As a communications

bank, our experience and per-
spective enable us to take a more
creative approach to lending,

Communicate with us soon.
Give Chuck Coon, Jolen
Cameron, or David Fulton of our
Communications Division a call
at (216) 622-8645. Or write to
Society Bank, Communications
Division, 127 Public Square,
Cleveland, Ohio 44114.

We can help you make waves.
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World, Mary Hartman Mary Hartman, The
Magical World of Gigi. Statf: Gary Lie-
berthal, Barry Thurston, Ron Brown, Mike
Mellon, Leslie Tobin, Meade Camp, Den-
nis Boyle, Debbie Grant, Chris Egolf, Ste-
phen Morley-Mower, Deborah Willard,
Robert Oswaks, Panos Spyropoulos,
Enno Rijpma, Dana Murray, Joel Nuffer,
Banjiro Uemura, Mohammed Yassine,
Stephen Carey.

Entervision 537
6525 Sunset Blvd., G-6, Hollywood, Calif.
90028

Tribute to Fists of Fury {29). Statf: Kris
Gangadean, Lori Buck, William deAr-
mas.

Four Star 515
931 N. Cole Ave., Hollyweood, Calif. 90038
No Restrictions* (13), Star 1* (15), He-
roes*, Mad Movies with the L.A. Connec-
tion®, Abbott & Costelio (156), Stanley
Smogless Steamer (39), Awards Theater
{50), Action | & Il (40), Astor Classics
(10), Astor Sci-Fi Features (6), Astor |l
{23), The Late Show (30), Main Events Il
(15), Poseidon Files (15), Galaxy Two
{15), Neptune Journals (12), The Thirteen
Premieres (13), Odyssey (14), The Re-
nown Pictures (27), Galaxy One (15),
Good Vibrations (15), Main Events | {15),
The Alpha Beat & Gamma Chronicles
(37), Rainbow Outdoor Adventures |-V
(45), Scream Theater | & |1(32), Cisco Kid
Features (13), Dick Tracy Features and
Serials (64), Action Features (13), Adven-
ture Features {6), Aci-Fi/Horror Features
(110), Big Valley (112), Stagecoach West
(38), Burkes Law {64), Target: The Cor-
ruptors (35), Wonderful World of Magic
(12), Flipper (88), Gentle Ben (56), Won-
derfut World of Magic (26), Thrillseekers
(52), Teen Talk (52), Harry Blackstone Jr's
Magic Magic Magic, David Niven's World
Champienship of Magic, Football: The
Great Years, 20 Years of Rock & Roll.
Staff: Joseph Fischer, Richard Cignar-
elli, David Reinbach, Bob Neece.

Fox/Lorber Associates 539-41
432 Park Ave. South, New York 10016

Beltamy® (25), Big Palockas and Hard
Boiled Blondes (16), Blood Curdlers (13),
Broadway Video Specials (7), Grundy
Premiere Fitms (12), King...Montgo-
mery to Memphis, Legacy of a Dream,
Weekly Story Service, One on One Exclu-
sive, The New Candid Camera (130),
Trail Blazers (32), Young Duke (15). Staff:
Richard Lorber, David Fox, Richard Ru-
ben, Jackie Judd.

Fusco Entertainment 651
850 Seventh Ave., New York 10019

Top 40 Videos (65), Peter Gunn (114),
Robin Hoed (143), Sir Lancelot (30), The
invisible Man (26), The Buccaneers (39),
Sword of Freedom (39), Yancy Derringer
(34), Foreign Intrigue {156), Star Perfor-
mance (153), Star & Story (26), Mr. Lucky
(34), Colone! March {26), My Hero (33),
Lively Country {78), 50's Connection (24),
Just Jazz (39), The Music Store {26),

Backstage (26), Music Circle (26), Be-
hind the Scene (47), Friends of Man {45),
Biography (65), Disaster (26), Battle Line
(39), Almanac (377), John Fitzgerald
Kennedy, Marilyn Monroe, Jonathan Win-
ters Salute to Baseball, Elements of the
Unknown, Flip Wilson's Salute to Football,
Invisible Influences, Riders of the Sllver
Screen. Staff: Joseph Fusco Jr, Klaus
tehmann, Cheryl Katz, Dan Galgano,
Donal Joannes, David Sherr, Scott Sobet.

Gammon & Ninowski
Media Investments Inc. 553
1925 K St.,' Suite 306, Washington 20006

Media brokerage firm. Statf: Ronald J.
Ninowski, James A. Gammon.

Gaylord Syndicom 508
2806 Opryland Dr., Nashville 37214
Super Sports America® (26). Statf: Jane
Grams, William Madden, Martin Clayton
1.

Geneslis Entertainment 641-43
10100 Santa Monica Bivd., 26th fl., Los An-
geles 90067

Sale of the Century®, Classic Country
Featuring the Stars of the Grand Ole Opry
(181), World War Il: GI Diary (25), Wild
Wild World of Animals (115), Life Around
Us (26), Wilderness Alive, The Africans,
Third Testament, America Sings, Music
World. Statf: Gary Gannaway, Betsy
Green, Jeff Kinney, Nancy Vautin.

Goiden West Television 534-38
Box 500, Los Angeles 90078

It's a Living*®, Press Your Luck®, The First
Annual Stuntman of the Year Awards*, On
The Rocks*, Big Girl Now. Animalym-
pics*, The Practice®, It Takes Two, Kung
Fu, New York Hot Tracks, Gene Autry
Movie Classics, The Annual Hollywood
Christmas Parade, American Video
Awards. Statf: Dick-Gold, Bob Clark,
Bette Alofsin, Diana Foster, Bobbie Mar-
cus, Lisa Woodcock, Jocelyn Chan, Rob-
in Silverman, Tony Cassara, Greg Nath-
anson.

Samuel Goldwyn Co. 540-42
10203 Santa Monica Bivd., Los Angeles
0067

Goldwyn Gold, Explosives, Family 6&-
Pack, Terrorpix, Dan August, Power Pack,
Snipets. Statf: Mort Marcus, Jack Mas-
ters, Suzanne Horenstein, Stuart Doriss,
Laurette Hayden, Susan Transeth, Meyer
Gottlieb, Craig Cox.

INTV 629

King Features Entertainment 615-19
235 E. 45th 81., New York 10017

The Performers Vol. II* {12), The Ro-
mance of Betty Boop®, All New Popeye
(192), Original Popeye (220), Animated
Flash Gordon (24), Animated Flash Gor-
don, Cool McCool (20), Beetle Bailey
(50), Beatles (39), Bamey Google &
Snuffy Smith (50), Krazy Kat {50), Per-
spective on Greatness (26), Hearst Re-
ports (345), The Performers (15 domestic
titles), Blondie {28), Flash Gordon (4), TV
Time Capsules (2,000), Hints from He-

loise (130), The Butcher (195), Blondie
(26), Flash Gordon (40). International:
The Performers (31), Genesis Project,
Bonaventure Travel Series (25), Great
Adventures {4), How About... (104}, Pick
Up Your Feet: Double Dutch Show, Televi-
sion Playhouse (18). Staff: Bruce
Paisner, William Miller, Sam Gang, Len
Soglio, Chips Barrabee, Steven Weiser,
Maureen Smith, Stephen Elsky.

King World Productions 530-32
150 E! Camino Dr., Beverly Hills, Calif.,
90212

Wheel of Fortune (195), Jeopardy (195),
Headline Chasers (195) Merv Griffin
Show {260) (co-distributed by Camelot
Entertainment), Topper (78), Guns of Will
Sonnett & Branded (98), Little Rascals
(71), Rascal Dazzle, Spotlight 10 {10),
East Side Kids {13), Smilin’ Jack Cliff-
hangers (13), Lost Special Clifthangers
(12), The Epics (5), Mr. Moto (9), Charlie
Chan (11), Sherlock Holmes {14), Mr.
Food (260), Paul Strassels Tax Report
(75), Trivia Break (130), Little Rascals
PSAs (195), Little Rascals Christmas,
Wards of the Street, Drug Wars. Staff:
Roger King, Michael King, Stuart Hersch,
Sid Cohen, Karen Rabe, David Sams,
Caroline Vanderlip, Diana King, Roger
Adams, Jim Farah, Stu Stringfellow, Mari-
anne Catalano, Lisa Gamboa, Moira Dun-
levy.

LBS Communications 612-16
875 Third Ave., New York 10022

Inday*, Tales from the Darkside (26),
M.AS.K." (65), What's Happenin’ Now
(65 +22), Heathcliff (65), Inspector Gad-
get (86), Fame, Too Close for Comfort,
Superfriends (110), The Greatest Ameri-
can Hero (85), Famlly (85), World Pre-
miere Movies: It Came Upon the Midnight
Clear", MGM/UA Premiere Network"®
(24), LBS Movie of the Month*® (12), Gold-
wyn Classics® {12), The Making Of*,
Marco Polo* (10), Peter & Paul” (4), Gid-
get (32), Hawk® (17), Eischied* (13),
LBS's Children's Theater (20), Gobots,
Robotman®, Strawberry Shortcake (5),
Care Bears (2), Test Series, America’s
Top Ten, MTV Video Music Awards®, MTV
Summer Concerts* (10), Montreux Gold-
en Rose Pop Festival*, LBS Sports (dis-
tributor of Katz® Sports programing).
Staff: Henry Siegel, Dan Greenblatt,
Roger Lefkon, Jeffrey Schlesinger, Paul
Siegel, Mike Welden, Marty Mills, Fred Pe-
trosino, Robert Unkel, Peter Affe, Jerry
Frank, Andrew Holtzman, Vivian Hunt,
Tony Intelisano, Stephen Parker, Louise
Perillo, Wendy Phillips, Donna Barrie,
Marian Lockett-Egan, Richard Golden,
Chris Gordon, Roberta Lehrman, Beth
Mulnick, Tara Carroil, Marc Nagel, Moni-
ca Powers, John Reisenbach, Rand Stoll.

Lionheart Television 543
40 W, 57th St., New York 10019

Threads, 1915, The Great Detectives
(52), The wild Side (52), Blake's 7 (52),
Thunder Sub {27), Beatles Special, Doc-
tor Who (402), Buttertlies (27), Dick Em-
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VUORLD CLAN
PERFORMER.

For the high-pressure demands of their Olympic
Games broadcasts, major world broadcasters
chose VPR-3s from Ampex. For many good rea-
sons. The VPR-3 handles tape more gently and
with greater speed than any other VIR in the
world. It responds to the touch of champion
editors with effortless efficiency. It communi-
catesintelligently with the most advanced produc-
tion and post-production systems, yet it is simple
and logical to operate. Most importantly, its
performance pays off with superior video and
audio results.

When your challenges require a VIR of world-
class caliber, the VPR-3 is the top qualifier. And
like all our products, it’s backed by Ampex service
and support, unequalled anywhere.

Call your Ampex AVSD sales engineer for full
details on the remarkable VPR-3.

AMPEX

Ampex Corporation « One &° The Signal Companies Q

Atlanta 404/491-7112 » Chicago 312/593-6000 + Dallas 214/
960-1162 * Los Angeles 818/240-5000 « New York/New Jersey
201/825-9600 « San Francisco 415/367-2296 « Washington,
D.C. 301/530-8800




On Target!

he new Lionheart has a sharp eye for what viewers like. From kid’s

ammatlon to adult mini-series, with good old-fashioned escapist
antertainment in-between. High- quahty performers from the BBC, the likes
of which have never before been seen in syndication. You can look at them
as the off-network successes they’ve proven to be. Or, as remarkably com-
mercial first-run product that’s available right now!

English, yes. But they speak your language by hitting big target audiences

Jead on!

Damn the /"' Treklkies, this
is the force to be reckoned with.
The cult of cults. 470 cliff-hanging
half-hours and 100 movies to capti-
vate families.

story that
comestoa
crashing
climax on the
= shores of
, Galhpoh 7 elec-
tnc hours re-affirm the
tradition of award-winning
Australian mini-series that are so
popular with adult men and women.

IIIRIIDS

Devastatingly factual, realistically
written, and produced by an award-
winning BBC team. 2 hours of
important, compelling adult drama.

GREAT
Demfrlwas

Enter the exciting new

breed of detective—
Shoestring...

Target...Bergerac
three of the best—

and let your men,

women and teens

unravel 52 great

hour mysteries.

THE BEATLES

__their music and their story__

Perfect programming for today’s
18-49 men and women who shared
the experience. A one-hour special
presentation with music by the Royal
Philharmonic Orchestra, hosted by
Joan Collins.

A submarine.
A spaceship. A tale
of survival and courage. 27 half hour
adventures in outstanding anima-
tion that keeps kids glued to the set.

WIL SIDE

Hosted by Earl Holliman

We dare you to find another 52 half-
hour series that gets so close to its
subjects young women and kids can
almost feel the action.

| 104 half-hours of spectacular high-

tech, sci-fi, big screen adventures.
A space age “Dirty Dozen” for the

Commuheders

Right in the heat of
the action with
Eisenhower, Rommel,
Mac Arthur... Actual
footage of the great
generalsin7per- |/
fect-for-men,
action-filled
hours.

Distributed exclusively by
S

LIONHEART

TELEVISION INTERNATIONAL INC
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ery Show (40), Dave Allen at Large (51),
The Fall & Rise of Reginald Perrin (21),
Fawity Towers (12), Good Neighbors
(29), Goodies (26), To The Manor Born
(20), Wodehouse Playhouse (20), Not the
Nine O’Clock News (16}, Soio (13}, Sweet
Sixteen (6), The Two Ronnies (32), Rock
Goes to College (8), Shirley Bassey Show
(12), Sight and Sound in Concert (16),
Civilisation (14), Connections (10), Eliza-
beth R (6), Fight Against Slavery (6), Ma-
dame Bovary (4), Marie Curie (5), Mi-
crobes and Men (6), Murder Most
English, Search for the Nile (6), Shock of
the New (8), Six Wives of Henry VIl (8),
Voyage of Charles Darwin (7), Ireland: A
Television History (13), Civilisation (14},
Armerica (13), The Americans (12), As-
cent of Man (13}, The Commanders (7),
Great Little Railway Journeys (7), Great
Railway Journeys (7), The Long Search
(13), Risking It All (13}, Ten Who Dared
(10), Touring Great Cities (4), Auschwitz
and the Allies, The Gathering, Window on
the World (9), All Creatures Great and
Small (41), Barbara's Problem Dogs, Bar-
bara’s World of Horses and Ponies (7),
Training Dogs the Woodhouse Way (10},
Billy Smart's Circus (4), Great Zoos of the
World (8), Great Parks of the World (6),
Wilderness (8), Poldark (29), Jane Eyre
(5}, Casanova (6), Anna Karenina (10),
Duchess of Duke Street (31), Glittering
Prizes (6), A Horseman Riding By (13), |
Can Jump Puddles (9), Pallisers (22),
Rush (13), Vision On (74), Europe the
Mighty Continent (13), Fall ot Eagles (13),
Ballet Shoes (6), Black Tulip (6), Ivanhoe
(10), Little Women (9), Rebecca of Sunny-
brook Farm (4), Tom Brown's Schooldays
(8), Robin Hood (12), Legend of King Ar-
thur (8), Prince and the Pauper (6). Staff:
Frank Miller, Tay Voye, Paul Vane, A. Scott
Lanken, Lisa Ericsson, Nelsa Gidney,
Robert Greenstein.

Lorimar 631-34
3970 Overland Ave., Cuiver City, Calif.
90230

Dallas (161), Eight is Enough (112),
Knots Landing* (128), The Blue Knight
(23), Flamingo Road* (37), 22 Karat* (22),
Lorimar I (25}, Lorimar Il (25), Deja-Views
(55), Sci-fi Horror (35), Western Package
{33), Bomba the Jungle Boy (13), Ameri-
cans at the Olympics. Staff: Ken Page,
Pat Kenney, Dalton Danon, Victoria
Laughlin, Dennis Greshman, Garry Hart,
Michael Zucker, Maury Lanken, Bruce
Genter, Scott Weber, Tom Byrnes, Steve
Mathis, Glen Hagen, Cindy Barrett, Chris-
tie Hawks, Ralene Levy.

MCA TV 622-28
445 Park Ave., New York 10022

Simon & Simon* (125), FTV*, Gimme A
Break® (85), Black Sheep Squadron®
(35), Something Truly Special: 4 Music
Events®, Whiz Kids/Voyagers* (50), Mag-
num* (129}, Banacek® (16), The Columbo
McCloud McMillan. Mystery Movies®
{124), Puttin’ on the Hits Year 2* (36 + 16),
Switch llI* (52), That's Incredible® {1865),
Universal Pictures Debut Network* {23).

Five Star Mystery (87), Bold Ones (98).
Ironside (198), It Takes a Thief (65), Love
That Beb (173), Name of the Game (76),
Rod Serling’s Night Gallery (97), Run for
Your Life (85), Rich Man Poor Man Book 1
(12) and 2 (22), Best Seller | and Il (63),
Bachelor Father (157), The Deputy (76),
Mickey Spillanes Mike Hammer (78),
Thriller (67), Men from Shiloh (23), Dead
End Kids Movies (7), Quincy (148), Buck
Rogers (37), Kojak (118}, Rockford Files
(125), House Calls (57), BJ/Lobo Show
(86), incredible Hulk (85), Hardy Boys/
Nancy Drew Mysteries (46), Baretta (82),
Alfred Hitchcock Hour (93), Alfred Hitch-
cock Presents (268), Alias Smith & Jones
(43), Bionic Woman (58), Emergency
(136), Jack Benny Show (104), Leave It
To Beaver (234), McHale’s Navy (138),
Munsters (70), Jack Benny Show (104),
Woody Woodpecker & Friends (360), Six
Million Dollar Man (108), QOlivia Newton-
John, Let's Get Physical, Universal's Most

Wanted List (23), Hit List (36), Universal-

Network Movies 85 (85), Battlestar Ga-
tactica (12), Champagne Movies 34 (34),
Ninety Minute Movies (49), Universal
Grand 50 (48), Universal Star Spangled
33, Universal World Premiere (35), Com-
edy Festival | (26) and Il (26), Universal
40 (39), Universal 49, Universal 52 (52),
Universal 50 (46), Paramount Pre 48
(693), Paramount 100 Select (100), Uni-
versal 53 (52), Universal 123, (116), Uni-
versal 260 Select List (261), Universal
Color 100 (99), Universal 36 Black and
White Eite (36), 77 Horror Greats (77),
Western Roundup (26), Reserve (169),
Diabolic Dozen (12). Staff: Al Rush, Lou
Friedland, Don Menchel, Carl Russell,
Shelly Schwab, Mort Slakoff, Chuck
Gerber, Lin Oliver, Marc Grayson, Don
Toye, Bobbi Fisher, Stephanie Beatty,
Charlotte Sweet.

Metromedia Producers Corp. 522-26
5746 Sunser Blvd., Los Angeles 90028

Expedition Danger*, Small Wonder®, Mill-
er's Count, Dynasty (117), Vega$ (68),
That Girl (136), Ann Sothern Show (190),
New Avengers (26), Untamed World
{106), Squaring the Circle, Premium | (8),
Premium It (11), Premium Plus (28), Pre-
mium 11 (14), Premium IV (11), MPC (20),
Carry On (11), Sara Dane (8), | Claudius
(13), wild Times, Roughnecks, The Far
Pavilions, Empire, Jamaica Inn, Salute to
Lady Liberty, Presidential Command Per-
formance, Assassins Among Us, Cancer
Confrontation, Sex Teenage Style, Di-
vorce: Kids in the Middle, Undersea
World of Jacques Cousteau {36), Jane
Goodall and the World of Animal Behav-
ior {4), To the Ends of the Earth, David
Wolper Chronicles (12), Groovy Ghoulies
and Friends (104), Crusader Rabbit (13).
International: Squaring The Circle,
House of Death, Choices of the Heart,
Sweet Revenge, Hard Knox, Urge to Kill,
Awakening of Candra, When She Says
No, Intimate Agony, Seduction of Gina,
Her Life as a Man, License to Kill, Shoot-
ing Stars, Atlanta Child Murders, Ever-
green, Cooper's Promise, Little Gloria-

...Happy at Lasl, Sara Dane, The
Kennedys, Dynasty (117), Fantasy island
(155), Vegas (68), Miller's Court (26), Ex-
pedition: Danger (26), Charlie’s Angels
(115), Starsky & Hutch (92), Strike Force
(19), Family (86), S.W.A.T. (37), Movin' On
(44), Dusty's Trail (26), Chopper One
(13), Firehouse (13), Here We Go Again
(13), Primus (26), Salute to Lady Liberty,
Gudunov: The World to Dance In, Assas-
sins Among Us, Sex Teenage Style.
Staff: Carl Menk, Grant Norlin, Jim Ricks,
Ed Hawkins.

MGM/UA Television 501-05
1350 Avenue of the Americas, New York
10019

David Steinberg's Hollywood Stars* (4),
Kids Inc. (26), Fame, Gilligan's Island
(98), CHiPs (138), Courtship of Eddie’s
Father (73), How the West Was Won (6),
Man/Girl from UN.C.L.E. (128), Medical
Center (170), Please Dont Eat the Dai-
sies (58), Then Came Bronson (26), Thin
Man (72), Conquest (6), Daktari (89),
Mothers-in-Law (56), My Mother the Car
(30), Patty Duke Show (104), Rat Patrol
(58), Outer Limits (49), The World of Moth-
er Teresa, MGM/UA Premiere Network,
MGM/UA Vintage |, MGM/UA #1, MGM
Family Fair, Showcase 11, MGM's That's
Entertainment, MGM Lion | & 1l, UA/17,
MGM/ 10 & 11, MGM/Pre-48, Warner
Bros./Pre-48, RKQ/Pre-48, Extra Extra
Movies, 13 Tailor Mades, James Stewart
as "Hawkins”, Theater 15, UA Showcase
1,2,3,5,6,7.8,9,10, UAPrime Time | &
Il, Pink Panther (226), Tom and Jerry
(308), MGM/105 (105), Bugs Bunny &
Warner Bros. Cartoons (327), Popeye
(234), Crime Does Not Pay (48), Our
Gang (52), Passing Parade (69), Pete
Smith Speciaities (89), Circus Parade
(140). International: Paper Dolls, Jessie,
Pink Panther & Sons, Mighty Orbots, Ga-
briela (130), George Washington (8),
Goodbye Mr. Chips, We Got It Made (22),
Empire (6), For Love and Honor {12),
New Adventures of Gilligan (24), The
Yearling (52), Barretts of Wimpole Street,
1983 International Emmy Awards Gala,
Thank Heavens for Maurice Chevalier,
Tom Sawyer, Bette Davis: The Benevolent
\blcano, Making of Rocky Ill, Separate
Tables, The Citadel, Gavilan, Seven
Brides for Seven Brathers (22), Cutter to
Houston {9), McClain’s Law (16), Flamin-
go Road (37), Chicago Story (14}, Banjo
the Woodpile Cat, Pandamonium (13},
Meatballs & Spaghetti, Gilligan's Planet
{13), Sean (13), Studs Lonigan ({6),
French Atlantic Affair, Kids from Fame
Special, Magic of the Stars, James Cag-
ney. That Yankee Docdle Dandy The
World of Entertainment, Logan’s Run {14),
Lucan (11}, G. E. Monograms {(9), Some-
thing About Amelia, Paper Dolls, Casey
Stengel, Cowboy, Cry for the Strangers,
Deadly Lessons, Death of a Centerfold,
Dear Liar, Fantasies, Farrell for the Peo-
ple, For Lovers Only Happy Endings,
Hear No Evil, Incident at Crestridge, |
Take These Men, | Was A Mail Order
Bride, | want To Live, Johnny Belinda,
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alt Disney World
has the missing link

me space shuttle blast-offs to the
launch of spring training, broadcasters
have searched for a convenient way to get their
material back from the heart of Central Florida.
But with no uplink capability within easy reach,
rushing to airports used to be the only
alternative.

We've changed all that with Worldlink from
Walt Disney Warld Satellite Productions, the
first and only full-arc earth station for your use
in Central Florida. Now, with our 10-meter C-
band fully redundant antennae near Orlando,
you can cover all the fun of the Walt Disney
World Vacation Kingdom plus major news,
entertainment and sporting evenls — 7 days a
week, 24 hours a day — and send the slory
back home, quickly and efficiently.

If it's production you need, our live-camera
capability and full %" and 1” editing facilities
allow you to send out your finished product
exactly the way you want. There's no easier way
in Central Florida to get from here {o there.

Worldlink. The missing link isn't miss-
ing anymore.

Far more information and rates call:
Rod Madden, (305) 824-4531 8:00 a.m.-
5:30 p.m. (EST) Monday through Friday
After 5:30 p.m. call {305) 8268-7234 or
write:

Warldlink

Walt Disney Warld Publicity

PO. Box 40

Lake Buena Vista, Fla. 32830

Wat Disney World Satellite Productions

in Gentral Florida

JP3793361184

©1984 Watt Disney Productions
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Journey's End, Love Tapes, Marian Rose
White, Sins of the Past, This House Pos-
sessed, Witness for the Prosecution,
Women of San Quentin. Staff: Lawrence
Gershman, Joseph Tirinato, Jerry Gott-
lieb, Lynn Loring, Susan Swimer, Jean
Goldberg, Donna Landau, Stacy Va-
lenza, Philip Smith, Robert Corona, Anita
Van Petten, Leslie Frends, Sheryl Hardy,
David Terrasi, George Paris, Terri Ooghe,
Keith Miller, Cofleen Malone, Edna Kaye,
Peter Preis, William Trotter, Chuck Atkins,
Robert Horen, Thomas Dwyer, Michael
Caponi, Virgil Wolff, Kenneth DuBow, Pe-
ter Newgard, Howard Karshan, Lynden
Parry, Michelle Prince, Jean Viana, Wil-
liam Wells, Jiro Sugiyama, Travis Wynne,
Francisco Serrador, John MacDonald,
Bill Wineberg.

Muller Media 630
23 E. 39tk Si., New York 10016

Warriors* (12), Which Witch is Which,
Christmas Tree Train, Thanksgiving spe-
cial*, Hero and Heroine (15). Staff: Rob-
ert Muller, Dan Mulholland.

On The Air 647
160 E. 56th St., New York 10022

Let's Go to the Movies” {35), Lovesongs®,
Visions® (12), The Living Series® {4), Li-
berace and Friends* (26), Your Choice for
the Film Awards®, Television: Qur Life and
Times*, Years of Danger Years of Hope:
The Post War World*, Soap Opera
Awards®, America Remembers John F.
Kennedy, The Challengers, Kimba the
White Lion (52), Movies on the Air {5),
Unknown War (15). Staff: Fred Weiner,
Bill Carpenter, Alan Zaretsky, Al Suss-
man, Jack Steng.

Orbis Communications 637-39
432 Park Ave. South, New York 10016

Empire, Jamaica Inn, The Far Pavilions
(with Metromedia Producers Corp.),
Warner First Editions Movies*, Alive and
Well*, Seeing Stars*, Graffiti Bock Break-
dance Party*, Play the Numbers*, Jury!
Jury!*, Comedy Tonight*, Movin' On (44),
Liberty Minutes* (104), Bob Uecker's
Wacky World of Sports*®, | Challenge You®,
Animated Classics* (5). Staff: Bob Turn-
er, John Ranck, Peter Schmid, Mark Wa-
genheim, David Spiegelman.

Orion Television 517-19
1875 Century Park Eas1, Los Angeles 90067

Rocket Boy* (65), Louisiana®, Blood of
Others*, Secret of the Black Dragon®, Ori-
on Premieres* (15), Orion 1* (25), Qrion |
(20), Filmways | (22), Films for the 80's
(45), Best of Saturday Night (102), Twen-
ty Minute Workout (95), Addams Family
(64), Avengers (83), Green Acres (170),
Mr. Ed (143), Sinbad Jr. (130), Lome
Greene's Last of the Wild (78), Sherlock
Holmes (24), Winning Hand (25), World of
the Macabre (8), Monsters on the Prowl
(10), Films forthe 70s (22), Ghoul-a-rama
I (16) & Il {8), A.l.P. Feature Group (24),
Sci-Fi '63 (35). Staft: Jamie Kellner, J.
Scoft Towle, Larry Hutchings, Rick Jacob-
son, Donald Frehe, Arthur Hasson, Tom
Cerio, James Ricks Jr., Jack Allen.

Osmond Media Corp. 650

Panasonic Industrial Co. 652
One Panasonic Way, Secaucus, N.J. 07094

Recam camera/recorder combination
and companicn AU-200 pertable field re-
cording with color playback, AU-300 stu-
dio deck, MVP-100 cant machine. Staff:
Morris Washington, Nick Hudak.

Pappas TeleProductions 654

Paramount Television 601-03
! Gulf & Western Pl., New York 10023

America*, Cheers (94), Family Ties (92),
Taxi (114), Happy Days (255), Mork &
Mindy (95), Laverne & Shirley (178), Odd
Couple (114), Brady Bunch (117), Star
Trek Animated (22), Love American Style
(224), Brady Kids Animated {22), Lucy
Show (156), Madame's Place (93), Make
Me Laugh (195), Mission Impossible
(171), The Untouchables (114), Mannix
(130}, Star Trek (79), Jesse Owens Story,
Star Trek Memories, Portfolio X (20}, IX
(30}, VI (37), VIl {30), VI (30}, V (33), IV
(40), 111 {60), i (38), | (44), Preview | (14),
Marguee Il (18}, H (17}, 1 (13), Paramount
Action Theater (33), The Untouchables
(3), Diana Ross, Frank Sinatra, Santana &
Heart, The Doobie Brothers, Cher, Sho-
gun, Washington Behind Closed Doors,
AWoman Called Golda, Smiley's People,
The Way They Were, The Top of the Hill,
The Girl the Gold Watch & Dynamite, The
Girl the Gold Watch & Everything, Any-
thing for Money, Entertainment Tonight,
Entertainment This Week, Sclid Gold, Tak-
ing Advantage. International: Anything
For Money (75), Brothers (15), Cheers
(70), Family Ties (72), Webster (44), Solid
Gold Hits (40), Call to Glory (22), Enter-
tainment This Week (208), Hardcastle
and McCormick (43), Riptide (34), Solid
Gold (228), Special Squad (39), The
Brady Kids (22), Fonz and the Happy
Days Gang (24), Hans Christian Ander-
sen (52), Kum Kum (26), Laverne and
Shirley in the Army (21), Mork and Mindy
(13), Oddball Couple (16), Star Trek (22),
Happy Days (255), Mr. Smith (13), Great-
est American Hero (42), Laverne & Shir-
ley (178), Madame's Place (93), Taxi
(110), New Ed Allen Show (130), Angie
(36), Bad News Bears (26), Bosom Bud-
dies (37), Brady Bunch (117), Busting
Loose (26), Chopper Squad (26), The De-
fenders (132), Desilu Playhouse (47),
Doctors and the Nurses (30), Funny
Face/Sandy Duncan Show (26),
Guestward Ho (38), Harrigan & Son (34),
The Lost Islands (26), Love American
Style (102), The Lucy Show (156), Make
Me Laugh (195), Mannix (194), Mission:
Impossible (171), Mork & Mindy (95), The
Nurses (68), Odd Couple (114), Petrocelli
(44), Spytorce (42), Star Trek (79), The
Texan (80), The Untouchables (118), Lost
Hero: The Story of Raoul Wallenberg,
Space, Return to Eden, The Jesse Owens
Story, ATown Like Alice, AWoman Called
Golda, Backstairs at the White House,
Evita Peron, Flesh and Blood, Inside the
Third Reich, The Last Qutlaw, The Money-

changers, Shogun, Smiley's People,
Timeless Land, Tinker Tailor Soldier Spy,
Top of the Hill, Washington: Behind
Closed Doors, Winds of War, The Country
Girl, All the Way Home, Barefoot in the
Park, The Odd Couple, Plaza Suite, Rain-
maker, Diana Ross in Central Park, Cher
at Caesar'’s Palace, Doobie Brothers in
Concert, Frank Sinatra in Concert, San-
tana & Heart, Rock of the 80's, Live and in
Person, Solid Gold specials (10), Miss
Teen US.A, Bee Gees Special, Pat
Boone Specials (4), Brady Bunch Musi-
cal Specials (9), John Denver Specials
(13}, A Gift of Song—Unicef Concert,
Miss Universe, Miss U.S.A ., Disco Fever,
Foul Play, Grease Day U.S.A., King of the
Gypsies, Thank You Rock 'n Roll, movies
of the week {(107), The Making of Indiana
Jones and the Temple of Doom, Indiana
Jones—Heroes and Sidekicks, Great
Movie Stunts, Superstunt | and |I, Ready
When You Are Mr. DeMille, Stars with Da-
vid Steinberg. Staff: Rich Frank, Ron Nel-
son, Randy Reiss, John Goldhammer,
Frank Kelly, Barbara Buce, Ray Solley, Ka-
ren Paull, Helen Ricketts, Denise Kurtz-
man, Michael Tanner, Richard Winters,
Dea Shandera, John Wentworth, Russ
Paris, Debra Garrett, Rick Weidner, Tom
Mazza, Stephen Fields, Phil Murphy, Paul
Sperrazza, Bob Jacquemin, Greg Mei-
del, James Martz, Ken Sclomon, Steve
Goldman, Robert Gutkowski, Joel Ber-
man, Marc Hirsch, John Watson, Dick
Montgomery, Gerry Noonan, Stan Jus-
tice, Ed Wilson, Me! Harris, Robert Klin-
gensmith, Leonard Kalchiem, Howard
Green, Bruce Gordon, Joseph Lucas.

Primetime Entertainment 635
444 Madison Ave., New York 10022
Terrahawks® (39), Primetime [1* (10),
Sherlock Holmes* (4), Nicholas Nickleby
(9), Primetime | (17), Trident | (15), Paul
Hogan Show (26), Agony (20), A Fine Ro-
mance (26). Staff: Harvey Reinstein,
Robert Shay, Michael Clark.

Hal Roach Studio Inc. 655
Satori Entertainment 545
SFM Entertainment 528

1180 Avenue of the Americas, New York
10036

SFM Holiday Network® (11), Jason and
the Wheeled Warriors* (65), Rainbow
Brite (5), Rose-Petal Place, Walt Disney’s
Mickey, Donald & Sport Goofy, Twists
From Forsyth* (9), Faces of Love* (8),
March of Time (205), Crusade in the Pa-
cific (26), Indomitable Teddy Roosevelt,
Dayan's Israel, The World of Tomorrow,
King Lear, Voyage Round My Father, The
Shepherd*. Staff: Stanley Moger, Jordan
Ringel, Joseph Gerard, Maria Carayas,
John Doscher, Gary Montanus, James
Hergen, John Murphy, Dave Grimm, Mike
James, Morrie Roizman, Virginia Jucius,
Mary Ann O'Dea.

Syndicast Services 510-12
2 W. 45th S1., New York 10036

The Black Universe (38), Dick Clark Pre-
sents (13), Golden Globe Awards, Mrs./
Woman of the World Pageant, Here’s Tele-
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vision Entertainment, Perry Como Las Ve-
gas Style, Lou Rawls Presents the 2d An-
nual Black Gold Awards, Perry Como's
Easter by the Sea, 1985 Mrs. America
Pageant, 1985 Victor Awards, Demon
Murder Case, Magical Musical Hallow-
een, Barbara Mandrell & The Mandrell
Sisters Halloween, Thanksgiving and
Christmas Specials, Man in the Santa
Claus Suit, Pro Wrestling USA, NCAA
Football Previews, Bowling Skins Game,
World Freestyle Invitational. Staff: Shel-
don Boden, Leonard Koch, Gerry Lep-
kanich, William Koblenzer, Terry Paolillo,
Bernie Schulman, Cyndy Wynne, Jay
Whalen, Vicki Jo Hoffman, Mari Kimura.

D.L. Taffner Ltd. 623
31 W, 56th St., New York 10019

Too Close For Comfort (network weekly
and.107), Benny Hill {85), After Benny
(40), Thames Comedy Originals (156},
Man About the House (39), George & Mil-
dred (38), Keep It in the Family (31), Rob-
in's Nest (48), Hollywood (13), World at
War (36), Best of Benny Hill, Bicod and
Honor (5), Benny Hill {5). Statf: Chuck
Larsen, Mike Fahn, Jim Curtin, Rosemary
Berry.

Telepictures Corp. 602-06
15303 Ventura Blvd., Sherman Qaks, Calif.
91403

475 Park Ave. South, New York 10016

Catch Phrase*®, TV Previews*, Thunder-
cats®, Telepictures 3" {28), Telepictures
All Family Off-Network Animated Holiday
Package*, Masters of Fury* (15), Rituals
{52), All New Let's Make a Deal, People’s
Court, Love Connection, N.LWS., Here's
Lucy (144), More Real People (195), My
Favorite Martian (107}, New Dick Van
Dyke Show/Mayberry R.F.D. (150), Tele-
pictures 2 {27), Telepictures 1 (13). Inter-
national: theatrical features {84), made-
for-Tv features (36), mini-series {15),
awards specials (6), musical specials
(28), specials {22), documentaries (8),
animation series, specials and films (21),
series (18), children’s series (7). Staff:
Dick Robertson, Jim McGillen, Scott Car-
lin, Jody Shapiro, Mark Robbins, Tom
Straszewski, Alicia Windroth, Jeannine
Kadow, Robert Barnett, Steve Knowles,
Warren Taylor, Sherr Braman, Bruce Ro-
senblum, Jim Moloshok, Brenda Geffner.

Titan Sports 609-11

TPE/OPT 531-35
875 Third Ave., New York 10022

The Start of Something Big* (75), Star
Search (52), Lifestyles of the Rich and
Famous (52), Solid Gold (52), Entertain-
ment Tonight, Key to Rebecca* (4), Jen-
nie's War* (4), Helen Keller: The Miracle
Continues, A Woman of Substance, Sa-
dat, Blood Fued, Exciting People in Exot-
ic Places/The Start of Something Big*,
Solid Gold Countdown '84, Lifestyles
Picks the World’s Best, On Top All Over
the World*, Star Search Junior Champion-
ships, Solid Gold Summer Special, Life-
styles of the Superstars, Face of the 80's,
Solid Gold Christmas. Staff: Philbin

Flanagan, Mary Jane Hastings, Michael
Weiser, Tony Wella, Linda Lieberman,
Cathy Forbes, Anne Rodgers.

Tibune Entertainment Co. 513
435 N. Michigan Ave., Suite 1429, Chicago
60611

Dempsey & Makepeace”, Smurts and
the Magic Flute, At The Movies (52), A
Married Man (2), U.S. Farm Report (52),
Nadia, Soul Train, For Your Precious Love,
Martin: The Emancipator, The Making of
Black Mayors, National Know Your Heri-
tage Quiz Show, Chicago Cubs Baseball.
Staff: Sheldon Cooper, Bill Kunkel, Clark
Morehouse, Steve Rosenberg, John Bar-
rett, Mike Newsom, Jack Donahue,

Turner Program Services 516
1050 Techwood Dr., Atlania 30318

The World of Cousteau {25 including five
new titles—Conversations with Cous-
teau, Snowstorm in the Jungle, Cous-
teau’s Mississippi, Jacques Yves Cous-
teau: The First 75 Years, The Voyage of
the Windship), CNN Television, American
Caesar (5), Centennial (26), Black Beau-
ty, Women in White, Battle of the Planets
{85), Last Convertible. Staff: Henry Gille-
spie, Robert Schuessler, Art O'Connor,
Colin Chisholm, Paul Wischmeyer.

Twentieth Century Fox 556-60
10201 W. Pico Blvd., Los Angeles 90035

Dance Fever (26), That's Hollywood (74),
Circus (52), Animal Express (130), Holly-
wood: The Gift of Laughter, Fox Mystery
Theater (13}, Charles Dickens Animated
Classics {8), Fox Movietone News (520),
This Day in Sports (365), Fall Guy {110},
Trapper John (132), M*A*S*H (255), Dan-
iel Boone (120), Jackie Gleason Show
{100), Batman (120), Lost in Space (83),
Ghost and Mrs. Muir (50}, Nanny and the
Professor {54), Room 222 (113), Land of
the Giants {(51), Voyage to the Bottorn of
the Sea (110), Julia (86), 12 O'Clock High
(78), Century V through 12 (220), Charlie
Chan (20), Fox I through V (199), Laurel &
Hardy (6), Planet of the Apes (5), Pre-
miere 1 (20), Shirley Temple (20), Special
41 (41), Super 65 (65), Time Tunnel (5).
Staff: Steve Roberts, Robert Morin, Wil-
liam Saunders, George Sefectis, Robert
Ruchanan, Jerry Greenberg, Gene La-
velle, Stanley Decovnick, David Skillman,
Peter Baca, Barry Lowen, Ruth Slawson,
Gerald Minnucci, Joseph Greene, Mi-
chael DiGennaro, Harry Mulford, Marvin
Levan, Charles Gersch, James Puffer,
Barbara Van Buskirk, Dennis Juravic,
Gary Grandolph, Al Shore, John Martin,
Tony Bauer.

U.S. Chamber of Commerce 653
1615 H S1. NW, Washington 20062

Ask Washington, BizNet News, It's Your
Business. Staff: Frank Allen Philpot.

Viacom Enterprises 521-25
1211 Avenue of the Americas, New York
10036

Bizarre (125), Star Games® (26), Family
Feud (260), Terrytoons (689), Harlem
Globetrotters (22), All in the Family (207),

Mary Tyler Moore (168), Hawaii Five-O
(200), Bob Newhart (142), Life and Times
of Grizzly Adams (35), Cannon (124}, Be-
verly Hillbillies (168), Clint Eastwood/
Rawhide (217), Gunsmoke (226), Gomer
Pyle (150), Hogan's Heroes (168), Andy
Griffith Show (249}, Twilight Zone (168), |
Love Lucy (179), Honeymooners (39),
Petticoat Junction (148), Circus {25), De-
cember Bride (154), Dick Van Dyke
(158), Famlly Affair (138), Have Gun Will
Travel (156), Marshall Dillon (233), Mil-
lionaire (188), My Three Sons (160}, Our
Miss Brooks (127), Perry Mason {245),
Rookies (90), Spy (6), Trackdown (71),
Wild Wild West (104), You Are There (65),
Viacom Features | through X, Viacom
Movie Greats, The Legend Group, GASP,
The Exploitables | and 1l, Thematics.
Staff: Ralph Baruch, Terrence Elkes,
Kenneth Gorman, Bud Getzler, Ron Light-
stone, Jules Haimovitz, George Castell,
Gordon Belt, Dennis Ellis, Joseph Za-
leski, Willard Block, Dennis Gillespie,
John Kelley, Michael Gerber, Paul Kajvin,
Charles Tolep, Toby Martin, Jerry Kaufer,
Andrea Cetera, Eric Veale, William Theis,
Jerry Pinks, Howard Berk, Ken Werner,
Irene Mizwinksi, Lisa Merians, Betsy
Vorce, Raul Lefcovich, Neil McHugh,
James Marrinan, George Robertson,
Roger Kirman, Walter Kaufman, George
Faber, Brooks Carroll, Al Miller, Frank
Flanagan, James McCormick, Jim Hal-
sell, Gloria Martin, Dennis Emerson, Da-
vid Campbell, Joseph DiSalve, Milton
Strasser.

Victory Television 605-07
275 Madison Ave., New York 10016

Hiil Street Blues (101), Lou Grant {114),
WKRP in Cincinnati {90), White Shadow
(54), Rhoda (110), Streets of San Francis-
co (119), Match Game, Tattletales, MTM
Group (9). Staff: Jim Victory, Chuck Wol-
tertz, John Rohrs Sr., John Rohrs Jr., Ben
Okulski.

Warner Bros. Television 657-59
4000 Warner Bivd., Burbank, Calif. 91522

Bugs Bunny & Friends (100), Porky Pig &
Friends (156), Tv2* (13), Volume 24* (18),
Volume 23 (20), 13 Classic Thrillers i
(13}, TV1 (13), Volumes 13 (25), 14 (4), 156
(7), 16 (19), 17 (23), 18 (28), 19 (12), 20
(30), 21 (26), 22 (38), Voblume 1A (22), IIA
(22), FBI Story {4), Tarzan features (32),
Bowery Boys (48), 13 Classic Thrillers
{13), Starlight 3 (30), 4 (30), 5 (28), 6 {25),
Special Features (17), Bare Essence®,
Thorn Birds*, Pearl, Scruples, Roots,
Roots: The Next Generations, Private
Benjamin* (39), Alice (202), Welcome
Back Kotter (95), Chico and the Man
(88), F Troop (65), Superman (104}, Bat-
man/Superman/Aquaman (69), Dukes of
Hazzard (143), Harry O (44), Wonder
Woman (61), Kung Fu (62), The Waltons
(221), FBI (234), Tarzan (57), Maverick
(124), Phenomenon of Roots, David
Wolper Specials of the '70's (30). Staff:
Charles McGregor, Mauro Sardi, William
Hart, Ed Donaldson, Bill Seiler, John
Louis, John Laing, John Bryan, Gary Co-
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zen, Paul Simon, Ken Foumier, John
Chickering, Dee Eulberg, Dan McRae,
Edwin Markisch, Joe Kivlehan, Louis
Marino.

World Events 625
4935 Lindell Blvd., St. Louis 63108

Vbltron. . .Defender of the Universe
{125), Rock Review* (52). Staft: Thomas
Battista, JJanet Brown, Robert Webb, Pe-
ter Keefe, Gary Elliot.

Worldvision Enterprises 636-38
660 Madison Ave., New York 10021

Bobbie Vinton Show®, Return to Eden®
(series), The Jetsons* (65), Funtastic
World of Hanna-Barbera® (52), Barnaby
Jones (177), Little House on the Prairie
(216), Love Boat {140), The Invaders
(43), The Fugitive (120), Dark Shadows
(520), Man from Atlantis (20), Doris Day
Show (128), The Rebel (76), Mod Squad
(124}, Ben Casey (153), Combat (152),
One Step Beyond (94), Next Step Be-
yond (24), Wonders of the Wild (26),
N.YP.D. (49), FD.R. (27), One Man Show
(26), People’s Choice (104), Wendy and
Me (34), Don Lane Show (130), Range
Rider {78), Annie Oakiey (80), Buffalo Bill
Jr. {42), Adventures of Champion (26),
Take My Word for It (130), Return tc Eden
{6), Holocaust (10), Against the Wind
(13), Prime 1 (10}, Prime 11 (16), Prime ll|
(16), Prime IV (26), Prime V (26), Prime VI
(19), Prime VIl (25), Jackson Five (23),
Banana Splits & Friends (125), H-B's
World of Super Adventure (129), Fun
World of Hanna-Barbera (84), Saturday
A.M. atthe Movies (6), George of the Jun-
gle (17), Casper the Friendly Ghost and
His Friends (244), Jerry Lewis Show (17),
Josie & the Pussycats (16), Josie & the
Pussycats in Outer Space (16), King
Kong (26), Lancelot Link (17), Milton the
Monster (26}, Wonderful World of Profes-
sor Kitzel {104), Reluctant Dragon & Mr.
Toad (17), Top Cat (30), Wait Till Your Fa-
ther Gets Home (48), Discovery (103),
Smokey the Bear (17), Come Along (13},
An Evening with Irish Television, Ron Lu-
ciano's Lighter Side of Sports, A Christ-
mas Carol, Amahl and the Night Visitors,
Jack Nicklaus at the Home of Golf, Fabu-
ious Sixties (10), Bay City Rollers, Echa |,
Herbie Mann/Rahsaan Roland Kirk, Is It
Christ?, Last Nazi, Raphael, Robert
Flack/Donny Hathaway, A Little Bit of
Irish, World of Miss Worlid, Newfangled
Wandering Minstrel Show, Musical Am-
bassadors, Russian Festival of Music
and Dance. Staff: John Ryan, Bill Batfi,
Randy Hanson, Jim Thomson, Paul Dany-
lik, Burt Rosenburgh, Jesse Weatherby,
Marty Weisman, Katherine Holt.

Also on hand

Andrews & Associates
254 E. 86th 51., New York 10021

The Perfect Ten. Staff: William Andrews.
Jerry Dexter Program Syndication

139 S. Beverly Dr., Beverly Hills, Calif.
90212

At the Limit/Paul Newman Championship
Race Driver, The Captain & Tennille Song-
book, ...in Hawaii, ...in New Orleans,
Johnny Cash Ridin’ the Rails, Johnny
Mathis in Concert in Germany, Superstar
Profile (25), The Wolfman Jack Show (26).
Staff: Jerry Dexter.

Enter-Tel Inc.
24400 Chagrin Blvd., Beachwood, Ohio
44122

Irresistable Package (12). International:
New Tech Times (39). Staff: Jan Stein-
mann, James McNamara.

Excel Telemedia International
745 Fifith Ave., New York 10051

Terrorvision® (52), Pathfinders (13), Music
Moacds (5), Chanel Solitaire, Bye See You
Monday, Amazing” Mr. Blunden, Angry
Joe Bass, Blockhouse, Bonnie's Kids,
Carry on Emmannuelle, Chance Cody,
Combat Killers, Dirty Knight's Work, Dun-
can's World, Edge of Fury, Follow That
Rainbow, Girl/Boy, Gypsy, Hostages, I'm
Going to be Famous, Knockin at Heav-
en'’s Door, Legend of Frenchie King, Night
of the Sea Gulls, Nightmare, Psycho-
tronic Man, Ragpicker, Ransom, Roller-
manfa, The Truth About Communism Nar-
rated by Ronald Reagan, Skeleton Key,
Sketches of a Strangler, Triple Echo, Uni-
versal Soldier, Violent Protection, A Wom-
an for All Men, Battle of the Eagles, The
Experiment, Perilous Journey, Too Hot to
Handle. Staff: Ken Israel, Joan Israel, Al-
len Hart, Mike Klein, Dick Ostrander, Mel
Pinsel.

Film Service Corp.
3487 W. 2100 South, Sait Lake City, Utah
84119

Staff: Dick Thiriot, Sama Bears Rubin.

Harmony Gold
8831 Sunser Blvd., Los Angeles 90069

Shaka Zulu, From the Terrace, The Cov-
enant, Call of the Wild, Little Women,
Frankenstein, 20,000 Leagues Under the
Sea, The Adventures of Pinocchio, The
Adventures of Little Lulu, Captain Future,
Flower Angel, Little Lulu and the Gang,
Time Patrol (130), Street Set (24), Nash-
ville Swing (26), Martial Arts Series (12),
Raggedy Ann & Andy, The Great Santa
Claus Caper, The Pumpkin Who Couldn't
Smile., Staff: Frank Agrama, Jehan
Agrama, Sy Shapiro, David LaFoliette,
John Rocknowski, Rob Shapiro, Norman
Siderow, Jim Rocknowski.

Katz Sporis

One Dag Hammarskjold Plaza, New York
10047

Kickoft Classic, Liberty Bowl, Big 8 Con-
ference football, Eastern Coilege foot-
ball, Miami fcotball, Big 8 basketball,
PCAA basketball, NABC All-Star Game,
Championship Boxing, Talkin' Baseball
Commercial inserts. Staff: Pat Garvey,
Denis Coleman.

Lightstream Prods.
12031 Ventura Blvd., Suite 1, Studio City,
Calif. 91604

No Earthly Reason. Staft: Michael Little,
Peter Engel, Terry Botwick, Susan Rohrer,
Jackie Cooper.

Local Program Network

432 Park Ave. South, Suite 705, New York
10021

LPN Weekly Story Service, One-on-One
Exclusive”. Staff: David Fox, James Hay-
den, Bob McGann.

McManus & Co.
425 E. 63d 51., New York 10021

Consulting and representational services
for producers, distributors and service
organizations. Representing TA.PE. Ltd.
Staff: Tom McManus.

RKO Pictures
1440 Broadway, New York 10018

World of Survival® (200 + 21), Soldiers*
(13). Staff: Wynn Nathan, Bob Manby,
Ron Devillier.

Silverbach/Lazarus Group
9911 W. Pico Bivd., Los Angeles 90035

Growing Young* (26), The Littlest Hobo
(96), Explore (13), Phenomenal World
(11), Faerie Tale Theater (26), Eurcpar-
ade* (26), Quincy Jones®, The Beam*
(13), Miles Davis*, Operas from Nice* (9),
Terror* (2), Cimarron Strip (23). Statf:
Alan Silverbach, Herb Lazarus, Carla
Hammersmith, Jim Phillips, Gerald Feifer.

T.A.PE. Ltd.
111 Regents Park Rd., London NW1 8UR

Program evaiuation, promotion and mar-
keting service for television stations, pro-
ducers and distributors. Staff: Michael
Firman, Tom McManus.

Welss Global Enterprises
2044 S. Saviers Rd., Oxnard, Calif. 93033

For Adults Only Galaxy (14), Golden
$howman$hip (9), Impact (120), Parade
(3), Vintage Flicks (24), Westerns (60),
Brave Riftes, Our Time in Hell, Those
Crazy Americans, The Btack Coin {15),
The Clutching Hand (15), Custer's Last
Stand (15), Glitter Glamour & Gags—
That Beauty Contest, America Confiden-
tial (5), Stan Kann Show (52), Canine
Comments (13), Craig Kennedy Crimi-
nologist (26), Make Room for Daddy
(161), Thrill of Your Life (13), Chuckle
Heads (150), Alice {10), Krazy Kid Kar-
tunes (4), Nursery Rhymes {(6). Staff:
Adrian Weiss, Ethel Welss, Laurie Weiss,
Steven Weiss, Patricia Sandoval, Alex
Gordon, E. Melvin Pinsel, Tom Corradine,
Hank Profenius, Hank Guzik, Albert
Goustin, Tom Thuman.:

WW Entertalnment

205 E. 42d S1., New York 10017

WW Entertainment | (16), Best of Grou-
cho (130), Black Belt Theater | (13}, Il
(26) and Nl (13). Staff: George Hankof,
Lou Israel.
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The play’s still the thing but the sky’s not the limit

CLEARED
IN OVER
100
MARKETS!

All new advertiser
supported half-hour
musical series starring
Only Kids for
Only Kids of all ages!
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programming —the MGM/UA PREMIERE NETWORK: 24 top quality, theatrical
motion pictures with no prior network exposure. Each outstanding feature is
available on a barter basis, one each month over a two-year period.”
MGM/UA Premiere Network...It's a premiere you won't want to miss!

24 Maijor Theatrical Motion Pictures.

THE BEASTMASTER ENDANGERED SPECIES RETURN OF
THE BLACK STALLION FAME A MAN CALLED HORSE
RETURNS THE FINAL OPTION ROMANTIC COMEDY
BRAINSTORM FORCED VENGEANCE SHOOT THE MOON
CANNERY ROW THE FORMULA A STRANGER IS WATCHING
CLASH OF THE TITANS  THE FRENCH THIEF
CUBA LIEUTENANT'S WOMAN  TRUE CONFESSIONS
CURSE OF THE THE ICE PIRATES WHOSE LIFE IS IT ANYWAY?
PINK PANTHER MISUNDERSTOOD THE YEAR OF
MY FAVORITE YEAR LIVING DANGEROUSLY
PENNIES FROM HEAVEN
RECKLESS

TELEVISION

e fegture of the month will be available for a *24 of the above 26 titles will comprise
cond run within 2 weeks of the first iring. MGM/UA Premiere Network.




Moscone Center

NATPE ’85: bursting at the seams

\ttendance at annual programing
narketplace expected to be up 10%;
:xhibitors filling every inch of
Aoscone Center; Valenti to keynote

'he country’s television programing com-
nunity is arriving in San Francisco this week
o produce and star in one of the industry’s
nost watched shows: the annual programing
.onference of the National Association of
[elevision Program Executives. And in a
usiness where the words “biggest” and
‘greatest” are part of the standard conversa-
ional lexicon, there is agreement—in terms
f simple size, at least—that this year’s
VATPE meets both definitions.

The four-day event, beginning Jan. 11 at
san Francisco’s Moscone Center, is expected
o attract between 6,900 and 7,000 atten-
lees, roughly 10% more than last year
6,300). NATPE organizers say that as of
wo weeks before the start date, total regis-
ration for NATPE (including paid and com-
slimentary) was up 9%, to 3,333, compared
0 3,067 for the comparable period last year.
And based on past trends, that should about
louble by opening day.

Also, 213 exhibitors are filling up
125,000 square feet of floor space at the
vioscone Center, 44% more space than was
ccupied last year by 203 exhibitors. There
vill be about 40 distributors on the floor
rom foreign countries, although in some
:ases they will be grouped under one um-
rrella exhibit. Such is the case for compan-
es from Great Britain.

“In terms of the exhibitor, this will be the
nost successful show we’ve ever had,” stat-
:«d John Von Soosten, NATPE president.
‘The fact that a number of companies that
vere at the Fairmont hotel last year have
igreed to come down {to the Moscone Cen-
er] certainly makes a significant statement
ibout the exhibition-floor concept. The old
lebate of the Fairmont versus the floor is

past history.”

Von Soosten was referring to such distrib-
utors as Paramount, ITC, Orion, Claster and
Katz Television—long identified as hotel
suite stalwarts—who have made the switch
this year to the floor. Paramount in particu-
lar, Von Soosten said, made the decision
after it realized that setting up shop on the
floor would not impair its “ability to do busi-
ness in [the Paramount] style. Not just in
’85, but forever.”

Nonetheless, 13 program distributors are
satisfied that their interests (and their cli-
ent’s) remain best served by private suites at
the Fairmont hotel, outside the bazaar-like
atmosphere of the Moscone Center. Distrib-
utors based outside the Moscone Center this
year include CBS Broadcast International,
Columbia Pictures Television, Columbia
Pictures International, Dan Robinson Broad-
casting Associates Inc., MCATV, MCATV
International, MMT Sales Inc., SFM Media
Corp., Televisa International, TVS Televi-
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sion Network, 20th Century Fox, Victory
Television and Worldvision Enterprises. Al-
most all the distributors will be located at the
Fairmont on Nob Hill.

The 1985 NATPE International program-
ing conference—to be distinguished from
the upcoming NATPE production confer-
ence in March in New Orleans—will have a
few modifications over last year’s confer-
ence. The whole conference will be a day
shorter—the number of panels and work-
shops have been trimmed—but the exhibit
hall will be open the same length of time.

Exhibiting at NATPE is not an inexpen-
sive proposition. An exhibition booth alone
can cost anywhere from $300 for a *pipe and
curtain” display to $100,000 or more for a
“booth” that would be the envy of most
home owners. The most expensive exhibit
booth this year is King World’s—which re-
portedly cost the distributor $300,000 to
build. (It’s designed to last seven years with
only slight modifications each year.)

But if the cost seems high it is probably
not out of line with the dollar volume of the
business written. NATPE officials note that
last year, 12 companies reported confiden-
tially they each wrote contracts totalling $15
million or more, and 50 companies each re-
ported they wrote between $5 million and
$15 million worth of deals. Uncounted were
all the companies that wrote between $1 mil-
lion and $5 million. “When the majors say
they come to just ‘shake hands’ with the
stations, they also do a lot of real business,”
observed one NATPE source.

The four-day affair is reportedly costing
NATPE just over $1 million to produce, but
the revenue from the event is expected to
insure a modest profit. And although
NATPE has never lost money in its 21 pre-
ceeding conventions, “sometimes there was
only one or two dollars” left over in the early
days after expenses were subtracted from
revenues, according to one long-fime
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Von Sposten

{ATPE hand.

As is usual in broadcasting industry gath-
rings, NATPE will have its share of legisla-
s and policy makers on the scene—both
iformally mulling around the exhibit floor
nd in a more formal capacities as panelists
nd speakers. FCC Commissioner James
juello and Robert M. Bennett, president of
fetromedia Television, will be honored at
unday night’s Iris Awards ceremony with
1e NATPE President’s Award in recognition
f their outstanding contributions to the in-
ustry.

High points of the conference will be
hursday night’s opening reception at the
lilton hotel, underwritten by King World, to

which 3,000 invitations have been issued.
To accommodate the overwhelming number
of positive RSVP’s anticipated, the party
will span four of the hotel’s ballrooms. Din-
ner will be served followed by a “casino
party.”

Noteworthy panels include Friday morn-
ing’s panel on Washington communications
policy matters, titled “A View from Wash-
ington,” moderated by Michael R. Gardner,
a Washington attorney with Akin, Gump,
Strauss, Hauer & Feld. The panel will in-
clude Senator Pete Wilson (R-Calif.) as well
as FCC Commissioners Quello, Mimi Daw-
son, Dennis Patrick, and Henry Rivera.
Also, John Lane, attorney with the Washing-
ton firm of Wilkes, Artis, Hedrick & Lane,
is scheduled to appear.

Friday’s luncheon keynote address will be
given by Jack Valenti, president of the Mo-
tion Picture Association of America. “His
views may not be those of many in the audi-
ence,” Von Soosten noted—a reference to
the difference between broadcasters and pro-
gram suppliers in some legislative and regu-
latory issues—“but the idea of a keynote
speaker is to get the gray matter going.”

The full plate of panels and workshops
scheduled includes the cyclical nature of
programing trends, the future of children’s
programing, the use of computers to aid in
programing decisions, new program consor-
tiums, international co-venture programing
opportunities, the relationship between the
programing and promotion departments, the
rising quantity of sports programing, suc-
cessful cable programing strategies and local
programing “success stories.” And as has

valenti

become customary there will also be a panel-
debate addressing the question: *“Would
There Be First-Run Without Barter?”
Although NATPE officially closes on
Monday, Jan. 14, attendees will be able to
hang around the Moscone Center one extra
day to drop in on the first LPTV “sumitiit
meeting” put on by the Community Broad-
casters of America, the new LPTV industry
lobbying group. The day will include round-
tables and workshops on programing, adver-
tising and equipment, topics of concern to
LPTYV broadcasters. FCC Commissioner Ri-
vera is among the headliners scheduled to
attend. Facilities for the LPTV gathering
were donated by NATPE. a

Day by day at NATPE ’85

articipants can register for NATPE in the Moscone lobby from 9 a.m. to §
.m. on Thursday, Jan. 10; 7 a.m. to 6 p.m. on Friday, Jan. 11, and Satur-
ay Jan. 12; 8 am. to 5 p.m. on Sunday, Jan. 13, and 7 a.m. to 3 p.m.
londay, Jan. 14. The exhibit hall will be open 1 to 6 p.m. on Friday; 11 a.m.
16 p.m. on Saturday; 11 a.m. to 5 p.m. on Sunday, and 9:30 a.m.to 3 p.m.

3 Monday.

World Productions.

Opening reception. 9 p.m.-1 a.m. Hiiton ballrooms. Underwritten by King

Friday, Jan. 11

Registration. 7 a.m.-6 p.m. Moscone lobby.

Thursday, Jan. 10

Motivational session. 8:30-9:30 a.m. (Repeated at 9:45 a.m.) Room 228.
With Bill Brower, Bill Brower Associates.

General sesslon. 8:30-9:30 am. Room 202. E'sprit de Press Corp. Mod-
erator: Neil Hickey, TV Guide. Participants: P.J. Bednarksi, Ckicago Sun-
Times; Bill Carter, Baltimore Sun; Bob Foster, San Mateo (Calif.) Times;
Tom Jicha, Miami News,; Susan Paynter, Seattle Post-Intelligencer; How-
ard Rosenberg, Los Angeles Times.

tation group and rep meetings. 8 a.m.-8 p.m.
egistration. 9 am.-5 p.m. Moscone lobby.

ATPE educational foundation meeting. 3-4 p.m. Room 228,

Patrick

Wilson Dawson
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®
Look who's buying the mos
arresting mini-series of the year!

New York-WNEW, Los Angeles-KTLA, Chicago-WGN,
San Francisco-KTVU, Dallas-KRLD, Houston-KRIV,
Philadelphia-WTAF, Washington-WDCA, Miami-WCIX,
Denver-KDVR, Portland-KPDX, Sacramento-KTXL.

The 6-hour mini-series that made CBS-TV number 1.

Charlton Heston

and in alphabetical order
Keith Carradine - Stephen Collins < Brad Davis - Tess Harper
Wayne Rogers*Paul Sorvino+Victoria Tennant * Billy Dee Williams

‘ Exclusive U.S. distribution by
W I TELEWORLD INC.

245 West 55th Street, New York, NY 10019 (212) 489-9310
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eneral session. 9:45-10:45 a.m. Room 220. A View of Washington.
Vioderator: Michael Gardner, Akin, Gump, Strauss, Hauer & Feld. Partici-
Jants: FCC Commissioners Mimi Weyforth Dawson, Dennis Patrick,
James Quello and Henry Rivera; John Lane, Wilkes, Artis, Hedrick & Lane;
3enator Pete Wilson (R-Calif.).

W

Jeneral sesslon/lunch. 11 a.m.-1 p.m. Ballroom. Host: John von Soos-
en, NATPE president. Welcome: Willie Brown Jr., California state assem-
%Keynote address: Jack Valenti, Motion Picture Association of America.

A .

Saturday, Jan. 12

3

General session/breakfast. 8-9:30 a.m. Ballroom. NATPE/NAB joint
seminar. The Future of Children's Programing. Intraduction: Stan Marin-
off, wisn-Tv Milwaukee. Comments: Crawford Rice, chairman of NAB's
>hildren's television committee. Report on NATPE International education
‘oundation by Steve Currie, koIN-Tv Portland, Ore. Moderator: Joan Lun-
len, Good Morning America. Participants: Jack Blessington, CBS Net-
vark; John Claster, Claster Television; Thomas Dargan, karuv) Portland,
Jre.; Lew Klein, Gateway Communications; David Morgan, FACTS; Dr.
Josemary Lee Potter; Henry Rivera, FCC.

‘our concurrent workshops. 9:45-11 a.m. If You Can't Beat 'Em
..Computers for Programing. Room 202. Moderator: Dave Wilson,
‘RON-Tv San Francisco. Participants: Jan Cheney, VariCom; Andrew Flugel-
nan, PC World, Mike Jones, Jefferson-Pilot Data Systems.

itar Tech—An Update on Emerging Technologies, Room 220. Moderator:
jarold Eady, Novo Communications and SMPTE president. Participants:
lohn Egan, DBS Association; William Koch, Eastman Kodak; Peter
{uyper, MGM/UA; Frank Liebert, wriw(rv) Chicago; Lee Shoblom, Com-
nunity Broadcasters of America.

«ocal Programing Success Stories. Part |. Room 252. Moderator: J. Clif-
ard Curley, watv(tv) Boston. Participants: Paul Dicker, wowx-Tv Charleston/
{untingdon, W.Va.; David Finney, wmao-Tv Chicago; Paul LaCamera, weve-
v Boston; Deb McDermott, kmec-Tv Kansas City.

few Program Alliances. Room 270. Moderator: George Back, All Ameri-
an Television. Participants: Dick Block, Metromedia Television; Larry
iershman, MGM/UA; Jim Hayden, Local Program Network; Chuck Lar-
en, D.L. Taffner Ltd.; Roger Lefkon, LBS Communications; Lucie Salhany,
aft Broadcasting.

IATPE alumnl club reception. 6-7:30 p.m. Meridien room.

L

Sunday, Jan. 13

iffillate moetings. 8:45-9:45a.m. ABC. Room 202. Moderator: Stan
Aarinoff, wisn-Tv Milwaukee.

'BS. Room 252. Moderator: Ann Miller, kpix(m) San Francisco. Partici-
ants: Tony Malara, Scott Michels, CBS Television Network.

IBC. Room 220. Moderator: Bob Jones, king-Tv Seattle. Participants:
ony Cervini, NBC Affiliate Relations; Pier Mapes, NBC Television Network;
teve Sohmer, Brandon Tartikoff, NBC Entertainment.

'BS. Room 228. Moderator: Natan Katzman, kQED{v) San Francisco.
articipants: Charles Allen, kaetrv) Tempe, Ariz.; Ellis Bromberg, wMHT(TV)
ichenectady, N.Y; Trish Hibben, Chevron USA; John Forter, Eastern Edu-
ation Network; Marian Swaybill, wNET(TV) New York.

Convention headgquarers. Brosocastiig's adverising and adi-
tarial stafls will e heacquanered at the Hiltor during the NATPE
corvention. The exhibit hall address whene D:Ipi&'ﬁ o bth the Jan.
¥ and 14 Issues of the magazine will be availabss ks 621 O'Farrell. In
gttendance will be Deve Berlyn, John Lipprian, Kim Mofsay Rich-
ard Mahler, Charles Mohr, Tim Thometz, Don West, David Whis-
combe and Ruth Windsor,

- ¥ T AR TR
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Independents. Ballroom. Moderator: Joe Weber, wor.Tv) Orlando, Fla.
Participants: Chuck Alvey, kpHo-Tv Phoenix; Art Hook, Media Central; Neil
Kennedy, MMT Sales; Pat Kenney, Lorimar; Paul Krimsier, kaMc(Tv) Oklaho-
ma City.

International. Room 270. Moderator: Michael Solomon, Telepictures. Par-
ticipants: Willard Block, Viacom; - Bob Bramson, MCA TV International;
Bruce Gordon, Paramount TV International; Brian McGrath, Columbia Pic-
tures TV International; Ken Page, Lorimar.

Four concurrent workshops. 10-11 a.m. The Awful Truth: Buying and
Selling. Room 202. Moderator: David Sifford, Centerpoint. Participants:
Linda Des Marais, wcix-Tv Miami; Alan Frank, woivirvy Detroit; Jim Major,
Petry Television; Chuck Swilling, wen-Tv Chicago; Barry Thurston, Embas-
sy Telecommunications.

Programing & Promotion: A Partnership. Room 220. Moderator: Farrell
Meisel, Seltel, Participants: Buz Buzogony, wLos-TvAsheville, N.C.; Frank
Fletcher, wuag(rv) Cleveland; Tom Furr, Showtime/The Movie Channel; Ann
Pace, wJxT(Tv) Jacksonville, Fla.

Sports: Enough Already? Room 252. Moderator: Robert Wussler, Turner
Broadcasting. Participants: Fred Botwinik, Katz Sports; Len Klompus, Me-
trosports; Zvi Shoubin, wpHL-Tv Philadelphia; Jerry Solomon, D'Arcy-Mac-
Manus & Masius; Joseph Cohen, Madison Square Garden Netwaork.

Cable: Programing Strategies that Work. Room 270. Moderator: Bob
Siegal, Compton Advertising. Participants: Gerald Adler, Playboy Enter-
prises; Mary Alice Dwyer, Lifetime; Bob Johnson, Black Entertainment
Television;, Dave Kenin, USA Network; Ed Turner, Cable News Network;
Paul Corbin, Christian Broadcasting Network.

Irls awards cocktail party 5-6:15 p.m. Ballroom lounge. Hosted by Via-
com International.

Iris award ceremonies. 6:30-9 p.m. Presentation of 1984 Iris winners.
Starring Bob Hope and featuring Toni Tennille, Erin Gray, Mary Hart,
McLean Stevenson and Willard Scott.

Monday, Jan. 14

Four concurrent workshops. 8:30-9:30 a.m. Would There Be First-Run
Without Barter?. Room 202. Moderator: Joe Tirinato, MGM/UA. Partici-
pants: Michael Eigner, kTLa(v) Los Angeles. Participants: Dennis Gille-
spie, Viacom Enterprises; Dan Greenblatt, LBS Communications; David
Henderson, Outlet Co.; Gary Scollard, MMT Sales; Bob Turner, Orbis
Communications.

Ratings: The Road to Riches. Room 220. Moderator: Jay Isabella, Te-
leRep. Participants: Paul Baard, A.C. Nielsen Co.; Gary Hart, Lorimar;
Pierre Megroz, Arbitron Ratings; Marty Mills, LBS Communications; Don
Searte, Chris Craft/United Television.

Avround the World in 80 Deals. Room 252. Improvisational drama on
international co-production. Cast: John Baragwanath, Radio Telefis Eir-
eann, Ireland; Richard Barovick, Hess Segall Guterman Pelz Steiner and
Barovick; Ron Brown, Embassy Telecommunications; Guy Mazzeo, Blair
Entertainment; Frank Miller, Lionheart Television; Philip Jones, Central Tele-
vision; Don Taffner, D.L. Tafiner Ltd.

Local Programing Success Stories. Part |l. Room 270. Moderator: Lon
Lee, kene(mv) Denver. Participants: Terry Dolan, kstp-v Minneapolis-St.
Paul; Chuck Gingold, kvw-Tv Philadelphia; Bob Jones, kiNG-Tv Seattle;
Laurie Leonard, wMmTv(tv) Madison, Wis.

General session, 3-4:30 p.m. Ballroom. Programing Trends: The End-

less Cycle. Moderator: Gary Collins, Hour Magazine. Participants: Dick

Colbert, Colbert TV Sales; Judy Girard, wrae-Tv Pittsburgh; Sid Caohen,

King World; Bob Jacquemin, Paramount; Gary Lieberthal, Embassy Tele-

communications; Mel Smith, Tribune Entertainment; John von Soosten,,
Katz Television. Introduction and preview of NATPE '86: Bob Jones, NATPE

first vice president, kINg-Tv Seattle. Presentation: Deb McDermott, NATPE

conference chair, kMec-Tv Kansas City, Mo.

Business meeting and elections. 4:45-5:15 p.m. Room 270,
Assoclate members meeting. 5:15-6 p.m. Room 220.
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©1984 EMBASSY TELECOMMUNICATIONS

AN OVERNIGHT
SENSATION

The hit of the Fall syndication season.
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20 SIZZLING
MOTION PICTURES

INCLUDING -~

BLADE RUNNER
CARNAL KNOWLEDGE
. ESCAPE FROM NEW YORK
IF YOU COULD SEE WHAT | HEAR
TAKE THIS JOB AND SHOVE IT
\ THE HOWLING
- THE RULING CLASS
THE SEDUCTION

Harrison Ford-Ann-Margret- Jack Nicholson
Candice Bergen-Kurt Russell- Marc Singer - Robert Hays
Dee Wallace - Peter O’Toole - Morgan Fairchild - Elliott Gould
¥y 4 Kate Jackson - Chuck Norris - John Belushi- Phoebe Cates
1 A MW Rex Harrison - Mia Farrow - Tom Conti - Daryl Hannah
d \ ...and more!
A \

EMBASSY BRINGS THE STARS TO YOU !

DISTRIBUTION-EXCLUSIVELY THROUGH KE TELECOMMUNICATIONS

1901 AVENUE OFf THE STARS, SUITE 1601, LOS ANGELES, CA 90067 (213} 553-3600  ©1984 EMBASSY TELECOMMUNICATIONS
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NATPE 85

On the floor of the Moscone Center

The following is a list of NATPE ex-
hibitors showing product on the Mos-
cone Center floor and the Fairmont
hotel. An asterisk denotes a product
new to the market. A map of the Mos-
cone Center appears on page 132,

AG Day Television 208 Arguelio

Alan Enterprises 476 Union
32234 Pacific Coast Hwy., Malibu, Calif.
90265

The Classics® (28), The Promotables
(15), unreleased features (56}, The Wiz-
ard of Oz, American Caesar, Vietnam:
The Ten Thousand Day War {13}, Speed
Racer (52), Abbott and Cestello Show
(52), Felix the Cat (52}, Mighty Hercules
(32). Staff: Alan Gleitsman, Cheri
Rosche, Ron Harrison, Christine Buchan-
an.

All American Teievision 841 Market
250 Fifih Ave., Suite 503, New York 10001
America’s Top 10, America's Choice, Por-
trait of a Legend (39), The Dance Show
(19), Tomorrow's Music Today (13), An
America’s Top 10 Book of Love, An Ameri-
ca's Top 10 Christrmas, American Video
Awards, Rock 'n' Roll: The Early Years,
The Chisholms (6). Staff: George Back,
Joseph Kovacs, Joel Gallen, Joan Mar-
cus, Conrad Roth, Bill Finkeldey, Susan
Zlmmer, Gail Spolan, Debbie Back, He-
len Schansinges, Don Golden, Nina
Melby.

Almi Television Productions

860 Market
1585 Broadway, New York 10036
She's A Lady* (19), Hot Rocks® (10},
Thriller* (18}, Jennifer's Journey, Great
Comedy Volume | (33) and II* (15), Pass-
port to Adventure (33)*. Staff: Dan Harri-
son, Mary \Wll, Debbie von Ahrens, Liz
Gallo.

Anglia TV 96 California
Brook House, 113 Park Ln., London W1

The World of Survival {310}, Tales of the
Unexpected (101), Edwin, Love Song.
Staft: David McCall, Timothy Buxton, Mi-
chael Hay.

Arbitron 592 Powell
1350 Avenue of the Americas, Suite 1914,
New York 10019

Staff: Pete Megroz, Mark Young, Bill
Shafer, Kathy Baske, Jim Mocarski, Jon
Nottingham, Dennis Spragg, Rob Fields,
Susan Howard, Max Johnson, Ginny Tier-
ney, Doug Marks, Mark Stephan, Barbara
McFarland, Ken Wollenberg, Joe Phil-
port, Randy Briggs, Jan West, Howard
Fischground, Bob Decker.

Arlington TV Sales 497 Unicn
ARP Films 560 Powell
342 Madison Ave., New York 10173

Spiderman (52), New Spiderman (26),
Spiderwoman (16), New Fantastic Four
(13), Incredible Hulk (13), Captain Amer-

ica (13), Iron Man (13}, Subrnariner (13),
Mighty Thor {13}, Rocket Robinhood (52},
Max the 2,000-Year-Old Mouse (104),
Star Blazers (77), The Russian Circus,
Strange Paradise (195), Collection, Chef
of the Stars, Magicians of Murano, The
Nose. Staff: Claude Hill, Anne Cody,
Joanne Melton.

ASi Market Research 727 Pine
Avery Productions 1 Sutter
Bavarla Atelier GmbH 109 Broadway
Behrens Co. 665 O'Farrell

51 SW 9th St., Miami, 33130

Kidsworld, Future Stars* (4). Staff: Betsy
Behrens, Bill Behrens, Bob Behrens.

Bentley Syndication Services

615 O’Farrell
420 Lexingron Ave., Suite 1601, New York
10170

Big Time Bingo* (260}, Comin’ Alive with
June Caine Miller* {26), The Living Body*
(26), Exciting World of Speed and Beau-
ty* (13), Bear Witness News Strip® (65),
Summer Music Specials® (3), Lorne
Greene's New Wilderness (52), Bear Who
Slept Through Christmas, Great Bear
Scare, News that Rocked Special, Pre
Award Special—A Look at the Grammy’s,
News That Rocked, Rodeo Drive. Staff:
Ray Bentley, Barbara Bentley, Nancy Dix-
on, Shari Reisman.

Blair Entertainment 46 Post
1290 Avenue of the Americas, New York
10104

Cisco Kid (156), SCTV (156), Divorce
Court (260), Celebrity Revue (120),
Death Valley Days (130), Beachcombers
{130}, Break the Bank (195), Road to the
Super Bowl '85, Mighty Men & Magic Mo-
ments Preview '85, Wake Up the Echoes,
Peter Marshall Salutes the Big Bands,
Four Girls Four, Broadway to Hollywood
(13}, Michel Legrand & Friends, Astonish-
ing Odyssey, Keystone Komedies (79),
USA Hot Spots (13), NFL Great Moments,
Great Plays of the Glory Days, Legends
of College Basketball, College Football
Scrapbook, You Make the Call, NFL Clas-
sics, Fantastic Finlshes, NFL Most Valu-
able Player, Be All That You Can Be,
Staff: Richard Coveny, Guy Mazzeo,
Tony Brown, Phil Kent, Joe Middelburg,
Dorothy Hamilton, Alan Berkowitz, Nor-
man Lesser, Joe Mirabella, Ken Kagen,
Cathy Morrow, Jim Weathers, Paul Frank-
lin, Monte Lounsbury, Al Lanken, Tony Fa-
sola, Steve Hackett, Linda Prozeller, Pete
Retzlaff, Andy Rogin, Walter Rolph.

Bozell & Jacobs 6§72 O'Farrell
10250 Regency Cr., Omaha, Neb. 68114
Mutual of Omaha’s Wild Kingdom. Staff:
Hal Davis, Bob Aaron, Arden Swisher,
George Georgeft, Jim Sparks, Paul Wei-
gand, Ellen Meisinger, Jim Fowler.

Bri-Ter Television Sales 695 O’Farrell

British Group 96 California

Broadcast incentive Tours 405 Union
305 N. Coast Blvd., Laguna Beach, Calif.
92651

806 SW Broadway, Ponland, Ore. 97205
Incentive tour operator, sales incentive
tour programs for broadcasters. Staff:
Tony Lease, Mark Lease, Recbert H.
Campbell, Renata Elan.

Broadcast information Bureau
471 Unlon
100 Lafayete Dr., Syosset, N.Y. 11791

Research source books and magazine.
Staff: Arthur Fliegelman.

Broadcast Magazine 494 Union

Broadcast Management Plus
19A Washington St.
Box 708, Auburn, Calif. 95603

Converts Arbitron, Nielsen and Birch
computer tapes to floppy diskettes and
provides software to allow stationsto per-
form sales and program research on a
microcomputer. Statf: foger Cooper, Da-
vid Ludwig, Glenn DeKraker, John Mor-
ris.

Broadcast Promotion
and Marketing Executives 475 Union

BROADCASTING 641 O’Farreli
1735 DeSales St., NW, Washington 20036
The news magazine of the Fifth Estate.
The Jan. 7 issue will be available at the
publications area as well as cur hospital-
ity center on the exhibit floor. The Jan. 14
issue will be available for distribution Jan.
12.

Broadway Magazine 306 Anza
BSW Video/Travel Pass  306A Anza

Camelot Entertalnment 57 Mason
I50 E. 58th 1., New York 10155

Wheel of Fortune (39}, Jeopardy (39),
Mery Griffin Show (46), Little Rascals
Christmas Special, Headline Chasers
(39). Staff: Rick Levy, Steve Hirsch, Jo-
seph Weinflash, Allen Imfeld, Marsha Dia-
mond.

Cannon Television 94 Calitornia
6464 Sunset Blvd., Hollywood, Calif. 90028
Dayan*, Assisi Underground®, Sea
Hawk*, Nat King Cole Story*, Battle of the
Sexes*, Breakdance—You Can Do It*, I'm
Almost Not Crazy. ..John Cassavetes:
The Man and His Work®, Le Mans '84°%,
Making the Grade, The Funniest Man in
the World, Premium Package {12), Chal-
lenge | & I (16), Heartwarmers, Flirtation
{19), Johnny Mack Brown (27). Staff:
Menaham Golan, Yoram Globus, Micky
Hyman, John Pardes.

Capltal Citles Television 105 Broadway
4100 City Line Ave., Philadelphia 19131

Buchanan High, Christmas Special, Cap-
ital Clties Special Reports. Staff: Charles
Keller, William Mulvey, John Toutkaldjian.

Broadcasting Jan 7 1985
128




Embassy presents

two great reasons
y up I(l"'e...




1 rmghmlr.m, thur, Bil !=Mgsy.
Rué McClanaharand Conrad Bain.
Quite simply, MAUDE is the funniest comedy
now avollable for late-night!
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Carden & Cherry 725 Pine

Carrousel! Productions 565 Powell
116 Mason St., Greenwich, Conn. 06830
The Mirthworms* (4), What's Cookin' with
Burt Wolf, Scuddiemutt®, Golden Ring.
Staff: Norbert Auerbach, Shelby Larsen,
Susan Martingano, Alien Jackson.

Castle Hiil Television 12 Washington
1414 Avenue of rthe Americas, New York
10019

Castle Hill Volume |* {12), Made in Holly-
wood USA* (27), Fright Night (16). Staff:
Julian Schlossberg, Beverly Schloss-
berg, Alix Horland, Barbara Karmel, Milly
Sherman, Loretta Woodruff, Shirley Hoff-
man, Anthony Potenza.

C.B, Distribution 33 Sutter
141 El Camino, Suite 110, Beverly Hills, Ca-
lif. 90212

Carol Burnett and Friends. Staff: Bob
Wright, Wayne Barusch, JoAnne Leigh-
ton, Linda Bross.

CBC Enterprises 870 Market
237 Park Ave., New York 10017

Beachcombers (250), Flappers (43),
Hangin' In {26), Judge {30), King of Ken-
sington (111), For the Record (26), See-
ing Things (26}, I'll Get There Somehow®,
Planet for the Taking®, The Lifer and the
Lady*, Marshall Mcluhan*, Charlie
Grant's War®, Gentle Sinners®, Labour of
Love®, Grand Piano®, LAstronauts, The
Mikado, The Gondoliers. Staff: Paul Ca-
dieux, Martha Burke-Hennessy, Cyd
Longo, Donna-Lee Lyons, Carmel Kidd.

Centerpoint Distribution 550 Powell

9000 E. Church St., Box 911, Brentwood,
Tenn. 37027

Million Dollar Body Challenge®, JackiSor-
ensen’s Lifestyle*, Black Rock®, The
First*, Summer Rock Party*, Prime Spe-
cials 1I* (3), Miss Manners®, Rock-N-
America, Cocaine Blues. Staff: David Sif-
ford, Ron Johnson, Annelle Johnson,
Caroline Rothe, Sissi Haffner, Hamilton
Sellers, Judy Landers, Ronnie Schell.

Central Independent TV 96 California
35-38 Portman Sq., Londorn WIA 2HZ

Channel Four Television 96 Californla
60 Charlotte St., London WI1P 2AX

The Bullshitters, The Price (6}, A Profile of
Arthur J. Mason, Realm of Darkness, Rel-
ative Strangers (12). Staff: Larry Coyne.

Christophers 3 Westwood
12 E. 48th Si., New York 10017

Christopher Closeup”, The Christophers
Story Laboratory®. Staff: Mary Jane Hop-
kins, Fr. John Catoir.

Cinecitta S.p.A. 694 O’Farrell

Cinema Shares International 40 Post
450 Park Ave., New York 10022

Claster Television 48 Post
9616 Deereco Rd., Timonium, Md. 21093

The Great Space Coaster (190), Romper
Room and Friends (100}, Bowiing for Dol-




26 90-minvute programs

2 runs each

Avadilable Now

Put some sizzle in your weekend with this one-of-a-kind, all-action, all-American sports package.

NASCAR racing, the Wrangler Pro Rodeo, National Tractor Pulling Championships, $100,000 Bass
Fishing Classic, APBA Hydro-plane races, NHRA Drag Racing and much more. Don’t miss it!

Produced by Diamond P Sports, Inc. Distributed by Gaylord Syndicom. Jane
Dowden Grams, Vice President, General Manager—Martin L. Clayton Il and
Wiltiam J. Madden, Sales Executives. (615) 883-6240.

Visit us at NATPE at 710 Pine Street.




ONE OF TV'S BIGGEST GAME Wornen 18-49. His phenomenal Bandstand, plus NBC's “TV's THE PRODUCTION EXCEL-
SHOWS—NOW NEW FOR television career includes 32 Bloopers & Practical Jokes” and LENCE OF BOB STEWART.
SYNDICATION. consecutive years on “American | many specials and TV movies, Bob Stewart, current pro-

The daily cash prizes
are bigger than ever, and the
$100,000 grand prize—won in
60 wild seconds—is the largest
on television.

With game shows doing
better than ever, the “$100000
Pyramid" is the perfect prime
access 5-day strip for your sta-
tion. Today, Pyramid power
continues on the network with
a 20 plus share over the past
twO years.

DICK CLARK—TV'S MOST
POPULAR GAME SHOW HOST

Dick Clark duplicates his
Emmy-winning network role
as host of the new “Pyramid”
Clark is currently ranked at the

ducer of the network “Pyramid’
brings his touch of quality tothe
new “$100000 Pyramid’*

During his association
with Goodson-Todman Produc-
tions, Stewart was responsible
for “The Price is Right," “To Tell
The Truth” and “Password”
Under his own banner, Stewart
has aired 21 game shows,
including the Emmy-winning
“$25000 Pyramid;” “Jackpot,’
‘Personality” and “Three On
A Match”

THE NEW
$100,000

INIRWY

SWITZERL
-

e

“You're looking at the guy who didn't buy
The Si00000 Pyramid”

2Q:

top in game show host popu-
larity—especially strong with

' PYRAMID

,f%
TELEVISION

Soutce. Norhen 8! Copyright € 1984 Tweratseth Century Fox Fiim Corporaiot. AUl reghts feserved.
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WILD ANIMAL SHOW THAT’LL

CAPTURE ANYAUDIENCE.

FIRST RUN TELEVISION—
130 HOURS IN COLOR.

Now you can treat your
audience to the animal show
that’s a whole new breed. The
Animal Express, drawing from
a cast of 6,000, presents a rare
behind-the-scenes look at wild
animals of the world.

Before the camera’s eye, an
emergency operation saves the
life of a baboon. And where else
can your viewers see John Ritter
bottle-feeding a zebra? Or
Patrick Duffy sharing a carrot
with a rhino?

JOAN EMBERY HOSTS THIS
N.E.A-ENDORSED SERIES.

Over 40 appearances on
Johnny Carson’s “Tonight Show”
have made Joan Embery

famous to millions of Americans.

Snuggled by snakes and loved
by leopards, Embery is a natural

THE
ANIMAL

EXPRESS

“Rigsby! The ratings went through the ceiling . ..and 35% of
all giraffes in captivity watched the show!”

TELEVISION

Source. Nietsen NSL Averages lor Wild Kingdom. Wald World ol Anlmals, Animal World, Untamed World, Last of the Wild. The New Wilderniess  Copyright © 1984 Twenteeth Centiiry Fox Film Cotporation. All fights reserved

INTV—SUITE 556-560

success at bringing the fun, ex-
citernent and drama of the wild
animal world to your audience.
The Animal Express is
prestige family viewing, endorsed
by the 750000-mermber National
Education Association.
VIEWERS GO WILD
FOR NEW ANIMAL SHOWS!
Here are the performance
averages from six of TV's best
known animal/nature shows:
+First 3 years: 96 rating,
21 share
*Length of run: 6.8 seasons
Markets sold, peak year: 101
“‘The Animal Express’...may
well be the best new TV show
of the year."
—San Francisco Chronicie

THE ANIMAL
EXPRESS

NATPE—FAIRMONT PENTHOUSE SUITE
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AND THE FRINGES OF FEAR.

THE SWEET SCENT

OF DEATH

starring Dean Stockwell &
Shirley Knight.

PAINT ME A MURDER
starring Michelle Phillips
THE LATE NANCY IRVING
starring Christina Raines
AND THE WALL CAME
TUMBLING DOWN
starring Barbi Benton
MARK OF THE DEVIL
starring Dirk Benedict
LAST VIDEO AND
TESTAMENT

starring Deborah Raffin
CZECH MATE

starring Susan George

A DISTANT SCREAM
starring David Carradine
CHILD'S PLAY

starring Mary Crosby
THE CORVINI INHERITANCE
starring David McCallum
BLACK CARRION
starring Season Hubley

TENNIS COURT
starring Peter Graves

IN POSSESSION
starring Carol Lynley

INTV—SUITE 556-560

“Fox Mystery Theatre will now air tomorrow morning. Between you and me,
our program director is afraid to go home in the dark.”

TELEVISION

Fox Mystery Theatre is 13
of the most chilling, shecking
and terrifying tales ever told.

It has an all-star interna-
tional cast.

Andeach story is designed
to be the very best of its genre:
Exorcism, Psychic Projections,
ESP, the Occult, Voodooism, the
Supernatural, Satanism, High-
tech Murders and other dark
regions of the human mind.

Every one of these spe-
cials has the most surprising of
surprise endings.

Although, of course, the
end result is no surprise at all.

And that is, strong audi-
ence appeal for your station.

. FOX
2 MYSTERY
THEATRE

Host: PETER GRAVES

NATPE—FAIRMONT PENTHOUSE SUITE



OUR DANCE CARD.

In Year 7, Dance Fever
continues its unbroken record.

[t'sstill America’s number
one weekly syndicated half

hour. Reaching over 100 markets,

10 million people and over 85%
of US. households.

What's more, Dance Fever
is number one in Homes, in
Total Wormnen, in Total Men and
in Teens.

With a performance like
this every week, isn' it time
your station caught the Fever?

Past panel guests have included:
TOM POSTON

HEATHER THOMAS

JAMIE FARR

MARKIE POST

BRIAN MITCHELL

WAYNE GRETSKY

EVA GABOR

LOU FERRIGNO

“Honey. | have a professional interest in seeing Americas
most popular svndicated half hour. Tight black spandex panis
have nothing to do with it.”

TELEVISION

INTY—SUITE 556-560

ANNJILLIAN
TONITENNILLE
DICK VAN PATTEN
LYNN REDGRAVE
MARY CROSBY
VINCENT PRICE
JULIET PROWSE
RICHARD KLINE

PAT SAJAK

DONALD O'CONNOR

Top music acts in every show!
FRANK STALLONE
JOHNNY GILL

RONNIE LAWS

JEFFREY OSBORNE

TACO

RENEGADE AND OTHERS.

MERY GRIFFN
" )YEAR 7

NATPE—FAIRMONT PENTHOUSE SUITE
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lars, The Charmkins, My Little Pony, G.1.
Joe—A Real American Hero Miniseries |
& Il (5), G.|. Joe—A Real American Hero
{90), Tranformers (16+65). Staff: John
Claster, Sally Claster Bell, Janice Carter,
Terri Akman, John Russel, Cindy Markus.

Joel Cohen Productions 496A Union

Colbert Television Sales 655 O'Farrell
1888 Century Park East, Suite 1118, Los An-
geles 90067

Joker's Wild, Tic Tac Dough, Sale Of the
Century, Hot' Potato, Juvenile Jury, Holly-
wood Closeup, The Lone Ranger (182),
The Rifleman (168), Sgt. Preston of the

Yukon {78), Lassie (192), Jeff's Collie
(103), immy and Lassie (156), Inter/
Acter. Staff: Dick Colbert, Meri Bentley,
Jill Siegel, Annie Ross, Colleen McGrath,
Larry Lynch, Diane Galella, Adele Demp-
sey, Ritch Colbert, Cheryl Anderson, Reid
Davis.

Colex Enterprises 433 Union
(see LBS Communications)

Columbia Pictures Television
(see Fairmont listing)

Comworild International 610 O'Farrell
1325 S. 800 East, Grem, Utah 84058

Applause | (13), Big City Comedy {13),

“T00 (1OSE
FOR COMFORT”
AVAILABLE

FOR STRIPPING.

That's what we said.

Available right now.

We can have you on the airin a
week with a full five-day strip of TOO
CLOSE FOR COMFORT, America’s solid
comedy hit starring Ted Knight.

So if you're looking for proven rating
power?/ or a key slot in your schedule, you Call your Taffrer rep now.
don’t have to wait months—or years —for Why wait?

Ortalk to us at NATPE—855 Market Street

a fresh, funny family sitcom.

You have a unique opportunity to make
your move—right now.

It's a move that'!l pay off for your station
for a long time to come: We have a
hundred terrific episodes in the can. And
there’s more to come.

New York Los Angeles

D.L. Taffner/Ltd.

Atlanta Chicago g
(212) 245-4680 {404) 393.2491 (312} 593.3006 {213) 937-1144
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Roy Clark Special, Steven and the Pitts-
burgh Kid, Romance Theater, Country
Roads. Staff: Charles King, Robert Ny-
borg, Linda Farley, Jim Slater, Bill Sey-
mour.

Contel-Con Hartsock 56 Mason
1100 Glendon Ave., Suite 941, Los Angeles
90024

Elvira's Movie Macabre (26), Jerry Lewis
Movies, The Jerry Lewis Show (52), Law-
less Years (52). Staff: Con Hartsock,
Hank Profenius.

Contempo TV 200 Arguello

Conus Communications 899 Market
3415 University Ave., Minneapolis 55414

Round the clock satellite news gathering
service providing national and regional
feeds, computer information system.
Staff: Charles Dutcher llI, Anita Klever,
Stanley E. Hubbard il, Rebecca Dalton.

Coral International Television

620 O'Farrell
6850 Corai Way, Suite 404, Miami 33155
Amada Mia, Azucena, Maria Laura, Sal-
vaje La, Tormento/Residencia de Senori-
tas, Clasicos de Gala {26), Como ser Fe-
liz en el Matrimonio (26), En Linea con
llana (13), Fantastico Internacional I
(39), Mas Estrellas Que en el Cielo |1 (39),
Pension Oea Il (26), Show de Lopez E! Il
(52), Dias de Infamia, Canta Claro, Cor-
don de Plata, Ciclo de Oro de Romulo
Gallegos (16), Daiquiri, Carios Mata,
Gualberto Ibarreto, Wilfrido Vargas, En-
suenos Nancy Ramos, Adorando al Nino
Dios, Guillermolandia {39}, Nuevas Aven-
turas de Federrico (36), Popy y Sus Co-
sas Il (39), Senor Cine Il (12), Il (20).
Staff: Jorge Valera, Cesar Diaz, Angie
Santiago, Kenneth Campbell, Gicvanna
Kiferle, Leon Jacoel, Pilar Diaz-Utrilla.

Crystal Pictures 16 Washington
Daily Variety 577 Powell
DFS Program Exchange 625 O'Farrelt
405 Lexington Ave., New York 10174

Growing Young”, Celebrity Pursuit”, Holi-
day Moments, Morning Stretch, Cam-
palgn Buttons. Staff: Peggy Green, Su-
zanne Crow, Karen Davidson, Marie W
Tuccille.

Dynocomm 37 Sutter

Editel Group 103 Broadway
301 E. Erie, Chicago 60611

Electronic Media
Embassy Telecommunications
545 Powell

100 Universal City Plaza, University City,
Calif. 91608

15 Washington

Tales of the Unexpected®, Maude*, Em-
hassy |l film package*, Diff'rent Strokes
(148), One Day at a Time (209), The Jef-
fersons (229), Professionals (52), San-
ford & Son (136), Good Times (133), Pete
'n' Gladys (72), Facts of Life (153), Archie
Bunker’s Place (97), Entertainer of the
Year (15), and 149 other features. Inter-




SATELLITE TELEVISION

That's what NETCOWM is all about. Whether your transmission is going to one
locationorto 500...across the state line or acrossthe globe... NETCOM’s skilled
professionals will get it there efficiently, flawlessly, and economically.

The leader in worldwide satellite television transmission, NETCOWM specializes in:

* Ad hoc satellite television networks for live commercial broadcast cable, and subscription TV
programming

* Satellite distribution of syndicated programming ,

* Remote-site transmission of live news and special events via state-of-the-art transportable
satellite uplinks

* End-to-end transmission of interactive, closed-circuit teleconferences

* TV/FM stereo concert simulcasts

* Fixed uplinks (coast to coast), transportable uplinks, transportable downlinks,
7 full time transponders

* Large screen video projection rentals

LIVE WORLDWIDE SATELLITE TELEVISION

When you need the best in television transmission, no one does it better!

=T

These are a few of the major events whose broadcasters chose N=TCOM for excellent performance:

LA SUMMER OLYMPICS: European Broadcasting Union {30 countries), Australia 10 Television, ARD-TV (West Germany)
REPUBLICAN AND DEMOCRATIC NATIONAL CONVENTIONS: European Broaccasting Union, C.B.S.,
SUPERBOWL: C.B.S.
L — ————— _______ — ]
OFFICES AND FACILITIES'IN SAN FRANCISCO. BURBANK, ATLANTA, WASHINGTON, D.C.. AND NEW YORK
For information call toll-free (800) 423-2085. In California call (213) 841-8855







THE LONGEST RUNNING
MOST SUCCESSFUL GAME SHOW IN
TELEVISION HISTORY.

1983-1984 BROADCAST SEASON

TOTAL | WOMEN | TOTAL
LENGTH NETWORK - SHBRE | WOMEN @ 2554 BEEN

PRICE IS RIGHT ONE HOUR
WHEEL OF FORTUNE HALF NBC
PYRAMID HALF CBS
FAMILY FEUD HALF ABC
PRESS YOUR LUCK HALF CBS

SALE OF CENTURY HALF NBC

* HEAD TO HEAD, FIRST HALF HOUR, PRICE DOES A 29 SHARE!
SOURCE: AC NIELSEN, NTI, BROADCAST SEASON, 83-84. ACNIELSEN, NTi, SEASON TO DATE, 84-85.

In September 0f 1985, the tradition continues in syndication
with the original fast-paced, high stakes, half-nour version.
¢ Qver 28 years of ratings success.
* IN1983-84 season...PRICE dominates all game shows.
e Nothing can compete with the half-nour of PRICE.
¢ PRICE is the highest-budgeted game show in America.
« From the premiere producer of game shows, Goodson-Todman.
* Goodson-Todman's THE PRICE ISRIGHT. Now a firmgo
for September 1985. Prime Access just got better.

* See us at THE CANNERY, NATPE convention.

'l 7] !'14‘-31:0'1_.
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New York Offices: LOs Angeles Offices:
711 Fifth Avenue PO.BOx 4048
New York, NY 10022 waoodland Rills, CA 91365
{212) 702-6602 813 954-2243
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national: Silver Spoons, Gloria, Square
Pegs, Diff rent Strokes, The Facts of Life,
One Day at a Time, The Jeftersons, Ar-
chie Bunker's Place, Double Trouble,
a.k.a. Pablo, Andy Wiliams Christmas
special, The Wave, Please Don't Hit Me
Mom, Stepping Out: The Debolts Grow
Up, Upon This Rock, The Rock Show, Sul-
tans of Soul, Mahalia, Grace Keily Story,
Eleanor First Lady of the World, Invasion
of Privacy, Norman Lear & Alex Haley's
Palmerstown, But It's Not My Fault, Facts
of Life Goes to Paris, Band on the Run,
Crystal Eyes, Ishi, Billie Jean, Maude,
Good Times, Sanford, Sanford & Saon, All
That Glitters, All's Fair, Hello Larry, High-
clife Manor, In the Beginning, Joe's
World, Mary Hartman Mary Hartman, The
Magical World of Gigi. Staff: Gary Lie-
berthal, Barry Thurston, Ron Brown, Mike
Melion, Leslie Tobin, Meade Camp, Den-
nis Boyle, Debbie Grant, Chris Egolf, Ste-
phen Morley-Mower, Deborah Willard,
Robert Oswaks, Panos Spyropoulos,
Enno Rijpma, Dana Murray, Joel Nuffer,
Banjiro Uemura, Mohammed Yassine,
Stephen Carey.

Encyclopaedia Britannlca 302 Anza

Enter-Tel inc. 683 O'Farreil
24400 Chagrin Bivd., Beachwood, Ohio
44122

Irresistable Package (12}). international:
New Tech Times (39). Staff: Jan Stein-
mann, James McNamara, Yves.Witner.

Entertainment Media Co. 810 Market

Entertainment Network 670 O'Farreli
8665 Wilshire Blvd., Suite 205, Beverly
Hills, Calif. 90211

Tranzor* {65), Montreaux Pop Rock Festi-
val, Hopalong Cassidy (52 + 54), animat-
ed features, science fiction (7) and clas-
sic (7) movies, No Guts No Glory (6),
America’s Music (13), Alaska Qutdoors
(26), Shakespeare Theater Library (8}, To
Win at All Costs, Kid-A-Littles (26). Staff:
Drew Savitch Levin, Bill Doyle, Steve
Finch, Eve Joffee.

Essence Communications 826 Market
1500 Broadway, New York 10036
Essence, Essence Black History Min-
utes®, Essence Music Special. Staff: Cla-
rence Smith, Gene Davis, Karen Thomas,
Susan Taylor, Ed Lewis.

Euramco international 98 Cailfornia
Box 5434, Beverly Hills, Calif. 90210

| Go Pogo*, Meet Your Animal Friends®,
Wild Beasts*, Possession®, Journey Into
Yesterday* (26), The World's Most Beauti-
ful Tales® (52), This Is the Life, The World
in Flames (5), Yeshua, feature films (42).
Staff: Renato Romano, Larry Cervantes,
Deborah Klorman.

Excel Telemedia International

691 O’Farrell
745 Fifth Ave., New York 10151
Terrorvision® (52), Pathfinders (13), Music
Moods (5), Chanel Solitaire, Bye See You
Monday, Amazing Mr. Blunden, Angry

Joe Bass, Blockhouse, Bonnie's Kids,
Carry on Emmannuelle, Chance Cody,
Combat Killers, Dirty Knight's Work, Dun-
cans World, Edge of Fury, Follow That
Rainbow, Girl/Boy, Gypsy. Hostages, I'm
Going to be Famous, Knockin at Heav-
en's Door, Legend of Frenchie King, Night
of the Sea Gulls, Nightmare, Psycho-
tronic Man, Ragpicker, Ransom, Roller-
mania, The Truth about Communism Nar-
rated by Ronald Reagan, Skeleton Key.
Sketches of a Strangler, Triple Echo, Uni-
versal Soldier, Violent Protection, AWom-
an for All Men, Battle of the Eagles, The
Experiment, Perilous Journey, Too Hot to
Handle. Staff: Ken Israel, Joan Israel, Al-
len Hart, Mike Klein, Dick Ostrander, Mel
Pinsel.

Film Service 471 Union
100 Lafayette Dr., Syosset, N.Y. 11791
Staff: Harvey Seslowsky, Dick Thiriot,
Sama Bears Rubin.

Filmlife/Fortress Film 828 Market
141 Moonachie Rd., Moonachie, N.J. 07074

Rejuvenation, restoration, protection and
preservation of damaged film, television
film storage, shipping and distribution
worldwide, inspection and repair of syn-
dicated shows and features. Staff: Mar-
vin Bernard, John Natall, Sheila Bernard,
Milton Miller, Paul Delplace.

Financlal Syndication Services
312 Anza

Fishing The West 206 Arguello
15170 S. Thayer Rd., Oregon City, Ore.
97045

Fishing the West (26). Staff: Charles
Goodloe, Larry Schoenborn, Brad
Schoenborn.

Four Star 680 O'Farrell
931 N. Cole Ave., Hollywood, Calif. 90038

No Restricttons® (13), Star 1* (15), He-
roes*, Mad Movies with the L.A. Connec-
tion*, Abbott & Costello (156), Stanley
Smogless Steamer (39), Awards Theater
(50), Action | & Il (40), Astor Classics
(10), Astor Sci-Fi Features (6), Astor |l
(23), The Late Show (30), Main Events il
(15), Poseidon Files (15), Galaxy Two
(15), Neptune Journals (12), The Thirteen
Premiers (13), Odyssey (14), The Re-
nown Pictures (27), Galaxy One (15),
Good Vibrations (15), Main Events | (15),
The Alpha Beat & Gamma Chronicles
(37), Rainbow Qutdoor Adventures I-IV
(45), Scream Theater | & 11 (32), CiscoKid
Features (13), Dick Tracy Features and
Serials (64), Action Features (13), Adven-
ture Features (6), Sci-Fi/Horror Features
(110), Big Valley (112), Stagecoach West
(38), Burkes Law (64), Target: The Cor-
ruptors (35), Wonderful Werld of Magic
(12), Flipper (88), Gentle Ben (56}, Won-
derful World of Magic (26), Thrillseekers
(52), Teen Talk (52), Harry Blackstone Jr's
Magic Magic Magic, David Niven's World
Championship of Magic, Football: The
Great Years, 20 Years of Rock & Roll.
Staff: Joseph Fischer, Richard Cignar-

elli, David Reinbach, Bob Neece.

Fox/Lorber Associates 841 Market
432 Park Ave. South, New York 10016

Bellamy* (25), Big Palookas and Hard
Boiled Blondes (16), Blood Curdiers (13),
Broadway Video Specials (7), Grundy
Premiere Films (12), King...Monigo-
mery to Memphis, Legacy of a Dream,
The New Candid Camera (130), Trail
Blazers (32), Young Duke (15), Weekly
Story Service, One on One Exclusive, Lo-
cal Program Network. Sfaff: Richard
Lorber, David Fox, Richard Ruben, Jack-
ie Judd.

Sandy Frank Fllm Syndication
834 Market
305 Park Ave., Suite 1508, New York 10022

$100,000 Name That Tune. Sta#f: Sandy
Frank.

Fremantle 93 California
660 Madison Ave., New York 10021

Dean Martin Celebrity Roasts* (26), Burn-
ing Rage, Reckless Disregard, The Bar-
on, Half Slave Half Free, The Cradle Will
Fall, Special People, Loving, Kid from No-
where, Sophisticated Gents, One Last
Ride, Say Amen Somebody. Joey and
Redhawk, Fugitive Samurai, The Tripods,
Paul Killiam Collection of Film Classics
(76), Silents Please (40), A Supernight of
Rock 'n" Rall*, Night of 100 Stars II*
Christmas in Washington®, Diana Ross
Special, 1980-85" Tony Awards, 1984
Kennedy Center Honors*, 1982 Rhythm
and Blues Awards, 1983 Salute to
Rhythm and Blues, Jazz in America,
Evening with.... (4), Country Comes
Home I, Il and Ill, 50 Years of Country
Music, Roy Acuff: 50 Years the King of
Country Music, Johnny Cash Specials
(16), Barbara Mandrell and the Mandrelt
Sisters (32), Magic of David Copperfield,
World's Greatest Escape Artist, Magic
with the Stars, Parade of Stars, Ellington:
The Music Lives On, Jukebox Saturday
Night, Command Performance, All Kinds
of Country, New Candid Camera (130},
Groucho Marx You Bet Your Life (130},
Candid Camera's 35th Birthday Party,
Candid Camera Now and Then, Candid
Camera Looks at the Difference Between
Men and Women, TV's Funniest Game
Show Moments, National Geographic
Specials (52), EI Matador, The Titans
(13), Three in the Wild (3), Animal World
(100)*, Ryan's Hope, Loving, Greatest
Sports Legends (99), Greatest Sports
Legends Tenth Anniversary Special,
1981-83 Masters’ Waterski Tournament,
American Challenge, Scholastic Sports
Academy (39), Kidsworld (250), Romper
Room, Pavarotti At Julliard (8), Live from
Lincoln Center, Who's Afraid of Opera?
(8), Nureyev: In Tribute to Nijinsky, Nut-
cracker with Mikhail Baryshnikoy, Cur-
ious George (104}, Snowman, Really Ro-
sie, Tiny Tree, Little Brown Burro, Special
Valentine with the Family Circus, Christ-
mas with the Family Circus, Family Circus
Easter, Berenstain Bear's Specials (5),
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New Misadventures of Ichabod Crane,
Clangers (26), Noggin (6), Bagpuss {13),
ivor the Engine (20), Herself the Elf, The
Get Along Gang, The Price Is Right, Card
Sharks, I've Got A Secret, Password Plus,
Family Feud, Blockbusters, Beat The
Clock, To Tell The Truth, Match Game,
Now You See It, Child's Play, Jeopardy,
Concentration, Better Sex, Tattletales,
What's My Line?, What's Your Sign?,
Wheel of Fortune, Babble, Go, Every-
thing's Relative, Star Connection, Dating
Game, Newlywed Game, Every Second
Counts, Hot Potato, $25,000 Pyramid, Tic
Tac Dough, Joker's Wild, Bull's Eye, Press
Your Luck, Trivia Trap, Tripods {6), Family
Theater (64), Swiss Family Robinson (26),
Adventures of Black Beauty (52}, Fugitive
Samurai (79), Woobinda Animal Doctor
{39), Sophisticated Gents (4), Baker
Street Boys (4), Nana (6), One Last Ride
{5), Niko (6), Joey and Redhawk (5), Take
Kerr {260), Standby.Lights!CameralAc-
tion!, Against the Odds (26), Reggie
Jackson's World of Sports (18), Pinwheel
(26), Livewire {74), Wild Rides, Arcade
(40), Working (77), Tip Top (25), Mr. Wiz-
ard's World (52), Kids' Write (17), What
Will They Think of Next? (130), You Can't
Do That on Television {52), Belle and Se-
bastien (52), Out of Control (26), Killer,
Off Season, House on the Hill, Two Per-
cent, Northern Lights, Something's Got To
Give, Between the Covers, Out in the
Open, Old Master, Cinderella, Susanna's
Secret, Mozart Requiem, Jazz at the
Gateway (6), Mahler’s Resurrection Sym-
phony, Scotland’s Story (24). Staff: Paul
Talbot, Harriette Schwartz, Julie Zulueta-
Corbo, Craig Macdonald, Randy Zalken,
Marilyn McDonald, Russell Becker, Rich-
ard Becker.

Fries Distribution 111 Broadway
9200 Sunset Bivd., Suite 700, Los Angeles
90069

Fries Frame 1* (26), including Adam, Bill
and Burning Bed. Staff: Charles Fries,
Robert Lloyd, Larry Friedricks, Irv Wilson,
Lou Wexner, Margaret Rogers.

Futura Marketing Associates
6 Westwood

Garden Way Broadcast 34 Sutter
Greenbush Rd., N. Ferrisburg, V1. 05473
Joy of Gardening® (39). Staff: Dave
Schaefer, Dean Leith Jr., Pam O'Dell, Car-
ol Burniche.

Gaylord Program Services 710 Pine
9255 Sunset Blvd., Suite 800, Los Angeles
920069

Hee Haw (52). Staff: James Terrell, Alan

Courtney, Peter Alex, Dorothea Dela-
plain, Morton Smithtine, Sam Lovullo.

Gaylord Syndicom 710 Pine
2806 Opryland Dr., Nashville 37214
Super Sports America® (26). Staff: Jane
Grams, William Madden, Martin Clayton
11,

Genesis Entertainment
823 Market

10100 Santa Monica Blvd., 26th fl., Los An-
geles 90067

Sale of the Century*, Classic Country
Featuring the Stars of the Grand Ole Opry
(181), World War 1I: GI Diary (25), Wild
Wild World of Animals (115), Life Around
Us {26), Wilderness Alive, The Africans,
Third Testament, America Sings, Music
World. Staff: Gary Gannaway, Betsy
Green, Jeff Kinney, Nancy Vautin, Jerry
Weaver.

German Television
Global Sports

109 Broadway
310A Anza

Globo Network of Brazii 830 Market
Rua Lopes Quintas, 303, Rio de Janeiro

Plumas e Paetes (191), Louco Amor
(168), Maria Maria (119), Agua Viva
(159), Sinhazinha Flo (82), A Moreninha
(79), Pai Heroi (178), Cabocla {170), Dan-
cin’ Days (174), Ciranda de Pedra {154),
Escrava Isaura {100), A Sucessora (126),
Baila Comigo (163), Rabo de Saia (20),
Bandido Corazon (10), Anarchists Thank
God (9), Paulista Avenue {17), Love and
Murder {20), Lampiac and Maria Bonita
(8), Manaus Connection {4), Romeu E Ju-
lieta, Once Again Happy New Year, Life
and Death Severina, Police Beat (64),
Malu Woman (39), Orphans of the Earth,
The Reencounter, Deathin Paradise, Oth-
er Side of the Horizon, Sao Bernardo, Life
Squad, Otelo de Qliveira, Mandrake, The
Miraculous Saint, Sarapalha, Divine
Woman, A Hora do Carrasco, O Homen
Que ‘eio de Minas, Damas \Valete e
Crime, A Pata do Macaco, Alice Alice,
Yellow Woodpecker Ranch {40), Vinicius
for Children (2), Well-Beloved (13), Fan-
tastico The Show of Life {24), Heavy Load
(13), Simone, Rita Lee, Roberto Carlos,
Fabian Junior, Moraes Moreira, Elba Ra-
malhc/Alceu  Valenca, Milton Nasci-
mento, Julio Iglesias in Rlo, Gal Costa,
Gilberto Gil, Elis Regina, Joao Gilberto,
Caetano Veloso and Jorge Ben, Gilberto
Gil and Jimmy Cliff, Paulinho da Viola,
Grandes Nomes-Mulhores Momentos,
Sergio Mendes, Football Compact (39).
Staff: Roberto Marinho, Robertc lrineu
Marinho, J. Bonifacio Oliveria Sobrinho,
Luiz Borgerth, Lisete Stewart.

Golden West Television 585 Powell
Box 500, Los Angeles 90078

It's A Living*, Press Your Luck®, The First
Annual Stuntman ot the Year Awards*, On
the Rocks*, Big Girl Now, Animalypics®,
The Practice®, It Takes Two, Kung Fu,
New York Hot Tracks, American Video
Awards, Gene Autry Movie Classics, The
Annual Hollywood Christmas Parade.
Staff: Anthony Cassara, Dick Gold, Bob
Clark, Greg Nathanson, William
Schickler, Betty Alofsin, Diane Foster,
Bobbie Marcus, Lisa Woodcock, Jocelyn
Chan, Robin Silverman.

Samuel Goldwyn Co. 684 Q’Farrell
10203 Santa Monica Blvd., Los Angeles
90067

Treasure Chest*, Goldwyn Gold, Explo-

sives, Family 6-Pack, Terrorpix, Dan Au-
gust, Power Pack, Snipets. Staff: Mort
Marcus, Jack Masters, Suzanne Horen-
stein, Stuart Doriss, Laurette Hayden, Su-
san Transeth, Meyer Gottleib, Craig Cox.

Granada Television 885 Market
1221 Avenue of the Americas, Suite 3468,
New York 10020

Ebony Tower Staying On, No Man's
Land, For Services Rendered, Secret Or-
chards, December Flower", Ann and
Debbie*, Strike, Invasion, Philby Burgess
and MaclLean, Sergeant Cribb, Chess-
game, Country Matters, Man and Music*,
End of Empire*, Television*, World in Ac-
tion, War of the Springing Tiger, The
Christians, Danedyke Mystery, Dear En-
emy, Young Sherlock, Brass, Alfresco,
Pop Explosion I* and II*, On the Road—
Tina Turner*, There's Something Wrong in
Paradise*, Seven Deadly Sins, Gleria,
Isadora. Sta#f: Barrie Heads, Leila Man,
Alison Brantley, Wendy Stebbings, Bill Al-
lan.

Sherry Grant Enterprises 426 Unlon
17915 Ventura Blvd., Suite 208, Encino, Ca-
lif. 91316

John's Miracle, Holiday Sales Boosters,
21 Days of America, Follow the Fun, Qual-
ity of Life. Staff: Sherry Grant, Leslii Van
Natta.

Group W Productions 865 Market
380! Barkam Blvd., Los Angeles 90068
PM Magazine, Hour Magazine, News-
feed Network, He-Man and the Masters
of the Universe {130), She-Ra: Princess
of Power, Every Second Counts, Fat Al-
bert and the Cosby Kids (90), Music cf
Your Life. Staff: Edwin Vane, George Res-
ing Jr, Jeff Snetiker, Christine Foster,
Owen Simon, Nancy Hamilton, Carol
Strond, Frederick Kuperberg, Donald
Spagnolia, Mary Fisher, Leonard Giarra-
puto, Andy Spitzer, Daniel Cosgrove,
Robert Rubin, Judith Bernat, Glen Burn-
side, Diana Vargas, Richard Grove, Larry
Frankenbach, Cindy Walker, Jack Foley,
Jack Swindell, Peter Gimber, Linda
McMann, Martin Berman, Steve Cle-
ments, Paul Nichols, Bob George, Debby
Messana, Richard Newton, George
Sperry Jr, Jim Tuverson Jr, Lou
Scheimer, Alice Donenfeld, Richard Sa-
breen, Terry O'Reilly, Gregg Risch.

Gutman and Gutman 50 Mason

230 Park Ave., New York 10169
Hennesey (96), Damon Runyon Theater
(33}, The Lone Wolf (39), Vintage Western
Movies {11). Staff: Leo Gutman, Laurie
Peterson, Georgia Gutman, Esther Balen-
zano, Mike Keen.

Alfred Haber 660 O'Farrell
321 Commercial Ave., Palisades Park, N.J.
07650

Harmony Gold 681 O'Farrell
8831 Sunser Bivd., Los Angeles 90069

Robotech*, Shaka Zulu, From the Ter-
race, The Covenant, Call of the Wild, Lit-
tle Women, Frankenstein, 20,000
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Leagues Under the Sea, The Adventures
of Pinocchio, The Adventures of Little
Lulu, Captain Future, Flower Angel, Little
Lulu and the Gang, Time Patroi (130),
Street Set (24), Nashville Swing (26), Mar-
tial Arts Series (12), Ann & Andy, The
Great Santa Claus Caper, The Pumpkin
Who Couldn't Smile. Staff: Frank
Agrama, Jehan Agrama, Sy Shapiro, Da-
vid LaFollette, John Rocknowski, Rob
Shapiro, Norman Siderow, Jim Rock-
nowski.

Hollywood Reporter 461 Union

HTV 96 California
99 Baker St., London W/

Hubbard Entertainment 8§99 Market
3415 University Ave., St. Paul 55114

Good Company*. Staff: Kevin Tannehill,
Jani Paschka.

IMC Marketing Group 872 Market
65 W 55th St., New York 100{9

Staff: Barbara Olsen, Mark DiPippa,
Alan Wolsky:.

Independent Satellite Network
308A Anza

Independent Network News 536 Powell
{1 WPIX Pi., New York 10017

INN Nighttime Edition, INN Midday Edi-
tion, INN's The Wall Street Journal Report,
INN's The Editor's Desk, news specials.
Staft: John Corporon, Nicki Goldstein,
Kevin McDermott.

International Music Network
209 Arguello

ITC Entertainment 593 Powell
15 E. 57th St., New York 10022

Entertainment volume 1 (15), 2 (186), 3
(16), 4 (16), Cinema 12 (12), Super
Space Theater (13), Hammer House of
Horror {8), Thrillers {43), Let Them Live!
(24), Thunderbirds: 2086 (24), The Pris-
oner (17), Secret Agent (45), Return of
the Saint (22), The Saint (114), Muppet
Show (120), Edward the King (13), When
Havoc Struck (12), Let's Rock (24), Pro-
tectors (52), My Partner the Ghost (26),
Department S (28), Persuaders (22), Ad-
venturer (26), Baron (26), Man in a Suit-
case (28), Fury (114), Tycoon: The Story
of a Woman, Very Special Seven, Julie
Andrews Christmas Special, Julie & Dick
in Covent Garden, Julie My Favorite
Things, Our Love Is Here To Stay, James
Paul McCartney, Tony and Lena, Sammy,
Superiative Seven, Julie & Sammy, Bea-
tles Forever, Entertainers, Merry Christ-
mas with Love Julie, Come Hear the Mu-
sic Play, Heart and Soul. International:
Slavs (10), Let Them Live Il (13), Dia-
monds (13), Foundation (26), Nature
Watch (13), Shillingbury Tales (20), Two of
Us (20), Thunderbirds: 2086 (24), Sym-
phony on Ice, Giselle, Romeo & Juliet
with Nureyev, Royal Variety 1984, fea-
tures/packages, made-for-TV  films.
Staff: Peter Holmes a'Court, Joseph Ces-
lik, S. Allen Ash, Jim Stern, Charlie Keys,
John Herrin, Armando Nunez, Doralea

Rosenberg, Elliott Abrams, Murray Horo-
witz,

JM Entertainment 884 Market

JRD Productions 690 O’Farreil
1207 17th Avenue South, Nashville 37212

This Week in Country Music (52), This
Year in Country Music, Elvis Memories*,
The Door is Always Open*. Staff: J. Regi-
nald Dunlap, Joyce Simmons, Sam Fuller.

Katz Communications 650 G'Farreli’
One Dag Hammarskjold Pl., New York
10017

Staff: James Greenwald, Richard Men-
delson, Frank McCann, Barry Lewis, Gor-
don Hastings, Richard Goldstein, Peter
Goulazian, Paul Arnzen, Lucilie Luongo,
Jim Beloyianis, Tom Olson, Marty Ozer,
Michael Hugger, Jack Higgins, Richard
Brown, John von Soosten, Phil Qldham,
Gary Lico, Serge Valle, Janice Marinelli,
Mitchell Praver.

Katz Sports 435 Union
One Dag Hammarskjold Pl.,, New York
10017

Kickoff Classic, Liberty Bowl, Big 8 Con-
ference footbail*, Eastern College foot-
ball, Miami football, Big 8 basketball,
PCAA basketball, NABC All-Star Game,
Championship Boxing*, Talkin Baseball
Commercial Inserts. Staff: Fred Botwinik,
Pat Garvey, Denis Coleman, Terry Reed.

KDKA-TV Pittsburgh 699 O’Farreil

M.A. Kempner 423 Union
4699 N. Federal Hwy., Suite 102, Pompano
Beach, Fla. 33064

TV Powww!, Telephone Poll, feature films.
Staff: Marvin Kempner, Dan Kempner, Jo
Montgomery, John James.

Kidplx 820 Market
King Features Entertainment
591 Powell

235 E. 45th St., New York 10017

The Performers Vol. 1I* (12), The Ro-
mance of Betty Boop*, All New Popeye
(192), Original Popeye (220), Animated
Flash Gordon (24), Animated Flash Gor-
don, Cool McCool (20), Beetle Bailey
(50), Beatles (39), Bamey Google &
Snuffy Smith (50), Krazy Kat (50), Per-
spective on Greatness (26), Hearst Re-
ports (345), The Performers (15 domestic
litles), Vol. 11 (12), Blondie (28), Flash Gor-
don (4), TV Time Capsules {2,000), Hints
from Heloise (130), The Butcher {195),
Blondie (26), Flash Gordon (40). Interna-
tional: The Performers (31), Genesis Pro-
ject, Bonaventure Travel Series (25).
Creat Adveniures (4), How About..
(104), Pick Up Your Feet: Double Dutch
Show, Television Playhouse (18). Staff:
Bruce Paisner, William Miller, Sam Gang,
Len Soglio, Chips Barrabee, Steven
Weiser, Maureen Smith, Stephen Elsky.
King World Productions 57 Mason
150 E! Camino Dr., Beverly Hills, Calif.,
90212

Wheel of Fortune (195), Jeopardy (195),
Headline Chasers (195), Merv Giriffin

Show (260) (co-distributed by Camelot
Entertainment), Paul Strassels Tax Report
(75), Mr. Food (260), Little Rascals Inserts
(195), Little Rascais {71), Rascal Dazzle,
Little Rascals Christmas, Topper (78),
Trivia Break (130), Scap Spot (130), Guns
of Will Sonnett (50) Branded (48), Spot-
light 10 {(10), The Epics (5), The Detec-
tives (34), Popcorn Theater (38), Wards of
the Street, Drug Wars. Staff: Roger King,
Michael King, Stuart Hersch, Karen
Rabe, Diana King, Barbara Agostino, Ali-
son King, Sidney Cohen, David Sams,
Roger Adams, Moira Dunlevy, Stu String-
fellow, Jim Farah, Marianne Catalano,
Lisa Gamboa, Sharen Dykeman, Michael
Dubin, Richard Levy, Steven Hirsch, Jo-
seph Weinflash, Marsha Diamond, Alan
Infeld.

Larry Harmon Pictures 896 Market

LBS Communications 535 Powell
Colex Enterprises 433 Union
LBS Sports 435 Union

875 Third Ave., New York 10022

nday®, Tales from the Darkside (26),
M.A.S.K.* {63), Whats Happenin' Now
(65 + 22), Heathclif (65), Inspector Gad-
get (86), Fame, Too Close for Comfort,
Superfriends (110), The Greatest Ameri-
can Hero (85), Family (85), World Pre-
miere Movies: [t Came Upon the Midnight
Clear", MGM/UA Premiere Network”
(24), LBS Movie of the Month* (12), Gold-
wyn Classics* (12), The Making Of,
Marco Pole” (10), Peter & Paul* (4), Gid-
get (32), Hawk® (17), Eischied* (13),
LBS's Children's Theater (20), Gobots,
Robotman®, Strawberry Shoricake (5),
Care Bears (2), Test Series, America’s
Top Ten, MTV Video Music Awards*, MTV
Summer Concerts* (10), Montreux Gold-
en Rose Pop Festival’, LBS Sports (dis-
tributor of Katz Sports programing).
Staff: Henry Siegel, Dan Greenblatt,
Roger Lefkon, Jeffrey Schlesinger, Paul
Siegel, Mike Weiden, Marty Mills, Fred Pe-
trosino, Robert Unkel, Peter Affe, Jerry
Frank, Andrew Holtzman, Vivian Hunt,
Tony Intelisano, Stephen Parker, Louise
Perillo, Wendy Phillips, Donna Berrie,
Marian Lockett-Egan, Richard Golden,
Chris Gordon, Roberta Lehrman, Beth
Mulnick, Tara Carroll, Marc Nagel, Moni-
ca Powers, John Reisenbach, Rand Stoll,
David Friedman, Carl Dietze, Bruce Casi-
no, Joanne Shapiro, Cindy Wilson, Gary
Perchick, Scott Gaulocher.

Lionheart Television 527 Powell
40 W. 57th St., New York 10019

Threads, 1915, The Great Detectives
(52), The Wild Side (52), Blake’s 7 (52),
Thunder Sub (27), Beatles Special, Doc-
tor Who (402), Butterflies (27), Dick Em-
ery Show (40), Dave Allen at Large (51),
The Fall & Rise of Reginald Perrin (21),
Fawlty Towers (12), Good Neighbors
(29), Goodies (26), To The Manor Born
(20), Wodehouse Playhouse (20), Not the
Nine O'Clock News (16), Solo (13), Sweet
Sixteen (8), The Twe Ronnies {32), Rock
Goes to College (6), Shirley Bassey Show
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(12), Sight and Sound in Concert (16),
Civilisation (14), Connections (10), Eliza-
beth R (6), Fight Against Slavery (6), Ma-
dame Bovary (4), Marie Curie (5), Mi-
crobes and Men (6), Murder Most
English, Search for the Nile (6), Shock of
the New {8), Six Wives of Henry VIIi (6),
Voyage of Charles Darwin {7}, Ireland: A
Television History (13), Civilisation (14),
America (13), The Americans (12), As-
cent of Man (13), The Commanders (7),
Great Little Railway Journeys (7), Great
Railway Journeys (7), The Long Search
{13), Risking It All (13), Ten Who Dared
{10), Touring Great Cities (4), Auschwitz
and the Allies, The Gathering, Window on
the World (8), All Creatures Great and
Small (41), Barbara's Problem Dogs, Bar-
bara’s World of Horses and Ponies (7),
Training Dogs the Woodhouse Way (10),
Billy Smart's Circus (4), Great Zoos of the
World (8), Great Parks of the World (6),
Wilderness (8), Poldark (29), Jane Eyre
(5), Casanova (6), Anna Karenina (10),
Duchess of Duke Street {31), Glittering
Prizes (6), A Horseman Riding By {13), |
Can Jump Puddles (9), Pallisers (22),
Rush (13), Vision On (74), Europe the
Mighty Continent (13), Fail of Eagles (13),
Ballet Shoes (6), Black Tulip (6), Ivanhoe
(10), Littte Women (9), Rebecca of Sunny-
brook Farm {4), Tom 8rown’s Schooldays
(8), Robin Hood (12), Legend of King Ar-
thur (8), Prince and the Pauper (6). Statf:
Frank Miller, Tay Voye, Paul Vane, A. Scott
Lanken, Lisa Ericsson, Nelsa Gidney,
Robert Greenstein.

Local Program Network 841 Market
250 Fifth Ave., Suite 503, New York 10001

Consortium of local stations which dis-
tributes news and magazine features—
Weekly Story Service and One-on-One
Exclusive®. Statf: George Back, Joseph
Kovacs, Conrad Roth, Bill Finkeldey, Su-
san Zimmer, Debbie Back, David Fox,
Richard Lorber, Richard Ruben, Jackie
Judd, Joan Marcus, Don Golden, Jim
Hayden, Russ Stanton, Caryn Schall, Joe
Kovaks.

London Markets Ltd. 96 Callfornia

London Weekend Television

840 Market
444 Madison Ave., Suite 206, New York
10022
Blue Money*, A Fine Romance (26), Se-
cret Adversary, Upstairs Downstairs (68),
Mapp and Lucia (5), Agony (20), Doctor
in the House (26), Mind Your Language
{29), Doctor in the House {137), Me and
My Girt (26), We'll Meet Again (13). Staft:
Robert Shay, Gloria Gallo, Michae! Clark.

Lorimar 580 Powell
3970 Overland Ave., Culver City, Calif.
90230

Dallas (161), Eight is Enough (112),
Knots Landing* (128), The Blue Knight
(23), Flamingo Road* (37), 22 Karat* (22),
Lorimar 1 (25), Lorimar Il (25), Deja-Views
(55), Sci-fi Horror {35), Western Package
(33), Bomba the Jungte Boy (13), Ameri-
cans at the Olympics. Staff: Ken Page,

Pat Kenney, Dalton Dancn, Victoria
Laughlin, Dennis Greshman, Garry Hart,
Michael Zucker, Glen Hagen, Steve
Mathis, Maury Lanken, Bruce Genter,
Scott Weber, Tom Byrnes, Cindy Barrett,
Christie Hawks, Ralene Levy.

Lorimar Sports Network 101 Broadway

Lutheran Television 824 Market
2185 Hampton Ave., St. Louis 63139

This is The Life, Esta es la Vida, Pattern
for Living, Christmas Is, The City That For-
got About Christmas,.The Stableboy's
Christmas, Easter Is, Freedom Is, Three
Days*, Yeshua®, Yeshua and the First
Christmas*, Miles To Go, Tension Point.
Statf: Janet Meyer, Nancy Nickolotsky,
Gerri Meuser, Ardon Albrecht, James Ne-
lesen.

Major League Baseball

87 Embarcadero
1212 Avenue of the Americas, New York
10036
This Week in Baseball, Baseball Bunch,
Baseball 1985: A Look Ahead, All-Star
and World Series Special. Statt: Joe Po-
desta, Larry Parker, Terry Kassel, Geoft
Belinfante, Maureen Rooney, Mel Allen,
Jay Moran.

Marketing Communications Group
210 Arguelio

MCATV
(see Falrmont listing)

Medaillon TV Enterprises 622 O’Farrell
8831 Sunset Blhvd., W. Hollywood, Calif.
90069

Media Sales Corp.
3 E. 54th S1., New York 10022

The Matarese Circle*, The Man from St.
Petersburg®, Chancellor Manuscript®, Tri-
ple*, The Astounding World of...* (4).
Staft: Ed Karlik, Alan Schlossberg, Alan
Strumwasser.

897 Market

Medlacast Television

Entertainment 715 Pine
300 W. Washington, Suite 711, Chicago
60606

Metromedia Producers Corp.
470 Unlon
5746 Sunset Blvd., Los Angeles 90028

Expedition Danger*, Smalt Wonder*, Mill-
er's Court, Dynasty (117), Vega$ (68),
That Girl {136), Ann Sothern Show (190},
New Avengers (26), Untamed Worid
(106), Squaring the Circle, Premium { (8),
Premium li {12), Premium Pius {28), Pre-
miurm 11 {14}, Premium IV (11}, MPC (20),
Carry On (11), Sara Dane (8), | Claudius
(13), wild Times, Roughnecks, The Far
Pavilions, Empire, Jamaica inn, Salute to
Lady Liberty, Presidential Command Per-
tormance, Assassins Among Us, Cancer
Confrontation, Sex Teenage Style, Di-
vorce Kids in the Middle, Undersea World
of Jacques Cousteau {36), Jane Goodall
and the World of Animal Behavior (4), To
the Ends of the Earth, David Wolper
Chronicles (12), Groovy Ghoulies and
Friends {104), Crusader Rabbit (13). In-
ternational: Squaring The Circle, House

of Death, Choices of the Heart, Sweet Re-
venge, Hard Knox, Urge to Kill, Awaken-
ing of Candra, When She Says No, Intl-
mate Agony, Seduction of Gina, Her Life
as a Man, License to Kill, Shooting Stars,
Atlanta Child Murders, Evergreen, Coo-
per's Promise, Little Gloria...Happy at
Last, Sara Dane, The Kennedys, Dynasty
{117), Fantasy Island (155), Vegas (68),
Miller's Court (26), Expedition: Danger
(26), Charlle's Angels (115), Starsky &
Hutch (92), Strike Force (19), Family (86),
SWA.T (37), Movin’ On (44), Dusty’s Trail
(26), Chopper One (13), Firehouse (13),
Here We Go Again (13), Primus (26), Sa-
lute to Lady Liberty, Gudunov: The World
to Dance In, Assassins Among Us, Sex
Teenage Style. Staff: Robert Bennett,
Charles Young, Len Grossi, Dale Sheets,
Bruce Marson, Pat Pattison, Ed Hawkins,
Rebecca Segal, Chet Callier, Paul Rich,
Carl Menk, Susan Bender, Ted Baker, Ron
Geagan, Jack Duffield, Regina Dantas,
Grant Noriin, Jim Ricks, Tim Noonan,
John Barrett, Rob Roberson, Neville
Thompson, Dr. Pedro Simoncini, Panos
Spyropoulos, Bajiro Uemura, Fred Keel-
ing, Chris Wilson, Victor Berbara, Joel
Nuffer, Mounir Chammas, Lawrence Fein,
Richard Blayne, Irwin Klein, Jose Luis Au-
gustin, Anthony Morris, Louise O'Shea.

MG/Perin inc. 560 Powell
400 E. 54th 8., New York 10022

Gateway to Liberty {75), The Winning Mo-
ment (30), B.C. The First Thanksgiving,
B.C. A Special Christmas, Cicero The
Queen's Drum Horse, Amazing Voyage of
Daffodil & Daisy, Flames Over the Sahara,
Where the Lotus Fell, Children of the Lo-
tus, Gathering Storm, Finest Hours, Chur-
chill and the Generals, A King’s Story,
Black Fox, Cannon Fodder (45), Spirit of
Independence (208), Coral Jungle {12).
Statf: Marvin Grieve, Richard Perin, Fran
Reiter, Holly Grieve, Lily Wong.

MGM/UA Television 540 Powell
1350 Avenue of the Americas, New York
10019

David Steinberg’s Hollywood Stars* (4),
Kids Inc. (26), Fame, Gilligan’s Island
(98), CHiPs {138), Courtship of Eddies
Father (73), How the West Was Won (6),
Man/Girl from U.N.C.L.E. (128), Medical
Center (170), Please Don't Eat the Dai-
sies {58), Then Came Bronsen (26), Thin
Man (72), Conquest (6), Daktari {89),
Mothers-in-Law (56), My Mother the Car
{30), Patty Duke Show (104), Rat Patrol
{58), Outer Limits (49), The World of Moth-
er Teresa, MGM/UA Premiere Network,
MGM/UA Vintage |, MGM/UA #1, MGM
Family Fair, Showcase 11, MGM's That's
Entertainment, MGM Lion 1 & 1I, UA/17,
MGM/ 10 & 11, MGM/Pre-48, Warner
Bros./Pre-48, RKO/Pre-48, Extra Extra
Movies, 13 Tailor Mades, James Stewart
as “Hawkins”, Theater 15, UA Showcase
1,2,3,5,6,7,8,9, 10, UAPrime Time | &
\l, Pink Panther (226), Tom and Jerry
(308), MGM/105 (105), Bugs Bunny &
Warner Bros. Cartoons {327), Popeye
(234), Crime Does Not Pay (48), Our
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PERFORMER
IN ALL DAYPARTS. /£

It's no secret that the performance of your line-up depends
on the performance of your comedies. And the one com-
edy that keeps on performing is clearly All in the Family.
The timeless, innovative humor of All in the Family
has made it one of the most popular shows in televi-
sion history. In syndication, All in the Family has
ranked first or second for six consecutive seasons in
New York in prime access, as well as in Boston in
early fringe. And All in the Family remains e
Dallas’ #1late night performer after =t =
eleven consecutive sweeps. ‘
So let All in the Family
perform for your station.
It's guaranteed to give you
ratings performance you'll
feel right at home with.

Source:
~ Nielsen Nov ‘79-0Oct ‘84,
| Arbitron Memphis Oct ‘84

207 episodes available
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Gang (52), Passing Parade (69), Pete
Smith Specialties {89), Circus Parade
(140). International: Paper Dolls, Jessie.
Pink Panther & Sons, Mighty Orbots, Ga-
briela (130), George Washington (8),
Goodbye Mr. Chips, We Got It Made (22),
Empire (6), For Love and Honor (12),
New Adventures of Gilligan (24), The
Yearling (52), Barretts of Wimpole Street,
1983 International Emmy Awards Gala,
Thank Heavens for Maurice Chevalier,
Tom Sawyer, Bette Davis: The Benevolent
\blcano, Making of Rocky Ill, Separate
Tables, The Citadel, Gavilan, Seven
Brides for Seven Brothers (22), Cutter to
Houston (9), McClain's Law (16), Flamin-
go Road (37), Chicago Story (14}, Banjo
the Woodpile Cat, -Pandamonium (13),
Meatballs & Spaghetti, Gilligan's Planet
(13), Sean (13), Studs Lenigan (6),
French Atlantic Affair, Kids from Fame
Special, Magic of the Stars, James Cag-
ney: That Yankee Doodle Dandy, The
World of Entertainment, Logan's Run{14),
Lucan (11), G. E. Monograms (9}, Some-
thing About Amelia, Paper Dolls, Casey
Stengel, Cowboy, Cry for the Strangers,
Deadly Lessons, Death of a Centerfold,
Dear Liar, Fantasies, Farrell for the Peo-
ple, For Lovers Only, Happy Endings,
Hear No Evil, Incident at Crestridge, |
Take These Men, | Was A Mail Order
Bride, | Want To Live, Johnny Belinda,
Journey's End, Love Tapes, Marian Rose
White, Sins of the Past, This House Pos-
sessed, Witness for the Prosecution,
Women of San Quentin. Staff: Lawrence
Gershman, Joseph Tirinato, Jerry Gott-
lieb, Lynn Loring, Susan Swimer, Jean
Goldberg, Donna Landau, Stacy Va-
lenza, Philip Smith, Robert Corona, Anita
Van Petten, Leslie Frends, Sheryl Hardy,
David Terrasi, George Paris, Terri Ooghe,
Keith Miller, Colleen Malone, Edna Kaye,
Peter Preis, William Trotter, Chuck Atkins,
Robert Horen, Thomas Dwyer, Michael
Caponi, Virgil Wolff, Kenneth DuBow, Pe-
ter Newgard, Howard Karshan, Lynden
Parry, Michelle Prince, Jean Viana, Wil-
liarm Wells, Jiro Sugiyama, Travis Wynne,
Francisco Serrador, John MacDonald,
Bill wineberg.

Mighty Minute Programs 307 Anza
840 Battery St., San Francisco 94111

Mizlou Television 21 Van Ness
535 Fifth Ave., New York 10017

Mother Basilea Films 32 Sutter
9849 N. 40th St., Phoenix 85028

God's Tears for His World, Jesus Beloved
Child, Life's Deepest Meaning, When
God's Heart Breaks with Love, Fill All the
World with Songs of Praise, God Lives &
Works Today, Hearts Attuned to God,
Land of Promise, Patmos—When the
Heavens Opened, Golden Lifelines of
Sinai, Under the Banner of the Lamb,
When God's Heart Breaks with Love,
Dayspring (189), Eventide (189), Daily
Discoveries (30), Christmas Inserts, pub-
lic service announcements, inspirational
programing. International: Arabic, Chi-
nese, Danish, Dutch, Finnish, French,

German, Greek, Indonesian, Ralian, fvrit,
Japanese, Korean, Norwegian, Polish,
Portuguese, Serbo-Croatian, Spanish,
Swahili, Swedish. Staff: Sisters Rebecca
Frankel, Laela Peterson, Adaiah Kling-
beil.

Muller Media 460 Union
23 E. 39th St., New York 10016

Warriors® (12), Which Witch is Which,
Christmas Tree Train and Thanksgiving
special®, Hero and Heroine (15). Staff:
Robert Muller, Dan Mulhgctiand.

Multimedia Entertainment 524 Powell
75 Rockefelier Pl., New York 10019

Donahue, Young Pecple Specials, Amer-
ica Comes Alive, Sally Jessy Raphael,
Pop Goes the Country, Muslic City U.S.A.
Staff: Mike Weinblatt, Donald Dahiman,
Lee Jackoway, Joe Cifarelli, Betty Stiiz
Mills, Bob Mitchell, Norman Hayes, Rich-
ard Thrall, Richard Mincer, Charles
Strother, Bruce Johansen, Valerie De-
Santi.

National Captioning Institute
13 Washington

National Telefilm Associates
{see Republic Pictures)

Netcom 308 Anza
1702 Union Si., San Francisco 94123

Worldwide satellite transmission televi-
sion network offering transmission, distri-
bution and closed circuit services to Fifth
Estate. Operates four transportable
uplinks, a downlink and leases seven sat-
ellite transponders. Staff: William Tillson,
Robert Patterson, Walt Munro, Gene Bor-
mann, Lillian Chin, Paula Nunes.

New Day Marketing 2 Sutter
Box 320, Newbury Park, Calif. 91320

New York Communications 317 Anza
Niles Productions 304 Anza

A.C. Nielsen Co. 835 Market
Nielsen Pl., Northbrook, Ill. 60062

Staff: James Lyons, Kenneth Mogensen,
William Hamill, Harold Fleig, Roy Ander-
son, Andrew Faller, Paul Baard, Arthur
Bulgrin, William Chesney, Steven Dyer,
Ed Edmonson, Lawrence Frerk, Thomas
Hargreaves, Jerry infantino, Connie Ma-
lick, Dave McCubbin, Ann Rosenberg,
Rusty Taragan, David Traylor, Louis West
Jr,

On The Air 682 O’Farrell
160 E. 56th Si., New York 10022

Let's Go to the Movies* (35), Lovescngs®,
Visions* {12), The Living Series* {4), Li-
berace and Friends* (26), Your Choice for
the Film Awards*, Television: Qur Life and
Times®, Years of Danger Years of Hope:
The Post War World®, Soap Opera
Awards®, America Remembers John F
Kennedy, The Challengers, Kimba the
White Lion (52), Movies on the Air (5),
Unknown War (15). Staff: Fred Weiner,
Alan Zaretsky, Bill Carpenter, Al Suss-
man, Jack Steng, Rita Michaelson, John
Mulderrig, Marie Bowen.

OPT (see TPE)

Orbis Communications 105 Broadway
432 Park Avenue South, New York 10016

Emplre, Jamaica Inn, The Far Pavilions
(with Metromedia Producers Corp.},
Warner First Edition Movies®, Alive and
well®, Seeing Stars*, Graffiti Rock Break-
dance Party*, Play the Numbers®, Jury!
Jury!®, Comedy Tonight*, Movin' On (44),
Liberty Minutes® (104), Bob Uecker's
Wacky World of Sports®, | Challenge You*,
Animated Classics® (5). Advertiser
sales: Kid'sInc., inSearch Of . . ., Capital
Cities Television family specials and do-
cumentaries, Embassy Telecommunica-
tions films. Sta#f: Bob Turner, John
Ranck, Brian Byrne, Ethan Podell, Peter
Schmid, Mark Wagenheim, David Spie-
gelman, Barbara Fultz, Rae Brooks, Betty
McGuire, Lorraine Joseph.

Orion Television 590 Powell
1875 Century Park East, Los Angeles 90067

Rocket Boy* (65), Louisiana*, Blood of
Others*®, Secret of the Black Dragon®, Ori-
on Premieres® (18}, Qrion I1* {(25), Orion |
{20), Fitmways | (22), Films for the 80's
{45), Best of Saturday Night (102}, Twen-
ty Minute Workout (95), Addams Family
{64), Avengers (83}, Green Acres (170),
Mr. Ed (143), Sinbad Jr. (130), Lome
Greene's Last of wild (78), Sherlock
Halmes (24), Winning Hand (25), World of
the Macabre (8), Monsters on the Prowl
(10), Fitms for the 70's (22), Ghoul-a-rama
I (16) & 11 (8), A.l.P. Feature Group (24),
Sci-Fi '63 {35). Staff: Jamie Kellner, J.
Scott Towle, Larry Hutchings, Rick Jacob-
son, Donald Frehe, Arthur Hasson, Tom
Cerio, James Ricks Jr., Jack Allen, Mar-
garet Batsford, Kathy Haynsworth, Duffie
Mclntire, Ed Cooper, Charlotte Ermoian,
John Q'Brien.

Jim Owens Entertainment 61 Lombard
Box 457, 1113 Wilson Pike, Brentwood, Tenn.
37027

Paramount Television Unlon Square
1 Gulif & Western Pl., New York 10023

America®*, Cheers (94), Family Ties (92),
Taxi (114), Happy Days (255), Mork &
Mindy (95}, Laverne & Shirley (178), Odd
Couple (114), Brady Bunch (117), Star
Trek Animated (22), Love American Style
(224), Brady Kids Animated (22), Lucy
Show (156), Madame’s Place (93), Make
Me Laugh (195), Mission: Impossible
(171), The Untouchables (114), Mannix
(130), Star Trek (79), Jesse Owens Story,
Star Trek Memories, Portfolic X (20), IX
(30), VIII (37}, V11 (30), VI (30), V (33), IV
(40}, 11 (6O), 11 (38), | (44), Preview | (14),
Marquee Il (18), 11 (17), | (13), Paramount
Action Theater (33), The Untouchables
(3), Diana Ross, Frank Sinatra, Santana &
Heart, The Doobie Brothers, Cher, Sho-
gun, Washington Behind Closed Doors,
AWoman Called Gelda, Smiley's People,
The Way They Were, The Top of the Hilf,
The Girl the Gold Watch & Dynamite, The
Girl the Gold Watch & Everything, Any-
thing for Money, Entertainment Tonight,
Entertainment This Week, Solid Gold, Tak-
ing Advantage. international: Anything
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For Money (75), Brothers {(15), Cheers
(70), Family Ties {72), Webster (44), Solid
Gold Hits (40), Call to Glory (22), Enter-
tainment This Week (208), Hardcastle
and McCormick (43), Riptide (34), Solid
Gold (228), Special Squad (39), The
Brady Kids (22), Fonz and the Happy
Days Gang (24), Hans Christian Ander-
sen (52), Kum Kum (26), Laverne and
Shirley in the Army (21), Mork and Mindy
(13), Oddball Couple {16), Star Trek (22),
Happy Days (255), Mr. Smith (13), Great-
est American Hero {42), Laverne & Shir-
ley {178), Madames Place (93), Taxi
(110), New Ed Allen Show (130), Angie
(36), Bad News Bears {26), Bosom Bud-
dies (37), Brady Bunch {117), Busting
Loose (26), Chopper Squad (26), The De-
fenders (132), Desilu Playhouse {47),
Doctors and the Nurses {30), Funny
Face/Sandy Duncan Show (26), Guest-
ward Ho (38), Harrigan & Son (34), The
Lost Islands {26), Love American Style
(102), The Lucy Show {156), Make Me
Laugh (195), Mannix {194), Mission: Im-
possible (171), Mork & Mindy {(95), The
Nurses {68), Odd Couple (114), Petrocelli
{(44), Spyforce (42), Star Trek (79), The
Texan {80), The Untouchables (118), Lost
Hero: The Story of Raoul Wallenberg,
Space, Return to Eden, The Jesse Owens
Story, ATown Like Alice, AWoman Called
Golda, Backstairs at the White House,
Evita Peron, Flesh and Blood, Inside the
Third Reich, The Last Outlaw, The Money-
changers, Shogun, Smiley's People,
Timeless Land, Tinker Tailor Scldier Spy,
Top of the Hill, Washington: Behind
Closed Doors, Winds of War, The Country
Girl, All the Way Home, Barefoot in the
Part, The Odd Couple, Plaza Suite, Rain-
maker, Diana Ross in Central Park, Cher
at Caesar's Palace, Doobie Brothers in
Concert, Frank Sinatra in Concert, San-
tana & Heart, Rock of the 80's, Live and in
Person, Solid Gold specials (10), Miss
Teen US.A., Bee Gees Special, Pat
Boone Specials (4), Brady Bunch Musi-
cal Specials (9), John Denver Specials
(13), A Gift of Song—Unicef Concert,
Miss Universe, Miss U.S.A, Disco Fever,
Foul Play, Grease Day U.S.A,, King of the
Gypsies, Thank You Rock 'n Roll, movies
of the week {107), The Making of indiana
Jones and the Temple of Doom, Indiana
Jones—Heroes and Sidekicks, Great
Movie Stunts, Superstunt | and Il, Ready
When You Are Mr. DeMille, Stars with Da-
vid Steinberg. Staff: Richard Frank, Ron
Nelson, Randy Reiss, John Goldhammer,
Frank Kelly, Barbara Buce, Ray Solley, Ka-
ren Paull, Helen Ricketts, Denise Kurtz-
man, Michael Tannér, Richard Winters,
Dea Shandera, John Wentworth, Russ
Paris, Debra Garrett, Rick Weidner, Tom
Mazza, Stephen Fields, Phil Murphy, Paul
Sperrazza, Bob Jacquemin, Greg Mei-
del, James Martz, Ken Solomon, Steve
Goldman, Robert Gutkowski, Joel Ber-
man, Marc Hirsch, John Watson, Dick
Montgomery, Gerry Noonan, Stan Jus-
tice, Ed Wilson, Mel Harris, Robert Klin-
gensmith, Leonard Kalchiem, Howard

Green, Bruce Gordon, Joseph Lucas, Pe-
ter Cary, Patrick Stambaugh, Jean Pullen,
George Mooratoff, Malcolm Orme, Kevin
Keely, Ramon Perez, Matt Pouls.

Tom Parker Theatrical Productions
4 Sutter

Parrot Communications
89 Embarcadero
Deans Corner Rd., Brewster, N.Y. 10509

Publisher of sourcebooks for TV syndica-
tors—TV Industry Dreambook, TVAdver-
tising Dreambook, Radio Dreambook;
mailing and communications services to
syndication community, including maifing
labels, personalized letters on clients’
stationery, Trans-O-Grams, Para-O-
Grams, TWXS, Mailgrams and Computer
On Line system. Staff: Robert Mertz, Rae
Assorgi.

3 Sutter
850 Market

Pennzoil Film

Petry TV

3 E. 54th S1., New York 10022
Staft: David Allen, Ted Van Erk, Michael
Membrado, Harry Stecker, Jim Major,
Jack Fentress, Steve Eisenberg, Bob
Miggins, Don Brownstein, Arlene McMa-
hon.

PMS 884 Market

Richard Price Television 840 Market
444 Madison Ave., New York 10022

Airline (4), The Captains Doll, Swallows
and Amazons, The Amateur Naturalist,
Sherlock Holmes* (4), Paul Hogan Show
{(26). Staff: Richard Price, Robert Shay,
Gloria Gallo.

Prijatel Prods. 305B Anza

Primetime Entertainment 840 Market
444 Madison Ave., New York 10022

Terrahawks* (39), Primetime 1* (10),
Sherlock Holmes* (4), Nicholas Nickleby
(9), Primetime | (17), Trident 1 (15), Paul
Hogan Show (26}, Agony (20), A Fine Ro-
mance (26). Stalf: Harvey Reinstein,
Robert Shay, Michael Clark.

Program Syndication Services
625 O'Farrell
405 Lexington Ave., New York 10174

Holiday Moments (35), Morning Stretch,
Campaign Buttons®, Tax Tips*, Growing
Young* Staff: Peggy Green, Suzanne
Crowe, Marie Tuccille, Karen Davidson,
Marti Wishengrad.

Promark 493 Union
11645 Montana Ave., Suite 319, Los Angeles
90049

From Hawaii with Love, Liberace Live
with the London Philharmonic, Crisis
Counsellor. Staff: David Levine, Bill Dar-
by, Don Azars, Lynelle Berquist, Cynthia
Wilkenson, Thom Thompson.

Purolator Courier Corp. 17 Washington
131 Morristown Rd., Basking Ridge, N.J.
07920

Time-sensitive package delivery service;
exhibition of joint marketing arrangement
with MCI mail. Statf: Hollis McLoughlin,

John Sullivan, John Schmidt, Lynn
McGrogan, Frank DiFilippo, Dan Di-
Francesco, Russ Cooke, Carol Stypa, Ru-
ben Rosenthal, Andy Johnson, Susan
Norman, Gene Bauman, Michael Hales.

Random Productions 309 Anza

Republic Pictures/NTA 630 O'Farrell
12636 Beatrice St., Los Angeles 90066
Roger Ramjet* (156), A Currier & Ives
Christmas, Animal Secrets (24), Bonanza
(260), Dean Martin {26), Flip Wilson (26),
High Chaparral (98), Laramie (124), Lare-
do (56), Car 54 Where Are You? (60), Get
Smart (138), Loretta Young {187), Search
and Rescue (26), TH.E. Cat (26), Victory
at Sea (26), The Champions (152), First
Time Features (20), Horror {35), John
Wayne Classic Westerns (29), Mystery/
Suspense (339), Nostalgic Musicals
{47), Nostalgic Westerns (455), Roy Rog-
ers’ The Great Movie Cowboys (26), Sci-
ence Fiction {28), Republic Serials (71),
Paramount Short Subjects {500), Story-
book Theater {5), Betty Boop {(100),
George Pal Puppetoons (42), Little Lulu
(26), Max Fleischer Color Classics (34),
Noveltoons {43). Staff: Bud Groskopf, Ar-
thur Gross, Dick Jollifie, Barry Bernard,
Terez Kiely, Tony Dwyer, Bill Pastuch, Mur-
ray Oken, Mickey Georgianna, Joe Ter-
mott, Patti Fleming.

Rhodes Productions 520 Powell
124 11th S1., Manhattan Beach, Calif. 90266

RKO Pictures 832 Market
1440 Broadway, New York 10018

Wortd of Survival (200+21%), Soldiers
(13), Great River Journeys {6), The Day
the Universe Changes (10), Secret Ser-
vant (3), Broadway and London specials
(16), Royal Shakespeare Company Plays
(3), Fred Astaire; Puttin' On His Top Hat,
Fred Astaire; Change Partners and
Dance, John Wayne. . .The Dukes Lives
On, Hepburn and Tracy, Fonda: The Man
and His Movies, Gotta Dance Gotta Sing,
Monsters Madmen and Machines, This Is
Noel Coward, An Evening with Helen
Schneider, Neil Sedaka in Concert Bob-
by Vinton, Madame in Manhattan,
George Segal's Best Bets, David Stein-
berg in Concert, Blackstones Magic
Show, Curtains Up: Broadway and Lon-
don, Dick Turpin, Dolly Parton Meets the
Kids. Staff; Bob Manby, Wynn Nathan,
Ron Devillier, Tom Seehoff, Steve Robeck,
Clare Alter.

Hal Roach Studies Inc./
Colorization 499 Union

Peter Rodgers Organization 492 Union
Box 2759, Beverly Hills, Calif. 90213

Sandoval Productions 35 Sutter
3142 Dona Sofia Dr., Swdio City, Calif,
91604

Advertising, marketing and creative ser-
vices for TV stations, program distribu-
tors/syndicators. Statf: Rik Sandoval,
Jackie English.

Satori Entertainment Corp. 595 Powell
330 W. 42d St., Penthouse Suite, New York
10036
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COUNTDOWN

One year old -
and look at us now!

THE KID-A-LITTLES.
First run syndicated
hit already cleared in
84% of the U.S.
26 half hours.

TRANZOR.
Space transtormers in action -
the hoflest craze in animation.
65 half howurs.

HOPALONG CASSIDY.

The American institution is back!
To keep your ratings smoking,

52 half hours; 54 hours,

. Children’s classics
from around the
worid, and space
adveniures from

- out of this world.

F' 12 tull-tengfh
“teatures.

AMERICA’S MUSIC.
Pigtinum and Gold
¥ recording artists
perorm their

I greatest rock,

country and

R&B hits.
A TEN Premiere
Presentation.
43 hours.

NO GUTS, NO GLORY.
A gutsy group of
international
ofhletes playing
their hearts
oul. Competition
ot its best
4 halt hour ‘ ‘CORNER.
specials. Special guest stars
and kids get together
for fast-paced
entertainment.
91 half hours,

The beauty, the
adveniure, the danger
of America’s
ALASKA last wilderness.
OUTDOORS, 26 half hours.

THE ENTERTAINMENT NETWORK
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Scottish TV 96 Callfornia
Cowcaddens, Glasgow G2 3PR

Sefel Entertainment 36 Sutter
Select Medla 821 Market

123 E. 54tk 1., New York 10022

SFM Entertainment
{see Fairmont)

Sliverbach/Lazarus Group
80 Embarcadero
9911 W. Pico Bivd., Los Angeles 90035

Growing Young* (26), The Littlest Hobo
{96), Explore (13), Phenomenal Worid
(11), Faerie Tale Theater (26), Europar-
ade* (26), Quincy Jones®, The Beam®
{13), Miles Davis*, Operas from Nice" (3),
Terror® (2), Cimarron Strip (23). Staff:
Alan Silverbach, Herb Lazarus, Carla
Hammersmith, Jim Phillips, Gerald Feifer.

Speclal Events Talevision 9 Westwood

SPR Entertainment/
SPR Newssource 420 Union

Sportman's Cholce 310 Anza

Studio Hamburg Atelier GmbH
109 Broadway

Sunbow Productions 48 Post
380 Lexington Ave., Suite 1105, New York
10168

Great Space Coaster (250), G.1. Joe se-
ries, The Charmkins, My Little Pony | and
Il, The Transformers. Staft: Thomas Grif-
fin, Joe Bacal, Art Heller, Heide Kahme,
Tom Horner, Lisa Kaye, Mary Tricoli, Car-
ole Weitzman.

Syndicast Services 660 O’Farreli
2 W. 45th St., New York 10036

The Black Universe (38), Dick Clark Pre-
sents (13), Golden Globe Awards, Mrs./
Woman of the World Pageant, Here's Tele-
vision Entertainment, Perry Como Las Ve-
gas Style, Lou Rawls Presents the 2d An-
nual Black Gold Awards, Perry Como's
Easter by the Sea, 1985 Mrs. America
Pageant, 1985 Victor Awards, Demon
Murder Case, Magical Musical Hallow-
een, Barbara Mandrell & The Mandrell
Sisters Halloween, Thanksgiving and
Christmas Specials, Man in the Santa
Claus Suit, Pro Wrestling USA, NCAA
football Previews, Bowling Skins Game,
World Freestyle Invitational. Staff: Shel-
don Boden, Leonard Koch, Gerry Lep-
kanich, Wilfiam Koblenzer, Terry Paolilic,
Bernie Schulman, Cyndy Wynne, Jay
Whalen, Vicki Jo Hoffman, Mari Kimura.

Syndication Advertising Services
498 Unlon

D.L. Taffner Ltd. 855 Market
31 W. 56th S1., New York 10019

Too Close For Comfort (network weekly
and 107), Benny Hill (85), After Benny
(40), The Thames Comedy Originals
(156), Man About the House (39), George
& Mildred (38), Keep It in the Family (31),
Robin's Nest (48), Hollywood (13), World
at War (36), Best of Benny Hill, Blood and
Honor (5), Benny Hill {5). Staff: Don
Taffner, Chuck Larsen, Mike Fahn, Merritt

Sticker, Ed Nugent, Jim Curtin, Charies
Falzon, Rosemary Berry, Annette Bergh,
Mary Lou Bradley, Don Taffner Jr.

Taft TV and Radio Co. 54 Mason
85 Merrimac, Suite 502, Boston 02114

Satellite transponder time for program
distributors. Staff: Jack Morse.

Tatum Communications 28 Van Ness

Telephone Auction

Shopping Program 694 O’Farreli

Telepictures Corp. 530 Powell
15303 Ventura Blvd., Sherman Oaks, Calif.
91403

Catch Phrase®, TV Previews*, Thunder-
cats*, Telepictures 3* (28), Telepictures
All Family Off-Network Animated Holiday
Package”, Masters of Fury® (15), Rituals
(52), All New Let's Make a Deal, People's
Court, Love Connection, N.L.WS., Here's
Lucy (144), More Reat People (195), My
Favorite Martian (107), New Dick Van
Dyke Show/Mayberry R:F.D. (150), Tele-
pictures 2 (27)—Alcatraz: The True Story,
Angel City, Better Late Than Never, Born
to be Sold, Christmas Without Snow, Dark
Night of the Scarecrow, Death of a Prin-
cess, Desperate Voyage, The Golden
Moment, Great American Traffic Jam, A
Gun in the House, The Last Song, Mark |
Love You, Murder in Texas, New Adven-
tures of Heidi, The Pigs vs. The Freaks,
Pride of Jesse Hallam, Promise of Love,
Reunion, Rivkin, Scared Straight: An-
other Story, 300 Miles for Stephanie, A
Whate for the Killing, Telepictures 1
(13)—All the Kind Strangers, Before &
After, Exploring the Unknown, Guyana
Tragedy: The Stery of Jim Jones, Hey Ab-
bott, James Dean: The First American
Teenager, Riding Tall, The Sacketts, Sav-
age |s Loose, The Stoolie, Suicide's Wife,
Target of an Assassin, Three Musketeers.
internatlonai: ‘theatrical features (84),
made-for-TV features (36), mini-series
(15), awards speciais (6), musical spe-
cials (28), specials (22), documentaries
(8), animation series, specials and films
(21), series (18), children’s series (7).
Statf: Michael Sclomon, Michael Garin,
Jonathan Shapiro, Karl Kuechenmeister,
Donaid Stump, Mary Martin, Jeannine
Kadow, Steve Knowles, Stuart Graber,
Jeff Schiessinger, Michelle Kearney, Josh
Elbaum, Frances Reynolds, Vince Mes-
sina, David Salzman, Richard Robertson,
Jim McGillen, Stephen Ross, Joseph
Goldfarb, Don Ross, Scott Carlin, Jim Mo-
loshok, Bruce Rosenblum, Scott Stone,
Jay Feldman, Tom Straszewski, Mike
McHugh, Mike Burke, Robert Barneft,
Joan Robbins, Kathieen Bracken, John
Garofolo, Brenda Geffner, Yelena Lazo-
vich, J. Mathy Simon, Mark Robbins, War-
ren Taylor, Sherri Braman, Alicia Win-
droth.

Telepool GmbH 109 Broadway
Tele-Ventures Corp. 16 Washington

Television Distribution Co.
212 Arguello
150 W. 58th St., New York 10019

The Agri Business Reports*, The Making*
(20), GrandPrix All Star Show (26}, An
Evening at the Improv (52), Razzle Daz-
zle (26). Staff: Lawrence O'Daly, Barbara
O'Daly, Henry Haggerty, Lee Nash.

Television Program Enterprises/
Operation Prime Time 881 Market
875 Third Ave., New York 10022

The Start of Something Big* (75), Star
Search (52), Lifestyles of the Rich and
Famous (52), Solid Gold (52), Entertain-
ment Tonight (52), Key to Rebecca*, Jen-
ny's War*, AWoman of Substance, Sadat,
Biood Feud, Helen Keller: The Miracle
Continues, Exciting _People in Exotic
Places/The Start of Something Big*, Solid
Gold Countdown '84, Litestyles Picks the
World's Best, On Top All over the World*,
Star Search Junior Championships, Salid
Gold Summer Special, Lifestyles of the
Superstars, Face of the '80's, Solid Gold
Christmas. Staff: Philbin Flanagan, Mary
Jane Hastings, Michael Weiser, Cathy
Forbes, Anne Rodgers, Tony Vella, Linda
Lieberman, Howard Levy Mike Shaw.

Television Program Source
The Cannery
711 Fifth Ave., New York 10022

Price Is Right (170+90), Dick Clark's
Good Times 85" {230+ 30). Statf: Bob
King, Alan Bennett, Bob Peyton, John
Donahue.

Television Sales Worldwide

96 California
Derry's Cross, Plymouth PLI 2SP, Devon,
England

Heather Ann, The Unvarnished Truth,
Doubting Thomas, Secrets of the Coast,
The Cut-Price Comedy Show, A Breath of
Fresh Air, Hotel Amigo, Classix Nou-
veaux, Dance Class, The Strawbs, The
Mechanics, National Youth Jazz Orches-
tra, Ron Goodwin & Members of the
B.S.0O., Moura Lympany, The Albio En-
semble, Simple Gifts, Invitation to the
Dance, The Sharks, Harnessing the Past,
Isambard Kingdom Brunel, Sefton, A Part
of Life, Putting Them on the Ball, Kiliers of
the Deep, Come Hell & Heavy Water,
Doctor and the Deep Blue Sea, Thae
Man Who Was Q, Sands of Silence.
Brewes of Helston, Maritime Art, The Riv-
er, For the Love of Dorset, Michael Hor-
dern—Going Home, R.A.TS., An Canker
Seth.

Television/Radio Age 451 Unien

Teleworid 52 Mason

245 W. 55th New York 10019

Chiets®, Spiderman movie specials (7),
Teleworld's Top 50 {50), The Turning Point
(24), Powerhouse (16), Witness to Yester-
day (26), Star Maidens (13), Castaway
(13). internationai: The Historymakers
Volume Il (26), Volume 1(13), International
Award Theater (14), Prestige | {13+10
domestic), Prestige Il (5). Statf: Robert
Seidelman, Noah Jacobs, Donal
Joannes, Richard Blayney, Issam Ha-
maoui, Antoniette Brughera Miranda,
Robert Lapthorne, Me! Giniger.
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Nothing's
bigger with kids
than the country’s
hottest craze,
transforming robots.

RA R

is the one mighty
adventurer whose
power can save
the world . ..
and save your
time period from
the competition.
it's like
transforming time
into money.
Now that’s a big,
powerfut idea!
65 half hours
available March '85

RA R
Distributed exclusively by

.Té !Fjr-l .
I L= I 8
THE ENTERTAINMENT NETWORK
8665 Wilshire BIvd., Suite 205
& Beverly Hills, CA 90211
(213) 652-2070 i

At NATPE,
670 O'Farrell St,
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Thames Television 855 Market
149 Tottenham Court Rd., London WIP 9LL
Benny Hill Show (85), Benny Hill one-
hour specials (5), Thames Comedy Origi-
nals (156), The World At War (26), Holly-
wood (13), World at War specials (10).
Staff: Mike Phillips, Roger Miron, Peter
Davies, Tricia Friswell.

Titan Sports 1 Ghiradelli
81 Holly Hill Ln., Greenwich, Conn. 06830

Tribune Entertainment 536 Poweil
435 N. Michigan Ave., Suite 1429, Chicago
60611

Dempsey & Makepeace*, Smurfs and
the Magic Flute, At The Movies (52), A
Married Man (2), U.S. Farm Report (52),
Nadia, Soul Train, For Your Precious Love,
Martin: The Emancipator, The Making of
Black Mayors, National Know Your Heri-
tage Quiz Show, Chicago Cubs Baseball.
Staff: Sheldon Cooper, Joseph Antelo,
Bill Kunkel, Clark Morehouse, Jack Dev-
lin, Chuck Hinds, Peter Marino, Allan
Grafman, Jim Smith, Liz Firalio, Nancy
Trainor, Don Jackson, Carol Forace, John
Barrett, Mike Newsom, Jack Donahue,
Gene Siskel, Roger Ebert, Michael Bran-
don, Glynis Barber, Ray Smith, Don Cor-
nelius.

Turner Program Services 632 O’Farreii
1050 Techwood Dr., NW, Atlanta 30318

The World of Cousteau (25), Conversa-
tions with Cousteau*, Rigging for the
Amazon, Cousteau/Amazon The Expedi-
tion of the Century, Snowstorm in the Jun-
gle*, Cousteau's Mississippi®, Jacques
Yves Cousteau: The First 75 Years*, The
Wyage of the Windship®, Cousteau's
North American Adventures, Cousteau's
Odyssey Series, CNN Television, Ameri-
can Caesar, Centennial (26), Black Beau-
ty, The Last Convertible, Women in White,
Battle of the Pianets (85), Centennial
(26). Statt: Henry Gillespie, Bob
Schuessler, Bob Rierson, Sidney Pike,
Tom Todd, Paul Wischmeyer, Arthur
O'Connor, Carol Bomberger, Ken Chris-
tensen, Colin Chisholm.

TV Executive 441 Union

TV Extra 14 Washington

200 Park Ave., New York 10166

Promotional materials for television fist-
ings. Staff: Jacquelyn Parsons, Fran
Hession, Glen Camphbell.

TV World
TVS Internatlonal

443 Union
96 Cailfornia

Twentieth Century Fox Television
(see Falrmont listing)

Twenty First Century Distribution

86 Embarcadero
1650 Broadway, Suite 807, New York 10019
Martial arts film package {20), Foreign
Classics (15), Science Fiction Shockers
(13), Drive In Movies (6). Staff: An
Schweitzer, Hank Guzik, Marilyn Namar-
off, Donna Pastor.

Tyne Tees Television 96 Callfornia

Television Center, City Road, Newcasile-
upon-Tyne, NEI 2AL

Unifilm Internationat 831 Market
1741 N_ Ivar St., Suite 102, Hollywood, Ca-
lif. 90028

The Masters of Kung Fu 1 (13), 1 {(13) and
11l (13), Blood of the Dragon. Staff: Ken
Haker, Neva Friedenn.

Up With Peopie 205 Arguello
U.S. Chamber of Commerce
627 Q'Farreli

1615 H S1., NW, Washington 20062

Ask Washington, BizNet News Today, It's
Your Business. Staff: Robert Adams, An-
drea Kosek, Milton Mitler, Frank Alien Phil-
pot, Chen Rusbuldt, Meryl Comer, Carl
Grant.

VariCom 422 Union
Variety 577 Powell
VCi Duplication 698 O'Farrell

Viacom International 74 Geary Bivd.
1211 Avenue of the Americas, New York
10036

Bizarre {125), Star Games* (26), Family
Feud (260), Terrytoons (689), Harlem
Globetrotters (22), All in the Family {207),
Mary Tyler Moore (168), Hawaii Five-O
(200), Bob Newhart {(142), Life and Times
of Grizzly Adams (35), Cannon (124), Be-
verly Hillbillies (168), Clint Eastwood/
Rawhide (217), Gunsmoke (226), Gomer
Pyle (150), Hogan's Heroes (168), Andy
Giriffith Show (249), Twilight Zone (168), |
Love Lucy (179), Honeymeooners (39),
Petticoat Junction (148), Circus (25), De-
cember Bride (154), Dick Van Dyke
(158), Family Affair (138), Have Gun Wiil
Travel {156), Marshall Dilion (233), Mil-
lionaire {188), My Three Sons (160), Our
Miss Brooks (127), Perry Mason (245),
Rookies (90), Spy (6), Trackdowni{71),
Wild Wild West (104); You Are There\(85),
Viacom Features | through X, Viacom
Movie Greats, The Legend Group, GASF,
The Exploitables | and i, Thematics.
Staff: Ralph Baruch, Terrence Elkes,
Kenneth Gorman, Bud Getzler, Ron Light-
stone, Jules Haimovitz, George Castell,
Gordon Belt, Dennis Ellis, Joseph Za-
leski, Willard Block, Dennis Gillespie,
John Kelley, Michael Gerber, Paul Kalvin,
Chartes Tolep, Toby Martin, Jerry Kaufer,
Andrea Cetera, Eric Veale, William Theis,
Jerry Pinks, Howard Berk, Ken Werner,
Irene Mizwinksi, Lisa Merians, Betsy
Vorce, Raul Lefcovich, Neit McHugh,
James Marrinan, George Robertson,
Roger Kirman, Walter Kaufman, George
Faber, Brooks Carroll, Al Miller, Frank
Flanagan, James McCormick, Jim Hal-
sell, Gloria Martin, Dennis Emerson, Da-
vid Campbell, Joseph DiSalvo, Milton
Strasser, Alistair Banks, Benigno Nosti,
Wolner Camargo, Gerald Adler, Peter
Press, Jiro Sugiyama.

Video Media Marketing 212 Arguello

Video Tape Co. 415 Unlon
10545 Burbank Bivd., N. Hollywood, Callf.
91601

Visual Productions 18 Washington
WDR International 109 Broadway

Weiss Global Enterprises 522 Powell
2044 8. Saviers Rd., Oxnard, Calif. 93033

For Adults Only, Galaxy (t4), Golden
$howman$hip (9), Impact (120), Parade
(4), Vintage Flicks (24), Westerns (60),
Brave Rifles, Our Time in Hell, Those
Crazy Americans, The Black Coin (15),
Clutching Hand (15), Custer’s Last Stand
(15), Glitter Glamour & Gags—That
Beauty Contest, America Confidential
{5), Stan Kann Show {52), Canine Com-
ments (13), Craig Kennedy Criminologist
{26), Make Room for Daddy (161), Thrill
of Your Life (13}, Chuckle Heads (150},
Alice (10), Krazy Kid Kartunes (4), Nurs-
ery Rhymes (6). Staff: Adrian Weiss,
Ethel Weiss, Laurie Weiss, Steven Weiss,
Patricia Sandoval, Alex Gordon, E. Mei-
vin Pinsel, Tom Corradine, Hank Profen-
ius, Hank Guzik, Albert Goustin, Tom Thu-
man, George Harper, Anthony Morris,
Eric Conrad, Michele Haye, Panos Spyro-
poulos, Susumu Shimada, Roger Hooker,
Jorge Rossi.

We're Cocking Now 204 Argueilo
Box 307, Winter Park, Fla. 32790

We're Cocking Now. Staft: Mary Lou
Boyte, Wayne Croasdell, Lynn Miller.

Western-World Television 525 Powell
10490 Santa Monica Bivd., Los Angeles
90025

Amy. A Prisoner Without a Name Cell
Without a Number, Dead Wrong, Franken-
stein, PM. Magazine (300), Survive, To-
gether Again (130), He-Man & Masters of
the Universe (65), War and Man (7), The
Borgias (10), Search for Alexander (4),
Wagner (10), Rush (10), Risking It All
(13), Royal Romance of Charles and
Diana, Churchill and the Generals, Suez,
Shirley Bassey Christmas Special, A
Christmas Carol by Dickens, Circus
World Championships, Elton John Christ-
mas Special, Firebird, Grimms Fairy
Tales, Magic of Dance, Nutcracker, An-
dre Previn Christmas Special Sleeping
Beauty, Rod Stewart Christmas Special,
PM Magazine (240), Fat Albert Specials,
Fraidy Cat Mush Wacky & Packy (18),
Ghost Busters (15), He-Man & Masters of
the Universe (65), Mission Magic {16},
Snow White's Christmas Special, Waldo
Kitty (13), Abba, Charles Aznavour, Shir-
ley Bassey, Beach Boys, Dave Brubeck,
Glen Campbell, The Carpenters, Petula
Clark, John Denver Show, john Denver in
Person, Disco in the Snow, Echoes of the
60's, Elton John Songbook, Elton John,
Jack Jones, Johnny Mathis, Nana Mous-
kari (6}, Rockline (26), cther dramas and
mini-series, features, super sepcials and
mini-series, classics, famity specials and
series, documentaries, animation and
musi¢ box series. Statf: Robert Springer,
Julio Gonzalez-Reyes, Frank Miller,
Midge Barnett, Belinda Menendez, Rich-
ard Weighill, Susan Clark, Judy Rohloff.

William Winckler Prods. 305A Anza
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You’re really asking for trouble if you original. The legend. 52 half-hours, 54 hours.
face off against Hoppy. He’s too good on the draw. Distributed exclusively by The Entertainment
When Hoppy flashes that smile of his; Network, Inc., 8665 Wilshire Boulevard,
when he goes galloping after the bad guys— Suite 205, Beverly Hills, California 90211.
you know he’s going to Hoppy shoots straight
corral hefty audiences—the against the competition. So
kind advertisers want to reach! anytime you expect trouble,

Hopalong Cassidy. The 5 Reach!...for the telephone.
THE ENTERTAINMENT NETWORK

Bill Doyle, Eve Joffee, Steve Finch: (213) 652-2070, At NATPE, 670 O’Farrell St.
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Wold Communications 10 Washington
10880 Wilshire Blvd., Suite 2204, Los Ange-
les 90024

Worldwide satellite transmission network
for television syndicated series, movie
packages and specials; stereo transmis-
sion available. Staff: Robert N. Wold,
Robert E. Wold, Gary J. Worth, lan Jo-
seph, Jim Burke, Maxine Jordan-Camp-
bell, Dorothy Marsh, Tom Bartunek.

World Events Productions 898 Market
4935 Lindell Blvd., St Louis 63108

Voitron...Defender of the Universe {125),
Rock Review® (52). Staff: Thomas Bat-
tista, Janet Brown, Robert Webb, Peter
Keefe, Gary Elliot.

World Wrestling Federation

1 Ghirardelli
Worldvision
{see Fairmont listing)
WW Entertainment 579 Powell

205 E. 42d St., New York 10017

Black Belt Theater 1 (13), Il {26) and il
{13), Ww Entertainment | {16), Best of
Groucho {130). Sta#f: George Hankoff,
Lou Israel, Marica Skolnick, Ami Witt, Syl-
via Delia, Meril Weinstein, Fran Matos,
Larry Bensky, Frank Stanton.

Y&R Program Services

19 Washington
285 Madison Ave., New York 10017
Christmas in America* (15). Staff: Paul
Isacsson, Joseph Schrier, Gary Pranzo,
Jane Dooley.

Yorkshire TV 96 California
32 Bedford Row, London WC!

Harry's Game, The Bounder (14), Arthur
C. Clarke's World of Strange Powers (13).
Staft: Clive Leach, Brian Harris, Mark
Kaner.

Ziv International 30 Sutter
600 N. Sepulveda Blvd., Los Angeles 90049

Citizen Soldier*, Nickel Mountain®, The

Omega Connection®, Hans Christian An-
dersen's A Magic Adventure®, Freeze
Frame® (52), Backstage Pass® {13), Red
Skelton Funny Faces Part Il and Part III*,
Last Great Vaudeville Show®, Show of
Shows™ (65), Villa Alegre (260), Ciutch
Cargo {52), Little Lulu (26), Ange! (50),
Captain Harlock (40), Captain Future
(52), Candy Candy (65), Fables of the
Green Forest (52), Spunky & Tadpole
(150), Rocky Jones—Space Ranger (39),
Musical Telescriptions (1,100), Miles-
tones of the Century (358), Men of Desti-
ny (13), My Little Margie (126), Adven-
tures of Jim Bowie {76), Waterfront (78),
Feature Library, Bal du Moulin Rouge,
Tony Bennett with Love, Tom Jones Live,
Gumby (130), Space Angel (52), Death
Valley Days (169+276). Staff: Irv Ho-
lender, John Mansfield, Alan Letz, Jeri
Sacks, J. Michael Byrd.

Zweites Deutsches Fernsehen
109 Broadway

In the suites at the Fairmont hotel

Bel-Air Program Sales 520
1200 W. Broadway, Hewlet, N.Y. 11557

New Newlywed Game*, Best of the Dat-
ing Game®, Gong Show. $1.98 Beauty
Show, Treasure Hunt. Staff: Brian Fire-
stone, Bob Cohen, Richard Bompane,
Buddy Brocks, Jack Firestone, Nancy
Schecter.

CBS/Broadcast Group

Worldwide Group 731
51 W 52d St., New York 10019
Storybreak (13), Mills Family Saga {4), Or-
phans Waifs and Wards, Help Wanted,
Faces of Culture (24), CBS News Special:
The War Years, Adventure {10), The Twenti-
eth Century (222), Passport to Extinction,
American Parade (7), Ben Franklin (4), My
Wicked Wicked Ways—Legend of Errol
Flynn, He's Not Your Son, He's Fired She's
Hired, First Steps, Threesome, Coast to
Coast, NBA on CBS, PGA Tour on CBS,
CBS Sports Anthoiogy Series, NTRA
Horse Racing on CBS, Early Days, On the
Razzle, The Importance of Being Earnest,
Sizwe Banzi is Dead, Purlie, Kennedy's
Children, Gertrude Stein. Staff: John Eger.
Gene Mater, Joseph Bellon, Haidee
Granger, Joseph DiCerto, Albert Crane,
Art Kane, Jim Landis, Maria Komodikis,
Nina Renaud, Barbara Cioffari, Rainer
Siek, Sonja Mendes, Reg Baker.

Columbia Pictures International
Cambridge suite
711 Fifih Ave., New York 10022
Crazy Like a Fox*, Fifty/Fifty", A Touch of
Scandal*, Passions®, It Came Upon the
Midnight Clear*, Robert Kennedy and His
Times", Reunion at Fairborough®, Jenny's
War®, Scorned and Swindled”, A Reason
to Live®, Benson, T.J. Hooker Mickey
Spillane's Mike Hammer, Ripley's Believe
It or Not! Staff: Brian McGrath, Strauss

Zelnick, Susan West, Helioz Alvarez, Nel-
son Duarte, Alvac Mutis, John Migi-
covsky.

Columbia Pictures Television
Diplomat suite—2210
Columbia Pl., Burbank, Calif. 91505

Barney Miller, Benson, Carson's Comedy
Classics, Carter Country, Charlies An-
gels, Fantasy Island, Hart to Hart, Potice
Woman, Police Story, Soap, Starsky and
Hutch, SWA.T, Thats My Mama, What's
Happening, Prime 4, Volume 4, TV 20.
Staff: Herman Rush, Joseph Indelli, Dick
Campbell, Steve Astor, David Mumford,
Janet Bonifer, Mitch Sallitt, Tom Holland,
Bill Clark, Jay Silha, Noranne Frisby, Don
Bryan, Tim Overmyer, Ken Doyle, Herb
Weiss, Dick Woollen, Steve Mulderrig,
David Jacquemin, Tom Tardio, Marylynda
Salas, Doug Roth.

Dan Robinson Broadcasting
127 E. 59th St., New York 10022

MCA TV Tower
445 FPark Ave., New York 10022

Simon & Simon* (125), FTV*, Gimme A
Break* (85), Btack Sheep Squadron®
(35), Something Truly Special: 4 Music
Events®, Whiz Kids\oyagers* {50), Mag-
num* (129}, Banacek" (16), The Columbo
McCloud McMillan  Mystery  Movies®
(124), Puttin’ on the Hits Year 2* (36 + 16),
Switch lI1* {52), That's incredible® (165),
Universal Pictures Debut Network* (24),
Five Star Mystery (87), Bold Ones (98),
Ironside (198), it Takes a Thief (65), Love
That Bob (173), Name of the Game (76),
Rod Serling’s Night Gallery (97), Run for
Your Life (85), Rich Man Poor Man Book 1
(12) and 2 (22), Best Seller | and I, Bach-
etor Father (157), The Deputy (76), Mick-
ey Spillane’'s Mike Hammer (78), Thriller
(67), Men from Shiloh (23), Dead End

Kids Movies (7), Quincy (148), Buck Rog-
ers (37), Kojak (118), Rockford Files
(125), House Calls (57), BJ/Lobo Show
(86), Incredible Hulk (85), Hardy Boys/
Nancy Drew Mysteries {46), Baretta {82),
Alfred Hitchcock Hour (93), Alfred Hitch-
cock Presents (268), Alias Smith & Jones
{43), Bionic Woman (58), Emergency
{136), Jack Benny Show {104), Leave It
To Beaver (234), McHale's Navy (138),
Munsters (70), Woody Woodpecker &
Friends (360), Six Million Dollar Man
(108), Olivia Newtgn-dohn, Lets Get
Physical, Universal's Most Wanted List
{23), Hit List {36), Universal Network Mov-
ies 85 (85), Batllestar Galactica (12),
Champagne Movies 34 {34), Ninety Min-
ute Movies (49), Universal Grand 50 (48),
Universal Star Spangled 33, Universal
World Premiere (35), Comedy Festival 1
{26) and 11 {26), Universal 40 (39), Univer-
sal 49, Universal 52, Universal 50 (46),
Paramount Pre 48 (693), Paramount 100
Select (100), Universal 53(52), Universal
123, (116), Universal 260 Select List
(261), Universal Color 100 (99), Universal
36 Black and White Elite (36), 77 Horror
Greats (77), Western Roundup (26), Re-
serve (169), Diabolic Dozen (12). Staff:
Al Rush, Lou Friedland, Don Menchel,
Carl Russell, Shelly Schwab, Chuck
Gerber, Mort Slakoft, Bob Davis, Bert Her-
bert, Phil Conway, Marc Grayson, Paul
Hoftman, Jeff McElheney, Tom Maples,
Carl Runge, Bill Smith, Jim Kraus, Rich-
ard Nailling, David Brenner, Bobbi Fisher,
Stephanie Beatty, Kate Kelleher, Gerri
Pare, Jim McCann, Don Toye, John Car-
son, Charlotte Sweet, Ernie Gocdman,
Fran Tol}, Lin Oliver, Sara Rutenberg.

MCA TV International Stuart suite
100 Universal City P1., Universal City, Calif.
91608
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Book Adventures (13), Donkey Kong
(13), Woody Woodpecker and Friends
(113), World Premieres (175+), Movies
for TV {100 +), Best of the Series 1 and Il
(26), Super Cine | & 11 (26), Premier Mun-
dial (156), Vaquero {60), Musicomedia
(24), Adventurama (26), Lo Mejoe de tas
Series (23}, Best Sellers {91), Centennial
(26), Acts of Peter & Paul, Masada,
Charles In Charge* (13), Hawaiian Heat*
(14), Miami Vice® (14), Murder She
Wrote* (23), Otherworld® (8), Scene of the
Crime* (7), Streethawk™ (14), Airwolf (27),
A-Team (60), Battlestar Galactia (58), BJ
and the Bear (47), Buck Rogers in the
25th Century (37), Foul-ups Bleeps and
Blunders (28), Gangster Chronicles (13),
Gimme A Break (85), Harper Valley (29),
House Calls (57), Incredible Hulk (85),
Knight Rider (68), Magnum (106}, Quincy
(150), Rockford Files (124), Simon & Si-
mon (83), Tales of the Gold Monkey (22),
Voyagers {20), Charley's Aunt, Compleat
Beatles, Coming Soon, Crosby Stills
Nash & Young in Concert, ET. and
Friends: Magical Movie Visitors, Rick
Springfield Live'n Kickin', Utopia, World's
Greatest Circus, Sugar Ray Leonard's
Golden Gloves (26), Salute (12), Puttin’
On the Hits (38). Staff: Robert Bramson,
Colin Davis, Marion Edwards, Francisco
Padilla, Wanderley Fucciolo, Peter
Hughes, Marshall Forster, Myriam Or-
mos.

MMT Sales Versailles suite, 662
630 Third Ave., New York 10017

Staff: Gary Scollard, Jack Oken, Neil
Kennedy, Jon Giuck, Matt Shapiro, Karen
Schmidtke.

SFM Entertainment

Tiburon suite
1180 Avenue of the Americas, New York
10036
SFM Holiday Network® (11), Jason and
the Wheeled Warriors® {65), Rainbow
Brite {5), Rose-Petal Place, Walt Disney's
Mickey Donald and Sport Gooty, Twists
From Forsyth* (9), Faces of Love* (8),
March of Time (205), Crusade in the Pa-
cific {26), Indomitable Teddy Roosevelt,
Dayan’s Israel, The World of Tomorrow.
King Lear, Voyage Round My Father, The
Shepherd". Staff: Stanley Moger, Jordan
Ringel, Joseph Gerard, Maria Carayas,
John Doscher, Gary Montanus, James
Hergen, John Murphy, Dale Grimm, Mike
James, Morrie Roizman, Virginia Jucius,
Mary Ann O'Dea.

Televisa International

TVS Television
19 W. 44th St., New York 10036
Twentleth Century Fox

Television Presidential
10201 W. Pico Blvd., Los Angeles 90035
Dance Fever (26), That's Hollywood (74),
Circus (52), Animal Express (130), Holly-
wood: The Gift of Laughter, Fox Mystery
Theater (13), Charles Dickens Animated
Classics (8), Fox Movietone News (520),
This Day in Sports (365), Fall Guy {110,
Trapper John (132), M*A*S*H (255), Dan-

iel Boone (120), Jackie Gleason Show
{100), Batman (120), Lost in Space (83),
Ghost and Mrs. Muir (50}, Nanny and the
Professor {54), Room 222 (113), Land of
the Giants (51), Voyage to the Bottom of
the Sea (110}, Julia (86), 12 O'Clock High
{78), Century V through 12 (220), Charlie
Chan {20), Fox1 through V (199), Laurel &
Hardy (6), Planet of the Apes (5), Pre-
miere 1{20), Shirley Temple (20), Special
41 (41), Super 65 (65), Time Tunnel (5}.
Staff: Steve Roberts, Robert Morin, Wil-
liam Saunders, George Sefeotis, Robert
Ruchanan, Jerry Greenberg, Gene La-
velle, Stantey Decovnick, David Skillman,
Peter Baca, Barry Lowen, Ruth Slawson,
Gerald Minnucci, Joseph Greene, Mi-
chael DiGennaro, Harry Mulford, Marvin
Levan, Charles Gersch, James Puffer,
Barbara Van Buskirk, Dennis Juravic,
Gary Grandoiph, Al Shore, John Martin,
Tony Bauer, David Jackson, Earl Weiner,
Harold Greenberg, Stephen Greenberg,
Gerald Ross, Gilles Meunier, Malcolm
Vaughan, Michael Doury, Peter Broome,
Paul Herbert, Goro Uzaki, Gustavo Mon-
taudon, Elie Wahba, Maurice Aghion.

Victory Yelevision Sutro
275 Madison Ave., New York 10016

Hill Street Blues (101), Lou Grant (114),
Rhoda {11G), White Shadow (54}, WKRP
In Cincinnati {30), Streets of San Francis-
co (119), Match Game, Tattletales, MTM
Group {9). Staff: Jim Victory, Chuck Wol-
fertz, Ben Okulski, John Rohrs Sr, John
Rohrs Jr.

Warner Bros. Television 462
4000 Warner Bivd., Burbank, Calif. 91522
Bugs Bunny & Friends (100}, Porky Pig &
Friends (156), TV2* (13), Volume 24° (18),
Volume 23 (20), 13 Classic Thrillers I
(13), TV1 (13), Volumes 13 (25), 14 (4), 15
(7, 16 (19), 17 (23), 18 (28), 19 (12), 20
(30), 21 (26), 22 (38}, Volume 1A (22), IIA
(22), FBI Story (4), Tarzan features (32),
Bowery Boys (48), 13 Classic Thrillers
(13), Starlight 3 (30), 4 (30), 5{(28), 6 (25),
Special Features {17), Bare Essence’,
Thorn Birds*, Pearl, Scruples, Roots,
Roots: The Next Generations, Private
Benjamin* (39), Alice {202), Welcome
Back Kotter (95), Chico and the Man
(88), F Troop (65), Superman (104), Bat-
man/Superman/Aquaman (69), Dukes of
Hazzard (143), Harry O (44), Wonder
Woman (61), Kung Fu (62), The Waltons
(221}, FBI (234), Tarzan (57), Maverick
(124), Phenomenon of Roots, David
Wolper Specials of the '70's (30). Staff:
Chartes McGregor, Mauro Sardi, William
Hart, Ed Donaidson, Bill Seiler, John
Louis, John Laing, John Bryan, Gary Co-
zen, Paul Simon, Ken Fournier, John
Chickering, Dee Eulberg, Dan McRae,
Edwin Markisch, Joe Kivlehan, Louis
Marino.

Worldvision Enterprises Tower sulte
660 Madison Ave., New York 10021

Bobbie Vinton Show*, Return to Eden®
(series), The Jetsons* {65), Funtastic
World of Hanna-Barbera® (52), Barnaby
Jones (177), Little House on the Prairie

{(216), Love Boat {140), The Invaders
{43), The Fugitive (120), Dark Shadows
{5203, Man from Atlantis (20), Doris Day
Show {128), The Rebel {76), Mod Squad
(124), Ben Casey {153), Combat (152},
One Step Beyond (94), Next Step Be-
yond {24), Wonders of the Wild (26),
N.YPD. (49), F.D.R. (27), One Man Show
(26), People’s Choice (104), Wendy and
Me (34), Don Lane Show, Range Rider
{78), Annie Qakley (8C), Buffalo Bill Jr.
(42), Adventures of Champion (26), Take
My Word for It (130), Return to Eden {(8),
Holocaust (10), Against the Wind (13),
Prime ! (10), Prime I (16}, Prime Il (16),
Prime IV (26), Prime V {28), Prime VI (19),
Prime VIl (25), Jackson Five (23), Banana
Splits & Friends (125), H-B's World of Su-
per Adventure (129), Fun World of
Hanna-Barbera (84), Saturday A.M. at
the Movies (6}, George of the Jungle (17),
Casper the Friendly Ghost and His
Friends (244}, Jerry Lewis Show (17}, Jo-
sie & the Pussycats (18), Josle & the Pus-
sycats in Outer Space (16), King Kang
{26), Lancelot Link (17), Miiton the Mon-
ster (26), Wonderful World of Professor
Kitzel (104), Reluctant Dragon & Mr. Toad
(17), Top Cat (30), Wait Till Your Father
Gets Home (48), Discovery (103), Smo-
key the Bear {17), Come Along (13), An
Evening with Irish Television, Ron Lu-
ciano’s Lighter Side of Sports, A Christ-
mas Carol, Amahl and the Night Visitors,
Jack Nicklaus at the Home of Golf, Fabu-
lous Sixties (10}, Bay City Rollers, Echo |,
Herbie Mann/Rahsaan Rotand Kirk, Is It
Christ?, Last Nazi, Raphael, Roberta
Flack/Donny Hathaway, A Little Bit of
Irish, World of Miss World, Newfangled
Wandering Minstrel Show, Musical Am-
bassadors, Russian Festival of Music
and Dance. Staff: Kevin O'Sullivan, Bert
Cohen, John Ryan, Jerry Rettig, Bill Baffi,
Tim Davis, Burton Rosenburgh, Katherine
Holt, Tim Newman, Ben DeAugusta,
Andy Coscia, Lucille Shevett, John Rig-
gio, Paul Danylick, Gary Butterfield, Victo-
ria Quoss, Jim Thomson, Reggie Jester,
Randy Hanson, Jesse Weatherby, Martin
Weisman, Harrington Silva.

Also on hand

Advanswers

10 Broadway, St. Louis 63102

Bill Dance Outdoors (20}, That Nashwille
Music (26), Fishing with Roland Martin
(20), Living Longer. Statf: Rose Busa-
lacki, Pat Bolling.

Andrews & Assoclates

254 E. 68th St., New York 10021

The Perfect Ten. Staff: William Andrews.
Cori Films

2049 Century Park East, Los Angeles 90067
Jack Holborn (3), Genghis Khan, Sinbad,
Camel Boy, Epic. Staff: Marie Hoy.
D.AWN. Inc.

16300 Ledgemont, Suite 802, Dallas 75248
DAWN. Statf: Bill Barnett, Charles Yates.
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IMAGINE ATELEVISION PROGRAM WITH
ENOUGH ENERGY TO LIGHT UP NEW YORK.

AND42 OTHERCITIES.

It takes a lot of energy to turn Disney and IBM just for starters.
ona city like New York. Not to And no wonder. With hosts
mention Chicago, Detroit, Susan L. Taylor and Felipe

‘Baltimore and Atlanta. Luciano, Essence, The

But at Essence, Television Program,
that’s exactly what delivers top-name
we've done—in 43 celebrities, news-
markets comprising = worthy interviews
over 70% ofall U.S. | A about today’s most
Black Television ' vital issues, as well
households.* 4 . ' as informative seg-

The pointis, a lot Q_{ o ments on health and
of people are turning W beauty, business and
us on these days. (A fitness. Every week.

Surprised? I Isn'tit time you dis-

Consider the source. | covered the power of

Essence, The Television -l J' Essence, The Television
Program, isthe only syndi- s Program.
cated barter program ﬁ With 26 exciting new
targeted for the Black shows scheduled for the
audience. W '85-’86 season, we're ready

In fact, our magazine format - to energize your market,
is so focused, our list of spon- Stop by our booth (# 826
sors reads like a who's who in Market St.)at NATPE and feel
American business: AT&T, the energy of Essence, The
Coca-Cola, General Mills, Walt lelevision Program, for yourself.
(* NS1,84)

ESSENCE
THE SECOND YEAR.

M.K. THOMAS & C.O, 1500 BROADWAY
RAYMOND HORN PRODUCTIONS. NEW YORK. NEW YORK Hit536G
(212) 7304200
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Jerty Dexter Program Syndication
139 S. Beverly Dr., Beverly Hills, Calif.
90212

At the Limit/Paul Newman Championship
Race Driver, Captain & Tennille Song-
book, Captain & Tennille in Hawait, Cap-
tain & Tennille in New Orleans, Johnny
Cash Ridin' the Rails, Johnny Mathis in
Concert in Germany, Superstar Profile
(25), Woltman Jack Show (26). Staff: Jer-
ry Dexter.

Eastman Kodak
343 State S1., Rochester, N.Y. 14650

Staff: William Koch, W. Hunter Low, Leon-
ard Coleman, Roger Soike, Robert Woll-
man, John Spence.

Fusco Entertainment
850 Seventh Ave., New York 10019

Top 40 Videos (65), Peter Gunn (114),
Robin Hood (143}, Sir Lancelot (30), The
Invisible Man (26}, The Buccaneers {39),
Sword of Freedom (39), Yancy Derringer
(34), Foreign Intrique (156), Star Perfor-
mance {153), Star & Story (26}, Mr. Lucky
(34), Colonel March (26), My Hero (33),
Lively Country (78), 50's Connection (24),
Just Jazz (39), The Music Store (26),
Backstage (26), Music Circle {26), Be-
hind the Scene (47), Friends of Man (45},
Biography (65), Disaster (26), Battle Line
(39), Almanac (377), John Fitzgerald
Kennedy, Marilyn Monroe, Jonathan Win-
ters Salute to Baseball, Elements of the
Unknown, Flip Wilson's Salute to Football,

Invisible Influences, Riders of the Siiver
Screen. Staff: Joseph Fusce Jr., Klaus
Lehmann, Cheryl Katz, Dan Galgano,
Donal Joannes, David Sherr, Scott Sobel.

Kieln &

1111 S. Robentson Blvd., Los Angeles 90035
Against All Odds {26), Out of Control
(26), Castles and Concerts, Wild Rides,
Why in the World. Staff: Robert Kiein,
Bruce Littlejohn, Bob Hughes.

Lightstream Productions

12031 Ventura Blvd., Suite 1, Studio City,
Calif. 91604

No Earthly Reason. Staff: Michael Little,
Peter Engel, Terry Botwick, Susan Rohrer,
Jackie Cooper.

McManus & Co. Mark Hopkins
425 E. 63d S1., New York 10021
Consulting and representationat services
for producers, distributors and service
organizations. Representing the Grundy
Organization and T.A.PE. Ltd. Staff: Tom
McManus, Jan McManus.

Milier Rebinson Television

80 Wall S1., Suite 614, New York 10005
Home participation TV game shows us-
ing bingo. $taff: Benson Miller, John Rob-
inson.

Picture Music International

1800 N. Vine, Hollywood 90028

Rock N America (26), London Calling,
American Suite, Castles and Concerts,
Ready Steady Go. Staff: Mark Levinson,
Bob Hart, Peter Blachley.

Pro Sports Entertainment

111 Kraft Ave., Bronxville, N.Y. 10708
NFL Pro Magazine {21), NFL Week in Re-
view {22), NFL Man of the Year, NFLSym-
funny, Footbali Follies, Son of Footbali Fol-
lies. Staff: Richard Sagehorn, Karyen
Petrone.

Soundtrack Recording Studios

77 N. Washington St., Boston 02114
Soundtrack syndicated and custom mu-
sic, aircraft music fibrary*. Staff: Stacey
Licn, Mark Cuddy, Crit Harmon.

TA.PE. Ltd.

1l Regents Park Rd., London NWi 8UR
Program evaluation, promotion and mar-
keting services for television stations,
producers and distributors. Staff: Mi-
chael Firman, Brian Abrahams, Tom
McManus, Susan Tirsch.

Vitt Media International

1114 Avenue of the Americas, New York
10036

Wall Street Journal Report, Hail to the
Chief, Big Blue Marble (151}, Big Blue
Marble Company Specials, The Witches
Sister, Choppy and the Princess, New
Zoo Revue (195), Super Pay Cards (130),
Dick Dead Eye, Outcry. Staff: Richard Ol-
son, William Morton.

MJ Zink Prods. Hliton
245 W 19th 8t., New York 10011

Money Counts with Ken and Margo How-
ard. Staff: Judith T. Feinstein, Jan Mor-
gan.

THE UNIVERSITY
OF CHICAGO
ANNOUNCES THE

The William Benton Fellowship Program at The University of Chicago,
now entering its third year, provides a unique opportunity for professionals—
television and radio reporters, news executives, producers, writers—to ex-
pand their expertise on essential issues, free from deadline pressure.

llllam Each Fellow works with a faculty adviser to develop an individualized aca-

e t n demic program of course work in such fields as law, economics, religion, and

nto public policy. The Fellows participate in a weekly seminar dealing with such

1 1 fundamentals as First Amendment issues. They also meet and exchange ideas

e” OWShlp S with national and international leaders in media, government, business, educa-
ro adcast tion, and other fields of public policy.

: Stipends are normally equivalent to full-time salary for the six-month period

ourn allsm of the Fellowship. The Foundation covers tuition and travel costs. University

personnel assist with local arrangements for Fellows and their families.
Sponsored by
The William Benton Foundation

The application deadline is March 1. Fellows will be notified by June 1.
The 1985-86 Program begins September 23, 1985.

To receive a brochure and application form, mail this coupen to:
Director, William Benton Fellowships, The University of Chicago,
1101 East 57th Street, Chicage, lllinois 60637.

PLEASE PRINT

NAME TOTAL YEARS OF PROFESSIONAL EXPERIENCE
TITLE STATION/NETWORK
ADDRESS TELEPHONE
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IN SEARCH OF...

Leonard Nimoy

NEW YORK

LOS ANGELES
CHICAGO
PHILADELPHIA

SAN FRANCISCO
BOSTON

DETROIT
WASHINGTON, D.C.
DALLAS

HOUSTON
CLEVELAND
PITTSBURGH KDKA,
MIAMI

MINNEAPOLIS
SEATTLE

ATLANTA

TAMPA

ST. LOUIS
SACRAMENTO
BALTIMORE
HARTFORD-NEW HAVEN
PORTLAND/SALEM, OR
INDIANAPOLIS
PHOENIX

SAN DIEGO

KANSAS CITY

1984/85 Stations

MILWAUKEE

ORLANDOC

NASHVILLE

CHARLOTTE

NEW ORLEANS
COLUMBUS, OH
GREENVILLE/SPART/ASHE

GRAND RAPIDS-KALAMAZOO

MEMPHIS

OKLAHOMA CITY
PROVIDENCE

SAN ANTONIO
HARRISBURG-LANC-YORK
NORFOLK
ALBANY/SCHEN/TROY
FLINT/SAGINAW
WICHITA-HUTCH
ALBUQUERQUE

WEST PALM BEACH
FRESNO

SYRACUSE

DES MOINES
ROANOKE-LYNCHBURG
GREEN BAY

CEDAR RAPIDS

SHN WNL

SOUTH BEND
TUCSON
LINCOLN
COLUMBIA, 5.C.
BATON ROUGE
FT. WAYNE
FARGO

EL PASO
MADISON
COLUMBUS, GA
JOPLIN
TALLAHASSEE
BINGHAMTON
CHICO-REDDING
TOPEXA
BAKERSFIELD
ALBANY, GA
TYLER
GAINESVILLE
PANAMA CITY

GRAND JUNCTION

PALM SPRINGS
VICTORIA
FLAGSTAFF
ASPEN, CO

Contacts —
Clearances:

Dan Robinson

Broadcasting Associates, Inc.
790 Madison Avenue

New York, NY 10021

(212) 722-6074
At NATPE/Fairmont Suite 732-7

Advertising Sales:

X} ORBIS COMMUNICATIONS .

432 Park Avenue South
New York, NY 10016

(212) 685-6699
At NATPE/105 Broadway




Businesss

Cable stocks turning in strong performance

Sample of seven MSO’s shows them
doing better than stock market
average since August

Cable stocks are playing to an attentive audi-
ence on Wall Street as both trading volume
and prices have outperformed the market in
recent months.

Since the end of May, just before the an-
nouncement of the first cable bill compro-
mise, the Standard & Poor’s 500 has nisen
10%. During the same period—seven of the
major MSO stocks tracked by BROADCAST-
ING have risen 28%, and four companies
which derive more than three-quarters of
their revenue from cable: Tele-Communica-
tions Inc., TCA Cable TV, United Cable and
Comcast, have seen the value of their shares
jump by an average of 37%. (The other three
companies tracked were Heritage, Storer
and Cox.)

Almost all stocks benefitted during the
sudden jump in prices at the end of July, but
even using this time frame, the performance
of MSO stocks has been superior. The S&P
500 has drifted up and down and last
Wednesday’s close at 165.37 was almost
even with its closing price of 165.42 on
Aug. 10. The seven MSO stocks meanwhile
have increased an average of 8%, and the
four cable-heavy stocks rose by 12%.

Both industry executives and securities
analysts told BROADCASTING that the im-
proved market performance can be attribut-
ed to reasons of both substance and mood.
The substance includes lower interest rates;
reduced impact of construction costs as com-
panies have fewer new builds; initial indica-
tions that pay-per-view will be a valuable
revenue source, and basic rate in¢reases €n-
abled by the Cable Communications Policy
Act of 1984. The mood, they said, is that
cable is now a more stable industry with
more control over its destiny, and that com-
petition from new technologies does not
pose the threat previously imagined.

Both substance and mood have contribut-
ed to increased trading activity of cable
stocks. In 1984, trading volume on the New
York stock exchange was evenly spread be-
tween the first and second haif, and four of
the six heaviest volume months occurred be-
fore June. With the cable stocks the opposite
was true, with five of the top six volume
months occurring after June.

Some of the buyers in 1984 have been
institutions such as banks, mutual funds and
insurance companies, which have expanded
their investment in the industry. Since the
beginning of last year the percentage of total
shares held by institutions has increased in
all but one of the sample MSO’s (see chart)
according to CDA Investment Technologies,
a Silver Spring, Md.-based financial ser-
vices firm. Spiro Kripotos, executive vice
president at CDA, said the average change

of plus 5.3% for the seven companies was a
“reasonably substantial change in just nine
months.”

An executive at one of those institutional
investment firms cited the deregulation of
basic rates as one reason institutions have
become more interested in cable. “The in-
dustry’s ability to raise basic rates, which are
now underpriced, will have a large enough
effect on the income of those companies and
dramatically affect their valuation.” That
was also the conclusion of Rich McDonald,
securities analyst for First Boston Corp.,
who issued a mid-November report that said
“substantially” increasing basic rates will
more than compensate a subsequent loss of
pay subscribers or from the adoption of a
pricing strategy with lower pay rates.

Gordon Crawford, senior vice president at
Capital Research Co., a Los Angeles-based
investment firm with more than $8 billion in
assets, said: “We own a lot of cable stock and
our interest in them in the last year or so has
increased considerably for a number of rea-
sons. Everyone is talking about the cable bill
and the pricing of basic services, but I think
the biggest thing to look at in this business is
that it is very capital intensive and most
companies’ capital spending peaked in 1982

or 1983. As a result, cash flow is continuing
t0 move up and most companies are now
showing positive cash flow.” This, he add-
ed, is occurming while interest rates are drop-
ping and revenues are increasing.

“Another factor from an investor’s point
of view,” Crawford continued, “is that there
is a compelling reason for the business to
consolidate. There are definite advantages
of scale here in terms of overhead and pur-
chasing programing and equipment. ] think
the recent decline in interest rates will help
that consolidation.”

Cable executives are happy about the
strong market for their companies’ stock
and, while disclaiming any clear under-
standing of how the stock market works,
give more than a little credit to the new cable
bill.

According to Fred Nichols, executive vice
president and chief operating officer of TCA
Cable TV, the act had an unquantifiable ef-
fect on outside perception of the industry:
“Television, radio and publishing have all
had established communications laws that
have legitimatized them as industries. Until
this bill was passed we were not considered
as a legitimate business.”

Bill Elsner, vice president of finance for

Investment in cable stocks by institutions
Change in
Company Institution- As % of shares institutional
owned shares outstanding component since
as of Sept. 30 Dec. 31, 1983
Comcast 5,105,000 41.5% 9.0
Cox 12,636,000 44 8% 6.2
Heritage 1,856,000 24.5% 10.7
Storer 8,290,000 50.6% 0.7
TCA Cable 831,000 12.5% 2.5
TC! (class A) 22,317,000 53.4% -1.2
United Cable 4,026,000 36.5% 9.3
Figures supplied by CDA Investment Technologies.
Seven-month tabulations
Company Stock price Stock price %
May S1 Jan. 2 increase
Comcast 12%" ** 19% 57
Cox 46 485 S
Heritage 15% 18% 16
Storer 35% 45% 29
TCA Cable 12%" 14 10
TCH (A) 16%° 22%, 41
United Cable 21%, 30" 40
Seven stock average 28
Standard & Poor’s 500 150.55 165.37 10
* Bid price.
** Adjusted for 3-for-2 split in September.
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NATPE, Booth 524 Powell Street: Moscone Center

Multimedia Sells

Staff Writer Donahue. Known for contro- A second year starter als

Gary Lande versy and debate of germane goes up for sale. Sally Jess
Multimedia Entertainment issues. This year, Donahue Raphael. She's smart, insigh
is offering its giants to inter- begins live broadcast from ful and full of good advic
ested buyers. And from the New York, promising an even Sally Jessy Raphael is-a caj
looks of it, the response is more spontaneous, more im- tivating and revealing ta
tremendous. mediate show than ever be- show that deals with the ug
Back for its 17th season is fore. and downs of life. Her gues

YOUNG PEOPLE’S SF
CIALS. Sensitive and edu
tional, they attract nearly
million viewers with 90% U
coverage. A family favorf
Ten haif-hour shows.

DONAHUE. Now in its 17th
season, Donahue is Multi-
media’s longest playing
member. Carried in 200 mar-
kets coast to coast, the is-
Sues are always heated and
controversial.
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San Francisco Daily

are exciting and the audience

always gets involved. Half-

hour show. 6 days a week.
The all new America

Muitimiedia, the world’s
largest. producer of country
music programming for TV
syndication, is also offering
Comes Alive 2 series is a Music City USA-a half-hour
blockbuster - exciting spe- weekly spectacular with
cials filled with music, enter- country music’s hottest stars.
tainment and stars. A veteran of 10 years,

- - Young People’s Specials is a
series of touching and enter-
taining half-hour shows.
They attract both children
and parents alike. The Spe-
cials have won virtually
every major award for TV ex-

est Team at NATPE

tional Emmys, the Peabody
and the National PTA letter
of Commendation.

*“This is our best team
ever,” Mike Weinblatt, new
president of Muiltimedia,
said. i

“We have several strong
properties returning from
last year, plus some promis-
ing new rookies.

“If you pass up our booth
at NATPE, you’ll be passing
up one of the best deals m
town.”

{ the press. And deservedly so.

.| the favorites at NATPE.

celience, including two na-

ROSTER INCLUDES BIGGEST
CROWD PLEASERS IN COUNTRY

Staff Writer-

Greg Nygard
“Multimedia’s Giants” is
what they’re being called by

These very popular prop-
erties are quick becoming

Jhe all new America
Comes Alive 2 series is a
blockbuster. This champion-
ship series of spectacular
music shows includes “The

Winning Hand,” starring

| Johnny Cash, Dolly Parton,
JALLY JESSY RAPHAEL. | Willic Nelson and Brenda Lee
foted Multimedia's Rookie of | in a milestone showcase of

he Year last year. She lis-
ens, she questions, she
ivises. The audience takes
Eart in every discussion, and
er no-nonsense approach
iheds new light on issues
rom love and sex to depres-
iion and divorce. Half-hour
how, five days a week. Visit
jaly Jessy Raphael at
IATPE, Booth 524 Powell
itreet: Moscone Center.

. za i

their talent.

Other shows in ‘the
America Comes Alive 2 pack-
age include: “American
Beauty Search,” looking for
tomorrow's female coumry
masic star today; “The 19th
Annual Music City News
Country Awards,” the only
fap-voted country Tmu‘sic i

awards presentation” which




! ell Street: Moscone Center

contmued

s on national
; Ghnstmas Special,”
PO ular epowd pleaser

“The 5th Annual Music
=City News Top.Country Hits
of the Year.” This is the only

s Kristofferson

adia crowd

fan-voted awards show
which honors country music
songwriters. The year's top
ten country songs are chos-
en, many performed by the
original artists. RS &

“The 25th Anniversary of =
the Osmond Family” features
the entire Osmond clan, in-
cluding Donny and Marie, in
an exeiting and entertaining
look at their 25 years in the
business.

Also attracting buyers
from around the country is
“Music City USA,” weekly :
half-hour shows filled with =
country music’s finest stars,
giving their finest perfor- =
mances. ¥

Songs are performed in
relaxed, informal surround-
ings. Exciting music videos
will be regularly featured.
This spectacular show will
include such country stars as
Alabama, Garry Morris and
David Frizzell.
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United Cable Television, also attested to the
act’s symbolic importance: “It codified
something that had been happening but had
not been noticed. For a long time through the
FCC and the courts we had been getting
price increases anyway . . . but the bill repre-
sents putting it into stone.”

Discussions at recent industry forums
have indicated confusion about certain pro-
visions of the new act. But National Cable
Television Association President James
Mooney said the bill unquestionably is a
good sign for the financial community: “I
think there will always be a beginning period
of judicial ambiguity in any legislative act,
but I don't think there is ambiguity with re-
spect to the main features of the act as it
applies to rate and packaging deregulation
and to the stability of the assets.”

Bernard Gallagher, vice president and
treasurer for Comcast, the 15th-ranked
MSO, said that company’s stock benefitted
from several of the factors others had men-
tioned. He noted that it recently completed
several years of major construction as eight
new systems became operational. Conse-
quently, in 1984 Comcast began reporting a
positive cash flow. In addition, Gallagher
mentioned the Supreme Court’s Crisp deci-
sion in June limiting the rights of the states to
regulate cable; passage of the cable bill in
October, and the mid-November award to
Comcast of a Philadelphia franchise. Even a
positive article in a major business magazine
might have had an important effect, he said:
“The industry finally got some positive press
coverage compared to the negative press
coverage we’ve gotten for the past couple of

ears.”

Not that there haven’t been some negative
considerations holding down cable stock
prices. Mark Riely, a securities analyst with
E. Eberstadt & Co., said that continuing con-
cern about declining revenue from pay ser-
vices and developing concern about the tax
reform proposals of the Treasury Depart-
ment have partly dampened enthusiasm for
the industry.

Rising cable stock prices are not only
good for those who have invested, but are
also good for the MSO’s, according to Moo-
ney: “Prices are a reflection of the attitudes
of investors toward the value of cable com-
panies and that in turn has an effect on the
psychology of capital markets, such as limit-
ed partnerships, banks and other financial
institutions. And we are an industry that is
still capital-formation sensitive, not only be-
cause of new builds but because of the need
to rebuild and upgrade existing plant.”

How much more upward movement can
be expected with these stocks? First Boston’s

Bad news first. Multimedia is consider-
ing assessing its share of 1985 operating
losses from Sports Time to the fourth
quarter. Year-to-date losses from basic
and pay cable service, one-third owned
by Multimedia, have totaled 22 cents per
share in the first three quarnters. The com-
pany already said it anticipated eight
cents per share write-off in the fourth
quarter from Sports Time losses. The ac-
celerated write-off would reduce results
an additional five to 10 cents.

P o B R —

BoiionZsine

Now you see It. MGM/UA Entertainment Co., 85% owner of home video, pay TV and
ancillary markets subsidiary, MGM/UA Home Entertainment Group (HEG) Inc., has
announced intention to purchase remaining 15% of HEG shares. In exchange for each
share, public shareholders would reportedly receive note with $28 face value, paying
10%, due 1993 and callable at any time. MGM/UA HEG was set up as public company
on Dec. 30, 1982, with shares selling at $12. Proceeds and other money were used to
make $60-million advance payment to parent company. Frank Rothman, chairman of
parent company, said complete merger is designed to "take advantage of the dramatic
changes in MGM/UAs financial condition,” and would permit more efficient combined
sales organization. Subsidiary’s chairman, president and chief executive officer, Seymour
Leslie, will meet with outside counsel, directors and investment bankers to evaluate bid.

@]

Decline foreseen. General Instrument Corp. said it expects results for second half of its
current fiscal year, which ends Feb. 28, 1985, to be "significantly below" those for first
half, which ended Aug. 26 and which produced net earnings of $20,784,000 or 66 cents a
share on revenues of $507,302,000. "Continued softness in the cable TV market,
resulting in reduced order input and competitive price pressure, is adversely affecting
margins,” said FG. Hickey, chairman and chief executive officer. “In addition, in October
and November, an unexpectedly sharp reduction occurred in order input in all of our
semiconductor operations. Results in this segment of our business in the second half are
expected to be considerably below the first half.” Hickey added: "When new cable
system construction begins in the uncabled cities, overdue from earlier projections, it is
believed cable order input will improve considerably” and that many observers think “a
strong order pattern will return shortly” to the semiconductor market.

]

Westwood up. Westwood Cne, radio producer and syndicator based in Culver City,
Calif., has reported revenues for fourth quarter ended Nov. 30, 1984, of $3.7 million and
net income of $555,000 or 21 cents per share, up from 1983 fourth quarter revenues of
$2.5 million and net income of $402,000 or 20 cents per share. Fiscal year revenues for
company, which went pubtic last spring, rose from $9.4 million to $12.8 million, with net
income up from $1.1 million, or 56 cents per share, to $1.9 million, or 83 cents per share.
Company attributed boost to its ability "to attract more national advertisers at higher
average rates. .. spread over a relatively stable cost base.”

0

No signals. Signal Companies issued statement that it would no longer comment on
speculation about possible acquisition targets. La Jolla, Calif.-based manutacturer and
parent of Ampex Corp. has about $1.2 billion in liquid assets in addition to $1 billion in
bank credit and has previously indicated desire to grow through purchasing one or
several other companies.

@]

Franc-ly in debt. Organizer of First International Music Video Festival of St. Tropez last
October (BroapcasTing Oct. 15, 1984) filed in Paris court for French equivalent of chapter
11 bankruptcy. RS Communications, privately held French pubiishing firm, whose
periodicals cover home video, cable television and record industries, reportedly owes
money to St. Tropez hotels and restaurants and other companies that provided services
to festival. John E. Nathan, president of Overseas Music and Video Services, which
represented festival in U.S., said bankruptcy was apparently result of higher than
expected costs of festival and lower than expected advertising in RS publications. Nathan
added that St. Tropez officials intend to continue festival, with or without RS.

0

Good news first. Moody's raised rating on M/A-Com Inc. subordinated debt from Ba1 to
Baa3 {on scale of Aaal to C3), citing “company’s strengths—an expanding equity base,
strong defense business and impressive microwave technology.” Rating service, however,
also took note of “uncertainties surrounding direct broadcast satellite industry and slow
growth projected for CATV coaxial cable sales that could affect earnings growth and
operaling margins in the company's commercial business group.” Burlington, Mass.-
based M/A-Com said it had increased revolving credit and term loan agreement to $150
million from $100 million, but did not indicate any plans for use of proceeds.

0

Miami price. At recent Paine Webber medlia conference, Knight-Ridder president,

James K. Batten, said company's Viewtron videotex service in South Florida now has more
than 3,100 subscribers and will post operating losses in 1984 of between $16 million

and $17 million. “The project's cost [operating losses] in 1985," he added, "under our
current plans will be $2 million to $3 million less than that.” Board of directors approved
re-purchase of up to two million of company’s outstanding shares. Company set no
deadline for repurchase program and said shares would be held for general corporate
purposes.
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~NO. 1 RATING in such markets as ~— -NO. 1 RATING in such-markets as
BOSTON, SAN FRANCISCO, PITTSBURGH, MINNEAPOLIS-
———— PITTSBURGH, BALTIMORE, - - - ST PAUL, TAMPA-ST. PETERSBURG,
HARTFORD-NEW HAVEN, ORLANDO, SAN DIEGO, ORLANDO, PHOENIX
— LOUISVILLE, HARRISBURG- ; T— _ond-numerousothers
LANCASTER, WILKES -BARRE - BEATS DONAHUE RATINGS head-to-
— SCRANTON, COLUMBIA, BEAUMONT ‘head including DALLAS, KNOXVILLE, -
BIG RATING INCREASES vs. ROANOKE, RALEIGH, JOPLIN-
Nov. 1983 including - PHTSBURG and others—— -

DETROIT +43% MAJOR RATING INCREASES over

— WASHINGTON—— +80% 1 1 WNov. 1983 suchas— —
DALLAS +50% WASHINGTON + 40%

SACRAMENTO +30% - - -CLEVELAND —— + 50%
BALTIMORE +13% MINNEAPOLIS-ST. PAUL + 20%
-CINCINNAT} + 8% RICHMOND ————— +150%-—
ORLANDO +31% ROCHESTER + 38%
—and-more-to come - -angd-more
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Already cleared in
70% of U.S.

s - Coverage now at 68%
Source: NSI Nov. 1984, Nov. 1983 W'lfh more coming in.

He-Man ond the Masters of the Universe ond
She-Ra: Princess of Power
©.1984 mattel, Inc., Filmation




ERICA’S NO. 1 CHILDREN'S SHOW

RONGER THAN EVER

d more than 100 others

BILLCOSBY'S
THE ADVENTURES OF

NO. 1IN TOTAL KIDS in such
markets as WASHINGTON,
PITTSBURGH, TAMPA-

ST. PETERSBURG, BALTIMORE,
HARTFORD-NEW HAVEN, MEMPHIS,
NORFOLK and many others

BIG TIME PERIOD INCREASES IN
TOTAL KIDS vs. Nov. 1983
Children’s Shows —

BOSTON +105%
WASHINGTON + 69%
BALTIMORE + 88%

and + 38%
MILWAUKEE +650%
SPOKANE —  +100%
EUGENE +275%
with more to come

NEW COMEDY GAME SHOW
WORKS AROUND THE CLOCK

Tops Nov. 1983 TP Programniing
9 AM .

NORFOLK +29% MORE

18 -49 WOMEN

9:30 AM

MILWAUKEE RATING

UP +50%

10 AM

PORTLAND ME. NO.1

RATING, 18-49 WOMEN UP +17%
12:30 PM

DETROIT RATING_UP +20%

5PM

‘WASHINGTON RATING UP +250%

plus more

FOR ALL THE BEST AT NATPE, SEE

GROUP W
PRODUCTIONS

WESTINGHOUSE BROADCASTING AND CABLE. INC

365 MARKET STREET, MOSCONE CENTER




Stockulncles

Market
Closing  Closing Capitali-
Wed Wed Net Percers PIE  :ation
Jan2 Dec 26 Change change Ratio (000,000)
EE——————— 00 000 ST S ——— S
NABC............. 63 18 63 1/8 020 10 1825
N Capitai Citles. . ... ... 164 58 162 34 1 78 115 16 2114
NCBS............. 72 38 72 58 - M- 0¥ 9 215
O ClearChannel . ...... 15 5 14 - 14- 164 17 44
NCox............. 49 38 48 12 1 180 17 1,394
A Gross Telocast . . .. ... 2% 18 29 18 7 23
O Gulf Broadcasting . . . . . 15 38 14 34 58 424 64 673
OLUN.............. 24 38 22 14 2 18 955 21 512
O Malrite Commun.. . . ... 12 12 15 100
O Orion Broadcast . . . ... 1132 1132 2
O Price Commun.. . ..... 18 14 78 18 084 49
O Scripps-Howard .. . ... 30 29 1 345 18 310
Storer. . .......... 4 12 47 18 - 58 - 133 762
O Sungrouping. ....... 7 7 5
NTalt ............. 62 38 60 3 1 58 267 13 565
O Unlted Television. . . . . . 16 18 15 78 114 157 26 177
NN BROADCASTING WITH OTHER MAJOR INTERESTS EEEEEEEENNS
A Adams Ruasell....... 24 114 22 58 1 58 718 19 148
A Affillated Pubs . . .. ... 47 58 46 18 1 1R 325 15 387
N American Family. . . ... 23 14 23 14 108 12 458
0O Assoc. Commun.. .. ... 16 12 16 12 79
N AH.Belo.......... 42 18 44 14 - 2 18- 480 15 487
N JohnBialr. .. ....... 15 78 17 -1 18- 662 9 127
N Chris-Craft . ........ 33 12 33 12 214
N Cowles . .......... 45 34 45 14 1”2 110 37 182
N GannettCo.......... 47 58 48 58 - 1 - 206 19 3817
N GenCorp .......... B34 32 78 8 266 9 725
O General Commun. . . ... 69 12 69 17 072 15 35
N InslicoComp. . . ...... 18 34 18 34 10 318
N Jefferson-Pllot . . .. ... 40 14 39 78 k! 084 12 1288
O Josephsonintl.. . ... .. 7 7 54 34
N Knight-Ridder. . . ... .. 2 14 28 78 s 130 15 1893
N Lee Enterprises . ... .. 25 34 26 14 - 172- 19 14 343
N Lbety. ........... 2 58 23 - - 163 U 221
N McGraw-Hill. . ....... 42 34 41 58 1 18 270 16 2,146
A Medla General . . ..... 65 65 12 453
N Meredith . ......... 54 12 54 12 13 513
O Multimedia . . ....... ¥ 4 37 - 14— 068 16 613
A New York Times ...... 38 38 37 12 78 233 17 1516
O ParkCommun........ 26 34 26 34 19 246
NRolins. ........... 17 18 17 18 074 25 250
N Schering-Plough. . . . . . 36 37 144 -1 14— 336 10 1820
T Selkirk. . .......... 19 38 19 38 42 157
O Stauffer Commun. . . ... 52 52 13 52
A Tech Operations . ..... 52 1/4 52 14 18 48
N Times Mirror . . ...... 40 38 40 14 18 031 12 2774
N Tbune . .......... M 12 33 34 34 222 16 1,393
O umerBestg.. . .. .... 17 12 17 34 - 4 - 141 350 357
A Washington Post. . . ... 80 14 80 14 15 1,123
Lo a e e ok e e RIS
0 BBDOInC. ......... 44 14 46 14 - 2 - 432 12 279
O CompactVideo....... 358 3 34 - 18- 333 16
N Comsst........... 25 78 26 34 - - 327 10 468
O DoyleDaneB. ....... 17 34 17 34 14 94
N FooteCone & B....... 51 48 58 2 38 488 10 175
O Grey Advertising. . .. .. 136 136 9 81
N Interpublic Group ... .. M 38 3B 58 -1 14- 35 12 3N
N JWTGroup......... % 12 26 78 - /- 140 8 158
A Movielab . ......... 53 5 18 174 488 9
O Ogiivy & Mather . . . ... 35 34 3B 34 15 a7
O Sat $yn.Syst........ 614 6 - 12- 74 9 3%
O Telemation ......... 534 5 34 6 T
O TPCCommun. . .. .... 8 38 1
A Unhtel Video. . . ...... 678 7 - 18- 179 13 15
N WesternUnlon . ...... 8 34 9 18 - W- 4N 21
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Closing Closing

Marke:
Capitali-

Wed Wed Net  Percent PIE  zation
Jan2 Dec26 Change change Ratio (000,000)
FACGRANING e ——————————
1716 1 38 116 458 7 3
12 9 14 - - 811 14 249

62 38 62 12 - 1MW- 020 13 8260
50 7/8 60 34 - 78— 144 93 2020
41 34 40 58 1/8 217 2 2,684
31N 3R 4 3
§ 14 5 18 18 244 10 18
2 38 28 - 58- 216 8 1,985
1 1/4 1716 - 36— 1307 25 21
3 14 30 1/4 083 15 214
39 58 40 12 - m—- 216 17 1,921
12 12 14 - 14— 204 14 596
2516 21116 - 38 - 1395 10
878 8 78 20 a3
512 5 14 1/4 476 20 63
4 34 4 34 32
16 58 16 1/4 338 231 15 128
19 58 19 58 13 33
2 ¥ A 18- 34 - 355 1.235
18 17 5.88 123
ARESTENTESEAN T SOEmERRATTIY A e R
4 114 4 58 - - 81 25
25 2 ¥- 18— 455 9
37 58 37 38 174 067 20 814
17 38 16 14 18 652 21 316
6 12 7 - - 714 9 58
2132 58 1132 496 66 3
20 18 20 18 23 248
16 14 16 58 — w- 226 17 526
18 1/4 18 34 - nR- 267 A 138
2 Y4 28 12 - M- 319 22 838
4 4 18 - /8- 303 18 14
514 5 14 118
14 14 27 3
23 14 23 12 - M- 108 75 972
42 34 N 3/4 427 15 2594
30 34 3 - 4 - 08t 51 338
212 3B . - 152 13 438
S ELECTACHICS MANUFACTURI G s —
19 58 19 58 6 148
6 114 6 34 - 12- 74 89 19
4 12 4 172 1250 26 13
712 & 718 5/8 908 9 16
10 10 18 - M- 123 18 92
758 7 34 - 18- 161 8 13
14 1/4 13 34 12 364 14 a7
nm 7158 14 035 14 11,849
5§12 5 14 14 4.76 16
5 58 57 18 — 172- 088 12 25634
1 8 18 1429 1 3
21 18 27 8 - 34— 269 13 1,083
19 1/4 19 14 24 833
478 4 78 14 22
78 58 79 34 - 18- 141 13 9204
33 ¥4 3B 18 - /- 391 12 39%
3% 12 38 34 - 14— 065 10 1,105
212 2 14 1/4 1nn 41
2 34 2 1R 114 10.00 6
36 18 35 34 3/8 1056 #H 2,960
3 38 30 18 144 083 10 4518
10 58 0 12 178 119 21 247
318 2 2 58 192 14 3612
14 14 38 - 38—~ 261 14 3232
57 34 58 34 - - 170 9 111
§ 4 78 1/8 25 7 33
37 38 38 E 8- 164 15 806
26 18 26 38 - 14— 095 9 4573
19 34 20 58 - M- 424 7 436
184.10 185.84 - 1714 - 0.94

T-Toronto, A-American. N-N.Y., O-OTC. 8id prices and common A stock used uniess
otherwise noted. “O" in P/E ratio is deficit. P/E ratios are based on earnings per share
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A high calibre mix of comedy, romance, action and
adventure selected for your success. ..

Sail with Mel Gibson and Anthony Hopkins in the epic adventure,
“THE BOUNTY.” Experience danger in war torn Latin America with
Nick Nolte, Gene Hackman and Ed Harris in “UNDER FIRE” See
William Hurt and Lee Marvin in the international best seller brought
to life, “GORKY PARK." Watch as fists and fury explode in “LONE
WOLF McQUADE " with Chuck Norris and David Carradine.

Join favorites such as John Travolta and John Lithgow in Brian
DePilma’s “BLOW OUT,” Lee Majors and Lauren Hutton in the outer
space thriller, "STAR FLIGHT ONE,” plus more great stars in nineteen
other major motion pictures.



McDonald said “there is still 20% to 25%
left in the short term.” Crawford agreed, “1
think there is a lot of room in those stocks.
Most of these companies still sell at around
half of private market value and I think those
private market values are growing at 15%-
18% per year.”

Eberstadt’s Riely said, “1 would be sur-
prised if the cable stocks did not outperform
the marketplace this year. With lower inter-
est rates many of these companies will be
able to restructure their debt at better fixed
rates. Furthermore, with broadcast stocks
currently out of favor, there may be more
rotation of investment within the media
group.”

Answering with a mixed forecast was one
securities analyst who said, “It depends on
whether the company is going to move up
based on its own operations or whetheritis a
candidate to be sold. If it is going to be sold
these stocks are still selling at a big discount.
I think prices should level off, although the
market will go over on the upside, just as it
does on the downside.” a

indicate loss. NM means not meaningful.

accounted for 41% of total sales.

Fifth Estate Quarterly Reports

Company Quarter Revenue
(000)
Anixter Brothers First $165,654
Cable TV Industries Third $9,403
Chris-Craft First $47,882
Pico Products First $5,348
Sony Fourth  $1,417,029
Year $5,149,167
Texscan Second $18,013

" Percentage change from same period year before. ** Earnings per share. Parentheses

Anixter president, Alan Anixter, said company's record first-quarter revenue was due to
“strength in all facets of the company’s distribution business, including cable TV.” & Sony
noted increased sales of VCR's and “increased exports, especially to the United States.”
It also said video equipment for broadcast and institutional uses “continued to sell
extremely well." Company said year-long earnings gain was due to increased
production/capacity ratio; reduced production and interest costs, and gain from public
sale of shares in Sony Magnescale Inc., formerly wholly owned subsidiary. Sales of video
equipment, both consumer and prefessional, increased 12% over previous year and

% Earnings % EPS **
change * (000) change *
19 $4,384 10 $0.24
23 $297 68 $0.10
8 $3,789 39 $0.53
60 ($469) NM ($0.13)
14 $70,098 35 $0.30
14 $291,655 140 $1.26
-13 $127 -92 $0.02

Programinge

Airwaves used to aid needy

During holiday season, broadcasters
sponsaor programs to raise money for
starving in Africa, poor in U.S.

Broadcasters, in the spirit of the season,
have initiated programs in the past month to
help the hungry, sick and needy in the U.S.
and abroad.

The starving people of Ethiopia have re-
ceived the most widespread assistance. Gil-
more Broadcasting Corp., under the direc-
tion of its president and chief executive
officer, James S. Gilmore Jr., “embarked on
a campaign, reaching out to its more than
cight million viewers and listeners in 13
states and hundreds of other broadcasters
across the country,” to raise money for fam-
ine-stricken African nations.

The company made the announcement in
an “‘open letter” published in the Kalamazoo
(Mich.) Gazette. It noted only that it had
made a significant contribution to the cause
($25,000, according to other sources), and
provided the address of the Save The Chil-
dren Federation (Box 925, Westport, Conn.
06881) for others who wished to do the
same.

A PSA designed by Lou Farraye, vice
president of research and programing for
Gilmore, was offered to general managers of
its three television and three radio proper-
ties. Also, according to Gilmore’s consul-
tant, Washington-based Larry Patrick, Jim
Gilmore sent personal letters to 80-90 key
broadcast owners, *most of them affluent,
and community leaders,” asking them to
consider contributing. Sources at Gilmore
Broadcasting said the company received
“‘one-and-a-half to two dozen” replies, many

with copies of letters sent to the federation.

The Save The Children Federation report-
ed that broadcasters were indeed making a
difference. “There’s no question that the me-
dia taking it on themselves are doing [much
to help the situation],” said Kate Clark,
press coordinator. Their “effect is so much
greater” because they have access to large
amounts of money, she said. Clark noted the
efforts of radio and television stations across
the country, including the $8,000 contribu-
tion of wTiC-AM-FM Hartford, Conn., and
the donation by Detroit television stations of

Helping hand. Tom Sawyer {right), NBC's vice president for Washington operation

$25,000 worth of time for PSA’s and promo-
tional spots to aid a Detroit ad agency’s fund-
raising campaign. Clark credited Tom Bro-
kaw’s NBC Nightly News report with
making Americans aware of the Ethiopian
situation, and said that in the eight weeks
following the Oct. 23 broadcast, the feder-
ation received $2.4 million from all sources.
She could not estimate how much of that
amount came from the broadcasters in the
U.S.

In addition, the broadcast industry also
gave its members recognition. WCVR(AM)

L

4

s, preented First

Lady Nancy Reagan with a $25,000 check for Children's Hospital National Medical Center. The
money was raised by NBC's annual television special, Christmas in Waskington, which was

produced by George Stevens Jr. (left).
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Media moonlighters. Kspk(Tv) St. Louis, Mo., personalities at the Electronic Media Corner (I-r): Stan
Stovall, _anchor; Bob Richards, meteorologist; Leigh Anne Volas, news director; Jay Randolph,
sports director; Ron Jacober, sports anchor; Kathy Leonard, Nightbeat reporter; Alec Sirken, report-

er; Anne Thompson, reporter; Art Holliday, weekend sports anchor; Jennifer Blome, anchor/reporter,
and Tom O'Neal, weekend anchor.

It's a ‘Jewel.’ Public Broadcasting Service's 14-part, 15-hour dramatization of the final years
of British rule in India, Jewel in the Crown, debuted in the United States on Dec. 16, and,
almost without exception, has garnered rave reviews. Underwritten by Mobil for PBS's Mas-
terpiece Theatre and fimed mostly in India, the series was imported from Engtand and
adapted from Paul Scott's four novels making up "The Raj Quartet.” The story opens in 1942
during the last five years of British rule in India, when the Japanese army was poised for
invasion and Gandhi was rallying his foliowers in the struggle against British imperialism. The
primary characters are Daphne Manners, a young British woman (played by Susan Wool-
dridge); Hari Kumar, an English-educated Indian (Art Malik), and Ronald Merrick, a preju-
diced local British police officer (played by Tim Pigott-Smith). According to PBS, the ratings
for the program so far have been as good as the program’s reviews. The program averaged a
6.7 rating/11 share in five markets for the first two-hour episode, a 5.1/8 for the second hour-
long episode and 5.7/9 for the third. The highest ratings for each night were reported in San
Francisco, which showed a 7.8/13 for the first night, a 6.9/12 for the second and a 7.6/12 for
the third. Jewel was produced by England’s Granada Television in association with noncom-
mercial wGeH-Tv Boston.
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Randolph, Vt., was chosen by the National
Radio Broadcasters Association as its Certi-
ficate of Merit Award winner for November.
The station raised $25,000 for Ethiopian
famine victims during a six-hour radiothon.

Closer to home, NBC taped its annual
special, Christmas in Washington, t0 bene-
fit the capital’s Children’s Hospital National
Medical Center (‘‘Telecastings,” Dec. 17).
The network’s check for $25,000 was desig-
nated for purchase of a heart and lung ma-
chine for children. And in St. Louis,
KSDK(TV) and seven radio stations each
broadcast live during morning drive time
from an “Electronic Media Corner.” Station
anchors, reporters and personalitics were on
the streets with special edition newspapers.
The $1,850 raised in donations was distrib-
uted to 200 St. Louis children’s agencies for
medications, books and toys, among other
things.

Houston’s KRBE-FM sponsored a Toys for
Tots drive in conjunction with Foley’s de-
partment stores. The station gave away
1,400 movie passes to opening night at a
new six-screen theater, asking theater-goers
to donate toys in return. It held a Christmas
party at First’s, the town’s new night club,
where it also asked attendees to contribute
toys. KRBE-FM disk jockeys kept listeners
updated with a running total of contribu-
tions, and for each 1,000 toys contributed a
light was added to a Christmas tree. The toys
collected were distributed by the Salvation
Army to needy children.

In addition, KRBE-FM sponsored a Home
for the Holidays program, uniting family
members who could not afford to travel to
meet one another. The winners—chosen on
the basis of letters—were lodged for one
night at an area hotel, given gifts, served
brunch and provided with a car for seven
days. Program director Roger W. Garrett
summed up the spirit of the holidays, saying
the station was “excited about the opportuni-
ty to create some extra Christmas cheer.” O

Clarion winners

UNDA-USA, the national Catholic associ-
ation of broadcasters and producers, bes-
towed its 19th annual Gabriel awards in Bos-
ton last month. The association’s personal
achievement award went to Mother Angel-
ica, founder of the cable Eternal Word Tele-
vision Network.

Personal achievement award

Mother Angelica

Station awards
WB2Z-TV Boston and KNOM(AM) Nome, Alaska

Entertainment TV programs
ABC 0O The Dollmaker.
Maryland Center for Public TV O Mr. Magister.
CKND-TY Winnlpeg, Man. 0 The Prodigal.
Entertainment radio program

Battle Mountaln Broadcasting, Hurst, Tex. 0 Gospel America.

Educational TV programs
CBS News 0 Willy Loman Comes to China.




“ROCKET BOY;" the new hit strip for early
fringe is set to blast off September, 1985, with
65 first-run half hours of explosive action and
side-splifting humor!

Here comes Rocket Boy, the costumed

crime kicker of the cosmos! Each thrilling epi-

sode unleases a comically crazed super-
villain, obsessed with total world domination
...and worse!

“ROCKET BOY,” starring Dave Thomas as the
humbling galactic hero, is the only new half
hour series designed as a transition vehicle
hetween animation, or other kid shows, and

adult-oriented progranuning. From early fringe
to carly evening, “ROCKET BOY™ will not only
deliver the kids, but the all important teen and
adult demos, too!

Share in the fun as Rocket Boy leaps into
actionwith his wacky but loveable side-Kicks,
shooting through space while spanning the
programming gap at light speed. Outstanding
special effects add to the thrills, and surprise
guest stars like Rick Moranis, Robert Donner
and John Cancly add to the fun,

This Fall, kids and adults from coast-to-coast
will cheer “It's fun to help ROCKET BOY!™

PRODUCED BY NELVANA LIMITED IN ASSOCIATION WITH ORION TELEVISION SYNDICATION
SEE US AT NATPE, 590 POWELL STREET, MOSCONE CENTER




KTTV(TV) Los Angeles O Tell Them I'mt a Mermaid.
KTVK(TV) Phoenix 0 Make a Wish for Christmas.
Wisconsin Public TV Network, Madison, Wis. 0 Special Care.
Educational radic programs
CBS News T D-Day Plus Forly Years.
NBC Radlo Network O Healing the Wounds/Prisoners of War.
Religious TV programs
Church of Jesus Christ of Latter Day Salnts O The Last Leaf.
WCVB-TV Boston O Auschwitz and America.
Religious radio programs

KGW(AM) Portland, Ore. O Open Door...Near Death Exper-
ence.

WICR-FM Indlanapolls O Lifesigns: Teen Pregnancy.
Youth-oriented radio program
KFRC(AM) San Francisco 0 Youth on the Air: Shoplifting.
TV PSAs

NBC-TV O Gne to Grow On.
WLVI-TV Boston O Kid Tips.

Radio PSA
KNOM(AM) Nome, Alaska O Your Catholic Neighbors.

Getting a Handel on Bach. A series of special programs honoring the 300th birthdays of
Johann Sebastian Bach and George Frederic Handel will be aired over the next few months
by American Public Radio.

Scheduled for January are four weekly broadcasts featuring the music of Bach performed
by the Chamber Music Society of Lincoln Center, New York. The programs, each varying from
90 minutes to two hours in length, are belng produced by public radio cutlet wnyC-aM-FM New
York.

In February, the month of Handel's birthday, the network will present four documentaries on
the famed composer from the Canadian Broadcasting Corp. Additionally, the Handel and
Haydn Soclety of Boston will perform perform the “earliest version” of Handel's “Alexander's
Feast,” which will be fed live via satellite on Feb. 22. There will also be a special Carnegie Hall
production of Handel's “Semele,” which will be offered to stations on Handel's birthday, Feb.
23.

The focus shifts back to Bach in March with a series of seven CBC documentaries on the
composer’s life. And, according to American Public Radio, the highlight of the special
tercentenary programing will come on Bach's bithday, March 21, when the network feeds
14%2 hours of continuous music and talk programing beginning at 12 p.m. NYT.

The specials are being offered exclusively to American Public Radio's 278 affiliated sta-
tions. Underwriting was provided by the American Public Radio Pregram Fund, the Musical
Heritage Society and the Maxwell Corp. of America.

Short TV features
NBC-TV O The THuana Nun.

WBZ-TV Boston O Newhbor Four Neighbor,
WKBW-TV Butfalo, N.Y. 0! Carry a Badge.

Short radio features

CBC English Radio Network D Juluka.
WOR(AM) New York O Drunk Driving Patrol.

CBS takes another holiday-week win

CBS continued its winning ways last week in the prime-time ratings
race, taking the 14th week of the 1984-85 season by more than two full
rating points and four share points with a 16.5/28. With the current
season now haif over, the two biggest questions appear to be by what
margin CBS will win, and whether NBC can keep its hold on second
place until the finish, 14 weeks away. It held on to second place last
week with an average 14.4/24, well ahead of third-place ABC, which
averaged an 11,9/20.

So far this season, CBS has come out on top 12 of 14 weeks,
finishing second and third once each. NBC has finlshed first twice,
second eight times and third four times. ABC is still winless this sea-
son, finishing last nine times and second five times. Season to date,
the averages are: CBS, 16.9/27; NBC, 16.1/26, and ABC, 15/24.

In evening news, CBS's performance is just as solid. For week 14,
CBS Evening News placed first with a 12.6/24, two points ahead of
ABC, which recaptured second place in its season-long battle for that
spot with NBC. ABC's World News Tonight averaged a 10.6/21 while
NBC Nigktly News received an average 10.1/19.

CBS scored big in week 14 with the only premiere serles program,
Crazy Like a Fox (Sunday, 9-10 p.m.), a light-nearted action/adven-
ture show about a detective and his married son. The premiere epi-

Rank O Show O Network O Rating/Share

Rank O Show O Network O Rating/Share

sode placed third of the week's programing with a 23.4/36.

CBS captured six of seven nights in week 14—losing only Tuesday
night when it placed third with a repeat of an hour-long Bugs Bunny
movie and the two-hour special, Kennedy Center Honors.

NBC placed first once, third once and seceond five nights, each time
to CBS's first place finish. NBC captured Tuesday with the action-
packed lineup of A-Team, Riptide and Remington Steele, giving the
network an average 17.8/34.7 on the night. ABC finished second on
Tuesday with an average 10/19.5, with the lineup of Three's a Crowd,
Wko's the Boss, Glitter and Paper Dolls.

ABC ptaced second for the first two nights of the week (Monday and
Tuesday), falling to third on Wednesday where it remained for the rest
of the week. Three of the bottom five programs for the week belonged
to ABC, including Glitter, which only recently was brought back from
hiatus, and which scored a 9/17 for a new episode in the Tuesday 9 to
10 p.m. slot. A one-hour Closeup documentary on the Supreme Court,
which aired Saturday, Dec. 29 at 10 p.m., finished dead last in the
ratings for the week, with a 5.5/10.

The combined network rating/share was a 42.8/72 for week 14,
compared 1o a 47.1/76 for the same week a year ago. The HUT level
was also down, from a 62 a year ago to 59.4 this year.

Rank 0O Show 0O Network O Rating/Share

1. Dallas CBS 245738 22. Cover-Up
<. NFL Plgyoff, 7-7:17 p.m. NBC 242/40 23. Highway o Heaven
3. Crazy Like a Fox CBS 234/38 24. Cleose Encounters
4. Bili Cosby Show NBC 23.4/35 25. Popeye
6. Family Ties NBC 23734 26. On Goelden Pond
8. Murder, She Wrote CBS 223534 27. Charles in Charge
7. 60 Minutes CBS 222535 28. Dukes of Hazzard
8. Fulcon Crest CBS 21238  20. Cagney & lacey
8. Simon & Simon CBS 205831 30. ER

10. Knots Landing CBS 203733 31. Hill Street Blues

11. Cheers NBC 18928 32. T.J. Hooker

12. Riptide NBC 188735 33. Diffrent Strokes

13. Trapper John, M.D. CBS 188/30 34. Mike Hamumer

14. Remingwn Steele NBC 184/37 35. Malibu, part 1

18. Fast Times Ridgemont High CBS 18328 38. It's Your Move

18. Fucts of Life NBC 173726 37. Love Boat

17. Magnum, PL CBS 17.1/26 38. Alrwolf

18. Knight Rider NBC 168.8/26 39. Newhart

19. Night Court NBC 188/25 40. St Elsewhere

20. ™l Guy ABC 18.87%86 4l. Kawe & Allle

2l. A-Team NBC 18.1/32 42. Stlver Spoocns

CBs 18.1/30 43. Gimme A Break NBC 12.0/20
NBC 18.0/25 44. Punky Brewster NBC 119/19
ABC 168724 45. 20/R0 ABC 11719
NBC 166/R4 48. Scarecrow & Mrs. King CBS 11.6/26
NBC 15.1/24 47. Who's the Boss? ABC 11622
CBS 15.0/23 48. Ripley’s Believe It or Not ABC 11.4/18
CBS 14.8/24 49. Starflight ABC 11325
CBS 14.1/20 50. Gator Bowl ABC 11218
CBS 14:1RR2 81. Partners in Crime NBC 11.0/20
NBC 14.0/23 52. Spencer NBC 10818
ABC 13.9/23 53. Hot Pursutt NBC 10718
NBC 13823 64. Three's A Crowd ABC 10421
CBS 134722 55. TV Bloopers & Prac. Jokes NBC 10.2/23
ABC 13321 66. Paper Dolls ABC 10.1/20
NBC 133720 57. Bugs Bunny Speclal CBS 95/19
ABC 13.0722 88. Malibu, part @ ABC 9.1/14
CBS 12911 9. Gliter ABC 90/17
CB3 12.7R7 60. Kennedy Center Honore CBs 7t&18
NBC 12620 8l. Weddingon Waltons MountatnNBC ~ 7.2/16
CBS 12528 62. ABC News Closeup ABC 8510
NBC 12.1/19 *indicates premiere eplsode
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IF ANY OF THESE
SHOWS
ARE ON YOUR SHOPPING LIST:

#’ An intelligent talk show.

#’ A healthy lifestyles show.
* A medical advice show.

* A celebrity interview show.
* A cooking/nutrition show.

CHECK
US
OUT.

If you're looking to wake up your
daytime schedule, there’s a
healthy alternative to the usual
fun and games—Alive & Well,
the variety show for the body
and mind.

Alive & Well is the happiest,
healthiest show at NATPE.
Hosts Mike Jerrick, Linda
Arkin and Marion Ross
bring an hour of good
living to the air five

days a week. In addition
to up-to-date information
about today'’s lifestyles—

health—the show offers
provocative celebrity interviews
and hard hitting looks at more
serious issues, like child
abuse and runaway teens.
Alive & Well gives today’s
woman the inteiligent program-
ming she wants—and you the
intelligent alternative you
need. So see us at

A Y1 NATPE, and check out
& I\ . A\ : the most provocative,
L ‘ = - informative and

entertaining hour of
the year. Produced

a

beauty, fashion, cooking and by DBA Television, Inc. @. 3
1, S ed b
) ORBIS COMMUNICATIONS.._{ Bristol-Myers Co. Sl
N\, /) 432 Park Avenue South ‘\e \00
New York, N.Y. 10016 v Q
(212) 685~ 6699 $







THE MOST IMPORTANT
SYNDICATED PROGRAM PROJECT
EVER UNDERTAKEN IS OFF AND RUNNING.

The pilots are complete.

Audience testing confirms they're everything we wanted: fresh, new
programs with the excitement and appeal that make solid winners.

A massive advertising and promotion tune-in campaign is being
mounted right now.

More than 70 percent of the nation has already been cleared.

And more than 50 percent of the national advertising availabilities for
1985 have already been sold.

Now we're counting down.
\ In Fall, 1985, INDAY will present a full two-hour block of first-run
i e programming. Seen via satellite every weekday on independent stations across
3 A the nation.

Feature-oriented “news you can use’—a unique new kind of half
hour newscast produced by Tribune Broadcasting’s Independent News team.

Plus three half hours of colorful, upbeat entertainment, including the
best of new series developed by television’s most successful production talents.

Series such as All About US—the proven appeal of US magazine in a
colorful new series from Barry & Enright. Host Ron Hendren—familiar to
millions as the original anchor of “Entertainment Tonight'—explores the

lives and accomplishments of the most fascinating people in America.

The Great Life—a guided tour through the wortld of luxury and
exotic tastes, the extravagant lifestyles, pastimes, and possessions of the
very, very wealthy. Produced by Earl Greenburg Productions

" in association with Columbia Pictures Telev151on, and hosted by
Ed Begley, Jr., popular star of “‘St. Elsewhere.”

What's Hot! What's Not?—spotlighting the sizzles and fizzles in
today s fast-changing pop culture. An authoritative barometer of what's
in—and what'’s out, produced by Lorimar Productions in association with
Hillier & Co.

It’s the biggest and most important syndicated program project
ever developed—a breakthrough opportunity for independents to compete
head to head with network stations for daytime audiences. And daytime

advertising dollars.
Keep your eye on INDAY.
We're going to make your day for you.

)\ '8

INDEPENDENT DAYTIME NETWORK E:/

SEE US AT INTV, SUITE 614, CENTURY PLAZA, AND AT NATYE, 535 POWELL STREET.

A joint project of LBS Communications Inc. and Tribune Broadcasting Company






It thrills the viewers.
And thrills the stations:
Tribune Stations lead the
renewals for '85/’86.

“TALES
FROM THE
DARKSIDE”

TALES FROM THE DARKSIDE is thrilling
viewers across the nation with delicious stories of
the eerie and unusual.

And thrilling stations with its diabolical power to
build big audiences.

In its 21 surveyed markets in October, the series
boosted key demographic averages as high as 48
percent over averages in the same time periods a
year ago.

NSI overnights in November show audiences
growing week after week in market after market.
And national NT] ratings confirm a remarkable 45
percent increase in November. (9/24-11/15)

It’s no surprise that renewals have already begun
for Year 2, with the quality-conscious Tribune
Stations leading the parade.

TALES FROM THE DARKSIDE:

Fresh, first-run programs. Irresistible stories. Top
stars. Lavish productions on film.

And proven power to capture big, enthusiastic
audiences.

Now that’s a thrill.

AMERICA'S LEADING TELEVISION
SYNDICATION NETWORK

LBS COMMUNICATIONS INC.
875 Third Ave., NY, N 10022 (212) 418-3000

9220 Sunset Blvd., Suite 101-A,
Los Angeles, CA 90029 (213) 859-1055

625 N. Michigan Ave., Suite 1200,
Chicago, IL. 60611 (312) 943-0707

A LAUREL Production In Associauon with Jaygee Productions and Tribune Broadcasting Company.




FUN AND FANTASY. AC]
LBS HAS MORE OF W}

/-

Hundreds of Hours y
of Wholesome, Quality o el
Entertainment That ‘ T
Deliver Big, | ."f’ﬁ? ‘,
Big Children’s

Audiences.

[

\
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. __.___‘_l, ) _" G : N 6‘&\ v - © DIC Audiovisuel 1984
HEATHCLIFF AP B M
Now that crafty comic strip cat’s % o, =./)) INSPECTOR GADGET
a TV star...and this season’s big B G 7 Lhe bumbling Inspector and his

new winner! All across the nation A -~ SN\ :s . 550 wacky gadgets. . plus the half-hour
the audience trend is UP: UP over LBS CHILDREN’S THEATRE strip’s health and safety features

same time periods last year...UP Half-hour specials. With colorful ...have become a mainstay of
over lead-ins! A funny, fast- holiday treats throughout the year. children’s television. Audience
paced half-hour strip from DIC A quality series, with programs levels are up, up, up ever since the
Audiovisuel, spotlighting Mel Blanc  from the finest producers of ani- series premiere. Now...brand new
as the voice of HEAgTHC%_IFP, and mated entertainment for children. episodes for '85! Produced by DIC

featuring valuable pet-care features  Including ROBOTMAN, a delightful ~ Audiovisuel, with Don Adams as
for kids. three-part, half-hour mini-series. the voice of INSPECTOR GADGET.

4



ON AND ADVENTURE.
}T KIDS WANT MOST.

M-A-S°K
BRAND NEW STRIP FOR '85/'86!

Here they come...fabulous action vehicles and colorful
heroes...in a world where illusion is the ultimate
weapon! Plus vehicle and traffic safety features. It’s the
all-new adventure series produced by DIC Audiovisuel,
creators of LBS’ remarkably successful HEATHCLIFE
and INSPECTOR GADGET strips. 65 half

t? hours of superb animation.

'hu i ',.JJ

KIDS
AMERICA’S LEADINGATELEVISION
SYNDICATION NETWORK

i

LBS COMMUNICATIONS INC.

875 Third Ave., NY, NY 10022, (212) 418-3000
9220 Sunset Blvd., Suite 101-A,
Los Angeles, CA 90029 (213) 859-1055
625 I% Michigan Ave., Suite 1200,
Chicago, IL &)611 (312) 943-0707

SEE US AT INTV
SUITE 614, CENTURY PLAZA.
AND AT NATFE,

535 POWELL STREET.

© DC Comics, Inc. 1984

SUPERFRIENDS
They're all here! The combined appeal of America’s favorite super-heroes,
together in a compelling animated adventure series for kids. Important
health and safety features, too, in this firmly-established balf-hour strip.



They’re Back
and hey re Hot!

“GIDGET” IS AMERICA’S

BEACH-BLANKET PRINCESS!
15-WEEK HALF-HOUR STRIP
RETURNS FOR SUMMER 85!

Sally Field returned in
syndication as Grdget last
Summer. The series quality
was superb. And the per-
formance of this summertime
romp was phenomenal!

Gidger delivered the teens—
the kids—and the young
{ women! With key
demographics that
outdistanced the likes
of Laverne & Shirley & Co.,
Barney Miller, The Brady Bunch,
Gilligan’s Island, Happy Days
Again, | Dream Of Jeannie,
House Calls, Mork & Mindy,
One Day At A Time, and
Welcome Back Kotter, in highly

competitive daytime schedules.

Is Gidger coming back for
Summer '85¢ You bet she is!

SEE US AT INTV, SUITE 614, CENTURY PLAZA
AND AT NATTE, 433 UNION STREET.

©COLUMBIA PICTURES TELEVISION
A Division of CFT Holdings, Inc. 1984

I—IAWK" "*ISCHIED” CASHIN
ON POLIC= ACTION WITH 30
WEEKLY HOURS STARTING
JANUARY 7

Cops are hot! 35 percent of
Fall '84 series premieres were
police or action/adventure
dramas.

Now’s the time to cash in
on an established trend—
and capture proven male
and young adult audience
power for your station—with
Hawk/Eischied.

MORE IMPORTANT
OPPORTUNITIES: CHOOSE
PLAYS FROM ANY OR ALL
SERIES IN ANY PROGRAM
BANK—ALL YEAR LONG!

Bank I Donna Reed,

Burns & Allen, The Monkees,
The Flying Nun

Bank II Father Knows Best,
Hazel, Dennis The Menace
Bank III Wild Bill Hickok,
Jungle Jim

eCotor=

ENTERPRISES

AJoint Venture of Columbia Pictures

Television and LBS Communications Inc.

Contact your COLEX representative today!
LBS COMMUNICATIONS INC.

875 Third Ave , NY, NY 10022, (212) 418-3000




Journalismea

Ku collective in Florida

Four TV stations will use satellite
and transportable uplinks to form
the Florida News Network

Four Florida television stations in the state’s
four major markets have formed the Florida
News Network, a joint venture to develop,
cover and exchange news stories with the
use of Ku-band satellite technology. The
four stations—Post Newsweek’s WPLG(TV)
Miami and wiIXT(Tv) Jacksonville, Gulf
Broadcast Group’s wTsp-Tv Tampa-St. Pe-
tersburg and SFN  Communications’
WFTV(TV) Orlando—have commissioned the
Plano, Tex.-based Dalsat to design for each
of them a truck-mounted transportable Ku-
band uplink for on-the-spot news coverage.
Footage will be transmitted via the SpaceNet
satellite system.

Steve Wasserman, vice president of news,
WPLG, said the joint venture represents the
first time a statewide broadcast network will
be linked by transportable uplink technol-
ogy. Technologically, the system is similar—
with a few important differences—to the one
launched last year by Conus Communica-
tions, a Hubbard Broadcasting subsidiary
(BROADCASTING, May 21, 1984).

Start-up costs for the venture, BROAD-
CASTING has learned, will approach $2 mil-
lion, including expenses for the four trans-
portable uplinks (priced at more than
$300,000 each), downlinks at each station
and transponder time leased from Spacenet.
The group is exploring the possibility of par-
ticipation by other Florida television sta-
tions—although not in the markets of the
four founding stations. “This is a competi-
tive tool,” said Ken Middleton, news direc-
tor at wTSP-Tv. “It will be exclusive in the
four markets where we are.” Conus, which
has also been set up so that participating
stations nationwide become partners in the
satellite-newsgathering venture, has so far
signed 11 stations, including one in
Tampa—wTvT(TV), a CBS affiliate. And
Charles Dutcher, vice president and general
manager of Conus, said the company is also
talking to stations that compete with WPLG in
Miami (among others).

The Florida News Network’s order to Dal-
sat for four uplinks represents the latter’s
entry into the business of designing and
building truck-mounted Ku-band uplinks for
television stations. And Dalsat’s president,
Charles Willingham, acknowledges that the
company intends to compete aggressively
nationwide for that business with Conus.
“Sure will,” Willingham said last week, not-
ing that Dalsat has approached stations in
“top markets” aiong the Eastern seaboard
and in the mountain states.

Perhaps the major difference between the
Dalsat and Conus uplink designs is dish size.
The Florida stations asked Dalsat to incorpo-

rate a 4.5-meter dish (about 18 feet) in their
mobile uplink units, which is considerably
larger than the 2.4-meter (about eight feet)
antennas used in the Conus design. The larg-
er dish design was requested, said Steve
Flannigan, director of engineering, Post-
Newsweek Stations, because Florida is close
to the outer edge of the Ku-band satellite
coverage area of the continental U.S., where
transmitted signals “tend to drop off rather
radically.” He also noted the possibility that
Ku-Band satellite spacing could be reduced
to two degrees in the future and that the

larger dish size could be a safeguard against
possible adjacent signal interference.

One of the trade-offs with the larger dish is
the need for a larger truck to transport it—
perhaps 28 feet long compared to the aver-
age length of 23 feet with the Conus design.
Also, a folding dish has to be used, which
can reduce signal quality slightly. And, ac-
knowledged Flannigan, with the bigger an-
tenna, the uplink unit takes a little longer to
set up. Conus’s Dutcher also contended that
the maneuverability of the unit in windy
conditions might be diminished somewhat

NewsulEeert

Year of Big Brother. News media freedoms were on decline in 1984, with dozens of
countries intimidating journalists with threats of expulsion, imptisonment and murder,
according to annual report of international Press Institute. Institute, based in London and
Zurich, said in its report that governments around world in 1984 further restricted free
speech and introduced laws to control or silence media. Institute Director Peter Galliner
said in introduction that “free speech is a dying right.” Report said that even nations with
long-established traditions of media freedom, such as United States and Great Britain,
tried to curb freedom of news media and increase official secrecy But while repornt
criticized media generally for failing to expose abuses of media freedom and thus

contributing to growing governmentat interference in their affairs, it said situation in U.S.
was different. It said "vigilance and determination” by media stemmed efforts by Reagan
administration to make major changes in Freedom of Information Act. Galliner’s
introduction offered bleak view of international state of media: "Teday, journalism is looked
upon by many as a dirty word. Most newspapers tend to sensationalize and trivialize.
Many more invade privacy to scoop up scandal and boost circuiation.” Institute has
membership of almost 2,000 editors and publishers in 60 countries.

a

VOA in Israel? U.S. has talked to government of Israel about possibility of establishing
\bice of America transmitter in that country that would beam broadcasts to Israel with
sufficient power to overcome Russian jamming. Government official said Israel has not
yet responded formally. Radio Israel report that negotiations are aiready under way is
incorrect, according to U.S. government sources. Shortwave transmitter, which would
operate with 500 kw, would be part of VOASs five-year, $1.5-billion modernization and
expansion program approved by Congress last year. Thus far, VOA has signed
agreements to expand or improve its operations in five countries—Sri Lanka, Morocco,
Thailand, Costa Rica and Belize. Negotiations-—which government has not yet
disclosed—are said to be under way with other countries. Talks with Greece to extend
VOA authority to use two transmitters on island of Rhodes, which have been operating
since 1965, and to modernize them, have been under way since summer. Transmitters
carry primary signals for VOA broadcasts aimed at Soviet Union.

]

Everyone into the pool. Two major newspaper organizations have made headway In
efforts to insure participation of newspaper reporters in any pool of journalists that
Pentagon organizes to accompany future military actions. Michael |. Burch, assistant
secrelary of defense for public affairs, said agreement to that effect was reached with
representatives of American Newspaper Publishers Association and American Society of
Newspaper Editors and said that he would submit it to Secretary of Defense Caspar W.
Weinberger for his approval. Number of reporters who would accompany military
operations is not specified in agreement, which calis for maximum number feasibte while
noting that smail pools may be necessary in early hours of some military operations.
Agreement is another chapter in effort to resolve dispute that erupted when Pentagon
barred press from accompanying military during first two days of invasion of Grenada.
Panel of military officers, former journalists and academicians recommended
establishment of special pool of correspondents that would cover initial stages of any
military operation. But as originally planned, peol did net include reporters for daily
newspapers (Broancasting, Oct. 15, 1984).
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entertainment-driven,
Dick Cliark's Good Times '85

See us at THE CANNERY, NATPE convention.




with the bigger dish.

The Ku-band hardware for the four Flor-
ida News Network stations will be phased in
over the next several months. The downlinks
at the four stations will be installed by the
end of January. The Tampa station has re-
ceived the first uplink, which it used to cover
the baseball winter meetings in Houston and
some AFC playoff games, although it has
been temporarily mounted on a trailer and
not one of the custom-designed trucks that
will house all four units. Dalsat will deliver
the truck-mounted uplinks to the four sta-
tions in April.

In addition to transmission capability, the
mobile units will contain three-quarter-inch
editing bays (designed to minimize costly
satellite time) and sophisticated communica-
tions systems based on single-channel-per-
carrier technology, similar to satellite tele-
phone circuits. Each mabile unit will have
two SCPC circuits. One will enable news
gathering crews on assignment to communi-
cate with SpaceNet in McLean, Va., on the
coordination of the video transmission. The
other will provide interrupt feedback (IFB)
communications between the station and the
mobile unit so that station-based producers
can give off-air instructions to the field crew
operating the uplink. One of those circuits
could also be used, when called for, to let a
news anchor interview the field reporter in
cases where a live remote is being used.
“The communications system will make or
break” the viability of the uplink units, said
Flannigan. “Transmitting the video is the
¢asy part.”

The Conus system at this point does not

Ciosing the door. The House Ethics Committee has abandoned its effort to subpoena
Washington Times reporter Thomas D. Brandt in an attempt to determine the source of a
story Brandt wrote about the results of the committee's investigation of the financial disclo-
sures of Representative Geraldine Ferraro {D-N.Y)). Brandt's story was published before
formal release of the commitlee report on Ferraro, who had been the Democratic vice
presidential candidate. The committee gave up the effort to obtain “notes, correspondence
or other documents” used in preparing the story on the committee investigation after it had
been criticized by a host of media groups for what they said was a violation of the tradition of
free press. Among those groups was the Radio-Television News Directors Association. “The
confidentiality of news sources is absolutely essential to the functioning of the free press in
our society,” Lou Adler of woriam) New York, the RTNDA president, had said in a letter to
Representative Louis Stokes (D-Ohio), Ethics Committee chairman. Adler said that the princi-
ple should be compromised “only as a last resort and under circumstances of overriding
public interest.” And the Ferraro financial report, he said, “does not meet those require-
ments.” Adler said the subpoena “is an overreaction to a situation that can and should be
handled within the committee without assaulting First Amendment guarantees supporting the

free flow of information vital to an informed electorate.”

incorporate such a system, but company of-
ficials have recognized the need for one. In
fact, the company is now building a master
control facility in Minneapolis that will in-
clude such a system, also based on SCPC
technology.

The Florida network’s lease agreement
with SpaceNet, a GTE subsidiary, will pro-
vide a daily fixed block of time for the sta-
tions to transmit taped or live stories to one
another, plus time for coverage of special
events as they arise. Hubbard purchased its
own transponder on SBS III so that Conus
could guaraniee time to participating sta-
tions seven days a week, 24 hours a day—
which Dutcher contended is a significant ad-
vantage lacked by any similar operation
without its own transponder. On the other

hand, Post-Newsweek’s Flannigan praised
the greater bandwidth of the SpaceNet tran-
sponders—72 megacycles, compared to 54
megacycles on SBS III—which he said
would make it easier to transmit dual feeds.
Dutcher countered that power is the impor-
tant factor in that respect, and the SBS tran-
sponders have more of it—20 watts com-
pared to the 16-watt transponders of the
SpaceNet system.

In any event, the provision of truck-
mounted Ku-band uplinks has become com-
petitive, now that Dalsat has entered the ring
with Conus. Dutcher said he welcomes the
challange. “Competition is good for the
soul,” he claimed, without indicating what
effect it might be having on his blood presD-
sure.

By finding and recruiting out-
standing executives who are exactly
right.

Right for their assignments. Right
for their responsibilities. Right for the
specific business styles and envi-
ronments of their new companies.

A Sullivan search is based on
over twenty years of experience in
communications. It is thorough,

IVAN
SOLVES.

JOE SULLIVAN & ASSOCIATES, INC.

EXECUTIVE SEARCH AND RECRUITMENT
340 West 57th St., New York, NY 10019 (212) 765-3330

The person you describe is the person we'll deliver.

careful, and totally discreet.

From group presidents to general
managers, many of the most suc-
cessful executives in the broadcast-
ing and cable television industries
today were found and recruited by
Joe Sullivan & Associates.

For a confidential discussion of
your executive requirements, cail
Joe Sullivan today.
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MARKETS
ALREADY SOLD
New York
Chicago
Phitadeiphia
Boston
Dallas/Fort Worth
Houston
Cleveland
Minneapolis/St. Paul
Pittsburgh
Miami/Fort Lauderdale
Tampa/St. Petersburg
Sacramento/Stockton
Hartford/New Haven/
Waterbury
Poriland/Salem, OR
Cincinnati
Orlando/Daytona Beach
Nashville
Okiahoma City
Providence, RI/
New Bedford, MA
Memphis
Littie Rock
Des Moines/Ames
Syracuse
Green Bay %
Jacksonville x
Tucson 1
Boise A S‘) £
Albany, GA 5
-
..and many more!
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Race for first

For 34 years, Ralph Renick has been the
undisputed king of local television news in
Miami. The wTvJ(Tv) anchor and news direc-
tor has held the number-one position in the
local 6 p.m. news since 1950, but according
to the latest Nielsen ratings book for Novem-
ber, WPLG(TV) Miami has upset—by one rat-
ing point—wTvJ's long-standing dominance
of the half-hour newscast. The upset is far
from decisive, however; in Arbitron, wTvJ
still boasts a two-Tating-point lead.

“We've been edging up since September
when we made some changes in our local
news,” explained Bill Ryan, general man-
ager of Post-Newsweek-owned WPLG, "and
it's begun to pay off for us. We wanted to go
head-to-head with the competition.” Those
changes included cutting wpPLG's 6-7 p.m.
local news back a half-hour to go directly
against wrvJ's half-hour newscast, and add-
ing a half-hour of news from 5 to 5:30.
(WTvJ's local news is limited to one half-
hour.) Each of wpLG's three half-hours is a
separate newscast, explained Ryan, with
the same anchor team handling the 5 and 6
newscasts but a different one handling the
5:30 segment.

In Nielsen, wrLG averaged a 15 rating and
25 share at 6-6:30 while wTvJ pulled up right
behind with a 14/24 Sunbeam Television
Corp.'s WSVN(TV) averaged a 9/16 with its 6-7
p.m. local newscast.

According to Arbitron, WTvJ averaged a
14/24 at 6-6:30 during the November

TV reunion

On Feb. 11, alumni of the DuMont
Television Network will gather for a
reunion, almost 30 years after DuMont
disbanded in 1955. A reception
marking the occasion will be held at
the Museum of Broadcasting in New
York. Names and addresses of
DuMont alums should be sent to
Robert Batscha at the museum, 1 East
53d Street, New York, or William M.
Koblenzer at Syndicast, 2 West 45th
Street, New York 10036.

sweeps, while wrPLG was in second place at
12/19 and wsvN averaged a 9/14 at 6-7.
The differences, ratings researchers ex-
plained, are likely attributable to the differ-
ent methodclogies used in collecting the
household data. Arbitron’'s household num-
bers are based on meters, but Nielsen is still
collecting the information with diaries, al-
though it is scheduled to begin installing
meters 11 May 1985, Most researchers
agree, however, that the meter-based fig-
ures are likely to be more accurate for house-
hold counts because they do not rely on
viewers supplying the information by hand.
But that does nat deter Ryan, who thinks
he can draw some conclusions regarding
Miami viewer trends from the Nielsen one-
point upset. He said that wTvJ's newscast
attracts the majority of 50-plus viewers,

and Robin MacNeil.

Journalistic showcase. Educators from the People's Republic of China toured the facilities
of The MacNeiliLehrer NewsHourto learn about the training of U.S. journalists and examine
the MacNeil/Lehrer student internship program, which places about 35 college students in
Internship positions at the program's New York offices each year. The visitors were part of a
Chinese mass communications training delegation visiting the U.S. under the auspices of the
U.S. Information Agency. One afternoon was spent talking with Doris Cross, head of News-
Hour’s internship program, along with several interns and other members of the NewsHour
staff. There was talk of an intern exchange program for journalism students between China
and NewsHour, a move both parties said they would explore further. Pictured (I-r): Li Zhen-
shui, vice president, Beijing Broadcast Institute; Wang Canjrong, deputy dean of studies,
Shanghai Foreign Language Institute; Lu Yu, professor of journalism, Jinan University; Cross,
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while WPLG's draws the majority of under-50
viewers. And while that may have been
good for wTvJ in the past since it reflected
the market's principal demographics, all
that is changing now with the growing
young Hispanic and black populations. “Mi-
ami has always had this image that it's a
retirement community,” Ryan said, “and it's
true the population is slightly older than the
national average, but not much. It's becom-
ing much younger and more contemporary.”

Play ball

Major League Baseball will offer a new daily
ball-game highlight service to television sta-
tions in April with the start of the 1985 sea-
son. Baseball News Sateliite, as the service
is called, will offer three half-hour feeds dai-
ly—late afternoon, late prime time and early
morning—according to Bryan Burns, MLB's
director of broadcasting. The NBC owned
and operated stations have already agreed
to subscribe to the service, said Bums.
Baseball News Satellite will be bartered for
time which MLB will resell to advertisers.

Madeline’s back

Metromedia Producers Corp. will syndicate
first-run episodes of the canceled ABC-TV
situation comedy, Ok Madelirne, under the
new title of The Madeline Kahn Show. An
MPC spokeswoman said it is “99.5% cer-
tain" that weekly, half-hour episodes will be
avaiiable next fall. Los Angeles-based Car-
sey-Werner Productions, which produced
the series during the 1983-84 season, will
again produce the program. MPC plans to
announce details concerning production
staff, content and availability at this week's
NATPE convention, but it's confirmed the
Kahn character will be single rather than
married and may have a different occupa-
tion than that in the original series.

Boistering local product

Noncommercial WNET(TV) New York has em-
barked on a six-point plan to beef up its local
programing and has taken the first step by
appointing a new head of its metropolitan
division along with a new metropelitan divi-
sion management team. Ruth Ann Burns,
former director of WNET's New Jersey oper-
ations, has been named director of the sta-
tion's metropolitan division, a post that car-
ries the rank of senior vice president.

“There was a feeling that we could be a
little more involved in New York,” said
Burns, who also said that the station was
frequently perceived by viewers to be long
on nationally supplied programing but short
on locally produced and oriented shows.
“Local programing is the core of our pres-
ence,” said Burns.

The plan includes making coverage of
New York and the tri-state area which in-
cludes the New Jersey and Connecticut
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AND NOW, A WORD F
CONTROVERSIAL

Happy birthday to us. pioneer station and every guest panel-
Five years is a long run for any tele-  ist who's appeared on “It's Your
vision show. Especially one thatdeals  Business”since September, 1979,
with business, economics and politics we're making a contribution to the
instead of “good guys and bad guys.  renovation of the Statue of Liberty. "
So, it's with tremendous pride that Not only do we think it's @ good way ———
“It's Your Business” says thank you. to express our appreciation for your
contributions to our show, but also we

Henry A

)

mge °;’“'d“ thave done it know that it's one of the few things Gl nd)
OI.'I i i " you'd probably all agree on, Randy Barber O Fred Barne:
oy th?stcmons P Hepiejone aRchall={am O Wiliam Baxter O Josiah Beema
YourkBusmess on the air week atter you, for making "It's Ed Bethune O Barbara Blum O Rep
week. F—— .

And to our sponsors. Amway Corpo- Lo 3??1?933 O Stephen Brobeck 0O David Broder O
ration, Anheuser-Busch Companies WT;?“ ;\sng. ay. Herrington J. Bryce O Alan K. Campbell O Arnold Ca
Inc., DresseT Iridustilos, FONRGIGHOMIor Fasi Chaikin O John Chapoton O Sarah Chasis O Ralph Chev
Savings Institutions, The Goodyear gf;;g. David Cohen O Sheldon Cohen O June M. Collier O Rep. Cai

Danforth O Rep. Dan Daniel O Samuel Dash O Richard DeVos O
Sen. Robert Dole O William E. Donoghue O Gen. Russell Doughert
Dubs O Mitchell Edelstein O Rep. Billy Lee Evans O Brock Evans O
James Florio O Rep. Thomas Foley O Edward Fouhy O Richard Francis O
Gephardt O Jack Germond O John J Gilligan O Rep. Dan Glickman O Rep. H
Gore, Jr. O Rep. Bill Gradison O Sen. Charles E. Grassley O Mark Green O L[
Hacking O Michael Harrigan O Dr. Robert Harris O Walter Heller O Mary Hevene
Benjamin Hooks O Kathieen Hoover O Margot Hornblower O Rep. Steny Hoye
Jordan O Joel Joseph O Sen. Robert Kasten, Jr. O
Kimball O Susan B. King O Marvin Kitman O Dean “
Kopeck O Larry Kudlow O Jerome Kurtz O Ben

Tire and Rubber Company, The LTV
Corporation, Loctite Corporation,
PepsiCo, Inc., Shell Oil Company,

U.5. Commemorative Coins and the
U.S. Committee for Energy Awareness.

A special wish goes
to our 780 guest stars.
Five years is alot of Very

Important Panelists. So
many, in fact, that it took us

two ads to list them all Marvin Leath O Michae! Lenard O Leonard Lesser O
(the other half appeared in Sar Levitan O Carolyn D. Lewis O Sen. Russell Long O
our ad last month). Rep. Dan Lungren O James MacKenzie O David L. Mallino
To all our valued guests, John Mashek O Arnold Mayer O Ann McBride O John McComb O J Paul McGrath O Wi
and to their widely diver- McPherson O Edwin Meese lll O Jerome Miller O Rep. George Miller O William Morris O

gent points of view, we at
“It's Your Business" owe our
reputation for lively, free-
spirited discussion. That'’s
why we're dedicating
aspecial “thanks” to

Murphy O Rep. John Murtha O Robert R. Nathan O Michael Nave O Candice Nelson O Mart

Kathleen O'Reilly O R. Thomas Parker O Rep. Donald Pease O Rudy Penner O Sen. Charle

Norman J Philion O Howard Phillips O Robert Pitofsky O Joel Popkin O Sen. Larry Pressle

O Meriiyn Reeves O Dr. Robert Reischauer O Elliot Richardson O Rep. Fred Richmonc
Randall Robinson O Jo Anne Ross O Rep. Toby Roth O Sen. William V. Roth, Jr. O
Henry B. Schechter O Stephen Schlossberg O Rep. Patricia Schroeder O Richa

these distinguished Herman Schwartz O John Shattuck O Maureen Shea O Philip Shuchman O Mt
people. Slater O Sen. Arlen Specter O Rep. Pete Stark O Jacob Stein O Herbert &
M. Thomas O Robert T Thompson O Michael Totten O Sen. Paul E. Tsonga

u;’;ﬂfgigﬁgg‘:&m Rep. Bruce Vento O Frank Ventura O Franklin Wallick O Sen. Malc
we're glvtnguspecial ! Rep. Jim Weaver O Edward T Weaver O Frank Weil O Stan Weins
O Sen. Harrison A. Williams, Jr. O Gail Winslow O Richar

lady a helping hand. Wynn O KCBJTV O KCMT O KDUBTV O KECY-T\
In the name of every KNOE-TV O KPLCTV O KTXL O KWHY-TV O K

WODTN O WECA O WFARTV O WFFTT\
WKBD-TV O WKRC-TV O WKRI
TV O WPBN-TV O WPE(
vV O wvl

its

Your,
\bllSll‘lcSS

Produced by the Chamber of Commerce of the United States.
(202) 463-5834




)M ONE OF THE MOST
[EAR-OLDS ON TV.

nald C. Alexander O Rep. Bill Alexander O Joji Arai
20k O Rep. Les Aspin O John Atlas O Rep. Les AuCoin
Babcock O Sec. Malcoim Baldrige O Robert Banks O
'd J Barnet O Don Barnett O Alan Baron O Michael Barth
loyd Bentsen O Bob Bergland O William W Berry O Rep.
r O Sen. David L. Boren O Barry Bosworth O Dan Bradley
1 Brodhead O Ann Brown O Harold Brown, Ph.0. O
rnard J. Carl O Dr. Jack Carlson O Frank C. Carlucci O Sol
Clayman O Dr. Thomas B. Cochran O Allan Cohen O
lins O Dr. Geraldine Cox O Robert Crandall O Sen. John C.
5 DeConcini O Donna devVarona O James Dickenson O
m Down O Anthony Downs O Dr. Linn Draper O Marne A.
in Evans O Rep. Vic Fazio O Edwin J Feulner, Jr O Rep.
y Frank O Bernie Freitag O Rep. Bill Frenzel O Rep. Richard
1zalez O Michael Gordon O David Gordon O Rep. Albert
berg O Franklin Greer O Wendell Wilke Gunn O James M.
e Hobt O Sen. Ernest Hollings O M. Carl Holman O
ath Jager O Eliot Janeway O Manuel Johnson O Jerry L
Jarold Kieffer O Lee
’, Kleckner O John T
Laden, Ph.D. O Rep
Sen. Carl Levin O
» Donald C. Lubick O
O Frank Martinop O
re O James T Mcintyre, Jr O R T McNamar O Harry
on O Andrew Mott O Dennis Mueller O Mark
O Rep. Mary Rose Oakar O William Olwell O
O Peter I Pestille O Rep. Peter A. Peyser O
tan Quayle O Rep. Tom Railsback O Thomas Rees
gy Ringer O Rep. Don Ritter O Dr. Alice Rivlin O
1. Rousselot O Ford Rowan O Rep. Jim Santini O
ert O Charles L. Schultze O Rep. Richard T Schulze O
O Samuel A Simon O Hall Sisson O Or. Courtenay M.
an Sullivan O Emil Sunley O Rep. Mike Synar O Rep. William
ler O Lewis K. Uhler O Jay Van Andef O Eric E. Van Loon O
O Dr. Carl Walske O Donald Wasserman O Ben Wattenberg O
I Weintraub O Rep. Ted Weiss O Sandra Wiliett O Rep. Pat Williams
n O Hugh E. Witt O Steven H. Wodka O Grover Wrenn O William
TV O KESQ-TV OKEYT O KGTV O KHGI-TV O KIEM-TV O KMPH O
GM-TV OWBNS-TV O WBTW O WCBI-TV O WDEFTV O WDIO-TV O
V. O WHO-TV O WICZ-TV O WINK-TV O WJLATV OWICL O
YETV O WLKY-TY O WLTX O WLTZ OWMAR-TV O WNEM-
O WSBK-TV O WTBS O WTVT O wuUTv O wvil-
]

N 3 ad

isit our NATPE exhibit at 627 O'Farrell Street
t's Your Business” “BizNet News"” "Ask Washington”



“These Opportunities Exist Now:

The HUT’s are higher than at any other time during the
year insuring maximum exXposure.

It's Mid-Season and Viewers Are Pre-Conditioned to
Sampling New Prog‘ra.lmmng

The Competition Has Softened Their Promotional Attack.

“Sale of the Century’s” consistent daytime performance
lets you buy with confidence.

With all these opportunities can you afford to wait 8 more
months and allow your competition to build an even larger
audience?!

ALE
of the

CENT UR ' for Januaryl!

© REG GRUNDY PRODUCTIONS, INC.

ALREADY SOLD TO STATIONS IN THESE GROUPS:

ABC O & O’s, Storer, Cox, Gannett, Multimedia, Knight Ridder




Game Shows work in access but
...not all game shows.

© REG GRUNDY PRODUCTIONS, INC. Ofall g e shows introduced in

: L4 the last 5 years, only & have been
ls the SOIutlon successful in access: “Feud” and
“Wheel”.

“Sale of the Century” like “Feud”
and “Wheel” is available for
access while it's a current
network daytime hit.

" is #1 or tied for #1 in 6 of the 8 metered
ets where it's cleared live and is virtually dead
with “Wheel of Fortune” in these markets:

Lead-In “Sale of the Century” live Lead-Out
"FACTS/LIFE"| daytime performance "Wheel"
Station | RTG SHR | RTG SHR RANK| RTG SHR
WNBC 24 6 29 #1 29
K