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WHERE HAVE YOU BEEN LATELY? 

YOU KNOW TALENT WHEN YOU SEE IT. AND THERE'S NO BETTER PLACE 
TO SHARE IT WITH THE WORLD THAN BORGATA. PEOPLE FILL OUR SEATS 

EXPECTING TO BE STAR STRUCK AND THEY'RE NEVER LET DOWN. 
ONE LOOK AT OUR CALENDAR EXPLAINS WHY. 
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Join the music, legal and 
financial communities 
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Regis to discuss the future 
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The Billboard Latin Music Check out the new video 
Conference & Awards is set series, Mash up Mondays. 
for April 26·29 In Puerto where artists cover 
Rico and will feature unexpected songs. This 
speakers Marc Anthony week, you'll never guess 
and Universal's Jesus Lopez whose tune R&B star Keri 
as well as a Q&A with Hilson performs. Watch 
Aventura. More at billboard now and every Monday on 

latlnconference.com. b illboard.com/ mashups. 

MARCH 6 , 2010 I www.billboard.biz I 3 

http://www.journal-plaza.net
http://freedowns.net/


www.journal-plaza.net & www.freedowns.netwww.journal-plaza.net & www.freedowns.net

EDIJORIALS J,.COMMENTARY I LETTERS 

A Cultural Gate-way 
Latin Music Must Not Forget The Central Role Of Songwriters 

BY ALEXANDRA LIOUTIKOFF 

Latin mu."i'.ic is currently enjoying a greater 
level of popularity in the United States 
than at any other ti.me in its long history. 

Spanis h radio has become a leading 
format in major m arkets like Los Ange
les, New York, Mia.mi and Houston, wh ile 

growing in such emerging markets as At· 
Ian ta; Charleston, s_c_; and Portland, Ore_ 
1.atin stations represent about 9% of all 
U.S. radio licensing fees thatASCAP col
lects annually. 

The use of Lalin music is increasing 
in popular movies and TV. Most telling, 

last November the Lat in Grammy 
Awards te1ctast made Uni,..ision the No. 
2 network for the n ight among adults 

18-34. bearing CBS, NBC, Fox and the 
CW. In fact, in key local m arkets like Los 
Ange les, New York, Miami, Houston 
and Phoenix, Univision stations were 
No. 1 for the nigh t, despite b roadcast• 
ing in Spanish. 

The popularity of l atio m usic, a LT OSS 

all demographics and ethnicities, means 
that it's leading the way in m ainstream
ing Latin culture in Am erica. For exam

ple, th e current Broadway revi\'al of 
Leonard Bernstein and Stephen Sond
heim's "West Side Story" features a bilin
gual performance of the beloved song" I 
Feel Pretty." The Spanish lyrics add to the 

authenticity of t he p roduction and en
hance the audience's appreciation o f the 

Puerto Rican experience. 
• ln the Heights." the m usical created 

and v.'Titten by Lin-Manuel Miranda, uses 
Latin music to reinforce the passion of the 

story with award-winning resu.lts. Other 
musical genres are being influenced by 
Latino writers and artists, who are actively 
being sought for collaboration. 

Without que~"tion, Latin music is pro
viding a welcoming: introduction for 
members of aJJ other ethnic groups to 

FOR THE RE CORO 
• In the Feb. 20 cover story o n 

Lady A ntebellum1 Biflboard re

ferred to January"s Grammy 

Awards as the 51st annual event 

It was the 52nd. 

• In the same Issue, the news 
head line "APRA Facing Charges" 

should have read "APRA Facing 

Changes." 

• In the Feb. 27 issu@, Billboard 

stated that Selena had won mul• 
ti pie Grammys. She won only one. 
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• •• As UieLaiin 
1nusic indnstrv 

grows and ~ 
nrntures, it's 

ilnportant that 
'\'\r<' don ·t los<' 
our respect 

for the 
contributions 
of songwriters. 

new th in king and a ne,v cu lture. Other 
entry points to <:ultural understanding 
and acceptance, such as food, clothing, 
movies or TV, don't come close lo the 
impact of Latin m u:,.ic. It's u n iversal 
and infectio us. 

This phenomenon and growth has, 
of course. been good for Latin writers 
and has led 10 a dramatic increase in 
their performing right royalties during 
the past. five years. AS CA P's perform
ance right re\Tenue distr ibution to its 
Latin members was45% higher in 2009 
than in 2004, thanks to the increasing 
popularity of Latin rad io. In the mean
time, Latin so ngwr iters . like those of 
o ther genres, fact challenges in being 

fairly compensated for use o f their com
positions 011 the lnter11et and on wire• 

less services. 
But in the Latin songwriting world, 

o thcr c::hallcngcs to earning recognition 
and a fair livelihood also exist. Tradition• 
ally. Latin songwriters have always en· 
joyed great r espect. Writers were referred 
to as •maestro" and their songs were 
viewed as the heart of the message and 
aggressively sought after by artists. As 
Latin rnusic has become m a insLrram. 
and used as a marketing tool, the song 
and its au thor h a-•e fallen behind the 
artist in importance. 

As the Latin m usic industry grows and 
matures, it's im portant that we don't lose 
our respect for the contributions of the 
song\vriters who breathe m usica1 life into 
ideas to create songs that resonate wi th 
people around the world , 

Addressing this challenge must begin 
\vith La.tin writers themse1ves. It's essen• 
tial that they get help from those who un• 
derstand the business today. Songwriting 

is a unique talent that produces com po· 
sitions with immediate and future value. 
Most important, Latin writers need to un• 

derst.and th.at their work is sacred and 
\•a.luablc to the artist who records it and 
the label that distributes it. 

To ensure that our music remains as 
healthy and v ibrant as it has been, we 

must help to nurture our songwriters 
and foll.lS on building new career oppor• 
tun ities ma.de possible by the inter na
tional reach of the industr y and new 
business m odels. 

But all the talent in the world will not 
matter if new•media services don't respect 
writer$' perfor ming rights. Songwrite rs 
of all genres must unite u1 advocating for 
copyright protection., in the tourts, in Con• 
gress and in school education . 

Allof us in La.tin m usic are excited about 
the opportunities to expand our business. 

As we do so, let's ensure that songwriters' 
important creative contributions aren't 
diminished or forgonen. Without them, 
there would be no m usic and we would 
lose an im portant and positive gateway to 
cultural understanding. 

Alexandra Uoutikojfi, smior VP of 
membership/Latin at ASCAP. 
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THE 
LA'fEST 

NEWS 
FROM 

>>>SIMON 
FULLER'S NEW 
SHOW HEADS 
TOHULU 
Simon Fuller's new 
talent show, "If I Can 
Dream," will 
premiere March 2 on 
Hulu. The show, 
created by Fuller 
and produced by 19 
Entertainment, Is 
Hulu's f irst original 
series. Audiences 
will be able interact 
with the aspiring 
performers through 
text. b iogs, 
MySpace, Twitter 
and Facebook. 
Among the show's 
contestants is 
former "Nashville 
Star" aspirant Justin 
Gaston. Contenders 
are chosen by Fuller, 
and the show is 
open to actors, 
singers, dancers, 
models and 
comedians. 

>>>MYSPACE 
PUTS ADS 
'IN-STREAM' 
MySpace quietly 
began testing a new 
"in-stream" ad unit 
that appears within 
a user's personal 
stream of friend 
activities and status 
updates. The new 
placement d ebu ted 
Feb. 10, with Coca· 
Cola ottering fans a 
free download of the 
Selena Gomez song 
"Naturally." Later 
that week, Procter & 
Gamble used an in
stream ad to offer 
samples of Scope 
mouthwash and 
Crest toothpaste. 

>>>SPOTIFY 
GETS HENDRIX 
EXCLUSIVE 
Jimi Hendrix's music 
video for his 
previously un
released cover of 
b lues song "Bleeding 
Heart" is now 
available exclusively 
on t he European 
streaming service 
Spotify. The video 
marks the first time 
Spot lfy has run a lull
length video. The 
clip was directed by 
Julien Temple, who 
has directed feature 
films and 
documentaries 
including the Sex 
Pistols' "The Filth 
and The Fury." 

JUST A TRICKLE 
Top artists earn little 
from music streams 

SMART MONEY 
Tips on how to tour on 

a tight budget 

BUY LOCAL 
Australiil may require 

local support acts 

'GRAND DAME' 
NARM's Mickey 

Granberg dies at 83 

AGENCY OF RECORD 
Alma DOB chief on 

Latin music branding 

Deal or no deal: Recent releases by LADY ANTEBEUUM ( left) a.nd CORINNE BAILEY RAE were pulled from consideration as Amazon Dally Deals; 'Contra' by 
VAMPIRE WEEKEND (right) debuted at No. 1 on the Billboord 200alter being featured as a Dai ly Deal. 

BY ED CHRISTMAN 

APPLE AGONISTES 
besen'iible to partner with Ama
zon on a Daily Deal with other 
releases that may nol get the red 
carpet treatme nt at iTunes, a 
major-label head of sales says. 

iTunes Tries To Steer Labels Away From Amazon's Daily Deal 

Apple's ITunes store has always 
dictated t he terms of it.s 
dealings with record labels. 
As such, the largest U.S. music 
retailer has never censured the 
labels over marketi ng or pro
mo6on ~1rategies. 

But that may be changing. 
The bee in iTunes' bo nnet? 
Amazon's MP3 Daily Deal. 

When Amazon first launched 
the Daily Deal in June 2008, its 
primary aim was to drive more 
custorner traf-fic to the online 
retail giant's MP3 store. "The 
labels paid nothing for being 
included in that pri,rilege, nor 
were they asked,• a major-label 
head of sales says. 

But in mid-2009, the execu
tive says, "that promotion 
mo rphed i nto something 
where lhe labels make arrange
men ts to provide an exclusive 

selling window with Amazon 
for a big release expected to do 
a lotofbusiness on street date.• 

In exchange for a Daily Deal 
promotion on a new a lb um, 

Amazon has been asking labels 
to provide it ,vith a one-day ex
clusive before street date and 
such digital marketing s-upport 
as a banner ad on an artist's My
Space page and messages on 
label and artist Web sites and 
social network feeds. 

"When that happened." the 
executive says. '"iTunes said, 
'Enough of that shil.' • 

Sources say that iTunes rep
resentatives have been urging 
labels to rethink their partici
pation in the Amazon promo
tion and that they have backed 
up those warnings by with
drawing marketing support for 
certain releases featured as 
Daily Deals. 

In response, label executives 
at Capitol, Capitol Nashville and 
live recently opted against par
ticipating in Daily Dea.1 promo
tions they had been considering 
for Corinne Baile)· Rae's "The 
Sea," Lady Antebellum's "Need 
You Now" and Ke$ha's "Ani
mal," sources say. 

An executive at Sony Music 
Entertainment denied that Jive 
had ever considered participat
ing in a Daily Dea.I promotion 
for "Animal. '1 Representatives 
for Apple and EM I declined 
to comment. 

Die mines pushbackagainst 
Amazon's Daily Deal began 
when Island placed Maria h 
Carr!y's ".Memoirs of an Imper
fect Angel" in the promotion. 
Amazon customers could pur
chase the album for $5. 99 a day 
before it.s Sept. 29 street date, 
helping drive firs t-week U.S. 
sales of168,000 uniL.;;. accord
ing to Nielsen SoundScan. 

To help labe ls sidestep 
iTunes' objections, Amazon has 
been fine-tuning its Daily Deal 
pitch on new titles, agreeing, 
for instance, to forgo the 
one-day exclusive window on 
certain ones. But executives fa
miliar with th e situation say 
iTunes has continued to voice 
its displeasure with other as
pttts of the promotion, such as 

label marketing support. 
•'They are . . diverting their 

energy from 'let's make this 
machine better' to 'let's protect 
what we got.,' " says a major
label executive who has been 
following the situation. 

Now that i'l\mes' objections 
lo the Daily Deal are widely 
known, most labels are s hying 
away from allowing their new 
releases to be part of the pro
motion on either street date or 
the day before. For example, 
sourcessay thatwhenAmazon 
recently approached l lollywood 
Records to high light "Who I 
Am." the debut album by Nick 
Jonas & the Administration, the 
label dedil1ed. 

Still. other label executi\'l,s 
say the whole s ituation is fluid. 
While it may not make sense to 
participate in a Daily Deal pro
tllotion for artists that iTunes 
would typically promote, it may 

One of the few albums to par
ticipate in an early-street-date 
Daily Deal promotion so far this 
year is Vampire Weekend's 
"Contra,·· which Amazon made 
available for $3.99 Jan.11,a day 
before it wasa\•ailable anywhere 
clsc. The promotion played an 
obvious role i n powering the 
album·s No, I debut on the Bill
board 200, with first-week U.S. 
sales of\24,000, of which 60% 
were digital downloads. accord
ing to ~ ielsen SoundScan. 

"The whole issue is a kind 
of in terest ing dynamic," a 
senior major-label distribution 
exec utive says. "Amazon is 
fighting a guerrilla war against 
iTunes, and now i'funes is get
ting frustrated because they 
work hard to set up and pro· 
mote a release weeks in ad
vance of the street date, and 
then lo and behold, Amazon 
jumps in there with this deal 
of the day and scrapes off some 
of the cream." 

biz MOBILE: Fo r 2-4/7 h• ws and ana1v,11 on vour u ll phon• 
• or mobtle d.vlu1 go to: mo~IC!.b lllbo.ard.blz. 
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LATEST 

NEWS 
FROM iz 

>>>EAGLES TEST 
VARIABLE 
TICKET PRICING 
The Eagles, managed by 
the artist services division 
of Live Nation Enter
tainment, is testing a 
variable-pricing approach 
to ticket sales for its April 
27 show in Sacramento, 
Calif. Bloomberg reports 
that the tickets have 10 
price levels based on 
anticipated demand. 
Some tickets are priced 
higher than usual, which 
allowed the band to price 
the cheapest seats at $32. 
The goal is to keep overall 
revenue the same as other 
stops on the tour, as wel I 
as to keep secondary 
brokers from profiting. 
The $32 tickets use a 
paperless ticketing system 
that limits transfers. 

>>>ITUNES HITS 
10 BILLION SOLD 
Apple's iTunes store has 
sold more than 10 billion 
downloads. The company 
commemorated the 10 
billionth sale by awarding 
a gift card worth $10,000 
to the iTunes user who 
bought the record
breaking download. The 
song purchase, by Louie 
Sulcer of Woodstock, Ga., 
was Johnny Cash's 
"Things Happen That 
Way." iTunes launched In 
April 2003. 

>>>El, PURPOSE 
MUSIC GROUP 
PARTNER 
New York-based El 
Entertainment and 
Purpose Music Group have 
partnered to release new 
albums by R&B artists 
Elisabeth Withers and 
Anthony David. The 
exclusive licensing deal 
covers all territories 
excluding Europe, 
Australia, the United 
Kingdom and South 
Africa, with the labels 
collaborating on artists' 
development and 
marketing. The first El/ 
Purpose release will be 
singer/songwriter 
Withers' as-yet-untitled 
second album, due in 
June. David, formerly on 
India.Arie's SoulBird 
Records, will release his 
f irst El/Purpose project 
this summer. 

Compiled by Chris M. 
Walsh. Reporting by 
Antony Bruno, Gail 
Mitchell, Andre Paine, 
Glenn Peoples and Mike 
Shields. 

IE'lJ'M:I BY AYALA BEN-YEHUD~ 

STATIC 
NOISE 
Labels, Broadcasters 
Trade Barbs Over Radio 
Performance Royalties 

Even as the recording industry and radio broadcast• 
e rs try t.o work out a settlement on performance roy
alties, the public rhetoric between the two sides has 
been strikingly short of collegial. 

In recent ads targeting members of Congress, both 
sides have renc\vcd their attacks against tacit other 

over the Perform ance Rights Act, which would re

quire U .S. terrestrial radio broadcasters to pay labds 
and artists performance royalties for use of their 
sound recordings. 

The moves come as the nvo sides vie to sway opinion 
on Capitol Hill over what both record labels and broad
casters have marked as a top legislative priority in 2010. 

After an aggressive lobb ying push by the music• 

First Coalition, the U.S. House and Senate judiciary 
committees last year passed the Performance Rights 
Act, which is strongly opposed by the National Assn. 
of Broadcasters. In Novtmber, members of both com
mittees asked the two sides to hold t.ilks to reach a set• 

tlement (Billboard. Nov. 14. 2009). 
Sinc1: then, m usicFirstand the NAB have little to show 

for their efforts, with representath .. es from both sides de• 
dining to reveal what, if anything, they've accomplished. 

"I don'tknowif'impasse' is the right word ... NA B ex• 

ecutive VP Dennis Wharton sa)'S. "We've sat down with 
them on a couple of occasions and engaged in dialogue. n 

BIG RADIO IS BEING 

l: PIGGISH ... 
~ 

JU$1 WhOJl YO'J IJ\ouQhl YO<J could.nl !<:i:k•om~ rne;).11Jo 
cotJ)C..•anon expec:tno o: tte& handou1 .. now BtG RJ.DIO Js 

00&1na around tor anothet ba11001 b',· renamo 1:> pay 
tn1..m::ilON10Fl~llW97lc-. 

Thb romft blq 0QTPOffl1it rQClloaca:loni WhO po,::ke• t)I.Tlk)ru. 
a:nc blllkms to rv,en\1$1- ana lat!Joroprm,ent dfveDliJ 
o:n<I Joixil Ot'ltn,."l'lunun a,u naw n:,tu:1ln(J to rxry ona 

oeru lo tile o:rt.1ts ""'10 penorm lr.e songs c:!\d Cl'80!9 u,e 
mu:aio lbu:l bdnQG Ul 1hotr 11110.0Q .... 

IT'S TIMI TO HOLD IIG RADIO 
ACCOUNTllLE AKD 111:LP MUSICIANI 

GIT THIIR FAIR IIIAIII, 

Bringing home the bacon: The musicFirst Coalition 
takes aim a t 'big radio' In a recent print ad. 

RIAA chairman/CEO Mitch Bainwol strikes a con• 

ciliatory ff.one. "I think we've made real constructive 

progress," he says. "111ere's a lotofbluster, but beneath 
the bluster t here's a more material u nderstanding." 

But i f the two sides are finding common ground bt,. 

hind closed doors, it isn't apparent in public. During the 

week of the Presidents Day holiday. the NAB urged radio 
listeners to "stop the radio tax" in ads that aired across 

the country to coincide with a period w hen members of 
Congress were expected to visit the ir home districts. 

The ads, which have also a ired on TV, urged listen• 

ers to lobby their elected representatives by signing 
an on.line petition at NoPcrformanccTax.org. Trade 

p ublication Inside Radio reported that the ad.."i aired 

about 40,000 times during the week, edging tlie num

ber of spots r un by top-spend ing advertiser Geico. 
.. Most of the stations that ran them, ran them for a 
week," Wharton says. "There have been thous.ands of 

e-mails to members of Congress in support of radio.'' 
In a more target~d response, music First ran a p rint 

ad i n Capitol Hill trade paper Roll Call, portraying "Big 

Radio' as a pig that's "nosing around for another 
bailout by refusing to pay musicians for their work." 
Like the NAB, the organization also ran radio ads in 
Washington, D.C., and launched its own online peti· 
tion at PiggyRadio.com. In a Feb. 18 letter to Congress, 

musicFirst cr iticized the ti ming of the broadcasters' 
ads, which aired as the two sides "continue to meet 
privately at the request of membe rs of Congress to 

create a radio performance right.'" 
The dueling messages arc prrpa.ring the ground for 

when congressional leaders may finally decide to put 
the Performance Rights Act to a floor vote. 

The NAB says a nonbinding resolution opposing the 

legislation has been signed by 256 representatives and 
27 scnatorS. That "raises a.significant question whcther 

there's really a reason to put a separate stand-alone bill 
to the floor of the House; says David Oxenford, a part• 
ner at D.C. law firm Davis \VrightTremaine. Oxenford 

specializes in regulatory and intellectual property is
sues facing broadcasters a.nd digit.al media companies. 

"The fear on the broadcaster side is that e\'en i f a 
stand-alone bill doesn't happen. a bill gets attached to 
another piece oflegislation,'" he says, "\vhich is part1y 

why the NAB bas been pushing members to keep in 
touch with mem bers of Congress." 

The NA B's Wharton echoes that concern. "There's 
not many people who think on a straight up-or-down 
vote this thing would pass," he say$. "I guess the other 

side could try t.o attach this to some sort of must-pass 
appropriations or jobs bill." 

singer will pro

v ide a g limpse 
into the mak
ing of t he 

album and will 

Anthonyjoinsarosterofartistsandtop Tunewikl, the developer of a popular 

industryexea.rtiYeSwhowil participate in media player app for mobile handsets 
the conference, including manager An· that combines music, videos, fully Ii· 

LATIN MUSIC CONFERENCE TO 
FEATURE RARE MARC 
ANTHONY INTERVIEW 
Singer/actor Marc Anthony will partic

ipate in an exclusive, in•depth interview 
April 28 at the Billboard Latin Music 
Conference presen ted by State Farm 

in association with T-Mobile. 

also talk about his changing role In the 

music industry, including his acting ca· 
reer (with leading roles in "El cantante" 
and "Man on Fire") and his recent acqui

sition of a minority stake in the Miami 
Dolphins football team. 

gelo Medina. Westwood Entertainment 

founder Jorge Juarez, Lopez•Negrete 
Communications president/CEO A lex 

Lopez Negrete,songwriterOmar Alfanno 
and urban producer Echo. The confer
ence will also feature a superstar Q&A 

with urban/bachata group Aventura. 
For more Information on the confer• 

ence, go to billboardlatinconterence.com. 

censed lyrics and social elements. The 

company recently announced a new 
round of funding led by Motorola. 

Tunewiki COO Larry Goldberg will dis
cuss the new features and capabilities 
that the company's working on. 

In the final case study, former CBS In
teractive CEO Quincy Smith and media/ 
entertainment lawyer Fred Davis w ill 

discuss the business model of Code Ad· 
visors. their new investment bank, which 

they say w il I target "the intersection of 
media and technology.'' Before joining 
CBS Interactive in November 2006, 

Smith was an investment banker at Allen 
& Co. Davis i s the founder of law firm 

Davis Shapiro Lewit & Hayes, whose 
clients have included such digital media 
companies as MySpace, Hulu, iLike, 

Last.Im and Rhapsody. 

Anthony will talk about his new 

album, which is due in 
May. The as-yet-untl· 
t ied set will be his first 

since 2007's ''El Can

tantei" the soundtrack 

tothefilmbythesame 
name that featured An· 
thony performing the 

music of fabled sonero 

Hector Lavoe. 

On the new album, 
Anthony will pay hom
age to some of Latin 

music's greatest singers. 
including Jose Luis 
Perales and Juan 

Gabriel. The release will 
include songs they pop

ularized, as well as orig• 
lnal material. 

During his onstage 

Billboard interview, the 
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One of the few Latin artists who has 

enjoyed successful careers in English and 
Spanish, A nthony expanded the Possi

bilities of bilingual and 
bicultural acts in the 
United States and 

abroad. Born in New 
York to Puerto Rican 

parents, Anthony's par• 
ticipation at this year's 
Billboard Latin Music 

Conference is especially 
f itting, as It is the first 

t ime the conference will 
take p lace in Puerto 
Rico. The conference 

will be held April 26·28 
at the Conrad San Juan, 
Condado Plaza, fol
lowed on April 29 by the 

Billboard Latin Music 

Awards, which will air 
live on Telemundo from 

the Coli seo de Puerto 
Rko in·SanJuan. 

MUSIC & MONEY SYMPOSIUM 
ADDS CASE STUDIES 
case studies examining a uniQue music 
publishing joint venture, a mobile music 

application developer and a new digi• 
tal-media-focused investment bank will 

be among the highlights of Billboard's 
ninth annual Music & Money Symposium. 
The event takes p lace March 4 at the St. 
Regis in New York 

The f irst case study will feature an 

interview with BMG Rights Man
agement CEO Hartwig Masuch. The 
company, a joint venture form ed last 

year by Bertelsmann and private eq
uity group KKR, reportedly has €250 
million ($338 mi llion) to spend to ac· 
quire publishing assets during the next 

five years. In h is first North American 

conference appearance as CEO of the 
new company, Ma such will discuss the 

types o f assets he1s seeking. 
The second case study will focus on 

The Music & Money Symposium will 

incfude panel discussions with top exec· 
utlves from EMI Music Pubishing, Walden 
Venture Capital and Cracker Barrel, as 

well as mobile app makers Tapulous and 
Smule. The conference wlll also feature 
keynote Q&As with Island Def Jam Music 

Group chai rman/CEO Antonio "'L.A." 
Reid and MTV Networks Music and Logo 

Group president Van Toffter. 
For m ore I nformatlon on the 

syposium, go to b il lboi!trd -

musicandmoney.com. 
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l•lld,iJI BY ANTONY BRUN-2.J 

Penny Arcade 
Streaming Music Still Generates Only Tiny Returns For Artists 

As the music bu~iness contin- another 26 sold S 100,000 or 

uestowatd1traditiona1 revenue m o re of th e same. Three 
streams slow or even evaporate, 
a good deal of faith o~en has 
been placed in what's hailed as 
a panacea for tJ1e industry's ills: 
online streaming. 

But a BiJJ board analys is 
shows that even thearnountof 
money earned by top ar tists 
from on-demand streams and 
non interactive streams (such 
as In te rnet radio) is, in plain 
terms, shockingly low. 

When we calcula ted the 
rankings for our annual Money 
Makers repor t. Billboard as
signed a value to each dig-ital 
dow nload or song stream ed 

based on what we know about 
labels' l icensing deals with 
those services and assumptions 
made about standard artist con
t racts (see story, page 19). 

The results show tliatofthe 
more- than 100 ar t ists we ex
am ined to compile the Money 
Makers list. only IO m ade 
more than $2,000 from non
interactive streams in 2009, 
with Beyond, to p ping the 
list with an underwhelming 
$5,000. Only 25 artists made 
m o re th an $1,000 from on• 

dema nd streams, with Michael 
Jackson topping that list-due 
to a ba rrage of interest follow
ing bis death- with $10,000. 
Neither totals include any due 

publishing royalties and all are 
for U.S. activity only. 

Now compare that with the 
money that artists make from 
other digital chan nels. Digi• 
ta l album download sales 
gene rated sales of at least 
$200,000 for 13 artists, led by 
Jackson with $800,000, while 

acts pulled in more than $1 
mill ion in digital track sales 
for the yea r, l ed by Lady 
Gaga, with 33 making more 
than SI00.000 fro m digita l 
single sales. 

Even tethered subscription 

downloads- tracks down
loaded from services like Rhap
s ody that m u st have their 
licenses renewed monthly
showed better numbers. Nick

el back, Jackson an d Taylor 
Swi ft made a bou t $500.000 
from such ser\'ices, leading a 
field of 26 acts that earned in 
excess of$100.000. 

So when pundits decla re 
onli ne streaming access to be 
the future of the music indus
try over buying and down load
ing music, it's,understandable 
that both artists and labels get 
a little nervous . It's numbers 
li ke t hese tha t. prompte d 
Warner MusicGroupchairman/ 
C EO Edgar Bronfma n Jr. to 
take a im a t the stream i n g 
model during the com pany's 
recent first-quart.er earnings 
conference call. 

"'Free ~-trea.m ing services a.re 

clearly not net positive for the 
indust ry, and as far as Warner 
Music is concer ned, will not 
be licensed." 8 ronfman said. 
"'So the 'getal1 your music you 
want for free, and then maybe 
with a frw bells and whistles 
wee.an move you t.oa premium 
price' strategy is not the kind 
of a pproach to business that 
we will be supporting in the 
future." 

SONIC WOMB 
Put ting aside the ongoing 

debate about whether babies 

the womb, t here's no shortage of prenatal 
listening gadgets competing for the expecting 

parent's dollar. 

One of the newer options takes a decidedly digital 
bent. The Lullabelly Is a belt designed to plug into any 
MP3 p layer, Including IPods and !Phones, so mom and 

dad can create custom playlists for Iii' j unior. The 
device keeps the volume low enough to accomm odate 
unborn ears and has an optional dual adapter for 
parents to p lug In their own headphones and listen 

along with t heir own volume settl.ngs. 

The standard package runs $50, while the deluxe 
set- which Includes the dual earphone adapter and 
extra earphones-costs SSS. -AB 
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Put a ring on it: BEYONCE netted only $5,000 from non
Interactive streams in 2009-and that was still more than any 
other artist. 

These figures show why la
bels are so afraid of stream ing 
services cannibalizing digital 
and ph)'sicaJ sales. lfar tists and 
labels are already making less 

money from digital album sales 
than physical album sales, why 

would they want t.o replace that 
with digital streams that bring 
in even less? 

The answer, of course, is 
that they may not have much 
ofa choice . The last th in g 
record labels should do is dis-

miss the streaming m odel 

as unimportant or, e""en 
I worse, try to force fans to 

consume music differ
ently. The lessons of the 
original Napster, digital 
r ights m anagement and 

continuing onlinc piracy arc 
that it ' s b~tter to give con
sum ers what they want than 
to fight them. If m usic fans 
want to access music through 
streaming services from m ul
tiple de,ices rather than buy 
and download files that they 
must tran sfer from de\; ce to 

another, the recording ind us
try nee:ds to figu re out a way to 
make that happen. 

Doing so in a manner that's 
profitable for both the label and 
the service provider is the chal
lenge. Critics of the industry 

are quick to call labels short
sighted for focusing too m uch 

on near-term profits instead of 
long-term planning. In some 
cases they' re right , such as 

demanding huge upfront pay
ments for music l icensi ng 
deals that hamper a new set· 
vice's marketing and customer 
acquisition abilities. User vol
ume will go a long way toward 
increasing these noninterac• 
t ive and on-dem and streaming 
rewtnues in the long term. 

But charging per -stream 

rates that make it necessary 
for services to focus on the 
su bscription m odel rather 
than the ad-supported model 
doesn ' t seem that outrageous. 
Nor do deals that reward serv
ices with lower s tre am ing 
rates for driving transactions 
that carry better margins. 

The access-over-ownership 
model only works if it works 
for everyone- artist, label. 
service and fan. And while it 
holds great potential lo d rive 
sign ificant music consump• 
tion and revenue, the results 
so far make::: it dc:::a.r that there's 

a long road ahead before either 
is realized. 

biz 
For 24/ 7 dtgltal new5 
and analy5ls, H~ 

• b lllboard.biz/dlgital. 

BITS & BRll:l=S 
SOUNDTRCKR ADDS 
FEATURES 
Soundtrckrintroduced two 
new features to Its location• 

based social music-sharing 
app. Users can now create 
randomly streamed play

lists based on any artist in 
the service's catalog rather 

than just from their own 
collections as well as see 
the location of Soundtrckr 

friends who"ve given per
mission for their location to 

be shown. The Soundtrckr 
app uses the iPhone's GPS 

technology to let users 
assign songs or playlists to 
specific areas. So If a Sound· 
t rckr user is standing In 

front of the former CBGB 
venue and creates a playlist 

to commemorate the ex· 
perlence, other Soundtrckr 
users visiting the site in the 

future can see and play it, 
as well as share with others. 

SHAZAM UNVEILS 
AD-TAGGING 
Building off its Super Bowl 
ad promotion w lth Dockers, 

the Shazam mobile music ID 

service launched an audio 

ID-based on-air advertising 
service called the Shazam 
Audio Recognition Adver· 

TITLE 
Cf\lSl~AI.AAT~ 

allows users to " ta911 the 
on-air ads of participating 

advertisers so their mobile 
phones can receive addi· 

tional information or offers 
through the Shazam app. 
Audio tags can be either 

music or speech. Given 
the app's popularity with 
identifying music, there are 
opportunities for artists to 

let fans hear more about an 
upcoming album than the 
few seconds aired during a 

TV ad. 

JINGLE PUNKS 
SIMPLIFIES MUSIC 
UPLOADS 
Jingle Punks is one of sev

eral online music licensing 
services that offers a collec· 

tion of pre l icensed music, 
mostly from unsigned acts 
or jingle composers, for 

use in TV shows, films, ads, 
videogames and other 
purposes. The company 

recently updated its site to 
give artists more control 

over their content. For ex• 
ampl e, artists can now 

upload their music to the 
service over the Internet, as 

opposed to mailing in CDs. It 

also provides insight into the 
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The Orchard recently named Brad Navin its new CEO, a role he had been f illing on an interim basis 

after the departure of former CEO Greg Scholl in October. Navin previously served as executive 
VP/ GM of the indle·focused d igital d istribution firm. In an interview, Navin outlined his lmmedi· 

a te plans for the company, the Orcha rd's s trategic approach to new d igital models and why ac· 
cess to content will be the w inning model in the end. 

still dependent on wh at you've 
knovm and what's been your rev• 

enue stream. You may see a tran· 
sition to new models, and we 
want to support and be in those 
models. But all of us, whether 
it's the Orchard or Universal 
Music, have to balance the in• 
creasing activity in a 5treaming 
on-demand or ad-based model 
to make up for tbc shortfall of 

what we've known as price-per• 
download before lhat. 

Can you discuss your 
p lans f or new fu nding or 

address the rumor that You're 
looking tor a buyer? 
Unforhmate]y, due to the way 
the legal construct is and the fact 
tbat it's fairly well-known that 
Dimensional [Associa tes! is 
making a play to buyout lhe out
standing shares of the company, 

it's something I c:m'tcomment 
on right now. Wc'U continue to 
be really aggres5ive in this space 
tbat we know and are best aL 

prediction. I'm a firm believer 
that it doesn't matter to a con• 
sumer if they own the music out
right. It's about access to music. 
lfaccess is through subscription 
or through outright ownership, 
it doesn't matter. When that con
vergence happens. that's the ex
citing part. People are still 
confused overwhal devices work 
with what stores, or fears that 
you're ~11th an imeem and the 
next day the)'reoutofbusiness. 
Whe n these th ings shake out 
and it. no longer matters where 
you get itor how you get itas long 
as you can get it, that's all that 
people are going to care about. 
The Orchard w ill continue to 

look at tbe world that way. And 
that's the beauty of working witb 
independentdients. l11ey'rein
terested in finding new ways to 
expand revenue a nd promote 
their artists. 

0 What'syourplanforthe 
Orchard now that you' re 
officially in c ha rge? 
First and foremost. we're proud 
of being a distributor. It's our 
core business model. \Ve'll con• 
tinuc to be one of the best at 
doing that. The Orchard has 
always been abo u t wo rking 
closely with ou r par tners on 
marketing and promotion and 
distribu tion . We're goi ng to 
focus more 0 11 t.he technology 
side to do that better, whether 
it's data analytics from the stores 
themsel\1eS or working more 
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Familiar friend: 
Sanremo 2010 winner 
VALERIO SCANU 

with marketing partn e rs to get 
t h e sta ts and data need ed to 

understa nd that infonnation. 
We h ave a long way to go to un
derstand \vhat sells where and 
why, and I want to bring that to 
the forefront. 

0 Any sta fllng changes 
expected? 
We just brought in a new head 

of engineering, and he's going 
to help us with a lot more tech
nologica I t h r oughput. Not 
bein g a tech nology compa ny 

per se, but using lhe informa-

tion we get in a digital and mo
bile world and putting it to work 

for our clients better. h just en• 
hances the core of what we'w 
been doin g all along. 

E) WIii anything change 
ftom how t h ings were d one 

previously? 

One of the things we·ve done 
well is par tnering mort and 
m ore " ith our distributed label 
clients when lhey have a h ot re
lease and help them take i t to 

lhe nextle ,·el by getting involved 
in more direct marketing and 
promotion. That includes in• 
ve51ing in tbe product itself. 

\T,/e're really focused on our core 
business. We don't h ave the 

need to be caught chasing rev• 
enue streams. W hat may be 
sexy or interesting today may 
be gone six m onths from now. 
We won't get caught in lhal trap. 

What a,e you doing about 

new revenue streams, such as 
o n· domand and no n interw 

activestreamsor mobUe a.pps? 
Just as you'd e::iq>ect when a new 
revenue stream launches, you're 

0 Where wlll t he Orchard, 

or the broader digital music 
market, be In the near future? 

It's more of a ph ilosophy lhan a 

Dime,isional Associates CEO 

Da11ny Stei11 will be a featured 
speaker at Billbot1rd's Music 6{_ 

Money Symposium March 4 at 
the St. Regis in New York. For 
more information, go to 

billboardmusicondmo,iey.com. 
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Lost In The Stars 
Italy's Sanremo Festival Contends With TV Talent Show Influx 

MILAN-Stars from TV ta len t sh ows 
brought strong ratings for thi..5 yea.r's San
remo Festival, but left label exectttives di
"·ided over the Jong-term implications for 
breaking new anists through tne flagship 
m us ic show. 

The 60th an nual Sanremo Festh•a l of 
Italian Song. which was broadcastat9 p.m. 
Feb. 16-20 on state-owned RAJ Uno, aver• 
aged 10 m illion viewers nightly, including 
12.5 million on its final night, according 

to ra rings bureau /luditel. The nightly av
erage matched lhe 2009 figures, although 
the final n ight dipped slightly from 13 mil
l ion. Both were considerable im prove• 
mc:nts on 2008's nightly average of 8 
mil1ion and finale rating of 9.6 m iUion. 

Ratings benefited from lhe presence of 
familiar faces from TV. Valer-io Scanu. 
singer of its overall song contest winner 
"PerI\1tte le Volte Che" (£Ml), and lhird
place singer Marco Me ngoni emerged 
from TV talent show "Amici di Maria de 
Filip p i" (Billboard, Jan. 30). The winner 

of the New Gen eration section was •JI Lin
guaggio Della Resa· (Non Ho 1..'Eta) by 
Tony Maiello, a fma1 ist on Italy's version 
of"The X Factor." 

Enzo Mazza, president of labels grou p 

Fl Ml , hails the talent show influx for hav
ing "'re\tivcd an t\•ent which •,\las becoming 
fossilized and faced extinction . .., 

But other executives fear it could further 
undermine the event's once tltlparallelcd 

reputation as a platform for launching new 
talent. Previous winners include Italian 
su perstars Laura Pausini (1993) and An· 
drea Bocelli (1994). 

"Young artists who don't come from a 
talent-show b ackground might think twice 

about performing at Sanremo next year.'' 
Universal Music Italy president Alessan
dro Massara says. 

The final stages of both contests are 
decided by a public vote, which, accord· 
ing to artist manager Fabrizio Giannini 
- whose clients include Sa rue mo 2010 
contestant Nina Z illi- gives talent-show 
ar tjsts .. an unn atural advantage." 

"When a TI' audience votes, they're pick· 
ing s ingers who are already m edia person• 
alities." he adds. 

Massara also cornp]ains that the New 
Generation contestants-generally artists 
who have yet to release an album- received 
less airtim e this year, with the introduc
tion of earlier elimination forcing some 
contestan ts to perform only once, com
pared with the previous two-perform ance 
minim u m. 

"It's hard to develop a relotionship with 

an audience under those circumstances," 
he says. 

Sanrem o artistic d irector C ianm arco 
Maz:ti couldn't be reached for comment. 
But Mario LimongeJli, president of indie 
labels group PM!, suggests that this year·s 
programming did newcomers few fa\·ors. 

On Feb. 18, for exam ple, guest artists in
cluding domestic stars Elisa and Carmen 
Consoli marked the festival's 60lh an nive r· 
sary by performing Sa.nremo classics from 
yesteryear. 

While conceding tli e veterans' segment 
was a festi,•al highlight, tirnongelli says 

that "artists in the New Generation section 
tbat n ight did lend to play second fiddle, 
as they cam e onstage lat.er," when viewing 
figures traditionally d rop. 

However, EM 11 taly president Marco Al

boni notes tbat new talent can still emerge 
from Sanremo, citing the impact made 
this year by .. three exciting you ng acts 
which did not come from talent-show back• 
grounds- MalikaAyane[SugarJ, Nina Zilli 

[Uni,•ersall and our own Jessica Brando. ·· 
Despite his concerns, Giannini agrees. 

''I'm sure Nina Zilli an d Malika Ayanewill 

be the real \vinners when it comes to sales 
and airplay," he says. 

While the official FIMI charts hadn't 
been published by press time, there was 
plenty of evidence that Sanremo can still 
boost sales, with participan ts taking nine 
of tbe top 10 t racks at iTu nes Italy, includ
ing Ayane's "Ricomindoda Q ui" at No, 1. 

But Warner Music Italy chairman/ CEO 

Massim o Giuliano still urges caution. 
"There can be no denying the talent 

shows have rejuvenated Sanremo," he 
says. "but (long term), let's see how tbe 
records sell." 

MARCH 6, 2010 I www.billboard.b iz 9 

http://www.journal-plaza.net
http://freedowns.net/


www.journal-plaza.net & www.freedowns.netwww.journal-plaza.net & www.freedowns.net

Philadelphia 
Freedom 
After Leaving Live Nation, 
Touring Vet Larry Magid 
Mulls His Next Move 

It was the end of an era when pioneering con• 
cer t promoter Larry Magid s tepped down as 
chairman of Live Nation Philadelphia. News 
that Magid wouJd vacate the post stun ned the 
concert industry, as one would be hard pressed 
to find a promoter more: dosdy associated with 
his home m arket. 

times, is still more interested in putting butts 
in seats than t.alking about new models, verti
cal integration and quarterly reports. Though 
he's enjoyed post-consolidation success, Magid 
is at heart a r isk-taker schooled in controlling 
his own destiny- not exactly the perfect fit for 
the corporate stnLthlre. 

"Basically, you're s itting in an office and 
you're listening to newer ideas and views that 
don't integrate with how you think." he says. 
"T hat doesn 't make it wrong, it's just some

Magid is one of a handful of 
entrepreneurial swashbucklers 
who built the modern concert 
touring business as it is known 
today. In the touring world, the 
67-year-old Magid has been "Mr. 
Ph iladelphia" for more than 40 
years . from h is opening of the 
legendary Electr ic Factory club 
in 1968 to his key role in devel
oping virtually every rock act of 

OnThe 
Road 

body else' s view. And I'm an en
trepreneur, and the corporate life 
is very difficult for some people 
to adapt to." 

note in one of the most passionate rock mar
kets in the United States. 

"Quite honestly, it's been a long time com
ing," Magid says in his first interview after 
Billboard.biz broke the news of his departure 
Feb. 16. 

Magid sold his Electric Factory Concerts busi
ness in 1998 to Robert Slllerman as par! of the 
promoter consolidation under the SFX banner. 
After Clear Channel Enler tainmenl acquired 
SFX in 2000, Magidfoundhimselfat oddswith 
how that business was run. "The last couple of 
yea.rs of that were agonizing for me,"' he says. 
"'I wasn't going to continue. I was either going 
to do something completely different or start 
my own company again." 

Rut things changed after Clear Channel Com
munications spun off CCE into a separate com
pany called Live Nation in 200S. 

"' I decided that it was a new company, a new 
outlook." Magid says. "[Live Nation CEO] Mich· 
acl Rapino was very charming, a great guy with 
a lo t of energy. I thought he might have a dif
ferent path, and he certainly did." 

Magid operated wi thout a contract during 
the last 14 months and had again considered 
leaving when Tkketmaster/Front Line CEO 
lrvlng Azoff told him about his company's pro
posedmergerv.oth Live Nation and asked Magid 
to stay on. 

"He gave me the challenge of doing differ
ent th ings and slaying with the company," 
Magid says. "And then a coctple weeks ago 1 was 
in LA. and ln°ing said he wasn't going to run 
the company after the merger. It was pretty 
much gong to be n 111 the same way." 

Magid says there was m uch back-and-forth as 
to what his role would be in the merged company, 
"'but never to the poin t where anybody was jump• 
ing out of the window. But it just wasn't produc
tive for me to be there anymore, not for them and 

not for me. We had an amicable parting." 
Though he declined to elaborate on specific 

philosoph ical d ifferences, in speaking with 
Magid one gets the sense that this is an old
school promoter who, while- in tune with the 
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Magid estimates that he has 
promoted and/or produced more 
than 16,000 s hows, including 
tours with Bette Midler, Billy 
Crystal, St evie Wonder a nd 
Rob in W illiams. He an ticipates 
working with these artists again 

in some fashion. And the 2,500-seat Electric 
Factory at the corner of Seventh and Willow 
Strects "is mine, it's always been m ine," hes.ays. 
.. I don't plan on not having i t in my life." 

New business models aside, the basics of 
concert promot ion haven't ch an ged, and 
Magid's vast knowledge of the business remains 

:Factory' man: LARRY MAGID ':) ~, 
m the 1970s. 

a valuable resource. "'People are offer ing me 
th ings and I just say, 'Wait, I just got outofone 
thing, let me catch my breath,'" he says. "'I had 
somebody offer me a tour last night for 2012. I 
said, 'I can'tsaywhatl'II be doing in three weeks, 
let alone three yea.rs from now.' " 

Magid says he isn't contractually prohibited 
from promoting shows or producing tours. "I'm 
good to go," he says. " I've jus t got.to decide what. 
it is. I wa.nt to do when I grow up." 

bi 
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ERIC MAYERS, PRESIDENT, LADD CIRCLE PRODUCTI O NS 

W ith little to no tour support from a record label, budgeting a cross-country trek can be a 
daunting-and sometimes impossible - task for emerging artists. But thanks t o new devel

opments in technology and growing opportunities in the sponsorship world, more touring acts 
are finding ways to cut costs on the road. 

Ladd Circle Productions president Eric Mayers knows the challenge well, having managed 
tours by My Morning Jackel, the Decemberisls, Angelique Kldjo, Nickel Creek and Mindy 

Smith. Here are some tips on how to maximize a touring budget and perhaps make some 
money in the process. 

1. BOOK EARLY 
"I've got a My Morning Jacket 
tou r leav ing in A pril. Bu t 
thankfully we had routing and 
confirmed dates ear ly. right 
after New Year's. So I was able 
to map out the tou r. look at 
the days I needed hotel rooms 
and dr iver rooms, and I was 
able to get my travel agents in 
touch with sales managers of 
these various properties rc
a l ly early when they w ere 
comple tely empty and stan •· 
in g for bu s iness. And fo r 
high -profil e fes tivals, the 
minu te i t looks like you·re 

goin g to be there, I try to get 
rooms before the lineup is an
nou nced and as soon as you 
possibly can before they star t 
jacking rates." 

2. OPT FOR A PER DIEM 
INSTEAD OF CATERING 
"You can prenegotiate \vhat• 
ever that catering nu m ber is 
going to be and get that paid 
out in advance. So th e band 
members wou ld hop in a cab 
o r walk to a grocery s tore 
and do the shopping them
selves [an dJ th ey get on ly 
what they need. If you have 

le ftover I food] from previ 
ous shows, i t's less \Vastc.:ful. 
You can get exactly what you 
want and probably turn a lit
tle bit of a profit. It s hould 
be a ppealing to t he pro
moter, because th e res pon
s ib ility is off their backs." 

3. COMPUTERIZE YOUR 
TOURBOOK 
UT ours of any size usua1Jyend 
up pr in tin g these big tour
book itineraries. The tourbook 
has info about h otels, venues, 
promoters, the full schedule, 
travel details- everyth ing. So 

you end up printing tourbooks 
for maybe 20 people.111ey can 
be up to $10-$1 S apiece. T hey 
don't hold their value after the 
fi rs t week; schedules t.han13e 
as s how deta ils shift. What 
I '•,c been doing on my own is 
making an electronic version 
of a tour book- keeping it as 
an c-mail-rcady PDF that can 
be continually updated. T hen 
I e-mail updated copies to the 
band and cre \V. I've recently 
started working with a new 

software package from a com 
pany called Eventric. It's a 
server-based software and it 
has a connected iPhone app. 
It keeps every body cun ent 
and pre,·ents me from having 
to print u p tourbooks a nd 
waste time e• m ailing and de
veloping PDFs. My license for 
that software costs $30 [per 
monthj." 

4 . MAN YOUR OWN 
MERCH BOOTH 
"' It's a g reat way to have a 
one-on-one interaction with 
your fans . regardless of how 
popularthe band is. It's a less 
formal meet-and-g reet and 
dr ives immediate traffic to 
the merchandise booth . I' ve 
seen sales doub le on a 
nightly basis by that happen
in g. If a band is doing a club 
tou r a nd they're t rying to 
save m oney, I can' t imagine 
why anybody would be 
agains t it. It's defin itely hap
pening a lot in the bluegrass 
and folk world. And also in 
the contempora ry Christian 
markets. With the indie-rock 
and pop scene, I think you'll 
start to see that more. The 
n ewer, hungrier bands arc 
goin g to be doing that ." 

• • 'You end up printing 
tourbooks for n1aybe 20 

people .. . rrhey don ·t hold 
their value after the 

first \VPCk.. 

S. ALIGN W ITH LIKE
MINDED SPONSORS 
''A way that you can generate 
revenue and sa,re money is 
finding like-minded compa
nies that want to go out and 
target your exact demo• 
graph ic. If you can f ind 
companies that are hungry 
and have a marketing budget 
th a t can support sen ding 
somebody out to follow your 
tour, that's how you can trade 
for sponsor dollars . [If t hey 
tan offer youJ X dollars
whichwe can earmark as hotel 
money, gas mone)', bus rental 
jmoneyJ-you can offer them 
a n opportun i ty to set up a 
kiosk or booth in the lobby 
near the mercha ndise table. 
It might not even be a prod
uct-based thing; it could be an 
educationa l. nonprofit organ
ization. If you have enough 
lead time to reach out to these 
companies, say, "I iey. you' re 
targeting college kids on the 
East Coast. We're about to go 
do a college tou r on the East 
Coast. So i t seem s like we 
might be able ro line up and 
try to set something up that 
benefits both ofus." 
- Interview by Mitchell Pet<rs 

Get paid to mentor students who want to break into radio. 
. \ \ \ 

Give back your knowledge of radio and get compensated for it. 

Call or email us for details. 
Minimum 15 years radio experience. 

brian@eccprograms.com 

(310) 592-3780 
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As Seen On TV 
Univision Reality Show Winner Ana Isabelle Scores Hit Album 

While Billboard's mainstream 
sales charts regula.rly include 

plen ty of TV-spawned prod
uct by suc:h artists: as Selena 
Gomez, Nick Jonas and 
Susan Boyle, s uch record
ings remain a rarity on the 
Latin charts. 

But for the second time in 
the last three months, a TV
drh•en artist has debuted in the 
top five of the Top Latin Al
bums chart. Last week, "Mi 
Sueno· (Universal) by Ana Is
abelle, the first winner of Uni
vision's reality show • v iva eJ 
Sueno." landed at No. 3. 

Ana Isabelle's bow follows 
that ofTekmundo soap opera 
star Jencarlos, who debu ted a t 
No. 2 on 'fop Latin Albums in 
late November with his indie 

debut, "Buscame" (Bullseye). In 
contrast to Jencarlos, Ana Is
abelle isn'ta ne11vcomer. Like all 
'"Viva el Suetio" contestants, 
she's a musk pro who hadn't 
yet broken through to a wide 
audience. Still, g iven the 
anemic sales ofher 2007 debut 
album. "PorelAmor" (La Calle 
Records). Ana lsabclle'schart 

success is as much a product 
of TV as that of any actor
turned-singer. 

At the time of their releases, 
neither she nor Jencarlos had 
a strong radio sing le , with 
Ana Isabelle's "Por Amarte 
Asi" a t No. 37 on Hot La.tin 

Songs and Jencarlos' "Amor 
Quedate" a t No. 44. 

This points to their TV 
celebrity as the primary sales 
driver. Their success wasn't, 
however, about screen time 
alone, bu t also a.bout m a.rket-

ing strategies that linked im
ages to music. 

Take Ana Isabelle. Although 
she won "Viva cl Sueno," she 
had as much e"))osure during 
the show's 14-week run as the 
o ther three finalists who also 

released albu ms: Cr istina, 
Zone D'Tambora and Ojeda, 
none o f which have done 
nearly as well. 

And none of them had 
charring radio ,;ngles. But per
h aps more importantly, none 
synched their album content 

asneat1ywith theshowasAna 
Isa belle did . 

"The key was the A&R 
process," Universal Music 
La.tino president Walter Kolm 

s ays. Ana Isabelle ·recorded 
the songs she performed on 
t he s h o w, whic h allowed 

audiences to identify with 
what they saw on TV." Those 
songs thatweren't.on "'Viva el 
Swdio" were covers ofhits, in 

shows in the week."'i'. leading up 

to her album release. 
The one place s he wasn' t 

seen was oo rival network Tele
mundo. which, until recently, 
was he.a"ily promoting its own 
m usic sta r, Jencarlos (Bill
board, Dec. 5, 2009) . Tele

muodo, which receive d a 
share in Jenc.arlos' music sales, 
provided unprecedented sup
port for his release, even land
ing a performance spot on 
sibli ng network N BC's "The 
Tonight Show With Conan 
O'Brien,"' a rarity for an artist 
who records only in Spanish. 

Jcncarlos has sold 44,000 
copies of" Bi1scame'' in the 
United States, according to 

Nielsen Sound-keeping with 
the spirit of the 
c ovc rs • hca\.'y 
show. which al
lowed buyers to 
make a connec• 
tion between 

Latin 
Notas 

Scan. And Tele
mundo is happy 
enough that it's 
dcvdoping"ad
ditio nal scenar• 
ios with va.rious 
artists to take a 

strategic s tep 
into the- music 
arena, " Te le• 

.. 
the artist on TV 
and the artist on 
the album. 

• People don't 

buy the record simply because 
of the exposure, but because 
they want that record, with 
those songs .• Kolm adds. 

However, there's no deny• 

lng tliat Ana Isabelle enjoyed 
p lenty of exposure that helped 

boost. sales. While "Vh•a el 
Suefto" i s hardly "American 
Idol" (despite strong ratings). 

Univision did supponthewin
ner of its first music reality 
s h ow, making sure Ana Is• 
a belle got airtime on the net
work's talk and entertainment 

m un do Network C ro u p VP 
of m usic af fairs Margaret 
Rogers says. 

These artists cou ld be ei
ther established acts o r part 

of'l'elemu.ndo's roster of ac
tors, like Jencarlos, Rogers 

says. Regardless, she says 
that "any s cenario Tele 
mundo develops with music 

will have a base in our televi-
sion programming." 

biz 
For 24/7 Latin newt 
and analysis, sec 

• blllboard.blz/latln. 

Ready For Some Futbol? 
Brands Employ 
Latin Music For 
World Cup 
Campaigns 

Soccer fever is rewlng up In 

advance of this summer's 
FIFA World Cup. And brands 

group's 2009 U.S. tour. 

For the World Cup cam
paign, Verizon will set up an 
area at Los Tigres concerts 
it is sponsoring where fans 

can pose in front of a green

screen to shoot a v ideoclip 
that makes i i appear as 

are already capitalizing on the though they're playing soc-
sport's popularity among U.S. cer with the group. They can 

Hispanics to launch cam- then have the video sent to 

paigns t ied to music. their phones. Verizon will 
VerizonWirelessispromot· also fly 32 fans selected in 

ing its on-demand streams of a sweepstakes drawing to 

Univision's World Cup broad· Houston to watch the June 
casts with a marketing cam- 11 match between Mexico 
paign featuring regional Mex· and South Africa and to see 
ican act Los Tigres del Norte. 

Under a partnership with the 

group brokered last year by 
Tribal Brands, the carrier re
leased an exclusive Los Tigres 

mobile EP and sponsored the 

a private performance by 

Los Tigres. 

Meanwhile, official World 
Cup sponsor Budweiser Is 
sponsoring a six-on-six am

ateur soccer tournament in 
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It's the network: LOS 
TIGRES DEL NORTE in a 
Verizon Wtreless ad. 

California that will culminate 
in a May 23 championship 

match at the Home Depot 
Center in Carson, Calif. The 
event will feature perform· 
ances by a variety of Latin 

music acts, says Elena So

tomayor, event marketing 
VP of Cardenas Marketing 
Network, which is organiz
ing the tournament w i th 

sports marketing company 

P rimetime Group. 
"We definitely want some 

regional Mexican talent. may

be some rock as well," So
tomayor says. 

While Budweiser owns 
t he six-on-six tournament, 
" they're open to other spon· 

sors coming onboard,'' So
tomayor says, particularly 

for the big matchup in May, 
for which she's pursuing fast 
food and wireless compa

nies. Other brands that 
a ren't putting in b ig bucks 
for international World Cup 

sponsorship " love it because 
t hey can ride the coattails of 

such a big property for a lot 

less money," she says. 

As part of a more modest 
campaign, Hispanic market
ing and advertising firm Lanza 
Group is looking to se ll a 

spon sorship for a soccer 

videogame tournament at 
Fiesta Atlanta, the Cinco de 
Mayo celebration it puts on 
every year. •rvou'II find a lot of 

the major sponsors that are 

World Cup sponsors w ill be 
incorporating the World Cup 
within their activations," Lan

za Group CEO Ralph Herrera 
says, adding that Bud Ugh~ 
Coca·Cola and McDonald's 

are likely to hand out soccer· 
associated item.sasgiveaways. 

-Ayala Ben-Yehuda 

EN ESPAf;iOL: All the great Latfn music coverage 
.COl'Tl you've come to expect from BIiiboard- in Spanish! 

Blllboardenespanol.com, 

TITO 'EL BAMBINO,' 
ECHO CONFIRMED 
FOR LATIN CONFAB 
TI!o "El Bambino," the leading 

finalist for the 2010 Billboard 
Latin Music Awards, and pro

ducer Echo have been con
firmed for the " Rising Above: 
The Evolution of 

the Latin Urban 
Movement" 

panel at the 
Billboard La· 
tin Music Con

ference. Tito is D 
up for 18 awards 
for his album "El Patronu and 

single "El Amor," while Echo's 
credits include Don Omar's hits 
"Sallo el Sol" and "Ciao Bella." 

The panel will feature discus• 
slons on remixes, International 
exposure and independent 

promotion strategies. For 
more inform ation, go to bill

boardlatinconference.com. 

BILLBOARD EN 
ESPANOL PRESENTING 
SXSW SHOWCASE 
Bill board en Espanol will pres· 
ent a showcase at South by 

Southwest in Austin at 8 p.m. 
March 18 at the Billboard.com 

Bungalow, Division Minuscula, 

Gustavo Galindo, Banda de 
Turlstas, No Te Va Gustar, Bam

barabanda and Patafunk w ill 
perform. Other acts scheduled 
to perform during the confer

ence include Colombia's Choe 
Qulb Town, Bomba Estereo 

and Superlitio, Chilean rapper 
Anita Tijoux and veteran Mex
ican rock act Maldita Vedndad, 

which is back with its first stu• 
dioalbum In 11 years. 

SAN ANTONIO TO 
HOST TEJANO MUSIC 
CONFERENCE 
The Tejano Music National 
Convention and t he Tejano 
Music Awards are joining to

gether to form Tejano Music 

2010. The July 9-11 event in San 
Antonio is produced by Latin· 
Pointe, the company that pro

duces the ALMA Awards and 
Premios Deportes. The sev• 

enth annual convention, an 
event for fans and industry ex
ecutives, will include exhibitor 

booths, workshops and mas· 
ter classes as well as a dance 
featuring new and establ ished 
artjsts. The convention will be 

capped off by the 30th annual 

awards ceremony, presented 
by the Texas Talent Musicians 
Assn. -Ayala Ben-Yehuda 
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KnowYour 
Rights 
Bloggers Need To Understand The Ins 
And Outs Of DMCA Takedown Notices 

In early February, Google removed a handful 
of music b iogs from its Blogger platform, 
cla imin g t he si tes had a h istory o f posting 
copyrighted material without permission. 

ho lder files tho usands of notices on 1he 
same day. and within hours, a blog has ex• 
hausted i ts three strikes and is deleted. 

Within homs. Twitter had lit up 
like a Christmas tree\vith com
plaints about the takedowns and 
plenty of finger-pointing. 

The 
Indies 

Bloggers can me a counternotice, but if 
they s imply posted a t rack be
cause it was cool and they did
n't bother to get permission, the 
cotmternotice isn't appropriate. 
Some bloggers simply file coun• 
ternotices regardless, in order 
to keep strike counts low, but 
there is a risk of getting caught. 

By the end of the week, one 
blog, Masala, had been restored 
wi th a note of apology from 
Bloggcr-apparcntly the si te 
hadn't received notices fi led 
against it. Other sites had mi
grated to new servers or disap
peared a I together. 

For labels, filing DMCA no• 
tices can risk erasing biogs and 
alienating the vocal blog com

muni ty. The upside. though, is that. at least 
in the:: experience o f Cantora Records co
fo,rnder W Iii Griggs, "most bloggers are re• 
spon sive if you send a nice e-mail and ask 
them to remove a song-their main goal is 
often to help artists, a nd they wan t to work 
with you:· 

CORTNEYQ HARDING 

4'!f, 

,. Ai 
Amid all the yelling about the alleged evils 

of Google and greedy record-label executives, 
one thing became clear: Many people in the 
indie music world still don't know rnuch about 
the Digital Millennium Copyright Act and the 
D MCA complaint process that enables copy
right ovfn e rs to block u nauthorized u se of 
their content online. 

Then again, not all copyright owners are 
as careful as Griggs. 

Sornctimcs, even la
bels and acts that will· 
ingly gh·e music to 
biogs to post don't fully 
understand th e process 
of clearing t racks, put• 
ting bloggers in a posi
tion where they can be 
punished for acting in 

good faith. 

• • 'Most bloggers 

Fihng a D .\.1 CA notice 
with Google requires 
filling out a simple 
form , and Google 
rarely checks for accu
racy. While the law re
quires those filing to 
swear under penalty of 
perjury that they are 
the copyright owner or 

Just because an 
artist has reco rded a 
song doesn't gh•e him 
or her the Tight to pass 
along a track to an MP3 
blog. At the very least, 
t he artist m ust firs t se
cure the permission of 
the label and publisher. 
If the song is a cover, it 
needs to be dcarcd 
with the rights-holders 
of the original work as 
well. And make sure all 
international partners 
are looped in-de -

are responsive 
if you send a 

nice e-1nail and 
askthen1 to authorized to act on bc

hal f of the copyrig ht 
owner, Google rarely 
takes steps to ver ify the 
information. From the 
perSpcctive of Google 
and many other host
ing sen·ices , i t' s much 
better to be conserva
tive and avoid lawsuits, 
much l ike the Sl bil• 

remove a song
their n1ain goal 
is oftf'n to h<'lp 

artists, and they 
want to " 'ork 

"ith you.' lion copyright infringe• 
ment s ui t that You1\tbe 
still faces from MTV 
parent Viacom. 

-WILL GRIGGS, 
CANTORA RECORDS 

pending on the terms of the deal with an over• 
seas label, a party in another country with a 
license agreement could potentially object 
and issue a valid takedown notice, according 
to Fred von Lohmann, senior staff attorney 
at the Electronic Frontier Foundation. 

One blogger whose si te was deleted by 
Google publicly admitted he received DMCA 
takedown notices .. ·almost every other week." 
And while he says he always removed the 
offending tracks, it's not e nough .. \.1ost blog• 
ging platforms have a "three strikes" polky, 
whic h can be a hazard when a copyright 

So far. no bloggers 
have been s ued for copyright infringement 
for posting links lo songs, and most of the 
labels I spoke to say they want lo work con
structively wi1h biogs that play by t he r ules. 
Von Lohmann says t hat aggregator sites like 
the Hype Machine represent a kind of de
lente between bloggers and lab e ls and 
demonstrate thatthey're willing to work to• 
gether to create a legitimate accommodation 
for both parties. 

.btz 
For 24/7 lndles news arid a,nalysls, see 
b lllboard.blz/indlH or follow 
billboardlndies on Twitter. 
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THE SOUTH BY SOUTHWEST 
MUSIC AND MEDIA CONFERENCE 
showcases thousands of musical acts from 
around the globe on over eighty stages in 

downtown Austin. By day, industry reps do 
business in the SXSW Trade Show and partake 

of a full agenda of informative, provocative 
panels and interviews featuring hundreds of 

speakers of international stature. 

REGISTER TO ATTEND SXSW 2010 
Go to sxsw.com now to take advantage of 

current registration discounts and book your hotel. 

SXSW 2010 KEYNOTE SPEAKER 
Smokey Robinson to deliver the keynote 

address on Thursday, March 18. 2010. 

SXSW 2010 MUSIC ANNOUNCES 
OVER 900 SHOWCASING ARTISTS 

Visit sxsw.com/music/shows/bands 

MORE TO COME/ 
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GLOBAL 
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LINE 
www.billboard.biz/global 

AUSSIE LABELS 
GROUP CHIEF TO 
STEP DOWN 
Stephen Peach, the high· 
profile CEO of Australian 
labels group the Australian 
Recording Industry Assn. 
and Its sister rights 
collecting society the 
Phonographic Performance 
Co. of Australia, says he will 
quit both roles In August. 
Peach has held the posts 
since January 2002 after 
previously serving as the 
principal lawyer for both 
organizations. Under his 
leadership, the PPCA 
secured a key victory In 
2007 before Australia's 
Copyright Tribunal, which 
approved a sharp increase 
In the licensing fees that 
nightclubs pay for the use 
of sound recordings. A 
tribunal ruling is pending 
on a similar dispute over 
licensing fees for fitness 
clubs, while the PPCA has 
also launched a High Court 
case in an attempt to raise 
the fees that commercial 
radio stations pay for broad
casting recorded music. 

DIGITAL SALES 
FLAT IN JAPAN 
The Recording Industry 
Assn. of Japan says revenue 
from 5afes of digital m1151, 
totaled ¥91 billion {$993 
milUon) in 2009, unchanged 
from 2008. The trade value 
of online downloads rose 
13% to ¥10.2 billion {$111.3 
million). Howe11er, the 
dominant mobile music 
sector's re11enue fell 1% to 
¥79.2 billion {$864 million). 
That Included a 19% drop In 
master rlngtones to ¥16.4 
billion ($178.8 million), 
although mobile full-track 
downloads rose4%in 
value to ¥49.4 billion 
{$538.7 million). 

ITALIAN 
REVENUE DROPS 
The trade value of 
recorded-music sales in 
Italy dropped 19% In 2009 
to €144 million {$196 
million), from €178 m illion 
{$242 million) in 2008, 
according to the I FPI· 
affillated national labels 
group FIMI, based on data 
compiled by auditing 
company Deloitte. CD and 
music DVD sales fell by 
24% to €123 million {$168 
million), marking the ninth 
consecutl11e fall in CD trade 
values. Digital m usic sales 
surged 27% to €20 million 
{$27 million) in 2009. 

Reporting by Lars 
Brandle, Rob Schwartz 
and Mark Worden. 

I \flij)l@I BY DIANE COETZER I 

MAKING 
MOVIES 
Film Soundtracks Take South 
African Music To The World 

JOHANNESBURG-South African artists arc hop• 

ing the country's blossom ing film business can help 
win them international exposure. 

, Celluloid dreams: OVERTONE; 
, inset (from left): Director CLINT 
EASTWOOD with MORGAN 
FREEMAN and MATT DAMON 
on the set of 'lnvictus.' 

cember, including "The Ellen DeGeneres Show," "Lopez 

Tonight" and "The Late Late Show With Craig Fergu
son." The group has boo ked Shldio time in. March to 

record a follow-up to its 2009 independent debut," Fre
quency" (Vonk Musiek), and has West Coast tour dates 
scheduled in April t.o open for Corinne Bailey Rae. 

Cannes Film festi val 
in May. 

"(\Ve'rej looldng to 
our association with 
cool movies to give us 

more synch opportu
nit ies," Black Hotels 

frontman John Boyd 

Johannesburg vocal septet Overtone is leading the 

way with English- and Zulu-language contributions 
to the soundtrack to Clint Eastwood's Academy Award
nominated "' rnvictus." The film is one of two 2010 
Oscar nominees that was shot in South Africa. along 
with .. District 9 ." 

Overtone's ,.,authenticity and dedication in the vocal 
work was the pcrfect complcmentto the score, written 
by my son, Kyle, and his partner M ike Stevens." East• 

wood says. "Once we got one tsongJ in, it made sense 
to try another. and another until we had eight-two 
originals and six covers of South African folk classics." 

Back home, film production is booming. While fig
ures for individual years aren't available, South Africa's 

Departmentofrrade and lndW>-tr)' says 40 feah1refilms 
were made domestically during 2008 and 2009, com
pared with j ust 78 made between 1986 and 2006. 

Films in production include "The Bang Bang Oub," 
set in apartheid' s final days and soundtracked by vin
tage recordin gs from South A frica n indie Shifty 

Records' roster of an ti-apartheid artists. Elsewhere, 
local singer/songwr iter Ed Jordan, who is signed to 

i ndie Electromode Music, is providing the soundtrack 
to ·spud," starring John Cltesc. 

says, noting Lhat South African radio rarely plays al
ternative rock.• 'While Wedding' led to opportunities 
i n iJozi.' With both, we're hoping to have an interna

tional platform in the coming year." 

"' lm•ictus" has grossed abo ut $37 million s ince its 
Dec. 11. U.S. opening.according to Rentrak. In South 

Africa, the m ovie has grossed $1.4 million since Dec. 
ll; U.K. first-week box-office receipts (Feb. 5•11) to

taled$ t.7 mill ion. 

O ne recent do mestic hi t, the romantic comedy 

" White Wedding" (Stepping Stone Pictures), will be 
re leased internationall)· in the spring. Director Jann 

Turner says placing local act s l ike Afro-folk arti st 
Stead)'rock and alt-rock band the Black Hotels on the 
soundtrack "allowed us a fuller sense of place, mood 

and character."' 

"Jozi" producer Robbie Thorpe says publishers have 

taken leading roles in de\1eloping movie tie-ins, prais
ing Sony/ATV Music Publishing for offering · a set 

number of songs at an all-in licensing fee. making it 
more affordable for us to plate origina1 music promi
nently in the film ." 

Sony/ AfV South Africa managing director Jay Sa\'· 
age acknowledges that "a reasonable l icense fee with 

m o re prominen t, lengthier usages means better per
formanct recrip ts," adding that having songs on a 
soundtrack album for a movie that might be released 

internationally "'means revenue is driven on a variety 
o f fronts." 

T he film's soundtrack on Wate rtowcr Music has 
sold 11,000 units in the United States, according to 

Nielsen SoundScan. 'The sotmdtrack was released Feb. 
22 on Sony Music South Africa. 

Eastwood's wife, Dina, saysshe spotted Overtone at 
a March 2009 d ub performance in Cape Town. 'Jbey're 
'' teen-idol handsome and hard to resist," says Dina, 
who was so impressed that she became the act's man
ager. That helped secure U.S. TV appearances in De-

111c Black Hotcls' music. re.leased on its own Hon

eyto ne in1print, is also featured in the upcoming com
edy "Jozi" (Videovision Entertainmem/f.0.M Pictures), 
due domestically Feb. 26. Johannesbmg indie Next 

Musicreleased the soundtrack Feb. l S, while Video
vision p lans to shop the movie for international 

Eastwood insists g roups like Overtone can offer 
something special to international audiences. 

BRISBANE, Australia-Inter
national acts could soon be 
obliged to feature local 
support acts for tours Down 

Under, if proposed changes to 
entertainment visa regulations 
become law. 

The Department of Envi
ronment, Water, Heritage and 
the Arts- headed by minister 

Peter Garrett, former front
man of Aussie rock band Mid

night Oil-outlined its plans 
In December In a dis
cussion document 
titled "Bringing 
Aussie Musicians 

Centre Stage." 
While Garrett 

could not be 
reached for com

ment, a department 

representative says he 
wants to ensure Australian acts 
.. leverage exposure, gain valu

able performing experience 
and make new Industry con· 
nections" when international 

acts tour. 
Interested parties had until 

Feb, 12 to submit feedback; the 
department confirms it 's now 
studying 23 responses, with a 
final decision due later thjs year. 
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"South African s ingers and m usicians bring an al
m ost genetic soul to their work, .. he says . .,It's astound

ing. the talent pool: 

Opening Shots 
But Neil Warnock, CEO of 

t he Agency Group in Lon

don, says he's wary of legis• 
latlon curtailing choice. "An 

artist like [Agency Group 
client] David Gilmour does
n't lik e opening acts/' 

Warnock says. " He doesn't 
have a problem In the U.S., 
the U.K. or in Germany-why 

should he be forced to take 
an Australian act?" 

Aussie Touring Biz Split Over Compulsory 
Local Support Act Plan 

Under the plan, local p ro
moters would have responsi
bility for booking Australian 

support acts. But executives 
have mixed opinions on the 

proposals, which wouldn't 
apply to shows with a 

capac~y of less than 

400 orto festivals 
with local acts on 

the bill. 
Australian 

Music Managers 

Forum chairman 
Nathan Brenner says 

the proposal acknowledges 
"a lack of Australian supports 
being offered by local promot

ers,'' accusing promoters of a 
"'singular fallure" in dealing with 
the problem. 

But veteran promoter Mich· 
ael Chugg counters that .,the 

industry has self-regulated 
itself until now and it's done a 
very good job." 

Self-regulation has "only 

partially worl<ed," says Michael 
McMartin, director of Syd• 
ney-based Melody Manage· 

ment, whose clients include 
Australian rock veterans the 

Hoodoo Gurus. "We've al
ways asked for this to be leg· 
islated . It will help economi

cally and culturally.'' 
But according to Evelyn 

Richardson, chief executive of 
promoters/festival operators 
trade group Live Performance 

Australia, the administrative 
burden created by the plan 

would far outweigh "the l im
ited opportunities it will cre
ate for Australian musicians." 

LPA claims its members use 
domestic support artists on 
more than 90% of internabonal 
acts• shows in Australia, an ln· 

creasingly popular destination 

forovers.eas artists. 
Recent on-tour pairings have 

teamed Green Day with Jet and 
Pink w ith Aussie alt-rock band 

Faker, while Them Crooked 
Vultures used different domes
tic acts n ightly. However, Mas

sive Attack's March dates will 
feature Brit ish vocalist Martina 

Topley•Bird as the opener, 
w hile Marianne Faith· 
h.Jll's tour in January 

and February did· 
n't feature any 

support act. 
Overseas 

agents a re 

watching the situa
tion closely. Chicago

based Windish Agency 
president Tom Windish is 
currently setting up Australian 

shows for Animal Collective 
and the Books. 

"Local acts are already 
opening for our international 

c lients," W indish says. "It 

doesn't make economic 
sense for International tour
ing acts to bring [ in] a non

Australian opener." 

Garrett has said the plan 
should boost Aus· 

tralia1s live entertain

ment sector, 
which, according 

to the LPA's latest 
f igures, gener

ated $1.l billion 

Australian ($940 
million) In 2008, down 

13% from 2007. 
McMartin bluntly dismisses 

any suggestion that some 

niche international acts won1 t 
be able to find suitable Aus· 
tralian support. 

"You've got to be b loody 
kidding," he says. "We're well· 

stocked with great artists." • •· 

Additional reporting t,y Jvliana 

Koranteng in London. 
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Righting The Ship a senior VP heading Sony Corp.'s net
work services division in Europe a.n<l 
mobi le prod ucts di vision in the 
United States.At Walt Disney, he was 
VP of marketing and bus iness devel

opment for Etu-ope and the PRS For Music Strives 
For Stability Under 
New CEO 

LONDON- Leaning back in his plush 

office in London's west end, PRS for 
MttSic's newly appointed CEO Robert 
Ashcroft doesn't have the air of a man 
helming an organization in crisis. 

But the former So11y Corp. and Walt 

Disneyexeatti\'e is the fifth person in 
the last five years to head PRS for 
Music, formerly known as the M CPS· 

PRS Alliance, the licensorof autho rs' 
r ights for more than 60,000 publisher 

and songwriter members. 
Ashcroft is convinced he can steer 

,,,hat has sometimes seemed like a 
rudderless ship. "I ha,•e over the years 
taken on a number of seemingly in

tractable p roblems." he says. •1 just 
find that very compelling.' 

The revolving door at PRS for Music, 
wh ich combines the Performing Right 
Society and tJ1c Mechanical Cop)·right 

l'rotec1ion Society (M CPS), began spin
ning with CEO john llutchinson'sre-

, , , 
, 
, 

tirement in January 2005. ll i s re
placement, veteran broadcasting ex
ecutive Adam Singer, u nexpectedly 
quit in November 2006, Me remains 
deputy chairman of the content boa.rd 

al t.e lecommunications/btoadcast reg
ttlator OfCom. 

Singer's ~'Uccessor Steve Porter, the 
organization's former managing d_i. 
rector and finance director, left 
abn1ptly in July 2009. At the time of 
h is departure, the PRS for Music board 
issued a statement saying that "as the 

business faces new challenges, a new 
set of skills is required to take PRS for 

Music fonvard." 
M CPS managing director Jeremy 

Fabinyi served as interim CEO until 
Ashcrolttooko,·er /an, 25. P RS chair
man EUis Rich says Ashcroft has "skills 

suited to both the music industry and 
the 1Niderdigital and media environ
ment in which it now operates ... 

The constant leadership changes 
have hampered lobbying efforts, says 

Eddie Levy, owner of indie publisher 
Chelsea Music in London , especially 

on efforts to institute a levy on blank 
media and electronics produc.ts to com• 

pensate for unauthorized copying, as 
is fou nd i n other European Union 
countries. "\Ve s hould have pu shed for 
that years ago," Le'\ry says. w\Ve're pay• 
ing for our weakness." 

Alan Kading, h.ead of administra• 
tion at London-based publisher Stage 
Threc, saysAshcroft's nonpublishing 

background could be an advantage, 
as "someone not hampered by pre
conceptions may be more capable of 
the radical change which is necessary." 

Ashcrof1 oversaw th e launch of 
Sony's Music Club, Co n nect and 
Strean1Man digital music services as 

Middle East. 

Despite the changes 
at the top, PRS for 
Music's revenue has 

grown consiste n tly. 
Total collect ions of 

£517 m ill ion (th en 
5982.3 million) in 2004 
grew sieadily to £608 m ill ion 

(then S87S.S million) in 2008. Fig
ures for ZOO'J are due shortly, 

Still, Ashcroft'sarrival follows a chal

lenging year, In June, Porter said he ex
pected MCPS' overall 2009 income to 
total £4 million (then SS.6 million) less 
than previously expected dm: to tum• 

• • "S01neone not hampered by 
preconceptions n1a,y be m ore 
capable of' th f> rad ical change 

which is necessary: 
-ALAN KADING, STAGE THREE 

AUD\lOR\UW.S • l\\\i.\\.ft..'S • 'S"U,U\\l\f,S • t.l.V-.\i." V-.t.\.U. 

blinginterestrates, And he predicted a 
10%-15% reductio n in revenue from 
recorded music in 2009. 

The society also agreed to lowL>r rates 
for licenses that cover a combined me• 

chanical/performance righ t in 
onlinc music streams. 

PRS' dispute with 
You1\1be over royalty 
rates prompted the on• 
line,•ideogiantto block 

access in the United 
Kingdo m to music 

videos for six months !Bill
board .biz, Sc pL 2, 2009). 

Recent successes include the 
launch of the Independent Music Pub
lishers' European Licensing initiative 
in January and a Pan-Euiopean licens
ing deal with iTuncs. 

PRS for Music mem bers say Ash
croft's priorities should include keep
ing MCPS profitable as mechanical 

royalties fall and streamlining what 
some percei,..·e as a top-heavy manage• 

ment structure. 
As the European Commission 

pushes societies toward Pan-European 

licensing (Billboard, Nov, 21, 2009), Kad
ing s uggests that Ashcroft also "nc-eds 

to con vince U.K. publishers (that PRS 
for Music) has a handle on it" 

'SPOR't'S JI\C\\.\'l\i.'S • Cl:i\l.'C.U, V.t..\\S 

CD\l\lEll't\Oll C'l:.\\U.\\'S • \\i.'+I Cl:i'll.m>.llt.1\1:iV. COMPLETE DATA ON OVER 

3,500 VENUES WORLDWIDE 

.-------

ORDER NOW:! ONl!.INE at www.ori:lerl:JilUjoari:l.com or 
CA~L! 800-562-2706 (U.S.) oi 818-487-4582 
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lvl ickey Granberg. a d riving force behind the 

National Assn. of Recording Merchandisers for 
nearly three decades, died Feb. I 7 at her home 
in Pom pano Beach, Fla. She was 83. fJ Ina state

m ent, NARM presiden t Jim Oo nio described 
Granberg as "the grand dame" o f the m usic sellers' trade group, 
saying that ushe in\'ested so m uch ofherself and her life into the 

association that her contributions were truly inestimable." 
Beginning in 1961, Granberg and her then-husband , Jules 

Malamud, oversaw NA RM during its formative ~·ears. r n the early 
days of the association. Granberg worked days teaching English 
at Philadelphia's Temple University and nights as NARM'soffice 

administrator. When Malamud stepped do"'TI as executive di rec· 
tor in 1977, Granberg remained as. a senior member of the staff 
and evenh1a1ly rose to head the organization. becom ing one of 

the top fem ale executives in the m usic industry. 
After Granberg retired in 1989, she continued to serve as an 

adviser to the organization on go\'ernment relations and public 
affairs for another decade. In total, her affiliation with NARM 
lasted for nearly 40 years. 

"There wo,~dn'I have been a NARM if it wasn't for Mickey." 
Tower Records founder Russ Solomon says. "In the early days Jules 
was more ofa figurehead. but she was the one who held it together." 

As NARM flourished, it provided "cohesion and growth of the 
indm,-try," Solomon adds. "NARM became the lubrication that a l

lowed companies to become partners and flourish. 11 greased the 
progress of the industry and she w a..."> greatly responsible for th.at. .. 

Hastings Ent.ertainm en tchaim,an/CEO John Mam1adu kecred
its Granberg with being "the s pirit, m over and creator" ofKARM, 
saying that "she had phenom enal organization skills, coupled w ith 

great common sense. and was able to navigate through a fast-grow
ing and emotional industry where frw others could." 

Universal Music Group Distribution president/CEO Jim Ur ie 
placed Granberg's tenure at the organ ization in tbecontextofthe 

l•]:he't·i;ki BY ED CHRISTMAN I 

Mickey 
Granberg 

1927-2010 

two NARM administrations that followed her. 
"The current one so far is doing a good job, bu t the book 

hasn't been written yet," Ur ie says. "'The middle on e . . . which 
were not the best years. and before that there wer e the Mickey 
years, which were fantastic. Mickey was great at juggling the 
\'arious constituencies.,. 

Gran berg's fust encounter w ith NARM came in June 1959, 
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when she attended the trade group's inaugural convention al the 

Edgewater Beach Hotel in Chicago, accompanying Malamud, 
who al the Lime was a sales manager for Miller lntemational. 

"'\Vhen he was at his meetings and whatnot, I began to meet 
the people who were involved in ihe industry for the firs t tim e,·· 

she recalled in a Sept. 12, 1998, Billboard ar ticle about NARM's 
40th anniversary. 

Malamud became executive director of NARM in 1961, which 
also marked the startofCranberg's. work with the association. At 
first, she handled secretarial and bookkeeping res"]lonsibilities, 
which she balanced with her teaching duties at Temple. 

"'At one point in time, I was doing NARt-.,t when I came home 
from school." she told Billboard. ' The office was in the basem ent 
of my house, and we had an I BM typevfritcr . . . And we use<l car
bon paper; we didn't hai.'e a Xerox ... 

Granberg's duties a t I\ARM eventually expanded to i 11clude 
membership promotion, public relations and c:on,•ention serv
ices. She rep laced Mafamud as execu tive director in 1977 and 
then began beading the organ ization ui 1984 as executive VP until 
she stepped down from full-time work at the organization in 1989. 

"The history ofNARM was certainly the history of my business 
career and virniallythe history of my life from the time I was 30," 

Gran berg told Bill board. 
Rachelle Friedman , NARM chairman and presiden t/co-CEO 

o f J&R Music World , said in a statement that Granberg was "a 

friend. a respected colleague and a mentor ... a strong . no
nonsense lady with a soft, empathetic a nd classy side." 

Granberg is sun •l\•ed by her husband, Martin; two sons, F.ric 
and Steven; and seven grandch ildren. 

Contributions can be made in her name to the NARM Schol
arship Foundation for the creation of a Mickey Granberg Memo
rial Scholarship Fund. For further information, contact scholarship 

foundation executive d irector Pat Daly at daly@narm.com or 
856-596-2221. 
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his use of music in campaigns 
targeting Hispanic consumers. 

As recently as 10 years ago, the U.S. Hispanic marke t was a homogenous space en e spaiiol. 
Today, with U.S.-born Hispanics outnumbering immigrants, and an inc reasing number of 
Hispanics defining themselves by culture rather than language, marketing to Hispanic con

sumers is a whole new ballgame. 
As the co-founder of Miami ad agency Rivero Messianu in 1994, Luis Miguel Messianu has 

long been know n for campaigns that bridge the Latin and mainstream marketplaces. That 

success prompted worldwide ad agency DOB to acquire a m ajorit y stake in Rivero Mes· 
slanu In 2001 to form Rivero Messlanu DOB. 

Renamed Alma DDS two years ago ("alma'' means soul in Spanish), the company has 

handled campaigns for such big~brand client s as Exxon/Mobil, Hidden Valley, Perdue, Clorox 
a nd others. In 2009, it t ook over DOB's Miami office and was named to Advertising Age's an

nual Top 10 Agency A-List, which c~ed it s innovat ive work for McDonald's and State Farm. 
Alma's work for both brands included exte nsive use of Latin music1 Including the creation of 

regional Mexican band Los Felinos de la Noche in a campaign for State Farm. 
In an interview w ith Billboard, Messianu discusses his agency's use of music in campaigns 

that targ e t the evolving Hispanic market . 

Your 2009 campaign for McDon

ald1s prominently featured music 
by up-and-coming Latin artists. 

What were tho Gompononts of 
t he c am paign? 
I twas a multiplatform program that 

included a sweepstakes, bu t also 
street par ties, TV ads and a mu
seum. McDonald's has a relatio n• 

ship with the Latin Grammys. and 
we wanted to le,•e rage that in a 

unique kind of way. Vle created a 
traveling music exhib it that features 

mem orabilia of more than SO Latino 
arlists who have made important 
contributions to the advancement 
of music, culture and education, 

and we took itto 31 markets, reach

ing 5.2 m illion consumers. !Mexi
can star J Thalia was a spokesperson 
and donated some of her concert 
wardrobe to the m useum. 

Then we had an interesting TV 
app r oach. \Ve organized a great 

party (in MiamiJ under the slogan 
"Sabem os lo q ue te mucve" f\Vt 

know what moves youJ and s hot 
hours and hours and hours of 
footage that was edited !into three 

differentTVadsJ. And each version 
had a track by an up-and-com ing 
Latin band [Bomba Estereo, Sys• 
tema Solar and el Tam bor de la 

Tribu). We also used those spoL, for 
the sweepstakes and to engage peo· 
pie to go to the McDonald's Web 
page. That case illustrates one of the 
new ways of going to market and 
being far more media-neutral. 

Why aren't more emerging Latin 
bands appearing in commercials? 

It's an easier route to leverage the 
equity of a Juanes or Carlos Vives. 

What's unique with [the McDon• 
ald's) program is the focus on the 
unknown side of music, as opposed 
to "I lere comes big brand McDon
ald's showing it has money to bring 
you Shakira or some other big 
narne. ~ We wanted to s u pport 

emerging bands, but do it in a rel
evant way. 

\Ve're fishing where the fish a.re. 
We wen t to the streets, \\1e put to• 

ge ther this museum, we were on
Hne, we organized the parties, even 

the ·rv commercials didn't feel like 
typical TV commercials. And we got 
a lot of exposure. 

Has there b een an Increase In 

the use of mu.sic: licensing and 
synchs among your clients? 
Not really. I always tell my creatives, 
"The dog needs to wag the tail.· Of 

cou rse, m usic is a crucial compo· 

nent, but we don' t start the other 
way around, striking a deal with a 
music licensing company or a 
brand. We start with an understand· 
ing of what role music plays in the 

life o f our consumer, which to me 
is the difference. 

The U.S. Hispanic population Is 
becom ing Increasi ngly bil1n 

g uat. Has your company"s ap
proach changed In the past two 
years to ac.commodatc the bilin· 
guail consumer ? 

Yes. The Ad Age recognition has to 
do v,rith going from the ""Don Fran

cisco" mentality [alluding to the pop· 
u lar Univision TV show) of a few 
years ago to a wide range of con
sumers. And we're constantly shldy
ing and analyzing and open ing ou r 

eyes. Because at the end of the day, 
it's a continuing education of how 

I.his market is e,1olving. And music 
is a great exam plc of the cultural in

fluence l..atinos a re playing and the 
impact ofl.atino c ulnue in the gen· 
era.I market. In fact, we have stopped 

talking about the general market; 
we always say the general m arket 

became the m ul ticultural market 
and v.1e have different ethnic groups. 

Do you u.se non·LatJn m usic for 

your campaigns? 
\Ve seldom use non-Latin music, 

but there have been a few exceptions 
when as an executional element it 
makes sense. The h igh cost has 

been a deter rent on several occa
sions where the- use of mainstream 
pop \1vould have made sense. An ex• 

ample that comes to mind is a Bud 
Light spot we c reated a fe,1,,· }·ears 

ago where an unattractive girl is 
being asked to dance by a bunch of 
SOl'eral good-loold n g guys. As it 
turns our. she's si tting on a Bud 
Ligh t cooler. \Ve wanted to use 
•Dancing Queen" but we couldn't 
justify the cost to the client 

Agencies have long complained 
that Latin budg et s are smaller 
than I n the general matket. Is 
that st ill a concern? 
If anything, I think in the La ti no 

market we' re better equipped and 
better prepared to deal with adver
sity. Jn a way, we know how to stretch 

the dollars, ,ve know how to use our 
ingenuity to come u p with solutions, 

and our focus has always been. 'This 
is our reality. Let's make the most of 

it." Whoe,'er has complained about 
Latin budgets, that's an excuse not 

to play up creativity and the spirit of 
e.q,Joration . Some year~ are better 
than others. But it's not j~1. because 

there are more eyeballs to reach, it's 
that we're able to show results . 

lt'saboutretumon investment. not 
about being cooler. 

Do you get a lot ot c lients .say• 

lngJ uwe want to reach the HJs: .. 
panic market"? 

I wouldn't say ·a lot" but we're get
ting more advertisers. \Vhen I first 

came here !in the ·sos), the reality 
was [that targeting the His panic 
market! was more for political rea• 
sons than anything else. We would 
call it the "l million syndrome."" 

They would say, "Let's put SJ mil
lion to work in the Hispanic mar• 

ket. That way we won'I get any 
letters, we won't get any calls [com
plaining that the market was being 

ignoredj." Now, in many cases, 
they realized Hispanics overindex 
the general market; the sales are 

there. H's no longer about a sepa• 
r ate mentality. You have an over
all budget, and it's about how you 
allocate those dollars. And in many 
cases, m ulticu ltural, and specifi
cally the Hispanic markets. show 
better results. 

W hat advice would you give 
Latin music labels that want to 

make a II lances w ith ad agencies 
and brands? 
I would tell them, "Reach out. and 
be more o pen to ideas. Reach out 
to ad age ncies and progressive 

brands, and be open to brain· 
storm." I always talk about the "not 
invented here syndrome." I think 
some of the labels have been a lit
tle narrow-minded in the sense of, 

·we have full control [over thecon
tent J. • And in today's env iron
men t, you have to be willing to 
relinquish control. 

I al"rays tell n1y creatives, 'The dog needs to ,vag the tail.' Of course, 
music isacrucial com ponent, bu t we don 'tstartthe otherway 

round, striking a deal ,vith a music licensing co1npany or a brand . 
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2010 
MONEY 
MAKERS,-~ 
In music, success can be measured by many 
yardsticks: Billboard No. ls, Grammy Awards, AA 
medallions. But as acts from Ba1Tett Strong to Pink 
Floyd to Sean "Diddy" Combs have testified in 
song, when you come right down to it, it's all about 
the benjami11s. The fourth edition of our annual 
countdown of music's highest earners finds ,,~de
eyed youngsters- Kings of Leon, Taylor Swift
rubbing elbows with their well-heeled elders 
- Bruce Springs teen, Fleetwood Mac. 

As the music industry grows ever more 
complicated, so does our top-secret'' Money 
Makers formula-comprising, among other 
variables. monies earned from CD and digital 
sales, publishing royalties and all forms of 

~ 

streaming. But one thing remains constant: ~ 
Touring is the prime fattener of bank accounts, as 
evidenced most dramatically in the eye-popping. 
chart-topping tally of high-end road hog U2. >» 
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U2 $108,601,283 
Midway through wha t is destined to be the highest-grossing tou r in history and still a top 
a lbum seller on a global basis. U2 remai11s the biggest band in the world. Its 360° tour is 
the group's fi rst under a 12-year multi r ights deal with Live Nation that includes worldwide 
touring, merchandising and the band's lucrative U2.com Web site, a digi tal d istribution 
gold mint for all things U2. The act's current global stad ium tour is the most expensive 
ever mounted- the daily nut is said to be $750,000- bu t those costs are well offset by the 
highest capacities ever from the band's 360-degree configuration. Revenue from the Live 
Nation deal is performa nce-based and thus hard to pin down, but by even the most conser• 
vative estimates U2 was far and away t he top revenue generator in music last year. Song
writing credits are presented in differe nt ways, often shared between the band an.d its 
producers, but all songs are c:reated .. in-house"' and the bu lk of publishing revenue stays 
wi thin the U2 fold. This is a fully realized m usic-business machine, tapping into all of our 
indicating sources. - Ray Waddell 

BRUCE SPRINGSTEEN 
$57,619,037 
With a new studio al bum, a \Valmart
exdusive h ibcompilation and a relentless 
touring schedule, Bruce Springsteen was 

at the top of his revenue-genera.ting game in 2009. Spring:,,.1.een's 
profile has r1ever been higher, with added-value exposure from the 
Super Bowl halftime show, Kennedy Center Honors and even a 
run-in with Ticketmaster all keeping the Boss in the public eye. 
foll-album shows at the tail end of the tour provided box-office 
muscle.-. and all theevent-sped.6cT-shirts from those shows surely 
boosted his merch per cap at concerts. Springsteen was a.lsoa force 
at retail and on the digital sales front. with more than 2 million 
tracks downloaded. And since he writes all his o,,.-n songs, pub
lishing revenue stays at Camp Bmce. Remarkably. Springsteen 
Inc. is peaking mor<: than 35 years after his debut album. - RW 

j_ 
BRITNEY SPEARS 
$38,885,267 
I t seemed unlikel y th .at Br itney 
Spears could ever recover profession
ally from a series of bizarre events 
tha t led up to her 2008 "Circus· CD. 

But the a lbum bowed ato p the Billboard 200 in Decem
ber of that year, and the pop s tar's success con tin u ed in to 
2009 with an arena lour that earned her $36.4 million 
a nd album sales that totaled 763 .. 000 cop ies. "Circus• 
represented the largest c hun k of those sales, with 535 ,000 
unit s . But he r "'S ingles Co llecti on,"' released last 
November on Jive, shifted 107,000 copies. Digi tally, Spears 
sold 7 .5 million downloads; the largest seller was the racy 
Max Martin-produced single, "'3," which moved 1.6 mil
lion down loads. - MP 

_l 
MADONNA 
$47,237,774 
Like U2, Madonna toured for the first time 
under a long-tenn multirights Live Nation 
deal (hersvaluedatS120million), and also 
like U 2 i t's a per forma nce-based pact. 

Madonna delivered: Her Sticky& Sweettour tacked on a "victory 
lap" m n of international stadium dates that solidified the trek as 
the highest-grossing tour ever by a solo artisl Obviously, Madonna 
tours aren't cheap. but with ramp-up costs absorbed in 2008, the 
coda to Sticky & Sweet v.1as pure gravy. Madonna's CD sales wtre 
well off the pace of her peak hit.making years, but still more than 
res pectable at physical and digital. Because her songs come from 
a wide range of w·riters, the publishing pie is pretty well-sliced. 
But her branding, licensing and merch efforts are among the most 
divcrsi6cd and lucrative in. th~ inusic business. -RW 

PINK 
$36,347,658 
Even before she lofted herself onto 
a trapeze at the MTV Video Music 
Awards, Pink was already ha,'lng the 
best year of her career. She officially 
shook her underdog status in 2008 
wit h the release of"Funhouse," but 

2009 vaulted her to new heights thanks in part to an inter
national are na tour, which netted her $35 m illion. While 
Pink's album royalties are still ecli psed by her peers in the 
top lO, she tallied $535,000 in digital track royalties. More
o,•er, Pin k's show-stopping 1010 Grammy Awards perform
ance of "Glitter in the Air"-and th e track' s s ubsequent 
1, 143% digital sales increase-means that her fun house is 
still open for business. - Monica Herrera 
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AC/DC 
$43,650.466 
Although the o,•crwhelmi11g major ity 
of AC/ DC's 2009 earnings came from 
touring international aren as and sta
diums (it pu11ed in $4l .4mi1lion from 

concerts and ran ked No. 4 on Billboard' s 2009 ta lly of the 
top 25 h ighest-grossing tours), the Australia n rocker, also 
experienced consistent album sale~ from their catalog. In
deed, the group's h ighest-selling alb um was its 2008 Wal
mart exclusive, "Black Ice." which shifted 227 ,000 copies. 
Bu t coming in at a close second was the classic "Back in 
Black," with 215,000 copies. AC/DC is one of the few con
sistently s trong-selling catalog acts, and six other past re• 
leases sold 60,000 apiece. In total, the group sold 1.1 million 
albums in 2009. -Mitchell Peters 

JONAS BROHRS 
$33,596,576 
The Jonas Brothers re• 
leased their fourth 
studio al bum, "' Li nes . 
Vines and Trying 
T imes· (Hollywoo d) 
June 1 S, debutin g a t 
No. l on the Bill board 

200 a nd sett ing up the boy ba nd for anothe r fruitful year 
of album sales and touring. The act racked u p almost $1 .3 
mil1ion in CD royalties; th e group's wri ter's share of me• 
chanica l royalties came to $405,000. T he band's world 
tour netted them $31.4 million and won the group the 
Eventful Fans' Choice Award al the 2009 Billboard Tour-
ing Awards. -Amt Donahue 

COLDPlAY 
$27,326,562 
Coldplay didn't let a copy
right infringement law!.uit 
filed by guitarist Joe Satri
ani dampen its s pirits last 
year. Despite t he legal tur
moil (the two parties set
tled in September and the 

allegations were dismissed), the band earned $24.7 million 
touring behind its 2008 album, "Viva La Vida or Death and All 
His Friends," which sold 495,000 copies in 2009. Overall, the 
group sold 852,000 albums in 2009, bringing in $1 million in 
revenue. Coldplay's biggest-selling digital track was "Viva La 
Vida; which accounted for 1. 2 million ofits 3.8 million over
all song down loads. - MP 

http://www.journal-plaza.net
http://freedowns.net/


www.journal-plaza.net & www.freedowns.netwww.journal-plaza.net & www.freedowns.net

KENNY CHESNEY 
$26,581,141 
As one of tl1e elite touring artists in the 
world, Kenny Chesney has sold more than 
1 million tickets for seven consecutive 
years, bringing his country party to North 

American arenas, amphitheaters and stadiums. In country music, 
the big ticket sellers also sit atop radio and re1ail charts, a11d 
Chesney is no exception, with physical album sales in the United 
States running roughly the same as tickets sold. Chesney is a 
U.S. phenomenon and has yet. to translate to international au• 
diences. His digital album sales 3.re solid, with digital track num
bers among the highest on this list, and the country star rang 
up more than half a million ring tones in 2009. Chesney will take 
the: year off from touring for the first tirnc in a decade, but his 
remarkable nm shotild afford him a nice vacation. -RW 

NICKELBACK 
$23,674,124 
h"onstop touring and continued radio 
play that spurred album sales were two 
of the main factors that contributed to 
Nickel back's success in 2009. The band 
sold 1.9 million albums, the majority 
o f which came from its mos1 recent re

lease, 2008's "Dark Horse.• That set sold 1.4 m illion copies; 
its second-biggest seUer was 200S's "All the Right Reasons." 
which sold 252,000. The resulting rc,•enuc from CD sales 
was $2. 9 million. And fans didn't stop seeing Nickel back in 
concerl. either. During th e year, the group played 73 am
phitheater and arena shows (produced by Live Nation) re• 
ported 10 Boxscore th at earned it SlS.3 million and drew 
more than 1 million people. -MP 

MILEY CYRUS 
$21,285,996 
Miley Cyrus is No.4 on the 2010 
Money Makers list in terms of 
CD royalties with more than 
$4.3 million : her one new re
lease during the year was the 
Walmart-exclusive EP "'The 
Time of Our Lives.• lier 

$840.000 in d igital track royalties- including the Hot Digital 
Songs No. 1 "Party in the U.S.A."- places her at No.Sin that. 
categor)'· Cyrus' Wonder \Vorld tou r earned her slightly rnorc 
than $IS million, according to 8oxscore. Not included in this 
tally, but still of note; lier feature-film debut. "I lannah Mon
tana:The Movie," grossed $79.S mi1lionat the box office, accord• 
ing to RoxOfficeMojo.com. -AD 

ANDRE RIEU 
$19,468,768 
The Dutch violinist and PBS 
pledge-drive mainstay sold 
only 59,000albums but was 
No. 6 on Billboard's list of 
top tours last year; his 30th
anniversary trek earned him 
more than $19 million and 
brought in nearly S00,000 
people to 94 shows in Eu• 

rope, Japan, North America, Australia and New Zealand in 2009. 
Rieu has logged 22 releases on Billboard's Top Traditional Clas
sical Albums chart. with three of them in the top 10 last year. 
Rieu was No. 4 on Billboard's Top Traditional Classical Artis ts 
chart for 2009. - AB Y 

METALLICA 
$25,564,234 
Metallica had al least two 
things to celebrate in 2009: 
its induction into tJ1e Rode 
and Roll Hall of Fame and 

the release of "Guitar Hero: Metallica." Along with touring rev
enue-the band pulled in $22.8million from SS arena shows re
por ted to Boxscore that drew more than 968,000 fans- Metallica 
sold 694,000 albums in 2009. The majority of those sales came 
from its Rick Rubin-produced 2008 release, "Death Magnetic" 
(297.000),aod the rcmaindercante from the prior albums "Metal
lica" (181,000), "Master of Puppets• p 10,000) and" . .. And Jus
tice for All" (106,000).Album sales revenue totaled $1.6 million, 
And most of Mctallica's track download earnings came from its 
1991 hit" Elller Sandman," which sold 450,000. -MP 

BEYONCE 
$23,658,131 
The millions ofYouTube \tiews for 
the "S ingle Ladies (Put a Ring on 
I l)" vi deo could mean only on e 
thing: Beyonce continued to rea p 
rewards for her triple -threat artistry 
in 2009. The singer earned S2.3 mil

lion in CD royalties for her latest album, "I Am ... Sasha 
Fierce," a total rivaled only by Nickelback in the top 15 of 
the Money Makers list. The :set was just as wdl•rcc:civcd from 
a critical perspective-it won sDx2010 Gram my Awards. the 
most ever for a female artist. Beyonce also netted $952,000 
in d ig ital track royalties and $9,00 0 in o n-demand stream 
royalties, with the [alter total topping everyone but Michael 
Jackson on the list. -M H 

IL DIVO 
$20,909,735 
The Armani•clad popera 
quartet lands at No. 16 
this year than ks to a 
globa l to ur promoted by 
Live Nation , II Divo's 118 
d ates in 2009 pu t $20 
million in their s uit pock

ets. w ith a n estimated valu e of nearly $21 m ill ion for the 
band. That comprises nearly all of!I Divo's take; the act's 
next- larges t source of revenue ($809,300} was phys ical 
sales of its album s, n early half of which came from its 
late-2008 release "The Promi se.· Live Nation's deal also 
co,·ered merchandise, which isn't in cluded in the Boxs• 
core tally. - ABY 

19 
RASCAL FLATTS 
$17,996,964 
I l's a safe bet that exposure 
through sponsorships from 
Hershey's and J CPenney 
helped Rascal Flatts sell tick
ets 10 its 2009 summer am

phitheatertour. Overall. the trio pulled in $14.3 million from S5 
concerts;; that '"''ere reported to Boxscore. 1 ndeed, the total gross 
was enough to land Rascal Aatts at No. 22 on Billboard's 2009 
tall)· of the top 25 highest-grossing tours. The band's 2009 album, 
" Unstoppable," was also a contributing factor to its success, with 
I.I million copies sold, Digitally, the group sold 4.1 million tracks, 
earning more than $406,000; its biggest seller was" Here Comes 
Goodbye" (624,000), which wenl 10 No. I on the Hol Country 
Songs chart last April. - MP 

FLEETWOOD MAC 
$24,751,540 
TI1e baby boomer idols land on 
the list for the first time thanks 
to the group's $24 million take 
from its Unleashed tour, its first 
in five years. 'rhe trek grossed 
$7l.2 million from 65 shows re
ported to Boxscore and landed 

at No. 14 on Billboard'$ top to urs list last year. Fleetvrnoc:l. .\.1ac 
earned less than $700,000 in the U11ited States from its album 
sales, track sales an.d writer's share on mechanical sales last year, 
with its 1988 "Greatest Hits" moving 135,000 copies- about half 
its U.S. album total for the period. 'The band earned roughly the 
same amount from digital track sales ($71,100) as it did from 
digital album sales ($70,200). -Ayala lle"-Yehuda. 

ELTON JOHN 
$22,141,315 
As half of the most s uc
cessful co-headlining tour 
in history with Billy Joel. 
as well as being very active 
on h is own, Elton John 
again struck box•office 
gold in 2009. Even without 
an album of new material, 
John still moved a quarter 
ofa m ill ion p hysica l units 

in the United St.ates. On m uch ofhis catalog, Joh n splits pub
lishin g revenue with longtime collaborator Bernie Taupin, 
and it remains one of the most belo,,ed portfolio of songs in 
music history. -RW 

DAVE MATTHEWS BAND 
$20,046,148 
No act has sold more tickets in this 
millennium than Dave Matthews 
Band, and in 2009 the group also re• 
ceived some serious juice from one of 
its best-selling albums, "Big Whiskey 
& the GrooGntx King." T he stre11gth 

of the record's performance boosted DMB back into the com
pany of elite earners. The band's 800,000 Nielsen SoundScan 
units dwarf the band's 14,788 digital album sales, but it did enjoy 
more than 2 million track downloads. The impact o f a new Shi· 

dioalbum-DMB's first since 2005-is welcome, buttheband's 
business is still ver)' much driven by touring. ·me act sits in a 
coveted s,veet spot where box-office success isn't dependent on 
radio a nd retail, but can still benefit from both. -RW 

MICHAEL JACKSON 
$17,301,639 
Michael Jackson was the No. 
1 earner in CD royalties and 
ringtone royalties in the 
2010 Money Makers tally, 
with physical album sales 
p,Jling in $13.2 million and 
ringtones totaling $255,000. 
Jackson's writer's share of 

mechanical royalties tot.aled $1 .2 million for the year, third to Bob 
Dylan and Taylor Swift, and his digital track royalties totaled 
just north of that, placing him right behind the Black Eyed Peas. 
In addition , "'This Is It"' became the top~grossing concert film 
of all time, earning $72 million al the box office, according to 
BoxOfficeMojo.c:om. - AD continued on >>p22 
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TAYLOR SWIFT 
$17,204,646 

Atan age when manyolber peers are working for 
minimum wage, Taylor Swiliis in the big leagues 
of earners. Her financial package is well-rounded, 
and she's one of the few on this list whose income 
was-n'tdriven mostly by touring. Swift's debut head
lining tour in2009wasan unqualified.success, bur 
touring revenue accounted for less than half ofher 
Money Makers total, and her CD royalties were 
topped only by M ichad Jackson. -RIV 

25 
KINGS OF LEON 
$14,421,763 

In 2009, Kings of Leon finally broke through in 
America, selling more than U m illion units. 
KOL also taps into a digital-friendly audience, 
racking up more than 500,000 album sales and 
more than 5 million tracks in the format, And 
it's all about the upside with this band,as it con
tinues to grow as a headliner. netting $9.9 mil
lioo from touri.ng, -RIV 

TINA TURNER 
$13,169,806 

The 71-year,old artist is still going 
strong, as evidenced by her Farewell Eu
ropean tour, which earned her $13 mil-
lion, Turner also scored $116,700 in 
CD sales, -Mariel Coricepcfrm 

33 
TOBY KEITH 
$11,941,345 

Stateside fans weren't the o nly ones treated to 
Toby Keith's Ford-sponsored tour in 2009-thc 
artist also played his first European trek in sup• 

port ofhis latest alb,un, "American Ride." which 
sold 295,000copies and debuted at No. 1 on the 
Top Country Albums chart, Touring revenue to
taled slightly more than $10 million. -MP 

37 
PHISH 
$9,998,242 

The jam band reunited in 2009, and while new 
album "Joy" didn't exactly Oyoffthe shelves, it 
did provide new material to play on a sold-out 
tour that included a high-grossing two-night 
stand a t Bonnaroo and the band's own Hal
loween Phish ,fest in Indio, Calif - RIV 
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DEPECHE MODE 
$16,035,102 

While Depeche Mode's Tour of the Un iverse 
t rek was briefly put on hold when frontman 
Dave Gahan fell ill, the group still took in $1 S.4 
million for the world tour. according to Box
score. The band's album "Sounds of the Uni
verse" earned $300,000 in CD royalties,-M 11 

26 
CELINE DION 
$14,326,129 

Last year, Celine Dion's take came almost en

tirely from 23 North America dates on her Tak
ing Chances tour. This is her third year in a row 
on the Money Makers list; she cam e in at No. 5 
last time, thanks to her residency at Caesars 
Palace's Colosseum in Las Vegas and her world
wide touring, - ABY 

LIL WAYNE 
$12,866,174 

The soon-to-be-incarcerated rap star will be 
missed by fan s and promoters. In 2009 he 

had the highest-grossing hip-hop tour of 
the year- and the most lucrati,..e rap trek 
that Billboard has ever l~acked, raking 
in $10.4million. - MC 

KISS 
$11,833,930 

Kiss spent 2009 on the road promo ting i ts 
highest-charting album , the Walmart exclu
s ive "Sonic Boom , .. ,,,hich debuted at No. 2 

on the Billboard 200 and sold 238,000 
copies . The new set helped Kiss earn $ 10,6 
million in tou ring reve nue a nd S879,000 in 
album sales. -MP 

38 
BOB DYLAN 
$9,610,011 

He may be o ne of America's most prolific song• 
writers and recording artists, but Bob Dylan is 
raking it in these clays with his 20-plus-year Never 
Ending Tour. His box-office share in 2009 was 
S7.4 million, compared with $1 .5 million in CD 
royalties, S154,S92 in digital album royalties, 
$121.955 in digital track royalties and $350.514 
in songwriter mc:-cha.nical royalties. - EN 

BILLY JOEL 
$15,721,607 

'!hough he hasn't released an album of new ma
teria1 since "Ri\ler of Dreams· in 1993, Billy 
Joel's catalog performed well on all fronts. But 
on the Joel spreadsheet. that's a drop in the 
bucket; the resonance of his songs, consistent 
road work and reputation as a top-shelflive per
forn1cr during the past four decades continue 
to serve him best. - R \V 

27 
BRAD PAISLEY 
$14,299,322 

Established as a hitmaker and an album seller, 
Btad Paisley has consistently been improving 
his clout at the box office in the past several 
years. He's now an arena~level headliner, but 
Paisley's popularity is due to his songs. Coun
try music isn't especially kno1Arn for its strength 

at digital, but Paisley enjoyed close to 3 million 
track downloads, -RIV 

PAUL McCARTNEY 
$12,203,170 

Although his Beatles take isn't factored into h is 
Mooey Makers earnings, Paul McCartney did 
just fine on his own last ;·ear. making most of 

his money ($11.4 million) from playing arenas, 
stadiums and a headlining slot at Coachella. 
His latest release, "Good Evening New York 
City," sold 234.000 copies, contributing to the 
$609,000 he earned from album sales. - MP 

35 
CHER 
$11,421,553 

Cher hasn't released a studio album s ince 2002's 
"Living Proof,"' but she's been a live blockbuster 
ever since . The singer took Celine Dion's place 

at Caesars Palace in 2008, and her successful 
Cher at the Colosseum residency earned her 
$11.2 million. -/!vie Nagy 

39 
LEONARD COHEN 
$9,511,958 

Leonard Cohen played his first U.S. concert in 
15 years in February 2009. The show kicked off 
a successful year on the road that earned him 
$9.2 million in box-office share, dwarfing his 
$236,200 in CD royalties and $34,748 in digital 
album royalties. - EN 

TRANS-SIBERIAN ORCHESTRA 
$14,606,313 

Steady sales of i ts holiday-themed albums dur
ing Christmastime aren't the only thing Trans
Siberian Orchestra relies on each year: The band 
consistently sells out arenas during the ninc-,veek 
'"i nter season with its oYer-the-toplase.r- and light
filled concerts. Last year, the Pa,d O'Neill-led group 
sold 815,000 albums and earned nearly $13 mil
lion in touring re,:enue. - MP 

28 
KEITH URBAN 
$14,075,581 

Keith Urban scored his first No. 1 on the Bill
board 200 last April with his 2009 album. "De
fying Cra-•ity." The set sold 723,000 copies and 
helped him earn SI .4 million in CD sales. The 
artist's Escape Togeth<>r world tour, which vis
ited arenas in the United States, earned nearly 

$12 million. - MP 

GREEN DAY 
$12,152,004 

Green Day had two major highlights in 2009: 
the release of its second No. I album, •21st 
Century Breakdow n;" and a sellout run in 

Berkeley, Calif., of the musical stage show 
adaptation of 2004 set "American Idiot." All 
of the buzz helped the ba nd earn nearly $1.9 
million in album sales and pull in $8,8 mil
lion from touring arenas. - MP 

36 
ANDREA BOCELU 
$10,711,746 

A touring favorite who earned $6.1 million 
on the road last year, classical cro ssover 
star Andrea Bocelli also banked S4.4 mil, 
lion in CD royalties and $121,100 in digi
tal album royalties. - EN 

40 
BETTE MIDLER 
$9,421,947 

Bette Midler has long been a successful tour• 
ing artist, but her 90-date sit down at Las Vegas' 
Colosseum at Caesars Palace accounted for all 
her box-office revenue in 2009, as well as the 
overwhdming bulk ofher income for the year. 
Even so, she did better than many artists with 

her digital tracks, presumably with lots of "Wind 
Beneath My Wings• downloads. -RIV 
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• he beautiful: 'Amerykah tou performs at 
ERYKAH BA ·n Oakland, Fox Theater 1 
~ha~if., in February. 

-J; ·, 
• .y' . \ 

IF LIL WAYNE IS FROM MARS, then Erykah Badu is the high 
priestess of Venus. ~ It's a cosmic bummer that the syrup-soaked rapper and the future
funk diva hadn't thought to pair up before Badu's new single, "Jump in the Air." Originally a 
cut from her upcoming "New Amerykah Part Two: Return of the Ankh" album, the duo's 
collaboration leaked and was subsequently released as a Web-only track, accompanied by 
one acid trip of a music video, in which Wayne's and Badu's heads float and multiply. (Badu 
describes it as an "Erykahleidoscope.") Wayne raps about going "nuts like a danish" and 
vanishing into thin air while Badu howls and ululates, beckoning the listener to "come fly 
with us" over a sample of Parliament Funkadelic's " Hydraulic Pump." Vira l music videos 
don't get any weirder-or really, more genius- than this. 

.. No one can say anything negative about 
it, because it's just fun," Badu says of the 
song . .. That's all it's meant to be ... 

"Jump in the Air" (now retitled "Ju mp Up 
in the Air and Stay There") is no longer on 
.,New Amerykah Part Two'" because Badu is 
a woman ofherword. In December.she gath
ered with Universal Moto,vn president Sylvia 
Rhone, Jay Electron ica (her longtime 
boyfrie nd a nd the father of her third child, 
Mars Merkaba) and select journalists for a n 
album listening at New York's Chung King 
Studios. Over candlelight, s he u nveiled each 
track like it was sacred text and threatened to 
toss the album altogether if it leaked before 
the official street date. 

Badu hasn't performed any of the un rt> 
leased mater ial live, either, instead perform• 
ingcatalog tracks and a take on Snoop Dogg's 
raunchiest party anthe.m, '"Ain't No Fun," on 
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a string of recent West Coast dates. \Vhen she 
explains her reasoning behind th is to Bill• 
board, she's just returned hom e to Dallas, 
where s he raises her children: 12·year-old 
son Sc\'Cn Sirius, 5-year-old daughter Puma 
Sabti and I-year-old Mars . 

•'Jbe Age of Aquarius is a whirlwind. baby,· 
Badu says. ·~1 can say, 'No pictures, no video,' 
but everything is a video camera now. Because 
of the kind of artist I am, I don't wantto lose 
the boutique ness or the exclusivi ty of ttle 
music. The element of s urprise is a tnte ele
ment for an artist, just like earth, wind, fire 
and water," 

Due March 30, .. New Am erykah Part Two" 
is Badu's fifth studio album and first siMe 
2008's "New Amerykah Part One: 4th World 
War," which found Badu r iffing on politics, 
drawing from jazz. h ip-hop and funk and 
sticking with m ostly electronic production to 

freer and freakier effect than on her 2003 re
lease, "\Vorl <lwidc Underground ... 

"New Amerykah Part One" landed on many 
music critics' year-end lists and sold 360,000 
copies, according to Nielsen SoundScan
Badu's lowest.total of her career. Her 1997 break
out debut, "Baduizm; remains her best-selling. 
with 2.6 million copies sold. What's helped tl1e 
s inger maintain her rele,,.ance through the 
ye.us-namely, her uncompromising far-out• 
ness- could also be why longtime fans have 
occasionally had trollbk keeping up. 

"We got flak over'New Amerykah Part Two' 
because it wasn't a traditional Badu album," 
says Kay K Rosemond, an A&R exec at Uni• 
versa) Motown who's worked closely with 
Badu on all of her Stlldio al bums. "Th e 
thought was, '\Vhy would n' t ,ve give fans a 
classic Badu album now? We're going to lose 
them.' But ul timately, there's a piece of art 

for every season ... 
Badu origi nally plan ned to release her 

"New Amery kah" projects as a double• 
album-she describes "Part One• as the left 
s ide of her brain and "Part Two" as the right
but split the work with the release of · Part 
One" in 2008. She kept working on "Part Two• 
with a host of underground musicians and 
producers, from Madlib, Shafiq Husayn and 
9th Wonder to Karicem Riggins, Georgia Ann 
Muldrow and the Roots' James Poyser, who 
produced the lead single. "Window Seat." 

'"As long as I have time to keep working on 
the album, that's as long as I'm going to be 
working on it,"' Ba<lu says. ''T m always fin
is hing until the last min ute." 

FLIGHT CONTROL 
More than any other subsequent album. the 
s pirit of• Part Two· recalls that of "Badtrizm. • 
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Musica11y, it's as progressive as "'Part One, .. 

but Badu sings Jess a bout politics and more 
about romance; she sounds vulnerable. On 
the rapturous .. Fall in Love,"' Badu warn s: 
"You don' t want to fall in Jo,•e with me/ 
There's gonna be a lot of slow singing and 
flower bringing, if my burglar alarm starts 
r inging." in a nod to a lyric by laterapper the 
Notorious 8.1.G. (fraces of Biggie also ap· 
pear on '"Get Money," named after the lunior 
Mafia song of the same name but m ore di

rectly harking back to its original sample, 
Sylvia S trippling's soul classic "Can't Turn 
Me Away.") 

On "Window Seat." 8adu sings, "I jus t 
want a chance to fly. a chance to cry, a nd a 

long bye-bye/But I need you to want me,· 
over an earthy stomp and s linking p iano 
melody. The track en ters Bil lboard's Hot 
R&S/Hip- llop Songs chart at No. 47 this 
issue, the best debut of the year so far and 
Badu's second-best career start. Delta Air
lines has signed on to use the song as the 
board ing music for its flights. 

Aside from "Window Seat," "Jump· is the 
main p iece of content that Badu is usi ng to 
entice fans to buy her new album. Different 
versions of the song arc being recorded and 
rolled out one by one through March 30. Each 
featuresa different MC, and the listofnames 
is enough hype on its ov.in: Raclcwon, Big Boi, 

Free flowing: ERYM.!::ltti 
BADU performs ~fi,9 

SNOOP DOGG during 
Bonnaroo 2009. 

Da\'id Banner, Redman, stic.man of Dead 

Prez. Snoop Dogg. Mos Def and Jay Electron
ica. Like the original "Jump," these versions 
will live online only, and s"ch top hip- hop 
biogs as Okayplayer.com and NahRight.com 
y.rjl) premiere each one exclusively. 

"The Internet has afforded us with a way 
to not l imit o ursel\'eS: to the album project."' 

Badu says. "There are so many ways to put 
out m usic now wi thout having it just being 
a part ofan album." 

Badu worked with Xavier Jernigan , sen
ior d irector of digital and tradi tional mar• 
ketin g at Universal Motown, to devise the 
album's marketin g campaign. Dubbed 
(((333))), it s tems from Badu's fascination 
with numerology and centers on the release 
date for "Part Two· : March 30, 2010, or 3/3/3 

(2 + 0 + 1 + 0 • 3). 
'The numerology aspect of the campaign 

is totally Erykah Badu and who she is." Jerni
gan says. 

"J ump" a nd its music video were sched• 
uled to premiere at 3:33 p.m. through Ba.du's 

Twitter account, which directed her follow
ers to the newly Jaunched ErykahBadu.com. 
Every subsequent piece of con ten t will be 
launched at 3:33 as wcU. (It can occur at a.m. 
or p.m. and the time zones also vary because, 

as the label duly notes, "Erykah is world
wide ... , Even Badu's performance on "Late 

moIJRING SBOIT'LIGH'Il 
After participating In t he Sugar Water Festi val tour with Queen Latlfah and J Iii Scott 

in 2005, Erykah Bad~ set o~~-~;-of sol~~b~~Pearances. 

Night With Jimmy Fallon." scheduled for 
March 3, fits neatly into the s tntegy. 

"The number has always been in my life
eYery time I look at the clock it seems to be 
there. whether it's a.m. or p.m.," Badu says 
with a laugh. "I look at it as a sign that I'm 
on the right path." 

Though Badu has an executive assistant 
and tour manager, she's never had a man
ager, and she does everything from concep
tualize and directh er videos to style her outfits 

and handwrite her albums' thank-you notes. 
"She's adept in the digital realm, d ear about 

her imaging and video p resentation and able 

to come with the music. with the strategic 
p lan, with the look,· says Syh•ia Rhone, who 
describes "Pa rt Two .. as ·'vin tage Erykah."' 

Artists who keep this level of control are 
often described as h igh maintenance, bu t 

Radu says, · Jt' s not goi ng to stop me from 
doing what I do. It doesn't worry me to the 
pointof·should I?' There's nothing freaky 
about controlling your image or your art, es
p ecially if you have the understandi ng and 

talent to do it. " 
"Erykah is crazy like a fox, but she knows 

what she's doing," "Window Seat" producer 
Poyser says. ""fhe road that she takes is not 
the normal road that peoplewa.lk down to get 

frorn A to z. But she always gets to where 
s!hc's going." 

MAKING CONNECTIONS 
Threes aside, it's two Ts that keep the Erykah 
Badu machine pressing on these days: Twit~ 
k r and touring. All announcements s u r• 
rounding "Part Two" come directly from her 
1·winer account, which, according to the label. 
has averaged an increase oflS,000 followers 
per week since the (((333)1) campaign started. 
.. ,ve don't want anyone else to scoop her on 
her own content," Jernigan says. 

Badu was a devout Twitter user long be
fore the Ashton Kutcher/CNN race to I rnil-

• Sweet sounds ( om left): 
QUEEN LATtFAH, ERYKA 
BADU and J ILL SCOTT a 
the Sugar Water Festiva 

lion follower,, and she gained notoriety for 
taking the concept of O\'ersharing to a new 
level by live-tweeting gi,•ing birth. "Home 
birth, no painkillers, abo ut fiye hours, she 
was a li ttle past due date, but I didn't mind 
waiting," one of her posts read. Elcctronica 
par took as well, tweeting, "I see the head, full 
of hair." 

"I got so close to the littJe Twitter commu
nity that it was importanLto me they knew 
what was happening,· Badu says. "We laugh 
and we talk and we cry ... and i t's never like. 
'This is the superstar and these arc the fans.' 
It makes me feel less 1ike someone put o n a 

pedestal and more like a human being.· 
At her live shows, which Badu describes as 

"another form of therapy" like Twitter, she 
tries to create the same feeling of connected
ness. "I don't drink or smoke or take any kind 

of drugs, so I'm almost like the lightweight 
mad bitch walking arottnd," she says. "But 
what those things do for other people is what 
performing live does for me. H's the love of 
my life. and it's what I do best." 

Cara Lewis, a senior VP at \Villiam Morris 
Endea,1or Entertainment, c ilc:s everythi ng 
from Badu's "eclectic wardrobe" to her ... ec
centric vocal stylings" as the keys to her draw 
as a live act. In 2008 Badu grossed $2.6 mil
lion from touring and $1.2 million in 2009. 
according to Billboard Boxscorc (sec chart. 
below), and she plans to continue touring this 
s ummer, with her own headlining dates as 
well ason the revived Lilith Fair festival. Like 
"Part.Two." Lilith will bring Badu back to the 
spi rit of her early days: The first time she 
played its main stage was in 1998, a year a fl.er 
• Baduizm" dropped. 

"I remember my life at that point and how 
st ress-free it was/' Badu says. "' f was so con
fident, inspired and fresh. "rherc were no ex
pectations and there ,vas nothin g to top. I 

didn't know the rules. I didn't care for them
and that's how I feel right now.· 
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THE OFBICES OF the Vice media empire are located a few blocks from 
tpe East River in the Williamsburg section of Brooklyn. The employees 
a.re much like Vice's ta rget audience: attractive, American AppareJ
attired millennials, who move around the converted warehouse space, 
buzzing about events and hot new bands. The staff of VBS.tv. a video 
site that just signed a partnersh ip with CNN and features original long
form content like the not-for-lhe-faint-of-heart "Vice Guide to Liberia," 
s it in one row of cubes near video edi tin g rooms; the w ri ters and 
editors for Vice magazine and Viceland.com huddle over compute.rs 
nearby. Vice Films and Vice Music reside against another wal l. and in a 
glass-enclosed space that resem bles a fishbowl are the s taffers ofVirtue 
Worldwide, Vice's 3-year-old branding agency. 

This shabby chic. alt-corporate biosphere 
is a far cry from the early days of Vice, when 
three Montreal s lackers , armed with a gov. 
ernmcnt grant (0, Canada!), started a mag
azine in the mid-'90s. A few years later, they 
bo ught out the o rigin al pub lish er and 
changed th e name of the pub lication to 
Vice, The magazine exploded in the early 
2000s, becomin g the bible of the cool and 
marginally disaffected. It gawked before 
Gawker and featured hys terically mean 
albu m reviews, s narky a nd explicit do's and 
don'ts. and ar ticles about politics, pooping 
and cocaine:. 
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Vice magazine could've easily flamed out, 
or. just as easily, sold out, in the hopes of 
fas hioning a next-generation Rolling Stone. 
But rather than losing its edge, Vice grew, 
launching Vice Music- which releases a l
b,,m s by such acts as the Raveonettes, Blad 
Lips a nd Growing- in 2002 and VBS.tv in 
2007. The organization has offices in 30 coun• 
tries across s ix con tinents; 500 full-time em • 
ployees, 50 of them at Virtue; 3,000 creative 
contributors; and claims to have an audience 
o f 15 m illion ,vorldwide . 

No thing at Vice happens in a vacuum. 
"'Traditional agencies are very silo-ed," mag-

Vice Made A Name For Itself By 
Being Gleefully Snotty And Courting 

Hipsters. Now Thanks To Its Branding 
Agency, Virtue Worldwide, Corporate 

America Is Courting Vice 
BY CORTNEY HARDING 

azinc co-fou nder Su roos h Alvi says. "But 

Virtue is very integrated into the Vice struc
ture. When they need video assets. for ex
ample, they can use VBS; when they need 
m usic, they ca n use Vice Music." (He does 
add, however, that Vice magazine rcrna ins 
editorially independent from other arms of 
the company.) 

Adding Virtue to the stable was a no• 
brainer, according to Alvi. Spencer Baim, 
who worked as a creative strategist at the 
Fallon Agent-y, approached Alvi with the idea. 
"'\Vhen Spencer came to us, we were doing 
AdVice Music Marketing, but it '"'as a very 
music-oriented project,• he says. "'Spencer 
had agency experience, and we thought it 
would work well. \Ve knew there were prob
lems with the traditional industry model that 
we could address." 

Si nce Baim first pi tched the idea to Vice, 
Virtue has worked with clients like MTV, Dell, 
Scion and Volvo, among others. Virtue has de
fined itself as more than just another company 
1A'l.lling to take corporate dollars to try to court 
hipsters. It's the model for what the new 21st.
century media company looks like: a bra1lding 
agency that integrates music and products 

through means that don't alienate its target 
market- or its client. 

It' s that comfort in navigating both corpo
rate and underground cultures that has at
tracted big-name clients. most recently 
Harley•Davidson. The motorcycle-maker has 
worked its way through the Vice c.hain, first 
partnering with i t for a series of events to 
lau nch a cheaper bike aimed at a younger 
crowd, then with VBS to produce ,ideo coo
tent The ne,vventurewith Virtue is the most 
ambitious yet. ''We knew Harley was look
ing for someone to be i ts social marketing 
company, and we pitched them in Novem• 
ber or December." Baim says. ·we won the 
business, and we'll be forming an editorial 
team to post com mentary and articles and 
blog posts and photos and video and m usic 
for young Har ley fans.,. 

llut the ability to simply post creative con
tent wasn't what swayed Harley in the end. 
"Lots of agencies came to us and said, ·oh. 
you need a Face book page. you need a Tv.~t
ter,' all of that," Harley-Davidson director of 
m arket outreac h Susanne Dawursk s ays. 
"But Virtue went wa.y above aod beyond. 
They actually learned to ride the bikes. and 
they showed us they k new what could make 
our customer tick. \Ve didn't get a rote pres

entation from them; they got into the DNA 
of our audience ." 
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FRO.- ROCK BAND' TO "iCION 
Vir tue's first big project was designing the 
packaging for MTV Games' " Rock Band" 
scideogame, using two staff members as silhou
ettes on the box. lt also organized a series of 
shows across the country to promote the game, 

partnering with up~and-coming acts in each 
market and going so far as to organi:te a mu
sical festival in London. It filmed the perform
ances and posted them online. 

Music seem s to find its way to the center of 

most Virtue projects, and Vice Music has played 
a big role in many campaigns. Virtue's deal 
with Toyota marque Scion, for example, in
cludes music festivals, a radio station on 
Sciona.v.com, a garage rock 7-inch series a nd 
a video init iative, in w hich Scion underwrote 
the costs of producing a ful l-lc.ngth music video 

for two Vice Records acts: Acrassicauda and 
Lullabye Arkestra. 

Virtue is open to using acts outside of Vice 
Records-bu t. som e clients want to keep it in 
the family. Vice's Lullabyc Arkestra was in a 
spot for the Alliance of Action Sports (Alli), 
for instance, and Alli director of marketing 
BJ carrctta says that Virtue's sibling relation
ship to Vice Records was one oft.he factors 
that drew him to it. 

"\Ve started working with them last year on 
a re-brand of our organization and found that 
they were incredibly easy to work with,· he says. 
"They are different from any other creative 
agency, not only in terms of th<irstyk, but the 
way they operate. It's very seamless a.nd all parts 
of the campaign have the ' Vice' look." 

It's such a one•stop shop, in fact, that in 
many cases Vice Music handles the licensing 
for Virtue projects. "Vice Music, when it grc\1r· 
into bei ng a music company, started doing 

supervision and equipped ourseh7es to do 
pubHshing and agreements in-house," Vice 

Music GM Jamie Farkas says. 

Farkas and Baim both know music is a 
central identity mar ker for m uch of the au

dience their clients are hoping to attract. 
They also know that those clients often have 
a refleidve distaste for showy corporate spon• 

sorship and realize how hard i t is to loo k 
cool \Vhilc rocking ou t in front of a large, 
garish banner. So they give thei r audience 
some credit: On a Thursday night in lanu
ary, a line of you ng people stre tched down 

the block outs ide Brooklyn venue Rruar 
Fallst wai t ing to sec two garage rock bands 

play a free show. Even the most naive music 
fan at this point knows there's no such thing 
as a free gig, ·but the branding was inauspi• 
cious and a lmost invisible. Scion's name 
was stamped on the ID bracelets at the door 
and a small logo appeared on the back of a 
free 7-inch. 

"The th read through everythin g we do 
with Scion is that they wan t to be seen as a 
patro n of the arts," Farkas says. ~They arc 
going to be seen as a llowing artists to be 

artists." Baim adds that Scion is "a great ex
ample of doing th ings right. Lots of other 
brands we work with cite them as a model 
ofwha1 they want to do.• 

Baim says the agency has had a few mis• 
steps- an early project was the- creation of 
Virtual Lower East Side for MTV, where userS 
could "virtually" watch bands perform, check 
out dubs and, one only assumes, be vomited 
on by weekend-warrior br idge and tunnelers. 
The game never really took ofT, which Baim 
attributes to s ubpar technology. Still, he's 
proud oft.he m usical aspects of the venture. 
"'We shot everyone from Jan·is Cocker to Ar· 
cade Fire to the Yeah Yeah Yeahs for that proj

ect. and we have this incredible library of 
performances," he says. 

VIRAL EXPOSUIIC 
While some of Virtue's content shows up in 
the usual places- on TV and in banner ads

plenty of it lives in the viral world. Computer 
brand Dell came to Virtue with a goal of 
connecting with Generation Y, and Virtue re• 

sponded by creating a site called Motherboard, 
which was originally hosted by VBS and now 
li.ves on its own. The videos created for Dell 
explore the role of the computer in art. film, 
culture and, of course. music, fea turing artists 

Ii ke Moby talking about vintage syn th collec
tions. The videos don't contain any overt prod
uct placement, and they come across as 
something a fan might wantto send to fellow 
followers of a band or DJ rather than a shill. 

Virtue, for all that it does for emerging bands, 
also represents a greater shift in the consump
ti on of C1.Llture and the role brands play. It's all 
well and good to want tobe a patron of the arts, 
but Virtue's clients are for-profit companies, not 
Medicis. By making advertiser-supported con
tt:nt that's so viral as to appear independent, 
they blur the lines bet1A•een the comrnercia.l. and 

the creative. It's the root of the cynical response 
that now seems to appear whenever people start 
talking about a new You Tube sensation: the feel
ing that it will inevi tably turn out to be under
\vritten by some insurance company. 

Baim, however, is convinced that the clock 
won't be tu rned back any time soon. 'The 
seism ic s hift is permanent;" he says. "The 
old models of advertis ing and marketing 
have been dated for at least 10 years and de• 
f unct for at least five. It's taken a long ti.me 
for brands to understand th is, but they are 
fi na lly 1u r n ing a corner. It's an incredib ly 
c.xciting t ime to be doing what we are doing. 
And if ,ve can facilita te brands supporting 

bands in a wa)' that is authentic, then that's 
a good thing.· 

SPOT CHECK 
What makes a band right 
for an ad campaign? 
Vice Music GM Jamie 
Farkas explains. 

Brand: Homltos 
Band: YOUNG LOVE 
"We were looking for a band that 
captured the vibe of our parties. 
Young Love captured it perfectly. 
Plus., he looks fantastic on camera." 

Brand: AIII 
Band: TWEAK BIRD 
"We wanted music that captured 
the energy of riding, and we liked 
that Tweak Bird was connected to 
the world of action sports by being 
signed to Volcom/' 

Brand: 'Rock Band' 
Band: NOAGE 
11We wanted to showcase the best 
upcoming bands in a music scene, 
and No Age were getting huge in 
Los A ngeles." 
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BRANO ON THE BRAIN 
Belinda comes of age 

with help from sponsors 

mil BY MARK SUTHERLAND I 

MOTORIN' 
Grascals, Mobil partner 
to keep tour running 

MONKEY 
BUSINESS 
Life's A 'Beach' For Gorillaz, Despite EMI Woes 

You'd love to be a fly on the wall 
when Guy Hands runs this one past 
bis Terra Firma investors. 

As if l ife a t EM I hasn't been 
surreal enough lately, the major's 
biggest release of i ts cru cial next 

few months comes from a cartoon 
band and its la.test audiovisual ton• 
cept-a environmentally conscious 
project set on a floating South Pa
cific island made of rubbish and 
starring everyone from upstart U.K. 
grime artists like Kan o and Bashy 
to m us ical legends like Lou Reed 
and Bobby Womack. 

\Velcome back to the wacky world 

of Gori llaz and their thi rd a lbum, 
" Plastic Beach," due March 8 in the 
United Kingdo m on Pa rlophone 
and a day later in the United States 
on Virgin. 

If i t sells as well as t.he f\1,.•o pre• 
vious Gorillaz records, it will rep• 
resent another great leap forward 
in EM J's creath•e rehab, not to 
mention a h efty dO\vn payment on 
the major 's bu rgeo ning debt. But 
the logistics of t he project- the 
sy nchron icity of Damon Albarn's 

mus ic and Jamie llewlet1's ani
mat ion- require an expensive 
ou tlay just when EM I is watching 
every cos L. 

.. EM I has invested heaviJy in this 
project because i t's s uch a big, 
global release for the company," 
London-based Parlophone presi
dent Miles Leonard says. ·we need 
to invest in it to get the most o u t 
ofit." 

And, certainly, there's plenty to 
get from this record_ From the open
ing, Snoop Dogg-enhanced swag• 
ger of "Welcome lo the \Vo rid of the 
Plastic Beach" to the Mick Jones/ 
Paul Simonon. Clash reLtn..ion on the 

t itle track, it's a h it-stuffed, musi• 

cally ambitious thrill ride through 
a dozen collabo rations and almost 
as many genres. Yet, thanks to Al
barn's vision, it still hangs together 
pe rfectly as an album. 

Leonard says he's confident the 
new album can match the band's 
previous success. •But," he adds, 
.,it's also about how we can d raw 
revenue from the pro je<..--t as much 

as pu re sales num bers." 
Gorillaz' self-titled 2000 debu t 

has sold 1.9 m ill ion U.S. copies, 
accord ing to Nielsen SoundScan, 
while 200S's "' Demon Days" 
scann ed 2.2 mi llion . U.K. sales 
stand at 881.000 and 1.7 million, 
respectively, according to the Offi
cial Charts Co. 

Leonard says a variety of formats 
and models for accessing content 
will be feah1red in the cam paign. 
While details are still being final
ized. preorders are being taken at 
Gorillaz.com for the .. Plastic Beach 
Experience," a CD/ DVD ed ition 
that will unlock additional aud io
vis ua l content on the Web site, 

which relaunched Feb. 24. 
Gorillaz managrr Chris Morri

so n, chairman of CMO Manage
men t International , says the new 
site will also featu re a subscr iption
based fan club that will provide ac
cess. to extra content, with details 
to be confirmed shortly. 

"We've got so many interesting 
things to offe r people,"' Morrison 
says. "11 was just a promotional 
Web site for the first two records . 
It gets incredible traffic-we had 
o,·er 9 million h its for one game 
["Tiles of the Unexpected"! and you 
do th ink that s ho uld at least pay 
for itself." 

SIMPLE LADY 
Amy Macdonald avoids 

the hype machine 

Morrison says that Gorillaz live 
online has som e d isadvantages. 
With all in terviews and even the 
band's Twitter feed done .. i n char
acter" as band frontman Murdoc 
Nictals, press slots are lim ited, al
though special artwork can be pro· 
duced , as for Gorillaz' recent 
appearan ce o n the cover of U. K. 
music month!)' Q. 

The Internet also forced the eo• 
t ire •Plastic Beach" cam paign to be 
moved up, after first single " Stylo" 
leaked o nline. 

"The great thing is that people 
stayed very excited abou t ·it," EM I 

ALICE IN MUSICLANO 
Eclectic lineup tapped 
for 'Wonderland' album 

North America execu tive VP of 
market in g and promoti on Greg 
Thompson says. " We reac ted 
quickly and got the record out to 
radio immediately." 

"Stylo" has so far peaked at No. 
25 on Bill board 's Alternative chart 
and is also gaining a t Triple A. The 
video will debut on YouTube March 
2, after several weeks of marketing 
agc:ncy Cornerstone secdi-ng b logs 
and music sites with various ani
mated trailers. 

The band's vi rtual approach 
doesn't )'et extend to touring, with 
Thompson anticipating a "very spe-

DOING IT 
Atlanta's Waka Flocka 
Flame on the come up 

cial" headline appcarance-featttr• 
ing slots from many of the album's 
guest stars alongside Al barn-April 
18 at Coachella_ 

Further live dates will be an
nounced soon and Morrisoncxpe-cts 
an 18-month campaign, saying he's 
"more concerned with where we 
end up in the char t" than ,vi th 
EM l's financial situation. 

"Damon is very loyal to EMI," 

he adds. "And ultimately, the value 
of EM I- whether to Citigroup or 
Guy Hands- is contained in the 

artists they have and the catalog 
they own." 
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BUZZ 
>>>ABBEY ROAD 
NOW PROTECTED 
Following speculation 
over the sale of Abbey 
Road Studios, the U.K. 
government gave the 
building in north London 
a protected status of 
"Grade II" based on the 
studio's historic merit. 
Culture minister Margaret 
Hodge confirmed the 
decision Feb. 23. EMI, 
which owns Abbey Road, 
announced Feb. 21 that it 
didn't Intend to sell the 
studios where the Beatles 
recorded the majority of 
their songs, and that it is 
in talks with third parties 
about revitalizing the 
site. Further details 
weren't revealed. 

>>>'GLEE' TOPS 
U.K. ALBUM CHART 
"Glee: The Music Season 
One Vol. 1" (Epic/Sony 
Music Entertainment) 
raced from No. 68 lo top 
the new U.K. albums 
chart. Sony's all-star 
Helping Haiti charity 
cover of R.E.M.'s 
"Everybody Hurts" (Syco 
Music) started a second 
week as the best-selling 
single, as Lady Gaga and 
Florence & the Machine"s 
BRIT Awards success last 
week generated new 
sales on both charts. The 
"Glee" album had been In 
the Official Charts Co.'s 
top 75 for three weeks 
due to import sales, but 
zipped to the summit 
Feb. 21 with sales of 
62,000, according to the 
OCC, following its official 
U.K. release Feb. 15. 

»>NAS PLEADS 
NOT GUILTY 
Nas faces a criminal 
contempt charge for 
unpaid child and spousal 
support in his divorce 
from singer Kelis. He 
p leaded not guilty 
through his attorney and 
was ordered back for a 
March hearing in Los 
Angeles. Kelis' attorney 
says Nas is $200,000 
behind on support 
payments; in December 
he was ordered to pay 
more than $51,000 per 
month. One of Nas' 
attorneys, Anthony 
Ukran, told presiding 
judge David S. 
Cunningham Ill that the 
rapper needs more time 
to prepare his defense 
and show he cannot pay 
the court-ordered 
support amounts. 

Reporting by Andre 
Paine, Paul Sexton and 
the Associated Press. 

ma BY AYALA BEN-YEHUDA , 

Mexican 
Miley 
'Cheetah Girls' Co-Star Grows Up With Sass And Class 

She mayonl)' be 20, but Mexican pop princess 
Belinda has already spent a large part ofher life 

in the music industry. The form er star of kids' 
tclenovclas, who recorded on BMC before sign
ing with the now,defont.1: joint-ven ture label 

EM I 'Jelevisa in 2006, is beginning a new stage 
in hcrcarc,.,rwith the March 23 rcleaseof"Garpe 
Diem• on Capitol Latin in the United States 
and o n EM I in Mexico and Latin America. The 
set will get a May release in Eu rope. 

The album-which has a h igh-energy, elec
tro4pop-rock sound heavy on the attitu de of 
Pink and Katy Perry- solidifies the transition 
from kiddie act to teen diva !hat Bdinda made 
with her 2006 EMI Televisa album, "Utopia." 

11,e single "h as nothing to do with things 
I did before." says Belinda Peregrin Schull, 

who uses on ly her first name professionally. 
· 11 was a pretty big step. " Produced by Carlos 

Jean and Jimmy Har ry, the album bui lds on 
the sass of her la st album wiih a more sophis
ticated up tcm p-0 sound that !she expects to 
translate internationally. 

To reach her fans wiih · carpe Diem." Be
linda stands to benefit from a more collabora• 
live approach and a broad range of services that 
EM I can offer globally, Capitol Latin senior V P 
Diana Rodriguez says. "We can go anywhere 
from mcrth lo looking for synchs, endorse
ments, brand pa1rtnerships to just going direct 

to fan," Rodriguez says. 

No longer a girl: BEL INDA An English-language version of 

"Egoist.a." pairing her with a yet-to
bc-detcrmined m ale artist, will be 
worked in Europe and possib ly in 

ihe Slates b)' promotion teams else
where in the company ... When you 
need toreachouttothegeneral-m ar
ket rnmpany. you can always call 
radio or grass-roots or brand part

nerships and they'll help you find a 
way 1-0 tap into ihe m arkets that you 

want," Rodriguez says. Following 
Belinda's appearance ina Coke Zero 
commercial in Mexico last year. EM I 

has con tacted the company about 
replicating ihe campaign stateside. 

' ' 

'!hat release went platinum for sales of 100,000 
copies in Mexico and sold a combined 791000 
copies of its original and deluxe edition in the 
States. according to Nielsen SoundScan . 

Since then, E~ I has reorganized its world
wide operations and ended its formal partner
sh ip wiih Mexican b roadcasting giant Televisa 
in the United States and Mexico, with Capito l 
Latin and EM I Mexico absorbing the artist ros
ter. Belinda will still benefit from Televisa's pro
gra1nming clout in the States, where Televisa 
supplies shows for the Uni\'ision network. Her 
latest telenovela, the edgy "Camaleones," aired 
in Mexico last year and will likdy air stateside 
this summer. The show's theme song is "'Sal de 

Mi Piel.· a track off"Carpe Diem,• but ihe first 
official single is "Egoista," a d uet with Pitbull. 

30 I BILLBOARD I MARCH 6, 2010 

EM I senior VP of global mer• 
chandising Peter Palmer says plans 
are in the works for a.signature col
lection ofBelinda-designed jewelry 
and accessor ies, as wdl as bundles 

of music., video and merchandise 
oftered through her Web site. · we 
are no longer parochial in o ur 
thinL."ing," says Palmer, who over
Sef."S mcrch anddirect-to•consumer 
musi c sales. In particular, "'mer• 
chandise is not an aftertl1ought any
more . We're in at the beginning of 
projects rather than coming at the 
end or halfway through." 

The approach offers the oppor-
tunity to positio n metch and music at b rick
and-m orta.r retail on both sides of the border, 
includi ng Mexican m u s ic chai n Mixup, 
Palmer says. 

Where ihe label can also help in the States, 
once her in ternational promo wraps up. is v,tith 
touring. capi tol Latin is interested in helping 
set up a tour of small clubs. The live aspect will 
be key for Belinda, who has never formally 
toured stateside, despite co-starring in the 2006 
Disney Channel mmoe "Cheetah Girls 2. • 

For now, the artist is working on choreogra
phy to prep forgoing on the road with her new 
sound. "You always have to find your own style, 
and that's what l'·veachievedon 'Carpe Diem,' ,. 

she says, ~There's not another Latin anist that's 
doing this rig ht now." 

i :i!O#d;P.t-J.-W BY DEBORAH EVANS PRICE J 

ROLLIN' 
ONDOWN 
THEROAD 
Diverse Partners Help The Grascals 
Expand Their Audience 

Not content to court just one 
crowd. bluegrass band the Gras
c.ols will try to expand !heir fan 

base on I Jank Williams Jr.'s up
mrni11g Rowdy Friends tout But 
the tour isonlythe first step; in 

addi ti on to re leasi ng a new 
al bum , "The Famous Left)' 
Flynn's.'" March 30 on Rounder 

Records, the act has a sponsor
ship deal .. ~th Mobil Ddvacand 

an ongoing licensing agree-

JI_SI: 
EDITED BY TOM FERGUSON 

>>>COVER ME 
Folk artist J im Moray is following in the footprints of artists as d i
verse as Prince and Ray Davies by making his new album a "cover· 
mount" giveaway in the U.K. press. 

But while those a rtists opted for national newspapers as their 
conduits forgiving away their music, Moray's up•coming fourth 
album, "In Modern History," will be available w ith the May edition 

of acoustic/world music magazine So ng lines. Available in 70 
countries1 Songllnes will double its print run to some 40,000 

copies for the project. 
That will precede a conventional June 11 U.K. release on Moray's 

NIAG label, dist ributed by Cadiz/ Universal, a long-
side a lim ited edition (1,000 copies) two--disc ver• 
slon available through JimMoray.co.uk. 

"I'm hoping it w ill drive people toward the 
shows, the back catalog, the boxed set,u Moray 

says, "bu t more than anything, it will d rive peo
ple toward thinking of me. This isn't about them 

sucking my album dry so that (afterward] It's dead, 
it's about building a bigge r thing." 

The album will subsequen tly be released 
internationally throug h NIAG's net work o f 

d istributors, including Koch in t he United 
States. The se lf-published Moray, who's 
booked through London-based Alan 
Bearman Music, will p lay at South by 

Southwest in March as part of a pack
age under the banner "looking for a 
New England" with such acts as Olivia 
Chaney,J ackie Oates, Trembling Bells 

and Gadarene. -Paul Sexton 
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mentwith an Alabama RV park. 
"Th is is about longevi ty,· 

Grascals vocalist Jamie Johnson 

says. '"Bluegrass is where we're 
from, so that's where we' re al
ways going to call home, but one 
of our goals is to be nominated 
for the jCountry Music Assn.J 
or JAcademy of Country Music] 
vocal group of the year." 

That's not an impossible goal 
for a band with plenty of awards 
under its belt. Founded in 2004, 

!he Grascals' current lineup is 
Johnson, vocalist/bassist Terry 
Smith, guitarist/vocalist.Terry 
Eldredge, fiddler Jeremy Ab
sh ire, banjo pla~·er Kristin Scott 

Benson and m andolin player 
Danny Rober ts. Since starting 

as Dolly Parton's band. they've 

>>>STILL DIZZY 
Denmark's hottest band in 

the mid•'90s, rock trio Dizzy 
Mizz Lizzy, called It quits in 

1998. Now it's back-but just 
to say farewell. 

On March 22, EM I Den· 

mark will release the "Dizz
cography" lour·CD boxed 
set. accompani ed by the 

single-package reissue of 
the band's two EMI-Medley 
a lbums. EMI says the 1994 
sell-titled debut sold a lmost 
2SO,OOO units domestically 
and more than 100,000 in 
Japan, while the 1996 lollow

up, "Rotator,'' moved 120,000 
at home and a lmost as many 
in Japan. The boxed set 
includes l ive performances, 

B-sides and demos. 

Following Danish shows in 
March and Japanese concerts 
in May, the band will play 
Scandinavian summer festi
vals. Live booking Is handled 
by PDH {Denmark) and Club 
Citta {Japan). 

Band manager Henrik Sei

fert says the trio of singer/ 
guitarist Tim Christensen 

(also a successful solo art· 
ist), bassist Martin Nielsen 

become one of bluegrass' most 
successful acts, winning the In
ternational Bluegrass Music 

Assn.'s entertainer of the year 
honor in 2006and 2007, the So
ciety for the Preservation of 
Bluegrass Music of America's 
overa ll bluegrass band of the 
)'tar in 2008and 2010, and nu
merous other accolades. 

'!be title track of !he band's 
fourth album is a yam loosely 
based on a barroom brawler in 
lohnson's Indiana hometown. 

He penned the tune in trib• 
u te to t.he classic story songs 
written by country legend Tom 
T. Hall. "He made you believe 
and made you think you were 
in the m iddle of the story," 
Johnson says. 

Williams guests on the new 
album's 'Tm Blue I'm Lone• 
some." "It's one his daddy wrote 
batkstage a t the fGrand Old] 
Opry with Bill Monroe." John
son sa)'s. "He did a great. job and 
then we pu t our touch on it. It's 
a pretty good combination." 

Williams invited the band to 

join his Rowdy Friends tour this 
spring. The band wiU travel in 
a bus emblazoned ,vith s pon

sor Mobil Delvac's logo and 
filled wi th the brand's 1 300 
Super !5W-40oiL The company 
began sponsoring the Grascals 
last September. 

Rounder Records senior VP 
of promotion a nd m arketing 

Brad Paul says iTunes w ill 

and drummer S0ren Friis 
felt they never bid farewell 

to fans. '"They were burned 
out back then and never 

could get started on a third 
album, so this is their way 
o f saying thanks," he says. 

There won't be any new 
music, Seifert a dds, as "it's 
a ll for the fun of it. In Au· 

gust, it's over." 
The albums will appear in 

Japan around the time of the 
group's visit. EMI Denmark 
product manager Thomas 

Hemsdorff says some Eu• 
ropean affiliates may also 

release them. The band ' s 
publishing is administered 
by EM I. - Charles Ferro 

>>>QUICK STEP 
U.K. folk singer/songwriter 
Kathryn W illiams is entering 
the second decade of her ca

reer on an upward curve with 
her eighth album, "The Quick· 
ening,'i released worldwide 

Feb. 22 through One Little In· 
dian and it s dist ributors. 

The album title is apt, as 
WIiiiams c laims It was re· 
corded in just four days. That 
has given the album an edgy 

prominently feature the Gras
cals on its bluegrass page. 
Consumers will be alerted to 

the album through e -mai l 
blasts from Amazon, iTu nes 

and the label. The Grascals 
w ill also promote the new r e• 

lease on multiple radio and 
TV o u tlets indttd ing CMT's 
"Sou thern Fried Flicks With 

llazel Smith ," Sirius/XM's 
"Track by Track" show. RFD· 
TV's "Larry's Country Diner' 
and N PR's "Mountain Stage." 

As part of i ts dea l with 

Mobil Delvac, the band calls 
in and chats on the Midnight 
Trucking Radio Netwo rk's 
overnight show. ~n,e deal with 
Mobil Delvac makes per fect 
sense because these guys are 
on the road so m uch of the 
time, .. Paul says. "The band 
calli ng in updates from th e 
roa<l is great because it puts 
them in front of a lot of peo
ple who wouldn' t no rmally 
know about the G rascals or 
gravitate toward bluegrass." 

TheGrascalswill have a pres• 
ence a.t the Country Crossing 
entertainment destination in 
Dothan, Ala., playing 20 shows 

per year a t an RV park that 
bears their name. "That's where 
we can tell Dolly we did learn 
something .· Johnson says. 
"She's got her own Dollywood. 

We've got the Grascals Blue
grass Hollow RV Park." 

immediacy, moving the artist 
closer to a crossover into 

mainstream pop, label prod• 
uct manager Michelle Polley 

says. Williams "has enjoyed 
a unique position across her 
career, t ranscend ing the 

traditional rock, pop and 
folk boundaries," Polley 
says. With "The Quicken

ing," she adds, " we hope to 
continue to build on that 

reputation and further 
broaden her appeal." 

Polley says One little In
d ian is treating the album as 
a priority release in all terri

tories, hoping to expand on 
Williams' previous success in 
such markets as Germany 

and Scandinavia. 
Polley, who says that she's 

"thrilled" to be working with 
Williams, adds that dates in 
Nort hern Europe will likely 

follow a U.K. tour running 
Feb. 21 through March 6-
booked by Moneypenny
that culm inates with a show 
at London's Purcell Room. An 

agent is being s ought for 
possible U.S. dates. WIiiiams 
is published by Cooking Vinyl 
Publishing. -Steve Adams 

She has the model looks and the soccer player boyfriend, but Amy Macdonald isn't your typ
ical British pop starlet. Despite an absence of hype and a failure to be p ictured In the tabloid 

press fa lling out of n ightclubs, the Scottish singer/songwriter's 2007 debut album, ''This Is the 
Life" (Vertigo/Mercury), was a slow•burn success that has now sold more than 3 m illion copies 

worldwide, according to Universal. The album hit No. 1 in Denmark, the Netherlands, the United 
Kingdom and Switzerland {where the album is certified five-times•platinum for shipments of 
lS0,000) and also went top 10 In 10 other European markets. 

The long-awaited follow-up, "A Curious Thing," arrives worldwide outside North America 

March 8 on Mercury, w ith a U.S. release due later in the year. It features a darker, more sophis· 
tkated take on Macdonald's radio-friendly, folk-rock sound alongside a cover of Bruce Spring

steen's "Dancing in the Dark.'' 

1 Have you t ried to analyze why your 

first album was so successful? 
I broke through purely because of the radio ... 
It's been more natural. like things seemed lo 
happen before we had the Internet. Now you 
have all these lists that come out at the end of 
the year. saying who's going to be b ig next year, 
and that's unnecessary. It's hard enough wait

ing to release your first album, n.-·ermind when 
you've got everyone looking at you before you 
e1,•en release one song. Was I on any of those 
lists? tlaughsJ No, never! 

2 You're the biggest thing In Switzer
land since the cuckoo clock-what do they 
see In you over there? 

jLaughsj I couldn't tell you! All I do is write re
ally sim pie songs about everyday things that 
people can relate to no matter w here they are 
in Lhe world.. 'There are no gimmicks. I've never 

been interested in being famous. I jtL<ct: wanted 
to be onstage, playing my music, and I've been 
able lo do tl,at w ithout the horrible side to it. 

3 A couple of tracks on the new record
"An Ordinary Life,. and urhls Pretty Face"-

seem pretty scathing about the c~lebrity 

lifestyle and Its obsession with image. 
The whole celebrity thing is really inte rest• 
ing. and that's why we have a million maga
zines dedicated to gossiping about celebrities. 
But as a musician, T would like people to talk 
about me because of my music. \Vhen I hea-r 
a song on the radio, I th ink, "Wow, that's a 

great song." I don't even think about what 
!hey look like. 

4 Did you feel any pressure following 
up such a successful d ebut? 

I was a bit paranoid about i t. I'm not 
the kind of person who can just sit 

there and write songs-I have to feel 
inspired. liut i t came to th e point 
where I had written a few things so 

we went to my manage r/producer 
JPete Wilkinson'sJ house and recorded 
some demos. It took .a few days, and 
then he was like. "Ten songs. WeU . 
that's an album ... I don't even think 

we realized we were recording a sec~ 
ond album. 

5 Pau I Weller plays guitar on "Love, 
Lo\le" and bass on •iThls Pretty Face." 
How did that come about? 

We worked on the album in his studio 
!Black Barn Sn,dios in Surrey, England]. 
I only did a few days. but Pete spent a 
couple of months there. We11er went 
down one day, Pete asked him ifhe 
wanted to play something. and he said, 
"Yeah, I'd love to." I wasn't really there 

for it, so I don't think you could call ii 
a collaboration. Bu t I'm sure our paths 
will cross again in the future. 

6 America was one place where the first 

album didn't really take off, [ It has sold 
4S, OOO copies , according to Nie lsen 
SoundScan.] Will you be giving it another 

try there? 
Some people think of America as the be-all 
and end-all, but you can still have a really 
successful career in other places. I played a 
few shows there but the way I looked at. it 
was, "' Europe is really hot for this thing now 
and we s hould take ad,•antage of that." But 

this time around I want to properly give 
fAmericat a go. 
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Al_l:3lJIVIS 
EASTON CORBIN 
Easton Corbin 

Producer: Corson 
Chamberlain 
Mercury Nashville 

Release Date: March 2 

Taking a page from the George 
St rait play book, country music 

newcomer Easton Corbin dis
plays. excellen t song sense 
while offering an easygoing 
vocal style on his finely crafted 
self-titled debut album. The 
track "I Can't Love You Back" is 
a steel guitar-drenched ballad 
about the pain of lost love, 
while "Don't Ask Me About a 
Woman'' is an engaging tune 

where a young man seeks wis

dom from his granddad about 
the fairer sex. Rory Feek, Wynn 

Varble and Mark D. Sanders are 
among the top Nashville tune

smiths who contributed to the 
collection, and Corbin co

w rote three of the songs, in
cluding the upbeat "The Way 
Love Looks." The lead single, 
"A Little More Country Than 
That," has already hit the 
charts. Somewhere up there 
in hillbilly heaven, Keith Whit· 
ley Is smiling down as his 

legacy continues to affect new 
generations.-OEP 

n.mm 
THE HOLMES 
BROTHERS 
Feed My Soul 
Producer: .Joan Osborne 
Alligator Records 
Release Date: March 2 

On the Holmes Brothers' 2007 
album, "State of Grace," Wen
dell Holmessangabout howa 
cancer d iagnosis stopped him 
in his tracks-but apparently 
not for long. The trio's 10 th stu
dio set. "Feed My Soul," sports 
a career-t,igh nine originals 

and hnds Wendell proudly de
claring that "Living Well Is the 
Best Revenge." The 14-track 
a lbum t raverses the Holmes' 
usual blend of soul, gospel and 
blues with born-again vig or. 

Highlights includ e the rolling 
bass and chicken-scratch gui
tar on ··oark Cloud," the coun
try western navors of "Edge of 
the Ledge" and ··something Is 
Missing" (an unrecorded John 
Ellison composition) and the 
foot-stomping gnt of " Round

ing Third." Produced by their 
good pal Joan Osborne ( w ho 
also helped with the group's 
2001 breakthrough, "Speaking 
in Tongues), Wendell, Sher
rnan and brother-in-spi r it 
Popsy Dixon t reat the Beatles' 
" I' ll Be Back" to a rich, Four 
Tops-style arrangement. And 
the Brothers also showcase 
their beautifully earthy har• 
monies on the ti tle track and 

the doo-wop styled "Pledg
ing My Love."-GG 

mml 
CHOC QUIB TOWN 
Oro 
Producers: various 

Nacional Records 
Release Date: March 2 
While pop superstars Shakira 

GROOVE ARMADA 
Black Light 

7 
Producers: Andy Cato, Tom 
Findlay 

Om Records 
Release Date: March 2 

British e lectronic duo Groove Armada is best-known in 
the mainstream for teaming with Fatboy Slim on the 
1999 booty-shakin' Big Beat hit "I See You Baby." But 
with the release of Its seventh full-length album, "Black 
Light," Groove Armada has a new claim to fame. The 

quietly brilliant set t ranslates the dance-rock explosion 
through the lenses of two guys who have lived the 
dance scene from the beginning. The result is well-read 

pop music that hints at everything from David Bowle to 
ESG to Serge Gainsbourg. There could even be a hipster 
hit- the song " Paper Romance" ambles into a shout

sing chorus that MGMT fans won' t be able to resist. 
Wrapped within this revelation is Saint Saviour, a co

wrlter on the album who also lends vocals to select 
songs in a style that switches from Robyn to R6isin 
Murphy to Stevie Nicks.-K/11 

32 I BILLBOARD MARCH 6, 2010 

and Juanes-or, at the other 
end of the spectrum, cum bias 

and vallena to - get all t he 
attention when it comes to 
Colombian music, Choe Quib 

Town shows that there's much 
more to d iscover. The Afro· 
Colomb ian h ip -hop trio 
benefi ts from skil le d , an
them1c flows and innovative 

production from Richard Blair 
(of Sides tepper fame) and 
Ivan Benevides, known for 

their refreshing blends of the 
folklo r ic and t he mod ern. 
What makes Choe Qu,b 
Town's new a lbum "Oro" 

(which contains music from 
the band's first two Colom
b ian releases) so mterestmg 
is that every track finds a new 

way to interp ret the t rad i 
tional sounds of the country's 

Pacific coast. Tnp-hop ("Al
guien Como Tu") and salsa 
("Pescao Envenenao") are fair 

game, as are a frenetic jazzy 
rumba ("Rumba Sin Pelea") 
and e lectronica. "Oro" is a 
compelling introduc t ion ot 
the band to U.S. audiences 
after a best new artist nom
ina t ion at last year·s La t in 
Grammy Awards.-ABY 

Im 
BUTCH WALKER & 
THE BLACK 
WIDOWS 
I Liked It Better When You 

Had No Heart 
Producers: Butch Walker. 

Jake Sinclair 
One Haven Music 
Release Date: Feb. 23 

Given the online success o f 
his banjo-powered version of 
Taylor Swift 's "You Belong 
W ith Me," Butch Walker fans 
shouldn't be surprised by the 

power-pop whiz's country
music makeover or-. " I Liked It 

Better When You Had No 
Heart." the follow-up to 
2008's soul-infused "Syca
more Meadows:· (Walker. the 

former frontman of late-'90s 
alt -rock band Marvelous 3, 
p layed alongside Swift dur
ing her much-discussed per
formance at the 2010 Gram
my Awards.) The v ibe on the 

new album may be rootsier 

and more acoustic than 
Walker's usual fare, but it still 
emph3s1zes his kn3ck for 

memorable wordplay and 
melodic k now-how, which 

have earned h im writ ing and 
p roducing gigs w ith Weezer, 
Pink and Avril Lavigne. Over 

a driving bar-band groove on 
the opener "Trash Day," Walk
er contrasts life in Nashville, 
Atlanta and Beverly Hills, 

while "Canadian Ten" goes 
the slow-and-low piano-bal
lad route. But the set's most 

appeal ing cut might be 
the twangy " She Likes Hai r 

JIMI HENDRIX 
Valleys of Neptune 
Producers: various 
Experience Hendrix/Legacy 
Release Date: March 9 
There are unending reasons why 

"genius" will forever be attached to 

Jimi Hendrix- not the least of wh ich is the voluminous 
amount of first -rate material that's been released in the 
40 years since the guitar legend's death. "Valleys o f 

Neptune," an hour-plus of unre leased material that 
marks the first foray In Experience Hendrix's new Jlml 
Hendrix Catalog Project with Sony Legacy, is one of 

the most satisfying and illuminating o f these posthu
mous exercises. Save for a 1967 take of the rocking 
track "Mr. Bad Luck" (from the "Axis: Bold as Love" 

sessions), 1'Valleys of Neptune" primarily chronicles 
Hendrix's charged post -"Electric Ladyland" ambitions. 
Highlights include the fully realized t itle track, a 

chunky 1969 rendering of "Stone Free," the Jimi Hen
drix Experience's studio takes of the f ierce blues orig

inals "Hear My Train a Comln'" and "Ships Passing 
Through the Night" and an instrumental version of 

Cream's " Sunshine of Your Love," The set shou ld whet 
fans' appetite even more for future treasures from the 

Hendrix vaults.-GG 

Bands," on which he con
fesses, " I was in one, so it's a 

little too c lose to home."-MW 

:am 
JOHN ELLIS & 
DOUBLE-WIDE 
Puppet Mischief 

Producers: John Ellis 
ObhqSound 

Release Date: Feb. 23 
On "Puppet Mischief," saxo
phonist John Ellis' second 

album with his superb band 
Double-Wide, the former New 
Orleans resident who's now 
based in New York delivers a 
se-t t hat refracts jazz steeped 

in the who-dat nation through 
a hip Brooklyn lens. With the 
help o f Matt PetTine o n sousa

phone and Gregoire Marnl on 
harmonica, unorthodox con

temporary instrumentation 
combined w ith irregular ar
rangements of t he leader's 

JAMIi CULLUM 
THl·PUR~UIT. JAMIE CULLUM 

The Pursuit 
Producers: Greg Wells, Martin 

Terefe 
Verve Forecast 
Release Date: March 2 

Genre~bending, piano-prancing slnger/mult/.lnstru

mentalist Jamie Cullum's new album, •·The Pursuit," Is 

his first collect ion of songs to capture his energy-filled 
live shows on record. With a wide stylistic bandwidth 
that incorporates everything from hard-swinging big 

band to backbeat-sty le R&B, the set showcases 
Cullum's myriad talents, from fearless interpreter of 

other artists' material to songsmith and showman of 
formidable force. He swings with a bebopper's aban· 
don on a cover of Cole Porter's "Just One of Those 

Things," then struts with retro-glam-meets-Leon-Russ
ell grit on his own " I'm All Over It ." Wearing a multitude 
of musical hats, he steps e ffortlessly among jazz, dance 
and Intimate singer/ songwriter tare. A nd while many 

artists sound anything but comfortable breaking these 

kinds of musical barriers, Cullum proves once again 
that he sounds most like himself when the walls come 
tumbling down.- JR 
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catchy compositions help 

bring a soulful, funky vibe to 
the festive set. Ellis resists un

leashing his bandmates on 
long-winded soloing ( includ
ing res.training h is own saxo

phone voice) in service to the 
sonic fabric o f each p iece. 

Every t rack shines, with par
ticular plaudits for the carny
esque opener "Okra & Toma

toes," the horn-quartet beauty 
of "Chorale." the f lamenco 
hand-clapped zmger ··H~roes 

de A cci6n" and the most 
playful of the collection, "Du
binland Carnival," which Ellis 

has described as Fellini-like. 
W ith lyrical lo nging and ca
reening mad dashes, ''Puppet 
Mischief" so far ranks as the 
top-drawing jazz album in 

2010.-D0 

ab le "Sabu Yerkoy." On the 
latter, which translates as 
"Thanks to God," Toure re• 

joices about Malian independ
ence in a soothing tone: "The 
independence of Mali d id us 

good/As we have got our land 
back/As we are now hopeful." 

Indeed, "Ali and Toumani" Is 
spontaneous and deeply spir
itual, d~pictlng two outstand
ing musicians who are gov

erned by nothing bu t their 
love for thei r nation.-1S 

mm 
FREEWAY 
The Stimulus Package 
Producer: Jake One 

Rhymesayers Entertainment 
Release Date: Feb. 16 

The title of Freeway's latest 
release, "The Stimulus Pack
age," a collaboration w i th 

producer Jake One, is a nod 
to the ailing economy, But i t 

could also be an apt 

~l:\fl l:\f\f ~ 
ID 
KESHA FEATURING 
30H!3 
Blah Blah Blah (2:52) 

Producer: Benny Blanco 
Writers: various 
Publishers: various 

Kemosabe/RCA/RMG 
"I don't really care where you 
live at/Just turn around, boy, let 
me hi t that!" That l ine pretty 
much sums up the message of 
"Blah Blah Blah," the follow-up 
to Ke$ha's record-breaking hit 

"TiK TOK." "Blah" takes post
feminist a im a t boys who are 
inchned to spoli the heat of pas
sion with triv ia l banter. "'Sto
sto-stop talkin' that blah blah 
blah/Think you'll be getting' 
this? Nah, nah, nah," Ke$ha 
chants over drone-like e lec

tronic bleeps and hand claps. 
The takeaway: Girls like to "cut 
to the chase," too. A guest 
verse by the pop duo 3OH!3 se
verely slows down the mo men-

l ivers her most provocative 

lyrics and perhaps most au
thent ic-sounding single to 

date. The smger makes good 
use of the song's t it le-an old 
Jamaican slang term for law

less males-and relishes her 
role as antagonist. "Come here 

rude boy, boy, can you get it 
up? Come here rude boy, boy, 
is you big enough?" she chal
lenges. Steel drums are a wel

come presence on the pro
duction, which g ives a nod to 

ska and dancehall. Rihanna's 
swagger has never been as 

convincing as on this song, 
and thanks to an accompany
ing video that pays tribute to 

M.I.A.'sglobal pop culture ref
erences, "Rude Boy'' is poised 
for success. -MM 

Im.ml 
DROWNING POOL 
Feel Like I Do (3:30) 

Producer: Kato Khandwala 

GUCCI MANE 
Lemonade (4:05) 

Producer: Shondrae "Banglaclesh" 
Crawford 
Writers: various 
Publishers: variovs 
Brick Squad/Asylum/Warner Bros. 

Despite a string of cameos on other artists' hits, Gucci 
Mane has yet to produce a blockbuster single of his 
own- one that can elevate him from a fairly known rap

per to the star his supporters already figure him for. 
Surprisingly, the unorthodox "Lemonade" may succeed 
where more radio-friendly singles like "Wasted" and 

"Spotlight" did not. Produced by Bangladesh, the beat
maker behind Lil Wayne's "A Milli;' "Lemonade" show
cases Mane's strongest suit: his flare for colorful 

metaphors. (The song's t itle refers to his fixation on 
everything yellow.) However, like "A Milli," which was co

opted by countless mixtape rappers, it's the song's 
unique beat that makes "Lemonade" sing. A Hall & 

Oates-esque p iano melody provides immediately satis

ty-ing ear candy, while rumbling bass drops give It that 
Dirty South kick. The hook, sung by what sounds like a 

demented children's chorus. adds even more flavor to 
an already rich stew.-JS ALI FARKA TOURE & 

TOUMANI DIABATE 
Ali and Toumani metaphor for the Phi lade I- tum and never quite gels with Writer: Drowning Pool 
Producer: Nick Gold 

World CircuiVNonesuch 
Records 

Release Date: Feb. 23 

Before dy ing of cancer in 
2006, internationally renown

ed African guitarist A li Farka 
Toure t eamed up one last 
time with kora virtuoso Tou

mani Diabate to record "Ali 
and Tournani," the follow-up 

album to the duo's 2005 
Grammy Award·winning col
laboration, "In the Heart of the 
Moon." Songs on the new set 
tell stories of heroism, hope 
and libera tion In celebration 

of Mali's r ich culture and her

i tage. On the track "Ruby," 
Toure's meditative acoustic 
guitar playing melds w ith Di
abate's high-pitched kora out
burst to inspire images of 

phia-based rap per 's career 

renaissance. After leaving 
Roe-a-Fella Records and 
joining Rhymesayers Enter
tainment. Freeway sounds 
eager to prove himself a po

tent street p oet on a for
ward- t l1inking indie label. 
The MC delivers another 
scorch ing banger w ith 
"T hrow Your Hand s Up" and 

wraps his flow around a 
powerful sample on "Know 
What I Mean." Jake One's 
lush prod uction forms a 
sense of continuity on "St im
ulus Package," with hrs soul

inflected beats nicely play
ing off Freeway' s gruff 

delivery. Although Raekwon, 
Bun B and Birdman all turn 
in sohd guest spots, Freeway 

remains in control and drops 
Mali's desert landscape, and his most m emorable l ines 

the pair creates an irresistible since his 2003 debut, "Phila-
salsa groove on the dance- delphia Freeway."-JL 

EDITED BY MITCHELL PETERS 
(ALBUMS) ANO MONICA 
HERRERA (SINGLES) 

CONTRIBUTORS: Ayala Ben• 
Y{'huda, Me lanie Bertordf. Gary 
Gr;:iff, Mon ica Herrera, J.;ison 
Ltp shu tz. Kem Mason, Connor 
McKnight. M ichael Menachem, 
O;m OtJellette. Oehor;:ih Evans 
Price. Jon Regen, Jesse Serwer. 
llya Skripn ikov, Mikaffl Wood 

CRITICS' CHOICE*: A new 
release, reg;:irdless o f ch.art 
potential. highly r&ommended 
for musical merit. 

PICK •: A new re lease p redicted 
to hit the top half ot the chart in 
the corresponding format. 

All a lhLJms commercially 
avatlable In th@ Unite<! Sta tes are 
e ligible. Send album review 
copies to Mitchell Peters a t 
Billboard, 5055 Wilshire Blvd., 
Seventh Floor, Los Angeles, CA 
90036 and singles review copies 
to Monica He,r~a at Billboard, 
770 Broadwi'IJ', Seventh Floor, 
N!!-w York. N.Y. 10003. or to the 
writers m the appropriate 
b vreijL.JS. 

Ke$ha's catty, aggressive de

livery. If danceability 1s the cri
teria, though, this song is an
other ace in the hole for pop's 
new It girl.- MB 

RIHANNA 
Rude Boy (3:42) 
Producers: Stargate, 

Rob Swire 
Writers: various 

Publishers: various 
Island Def Jam 
With "Rude Boy," Rihanna de-

ARTISTS FOR 
HAITI 
We Are the World 25: 
For Haiti (6:56) 

Producers: Quincy Jones 
Ill, Lionel Richie 

Writers; M. Jackson, l. 
Richie 
Publishers: various 

Publishers: Drink and 

Pull/Five Nineteen Music 
administered by Downtown 

Music (BM/), No More 

Names Music 
Eleven Seven Music 

1n the nine years since Drown
ing Pool's debut single, "Bod-
1es,"h1t the floor(and No. 6 on 
Bi llboard's Mainstream Rock 
chart) in 2001, i ts mettle has 

We Are the World Found;,tion 
When the original "'We Are- the World" debuted in 1985-as 
a call to action against famine in Afrka- the notion of cross· 
genre musicians uniting for an all-star recording In the 

name of charity was unprecedented, and met with due awe. 

On a practical level, It's Impossible for "We Are the World 
25: For Haiti" to recapture, that novelty. But Quincy Jones 
and Lionel Richie- who crieated the original with the late 

been tested by the unex

pected death of singer Dave 
Williams and the departure of 
his replacement, Jason Jones. 
As a testament t o its solidar
ity, though, Drowning Pool 

gives perhaps its most pol
ished performance yet in "Feel 
Like I Do ," the first single from 

its upcoming self-titled album. 
The song retains the act's fa-

m i liar growl bu t tempers the 

distort ion, as guitar and bass 
mount a collective assault over 

crashing drums. Ryan Mc 
Combs flaunt s heavy metal 
vocat power, and the hook in

vites crowd participation
"Raise your hands if you feel 
hke I do"- while a chorus of 
"hey heys" gives the song an
them potentia l.-CM 

Michael Jackson-have certainly updated the song to tit the 

times. This results in some unfortunate choices, f rom T
Paln's Auto-Tune solo to Jamie Foxx's misguided Imperson
ation of Ray Charles and the absence of a powerhouse rock 
vocal (Pink aside). Bright spot:s are to be found, though, In 

Wydef Jean's ululating cries and Jennifer Hudson's 

straight-from-the-gut passion. Jackson's spectral presence, 
a reminder of the song's essential magic, is still the most 
welcome one of aU.-MH 
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Im_ BY JASON LIPSHUTU 

Explorin_g 
Wonderland 
Avril Lavigne, Mark 
Hoppus Among Artists 
On Disney's 'Almost 
Alice' Compilation 

Three days before Tim Burton' s 3-D 
reimagining of"Alice in \Vonderland"' 
with Johnny Depp and Anne liath
away hits U.S. theaters, Buena Vista 
Records will release an ''inspi red by" 
album that offers as much star power 
as the film. "Almost Alice,• due March 
2, features original songs from pop 
and rock acts like JOH1J, the All
American Re jects and Franz Ferdi
nand and a marketing campaign that 
h ighlights their broad appeal. 

countered similarly enthusiastic re
sponses from self-professed fans of 
Burton's wor k. The project came to
gether as a radio-friend ly addendum 

to Danny Elfm an's original score to 
the fil m , a lso coming March 2 o n 
Walt Disney Records . 

"Danny mfman creates these won
derful soundscapes and his fans will 
buy whatever he releases," Walt Disney 
Records VP of marketing Rob Souriall 
says. " But at thecoreof("Almo;1Alice"! 
is 1lm Burton's vision and this amaz
ing list of artists it has inspired." 

Avril Lavigne's empowering new 
t rack, "Alice," has sold 45,000 copies 

in four weeks of release, according 
to Nielsen Sound Scan, and will play 
over the film's end credits. The artist 

signed on to the project because of 
the film's uniq ue charm . "I've alwa)·S 
llked the story," she says, "and it was 
exciting to see Tim Burton pu t his 
cool twist o n it ." 

The \6 tracks on "Almost Alice" in
clude cuts by Metro Station, Kerli. 
Shinedown, Motion City Soundtrack 
and the Cu re' s Robert Smith, who of' 
fers a lively take on "Very Good Ad
,•ice," the on ly song from Disney's 
195 I animated version to be featured 
on the sound track. 8Jjnk,182's Mark 

l loppus, who collaborated wi th Fall 
Out Boy's Pete Wentz on "'In Transit," 
says the strong lineup will encourage 
listeners to explore the full record. 

to want to have as a whole." 

When lluena Vista reached out to 
other artists to contribute tracks for 

t he album late last year, the label en· 

"There will be people who will pick 

and choose certain songs to down
load ," Hoppus says, "but this album 

will be something people are going 

The track list's. d iversity has a lso 
allowed the label to service the al bum 
to four radio formats-pop, hot AC, 
alternative and rock- with d ifferent 

songs attracting bu~z from separate 
demographics. "follow Me Down" 

by 3OH!3 featuring Neon Hi tch, for 

RAINY SEASON 
After spending five consecutive weeks at No. 2, Earnest Pugh's 
"Rain on Us" rises 2-1 in its 33rd week on Billboard's Hot 
Gospel Songs chart- marking the slowest climb to the list's 
penthouse since the tally launched in April 2005. The chart's 
fastest ascent to No. 1 was when Mary Mary's "Heaven" reached 
the summit in its seventh chart week in June 2005. ,r The new 
No. 1 is Pugh's first charted single on the gospel radio score
card, where it debuted at No. 27 on the July 25, 2009, chart . It's 
also the title track from "Live: Rain on Us," which ranks at No. 
25 on the Top Gospel Albums list. Pugh is the director of praise 
and worship at Ebenezer AME Church in Fort Washington, 
Md., where he serves under the musical leadership offellow 
gospel artist Byron Cage. ,r The "Rain" album was recorded live 
at the Temple of Praise in Washington, D.C. Pugh previously 
charted on Top Gospel Albums with "Live: A Worshipper's 
Perspective" in 2006. - Wade Jessen 

FIVE LONGEST TRIPS TO NO. l ON BILLBOARD'S HOT GOSPEL SONGS 
ARTIST Tim P!AKDl!l W!EIS 10 NO. I 

EARNEST PUGH "Rain on Us" NARCH6,Wltl llW!m 
2 DONALD LAWREN CE & CO. "Back II Eden" Jtlllll~l009 JOWW(S 

3 CECE WINANS "Pray" JIJt.28, 2006 lOW!US 
4 MAURETTE BROWN-CLARK " II Ain't Over (UnliGodSav,lt'<Om)" JIN!l0,l009 l8Wlru 

5 JAMES FORTUNE & FIYA '' I Trust You" AUG.3011008 l7WW(S 
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Rewarding 
journey: 
EARNEST PUGH 

example. debuts th is week at No. 89 
on the Billboard Hot 100 and No. 21 
on Radio Disney's most-requested 
songs list, while alternative KYS R
FM Los Angeles has been r eceiving 

requests for "In Transit."' 
"We don't generally have singles 

righ ts for compilations,' Souriall 

s ays, "but by sending the full album 
to different form ats, people an.· start
ing to love d ifferent songs and p lay 
them organically.· 

After Lavig ne's "'Alice" p remiered 

on the · o n Air Wi th Ryan Seacrest" 
radio program in late January, Buena 
Vista began streaming songs from 
"Almost Alice· online in a partner
ship with MySpace Music. O n Feb. 
19, 3OHl3 and Metro Sta tio n per
formed live a t a fan even.t at L.A.'s 
Hollywood& Highland Center, which 
also had a cosn,me contest and a casl 
a ppearance. In additio n to two bonus 
t racks available through iTunes, an 
exclusive version of"Almost Alice• 
featuring three bonus tr acks will be 
available through fashion retailer l lol 
Topic begin ning March 2. 

Ruena Vista wil I boost promotion 
of"Almost Al ice" during its week o f 
release. Lavigne will perform UAlice"' 
March 3 on •·fbe Tonight Show With 
Jay Leno," ,vhile advertisem ents for 

the album wil 1 run before screenings 
of "Alice in Wonderland." 

For Lavigne, contributing to "Al
most Alice" was the perfect platform 
to lead u p to her "'somewhat more 
raw" fow1h album, which is slated for 
a lune release. "It was a cool way for 
me to get ou t there again," she says. 
"This was such an amaz.-ing project 
for nie to be a part of that I never could 
have turned it down." 
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On Fire 

"One single doesn't declare a person valid for an 
album." says the Z3-year-old. born Juaquin Mal
phurs. "' If I had one or hvo more songs buzzing 
crazy, then I'd say. ' I'm ready.' But even with 'Let's' 
doing good ... when )'Ou put it up against Tre)' 
Songz' ·say Ahh' or a Jay-Z track, it will be at the 
bo ttom of the barrel." 

That modesty is the rea!)on why Wa..ka wants fans 

to choose his next single. "I ain'l got no history as 
a. musician," he S.1.)'S. "But if my fans had an car for 

' Let's,' then it's only right to let them pick the next 
one. I owe them that much." 

In the coming year, \Vaka p lan s to release sev• 

eral s treet albums. including a collaborative ef• 
fort with Roscoe Dash titled "Ten Toes Down," 
the solo mixtapes "Keith Waka Sweat" (" For the 
girls," he says) and " Le Bron Flocka James 2" and 
an as-yet-untitled mixtape with h is 1017 c::rcw. 
comprising Mane and OJ Da Juiceman. In addi
tion. Waka is recording with some ·new buddies," 
including G,Unit rappers Tony Yayo and Lloyd 
Banks plus luelz Santana. 

Rapper Waka Flocka Flame 
Heats Up The Charts-And 
The Industry 

getting on that. That's hard!' Now it seems every• 
body's jumping on it." 

Despite the love. Waka ha..s gotten heat from oth• 
ers, including Wu Tang Clan member Method Man. 
After a radio interview with DJ Whoo Kid- during 
which \Vaka noted he doesn't worry about being 
lyrical or selling records, just abou l making money 
off live shows-Method .vlan coun ted do""'ll the 
days Waka has in the music industry: "lfyou a in't 
saying shit out )'Our mouth, your time is very slim 
in this motherfucking game ... 

When Waka Flocka Flame released "O Ltt's Do 
It ," he never imagined the single would be s uch 
a huge bit among his peers. By the lime he reached 
out to rapper Rick Ross for the remix, he had a 
flurry of other artists voluntarilyTecording verses 
for the track. 

"Rick Ross is the only guy I reached out to," says 

the Atlanta rapper. who was recently hospitalized 
after being shot. "Then fSeanJ 'Diddy' JCom bsJ 
reached out to me and Gucci (Mane I was like. 'I'm 

Waka, whosignedwitl, So lcey/Asylum/Warner 
Bros. last year, is right Aside from the single and 
official remix featuring Ross, Combs and So [cey 
chief Mane, new versions of"O Let's Do It" by Lil 
Wayne. Soulja Boy, Ludacris. Wale and even the 
Chipm unks can be found onlinc. 

·o Lei's Do It'' has thus far reached No. 15 on 
Billboard's Hot R&B/Mip-llop Songs chart and 
enters the Billboard Hot 100 at No. 95 this week. 
Still, Waka. who's not focused on a debut album 
just yet, insists he's not letting the song's popu
larity go to his head. 

But Waka. who h as no ill feelings toward 
Method Man, says he has too m uch positive re

inforcement a round him to let naysayer s slow 
him down. Pointing to his manager/mother Debra 
Antney- who also handles Mane and Lil Wayne 
protege Nicki Minaj- as a key posith•e force, he 
says, ·1 just fecl like if a wom an can go hard. then 
I can go hard." 

STORM WATCH 
After 10 years and the passing of two Ing band member on drums, guitar 

original members, the irrepressible and vocals. 
TexasTornadosareback withanew Bismeaux Records owner and 
studio album, "Esta Bueno," due AsleepattheWheeHrontmanRayBen-
March 2 on Bismeaux Records. son agrees. "Shawn played with Doug 

"I feel real proud and satisfied," foryears,soltwasveryfitting,''hesays. 
says accordionist Flaco Jimenez, 

who popularized traditional conjunto 
music as a founding member of the 

Tornados. "All of the songs have 
charisma, power; they are all differ· 
ent, so versat ile." 

Jimenez and fellow Tornados 
Doug Sahm, Augie Meyers and 

Freddy Fender began playing to· 
gether in 1990. Their fusion ofcoun• 
try, rock, Mexican folk, R&B and polka 

into a unique sound earned them a 

reputation as " the Tex Mex super 
group." The landmark gigs the Torna· 
dos have played include President 
Bill Clinton's Inaugural Ball, the Mon

treux Jazz Festival and Farm Aid. 
The Tornados disbanded, how• 

ever. when Sahm died in 1999. 

Jimenez credits Sahm's son, Shawn, 
with breathing new life into the band. 

"It's very easy to work with Shawn 
because It's like working with Doug," 
Jimenez says of Shawn's twin role as 
producer of the new album and tour-

"Esta Bueno" Includes the previ

ously unreleased Doug Sahm song 
"Girl Going Nowhere" -a demo 

Shawn discovered after his father's 
death- as well as five new tracks that 
Fender wrote and recorded before 
his death in 2006. ''To have the last 
five Freddy Fender cuts, that's w hat 

really sold it for me," Benson says. 
The Tornados reunited to record 

again in 2005. But after Fender's 

death, they put the project on hold. 
1' tt made sense to take some t ime 

out of respect and wait for the right 
time," Shawn says. 

"It's all about celebrating the 

legacy of the band," Meyers says of 
the reunion, record and tour. Upcom
ing live dates include an invitat ion· 
only birthday bash for Benson March 
16 In Austin and a South by South

west showcase March 19. 
As producer, Shawn says he was 

"very conscious of capturing the 

vibe" on the album, which features 

Louie Ortega, Ernie Ourawa and keting campaign. " We're going to 
Speedy Sparks, musicians who orig- be worldng an interesting hybrid of 

inally p layed with the Tomados. The different radio formats because the 
result is a spirited collection. Meyers 

contributes "Velm.a From Selma," 
written for a gi~ he met at a bank, and 
the Torn.ados revive "'My Sugar Blue/' 

w hich Meyers originally recorded in 
the i7os. Fender penned " If I Could 
Only" the night before one of the 

recording sessions. He"s also heard 
on the Spanish tune .. Ahora Yo Voy." 

"It's roe.kin,' it's country, it 's polka," 
Shawn says. "They've, never been afraid 
to push the boundaries musically." 

The diversity of the Tornados' 
music lends itself to a unique mar-

mu.sic ls such an Interesting hybrid,'' 

Bismeaux Records business man
ager Peter Schwarz says of target
ing Tejano, Americana and t rip le-A 

stations. "It's real ly album-oriented. 
We're not too concerned about pick
ing a particular song." 

Schwarz says the label will also 
use Facebook and other social net

works to spread the word about 
" Esta Bueno:• adding, '1There's 
something st ill very vital about what 

the Tornados started 20 years ago." 
- Deborah Evans Price 

t. ' 
' . i\ 

Pushing 
boundaries· 
THE TEXAS 

TORNADOS 

. ~- I la.._ \ 
~ ),i 

ANTI-CLUB 
INITIATION 
Social networks have become an in 

tegral direct-to-fan marketing tool 
for record labels. And Los Angeles· 
based independent Anti-is no excep

tion. The labelis recently launched on
line promotio n1 the Ant i-Facebook/ 

Amazon Discount Club, sweetens the 
pot for fans while Increasing aware

ness o f Anti- acts. 
'"Our goal is to have a personal re

lationship with our fans instead of just 
running an ad or putting up a bill
board," Anti- GM Dave Hansen says. 

"Consumers don't mind being mar
keted to if it's something they're in· 
te rested in, We a lso want to turn con
sumers onto other artists we're 
working with, as well as help them 

buymusic.'1 

At t he heart of the discount c lub 
program is a no -st rings-attached 
coupon on all future Anti- releases. 

Consumers who become fans of the 

label's Facebook page receive Arna• 
zon discount codes for a ll future 
Anti- projects during the week of 

release. "We've been able to iden
t ify that a lot of people buying Anti· 
releases are shopping on Amazon," 

Hansen adds. 
The program launched Feb. 8 with 

the label's first 2010 release , "Ya·Ka· 
May" by New O rleans jazz. funk band 
Galact ic. Anti- offered a discount 
code valid through Feb. 12 for $3 off 
the $12.99 Amazon price tag. The 
album holds at No. 1 for a second 
week on Billboard's Top Contempo
rary Jazz Albums chart and sits at No. 
8 on Heatseekers A lbums. 

"This promotion Is the first of its 

kind for both Anti- and Amazon," 
Anti· head of online marketing Jason 
Fisher says. "So far, it has increased 

our Facebook fan base by 500 users." 
Citing the promotion's growth po

tential, Fisher suggests the program 
could eventually expand to include 

the label's back catalog as well as re· 

leases on sister label Epitaph. The 
next release In the promotion Is Mose 
Allison's ''The Way of the Wor1d," due 
March 23. -Jillian Mapes 
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8illbeara. CONNECT WITH THE MUSIC INDUSTRY'S MOST IMPORTANT DECISION MAKERS 

ARKETPLACE 
For ad placement in print and online call Jeff Serrette 800-223-7524/jserrette'.§billboard.com 

HELP WANTED 

GENERAL MANAGER 
A broackast ,·ompany in an Athmtic market is seek ing a seasoned Gencrnl 

Manager wilh a pro ven track rc('Ord o f success lo take a c luster of wel l 
positioned rad io slations to Lhc next level of revenue, programming, public 

service, and profitab il ity. 
Indiv idual must protect the license at a ll t imes and have a clear understand

ing of all aspects o f Lhc radio swt ion from best business prncl iccs and 
expense conrrol to the development of revenue and ratings. Prior experi

ence as a radio General Manager is required. 
Please email resumes to: ssmlth® nasrecruitment.corn & Indicate NAS 

Confidential Reply 2RA 70 in subject line. EOE 

Arion Records require a US PR Officer/PR 

Consultant on a freelance/project/part-time basis. 

Previous US Radio and/or TV and/or Music Press PR 

experience required. 

Must be hard working & creative. To apply email 

iofo@arion-records com with your CV.'' 

NOTICES/ANNOUNCEMENTS 

Is the NMPA Settlement 
right for you? 

The p roposed NMPA settlement regarding 

pending and unmatched royalties has been 

referred to as a " rough justice" solut ion. 

W hile it is not a perfect so lution to t he com

plex issues at hand, it is a solution. 

However, there are alternat ives. 

If you are undecided about opting-in to the 

set t lement p rogram, please g ive us a call. If 
you have decided to p ursue your outstand 

ing royalty issues on your own, we can help. 

Please call us at 1-888-875-2711 

Music ROYALTY SERVICES 

WANTED TO BUY 

BUYING RECORD & CD COLLECTIONS 
PRIVATE COLLECTIONS-RADIO STATIONS

DJ RECORD POOLS 
21ST CENTURY MUSIC 

TOLL FREE 1-800-846-9501 
E-MAIL: sales@21centurymusic.com 

John M. Jabra, President 
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REAL ESTATE 

Nash ville Tennessee 
Dis1inctive gated entrance enhances this 2 acre work of 
a rt. Exquisite architectural details include: Towering 
ceilings, French limestone floors, custom built-ins and 
mi llwork and excep1ional en tertaining spaces! 
Aggregate patio and stacked stone walls embellish a 
mature landscaping and private backyard. Minutes to 
music row, downtown, and the airport. Offered al 
S 1,575.00 Furnished or make ofter for unfurnished. 

Paul L. Riggan/Parks Properties 
Toll Free: 877-374-9191 

80ITYNEBLVD COM 

SONGS FOR SALE 

ARE YOU FED UP WITH 

WALL STREET BANKERS 

PULLING DOWN MILLIONS? 
Are you loo king f or a s ong that will 

tap i n t o t he p ub l i c ' s fru s tration 
r i ght now? Listen to a FREE 

CLIP o f " BIG BUCKS" a t 

www barr ows com/ m11s ic html 
~or Business Inqu i r i e s , Contac t 
Robe rt Barrows a t R. M. Bar r o ws 

Advertis ing , 650-34~- 1951 

TALENT 

MUSIC COMPANY SEEKING ORIGINAL SONGS 

Are you talented enough to produce and deliver full demo 
recordings, comple1e with vocals, lyrics and music, within 

specified 1imeframes? 

Our web-based music company is seeking to purchase 
exclusive rights to original songs on an ongoing basis (con

tract de ta ils to be discussed upon acceptance). 

If selected to be part of our national production team, you 
wi ll be producing original music for our diverse catalog. 

Genres include Pop, Rock, Hip Hop, R&B, Country, 
Christian, and Latino. 

Submissions require links to your demo, 
MySpac-c page or music page. Please respond to 

m usicsubmission201 O@gmail.com. 

DUPLICATION/ 
REPLICATION 

CO• DVD· PRINTING• PACKAGING 

,,f!~~!.£~,!R 

A~ ~ 
1000 1000 
R e TAJ'..L RET A I L 
R E ADY R E ADY 
<:::a:>~ DVDS 
O NLY O NLY 
$870! $990! 

TOLL FREE 1· 800-880· 0073 
WWW.CRVSTALCLEARCDS.COM 

FREE 
(Advice) 

HOW DO YOU MAKE 
YOUR CLASSIFIED 

AD PAY? 
By running il conststenUy

conseculrve weeks-for impact!! 

Rarely does a prospective 

customer reply to an ad the very 
first lime ii appears. When that 

custrimer is re.ady to buy. 
Remember, lhe very week he or 
she LS ready your advGrtisemenl 

should be in POSITION. 
Stay ALIVE and SATISFIED 

with an ACTIVE CLASSIFIED!! 

TOLL FREE 

800-233-7524 or 646-654-4697 
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CHARITABLE 

FAST MILLION 

DIVA DUEL 

>>With "fmma Be" becoming the 

t hird BIiiboard Hot 100 No. 1 from 
the Black Eyed Peas' album ··The 
E.N.D.," the set is the ninth from a 
duo or g roup t o yield~ ttio of 
chart-toppers.. The Beatles (1967, 
1969•70) and Bee Gees (1977-79) 
each accomplif,hcd the fc11t twice, 
while the Supremes (1964), 
Wham (1984-85). M illi Vanilll 
( 1989) and Wilson Phill!ps (1990· 

91) achieved the honor with one 
a lbum apiece. 

>> ... We A re the World 25: For 

Haiti" makos its first 
appearance on a Billboard 

airplay chart. bowing a t No. 40 
on A dul t R&B (viewable> in full at 
billboard.biz/char ts). Pop, adult 

and R&B radio p rogrammers 
share thl'ir opinio ns on the song 

a nd the reaction that th<' track 

has generated f rom list eners. 

e Re~d Ciiart Beat 
· eve," we-eK dl 

b iltboard.com /chartbeat 

Billbci>ar•t 

Year's First Two Month s Yield 100,000 Pyramid 
The BiUboard 200 catches its breath 
this week, as Sade's "'Soldier of Lo,•e" 

retains the No. 1 position with 190,000 
(down 62% in its second week) while 
the chart's highest. new entry arrives 
at No. 42. 

And when we say catch its breath, 
we mean it. The pas t eight weeks on 
the: chart have been a nonstop parade 

of broken records, dizzying debuts 
and stunning sales feats. What yea1 
is this, 2000? 

Not to say that everything is a ll 
peaches and cream in albums land
after all, we' re still down 7% in over• 
all album sales year to da te compared 
with 2009. 

Rut there are success stories on the 
chart, i f one doesn't fonis solely on that 
pesky overall album sales number. 

In 2010's fi r st e ight tracking 
weeks, we had seven albu ms debut 
with at least 100,000 copies. It's the 
first time a year has started off so ro• 
bust ly sin ce 2006, and only the fifth 
time i t' s happened since Nielse n 
SoundScan's firs t full 
year of tracking in 199·2. 

Last }·ear a.t this point. 
there were on ly two 
100,000-plus bows: Bruce 
Springsteen's ''Working 
on a Dream• (224,00-0) 
and the Fray's self.titled 
set (1 79 ,000) . In 2008 
there were only two, while 
in 2007 there were six. 

We'\'e ne\'er had m~re than seven 
albums debut with at lc.ast 100,000 sold 
in the fi rst eigh t weeks of the year. 
Aside from 2009 and 2006, it also hap
pened in 2005, 2004 and 1999. 

To recap, th is year tilere have been 
100,000-plus arrivals from (in chrono
logical order) Ke$ha's "Animal" 
(152,000), Vampire Weekend's 
"Contra• (124,000).lhe "Hope for Haiti 
Now· com pi lation (1 71,000), Lady 
Antebellum 1 s "'Ne:ed You Now" 
(481,000), Li l Wayne's " Reb irth" 
(176,000) , Sade's "Soldier of Love" 
(502,000) a nd Jah elm's "Another 
Round" (1 12,000). 

Why is this sig nificant? The com
mon th eory was t hat labe ls don 't 

issu e priori ty releases during the 
year's fi rst co uple of mon ths. Tha t 
is, if you had somethi ng hot to dro p, 
it hit retail by Christmas. O the rwise, 
you'll wait and a im for Valentine's 
Day and beyond. 

Bu t th is year, before 
we even got to v.oay, we 
had KeSha, Va mp ire 
Wee kend, the " Haiti" 
set, Lady A and Wayne. 

Wh ile Ke$h a's album 
co uld h a-•e p robably 
bee n re leased in late 

December. RCA waited 
until Jan. 5 when it cottld 
not on ly avoid the set 

getting lost in the holiday shuffle, b ut 
also nab a No, 1 debut at the same time. 

Vampire Weekend's Jan. 12 re lease 
was announced in September and 
never moved. Figure that the band, like 
Ke Sha. profited from picking an un
crowded release date and u ltimately 
secured its No. 1 bow. 

As for Lady A's set, it was always 
scheduled for a January release, as lo• 
gistical issues prevented it from drop
ping any earlier. And i t d early worked 
out for the tr io. 

Wayn e's · Rebirth" was originaUy 
slated for release nearly a year ago, but 
was pushed back unti l Feb. 2. Still, it 
outperformed txpec.-tations whe:n it ar
rived with 176,000. 

That brings us to the" Haiti" album, 
which didn't even exist until a few days 
before its release. ltalmostexists into 
a world of its own. 

Swi tching gears, here's where you 
may ask yollfself, "Isn't 100,000 copies 
a tiny number compared with the sales 
heyday of five or 10 years ago?" Sure. 
But I conte nd that selling 100,000 this 
ye ar is the same thing as selling 
200,000 acoupk of years ago. So with 
tha.t in m ind, a 100,000 start is more 
impressive. because today it's hard to 
move a number like that io one week. 

Another th ing aiding recent big 
debuts: Albums don't necessarily 
grow into big selle rs anymore- most 
start big and then descend the chart. 
Unless you art that rare gem like
La dy Gaga' s ·'The Fame" o r Taylor 
Swift's self- titled debut, an album's 
best salei:; week will most certainly 
be its first. 

None ofthis neccssarilr means that 
any of the members of this year's 
100,000-plus debut dub will collapse 
and dive off the chart after a matter of 
weeks either. 

Take Lady A's "Need You l\ow," for 
exam ple. We're betting th e country 
trio's second album will have a long, 
healthy chart run. Pop fans are just 
now discovering the act. thanks to the 
album's t itle track's surp rise success 
on the Mains tream Top 40 chart . .. .. 

IVlal"lcet \~fat<:h A Weekly National Music Sales Report ni.<,l_~!) 
Weekly Unit Sales Year-To-Date 

DIG"AI D~ITAI 
AU!m AU!UKs· IRACKS l{l09 lOlO Ol,t,~fj[ 

ThisW,.k 6,535,000 1,606,000 25,214,000 OVERALL UNIT SALES 

Year-To-Date Album 
Sales By Store Type 

SoundScan 

!alt- 7,834,000 1,810,000 25,227,000 Albulll 48,397,000 45.053,000 •6.9% 20mllllon units 

* Cbae1< ·16.6% ·11.3% •0,1% 

lti<W!eklasllw 7,4t3,000 1,451,000 25,143,000 

°""" •11,8% 10.7% 0,3% 

W eekly Album Sales (Mi llion Units) 
30-~---~-~~--~----~ 

25 ~+---,f----+- +--+- t--+----,f-+---t---1 

Oliilall~dll 177,606,000 178.554,000 0 .5% 

Slort~IIIK 199,000 275,000 38.2% 

!obi 226,202,000 223,882,000 •1.0% 

Alm<o/lU' 66,157.600 62,908,400 -4.9% 
' lricluc;k~ trd. ,:qUl'fltlmt nlbum '-l!le~(T'tA) W.t.h IO tro:lo: OOYtl'llo.,,;h ,:qulvait:nt 
to~a"tk,il S&1!-. 

ALBUM SALES 

·oh., ___________ ,"'1 .. , ... + .. ro .... m .. 10.,0,...I 
'10 -----------45.1 million ' 

SALES BY ALBUM FORMAT 

CD 

Digit~ 

Vinyl 

37,685,000 

10,398,000 

304,000 

32,2n.ooo -14,4% 

12,438,000 19.6% 

339,000 11.5% 

O J F M A M J J A S O N 0 J OU,,r 10,000 5,000 -50.0 % 
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lndies Non~ Mass Chain 
trad itio nal Merchant 

Go to www.billboard.b iz tor complete chart data I 37 

http://www.journal-plaza.net
http://freedowns.net/


www.journal-plaza.net & www.freedowns.netwww.journal-plaza.net & www.freedowns.net

e 
4 

8 

• a 

• 
10 

11 

12 

"' 

'" 
"' 
17 

I 

' • 
1 

' 
9 

12 

3 

I 

10 

16 

Ii 

14 

19 

11 

6 

13 

35 

-
1 

6 

' 
' 
9 

13 

-
-

7 

12 

w 
16 

17 

"' 
-
10 

17 

2 m ~:!03~~~,..,, .... '>fL~lt 1 • H. 

IICI LADY ANTEBELLUM 
(;,1.PHOloll.lJ.-!VILUfl77t'.2 1till 

THE BLACK EYED PEAS 
'<IHIISCO"E fl288i''~GA ll39el 

LADY GAGA 
illltJiMIJNEJl(QNLIVEJt-tElllffiS!f~t.-Ell5COPE 011&.."\j"/1'3,1, 1Z.98 

UL WAYNE 
CASH P,.g!IN/t.ll1Vfll6AI WQ"TOWN Dlin71UM11'3 113.Wil 

SUSAN BOYLE 
$Y(;0."COlUW8:A 5!1B~/S~Y M~'6!<: (11 981 

' 
ALICIA KEYS 
MB't'J~71'1l'!WifU.i8) 

JAHEIM 
~T~"11ToC 52U8~'AC1 l18 ttf 
JOSH TURNER 
MCA rU.SK'l'IIH 0133$V~',1~ (tl.9111 

TAYLOR SWIFT 
llli l.!ACIIIFlf 0200 IU!.9t $ 

LADY GAGA 
$1fllliMU.~fJt.OMLIYUC'1£11f:!fl;iE£J1*1EflSCO~l 0138r2"118A fHl.981 

JUSTIN BIEBER 
tl:IKIOl.&!)V,'PJ.~·1,1(>!1[) BIWJ~'ISUll"!I OU11'!1f!t)Jw.l 49.9! 

MARY J . BLIDE 
MUIIIA.~H!'GfHEli D137WIGA 13.Stl 

KESHA 
(l.\lOSABE/qCA "92(....,•~r.,~ 11.H-

' 
MICHAEL BUBLE 
1,~,'ilEPtlS[ SM7;11.WAMrlLJI S1\"0S. {1 t.Ht ® 
TOBYMAC 
fO'l[ff'IO,(T U.371 (13.91) ® 
ZAC BROWN BAND 
~OAll,'SIOOEII PICTUfltJKIM[ ~O'l'NfATLAlfTIC ~1M11AO 1J 911 
RIHANNA 
SAP/Off JMI 013'3MO.Jtrt<I f1 S- 88f 

SoldJer Of Love 1 

Nead You Now 1 

TME.N.D. • 1 

ThCI Fame ~· z 

Rebirth I 

I Dreamed A Oteam II 1 ·= The Element 01 Freedom • I 

Another Round • 
Haywire • 
Fee.rle$S a 1 = The f1ame Moneter (EP) • • = My World (EP} • • 

,iii 
STRONGER withEach Tear I 

Animal 1 

Crazy Love • t 

Tonlghl I 

The Founelatlon • 111 -
A:!ilMR • 4 = 1a 

20 

18 28 SOUNDTRACK 
roxstim1111- ~o m,m AIVln Anel TM Chipmunks: Tho Squoakquol • • 

23 18 CARRIE UNDERWOOD Play On • 1 1ti'Ait'S"lAPlol.SHVllll; ~W23.,"$.',Ul 135!1 

" 28 YOUNG MONEY We Are Young Money • (:A$!-( p.tl)flfY/lil'llYf A6,I.~ WOll)'ltl'l Qll~Ut.lM,J 113 9eJ 

SOUNDTRACK = 38 so 
fOXiTOX &~•RC~l ll;iHT ij•~4iJ'lf'll'WJSl ..iJ!.$'J Crazy Heart zz 

98 - 2 ~ !:?i~~~:=:~~-.~ Starstruck 13 -
24 SOUNDTRACK 20 - WAIHlfO'll'EA ~918:2J8IG MM;KN~ 1~4311 Valentine'$ Day II 

PINK 
,iii 

2• 15 lAIJ.U.»'1t/JL'.i '3!18 
Funhou6e • I 

30 " 
LADY ANTEBELLUM L&cty Antebellum • 4 CAPITOl NASll~LU 03;209 l"l.!111 

21 29 QW~ CITY OeCJan Eyes • • \lli'lifilSll.l RfPUlk..lC OllW•i'IIM~G 110.!lllJ 

,1 39 TREV SONGZ Ready • a 
SQfil, 800k1ATUlfTIC fi18~•AG 111.St-l 
KIDZ BOP KIDS • ,. 15 
R"10A & Tl[&921~ C18.U Kidz Bop 17 11 

32 32 JASON ALDEAN WldoOpen • 4 BAOk[N BOW 1U1 /18 98 

36 39 MELANIE F1ONA The Bridgtl at S~CtUW\1£RS>J.M01{lWN 0131~,'ilMIIG 110 Sil 

<3 30 JAY-Z Tho Bluoprinl 3 • 1 
JUX: W.TIOM !-20SS6''A0 f\e 98 @ 

34 42 SELENA GOMEZ & THE SCENE Kiss And Tel l • '10!..l~WOOO 002831 Ht 98 I.B 

31 13 CORINNE BAILEY RAE The Sea 1 (:APHOC. m-:a [lUe; 

28 

28 

30 

31 

32 

33 

34 

38 22 11 MICHAEL JACKSON 
MAJ,11:PI~ 76Yi1/,5,0,N l,t'J514;; 11.911 Mlchaet Jackson's This ls 11 (Soondtlack:) fJ , 

37 

311 

40 

" 
43 

44 

48 

47 

48 

80 

71 -
61 33 

57 45 

50 " 
•o 37 

" 
,. 

J!I 1 

" 31 

,. 
" 

49 34 ' 
21 6 

65 ~ 

62 35 

76 -
,1 3G 

K.O. LANG 
'IQ.11~51JCH ~U,l68Nl'A..'IIW'I 8ROS \U 991 

VAMPIRE WEEKEND 
Atz9' 114.981 

DUCCI MANE 
flRIQ; SQU,lQr,t,.t"!"U.r.1 !mS40"/W~AM~R BROS. {18.Stl 

ROBIN THICKE 
$l~A TM(~~tEASCOPE 01lf~•1&,1, ll3.ffl 

JOHN MAYER 
(:t)I.L!.IBJA530l7•,S0,1VMllSlC t13.S@I 

KINGS OF LEON 
t1C"32711J'RM&_ill.9~ 
STORY OF THE YEAR 
"'-tipt,,&7C<4,r1e.ea 

VARIOUS ARTISTS 
f/,j[i\JNIVl:~L'ZOMB~ M&-47/SO"" WUSIC r1u1 
BEYONCE 
M~IC \'IO~lD!'COLlll.!3\1, 1949VS0k'I" ',l~'SIC 111 88 

EMINEM 
W!:8'51--AOY/ArTE"\i~T'i,''llf:;!SOl)Pf '112883'~()1, 13 98 

VARIOUS ARTISTS 
{lRAWP.t'l'Oi660.'CAPITOL 18981 

NICKELBACK 
fH)AllSIUNMER 61 &)ti (11.~8J 

CELTIC WOMAN 
1,1,._l,ll'.ATTAM !1360,_IJ jl UBf@ 

THE CANADIAN TENORS 
on:"' 013s09 (1ui1 
MICHAEL JACKSON 
U;U,11:PI~ em,:,5,QPN M'JSlj, (11..Stlj 

RocoUectlon • 
Contra 1 

The Sis.le V$. Rs.dric Davis 11 

Sex Ther&py: The SeS$ion • = Bettle Studies • 1 

Only By The Nighl • ' -
The Constanl " 

NOW32 6 = I Am. .Sas.ha Fie,c-e fJ 1 

" Relapse I 1 = 2010 Grammy NomlMOS I 
,iii 

Dark Horse fJ I 

Songs F1om The Hean I 

The Cans.dlan Tenors 141 
Number Ones .!_ ~ 

THE BILLBOARD 200 ARTIST INDEX "''"'"~ .132.1., CIIEED ••. •. m. rao 
CIIEEIPCt CUNl\\'AfER f'.ttllOA 

S-OCENT . sr IAM!Y!BOOE 13 
JINI/AL . ........ 107 

D Ji ARTIST 
IWl'Rl~., ,.,11UMBER 01&Ul181,~GU.IU (PRIWI 

Witll.,.nllilltum G 62 43 VARIOUS ARTISTS WOW Gosper 201 O 
wlescfo,rn 17% !tis W~O-Cl.111.M:i.t CMCi\lfjlln' 62U!IJLG 1 • S3 

week,<rilelillo 82 18 NICK JONAS & THE ADMINISTRATION WhOIAm HOLIYl'l'OOD005196 18 96 
receive a bullet on ROB ZOMBIE 
lbt Bllflloa!d 200 83 37 LOUD & Pfl::OlfJ iH792'/1l-0,\DAJ11tl(II 18 98 

Hellbllly DGluxe 2 

has been •diusled 84 18 49 ADAM LAMBERT For Yoor Enterlalnment 
a«o!ding~. AIII 

-~ afllllnwitha Nolhl t,g But The Besl 

dKreast af le-ss 
88 l earn To Ltvc 

!ban 5% (lile !ti> 
011!,dowolll)h 97 Leave This Town 

,worded• i ul~I. 
88 Them Crook:ed Vultures 

~ 
~ 116 67 OOG{;vSYYLf/PMIO!lllr ou,2·1CAP110L 18.9e Mal ice N Wonderland 

80 66 55 MIRANDA LAMBERT Revolutio n COWWS..11 i1l~._,lL[1 4U5•,',;..\0'I 12.:itl 

• Bil 70 SKILLET Awake MlDClff.+110.'1',U.lfTIC 51&927/AG '·" 
~ &6 " 

PHOENIX Wolfgang Amaeloos Phoenix 
SlrKelh~Dil'.noy L0'>.11.UTt t1%"1<,L.ASS110Tf 11.98) ·- FREEWAY & JAKE ONE Channel TV movie AHVW.?SA'llRS0117" '15.HI 

The Stimulus Package 

d~niprem~,. 
84 .. - C AMILA Dejarle De Amar 

untilfeb. 14, tlle SO.IIYMllS.CLAT.1139881 14~ 

flnalllay<Jltlle Pit- -60 46 MAXWELL BLACK.summ9fs"nlght COWl>l3'J. 89H2JSOIIY !AL'S-(: I I 'ill! ® 
viom "'"''' mart- SOUNDTRACK Glee: Seaso11 One: The Music Volume 2 
Ing ~el:, ifs DO - 71 60 

l(Jl,j CEMTURV FO~ TV•'COUMBIA 4,170~/Wl't"V wtlSIC 11.98 
'"'11ristlO!ffilUI 87 66 56 MILEY CYRUS Thti Tl me 01 Our Lives (EP) 
...,k',mpad blasl HOLIY#OOJ00-4719EX 10~ 

ll"tht l~IV, 11 88 17 - DAVE MATTHEWS & TIM REYNOLDS live h'I Las Vegas BA.MA RAf;;$1~,._i1$1&9/JUl(j i1 ~B 

alsopniastoNo. t -7'J 69 SHINE DOWN The Sounel 01 Madness on lop r,,1 Audio AllA'iiTIC.!.1124...,A(I ti9B 

(upmll). 70 e, 75 BREAKING BENJAMIN O-Oar Agony HOL~OCI 0023'8' ta~ 0 

71 60 61 T1M MCGRAW Sou1hem Voice m cu11a~a2 11.98 

NORAH JONES 
Ille-two pUndl 72 13 77 YLU£PH>1E9928G"/8LG 18.Sfl The Fall 

olong's'Wlnttl 73 ,, 78 CASTING CROWNS Until The Whole World Hears 
O~mpks opening· 

H,w,t t;,RHt/Mfli~ll).11 •01l!1il:ON'I" Mitt(; 11 438 

VARIOUS ARTISTS cereffl(lfliiesi,et- 74 33 " UNI\IE'ISAl/SOrN MUSI(:/{~ 07~5/C~PHOl 11!.!111 NOW That '5 What I Call Love 

f1>11Nnce Ftb. U, 7S 7S 57 ' 
MICHAEL JACKSON The Ese.ential Michael Jackson 

followtdb\'ffull!!' (PK:/1.EGliCY~m/SOlf"V WSIC 19.98 
DRAKE p1Gt!IOllon of !his 78 S7 .. YOllliG MQl!,f\"/Ci\S!I MOIIW\;IIIV[IISJ,l W<ITO'KN 013154,/UMll;G 9.9e 

So Far Gone (EP) 

album in its ftb. 16 $QU>!!1TR.,CK Gle~: Se~r.>n O!lQ: The Mui ic Vr.>IYlnfl 1 77 Jll 63 e-mai blall, , id 20T>I C['cTUAV ro~ T\l•"CCH.UMBI~ .S.090/SDJrr"V WJSjC 11.91! 

Ille set's S2% jump • 78 66 II SPOON Transleronee NtRGE 3c,5• 1$111 

78 79 74 VARIOUS ARTISTS WOW Hils2010 

Iii 
WORO-CIJl\5.•PRIJ'f\DEMT•lt.'T"EGRIT"Y l -4857/El,IICMG 17.98 

80 62 60 TRAIN Savo Me, San F1atlelsco COWNS.A D17~6.'SONY !AUS.(: 12 'ill! 

81 81 103 ' 
BEBE & CECE WINANS St ill 83-i:.$1105:l.t~LA(',0 H 98 

82 90 72 R. KELLY lJnlltted 
Jl'le3113&f.RG 1356 

Ille band's IO<llll 83 10 62 TAYLOR SWIFT Taylor Swift 
studio •lllum, and 81GWACl-f11E07110t~ lUtl@ 

f~~W·IJIJ1ol008'S e 110 93 MUSE T he ~esis tance Melttf.1--l $?! \J0•, ... ,1..•0.!:A 6,:10$ 1011111@ 
"!be Black sw,n" 

88 97 66 T lMBALAND Timbatand Presenls Shoc k V1;1h,1e II 
(No. 18 dtbut wllh NQSlE"V•IIU.CK~();JPi"l•1N11K$;«JI'£ 0136•~•,•~ 1U8 

21,000), 5hr~ on - 15 - HIM Screamwo,k1: Love In Theory And Prac tice, Ch;;1pters M 3 

lbt 1hart lrilh SIK.i(M~Pll.tl ~221,;(l, ... AMUEA B;;il)t. i1l..4illt 

14,000.1 Ile ! IOl.lfl 87 119 7~ 50 CENT Bef ore I Sett--Destruc1 Sl'".A0Yl'.ll1EMM.1.nt/W1b"'ISG0f't 612393'/IGA 13.U CO D\'Of ~; 

kkklolli~I°'" SOUNDTRACK 
wilb Mayleoo and 

88 101 65 SU..'.4M~,'(:1!,0(>/;H0PIA)L.Atau;; ~1§i.2l"/,t,(. 18.98 @ 
Twilight 

Ille !oosol Disastl< -8(j .. CHRIS YOUNG The Man I Want To Be 
RC-' WJ,Sl<VU[ 2281 l!SMN 10.UJ 

Hmhl5. SADE 80 9~ 127 (PIC &~2117/SOll'Y WLISIC fU81 The Be&I 01 Sade 

~ 
111 ., .. MICHAEL JACKSON Thriller CPIC!'t.EGACY 17983'/SOh'fMUSIC ft7 91) 

~ 130 137 
THE SCRIPT Tha Scr ipt N<-OKOGHIIC/!:4>,C 334SCi'SOMV MUSIC jl 1.1181 

KEITH URBAN 83 8(j 71 Delylng Gravity CM'l'"OL li<l.Sll'ltlf 35751" 111 ge 

C 131 131 AVENTURA Tha USI 
With ooar~ IZ,000 NIWIUM L~l 'i 20300.rsclN'f MU~IC U,11~ (14 981 

sold, ~·,111o G 120 106 THREE DAYS GRACE lifo St3Jls Now JIIIE-46256.l'Jt.G 1J'9$J 
,1111111'1 btst safes G 150 124 ORIANTHI Believe 
WfflsilK!Jlly T~l/'6EFfDI tt35U/1~ jQ ~f 

LUKE BRYAN lOOL Ille ).111111 (up 87 106 98 CA!'l"Ol >-ASl!'tll.Lf~SB~ 18ff Doln' My T hing 

tl4%)~ewed G KID CUDI Man On The Moon: ThD End 01 Oa~ 
most11totlle 12• 00 OR~UI Ol'l•"OQO l)/U~~'l$,l,l. Ul)l01'lt.OUl"'i\JWRG (1l ~8) (B 

Amazon MPl sto,e\ ... s. 62 THE WHO Greatest Hits 
ial,p11<e olSl.99 

UEFf[Nll1.);i()Qi\ll.1( (13.9!j 

Ftb. f! . 100 113 88 ALICE 1N CHAINS 
Black Gives Way To BI\Je VIRC.111Gt1S9"/C..111'110t(IUS) 

JAUF.$ F()ATIJ)l ,& FM, , . 

" ••. . . •. . . •. ..13' ffiEOHAWAl)IIO IW MfCHAELJ,l,(;~.sGt,1 . , Wr"~fEBEU.l.lWI 1.~ 
36,60, 75,91 

IA~M ,.i ~ ... ... .. .. ,~ t.AM'GJ\GA 4 11 
JiDAM U ~!BERT ~ 
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All8A .. ..... . 1'5 
CHRIS11N.\AGIJl'..EPJ. .151 
JASON ALDEltN. ..30 
i\LICl:lltC~r>IS • •• 1<10 

BAmAWl.RECOOITOS . 
..• 143 

lifJ.CHJKH.15E .152 
THE8£AJLES ••••.. • 188 
B(YQ~E ~,i 

eoom. us.m 
SUSMIKM.E ,6 
B!!UlllCGBENJAIAIN . . 70 
BRQC&:S.&ll!N:it . . 119 
GNHH SJIOOK'S •• . . 200 

CAGETI-lfELERiNIJ. 146 
COL.81E CAILUiJ 123 
C"""-A 6' 
Tilf~ITl'4i,lS4f 

811.lYt:URRlllatON . • 1115 
MllfVCYII.US .•.... . 67 

DAOOIITTl'f . 57, 17'9 
DJEXfERUO . . . .. • . 183 
DJ FCEHtAME LJE . . 129 

f£AA FACTORY .... . U2 
tAELNIIEH'.INA ...•.. 31 
l'tlef:Uwr ... 13& 
FM.Flli:GEftDEAnl 

FREEWAY&JM:EOOE .. 63 lttA 8e, 
tOJ.W()OOUXCfM.l 107 
\\-llntEYtlOUSTOJl 164 

"" 
».>IT ............. 196 
».¥-l • .... . .32 
ELT~ JCl!t,I ....... tM 

SEllNAG(MfZ & 
TWUCENF 

GRFOID4" 164 ~IS.lBEUE. I~ JAMEY JDl-lNSC# 1-41 

TOBV't:l:11'K ....•.. ll1 
11 l<ELLY .&2 
J.UWin~-s 1 
IC(IQJ[)i .911 

llRANIJ;\lJMBERT .. .M 
X.D. U,,CC .. . .36 
u. \\A'i11£ .•.• .5,. 12'6 
lOCAl NAff.lES 18> 

Wffl.,\U.l,lm 
BOBtAAALFl'AllCI 
Tl-lEW.\URS ..•. 109 ~"'™".£ ATTAi)( ..• 102 

DAVE IAAITHEWS BNIIJ 
. 112 

l)t.VeMATTIIFWS&lN 
RFmJLDS M 

IAm"UL• ·· · ·· · ·• · ·6.5 KRISAI.LEN.. ISt 
A~tm.11\A ~ 

.l.lSTINSG91 12 
BIRDM.Ui 13, 
TIIFfll.Jita:O'ro PFAS . .l 

CHlllSl!flCWN ... 128 
W: 8RC,l,\tl BMIO . . If 
U.it:E6RVNit 97 

W,111\" CAAO' 114 
tASfflG CROWXS 1".i 
CEIJ1C Tltlltl!ER •••• 116 
tELTl::VtUWAN ••..•• ~3 

38 I Go to www.bfflboard.b i2 for complete chart data 

D.J SKFIIB8t1: ....... 157 
Dft,1,1,;£ ··• ... .. 76 

'""" ""'"' ' FOOAGffiTERS 

114 P,liTlV(llllfffi 
J1tl GUl;QIWII: . 
IX! CUNS#' Ar:&5 

•• . 1116 

··" . • . 106 

NK:K.KINAS& TIE 
AOMNISTAATION , . ~ 

NW-IIJOl<fS 72 

KllZBC"UlS. ..• •. .. 29 
~GSIJ'Lf.ON .41 
IWTl.t"SS ••.••. . tSS 

JOffiMl\'IER ... ,'ll, 19t 
111 TN tA~MW . . 71 

1.F.;Mt •.• . . .• 178 
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:.il ,i ;s ARTIST 
:5~ !! I IMP81Nl .-. IIUMBFA 0l$1~1Ql,<TIIIG LA&H (PRlCfJ 

TIiie 

101 100 85 SOUNDTRACK The Twilight Saga: New Moon 
SUMlillTICHOP S-i!C,.,-l•lun1c. !-ltOI •1~1, U8 

102 46 - MASSIVE ATTACK Heligoland 
V ;ic;111 Oi488fCAPlT(M. 1 ue 
VARIOUS ARTISTS 103 81 19 \1Tlil4(1'1\'(lll<S OIGITAt [)' " 

Hope For Haiti Now 

104 108 100 ' 
JOURNEY Journoy•g Greatest Hits 
(:00,.\IBIA um IJ.911 

108 100 92 SOUNDTRACK Hannah Montana: Tho Movie 

1015 H2 10i 
<IEHH OOHu~rrfl=!SCOPf 16 it 

Greatest Hits 

107 1t4 123 CREEOENCE CLEARWATER REVIVAL 
Utr~&'f 1'/C~QRO 11 '.18, !:l 98 

C PARAMORE 132 121 
f l.tHU 11V ~A•m~ 51~~0•fJ.8. 119ij 

108 116 58 808 MARLEY ANO THE WAILERS Leger.cl: The Bost Of Bob Martay And The Wailers 
·uFF oo~,e,~J,ND ~n-M<:i.nll.'IIJ,l'JO 1a 9t,R 91! ® 

110 115 112 REBA 
tlAASIMUCK lol0 ' 0UIVLI!ffi• 18 H @ 

111 107 114 TOBY KEITH 
$ HO'W00(;Ukl~~L02? 18.~ 

112 92 47 DAVE MATTHEWS SANO Big Whiskey And The GrooGrux King 1Jiw. F!l.i;S•ll(:J, 41112••~•,a a.9:f:l <B 

113 134 95 JAY SEAN 
CASH MU,J~Y,'L'fllVlcRSAL M~PU8UC OU~Bl-'L-'J!'/4i 13 !'18 

0 t73 149 FIVE FINGER DEATH ?UNCH 
OROSPECT PAA~ 601D0• 12.st 

115 HIS Ill BON JOVI 
I.SU.110 01371'-\qD.NG 13 (/; 

118 67 - CELTIC THUNDER 
{:[IJ)C Tlt.JPlllR t13S24,l()[CCA '18.Si 

GEi PRESERVATION HALL JAZZ BAND 
;'REGERVATI0,'4HALL01' 1U8 

118 122 BS FLYLEAF 

1111 94 126 
1U8 

120 126 122 
A0$'1JEl.lfilC,1.i&U1•1'1~ 1198 

121 S3 4-0 BARRY MANILOW The Greale.l Love Songs Of AU Time ,l,A1$tli $!11iii'ltWC 1393 

122 63 - YEASAYER 
tiE(:ltH LY C1,Ji'AOl~:!.IQ' 159e 

123 1!1 B3 COLBIE CAILLAT 
1,11•:~RS~! Rf~U~IC OlJ;l ~ r\lUi'l(.l 13 !1-8 ® 

124 ll8 109 MARIAH CAREY 
.SlAkD013~;,.•1JJJ'~6 19 ~ 1 

PEARL JAM ,. 1~ 118 
MOkKl:YWRfNC-H az1•• 18.&.8 

128 143 102 LIL WAYNE 
(:A.SH PAl)fl(1·111i1rvlllGA.l WOTOWN 0119?1'.\IIIIMG 13,t! Gm MUMFORD & SONS 
<,~1ftl.£W.N Of'"~ RIJAl'.I O!Oi"<lU.SS611)":'l: 12..98 ,. 1,. '6 CHRIS BROWN Gralliti 
Jl'Y~ B1U'-\ILG 1.!.'Jt 

128 129 87 OJ POET NAME LIFE Total Club Hits 4 
THA ~ 9-:42:5/0JMG 18.98 

VARIOUS ARTISTS Songs 4 Worihip 50: 50 Greale&I P,~i5e And Worahip Songs 
1(l[(lP1f1YU1t2.mPAEllrr 19.96 

SUGARLANO 
1,t(ACIIAY NAS~V .l.l( 011 Nl'/UMGll 13 £18 

MICHAEL BUBLE 
1,3,~EPtl',;,[,~.,,.,u,n-.18'10S 18-98 

THIRTY SECONDS TO MARS 
',0,IOAlltlJYlR(ill<t65111'/(:APIIOl 18.98 

THE XX 
voum• ni11<s ~so• 14 flt 

1aa 144 119 VARIOUS ARTISTS 
f Ml,\,INl'll:II.S1'L'NMBol. Zili17l'&Otl!' WUS!C 18 9H 

138 96 - FIREFLIGHT 
f~ICK~fl IOr,a.'S-01Y MU$.(, 13 ffJ 

137 1sa 1,s JASON MRAZ 
All.Allr,G 4050B'!AG 18.N@ 

JAMES FORTUNE & F1YA 138 1~1 61 
ll.M:ICSWOK~ 3073.<\\l~~D~'tlOf lb.tt 

C BIROMAN 165 107 USH P,llll'lf .. Ollll\'E~SAL WOl!Wtf4 0131»'!1/UF,l RG' 13 91: ® 

140 141 110 OMARION 
tlol.RW!fflt.0 S11h!'MUl>'.CWCIRKS flt.981 

'" 147 12; MUOVAYNE 
l =-,C&.21!,3' 'SCl'llYP.IU6/lC 11.911 

142 72 - FEAR FACTORY 
-0XlDl2£"110.8&'C•llilL[\JG"f H .. 98 

143 157 143 BANDA LOS RECODITOS 
OISA n 142MIIAI..E JO.ill 

144 148 104 ' 
SOUNDTRACK 
f OX/tTU.lfTIC 621681r~(; 18 91 
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These ~mple Truths Dear Companion 
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LAURA VEIRS 
Rll.\n W.R~ING 8AtlO 0G6" (lUt) 

ESTRELLAS DE TUZANTLA 
01$A ?lHU,\JIAl( (10 ~81 

Adelltas Way 

July Flame 

RANDY HOUSER 
SMCfWL'(IG,Llll'li'£R:SA.1.l'.11111'19 ll'.1.9! 1 

BRANDON RHYOER 
RCHR\IE '929104 U.91 

CHELSEA GRIN 
A.al(~ l!Ul91 aAJOA & lli: 11 9!1 

GUNGOR 
BRMIIOCM 11.531 

Astio Coast 

Anything Goei 

Head Above Water 

Desolation Of Eden 

Beautiful Things 

Tu Piel 

JOHN WALLER 
BU.Ck ST:l~ET 10142, IIU1'1101rt. (13.911 

While r m Wi!:iting 

TERCER C IELO 
IU.S.A;\'E•UtJSIC Llll\"£1lSAL I.IJSIC U.l llJO 653701 UML( (12.SII Gente Comun, Sueno-s. Extr"ord insrios 

DAVE RAWLINGS MACHINE 
AC0tlV0,908jl,U8t 

A Friend Of A Friend 

A Woman In Love 

LA ORIGINAL BAN DA EL LIMON 
fOOOVISA 354312 '[PALE 11.98 

Soy Tu Maestro: '45 Anos Gracia& A Ti ... 
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Counby Is As Country Does 

THE HEAVY 
COUNTER: on• H.stl 

FLORENCE + THE MACHINE 
Uli!\'EIISM iU.~UBLIC. _0_13!7tl Ul.tRb (13.stJ 

_,, HEATSEEKERS SONGS" • ldlr•iil TITLE 
-· lltTl$l \IMPMIT PlllOMtiltC,t. AB[lJ 

HERO 

ALL THE WAY TUR NT UP 
A(ISC:(IE lllSK f UTULIIIIG SOOUA Ml'fTELL'EM (~ ML'SIC LIN[, 201<[ 4 lllTERS-COPE) 

SOMETHING ABOUT THE SUNSHINE 
ctlltlSTOPIUII WllD[ & ANNA 10.ltGMtfT (WALT DISP.l['I) 

A LITTLE MORE COUNTRY THAN THAT 
EASTl»I CORY! lUERCllR'I' NASl{\llll[) 

SHOTS 
t •AO FUTIJRING Lil JON (?ART't' Rl)tK/M.LIAM"CHfRRYTR{[.lNT[RSCO?[) 

0 LET'-S 00 IT 
WW FlDCKA fl.AME (BRIG:IC SOI.AD,AS'Yllf~ WAANER 811.'DS.) 

BREAK YOUR HEART 
Ti\10 GRUZ IU11JRJIIG WBACN$ (UE IICl/11.'t', IOJl~G} 

SNUFF 
SllPQIOT ($lOAORL;..'tt4ER RRPI 

K INGS AND QUEENS 
TIIIIITY SECIMIDli TO 11AM jltlMORW. \'IRG,N CAPITOl) 

PARTY UP 
STUll8Y jWALTOIS'lEYl 

ANDO B IEN PEDO 
BAHn.A UIS N.ODOITOS IOISAI 

WHO I AM 
NICK .JONAS I TH£ ADIIINISTRATiON jHOUVWOOD) 

GOTTA TAKE IT 
NIPSfY HIWLE (SLA~SON 80Vt 

MONSTER 
SKlllfl RDElll lliO-._.lLA:NTICt 

WHAT FAITH CAN DO 
KUTLESS !SEC 1 00TII & N.Al.) 

The House Thal Dirt Built Live From The Suwannee River Jam 

Lungs 
WILLIAM MCDOWELL 
E1 5103(13.98) 

REGIONAL HEATSEEKERS #1 ALBUMS 

Sigh No More 
Mumford & Sons 

Sigh No More 
Mumford & Sons 

Preservation 
Preservation Hall Jazz Band 

As We Worship: Live 

, ....• ,. I 
1 Camlfcx 

He!ICIIOISeMe 

z AdelitasWay 
AdelJJas W<iy 

• Mumford & Sons 
S/ghMoMore 

4 
Preservation Hall Jazz Sand 
PresfffvaOOll 

f Local Natives 
GoliJt.J Mano, 

Eric Bibb • Sookefs Goira, 

~ Zuill Balley 
S;,c-hCelloSvil'os 

• Chelsea Grin 
OesoJati'on Of Eden 

~ 
La Original Banda El Limon 
SoyruMa\!'.sUl:): '45Ario$Grac.lasATI... 

a :!&Kim 

Local Natives 
GClid'ttMttnOf 

Mumford & Sons 
Preservation •,-•;g,,~No_M_,,. _____ _ 

Preservation Hall Jazz Band Hot Chip 

SOUTH CENTRAL SOUTH ATLANTIC 

Talo Cruz, "Break Your Heart" 
The British singer's former U.K. No. 1 is off to a fine start in the 

United States, as it enters the Mainstream Top 40 and Club Songs 
charts al Nos. 34 and 47, respecllvely. ll's Cruz's first U.S. release, 
after notching six top 40 singles in his home country. 

MID ATLANTIC Onel.lteSland 

4 :,:~r;:!!on Hall Jazz Band 

Dan Black 
UN • :;:, =& The Mo<p,lcZeroe< 

The Tamper Ttap 
CondiliOn.s 

8 GaLaelic 

La Orlglnal Banda El Limon 
Soy Tu M.,ci.stro: '45Ano$ Gr.-ci.1$ A Ti. .. 

Camtfcx 
HeJICh<MelAe 
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TODAY WAS A FAIRYTALE Taylor Swift e 2 E 
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TIE ME DOWN New Boyz Featuring Ray J 
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Blake Shelton Featuring Trac e Adkins 
C!I \\'AR~::<1...DllOS.J.IIASHY\.~E)Ylll>t 

Christopher Wilde 
M '\PA ff! t t W 1<:.11 'I' 

Shlnedown 
C!I ATI.APJTIC 

Robin Thieke 
P(l.0il'IO,lO1)11jjfJTSMX((lt1!i(klf0{AIIJ...IOlfi:VO.I.WWI.Hl'ffl6..Sli(!TnfB< tl00<.WfiQ.ir, @ SWllflM;ffltll51:Cf'f 
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HALLELUJAH (VANCOUVER WINTER 2010 VERSION) k.d. lang 
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T he Black Eyed Peas become 1he fi rst duo o r group in 19 years to plate three Bill• 

board Hot 100 No. I sin gles from one album as-rm ma Be,· from the act's 2.1 m il

lion -sellin g "The E.N.D.," beeli nes 3-1. The q uartet set a record last year wi th 26 

!<."t.tccessive weeksat ?\o. 1 when "Boom Boom Pow"' (12 weeks)wa.s followed by "I 

Gotta Feeling" (14) atop the chm The album's th ird single, "Meet Me Halfway," 

peA!ced at No. 7 in November. Wilson Phillips was the las t duo or grou p to score 

th ree No. Is from an album when rls self. titled debu l •l'•wned "Hold On." "Re• 

l ease Me" and "You're in Love" between 1()90 and 1()91. - Silvio Pietroluongo 
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,1tbility ,11rc r10t irdadt:d on all cl\,1trU. EX after c.at.alOg number indi• 
cat~ title is elOCiuslve to one acoount o r has llmlted d istribution. 

SONG CHARTS 
SH legends on respec;tive chart p~s for t he 8iUboc1rd Hot 100 
and Hot R&B/Mip •Hop songs. 

RADIO A IRPLAY CHARTS 
HOt 100 Alrp l.!1)', lklck Songs. Hot COUl"ltry SOl'lgS. HOl Rap 
Songs, Christian Songs. Hot Latin Songs and Latin Airplay chart& 
are campilcd from a national sample of d ;,b supplied by N~en 
Btoc1dcast Data SystemS. Charts are ranked by runber of gross 
imPffl.sions. COffll)UUld by cross-referencing mcact timn of air
p lay With Arbitron llslt!n« CS.!lt.!1. Malnstl'Nim Top 40. A<Ul 
Conteml)Ofary, Adult Top 40, Alter~ti"'9, Triple- A., Active fl"ock. 
Herit.a.ge lklck, Mains~am R&B~ ip--Hop, Rhythmic, Adult R&B, 
Hot Christian AC Songs, Hot Gospel Songs. Hot Dance Airplay, 
and Smooth Jax:i: Stings .-c ranked by total de~tions.. 
• Stings showing an ~ ase in .!ludlenO!- (or deb!ctions) 

0\1\lr the ~i~ week, r9gardlCls.s of chart mowment. 

- ,II ~::c~:::,;:,;v;;:,~i:::~ title 

RECURRENT RULES 
Songs are removed from the Bitlboard Hot 100 and Hol 100 
Alt play charts .simultaneously afll!f 20 Wff'ks on the B lllboarCS 
Hot 100 and if ranking below No. SO.. Songs arci remowd from 
Hot R&8/Hip-HOp Songs after 20 w eeks if ranking bclow NO. 
SO. Songs are removed from ttot Count ry Sons,s afte-r 20 weeks 
if ranking below No. 10 in ~ teetions Ot audic~, prOYid~ that 
th~y 111e not still ~ lning enough audienoe poinu to tM..lll~t or II 
t h<J)' rank below No. 10 and post a third COMOCutiVO weok of 
audience- decline, regardlM!. of total chlltt we~ks. Song.s lite 

remOYed from Mainstream Top 40, Rock Songs. Mainstream 
R&a./Hip--HOp, Rhythmic, Ho t Latin Stings and Latin A irplay 
chatts after 20 -.elcs II ranlcing ~ tow No. 20. Oe!cencl1ng 
6009 5 are removed from Adutt Contemporary, Adult Top 40 
and Adult R&·B after 20 weeks; i f ranking below No. IS, aftt,r 26 
weeks If ranking below No. 10, or after 52 weeks If ranking 
below No. 5. Descending songs :.~ ro-mavt-d from the 
Alt~rnau,;e, Tr1ple A, Actlv~ Rock, Her'itai;>e Rock, Christian 
Songs. Hot Chri~tian AC Songs, Christia,n CHR, Hot Gospel 
Songs,, Hal Dan« Alrpllly ancs Smooth Jan Song.s charts after 
20 weeks and If ranking below No, 15. 

CONFIGURATIONS 
(i CD sing le avallab lct. 61 Oigjt;al Download available. 0 DVD 
single availabl~ 0 Vinyt Ma,ci •Sing lc avai lable. 0 V inyl sing le 
avai lable, O Co Maxl•Slngte available, Configurations are not 
ineluded on all single$ ch&rLS. 

HOT DANCE CLUB SONGS 
COl,..:,ikx:t fr()m a nl!ltional s.-implc of repOrts f~ cUl DJs. 

e Titles with the g~test dlA.i play increase ,o,.,er thCI 1)1'8'Yi~ week. 

1H :~:1he--::~be~~C::'===on 

AWARD CERT. LEVELS 
ALBUM CHARTS 
• Recording lndustr)' Assn, Of America (RtAA) certification for 
net shipment of 500,000 albums (Gold) , • RIAA certification for 
net .shlpmr:nt or I million un!O (Plat In um). • R:IAA ~rtlfieatlon 
for net shipment o f 10 milion units {Diamond). Numeral wit hin 
Platinum Or Oiambnd symbol indicat.c,s album's multi-platinum 
level. For bo,ced sets, and double albums with a ruMing time of 
100 f1'ln.ltes or more, t he RIAA mvltiplies shipmenu by t he num· 
ti~r of discs .!Ind/or ta~s. 0 C~rtiflC.!ltlon for net shipments of 
100,000 la"lllts (Oro), • Certification of 200,000 units (P1atlno). 
1J Certifieat ion o f 4 0 0 ,00 0 units (Multi·Pl&tino). 

SINGLES CHARTS 
e RlAA ei!-rtlfic21tlon lor 500,000 paid lb.M'lloads (Gold). 
• R:lAA certlflcatlon for 1 m~llon paid dot.vnloads (Plath.Im). 
Numeral within pb tinum symbol inclcattis sa,g's multip&atinum IC:'l,d. 

0 RlAA ~ rtlfle.!ltlon lor ne-t slipment of 500,000 5-'lgles (Gold). 

MUSIC V IDEO SALES CHARTS 
• RIAA gokl oertlficat lon for net shipment of 25,000 unlb for 
video singles. O RIA.A. gold u rtikation fo, net shipment of 
S0,000 utlits rar shortfo,m or longlorm videos..• RIAA pllltlnum 
cortification for net shipment of 50,000 uniu for vidClo singles. 
0 RIA.A p latinum ttrtification for sales M 100,00 0 uniU for 
shortform Of longform videos. Numeral within platinum symbol 
incicatff 50ng's multiplatinum le...cl. 

OVD SALES/VHS SAUS/VIOEO RENTALS 
• RlAA. ,gOld Cfftifi~tion to, net shipment of 50,000 units o, SI mi1-
.,n In sales at suggested ietall p rice.• RIAA plathJm oertiflcation 
fol" &ill• of 100,000 unit& or S2 million in Ries at su99Cl$ted reta~ 
prlO!. 0 IRHA gold certification rot a mln!mutn .s.!11~ of 125,000 tats 
or a dollarvolu-no of $'9 miNion tit retail for theatrically f'Gleasod pro
grams.; Ot of &I least 25.000 units IW1 S1 million at~ retail 
for oon•theabtill tlties. • tRMA piallnum oet'tlficatlon fer a mlnmum 
sale 01250,000 units Ot adolar ¥Olumcof $10 million at retail lor 
theatric.all~ released programs. and or at least 50,000 wiits ancl $2 

million•&\1998sted retail fol" non--th~titles. 
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IMMA BE 
TME 8UICk O'«I 1'£Ai m...-JfAStOPel 

TWO IS BETTER THAN ONE 
&OYS I.SE GIJILS Ff:AT. UYUlfl NIT f,COl'JP~BLAJ 

00 YOU REMEMBER 
Jl.1 &Ut.lT at.IN IWIL &U...11'1~ ,r.im lt,]\f't\l!BUS.IL 111PUWC:, 

BEDROCK 
YllJIIGIDflrul.WIY0fCASJtt.Klhn LN.~EISAL ...:JTO"Wt.1 

IN MY HEAD 
JASON DERtJLO '8:lUGA. ~.!1311TS 'A'AR~Eil SROS.) 

REPLAY 
IYAl (TNI IS Mo,if'I' l!HUGA l'Il:lttJS. REPRISf I 

CARRY OUT 
l\llMWClfW IUl1Jllr.1119U1U 1'-IO'~IUD<liflQlli0111IDs«l 

BABY 
,il,lilllilfllflf{ld'.tdtlH:Jlll fl()tl){U)(i..·•1,1}11)W,tllf,&l,l(J-l).llll"/ 

EMPIRE STATE OF MINO 
JAY-l t ,OC:IA IC!'($ QC n.i.11oi. 

AU THE RIGHT MOVES 
0NU1O1-LJC MOSLtl' illITRSC0 

LIFE AFTER YOU 
11.WGIITRY fl 9, RC.\ RM&t 

HEY, SOUL SISTER 
TMJN C0LL;U3hl..j 

TIE ME DOWN 
llfW son FEAT. IIIAY J 1mrn,Amu1,1, 'A'AIH,ER illtC.:S 

HOW LOW 
WDA.ClllS T? DEf JAM. IONS 

HARD 
IIIHAllllll FUT. JfU'I' jSRP DEf JAt.1. ll!llG) 

TQgp,y WAS A FAIRVTAU; 
TlYLOR SWIFT BIG MACHW.E1JN!VERSJ,L $1Ep;JBLIC) 

NATURALLY 
liEUlUI !iOMEZ • nte liUWf llat.LWJl)O-)J 

HEARTBREAK WARFARE 
JOIIN MAYBI tOllll.!81.1, 

SMILE 
IINCU UtAC«ER OP 0:JG'All/lNTIC 

SAY AAH 
TitfY li011CZ. FUT, fA?IOlOOS DNG 8001<. .1,fl.1,>fflC 

RUDE BOY 
AlttAMIIA RP;'.>Ef J.._\&, ll)JIJG 

SHUT IT DOWN 
PrTIIW. mT • .UOII MR J-0!;.i"Ol.l)GROOIJO,$.,J.Al!G 

BREAK YOUR HEART 
TAIi) Glllll FEAT. Wt1ACIII$ AEAC\IA~ IM1Gt 
IF YOU ONLY KNEW 
SIIIIEIICIWN ~ TUJHICI 

VANIUA TWILIGHT 
OWL CRY (LMVl.=ISl!L $1EPli8LICI 

HALFWAY GONE 
l#"!l+OUSE srnrn. INTERSCO,?[ 

SOMEDAY 
AllllTIIQMIIS EM~ATlAimc 

SOLO 
IYAZ m1,1r IS MO~rv UtuG.1, H~lr.t!JS Rfir.llS,ff 

NOTHIN' ON YOU 
II.OJFIALlll'UIOMIMtRi:BEtltCJCKIGP.NlOllli61lE!'il:UNT,'C) 

Alter 111, .. solo m,~, selll lti.it lillt two chart Mlriel ltom • debut 
•lbum 11110 tilt Maln!lrtam lap 10 lap 10 lasl deade, two haft don, 
saillhe l'111.,..1fffks. 

In ll>e Jon. ll issue, Jiy Sun rmh,d lhe lap 10 wit11 "0o 
You Re-member/' whidl peaked 1t No. Son the feb. 11 chart. The 
song followed Se-anJs lhrte~wut No. 11 "Down.JI His dtbut 
, lbum. "All or Nolhi119," has sold 119,000 capi,s, acco1dlnv 10 
Nitlsen SoundS<ilR. 

Ibis weei, Jaso, Ouu~ lills lHO wiji "In Hy H .. d." His 
lnlror!uclorv ,11191,, 
"Wh.ilcha S.y," l,d 
Kii111~rum Top 40 for four 
weeis. 111< lwo lr•m usher 
i, Derulo's Hanh Z seW· 
lill,d ddul ,lbum. 

Sln<e zooo, era~ David 
(2001--0l), Justin Timberlae 
(2002-0l) 111111 Ryon C.brera 
(!OOHS) ort ll>e anl1 atllet 
malo saloists to rt,1<h lhe 10!1 
10 wilh lti.i lint 1wo dwlecl 
HIies ftom , deluj ,,1. 
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ALREADY GONE 

I WANT TO KNOW WHAT LOVE IS 
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8 HEY, SOUL SISTER 
fFIMN jCOLUUArAI 
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16 16 
CHASING _,RATES 
ltDIU.11 JONES BlU[ NOH Ai'lTOL 

19 8 HEARTBREAK WARFARE 
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20 18 
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22 
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3 17 HALFWAY GONE 
UITMOll$l lGHF"FN.tllfF"~"""'" 

2 2\l SOMEDAY 
11(18 TIIOW.S rmet.O.I ATLArn~, 

5 13 HEARTBREAK WARFARE 
JOIIII MAYER Cot;JMBJA 

7 15 LI FE AFTER YOU 
OAUCHTR'f 111 RCA:'ilrAG 

6 18 LIVE LIKE WE'RE DYING 
~,us ALLOI ·s Jft'E. JLG 

4 29 ALREADY GONE 
KELLY CURXSOII 119- A-CA. RlrlGJ 

10 12 BAD ROMANCE 
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11 2• 
BREA KEVEN 
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15 1 ~ ::!~:211u~~~a.~~.,LL«:~~10..J 

14 7 ACCOROING TO YOU 
Ofllt.NTIII n AL r,t lfEll, INl[RSC-09£\ 

9 ro FIREFLIES 
OWLCITY ILNl\'[R.51\t ll!PUBLIC. 

& 22 NEVER GONNA BE ALONE 
ltlC~~LUCk moi1.iiF1u~~eFl'IIFIF'l 

12 18 HAVEN'T MET YOU YET 
MICMUL BUil! '1.43-R(i>RISe 

,m,,,,g 22 
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$Mllfl00~ l~nA'Htf; 

• 17 9 TIK TOK 
MBHA ~£MOS.I.BE 11:CA. Rt.15 
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BOYS un GIRLS fEU UY LOR SWIFT COLLN.31.1, 

G 19 21 ALL THE RIGHT MOVES 
OIIERf.l'UOUC IAnSLEY IMT[FLSt(IPi 

19 18 ro SEX ON FIRE 
.INGS 0, LEON (RZA. IU,161 

e 22 6 
SYNDICATE 
TilifRAY (tPIC 

G 23 8 WHATAYA WANT FROM ME 
ADAM U,ltjEflT 19 RCA il,\IJ'J 

22 20 12 FIFTEEN 
TAYLOR SWIFT lBf.i t.lACl'l~t l;Sl\'tWL Rii'UBLIC 

e 24 10 UPRISING 
MU:il: rttELIUM.,J, 'A'AF11i£;j HRDS.l 

e 29 4 SUPERMAN TONIGHT 
BON JU'll t!SL,t,liQ'ttlJt.16 

e 30 3 I NEVER TOLD YOU 
COUIECAll l.At NI\IERSAL flEl'U8UCI 
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YOU AND ME 
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LAY ME DOWN 
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HEY, SOUL SISTER 
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SWEET DISPOSITION 
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GOLD GUNS GIRLS 
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FIRE IT UP 
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SHAM.M'S HAAYUt SF.JIM.I,,.~ S Hil.'Wt ST 1~18Al 
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lflOWI 16.U G.{ILUMBI.I, 

CHASING PIRATES 
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JESUS STOLE MY GIRLFRIEND 
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' HOT COUNTRY SONGS'" 
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4 3 2 Jason Aldean uossesthe 
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I KEEP ON LOVING YOU 
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The Band Perry 
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0 6 7 CRYIN' FOR ME (WAYMAN'$ SONG) 
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0 9 11 A LITTLE MORE COUNTRY THAN THAT 
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W Cl!AH1A'1.T.S'A1H S'A'tfll.AOSE.H.llNDSEYl • 1' 17 DIDN'T YOU KNOW HOW MUCH I LOVED YOU 
C LIIDSfV C..llt,~SE;V,A.M1WO T 'IIBGESJ 

CD 23 - AIN'T BACK VET 
C,.Jl,i . C.f:: l , .. 

CD 15 13 KEEP ON LOVIN' YOU 
DKL'1F,c STAl'tfl{lttf'I/ILL~l~J • 16 22 UNSTOPPABLE 
0 l<tfFRASCAI. R.AllS J OHlARCi.1S HLINDSEY.J.TSL~l[fl 

CD BACKWOODS 19 21 J STO~tR J UOO'IE J PA;Jlr4 J s.s•o\lER 

~ 20 23 HELL ON THE HEART 

e 22 

• 21 25 

e ,, 26 

G> 26 27 

e '9 43 

G 26 2S 

t:;~ § i!!l ARTIST ~i. ~, ll!!i IMPRINT I. ~JWl.r-:1 Di$TitlBl,ITltY.; LAB[L \f>illC[I 

2 

3 

4 

8 

0 
7 

8 

• 

1 I 4 

2 -

3 2 

4 3 

6 • 

8 7 

7 6 

' 8 

10 1~ 9 

11 10 10 

12 12 11 

13 1• 13 

14 13 12 

1e 15 1s 

18 17 14 

22 lD 21 

23 23 22 

24 28 26 

29 26 24 

LADY ANTEBELLUM 
P1l;)l ~ASH~l lF !l;,'oJ lP..~~ 

JOSH TURNER 
MCA rU.$H\'lLlE 013363 LMGN 113-Nf 
TAYLOR SWIFT 
&IG.WACl'.l!ilealDC (1898)® 

Need You Now 

Haywire 

Fearless II 1 

~~!:1..':t!,!3=,_,,,,_,,., Tho Fcu,dakln • 2 

CARRIE UNDERWOOD 
19 ARIS.TII./-IA9t1/I.LE ,ssn SIAN 11:u111 PlayOn • 1 

~~~~s~:1!~~ tlU4 t.rtJ IA'iST C17.98i Crazy Hearl 

~~o~ !,~H~~~~~~~ui Latty Antebellum 
11 • 1 

JASON ALDEAN 
IIROKEN acm 16:11 l1 UBI 

DARIUS RUCKER 
CAPITOL ,11,1,SHVl.lE 85508 (111.H) 

MIRANDA LAMBERT 
!. C-OlUMlllA 415t-51 SY~ (1?.98~ 

TIM MCGRAW 
CUFl8791S2(181111-l 

TAYLOR SWIFT 
BIGW-"1;1-IIIE0790l2(111911)® 

CHAIS YOUNG 
fl:CA22e1&S!1U (1(111111 

KEITH URBAN 
C,'il'tlOL ~ASHVI.H 3575\ ' (18.S8) 

Wide Open • 2 

Learn To live • 1 

Rovolullon • 1 

Soothern Volee e 1 

Taylor Swlh D 1 

The Man I Want To Bo 

Dolylng Gravity • 

I\AIUIFR SROS,,'NRlf 

Carrie Undtitwood llll). A,ailal~ 
@ 19.IIRISfO t.ASHV'IU.f digit~~ sine, mid-

Toby Kollh Januarv, 111< song 0 6-HOW IXIG-~NHISM 
Easton Corbin introduces "Fr~ 

0 &WIIC~AV lrai111" thit.tist's 

dl 

Cl! 
Keith Urban 10 141b !ltldlo ltl, ®' 

l:.APfiOl t.ASIWU [ llar<hlO • 
Zac Brown Band 11 RD'N1'. ATLA'1 itlG ;llPCfl':iE l] 
lady Anlebellum 
i; f:!!P1TOL ._ASH~'lilE 12 Ila 

Taylor Swift 
llf.l ~lfl,ClfNE 

13 '!El 
Kellie Pickler 

e ~ Btl!\.., 
14 [l! 

Kenny Chesney 15 

Steel Magnolia 
Ii!: BlS ~l~Cl--1'1E 

15 

Rascal Flath; 11 
@) l'fRU; STAEEI 

Jus.lin Moore 
\'~ltrl'( 

18 

Erie Churc.h 19 
G CllPfTOl V.SHVUf: 

Alan Jackson 20 (!I ARl "' JM Nie.ho!~ 21 0 SHOW l>JG-~NfllSI\! 

Chris Yoong 
0 ACll 

22 

Satah 8\J)(IOn 
@ ~YAI "'" 

23 

2, 

Hall ol lwil brother 
pop duo Em& 
Jaroa, vo<aill 
daims ~5 li!II I~ 
40 <otJntry ranl1ing 
allff Ille lnd!lltnd· 
enlly released song 
ispkktd up and 
111<moted ioinlly by 
Univ,l!al i'IJIJHC 
andllglh<hlnt. 
Song draw, I.I 
miHionimpressioos 
al ll monilOl<d 
ligllllsn Nslllh 
dlartweei. 

c 42 48 

0 43 44 

-42 37 

G ., 
46 

ll. 

t:;~ ii ll!i ARTIST ~- ~, ii l~l?k!INl .f. 1'.Jr.lBr_=! DISTFUIIUTIN& U.fl[L [1):IICE) 

a 25 25 , :!ilc~v~o~~~:~~l~.:) lillle Bil Of Everything 

27 27 27 

311 33 30 

38 22 -

37 J5 31 

KENNY CHESNEY 
Btu\ 6S531}SIA!l i)j981 

JOSH ABBOTT BAND 
PRnT'f'JAMk TOL-ltl 021io 1'21181 

G reates.t Hrls II 

She's Like Te)(as 

~~:.;:_~ ~ Rde~ThoC.OUnlly 

ERIC CHURCH 
CAPITOlrlll.SH\tllLENIBIQ" 11lSllj 

RECKLESS KELLY 
'V[P Al:IC TJ09 118 ~ I 
DIERKS BENTLEY 
CAPITOL No\SIMLLE al-15 II (l i.91) 

GRETCHEN WILSON 
COLL.\UIIA 111894 SMN jS.~) 

Carolina 

Ke-Illa PleklM 

Easy Doe-$ It 

Somewhere In Time 

Feel That Fire 

Greatest Hits 

~,,:;~~!~~:[ 'A'ARhTR BROS. 511118<\YiRN 113.981 Gloriana 
RANDY HOUSER 
SHO'IJ OOli-.l.lNIYEFIS,.l 0116119 (1O.rit 

Anything Goes 

BRANDON RHYDER 
R{SER\'E n9H)II flUB) 

Head Above WalBf =~~:~04 4.sf!OO[Ml! l!) LIVE On The Inside 

J STf'\'F.tiS R.,8AVM, I) D/<\IIOSOPU 

LOVE LIKE CRAZY 
0 JC",,tlrlSON ID t{JHNSOpJ T Jil.\ltSi 

WORK HARD, PLAY HARDER 
G.'AUOW.J RICk.8 ~A!i!CCV JG.'A'II.SOt..Jilt~ll,VUCG[H[l 

THERE IS A GOO 
t8R:l'N~ IH'.IRLEY.C.OLSOIS 

MY BEST DAYS ARE AHEAD OF ME 
IA.Bll.15111 f.\l&REEN,k'..B!A?Y 

THIS AIN'T NOTHIN' 
P.Cf00h'1fLU: YORGAH C.01:iOIS k'..K PHILLIPS 

THE CALL 
J.STFIOUJ (W ~ENNC-~ It! OOROON.J.CA.IA?8Ell! 

PRAY FOR YOU 
COOIJTTV U.tO'A'D1S1£111' J..!111:E>,TIIIIGER 

TURNING HOME 
f .LIDOEll K CHESNEY.S.~RlfSOE 

STAY HERE FOREVER 
N C.1-Al'r~Ali' J ~ILC,t\ER O.Ool.\'lliSDlf B Plli50k1 

TODAY WAS A FAIRY'TALE 

(!) CJiblTO( l~A$k\'IL\( 

Lee Brice 
0 C1.1'=18 

Grelehon WIison 
8 RE0t.C~K.-C05 

Lee AM Womack 
@ WCA IU.S.Jl\'ILU: 

Oani,y Gokey 
@ 19.R!:A 

Craig Morgan 
t;) 8'1A 

Matt Kennon 
§! BAW!AAl'STR0001WARIOl.!S 

Jaron And The Long Road To Love 
@ JAll:ONWOOQ Ut.n.'ERSA.I. REPUBLIC ffll, MACHltlE 

David Nail 
m lilC"W.Stl\'ILU: 

m ~!~o':! I 
Taylor Sw1f1 
0 816~1ol.tHltlt 

Randy Houser 
G Sl'O'N DOO·U~l\'EI\SAL 

Uncle Kraeker 
e) TOf> OOG. AltAPJllC hJGGtR Ptf;T1J~ 

JamesWM:l&y 
81l!:«nl 80'N 

Jack Ingram 
0 eis ~lil.{:Hlti 

Darryl Worloy 
G STRO\IOol.~·AAIOOS 

Em!ly Wesl Foalurlng Keith Urban 
0 CJl91TOl NASt·Vllli 

Laura Sell Bundy 
@ 1,!tRCUln' 

Jason Aldeen 
8RC-([M8:JW 

Col(lweter Jane 
0 M[R~URV 

(i)·TOP BLUEGRASS·ALBUMS: 

" j 
24 

u 

2• 

21 

,1 

z 

e 
4 

8 

e 

7 

:;::, et ARTIST 
!ii :!: lt lPAINT 6 ~UMBfR Ol'Sl/lli!Ulll<l"S uum 

Tflte 

CAROUNA CHOCOLATE DROPS Geriume Negro Jig 
~:1-llESJCI- 5'4119!- 'AMU,=!1 BROS 

1 3 ~~~~'IOOU.II 0~&Vh:;elllSU'(llhe~erBrotlM 

J 22, =~oo~lb ~\U~&~TteetrilmPooePlo;«I 

2 53 =•="" TI~ Crow'. NowSoog,ForTI-, ~ Banjo 

4 21 r,.~,ro !l~~vi~h~ss MOtJntain So!A II 

24 ~~W)>41i')lj Thelsaa:s .. »DnfyH'liliooSlA~ Cdnn 

7/ ~~f;KR
3
~ ~ -MEDICINE SHOW Tem1essee Pusher I 

0 --"-"~'°:::A::::i~:;Ec:--;:.:1t ,::.:,~::,;1r"-,c=E=N_T _____ s_~_gin_g_F,_om_ Th_•_H•_•~--< 

0- 14 37 DAILEY & VINCENT B-ro1hers From Oilferent Moltie.rs 
= 11.:IUtH)Gt S1D&l7 

BLUEGRASS BUZZ 

31 

39 .. 
'1 

31 

43 .. 

'1 

48 

49 

50 

t,g;o~ !~~~\!l01Zll89 [ tJ 98) Old Things Naw J ~r::lft(l&~ lild'tl!Sa:Thai,11,attlsClftara;Tm.t lj 

15 

Old-time string trio Carolina 
Chocolate Drops makes 
its second appearance on 

Top Bluegrass Albums, 
wher e "Genuine Negro 

Jig" becomes the act's first 
No. 1 with 3,000 copies sold. 41 45 42 

48 43 37 

G 66 ,s 
48 47 47 

G) 60 65 

ea 46 41 

MARTINA MCBRIDE Shine 

Love Songs 

Flghl Like A Girt 

50 Greatest Hi ts 

31 

24 

17 

The threesome previously charted with "Dona Got a Ramblin' 
Mind." peaking at No. 7 on the July 21, 2007, chart. The band is 
the only African-American act to appear on the Bluegrass list since 
its introduction eight years ago. In 2008, the Drops became the 
first African-Am erican ~tring band to appear on the Grand Ole 

Opry since the show debuted in 1925. - Wade Jessrn 

Data fo r week of MA RCH 6 , 2010 I For ch.art reprlntS; call 646.654.4633 Go 10 www.blllboard.blz for complete chart data I 4 5 
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ao 
... --.. 
• 
'D --ao 
a1 

25 AUDYSOllGB-00K.An._m~S111794AG • 

16 :;:~~~l~:~~~~L UOT0N>'1>'5•·,..,G 

2'4 ~~!~PNiHT 3 ROC t.AlfON ~2085&' AG@ • 
CORINNE BAILEY RAE 

10 

,o 

1S 33 

20 24 

19 21 

21 12 

23 11 

24 16 

16 23 

30 22 

27 11 

2S 

31 34 

33 4 

55 32 

29 1 

THESEA.CA?ITOL 09;1.78 

~=~!f = ~"'iWW('\4,9; II 
GUCCI MANE 
nu1m11S.~tuu usaro,'--,:,,,JNs.:tK"l'.wiMSi=c& 
ROBIN THICKE 
$EJTIUlP'f.lHE$ESOONSWl~t.'TEfi$:CfE0]3:'t0131+ 

~~:F~P-~9:\IIJIWC(lWfl,I. !MfZ»IY/ilJX fl 
EMINEM 
IIELN'SE W'..B'SWrO'f~\1.11-M'£f&Ol'tOll85.1' 6A 

SNOOP DOGG 
~fllwtlllltfJ'INI0COJJ),n-,11,ffOffioe;;tZ'a.Pl"V! 

FREEWAY & JAKE ONE 
f'H! TIM t N.tk E Al-)'Uf HA Oil;• 

=:~Ml{itffCO.tll.8tt~•J.SCtll't.lJSC®-• 
DRAKE 
lJRfli»lilf'\'~IUf\"t,!$,IU'1.'l,9l;StlilliTJ'IIIUt.3$.'ill,j 
BEBE & CECE WINANS 
STUH.C 31IC6JMALAOO 

R. KELLY 
UNlltlfO JM31 l~tll~ 

TIMBALANO 
r-..P1B1Sltll'U l~[ml{l1~i'.I.I 

~9s~~MEi!SOHD'!miQ® . 
KID CUDI 
l#'JIIIUltlll(l,llt'i'JfJMtlmO.ltlMlv.!tittte''~® 

~R~!~Ml~=m.a.w,,a41ms•1>-t,tJ • 
CHRIS BROWN 
GMfRTlJll/£81•J• JlG 

DJ POET NAME LIFE 
TGTIU. U.JA: lfil ~ Jtr.lWE SU!~. IJ, \1,3 

~!~:~~~~1:e~~~z~:aA 2a~l1 S~'r' •MtC • 
JAMES FORTUNE & F1YA 
~CORE 8LACJCSMl#<E 3-073 '-''O'ILDMOE 

BIROMAN 
~ tJS.~~Ut:t>UIM'.flSILMO'!CM't,01:D>:AJ,Rl@l 

OMARION 
OlWSION STAJWt10R...O SRI 3~ Ml,,,$1C'"'c,!!KS 

CHRISETTE MICHELE 
U'IPIU.M'f l):HJA"Gll7'9710.-"t3i!I 

~~~.~~~'~?,,N,,s • 
WU-TANG/MATHEMATICS 
11n uirt11 Of 114£ WU ANO I AIOIOI GOLO l>JST 11n 

JANET 
IIUlaUI ONES UM 013&12 t!IA[ 

VARIOUS ARTISTS 
JU'.tfi!Wllll!IIM.Wlal!i'!lllo!.\llrtlffiim:!i~!tUS 

MARY MARY 
MiOONOIAYBLOt!tCIIU.NeVl'.MO!l'~MI.«:@ 

PRINCE/BRIA VALENTE 
l.OTUS FLOW3R/MPlSOUlll,ID.IX311 li:,G GS.54 9 EX 

TEDDY PENDERGRASS 
I\IUlff'fflV ffl.'lftllllfllPIJVil'ilM)A..,~ftm'I 

NEW BOVZ 
9:tlNYJENIZNIOAJltSIIITT\~5Xll2:i'fi'l,JIIIOI~ 

JOE 
• a«JIIATUllf UJ.OOCC51ifJAR 

DJ KAYSLAY 
IMIIII TKAII JIJ$T A OJ S1flEE151\l:EP[llS $1(1HI 

40 ~ f~t:f!~~E ~!t-!c?!E 233MLJLO 

4S 49 :;~~~~V.'IDIIE4,ll"EftSOO>Ei13l."O'C!A • 

31 

43 62 

60 27 

!!DttRAIL Wt.O~USllf~M.>,llC!l17<!WA&f!l . 

GIL SCOTT-HERON 
tM lfEW ll{f'I[ Xl ~71 • 

ANTHONY HAMILTON 
Tltll!~«rrAU. t~~IJSl~SOSOWi33e1Jt.G 
LEOISI 
l\lltll M~ L00$l \'EA\IE IOR{(:AST (111511 \IG@ 

(hart nefflmK B.o.B 111,1k,s, 111""1 
11,t•we!II dlmb lo Ill! lop 10 al 11,; 
Rllytt,mk Airplay du rt" ~, deb Lt ,iogle, 
"Nott\il' oo You," dirts 11-8. His isc.enl is 
Ill! fa,t!SI by 'debl.t lra<i liK• Orate•, 
"8'<11 Evtr Hid" "'cll!d tht t~ 10 In 
lourw..itsk~ /ul1e. 

HEY DADDY (DADDY'S HOME) 
IJSIEI ffAT. l'UES Af>.Cf Jt Gl 

I WANNA ROCK 
SNOOP DOGO OG"iVST'fLE '~RIIT-UTY CA?'flOl 

I INVENTED SEX 
TREY i<llfGZ Ff.Ill OFU.•E SO~":i 900( Jll L~rrnc. 

0 LET'S 00 IT 
WWl'l,Otl'AfUllif: l;K 

LEMONADE 
OOCO II.All£ 8flltlC. SQUJIO AS'rlUM WAllliHI BROS I 

ALL THE WAY TUR NT UP 
ltl5a)(IJ,l$HIQl50JUllffill.lW lW:,"C.Uf.'i\1114 

EVERYTHING TO ME 
MOillCA Ji'lrAG 

WOMEN LIE, MEN LIE 
vo ,om,tEn UL WA.nit: n~rua.EQOLOGRMC§11t.Wa1 
NEIGHBORS KNOW MY NAME 
TRfY ~ltGZ SONG e.DOK. ,ULA~TIC 

11 ~.2::"ff1tn.~';..~~W IIOOUAC'"1•-'1-
00 YOU THINK ABOUT ME 
50 CfNT ADV Arlr.:IMATtl tHERSCOPE 

STEADY MOBBIN" 
ll'.VJIGlliftE'ff£AtGl£CIIWI tm'l'I lle.Q.ll.\LN.MU\M 

SOLDIER OF LOVE 
SAOE EPIC COUJM!11" 

SPEEOIN' 
OMAl\1011 ~TM\liVJAlD.MUSfCWORr.~CAPITIX 

UP OUT MY FACE 
MAIIM.HCAllfYfUT IICKI MIW SL~NDl).'11:, 

15 ~~~ 1. mzv ,,o , ,., . ., '" 
FLEX 
TitEl'MTf80'tl CI\\KIUfL~tHIT1Cti,.'llt'~llm,B°'TTElfl' 

LITTLE FREAK 
IJSllfPI f f,1,T, r,IICKl 111.IIAJ LAf.liCE. JLG 

IYlU ~fi.~['(B£l\lGA11'13NTSREPSIISEYIAA'lffifA!IS 

SEXY CHICK 
OAVID GUETU FEAT, A~ON Glf'II, Af.1RAL'NER<S, CAPITOL 

CARRY OUT 
Rll&l&NllfUlJ:81'11TWWWl :si','W~:Vnt,-

18 ~~~.~.?.~,~~ "'"'"'"'""'" '""' 
IT KILLS ME 
11110..UU! FIOIIA ($RC,tilllVEFISAI PAtlloY,Plt 

BREAK YOUR HEART 
TAl(I "'Ul ,ut. WPA.Crtli VFIOURV ll)JMG 

YOUNG FOREVER 
JA'f•Z • IIR. kUOtOII •R~ t.AnON 

LITTLE FREAK 
USHER FUT. MICKI MUIU ACi .-G 

00 YOU THINK ABOUT ME 
liO CENT JSJ!AD'f MTERI.IATH lrtl(RSClr-l( 

I MADE IT (CASH MONEY HEROES) 
Hfrull"FUllRM.Jl~itlllllll~~•JI',~ 

ON TO THE NEXT ONE 
AH • SWIU 8f.lil R IJ.Tl 

TIMBO'S TOPS FOR FIRST TIME 
Beatmaker 1imbaland scores his first chart-topper as an 
artist on Mainstream R&BfHip-Hop as "Say Something: 
featuring Drake, lifls 3-1. Prior to -say," the only top 10 on 

Timbaland"s artist resume wast.he No. 6 peak of•Luv 2 l.1.1v 
u• ,.,; ,h fom1er partner Magoo in 1999. His producer tal
enls have yieldedeighl No. l s, the third-most in 1.he chart's 
17-year hfat.OT)'. Co-smr Drake, whose debut album is slat
ed for a summer release, lands his fourth No. l. 

Usher. meanwhile, moves in to sixth place for the most 

top 10s of all time with tl1e 12-10 rise of "Hey Daddy (Dad
dy's Home) ... It's his second coosec..·utfre top 10 following 

"Papers," which peaked at No. 2 in November. On Hot R&B/ Hip-Hop Songs. "Daddy" ste ps up 
12-10 for his 19tl, top 10 on that tally. - Rapliad Grorg, 

NOTHIN" ON YOU 
1.G.IFW.BRUNOMAAi IF.l.ROCK.61WOHJSll.E.A: 

MONEY TO BLOW 
ll!OW,ltFUl'Ll.'IUl'.lllil\U! /&,lt~..IMRS,llWJ..,_Wl 

EMPIRE STATE OF MIND 
JA'f-l + ALICIA l(E'U ROC 1'4ATJO~ 

FOREVER 
WKE KA.R\'rt MASOIJ.'lONE' smtAML~E,M('ISC~t 

ALL THE WAY TURNT UP 
Ali(;OE~Jbt-.W-111f1!.ltll f,.•.1Ut.GtltF-'tY(,t 

OLET'S DO IT 
WAIIA fl.OCKA Fl.AM£ ilA:ICK ~D,~\li'.Wlm 8IIOS 

STEADY MOBBIN' 
'l'Cll.tllilll)l'r FLd.Q.IC.Cl NW!: It.$' ll(t",fli,N,UcSN UOT(t».t,IAS'i 

LEMONADE 
GUOCl MAIIE IBII.ICK SOUAO AS~UJM 'A'ARt.F-1 BROS I 

00 YOU THINK ABOUT ME 
5(J CINT IIAD'NnrnPAATH t'iTERSCO?El 

GANGSTA LUV 
UD:f'lmGftlil.MollllOal DOO:i'r'SM.LPR(liW1YtlfflCl 

WOMEN LIE, MEN LIE 
YOGOTTI FOJ. LI.\O.nlE UIWl.EPO..OfA'.l,Jtiffi~ 

RUN THIS TOWN 
JA'f-Z. AIIIAlltUI I KAIIYl 'f.'EST OC N.IITll>.11 

FLEX 
TllfNIITY BOYI MIOUFU,GE111TZ COUli!ITTEElhUTERVI 

SPOTLIGHT 
tlltlMAIIEFOO. I.Bttil f.AC(Sa.1016'1\IJU'tMBl!A'l&.I 

SHUT IT OOWN 
f'ITBULLfElll. AJION \Ill 3051'0l06AOIJ340$.J 11',!S 

MY CHICK BAD 
WOA.CRIS FE.AT IIIC«I MIIIAJ DIP DEf JA!lt lDJPAG 

MILLION DOLLAR GIRL 
TRINA FE.Ill DIIID'I' 6 KEiii HIL$OII LJl..'(•St OE -CAPITOL 

HDMEGURL (HE GOTTA) 
IONE Clll U. S DU JALI IOJ,l,IO 

(HAHA) SLOW DOWN 
N,T IOE fOT. JEEZY (WIROR S:IUAO) 

46 I Go to www.blllboard.biz for complete chart data Data ror week of MARCH 6 , 2010 I CHARTS LEGEND on Page 43 
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Al,-PU.V 
M~ITOR[D BY 

lli~ 
80S Bill bear.I ,. 

(l\ HOT R&B/HIP·HOP SONGS™ 

TRY SLEEPING WITH A BROKEN HEART Al1c1a Keys Alicia Keys 
@ '118.r. •J,fl'it3 Jt1Klt5l;[R I BHAS~(ll,A ,ms•.iEYNOLr.S @ '118.r. J ll\1.3 

Mary J. Blige 
SIAAG,111[ Ulll.11:YJ• .S Eflltl.SEN 1£ tl(<IMA~ J 'USTN [ Of:AN lol,IIE1T£i $ r~;.TRl,!;flCl1 GEIR:t! Nl~SCQPE 

~Ju:::U,,UAAo;! M~ReiEE,Jlt lNMASCN~SIIU.W.~~,~:1z F~iu~~i~~~~: • 
HOW LOW Ludaetis 
urn.ius ·c DillOGE$.TYll L1"-\L$,C.Rlll,(t.HOl,lll.t $Al)(ffl H $1i(ICKU[ 61 Dl P,DH JAM.IOl-\1~ 

BEDROCK Young Money Fealurlng Uoyd 
"':.lf!WIJ,C,~~~U,l~Uf\1JtlltJ~ @l~lll)f't-',tl,M~·-

ON TO THE NEXT ONE Jay•Z + Swizz Beatz 
SWl1? 8FA.U C.CARUA,K OfAt.,& 0.U&E,k.OHtDSNh .J CJIATONf 0 ROC tlATI~ 

HEY DADDY {DADDY'S HOME) Usher Featu,lng Plies 
T~ RLIJINERS;nco LO-\'[ 111100 l!JV(.Ji.HAIB.J.lJCKS.ON.U.RAYP.I0>..11 ·~ @ U fACi. Jt.G 

I INVENTED SEX Tr&y Songz FeaturlrlQ Oralee 
lOS oum,TilO .r~c~tlNrY.T.SCAHS,UE\l( RSON,A.SAAltAM) 00 SO~G BOOK ATLAtmt: 

SOLDIER OF LOVE S.oe 
SADE.I.I.PELA S-.ADU,A..l<'.JitE,S..MA.TTHEVl?AA~.PS.DENI.IAN @@ EPIC'COLUPABIA. 

EVERYTHING TO ME A.tonica 
lHlUOTT,LAI.IB JA.flUOTI.C.W AB .... SULU\IA.~,f.llAS!r:(TT.C..W.CDOOALD.HI WILLIAMS 6) J R,W,a 
AIN'T LEAVIN WITHOUT YOU Jahelm 
l:".¥i'llfif(.IIS-tE.lM.ES,-.J~IDBWWliWIJwrnl\.BitJOOtllSE.»IlllWWIO.SllB"ltJl~ l'P,aJlf1.Illf) ij) im.Jtm: 

I WANNA ROCK SllOOp Dogg 
S..OEVU.[ C.C.8!HIADL"S Jll.E.MOLlhA_ji.QIN'f.l;RO, Jll. G 006foYSffiE PRl(:t;IITY C.JiMOl 

0 LET'S 00 IT Waka Flocka Flame 
TAY IIU.t? [J 1,hlJ.Plf,JRS (i) B"IICK SOIJl<O AS'tlUl.l IA'ARJ,;fr'l SRli'S. 

NEIGHBORS KNOW MY NAME 
T. TA'fLOR.P 1-AVES.J rm:iE T NE'-ltASON l lA'f\.lill Slf!A)tS 

ALL THE WAY TURNT UP Roscoe Dash Featuring Soulja Boy Tell'em 
~E J l ,JOl-ll5-J-'(0 'IIAYK (!WJ-101.'C ARC~O (!I /tl""'Mm c. uNt·tot.E ,111,eRSt;OPf 

LEMONADE Gucci Mane 
S CRAWfDIW R O,WIS,.S C.IIAVlf-OftO,J.H.I\AYI.A.N l.f V~ \!Ali' 0 B-"IICK SQU/10 f.S'tlUM !,1,ARM:il 8RlllS. 

BAO HABITS MaltWeH 
I- OA\1110,IAUSU ti.Oil.YID tdJ$l£ @ tOlUW~IA. 

FlSTfUL OF TEARS Ma<woll 
I- ~\111),1.fUSZE 'MUSlf,H 0AVl01 @ i:Ql UIAQIA 

MONEY TO SLOW Bfrdman Fealurlng Lil Wayne & Drake 
{)qUW,!A BOV 8 Wl UA.\lS,A GRAH.61A n cil~Tf R,C, Glt.Ol&Gll) @ C,1,$1-, MOt.fY•UhA'fRSAI MOTO'l.'~.UIMIG 

STEADY MOBBIN' Young Money Fe.alutlng Gue.cl Mal")() 
O.h( D CAATER,O Jl)tlr•S-ON.R 06'i'I$ @ C.-.SI-I MO>JY UkA'[RSAl MO'Tli'Nh. uw.is 
WOMEN LIE, MEN LIE Yo Gotll Featuring LIi Wayno 
a.YOUNS l,UAIU',fS.HOL ~G.O.CAATER @ l!IE\11A9L( .:>OlO GROlltiOS J R-"':i 

PAPERS Usher 
S ,S,.11.qETI,ZAYT&\'EN U.R.IIY~O W.S..&ARll!.11.ll.ilOTSON,U IA.THIS @ l.UACi. AG 

DO YOU THINK ABOUT ME 50 C.01 

Usher Fe&turing Nicki Min&j 
t.1'11..LIA"5.POlOW OA 00"1 J.JO~~S.E.WILUAl~S.E.DE"ll.tt • .iAVPAOND IV,O MARAl,S WO.,.OEA l ~FAct .111.G 

THERE GOES MY BABY 
JlrA JOtlSIN.RICO tcll/E lCO LO\'E.J.G.S!:HEffER.f.Rl»IAMI.D.IAORIUS 

CLOSE TO YOU 
KltlOMAfi iB"WltlAr!SJ 

GOO IN ME Mary Mary Featuring Kierra "KiKi• Sheard 
W CAMP8Ell .CA~1P8ELl,E An(111'S-CAI.IPIU ... t._l"Tl<r.lS..(:A1,.,;,8Ell 

EMPIRE STATE OF MINO Jay-Z + Alicia Keys 
9-WSB'.6.1.-wf'ICAJUll'E,SCC,Nv{JI 'v:ffilj~4A.B'(.AJ-IJ',l1'EA.l(p,'SB,t~S.S.! 

CAN'T LIVE WITHOUT YOU Charlie Wilson 
n -t u>.Of.ROO""..S H,J WISON. JR i> t 1~ W,S.J fAL/llfl.£ -'IOV t SL RUS5Ell ~ P MUSIC Jlvt'A.$ 

FLEX The Par1y Boyz 
D.1 WI, ROOERS J.RO&EIIS.B.~ lll"~T-lACICSOO Gl.ilF~ NI E) C.AAAA.fl.Aelf'Mlll COUllTT«.Bil.llEAV 

YOU'RE THE ONE Dondrla 
J OIJPfll,8 ~l COX (I 0-JP'i!UUA COX) @ SO $0 OH l.lA.LACO 

ARE YOU LISTENING Kl1k Franklin Presents Artists United For Halli 
K fRAr•~ilN,H.l~ARTW4 (I( fq,vi(~l~I 0€1 ro 'VO SOI.A GOS~ CEIHRI~ AG 
MILLION DOLLAR BILL Whltn&y Houston 
S'A'fll 8[ HZ,1U(EY$ (ii Kn'$,K OEAN,N H.IIRRIS/1 'I.' fEL0£Ft,R. T'ISONt 0 ARISTA R\il ~ 

FOREVER Drake Featu, lng Kanyo West, UI Wayne & Emlnem 
80(-l llil.. 1s.u.1on.s.A.Glli\ioN.IKili~"lD.CAATiR,J.O.V.1llffiS1 0 1MI.EVt.lAS00,7.llL (.S,TROOAJErillRSW'E 

UP OUT MY FACE Mariah Carey Fealut lng Nickl MlnaJ 
14.CARrtC.S.Tf'l,'ARl,T.NAS•I M.CAA('f.tNASH,C.A.STE'li'AAl,0.WAAJ @ ISLAND Dlll:i 

MY CHICK BAO luttacrls Fealurlng Nield MlnaJ 
11".i LEGH.-.JARY TRAXSTER C 8RIOG!S.0.~lk~.U.S.UND!.O,D.0Ji\>JOS.Olt OTP OH JAM IO.!.tS 

SPEEDIN' Omarlon 
253M,ECrc jD.a.JA(M.COILJIUF1IA'l'm,C.fl;UER,Q.GAA>,OIWtR'(CSltll:tSj 6) STA,l'N(AU)~llr.StAPffa. 

HARO Rihanna Featuring Jeezy 
C.:STEWARtlWIS}I (l!i'ASfl.C./1.SHYl,l,;!l.R.ffffiJ.W.JEHIO!ISI 6) SFIP,D~r lAI.IION:; 

DON'T MAKE 'EM LIKE UNO MORE Ruben Studdard 
SYIEJlct {R..PEARY,G.EALEY Cj t S l'ICICORY, R.D 

WASTED Gucci Mane Featuring Plies Or OJ Oa Juiceman 
© B!IICK SOUAO•"SO ICfY WAR.'4E.il 8ROS. 

I DON'T CARE 
StEAEOnPEs Nt fD \S SMtrH J YIP:J' 11!£\IES R 'IOMULIJS! 

NOTHIN' ON YOU 
111e SWl:Ei:r•lifO~S @ Sl~l\ilOt.S. JR B MARS,P-J.WREflCE.,uewm 

WINDOW SEAT 

Raheem OeVaughn 
Jl'ILJlG 

B.o.B Featuring Bruno Mars 
© AEBELROCM'. WND tiustLUll.AITTIC 

Erykah Badu 
Ut.1\' M l[i'l,h UIM 

CLOSEA Corinne Bailay Rae 
S 81ltt',\'t.lC-8.FtA£ ({;-8.RAE) 8 CAP«Ol 

4 MY TOWN (PLAY SALL) Blrdman Fealuring Drake & LIi Wayl")() 
901-IOA (9 1'11Ul,Ot$~.GRA~il..\l.~ CAA1tA,'"'4 SAIAUH S.J (i) Cil..Sl-1 ~10t.f'V U~"1ERSAl UOTD-'IIK Ul.lllG 

REGRET LeToya F-Claturlng Ludaetil!i 
TAW:,, AAAtJ(Llhi (TA~( K $JEPl'.!.llS1i~.J.\'Al(PlllK(.l.U,1,C~m.A.NOO,$R..,I ffi1U01l I~ C 8FUO,$£.$f8 CAMOI, 

UN-THINKABLE (l'M READY} Allcla Koys 
A. l(EYS,KtlFtOTll(~S N.SHE913 A.K!'VS~.GAAH.W.~ 8.AVTIIEFtS. f.l ~ $Hr 9il.l @ MQr. 'J AW.3 

RUDE BOY Rlhanna 
SlNIGIITI,R..S'Nlil[ S£Rl~srw_u .tt1:.411.111.tlS[..~.[.l:l!M.M.ltDDll:X.R.S'A'fl[.il.fEN1Y1 

HOMEGURL (HE GOTTA) 
J.8RO'N~ D.l!JIMllTOlt, T.BiJRNCTT.J.a:.:wwrU.A.TWAH R 

THE BEST IN ME 
A."N.UM)SO' ~1.L.SAF"?.A.lll'lDSE'r"J 

0 :SllP UEf JAM IOJl.l:i-

Bot>O 
0 cm u. $J OH JAi.i_ DlW'.. 

Marvin Sapp 
@(i) Vt"UT'r" .U 

Jahelm 
G ATLAt:11!: 
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TITLE. Artis! 
JIRDO~ D/<IG!,1,\l!ITE"l1 lfAPAM • R.JIA~ L~ 

PRETTY GIRLS Wale Fealuring Gucci Mane & Weensrtl'J 0 1 Backyard Band 
IIEST W'1 SECM°l j0.AKlh1'1'11E~-..I.R JA~IS,W !ml'l'l.A.OOJDIAAN,t PfllCE.C..8Al.MllRl,5) & AlUOO. P<TlR5CCPf 

SPONSOR Teairra Mari Featuring Gucci Mane & Soulja Boy Telf'em 
£,lf\'llS:tFKIC. U PHU.-s.J-1.110.SO'HLEMS.;8 \lf..lh\WMJ,R.D',\,S.D ~~ (9 ro flff:t.,.Snl.l',l,,WAA~EII eAll6 

GO SHORTY GO Travis Porler 
SPM ~• IFt(SH PIIOOUCnilNS <i,\\'15 PORtfR & PORTO! l'OIJY. 

BULLETPROOF Raheem Devaughn Featuring Ludacris 
11.{ IIPIV OQPf (C GON1AlEZ,Ft S.OE\'AU&t+N,C.8.JIIOG[S.C Nll,1'1£LO) G Jl'o'F. Jl6 

WORST CASE SCENARIO Joo 
I 1~0PAA$ J.P.TH0UP$(1N I TH0,'11/.$ J P.T)IOI.IP$0N,J S.,:ll.lt,ER,T i,.V.FtT'-'IEl 0 ~ K!!IAll 

WORTH IT Whllnoy H0t.1:Mon 
E HU0,$0~ Al,"$TIN,f .MU!)Sl)t.) 8 MIISlA.Ftl.!$ 

GOOD LOVE Mary J. 811ge Fealut lng T,I, 
SlfqFOTYPES,NE-'r"'II .$.\,IITIIJ ,RmTS,R RO-~.llU$,J 'fP @ W.lAIAA:CH GEFFf~ 1m~s con 

MILLION DOLLAR GIRL Trina Featuring Oldc,y & Kerl HIison 
NOl LISTC.t lOT LISU D 0 SLP.N,Sl.li>t ·"CA?ITOl 

BACK TO THE CRIB Juelz San1ana Featuring Chrls Brown 
POLO'N Oil 0011 IL.J,l.\lt:S.J ... :mES..LDEAN.C.BRO\li":<I) 6) DIPUf!ilAl"S Off tAM 'OJI.Ito 

,. D ALL I DO IS WIN OJ K1131eo l'oa>,lng T.f'alo. LU-Snoop Oogg & Rick R°"' 
~~!J.\IUl)W.ID-,CM:Milll,tHaS,WJ:l»l"~l.,C~.R,.Tffl ' @ Mnt:ie:i:.El 
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FALLIN' K. Michelle 
IUitl( .A.J -ulVD O.JOll>.':SO~A flOYO):.MC tlELLf.&JIULL.N.PA.'l.'J,LD[Wl 0 ltm corm tTTE( JI','[ Jl& 

INDEPENDENT Candi R4;1dd 
J.RJl.ft VRIIOOES Ii) OEf't'IBEl~ALl· ,a,..fAJAE,LllMJTtlOAflEO AS"'llJM '111\RllER MOS 

I FEEL GOOD Mary J . Blige 
SlAROAU,NE•YO .smnw.S.ERIK.SEN.T.EJIERMA.liS[h.J (!) W,TRtAA.tlf GEffOI lliTPISCOP{ 

SPOTLIGHT Gvcci Mane Featuring Usher 
POLOW 0A DO~ [RDA.VIS.U.RA.'11.10~:U 1\1.J.Jli."IESI 61 BMCK S'JUA.D'ASVLUM WARfE:R BROS 

BEAUTIFUL Vivian Green 
A BElL IWil.Sl-11~;,iloN VS.GFtEEN,1 !,1,'"SHlt16l{]f{.A BELLI 8 El 

I AIN1" HEARIN" U Angie Slone 
s-wHtTE Jwnm e s1 ... x-c:1,u; 

(HAHA) SLOW DOWN Fal Joe Fealuring Jeezy 
1.101 l lSTEO .1101 llSTfO TEAR.JR SOLA[) 

HIGHER THAN THIS LCldlSI 
It/Wm Jl\M,TU\li"IS,l ~G,J llifll;lftl (J$.W.AR1$ lll.T.$.l.f'WGJ. W~tlS.J Q\'l~ TJ 4!l \'ER~ ro:irW\ST\(R\'( 

AWESOME Plies 
@ BIG GATES. Sq.t?-rj-Sl,l(Jf._,lin .11,mc 

Rod Cato Fa.a.lurlng Fabolous 
0 s..iAr.EOO\'lll KG!>l>Jtf;T ~A.O aov e, 

8Bal1 & MJG Fealurlng Young Oro 
GRAllOHLSTlEfl 

Lll Wayne 
6) U Sf/ MOPl(V iJNI\IERSAL MQTO'W}j lJMA& 

ANGELS Oiddy • t>lrty Molley Featuring Tho Notorlous 8.1.G, 
~ ISrowt..._IUIB1IXMJ.ldlllMOO~~-U-OiMIEitlttCAIDA'ifllE1' @iWllLUtUlfl'. 

GANGSTA WV Snoop Oogg Featuring Tho•Oream 
C...STI:WAAT.T.NM~ .ttftSKC..A..Sl [ WART,C.C.BROAO;JS i;i. J @ OOGGVSM£PRIORITT Ci\?1Tll4 

BUSY Lyfe Jenning'i 
c..Jf.lif.HINI.S C . .liUININGS @ JE.Sli:S SWIN&S .t.SVUJM,'NARh.tR IIFtOS 

ECHO R. Kelly 
INFWUT'(O.C~ ;>[R,R.KfLlV ~ ~t:ELlY.J.SJECOf..0 CAW ER.C.KELL'fl G Jl'l'E. JLG 

TIP Of MY TQNGVt .Jil99~ ~Qge Fvi!:I\Jring Trini i G\!coi Milne 
Mil..OSCIIEWS iti;.O.CJ\S.'1',B.0-CASE'OI SAUliJERSJ..otJ,Z..UA.'11..~.'il 0,1,\'IS) G SLIP-11'-SLIOf 

HITTA WIT THE JIMMV Young T 
2MUCH l'A HENRY.R.PftO~TOR (!I PfRRJON3S7 

~~~1;1~~ m,,.~.,., : 1:~;:_:,~~'.!:',i:~;•,7:i;;:,~ 
LUV :2 BALL lmpromp2 
J BRfft C MA>.·'VS ll!OMAS ; rA GA',!,61io:>FtOV FLY.IJ~.S tRWO (9 JC.S O"'IPtlEUS 

BEAMEA, BENZ, OR BENTLEY Uoyd Banks Featurl.ng Juelz Santana 
PRlrAE C llO'rol.JA~IES.M fORIIO 4!l 6 urn 

IMMA LOVE YOU RIGHT John B,own 
8 i;t!W,l,L 141X W. JIWlH S. I-ti LHIFtO'N>. MQPHll Uh.' 

THIS IS IT M1chael Jackson Featuring Tho Jacksons 
M JACKSO~ J rAC.Cl ,.IN,t1.'A"AAAE"i 1tA JA(:ICSOt. P.AN!Ui MJJ.~PIC COI.UMBIA 

YOU BELONG TO ME Trey Songz 
TT.A.VlOf:l,J MC~E NE\•£ASON,TTA."11.0A,J.tlC-SU.TSCAUS) @ SOKIS 11oor..1in1i,mc 
LAST SONG Rooognilion 
NL)T LISTED (NOT l l$TEDJ 0 R & II 

EXHIBIT C Jay Elect,onlca 
II.IST W2E iT.TJIEOf..(lilO.J.SrAIDlj 0 JL'Sl BWEil!E OOGON S.OCIETY DECOlw 

LOVE KING Th&-Oroam 
RA.0.0 ~I.LA DU ! IVA 'OJMG 

Ft. Kelly 
0 JV.'[Jl& 

Kettl Hilson Featuring Keyshla Cole & Ttlna 
POLO'N O.A. 00~.DAh.!JA J.JOh.f.S,ltl.lllLSON,C.HA~es, 6) u:i-su:v '20tlf. ~ lh'TUISCOPf 

MAKE ME J~net 
ltJ!;jlClliS V JAC"(SON.R.ffi!Kl!i.S.U UMPKl>.S.M.Sltl.OH E) Mll.~'il£ 

SING LIKE ME Chris Brown 
1!1:i W,K.i(,811, LO .811.11!,1,'li'.BIG .WAKIC,lt T~O,AAS,L.W mOW,A..l OWh.S" G Jl'l'E.JLG 

PUT IT IN A LOVE SONG Alicia Keys Fealuring Beyonce 
S'IIIU 8fMU KEYS \A Kf'\"S,K OE.AN) (ii l.lBi<. I RMS 

I STAY A Bay Bay Fealuring Dorrough Music, Fal Pimp, Trai'C> & Tum Tum 
NOT LISTED l?lOl USTEOJ F-OLLV1tOOD 

TELL ME YOU LOVE ME Leela James 
NOl llStl:D ~01 USTE01 4' Sl>U C..,6 

MAKE EM' SAY Meek Mill 
NOT Us.TEO 1.,.01 llSTEDJ 21$,&-'IA~!I tlUSTi[ 
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BADU'S 'WINDOW' FRAMES HIGH BOW 
Laying the foundation for he r u pcom Ing albim1, neo-soul queen Erykah Badu 

returns to Hot R&B/ Hip-Hop Songs with her highest bow in 13 years as "'Win

dow Seat" ente rs at No. 47. The song takes its place as the chart's best debut of 

the year and Badu's second-best career start beh ind her debut single, "'On & 

On." which bowed at No. 7 in 1997. At No. 24 wi th Greates t Gainer stripes on 

Adult R&B, "Window• topples the No. 26 deb ut of" Didn't Cha Know" (2000) 

as the ,;nger's benchmark en try on that chart. Badu's fiflh stu dio albu m, "New 

Ameryhl Part Two : Return oftl1e Ankh," is due March 30. - Ra.phad George 

Go to www.blllboard.b iz for complete chart data I 47 
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UNTIL THE WHOLE WORLD HEARS 
CJIST!IIII utOWKS.SEol.CH STRi.tt REutilON..,.l5 

THERE IS A WAY 
Mrww<IFll.11$()H lrl?OF> 

C ITY ON OUR KNEES 

PKIL WICklUIM FUT. I.UIT MILWO 11-.0 

THE WORDS I WOULD SAY 
SllllWM.Jl PROPKflS fER\lENT W00D•Cl=t8 

AU OF CREATION 
MERCYM(lhO 

LET THE WATERS RISE 
Mll£.$CHAIR CUMI 

SOMETHING BEAUTIFUL 
MfEDTOIIIEADlf 1Uli',:~rn:wooo-c1,~e 

BEFORE THE MORNING 
JOSH Wll.SON Si'AR~OW EMI CMfi 

ON AND ON 
a!A$BI INO 

e 17 HEALING HAND OF GOD 
JER~MY CAMP BECilOOTH & MAil • ti LOVE NEVER FAILS 
I RiUIOOlt HEAlit MONl»IOOf 'IEUNlo.'4 PUJ 

18 " 7 CAN ANYBODY HEAR ME 
MERBIITH ANOAEW$ WOAJ-CL-"'IB 

ff 18 SAVE A PLACE FOR ME 
MilITHEW'AIUTS~RO\'ilHllC.W:; 

18 13 17 YOUR HANDS 
JJHElLIIIS.TOIJr,mm 

13 WALK ON THE WATER 
IRITT laCOU S?ARR;)'A'Utl ,CUG 

MORE L IKE FALLING IN LOVE 
JilS:011 <iMY CeNTRICfTV 

19 ALIVE 
NICl:ET FUU OF ROCKS »·,:iRll 'llo.tD•C\lRB 

BEAUTIFUL HISTORY 
PWltl_D'JRB. 

IMtW$ICIYO~POP 

GET BACK UP 
TOJYMIIC rOA.uRONT'Hll WG 

DESPERATE 
fWIEFUGHT f LIC:UR. P!.G 

AGAIN 
flYlW A&I.I OClONE NTERS.COPE 

BETTER THAN A HALLELUJAH 
llflY GRAlfl SPAARO'N [,1,1.l Clil(i 

HEARTBEAT 

IIEWiallYli l'IPIJP 

FOR THE FIRST TIME AGAIN 
JA$0116MY C£rmucm 
ALWAYS 
iWfJCHf'OOT CRrD01m1.;AT1 AlmC,f.t.!I Cl.I& 

AWAKE AND ALIVE 
l ~ILLIT.t.R-tlElCT, lh'(I 

we SHINE 
"'1.lJRUIITW40 

cc:t.E TOOmfllNal/ IMIJS1CC!l'IIIMS FOR IWTI) 
WilMOIJS: ilRTim O£fil\'i'.li.EV .. 42 12 WE WANT THE WORLD TO HEAR 
116 DADDY WEA\IE r tll\'£Nl WORl>~UIIB 

ao '° 
SAFE IN YOUR ARMS 
HilNOOII fOA.URO~lT WI CIAG 

ii !Iii! ARTIST II. mu IM?Rl~"l & NUIHER 01STlllBl;ffiG :..Allf. 

I 2 IITOBYMAC 
T(IIIGlff rOiUFIOITT 8:l/1 W I ~MG " 

0 THE CANADIAN TENORS 
HIE CANAOUiNnNOM O(CCA 013!-09 

• • 26 
SKILLET 
AWN<i. MY.NT t.O'R\.N(it: 2!-54 fflQ,CU,"T-MEGRAV 

4 2 '' ;:;~N-~~~!i_~JDn~Rlllf • 
• 3 20 ~~~~~~:r!:!:oo,~rrrn.~e1.1. • 
• 7 ,~ FLYLEAF 

ltfMEMTO ltlllll~-!U l).CJONLD•,a.:.11.m, CWJ 

0 14 20 VARIOUS ARTISTS 
. , lM' 

• s 2 FIREFLIGHT 
RlftTl«l&VitlilWM'fllr<SI 1(9)9Jff::l\~1t(ffty 

• 10 18 KUTLESS 
rT Ii WELL 8EC 717"(,'tll C\IG 

10 16 70 MARY MARY 
fltroiNllf!(l.(((1,;"'(G:r;;(I.JBl .t.Q'~l6'1'£1iA"'i' Ii) 

SWITCHFOOT 
lll101fMUl~1fil\U\MfC(l.l[{l.nll lf:l'Ba-,~€ 

NEEDTOBREATHE 
ntE OUT$1DE1t5 Alt At,,Tt;'.: !11 Ull:t' •Yi'ORD-t:Ullil 

CHRIS TOMLIN 
ll!LLO LOVE SjJISTf PS 'SPIIRRO'N n.!11 HII CMG 

NEWSONG 
GM: YOIIIISELr AWAV HHI.I S....'¼.! £Ml ttAG 

TENTli AVENUE NORTH 
OOlMDUIIClR!U'lti::£1.IOl 'I01~-ll\'ITGl1T'f 

FRANCESCA BATTISTELLI 
MY PAPER ltEART ITR\'HIT @!7378 't,'00D,Clof:IB 

17 2, 18 SIDEWALK PROPHETS 
THESE $111f"LE 1JIIIJTIIS fU~'Etn 88.SOll:W~ff)-(;Uffl 

1• 22 22 DAVID CROWDER BAND 
Clllli.cH MlJSIC Sl(Sl~S "SPI\Ri!OW '5-1 S 6 11 Cl'AG ,. 20 16 STEVEN CURTIS CHAPMAN 
BEAUTY Will tUSi SPAJUIO'A' 6516 n u CI.IG 

IO 18 4 GAITHER VOCAL BAND 
8ETTEA DAY SAITHER MLSlC GAOOP 6031 'OIi CL'Ki 

PAUL BALOCHE 
GLOIIIOllill.1E{i!UfV~;2$J£XPflOVDOO.JITE61VlY 

PURENRG 
TltE ROI,. TIIM(i Ff:IWUl 81177i!r, WORO-<:URS 

ll>JIJ,tleSllWIXl\lllOOl'~lllillU-ll\lll<I 
lf#.eutlUlfQICllll\QIAIILIJIUll:Jli;!EtlQfOPUll 

GUNGOR 
tEAUTI,UL THINGS 81USH 00~6 WlrlO-Ct,;le 

• 21 24 GAITHER VOCAL BAND 
REl,IIIT£1l $Alli-HI I.IVSIC GROOP /Jtl44 Oil CM6 -32 74 MATTHEW WEST 
00t.lET¥11JIG TO SAY SPARA.l,N A~F!AI (;!AG 

26 28 BRITT NICOLE 
nte Ul&T ti(T IQC,Jlt(J SMAA{JW n ... '-g,~t.11 CMG 

31 ~ RED 
t11(QN2&IIJ!lla£SSiYM!.tfilUma,l[(lffH'[G;fJY~ 

as ~ KARI JOBE 
Ki\RIJOII[ lh'lEbMITV 45~0.PAOVID[li""T-llfT[liiRIJY 

il3 23 BARLOWGIRL 
LO\'t & WAIi H ll\'{~i H7U1 W-ORO,CllRB 

21 72 ~!~~~~~~~f~ll11~W1~S • 

311 " ·~ PHILLIPS, CRAIG & DEAN 
FURLESS IND ~506-Pl=I0\11DftlT•INTEGRm" -15 22 LEELAND 
UMISOlllllfNOIA:fSSffiM!.~DOO~lm;IT1 

M 2& ,a MERCYME 
!01110 •526 ;>ll0\'IOUll~t.1~6R~ -36 " 
VOL.ANDA ADAMS 
M\.QTM'Efl'asttf·N.tfll.atSlfflN.F~ll.mll'U.3C 

~ 46 13 PHIL WICKHAM 
liUl/tlil I EARTH lfjQ 3S03,PAOVlOENT-,ifEORITT 

• 17 21 JASON CRABB 
JAM)lt1;11AIIGilJTH:AMUSIC CPIOUP 11•3!:l.ll(:M:; -37 26 SELAH 
YOU OlllWA w CUR:! n,~e WCAO·C.L-RQ -27 69 MICHAEL W. SMITH 
A NEW IIAWWl,l,H 18,1~(.N l-!J133:~lr."F.t,T.ffli:SRIN 

40 JS 24 THOUSAND FOOT KRUTCH 
~T01lltw.so.lWDE?C>;.nl:Jll'.l.tG'l'l).et(U3 

SOUNDTRACK 
fl'IEl>ROOf' REUhlil-'11n143 PRO\•INll-i•llffi'&tttJV 

MARK SCHULTZ 
COM£ ALJVl Wt:,:1D,ctJAB 81t72S-I 

JEREMY CAMP 
SPWONG UNJOIJI nw REHN 8£<: 61tlGN c~ ® 
MAT KEARNEY 
tJJVOI UCl&'llillll,l',WC.,oo,a,DMJl(fl l.tM£.\.I ctli 

FEE 
MOP£ RISING mo 4M71PAO\'llEMT-tHrGIU1Y 

ISRAEL HOUGHTON 
TIIEP'allltROfONft.1EGMV~551PRIMHJ-tmcmY 

REUENT K 
fOOJOIJOll[Jf'U#OCJnJl<t[l'IS-Slll({)~\\moa.m 

ELVIS PRESLEY 
.lll~Ht!Nf'W,!ffl':JJ'II/.IJSCWS!llll'"3>l'M1111W'61~n 

THE DEVIL WEARS PRADA 
'MTlf!OaNQ.E. )(Jli,IJ,ci,Slf""'F~qf•_m':R).C[ff.l•~ 

HllLSONG 
1111l\l_,;Qiont..lMJt·:U,..ltJDi11Pffl.fRff)((]l,lffllffi 

HotGospelSongslla11f11! dtart'squi<tesllop ~ 
IO <lmb n 17 montl!!, as lit Ffri:llo 
-Altislslmilldlo,Halli'1''Ale \'o11 
lllfflling"rn,sTI-BioitsOOhdtatl~k. 
1r , 11terastest-1isingtop 10,,..11ary 
Haiy's "G!IUp• aa<t<dlltetop IO ii five 
week! ht Oct..,., 2008. 

48 I Go to www.b illboard.biz for complete chart data 
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Billbearet 
41R1'lol.'f 
MO~ITORIO B'f' 

S1U! S OATA 
CO~ll'IL£0 BY 

!lJ.elser, 
SoundSc.an 

Q W{•l ~ ci• 1,..,~:::i -
.1,1~ : ilJu :-. 

P110~1CiTIOll .w!Bfl 

I 22 WHAT FAITH CAN DO 
llJT T Iii " 

Ji ::;:I es ARTIST § :::,; ;1 mu - ~Pllffl 1 liJMBfll IJrlSTAIIIUTmG li'dEL 

1 1 5 m :RIO~~A~TIS!S\ 

2 26 UNTIL THE WHOLE WORLD HEARS 
WTIIIG ™WllS aEAt:H &'TAUT R[IJll(IN 'i'LG, 

2 2 2t BEBE & CECE WINANS 
,mL MC JI 1 D51.C.Al.-.t:o 

27 CITY ON OUR KNEES 
TOSYMM: FORURON1 Hll CJ.16 • 3 • JAMES FORTUNE & FIYA 

~NC<IAf HLAC0:5"0Kf 3D;':t-WOR L''A'JOE 

• 13 THERE IS A WAY 
tlEWWOIILOMIN UJPOF-

4 4 16 TAMELA MANN 
lltt MUfEAl'UM llllYMANN il~ 

31 THE WORDS I WOULD SAY 
ilOEWWI PflOPHt T& fER~ENT ,W[).'10-0JRB • s 22 FRED HAMMOND 

LOVt l.llliTOKUU F H.WA~~\UtlTY ~NLG 

21 SAFE 
l'ftlL WIC~lfAN RAJ, 8MIT lllUNIO NO 

1S FORGIVEN 
$J,lfffl.lli ll!U.L $PAAFIO\',I OU CMS 

43 REVELATION SONG 
fllll lll'ti.C:RAIGI DEAN IIIO 

7 26 FOLLOW YOU 
U:EU.ND Wlllt BIU.llt>ON IIUTIIJ $$0iTUli.it,l 

12 3 ALL OF CREATION 
MUICYME IN 

• 6 71 MARY MARY 
Tl!£ SQUIIDlol'(Qtl(KCCf,IJ\l(M ~• S!it."\' MJSt 00 

I 1,r HEZEKIAH WALKER & LFC 
$01,UD,QU'f \•ERITY 1.lt8i JLG 

9 la BRIAN COURTNEY WILSON 
•m U)Vf: SPIA!l At$11;3 Ofi6 '11.lJS.tC YIORLO 

0 l2 ~ ·--VICKIE WINANS tlQ\11 I GOT D'll[ft -.cc.Tott ·"" ~l"n ~ -
VARIOUS ARTISTS 10 6 56 \IIOWGCm'8. 2mt!Aoooru:8D.I Cl.G\Ulll'f 4187&t~ 

10 '° 
HOLD MY HEART 
TINTl-4 AVENUE MCIIIDI R[U>.J!l~9L6 

11 16 LET THE WATERS RISE 
61JKf:!;CHd CWl9 

GI 10 17 BYRON CAGE 
~l T-OBlllM GOOPOC&ll'JRC\911JY4l'!4l.tG 

DONALD LAWRENCE & CO. 111 13 S5 
Tll(U,WOf(OlfLtSl'.MI !'fl41l' IO.ITWilT£RlltitJVMl'Ji..S 

SOMETHING BEAUTIFUL 
tl[[OTOUIEATME ATLAXf~, \l,'Dl>IO-DJRD -12 n YOLANDA ADAMS 

l'UMT1l\1ill'Elf''lllWlGllllll!FJ;/lfWl'r.'6Hffill~ 

BEFORE THE MORNING 
JOSI! WI.SON SPARROW £Ml CMI> 14 11 75 :~~~::i~!·m4Ufft·lTh{Yt41, IH 
LOVE NEVER FAILS 
IIIAMOOM IIU.111 /AONt'l'tl!IOE ",lflJNI~ l'LG 

.. 1• • VARIOUS ARTISTS 
IIJar'l.lllll_,il_al.l»U'..KIP!'l.:D~lt 

ALIVE 
,ocm flli Of ROCKS ltffllAK ',1,'0f-10-CiJRB CD 24 118 JAMES FORTUNE & FIYA 

THE T!WliRJ\llllffli:III H~At,t:E ;n-16,\lit:'l.°"'DE 

HEALING HAND OF GOD 
JERlMY C-.MPSEClfOOTl-l & ~'-IL ff 20 71 VARIOUS AATISTS 

OWIWlt!WIJ,"'1111~:,u,.,:l\aM-~IIIS;@. 

HE IS WITH YOU 
MAIi~ S9ARR!l'A' 1:MI CI.IG 

YOUR HANDS 
JJ HElUR SlotlE l~E 

18 15 26 J MOSS 
lJSTJAMEJPA..W.C.-sll6POt&mn; .. 1,1£F:ffY~111oll.G ;.=; ;-
ISRAEL HOUGHTON ... 17 41 
TlltPOit,OIOFONf IITT"GRll'f(-OI.UW!IA~"hlil\f9C ~ 

19 CAN ANYBODY HEAR ME 
MERf;ITII IUIOIIEWS 'tJO>IZ>-!;1)18 

BISltCI' P/.lll ~ 1101110N PRESE!ffl 1IE FGBCfMC IO 23 69 CIIY Y"Cllllll u.n TWI TEHU l AA r,o, U&llT 

23 WALK ON THE WATER 
IFIITT ~E $.?ARJIOW El.ti CI.IG 0 27 18 THE WHISPERS 

THANkfUL ICINGIX}PA aen 

2, MORE L IKE FALLING IN LOVE 
JASON 6RAY CENTFIICm" 

22 13 ON ANO ON 
CHA.$£11 11'40 

15 7 SAVE A PLACE FOR ME 
MAffllfW 'AICST .Sllfl.RROW fM.J CMG 

Ill 25 23 DONNIE MCCLURKIN 

r:= IUl\$1:1HfllSlifir.MXL:JUIMP'!GllfS.lG$1.,..1~5t 

16 2• VARIOUS ARTISTS 

= ;,,, GfflllHN.ECOSf'll.! Jlllltl1(jfliOCNCBllitCl'I.S1ffi'~hJ.-S 

M 21 (T.l LECRAE 
,00. q(Aetl 98!170 T.olflUITY 

26 ,. l 'D NEED A SAVIOR 
AMOK('; TN( nm,m Rf\' tiil 33 !JO EARNEST PUGH 

uwt ~ N CW US £PM1l..Al:KSIO(E XJO:\•IOll!l\'olDf 

!:t!!!i TITLE 
111 ARTIST INPRltll PIIOMOTI~ l.~.BH 

I 21 

3 18 

• 12 

9 12 4 • " 
24 

Qlnf $$ 8EC/IOOTH S IAAIL • 6 30 
Hf2EI.W!WJI...-Wl.l lfC.fOO!MA'fltS.WI OJ~\~ 

HANDS 0 ENCORE 13 l HE IIL.O&T TOOllt & NMI & II 
,MME$ F(IRTUNE 6 f lYA 8lilt:KSMO~E, YIOR.0''-1'!: 

13 SOMETHING BEAUTIFUL ., 8 S2 JUSTIFIED 
t1m1T(l811EAJHl ATlA..~h:: iMGf:IE IIORfUI. 1Rf¥Vl[Sll.Wl GO:SPt:l 

WE SHINE 0 ARE YOU LISTENING 13 fflll.ldl«ART INO 11 6 IH!Mall1'161111l,t;;lffll.lffllf01Wl'U~&l.ltD'o~ 

AGAIN 7 ALL I NEED 1S fLYI.Uf AUi OCTONElllTrRSSOPC • * PllllN COOFffNEY WlU ON SP-t'IIT RlSlh' IHl~.SIC WORLD 

11 14 HERE IN THIS MOMENT • 17 GRACE 
ICCU II Slll.f SHAE S.MOC llll ,1 CUI Wllf.1111$ 8.IC FAAlA(;O 

FORGIVEN • 13 23 FAITHFUL TO BELIEVE ,. 
UNCJUS filfAl S~!!ROW an CM:. • 'NIOll '-"GE GOS~ cerUFIIC.1/eFlll'i' Jt..G 

10 21 FORGET AND NOT SLOW DOWN 12 12 29 HOW I GOT OVER 
llt lDT K PAONO VS STHIEO •:,OTE1; VICKIE WWAMS HAI. TIM IOWMAN,Jlt. O[Sffi'f JOY 

ta 19 LET THE WATERS RISE .. 15 17 BREAKTHRU 
IIIJICfSCHd C~a Gill£G O<lllll 6 IPJWZl O[lllUllf',I 

15 5 HEALING HANO OF GOD 14 ,. 34 RESTORED 
JEREMY CIUII' 8EC TOOTli & NAIL J IIIDSS PAIJ,~1 'G'JS-ll0 COiUIIC JLG 

t• ,. CITY ON OUR KNEES 18 18 FREE 
TOBYMM: f OllifROlfl EMI CMG IIIIZIN VfillTY .F!G 

REDISCOVER YOU THE MASTER PLAN 17 
SiAJiflELO SFY.'i!ROW Dill C.V3 16 16 

TAIE.A M.utN llLLUll\.~rl 

11 17 SAFE IN YOUR ARMS 17 11 GOOD NEWS 
APIIJtMI FORUFIOt..f EMI 'CMG 1/ANESSA IEll ARMSTRONG EMI GOS?EL 

20 11 LOSERS 20 15 RESTING ON HIS PROMISE 
ME IN MO Tlotl -CEllTR.¥.:t'JY YllllTltRIL PMISC RAT.", IIAIRSION E\'IOOf.'..li: GCE;PfLUl,1 

16 11 HANG ON 19 19 EVERY PRAYER 
l'lU. &JRB ~El HOUGKTON FUT, MARY MARY M ro;lflYCOlLMBIA 

22 WALLS 2S 13 DON'T DO IT WITHOUT ME 
6,t1UUC OflWE V,,HIPl.l,Sft Bt$H01' PII.UL 5, MORTON lEl'..l!l /lf-lUi~I 

19 SAFE at 21 6 THE LIFTER 
"11L WltKKA• l'fAT. IIAflT IAJUARb f\10 TEil 'AIINN T£0~5.AIAZ.&ffA~ACIUE 

21 12 MESS OF ME Ill 2• 6 I WANT TO SAY THANK YOU 
JWITCllf"OOT AllAll'"TIC USAl'llalAXIJM,IIIML.PffESIHOGIISliOffl'R~ 

ALREADY HOME e 26 • THERE IS A KING IN YOU 
THOUSlNII roor KIWTCH TOOTH & HAL OON.IILD lAWRtMCf 6 ~I). ~UlET WAUR, 1/EFIITY JLG 

AWAKE AND ALIVE 0 !1 LIVING ON THE TOP 
UILlIT l,IIJErH~O MWAVII! WOOOS OIJIET 'tJA.1£111/EAIT\l·JlG 

ALL OF CREATION -23 HE"S BEEN JUST THAT GOOD 
M( RCYM[ l~il ll'IAII WIW.UMf tAT.U tA.HIIM'\IA\11'11.Y Tl)PCIW,',ffi!il.\Cll 

Data for week of MARCH 6, 2010 I CHARTS LEGEND on Page 43 
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iUltfllAV 
MONrTOflCO IV 

!'i.~~ 
BOS 

SAUSOAU 
CQM4'IUD BY 

Billbear•t 

~HOTi DANCE CLUB SONGS-------
, __ 

... t;illl~TITLE a :51 II- AJITIST 1w~qlffl PR(lfAOTltJ!-1 ~A'ilH 

2 

a 
4 

• 

2 J ::~~ RINGJEErY S~P ~1 1 " 

7 6 
THE POWER OF M USIC 

e B lRJS \~1.l.lAM1"TEJISCOPE 

t 8 I :~~~L~riJ~ltffl UL WAYME ~"AII-.EFI SROS. 

1 6 S ~~=~~fSlif.ML'UlNJ~lt~fl'fl~ 

8 f!~,cY FREE 

J • ::i';!;.~~Wllillll:ml!U..Olfl'lt:m~'tlftQ,IJ; 

6 FOR YOUR ENTERTAINMENT 
i AIWI UMURf lS.ACMIMG 

11 12 ~!E~1?s~'!-o~~~fi~X! ME 

3 14 g~u;~!,!'~?,,e.~ (OH BABY PLEASE) 

RUSSIAN ROULETTE 
RIHAN1'• SIi? OEf JAM IOJMG 

s " r~~~!ir.. ...... """''""""'"""""""""' 
LOUBOUTINS 
H .O [ P1C COlUrADU. 

BODIES 
flOllllf WILLIAMS A TRA~\'lfR 

NATURALLY 
SEllfill GOMEZ I TllE SCOIE t-OtLY\'il)D!l 

19 6 ~:.~~~~::\~RSUPERSTAR 

I DIRTY DESIRE 
B UTAO,H 5L~~010JMG 

_. ~!~w~~T~~~~sWoHING 

51 ==~y~~~~~~~ 
t.2 11 WONDERFUL 

l I IWl MYW fllJlll.OOP 

S t~(~!~!!~tG 
RAIN 
AIIJOUE "Qt.STER. Hf All, evs. 

F .. K THE INDUSTRY 
MIUMGE tlU$1(; 't.'t,.~~0 

TIK TOK 
lWIA t:FMDSMIE 11C~ 'AMG 

1rs OVER 
OJ SCOTT M.NII fHltJNlrG •Mllkll DJ SPA 

~: !!Ii ARTIST 
~I I ll TITLI IU?Rlt."l Ai NUIEIER OISJ;jl8tJlllG LABEL 

!t~v GAGA • r,1 EJ 

2 13 ~~~~Gm~ ~otRtne«eroE1tfi'l·o- • 
3 32 ~}~!;;,,.,.,., ... ,""a,,,.,.""" 
4 2 ~~~~~~,.!~!:.;.~""•' 

DJ POET NAME LIFE 
JOTM.Q.UI HIT$• THRNE ~1$..1QJM6 

10 S 2: =~JffST~~AST-IAL\'ll;ll(S ,:,1soog 

1 1 13 22 ::~w':i!RJ,!::E~\JM~~/fM:9: 
12 15 16 :..~~~~:1~J'JD~la.,;i 
13 14 36 ~~~N.;~Nfl)Jf\~t'J;Y.:X.OiitM)I~ 

t 4 l2: • ~?~:J~JIIYOIIOOMllitH2U" 

1
• ,a 22 l~~~~1'00tOIL-cmmEu11r:RSOCflc111lW·~I 

18 17 2fj ~~~;/t~~~t~:RC~ 5~ RMG 

17 11 3 ~rUl+OH:'IJLMilCIIINU NETYWfRl<ac-M9 

21\ ~ l~~P! MUSIC<L fR"OOM 10,, UtTAA 

13 ~,~1,K_;,!~~,_., 100,s· 
NEON INDIAN 
p;.n:111, CIU.5-S LEfSE 001 • 

G6 f~~. ~!;.~ 11/T[ASCQ?[ "'"' ,,. 

DJ SKRIBBLE 
TOULCWI NITii 3 THRl~!EDA!lC( 9~14 THRI\'[ 

BREATHE CAROLINA 
lllllO fJISCIMmDN: HARLESS :W127 

PANTHA DU PRINCE 
BLAGK. NOISE ROOGH TRAJE s,4• 

DEAOMAUS 

PARTY ROUND THE WORLD 
.IAS~ DOTTUl' 'DOil' HOLIUAV J03 

PARTY TIME (GET UP, GET DOWN) 
1RUDDM WILLIAMS LO\l(IW:SH.SfA TO SUN 

13 ~';.e:~~n~ u~~ORE 

HEY HEY 
ODIKISFEAAEPI OIIJHTl\'llY 

SEX SLAVE 
MEWEFIIESH\'S. OEADIIAl..15 Pt.AV 

3 STRANGE CONDITION I MCNICMI N.GE NETTWERK 

;,~~~~~LY 
ROCKET 

I SWEET DISPOSITION 
2 Tltt TIMl'Efl TP.AI' C.()(UMAV. 

GETUP 
lllMUIU.\'OAVl$ b l 

ONE LOVE 
DlllD~ FOT111k3Emllf CU,1\ISTAA..11>'.Jlr.$-CA?ltr-t. I SLOW POISON 2 t llt 111•11t1« IStAIJI) IDJrAG 

, ONE LOVE 
• t2

~ lllUllllllmAFWI.IIMlfSJB.llOOM1b-mA!."151§0\PJT1 

I& ~~T_FIA ' ·I ~EARTBREAK 
_ MIUtl R08!UIIS 

ESCAPE ME 
TUTO fUTUlllliill t..t. &l!Eff!BJI U.SCALF1':!i.%f.1\.lW. 

FIGHT FOR YOU 

TIK TOK 
MUIU. KtW0$A8,( ACA.Fll1G 

BAD ROMANCE 
I.ADY GAGA SJ>l(NAut.C. ~l.l,ital!Fl:r'l'JPiE.lflHJ:i$t{IP{ 

CARRY OUT 
JIIW.afUIUNJ!mlnlllEJUl!lm.fltlA:~~ffltl.SW'( 

SMOKE 
JUS.MCKWIT14PltllGIIWlrfUTllRIMCIMTINlPMIIH,ICO,, 

BRUISED WATER 
C~fUli..llG IWASHA BEIJIIIGfln.D &amw. SOOIOO 

SWEET DISPOSITION 
TIIE TEMPER TRAI' ueu1,i,nou Gl.-.S&lOlE 'COLJM81A. 

SO FAR AWAY 
KASKAlll £ SEIIMUS HA.JI WITM IMLIY UlT>I,', 

Data fo r week of MARCH 6, 2010 I For chart reprlntS; call 646.654.4633 

AIRPLAY 
MONIT0R£0 /IV 

!'i~ 

iMl6 DAU 
COMPIUD BY 

JAZZ/. 
CLASSICAL 

BOS 

A TOP TRADITIONAi: 
.-,.JAZZ ALBUMs·· 

0 
ll 

4 

• 
• 
7 

• 
• 
10 

,, 
12 

1a 

14 

3 

4 

• 
• 
7 

PRESEIWATIOII PltE5ERVIQIO~ fJILL 01' 

3 23 
HARRY CONNICK, JR. 
YOLII SOIIGS COUJMBb\ 17228' SONY MUSIC 

2 2 MICHAEL BUBLE ...,.DIU\,., 113'RiM-..6fOOTll:.Et\'Wl'611iO:i 

4 43 MELODY GARDOT 
MYONEANfl ONLV THRILL 'IMVE 012563• 'tG 

5 19 BARBRA STREISAND 
lOVE Ii TIIE MISWEA CXK.Ul~ ~.\Sll~'t .wt.SC 

1 • PAT METHENY 
(lfllCIIESTIIIOII t.DNEiklCK 5166(,t;,\ll'AR%'18Rl)S 

-111 DIANA KRALL 
01.Jff NIGMT$ ~11Wt" Gl2' J.l 'o'G 

S& MICHAEL BUBLE 
11Hfl.WID-.U~C8~~~-IA:$ $ 

10 SOUNDTRACK 
I H)IJll)(;K :l ~'i"Gi'.C'I' t\13IDJ.. f( SO..~Y MUSIC 

II 17 PINK MARTINI 
$Pl.8100RIII f HliiPAS5 11(~2 t.• 

13 • DAVID SANBORN 
<llll'EVERYlt• U. DtCCAG1HU 

ELLA FITZGERALD 
TWmll! Nailm IIIO.l."MOXl\m.QOOWCf<l1.!®\J.'C 

16 19 lllE BRIAN SETIER ORCHESTRA 
S(JtfGl JJIDM t(IN[IY •\IH.u! Sl&lfOOG S2122:J.• 

19 NELLIE MCKAY 
IIAWtAS&.IJSBffl't1£•a11E1DOCftS~IIJM-:W111'.G 

AS CIIIIGIIOffl:IN~CtitlMIIA:J87.3:i,S!WVIJbSt® 

4 4 
:,,:~.~- UWESHNIAtHIE "" 

7 55 ~?,~~o~:~~t"°''"""" 
8 4 ~~s:~:;~~cim me 

li ~:.4:~ MAffiR hi.10,UP '1!, 

11 24 r:;;~~ p~~:~fl ·tOllCORD 

6 l2 ~~y:« M~CCUSltlM~lCilt(;raJl.f~ 

g 2il GEORGE BENSON 
SON6' ANO $TORIES.W.:INSTfiR l03~1'C:INC:ORO@ 

l ? 23 ::c-!!!~~COOOWJ.313HWWO 

13 17 ~u~~,E,:~~~! """ "" 

15 15 :.~~~~ .......... "" 
KENNY G 
M\.QtlEWlt!"lm(F~ll~"'l5NHICllJ~llt$. 

DAVE KOZ 

14 14 58 

11 10 71 iill:£A?E5T IWT$ CAPitOl ,3,153 

4 3 II 

• 4 31 
" TER WIIITE Pl.AK. G~1~ 

• 1 BOGOTA BY BUS 
20 JES$E COUit CO,',CH HOUSE !1 

7 ! BURNIN' 
3l" PIW~ TUUIR PE,l,~ GrAG 

• 17 TILL YOU COME TO ME 
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RECORD COMPANIES: Universal Music Latino and 

Machete Music promote Pedro Guzman to VP of A&R. He 
was director. 

PUBLISHING: ASCAP names Tim DuBois VP/ managing 
executive of operations at Its newly established regional 

office in Nashville. He was clinical professor of management 
at Vanderbilt University's Owen School of Management. 

DISTRIBUTION: Universal Music Group Distribution 

appoints candace Berry executive VP of sales and marketing. 
She was head of sales at lnterscope Geften A&M. 

TOURING: Ann Arbor, Mich.·based boutique booking agency 
Fleming Artists taps Jordan Burger as an agent and head of 

its newly opened East Coast office in New York. He was an 
agent at the Agency Group. 

DIGITAL: Digital technology company DTS appoints Brad 
Duca to its board of directors, effective March 1. He was 

president of Napster. 

TV/FILM: Universal Pictures names Mike Knobloch president 
of film music and publishing, effective March 1. He is executive 

VP of film music at Fox Music/20th Century Fox. 

RELATED FIELDS: Public relations veteran LI% Rosenberg 

hasann01.Jncedtheformationofherownagency,Li%Rosenberg 
Media. She was a longtime publicist at Warner Bros. Records 

and will continue to represent Madonna and some of the 
label's artist s. 

The Santa Monka (Calif.) College board of trustees names 

Jennifer Ferro GM of noncommercial KCRW Los Angeles, 
effective March 1. She was assistant GM. 

Australian pay-TV broadcaster XYZnetworks names Ben 

Facey marketing director of Channel [VJ, (V] HITS, MAX and 
Country Music Channelt effective April 7. He serves as director 

of promotion and publicity at Warner Music Australia. 
-Edited by Mitchell Peters 

GOOD\f\fC)l~l<S 
JAM CRUISE PRODUCER STARTS NONPROFIT 
In early January, more than l 00 people who attended the eighth 
annual jam Cruise. which featured performances from STS9, 
Galactic, North Mississippi & Robert Randolph and Hot But• 
tered Rum, walked away with more than just a relaxing vaca• 
tion with live music and booze. 

During a stop in Jamaica, some passengers and musicians 
visited the Rural Retreat Community Center in Claremon t., 
where they were treated to a meal and dance performances 
from local children. As part of the day trip, Cloud 9 Ad,·en• 
lures, the producer of lam Cruise and Caribbean I Iolidaze, 
gave the music cente r $25,000, which was used to purchase 
musical instruments, school suppl ies and sporting gear. 

Cloud 9 director of business dc,·dopmcnt Kelly Viau sa)'S 
the don ation was organized by the company's newly launched 
nonprofit am1, Positive Legacy, in partnership with Music Mat• 
ters. The aim of the nonprofit is to use .. travel and li,.,·e music 
as a catalyst to give to others in need,'' Viau says. 

Positiw, Legacy is funded by Cloud 9 and through s ilent 
auctions that feature posters and instruments autographed 
by m usicians. Viau says Cloud 9 will also develop charitable 
components for its future event s. -Mitchell Peters 

Pop artist John Mayer ~t1,1ck 
to mu5ic when flfl9~91119 in 
pres.how chit-chat with 
Global Spectrum staffers at 
his feb. 21 Wachovia Center 
show in Philadelphia. He aod "lt:R 
Global Spl!Ctrum director of 
marl<et1ng Dustin Godsey 
debated who was the true 
guitar master J@ff Bed< or 
Enc Clapton. from l@ft ~ 
Global Spectrum rna-rketlng 
m,,nag..- Erin BIiton, God<ey. 
M~E:"r and Global Spectrum 
drrector of Qpernt~~ Ryan 
Hemmenway PHOTO 

Songwnter/producer Jason tngrarn was named 
SESAC's 2009 Christian songwriter of the year 
due to his hand 1n craft1n9 such hits as •·By Your 
Stde'" Md ·Hold My Heart." which were also 
awarded for ttie-ir nat1or~al p~fotmanc@ act!lllty 
~unes. Granoe Hill MuSK: and w,ndsor Way 
Music took the accolade for Ch11suan pubhshers of 
the year. lhe awards presentation was held Feb. 
16 at Loveless Barn 1n Nashville. PHoros: ED ROCE 

ABOVE: From left SESAC associate V? ot wntet/ 
publisher relations Tim Flnk. peertunes/Nashvrlle 
VP Kevin Lamb, SESAC senior VP of wr1U!r/ 
publisher relations John Mullins.. Jason Ingram. 
Grange Hilt Music:: prestdent David Steunebrink 
and publishing manager Lani Crump. 

LEFT: From left: SESAC senior d1rectcx of wnter/ 
publisher relllt1ons John Mulllns.. Billboard 
contributor Deborah Evans Price and Jason 
Ingram 

EARLE MOVES FAST WITH 'MIDNIGHT' FOLLOW-UP 
Justin Townes Earle plans to h i t the 
studio in May, and he doesn't think it 

w ill be long before fans hearthe fruits 
of his efforts. 

" I never take long to make records/' 

says Earle. who was named the Amer
icana Music Assn.'s Emerging A rtist o f 

the Year in the wake of his third album. 
2O09's "Midnight at the Movies." "We'll 
be in t he studio for about a week and 

have a new record ready hopefully for 
a September release." 

Earle, whose father is Steve Earle, 
plans to record in Nashville but hasn't 
yet decided on a producer- and may 

helm the project himself. "That's some
thing I would enjoy doing, but It 's still 

k;ind of a daunting idea." says Earle, who 

will likely lean on pianist Skyler Wilson 
to be h is primary sounding board. "I'm 

smart enough to be scared of that. I 
don't have so much ego lo think I can 
just go in and do it." 

Earle has about a dozen songs ready 

to go and says heJll "keep writing unt il 

we get in (the studio), because there 
could be something that comes up in 
the last week." The sound, he says, Is 

leaning toward "a little bit of gospel , 
Muscle Shoals kind of vibe. The lnstru· 
mentation will be the same; I like the 
traditional instruments and taking 

them where we want them to go. I li s

ten to way too many Staples Singers 
records, so that's going to come out 

at some point" 
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Mercedes-Benz F"ash,on Week pitched its tents 10 New York's 
Bryant Par'< for the last tLme reti. 11-18 After nearly 20 yea,rs 
at the venue, the premiere fashJ()n event is mov,ng to Lmcoln 
Cel\ter 1n September The runway schedule 1nclud@d previews 
of ft.ill 2010 collections from such name-s as Chakra. Lacoste. 
Tomrny Hilfiger and Michael Kors. 

ABOVE: Designer Je,omy Scott unwound during hrs 
Belv@d4!-re Vodka-hosted after -party at Good Units at 
the HtJdson Hotel to the sounds of Amanda Blank and 
DJs the Misshapes. Among the pi!rtygoers were Est olle 
and event headliner Santi9old. Pt--<OTO 5UhNY NOlroi,,c/GUE!,T 

Of- A GUE'Si 

BELOW: Pete Wenu { right) walks l he red carp@t With Good 
Charlotte's Joel Maddan for Clandest;ne lndustne-s' post• 
show bash a t the Andal Wall Street. For the show's f1n.,te-, 
Went.t. (who owns the clothing line} was w heeled out on a 
dolly d re<;sed a!'> ··Silence, of the Lambs" killff'r Hnnnrb~I 
Le<.t t."-r . .C-i--:DTO Jl'~1 <LAR~ 

{ 

Ar..ademy Awc1rd•wInmng a<::tr~~ Susan Sarandon was ~ surpnse guP."St 
at the Feb l7 fisternng party for htp•hoppe-rs K1dz 1n the Hnlrs 
upcom In9 set, .. Land of Make Belteve " ThP- Ouck Down Record'S/Koch 
act 1nwted media members to play p irig-pong while fistenJng to tracks 
from the album. due March 9, lll Sc>rn NYC F!~nk1n9 Sarandon ar~ 
t<ITH's Ooublo-0 (~rt) .lnd Nal•dge 

. - . . . .. 
- ... . .. . 

. . ~ - " . 

Watchmak~r/)f",'le-1er Piaget hosted the 
recent film p remiere of the Celine Dion tounng 

dowmentary "Celine: Through the Eyes of thP Wor~'" in Miami 
Beach Afte-rwa,rd, she relaxed with family al'd toe-nds at the Danny DeV1to 

South Beacti restaurant r rorn left Sony Music Enterta10ment sen10r VP of A&R and 
market,1'19 John Oo•lp.: Olen's manaoe, .lnd husband. Ren, A.ngOUI, Sooy Plctut'M senior 

exacut1ve VP of mark~t/ng- and d1Stnbul~ Robin Rust.oll, Dion; Columbia/Epi<: l.Abel Group 
chairman Rob Strlngor. 4nd Feeing Production!. manltgem~t assooate Dav• ~atel. 

()-:~ "Soul Train" paid 
• 1" t1Ibul@ to 1ts 40•y@~r 
i -< history wllh the-
~ documentary "Soul 

~"'> Train The Hippest Trip 
ln America."' VHl 11nd 
Soul Traill Holdings held 
a pr~m1ere screening/ 
pan@! d15CUSSIOn for thP 
him J.=m 2-9 nt Los 
Angeles' Paley Center 
From left Soul TtaIn 
Holdings co-CEO Peter 
Griffith and chief 
creative officer 
Anthony Maddox, 
"Soul Train" founder 
Don Cornollua, 

l,COJ'¥lflit ~IOb'l•SGl~M--U.C./l.ll righ.U .. "91" .... d.Ptcip.w-tOFlhif;P..,blk,!1111ofttAA'Jb<t ~~-=~ .• \Or6dltl .... f,te•~~i'f'$lt,,'IOt l..a.1'14<'1'1ill..,,"'1~la,mo, ti;,fl'lr-~II-.O:t l'tlhi,:,-.: .... ic:.II, j)l'l(,WC:(lpjtt19, ~ditlyc,.oc,...,.;."',¥olll,o,.,I I ... Prb--1ll .... ~$/e,tt,Oft1141p,.,l)l"""'.811.I.BOARl)MAGA?lr-fl; (1$$N 
OOOG-2SIO;USPSOSG-IOO)H P1Jbllish«IWftldyee>xept for t~tasiwe<11k ln D,:,;,embola-,an<ltlt<iiflntw~li;in J ;i.......,-,t,y..,SGlooi,I H~i;i. LLC., 'no 8 ,o!>dw.,,f,New ¼,,k, N.V. IIJOOl-9.SK. $ubs,;rli;,tk>11n,tc~r¥..e,Continenti,!U.S. Sl99.00,Cc:,r,1-nt;JI ~pe 229pound,. blllt,o,,,d, lcM,irMoUH.~gn Pllrlt. M;irket H~rbGrougt., 
l,,r,i,:~~.IE~•fldl.lE169iJ'. ~ll•tdH~-~,ii,!lt,f8tllrlh?ouOt'!l«.J~p;w, IO:MIOO~.~ric>dieal,poiU9"~!d~t,... ... v,:,,1,,l11.V. •,.,d•tlldoS'!Kllfl•'llt'l•ilill9dtlit: ... Pou1,_:i..-:P1-..--.d,:h.w'19,HOl•dd .. 'fldBillbaa..S.P..0. 800!lS~No11Nlf«.ik, tl 6006!.-lSiS.O,.......,•l'odbJodi:~i-d81llbd~rd•nt<l~t! 
onmlaonlmfroml<rausMiaoKll'ITl,~te 100,Miltwood.N.V.tos.,&g4rXl!f'allUNYl!rsftyMkrottlms.P.0.8Cllll,ll-oWi.AnnArb:>t,Hl<I-B-106.For~tsconi:ac:t:ROSN!Ha~roMe.h.ls.sell'.ithl!VGS,group,:c,m_l-7J1~.S-9701.ert.llll-.VndeifC1Mdl11nPublkatkinM3IAQffff'Mf'ltNo-.400J1729retumundllwffabll!Canadt.!in&dd1e.HHto 
0Mt.(lk)ba1 Mllll, 7,41J6S.,,1'1 Rd"'· MM;Jw,;.i~ONUT 11,..2.. \'al. U2 i:UUf ll.Pt!Ntd In !MUS.A. F"(lt gr,oup~kwllnltirlt'lil'ltorl,eall 646•65-'1•5&111For'f\lbloCrlPU Olllllll<)rlt'l,Jolion.ull I00-658,U72(oullld+~lt47•SS9•7Sl1)0l4"~ blllb<lll~~o,11p,:o,,,-. i;-c,.,y OIN!rlnt.c,-lil)n,(1111 6 46-6.54•4400. 
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ADVICE THAT IS MUSIC TO YOUR EARS 
EVERY APPROACH. EVERY DETAIL. EVERY MATTER. 

Today's music industry dynamics demand a partner experienced in every aspect of 
the business ... from the moment the first notes are composed to when they are 
spread, and enjoyed, across multiple platforms. Loeb & Loeb not only hears you, 
we help you make sure the world does, too. 

We work with the world 's leading music companies and today's most successful 
talent to assist them to the next level. We also hellp investors, financial institutions 
and technology companies turn up the volume with innovative deals. When it comes 
to the accelerating convergence of content, technology and business, we're always 

ahead of the curve. It's just another way LOEB & LOEB adds Value. 

Los Angeles New York Chicago Nashville Washington, DC www.loeb.com 
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Success as a musician takes talent. The financial advice musicians deserve takes SunTrust. 

The Sports and Entertainment Specialty Group at SunTrust has provided insight for individuals in the music business for over 20 years. 

And wit h the recent changes in the indust ry, it's important to have a financial partner who truly knows how to make the most of the 

opportunities that lie in front of you from catalog lending to personal cash management. For more information, call Thomas Carroll, Senior 

Vice President , Sports and Entertainment Specialty Group, SunTrust Investment Services, Inc., at 404.724.3477 or visit suntrust.com/talent. 

ii~ =--
Royalty and Catalog Lending Financial Planning Retirement Planning Investment Management SUNTRUST 

Live Solid. Bank Solid. 

Securities and Insurance Products and Servlcu: AtC! not FOIC or any other GovernmC!nl Agency lnsurC!d • Arc not Bank Guaranteed• May Lose ValUC! 

SunTrust Sports and Entertainment Specialty Group ts a marketing name used by SunTrust Banks, Inc,, and the following afriliate5 Banking and trust produc;IS and services are ptovkSed by SunTrust Bank. Securities, Insurance 
~ncluding annutUes and certain llfc lnsuranco products) and othGr Investment products and services are offerod by SunTrust lnvostmonl Services, Inc., an SEC-r&glsttHod Wlvostment advlSor and brokerldoa1o, and a member of 
FINRA and SIPC. Other insurance products and smvice.s are offered by SunTrust Insurance Services, Inc., a licensed im:.urnncc agency, 

©2010 SunTrust Banks. Inc. SunTrust and Live Solid. Bank Solid. are federalty registered service marks of SunTrust Banks. Inc. 
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