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biz Tomes Sell--West of N. .

Colorless Alcohol

NEW YORK, Dec. 17—Riding
back from the Princeton showing
of color television, Ben Gross
(Daily News radio editor) spilled
a sizable potion of RCA's Galla-
gher & Burton over W. W. (NBC
news spieler) Chapin’s pants.

Ben was most apologetic, but
Chapin told him not to worry—
there would be no stain since
there was no color at RCA.

Members OK
AEA Council

Fay Censure

¢“Mess” May Continue

NEW YORK, Dec. 17—By an over-
whelming vote of 470 to 72, 6542
eligible members of Actors’ Equity sup-
ported the union council’s recent censure
of thesp Frank Fay this week at a
special meeting held in the Hotel Astor
here. Twelve hundred members turned
up for the meeting, but only 547 could
vote. Five did not vote.

This was the climax of a stormy five-
hour session in which politics and isms
were bandied about by top Main Stem
names. Fay had few vocal supporters, but
held his ground by claiming that: “I
am a Catholic, proud to be one, and
we Catholics should stand together
ggainst the forces of anti-Fascism!”

Fay Resignation Suggested

Paul Robeson got to his feet for re-
buttal and pointed out that many
Catholics in France and Spain were per-
secuted by Fascists and were anti-
Fascist. He suggested, in closing, that
Fay resign his seat on the Equity
Council.

Margo, one of the five at whom Fay’s

(See MEMBER OK AE on page 23)

N. Y. Swings
Into Yuletide
With New Zest

Many Songfests Skedded

NEW YOREK, Dec. 17.—With music,
giant trees and special ceremonies, the
five boroughs of New York this week are
ushering in the first peacetime Christ-
mas in five years. These, coupled with
songfests at Carnegie Hall and Town
Hall, will inject a pre-war yuletide fes-
tive note into the pre-yule week.

Department of Parks has erected 22
trees in parks thruout the five boroughs,
and opening ceremonies of lighting the
trees will be held Wednesday (19), when
Mayor Fiorello H. La Guardia delivers
his annual Christmas message and lights
the tree in City Hall Park, Manhattan,
at 5§ pm. Department of Sanitation
band, glee clubs from the fire and police
departments and a special boys’ choir
from St. Catherine of Siena Church will
carol festively. Whole proceedings will
be aired over the city outlet, WNYC.
Other trees will be lighted in Borough
Hall Park. Brooklyn; Borough Hall parks
of Queens and Richmond, and Joyce Kil-
mer Park, the Bronx.

100 Parties

In addition, 100 Christmas parties will
be held in neighborhood playgrounds
thruout the city, with carol-singing,
tree-lighting and special games. Met
chirper Lily Pons will preside at the
tree lighting at Carl Schurz Park, 84th
Street and East End Avenue, Wednesday
evening.

Even ritzy Park Avenue is pitching
in to make this a colorful yuletide along
its plush stdewalks. Park Avenue Associa-
tion is handling the setting up and light-
ing of 30 trees along the avenue between
34th and 96th streets this week. Trees
are donated anonymously by private
citizens resident on the avenue and are
designed as memorials to the men who
died in the war as well as a tribute to
returning vets.

At inauguration ceremonies on Mon-

(See N. Y. SWINGS on page 23)

Longhairs Getting

Comes the Dawn

Of a Musical Era

Met pilot says U. S. growing
musically—opera must en-
tertain, be streamlined

; o

NEW YORK, Dec. 17.—There's no
more longhair, cut in the Victorian
manner. Today classical music has had
a hafrcut ranging from swing to crew-
cut, and those who cry into their beer
about “the good old days” had better
order another seidel, because they’'ve got
a lotta weeping to do. The golden age
of opera is here, now. Authority for
this is Edward Johnson, Met pilot, who’s
seen opera grow for 30 years—20 red,

' 10 black—to its present peuk as top

entertainment and is firmly convinced
of opera’s streamlined showbiz.

“Big changes have occurred in the last ‘
decade on both sides of the footlights,”
he said. “Met audiences today are

vastly different from those of 1935 and
before. Today they want entertainment,
something about which they have
learned from radlo and the legitimate
theater and which they demand if
they're going to fill the Met. To accom-
modate them, we have changed our
backstage policy.” Big bosoms are out,
he intimated. Today opera has to be
presented as colorful and credible; not
simply as a group of outsize people with
oversize voices. The voices today are
just as good—and they’re native voices.
We don’t have to apologize for Ameri-
can artists on the bill. Everyone today

Sinatra Gets
NCC]J Citation

NEW YORK, Dec. 17.—Frank Sinatra
last week was awarded a Citation by
the National Conference of Christians
and Jews for his outstanding work in
helping to build national unity. The
Voice was presented the citation by Dr.
Everett R. Clinchy, national prexy of
the conference, at a session attended
by 700 reps of the amusement division
of the NCCJ. Eric Johnston and David
O. Selznick were speakers at the meet.

Announcement was made of the sub-
scriptions pledged by various persons.
Among the well-known showbiz names
in the list were Selznick, who went for
5G; Sam Goldwyn, 2% G, and Eddie Can-
tor, Barney Balaban, John Golden,

Nicholas Schenck and Will Hays, each

for 1G.

Legit Bac k
On Rack Over
Theater Lack

Trade Is Pessimistic

NEW YORK, Dec. 17.~Legit producers
will continue to wrack their brains over
the booking situation for a great many
moons. In spite of a season which hit a
new high for booking headaches among
the managers, theater owners unani-
mously agree that there will be no legit
houses built on the Stem for the next
two or three years and perhaps longer.
Most of them say that Broadway has
enough houses, that this season is ab-
normal and that when things go back to
the “old days” there will be enough the-
aters.

Lee Shubert, who owns or leases most
of the legit property on the Street, is
the No. 1 spokesman for this point of
view. Shubert states emphatically, “I
don’t see any chance of building theaters
{See LEGIT EACK ON RACK on page 41)

Haircuts

takes them for granted and appreclates
them.”

Music B.-O. Up

Johnson pointed out that America
was growing up musically and that mu-
sical box offices were growing up sim-
ultaneously. Radio, he claimed, was
the biggest force for wide music appre-
ciation, with the legit theater and
movies as second and third. *“The shows
on Broadway today,” he saild, “such as
Carousel and Oklahoma! are musicals
that have to be sung properly. They
Longhairs Getting Haircuts on page 32)
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Pic Ti.e-lns
Hypo Sales

Legit hits in demand be-
. yond the Alleghenies, but
Stem has a cold shoulder

]

NEW YORK, Dec. 17.—Not even the
pre-Christmas boom can hypo the sale of
plays between covers, books on legit,
radio and tele here. The hinterlands still
remain the sale center for such tomes,
with plenty dough divvied up regularly
for all types of volumes
on these subjects.

“New York,” sald one
sales house, “is dead. The
further west you go, the
higher the intelligence
climbs. All our sales are
in the Middle West and
West, where a love of the
theater and an interest
in radio and television is
strongly marked by comparison.” Other
bookstores and Jjobbers concurred, ad-
mitting that even the influx of ex-khaki
and blue boys and girls didn’t show up
much on: the cash registers.

Small Stir

A few of the top Main Stem hits raise
a flutter when they first come in and
get kissed by crix; but sales are spotty
from then on in Gotham. For example,
The Glass Menagerie and I Remember
Mama have both done only so-so biz
here, yet such biz looks good compared
with sales of other thesping between
covers. While beyond the Hudson, and
especially around St. Louis, Chi, Detroit
and Kansas City, Mo., there’s a big de-
mand not only for current legit socks
but such past favorites as Blithe Spirit,
Angel Street, Soldier’s Wifje and oldies
such as Stage Door and You Can't Take
It With You.

One bookstore pushed the blame for
low legit book sales to OPA and paper
conservation. Less plays, he stated, are
being printed, and oldies such as O'Neill
and Noel Coward are hard to get, if
they can be obtained at all. However, he
did admit, that even if the paper ban
were yanked off, there’d be no crush at
the counters for such tomes.

Air Tome Sale Slight

With the exception of Norman Corwin
and Arch Oboler, few air thesping books
cull dough over the counters. And, again,
most of the call comes from the Middle
West and West. What radio book interest
there is lies in the technical field, where
vets, male and female, are eying airing
as a possible future career. Vocational
(See SHOWBIZ TOMES SELL on page 22)

Showbiz Cashes in
On Biggest Mexican
Christmas Spending

MEXICO CITY, Dec. 17.—Business this
coming Christmas, first one of peace for
Mexico in three years, promises to set
an all-time high record. Survey of local
retailing circles brought forth the esti-
mate that Mexico’s buying this Christ-
mas will total upward of 1,000,000,000
pesos (820,000,000). It will be the most
ever spent in Mexico during any one
Christmas in her history.

More goods, plenty from the U. S,
and more money in circulation are the
big factors in the trade upsurge, Christ-
mas-time buying in Mexico usually
stretches out until January 6. which
is a special fiesta day and- part of the
many celebrations in December and
January. Meantime, show houses, caba-
rets and other places of amusement are
cashing in,
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Payne - Jennings
Sold on Plays,
Post-Book & Pic

NEW YORK, Dec. 15.—Playing salmon
on Broadway pays off. Victor Payne-
Jennings believes it does and has figures
to prove it. He cites his production of
Rebecca as an instance to explain why
he prefers to labor upstream against pop-
ular conceptions, rather than float lazily
downstream like the rest of the produc-
ers. He has 80,000 reasons why his pro-
duction, Rebecca, after the best-selling
novel and hit pic had milked national
audiences, still made dough. It made,
on the road, 880,000 net.

“I don’t believe,” said the British-
born producer, “that novels and movies
do much, if any harm to a good play,
providing it is good. I rather think that
they help whet the appetite for such a
show, provided that (a) the play is a
good play and (b) that the show is cast
interestingly, that is to say, with names
that draw.

“Admittedly, you cannot get names for
a show that will challenge Hollywood,

but you can get names which will bring

in their own audience.

“I produced Rebecca because I believed
it was a play with audience appeal. True,
(See PAYNE, JENNINGS SOLD, page 22)

Henie Icer Heads

For Record 464G
Total in Detroit

DETROIT, Dec. 15.—Sonja Henie’ ice
reviue at Olympia Stadium is sold out
for the week-end, with few seats left
for final three days, Monday to Wednes-
day. Total sales are running around
20 per cent ahead of last year, and are
slated to run about $464,000 for the 19
performances, with attendance total of
260,000, according to William H. Burke,
general manager. The figure would mean
the largest gross for a single amusement
attraction in Detroit in show history,
achieved in 19 shows, two more than
4 year ago.

Attendance records were set despite
onset of GM strike just before show
opened, plus general industrial uncer-
tainty in this city. Exceptional number
of returned veterans, who have not hagd
chance to see ice shows in years, is one
factor in bigger attendance this year
here. Show is also drawing fairly heavily
from competitive attractions, such as
motion picture houses. Detroiters con-
tinue to spend fairly heavily for amuse-
ment but are more selective in spending
than during war. Big attractions, con-
sequently, draw more heavily than usual
by comparison.

Eliz. Bergner Plans
Double Play Bill

CHICAGO, Dec. 15.—Elizabeth Bergner,
now at the Great Northern here in
The Two Mrs. Carrolls, has decided to re-
vive an old theatrical custom of appear-
ing in double billing in the same week
at the same theater. Miss Bergner, thesp
toast of European capitals and North
America, will start her tour next fall
in which she stars in two plays at the
same time.

Veteran theater men here say this cus-
tom hasn’t been practiced since the days
of Bernhardt, and that the reason Berg-
(See MISS BERGNER’S PLANS, page 22)

Coburn Spiels at Episcopal
Actors’ Guild Memorial

NEW YORK, Dec. 17.—Memorial ad-
dress for the annual commemorative
service of the Episcopal Actor’s Guild
Sunday (16), at The Little Church
Around the Corner, was made this year
by thesp Charles Coburn, in from the
Coast. Prexy Vinton Freedley and Rev.
Dr. Randolph Ray also participated.

Memoriam is for Theodore Appel,
George Barbier, Leslie Bingham, A, O.
Brown, Mrs. Frances Cadish, Myrtle Ed-
wards Comstock, Edward Fielding, Percy
Haswell Fawcett, Howard Herrick, Mrs.
Robert T. McGusty, Percy Moore (for 18
years Guild exec sec), Nina Morris, Harry
Neville, Cora Tanner Reed, Mrs. Frank-
lin W. Robinson, Mme. Teresa Cerutti
Simmons and Harriet Sterlinga, all of
whom have died within the past year.

F irin'g the Pan

BOSTON, Dec. 17.— When is
ham HAM? Hub crix dnswered
this one with their comments on
thesp John Carradine last week
following the Murder Without
Crime revival. What they did to
the pic-famous Carradine was
strictly murder without crime.

“ ... His (Carradine’s) speech
has an oddly oratorical quality
that every utterance has the por-
tentousness of a judge deliver~
ing sentence!” (Elinor Hughes)
... "Mr. Carradine’s acting is old
fashioned, suggesting a theatrical
caricature rather than a char-
acter. His rolling voice and bob-
bing eyebrow, his way of striking
attitudes that suggest an earlier
epoch of acting, serve to defeat
his own talent” (Elliott Norton).
.« . “For one and a half hours
last night John (I Am a Ham)
Carradine tortured Tom Ruther-
ford and the audience” (Peggy
Doyle).

Snapper came when Theodore
C. Ruskin, revival pilot, yelled
that he’d had enough of Carra-
dine and was closing the show.
(It shuttered Saturday.) He gave
as his reason that “He found it
impossible to get from John Car-
radine the co-operation that is
usually accorded a producer by
an actor,” adding that John
wouldn’t follow suggestions of
Hal McKeen, the director, and
even told the press that he didn’t
like the play.

P. S. From Carradine: No come-
ment!

Showbiz Wins First
Round Vs. L. A. Tax
Gouge; 3% Likely

LOS ANGELES, Dec. 17.—Amusement
industry here won the first round in its
fight against a proposed 5 per cent
amusement tax when the L. A. city
council voted in favor of cutting the
planned tax to 3 per cent before con-
sidering the measure. Final action is
expected the latter part of this week.

In battling the proposed bill, the
amusement leaders’ chief beef is that
such a tax is discriminating against one
particular business, and therefore is un-
fair. While many believe the tax will go
thru, now that it has been cut down to
3 per cent, the trade is expected to put
up a fight to the finish. California State
already has a 2!, per cent amusement
tax in effect. If tax goes thru, it will
mean city, State and federal govern-
ments will be sticking their fingers into
the entertainment till.

Canadian Vets Get Help
In Crashing Radio, Legit

VANCOUVER, B. C., Dec. 15.—Veter-
ans’ Affairs Department here has set up
a talent scout agency to aid returned
men who wish to crash radio or the legit
stage. Agency consists of a board of
experts, including musicians and radio
and stage directors.

Auditions are held once a week at Ra-
dio Station CBR. If veterans pass the
board examination, they qualify for fur-
ther training under the rehabilitation
plan. They must pass a similar test
every six months to show that they are
making progress. Board is believed to be
the only one of its kind in Canada.

Hartford Astor to Comstock

HARTFORD. Conn., Dec. 17.— Astor
Theater Building, generally known as
the Comstock property, was sold this
week-end by Sal Adorno, affiliated with
the S. S. & S. Corporation, East Hart-
ford, to the recently incorporated Com-
stock Building Corporation to the tune
of $112,0000 New owners are Harry L.
Post and Rose L. Post, East Hartford,
and Gladys Howard, Hartford.

Hospitalized Vets
Next CSI Goal, But
Dough Is Question

NEW YORK, Dec. 17.—Indications are
that Camp Shows, Inc., will furnish en-
tertainment to the veteran hospitals.
USO’s board of directors (parent org of
CSI) has been mulling over the prob-
lem for a long time. Unofficial senti-
ment there is all for pitching in and
giving the forgotten G.I’s of the last
war, as well as of this one, a chance to
forget their blues by a diet of CSI en-
tertainment.

However, this is more easily said than
done. First, the charter was given to
a wartime org to send units out to en-
tertain the army personnel. It was to
terminate its existence at an unspecified
but definite time. Now the charter will
have to be changed, as vets are under
the Veterans’ Administration. Secondly,
vets are certain to feel that the CSI
will furnish amusement to them indefi-

(See HOSPITALIZED VETS, page 22)

CSI Trys Planning

ETO Skeds But Army
Brass True to Type

NEW YORK, Dec. 17.— Camp Shows,
Inc., has been sending frantic calls to
Special Services headquarters in Europe
since October to get the army to decide
how much entertainment it needs for
the next few months. CSI originally sent
over 100 units as part of the V-E pro-
gram, but since then troupes have been
returning regularly. and in 90 days none
of these units will be left.

Headquarters on the Continent ac-
knowledged CSI’s messages, but is taking
its own sweet time before it makes up its
mind. Brass at 8 West 40th is tearing
its hair because entertainment takes time
to set up and unless the boys overseas
get on the ball the occupation troops
won’t be seeing any shows. They'll be
high and dry and the fraternizing will
boom aplenty.

Meanwhile, CSI's V-J program is steam-
ing along. Since the beginning in early
October, 56 units have already been
shipped, 27 are awaiting shipment, and
48 more units have been requested. En-
tire entertainment bundle will be wrapped
up by March. Of the 12 legits pitched
for by the army, 11 have already gone
out. Rest of the program is composed
of concert, Negro, sports and variety units.

Red Cross Show
Smash Hit in Italy

NAPLES, Italy, Dec. 16.—~Red Cross
variety show, Our Corn Is Green, with
a cast of 27, has been making the rounds
of army installations in this country
these last few months and making life
a little less grim for the Joes sweating
out points to get home. First organized
for road production in September by
Red Crossers, Sam Corallo and Mary
Dolliver, Corn struck out for Foggia, the
dreariest area in this none-too-cheerful
country, where G.I’s live on airfields
in dust-swept tents and shacks.

Biggest day in their Foggia trek,
Marjorie Horn reports, was when they
staged four performances in wards of the
61st Station Hospital, then drove 30
miles to play for the 1st Fighter Group.
After the show, the G.I.’s naturally ex-
pected the Red Cross girls to dance with
them. They did. Bronze stars are com-
ing up.

At Bari, Corn caught the 15th Air
Force. U. S.-bound. It was there that
the show played to its most grateful
audience, a soldier in an iron lung in the
45th General Hospital. It also happened
to be a birthday celebration for the sick
G.I. Having toured by truck, plane and
Jeep the Red Cross troupes are now
off on a further tour in the direction
of Rome and Leghorn. “Now, that the
war’s over, there isn’t much glamour con-
nected with this stuff,” one of the
troupers commented, “but it sure makes
you feel entertainment is important.”

D. C. Showbiz Hopper

(For Info on Present Standing of Showbiz Bills See The Billboard,
Issues December 8 and 15)
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Ice-Capades’ 9-WE.
Deal Nets A. C.
90G for Services

ATLANTIC CITY, Dec. 17.—The Ice-
Capades will open a nine-week stand at
Convention Hall on July 2, 1946, with the
city likely to receive $90,000 under an
agreement made between the Convention
Hall Commission and the ice show pro-
moters. City will get 30 per cent of the
gate under the arrangement with the
promoters to furnish the music, pub-
licity and other requirements.

Under the agreement, the city will re-
build the ice-skating rink which became
outmoded during the three years the
army rented the hall. Previous negotia-
tions for the Ice-Capades to build the
rink and take the costs out of the city's
receipts were dropped when the city in-
sisted upon supervision of the con-
struction.

Two-year option for the Ice-Capades
promoters is also included in the lease.
Shows were presented at Convention Hall
for three summer sessions before the
army took over the auditorium. Prior
to that time, the Ice Follies were pre-
sented for two seasons.

“Holiday” Icer Off
Slowly in Ciney

CINCINNATI, Dec. 17.—Holiday on Ice,
the steel-blade opus launched in Sep-
tember by Calvin B. Gilbert and Emery
F. Gilbert, of Milwaukee, and W..Carl
Snyder; of Frederick Bros.” Chicago office,
moved into Music Hall here last Wednes-
day (12) for an engagement that 1s
slated to carry thru December 23.

Show boasts a wealth of ice talent, and
the local dailies have been lavish in
their praise of Holiday. However, show
comes here at a bad time—just before
the holidays and in the face of a sub-
zero spell. This is the first major icer
ever to show here, and the natives still
have to be educated along those lines,
altho the Netherland Plaza Hotel here
has featured a tank icer in its Restaurant
Continentale the last five years. As a
matter of fact, Holiday on Ice has the
semblance of Old-Home Week, with
nearly all of the show’s principals hav-
ing appeared in the Netherland’s icer
some time or other.

Show opened Wednesday to a one-
third house, much of it paper. Thursday
and Friday were practically in the same
category. Saturday and Sunday biz
perked a bit but not enough to make
the owners fat on the engagement.
Prices are scaled from 75 cents to $2.40.

Show’s features include Gerald
La Croix, Everett Sisters, Kenny Phelps,
Ray Frost, Bob Caroll, the Four Elgins,
Tony LeMac, Kenny Lamb, Georg von
Birgelen, Twinkle Watts, Phil Hiser,
Adele Inge, Howard Bissell and Jerry
Farley, Peggy Fahy, Hal Ring, Don Wus-
sow and Marie Krall.

Milton Blakely serves as emsee and
Mildred Stanley aids in weaving the
continuity with her canarying. John
Doolittle ork supplies the music. Show
is produced by Truly McGee.

Philly Fellowship
Org Salutes Show-

Biz Personalities

PHILADELPHIA, Dec. 17.— Seven top
figures in the entertainment world will
be showcased for the first time by the
Philadelphia Fellowship Commission on
the Within Our Gates radio series pre-
sented over WFIL weekly. Cycle of seven
outstanding show world personalities
teed off recently with the dramatization
of the life story of Guglielmo Marconi,
founder of radio. ’

Subsequent biographies include Serget
Koussevitsky, Boston Symph; Marian
Anderson; Spyros Skouras, president of
20th Century-Fox; Irving Berlin; the late
John McCormick and Eric Johnston,
president of MPPDA. Idea behind the
show is to pay tribute to men and
women of every race. religion and na-
tional background who contribute to a
more comfortable, freer. safer and
healthier world for all mankind.

John Sheuer, WFIL production head,
will produce the series, which will be
written by script writers of all local
advertising agencies and radio stations.
Visiting stage and screen stars will play
the lead roles.

¥
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Full Hour Seg
ForKateSmith
A Possibility

Product Competish, Reason

HOLLYWOOD, Dec. 17.—Move s afoot
to return Kate Smith show to full hour
format when program shifts from Y&R
to FC&B come the new year. Show is
still on the General Foods roster but
will plug Postum, coffee sub, hence shift
to FC&B agency.

With new sponsor having an instant
brew mixture and current jump in In-
stant Coffee sales, it is undérstood that
Postum execs are interested in trying
to leapfrog their competitors. Thus the
talk of returning the K. Smith setto to
its former 60-minute successful straight
variety show format.

Switch is still in the talking stage
with the big problem being supporting
talent. If a sock secondary {feature,
comedy or novelty, can be tapped—and
the scouts are on the prowl—then it's
an odds-on chance that the move will
be made.

$250 Deal Nets Smart Plug
For Como “Hubba-Hubba®

NEW YORK, Dec. 17—The Chester-
fleld Supper Club, aired on NBC at 7

p.m., Monday thru Friday, came up with’

a neat promotion stunt based on Perry
Como’s hit radio tune, Dig You Later,
a Hubba Hubba Hubba.

Plans are to mail recordings of the song
to all radio editors and NBC stations
thruout the country, a total of about
600 waxings. Deal stacks up as a smart
and inexpensive pitch, as the entire nut
won’t exceed the $250 mark.

NAB Code Dragg
Again for an Overhauling

ed Out Once

WASHINGTON, Dec. 17.—Amid rising
controversy in government and press on
commercial excesses in radio, the Na-
tional Association of Broadcasters is
again moving toward revision of its
standards of practice on commercials,
Last revision of the NAB code took place
in August in the wake of the Federal
Communications Commission ruling
which, in effect, repudiated some of
NAB’s key code tenets of political and
labor programing. Now NAB’s code com-
mittee, which meets today and tomorrow
in the Palmer House, Chicago, is pre-
paring recommendations on commercials
and news programs generally for study
of the NAB board meeting in Hollywood
next month (January 3 and 4).

With Chairman Paul A. Porter and
Commissioner Clifford J. Durr, of the
FCC, having been particularly outspoken
in criticism of commercial excesses, and
with the issue having flared up several
times in recent months on Capitol Hill,
radio broadcast time for plugs is seri-
ously under fire. Even tho Rep. Emanuel
Celler’s (D., N. ¥,) bill to reduce plug
time on the air may not get out of the
House Interstate and Foreign Commerce
Committee, its appearance in the Con-
gress hopper is serving as an ample
springboard for wide-open discussion of
the issue.

News Airing Scanning Scen

NAB board of directors is expected
to re-examine the association’s standards
governing news broadcasting as a result
of the code committee’s Chicago meeting
recommendations. It is barely possible
that the board will consider some phases
of the issue raised by the House Un-
American Activities Committee bill on
radio commentators. Code committee’s
discussion, so far as this bill is con-
cerned, is limited solely to the possibility
of newscasters and commentators iden-
titying themselves and specifying
whether programs are of editorial or
strictly news nature.

Main attention, however, is being

given by the code committee to the
weighing of recommendations to the
NAB board for exceptions to the NAB
code dealing with commercial programs
and length of plugs. Also, recommen-
dations may be made concerning limita-
tions of plugs before and after breaks
for chain and local announcements.
Board may be asked to consider whether
revised standards should suggest that
the industry reduce the length of plugs
in five-minute news programs, altho some
on the committee want to make room
for lots of exceptions to the rule.

Code committee is weighing general

‘revisions of the newest standards of

practice. Latest standards, viewed as a
decided’ improvement over the previous
code, recommend that members’ stations
1imit commercial plugs in five-minute
general programs to a minute and three-
quarters. But, in five-minute news pro-
grams, under the present standards,
plugs are suggested as being limited to a
minute and one-half. Other limitations
of plugs, under current standards, are:
Two minutes for 10-minute programs;
two and one-half minutes for 15-minute
programs; two and three-fourths mine
utes for 25-minute programs; three min-
utes for half-hour programs, and six
minutes for hour programs. These
limitations, according to the code,
don’t apply to “participation programs,
announcement programs, ‘musical clocks,’
shoppers’ guides and other local pro-
grams falling within these general classi-
fications.”

Backstage talk suggests strengthen«
ing of language in the code’s tenet on
new programs, particularly in reference
to the following code statement: “News
should not be selected for the purpose of
furthering or hindering either side of
any public question, nor should it be
colored by the opinions or desires of
the station management, the editor or
others engaged in its preparation or the
person actually delivering it over the

(See NAB CODE SET on page 12)
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“Spots 0versp0tted on The

”

Golden Goose
Is Throttled

Ad, agency execs fearing
ear chasing—mull action
to bring balance to plugs

o

By Lou Frankel

NEW YORK, Dec. 17.—~Top advertising
and agency execs are doing plenty of head
shaking and brow knitting over the overe
load of spot announcements now being
carried by just about every station in the
biz. Even in secondary
and tertiary markets,
which once dreamt about
national spot biz, the sta-
tions are so loaded with
60-second, 30-second and
chain break plugs that
they have no “make-up
time” available. Thus,
in the current U. S. Army
drive for topnotch spot
time for its recruiting
drive (covered In another story) the cone
sistent spot users, who are giving their
time to recruit rookies, are asking only
that stations do not use their inability
to make up the canceled announcements
to rob the advertisers of their top fre-
quency discounts. With spot space that
tight, the top-level minds realize, what
many a station exec doesn't; namely.
station public service programing and
audience appeal must suffer.

Satiation Inevitable
With stations overloaded with jingles,
jangles and jughandlers, the thinking is
that listeners are bound to become sated.
And anything that adversely affects lis<
tening, and so saps at the medium, will
eventually sap at the efficacy of advertise
ing. Thus, with stations ignoring their
basic responsibilities, the ad and agency

men are probing the situation.
Initially the switch to spots stemmed
from the shortage of web time. Thus,
(See STOPS OVERSPOTTED on page 12)
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FC&B NurSIng
Not for Nothing

{
Lots of clients with plenty
of change, but it’s all still
on an if basis

L

HOLLYWOOD, Dec. 17.—With Bing
Crosby still in New York, local radio
men are beginning to wonder when Der
Bingel will sign with the new sponsor
and which Foote, Cone & Belding client
will grab the tab, Angle here is that
Crosby went East with Vic Hunter, of
FC&B’s local radio crew, and has been
huddling with the top brass of that
agency quite consistently.

Local ad men see plenty of clients on
the FC&B books who should be inter-
ested in sponsoring the groaner. Ameri-
can Tobacco, always a sizable spender
in radio, is a prime prospect, with the
obvious spot being for Bing to replace
Kay Kyser-—Wednesday evening on NBC
—as Kyser has gone on record as want-
ing out.

Then there’s the Sunkist Orange grow-
ers group and Armour, the meat, pack-
ers; also Cities Service, which hasn’t
been too happy of late with its long-
time air show. Lockheed, the local plane
builder, has dabbled in air shows, albgit
not too successfully, and might Jump
to buy Crosby. Another interesting bet

Der Bingel Still Ey

Jingle Bells

NEW YORK, Dec. 17.—Seven-
teen, magazine for the bobby-sox
bracket, has been placing spot
jingles on 60 stations thruout
the country. First week in every
month, just before the mag hits
the stands, the spots make a con-
certed sales pitch. Al Paul Lef-
ton handles the account.

is the Safeway Stores supermarket set-
up which bought into the Eastern mar-
ket before the war and has begun to
open shops back there since V-J Day.

Aside from American Tobacco, the
local longshots figure General Motors as
the best bet in the FC&B roster. Agency
has entry via handling the Frigidaire
portion of this account and might make
a successful pitch for the Chevrolet biz
with Crosby as bait.

Only deterrent here 1s that motor
men don’t anticipate any difficulty sell-
ing as many ears as they produce once
they .get into production. To which the
sideliners say: “Yes, but GM has been
known to look ahead and Crosby will be
a potent salesman in years to come when
the auto competition is once again keen.”

So you take your pick and make your
bet. Best bet in these parts is that
Crosby won’t work on Kraft, and as
Frank Morgan, after trying to sell his
own package program, was finally re-
newed by -the cheesemaker, this looks
like a safe bet.

eing degs

Kraft l'?{eadies |
Sunday Punch

Sponsor won’t give up on
Crosby until all the legal
routines have been tried

[

NEW YORK, Dec. 17.—Bing Crosby
and the Kraft Cheese Company are
squaring off for Kraft’s suit against
Crosby for alleged refusal to fulfill his
contract. Kraft lawyers this week began
considering steps to make the singer go
back to work, figuring that they could
clip him for doing too many guest shots
if all else fails, according to reliable re-
ports in the industry this week.

Crosby has already indicated to his
confidants that a possible suit doesn’t
worry him because California law says
that seven years, is the limit on any
agreement. On the other hand, Kraft
says he has to go thru with the deal. In
case that doesn't work, Kraft may plug
the angle that he has violated his con-
tract in the past by doing more guest
shots than his paper allows him.

Suit itself looks more and more likely
to go thru, as Crosby looks less and less
likely to return to the air and Kraft
tempers get hotter and hotter. Bing
has indicated that he might be inter-
ested in Kraft if he could record his
show, but the sponsor, agency and NBC
have all indicated their displeasure.

wwWwW americanradiohistorv com

Jim Shouse Heads
Cincy Delegation
On UNO Promosh

CINCINNATI, Dec. 17.—James D.
Shouse, president of The Crosley Corpo-
ration In charge of broadcasting, stirred
the local city council, chamber of com-
merce and other civic groups this week
with the plea that Cincinnati make a bid
2s a pefmanent site for headquarters of
the United Nations’ Organization.

Shouse cited as the chief of the city’s
advantages the powerful Bethany Trans-
mitters, built at a cost of $1,750,000
under WLW technical supervision during
the war and designated by the Office of
War Information as the “Voice of Amer«
ica.” Each of the six transmitters at
Bethany, near Cincinnati, is geared to
broadcast with 200,000 watts, making it
the most powerful short-wave station in
the world. It 18 now being operated by
the State Department.

Shouse’s idea met with enthusiastic
approval of the city dads, and as a result,
Shouse, together with Mayor James G.
Stewart and Walter F. Eberle, president
of the chamber of commerce, left New
York for London today. They are slated
to arrive in the British capital tomorrow
(18).

The claims of the Cincinnati delega-
tion will be heard Thursday, according
to a cable received here from Stoyan
Gavrilovic, of Czechoslovakia, chairman
of the Preparatory Commission of the
UNO, which is hearing claims of inter-
ested cities.

Chalk the whole thing down as ane
other swell piece of good-will and promo-
tional biz by Station WLW, which is
footing the bill for the trip abroad for
the trio, which is slated to run about
$1,500 per head.
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Petry To NAB To Stop Hooper

Tries To Stop
ReportDistrib

Twist is that station rep still
has his own research set-
up and lots of ideas

o .

NEW YORK, Dec. 15.—Ed Petry, sta-
tion rep, threw the book at C. E. Hooper,
researcher, this week, via the NAB, of
which both are associate members. Petry
claimed Hooper had no right to disclose
to ad agencies the Hooper city ratings.

These are station Ilistening reports
which Hooper pioneered and which sta-
tions financed. Currently the research-
ery is selling these reports to agencies,
‘as well as the station.

No action taken on beef, as yet. Trade
feels the station rep has an ulterior mo-
tive in squawk, especially since it’s un-
derstood C. E. Hooper got okay from
2 majority of stations before putting re-
ports on the block.

Chappell Figures “Answer” Hoop?

Angle is that Petry had retained Mat-
thew Chappell, ex-Hooper top techni-
cian, to create his own researchery. And,
altho it's never been officially confirmed,
trade figures the station rep wanted a
statistical analysis of his station-clients’
ability to sell ag compared to the Hooper
survey of station audience.

To Petry this would, as the trade saw
it, be a backfire to Hooper’s reports
which did not favor Petry’s clients. And,
to the trade, this was a typically smart
Petry move. For not only would the
Petry clients possess what figured to be
a potent competitive sales weapon, but,
and possibly most important to the sta-
tion repper, once the survey was estab-
lished the stations would think thrice
before leaving his list.

Petry Paid
The hidden hook in the set-up was
Petry’s financing of the Chappell opera-
tion, since the service was to cost his
stations . nothing. The trade savants
wondered how long the time-peddler
would continue to foot the tab.

Mr. Whiskers Pays

As originally analyzed by the trade
cognoscenti, the Petry outfit would be
financing its research operation with
government money, i. e, excess profits.
Thus, the stations would be getting
something for nothing, but, so would
Petry. Thus also, the sideliners rea-
soned, Petry would have no trouble get-
ting anti-Hooper remarks from his
clients.

Now the trade is wondering why Petry
brought his battle with Hooper out
from under cover, for in the past week
they had heard a few stories that, even
tho no one concerned will talk, make
interesting speculation. First they heard
that Petry was quietly asking his sta-
tion-clients to take a financial piece of
his research project; second they heard
that Matthew Chappell might resign.

Exit Excess Profits Tax

To this, the radio raconteurs add the
fact that excess profits taxes get
trimmed as of the new year, ergo Petry
cannot finance his statistician with tax
money, is looking for an out. If his
stations won’t contribute—and since the
sales efficiency surveys are still unborn,
it will be understandable if they don’t—
if Petry doesn't want to dig into his
own kick and that’s also understand-
able—then something must be done.

So the story gets around that Chap-
pell, the statistician, who has set up
the survey, will resign. That means if
the stdtions want the service mebbe
they'll dig down to make sure it comes
true (there’s been some “selling” of the
new Petry-Chappell approach).

In the Open
So the battle with Hooper breaks into
the open. Now if the stations want the
Petry service they can really rally round.
If the Hooperating creator gets cen-
sured by the trade, then Petry can go
(See PETRY TO NAB on page 12)

ready to explode any minute.

at random from scientific texts.

the room to keep another date.

read in the newspapers.

WTOP’s “Man From Mars”

WASHINGTON, Dec. 17.—Maurice E. Mitchell, publicity and promo-
tion chief at WTOP (CBS) here, still has the Washington boys at the
Kiwanis Club breaking out in a cold sweat. Mitchell, it can now be told,
was principal character in a hoax cooked up by Carl J. Burkland, WTOP
manager, at the Kiwanis’ luncheon meeting at the Mayflower Hotel on
Thursday (13). Mitchell, posing as assistant to Dr. Vannevar Bush,
chairman of the Office of Scientific Research and Development, ad-
dressed the luncheon meeting and told the frightened listeners that the
world was sitting on a virtual powder keg of atomic bombs which were

So credible was Mitchell’s account, that one listener loosened his
collar and whispered to his neighbor: “Oh, Lord, I gotta get out of here
and phone my wife to stop buying Christmas presents—we're all gonna
die anyway.” Mitchell elaborated on the imminent danger of the atomic
explosion, using a slide rule, an old blueprint and some formulas taken

Mitchell told the Kiwanians that he was filling in for “Dr. Bush,”
who was seated at the head table (Dr. Bush was none other than Claus
Bogel, 75-year-old one-time Shakespearean actor and now a WTOP
radio entertainer). After 20 minutes of excited discourse by Mitchell,
“Dr. Bush,” who had been scheduled as principal speaker, fled from

Mitchell soon followed—gaking his slide rule, blueprint and form-
ulas with him. Burkland is still trying to convince a lot of terrified
Kiwanians that it was all just a gag and that “Dr. Bush” was not “Dr.
Bush” and that all Mitchell knows about atomic bombs is what he’s

WCHS Goes to Bat
For County Public
Health Officer

CHARLESTON, W, Va., Dec. 17—
WCHS, local indie, recently went to bat
for a county health officer under politi-
cal barrage, and played an important

part in untangling a jangled public
health situation. Dr. E. W. Lange, sent
to Charleston by the U. S. Public Health
Service to conduct a survey, resigned
under pressure, and the matter would
have died if Howard L. Chernoff, g. m. of
WCHS, hadn’t invited the doctor to
present his case over the station.

As a follow-up to the Monday (3)
radio address, Dr. Lange spoke at & mass
meeting held in the WCHS auditorium

Mitch Upped to Sales

NEW YORK, Dec. 17.—~WTOP, CBS
o-and-o outlet here, has upped Maurice
Mitchell, flack and promotion prexy,
to the sales staff. New chore will lift
a load from Carl Burkland, WTOP man-
ager, giving him more time for adminis~
tration and planning.

Move’s still in the unofficial stage with
announcement due after first of the
year. Meanwhile, CBS is looking for
someone to fill Mitchell’'s shoes.

Friday evening (7), to which the public
was invited. Station placed ads in news-
papers each day and also used spots on
sked announcing meet. More than 2,000
people came to hear the resigning doc-
tor’s case. Meeting resulted in formation
of local committee which will tackle
public health problem. Chernoff hopes
to include public forums of this type
as a regular part of station’s public
service features.

ABC’s Clapper Lures Get
Webs in Gimmick Dither;
Pro’s Must Go—-But How?

HOLLYWOOD, Dec. 17. — With par-
ticipators pyramiding at their present
pace, ABC here decided to do something

about radio’s heretofore neglected factor,
the studio audience. Last week Blue
created a department of audience pro-
motion, pulled Ed Egen from sales pro-
motion and put him in charge. Question
was: Have daytime participators so soon
reached the state where giveaways are
not enough? ABC, however, said that the
purpose of the new department is to be
of greater service to audiences, to help
them get to the shows, to remind them
when and where they are held.

Because the web has been forced to
scatter its shows due to a lack of studio
space, it feels something should be done
to make it easier on hand clappers. ABC
has already started a bus shuttle service
which picks up people at Sunset and Vine
and delivers them to the KECA studios
some eight blocks away from Radio Cen-
ter. Now being printed is 2 jumbo ticket
gimmick which tells the women to “rest
and relax while shopping” by attending
ABC’s Glamor Manor at 9 am. (P.S.T.,
the Al Pearce show at noon and What’s
Doing, Ladies? at 2, the ducat admitting
them to all three.

Web Battle?

It will also be Egen’s job to promote
audiences from Los Angeles suburbs,
thereby pulling in fresh palmers and get-

ting rid of the daily deadwood that
plagues all participators. Beneath the
surface of ABC service with a smile, some
tradesmen see a new bogeyman. It won’t
be long until current competition for
audiences will flare into a knockdown,
drag out battle between the webs. ABC,
which has cornered the daytime partici-
pator market with six shows and there-
fore has more to lose than the others, is
smart in building its defenses now. Avail-
able audiences, they say, will soon be

outpaced by the increase in audience.

shows (straight or participation).
Others, however, laugh off these fears.
The more audience shows, the better, is
their claim. One web, for example, says
it had to struggle getting people to at-
tend a show aired during midmorning,
but as soon as another net down the
street started a show an hour later, the
first show pulled more than the studio
could hold. Reason is that people don't
want to come in for just a half an hour’s
entertainment, but if they can line up
two or three shows in a row the trip is
worth while. These sources further state
that ABC’s promotion scheme is the only
thing the Blue can do until it will be
able to house all its broadcasts under one
roof. This does not indicate loss of in-
terest in broadcast attendance. During
the war radio row pulled a steady flow
now being gradually replaced by tourist
trade. Broadcasters expect the latter to
(See ABC’s Clapper Lures on page 42)
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Odds Against
CBS’ Bid for
KQW Transfer

WASHINGTON, Dec. 17. — Federal
Communications Commission’s stiffening
attitude against what some commission-
ers view as threat of jumbo network
monopoly ownership of stations, is turn-
ing the odds against Columbia Broad-
casting System in its bid to take over
KQW (San Jose, Calif.), 5-kilowatter,
from Pacific Agricultural Foundation,
Ltd., The Billboard has learned. FCC
staged hearing today in KQW case, with
most insiders saying that only an up-
set can turn the tide in CBS's favor.
CBS has been hotly seeking the station
which operates on 740 kilocycles, un-
limited day and night.

Chairman Paul A. Porter, of FCC, has
withheld from participating in case,
while Commissioner Durr is believed to
be definitely opposed to the transfer,
with at least two others expected, at
present, to side ‘with him. Presiding
at the hearing today were Commission-
ers Durr, Jett, Denny and Wills. Altho
FCC is busy this week with a load of
other biz, the KQW case holds major
interest because of the issue of commish
policy on web station ownership.

Carlin Shopi)ing

For Showecasers

NEW YORK, Dec. 17.—An open show-
case for new shows, or revivals of old
ones, is being planned by Mutual Pro-
gram V.-P. Phil Carlin to replace the
Ralph Slater show, due to check out
of the Wednesday 10 p.m. glot within the
month. Carlin is at work lining
shows to fill the time, figuring that he'll
keep shoving in new ones until 2 hot one
comes along.

About set for alrings are a revival of
The Clock Strikes, dramatic stanza, and
Moonshine and Honeysuckle, a non-
satirical hillbilly script show. Also in
the wind are a comedy program and a
music show.

Carlin feels that by showecasing as
many programs as possible along the
web, he can get a better evaluation of
the audience reaction and the shows'
true worth. Most of the programs will
not be heard in New York, but on some
of them listeners will be asked to write
in their opinions. At the same time
Carlin thinks he can get reaction from
stations, which will be a better barom-
eter than an audition disk played over
a closed circuit.

KLZ’s New Farm
Progmm Receives

Elaborate Send-Off

DENVER, Dec. 17—A completely new
farm news and forum program designed
to assist farmers in this region will be
unveiled by KLZ, Columbia’s outlet here,
next January 10 when Secretary of Agri-
culture Clinton Anderson and Gov. John
C. Vivian, of Colorado, introduce the sta-
tion’s new farm reporter, Lowell Watts,
and several other KLZ farm features.
Basing its ideas on the results of a diary
study conducted for it by Industrial Sur-
veys, Inc., KLZ is skedding Watts in & sus-
taining show from 12:30-12:45 (Mountain
Time) across the board and another 15
minutes of farm news from 12:45 to 1.

The station, of course, is continuing
its long-standing Farm Service Program
at 6:15 am., but the new noon show,
which will air from studios, fairs, farms
and markets, fills a need shown in the
survey. To help Air Forces’' vet Watts in
his coverage, KL.Z has purchased a mobile
unit, wire recorder and taken additional
office space.

Robert H. Wesson, now program man-
ager, becomes sales rep for XGO and ABC
spot sales, San Francisco, come the new
year.

R
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La Guardia on

Air, Not Solely
Liberty Seg

Set on WJZ, Sundays

NEW YORK, Dec. 15.—Daily news-
paper PM today broke on its front page
the news that Mayor LaGuardia will
write a weekly plece for the sheet when
he checks out of office with the new
year, and thereby Inadvertently tipped
the mitt on Hizzoner's recently signed
contract as a commentator for Liberty

magazine on the Blue net. Mayor's deal
covers only this network commercial. He
cannot do a commercial on any other
web, nor can he do another steady night-
time program. But LaGuardia can do a
steady afternoon, show, sustaining or
commercial, on a local outlet.

Angle here—and his PM pact was the
tip-off—is that The Hat hasn’t for-
gotten the vote notched by Newbold
Morris, whom the mayor supported, in
the recent local mayoralty campaign. La-
Guardia sincerely feels a responsibility to
Morris and the people who voted for
him, so intends keeping his voice on the
local political pulse. (Democratic candi-
date swept the town but Morris, despite
short dough and a late start, out-polled
the Republican candidate thanks to
LaGuardia support.)

Since WNYC, the city-owned station
was out as an outlet—the mayor-elect,
Bill O’Dwyer, having said_he wouldn’t
broadcast, so it was a cinch LaG. wouldn't
use WNYC—the local choice narrowed
down to four stations: WJZ, local ABC
outlet, an obvious choice since ABC
will carry his Liberty mag commercial;
WMCA, WQXR and WLIB, a liberal-
slanted indie. The obvious choice won
out, and the Little Flower will be heard
each Sunday at noon over WJZ.
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Uhuh!

NEW YORK, Dec. 15.—Recently
returned vet, a warbler in pre-
war days, has landed an after-
noon spot on one of the nets
strictly on the strength of the
G.I1. Bill of Rights. He had a
similar network spot before he
left to Join Uncle Sam. He’s now
assured of a build-up for 60 days
—and then he . . . and then
.and . . .

Wamboldt to Coast
In Rumored Shove;
Nussbaum Moves In

NEW YORK, Dec. 17—M. P. (Bob)
Wamboldt, ABC’s Eastern production
manager and third man in the web’s
program department, moves to ABC's
Coast division January 15 as production
director. He will be replaced in New
York by Lieut. Col. Howard Lynn Nuss-
baum, ABC’s assistant production man-
ager until he went into the army in
1941.

Wamboldt, regarded in trade circles
as a crack director and program ¢€Xec,
headed Compton’s Hollywood office for
many years and before that time directed
pix for Warner Bros. Nussbaum, among
other top jJobs, was radio pro for the
21st Army Group in the ETO.

It is rumored that Wamboldt is being
shoved out to the Coast because his im-
mediate superior decided that he didn’t
want him around the shop, not because
there wasn't room for him with a serv-
iceman coming back.

Jim Sterton Back at ABC
As Asst. to V.-P. Borroff

CHICAGO, Dec. 17—Jim Sterton,
former ABC program manager who was
discharged from the army recently, will
assume title of assistant to vice-presi-
dent Ed Borroff January 1. Gene Rouse,
present program manager, Will retain
possession of the title.
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West Coast SPG
Wins Wage Boost
To $300 Month

HOLLYWOOD, Dec. 17.—American
Broadcasting Company and Screen Pub-
licists’ Guild (Local 1489) have agreed
on a contract covering the web’s local
flackery, as well 'as ABC’s future flack
operations here in FM and television.
Pact calls for a hike in monthly base
rate from the present 250 to $300, 100
per cent union shop; three weeks’ vaca-
tion after one year; seven work days
vacation after four months; five-day,
40-hour week with time and a half for
overtime, and no call backs sooner than
12 hours after the conclusion of the
preceding work day. Agreement will be
dated as of January 1, retroactive to
December 1, and will run for three
years. It will be reopened after two
years for wage-hour discussions.

Pact further provides that flacks earn-
ing more than the scale wage immedi-
ately receive a $25 monthly increase and
an additional $25 monthly boost after
the first year. Web will start a new
classification, junior publicists, with pay
at $200 per month. However, company
is allowed a maximum of one to work
under that classification for a period
of no longer than one year. His duties
must be as an assistant. Also the com-
pany will allow flacks to do outside
creative writing as long as it does not
infringe on their job. Provisions are
also made for arbitration in cases of
dispute, seniority, leave of absence and
sick leave.

During contract negotiations, the
Guild agreed to scratch its demand for
preferential hiring, whereby ABC would
fill flack vacancies with Guild members
before looking elsewhere. Net, however,
has agreed to abide by the principle
of the clause, altho it didn’t relish the
idea of having it in the pact. Speaking
for the Guild in reaching the agreement
were Milt Gottlieb, business manager;
Nel Cleary, ABC unit chairman, and
John Boylan, Lyle Rooks and Ken Whit-
more, members of the Guild Radio Com-
mittee. Representing ABC, Don Searle,
v.-p. in charge of the net's Western op-
erations; Don Tatum, net attorney, and
Bob Hall, flack chief for ABC’s Coast

picture of a

label

~ never printed

IN THE HOMES of hundreds of thousands of listeners the letters WOR are the

initials of an old and trusted friend.

‘Since its founding in 1922, WOR’s unique personalities and intimate
‘methods of programming have increasingly cultivated this confidence and
warm friendship among the people who dial it into their homes.
This faith of thousands in the things that WOR says, is no less an asset to
WOR’s hundreds of sponsors than it is to the station itself. It is as tangible and

valuable a mark of added apptoval as if each advertiser’s message and product

were to bear the label shown above,

It is such belief in WOR that helps sponsors not only to make sales, but to
build added public goodwill for their companies and themselves.

www americanradiohistorv com

Ford Sunday Hour
Window Cards Go
To Music Windows

NEW YORK, Dec. 17—Kenyon &
Eckhardt agency is currently at work on
a special promotion for the Ford Sunday
Evening Hour which asks ABC station
managers to place display cards in local
music stores. To date, 110 stations have
replied to a preliminary pitch from Hal
Davis, agency radio p. a., requesting
about 300 cards for direct placement
with their local music dealers.

Agency plans to mail a different card
each week with name of guest conduc-
tors for the duration of the program.
Cards are black on white, carry the name
of the show, conductor, a few words
about the program and the individual
station’s call letters. Latter comes on
gummed sheets with call letters of each

station and air time. Outlets Just scissor -

out their own letters and paste.

Chi Air Flacks Wake
Up to Negro Press

CHICAGO, Dec. 17.—American web's
Midwest flackery department this week

began a campaign to give adequate cov- .

erage to the Negro press, long neglected
by p. a.'s here, and immediately came
up with layout in Ebony, pic mag which
has been called “the Negro Life.” Break
will deal with the daily life of the
Vagabonds, ABC singing quartet.

Press department is also concentrate

ing on the three Chi Negro newspapers, .

The Defender, World and Bee. New York
press departments have long covered
the Negro papers, but this drive is re-
garded as American’s first attempt to
do a Job in the important Chi area.

division. Pact inking is expected the
latter part of this week, pending okay
from ABC New York execs.

e

e ————
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Sen. Small Business Group’s
FM Costs Findings Bring

Ilidustry’s Bronx Cheer

Low Estimates Called “Misleading”; Trade From Missouri

WASHINGTON, Dec. 17.—Radio in-
dustry folk are taking a mirthful “you
gotta show me” attitude in response to
findings by the Senate Small Business
Committee and Federal Communications
Commission that small-fry with little
money can own FM broadcast stations.
Industry people are laughing over the
fact that the findings, reported Friday
(14), give the impression that a fellow
need spend as little as $6,420 for a 250-
watter. Figures exclude High cost legal
and engineering services and they also
exclude the expensive proposition of ac-
quiring land and downtown office space.
Typical response from one prominent
broadcaster was: “I wish I could start
even g little 250-watter in a decent-sized
city for anywhere near seven grand, or
even 15 grand—and if I could, then I
wouldn’'t be in business five years from
nhow, because there’d be so many in the
business on the big number of fre-
quencies available and competition
would be such a godawful headache
and the programs would be so lousy that
X'd be better off owning a grocery store.”

FCC and the Senate Small Business
Committee in reporting findings showed
what they described as costs for “six
major items” in FM: Transmitters (in-
cluding royalties), antenna, control
consoles, remote pick-up, turntables and
monitors. In announcing to the public
that anybody could get into the business
on a shoestring, the Senate Small Busi-
ness Committee neglected to tell about
the heavy cost for promotion, real estate,
lawyers, engineers (including field sur-
veys), studio, transmitter furnishings,
ete.

“QOmission Misleading™

That omission, say industry folk from
sad experience, is *“quite miisleading to
the poor public.”

“Anybody who tries to get {nto radio,”
said one prominent spokesmen, “will find
that he’ll need plenty of shekels handy
before he can even present his appli-
cation to the FCC—and I'm talking about
all the money he’ll need for hiring a
lawyer, engineer and other professionals
and for acquiring sites and so forth,
Even after the applicatlon gets to the

WLW

700 ON YOUR DIAL

THE NATION'S

MOST
MERCHANDISE-ABLE
STATION

PHOTO REFRODULCTIONS

Made from your own photos or negatives In any
size. No order too small—cost as little as G¢.
Mow doing work for RCA, MCA, DANNY
KAYE, EDDIE ROCHESTER, JACK BENNY,
KAY KYSER, JOAN EDWARDS, otc.

Write for pamphlet
“How Teo Sell Your-
selt,” free samples,
prise list B. Mail
orders everywhere.

MOSS

Photo Service
1S5 W. 46, N. Y. C. 19.

BRyant 9-8482
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commission,” said the spokesman, “the
guy will need plenty of money to show
that he’s capable of making the station
a going proposition—and if his applica-
tion is contested by competitors, he’ll
need plenty of money to fight off the
wolves.”

Senate Small Business Committee
nevertheless is serious about the find-
ings, and committee members are indi-
cating that they plan to keep close
scrutiny on the industry in order to
keep the way open for small-timers to
enter radio business. Sen. Glen H. Tay-
lor (D., Idaho), a member of the com-
mittee, in releasing the findings said,

“Radio broadcasting need not be ex-

clusively a big business game.” He said
the survey shows that “the cost of
equipping a station is far less than most
people realize and that radio broadcast-
ing is well - within the reach of small
business enterprise, farm groups, co-op-
eratives, labor unions and educational
institutions.”

According to the FCC committee es-
timates, six major items of equipment,
based on price quoted by leading manu-
facturers, would have a median cost
as follows: 250 watts, $9,508; 1,000 w,,
$14,758; 3,000 w., $17,858; 10,000 w., 27,-
308, and 50,000 w., $80,558. Prices for
equipment, according to surveys, ranged
from a low of 6,420 for a 250-watter
to a high of $85,110 for a 50-kilowatter.

“Nothing would be more unhealthy
for the future of free speech and open
and fair discussion of public issues than
to allow the control of this new FM
broadcasting to become concentrated in
the hands of a few people,” said Senator
Taylor. He voiced hope that newspapers
will make application for frequencies “in
order to provide diversified service thru-
out the country. There is no license
fee for a radio station,” he said, “and
no charge for the use of the public
airwaves.”

According to the survey, manufac-
turers estimated earliest delivery dates
of FM transmitters for orders placed
last month as follows: 250 w., next June;
1 k.w., April; 3 k.w. May; 10 k.w., July,
and 50 k.w., January, 1947. However,
first deliveries on orders placed prior
to November can be made, according to
the survey, as follows: 250 w., January;
1 k.w., February; 3 k.w., May; 10 k.w,,
June, and 50 k.w. August.

W. Coast Segs
With Stem Yen
Staying Put

Transport, Guest Lack

NEW YORK, Dec. 17. — Shortage of
transport and lack of names in the East
for guest shots, is currently plaguing
West Coast programs with yen to visit
Manhattan. Three programs are presently
stuck in Hollywood and will stay there
until pressure abates.

Transportation is high hurdle .right
now due to West-to-East space freeze for
returning servicemen. Since shows have
to make jump East in a hurry, between
programs, to arrive in time to produce
next program, they shy from taking
chance of being bounced from plane or
having train space canceled.

Space shortage also makes for guest
star difficulty normally. There is a con-
stant stream of celebs thru New York,
now this stream is only a dripple and the
demand overshadows the supply. This, in
return, results in top fees for guests and
most shows can’t stand the gafl.

HARTFORD, Conn., Dec. 17.—Report
To Connecticut, Sunday afternoon show
originating from Washington, until now
ajred only by WDRC, local CBS affiliate,
is being rebroadcast Monday by stations
WBRY, Waterbury, and WELI, New
Haven, Conn. Prospect is that other sta-
tions in the State will broadcast show
in near future.

Billsard TALENT COST INDEX

Based on “FIRST FIFTEEN” HOOPERATINGS for evening programs
and the “FIRST THREE” Sunday afternoon segs.

In the absence of ¢ data on non-telephone home list ship, The Billboard takes
the liberty of projecting telephone home-based radio audience measurements to total families.

Vol. 11 No. 23E (Report December 15, 1945)
;;:?\:%2: . Talent Cost
Agency, Hooper-  Woeeks Cost Per 1,000
Net & Stat. Rating to Talent Per Urban
Date Opposition Cost Polnt  Listeners
BOB HOPE 34.0 Va2 hr. Ford 8how—CBS $15.000 $441.18 $ .51
Lever—Pepsodent 276 Concert TiIme—ABC
F., C & B. Am. Forum of Air—MBS
NBC 124 Overseas Report—MBS
FIBBER McGEE Y2he. | This Is My Best—CBS $10,500 $371.02 $.41
AND MOLLY 28.3 401 Hank D’Amico—ABC
8. C. Johnson Wilfred Flelsher—ABC
Floor Wax Am. Forum of Air—MBS
N., L. & B,
NBC 142
RED SKELTON 24.8 Y2he,  County Falr—ABC $ 9,600 $383.06 Q
(CH) 167 Congress Speaks—CBS
Raleighs Behind CB8—CBS
R. M. 8. NBC 145 Symphonette—MBS
EDGAR BERGEN 24.7 Yahr.  Beulah Show-—CBS $14,500 $607.29 $ .64
Standard Brands 362 Sun. Eve. Hr.—ABC
Chase & Sanborn Alex. Med. Board—MBS
J. W. T. NBC 144
JACK BENNY** 24.4 Y2hr.  Thin Man-—CBS $22,500 $922.13 $ .88
Amer. Tob. Co. 528 Drew Pearson—ABC
Lucky Strike Don Gardiner—ABC
R. & R. NBC 145 + Opinlon Requested—MBS
SCREEN_ GUILD 24.2 Y2hr.  Contented Hour—NBC $10,000 $413.22 $ .46
Lady Esther Powder 275 Hoosler Hop—AB
Blow cBS 141 Auction Gallery—MBS
RADIO THEATER 22.8 1 hr. Telephone Hr.—NBC $16,000 $701.75 $.74
Lever Bros.—Lux 506 {nformation Please—NBC
J. W, T. cBS 149 Memo to America ABC
Golden Gate—ABC
Various—MmMBS
WINCHELL** 22.0 Yahr.  M.-Go-Round—NBC $ 6,000 $272.78 $ .30
Jergens 632 Request Performanco—
L. & M. ABC 187 CBS
Human Adventure~—MBS
MR. D. A, 21.8 Y2hr.  Maisie—-CBS $ 4,500 $208.42 $.28
Bristol-Myers 334 Pages in Melody-—ABC
Ipana and Vitails 8potlight Bands—-MBS
D, C. & 8. NBC 130
FRED ALLEN 215 Y2hr.  Crlme Dr.—CBS $12,000 $668.14 $ .65
8tandard Brands 466 Sun. Eve. Hr.—~ABC
Tender Leaf Tea Don't Be a Sucker—
Blue Bonnet Mar’ine MB:
J. W. T. NBC 141 G. Heatter—MBS
EDDIE CANTOR 19.9 Y2he.  Frank Sinatra—CBS $13,600 $678.39 $.74
Bristol-Myers 465 One Foot In Heaven——
TrushaHSal Hepatica ABC
Y. & R. NBC 130 G. Heatter—MBS
Real Stories—MBS
TAKE IT O Y2hr.  Hour of Charm—NBC $ 4,500 $236.84 $.24
LEAVE IT 19.0 283 Theater Gulld—ABC
Eversharp Operatic Revue—MBS
Bliow cBS 147
TRUTH OR Y2hr.  Mayor of Town—CBS 7,000 374.33 d
CONSBEQUENCES 18.7 Ze1 Man From G-2-—ABC s v SLas
P&Q—Duz Treasury Show—MBS
Compton NBC 133
ABBOTT AND Y2 he, Island Venture—CBS 13 702. .
COSTELLO 18.5 -1202 Curtain Time—ABC i) O Vak
R. J. Reynolds You Make News—MBS
Camel
Esty NBC 139
AMOS "N’ ANDY 184 Y2hr.  Inner Sanctum—-CBS 9,000 .13 K
Lever Bros,—Rinso 3209 - Guy Lombardo—ABC s BRas .56
R. & R. NBC 148 G. Heatter—MBS
Real Storles—MBS [ Sunday Afternoon
TH(ELNsa:I))OW 11.4 '/zzahg Gerh. g]otors Symph.— $ 2,600 $219.30 Coa
| B!
(Del., Lack. & Family Hour—CBS
Western) Mary Small Revue—ABGC
R. & R. MBS 35
NICK CARTER 10.1 Yahre  Gen. Mot Symph.— 1,50 148.61 5
H., M. &M, MBS 126 &2 NBG o oYmP $ ° s $.15
Gene Autry—CBS
W. L. Shirer—CBS
C. Greenwood—ABC
TH(ELNS.I;&I;OW 10.0 '/225':5: Gar&. g‘otors Symph.— § 2,500 $250.00 el
Groves Labs , Family Hour—CBS
R. & R. MBS 50 Mary Small .Revue—ABC
*1nsufficient data. **Includ: d broadcast on Pacific Coast. ***The network In this caso

Is not extensive enough to permit of tl‘;;) projection of Hooperatings and listeners-per-listening-sets
upon the urban city population on the same basis as networks of over 100 statlons. The *‘talent
cost per urban thousand llsteners® i3 therefore not reported.

LN—Limited Network. MA—Moving Average. CH—Computed Hooperating.

L. & M.—Lennen & Mitchell. D., ¢, & S.~—Doherty, Clifford & Shenfleld. F., C. & B.,—Foots,
Cone & Belding. Y. & R.—Young & Rubicam. J. W. T.—J. Walter Thompson. R., W, & C.—
Roche, Wiillams & Cleary, R. M. S.—Russell M. Seeds. N., L. & B.——Needham, Louls & Brorby.

cK. & A.~—McKee & Albright. McC.-E.~—McCann-Erickson. B.. B., D. & O.—Batten, Barton,
Durstine & Oshorn. H., H. & M.—Henrl, Hurst & McDonald, L. W. R.—L. W. Ramsey. R & R.

=—Ruthrauff & Ryan.

The averago evening audlence is 10.1 as agalnst 9.4 last report, 9.8 a year ago. Average sets-in.
use of 31.9 as agalnst 29.7 last report, 30.5 a year ago. Averago avallable audience of 80.1 as
agalnst 79.2 last report, 79.1 a year ago. Sponsored network hours reported on wero 7935 as
agdainst 81%: last report, 84", a year ago.

The “Talent Cost Index” is protected by the copyright of The Billboard "

and infringements will be prosecuted.
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Too Short for a Head

AM SLATE, aid to Stephen Fry at
BBC, New York, back from four-
month session in London. Headed south
for rest and recuperation, due back first
of the year.

With Uncle Sam putting a clamp on
import of Swiss wrist-watch innards, sev-
eral of the watchmaking newcomers to
radio are worried aboui having product
to meet consumer demand built by radio.
Import restriction apparently stems from
allied drive to uncover Axis funds hid-
den in Switzerland.

CBS is using solid hour of pop music
to fill 4-5 p.m. Saturday, time opened
by end of football games. “Listen to
Lawrence” show comes from WCAU,
Philadelphia; “Motor City Melodies”
comes from WJR, Detroit.

Greenberg Publishing Company, bring-
ing out “How To Audition for Radio”
tome by Ted Cott, WNEW program di-
rector. Beside tips, book will have sam-
ple scripts.

Fresh, the Pharma-Craft Corporation’s
deodorant which recently unsponsored
Counter Spy on the Blue was re-signed
by Young & Rubicam, and “accepted”
by J. Walter Thompson. Latter will drop
Odorono, also a deodorant.

George Foster, producer, and Mort
Green, writer, are resigning WNEW.
They’re opening shop as indle package
producers.

CBS suddenly realized that Ed Noble,
ABC prexy 1is stockholder in Sterling
Drug, has gone to bat to keep client
from shifting to Blue. Sterling last
week bought “Bride and Groom,” wants
to drop its two daytime soap operas on
CBS.

Ad agency stafters drew their Christmas
bonus checks this week. To facilitate
using the lucre for yule shopping.

Harry Ingram resigned Y&R directing
staff. His show, Two On a Clue, after
62 weeks, was dropped by LaFrance-
Satina effective January 7. Second Mrs.
Berton replaces. CBS is the web, John
N. Young the author. Berton had a sea-
son on CBS West Coast In 1942. Cast
not set.

J. Walter Thompson has arranged a
tle-up with Photoplay Magazine, movie
fan mag, with the “Lux Radio Theater.”
January 14, “Lux” will present a radio
version of the film selected by the
Photoplay poll as best of the year.
Poll is researched by George Gallup.

Ron Rawson, producer and miker, has
packaged a 15-minute children’s show,
as yet untitled, in which a fem com-
mentator narrates animal stories.

Matt Chappel, Ed Petry research head,
out with flu. Also down with the bug
was George Daly, radio tub-thumper.

Ben Gedalecia has been named asso-
ciate research director at ABC. With
OWI for past three years as head of
evaluations division, Gedalecia will ride
herd on listener surveys, test tele pro-
grams and public opinion polls.

Kenyon & Eckhardt radio department
now circulates a news digest, culled from
trades and dailies, to non-radie execs.
Sheet gives highlights, credits source, has
prime readership in the organization.

Sgt. Les Lieber, ex-radio p. a., now
doing publicity for AFN in Paris, due
home nezt week.

Maj. Karl Schullinger has rejoined
Foote, Cone & Belding as manager of the
radio department.

Bill Hawes, former braintruster for
Ralph Edwards's Truth or Consequences
show, is at old stand after two years
overseas service in the navy. .

Pete Donald, emsée of the Borden show
on CBS, gets lusty laugh just before
air time by pouring a glass of beer from
a paper milk container; and giving it to
somheone in the audience. Naturally the
container is loaded with the brew just
before being used so’s to bumild a nice
head when poured.

Bill Zuckert, busy character thesp be-
fore being shanghaied by the Seedbees,
is back aftcr 19 months in New Guinea.
Saw plenty of jungles, never a Jap. He’s
on the Lez. 2-1100 list.

Harry C. Levin heads the New York
radio department of the Victory Clnth:

over ABC, will be televised by the net
December 27, using General Electric
video station, WRGB, Schenectady, N. Y.
Under tandem aegis of ABC and WTRY,
ABC outlet in Troy, N. Y., program will
originate at WRGB. Tele viewers will
see and hear same show that radio lis-
teners get. This will be second time
Town Meeting has been televised.

Sgt. Bill Hunter, late of Radio Tokyo
and Manila, and chief engineer of first
American station to be installed in the
South Pacific, has climbed into civvies.
He’s back at WPAT, Paterson, N. J.

Ted Cott’s “So You Think You Know
Music” seg, aired on Mutual net, moves
January 4 from 10-10:30 p.m. down to
8:30-9 p.m. Show is broadcast Fridays.

Nathan Halpern, recently returned from
overseas where he served with the navy
and the OWI at SHAEF, has been ap-
pointed exec assistant at CBS.

Tom Slater, Mutual special events di-
rector, last week became the father of
a five-pound boy, his third child.

Ben Alexander, grad of 22-month over-
seas hitch in navy radar, joins “Gilder-
sleeve.” He was with NBC eight years as
announcer, actor and writer before the
navy. Don Stanley, in blue two years,
replaces Bob Campbell on miking staff,
Campbell will free-lance.

WCOP’s ‘““Sales Spotlight,” pamphlet
plugging the station, its programs and
promotions, is a smart bit of direct mail
follow thru. It’s a monthly in black
and white, designed to serve the dealers
in and around Boston. .

Dave Zimmerman has returned to WWJ,
Detroit station, after nearly four years
with the army. He's station’s senior
miker.

Lieut. Harold J. Hubert has taken
over slot as account exec head of radio
department at F. B. Hubert advertising
agency in Detroit.

Theodore G. Schneider, old night man-
ager at WHN, New York indie, has come
back after three years in navy to become
daytime manager and chief miker.

Three navy, three army vels back at
WHBC, Canton, O., station. Former are
Charles Pickens, staff pianist; Gervis
Brady, sales rep, and Charles Erbland,
promotion manager. Collins Bell, sales
rep; James Rober, miker, and James
Healy, news editor, were in khaki.

One of Philly’s leading super-markets,
Food Fair Stores, Inc., has resumed radio
advertising on a big scale with sponsor-
ship of a new half-hour mystery program
over KYW, fo bid for increased patronage
from housewives now that food rationing
has ended red and blue token worries,
Concern sponsors “The Haunting Hour”
each Sunday. It’s one of the few lo-
cally produced and acted dramatic pro-
grams, Contract is for 52 weeks.

Listen Here, monthly mag published
by WTAG, Worcester, Mass., is okay. It’s
distribbed to listeners as well as to trade.
Carries CBS ads. Editor is Mitzie Kor-
netz, associate ed, Philip Jasen.

Maj. John 1. Wildermuth {s new chiet
engineer at WADC, Akron station.

John Bates, radio director for J. M.
Mathes, New York agency, has gone to
Phoeniz, Ariz., to recuperate from bout
with virus pneumonia.

Frank O’Conner, recently cut of khaki,
has joined the West Coast radio depart-
ment of Ted Bates. He was a staffer at
J. Walter Thompson before draft.

Arthur Faske has resigned as chief
engineer of WLIB, Brooklyn indie.

Edward J. Noonan, recently out of the
armed forces, has reopened his market
research service in Boston and New Eng-
land.

Alex Grifin, WIP-Mutual commenta-
tor, is the first inter-ocean airplane pas-
senger to cover Westminister Abbey, the
House of Lords, Ireland, Newfoundland
and other points of interest in carpet
slippers. Griffin was a passenger on the
first American Airlines flight to London.
On the way, his feet began to ache. so
he slipped out of his shoes, and made
his feet comfortable in soft slippers.
When it came time to land, his shoes
wouldn’t go on, so he wandered around
in bedroom slippers.

ing Collection. Levin lately was regi
station relations chief for OWI,

America’s Town Meeting, forum aired

For More Radio News See Page 42

FTC, Trade Plan Ad Rules

Revision To

WASHINGTON, Dec. 17—Slick ops
who hope to scoop up the cream on
radio sales thru false leads in advertis-
ing will be blocked by early revision of
the federal trade practice rules for the
industry. Government is getting fullest
co-operation from top industry-leaders
for an unprecedented crackdown, so far
as radio is concerned, insiders told The
Billboard. Msanufacturers fear that fly-
by-nights will attempt to exploit pipe-
dream dope on war-developed radio re-
ception, television and FM development
before the genuine items are on the
market. .

With radio expansion into FM _and
television gaining speed, government and
industry leaders want to head off dan-
gers of fraudulent advertising without
delay. Once general agreement is reached
on lingo for describing various devices,
market-wise manufacturers can prod
their ad-men into getting out the real
dope on war-improved radio, industry
representatives told The Billboard, and
thus salvage brand-name reputations in
the eyes of John Q. Public, who has been
ballyhooed thruout the war to expect
the ultimate in radio experimentation
within a few months after victory.

FTC To Help

Used by manufacturers and their re-
tail agents in preparing advertising copy
and sales programs, the regulations, de-
signed to prevent and eliminate false
advertising, deceptive selling methods
and other sharp trade practices, will be
worked out by the Federal Trade Com-
mission with the “voluntary co-operation’
of the radio manufacturing industry.
They will replace the rules adopted in
1939.

Altho no formal request for a trade
practice conference has yet been filed
with the FTC, it was learned that there
is considerable industry interest in the
“go” signal from the iIndustry under
“go” signal from thte industry under
its policy of. enforcing trade laws thru
general industry co-operation and self-
policing. The commission, however,
from unofficial comment, appears anxi-
ous to revise current trade practice
guides and wants to call its first post-
war conference at an early date. Offi-
cials expect “considerable expansion” in
radio styles volume within the near fu-
ture and, judging from pre-war adver-
tising which hinted at television and
FM functions of late models, they antic-
ipate a deluge of consumer complaints
as well as scores from Iindustry mem-
bers who check up on each other. FTC
members expressed fear, however, that
it the regulations were revised too early,
the industry would not have enough ex-
perience with the new models to de-
termine the trend of possible unfair
practices.

Voluntary Approach Preferred -

“We can’t require the industry to at-
tend a trade practice conference,” an
PTC official told The Billboard. “We
prefer the voluntary approach in pre-
venting unfair trade practices,” he said,
“gince it produces the best results. It
may be slower and take more time,”
he added, “but we maintain better re-
lations with the industry and we do not
give the impression of being dictatorial.”

Two or three large set makers are
currently working on new rules which
will be presented to the FTC within
a few months. Television .regulations
are expected to be written up under a
separate code. As soon as formal ap-
plication for a conference reaches FTC,
commission officials indicated they will
call a preliminary meeting to get general
proposals from the industry. Later, af-
ter they have been studied by the com-
mission, a set of proposed guides will be
issued. Subsequently, hearing will be
set and after the rules are revised, if
necessary, and get industry approval,
they will be declared official and bind-
ing.

Decish Expected Soon

A Federal Trade Commission decision,
expected within the next few days, will
set the pattern for advertising tube
and power capacity of sets. FTC has
been studying ad copy put out by Zen-
ith Radio Corporation since a federal
court last spring sustained a commission
ruling that, in effect, rectifiers and tun-
ing devices must not be too closely
identified with standard tubes used In
the “detection amplification, and re-
ception of radio signals.”

The commission sustained a complaint
that the public was misled on the
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strength and value of sets where such
devices were identified as tubes. FTC
will rule on whether or not, say, “7-tube,
including rectifier tube” is adequate
protection to the public and sufficient
to overcome the “unfair practice” alleged
by the commission in the Zenith case.
The final outcome of this case will, in
part, determine further action on a
complaint against Montgomery Ward &
Company involving identification of
rectifier tubes.

Philco and RCA, it was learned, have
specifically requested that the industry
practice rules be amended to eliminate
reference of rectifier tubes and other
tuning devices from advertising copy.
In the Montgomery Ward case, however,
the FTC is called upon also to decide
whether or not statements in advertis-
ing that a set equipped with plugs for
television give the impression that video
signals can be received on the set by
merely plugging an extension cord into
the wall. A complaint filed with the
commission assérted that the public is
being misled and, in fact, the sets cannot
receive or reproduce picture signals in
visual form.

WidowSettlesWDGY
Court Fight in Cash

MINNEAPOLIS, Dec. 17—Mrs. Mae C,
Young, executrix of the estate of her
husband, Dr. George W. Young, founder
of Station WDGY, won court approval
to dispose of station holdings to Stuart
Investment Company, of Omaha, for
#301,000. Dr. Young died April 27.
Authorization was granted by Probate
Judge Manley L. Fosseen, who approved
transfer of station license to Twin City
Broadcasting Corporation, of Minne-
apolis, pending FCC approval, which has
been applied for.

At the same time, Mrs. Young settled
two claims totaling $320,000 by two sis-
ters of her late husband. Claims were
settled for $8,000 each. One sister, Mrs.
Myrtle Egan, had filed suit against Mrs.
Young as executrix, for $145.000, charging
that $200,000 had been placed in a safe
deposit box by her brother with the
understanding that half was to be hers
at his death.

Other sister, Avada Young, claimed
$175,000 she said her brother promised
to will her as one-half interest iIn WDGY
for her services to station. No evidence
was produced in court to substantiate
the claim, however.

Dr. Young’s will dated July 7, 1939,
left each sister $1,000, while the balance,
“in excess of $300,000” was willed to his
wife.

Salisbury, Md.

and other top Radio Stations use
this 3x5 VISUAL record of song hits
of over 100 publishers, plus old
favorites. Includes lead sheets and
lyrics of chorus.

Samples free.
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U. S. Experts View FCC’s

Rural Listeners Survey as
Go-Ahead for Entertainment

Federals To Present Views at Clear-Channel Hearing

WASHINGTON, Dec. 17—Top govern-
ment analysts are interpreting findings
of the recent Federal Communications
Commission rural listener survey as giv-
ing the “green light” for widespread
expansion and improvement of radio
entertainment programs despite the sur-
vey's conclusion that rural listeners pre-
fer news to entertainment programs. The
hitherto undisclosed views of these
analysts will be made available to FCC's
clear-channel hearing which opens here
January 14.

The analysts point out that the radio
industry, on the basis of the survey’s
results, faces an exceptional opportun-
ity to expand rural entertainment pro-
graming by means of improved and
varied shows. With the news and edu-
cational interest seemingly the prime
urge among rural listeners for turning
on the radio, the analysts say enter-
tainment programs can be revamped to
keep the listeners close to their receiv-
ers after the wind-up of the news shows.
Some see even the possibility that en-
tertainment might move up to a num-
ber rating among rural programs within
a year if the radio industry takes ad-
vantage of the situation. It is em-
phasized, however, that the brand of
entertainment should be brought to a
higher level, including better-class mu-
sic and drama and less inane wisecrack-
ing and fewer commercial plug inter-
ruptions,

More P. S. Shows

This doesn’t mean that there should
be a diminuation of informational pro-
grams, say the analysts. In fact, they
point out, public service programing
would seem to be encouraged by the
results, and the public service program-
ing might well include high-grade en-
tertainment. The majority of rural lis-
teners would seriously miss spot news,
weather and crop report programs,

which have become identified with rural -

life, say the analysts. Radio folks are
advised, tho, that it should definitely
not be inferred that purely amusement
programs are not wanted. The poll
reflects “A wide interest in radio as an
entertainment medium,” said one top
official, “and it would be wise for broad-

Hall Bros. Buys
Digest Program

NEW YORK, Dec. 17. — Hall Bros.,
greeting card maker, takes on The
Reader’s Digest show formerly bank-
rolled by Campbell’s Soups. Show goes
over CBS January 13, from 2-2:30 p.m.
With Frigidaire taking the next half
hour for its Hollywood Startime Thea-
ter, the Foote, Cone & Belding agency
has a solid hour of Sunday afternoon
billing on CBS.

Hall Bros., now has Charlotte Green-
wood show on Blue. This will probably
fold as soon as cancellation can take
effect.

New program will be titled Reader's
Digest-Radio Edition. As usual, pro-
gram material will be based on stuff in
mag. Big change will be the use of a
top name in quarter-hour dramatiza-
tion. Carl Bixby will be editor, Paul
Rickenbacher the agency exec in charge.

8x10 GLOSSY

PUBLICITY PHOTOS
100 for $6.25

As low as Sc Ea. in quantity. [f you
use photos you should get our price list
and see our samples before ordering.
Drop us a card for free sample and price
list. This is not the cheapest service,
but our prices are low enough so that
you can now afford real quality. Prompt,
courteous service. Quality guaranteed.

Mulson, Dept. B,
310 E. Washington Ave.
BRIDGEPORT, CONN.

casters not to lose sight of that.”
From some analysts, too, came a refu-
tation of criticism in the industry that
the poll’s results cannot be regarded as
valid for normal peacetime periods since
the survey was taken last summer at
the peak of an abnormal phase of the
war., This phase followed the Nagzi sur-
render and American public interest
was focussed on demobilization and
transfer of U. S. troops in the European
theater and on the preparations for in-
vasion .of Japan. Rensis Lickert, chief
statisticlan in the division of program
surveys, Department of Agriculture,
where the poll was prepared, told The
Billboard that he was “quite convinced”
there would be no appreciable deviation
from the findings if the poll were taken
now or at any other time. Opinion
polling in the survey was concentrated
between last June 15 and July 28.

They Like It

Radio’s Job of satisfying its rural
“clients” is viewed as relatively easy
since “an amazingly small amount of
criticism" is reflected in the poll. The
conclusion, statisticians say, generally
1s: The “sticks” like what they are get-
ting, but way is wide open for variation
and Improvement.

The clear-channel hearing will be in-
fluenced in great measure by results of
another poll, operated by Commerce De-
partment’s Census Bureau, which is in
process of tabulation. This poll is de-
signed to show the degree of quality of
radio reception in the rural areas, and
inside information points to results
demonstrating extremely poor quality in
some sparsely settled areas and generally
good quality in most others. Some
rural areas, it is found, can pick up
programs better than in the concen-
trated areas of population which is no
surprise to the trade.

“Snow Village” May
Be Revived by MBS

NEW YORK, Dec. 17.—Snow Village,
an old-timer in radio comedy-drama,
may be revived by Mutual Program Vice-
President Phil Carlin to fill in the web’s
12:30-1 p.m. Saturday slot. Program,
based on the adventures of two oldsters
in a New England town, will feature
Parker Fennelly, of the original §, V.
and now of the Fred Allen show, and
Ethan Allan.

Carlin intends to air the show at 12:30
In an effort to build the noontime lis-
tening strip. As reported in The Bill-
board last week, Land of the Lost 1s be-
ing moved to 11:30 to build kid listening

It’s “Tokyo Mose”

TOKYO, Dec. 12.—G.I’8 and
Japanese tuning in the 18-station
hook-up of the Armed Forces
Radio Network are being amazed
these days to hear a G.I. counter-
part of Tokyo Rose named Tokyo
Mose playing records used by the
former female Japanese announc-
er and broadcasting over the
facilities used by the Rose.

Unlike the malicious Rose
propaganda programs beamed to
spread unrest among allied troops
in the Pacific, Tokyo Mose spins
popular records and sells recruit-
ing, the army’s .educational pro-
gram and v. d. prevention to Al-
lied occupation troops in Japan
and Korea.

“Mose” Is Averback

The Tokyo Mose show is broad-
cast Monday thru Saturday, 2-3
p.m., and originates at WVTR,
key station of the Armed Forces
Radio Network in Tokyo. Tokyo
Mose 1is actually Sgt. Hy Aver-
back, former assistant produc-
tion manager of KMPC, Holly-
wood, and actor on the Screen
Guild and Hedda Hopper shows.
Averback has done disk shows on
army stations at Guadalcanal and
Noumea.

In addition to the playing of
records, announcements in behalf
of the army and some good-
natured army griping, the Tokyo
Mose show presents such special
features as “The Bing Crosby for
President Association,” the “Who's
Having Babies in Hollywood
Dep’t.,” and the “Betty Grable
Bureau,” airing all possible items
about the blonde star.

Carruthers To Head
Don Lee’s New Eng’r
Research Dep’ment

HOLLYWOOD, Dec. 17.—Don lLee has
set up an engineering research depsart-
ment and hopes to come up with some
new tricks By delving into the unknown.
Walter W. Carruthers, who was with the
net for four years before going on war
duty, heads the new department. Dure
Ing the war Carruthers wds engineer in
charge of research on training devices
for submarine operators at San Diego.

Net will concentrate on sound effect
work and expects to develop sound pro-
duction via electronics. This stuff is
supposed to be right up Carruthers’ alley
because his war work consisted of elec-
tronic detection of underwater sounds.
Department is also expected to develop
improved lateral record pick-ups and
variable speed turntables.

from 11:30 on, since House of Mystery
airs at 12. Sticking Snow Village in
after House of Mystery is designed to
hold onto the audience built by the two
preceding shows.

Trade Big Berthas Unlimber
Guns for FCC’s Ad Ruling

WASHINGTON, Dec. 17—Federal
Communications Commission’s idea of
requiring public legal advertising of all
applications for assignments, transfers
or licenses for any kind of radio station
(AM, FM and Video) is going to get
heavy opposition from s lot of radio
Jumbos planning some imminent swaps,
it appeared today as the FCC awaited
requests for oral argument on the new
proposed rule which FCC devised months
ago in the wake of a ruling of Aviation
Corporation transfer of Crosley interests.
FCC last Monday (10) announced that
oral argument will be scheduled if ample
requests are filed before January 15.

Rule which has caused a storm of
controversy would affect “applications
for consent to assignment of construc-
tion permit or license for any kind of
station or for consent to the transfer
of control of a corporation holding such
a construction permit or license.” Each
application, according to the proposed
rule, would have to be accompanied by
notice which the licensee or permittee
would be required to publish at least
twice weekly for three weeks immedi-

ately following the filing of the appli-
cation. Publication would be in “a daily
newspaper of general circulation pub-
lished in the community in which the
station is located.” Notice would give
the details of terms and conditions, etc.
No action would be taken by the FCC
for 60 days from filing, “during which
time any person desiring to purchase the
facilities upon the same terms and con-
ditions may file a completing applica~
tion.” All competing applications will
be considered by the FCC “on their
merits” and a hearing probably would
be in order.

FCC is obviously convinced that the
rule ought to stand, but the commission
will give an open ear to suggestions for
revision. Rule in any event won’t apply
where there is a reorganization of s
corporation which holds a license or con-
struction permit, involving no change in
“beneficial ownership.” Also, the rule
won’t apply “where there is an assign-
ment from a decedent to his executor or
administrator or from the executor or
administrator to his duly appointed
successor.”

www americanradiohistorvy com

Army Beating
Drums; Outlets

Clear AAA Time

NEW YOREK, Dec. 17—~U. S. Army is
buying spots for another splurge in its
recruiting campaign. New push will be
a three-week bally starting January 7,
using five spots a week each of the first
two weeks three the final week. Cam-
paign will blanket the country by using
every station excepting only those out-
lets that carried at least three of the
army-sponsored football broadcasts.
N. W. Ayer is the agency.

And since it's a drive for the army,
the stations and their reps are really
doing g job in clearing prime time. Sta-
tions are spotting the announcements
in periods previously taboo, clearing time
sold to year-round advertisers, revamping
skeds, Station reps are blowing their
profits in telephone, teletype and tele-
graph tolls to facilitate the clearing. And

advertisers, once they know who wants °

the time, are stepping aside. Previous
drive, using the football games, was
aimed at getting vets to re-enlist and
clicked big. Push now being prepared
will be aimed at rookies.

CBS Non-Union
Staffers Given
10% Pay Boost

NEW YORK, Dec. 17.—CBS has come
thru with a general 10 per cent wage ine
crease for staffers not covered by union
contracts who have not received raises
to that amount in the last year. Web
will also hand out a number of merit
raises within the next few weeks.

Many employees who are covered by
union contracts have received increases
of above 20 per cent in the last year,
chiefly technicians who are members of
the International Brotherhood of Elec-
trical Engineers. Directors, members of
the Radio Directors’ Guild, have also
been given increases in excess of 10 per
cent and writers are currently working
on a new contract.

CBS move was seen by the trade as
having two motives: To spur the staff to
better work, much needed at net, and
to forestall, if possible, the growing
trend towards organization of white col-
lar workers. Trade also sees recent re-
turn of Bill Paley, web prexy, to active
control in final approval of long-needed
pay tilts.

VA Service Set
To Aid Airers on

Vet Programs

NEW YORK, Dec. 17—The Veterans’
Administration, U. S. Government agency
concerned with returned servicemen, has
established a radio service division de-
signed to assist broadcasters on programs
dealing with vets and encourage rehabili-
tation shows. Joe Brechner, former AAF
radio staffer, who has been appointed
radio service director for the VA, told
The Billboard that he has asked the
NAB to conduct a survey among stations,
asking them what sort of® program mae
terial they need.

“At the present time,” Brecher said,
“we do not intend to set up any produc-
tion unit. If you are going to produce
shows, you have to go all-out. And we
have neither the manpower, the facilities
nor the money. What we are trying to
do now is to convince networks, and par-
ticularly stations, that they should help
out with the vital job of veterans’ prob-
lems. Some networks have said that
vets material is dull. Actually, it’s the
best human interest stuff available.”

The radio service, which began Novem-
ber 1, has sent out a series of scripts,
some of which have been used on the
air.” The majority of them have been
interview formats with the heads of the
VA fleld service branch nearest the sta-
tion acting as guinea pig. To date, all
material has gone first to these field of-
fices and dealings with stations left up
to them.

Brecher expects his department to ex-
pand as soon as sufficient funds are
forthcoming from Congress and as soon
as his survey is complete.

C_.
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Plush Carpet Out For

RCA-NBC Shows Press Color
To Prove That Upstairs
Frequencies Are NSH Today

Sick Stomachs Among Viewers Due to Flicker

PRINCETON, N. J., Dec. 17.—Radio
Corporation of America and its strap-
ping offspring, NBC, wound into a ball
all their recent television developments,
reared back, let fly and splashed it
right in CBS’s face last Thursday (13).
A full day’s junketing by a group of
about 65 newspapermen tore away the
curtain from color, a vastly improved
receiver tube, three-dimensional tricks
and a repeat performance of the image
orthicon.

Led by Gen. David Sarnoftf, stripped
down to his mental shirtsleeves, a per-
forming crew of RCA engineers threw at
CBS s color system which, far from
ready for commercial use, 18 in all
fundamentals the same as Dr. Peter Gold-
mark’'s at Columbia. They trotted forth
@ new Kkinescope with a picture which
almost doubles the light and brightness
of pre-war tubes and also pulled a few
stunts in third dimensional effects which
tmpressed nobody except those who had
never seen the stereoscope of a Victorian
living room.

Trade reaction had it that of the
three new developments, only the receive
ing tube was worth any excitement (as
indicated in an exclusive report in The
Billboard November 24), and RCA’s sales
execs came right back with an an-
nouncement that the new tube will be
incorporated in all RCA sets, due on the
market (some of them) by the middle
of '46.

Color Disk and Drum

RCA's color television, which uses a
color disk at the camera and a color
drum at the receiver, falls out of
phase at the slightest provocation and
leaves the viewer with a splitting head-
ache and a Ss(ueezy stomach, got a
mildly interested “humm’” from most
experts. Pictures in three dimensions
were regarded as an interesting labora-
tory toy, but hardly pratical for com-
mercial use now. Three dimensions in
tele require the use of Polaroid lenses
in front of the eye, the same as the
old movie “novelty.” Both the color and
third dimensional effects flicker and the
color breaks down into great big globs
of red, green or blue everytime the viewer
nods his head or blinks his eye. RCA
color, by the way, uses another process
also in use by Goldmark and by the
British, sound impulses transmitted on
the same carrier as video, but inter-
spersed between picture flashes. Gold-
mark’s color has automatic phasing,
RCA’s does not. That’s about the only
big difference.

The color demonstration was trans-
mitted about two miles on a 10,000 mg.
band between 10 and 12 mg. wide, sort
of super-duper high frequencies.

The new tube produces its bright pic-
ture by means of an aluminum sheet
between the electron stream and the
phosphorescent surface of the tube. This
process reflects to the front of the tube
all the light which bounces back off
the phosphor and is lost. Most popular
of the sets using this principle (12-inch
reflecting, 10-inch direct viewing, seven-
inch direct viewing and 18 by 24 pro-
jection were shown) was the seven-inch
table model, said to market somewhere
under $200.

Kesten’s Statement

But if RCA impressed the press with
only one-third of its show, it won a
tactical victory which drew from Co-
lumbia’s Paul Kesten the following
statement: “We are delighted that one
of the country’s big manufacturers has
gone so far toward color television in

For Late Television News
See Page 42

the high frequencies. We are particu-
larly gratified that this demonstration
should have occurred so soon, less than
three months after CBS first broadcast
color television in New York. (CBS did
not demonstrate its color to the press,
but to a small group of FCC commis-
sioners) . . . (Sarnoff’s estimate of the
time required for color to be in operation,
five years) is a very safe estimate. It
is from three to four years longer than
we think it will take.”

Sarnoff, speaking before the newspaper
group, took pains to point out that he
“was not starting a fight” but to list-
eners, it was obvious that Sarnoff had
called the conclave to convince the pub-
lic, once and for all, that HF color is
far away and that LF has to get started.
He asserted that mechanical color, like
RCA's and Columbia’s, i1s not good
enough, that there must be an electronic
system., Further, he said, no one that
he knows of has the know-how to do
anything except experiment in the high

For “Ads” Sake

NEW YORK, Dec. 17.—Tele-
vision, like most youngsters, is
self-conscious and rarely has the
good sense to laugh at itself or
one of its members. But the
business had a good guffaw when
it took a gander at a national cig-
arette ad this week and remems
bered that the *“crack” television
director therein eulogized was a
combination log girl and secre-
tary at one of the smaller sta-
tions in the biz.

Four-color ad did the thing up
brown, complete with folding
canvas chair, a 12 Hollywood, and
some really inspirational copy.
But gentlemen—a secretary?

frequencies, whether it be color or
black and white.

Just about the sum and substance of
the whole story “was contained in 2
phrase dropped by an important trade
figure after the show was over. ““This
may possibly have done RCA some good,”
he sald, “but it certainly did CBS a lot
of harm.”

It was pointed out by several observers
that RCA’s demonstrations leave CBS in
the position where it can be said to
them: “Put up or shut up.” The ball
now belongs to Paul Kesten and Peter
Goldmark. If they can show com-
mercially feasible color television, they’re
in. If not, RCA Is.

REVIEWS

Bedelia

Basketbhall-NBC

Reviewed Wednesday (12}, 8:18428
p.m. Style — Ventriloquist. Sustaining
over WCBW, New York.

Reviewed Wednesday (12), 8-11 p.m.
Style—Sports remote. Sustaining over
WNBT-NBC, New York.

Bedelia, a ventriloquist act with
drama-comedy trappings, was John
Southwell’s first directorial effort since
leaving Young & Rubicam and Jjoining
CBS. Southwell distinguished himself
neither for excellence nor incompetence,
but rather delivered the sort of show
of which Mike Gonzales, the old baseball
coach, would have said: “Good field. No
hit.”

Southwell demonstrated great poten-
tialities with a series of Iimaginative
effects and the program’s general struc-
ture, but his choice of material would
have been of no credit to the rawest
amateur. Bedelia, the comedy show, was
distinctly unfunny. The fault in this
case presumably rests equally with the
star, Shirley Reid, as with Southwell.
But it adds to no director’s reputation to
use anything as sluggish as Bedelia.

On the credit side of the critical ledger
18 the fact that Southwell tried several
intelligent ways to elaborate on and
improve the by now well-worn groove of
ventriloquist turns. Miss Reid, the voice,
became a young woman with a parlor
date, and Bedelia, the dummy, became
the pesty young sister. Loney Lewis
played the boy friend with no great dis~
tinction.

Southwell added something to ven-
triloquism when he utilized television’s
special advantages to permit the ven-
triloquist to walk away from the dummy.
The first time this was done a long
shot, with its lack of definition, covered
up for the lack of lip movement. But
it was even better the eecond time
when the dummy was left on a sec-
tional couch and operated by a third
party, hidden behind the furniture who
was able to put his hand between one
of the sections.

Technically, the program was good—
which is as it should be. It's time
that directors stopped congratulating
themselves everytime they run thru 15
minutes without too many fluffs. In
one or two of Bedelia’s long shots, cam-
eraman Howard Hayes took in too much
floor and some of Ralph Warren’s close-
ups were fuzzy, but aside from that
both are to be commended. Shading,
too, seemed to be much better than
it has been in past weeks and the light-
ing passed muster, Marty Schrader.

Color television, General Sarnoff, three
dimensions or any other fireworks not-
withstanding, the best salesman for low
frequencies in general and NBC in par-
ticular, is the sports coverage which the
net’s station here, WNBT, is attempting
right now. On the tail end of a football
season which drew as much press space
as anything else in television to date,
NBC has delivered another sure-fire space
grabber in twice-weekly basketball games
from Madison Square Garden.

Basket ball, now enjoying the biggest
boom in its history and subject of
“learned” essays in the sports pages, Is a
natural for television. Its action Is con-
fined to a small area. It moves fast, but
the ball is easy to follow. There is little
deception. As in football, it is not sub-
ject to weather conditions, is played in
brilliantly lighted stadia and even the
background a polished hardwood floor,
helps make it easier to see. All those
elements were present Wednesday night,
plus the added boost of two very excit-
ing games.

That’s not to say that NBC has reached
or even approached perfection, even tho
the outstanding fault was not the net’s.
Photographers' flash bulbs, exploding di-
rectly under the cameras, knocked the
picture lopsided and ruined, even in &
few seconds, some of the best action.
Bob Stanton’s commentary was a valiant
attempt .to do a play-by-play, but even
better spielers than Stanton can’t follow
the twistings of basketball without get-
ting stumble-tongued. When things

_were slow friend Stanton did okay, but
he got completely lost when real action
started. It would be better if he tried
the Red Barber trick and explained the
game and some of its finer points.

Chief criticism of the show hinges on
the question of fatigue. Two full games,
even on the spot, is perhaps a bit too
much. But in television, with its ever-
present factor of eye strain, the deaden-
ing effect on the viewer is intensified.
One game, the top one of the evening,
would be enough.

Between halves and between games
NBC used only a badly painted sign and
some recorded music to hold the audi-
ence. It would be helpful perhaps if
some sort of live show, news Or a resume
of the game were put in the 10-minute
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Tele Talent

28 - Hir. Weck
Jolts Outlets

Writers, directors, produc-
ers, talent at a premium-—
dough is big problem

®

By Marty Schrader

NEW YORK, Dec. 17.—Imminent real-
ization of the FCC’s edict requiring 28
hours a2 week of air time for every tele-
vision station has most program mane
agers here in a virtual tizzy, worried half
to distraction over the “shortage” of
writers, directors and acting talent. The
prospect of putting on a full schedule
of shows has created for the first time
a sellers’ market in local television.

Video men, who haven’t devoted much
time to exploring the market for scripts,
for instance, are fearful that they will be
hard pressed to program the sked, par-
ticularly with the lack of film footage.
It is known that a program exec at one
station has been desperately &earching
for material, even going so far as to speak
before writers’ groups to ask them for
help. Experienced producers, also a prob-
lem, are few and far between. Likewise,
talent of any real consequence in radio
or the theater is reluctant to work in
tele at today’s prices.

Money, as usual, is at the root of the
question, with good men preferring more
lucrative fields to video’s low pay. There
have been cases in this town where
writers were pald a dollar a minute,
about $30 for a 30-minute show, hardly
enough to tempt men whose radio prices
range {rom $250 and up. Another point
which gripes scripters is the fact that
the little guy, who may be willing to
grind out stuif at 50 bucks a throw, has
hardly been given a look-in at most tele-
visionx stations in the past. At times tele-
vision has displayed a middle-aged
spread just like its poppa, radio, pre-
ferring to deal only with the lads who
peddle thru the Morris office or MCA.
As a result of this attitude, many young
writers have been denied the opportunity
to learn anything about the medium, and
today, when the stations are begging
them for stuff, some scripters aren‘t
prepared to deliver the goods.

About the only source of experienced
production talent around town is the
dispersed DuMont staff, but execs in
most cases are looking over their heads
at people from other fields. New pro-
ducers in New York stations these days
are coming from legit, ad agencies, radio
and what have you, but few, if any, come
from television.

NBC has partially solved its programe-
ing problem by skedding close to nine
hours of sports remotes per week, but
even that won't close the gap. CBS has
talked a great deal about how it will also
do remotes, but at this writing, nothing
has happened. DuMont is not on the air
now and has no remote equipment on
hand.

The solution to the whole situation,
a few eagle-eyes say, rest in convincing
the big brass in their radio towers that
they’ll have to snap the rubber band off
the roll. Of course, television is a non-
profit operation today, but, as David
Sarnoff pointed out to the press Thurs-
day (13), thete will be no money made
for five years. If that's the case, why
not do the thing right while losing
money, trade asks?

spot. Without doubt, most viewers use
the break to rest their eyes, but if some-
thing were on, the pull back to the re-
ceiver would be increased and the audi-
ence loss not so great. When continuity
of listening is broken in radio a goodly
portion of the audience drops out. Same
is probably true in television.

We had hoped to do a comparative re-
view of CBS and NBC on this basketball
game, but Columbia, which last week
announced that it would be at the Gar-
den, bowed out, explaining that 1its
equipment had not passed muster.

Marty Schrader.
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CBS “Private” Color Show
For N. Y. Times’ Jack Gould
Puts X Sign on Web’s P. R.

—And Even Times’ Story Does Net No Good

NEW YORK, Dec. 17.—CBS, which used
to be the network most newspapermen
loved best, was on the receiving end of
a series of growls from reporters and
editors of consumer and trade papers all
over the country this week when the press
learned that Columbia had given an ex-
clusive look-see at its color_television to
Jack Gould, radio editor of The New
York Times, and permitted him to re-
lease the story in The Times of December
14, Coming as it did on top of a con-
troversy between CBS’s Dr. Peter Gold-
mark and PM’s Gordon Cole over the de-
gree of optimism expressed by Goldmark
before the FCC last month, Gould’s ex-
clusive appeared to most newspapermen
as a definite slap, one which is not and
will not be taken lightly.

In Washington, New York and other
points, there has been considerable in-
terest and speculation over the com-
parative quality of CBS and RCA color,
Newspaperinen have been chafing at re-
peated delays of Columbia’s demonstra-
tion, but none expected to be left as far
out on the lmb as they have by the
Gould story. Comments on the matter
ranged from the unprintable to a mild
“lousy press relations.” No one has ex-
pressed any indignation at Gould, but
all agreed that when a reporter is al-
lowed to see top secret stuff and accom-
plishes it only with the complete co-

GI-F amily Gab
Hour on Christmas
~ Set by MBS, SONJ

NEW YORK, Dec. 17.—The Standard
Oil Company (New Jersey) will sponsor
a full hour ‘°round-the-world pick-up
show on Mutual Christmas Day, airing
from 10-11 p.m. Program, which is be-
ing set up by Abe Schechter, MBS news
and special events head, will feature live

* talks between servicemen all over the

globe and their families at home. First
time MBS has been able to sked two-way
conversations since censorship was lifted.

Ralph Slater will emsee the program
from New York. Marschalk & Pratt is
the agency.

NAB Code Set for

An Overhauling

(Continued from page 5)

air, or, in the case of sponsored news
broadcasts, the advertiser.”

Meanwhile, as foretold in The Bill-
board, NAB is proceeding with plans to
increase membership fees in connection
with its general reorganization and ex-
pansion. Budget committee met here
Friday (14) to polish off its recommen-
dations for the board of directors at
next month’s Hollywood parley. It is
learned that the increases will be very
substantial, following in general the
ratio scheme which now prevails for all
types of stations, but with higher rates

' for each bracket. Dues now are as low

\ s a sawbuck a month to in excess of $400
a month, depending on station’s gross

\ profits.

+ Latest move in reorganization is the
designation of Hugh Higgins as assistant
director of broadcast advertising. NAB

! announced Friday (14) that Higgins will
center his efforts on various phases of
promotional work for use of member
stations. Higgins, who is just out of the
Army Air Force in which he served as a
major doing public relations work, is
a former sales and promotion manager
for National Broadcasting Company here.

Meanwhile, in line with reorganization
plans, NAB is proceeding with prepara-
‘tions for installation of a program de-
‘partment which will function hand-in-
hand in an advisory capacity with ap-
propriate departments of member sta-
tions. Progress was reported in the wake
of the program managers’ committee
meeting in New York Monday and Tues-
day (10-11), and areport is being shaped
for NAB Prexy Justin Miller.

operation of the company concerned, the
rest of the press deserves a break too.
If Gould had seen CBS color on his own
hook, no one would raise so much as
an eyebrow. But when CBS gratuitously
passes along an opportunity like that
and doesn’t give the other boys as much
as a smell, journalistic tempers, always
an unpredictable factor, go up like the
thermometer in July.

The story going around the best pubs
has it that Gould was admitted to the
holiest of holies about two weeks ago.
At that time he promised to keep his
reactions and his facts in strictest con-
fidence. After the RCA demonstration
Thursday (13) (see story elsewhere in
this issue), he called CBS and told them,
in perfect fairness, that he could give
them a break with an objective, com-
parative piece if they would agree to
release him from his promise of confi-
dence. After one of those earth-shaking
exec conferences,” Gould was told to go
ahead with his story. Keston and com-
pany figured they'd get a good break in
The Times and the hell with the rest
of the papers.

Ironically enough,.the piece was buried
back on Page 20 and has done far more
harm to CBS than good. It is understood
that CBS brass hats have finally decided
that they’d better show what they have
to all the boys and stop all the secrecy
even tho the edge is off.

“News” Mukes Permit Plea
To IFCC for Video Station

PHILADELPHIA, Dec. 17. — The Daily
News filed with the FCC for permission
to construct a new commercial tele-
vision broadcast station here recently.
Two other sheets, The Inquirer and
Bulletin have already acquired permits
for television, and the sole remaining
daily, The Record, is expected to follow
in short order. Both The Inguirer and
Bulletin also own their own radio sta-
tions, the latter’s purchase still pending
FCC okay.

Philco Radio & Television Corporation,

“Take It Off”

PRINCETON, N. J., Dec. 15—
During one of the rehearsals for
the color television presentation
of RCA-Victor this past week one
of the girls poured on the black
eye shadow to give her a glamour
puss, but as the present RCA
color cameras are oh, so sensitive,
Ed Sobol, the director, knew that
the black would make the shapely
fem look like hell.

Sobol therefore swung around
and told her to “take it off.” The
model looked at S and said:

“Are you kidding?” f

S assured her he was not.

The model then said okay, but
it’s going to cost you an extra
$50.

P. S.~It seems that she
thought he meant the bathing
suit she was wearing, not the eye
shadow.

Petry’ to NAB
To Stop Hooper

{Continued from page 6)

ahead, since his clients are committed.
If the man who made the First Fifteen
a tradework gets a clean bill, as he prob-
ably will since the ad agencies figure
to be in his corner, then Pefry has a
face-saving reason for dumping the en-
tire project.

Smart Petry

Actually it all boils itself down to one
simple and undeniable fact, at least to
many sources, and that is this: The
Petry outfit is sinart enough to know
that station reps will have to do more
in the near future than just take orders
to earn their cut., So Petry is in there
pitching and if this gimmick doesn’'t
work then his crew will come up with
another.

One thing is certain, no one is selling
Edward Petry & Co., Inc., short; but a
sizable sum of sideliners are doing lots
of cud-chewing and cogitating. Every
time someone comes up with a “new”
idea it’s another research project—re-
search with a hook.

of this city, was also granted permission
to file three applications for constructing
experimental television relay broadcast
stations.

4 A’s Parley Pats Chi Radio;
AFRA Rate Dive Nets Nix

CHICAGO, Dec. 17.—“Chi radio isn't
in such a bad way after all,” so the
Western Division Committee of the
American Association of Advertising
Agencies decided in a panel discussion
this week. Fact that there’s no trouble
casting a good show here was brought
out and also the fact that more people
are working in radio today in Chi than
in 1938.

Of course, it was admitted that a great
many shows have made their exit from
the Windy City this year, but this has
happened before and isn’t too indicative
that the death knell has been sounded
as so vividly described in recent dis-
patches emanating strangely enough
from the Main Stem. So raun the con-
sensus among the 30 reps of Midwestern
agencies of radio men. Another factor
brought out was that fast as web shows
exited from Chi, new ones (in most cases,
local at first) arose to take their places
and absorb talent both new and those at
liberty. Panel consisted of Otto Stadel-
man, radio director of Needham, Louis
& Brorby; Harlo Roberts, prexy, Radio
Management Club and radio director of
Goodkind, Joice & Morgun; Allen Wal-
lace, producer, and Ray Jones, exec secC
of AFRA's Midwestern division.

Under questioning, panel reached the
agreement that Chi radio was probably
a great testing ground for shows with
stars who later developed into big names,
even tho full big-time production of
radio shows was available here. Reason
for some exits was that stars could pick
up extra cash in legit, other radio shows
or the moom pix (if in Hollywood). Even
so, a lot of guestarring on the'radio
from legit took place in Chi the past

season, showing that even if Chi’s radio
thespians can’t make legit shows since
castings are done elsewhere, at least
radio here is not so dead that the re-
verse process can’t take place.
Rate Dive Nixed o

The question of lowering AFRA rates
for beginning radio actors, as proposed
in some quarters to bring Chi radio back,
was more or less ridiculed by the group,
since a thesp ought not to be hired as
a pro unless the pro stature is there all
the way, and if it is there then certainly
full pay is deserved. It was generally
agreed that no differential in ‘AFRA
rates between the Main Stem and Chi
should be affected, since living costs in
the two cities are approximately the
same but that thc minimum in both
cities is low enough for pro actors. Any
lowering of the minimum in Chi would

serve to drive more actors out of the city .

instead of keeping them in, was the con-
sensus.

Ray Jones summed up the general
tenor of the group by saying, *a lot of
talent and shows have left Chicago, but
radio here is still a helluva long way
from being thru.”

Bargain Price Load

What no one mentioned and what
everyone present realized was that the
only thing wrong with Chicago is its
inability to shake off “bargain price”
producers. In the minds of too nany
agency men and sponsors, this town
means short dough, Joe Blow cut rates
for radio talent; and unfortunately the
stigma has not been entirely removed.

Once ad and agency men realize Chi-
cago-originated programs are full-price
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BSACommercial
Air July 1: No
Dough Divvied

NEW YORK, Dec. 17.—British South
Africa will have commercial broadcasting
by July 1, 1846, at the latest, it was
learned here this past week. Operation
will be on a modified Canadian type of
plan, but the non-commercial broadcast-
ing stations in the BSA will continue to
be just that, the commercial airings to
be over new stations being built at
present for this purpose.

Deal will still be 100 per cent governe
ment op, but ad agencies in the area are
already setting up radio departments and
are planning to corral all the e.t.’s avail-
able in the States to peddle to likely
bank-rollers. Agencies do not plan at
this time to do much live producing,
preferring to wait until thgy find out
how the airings get over, and are watch~
fully waiting to see just how restrictive
the rules and regulations will be,

Detalls are being kept under cover, but
the 15 per centers are already here buy-
ing up rights and looking *"“for person-
nel who can produce, write and service
radio advertising.” Dough, however, is
not in the top brackets. As one agency
men expressed himself, “we’ll have to be
satisfied with a junior exec for the time
being.”

Spots Overspotted;
Goose Throttled

(Continued from page 5)

many an old-timer radio user is in the
spot market; thus also, many a new radio
user is also in the spot market. Addi-
tionally, they are using spots because web
time, even when available, puts the com-
petitive cost out of many an advertiser’s
reach. Example: CBS recently sold its
2-2:30 and 2:30-3 Saturday afternoon
time to two heavy-dough clients. Even
if a newcomer wanted to gamble on this
time he would shy from bucking the
expensive guest star-studded opposition.

Product Competition

Another angle is the straight product
competition. One top soap and drug
name uses as many as 30 spots a week
per statlon. So the competition goes
into the market to protect its sales, A
coffee concentrate, or a wine maker,
breaks a spot campaign and does well,
and whammo, two competitors are around
repairing sales and distribution fences.

So great is the demand for spot an-
nouncement time that at least one ad-
vertiser is playing with the idea of buying
five-minute spots, transcribing his own
musical show, complete with spot plugs,
and putting it on the stations.

The long-range thinkers do not par-
ticularly blame the stations, for many
a station in a secondary market is today
netting more dollars from its spot an-
nouncement billing than from its net-
work biz. The same is true of national
spot announcement biz vs. local cus-
tomers and even national spot program
buyers. The answer is simple. Five spot
announcements within 15 minutes bring
,more money than one 15-minute show.

Nor is this unusual on indie and web
affiliates. Actually one Eastern Seaboard
network outlet was clocked and in the
45 minutes between 6-6:45 p.m., aired 21
spot announcements. Thus, not only
are stations sloughing their public service
programing and closing the ears of the
listener, but they’re losing their live pro-
duction touch and touting local adver-
tisers onto spots instead of programs.

All Not Guilty

Not that every station is guilty. Many
a percolator has set its own standards
and sticks to them. But by and large
these are the big web outlets. The sec-
ondary market affillates and the major
market indies are the stations goosing the
golden gander to the hilt.

And according to the clear thinking ad
and agency men, the time has come to
tackle the problem before the golden
goose is gone. Just what steps they'll
take they’re not saying but its a cinch
something is in the works.

productions, then, think mauny an ad
agency radio director, Chicago will stop
losing originations and talent. Omnce the
performers stop leaving town in search
of more dough the shows will do like-
wise.

(R |


www.americanradiohistory.com

(RS

December 22, 1945

- The Billboard

MyUSIC 13

3 Suns, Majestic
Settle Battle With
New 1-Year Pact

NEW YORK, Dec. 15.—Four-month
impasse between the Three Suns and the
Majestic Record firm,, which had' the
trio going waxless, has been settled, the
diskery announced this week, with the
Suns signing a brand new one-year con-
tract. New arrangement is distinct from
the old flat-fee paper the Suns had with
Majestic, in that the lads are now guar-
anteed royalties.

Royalty deal and other controversies,
including the question of who would
pick the tunes and what tunes they
would use, also figured in the tempo-
rary eclipse of the Suns and led to both
parties taking their troubles to the
AFM local here. With union aid, the
discord between the waxery and the
artists was finally straightened out, the
current paper calling for recording of
tunes governed by ‘mutual consent of
both parties.”

Suns will make their next waxings in
January. Pact calls for a minimum if 16
sides a year,

Mellin Out of
Bourne With
Ed Wolpin In

Trade Talks “Reasons”

NEW YORK, Dec. 15.—Plug clansmen
who first saw Bobby Mellin, one of the
top song makers in the biz, get walking
papers at Bourne music pub this week
and then heard that Eddie Wolpin, an
equally famed tune pusher, had been
called in by Saul Bornstein to fill the
post as general pro manager, were rush-
ing around Tin Pan Alley like town
criers with last-minute bulletins about
Mellin’s alleged bad deal.

Most popular hot-stove version was
that Mellin had been let go two weeks
before Christmas—this i pointed out by
some of the lads as a deliberate gesture—
on the short end of a financial bargain
between Mellin and Bornstein. It is
claimed that the f.ormer was supposed to
get #50 a week or $2,600 as an end-of-
year bonus and was suddenly informed
by Bornstein last week that he was
finito. Pub thereupon supposedly gave
Mellin only $400 as a bonus and then
offered to split an extra fee of 8750
that Mellin had already expended for
usual yule-gift payoff.

No Like Competish

Reason Mellin got the heave-ho at the
“significant” pre-Christmas period, &ay
some of the tradesmen, is because Born-
stein had previously learned that his No.
1 plug merchant had dickered with
sunny Skylar for a pub venture of his
own. Bornstein, it is said, didn’t like the
idea of fostering any competish.

According to Skylar, who let it be
kxnown that he was aiming to became a
pub after the first of the year, any talk
that he had been maneuvering with
Mellin was Jjust talk and that during
the time Mellin was working for Bourne
no such discussions had been held.
Whether or not he will go in with Mellin
(See WOLPIN FOR MELLIN on page 22)

Leeds_ Inks Shepard

To Salary and Cut

NEW YORK, Dec. 17.—Outbidding
Bourne, E. B. Marks and Robbins music
pubs for his services over a month and
a half, Leeds Music signed Riley Shepard
to head its hillbilly section, it was re-
ported last week. Tho actual coin
wasn’t revealed, it was understood that
Shepard, in addition to a top salary,
would be cut in on sheet sales.

Shepard, president of the Federation
of American Folk Artists and sald to be
No. 1 contact man for hillbilly singers
thruout the country, according to re-
ports, will have the final say on selec-
tion, promotion and merchandising of
the entire hillbilly catalog.

REMOTES GOOD PROGRAMING?

Portland, Ore.,

Without Any Spot To Terp In

Hotels Remain

PORTLAND, Ore., Dec. 15.—Talk of
resumption of dancing in the hotels of
Portland, while finding a factual back-
ing here and there, still fails to produce
any concrete substantiation and threat-
ens to continue one of the anomalies in
the entertainment field—a city that is
near the 400,000 population mark with-
out one hotel dance. Instead, Portland
promises, for the time being at least,
to remain a spot where the night club
dominates this type of entertainment,
where well-paid shows are brought in
and all local tootlers draw above scale.

“Hardly a man is now alive” who can
explain this peculiarity of Portland en-
tertainment taste, altho you’ll run into
varied - guesses along the Main Stem.
Hotel props will hint that organized
music became too greedy in its demands,
while the music makers are prone to
cry conspiracy and suggest that the
greeters got together to padlock the
collective purse. Officially, the hotel
managers say simply that the enterprise
didn't pay, wherein they run into a
dispute from the band leaders who
used to hold forth up until seven or
eight years ago, when the last hotel
dance played Home, Sweet Home.

Rustic Attitude?

Cynics along Broadway, on the other
hand, will contend that Portlanders are
too bucolic to appreciate the austere
pleasures of the hotel grill, but insist on
getting out in the clubs where the going
is freer. Music men, of course, would
like nothing better than to see the re-
turn of the hotel dance and, with their
aggressive union, are continually work-
ing on the idea.

Most encouraging note—and not too
strong at that—comes from the Multno-
mah, Portland’s leading hostelry and
the last to give up dancing in 1938. “We
might put a room in if conditions were
right,” said Manager Dean Ireland. And
it would take several things to make
conditions “right.” This being a liquor
monopoly State, a service license would
be required, the band would have to
have a name and its rate be ‘reason-

.

way at the hotel has the boys guessing—
and hoping. )

Asked why the hotel dropped the grill
dance, Ireland said merely, “It didn’t
pay, and it called for a lot of service.”
Hotel used the Arabian Room until 1938,
and earlier than that, the Indian Grill
Room, held: down by the orchestra of
Herman Kenin, now an attorney at law
and president of the musicians’ local
union.

Portland Hotel Sold

Little likelihood of a dance move is
seen for the famous old Portland Hotel.
from where George Olsen sprang to na-
tional prominence. No word was forth-
coming from Manager Joseph A, Herman,
but being in the heart of the business
district, the hotel has been bought by
the Meier & Frank 4department store in-
terests, with a view eventually of using
the site for their own enterprise.

At the Benson, Manager C. E. Larsen
would give little hope for future dancin’
at the Bensen, also saying that in the
past “it didn't pay.” “It would be good
for a while,” he said, “and then it would
fall off.”

At the Oregon, where Heinie Kenin
and George Olsen both used to play,
Manager Dave Gold, just back from the
wars, hag no plan for a grill. Instead,
hotel has a back-door interest in the
variety hall in the basement and is con-
tent to let it go at that. Despite all
this cold water, union men know that
if they can crack the ice at one hotel—
say the Multnomah—prestige will re-
quire the other rooming houses to follow
suit.

Clubs Pay Over Scale

Meanwhile, the reed and brass boys
are content to reap the night club har-
vest. So scarce has been talent, that
every club pays over scale, which itself
is better than a bare living. Sideman
draws $80 for a six-hour, six-day week,
plus 16 per cent for doubling, and the
leader’s check tops this by 10 per cent.
Five and six-piece jobs predominate
here, on top of which the club will kick

Original Plugs
“Intrigue” Nets

Chart shows orks are
plugging more unknowns
than pops today on the air
®
By Paul Secon

NEW YORK, Dec. 17.—~With the pop
music biz shaping up like an octopus—
that is, instead of major pubs having a
corner on the pop paper market, band
leaders, small publishers, disk com-
panies, etc., are each a separate tenacle
garnering a piece of biz unto itself—
major networks have come a Cropper.
It’s simply a problem in the nets’ minds
of whether the remote segs in which
bands give out with tunes for 15 or
30-minute periods (mostly late at night)
are good programing! That’s all. Noth-
ing else. Nothing to do with the ques-
tion of who pubs, who writes, who li-
censes or who plays. All the networks
supply is the time for the tunes to be
heard, and thelr question is, “Do the re=
motes compare to the professional pro-
graming on commercially sponsored
shows?”

If Not, Why Noi?

To get down to cases.

When Tommy Dorsey, Sammy Kaye,
Three Suns, etc., and any and all major
bands are occupying air waves late at
night, should there be a control on the
part of the nets in dealing with mal-
programing such as uncensored repeti-
tions of band leaders’ published tunes
to the point, in many cases, where pro-
grams become laden with unrecognized
material, and in the process sluff off au-
thentic hit songs?

Comparison Out

This is ignoring relative merits of
leaders’ own songs as compared with
songs published by major houses in biz
on the basis of making or losing money
on song picking. Again, the question
of just how many times a leader should
play his own tune comes under, not the
weighing of one song against the other,

able.” However, the remodeling under (See PORTLAND TERP-SHY on page 22) (See Remotes Good Programing, page 20)
PROPOSED PLAN FOR MUSIC ON NETWORKS®
NO. OF AIRINGS BREAKDOWN EXAMPLES OF TUNES FOR TWO WEEKS
RECOMMENDED POPS STANDARDS ORIGINALS
Band is on once a week on yFor an 8-song program: FIRST WEEK

any one net and cannot re-
peat more than one-third
of the songs played the pre-
vious week. (See example.)
Average number of 5Ongs
per half hour is 8. Of the
8, not more than 3 can be
repeated the following week

Minimum of 4 pops, 2
standards and 2 new or
original compositions. - No
more than one-fourth of the
songs to bhe unknown or
original.

It’s Been a Long, Long
Time

Till the End of Time

I'll Buy That Dream

That’s For Me

Navajo Trafl

Till the End of Time
(Repeat)

Love Letters

That’s for Me (Repeat)

It’s Never Too Late to

How Deep Is the Ocean
Pray
A Door Will Open

Sunny Side of the Street

SECOND WEEK

Opus No. 1
Chloe
Deep River & (m‘gm Open

Band is on twice a week on
any one net, average num-
ber of songs for the two
shots 14-16, no more than
one-fourth or 4 songs can
be repeated. Two of the
repeated songs shouild be
pops and other 2 can be
standard and original.

For 14-16 songs on 2 pro-
grams: Minimum of 8 pops,
of which 2 can be repeats.
In combination of 8 stand-
ards and originals, 2 can be
repeats from first program.
No more than 4 originals
can be played on 2 programs.

It’s Been a Long, Long
Time

Till the End of Time

That’s For Me

I'll Buy That Dream

Navajo Trail
Love Letters

FIRST PROGRAM

How Deep Is the Ocean
Sunny Side of the Street

It’s Never Too Late to
Pray
A Door Will Open

SECOND FROGRAM
How Deep Is the Ocean

entire week).

Till the End of Time | (Repeat) 1t’s Never Too Late to
(Repeat Chloe Pray (Repeat)
That’'s For Me (Repeat) Opus No. 1
Band i5 on there times & |For 22-2¢4 songs on 3 pro- FIRST FROGRAM
week on any one net, aver- |grams: Minimum of 12 pops, | Till the End of Time Blue Skies A Door Will Open
age number of songs 22-24, [of which 3 can be repeated | I'll Buy That Dream Alexander’s Ragtime |It's Never Too Late to
no more than a fourth or 6 |from first 2 programs. Com- | It’s Been a Long, Long Band Pray
songs can be repeated. bination of 12 standards Time
and originals, of which 3| That’s For Me
can be repeats from other SECOND PROGRAM
2 programs in same week. | It Might as Well be, Chloe Opus No. 1
No more than 6 originals as | Spring Blue Skies (Repeat) 1t’s Never Too Late te
total for the 3 shows. Of | Atchison, Topeka and Pray (Repcat)
these 6, no limit on any one santa Fe
song (which means that an | 1f I Loved You
original can be played on 3 | That’s For Me (Repeat)
successive programs, but
this would leave only 3 |Love Letters DE;I‘HI%R“PROGBAM A Door Will
other original playings for | Navajo Trail Stardust (Repeat)

I'm Gonna Love That
Guy

Till the End of Time
(Repeat)

It’s Never Too late 0
Pray (Repeat)

actual situation.

“Tommy Dorsey has been selected as 8 hypothetical

cesc to {llustrate this plan.

This 18 not to be construed in any way as an
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BMI Nixes Payoff
Change; $48 Rate for
Pubs With Savvy

NEW YORK, Dec. 15.—Reports along
Music Row that BMI had chucked its
$48 per point payoff this week and in-
augurated a flat six cents a station deal
were termed “wholly ridiculous and
arising from complete misconception of
the BMI structure” by spokesmen for
the licensing org here.

Stating that the six cents per station
rate was a basic part of BMI clauses
that had always appeared in all con-
tracts—including $48 papers—BMI execs
denied that they anticipated discarding
or changing the $48 payoff for the time
being.

They admitted, however, thaf with
the advent of the Peatman system that
they had come to “scrutinize the power
potential” of various pubs and plugs
much more carefully, and might, within
some far-off period, give thought to a
change in the $48 concept. This was
stressed, however, as not applying to old
$48 contracts which would have to be
maintained, but only toward new pact-
ings which might or might not be worth
the $48 arrangement to BMI.

Explanation of why the 848 deal was
always something apart and could not
be offered to just any publisher, involves
the fact that frequently the regular
guarantee of a 150-plug minimum per
year had not been met by certain
smaller pubs and, as a result, BMI had
grown tired of giving out contracts and
then having to call them in when all
specifications had not been fulfilled.

Know How Pays Off

Source for the six cents a station
story s understood to be a certain small
nub who had dickered with BMI under
the belief that the $48 deal was open
to any music figure. Pub thereupon
received only the regular contract which
pays six cents per plug and promptly
assumed that BMI was no longer giving
out the 48 bucks. Org’s position was
that the pub in question was probably
not considered capable of delivering the
150 plugs per annum and, therefore,
came the straight and basic rate. With
any other pubs, provided they indicate
to BMI that they have the “know-how”

jand reputation to put across the 150

shots, says BMI, the $48 guarantee
might very well be extended. It was
pointed out, too, that within $48 papers,
the six cents a station rate still applied
as a2 fundamental rate. The higher
amount (figuring a maximum of 200
stations to the average network plug,
the best that a six-cent rate would
bring in for one shot would be 812 plus
an additional few dollars for record
snins) was proffered onlv as an incen-
tive to mustkers whom BMI deemed able
to deliver 150 or more.

Known that as result of all this,
small pub in question threw in his lot
with ASCAP on the claim that the lat-
ter’s 23 cents a point return was worth
more than any six cents a station deal.

DUKE ELLINGTON

950 Standards & Still
Duke-ing

FEW days ago Duke Ellington received

the Page One Award of the New York
Newspaper Guild in recognition of his de-
veloping youthful musical talent by spon-
soring three annual scholarships at Juilliard
School of Music. In ‘the
lingo of the scribes, it
meant more than just that
the Duke was a right guy.
It tabbed him as one of
the top stickwavers, tune
scribblers and concert art-
ists in the country.

For the last 18 years the
Duke has been pounding
out one sock tune after
another, playing one top night spot ar thea-
ter after another. His total tune score now
runs to about 950. He’s written so many
hits that his brand of music is now called
Ellingtonia.

The Duke not only is a pop composer but
he does serious stuff as well, and he has
appeared in Carnegie Hall and otber audi=
toriums in concerts of his own longhair
selections, His scholarship sponsorship is
in line with his ideas on elevator music.

For the next six months Ellington is go-
ing on a concert tour that will take him
thru the country playing to standees as well
as sittees. An Ellington concert is like an
army-navy game; they turn ’em away in
droves at the b. o.

Bill Bicc)dgd
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Music as You “Ah”

PHILADELPHIA, Dec. 15.—
Music 1s what the doctor ordered
apparently. Medical Arts Bulild-
ing, devoted exclusively to dental
and medical offices, is being wired
50 that recorded music can be
sent into the operating and wait=
ing rooms of the building.

Edward Cool, manager of Tele-
Music, who is in charge of the
installation, 1is experimenting
with all types of music to de-
termine which will have the most
soothing effect upon patients.
Concern s also negotiating with
several hospitals for a similar
service.

Spitalny AI'M Appeal
Stands Fair Chance;
Shield Now in Slot

NEW YORK, Dec. 15.—H. Leopold
Spitalny, whose replacement as NBC
music contractor by Dr. Roy Shield
followed disciplinary action against
Spitalny by Local 802, American Federa-
“tion of Musicians, has already filed an
appeal with the AFM. Spitalny, who
was fined and barred from contracting
for one year on the ground that union
regulations were not being maintained
at NBC, is conceded by some trade
sources to have a chance of reversing
the 802 decision.

Spitalny is loath to make any com-
ment but it is reported that his case
for appeal will, to a large degree, rest
upon contention that there existed a
misinterpretation regarding the price
scale for various types of engagements.
Thus, in one phase of the evidence be-
fore the trial board of Local 802, Spitalny
was found to have ‘“‘underpaid himself.”
Confusion existed owing to the fact that
he was employed both as a contractor
and conductor.

Nosco Case, Too

Another section of the case involved
Henrl Nosco, a conductor and violinist
at NBC. Nosco, according to conclusions
of the trial board, was not getting scale.
Some musicians claim that scale of
Nosco’s weekly work was also open to
argument. He was paid $210—scale for
a conductor—plus 850 weekly for varie
ous assignments as a violinist. Tax on
this sum of $260 was collected by a
union delegate, who, it is alleged. should
have squawked earlier if the $260 was
not considered adequate for Nosco’s
services.

Secretary of the AFM, admitting that
Spitalny’s appeal had been filed this
week, could give no statement as to
when case would finally be settled, but
six or eight weeks is considered a suf-
ficient interval to allow for rebuttal by
the union and final disposition by the
AFM board.

Points to be settled by the AFM board
will 1likely include whether or not
Spitalny was a victim of technicalities
in the price scale.

Possibility that Dr. Roy Shield, of
NBC’s Chicago division, would succeed
to the New York post was mentioned
In last week’'s issue of The Billboard.
NBC's Chi flack office announced the
Shield appointment Tuesday (11) after
a protracted silence on the part of NBC
in New York.

An Apology

NEW YORK, Dec. 15.—In a story
appearing in The Billboard’s Novem-
ber 21 issue, the Asch record firm was
said to have issued an album entitled
“Jazz at the Philharmonic” which
contained a credit line for Gene
Krupa. This was followed up with
comment that ‘subsequent editions
of the album knocked off the Krupa
name and substituted a nom de
plume.”

Statement to this effect was erroneous
and only printed as the result of some
unavoidable editorial nip-ups. Actual-
ly, the album contained no such refer-
ence to drummer-man Krupa and neo
such credit line.
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NEW YORK:

Buddy Clark getting back into harness
with a Decca album, starring Hildegarde,
set for next week.

Jack Meskill’s “Who, If Not You,” lyric
to the Latin *“Desden” setting well with
Ralph Peer, of Southern Music. Said
that Peer nixed 15 versions before warm-
ing up to the Meskill approach.

Columbia Records’ radio show—all-
transcribed booster for CRC disks—hits
563 stations beginning January 12. Mar-
tin Block acting as emsee-jockey.

Unlversal’s Joe Pasternak putting Car-
men Lombardo’s new *“It Can’t Rain AIl
the Time” tune into his next pic. Story
goes that Lombardo got the inspiration
for the lyrics from a note he received
from Pasternak stressing California’s
¢dew.” Sounds like heresy from a Holly-
woodian.

Victor's Billy Williams set for Western
pix deal with Columbia films. ... Mur-
phy Sisters, another Victor product, set
for new Eleanor Powell musical.
Mary Lou Willlams featuring a 40-minute
composition at her Town Hall concert
December 30. Called a zodiac suite, plece
works around astrological birth dates of
names such as Bing Crosby, Duke Elling-
ton, Joe Louis and Paul Robheson. Seems
like Vincent Lopez should have been
called in.

Russ Hull out of the marine corps and
back with his country music pub in
Chicago. . . . Robbins Artist Bureau mot
only exclusive with Bobby Byrne, Johnny
Morris and John Kirby bands, but has
Byrne and Morris signed to writer pacts
with Robbins music pub.

Bibletone diskery, which up to now
has been releasing only religious albums,
goes In for single-platter market start-
ing January. Titles, priced at 75 cents,
include Negro spirituals such as These
Bones Shall Rise Again and New
Jerusalem.

Bob Reichenbach taking over his new
duties as director of Universal Recording
Company’s Hollywood branch after six
years with Station KMOX, St. Louils,
where he formed Disco wax firm. .
Martha Raye featuring 2 non-pubbed
ditty built on her “Thank You Very
Large” cstch line. Penned by Blackie
Warren.

Jack Kearney opening his own Kearney
music pub (ASCAP) this week. Working
on song, That's What I Like. . . . Sald
that Ginny Sims signed with Spot-Lite
recording firm for a sizable number of
sides. . . . Roy Eldridge starting one-
nighters and theater dates under Fred-
erick Bros.' aegis January 20. . . . Russ
Smith ork into Robert Richter Hotel,
Miami, and Walter Gonsalves-Al Menconi
rumba crew into Shelborne Hotel, also
Miami. Both set by Meyer Davis. . . .
Tony Pastor moved his Hotel Sherman,
Chi, date from February 1 to March 1.
Meanwhile Pastor opens Frank Dailey’s
Meadowbrook December 25 for a three-
weeker. Anybody with a female chirp
to offer can go see Pastor—he's losing
Ruth McCullogh—*maternity leave.”

Fourth annual Duke Ellington concert

at Carnegie Hall slated for January 4.

. . . Benny Goodman heads for Culver

City Meadowbrook on January 3. He

closes Terrace Room, Newark, on De-

cember 23.

An intensive promotion campaign I8
planned for Barry Wood’s Cosmo record-
ing of Tomorrow Is Forever, title song of
pic of the same name. Campaign in-
volves tie-ups with radio, films and book
publishing fields, and retail outlets
thereof. Participating in exploitation
gre flack staffs of International Picture

How To Get ’Em In

PHILADELPHIA, Dec. 15—
City’s newest ballroom has
opened with a series of promotion
stunts to draw dancers. Trianon
Ballroom devotes one night each
week to the ladies, at which time
they are guests of the manage-
ment, Only their escorts put up
for admission.

Another night everyone comes
for free after putting up for the
tax. Russ Davis and his orches-
tra are the music makers at the
spot, which is clicking solidly
with the local crowd.

Corporation, Cosmo records and Grosset
& Dunlap, publishers of movie version
of Gwen Bristow's novel, Tomorrow s
Forever. Ballyhoo will include blow-up
posters for theater lobbies, record and
book stores, reading “See the Picture!,”
“Hear the Record!,” “Read the Book!”
Additionally, posters featuring Wood
and stars in pic are being distributed,
and advance pressings of record are being
mailed to jockeys.

CHICAGO:

Mercury Records cut four sides each
by the Prairie Ramblers; Rex Allen, ac-
companied by the Dawn Busters, and
the Eddie Vinson band this week. The
New Chi record label elso inked Dave
Dexter Jr., to supervise its jazz record-
ings on the West Coast, and he will start
cutting sides for a jazz album soon. . . .
Harry Cool, who closes two weeks at the
Oriental Theater, January 3, jumps to
Lee 'n’ Eddie’s, Detroit, the following
day for a two-week stay. . . . King Cole
Trio will remain intact, despite the fact
that Wesley Prince, original bassist, has
just received army discharge.

Wynonle Harris has joined Lionel
Hampton’s band, with Dinah Washington
leaving to do a single. . . . Sonora has
just cut Ben Yost’s Singers for an eight-
sided album of old favorites, called “Old-
Timers’ Album. . . . Hot Club of Chicago,
new group devoted to the interesis of
jazz, presented its first of a series of con-
certs here Sunday (15), with Earl Hines
and members of his ork, and Red Saund-
ers, drummer, featured. George Hoefer,
jazz critic, emseed. Cecil Gant, composer
and singing 88-er of “I Wonder” note,
plags a jazz concert at the Colisenm
December 23. . . . Ferguson Bros.” Agency
maulling a tour of Big Maceo, Victor blues
shonter, and Tiny Pattons’s ork. . . .
Earl Warren, who left Basie recently to
try his hand at fronting, rejoins the Basie
band after the first of the year.

HOLLYWOOD:

Al Sack and ork cut four more sides
for Black and White, finishing their
eight-side album. Group also disked
eight sides for Standard Radlo. .
Dorothy Lamour has waxed Nosotros and
The Rest of My Life for a forthcoming
Decca album. Tunes from score of Para-
mount’s Masquerade in Mezxico. . . .
Frank Gallagher, fresh from the army,
was inked as feature vocalist with Car-
men Cavallaro on Shaeffer Parede, NBC
alr show.

King Guion has built 3 new 19-man
band. Group holds five saxes, six brass
and seven rhythm (plano, guitar, two
bass, two drums), Outfit has Frederick
Brothers tie-up and now Tom Ketiering
and Billy MacDonald are working to get
them a L. A. spot and record pact. . . .
Hill and Range will pub Spade Cooley’s
“Heartaches, Sadness and Tears.” . . .
Palladiam band sked set until early
spring. Gene Krupa will open December
25, Bob Crosby will pull in February 5,
with Buddy Rich taking over March 10.

PHILADELPHIA:

Elllott Lawrence ork has been signed
for a second appearance on January 12
at Sunny Brook Ballroom, Pottstown,
first band to play a return engagement
at the spot this season. Lawrence's crew
held down the bandstand at Harten-
stine's giant dancery on November 10.
. Hot Lips Page will be the first
name band at the Fan’s Theater, Phila-
delphia, when it reopens on December 28
with a name band policy. . . . King Cole
Trio, which played the 20th Century,
Philadelphia, In 1940 for $200 a week,
has been booked for the Cove in the
same city in mid-January for 2G a week.

Standard Phono Company, which puts
out standard disks, has appointed J.
Cameron Gordon as general sales manager.
Gordon’s an ex-Victor sales exec from
New England.

Elliot Wexler, former rep for Columbia
disk distrib in Philly and later a navy
lieutenant, out of the service and cur-
rently working as Benny Goodman’s
music-trades contact agent.

Hild Again Heads Local 1

CINCINNATI, Dec. 15.—Oscar F. Hild
this week began his 13th year as presi-
dent of the Cincinnati Musicians’ Asso-
ciation, AFL, Local 1. All of the assocla-
tion’s officers were re-elected for two-
year terms at the Monday’s (10) meeting,
as follows: Joseph Lugar, vice-president;
Alvin Weiman, secretary; Charles Joseph,
treasurer, and Robert L. Sidell, Robert
P. Moore, Wilbur Meyers, Roland Fansher
and George G. Smith, executive board
members,
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ALL RECORDINGS MADE UNDER
THE PERSONAL SUPERVISION OF

TETOS DEMETRIADES

READ THIS IMPORTANT LIST OF “TUNES THAT NEVER GROW OLD”

THEN WRITE, WIRE OR PHONE YOUR ORDER TODAY . . . ..

T-2000

T-2001

T-2002

T-2003

T-2004

T-2006

T-2008

T-2008

T-2010

T-2011

T-2012

T-2013

T-2014

T-2016

T-2018

Cubalero—Polka Rene Musctte Orch.

Happiness—Polka

Fingse—Polke Bernie Wyte’s Orch.

Cocoanut—Polka

Mjsirlou—Bolero

Linda Mujer—Bolero-Rumba (Beautiful Lady)
Mendez’s Orch.; Spanish Voc. by G. Del Toro

Biuffer’s Polka Walt Leopold’s Orch.
Foxy—Polka

Waltzing on the ‘‘Kalamazoo”

Rene Musetto Orch.
Cutting In—Polka :

Pound Your +abla Polka (Vocal)

Oid Chief Walla Hoo—Foxtrot Novelty (Vocal)
Barry Sisters with Sammy Meade’s Orch.

8weet Canary Polka Rene Musette Oreh.

Toreador—Paso Doble

Henri Rene, his
Acpordion and Accomp.

Full Moon on the Lake—Dolka
Rippling Brook Polka

Perfida Mujer—Bolero (Unfaithful Woman)

Los Que Se¢ Van—RBolero-Rumba
(Those Who Leave)
Mendez’s Orch.; Spanish Voc. by G. Del Torv

Haunting Melody Polka
Mountain Peak Polka

Moonlight Fjord—Schottish
Baltic Polka

Henri Rene, his
Accordion and Accomp.

Nordic Instr.
Quartet

Joey's Got a Girl-—Foxtrot (Vocal)
Pussy Cat Ageny Five—Fostrot (Vocal)

Barry Sisters w. Sammy Meade’s Orch.
Waiter, I°tl Pay Later—Polka
Cheating Charlotte—Polka

Qult Your Belly-Achin’—DPolka Bernie Wyte's Orch.
Take Your Drum and Beat It—Polka

Harold’s Instr. Trio
Nordic Instr. Quartet

Rene Musette Orch.

Happy as a Lark——Polka
North Star Polka

T-2017

T-2019

T-2020

T-2021

T-2022

T-2023

T-2024

T-2025

T-2026

T-2027

T-2028

T-2029

T-2030

. T-2031

T-2032

T-2033

Tommy'’s Mustache—Onc Step (Vocal)
Jean Cavall with Harold Grant’s Orch.

Lot's Do tho Old Time Dance—Dolka
Rene Musette Orch.

On tho Broomstick—D'olka Rene Musette Orch.

Dizzy Lizzie—Polka

No Parking—Polka
Good News—DPolka

Colonial Orchestra

Keep Them Flying—Polka
Let's Have It!—Polka

Joe's Merry-Makers

Cross Your Flngers—Polka
In the Flophouse—Polka

Rene Musctte Oreh.

Lumbermen’s Hambo Nordic Instr. Quartet

Longrolier Polka

Flat Tire Polka
Daily Double—Polka

Bernie Wyte's OQrch.

Ranchera—Waltz
Beachcomber—Waltz

Rene Mnsette Orch.

Pete the Pickieman—DPolka
on the Cuff—Polka

Silly DWWy Polka
Hitch-Hiker Polka

Rene Musette Orch.

Joe's Merry Makers

Polar Bear Schottish Nordic Instr. Quartet

Spring Raln Hambo

Joanio Polka
Happy Hunter—-Polka

Walt Leopold’s Orch.

Cuckoo Waltz
Take It or Leave 1t—DPolka

Rene Musette Orch.
Colonial Orch.

Sweopstakes—Polka Rene Musette Orch.

Hot Chowder—Polka

Tin Lizzie—Polka
In the Doghouse—Polka

Bernie Wyte's Orch,

On the House—Polka Colonial Orchestra

Birthday K!d—Polka
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T-2034

T-2036

T-2037

T-2038

T-2039

T-2040

T-2041

T-2042

T-2043

T-2044

T-2045

T-2046

T-2047

T-2048

T-2048

. L [ [

Pampelmoose—Polka
Nosedlve—Polka

High and Dry—Polka
Three on the Match—Polka

Rene Musette Orch.

Colonial Orchestra

Thrce Decker—Polka
Happy Country Girl—Polka

Bernie Wyte, Clarinet,
and his Boys

Jutia and Henry Polka
Cry Baby Polka

Joc’s Merry-Makers

Oyster Stew—Dolka
Tickle-Toe—Polka

Henri Renc, his Accordion
and Accomp.

Take Mo Home—Polka Rene Musette Orch.
Dopey Dwarfs—DPolka .

Emily for Mc—Polka Walt Leopold’s QOrch,

Carrot-Top—Polka

Put a Light {n the Window—TFoxtrot (Vocal)

When Manuel Shakes Hls Maracas—Waltz (Vacal)
““The Good-Fellows”’ w. Harold Grant’s Orch.

Halli-Halli-Hallo—Foxtrot Novelty (w. Vocal)

The Wishing Well—Foxtrot Novelty (w. Vocal)
“The Good-Fellows” w. Harold Grant's Orch.

Let’s Sing Together—Polka Rene Musctte Orch.

Times Square—DPolka

Happy Sailor—Schottish
Little tngrid—Hambo

Scandinavian
Ambassadors

‘“The Good-Fellows” with
Harold Grant’s Orchestra

Farmer’s Serenade
Honolulu Lullaby

Happiness for Two—Polka Rene Musctte Orch.

Naughty Goblins—Polka

Who Do You Think You Are?—Foxtrot (Vocal)
Betty Bradley w. Harold Grant’s Orch.

Stars Wil Fade—Foxtrot (Vocal)
Bill Damell w. Harold Grant’s Orch.

Take Me Home—Polka (Vocal)
Landiord, Oh Landlord!—Foxtrot Novelty (Vocal)
Barry Sisters w. Harold Grant’s Orch.
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T-2051 In Caso of an Air Rald—Foxtrot Novelty (Vocal)

Woe're' In 1t—Let’s Win §t1—Foxtrot Novelty (Vocal)
Harold Grant’s Orch. w. ‘“The Good-Fellows’

T-2062 Grandpa Waltzr Scandinavian Ambassadors
Welcome to the Party—Schottish

T-2053 Notes to You—Polka Rene Musctte Orch.
-

Snooperman— Polka

T-2054 Pink Penguins—Polka Rene Musette Orch.
-

Jutta-Qutta—Polka

T-20568 Let's Get the Guy Who Blows the Bugle—
Foxtrot Novelty (Vocal}

You Can Put Your Falth in Uncle 8am-—
Foxtrot Novelty (Vocal)
Harold Grant’s Orch. w. “The Good-Fellows"

T.2067 Tap the Barrel Dry—Polka Rene Musette Orch.

Happy Pappy-—Polka

T.2068 Got a Move on, Cowboy—Waltz Novelty (Vocal)
Tend to Your Knltting—Foxtrot (Vocal)
Jerry Abbott and ‘‘The Main Streeters”

T-2069 Dance on a Cloud—Waltz Rene Musette Orch.

Walking the Dog—Polka

T.2080 Johnny Private—Foxtrot (Vocal)

The Saga of Susie Brown (Ril-a-Ral-a-Ree)
Foxtrot (Vocal)
Happy Jim Parsons & the Boys of Co. “B”

T-2081 Turkey In the Straw—TFoxtrot Novelty (w. Vocal)

Listen to the Mocking Bled—TFoxtrot Novelty (w. Vocal)
Darrell Fischer and his ‘‘Log-Jammers’

7.2082 Cuckoo Waltz—Vocal Rene Musette Orch.

8hort Cut Cutle

T-2083 Hap-Hap-Happy Taproom-——Polka (w, Vocal)

Purple Hills of Idaho—Foxtrot (w. Vocal)
Harold Grant’s Orch. w. ‘“The Good-Fellows”

Bernie Wyte, Clarinet,
and his Orch.

T-2064 Honeymoon—Polka
Out Al Night—Polka

T-2065 Scrub, Scrub, Scrub—Polka Rene Musette Orch.

Joy of Spring—Polka

Scandinavian
Ambassadors

T-2066 For He-Men Onfy—=Schottish
Merrytown Boys—Hambo

T-20688 Paquita—Tango “San Diego’”’ Tango Orch.

* Sad Eyes—Tango

T.2069 Rivadavia—Tango *‘San Diego” Tango Orch.
-

Tango D’Amour

.
T-2070 Midnight—Tango *San Diego” Tango Orch.
-

Corcovado—Tango

T.2071 Young McDonald Has a Horse—Foxtrot (Vocal)

You Never Cared for Mo—Foxtrot (Vocal)
. Jerry Abbott and ‘“‘The Main-Streeters”

T.2072 Little Brown Jug—Foxtrot Novelty (w. Vocal)

Maln Street—Foxtrot Novelty (w. Vocal)
Darrell Fischer and his ‘‘Log-Jammers’

T-2073 Candle Light Shadows—Salon Music
-

Nocturnal Serenade—=Salon Music
- Julia Morino and her Ensemble

T.2074 Plccola 8erenata—=Salon Music
-

Dreams of Memorles—Salon Music
Julia Morino and her Ensemble

T-2076 Romance—Salon Music .
* Even 8ong—=Salon Music  Julia Morino and her Ensemble

T-2078 You Can’t Win a War Without the frish—Foxtrot (Vocal)
Jimmy Shields w. Harold Grant’s Orch.
Fun for All—Polka Colonial Orch.

T.2077 Then 'l Forget You—Foxtrot (Vocal)
Take a Look at My Heart—Foxtrot (Vocal)
Kay Lorraine with Harold Grant's Orch.

Bernie Wyte, Clarinet,

T-2078 Hole in Your SBock—Polka
Pol and his Orchestra

Rag Man—Polka

T-2079 Dance While You're Young—=Schottish
Sallor Boy—Polka Scandina¥vian Ambasszdors

T-2080 Joie De Vivee (Joy of Life) —Waltz
* 8Sparkliing Youth—Waltz .
Standard Salon Orch.; Dir. Harold M. Kerner
T-2081 Rustling Leaves—Waltz
-

Souvenirs of Yesteryear—Waltz
Standard Salon Orch.; Dir. Harold M. Kerner

T-2082 Appassionata (Passionate) —Waltz
-

Shades of Blue—Waltz
Standard Salon Orch.; Dir. Harold M. Kerner

T-2086 Two Hearts Across the Sea—Foxtrot (Vocal)
Jerry Abbott and ‘“The Main-Streeters’

The Raln Comes Down on My Window—Waltz (Vocal)
Bill Darnell w, Harold Grant’s Orch.

T-2087 Horse and Buggy Serenade
(Bring Back the Horse and Buggy) hd
Dance of the Wooden Indlan—Polka
Henri Rene and his Musette Orchestra

T-20941 Wa-Wa Polka Joe's Merry-Makers

Innkeeper’s Polka
Kay Lorraine with
H. Grant’s Orchestra

T-2097 Manging In the Hock Shop Window
Phllomar

NOVELTY SERIES

T.5000 Not Tonight, Josephine—Ioxtrot (w. Vocal)
Tene Musette Orch.

Andre Musette Orch.
Andre Musette Orch.

Plgs’ Knuckles—Polka

T-5001 Evergreen Waltz
“Q” String Rag—Polka

~
T-5002 Caviar With Vodka—Polka Andre Musette Orch.
The Bowling Song—Polka (Instr. Version)

T-5003 Sneezy Schnozzle—Polka Andre Musette Orch.

Riding the Beam—Polka

T-5004 The Merry Ghost From_ Chatham Square—
Foxtrot Novelty (w. Vocal)

Whistiing In the Blackout—Foxtrot Novelty
Rene Musette Orch.

T-5008 Oscar From Madagascar—Foxtrot (w. Vocal)
-8nappy Soldler—Polka Rene Musette Orch.

LATIN-AMERICAN SERIES

T-1000 Caminando—Danzon (Walking)
Francisco and his Cuban Boys
Ya Me Voy—Rumba (I Am Going)
Francisco and his Cuban Boys
Vocal in Spanish by Felita Ray

T-1001 Viva EI Amor—Bolero (Long Live Love)
Alfredo Mendez and hig” Orchestra
Vocal in Spanish by Rita Molino
Ven A Mi—Bolero Son (Come to Me)
Alfredo Mendez and his_Orchestra
Vocal in Spanish by Raymond Santiego

T-1004 Todo Se Ofvidara—Bolero Son
(All Will Be Forgotten)

Desprecio—Bolero (Scorn)
Alfredo Mendez and his Orchestra
Vocal in Spanish by G. Del Toro

T-1008 Ultima Noche—Bolero

Te Espero—Bolero
Alberto Iznaga and his ‘‘Siboney” Orchestra
panish Vocal by J. Gonzalez

T-10068 Anhelos—Bolero Son

Ganga Yo E—Afro-Cubano
Alberto Tznaga and his ‘‘Siboney’’ Orchestra
Spanish Vocal by J. Gonzalez

ALBUM SETS

T-500—HENR) RENE and His Musette Orchestra
(3 Records—6 Selections)
$2,00 List Price

T-2068 Notes to You
Snooperman

T-2064 Pink Penguins
Jutta-Gutta

T-2065 Carmen’s Veranda

Waltzing on the Kalamazoo
Henri Rene and his Musette Orchestra

T-501—TANGOS
(3 Records—8 S8elections)
. $2.00 List Price

T 2068 Paquita
8ad Eyes

T-2089 Rivadavia
Tango D'Amour

T-2070 Midnight

Corcovado “San Diego” Tango Orchestra

T-602—~-8LUMBER MuUsIC
(3 Records—=8 Selections)
$2.00 List Price

T-2078 Candle Light 8hadows
Nocturnal Serenade

T-2074 Plccola Serenata
Dreams of Memories

T-2076 Romance

Even Song Juliz. Morino and her Ensemble

Unpublished
T-503—VIENNESE WALTZES
(8 Records—8 Selections)
$2,00 List Price

T-2080 Joie De Vivre (Joy of Life)
8park!ing Youth

T-2081 Rustling Leaves
Souvenirs of Yesteryear

T-2082 Appassionata (Passionate)
Shades of Blue Standard Salon Orchestra

Under the Direction of Harold M. Kerner

T-507—PAN AMERICANA
(3 Records—6 S8elections)
\ $2.00 List Price

T-2410 La Candelaria—Guaracha
Ebric De Carino—Bolero

T-2111 Melodla De Ayer—Danzon
Hasta La Vista—Corrido

T.2112 Paralso De Amor—Samba
Regresando—Ranchera

1'-510—-.Russun MASTER SINGERS-——Vol, 1
(4 Records—8 Selections)
$2.60 List Price

T-2102 Two Guitars
In the Dark Room

T-2103 Drinking Songs
Tree on the Hill

T-2104 Bandura
Cossack’s Farewell

T-2105 Volga Boatmen
Happy Heart
T-541—RUSSIAN MASTER SINGERS——Vol. 1!
(4 Records—8 Seloctions)
$2,50 List Price

T-2106 Dark Eyes
Black Hussars

T-2107 Russian Lullaby
Shining Moon

T-2108 Evening Bells
The White Birch Tree

T-2109 Stenka Razin
Down the River Volga

*Album Record

TRANSPORTATION CHARGES PREPAID ON ORDERS FOR 100 OR MORE RECORDS (ASSORTED)

HEAR THESE NEW JANUARY RELEASES
IN LISTENING BOOTHS AT OUR OFFICE

ALONE ON THE TRAIL

NEW “STANDARD" RECORDS

{SHIPMENTS START JANUARY 2, 1946)

Orders
Samples (one of each)
shipped prepaid

For Tea Rooms, Hotels, Cocktail Lounges....use sweet smooth
music found in “STANDARD* ALBUMS )

T-2113  oNE NIGHT IN CUBA Listen fo our New Album Release....it HITS THE SPOT
"THE GOOD FELLOWS” with H. Grant's Orchestra ALBUM T- 505 GEMS OF MODERN MUSIC
RECORDED BY STANDARD SALON ORCHESTRA
COME CLOSER (3 records—6 seloctions). List Price $2.00
T-2050 HANGOVER CHASER T-2083 ANDALUCIA

HENR} RENE and his Musette Orchestra CASTLES IN THE AIR

T-2084 AMERICAN NOCTURNE
ECHOES OF THE PUSZTA
Send Your Orders fogether with requesis for T-2085 MEXICAN FIESTA

New 1946 Complefe Cafalog direct fo us. VALSE CAPRICE

Distributed exclusively by

STANDARD PHONO COMPANY

WWW ameadaancaciabictar, oo - ' n

163 WEST 23RD STREET
NEW YORK 11, N. Y.
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Peerless
Coast

1511 W. PICO BLVD.

- THE

: T SRR e .
MLl el D i e

WE NOW PUBLISH

"

SENSATIONAL NEW NOVELTY SONG

i

EDWIN H. MORRIS & COMPANY, Inc.

By Arrangement with —

NATIONAL MUSIC PUBLISHING CORP.

G

S’weeping The eounffnl

THE HOTTEST HILLBILLY TUNE IN YEARS
COUPLED WITH THAT HIT PARADE SONG

ho

2153
2196

2223

2239
2118

h

SIOUX CITY SUE
."MMY WALKER Ace. by

Paul Westmoreland and His Pecos River Boys

COAST RECORD 2016

cesssssses$1.00 Retail, $0.60 Wholesale

W SHIPPING—PEERLESS DISCOS HITS

PALABRAS DE MUJER--BOLERO
CUANDO SE QUIERE MUCHO-—-BOLERO

Tona La Negra—Con Orquesta
10 MINUTOS MAS—CANCION
QUE COSA ES EL AMOR-BEGUINE

Mario Alberto Rodriguex—Con Orquesta
LA BAMBA—SON JAROCHO

The New Dance Sensation of Mexico
FANTASIA IMPROMPTU--SWING

Orquesta De Juan S. Garrido
ALMA LIBRE—BOLERO
HUMO EN LOS OJOS—BOLERO

Mario Alberto Rodriguez—Con Orquesta
POR ESO NO DEBES—BOLERO
TRAVESURA—BOLERO .

Gaby Daltas—Con Orquesta

.75 Retail, .45 Wholesale
SEND FOR COMPLETE CATALOGUE
* ok Kk Kk

COAST RECORD MANUFACTURING (0.

Plus Fed.

Excise Tax

LOS ANGELES 15, CALIF.

Pie in the Sky
Has Lush Cuts

ForIts Pluggers

NEW YORK, Dec. 17.—"“Having reli-
gion” and singing about it is paying off
in lots of spice, everything nice—close
to a million bucks worth annually, The
Billboard listenee of gospel and spiritual
singer’s dollar notes revealed last week.
Jam-packed houses, turnaway crowds,
with cops on the run and sky-high ad-
mish prices form the gospel-singing pic
today.

From Coast to Coast—from barns and
auditoriums out California way, to ball-
rooms, community centers and locations
here in the East, religious “noters” like
the Southern Sons, Coleman Brothers,
Georgia Peach and The Skylight Singers,
Heavenly Gospelers and Silver Echo, are
singing for their supper—and it’'s a 12-
course affairl

400-600G

Locations like the Golden Gate in New
York, Laurel Garden in Newark, and
spots thruout Pennsylvania and New
England alone are putting 400-600 grand
annually in the pockets of the gospel
groaners.

Pic’s a lot different from the old days
when a church org, if hard pressed for
coin, would either rehearse some of the
congregation in the spirituals and charge
the rest two bits or a half for the per=
formance, or hire itself some local
cracker-barrel quartet with a knowledge
of the gospels at a fin or a tenner.
Now the singers are getting a sizable
chunk of the take and in many places
it adds up. For example, Newark’s
Laurel Garden, with a seating capacity
of 6,000, packs them in and turns them
away twice a day-—afternoon and eve-
ning at $1.50 and $1.75 prices every
Sunday. Situash goes for the rest
of the country—sometimes less, other
places, parts of the South, much
higher.

Promoting, except in a few cases, is
still a church or society affair.

Lang-WorthWaxFees
Net AFM Unfair Ban

NEW YORK, Dec. 22.—Squabble be-
tween Local 802, American Federation of
Musicians, and Lang-Worth Feature Pro-
grams, Inc., over fees to be paid for a
wax date, has resulted in the e. t. outfit
being placed on the unfair list and the
cancellation of 14 dates by the wax com-
pany. Lang-Worth has not been produc-
ing during the past two weeks, and esti~
mates the cancellation of dates repre-
sents a loss of between 815,000 and $20,-
000 in musicians’ salaries.

Local’s execs say the dispute hinged on
fees owing for arrangements. Si Langlois,
of Lang-Worth, gave the matter an added
interpretation. He stated that a director,
authorized to spend a sum of money
which was ample for arrangements and
musicians’ scale, had exceeded his au-
thority and by unauthorized hiring of
personnel had exceeded the production
budget. Langlois figures the director,
rather than Lang-Worth, should be
nicked by the union.

Matter is in the hands of the AFM's
national office and was not yet settled
late this week, tho clarification as to
who pays what s expected soon.

Larry Finley Adds
E.T.’s to His Orgs

CHICAGO, Dec. 17.—Larry Finley, West
Coast wholesale jeweler who has pene-
trated various showbiz facets success-
fully in the last few years, this week
added another venture, electric tran-
scriptions, to his long list of endeavors.
The new firm, Finley Transcriptions, is
getting off to a strong start, with the
first series by the firm to be 4 312-side
series of 15-minute open-end e.t.s of
Myrt and Marge, the old daytime serial.

Myrtle Vail, the original Myrt, is han-
dling the scribbing and acting as pro-
ducer of the show. Several prominent
fem voices are being tested for the part
of Marge.

Finley’s grabbing of the former day-
time serial is a rich plum, for trade re-
ports have had several firms dickering
for the serial. Present plans call for the
Finley firm to release three e.t. features
a year. In addition to the first show,
Finley is busy putting together a musi-
cal package.

www americanradiohistorvy com

All-Star Disk

NEW YORK, Dec. 15.—~One of
those funny situations you can
only appreciate in print de-
veloped when Moe Jaffe, Paul
Kapp and Clay Boland came up
to the Majestic offices this week
to demonstrate their own tune,
It’'s the Same the World Over,
for Ben Selvin. Boys were all
set to go thru their usual paces,
but Ben says: “Wait, why not
sell the tune right? Put it on a
disk and send it right down to
George Olsen.” Olsen, of course,
records for Majestic. So Jaffe,
Kapp and Boland started in then
and there to cut a waxing.
In walks Jack Leonard about that
time and he joins in. With that,
Ben decides to throw in his own
vocal. Total outcome was cute
in that here was Jack Kapp’s
brother recording for Majestic,
the Majestic recording director
turning artist and three pro
demonstrators being thoroly oute
demonstrated.

Too Many Hicks,
Local 802 Laments;
Asks Petrillo Ban

NEW YORK, Dec. 15.—Execs of Local
802, American Federation of Musicians,
have asked aid of the local’s attorneys
in drawing up data on employment op-
portunities in New York. Material will
be presented to James C. Petrillo, AFM
chief, at AFM’s mid-winter session in
Chicago soon, in support of 802's request
for a ruling restricting the great influx
of out-of-town musicians.

Jack Rosenberg, 802 president, who
outlined the problem in a recent Issue
of The Billboard, claims that the unre-
stricted flow of transfer musicians to
New York would seriously jeopardize the
economic security of musicians who are
already members of Local 802. Member-
ship now totals 24,000 and will jump to
35,000 in a year if restrictive measures
are not invoked, says Rosenberg.

Precedent Exists

Regulations of the AFM invest Petrillo
with power to invoke such restrictive
action, and precedent for such a move
already exists. In 1939-’40 Local 802 re~
quested Joe Weber, then AFM president,
for a ruling forbidding out-of-town
musicians to hold jobs at the World's
Fair in New York. Weber complied, with
the result that a large influx of transe
fers was prevented. Now-——as then—New
York is regarded as a potential gold
mine by out-of-town musicians and the
local is again seeking aid.

What 802 has in mind is a *“one-year
rule” instead of the current six-month
rule—the latter being considered not
sufficiently restrictive.

Members of the local point out that
another mode of relief would be the
setting up of stiffer entrance exams. Cur-
rent estimates are that 2,500 new mem-
bers are admitted to the local yearly via
exam—Kids out of music schools, etc.

Lawrence-Reichner Combo
Starting Pub in Philly

PHILADELPHIA, Dec. 15.—Still an-
other baton waver is joining the ranks
of music publishers. Elliott Lawrence,
WCAU-CBS house band leader, and Bix
Reichner are organizing a music pub-
lishing outfit to be known as the Law-
rence Music Company.

Reichner, a Philly reporter and song-
writer with an ASCAP rating, was form-
erly associated with Dr. Clay Boland in
handling music-writing chores for the
University of Pennsylvania’s Mask and
Wig shows. Lawrence is also a former
Mask and Wigger.

Duchin for Cavallaro on’
Kraft Show; 88’s Only

NEW YORK, Dec. 17.—Ork leader Eddy
Duchin, fresh out of the army, has been
signed to replace Carmen Cavallaro on
the Frank Morgan Kraft show, taking
over January 3. Duchin will work solo,
sticking to his piano and leaving the
band to someone else.

Understood that J. Walter Thompson
has plans to build Duchin into a straight
man for Morgan, in anticipation of the
non-return of Bing Crosby.
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BMI sincerely extends the greetings and best
wishes of the bholiday season to everyone.

BROADCAST MUSIC, INC.
580 FIFTH AVENUE « NEW YORK 19. N. Y.
New York « Chicago « Hollywood
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The SWEETEST (LOUDBURST
of Coin for YOUR CASH BOX!

IMMEDIATE DELIVERY @ DE LUXE #1006
DOWN THRU THE YEARS—STILL BRINGING CHEERS!

TED MARTIN ..ives sy

the MACK TRIPLETS
and

EMIL COLEMAN
AND HIS

WALDORF-ASTORIA

ORCHESTRA
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backed by
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IMMEDIATE DELIVERY DE LUXE #1005
The Spiritual Quartet With the FOUR BLUES Stir Up
the Angels With , ., .

"STUDY WAR NO M0"

backed by

"NOAH AND
THE ARK" .

THIS ONE RATES A LISTING
IN ANYBODY'S WHO'S 100

OTHER DE LUXE HITS
*3002—“‘SOME DAY” — TED MARTIN
#3000— ‘BLONDE SAILOR” TED MARTIN

LIST PRICE, 79¢c; Dealer Operator Price, 49¢c.
F. O. B. LINDEN

Records Shipped Wholesale Only in Lots of 100
ALLOCATION PROGRAM IS A THING OF THE PAS; WITH DE LUXE

IMMEDIATE DELIVERY FROM YOUR LOCAL DISTRIBUTOR OR

DE LUXE RECORD DISTRIBUTING CO., LINDEN, N. J.

The Billboard

Remotes Good Programing?;

2

Originals “Intrique” Nets

Continued from page 13)
but in the impact value of radio pro-
graming in which too much stress is laid
on certain songs in which the band
leader has an obvious angle and an ob-
vious radio wedge.

As was discussed in last week’s article
in The Billboard, Bud Barry, program
director for the American Broadcasting
Company (Blue), has indicated a great
deal of interest in whether present-pro-
grams on all four networks are an evi-
dence of good programing. (Remotes
band shows.) The following, as well as
the proposed plan which is indicated in
chart form accompanying the story
(plan which stems from The Billboard
survey of the matter), presents the story
squarely and fairly.

In the month of days between Sep-
tember 21 and October 21, 1945, 10 re-
mote shows on the four nets were
scanned with the following results:

TOMMY DORSEY—Was on the air 28
times; played 195 actual selections; there
were 40 different titles, indicating that
155 songs were repeats of the 40 different
titles; in breaking down the 40 titles, 12
were hit or popular songs to the man in
the street; these 12 were played a total
of 47 times; there were 13 standards,
played a total of 26 times, and 15 original
or new songs played a total of 122 times.

LOUIS PRIMA—I14 times on the air;
128 actual titles; 26 different titles, indi-
cating 102 repeats; 13 popular, a total of
47 times; 4 standard, a total of 15 times,
and 9 originals, a total of 66 times.

ART MOONEY—16 times on the air;
105 actual titles; 26 different titles, indi-
cating 79 repeats; 20 popular, a total of
69 times; 2 standard, a total of 2 times,
and 4 original, a total of 36 times.

DUKE ELLINGTON—I16 times on the
air; 121 actual titles; 66 different titles,
indicating 65 repeats; 15 popular, a total
of 32 times; 1 standard, a total of 10
times, and 43 originals, a total of %9
times.

THREE SUNS—14 times on the air;
97 actual titles; 60 different titles, indi-
cating 37 repeats; 25 popular, a total of
43 times; 24 standards, a total of 24 times,
and 11 originals, a total of 32 times.

VAUGHN MONROE—I16 times on the
air; 118 actual titles; 54 different titles,
indicating 62 repeats; 28 popular, a total
of 56 times; 1 standard, a total of 3
times, and 25 standards, a total of 59
times.

SAMMY KAYE—6 times on the air; 56
actual titles; 41 different titles, indicating
15 repeats; 25 popular, a total of 33 times;
13 standards, a total of 13 times, and 38
originals, a total of I2 times.

JERRY WALD—3 times on the air; 23
actual titles; 17 different titles, indicat-
ing 6 repeats; 10 popular, a total of 12
times; 3 standard, a total of 3 times, and
4 original, a total of 6 times.

RANDY BROOKS—I16 times on the air;
115 actual titles; 35 different titles, indi-
cating 80 repeats; 30 popular, a total of
61 times; 4 standard, a total of 18 times,
and 11 original, a total of 36 times.

STAN KENTON—10 times on the air;
76 actual titles; 33 different titles, indi-
cating 43 repeats. 19 popular, a total of
35 times; 6 standard, a total of 11 times,
and 8 original, a total of 30 times.

(Tt should be made clear that the use
of the word “original” in the above
means, not only ‘“originals” in the sense
of instrumentals, but also tunes pub-
lished by leaders themselves. In other
words, a tune that is new or unknown
as a hit or popular song.)

Number Important

Above figures, in themselves, may
mean little from a cursory observation.
But where the mal-practices lie, in the
eyes of radio guys, is in the original tune
figure.

Take the case of Tommy Dorsey. It's
not only the fact that he played 12
popular as against 15 originals, but the
real meat is in the number of repeats
of those tunes, when you see that he
repeated his 12 pop tunes a total of 47
times, or an average of four repeats for
each song. However, Dorsey played his
15 originals a total of 122 times, or an
average of eight times for each original,

That’s the business that the radio
men are keenly interested in. For, in
the number of repeats, especially in the
case of original selections which are not
known: to the listening public, arises
the question of programing. When a
band leader on the air say seven times—
three on one network, two on another
net and twice on a third—repeats prac-
tically the same original compositions
on every show, as some leaders have been
doing, a question arises and the rub is
on.

Band leaders have a viewpoint of their
own that should pe brought to the fore.
Certainly, if and when a guy who waves
a baton decides to go into the pub biz

wwWwW americanradiohietorv com

on the side—and a legitimate side it is,
as it’s a right arm to the batoning biz—
then he should have an advantage of
plugging his own songs thru his own
ork. Of course, he has the edge of his
own radio shows, disks, etc. But then,
he has thru his initiative and dough
built up a reputation that he is entitled
to collect upon,

Therefore, if and when a leader de-
cides to publish any number of songs,
he has the right to play these or any
others that he chooses. The question
in which the nets are interested is not
whether the leader has the ability to
pick good material—in the majority of
cases where a leader is top-drawer it's
pretty well assumed that he knows the
difference between a good and bum song
—but just where to draw the line on
overloading programs with his own
babies. In other words, some of the
nets contend, and have in the past,
that the public still must be served with
a good portion of songs that they know.
In keeping this in mind, the nets have
a mind to check leaders from cramming
too many new tunes into their remotes.
Again, perhaps, some of them don't want
to.

Web Exec Confab

As was also pointed out in The Bill-
board story of last week, Barry is calling
together the web execs to find out just
how they stand on the subject. Above
story, plus the additional material, is
presented in an objective picture for the
webs to work on. That's the reason for
the survey and The Billboard proposed
plan, in the event that the nets feel a
plan or formula as to where the line
should be drawn is thought necessary.

Take Tommy Dorsey’'s 28 radio shots,
Of the 40 songs he played, such tunes
as It’s Never Too Late To Pray and 4
Door Will Open were done 25 times a-
piece. That means that they appeared
on practically every Dorsey show. Dorsey
was on three nets, ABC, MBS and CBS
during the time surveyed. Dorsey pub-
lishes both tunes. He played an instru-
mental Opus No. I, an original which
he also pubs, 10 times out of a pos-
sible 28. A pop big seller such as If I
Loved You was done six times out of a
possible 28 shots. That’s pretty high
for a pop in number of times repeated
for T. D.

In the case of Prima, such songs as
You Gotta See Baby Tonight was played
12 times out of a possible 16. Prima
publishes Baby Tonight. Felicia No
Capicia, a song which he doesn't pub
but with which he 1is associated as a
piece of special material, was also done
12 times. Homesick, That’s All, a pop
tune, not pubbed by Prima, was done 6
times. That was high for a pop tune.
Vaughn Monroe did Something Senti-
mentel, which he disked for Victor, 14
times out of 16 possible shots. Majority
of pop tunes were done around three
times. Stan Kenton did such originals
as Southern Scandal, which he disked,
10 times out of a possible 10 times. Ma-
Jority of pop songs were done a couple
of times apiece. Three Suns, only on
NBC, out of a possible 14 shots, did one
song, It’s Dawn Again, 14 times. They
pub that themselves. Rest of the selec-
tions were divvied over pop tunes.

Art Mooney, 16 shots, did Whistling
at the Chicks, which he pubs 12 times.
Working On the Railroad, which he also
pubs, was done il times. Rest of the
Pop songs never even came close to that
figure.

The Billboard interest in the affair,
especially to the proposal of the follow-
ing plan, is just this: Where any part
of the music business, or any branch of
show business for that part, seems to
call for agitation on the part of pub-
lishers about a condition which they
think is wrong, it is the function of any
good trade magazine to look into both
sides of the story and lay out the facts.
In the present instance, no one person
can say who is right or wrong, or
whether the present condition is a mal
one. However, when it is known that
because of leaders loading down their
remote shots with their own tunes and
as a result legitimate publishes have®had
a difficulty getting on with their song
because of the personal angle applied by
the leader, there might be justifiable
cause for a look-see into the matter.

As pointed out before, the leaders
know a good song when they hear it,
and perhaps they should be the ones
to choose the songs which they think

(See REMOTES GOOD? on page 22)
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SCORES AGAIN!

FIRST WITH -THE NO. 1 BLUES Hit! -

|

dSOHL HLIM

“
>
Z
=
(@)
%
(7
O
F
O
(73

sung by

HELEN HUMES

With Those Frantic Sax Solos
. Also
“’Every Now and Then”
List Price—$1.05

Dealers, Operators—65¢
ORDER DIRECT' FRO?!

423", W. Sth ST., LOS ANGELES, CALIF,

The Billboard

New Survey Is

Pubs’ Window
For Hits Peep

Pre-Plug by Disk Jockeys

HOLLYWOOD, Dec. 17.— Service de-
signed to save music pubs money on ex-
ploitation, by telling them in advance
how the public reacts to a certain tune,
is being offered here by Music Survey, Inc.,

headed by Albert Raksin at Twentieth | |

Century Records, Inc. New firm plans to
issue records free to disk jockeys over
the nation, with the spinner in return
reporting on the song’s popularity. With
the publisher knowing in advance what
goes, Music Survey believes he will be
able to appropriate money more intelli-
gently to push the tune.

Several leading pubs have been ap-
proached with the idea and have indi-
cated that they would go for the service,
which will be on a fee basis. To start,
the charge will be approximately 25 per
cent above production costs, which have
been flgured as low as possible. The
master will be submitted to the pub to
make certain he is pleased with the
musical or vocal set-up. As the new com-
pany proves its worth to pubs, profit
margin will, no doubt, be widened. Music
Surveys declares much dough will be
saved pubs on exploitation, advances,
arrangements and printing,

3-6 Months Before

“Survey’s official policy is to record the
songs of the nation’s leading publishers
between three and six months prior to
offictal exploitation,” Raksin said. “These
recordings will be of the finest quality,
made by leading artists and submutted
exclusively to disk jockeys and radio
station program directors, who will in
turn report the reactions of their listen-
ing audiences. Findings will be tabulated,
giving a complete and true picture of the
entire music industry to determine be-
yond guestion which songs will be hits of
tomorrow.”

Music Survey will be assured by the
publishers with which it is working that
no other exploitation will be made during
the test period on the particular tunes
used. Only chance the public will have
of hearing the songs will be to tune in a
disk jockey. Company will also offer ex-
ploitation ideas, scripts and other services.
Because there will be no other listening
source, survey will have to deal with only
a few of the factors affecting a song’s
popularity.

In order to make releases, which will
be staggered, Raskin has two pressing
plants. First, with 20 presses, is near-
ing completion. Second, in the Vernon
section, will have a milling plant and 30
presses.

Stewart Fronts for Sextet

NEW YORK, Dec. 17.—Rex Stewart,
Duke Ellington’s top trumpeter for sev-
eral years, goes out on his own this week
as front man for a sextet. Ork, slated
for Three Deuces December 20, is booked
by Willlam Morris. Included in Stewart's
band is Sandy Williams, a trombone
topper with Chick Webb’s outfit some
years back, and Joe Turner, a biggle
European ivory tickler.

It Pays After All

NEW YORK, Dec. 17.—Not
everything they teach you in the
army goes to waste. Sometimes
GI. training nets dough, other
than the G.I. Bill of Rights,
which just nets. Ork leader Buddy
Johnson tells of a case in point.

Playing a one-nighter in Shep-
pards Warehouse, Kinston, N. C,,
he arrived with his boys to find
the power lines down and the
spot in darkness. One of his more
recently acquired sidemen —an
ex-G.I. who had been with a
searchlight outfit overseas—sug-
gested “borrowing” a platoon of
trucks and using the headlights.
Johnson gave him the nod. The
ork played to capacity.

See, sonny?

JAMES H. MARTIN

Presents

THE LATEST
SMASH-HIT RELEASES
ON MERCURY RECORDS

-

TINY HILL—2024—Sioux City Sue
I'll Keep On Loving You

ROMY GOSZ—2018—0n Our Porch Polka

Grandfather’s Joy

SHERIFF TOM OQWENS—2022—A New Ten Gallon Haf

Don't Cry Over My Shoulder and
Wink at Somebody Else

Order Now! For Prompt Delivery
List Price 79¢ Tax Included

F. O. B. CHICAGO, ILLINOIS

JAMES H. MARTIN

“The House of Hits”
1407 W. DIVERSEY BLVD.
LINCOLN 1010-11-12 CHICAGO 14, ILLINOIS

Just thought I 1\
would let you know
that
MERCURY
pressed and delivered
300,000 RECORDS
last week!”
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Musicraft Tossi
Talent Contracts
Around Like Mad

NEW YORK, Dec. 17.—Musicraft disk-
ery is still busy stuffing its shopping
bag in the talent market. With one
major ork almost set for the stable, wax
house is now understood to have ground-
work laid for John Kirby and Chavez
bands, with an invite also thrown in for
Sarah Vaughan. -

Deal for these three is supposed to
be consummated this week; meanwhile
Musicraft is knocking itself out with
sallies in the longhair sphere. Execs at
the firm say they’re negotiating with
Arthur Judson, top-notch manager of
symphonic and concert orks, and are
already set to add Alexander Smallins
to classical roster. First releases expected
about the beginning of February. Also
claimed that thru Judson, firm hopes to
make deals with two other major con-
ductors.

Along with activity in the concert
sphere, firm announces that beginning
in February it will re-install its chamber
music and instrumental recording pro-
gram for the serious marts. They have
newly signed Kroll Quartet to pace the
output in this part of the catalog.

PORTLAND TERP-SHY

Continued from page 13)
in with from $800 to $2,000 for a floor-
show. !

Musicians know that war industry
wages and tycoons’ wartime profits
helped make nitery work lush. Yet,
with a loss of approximately 80,000 ship-
yard workers, club business has fallen
off but little, with the-tables tucked in
like a jigsaw puzzle on most nights. But
this can’t last forever, and organized
music looks forward hopefully to the
return of hotel dancing. Local No, 89,
AFM, has a membership of 1,000, includ-
ing about 100 men in the service who are
expected back. Kenin says about 25 per
cent of these have regular jobs, the
others being ‘marginal,” holding day-
time employment outside of music and
taking week-end playing assignments.

Hospitalized Vets
Next CSI Goal

(Continued from page 4)
nitely and count on shows from here
on in. Brass at USO figures they
shouldn’t start something they can't
finish, and as usual, money enters the

picture. -Who will pay for the enter-
tainment?

Fund to Divvy

USO execs, knowing that the job must
be done, will pitch in and iron out the
headaches. Dough can be furnished by
the USO. National War Fund (the sugar
daddy for USO) has finished its annual
drive, but yearly fund raising will fill the
coffers until next September. Other
matters will be straightened out.

If the plan goes thru, it would give
CSI something more to bite into. En-
tertainment program there for the Pa-
cific has been licked, and many feel the
set-up needs added demands to get roll-
ing on all 16 cylinders again.

Bridge to the G.I.s in vet hospitals
has already been built by CSI sketching
program in which 300,000 portraits have
been drawn for servicemen of this war,
This is the first step in rehabilitation.
Entertainment in vet hospitals is next.

SHOWBIZ TOMES SELL

(Continued from page 3)
books get some sale here as well as in
the hinterland. Fems have evinced some
interest for Mary Margaret McBride’s
Tune In for Elizabeth after heavy plug-
ging by a spieler on a number of her
airings. Tele, too, from the inside gets
customers from vet sources mostly, but
it’s no hot rush even for these.

Top sales go to books celluloided for
Hollywood. Such tomes, either published
to sell currently with pix or those al-
ready made into films or those known
to be readying for the studios, get fast,
big sales. In fact, as onc jobber ex-
plained, they can pretty near tell where
a book-pic is screening by calls for the
original volume around tlic country.

By .
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Coupled with a

By Popular Demand

A NEW RELEASE
Coupling the.Hill Billy Topper

With A Sensational New Side

NATIONAL Record #5010

The proven moneymaker

A-“SIOUX CITY SUE”
B—“SOME DAY, DARLIN’”

(K THOMAS

great NEW hit

BILLY ECKSTINE
NATIONAL 9016

NATIONAL 6001

DICK THOMAS
NATIONAL 5009

RECENT RELEASES

“I'm in the Mood for Love”
“Long, Long Journey’-~Blues

“"GATEMOUTH” MOORE :

“l Ain’t Mad at You, Pretty Baby"”
*It Ain't None of Me”

“Ridin* ’Neath the Arizons Moon"
“Weary Nights and Broken Dreams”

Dealers Prices, tax incl.

Series 5000, 49¢
Series 6000-9000, 65¢

Min. Order 100 Records
Shipped C. O. D., F. O. B.
Phillipsburg, N. J.

NATIONAL

1841 BROADWAY,

DISC SALES

NEW YORK 23, N. Y.

"WOLPIN FOR MELLIN

Continued from page 13)
now that he is free of his commitment
to Bornstein, Skylar asserted, is still &
moot point.

Meanwhile Bornstein told The Bill-
bogrd that so far as any $2,600 bonus
was concerned, Bobby Mellin had gotten
“much more than $2,600.”

While conflicting stories persisted re-
garding Mellin, no such discrepancy held
true for Wolpin. Praises for his new pro
manager were being sung by Bornstein
right in tune with the bulk of the trade,
who say he's one of the best tune ex-
pediters in the racket.

REMOTES GOOD?

(Continued from pagc 20)

the public wants to hear. Perhaps web
execs think otherwise. They might con-
clude, as pointed out above, that the
public must be served and this means
that they should have a dish of pop
tunes to digest along with a side dish
of originals. No one can dispute the
fact that there must be air time or just
plain time to devote to néw songs. If
not, just how are the new songs going
to get started. Again, the pop and hit
songs of today were new songs yesterday.
That's a legitimate argument on the side
of the leaders. With all facts taken into
consideration, however, according to a
couple of the web execs, from their
opinion now and in the past, the pro-
graming is taking on the aspect of a per-
sonal wedge for leaders. This is not The
Billboard opinion. Thus, the following
plan is presented as a possible solution
if the present remotes by bands are ex-
amples of bad programing.

(The accompanying chart with this
story also tells of the following plan,
but in figures and data form.)

Before getting into the actual plan,
which involves setting up a formula for
each and every remote show the nets
suggest leaders follow, another idea pre-
sents itself, in conjunction with the
formula: i. e., the setting up of a cen-
tral clearing board which would service
the four networks. Thru this clearing
board, which would be sponsored by the
four nets, would come the programs for
the remotes in advance, Board would
then administer and check as to whether
the formula which the nels set up was
being followed. If not, certain recom-
mendations would be madec to thie bands
for changes in programs.

PAYNE, JENNINGS SOLD

(Continued from page 4)

the critics in New York panned it badly,
and it flopped here. But on the road,
with some 20 weeks of touring around,
it made $80,000 profit. We had sellouts
out of town, which proves that movie
and book sales beforehand will not harm
a really good show.”

Payne-Jennings believes so thoroly in
his idea that he is at present readying
The Song of Bernadette for legit, fully
convinced that, even if the Main Stem
doesn’t whoop and holler about it, the
hinterlands will divvy up to see it.

“After all,” he sald, ‘““it takes a million
or more to make a picture, whereas a
play can be done for $40,000. If the
play’s good enough there’s a double
public.”

Queried as to whether angels look
askance at such an innovation, Payne-
Jennings said: “I have no trouble about
finances. I have friends who believe in
my judgment. Probably it would be hard
to finance such a venture if I had to go
out on the open market for money. But
I don’t.”

MISS BERGNER’S PLANS

Continued from page 4)

ner can revive this custom is that she
has developed such great pulling power
that the public will see her in anything
(reviews of The Two Mrs. Carrolls proved
it was Bergner, not the play, theater-
goers went to see), and the fact that
her husband, Dr. Paul Czinner, is the
producer of her plays and is willing to
gamble the limit on her.

Vehicles star has selected for project
are Duchess of Malfi and Undine. Casting
will start next spring and Broadway
opening is skedded for next fall.

Idea is for Bergner to hit cities for a
week or two, playing first three nights
in one play and then switching to next
for last three nights. Plan is to have
audiences so hewitched with Bergner
(which is understandable) that they will
be irresistibly drawn to the other play.

Meanwhile La Bergner, after closing in
Chi tonight, goes on a one-nighter tour
thru the Midwest to Coast in her present
vehicle, and following that will hit South
and Southwest in a three-month jaunt
winding up in March. .
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Members Okay AEA

Council Fay Censure

(Continued from page 3)
campaign was aimed, sald she was lhe
only onc of the five thesps at Madison
Square Garden on Seplember 24 who
had the complete support of her whole
company (A Bell for Adano). She claimed
she had collected $150 for the Spanlsh
Republican Milk Fund from fellow thesps
in the company. She pointed out that
Fay had attended a pro-Franco rally
after the Laski meeting at Madison
Square Garden, but that no one had
smeared him for this.

Bert Lytell, Equity prexy, sald he was
“profoundly shocked and disturbed” be-
cause the whole case had been tried in
the newspapers. He told of mail received
by him and his air sponsor, reviling him
for taking action agalnst Fay and of
threats of boycott of his program. He
added that Fay could consider himself
lucky that more drastic action hadn’t
been taken by the council.

Fay, in defense, labeled more than a
dozen top-drawer thesps as Reds, claim-
ing he had photostatic evidence (which
he did not produce) to show that “fellow
travelers” were Margo, Mady Christians,
Raymond Massey, Phillp Merivale, Mar-
garet Webster, Phillp Loeb and Sam
Jaffe, among others.

“Worker’’ Ads Mean Red?

He charged that advertisement of the
Madison Square Garden rally shad ap-
peared in The Daily Worker for five days
previous to the gathering, and therefore
marked the meeting as a Communist
rally.

To this Canada Lee replied that Harvey,
Fay’s own show, was in The Worker ad
columns, and by the same reasoning
must be a Red show.

Emotions were high at this point, and
the local Hearst daily, The Journal-
American, was labeled as the root and
cause of the whole trouble, Letters from
theater managers of Carousel, On the
Town and A Bell for Adano were pPro-
duced, showing that these houses had
been picketed and had ducat cancella-
tions by Fay supporters.

Wire Council Backing

Wires were scnt from Shep Traube,
Oscar Serlin, Gertrude Lawrence, Ruth

Gordon, Dame May Whitty and Eva
Le Gallienne. All ceusured Yay for his
stand. Iinal telegram came from

Laurette Taylor (The Glass Menageric),
who rapped Fay's knuckles with a state-
ment that *“As a Catholic, she belleved
the Catholic church could defend itself
without any individual help,” and added
her voice to the council’s censure.

Lytell, in closing, said the whole issue
was resolved fairly and democratically
and pleaded for it to be dropped right
away.

Fay, who in the course of the meeting
stated that he would try the case by
public opinion, remarked as he left the
room: “We're not ready to reveal our
plans yet.”

N. Y. Swings Into
Yuletide With Zest

(Continued from page 3)

day, a series of choirs sang carols on the
avenue, aided by the Alda quartet of
trumpeters, who ushered in tlie tree-
lighting with a fanfare from the parapet,
of St. Bartholomew’s Church. Ccremonies
were alred over ABC hook-up.

Tree of Light

Annua! ceremonies at the Tree of
Light in Madison Square Park—the 35th
consecutive lighting of the first outdcor
Christmus tree in the world—ure skedded
for Thursday (20). when the Salvation
Army staff band, aided by choral groups
from the Metropolltan Life Insurance
Company and Consolidated Edison wlill
sing carols at 12:15 p.m. In a half-hout
program. Community carols will be a
feature of the ceremonies.

Town Hall has three yule carolfests
skedded, with the Mount Holyoke Gilee
Club chirplng on Tuesday (18) and the
Trapp Family Singers on December 22
and 23. Carnegle Hall is reviving the
seasonal presentation of Hundel's Mes-
stah by the Oratoria Society of New York,
with Jean Watson, Barbara Stevenson,
Willlam Hain and Janies Pease as s0loists,

XAVIER

KING OF THE BUMBA

RECORDS 2 FADIQWS

LATIN-AMERICAN WITS
d by

OYE NEGRA

AND

WALTER WINCHELL
RHUMBA

COLUNMBIA RECORD NO. 36902

-
A

P
PPy

ROBBINS INTERNATIONAL CORPORATION.

#

www americanradiohistorv com


www.americanradiohistory.com

24

MUSIC

The Billboard

December 22, 1945

ASCAP-Tele Weddmg Banns Up

FOR

0

o rWOG

Photographers

STAGE-SCREEN-RADIO

NEW YORK STUDIO
154 WEST 57TH ST.

Phone Clrcle 7-3505

BOSTON STUDIO-LENOX HOTEL
Phone for Appointment: Kenmore 5-300

| “NEST,

S YORK:

"BOSTON

filmﬁl Recesds

presents

GRAND OLE’ OPRY’

Star

IEKE CLEMENTS

I’'M HONEST WITH YOU”
“YOU’RE FREE AGAIN”
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Era Fading

Video needs contract to
give it commercial hyp—
BMI already has inked

o

NEW YORK, Dec. 15.—High execs in
the music business expect the American
Soctety of Composers, Authors and Pub-
lishers to negotiate a contract with tele-
vision interests soon. Herman Finkel-
stein, ASCAP exec, this week stated,
“the time is ripe now”—and pointed out
that video companies, in order to stabi-
lize their own commercial operation,
would probably soon need a more defi-
nite music contract than the current
agreement.

Video now has free use of the ASCAP
catalog. This is in accordance with a
clause, signed in 1941 at the conclusion
of the radio-music war, permitting free
use of the Society's copyright material
with the proviso that the Society could
cancel on 30 days notice. ASCAP, not
wishing to stifle the infant industry, has
never pressed for a more substantial ar-
rangement.

BMI already has a contract covering

"tele, based on the individual station’s

gross earning capacity. While tele re-
mains experimental, BMI expects no
revenue from the industry. Execs say
that while there may be gold in the
offing, it is premature to hope for a gold
mine.

Point made by ASCAP, however, is that
television tself cannot hope to become
truly commercial without a more defi-
nite music pact—a pact which will guar-
antee sponsors the use of the ASCAP
repertoire and eliminate the possibility
of the catalog being yanked on short
notice,

Type of Contract?

Preliminary conferences have already
been held, and ASCAP's tele committee
is closely watching video developments.
Soctety is loath to elaborate on what
type of deal it has in mind—because any
contract must depend upon the needs of
the telecasters. “They are the customers
and we’'ll try to give them what they
want,” one exec stated. In other words,
whether the tele industry will be offered
a blanket agreement, a per piece arrange-
ment or a choice of various types of
contracts will be largely up to what the
tele industry itself needs.

According to Finkelstein, over 50 per
cent of ASCAP’s members have already
assigned television rights to the Soclety,
and the list of members designating the
Society as agent is growing steadily.

Reasoning behind the cautious view of
BMI is this thought: Income of perform-
ing rights societies from standard radio,
Frequency Modulation and television de-
pends to a large extent upon the adver-
tlslng budgets of sponsors. Altho more
than 3,000 FM stations and numerous
tele stations are technically possible, the
commercial development of such stations
may only mean splitting the budget more
extensively In the various advertising
media. There are now about 400 AM and
700 FM applications pending, and new
tele stations will come up—but can the
ad budget be hypoed?

Immerman Death
Brings No Change
To S. D. Rack Biz

NEW YORK, Dec. 15.—Untimely death
of Sanl Immerman last week (see Final
Curtain page in this issue) will bring
about no immediate change in format of
song distributor rack biz, it was learned
here.

According to Andrew Weinberger, thea-
trical attorney who holds a quarter in-
terest in the distrib firm along with Moe
Gale, Barney Young and the Immerman
Estate, operations will continue, with
Gale set to devote more time to the
day-to-day biz normally conducted by
Immerman and Young.
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Benny Carter Ork
Signed by De Luxe

NEW YORK, Dec. 15.—Benny Carter
ork has been inked by De Luxe diskery.
Carter deal was set thru GAC’s Mort
Davis and calls for the jazzster to do
his first sides in January.

Meanwhile, the wax house feels it has
a feather in its cap (Carter just coming
off a contract with Capitol records) to
fit current claims for production of
400,000 disks monthly.

ARE YOU A SONGWRITER?

IF YOU WRITE THE MUSIC OR JUST THE
WORDS YOU MUST OWN THIS BOOK!

LEARN to write songs quickly and casily.
Then learn how to sell it to a publisher und
get it played and sung by the greatest bands
and vocalists in the world.

HERE 8 THE ONE BOOK that tells you how
to write a song and what to do about it after you
bsve written the song . . . HOW TO SELL IT!

PARTIAL CONTENTS: @ Ten rules
of song writing @ Protecting your
song @ 8ong shark racket @ Publish-
Ing for profit @ Marketing your song
@ Standard royalty contract @ Music

publishers @ Radio station directors
Only IF YOU have written a song or have s
$ song in your heart, give it to the world.
2 by Robert Bruce . ., . “HOW TO WRITE
A HIT S8ONG AND SELL IT,” and start

it sent C. O. D. to you plus postage.
LEXINGTON PRESS, INC., Dept. 3B

@ Record companies @ Many others.

Send $2 today for this easy-to-follow book
yourself on a music-writing career, or order
1650 Broadway New York 19, N. Y.
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SWEETHEART OF
CHEYENNE

YOU'RE REALLY DOIN

SOMETHING TO ME
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PUBLISHERS

’ 910 Alberta Detroit 20, Mich.
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CHECKERWAY
CHARTER COACH (0., Inc.

Again’ is at your service with a
Fleet of 1945 36-.Passenger
Fitzjohn Coaches especially
suited for Orchestras,

Contact

MR. ED LOEBEL, Mgr.
935 S. Paulina St., Chicago, Ill.
Phone Hay. 6606
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SALESMEN

Now calling on record shops and operators

line of records on
Protected

X D-85
Cincinnati 1, 0.

to sell fast-moving
commission  basis.
given. Send to

B
¢/o The Billboard

territories

Do you enjoy this Christian era of dance music?
Then wately for

MOOD SALT

To add in on! And how! Southcml Terry, Bells
Schrag, Lindsay McPhail Arr.
ERRY TERRY, Clrcle\llllo, 0,
New Victor Lindstrom Publication.

4-PIECE NOVELTY BAND
WANTED

State salary expected. No Sunday
Care The Blllboard,

White, union.
work. Write BOX D-92,
Cincinnatl 1, Ohio.
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And Now the New VOGUE in Recoras

ART MOONEY

That Genial Irish Gentleman

~ AND HIS ORCHESTRA

Featuring

JOHNNY DARCY

JANIE MORGAN DICK WISE
RUSTY TOWN THE FOUR BROTKERS

TO BE RELEASED JANUARY 1

IT MIGHT AS WELL BE SPRING

and

WARSAW CONCERTO
YOU'RE NOBODY TILL SOMEBODY LOVES YOU

and

I'VE BEEN WORKING ON THE RAILROAD

SMASHING ALL RECORDS AT
Broadcasting Nightly

MARIA KRAMER’S e et
BLUE ROOM — CBS NBC MUTUAL

HOTEL LINCOLN, N. Y.

Networks
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we were un-.

able to 611 the
enormous demand
for it up to now.

- {0 announce im-
mediate delivery now
- - - due to greatly
upped production

=< 1| || [HONOR ROLL OF HITS

oW
OS5t

(TRADEMARK}

THE NATION'S 15 ToP TUNES

1. IT'S BEEN A LONG, LONG TIME

2. 1 CAN'T BEGIN T0 TELL YOU

3. CHICKERY CHICK

4. 1T MIGHT AS WELL BE SPRING

5. SYMPHONY

6. WAITIN' FOR THE TRAIN TO COME IN
1. THAT'S FOR ME

8

. WHITE CHRISTMAS
9. I'LL BUY THAT DREAM

" et m " 10. IT'S ONLY A PAPER MOON ’
Super oo Sensation\ & Letllmotlon 0 11. (DID YOU EVER GET) THAT FEELING IN THE MOONLIGHT
JUST RELEASED! . SUPER DISCS 610 Fifth Avenue NY,NY. B 12 TILL THE END OF TIME
. Please rush me the following Super DISCS 13. JUST A I,"".E FOND AFFEC“ON
MELODY IN SWING. Quan. 14 ulv BEI.I.E
Backed by “'Super Session’’ B susiennSuper Dise No. 1004 ““GUITAR BOOGIE,” °
:  SUPER DISC No. 1010 . Guap, PEATY STEEL BLUES” 15. IN THE MIDDLE OF MAY
g van: The patlon's 15 top t E HONOR ROLL S,
. BY DON BYAS QUARTETTE <imeiimuSuper Disc No. 1010 “MELODY IN SWING,” 18 det:r:‘n‘:n:él iy S :c}:enltfil;f: s'tlftfistlcal tabulagon 3&7"’511’:‘“’ .
featuring . “SUPER SESSION’’ degrees of eaacth song'sTl))]opm?llgty :s measured u} the follow-
i b £ Bi ar M P ity Chart
JOHNNY GUARNIERI Z‘:;"e e e [ Frf et emeciers ey sxcl)%gs:r;;z.heé:er;tsesot Ragxo lAu‘zmencses u;tfcor%‘;ulex;sg Pla%'red
ress. on Disk Programs; Play Status of Films With Leading Songs;
City.... iy 2 Best Selling Sheet Music; Best Selling Reteil Retords, and

Most Played Juke Box Records

The title “HONOR ROLL OF HITS” and the listing of the
hits have been copyrighted by THE BILLBOARD. No use of
either may be made without THE BILLBOARD’S consent.

?4152\: FYIFI;I'II!-IKANV‘E’. Mw | ENCLAD'S TOP TWENTY

WATCK FOX NIW AXLIAIES MONTILY
8ONG AMERICAN ENGLISH

9 1 1. I'M IN LOVE WITH TWO
’ SWEETHEARTS ......... Irwin Dash........ Music Makers
9 3 2. BELL- BOTTOM
| | TROUSERS ............. Cdmpbell Connelly. . Santly-Joy
9 | 2 | 3. THE GYPSY......vevnuee Peter Maurice...... b
7 4 | 4. 1 HOPE TO DIE IF I TOLD
| A LIE..........iiiiinnnn Campbell Comelly. . Advanced
7 5 | 5. UNDER THE WILLOW
| ! TIHB 0000000000000000000 Mac  Meclodies. .... 0
9 | 6 | 6. THERE!' I'VE SAID IT
’ | AGAIN ... ... Campbell Connelly.. Valiant
6 7 | 7. CAROLINA .............. Irwin Dash....... ®
7 9 8. THERE MUST BE A WAY. Bradbury Wood.... Stevens
9 8 9. COMING HOME........... Peter Maurice...... Harman
3 13 10. LET’S KEEP IT THAT
1 WAY i Noel Gay......... 3
6 11 11, JUST A BLUE SERGE
................... Victoria ..........Berlin
9 14 12 CHEWING A PIECE OF
AW i Bradbury Wood.... Chappell
7 112 13. SYMPHONY ............. Chappell .......... Chappell
9 11 14. JUST A PRAYER AWAY.. Campbell Connelly. . Shapiro-
N E Ster 'n . Bernstein
r - 3 15 15. REMEMBER ME?......... Cinephonic .......
1 ! —_ 16. :‘EIYEC LOETT%;!YS praagoson Victoria .......... Famous
1 — 17. ? LOSE .. World Wide.......
SHIPPING NOW . 1 | — |18 TWO CAN DREAM...... Campbell Connelly. .
1

—_ 19. NO CAN DO............. Francis Day....... Robbms
1 _— 20. OUT OF THE NIGHT..... Southern .........

STERING ]{ AINT'CHA GLAD?
st 103 | EMPTY BED BLUES

sieaune | SHE KNOWS WHAT 10 DO B

RECORD  Meanves

st. 104 | MONTE'S BLUES | .

by MONTE EASTER and His Orchesa N | PLAY STATUS OF FILMS WITH LEADING SONGS
]

*Publisher not available as The Billboard goes to press.

VOCALS BY MONTE EASTER Tunes listed alphabelically are in films | Chart arc lsted. since many film-festured

currently showing or to be shown soon. | tunes never reach any degree of popular-
Only tunes which have won a position in |ity, and many others are never even
This new band is making a terrific name for itself on the West Coast.
Comprises Monte Easter (who has played trumpet with top name

one or more of the other features of the | published.
bands the country over); Hubert Allen,: tenor sax; Earl Simms, alto
sax; Martha Potts, piano_: Charles Blackwell, drums; Addison

DIG YOU LATER (A HUBBA-HUBBA- [ IT'S ONLY A PAPER MOON {(Harms, Inc.)
Farmer, bass.

HUBBA) (Robbins), sung by Perry Como | in Warner Brothers’ ‘““Too Young To
in 20th Century-Fox's “Doll Fuce.” Na- |Know.” Nalionul rclcasc dutc—December
tional release date not sct. 1, 1915,

DOCTOR, LAWYER, INDIAN CHIER {

(Burke-Van lHeusen), sung by Beity Hut- [ JUNST A  LITTLE FOND AFI ECTION
ton in Paramount’s ‘‘Stork Club.” Na- | rShapiro-Bernstein), sung by Connee Bos-
tional release date—Deceniber 28, 1915. well in Monograms “Swing Parade of/

OTHER STERLING HITS:
SR-102 @ | NEED IT BAD and BANKS' BOOGIE

by BUDDY BANKS & HIS ORCHESTRA

SR-101 @ VARIETY BLUES and THAT'S WHAT HAPPENED T0 ME tlonal release daie-Decemiber 28, 1905, | well in Mor 5
SR-100 @ BLUES FOR MY DADDY and LILLETTE'S BOOGIE Vooco-Gonmy. T 20th GehtumeFor e e | 19 otg, 2HIon8l  relcase  date—January

Dolly Sisters.” National release date—
by LILLETTE THOMAS and Her Boys o R LOVE LETTERS (Famous) in Paramount's

LI, BUY THAT DREAM  (Burke-Van | "Love Lefters.” Natlonal rclease date -
leuseny. sung by Annc Jefireys in RKQ's | Octaber 26, 1943,
“8Bing Your Way Home.” National release
IERLING RECORDS IN TW. A6th 3t M Y. 19, 1 ¥ dategnot set. v SOME SUNDAY MOB.MM: (Huvms Ineo,
L [ 4 ®  phone: CHelsea 3-3337 UM ALWAYS CHASING  RAINBOWS |in Warner Bros.' “San Antonio.” National
(Miller), in 20th Century-Fox *The Dolly | release date—December 29, 1945, .

List price, 75¢ plux tax @ Distributors in major cities, or write

Sisters.”

bt ] IT 1 T AS WELL BE SPRING (Wil- | THAT'S FOR ME (Willl sont  in 20th
uH HEcoRns /l EI#ESSPTE%"TEEE lian;:-lcylx(l})l,’ in 20th Century-Fox's “étabe Fentuzy-?oxg t"%tate'(ﬂalrl.l'r’anaLloual re~
. Fair.” Natfoual release dute—October, 1915, | lease datc—Oectober, 1915,
AS ON SILVER e/ ng
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Music Popularity Char

SONGS WITH GREATEST RADIO AUDIENCES

(Beginning Friday, December 7, 8 a.m., and ending Friday, December 14)
under the “Weeks to Date” column,

but

Tunes listed have the greatest audiences
on programs heard on network stations in
New York, Chicago and Los Angeles. List
Y45 based upon John G. Peatman’s Audience
Coverage Index. The index is projected
upon radio logs made available to Peat-
man’'s ACI by the Accurate Reporting Serv-
ice in New York., Radio Checking Bervice
in Chicago. Radio Checking Scrvice in Los
Angceles. Listed are the top 30 (more iIn
the case of ties) tunes alphabetically.
The total times the song has appeared
among tlie top 30 in the Peatman survey

only those making thelr appearance in
the list on or after November 29 arc
tabbed. Other tunes have becen on Peat-
man before but this Information is not
available. The music checked is pre-
ponderately {over 60 per cent) alive,

(F) Indicates tune js from a film; (M)
indicates tune is from a legltimate mu-
sical, (R) indicates tune {s avallable on
records. In each instance, the licensing
agency conirolling performance rights on
the tunc is indicated.

to date will be

indicated in the chart

Wka.
to L1O.
data TITLE PUBLISHER BY
2. Aren’t You Glad You'rc You (R})................Burke-Van Heusen—ASCAP
Chickery Chick (R).e.vreroenisrenoenneinernsenns «.os.Santly-Joy—ASCAP
Come to Baby, Do (R) ..cieetinnnronancioenionanin ..Leeds—ASCAP
Dearest Darling (R) ........ P e L IS Advanced—ASCAP
Gee, It’s Good To Hold You (R) el ol ol e it B B e o) o) S Criterion—ASCAP
I Can’t Begin To Tell You (F) (R) ........ Bregman-Vocco-Conn—ASCAP
If 1 Loved You (M) (R) .....oiiiuiinioninennnn. T. B. Harms—ASCAP
I'll Buy That Dream (F) (R) ............. ..Burke-Van Heusen—ASCAP
2. I'm Always Chasing Rainbows (F) (R) ..................... Miller—ASCAP
In the Middie of May (R) .....viiiiunininniiunenrannns Crawford—ASCAP
It Might as Well Be Spring (F) (R) ................ Williamson—ASCAP
It's Been a Long, Long Time (R} ........... ... ......... Morris—ASCAP
It’s Only a Paper Moon (F) (R) ..................... Harms, Inc.—ASCAP
Just a Little Fond Affection (F) (R) .......... Shapiro-Bernstein—~ASCAP
2. Let It Snow! Let It Snow! Let It Snow! (RY .............. Morris—ASCAP
Lily Belle (R) ........... 385 000l e e e 00 Martin—ASCAP
Love Letters (F) (R) .utiiviririnonenneneiininnneninnn Famous—ASCAP
2. Oh, Brother! (R) oo ofeie s e e o WBOEE M A DN - - (2 ACES Bourne—ASCAP
7 Slowly (F) (R o ue e cle olelo slolelolslelolololotonm sl pmy miag o -Jons -UER® & 13 Rudy Vallee—BMI

.............. Harms, Inc.—ASCAP

..Chappell—ASCAP
...Criterion—ASCAP
. .Paull-Pioneer—ASCAP

Some Sunday Morni g (F) R)
Symphony (R) .......

Tampico (R)
(Did You Ever Get) That Fcelmg

That’s for Me (F) (R) ... ...iiieeivnnaiiennnn Williamson—ASCAP
2. The Last Time I Saw You (R) ....... TS TNt P Barton—ASCAP
Till the End of Time (R) ....... ... ionuin. ..Santly-Joy-—ASCAP
Waitin' for the Train To Come In (R} ................. Martin Block—BM]1
Walkin® With My Honey (R} .......... ... oo Republic—BMI
White Christmas (F) (R) ... ... i iiiiieiiioiianae Berlin——ASCAP
You're Nobody Till Somebody Loves You (R)............ Southern—ASCAP

Records lsted here in numerical order

are

of record shows.

RECORDS MOST-PLAYED ON THE AIR

dicated in this chart, other avafiable rec-
ords of tunes listed here will be found in

those played over the greatest mumber
Most-Played Juke Box Records ohart.

List is based on reports

received by The Billboard from disk [ (F) Indicates tune is from s film; (M)
jockeys thruout the country. Unless in- | indicates tune 1s from & legit musical.
POSITION 1
Weeks| V.ast | This GO!ng Strong
to date| Week | Week Lie. By
11 2 1. IT°S BEEN A LONG,
LONG TIME......... Harry James..Columbia 36838—ASCAP
10 1 2. CHICKERY CHICK...Sammy Kaye..Victor 20-1726=-ASCAP
10 3 3. IT'S BEEN A LONG,Bmg Crosby—Les Paul Trio........
LONG TIME......... . icieennnns ...,Decca 17708—ASCAP
3 | 4 | 4. SYMPHONY ....Freddy Martin................
.......... «.Victor 20- 1747—ASCAP
2 2] DIG YOU LATER (A
HUBBA-HUBBA-
| HUBBA) (F). .. .. ... . Perry Come....,Victor 20:1750===ASCAT
2 10 i WHITE CHRISTMAS
F) pmegecoens . Biug Croshy....Decca 18429—ASCAP
7. lT MIGHT Aq Wl—
° BE SPRING (F).....
| ] (E) | A s e 8- e .. Dicle Haymes. .. . Decca 18706—=ASCAP
G 5 R \VA[T!N FOR THE
| TRAIN TO COME IN, . Pegpy lee........... Capitol 218—RMI]
1 11 ). 1T CAN’T BEGIN TO Bing Croshy-Carmen Cavallaro.
TELL YOU (F).i.ve  thvneeeeennans Decca 23457——ASCAP
3 7 10. 1 CAN'T BEGIN TO
| TELL YOU (F)......Harry James..Columhia 36867—-ASCAID
3 | 6 | 10. SYMPUHONY ..ev00:4.+Benny Goodman 50000000 P 00000000
vevvn...Columbia 36874«—ASCAP
4 R 1. WAITIN' FOR THE
TRAIN TO COMEL IN,, ltarry James.,. Columbia 36867—-BM|
1 12, MY GUY'S COW Benny Goodmav ......
| BACK «..asa.oermwee  swscmancers Columhld 36874—A5CAP
(Dinah bhom Victor 20-1731; Helen Porrest, Decca 18723;
| Thelma Carpenter, Majestic 101D
1 — 13. 1T CAN'T BEGIN TO Andy Russell (Paul Weston Ork).
| TELL YOU (EF)au:!ds' .iideha..@.. . Capitol 22]—ASCAP
10 {12 | 13. THAT’'S FOR ME (F), chk Haymes. Decca 18706—ASCAP
6 ‘ 13 | 14. IT MIGHT AS WELLPaul Weston- Margaret Whiting......
| BE SPRING (F)...... +etitioenssasans Capitol 2]4——ASCAP
1 | — | 4. IT MIGHT AS WELLSammy Kaye (Billy Williams) ..
\ | BE SPRING (F)..... © 0000000000 ..Yictor 20- 1738—A5CAP
12 11 15. PLL BUY THAT
| | DREAM (F). ... Harry James..Columbia 36833-=ASCAP
2 | — | 158. DOCTOR, LAWYER
| | INDIAN CHIEF (F). . Betty Hutton......Capitol 220=~ASCAP
Comlng Up
CHICKERY CHICK........... e Evelyn Knight-The Jestérs (Bob Hag-
gart Ork) ............. ecca 18725
WHITE CHRISTMAS (F)............. Frank Sipatra (Axel Stordahl & Ork)
.................... Columbia 36860
AREN'T YOU GLAD YOU'RE YOU?....Bing Crosby (John Scott Trotter Ork)
........... ..Decca 18720
IN THE MIDDLE OF MAY . Freddie Martin. Victor 20-1747

THE HONEYDRIPPER.................Jimmie Luncefor

Decca 23451
A DOOR WILL OPEN............... ... .Victor 20-1728
ME (F) .ttt it iesinanannans Dick Haymes. ........,..Decca 18706
Kay Kyser, Columbiy 36844; Jo Stafford, Capitol 213; Artd
Shaw, Victor 20-1716; Jerry Wald, Majestlc 7149)

Get this
of his famovs ! the

M. Irso juke nic

kel mqg“e‘“
Rh\/_Yh

vocal by

June Christy

in this languid tune with
the Kenton touch. (

CAP. No. 229

Supset and Vine
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ERSKINE
HAWKINS

i \\ AND HIS ORCHESTRA
b ’5

4 LET’S HAVE
FUN TONIGHT

‘:% Vocal by Ace Harris and Chorus

GOOD DIP

RCA VICTOR 20-1777

TOMMY DORSEY

AND HIS ORCHESTRA

Never Too Late To Pray

Vocal by Stuart Foster and Theé Senhmentulisn

Chicago .

Vocal by Cy Oliver and The Sentimentalists
RCA VICTOR 20-1773

DAVID STREET

WITH RUSS CASE AND HIS ORCHESTRA

Uh-Huh
I'm Not Having Any (This Year)

RCA VICTOR 20-1778

EDDY ARNOLD

AND HIS TENNESSEE PLOWBOYS with Instrumental Accompaniment
Many Tears Ago
You Must Walk the Line

BLUEBIRD 33-0540

THE BUCHANAN BROTHERS

(CHESTER AND LESTER) with Orchestra
Hurry, Johnny, Hurry
The Bottom Fell Out of the Sky

BLUEBIRD 33-0541

*

TAMPA RED

BLUES SINGER with Instrumental Accompaniment

Better Let My Gal Alone

Mercy Mama
BLUEBIRD 34-0740

ok kb kb b b Ok Ok Ok b % % Ok X kO k% O X % % % %

* Kk Kk Kk Kk Kk k k k ok k k k k k k &

PART Z—The Billhoard

BEST SELLING SHEE’I‘ MUS]C

Tunes listed are the national best sheet
music sellers. List is based on reports
recelved from more than 20 jobbers in all
sections of the country. Songs are listed

according to greatest number of sales.
(F) Indicates tune is in a film; (M) indi-
cates tune is in legit musical; (R) indicates
tune is available on records.

POSITION
Weeks| Last | This
to date Wee.k Week
10 1. IT'S BEEN A LONG, LONG TIME (R)............... Morris
8 2 2. IT MIGHT AS WELL BE SPRING (F) (R)........ Williamson
7 3 3. CHICKERY CHICK (R)....veuiieeienennnnnnnan. Santly-Joy
6 4 4. I CAN'T BEGIN TO TELL YOU (F) (R)..Bregman-Vocco-Conn
11 | 5 | 5 THAT'S FOR ME (F) (R).......cciuiinnnnnnnn.. Williamson
4 | 7 | 6. WAITIN’ FOR THE TRAIN TO COME IN (R)....Martin Block
2 10 7. WHITE CHRISTMAS (F) (R)....oovuiunnununnnnnnn. Berlin
20 8 8. TILL. THE END OF TIME (R).....,...0o0cu..... Santly-Joy
10 —_ 9. (Did You Ever Get) THAT FEELING IN THE MOO
LIGHT? (R) ....tineiinininntnrnnnnennnnnnnsn Paull- Ploneer
1 —_ 10. SYMPHONY (R) ................................. C appell
Records listed are those selling best in | according to greatest sales. (F) Indicates

the nation's retail record stores (dealers).
List s based on reports received from
more than 700 dealers in all sections of
the country. Records are listed numerically

tune is in a film; (M) indicates tune is in
a legit musical. The B side of each record
is listed in ftalic.

POSITION
‘Weeks| Last | This
to date! Week | Week
10 | 4 | 1. IT'S BEEN A LONG, LONG
| TIPS 000000000000000000000 Harry James."...Columbia 36838
| Autumn Serenade
1 CHICKERY CHICK ......... Sammy Kaye..... Victor 20-1726
I Lost My Job A
2 3. 1 CAN'T BEGIN TO TELL
YOU (F ......civveuenn.. Bing Crosby-Carmen Cavallaro
I Can’t Believe That You’re ...........cc.... Decca 23457
in Love With Me
10 3 4. IT'S BEEN A LONG, LONG
TIME .......0itiennnnnnns Bing Crosby........ Decca 18708
Whose Dream Are You?
2 SYMPHONY ............... Freddy Martin....Victor 20-1747

In the Middle of May
DIG YOU LATER (A HUBBA-
HUBBA-HUBBA
Here Comes Heauen Again

»m 0

Perry Como....... Victor 20-1750

IT MIGHT AS WELL BE

SPRING (F) ... iinnenanns Paul Weston-Margaret Whiting
How Deep Is thHe Ocean?  ..uo.oovunresnnn.. Capitol 214

DOCTOR LAWYER, INDIAN

CHIEF .......cciivieienn, Betty Hutton........ Capitol 220

lm Just a Square
Social Circle

|
] 8.
|
6.
7.
8.
(Contipued on page 78)

BEST-SELLING POPULAR RECORD ALBUMS

Albums listed are those selling best in | than 3200 dealers In all sections of the
the natton’s retail record stores (dealers). | country. Albums are listed numerically
List s bued on reports received from more | according to greatest sales.

in

OSITION
Woeh‘ Last ‘ ‘This
to date| Week | Week
4 1 1. Merry Christmas
Bing Crosby ....ceneciiiinncecncecenenencnnnns Decca 403
10 2 2. On the Moonbeam
Vaughn Monroe ......cvvtinninennnnnnnennnas Victor P-142
25 4 3. Glenn Miller .
Glenn Miller and Ork .........ccvvivunnenn... Victor P-148
10 3 4. Going My Way
Bing Crosby ...c.vviiiiititininnieerinennnannnns Decca 405
| — 5. Cugat’s Rhumba
Xavier Cugat ....iceeeeeinnnennennnnnnnn, Columbia C-110
-_— 5. Duchin Reminisces
| Eddie Duchin ............................ Columbia C-105

BEST-SELLING RECORDS BY CLASSICAL ARTISTS

Records listed are those classical and ( than 350 dealers in all sections of the
semi-classical records selling best in the | country. Records are listed according to
nation's retail record stores (dealers). List | greatest sales.
is btled on reports roeelved from 'more

Weeks Lut Thil
to dlte Week Week
| Chopin’s Polonaise
Jose Iturbi ...c.veiovneierncsnesnscanee...Victor 11-8848
12 | 2 2. Clair De Lune
| Jose Iturbi .......cciitiiiiiineiinenennnnn Victor 11-8851
5 | 4 3. Warsaw Concerto
| Sanroma Boston Pops «...iccivinnnnanannn., Victor 11.8863
2 — 4. Skater’s Waltz
Arturo Toscanini ........c.0iiieveeennannn Victor 11-8949
21 bl 5. Warsaw Concerto
Mathieson, London Symphony ............ Columbia 7490-M

BEST-SELLING RECORD ALBUMS BY CLASSICAL ARTISTS

Albums listed are those oclassical and | more than 200 dealers in all sections of the
semi-classical albums selling best in the | country. Albums are listed according to
nation’s retall record stores (dealers). | greatest sales.

List 1s based on reports received from
ON

OSITT
Weeks‘ Lnat [ This
Week
23 l | 1. Rhapsody in Blue
| scar Levant, Philadelphia Ork; Eugene Ormandy, con-
| dUCtor .. ..ciiiiiiiiiea et Columbia X-251
32 2 I 2. Music to Remember (From the Life of Chopin)
| Jose Tturbi ........ . it i Victor SP-4
34 —_— | 3. Grieg Piano Concerto in A Minor
Rubinstem-Ormandy, Philadelphia .....cc000unn Victor M-800
26 -3 4. Rhapsody in Blue
Sanroma (Piano) Boston Pops ..... eessssss.Victor DM-358
1 | — 5. Tschaikovsky Nutcracker Suite
| Ormandy-Philadelphia Ork ........ essesesssssVictor M-915
3 | 2 | 5. Peter and the Wolf
Koussevitsky, Boston Symphony....covvuuee «+.Victor M-568
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MOST-PLAYED JUKE BOX RECORDS

o Records listed are those recelving the ; tlons of the country. Listed under the
greatest play in the nation’s juke boxes. | title of each of the most played records
List 18 based on more than 500 reports re- | are other avallable recordings of the same

celved direct from operators in all sec- | tune.
POSITION Q
Weeks| Last | This , Going Strong
to date| Week | Week *
& 4 1. I CAN'T BEGIN TO TELL YOU (F)—Bing Crosby-Carmen
Cavallaro .. 0000000000000 00000000000000000 Dec 23457

cog cca
| (Andy Rus.sell Capltol 221 Ha.rry James Columbla. 36867;

| Sammy Kaye, Victor 20-1720)

8 1 2. CHICKERY CHICK—Sammy Kaye (Nancy Norman-Billy
Willliams-The Kaye Choir) .........co0eennnn Victor 20-1726

(George Olsen, Majestlc 7155; Gene Krupa, Columbia 36877T; 4
Evelyn Knight-The Jesters, Decca 18725) i
9 | 3 | 3. IT'S BEEN A LONG, LONG TIME—Harry James (Kitty 0” ” w
Kallen) ... .Columbia 36838 [ 4

(Bing Crosby-Les paul Tno. Decca 18’108 ‘Stan Kenton, Capitol
219; Charlie Spivak, Victor 20-1721; Phil Brito, Musicraft
15040: the Five De Marco Sisters, Ma.jestic 7157)

10 | 2 4. IT'S BEEN A LONG, LONG TIME—Bing Crosby-Les Paul

| Trio ........ CeesstestiansssneassssasesccssessDecca 18708
{ | (See No. 3)
6 | 5 | 5. WAITIN’' FOR THE TRAIN TO COME IN—Peggy Lee
(Dave Barbour Ork) ..........cccinievnrnenennnan Capitol 213

(Harry James, Columbla 36867; Louis Prlma Majestic T156;
Johnny Long-Dick Robertson, Decca 18718)
3 8 5. WHITE CHRISTMAS (F)—Bing Crosby (John Scott Trot-
ter Ork) ..........c.cv0ininnnn .Decca 18429
(The Mel-Tones, Jewel G-4000; Frank Sinatra (Axel Stordahl
and Ork), Columbia 36860;° Guy Lombarde (Tony Craig),
| Decca 18717; Freddy Martln, Victor 27946)
4 , 11 , 6. WAITIN’ FOR THE TRAIN TO COME IN—Harry James
(Kitty Kallen) ............ 0000000 000000000 Columbia 36867
! | (See No. 5)
2 |13 | 7. SYMPHONY—Freddie Martin (Clyde Rogers)..Victor 20-1747
(Marlene Dietrich, Decca 23456, Benny Goodman, Columbia
36874; Jo Stafford, Capitol 227; Danny O'Neil, Majestic 17162;
Guy Lombardo, Decca 18737; Bing Crosby, Decca 18635; THe
Phil Moore Four, Musicraft 15048)
2 I— | 8. IT MIGHT AS WELL BE SPRING (F)—Dick Haymes-
Victor Young Ork .......cc.ievvnennnenacsnas Decca 18706
(Paul Weston-Margaret Whiting Ca.pitol 214 Sammy Xaye,
Victor 20-1738; Ray Noble, Columbia 36893)
3 7 9. WAITIN’ FOR' THE TRAIN TO COME IN—Johnn Long-
Dick Robertson ..............................gecca 18718
(See No. 5)
9 12 10. IT'S BEEN A LONG, LONG TIME—Charlie Spivak (Irene
Daye) ...... cooooo 00000000000 0000BO00O0 +...Victor 20-1721
| {See No. 3}
2 13 10. IT MIGHT AS WELL BE SPRING (F)—Sammy Kaye (Billy
Williams) ...ivieiiiiiieninnn. 0000000006000000 Victor 1738
| ({See No. 8)
a 12 9 11. I’LL BUY THAT DREAM (F)—Harry James (Kitty Kallen)
0000000000000000000000Q00000000 .Columbia 36833
{Harry James (Kitty Kallen), Columbia. 36833 Hal MciIntyre,
Victor 20-1679; Joan Edwards. Cosmo 456)
‘ 2 13 12. DIG YOU.LATER (A HUBBA.-HUBBA-HUBBA) (F)—
Perry Como (The Satisfyers-Russ Case Ork)... Vlctor 20-1750
— 13. CHICKERY CHICK—Evelyn Knight-The Jesters (Bob Hag-
gart Ork) ... ... iiiiiiinnnsnnennnnnnnns .Decca 18725
(Samimy Kaye, Victor 20 1726; George Olsen, Majestic T7155;
* Gene Krupa, Columbia 36877)
2 14 14. I CAN'T BEGIN TO TELL YOU (F)—Sammy Kaye (Nancy

Norman) ......ioeveireerrcroescnansss..Victor 20-1720
1 — 15. l{gieN?fl? BlE)GlN TO TELL YOU (F)—Harry James (Ruth BI"G cnosnv c“d BOB HOPE

B R

%’ﬁ-:’ e
e
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i
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e
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i

e

Haag) .. e Columbia 36867
(8ee No. 1) . " .
1 |— |16 CHICKERY CHICK—George Olsen (Judith Blair-Ray Adams With Vic Schoen and His Orchestra
and Ensemble) ................ 5000000600000 Majestic 7185
(See No. 2) P

18 9 16. TILL THE END OF TIME—Perry Como (Russell Case Ork)

©0000000000000060000000000QC0G0 «..ss.Victor 20-1709
(Les Brown Columbia 36828; chk Haymes. Decca 18699,

| Ginny S8imms, Columbia 39849; Don Baker, Continental

| C-1162; Bob Graham, Jewel 3000) " L4 &
2 114 |16. IT MIGHT AS WELL BE SPRING (F)-—Paul Weston- 4
Margaret Whltmg [ eee e Capitol 214 / ‘W
| (See No. Ty

2 — 16. FISHIN’ FOR THE MOON—Vaughn Monroe (Vaughn Mon-

-The Norton Sisters) .............. ...Victor 20-1736 ? ¢ w
1 — 16. {AOI;HTE C}:rRloSnTMl.zSer(F)—-Freddy Marhn (ClydelcR%;ers) Ffom Pafamouﬂt P“:t“re Road to UtOﬂfa

............ Ceteteetstescenstcacesssseseness.Victor 27946

MOST-PLAYED JUKE BOX FOLK RECORDS

1))
Records listed are folk records most | more than 500 reports received direot from . /’
played in juke boxes. List 18 based ob | operators all over the Country,
' POSITION m m
‘Weeks| Last | This

to date| Week | Week
6 | l

1. IT'S BEEN SO LONG, . .
[ © | © DARLING ........ eene.ev.Ernest Tubb........Decca 6112 From Paramount Picture *‘Road to Morocco’’
10 2 | 2. SIOUX CITY SUE...... . Dick Thomas......National 5010
6 | 1 | 3. SILVER DEW ON THE BLUE
GRASS TONIGHT.......... Bob Wills.......Columbia 36841
2012 |4 I TT00 orten s N ree R Capitol 206 $
ceesaees ex tter..........Capito
14 | — | 5. s}qi?METEoAplIQSYl?\JUMYUI‘E.Y'éé‘ Red Foley-Lawrence l;Nel “lase DECCA R,ECORD No' 40000 e o o o o o ,
11 3 6. WITH TEARS IN MY EYES. ............ +++..Decca 18698
| | Wesley Tuttle.......Capitol 216 (Price does not include Federat, State or Loco) Taxes)
Records lsted as race-type disks most | based on more than 500 reports received aR R
played in the nation’s juke-boxes. Tast is | direct from operators all over the country. D E ” ow
POSITION
Weoks| Last | This . from your regular Decca branch
to date| Week | Week
20 1 | 1. THE HONEYDRIPPER .Joe Liggins.......Exclusive 207 ® © © © 0 © © 0 0O O O 0 0
313 | % PEE-MONEYDRIPPER e L - Deits Ry then
7 ! 3. sessee u Delt ythm
i "Boys <oreaere. s .Decca 23451 DECCA DISTRIBUTING CORPORATION
3 | 3 | 4 THE HONEYDRIPPER..... °R°°‘°‘_’°‘f_ VI soq00500902, Executive Officess 50 West 57th St New York, 19, N. Y. *
2 | 3 | 5 BE-BABA-LUBA ...........Helen Humes (Bill Doggett In Canada=The Compo Company, Lid. RECURDS
Octet) ..... ...Philo PV-106 13141 181h Ave., Lachine, Montreol

25 — 8. TIPPIN’ IN....vesees00s00s0Erskine Hawkins,.Victor 20-1639
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Those Krazy Karakters . , L

l(pm K06bI€/5

Playing..,

*1 Don't Care If |
Never Go To Beg

(WITH vocaL REFRAIN)

QQE!QBQ‘
uOBQS.QGQGQEQQOQSOOQ
eeq

~0ur Red Hen

(Polka)
RECORD No, 1025

RECORDS

Studio: New York City Sales : St. Charles, Illinois
(Subsidiary of Majestic Radio & Television Corporation)

ADVANCE RECORD RELEASES

Records listed are generally approxi- | supplied in advance by record companies.
mately two weeks in advance of actual | Only records of those manufacturers vol-
release date. List Is based on Information | untarily supplying information are Usted.

A LOVE LIKE THIS................ Carmen Cavallaro (Gloria Foster)......
........................ Decca 18742
ALL I OWE IOWAY ... ........ccuu.. Dick Haymes (Eal]e Hagen Ork &
Chonus )™ Hw. « . alSwms dwiddl s Decca 18740
BA-BA-LU ... .. iiiiiiiiianaianas Lazaro Quintero Ork..Continental C-1167
BABY, WHAT YOU DO TOME........ Harry James (Kitty Kallen).
...................... Columbla 36899

DID YOU EVER LOVE A WOMAN?.. Josh White-Edmond Hall Ork.Decca 23473

DON'T LET THAT MAN GET YOUTexas Ruby-Curly Fox and His Fox
DOWIN® . g -+ Fie - e -Ed =« o oo Hunters «......oc..oun Columbia 36901
DON'T YOU LIE TO ME............ Texas Ruby-Curly Fox and His Fox
Hunters ........ocuane Columbia 36901
EN ESTA TARDE GRIS............. Bobby Capo-Noro Morales and His Copa-
cabdana Ork Gayessdianilniie, o Sececo 535
EVERYONE KNEW BUT ME......... Louis Prima (Lilyann Carol) ........
....................... Majestic 7163
HUMORESQUE ... ... .. ciiiiiinnans David Rosc.. . vvvvvnionnn Victor 20-1780
I DON'T WANNA DO IT ALONE. ...Kay Kyser (Lucyann Polk)......
ohole elokelelel- IR Columbld 36900
I'LL NEVER BE ASHAMED OF YOU. Red River Dave ....... Continental C-5048
I'M ALWAYS CHASING RAINBOWS. . Harry James (Buddy Di Vito).
...................... Columbla 36899
I'M ALWAYS CHASING RAINBOWS.. Perry Como-The Satisfiers (Russ Case
Ork) ciiieieiennnean Victor 20-1788
IN THE AMERICAN TRADITION ALBUM............. v.......Decca A-394
Abraham Lincoin Sccond Inaugura]l Address.
Washington, March 4, 1865.................0. Orson Welles........... Dccea 29169

Franklin Delano Roosevelt First War Address
(Before Congress), Washington, January 6,

1942 Paris 1Mand RE amaaas pes ey s ns =apwa o Orson Welles......... .Decca 29170
Thomas Jefferson First Inaugural Address,
Washington, March 4, 1801, Parts 1 and 2.... Orson Welles........... Dccea 29168
Woodrow Wilson Address To the Peace Con-
ference, Paris. January 25, 1919.............. Orson Welles........... Decca 29169
IT’S A GRAND NIGHT FOR SINGING.. Dick Haymes (Earle Hagen Ork &
Chonus)  simeis' el b & wa Bedees 2. Decca 18740
JOHNNY FEDORA................... Andrews Sisters-Guy lLombardo....
......................... Decca 23474
JULIAN EL ZAPATERO............. Bobby Capo-Noro Morales and His Copa-
cabana Ovlthe.: o - sewjspeir - o o o miens Seeco 535
JEROME KERN ALBUM . .. ...t iituniinionoerennnoanansscnan Pilotone 106
All the Things You Are... ... ........... Hany Stockwell (Robert Trendler Ork)
........................ Pilotone 5186
Tve Told Every Little Star.............. Brad Hcynolds ~June forrest (Robert
Trendler Ork and Chorus) . Pilotone 5183
The SONE 'Ts VOUu ap soroesmscmmmos - oo Brad Reynolds (Robert Trendler Ork)..
.......................... Pllotone 5175
The Touch of Your Hand.............. Evelyn Wyckoff-Harry Stockwell (Robert
Trendler Ork). ... ... ..... Pilotone 5175
The Way You Look Tonight............. Robert Trendler Ork......... Pilotone 5180
Try To Forget ... Robert Trendler Ovk..... .Pilotone 5182
Yesterdays ...c.iciiiiiiiiiii i iiiieee Brad Reynolds (Robert Trendler Ork).
.................. .Pilotone 5185
You're Devastating..................... Harry Stockwell (Robcxt Trendl(‘r Ork
and Chorus}............... Pilotonc 5171
JEROME KERN-SHOWBOAT ALBUM........ciiiieerionnn nn Pilotone 104
Ah Still Suits Me..... g - L B ens © ¢ ¢ Harry Stockwell -Evelyn Wyckoff (Robert
Trendierd OnK) Sl S o w Pilotone 5184
Bin ...... e o © LR eat PR I . o Diane Couriney (Robert Trendler Ork
and Chorus)............ ..Pilotone 5177
Can't Help Lovin® Dat Man............. Dianc Courtney (Robert Trendler Ork
and Chorus).......... ....Pilotone 5176
Make Believe....................cioiaen June Torrest-Brad Reynolds (Robert
Trendler Ork)se. . uite cwwsns Pilotone 5178
O "'Man RIVET ;s : - peossaiadls - - T 20000000 Harry Stockwell (Robert Trendler Ork
and Chorus)............... Pilotone 5172

Robert Trendler Ork Pilotone 5179
. Robert Trendler Ork..... .Pilotone 5181
Evelyn Wyckoff (Robert 'I'rendlen Oork

Show Boat Overture..
Why Do ] Love You....
You Are Lov

and Chorus)...............Pilotone 5174
LLA PALOMA. .. ....... e 0GoCO [ . Lazaro Quintero Ork. . .Coutineulal C-1167
LA REINA............ boaooo 0000000 . Noro Morales and His Copacabana Ork. .
.......................... Seeco 533
LEFT A GOOD DEAL IN MOBILE.... Josh White-Edmond Hall Ovk.........
500000000000000630 Bt DO0 Decca 23475
LET IT SNOW, LET IT SNOW, LET
IT SNOW.LS Ny c oo - 2. W, ., Connee Boswell-Russ Morgan.Decca 18741
MELODY IN SWING............... . Don Byas Quartet........ Super Disc 1010
MONEY IS THE ROOT OF ALL EVIL
(Take lt Away, Take It Away, Take Andrews Sisters-Guy Lombardeo.....
It Away)........... P T G T T T . Decca 23474
NEW JERUSALEM ................... - The Bibletone Jubileers. .Bibletone S 2002
ONE LOVE. 00000000000ddo0 David Rose ........c00u.. Victor 20-1780
ONE O’CLOCK JUMP ................. Don Byas Quartet........ Super Disc 1006
ORGULLOSA ............ wesenlh. . n.. Polito Galindez. ............ ... Seeco 531
ORITO OLALE...... o ole o o Rl Ene] T Noro Morales and His Copacabana Ork.
........................... Seeco 533

POLONA]SE ALBUM (Earl Wrightson-Rose Inghram-Mary Martha Briney and
Chorus-Al Goodman Ork) .................. Victor P-145
Binalel . . mosdn oo He. i ¥ 6w Y " Victor 20-1769
I Wonder as I Wander................. R Victor 20-1770
Just for Tonight . Victor 20-1972

Victor 20-17711
Victor 20-1772
Victor 20-1770

MaZuRKa. . . e eR . g o
Now I Know Your Face by Heart. .. .. Jul-
O Heart of My Country..................

Bolonatser. .  #ae Askh s . bedddn. . bix = : B mead AW e Victor 20-1769
The Next Tnne T C'u'e (T'll Be Cdrefulb 5 .....Victor 20-1771
RIDE ON KING JESUS.............. The Bxbletone Jublleers .Bibletone S 2001
ROBERTO ALBUM No. ©... .0ttt it iieiiranaenean Pilotone 109
Ba-Tu-Ca-Da ............ .. Roberto and His Pan-American Ork...Pilotone 5024
Begin the Beguine........ .. Roberto and His Pan-American Ork...Pilotone 5023
Chiu Chiumseds. i as. . : .. Roberto and His Pan-American Ork (Dolores Del
Carmen) gz .. .. .. pw Gl s somcnmeny - Pilotone 5018
Flamenco P PR Roberto and His Pan-American Ork... Pilotone 5021
Jungle Drumsii.ficd e adiesask Roberto and His Pan-American Ork (Don Arres)
................................. Pilotone 5020
Por Que...... ~..............Roberto and His Pan-American Ork (Dolores Del
Carmen (AL N ek P (o s T Pilotone 5017
Tabu ........ 5« Ere T T I Roberto and His Pan-American Ork (Don Arres)
N rieat el S e « e s o g pameyiEW, SSDicn i Ron). R Pilotone 5019

What Is This Thing Called
TiOVER o nnging e el v g Roberto and His Pan-American Ork..Pjlotone 5022

{Continued on page 79)
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usic Popularity Chart Yessme

RECORD POSSIBILITIES

try into best selling, moet played or most
heard features of the Chart.

In the opinion of The Billboard music
stafl, records lsted below arc most lkely
to achieve popularity as determined by en-

AS LONG AS I LIVE......... Johnnie Johnston with The
Satisfiers .......... Capitol 228
Tho the pic “Saratoga Trunk” will help this, it's Johnnie Jolinston and the
singing group that'll sock it home. Johnnic’s following is building and the
gang will drop plenty of nickels to hear him warple “As Long As I Live” It's
going to be okay in the retail shops too.

PASS THE PEACE PIPE. . ...... Dinah Shore.....Victor 20-1775-B
Dinali’s been waiting for something like this—which has what it takes to get
to tlie pop record buying gang . . . and it'll go, but good, on the paytables Lwo.

NEVER TOO LATE TO PRAY..Tommy Dorsey..Victor 20-1773-A

This is double sock T. D. and the words—and music add a spccial something
to the job that’s done by Stuart Foster and The Sentimentalists. It may not
be the quickest eclimber in the jukes, but once in, it's golng to stay a long,
long time . . and it'll be a standard (almost) seller in the retall shops.

RECORD REVIEWS

By M. H. Orodenker

Lightface portion of reviews is intended | users. Boldface portion ia intended for
for information of all record and musie | guldancs of juke box operators.

LES BROWN (Columbia)
You Won’t Be Satisfied—FT; VC, Comec To Baby, Do—FT; VC,

Les Brown jncreases his stuture on the spinning sides with a bright rhythmic
setting for two stund-out songs, With plenty of lifto in their beats, band mukes it
real lilting for “You Won't Be Satisfied," a sentimental ballad with plenty of con-
tagion in the melodic fashioning by the muted brasses and in Doris Day's sultry song-
sclling. The needling is geared to the jump groove for u lilting “Come To Buby., Do,
an infectious rhiythm ditty with plenty df infection in Miss Doris’s dittying and the
band’s beating peppered with the maestro’s tenor saxing. Plenty of splriy and
rhythmic style in this Les Brown plattering to make both tuhcs rate tops.

Music ops can count double carnings with this couplet, with “Come To Baby, Do”
a cinch for major coinage.

LARRY ADLER (Decca)
Clair De Lune—FT. Hora Staccato~~FT.

Giving concert qualities for the lowly mouthi-organ, Larry Adler displays his
harmonica artistry with great cffectiveness for both of these concert pleces. With
Georgie Stoll's orchestra providing the musical body to an overflowing degree of
fullness, Adler brings out all of the melodic richness of Claude Debussy’s “Clair De
Lunc.” Keeping close to a gay and lively tempo, captures the full flavor of the new
famillar Hungarian folk dance. ‘‘Hora Staccato.”

Sides are reserved for the intimacy of the parlor phonos rather than the juke boxes.

“GATEMOUTH"” MOORE (National)
I Ain’t Mad at You, Pretty Baby—Ft; V. It Ain't Nonec of Me—FT; V.,

For the race blucs shouting about the back-biting women, “Gatemouth” (Dwight)
Moore brings somne real blues excitement to the spinning sides. In the lively tempo,
tells his chick *'I Ain’t Mad at You, Pretty Baby.,” only she had better change her
ways, and then gets real low-douwn and groovey as he gives out slower and salty for
“It Aln’t None of Me,” an effective variation of the familiar someane’s-got-to-go blues,
Moore fashioned both blues himself, and added to the heating qualities of his singing
is the righteous rhythmic support from Dallas Hartley and His Small Town Boys.

The phoneo fans at the race locations will run riot for both of these sides,

RAY NOBLE (Columbia)
Full Mogn and Empty Arms—FT; VC. It Might as Well Be Spring—FT; VC.

The Rachmanineff{ Concerto now comes in for a Tin Pan Alley twist, with Buddy
Kaye and Ted Mossman making a fine adaptatlon of the melancholy music sor the
plaintive ballad, “Full Moon and Empty Arms.” Moreover, Ray Noble’s presentation
of the classical theme, with silky Strads and sweet trombone, makes for a sniooth
setting, Roy Lanson making the lyrical exposition count, Rachmaninoff should attain
the hit parade heights. For the flipover, Noble turns in one of the best band needlings
for “It Might as Well Be Spring,” applying a whimsical touch to the slow ballad from
the movie ‘‘State I"air,” and with Lanson agaln coming thru in high order for the
song story.

If “Full Moon and Empty Arms” matches the appeal of the eriginating Rach-
maninoff Concerto, Ray Noble's entry should count for beaucoup coinage.

GEORGE PAXTON (Guild)
I'll See You in My Dreams—FT; VC. Streamliner—FT.

Plenty of musical contrast js coupled here by George Paxton. The band spins it
smooth yet solid for the evergreen, “I'll See You In My Dreams,” with Alan Dalc
dreaming the lyrics to good returns, Band boys have their Inning on the flipover,
offering up a fast-stepping and jump-inspiring “Streamliner’” opus. Unlson saxes in-
troduce the riff pattern, with the maestro’s tenor sax, muted trumpet and piano tm-
provising neatly beforc the band takes il over to build it up to a soek finish. Plenty
of enthusiasm in the band and its blowing.

The youthful enthusiasis will find plenty of jump-inspiring music in “Sirecam-
liner,” with the ever popular “I'll Sce You in My Dreams” always good for a whirl

BUCK RAM (Savoy)
Swing Street—FT. Twilight in Terchan—FT.

Arranger-composer Buck Ram has rounded up an all-star crew to cut these two
stompers. With Teddy Wilson at the piano, Red Norvo's vibe poundings, Earl Bostic’s
alto and Don Byas's tenor. Remo Palmieri’s electric gultar and Frankle Newton's
trumpet, there is plenty of musical meat in thelr individual efforts. That's what
counts most in this cutting, particularly for the jump riff fashioning identified as
“Swing Street.” The all-stars go Oriental in their riding for “Twilight in Terchan,”
with Slam Stewart's singing bass adding his solo efforts to the solid spinner.

While the disk is for the hot jazz fans, the jump fans will like the title and
tootling spinning out “Swing Street.”

CHARLIE SPIVAK (Victor)
Home Country—FT; VC. Stranger in Town—FT; VC.

It's a refurbished brand of rhythm that Charlie Spivak expounds in these two new
sides. For one, the maestro lets the band itsclf display its fine body. The boys acquit
theinselves admirably for the ballad, “Home Country,” which has the tenor sax leading
off and the Spivak trumpet on the follow before Irene Daye takes over for the excellent
lyrical exposition. Also a slow ballad, with Jiminy Saunders for the romantic singing,
is Mcl Torme’s haunting ballad of nostalgia, *““Stranger in Town,” with Lhe macstro’s
sweet trumpel setting the stage for the spinning.

Plenty bright in the spinning. Charlie Spivak has geared bolh of these sides for
the phonos.

(Continued on page 78)

NEW
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DEVELOPED BY
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The fidelity and “aliveness” of Guild
Records’ CRYSTAL-CLEAR TONE is only
one of the advantages that Guild has to
offer you. Add the established musical
stars of today, plus the stars of tomorrow,
and you've got the reason why Guild
Records are in your profit groove.

WRITE, WIRE OR PHONE
... AT ONCE!

for Guild’s free display cards, window
streamers and catalogs, and keep pace
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ceptance of Guild artists and Guild
Records!
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Sioux City Sue—Red Murrell ... ........ 79¢ | Sugar Blues—Clyde McCoy . ........... 37¢
Hide Your Face—Red Murrell ......... 8¢ | Beulah’s Boogle—Llone! Hampton....... 53¢
Walt !or the Light To Shine—Roy Acuff. 37¢ Begln the Begulne—Maurice Rocco ...... 79¢
RidIn’ °Neath the Arizona Moon-—— Who Wouldn’t Be Blue?—DIck Kuhn ....79¢
Dick ThOMAas .. cvvvievviennnnannns 79¢ | Chlco Chico—DeMarco Sisters . ......... 53¢
You WIill Have To Pay—Tex Ritter ...... 53¢
Tellin’ My Troubles to My Oid Gultar—
Don Weston ......o.vivsvnnaans ..

I You'll Belleve In Me—Don Weston . .
When My Blue Moon Turns to Gold Aqaln—
Tomorrow Never Comes—Woesternaires . .
Heartaches——ldahe Call
This Troubied MInd—Prairie Ploneers ... .
Be My Little Pet—Deimore Brothers .. ... 79¢
Don't Sweet Talk Me-—Grandpa Jones .. ..
I'm Singing the Blues~~Hank Penny ..... 9¢
" Empty Chalr at the Xmas Table—Bob Wills 53¢
Don’t Live a Lie—@Gene Autey ......... 63¢
You Wouldn’t Understand—8Bill Cartisie ..79¢

RACE

Sugar Babe Blues—Roosevelt Sykes . ..
Humble Blues—Big Bill

Due .To Our Unusual Set-Up We Are
Able To Supply Unlimited Quantities cof
the Following

VICTOR RECORDS

Chickery Chick—Sammy Kaye
Dig You Later-—Perty Como .......53¢
Holiday for Strings—Spike ]ones 53¢
A Door Will Open—Tommy Dorsey LT
it Might as Well Be Sprmg—

Sammy Kaye . e ey

..37¢ | RACE
.63¢ Merv;‘y-(?‘o-ﬂound Blues—Crown Prince

What's on Your Worrled Mind?—Gecil Gant’ 89¢ ......................... 89¢
Reconversion Blues——1Ivory Joe Huntee ... .88¢ | Baby, Don’t You Ory—Brazer’s Boogie——
Vonder Goes My Baby-—Wynonie Charles Brown . .......ccciniinnnns 89¢
!vu-. Blues'” Harrls ................ 89¢ | Confessing the Blues—Jay Mc8hann ..... 89¢
You're a No Good Woman Blues— Long, Long Journey—Billy Eckstine ...... 89¢
Alton Redd ..........ciieveueenns 89¢ | 1 Gotta Right To Cry—Joe Liggins ...... 89¢

-- T T T T TTFILL IN BLANK BELOW AND MAIL ATONCE = — — — — 9
i . Please Mail Complete Record Lists []

2 Send Sample Shipment at Regular Price of Off Brand Hillbilly (] Race 7] Popular 1
If You Would Like More Than One of Each Sample Mark in Square Quantity Desired.

NAME
ADDRESS .

OCKEL.

6265 NATURAL BRIDGE
ST. LOUIS, MO.

IF THE GROOVE; g\{j ?/li’NFﬂCE
ERE STRETCH
57]?2/6%47 LINE, THEY WOULD MEAS-
[JRE ABOUT 500 FEET! A PERMO
DOINT NEEDLE WILL TRAVEL /N
THE GROOVE FOR MORE ;
THAN 7 MILES FOR
f¢C0ST!  PERMO
POINTS COST THE
LEAST IN THE
LONG RUN!

at all
DECCA RCA
VICTOR, COLUMBIA
record distributors

PERMO, Incorporated

4415 Ravenswoad Avenve, Chicoge T8

AMERICAN RECORDS

Are now avdilable to the national tradel

JAzz DON BYAS QUARTET
% % A1001 LAURA Noaturing

DARK EYES DON BYAS
% % A1002 STARDUST SLAM STEWART

GuU
SLAM, DON'T SHAKE LIKE THAT JOHN CHRARD !
LATIN-AMERICAN i
1LL BE YOURS—rhumba JDSE EARYMGS) RIEMNEA
(Si Te Vas—J)'Attendrai) Vocals by
JUNGLE DRUMS—bholero In SranmOARITR dlish
Y % A1006 TEMPTATION—bolero (Mi Tormento)

COME CLOSER TO ME—rhumba
(Acercate Mas) from the Van johnson film “Easy To Wed”
AMERICAN RECORDS ARE DISTRIBUTED EXCLUSIVELY BY

GOODY . RECORD DISTRIBUTING COMPANY

853 NINTH AVENUE NEW YORK 19, N. Y.
List price 75¢ plus tax . . 49¢ net to dealers and operators.

LLOYD LaBRIE

and Orchestra Mutual Network
Tanring for

GENEML AMUSEMENT CORP.

“Hallywood Chicaga

% % A1005

CES

Cineinmati

MNew Yark

Longhairs Getting Haircuts;
Comes the Dawn of a New Era

Continued from page 3)

need trained voices to put them over
and are, in their way, educating a new
public in music appreciation. From
there, it's a step to the Met, which,
streamlined, is also producing entertain-
ment. Dick Rodgers is coming into the
Met thru the back door.”

New York is now a music talent mart,
for a change, he explained. No more
does the Met have to shop for hot
bosoms from Germany and liquid lar-
ynxes from Italy. Instead, Europe is
gétting ready to buy American talent—
with looks, figures and voices—from the
U. 8. for thr opera seasons. “London’s
Covent Garden has already intimated
that thev’re going to shop here,” he said,
and added that today symphony orks
in this country were tops, with native
musicians a must on their rosters. No
more European imports here, either.

Younger Audiences

Of current Met audiences, Johnson
has much to say. Show wise and choosy,
today’s audiences are a great deal
younger than those of a generation ago.
Young married couples form a large part
of the new subscribers and kid interest
in opera is increasing rapidly. Airing
of the ,Saturday operas, he maintains,
has built up a completely new public,
which is swelling the take at the Met
more and more each year.

“They’re not star crazy today,” he
sald. “An opera with Caruso as the
star and a second-rate cast around him
wouldn’t go down with today’s audience.
They want an all-around cast of young
voices and aren’t satisfied with anything

Wagner Tops

Strangely enough, the pew sitters’ yen
today is for the heavy German opera.
Wagner is the pop favorite and Richard
Strauss’s Der Rosenkavalier is a box-
office sock. Twice in 10 days this sea-
son, the Strauss opera has hung up the
SRO sign at the Met, an unheard of
thing. That’s why, altho the Wagner
ring is not going thru on this season’s
sked as a unit, several of the operas
in this series are set for presentation.
The Lohengrin deb this year was a de-
parture from the Met norm, but went
over sock.

Johnson believes that the golden age
of music in America is only in its adoles-
cence (where have we heard that be-
fore—Ed.?) and that it is growing each
year. He vision the future when, with
the Main Stem, the Met, radio and Hol-
lywood all raising the standard of pop
music to the longhair level, opera and
symphony music will come into their
own.

“Even today,” he sald, “we're a lot
further ahead in this country, musically
speaking, than we were 25 or 30 years
ago. Then music was the girls’ province
and boys who went in for music were
considered little sissies. It's not so to-
day, and I believe that this basic ap-
preciation of music by children gives
them a fuller mental balance and makes
them better citizens. It's not beyond
the bounds of possibility to see musical
appreciation having its effect in ‘public
life and politics. Look at Paderewski.
He was & great musician, and I believe
it was music which helped him ma-
terially as a statesman.” (He made no
reference to the current amateur 88-er
in the White House.)

“Stop Chasing Audiences”

Johnson believes that music will really
come into its own in America on a na-
tional scale when the amusement in-
dustry stops running after audiences
and gets audiences to chase it. That
requires a general raising of the stand-
ards and Johnson believes that the
initial hike has been and is being made
today. “In any period of entertain-
ment,” he added, “the mental approach
to such entertainment is an indication
of the growth of the people.” Judging
from today’s longhair standards, the
U. 8. is growing up fast.

Biggest headache is Yank opera com-
posers. Right now there are none out-
standing. The music-writing group in
Hollywood—most of whom are trans-
planted Europeans-—are writing the
most significant music for pix. Only
musicians, for the most part, listen to
such compositions, Johnson says, but
he thinks that eventually, out of such
a group or similar groups will come
native American composers who won’t
write like Frenchmen, Germans or Eng-

- R www americanradiohistorvy com

lish. but like Yanks. right out of the
U. S. soil. By that time, aisle squatters
will be in the mood to accept them,
just as they accepted Gershwin, Rodgers,
Kern, Bernstein ‘and others. In short
the public’s the barber and music’s in
the barber’s chair.

MACHINE
NEEDLE

504 N. WATER 5T.

MILWAUKEE 2, WIS

RECORDINGS
WITH COLOR
*

Now in Production

*
VOGUE RECORDINGS INC.

BOOK BUILDING * DETROIT 26, MICH.

CATALOG
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Over 20 labels — thousands of numbers.

Send 25c¢ in coin or stamps for our stock.
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(BMI)
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Continental THotel,
Chi, Preps Room;

“Something New”

CHICAGO, Dec. 15—New Horizon
Room of the Hotel Continental, de-
scribed by hotel execs as '“something
very unusual in the way of hotel dining
rooms,” will be unveiled to the public
Friday (28). The 350-seat bistro, with
8 bar seating 50, will be split into three
banquettes by low abutments. Room is
built in the shape of an L, with the
bandstand and dance floor at the apex
of the L to permit the best possible
vision from anywhere in the room.

New holstelry spot will feature a
society ork and a separate chirp, with
Charles Victor's seven-piece crew and
Ellen Gordaan handling vocals. Spot
will have no cover or minimum and hotel
officials sald prices will be right in line
with those charged in other Chicago
hotel rooms. Jack Zeeko will be man-
aging director of the room.

Central Booking Adds Stone,
Pope, Borde to Combo Roster

CHICAGO, Dec. 15.—Central Booking
Office, which has been building its roster
of cocktail attractions steadily during
the past year. this week added Lee Stone,
ex-Stanford Zucker booker and for the
past three years with the AAF Speclal
Services office at Abllene, Tex., as head
of the cocktail department. Freddy Wil-
llamson, office manager of CBO, has
added Nick Pope and Max Borde to the
cocktail department in the past six
weeks, while Kay Jarrett has been
with the office for the past elght months.

Central has approximately 85 musical
attractions in its stable at present and
is handling booking exclusively for about
20 Midwest and Western spots.

Key City AGVA Reps To Meet
For Brush Up on Form B, Ete.

NEW YORK, Dec. 15.—The first na-
tional get-together of reps from key
cities will take place in AGVA’s head-
quarters here on January 3, according
to Matt Shelvey. Purpose of the confab,
sald Shelvey. is to brush up the AGVA
people on the facts of “Rule B,” the basic
pact under which the union franchises
agents. ‘The chin-festers also will be
schooled in ways to clear claims, check
memberships and other facets of the
operation, sald the union official. Bos-
ton, Philly, Miami, Pittsburgh, New
York, Cleveland, Buffalo, New Orleans,
Dallas, Chicago and Los Angeles will be
represented.

A. C. Blumy Has a Blowout
On Ciro’s Third Birthday

MEXICO CITY, Dec. 17.—A. C. Blumen-
thal’s night spot, Ciro’s, in the swanky
Reformer Hotel, observed its third anni-
versary on December 9 with movie and
stage stars and other celebrities turning
out. Ciro’s features two bands and a
singer, no floorshow.

Despite the fact that the spot has no
act (almost every cabaret in Mexico
does), the place is jammed to capacity
nearly every night. Vern Hoaglund, who
brought his band in from Texas to play
a four-month stand when the spot
opened three years ago, is still here and,
according to Blumenthal, is due for a
long stretch.

New Monterrey Nitery
On Lookout for U. S. Acts

MEXICO CITY, Dec. 17.—New night
spot in Monterrey is the Sans Souci,
which Is featuring two orchestras and
floorshows.

Spot hopes to land American acts, as
it’s sltuated only 200 miles from the
Texas border on the main road to Mexico
City.

New Seattle Am;;ement Ed

SEATTLE, Dec. 17.--Robert (Bob)
Woolson has been appointed to succeed
Willard Elsey as amusement editor of
The Seattle Star. Elsey, veteran em-
ployee of the publication, has taken
over direction of public relations for
Hamrick-Evergreen Theaters here, suc-
ceeding the late Joseph Cooper. Wool-
son is a discharged war veteran and halls
from Spokane.

Communications to 1564 Broadway. New York 18. N. Y,

Tampa Nitery Biz
Still Going Strong

TAMPA, Dec. 17.—~—Shutdown of war-
born industries and milltary Installa-
tions in Tampa has put no damper on
the enthuslasm of operators of hotels,
night clubs, taverns and restaurants.
Tampa Terrace Hotel reopened its Palm
Room on December 1 with the Frankie
Masters ork and Helen Tiven, pianist.
Masters played a week before Buddy
Hisen took over, retaining Helen Tiven.
Floridan Sapphire Room and the Hud-
son Manor’s Rose Room feature small
house orks. Ted Hartley plays his own
arrangements on the piano at the
Thomas Jefferson.

Newest among the night clubs is the
Tangerine, opened on December 7, and
Larry Ford’s Royal Palm Club presenting
two floor revues nightly with Don
Bruce’s ork, Harvey Bell, male singer,
nd Gloria Frenche, fem chanteuse. Old-

mers are Danny and Doc's Jewel Box,
with two floorshows a night, and Club
Hi-Hat, now starring Yvonne Moray, who
opened with success on November 23.
Taverns and bars with orchestras include
Turf Exchange, Tropical Inn, Saratoga
Bar and Rainbow Tavern.

American Acts Cash In On

Mexican Holiday Season

MEXICO CITY, Dec. 17.—Standard
American acts are playing Mexico to cash
in on the big holiday season. Lirico,
vaude revue house, has the Wierre
Brothers and Joan Page, former singer
with A. B. Marcus.

Follies, other top revue house, is fea-
turing the Bricklayers, dog act; Pallen-
berg’s Bears; Stuart Morgan Dancers;
George Rocher, tap dancer, and Lamb’s
Manequins.

American acts playlng other vaude
theaters and night spots include Betty
Tanner and Buddy Thomas, Trixie Mc-
Cormick and Lorenz Roberson.

Milton Inks Juke Disk Deals
Gets 24 Weeks at Suzy-Q

HOLLYWOOD, Dec. 17.—Roy Milton
and His Solid Senders have been signed
to a two-year recording contract by Juke
Box Records. Pact calls for 12 to 14
records each year.

Milton was also signed to another 24
weeks at the Suzy-Q spot, moving from
its new-band-every-four-weeks policy.
Deal was handled by the Reg. D. Marshall
agency.

“What’s in Name” To Get
Andrews Sis (Hoofers) Test

NEW YORK, Dec. 17.—The Andrews
Sisters (the hoofers) get their first thea-
ter date when they open at the Hippo-
drome, Baltimore, on December 27 with
Bells of St. Mary. Bllling will give An-
drews Sisters (singers) high blood pres-
sure because dancers’ monicker will be
100 per cent and ‘“dancing” will be in
small type. Kids are booked in for three
weeks and three one week options.
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“No Rooms” Sours Orange
Belt Lure for Many Tootlers

NEW YORK, Dec. 17—The big flood of
cocktail units which were supposed to
get started for the sun-tan districts
continues to be only_a dribble according
to lounge agents who make regular sales
calls to Florida.

Main reason still is the widely adver-
tised room shortage. Lots of musickers
would like to work in the South if for
no other reason than to get out of the
snow, but having a place to flop is an-
other matter. Many of the single guys
aren‘t too worried about rooms, particu-
larly if they’re sidemen recently out of
the army. They feel they’ve been rough-
ing it long enough for Uncle Sam end
getting shot at In the bargain. With a
Florida job, maybe they will still have
to rough it. But with nobody shooting
at 'em and with the dough substantlal, u
lot of the sidemen are actually signing
up for the orange belt jobs.

When the Florida locals increased
minimums there was a concentrated
wailing and gnashing of teeth. A lot
of the spots claimed they would have
to go out of business. New York per-
centers who service these rooms found
themselves behind the eight ball. Saloons
just wouldn’t go above scale, and for
scale the agent can’t make a buck. But
it looks like some kind of deals have
‘been made because units are actually
‘being sold for Florida spots. One agent

Cincy Nitery Tiff
With AGVA Fixed

CINCINNATI, Dec. 15.—S8ix-week dis-
pute between the AGVA and operators
of four local niterles, the Cat and Fid-
dle, the House of Rinck, Listermann’s
and Casa Grande, was settled this week
when agreements were signed by the club
ops and Tony Nucclo, local AGVA rep.

Contracts call for a higher minimum
for acts, ranging from $60 to 875, and
for a six-day week for line girls. None
of the clubs involved, however, employ
a chorus line.

12 USO Units on G.I. Cirks

HONOLULU, Dec. 5. — USO Camp
Shows’ units now making the tour of
the G.I. cirks here are Characters and
Caricatures, Concert Hall, Lester Cole and
Debutantes, Free and Easy, Room Service,
The Hell You Say, Smoke Rings, Jerome

Kern’s Cameos and Revelers in Revue.:

Three other units also arrived here re-
cently. Jack Cavanagh leads a vaude
unit of nine persons, including the Claw-
son Triplets, Dorothy, Doris and Donna.
Three Men on a Horse, comprising three
girls and six men, is led by Joe Downing.
Petticoat Fever has 10 players in the
cast. Units will play six weeks in the
islands and then move on to the Mari-
anas, Philippines and Japan.

OFF THE CUFF

East:

SKUNK HOLLOW Boys draw a hold-
over at the Blue Moon Tavern, Newark.
... BROADWAY JONES current at Mel-
ody Inn, Philadelphia. . . . DEL RIO,
Philly, due to open last week, didn’t. No
liquor permit. . .. JIMMY SOLAR’S op-
tion picked up at the Barn, Kingston.
. . . TONY RAND still at Merry-Land
Club, Washington. . . . SKYLINE TRIO
at Erie Press Club, Erie, Pa., for the
past 34 weeks. . . . SWEET and LOWE
opened at the Hotel Kenmore, Boston.
.. . LIND TERRY now at Pete and Don’s,
Staten Island. . . . FRANK O’CONNELL
still at Blue Mirror, Newark. . . . ANGIE
BOND TRIO and the Milt Raymond out-
fit current at Satire Room of the Hotel
Sheraton, New York. . . . MONCHITO’S
rumba ork current at Club London, New
York. .. . BARBARA BARRY working at
the 19th Hole, Greenwich Village. . . .
MILAN SMOLEN and Alessandro Rosati
playing at El Borracho, New York. . . .
NANCY NOLAND set for the Ritz-Carle-
ton, Miami. . . . CONNIE DRAKE work-
ing in the lounge at the Park Central
Hotel, New York. .. . CAPTIVATE-AIRS
write they have been extended into 1946
at the Clark Hotel, Los Angeles. . . «

DON 'CHRISTY TRIO working at the new
Rendezvous Room of the Hotel Victoria,
New York. ... CHARLIE WATERS unit
in long run at Joyce’s Manor, New York.
. . . O'BRIEN AND EVANS DUO inform
they are in their sixth return date at the
Five O’Clock Club, Manitowoc, Wis.

BOB BELL, piano and songs, returns
to the Paddock, Atlantic City... . MAR-
TINA WALSH éand Dottie Winters work-
ing as a song and piano team at the
Lido Venice, Philadelphia. . . . HARRY
McKAY, songs and guitar, is the new
feature at the New Roman Grille, Phila-
delphia. . . . DIANA DALE, comedy songs
end piano, joins the units working at
Little Johnny's, Philadelphia. . . . JAMES
SEYMOUR TRIO has returned to the
Red Hill Inn, Palmyra, N. J. . . .
RHYTHM KINGS are current at the
Everglades, Fhiladelphia. THREE
QUEENS have been added at the Clicquot
Club, Atlantic City. ... BILLY VAN and
his unit featuring Mary Martin, and En-
zio and Lonia, instrumental and vocal
team, are current at the Holiday Room
of the Mayflower, Atlantic City.
DELL STONE, accordion and songs, be-
gan a limited engagement at the Harbor
Bar, Atlantic City.
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claims this new interest is due to the
arrangements that ops are now making.
These call for scale plus room and board
which may bring up a tootler's weekly
check to about $250. For example the
Roney-Plaza, Miami, according to one fee
collector, is offering sidemen $110 plus
room and board. The Hollywood Beach
Hotel, Hollywood, is signing deals call-
ing for $100 and room and board. Other
agents admit that the trend toward flop
and food as being part of the deal is
gradually spreading in an effort to get
the boys down before the season starts
rolling.
Some Chary

But if some. of the percenters boast
of thelr deals, a few of the more sober-
minded reps pooh-pooh the whole set-
up as a dream. They point out that
a hotel like the Roney isn’t putting out
room and board that they can get @&
couple of hundred a week for and turn-
ing them over to musicians for nothing.
Even if they do offer 'em a flop, the
chances are it’s In the cellar. So far as
food is concerned, they clalm that con-
tract doesn’t mention what the food
shall be. Theoretically a slice of bread
can be food, and the pact doesn’t even'
mention how many slices go to each
guy.

The fact that room and board are now
offered for Florida jobs shouldn’t be
grabbed at as something big, say agents.
As a matter of fact some of them are
quite specific and vehement in saying
that until the kind of room and the
quality and quantity of food and the
number of meals per day is set down In
black ,and white a Florida job Is just
another job away from home. The money
is okay but it isn't any better than it is
closer to home. Class A scale is $85 for
any five hours up to 1 a.m.; Class B
spots pay 865 for any five hours up to
1 am. After that the charge is $3 an
hour overtime per man, with the leader
getting $4.50. Work week is six days.
If a unit works the seventh day it gets
paild for eight days.

If the outfit has some kind of draw
it can get a little more dough. But the
number of spots buying top units 8
small. The rank and file are still buying
just four guys who can sing a little
and play loud. And that kind isn’t get-
ting more than scale and certainly it’s
not being offered plush rooms and seven
course meals.

THE

BUDDY VAUGHN

QUINTET
26TH WEEK

PLAMOR: Cheyenne, Wyo.

Frederick Bros.
Jack Kurtz, Personal Representative

THE . . -
CAPTIVATE - AIRS
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Hell ARINE ROOM
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SEASON’S GREETINGS!
May All Good Things Be Yours

"RAN BISHOP

“Qutstanding Pilanist”
On Vacatlon: New Orleans, La., P. O. Box 2718.
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AGENT PLAN IN PA.

N. Y. Splitters

Sizzle at Law
Pennsy pro.b'ers acting as

hawks in snooping at odd
times, perusing coutracts

@
NEW YOREK, Dec. 17.—A little storm
' that may well turn out to be a hurri-

cane hit New York talent offices last
week when they recelved letters from
the Pennsylvanla labor commissioner,
Willlam Douglas, warning them to stop
poaching on that State's preserves.

It seems that many of the New York
percenters have solicited spots directly
and have made sales without paying off
Quakertown agents. A beef was ap-
parently made—and the fat was in the
fire. The first indication of trouble
was when several New York indles were
approached in Philly spots where they
had acts working and asked if they
booked the act. If they did they had
to show contracts countersigned by a
licensed Pennsy fee splitter.

Most of the boys are quite familiar
with the five-year-old law and have
protected themselves by cutting in a
local percenter. It is well known that
this cutting in is strictly a formality.
A New York seller glves the Penns{v
license holder either $5 a contract, 2
per cent of the commission or pays him
s0 much per month. But occasionally
one of the Big Town hustlers is likely to
slip up and not cut in one of the boys.

Contracts Probed

First major sign of a real fuss was
when Stem agents started to receive wor-
ried phone calls from Philly ops who
complained that labor department reps
bad come in and warned them not to
do any business with out-of-State
agencies. Reps insisted on looking thru
all contracts and where a Philly agent
had not countersigned, a warning was
given. Next time, they were told, they
might lose thelr liquor license, amuse-
ment permit, and both the op and the
act could be arrested for aiding and abet-
ting in a violation of the law.

The next step was a formal letter to

+ New York agencles mentioning specific
trips made by theilr salesmen for the
purpose of selling acts and warned them,
in diplomatic language of course, that
such behavior was not nice.

That New York offices don’t like the
law is a mild understatement. They feel
it is discriminatory and sets up prece-
dents that may well prove dangerous. If
(See AGENT PLAN IN PA. on page 37)

Carroll’s Unit
May Have Legal
Battle on $$8$%

NEW YORK, Dec. 15.—The Earl Car-
roll’s Vanities show now on tap at Loew's
State may become the subject of legal
action if Carroll swings into the courts,
as predicted by the unit’s general man-
ager. Lou Kane, to collect for a series of
dates contracted by Earl Newberry, South-
ern promote€r operating as Associated
Artists, Inc., of Jacksonville.

According to a statement from New-
berry, he bought the Vanities package
thru the A. and S. Lyons office (Jerry
Cargill) on the statement that it was a
“‘complete production of the usual road
show- caliber and Carroll standard with
60 people.” Newberry says he arranged
11 play-dates as a consequence but re-
viewed the vehicle a couple of days be-
fore it opened for him and immediately
protested to the Lyons office that the
show was not as represented, demanding
an adjustment of contracts. Newberry
states he was told by the booking office
that the show would be augmented in
time for an Atlanta date worked up by
him. This was not done, says Newberry,
and adjustments also were refused. As
a result, he states, refused to settle with

(See CARROLL UNIT on page 37)
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A Vaude “Yes”

VANCOUVER, B. C.,, Dec. 15.—
Public Opinion, a weekly radio
show sponsored by a local depart-
ment store and staged at the
Vogue Theater every Tuesday
night, has brought to light the
fact that Vancouver fans of the
theater want more vaude fare.

Radio show in the main con-
sists of 20 questions which are
sent in by the public each week
and published in the local dallies.
Each contestant clips this list
and malls it in to the theater
with their “yes” or “no” opposite
cach question. There is audience
participation at each show. Per-
sons selected to win have to guess
how public opinion voted on the
question asked him.

To the question “Would you
like to have Vancouver theaters
show more vaudeville acts?” the
answer was yes 94 per cent.

Vancouver Theater
Op Boosts Biz 50%
VWith Vaude Policy

VANCOUVER, B. C., Dec. 15.—Since
adding vaude to his picture fare at the
State three weeks ago, business has in-
creased 50 per cent, states Owner-
Manager Hy Singer of that theater. He
has revived the old-time amateur nights
and stacks themn in for this feature every
Wednesday. Every fourth Friday he pulls
a Jamboree by having the winners from
the Wednesday night contests appear in
a final elimination contest.

Singer is so enthused by the business
vaude has brought him that he is going
ahead with plans for his Orient Theater
nitery in Chinatown, which he dropped
some weeks ago due to a licensing snag
which developed. His plans now are to
book vaude acts which will shuttle be-
tween the theater and nitery. They are
only two blocks apart.

Club Charles Shuts
For 6-Wk. Overhaul

BALTIMORE, Dec. 17.—Club Charles
will shutter January 21 for a pertod of
six to eight weeks while it undergoes a
lot of overhauling. Plan is to put in a
kitchen (spot is now only a drinkery),
change the entrance and redecorate the
interior and exterior. Seating capacity
will be increased to 450 from the pres-
ent approximate 350.

New budget, to include bands, will
run to about $9,000 and will include a
12-girl line. Present show budget, call-
ing for a six-girl line, runs to about
$5,000. No attractions have been sct as
Feeling is that when opening day
rolls around a lot of names now booked
for Florida. will be available.

Nitery Biz Dive Has Ops

Yowling; G.I

NEW YOREK, Dec. 17.—The local cafe
ops have the crying towel out again and
are scurrying around looking for reasons
to explain the present business drop.

Embassy Preem
$25 Dec.27;Row
Over Waters OK

NEW YORK, Dec. 17.—Bill Miller
finally has his Embassy show all set and
expects to open December 27 with a new
high in preem charges ($25 each sans
drinks) If the OPA gives him the green
light. .

Show will star Ethel Waters; extra
added billing will go to the Wesson
Tyrell, formed two years ago by Eddie
and Lober, Florence Lessing, Darline
Zito, Jack Salvo and a six-girl line. Main
band will be Joel Herron, now current at
the Copacabana. Productions will be by
Don Arden.

The hitch which involved Ethel Waters
has apparently been worked out. Singer
was originally signed for $2,600 to open
on or about November 29. Inasmuch as
date was changed Miss Waters was sold
to the Shuberts for Passing Show. But
at the time the theater sale was made,
Charlie Yates, who made the sale, sald

.he told the Shuberts that Miss Waters

had a prior contract with the Embassy.
When Miller attempted to enforce his
contract the Shuberts threatened Miss
Waters with Equity action for a breach
of contract.

AGVA stepped into the fracas and in-
sisted that the Embassy had first call on
Miss Waters’s services and the Shuberts
could only exercise their contract if the
Embassy deal wasn't consummated. To
bind thes deal and to get around the
“on or about” clause which means a
week either way, Miller pald Miss Waters
for the week of December 13 and a bond
was put in AGVA for another week’s
salary. It is understood that the bond
applies only to Miss Waters, but AGVA
says that additional money will be put
up to cover salary of the rest of the cast.
No Equity action is expected as both
that union and AGVA are part of the
Four A’s.

Moss Sells Clover Club

To Goldman & Solomon
MIAMI, Dec. 17.—Erving Moss has sold
his Clover Club, pop downtown night
spot, to Jack Goldman and Jack Solomon
for heavy dough.

Moss acquired the Clover 18 months
ago. It has been playing top acts, which
policy will be continued by new owners.
Goldman also operates Jickory House
branches in Hotel Edwards, as well as
in New York.

Vaude Slated

for Brooklyn

If Present Plans Pan Out

NEW YORK, Dec. 17.—Big-time vaude
is on the way back for Brooklyn if pres-
ent plans, still in the talking stage, jell.
The first house that may break the ice is
the RKO-Albee, tho the Brooklyn Para-
mount may beat it to the gun. Major
reason for the return of flesh is the
break-up of the pool in which the
Strand, the Paramount and the Fox par-
ticipated. While the Strand and the Fox
are still tied up in the Fablan chain deal,
the Paramount pulled out a few weeks
ago when Gene Bourchet, New York
Paramount house exec, was shifted to the
Brooklyn plant to run things. Currently
latter theater is undergoing elaborate
cleaning and revamping operations, tho
it does not admit for the record that a
return of flesh is the reason.

At present all the major Brooklyn

houses have a large backlog of flickers
that are expected to attract the dough.
But it is not expected that these Grade
A pix will last more than a couple of
months. So in anticipation of a flood
of Grade B’s. the revival of live shows is
expected. Loew house, the Metropolitan,
may also come into the vaude picture
once the other houses start rolling. Rea-
son is obvious—competition.

The stageshow comeback was first ex-
clusively reported in The Billboard last
summer when some of the chains began
dropping live attractions. At that time
1t was stated that this cancellation was
a result of the fight between two depart-
ments, theater and flicker, but that as
soon as the quallty of pictures would go
down the return of flesh would be looked
upon with favor.

- . www americanradiohistorvy com

Trade Missed

Some of them say it is because of the
pre-holiday season; sonie because the war
1s over. Others don't know what to blame
except something that they call “general
condltions.” But whatever the actual
reason, the fact remains that with but a
few exceptions biz is down about 25 per
cent all up and down the Stem.

Only ones clalming an increase over
the same period last year are the small
schi-chi spots on the East Side. The Blue
Angel says®it is dolng better and so is
the Ruban Bleu. The Versallles alsoe
claims an increase in take, but in this
case it is probably due to the budget cut.
Spot is now operating on a one-act pol-
icy (Dwight Fiske) where ordinarily it*

. has an expensive line, production num-

bers and three or four acts.

But if the low' budget spots are hold-
ing up, the big spenders are not doing
80 good. The Copacabana which had the
rope up so many times that it probably-
wore it out admits that customers aren’t
bpouring in as freely as they did this
time last year. Cafe Soclety also is down.
The hotels are -not doing very much
either. On opening nights of new shows
they always pack them in. But after
that there are plenty of empty tables.

On the West Side biz has also slack-~
ened. The mass 'cafes like the Diamond
Horseshoe, Latin Quarter and Zangzibar
aren’t jammed as much any more. The
long lines that used to stretch out into
the street aré a thing of the past. The
London Club and La Martinique gets
customers for one show, the rest of the
night they look haunted. ’

On 52d Street-biz has really taken it
on the chin. Some spots admit that takes
lhave dropped as much as 35 per cent,
others say only 25 per cent. Such clubs
like the Three Deuces, Downbeat and
others are particularly hard hit by the
fall off in service trade. The same thing
is true of the Aquarium and the Metro-
pole and Rogers’ .Corners. :

Many of the cafes expect to recoup
some of their losses with a big New
Year's. But some of the ops admit that
no matter how good New Year’s biz may
be it will take a lot of it to-make up
the current and recent losses.

Whether this business decline will
make ops spend less money for talent is
extremely doubtful. Names still command
salaries, and no op wants his competition
to get the edge on him in attractions.
What may occur is that lines may be re-
duced and less dough may be spent on
productions. But so far as cutting names
is concerned, no such possibility is en-
visioned now. }

Miami’s L. 0.
Nets AGVA’s

Unfair Tag

NEW YORK, Dec. 15.—Latin Quarter,
Miami, was declared “unfair” today by
AGVA for failure to post a demanded
cash bond of some $5,000, according to
Dave Fox, union official, who has re-
turned from a look-see into the Florida
situation. Fox satd that E. M. Loew,
owner of the Miami spot, will be in-
formed of the action via the AGVA of-
fice in Boston where he makes his head-
quarters. and, i{f a bond is not forth-
coming pronto, union may level against
the New York Latin Quarter because of
Loew’s financial interest in this spot.

Demand upon the Latin Quarter in
Miamli is an outgrowth of Fox's recent
trip southwards to inquire into the
financlal responsibility of various clubs
operating this winter in the resort city.

A similar demand made upon the Ter-
race Room there, meantime, resulted in
the posting of a $4,000 bond by this spot,
according to Fox. Ciro’s and the Hurri-
cane, from whom cash antes also was
asked by Fox, have not responded, says
the union offictal. The Beachcomber,
subject of some inquiry, has been found
okay, Fox states. .
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New Year’s Eve Thru Rose Specs

Names Cost Dough
So Bill Goes Out

‘'NEW YORK, Dec. 17.—The new show
policy at Bradley’s, class restaurant on
E, 54th Street, which was due to start
rolling Wednesday (12) didn’t come off.
Originally the show was skedded to open
with Jane Dulo, Bernie West and two
other acts. But between the opening date

apnd the signing date there seemed &’

wide difference. It seems, according to
Julius Monk who is to run the show,
that the Gottlieb brothers, owners of
(See NAMES COST DOUGH on page 71)

Detroit Peddlers
Now 100% AGVA

"DETROIT, Dec. 17.—All Detroit book-
ing agents have formally signed with
AGVA for the first time in g year, as the
result of general acceptance of Rule B,
according to Billy Grubbs, national
AGVA rep here. Most local bookers who
were members of the Michigan Associa-
tion of Theatrical Agents, have been

rating on a working permit from
AGVA during the past 12 months, but
without the regular franchise. A. B. C.
Theatrical Booking Agency, operated by
Ted Rothstein was the only one actually
signed.

New agreements covers 24 agents In

‘Detrott and two in Toledo, taking in

principals and associates. A total of 12
offices are affected, Grubbs sald.

Ex-5100 Op

Opens Loop
Spot, Frolics

CHICAGO, Dec. 15-—Chi’s Loop gets
another contender for the night club
trade Thursday (27) when Harry Eager,
formerly owner of the North Side nabe
5100 Club, opens his Frolics, T50-seat
bistro located on the second floor at the
northeast corner of Madison and Clark
streets. Spot, which occupies 12,000
square feet, is the former site of the old
Golden Pheasant, which closed its band
policy and went into a food policy ap-
proximately 10 years ago.

Frolics has falsely been reported as
opening several times in the past six
months, but Eager said definitely that
the spot will open December 27 because
all contractual and building difficulties
have been surmounted and he wants to
cash in on the heavy holiday biz. Ap-
proximately $122,000, Eager said, was put
into renovating the spot.

Variety Bill

Opening revue, in for four weeks with
options, is a variety bill, with Billy Del-
mar and Renita, comedy ballroom team;
Gloria Van, songstress; the Jitterbugs,
mixed sextet; Harry Jarkey, emsee, and
possibly Rex Owen, pantomimist, who
currently is bedded but is expected to be
on tap at the opening. Line of eight
girls s coached by Florence Sullivan, Chi
producer, and Henri Lishon will baton a
(See EX-5100 OP IN LOOP on page 71)

Still Too Close

NEW YORK, Dec. 17.—Jack
Zero, erstwhile songwriter and
straight man for any comic who
needs one in a hurry, broke the
boys up in Lindy’s the other
night when he told them of his
first radio shot.

“After rehearsing all day we
went on at night. When my spot
came up I started to read my
lines but the director waved me
back. I finished and he came
over and told me that I was too
nervous and the mike was 100
sensitive. I shouldn’t stand too
close. On the repeat the director
again waved me back. I stepped
back about four feet. Suddenly
a door closed between me and
the mike. That was my one and
only radio shot and it took a
closed door to get me off.”

Sligh-Tyrrell Bond
Melting Won’t Spoil
Beautiful Friendship

CHICAGO, Dec. 17.—Firm of Sligh &
Brothers. Rest of the bill will be Grab
Sligh and Phil Tyrrell, was dissolved
this week by mutual agreement of both
partners, so that each might concentrate
more particularly on his chosen field.
Both emphasized that the split was on
SLIGH-TYRREL MELTING on page 71)

Holiday Biz
Looks Terrif

Ops hiring little extra talent
in expectation of a flood
of customers

. [

NEW YORK, Dec. 15. — This yesr,
America’s No. 1 Whoopee Night—New
Year’s Eve—is likely to be an evening
the night club industry will remember
with pleasure. That is the major con-
clusion to be drawn
from a 19-city survey
across the country com-
pleted this week by The
Billboard staff and cor-
respondents (results in

digest form on this
page). With advance
reservations running

from good to heavy in
most towns, with vets
contributing considerably to expected
volume, with civic authorities generally
proving to be liberal in regard to hours
of operation—and with this being the
first peacetime New Year's Eve since
1940-—the chief giggle-juice night should
bring bjz of huge proportions.

In several cities the anticipation of
hefty volume is accompanied by fore-
bodings that the Eve this year will be
(New Year's Thru Rose Specs on page 39)

YOUR NEW YEAR'S HEAD FOR 1946
HOURS LIQUOR SALES EXTRA TAL- CLUB DATE PRICES OR ADVANCE OTHER
ary OPEN PERMITTED ENT BOUCHT BOOKINGS COVER CHARGES RESERVATIONS INFORMATION
BOSTON To 3 a.m. To 1 a.m. " | None So-s0; prices high Io; $4.50 to $7.50 In hotels ver; Ice show in town expected to stimu-
) (Usually 1 a.m.) acts bought per person heavy; niteries | late night-owling; spots anticipate
somewhat behind | boom evening—but see it as the last
last year big New Year’s Eve.
BRIDGEPORT To 3 a.m. To 3 a.m. None None $4 to $6 per person Heavy
. (Usually 1 a.m.) including tax
BUFFALO - All night All nlght Very little Prices medium to | §2 to $7 per person Light Anticipate heavy patronage from
(Usually 3 a.m.) ‘ high; volume debat- Canadian side.
able
CHICAGO All night Al nléhtu None Prices high; heavy $2 to $18.25 per Heavy Anticipate best New Year’s Eve since
volume person the ’20's; vets making bulk of ad-
vance reservations,
CINCINNATI To 5 a.m. To 5 a.m. None Very little $3.50 to $9.19 per Good Across-river Kentucky spots open
(Usually 2:30 a.m.) person until —; biz expected to top 1945
by 10 per cent.
DES MOINES All night All night Very little Very little 50c to $1.50 per Light
(Usually 1 a.m.) person, cover
INDIANAPOLIS _To 11:45 p.m. To 11:45 p.m. None Good; prlces medium Indefinite Indefinlte Many parties in out-of-town private
(Usually 11:45 p.m.) to high clubs; OPA expected to prowl.
LOS ANGELES Indefinite To midnight Some Indefinite $7.50 to $25 per per- Record Ballroom charglng $5.50 to $7.50 per
(Usually 2 a.m.) son, in some cases person; smash biz anticipated.
tax included
MEMPHIS Indefinite Not on premises: | Some 100 per cent increase | $3 to $7.50 per person ) .Ileavy Spots voluntarily closing 2-3 a.m.
(Usually 1 a.m.) liquor stores close at over 194!
11 pm.
MIAMI To 3 a.m. In Miami; | Probably all night None Very little $5 to $15 per person Bes.;y Football game; OPA allowing 1943
(Miami Beach) !a‘ll !l:ight in Miami rates—about 15% over ceilings,
eac
(Usually 3 & 2 a.m.)
MILWAUKEE All night All night Some Very little; prices | $2 to $10 per persen Heavy All-out eelebra.u-ng anticipated de-
(Usually 3:30 a.m.) medium a spite end of war work; vets heavy
spenders.
MINNEAPOLIS To 1 a.m. . To 1 a.m. Very little Very little; prices | Nominal to $7.50 per Good to
(Usually 1 a.m.) high person heavy
NEW YORK Al night All night Yery little | Considerable; prices | Nominal to $20 per Heavy Boom biz anticipated; clubs generally
(Usually 4 a.m.) (By special permit) high person, in some cases open all night, hotel rooms generally
tax inciuded closing at 3 a.m.; see it as last big
New Year’s Eve.
OMAHA Probably to 1 a.m. To 1 a.m. Considerable Considerable Nothing to $6.50 per Indefinite Spots coming to life after year of
(Usually ¥ a.m.) person darkness.
PORTLAND Probably 2:30 a.m. Probably to:2:30 2.m.; | Some Heavy; prices high | Nominal to $6 per Indefinite G.1.’s may now be served beyond
(Ore.) (Usually 1 a.m.) on premises under person midnight; State liquor steres have
bottle-checking 6&ys- raised gquota per customer.
tem.
RICHMOND Probably to 1 a.m. Beer and wine only, | Very little Some; prices high | Nominal to $6 peI: Indefinite
(Usually 11 p.m.) to 11 p.m.; liquor in person
State stores
ST. LOUIS Frobably all mnight Probably all night Some Indefinite Nominal to 38- per Heavy
person
SAN FRANCISCO To 2 am. To midnight None Good; prices medium | Nominal te $7.30 per Heavy Football game; big biz expected;
(Usually 2 a-m., o person acts, musicians being paid double
for might.
WASHINGTON Probably to 4 a.m. To 2 a.-.lln. None Very little $2 to $7.50 per perso; Indefinite Many private upper-crust parties;
—~—(D. C. (Usually 2 a.m.) biz at capacity levels anticipated in
spots.
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Cotillion Room, New York

Talent Policy:

Floorshows at 9:30 and
12:30; continuous dancing. Owner-operator,
Hotel Pierre; publicity, Dini Earl. Prices,
$2-$3, mintmum.

New show copsisting of two sight acts
plus male singer Rasha, hold-over, gives
this East Side room a well rounded pack-
age which should make the auditors
happy when they tally the cash register
takes.

Of the two new acts, Bobby Baxter is
the boy to watch. He has progressed re-
markably since he was first caught by
this reviewer at the now shuttered Hur-
ricane (olof hasholem). Baxter is a ma-
gician of the sluff-off school who pulls
customers into his act. Tricks are han-
dled well but it is the lad’s shy man-
nerisms, double takes, plus his small-
boy amazement when a trick works, that
gets the big hands. His ingratiating
manner (sans chatter) gets to the house
right away to judge from the rapt at-
tention and laughs he won.

Renee DeMarco, dripping class and
wearing a lovely black and turquoise
costume, opens up in a slow, dreamy
glide to Laura in which three fiddles
come down on the floor. Stuff was

smooth and well handled. Followed with’

a change of pacer, a stylized Spanish
number in which she makes with the
heels, hand claps, quick stops and twists
and won a really good reception. Next
was a story dance in which she did a
terp take-off of a gal making a date
via phone; her preparation for the
party, the party itself and then home
again tired but happy. Number is
charming but needs tightening. Her
closer was Bahia, a dramatic routine full
of Latin gestures and sharp but graceful
precision work. Dance would sell better,
(See COTILLION ROOM on page 71)

NIGHT CLUB REVIEWS

Glass Hat, New York

Talent Policy: Floorshows at 8 and 12;
continuous dancing. Owner-operator, Hotel
Belmont Plaza; publicity, Aletha Shoemaker.
Prices, $2-$2.50, minimum.

Package here consisting of three acts,
one. of the best routined lines around,
and an ork that knows its business, gives
it one of the zingy-est shows caught here
in a long time. It has pacing, costum-
ing, comedy and loads of flash which
the crowd responds to with plenty of
applause. :

Headliner is Johnny Morgan who draws
titters from a slow opening gradually
building to yocks for some of his special
stuff. With the exception of his Sto-
kowski routine, short comic has all new
materidl which he knows how to sell.
Some of his gags suffer from rheuma-
tism but his self-effacing delivery gets
results, practically all the way. His
parody routine made up of short takes
from current pops hits the laugh meter
time and again. His satirical build-up
of horse opry flickers is a masterpiece,
which just about breaks up the house.

Bert Stanley, emsee and singer, keeps
the show moving rapidly when he’s in
the introing slot and does a solid job
of chanting when his turn comes up.
Opens with a fast Great Day then fol-
lows with White Christinas in which he
sandwiches Holy Night. Effect is im-
pressive and pays off with healthy
hands. Singer has 'a good mike tech-
nique pulling in and out for good effect.

Alice Moore, long legged, attractive
brunette acro dancer, shows plenty of
ability with her collection of plain and
(See GLASS HAT, NEW YORK page 71)

D

BOB
GENTRY

ARISTOCOMIC MASTER OF CEREMONIES

*
WEEK OF DEC. 13

- LOEW'S STATE THEATRE, NEW YORK (ITY

Opening Christmas Day at

EARL CARROLL'S THEATRE-RESTAURANT

HOLLYWOOD,
FOR AN INDEFINITE ENGAGEMENT

CALIFORNIA

ACCLAIMEb ACROSS THE COUNTRY

“Bob Gentry, a standout Master of Ceremonies, sets the pace with
sparkling humor.”—Neil Rau, Los Angeles Examiner. )

“The little man who picked the show up by its boot straps and made
a man out of a potential anaemic was Bob Gentry. This Gentry guy can
tell a story—he has timing and the knack of making something funny
out of something unfunny.”—Eddie Barr, Houston Press. ]

““A sell-out throng met Bob Gentry with opened arms and giggled until
tears came into its eyes. Gentry’s ‘Expectant Father’ bit was especially
funny.”—Paul Jones, Atlanta Journal.

SEASON’S GREETINGS TO EVERYONE!

Thanks to Earl Carroll, Jesse Kaye, Eddie Douglas and Miles Ingalls

NOTICE: To Whom [t May Concern, “Expectant Father”” Bit fully
protected by U, §. Copyright.

*

MERRY CHRISTMAS—HAPPY NEW YEAR'
TO ALL OQUR FRIENDS

ANNE RYAN and TONY DI PARDO

Continental Rdom—Hotel Jefferson—St. Louis.
We greatly appreciate this nice engagement given us by Mr. Carl Roessler and Mr. Max Teich.

Mayfair Room, Blackstone
Hotel, Chicago

Talent Policy: Dancing and floorshows at
9:15 and 11:45 p.m. Operator, Arnold Kirke-
by; maitre d'hotel, Emile; publicity, Mary
Anderson. Prices: No cover, minimum.

Burl Ives, one of America’s top folk
singers, made his debut into this swank
supper club and the reception accorded
him by the sophisticated payees proved
that folk music still has its roots deep
in American life in spite of the hurly-
burly and the slick tunes common to city
dwellers. Before he got thru the guy
with the guitar had ’em singing with
him and yelling for more.

Mellow tenor of the folk artist brought
back days when old-time minstrelsy was
in flower, tho the singer was careful to
select telescoped versions of his shorter
ballads. In fact, he was over cautious
in shortening his songs and his program.
He doesn’t yet realize that when a
crowd wants something, they want it.
They wanted Roger Young, but Ives
thought the long ballad would be too
much for night clubbers and consistently
refused, tho shouts for it were going
up to the rafters.

However, anybody that thinks Burl,
or a folk artist like him can’t appeal to
the smart set, should have been present
when the palm whackers in the Mayfair
Room got down to biz.

Minstrel picks right sort of tunes—
some with a fair amount of homespun
risque—which brings yocks from every
class of payees.

Singer’s repertoilre consists of more
than 300 songs, and tho he only uses
about a dozen in a show, he runs the
gamut of practically all English-singing
folklore, ranging from the raucous to
the subtle. Some of them were The
Bachelor’s Song, an old English sea
chantey; an Irish folk song, Big Rock
Candy Mountain, Blue Tail Fly (which
he broadcast when he won his Donaldson
Award this year) and Erie Canal.

Following his stay here, Burl leaves
for Hollywood, where after his recent
discovery by the moom pix and the
smart boys in the niteries, he is in great
demand. He should and probably will
continue to be. Herb Bailey.

Wedgewood Room,
New York

Talent Policy: Floorshows at 12:30 only.
Continuous dancing. Owner-operator, Hotel
Waldorf-Astoria; publicity, Ted Saucler.
Prices, cover $1-$2,

Classroom has only one act again. But
with Grace and Paul Hartman in the
slot, room doesn’t need anybody else.
The team gets laughs from the walk on
until the walk off and if big applause is
any indication they could have stayed
on until they collapsed.

Couple doesn’t show any new routines.
It Is the same old stuff they’ve sold so
well for years. But their material is
ageless. There isn’t a knockabout dance
team in the biz caught by this reviewer
that comes anywhere near doing the job
the Hartmans do. Miss Hartman’s Park
Avenue and Tenth Avenue chatter-
combo as she explains dance steps and
male partner’s pained pan as he stands
and dreamily listens isn’t new. Couple
have done it for years. But the acting
and the bits of biz that goes into it is
packed so full of yocks the room broke
up time and again. One advantage of
old routines is the added bits and a lot
(See WEDGEWOOD ROOM on page 44)

Terrace Room, Statler,
Boston

Talent Policy: Dancing and two floorshows

Tuesday thru Saturday, only dinner show on .

Mondays at 7:45 and 11 p.m. Manager: D, B,
Stanbro. Publicity, Tim Woods., Prices: §1
cover after 9 p.m.

Hotel has gone back to more familiar
show with two headliners instead of re-
vue type with gals. Current show adds
up to the right stuff for table sitters.
G. Ray Terrill in the opening slot is
easily one of the smoothest deceptionists
to baffle Bostonians, and the fact that
he works without patter is a nice relief.
His variation of the cocktail trick wnich
he combines with coin producing from
assorted ears, paddies and pocketbooks
drew a big hand. High spot from the
applause collected was the wad of paper
which he rolled on a transparent fan
until it came out an egg. Stunt was

(See TERRACE ROOM on page 44)

www americanradiohistorv com

Boulevard Room, Hotel
Stevens, Chicago

Talent Policy: Dancing and floorshows at
8 and 12. Owner, C. N. Hilton; managing
director, Robert P. Williford; publicity, Fred
Joyce. Prices: $3-$3.50, minimums.

New revue here gets off to a nifty
start with a production number bring-
ing on the Boulevard Dears (12) in
scanty play suits against a sunny beach
backdrop. Opening number gets added
zest from an original tune, Vacation
Time, composed by Doug Craig and Mil-
dred Jaffe. After that, however, the
continuity of the winter playground
theme isn’t strongly enough emphasized
in the production, with the result that
the revue misses much of the color it
originally set out to create. .

Confused booking mars the act por-
tion of the revue, for two of the three
acts in the show use stooges, and when
it comes time for the Herzogs, closing
act in the show, to bring their fem
stooge from the audience, payees are
hepped and the usually strong finale of
this aerial quintet is marred.

The Five Willys do their standard In-
dian club act to solid return here. It
would improve the act if they cut down
the volume of thelr commands during
the act, for when the fem gives orders
to let the clubs go in a loud voice,
audiences are tipped off to their pre-
cision and it kills part of the trick.

Leroy, of Hibbert, Byrd and Leroy,
who emerges as a pseudo-drunk from a
ringside table, didn’t do too good a job
of aping a heavy imbiber. Guy was also
handicapped by the pillars which cut
down vision. He would go over better
if he’d take a table farther back s0 more
people could see him. After all three

(See BOULEVARD ROOM on page 44)

Club Bali, Miami

Talent Policy: Dance band and floorshows
at 9:30 and 12. Kurt Dose, Sam Taustin and
Al 501{abot. owners-operators. Prices: From
$2.50.

This Biscayne Boulevard spot has been
entirely done over with a lavishness that
intensifies its former beauty. Everything
is new, including the trio of operators
wl};g have upped the nut to offer top
acts.

Hal Fisher, comic here, has come a
long, long way in a short time. This
chap works hard in a varied offering that
runs from singing to impressions in a
style all his own. It is difficult to
select the best, but his lighthouse and
train bits are standouts. New rendition
of his souse stamps him tops among
comics. Insistent applause brings a
Mex song that really socks the customers,
Hal clicks heavily and will be here a
long time, as he is bringing in capacity
houses nightly.

Tito Coral has a powerful baritone
voice and makes good use of it in his
native Spanish tongue. He is a good
showman with plenty on the ball. Cleans
up with Spring Again and Brazil in
English. Many recalls.

Olsen and Joy, fem and male in sailor
costumes, gives out in an acro contore
tion terp act to get a lot of laughs. Tricks
are difficult but are put over with ease.
Duo’s jive dance is a scream. Heavy mitt
for the pair.

Winnie Hoveler Dancers, a six-line
chorus in two numbers, are different
from the usual run. Sextet opens in
South American attire. A drum corps
finale is a wow. Costumes are new and
outstanding.

Danny Yates ork opened here after 14
months at the St. Moritz in New York.
Danny is a sweet violinist, plays the
show without a slip and pop numbers
for dancing are a hit.

Jack Young, of the former regime, is
at the door. Larry Berliner.

Walnut Room, Bismarck
Hotel, Chicago

Talent Policy: Dancing and floorshows at
7:45, 9:45 and 11:30. Owner, Otto Eitel;
publicity, Frank Rand; production, Ed Beck.

‘Prices: $2.50, minimum.

There’s a bit of experiment in the cur-
rent show here with a comedy ballroom
team and a novelty act constituting the
floorshow, but judging from audience
response, which was heavy thruout, the
trend toward a more liberal policy is
good one.

Sherman Hayes’s new ork (leader got
his homing pigeon from coast guard just
six montns ago) is playing its first big-
time location job and doing creditably.
Band is strictly a tenor crew with the

(See WALNUT ROOM on page 44)
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Music Hall Sock But Most
Stem Houses Off--But Plenty

NEW YORK, Dec. 17.—The pre-
Christmas blues, which Is used by every
theater man and cafe op to explain
lowered grosses, are here. A bad day or
two of weather doesn’t help much either.
But whatever the reason, grosses along
the Stem are down. The only real ex-
ception is the Music Hall which claims
it has sold out 1ts reserved section for the
rest of the month.

Radio City Music Hall (6,200 seats;
average, $100,000) teed off with a fruity
$137,000 for its first week with the
Briants, Sharkey the seal and Bells of
St. Mary.

Roxy (6,000 seats; average, $75,000)
slipped another notch when it showed
$62,000 for its fourth frame with Beatrice
Kay, Maurice Rocco, Arthur Blake and
Dolly Sisters against 870,000 for the

THE
ANGIE BOND TRIO

AMERICA’S FINEST
GIRL INSTRUMENTAL-VOCAL ACT

Featuring Melodic, Rhythmic,
Modernistic Strains.

CURRENT IN THE SATIRE ROOM OF
THE SHERATON HOTEL, 37TH STR. &
LEXINGTON AVE., N. Y. CITY

Perm. Add., 461 Audubon Ave.,
New York 33, N. Y.

ALAN GALE 3
Held Over at
LONDON CLUB, NEW YORK CITY
For 4 Mors Weeks

Write
=+ JOLLY JOYCE
Phone
walinut 4877  Earle Theater Bldg.
walnuet 9451 PHILADELPHIA, PA.

WALLY OVERMAN

America’s Finest Cartoonist Act
Management

JACK KALCHEIM
FREDERICK BROS.

New York

“DOC” GUNN

"’Magl'c With a Bang!”

Just finished three straight years with Camp
Shows—20 months overseas. Write or wire

HARRY NATHANO

48 W. 4s8th St. NEW YORK CITY

HOTEL
OLMSTED

E. 9th at Superior
Cleveland, Ohio
Throughout the war years we’ve
.advertised to and catercd to
THE THEATRICAL PROFES-
SION. We still offer our spe-
cial rates to YOU.

HOME OF PALACE AND HANNA
THEATRE STARS IN CLEVELAND

FRANK WALKER, Mgr,

"ACTS WANTEDY
‘ Break your jump East or West—can offer ’
/i :
‘ g

many night club, theater, convention and
banquet bookIngs now. Write, wire, come in.

S. KNEELAND

Amusement Booking Service
75% West chlppewa 8t. Buffale 2, N. Y.
A.G,V.A. Franchised
'can use high-class Colored Night Club ACts!

NN NSNS NSNS SN SN
TEN WEEKS

for Night Club Singles, Doubles and Trios , . .
Cocktail Units.

LES SPONSLER

117 W, Saratoga St. BALTIMORE, MD,
Send Details with Photos.
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previous stanza. Bill started with
$93,000 followed by a second week's
$90,000.

Paramount (3,664 seats; average, 875,-
000) moved down to $50,000 for its sec-
ond week with Tony Pastor ork, Marion
Hutton, Paul and Eva Reyes and Mas-
querade in Mezxico. Previous frame and
opener showed $60,000.

Capitol (4,627 seats; average, $60,000)
polled $54,000 for its third inning with
Jimmy Dorsey, Carlos Ramirez; Low,
Hite and Stanley, and Yolanda. Opener
was $80,000 followed by a second week’s
$65,000,

Strand (2,779 seats; average, $45,000)
got a poor $45,000 for its kick-off with
Hal McIntyre, Johnny Desmond, Slam
Stewart and Too Young to Know.

Loew’'s State (3,500 seats; average,
$25,000) went up slightly to $23,000 for
James Barton, Sylvia Froos and Highness
and the Bellboy as agalnst previous
week’s $20,000. New bill (reviewed this
issue) has Earl Carroll Vanities and Kiss
and Tell.

H’wood Does Okay at L. A.
Orpheum Hitting 24G

HOLLYWOOD, Dec. 15.—Eddie Hey-
wood will gross $24,000 at Orpheum
(2,200). Stage also holds Gerald Wiison
ork, Mabel Scott, Dick Gray, Will Matsin
Trio. Pic, The Tiger Woman.

Last week b. o. slumped to $18,200
take. BIill held Raye and Naldi, Johnny
Mack, Merry Men, Harry Steffen, Anne
Triola. Pic, Condemned.

Sunday Okay in Bridgeport;
Sherrock Pulls in $1,558

BRIDGEPORT, Conn., Dec. 15.—Name
bands have been doing swell business at
the Ritz Ballroom here on Sunday
nights. Shorty Sherrock, playing here
last Sunday (9), attracted 1,198 custom-
ers at $1.20, and 202 servicemen at half
price, grossing $1,558.80.

Irv Hintz’s Farmers are playing here
every Friday also to great success.

Hampton Pulls Fat $38,800
At San Fran Golden Gate

SAN FRANCISCO, DEC. 15—Lionel
Hampton and ork packed them in at the
Golden Gate (2,850 seats; prices 45 to 95
cents; average, $32,000). House grossed
$38,000 for week ended Tuesday (11).
Stageshow also had the Rimmer Sisters
and Red and Curly. Pic was Mama Loves
Papa.

~

Agent Plan in
Pennsy Is Phew

(Continued from page 34)

a large office has a big name act that
it sells in a Pennsy spot, it sees no rea-
son why it should cut an outsider in on
the commission, even tho it Is likely to
be small. In most cases the offices argue
that it isn’t the dough, it’s something
they call the principle. But if the large
offices don't like it but tolerate 1it, the
smaller offices are constantly trying to
get around it.

Time and again Pennsy inspectors have
tapped New York reps when they caught
them in the State and told them to stop
doing business or the next time they’d
be served with warrants.

There is no similar New York law
barring Pennsy agents from selling acts
in New York spots. However, some: of
the agents are ralsing Cain and saying
that if Pennsylvania wants to get tough
then maybe New York can also be in-
duced to pass a similar law barring out-
siders from selling here.

The more thoughtful offices don’t see
any reason to get all hot under the
collar. At least one of the major talent
agencies has arranged to have its lawyer
go down to Harrisburg and see if some
kind of specific ruling that will not be
discriminatory can be handed down. If
the trip fails, it is understood that some
effort will be made to test the law in
the courts.

But whatever the plans are it looks
like the boys who book Philly spots will
have to walk very easy. And one way of
walking easy is to have a Pennsy agent
issue the contract.

Carroll Units May
Tangle on Dough

(Continued from page 34)
the show and canceled out the remaining
dates. The posters and ad matter sent
out for the show clalmed “50 people and
40 lavish scenes,” says Newberry.

No Such Promisc?

Kane, on the other hand, says there
was no such thing as a 60 people-40 scenes
show promised by the Carroll office and
that Cargill oversold the deal. Kane
claims that Newberry came to Nashville,
saw the show there and was satisfied with
it. The unit lost eight girls thru a silege
of illness and, with the difficulty of get-
ting leg-tossers, they weren’t replaced but
that, nonetheless, the unit was capable of
giving a two-hour performance.

When the Vanities opened for New-
berry in Atlanta it did $12,000 in three
days which, says Kane, is a pretty fair
take. In Birmingham it brought New-
berry $3,700 for one night, which also is
not bad, he declares. But Newberry was
bothering him for an adjustment on a
complicated series of reasons and he,
Kane, agreed to take the nightly guar-
antee down to $750 from the stipulated
$1,000, but Newberry refused this offer.
Meanwhile, says Kane, Newberry took all
the proceeds from a date in Augusta but
the show, nevertheless, went on to Savan-
nah for him, where Kane refused to open
it unless Newberry gave him the dough
for Augusta. This was not forthcoming.
Kane thereupon called off the remaining
seven dates in various near-by cities. Now
the' matter remains to be adjusted, says
Kane. One thing that must be paid is
the tap for Augusta. Another thing is
the remalning dates. Kane claims that
Newberry is way ahead of the game any-
way for Cargill obtained only $1,000 in
advance money deposits whereas the tap
should have been 87,000, On the basis of
the dough collected in Atlanta, Birming-
ham and Augusta, says Kane, Newberry
has more than met his nut. Carroll will
sue, says Kane.

1G Instead of 7G Okay?

Cargill, of the A, and S. Lyons office,
admits he collected only $1,000 in place
of $7,000, but says this kind of thing is
customary with Newberry, with whom he
has been dealing for years. The show,
says Cargill, was sold by him on the basis
of what he had been told by the Carroll
outfit, but it proved to be not as rep-
resented to him. The vehicle turned out
to be *‘a short show,” says Carglll, and
the stuff that was supposed to accompany
it—advertising matter—was negligle both
in quantity and type. The unit didn’t
even have an advance man, says Cargill.
Newberry is justified in canceling the
Vanities, Cargill feels. Package was sold
to him on the basis of an advance of
$1,000 per night and proved not to be up
to specifications, says the agent.

Vanities, current at the State, is a one-
hour version, condensed from the two-
hour job. It is reportedly in. for about
$7,500 weekly.

Dean Martin Has
Legal Woes Again

NEW YORK, Dec. 17.-—Dean Martin,
who has had his belly full of lawsuits,
has another one of those things on his
hands agaln. The latest entrant in the
habeas corpus arena for a piece of Mar-
tin’s dough is Sammy Watkins, Cleve-
land band leader, who claims he has a
contract with the singer that still has a
couple of years to run. He is demand-
ing commission on 30G which he says
Martin made in the last two years.

Singer used to work for Watkins at
$60 a week before he hit New York. It
was Watkins who is said to have released
him to MCA from whom Lou Perry,
Martin’s present manager, bought him.
Before Perry got into the picture there
was a personal manager who also had &
piece of Martin who brought sult against
the singer when troubles arose.
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FUN-MASTER GAG-FILES

Nos. 1 Thru 13
13 Different Scripts

$1.05 EACH

Make Checks Payable to
Paula Smith.
Mail to the “FUN-MASTER”

200 W. 54th St., N. Y. C. 19
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== S§pectacular Effects with U. V. Blackiight, =
= Send for Literature Today! =
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“HOW TO MASTER
THE CEREMONIES”

(The Art of Successful Emseelng)
By Billy Glaso
“One of the Best M. C.'s In the Business”
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SID WHITE'S

SOUTHERN THEATRICAL AGENCY
817 Washington Ave. Miaml Beach, Fla.
A.G. V. A, & A F. of M.

THE MAJESTIC HOTEL

7th at the Ocean Miaml Bedch, Fla.
Catering to the Profession~—Professional Rates

WANTED

ACTS FOR PANAMA

Chorus, Singles, Novelty Acts, Organist, Trio.
AIR MAIL PHOTOS and data.

STAN WILLIS

BOX 2032 ANCON, CANAL IONE

WANTED

All kinds of good acts to contact us when in
or near Dalias. State salary expected.

THE NITE SPOT

Corner Commerce and Browder Streety,
Dallas, Texas.
FRANK NICK, Owner

Femme only.

WANTED
GIRL AND BOY ADAGIO DANCERS

Apply PERCY OAKES
1564 Broadway New York 19, N. Y.

ARTISTS, ATTENTION

We are NOW booking all our former NITE CLUBS as heretofore—new and old friends,
artists, etc., write in. Cincinnati labor difficulty adjusted satisfactorily with A.G.V.A. Wire

JACK MIDDLETON ATTRACTIONS

505 BELL BLOCK
Phone: PA 6673.
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CINCINNATI 2, OHIO

Nite Phone: HI 1056.
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CONSISTENTLY HELD OVER EVERYWHERE

****RU BY****

ACROBATIC CONTORTIONIST SUPREME

Now Appearing

LOEW’S STATE THEATER

Opening March 15th

RIO DE JANEIRO

Personal Manager FRED MARTENS 1564 Broadway, New York City

MERRY XMAS AND HAPPY NEW YEAR
TO0 ALL MY FRIENDS

JAY SEILER

“Eccentrique Comique’’

Just Complefed—COCKTAIL ROOM, ST. CHARLES HOTEL, NEW ORLEANS
CHASE ROOM, CHASE HOTEL, ST. L0UIS

Scheduled for—TERRACE ROOM, PARK PLAZA, ST. LOUIS
"SOUND YOUR A" BROADWAY MUSICAL

Now Appearing—PALUMBO'S THEATRE RESTAURANT, PHILADELPHIA
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Special Material, Burt Milton

U N R e e B e s e e M

Dir. MILTON RUBIN—LEE MILES
RKO Bldg., Radio City, New York City

HAL FISHER

COMEDIAN

NOW HEADLINING

“THE NEW CLUB BALI”
MIAMI, FLA.

Rep. Joe Rollo, Frederick Brothers,
New York )

LARRY LUKE

“THE DUKE OF SONG AND HIS PIANO"

ELDORADO CLUB "z

Personal Representative: R. J. Marin
__ 301 Fox Theatre Bidg. Detroit 1, Mich.
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SEASON’S GREETINGS FROM

NELL SAWYER

HER VIOLIN WITH MILLION-DOLLAR SMILE
Now 79th Week 2t STAGE DOOR CAFE, Cleveland.
JOE MALL, Management, Cleveland, O,
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VAUDEVILLE REVIEWS

Loew’s State, New York

(Reviewed Thursday Evening, Dec. 13)

One of the troupers in the new edition
of Earl Carroll’s Vanities, currently oc-
cupying Loew’s State stage, uses the
phrase “a gigantic, stupendous disap-
pointment.” The E. C. Package is
hardly gigantic or stupendous—but is a
most definite disappointment. When
caught Thursday night the audience
failed to respond at all to 50 per cent
of it—re-acted to the rest about the way
it would to an average vaudeville show.
At best, the new Vanities is little better
than an act bill surrounded by innumer-
able stage waits; at worst, it is a rather
sorry, unimaginative repeat of a formula
so dull as to merit ash-canning.

Presentation begins with Grace Lan-
phier walking on for an opening song,
the nature of which cannot be reported,
since it couldn’t be heard or understood.
Somewhere after the first four bars, the
curtains part to reveal 13 half-nude girls
with heliotrope fans standing in banks
and acting listless. Miss Lanphier then
intros the other members of the com-
pany—whose names remain a mystery-—
and the ensemble then produces lucite
torches—a scintillating idea used in last
year’s edition—which are waved about,
Two or three patrons applauded.

Bob Gentry appears, to take over as
emsee, and spiel some drooping patter
for midget-sized snickers. In his own
spot, later on, he does better with a
(See LOEW’S STATE, N. Y., on opp. page)

Olympia, Miami
(Reviewed Wednesday Matinee, Dec. 12)

Bill is a good, all-round variety show
that gets by nicely, with a fem emsee
for a change.

Commille’s Dogs, well-trained canines,
open and do a standard routine to good
returns.

Lin Mayberry, emsee, follows. Lin’s
line of talk is so fast that it is difficult
to get it all. She’s a comic on the nut
side who shines when she whistles and
plays the harmonica. A conversation be-
tween husband and wife conducted in
bird talk is her best bit. Good hand.

Mazxine, radio thrush, dresses and looks
swell. Opens with June, June, June
and gets serious with Lonesome Road
and Begin the Beguine. After insistent
applause Maxine closes strong with It
Isn’t Even Spring. Takes plenty of bows.

Cookie Bowers, old Miami favorite,
continues tops with his mimicry and
mugging. For an encore, does his bath-
ing bit that proves a sock finish.

S8ylvia and Christian are among the
best terp artists seen here in a long time.
Fem is graceful and good to look at.
Closer is a statue pose by Sylvia held
up by Christian with one hand. A sure-
fire finish that gets many recalls,

Pic, Radio Stars on Parade.

Larry Berliner.

.Chicago, Chicago
(Reviewed Friday Afternoon, Dec., 14)

Theater ops here have current line-up
in for only 10 days, which is very un-
usual for this house, as they are starting
next show on Christmas Day, with bill
aimed to pull in holiday throngs.

Lou Breese opened show with his house
ork doing half classical, half swing ver-
sions of Dark Eyes, spotting Rudy Wag-
ner’s interesting 88-ing, seguing into
Adriana and Charly, whose trampolining
rated heavy chuckles and mitt for it’s
plenty different from usual turns on the
(See CHICAGO, CHICAGO on page 72)

A Night in Havana

(Reviewed at the Curran Theater, San
Francisco, December 9)

Show is a refreshing type of enter-
tainment — gay, colorful and light-
hearted, typical of Cuban night club
fare of the better sort. Altho variety
Is rather lacking and comedy is prac-
tically absent, the acts on display are
talented and picturesque.

Amalia Aguilar is the featured per-
former in support of the Lecuona Cuban
Boys, vocalists and instrumentalists. She
is a dancer of a particularly tropical
type, and her three numbers, one in each
act, had the audience on its toes and
had no trouble topping the evening. Adds
a new touch to an old stunt with fem
acros by leaning over backward to pick
up a handkerchief and keeping her body
(See A NIGHT IN HAVANA on page 71)

Orpheum, Los Angeles
(Reviewed Tuesday Afternoon, Dec, 11)

It's a three-layer jive cake with the
Orpheum’s new dish holding Eddie Hey-
wood, Gerald Wilson and Mabel Scott.

Heywood outfit is terrific. Vest-pocket
ork feeds the ear with some of the smooth-
est instrumental work ticket holder has
heard in a long time. Tonal balance is
never lost, and each man in the combo
is tops in his own right. This, plus sock
arrangements, make a Heywood session
what it is and bring the house down with
each number. To top it off, Heywood
can ride the 88 with the best of them.:
His piano harmonies are fresh, beat solid
and technique crisp. Guy is unusual in
that he is one of the few ivory handlers
on the jive side of the fence that pays
attention to tone. This is particularly
evident in his Begin the Beguine, in
which he comes out with a singing left
hand that can compare to long-hair

(See ORPHEUM, LOS ANGELES, page 71)

FIRST LADY OF MAGIC

JILL

ST. CLAIRE

AND

KURY

PRESENT
AMERICA’S MOST
BEAUTIFUL MAGIC ACT
CURRENTLY
NOCTURNO MISSOURI
REPUBLIC OF PANAMA

EXCLUSIVE REPRESENTATION

EAST:
LEE MASON, MIAMI 30, FLA.

WEST:
BOBBY EARL, 6425 HOLLYWOOD BLVD,,
HOLLYWOAD, CALIF.

THANKS TO M. C. A.

300 POUNDS OF JIVE

teddie
MITCHELL

YOUR SINGING MIMIC
AND M. C.
[ J
Personal Management

SEYMOUR SHAPIRO
32 West Randolph St. CHICAGO

SEASON’S GREETINGS

JOHNNY HOWARD

Currenfly Chase Hofel, . Louis

Direction: Wm, Morris Agency.

Untll Jan, 8
Roosevelt Hotel, N. O.
““The greatest aot of Its kind In

show business.”
—S8oymour Woelss.

WISH EVERYONE
A MERRY CHRISTMAS
MILTON SCHUSTER

127 North Dearborn 8t. CHIOCAGO 2, ILL.
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Magie

L——-—'By Bill Sachs

ACK GWYNNE takes his new 12-
people magic extravaganza into the
Taft Theater, Cincinnati, for a week be-
ginning December 29. The four Gwynnes
—Jack, Anne, Bud and Peggy—are back
together again in the new opus. . . .
JOHNNY PLATT, the Chi wizard, type-
writes from Calcutta, India, under date
of November 28: “Since last writing you
from Kunming, our show has appeared
in Yunnanyi, Chanyi and Chungking,
China, and in Myitkyina, Burma, and
Ledo and Chabua Assam in India. I
- have met Eddie Joseph here, and he is
one grand guy. His knowledge of magic,
both Oriental and Occidental, is amaz-
ing. He is a wonderful help to anyone
connected with magic who visits here.
There is so much the magic fan wants
to see and so many things he wants to
get, so Eddie is a lifesaver. I have seen
many magi in my travels over here, and
some of them do some amazing things.
Our tour of the CBI theater will end
shortly after Christmas, after which we
head for Cairo to play a week or 80 bee
fore returning to the States.” . .
CHANDA THE MAGICIAN, sporting a
number of new nifties in his .program,
is heading with his troupe toward
Florida, where he plans to put in the
rest of the winter. ... A RECENT visitor
to New York was Tom Auburn, Montreal
magicker. The same evening Arthur
Lloyd, the "Human Cardindex,” complete
in cap and gown, offered his original
version of Any Card Called For. . . .
KEITH CLARK, minus his familiar
mustache, i8 around the Big Town. ...
LA-MAR THE MAGICIAN (W. F. Myers)
has left his native Ohio for a swing thru
Virginia, Tennessee and the Carolinas,
playing auditoriums. . . . BERT EASLEY
is in the midst of a two-weeker at the
Bt. Charles Cocktail Lounge, New Or-
leans, and indications are that he’ll re-
main there another fortnight. . . .
MADAM PINXY has canceled her usual
trip South to remain in Chicago for the
winter. She is set on a string of Punch
bookings for the holidays. Mr. Pinxy,
back from months of entertaining the
G.I.’s, 18 also working his puppet show
in the Windy City area.

ELL O'DELL and Charles Carrcr cone-

cluded a two-weeker at Ghent Road
Inn, Akron, Monday (17), and headed
for Buffalo for a repeater at the Chez
Ami, where they scored six months ago.
. . + AFTER IRONING OUT a lot of red
tape, Joe Kury and Jill St. Claire finally
left Miami last week, via Pan-American
Airways, for Panama City, where they
open at the Nocturno Missouri, a nitery,
for six weeks, with an optlon on six
more. Kury says he didn’t know that a
guy had to shoot s0 many angles to get
his act out of the country. . . . MYS8-
TERIOUS COLLINS (George Collins),
now showing his wares around Durham,
N. C., after a successful swing thru Ohio
and Pennsylvania, says he plans to
launch an under-canvas magic opry in
the spring. Collins infos that he re-
cently bumped into Wallace, prominent
Durham deceiver, and says that the lat-
ter 1s not doing much magic these days,
as he finds it more lucrative renting
apartments, furnishing them and then
sub-renting. . . . MILBOURNE CHRIS-
TOPHER, who last week concluded a
theater tour iIn Philadelphia, tells of
catching Bobby Baxter at the Walton

WALKATHON

LAST CALL

Positively opening Xmas Day.
Can still use more Teams, also Help
in all departments; top salaries.

Wire at once

KING BRADY

OR
JERRY GREEN SPEED DERBY

414 St. Charles Avenue
New Orleans, La.

Teddy Hayes, contact immediately.

New Year’s Thru Rose Specs;
Holiday Biz Stacks Up Territ

(Continued from page 35)

last good one in many years—but that
remains to be seen. Proof of the fact
that ops, generally, expect big b. o. from
the celebration is the tendency to fore-
go hiring extra talent. In town after
town, hot spot owners are going into
the elbow-bending night with what they
have in the way of entertainment—thus
demonstrating that they expect the
crowds to pile in anyway.

Club Dates Up

Club date volume is better than last
year, however, and acts or bands booked
for private shindigs are generally com-
manding pretty good prices. Last year,
private affairs were held down by the
scarcity of food and liquor and the gen-
eral mood of war-mindedness. This year
the lid is off on food, liquor is easier
and, with many men back from the
service, there are beaucoup parties.

Because the celebration falls on a
weekday night (Monday-Tuesday) the
city fathers in many a community are
either legislating longer hours of opera-
tion or are going to turn their backs
on the usual shutter-time. Last year’s
New Year’s Eve happened on a Sunday
night and the Sabbath infiuence defi-
nitely cut down the time in which Mr.
and Mrs. America could get themselves
plastered. Longer hours will mean both
more selling in the clubs and a greater
opportunity to drift from place to place
with consequent benefits to the till in
more spots. '

Liquor-Selling Curfew

Longer hours, however, will not nec-
essarily mean extra liquor-selling time.
In the majority of cities dissected by
The Billboard, the authorities are stick-
ing to the regular stopper-time for
booze. But, since the spots will be al-
lowed to stay open after the spirits-
dispensing stops, there should be noth-
ing to prevent patrons from piling up a
supply of potables for later consumption
or, in other ways, fortifying themselves
with dizzy-water against the wee hours.

As to the tariffs being charged around
the country—in general, they tend to
average out to about the same as last
year. Thruout the West and Middle
West, however, they are showing a tend-
ency to go up while in the East they
tend to slide down a bit. Los Angeles
is the top city as far as prices go with
a level of $25 a head reached as against
a former high point of $18 per. New
York, on the other mitt, is showing a
top price of $20 as against $25 last year.

The tap thru the land 1is governed
by OPA and wherever queried this gov-

Roof there, and reports that the latter
has developed a pixyish way of working,
with much panto, appropriate music and
a dance step here that all adds up to
solid entertainment. Among other tricks
Baxter does are the vanishing cane in
newspaper, milk pitcher, milk go, torn
hat and panties and the burnt hanky.
“With him, however,” typewrites Chris-
topher, “it’s not the hocus-pocus that
matters, but the funny, frustrated man-
ner in which he puts it across. Tho
both Baxter and Ballantine burlesque
magic, each has an entirely different
slant.” . . . VIRGIL THE MAGICIAN
closed an extended tour of the Pacific
Coast at Oxnard, Calif., December 5, and
hit out immediately for Hollywood for a
30-day vacation. This season, Virgil con~
fined his activities to Oregon and Cali-
fornia, and says he chalked up the big-
gest business he’s ever experiencéd. .. .
LENORE WALTON, after a stint at the
Showbox, Seattle, has taken her bag of
nifties Into Leonard’s 8upper Club,
Salem, Ore. From Salem she expects to
work down the Coast to San Francisco.

Philly Cafe Ops Shell Out
100G for 2 A, C. Spots

ATLANTIC CITY, DEC, 15.—Philadel-
phia cafe interests have purchased two
places in Margate and have already be-
gun renovations which will make them
into top niteries.' Spots are Bert Fisher’s
Famous Old Bar, which overlooks the
Bay, and Di Tullio’s restaurant.

Combined price for the sites was in the
neighborhood of 8100,000.

The Howard Johnson people were also
bidders in the deal, but lost out and are
now shopping around for a site in the
vicinity. :

ernment bureau has made clear that it
is sticking to policy. This, says OPA, is
that niteries can charge no more thah
last year regardless of whether they have
doubled or trebled the cost of the show,
are throwing in drinks or whatnot.

An interesting sidelight on the big
night is cast by the fact that such
former war-industry towns as Bridge-
port, Boston, Chicago, Cincinnati, Des
Moines, Los Angeles, Memphis, Milwau-
kee, Minneapolis, St. Louis and San
Francisco are all in the good-to-heavy
column as far as advance reservations
go. What this means is that people are
going to tie on a bun and have them-
selves some fun even If they resume
worrying the next day. The psychology
of the first New Year’s Eve since the end
of the war is undoubtedly a factor in
those cities, and it shows, again, that
the public will spend if it has a reason
to spend.

All in all, New Year’s Eve this year
should produce a rosy glow for the night
club industry.

LOEW’S STATE, N. Y.

(Continued from opposite page)
mixture of some fresh-sounding material
and a lot that is as familiar as a mother-
in-law. Gentry has a pleasing person=
ality but will be a lightweight as a
comic until he learns to punch harder.

Ray Mayer is hard to place. He 18
neither hillbilly, city slicker, comic,
singer nor instrumentalist, yet he tries
to be all of them in his act and suc-
ceeds in being none to any satisfactory
degree. First, with the assistance of
Gentry and a couple of gals, he goes
thru a “magic poppy” routine which
killed ’em in burly about the turn of
the century, but brings barely a ripple
in December, 1945. Later, he thumps
the keyboard in poor style, tosses off a
few oldies which net some mild laughs
and sings a song, earning just one yock.

Line appears next, in costumes that
look like & series of old lampshades, but
turn out to be the stuff for a “black
light” dance routine. It is doubtful if
the hoofing could be more ragged, but
the audience is asleep, so nobody minds
much.

This segues into Park and Clifford, a
slow-motion acro turn. Muscle-oozers
start off uninterestingly, but gradually
break out some tall bone-bending stunts
and, at last, the payees are stirred into
a good mitt.

Alphone Berge follows with a fast
moving dress-draping act wherein he
clothes some of Mr. Carroll’'s cheese-
cakers in yards of material before the
naked eye. Guy milks applause unmer-
cifully and has an unctuous stage-mane
ner, but aside from that, the turn car-
ries interest and should appeal to fem
patrons. Responses fair,

Ruby Ring is the only really solid act
in the whole show. Fem twlster works
with remarkable ease and purveys a top
line of sensational contortions. Mob
sent her out with a hefty palm. Only
slight fault is her tendency to keep her
kisser gaping too much, making her
look silly at times.

Grace (Lanphier) and Nieco, who fol-
low, have the germ for a class comedy
dance act in what they show. Consists
of the gal spiggotting sensual move=-
ments while the guy spoofs it all In a
Russky dialect. Various bits produce
some healthy giggles. Return with a
slave dance along the same lines.
Trouble is that whoever coined the act
stopped using what he had hit upon
and allowed the routine to degenerate
into hackneyed horseplay. A little more
imaginative thinking can make this act
a very good one. Responses run down-
hill.

Finale has the cast twirling batons
and beating drums—in this, a Broadway
house, in the year 1945. Kiss and Tell
rides the screen. House comfortably
filled. Paul Ross.

Burlesque
Notes

By Uno

MARLANE, featured with a Hirst unit,
found Union City, N. J., a lucky spot.
While there, she contacted for the first
time in three years her husband, Capt.
Frank J. Maholchic, an air pilot, whom
she married six years ago. . . . JOE
DORRIS, emsee, back at the Omar Club,
Binghamton, N. Y., after a long stay at
Shore Road Casino. Brooklyn. . . .
PRIMROSE SEMON has moved from
Miami Beach, Fla., to the Officers’ Club,
Key West, Fla. . . . BILLY PITZER, be-
sides principaling at the Fox, Indianap-
olis, where Mrs. Pat Mack 18 producer,
also has seven concessions at the all-
year-round Victory Park, San Antonio,
all in charge of Mrs. Pitzer. . . . JOIE
DAVIS, dancer, joined the Jack Mann
unit last week. . . . MARY MILLER and
Jack (Check) Hayes finished 32 weeks
at the President, San Francisco, and
opsned at the Rivoli, Seattle, for a re-
turn engagement. . . . THELMA CARL-
TON doubling at her Guest House, At-
lantic City, as a hotel proprietor in the-
summer, and as dance tutor In the
winter.

JUSTIN VAIN (Margie Davis) pro-
moted from chorus girl to a stripping-
talking principal with a Hirst unit, met
up with her former co-chorines at the
Howard and Globe, Boston, last week.
Sister Babs Davis, former principal, be-
came Mrs. James McDermott November
28 and has left the stage. . , . HIRST
UNIT, headed by Marty (Maxey) Fur-
man and Al Anger, comics, has for co-
principals Charlie Harris, Alma Maiben,
Justin Vain and Estelle Christy. . . .
WEN MILLER, who piloted the National,
Detroit, over two years before he was
taken ill, has recovered and is the new
manager of the New Galety, Norfolk,
recently sold to Izzy Hirst, with Art
Lewis as a partner. Lewis, still identi«
fied with outdoor attractions, is also
partnered with Hirst in other burly
houses. . . . THE JOHNSTONS, Bob
and Frances, and their Hollywood The-
ater, S8an Diego, are celebrating the 20th
year of the opening of the house. . . .
LILI SABINE, who served as producer,
captain, stripper, chorine and talking
woman for five years for Moe Costello at
the Republic, Ocean View, Va. and
Galety, Norfolk, 18 vacationing in Miami
with her husband. . . . ALFREDA
WALKER, producer, recovered from the
flu and is back at Cy Walker’s Na Lani
Village Bar, San Francisco.

COSTUMES

for all occaslons.
Custom Made GIFTS.
Send 25¢ for Sequin
and Net Halr Ornae
ment and recelve
Circulars FREE
THE COSTUMER
238 State St.. Dept. 2
Schenectady 6, N. Y,

109 West Eagle Road

Oakmont, Upper Darby, Philadelphia, Pa.,
December 20.

BANGOR

CHORUS GIRLS

Wanted at once. Day off. Short rehearsals,
‘Wire or Write

PALACE THEATRE

Buffalo 3, New York

= ELASTIC NET OPERA HOSE

Black or Nude, $6.00. Strip or Chorus

Panties, $1.25. Net Bras, 76¢. Rhinestone

G-Strings, $10.00. Bras, $2.00. Long Eye-

lashes, $1.50. Add 15¢ postage.

C. GUVETTE 346 W, 45th St., New York 18,
. Y. Phone: Cl-rcle 6-4137.

P.S.: ME TOO-—AL ANGER.

THE YOUNGEST STAR OF BURLESQUE

JUSTIN VAIN

TALKER-—STRIPPER

NOW ON TOUR
DIR. PHIL ROSENBERG

Wadddeaaoricanradialhictor, oo
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BROADWAY OPENINGS

HAMLET

(Opened Thursday, December 18, 1945)

COLUMBUS CIRCLE THEATER

A tragedy by William Shakespeare. Staged
by George Schaefer. 8ets by Frederick
Stover. Costumes by Irene Sharaff. Music
by Roger Adams. Company manager, Wil-
llam G. Norton. Stage manager, George
Cotton. Press representatives, Bill Doll
and Morton Nathanson. Presented by Mi-
chael Todd.

Officers of the Guard—

Bernardo .....ieivevnncensnn Willlam Weber
Francisco ce.ceeeeeevaceannnes John Bryant
Marcellus Alexander Lockwood
Horatlo ...ccvvievnnreiiiinocennss Walter Coy

Ghost of Hamlet’s Father..... Victor Thorley
Claudius, King of Denmark...Thomas Gomez
Hamlet, Prince of Denmark, Son of the Late
and Nephew of the Present King........
............................. Maurice Evansg
Gertrude, Queen of Denmark..... Lill Darvas
Polonius, Principal Secretary of State.....

.......................... Thomas Chalmers
Laertes, Son of Polonius...... Emmett Rogers
Ophelia, Daughter of Polonius...Frances Reid
Reynalde .......vieeceevennn. Franz Bendtsen
Pormer BStudents With Hamlet—

Rosencrantz .....e....s.....Howard Morris

Guildenstern ........ . ...Booth Colman
Player King........ 66000000 +....Nelson Leigh
Player Queen....... +es.sses..Blanche Collins
Player Villain.......eeveunes ....Alan Dreeben
Player Prolog........vceeuues ...Alan Masters
Fortinbras, Prince of Norway......Leon Shaw
Norweglan Captain.............. Nelson Leigh
OSric .oevvvnnnnns 000000060 .Morton Da Costa

LORDS, LADIES, SOLDIERS AND ATTEND.
ANTS: Nan McFarland, Jane Flynn, Janet
Blausen, Robert Berger, John Bryant, Alan
Dreeben, Charles Goff, Robert Hartung, Bill
Levitt, Robert Pastene, Frank Rooney, Ray
Walston, Willlam Weber.

There should be no question but that
Maurice Evans’s new version of Hamlet
will do better than all right, It has
lucidity and impact and Michael Todd
has embellished it with a sock produc-
tion.

While t.here will likely be some carpers
who will compare it unfavorably to the
Evans’s “full-length” job of 1938-1939,
latter has done a bang-up chore in cut-
ting the current edition to a few min-
utes less than three hours. He has re-
tained all the vital essentials and builds
the tragedy swiftly and clearly to its
climax. Cast has been cut from 33 to
21 speaking parts with such expected
items as the gravediggers scene elimi-
nated, but the whole is boiled down to

solid satisfaction. This new Hamlet is
still Hamlet—but one with guts.

If a real fault can be found in the

production, it stems from Irene Sharaff’s
costumes. She has stuck to no particu-
lar period and while the over-all color
combos are arresting, there is a bit of
everything from the Prisoner of Zenda
to Beverly of Graustark plus a bit of
Buck Rogers. They are considerably dis-
tracting. It is a little hard to take the

King at his prayers in a suit that would
- be a click in Blossom Time. Nor do they
go too well with Frederick Stover’s sets
which are really excellent and in the
groove.

The Evans’s portrayal of the moody
Dane is entirely up to his previous
standard. If anything, he has gained
in sureness of touch, and his emphasis
is exactly right for a production which
of necessity must roll along swiftly.
Thomas Gomez contributes soundly as
king. Lili Darvas's queen does not come
up to the mark set by Maidy Christians.
And the same goes for the Polonius of
Thomas Chalmers. One misses Raymond
Johnson in the role. Frances Reid’s
Ophelia—while the part is slashed—is
fine. She plays the mad scene with
great restraint and manages a moving
. portrait of Hamlet’s unhappy gal-friend.
However, cast in general has been care-
fully selected and gives solid support.
Walter Coy is an excellent Horatio and
Emmett Rogers is equally convincing as
Laertes.

George Schaefer, who staged the
streamlined edition for G.I. South Pa-
cific touring—on which this one is
based—has accomplished a top-drawer
Job of direction at the Columbus Circle.
Production is smooth and surely paced
thruout. The result should be popu-
lar. New Hamlet is gaited to modern
trend. Cuts thru superfluous trimming
and gets right down to business. Evans
deserves a bouquet for his script ar-
rangement as well as his thesping. Todd
deserves another for putting it on.

Bob Francis.

k.. o R

.

BRIGHTEN THE CORNER

(Opened Wednesday, December 12, 1945)

*  LYCEUM THEATER

A comedy by John Cecil Holin. Directed by
Arthur O'Connell. Set by Willls Knighton.
Company manager, Edward O’'Keefe. Stage
manager, Elbert A, Gruver. Press repre-
sentatives, Jean Dalrymple and June Green«
wall. Presented by Jean Dalrymple,

Opal Harris..oveevviiinrennnenes Dulcle Cooper
Jerl Carson Phyllis Avery
Nell Carson.......ccevvunneenn George Petrie
Dell Marshall......... ....Lenore Lonergan
Jeflrey Q. Talbot......... Charles Butterworth
Townsend Marshall, Lt.,, U.S.N.

‘Gene  Blakely
Delivery Boy. .Paul Stanley
Officer Roberts 060000000 Robert Simon

The longer one i8 about showbiz—the
more one wonders. One wonders, for
instance, what prompted a promising
young actress like Lenore Lonergan to
switch from a hit chore in Dear Ruth—
unless she wanted to demonstrate that
she could do a grown-up assignment, if
necessary. One wonders also how Jean
Dalrymple, who is definitely in the Stem
savvy class, could get the notion that a
script like Brighten the Corner had more
than a flicker of candle-power. Even
volted with a Hollywood “name,” Corner
still burns blue,

It is all quite hard to understand.
Even dazzled by the success of Author
John Cecil Holm's Three Men on o Horse
and Best Foot Forward, it is unbeliev-
able that Jean Dalrymple could expect
that such a hoked-up combo of ancient
Al Wood's farce plots would ring the
current Stem bell. In fact, Al Woods
would be vastly ashamed of what goes
on at the Lyceum Theater.

So we have Charles Butterworth being
comic as all get out—and faring very
badly withal in spite of his terrific ef-
forts—and young Miss Lonergan striving
ditto with little more result in a farce
that should have been scrapped on its
first reading. It is an insult to offer
such inane twaddle to a Broadway audi-
ence. A couple of other competent
players like Dulcie Cooper and Phyllis
Avery have somehow been intrigued into
responsibility for a part in the dire pro-
ceedings. Evidently, they also have been
talked into something.

The current Holm’s concerto is built
around the bedroom vagaries of a cou-
ple of young couples, the wacky, rich
uncle of one pair being likely to shower
them with a fat marital check. Most
of the action has to do with who is in
bed with whom and constant ringing of
the apartment doorbell. At the end of
an act and a half nobody cares who
sleeps or rings—except that the doorbell

- wakes up the audience.

Butterworth works hard—but is not
funny. Lonergan works hard—but
should have stood in Dear Ruth. Phyllis
Avery works hard—but would still be
happier in The Doughgirls. Arthur
O’Connell’s Stem debut as a director is
(BRIGHTEN THE CORNER on page 44)

DREAM GIRL

(Opened Friday, December 14, 1945)

CORONET THEATER
A comedy by Elmer Rice. Directed by the

author. 8ettings and lighting by Jo Miel-
ziner. Costumes by Mainbocher. Company
manager, Edgar Runkle. Stage manager,
Elmer - Brown. Press representatives, Wil-
Ham Fields and Reginald Denenholz. Pro-
duced by the Playwrights’ Company.
Georgina Allerton......ceeeeeummenn, Betty Fleld
Lucy Allerton.......eveevevnsen Evelyn Varden
Radio Announcer.............. Keene Crockett
Dr. J. Gilmore Percival........ Willlam A, Lee
George Allerton.........oee.. Willlam A, Lee
Mirlam Allerton Lucas....... Sonya Stokowski
The Obstetriclan....,......... Willlam A. Lee
The Nurse........ e¥testieans Evelyn Varden
Jim Lucas.....ccviiiievininnn., Kevin O’Shea

Claire Blakeley......
A Stout Woman.
The Doctor....
Clark Recfiel
A Policeman.

......... Helen Marcy
..Phllippa Bevans
.Don Stevens
Wendell Corey
.James Gregory
.Willlam A, Lee
0 ....Keene Crockett
George Hand...ooovvveveeannennn Edmon Ryan

13380 6000000000000000000060000000 Don Stevens
A Mexican Wendell Corey
Two Other Mexicans........ (David Pressman

(James Qregory
A Walter..........o..... 000000000 Stuart Nedd
Arabella ............ ...8onya Stokowski
V31 000000000000000600000600 David Pressman
An Uusher.............. ....Gaynelle Nixon
Miss Delehanty.......... ..Helen Bennett
Antonio ,.......iiiiiiiiieiiin... Don Stevens

Unless all signs reverse themselves, the
Playwrights Company has another suc-
cess. Dream Girl, Elmer Rice's latest
stage conceit, may not make the sock hit
class, but as a combo of comedy and
fantasy, it is wise, witty and satiric. It is
obviously not intended to be taken
seriously but to entertain. The objective
is definitely achieved.

Once again the premise concerns a
lady-who-can’t-make-up-her-mind. This
time she, a lass of 23, nursing a secret
passion for her brother-in-law and
salving her ego with day dreams because
she can't bring herself to come to grips
Kn;h réeality. It sounds very serious but

sn't,

There’s a wolf in the picture, too, who
wants her to take a run-out to Mexico
with him. And there’s a newspaper guy
who brow-beats the hell out of her and
finally wakes her up suffictently to carry
her off to Greenwich and nuptials at
2 am,

It doesn’t look like much of a plot on
the face of it, but Elmer Rice is thoroly
back on the comedy beam and has nee-
dled his script with laugh lines and some
caustic observations on modern living.
Except for the gal, her mother, father,
the wolf and, of course, the hard-boiled
reporter, Rice hasn’t troubled to give his
other characters more body than the
gal's dreams demand. However, the cen-
tral figures are drawn sufficiently sharp
to carry the proceedings thru to a com-
pletely satisfactory conclusion.

Lead is a natural for Betty Field and
she fits most of her scenes like the pro-
verbial glove. She adds another inch
or two to her stature as one of the
Stem’s best younger actresses. Wendel
Corey also turns in a top-flight job

(See DREAM GIRL on page 44)

UST how much sparking does
legit need to get its collective
motors rolling in high? Here is an-
other case where managers got to-
gether at the tape and with great
enthusiasm stepped on their re-
spective starters. What looked to
start with a bang, pooped out in a
feeble sputter.

In its issue of August 5, The Bill-
board launched a campaign to have
curtain time clearly printed on the
face of all legit tickets. The basic
idea was to improve show-going
conditions for all ducat buyers. It
pointed out that the average pew
sitter had to resort to the A-B-C
ads in the dailies in order to make
his plans for getting to the theater
on time, It pointed out further
that the simple procedure would
give a break to performers who fre-
quently have to open a show in
the face of an Amnschluss of late
arrivals and save plenty of wear-
and-tear on toes and knees of pew
tenants who have managed to make
their seats on time.

Editorial

Legit Co-Operation?

The idea must have possessed
merit, as practically every Stem
theater columnist—as well as a
substantial number of out-of-town
dittoes—thought well enough of it
to pass it on to the consumer pub-
lic. The concensus seemed to be
that it was a good notion to do
something toward increasing the
comfort of the guy who makes legit
biz tick, Mr. John Customer—and
that it would cost managers only a
negligible amount of trouble.

The answer seems to be the same
as ever—when biz is good don’t
bother about anything but rune
ning the show. Apparently, Mr,
Customer is still the forgotten man.
The Billboard isn’t forgetting him;
it’s going to keep right on beating
the drum to see that he gets a
break. ’

Three shows have lived up to
their promises to ticket time their
curtain: Dear Ruth, The Glass
Menagerie and The Mermaids Sing-
ing—the rest took the publicity and
forgot the ticket buyers.
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Out-0of-Town
Openings

MURDER WITHOUT CRIME

(Opened Tuesday, December 11, 1945)

COPLEY THEATER, BOSTON

A mystery drama by J. Lee Thompson. Pre-
sented by Theodore C. Ruskin. Staged by
Hale McKeen. Original settings by Ray-
mond Sovey. General manager, Ben F,
Stein. General press representatives, Samuel
J. Friedman and James P. Davis.

Stephal c.cevevvvivecenncnnss Tom Rutherford
GIENA tveveeerrvescsossariasconess Sonia Sorel
Matthew ..John Carradine
BB 000000000000000000000000000 Lilllan Harvey

The basic trouble with Murder Without
Crime is that it has less suspense and
fewer spine dtingles than the simple
project of eating a grapefruit. The cast
does a noble job of wading in glue, and
there are moments which are honestly
impressive, notably the early bating
scenes between Tom Rutherford as the
“murderer’’ and John Carradine as his
landlord and envious friend Matthew,
and the two scenes which Rutherford
and Lillian Harvey as his returned wife,
Jan, get the chance to play well.

HUB CRIX TAB

Most of the scanners brought out the whips
for this one. Five said ‘“No” and the other
two had ne opinion. Veting “No”: Helem
Eager (Traveler), Peggy Doyle (American),
Elliot Norton (Post), Leo Gaffney (Record),
Elinor Hughes (Herald). On the fence: Ed=-
win F. Melvin (Monitor), P. W. (Globe).

The special clump of onions is di-
vided equally between the playwright and
the director. Murder is always an ine-
teresting stage pastime, and given a
serious jolt of re-writing vitamins plus
a pruning of. silly touches such as the
dizzy knocking-on-the-door business or
the murder sequence in which Sonia
Sorel as the mistress makes like stab-
bing herself while weaving like a Jitter=
bug, Murder Without Crime has a bet-
ter than fair money-making chance. It's
hard 1o overlook the door-knocking
silliness since the business involves a
heavy knocking and then a complete
silence (on stage and from the Knocker)
for a sizable collection of seconds.

Logic is agalnst the cast from the
very first few minutes when the finally
fatal vial of dope (or something) is
waved around. The most annoying
thing however, is the fact that excellent
actors and actresses are allowed to try
to swim upstream against a current that
would defeat an agile salmon. Murder
Without Crime is something to see on
the basis of momentary and hard-won
acting flashes from everyone concerned.

The great and bitter joke is that the
play could be solid entertainment if
the playwright, producer and director got
together on the suspense.

Barbara Pearson.

PYGMALION

(Opened Monday, December 10, 1945)
PLYMOUTH THEATER, BOSTON

George Bernard Shaw's romantic comedy pre-
sented by Theater Incorporated. Richard
Aldrich, managing director. Staged by

Cedric Hardwicke. Settings by Donald

Oenslager. Costumes by Motley.
Clara Eynsford-Hill.............. Wendy Atkin
Mrs. Eynsford-Hill.......... Myrtle Tannehill
Bystander .....cceiiiieciicnnnen. J. P. Wilson
Freddy Eynsford-Hill.......... John Cromwell
Eliza Doolittle............ Gertrude Lawrence
Colonel Pickering.... ....Cecil Humphreys

Henry Higgins......... ..Raymond Massey

Sarcastic Bystander............... Jay Black
Taxicab Driver........ ...Rudolph Watson
Mrs. PearC€....cceeevecrosccrens Anita Bolster
Alfred Doolittle............... Melville Cooper
Mrs. Higgins ...Katherine Emmet
Parlourmaid ...........ooei0neenen Hazel Jones

Pedestrians and Bystanders....Lucy Storm,
Barbara Pond, Walter Kapp, John Parks

Critics and audiences alike will let out
cheers for this first fine effort of Thea=
ter, Inc. Pygmalion is that rare coms=-
bination of good theater in which play-
wright, producer, director and cast do
right by their chores.

HUB CRIX TAB

Out came .the superlatives and adjectives
for this one. Boston’s ponderers voted solidly
“Yes” as follows: Elinor Hughes (Herald),
Helen Eager (Traveler). Edwin F. Melvin
(Monitor), Leo Gaffney (Record), Peggy Doyle
(American), Elliot Norton (Post), Cyrus Dur-
gin (Globe),

Briefly, Pygmalion concerns the experi-
ment of a wealthy English phonetics
professor who picks up a Cockney flower
girl, teaches her how to speak correctly,

* (See PYGMALION on page 44)
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Legit Back on Rack
Over Theater Lack

(Continued from page 3)
at all.” On the other hand, the Shu-
bert interests have been systematically
leasing their legit houses to radio and
pix, the Ambassador and the Winter
Garden being the latest to change over
to other mediums.

CIC Has Building Ideas

City investing Corporation, which is
the second largest investor in legit real
estate, owning the Morosco, Bijou, Coro-
net, Fulton and 46th Street theaters, has
ideas for building houses, but nothing
definite has been set. CIC rep on the
Stem, Louis Lotito, claims “building
costs are so unstable that contractors
are afraid to give bids for labor and
materials. Theaters can only be built
now on a cost plus basis. To build a
theater by itself is a very speculative
proposition, so speculative that insur-
ance companies won't even give you a
mortgage on one. The theater must be
included in other office property (offices,
stores, etc.) to enable you to carry on
during the lean years. People forget
that theater owners were losing their
shorts not so long ago.” CIC has tenta-
tive plans for developing a large parcel
of land it owns on 45th and 46th streets.
Possibility is that a large office bullding
modeled after the Paramount Building
will go up there. Right now, CIC is
making enough dough on present hold-
ings to make the org think twice before
building.

Among the independents, S. S. Krell-
berg, who owns the Belasco; Norman
Pincus, who owns the Alvin, and Harry
Fromkes, owner of the Playhouse, all are
in the market for theaters. Krellberg
would build now if it were possible. He
says its too tough to get material. *“The
basic cost of the land is unimportant so
long as you utilize the property above
the theater to compensate you.” Opera-
tor also feels that building must be done
in the Times Square area so that ticket
shoppers get a chance to buy their
ducats. The trade agrees with Krell-
berg, claiming that concentration of
houses definitely helps the weak sis-,
ters when somebody is hard up to see
“round actors.” If they can’t get du-
cats for a hit, they’ll settle for a medig-
cre show, they feel.

Too Many Theaters?
Fromkes feels that there are too many
heaters. ‘“The problem is to keep your
use filled with anything worth put-
in,” the owner argued. “What

se, all the houses should be mod-
—wired for sound so that people
balcony can hear and air-condi-
so people can see a show in
comfort.”

Another trade figure suggested that a
tryout house could be used for benefits,
thus alleviating some of theater con-
gestion. House buy-outs are a real
problem now.

Myerberg Agrees

Michael Myerberg, the Mansfleld’s
owner echoes Fromkes' ideas. “Sure
there are too many theaters. The trouble
is that there aren’t enough good scripts.
Owners are now in a position where they
can be choosey. There's no biz for a
bad show, but there are enough houses
available for producers. I feel so strong-
1y about this that I am opening my own
show, Lute Song, out of town. I haven’t
got a theater on Broadway. If it clicks,
three or four theaters will open up. If
not, I don’t deserve & house.” Owners
emphasize that the shortage is tempo-
rary, one which a drop in blz can rem-
edy very quickly.

Zoning regulations which came out in
1945 make 'things tough on prospective
builders. At present you can only use
75 per cent of the avallable space for
your theater as contrasted with 100 per
cent available under the old laws. This
means you have to use 33 per cent more
property for an equivalent structure.
Building is also nixed in restricted re-
tail districts.

Showfolk say that the only hope of
legit is to reclaim some of their thea-
ters from radio and pix. Avon, Ambas-
sador, Maxine Elliot, Guild, Longacre,
New Yorker, Ritz, Winter Garden and
the Vanderbilt are all tied up by those
mediums. However, the Hammerstein
on 52d Street and Broadway and the old
John Golden on 58th Street, recently
acquired by William Fitelson, go back

Dramas
Opened Perfs.
Anna Luocasta........ ... 8430,°42 550
(Manstield)
Brighten the Corner....12-12,'45 5
(Lyceum)

cent with seven ouf
crix turning it down. No:
(PM), Robert

Scored,22 per
of nine
Louis Krenenberger
Coleman (Mirror), Howard Barnes
(Herald-Tribune), Wilella Waldorf
(Post), Lewis Nichels (Times), Ward
Morehouse (Sun), Robert Garland
(Journal-American). Yes: John Chap-
man (News), Burton Rascoe (World-
Telegram).

Dark of the Moon...... 3-14,’45 318
(46th Street)
Closes Saturday (15). Timothy

Lynn Kearse will take over leading
fem role, when tour starts in Balti-
more on Monday (24).

Dear Ruth.............. 12-13,'44
(Henry Miller's)

Show had a birthday on Thursday
(13). Producers Hyman and Hart
feted entire cast, stage crew and staff
at the Stork Club. Troupe goes to
Naval Base at Quonset Point, R. I,
to give performance on Sunday (16).
Stage manager Paul Roberts has re-
signed. Don Hershey replaced him
on Monday (17).

Deep Are the Roots..... 3-26,’45
(Fulton)
Barbara Bel Geddes out ill on Mon-

428

~

94

day (10). Esther Snowden subbed
for her.
Dream Girl ...........12-14,%45 3
(Coronet)
French Touch, The....12- 8,°45 9
(Cort)
Took an eight-tovone thumbdown

from aisie exeprts. Score: 11 per cent.
No: Louis Kronenberger (PM), Roberi
Coleman (Mirror), Wilella Waldorf
{Post), John Chapman (News), Howard
Barnes (Herald-Tribune), Lewis Nichols
(Times), Robert Garland (Journal.
American), Ward Morehouse ($un).
Yes: Burton Rascoe (World-Telegram).
Management claims 16G for first week.
Will try to make a go of it, despite
crix panning. Brian Aherne and °
Madeleine Le Beau will be guested at
Hotel Astor by Theater Assembly on
Friday (21). Joseph Fields is at work
on new comedy, ‘“The Couch Case.”

Giass Menagerie, The... 3-31,°45 300
(Playhouse)
Hamlet ............ vess 1213, %45 4

{Columbus Circle)

Received general hat-tossing from
the crix. Score: 100 per cent. Yes:
Louis Kronenberger (PM), John Chap-
man (News), Lewis Nichols (Times),
Howard Barnes (Herald - Tribune),
Wilella Waldorf (Post), Ward More-

house (Sun), Burton Rascoe (World-

BROADWAY
SHOWLOG

Performance Thru Dec. 15

and effect a saving.

Crix will have a light sked between now and Christmas.
entrant is set for next week, when “Billion Dellar Baby” bows in at the Alvin
on Friday (21). American Negre Theater will preem their latest effort, ‘“Home
Is the Hunter, in their new home on West 126th Street on Thursday (20).

YULE TIME BLUES

Biz steadily dropping as holidays close in.
substantial take and can afford to stand the shrinkage, but weaker sisters are
taking a pushing around, coinwise.
cided to suspend for pre-Christmas week.

Standard hits hold up for

One show, ‘“You Touched Me,” has de-
Some others may follow example

Only one Stem

Opened Perfs.
Telegram), Robert Garland (Journal-

American), Robert Coleman (Mirror).
Harvey .............. R § O P % 183
(48th Street)
1 Remember Mama...... 10-19, '11 588
(Music Box)

Joan Tetzel out ill Monday (10} thru
Wednesday (12). Nancy Marquand
took over her role. Celia Babcock
subbed for latter. Marlon Brando

likewise out of troupe Wednesday (12)

.and Thursday (13). Frank Babcock
filled in.
Life With Father....... 11- 8, ’39 2,360
(Bijou)
Mermaids Singing, The. 11-28, 15 20
(Empire)

Lois Wilson airguests with Sue Redd
(WOR) on Saturday (15). Walter
Abel and Lois Wilson on tele show
(NBC) for Child Welfare League,
sponsored by Police Department, on
Wednesday (12). Jack Manning, cur-
rent emsee of ‘“‘Saturday Senior
Swing’” (WJZ) program, air-guested
on “Sinatra Show” (WABC), Wednes-
day (12).

Rugged Path, The
(Plymouth)

Rumors have Spencer Tracy quitting
cast on January 5. Rex Willlams and
Jan Sterling left cast on Monday (10).
Former was replaced by Efrom Zim-
balist Jr. and latter by Mary Stephen-
son. Williams is rehearsing with
“Portrait in Black.”

State of the Union....11-14,'43
(Hudson)

Kay Johnson air-guests with Adri-
enne Ames on Monday (31). Second
company being prepped. Conrad Nagel
is a likely cholce for lead.

ceeeee.. 11-29,°40

...... 11-10, *46 41

37

Strange Fruit 20
(Royale)
Therese ......... vesses.10- 9,745
(Biltmore)
Eva LeGalllenne-Victor Jory-Mar-
garet Webster rep troupe is set to
become a reality next October.

Voice of the Turtle, The. 12- 3,43
(Morosco)

Martha Scott out of cast on Wednes=
day (12). Loulsa Horton filled in.
John Beale has been rehearsing since
Monday (10). He takes over role
{rom Elliot Nugent January 7.

You Touched Me ....... 9-25,°45
(Booth)
Lay off Sunday (16).
on Saturday (22).

80

713

92
Will reopen

Musicals
Are You With It? ...... 11-10, ’45 42
(Century)

Composer Harry Revel air-guested
with Dick Gilbert (WHN) on Wednes-

Opened Perts.

day (12). Revel left immediately after
for Hollywood to begin work on an-
other score. Judith Allen (WHOM)
guested Jane Dulo on Thursday (13).
June Richmond was guest of Lew
Parker on *“Edelbrew” program (WOR)
on Friday (14). Frank Satenstein
will have chore of casting director for
Richard Kollmar's forthcoming ‘“Dan-
ny Boy.”

Bleomer QGirl............
(Shubert)
Carmelita Lanza returned to ballet
on Wednesday (12). Dancer Theresa
Gushurst left troupe on Saturday (8).
Jedn Houloose has taken over her slot.
John Wilson’s London partner, Hugh
Beaumont, arrived on Thursday (13).
Will stay three or four weeks and
catch the opening of Lunts in “Oh, -
Mistress Mine."”

10- 5, 44 502

Carousel ............... 4-19, 35 280
(Majestic)

Day Before Spring, The. 11-22, 45 28
(National)

Bill Johnson and Irene Manning
appeared at Apollo Theater benefit
for underprivileged Negro children,
sponsored by Dan Burley, Friday (14).
Maurice Abravanel leaves for Aus-
tralia on Thursday (27). WIill con-
duct Sidney Swnphony Ork In con-
cert series.

Follow the Girls........ 4- 8,’45 706
(Broadhurat)

Oklahoma! ........ veess 3=31,°43 1,187
(St. James)

On the Town...........12-28,°44 4068
(Martin Beok)

Polonaise .......... vens. 10- 6,45 81
(Adelphi)

Wwill take to road on January (14).
Reopens in Philly, stops in Boston,
Buffalo, Pittsburgh and Detroit, then
into Cht for a limited run. Will wind
up on the West Coast. Tanla Ria-
bi)uchinska leaves cast on Saturday
(15).

Red Mill, The...........10-16,°45
(Ziegfeld)

Director Billy Glilbert is the lkely
choice to stage the new Nancy Walker
song-and-dancer. “Look Who's Here,”
for Gus Schirmer Jr.

ki

Song of Norway........ 8-21,’44 556
(Imperial)

Up In Central Park..... 1-27,°45 3i0
(Broadway)

Beginning Sunday (30), Sunday mat
and evening showings will be skedded.
Monday night and Wednesday mat
performances will be dropped.

ICE SHOWS

Hats Off To Xoe........ 6-22,%4%
(Center)
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Who Really Dunit?
“Catherine” Script

Brings New Suit

NEW YORK, Dec. 17.—Two scripters,
Edwin K. O’Brien and Michael Kane,
have filed suit for 100G against Mike
Todd and Mae West in New York Su-
preme Court. Claim is that the Todd-
West combo snatched the Catherine Was
Great script without paying any dough.
Writers further claim that they are the
sole owners of the literary property, but
nevertheless subsequent to April 1, 1943,
the defendants produced the play falsely,
repping it was written by Miss West.
Scriveners seek to have Todd produce his
books, records and the original script of
Catherine as delivered by Mae or her
agent. :

Todd, in answer, generally denies all
the charges, asserting that the work was
done as hired employees. He also insists
that the guys were given plenty of let-
tuce for their claims, signing and execut-
ing a release in writing from any claims
with reference to the play.

Suit is similar to one filed several
months ago by two Hollywood scribblers,
George S. George and Vadim Uraneff,
for $300,000. They wanted 150,000 bucks
as a share of the profits and $150,000
for alleged breach of contract under
which Miss West was to divvy up the
profits, Suit was dropped because of re-
leases signed by the writers.

to legit next season. It looks like it will
be a long time before Broadway sees any
new houses built. When they do go up
they will be combination theaters, office
buildings and stores. The theater of
the past is gone forever.

www americanradiohsstory com

ROUTES

Dramatic and Musical

Born Yesterday, with Jean Arthur (Shubert)
New Haven, Conn., 20-22.

Carmen Jones (Erlanger) Chicago.

Clark, Bobby, in Would-Be Gentleman (Shu-
bert) Philadelphia.

Dear Ruth (Geary) San Francisco.

Dear Ruth (Harris) Chicago.

Dunnigan’s Daughter (Wilbur) Boston.

Harvey, with Joe E. Brown (Hartman) Colum-
bus, O.. 21-22.

Hasty Heart (Hartman) Columbus, O., 17-18;
(English) Indianapolis 20-22.

Kibbee, Guy, in A Joy Forever (Blackstone)
Chicago.

Late George Apley (Walnut) Philadelphia.

Lawrence, Gertrude, in Pygmalion (Plymouth)
Boston.

Lunt and Fontanne, in O Mistress Mine
(Town Hall) Toledo, O., 20-22.

Martin, Mary, in Lute Song (Forrest) Phila-
delphia.

Murder Without Crime (Copley) Boston.

Musical Repertoire (Nixon) Pittsburgh.

Nelly Bly (Shubert) Boston.

Of All People (Ford) Baltimore.

Oklahoma (Auditorium) Rochester, N, Y.

Olsen & Johnson, in Lafing Room Only (Shu-
bert) Chicago. .

Rainer, Luise, In A Gift for the Bride (Han-
na) Cleveland.

School for Brides (Royal Alexandra) Toronto.

Student Prince (Biltmore) Los Angeles.

Suds in Your Eye (American) St. Louis.

Voice of the Turtle (Bushnell Auditorium)
Hartford, Conn., 20-22,

Voice of the Turtle (Selwyn) Chicago.

Winter’s Tale (National) Washington.

Library Theater
Aims for Air as
. Stem Angel Base

NEW YORK, Dec. 17.—Equity Library
Theater is making its first move to step
out into the big time. Equity Council
has given the go-ahead signal to the
thesps, needling their reps, Stix and
Gude, into beating the drums for 2
sponsor for a Library Theater radio show.
Seg would probably be a half-hour dra-
matic program with a name. Profits
would go to the Library Theater set-up.

Actors are trying to get enough dough
to put their own shows on the Stem.
Library Theater was offered five weeks
at the City Center, run to begin No-
vember 17, but offer was turned down
because the thesps didn’t have the 20,000
bucks needed to go into production. John
Golden pays the bills for the Library

Theater. However, he wasn't amenable
to the City Center proposition. If
the radio seg pitch goes thru, Library
Theater will have the jack to do its own
shows.

playing Auditoriums and Theaters.
with Organ. Write or wire

30 Rockefeller Plaza

WANTED

Two Young Married Couples with Stage Experience to join Road Show

CRA ARTISTS, LTD.

Also need Hammond Organ Player

New York City

- A
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Need for FBIS
Sub Seen in

Pearl H. Probe

WASHINGTON, Dec. 17. — With the
Army Pearl Harbor Board of Inquiry ex-
posing more secrets of code messages
picked up by the Federal Communica-
tions Commission’s monitoring service
prior to “day of infamy,” the State De-
partment is quietly but vigorously agitat-
ing for creation of a new agency to sup-
Plant the Federal Broadcast Intelligence

Service which did the pre-war and war-
time monitoring and which went by the
boards this month as a victim of economy
slices by Congress. There appears little
doubt but that the State Department will
get a sub for the former FCC agency.

Alertness of the FBIS 1is generally
acknowledged, particularly as evidence
pours into the Congressional committee
" investigating Pearl Harbor’s one spec-
tacular bit of evidence, which previously
had been ‘“top secret’” and went into the
record Wednesday (12) showing that
FCC’s monitoring outfit had intercepted
the Jap tip-off message three days before
the December 7, 1941, attack on Pearl
Harbor., Message when translated said:
“War with the United States, war with
Britain, including the NEI (Netherland
East Indies) except peace with Russia.”
This was a hitherto undisclosed part of
the famous “wind executive” message and
more bluntly than any other coded
message foretold the “sneak’ attack.

State Department bigwigs are pointing
out that unless a large-scale monitoring
agency is re-established, the United States
will be In danger of missing out on any
similar “flashes” in the future. Whether
FCC or the State Department will get
the agency hasn’t been determined, but
top officials appear convinced that such
an agency ought to be restored. Army

and navy had depended on the monitor- .

ing service for an important part of
intelligence info and the military serv-
ices now have no such agency of their
own. ‘

ABC’s CLAPPER LURES
(Continued from page 6)

be potent factor in building future audi-
ences.
-

Parasites Must Go
One thing nearly all agree on. The
participator-created “pro” mike follower
will have to go if this type of show is to
flourish. The character who has found it
a profitable sideline to elbow his way to
the mike at the drop of a Gruen watch
and make off with the giveaways is not
new to the trade and appears to present

the only real problem facing participators. .

If enough of them make the daily rounds
among the shows, audience participation
will lose the freshness and spontaneity
responsible for its current success. This,
however, may prove a tough nut to crack.
Emasees soon get to know the *“giveaway
Gertles,” but sometimes have to reluc-
tantly put on these mike vets if an audi-
ence refuses to give. However, it is be-
lieved that Hollywood will find it easier
to weed out participator parasites once
the tourist trade starts pouring in.

Tickle-ish Business

NEW YORK, Dec. 17.—An ad-
vertising agency, Al Paul Lefton,
recently came across & real brain
teaser.

One of its wartime clients was
the Arthur B. Tickle Engineering
Company, a marine engineering
outfit which converted ships.
Like many other firms, Tickle
used spot announcements to re-
cruit much-needed workers.

Now that the war 1is over,
Tickle, sold on radio, wanted to
continue its air advertising, this
time to pitch for customers. A
highly specialized enterprise, ship
converting, didn't look 1like a
sure-fire project for mass-appeal
broadcasting.

Finally Lefton snared them a
newscast spot on WOR, and since
then a steady stream of orders
has come to the station from lis-
teners who want Tickle to con-
vert everything from an under-
wear factory to a private yacht.

Nothing Loaded

NEW YORK, Dec. 18.—Kate
Smith soiree last night at the
Waldorf was a smart surprise to
scrivveners. Instead of the usual
free drink and stale gab, this
setto had an ided. X

The idea: Every scribe and
guest got a bundle of phony
dough, hit the line of chuck-a-
luck, dice, poker, etc., games. Af-
ter a number of hours the house
called time, gave choice prizes to
guests with the biggest bundle of
make-believe money.

Pirst fresh approach to a cele-
brity party local radio row has
had in years.

Drees To Plug Gees
From Chi Race Parks
- But on the Air

CHICAQO, Dec. 17—Jack Drees, for-
mer sports announcer at WIND, Chi
indie, and navy -dischargee, has been
appointed radio exploitation director of
the biggest money-making race tracks
in these parts, Arlington and Washing-
ton parks. Move 18 regarded as the
first time that race moguls in this area
have taken sufficlent cognizance of radio
as & promotional medium to hire a man
who knows his way around Michigan
Avenue.

Altho all tracks have public relations
men, Drees and his boss, Ben Lind-
heimer, feel that radio hasn’t gotten a
fair shake from men who are predomi-
nantly newspapermen, not radio experts.
Drees will supervise all details of ex-
ploitation, ranging from air plugs to
set-ups for commentators.

Wis. Cheese Firm
Airs Little Flower

NEW YOREK, Dec. 17—No sooner did
it become known that “The Hat” (Mayor
La Guardia) was avallable for sponsor-
ship of a local program (see page 7)
than the June Dalry, a Wisconsin cheese
company, put it on theline for a 8unday
12 to 12:25 p.m. (EST) airing over
New York’s Station WJZ weekly, start-
ing January 6. The mayor took the
assignment because he desired to con-
tinue on the local political scene and
because the sizable b. r. will permit him,
to maintain the news-gathering and re-
search organization essential for his cru-
sading.

2,000 Kids To Attend
WIBG Christmas Party

PHILADELPHIA, Dec. 15,—Annual
Christmas party staged by Zella Drake,
WIBG fem-commentator, will be the
largest ever staged in the area. Previous
affairs were held in the studio audi-
torilum which only handled the Christ-
mag wants of 300 youngsters.

This year the party will be staged at
the Erlanger Theater, which seats well
over 2,000, Santa Claus will be intro-
duced by Mayor Bernard Samuel of this
city. Listeners to Zella Drake’s program
have contributed over 8,000 .gifts for
distribution, along with fruit and candy
for every child.

Program will include music, singing
and movies. Children come from 8t.
Edmund’s Home for Crippled Children,
Salvation Army, Pennsylvania School for
the Deaf, Lutheran Home for Orphans,
8t. Vincent’s Home for Orphans, S8outh-
ermm Home for Destitute Children, Infan-
tile Paralysis Group of the Emergency
Ald, Baptist Home for Orphans, Presby-
terlan Home and Children’s Village, and
Department of Public Welfare. Affair
will be held Saturday before Christmas.

Petrillo Okays Net
Ed Show Feed to
WBOE, Cleveland

CLEVELAND, Dec. 17.—American Fed-
eration of Musicians’ president, James C.
Petrillo, last week indicated in a letter
to the Cleveland Board of Education
that he may permit the resumption of
CBS's American School of the Air and
other sustaining educational shows on
the board's FM station, WBOE, Service
of web shows to the station was sus-
pened some weeks ago when Petrillo
decreed that there shall be no dual
broadcasting for FM unless a stand-by
band is hired.

Education board here, which takes
ed shows off lines from every commer-
cial outlet in town, appealed to Petrillo,
asking for an exception in its case be-
cause-of its non-profit operation. The
AFM prexy first wrote the board that
he’d take the matter under considera-
tion. Last week he sent a letter which
said, in effect, that they could resume
the feeds from other stations. Managers
of the city’s commercial stations have
indicated,that they will go back to the
old operation immediately.

WWJ Opens Winter
Traffic Safety Drive

DETROIT, Dec. 17.~Campaign for win-
ter traffic safety is being injected into
various talk programs on WWJ, Drive is
being promoted thru co-operation with
the Detroit Police Department and the
Traffic Bafety Association, a civic-minded
citizens group.

A traffic note goes into all weather
forecasts, tied in with the contents of
the weather message. Typically, if snow
or frost is coming, drivers are warned
to allow extra time for their trips in
order to drive slowly enough to insure
safety.

Newscasters are being enlisted in the
WWJ safety program-as well. For ine
stance, Harold True and Austin Grant
are using traffic notes In two shows
dally, alternating the pitch to insure
Interest. Typically, True will use a story
of a serious traffic violation or accident
on the early-morning program, and a
report of conviction of an individual for
a traffic offense at noon. Next day
he will use the same type of material,
but reverse the order in which it is
presented, so that followers of any one
program get different kinds of material
on successive days.

La Boheme Trekking
To Ohio, Indiana Air

NEW YORK, Dec. 17.~—La Boheme Wine
is moving its spot campaign west. Have
ing licked New York and New England,
the grape juice is now buylng spots on
stations in Ohio and Indiana.

Campalgn was designed to deliver dis-
tribution and demand on a State-by-
State, section-by-section set-up. As fagt
as problem is licked the sales pitch
shifts. Drive uses 10 spots a week for 13
weeks on each station. Biow is the
agency.

Donnelly, Industrial Surveys
Selected for BMB Tabulation

NEW YORK, Dec. 17~The Reuben H.
Donnelly Corporation and Industrial
Surveys, Inc., have won out over other
bidders to do coding, editing, tabulating
and malling phases of the first BMB sur-
vey. The technical research committee of
the org last week accepted bids from both
companies and will recommend their ac-
ceptance by the board of directors. Con-
tracts are being drawn up in advance of
the boards final okay. Donnelly will han-
dle mailing, lists, etc. I 8. will do the
coding, ete.

Dominion Government.

ex-gervicemen are represented.

- Canadians Want In - Too

TORONTO, Dec. 17—A grand total of 89 applications for radio
stations, 54 standard and 35 FM, are currently pending before the
The majority of the applications are from
private individuals or broadcasters who have stations in areas other
than the ones in which they have applied, but 13 newspapers and nine

In the FM group there are applications from four different boards
of education, including Toronto, London (Canada), Kingston, and the
inspector of public schools of North Renfrew.

Tele Review

g T ey -
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NBC

Reviewed Sunday (16) 8-10:30 p.m.
Style—Pix, Shopping hints, comedy,
sports.. Sustaining WNBT (NBC), New
York.

Boredom came forth from NBC video
this evening. Add up everything but
the hockey and the entertainment score
wouldn’t touch bottom. Hold every-
thing, the news pix were okay, especially
the army shots of the execution of that
German general in Italy. The close-ups
of the general as he received the bul-
lets of the firing squad were something
that won’t be forgotten in a long, long
time. Paul Alley did his usual swell
cutting Job. You were there, Charlie.

Third episode of the Television Christ-
mas Shopper was enlivened only by some
cartoons of Aunt Minnie and forgotten
relatives. Aside from that, the scanning
was a lot of nothing, and, while Lenore
Kingston, who replaced Renee Terry,
was permitted to do a little more than
Terry last week, it all added up to why
people turn off pic receivers.

Shopper, however, wasn’t as horrible
as & so-called comedy bit titled How To
Wrap Your Christmas Gifts. This, in
writing and direction, was far worse
than a B short, without an amusing
conceit in the entire episode. The cast,
Richard Goode, Jane Thomas and Jon
McQuade, can’t be blamed. They were
given nothing to do to tickle viewers
risibilities. They tickled nothing.

Both Shopper and Wrapper were from,
Fred Coe’s non-imaginative department.

Last studio live show was In Town
Today, which brought back to NBC
Announcer Capt. Ray Forrest. Jack
Costello introed Forrest, who took over
the -emsee job of bringing an assorted
group of people to mike and ike. Most
of the time Warren Wade, the producer,
had him on that inevitable interviewing
couch or jumping up and down from it.
He presented some talent, but did them
no good. Yvette, for instance, developed
a Martha Raye mouth on camera, with
none of Raye’s comedy. Peggy Alexander
danced in a USO uniform, which only
presented her face. Reason why the
boys went for her overseas. One sock
moment on the In Town routine was the
presentation of 8gt. Harold Russell,
whose Diary of a Sergeant was human-
interest copy.

Both the U. 8. Army insert moon pic
tures and the interview of the handle
ex-G.I. /developed chills. Russell w
real—and you were In the hospital
him—as well as believed him when
spoke to the boys about the fact
it can be done (living) without. h
Videowise, the program, as a unit,
below even most of the DuMont
CBS scannings. That's bad, broth

Then came hockey. This evening-
seemed less spider-webbing in 25, %
and the puck was therefore eas! -2,
low. It was a well-followed 5"}0"’;
perhaps worth the price of lo o 947
hours of - near nothing. M°,°%,
followers turned off their se, %
news and came back at hoc*%0

Who could blame theu}?é*,?

Met Tele Ya'??
LF Appli : on,
Calls It ./asteful

NEW YORK, Dec. 17. — Metropolitan
Television (Bloomingdale’s department
store, New York), last week withdrew
from the FCC its application for a com-~
mercial televislon station in the lower
frequencies, contending that operation
in that area is wasteful since “the evente
ual home of television is in the high
Ifrequency band.”

I. A, Hirschman, company v.-p., told
the commission that Metropolitan will
continue to experiment in the upper
regions. .

Rex Davis Joins KMOX Staff

CINCINNATI, Dec. 17.—Rex Davis re-
slgned recently as WCKY news edi-
tor and production manager to accept a
post in the news department of KMOX,
St. Louis. Davis, who formerly sang
over CBS for two and & half years as
Franklyn Stewart, takes up his new du-
tles January 1. Davis joined WFBE
here, now WCPO, in 1931 and in 1937
ﬁﬂned WCKY. His name in private life

Frank Zwygart.
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pages of newsprint, while the larger

Newspaper Vender Slated Soon

Machine Also
To Sell Mags

West Coast firm schedules
device with slug rejector,
coin change return device

BERKELEY, Calif,, Dec. 15.—The
Serven Vendor Company, of Berkeley,
manufacturers of rural mail tubes and
honor racks, announces that it will soon
have a newspaper and periodical vending
machine on the market. Announcement
came from A. H. Taylor, sales manager
for the firm. o

The company’s vending plans were
given considerable publicity by newspa-
per trade magazines when the vending
machine was in experimental stages, but
this is the first announcement revealing
actual production plans. Early last
month, the Serveu vender was demon-
strated at the Western Conference of
Newspaper Circulation Managers, and
was given a favorable reception there.

Taylor and George T. Hemmeter are
the inventors of the new vending ma-
chine, according to announcement made
by the firm. Two models are now going
into production, and Taylor predicted
that high-gear production will be
reached sometime within the next 90
days, after which deliveries will start in
earnest.

Locations Slated

Vender, according to officials of the
concern, 18 designed to sell newspapers
and magazines on street corners, in
hotel and apartment lobbies and at
other locations where business does not
warrant placing of a newsstand.

The vender is loaded with papers in a
horizontal position, with the loading
operation taking about 30 seconds, ac-
cording to Taylor., Machine is said to
be weather-proof and pilfer-proof, with
a simple mechanism that will need very
little service attention.

Venders wilV come in two models—
one will have a top capacity of 1,250

Look To The il \LHA

7\ JENERAL

306 N. GAY ST. = B

LEO OFFERS

HOLLYWOOD

Latest and Most Fascinating 5-Ball Pin Game.

WRITE—WIRE—PHONE
IMMEDIATE DELIVERY

Leowés COIN MACHINE SERVICE

3924 W. Chicago Ave. = C

WAIT AND BE REWARDED WiTH Air@on/

The automatic phonograph that is sensationally differ-

revolutionary in design, in mechanism, in earning pos-
Don’t invest a dime in musical equipment
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*
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» until you see Aireon.

* OF COLUMBIA, NORTHERN VIRGINIA,
»* “TOMORROW’S AUTOMATI
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model will hold 2,600 pages.

Takes Varied Coins

Operation of the machine will be one-
handed, and Taylor says that the ma-
chine will be equipped with a slug re-
jector., Coin mechanism of the news-
paper vender will be built in such a way
that it can be readily changed from §
cents to 10 cents to 15 cents. Change-
over, says Taylor, will be accomplished
by pushing a small lever. Reason for
the varying coin size is to accommodate
different priced papers as well as to
account for the difference in price be-
tween dailly and Sunday editions of the
game paper.

The machine will automatically post
a “Sold Out” sign just as soon as its
contents have been exhausted, says Tay-
lor. In the event that someone Pplaces
a coin in the machine after the sign has
appeared, the vender will automatically
return the customer’s money.

While he does not enter into details,
Taylor announced that the vender will
make change for 5 cents in the event
the price of the paper in the machine
is 3 or 4 cents. No definite facts con-
cerning this coin changer have been
made public as yet.

Displays Product

To help advertise the paper or periodi-
cal in the vender, a window display,
well lighted, has been cut into the ma-
chine. The window will place the ban-
ner, or most prominent headline, of the
newspaper for sale in such a position
that it will be easily seen by the public.

Newspaper vending machines have

.been quite successful over a period of

years Iin many European countries.
Madrid, Spain, for example, is reported
to have many news vending machines
on street corners in place of the stands
which dot the corners of American
cities.

Difference between the European and
the American plan for newspaper vend-
ing machines is that vending machines
here would be placed In those spots
where papers would not otherwise be
sold.

Another California firm—the Simplex
Manufacturing Company — has an-
nounced its intention of entering the
newspaper vending field, but no details
of that machine have been released, and
there is no available information at this
time as to that firm’s production plans.

. Zo» LEANERGHIP
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COINMEN YOU KNOW

Chicago:

NATHANIEL LEVERONE, chalrman of
the board of Automatic Canteen Com-
pany, was commissioned an “Arkansas
Traveler” by Gov. Ben T. Laney on &
recent trip to Little Rock. . . . Leverone,
who also is president of National Good-
will Industries, Inc., and chairman of
the National Committee for Christian
Leadershl{, spoke at the annual ban-
quet of the Men of the Churches of
Greater Little Rock.

BOB SCHAEFER, Bell Products
rep, was on hand during the Out-
door Showman’s Convention at the
Sherman two weeks ago to show
interested show people what’'s on
tap in the way of amusement games
for carnivals and circuses. . . . Mills
Novelty and Mills Industries had
their reps there, too, in the person
of VINCE SHAY, JOHN RYAN and
ART COOLEY. . . . International
Mutoscope Corporation was ably
kept in the limelight thru the busy
BILL RABKIN, who knows many
members of outdoor showbiz. . . .
GUS BAUM, prezy of his own nov-
elty company in St. Louis, and ART
SLADE, Milwaukee’s Pre-Flight
Trainer and Batter-Up game rep,
had a busy week of it singing the
praises of their equipment.
ARTHUR W. (ONE MAN ARMY)

WERMUTH, recently hired by the Pace
Manufacturing Company as sales man-
ager, has been on the sick list since
making his first business trip for the
firm, but execs expect him back any
day to continue his trade contacts. . . .
The sick list also held the name this
week of HARRY LEAF, the local chew-
ing gum executive, who is in the Mount
8inal Hospital.

EDWARD TERHAUNE, General Vend.
ing Machine Corporation, was aided at
the ABCB convention by his son, RICH-
ARD TERHAUNE, discharged a month
ago from the army where he served as &
nose gunner with the 15th Air Force in
Italy. Dick directed the boitlers from
the Morrison, convention headquarters, to
Room 1289 in the Chicagoan Hotel, where
his father was greeting those interested
in vending machines, . . . SIDNEY LY-
MAN, Los Angeles bottler, was kept busy
telling of the merits of new vending ma-
chines at the same gathering.

ARTHUR H. COHEN, sales manager

for JAMES H. MARTIN, Windy City rec-
ord distrib, took work for his 3d Degree
in Masonry November 28, and was helped
thru by the able instruction of his
father, I. W. COHEN, a retired Chicago
mail carrier, who was celebrating his
75th birthday on that very same day.
Incidentally, the, elder Cohen has been
a member of one Chicago lodge for the
past 46 years. A mighty record and
something the Cohens can well be
proud of.

MAX BERENTSON and LOU KOREN
right this moment are undoubtedly sun-
ning themselves on the sands of Miami.
Loa recently bought a home there and
has been sojourning for the past month
with exception of a short trip home to

Detroit:

CLARK K. HORN has taken over the
Auto City Amusement Company, oper-
ating firm, at 6432 Cass Avenue. . .
BENJAMIN F. SMITH and SAMUEL
SCHNEIDER have taken over Al's Record
Mart, leading downtown outlet for juke
box records. . . . HENRY C. LEMKE,
of the Lemke Coin Machine Company,
was in Chicago attending the outdoor
show conventions. . HARRY MOSS,
of Reliance Merchandise Company, has
left on a buying trip to New York, leav-
ing his partner, HARRY WEINBERGER,
to handle the Detroit store in his ab-
sence. . . . JOSEPH BRILLIANT, of
Brilliant Music Company, reports that
the new Sonora release, All Around the
Christmas Tree, is getting a big last-
minute demand from operators for holi-
day play.

ANDREW B. HAMER is Incorporating
the Sunny Jack Music Company, as a new
juke box company, at 211 Mount Vernon
Avenue., . . . DAVID YAMSHIN, operator,
is proudly boasting of his family of four
offspring wherever he goes. . . . FRANK
HEALEY, of the American Coin Machine
Company, is leaving shortly for a vacation
in Florida.

MARTIN DELMAN, of the Grand
Amusement Company, who is a song-
writer in his spare time, is returning
from a business trip to New York. . . .
I. EDELMAN, of Edelman Coin Amuse-
matics Company, and AL CHERIN, man-
ager of the company, were in Chicago on
~a business trip.

Buffalo: ‘

L. J. HOFFMAN, who operates Hoff-
man Music Company and Automatic
Hostess in Buffalo, has come up with a
new business project. He is launching

a telephone music system called Melody .

Music, which will give factories, clubs,
(See COINMEN YOU KNOW, page 84)
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help close a few very important busi
deals. . . . Local juke operators are tip-
ping their hats to RAY CUNLIFFE, An-
tomatic Amusement Company, for his
untiring efforts to sidetrack the Chi juke
tax which was given an official okay last
week. . . . This week marks the fifth
consecative that workmen have been at-
tracting passersby outside MAX GLASS’S

Funland Arcade in the Sherman Hotel.

The entire arcade is still in the process

of complete rearrangement and renova-

tion. . . ."Pace Manufacturing Company
has hired an ex-vet to fill the assistant
sales manager post, genial ANDY AN-

DREWS.

MAX GLASS, popular and well-known
coinman here, has been seeing the
medics about that left knee of his. Max
slipped and fell two weeks ago, wrench-
ing the knee, and it hasn’t been the
same since. . . . The usual post-Thanks-
giving and pre-Christmas coin business
is perking and brought FRANK O’BRIEN,
of Dallas. head of his own distributing
firm; LEW LONDON, Leader Sales Com-
pany, Reading, Pa., NAT COHN, from,
New York, taking leave from his dis-
tributing business, and BILL RABKIN,
International Mutoscope Corporation, in
for business confabs.

wawww americanradiohistorv com -
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FBI URGES TEEN-AGE HELP

Distributor Says Disks of
Indies Rolling Out Faster

Ask Coinmen
Aid in Clubs
Help needea in setting up
canteens thruout U. S. to

fight juvenile delinquency

CHICAGO, Dec. 15..—-Underscor1ng sug-
gestions that the coln machine industry
lend its ald in setting up teen-age can-
teens to combat juvenile delinquency is
the latest report of the Federal Bureau
of Investigation.

Forty per cent of the 62,891 persons
arrgsted for robbery, auto thefts and
other crimes against property in the first
six months of 1945 were under 21 years
old, the FBI sald. Exact number ar-
rested under 21 was 24,877. Arrests
of girls under 21 for such offenses in-
creased 9.2 per cent over the same period
of 1944. ’ %

According to the FBI, more boys of
17 are arrested than persons of any other
age. Greatest increase in arrests of boys
under 21 was reported for such major
crimes as murder, rape and assault.
These arrests increased 23.8 per cent over
the first half of the year, the report said.

Pamphlet Sketch

But that does not tell the whole story
of the alarming rise of juvenile crime.
This is sketched in the recently pub-
lished pamphlet of the Public Affairs
Committee, Inc., of New York, titled
Youth and Your Community. The com-
mittee said that arrests of boys under 21
in 1944 were 18 per cent above the num-
ber in 1941. Arrests of girls under 21 were
up 84 per cent over that last pre-war
year.

Combination of those two reports
would indicate that teen-age crime is
running something like 25 to 30 per cent
above the pre-war years.

“Altho juvenile delinquency has been
with us a long time, its tempo has been
dangerously speeded up by the emotional
and economic disturbances of war,” the
committee commented.

This is further borne out by a survey
by the FBI of 145 courts in various
sections of the nation. The bureau found
that the number of juvenile delinquency
cases disposed of by these judges in-
creased 31 per cent—from 71,991 cases
in 1942 to 93,984 in 1943. And there is
no sign of decrease as social and
economic dislocations continue with re-
conversion to peacetime production.

In Chicago, Juvenile authorities de-
clared that a wave of crime by teen-agers
and bobby-soxers now is sweeping the
country. And it is not just petty pilfer-
ing; the crimes range from murder, rape
and automobile theft to malicious mis-
chief.

Canteen Major Role

In any solution of the problem, the
teen-age canteen is bound to play a
major role, Jjuvenile authorities have
agreed. Even Chicago’s Juvenile Protec-
tion Association, which wrinkles its nose
at the very tinkle of glasses that might
have held liquor, grudgingly conceded
that “the much publicized. teen-age
clubs, with their coke bars and other
appurtenances that are altogether too
much like our taverns, may help a little.”

The Federal Security Agency, after a
survey of 303 canteens over the nation,
was much more enthusiastic.

“In many towns across the country,
the opening of a youth center has re-
sulted in a downward trend in juvenile
delinquency,” the agency reported. “This
decline is shown in different ways: In
fewer cases on police blotters; In Iim-
proved school attendance; sometimes
merely in better decorum and fewer
youngsters on streets at night.”

“Specifically, the opening of a youth
center has meant:

“A decrease in juvenile delinquency
records reported by law enforcement of-
ficers in Spokane, Wash.; Coshocton, O.;
Louisville; Bremerton, Wash.; Muncie,
Ind.; Bangor, Me., and Fairfield, Calif.
In Fairfield, where the drop is reported
as 100 per cent, police have taken an ac-
tive interest in the center and thus

Makes Grade!

CHICAGO, Dec. 15.—Band
leader Jimmy Dorsey is the latest
appointee as a member in good
standing of the “Fraternity of
Distinguished Gentlemen of the
Juke Box.”

Addition of members to the fra-
ternity is aired each Tuesday
night over NBC Coast-to-Coast on
the Johnny Presents show spon-
sored by Philip Morris cigarettes.

Idea of the fraternity is to in-
troduce popular band leaders
whose disks have made a hit via
the Juke box, and the feature will
be a continuing part of the
Johnny Presents show.

Philly Group
Asks Canteen
F or Teen-ers

Fight Juvenile Crime

PHILADELPHIA, Dec. 15.—A request
was made this week by the Citizens’
League of near-by Lower Montgomery
County for a canteen for teen-agers and
supervised recreational programs before
a meeting of the Cheltenham Township
commissioners.

It was requested that the canteen be
located in Elkins Park, a suburb of Phila-
delphia, where recreational facilities are
not available for youngsters. Robert
Abrahams, spokesman for the group,
pointed out the increased need for such
a canteen ‘because of a sudden rise in
Juvenile crime in the area.

The proposed teen-age center would
provide indoor recreation during the
winter and have sufficient space for out-
door activity during the summer. A
swimming pool is one of the important
objects in the campalgn. Full support
and supervision was promised by the
parents group, who sald that they would
provide whatever financial aid needed
once the county provided the building
for the center.

Other groups in Philadelphia are join-
ing the campaign and pointing to the
success of canteens in their own locales
in combating juvenile delinquency and
also providing supervised amusement for
restless youngsters.

Canteens Open

New canteens are being opened daily
in this city and are getting full support
from youngsters who like the idea of a
spot of their own which meets with
family approval. Several police stations
in crowded areas are setting up can-
teens under police supervision. This gives
the youngsters a close contact with law
and order and a better understanding of
the needs of a community. Dances are
weekly events at these teen-age centers,
and week-night educational and traine-
ing features are also programed.

Wiherever the canteens operate, police
call attention to the fact that juvenile
delinquency is present in a much lower
state. Public support is also given in
the police-operated centers. Adult citi-
zens come in to give lessons in music,
art, dancing and dramatics, and classes
are usually full for whatever event is
listed.

Several new canteens are scheduled to
open in the city in sections which have
never had them or locales crowded
enough to support several teen-age cen-
ters without difficulty.

CHICAGO, Dec. 15—On the word of
J. F. Bard, one of the longest organized
independent record distributors in the
Middle West, juke operators can breathe
easler now, as independent disks are be-
ginning to roll faster and faster.

It was predicted by Bard here recently
that 50 per cent of indle record pressings
will be allocated to Juke operators thru-
out the country. In excess of 60,000,000
records per month are promised for Jukes,
according to Bard. He himself plans on
a distributing set-up to handle 10,000,-
000 records per month by early spring.

Just returned from a trip thru the
East, Bard reported that independent
recording companies are getting the
Jump on some long established concerns
by devoting much of their new produc-
tion plans to ‘the immediate needs of
phonograph operators.

Enlarge Quarters

In New York, according to Bard, the
Continental Record Company has pur-
chased enlarged quarters and is in the
process of installing equipment with
which they expect to press approximately
1,000,000 records a month soon after the
first of the year.

“Other East Coast plants are making
similar plans. The Guild Record plant
predicts diskery production of over 1,-
000,000 platters per month in their South
Norwalk (Conn.) headquarters,’” said
Bard.

Looking into the West Coast independ-
ent manufacturing situation Bard sees
prospects for even greater aid to juke
operators. It is his contention that from
over 50 independent record companies,
which have their disks pressed in four
plants, will come 20,000,000 to 30,000,000
records per month as soon as unskilled
manpower gets tuned to pressing routine.

On the West Coast manufacturers have
formed an association, the Pacific Coast
Record Manufacturers’ Association, num-
bering among its membership the 50-
odd companies pressing there. The as-
sociation, according to Bard, has been
formed to provide co-operative means
thru which independent manufacturers
can keep abreast of the recording busi-
ness problems. o

Many of these manufacturers took ad-
vantage of the inability of the acknowl-
edged “big” record manufacturers to
supply jJuke operators with adequate
quantities of disks to-keep jukes on lo-
cation. They provided juke ops with
records during the war which made it
possible for operators to remain in busi-
ness in many instances. According to
Bard, these firms have full intentions of
retaining their juke operator connections
and they will strive to improve whenever

gained an insight into the difficulties
of problem adolescents.”

How highly police officials regard can-
teens as a means of combatting juvenile
crime is well illustrated by the Corral
Club at La Grange, I1l. There the club
has grown to 1,000 members since it
(See Urges Teen-Age Help on page 79)

Two Music Firms
Formed at Philly;
Welsh Joins POEP

PHILADELFPHIA, Dec. 15.—TwWo new
firms have been added to the list of coin
machine companies operating in the city.
One is the A-1 Music Company, with
Samuel Kwass at the helm. The firm
will service the area with juke music,
and full plans for the organization are
expected to be announced within a few
weeks.

Organized on a much more ambitious
scale is the Germantown Recreational
Center, Inc. This firm will purchase,
construct, own, maintdin and operate
amusement centers of all types, and
will handle musical instruments and
amusement machines of all types. It will
also buy and sell or dispense products
sold in machines, including candy, cig-
arettes, soda and food products of all
kinds. .

Annpuncement was also made this
week by the Phonograph Operators of
Eastern Pennsylvania that Archie Welsh
is the newest member of the organiza-
tion. Welsh deals exclusively in music
machines and affiliated products.

wwWwW americanradiokhictorv-com

they can the quality of independent
disks.

Since coming to the United States from
Europe when war drums first began to
beat in 1938, Bard has been active in
the record distributing business. As a
matter of fact, he has been in the music
business for the past 40 years. Prior to
his first trip to the States in 1922 Bard
was engaged in the gnusic publishing
‘business in Budapest and Leipzig. During
1931-1938 he furthered his ventures in
music and with his own company pro-
duced 20 musicals. Bard succeeded his
father and grandfather in music pub-
lishing and production.

Bard is now on the West Coast where
he intends spending the next two months
getting production and distribution or-
ganized to meet the demand he predicts
sure to come soon after the first of the
year. In his absence, the Chicago out-
let of Bard’s firm will be managed by
Nick Lany.

Aireon Acquires
Five Subsidiary

Concerns in 45

KANSAS CITY, Mo., Dec. 15.—The
Aireon Manufacturing Corporation of
this city’ announces that Lewis Elec-
tronics, Inc., of Los Gatos, Calif., has
Joined the firm as its fifth subsidiary ac-
quired since 1945. Other subsidiaries
include the company’s Mexican division,
Cinaudagraph and Oxford; Tartak, Chi-
cago; Midco Tool & Supply, Oklahoma
City, and the Lab, Greenwich, Conn.

Lewis, manlfacturer of transmitting
and industrial tubes, has been in busi-
ness for many years. Prior to the war,
Lewis Electronics did a world-wide busi-
ness in repairing and rebuilding tubes.
During the war the company filled a
vital link in maintaining radio com-
munication systems in Europe, India and
other points on the globe.

When seizure of the Philips plant
at Eindoven, Holland, became one of the
main objectives of the advancing Ger=
man army, a major part of Europe’s and
Asia’s radio equipment was left without
a supply of parts for replacement. Ameri-
can firms did not manufacture tubes
which would fit Philips equipment.

At this time Garrett Lewis and two
assistants were doing a profitable tube
rebuilding business in a laboratory near
Lewis’s home. Lewis was called on to
build the much needed parts, and has
since grown into one of the outstanding
manufacturers and rebuilders of trans-
mitting and rectifying tubes in the
world. .

At the same time he announced the
Lewis subsidiary, R. C. Walker, president,
stated that Aireon, with a war record of
nearly $106,000,000 worth of electronic
and hydraulic equipment, has shifted
into peacetime production with a minie
mum of reconversion problems.

Walker revealed that the five subsi=
diaries acquired since April 30, 1945,
have assets of approximately $7,000,000.
Today, total assets are over $13,500,000.

Reflecting the reduced requirements of
the armed forces, sales in the fiscal year
declined $6,316,217 to $32,002,613. Net
income, after all charges but before re-
negotiations, was $750,5653. This is equal
to 81.03 a share on the 714,919 ghares
of common outstanding, compared with
$1,064,041, or 8$1.49 a share in the pre-
vious year.

Trade Data

Soft drink industry actually is
small business with more than
6,000 bottling plants in approxi-
mately . 2,900 communities, ac-
cording to E. J. Forio, vice-presi-
dent of the Coca-Cola Company.
Beverages are sold thru 1,250,000
retail outlets.
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AMERICAN FOLK TUNES

Cowboy and Hillbilly Tunes and Tunesters

All Communications to 155

Return to WOR

TEX FLETCHER, having served in the
army, is returning to WOR, Mutual’s key
station, to resume his program of West-
ern music. At a Little Roadside Stand,
published by G. & W. Music Publica-
tions, seems to be going great guns with
the folk artists, partly because of gas
ration lifting and folks can patronize
the stands once more,

CAL SHRUM has just recorded for Wes-
ternair Records, **With Tears in My Eyes,”
“You Can’t Break the Chains of Love,”
“I'm Always Blue for You.”

ART SATHERLY, head of the Home
Folk Division for Columbia Records,
who has recently been in New England,
stopped off in Chicago to record the
Rambling Rogue. Uncle Art then went
on to his headquarters in Hollywood.
TINY HILL was in Chicago all last
week, lining up artists and recording for
Mercury Records.

. Radio Records

LANG-WORTH has recorded for radio
use on transcriptions, JACK HOWARD'S
new song Blue Ranger. The Philadel-
phia songwriter’s tune was recorded by
ART DICKSON'S musical crew.

KITTY O’BRIEN, blond wvocalist
with the Bashful Barney Melody
Rustlers, heard over WHAT, Phila-
delphia, is being tested for television
and will be the first hillbilly song-
stress to be given a television build-
up if the deal goes thru. She has'
already been judged the “prettiest
hillbilly singer” in the East, and {s
erpected to pass the television test
with flying colors. She has already
refused screen offers because she
prefers to stay in the East for thc
time being. .
JACK STECK, emsee of the Hayloft

Hoedown, WFIL, Philadelphia, hillbilly
program, got a strange letter this week
from a girl who aspires to be a star on
the Barn Dance show. Listing her
qualifications, she wrote: “I just love
to take off my shoes and be comical.”
From the additional information ap-
pended, Jack gathered that she Jjust
loves to take off her shoes. ,

New Show

A hillbilly radio network is being
planned in Philadelphta to hit near-
by Pennsylvania, New Jersey and Dela-
ware farm areas, Stations will only air
a few hours a day under the set-up as
it is now planned and each outlet will
be given a portion of the airtime to
present some form of hillbilly entertain-
ment to listening audience. Network
will accept sponsors only after the idea
has been tested since it will be con-
ducted as an experiment by a group of
clubs, individuals and concerns inter-
ested in furthering hillbilly entertain-
ment and developing new hillbilly tal-
ent and discovering new felk tunes.
Idea has the financial backing of well-

N. Clark St., Chicago 1, IlL

known Philadelphia philanthropists, and
will get under way early in 1946, when
application to broadcast will be made to
the FCC,
Hot Shots

THE HOOSIER HOT SHOTS, “Corn-
cert Kings” of radio’s National Barn
Dance and Columbia Pictures, appeared
at a Victory show Thursday (December
13) in the Shrine Auditorium in Los
Angeles, Calif.

The Hot Shots presented tunes from
the National Barn Dance, and their latest
films, ‘“Smokey River Serenade” and
“Texas Jamboree.”

The madcap musiclans shared top
billing with film and radio luminaries
such as Kay Kyser, the Andrews Sisters,
Reginald Gardiner, Ilona Massey,, Ingrid
Bergman, Jack Benny, Bob Hope, Wayne
Morris, Red Skelton, Abbott and Cos-
tello, Janet Blair, Victor Mature and
Lina Romay.

Folk Sinatra

REX ALLEN, who is fast becoming
the Sinatra of the Western and folk
music world, according to the way he
rates with WLS listeners, made six rec-
ordings beartng the Mercury label, Mon-
day, December 10. The tunes recorded
were: Driftwood on the River, Whatcha
Goin’ to Do, Quecn of the Rodeo, I'm So
Alone in a Crowd, Curtains of Sorrow.

The BLACK HAWK VALLEY
BOYS and PENNY WEST will en-
tertain at Fort Sheridan, Ill., De-
cember 11, at the request of the
American Red Cross. REX ALLEN
and MAC and BOB, the blind boys,
appeared on the stage of a Wilming-
ton (Ill.) theater December 9.

The WOWO Hoosier Hop, favorite Mid-
west rhythm and fun show which is
featured on the network of the AMERI-
CAN BROADCASTING COMPANY, is
now heard on the Coast-to-Coast ABC
hook-up each Monday night at 9:30,
Central Standard Time.

The Hoosier Hop originates in the
studios of WOWO, Fort Wayne, Ind. It
features such outstanding acts as
NANCY LEE and the OREGON
RANGERS, the DOWN HOMERS,
GEORGE TRO XEL with CANNY
O'GRADY, JUDY AND JEN, HERB HAY-
WORTH and HOWARD ROPA. SKEETS
CROSS handles the comedy assignment
and doubles in the role of trouble-mak-
ing UNCLE FEZZ. Genial DON BUSH
is the emsee. The script for the Hop
is written by SHIRLEY WAYNE, who
appeared with OLSEN AND JOHNSON
in Hellzapoppin. FRED FREELAND pro-
duces the show,

In addition to the network broadcast,
the Hoosier Hop appears before 4,000 fans
each Saturday night in the Quimby Audi-
torium in Fort Wayne. An hour’s portion
of this show is broadcast on WOWO each
Saturday night at 9:30., CST,

The newest addition to the roster of
WHN’s New York Gloom Dodgers is
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ARTIST SLAP at the idea of commercials via juke boxes was expressed by
Bo Brown and publishéd in a recent edition of The Cincinnati Enquirer. ldea of
commercials on juke boxes has been proposed several times, but no one has ever

pushed the idea,

Juke Gets Vote! /

"PHOENIX, Ariz., Dec. 15.—Lo-
cal papers, reviewing the Phoenix
Union High School girls’ annual
vaudeville show voted this year's
performance—with the ensemble
numbers built around a juke box
—tops of the 18 annual shows
staged by the group.

Ensemble numbers featured a
group of bobby-soxers gathered
around a soft-drink bar with a
Juke box providing the setting
and background music,

DAVE DENNEY, young cowboy singing
star. Young Dave appeared recently as
a guest on producer ED ANDERSON’S
New-to-New York Talent series, and was
such a success that he was immediately
signed as a regular member of the cast.

2 More Banks Put
In Telephone Tunes _

CINCINNATI, Dec, 15.—Two more

.banks have been added to the list of

those that believe in “music while you
work” with the announcement that the
Guardian Bank and Savings Company

and the Federal Reserve Bank have in-
stalled telephone music. Approved by
customers as well as employees, the
music is claimed to have a ‘‘soothing
effect on their dispositions,”

“It works,” one employee declared,
‘““Why, you can’'t get mad with nice
music playing. This is the time of the
year when we're so busy everyone usually
feels a little grumpy at times . , . but
not this year.”

Customers are in favor of music also,
according to one official of the Guardian
Bank. Several factories and large offices
in the city have also installed the
“canned music.”

A magnificent NEW phonograph . ..
breath-taking, startling, different!
That's why it’s worth waiting for

MILLS MUSIC

MILLS INDUSTRIES, INCORPORATED - CHICAGO, ILLINOIS

|

E _HAS THE PLAY APPEAL

_.“J

i

R e T R

k-
ks

PHONO OPERATORS . . . HERE IS

THE PERFECT SERVICE

READY PRINTED
PHONO

STAR

X X X X X

FOR FULL DETAILS SEE YOUR BILLBOARD COIN MACHINE DIGEST , . , OR WRITE
STAR TITLE STRIP COMPANY, 708 ARCH STREET, PITTSBURGH 12, PENNA.

TITLE STRIPS

* k k k& |

¥

www americanradiohistorv com



www.americanradiohistory.com

78

MUSIC MACHINES

o

The Billboard

December 22, 1945

Record Reviews

(Continued from page 31)

DI1ZZY GILLESPIE (Guild)

Lover Man—FT; VC.
Shaw 'Nuff—FT.

~ For the modern gabrieling of Dizzy
Gillespie, plattering with his quintet,
Shaw °Nujff sets a fine example. Spinning
a neck-breaking speed, it’s flashy horn
work for all the boys, both individually
and collectively. Lover Man, slow race
torch ballad, holds Dizzy in reserve as
Sarah Vaughn vocals without creating
any real impression to count for much.

For the hot diskophiles, altho the popularity

of Dizzy Gillespie may make ’em count at the
race corners,

THE FOUR BLUES (DeLuxe)
When t‘l;e Old Gang’s Back on the Corner=—

FT; V.

The Blues Can Jump~—FT; V,

Dripping with sentiment and mnos-
talgia, the Four Blues harmonize
smoothly for When the Old Gang’s Back
on the Corner, doubling the tempo to
make it a rhythm stawza to spin out the
side. Blues show tneir instrumental
proficiency for The Blues Can Jump, a
lively boogie blues that gives a turn to
the piano, bass and electric guitar when
the boys aren’t singing it in straight
rhythm or in scat.

May well be worth the try to put hoth of
these sides in the music box.

WILLIE SMITH (Keynote)
September in the Rain—FT.
Willie, Weep for Me—FT.

The alto sax sorcery of Willie Smith,
along with the stellar electric guitar
pickings of Les Paul, is reason enough
for these sides cut last May under Harry
Lim’s supervision, September in the Rain,
a yesteryear pop fave, also includes the
earthy trombone sliding of Murray Mc-
Eachern and Arnold Ross’s piano finger-
ing. For the flipover, Willie, Weep for
Me, it's a traditional slow blues that
ehows Smith’s alto work to even greater
advantage.

Sides are solely for the hot jazz diskophiles,

JIM WYNN (4 Star)
Ee-Bobaliba~=FT; VC.
1 Want a Little Girl—FT; VC.

Paced by the sax blowing of Jim Wynn
and his little jam band of Bobalibans,
Claude Oliver Trenier does some earthy
blues shouting for the jive-ridden
Ee-Bobaliba, newest, song craze in Har-
lem quarters. In contrast, and more re-
served, is the romantic warbling of
Luther Luper, a smooth sepia singer, for
I Want a Little Girl, for which the band
provides a bright and driving riff back-
ground.

The race loeations will reap a harvest with
these sides, particularly ‘‘Ee-Bobaliba,”

ETHEL SMITH (Decca)

The Parrot—FT.
Paran Pan Pin and Cachita=—FT.

Ethel 8mith displays her flashy organ
technique to fine advantage for both of
these South American sides. With the
Bando Carioca heightening the Latin
flavoring instrumentally and rhythmi-
cally, Miss Smith spins excitingly for the
speed samba, The Parrot, from the
movie, George White’s Scandals. Flip-
over also finds Miss Smith fingering the
organ keys and stops In fastidious
fagshion for a medley of Paran Pan Pin
and Cachita.

Music box appeal for this muslc is limited.
But where this spinning finds faver, both
sides fill the hill exceedingly well

GENE AUSTIN (4 Star)
My Blue Heaven—FT; V.
Frankie and Johnny—FT; V.
But I'm Alright—FT; V.
Gene Austin Blues—FT; V.

It’s a far cry from the song stylings of
yesterday as expounded by Gene Austin
and that of the swoon singers today.
However, for those who like the intimate
ahd conversational style of selling the
song, Austin is still the star salesman.
Piping to his parlor-style pianology,
Austin brings back My Blue Heaven,
yesteryear’s hit so closely identified with
him in days gone back, coupling with a
novelty rhythm ditty in But I'm Alright.
For a second spinner, offers up his own
streamlined version of the barroom clas-
Bic, Frankie and Johnny, with his lyrical
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tenor pipes selling even stronger for an
easy rider in Gene Austin Blues which
is steeped in race genre. While Austin
has an easy time of it projecting his
song personality on a platter, the com-
mercial appeal would have been en-
hanced with rhythm support. As,long as
the label was bringing Austin back, it
would have been more in keeping with
the day’s standard to include a guitar
and bass, recalling his success with the
Candy and Cocoa unit.

The old-timers who still remember Gene
Austin, particularly in his Western strong-
holds, will be giad to find their old favorite
available for a2 music box spin.

Popular Album Reviews

HOT PIANO (Savoy)

It’s the Johnny Guarnieri Trio taking
in eight sides of pure and exciting cham-
ber music Jazz that spins as a must for
any le jazz hot folio. Complementing
Guarnieri’s refreshing rhythm gambols
on the black-and-whites is the singing
bass of Slam Stewart with Sammy Welss
at the drums rounding out the three-
some, Plenty of imagination in their
exciting improvisations and it all adds
up to a session of pure swing. Tempos
vary from the fast and furious to the
slow and relaxed, with Guarnijeri pro-
viding most of the riff patterns for the
riding with his Hangover, Firebird,
Deuces Wild and New Ezercise in Swing.
That Old Black Magic, I'm in the Mood
Jor Love and My Blue Heaven round out
the roundelay. No picking any of these
sides, they’re all that good.

THE HARVEY GIRLS (Decca)

The Harry Warren-Johnny Mercer mu-
sic for Judy QGarland’s the Harvey Girls
movie is showcased for this six-sided
album. But this platter purveyor for one
will never know why. Even Miss Judy’s
singing of the popular On the Atchison,
Topeka and the Santa Fe is forced and
comes out as a dirge and makes one
wonder how the ditty ever did hit. The
dead-pan hot hymnaling of Virginia
O'Brien registers big on the celluloid.
But the gal never projects her style or
song personality in the plattering of The
Wild, Wild West. Only face-saving side

is Kenny Baker’s singing of the ballad *

Wait and See. Miss Judy’s singing of
In the Valley, Swing Your Partner
Round and Round (with the Kay
Thompson Choir) and It’'s a Great Big
World (with Betty Russell and Virginia
O'Brien) rounds out the set which is as
easy to skip entirely as the flicker it-
self. Lennie Hayton wields the stick
over the accompanying orchestra and
chorus.

FAMILIAR HYMNS (Capitol)

For the holiday season, the label offers
up the boy voices of the B8t. Luke’s
Choristers at the St. Luke’s Episcopal
Church in Long Beach, Calif. Rather
than the yuletide carols, the lads lift
their voices for a8 medley of 12 Familiar
Hymns, Directed by William Ripley
Dorr, the eight sides are a welcome ad-
dition to the meager fund of liturgical
music on wax.

FOLK RECORD REVIEWS
(Hillbilly, Race, Cowboy
Songs, Spirituals)

By M. H. Orodenker

OZIE WATERS (Coast)

Along the Navajo Trail—FT; V.
Silver Dew—FT; V.,

The singing star of the Hollywood
Barn Dance, Ozie Waters brings a
smooth and relaxing song delivery to the
spinning sides with his sugar-coated
baritone pipes. Attains a high degree of
intimacy in his song selling with a deliv-
ery that approximates downright pur-
ring to make for real enthusiasm on part
of the needler. With the soft blend of

The Plainsmen Trio adding vocal color’

to the chant, Waters rings the outdoor
bell with a resounding smack. Accom-
panied by The Coast Ranch Hands, ih-
cluding a round-up of soft clarinet, ac-
cordion and guitars, it's terrific lyrical
projection for a soft and easy-going spin
Along the Navajo Trail. Picking up the
pace & bit, Waters paints a pretty tone
picture of Silver Dew on the Blue Grass
Tonight. With real romantic appeal in
his pipes, it’s almost swoon stuff for the
Juke-box fans.

DICK THOMAS (Naticonal)
Ridin® ’Neath the Arizona Moon~=FT; V.
Weary Nights and Broken Dreams—FT; V.

With plenty of sugary appeal in his
pipes sparked by a tear quality in his
voice, Dick Thomas sings these cowboy
chants to great effect. With a lively
background set forth by a small band
peppered with guitar and accordion trime-
mings, there is real enthusiasm in his
song.
sings the yippi-hi-ho strains of Ace
Pancoast and John Creighton’s Ridin’
’Neath the Arizona Moon, adding a lick
of yodeling to heighten the effect.
complete contrast and with equal effec-
tiveness, sings it sweetly and sobbingly
for his own Weary Nights and Broken
Dreams. A lively tempo for both pieces,
sides should be swell spinners for the
phono ops.

IDAHO CALL (Coast)

Heartaches—FT; V.
It’s Too Late Now—FT; V.
You Don’t Care What Happens to Me=
FT; V.
Darlin’, What More Can I Do—FT; V.
With the spirit of the outdoor in his
singing pipes, Idaho Call, supported vo~
cally by Boots Faye and instrumentally
by the strings and accordion of the Sun
Valley Cowboys, makes each of his four
sides count. Joined by Miss Boots, itis
smooth duetting for the
brought only Heartaches. In the same
lyrical spirit, sings it alone that he will
try to forget his sweetheart and let her
be free because You Don’t Care What
Happens To Me. Most effective is the
duetting for Gene Autry’s Darlin’ What
More Can I Do, a pretty melody sung
plaintively. Companion piece calls on
Miss Boots to solo for It’s Too Late TO
Say You're Sorry, giving out with a
heavy nasal tang. All four sides spin at
a lively rhythmic pace, with the phono
ops sure of a winner in Darlin’, What
More Can I Do.

SONS OF THE PIONEERS (Victor)
Forgive and Forget—FT; V.
The Timber Trail—FT; V.

The singing voices of The Sons of the
Pioneers give out to good returns for two
appealing and contrasting outdoor
chants. George Shug Fisher's Forgive
and Forget, with the supplication to
start théir love affair all over again, is
taken at a lively pace with the fiddles
and guitars adding to the toe-tapping
qualities of the simple melody. Pioneers
piping is more potent for Tim Spencer’s
The Timber Trail, a rousing and tunee
ful mountain melody, also taken at a
bright tempo, with a whistler adding
melodic color to the presentation. It's
tall timber, both for the song and for
the singing, and should hit off well
with the juke box clan.

JIMMY WALKER (Coast)
Detour—FT; V.
Sioux City Sue—FT; V.

An outdoor chanter, Jimmy Walker
sells it strong for these two lively tunes,
with the added advantage of the West~
ern rhythms of the strings and accor-
dion of Paul Westmoreland’s Pecos River
Boys. Is a knight of the road as he
sings carelessly and care-free from the
jailhouse that he should have paid
stricter attention to a sign reading De-
tour. In like manner, sings a breezy
serenade to Siour City Sue. While the
personality equation is low, Walker gives
good account for both songs.

BEST-SELLING POPULAR RETAIL RECORDS
(Continued from page 28)
POSITION
‘Weeks | Last | This
to date| Week | Week
6 10 ( 9. é’;R&g}I}}:) AS WELL BED .
..... essesssssDick Haymes.......Decca 18708
That’s for Me (F) e
2 9 9. WHITE CHRISTMAS (F) ...Bing Crosby........Decca 18429
Let’s Start the New Year
Right
5 7 10. WAITIN’ FOR THE TRAIN
TO COME IN .............Peggy Lee....... «+..Capitol 218
I’'m Glad I Waited for You
1 — 10. LET IT SNOW! LET IT
SNOW! e.cevesocacecesc.ss Vaughn Monroe...Victor 20-1759
When the Sandman Rides .
Again

www americantadiohistory com
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Chi Group

Buys Out Ace

Music Routes

Berentson, Koren Sell

CHICAGO, Dec. 17.—Trade talk here
reached the highest pitch in five years
this week with the selling out of the
Ace Music Company, owned jointly by
Max Berentson and Lou Koren, to a
group of coin machine industry mem-
bers who will continue to operate the
newly acquired route of jukes thruout
Chicago.

The Berentson-Koren Jjuke holdings,
with the exception of approximately 100
phonographs, were purchased by the
ABC Music Service Corporation, a re-
cently formed business enterprise in-

corporated for the consummation of the
deal. Other machines were purchased
and will be operated by Abe Koren,
brother of Loou Koren.

Form New Firm

Hand in hand with announcement
of the sale came the report that Berent-
son and Koren formed a new company,
the Distributing Corporation of Illinois,
to distribute automatic phonographs for
the Aireon Manufacturing Corporation
in Illinofs.

The group of coin machine men who
pooled their purchasing power to buy
the Ace route have leased business quar-
ters at 2252 W. Chicago Avenue on the
West Side of the city and 20 of the Ace
firm’s employees have been retained by
ABC to continue operation of the route.

Corporation officers of the ABC Service
Corporation elected this week are: Bert
Bondioli, former juke operator, presi-
dent; Jerry Shuman, associated with
Gilette Distributors, secretary; Ray Cun-
liffe, owner of the Automatic Amuse-
ment Company, treasurer, and Bob
Gnarro, American Music Company, vice-

. president and general manager.

Gnarro, well-known phonograph op-~
erator in the Chicago area, will take
over full-time managerial duties in con-
nection with the new ABC corporation
and will be responsible to the other cor-
poration officers and stockholders.

12 Listed in Deal

Purchase price for the route number-
ing from 450 to 500 juke boxes, one of
the largest route sales in the industry
in years, considering potential earnings
(all jukes being in the Chicago metro-
politan area), involved an amount close
to $500,000.

Negotiations on the sale were made
rapidly and 12 members of the trade
pooled their finances to buy the busi-
ness. In all, local members of the trade
connected with the purchase are: Nate
Turner, Triangle Music Company; Bob
Gnarro, American Music Company; Al
Kennedy, South Shore Novelty; Bert
Bondioli, B & B Novelty Company; Jack
Paschke, Paschke Phonograph Service;
Walter Oomens, Walter Oomens & Sons;
Jullus Mohill, Star Music Company;
Thomas Dickinson, Dickinson Music
Company; Jerry Shuman, Gilette Dis-
tiibutors; Ray Cunliffe, Automatic
Amusement Company; Charles Hoffman,
independent operator, and Jake Nom-
den, Nomden Phonograph Company.

It could not be learned to what extent
other members of the group, other than
the officers of the newly formed corpo-
ration, will take part in the operation
of the new route jointly owned, but it
i5 assumed that most will remain with
their present business organizations.

Records Go, Too

An inventory of the route is now being
ocompleted and it has been agreed by
both parties of the sale that readjust-
ments will be made in the purchase
price should findings warrant. Sale also
jncluded the acquisition of the Ace Mu-
sic Company’s complete stock of records
and a percentage .of maintenance equip-
ment.

It was reported, however, that other
juke route sales may be in the offing
in the city. Trade sources could not
determine whether the Ace-ABC deal
is the beginning of numerous sales.

ADVANCE RECORD RELEASES

(Continued from page 30)

ROBERTO ALBUM No. 2...... teeassena teecreretrsssrssaas «e+sq.Pilotone 110

Cachit® .....cooveevsnsianncene Roberto and His Pan-American Ork (Dolores Del
CAPIMEIL «eeveroncaranassosonssssrsns Pilotone 5167
Chul@ c..ccvevvenivrocessscssas Roberto and His Pan-American Ork..Pllotone 6163
Las Palomitas .........ec.cee. Roberto and His Pan-American Ork..Pllotone 5164
Mama Inez ...........cceceeee Roberto and His Pan-American Ork..Pilotone 5168
NEBZUL ..ovvvienirnenrocnaannnn, Roberto and His Pan-American Ork (Don Arres-

Dolores Del Carmen)......coevveeee Pllotone 5170

Pa-Ran-Pan-Pan .............. Roberto and His Pan-American Ork (Don Arres)
..................................... Pilotone 5165

Perfidia ....coveieeneinnnenans Roberto and His Pan-American Ork (Don Arres)
............... tereesesaesassssssss. . Pllotone 5169

BAmMbA .i.aceriiecconioriaiaias Roberto and His Pan-American Ork (Don Arres)
..................................... Pilotone 5166

SINO ERES TU......oovevennnenna .. Bobby Capo-Noro Morales and His Copa-
cabana Ork ......co0cu0sns Seeco 536
SIOUX CITY SUE .....iccceencnnoas Dick Thomas....cveveeun.e National 5010

SLOWLY cevvevrnonsssconnsannsne ... Kay Kyser (Michael Douglas-The Cam-
. pus Kids) ... ...Columbia 36900
SOME DAY ............ . Red River Dave ontinental C-5047
SOME DAY, DARLIN'..... «Dick Thomas ..ccceccovesa National 5010

SOME SUNDAY MORNING. « Louis Prima (Louis Prima),...... R
000g00000a0000 eesesess . Majestic 7163
SUPER SESSION .......... .+s Don Byas Quartet....... Super Disc 1010

TE LO JURO YO ...

TELL ME WHAT MORE JESUS CAN
DO o ieinivroaascaocssiorsnssaos .« The Bibletone Jubileers. .Bibletone § 2002

cabana Ork

THE VOICE OF THE TURTLE ....... . Slam Stewart Quintet.Continental C-10001
THESE BONES SHALL RISE AGAIN.. The Bibletone Jubileers..Bibletone S 2001
THREE O’CLOCK IN THE MORNING..Don Byas Quartet....... Super Disc 1006
TIME ON MY HANDS...... 6000000Q0 .« Slam Stewart Quintet.Continental C-10001
TRAIGO DE TODO ........c000 eeee.. Polito Galindez....cccccevveens Seeco 531
TUMBLING TUMBLEWEEDS ........ Red River Dave....... Continental C-5048
WALKIN® WITH MY HONEY (SOON,Connee Boswell-Russ Morgan..........
SOON, SOON) ...... 50000000000000 . 6600006Qaa0 000000000000 ...Decca 18741
WARSAW CONCERTO ........00v0...Carmen Cavallaro......cve.. Decca 18742
WHERE’S MY BOY TONIGHT...... .. Red River Dave....... Continental C-5047
YOU WON'T BE SATISFIED (UNTILPerry Como-The Satisfiers (Russ Case
YOU BREAK MY HEART) ......0.. OfFk) ..c.c.eveeeen.assVictor 20-1788

Majestic Launches
Plastic Disk With
Al Smith Memorial

NEW YORK, Dec. 15.—~James J.
Walker, one-time New York mayor and
president of Majestic Records, Inc., an-
nounced that his firm has started pro-
duction of its new unbreakable plastic
platter. It is made of a substance called
Duraflex.

Announcement claimed that the new
disk would have a better tone than the

ordinary resin platter, less surface noise

and a longer playing life,

Majestic Records is a subsidiary of Ma-
jestic Radio & Television Corporation,
and the corporation’s president, Eugene
A, Tracy, was on hand for unveiling of
the first Duraflex disks, a memorial al-
bum for Walker’s late friend, Alfred E.
Smith.

Cincy Phono Ops Set
Victory-Xmas Party

CINCINNATI, Dec. 15.—Victory party
combined with a Christmas celebration
has been skedded by the Automatic
Phonograph Owners’ Association of Cin-
nati for Hotel Sinton December 17.
Early reservations indicate that more
than a hundred will attend. Gifts for
all, entertainment and juke music are a
part of the program.

Committee on arrangements includes
Ray Bigner, Wesco Novelty Company;
Nate Bartfield, B. & W. Novelty Com-
pany; Phil Ostand, K. & O. Music Coms=
pany; Milton Cohen, Ohio Specialty
Company, and Earl Butler.

URGES TEEN-AGE HELP

(Continued from page 76)
opened June 30, 1944. Moving adult
spirit in the canteen from the start has
been Chief of Police Harry Oakes. The
youngster’s appreciation of his efforts
also is great. It was evidenced last
Christmas when the teen-agers surprised
him with the gift of a gold police star
and a $50 War Bond paid for entirely
by nickel and dime contributions.

Juke Pull Strong

Magnet that draws the youngsters to
any canteen is music and, even in the
largest clubs, that must come mainly
from the juke box. And there lies the
great opportunity of the coin machine
industry. It is only natural that phono-
graph operators should have an import-
ant role in building these clubs, which
are impossible without adult supervision
and assistance.

But vending machine operators also
can have a major part in the movement.
Glowing example of this is the big teen-
age center at Elgin, III. Harold Gross-
man, adult leader in its formation, re-
ported that four vending machines In
the Elgin club easily pay the rent on
the club's large quarters. Other canteens
lucky enough to get machines have re-

ported the same experience. The vender,
like the juke, is a natural for the clubs,

Operators, of course, must be business
men before all else, and many are In-
clined to ask where is the profit in the
deal. With phonographs and venders
scarce in the war years, many operators
found it a big sacrifice to put machines
in the canteens which were open only
a few afternoons and nights per week.
Now, tho, the picture promises to change,
particularly as new machines become
available.

Great value of the coin trade’s support
of the canteen movement, however,
probably will never be in the reoeipts
from machines in the clubs. Biggest
return will be in goodwill and civic
standing for the industry.

% Cushioned Shaft
¥ Balanced Tone-Beauty
¥ Full Record Protection
Y% Smooth Playing

pRl(E 1-49 ....cove.. #4c 0n,

50-100........ 42¢ ea.

Special Prices on Larger Lofs

Hermitage Music Co.

423 Broad Street Nashville 3, Tenn.

SEEBURG PHK-UP COILS

Except 8800—9800. Price $1.50.

Fiber Main Gears for Seeburg & Wurlitzer
Less Steel Hub, $3.00 Ea.; Dox. $33.00,

Yol. Confrol Keysfor Seeburg & Wurlifzer:
Package of 24, $1.00.

Package of 100, $3.00.
8800-—9800 PICK-UP COILS,
$2.00 and Oid Coll.

Quantity Prices to Distributors and Jobbere.
Terms: 173 Deposit—Balance €, 0. D.,
F. O, B, Los Angeles.

Factory guaranteed agalnst defective work-
manship and materiaf.

E. T. MAPE MUSIC (0.

MANUFACTURING DIVISION
1701 W. Plco Bivd., Los Angeles 15, Callf.
DRexel 2341

A Partnership WE'RE PROUD TO ANNOUNCE

OUR APPOINTMENT AS

EXCLUSIVE DISTRIBUTORS of

Air'

Automatic Phonographs

for the western half of Missouri and the eastern half of Kansas.
“Tomorrow’s Automatic Phonograph TODAY"

The many new innovations—its beauty—its economy of service—will
astound you. Every music operator owes it to himself to see and hear

the automatic phonograph that’s away ahead of the field.
“FROM NOW ON-——AIREON"

We will be ready for you in our new building after January 1. So make I

a date—wait for Aireon.

ADVANCE

MUSIC CO.

temporary address 301 W. 9th St.
in our new building, 1606 Grand Ave., after Jan. 1

Kansas City, Missovuri
Inquiries invited for “Advance” information about AIREON
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Chicago Council
Speeds Law To

License Jukes

CHICAGO, Dec. 15.—Chicago's City
Council moved swiftly last week to pass
a new ordinance licensing Jjuke boxes
which would conform with a recent de-
cision of the Illinois Supreme Court.

Official action of the committee came
on December 8 during the same week
in which the council’s license committee
had held a hearing with operators to
discuss the new proposals. At the time
the committee held its hearing, it was
anticipated that two or three weeks
might intervene before the ordinance
was finally passed by the council, but
speed became the order of the day that
week.

The Illinois high court had recently
ruled in a rehearing on the Chicago juke
box tax that the previous ordinance
as written was a police regulatory meas-
ure and hence, the fee of 350 per year
was excessive for such regulation. On
that basis the high court declared the
city ordinance, which was passed in De-
cember, 1943, to be invalid. Court left
the way open by implication, however,
that a new ordinance could be passed
strictly as a revenue measure and still
keep the high fee.

The City Council apparently took this
suggestion and promptly passed a new
ordinance which, it is anticipated by
city officials, will conform with the de-
cision.

Current reports say that early tests
will be made in the court in order to
determine whether the new ordinance
complies with previous opinions handed
down by the State high court. Some
reports say collection of the tax may
be held in abeyance until final deter-
mination of validity of the new ordi-
nance has been made.

Headlines for Cover

Almost on the heels of the passage of
& new juke box tax license, another
“juke box murder scandal” happened in
Chicago. Sunday (9) newspapers used
mast headlines in order to tell about
the murder scandal.

Opinion in informed circles is that the
Juke box headlines were used as a cover-
up until police had time to investigate
the real background of the murder. In

’--------

Trade Data

Beverage business for 1947 is
forecast in the report of the
Committee for Economic Devel-
opment at $525,400,000. Esti-
mate is that the business will be
43.6 per cent above 1939 when
$365,800,000 worth of soft drinks
were sold. Forecast is attributed
to industry sources.

the meantime, the juke box trade suf-
fers under the publicity on the scandal.

When the Chicago juke tax was first
passed in 1943, it received more pub=
licity in newspapers thruout the coun-
try than probably any other ordinance
ever passed by any city relating to coin
machines. The various tax information
bureaus also passed along reports on
the tax to all cities over the country.
But early reports indicate that little
publicity has been given to the new
ordinance just passed. The fact that
the Illinois high court twice rejected the
previous ordinance may hold news pub-
licity in abeyance till court tests are
made on the new law.

Changer To Handle
10 and 12-Inchers

CHICAGO, Dec. 15.—~Automatic record=
changing phonograph and radio phono-
graphs capable of handling mixed ase
sortments of 10 to 12-inch records are
included in a line of new electronics
division products to be announced soon
by the Universal Camera Corporation.

Albany Co. Adds Equipment

ALBANY, N. Y., Dec. 15.—Arthur Her-
mann Company, of this city, which has
Just purchased a three-story brick build-
ing to house its main distributing and
warehouse offices, announces that it
will handle radios, phonographs, tele-
vision and wire-sound recorders, along
with igs Juke box distribution.

Party for Cincy Pho_no Ops

CINCINNATI, Dec. 17.—The Cincinnati
chapter of the Ohio State Electric Pho-
nograph Owners® Association will hold a
pre-Christmas party at the Hotel Sinton
here tonight (17).

--------‘

g WANTED -- PHONOGRAPHS -- NOW

Will Pay
WURLITZER 412 . ..$ 95.00
WURLITZER 616 . .os... 150.00
WURLITZER 6186, Lite-Up Top and

Bottom ........c.iiiunenanans 178.00
WURLITZER MODEL 24 ......... 226.00
WURLITZER MODEL 600R ...... 325.00
WURLITZER MODEL 600, Keyboard 375.00
S8EEBURG REX .........0000000 176.00
SEEBURG ROYALE ............ 175.00
S8EEBURG CASINO ............. 225.00

Must be in working condition

Wiil Pay
.1..$285.00

. 300.00
. 365.00
. 375.00
. 425.00
. 285.00

SEEBURG GEM
SEEBURG REGAL
SEEBURG VOGUE .
SEEBURG CLASSIC .
SEEBURG ENVOY, ESRC
ROCK-OLA STANDARD .
ROCK.OLA DELUXE
ROCK-OLA MASTER
MILLS THRONE

MILLS EMPRESS

WANTED: WILL PURCHASE COMPLETE PHONOGRAPH ROUTES . . SEND LIST OF
EQUIPMENT AND PRICE

Write—Wire—~—Air-Mail—Phone

NEW YORK DISTRIBUTING CO.

630 TENTH AVENUE, NEW YORK 19

CIRCLE 6.9570
N e EEE -

average. Complete, accurate

401 Cherry Ave., N. E.

MUSIC BOX ROUTE

Northern Ohio Industrial Center, good steady territory,
in perfect condition, 90 picces. Protected by Association, $11.00 weekly
records of income and expenses.

Write, wire or phone

AMERICAN AMUSEMENT CO.
Phone 22338

Equipmeni all

Canton 2, Ohio

for quick sale, $15,000.00.

ARCADE FOR SALE

NEW LONDON, CONN.

Complete Arcade with Long and Short Range Shooting Galleries, Photos, two Photomatics
and up-to-date Machines. Now doing business. The only Arcade in New London. Priced

J. GLOTH

99 BANKS STREET, NEW LONDON, CONN.

Ravreby’s Firm To
Job Photos, Games
ThruNew England

BOSTON, Dec. 15.—Associated Amuse-
ments, Inc., headed by Ed Ravreby, an-
nounces that the firm has been ap-
pointed New England, distributor for
International Mutoscope Products. Dis-
tributorship includes the States of New
Hampshire, Vermont, Maine, Rhode Is-
land and Massachusetts.

Ravreby said that Associated Amuse-
ments recently established headquarters,
including enlarged showrooms and a
complete service department.

New England operators will be served
by either the Boston office or one of the
two branch offices in Springfield, Mass.,
or Fall River, Mass.

Trust Company Puts
In Telephone Music

PHILADELPHIA, Dec. 15.—~The Real
Estate Trust Company is the first bank
in the area to install telephone music
service and machine operators believe
that a new field of operation is being
opened for coin machine products.

Coinmen have already learned that
whenever telephone music breaks new
ground, they have been able to step into
the untried field with little difficulty.
Bank is already advertising the music
service and getting plenty of plugs in
the local press.

Jerry Gaghan, columnist for The Daily
News said: “Now you get live sound with
your sound financing and if the guy
ahead at the teller’s window is having
a pay roll made up—you can turn to
the lady behind you and say, °‘Next
waltz, please!””

Other banks are studying the new
system at the Real Estate Trust and one
operator reports a nibble for coin ma-
chines from one organization which is
interested in music but doesn’t want an
exact duplication of the Real Estate
Trust.

BOTTLERS GET PREVUE

(Continued from page 74)

and technical discussions. Convention
attenders heard Richard C. Borden,
Newark, N. J,, authority on sales super-
vision and management. Borden stressed
necessity for hiring salesmen, not on
friendship or personal recommendations,
but on actual, proved ability.

Lieut. Col. John E. Baker, Cleveland,
representing Selective Service, presented
some interesting figures on the number
of veterans who are returning to trades,
including the bottling trade. Baker es-
timated that by the first of the year
some 50 per cent of our fighting men
will be back in civilian life and will be
contacting embployers for jobs. This
fact was of interest to the bottlers be-
cause of the present shortage of trained
manpower in the industry.

Thursday evening members of the
Wartime Industry Advisory Committee
for the bottled soft drink industry were
guests of honor at a large Victory Dine
ner and entertainment program.

Following morning, Friday, ABCB re-
cetved applications for membership and
heard a report of the membership com-
mittee from Truman Gill, chairman.

Last major address on the convention
program came Friday when Edgar J.
Forio, vice-president of the Coca-Cola
Company, Atlanta, examined the future
of the soft drink industry. Forio’s ad-
dress, inspirational as well as factual,
was followed by a panel discussion.

Milner Re-Elected

At the conclusion of this panel, the
convention heard from the nominating
committee, after which members of
ABCB cast their votes for officers.

All officers of the organjzation were
re-elected and three new directors were
named. Officers are: J. W. Milner, Gulf-
port, Miss., president; Thomas F. Mans=
field, Newark, N. J., vice-president;
Joseph La Pides, Baltimore, treasurer,
and John J. Riley, Washington, secre-
tary. New directors are R. A. Jolly, Green-
ville, S. C.; Joseph F. Nerny, Attleboro,
Mass., and John W. Davis, Roanoke, Va.
They will serve three-year terms.

Other directors are John F. Leary, Newe
buryport, Mass.; George S. Derry, Phila-
delphia; Albert Fine, Greeley, Colo.; Wil-
bur H. Glenn, Columbus, Ga.;, A. B.
Hatcher, Charleston, W. Va.; R. C. Moody,
Little Rock; E. Robert Anderson, Roches-
ter, N. Y.; A. B. Beaman, Nashville; Paul
F. Glaser, Seattle; James C. Lee, Bire
mingham, and Truman M. Gill, Beeville,
Tex. Edward F. Wagner, Cincinnati,
and Thomas Moore, Minneapolis, were
named ex-officio board members as past
presidents.

““““‘““‘v‘

WANTED PHONOGRAPHS

§ WILL PAY CASH FOR

WRITE OR WIRE AT ONCE

ALLIED MUSIC DISTRIBUTORS

5143 S. Ashland Ave., Chicago 9, IIl.
NCNCN N N N N N N N N N N N NN
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RECORD DIS(S

For 61, 71 and all other Wurlitzer
Counter Models, reconditioned. I
will make your old discs the same
dimensions as when new and guar-
antee them to give satisfaction.
Price $7.50 for set of 12, or $6.00
a set in lots of 5.

HUGO JOERIS

3208 Jackson St., Amarillo, Texas
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SEE BEFORE YOU BUY!

DN ovir rortv veARs OF Music LEADERSHIP! N e

be SURE...

buy SEEBURG! |

il OVER FORTY YEARS OF MUSIC LEADERSHIP B ;9 4 5
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Outy the

Every basic feature of Wurlitzer's famed 24
Record Changer has been retained. So have
such time-tested features as Wourlitzer's
Electric Selector . . . convenient, instant set-
back Play Meter .. . factory-sealed Magnetic
Pick-Up and true-tracking Tone Arm that
assures better tone, longer record and
needle life. When you buy a Model 1015
Wourlitzer, you invest in an instrument whose
fundamental operating features have long
established their worth with Music Merchants.

Watch

WURLIIZER Model 1015

glues you these
TIME-TESTED FEATURES\

The beauty of the Wurlitzer Model
1015 is more than cabinet-deep.
For service accessibility the Model
1015 is a beauty, too. The whole
front opens wide. The entire mech-
anism is instantly available for
quick, easy service. Wurlitzer's
new ‘‘Cleared for Action’ service

is a time clipper, a money saver.

-
T

WURLIIZER EXTEND ITS

You must see it to appreciate /I-—
and you will see it SOON at you
Wourlitzer Distributors’. Look or
ward to looking over Wurlitz »»
sensational ‘‘Cleared for Actii i
service accessibility. The Rudo p
Wourlitzer* Company, North Toia
wanda, N. Y. *The Name Tl

Means Music to Millions.

badeorhsye

wwWw americanradiohistorvy com

/o


www.americanradiohistory.com

