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Hal David Chairman & CEO, Songwriters Hall of Fame

Linda Moran President, Songwriters Hall of Fame

Charlie Feldman, Karen Sherry Show (hais Robbin Ahrold Medio Choir

Jules Goldberg Dinner/Catering Chair Irwin Z. Robinson Joumal Chair

Marilyn Bergman, Del Bryant Honorary Dinner Chairs

Martin Bandier, Paul Caine, Roger Faxon, Henry Juszkiewicz, John LoFrumento,

Frances W. Preston, Marie & Asriel Rackow (o-(hairs

invite you |

The 39th Annual Dinner anc
2008 Induction Ceremony & Awards Presentation

of the Songwriters Hall of Fame

Thursday, June 19th, 2008
New York Marriott Marquis Broadway af 45th Street, New York (7

Desmond Child | Albert Hammond | Loretta Lynn | Alan Menken | John Sebastian

o

Paul Anka Johnny Mercer Award

John Rzeznik Hal David Starlight Award

Anne Murray The Howie Richmond Hifmaker Award
Milt Okun Abe Olman Publisher Award

“Take Me out to the Ball Game” Towering Somg. wisby o N, susic by bt on o soniver s Gt sy Ve s cmpany o s

Produced by Phil Ramone

Tickets begin at $1,000 and can be purchased Songwriters Hall of Fame's ongoing mission is fo celebrate
by calling Buckley Hall Events, 914-579-1000. and honor the contributions of our great popular music
songwriters who have written the soundirack for our
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The music industry may be rapidly changing,
but Missy Elliott is keeping pace in her own
HMIQUe Ways
WHITE NOISE Girl Talk has built a thriving
indie following for his sample-centric music in a
copyright grey area. Will his next album push the
legal envelope aven further?
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Phyvsical Illness

on't Act, Large Accounts Will Soon Follow Handleman

If the Majors

As soon as Handleman Co. announced
that it was exiting the music business,
some label sales and distribution repre-
sentatives immediately asked aloud,
“When's the next shoe going to drop?”
Of course, there aren’t too many ac-
counts as big as Handleman still around,
but there are enough other large music
accounts whose future appears uncertain
for one reason or another that that dreaded
question is certainly valid,
Handleman's fate became known June
2. On June 3, a Reuters story seemed to
suggest that the next shoe will be Virgin
Entertainment Group. A senior executive
at Vornado, which bought the chain as a
joint venture with the Related Cos., said
its Times Square Megastore will shut down
in first-quarter 2009, the same time frame
that the chain's 14th Street store is sched-
uled to close down, according to the Web
site of the Winick Realty Group, a real es-
tate broker that is shopping the site's lease.
Those two stores make up almost half
the chain's $200 million in volume. Can
the chain's other eight stores survive as a
$100 million entity? Who knows? VEG ex-
ecutives didn't return phone calls by press
time. Even though for the last year the
chain has been putting out press releases
touting a turnaround, a quote in the
Reuters story seemed to suggest the Mega-
store’s days are numbered. “We bought
the Virgin business to wind it down to get
ahold of the real estate,” said Sandeep
Mathrani, Vornado executive VP and head
of its retail real estate division.
Meanwhile, the futures of Borders
Group and Circuit City are uncertain be-
cause both chains are on the block. [fthey

are sold, who knows what will happen to
them, let alone if they will remain large
players in music.

The irony of Handleman shutting
dewn and Virgin Megastore potentially
closing is that we have now moved from
losing chains that are in trouble, like
Musicland and Tower, to losing a music
merchandiser that still has $200 million
in shareholder equity on its balance
sheet, according to its last financial re-
sults for the period ending Jan. 31, and
potentially losing one that paints itsell
as a successful turnaround. What next,
profitable chains shutting down, figur-
ing the only way they can cash in will be
to liquidate?

That's where we are headed if the major
labels continue to defensively manage the
physical side of their business. Major-
label executives say they envision a future
where physical still has a place. But the
perception that digital is killing physical
is so much stronger that it is actually help-
ing to kill physical. [f you look at Handle-
man's balance sheet, you would be
surprised to learn that it is paying inter-
est rates of 12% on its bank loan and flab-
bergasted that it couldn't find a
replacement lender, an asset-based one
that should have been happy to charge
6%. But none of that happened because
the banks hear the major labels talking
about digital delivery all the time.

Now, the labels are beginning to help
kill physical. Handleman clearly had a big
question mark over its long-term future.
Butit wasn'tin such bad shape that it had
to be liguidated right now. The labels
helped the Handleman board make that

BILLBOARD.COM POLL

Many aroups have reunited
LM |ately and are planning on re-
leasing albums,
Which one are you most excited about?

reunian

"d'gunms ON THE

4 | BILLBOARD | JUNE 14, 2008

EEGCI-..

a

%

— - e Fer S S

ED CHRISTMAN
Senior Correspondent
Billboard

decision by defensively managing credit
to the account, even as the bank squeezed
it from the other side.

Now, all the label credit managers are
patting each other on the back, celebrat-
ing that they will get paid in full, instead
of facing a Handleman Chapter 11 twoor
three years from now. But how many sales
would they have achieved if the company
remained operational for two more years?
Anderson is taking over Wal-Mart, butwill
one alone equal two? What about the other
accounts that Handleman serviced: As
Shopko or Sears/Kmart wonder about a
replacement for Handleman, will they en-
tertain whether they should keep music
as part of their inventory at all?

Once upon a time, the majors would
have considered all that when deciding
how to deal with an account like Handle-
man, but thase things no longer matter
because sconer or later the promise of dig-
ital must deliver, or so they believe.

Sure, digital is the industry's future.
But how much smoother would the tran-
sition have been—and could still be—if
the labels made a decent attermnpt to prop
up physical for a while longer. What would
have happened if the majors had agreed
on a CD evolution or replacement tech-
nology three years ago when retail asked
them to? What would have happened if
the major labels actually took their head
out of the sand and heard the consumer
tell them—over and over again, louder
each ime— that the CD is not worth more
than $10 retail? So once again, [ ask: Are
the majors really willing to let physical
sales dribble away to nothing, without a
smart fight? s
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->>MADONNA
GETS MOBILE
BOOST
Madonna's new

album "Hard Candy"
will be preloaded or
carried alongside
Sony Ericsson
handsets in 27
countries, through a
new agreement
struck between
Warner Music
International and the
cell phone
manufacturer. High-
profile marketing
campaigns will
support the music-
enabled handsets in
each market, WMI
said in a statement.

-+ =VAN
HALEN TOUR
GROSSES

$93 MILLION

Though not without
setbacks, the Van
Halen reunion tour
ended up a massive
success, wrapping
June 2 in Grand
Rapids, Mich., with a
total aross of more
than $93 million and
close to 1 million in
attendance from 74
shows. The trek
marked the first time
that original singer
David Lee Roth
performed with the
band in more than 23
years. Van Halen's
handlers say it was
the top-grossing tour
in the band's history.

> =>>0PENING
PARTIES SET
FOR GRAMMY
MUSEUM

The Grammy Museum
will open its doors in
Los Angeles in
December with a
weeklong celebration
of the history of
music. The party
kicks off Dec. 3 with a
VIP reception and
will culminate in
festivities
recognizing the
Grammy Awards' 50-
year legacy,
according to
organizers the
Recording Academy
and AEG Live. Other
functions will include
a gala fund-raising
concert the following
night, educational
tours and a special
launch ceremony
Dec. 6, when the
museum officially
opens to the public.
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Walfgang's Vault adds
Universal Music acts
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Candie’s Helps Launch
Hayden Panettiere Single

Fashion brand Candie’s didn't
have to look far to find its new
pop-music “it girl”: “Heroes”
star and Candie's spokes-
woman Ha}rr:lf-n Panettiere.

As part of the latest deal link-
ing its teen clothing line to a
voung female music act, Can-
die's will help promote the song
“Wake Up Call” from Panet-
tiere's forthcoming album from
Hollywood Records.

While financial terms were
not released, Hollywood says
Candie's will absorb the “ma-
jority of the cost” of the single,
which will include a multimil-
lion-dollar ad buy on cable and
network TV, a print campaign
and a music video.

The ad campaign will begin
at the end of July, while the song
will be released digitally Aug.
5. “Wake Up Call” will appear
on Panettiere’s still-untitled
debut album, which is slated
for 2009.

Candie’s announced an ad-

vertising and marketing pact
with Panettiere in February.

The brand's incorporation of

her music into the campaign
follows in the footsteps of its
deal last summer with Inter-
scope and Fergie, whose songs
"Big Girls Don't Cry" and
“Glamorous” were promoted
in Candie’s TV commercials,
The brand also used Hilary
Duff’s “Wake Up” and “Super-
girl” as part of an ad campaign
in 2005-06. In the Fergie and

Duff ads, the performer
received a chyron at the
start of the spot identify-
ing her, the song and the
title of the album featur-
ing the track.

Candie’'s has had a
long history of using
fernale music stars in
its advertising. Ear-
lier campaigns
have featured
Destiny's Child,
Ashlee Simp-
son, Ashanti,
Ciara and the Dixie Chicks.

“When we look for our tal-
ent, we always look for the ‘it
girl’ in pop culture,” says Dari
Marder, chief marketing offi-
cer for lconix Brand Group,
parent company of Candie’s.
“We really feel our customer
connects with music. . .it'sa
oreat formula.”

While best-known to audi-
ences as world-saving cheer-
leader Claire Benneton NBC's
“Heroes,” Panettiere's record
deal with Hollywood precedes
her prime-time success from
the past two years, according to
Hollywood Records senior VP
of marketing Ken Bunt.

“We had to work within her
crazy schedule to determine
what direction she wants to go
with her music,” Bunt says.
“Wake Up Call” is a reggae-
flavored pop song that was
written by Andreas "Quiz"
Romdhane and Josel Larossi,

The Collective acquires

A MAN AMONGST MEN
Remembering rock
legend Bo Diddley
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who have previously written
tracks for Geri Halliwell, Diana
Ross, [l Divo and Westlife.

“They gave us a couple of
songs, and when we heard this
song we knew immediately,”
Marder says. “It's a girl power
summer anthem . . . you can
understand all the words and
jam with it on the radio, It's the
kind of song that really gets in
yvour head.”

The print campaign, music
video and TV spot will all take
place within the context of
Iconix’s overarching back-to-
school campaign advertising
Candie’s shoes at Kohl's depart-
mentstores. Inthe TV ad, Panet-
tiere performs the song ata club
in front of a crowd of fans—all
wearing Candie’s shoes, Panet-
tiere eventually rallies the audi-
ence out into the street.

NOT NICE TO SHARE
How the RIAA fights H
Internet piracy

e &=
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“What was exciting for us
was really featuring Hayden as
a musical artist,” Marder says,
“A lot of people know her as an
actress, and in this she's really
seen as a top 40 pop star.”

The ad will air on “anything
that appeals to our Candie’s
demographic of 18- to 24-year-
olds,” Marder says, including
Fox, the CWand MTV. It is en-
tirely possible, then, for Panet-
tiere's video for “Wake Up
Call” to appear on MTV imme-
diately following the ad featur-
ing the song.

The videp and commercial
were shot by Chris Applebaum,
who has previously directed

WHAT'S IN STORE
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begins artist promos

HAYDEN
ANETTIERE

star of NBC's
'Heroes' and
Candie's
spokeswaman
since February,
hopes to make a
mark on the pop
charts with
‘Wake Up Call.

videos for Duff, Rihanna and
Jessica Simpson—as well as
Paris Hilton's bikini-clad ham-
burger-slurping commercial for
Carl's |r.

Candie's has long been
known for its cheeky approach
to advertising—a print cam-
paign in1997 featured actress
Jenny McCarthy sitting on a
toilet in her Candie’s shoes, In
the “Big Girls Don't Cry”
video, Fergie stands by a back-
vard clothesline and removes
a pair of underpants with
“Candie’s” emblazoned on the
rear in gsequins. o

MOBILE: For 24/7 news and analysis on your cell phone
. or mabile device, go to: mobile.blliboard.biz.
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>>>WONDER
REVEALS
EUROPEAN TOUR
Stevie Wonder is hitting
the road late this summer
for a rare European trek.
The legendary artist
confirmed plans to play 12
dates, beginning Sept. 8
at the National Indoor
Arena in Birmingham,
Enagland. He will perform a
handful of concerts in
Britain, before moving
onto the Netherlands,
Sweden, Norway,
Germany, ltaly and
France, where he will wrap
his tour Sept. 28 at the
Paris Bercy. Live Nation is
producing the tour,
Wonder's first in Europe in
more than a decade.

>>>METALLICA-
THEMED ‘GUITAR
HERO’ ON THE
WAY

With "Guitar Hero:
Aerosmith” just weeks
away from release, the
much-rumored Metallica
version of the game
appears imminent.
Activision, publisher of
the "Guitar Hero"
franchise, revealedina
recent Securities and
Exchange Commission
filing that it expects to
release "Guitar Hero:
Metallica" in fiscal 2009.
There hasn't been an
official announcement
from Activision, and the
exact timing of its release
remains unknown.
Speculation suggests
that it will come out
sometime after the
release of "Guitar Hero:
On Tour,” otherwise
known as "Guitar Hero 4,"
which is expected this
holiday season.

>>>THA CROW
WINS LOUD.COM
COMPETITION

Up-and-coming rapper
Tha Crow is the winner of
LOUD.com’s online rap-
battle music competition.
The California native will
receive $100,000 along
with an SRC/Universal
recording contract.
LOUD.com is a Web site
founded by SRC Records
CEQ Steve Rifkind and
partner Joe Safina, where
registered users have the
ability to download
professional beats from
established producers for
99 cents and use online
recording tools to overlay
tracks. A second
competition is setto
begin July 1.
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Loading The Vault

Wolfgang’s Vault Adds Live Recordings From Universal Music

A new licensing pact between Wolf-
gang's Vault and Universal Music
Group is the latest in a series of
moves by the online live-music
mecca to expand its trove of vintage
concert recordings and other music-
related assets.

Under the agreement with UMG, its
first with a major, San Francisco-
based Wolfgang's Vault will add live
shows from such acts as Lynyrd
Skynyrd, Bob Marley and Jimi Hen-
drix. The deal includes previously
unreleased live recordings from the
mid-"60s through today, covering
“hundreds of UMG performers and
thousands of live performance con-
certs,” Wolfgang's Vault founder Bill
Sagan says.

The downloadable content deal with
UMG is for 10 years, with a streaming
deal stretching “into perpetuity,”
Sagan says. Eventually, the recordings
will be offered as CDs and vinyl under
Universal's direction, he adds.

Universal Music Enterprises pres-
ident/CEO Bruce Resnikoff says the
deal is an important step toward mar-
keting live material from historic
UMG artists. "For the first time, we
will be able to give longtime fans a
chance to relive these musical expe-
riences and new fans a chance to hear
the original performances in a qual-
ity, authorized format rather than
bootlegs or poor digital versions,”

ZiSUSE BY ED CHRISTMAN

Resnikoff says.

The UMG recordings, which will be
added to Wolfgang's Vault during the
next two months, will join the more
than 1,400 concerts already available
at the site. All can be streamed for
free, with 488 available for download
purchase. The site releases three new
performances a week and has 3,000
concerts “in the can ready to go,"
Sagan says, adding that he would like
to have 10,000 concerts on the site
by year's end.

Sagan launched the Welfgang's
Vault Web site in 2003 after acquir-

ing late promoter Bill Graham's
cache of memorabilia and concert
recordings for $5 million. Since Bill-
board last spoke with Sagan more
than two years ago, the company
has acquired the King Biscuit live
radio show archives, the Silver Eagle
Cross Country archives of vintage
country performances, the Record
Plant archives and legendary sound
engineer Dinky Dawson's “Dawson
Sound” live archive,

Woelfgang's Vault has also cut a deal
to record, stream and sell
audio and video of San

HENDRIX T-shirt
is available at
Wolfgang's
Vault. The site
will soon sell

Francisco's NoisePop Music Festival and
has signed more than 20 acts. In addi-
tion, it bought the rights to Crawdaddy
magazine, producing 52 Web-only “is-
sues” annually, as well as live perform-
ance scheduling service Mojam.
Finally, the company bought a con-
trolling interest in Rock Island, lll.-
based Daytrotter, which records live
performances and posts them online
for downloading and streaming.
Meanwhile, Wolfgang's Vault has
also sold T-shirts, posters and other
memorabilia since 2004, The site re-
cently recorded its 44,187th order,
which excludes concert downloads.
Wolfgang's downloads include
only full-length performances. “This
is the live performance that hap-
pened that night and | don't think
you get the benefit
of that if you go in
and buy a track,”
Sagan says. "Hav-
ing said that, there are
those that disagree
with me."
Concerts longer than
30 minutes cost $9.98
for a 256kbps down-
load. Those shorter
than 30 minutes sell
for $5.98, while some
one- or two-song per-
formances are priced at
$£3.98. The site sells
vintage performances
by acts including Fleet-
wood Mac, the Kinks,
lggy Pop, Linda Ron-
stadt, Lou Reed, Mott

This JIMI

downloads of

Hendrix concerts

the Hoople, Steve Miller

as well. and Warren Zevon. -+
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Wholesalers Poised To Fill Void
Left By Handleman’s Departure

The expected liquidation of 72-
year-old Handleman Co., an-
other landmark in the music
industry’s shift to digital dis-
tribution, will open up oppor-
tunities for some leading
wholesalers while it forces ad-
justments among other,
smaller distributors.

In the first step of a process
that will ultimately put all of
the company’s operations on
the block, Handleman has
sold off its music inventory
and other assets related to its
Wal-Mart business in the
U.S. to Anderson Merchan-
disers. Handleman also
agreed to sell its Canadian
subsidiary to Anderson.

The company says it will help
continue to service other music

6 | BILLEOARD

accounts like Sears/Kmart,
Shopko, Pamida and Best Buy
until each can get a replace-
ment supplier.

After exiting the North
American music business, “it's
likely we will continue to mon-
etize our assets, wind down
our operations, pay off our
lenders and vendors, and any
funds left over will be distrib-
uted to shareholders,” Handle-
man CEO Al Koch says.

Sources say that Anderson
has passed up on the other ac-
counts serviced by Handleman.
One wholesale executive says
that the Handleman and An-
derson decisions free up a lot
of business for the marketplace
and will cause much discussion
among wholesalers as to which

JUNE 14, 2008

accounts to chase.

Among the wholesalers ex-
pected to join the pursuit, Al-
liance Entertainment stands to
benefit the most as itis the only
one capable of racking music
onalarge scale. [t already racks
400 Kmart stores and provides
category management for
Barnes & Noble and Circuit
City. Others like Top Hits and
Allegro, which rack smaller ac-
counts—as well as Eurpac,
which services military stores—
might see this as an opportu-
nity to take on larger accounts.

The super one-stops, Baker
& Taylor and Super D, might
also see this as a chance to ex-
tend their businesses. Handle-
man's Best Buy account
represents the most signifi-
cant development for the indie
community. Three years ago,
the Minneapolis-based con-
sumer electronics chain cut
down on its music and video
vendors, choosing to funnel
all music through the five

major-owned independent dis-
tribution companies as well as
Handleman, Koch Entertain-
ment and Super D,

Most independent distrib-
utors chose to go through
Handleman because it gave
the added benefit of using Best
Buy as a proving ground that
sometimes resulted in prod-
uct also being placed in Wal-
Mart and the other discount
department stores.

Now, indie distributors like
Redeye, Sumthing Distribution
and Music Video Distributors
must figure out their next
move. One indie distributor
says that Best Buy is directing
wholesalers to choose between
Super D and Koch Entertain-
ment, That wholesaler says it
plans to return to selling Best
Buy directly, but that it could
take months to set up. In the
meantime, his company will
turn to one of the two recom-
mended companies,

Meanwhile, the majors see

the Handleman/Anderson
deal as a good move for the in-
dustry. With the business
eroding, “now you will have
one strong player whereas be-
fore there was the potential of
dealing with two weaker ac-
counts,” Universal Music
Group Distribution president
Jim Une says.

The ramifications of the
wind-down of Handleman's
racking operation will have a
far greater impact in the indie
community, where labels are
worried about their Best Buy
business and whether they will
get slaughtered with returns,

“The weaker accounts could
drown if too much comes
back, says one industry vet-
eran not authorized to speak
for his company. Another
warns that Handleman still has
a lot of stock in its warehouse,

Koch responds that “we will
work it out with Best Buy. . .in
such a way that everyone will be
safe including vendors.”  «-»-
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>>>RADIOHEAD
CATALOG HITS
ITUNES

Radiohead's back
cataleg became available
for sale via Apple's
iTunes Music Store June 3
in digital rights
management-free files.
The band previously had
a handful of songs on
iTunes that were included
on various soundtracks
or compilations, and
earlier this year,
Radichead's new album
"“In Rainbows"” was made
avallable there. The
Beatles, Garth Brooks
and AC/DC are now the
last superstar acts
without a presence on
iTunes.

>>>BUSTA JOINS
PROJEKT LINEUP
Rapper Busta Rhymes

has been tapped to
perform on the main
stage of this summer’s
Projekt Revolution tour,
which also features
Linkin Park, Chris Cornell,
the Bravery and Ashes
Divide, among others.
Rhymes recently drafted
Linkin Park to guest on
his new single, “We Made
It,” which was produced
by Cool & Dre and Linkin
Park's Mike Shinoda. The
track will appear on
Rhymes' eighth studio
album, “Blessed,” due
later this summer.

»>>»>>BEN
HARPER, EMI
EXTEND DEAL

EMI Music Publishing has
extended its long-term
relationship with
Grammy Award-winning
songwriter/performer
Ben Harper. He first
signed with the publisher
in 1993. Under the new
worldwide deal, EMI will
represent his existing
catalog and future songs.
Harper's most recent
studio album with his
support band the
Innocent Criminals,
“Lifeline," came out last
year. It became his
second successive top 10
hit on the Billboard 200.

Compiled by Chris M.
Walsh. Reporting by Lars
Brandle, Antony Bruno,
Susan Butler, Jonathan
Cohen, Mariel
Concepcion, Mitchell
Peters and Ray Waddell.
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The Collective Expands
Into Music With Mad
Mac Acquisition

Management/production company the
Collective has acquired Rob McDer-
mott's Mad Mac Entertainment as part
of launching its music arm, Collective
Music, which will represent Linkin Park,
Selena Gomez, Tayler Momsen, Meri-
weather and Resident Hero.

The day-to-day running of the di-
vision will be lead by McDermott and
Jordan Berliant, the former GM at 10th
Street Entertainment who has devel-
oped marketing strategies for Matley
Criie, the Bee Gees, Clint Black and
the Cranberries.

Berliant will retain a strategic rela-
tionship with 10th Street, including de-
veloping and producing a theatrical
version of Motley Crile's autobiogra-
phy “The Dirt." As a result of the new
partnership, the Collective’s indie film
division is now tasked with seeking fi-
nancing for the film.

“The lines between the forms of en-

‘MAD’MEN

tertainment are getting more and more
blurred, and we wanted to be in a space
where we could be of full service to the
artists we represent,” Berliant says.
Berliant and McDermott join Collec-
tive partners Jeff Golenberg, Sam May-
dew and Michael Green. Green co-
founded Hollywood management
standard-bearer the Firm.
"Taking advantage ofthe _
relationship between the |
artist and the consumeris
something that we're very, I{. ;
very sanguine about," "-.{
Green says. "We want to cre-
ate opportunities by leveraging
that relationship—and what better
way to do it than in the music space?"
While specific strategies are still
being worked out for its clients, "the
notion of a 360 relationship is kind of in
the offing with a company like ours,
which can provide touring, licensing
and clearly marketing,” Green says.
“Our agenda is most in line with the
artist, opposed to any other business
relationship . . . | don't know exactly

"
-

what [our digital plan] looks like—
whether it's a digital record label, but
the notion of giving artists the oppor-
tunity to exploit the technology that's
available makes sense.”

The Collective has a presencein TV,
film and comedy. Films produced by
the company include *Big Momma's
House 2" and "Are We Done Yet?"
while the TV side is responsible for
HBO's “The Pimp Chronicles” and
MTVY's “Wild 'n Out.”

The Collective's talent-manage-
ment clientele includes actors

Emile Hirsch and Dennis

Hopper and comedians
Martin Lawrence, Eddie
Izzard, John Leguizamo
and Katt Williams.

So what does all this
mean for music clients of the
Collective? Ina word, leverage.

“If there's a huge movie that's
looking for a song from Linkin Park,
and we also happen to be putting an
actor in the movie. . . it serves the
client very well,” Green says. “There's
a lot of cross-pollinization. The com-
pany is all about pop culture—we're
completely integrated.”

Some of the Collective's clients al-
ready have a link to film and TV. Mom-
sen stars in the CW's “Gossip Girl," and

—

Gomez is on the Disney Channel's “Wiz-
ards of Waverly Place.” The company’'s
work on other entertainment platforms
can help Collective clients become
“multimedia artists instead of just music
artists,” McDermott says.

Recently, Collective Music added
other up-and-comers, like Chester
French—from Pharrell Williams' Star
Trak Entertainment label—and Holly-
wood Records' Valora as clients.

At a time when the music indus-
try is struggling with unprecedented
challenges, why are Green and the
Collective taking the plunge into
that realm?

“I think historically . . . there have
been pivotal moements where there
have been technological innovations
that create all kinds of new opportu-
nities, but in doing so, there's been a
lot of chaos,” Green says. “Old mod-
els get broken and new models born.
| think we are living in that time, and
rather than put your head in the sand
and wallow, | prefer to open my eyes
and my ears and my brain and look
for opportunities.”

Financial terms of the acquisition
of Mad Mac Entertainment were not
disclosed. Collective Music will be
based in Los Angeles, in the offices of
the Collective. e

i
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Humor Hits
The Road

Live Nation Steps Up Comedy
Promotion With Mencia Tour

Live Nation Comedy quietly sold its millionth ticket
for 2008 last month, even as it prepares to launch what
could be one of the year’s top-grossing U.S. comedy
tours with Carlos Mencia,

Carlos Mencia: At Close Range, which kicks off July
26 at the Red Rocks Amphitheatre in Morrison, Cole.,
is a graduation of sorts for the star of Comedy Cen-
tral’s “Mind of Mencia.” Scheduled to hit more than
80 North American cities by year's end—and with po-
tential to grow to more than 100, according to Live Na-
8 |
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tion comedy touring president Geof Wills—the out-
ing may well outdo Mencia's 2006 Punisher tour, which
grossed more than $10 million.

The Mencia tour will alse be the latest chapter in
the expanding comedy promotion aspirations of Live
Nation. Live Nation Comedy is also promoting most
of Chris Rock's 2008 tour and all the dates for Katt
Williams, who at press time had gone more than 100
shows. Last year, Live Nation Comedy promoted 417
shows and sold 866,000 tickets, Wills says; already this
year, those numbers are up to 645 shows booked and
more than a million tickets sold.

Though Live Nation's music business dwarfs its com-
edy revenue, the entertainment giant is reaping the ben-
efits of a national circuit it has built, “where we can take
performers from small clubs to small theaters to mid-
size theaters,” Wills says, adding that “there’s very few
|comedians| that get beyond the 2,500-seat range.”

Live Nation promoted some of the dates on Men-
cia's Punisher tour, which was sponsored by Comedy
Central Live and handled mainly by independent pro-

moter [con Entertainment. lcon founder Joe Meloche,
who booked the current tour with Creative Artists
Agency's Matt Blake, joined Live Nation two months
ago as comedy touring VP. This time, Live Nation is
the exclusive promoter of all the dates, with Bud Light
as presenting sponsor,

With Comedy Central Live's sponsorship of Men-
cia’s first national solo tour, “we got to expand to a lot
of new markets and they helped support those markets
in areas that we had no experience in,"” Meloche says.

At Close Range puts Mencia among “a handful of
people that are doing super-serious business,” Wills
says. While he declined to project per-night atten-
dance, the tour is hitting arenas, theaters and am-
phitheaters, including two nights at Los Angeles’
6,600-seat Gibson Amphitheatre.

Mencia insisted on keeping ticket prices low, atan
average of $44.50 regardless of section. Live Nation's
tour promotion doesn’t extend to merchandise, which
Mencia sells himself.

Tickets for At Close Range went on sale justas Men-
cia, and Comedy Central, began promoting the fourth
season of “Mind of Mencia,” which started May 21.
The channel will run promotions for the tour all sum-
mer and has already promoted it online, Meloche says.

Mencia's national TV exposure has allowed him to
penetrate markets as diverse as Bismarck, N.D.;
Billings, Mont.; and Green Bay, Wis., all of which are
on the tour schedule. Green Bay sold out immediately,
Meloche says, and a second date has been added.

Mencia's relationship with Bud Light goes back sev-
eral years, when the beer brand backed Mencia's Three
Amigos tour with Pablo Francisco and Freddy Soto.
In addition to sponsoring his current tour, the com-
pany has featured Mencia in its commercials (as it did
during this year's Super Bowl) and at private events,

The beer brand will also be worked into some video
elements in Mencia's show, in what the comedian
calls “nonairable” commercials because they're “a
little too edpy.”

GREER AMY GRAVES WIREIMAGE COM. MENCEA: COURTESY OF LIVE MATION
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BO DIDDLEY

Rock legend Bo
Diddley might
be gone, but his
signature beat will go on forever.

Diddley died of heart failure June 2 in Archer,
Fla., at the age of 79. He suffered a stroke last
spring and had a heart attack last August, from
which he never fully recovered. He had been un-
dergoing rehabilitation near his Florida home.

Born Ellas Otha Bates McDaniel on Dec. 30,
1928, in McComb, Miss., Diddley holds the
distinction of being the only musician in his-
tory to have a specific musical beat, or rhyth-
mic pattern, named after him. The “Bo Diddley
beat™ blends equal parts rock’'n'roll rhythm
and gospel shout in its “bomp, ba-bomp, ba-
bomp, ba-bomp-bomp” pattern, which has be-
come an enduring staple of popular music.
His songs, a tasteful blend of blues and R&B
elements, were among the earliest true rock-
‘n'roll recordings.

Diddley was an early advocate of fuzzy, dis-
torted guitar sounds. They perfectly comple-
mented his frenetic songs, which were played
ona homemade square guitar as the artist was
decked out in dark sunglasses and a black hat.
Similarly, his thythmic, boastful vocal style,
best heard on 1959's “Say Man,” predated rap
by several decades.

In his 19505 heyday, Diddley recorded such
seminal rock songs as “I'm a Man,” “Who Do
You Love?,” "Mona” and "Road Runner,” all of
which have since become essential learning
material for rock and blues bands and have
been covered by countless leading artists.

Buddy Holly borrowed Diddley's beat for his
hit song “Not Fade Away,” and the Rolling
Stones’ version of that song. with its unmis-
takable nod to Diddley, became the band's first
major British hit single.

“He was a wonderful, original musician who
was an enormous force in music and was a big
influence on the Rolling Stones,” Mick Jagger
Eﬂl::r'!".. “He was vE'r}' !:_"E'HHT'{,}UE o us 'i.l'.l T EEF]'}"

1928-2008

years and we
learned a lot
from him. We
will never see his like again.”

“Listening to Bo Diddley, you could convince
yourself that the only thing you need to create
great rock'n'roll is a tremolo guitar, a killer beat
and one-and-a-half chords,” Elvis Costello says.
“Many tried and some have failed, but nobody
did it like Diddley.”

The members of the Clash were enormous
Diddley fans and chose him to open their
maiden American tour in 1979. In 1983, he had
a memorable cameo as a pawn shop clerk in
the Dan Aykroyd /Eddie Murphy comedy “Trad-
ing Places,” and in 1989, he was introduced to
a new generation of fans when he appeared
with sports star Bo Jackson in a humorous TV
ad campaign for Nike athletic shoes.

Although Diddley toured regularly into his
late 70s, his recorded output for the past 30-
plus years has been sparse, save for a late '80s
live album with Rolling Stones guitarist Ron-
nie Wood. He was inducted into the Rock and
Roll Hall of Fame in 1987 and awarded a
Grammy Lifetime Achievement Award in 1998,

“Bo Diddley was the man who constructed
the sound we all grew to revolve around. . . and
a vision of simplicity delivered through effort-
less expression and sense of humor,” says long-
time Diddley champion Billy F. Gibbons of ZZ
Top. "Many times, Bo made a point to say, ‘I'll
always be around,” and we know he will.”

Diddley is survived by his brother, the Rew.
Kenneth Haynes of Biloxi, Miss.; his children,
Evelyn Kelly, Ellas A. McDaniel, Tammi D. Mc-
Daniel and Terri Lynn Foster; 15 grandchildren,
15 great-grandchildren and three great-great-:
grandchildren. A private wake was planned for
june 6, with a public funeral service the follow-
ing afterncon, A Diddley memorial, featuring
members of his touring band, was scheduled
for June 7 at the Martin Luther King Jr. Multi.
Purpose Center in Gainesville, Fla.
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CASTING THE NET |

The RIAA Provides An Inside Glimpse
Into Its Battle Against lllegal File Sharing

Deep inside the national
headquarters of the RIAA is
a purple room. Tinted win-
dows shade the faces of young
men and women working be-
hind computer screens. They
are part of the team investi-
gating the illegal sharing of
music files over peer-to-peer
(P2P) networks, and they pro-
tect their identities carefully.

Such precautions are a re-
flection of the charged envi-
ronment in which the RIAA
is operating. The trade group
views anti-piracy enforce-
ment as vital to the recording
industry's future,

But some university ad-
ministrators complain that
record companies unfairly
target their campus networks
to find infringers. Some
judges have questioned
whether proof of users mak-
ing music files available in a
P2P network's “shared folder”
is sufficient evidence of copy-
right infringement. Emotions
have run so high that death
threats targeting RIAA
lawyers and executives
haven't been unheard of.

Despite the RIAA's efforts,
data suggests that demand for
pirated content remains
strong. A recent NPD Group
report estimates that 199 of
U.S. Internet subscribers 13
and older download free
music from P2P services,
barely less than the 20% re-
ported when the RIAA began
its user litigation campaign
in 2003,

While it is all but impos-
sible to gauge how much
additional illegal download-
ing its enforcement actions
may have deterred, the
RIAA remains determined
to clamp down on Internet
piracy. Billboard visited the
trade group’s Washington,
D.C., offices for a demon-
stration of how it tracks
down file sharers.

In their world of “hash”
files and virtual handshakes,
the investigations don’t seem
dark and sinister. The search
begins simply—with a song.

THE STASH

An RIAA investigator and
technology specialist, who
asked for anonymity, clicked
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the keyboard on his laptop.
The LimeWire interface ap-
peared on a large screen.

New York-based LimeWire
LLC touts on its Web site
that its software is “the
fastest file-sharing program
on the planet.” The site of-
fers a free version of its soft-
ware, but it also offers the
revenue-generating up-
graded version for around
$20. LimeWire is one of
many software programs
that run over the Gnutella
file-sharing network.

To root out illegal file-
sharing activity, the RIAA
works with Maryland-based
MediaSentry, which has de-
veloped customized pro-
grams that also operate over
the Gnutella network. Media-
Sentry has a list of recordings
owned by RIAA-member
companies and, like any P2P
user, can search for a music
file by song title.

MediaSentry then collects
alphanumeric "hash” codes it
discovers online that are as-
sociated with these record-
ings. LimeWire and similar
programs will identify how
many users are sharing the
same file as identified by the
hash code. The combination
of song titles and hash codes
listed in the ever-growing
database are the foundation
and starting point of all RIAA
investigations.

When a consumer rips a
song from a CD and gives the
digital file a name, the com-
puter hardware, ripping soft-
ware and other digital data
together create a digital file
identified by a distinct hash
code. If the user rips the same
song with an older computer
—even with the same soft-
ware—the file will have a
different hash code. The
slightest change in the music
source, computer hardware,
ripping software, P2P proto-
col, file name or length of
recording will change the
hash code identifying the re-
sulting MP3 file.

For example, while search-
ing for a Madonna song at the
RIAA offices, dozens of users
were sharing the same
Madonna title over LimeWire
—but six users were sharing
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the digital files with identical
hash codes. Since it is highly
improbable that more than
one user would have the exact
combination of equipment
and timing to create identical
hash codes, the investigator
says, the six users are likely
sharing copies of the same file
that one person originally up-
loaded to the Internet and that
was later downloaded and
shared by other users.

When MediaSentry ob-
gerves that an MP3 file of a
particular song is available for
sharing over a P2P network
but the hash code doesn't
match one in its database, the
company downloads the file.
Then it runs the file through
a digital fingerprint system
operated by Audio Magic to
verify that it is an RIAA-
member recording, which has
been fingerprinted by the
record company when the
recording was made. If the
file is in fact a copy of the
recording, MediaSentry saves
the hash code in its database.

What MediaSentry and
RIAA investigators do next
depends on whether they're
preparing a take-down notice
for a university or planning
to pursue litigation against
an individual.

TAKE IT DOWN

Copyright holders cannot
possibly sue every copyright
infringer. But they can no-
tify an Internet service
provider when a user is in-
fringing a copyrighted work.
The ISP is required under
federal law to block that ma-
terial from the Internet after
receiving a take-down notice
from the copyright holder, as
long as the notice complies
with requirements set out in
federal regulations. Many
universities have their own
computer networks and, as
such, act as [SPs.

A take-down program be-
gins with the RIAA's list of
about 700 current, popular ti-
tles of recordings owned by its
member companies. The list
is compiled—and continually
updated—from Billboard and
online music services’ sales
charts. The user-litigation pro-
gram uses many more titles,
but the RIAA won't disclose
the number,

Once the MediaSentry

search for a title identifies a

hash, the software then tries
to match it with popular
hashes shared among P2P
users listed in the database.
“We look for the most pop-
ular hashes,” the RIAA inves-
tigator says. “It's then very
unlikely that the person
ripped it from his or her own
CD collection and is making
it available for the first time.

It's more likely this person
has downloaded it from
somebody else. The hash
can't be one we've seen many
times before if somebody
ripped it for the first time.”
Once the popular hash is
identified, the MediaSentry
program makes contact with
the user through a “TCP
handshake™—essentially a
conversation between the

Web server and the Web
client, like LimeWire, via the
Internet transmission con-
trol protocol.

“Are you online and do you
have this hash code?” the pro-
gram asks. If the user's pro-
gram says “yes,” then the user
15 pegged. Just one digital file
is enough for the RIAA to
send a take-down notice,

The user doesn't have to be

Shifting
Gears

MediaDefender Faces
Changing Anti-Piracy
Strategies, Financial
Pressures

Anti-piracy firm MediaDefender added to
its PR woes last month when it was found
to have launched what amounted to a de-
nial-of-service attack against Revision3,
a legitimate Internet TV service using Bit-
Torrent technology.

But bad publicity is quickly becoming
the least of the embattled company's prob-
lems as the music industry re-evaluates its
approach to battling online piracy.

When MediaDefender started six years
ago, its practice of flooding peer-to-peer
networks with fake music files quickly
gained the attention of major music labels
hungry for solutions to the growing piracy
problem. The company's label clients reg-
ularly paid around %5,000 for each song
they wanted protected, generally for the
month after a new album was released.

Inreturn, MediaDefender would release

thousands of fake versions of the pro-
tected song on P2P networks, with the in-
tent of making it more difficult for users
to find the real file, Other tactics included
sarving false search results, blocking traf-
fic to popular P2P servers by overwhelm-
ing them with requests and corrupting Bit-
Torrent traffic with bad source files.

The hope was that if it was too difficult,
fans would just give up and buy the song
instead. MediaDefender generated enough
business from music and movie compa-
nies that ArtistDirect bought the company
in 2005 for $43 million.

But times have changed. According to
sources at major labels, as well as several
companies doing business with them, la-
bels are dramatically scaling back the
amount of money they spend an anti-
piracy activities like MediaDefender, with
at least one label severing ties with the
company altogether.

Part of it is due to the labels’ distressed
financial situation, which Is forcing them
to cut back on expenditures that were
once considered commonplace.

"Discretionary spending on stuff like this
is getting really tight,” one source says.

Additionally, label sources say their anti-
piracy strategies have evolved from a de-
fensive posture to a more proactive one,
investing in new technologies and serv-

ILLUSTRATION BY PETER AND MARIA HOEY



sitting at the computer to be
sharing a file. LimeWire and
similar programs continue to
share files over the P2P net-
work as long as the computer
is on, the program is open
and the file-sharing compo-
nent is on.

MediaSentry records the IP
address, the name of the com-
pany or university that owns
the ISP, the date and time of
the handshake, the user name
and the infringed title. The
company sends it to the RIAA.

RIAA personnel then re-
view the infermation, man-
ually prepare the take-down
notices and send them to the
university.

“There is an idea that we
target certain universities,”
the investigator says. “That is
completely incorrect and,
technically, not possible. We
find what we find by song and
through public means; we
don't try to get into a univer-
gity's internal system.”

MEET JOHN DOE

The RIAA uses litigation to
target some of “the most egre-
gious users we find,” the in-
vestigator says.

This process, too, begins
with the song search, but en-
tails the collection of far more
data on an individual user
than is required for a take-
down notice. After Media-
Sentry finds popular hash
codes, the company's soft-
ware—just like LimeWire—
allows a search of all the files
the user is sharing.

The company collects the
list of music files the user is
sharing, identifies songs that
belong to RIAA-member com-
panies and downloads the
files. MediaSentry also collects
very detailed text logs as evi-
dence of its activities through-
out the entire process.

The ISP associated with an
[P address is easy to identify.
The American Registry for In-
ternet Numbers, a nonprofit
organization, provides the in-
formation via a search on its
Web site.

MediaSentry sends the in-
formation to the RIAA, which
has staff that listen to each
downloaded file to verify the
identify of the song. The
RIAA notifies the ISP to pre-
serve the evidence connected
to the 1P address. The record

companies then filea lawsuit
naming "John Doe" as the un-
named defendant.

Once they file the suit, the
labels may then have the court
issue a subpoena for the ISP
to identify the registered user
for the IP address. That per-
son then replaces John Doe
as the defendant.

The RIAA has sent tens of
thousands of cease-and-
desist letters and take-down
notices to commercial 1SPs
since 1996 and to universities
since 2003.

Since the user litigation
program began in 2003, la-
bels have filed more than
28,000 lawsuits against indi-
vidual file sharers. In addi-
tion, more than 6.000 letters
have been sent to university
administrators, asking them
to forward the offers of pre-
litigation settlement to the
file sharers who used the uni-
versity networks.

Only one suit has reached
trial. Jammie Thomas, who
was found liable by a Min-
nesota jury for infringement,
1s waiting for the federal
court's decision on her re-
quest for a new trial. eus

ices they hope will make legal content
more attractive. And new initiatives on the
horizon, like a proposed surcharge on In-
ternet service providers to monetize P2P
traffic, could threaten MediaDelender
even further.

Maoreover, some say that MediaDefender's
effectiveness has been inconsistent.

"We weren't getting the results we re-
ally wanted,” one major-label source says.
“It dicdn't always work."

The company stands by its effective-
ness, citing data frem an NPD Group sur-
vey from the first quarter of this year that
found B% of respondents saying they
bought a full-length CD after failing to find
the song they were looking for on free file-
sharing sites.

MediaDefenger CEQ Randy Saal admits
that the company's music-related activ-
ity has "leveled off.," but calls any sharp
decline an “exaggeration."

“"Music decoying remains a fundamental
way of hindering piracy on a P2P network,"”
he says. “There's only four big music com-
panies, so there's only so many directions
you can grow.”

In response, MediaDefender is trying
to transform its technology into a mar-
kating tool. Last yvear, i1t partnered with
Atlantic Records to distribute music from
newcomer Plies through P2P networks,
sponsored by Sprint. The company has
inserted various other viral videos
through P2P networks since, such as one
with Ford Motor.

But Saaf says few labels have jumped
on the marketing opportunity. In the
meantime, MediaDefender's troubled par-
ent ArtistDirect revealed in February that
it retained Salem Partners to help it ex-
plore "strategic alternatives" that include
a possible restructuring, merger or even

a sale of the company. —Antony Bruno

Label sources say their anti-piracy
strategies have evolved from a defensive
posture to a more proactive one,
investing in new services they hope

will make legal content more attractive.
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Meanwhile, Europe is still sizzling. Demand
for tickets in Paris for Madonna’s Sept. 20 per-
formance led to a second show for Sept. 21. The
Zurich show at the Military Airfield Diibendorf
(Aug. 30) topped the 70,000 mark in sales. Tick-
ets remnain for the tour opener in Cardiff, Wales,
on Aug. 23, as well as shows in Nice (Aug. 26),
Berlin (Aug. 28), Amsterdam (Sept. 2), Dussel-
dorf (Sept. 4), Rome (Sept. 6), Frankfurt (Sept.

nent here that would help any show. But there
is also a sort of “preaching to the choir” as-
pect, too. If every band had enough hardcore
fans to fill an arena, there wouldn’t be much
need for old-school promoters. However, the
difference between a sellout and a half-house
for most shows is pricing and promoter in-
stincts that convince fence-straddlers to get
up and go. That has not changed,
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Shoes And Tunes

Katy Perry To Get A Lift From Steve Madden Campaign

Steve Madden is stepping into music marketing again.

The footwear and apparel retailer is launching an in-store and
online marketing campaign dubbed Steve Madden Music that will
spotlight a recording artist every month or two, Billboard has
learned. First up is Katy Perry, whose Capitol Music Group single
"| Kissed a Girl” exploded 21-5 this week on the Billboard Hot
100 after selling 173,000 digital downloads. Alsoc in the pipeline
is S-Curve artist Little Jackie.

Although Perry and Little Jackie record for EMI Group labels,
Steve Madden Music is seeking similar partnerships with other
labels as well. “The music business is very parallel to the shoe
business,” founder/design chief Steve Madden says. "They're
after the same girl that we're after. Even the mind-set of trying
to make a hit shoe or a hit record is the same. People always
want to know what's cool. | figured if [Sean “"Diddy" Combs]
and Russell [Simmons] could get into my business, then | could
go into theirs.”

For Capitol, the Perry promotion follows its partnership last
year with Victoria's Secret for the exclusive U.S. CD release of
the Spice Girls' "Greatest Hits."

Capitol chairman/CEO Jason Flom says the label is keen on
considering more such promotions. “If you're a brand and you're
reading this, we're open for business,” he says. “We want to work

in fun and creative ways with brand partners to get emotional
connections with artists.”

The new Steve Madden campaign will include anun-
usually immersive in-store component. On June 9, the
retailer will tape a live performance by Perry at the
Steven by Steve Madden store on New York's Lower
East Side, then air the performance at its 70 stores
around the country with video screens and provide
an audio feed to its remaining 28 stores.

During the duration of the Perry promotion, which
will run for at least a month, videc-equipped Mad-
den stores will also show the video for “ Kissed
a Girl,” and all stores will play Perry's Capitol
debut, "One of the Boys" (June 17). The
stores will also display signs promoting the
album and her status as a featured artist.

The campaign will extend to a new Web
site, stevemaddenmusic.com, which will
include the in-store performance in stream-
ing video, as well as links to buy "l Kissed a
Girl" and "One of the Boys." A download of
the single will be given free to customers who
spend a yet-to-be-determined amount. The

roughly BO0,000 registered users of the retailer's steve-
madden.com home page will receive e-mail alerts about the
album’'s release date, with a link to purchase it online.

Madden will cover the cost of producing the in-store events,
while artists will agree to be outfitted with a selection of Madden
footwear during the promotional period, according to David

Passick, a former manager of Maxwell, Don Was and
Herbie Hancock. Passick is advising the retailer on
the campaign.
Steve Madden is the latest apparel retailer
seeking to lend its brand a boost by linking it-
self to pop stars. Urban Qutfitters features a
monthly playlist on its Web site that streams
songs by of-the-moment recording artists.
American Eagle Outfitter recently announced
it would underwrite its own New American
Music Union festival later this summer (Bill-
board, May 31). And Tommy Hilfiger is in its
third year of staging "The Hilfiger Sessions," a
series of live concerts pairing new and estab-
lished artists. In April, Hilfiger launched
tommytv.com, which streams the concerts for free.

Steve Madden, too, has done its share of music
programming, such as sponsoring concert tours
and holding a music talent search contest. The
company also has a strong link to the music busi-
ness via nonexecutive chairman Walter Yetnikoff,

former head of CBS Records.
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Bar Brawl

Two Majors Check Into Rehab

The F-word and S-word are again causing a brawl,
This time it's not a fight over radio broadcasts
that the FCC hinds objectionable. Now it's over
old versions, new versions and edited versions
of “Sittin' at a Bar” by Atlanta-based quintet
Rehab. And the fight is being fueled by the bane
of most artists: an old preduction deal that has
left the band with little recourse when it doesn’t
14 |
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like changes to its album and album artwork.
Several years ago, Rehab assigned its rights
in recordings to a production company called
Destiny Music, Los Angeles-based attorney Kia
Kamran says. That company entered a deal
with Sony Music (now Sony BEMG Music En-
tertainment). Like most production deals with
a major label, Destiny assigned the recording

rights to Sony (Epic).

This type of setup means that artists are not
direct parties to the contract with the label. Asa
result, they typically have little or no legal rights
in connection with how those recordings are
changed or marketed.

Most artists that later find some success abhor
their production deals. The companies often
take 40%-60% of the artist royalties received
from the label. If the production
company goes defunct, some-
times it's hard for the artists to get
all or any part of the royalties.

Legal
Matters

fering through iTunes, Kamran says that Epic
also edited other tracks on the album without
permission, retitled the album “Sittin’ ata Bar”
and changed the cover artwork to depicting peo-
ple at a bar.

Kamran is arguing with Epic, raising breach
of contract claims. He asserts that Epic did not
obtain permission to edit all the tracks from the
album—even though the label did send a letter
to Destiny to edit the single. Since
Destiny never responded, Epic
may have had the right to make
the changes under the contract.

But Kamran says Rehab's fight
15 not over money; 1t's over artis-
tic integrity.

Rehab’s " Sittin' at a Bar” was
on the 2000 Epic release “South-
ern Discomfort.” The record
wasn't a hit at the time. Epic
dropped the band and entered a termination
agreementin 2003 with Destiny. The major still
owns the master rights.

Rehab continued to tour. The song reportedly
became a sort of anthem in bars around the Un-
tied States. Justlistening to part of the song cur-
rently on iTunes explains why.

“Now I'm sittin’ here talkin’ to you /drunk and
on the run. [Chorus:] I'm sittin® at a bar on the
inside/waitin’' for my ride on the outside/she
broke my heart in the trailer park/so | jacked the
keys to her fuckin’ carfand crashed that piece of
shit and then stepped away.”

As the song found nearly 1 million listeners
across the Internet, Kamran says he began try-
ing to make a new deal with a major label, speak-
ing with execs at Epic and Universal Republic.
He says that Epic execs hadn't been aware of the
growing popularity of the song. The band rere-
corded the old song and signed with Universal
Republic last month,

Now, Epic has a clean version—without the f-
and s-words—that it's servicing to radio and of-

Kamran says he represents Des-
tiny and Rehab, but adds that “Des-
tiny is gone.” As a result, Danny
Boone, current and co-founding
member of Rehab, really has no
recourse against Destiny, he says.

Meanwhile, Universal Repub-
lic is also servicing the song to radio and selling
the album. Kamran says it's causing “confusion”
in the marketplace. So the brawl is also spiling
over to the two major labels, which each claim
in letters that the other may be making misrep-
resentations in its marketing materials,

Kamran admits that Boone receives less
money from the Epic version of the song, but
says it's a “moral issue.” He's making the
“this is not cool” argument against Epic's
edits and changes.

Whatever the outcome, the Rehab saga again
shines the spotlight on the importance of con-
tract terms in those very first deals that artists
sign. Perhaps there could have been a provision
in the production deal and the label deal grant-
ing the artists the right to “step into the shoes”
of the production company if or when that com-
pany closed its doors.

But then again, there are likely thousands of
artists who would love to be having Rehalb’s prob-
lems right now: two majors working the artist's
song to radio.

SUSAN
BUTLER
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REGISTER EARLY AND SAVE $150!

‘SAVE THE DATE!

October 6-8, 2008
Wilshire Grand ¢ Los Angeles

Don’t Miss The ONLY Summit Dedicated Exclusively
to the Top Selling Genre of Latin Music!

Now in its 3rd year, this unique summit celebrates regional Mexican
music and unites the key industry players that drive this lucrative
sector of the Latin music business,

Join today's top regional Mexican artists, concert promoters,
retailers, sponsors, managers as well as record label, digital/mobile
entertainment, marketing, advertising and radio executives to
network, do business and discuss hot industry topics such as:

* Radio, Touring and Retail Trends

* New Digital/Mobile and Licensing Opportunities

* Publishing and Copyright Issues

* Innovative Marketing/PR Strategies to
Introduce New Artists into this Market

THE EVENT ALSO INCLUDES:
- * The Billboard Superstar Q&A
- * Live Artist Showcases with Up-And-Coming Acts




GetUp,Stand Up

Few Latin Artists Mobilize For Immigration Reform

“Podemos con Obama,” an all-
Spanish-language video in
support of Democratic presi-
dential candidate Sen. Barack
Obama, features more than 20
Latin music acts saying things

like *Obama is
Latin

different” and

came here as illegal aliens, but
also because many of the peo-
ple who support their music
are here illegally and under
siege. Indeed, fear of immi-
gration crackdowns have had

a direct impact

on Latin con-

“Obama is the cert attendance
future.” NOtaS and album

But buried  LEILA sales, accord-
among themisa COBO ing to promot-

more pointed
comment from
Alejandro Sanz
(whois nota U.S.
citizen): “We
need immigration reform.”

In the past year, Latin acts
have increasingly expressed
vocal support for a wide
array of causes, from the
eradication of child exploita-
tion and poverty, peace
efforts in Colombia and en-
vironmental issues,

Amid this newfound ac-
tivism, one cause has been
conspicucusly absent: sup-
port for immigration reform
and illegal immigrants in the
United States.

The omission is glaring,
not only because so many
Latin acts that are now citi-
zens of this country initially

ers, managers
and retailers.
Why then
haven't Latin
artists mobi-
lized behind these issues?
“It is not as common for
Latino artists to speak out
on political issues as
much as Anglo
artists,” says pro-
ducer Andres
Levin, who con-
ceived and pro-
duced the Obama
video. [t's not that acts
don't support immi-
gration reform, he says.
“I think they haven't
found the vehicle to do so.”
While many figures in
the Latin music industry
say they favor immigration
reform and sympathize

e o

Far from resting on his con-
siderable laurels, which in-
clude Academy Awards for
the scores to "Brokeback
Mountain™ and “Babel,"” pro-
ducerfcnmpaser Gustavo

.

-

]
A

Santaolalla keeps finding new outlets for his creative muse.
His groundbreaking sensibility continues to nurtura Latin
rock acts from Café Tacvba to Juanes, even as he balances
production work with film scoring. (An upcoming project
of his is the film adaptation of Jack Kerouac's "On the Road.”)

Santaolalla's own band, Bajofondo Tango Club, is releas-
ing its first proper album in four years, "Mar Dulce,"” July 15
on Decca/Surco. Santaclalla is also planning a dance show
based on Bajofondo’s music, which mixes tango with elec-
tronica, rock and hip-hop. He will be named a BMI lcon June

12 at the society's annual Latin Awards dinner.

What are you doing today?
I'm working on a song that
we're going to do with Marisa
Monte for a Brazilian film.
It's a title song for a movie
[titled “Era Uma Vez No
Rio"]. I'm also working on a
version of our next single for
“Mar Dulce” for some terri-
tories . . . and just starting to
try some stuff on the new
[“Babel” director] Alejandro
Gonzilez [farritu movie |'ve
been working on. It's his
next project; it doesn't have
atitle.  did a Brazilian movie
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with [“The Motorcycle Di-
aries” director] Walter Salles
and Daniela Thomas that
just played at Cannes and
won an award. It's called
“Linea de Paso.”

What is happening with
Surco?

We are in the process of fin-
ishing our 10-year relation-
ship with Universal and
about to embark on a new
deal with Universal. We'll
still have a joint venture and
partnership. We have a cou-

JUNE 14, 2008

with the plight of illegal im-
migrants, not many have or-
ganized broader efforts to
back these causes, although
several have written songs
that touch on the issue,
“Speaking out on the issue
means having the courage to

- WITT

ple of new signings that we
feel very strongly about that
| can't name, but it's a girl
and it's a guy and both are
based here in the United
States and both are bilingual
. . . we're trying to explore
what we can do with Univer-
sal, since we all know how
the record industry is these
days. If we can do more stuff,
considering I'm in other
types of ventures—I have a
book publishing company
and | do music for films.

Sowith all this we were try-
ing to imagine maybe a wider
deal with Surco for our next
round, not just records but
maybe all these other avenues
are now to be explored.

Is the so-called “"Latin
alternative” movement as
strong as It was In the "90s7?
All those things go through
phases . . . in terms of the
Latin alternative scene, | like
to view it as a wider thing,
not just the music. I like to
think that we are in a very
special historical moment in
our culture . . . because of
demographics, because of

take on a lot of social and po-
litical responsibility and
maybe itis something artists
are not prepared for,” says
Julie Garza, PD for WYMY
(La Ley) Raleigh, N.C.

One of the few voices who
has is popular Univision
Radio personality Eddie “Pi-
olin” Sotelo, who was cen-
tral in organizing mass
marches in 2006 in Los Ange-
les, Miami and other U.S.
cities, drawing the participa-
tion of Los Tigres del Norte
and other Latin acts.

Another exception: popular
Latin Christian singer Marcos
Witt, who last year gathered
hundreds of thousands of sig-
natures, getting the word out
via YouTube, radio, press and
his own shows.

Encouraged, Witt ap-
proached between 10

and 15 major Latin
acts that were
touring at the
time, and asked
if they too

¢+ could ask fans
to sign peti-
tions asking
for immigra-
tion reform
during their
shows, All
said yes. But
when the time
= cametoactually get
ﬁ the job done, nota
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the penetration the U.5. has
worldwide and because that
penetration is carrying with
it a component of its DNA,
which is Latin. For all those
reasons, we have a platform
for a cultural presence
worldwide that we never had
before—Latins. After a first
phase of a more stereotyped
projection of our culture
through the music, we came
to a new phase in which we

through.

“1 don't think it was mali-
cious,” Witt says. “But [ was
disillusioned. 1 think it was
really a lack of empathy with
the plight and pain that ille-
gal immigrants are feeling
now."

An example of that plight:
On May 12, immigration
agents arrested nearly 300
workers at an lowa meatpack-
ing plant, the largest single-
site immigration raid in U.S,
history. For the first time ever,
270 of those arrested were
sent to prison to serve sen-
tences prior to being de-
ported, leaving children and
families in the lurch.

“As Latins, the effects of
these raids is clear,” Witt says.

On his end, Obama video
producer Levin says he plans
to make shorter, concentrated
pieces that tackle some of the
issues mentioned in his video.

Obama and Sens. Hillary
Clinton and John McCain
all voted in support of the im-
migration reform measure
that was defeated in Congress
last year. Witt supports Mc-
Cain, who was the sponsor of
the original 2006 immigra-
tion reform bill that was
passed by the Senate but was
blocked by a House-Senate
conference committee. «-«s

@ For 24/7 Latin news
and analysls, see
blliboard.biz/latin.

have more and more Latin
talent that comes from an-
other angle that is getting
pushed to the limelight. I'm
talking about precisely Ale-
jandro Gonzalez Ifiarritu,
Guillermo del Toro, Alfonso
Cuardn, Gael Garcia Bernal,
someone like us or Alberto
Iglesias the composer. . .
It's an incredible time to be
Latino, worldwide.

—Ayala Ben-Yehuda

EN ESPANOL: All the great Latin music coverage
JLOIM you've come to expect from Blllboard—in Spanish!

Billboardenespanol.com,

=N
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ADVANTAGE

While record sales virtually
around the world continue
to decline, in Argentina
they keep growing. Accord-
ing to the country’s Cham-
ber of Record and Video
Producers (CAPIF), Argen-
tine CD sales grew by 3.8%
for first-quarter 2008 in
comparison with the same
time period in 2007. During
the first three months of
2007, there were 3.8 million
legal CDs sold, according to
CAPIF, while the number for
2008 grew to .9 millien.
Digital sales, including mo-
bile, also grew by 44% for
the first three months of
2008 compared with 2007,
although no specific num-
bers were made available.
CD sales in Argentina have
been on the upswing since
2003, following the col-
lapse of the Argentine
economy and its currency.
According to CAPIF num-
bers, 42.5% of the country's
music sales correspond to
Argentine acts.

NOT WITT’'S END
LI.S.-based Latin Christian
singer Marcos Witt (see
Latin Notas, left) is finding
that his movement has ad-
vocates around the world.
Earlier this year, Witt per-
formed a concert at the
Simon Bolivar Park in Bo-
gota, Colombia, that drew
more than 35,000 fans. The
taped show will be released
asaCD/DVD, titled "Sobre-
natural," Aug. 18 via Witt's
label Canzion, distributed
by Venemusic.

THAT'S WHAT
FRIENDS ARE FOR

After hooking up in between
panels at the Billboard Latin
Music Conference, Wisin &
Yandel and Enrique Iglesias
have recorded a remix of lgle-
slas’ single "Lloro Por Ti" and
filmed a video in Los Ange-
les. The track, whose original
version is on lglesias’ all-hits
album "95/08" {(Universal
Music Latino), will be worked
to radio as a single in the
coming months. Wisin & Yan-
del also collaborated with S50
Cent ona remix of “Rider Part
I, available exclusively on
thisis50.com. - C




b §
[ ] -

~ADVISORY BOARD MEMBERS INCLUDE:
oY [=Y "%
o) | -

William Marris Agency
AL Produciione/Bonnard MAC Predenis f Crush Managerment

| .
&%

| fows |
- ‘h |

Fpsan

e 8|

T
l
“.-l-rlr

X - . -

Wachowin Center Live Mation Texan Metropolitan Tihlenl RPN Management AEG L The Agency roup
% ;._
- oy '._ : 1
- THIS PREMIER CONCERT INDUSTRY EVENT FEATURES:
o e T N, .

CONFERENCE SPONSORS

Hnmné o lltel | \ ON

@ BDK CENTER TIME WARNER CEI‘ltEI' ARENA

Registration: 646.654.4643

Register Today! e ssscesssas \WWW. BillboardEvents.com




(cilel:T VRN BY MARK WORDEN |

{ 'r}mpf:f_ft"

- rrrflhmg
And Now 0TS0/ Fryfrent...

PENSIONTENSIONS | | ivg%

7 A E : -’ ]
An i InsSTAGSS ¢
U ”I"}r':r:ill-'.r' Hr‘-.-‘flfu-”“--'”

Iitalian Indies Fear Jump In Social Security Costs

BDW Wones g

MILAN—Italy’s independents are mobilizing
against government plans that they claim “could
kill off an industry which is already dying.”

The dispute centers around government
agency ENPALS' decision to extend its social
security contributions scheme for artists. Since
ENPALS launched in 1947 to administer enter-
tainment workers' social security/pension pay-
ments, it has collected contributions from
Italian vocalists and bands, based on a percent-
age of their concert fees in [taly.

The contributions—up to 33% of live fees—
apply to solo artists or bands but not to backing
musicians /singers. However, ENPALS is now
introducing an additional contributions system
for artists, based on physical record sales,

The labels” beefis that they, rather than artists,
have to pay these contributions—which ENPAL
wants back-dated to Jan, 1, 2004,

ENPALS’ Rome-based director of perform-
ance and contributions Ferdinando Mon-
taldi says the reform “is an attempt [to]
improve the financial situation of retired
recording artists.”

From the 1980s onward, ENPALS had made
unsuccessful attempts to extend contributions
to recording acts. However, in 1999 Sony
Music Italy challenged that in court and won,
on the basis that a studio performance was
not technically "entertainment” as an audi-
ence wasn't present.

ENPALS successfully appealed that judg-
ment in 2003 and the new “royalty”-based
scheme was subsequently developed following
consultation with what was then Italy's main
labels body FIML.

The claim that the scheme could kill off in-
dependents came in a statement from indie la-
bels body Audiocoop, which is leading the
protests along with artists’ union Unione Artisti-
Unimpresa.

The latter claims the scheme could cripple
many small independent companies operated
by its members. “The parameters appear to be
made-to-measure for the majors,” UA-U head
Roberto Pietrangeli says, also speaking on be-
half of Audiocoop.

The new ENPALS minimum contribution is
€87 ($135) per track/per featured artist on ship-

ments of up to 30,000 copies as declared to au-
thors rights body SIAE, which collects mechan-
ical royalties in Italy.

That contribution rises in bands to a maxi-
mum of €717 ($1,113) per track for more than
500,000 copies, as recorded by SIAE.

Pietrangeli claims the new scheme penal-
izes labels selling well less than 30,000 copies
of their albums, particularly smaller indies
lacking the financial resources of the majors.

Although neither ENPALS nor Audio-
coop/UA-U have estimated the total amount
of money involved, both sides agree it is po-
tentially huge, involving thousands of albums
and artists.

The current reform was set out in Decem-
ber 2003 by then-Minister of Labor Roberto Ma-
roni. However, action wasn't taken until Feb.
19, when ENPALS wrote to all Italian labels an-
nouncing that the new contributions would be
retrospectively applied, with a May 16 deadline
for payments to be received.

After indie-label protests, ENPALS extended
the deadline to July 16 and agreed to hold in-
terim discussions with labels.

“We agreed to the delay largely so compa-
nies could update their software for the calcu-
lations,” Montaldi says. He adds that ENPALS
recognizes the payment bands “were estab-
lished at a time when record sales were higher,”
and a future review might be considered.

Mario Limongelli, president of Ttaly’s other
main indie labels body PMI—whose mem-
bers split from 1FPI affiliate FIMI in July
2005—attributes the delay to subsequently
aborted plans to absorb ENPALS into the na-
tional pension system and “the slowness of
Italian bureaucracy.”

While PMI agrees “in principle” to the
scheme, Limongelli will meet with ENPALS
and the Minister of Labor in the hope of hav-
ing the rates revised, as will the country’s third
independent labels body, AFI.

But while the indies seek talks with the gov-
ernment to resolve their issues, the majors have
distanced themselves from that stance.

“As far as we're concerned,” FIMI president
Enzo Mazza says, “the issue was resolved with
the Maroni decree in 2003." seas

~

E

FIMI president ENZO MAZZA (left) has distanced his body from any discussions between the
likes of PMI's MARIO LIMONGELLI (center) and UA-U's ROBERTO PIETRANGELI with ENPALS.
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Pumping On

Your Stereo

U.K. Music Mags Tune In To Power Of Radio

LONDON—Hold the front page: Two of
Britain's biggest music magazines are get-
ting into the radio business.

First was Bauer-owned monthly maga-
Zine Ql, Britain's biggest-selling music mag-
azine with a circulation of 131,330, according
to the Audit Bureau of Circulations (ABC).
On June 2, it relaunched its Q Radio serv-
ice—previously a DJ-free automated play-
out service—on DAB digital radio in London,

>>>MOBILE MUSIC CLIMBS
IN JAPAN

Steady growth in sales of ringback tones and
mobile-based full-track doewnloads helped
power a 6% rise in digital music sales in Japan
to 120.8 million units in first-quarter 2008, ac-
cording to the Recording Industry Assn. of
Japan. In value terms, digital sales—mobile
and PC-based downloads—rose to 22.5 billion
yven ($215.5 million) in January-March, up 28%
from the same period in 2007, Although mo-
bile-based master ringtone sales fell 16% to
51.1 million units with trade value down 13% to
5.9 billion yen ($56.5 million), ringback-tone
sales rose 18% to 22.6 million units, with value
up 47% to 1.9 billion yen ($18.2 million). Sales
of mobile-based full-track downloads, mean-
while, rose 48% to 34.4 million units, with value
up 58% to 11.4 billion yen {($109.2 million). PC-
based music downloads rose 34% to 9.9 mil-
lion units, with value up 50% to 2.1 billion yen
($20.1 million). =5Steve McClure

NEWS

digital TV platforms nationwide and online.

On June 24, IPC Media-owned music
weekly NME (circulation 64,033) will launch
NME Radio on similar platforms, with addi-
tional temporary FM availability via limited
local licenses.

Both stations will adhere loosely to the
modern rock format and are being keenly
anticipated by labels.

“The potential for both is huge, because

BLA
MPIRE WEEK E-EE

>>>VIRGIN GAINS INDIAN
ACCENT

British commercial media group SMG has
agreed to sell national pop/rock station Vir-
gin Radio to India's TIML Golden Square for
£53.2 million ($105 million) in cash. TIML
Golden Square is a unit of Bennett Coleman &
Co., which publishes the Times of India news-
paper and operates radio stations in the coun-
try. The disposal is still subject to SMG share-
holders’ approval and a general meeting isto
be convened. In a statement issued to the Lon-
don Stock Exchange, Glasgow, Scotland-based
SMG CEQ Rob Woodward said the agreement
represented a “sound price for Virgin Radio
and a good deal for SMG shareholders.” An
additional £8 million ($15 million) will become
payable if the radio business is licensed to use
the Virgin Radio brand within two years of clos-
ing the deal. SMG will now refocus on wider
strategic plans to invest more in TV produc-
tion and Internet activities. —Lars Brandfe



Music mags Q and NME are
looking to scrawl their initials
across the UK. radio landscape.

both brands are known world-

wide," says Parlophone UK. head

of radio Kevin McCabe, who plugs

acts including Radiohead and
Coldplay. “If you sit in a record
company meeting anywhere in the
world, ears prick up when you say
yvou've got the cover of either.”

Nonetheless, the new sta-
tions face a fight to win
audiences in the keenly
contested U.K. modern

rock sector, currently

dominated by FM/dig-

ital network Xfm (which

had 1.03 million listeners

in the first quarter, accord-
ing to RAJAR) and digital-
only BBC 6 Music (520,000).
Q Radio programming
director Ric Blaxill, a for-
mer BBC 6 Music head of
programs, says his station
will initially feature just
one live show, a daily evening
program hosted by former Xfm
DJ Samanthi, but also feature pre-
recorded "unique content” from the
likes of Coldplay and R.E.M. at
launch. Blaxill says his ambitionis
to increase Q's audience from
the 282,000 listeners the au-
tomated service had in Q1, al-
though he declined to name a
target figure.

NME Radio is produced under
license by London-based DX Media,
headed by managing director/program-
ming director Sammy Jacob, the man who
launched Xfm London in 1997, His station
will feature live programming from 7 a.m. to
7 p.m., live sessions and regular news up-
dates from the NME editorial staff. A show
by high-profile British comedian Ricky Ger-

>>>BEIJING POP PULLED

China's biggest international rock music fes-
tival, the Beijing Pop Festival, has been can-
celed, organizers announced May 30. The
festival has been held in Beijing's Chaoyang
Park each September since 2005. "We're not
going through with it this year," says festival
director Jason Magnus, president of Beijing-
based promoter Rock for China. “It's not be-
cause we've been told not to, but because
we don't want to take the risk.” A lineup had
not been announced and tickets weren't put
on sale. The move follows the poastponement
of Beljing’'s Midi Modern Music Festival,
scheduled for May 1-4, after local police said
they could not provide security. Sources close
to Midi attributed that to Chinese govern-
ment nervousness amid recent international
pro-Tibet demonstrations. Last year's Bei-
Jing Pop headliners Nine Inch Mails and Pub-
lic Enemy helped attract more than 30,000
people over two days. —Berwin Song

BLAXILL

vais features in test transmissions that began
June 2, but he won't be part of the regular
air lineup.

Jacob is targeting 300,000-plus listen-
ars in year one, saying, "This will be the sta-
tion for true fans of indie-alternative music.”

“There are a lot of people making a play
for the UK. alternative music market,” NME
editor Conor McNicholas says. “But | don't
think anybody's had a runaway success with
it. Brand-wise, they don't really register,

whereas we bring almost 60 years of
brand heritage.”
McNicholas' counterpart at @,
+ Paul Rees, believes his station’s
“broader outlook"” and Bauer's
E track record for launching
& such magazine brands as Ker-
rang as radio stations will give
it the edge.
Both stations plan to work
closely with magazine editorial
teams and leverage the power of
their print arms to secure con-
tent, with Q Radic's Coldplay
and R.E.M. interviews coming
off the back of cover features.
McCabe admits that this has
the potential to “put people's
noses out of joint, because [every
station] wants exclusives,” but adds,
“The one-stop shop idea is an at-
tractive proposition when
you've got a band whose time
is really precious.”
Meanwhile, Xfm head of music
Mike Walsh remains sanguine
about the threat to his stations.
"We have the enormous advan-
tage of being on FM and of being first
mover,” he says. “We've established rela-
tionships [with pluggers] over a 10-year pe-
riod. If [NME and Q] feel the strength of their
radio proposition isn't engaging enough for
the labels that they have to leverage the mag-
azine, good luck to them, but | don't foresee
us losing out as a result.”

>>>LAZARUS RISES AT
GALLO

Lazarus Serobe has been appointed man-
aging director of South Africa's leading in-
dependent music company Galle Music
Group. Serobe succeeds veteran Gallo
managing director Ivor Haarburger, who
retires from the company at the end of July.
Serobe, most recently Gallo's business af-
fairs head, was previously managing di-
rector at Sony Music Entertainment South
Africa and executive head of mobile en-
tertainment at South Africa's biggest mo-
bile phone company, YVodacom. The
group—part of Johannesburg-based media
and entertainment company Avusa—is also
home to Warner Music Gallo Africa, a joint
venture with Warner Music International
created in May 2007. —Djane Coetzer

For 24/7 global news and analysis, see
ML billboard.biz/global.
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BANDS ACROSS
THE WATER

Aussie Concert Biz Adds Asian Appeal

LONDON—Australian promoters are look-
ing to Asia to help attract more international
artists Down Under.

Sydney-based Chugg Entertainment man-
aging director Michael Chugg says Elton
John's recent Aussie tour provides a template
for an expanded Australian-Asian tour circuit
that will cut costs and boost ticket sales,

“With more cities opening up, you'd see
both the Australian and the Asian tour cir-
cuits growing,” Chugg says. "I1t'd be good for
audiences and promoters—and artists will re-
think the way they tour Australia and the
places they include in their itineraries.”

John became the first Western superstar to
play northern regional cities Townsville (North
Queensland) and Darwin (Northern Territory)
—both closer in flying time to Singapore than
Sydney—following Live Nation-promoted
shows in Singapore and Hong Kong. The
shows attracted capacity crowds—21,000 in
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Townsville's Dairy Farmers Stadium and
14,500 in Darwin's TIO Stadium-—and finan-
cial support from state governments that saw
them as opportunities to market the region
to Asian tourists.

Chugg is now :li:il:u.liﬁing similar routing
schedules with other international acts, *Some
of them are considering it,” he says.

Australian promoters have maintained a
presence on Asia's touring circuit since the
1980s, but insiders say previous attempts to
build an expanded circuit have been thwarted
by the low volume of traffic.

Now, international tours to Asia are on the
up, and Aussie promoters want in. “In the last
10 years, it's gone from two or three interna-
tional acts a year coming through to two or

three a month,” says Colleen Ironside, Live

Nation Hong Kong-based senior VP for Pan-
Asia booking for music.

Michael Jacobsen, executive chairman of
Sydney-based promoter Jacobsen Entertain-
ment, says offering 10 cities rather than five
through the region will help “spread costs and
putalid on ticket prices.” Corporate sponsor-
ship is easier to get in Asia, he adds, absorb-
ing up to 30% of promaoters’ costs.

Insiders also cite the opening of new, high-
tech Asian and Australian venues in the next
12 months as a likely driver of demand for in-
ternational touring acts. Venues include the
18,700-capacity Beijing Olympic Basketball
Arena, which will be operated by Australia-
based AEC OQgden. “We are working on major
concerts and sporting events there to make it
a prime destination,” AEC Ogden chairman
Harvey Lister says.

Other new venues will include the 55,000-
geat National Stadium in Singapore, the
15,000-capacity Perth Arena and
12 new indoor arenas in India, in
addition to several new casino ven-
ues in Macau, where Jacobsen says
there is "insatiable demand for in-
timate concerts and theatricals.”

Not everyone is so enthusiastic,
however, Melbourne-based Paul
Dainty, chairman of Dainty Con-
solidated Entertainment, which
brought Guns N’ Roses (June
2006), Il Divo (October 2006) and
Iron Maiden (February) Down
Under in recent years, cautions
that getting an act that appeals to
countries with disparate musical
tastes remains a problem.

“Asia can be a hard market,” he
says. “Generally, it's a lot of work
for not a lot of return.”

And not all Asian promoters see
a role for their Australian counter-
parts in the region. Insiders say
Asian promoters generally shy away
from profit-sharing deals with out-
side entrepreneurs who have lim-
ited knowledge of the local market.
“Unless they can bring, for example, a major
sponsor to the table, they don't really add any
value," Ironside says.

Even Steve Sybesma, CEO/executive di-
rector of Shanghai-based China West En-
tertainment, which has taken Incubus
(March) and James Blunt (May) to China off
the back of Australian visits, has his doubts.
He chose to deal directly with those artists’
U.S. agents rather than collaborate with an
Australian company,

“There's a perception in the West that
China is close to Australia,” he says.
“When, in fact, it's probably about as close
as Los Angeles.”

Additional reporting by Steve McClure in
Tokyo and Berwin Song in Beijing.
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Hits the Road!

TOURING FOCUS:
Mid=-Year Charts & IAAM Annual Conference

As the International Association of Assembly Managers
gather for the |AAM's annual convention and trade
show July 24-29 in Anaheim, California, Billboard will
present it's special mid-year report on the touring
iIndustry’s top venues, tours, Boxscores and promoters,
featuring exclusive charts and analysis. This special
report also will focus on the dynamic changes within
the ticketing industry.
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Road Warriors

Newbury Comics, Eurpac Try Off-Site Stores

Every once in a while, music merchants like to
get out of the store. But sometimes they like to
take the store with them, too.

In June, from the 12th through the 15th, to
be exact, Newbury Comics will run a store at
the Bonnaroo festival in Manchester, Tenn., al-
though the Brighton, Mass.-based chain will
be there under the auspices of Lala.com.

How did this marriage come to pass?

Lala.com co-founder Bill Nguyen says he
went to the festival three years ago, fell in love
with the experience and wanted to become a
part of it. “When I heard that Tower Records,
which used to run the festival's music store,
went out of business, it broke my heart,” he
says. "So | went to the Bonnaroo [people] and
said, ‘We want to do this, although we are def-
initely not that kind of store. We
will find a partner.” "

So it reached out to Newbury
Comics, which is now handling

Retail
Track

Browne reports that Newbury has spent the
last six weeks, on a part-time basis, preparing
for the show, laying down the floor plan and
interviewing staff to see who will work the event.
“Last year we picked people, but it's good to
give everyone a chance,” he says.

But asitis, the dozen or so staffers manning
the store will likely only get to see an occasional
set of their favorite bands. That's because the
store 1s open for 14 hours per day and requires
a lot of staffing to keep the shrinkage down and
maintain order at the signing tent. In fact, some
staffers even sleep in the store at night to make
sure it's still there in the morning.

Trouble with customers either stealing or
getting unruly waiting in line to get their CDs
signed is the last thing that Eurpac Home En-
tertainment VP of purchasing
and marketing Kerry Fly has to
worry about when he does an
in-store. That's because Eurpac

the store [or the second year ina
row, as well as running the auto-
graph-signing tent that is right
next door. The goal of both com-
panies, of course, is branding,

This year, the chain's GM
Duncan Browne is in charge of
brainstorming the store for the site, which is
housed in a tent rented by Lala.com that also
includes a presentation of the site's services.

While Newbury Comics has sold CDs at con-
certs, it has never done anything on this scale
before last year's festival, an event Browne now
describes as a learning experience. Last year
Newbury shipped racks to the site; this year,
staffers will make the racks there. Also, "we
bought a lot of stuff that didn’t sell last year, like
catalog product unrelated to who was perform-
ing,” Browne says. "This year, we are carrying
CDs and DVDs only from artists who are per-
forming. About 98% of the product is things we
carry in our stores, but there are a few unsigned
bands and regional bands that we don't carry,
so we reached out to them to get product.”

And for groups like Pearl Jam, the store will
have some copies of “Ten” or “Vs.,” but the em-
phasis will be on the band's more unique stuff
like “East Street,” because fans won't find that
in every store in America, Browne adds.

“We also bring assorted lifestyle and trend
product that we typically sell but pared down
soit's appropriate for a festival,” Browne says.
*This year, the store will carry about 500-700
SKUs including things like T-shirts, bandan-
nas and sunglasses.”
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sells music to stores run by the
U.S. Navy.

“We arrange for artist in-stores
all the time on ships and at
bases,” Fly says. “The service peo-
ple are great for in-stores. They
are used to waiting in line, and
security is not an issue for us.”

In fact, for Fleet Week (May 21-28) in New
York, Virginia Beach, Va.-based Eurpac
arranged for an in-store on a naval ship and
also rented a theater for a screening of the new
Indiana Jones movie, thanks to the Paramount
home video label.

The in-store took place on the U.S.S,
Kearsarge, a Marine helicopter carrier, docked
on Manhattan's West Side piers. On the May 22
street date of Usher’s “Here | Stand” album,
Zomba brought the artist aboard the ship fora
signing and a meet-and-greet.

“It was a nice twist on the in-store and it's a
way to give something back to our armed serv-
ice people,” Jive senior VP of sales Bob An-
derson says.

Fly reports that several hundred copies of
the album were sold at the ship's store, where
the signing took place. In addition, Usher re-
ceived a tour of the ship, so that even the crew
that was working got a chance to meet him.
Even better, the whole event was filmed by
“Access Hollywood” and was broadcast by th
Armed Forces Network, on

For 24/7 retall nows and analysis,
. see billboard.biz/retall.
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Something For
Nothing

Free Shows Draw Sponsors Seeking Hip Demos

Three years ago, Brooklyn music fans Sarah
Hooper and Alexander Kane decided that their
monthly party at a small club called Southpaw
just wasn't grand enough for their liking. “We
started throwing out ideas,” Kane says, “and we
both immediately hit upon the same concept—
a series of free outdoor shows.” Deciding against
taking the nonprofit route or partnering with a
city agency, the pair instead deter-
mined to seek sponsorship dollars The
from corporations eager to reach Y
a hip, young demographic. And ln
thus, the JellyNYC Pool Parties © f
were born,

For the last three years New
Yorkers have headed to a giant, dry
swimming pool in Brooklyn's
Greenpoint neighborhood every
Sunday afternoon to check out Jel-
lyNYC's stellar lineup of indie acts, all for free
(although volunteers do ask for donations in
frant of the venue). The series has managed to
attract some big names in the past: Blonde Red-
head, Ted Leo and Band of Horses; this sum-
mer, the Hold Steady, the Breeders and Black
Lips are all scheduled to play.

“Our goal has always been to make the con-
certs about both the talent and the audience,”
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Hooper says. “We wanted to create memo-
ries, and we always took the fun factor into
account. We were tired of huge, alienating,
crowded shows.”

Hooper says a sense of fun and a desire to keep
costs low always drove the project. “We kind of
saw ourselves as being Robin Hood figures, tak-
ing corporate dollars to do cool things for kids,”
Kane says. “We might pay the bands
a little less then other promoters,
but we are giving them an oppor-
tunity to play in front of a great au-
dience, We never want people to
feel like we are ripping them off.”

“When we work with these
brands, we lay it all on the table,
because we know what the people
who come to the shows are going
to respond to,” Kane says. Mobile
company Helio “wanted to display giant phones,
for example, and we gave them the feedback that
those might not be the right fit for this audience.
We have to strike a balance between making sure
the sponsors are able to activate the audience
and keeping our integrity.”

That sort of open exchange of ideas and knowl-
edge of their target market is one of the reasons
many sponsors, including Dewar's whiskey, are

E

happy with their relationship with JellyNYC.
Dewar's has been the exclusive spirit sponsor
for JellyNYC's Peol Parties and the South by
Southwest event Austin Garage. “In both, we've
organically integrated ourselves and reached an
aesthetic that resonates with JellyNYC's audi-
ence,” Dewar's brand manager Michael Cal-
abrese says.

Another sponsor, energy drink Red Bull, i1s
also pleased with the benefits of the Pool Par-
ties. “Our relationship has helped us retain and
reinforce the relationship with a demographic
we have targeted and will continue to,” spokes-
woman Libby Tierney says. "It is a great part-
nership and we look forward to maintaining and
developing it in the future.”

While JellyNYC’s Pool Parties have had suc-
cess attracting national acts and sponsors, the
model can also translate to smaller, more local
markets, For the last four summers, PDX Pop
Now has showcased Portland, Ore., bands at the

THE HOLBSTEADY

free three-day all-ages festival. The event has
drawn national press coverage and usually at-
tracts nationally known local acts like the Ther-
mals and Blitzen Trapper.

“The whole thing is funded by local business
sponsorships,” PDX Pop Now board member
Cary Clarke says. “We have historically limited
ourselves to working with local businesses, and
we've found that we have enough consistent sup-
port from them to not have to look outside the
community for money.”

Clarke says the fact that the festival attracts a
vounger crowd is a key part of the appeal for
many sponsors, “A lot of our sponsors are record
stores and coffee shops, and they don't usually
attract teenage kids to their businesses, espe-
cially the local record stores,” he says. “It's a great
opportunity for them to pull in kids who might
not have spent much time in their stores, It helps
them to cement their position as an integral part
of our local music community.” o
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THE PRICE
IS RIGHT

Labels Explore Variable Pricing To

Boost Digital Sales

Arguably the No. 1 item on
record Jabels’ to-do list for the
year is, “Establish variable
pricing for digital downloads.”

As luck would have it, the
No. 1 item on the to-do list of
digital music services not
named iTunes is converting
their library to digital rights
management-free sales. So it
comes as no surprise that the
labels have made an openness
to variable pricing a prerequi-
site of any DRM-free licens-
ing negotiations,

That digital music sales are
not yet compensating for
falling CD revenue is no se-
cret. Whether experimenting
with the price of digital music
will make any difference re-
mains to be seen.

According to a recent sur-
vey by analysts at IDC, music
is not exactly a high priority
for U.S. households, A full
25% of respondents say they
spend nothing on average
each month on music in any
format, Another 23% report
spending less than $10 per
month on average, while
27% say they spend between
$10 and $25 per month. Far
fewer households spend
more than that.

CDs remain the most pop-
ular source of music, at 32%,
followed by FM radio (31%)
and dropping sharply to paid
online music services (8%).
Peer-to-peer services follow
closely behind at 5%. For those
who did pay for music, 33%

downloaded between 10 and
50 songs in the six months
preceding the survey, while
26% downloaded less than 10,

“Digital music services in
aggregate. . . have yet to fully
live up to their potential in be-
coming the next medium of
choice for music purchases,”
IDC analyst Susan Kevorkian
says. “[Variable pricing] is one
way to make that happen.”

The idea behind variable
pricing is to make more
money from those 33% who
downloaded up to 50 songs in
six months by slightly raising
the price on certain tracks,
while at the same time con-
vincing those who only down-
loaded 10 or fewer to buy more
by slightly lowering the price
of others.

How that's done is where
the real science kicks in, which
is why even those labels push-
ing for variable pricing most
aggressively are still only in
the test phase. The latest is
Warner Music Group (WMG),
which last month began a trial
of a dynamic pricing system
from Digonex.

The company’s system rec-
ommends raising or lowering
the price of a track and/or
album based on a variety of
factors. In some cases, new re-
leases selling very well may
get priced higher, but so might
catalog items appealing only

THE CLOCK

whole digital revolution.

anline retatlers.

ROCK AROUND

To this day, the clock radio is still considerad the only
successful example of integrating two formerly sepa-
rate products into one. But even that isn't sacred any-
more. The new, straightforwardly named Aluratek In-
ternet Radio Alarm Clock With MPX Player lets users
access 10,000 Internet radio stations woridwide for
free. It also can stream music from a connected PC,
play tracks from a connected MP3 player or USB drive

and contains that FM radio thing, for those notinto the

The device includes an integrated amplifier, head-
set plug, RCA jacks for external speakers and aremote
control. It retails for $150 and is available from various
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to the die-hard fan willing to
pay more. In other cases, the
system recommends lowering
the price of even new releases
to spur more sales.

Digital service PassAlong,
which operates its own
branded digital music store as
well ag providing the back-end
technology to several others,
two months ago completed a
test of the Digonex variable
pricing system conducted with
Canadian label Nettwerk.

Once per week for 16
weeks, the service altered the
price on around 2,000 tracks
participating in the trial based
on the suggestions from
Digonex. Singles were priced
at 99 cents, 66 cents and 33
cents, with albums priced
more granularly.

According to PassAlong
CEQ David Jaworski, the sys-
tem on average priced full al-
bums $1.18 less than what
other services were selling
them for—between $4 and $6.
Singles pricing also fell on av-
erage. However, revenue from
the tracks included in the pro-
gram increased an average

of 122%, with some indi-

vidual singles’ sales spik-
ing up to 500%.

“We had albums that
weren 't selling at all before the
pilot that started generating
revenue every week,” he says.

What's more, as the price
of a hot single rose, the price
of the album dropped, which
encouraged more album sales.

“There'd be a point where
people who would only buy
two or three tracks bought the
entire album,” Jaworski says.
“They really came shopping
for those two or three tracks.”

However, the test did not in-
clude single sales for more
than 99 cents, so the jury is

still out on whether variable
pricing or “elasticity” can sup-
port more expensive singles.
Jaworski says PassAlong will
conduct another test soon that
includes more pricing tiers,
as well as more music from
major labels, but is not com-
menting on whether Pass-
Along is part of the WMG trial.

While other digital music
services either have variable
pricing in place today—such
as Amazonmp3—or plan to
begin testing it in the near fu-
ture as part of new DRM-free
deals—such as Napster—the
real impact of the strategy
won't be felt until the market-
leading iTunes comes onboard
or its rivals step out of its shad-
ows in a meaningful way.

Aside from a brief flirtation
with a $1.29 price point when
EMI Group launched DRM-
free downloads on iTunes,
Apple CEO Steve Jobs to date
has resisted straying from the
99.-cents-per-song strategy for
fear of confusing customers.
Although the company has al-
ready started pricing TV
shows from HBO at different
levels, it is unlikely that devel-
opmenl! represents a shift in
its music strategy.

In the meantime, the music
industry hopes the one-two
punch of DRM-free music and
flexible pricing will help em-
power its competitors.

“In conjunction with DRM-
free downloads, it gets to be a
very compelling value propo-
sition,” Kevorkian says. “Tran-
sitioning to a variable pricing
doesn’t need to be static.
There's lots of room for exper-
imentation. There's still plenty
of room for change.” rens

; Far 24/ 7 digital news
m and analysis, soe
" billboard.biz/digital.
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BITS & BRIEFS

BOOTED UP
Legendary funk bassist
Bootsy Collins has re-
corded an exclusive song
for the soundtrack to up-
coming boxing videogame
“Don King Presents: Prize-
fighter" from 2K Sports.
The soundtrack contains
70 songs, which is a lot for
a sports title, and includes
rock, rap, metal and soul
music, Collins' track is ti-
tled, appropriately, “Prize-
fighter” Other acts involved
include Blue Qyster Cult,
Gearge Clinton, lggy Pop,
Run-D.M.C., Suicidal Ten-
dencies and Survivor,

PHONING IT IN

Phone manufacturer Ky-
ocera Wireless is teaming
with Virgin Mobile USA to
turn its mobile phones
into VIP tickets to the Vir-
gin Maobile Festival, taking
place Aug. 9-10 In Balti-
more. But this is no mobile
ticketing effort. Rather,
15,000 Virgin Mobile cus-
tomers who buy the new
Special Edition Wild Card
phone from Kyocera will
gain access to the guest
lounge at the two-day
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concert—the special-edition
handset itself grants ad-
mission. The special-edition
phone costs $100 and
will be sold through July
31 at Best Buy Mobile
stores. It also comes with
50 free music downloads
from eMusic and a one-
vear subscription to Spin
magazine.

WILD CARDS

SanDisk introduced a new
line of memory cards cre-
ated especially for mobile
phones. They are specially
optimized to facilitate
faster sideloading speeds
when transferring music or
other content from a com-
puter to the mobile phone.
Video transferred to the
cards can also be quickly
transferred to social media
and other video-sharing
Web sites, and an included
MobileMate acts as a USB
port adapter for transfer-
ring files captured on a
phone to a personal com-
puter. They come in 2 GB, 4
GB and 8 GB capacities,
which vary from microSD
cards to the larger Mem-
ory Sticks.
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DEF JAM
RECORDINGSE
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As asuccessful AER executive and former head of a boutique publishing com-
pany, Shakir Stewart is well-versed in the creative and financial aspects of the

music business,

He'll rely on that experience as he assumes his biggest assignment yet: suc-

act? Don’t rule it out.

ceeding Shawn “Jay-Z" Carter as head of Def Jam Recordings.

In his new role as the label's executive VP, Stewart reports to Island Def Jam
Music Group chairman Antonio "L.A." Reid and president/CO0O Steve Bartels,
Based in Atlanta and New York, Stewart also retains his duties as senior VP of A&R
at |IDJ. Promoted to that post two years ago after a couple of years as VP of A&R,
the Oakland, Calif., native has signed such artists as Rick Ross, Young Jeezy and

newcomer Karina Pasian.

Stewart cut his teeth as a music executive at Hitco Music Publishing, where he
was creative director and later senior VP of creative/GM and signed singer/song-
writer/producer Beyoncé. Even before he gained a rep for promoting rap concerts
during his Morehouse College days, Stewart was "the guy who was the head of
passing out fliers at seven clubs a night, seven days a week in 20-degree weather,"”

he recalls.

In his first interview as the head of Def Jam, Stewart talks about the challenge
of following in Jay-2's footsteps, the Nas controversy and maintaining the Def

Jam legacy.

How does it feel stepping into
Jay-2's shoes?

He has very hard shoes to fill be-
cause of his contributions musically
and from an executive standpoint.
But it's an honor. | think he did a
phenomenal job while he was pres-
ident. 1 learned a lot from him; we
did a lot of business together. He
and I signed Rick Ross.

It was never necessarily my vi-
sion to run Def Jam. When Jay-Z
decided to leave, it was a shock to
all of us. L.A. called me in and said,
“Let's just get a plan together and
keep the boat afloat.” We were com-
ing into a new year, dealing with re-
leases by Rick Ross, Janet Jackson
and Mariah Carey. I just assumed
the role to keep things going even
before we talked about whether this
was something | wanted to do. It
wasn't a planned scenario.

From your now vantage point,
what are Def Jam's main
strength and weakness?

Its strength is an ability to under-
stand the culture and the artists

who represent the culture, then
delivering those artists to the pub-
lic in a very authentic manner.
We're relentless on that front. Not
many new artists in the past three
to four years have developed a core
fan base like Rick Ross and Young
jeezy. We're committed to the
culture and what affects people’s
hearts.

That was one of the things |
learned from Jay-Z. He's a person
who respects the art and the cul-
ture. And he made sure he was sur-
rounded by people who have that
mutual respect. Something I'm
anxious to change is the notion that
we're only committed to signing
rappers only from a certain region.
That's totally not true. We look for
artists who make great music, who
have a presence. Whether there's
an artist in Oklahoma or Norway,
I want to do business.

Where do you see Def Jam in
five years?

| definitely predict a couple of
more major-label mergers happen-

The néw chief of the storied
hip-hop label wants to preserve
its legacy while keeping an eye
on the future. A Def Jam rock

ing. But we'll still be the No. 1 hip-
hop label . . . no, excuse me, the
No. 1 music label, in the world.
We're not just specializing in hip-
hop. In five years, you might see
yvour first Def Jam rock act, more
R&B and pop acts.

Among the new artists we're de-
veloping is 16-year-old R&B/pop
singer Karina Pasian, a classically
trained pianist who sings in seven
languages. We also have a new
R&B group called Brutha with a
fourth-quarter reality show launch-
ing through a venture with BET.
They'll also be dropping an album
this year.

Then there’s Unique, an R&B
singer from Brooklyn, and Elektrik
Red, a four-girl group that's a cross
between Vanity Six meets the Spice
Girls. I'm working on their album
now. They're edgy, sexy, in your face,
not-afraid-to-say-what-the-hell's-on-
our-mind kind of women.

We're looking to present new,
innovative talent in a more creative
fashion, not just in the traditional
way of breaking artists.

LL Cool J is coming with his
last Def Jam album. Is a last

Jay-Z album on the way?
We're dealing with LL as if this
i5 his first album, It's an excite-
ment we're building, something
I think he probably hasn't felt
in a long time. LL is the face of
this brand. It was important for
me and L.A. to make sure we de-
liver to the best of our ability
what LL deserves.

As for Jay-Z, I'm not at liberty
to speak on that because we're
still working it out. But let me say
this: Jay-Z is still a Def Jam
recording artist.

What are your thoughts on
Mas opting not to title his
album with the N-word?
Would we have had resistance at
some retail stores [with the N-word
title]? Yes, withouta doubt. But Nas
didn't EI‘I:I'HEE the name. He just
chose not to give it a name. The
album is untitled, which leads the
consumer to think it still has the
same title.

Nas is a businessman
but in the same breath
he wants to make sure
he doesn't water down
the real message behind
this album. He wasn’t
doing this just to be bel-
ligerent or obnoxious or
to offend people. When
people really dive into
this album—getting be-
yond all the negative
criticism the press has
put out there—they'll
understand it's great en-
tertainment as well as
extremely educational,

What needs to hap-
pen for the ranks of
black music execu-
tives to increase?

The industry breeding ground for
black executives in my era has
been publishing companies. |
came from one. You have Shawn
“Tubby”™ Holiday at Interscope
who used to be at Hitco, and
Chris Hicks at Warner Bros.,
[who] came from an entrepre-
neurial fpublishing background.
| think it starts with publishing
companies and performance so-
cieties like ASCAP, BMI and
SESAC. Industry executives re-
ally need to understand music
and songs.

We also have to find other ways
to discover new, young executives
. . . The hot executive who's 21,
22 years old and has a serious pas-
sion for music and the desire to
work 27 hours a day. That's where
I was at that time in my life. And
that's who I'm looking to mentor.
| dan't see many pantr' like that.
Instead, I see a lot of kids who
want to live the lifestyle but don't
want to put in the work and do
what it takes. “re

We're committed to the culture and
what atfects people’s hearts. That wasone
of thethings I learned from Jay-Z.
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The Music Industry May Be Rapidly
Changing, But MISSY ELLIOTT Is
Keeping Pace In Her Own Unique Ways

MISSY ELLIOTT PHOTOGRAPH BY WARWICK SAINT, DANCERS PHOTOGRAPH BY MEENO

Missy “Misdemeanor” Elliott

has made the most of her time in the spotlight. Since getting her start
alongside fellow Virginia native Timbaland in 1991, she’s won five
Grammy Awards; written big hits for everyone from Aallyah, Mariah
Carey and Janet Jackson to Fantasia, Ciara, Keyshia Cole and Trina;
and released a string of successful solo albums.

1997's "Supa Dupa Fly™ (1.2 million U.S. sales, according to Nielsen
SoundScan), 1999's "Da Real World” (1.1 million), 2001's "MIiss E. . . S0
Addictive" (1.8 million}, 2002's “Under Construction™ (2.1 million) all
went platinum-plus. Her last two efforts, 2003"s “This Is Not a Test{"
(700,000) and 2005's “The Cookbook” (645,000), have posted solid
numbers but not reached the helghts of their predecessors.

Last year was the 10th anniversary of “Supa Dupa Fly," and in Oc-
tober, Elliott found herself the subject of a tribute alongside Who-
dini, Snoop Dogg and A Tribe Called Guest at VHY's fourth Hip-
Hop Honors.

Even though some online pundits grumbled about Elliott, who turns
37 on July 1, being held in that kind of company, VH1 thought she was
a no-brainer for inclusion.

"There's that stigma that if you didn't come out before the "90s, you
aren't worthy of being honored yet,” VH1 senior director of music pro-
gramming Michelle “Breeze” Johnson says. "But the thing with Missy,
more 5o than others, is that she's literally facilitated the careers of so
many others. We felt she was worthy of being honored even though she
hasn't been in the game 30-some years."

Beyond the music, Elliott has bean a master of her brand. She has
an apparel and shoe line with Adidas, Respect M.E., and was the face
of an innovative Doritos ad campaign Inspired by mash-up culture
(Blllboard, Aug. 24, 2007).

“Missy is ina category of her own., She Is a businesswoman at the end
of the day but she's also done right in her world as a music maker,"
manager Mona Scott-Young says.

“The great thing about Missy is that she's an innovator and she has
a global following,” adds Atlantic Records president Julie Greenwald.
“She’s an artist in the truest form and people turn to her for change be-
cause she is known to take music to the next level, She's always paved
the way for new sounds. She isn't afraid to take risks and it's a big pay-
off for her. She's just never afraid.”

Elliott Is hoping to prove them right once again with her seventh
studio album, tentatively titled “Block Party” and due in August via the
Gold Mind/Atlantic. The oft-delayed set, which was originally siated
for May, features production from Souldiggaz, Danjahancz, Pharrell,
T-Pain, Pointguard and Timbaland.

Tracks on the album include the Jazmine Sullivan-assisted "“Like
When You Play the Music"; the drum-heavy "Hip-Hop Don't Die"; the
sensual “Milk & Cookies,” on which Elliot lightheartedly harmonizes
about her capabilities in the bedroom; and “Best Best," the set's first
single. A video for “Best Best” will be filmed next week and released
online and to music TV networks.

To help reintroduce Elliott to the marketplace, Atlantic included
two new songs, “Ching-a-Ling" and “Shaks Your Pom Pam,” an the
“Step Up 2 the Streets” soundtrack in March. The tracks, which will
be reprised on "Block Party,” have already sold a combined 296,000
copies digitally.

According to Greenwald, additional marketing plans include an on-
line contest to find dancers who will appear in some of Elliott's upcom-
ing videos and a worldwide tour starting in October.

Elliott will also release a promotional album in mid-summer, “Fanom-
enal,” which was titled by fans In an online vote and will include exclu-
sive tracks and videos. And, In keeping with the new album title's
theme, Elliott will host a couple of block parties around the July 4 and
Labor Day weekends.

The artist, who was one of the first to dip into the now-ublquitous
reality show market with UPN series "The Road to Stardom™ in 2005,
will return to the small screen to judge MTV show “Dance Troop,” set
to air later this year,

Meanwhile, Universal Music Publishing Group has just sealed a deal
to administer Elliott’s rights in past, current and future compositions
that she's co-written. Among the hundreds of songs covered by the deal
are those she’s performed as well as hits she's co-written for Ciara ("1,
2 Step™), Monica (50 Gone™), Timbaland (“Cop That Sh&!") and many

others. UMPG plans to crank up the marketing of her catalog, espe-
cially targeting music supervizors for movies, TV, advertising and
videogames,

On a break from finishing up “Block Party,” Elliott chatted with
Billboard about her new projects, her thoughts on the state of hip-
hop, why she doesn't keep up with digital downlcads and ring-
tones and how she keeps herself a hot commeodity. -3
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You recently held a contest where your fans were able to
submit titles for the upcoming album. Have you chosen
one yet?

I actually chose two. I'm releasing a preview to the album in the
summer titled “Fanomenal.” When 1 saw all the people that en-
tered the contest, | was overwhelmed. So I’'m dedicating that one
to my fans because they've rolled with me since day one. I'm still
upin the air about the name for the actual album, but for now it's
“Block Party.” The reason for that is because there are a lot of
dance joints on there. It's one of those albums you can play out
in the streets.

Last we checked, you were eight songs in on the album.
How far along are you with it now?

It's pretty much done, I probably have one more song to do. I want
to keep the album short and sweet. I don’t want one of those al-
bums where you have 20 tracks but only two joints rock.

What should we expect from it?

This album is probably more musical and melodic than my pre-
vious ones. A lot of my albums are really hip-hop-driven, with
tinges of other music genres. But this album is hip-hop, with a
sort of U.K. hip-hop sound to it.

Can you talk about the influence of go-go on the new songs?
I love go-go. It has somewhat of an African twist to it with the
drums. Something about it feels really good. | have friends that
live in [Washington] D.C. and back in the day I didn't understand
that music at all. It sounded like a bunch of trash cans. [t wasn't
until | went to see the D.C.-based group Red Essence at a club.
| tell you, I've been to a trillion clubs, but none like a go-go club.
People are in there dirty dancing. It was hot. It's a whole differ-
ent ballgame. Ever since then, I've been wanting to do a go-go
record. Go-go's been around for so long but it’s never made it
across the country or across the world even, The world hasn't
had a chance to see D.C. people get off on their music. That's
why | did the track “Shake Your Pom Pom,” which is most defi-
nitely go-go-esque.

Aside from that, are there any other go-go-based songs?
It's funny you ask, because | just asked the production team

Souldiggaz if they can do another go-go beat for me.

What are some of your favorite songs on the album so far?
“Best, Best." | love that one. It's not your typical R&B record.
It's more like club R&B with a U.K. hip-hop sound to it. It's a
feel-good record, but at the same time super sexy. It reminds
me of when 1 did “Hot Boyz.” It's got that same feeling. “Hip-
Hop Don't Die” is another one of my favorites. | love it because
I just went in on that record. [ don't think I've ever made a record

MISSY ELLIOTT,
performing in April in New
York, will host a couple of
album-themed block
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that deep. It was straight rapping, like old-school hip-hop. I'm
usually more comical than that. Plus, it makes sense consider-
ing the state of hip-hop.

Timbaland continues to be a major collaborator of yours.
Does it ever feel like you've outgrown the partnership and
want to branch out?

It's deeper than this music industry thing for Timbaland and 1.
There's a chemistry between us that will never leave. Like Janet
[Jackson] and Jimmy Jam and Terry Lewis. Like Michael Jackson
and Quincy Jones—that kind of chemistry, Not to say itcan't work
if you get with someone else. But, just because a producer’s hot,
it doesn't mean it'll automatically work. People always ask if we're
still working together, and the answer is we will always work to-
gether, He's always going to be involved, even if it is just on one
record. That's my brother, | respect and honor what he says,

You've co-signed on recent J Records signee Jazmine Sul-
livan, who is on the album. What do you think about the
comparisons she's been getting to Lauryn Hill?

It's not a bad thing that she’s being compared to Lauryn. When
you hear Lauryn, she gives you a different type of feeling. That’s
what Jazmine does. She's a beast. I've always told people when
the beast is unleashed, the world is going to run. I've known her
since she was about 13 years old. Someone brought her to Tim-
baland and I to sing, and the funny thing is that even back then
she had the same voice she has now—a young girl with a mature
voice comparative to a lady that’s 37 years old and recently been
divorced. She sings with lots of conviction. But she was signed to
Jive at that time and they had no direction for her. Still, I always
felt like she’s one of those people that come every 10 years and

Ly

In the past decade, five of Missy Elliott’s six albums have gone top 10, and she’s
scored three No. 1s on Hot R&B/Hip-Hop Songs.
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change music. And she's not my artist, so | don't have to say that.
I've just watched her grow, and she's the real deal.

Who else are you working with?

I don't like to just jump on records unless [ like the artists, whether
they are established or brand new. With that said, | like Estelle.
I'm trying to figure out a way to get her on my album now. There's
also this new girl that I did a record for whose name is Alju Jack-
somn. | also am planning on working with Keyshia Cole on her fol-
low-up album, which she's working on now.

What are your thoughts on the current state of hip-hop?
Well, if anyone knows me, they'd know I try not to listen to the
radio orwatch TV, I've been doing that since my very first album.
I think you can be easily influenced by other music, and before
you know it you start doing records that sound like someone else
just because you think it's music that's working. | hear a lot of
great songs. And then [ hear some that aren't so original and cre-
ative. Back in the day artists had their own styles. You couldn’t
say Heavy D sounded like Rakim, or Salt-N-Pepa sounded like
MC Lyte, or Big Daddy Kane sounded like Erick Sermon. These
days, people try to follow a formula because they see it's worked
for others. But that keeps them from being original and creative,
[or] at least not as original and creative as it used to be before.

How do you keep up with the times, considering people
don't buy physical albums anymore.

That's a whole other ballgame. I was listening to Chico DeBarge
the other day and started to wonder what happened to people who
wanted to get the track list and the credits and the lyrics to songs.
We don't have those longevity artists anymore because they cater
to the times, focus on ringtones and don't put efforts into mak-
ing a great full album. I think people might want to buy albums
again if artists stop catering to the times and start making music
that makes people want to go out and buy them again. But, it
might be a while before that happens since things are so accessi-
ble with computers and downloading.

How do you feel about deals like the one Jay-Z cut with
Live Nation, or Radichead pretty much giving its album
away online?

What you're telling me is news to me. I stay in an area that is so
wooded; there's nothing but bears. I'm so disconnected from all
of that. All I do and strive for is to make good music. | feel like if
you do that, then the music industry will change on its own, and
preferably in your favor. But I can’t be the savior of music. All |
can do is keep making music and be as original as | can possibly
be. God gave me the talent to be able to recognize good music and
good artists. I'm happy with that.

Even when we aren't hearing your songs in the radio, you
still stay relevant with producing, songwriting and deals
like the Doritos campaign and your Respect M.E. clothing
line with Adidas. So, even though you claim to be discon-
nected, you still work the system pretty well.

That's the great thing about it: that I'm not just an artist. | pro-
duce, I write, | have Adidas . . . so I can still be out there even if
vou don't hear a straight record from Missy. And [ thank God ['m
in a position like that. e
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Indie Following For His Sample-Centric

Music In A Copyright Grey Area. -
Will His Next Album Push The Legal % - ,3“
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It’s just about midnight on a Friday night in Vassar
College’s student union, located in the sleepy Hudson
River town of Poughkeepsie, NY. Throngs of late teens
and early 20-somethings are packed in a 500-person
ballroom; a local DJ crew is on a small raised stage at
one end, warming up the crowd. One floor below, in a
nondescript meeting room, Gregg Gillis, aka Girl Talk,
IS leisurely drinking beer and chatting among a small
group of friends, debating the merits of the movie
“Drumline.” No instruments are being tuned, nor Is he
going over any set lists. Any preshow jitters are
nonexistent, but he does have a preshow ritual.

The Pittsburgh native pulls out a box of plasticwrap and starts
to encase the laptop he'll be using in a clear, tight plastic sheath.
“It's to protect it from sweat and beer,” he says, treating the one
piece of equipment he uses like leftovers.

Moments later, representatives from the sponsoring student
organization enter the room, followed by the campus security
guards. They're already scared of things getting out of control,
citing that the campus wasn't prepared for something like this.
They had to set up a remote room, with a live video feed to com-
pensate for the demand. Gillis patiently debriefs them about
what's likely to go down. He's used to people hanging all over
him, and he prefers his stage packed. "They expect this to hap-
pen,” he states matter-of-factly. “For me, it's in between a con-
cert and a party, in a condensed version,”

About 20 minutes later, Gillis pushes and shoves his way to
the small area where he'll plug in his laptop. The loud, repeti-

Monster
Mash

The Girl Talk scholars on Wikipedia identified nearly 20 sam-
ples in the first track from his 2006 album “Night Ripper,”
some of which appear for only a second or two. Ironically, a half-
dozen of those sampled tracks contain samples of their own,
adding an extra layer of complexity to the music.

“ONCE AGAIN” — 2:40

@ 0:00 ClARA “Goodies"”

ﬂ- 0:09 BOSTON “Foreplay/Long Time"
€ 010 LUDACRIS “Pimpin’ All Overthe World"
@ 0:32 FABOLOUS "Breathe"
© 1:21 YING YANG TWINS "Wait (The Whisper Song)”
0 1:21 THEVERVE “Bittersweet Symphony"
ﬂ 144 OUTKAST “Intro”from"Speakerboxxx/The LoveBelow"
0O 1147 MA. "PullUp the Peapie”™
© 1:48 WEBBIE “Give Me That"
i 157 O0AsIs "Waonderwall”
@ 1:57 SLIMTHUG “I| Ain"t Heard of That"
& 2:06 ARRESTEDDEVELOPMENT "Tennessea"
@ 2:08 WEBBIE "“Give Me That"
@ 2:08 YOUNGJEEZYFT.MANNIEFRESH “And Then What"
@ 219 GENESIS “Follow You, Follow Ma”
@ 219 BOREDOMS "Acid Police"
@ 2:22 POSITIVEK "| GotaMan"
@ 2:30 THEFIVESTAIRSTEPS “C-o+-h Child"
& 2:3B EMINEM “Ass Like That"
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tive chant of “beats” echoes, and as he gets deeper within the
crowd, his boyish looks; long, stringy hair; and baggy jeans make
him blend in effortlessly. Only when a student representative
clears the stage does the audience realize what he truly looks
like. And then he's surrounded again. For the next hour-and-a-
half, guilty pleasures (Elton John, Kelly Clarkson), classic rock
(Aerosmith, Wings) and hip-hop hits (Clipse, Notorious B.LL.G.)
mash up and flow together as if they were always intended to,
igniting the crowd into a frenzy. Both guys and girls dance atop
speaker monitors, shedding clothes as the night progresses.
An obscure mixing program called Audio Mulch is the life-
line of Gillis' music, as it allows for multiple WAV file snippets
to be open at once. He can play with mixing options as well as
time signatures, creating unique pop songs—with hugely rec-
ognizable hooks—in real time. For that reason, Gillis has been
labeled as a mash-up artist, who draws heavily on the recorded
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work (samples) of other artists for his source material. Danger
Mouse rose to fame in 2004 by employing similar techniques,
when he blended the Beatles' “White Album” with Jay Z's “Black
Album” to create what he called “The Grey Album”; he was also
served a cease-and-desist order by the Beatles' label, EMI, prompt-
ing retailers to pull the limited run of physical copies that were
being sold. Danger Mouse then vaulted to mainstream success
with Gnarls Barkley and numerous production gigs: Gillis has
become a hotly demanded live act.

For Gillis, anything is fair game in terms of sampling, and by
poaching from all genres and decades, his work resonates with
fans of all walks. His 2006 breakout album, “Night Ripper,” did
this to great effect, garnering critical success from mainstream
and indie press. He discovered that a traditional label, man-
agers, recording and studio expenses, and even major distribu-
tion were unnecessary. Gillis was even sought out to handle

CRARA. KEVI MATUTLAWIREIMAGE COM BOSTON MICHAEL PUTLANDURETMA] LLIACTE JORATHAMN MAKNRKION, FARCLOLE: JMES DEVANEY SWIREMAGE COM YiMG vANG TWIHS MICHAEL BLACKWELL: THE YERVE CHEES FLONDVRETHA: OUTKAST. BEN CLARK:
MULA: JARETTE SECHKMAN. WEBBIE COURESY OF TRLL ENTEARTAMNMENT, OASES: JAY BLAKESBERGRETMA: SLIM THLURG: ANTHOMNY MANDLER ARRESTED DEVELOPMENT. BERHHARD KUHMSTEDT/RETHA; YOLING JEEZY MIDHAEL BLACKWELL;
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At a GIRL TALK show, you're
just as likely to find GREGG
GILLIS hunched over his
laptop (inset, performing
Feb. 15 at Vassar College) as
you are to help pass his
sweaty, shirtless body over
the heads of the audience.

remixes for such established acts as Of Montreal, Grizzly Bear,
Simian Mobile Disco and Peter Bjorn and John,

The only problem: None of the estimated 200 samples on
“Night Ripper” were cleared. The album, released on the Bloom-
ington, 1ll.-based Illegal Artlabel, went on to sell 20,000 copies
in the United States, according to Nielsen SoundScan, and its
growing acclaim led to bigger and more lucrative live bookings
for Gillis, who can now command upwards of $20,000 for a 90-
minute set, In 2007 alone, he played 104 gigs, including 26 col-
leges, as well as a handful of private events,

Now, a new Girl Talk album is about to materialize in the next
couple of weeks, honing in on the cut-and-paste aesthetic intro-
duced on “Night Ripper.” But at what expense has the artist's
ascent occurred? What about the copyright holders of the music
he's sampling? Aren't they entitled to licensing revenue?

COURTING CONTROVERSY

Most music industry lawyers argue that anyone who samples a
recording must have permission from the rights holders for the
sound recording and the composition. [f they OK the samples,
the fees they charge usually depend on the success of the record-
ings or songs sampled. Labels could want an upfront cash pay-
ment plus a royalty on each unit sale. Publishers could seek a
percentage of the full mechanical rate for every song sampled—
9.1 cents per unit—but some insist on a full rate for each of their
songs sampled even though there may be a dozen of them,

For a Girl Talk-esque estimate, with 200 songs and a publisher-
mandated full rate, the cost to the act or its label could be $18.20
for every CD distributed, nearly twice what the label might re-
ceive in wholesale revenue. Without clearances, though, penal-
ties can be grim—up to $150,000 per song and per recording
used without permission. And since a judgment can be enforced
in most states for as many as 20 years, that's a stiff price to pay.

Clearly, these laws make it difficult for acts like Gillis, who
are at times working with multiple samples in the same song.
But despite the success of “Night Ripper,” no lawsuits were filed
against lllegal Art or Gillis, who for his part says he "doesn’t
know" how many samples he utilized. Both artist and label con-
tend they are protected under the fair use portion of U.S. copy-
right law and by the “transformative clause,” because Gillis is
creating new work from pieces of other compositions.

Fair use has multiple interpretations. “His issue is that if
you're using it for a transformative purpose—creating a new
work—then it should be fair use, especially if there is no harm
to the market,” a veteran copyright lawyer who spoke under
condition of anonymity says.

“|But] 200 is a phenomenal amount,” the source continues,
“Ifhe had used one or two, it might be a little different [in terms
of rights holders considering legal action]. The fact that he's
used so many, | think you could say he's pushing the issue of

transformative and licensing stuff. Does he really have to li-
cense 200 of these things? That's ridiculous. He could never
do it. So, then you're put in the position where we just won't
have his work [to listen to]."

Billboard contacted representatives for a dozen of the artists
Gillis sampled on “Night Ripper,” but not a single one would
comment on the record about his use of their work.

COPYRIGHT WARRIORS?

At the beginning of the decade, Gillis hooked up with Illegal
Art, the brainchild of an anonymous grad student who calls
himself “Philo T. Farnsworth.” The
label provides a relatively small dis-
tribution outlet for those who cre-
ate music solely via sampling
methods. [t originally started in 1998
as a one-off to handle "Deconstruct-
ing Beck,” an album that culled to-
gether samples of various Beck
tunes to create 13 new songs.

But after “Deconstructing Beck,”
lawyers came calling, and lawsuits
were threatened, “It made me aware
of the problems, the larger issues,”
Farnsworth says. "And we felt a
sense of obligation to promote that
type of music, which is our focus now—developing artists whose
primary mode of expression is using samples.”

Illegal Art releases are typically produced in small batches,
distributed by NAIL{Allegro in North America. The volume
has usually been small enough so as to not deter a pressing
plant from agreeing to make copies. But after “Night Rip-
per” broke and demand soared, NAIL stopped working the
project rather than face the wrath of copyright holders, (The
company remains the exclusive U.S, distributor for other
Ilegal Art titles.)

“They dropped the title due to nervousness and we then used
several other distributors, who we work with on an ad hoc basis,”
Farnsworth says, declining to name them. " Distribution for
our higher-profile titles becomes somewhat limited due to dis-
tributors being overly cautious.”

“A pure mash-up CD is one where the artist manipulates and
changes the original work so that it's really unrecognizable,”
NAIL/Allegro CFO Vince Micallef says. “That degree of change
is what protects them under the fair use doctrine and the con-
cept of interpretation. But the Girl Talk records don't go far
enough. Whether or not they violate somebody's rights, we
don't know. It's a grey area. It's a great record and we would
have loved to have sold it, but it was sufficiently grey that it’s
effectively our capital on the line.”

What money lllegal Art has made in the last few years is rein-
vested into the operation. “It's very similar to a typical book
publisher,” Farnsworth says. “They'll make money oft one book
but lose money on four others. We kind of operate the same
way. We'll make money on Girl Talk, but we reinvest everything
we make. We're interested in promoting what we do rather than
pocketing money,”

Gillis is the first to admit he’s not a savvy businessman.
“I'm growing into being more serious about it,” he says. "But
I don’t want to be. And maybe that's nota good thing. | don't
keep records for my money that well. | don't sell T-shirts and
such as much as I should. I just keep up with it as much as
I can.”

Last year, he bought a few new laptops and a projection screen.
But as far as investing in Girl Talk “the business,” that was the
only real overhead Gillis encountered. He pays a small percent-
age of his live revenue to his booking agency, the Windish
Agency, and shells out for publicity from Chicago-based Pitch
Perfect PR. “Where it's at now was never an aspiration,” he
says. “[ love it, and [ am going to enjoy it. But it's ridiculous
how many people come out to the shows.”

LET’S PUSH THINGS FORWARD

Titled “Feed the Animals,” Girl Talk’s new record is somethi ng
he's basing upon his concerts. “In my mind, it's a highlight reel
of my live show since last year,” he says. “The core ideas are

there, but what takes me a long time is just actually pushing
them together. On record, it's like a different art form.” He an-
ticipates using more than 300 samples; there could be 20 dif-
ferent samples ina 10-second sequence. This time, he's putting
more of his own beats spliced within the sampled work.

According to Gillis, despite what will be a considerable de-
mand, gearing up for a traditional release date doesn't make
sense; there's just no need for it. He'll release "Feed the Ani-
mals” on the Internet in a pay-what-you-want format, with a
CD for order a bit later. Without the need for a marketing plan,
promotional tie-ins, advertising campaigns, press tours and
album release shows, “Feed the Animals” continues the DIY
ethos, but with limited expectations or even any need of results,
While Radiohead and Nine Inch Nails may need to recoup costs
after releasing music in this fashion, Gillis simply doesn't have
much to recoup.

At first, Illegal Art and Gillis were mulling a sliding-scale
royalty system, where sampled artists would receive a small
percentage of revenue. One idea was o enact a system that mir-
rors the compulsory license fee for a cover version, where each
track would earn 9.1 cents in royalties. Another was to open the
whole thing up to fan voting to decide how much a given artist
would receive. Should an act decide not to claim its royalty, 11-
legal Art would donate it to charity.

“One of the things we're wrestling with is that if we were to
put forward a royalty system, are we implying that the work
isn't or shouldn't be classified as fair use?” Farnsworth asks.
“Ifitis fair use, which has always been the ground we've stood
on, then there is no need for a royalty system.”

But the whole concept was eventually scrapped, after [llegal
Art’s lawyers “advised us that it would weaken our fair use po-
sition if someone took us to court,” according to Farnsworth,
He still sees fair use protection as “a big deterrent” against po-
tential legal action, but admits, “We're a very small organiza.
tion. If someone wanted to make our life miserable, they could.”

If the Girl Talk experience sounds disjointed, that's because
to alarge degree it is. For example, while the industry standard
has been always to supplement a studio recording with tour-
ing, for Gillis albums are never the focus. “The way | view it,
it's a hobby,” he says of making a record. “My job right now is
my shows, you could say.”

Of late, after each weekend's set of gigs, Gillis spends most
weekdays working on his live set for the next round of touring,
“I only sample things I like musically first and foremost. The
pool won't shrink; it will just come from new areas,” he says. 1
feel like there's more bands and musicians in 2008 then there
ever has existed before. And probably more hit singles in 2007
than ever existed. Maybe not in terms of sales, but as far as how
people recognize music is the most widespread. That's sort of
the give-and-take of the Internet.”

When it comes to those shows, Gillis isn't required to dole
out any rights money, The clubs take care of that for him when
they pay SESAC, ASCAP and BM] their yearly rights dues, “We
do so many different types of events here with lots of recorded
music in between for weddings, corporate events, snowboard
and ski films, comedians, speakers and lots of concerts,” says
Cheryl Ligouri, who manages the Fox and Boulder theaters in
Boulder, Colo. (Gillis has not played those venues.) “It's just eas-
ier to know we are covered and the songwriters are gething their
due. With Girl Talk, I would think if you pay all three compa-
nies, you would be covered for everything."

In the months ahead, Gillis will be playing major summer
festivals like Lollapalooza and All Points West before launch-
ing a full tour this fall.

And that's his definition of success. “In the early days, it was
like, ‘1f I can be accepted legitimately, if I can show up anywhere
and be taken seriously, as a band with a laptop playing remixes,
then [ succeeded,’ " he says.

Now that it's a reality, Gillis just wants to keep the focus
on the music. “When | first made music and knew that 1lle-
gal Art existed, | knew they were about pushing the bound-
aries,” he says. "l understood the ideas but didn't really
understand the details until [ released my first album. Over
the years, [llegal’s artists are motivated to push copyright
laws; I'm interested in that, but [ don't want that to be in the
forefront. [ want it to be the music. wen
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Best wishes from Rosemary, Walter, Walt, Terrence, Chianti, Jennifer, Fandora, Araceli, Ashley, Kacey, Mary,
Clarke & Associates and Consultants: James L. Bearden, Esq., Arnold Gaines, Esq., Steve Bullock, Esq. & Raymene Bain

The O'Jays music touches
each of our hearts,
they share their love with us
and we are never far apart.
Faithfully and forever
their music reaches our souls,
over the years it never grows old.
The O'Jays give back...
Helping their community.
Each and every year...
Sharing their success with us
Majestically like Engineers.

© Walter |. Ray, Jr.

CONGRATULATIONS O’JAYS

.. 2004 Vocal Group Hall of Fame Inductees
Thank You for 50 Great Years
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CETTY IMAGEE

CELEBRATING 50 YEARS OF SOUL, THE TRIO BRINGS FORTH ‘THE ESSENTIAL O’JAYS’
FOR LONGTIME ADMIRERS AND NEW FANS ALIKE

BY GAIL MITCHELL

The Q'Jays on “Soul Train' during "70s heyday of
Philly soul. From left are WALTER WILLIAMS,
WILLIAM POWELL and EDDIE LEVERT.
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“Give the People what They

just one of the O’Jays’ many \ature hit
But its messace also doubles as the secr
behind the trio’s remarkable 50-vear cares

In that ime, the O’]avs have sung their way to
legendary status and helped put Gamble &
Huff’s Philadelphia International label on thi
global map thanks to such hits as “Bacl
Stabbers,” “Love Train,” “For the Love of
Money,” " Livin’ for '|i':l T&qu:L. “Let Me
Make Love to You,” “Stairway to Heaven” and
“Used Ta Be My Girl.”

L evert' s raw, tervent

Anchored by Eddis
vocals and Walter
Williams' suave, oasis-cool tones, the O'Jays
have kept folks sweating on the dancetloor
and in the bedroom. And while the untimely
death in 1977 of tellow original membe:
William Powell left an irreplaceable 1
ogroup has continued to uplift the soul with
talented assistance from singers Samimy
Strain, Nathaniel Best and current member
“The ( ) lays are the
epitome of R&B groups because they never

did what has killed oft many other R&B

" : _ |
Eric Nolan Grant.

;]'E.Jlll'??&" comedian and Premiere Radio

Networks syndicated personality Steve
Harvey says. “They never split off. The O'Jays

just kept on being the damn O’Jays.”

By

g
%
§

Walt and Eddie,

Thanks for helping us
bring to the world
“the messages in the music”
through the great songs
created here in Philadelphia
and your exceptional talent.
We were a great team.

Happy 50th!!!.~ 1%
Kenny Gamble and Leon Huff

IRecords
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THE O'JAYS, seen here inan
undated photo, were named
after famed Cleveland DJ
Eddie O'Jay.

And they've always stayed current, syndicated radio host Tom Joyner
says. "1 give much of that credit to Eddie’s boys, Gerald and Sean, who
were musicians in their own right,” he says. “They wouldn't let the
group come out with anything lame. And the group really has some-
thing for everyone: Walter's coolness, Eddie's classic sex appeal and
Eric's youthful style,”

Levert and Williams credit their success and longevity to three main
factors: the members’ God-given voices, their fortuitous pairing with
songwriter/producers Kenny Gamble and Leon Huffand being under
the tutelage of choreographer extraordinaire Charles “Cholly” Atkins.

In the beginning, five McKinley High friends decided to form a vocal
group in 1958 in Canton, Ohio: Levert, Williams, Powell, Bobby Massey
and Bill Isles. “In those days, the school hallways and the men's room
walls were marble,” recalls Willlams, who first met Levert when he was

6 and Levert was 7. “Those walls gave off a continued an >>p34

X

Reeling off a string of memorable O'Jays songs
is simple. Narrowing the list down to one fa-
varite is another story. Here's what happened
when Billboard asked industry colleagues and
friends of the venerable group to pick their fa-
vorite O'Jays song.

Compiled by Gail Mitchell.

“For me, it's ‘Back
Stabbers.” The music
IS SO inspired; the
chords are
magnificent. But
there’s also ‘For the
Love of Money’ and
so many other great
ones. It's just straight-
up magic when they
perform those songs.
When you hear them,
you relive emotions
and experiences you

naven't felt in years.”

—RON FAIR, GEFFEN
CHAIRMAN

MICHAEL OCHS ARCHIVES/GETTY IMAGES

:'iladelphia International Records

& and Legacy congratulate

the legendary O’ Jays on their
50th Anniversary in music.

Philadelphia International Records

309 South Broad Street
Philadelphia, PA 19107
(215) 985-0900 Ext. 200

www.gamble-huffmusic.com
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1o 1hi QIAYS shanged my fit

by Ron Fair

Chairman, Geffen Records

In the winter of 1990, | was promoted to Senior Vice-President of ARR ot EMI Records New York. One day out of the H!,Hliulu{'ﬂﬁhiuf EMI)
houls me in fo his office. “What do you know obout the 0'Joys?* he asked. | didn't know much, so | burst out singing. “People of the world, join hands,
et on the love train, love troin.” “They smile in your foce, ﬂnmﬂnuummhmlplm,ﬂnh&ﬁm, ockstobbers. .." Sal looked ot
ike | wos nuts. All | really knew obout the 0'Joys were the hooks of their big hits. Then Sal suid “Get a ficket to Ueveland — you are responsible for
delivering the new 0'Jays album.” What hoppened next — would change the way | heor music, hange my career, and change my life.

Back in ‘91 | wos basically o brozen young racord man, drunk with his first few hits, flying by the seaf of his pants. Around this fime, o music publisher
working the Bob Dylan catalog (Tina Snow) gave me o great R&B demo of @ Dylan sang — “Emationally Yours.” | was fascinated by this song from the
album “Empire Burlesque.” it wos soulful, hod fra gﬂddﬂiwtﬂﬂmﬂhﬂ ing) incredible lyrics. | called Eddie Levert and
introduced myself. “Hi, I'm Ron Fair; I'm the new Senior V.P. of AR, blah blah blah. listen to this Bob Dylan song — ond by the way, I'll be in
Cleveland tomorrow.”  Armed with my Dylan demo, Stevie Wonder, Gerstwin and Antonio Carles Jobim on my walkman cassette, | arived af Trevel
Studios. Eddie Levert & Walter Williams, Jr. were omnipotent gods in their studio. Deep, soulful, imeginative and infricate harmonies flowed out of
them os eosy os loughter. Everything | thought | knew about recording and armanging vocals was immediately irrelevant. It wos my date with destiny.

Our insto-marrioge wus not ol roses. 1 took fime for the 0'Jays to understand me, and | had o lof to leam. They ployed me two records that loter
became number one R&8 hits - (*Don't Let Me Down” and “Keep on Lovin' Me.”) But | wes stuck on this Dylon song, “Emofionally Yours.” | told Eddie
& Walt — “its cultural fabric — Dylon & the 0'Jays! Whot could be better?”

Finally, they ogreed to try it with their producers Terry Stubbs & the late Dwayne Mitchell. |t wos o frain wreck. They oll missed the boat. They didn't really know
the song. | forced my way fo the piano ond started teaching it to Eddie & Walt line-by-line. Eddie was on my right ear, Walt was on my left. My Carole-King-meets-
Mc-Cartney-bar-mitzvah-gospel-piano-playing fook the song into a whole new diredion. Tmfﬂllmpuhnlngﬂuntlhiudhslmnmauﬁthpium . Sol
raised my voice and said “can | please have ONE SQUARE INCH TO GROOVE?" | was dead serious, they all fell over loughing. Eddie on my right ear: “Come Baby
Rock me, come baby roll me” then Walt on the lefi: “Come boby find me, come boby remind me...” then together in harmony — “I will always be....

Yours." | wos a diredt injection of concentrated royul-blue-blood R&B, descending from Philly International and the genius of Gamble & Huff. The 0'Jays drilled
their voices directy into my skull. It was an electric shock treatment of musical power and soul | will never forgel.

We decided hﬁd'EMMﬁﬁ'ﬁhugﬁﬂdh;;mmﬂhmmm ; IHMmHukﬂ:MmeWmhmm:&mmm
Toe on plono and organ. | strings, and a horn section. & Walt sang it g . We out every night, two REB g my
AER man. We were inseparable. Every session wos hilarious fun, o master closs in record producfion. The song needed a choir. So | thought — *why not moke a
giant event oul of it — an all-star choir, film it, and get it on the news — The 0'Jays, Bob Dylan and an all-star choirll” Eddie soid “you crazy, manll” The word
spread fost ocross New York— all stor choir needed — 0/ Joys— Power Stafion- news crews.. .. So in walked the lofe Phyllis Hyman, Towatha Agee, Martha Wash,
Gwen Guthrie, Evelyn Chompagne King, Sarch Dosh, Jeter, Gissy Houston, James Williams, Ray, Goodman & Brown, Keith Sweat, Eric Gable, Glenn Jones,
by g e ol el g o bl e kg g <
gveryone o sing , 50 fo jum. In two or con @ gut-wrenching choir part, N film crew

every minufe. | mixed the record over and over with Humberto Gatico. Hum got fed up with me saying “more emotionol, more emotional.” Afier | broke down
weaping, | knew the mix wus finished.

Then | wos struck by druhul:l-uhm | said to Eddie & Walt “what if urban radio won't play o gospel record.. We need to RE-RECORD IT— R&B 11" *You crazy,
man...." Eddie & Walt lou But | could not stop. So off to San Francisco we went, o re-record “Emofionally Yours” from scratch with Noroda Michoel Walden.
| somehow concocted the idea that we would release it os o “double-A side” with the gospel version AND the R&B version, and on top of it, maks TWO videos. |

appeared in the Gospel video as the piano player. Clearly, | was out of my mind.

We fitled the atbum “Emotionally Yours.” The first single, “Don’t Let Me Down” went fo number one. The Dylan song came out second. | memorized Richard Tee's piono
part note-for-note ond performed with the Joys and a cheir on the Arsenio Hall Show. | was having the fime of my life. Litile by kittle, “Emotionally Yours” dimbed the
R&B chart, reaching number five in the summer of 1991. Hmuhrﬂuﬁ:ﬂnﬂﬂudﬂpﬂd{hhﬂrhﬂ'mﬁmﬂm In August of 91, Rolling Stone
published an orficle — *Single of the Moment — 0'Jays Score With Dylan Tune.” My nofion of “cultural fobric™ had sucteeded. Thmminndimntﬁaﬂ'hrspur—
formance of “Emationally Yours” ot the 30th Anniversary Bob Dylun tribute concert ot Madison Square Garden. | was on stage, playing Richard Tee's piano part, with o
oung Sheryl Crow, Gssy Houston and Katrice Barnes among the choir; Steve Cropper, Dudk Dunn, Jim Keltner in the rhythm section banging away. “Emetionally Yours”
Il right behind Stevie Wonder's “Blowin’ In The Wind" as the second Dylan song ever on the R&B chart. 'hmﬁmllﬂmrs'wntwﬂlmﬂmﬂnﬂ'hﬁldw
album after the Gamble & Huff ero. | went on fo produce their dossic album “Home for Chrisimas" and by then Eddie & Walt's recording technique hod become my own.

Hod it not been for Eddie Levert & Walter Willioms {and that mogic summer of '91) - | would not hove the
confidence to walk into o studio of anytime, with any singer and press the record button. Un-beknownst 1o
an unsuspedting vocal genius, the teen-oged Christin M:I'nns influenced by the 0’Jays. Becouse what |
learned from them, what was passed down lick-by-lick and hit-by-hit — wes so much a part of me, it become
a port of Christine. Today, when | say over the talk-badk mike: “let's double that harmany” to Nicole
Scherzinger, or Fergie, or Queen Lotifah, its Eddie on my right ear and Walt on my left. When Keyshia Cole
and | did our thing on 4 number-one R&B records, it was the experience gained with the 0'Jays that gave
me the autharity. | would never have been able to produce records with Mary J. Blige without Eddie &
Walt beneath my wings. When we finished the mix of Mary J. Blige's “Be Without You" (Billboard's
longest-running number one R&B record — 15 weeks) | could not wuit fo play it for my teachers:
Eddie Levert & Walter Williams, Jr.

The 0'Jays spirit still finds me of every recording session. | con heor Eddie's voice: “you

crazy. ..manl” time | tell a singer “Ready. . . Achievell” or “Let’s build a branch off that
ad-lib, double it and triple the harmony. ..” ...to this day, seventeen years luter, its

Eddie on my right ear, Walt on my left.

Eddie & Walt: thank you from the botiom of my heart for all the laughter, all the lessons, e L
and the beautiful music. | am eternally grateful. s ,

€ Low, m




Already a veteran act, THE O'JAYS were a foundation of
Philadelphia International Records in the "70s.

kind of echo and our harmonies sounded real
good. We used to flirt with the girls and sing instead of study. That's
where it all started.”

from >>p32

Then known as the Triumphs, the quintet sung on local radio and
also in the church choir where Williams' father was the choir director.

“Walter's father taught us how to approach a song, how to really
sing it,” Levert recalls. “You start in the basement, go to the first, sec-
ond and third floor and then go through the roof. We've been using
that philosophy our whole career.”

The son of a local Greek grocer heard the guys harmonizing one
day as they were passing by the store and later arranged for the group
to go to Cincinnati where King Records' 5id Nathan gave the high
school juniors contracts and renamed them the Mascots. Among the
songs the group recorded at the time was “Miracles.”

The Mascots were invited to do a sock hop in Cleveland where they

1. 0. 0.90.0.0.0.0.0.0.0.0 BI LI-BOAR DSTARS

met D] Eddie O'Jay. He later took the group to Detroit where it signed
with Dayco Records. The Dayco single “How Does It Feel,” distributed
by Apollo Records, did well locally. It was during this period that the
group, referred to now as “O’Jay’s boys,” was rechristened the O’]ays,

A move to Los Angeles netted the O'Jays a deal first with Little Star,
which released their 1963 single “Lonely Drifter,” then with Imperial
Records. For Imperial, working with producer H.B. Barnum, the group
earned its first national R&B hit (No. 28) with “Lipstick Traces (Ona
Cigarette)” in 1965. Notching No. 12 on the R&B chart in 1966 with
“Stand In for Love,” the O']ays segued to Bell and their first top 10 hit
in 1967 with “I'll Be Sweeter Tomorrow (Than | Was Today),” By this
time, Isles had left the group.

Having left Los Angeles and moved back to Cleveland, the O']ays
got busy honing their craft on the chitlin’ circuit, performing at such

venues as the Royal in Baltimore, continued on >>p36

* Is your artist celebrating a milestone?
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Love Train’ signifies
everything we [he and
partner Leon Huff]
wanted to do with the
O’Jays and the other
Philadelphia
International artists—
send a musical
message of love to
help bring people
together.”

—~KENNY GAMBLE,
SONGWRITER/PRODUCER

“‘Livin’ for the
Weekend’ and ‘For
the Love of Money.’
The O'Jays always let
me come onstage
and perform ‘Money’
with them. | have the
steps down so well
that Eric [O'Jays
member Nolan Grant]

better watch out!”

—TOM JOYNER, SYNDICATED
RADIO HOST

HIVES'GETTY IMAGES
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MATHEW KNOWLES AND MUSIC WORLD ENTERTAINMENT

SALUTE THE O’JAYS ON THEIR MEMORY MAKING CAREER IN MUSIC!
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THANK YOU FOR
ASOLID 50 YEARS OF
GREAT SOULKUL MUSIC...
YOURE THE BEST!!!

LOOKING FORWARD
T0 WORKING WITH
YOU ON YOUR NEW
DVD/CD PROJECT.

THE MUSIC COMPANY
CENTURY PRODUCTIONS

MICHAEL CHERNOW
MICKEY YANNICH
MICHAEL POMARICO

www.centuryproductions.net

Wenig-LaMonica Associates e
580 White Plains Road Suite 130, Tarrytown, NY 10591
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THE O'JAYS with MATHEW KNOWLES

(second from left) and gold records for 2003's

‘The Fighting Temptations' soundtrack.

from >>p34d
the Uptown in Philadelphia, the Regal in Chicago
and the Apollo Theater in Harlem. Among the
patrons who caught several of the O'Jays’ per-
formances was a young songwriter/producer
named Kenny Gambile,

“Eddie's voice and the harmony he had with
Walter, it just attracted me,” Gamble recalls.
“When Huff and I started producing records,
the O'Jays was one of the acts | thought we
could write for. They had the delivery to exe-
cute great songs.”

First signed to Gamble & Huff's Chess-dis-
tributed Neptune label, the O'Jays scored in 1969
with “One Night Atfair" (No. 15). Several sin-
gles later, the group became a trio when Massey
opted to become a record producer in 1971, Then
Neptune lost its deal with Chess—but fate in-
tervened. Renaming their label Philadelphia In-
ternational, Gamble & Huff secured distribution
through Clive Davis at Columbia Records and
brought the O'Jays, Billy Paul and the Three De-
grees with them,

That move proved momentous for the O'Jays.
Collaborating with Gamble & Huff and a stable
of writers that included McFadden & Whitehead,
Thom Bell and Bunny Sigler, the O'Jays copped
their first million-selling single, “Back Stabbers”
(No. 1 R&B, No. 3 pop). in 1972 and a gold album
by the same name.

“That groundbreaking song opened the door
for the O']ays,” says Levert, who now lives in
Las Vegas. | was amazed at the process—start-
ing out hearing it only on the piano with Gam-
ble & Huff, then going to a full orchestra. Gamble
& Huffhit on what the O'Jays like to do, a soul-
ful hootenanny mixing our gospel background
with the Philly sound; a pop edge with gospel
on the bottom.”

Cleveland-based Williams adds, “We bene-
fited also by having two lead singers in the group.
Eddie could take a verse or two and then me; we
play off each other. William was the tenar, | was
the baritone/bass who could sing anything else,
and Eddie was the lead who could also sing any-
thing else. Hearing that plus our gospel flair,
Gamble & Huff wrote toward that, coming up
with very creative and powerful songs.”

A seemingly endless string of hits—party
funk, ballads, socially conscious missives—fol-
lowed during the next 15 years, including "Love
Train,” “Put Your Hands Together,” “For the Love
of Money,” “Message in Our Music,”
Mine” and “Lovin® You.” But then tragedy struck.
Powell, who retired from touring owing to ill-
ness in 1975, died of cancer in 1977. Three

"Forever
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“‘For the Love of
Money’ just has such a
timeless groove and
lyrics. | don’t care
whether you're 20 or 60
... put it on right now
and you'll get the same
result. Everyone will get
on that dancefloor.”

—MATHEW KNOWLES,
MUSIC WORLD ENTERTAINMENT
PRESIDENT

singers have since stepped in: Sammy Strain
from Little Arthony & the Imperials, Nathaniel
Best and current member Eric Nolan Grant, who
joined the group in 1995,

Leaving Philadelphia International after the
top five R&B hit “Let Me Touch You," the O'Jays
signed with EML.

Several more R&B hits ensued, including
“Have You Had Your Love Today,” “Don't Let Me
Down,"” “Keep On Lovin' Me" and a gospel-
flavored cover of Bob Dylan’s “Emotionally
Yours."” The trio also recorded a holiday album,
1991's “Home for Christmas."

Geffen chairman Ron Fair, then EMI senior
VP of A&R, recalls, “Sitting at the piano show-
ing Walter and Eddie how I wanted the song to
go, | had the benefit of working with two of the
most massive geniuses of singing. Working with
them changed my life. They taught me about
soul and how to record vocals. There isn't any-
one |'ve worked with, from Fergie to Christina
Aguilera to Mary |. Blige and Keyshia Cole, who
hasn't benefited from what Eddie and Walter
taught me.”

Mathew Knowles, who signed the O'Jays to
his Music World Entertainment label and re-
leased the “Imagination” album in 2004, cites
the group's willingness to try new things as an-
other key to its longevity. “1 love that they were
willing to do something different on that album,
working with Jam & Lewis and other contempo-
rary producers,”

Beyond the career-building songs of Gamble
& Huff and their vocal prowess, another O']ays
mainstay has been their energetic concert per-
formances. For this, they credit Tony Award-
winning dancer and infamous Motown

choreographer Cholly continued on >>p38
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ongratulations on your
soth Anniversary.
It’s been an honor and a
pleasure knowing you and
working with you for 30 of those
fantastic years. You've always
been the best onstage and great
friends to me offstage. Wishing
you all the best and many more

years of success.

ArLaN HavymMmon

and all your friends at

Haymon Events, LLC.
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EDDIE LEVERT SR.
WALTER WILLIAMS SR.
ERIC GRANT
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And the 0Jays on
their 50 Years
of continuous success in
the entertainment business.

*

Amos Z. Mahsua Company, Inc.
Certified Public Accountants and Business Consultants
430 Leader Building ® Cleveland, Ohio 44114
Tele: 216-861-1822 * Email: azmahsua@azmco.com

on 50 years
in the Music Business

All of us Love Music.

Your fans are Emotionally Yours
and some of them refer to you
as Forever Mine.

50 years young
and still performing and captivating
audiences around the world.

Thank you for being So Full of Love
and allowing us to ride your Love Train.

The Cleveland Management Office

AG & ASSOCIATES, LLC
Andy, Chandi, Juliet, AB, Murf
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Atkins, who put the guys through rigorous re-
hearsals starting in 1973.

“He rehearsed us six days a week to the point
where it became second nature,” Grant says of
Atkins, who died in 2003. “When you hear
something in a song, your feet know they
should be doing this or you know you should
be singing that.”

“Once we got with him, there was no looking
back,” Levert adds. “His words still echo in our
minds; "You may get a hit record today, but a hit
act lasts forever.” And the O'Jays are a true tes-
tament of that.”

Still a live show draw, the group continues to
give people what they want, averaging six months
on the road or about 50-52 70-minute shows per
year, according to co-manager Roz Ryan. “Walt
and Eddie’s stamina at 60-plus years is better
than most young people's,”

Gamble adds: “The O']ays will be able to sing
as long as they want to sing. That's what at-
tracted me and Leon Huff to the group. We
wanted them to sound good in the studio but
also be great performers onstage. That's what
helps sell a record.”

Even after being with the group for 13 years,

Gathered in a New York studio in
2005 are, from left, WALTER
WILLIAMS, ERIC NOLAN
GRANT, music director DENNIS
WILLIAMS and EDDIE LEVERT.
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Grant is still amazed at Levert and Williams'
showmanship. “I can't believe they're still doing
this at this stage in their careers. They still com-
pete. Ed and Walt don't lay down, they just don’t.”

Songwriter /producer Teddy Riley and Mint
Condition frontman Stokley Williams have
played on bills with the O’Jays and Riley says,
“They not only put on an incredible show butit's
their lush harmony that always influenced me.
That's where Guy [Riley's group] came in, steal-
ing a little of their harmony progression because
we wanted to be like them.”

“Bringing energy and old-school entertain-
ment tothe stage. . . that's the stamp they've put
on me as a musician, writer and singer,” Mint
Condition's Williams says.

Inducted into the Rock and Roll Hall of Fame
in 2005, the O'Jays have amassed a host of gold
and platinum single and album awards. Their
classic performance of *For the Love of Money”
was introduced to a new generation of fans when
the song became the theme for Donald Trump's
reality show, “The Apprentice.” Their music has
also been featured on “The Sopranos” and “The
Simpsons.” Another iconic O'Jays hit, “Love
Train,” was inducted into the Recording Acad-
emy'’s Hall of Fame in 2006. Artists from Angie
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In 2005 THE O'JAYS, seen here at
the induction ceremony, entered
the Rock and Roll Hall of Fame.

Stone to Jay-Z, Mary J. Blige and 50 Cent
have also sampled their work.

The group has also moonlighted on sep-
arate projects. Levert teamed with his son
Gerald on one album and has recorded a
solo album. Williams is currently mixing
a solo album of pop and R&B classics while
Grant, a former background singer with
ex-Temptations member Dennis Edwards
and a close friend of Gerald Levert, is work-
ing on a film about his musical journey. It's
slated to start shooting this summer.

Giving each other space, says Williams
(who turns 65 in August), has also been
a factor in the O']ays' rare longevity. “We
have a long friendship but it's not like we
like each other every day. Sometimes it’s
like World War I11 because we don't agree
on everything and neither one of us is
afraid to express that. It's not totally about
me and Eddie knows it's not totally about
him. That's probably the glue that's kept
us together all these years: giving each
other the right to be who you are.”

Separate ventures aside, the O'Jays al-
ways come back together. In 2003, the
group appeared in the 2003 movie “The
Fighting Temptations” with Beyoncé. Up-
coming group projects include another
holiday album, a live concert DVD taped
at the Apollo and the June 7 taping of a
PBS Philadelphia International special.
Coming to stores June 10 is the newly ex-
panded compilation “The Essential O'-
Jays" (Philadelphia International / Legacy).

Just don't look for the group to retire
anytime soon. In fact, the O']ays went
back on the road in early May doing a gig
in Philadelphia, Miss., not very long after
a still-mourning Levert buried his second
son, Sean, 18 months after the death of
son Gerald.

“Even with all the things going on in
my life right now, | realized in Mississippi
that I still love to sing and work for the au-
dience,” Levert says. “Walter and [ are still
liking this adventure. In fact, | think the
O'Jays have one more great project still left
in them. Gamble & Huff. Ron Fair. Come
on, guys, let's get it on.” T

“There’s ‘Stairway to
Heaven, an incredibly
emotional song about
life. But man, ‘For the
Love of Money’ is a
cold jam too. These
are two totally
different songs;
however, the songs’
spirit—like all O'Jays
music—speaks to the
conditions we're in

and life experiences.”

—STEVE HARVEY,
SYNDICATED RADIO HOST

“Most of the time, |
don’t watch other
groups perform. But |
wanted to watch the
O’Jays’ show on [radio
host] Tom Joyner’s
cruise when they sang
‘Forever Mine.” They
just tear the house
down with that song.”
—TEDDY RILEY, PRODUCER

“‘Back Stabbers’ was
the first song | worked
on with the group.
Before | came on, they
just used a rhythm
section. Then they
decided they wanted
to fill it in and dress it
up with horns and

other instruments.”

—DENNIS WILLIAMS, O'JAYS
MUSICAL DIRECTOR

“"Family Reunion’
brings back fond
memories of growing
up, like learning to ride
a bike or my aunt
trying to make me eat
liver and onions. While
she tried every
condiment known to
man, O'Jays music
would be playing in
the background.”

—STOKLEY WILLIAMS, MINT
CONDITION SINGER
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TALENT BDOKING AGENCY
EST 1848

Proud to be part of the OJays success.

The largest independent
Urban Music Agency in the world.
Visit our website at
www.universalattractions.com

Congratulations on 50 years in the business.
It has been a pleasure to work with such
alegendary group throughout the years.
You are true pioneers in the industry.

Sal Michaels
{ Pyramid
\r_‘ E:Ir' -t.i:;.r-:n inment

LORENZO WILLIAMS
PARTNER

LAW OFFICES OF
GARY, WILLIAMS, FINNEY,

LEWIS, WATSON, & SPERANDO, P.L.

Waterside Professional Building
221 SE Osceola Street
Stuart, Florida 34994

772-283-8260
800-330-2832

| Specialiging in Personad Injury
and Wrongful Death cases
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THE SOFTER SIDE DAZZLING DEBUT YAZ & HERS COOL RUNNINGS COUNTRY COOKIN'
Julleta Venegas goos Hudson ascends Moyet revisits 'B0s pop Chicago rap duo bends Jessica Simpson takes
‘Unplugged REB/hip-hop chart alory days indie ears Mashviile by storm

BY ANDRE PAIMNE

Big Buzz

With Hits, Synchs And An Arty
Persona, The Ting Tings Are
Starting Something

LONDON—U.K. indie-rock duo the Ting Tings hit No. 1 on
the Official U.K. Charts Co. listings in May with the supremely
catchy single "That's Not My Name” and self-produced debut
album “We Started Nothing™—Dbut their U.S. campaign isn't
about playing catch-up.

*We sold out the Troubadour in L.A. really quickly,” says
drummer Jules de Martino, songwriting partner to singer/
guitarist Katie White. That response to the act’s 10-date June
mini-U.5. tour is a sign that the stateside buzz is genuine, as
is an iPod commercial featuring the song “Shut Up and Let
Me Go" (Billboard, May 10).

“We Started Nothing” was released June 3 in the United States
via Columbia, which initially shipped 65,000 units. A May 20
digital release—alongside a vinyl version through indie retail-
ers—has shifted 9,000 copies, according to Nielsen SoundScan.

“Obviously the Apple iPod commercial really helped,” New
York-based Columbia senior director of marketing Nina Webb
says. “But we really started this the right way by making sure
they were at South by Southwest. People saw their energy, pas-
sion and the way Katie just completely throws her whole being
into her songs.”

De Martino says the Ting Tings emerged “accidentally” from
failed band Dear Eskimo, which was signed to Mercury U.K.
in 2004 but dropped before releasing a planned album.

That experience left them "distraught,” he says, but the duo's
response was to throw live music parties at the artists' commu-
nity where it is based in Manchester. Ultimately, London-based
band manager Stephen Taverner persuaded the duo to tour the
United Kingdom with the songs that grew out of those sessions.

“We're just very lucky we met each other and got through
that really awful period in our last band,” de Martino says.

Sony Music Label Group chairman Rob Stringer went to see
the act play in Salford, and last May the band signed a joint
deal with Columbia in the States and the United Kinpdom.

“It's not a U.K. pickup, so we have to be strong partners be-
cause they're off to a great start here,” Webb says.

The album has a global release, with the exception of Latin
America. Following their first visit to Japan, the Ting Tings play
U.5. live shows (booked through Little Big Man) starting June 5.

“We've had bitter experiences thinking you can hold some-
thing back for any part of the world,” Sony BMG U.K. VP of
international Dave Shack says. “Those days are long gone—
everybody’s got to discover them for themselves.”

After European festivals including Glastonbury, the Ting
Tings return stateside for Lollapalooza in July and then an-
other tour in the fall.

THE TING TINGS

The act performed June 6 on “Jimmy Kimmel Live!” and is
set for an iTunes Live From SoHo session June 17 in New York.
The video for “Shut Up and Let Me Go" will have its world pre-
miere June 13 on MTV. The song was serviced to U.S. alter-
native radio June 3—as an album track, it began garnering
radio play in May and climbed to No. 55 on the May 24 Bill-
board Hot 100.

“They're definitely a pop act,” Webb says, *but right now
they're more seen as alternative and indie.”

The U.K. No. 1 “That's Not My Name" will be the third sin-
gle stateside, although campaigns in both markets began with
“Great D" and Webb says the label is fine with stations that
still want to play that “discovery track.”

“Great D]” was released as a U.5. download March 4, It de-
buted March 18 on MTV2 Subterranean and secured a First
Look feature April 16 on MTV's "TRL™—"before the iPod com-
mercial was even launched,” Webb says.

Synch deals have placed “Shut Up and Let Me Go” and
“That’s Not My Name” on hit Fox drama “Gossip Girl,” while

- [T
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“Great D" is on the soundtrack to the “American Teen" movie
and will feature in a Dodge car commercial in Italy.

The U.S. buzz has also been helped by the Ting Tings' artis-
tic side. In November, they played shows in Berlin, Manches-
ter, London and New York where fans could paint blank sleeves
that tiled the wall, which were then given away for the inde-
pendent limited vinyl release of “Fruit Machine.”

They now plan to tile the stage with sleeves featuring the
date and handwritten set lists of the june U.S. dates, making
them available for $3 each as alternative vinyl album covers
at the following show.

De Martino says the act's whole approach has been a re-
sponse to what fans want. For example, while “That's Not My
Name” is an MTV Network priority in Europe, in France the
label switched to *Shut Up and Let Me Go" because of audi-
ence T[_"'I-H:Ii:{”'l:-

"There shouldn't be any rules,” de Martino says. “We've
been celebrating the fact that we've had a No. 1 album and No.
1 single doing it that way."
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BUZZ

»>>MORE U2

A wealth of rare material
will be found on reissues of
the early U2 albums "Boy,"
"War" and “October,” due
July 22 via Universal. Each
album will be available as a
remastered single CD, a
deluxe set with a second
disc of extras and on vinyl.
“Boy" features the
previously unreleased
tracks “Speed of Life,"
"Saturday Night" and
"Cartoon World." The new
edition of 1981's "October™
boasts a series of tracks
taped live in London and
Boston, while 1983's "War"
is bolstered with the
previously unreleased
track "Angels Too Tied to
the Ground."”

»>>TORI GOES INDIE
Tori Amos has ended her
tenure with Epic Records
and “has chosen the path
of independence for her
next work. Tori is devising
new and exciting ways of
getting her music to the
masses without the
boundaries and limitations
of the major music
companies,” manager John
Witherspoon says. Amos'
next album, due in spring
2009, will be “a project of
new music and visuals
which is being started in
the summer," he says.

>>>REELIN’ IN THE
‘YEARS'

Morrissey is planning a
September release for his
ninth studio album, "Years
of Refusal.” The 12-track
set, produced by Jerry
Finn, will be released by
Polydor in the United
Kingdom and an as-yet-
undecided Universal label
stateside. At some point
before the album release,
Sony BMG plans to reissue
Morrissey's 1995 album
"“Southpaw Grammar" with
remastered audio, three
previously unreleased
tracks and new artwork.

>=>='DUST’IN THE
WIND

Veteran indie rock outfit
Calexico will release its next
album, “Carried to Dust,”
Sept. 9 via Touch & Go. The
project sports guest turns
by Iron & Wine's Sam Beam,
with whom Calexico
collaborated ona 2005 EP,
Tortolse bassist Doug
McCombs and Pieta Brown.
The album is the follow-up
to 2006's "Garden Ruin,”
which reached a career-
best No. 3 on Billboard's
Top Heatseekers chart.

Reporting by Keith Caulfield
and Jonathan Cohen.

VENEGAS

Mexican chanteuse Julieta Venegas went
from a gquirky underground darling to a main-
stream pop gueen thanks to her 2003 break-
through album, “Si."

The Sony BMG set has sold 148,000 copies
in the United States, according to Nielsen
SoundScan, a far cry from the 21,000 coples
lodged by her previous effort, 2000's "Buen-
invento.” Venegas followed that up with
“Limon y Sal.,” which topped the 120,000-
unit mark and was also successful in coun-
tries as far-flung as Italy and Germany.

Now, the singer/songwriter/multi-instru-
mentalist is seeking to solidify her interna-
tional appeal with an “MTV Unplugged” set.

"We want to expand her audience,” Sony
BMG Norte VP of marketing Paula Kaminsky
says. “Doing the MTV [set] is a very logical step
for her at this time. She began in one market,
she’s expanded, and now this set is all her hits
exhibited with great credibility. That's the mar-
keting approach we’re taking with this album.”

Venegas' "MTV Unplugged” will be released
June 17 in more than 15 countries, including
the European markets in which she broke last
time as well as new countries like Brazil.

Her incursion in those markets is partly
linked with the artists with whom she collab-
orates on "Unplugged,” including Brazilian
star Marisa Monte, Spanish rapper La Mala
Rodriguez and Academy Award-winning
composer Gustavo Santaolalla, Venegas' for-
mer producer.

Venegas produced the album, a first for her,
along with cellist/arranger Jacques Morelen-
baum, who long worked with Tom Jobim and
Caetano Veloso.

"What | liked about ‘Unplugged’ was the
possibility of changing format,” Venegas says.
| felt a bit trapped by that alternative format
of guitar, bass and drums.” Instead, what Vene-
gas did was conceive her set for a big ensem-
ble—14 musicians—including a string quartet,
a wind quartet and a series of unlikely instru-
ments like banjo and marimba. While much of
this may sound too "artsy" for a commercial
pop album, Venegas and her music are that
42 |
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Julieta’s
New
Jam

Venegas Expands
Worldwide

Base With ‘MTV
Unplugged’ Set

unusual combination that has mass and niche
appeal and can be promoted in multiple ways,

For example, Kaminsky says, Venegas' cat-
alog is routinely mined for commercial synchs,
and her songs have been used for TV cam-
paigns by the likes of JCPenney (currently air-
ing), Old Navy and Nissan.

On June 5, "Unplugged"” was projected
on a screen in New York's Times Square in
tandem with its premiere on MTV Tr3s and
MTV Latin America. Rhapsody, via its deal
with MTV, will make the album available to
subscribers a week before its release and
promote Venegas heavily through position-
ing and banners.

But the most impressive promotion is in
Venegas’' native Mexico, where Sony BMG and
her management company have closed a mas-
sive deal with Sony Ericsson. Simultaneous
with the physical release of the album, several
tracks from “"Unplugged” will be preloaded
onto an undisclosed number of Sony Ericsson
phones. Although Sony BMG declined to con-
firm the number, sources place it at close to
half a million units.

Sony Ericsson is also sponsoring the Mex-
ico leg of Venegas' tour and supporting it
and the album with a major advertising cam-
paign that includes TV and radio ads. The
tour kicks off July 6 in Durango and inter-
sperses Mexico and international dates with
a 13-date theater tour in the United States
that begins Aug. 7 at the Ogden Theatre in
Denver. Venagas will also play dates in New
York and Boston in July,

Although the States, Mexico and Spain are
priority regions for the album, Venegas is slated
to promote the set in every single territory
where it is released, Sony BMG Mexico man-
aging director Miguel Trujillo says.

Venegas says she doesn't view her evolu-
tion “as a before-and-after. | see it precisely
as an ongoing process. And including songs
from all my albums on ‘Unplugged’ is a way of
bringing everything together. My music has
always made sense to me and the direction
I've taken has been natural.” e
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BY MARIEL CONCEPCION

Climber

Debut Jennifer Hudson Single
Proves Worth The Wait

Jennifer Hudson may have
taken longer than fans wished
before officially announcing the
release of her self-titled debut
album, due Sept. 30 via Arista
Records. Butearly chart move-
ment indicates it might've been
worth the wait,

Hudson's lead single, the
Ne-Yo-penned and Stargate-
produced "Spotlight.” has
jumped 99-63-51 in its first
three weeks on Billboard's Hot
R&B/Hip-Hop Songs chart.

Ne-Yo notes there were chal-
lenges in choosing which song
to introduce Hudson with but
says he's “really, really proud” that
his song was picked for the job.

“Theywere really trying 1o hg-
ure out where to take her,” he

says. “The main issue with Jen-
niter Hudson is her voice is so
huge, so how do vou take that
and radio-ize it, make it radio-
friendly? She can’t do ["And |
Am Telling You I"'m Not Going”
from "Dreamgirls”| every song
because you'll eventually be tired
of 1t. So [“Spotlight"] 15 kind of
a classy midtempo, and | hope
and pray it does well because
Jennifer is an amazing talent.”

According to Arista senior
VP of marketing and artist de-
velopment Scott Seviour, the
track is intended to not only tide
fans over until the fall album
release but capitalize on Hud-
son's role in the “Sex and the
City” film, which opened with
$55.7 million in U.S. theaters,

»>>>HARD SILENCE

The members of UK. rock
band Feeder were determined
to make their sixth studio
album, “Silent Cry," sound
harder than the fifth.

The band’'s 2005 album
“Pushing the Senses” (Echo),
which reached No. 2 on the
Official U.K. Charts Co. al-
bum listing, drew compar-
isons to Coldplay for its less
in-your-face approach. But

FEEDER

L_PULSE

EDITED BY TOM FERGUSON

frontman Grant Nicholas
says the band “missed doing
big guitar songs.”

"“This one was a very natu-
ral record to make, and it's def-
initely a rock album,” he says.

The band put new track
*Miss You™ on its Web site
(feederweb.com) March 3 to
give fans a taste of the new
material. It was downloaded
8,000 times the first day.
Other tracks have since been
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according to the Hollywood Re-

porter. lts soundtrack, with the
Hudson track "All Dressed in
Love,” debuts this week at No.
2 on the Billboard 200.

Aside from having been on
aradio promotional tour since
the beginning of May, the one-
time "American ldol” contest-
ant will star in and campaign
for the movie “The Secret Lives
of Bees,” set to hit theaters in
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October. “She has some stuff
to do for the movie in June, so
that keeps her in the public
eye,” Seviour says.

In addition, "Spaotlight” will
be made available digitally June
10, and multiple remixes of the
track will be serviced to the In-
ternet and radio, July and August
will be reserved for additional
radio and TV appearances,

*When songs of this nature

catch on, they call out for a long
time,” Arista senior VP of A&R
Larry Jackson savs. "We're hop-
ing this will be the case here.
We're putting out another sin-
gle to further whet the appetite
of fans with respect to what lays
with the album.”

While a follow-up hasn't been
chosen, some tracks in con-
tention are the Timbaland-pro-
duced “Pocketbook” featuring
Ludacris and “Can't Stop the
Rain," also written by Ne-Yo.,

Additional contributors to
the album include Robin
Thicke, the Underdogs, Diane
Warren, Christopher “Tricky"
Stewart and Jack Splash, R.
Kelly and Akon areexpected to
contribute as well.

*‘apotlight’ is playing in
such big markets that jumps
are expected,” Seviour says. “1
think we're on track and we're

very pleased.”

Additional reporting by Gary
Graff.
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leaked onto the Internet, but,
Nicholas says with a shrug,
"if people download them
for nothing, | don't really
mind—as long as they like
what they hear or come and
see us play. The response has
been really positive.”

Lead single “"We Are the
People” will be released
June 9 in the United King-
dom, with the album follow-
ing June 16 via PIAS U.K.-dis-
tributed independent label
Echo. There aren't any plans
for a U.S. release.

An eight-date UK. tour (May
21-31) booked through Gold
Artists precedes Europeaan and
Japanese festival appearances
in the summer. Feader is pub-
lished by Chrysalis Publishing.

—Nichola Browne

>>>LESS VAGUE

Vocalist Phoebe Killdeer is
emerging from the shadow of
her former band, cult favorite
Nouvelle Vague (Billboard,
July 22, 2006}, with her debut
album, "Weather's Coming,”
on Paris-based label the Per-
fect Kiss.

Bornin France to Australian
parents, Killdeer joined Nou-
velle Vague in 2005, replacing
vocalist Camille when she left
for a solo career that has estab-
lished her as a platinum-selling
artist in France. Killdeer toured
with Nouvelle Vague until ear-
lier this year and contributed
to its second album, “Bande a

Part” (Peacefrog, 2006).

The English-language songs
on "Weather's Coming,” with
echoes of Nick Cave or Tom
Waits, largely were written by
Killdeer and published through
the Perfect Kiss/Hero Music.

The album was released
March 10 in France, distrib-
uted by PIAS, which reports
initial shipments of 7,000
units. PIAS has international
licensing rights, and a Pan-
European release follows in
the week ending June B. Be-
cause of Nouvelle Vague's
overseas profile, "the album
clearly has an international
potential,” says Pascal Mayer,
co-founder of the Perfect
Kiss with Nouvelle Vague's
Marc Collin.

Following January/Febru-
ary tour support slots with
Nouvelle Vague, Killdeer play-
ed a handful of UK. club shows
with her band the Short Straws
in May and has European
shows through Aug. 30. Inter-
national booker is Barcelona-
based Getyouractstogether.

=Aymeric Pichevin

>>>FUR TIME

Fans of his old band Bush may
be keenly awaiting Gavin Ross-
dale's imminent solo debut,
but he's not the only former
member of that multiplatinum
outfit with new product on
the racks.

Original Bush lead guitarist
MNigel Pulsford, who exited in

2002, is back as producer,
arranger and occasional gui-
tarist for U.K. alt-rock outfit
Furlined. The band, which is-
sued its debut album, “Love
Comes in Canisters,” April 28
in the United Kingdom via
Concave Music/Pinnacle, is
playing UK. club dates in June.

Bristol, west England-
based Furlined was formed
by Pulsford's longtime friend,
singer/ songwriter Neil Cross-
ley, and classically trained cel-
list Tegan Thomas in 2004,
subsequently adding bassist
Graham Dalzell and drummer
Greg White.

Despite having a producer
whose band's U.5. sales are
close to 11 million albums,
Crossley found record com-
pany interest hard to attract.
“| did approach a couple,” he
says, "but the people | con-
tacted were so negative.” Asa
result he set up Concave tore-
lease the album.

Crossley, who has drawn
comparisons with Richard
Hawley and Damien Rice, is
not sianed for publishing. Cur-
rently seeking U.S. licensing/
distribution, he is also han-
dling the band's management
and booking.

"To give yourself a chance
in this business, you need to
be obsessive,” Pulsford says.
"“When we started Bush, Gavin
and | worked so hard—that's
what Meil's had to do too."

—Juliana Koranteng
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Night Of

The Hunter

English Retro-Soul Artist Follows Up A Belated Success

When an artist takes some 20 years to
achieve an international audience and
Grammy Award recognition, he's entitied
to call his album “The Hard Way."”

That's the name of the Hear Music/Fan-
tasy debut of English soul traditionalist
James Hunter, due June 10 in North Amer-
ica. Hunter spent the late 'BOs treading
the boards as lead singer with British R&B
live favorites Howlin® Wilf & the Vee-Jays
before releasing his solo debut, ". . . Be-
lieve What | Say"” (Ace), in 1996. But his
commercial breakthrough didn't come
until a decade later.

Hunter's 2006 word-of-mouth success,
"People Gonna Talk,” released on New
York-based indie Go
via a worldwide
licensing deal with
Rounder, has now
sald 69,000 copies,
according to Nielsen
SoundScan. It topped
Billboard's Top Blues
Albums chart in June
2006 and spent 56
weeks on the survey;
it was also nominated
for a best traditional
blues album Grammy.

The singer/songwriter/
guitarist hails from
Colchester in Essex,
60 miles east of
London. He admits
cheerfully that if he
had known the exact
formula of newly
written retro-soul
that brought about
his breakthrough, he
would have put it into
action earlier.

“The basic compo-
nents of what we do
were always there," he
says, citing such inspi-
rations as R&B fron-
tiersmen Jesse Belvin
and Sam Cooke.

Hunter is character-
istically upbeat about
"The Hard Way," which
he sees as cut from a similar—if slightly more
refined—cloth as “People Gonna Talk."” Liam
Watson produced both albums,

The new album, which had a May 5
street date in the United Kingdom, is “by
turns posher and rougher, but we also
made it a bit ‘caveman,’' " he says with a
laugh, The album was recorded, largely in
live band performances, at the analog Toe
Rag studio in London and features a guest
appearance by New Orleans figurehead
Allen Toussaint.

The great piano player is seen enthusing
about Hunter on a six-minute electronic

HUNTER

press kit that Hear Music/Fantasy has
made available. Los Angeles-based Jef-
frey Spector, product manager for Con-
cord Records, of which Fantasy is a part,
says early U.S. media reaction to the album
has been "overwhelminaly positive.”

The album will be available simultane-
ously in Starbucks locations and at tradi-
tional music retailers in North America.
The first U.5. radio single will be "Don’'t
Do Me No Favors,” and Hunter and his
band will perform June 9 on “Late Night
With Conan O'Brien."

Extensive touring is planned on both
sides of the Atlantic: After supporting
Willie Nelson on his seven-date U.K. tour

May 6-14 and playing his own shows in
London and Amsterdam at the end of
that month, he swung into North America
for dates in June and July. Hunter is
booked for Morth America by Monterey
International and in the United Kingdom
by Movinmusic.

Hunter, published by Stoketone Pub-
lishing, says he was greatly encouraged
by the shelf life of "People Gonna Talk"
and the "broad spectrum™ of admirers it
attracted. "We go for old and young, and
everything in between,” he says. "If it was
good enough for Sam Cooke . . " sows
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Alison Moyet and Vince Clarke have seen solittle of each other since electro duo Yazoo went its sep-
arate ways in 1983 that Moyet reckons they caught up recently for the first time in 16 years. Now, how-
ever, the pair—who enjoyed a string of top five U.K. hits with "Only You," "Don't Go"” and "Nobody's
Diary"—will be seeing plenty of each other. Yazoo (or Yaz asitis known in the United States) began
its Reconnected tour May 26 in Copenhagen, and dates extend across Europe and the United States
through late July. “In Your Room" (Mute), a four-disc collection of remasters, remixes, B-sides, a DVD
and the band's two albums “"Upstairs at Eric's" and “You and Me Both,” is out now in the United
Kingdom and Europe, Moyet's latest solo disc “The Turn" drops stateside on Decca July 8.

T It

century since Yyazoo last

e been a quarter-

played together. Why re

unite now?

| would have done it a million
times over in the last 10 vears
It was unfinished business.
Performing is like the pleas-
ure point of the three areas
we work in—writing, record-
ing and then doing it live. We
only did about 24 gigs for the
first album, but never did any
for the second. And these
songs are 4 big part of my cat-
alog. It fell at a time when
[Clarke's| Erasure were hav-
ing a break, and it was just
serendipity

2 How

come about?

did the redunion
Before | put out my last album
| was thinking, "l really want to
sing these songs live.” | e-
mailed him, and he said as
much as he liked the idea, he
was in a committed musical re-
lationship. You can't go back
and shag the ex-wife for old
time's sake. 1t's a bit like that,
as much as we were never bib-
lical, obviously, Then 1 got an
e-mail from [Mute Records
founder] Daniel Miller saying
Vince had been in touch with

him and had had a change of

heart and did [ still fancy doing

4 Yazoo gig?

or DYD/C0
reloase
['m sure the powers that be will
be considering that. If there's
one thing | can be sure about,
this could be the only outing.
There's no long-term career
plan. It's not about milking it.
It's just about what's happen-
ing now, Next month it could
be all over again.

4 Are
solo works with Wi4d?

No. | was with W14 just for the
one album. The last four al-

bums I've made, |'ve just

you still recording

licensed them to record compa-

e e — e
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nies. | never wanted to get into
that thing where they have you
and you don't have them. After
my experience with Sony, al-
though | had many great years
with them, [there] comes a stage
where they have less faith in you
and they don't release you. It's
a hideous place to be. [ don't get
upset with people when they
want to move on. | do get upset
when they want to move onand
won't let you move on.

5 Doesanartist needto be
more ousiness=-savvy today?
Yeah, you do. You just have to
realize you're getting into a mar-
riage with no possibility for di-
vorce from your position. When
| started out, I was 20 and
signed all sorts of things—I did-
n't know what they were and
they caused me all sorts of prob-
lerns later in life, Now | do deals
where | say, “You're going to pay
to make this record but it's only
a4 license.” On the last couple of

BY MARIEL CONCEPCION
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deals, I'd always put a clause in
saying if Yazoo were ever to have
a chance of going, 1'd always
have to be {ree lor that.

8 British women are on a
hot streak in the United
States. Are there any that

Jou currantly rate?
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Side Hustle

The past few months have been very good to
Chicago’s Cool Kids.

After emerging from MySpace onto the national
scene last summer, the group recently scored its
first chart ink with EP “"The Bake Sale,” which de-
buted at Mo. 8 on Billboard's Heatseekers chart, Mo,
15 on Top Independent Albums and Top Digital Al-
bums, and No, 152 on the Billboard 200.

The EP was initially released on the duo’'s own
C.AK.E. imprint last October but is out now via indie
label Chocolate Industries, to which Cool Kids signed
late last year.

The Cool Kids Score With Qld-School Rap Sound

Of them all, Amy Winehouse
is the truest all-round talent.
She's a flawed talent, but
that's what makes her inter-
esting. Singers are far more
interesting when they get
older. | preferred Madonna's
"Ray of Light" [to] any of he1

earlier stuff.

== ———— — - —__—— = = =

*88"/"| Rock" on his Fool's Gold label).

Further mainstream inroads were made late last

Miglsen SoundScan

year when their song "Black Mags" appeared in a
Rhapsody TV ad. The track has sold 45,000 digi-
tal downloads in the United States, according to

"Our sound is basically us not wanting to grow up

musically and still trying to make music that excited

us when we were younger,” Ingersoll says. “It's just
us having fun with music, | think that's where we
shine, because we don't have an intention of creat-

ing a particular sound.”

The set includes tracks like the 808-heavy “What
Up Man" and “B8," on which they quote Nas,
rhyming, "Do the smurf, do the wop, baseball bat/
Rooftop like we bringing 88 back.”

"It definitely makes us feel good to know that
peocple care about this group the way we do,”
Chocolate Industries creative director Seven Be-
dard says. "Because we're a small label, we sign
people because we like them and we're ready to
take a risk. But we never know what the record’'s
going to do. When fans show a genuine interest,
it's super exciting."

The Cool Kids joined forces in 2005, when Evan
“Chuck Inglish"” Ingersoll found Antoine “"Mikey
Rocks" Reed on MySpace. Since then, they've been
releasing tracks via the social networking site and
reaping the benefits of associations with Diplo (who
offered to put out a mixtape of unreleased tracks,
“Taotally Flossed Out,” which eventually arrived on
C.AK.E.) and DJ A-Trak (who issued the 2007 single

Beyond online banners and radio spots, Choco-
late Industries is making sure Cool Kids are on a
hectic tour schedule that includes epening for
M.LA., spot dates on the Rock the Bells tour, a Eu-
ropean run and an appearance at Lollapalooza in
Chicago in August.

Before year's end, the group is planning to release
its full-length Chocolate Industries debut, “When
Fish Ride Bicycles.” To tide fans over, a new mixtape,
“That's Stupid,” is being planned for a summer re-
lease on coolxkids.com.

“To this day, I'm not sure what's happening. | just
feel blessed that what | wanted to do is really start-
ing to come to life,"” Reed says of the group’s recent
success. "It's been a long road of making smart de-
cisions and doing what our conscience tells us in-
stead of questioning ourselves. It feels good be-
cause | know with everything that's come, we worked
hard for it. We're working even harder now and we
won't have it any other way."”
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'ROCK.
ALANIS
MORISSETTE

Flavors of Entanglement
Producer: Guy Sigsworth
Maverick Records
Release Date: June 10

Mo one ever envisionad

Alanis Morissette pen-
ning the comfort guide to a
harsh breakup, yvet for elec-
tro-influenced "Flavors of En-
tanglement.” her clear-eyed
look back, inward and forward
is with a poise borne of time's
passing. She no longer prowls
in search of vengeful hook-
ups. After the finger-pointing
"Straightjacket,” the singer
declares "a respite from the
toils of liaison” on transcen-
dent ambient trip "Morato-
rium.” Chill-out track "Gig-
gling Again for No Reason”
gurgles with delicate happi-
ness, and there's room for
throbbing masterstroke “Ver-
sions of Viclence,” whose vibe
compares to Delerium’s “Si-
lence.” Every wall is torn down
for vulnerable piano prayer
"Not As We," but plenty of
hepe is left for the uplifting
“Incomplete.” Full of gratitude
for being "ever unfolding, ever
expanding, ever adventur-
ous,” Maorissette’'s superb
lyrics leave you cheering for
her—and assured that she's
going to be just fine.—CLT

SUPERGRASS
Diamond Hoo Ha
Producer: Nick Launay
Astralwerks

MONTGOMERY GENTRY

Back When | Knew It All
Producer: Blake Chancey
Columbia Nashville
Release Date: June 70

b
k-4

Release Date: June 10
Thirteen years since

the release of its well-
hailed debut, Supergrass has
gone from energetic, young
and roughshod to energetic,
veteran and polished. If
2005's somber "Road to
Rouen” gave the impression
the band was toning down
its rock energy, then "Dia-
mond Hoo Ha" squarely
refutes the idea. Opener “Di-
amond Hoo Ha Man” intro-
duces the record with a
propulsive guitar riff, punc-
tuated with frontman Gaz
Coombes’ yelps ("Bite me!”
he exclaims, leading into the
choruses), The established
uptempo mood is not let
down by blistering rocker
"Bad Blood"” and the Bowie-
by-way-of-Franz Ferdinand
romp "Rebel in You." Odd
song textures are found on
closer "Butterfly"” {austere,
pulsating arena-rock) and
"Rough Knuckles” (strutting,
cinematic funk), and "345"
is the album's most addic-
tive cut, its verses simmer-
ing with taut rhythms and
flirtatious basslines bhefore
exploding into exultant, re-
verby choruses, —TC

THE FRATELLIS

Here We Stand

Producer: The Fratellis

interscope

Release Date: June 10

u Althouagh the Fratellis
saw major chart suc-

cess in the United Kingdom

(L]

NN T30

-:.Fu WEEY bsld

MY MORNING JACKET
Evil Urges

Producers: Jim James, Jag
Chiccarellif

ATO

Release Date: June 10

Evil has a new name, and it's Jim James. The My
Morning Jacket frontman cackles, croons, walls, wal-
lops and stomps through the band's fifth and latest
great album. On this occasionally oddball stroll
through the band's twisted psycho-Southern back-
country, “Highly Suspicious,” an eyelinered, WTF
'80s5 rocker that would greatly please Adam Ant,
backs up against "I'm Amazed,” a soul-drenched sin-
galong that sounds like it was conceived, after a few
degrees of separation, in Big Pink. The expansive ros-
ter of tracks ranges from lush balladry ("Thank You
Too") to James Taylor homages (“Sec Walkin' ") to
MMJ's trademark psychedelic tours de force (the
two-part split epic "Touch Me I'm Going to Scream”).
But the anchor, as usual, is James, whose simultane-
ous obsessions with Crazy Horse, Prince and folk
(how sweet is the tiny love story “Librarian?") create

MNine years after first debuting on
the country charts, Eddie Montgomery and Troy
Gentry are still practicing their own brand of coun-
try rock and doing a first-rate job of it. But like their
audience, the two are a little older and a lot wiser
than they were a decade ago, and their new set
reflects hard-earned maturity balanced with the
desire {(and ability) to get into a little trouble on
occasion. That mix is perhaps best represented by
“| Pick My Parties,” which features summer tour
mate Toby Keith. All three singers, it seems, are a
little more selective than they were in their wilder
days. While the nostalgic title cut is currently top 10
on Billboard's Hot Country Sonas chart, the album’'s
best song may be the melodic and mature “Roll
With Me,” which features Gentry on lead vocal.—KT

strong, oft-memorable foundations beneath each of
the record’'s flights of fancy.—JV

with 2006's "Costello Music,”
the Glasgow, Scotland, band
is best-known in the United
States for its song “Flat-
head" being featured in an
iITunes commercial, Back for
round two, sophomaore al-
bum “"Here We Stand” doesn't
quite bring anything new to
the table, but does carry on
in the same fun, brash rock
tradition of the debut,
There's no denying the high-
energy infection of songs
like “My Friend John
“Sharmeless” and "Mistress
Mabel" or the big, hooky
choruses of "Lupe Brown"
and jaunty piano rocker “A
Heady Tale." There's a glam-
rock swagger to "Acid Jazz
Singer.,” and the twanagy
"Baby Doll" offers a nice
change in pace. Formerly,
the Fratellis” music was al-
ways good for a few drunken
whoops and hollers, and
with “"Here We Stand,” it re-
mains little more.—JM

DANIELIA COTTON
Rare Child
Producers: Brad Jones, Joe
Blaney, Danielia Cotton
CottontownsAdrenaline
Release Date: May 20
Danielia Cotton intro-
duces herself and an-
nounces her intentions on

“Make U Move"™: "I'm a little
black girl, I'll rock your

world.” She makes good on
that boast through each of
the 10 tightly crafted,
toughly delivered tunes.
Though she can lean back
and roar with gospel fervor
("Testify™), the guitar-driven
record draws inspiration
from the late '60s/early "70s
possibilities created by Janis
Joplin, Jimi Hendrix, Sly
Stone and Delaney & Bonnie.
"Righteous People,” with its
Eastern modulations (all
that's missing Is a sitar
break) is a time machine
back to the Fillmore East.
Midtempo dedication to the
road "Let It Ride" and an-
them "Bang My Drum”
sound like staples of what
used to be called AOR radio.
Don't miss the provocative
and unsettling "Dark Desire,”
a volatile mix of eros, race
and rock.—WRrR

H&D

LALAH HATHAWAY

Self Portrait

Producers: various

Stax Records/Concord Music

Group

Release Date: June 3
Instead of standing
behind dad Donny's

formidable shadow, Lalah

Hathaway has resolutely

sculpted her own soulful

identity. That's never been

more apparent than on her

fourth solo album. Working
with longtime collaborators
{including singer/songwrit-
ers Rahsaan Patterson, San-
dra 5t. Victor) and newcom-
ers (Snoop Dogg producer
Terrace Martin), Hathaway
presents her most personal
—and stunning—project to
date. She colorfully evokes
her childhood on "Little
Girl,” paying homage to her
dad with a heart-tugging
excerpt from one of his ear-
lier interviews. Elsewhere,
she brings her natural talent
for phrasing and pouring a
well of emotion into telling
lyrics on such tracks as
“Breathe," "On Your Own,”
"Let Go" and "That Was
Then." Like top-shelf co-
gnac, Hathaway's passion-
ate vocals go down smooth
and spread head-to-toe
warmth—a fitting symbaol for
the next generation of Stax
soul.—GM

POP
EMMYLOU HARRIS
All | Intended to Be
Producer: Brian Ahern
Nonesuch
Release Date: June 10
Emmylou Harris has
been so busy inrecent
yvears—collaborating with
Mark Knopfler, touring with
Meil Young and Elvis
Costelle, assembling a
boxed set—that it's surpris-
ing to realize her last album
of new material was five

SOLOMON BURKE
Like a Fire

Producer: Steve Jordan
Shout Factory

Release Date: June 10

=VIEWS

vears ago. Blending five
originals with a selection of
tracks by others, the pro-
saically titled 13-song set
represents a fusing of
Harris' past and present.
Produced by longtime col-
laborator Brian Ahern, "In-
tended” blends the country
and folk flavor of her early
recordings with the ethereal
ambience that's marked her
work of the last dozen or s0
years. There's classic bal-
ladry via Harris' own "How
She Could Sing the Wild-
wood Flower” and her rendi-
tions of Merle Haggard's
"Kern River” and Mark
Germino's “"Broken Man's
Lament."” Dolly Parton lends
just the right touch to Harris'
"Gold," while Vince Gill joins
in for a duet on Billy Joe
Shaver's "Old Five and
Dimers Like Me." Harris’ take
on Tracy Chapman's "All
That You Have |5 Your Soul”
is definitive, and "Beyond
the Great Divide” provides
a sublime closing to an
album that was well worth
the wait.—GG

|
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SERGIO MENDES

Encanto

Producers: Sergio Mendes,

William

Starbucks/Concord

Release Date: June 10

u As on 2006's "Time-
less," the Brazilian bossa

nova master teams with

-

THELRN

Despite great talent, few original

soul artists have been able to remain busy and vital
through the decades, be it from lack of interest, bad
management or declining self-esteem. Solomon
Burke has proved one of the few exceptions, issuing
albums packed with potent performances and sover-
al discs with a twist, like the 2006 country and roots
collection "Nashville." Here, he tackles songs by the
likes of Eric Clapton, Ben Harper, Jesse Harris and
Keb" Mo', several of whom guest on their respective
tracks. Burke's voice remains mountainous, of course,
and Harper's presence seems to nudge him to roar
even louder—with hair-raising effect—on his "“A
Minute to Rest and a Second to Pray.” But Burke does
his legend just as much justice just on the talk-sung,
Clapton-penned “Thank You" and Harris' summery,
midtempo, Wurlitzer-soaked "You and Me"—WO
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Will.i.am on a collection of
summery updates of the
classics, as well as some new
tracks. Updating such well-
known songs as Antonio
Carlos Jobim's "Waters of
March” (talk-sung here by
Ledisi) is a great proposition
for exposing the music to
new audiences. Though it's
hard to imagine the updates
will endure as long as the
originals, guest artists in-
cluding Natalie Cole gamaely
tackie the task. Standouts
include Juanes' bright, infec-
tious chorus on "Y VYamos
Ya": tight bossa jam "QOdo-
Ya" featuring Carlinhos
Brown: and Brasil '66 alum
Lani Hall's wistful vocal ac-
companied by Herb Alpert's
trumpet on "Dreamer.” Emi-
nently synchable, it's the
kind of music you could
imagine playing at a store or
in a commercial —48Y

| JAZZ
CASSANDRA
WILSON
Loverly
Producer: Cassandra Wilson
Blue Note
Release Date: June 10
While Cassandra Wil-
son emerged in the
early "90s as the foremost
“new standards” pioneer for
reimagining contemporary
pop music in the jazz vein,
her musical pulse was in-
formed by vocal predeces-
sors who swung and scatted
within the tradition. After
widely divergent collections
in recent vears, she re-enters
the standards zone with
“Loverly.” Unlike octher vocal-
ists who let the music's in-
herent melodic strength
carry the show, she trans-
forms the old tunes into her
own heartfelt vision, such as
when she reinvigorates "Car-

avan” with a gleefully synco-
pated groove and gives
"Black Orpheus” a luscious
new shine. On the latter, gui-
tarist Marvin Sewell con-
tributes an eerily beautiful
serpentine guitar glow. Other
top-tier support comes from
pianist Jason Maran (bril-
liantly surprising breaks) and
master percussionist Lekan
Babalola (African rhythm
specialties). The sole origi-
nal and one of the album’s
highlights, "Arere,” combusts
with rollicking rhythms.—D0

BLUES
JANIVA MAGNESS
What Love WiIill Do
Producers: Dave Darling,
Janiva Magness
Alligator
Release Date: Jfune 10
Janiva Magness has
been feeling the love
recently, thanks to back-to-
back best contemporary fe-
male artist wins fram the
Blues Music Awards and a
deal with Alligator, yielding
this debut. Magness pos-
sesses a mighty voice, which
she cuts loose with memao-
rable effect on the slow
bluas "One Heartache Too
Late.” That voice works just
as well in a funk or soul set-
ting and, Indeed, the record
opens with the rugged funk
tune “"That's What Love Will
Make You Do She knocks
down a bit of green-eyed
soul on "Fool Me Again” and
endows the lowdown blues
"I Don't Want You on My
Mind" with a particularly sul-
try buzz. —PVV

Addltlonal roviews
LCOM online this waeok
ut billboard.com:

= Vetiver, "Thing of the Past"
[anormongong)

= Robert Pollard, “. . . Is Off to
Business" [Gulded by Voless ine.§

CLEGEND & CREDI]S S

EDITED BY JONATHAN COHEN
(ALBUMS) AND CHUCK TAYLOR
(SINGLES)

CONTRIBUTORS: Avala Ben-
Yehuda, Tina Benitez, Troy
Carpenter, Gary Graff, Michael
Menachem, Jill Menze, Gail
Mitchell, Wes Orshoski, Dan
Cuellette, Shad Reed, Wayne
Robins, Chuck Taylor, Christa L
Titus, Ken Tucker, Philip Yan
Vieck, Jeff Vrabel, Chris Williams

PICK *: A new release predicted
to hit the top half of the chart in

46 | BILLBOARD |

the corresponding format.

CRITICS" CHOICE #: & new
release, regardiess of chart
potential, highly recommended
for musical merit.

All albums cormmercially available
in the United States are eligible.
Send aloum review copies o
Jonathan Cohen and singles
review copies to Chuck Taylor
(both at Billboard, 770 Broadway,
Seventh Floor, Mew York, MY
10003} or ko the writers in the
appropriate bureaus.
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WE THE KINGS
Check Yes Juliet {Run
Baby Run) (3:38)
Producers: 5%4°M, Sluggo
Writer: not listed
Publisher: not listed
S=-Curve

MySpace heroes We the

Kings, who banded ear-
lier in the decade at Martha B,
King Middle School—thus the
name—reached No. 3 on Heat-
segkers in Cctober with a self-
titled indie CD on 5-Curve, Sim-
ple Plan-sound-alike power
pop-punk anthem "Checlk Yes
Juliet” is now on target for a
top 40 bull's-eyve, In February,
the song was given ultimate
props as free single of the week
on iTunes and subseqgquently
featured on MTV's "The Hills."
Mormentum built witha spot on
the Vans Warped tour and head-
lining trek in April, Lyrically, the
songisamajor connector with
its target, empathizing with
young lovers looking to liaison,
despite detractors. Quartet
Kings s set up nicely to be a
new crowned prince of radio.
Lystems go.—CT

R&B/HIP HOP

THE GAME
FEATURING
KEYSHIA COLE
Pain (4:286)
Producers: Knobody,
Dahoud Darien
Writer: J. Tayior
Publisher: not listed
Geffen/nterscope

Oin the first official single

from upcoming third al-
bum “L.A X "rapper the Game
spends most of his time pay-
ing homage to others, as op-
posed to simply bragging
about himself. Atop a beat tai-
lor-made for the \West Coast
and guest vocals from R&B
singer Keyshia Cole, he suc-
ceeds in delivering a record
that will appeal to mainstream
radio and hip-hop heads alike,
Considering that hip-hop is
often excessively arrogant, this
is a refreshingly humble song.
Mever one to hold back on
dropping names, the Game ex-
plains his rap influences and
their impact on hip-hop culture.
These specifics prevent the
song from being written off as
agimmick, instead making ita
clever ode to hip-hop's elder
ctatesmen.—SKR
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R.E.M.
Hollow Man (2:39)
Producers: Jacknife Leeg,
R.E.M.
Writers: & Buck, M. Mills,
M. Stipe
Publisher: not fisted
Warner Bros.

Previous "Supernatural

Superserious” revived
long-lived R.E.M. at modern
and mainstream rock with the
best single the trio has released
this decade. Even better is
follow-up "Hollow Man,” which
apens guietly before its roar-
ing singalong chorus. As al-
ways, the lyric is nonsensical,
but Michael Stipe and company
appear inspired here. Those who
were there for the crigination
of '80s mod rock and lost faith
through R.E.M.'s less melodic
work in the millennium will rec-
ognize redemption.—CT

CYNDI LAUPER
Same Ole Story (5:54)
Producers: Cyndi Lauper,
Richard Moraf
Writers: C. Lauper, R Morel
Publisher: not flisted
Epic
In 1983, Cyndi Lauper
and Madonna entered
the scene blazing, with many
comparsons—and evena Time
cover story debating the
longevity of both, While such

NE-YO
Closer (3:54)

EMi/Stellar. ASCAP
Def Jam

single yet.—MM

Producers: Stargate, Ne-Yo
Writers: 5. Smiith, M.5. Eriksen, TE
Hermansen, M. Beite, B.K. Stray
Publishers: Fomba/SonyATV

Ne-Yo has stated recent boredom with R&B and decid-
ed to switch things up on much-anticipated "Year of the
Gentleman,” pushed back to Aug. 5 from a June release
so he can record additional material. The new direction
kicks off with Stargate-produced “Closer,” similar rhyth-
mically to Rihannas dance anthem "Don't Stop the
Music." "Closer" whispers, bumps and pops in all the
right spots and should thump through the summer
nights. Also of note Is the stylishly hip video, in which
the singer pays homage to Sammy Davis Jr. and Frank
Sinatra, implied in the album title. Ne-Yo's previous two
albums debuted at No. 1 on the Billboard 200, so he
could score a triple crown, driven by his highest-energy

fanfare died down as Madonna
trailblazed into super-stardom,
the May release of "Bring Ya to
the Brink,” Lauper's first full-
length of all-new material in 12
years, will no doubt again ig-
nite comparisons to Madge's
Mo 1 "Hard Candy.” Forthe first
time in her career, Lauper de-
cided to craft an album with
club-heads in mind, which
makes sense with her steadfast
fan base there. She teams with
in-demand remixer,/DJ Richard
Morel ko craft an homage to "l
Will Survive" divas, with araspy,

MILEY CYRUS
7 Things (3:38)
Producer: John Fields

M. Cyrus
Publishers: various
Hollywood

Writers: A Armato, T. Jarmes,

Like Hilary Duff and the Jonas Brothers before her, Miley
Cyrus has catapulted from Disney staple to pop star
Previous "See You Again" reached No. 3 on Pop 100
Airplay, while fellow-up "7 Things” is shaping up as a
warthy chart contender. Cyrus’ husky voice is reminiscent
of Ashlee Simpson, while 7" production is right up Avril
alley. The song is an odd composite, sounding decidedly
country between its youth-driven headbanger choruses.
Lyrically, it first outlines “seven things | hate about
you/You're vain, your games, you're insecure, you love
me, you like her, you make me laugh, vou make me cry/l
don't know which side to buy," then “seven things | like
about you,” including "you make me laugh, you make me
cry, but | guess that's both I'll have to buy." Clever, eh?
Cyrus is a tween fave; it's in top 40's interest to indulge
young listeners, who consistently turn to other media as
FM habitually refuses to play what they want to hear. At
last, programmers are getting a clue.—CT

W

soll-school vocal, dissing her
lover with ease and conviction:
“It's the same ol’ fucking story,’
One for me, two for you,” It's
clear she has her eyes on the
club scene and red shoes on
the dancefloor. A mare than
welcome return.—CW

KIRSTEN PRICE

Magic Tree (3:16)
Producer: Fred Sargolini
Writers: K. Price, £ Sargolinf
Publishers: Pearson/Price/
Largalini/Hood Famous, BMYI

=
n Mo, Kirsten Price isn't a
porn queen, although
she shares her name with an
adult film star—and has no
gualms about it. Sex oozes
from Price’s growling laugh
midway through "Magic Tree"”
from self-assured debut al-
bum “Guts & Garbage." From
the moody beginning of the
single, it's clear the London-
born Brooklyn resident is
tougher than most chanteuses
—who could find appeal with
fans of Joss Stone's soulful
funk or the crunchy rock of KT
Tunstall. Price sang in a cap-
pella groups and admits she
broke into mom's whiskey
stash as a young lass; how's
that for branding? Admitted
influences like Leonard Bern-
stein, Bach, Motown—and
Prince for some dirty rock—
are evident in "Tree,” and
should offer triple A radio a
new star in waiting.—T8
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Simpson’s

New Sound

Pop Queen Turns
Heads With Debut
Country Single

Suffice to say there was healthy skep-
ticism at country radio and on
Mashville's Music Row when word
began circulating last year that Jes-
sica Simpson was recording a coun-
try album. While country hits by Bon
Jovi {with Sugarland's Jennifer Net-
tles) and Jewel, as well as credible ef-
forts by the Eagles and Darius Rucker,

‘BUSINESS’ ACUMEN

have gone a long way to change opin-
ion about so-called “carpetbaggers,”
any out-of-genre act that decides to
record a country album is met witha
critical eye (and ear).

At least by early indications, Simp-
son is on her way to swaying opinion
in her favor. Her first single, “Come
On Over,” makes a historic debut at
No. 41 on Billboard's Hot Country
Songs chart this week (see story, page
59). A flirtatious, uptempo song, it
was co-written by Simpson with

—_—— - — —

Rachel Proctor and Victoria Banks.
“The tun thing about the song is that
anxiety of wanting the guy to come
over right then and there,” Simpson
says, “Everybody’s felt that before.”

Columbia Nashville VP of promo-
tion Jimmy Rector says radio is re-
sponding positively to the single. “More
than anything, people are pleasantly
surprised. A lot of people didn't want
to like it, but when they heard it, re-
gardless of pre-conceived notions, they
realized this is a really good record.”

One unnamed programmer went
as far as to tell Rector, * "God help me,
I really like this song.’ That's the real-
ity of what we were facing,” Rector says.

Comments like that surprised
Simpson, who remembers thinking,
“Oh, my gosh, people want to hate
me,” when first told of radic’s feed-
back. “That's kind of hard to grasp,
but at least they're supporting it. At
least they know good music and they
play good music. | can’t believe the
single's doing what it's doing.”

Country WQIK Jacksonville, Fla.,
garnered national attention when it
posted Simpson's single on its Web
site and asked listeners to vote. Perez
Hilton, People and Entertainment
Tonight were among the outlets that
breathlessly awaited the outcome of
listener polling,

PD Gail Austin says she began
streaming the song “minutes after
we got it.” When listeners voted, 60%
liked it.

While Simpson grew up in Dallas,
country KSCS Dallas PD Crash Po-
teet says that wasn't a factor in adding
the record to his playlist. “The song
itself stood on its own,” he says, Lis-
teners have agreed with Poteet’s as-
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On the back of "Sexy Can
1" his top 10 Billboard Hot
100 hit with Ray J, Chicago
rapper Yung Berg has a
burgeoning single of his
own, "The Business," and
a new release date for his
oft-delayed album, "Look
What You Made Me."

“The Business,” featur-
ing newcomer Casha, isthe
first official single from
Berg's August-slated al-
bum, originally scheduled
for last year via Epic. The
track jumps 85-66 on the
Hot R&B/Hip-Hop Songs
chart this week.

Berg was the first ex-
periment in Epic's EP first,
album later campaign; the
“Almost Famous" EP was

to Nielsen SoundScan. Its
single, "Sexy Lady," had
already become a solid hit
before the EP's release,
peaking at No. 16 on Hot
RE&B/Hip-Hop Songs and
selling 380,000 digital
coples. But a full-length
album was pushed back
indefinitely.

Then in January, Berg

showed up on "Sexy Can
1," which has sold 1.4 mil-

lion digital downloads and
reignited the rapper's pres-
ence in the marketplace.
Epic wanted the track to
be the first single from
Berg's full-length, but the
rapper says he "didn't want
to be pigeonholed as the
"Sexy' guy.' " Instead, he

Courtney Adams says rein-
troduced him to the public.
“He's booked for radio
[proma] through June and
is performing at J&R
World's Summerfest and
iTunes' Black Music Month
event,” Adams says. “We've
been getting as many ra-
quests as we've been ask-
ing for at this point, and
we're in talks with several
summer tours.”
Meanwhile, a clip for
“The Business" hit BET's
"Rap City" this week and
Berg is about to deliver
the video to "106 & Park.”
The rapper produced his
entire album, which fea-
tures Eve, Twista, Collie
Buddz and Amerie.

sessment. “From the first spin it's
generated lots of positive phones
mostly wanting to know who itis.”

Poteet isn't doubtful about Simp-
son's career move, “If the single is
any indication, I'm not at all skepti-
cal,” he says, adding, “I believe this
project, along with Darius Rucker’s,
will break through this summer.”

Country KUSS San Diego PD Mike
O'Brian says that while Simpson’s
celebrity status doesn't hurt, the song
had to have merit, “We really didn't
have any expectations going in, but
after the first listen, we said, “Wow,
this is a really good record,’ " O'Brian
says, noting that Simpson 15 “ubiqui-
tous right now—"Access Hollywood,’
Glamour, ‘Entertainment Tonight.'
You can't turn on the TV, hit the In-
ternet or flip through a magazine and
not see her and hear about this proj-
ect specifically.

“Projects like this keep our format
at the forefront,” O'Brian adds. “It's
publicity money can't buy,”

For her part, Simpson says the
process of recording and releasing a
country album is exciting. “1 feel like
a brand-new artist,” she says. “It's a
great feeling.”

And early skepticism aside, Simp-
son feels like she's found a home. “1
did a lot in the pop world and 1 had a
great time doing it, but this just feels
so much easier,” she says. “There's a
lot of soul in country and while [ was
making this album [ discovered that.
I can'timagine myself anywhere else,
to be honest with you.

“1 look in the mirror and | know
I"'m doing the right thing with my ca-
reer and my life,” she adds. “It's a
great place of comfort.” e

MORROW

TEXAS
LEAGUER

While it started out as a cost-saving
measure, Texas mainstay Cory Mor-
row is more than satisfied with how
his new album, "Vagrants & Kings"
{Sustain/UMG), which features his
own band in the studio, turned out.

The album, released May 20, de-
buted at No. 1 on Billboard’s South
Central Regional Heatseeker chart
inthe June 7 issue and falls to No. 2
this week. Since release it has sold
3,000 U.S. copies, according to
Nielsen SoundScan.

Recorded at Morrow's Austin
home, the new set is less about him
and more about his band. "We re-
ally went after this thing as a group,”
he says. The decision to use his band
was Initially a financial one. “It just
seemed like it would be easier on
the wallet if we did it in-house, but
as we started doing it, it became ap-
parent to me that we can be doing
this for a long time because | liked
the way it turned out.

“They came up with some unique
stuff,” Morrow says of his band’'s
contributions. “It's got real feeling
and that's what | want. It was an ac-
cidental discovery.”

Morrow wrote or co-wrote all the
album's cuts and contributors in-
cluded Radney Foster, Liz Rose,
Walt Wilkins, Lee Brice and Doug
Johnson. He co-produced the rec-
ord with bassist Steve Cargill.

While Morrow has built a loyal fan
base in Texas and plays more than
150 shows per year, he still hopes to
find a national following. "The
dream is to take the music to the
people and not be limited to where
you can find those people,” he says.
“I'm hoping that this record will
open some eyes or ears and bring
some attention to us.”

Collectively, Morrow's albums have
sold 179,000 copies in the United
States, according to SoundScan, with
his best seller being 2003's “Full Ex-
posure” at 37,000 units.

If a major label came calling, Mor-
row says he'd welcome the oppor-
tunity. “I really don't want to change
the integrity of what we're doing,
but | will gladly twist some stuff up
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Kaskade Divides And
Conquers With New Album

A new strategy is partly responsible for dance artist
Kaskade's best first-week sales frame. The Chicago-
born, San Francisco-based D]/producer has been
slowly building to a boil the old-fashioned way, with
more than 140 gigs annually and word-of-mouth
buzz, and last week, “Strobelite Seduction” (Ultra)
debuted at No. 7 on Billboard's Top Electronic Al-
bums chart and sold 3,000 units, according to
Nielsen SoundScan.

For first single “Move for Me,” a collaboration
with underground producer sensation Deadmau5,
the artist’s team took a cue from pop acts and chose
not to release the entire remix package prior to the
album release, as is customary in the dance world.
Instead, they posted a single radio edit on iTunes
and a single D]-length mix on dance specialty down.
load site Beatport.

Kaskade, whose real name is Ryan Raddon, says
he and his manager, Stephanie LaFera of Little Em.
pire Music, “noticed that a lot of people who we
were remixing, like Justin Timberlake and Britney
Spears, were doing this, and it makes so much

Sensible
‘Seduction’

sense looking back on it
now. Putting just one song
up, not lots of versions and
remixes, made it very easy
for people to make sense
out of, and builds antici-
pation. And we put the ex-
tended D] mix on
Beatport, whereas before
we just put it all out there
at once, We didn't strate-
gize and cater to different
listeners. | think that
sparked a lot of interest.”

Raddon says that he sold close to 7,000 down-
loads of just the radio editon iTunes in prerelease,
and *I think those people went back and bought
the album.”

The producer, whose lush style of vocal elec-
tronic music wins him hosts of female fans, had
another secret weapon too: “Sex and the City.” “Stro-
belite" track 1 Like the Way” was selected for the
soundtrack to the hit film, which he only discov-
ered upon reading the press release. "It was com-
pletely unexpected. [ just purchased the CD,” he

KASKADE

says. “It's so cool to see my name in there, and I'm
psyched to see the movie and how the song will be
placed. [The soundtrack] is very mainstream stuff,
50 to be in the presence of the other artists is an
honor. And | do think people are discovering me
through it: 1 read the comments on iTunes.”

Will the placement, which follows up a spot on
the “The Devil Wears Prada” soundtrack in 2006,
further increase his female fan base?

“Pretty soon I'm not going to allow dudes into
my shows,” he says.

MAINO
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The track Is the first single from
his Sept. 30-slated Atlantic debut,
“If Tomorrow Comes,” but was orig-
inally recorded while the Brooklyn-
born rapper was a Universal Rec-

“Hi Hater"” peaked at No. 93 last
week and has sold 6,000 digital
downloads, according to Nielsen

“| talked about ‘Hi Hater' last
Maino says. "But then | left
Universal for Atlantic and had to
cross my fingers that no one used
the song's concept.”

A video for the song was released
in March and has amassed 350,000
streams on Maino's MySpace site.
The rapper and his team began their
promotional efforts with his New
York fan base before spreading
throughout the Northeast.

"We're sending him out on a
northeastern promotional tour in

, I-E :-_'I_ _|j-lll1lll_ ‘? -.'I_=_:; '
-._-l'- Ilﬁ '.il J.-,‘I";é}_'-"‘.'u.l :H :_—_:::I s

Although he recorded "Hi Hater"
more than a year ago, MC Maino
finally cracked Billboard's Hot
R&B/Hip-Hop Songs chart with it

and the Carolinas to meet with peo-
ple and interact with radio.”
Maino will be a MySpace featured
artist this month, and according to
St. Hubert, several viral videos are in
the works, Including the “Hl Hater"
tutorial dance and man-on-the-
street clips where fans describe
what the track means to them.
Maino is also filming a "ZIP
codes"” webisode for Atlantic, which
will be shot In his Brooklyn neigh-
borhood. These videos will hit the
Web in the next few weeks via
Maino's MySpace page, YouTube
channel and mainchustlehard.com.
Maino joined Universal in 2005
after garnering significant buzz with
his independent single, “Rumors.”
But he departed two years later to
sign with Atlantic in November 2007.
"If Tomorrow Comes” touts rap-
pers T.l. and BG as features thus
far, while producers GQ Beats, Mr.
Rogers and Cool & Dre have con-
tributed tracks. "l stayed away
from a bunch of features because
this is my first album and | want
people to hear me,” Maino says.
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COMPANY

When singer/banjo player Abigail
Washbum first started making music
with banjo virtuoso Béla Fleck, cellist
Ben Sollee and fiddler Casey Driessen
in 2005, she never expected they'd
become an official group, much less
tour the United States together.

Three years later, Washburn and the
Sparrow Quartet debuted at No. 1on
Billboard's Top Bluegrass Albums chart
with their self-titled Nettwerk album.
{The set drops to No. 3 this week.)

Washburn says she thought peo-
ple who enjoyed the four musicians’
solo work also would like the group,
and Fleck was especially interested
in how his fans would respond to the
album, which has sold 1,000 copies
in its first week of U.S. release, accord-
ing to Nielsen SoundScan. A Wash-
burn selo album, 2005's “Song of the
Traveling Daughter,” is at 16,000.

“There was a sense that the audi-
ences that liked us before would like
this record too, although it's a little
more complex musically,” Washburn
says. "So we weren't entirely sure it
would retain everybody.”

Washburn's manager Ashley Capps
says some key performances in the
past few months played a large role
in promoting the album before its May
20 release, most notably the Assn. of
Performing Arts Presenters confer-
ence in January, South by Southwest
in March and MerleFest in April.

Washburn "is a very charismatic
artist who connects with people in
the live setting almost immediately,”
he says. “So our strategy from the
very beginning has been to capital-
ize on that and get her out in front of
audiences who are interested in the
type of music she creates.”

Indeed, Washburn has benefited
from the pre-existing fan bases for
the individual musicians.

“At a lot of our shows, people are
showing up that have never seen any
of us play, or people are showing up
for Bela but end up liking the group,
or they show up because they had
heard Casey or Ben before and ended
up really liking the group,” she says.
“So it seems like there's an ability for
this music to have a broad reach.”

Washburm and the Sparrow Guartet
will make several festival appearances
throughout the States and Canada
this summer, including the Winnipeg
Folk Festival, Vancouver Island Music
Festival, Bonnaroo and Edmonton
Folk Music Festival, along with some
small-club dates. Capps says a pre-
dominantly club and theater tour will
follow inthefall. —Lauraleebove
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A WEEKLY ROUNDUP
OF NOTABLE CHART
ACHIEVEMENTS

CHART
BEAT

>>In 1972, Al Green sald, “Lot's
Stay Together," and 36 years later,
wie still are. The sensual soul singer
has his highest-charting album on
the Billboard 200 simce “I'm Still in

Lowe With You" peaked at No. 4 in
1972, thanks to the Mo, 9 dabiit of
“Lay It Down" (Blue Mote). On Top
REB/Hip-Hop Albums, “Lay It
Cown™ bows at No. 3, tying [t with a
1975 greatest-hlts collection as
Green's highest-ranked titles since
“Al Greaen 15 Love™ peaked at Na. T,
also in 1975,

>>Green iEn't the only REB vetaran
returning to the album tally this
week. Bobby Womack gamers his
first ink on this chart in 14 years.
Entering at Mo. 99 is “The Best of
Bobby Womack: The Soul Years™
(Capitol), his first album to appaar
on the REB [ist since “Resurrection™
rose to Mo, 597in 1954,

Read Fred Bronson
@- avary wodok al

billboard.com/fred.

USHER

Usher roars out the gate with 443,000
first-week sales for his new album
“Here | Stand." As the only title this
week to surpass 100,000, he easily
stands atop the Billboard 200.

This marks the second-largest sales
week thus far of 2008, exceeded only
by the 463,000 pulled when Mariah

HERE | STAND

Carey's “E=MC2" reached stores to
mark the largest opener in her career.
The launch of Usher's new album

is nothing to scoff at, but this does
mark a decline from initial weeks of
his 2004 blockbuster, “Confessions,”
which quickly became that year's best-
selling album.

Not only did “Confessions” surpass
1 million units in its first week, it also
beat the new album's starting sum in

its second and third weeks in stores
(486,000 and 463,000, respectively).

[t has sold 9.4 million copies to date,
with nearly 8 million of those sold in
“Confessions”
was a prime reason why
2004 was the only yvear
since 2000 when album
sales showed year-over-
year growth,

Don't think for a
minute that Usher rested
on his laurels. He set up
the album’s arrival with
“Love in This Club,”
which has sold 1.7 mil-
lion downloads and led the Billboard
Hot 100 for three weeks. His release-
week schedule found him playing
“Good Morning America” and visiting
MTV's “TRL" and BET's “106 & Park,”
and he primed the pump earlier with
a May 17 appearance on “Saturday
Night Live” and a stop on the finale of
“Dancing With the Stars.”

That TV blitz greatly resembles the
rollout that brought Carey's new
album to market, with one notable dif-
ference. Shortly before "E=MC2*
landed, she made two visits to ratings
champ “American Idol.” That show’s
heavy draw could very well explain her
opener starting 20,000 copies larger
than Usher's.

that year alone. In fact,

SHIFT HAPPENS: The vigorous
growth of the digital song market is
among several factors affecting this
decade's decline in album sales.

A la carte digital tracks almost
met parity with album
volume in 2006, when
Nielsen SoundScan
tallied physical and
digital albums com-
bined at 588.1 million,
compared with 581.9
million song down-
loads. Last year, 844.1
million digital song
transactions out-
weighed album sales by nearly 699%.
but even in that year of transition,
the average sales week for a No. 1
album still surpassed that of a best-
selling digital song. No more.

Through the end of May, the 2008
average at No. 1 on the Billboard 200
stood at 188,705, compared with
204,076 on Hot Digital Songs.

That's in contrast to the same
point of last year, when the top-sell-
ing album averaged 210,742, versus
163,818 for the top digital song. By
the end of 2007, the No. 1 album
beat the No. 1 digital song by an
even larger margin, 312,803 to
173,578, with the full-length cate-
gory fattened by strong opening
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Usher Takes ‘Stand’ With Year’s Second-Best Sum

weeks for Kanye West's “Gradua-
tion,” Alicia Keys® "As | Am"™ and
the Eagles® “Long Road out of
Eden,” plus December muscle ex-
hibited by Josh Groban’s “Noel,”

As previously reported here, one of
the surprise stories of 2007 was that
despite that year’s 15% dip in album
volume, the average week at No. 1 on
the Billboard 200 actually stood above
that of 2006, which finished at 273,400
(Billboard, Feb. 16).

While this year’s top-selling album
averages 16.3% less in a week than it
did a year ago, larger concerns loom
lower on the chart.

The average at No. 10, for example,
stands at 33,997, compared with 46,301
a year ago, a slide of nearly 27%. Just
five years ago, the average at No. 10
through the same number of weeks of
2003 was 72,67 3.

DISTURBING NEWS: Disturbed’s
“Indestructible” led Nielsen Sound-
Scan's Building chart, released June 4,
and is on course to bow at No. 1 next
week on the Billboard 200, It will be
the third chart-topper for the Reprise/
Warner Bros. act. The band will lead a
busy top 10, with new efforts from
Weezer, Ashanti, Journey, Jewel
and the "Now 28" compilation all look-
ing to start high.
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YEAR-TO-DATE SALES BY ALBUM CATEGORY
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TRYLOA GHITT 13 FLEET STREET 9% AT T 8+
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PROOUCER (SONGWRITER) MEPRINT - PROMOTION LABEL
LOLLIPOP Lil Wayne Featuring Static Major

sfi

i A0RAN DCEZLE (O CAMTERS GARRETY ) BCHEEFFER 0 HANUSINEG CASH MINEY) FIVERSAL MOTDWN

BLEEDING LOVE

Leona Lewis -
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TPAINPLAY-S-SRILLE (DLCARTER. T-PAIN.J SALINAG, JI_ELSALINAS) @ CASH MOKEY/UNNWERSAL MOTOWK

& 2 B TEDDER (& TENDER. ) MECAATHEY @ SYOORMG 1
10 4 VIVA LA 'h"l[.‘rﬁ. Coldplay
B ENOLM DRANG B SIMPSON (5 BERRYMAN I BUCKLAND W CI{AMPION. T MARTIN 0 CAPTO|
403 1 GHERTEST TAKE A BOW Rihanna
T T A Al STARGATE WE¥0 (0 BAMTH M 5 ERIKEEN TE. HERMANTEN] SAP/OEF JAMADJME
A 40 4 GREATEST | KISSED A GIAL Katy Perry
CE L E IR R LI [ LURE (F PERAY | GOTTWALD M MARTIN G BERNIE @ CAPTTL
5 4 LOVE IN THIS CLUB Usher Featuring Young Jeezy
POA O B8 [y (U AAYIRGIND 1 J0KES | TASLOH. | JEREINE B LAFLCETOREAA
5 % NO AIR Jordin Sparks Duet With Chris Brown
THE UNDERIOES F GRIGEE 0L MASDN. 8 [HE THOMAS,| EFEISTLERDY ILE A BRIGES S L BUSSELL [ 19 AVETOMAA
NASHER (AAY 0.6 WARD N S CARALWEY, i SNOCKEOUT/OE S JuRBGESVERIC
3 THE TIME OF MY LIFE David Cook
= B LIFEON (H HAA @ FREALANTLE VERE L AR
g 7 4 MINUTES Madonna Fealuring Justin Timberlake
fingsiaL AD 2 TIREAERLAKE TARIE (MADONNE, TV MOELEY E & HILLE J TIMBERLAEE) el WARNEH BROS
8 8 POCKETFUL OF SUNSHINE Matasha Eeulngriald
| SHANKS (N BEDINGFIELD D BRISEHOIS I A SHANKS| @ PHONOGENIC/EFIC
1110 DAMAGED DELr'Ill!.' H.EI'IE

TEREIFIYFES || 7F J HEEYES M MCEMNNET F AL 0% & LAHERDCE S B T FERITH | WALEFR § 00 8 s (0 BAZ BV wILaN

GOT MONEY Lil Wayne Fealuring T- PaJn

BUST IT BABY PART 2

L ROTEM (PLECE.J ROTERL. G SSITH, J. JACKSON J HARRLE L LLEWES

Flles Featuring Ne-Yo
@0 BlG GATESSLP-4-SLIDE STLANTIC

17 12 LEAVIN Jessa McCartney
CETEWART.B.C COLE TNASH (C COLE J BUNTON.C.A.STEWART T NAGH) B HOLLYWGD
o g FOREVER Chris Brown
PFOLOW D& DOn (G BRGWN J JONES B KENNEDY R ALLEN & RERRITT) & JVE/ZOMER
1% 14 WHAT YOU GOT Calby O'Donis Featuring Akon
A THIAM G TUINFORT 14 Teasan G FUEREOHETY @ KINUNVE GEEFEN/INTERECDPE
13 9 TOUCH MY BODY Mariah Carey
EAFEWEAT ENASH. M DAREY (M CAREYC A REEWART T HASH L JOMS0K) T (SLAKDTLIMG
T % IT'S NOT MY TIME 3 Boors Down
JCOHNNY K (B SRMOLD.M ROBERTE T HARRELL. § HENMDERSEH| @ UNIVERESL REPUSELIC
0t LOVE SONG Sara Barellles
EIAOSSE (5 BAREILLES) @ EF
6 37 LAST NAME Carrie Underwood
- M OERIGHT (6 hisERWEO00 LLAIRD & LINDEEY — 0 LRIZTAARISTS MASHWILLE
% 19 BYE BYE Mariah Carey
STAAGATE M CAREY [M CAREY M 5 FRIESEN TE HERARMARSEN J ALSTIN @ IBLARDIOIMG
%5 29 SHAKE IT Metro Station
554 M SLUGSD [TLYRLS M MUSSD I ETALY, A IMPROGH) @ REN INK/RETNCOLUMEBLA
LOW Fio Rida Featuring T-Pain
H Tﬁ' OJ &hOHTAY (TRILLARD M HUWPHREY L¢|I-.| Mr_l -.||-:-; TLAMNTI m t
1 18 LOVE IN THIS 'I:LLIE PAFI:T " Usher Fnu.turlng Enynncn & Lil Wayne 18
J "'II'"-""' Wi E= i FAVLGE WS [ CASTTH o LOs T8 Tedaias 1 Bk Tl E' G TN 5
'STOP AND STARE DOneRepublic
n & GWELLE R TEODER A H::I.-_..':':_I.‘.'.-_I_:'i::l.':'. :."I..:,t—l-.h.'.-.-.lf-lf..'.'.-l.tH' @ MESLEYHTERSTOPE ”
APOLOGIZE Timbaland Featuring OneRepublic ;
IB ﬂ O WELLS # TEDDEA TIMBAL ANS ( TV MDSLEY A TELLIER & MOSLEY R n'--.'*ﬂEI]-\.II'II.-I-I'."!FI:-Iu':-'I'I'-'I_ n I'
REALIZE Colbie Cailfat
m H MOBLLIE (G CAILLAFS REEVES M HLLIE| ® URIVEREAL BEbuSLIE n
WITH YOu Chris Brown
2 W aTARLATE LI AUSTIN M5 ERKSEN, T.E REAMANGEN.ELIND A BJURKLUND i JiVENOAEHS . 2
THE BOSS Rick Ross Featuring T-Pain
# A J AOTEM (W ROBEATS,J AOTEM, T-FAIN) i SLERH-BLIE DES g-'.r.i A "
SAY John Mayer
CI | MEYER B MCDDNALD L) MAYER) & AARE COLLMEIL 1?
| LUY YOUR GIRL The-Dream :
.‘3 5T PRESH G STEWART (T HEGH L & 5T WART B BADIC KELLATIEE AR L TLIBEE E
IN LOVE WITH A GIRL Gavin DeGraw
“ ﬂ HOBEMEON (G BEGHAWS B3 RRE u
A MILLI Lil Wayne
abilhin % CRAWFORY {0 CARTER, 3. CRAAWFORD B CESH MONEY/UNIVERGEL MOTOWR N
39 7% DON'T STOP THE MUSIC Rihanna 3
STARGETE (TF HEAMANSEN WX 5 ERIKESEN, T DARNEY, M, JACKSON B SRPIOEF LM/ DU
MERCY Dufty
BT G BOOKER (OUFFY 5 ROEKER| (0 MERCLIRY 10 ARG &4
SEE YOU AGAIN Milay Cyrus
i A A AAMATO Y JABES (M0 W CYRUS & AAMATE T JAMES @ HOLLYWOOT 1
I'M STILL & GUY Brad Palslay
n FADGERS (8 LOVELACE B PAISLEY L TMILLER] e _ D ARISTA NASHVILLE L
40 30 . SHE GOTIT 2 Pistols Featuﬂng T-Pain & Tn',r Dlzm 24
AUSTICE LEAGUE (EDRTIZ J SAUNDERS & CROWE T-PAIN.A SMITH| B UNVERSAL REPUBLIC
£ g DANGEROUS Kardinal Offishall Featuring Akon 40
WANOLARDS () D HARAOS & TREARL [ BAHAMOMNOE D ASLESI @ KONLIVECEFFEMINTERSCOPE
: GET SILLY VLG,
H M WA COLLIPARE | WRIGHT. DURNAS & OWUSe M CADOMES. D waY| @ YOURE S WRANER ERINE “
HEAVEN SENT Keyshia Cole
LLER § FARMER A& FRANCIS (K COLE.I FARMER & FHANCIZ] B IMAKVGETFEN/ INTERSCOPE a2
TAKE YOU DOWMN Chris Emwn
“ E Thll LECEROOES L CIREANDS (€ DRAOWIL HLE WASDR. J15.0 ETHOMAS 5L HUSSILL 3 F PRl l': kLT El LM "_ *ﬂ
NO ONE Alicia HE B
M 3' AKEYS E BROTHERS. DIATY HERKY (A KEYS L BROTHERS. B E.M AT el WEE ---|}.|:-. E 1
CLOSER Me-Yo
E 'l“l | SIARGATE WESD /5 58TH. M. B ERIKEEN. TE HEASENSEN M BEME- B A STRAY N DEF JARURRING “
FEELS LIKE TONIGHT Daughtry
45 36 HEENSON [, SANDBERG L SOTTWALD S SOLOMON) @ ACA/FAMG L
ALL AROUND ME Flylaal
2 4 HEENS0M (L MOSLEY,) CULFEFPER, S BHATTACHARYS ) MARTMANNPEEALE) @ AAM/DCTONE/INTERSLOPE 4
OUR SONG Taylor Swilt
A Jd H.CHAPMAN {TEWIFT) 0 BIG MACHINELINY erlllI AEPOHLIC LR
"l'ﬂLI'FIE GOMMA MJSE THIS Trace Adkins
46 38 FROGERS (L. TMILLER & GOALE @ CAPITOL NASHVILLE 12
THE WAT THhT I LCWE 'mu Ashanti
61 49 LT HUTTON, A DOUGLAS |A DOUOLS UTT0N - (D4 THE INC /UKIVERSAL MOTOWN. L
3 EETTEH AS A MEMUH"I’ Kenny Chesne
H H .I.: NECHESKREY (5 CARNUSOE L OO 2 ® i F m
40 35 .Jl.aIET GOT STARTED LOVIN' YOU James Otto 77
I AIEH (L OTTO.J FERNDL T Y WL LA B AAFRAW WARNER BSOS (MASHWILLEYVWRN
' VIOLET HILL Caldpla
o 6 'E'. M DRAYE R SIMPSON [ BERRYMAN.L BUCKL AN W CHAMPHIN.E MARTIN) o P||1f a0
B5 B3 AMEHICAH Elﬂ‘l" Estalle Fr Featuring Kanye Wast 54
ALL LA (A ADARS £ Iwalay & WEST | LOPEL, G SPOIR K HARRI) i SIME SCHOOLRTLANTIC
E‘n.*EFI"f DAY Rascal Flalls
."rI:I 15 [ HUFF RASCAL FLATTS I.STEELE & MOREND & LYRIC STREET “
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ﬁ 53 E EE TITLE Arist g é
§ FRODUEER (SONEWHITER) IPRINT  FRCULTION LASEL
@ GET LIKE ME David Banner Featuring Chris Brown ﬂ
CAUMP L CRUMPG BRIWN @0 115 FACESACAUNVERSAL MOTOWN '
HAHDLEEAHE Flobois
@ v FLOAOTS | LAURTE 5 IRACRETTM RODERTS A GUERRERD, | WALKER & ORTIH @ UNNERSAL AEPLRL &7
58 51 @ WWTTFFFH iy d @ s wrznscr | (9
HOME Blake Shel’rnn
@ 72 64 I AOWAN (M BUBLE & CHANG & FONTIR & @ WARWER ZR0G. (NASHVILLE)WH CL
' 0 6 THERE'S NOTHIN E-EEII'I Kingston Featuring Eiun -!. Jueiz Eanlana B0
§ ROTEM (K AMOERBON..| ATTEME K WGEAAT L JAMTE) B BELLIGA HEMHTSEP/KOCH ;
LOVE DON'T LIVE HEFIE L.Hcl AmEI:I-EIIum
61 B3 &0 PWODHLEY N SHAW 13 WA WLLD.C K| < W ASCOTT) @-:'F:.-.- LB HELLE 53
@ % 78 I.l]LLI I.l]LI.I (POP THﬂ.T Bl] II]"I"| TIHEE E Mafia FEE.i F'n:qe:t Pat, ‘1"l:.ung D & Euperpmver &2
AIEY | #HEA F1200] [ TIBTONR O CHLL I} AR @ Hye 2 e LrkARLe
H EE 45 .EurrlElﬁ.hE THE I.E.'\-E- RETTH K L HESON & ARKIGE Er:élnﬂev -.s-pﬁz'r'ﬁi 9
@ % 72 IF 1 HE‘H’EFI E':EE "I"EIUH FAGE AGAIN Maroon 5 Featuring Rihanna 57
MEMIERT M ELIZORDG M STENT.C BTEWARTMARODN & (& LEVINE L VALENTINE) B AAMOCTONEINTERECOPE | d
LOVE IS A BEAUTIFUL THING Phil Vassar
L WOWEIGHT BVASSAR 13 BTEELE C WISEM AL @ UnivERS AL 5O0UTH 48
TEENAGE LOVE AFFAIR Alicia K
rapper four B s ot Fi T i ey A ML T DR T 20 s DR
listings in the PICTURE TO BURN Taylor Switt
top 40, with - AR % CHAPMAN (T SWIFTL ROSE @ 1S MAGHIE L
CRRRTON 80 o ) AW SODTODAY k]
Hl-ﬁtl IHEHIIH . .l i I et ¥ i { S -
I'M YOURS Jason Mraz
wum i the mast @ B1 73 U TEHEEE () MRBAT @ &TLANTIC AR &3
for lead act since @ GUNPOWDER & LEAD Miranda Lambort
mfﬂﬂﬂmﬂlﬁﬂ 7 B9 EUARDELL & WHUCKE (L LAMBERTH LITTLE| B COLUAEAL HASHILLE “
three 1op 40 @ KT BE GOOD TIME Alan Jackson T
£ CTESALL (& JACHSON m ERIZTE MREILEE
tracks in the May @ MOVING MOUNTAINS Usher o5
1, 2005, issve. CESTEWARTTHASH (L AAYMAOND C A STEWART TNAEN THABHELL| @ LaFALT IOMEA
73 R i HoTTIE s I
'EIJMME FITIME MNew Kids On The Hlnck
@ B a7 | HABRULBEMAD |0 WAl BERG || ATHEH 1 ARNLULEZMAN| i iNTERGCOF 57
EAE:I": "HHEH 1 KMEW IT AL,L Montgomery Gent
@ g2 a0 B CHANGEY |G HANNAN FO DONNELL i "3""'::1 lil r?fl‘ HY r'? L
@ ﬂ_H_I:fH_I--i;i_FI_C!_ﬁ up The F‘Lrsﬁycat ﬂ-l]”ﬁ "ﬂ
WJERMING: (R JCRRMETTHOMAR, | THOMAS, ) MCCARTYREAMMELL-SMITH) B PIERGLOP
v threa ¢ FAFIT‘I’ PECIPLE Melly Featurin Far ie
Pmniialtnrffzr;ﬂﬂ i o Rl FOLOW I DONSRARRETT 16.HAVAES. JA..J JONES A BARRETT S FERGLEON) _©0 .'...*t!.:_'_.'.?_ __*._-'g_'*‘. y g__ i
T a1 GIFILE AFIDLFHD THE WDHLD Lloyd Featuring Lil Wayno :
SINGEr's record- = \SFER HMG REESE LLOYD (L MOLI SAERLIN M SINCLERL D CANTE (B THE INCUMIVERSAL MOTOWN L
breaking 11 LAET TIME Trey Songz
I]E'Ill]t‘i-. thHE @ gn Eg B K GEE B BEAK I 'r -| G T -1 h'.“: -_l_i.!...l_..--_ E-?.— |||| H_-. !:I.I_l-__l'_g“\_ H
two and the @ PORK AMD BEANS Weezer -
. : JLEE (R CLEMD @ NECBEFRERINTERACOPE
track af No. 3, S e DREAM BIG David Cook g
H‘h":h F":ISIS “'IE = MW LTHGOE & WARWICK ) BREEN |E EHACKELT & FREMANTLE/1
highest debut TRYING TO STOP "I'{'JLIFI LEn.'u'mci Dierks Ham!e',.l
an Il}inlht Hﬂ ﬁ A HENVERS BEANERS B BEFAVEAS [ HEHNTLEY @ CAPFTTOL NAE [ “
IR (D) o - TOMECOMING e West Fedurng Civie Marln gy
chart’s history SHOULD'VE SAID NO Taylor Swift
Tﬂl" 4 Cafegr= H E‘ == W CHATRIRN [T EWIFT @ S WACHIME "
upening single Bs 2 - ! IETJL!: ‘Hl;n'l:l'E"rfih"T"I:FfIl:lh:lllil.'r WHAT I'M LOOKING FOR @l:in?-r.::_::'_.:lr_u:»lr_f 22
try a solo male. “- . [:.Iq:;-_]:n.r!; .E'j“?.ﬂf‘.?ﬁ — E};JII?LEI:-_-( FE?1err|nH:_:fllFlln Rida, Casely & Fu;:»ull 56
=[] A e sosminerans: N
TE QUIERD Fl
H E‘: E'H PDORMINOLED 7 DANILD S{asET @ EM TELEY E: “
80 BN - T!:!f‘l" S[.':f:-ldel M"I" HIEﬁLD ! EJ:.JII_Iam-HﬁnuEh B8
e I WILL POSSESS YOUR HEART Doath Cab For Cutla a9
£ WALLS iE GIEBARD £ WALLA | MEGERR N HARMER) @0 ATLANTIC
@ GAME'S PAIN The Gama Fealuring l':e:,.-sr'ua Cole 9
CNOBOOY,0 DARIEN 1) TAYLOR & COLE 4 FOGTER, O CUARIEN G HARPER) @ BEFENINTERSTOPE.
@' ' CUSTOMER Faheam DeVaughn 7%
| BREAIAL O HAGGING (/.5 0F .fd,l_.rll C HALCIRS K OLVERB |'._|':i-'.'_- § '.'.'-II_ == EI_-__ .-.i__ .I_'-_-II.'.|__ A
@ NEW SOUL Yael Naim 7
VAT O DIMETIEN [¥ N B TOT OU TaRD/ATLANTIC
RISE ABOVE THIS Saathar L
@ 1m BE H HERESON (5 SDRGAN BEETHER @ WIND-LP E
INSIDE THE FIRE Disturbed
Eﬂtmh @ m (- DOREGAN, [ DAAIAAN, M WENGREN (TMETURBED; ® REPALGE e
| WHAT KINDA GGHE Ch Cagl
September and 98 9 2 HENDRICKS, C CAGLE (C CAMEADN O BERE.C.DAVES) @ |.:.:-u:-.=_"|5..'.:;u.ﬁf.f: 5
has fimadly made @ F"IJT A GJFIL IH IT Brooks & Dunn 57
its way to top 40 EERDWN A DUNN K BROOKE (R ANINE O DAVIDGON. 8 BAYELIF) ® AMSTA NASHYILLE
LOVE IS GONE David Guetta & Chris W|II|5 ;
ﬂl:"ﬂ. Hll.lfﬂ]'l'ﬂ ’ |_ ._Z!_I'.'_ ARHALD I|-_ i & {RAL.0 IETIA 1 AI |:__ m GLIN .|_| -_!;.- “
increased down- @ PSYCHD Pud'l:tle Of g 8
hi'[li'm'l'lt’fh'l H HEMEOH ("W SCANTLIN TEATTRGEAN) o FLEW] GEEFEM EHTERGCIEE
the process. @ r.hl"iII?THEH TIFI"I" i Josh Turner Feah.lnng Tr|5mhf| -"I:E.IlEr.'i:l'ﬂi::l;ELl 10
BiNGGara. ci

HOT 100 SAYS ‘VIVA’ COLDPLAY

Coldplay cops the biggest Hot 100 hit of its career
as “Viva La Vida,"
campaign, jumps 10-3. The song,
which just went to radio as the
second single from the soon-to-
be-released album of the same
name, moves to the top of Hot
Digital Songs with 219,000 down-

Data for week of JUME 14, 2008

loads. First single “Violet Hill,” at 4 new peak of
featured in iTunes' latest TV No. 9 on Modern Rock, rebounds 66-53 on the

Hot 100 with 10% gains in air-
play and sales.

The band's best showing on the
Hot 100 prior to this week was
with “Speed of Sound” (No. 8) in
May 2005, —Silvio Pietroluongoe

CHARTS LEGEND on Page 64
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g gﬂﬁ TITLE e 52 25 TiTLE 55 25 TimLe . 5&55 TITLE
i E e MATIST [MFRT | FROMOTION LAREL) i: ARTIET (IMFRINT © PROMOTION LAEELY ARTIRT (IREFRINT | PROMOTION LAREL) = = | E AATIET |METPEIAT ¢ PROMOTI0N L AREL) !
LOLLIPOP JUST GOT STARTED LOVIN® YOU ELEEDING LOVE LOVE SONG I
m LA, WALTIE FEAT. WTICTIC MO |C25H AP VIS5 l.lu:r.'.ml 28 Z 15 _ARMES OTTO {RAYBAW/WARNER BROS. (NASHVILLE) WAN) LEOMR LEWIS (SYOOCd TN l|=|.| _o. LSt SATLA DARFILLES (EFID) ﬁr
BLEEDING LOVE BETTER AS A MEMORY FEELS LIKE TONIGHT BUBBLY
o 2 13 LEQNA Lrﬂﬁ._.u.'.l.r.l..._,!.'_l_ll.ri_ 5 @ 3 @ WENNY CHESMEY (HMA) 2 2 2 DALUGHTAY (00 & NG - . w 2 2. ¥ EIH.IIE CRILLAT NINIVERSAL AEPLIBLIC)
LEl"nI’E IN THIS CLUB NO ONE i WHATEVER IT TAKES ; L-DET
S A SIE | sen FEAT YOG JEEZY (LATACEZOMER) RSB ZE Q8 LA KEYE (MUK/LRMD a 30 | renouse (GEFFENINTERSCOPE| 1 o 381 e sunLe (1 REPRIE) r
4 1 18 HD AIR @ 35 4 LAST NAME 4 4 4 LOVE SONG o 8 B BLEEDING LOVE
JDHDMHHE DUET WiTH CHEIE BROWN (10 AVEITIMEN CARAIE IMOEFWDDD (ARIZTA ANESTE NABHYILLE) EARA BAREILLEE 1EMC) LEORN LEWIE | 59T 00 ARG
5 5 18 SEXY CAN I 30 2% 18 FEELS LIKE TONIGHT 5 5 o0 STOP AND STARE ﬂ e 4 3 APOLOGIZE ﬁr
3 RAY J & YUNG BERG (ENOCEOLT O 8 400N/ ERFIC) 2 DALGHINY |RCATWE) : ONEREPIMILIC (MAOELEY INTERELDPE) B TISLL NI FEAT. (NEFEPELIE LTI TR TR AT T T T
BUST IT BABY PART 2 - APOLDGIZE REALIZE TEARDROPS ON MY GUITAR
G & g PLIER FEAT. WE-¥0 (B0E OATEE/SLIP-N-SLIDE/ATLANTIC EL I 3 TIMERAL AL FEAT DREREPURLIE (MO EY L ALK LR PR ERACTFT o g a0 COLEIE CAILLAT JUNIVEREAL REFURLIS) w G 5 TAYLOR BWIFT (BIG MACHINE IRIVERSAL BEPLIILIE) ‘m'
a LI ;ﬁ?ﬂ}&rﬁ :n'uﬂ?l:ﬂ-'. (N EITel @ B 3 hfr!ﬂ:l[:gmnr PHOLL¥#O0R) a 8 18 L':ﬂkg:rnﬁl':.rl"l‘:.ﬁ SRk 'm' a P& Eﬂgﬂus {16 JIVE JOMAR) 1&
DAMAGED REALIZE WON'T GO HOME WITHOUT ¥YOuU BIG GIALS DON'T CRY
° 8 10 BANITY KARE (DA0 GOSN ATLANTIC @ 38 10 COLREE CRILLAY | LKIVERSAL AEFUBELIL 8 B 25 MERODH § (AEM DCTORENNTCRECORL) 8 g % FERDEE ¢ WILL & ANUARAVINTERBCOPE) ﬁ
: LOVE SONG i STOP AND STARE SORAY o WHO KNEW
-‘5 L SARE EAREILLER (FPT) 34 23 20 DHEREPUBLID (MDELEY, "HTERSTOPEY ' T A BUCKEHERRY (ELEVEMN SEVENATLENTECIRRAP l-' 9 4 MHE (LAFALE/TOMBA} ﬁ
WHAT YOU GOT IT'S NOT MY TIME IT'S NOT MY TIME NO ONE
@ 1013 COLBY O°DOMIS FERT. AKON (<ONLIVE/ GEFFER/INTERSLOPE) @ i 9 J DOORAS DOWY | USWERSLL REPLIBLIE @ L L 1 DO0RS BOWH (UHIVERSAL RTPURLIC ﬁ @ 10 23 RLACIN KEYS (MWD& JFRMG ﬁ
TOUCH MY BODY : LOVE IS A BEAUTIFUL THING - SAY ' SAY
" T 18 MARKH CAREY [FOLENOPOUE] H 29 16 PHIL VASEAR |LIMIVERSAL SDLUMIE) 11 n JOHN MAYER [4WARE, TOLLMABRLIAY m LA JOHN MAYER [8WARECOLLIKITIAY
4 MINUTES TEENAGE LOVE AFFAIR PARALYZER IN MY ARMS
12 121 MADDMNA FEAT JUSTIN TIMBERLANE (WARMNEA BHOG @ X ALICIA KEYS {MBE! IAME] 12 13 45 FINGER ELEVEN { Wikl @ 13 18 PLUME {CUATREPRIEE) ﬁ
@ 17 B I LUY "I’D'LIFI EIF'.'L 38 313 14 LOVE DON'T LIVE HERE @ 14 10 NO AIR @ 12 14 FEELS LIKE TONIGHT
THE-DRNEAM | WADEY KILLATT JAAITLING LAOY ARTERELLUM (CHFITOL NASHUILLE JOEDI SFANKS OUET WITH CHIRES. BROWNR 120N T0MEL OALUGHTAY (KEA RIS
i‘ 13 14 :]::EE?E?E‘?T-PMH IELEPNCSEENEDEF IRRIDIMGE) @ B 7 :ILEi:.H!:EEhTﬂH IWARNER BROE (NAEMWILLE |/WHNI 14 1224 IJI:I'IIEIEI]E maﬁﬁﬂlﬂﬁfr.m.':u ﬂ . W EEl.E.?:PLELE IS ERBIAIL w
@ W0 § HEAVEN SENT @ & 3 FOREVER @ i1 7 POCKETFUL OF SUNSHINE 48 {5 gy (YOURLOVE KEEPS LIFTING ME) HGHER AND HIGHER
KEYSHLA COLE (IAANUGEFFEN, INTERSCOPME GHRIS BROWN  SVE T OMBAS ; MATARHA BEMIRGFIELD (PHONGGEENICEMS) . MICHAEL MEDONALD [UAIVERSAL MOTOWH)
@ H B LOVE IN THIS CLUB PART |1 @ 9 8 BACK WHEN | KNEW IT ALL @, 15 14 STAY BEAUTIFUL 18 16 18 FALLING IN LOVE AT A COFFEE SHOP
AUSHER FEAT. BEYOREE & LIL WAYNE (LAFRDL [ONAAT MINTERMERY GENTRY | IJLLIF‘ |-" I-’. 4"I ILLE 11 THE LAST EDOOHIGHT |SIRGINGAFITOLY LAMDOM PIEE (ACAFRIL
1 BYE BYE . YOU'RE GONMNA H}EE THIE HEW SOUL FALL
@ LA MARINH CAREY (ESLAND PILIRIGI @< an ,I-F.'-’.'.EE-.-"BEIHE—"'.”.:J |._'_L “"" pvILAEY n a LAY YAEL MAIM (TOT OU TRRGATLARTIC] ﬁ- G LA HIBSBERMLEY LDCHE | LL i HERI I_.|. L S,
TAKE YOU DOWN I SAW GOD TODAY LOVE REMAINS THE SAME AWAKE
@ a8 CHE BAOWN |1V E Tod s 43 3 16 GEIRGE BTRAIT (ASCA WASHWILLEY @ LAl EANIN ROSEMRALE [INTIRSCOME ﬁr @ L LOEH EAOBAN (143 FREMHELE)
4 SHE GOTIT GOOD TIME MERCY IN GOD'S HANDS
1; 16 15 FPISTOLE (UNIVERSAL HEPYBLIG @ ; 4 4 ALAM JACKEON |&RISTA BESHUELLE @ 16 12 BUEFFY (MERCUHRY DG m 0 8 WL W TR PR, RETTHI AN (0 [ e I LR
" I'™M STILL A GUY LAST TIME 3 MINUTES FORGIVE ME
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AL GREEN LAYS IT DOWN

As expected, Usher's “Here [ Stand” rockets  highest chart landing since Al Green 1s
ta No. 1 with Greatest Gainer honors follow-  Love” hit No. 1 in 1975, Coming in at No. 9
on the big board with 34,000, it is his best
rank since “1'm Still in Love
With You" reached No. 4 in
1972. Since 2000, Green
has placed two other studio
sets in the top 20 of R&B

ing his early bow last issue. But praise also
falls upon R&B legend Al
Green as he cracks the top 10
of Top R&B/Hip-Hop Al-
bums for the first time since
2003 and has his best debut

on the Billboard 200 with the Albums—2003's “I Can't
arrival of “Lay It Down.” Stop” (No. 9) and 2005°s
Green's showing at No. 3 on “Everything's OK" (No. 19).

R&B Albums marks his — Raphael George
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Lil Wayne's “I'm
Me” reaches
new peak with
refum &t Ko. 7
(up 11%) while
Jill Scolt's single
nearly doubles
in audience (up
96%) with her
re-eniry af
Ha. bl

Not only does
Usher ke (he
top slof on the
BilBsoard 200
and REE Albums,
hiss previous sel
“Lonfessions™
flies to No. 1om
Top Catalog. He
also sams Hol
Shiot Debut on
this chart at
Ho. 55.

At Ho. 91,
Patterson's
latest single
debuts and his
albism, “Wine

& Spirits,”
re-gnters REE
Albumes at No. B6
after a wo-week
absence; up 19%
from last week.
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Blood Raw Featuring Young Jeezy |
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Leona Lewis |
@ SYLO D #!n

MAGIC
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Robin Thickse
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|
J

RACK DADDY Fat Pimp & Jodean Featuring Big Roddy
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DANGEROUS Kardinal Offishall Featuring &kan
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Busta Rhymes
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OUT HERE GRINDING DJ Khaled .
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| RUN THIS Birdman Featuring Lil Wayne ..
THiX 18 WL LIAME D GARTER T JONES & CASH MONEY UNIVERS L BOTowy

I MISS YOU Webbie Featuring LaToya Luckett |

B (Y GRATICY B AOME M AGACH L RIGCWIE L

WHO HOTTER THAN ME

MIG-MIGHT BLAGK [PLIES TEEWELLS

WHAT YOU GOT

ARERRDN PLAWRERCE) el THILLAEYLLIM ATLAN TG

Plies ..
i NG GATES SLIP-N-SLIDE &FLAN TR

Colby O'Donis Featuring Akon &

A THEAR G TUIPORT (4 Tamadd G Tudordat (13} RONLIVEBEFFENARTERSCOPE | !__
GRATEFUL Hezekiah Walker & LFC Featuring Dave Hollister

D LAWRERLE {8 BROWN) © VERITY/ZOMEA
TOMORROW Rocko ﬁ
DUAAMLA BOY (ALsull 0 € BHOLSON) @ AOCKY ROAD/ISLAND URBANIDIME
HURT AGAIN
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Mary J. Blige
@ MATRIAACHGEFFENINTERSOONE
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POST-HOLIDAY CHART POTPOURRI

An abundance of airplay gains on Hot REB/Hip-  provement (6 million). Jazmine Sullivan darts 50-

Hop Songs follows the Memonial Day

37 (up 3 million) and Jennifer Hud-

haoliday, “Teenage Love Affair,” Alicia son moves 63-51 (almost 2 million).
Keys' third straight top 10 (15-8), is Plies is Greatest Gainer for the fourth
buoyed by an increase of 10 million, time in five weeks on Hot Rap Songs
Keyshia Caole holds at No. 3 for the (No. 2), and Lyfe Jennings has his first
third consecutive frame but has the top 10 on Adult R&B (12-9) since his
chart's secand-best audience im- 2005 debut. —Raphael George
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TV STIRS GAINS,

A rerun of "Alan Jackson: Invitation Only”®
on CMT during the tracking week pushes
the Georgian's “Good Time” set up ap-
proximately 1.000 copies, good for the
Greatest Gainer nod on
Top Country Albums.

The spurt pushes the al-
bum back into the top 10
[16-9), where it's spent all
but one of its 13 chart weeks
since its No. 1 start in the
March 22 issue, Concurrent-
ly, special GAC military-

\ ———
\'—
mﬁiﬁo,-ﬂ

Data for week of JUME 14, 2008

wiessenabllboard com

FLEW FLIES IN

themed Memorial Day programming, in
which Jason Michael Carroll appeared, lifts
his “Waitin' in the Country” 17%, good for
Pacesetter honors (57-50). Hot Shot Debut
applause is noted at No. 67,
where new vocal trio One
Flew South's "Last of the
Good Guys” arrives with
1,000 copies. Lead single
“My Kind of Beautiful” hit
radio programmers’ inboxes
during the tracking week.
—Wade [essen

s
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JESSICA SIMPSON SAYS HELLO TO COUNTRY

Among solo artists with no prior history
on Hot Country Songs, popster Jessica
Simpson nails the highest debut in the
Nielsen BDS era (since January 1990) as
“Come On Over” makes a splash at No.
41 with 2.1 million impressions at 67
moenitored stations. Prior to Simpson's
bow, the highest Nielsen BDS-era starts by
solo  rookies happened when Brad
Cotter’s "I Meant To" (May 2004) and
Miranda Lambert's “Me and Charlie

Talking® (October 2004) posted No. 42
debuts. Cotter and Lambert gained initial
thrust as competitors on “Nashville Star,”
where Lambert was a finalist in the 2003
seasonn and Cotter won the contest in
2004, Simpson’s prior chart history in-
cludes eight hits on the Billboard Hot 100
tally between 1999 and 2006. The label
hasn't announced a title or release date,
but look for Simpson's country album
sometime this fall. —Wade fessen
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EUROCHARTS

SINGLE SALES
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CHARTS

LEGEND

ALBUNM CHAR S

Sales data complled from a comprehesie poal of LS music merchants by Nielsen
Soundscan Sales data for RERhip-hop refall charts is compiled by Niglsen
Soundscan from o national subset of core stores that specialize in those genrmes,
@ Albums with the greatest sales gaing this week.

Where included, this award indicates the title
with tihwe chart's largest unit Incroase.

Where included, this feard indicatos the title with
H3ud] the chart's bigoest percantage growth,

mrrar Indicstes album emtered top W0 of The Billboard 200
DTN and hes besn removed from Heatseekers chart.

PRICING/CONFIGURATION/AVAILABILITY

CO/Cassette prices are suggested list or equivalent prices, which am projocted
from wholesalo prices. (@ after price indicates album anly available on DualDisc.
CO/OVD after price Indicates CD/DVD combe anly available. T DualDisc avaitable
+ CO/OVD combo available. * indicates vinyl LP is avaitable, Pricing and vinyl LP
avallabiiity are not Included on all chans. EX after catalog numbser indicates titla is
exclusivo to onoe account or has limited distribution,

SINGLES CHARIS

RADID AIRPLAY SINGLES CHARTS
Compiled from a nathonal sample of data supplied by Nislsen Broadcset Datn
Eystems, Charts are ranked by number of gross awdience impressions, computed by
cross-referencing exact times of afrplay with Arbitron lstoner data, The exceptions
arp the Rbythmic Alrplay, Adult Top 40, Adult Contempamar: Modam Rock and
Aduit REB charty, which sre maked by total detections.
i Songs showing an increase in audlence (or detections)

over tho provious weok, regardiess of ehart mevernont.

RECURRENT RULES

Songs are removed from The Billboard Hot 100 and Mot 100 Alrplay charts
simuttaneously if thoy have been an The Blllboard Hot 100 for more than 20 wooks
and rank bolow No. 50, Sangs am remaoved from the Hot RRE/ Hip-Hop Songs and
Hot REB/Hip-Hop Alrplay charts simultanecusly |f they have been on tha Hot
REBHip-Hop Songs for mare than 20 weeks and rank below Mo, S0 Songs are
removed from the Pop 100 and Pop 100 Almplay charts simultaneoushy if they have
been on the Pop 100 for more than 30 weeks and rank below Mo, 30, Tiles are
removed from Hot Country Sonags iF thay have been on the chart for more than 20
weaks and rank below Moo 10 n detections: or sudioncs, provided that they are not
still gaining enough audience points to bullet. Songs are removed fram Hot Latin
Sangs If they have been on the chart for mose than 20 weoks and mnk below

Me, 20, Sangs on Latin Alrplay charts are removed after 20 woeks if they rank below
M, 20 | both audlence and detertions. Descending songs are mmoved from Adult
Contermparary i thy have besn on the chart for more than 20 weoks and rank
bedow Na. 15, If they have been pn the chart for more than 26 weeks and rank below
Mo, 10, or if they have been on the chart for more than 52 weeoks and rank below
Mo, 5. Songs are removed liom the Adult Top 40, Adult REB; and Hot Danow Alrplay
charts if they have been on the chart far more than 20 weeks and rank below Mo, 16
{Na 20 for Rhythmic Alrmplay and Madern Rock) o If they have baen on the chart
for more than 52 weeks and rank below Nou 10,

SINGLES SALES CHARTS

The top saifing singles complled fram a national sample of retall store, mass
rmerchant, and intermet sales reporis collected, compiied, and provided by MNielsan
SoundSean. For RER Hip-Hop Singles Sales, salps data is compdled from a national
subset panel of core REB/Hip-Hop storos by Nielsen Soundscan.

@ singies with the greatest sales gains

COMNFIGURATIONS

& CD single available, @ Digital Download available. ) DVD single available.
0 Viryl Maxl-Single available, @ Vinyl single svailable. € CD Maxi-Single
mvailable. Configurations are not included on all singles charts.

HITPREDICTOR

ﬂ indicates {itle sarmed HitPredictor status in that particular formal based an
resoarch data provided by Promosguad. Songs ame tested onfine by Promosound
uaing multiple listens and 8 natlonwide samiple of camehilly profiled music
consumers. Songs are mted on a 1-5 scale; final results are based on weightod
positives, Songs with & score of 65 or more (75 or mora for country) are [udged
ks have Hit Potential; although that benchmark number can fluctuste por format
based an the strength of available music, Fora complote snd updated list of
eurrant sangs with Hit Patential, commentary, polls and maore, pleasa viar

weavw Bl ipredletercam.

DANCE CLUB BLAY
Campiled from a natlonal sample of reports from club Dus

@ Titles with the greatest club play increase over the previous week

AWARD CERL LEVELS

ALBUM CHARTS

B Becording Industry Azen, OF America (RIAAL) cortilication Far net shipment of
S00,000 abums (Gold). W RIAAL certification for net shipment of 1 milllon units
catinum). @ RIAA cortification for net shipment of 10 million units (Diamand).
Hurmeral within Platmurm or Diamond symbal indicates album's mult=-platinum kel
For bosed sets, and double alburms with a runndng time of 100 minutes or mon, the
RiAA multiplies shipments by the number of discs and/for tapes. ' Certification for
net shipments of 100,000 units (Ore), ! Certification of 200,000 units (Platino;.

3 Certification of 400,000 wnits {Mult-Platino).

SINGLES CHARTS

W RIAA cortification for 500,000 pald downlosds (Gold), M RI&AA cortification for

1 milllon pald downlcady (Platimum). Nemeral within platimvum symibol indicates song's
midtiplatinum level | RIAA certification for net shipment of 500,000 singles (Gald).

MUSIC VIDED SALES CHARTS
W RIAA gold certification for net shipment of 25,000 units for video singles.
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CONNECT WITH THE MUSIC INDUSTRY’S MOST IMPORTANT DECISION MAKERS

MARKETPLACE

For ad placement in print and online call Jeff Serrette 800-223-7524/jserretteabillboard.com
Call Benjamin Alcoff - Help wanted advertisment postings in print and online 646-654-5416/Ben.Alcoffi@nielsen.com
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READY TO RECORD? HOW :q.iH-HEUSE

ABOUT SOME FREE HELP?

Contact us today
and we'll send
you your FREE

D.J.

that's full
of great recording
tips and tricks

(866) 677-7911 ‘
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1 ooo s I I 9 9 00 Feolor CF fabe! from supplied

l‘ﬂtllﬂ.t' artwork, fewalbox, shrinkwrap

127 ViNYL PROMDO
TOO T2™ wvinver S799.00 additional LPs: 51.30 each

500 12" wvinvt 51,279.00 georoer 5710.00
TO00 127 vinvi 51,BB9.00 reorder - $1319.00

PAUKAGES INCLUDE: WHITE JACKET wy HOLE = MASTERING = FULL PROCESSING =
TEST PRESSINGS = 2-COLOR LABELS {stork h-:-d:urumd] SHRINKWRAF = QUK TURK ARDUKD

RA]NEH REcﬂRDE MARUTACTURING CORPORATHIN
8960 Eton Ave., Canoga Park, CA 91304 - (818) 280-1100

CD » DVD » VINYL MANUFACTURING

Includes: I-color booklel &
I-color (I fobel from print-roady
fl'.l'rn. _fr:u'rr.l'hu.u_ shrink Wrog

Music Business
Classifieds

BLULY - SELL

TRADE

Eqguipment

(Advice)

HOW DO YOU MAKE
YOUR CLASSIFIED
AD PAY?

By running it consistently —
consacutive weeks—lor impact!!

Rarely does a prospective

customer reply 1o an ad the very

first time It appears. When that

customer is ready 1o buy.
Remember, the very week he or

wirw.disemakers.con/bb 1 Faxi (818) 280-1101 » www.rainborecords.com « info@rainborecords.com “;?MTWTM
_'-‘] ﬂlﬂ H‘ll“r = ':' ;_T. W b "_r = E“ AI..W'E .ﬂd BMHFIED
ATl -'-;;':ﬁ;-#{{-{jﬁ F l N D with an ACTIVE CLASSIFIED!!
=N :r e =y ;r'—f}_—_:_-;::: = TOLL FHEE

5 - O - SHAFED M3CS - SPECINLTY PRONRGING + CRSSETTES

BUY DIRECT AND SAVE!

While other people are raising their prices, we
ara slashing ours. C0's, LP's, Books, Cassettes

Musicians
Bands

Vst

- BD0-233-7524 or 646-654-4697

WWW. |
”EEB Eﬂs ? Q{ as low as 50 cents, Your choice from the most CALL UAEJ[?#.!?HA?D ASK
er E‘Hmff E extansive listings available. - _vl-'ww g
For free catalog call (609) 890-6000. musichizclassifieds BILLBOARD CLASSIFIEDS
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RISC RRD TP Scorpio Music, Inc. 1-800-223-7824 or
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TURNIABLE

Send submissions to: execabillboard.com

RECORD COMPANIES: EMI Music ups Cynthia Sexton to ex-
ecutive VP of global brand partnership, licensing and syn-
chronization. She was senior VP of strategic marketing and
licensing at EMI Music North America.

Provident Music Group appoints Zach Prichard produc-
tion coordinator and Jennifer Pape royalties administrator.
Prichard was vault coordinator, and Pape was copyright and
licensing coordinator at Sony BMG Music in Canada.

Columbia Nashville names Alex Valentine director of
Southwest regional promotion. He was manager of Southwest
regional promotion at Arista Nashville.

Arista Nashville taps Cheri Lynn Martin as manager of
Southwest regional promotion. She was most recently self-
employed in independent promotion.

PUBLISHING: Warner/Chappell Music names Sean Patrick
Flahaven VP of theater and standards repertoire. He was GM/di-
rector of music and marketing at Theatrical Rights Worldwide.

London-based Cutting Edge, a leading provider of music
to the U.K. film industry, taps David Hockman as nonexecu-
tive chairman. He was the former chairman,/CEO of Sony/ATV
Music Publishing and PolyGram Music Publishing.

DISTRIBUTION: Alternative Distribution Alliance promotes
Bill Taylor to senior director of production. He was director.

TOURING: British promoter/festival organizer Stuart Gal-
braith, founder of Kilimanjaro Live, has joined the board of the
United Kingdom’s Bloodstock Open Air metal festival.

MEDIA: CMT in Nashville elevates Margaret Comeaux to sen-
ior director of music and events production. She was director.
MTV Networks Benelux and Mordic executive VP/managing
director Dan Ligtvoet is adding duties as managing director of
MTV Networks Germany. He now oversees the day-to-day op-
erations and strategic direction for MTVN's brands in Denmark,

Sweden, Finland, Norway, Belgium and the Netherlands.
—Edited by Mitchell Peters
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From loft, MTV
Netwarks Music Group
entertainment president and
Logo president Brian Graden,
“Dirty Sexy Money™ actress Candis
Cayne. Cyndi Lauper and Logo
sxecutive VP/GM Lisa Sherman enjoy
Logo's NewhowNext Awards. The event
Alrs June 7 peotie COURTESY OF LOE0

Rapper Ludacris, left, and Mdtley Crie drummer Tommy
Lee parform onstage during the Planet Grean premiere
svent/concert for TV series “Battieground Earth! Ludacris
v, Tommy Lee” hald May 2B at the Greek Theatre in Los
Angaeles. The concert was held to help restore Griffith
Fark, which was decimated by wildfires one year ago
PHOTE: COURTESY OF JOADAN STHALSLAMNIREIMALE OO

Michelle Willlams, whosze single “We Break the Dawn®
hit Billboard's Hat Dance Club Play chart this issue.
attends the Step Up Women's Network Inspiration
Awards held May 29 In New York. Crystal Light

sponsared the event. PHoTe COURTESY OF HARTY IMMERMAN

John Mayer performed at RIM's
annual Wiraless Enterprise Symposium in Orlande,
Fla. The WES brings together industry leaders and consumaers

JWORKS

CABLEVISION CEO'S BAND BENEFITS
NATIONAL KIDNEY FOUNDATION

By day, Jim Dolan keeps busy as president/CEC of Cablevision
and chairman of Madison Square Garden. By night he lets loose
as guitarist/vecalist for blues-rock band | D & the Straight Shot.
On June 24, in conjunction with the release of its sophomore
album, “Right On Time," the band will perform at the Roxy The-
atre in Los Angeles to benefit the National Kidney Foundation

of Southern California. *It's a pood cause and it's right in line
with the kinds of things that I've been deing with the band,”
Dolan says, noting that his group plays an annual benefit con-
certin New York for the Lustgarten Foundation for Pancreatic
Cancer Research. Joining | D & the Straight Shot at the June 24
concert will be Eagles member Joe Walsh, who guests on the
band's forthcoming album. “Joe and | are good buddies,” Dolan
says. “He's agreed to come and play with us and lend his name
to the event.” Dolan has already pledged $25,000 to the cause.
The band will accept other donations for the National Kidney
Foundation's Harold Owens Fund. Owens, who serves as di-
rector of the MusiCares Foundation, is on dialysis and on a wait-
ing list for a transplant. Concert tickets cost $50-$150 and can
be purchased by calling the foundation at 818-783-8153.

. to display and formulate the future of wireless technology. From left
| are Arc Worldwide/Leo Burmett VP account director Ban Gladstane, MAC
I Presents sponsorship coordinator Jessica Beutler, Mayer, MAC Presents president
l Marcie Allen Cardwell, RIM show manager Amy Jones, MALC Presents event coordinator
Erin Parker and RiM senior director of marketing Paul KalbFleisch
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The stars were out for
the 33rd annual American Wamen
in Radio & Television Gracie Allen Awards
held May 28 in New York, The awards recognize
examplary programming created for, by and-about
woman in all tacets of plectronic media including radio, TV,
cable angd Weh-bazer madia, From &t are actress All Larter;
TV personality Suze Orman; actress Kelly Rutherford, TV personality
Guiliana DePandi Rancic, who hosted the awards, and actress Jill
HEI.':TIEE!'.]I'. PHOTS: COURTESY DF TEMEAL COUNTESL WIREIMAGE COM
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ASCAP CONCERT MUSIC AWARDS

The ninth annual ASCAF Concert Music Awards woare held May 22 at the
Times Centar in New York, ASCAP member and radio host/perfarmer
Peter Schickele hosted the event, which recognized the achievements
of ASCAP S 2008 concert music honorees. Those honored this year
were Academy-, Pulitzer- and Grawemeyer Award-winning composer
John Corlghane; Chanticieer music director Joseph Jennings; Buffalo
Philharmonic and Virginia Symphony migsic director JoAnn Falletta: and
2008 Pulitzer Prize-winning compoasar David Lang. saatos: counTesy oF el
4 2,

RIGHT, ABOVE: JoAnn Falletta, left, and Mew York State Cadncll on the
Arts gxacutlive director Heather Hitchens

RIGHT, BELOW: 1298 Pulitzer Prize winner Melinda Wagner presents
composer David Lang his ASCAP Award

ABOVE: From left: Chanticleer music director Joseph Jennings, ASCAP
VB/diractor of concart music Frances Richard composer/radio hast Bill
MeGlaughlin and compozser John Corigliano

BELOW: From laft, Young Composer hiongress Timothy Andres. Angel
Lam and Sean Friar

The Brent
Shapiro
Foundation far
Drug ancg Aleohal
Awareness hosted
Sober Day USA 2008
at a private residence
in Baverly Hills, Caht,
In attendance wara
Paoris Hilton, Banjl
Madden, the Kardashian
gictars, Tam Arnald,
Larry King and Paula
Abdul, shovwn here,
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L |

— -

Copyright 2008 by Nwlzon Busunoas Media, inc. All nghts resorsad, Mo pars of this publication may e mprodiscad, sharad (e aey syl syeiam oF Fanumatod, in Ay T or DY Gy mesnd, slecironic, machsnical, phalcoopying, reconding or otharwise, withowet Eha prior wrtbon permission of the pubiishar, BILLBARD MAGATINE
CVEEM OLDG-27 M) WSFS D00 1000 s puiblished week |y except Tor e Birst wees ;n donsiary, by Mielson Dusiness Fledia, inc. P70 Broodway, Mew York, RO 100055595, Subsonption rata: anrual rata, Continental US. $395.00. Comtnantal Europe 229 paundds. Bllboard, Tower House, Goversign Paik, Maret Horborough, Lesoestershire
Erglene LEWR 9EF, Aegeetired an pliemspapes af the {iHLidh Bok OfFhce. Japan 10% 000 yon Peripdsaly postage poid ad hew York, Y, ang sl sodifipns] mailing offices. Postmasier Please send changes of nddiess (o Bdboord, 0. Bdx 15158 Hortl Hallyseood, CA $E815-5150 Curreni snd back copies of Billboard se pvslabis an micro-
film from Kraus Hicrolarm, Bowbe 500, Millwoocd, WY 1054048 or Kerox Unberrety Microfilme, B O fox 1548, &nn d&rbos HLARDG Eor repninds contact Hancy M. Rothmaorn, mrotheman = foakorreprinis.oom, T-265-879- 9144 Undes Canadion Pubdicatiom Ball Agraedrssnt o A00TTTF2G0 reluin uadisliverall e Carsdion pocmeiaey 10 DL Gizbni

Pail, T4 Bodh B 82, Mkaatdapga, O LAT B2 Vol 120 Iesisi 24, Printpel in (he LLS.A. Far group subscription information ool §46-654-5853, For subsiription informaton, col I00-56T-2706 (outside U5 §18-48T-4 882} or p-mail bboard & espoormp.coem For any othes inormation, col BA4G-654- 4400

70 BILLBOARD JUNE 14, 2008




THE OFFICIAL MOBILE
ENTERTAINMENT EVENT OF

The Wireless Association”
VioOeD

Exploring New Technologies,
New Products and New Business Models!

Mobile Entertainment Live! Fall will offer attendees a new event format that is designed to

deconstruct the typical conference experience and give a greater voice to everyone involved in the
mobile entertainment marketplace!

The conference will feature main stage keynote interviews with industry experts as well as a
full afternoon program dedicated to in-depth tracks on each of the major content areas:

MUSIC: Deep-dive sessions on the future of music content on mobile phones.

vy
o

l"
=
< VIDEDO VIDEE \KIQEG

VIDEO: Focused sessions on all mobile video-related content.

ADVERTISING: An examination of the various ways that mobile entertainment is drawing
advertisers to mobile content.

&

COMMUNITY: A look into the highly anticipated world of mobile social networking and
user-generated content.

Each track will include: A series of product demonstrations, presentations,
interviews, feedback sessions and structured networking opportunities!

ADVISORY BOARD MEMBER I"'-.E.LU{H:

RIO CARAEFF GREG CLAYMAN TED COHENM RICHARD CONLOMN MARK DESAUTELS JOHM HARROBIN
EVP sLabs, Liniversd Music  EVE Ciggitd Chedribotede & Bsiness Fartne W Marketing & Elusmess YV Woeless Intermet W l-IIHItﬂ| Moy
Group ¢ GM, Liniversal Maorsic Dievalopment, MTV Mebworks TAG Strategic Dere, Media Licensing, BMI Dievalopmernt. CTIA Verizon Wireless

hiobile, Unlversal Musle Group

ANDY NULMEP;I . . MITCH OLIVER PALIL PALMIERI LARRY SHAPIRD DAVID LUILMER TOM WHEELER
Pracidant and Tl Y Marksting & Procact CEO Exacufiie VP Baminags S, Director of Marketag, Degdal Maraging Farire
Airbarme Mabils I .1|l|.'|,'|','l.'l1u'l'r. l}ll_lll:mﬂm Pl eniminkboclia Develppmant & Oparabions Rdoddia Seryices, Motorola Corg Capital Partnesrs

Register Today! g gte e e aass WWW.MobileEntertainmentLive.com
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- D

CORPORATE SPONSODRS MEDIA PARTHERS
* K %

. — mm lﬁ{]ﬁé FierceMggiE Dfficial Show Partner
@wimless MOzes . Dishallinks  niioxe BMI CTIA WIRELESS LT. & -

& Entertainment 2008
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contract magazine + shaw contract group John Passacantando + Ken Wilson

PRESENT
In the burgeoning global movement advocating sustainable living, John

S aa Passacantando is helping lead the charge as executive director of

/ | Greenpeace USA. Une person deeply influenced: Ken Wilson, Contract

o o !Lb magazines 2005 Designer ot the Year. Years later, the architect and tormer
.\‘"—I-

client—now friends—reunite to discuss the benefits, challenges and global

VISIONARIES. ONE ON ONE. I]L'Lt'ﬂfllfn'uﬂ I:_'"-il]_'.,' greetl,

Part 03: Online June 15th, only at www.contract-visavis.com




