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Your °
to the Song

ive music, radio comedy, televised variety, orchestrated chaos.

The Opry. It's many things to many people.
And nothing without them.

Thank you, America, for tuning in, dropping by and making the show for 75 years.

We invite you to visit us during our anniversary celebration

and lend your voice to the song.

For more information about the many grand 75th anniversary events,

visit us at www.opry.com or call (615) 889-3060.

GRAND OLE OPRY

Since 1925

o~

<
GAYLORD

ENTERTAINMENT"

As the Opry’s proud parent, we're naturally its biggest fan.
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Analysts Grapple With Napster

Wall Street Weighs Piracy’s Impact On Music Companies

BY BRIAN GARRITY

NEW YORK—The rise of Napster
and its clones, which allow for net-
works of Internet users to swap un-
encrypted music files without paying
for them, has sparked a debate
among music analysts on Wall Street
over just how to account for piracy in
future financial projections of the
media companies that own the copy-
rights.

Thus far, popular sentiment in in-
vestment cireles is to leave the pira-
cy question alone until more concrete
evidence emerges. But one leading
music analyst, Michael Nathanson of

Asian Gonfab Eyes
Digital Future

BY STEVE McCLURE

and ADAM WHITE

HONG KONG—The technological,
commerecial, and ethical issues swir-
ling around music’s future on the
Internet dominated the third annual
MTV/Billboard Asian Music Confer-
ence (AMC) June 2 in Hong Kong,
but a mid-event assembly of four of
Asia’s most popular artists cut
through the complexities in clear,
compelling
terms—and
struck a hugely
popular chord
with the audience
of 300-plus indus-

try professionals.

In answer to a delegate’s question
about how the Internet provides new
ways for artists to access music fans
worldwide, Asian pop superstar
Jacky Cheung declared, “It’s not

(Continued on page 100)

Sanford C. Bernstein & Co., is now
figuring revenue losses from con-
sumer use of services like Napster
into his mcdels for industrywide per-
formance, as well as for the company

Emi]] o

NEWS ANALYSIS

he tracks, EMI Group.

Nathanson projects that, should
usage of Napster and Napster-esque
programs go unchecked, by 2002 as
much as 16% of all U.S. music sales,
or $985 million, will be lost to Web
piracy. Meanwhile, he has reduced
his 2001 price target for EMI by 58
pence (89 cents) per share to account
for piracy risks.

“The industry has been and con-

tinues to be slow in bringing both
encrypted CDs and digital music to
market, while online piracy expands
rapidly,” Nathanson stated in a re-
cent note to investors.

Nathanson expects industrywide
piracy losses to decline to 2% of sales,
ot $201 million, in 10 years, as the
percentage of secure CDs on the
market increases. (Nathanson esti-
mates that 34% of all CDs sold will
be encrypted by 2003 and will ac-
count for 96% of all sales in 2009, up
from 0% today.)

But in the meantime, he expects
revenue losses to mount. And should
the industry actually lose its lawsuit
against Napster, Nathanson says, the
negatives of Internet piracy would
outweigh the upside of profits de-
rived from digital delivery.

(Continued on page 98)

Puente’s Life, Artistry
Praised By Admirers

BY RAMIRO BURR

SAN ANTONIO—Tito Puente was
undoubtedly one of the towering fig-
ures in the evolution of salsa and Afiro-
Cuban jazz music. But
beyond his contributions,
Puente is also being remem-
bered by friends and admir-
ers within the music indus-
try as a sincere, dynamic
individual who affected all
those around him.

“Tito Puente, through
his immortal musie, his
charming charisma, and service to
others not only became a pioneer but
was an inspiration for artists and
music lovers alike,” says produc-
er/manager Emilio Estefan. “If any-
one knew how to live life, it was Tito.
What more wonderful way to live life
than doing what you love.”

PUENTE

BY CHRIS MORRIS

ation of black blues performers.

LOS ANGELES—Prevailing trends among contem-
porary blues record buyers—from teen fans of guitar-
driven blues/rock to graying African-American con-
sumers who favor soul/blues sounds
—have apparently conspired to com-
mercially marginalize a younger gener-

Billboard’s 15-position Top Blues
Albums chart this issue reflects a per-
sistent picture of the genre. Most of the
slots are filled by established icons like
B.B. King (represented by three titles),
the late Stevie Ray Vaughan (who also occupies three
positions), Eric Clapton, and Etta James—or by young,
white blues/rock phenoms such as Kenny Wayne Shep-

Young Black Blues Artists On The Fringes

Traditional-Style Performers Find That Trends Are Against Them

herd, Jonny Lang, and 14-year-old Shannon Curfman.

The late soul/blues star Johnnie Taylor, who died
May 31, takes No. 1 with his last album, “Gotta Get The
Groove Back.” Another popular soul/blues act, Wal-
doxy’s Mel Waiters, stands at No. 9 with
“Material Things.”

Not a single slot on the chart this
issue is occupied by an African-Amer-
ican traditional blues performer under
the age of 45. That case has held true
for every Top Blues Albums chart pub-
lished so far this year.

Stefan Koch, blues buyer at 300-store
Borders Books & Music in Ann Arbor, Mich., says,
“These younger, serious blues artists—like a Corey

HART

COPELAND

{Continued on page 100)

“This certainly is a great loss to
the world of musie,” says José Feli-
ciano. “I personally have memories of
listening to Tito Puente that are now
a cherished part of my
childhood. We must try, at
this time, to reflect on the
Jjoy that his music gave us,
rather than of his passing.”

“It will forever be
painful knowing I will
never see him walk
through a door and fill up a
room again,” says salsa/
pop singer Mare Anthony. “But at the

(Continued on page 99)

New Devices Aim To
I0 Songs On Radio

BY MARILYN A. GILLEN
NEW YORK—A major consumer-
electronics company and a venture-
capital-funded San Mateo, Calif.,
start-up both plan to bring to the
U.S. market in July palm-size devices
designed to allow holders to “book-
mark” songs heard on the radio.
Users later upload the data into
their computers, where they are pre-
sented with the song and album title,

artist, and au-
SONY

dio sample—
as well the op-

portunity to purchase the song or
album from participating online re-
tailers.

Both Sony Electronics’ eMarker
and Xenote’s iTag are aimed at
bridging the offline and online
worlds, their creators say, as well as
solving a longstanding problem for
music fans and music labels alike:

(Continued on page 99)

LATHN MU & Pack

A Focus On E-music Business

PAGE 7O

FOLLOWS

MTV Makes Executive
Shifts; BMG Licenses lts

Gatalog To Online Firm
See Pages 99, 108

The Ultimate Business-to-Business R&B and Hip-Hop Gathering to Date...

nference
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©2000 Warner Bies. Records Inc.
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YEARS

AR SINCE THE RELEASE OF CALIFORNICATION AND THE CHILI PEPPERS ARE AS HOT NOW AS THEY
THE FIRST WEEK OF THE SECOND YEAR THEY SOLD YET ANOTHER -135,000 ALBUMS WORLDWIDE.

WEEK...

OF THE SECOND YEAR!

CALIFORNICATION HAS SOLD NEARLY 4 MILLION COPIES IN THE US! OVER 8 MILLION WORLDWIDE!

CALIFORNICATION IS THE RED HOT CHILI PEPPERS' BIGGEST SELLING ALBUM INTERNATIONALLY!
IT IS GOLD AND PLATINUM IN 33 COUNTRIES! DON'T BELIEVE IT? CHECK THIS OUT:

6 X PLATINUM: New Zealard 5 X PLATINUM: Australia 4 X PLATINUM: Canada, ltaly

3 X PLATINUM: Indonesia, Ireland, United States 2 X PLATINUM: Denmark, Portugal, Sweden PLATINUM: Argentina,
Austria, Brazil, Chile, Finland, Holland, Japan, Norway, Philippines, Spain, Switzerlanc, United Kingdom, Uruguay
DOUBLE GOLD: France GOLD: Belgium, Czech Republic, Germany, Greece, Israel, Viexico, Poland, Singapore, Thailand

Californication's two singles, "Scar Tissue" and "Otherside," have combined for a reco-d-breaking 29 weeks at #1 on Modern
Rcck Radio! That's more than half a year! "Scar Tissue" holds the all-time record with 16 weeks at #1! "Scar Tissue" also set
the record for most weeks ccmbined at #1 on the Modern Rock and Mainstream Rock monitor charts with 7 weeks. "Scar Tissue"
went Top 10 on the Billboard Hot 100 Singles Chart, and "Otherside" went top 15.

The Chili Peppers took homa a Grammy® for Best Rock Song for "Scar Tissue" and won an American Music Award for Favorite
Artist in the alternative musizc category!

The Chili Peppers' tour has been sensational! They headlined Big Day Out in Australia and New Zealand, and the Reading
and Leeds Festivals in Great Britain. They sold out their arena tour in South America, played in front of 200,000 people in Red
Square and sold out their entire Japanese tour including three nights at the Budokan! The Chili Peppers will remain on tour in
the US through 9/22!

The Chili Peppers were just on the cover of Rolling Stone (April 27th issue).

Or deck: Look for the title track "Californication" going for adds June 13th . But in the meant me, check out the stations that
couldn't wait: KROQ in Los Angeles, K-Rock in New York, LIVE 105 in San Francisco, KNDD in Seattle, Q101 in Chicago,
WHFS in Washington D.C., 91X and KIOZ in San Diego, WMMR in Philadelphia and WXTM n St. Louis!

Keep an eye out for the ground-breaking new video for “Californication” all over MTV and VH-1}
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S YOIIR ROCKS

SCHEDULE AND PRESENTING RADIO PARTNERS:

6/14 Kansas City, M0 Beaumont KQRC SPECIAL THANKS TO THE FOLLOWING PARTNERS:
6/15 St. Louis, MO Pops KPNT Atlantic Records. Columbia Racords.
6/17 Chicago. iL House of Blues WKQX Cook Management. Creative Artists
6/18 Minneapolis. MN The Quest KXXR Agency. Delsener Slater, Elektra
6/20 Indianapolis.IN  Egyptian Room WRZX ‘;ec"d.s' Lt Rec?”“' l?hmty
s , romotion Group. Little Big Man,
6/21  Cincinnati. OH Bogart's WEBN Kingdom Entartainment. Pinnzcle
6/22 Columbus, OH Newport Music Hall  WAZU Entertainmznt. Q@ Prime. Roadrunner
6/23 Detroit, Ml St. Andrew's Hall  WRIF Records. SFX. The Firm. William
6/25 Worcester.MA  Palladium WBCN Morris Agency
6/27 MNew York City  Irving Plaza WXRK
6/28 Washington. DC  9:30 Club WHFS

6/29 Philadelphia, PA  Electric Factory ~ WYSP

© 2000 MTV Networks. All Rights Reserved.
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Time Traveling With Robert Johnson & Son

Sometimes the history of the blues seems like the scattered rem-
nants of a poker game after the players have made a sudden exit. In
this instance, the chief wagerer was bluesman Robert Johnson, and
whit's left behind is diverse evidence of a bold gamble against time—
including certain previously undiscovered bids for posterity.

“I've heard his music through the years, but I never knew him that
well,” says Claud Johnson, the 68-year-old son of the legendary John-
son, “because I had never seen him but twice, and that was at an early
age; I was just a kid. He was a clean-cut guy; that’s about all I can
remember about him, but I didn’t get the chance to be with him,
because he and my mom wasn’t married.”

Johnson’s mother was the late Virgie Jane Smith Cain, and Claud, a
former truck driver who now resides in Crystal Springs, Miss., was
legally recognized by Leflore County Chancery Court Judge Jon Barn-
well in October 1998 as the bluesman’s sole heir. “Over the years, |
never did know very much about him,” Johnson’s son says sadly. “And
he just went out of my life, and the next thing I heard he had gotten
killed [Robert Johnson was poisoned in 1938]. And

“The test pressing, we don't think that was pressed until [Alan] Lomax
and [Columbia A& R executive/producer George] Avakian asked for them
in the "40s,” explains Samuel S. Brylawski, head of the recorded-sound
section of the Library of Congress. “Basically, when you're of the stature
of Avakian, who was a protégé of John Hammond and other legendary
producers, you might be up at Columbia Records and you'd go through
their index of what masters they made or might be storing. You'd get to
a card that says, “Robert Johnson. ‘Traveling Riverside Blues.” Two
Takes.” And yoi'd call up the pressing plant and say, ‘Strike me some
pressings of these recordings.” These guys were working for Columbia
at the time, so they were under order to do it to find things for reissue.”

It was by this means that Avakian and then Lomax came into posses-
sion of copies from the original masters of the aforementioned six tracks.
But the master of the initial take of “Traveling Riverside Blues” vanished
thereafter, so this reference pressing off the original stamper is all that
appears toexist. Lomax himself, who has since suffered a debilitating stroke,
had forgotten he owned a copy of the track, and its historic re-emergence

wasn’t ascertained until Anna Lomax Chairetakis,

that’s about it, but I've always listened to his music.”
And much like Claud himself, surviving aspects of
Johnson’s complex legacy continue to surface.

The latest artifacts in question are a half-dozen one-
sided, untrimmed 10-inch 78-rpm discs made of lami-
nated shellac. Dating from the mid-1940s, they have
faded white labels affixed to their centers whose blue-
printed words read “Test Pressing Property of Colum-
bia Recording Corporation.” Below that text are hand-
serawled song titles: “Ramblin’ On My Mind,” “Drunken
Hearted Blues,” “Stop Breakin’ Down,” “Love In Vain
Blues,” “Milk Cow’s Calf Blues,” and “Travelin’ River-
side Blues.” Each of these aged lacquer documents
weighs exactly 13 ounces, or roughly the heft of a deck
of cards with all the deuces, jacks, and jokers removed.

Most intriguing of all, however, is the last of these
worn discs, which in the upper left is missing a chunk
that is about the size of guitarist Johnson’s own dis-

*

TO MY EARS

by Timothy White

Lomax’s daughter; sold the six pressings to the library for
the modest fee of $10,000, which was used to fund a for-
mal inventory of Lomax’s own career-long accurmulation of
field recordings, personally produced sessions, and acqui-
sitions like the Johnson test pressings.

While visiting the basement archives of the Library of
Congress in June, this writer was asked to put on white
| cotton protective gloves before physically handling the
Johnson test pressings, and repeated listenings to a
superb tape transfer of the first take of “Traveling River-
side Blues” (done in 1998 by library audio expert Michael
Donaldson) reveal the unreleased rendition to be far more
tentative in guitar technique and hesitant in vocal attack
than one normally expects from a Johnson performance.

This first take opens with bleating melancholy notes
akin to birds crying against the twilight, but this ver-
sion is much less free in its guitar filigrees and overall
confidence than the version available on “The Complete

Hilus. Mark Summers

tinetly slender thumb. Fortunately, the damage to the
78 long-player falls a hair’s breath nigh of the lead-in
grooves at the start of the recording itself. Thus no harm has been
done to the music the rare disc preserves: a previously lost first take
by Johnson of (as it’s formally titled) “Traveling Riverside Blues” dur-
ing his June 20, 1937, session in Dallas for the American Record Co.

This recently rediscovered first take, found on a set of reference
pressings obtained on June 5, 1997, by the Library of Congress from the
private collection of National Medal of Arts scholar/archivist Alan
Lomax, ean now be seen and heard today by visitors to the “American
Treasures Of The Library Of Congress” exhibit at the library. And, of
course, the existence of this earlier run-through of “Traveling River-
side Blues” (a song notorious for the salacious “You can squeeze my
lemon/Til the juice run down my leg” passage that prevented its release
at the time) means that “Robert Johnson: The Complete Recordings,”
the boxed set of 41 known tracks issued in 1990 as part of Columbia’s
excellent “Roots "N’ Blues” series, is historically obsolete, since it lacks
this unique rendition of “Traveling Riverside Blues.” However, the track
was a bonus on the remastered “King Of The Delta Blues Singers”
(Columbia/Legacy) issued in the winter of 1998, and a Columbia
spokesman anticipates an update at some point of the boxed set itself.
But how the track managed to endure at all requires explanation.

Recordings.” The loud bluster; proud defiance, and syn-
copated glide of the familiar second take are absent here,
and Johnson’s meeker, more pensive reading features variant Iyrics, with
Robert singing, “She got a lien on my body, now, a mortgage on my
soul”—metaphors he would later transpose on take No. 2. Also gone are
Johnson’s normally abundant flashiness and showmanship—cqualities
that distinguished him from less ambitious blues contemporaries who
failed to grasp the possibilities of popular advancement via sound record-
ing. Instead, one hears a more vulnerable Johnson, slightly anxious and
uncertain, as he prepared his art for wider consurmption.

Johnson’s shy son evinces the same vulnerabilities as he explains
himself to the world. “I was born on Dec. 16, 1931, in Lincoln County,
Miss.,” says Claud, who confesses he doesn’t play any instruments,
“but T have kids that do. I have five children, and I got a son, Grego-
ry, who blows saxophone, and my grandson plays the keyboards.

“I was a truck driver, and I drove for 27 years, but I retired about
13 months ago,” adds Johnson. This was at the point he was awarded
$1.3 million in his father’s back royalties in a courtroom in Greenwood,
Miss., the same town where his dad died. As for future recordings
from the Johnson family, he says, “My grandson Kevin Johnson recent-
ly went to Chicago, three to four weeks ago, and recorded some music.

“It was spiritual songs,” Johnson emphasizes.

MAP, FTC, AND INDIE RETAIL WOES

With record-breaking sales and tremendous
amounts of cash available for billion-dollar
acquisitions, labels had none available to lobby
against the elimination of minimum advertised
price (MAP) policies? The Federal Trade Com-
mission’s principal argument against MAP has
been that it restrains trade and hinders com-
petition. Did no one argue that the playing field
in the music industry has never been level and
is now fully weighted against the little guy?
Recently the labels boosted strong-selling cat-
alog titles from an attractive midline price
point to a whopping $17.98-$18.98 list. Record
clubs continue to drive home the impression
that our product is worth only pennies. Pack-
aged within music we sell are enticements for
our customers to circumvent our stores. And

.  LETTERS

dollars from majors to help sell their titles, to

get any new major-artist promos for in-store

play, to obtain value-added items of limited-edi-

tion pieces like Borders gets, or to compete

with Internet retailers who carry no on-hand
inventory? Forget it!

Larry Cohen, president

In One Ear Entertainment Ltd.

Salem, Mass.

MIAMI, NARAS, AND CUBAN MUSICIANS
Contrary to an article (“Greene Plans To
Make Latino Grammys A Worldwide Event”)
in the April 22 issue of Billboard, the [Nation-
al Academy of Recording Arts and Sciences]
is not embarrassed by the Miami Cuban com-
munity. Rather we believe the actions of the
Miami political community of not allowing

an embarrassment to our strongly held belief

that the arts are a bridge to unify people, not
another tool of hatred and division.

Michael Greene, president/CEO

National Academy of Recording Arts and Sciences

Santa Monica, Calif.

COPYRIGHT TO NOAH WEBSTER'’S EARS

Timothy White’s piece about artists and
Noah Webster (Music to My Ears, Billboard,
May 20) was top drawer, erudite, and right.
The Recording Industry Assn. of America
pulled a fast one, and it makes the industry
look bad. We scream about digital piracy, and
then we turn around and screw artists—the

people who make the essential ingredients.
Ted Rosen, managing partner
West Penn World Wide

212-536-1402, sbell@billboard.com have small retailers tried lately to obtainco-op  Cuban artists to perform in Dade County are New York
e — PRESIDENT: Howard Lander
———
Vice Presidents: Howard Appelbaum, Marie Letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billboard or its management.
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U.K.’s AIM Reaches Qut To MP3.com, Napster

BY GORDON MASSON
LONDON—The Assn. of Independent
Music (AIM) has written to MP3.com
and Napster in an effort to ensure that
the interests of nearly 400 independent
U.K. record companies are heard. The
“without prejudice” letters were writ-
ten to Hank Barry, interim CEO of
Napster, and Michael Robertson, CEO
of MP3.com, and are signed by AIM
legal counsel Helen Smith on behalf of
CEO Alison Wenham.

Wenham politely requests informa-
tion about any activities involving AIM
members’ artists, but she also express-
es an interest in using the two contro-
versial Internet-enabled systems in
future licensing deals. The letters name
such indies as Beggars Banquet, Warp,
V2, XL, Snapper, Gut, Mute, Ministry
of Sound, and Telstar and states that

In the communiqués, AIM stresses
that rights infringement is not just an
issue that affects the major record
companies but one that harms any
rights owner, regardless of that label’s
size or nationality.

AIM asks MP3.com’s Robertson to
treat U.K. indies’ repertoire the same
way it treats that of the majors. A sim-
ilar plea is made to Napster, as Barry is
asked to apply guidelines to the UK.

A list of AIM members also has been
provided to Napster and MP3.com.
Both Barry and Robertson have been
asked to provide details of all tracks
and acts that may have been distributed
on their Internet-distributed services,
to immediately remove any infringing
material, to refrain from using any
material without permission in the
future, and to propose an offer of com-
pensation for any AIM member’s mate-
rial that has already been used without
authorization.

However, AIM suggests that the
U.K. indies are ready to discuss the
possibilities of using Napster and
MP3.com for certain Internet-based
licensing arrangements—without prej-
udice to those indies’ rights in respect
to any past, present, or future
infringements.

% SHAKE IT dﬁ%éé%;ﬁ%&ogm“?wmgk BROS. AIM members are concerned that Nap- indies similar to those now in place for At press time neither Robertson nor
ster and MP3.com may be infringing on Recording Industry Assn. of America  Barry had responded to inquiries on
NEW AGE the rights of the indies. members. their views of the AIM missives.
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EMI Hoiders Likely To OK Warner Deal

Sticking Point Could Lie With European Competition Authorities

This story was prepared by Adam
White and Gordon Masson in London
and Kai R. Lofthus in Oslo.

This month’s vote by EMI Group
shareholders on the company’s pro-
posed merger with Time Warner will
almost certainly go in favor of it, given
the high proportion of institutional
investors clamoring for the deal,
according to analysts.

However, uncertainty remains over
the European Commission’s view of
the merger, as the deadline for the
first Warner EMI Music investigation
looms large.

The commission’s merger authority
concludes its ongoing phase one
review of the proposed deal June 14.
That deadline will signify the end of a
one-month probe into the transaction
but most likely will trigger the start
of a phase two review, which could
take up to an additional four months.

Lorna Tilbian, media analyst for
London-based WestLLB Panmure,
believes that the EMI shareholders
vote is as good as rubber-stamped. “I
think EMI has sold the idea of the
special dividend, and beyond that
there is a 250-million-pound [$380.4
million] cost they can take out, so 1
think the vote will go through from an
institutional point of view.”

Michael Nathanson, research ana-
lyst with New York-based Sanford C.
Bernstein & Co. Inc., agrees. “As of
last year, 113 [shareholders] owned

Labels, MP3.com
May Soon Settle,
Then Gollaborate

BY EILEEN FITZPATRICK

LOS ANGELES—With the major
labels and MP3.com apparently on
the brink of settling the copyright-

infringement lawsuit filed by the
Recording Industry Assn. of Amer-
ica (RTAA) on the labels’ behalf—
and MP3.com close to two major
licensing deals—the Web site is
clearing some significant hurdles on
the way to legitimacy.

Investors apparently thought so:

MP3.com’s stock

/? closed at $16.88

Jii . onJune 7, the day

A E 0T news of the pend-

U ing settlements

broke, up more

than 45% from the previous day’s
close.

Sources indicate that MP3.com
will pay approximately $100 million
to settle the copyright-infringement
charges, a figure originally reject-
ed by the company last month. The
damages will be distributed among
the plaintiffs.

The figure would make a dent in
MP3.com’s cash reserve, which the
company has said totals more than
$369 million.

“That will be an amazingly good
deal for MP3.com,” says Forrester
Research music analyst Eric
Scheirer of the reports of a settle-
ment. “And it sets the stage for
(Continued on page 103)

76% of the company. Those owners
mostly are large corporations, and
there is a very low amount of small
shareholder interest.”

EMI share-
holders will
be asked to
approve the
Warner EMI

Music merger June 26 at a general
meeting at London’s Le Meridien Wal-
dorf Hotel (BillboardBulletin, June
6). Investors received a 220-page doc-
ument, in which EMI Group chair-
man Eric Nicoli declares that the for-
mation of Warner EMI Music “is the
best strategic route” for the British

company and contends that it creates
more value for shareholders than “any
other available options.”

He also says it gives them an invest-
ment opportunity “as we enter poten-
tially the most exciting and dynamic
phase in the history of the music
industry.”

Nicoli also notes “the short- and
long-term value” that the merger cre-
ates. He cites such benefits as the spe-
cial eash payment of 1 pound ($1.52)
per ordinary share following closing
of the deal; 50% of the value deriving
from the 250 million pounds ($380.4
million) of expected annual synergies;

(Continued on page 109)

Bertelsmann Launches Group
To Focus On Global E-Commerce

BY WOLFGANG SPAHR
GUETERSLOH/HAMBURG—
Bertelsmann AG is pooling its E-
commerce activities and increasing
its electronic trading efforts in a bid
to become the global leader in this
media. The new Bertelsmann E-
commerce Group will be headed by
president Andreas Schmidt, previ-
ously managing director of AOL
Europe.

The new group, which will be
headquartered in Hamburg and New
York, is divided into five segments.
The first three are E-commerce, M-
commerce (mobile commerce), and
B-commerce (broadband commerce)
—which collectively are Barnes-
andnoble.com and Bertelsmann
Online (BOL) and the Bertelsmann
Broadband Group.

In addition, the E-commerce
Group will invest in the development
and expansion of new technologies
and brands via its own venture-cap-
ital fund (BeCG Ventures). Finally,
the global alliances among Bertels-
mann and America Online (AOL)
and TerraLycos will be bundled and
further developed by the Strategic
Alliances Division.

Thomas Middelhoff, Bertelsmann
chairman/CEQ, tells Billboard, “To-
day, Bertelsmann is one of the
largest content providers of the ana-
log media world. [We also have] one
of the leading content providers in
the digital media world. Bertels-
mann is digitizing its content and
offering it to customers through all
available platforms all over the
world. Our vision is to have Bertels-
mann’s content everywhere.”

According to Bertelsmann’s pro-
jections, four years from now 13% of
all purchases of books, videos, and
CDs in German households will be
made through the Internet. By 2014,
this number will have risen to
almost one-third of all media pur-
chases. In the U.S., approximately
28% of all media purchases will be
made through the Internet as early
as 2004. Ten years from now, this
number will increase to 42%, Mid-
delhoff adds.

E-commerce via the Internet, and
in the future via mobile telephones
and broadband technologies (e.g., TV
cable networks), forms Bertels-

mann’s strategic thrust. Middelhoff
believes this sector will provide an
opportunity to distribute the group’s
existing media content (books,
music, film, newspapers, and litera-
ture) on a digital basis to optimum
effect.

Bertelsmann already is second
only to global market leader Ama-
zon.com in the U.S., via its stake in
Barnesandnoble.com, and is in the

same position in

A4 Europe thanks to

EBIVAGS R, but Middel-

hoff’s goal is to

achieve global market leadership for
media content.

Bertelsmann now has contact
with 45 million customers via books
and music clubs as well as sub-
scriptions. The company also
claims access to about 200 million
customers via its alliance with AOL
—the world’s largest Internet ser-
vice provider—and Internet pro-
vider TerraLycos. Bertelsmann de-
cided to sell its share in AOL
Europe to the U.S. parent in the
spring and simultaneously agreed
on a strategic alliance with AOL,
This was followed in May by the
partnership with TerraLycos to
expand into the high-growth Latin
American market.

The E-commerce Group is part of
a planned Bertelsmann Direct div-
ision, in which multimedia, club, and
direct-customer business will be
pooled under the aegis of board
member Klaus Eierhoff. Schmidt
will become a member of the division
board.

“The group is the only E-com-
merce business to cover all major
distribution channels via the Web,
wireless communications, and broad-
band/cable/TV,” says Middelhoff.
“Successfully setting up worldwide
E-commerce operations over the
Internet, wireless communications,
and broadband technologies enjoys
highest priority at Bertelsmann. To
this end, we will resolutely set up
new platforms, deploy and develop
cutting-edge technologies, and build
new brands.”

A spokesman says there are no
plans to float the new Bertelsmann
E-commerce Group on the stock
market.

BY BILL HOLLAND
WASHINGTON, D.C.—Jay Ber-
man, chairman/CEO of the Interna-
tional Federation of the Phono-
graphic Industry (IFPI), and Jack
Valenti, chairman/CEO of the Mo-
tion Picture Assn. (MPA), signed a
landmark agreement June 6 to
share resources in the fight against
optical disc piracy.

In an exclusive interview June 5,
Berman and Valenti told Billboard
that it’s just common sense to pool
their anti-piracy programs.

“We've found that at any one time,
pirates could be producing movies or
could be producing recordings,” says
Berman. “We're fighting exactly the
same group of increasingly sophisti-
cated people, and they’re producing
products for export—it’s been glob-
alized. So it makes sense to work
more closely together.

“One example of this,” he adds,
“would be in Estonia, where the
MPA had opened an operation where
we found—Dbased on everything our
Finnish national group was telling
us—that there was a serious prob-
lem, where people would go to Esto-
nia and into the marketplace and
bring back thousands of pirate CDs
on the ferry [to Finland]. So we
decided, rather than going out and
create our own operation there, we
would co-fund the existing anti-pira-
cy operation.”

Says Valenti, “We sat down with
our top people all over the world and

FP1, MPA Juin Forces
To Fight Global Piracy

said, well, IFPI can do a better job
in these certain countries and MPA
can do a better job in these other
countries, so then rather than dou-
bling resources in places where
there’s a division of labor, we decid-
ed to pool them and make these
efforts more efficient.”

Both groups organize their anti-
piracy efforts the same way—by
regions. There are regional direc-
tors for Western and Eastern
Europe, Latin America, and Asia,
with deputies
and teams of
investigators
working in each
country, along
with indigenous
law enforcement
officials.

The groups
also both hire
top people. For
example, says Valenti, among the
officials coordinating the regional
international anti-piracy efforts of
the two groups in 41 countries are
former senior officials of Scotland
Yard and of the Japanese and Hong
Kong police departments. “Hard-
ened career professionals,” he says.

Berman and Valenti say that be-
cause the risks are low and profits
big, organized crime is making in-
roads (Billboard, April 8).

“There’s no question,” says Ber-
man. “We've increasingly found that

(Continued on page 103)

BERMAN

Retail Awaits

BY ED CHRISTMAN

NEW YORK—When the Jimmy
Page & the Black Crowes live dou-
ble-album was first released last
February exclusively through online
company Musicmaker.com and E-tail
affiliates, most music specialty mer-
chants were furious and said they
wouldn’t carry the al-
bum when it was re-
leased to stores.

Now, with TVT Rec-
ords planning to release
the album July 4 in
North America and Aus-
tralia through brick-and-
mortar retailers (Bill-
boardBulletin, June 7),
some of those merchants are begin-
ning to rethink their positions,
although it’s clear they still harbor
resentment for being cut out of the
loop on the front end.

Dick Odette, senior VP of music
merchandising at Minneapolis-based
the Musicland Group, says he initial-
ly passed on buying the album. “But
then I had discussions with TVT, and
I told them if they gave me a differ-
ent package than the one offered on
the Internet, I would pick it up.”

TVT has worked hard to come up
with a different package for stores,
according to Paul Burgess, senior
VP of marketing at the New York-
based label. The album, which is
mainly live versions of Led Zeppelin
classics and covers of chestnut blues

RECORDS

Page/Growes

tracks (Music to My Ears, Billboard,
Oct. 30, 1999), will have all-new art-
work and one additional song, a cover
of Willie Dixon’s “Mellow Down
Easy.”

Moreover, it will be an enhanced
CD with footage of the boys playing
at the Greek Theater in Los Ange-
les last year, including
rehearsal and backstage
clips. It will also have an
exclusive photo gallery.

The album—which
will still earry the main
title of “Live At The
Greek” but will lose the
“Excess All Areas” sub-
title—will have a $24.99
list price and a wholesale boxlot
price of $16.10. The label is offering
merchandisers a 5% buy-in discount
until street date.

Musicmaker.com, which released
its version of the album Feb. 29,
charges $17.99 plus $4.95 for ship-
ping. The online company has con-
sistently declined to reveal how
many it has sold, but sources put the
total in the 30,000- to 50,000-unit
range.

Initially, Musicmaker was going to
have the album exclusively through
October, but in order to achieve the
reported $1 million advance sought
by the Crowes and Page, the respec-
tive managers of the band and the
guitarist apparently had to rethink

(Continued on page 109)
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BY KAl R. LOFTHUS
OSLO—Long-awaited enhance-
ments to European and interna-
tional copyright legislation are on
the horizon with European Union
(EU) agreement on the substance of
a directive on copyright.
(BillboardBudletin, June 8).

At a June 7 meeting of
the EU’s permanent repre-
sentatives committee, the 15
member states established common
ground on the Directive on Copy-
right and Related Rights in the
Information Society.

That significant accord, which
protects intellectual property rights
in the digital arena, now opens the
door to a speedy passage by Eu-
| rope’s Council of Ministers, who,

because of the common position,
now can simply adopt the legislation
without debate.

If the political timetable holds
water, the EU statute, also referred
to as the Copyright Directive, may

turo G’right Directive Accord
Good News For WIPO Treaties

become reality by year’s end.

Moreover, and no less important,
it paves the way for the ratification
of the two Internet treaties of the
United Nations’ World Intellectual
Property Organization (WIPO),
scheduled for implementa-
tion before the end of 2001.

The exact structure of
the legal provisions in the

: Copyright Directive was
still being finalized at press time.

The International Federation of
the Phonographic Industry (IFPI)
declined comment, since no details
could be retrieved from the EU.
However, it is believed that the
wording broadly reflects the inten-
tions of the WIPO treaties.

An EU spokesman describes the
directive as “an agreement of sub-
stance” and adds that “[it] is based
on a high level of protection, where
rights holders by means of techno-
logical measures are entitled to pro-

(Continued on page 108}

Gook Re-Enters Industry Via Startle

Ex-PolyGram CEO Joins Board Of Digital Music Distributor

BY GORDON MASSON
LONDON—Jan Cook, former CEO
of PolyGram Worldwide, has been
lured back into the music industry
by Startle ple, a U.K.-based distrib-
utor of CDs and digital music. He
will serve as Startle’s nonexecutive
chairman.

Cook, whose career in the inter-
national music business spans 36
years, was one of the driving forces
behind the integration of PolyGram
into Seagram’s Universal operations
in 1998.

Previously with Philips Electron-
ics and CFO at PolyGram, he was
responsible for steering several
high-profile acquisitions across the
film and record industry, including
Working Title (film production),
Motown Records, and Island
Records. He also played a key rolein
floating PolyGram on the New York
and Amsterdam stock exchanges.

“Since I retired a year ago, I've
had a number of requests to join dot-
com companies as a nonexec,” Cook

tells Billboard. “At that time I was
not really missing [the music indus-
try] and the offers were not so ap-
pealing, but the Startle offer was a
blend of the [future] and still the
brick-and-mortar business—a good
strategy—so that excited me.”

‘The benefit that
Jan gives us is that
he has actually run

a major global
record company’

- BARRY WATTS -

Meeting with Startle CEO Barry
Watts and fellow board members Jeff
Heath and Tony Prior, Cook says he
was impressed that people from the
music industry, and in particular mu-
sic publishing, were involved with
the company.

Simmons Gears Up For Launch Of 360hiphop.com

BY GAIL MITCHELL
LOS ANGELES—With the lofty
goal of becoming the ultimate “des-
tination point on the Internet for all
things hip-hop,” entrepreneur Rus-
sell Simmons’ 360hiphop.com offi-
cially launches June 20. Simmons is
chairman of the new venture; over-
seeing the site’s creative direction
are chief creative officer Selwyn
Seyfu Hinds and senior VP of cre-
ative technology Mark Hines.
During the last several months, a
revamped BET.com, UBO.net (Ur-
ban Box Office), and other lifestyle-
oriented sites have logged on to
attract their share of the lucrative
hip-hop audience. But Simmons—
acknowledging the synergy his mul-
tifaceted Rush Communications
empire brings to the table—has no
fears concerning the competitively
expanding Web-scape or 360hiphop.
com’s potential.

RECORD COMPANIES. Rodolfo Lopéz
Negrete is promoted to senior VP of
Latin for BMG Entertainment in
Miami. He was managing director of
BMG Mexico.

Jeb Hart is promoted to senior
VP of worldwide marketing for
Sony Classical in New York. He was
senior VP of U.S. marketing.

Sharon S. Tunstall is named se-
nior VP of human resources, North
America, for the Universal Music
Group in Los Angeles. She was VP
of human resources for the Times
Mirror Co.

Harris Sterling is promoted to
senior VP of Madacy Entertainment
Group in Springfield, N.J. He was
VP of sales and marketing.

Fred Croshal is promoted to GM
of Maverick Recording Co. in Los
Angeles. He was head of sales and

“The first thing is access,” says
Simmons when asked about the site’s
competitive advantage. “I have first-
hand experience and relationships in
every area where hip-hop has had a
real effect: music, fashion, tele-
vision, film, and advertising.
We're in all the businesses
that hip-hop affects in a
serious way, which gives
360hiphop a greater
opportunity.

“Add to that the fact that
I've surrounded myself with
people 1 feel are the brain trust in
hip-hop. Among them are Selwyn
Hinds and Mark Hines, who are two
of the premier creative people in this
industry, from the standpoint of con-
tent and technology. When you move
through our site, it will be the most
interactive and most fun, something
you'll be able to feel and experience.
360hiphop.com has a lot of the best
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talent, technology, and the most
access. And that’s how we're going
to win.”

The idea for the site was formed
this past August by Simmons and an
investor group that includes

industry notables (Will

Smith, Tyra Banks) and

businesspeople. In the

weeks leading up to its

official launch, 360hiphop.

com has announced two
major alliances.

HomePage.com will be the
exclusive provider of personal home
pages for the site’s audience. And
360hiphop.com and Brilliant Digital
Entertainment—a Los Angeles firm
that specializes in 3D animation soft-
ware and interactive broadcasting—
are financing the establishment of a
joint-venture studio that will devel-
op hip-hop content for the Internet.
Based in Los Angeles, the venture

TURNT

will be headed by 360hiphop investor
Stan Lathan. The produced content
will be available on the site and also
syndicated to affiliate Web sites.

In another Web site tie-in, Sim-
mons recently announced the open-
ing of a flagship retail outlet, also
called 360, in Harlem’s empower-
ment zone. The 14,000-square-foot
store will earry Simmons’ Phat
Farm line, as well as Versace and
other top designers. It will also dou-
ble as a venue for various events.

Specifically targeting the 14-34
demo, 360hiphip.com is being billed
as a virtual hip-hop nation catering
to all people interested in the hip-hop
cultural experience. That experience
will be divided into four primary cat-
egories: music, news and politics,
lifestyle, and culture.

“We like to think of 360hiphop.
com as a hipper, interactive CNN for

(Continued on page 109)

Watts explains that Startle’s main
business at the moment involves dig-
itizing music and storing it in a li-
brary system for easy retrieval. The
company’s clients include EMI, Uni-
versal, and BMG, as well as Amazon.
com, Jungle.com, nme.com, super-
market chain Tesco, mobile tele-
phone giant Vodafone, and the BBC.

“Record companies are now deal-
ing with brand-new retailers—peo-
ple like Internet retailers, [wireless
application protocol] telephones,
interactive broadcasters—and there
are now many different ways of sell-
ing music to a consumer other than
just traditional brick-and-mortar
retailers,” says Watts.

“Then you also have the digital de-
livery of musie, where record com-
panies are going to need to outsource
an element of the production in dig-
itizing and creating the archives to
allow them to actually deliver that
music securely,” he adds. “Startle is
building a management team that
will work with the record companies
and work with the content owners to
help them develop the right systems
to deliver music in digital form.”

Startle plc was formed in Decem-
ber 1999 following a management
buyout from Telstar with 30 million
pounds ($45.8 million) in venture
capital from 3i and Botts & Co. Star-
tle already claims a turnover of 65
million pounds ($99.2 million). Other
Startle products and services in-
clude a digital jukebox, a digital
radio, and online delivery of library
music to the broadcast and media
industry. The company plans to open
an office in New York this year and
also, with Cook’s help, has ambitions
to expand globally.

“On the physical delivery side,”
Watts says, “we see that record com-
panies are going to have to think
about how they are delivering to
Internet retailers. That’s a very com-
plex process—the record companies
are dealing with individual orders of
single lines in very low quantities—
so we are talking with the major
record companies at the moment
about how Startle may become an

(Continued on page 98)

TUNSTALL

marketing.

Mitchell Imber is named VP of
sales for the Island/Def Jam Music
Group in New York. He was VP of
sales at Universal Special Markets/
Polymedia.

Patrick Edmonds is named VP
of special projects for SFX Alpha-
bet City/Madacy Entertainment in
New York. He was A&R for special
projects and soundtracks for
Tommy Boy Music.

CROSHAL IMBER

Nu Gruv Alliance promotes Ciara
Stephens to VP of marketing and
promotions and Cory Brown to VP
of sales and distribution in San
Francisco. They were, respectively,
director of marketing and promo-
tions and director of sales and dis-
tribution.

Camille Evans is named director
of marketing for Jive Records in
New York. She was director of mar-
keting for Interscope Records.

EVANS QUOCK

Robert Gurich is named director
of national sales for Madacy Christ-
ian Music Group in Nashville. He
was VP of sales for Integrity Music.

Wendy Quock is promoted to
manager of international for Uni-
versal/Motown Records Group in
New York. She was assistant to the
chairman.

Lexi Ben-Meir is promoted to
manager of artist development for
MCA Records in Santa Monica, Cal-

BEN-MEIR TORCHIA
if. She was an assistant in the pub-
licity department.

Karen Naff is promoted to man-
ager of creative services for Mer-
cury Nashville in Nashville. She was
coordinator of creative services.

PUBLISHERS. Andrea Torchia is
named creative director, West Coast,
for Zomba Music Publishing in Los
Angeles. She was creative director
at Rondor Music.
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Minogue Travels ‘Light Years’ On EMI

Glohe-Trotting Artist Returns To Dance/Pop Sound

BY LARRY FLICK

NEW YORK—W:ith the June 19
release of her hotly touted new EM1/
Parlophone U.K. single, “Spinning
Around,” Kylie Minogue ends a brief
modern-rock flirtation and revisits
the infectious dance/pop sound of her
'80s heyday.

Produced by up-and-coming Vien-
nese production team 7th District, the
disco-inflected jam was written by
fellow late-’80s/early-"90s pop star
Paula Abdul with tunesmiths Os-
borne Bingham, Kara DioGuardi, and
Ira Shickman (Stevie Wonder, Chaka
Khan). It precedes Minogue’s full-
length label debut, “Light Years,”
which is due in September in the UK.
and continental Europe.

“When I sat down with the people
from the label to discuss what this
album should be, we all agreed that I
should do what I do best—a pop rec-
ord,” Minogue says. “It’s the kind of
music that people want from me, and
I've learned over time that it’s music
that makes me happy.”

This project marks the Australian-
born singer’s first recorded effort
since her 1998 Deconstruction set,
“Impossible Princess,” which was
marked by rock-edged collaborations
with Manic Street Preachers and the
Grid. Although it spawned the mod-
est hit “Breathe,” which peaked at
No. 14 in the U.K,, the album broke
Minogue’s singles hot streak—which
included 13 consecutive top 10 hits.

The artist admits to being “a little
disappointed” by the response to
“Impossible Princess.” “The press
had a bit of a field day with it, calling
me ‘Indie-Kylie’ and such, which 1
think scared people off,” she says.

In many ways, she views that proj-
ect as “a bit of a purge,” following her
split with Svengali-like production
team Stock Aitken Waterman and
their label, PWL, several years earlier.
While with PWL, Minogue was famed
for such sugary dance ditties as “The

Loco-Motion,” “I Should Be So Lucky,”
and “Better The Devil You Know.”

“My writing was all from the gut,
very stream-of-consciousness,” she
adds of “Impossible Princess.” “I
think I've gotten stronger and more
focused since that album.”

Although the label is still confirm-
ing the track listing for “Light Years,”

MINOGUE

the 14-cut set is expected to feature
Minogue collaborations with label-
mate Robbie Williams, famed song-
writer Guy Chambers, and Johnny
Douglas (George Michael, All Saints).
Spice Girls and Five collaborators
Biff Stannard and Julian Gallagher
also surface as co-writers on the title
track, while the team of Brian Rawl-
ing and Mark Taylor (Cher, Ricky
Martin) contribute the energetic “On
A Night Like This.”

String arranger Will Malone,
famous for his work with Massive
Attack and the Verve, is also featured
on the album.

“Everything about this record was
light and fun,” Minogue says. “It was
like being on summer holiday.”

With the recording complete, the
singer says she’s ready to “work like
mad” to promote the project. She’ll
spend much of June and July doing
television appearances in the UK. and
throughout continental Europe in sup-
port of “Spinning Around,” which is
already receiving active airplay on

BBC Radio 1 and Radio 2 since pro-
mos of the track were shipped May 14.

The commercial pressing of the
single will feature the non-album cuts
“Cover Me With Kisses” and “Paper
Dolls.” “It’s a single that fans are
truly elamoring for,” says Rob Glen-
dale, manager of Blue, an indie retail-
er in London. “The song shows Kylie
back in perfect form.”

That is precisely the intention of
EMI/Purlophone, which has the proj-
ect for the world—excluding Aus-
tralia, where Minogue is signed to
Mushroom Records.

Parlophone managing director
Keith Wozencroft says neither “Spin-
ning Around” nor “Light Years” is
intended to be a disco record, a club
record, or “a return to the great years
with PWL. We weren’t looking for
anything light and sugary or a throw-
away pop record.” Instead, he says
that the intention was to create “qual-
ity pop” with contributions and col-
laborations “with great songwriters.”

With the ball rolling in nearly every
corner of the world, the only territo-
ry Minogue has yet to reconquer is
the U.S. In fact, she hasn't released a
record here in nearly 10 years. “And
it doesn’t really bother me,” she says.

Although there is a possibility that
an EMI-affiliated label might issue
“Light Years,” she remains ambiva-
lent. “If something happens there,
great. But I'm honestly not sure that
I have the energy or desire to start
from scratch there.”

As for her future elsewhere, the
singer says that she found herself
putting her life and career into per-
spective shortly after she completed
recording “Light Years.”

“T faced myself in the mirror, shook
hands with myself, and said, ‘You're
OK.’ You embarrass me sometimes,
but you’re cool. That was a big
moment for me—one that’s allowed
me to move forward and feel really
good about my past.”

Love Leaps From Major Label
To Rounder’s Zoe For “14 Days’

BY JIM BESSMAN
NEW YORK—Where other artists
might regret losing a major-label
deal, Seattle singer/songwriter
Laura Love, who was signed to Mer-
cury Records after winning a loyal
fan base with her self-described
“Afro-Celtic” self-released albums,
is more than happy to have hooked
up with Universal-
distributed Rounder.

“It’s great. They
gave us hardly any
money at all,” says
Love, whose Rounder

debut, “Fourteen
Days,” comes out
June 27 on the label’s

pop-oriented Zoé
imprint.

She proudly goes
on to explain that the
production budget
for her Zoé album
was less than a third of that of her
last Mercury album.

“They gave me $50,000—and I
could have done it on $5, because I
could get fabulous musicians with
their home studios,” she says. “And
I feel less obligated with a smaller
amount of money: It’s great to sell
a million-bazillion albums—and
more power to the people who are
doing it—but I don’t feel I've failed
if I don’t.”

The eclectic, folk-style artist,
whose music shows a novel mix of
Afriean and Celtic flavorings, fully
realizes that her brief major-label
stay was curious, at best.

“I don’t know why in hell they
even did the second record [1998’s
“Shum Ticky”], because after the
first they said they were having a
hard time categorizing me and get-
ting radio placement—a not so sub-
tle way of saying I wasn't selling as
many records as Hanson,” she says.

“So I said, ‘Maybe I'm not a hit-
maker and don’t write for the mass-

LOVE

L]

es,’ ” she continues. “But they went
ahead and put it out, even while
heads were rolling around [during
the Universal restructuring], and
three months later they let us go. I
think they felt like they were giving
us a soft landing—when I don’t give
a shit.”

Love notes that she did just fine
putting out her own
three albums prior
to Mercury. “I don’t
have a high over-
head. I live with
other people. An '87
Astrovan carries us
to the airport and
back—no huge pay-
roll to meet with
travel by bus with an
entourage,” she says.

“If the goal is to
get on the radio and
sell a million, go
ahead and follow your bliss, and
maybe we meet in the middle,” she
adds. “But with Rounder, there’s a
smaller budget and less hysteria
and agonizing over what the single
is, what’s radio-friendly, what
appeals to the biggest group of peo-
ple, which I have no idea about.”

Produced by Love and Joe Chica-
relli, “Fourteen Days” employed
Love’s local Seattle musical friends,
along with Los Lobos sax player
Steve Berlin, who guests on “Way
Off The Hook,” a “crudely egomani-
acal, ‘I'm Too Sexy For My Cat’
song,” says Love, referring to the
Right Said Fred hit. Other songs,
however, reflect the Painted Desert
Publishing (ASCAP) writer’s long-
term sociopolitical commitments.

Love says she was deeply affect-
ed by last November’s riotous World
Trade Organization gathering in
Seattle, and she points specifically
to the tracks “In Seattle” and “Hey
Bigelow.” “Seattle got shut down,

(Continued on page 103)
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OP R&B/HIP-HOP SONG

No Scrubs”

iters: Kandi Burruss, Tameka Cottle

ublishers: Air Control Music Inc., EMI Music
ublishing, Kandacy Music, Tiny Tam Music, -
ony Mercedes Music, Warner/Chappell Music, Irc.

OP RAP SONG
ho Dat?”

iters: Diandre Davis, Tonya “Sole” Johnston, Thabiso
ab” Nkhereanye, Christopher “Tricky” Stewart

blishers: Dre All Day Music, Famous Music Cop.,
itco South, Honey From Missouri, Mo Better Graoves
usic,Tabulous Music, Tunes on the Verge of Insanity

OP DANCE SONG
Believe”

riters: Paul Barry ¢rs), Brian Thomas Higgins ezs),
pteve Torch (PRs)

Publishers:Right Bank Music, Warner/
nappell Music, Inc.

OP SOUNDRTRACK SONG
DF THE YEAR

ild, Wild, West (From Wild,
ild, West)”

Yriters: Robert Fusari, Will Smith, Stevie Wondes

Fublishers:Black Bull Music, EMI/Jobete Music
Publishing, June Bug Alley, Treyball Music,
arner/Chappell Music, Inc.

TOP ASCAP REGGAE ARTISTS

E=2enie Man - Top Reggae Artist of the Year
anto Metro & Devonte

Bob Marley

Bounty Killer

Figgy Marley & The Melody Makers

R&B/HIP-HOP SONGS
‘All Night Long”

riters: Sean “Puffy” Combs, Todd Gaither, Galen
derwood

Publishers:EMI Music Publishing, Justin Combs
Publishing, September 6 Music, Universal Music
Publishing Group

'‘All That | Can Say”

Writer: Lauryn Hill

Publishers: Obverse Creation Music Inc., Sony/A"V
unes LLC

‘Angel Of Mine”

riters: James “Rhett” Lawrence, Travon Potts

Publishers: Rhettrhyme Music, Travon Music, Unwversal
Jsic Publishing Group, Warner/Chappell Music, Inc.

‘Anywhere”

riters: Jason “PD” Boyd, Zane Copeland, Jr., Daron
ones, Michael M. Keith, LaMont Maxwell, Quinnes
Parker, Marvin Scandrick

Publishers: C Sills Publishing, EMI Music Publisting,
ustin Combs Publishing, Kalinmia Music Inc,, L#
ette Publishing, Stro’s Music

‘Beauty”

IVriters: Guy Roche, Tamir Ruffin, Phil Weatherspoon

ublishers: Manuiti LA, North Avenue Music, PGW
dusic

Bills, Bills, Bills”
iiters: Kevin “She’kspere” Briggs, Kandi Burrues,
Beyonce Knowles, LeToya Luckett, Kelendria Rowland

Publishers: Air Control Music Inc., Beyonce Pubiishing,

M1 Music Publishing, Hitco South, Kandacy Music,
Xelendria Music Publishing, LeToya Music Publizhing,
ISHEK' EM Down Music

“Chante’s Got A Man’*

Writers: Jimmy Jam, Terry Lewis,
Big Jim Wright

Publishers: EMI Music Publishing, Flyte Tyme Tunes,
Ji Branda Music Works, Minneapolis Guys Music Inc.

“Did You Ever Think?”

Writer: Tone

Publishers: Jelly's Jams, LLC, Slam U Well

“Faded Pictures (From Rush
Hour)”

Writers: Joe, Joshua Paul Thompson

Publishers: 563 Music Publishing, Tallest Tree Music,
Warner/Chappell Music, Inc., Zomba Enterprises Inc.

“Happily Ever After”
Writers: Case,
Christopher Henderson

Publishers: Baby Sp ke Music,

EMI Music Publishing, Gifted
Source Music

“Heartbreak Hotel”

Writer: Tamara Savage

Publishers: EMI Music Publishing,
Girl Wonder

“If You Lovin’ Me”

Writers: Darrell “De ite” Allamby, Lincoln “Link”
Browder, Kenneth Dickerson, Antoinette Roberson

Publishers: 2000 Watts Music, KennyFlav Music,.
Toni Robi Songs, Warner/Chappell Music, Inc.

“Lately”

Writer: Tyrese

Publishers: BMG Songs, Inc,,
Zovektion Music

“Love Like This”
Writer: Sean “Puffy’ Combs

Publishers: EMI Music Publishing,
Justin Combs Publishing

“Nobody’s Supposed To Be
Here”
Write-s: Shep Crawford, Montell Jordan

Publishers: Aimo Music Corp., Famous Music Corp,,
Hudsan Jordan Music

“So Anxious”
Write’s: Benjamin BJsh, Stephen “Static” Garrett,

Timbaland

Publishers: Black Fountain Music, Blazalicious,
Herbilicious Music, \irginia Beach Music,
Warnzar/Chappell Music, Inc.

“Sweet Lady”

Writers: Johnta Augtin, Charles Farrar, Troy Taylor

Publ shers: B. Black Music, Chrysalis Music, Kharatroy
Music, Naked Under My Clothes Music,
Warner/Chappell Music, Inc.

SONGWRITER OF THE YEAR

“Never Gonna Let
You Go”

Writer: Damon Thomas

Publishers: Demis Hot Songs,
E Two Music, EMI Music Publishing

Sean “Puffy” Combs
“All Night Long”

“Love Like This”

“Satisfy You”

“These Are The Times”

Writer: Damon Thomas

Publishers: Demis Hot Songs, £ Two Lusic,
EMI Musiz Publishing

“We Can’t Be Friends”

Writers: Shep Crawford, «immy “rofessor” Russell

Publ shers: Aimo Music Corp., Hudson Jordan Music,
Professor Funk Music

SONGWRITER OF THE YEAR

Kandi Burruss
“Bills, Bills, Bills”

“No Pigeons”

“No Scrubs”
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AND THE SOUL OF TOMORROW.

“What Y’all Want?”

Writers: Darrin Dean, Eve, Swizz Beatz

Publishers Blondie Rockwell,
Ruff Ryders Entertainment Inc., Swizz Beatz

“What'’s It Gonna Be?"”’

Writers: Darrell “Ceelite” Allamby, Antoinette Roberson

Publishers: 2000 Watts Music, Toni Robi Songs,
Warner/Chappell susic, Inc.

“Where My Girls At?”
Writers: Missy “Misdemeanor” Elliott, Eric Seats,
Rapture Stewart

Publishers: E Beats Music, Mass Confusion Music,

Rap Tracks Publishing, Warner/Chappell Music, Inc.

“You
Writer: Carl Roland, Jr.

Publisher: EMI Music Publishing, Ya Digg Muzik

DANCE
“All Or Nothing”

Writers: Paul Barry ers), Mark Taylor rs)

Publisher: Right Bank Music

EMI MUSIC PUBLISHING

® 8 M AGBOWG. A member of TG £t oy

PUBLISHER OF THE YEAR
EMI Music Publishing

“Body”

Writer: Oscar Gaetan
Publisher? Murk Publisting

“I Will Go With You (Con Te
Partiro)”

Writers: Lucio Quarantotio (siag),
Francesco Sartori (siag)

Publishers: Double Maspct Edizioni Musical A5,
Insieme Edizioni Musical SR (siae), Sugar-Melodi Inc.

“Pm Beautiful Dammit”

Writer: Orville Brinsley Zvans

Publisher: Class Clown Music

“My Love Is Your Love”

Writer: Wyc ef Jean

Publishers: -Huss-Zwingli Publishing,
Sony/ATV Tunes LLC

“Nothing Really Matters”

Writers: Patrick Leonarc, Madonna

Publishers: Lemonijello susic, No Tomato Music,

Warner/Chappell Music Inc., Webo Girl Publishirg Inc.

“Red Alert”

Writers: Felix Buxton (prs), Simon Ratcliffe ers)

Publisher: Universal Music Publishing Group

“Sexual (Li Da Di)”

Writers: Marie Claire Cramers Gema), Richard Nowels,
William Steinberg

Publishers: EMI Music Fuklishing, Future Furnituse, Jerk

Awake, Marie Claire Music

“You Don’t Know Me”

Writers: Kossi Gardner, Duane Harden
Publishers: Rocedu Publishing, Seny/ATv Tunes LLC

RAP
“Ghetto Cowboy”

Writers Ray “Romeo” Antonio, Krayzie Bene

Publishers: EMI Music Publishing, Nicos World

“Hard Knock Life (Ghetto Anthem)”
Writers Martin Charnin, Mark "45 King" James, Charles
Strouse

Publishers: Charles Strouse Publishers, bdwin H. Morris &
Company, Instantly Published, LLC, Warnar/Chappell Music
Inc.

“HoMa Holla”

Writer: Taiwan Green

Publishar: Mr. Fingaz Music

“I Want It AlI”

Writers El DeBarge, William DeBearge, Warren G, Bunny
DeBarge, Mack 10

Publishars: EMI/Jobete Music Putlishing, Real an Ruff,
Warner*Chappell Music, Inc., Warren G Publishing

‘Jamboree”
Writers: Vincent “Vinny” Brown, Arthony “Treach” Criss, Kie
“Kay Gee” Gist

Publishars: Naughty Music, Warner/Chapell Music, Inc.

“No Pigeons”

Writers: Kandi Burruss, Tameka Cottle

Publishars: Air Control Music Inc., EMI Masic Publishing,
Kandacy Music, Tiny Tam Music, Tony Me-cedes Music,
Warner Chappell Music, Inc.

“Pushin’ Weight”

Writers: Lionel “Mr. Short Khop™ Hunt, Jr.. Ice Cube

Publishars: Always Thinkin, Gangsta Boogie Music,
Kockhound Music, Warner/Chappell Must, Inc.

“Satisfy You”
Writers: Sean "Puffy” Combs, Kelly Price, Jeffery *J-Dub”
Walker

Publishers: Big Beautiful One, Duk's World Music Inc., EMI
Music Fublishing, Justin Combs Publishing, Sony/ATV
Tunes LLC, Universal Music Publishing Group

“Waich For The Hook”

Writers: Andre “Dre” Benjamin, Erin “Witcadoctor”
Johnsom, Antwan “Big Boi" Patton

Publishers: Chrysalis Music, DEZONLY 1, Snat Booty Music

“What’s It Gonna Be?!’

Writers: Darrell “Delite” Allamby, Antoinett2 Roberson

Publishers: 2000 Watts Music, Ton Robi Songs,
WarnersChappell Music, Inc.

“Wild, Wild, West (From Wild,
Wild, West)”

Writers: Robert Fusari, Will Smith, Stevie Wonder

Publishers: Black Bull Music, EMI/_obete Jusic Publishing,
June Bug Alley, Treyball Music,
WarnerChappell Music, Inc.

B ASCAP

WHERE MUSIC BEGINS™

Marilyn Bergman | President & Chairman of the Board
www.ascap.com
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John Doe Set Defines ‘Freedom’

X Bassist Cut SpmART Release With A Top Pop Producer

BY CHRIS MORRIS

LOS ANGELES—On “Freedom Is
..,” his new solo album due July 18

from spinART Records, X bassist

John Doe takes on an unlikely col-

laborator who has worked with some

high-profile pop acts.

But X once shared the same man-
agement company, Shankman-
DeBlasio-Melina, as the well-known
producer/mixer Dave Way, and vet-
eran punk rocker Doe wound up hit-
ting it off with Way.

Doe says, “I got to be pals with
Dave, and he’s got a beautiful studio
in his house. So any time I had some
songs, we'd get together. If he had
the time, not mixing the Spice Girls
and Christina Aguilera and all these
hit pop bands, he’d do the John Doe
thing.”

Though a couple of songs on the
new album date back to band ses-
sions for Doe’s 1998 Kill Rock Stars
EP “For The Rest Of Us,” most of
the material was cut solely by co-
producers Doe and Way over a peri-
od of months in 1999.

“It’s really liberating and sort of
iconoclastie,” Doe says, “in that you
only have to deal with one person’s

contribution,
in addition to
your own. I'm
pushing the
buttons, and
he’s playing
piano, and I'm
playing gui-
o tar, and he’s
pushing the
buttons, and then, ‘Oh, well, we need
one more thing, let’s call up [gui-
tarist] Mike Ward.’ It was very
home-style. Elliott Smith does that
all the time.

“It’s frightening, though, because
you hear all the eccentricities in your
own playing, and you're very eritical
of that . .. When you pile four or five
things that you've done on top of each
other, you hear all the minor flaws,
and think, ‘This is shit.” And then
somehow, magically, it comes togeth-
er, and you come to accept it.”

After the collection was finished,
Doe shopped it to a number of labels,
of which, in his words, spinART was
“the best of the people that were
truly interested. I'm sort of grateful
that it’s not a major label, because
they’re so backward now. They seem

Taj Mahal’s Live Blues Album
Launches Joint Venture Label

BY JIM BESSMAN

NEW YORK—Fresh off 1999’s ac-
claimed “Kulanjan,” an exploration
of his West African heritage, the leg-
endary Taj Mahal returns to his
American blues roots with “Shoutin’
In Key,” a live set recorded with his
Phantom Blues Band.

The June 20 release is on Kan-
du/Hannibal, Mahal’s new joint ven-
ture label with Joe Boyd’s Ryko-dis-
tributed Hannibal Records.

“It’s an opportunity to showcase
this great or-
chestra that I've
been playing
with since I did a
solo live album in
1993,” says Ma-
hal, who has now
recorded 39 al-
bums since his
self-titled debut
in 1968. “Kulan-
jan” was issued on Hannibal follow-
ing a stint with Private Music.

“In starting my own record com-
pany, I thought I should give people a
chance to hear a great band playing
and doing music that people really
like,” Mahal says.

Recorded at the Mint in Los An-
geles in November 1998, “Shoutin’ In
Key” features Mahal on guitar, har-
monica, dobro, and percussion. He'’s
supported by keyboardist Mick
Weaver, guitarist Denny Freeman,
bassist Larry Fulcher, drummer
Tony Braunagel, saxophonist Joe
Sublett, horn player Darrell Leon-
ard, and MC Carey Williams.

MAHAL

“We recorded 140 songs over three
nights,” says Mahal, who eventually
pared them down to the album’s 13
cuts. “We wanted some songs that
people always ask for, like ‘Mailbox
Blues’ and ‘Corrina,’ and some new
songs, like ‘Cruisin’, ‘Woulda Coulda
Shoulda,” and ‘Stranger In My Own
Home Town.””

In forming his own label, Mahal
says, he decided to join with Hannibal
because ‘Joe Boyd is a music person.”
Boyd says that the venture is “kind of
a hybrid between
a production and
distribution and a
licensing” deal in
the U.S. and a
“straight license”
in Europe.

Boyd  says
“Shoutin’ In
Key” will be
worked at non-
commercial, blues, triple-A, and rock
radio formats. The album'’s release
coincides with the artist’s summer
tour schedule of the States and Cana-
da. “[The album] sounds great, and
Taj's personality really comes across
—not like a lot of live records that are
kind of like documents,” notes Boyd,
adding that the label will revisit “Kul-
anjan” in conjunction with the live set’s
release. “It keeps selling consistently,
so we hope the two titles will be racked
together and emphasized at retail.”

Mahal is managed by Bill Graham
Management, booked by Monterey
Peninsula, and published by EMI
Musie (BMI).

to be concerned with form, not con-
tent, and youth and things that I'm
not part of.”

Doe calls his new material (pub-
lished by Verelia Music [BMI])
“hopeful—][it’s about] wishing that
things were easier but accepting the
struggle.”

He says of the album title, “Free-
dom is the moment before death,
when you are truly free. Freedom is
not another word for nothing left to
lose—freedom is the moment of clar-
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Moby Likes To Play. V2 artist Moby recently celebrated the Recording Industry
Assn. of America’s platinum certification of his current album, “Play.” Pictured at
V2's New York office, from left, are Barry Taylor of MCT Management; Rachel
Mintz, V2 product manager; Richard Sanders, V2 president; Moby; Kate Hyman,
V2 A&R; Marci Weber of MCT Management; Matt Pollack, V2 head of promotion;
and (front row) Jim Kelly, V2 head of sales.

(Continued on page 26)

Steve Greenberg, Edel Form S-Gurve Records;
Goo Goo Dolls Take A Breather From Touring

CURVE-ACIOUS: Veteran A&R executive Steve
Greenberg has formed S-Curve Records, a new
worldwide joint venture with German-based edel
music. His first act is Baha Men, whom Greenberg
signed to Atlantic Records in 1992 and took with
him to Mercury Records, where he also signed Han-
son. Greenberg, who had long been rumored to be
headed to London/Sire as head of A&R, instead
opted to form his own label at edel after being
wooed by edel music chairman Michael Haentjes.
However, he did work with London long enough to
executive-produce the new “Sex And The City”
soundtrack.

The Girl” more than a year and a half ago. Rzeznik
sees the success of the album, which has sold 3.1
million units, according to SoundSecan, as a result of
changes the band has made since recording 1995’s
“A Boy Named Goo,” including switching labels from
Metal Blade to Warner Bros. “Our career was com-
pletely fucked until ‘A Boy Named Goo,” ” says
Rzeznik. “There was so much turmoil, we couldn’t
tour, there were problems in the band.” (The Goos
ultimately brought in a new drummer after “Goo”
was recorded.) As “Goo” soared on the strength of
the single “Name,” Rzeznik says, “the dog finally
got off the leash and could run.”

“Having already been head of
A&R at a major label, the pros-
pect of starting my own label
and overseeing every aspect of
its development ultimately
seemed much more exciting than
taking another job similar to the

Rzeznik says he hasn’t writ-
ten a note for “Dizzy’s” follow-
up, adding, “I’m one of those
terminal study-the-exam-the-
night-before types. I'm best
under pressure.”

last one I held at Mercury,” says
Greenberg. “The offer from edel
was completely unexpected, but
once it was presented, I realized
this was a once-in-a-lifetime chance. I was tremen-
dously impressed with edel’s plans for establishing
itself in America, and it’s thrilling to get to be part
of that effort in the early stages.”

Greenberg, who plans to hire seven A&R and
product development staffers, is looking for office
space in Manhattan, N.Y.; S-Curve will run inde-
pendently of edel’s U.S. label, Edel America. Pro-
motion, sales, and marketing for S-Curve will be
handled through Artemis Records, the growing
indie run by Greenberg’s former Atlantic and Mer-
cury boss Danny Goldberg; distribution will go
through RED. “Over the years no one in the busi-
ness has been more supportive of the records I've
made than Danny, and it’s exciting to be in business
with him once again. I think his staff can do a job
that rivals any major.” In a separate deal, edel is
considering making a multimillion-dollar investment
in Artemis (BillboardBulletin, May 16).

Baha Men'’s first single, “Who Let The Dogs Out,”
goes to radio this month and will be followed by a
midsummer album release.

BYE-BYE GOO: Look for Goo Goo Dolls to dis-
appear through mid-July and take a much-needed
break, according to leader Johnny Rzeznik. “We've
got two dates we're doing, but otherwise, I'm taking
a month off because it’s just been totally crazy,” says
Rzeznik. “I don’t know where I'm going, but I do
know the only person I'm giving my pager number
to is my sister.” It’s been nonstop recording and
touring for the band since the release of “Dizzy Up

by Melinda Newman

c H-CH-CHANGES: Adam
Sexton, VP of product man-
agement for Arista Records, is
leaving the record company
June 9 to become chief marketing officer for digi-
tal rights management company Supertracks. He
will be based in the company’s Los Angeles office
... Steve Karas left his post at Interscope Geffen
A&M June 9 to become senior VP at ACTV’s
HyperTV. He will be head of music for the New
York-based company that links Internet and broad-
cast media. He will also handle independent pub-
licity for Creed.

SHORT TAKES: Sammy Hagar, whose contract
with MCA expired last October, has formed Cabo
Wabo Records, a joint venture with Beyond Records.
According to Hagar’s manager, Kenny Puvogel, the
original idea was for Hagar’s label debut to be a
greatest-hits double collection. “We were going to
do two new songs on the anthology; then we decid-
ed to do a whole new studio album. Sammy’s writ-
ing the best stuff.” The album, which is due around
Hagar’s Oct. 13 birthday, is being produced by Mike
Clink . . . Ford Models has started a new division
dedicated to placing artists in fashion and advertis-
ing media. Ford Music has already matched Lisa
Loeb with Priceline.com, Hoku with Twix, and
Tyrese with Guess Jeans. “It works both ways in
that the advertisers come to us and the artists come
to us,” says Sharon Ainsberg, who heads Ford
Music with Julie Levine. “We’re looking for any and
all artists.” As you may recall, another modeling
agency, Wilhelmina, struck a similar arrangement
with Atlantic Records; that deal was responsible for
Brandy’s Cover Girl campaign.
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for more information contact: info@chirecords.com or call 310.550.5245
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Hershey, PA Hershey Park Star Pavilion
Saratoga, NY Saratoga Performing Arts Certer
Hartford, CT Meadows Music Theatre
Holmdel, N]J PNC Bank Arts Center
Woantaugh, NY Jones Beach Amphitheatre
Cincinnati, OH Riverbend Music Center
Calumbus, OH Polaris Amphitheater
Bonner Springs, KS Sandstone Amphitheatre
St. Louis, MO Riverport Amphitheatre
Indianapolis, IN Deer Creek Music Center
Rochester, NY Fingers Lake P.A.C.
Taronto, CAN Molson Amphitheatre
Cayahoga Falls, OH Blossom Music Center
Pittsburgh, PA Star Lake Amphitheatre
Detroit, Ml Pine Knob Amphitheatre
Wilmington, DE Kahuna Concert Hall

7/6  Scranton, PA Montage Mountain PA.C.

7/7  Gilford, NH Meadowbrook

7/8 Boston, MA Tweeter Center

7/9 Bristow, VA Nissan Pavilion

7/11 Virginia Beach, VA GTE Virginia Beach Amphitieztre
7/12 Raleigh, NC Waln.t Creek Amphitheatre

7/13 Charlotte, NC Blodkbuster Pavilion

7/15 West Paim Beach, FL Mars Music Amphitheatse
716 Tampa, Fl Ice Palace

718 Atlanta, GA Lakewood Amphitheatre

7/19 Nashville, TN First American Music Center

7/21 Chicago, IL New World Music Theatre

7/22 Milwaukee, WI Marcus Amphitheatre

7/23 Cadott, WI Chippewa Valley Music Festival

7/25 tb.a.

7/26 Oklahoma City, Ok All Sports Stadium

7/28 Dallas, TX Starplex Amphitheatre

7/29 Houston, TX Cynttia Woods Mitchell Pavilion
7/30 San Antonio, TX Sunken Gardens Amphitheatse

© 2000 Cyamide Music, 9200 Sunsez Blvd., Suite 530, Los Angeles, CA 90069

Manufactured and Distributed by Mailboat Records

8/1
: 13
8/3
8/4
8/5
8/7
8/9
8/10
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8/13
8/15
8/16
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8/19
8/20
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8/29
8/30

Albuquerque, NM Mesa Del Sol

Phoenix. AZ Blockbuster Desert Sk Pa<dicn
Los Angeles, CA Universal Amphitheatse
San Bernardino, CA Blockbuster Pavilion
San Diego, CA Coors Amphitheatre

Las Vegas, CA The Joint

Reno, N¥ Reno Amphitheatre
Sacramento, CA

Sacramerto Valley Amphitheatre

Mountain View, CA Shoreline Ampaith=atre
Seattle, WA The Gorge

Boise, ID Idaho Center Amphitheatre

Salt Lak= City, UT E Center

Denver, CO Fiddler's Green Amphitiearr=
Omaha, NB Levi Carter Park

Davenport, A LeClaire Park

Mankatc, MN Mankato Civic Center
Augusta. ME Augusta Civic Center
Uncasville, CT Mohegan Sun Casino
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Metal Blade’s Fates Warning Issues 9th

BY CLAY MARSHALL

LOS ANGELES--Though it ¢locks
in at roughly 50 minutes, Fates
Warning’s ninth studio album, “dis-
connected,” hus only seven tracks.
Still, that’s six more than the veter-
an progressive-rock outfit included
on its last record, 1997’s “A Pleasant
Shade Of Gray,” which featured a
single 50-minute song divided into
12 parts.

“To do something similar would
have heen an easy way out,” sayvs
guitarist Jim Matheos of the set, to
be released July 25 by Metal Blade
Records. “The best thing for me to
do, and the biggest inspiration, is to
say, ‘Let’s do something different
now and stretch ourselves in the
other direction.””

To that end, vocalist Ray Alder
takes & more active role in the writ-
ing process for this album. Mautheos,
who writes the group’s music, has
served as Fates Warning's primary
lvricist for vears, but on “discon-
nected” Alder pens the words to two
songs. including the first single,
“One.” Another “disconnected”
track, “Pieces Of Me,” is the first
Ivrical eollaboration between Alder
and Matheos.

Matheos says Alder’s more active
involvement helped to lessen cre-
ative pressure and strengthen the
album’s material. “I didn't want to
fill up pages [with] words that real-
ly meant nothing to me,” he says.

Another area in which he believes
“disconnected,” which features two
songs that top the 10-minute mark,
stands out from the group’s other
releases is its engineering. “The
way the guitars were recorded was
completely different than anything
we’ve ever done before,” he suys.

The albun’s five vocul tracks—:an
eerie, two-part instrumental book-
ends the set—contain recurring
images of separation and incom-
pleteness reflective of the album'’s
title. “A lot of the songs we did trv
to tie together, keeping that ‘discon-
nected’ theme,” Matheos says

Chavlie Silecchia, metal director
at WCWP Long Island, N.Y,, anx-
jously awuaits the album’s shipment
to radio in early July. “I can’t wait
to hear what the new one is like.” he
savs, noting that the group’s 1948
live doul) ~album, “Still Life,” was
well-received at the station. “Our lis-
teners really dig bands like Fates.
T’ve seen lists of requests firom over
10 years ago that list them as one of
our most-requested bands.”

“Disconnected,” like “Pleasant
Shade,” sees Fates Warning collab-
orate with ex-Dream Theater keyv-
hoardist Kevin Moore, as well Ar-
mored Saint’s Joey Vera, deseribed
by Matheos as Fates Warning’s
“permanent temporary bass plaver.”

Matheos suays the self-managed
group is tentatively slated to tour in
support of “disconnected” for six to
eight weeks in the U.S. and for six
wecks in Europe. The band toured
extensively in support of “Pleasant
Shade,” documented on “Still Life”
and two live home videos. Matheos
says there are “real solid plans” for

FATES WARNING

another [Fates Warning home video
this fall, with “studio footage, some
live sh(m s we did from Greece last
vear, and a lot of old footage of dif-
ferent eras [of the band].”

Before beginning work on “dis-
connected,” Matheos and Alder re-
leased solo albums on Metal Blade
in the full. Matheos’ “Away With
Words” gave the guitarist his second
opportunity to make an acoustic in-

strumental record, while on Alder’s
on which Vera
handled bass and production duties
—the singer tackled a heavier
sound.

J.J. Caitheart, owner/operator of
Vancouver’s Serape Records, thinks
the side projects, like the involve-
ment of Moore, help the band’s audi-
ence grow. “It shows that they’re a
hit varied and diverse,” he says, add-
ing that “disconnected” is a priority
release for the store.

Matheos, whose music is pub-
lished through Matheos Music
(BMI), believes “disconnected” ben-
efited {rom the solo projects as well.
“I don’t know if it’s just because of
us both doing solo records, or if it’s
just a conscientious etfoxt on our
part to do something different, [but]
I certainly think the record is a
fresh sound for us.”

business BIsaane
® TOP 10 CONCERT GROSSES
Gross Attendance
ARTIST(S) Venue Dates. Ticket Price(s) Capacity Promoter
‘N SYNC $1SQ0. PINK Ice Palace May 24-25 $1,404,387 30,332 SFX Music Group,
Tampa, Fla $48.95/$38.95 two Fantasma
sefiouts Productions
*N SYNC, SISQO. PINK National Car Rental ~ May 22-23 $1,345,058 28.416 SEX Music Group
Center $49.75/$39.75 two Fantasma
Sunrise, Fla seflouts Productions
TINA TURNER, LIONEL Bradley Center May 24 $853,893 14,023 SFX Music Group
RICHIE, JANICE ROBINSON Milwalke $79/$35 17,784
I
TINA TURNER, LIONEL Conseco Fieldhouse  May 26 $803,000 12,81 SFX Music Group
RICHIE, JANICE ROBINSON wianapolis $79.25/$55.25/ 13.460
$35.25
P n |
RED HOT CHILi PEPPERS, The Gorge May 27 $718,045 20.000 House of Blues
FOO FIGHTERS George, Wash $43.35/$32.85 seliout Concerts
KISS, TED NUGENT, Post-Gazette Pavilion May 26 $614,834 14,946 SFX Music Group
SKID ROW at Star Lake $88.50/$35 23.212
Burgettstown. Pa
X FEST: EVERCLEAR. Post-Gazette Pavilion May 29 , $604,969 24,884 SFX Music Group
CYPRESS HiLL at Star Lake | $30 25,046 WXDX
Burgettstown, Pa
1
THE CURE Greek Theatre May 30 31‘{ $528.266 12.324 Nederlander |
Los Angeles | $46.50 two nization
seflouts
ROCKFEST 2000: 311, Westfair June & $433,788 12,110 Jam Proguctions.
STONE TEMPLE PiLOTS, Amphitheatre $42.50/835 selout Brian Productions
GODSMACK, INCUBUS, 3 sunil Bluffs, lowa
DOORS DOWN
L
CREED Hersheypark May 21 | $419,488 15,942 Electric Factory
Stadium $28.50/825 selout Cancerts, SFX Music
Hershey, Pa. Group
I
L. -
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Epic To Mine Indie Base For Modest Mouse Set

BY JONATHAN COHEN

NEW YORK—After a successful
seven-year reign in the U.S. rock
underground, Modest Mouse makes
its major-label debut June 27 with
the Epic set “The Moon & Antarc-
tica.”

The Isaaquah, Wash.-based trio
has spent much of its seven-year
history constantly touring and issu-
ing a host of eclectic releases for
Up Records—the most recent of

MODEST MOUSE

which, 1997’s “The Lonesome
Crowded West,” has sold 60,000
copies in the U.S., according to
SoundSean.

Although the band’s jump to Epic
puzzled many of its hardcore fans,
Modest Mouse front man Isaac
Brock says hardly anything has
changed for him and his band-
mates, bassist Eric Judy and drum-
mer Jeremiah Green, who remain
largely self-managed and still drive
themselves across the country on
tour.

“I don’t think the new album is at
all overpolished or anything,”
Brock says, allaying fears that a
major-label contract would, by def-
inition, rob Modest Mouse of its
signature sound. “We spent more

time getting crazy sounds than
making things sound polished.”

Indeed, “The Moon & Antarcti-
ca” continues to revel in the bewil-
dering stylistic blend that Modest
Mouse fans have come to appreci-
ate. From the spastic, Talking
Heads-ish funk of “Tiny Cities
Made Of Ashes” and the pretty,
acoustic-based “3rd Planet” and
“Gravity Rides Everything” to
epices such as “The Cold Part” and
“The Stars Are Projectors,” the al-
bum strikes a unique balance be-
tween emotional extremes.

Although previous Modest Mouse
recordings have possessed certain
thematic similarities (driving, the
western U.S.), Brock begs off ex-
plaining the connection in the
astronomy-leaning concepts on the
new set.

“I don’t actually ever say what
the songs are about,” he says. “For
the most part, I like leaving it up to
everyone’s imagination. I think it
makes the record a lot more fun to
listen to, and it gives it a lot longer
life span. I find that I enjoy music
longer the less I know about what
it exactly means, because then it
can keep changing.”

Epic has no delusions about Mod-
est Mouse’s hitmaking potential,
according to Matt Marshall, the
label’s VP of A&R, who signed the
band. Instead, the label will aggres-
sively market “The Moon & Antarc-
tica” toward the band’s fervent fan
base, as well as work college and
modern rock radio, where the
album arrives June 27.

“I think it’s an incredibly fun,
amazing record,” Marshall says.
“It’s really a full album. Depending
on when you listen, a different
track stands out. It gets better

every time you listen to it.”

“The Moon & Antarctica” has
been licensed to Matador for Euro-
pean distribution, and Epic has
teamed with Up to release two
four-track 12-inch singles June 20.
Each will have an alternate version
of an album cut as well as three
previously unreleased songs.

“It helps us really go at the sup-
reme independent base they have,”
Epic marketing director Jock

‘I look at them as
an act that’s going
to have a 10- or
15-record career if
they want it. They
are very special’

- MATT MARSHALL -

Elliott says of the partnerships. “It
especially makes sense for us to
have Up involved, and it’s definite-
ly a mutually beneficial arrange-
ment.”

Up gave Modest Mouse added ex-
posure in January when it issued
the singles compilation “Building
Nothing Out Of Something.” The
set has sold 30,000 copies, and it
peaked at No. 13 on Billboard’s Top
Independent Albums chart.

Coupled with the fact that near-
ly every show on the band’s current
U.8. tour—which wraps with a two-
night stand in Seattle Friday and
Saturday (16-17)—has sold out in
advance, Epic is excited about Mod-
est Mouse’s potential. “I look at
them as an act that’s going to have
a 10- or 15-record career if they
want it. They are very special,”
Marshall says.

“TI’d say they’re definitely on the
upswing,” says Erik Carter of the
Bay Area’s Amoeba Records chain.
“The compilation sold very well on
CD and vinyl at our stores. I think
the new album will do real well for
them, because it wasn't too long ago
that they were just another band
playing every month around here.”

Modest Mouse has always been
something of a press darling,
despite the trio’s aversion to stan-
dard promotional tools such as in-
store appearances and autograph
signings. Features are set to
appear in Spin, Paper, Pulse,
Revolver, Guitar World, The Rock-
et, and The Washington Post, and
the band will remain in the public
eye by touring through most of the
summer. Modest Mouse is booked
by Inland Empire Touring.

Epic hopes to capitalize on the
band’s Internet following with the
late-May launch of ModestMouse-
Music.com. “There’s a couple thou-
sand people a week going to it, and
we have 1,000 people signed up on
the E-mail list,” Elliott reports. The
new site will feature Brock’s pho-
tography in its design scheme and
will offer sound samples from the
new album.
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Garth Live Set Ties
Springsteen Live Sel
In May Gertifications

BY JILL PESSELNICK

LOS ANGELES—The Capitol

Nashville two-CD Garth Brooks set -

“Double Live” tied the three-CD | PRESENTING AM EXTREMVELY REALISTIC U2 CONCERT ON YOUR COMPUTER. Thaniks to Burstwore® technolagy,
Bruce Spl‘inSgStefn Cfle}fﬁﬁn “Live | g you'll enjoy a smaoth, T\-quality presentation of U2 Popmare concert insteod of che usuol jittery internet video.
1975-1985” (Sony) as the highest cer- > . = 3

tified live album in history, after But just make sure vous office is up to fire code.

being certified for sales of 13 million
copies by the Recording Industry
Assn. of America (RIAA) this May.
The Brooks catalog has now been
certified for a total of 93.5 million.

George Strait’s MCA Nashville
boxed set, “Strait Out Of The Box”
(1995), reached the 7 million level,
which matches Led Zeppelin's 1990
self-titled boxed set (Atlantic) as the
highest-certified boxed set released
in the 1990s.

The certification of Santana’s
“Supernatural” (Arista) at 12 million
made the disc one of the four best-
selling albums in Arista Records’ 25-
year history. The album joins the
soundtrack to “The Bodyguard” at
17 million, Whitney Houston’s self-
titled debut album at 13 million, and
Kenny G’s “Breathless” at 12 million.
Additionally, the top-selling ‘N Syne
album “No Strings Attached” (Jive)
continued to rack up sales and was
certified at 8 million.

This month multi-platinum certi-
fications were awarded to five Roll-
ing Stones albums from the 70s and
'80s: “Some Girls” (6 million), “Tat-
too You” (4 million), “Sticky Fingers”
(3 million), “Goats Head Soup” (3
million), and “Emotional Rescue” (2
million). AC/DC received its 18th
gold album for sales of 500,000 with
the Elektra dise “Stiff Upper Lip.”

Also this month, two Arista acts
received their first multi-platinum
certifications. Next’s “Rated Next”
and 112’s “Room 112” each reached
the 2 million mark. Several other
acts were granted their first plat-
inum or gold awards. Platinum |
awards were granted to Jagged
Edge, Bloodhound Gang, Donell
Jones, Fuel, 3 Doors Down, and Slip-
knot, and gold honors were awarded
to NoFX, Oleander, the Corrs, Pink,
the Wilkinsons, Monifah, Carl Thom-
as, Papa Roach, and Vitamin C.

A complete list of May RIAA cer-
tifications follows.

MULTI-PLATINUM ALBUMS

Garth Brooks, “Douhle Live,” Capitol
Nashville, 13 million.

Backstreet Boys, “Buckstreet Boys,” Jive,
13 million.

Santana, “Supernatural,” Arista, 12 million.

Matchbox 20, “Yourself Or Someone Like
You,” Atlantic, 11 million.

Patsy Cline, “Greatest Hits,” MCA

Nashville, § million. . _ See U2 s Pcpmart —oncert June 8-30 only on the Inte-net at ul. burst.comr
‘N Syne, “No Strings Attached,” Jive, 8 mil-

lion. * i
George Strait, “Strait Qut Of The Box,” o ummm

MCA Nashville, 7 million.

Michael Jackson, “Dangerous,” Epic, 7 mil-
lion.

Pearl Jam, “Vs.,” Epic, 7 million.

The Rolling Stones, “Some Girls,” Rolling
Stones Records, 6 million.

Limp Bizkit, “Significant Other,”
Flip/Interscope, 6 million.

Usher, “My Way,” LaFace/Arista, 6 million.

R. Kelly, “R.,” Jive, 6 million.

(Continued on page 69)
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JOHN DOE SET DEFINES ‘FREEDOM’

(Continued from page 20)

ity, the moment of truth, as it were.
1 totally believe that you have to suf-
fer in some way to get to the truth.
That moment that you’re truly con-
templating ending your life, or when
your life is about to end—that is a
moment that leads to something
incredible . . . I embrace that.”

Doe cut “Freedom Is...” with a
collection of top L.A. musicians,
including Joey Waronker and
Smokey Hormel (formerly with
Beck’s band), Money Mark Nishita
(of the Beastie Boys), Tony Marsico
(formerly with the Plugz and
Matthew Sweet), and two of his X
colleagues, drummer D.J. Bone-
brake (who is now in Doe’s touring
band as well) and vocalist (and ex-
wife) Exene Cervenkova.

X, which re-formed two years agc
with original guitarist Billy Zoom
back in the fold, continues to play
reunion shows, performing its old
material.

Doe says of the possibilities for an
album of new X songs, “You never
know. Actually, Exene and I have
been talking about writing some
songs together, so we'll see if they
become X songs. You know, just writ-
ing is rewarding. Writing for some-
thing can be stifling. And sometimes,
what's expected of X is a bit much.”

In addition to gigging with X and
his own band (which also includes

Drew Ross of Aimee Mann’s group
on bass), Doe has continued to pur-
sue a burgeoning acting career. His
1999 film credits included “Sugar
Town,” “Forces Of Nature,” and
“Brokedown Palace”; he also took a
recurring role on the WB TV series
“Roswell.”

Jeff Price, president of spinART,
describes the target demographic
for Doe’s album as “the 30-plus per-
son that’s got money, that’s heard of
the band X, who’s into more intelli-
gent songwriting, who's not running
after [Britney Spears’] ‘Oops! . .. I
Did It Again.””

Marketing Doe may take spin-
ART’s campaign into unusual terri-
tory, according to Price. “Perhaps
[into] print advertising through non-
traditional outlets—maybe we don’t
go to Alternative Press, maybe we
go to Harper’s, as an example. In
addition, [we might do] direct mail-
ings—we have a pretty extensive list
of Pixies fans through our Frank
Black affiliation, and John Doe and
Frank Black have toured together.”

The Internet will also be utilized
extensively to promote “Freedom Is

“We intend to do an incentivized
‘Buy the John Doe album for down-
load’ program through EMusic,”
Price says. “You purchase a John
Doe album for paid download, and

you get a free, limited-edition Frank
Kozik poster mailed to you. That
promotion, tied in with a Rolling-
Stone.com contest, gives us a lct of
prime positioning on some seriously
trafficked Web sites.”

Noting that the Web has been a
boon in the promotion of spinART’s
current Apples In Stereo album,
Price adds, “It’s been a very effec-
tive tool for us and a very cheap tool
to use. I view the Internet as very
niche-marketed. People go to things
that they’re interested in . . . Not
everyone that picks up The Village
Voice is interested in music, but
everyone that goes to EMusic.com or
to RollingStone.com is interested in
music.”

Doe—who is managed by Zeit-
geist Artist Management and
booked by Stormy Shepherd of
Leave Home Booking—plans to tour
this summer.

Price says spinART will tie that
roadwork into the “Freedom Is ... ”
campaign. “We're also going to be
doing an acoustic in-store tour. We
view places like Barnes & Noble and
Borders as prime candidates for
John Doe fans. Newbury Comics as
well . .. We'd like to hit the 30-plus
clientele. Simultaneously we tie that
in with a triple-A acoustic radio tour,
so we're getting double penetration
at the retail and the radio level ”
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SOUNDIRACKS

AND FILN SCORE NEWS

BY CHARLES KAREL BOULEY

JUST WHEN YOU THOUGHT it was safe to go back to the record
stores: The summer of 1975 is remembered for arguably being the first
to launch the now-exalted summer blockbuster film.

That year, Steven Spielberg released ‘Jaws,” and a phenomenon was
born. Now, 25 years later, Universal Home Video and Decca Records is
reissuing a special collector’s edi-
tion of both the movie and the
soundtrack, with the latter boast-
ing 20 minutes of previously unre-
leased music. The July 11 release
of a 25-year-old record could pre-
sent new marketing challenges to
Decca.

“We're not marketing a 25-
year-old-record; this is a brand-
new record that builds upon the
original but is set apart by the 20 minutes of unreleased music,” says
Randy Dry, director of marketing and artist development, crossover
music, for Universal Classics Group. “There’s an extensive collector’s
edition package with bonus material, as well as music that never
appeared in the film.”

The appeal of this collection is the near star power of composer John
Williams. One of the most identifiable pieces of music, the ‘Jaws” sound-
track set the stage for blockbuster albums to accompany blockbuster films.

“We’re marketing this right along side the movie, make no mistake,”
says Dry. “But this time, we've got the Internet on our side. Microsoft and
MSN feature a Jaws’ Media Player, which allows people to hear stream-
ing audio from the soundtrack and watch film clips. There’s also hun-
dreds of soundtrack-themed shows on classical and public radio, which
are showing great enthusiasm for the project. Then there’s the thou-
sands of Internet sites that specialize in the music of movies. The core
base of fans, coupled with the new ones waiting in the video stores and
on the Net, is really going to boost the marketing.”

COVER OF “JAWS” ALBUM.

THE PERFECT SCORE: Grammy-, Golden Globe-, and Oscar-win-
ning composer James Horner can’t seem to stay away from the water.
After cleaning up with the “Titanic” score album, he has now helmed
the June 20 release of “The Perfect Storm” soundtrack (Sony Classical).
The film, re-teaming George Clooney and Mark Wahlberg of “Three
Kings” fame, lends itself well to what Horner does best: blending lush
orchestrations with electronic and even ethnic sounds. What makes the
score album stand apart from others is the inclusion of the theme song
from the film, John Mellencamp’s “Yours Forever.”

Due to the nature of the film, Sony Classical is taking an adventurous
path to marketing the soundtrack, including a heavy Internet presence
and utilizing outlets not formally thought of for music advertising, such
as the Weather Channel.

While it is questionable that this release will reach the epic financial
proportions of “Titanic,” it should further cement Horner’s position as
Hollywood’s golden composer.

M USIC FOR THE MASSES: For independent labels and artists, hav-
ing a song placed in a feature film can often be the escalator to the top
of the recording industry. Many unknown or cult artists have launched
major recording careers off a successful soundtrack, transforming that
success into the ever-elusive major-label deal.

Former Rhino Movie Music GM Julie D’Angelo has taken a step to
get those artists in front of soundtrack coordinators by launching Music
for the Masses (MFTM) in Los Angeles. The company’s sole purpose
will be to represent music from indie artists and labels that seek place-
ment in movies, television, interactive media, and commercials.

“I serve those artists who don’t have a direct conduit to get their music
in visual media,” says D’Angelo.

MFTM has already signed several artists and record labels in hopes
of finding their work a home in visual media. The rollout includes Gram-
my nominee Caravana Cubana, Texas guitar slinger (and former new
wave hero) Gary Myrick, '60s rocker and eclectic musician Ian Whit-
comb, mid-Atlantic rock legend Joe Grushecky, modern rock artist
Jonny Polonsky, and British folk icon Roy Harper.

MFTM has inked deals with Pinch Hit Records (Gifthorse,
Shapeshifter, Munkafust, the Tearaways); Multitask Records and
Management (weaklazyliar, Paul Melancon, Underwater);
singer/songwriters Wendie Colter, Renee Stahl, and Teal Thompson;
and a handful of composers.
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OF HOT PROSPECTS FOR THE HEATSEEKERS CTHART *+ BY CARELA HAY

M AD DOG ON THE
LOOSE: Cypress Hill
member Sen Dog is aim-
ing to step out of the
shadow of his multi-plat-
inum hip-hop group with
his solo act, SX-10, whose

Slumming It. Detroit rap
group Slum Village is cur-
rently on a North American
tour in support of its debut
album, “Fantastic, Vol. 2”
(Goodvibe Music/Atomic
Pop). Group member T3
says, “We try to make

Kottonmouth Kings, and
Mellow Man Ace.

“Mad Dog American”
features the track “Goin’
Crazy,” which was on
the “Mod Squad” movie
soundtrack album. SX-10
was also featured on the
current Cypress Hill
album, “Skull & Bones.”

SX-10’s album is one of
the first albums from
Thug Records,
which was formed by the

Latin

Los  Angeles-
based Sen Dog.
He says, “I start-
ed Latin Thug
Records because
I wanted to make
a record which I
felt was 100%
me. Lyrically and

!

Country Comedy. Chuck
Wagon & the Wheels bring their
style of comedic country to the
album “Off The Top Rope,” due
Tuesday (13) on Lyric Street
Records. Group member

Sid Sequin says of the band’s
satirical approach, “We were
prepared to envision ourselves
as being against the grain.”

MOUNTAIN
Static-X, Wisconsin Death Trip

Vi

WEST NORTH CENTRAL

REGIOMNAL HEATSEEKERS

Yolanda Adarms, Mourrtains

n NORTHEAST
Lara Fabian, Lara Fabian

NO.1s

name. Hunter has previ-
ously released albums as
part of a duo or group,
many of which were jazz
hits.

Previous albums of
Hunter’s that were hits on
the Top Jazz Albums
chart are Charlie Hun-
ter/Leon Parker’s “Duo”
(which peaked at No. 9
last year) and Charlie
Hunter & Pound For
Pound’s “Return Of The
Candyman?”
(No. 4 in 1998),
Charlie Hunter

EAST NORTH CENTRAL
igh... Valey Low

MIDDLE ATLANTIC
Lara Fabian, Lara Fabian

Quartet’s “Natty
Dread” (No. 5 in
1997), and Char-
lie Hunter Quar-
tet’s “Ready . ..
Set . .. Shango!”

U.S. single, “I Will
Be Waiting,” which has
already hit the top
10 in Canada. D-Cru has
received early airplay on

Aurora Rising. Christian
music trio Aurora consists
of three sisters, two of
whom are twins. The sis-
ters—Lauren, Rachel, and
Racquel Smith—grew up

musically, [“Mad Disturbed, The Sickness i1 (No.9in 1996).

music that other musicians

respect because alotofthe | Dog American”] ' > @ Hunter is cur- | nGeorgiaand have been
) : SOUTH ATLANTIC singing together since
music you hear today you is the best record SClub7 S Club7 rently on a U.S. ritdhood. Savs La
I've ever done in 1 PACIFIC _ —————'  tour with dates | Shtdhood.says Lauren,

can't respect.” Guests on
the album include D’Ange-
lo, ?uestlove from the
Roots, Kurupt, and Jazzy
Jeff. Slum Village tour dates
include July 3 and 4 in New
York (see review, page 30).

“l don’t think we’d want to
sing with anyone else.”
Aurora’s self-titled debut
album is scheduled for
release Aug. 22 on Red Hill
Records. Lauren notes of
the album’s direction, “First
and foremost, we’re Christ-

l,f that include June
29 in Boston,
Aug. 1 in Seattle,
and Sept. 5 in

Philadelphia.

my life.”
Sen Dog will be
touring with Cyp-
ress Hill this
summer, but he
plans to take SX-
10 on the road later this

Joan Sebastian, Secreto De Amor

N

SOUTH CENTRAL
Ying Yang Twins, Thug Walkin’

e = =

THE REGIONAL ROUNDUP CANADIAN

debut album, “Mad Dog year. CREW: Pop act D-Cru ¢ — )
American,” is due July Rotating top 10 lists of best-selling titles by new and developing artists. has already experienced ian. Christianity doesn’t
b 4 . "
4 on Latin Thug/X-Ray JAZZ HUNTER: Res- . MOUNTAIN _ NORTHEAST a hit in its native Canada | Mavetomean ‘boring.
. . . . Static-X Wisconsin Death Trip . Lara Fabian Lara Fabian . . .
Records. pected jazz musician |2 Bie Man Group Audio - SClub 75 Club 7 with its self-titled debut

F.A.T.E. For All That's Endured
Disturbed The Sickness
BBMak Sooner Or Later

Dido No Angel

. Fenix TX Femx TX

Westlife Westlife

. Guster Lost And Gone Forever
. Travis The Man Who

Lara Fabian Lara Fabian

. Disturbed The Sickness
BBMak Sooner Or Later
Fenix TX Fenix TX
System Of A Down System Of A Down
Eric Heatherly Swimming In Champagne
U.RO. No Pleasantries

. Chad Brock Yes!

album.

The album is set for
a U.S. release Tuesday
(13) on Elektra Records
and features the first

Charlie Hunter has re-
turned with a self-titled
album on Blue Note Rec-
ords—his first album to
be credited solely to his

The music on the album
combines rock and rap,
and guest artists include
Everlast, DJ Muggs and
Bobo of Cypress Hill,

top 40 stations WDRQ
Detroit and WKSE Buffa-
lo, N.Y. (see review, page
31).
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Just look at what MP3.com paid out to 10 top artists in May*

MP3.com Band May Program Earnings
1. 303infinity $23,686.71
2. Ernesto Cortazar $18,333.20
3. Raveing Lunatics $17,289.15
4. The Cynic Project $16,727.51
5. Bassic $15,729.49
6. Killer Spam's Comedy Stuff $12,203.38
7. Paul Cooper $11,224.56
8. BENTFRAME $ 7,529.17
9.trance[Jcontrol $ 7,325.29

10. Daniel Cox $ 6,276.43

MP3.com artists get paid as early as 10 days after the end of the month.**

Isn’tit time you tapped into the New Music Economy.

www.mp3.com/wepayback/

All program dollar amounts preliminary and subject to final audit
* Numbers from the May 2000 MP3.com Payback for Playback Program
** With a CompuBank.com account
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 SAINT ETIENNE

Sound Of Water

PRODUCERS: Saint Etienne, Gerard Johnson

Sub Pop 509

Throughout the "90s, U.K. trio Saint Eti-
enne was responsible for injecting dance-
floors and top 40 radio with infectious
melodies, buoyant rhythms, and melan-
cholic tales. Tracks like “Nothing Can
Stop Us,” “Who Do You Think You Are,”
“He’s On The Phone,” and a wicked cover
of Neil Young’s “Only Love Can Break
Your Heart” sound as fresh today as they
did upon their original release. On its lat-
est offering, “Sound Of Water,” Saint Eti-
enne—Bob Stanley, Pete Wiggs, and diva
supreme Sarah Cracknell—delivers a
wonderfully ambient collection of 10
songs. Decidedly more stripped-down
and less effervescent than past recordings
(and with some Burt Bacharach touches),
“Sound Of Water” finds the threesome
receiving a little musical augmentation
from the likes of To Rococo Rot, Sean
0’Hagen, and Eriec Kupper. If past Saint
Etienne albums were primed for peak
club action, this one’s definitely for those
apres club moments. Highlights include
“Heart Failed (In The Back Of A Taxi),”
“Don’t Back Down,” “Sycamore,” and
“How We Used To Live.”

% ROYAL TRUX

Pound For Pound

PRODUCERS: Adam and Eve

Drag City 188

Royal Trux specializes in a unique brand
of rock that bridges trashy "70s guitar
sounds with the lo-f1 noise experimental-
ism of Sonic Youth. On “Pound For Pound”
the Chicago five-piece is decidedly more
grit than art with a nasty, blues-infused
collection that highlights the band’s mus-
cle and proves itself to be a thoroughly
enjoyable roots romp. The fronting duo of
Neil Hagerty and Jennifer Herrema roll
up their sleeves and pump up the swag-
gering bravado in trading signature vocal
rasps and snarls, declaring “The doctor is
in but it ain’t no sin” on the album’s finest
moment, “Dr. Gone.” Just as with fellow
Pussy Galore alum Jon Spencer of Jon
Spencer Blues Explosion, Hagerty toes
the line of parody with the Royal Trux's
messy, larger-than-life arrangements and
embrace of the absurd. But when the re-
sults are this much fun and the underlying
musicianship is so appealing (as evidenced
on tracks like “Deep Country Sorcerer”
and “Call OQut The Lions”), it can only be
called seedy goodness.

VARIOUS ARTISTS

Adler, Bock, Coleman

PRODUCERS: Denny Diante, David Gatligan, Richard
Loring, Ron Abel

LML 201

Three fine melody men—Richard Adler,
Jerry Bock, and Cy Coleman—were salut-
ed at a benefit concert in Los Angeles in
February 1999 for STA.G.E. 15, an AIDS
benefit charity. As in past songwriter sal-
utes by the organization, an assemblage of

& MUSIC

SPOTLIGHT

fatn 2 Gictasd
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SINEAD O'CONNOR

Faith And Courage

PRODUCERS: various

Atlantic 83337

After spending considerable time
with O’Connor’s newest album (and
Atlantie Records debut), it becomes
mighty clear that she has spent the
past 13 years simply warming up. No
disrespect to her sublime back catalog
—*“The Lion And The Cobra,” “I Do
Not Want What I Haven’t Got,” “Am I
Not Your Girl?,” “Universal Mother,”
and “Gospel Oak”—but “Faith And
Courage” is head and shoulders above
what came before it. In fact, it is bril-
liant. The self-assured singer/song-
writer’s angst of yesterday has been
replaced with a poignant sweetness.
For this album, she wrote or co-wrote
10 of the 13 tracks and collaborated
with an extensive lineup of producers
and musicians, including Adrian Sher-
wood, Dave Stewart, Wyclef Jean,
Kevin “She’kspere” Briggs, and Brian
Eno, among others. Already, the set’s
first single—“No Man’s Woman,” a
tale of celibacy—has been embraced
at triple-A as well as hot and modern
AC stations. With “Faith And Cour-
age,” it appears that this mother of
two and archdeacon (her priest name
is Mother Bernadette Mary) has dis-
covered that nothing compares to a lil’
soul searching.

strong talent gives its considerable all. On
board are Lucie Arnaz, Nancy Dussault,
Davis Gaines, Betty Garrett, Michele Lee,
Hal Linden, and Maureen McGovern,
among others. In one memorabie duet,
Sheldon Harnick—the lyricist partner of
Bock—and Charlotte Rae deliver a touch-

SPOTLIGHT

NEXT

Welcome [t Nextasy

PRODUCERS: various

Arista 07822-14643

R.L. and brothers Tweety and T-Low
go all the way this time, further mas-
saging the fine line between sexual
and sensual—the musically erogenous
zone they began rubbing on 1997’s
double-platinum “Rated Next.” Work-
ing again with Naughty By Nature’s
KayGee and others, Next goes for
more originality vs. samples and tack-
les subjects both provocative and rezl.
The lead single “Wifey”—about find-
ing the right woman—features Lil’
Mo. Things get racier thanks to
steamy tracks like “Cybersex”
(“Download All Over Me”) and the
controversial “Jerk” (with rapper 50
Cent), which covers the subject of

masturbation. From there, the socially
conscious midtempo jam “Beauty
Queen” asks women why they

settle for less. Those who like their
R&B/hip-hop naughty—but still
nice—won'’t be disappointed by this
sophomore effort.

ing rendition of “Do You Love Me?” from
Bock and Harnick’s “Fiddler On The
Roof.” The two-disc set covers 33 songs,
many of which were show-stoppers. These
gatherings, with all their diverse talent
and repertoire, always seem to come
together gloriously.

R&B/HIP-HOP

P VARIOUS ARTISTS

Shaft

PRODUCERS: various

LaFace 26081

“A hero always needs his theme music.”

SPOTLIGHT

KOKO TAYLOR

Royal Blue
PRODUCER: Koko Taylor, Criss Johrson, Bruce
Iglauer
Alligator Records ALCD 4873
On the heels of her unpreeedented
20th W.C. Handy Award (-raditional
blues female artist of the zear, pre-
sented May 25), Koko Tayor has re-
leased her first studio albam since
1993’s “Force Of Nature.” For the
most part, “Royal Blue” fnds the
reigning Queen of the Blues working
the bruising Chicago sourd that took
her to the top of her genre, but as we
hear on “The Man Next Loor,” a
Koko/Keb’ Mo’ acoustic oL ting, Taylor
can negotiate the road less traveled (in
her case) with great feelirg (she also
wrote the song). Her singmg is no
longer as explosive as it once was, but
tunes like “Blues Hotel” with guest
B.B. King, “But On The Cther Hand,”
“Ernestine,” and “Save Your Breath”
indicate that Taylor has irterpretive
resources that compensat= for the
inevitable loss of brute power. She is
so deep in the blues that she could’ve
talked the songs on this a’bum and
made us believe it.

So says Keenen Ivory Wayans’ character,
Jack Spade, in the blaxploitation spoof
“I’m Gonna Git You Sucka.” The senti-
ment similarly applies to “Shaft.” The
remake of the 1971 film offers a variety
of hip-hop and R&B sounds. Part of the
success of the original “Shaft” was attrib-
uted to its inspired theme song by Isaac
Hayes, which won an Oscar and two
Grammys. This time aroun:, the soul
man is back with a reworked “Theme
From Shaft.” The track stays true to its
original form, right down to its trade-

EMMYLOU HARRIS
Cimarron

PRODUCER: Brian Ahern
Eminent 25030

EMMYLOU HARRIS

Last Date

PRODUCER: Brian Ahern

Eminent 25040

Harris has always transcended her
country music roots, deftly injecting
elements of folk, rock, and even pop
into her wonderfully complex composi-
tions. “Cimarron,” first issued in 1981,
brilliantly eaptures this unique stylistic
blend. Given its creative weight and
significance in Harris’ career, it boggles
the brain that this collection has never
been available on CD before now. Well,
the patience of her fans is repaid with
a package that offers a nicely remas-
tered version of the original 2-track
recording, as well as a lovely (and rare)
bonus cut, “Colors Of Your Heart,”
written by Rodney Crowell. Upon re-
examination of this set, Harris’ impact

VITAL REISSUES®

on current female artists in both rocx
and country sectors is undeniable—
and, alas, those youngsters really
haven’t created comparable magie.
That becomes even more apparent

after exploring 1982's “Last Date,”
another Harris gem that is also being
offered for the first time on CD. Per-
forming with her famed Hot Band,

Harris brings immeasurablz depth to
tunes like “I’'m Movin’ On,” “Restless,”
and “Devil In Disguise.” Acded plea-
sure is derived from the rare bonus cuts
“Another Pot O’ Tea” and “Maybe To-

night.” A pair of CDs that £re essential
not only for Harris disciples but for
anyone with a passion for finely crafted
songs and heartfelt perforrance.

SPOTLIGHT

BELLE & SEBASTIAN

Fold Your Hands Child, You Walk Like A
Peasant

PRODUCERS: Belle & Sebastian, Tony Doogan
Matador/Jeepster OLE 429

Given the recent pace at which Scot-
tish indie rock ensemble Belle &
Sebastian has been rereleasing its pre-
viously under-appreciated back cata-
log, it’s hard to believe more than two
years have passed since the band actu-
ally put out something new. In fact, on
its latest outing, B&S must contend
with its own daunting shadow more
than ever, with the likes of its first
album, “Tigermilk,” and the early
“Lazy Line Painter Jane” EP still
fresh in the minds of fans. This is
especially so, now that the band’s AM
radio sound is firmly established, and
“Fold Your Hands . . .,” lacking the

BEWI & SEBASTIAN

immediate charm of past works, is the
most restrained and quiet record it
has ever released. However, repeated
spins also find this wonderful, soul-
influenced collection to be one of slow,
flowering appeal that ultimately ranks
among the Glasgow septet’s most
rewarding efforts. While almost all the
band members take turns at the mike
this time, front man Stuart Murdoch
again proves himself B&S’ greatest
asset on highlights like “Don’t Leave
The Light On Baby” and the shimmer-
ing “Nice Day For A Sulk.”

mark guitar licks and blaring horns. R.
Kelly offers two soul-filled tunes, “Bad
Man” and “Up And Outta Here.” Both
are classic Kelly, as the former brings
that gritty edge to soul music as only he
can. For the hip-hoppers, OutKast’s
“Tough Guy” featuring UGK brings
home the goods with a Southern hip-hop
funk jam that keeps things bouncing. The
soundtrack also offers sonic treats from
Alicia Keys, Angie Stone, Donell Jones,
and Too $hort.

Y SLUM VILLAGE

Fantastic, Vol. 2

PRODUCERS: Jay Dee, Pete Rock, D'Angelo
GoodVibe/Atomic Pop 2025

“Fantastic, Vol. 2,” the debut release
from this Detroit-based trio, sounds a lot
like recent offerings from both Common
and Busta Rhymes. The reason is simple
enough: Slum Village’s own Jay Dee is
also a well-known beatsmith who has
crafted some of hip-hop’s biggest tracks
as of late (witness: Q-Tip’s “Vivrant
Thing”). He's also the lead producer on
this set. Dee, along with T3 and Baatin,
offers a laid-back alternative to main-
stream hip-hop. Slum Village employs the
talents of Jazzy Jeff on the eclectic “1
Don’t Know.” Jeft drops samples precise-
ly interspersed between the group’s vers-
es and then is allowed to shine on his own
as he works the turntables. The offbeat
“Jealousy” is a head-nodder—that is, if
you can keep up. The 19-track set also
features appearances from D’Angelo

(Continued on next page)

ALBUMS:

SPOTLIGHT: Releases deemed by the review editors to deserve special attention on the basis of musical merit and/or Billboard chart potential. VITAL REISSUES: Rereleased albums of special artistic, archival, and commercial interest, and outstanding collec-
tions of works by one or more artists. PICKS (P ): New refeases predicted to hit the top half of the chart in the corresponding format. CRITICS CHOICES (s ): New releases, regardless of chart potential, highly recommended because of their musical merit.

MUSIC TO MY EARS (JJ): New releases deemed Picks which were featured in the “Music To My Ears” column as being among the most significant records of the year. All albums commercially available in the U.S. are eligible. Send review copies to Michael Paoletta, Billboard, 1515
Broadway, New York, N.Y. 10036. Send country albums to Ray Waddell, Billboard, 49 Music Square W., Nashville, TN 37203. Other contributors: Irv Lichtman {Broadway/cabaret/N.Y.); Bradley Bambarger (classical/world/jazz/pop/N.Y.); Steve Graybow (jazz/N.Y.);
Deborah Evans Price (contemporary Christian/Nashville); Brian Garrity (pop/N.Y.); Gordon Ely (gospel}; John Diliberto (new age); Philip van Vieck (blues/worid)
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(“Tell Me”), Busta Rhymes (disco-influ-
enced “What It’s All About”), and Pete
Rock (“Once Upon A Time”).

DANCE
* BT
Movement In Still Life
PRODUCER: BT
Nettwerk America 30153
In the five years he’s been making music,
trance pioneer BT (aka Brian Transeau)
has issued two groundbreaking albums
(“Ima” and “ESCM”) and scored two
No. 1 hits on Billboard’s Hot Dance
Music/Club Play chart (“Remember” and
the Tori Amos-fueled “Blue Skies”). He’s
also scored films like “Go,” provided
music for the Sony PlayStation video
game “Die Hard,” and remixed for super-
stars like Madonna, Seal, and Sarah
McLachlan. On “Movement In Still Life,”
BT beautifully blurs the borders between
alternative and electronica; the resulting
soundscape is as commercial as it is
underground. On guitar-drenched,
beat-savvy tracks like “Satellite” and
“Shame,” BT delivers full-on voeals. On
the big-beat flavored “Never Gonna
Come Back Down,” vocal chores are han-
dled by Soul Coughing’s M. Doughty. For
pure gorgeousness, go directly to the
tech-house rhythms of “Dreaming,” the
drum’n’bass antics of “Running Down
The Way,” and the trance workout that is
“Mercury And Solace”—all three tracks
feature the celestial voice of Opus 3's
Kirsty Hawkshaw.

% VARIOUS ARTISTS

Ultimate Dance Party 2000

PRODUCERS: various

Arista 07822-14647

Ain’t no doubt about it, the latest install-
ment in Arista’s dance music series needs
to be taken seriously. Encompassing 18
tracks and as many artists, “Ultimate
Dance Party 2000” effortlessly spotlights
the many colors of clubland, including
trance (BT’s remix of Sarah McLachlan’s
“I Love You”), underground club (Joe
Claussell’s soulful mix of Beth Orton’s
“Central Reservation”), and commercial
pop (Thunderpuss’ feisty restructuring of
Amber’s “Sexual [Li Da Di]”). Also
adding spice to the set are brand-new
jams like La Rissa’s “I Do Both Jay &
Jane” and Gigi D’Agostino’s “I'll Fly
With You (LAmour Toujours).” Hani’s
uptempo remix of Deborah Cox’s “I
Never Knew” needs to be elongated for
dancefloors. Arriving midway through
the collection—and offering a downtempo
break—is TLC’s “Unpretty,” complete
with that sublime “Don’t Look Any Fur-
ther” sample. Quite the timely dance
compilation!

COUNTRY

RICKY VAN SHELTON

Fried Green Tomatoes

PRODUCER: Steve Gibson

Audium 84038

Ricky Van Shelton’s return to the studio,
this time on the new Audium label, should
meet with welcoming ears from both long-
time fans and country airwaves. “Fried
Green Tomatoes” finds RVS confident
and relaxed, easily wrapping his supple
baritone around a mostly first-rate collec-
tion of songs. Much of it, unfortunately, is
probably too country for country radio
but nonetheless highly enjoyable, includ-
ing “You Go Your Way (And I'll Go
Crazy),” “I Was Losing You,” and “Foolish
Pride.” The latter is as traditional as it
gets, right down to the regretful recita-
tion. Probably more accessible are such
winners as the amiable “I Think I Like It
Here,” the Roy Orbison-esque “I'm The
One,” or the good-vittles imagery of
“From The Fryin’ Pan.” Maturity has
brought RVS subtlety and perspective,
and he has never sounded better. Wel-
come back.

CLASSICAL

REEL LIFE: Private Music Of Film Composers,
Vol. 1

Music Amici, Marti Sweet

PRODUCERS: Charles Yassky, Jonathan Schultz
Arabesque Z6741

It was an enterprising idea to solicit
some rare pieces of non-screen music
from some of Hollywood’s most active
film composers, even if the overall result
is less than satisfying. Performed by
New York chamber group Music Amici,
this first volume in a series features
works by Bob James, Howard Shore,
Michael Kamen, Rachel Portman, Bruce
Broughton, and David Raksin. Shore
(composer of dramatic, diverse scores
for “Crash” and “Silence Of The
Lambs”) contributes two pieces, with
the haunting, minimalist solo “Piano
Four” serving as the album’s highlight.
Raksin—esteemed veteran of “Laura”
fame—contributes a slice of nostalgic
Americana with the clarinet quintet “A
Song After Sundown.” Another stand-
out, Broughton’s virtuoso chamber set
“Primer For Malachi,” offers the most
piquant sounds. The rest of the program
is always pleasant, if rarely memorable;
still, this album should appeal to a broad
spectrum of cinephiles and bodes well
for a sequel.

CONTEMPORARY CHRISTIAN

* WAYNE KIRKPATRICK

The Maple Room

PRODUCER: Wayne Kirkpatrick

Rocketown Records 7012713267

The fact that Wayne Kirkpatrick’s debut
album is brilliant shouldn’t come as a
surprise to anyone. “The Maple Room”
may be Kirkpatrick’s first album as an
artist, but the gifted singer/songwriter is
hardly an industry novice. He co-wrote
(with Tommy Sims and Gordon Kennedy)
Eric Clapton’s Grammy-winning hit
“Change The World,” as well as many of
the cuts on Garth Brooks’ Chris Gaines
album. For years, he’s been a creative
force in the Nashville music communi-
ty—writing and/or producing songs for
Faith Hill, Amy Grant, Michael W. Smith,
and Wynonna, among others. An out-
standing collection of songs, “The Maple
Room” includes such nuggets as “It’s Me
Again,” a eonfessional about the insecu-
rities of being a songwriter and his
appreciation for his wife’s loving sup-
port; “That’s Not New Age,” which chas-
tises those who condemn things they dis-
agree with as “new age”; and “My
Armageddon (Part 2),” probably the
most beautiful, poignant song ever writ-
ten about death.

% SOUNDS FROM THE GROUND

Terra Firma

PRODUCERS: Elliot Morgan, Nick Waolfson

Waveform 99103-2

Recalling William Orbit’s Strange Cargo,
Sounds From The Ground is a British duo
operating at the edges of ambient and
dance and providing as much for the mind
as the body in this electronica journey.
From the opening “Treasure,” Sounds
From The Ground brings a coolly distant
ear, mixing and matching familiar ele-
ments but in consistently engaging and
surprising ways. Mysterious spoken voic-
es, sampled gospel, trip-hop dub grooves,
and filter-swept synth lines shift the focus
along an arc described as much by mood
as by melody. Minimalism meets dub on
the tropical cycles of “Bodega Bay,” while
“Drugstore,” which marches to a groove
of doom, is a piece of resigned heroism.
“Rye” traverses a dark, voodoo trance
vamp laced with Terry Riley-like organ
cycles. The roller-rink organ refrain and
horn bursts of “Marshmello” eircum-
seribe a hallucinogenic ballroom. Sounds
From The Ground may be on terra firma,
but its music is flying high. Contact 619-
276-8989.
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% THE GETAWAY PEOPLE Six Pacs (3:54)
PRODUCERS: Nicholas Sansano, the Getaway People
WRITERS: Boots, Leroy

PUBLISHERS: Twenty Seven Songs/EMI Blackwood
Music/Digdug Music, BMI

Columbia 12588 (CD promo)

The Getaway People are set to break
bad with this cool, crisp track from
their upcoming “Turnpike Diaries”—
and the theme to the new WB television
show “Young Americans” due this sum-
mer. The song sports a hip-hop-flavored
beat, groovy guitars, freewheeling ad
libs, and a positive lyric about sharing
the love on the road with fans: “Six
packs and Big Macs keep us rolling
down the road/Cigarettes and coffee,
wherever we go/Cramped in a van, we
do the best we can on the journey filled
with tears and laughter/People all
around us, they shower us with love/You
better keep it coming, cause we just
can’t get enough.” The chorus, some-
what reggae-flavored, is anthemic,
almost chantlike, ensuring that it will
be on the lips of anyone who hears it
even once. Radio will find a cool secret-
weapon record with this fun summer
song. Should be investigated promptly.

& TARA MACLEAN Divided (3:24)

PRODUCERS: Maicalm Burn, Bill Bell

WRITERS: T. MacLean, B. Bell

PUBLISHER: not listed

Nettwork/Capitol 7087 (CD promoa)

It’s always disheartening to see songs
that deserve widespread acclaim fizzle
at radio, thus never reaping the oppor-
tunity to reach the public at large. Tara
MacLean’s recent “If I Fall” was just
such a sad story. Its follow-up, “Divid-
ed,” while not as immediately com-
pelling, is another track with the
smarts and production savvy to poten-
tially ring the bell at adult top 40 and
modern adult, if only given props by
programmers who “get” this deserving
singer/songwriter. “Divided” is a
midtempo shuffle about the challenges
of faith, marked with some groovy
instrumental breakdowns, including
plucky guitarwork, brushed percus-
sion, and a light hip-hop beat to keep
the tempo moving along. As fine a song
as this is, MacLean is an artist who
absolutely flourishes in a live setting,
and the opportunities to see her are
ample: She’s currently in the midst of a
two-year tour to help get the word out.
Want more? Check out her current
album “Passenger”—it’s well worth
the ride.

3-BELOW Falling (3:48)

PRODUCER: Mr. Mig

WRITERS: S. Migliore, G. Judenic, B. Rubens
PUBLISHERS: Finger Lickin’ Good Music/A Priori Music/
Rykomusic, ASCAP; San Donato Music, BMI

Q Records/Atiantic (CD promo)

The latest in the boy-band brigade is
Chicago-based 3-Below, which garnered
label attention after an appearance on
the “Jenny Jones” show. Now signed to Q
Records/Atlantic, the trio has a refresh-
ingly ethnic anti-98° look—and it
appears to be genuine. Just read their
names: Dino Cardone, Dominic Amoroso,
and T.J. Scatchell. The first single,

“Falling,” is pretty standard ‘N Syne-
branded fare, sporting a ballad-with-a-
beat vibe, orchestral hits, and a sugary
sweet theme about falling in love after
being hurt the last time around. This
group may find its initial appeal in more
urban markets, where the squeaky clean
look of Backstreet Boys is perhaps less
appealing than that of these bejeweled
young men.

p DONELL JONES Do What | Gotta Do (4:19)
PRODUCERS: Eddie F, Darren Lighty

WRITERS: E. Ferrell, D. Lighty, C. Lighty, B. Muhammad,
J. Wilson, B. Bacharach, H. David

PUBLISHERS: Eddie F Music/Sharay's Music/Wamer
Chappell Music/IWantMyDaddyRecords/Publishing
Designee/Famous Music/Corp/Colgems-EMI Music, ASCAP;
Jahgque Joints, SESAC

LaFace 4473 (CD promo)

On the heels of two smash singles, “You
Know What's Up” and “Where I Wanna
Be,” LaFace Records showcases Jones on
its soundtrack to the movie “Shaft” with
the single “Do What I Gotta Do.” An up-
tempo, lighthearted summer song, this is
the type of track that you hum along to and
bob your head with, even if you never quite
figure out what’s being said. On his previ-
ous single, Jones sounded eerily like a
young Stevie Wonder, but on this song, he
comes across as a little disinterested,
maybe even bland. It's almost as if he sang
one take and left it at that. It’s not bad
vocally, just not moving. The song has to
stand on its merit as a track, which it does
with its hummable vibe and sunshine feel.
For those who are big fans, Jones also has
a song featured on the soundtrack to the
movie “Love And Basketball” (Overbrook
Records), called “I'll Do Anything,” which
is truly slamming.

MYTOWN Lifetime Affair (3:10)

PRODUCER: Wanya Morris

WRITERS: M. Sheehand, D. O'Donoghue, T. Daly, W. Mor-
ris, W. Guice

PUBLISHERS: Mytown's Own Music/EMI Blackwood
Music, BMI/IMRO; Aynaw Publishing/Ensign Music, BM!
Cherry/Universal 20214 (CD promo)

Its previous single, “Now That I Found
You,” should have been the one to
break quartet Mytown, but unfortu-
nately the song was never exposed to a
national audience. “Lifetime Affair,”
co-written and produced by Wanya
Morris of Boyz II Men, is certainly a
pleasant enough ballad, but nothing
about it makes it stand above the pack.
We all know that boy bands really have
to shine these days to get their shot at
radio, and it’s still possible—look at
the current success of Brit bands West-
life and BBMak—but this track just
doesn’t have that breakout sheen about
it. Universal is trying its best to get
this band the necessary props to get
noticed—they have an upcoming half-
hour Nickelodeon TV special and will
be touring with Christina Aguilera—
but it’s doubtful this is the one to push
it through. Perhaps a renewed market-
ing push for “Now That I Found You”
would do the trick?
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PINK Most Girls (4:10)

PRODUCER: Babyface

WRITERS: Babyface, D. Thomas

PUBLISHERS: 2000 Ecaf Music/Sony/ATV, BMI; Demis-
songs/E2Music/EMI April, ASCAP

LaFace 4469 (CD promo)

LaFace artist Pink follows gold-selling

(Continued on next page)

& A

Clanoey - o R
WRITCRE. [1 Mall:r 0. Ceak

R

¢ 'D.CRU I Will Be Watting g g x

% PRODUCEAS, jonm Dextern, Mike e-L =) &

requirement-and reaction from fisten- * WHITERS. 1. Ducler, M. Seires. . St g
era iz instantaneons and passionate, ° PUBLISHERS, DEG MusizTwslpn Space Music/Smart™
Thiz values-oriented track, penned by « Bonlk Music, SESAG 5. %% BoOows
Nashville maimstays Don Cook and =~ * . Elellra 1500 (D prama) 5 s X

& s Vaneouver-based wao D-Cru rci.r_nl]\} o
e

M e s sl ¢ = apent &% months en the Canadian sin-

€ e

¥ Fos

£ ;% E3 % 4 Ng\\@

on zingles sades before airplay even
began, but radic.is o quickly eateh-
frtge ups. At the ripe age of 12, Gilman
singes of the days when eilies were sufe
and life weas without 5o miteh fear: “A
hou<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>