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Katz Independent
Television

Positioning Values
Creating Opportunities
Producing Sales Results

exclusively for
independent television stations

Katz. Katz Stations. The best.

271%¢ V¥

g LE/ACK NTIA %9e21 2T18¢



When you're in it for the long run,
you need a program partner who's in it for the
long run, too.
That's why the nation’s leading stations
and national advertisers have relied on
LBS for over a decade.
For powertul, innovative programming.
For important advertising opportunities.
For marketing back-up that helps build
sales and profits.
And for the confidence that comes
from doing business with a strong, reliable
organization that’s here today.
And here tomorrow.

LBS Communications Inc.

875 Third Ave., NY, NY 10022, (212) 418-3000

9220 Sunset Blvd., Suite 101-A, Los Angeles, CA 90069, (213) 859-1055
625 N. Michigan Ave., Suite 1200, Chicago, IL 60611, (312) 943-0707
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Turn on The Music Machine. superstar celebrities.
Detroit’s turbocharged prime The Music Machine. Dominating
access performer is making its Detroit’s weekend access for
national debut. three years straight. Number One

Tomorrow’s hitmakers compete in ratings, shares and Young
for a shot at stardom with new Adult demos.
videos and explosive live perform-  Sound hot? Wait till you see the
ances in stereo. All judged by demo tape!

INTV Suites 558-560 NATPE Booth 233

’ 875 Third Ave., NY, NY 10022 (212} 418-3000
9220 Sunset Blvd,, Los Angeles, CA 90069 (213) 859-10<"
2
625 N. Michigan Ave., Chicago, IL 60611  (312)947




NEW SERIES!

WEEKLY HALF HOURS FOR FALL '87. ACCESS
SERIES ON THE NBC TELEVISION STATIONS!

When you have a block-
buster show, you get a block-
buster talent to star in it.

The show is the brand-

new, first-run series ‘“You
Can't Take It With You,’
based on the legendary
Kaufman and Hart comedy.
The play won a Pulitzer
Prize. The Frank Capra
film took the Oscar for
Best Picture.

The series star: One of
America’s most popular
favorites, Emmy-winner
Harry Morgan.

Confirmed by his TVQ
Scores, Harry out-ranks the
likes of Patrick Duffy, Ted
Danson, Johnny Carson,




om Selleck, Don Johnson,
ob Hope—and many other
p television personalities—
zainst key Young Women
emographics.

Now he holds center stage
; Grandpa Vanderhof, who
ads the nutty Sycamore

famlly through week after INTV Suites 558-560 HAT.PE Booth 233
week of outrageously funny
situations.
It’s a great American comedy,
with a great American star.

UNIQUE FLEXIBILITY PLAN FOR STATIONS!
AVAILABLE ON AN ADVERTISER-SUPPORTED

9 875 Third Ave., NY, NY 10022 (212} 418-3000
OR CASH-PLUS BASIS. F:om LBS in assactation with 9220 Sunset Blvd., Los Angeles, CA 50065 (213) 859-1055
Procter & Gamble Productions and Harps Productions 625 N. Michigan Ave., Chicago, IL 60611  (312) 943-0707




YOUR SEARCH IS OVER!

such as William Hickey, E.G.

Marshall, Margaret O'Brien,
Jerry Stiller, Michael Warren
® Syndication’s highest- and Susan Strasberg.

rated first-run series everin o Superb demographics:
Late Fringe. 49 percent Adults 18-34

® Fresh, innovative thrillers —and a remarkable 75 percent
spotlighting major guest stars ~ Adults 18-49!

® The only strip of its kind:
potent Late Fringe
programming.

® Firmly established as a
powerhouse weekly series in
Late Fringe— plus Access,
Prime and Early Fringe, too.

® A proven success on




THE STRIP

independents and affiliates in

markets of every size.

® 92 half hours for stripping,
including 22 brand new
episodes for 1987-88.

® Masterful stories by such
writers as Stephen King,
George A. Romero and

Robert Bloch. Produced on
film in New York and
Hollywood.

® Appealing cash-barter
optians provide maximum
flexibility for stations.

INTV
/ Suites 558-560
o NATPE
Booth 233

TRIBUNE
BROADCASTING

875 Third Ave,, NY, NY 10022, (212) 418-3000
9220 Sunset Bhvd., Suite 101-A, Los Angeles, CA 90069, (213) 859-1055

625 N. Michigan Ave., Suite 1200, Chicago, [L 60611, (312) 943-0707 |




MOVING TO

NOW...FIRST RUN

SYNDICATION
Dick Clark— America’s
Hitmaker— premieres an all-

new version of television’s
most successful music and

entertainment series.

The New American
Bandstand. Thirty years of
America’s music. The pace-
setter. The tastemaker. The
classic music hour—often
imitated, never duplicated.

A ratings winner with
premium Young Adult
demographics. Coming to
first-run syndication.

With the hottest hits.
Today’s biggest stars. The

latest music news. Comedy




OF AMERICA!

segments with the freshest
comic talent. And a high-
voltage look that’s just right
for today’s audience.

LBS proudly joins Dick
Clark for The New American
Bandstand.

Now—more audience
power than ever.
b
|

From dick clark productions, inc.

and LBS Communications Inc.

875 Third Ave., NY, NY 10022  (212) 418-3000
9220 Sunset Blvd., Los Angeles, CA 90069 (213) 859-1055
625 N. Michigan Ave., Chicago, IL 60611  (312) 943-0707

INTV Suites 558-560 NATPE Booth 233
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THE HOT HALF HOUR sitcoms, The New Gidge ranks period last year. 81% of all
WITH YOUNG VIEWERS #1 in premium Young Female telecasts equal or improve
EVERYWHERE. demographics from coast to W 12-24 demos. W 12-34—819

® 66% of all telecasts rank #1
or #2 in their time periods in
W 12-17. 59% #1 or #2
in W12-24. 55% #1 or
#2in W 12-34.

® Among all the new first-run

coast—NY, LA, Chicago, San
Francisco, Philadelphia,
Houston, Atlanta, Pittsburgh,
Miami, St. Louis, Denver.

® All across the nation, The New

Gidger outperforms the time

W 18-49—81%. W 18-34—859
Teens—74%.

Catch The New Gidget wave.
You'll be sitting on top of

the world!

SOURCE, NSIOCT '86, OCT 85



22 BRAND NEW HALF
1OURS FOR FALL '87!

[he fun is back! With fabulous
1ew Monkees talents on the
oose with their rock video
sitcom.

leen heroes in a rock fantasy of
1ip comedy and hot music.
Nith a right-now look and style

\.--t._n{.\_

all their own.

A fresh, new version of a proven
success strategy. Powerhouse
cross-promotion with records,
radio, videos, concerts
publicity, personal appearances,
merchandising.

America [oves to Monkee
around. And here’s your

opportunity to get your share of
Monkee business!

ENTERPRISES

CoLUmMBI; ES TELEVISION ANO LB IMAVUNIC ATIONS INC

JOINT WENTURE

875 Third Ave., NY. NY 10022 (212) 41¢
; Blvd.. L J
625 N. Michigan Ave., Chlcago, IL60611  (312) 943.070:

INTV Suites 558-560 NATPE Booth 233 ‘



THE COURT ¢

New York sscev WCBS
Nov86 SuperiorCout 18 22
Nov 85 America 10 13

INCREASE. . ... +80% +69%

Los Angeles’ zsoe ___ KH)
ﬁ:)ﬂv 86 P_Sntﬁrior Court 1% %
Nov85  Dating Game 8 9

INCREASE. . . .. +88%+111%

San Francisco sz

SWEEP PROGRAM HH w2554

Nov 86  Superior Court 19 21
Nov 85  People’s Court 16 17
INCREASE. . . .. +19% +24%
Houston' sccew _ _KPRC
Sl:lvg:/ 86 g::;;rior Court 23 35
Nov 85 Jeopardy 15 21
INCREASE. . . .. +53% +67%
Milwaukee e ——__WiTl
'SNW—;EV 86 Psﬂﬁsgrior Court 53 w_isi“
Nov85 One Day At ATime 15 20
INCREASE. . ... +53% +5%
Nashville sz __WITVF
sﬁggv 86 gﬁ;grior Court 1—H8 w_istl_“
Nov85 America 1 16
INCREASE. . .. . +64% +50%
Ral@igh 5:00 PM - swET_VE
Kﬁv 86 gﬁ;grior Court 24 3

Headline Chasers 15 28
INCREASE. . ... +60% +14%

Nov 85

In a season filled with court shows,

“Superior Court” stands victorious as tk
court of appeal. In key early fringe time
periods, “Superior” presented a strong
defense against the competition, boostir
household shares and important demos

8

A Proven Genre!

From the producers of “'The Pec




Already renewed for
early fringe in New York,
Los Angeles, Chicago,
o Philadelphia
and more!

S0 while the others are pleading their Harrisburg: sxoew —_WhHP
zase with circumstantial evidence, check Nov86  Superior Court 5 9
sut these facts that the ratings services Nov85  News 10 11
1ave entered into the “Court’s” official IRERRESES. Ji . +50%+100%
records. They’re the truth, the whole Greensboro sem WXII
rruth and nothing but the truth! sweee oGy s s

Nov 86  Superior Court 20 33
Nov 85  People’s Court 19 16

INCREASE. . . .. +5% +106%
Lexington ssoew WLEX
Nov86 SupetiorCourt 19 39
Nov 85  Dallas 14 38
INCREASE. . ... +36% +3%
Chattanooga s WDEF
ﬁz_& 86 g:lﬁggrior Court ZH_HB %2—5
Nov85 Bonanza 19 28
INCREASE. . . .. +21% +50%
Johnstown swew __ WTAJ
Nov 86 r‘Sﬂ::;)“t;rior Court 2 56
Nov 85  Three's Company 19 47
INCREASE. . . .. +16% +19%
waco 3:30 PM -;__,s,!A(R?(xv
Nov86 SupetiorCourt 24 50
Nov85 Dallas 6 14
h INCREASE. . . .. +300% +257%
o Columbus, GA sx ___ WLTZ
- " shvl‘g;/ 86 g;;;rior Court 1H_H5 %
SOURCE: NSI/Cassandra NOV 86,  ARB/Apoiio NOV 86 Nov 85 Tic Tac Dough 8
INCREASE. . . .. +88% +133%

. Proven Winner! :
nt’ Ralph Edwards and Stu Billett,in association with I.D‘Rl MAR' TeleplClul'eS ¥




% Wil Power.

Wil Shriner’s gotit.
Now you can haveit.

It’s the power to brighten
your day with warmth
and wit, stars and
surprises.

The happy new alternative
for daytime television
premiering September 1987.

e\ 1]

See the talk-entertainment pilot
that’s creating a sensation.

Featuring guests

Michael J. Fox

Debbie Allen

John Larroquette

Markie Post

Dr. Peter Shulman pediatrician

Dr. Ed Abraham Back Specialist
and more.

101987 GROUR W PRODUC TIONS




Put an hour of “Wil Power” in your schedule.

Produced in association with
Charles Colarusso Productions.

'GROUP W
PRODUCTIONS

A WESTINGHOUSE BADADCASTING COMPANY
3801 BARHAM BOULEVARD, LOS ANGELES, CA 90068 (213} 850-3800










SFM Children’s Theatre

Crystal Light
National Aerobics Championship

. Bud Greenspan/
' Cappy Productions Specials

SFM Holiday Network

Jayce and the Wheeled Warriors
The March of Time
Photon

SFM
Special Event

Sports Pros . . .
& Cons

Twentieth Century
Woman

Zoobilee Zoo

INNOVATIVE PROGRAMMING FROM A TO Z

SEFM

SFM Entertainment/Division of SFM Media Corporation
1180 Avenue of the Americas, New York, New York 10036 212-790-4800
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INTV 87 O Association of Independent Television
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independent television station business hit a few
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A REFRESHING
NEW TASTE IN
ENTERTAINMENT

Introducing Coca-Cola Telecommunications.

First-run entertainment with a refreshing
new taste.
For syndication. Home Video. Pay-TV. Cable.
Catch the wave of things to come at INTV ‘87.
And be refreshed.
NOW AVAILABLE:
DINOSAUCERS
THE REAL GHOSTBUSTERS
WHAT’S HAPPENING NOW!
THAT’S MY MAMA NOW
GOOD ADVICE
MERV GRIFFIN AT THE COCONUT BALLROOM
THE TIM CONWAY SHOW
CARD SHARKS
THE MATCH GAME

PAROLE BOARD
THE WILLARD SCOTT SHOW
KARATE KID
PUNKY BREWSTER
PREMIERE MOVIES
SPECIALS

(©) 1987 Lotp- Lol Telecommunications, Inc. All Rights Reserved
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KODE-TW
PITTVTSBURG, KANSAS,
JOFPLIN MISSOLIRN

MHAS CHOSKEN
FHE MOSTAGCGRESSIVE

BLAIR. ONLY BLAIR.

Television

KODE-TV. It's a Gilmore station ...
that makes the difference.
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More erosion

Three-network prime time rating for
fourth quarter 1986 was oft almost 4% to
average 48.5. Network research
executives cite lower levels of homes using
television in 1986 (season to date. off
2.4%}) and fewer “big draw™ specials
during November sweeps. especially on
ABC. which had no mini-series this time
around and scored average 4.2 rating
during November. lowest for any network
in sweep period.

Three-network audience share in sweeps
was off full point to average 76. and
competing media may have had some
impact. although not pay cable. which
lost 13% in November. Independent
stations fared well in same period. with
combined 1% share of audience. up about
6% . Cable-originated services accounted
for little more than 4% of viewing in
sweeps. gain of about 11%, and viewing
of public broadcast stations was up. about
8%.

Empty seats

FCC Chairman Mark Fowler appears to
be giving cold shoulder 10 broadcasters
showing first over-air applications of
HDTYV (sce story. page 214). Fowler has
no plans to attend special HDTV display
beginning this Wednesday. Jan.7. at FCC
headquarters. according to chief of staff
Jerald Fritz. Fritz cited schedule conflicts
as reason. Chairman Fowler will.
however. greet delegation of high-level
Japanese government and industry leaders
arriving in town to view HDTYV tests and
their extensive use of Japancse
technology.

Attendance of other commissioners at
demonstration. which also shows
feasibility of using UHF-TV band for
advanced TV. is up in air as well. At least
three will be out of town by week's end
at convention of independent TV
broadcasters.

e e T
Endless auctions

Still no deals to report in settlement
negotiations for 13 RKO General Inc.
troubled stations. and some parties are
contending that part of problem may be
that James McKinney. FCC Mass Media
Bureau chief and RKO mediator. hasn’t
been tough enough. They think
McKinney should set deadlines for final
bids from outsiders to be submitted and
for each proceeding to reach settlement or
be sent back to hearing. Parties have

reportedly been close to deals in several
markets. but one holdout has been able to
throw deals oft track.

Without deadline for outsiders to file
final bids. it may be in interests of parties
to hold out. For example. on Dec. 30.
U.S. Coal Corp. submitted new bid of
$57.5 million for KRTH-AM-FM Los
Angeles. and that's now highest bid in
market. Word also had it that Wesray and
Kravis-Christian. existing bidders for that
market. were considering upping their
own bids (BROADCASTING. Dec. 15).

Turning little noses up

November ratings for animated television
strips in syndication for children are
leading to some dreary assessments of
that genre. used primarily by independent
stations to counterprogram affiliate soap
operas. As Dick Robertson. office of
president, Lorimar-Telepictures, puts it.
children’s market is now “kaput.”
According to MMT Sales analysis of
1986 November sweeps. child viewing of
animated strips that dominate afternoons
on independents is down 12.9% compared
to November 1985. Drop in average
market was 7%, with larger drop-offs in
larger markets.

Added attraction

Crowded supply of toy-inspired
childrens’ television shows has upped
inducements syndicators are offering
stations. especially in markets where TV
outlets are limited. Toy manufacturers
have always promised advertising support
for toys on which shows are based. but
recent twist finds program distributors
guaranteeing that manufacturer will buy
advertising. perhaps for variety of
products. on stations that pick up show.
Said one independent operator: “This
complicates our commitment to select the
best quality programing for children. We'd
hate to see that advertising money go to a
competitor.™

Upped budget

Office of Management and Budget is
expected to recommend $107.2-million
budget for FCC for fiscal 1988. which
begins next October. FCC had asked for
$104.5 million. but commission’s request
had not included $6.7 million for federal
retirement benefits and pay raises

included in OMB recommendation. FCC is
currently operating with budget of $95
million.

Broadcasting Jan 5 1987
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Money hunts

Two major searches for investors in
independent television groups are currently
under way. Grant Broadcasting issued
financial dacument to patential equity
investors several weeks ago. just after
company filed for Chapter 1! bankruptcy.
said one financial source. Other search
finds Salomon Brothers. which has
committed $250 million of firm’s capital
to help tinance TVX Group purchase of
five Taft Broadcasting independent TV
stations. looking to turn over its roughly
$50-million equity position in TVX to
third party. As of last week. lead candidate
to make TVX investment was said to be
Boston Venture Management. headed by
William F. Thompson.

No fans

Public television’s foray into limited
advertising in form of “enhanced
underwriting” announcements may be
wrong direction. at least among those
watchers who are also listeners to public
radio. According to Doug Bennet,
president of National Public Radio, word
from listeners is that “they don’t like what
they're seeing: they're glad that public
radio isn’t doing what public television is
doing.”™ Public Broadcasting Service
doesn’t have quantitative research from
which to draw conclusions. but refers to
1983 report of Temporary Commission on
Alternative Financing for Public
Television. which found no significant
changes in viewer attitudes during 15-
month advertising experiment
(BROADCASTING. Sept. 15). Bennet.
however. said radio listeners are “drawing a
distinction between the two [services|.
which causes me to think that public
television is on the wrong track.”

Doubling up

NBC-TV has discovered new way of
selling some sports events: in combination
with mini-series 1o advertisers seeking
dual audience. Network says some special
sports programing, such as Super Bowl
and World Series, is adding women to
audience. Last year women accounted for
about 40% of viewership for both events.
Mini-series draw opposite ratio. 60%-
40% women to men, so that when sold in
combination two programs deliver dual
audience more frequently sought these
days by such advertisers as automobile
manufacturers and providers of financial
services.




Warner Bros., for more than

two decades, has consistently
supplied the greatest number
and the most important

features for syndication.




Volume 27 continues
the tradition and the new

era of commitment to

supply you with the best.
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No more ‘Value'’

Due to the glowing reports and proliferation
of cable home shopping services over the
past several months, some may have goiten
the idea that such services are inexhaust-
able gold mines. They're not. In fact, as the
demnise of the Value Club of America in
Rochester, N.Y., during Christmas week
makes clear, they're not always even viable
businesses.

VCA, which has been a 24-hour-a-day fix-
ture on Greater Rochester Cablevision for
nearly two years, announced it was going
out of business Dec. 26, 1986. Officials of the
local home shopping service could not be
reached for comment last week, but, ac-
cording to system spokesperson, Stephanie
Gradinger, and local newspaper stories,
VCA's reason for calling it quits was basic:
sales were insufficient to cover costs.

According to Gradinger, CVA officials
told system officials that cne of their big
problems was people ordering goods, but
not bothering to pick them up (at one of two
distribution centers) and paying for them.
CVA reported that 1n recent months people
were not following through on 30% of thex
orders.

Greater Rochester 1s an Amencan Televi-
sicn & Communications system serning
141,000 subscribers, Gradinger said. Of
them, about 37,000 signed on as mernbers
of VCA so that they would be eligible to
order merchandise.

Gradinger said that the systemn leased
VCA a channel and, as part of the lease
arrangement, shared In the service's rev-
enues, which she was not at liberty to dis-
close.

Gradinger said the service will be missed
by many subscribers. “There were a lot of
faithful viewers who enjoyed that channel
very much,” she said. She had heard of one
subscriber who had set up a separate televi-
sion set to monitor the bargains being cf-
fered on VCA around the clock.

Gradinger said VCA would be replaced by
Cable Value Network, a national home shop-
ping service owned by ATC and nearly two
dozen other cable operators.

In anncuncing that the service was going
dark, VCA said that its inventory would be
sold at the distribution centers at half price.
A UPI reporter went to the center in Greece,
N.Y., and found VCA members exclied by
the close-out prices, but saddened by the
loss of the service. "I feel as though I lost a
member of the family.” UPI quoted Nancy
Smith, a Rochester resident, as saying. "I
feel (like] I'm here for a wake.”

On the grow

Bresnan Communications Co., a partner-
ship formed by former Group W Cable Chair-
man Bill Bresnan and Tele-Communications
Inc. to acquire and operate cable systems,
expects to go over the 100,000-subscriber
mark next year when, following the breakup

of Group W Cable. 1t acquires systems serv-
ing 25.000 subscribers in Brainerd, Minn.,
and Duluth, Minn.-Supenor. Wis.

Bresnan's subscnber count jumped near-
ly 756%—from 45.000 to around 78,000—two
weeks ago when 1t closed on the purchase of
a system serving Bay City and Midland,
bhoth Michigan, and 10 smaller communities
between them. The system passes 52,308
homes and serves 33,206 of them (63.5%
penetration). Bresnan would not disclose
the price. but industry sources put the value
of the systems at between 530 million and
$35 million.

According to Bresnan, not all of the
MSO's growth will be coming from acquisi-
tions. Even though the Midland-Bay City
penetration is higher than the industry aver-
age. Bresnan believes it can be pushed
higher. The former owner, Gerrity Broad-
casting, did not market the system's ser-
vices “real aggressively.” he said. It rehied on
commercials on 1ts local radio station. he
added. and never used any direct market-
mg. Considering the communities’ ~“pretty
healthy economy” and dearth of off-air chan-
nels. he said, the right marketing could
drive penetration as high as 80%.

Best foot

One indication of the National Cable Televi-
s1on Assoclation's concern about the indus-
try's public image was the decision to 1e-
vamp and find a new head for the
assoclation's public affars department
(BROADCASTING. Dec. 15. 1986). Another is
the fact that NCTA has had the Fratelh
Group. a Washington public relations firm,
on retainer for the past several months.
Headed by Francis O'Brien. who knows
NCTA Executive Vice President Bert Carp
from the days when both worked for Walter
Mondale. the firm was called in to help cable
cope with any negative repercussions from
Attorney General Edwin Meese's pornogra-
phy commission's look at cable. Not all of
the firm's duties for NCTA are so weighty. It
recently had the task of alerting reporters to
a speech of NCTA President Jim Mooney on
Jan. 12. 1987, at the National Press Building
in Washington. The subject of the speech:
effect of deregulation on cable.

Just the ticket

Turner Broadcasting System announced
last week that it had purchased three Atlan-
ta-based compames from Thomas G. Cous-
ins: SEATS Inc., a computenzed ticket sales
company; Atlanta Coliseum Inc.. which
manages the Ommni Coliseun (the home of
TBS's Atlanta Hawks) for the Atlanta/Fulton
County Stadium Authority, and Omni Pro-
motion Co., which books major events into
the Omni.

In a prepared statement, TBS Chairman
and President Ted Turner called the pur-
chase a “logical investment.” "SEATS al-
ready provides ticket sales support for the
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Braves and the Hawks,” he said. "Further-
more. the purchase of these companies will
provide us with support for our real estate
interests 1n [the adjacent] CNN Center.”

Happy 3 for A&E

On Feb. 1, 1987, the Arts & Entertainment
Network will mark 1ts third anniversary,
claiming 22 million subscribers on 2,300 ca-
ble systems and a bottom line in the black.

According to A&E president and chief ex-
ecutive officer, Nickolas Davatzes. the cable
network's newest subscriber count repre-
sents “an increase of over five million view-
ers and an increase of 100 cable systems
from January 1986. Thirteen million viewers
now receive the full 20-hour schedule—an
increase of five million since January,” Da-
vatzes said.

To highhght the network's anniversary,
A&E will air a special weekend of its "most
popular programs and surprise premieres”
on Feb. 7 and Feb. 8. Among the latter will
be the North American premiere of Tenko
Reunion. a special two-and-a-half hour cul-
mination of the A&E series, Tenko. A&E will
also show An Englishimarn Abroad, with Alan
Bates as exiled British spy Guy Burgess, on
Feb. 7 at noon (NYT); The Mozart Miracle, on
Feb. 7 at 11 a.m., about the discovery of a
lost Mozart symphony, and Tie Architectire
of Frank Lloyd Wright, on Feb. 7 at 8 a.m.

Sports growth

Home Team Sports. the regional sports net-
work serving the Washington-Baltimore
area. credits basic cable rate deregulation
with helping it add at least 20 new affilites
serving 150.000 subscribers in December
1986. The new subscribers will push the
network's total past the 500,000 mark.

With the advent of rate deregulation this
year. cable operators are raising rates and
looking to give subscribers “more value” for
their money, said Jim Bates, HTS director of
affiliate sales. "As a result, many systems
are adding our service to their basic or ex-
panded basic channel lineups.”

According to HTS, several oither systems
are expected to launch HTS 1n the first quar-
ter of 1987 and the network's subscriber
count is expected to pass 600,000 when the
Baltimore Orioles take the field for their first
game in April and HTS celebrates its third
anwersary. Oricles games constitute the
backbone of HTS's summer schedule.

Shop around the clock

QVC Network Inc. said last week that the
QVC Home Shopping Program will expand
its broadcasting schedule to 24 hours daily,
seven days a week, beginning Jan. 1. Ac-
cording to QVC Chairman Joseph M. Segel,
QVC has “received additional commit-
ments” from 23 cable system operators to
increase its initial five-million-home sub-
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HE'S COOL

... like Newman.

HE'S TOUGH

... like Eastwood.

HE WORKS ALONE

... like Bronson.

" TH[
LEGEND LIVES
ON IN COLOR

The McQueen legend started with
“Wanted: Dead or Alive"-the story of a
bounty hunter. Audiences instantly
loved i, propelling the show into a “top
10" position where it resided for three
Yyears until McQueen's desire for a motion
piclure career brought an end to the series.
McQueen -a major movie star whose broad
appeal and popularily continue to grow.
“Wanled: Dead or Alive™-a classic action-illed
Western. Il's a sound investment in counterprogram-
ming and a profit center for both fringe and prime
use. For the first time. afl 94 half-hours are available
in color for stripiweekly.
McQueen-a superstar with timeless appealt

FOUR STAR INTERNATIONAL. INC.
2813 West Alameda Avenue
Burbank, California 91505-4455
(818} 842-9016

Color conversion by COLOR SYSTEMS TECHNOLOGY
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These Stations Already Have
AP




'he Law On Their Side! -,

72>
WNBC-TV KNBC
New York Los Angeles
WMAQ-TV WCAU-TV
Chicago Philadelphia
WCVB-TV WRC-TV
Boston Washington
WFAA-TV WKYC-TV
Dallas Cleveland
KPRC-TV WDZL
Houston Miami
WXFL KCRA
Tampa Sacramento
KPHO-TV WFSB
Phoenix Hartford
KGW-TV KGTV
Portiand, OR San Diego
WESH WVUE
Orilando New Orleans
KVOA KVVvU
Tucson Las Vegas
KTRV WXXA
. Boise Albany

And more stations are joining every day!

Lock It Up Now For Fall 87!

e "™ LORIMAR-Telepictures.

o The Now Klgof Comaty

©1986 Lofimor-Telepictures Corporation




Fine arts for hearing-impaired. Sien Merwork, a cable service Ton he hearing impaired
seen each Zalurday (%a0-11:30 am. WYT) on 242 cable systems sening 72 milian
homes, has added a half-hour musical-variety series. Musign features a deaf mime and
dance troupe of the same name (shown above). Also scheduled to begin this month are
weekly reports from the National Association of the Deat and special programs from the
National Technical Institute for the Deaf and Gallaudet University in Washington. Returning
for the network’s fifth season; Festival!, a children's program; Hear Dug!, instruction on
how to train hearing ear dogs; It's A Dog's Life, which covers dog obedience training;
Off-Hand, a talk show. and Say It With Sign, instruction in sign language

Broadcastingu

The Newsweekly of the Fifth Estate
1735 DeSales Street, N.W., Washington, D.C. 20036-4480

Please send .. (Check appropriate box)
[0 Broadcasting & Magazine
03 years $190 O 2 years $135 O 1 year $70
(International subscribers add $20 per year)

O 6 mos. $35

O Broadcasting & Cablecasting Yearbook 1987
The complete guide to radio, TV, cable and satellite facts and figgres—$1 05.
(if payment with order $390) Billable orders must be accompanied by com-
pany business card or company purchase order. Off press March 1987.
Please give street address for UPS delivery.

To order by MASTERCARD. VISA or CHOICE credit cards, phone toll free 800-638-SUBS
Name O Payment enclosed
Company a Bill me
Address _____ Home? YesO NoO
City _ State___ _Zip

Type of Business _Title/Position

Are you in cable TV operations O Yes

Signature

{required) e e e o o e o e 0O No
| A
| For renewal or address change 1
= place most recent label here :
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scriber base to more than 10 million homes
by May 1. About four million homes will re-
ceive the home shopping program on a
shared channel “at various times of the day.
replacing other programs,” and six million
homes will receive the QVC program non-
stop on a dedicated channel, the company
said. The added commitments were “ac-
quired in conjunction with” a registered of-
fering of purchase rights to one million com-
mon shares of stock by cable system
operators, QVC said. The rights “will be ex-
ercisable at the closing price on the trading
date immediately prior to each grant date,
in three annual installments in October
1987, 1988 and 1989, provided that the cable
systermn carries the QVC Home Shopping
Program to the agreed-upon number of sub-
scribers over the three-year period,” QVC
said, adding that it now has 10.1 million
shares of common stock outstanding.

Basketball commentators

Mike Patrick and Dick Vitale will team to-
gether as commentators for ESPN's first
season of Monday night Big Ten basketball,
said Steven M. Bornstein, ESPN senior vice
president of programing and production.
Joining them will be Bill Raftery, who re-
turns for his sixth season as Big East ana-
lyst, and Mike Gorman, former sports an-
chor for wpRI-TvV Providence, R.I.

In other news, ESPN said last week that
Nielsen estimates put ESPN in 39.3 million
cable households. The cable network is now
seen in 45% of all U.S. homes, ESPN said,
and has maintained “the same level” of rat-
ings in the first half of 1986 and increased its
ratings in the third quarter.

Handy help

The Do-It-Yourself Shoi, a half-hour program
on how to do things arcund the house, has
made the move from noncommercial TV to
cable television.

According to Robert Roskind, president of
DIY Video Corp., Charlotte, N.C., the pro-
ducer of the show, Do-lt-Yourself debuted
on the USA Network on Jan. 3 at 10 a.m.
NYT and will be part of USA's Saturday
morning lineup for at least the next 26
weeks.

Do-It-Yourself is an “ad-sale” show. As
such, DIY has to pay net only for the produc-
tion of the series, but also for the network
time. According to Roskind. DIY has raised
more than $500.000 for five sponsors to cov-
er the cost of producing 13 shows on wood-
working and cablecasting the series twice
on USA over 26 weeks. Roskind would not
reveal the cost of time on USA. The spensors
provide products and services for the do-it-
yourselfer: duPont. U-Haul, Makita Tools,
Shopsmith Inc. and Ingersol Rand.

Dg-It-Yourself got its start on noncommer-
ical TV stations in 1985, Roskind said, and
the 13 programs of the original series will
continue to be seen on the stations into
1987. DIY decided to move the series to ca-
ble, Roskind said, primarily because it gave
sponsors a chance to air full-length commer-
cials. On public television. they were re-
stricted to the brief underwriting credits.

DIY has a dual source of revenues. It offers
its programs on half-inch videocassettes for
a retail price of $19.95 each.
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Thot's the secret of every Disney success, from the first
onimoted short, through the feoture-length clossics to the
sixty-five brond new episodes of DUCKTALES.

HIGH ADVENTURE WITH A DASH
OF COMEDY AND A TOUCH OF
WHIMSY.

DUCKTALES begins with long-time favorite Disney chor-
octers, Scrooge McDuck—the originel billion dollor
bird—ond the nephews, Huey, Dewey and _cuie, oll pit-
ted against their troditionol arch-rivols, the Baagle Boys.
Added to this long-time oppeal is @ brond-new chor
octer—Lounchpod McQuack—a “retired” tast pilot
designed to give the Disney tradition some vary up-to-
the-minute company.

Stary lines take DUCKTALES arcund the word in truly
international escapades. From earthquakes n subterra-
nean caverns to temple ruins in steaming jungles, from
supersonic airborne pursuits fo romonce in an Aloskan
goldrush, DUCKTALES is on oli-family adventure.

QUALITY:

THE DISNEY PASSION.

In a doy of slop-dosh animotion, when it's dif-
ficultto tell whether you're wotching robots
thot move like people or people who move

A~

coloration shine obove oll others. The reason is really
quite bosic—aond expensive. We use 40% more cels per
minute—and with more multiple oction fromes—than the
usuol simply onimated show. All story concepts, and
scripfs ore done in Burbank, os is oll post production.
Only the cel painting is done averseos, under the watch-
ful eyes of cur own on-site inspectars, This unique com-
binotion of at-home and oﬂ—sﬁore production ensures
maximum production value.

PROMOTION AND
MERCHANDISING:

THE DISNEY ADVANTAGE.

Already DUCKTALES has the full attention of Disney’s
Licensing and Merchandising divisions. Larger-than-life
Launchpad McQuack characters ore being designed for
Disneyland and DisneyWorld, as ore new fines of DUCK
TALES promotional garments for sale by aur licensees.

RATINGS AS SPECTACULAR AS
THE PRODUCTION.

DUCKTALES hos the clecronces that build major

oudiences. On more than 130 stotions covering

1N over90% of the country, DUCKTALES is

\  already deoredin 10 of the top 10 morkets,

i 48otthetop 50 ond 90 of the top 100. No

other syndicoted series hos, or ever had,

like robots, Disney's litelike motion ond brilliant BuenaViSta cleoronces so strong.
Television

DUCKTALES: YOU MADE THE BEST CHOICE.
GIVE IT YOUR BEST AFTERNOON POSITION.

e 2

STRONG STORIES,
TIMELESS CHARACTERS




O YOU

— REMEMBER
THE FIRST
TIME?

\SNE
MAGIC 1

THE
WONDERFUL
WORLD

Bienep

AL FIRST TIME

A PROGRAMMER’S
DREAM COME TRUE.

DISNEY MAGIC I. THE WONDERFUL wWORLD OV
DISNEY. A library of 25 lilins. 178 svndicated
hours. Each carryving the inimitable values thal
make Disney part of Americas cuiture. Each carry-
ing the incomparahle abilily to command an
audience wherever it is played.

TRON: a contemporary dream.

KBHK, San Francisco scores a dramalic increase
over its previous four-week average rating (+130%
for each of its Lwo runs}, lo earn a 125 "cume’ rat-
ing, KBHK is also up 79% from a vear ago. \ll of
this in the face of such tough nelwork competilors
as PERFECT STRANGERS. DYNASTY, MIKE HAM-
MER. MAGNUM PPl DALLAS and MIAMI VICE!

THE ABSENT MINDED

PROFESSOR: the drawing power of
a Disney classic.

WDIV. Detroit scores a Sunday evening triumph,
earning an 18 rating. 27 share against 60 MIN-

UTES. MURDER SHE WROTE and a National
League baseball plavoll game.

WNYW dominates Sunday morning.

Againsl all competitors, WOXDERFUL WORLD
comes in #1 in time period rating. share, homes,
teens. kids, men and women 18+, 18-49, 25-54
and women 18-34. WNYW also increases Lotal
viewers by 27% (compared lo OcL. '85) and
increases this vear’s lead-in audience by 60%!

KGO, San Francisco: An access winner.
Using WONDERFLUL WORLD as a lead-in for the




SNEY SURDAY MOVIE, KGO boosts its Lime
ried rating by 60%, compared o its regulir pro-
s introduced last November.

RIV, Houslon:
pair of prime-time winners.
UV 1akes a double win running WONDERFUIL
IRLD Saturday and Sunday evenings.
the anerage. WONDERFUL WORLD increases
lead-ins by 834%u. while outperforming last
vember's Saturday night by 23%. Sunday is up
0%
ONDERFUL WORLD:
¢ bankable strip.
the most difficelt Kind ol competition, the
me-frdin-behind hard scramble lor suecess. i
INDERFUL WORLD strip works every time. In

d

the October measured markels, all WONDERFUIL
WORLD strips are either the highest rated show on
their station, tnprove on their time period. or dra-
matically increase lead-in. KRBK. Sacramenlo
proves Lthe point: WONDERFUL WORLD improves
every lead-in demo by at least H50%, and all ol last
vears demos. by al least 25%. WONDERFUL
WORLD is up 33% in overall vating (rom last
October, and improves its lead-in by an incredible
1009

THE DISNEY MAGIC IS BACK FOR
THE ENTIRE FAMILY.

DISNEY MAGIC | THE WONDERFUL WORLD OF
DISNEY. Predictably bankable performers. Pro-
grams people look for and line.

1. Sonrce: NS/ 12— 14486 4 Sonree: NSLY7 14786~ 11/23/46
2 source: NS OH2H6 3 source: N8| 9 21H6—11/2386
3 Saurce: Nlelsen Cassandra 10/88 6, Source: Mrbitron \polle 146

THE FIRST TIME A
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THE FIRST TIME YOU DARED,

Buena Vista
Television
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Southeast Banks O Image campaign
will start in late January in nine Florida
markets for nine weeks. Commercials
will be placed in daytime, fringe, prime
and sports periods. Target: adults, 25-

54. Agency: Hutcheson Schutze, Atlanta.

Weyerhauser Co. O Test-marketing
campaign will begin in January in four
markets—Little Rock, Memphis, New
Orleans and Spokane, Wash.—for First
Choice disposable diaper. Commercials
will be shown in daytime, fringe and
prime segments. Target: women, 21-35.
Agency: Cole & Weber, San Francisco.

Luden’s O Cough drops will be
accented in first quarter to run for about
10 weeks in about eight markelts.
Commercials will be slotted in daytime
and fringe periods. Target: adults, 25-
54. Agency: Mediaforce, New York.

Franklin Mint O Collectibles will be

promoted in flight to run in first quarter in

about 100 markets. Commercial
positions will be sought in daytime and

MEL BROOKS
COULD EVEN
MAKE A
GENERAL
MANAGER
SMILE.

Sml e

TS X0k S DRl T1F DH Slindele widw

Great stars, great performances,
great shows, now under

The Fox/Lorber Umbre]]a.?
Call us at (212) 686-6777

¢ .

fnnge penods. larget: aduits, 21-54.
Agency: Media Basics, New York.

TransOhio O Banking group launches
six-week campaign in January in
Cleveland and Columbus, Ohio, to

promote various financial services.
Commercials will run in prime, fringe
and news periods. Target: adults, 25-54.
Agency: Wyse Advertising, Cleveland.
(Shown in photo are executives from
TransOhio and Wyse Advertising with
Origami figures made of money and
bonds.)

Tom Thumb Supermarkets O First-
guarter campaign will be launched in
January in Dallas and Austin, Tex.
Commercials will be slotted in all day
periods. Target: adults, 25-54. Agency:
Richards Group, Dallas.

Dodge Trucks O Thirteen-week
campaign will kick off next week in 20
markets in upper Midwest, using spots
in syndicated program, Outdoors With
Tony Dean. Markets include Omaha;
Des Moines, lowa; Minneapoiis;
Milwaukee, and Green Bay, Wis.
Commercials will appear in fringe
periods. Target: adults, 21-54. Agency:
BBDQO Minneapolis.

— 1 RADIO&TY C——————11

Heilig Meyers Co. O Two-week flight is
set to begin in early January in 23
television markets and three to five
radio markets. Commercials for post-
holiday sale of furniture items will be
scheduled in all dayparts. Target: adults
and women, 25-34. Agency: Earl Palmer
Brown, Richmond, Va.

Ace Hardware Stores D Extensive
campaign is scheduled to start in mid-
January on network radio and TV, with
overlay of spot radio and television in
major markets. Campaign will continue
through year with price and product
information updated each month.
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Friendly talk. New consumer service
created by NYNEX Development Co.
will be supported by radio campaign
that will be introduced in January in
Boston area and roll out to other mar-
kets in region later in year. Service,
called “Phone-A-Friend,” and enables
NYNEX subscribers to call one of three
numbers and be plugged into different
group conversations. According to
NYNEX, service was successfully test-
marketed in Northeast region. It is tar-
geted to teen-agers, adults and senior
citizens. Agency for NYNEX Develop-
ment is Rielly O'Brien/ciow/RSCG, New
York, which started operations onfy six
weeks ago. Its chief executive officer is
Watter J. O'Brien, who previously was
president and chief cperating officer, J.
Walter Thompson USA.

Commercials will run in all dayparts.
Target: men and women, 25-54.
Agency: Pierson & Co., Chicago.

Tyson Foods Inc. O Network television
campaign broke last week,
supplemented by spot radio in selected
key markets as part of ongoing
campaign for Tyson chicken entrees.

British actor Robert Morley will serve as
spokesperson for Tyson advertising
which focuses on 12 entrees with
international themes. Commercials will be
placed in all dayparts. Target: adults

and women, 25-54. Agency: Noble &
Associates, Springfield, Mo.

RepulRepaort

KpLc-Tv Lake Charles, La.: To MMT Mar-
keting Division from Katz Continental.

]
KEGL(FM) Fort Worth: To Torbet Radio from
Select Radio.

O

WoTx(emy Detroit: To Torbet Radio from Du-
pretti & Associates. g
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n CHICAGO®

The*1Court

NOV 86 vs NOV 85
HH SHARE

WMAQ M-F 4:00PM

n HOUSTON

KPRC M-F 4:30PM

~n MIAMI

WSVN M-F 4:30PM

I ST. LOUIS

KSDK M-F 4:00PM

n KANSAS CITY

KMBC M-F 4:30PM

n CINCINNATI

WCPO M-F 5:00PM

n NORFOLK

WAVY M-F 4:00PM

n LOUISVILLE

WAVE M-F 5:30PM

n TULSA

KTUL M-F 3:00PM

~n MOBILE

WALA M-F 3:30PM

n SYRACUSE

WIXT M-F 5:00PM

n PADUCAH

WPSD M-F 4:30PM

n SOUTH BEND

WSBT M-F 5:00PM

Tn WACO

KXXV_M-F 4:00PM

n FT. MYERS

WBBH M-F 5:00PM

n MADISON'

WISC M-F 4:30PM

-~ DULUTH

KDLH M-F 5:00PM

n TALLAHASSEE

WCTV_M-F 4:30PM

n WICHITA FALLS

KSWO M-F 5:00PM

n BECKLEY

WVWVA M-F 5:30PM




~n BOSTON

WBZ M-F 5:00PM

NOV 86 vs NOV 85
HH SHARE

_wn ATLANTA

WSB M-F 4:00PM

n MINNEAPOLIS

KSTP M-F 4:30PM

~n HARTFORD

WTNH M-F 4:30PM

 ~ MILWAUKEE

WTMJ M-F 4:30PM

wn BUFFALO

WGRZ M-F 5:30PM

~n WILKES BARRE

WYOU M-F 5:30PM

| mn GREEENSBORO

WXIl M-F 5:30PM

' n RICHMOND

WIVR M-F 5:30PM

n TOLEDO

WIVG M-F 4:30PM

n ROCHESTER

WOKR M-F 5:30PM

- n JOHNSTOWN

WTAJ M-F 5:30PM

n GREENVILLE

n COLO. SPRINGS

n FARGO

n WILMINGTON

~n BINGHAMTON
‘1w SIOUX CITY

n LA CROSSE

n COLUMBIA

WITN M-F 5:30PM
KKTV_M-F 4:30PM
KTHI M-F 4:30PM
WECT M-F 5:30PM
WBNG M-F 5:30PM
KTIV_M-F 5:00PM
WEAU M-F 4:30PM
KOMU M-F 5:00PM

SCURCE. NSI/Cassandra NOV 86
ARB/ApOIO NOV B4
" NSI Qvernights 10;30-11,26 86

From the producers of
“Superior Court,
Ralph Edwards and Stu Billett,
in association with

LORIMAR-Telepictures..

O19RG | orimar-lelepic ures Corponation
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High scoring. Advertising sales for NBC Radio’s play-by-play coverage of National Feotball
League conference playcffs, title championships, Super Bow! and Pro Bowl are about 18%
ahead of same time year ago, according to Steve Soule, vice president, sales, for NBC Radio
Networks. Among accounts that have purchased time for this years post-season play
(including Super Bowl) are: General Motors Parts, Ryder trucks, Navistar {formerly
International Harvester), Ever Ready batteries, Continental Baking and Radio Shack. NBC
executive said he expects as many as six Super Bowl-only clients to be signed by mid-
January There are also nine "full-season” NFL advertisers, including Budweiser, that
advertise on all regular and post-season games, said Soule. NBC is concluding second year
of $11-million, two-year pact for exclusive network radio broadcast rights for NFL football.
Deal for each of two seasons involved 37 games—27 regular season contests including 16
on Monday nights and 10-post season games. This year's Super Bowl, Sunday, Jan. 25, in
Pasadena, Calif., will be carried by 314 stations—up from 290 stations that NBC Radio
Network cleared for previous Super Bowl. All major radio networks are expected to
participate in next round of NFL contract bids, which should take place in February or early
March.

W]

Hands off. American Bar Association, following recommendation of Federal Trade
Commission, has decided not to issue guidelines governing “dignity in advertising” by its
320,000 memiber attorneys. U.S. Supreme Court ruled in 1977 that attorneys may advertise,
and advertising has been permitted by ABA since August 1978. According to story in April
1986 issue of ABA Jowrnal, 24% of lawyers reported they had used some form of
advertising—Yeliow Pages, print media, billboards, radio or TV—in 1985, (Statistics were
based on survey of 600 lawyers, conducted in October 1985 by Kane Parsons & Associates,
New York.) Study found that 7% had used television and 5% had used radio in 1985.
According to Television Bureau of Advertising, television advertising by legal services
increased 36% between 1984 and 1985, from $28.2 million to $38.3 million, and by 25% for
first six menths of 1985 and 1986, from $17.4 million to $21.8 million.

]

War on drugs. National radio and television public service campaign against drug use is
scheduled to start in early February on networks and stations. Three-year campaign is being
conducted by Media-Advertising Partnership for Drug-Free America under sponsorship of
American Association of Advertising Agencies and Assocciation of National Advertisers in
cooperation with media throughout country. Recent volunteer in project is Donovan Data
Systems, which will provide data processing to campaign, including coordination of detailed
buys of spot and network advertising. Twelve advertising agencies are providing creative
elements. Seven major radio networks, three television networks and Fox Broadcasting Co.
and stations throughout country have indicated their willingness to carry anti-drug abuse
commercials.

Five mare years. Gannett Radio and Interep have renewed their radio representative
agreement for another flve years. Interep represents Gannett's 18 radio stations. On hand for
signing were (front row, l-r); Les Goldberg, president, Interep; Joseph Dorton, president,
Gannelt Radio; Ellen Hulleberg. president, McGavren Guild Radic. Back row (I-r): Jay Cook,
vice president, Southern region, Gannett; Merrell Hasen, vice president, central region
Gannett: William Shriftman, vice president, finance and business affairs, Gannett; Tony
Durpetti, president, Durpetti & Associates.
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This week

Jan. 4-6—NBC press tour, in conjunction with Televi-
sion Critics Association. Century Plaza. Los Angeles.

Jan. 6-7—XNational Association of Broadecasters ex-
ecutive commitlee meeting. NAB headquarters, Wash-
ington

m Jan. 6-8—Satellite Broadcasting & Communica-
tions Association of America group and steering com-
mittee meetings. Bally Grand, Las Vegas. Information:
(703) 549-7640

Jan. 7—Ohio Association of Broadcasfers copy work-
shop. Radisson hotel, Columbus, Ohio.

Jan. 7-9—ABC press tour, in conjunction with Televi-
sion Critics Association. Century Plaza, Los Angeles.

Jan. 7-11—Association of Independent Television Sta-
tions annual convention. Century Plaza, Los Angeles.

Jan, 8-10—First International Music & Video Competi-
tion, sponsored by International Music & Video Com-
petition Comnittee and Fuji Television Network. Fuji
Television Network building, Yoyogi National Stadium
and Seibu department store exhibition hall, Tokyo. In-
formation: (03) 358-8264.

Jan. 8-11—Winter Consumer Electronics Show, spon-
sored by Electronic Industries Association/Consumer
Electronics Group. Las Vegas Convention Center, Las
Vegas Hilton, Riviera and Sahara hotels, Las Vegas.
Information: (202) 457-8700.

Jan. 9-11—!iiinois Broadeasters Association Oper-
ation Adapt anti-drug training seminar, Allerton House,
Monticello, I

Jan. 10—Television Critics Association Day, during
network press tours. Century Plaza, Los Angeles.

B Jan. 10—Seminar on radio and television reporting,
sponsored by Associated Press Television-Radio As-
sociation of Califoriia-Nevada. Speaker: Bob Furnad,
vice president-executive producer, CNN. Clarion hotel,
San Francisco. Information: {(213) 746-1200.

mJan, 10—Academy of Television Arts & Sciences

panel, “What's Right and What's Wrong with Televi-

sion?" Directors Guild of America theater, Los Angeles.
i Information: (818) 953-7575.

Also in January

Jan. 11-13—Fublic Broadcasting Service press tour, in

conjunction with Television Critics Association. Cen-

tury Plaza hotel, Los Angeles. Information: (703) 739-
000.

Jan. 11-13—"Marketing Your Station for Success.”
seminar sponscred by Television Bureau of Advertis-
ing. TVB headquarters, New York.

® Jan, 12—Cable Forimn luncheon, featuring James
Mooney, president, National Cable Television Associ-
ation. National Press Club, Washington.

Jan, 13—International Radio and Television Society
“Second Tuesday” seminar on talk shows, featuring
Raiph Baruch, Viacom; Robert Blackmore, NBC; Jim
Dauphinee, King World; Steve Friedman, NBC's Today;
John Lazarus, Fox Broadcasting Co., and Peter Spen-
gler, Bristol-Myers. Viacom conference center. New
York. Information: (212) 867-6650.

Jan. 13—/international Radio and Television Society
newsmaker luncheon, “Super Bowl Edition of the NFL
Today," featuring Ted Shaker Jr.. CBS Sports, and CBS
sporls personalilies Brent Musburger, John Madden,
Pat Summerall, lvy Cross and Jimmy the Greek. Wal-
dorf-Astoria, New York.

Jan. 13—O0hio Association of Broadcasters Columbus
managers' luncheon. Great Southern hotel, Columbus,
Ohio.

Jan. 13-15—Georgia Radio-Television Institute, spon-
sored by Georgia Association of Broadcasters. Geor-

Center for Continuing Education, University of
&agia. Athens, Ga.

-

i -

Jan. 14—American Women in Radio and Television.
Washington chapter, meeting, “An Evening with FCC
Commissioner Patricia Diaz Dennis.” National Associ-
ation of Broadcasters, Washington. Information: Lisa
Tate, (202) 628-3544.

Jan. 14—Presentation of ACE awards for “cablecast-
ing excellence,” sponsored by National Cable Televi-
sion Association. Cenlury Plaza. Los Angeles.

Jan. 14—Association of Independent Televigion Sta-
tions and NATPE International first-run syndication
promotion event, Synditel '87, to be held during annual
Television Critics Association press tour. Twenty-five TV
syndication companies scheduled to participate.
Theme: “First Run: The Time Has Come."” The Palace,
Los Angeles. Information: INTV, (202) 887-1970.

Jan. 14—[llinois Broadcasters Association “great
idea exchange.” Holiday Inn, Decatur, Il

u Jan. 14—Advertising Club of Greater Boston view-
ing of 1986 Clio Awards and 1986 International Broad-
casting Awards. Boston Park Plaza.

u Jan. 14-15—Satellite Broadcasting & Communica-
tions Association of America technical steering com-
mitte meeting. Comsat theater, Washington. Informa-

tion: (703) 549-7640.

Jan. 14-16—CBS press tour, in conjunction with Televi-
sion Critics Association. Sheraton Redondo Beach.
Redondo Beach, Calif.

Jan. 15—Deadline for entries in Charles E. Scripps
Award. for “newspaper or broadcast station which best
promotes literacy in its community” sponsored by
Scripps Howard Foundation. No network may com-
pete. Award is part of Scripps Howard Foundation Na-
tional Journalism Awards. Information: Scripps Howard
Foundation, 1100 Central Trust Tower, Cincinnati,
45202.

Jan, 15—Deadline for entries in 37th annual Sidney
Hillman Awards for outstanding achievements in social
issue journalism, sponsored by Amalgamated Cloth-
ing and Textile Workers Union. Information: Sidney
Hillman Foundation, 15 Union Square, New York, N.Y.,
10003

Jan. 15— Federal Convmunications Bar Association
luncheon. Speaker: Congressman John Dingell, chair-
man, House Energy and Commerce Committee. Wash-
ington Marriott, Washington.

Jan. 15—Deadline for entries in American Film & Video
Festival, program of E'ducational Film Library Associ:
ation. Festival is dedicated to "promoling awareness of
the wide range of film and video product availabie for
sale of rental to nontheatrical media cormmunity.” Infor-
mation: Sandy Mandelberger, (212) 227-5599.

Jan. 15—Deadline for applications for Paul Miller
Washington Reporting Fellowships, sponsored by Gan-
nett Foundation of Rochester, N.Y., and National
Press Foundation. infermation: Paul Miller Washington
Reporting Fellowships, PO. Box 12310, Arlington, Va,,
22209; (703) 284-6727.

m Jan, 15—Deadline for entries in 35th annual Associ-
ated Press Television-Radio Association of Califor-
nia-Nevade news competition. Information: Rachel
Ambrose, AP (213) 746-1200.

Jan. 15—0Ohio Association of Broadcesters Dayton
managers' meeting. Stouffer, Dayton, Ohio.

Jan. 16—Deadline for entries in Jack R. Howard
Broadcast Awards for public service reporting, spon-
sored by Seripps Howard Foundation. Information:
SHF, 1100 Central Trust Tower, Cincinnati, 45202,

Efratal?

Karen Peterson will represent San
Francisco office of new Radio West rep
firm, but is not partner in company as
indicated in Dec. § issue.
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Jan. 16—Deadline for entries in sixth annual Northern
California Radio-Television News Directors Associ-
ation awards. Information: Darryl Compton, KRON-TV
San Francisco, (415) 561-8760.

Jan. 16-~Deadline for entries in Athens International
Video Festival, sponsored by Athens Center for Film
and Video, Ohio University, Athens, Ohio. Informa-
tion: {614) 594-6007.

Jan. 16—0Deadline for entries in Broadcast Designers’
Association’s ninth annual International Design Com-
petition. Information: Russell Smith, executive director,
Broadcast Designers’ Association, 251 Kearny Street,
Suite 602, San Francisco 94108; (415) 788-2324.

u Jan. 16—Pacific Pioneer Broadcasters lunch honor-
ing actor Ernest Borgnine. Sportsmen’s Lodge, Los An-
geles.

Jan. 16-17—Colorado Breadcasters Association win-
ter meeling and awards banquel. Sroadmoor hotel,
Colorado Springs.

Jan, 19—ACE Awards ceremony luncheon, co-spon-
sored by National Academy of Cable Programing and
Southern California Cable Association, Beverly Hills
hotel. Los Angeles. Information: Mel Matthews, (213)
684-7024.

Jan. 20—Presentation of eighth annual network ACE
Awards, sponsored by National Academy of Cable
Programing. Cerernony to be aired live by WTBS(TV)
Atlanta. Wltern theater, Los Angeles. Information: (202)
775-3611.

1 Jan. 20—ACE Awards party, sponsored by New York
Woinen in Cable and New York Minorities in Cable.
Time-Life Building, New York. Information: Sheri Lon-
don, (212) 661-4500.

u Jan, 21-22—Satellite Broadeasting & Communica-
tions Association of America government/policy com-
mittee meeling. Comsal theater, Washington. Informa-
tion: (703) 549-7640.

Jan, 21-25—NATPE [nternational 24th annual con-
vention. New Orleans Convention Center, New Or-
leans. Information: (212) 949-9890.

1 Jan. 22—Women in Cable, Chicago chapter. presen-
tation of annual video awards. East Bank Club, Chica-
go. Information: Mike Lehr, (312) 794-2410.

Jan, 23—Deadline for entries in 24th annual National
Student Production Awards competition, sponsored by
Alpha Epsilon Rho, National Broadcasting Society.
Information: Dave Smith, (317) 285-1492.

u Jan. 24—"Business in the Sunshine,” seminar for
Florida business editors and writers, sponsored by So-
clety of Professional Jonrnalists. Sigma Delta Chi,
Greater Miami chapter.

Jan. 25—Deadiline for entries in Vanguard Competi-
tion, "honoring a firm or institution for positive portrayal
of women inthe media.” sponsored by Woinen in Com-
munications. Informatior: WIC, (512) 346-9875.

Jan. 27—"Organ Transplants: Who Is to Pay?" confer.
ence for journalists, sponsored by Washington Jour-
nalisin Center. Watergate hotel, Washington. Informa-
tion: (202) 331-7977.

B Jan. 27—Texas Cable TV Association legislative
meeting and reception. Caswell House. Austin, Tex.
Information: {512) 474-2082.

Jan. 27-28—New York World Television Festival, spon-
sored by Musewm of Broadeasting. MOB, New York.
Information: (212) 752-4690.

Jan. 27-29—South Carolina Broadcasters Associ-
ation winter convention. Radisson hotel, Columbia,
S.C.

B Jan, 28— Satellite Broadcasting & Communications
Association of America information and education
commiltee meeting. Hyatt Regency, Dallas.

B Jan. 28—Ohio Association of Broadeasters Cincip-

Duatebook continues on page 228.
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NOTHING
ABOUTIT IS
TEMPORARY.

Miami Vice is the most
innovative series.on television.

But viewers watch it,
not only for what'’s new, but for

what’s permanent.

Viewers keep tuning in
because it’s got the staying
power of classic entertainment.

Our research shows
conclusively that what holds
viewers are the enduring quali-
ties of superb action, suspense-
ful plots, the ingenuity of the
heroes, and the irresistible
chemistry between them.

Someday, in the future,

~Miami Vice may not be inno-

vative. But what it will always
be, is watched.

Source: Research Frontiers Corp.
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- ABETTER
 SITCOM
AUDIENCE

THAN SITCOMS.

Miami Vice and the hottest
sitcoms could almost be
demographic look-alikes.

Except Miami Vice looks
even better—drawing more
women, and a better balance of
men and teens.

Source: NTh. 1985-86 Regular Season. NTI, Final Network Season,
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MIAMI VICE
TURNS
GET UPAND GO
INTO

SIT DOWN

ANDW

On Friday night, young men and
women, who usually had
better things to do, suddenly
discovered the best thing was
Miami Vice.

And now for the first
time in years, even Dallas is
sweating in the Miami heat.
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Source: NTI, 1983-84, 1985-86 Regular Seascns.
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MIAMI VICE
VIEWERS SET
AI.I.-TIM
ORDS FOR
CHANNEI.
CROSSINGS.

It doesn’t matter what channel
they start out from. The highest
concentration of viewers will
cross any channel they have to

as long as they wind up in Miami.

PERCENT VIEWERS
SWITCHING
CHANNELS.

GOLDEN
GIRLS

LIGHTING
NEWHART

CHEERS GROWING

PAINS  NIGHT
FAMILY
COURT TIES

Tl || ) e

Source: NSI, May 1986. Excludes 8 PM programs which have no network lead-in.

MIAMI VICE

FOR ALL TIME, PERIOD.

MCATV




Jan. 7-11—Association of Independent Television
Stations annual convention. Century Plaza, Los An-
geles. Fulure conventions: Jan. 6-10, 1988, Cen-
tury Plaza. Los Angeles, and Jan. 4-8, 1989, Cen-
tury Plaza, Los Angeles.

Jan. 21-25—NATPE International 24th annual
convention. New Orleans Convention Center, New
Orleans. Future meeting: Feb. 26-29, 1988, George
Brown Convention Center, Houston.

Jan. 31-Feb. 4 —National Religious Broadcasters
44th annual convention. Sheraton Washington and
Omnl Shoreham hotels, Washington. Future meet-
ings: Jan. 30-Feb. 3, 1988: Jan, 28-Feb. 1, 1989,
and Jan. 27-31, 1990, all Sheraton Washington and
Omni Shoreham, Washington.

Feh. 6-7—Society of Motion Picture and Teievi-
ston E ngineers 21st annual television conference.
St. Francis hotel, San Francisco. Future confer-
ences: Jan. 29-30, 1988, Opryland hotel, Nashville,
and Feb. 3-4, 1989, St. Francis hotel, San Francis-
co.

Feb. 7-10—Seventh annual Managing Sales Con-
ference, sponscred by Radio Advertising Bureaw.
Hyal! Regency, Atlanta.

Feb. 18-20—Texas Cable Show, sponsored by Tex-
as Cable TV Association. San Antonio Convention
Center, San Antonio, Tex.

Feb. 19-21—Country Radio Seminar, sponsored
by Country Radio Broadeasters. Opryland hotel.
Nashville.

March 25-28—American Association of Advertis-
g Agencies annual convention. Boca Raton hotel
and beach club, Boca Raton, Fla

March 28-31—~Nationa! Association of Broadcast-
ers 65th annual convention. Dallas Convention
Center. Future conventions: Las Vegas, April 9-12,
1988: Las Vegas. April 29-May 2, 1989; Dalias.

floralViecings

March 24-27, 1890, and Dallas, April 13-16, 1991
March 29-31—Cabletelevision Advertising Bu-
requ Sixth annual conference. Waldorf-Astoria,
New York,

April 1-5—Alpha Epsilon Rho, National Broad-
casting Society, 45th annual convention. Clarion
hotel, St. Louis. information: {409) 294-3375.
April 21-27—23d annual MIP-TV, Marches des
International Programes des Television, interna-
tional television program market. Palais des Festi-
vals, Cannes, France.

April 26-29—Broadcast Financial Management
Associgtion annual meeting. Marriott Copley
Place, Boston. Future meeting: April 17-20, 1988,
Hyatt Regency, New Orleans, and April 9-12, 1989,
Loews Anatole, Dallas.

April 26-29— Public Broadeasting Service/Nation-
al Association of Public Television Stations annu-
al meeting. Omni hotel, St. Louis.

April 29-May 3—Nationa! Public Radio annual
public radio conference. Washington Hilton, Wash-
ington.

May 17-20—National Cable Teievision Associ-
ation annual convention. Las Vegas Convention
Center, Las Vegas. Future meeting: April 30-May 3,
1988, Los Angeles Convention Center.

May 17-20—CBS-TV annual affiliates meeting.
Century Plaza, Los Angeles.

May 31-June 2—NBC-TV annual affiliates meet-
ing. Century Plaza, Los Angeles.

June 6-9—American Adveitising Federation an-
nual convention. Buena Vista Palace hotel, Orlan-

do, Fla.

June 9-11—ABC-TV annual affiliates meeting.
Century Plaza, Los Angeles

June 10-13—American Women in Radio and
Television 36th annual convention. Beverly Hilton,
Los Angeles.

June 10-14—Broadcast Promotion and Market-
ing Executives/Broadcast Designers Association
31st annual seminar. Peachtree Plaza, Atlanta;
June 8-12, 1988, Bonaventure, Los Angeles, and
June 21-25, 1989, Renaissance Center, Detrolt.

June 11-17—15th Montreux International Televi-
sion Symposium and Technical Exhibition. Mon-
treux, Switzerland.

Aug. 16-19—Cable Television Administration
and Marketing Society 14th annual meeting. Fair-
mont hotel, San Francisco.

Aug. 30-Sept. 1—Eastern Cable Show, sponsored
by Southern Cable Television Association. Mer-
chandise Mart, Atlanta. Future meeting: Sept. 7-9
1988.

Sept. 1-4—Radio-Television News Directors As-
sociation international conference. Orange County
Convention Center, Orlando, Fla.

Sept. 9-12——Radio ‘87, sponsored by the National
Association of Broadcasters. Anaheim Convention
Center, Anaheim, Calif.

Oct. 6-8—Atlantic Cable Show. Atiantic City Con-
vention Center, Atlantic City, N_J. Information: (§09)
848-1000.

Oct. 18-21—Association of National Advertisers
78th annual convention. Hotel del Coronado, Corc-
nado, Calif.

Nov. 11-13—Television Bureaw of Advertising 33a
annual meeting. Atlanta Marriott.

( OpenaMike

Angry AM

EDITOR: 1 have tried to contain myself since
reading FCC spokesman John Camp’s com-
ments on the status of AM radio in my local
paper. |[Cump said: *AM stations have be-
come a dog on the market, the stepchild of
the mdus(r\ |

But after calming my staff, soothing a few
advertisers and genemlly regaining my com-
posure, another blow was struck when one
of my salespeople presented me a photocopy
of the story—appropriately highlighted—
and being circulated by a competing station
as part of its sales presentation!

WOCA is an AM station that Ocala is
proud of. one that has and will continue to
effectively and profitably provide a service
to the community. despite stupid public in-
terventions from