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Economist Galbraith
Keynoter At IMIC-6

Judge New Disks With
‘Psychographic’ Testing
By CLAUDE HALL

LOS ANGELES-A unique
group of peer image leaders is being
assembled by a new research firm
tere to provide record companies
with a “psychographic” testing
ground on new product.

Steven J. Gaspar, a research spe-
dalist for programming consultant
Buzz Bennett for more than three
years, has launched Radio Music, a
survey research firm that will capi-
1alize on the “Top 40 universe,” says
Gaspar, “that surrounds pop music
siaiions.”

Several record companies have
expressed strong interest in the

(Continuied on page 14)

iA Billboard Publication

LOS ANGELES—John Kennecth
Galbraith, world renowned ccono-
mist, will deliver the keynote address
at the first day of meetings May 7 at
Billboard’s Sixth International Mu-
sic Industry Conference at the Royal
Hawaiian Hotel in Honolulu.

Galbraith, professor emeritus at
Harvard, will speak on “The Inter-
national Economy And Its Prospect”
to launch the Saturday morning ses-
sions.

Author David Noer, vice presi-
dent for personnel with the Com-
mercial Credit Co. of Baltimore, the
second non-industry expert signed
to participate in IMIC-6, will discuss
“Multinational People Manage-
ment—The Do’s and Don’ts Of
Staffing Foreign Offices Or Subsidi-
aries” Sunday morning, May 9.
“Multinational People Manage-

(Continued on page 92}

Latins Firm
An Antipiracy
Texas Meet

By RUDY GARCIA

NEW YORK-—A major meeting
of Latin record manufacturers. dis-
tributors, dealers and retailers will
be held in El Paso, Tex., April 21 in
an effort to plan and exccute a pro-
gram to deal with the burgeoning
problem of tape piracy of Latin
product in the Southwest.

The internationally flavored
meeting will bring together repre-
sentatives of such major labels as
Orfeon, Musart, GAS, Caytronics.
Musimex. Farma and Latin Inter-
national, and will include sales and
marketing executives from several
countries.

Also taking partin the conference.
scheduled at the Travelodge Hotel.
will be federal and local officials in-
cluding congressmen, state legisla-

(Continved on page 77)

U.K. Station Airs 1st Eur. |
Single-Transmission ‘Q’cast

AT UNESCO MEETING

Draft Duty-Free
Disk Agreement

By BRIAN MULLIGAN

LONDON-—More than 25 years
after the approval by UNESCO of
the Florence Agreement which al-
lows the duty-free importation of
books and works of art, the way is
clear for similar concessions to be
extended 1o records.

At a UNESCO meeting in Paris,
attended by intergovernment tech-
nical and legal experts, approvél
was given to a draft revision of the
agreement.

It still has to be submitted for final
ratification to a general confcrence
of UNESCO in Nairobi in Novem-
ber of this year. but this is regarded
as just a formality. Acceplance by
UNESCO of the prmaple that all
records have an equal “educational,

scientific and cultural” value to
books, where previously they quali-
fied only if imported by a govern-
ment-approved organization, suc-
cessfully ends five years’ lobbying
by IFPI, the record industry’s inter-
national representative body.
Latterly the IFPI efforts were
helped by those of the European
Broadcasting Union and the Inter-
national Federation of Film Produc-
ers’ Assn. which have sought to have
similar concessions with respect to
films and rccorded broadcasts.
Gillian Davies. IFPI assistant di-
rector general and campaign plan-
ner, says: “The decision two years
ago to join forces with the broad-

(Continued on page 69)

OUTLAWS sensational debut album in 1975 put them in the headlines—
naw their new and dynamic album “LADY IN WAITING” has arrived
with more of their searing rock and rotl. During the first week of its
release "LADY IN WAITING" smashed through as the most played FM
a bum in the country. Now sales are exploding for this truly outstanding
g-oup. AL4070 on ARISTA RECORDS. (Advertisement)

By STEPHEN TRAIMAN
NEW YORK —-Radio Piccadilly in
Manchester, one of the first com-
mercial stations in the UK., pro-
vided the first single-transmission
quadraphonic broadcast in Europe

April 2-3—a dramatic example of

the keen interest by European
broadcasters in the growth of matrix
quadcasting.

Unlike the first tests by BBC-I
and BBC-2 last summer utilizing
transmitters at both stations, and
two stereo recervers in cach home, to
get the 4-channel effect, the recent
test used a Sansui QSE-5B broadcast
encoder to play discrete 4-channel
tapes. QS quad disks and in the syn-
thesizer mode, to enhance stereo
programming.

The weekend quadcast from 5

(Continued on page 62)

Midland Intl Scoring
Without Acts Touring

By RADCLIFFE JOE

NEW YORK -Extensive concert
tours as a 10ol to assist in the possible
nationwide breakout of records is

being nixed by Bob Reno, head of

Midland International Records, a
fledgling independent label that has
enjoyed two monster successes
(*Fly, Robin Fly,” Silver Conven-
tion. and “Doctor’s Orders.” Carol
Douglas) without either act ever go-
ing on tour.

Reno adheres to the philosophy
that in this age of big, impersonal
record companies, the “mama and
papa™ concept of record merchan-
dising remains an important tool in

(Continued on page 77)

GENESIS have their biggest album to date in the masterful “A TRICK
OF THE TAIL" on ATCO Records. Defined by mythological themes and
sophisticated yet accessible music, the distinctive Genesis sound ranges
from beautiful melodies to out-front rock. Already a major FM airplay
standard, “A TRICK" is rapidly moving to the top of the charts. Known
for their visually exciting live show, Genesis have embarked on a major
S.R.0. tour of the U.S. and Canada during April and May.  (Advertisement)

Bobby Martin and Bert DeCoteaux

¥ @CoLUMBIA." § MARCAS REG. ® 1976 CBS INC.

Say hello to a gigantic record.
“The Manhattans” album, featuring
the fast-rising single,
“Kiss and Say Good—bye
On Columbia Records "

dﬂd poeS Produced by Manhattans Productions, Inc.,
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“Cry Tough— pull down your soul
You just need another shot of Rock N’ Roll..”
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General News

Loudspeaker
Placement In
Revision Bill
Markup Meet

By MILDRED HALL

WASHINGTON—The question of multi-
speaker performance of music to entertain cus-
tomers in restaurants and bars, hotels and de-
partment stores was thrashed out at length
during Thursday’s (8) copyright revision
markup session by the House subcommittee
on Courts, Civil Liberties and the Administra-
tion of Justice.

Suggestions were made by subcommittee
members to add wording, either in the revision
bill itself or in the subcommittee report, to fur-
ther clarify the performance licensing require-
ments or exemptions indicated in the Senate-
passed S.22 for these locations.

The longest dialog went on about the use of
multi-speakers by the small bar or restaurant,
made famous in the Aiken case. In 1975 the
Supreme Court decided Aiken’s fast food res-
taurant did not infringe under the 1909 copy-
right law, although its single radio set was
hooked to four speakers. The court was in-
fluenced by an earlier cable tv decision, which
held that cable systems do not infringe because

The Senate-passed bill which is the basis for
the present House markup, would reverse the
Aiken decision. S.22 makes any “further trans-
mission” beyond the one permissible home-
style receiver, liable for royalty payment. The
Senate committee report clearly indicates that
multi-speakers would constitute a “further
transmission.”

Rep. Charles Wiggins (R-Calif.) wondered
if the House subcommittee report should also
state that its duplicate revision bill (H.R. 2223)
also over-rides the Aiken decision. He wants it
all made clear, adding that he didn’t feel the
public interest was served by “snoopers”
checking on every barber shop and bar to see if
they have a speaker on the premises.

Rep. Wiggins seemed sympathetic to the Ai-
ken argument that the speakers were only in-
stalled for the benefit of the help. He said the
same aim could have been achieved just by
turning up the volume—if it wouldn’t have
deafened the short-order cook.

the restaurant music entertains the customers
as well and should be paid for. Chairman
Robert W. Kastenmeier added that restau-
rants which would normally pay for music
service, could get around this, if locations
could put up speakers.

The bill warns that infringement results if
the permissible single set “transmission re-
ceived, is further transmitted to the public.”
Rep. Wiggins wanted to add the words “be-
yond the place of its reception.” But his sug-
gestion was left to cool, and will be taken up at
a later date.

The revision bill would also permit promo-
tional play of music in a retail record store,
without any licensing required, as long as “the
performance does not go beyond the place
where the establishment is located.”

ASCAP has asked that this wording be
strengthened, to make sure that large depart-
ment stores don’t send music from a record

they do not “perform.”

Rep. Ed Pattison (D-N.Y.) pointed out that

(Continued on page 79)

Trial Waived By |J_ K, Publishers Assn. In
Buy Of Mechanical Society

Philly Intl Men;
4 Fined $45,000

PHILADELPHIA—Four Phila-
delphia International Records exec-
utives waived their right to a trial
and agreed to be sentenced on vari-
ous counts of conspiracy and viola-
tion of the payola statute in Federal
District Court here Thursday (8).
None received prison terms or pro-
bation and the sentences totalled
$45,000 in fines.

In a surprise move following post-
ponement of the trial originally
scheduled for April 1 with no further
trial date set, the defendants, Ken-
neth Gamble, Earl Shelton, Harry J.
Coombs and Edward Richardson,
filed into court Thursday afternoon
with an agreement from the U. S. At-
torney already in hand.

U. S. District Court Judge J. Wil-
liam Ditter questioned the defend-
ants to make certain they under-
stood that although they did not
plead guilty in open court their
agreement on being sentenced
would be entered into court records
as a technical plea of guilty falling
somewhere between a full acknowl-

(Continued on page 78)

Probation Revoked,

LOS ANGELES—Possible second
time offenders of the national tape
piracy law got a stff “warning”
when Federal District Judge W.M.
Byrne Jr. sentenced Shane and Janet
Mason, 1603 Veiar St., Pomona, to
nine months and seven months, re-
spectively, in a federal jail.

In what is believed to be the first
revocation of probation in a tape pi-
racy case, Judge Byrne noted that
Shane Mason had already served 90
days of his original sentence, so he

LONDON-By a majority of 72
(94-22), members of the U.K. Music
Publishers’ Assn. have voted in fa-
vor of the organization’s takeover of
the Mechanical Copyright Protec-
tion Society.

The move (Billboard, March 6),

Anita Wexler Tees
Own Production Firm

NEW YORK —Spin-off opportu-
nities from involvement with disco
are giving the industry another Wex-
ler producer, as Anita Wexler,
daughter of well-known producer
Jerry, is forming her own production
consultant firm. She’s leaving Atlan-
tic after working in the label’s a&r
department two years.

Headquartering here, she will
continue close contact with the
dance scene, while looking to ex-
plore other musical genres as well.

To date her credits include remix
work, in conjunction with Tom

(Continued on page 78)

Pirates To Jail

reduced his sentence (o six months,
which he begins serving April [9.
Ten days after his release, Mrs. Ma-

son will begin her jail term.
Federal Judge W.J. Ferguson,
who presided over their second pros-
ecution for tape piracy, immediately
after their probation revocation
Monday (5) gave them a two-year
suspended prison sentence and put
them on four years’ probation. He
warned the pair he would exact the
(Continued on page 4)

By MIKE HENNESSEY
started last year, ended at an ex-
traordinary general meeting of the
MPA when it was agreed to amend
the articles of association to enable
the acquisition of MCPS to go
ahead.

It was announced that MCPS
shareholders had unanimously
agreed to accept the MPA offer.

The takeover will cost the MPA
about $700,000 plus legal fees, and
the completion of the deal is ex-
pected by the end of this month.

A caretaker board of directors will
be appointed by the MPA councit
and will form a representative cross-
section of membership. Former
Chappell managing director Bob
Montgomery is to become managing
director of MCPS and the present
MCPS directors Leslie Abbott and
Bertram Pratt will be retained as

MERCURY
TO MEMPHIS

LOS ANGELES — Phonogram/
Mercury is reopening an office in
Memphis after almost a 10-year
lapse. Returning to his hometown to
head the office is Judd Phillips,
nephew of Memphis recording pio-
neer Sam Phillips. Phillips had been
operating as East Coast a&r chief for
the firm for the past year.

Charlie Fach, the label’s executive
vice president, says Phillips will fan
out from Memphis to cover the
South. Fach will appoint a replace-
ment for Phillips in New York soon.

3 Prominent Leaders Of NARAS Resign

By GERRY WOOD

NASHVILLE — Three major
NARAS Jeaders—including two past
national presidents and a national
vice president—have resigned from
the organization, protesting what
they claim is a drift away from the
national character of the Record
Academy toward a Los Angeles
power base.

The resigning officials are Wesley
Rose, a member of NARAS for 15
years and the man who was instru-
mental in the founding of the Nash-
ville NARAS chapter; Bill Lowery,
who fathered the Atlanta chapter,

and Meurice LeFevre, a national
trustee for four years and president
of the Atlanta chapter two years.

Rose served as national NARAS
president for 1% years while Lowery
spent two years as president before
the term of present president Jay
Cooper. Rose resigned both as a na-
tional trustee and as a governor of
the Nashville chapter. Lowery re-
signed as a national trustee but re-
tained his NARAS membership. Le-
Fevre resigned as national vice
president, as governor and as a life-
time member.

The actions followed the national
trustees’ meeting that resulted in the
recent Grammy Awards show being
switched from Chicago to Los An-
geles. Rose walked out of the meet-
ing while Lowery and LeFevre later
decided to tender their resignations.

“It’s hard for me to feel that unless
some drastic changes are made that
NARAS will be a national organiza-
tion and not justan L.A. local with a
few branches in outlying areas,”
comments Rose, president of Acuff-
Rose Publications.

“It got out of control, and the

consultants in the restructured or-
ganization.

Dick James, president of the
MPA, says the takeover heralds a
new era for British publishers.

Says James: “For the first time
since the Copyright Actof 1911 UK.
copyright owners will have full con-
trol over the collection of their me-
chanical royalties. The importance
attached to this was reflected in the
large attendance at the meeting.

“About 200 representatives from
all sections of the publishing spec-
trum were present.”

(Continued on page 70)

Dylan & Troupe
Resume Tour In
Florida April 18

CHICAGO--Bob Dylan returns
to the road in mid-April with seven
weeks of dates in the South and
Southwest. Florida, Alabama, Mis-
sissippi, Louisiana and Texas cities
will all be on the tour’s schedule with
guest appearances planned by Patti
Smith, Joni Mitchell, Kinky Fried-
man, Roger McGuinn, Joan Baez
and others.

As was the case with the first Roll-
ing Thunder tour, dates and venues
will be announced publicly only one
week in advance.

The tour reportedly kicks off Sun-
day (18) in Lakeland, Fla., and will
then progress through the state with
stops in St. Petersburg, Tampa, Or-

(Continued on page 26)

Membership

power takeover by the Los Angeles
chapter—not meaning for it to be de-
structive—really set the organization
back 10-15 years.”

Rose points to the discussion on
changing the Grammy Awards site
as a major reason for his resignation.
“They passed a gag rule that only
the trustees could speak—which
meant Meurice was not allowed to
speak because he was a national of-
ficer. And they only allowed two
minutes for each speaker. When 1

(Continued on page 68)

California’s
Booking Law
Boiling Again

By JOE X. PRICE

LOS ANGELES—The big indus-
try-wide brouhaha which erupted
late last year when the proposed
California Music Booking Agency
law (Senate bill 733) was first intro-
duced by its author, State Sen. Jim
Whetmore (R-Anaheim), and which
had simmered down to a slow burn
during the first quarter of this year,
is coming to a boil again.

In a decisive meeting held last
week at the Beverly Hills offices of
the Artists Managers Guild between
principals of it, AFM-International,
SAG, AFTRA and AGVA, steps in
defining state regulation of personal
managers and booking were taken.

Involved is an agreement between
AFM and the managers guild indi-
cating that personal managers will
not be licensed unless agreeing not
to solicit or procure employment for
their artists.

The new proposal, which is de-
signed to supplant the Whetmore
Bill, is in completed draft form and,
consensus has it, ready to be taken
by a delegation representing the

(Continued on page 79)

Slade Combines
Mid-Sized Halls
With Nightclubs

By NAT FREEDLAND

LOS ANGELES--Siade, a top
English rock act for the past five
years which has never yet been a
U.S. smash on either Polydor or
Warner Bros., is booking a unique
concert-and-nightclub schedule on
its current American tour.

In as many as possible of the mar-
kets it’s playing, Slade will headline
both a mid-sized hall and a night-
club. In San Diego, Slade is to ap-
pear at both the Civic Theater and
the 750-capacity Bacchanal Club,
with a San Francisco Winterland
date in between.

In the Los Angeles area this
month, Slade opens with a two-night
stand at 1,000-capacity Starwood
Club then, after a Seattle date, re-
turns to the Anaheim Convention
Center in nearby Orange County
and the next night plays Shrine Au-
ditorium in downtown Los Angeles.

(Continued on page 26)
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Label Prefers TV
As a Promo Medium

By JEAN WILLIAMS

LOS ANGELES—Television as
opposed to radio is the major avenue
used by Little David to sell its rec-
ords, explains Monte Kay, label
president.

Kay feels that this is a somewhat
unusual approach to marketing rec-
ords that pays off in the long run be-
cause of the effect tv viewing has on
the consumer.

Therefore, the label is buying ex-
tensive tv advertising time with
heavy concentration on tv guest ap-
pearances for its acts.

He notes that Little David utilizes
dozens of merchandising tools in-
stead of relying on one or two.

The comedy-oriented label—with
the exception of pop/jazz singer
Kenny Rankin—is raking in gold
records for its comedy acts from its
tv marketing concept, he declares.

Kay contends few comedy acts at-
tain gold records, explaining that
these acts are difficult to sell.

He points out a recent case where
tv spots were purchased for come-
dian George Carlin’s return to caba-
ret format with his soldout four-day
engagement at the Roxy Theater
here.

Little David, in conjunction with
Atlantic Records (label’s distribu-
tor), further backs its acts (Flip Wil-
son, Franklyn Ajaye, Carlin and
Rankin) with extensive tour dates
across country, promoted well in ad-
vance of the performances.

To promote these tours, the label
supplies all retail outlets with in-
store merchandising material, in-
cluding ads, plus ensuring the avail-
ability of product.

Time is also purchased on local
radio stations, including college out-
lets. Interviews are also set up in
each city.

Kay points out that it is vital, par-
ticularly when dealilng with comedy
acts, that all promotional tools be
made available to the label’s repre-
sentatives.

According to Paul Cooper, pub-
licity chief, time is purchased on
most radio outlets, not just FM sta-
tions, “because on practically every
LP, there is material suited for these
stations.”

He explains that Carlin primarily
works college dates because his ma-
terial best appeals to this age group.

Cooper notes that releases on acts
are not set by schedules but by care-
ful planning, watching airplay, sales
and general consumer interest. But
he emphasizes that never will the la-
bel release more than two LPs a year
on an artist because of what he calls
“an oversaturation of the market.

“Little David also releases singles
on comedy acts,” he says.

“We have found that rarely does a
single record make it, because once a
person hears a joke a couple of
times, it’s over.”

CBS Disques Firms U.S.
Seminar For 180 Dealers

By HENRY KAHN

PARIS—CBS Disques France has
organized a special seminar for 180
French, Belgian and Swiss record
dealers covering U.S. markets on the
West Coast May 2 to 10.

The tour, which will hit San Fran-
cisco, Las Vegas, Los Angeles and
the Grand Canyon, will combine
visits to record dealers, seminar con-
ferences with U.S. merchandisers,
rackjobbers, dealers, retailers, juke-
box operators and others with some
tourist sightseeing.

A concomitant disk promotion,

designed to stimulate U S. interest in
French recordings, will take place
timed for the tour and under the
joint auspices of CBS Disques
France and CBS Records Inter-
national.

According to Earl Price, CBS Rec-
ords International import-export ex-
ecutive, the French affiliate is offer-
ing a special deal to U.S. dealers
making the imported product avail-
able at a reduced price.

“Normally we charge $2.50 per

(Continved on page 70)

Charles Bobbit Indicted By U.S.

NEW YORK-—A four-count in-
come tax indictment naming
Charles Bobbit, associated with the
James Brown organization, was
handed down by a federal grand
jury in Atlanta Wednesday (7).

The charges, the latest to be lev-
eled in the government’s ongoing in-
dustry probe, involve three counts of
failure to file a return and one count
of wilfully falsifying a return.

It’s alleged that Bobbit failed to
file a personal return on income of
$22,015, $24,600 and $16,047 for the
years 1969 through 1971, respec-
tively. It’s also charged that in one
year he received income in excess of
the $16,000 reported.

It’s understood that charges facing
Bobbit stemmed from investigative
activities centered in the Newark
U.S. Attorney’s office.

Bobbit’s name was mentioned in
courtroom testimony in the govern-
ment’s recent case against Nat Tar-
nopol and other Brunswick label ex-
ecutives. Spiros Biliouris, president
of Sout City One-Stop, Los Angeles,
testified that Bobbit was among

those from whom he had bought
product for cash (Billboard, Feb.
14).

James Fagan, assistant U.S. Attor-
ney for the Northern district of
Georgia, is prosecuting the case. An
arraignment date has not been set.

Probation Revoked

® Continued from page 3
full two-year sentence if they vio-
lated their probation.

The couple had pleaded guilty to
five counts of tape piracy in the sec-
ond trial. Norman D. James, assist-
ant US. attorney, carried on the
prosecution for the government.

Sweet City To Epic

NEW YORK~-Sweet City Rec-
ords has firmed a production deal
with Epic. First signing under terms
of the pact brings Cleveland group
Wild Cherry to the CBS label.

Sweet City, headed by Carl Ma-
duri, is a division of Belkin Produc-
tions, Inc.,, Midwest concert promo-
tion firm.

o Languages
Sung By Rich
On ‘America’

NASHVILLE—Many bicenten-
nial-inspired songs have hit the mar-
ketplace since the U.S. birthday
craze began. The latest is a unique
five-language version of “America
The Beautiful” by Charlie Rich now
being shipped.

In 2:27 minutes Rich manages to
slip through some original lyrics,
public domain lyrics and the line
“My country is beautiful” in Cajun-
flavored French, Italian, German
and Spanish.

A normal Nashville session pro-
duces a single in an hour—this one
took 12 hours in the studio and an
additional 12 hours mixing for a re-
markable 24 hours of studio/control
room time.

“I usually don’t spend that much
time on a record,” comments pro-
ducer Billy Sherrill, “but you usually
don’t start off ‘“America The Beau-
tiful’ with a Cajun fiddle either.”

Rich is equally ecstatic about the
song. “I’ve always loved the song but
for some reason I never thought of
doing it like a love song to a lovely
lady,” the Epic artist remarks.

Sherrill explains how the song de-
veloped from idea to disk: “I had the
idea for two years but didn’t know
how to put it all together. 1 got with
my old quad-lingual buddy, Kermit
Goell, and we kicked it around, put
it together, and the idea of Charlie
doing it loomed up. Kermit is the
only guy I know who knows that
many languages. I told him what we
needed and he worked it outand we
gave it to Charlie phonetically.”

“I had to be taught the lyrics,”
Rich admits. “I don’t know if I did
them the way a true dude would do
them. I've never had any foreign
language courses except Spanish in
high school—and I think I even
flunked that. But I think they’re
pretty close.” GERRY WOOD
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RIAA Award Goes
To Roger Stevens

By IS HOROWITZ

WASHINGTON—Roger Stevens,
veteran Broadway producer and
credited with being one of the prime
moving forces behind the founda-
tion of John F. Kennedy Center for
the Performing Arts, ‘was the
recipient of the RIAA’s eighth an-
nual Cultural Award here Wednes-
day (7).

The gala presentation event at the
Washington Hilton Hotel attracted
more than 850 top industry execu-
tives, legislators and key government
agency personnel.

In making the presentation, Stan-
ley Gortikov, RIAA president,
lauded Stevens for his active partici-
pation in a multitude of cultural un-

dertakings, in addition to the Ken-
nedy Center. A congratulatory
telegram message from President
Gerald Ford was read.

Stevens, in a short acceptance ad-
dress, spoke of the importance of the
arts in a society faced with an in-
crease in leisure time. “The arts,” he
said, “are no longer the province of a
few, but are becoming the staple of
many in the country.”

Entertainment was provided by
violinist Itzhak Perlman, comedian
Robert Klein, and singer-songwriter
Bill Withers. The latter was a last-
minute replacement for Natalie
Cole, who was prevented from at-
tending by illness.
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BAUER BERMAN

COURY

Dale R Bauer appointed president and chief operating officer of Billboard
Publictions, Inc., succeeding W.D. Littleford, who moves to chairman and
chief executive officer. Bauer has been group publisher, vice president of
health care/education of McGraw Hill Publishing. In announcing the ap-
pointment, Littleford says: “The appointment of Bauer completes the struc-
turing of our company’s top management team, which began earlier with the
appointment of Dave Luppert as senior vice president, administration and fi-
nance, and Jules Perel, senior vice president and general manager of the
American Artist Group.

* * *

David Berman appointed vice president, business affairs at Warner Bros.
Records. He had been a partner in Mitchell, Silberberg & Knupp, where he
specialized in entertainment law. . . . Al Coury, who was senior vice president,
a&r, Capitol Records, until recently, has joined RSO Records as its president.
He replaces Bill Oakes, who becomes vice president of creative development
for tv. . . . Buck Stapleton is phasing out his two-year-old Allwest Record Dis-
tributors, Los Angeles, to join Zodiac Productions in charge of its new West
Coast sales and promotion office.

* * *

Julio Aiello has been named marketing director for Stan Kenton’s Creative
World Records. He was formerly with Epic and Metromedia Records. . . . War-
ren Duffy has joined the Beach Boys as road manager after a short stint with
20th Century Records as FM promotion chief. . . . Al Bergamo moves from San
Franciscolbranch manager of CBS Records to head up the new CBS branch in
Seattle. Jack Chase moves into the Los Angeles branch managership after
working as field sales manager there. . . . Jackie Thomas named r&b coordina-
tor for Warner Bros. Records. She was Columbia Records disco coordinator
for the past two years.

* * *

At CBS Records, Yvonne Erickson promoted to associate, director, media,
from manager, print advertising. . . . Barry Resnick named national promotion
head for MAI Records. Jerry Brenner will do Northeast promotion. . . . Scott
Kranzberg upped to Private Stock St. Louis field promotion from local promo-
tion there. . . . Heading up the new tv marketing division for Springboard In-
ternational Records are Bill Bell, former marketing vice president with Colum-
bia House and Longines Symphonette, and Marty Grossman, who was tv
marketing director for those firms:

* * *

Ray Kissel has left as director of manufacturing for ABC Records. . . . Bar-
bara Baracks heads the new audio/graphics publishing division of the New
Wilderness Foundation. . . . Neil Newton, former Nashville sales and promo-
tion for QCA Records’ gosepel line, will split his time between that city and
Cincinnati, where he will act as the firm’s marketing director. Frank Ruhl is the
new general manager of QCA’s studio operation.

* * *

Former personal manager Roger Hart, who has been living in Europe, has
joined Tentmakers Management, Reseda, Calif,, as executive vice president.
Richard Stewart, former house counsel for A&M Records and head of inter-
national for Irvin/Almo Music, has also joined Tentmakers. . .. Dom Melillo
has merged his Danbury, Conn,, talent agency with Lance Productions, Nash-
ville, and been named vice president of sales. . . . At JVC America, George Me-
yer joins as national merchandising manager from product manager director
at Fisher Radio and Ken Acker promoted to national credit manager from
Midwest regional operations/credit manager.
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The most beautiful girl in the world,

The last time Charlie
sang about her, he sold
| two million records. Now
he’'s doing it again,ina
song as beautiful as sheis.

“America the Beautiful.”

50222

The new love song from

Charlie Rich.
On Epic Records.

Produced by Billy Sherrill. ‘ ) ] @] -t uarca REG. © 1976 005 o @)
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16 Dance Hall LPs Into Release

Biograph Reissues Emphasize Dixieland And Ragtime

NEW YORK—Biograph Records
unveiled 1ts New Orleans Dance
Hall Album series at the New Or-
leans Jazz and Heritage Fair Friday
).

The series of 16 LPs, according to
Arnold Caplin, president of the la-
bel, represents the first fruits from
the purchase of the Center Records
catalog last December.

Acquired were masters by such
artists as Jim Robinson, Butch
Thompson, Perch Humphrey,
Emma Barrett. Billie and De De
Pierce, Israel Gorman, Don Ewell,
Orange Kellin, Kid Thomas, Earl
Humphrey, Lars Edegran, George
Lewis, John Handy, Alphonse Picou
and “Cie” Frazier.

The albums, which feature tradi-
tional jazz and ragtime from such
New Orleans clubs as the Paddock,
the Happy Landing, Preservation
Hall and the Moulin Rouge, have
been repackaged and, in some cases,
musically revitalized at a cost of
$13,000, says Caplin.

Original recording dates for the
disks range from the late 1950s
through the early 1970s.

Initial press runs for each of the ti-
tles are 3,000 units, explains Caplin,
who also says that Biograph has an-

Leon, Mary Russell Pop Up

LOS ANGELES—Leon Russell’s
emergence on Warner Bros. world-
wide distribution via his brand-new
Paradise label marks the latest move
in the continuing legal dispute with
his co-principals of Shelter Records,
which formerly released his records.

There are two lawsuits between
Russell and Shelter pending in Su-
perior Court here. One suit has Rus-
sell asking the court to dissolve Shel-
ter Records on the grounds that

By JIM MELANSON & JIM FISHEL

other 15 LPs to add to the series if
the first releases prove successful.

The albums will move through in-
dependent distribution and will
carry a suggested list price of $6.98.

Label support for the series in-
cludes print advertising in certain
markets, a mailing of 6,000 promo-
tional flyers and tie-ins with appear-
ances by the Preservation Hall Jazz
Band in which several of acts are
now playing.

While Biograph does not have
rights to product by the Preservation
Hall Jazz Band itself, Caplin says
he’s eying the possibility of record-
ing individual artists who are in the
group and on his series of jazz al-
bums for future releases.

Musically, the New Orleans
Dance Hall Series is usually good,
except for the older reissues that
should have remained unreleased
since their sound quality is ex-
tremely poor.

There is probably no way to fix
the sound on them and Biograph
should have spared the public the
embarrassment of buying an LP that
sounds as if it were recorded on cel-
lophane wrap. The poor-sounding
reissues are by Percy Humphrey,
Kid Thomas, Billie and De De
Pierce, the Paddock Jazz Band fea-

By NAT FREEDLAND

although Russell has half the corpo-
rate voting power, Denny Cordell
and other Shelter stockholders alleg-
edly refused to stop doing business.

The other lawsuit is by Shelter, re-
questing that Russell’s contracts
with the label be upheld as binding
and exclusive.

A Warner Bros. spokesman says it
is the WB position that the Paradise
label is validly entitled to Russell’s
new recordings. The first Paradise

turing Alphonse Picou and lIsrael
Gorman.

As for the newer, in-studio record-
ings, each is a Dixieland fanatic’s
dream. Not only is the playing excit-
ing and spontaneous, but the sound
is well-preserved for years to come.

Each disk is in an ensemble set-
ting, except for the two individual
records of Butch Thompson playing
Jelly Roll Morton piano solos.

Probably the best of the lot is by
trombonist Earl Humphrey and his
Foot Warmers. Besides some au-
thentic Dixieland jazz, there is a
touch of vocal blues and gospel.
Each of the seven musicians, includ-
ing two young men from England
and Sweden, plays feverishly and
with much feeling.

Other superior recording are pi-
anist Don Ewell’s Hot 4 featuring
clarinet great George Lewis, trom-
bonist Jim Robinson and drummer
“Cie” Frazier; Robinson and
trumpeter Tony Fougerat with the
New Orleans Joy Makers; Robinson
and his New Orleans Band: George
Lewis with the Mustache Stompers;
Jim Robinson’s Band featuring
Capt. John Handy and Sammy
Remmington; and Swedish clarinet
player Orange Kellin in New Or-
leans with an all-star band.

On Paradise

product, Leon & Mary Russell’s
“Wedding Album,” is a pop pick
among Billboard reviews this week.
Russell is also scheduled to tour
heavily in U.S. arenas throughout
the spring and summer.

The long-term WB-Paradise con-
tract gives Warner Leon Russell and
his wife, who recorded two Shelter
albums as Mary McCreary, both as
solo artists and a duo. Paradise will
also sign additional artists.

Songwriters Urged To Lobby Congress

LOS ANGELES—Songwriters
must personally lobby in Congress
to assure that a 2' cent statutory
“floor” rate is provided in the cur-
rent copyright revision.

Irvin Drake, president of AGAC,
told the monthly California Copy-
right Conference meeting that recent
social visits by individual song-
writers to Congressional representa-
tives seemed to carry far more im-
pact than previous visits by lawyers
and publishing executives.

Writers and publishers must work
for a base rate of 2% cents with the
additional proviso that the rate’s
ceiling could he as much as 4 cents,
Drake pointed up the depressant on
profit that the current 2 cents statu-
tory “ceiling” had on publishing
royalties. A songwriter's mean in-
come in the U.S. today is about
$2,200, Drake said.

Governmental control of the
copyright is tightening, Al Deutsch,

AGAC legal counsel, warned. Copy-
rights are policed stringently, so that
today, the publisher and writer con-
trol only their own print media out-
put. He flayed practices such as pro-
viding music copyrights free to non-
commercial sources, such as public
tv. Traditionally, commercial users
tend to accentuate such more lenient
terms accorded by publishers when
renegotiating new agreements.

Lew Bachman, AGAC executive
dirgctor, praised individual song-
writers who had made sizable cash
contributions to the drive to foster
more equitable copyright provisions
for publisher/writers.

The following officers were
elected by the conference for 1976-
77: Jay Cooper, attorney, president;
Jay Lowy, Jobete Music, vice presi-
dent; Bernie Brody, music clear-
ance, treasurer; Molly Hyman, Har-
rison Music, secretary. Reelected to
the board of directors were Mickey

Earland Spurs Mercury Jazz Thrust

LOS ANGELES—Encouraged by a first-month sale of more than 70,000
on the firstalbum by Charles Earland, Charlie Fach, Mercury/Phonogram ex-
eculive vice president, intends to go all-out to rebuild the Mercury label as a
jazz bastion. The album, “Odyssey,” entered the Billboard album chart at 171

and is now 161.

Fach says he signed Earland because he recalled an Earland recording,

“Black Talk,” a decade ago, which sold some 50,000 copies in Chicago on an-
other label. Preparations are being made to cut a second package by the key-

boarder-soprano saxist.

In addition, Fach has signed Gabor Szabo, with Bunny Siegler producing
an album in Philadelphia with the guitarist. Fach says he is perusing the Mer-
cury master catalog for possible jazz reissues.

www.americanradiohistorv com

Goldsen, Criterion Music; and
Helen King, Song Registration Serv-
ice. New board members are: Irwin
Pincus, Frank Music; Rick Ricco-
bono, BMI; Sam Trust, ATV Music,
and Hannah Russell, Harrison.
Continuing board members are:
Madelon Baker, Barbara Brunow,
Terri Fricon, Donald Kahn, Jesse
Kaye and John Sippel.

CBS Promotion
On Black Music

NEW YORK—CBS Records has
launched “Soul 76 And The Pro-
gressives,” a merchandising and
sales program in support of both
frontline and catalog r&b and pro-
gressive product.

A label spokesperson describes
the campaign as a response to the
ongoing growth of black music sales
in the market in general and at CBS.

In addition to dealer incentives
offered, television and radio spot
campaigns, in-store display mate-
rials and print advertising will make
up the program.

Artists whose product will be
touted include the Isley Brothers,
People’s Choice, Lou Rawls, Ram-
sey Lewis, Freddie Hubbard, B.T.
Express, Johnnie Taylor, Miles
Davis, Jaco Pastorius, Alphonso
Johnson, Al DeMeola, David Sanc-
ious; Earth, Wind & Fire; Santana,
MFSB and the O’Jays, among oth-
ers.
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“IT'S GOOD 10 BE ALIVE”
LPL1/APSI1099

A hit nLA A smash
in N.Y. The runaway single
“Say You Love Me?”
DJ. Rogers. Hot on Love.
High on thie charts.

DCEPENDABLULEE

Charles Drain “DEPENDABLE”
AFL1/A>S51-1414

His soulful songs of love
are as Dependable as the
night is lcng. Zharles Drain. A
man who's Zoing places.
An altum to remenmber.

w«kln ircine. Ninbad

\Vgld =n Irvine

AL1/APSI/APKA1363
This keyboard wiz

energizes jazz and R & B like § ;

no otrer ran alive. High
voltace power is mr aking
this album a real charger.

BEYOND MOBIUS
CEDAR)

Cedar Walton

“BEYOND MOEILIS”
APL1/APS1/APk--#435

The R & B and jazz
fusion-master tck=¢ you a
step beycnd in kis
latest blockbuster that'’s
out to break al racords.

H Go
Vicki Sue Robinson

| “NEVER GONNA LET YOU GO” [

APL1/APS1/APK1-1256
Pure Power. Talent Plus. And
“Turn The Beat Around!
the #1 disco hit in the
country. Get to hear her.
Got to have her.

We've got our
acts together.

On the air.
Up the charts.
And down the aisles.

he /Svothors THE TYMES

DONT STCP NOW

The Biothers
“DON'T STC > NOW”
APL1/A2S 4187

The Tymes “TYMES UP!”
APL1/APS1/APK1-1072

Timed to move.

Out of the discces. Into

the streets. The searing salsa

sound of “Voce Abusou’
the hot single from their
blistering "ew cloum.

Timed to groove. The Tymes §

new album, featuring
the smash single “It's Cool”
Truckin’ its way to the top.

REGAMARecords

A X *aa n
“CHOCOLATE MILK”
APL1/APS1-1309
Chocolate flavored funk
eaturing the mouthwatering
single “How About Love!”

#1in New Orleans
and spreading East.

REA caroLyn FRANKLIN
IF YOU WAFRET MEe

Crolyn Franklin

“IF YOU WANT NIE”
APL1/APS1-0420

Carolyn hits you smack
between the ears with the
sass and soul that
make the name Franklin
a national institution.

CHOICE FOuR
ONTOPOF CLEAR

“The Choice 4

“ ON TOP OF CLEAR”
APL1/APS1/APK1-14 30

Featuring the socko single
“Hey What's That Cance
You're Doing?”
from their brend
new knockout aloum.
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‘KNOW THE RISKS’

Music Industry
Field For L.A.

a Fertile
Bank VP

By JOHN SIPPEL

LOS ANGELES—When you
walk into Lou Horwitz’s office, you
immediately think you’re in a typi-
cal record industry executive’s of-
fice. There’s a quality stereo tape-LP
component rig. The walls are fes-
tooned with LP covers and auto-
graphed pictures of acts.

Surprisingly, Horwitz’s office is
on the second floor of the new ul-

WC.Fields

WCFields

AAT-120
This Collector's Album is the only ma-
terial w.C. Fields ever made in a recording
studio. Now with the award winning movie
“W.C. Fields and Me" opening all over the
country, Fields fans, both new and old, will
be asking for the “Temperance Lecture’
and more of the original W.C. Fields.

Call or write today
for quick delivery.
American Album & Tape
850 7th Ave., New York, N.Y. 10019
Tel: 212.541-5350

tramodern First Los Angeles Bank
in Century City here, where he’s sen-
ior vice president. Horwitz’s quarters
are probably visited by more music
industry peopie than any other
banker nationally.

Horwitz shepherds an estimated
$5 million portfolio of loans’ and a
correlated $9 million in savings and
checking accounts, of all which stem
from his eight-year pioneering of
music industry project financing.
And that $14 million lode is a vital
part of the bank’s financial picture
because it is a single independent
bank, competing with the state’s
many longtime billion-dollar bank
and savings and loan chains.

It’s no surprise, though, that Hor-
witz zeroes 1n on record acts. Eight
years ago, Dom Frontiere, than a
promising film music composer,
walked into the now defunct Beverly
Hills National Bank, where Horwitz
was a loan executive. Frontiere
wanted a six-figure personal loan to
float an addition to his home.

Horwitz studied his collateral pos-
sibilities. “You can make a good
loan provided you know the risks. I
learned the hurdles years ago as a
loan adjustment officer for the
Union Bank here. One look at his
BMI writer’s contract and I was on
the phone to the BMI office here. I
checked around and came up with
substantiation of the validity of the
BMI guarantee. I took the loan pro-
posal to our legal department. Fron-

BRUCE M. RAMER, ESQ.
Gang, Tyre & Brown, Los Angeles
Director, USC Entertainment
Law Institute

UNIVERSITY OF SOUTHERN CALIFORNIA LAW
CENTER—BEVERLY HILLS BAR ASSOCIATION

THE TWENTY-SECOND ANNUAL PROGRAM
ON THE LEGAL ASPECTS
OF THE ENTERTAINMENT INDUSTRY
The Vic Netterville Memorial Lectures
Co-Directors of the Program

Co-Chairman, Entertainment Law Committee,

Presents:

SOL ROSENTHAL, ESQ.
Buchalter, Nemer, Fields &
Savitch, Inc., Century City

Beverly Hills Bar Association

EXHIBITION AND DISTRIBUTION IN THE MOTION PICTURE INDUSTRY:
LEGAL, BUSINESS AND FINANCIAL ASPECTS
BOVARD AUDITORIUM
UNIVERSITY OF SOUTHERN CALIFORNIA
SATURDAY, APRIL 24, 1976
9:00 A.M.—3:00 P.M.

The twenty-Second Annual Program on Legal Aspects of the Entertalnment Industry will deal
with the legal, business and financial aspects which are involved in motion picture exhibition
and distribution. It will include: distrlbution and subdistribution, both foreign and domestic; the
relationship and nature of deals made between distributors and exhibitors; financing through
exhibition and territorial sales; and antitrust aspects. The Program is directed to lawyers, execu-
tives, agents and accountants and all who are or may be involved in dealing with motion picture
financing, distribution and exhibition,

Six distinguishad speakers will discuss various aspects of the subject, including recent de-
velopments and practical aspects of the field.

Relatlonship Between Distributor
and Exhibitor; Exhibltion
Agreements

The Distributor's Point of View
LEO GREENFIELD, Senior Vice-
President, World-Wide Distribu-
tion, Metro-Goldwyn-Mayer Inc.,
Culver City

The Exhibitor's Point of View
SHERRILL CORWIN, Chairman of the
Board, Metropolitan Theatres
Corporation, Los Angeles
“Exhibitor Production™:

Fi g Through Exhibitors
HARRY B. SWERDLOW, ESQ.
Swerdlow, Glikbarg & Shimer,
Beverly Hitis

Financing, Distribution and
Exhibition of Motlon Plctures:
Antitrust Aspects

FEE: $75.00, includes luncheon, parking and a copy of Exhibition and Distribution
in the Motion Picture Industry: Legal, Business and Financial Aspects syllabus dis-
tributed at the door.

PARKING: Will be available at Entrance 2, Figueroa St., half a block north of
Exposition Bivd. Map will be enclosed with registration confirmation.
INFORMATION: Please contact USC Law Center at (213) 746-2582.

The Government's Perspective
MAURICE SILVERMAN, formerly Chief
Attorney for Motion Picture

Industry Matters, Antitrust

Division, Department of Justice,
Washington, D.C.

The Private Sector's Perspective
JOSEPH L. ALIOTO, ESQ.

San Francisco
Distribution-Subdistribution and
Terrltorlal Sales: Business,

Legal and Financlal Aspects
GORDON T. STULBERG, ESQ., formerly,
President, 20th Century-Fox Film
Corp., Mitchell, Silberberg &

Knupp, Los Angeles

Luncheon Speaker:

JACK VALENT!

Motion Picture Association of
America, Washington, D.C.

REGISTRATION FORM
LEGAL ASPECTS OF THE ENTERTAINMENT INDUSTRY
| enclose check or money order for S____ payable to the Unlversity of Southern

Californla for registrations at $75 each.

Please Print

NAME p— g e P —— — e = -
ADDRESS __ —— ’ S — S
CITY STATE . —

TELEPHONE . - - = — I
Please detach and mail to: ENTERTAINMENT LAW iNSTITUTE, USC Law Center, Room 1058,

University Park, Los Angeles, CA 80007.

Finoncil

Lou Horowitz: he finances music in-
dustry projects.

tiere assigned the amount of his
guarantee to the bank for payment
until his loan was paid. Dick Kirk,
who was then at BMI, really be-
lieved in me. The referrals from that
first loan are incredible,” Horwitz
says.

“Perhaps 35% of the approxi-
mately 1,000 persons and companies
in the record/tape industry with
whom I deal annually are writers or
writer/performers. BMI makes it so
easy. I wish ASCAP would come
around. They don’t have the bank
collateral guarantee in their writer
contract. They also allow the writer
to change his mind and don’t back
up the bank which makes the loan
the ways BMI does.”

In industry which conservatively
lends money, the 4l1-year-old
Banker hews to the line. “I think a
music industry loan is the safest ven-
ture in the entertainment realm. It
offers the strongest collateral. For
example, the BMI agreement is so
good that a writer member gets a
better, low rate of interest on a loan,
and contracts are great collateral in
my experience. We lend money on
producer’s contracts, personal man-
ager’s agreements with established
clients, concert contracts where a
valid promoter has a superstar act
coming in. That’s money already
earned in my experience. Some-
times, it’s a longtime contract still
paying off like clockwork. Labels of-
ten come to us for loans offering for-
eign affiliate agreements as base for
loans. About the only kind of equip-
ment we take as collateral is high-
end recording studio equipment. We
sometimes take receivables from la-
bels. Then there is always the old
standby, good investments, stocks
and bonds.”

Horwitz says the $9 million in sav-
ings and checking accounts from
music industry clients is a solid base
for a loan request. An interesting
byproduct of the steady record/tape
industry clientele is the show biz
aura it provides the bank. “Our cus-
tomers think it’s great when a
recording star is in the bank. And
our employes get even a bigger
charge out of it,” Horwitz reports.

While the largest number of refer-
rals have come from writers telling
writers, the most prolific per person
referrals come from a business or
personal manager or attorney who
advises record/tape acts, Horwitz
says. Label executives like Neil Bo-
gart, president of Casablance, have
assisted Horwitz. He became ac-
quainted with Bogart when Casa-
blanca was being formed. From that
friendship came business deals with
Kiss, Parliament and other Bogart
chattels.

Horwitz works with a staff of three
girls, headed by Ilene Weaver, who'’s
been with him eight years. He
doesn’t confine his recording indus-
try activity to the bank. He attends
seminars on the industry. He goes to
recording sessions and concerts. He
laughingly kids his operation telling

(Continued on page 79)
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1975
High Low RaME
30% 19% ABC
8% 4% Ampex
9% 2% Automatic Radio
20% 10% Avnet
25% 15  Bell & Howell
58 46% CBS
7% 5% Columbia Pic
15% 8% Craig Corp.
63 50% Disney, Wait
5% 4% EMI
26% 21 Gulf + Western
27 14% Harman ind.
1% 7 Latayette Radio
21% 19% Matsushita Elec.
79% 65 MCA
15% 12% MGM
65% 54% 3M
4% 2% Morse Elec. Prod.
51 41% Motorola
33 19% No.Amer. Philips
23% 14% Pickwick Internl.
5 2% Playboy
28% 18% RCA
10% 8% Sony
40% 19  Superscope
4AT% 26% Tandy
10% 5% Telecor
4% 1% Telex
7% 2% Tenna
12% 8% Transamerica
15 10% 20th Century
25% 17% Warner Commun.
40% 23% Zenith
OVER THE P-E Sales Bid Ask
COUNTER
ABKCOlnc. 75.00 - 2% 2%
Gates Learjet 456 119  12% 12%
GRT 0 128 4 4%
Goody, Sam 3.57 8 2% 2%
Integrity Ent. 333 10 Yo %
Koss Corp. 10.31 25 8% 8%

_Market Quotations

As of closing, Thursday, April 8, 1976

P-E (153(',:') High Low Close Change
28.16 119  28% 27% 28 + %
75.00 174 7% 7 7% - %
70.83 36 8% 8 8 - %

8.82 289 18% 18% 18% - %

0 180 21% 21 21% Unch.
12.91 171 55 54% 54% -1
4.0t Y 6% 6% 6% - %

6.22 237 14%h  14%  14% - %
28.29 685 59% 58% 58% - 1%
11.31 57 4% 4% 4% -

5.08 730 6% 6 6 - %

6.57 62 23% 21% 21% - 1%

9.93 100 10% 10 10 - %
19.69 4 20% 20% 20% - %

6.46 66 71% 70 70% - %

7.04 141 13% 13% 13% - %
27.62 987 63% 62% 63% Ee

0 118 3% 2% 3 - %
32.28 229 4aT% 47 47 - %
10.66 44 29% 28Y% 28% - %
10.26 29 20% 19% 19% -1
66.67 13 4'% 4’ 4 Unch.
19.11 891 26% 26% 26% - %
32.87 645 9 8% 8% - %

8.39 176 22% 22% 22% - %
15.48 545 42 40% 4% -1

8.59 25 8% 8% 8% - %
13.79 145 4% 3% 3% - %

0 40 5% 5% 5% Unch.
10.22 1548 11 11 1% - %

4.73 207 10% 10% 10% - %
45.28 438 24% 23% 24 Unch.
26.54 201 36% 35% 36 - %

OVER THE P-E Sales Bid Ask
COUNTER

M. Josephson  16.53 6 9% 10%
Schwartz Bros. 18.75 = 2% 3
Wallich’s M.C. = - 1/16 5/16
Kustom Elec. 6.79 4 2% 2%
Orrox Corp. [} 2 1 1%
Memorex — 135 24% 25%

Over-the-Counter prices shown may or may not represent actual transactions. Rather,
they are a guide to the range within which these securities could have been soid or
bought at the time of compilation. The above information contributed to Billboard by Russ
Gallagher of G. Tsai & Co., Inc., Los Angeles, 213-556-3234, members of the New York
Stock Exchange and all principal stock exchanges.

SALES UP 9%

$28 Mil Loss For
ABC Music Branch

NEW YORK-Although reve-
nues from the three recorded music
divisions of ABC Inc. were up 9% to
$157.4 million for the 1975 fiscal
year ended Jan. 3, 1976, the com-
bined earnings loss from ABC Rec-
ords, ABC Record & Tape Sales and
Word, Inc., was nearly $28.3 million,
compared to a $4.2 million profit a
year ago, with partial income from
the Word acquisition.

There was no comment accom-
panying the figures released in the
annual report, but with the three
music divisions providing nearly
15% of total ABC income that
topped $1.06 billion, the losses de-
pressed earnings from continuing
operations (before taxes and ex-
traordinary items) to $35.7 million,
more than 67% below the 1974 profit
of $102.8 million.

As previously reported (Nov. I,
1975, and Feb. 28, 1976 issues), ABC
Records’ pretax losses totalled $12.2

million in the third quarter and an
added $10 million in the last quarter,
due to a combination of higher re-
turns than anticipated, writedown of
obsolete inventories and writeoff of
artist advances, with the roster
trimmed in half.

On the positive side, the annual
report notes that 10 ABC releases
went gold, including three by
Freddy Fender, and long-term over-
seas growth is enhanced with the
signing of extensive licensing ar-
rangements abroad.

At ABC Record & Tape Sales,
with some 8,000 retail outlets, al-
though revenues were up, profits
were affected by excessive first half
returns and a reserve against oss in
the W.T. Grant bankruptcy esti-
mated at $1.5 million.

On the plus side, subsidiary Mid-
State Distributing, a wholesale elec-
tronics supplier, had an excellent

(Continued on page 10)

G. Tsai & Company, Inc

MEMBER NEW YORK STOCK EXCHANGE INC.

RUSS GALLAGHER

1900 Avenue of the Stars,
Los Angeles, California 90067
Telephone: (213) 556-3234

FOR INFORMATION REGARDING
MAJOR MARKET QUOTES
PLEASE CALL.

Main Office
55 Water Street
New York, N.Y. 10041

SPIN STRAW

INTO GOLD

Amazing new process ac-
tually turns printed paper
sheet music into recorded

tape!
FAST < EASY

ACCURATE
A real problem soiver!

Save Time, Money and Has-
sles with our talented pro-
duction staff. Call or write
today for free brochure!

SUDDEN RUSH MUSIC

(212) 884-6014
750 Kappock St.. Bronx. N.Y. 10463
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RAY STEVENS has made
a habit of hit records. In the
past 14 years he’s hit the pop
charts 15 times with such
records as “Everything Is
Beautiful)’ “Misty. “The
Streak]’ “My. Businessman”
and “Ahab The Arab”

Just For The Record,
Warner Bros. Records is
pleased to announce the
signing of Ray Stevens and
the release of his first
Warner Bros. album.

WWW.americanradiohistorv.com

Just For The Record sz
Including the single “You
Are So Beautiful” (wBs s198)
and nine others. Arranged
and produced in Nashville
by Ray Stevens.
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LOS ANGELES-Financially
troubled Certron Corp., magnetic
tape manufacturer, which has lost
money in its last two fiscal years,
posted a first quarter loss despite
higher sales in the period ended Jan.
3L

The company lost $112,000, or 4
cents a share, on sales of $3,552,000,
compared to a $372,000 deficit, or 13
cents a share, on sales of $2,975,000
in the year ago quarter.

In the previous two years, ending

PROFESSIONAL
MANAGER

Major Publishing Company
has opening for a Profes-
sional Representative for
New York Office.

Position provides excellent
opportunities for growth.
Excellent employee benefits:
salary commensurate with
experience and background.
Send resume immediately
to set up an interview to:

Personnel Manager
157 W 57th Street
Suite 402
New York, N.Y. 10019

No phone calls, please

Equal Opportunity Employer

psesssesssssss QUARTERLY TAPE SALES UP

Certron Posts a $112,000 Lossg

Oct. 31, Certron reported losses of
$575,000, or 20 cents a share, on
sales of $14,356,000 in fiscal 1975,
and $2,121,000, or 74 cents a share,
on sales of $16,481,000 in fiscal
1974.

The company is anticipating an
improved economy, a resurgence in
the computer plastics business, and
the development of a mini-cassette
for the dictation equipment market
to reverse its negative trend.

To assist in the turnaround, Cer-
tron recently announced a restruc-
turing of its debt with its banks.

Specifically, the terms of the re-
structuring agreement call for pay-
ments of $125,000 monthly during
fiscal years ending Oct. 31, 1976 and
1977. Payments will increase to
$150,000 monthly, beginning Nov.
1, 1977, until principal is paid which
should occur during fiscal year end-
ing Oct. 31, 1979.

Thereafter, payments will con-
tinue at $150,000 monthly until all
accrued interest is paid to the bank.
The agreement also calls for the is-
suance of warrants to the banks to
purchase 330,000 shares of Certron
stock at $1 per share.

At the company’s recently held
annual meeting, where it re-elected
its board of directors, three of Cer-
tron’s highest paid officers agreed to
a 5% reduction in their annual sala-
ries. Edwin R. Gamson, president,
Ray Allen, vice president marketing,
and Graydon S. Carlson, executive
vice president, went from $82,750,
$66,000 and $50,000 per annum, re-

spectively, to $78,613, $62,700 and
$47,500, respectively.

Since separating from the music
and rack merchandising fields sev-
eral years ago, Certron has been
concentrating in two markets: mag-
netic tape and related products and
computer plastics products.

In magnetic tape, which includes
consumer branded blank cassette
and 8-track products, Certron has
posted sales of $7,300,000 (1971),
$9,040,000 (1972), $10,115,000
(1973), $11,829,000 (1974) and
$11,433,000 ¢1975) in the last five
fiscal years.

ABC $28 Mil Loss

® Continued from page 8

year due, in part, to the CB boom,
and ABC Retail Stores added three
Wide World of Music outlets for a
total of 10.

Relocation of division headquar-
ters to New Jersey, to be completed in
1976, will conclude the capital in-
vestment and operational reorgani-
zation needed for profitable oper-
ation, the report says.

Word, Inc., improved its perform-
ance in its first full year as an ABC
division, although record operations
were somewhat hampered by the in-
dustry problem of high returns. A
number of religion-oriented books,
and several by star athletes, were
strong sellers.

Overseas, the Anchor Records
subsidiary in the UK. increased rev-
enues and reduced losses, as noted
earlier.

CATENA VS. CAPITOL

Financial Experts
Trade Trial Blows

By JOHN SIPPEL

LOS |[ANGELES—Financial ex-
perts, testifying for the plaintiff,
Rocco Catena, challenged Capitol
Records’ accounting practices with
referendes from recognized texts, in-
cluding their own, only to have Alan
N. Halkett and Joseph A. Wheelock
Jr, the label’s counsel, retaliate with
the same kind of documentation in
the continuing class action trial here
before Federal District Judge Wil-
liam P. Gray.

Capitol Records’ common stock
was selling for $43 per share in June
1969, bu& would have been selling
for $7.29 per share at the same time,
assuming investors knew about the
alleged irregular accounting prac-
tices going on, Dr. David K. Eite-
man, professor of finance, graduate
school of! business administration,
UCLA here, said.

Eiteman explained his intricate
concept of investor buying habits,
based upon the future growth and
safety of an investment. He made his
valuation assuming the investor
lacked confidence in the integrity of
future financial statements.

If investors had been fully in-
formed of Capitol’s negative re-
serves, he said, the vacillating re-
serves policies and the disclosure of
the existence of subjective interre-
serve practices, potential stock pur-
chasers’ confidence in the integrity
of future financial statements would
have been so shaken that “reason-

able investors would have avoided
the stock,” Eiteman said. On a three-
year table, Eiteman traced the price
of common stock to June 1971 when
the stock was selling for $11.125, at
which point his valuation yardstick
showed the stock worth $2.92.
Eiteman testified he had done his
homework for the study on a com-
puter. Halkett countered with such
excerpts from Eiteman’s own writ-
ings as “It is perhaps fashionable to
believe that everything can be done
better on a computer in this day and
age. Such a belief, accepted indis-
criminately, may lead to costly mis-
takes rather than better systems,”
and “the ease with which (comput-
erized) data may be assembled and
ratios computed, for example, may
easily lead to such an overwhelming
volume of analytical output that
meaningful interpretation is weak-
ened.” Halkett also inserted an ex-
cerpt from an article in the Financial
Analysts Journal, 1964, which read:
“Advantages of the second general
type stem from the fact that the
power of the computer opens new
ways to manipulate data.” Another
quote noted that “earnings per
share, figured on a computer, must
deal with variables in a subjective
manner, thus the resultant earnings
figure is equally subjective.”
Eiteman countered that had Capi-
tol thoroughly disclosed its financial
(Continued on page 78)

“The record was this,

The race was done,

The great blind conqueror,
Rhythmic won.”

THMIC

THE ONLY REAL HORSE IN THE RACE!!

RHYTHMIC SOUND PRODUCTION INC.

P.O. Box 1026

Smyrna (Atlanta), Georgia 30050
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Therr severith Warner Bros. album.
Produced by George Martin.
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General News

Best Harman
Quarter Ever

NEW YORK-Harman Inter-
national Industries reports record
second quarter results, with sales up
56% to $34.3 million for the three
months ended Feb. 29, and net in-
come showing a 69% gain to $2.485
million, compared to 1975.

For the six-months period, the
manufacturer of professional audio
and hi fi equipment under the Har-
man-Kardon, JBL, Rabco and Tan-
noy labels, had sales over $67.3 mil-
lion, up 27%, and net income of $4.5
million, a 48% rise from the prior
year.

President Sidney Harman attrib-
utes the record results to across-the-
board gains in all operating divi-
sions, selling in 51 countries with its
own network of distributors in
France, Germany, Belgium, Hol-
land, Denmark, Canada, Australia
and Japan. Harman also benefited
as the world’s largest supplier of
side-view mirrors to the audio indus-

try.

RSO To Remain a
Small Label—Coury

By NAT FREEDLAND

LOS ANGELES—AI Coury, new
president of RSO Records after an
18-year Capitol career, says his goal
is to see RSO develop into one of the
more important smaller labels on the
U.S. scene.

“I expect RSO to become a fully
rounded record company with a
complete staff made up of some of
the strongest people in the business,”
Coury says.

Meyer Davis Dead

NEW YORK—Meyer Davis, one
of the most prominent society band-
leaders and a White House favorite,
died April 6 at his home here. He
was 81.

Davis, who played at seven
Inaugural Balls, did a series of LPs
for Epic in the 1960s which were
nonstop dance tracks.

He is survived by his widow, two
sons and 11 grandchildren.

Lou Alexander
Productions

is proud to announce the
exclusive representation of

Pratt & McClain

Congratulations on your hit single

“Happy Days”’

BB CB
Artists Representative:

2

Lou Alexander JT:/ Productions

*
o

23241 Ventura Bl.—Ste. 210
Woodland Hills, Ca. 91364
(213) 347-5044

Records

Personal Management:

James Fitzgerald
Enterprises, Inc.
9255 Sunset Bl.—Ste. 612

9255 Sunset Bl.—Ste. 612
Los Angeles, Ca. 90069
(213) 275-5251

45
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Too-fast growth is one danger that
Coury is determined to avoid. “We
aren’t going to shove out huge
amounts of product just to generate
billing,” says Capitol’s former senior
vice president in charge of promo-
tion and artist development. “We
will be highly selective about which
artists we sign and we will-work on
breaking all RSO acts with max-
imum energy.”

Hit records are fine, says Coury,
but RSO islooking to build artist ca-
reers that will stand up over a long
period, not simply promote one-shot
singles.

“It’s controlled growth into a sig-
nificant share of the marketplace
that we are aiming for,” Coury says,
“not growth for the sake of growth.”

Part of Coury’s deal with the Rob-
ert Stigwood Organization was that
headquarters of RSO Records
would be shifted from London and
New York to Los Angeles.

Coury says he is well along in re-
cruiting key members of an ex-
panded RSO staff. “They’re turning
in their resignations to their present
employers now. And we’ll continue
to beef up as we go along.”

RSO’s starting roster includes the
Bee Gees, Eric Clapton, Freddie
King, Jack Bruce and Yvonne Elli-
man.

Owner Stigwood decided to make
RSO an independent label rather
than continue as a custom label
when his contract for distribution by
Atlantic ended. RSO will now be
distributed in the U.S. by Phonodisc,
the Polygram-owned national distri-
bution company. Polydor, another
Polygram label, continues RSO dis-
tribution elsewhere throughout the
world.

Discount Records
Loss Cuts Net
For CBS Group

NEW YORK—An $8.13 million
provision for estimated losses in the
phaseout by CBS of its Discount
Records operations, with $6.13 mil-
lion reflected in the fourth quarter,
had a depressing effect on the other-
wise good picture for the CBS/Co-
lumbia Group.

As noted in the CBS Inc. annual
report, net income for the group—
which includes Columbia House,
Musical Instruments, Retail Stores
(including Pacific Stereo) and Crea-
tive Playthings—rose $1.2 million, or
nearly 8% from 1974, to $16.5 mil-
lion.

Sales for the division in 1975 hit
$352.7 million, a gain of $37.8 mil-
lion or 12% from the prior year. This
reflects a combination of all-time
high memberships in Columbia
House’s 20th year and expanded
hobby/craft offerings, rising overall
sales in the Musical Instrument divi-
sion’s seven product lines, and con-
tinued growth in the Pacific Stereo
audio chain of 65 outlets.

Emphasized in the annual report
is that sales and income for the en-
tire CBS/Columbia group both 1n
creased despite the fact “that of the
four CBS operating groups. it felt
the effects of the recession most
keenly due to the nature of its con-
sumer products businesses.”

The Heilicher Bros.—J.L. Marsh
division of Pickwick International
recently acquired 49 of the 50 Dis-
count Records outlets, with the other
sold to a local Seattle manager.
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Vegas Jazz Org. Offers
‘Easter Double Header’

LAS VEGAS—The Las Vegas
Jazz Society will present what
president Monk Montgomery
calls “Easter Sunday Double
Header" concerts April 18.

The first gig will take place at 2
a.m. at the Hacienda Hotel on
the Strip, with the second show
slated for 2 p.m. that afternoon at
the Judy Bailey Theater on the
Univ. of Nevada, Las Vegas
campus.

Headlining at the morning
show are Phineas Newborn,
Harry “Sweets” Edison, Jerome
Richardson, Jake Hanna plus a
local rhythm section.

Stars working the afternoon
concert include Johnny Smith,
vocalist Herb Jeffries plus a local

g quintet. settled the next day, March 29.

.ing concerts here for the past

e
s ]

The two shows on the same
day are a first for the society
which has been actively present-

eight months. Tickets for mem-
bers for both concerts will be ¥
$3.50: $5.50 for the general pub-
lic.

A society sponsored Sunday
afternoon free concert March 28
at Paradise Park drew more than
2,000 persons, Montgomery says.
Harold Land, Hampton Hawes,
Leroy Vinnegar and Santo Sav-
ino played at the outdoor event
on the final weekend while union
struck hotels were still not
presenting major pop acts. The
three-week long union strike
against the uptown hotels was

4th Quarter Turnaround
For Sam Goody Inc.

NEW YORK-—The highest sales
quarter in history for Sam Goody,
Inc., helped overcome losses in the
first nine months of the fiscal year to
provide all the net income for the 12
months ended Dec. 31, 1975, presi-
dent Sam Goody reports.

$3 Mil Payoff To
Schaack Creditors

NEW YORK—Schaack Electron-
ics, the Minneapolis-based hi fi
chain in Chapter XI for about a
year, will pay its creditors more than
$3 million in a court-approved set-
tlement. This also allows the finan-
cially troubled firm to continue its
reorganizational plans under provi-
sions of the Chapter XI bankruptcy
law.

The plan, endorsed by Bank-
ruptcy Court Judge Jacob Dim in St.
Paul, offers unsecured creditors ei-
ther 100% payment with 8% interest,
or 60% cash on confirmation.

According to Howard Patrick of
Robins, Davis & Lyons, attorneys
for Schaack, the deferred payment
plan will provide 30% cash on con-
firmation, and the rest in install-
ments of 12% a year. This will be
available either as quarterly pay-
ments, or as a yearly pro-rata share
of 75% of net profits, whichever is
greater.

Conrad Duberstein, attorney for
the creditors’ committee, assures that
both his clients and Schaack are
confident that the ailing firm can
operate profitably under the terms
of the agreement.

Sales for October-December rose
32% to nearly $15.2 million, while
net income for the period was
$470,737, or 70 cents per share, up
22% from the $385,532 or 57 cents
per share in 1974.

For the full year, net income de-
clined about 32% to $467,345 or 70
cents per share, compared to
$702,479 or $1.04 per share for 1974.
Sales for 1975 were up 25% overall,
to more than $43.5 million.

Goody points out that the reduc-
tion in net income was due not only
to higher operating costs but also to
the cost of absorbing six former
Franklin Music stores acquired in
August 1975, in the Philadelphia
area, and the opening of two new
stores in Monmouth Junction and
Ardmore, N.J.

We call them “Instant Album Co-
vers”. We have 39 in full color
(scenic views, graphic designs, reli-
gious, etc.) which can be imprinted
with your own artist and title at a
fraction of the cost of a custom
cover. (Of course we aiso do cus-
tom covers.)

Loe - Myles Associate’s inc.
160 East 56th Street Dept. A2
NYC, NY 10022 Tel: 758-3232

Supplying the graphic needs of the record industry for 20 years.

experience.

BILLBOARD, Box #850
1515 Broadway, New York, N. Y. 10036

INTERNATIONAL RECORD AND
MUSIC PUBLISHING COMPANY

is looking for a young executive with experience in
marketing or promotion for its New York office.

Job will entail close liaison with main distributors and
radio stations and involve some travelling.

Salary in $20,000 to $30,000 range, entirely based on
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Warner Bros. Records

is pleased to announce that Leon Russell’s Paradise Records
‘will be distributed by Warner Bros.,
starting with

Leon and Mary Russell’s

WwWw.americanradiohistorvcom
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‘Psychographic’ Tests Of New
Disks Offered By Research Co.

® Continued from page |
record-testing system, including Co-
lumbia Records.

What Gaspar has done is obtain a
list from several Top 40 radio sta-
tions of the people who phone in
requests. Right now, he’s working
with 300 radio fans in 10 cities, but
hopes to expand to 20 cities within
the next two months and perhaps a
total of 5,000 fans within six months.

It isn’t as easy as it sounds, since
every person on his list that he will
use for his record testing must first
be psychographically tested. Gaspar
questions them on their record-buy-
ing habits, what magazines they
read, what times they listen to radio,
what kind of records they buy, their
age, etc.

Armed with this detailed study of
a given individual, Gaspar can now
provide readout on almost any kind
of product.

The record company supplies him

with at least 125 copies of the single
or LP to be tested, “but I prefer to
work with 250 copies, because that
number gives you a better sample.”

Gaspar sends the records out,
along with a special questionnaire
about that particular record.

“Record companies have been
beating their heads against the wall
lately on account of the tight playlist
situation at most Top 40 stations.

“Now, however, a Ray Anderson
at United Artists Records will be
able tosurvey specifically the appeal
of a given record ethnically, geo-
graphically, as well as by habit. They
can for instance, test a single with
the people who buy albums but not
singles or with the people who buy
singles but not albums.

“Then, this will serve as ammuni-
tion when a promotion man visits a
radio station with that particular
record, because he can have precise
information, for example, from po-

Mardi Nehrbass
Music Coordinator

_ Programming CommentJ

RKO Radio, Los Angeles

We take requests for records at all of our stations and we’ve done one thing
with those requests—we break them down into listeners 17 years old and
younger and listeners 18 years old and older. I think that this information is
only a tool to give you a popularity indication of a certain kind of record . . . a
C. W. McCall, a Larry Gross record . . . those groovy strange records that you
may not be sure of. But, by no means should requests become a way of pro-
gramming a radio station. Obviously, people over 18 don’t come in with thou-
sands of requests. Obviously, requests are just some form of indication on a

record.

tential listeners of that particular ra-
dio station.”

His primary list of fans came from
friends at several radio stations who
gave him request callers and a list of
the persons who’d won prizes in sta-
tion promotions.

“If these people are fans enough
to sit patiently and fight through
countless busy signals just to reach a
radio station and participate in a
contest, they’ll certainly be eager to
participate in the surveys that Radio
Music will be conducting.” Of
course, the fans get to keep the prod-
uct they are testing as sort of pay-
ment for their services.

Gaspar says he already has 500
additional names of fans that he has
not yet obtained a psychographic
profile on.

The testing has many uses, Gas-
par says. For instance, a record com-
pany can determine whether a
record has crossover appeal, what
age group it appeals to most, and
even which particular cut is the best
ina given album for a given market.

More importantly, the psycho-
graphic profile that Gaspar has ob-
tained is separated between passive
and active music fans—the passive
people being the ones who listen to
radio but don’t buy records.

A computer is being used to com-
pile the data from the question-
naires. Gaspar’s partner is Ernie
Burke, who has an MA degree is
marketing research and a minor in
computer sciences. Before joining
Buzz Bennett and helping him pro-
gram such radio stations as the Hef-
tel chain, Gaspar was in the retail
and wholesale record business in
San Diego.

LProgramming Comment _

Bob Henabery, President
Bob Henabery Associates

New York, N.Y.

Willie Nelson and many other country music artists are going to be played
on both progressive rock and country music radio stations.

Country musicisabout a year away from being the next big format . . . spe-
cifically, the progressive type of country music . . . the Willie Nelsons, Waylon
Jennings, the Eagles ... those acts that aim at a younger audience.

I don’t know Chuck Dunaway, program director of KAFM in Dallas . ..
but I do know he just bombed in the ratings.

But radio management ought to stay with him ... and with the format. If
they just have enough guts to hang in with it for a year, it'll pay off.

Brew Behind New
Country Format

DALLAS—There are 37 legit songs that mention Lone Star Beer, thus
Century 21 Productions here had no problem getting the brewery behind a
new progressive country music format that involves not only a cult syndrome
that hasn’t yet mass developed, but everything from belt buckles to T-shirts

that definitively have developed.

Dick Starr, general manager of the 1D jingles and syndication firm, says
that the new programming service, created by Chuck Dunaway, program di-
rector, and Bob Shannon, music director, of KAFM. Dallas, will be launched

Bobby Van Hosts
New ‘Fun Factory’

LOS ANGELES—“The Fun Fac-
tory,” a new tv half-hour daytime
variety-game show, has begun tap-
ing at NBC. Bobby Van will host.
The audience participation show
combines song and dance, comedy
sketches, and a running soap opera.
Walter Miller is director, David
Fishman produces for Ed Fishman-
Randall Freer Productions in associ-
ation with Columbia Pictures Tele-
vision.

AID Serves To Aid ltalian Disk Jockeys

ROME-Italian disk jockeys,
whether looking for new job oppor-
tunities, medical insurance, or
merely ideas on what disks to play,
can now turn to AID to help them.

A year-old, and a thousand
strong, AID is the Assn. of Italian

By ROMAN KOZAK

Disk Jockeys, with headquarters in
Rome. but with offices throughout
the country.

Gianni Naso, AID vice president,
and one-time Radio Monte Carlo
disk jockey. explains: “We are a
non-political, professional organiza-

=

CASH
ONE-STOP

Major Labels*

$6.98 LP $3.72
$7.98 8-track Tape $4.47

All 45s 69°¢
15% Return

*Warner Bros./Columbia/MCA/RCA/
Capitol/ABC-Dunhili

We're known for service!

1&E.

WHOLESALE DISTRIBUTORS
1026 Nandino Blvd. Lexington, Kentucky 40611 (606) 255—87(_)2/

tion. Of our members, about 850 are
working in discotheques around
Italy, some 50 are journalists who
write about music, and the rest work
on radio. There are now about 200
radio stations in Italy.

“To join AID, an applicant needs
to bring a copy of his work contract
or a letter from his employer and a
tape of his work. The association is
limited to Italian citizens but we do
accept foreign residents who have
lived in Italy for more than five
years.”

Naso adds: “ We've just set up a
group health plan for our members.
If a club owner needs a disk jockey
or a disk jockey needs a job, they get
in touch with us and we serve as a
clearing house. We publish a news
bulletin every month, preview new
records and establish the level of
professionalism for disk jockeys in
the country.

“We have schools in four Italian
cities, Livorno, Messina, Parma and
Ancann, where we teach those who
want to become professional disk
jockeys. These courses run for seven
or eight months and are technically
very comprehensive. If we have 40
pupils in a class at the start, perhaps
four or five end the course. Alto-
gether we have had about 20 gradu-
ates and found work forall of them.”

As Naso explains it, being a disk
jockey in Italy can be a prestifious
and lucrative professional for a
couple of dozen who work the most
popular discos or have a radio fol-
lowing. They can earn up to two mil-
lion lire (around $2,500) a month.
But there are many others who work

www.americanradiohistorv.com

for $2 an hour or “just for the experi-
ence.”

Butitis in the areas of previewing
and promoting records that AID is
most effective. AID’s biggest promo-
tional splash has been their “Disci
Mare-Disci Neve” campaign—Rec-
ords for Snow: Records for Sea.

Says Naso: “I convinced the
record companies that if they gave
me 1,000 copies of each of the 30 sin-
gles we picked out of about 150, we
could get the disk jockeys to push
them in their clubs.

“We started the campaign in De-
cember and the promotion contin-
ued until the end of February. It is
not a contest, but we have taped a
show for the RAI network present-
ing the most popular eight records,
and that show is for transmission in
April.

“That covered the ‘records for
snow’ part, the winter section. In
June we start the ‘records for sea’ as-
pect.”

Naso says that some of the “rec-
ords for snow” had been very suc-
cessful in the Italian charts—notably
Van McCoy’s “The Disco Kid”;
“Gimme Some,” “Bertha Butt
Boogie,” by the Jimmy Castor
Bunch; and Luciano Rossi’s *“Senza
Parole.”

He says: “These records were suc-
cessful because of us. We have no
real problems in AID but what we
would like is for the U.S. record
companies to know we are here on
Via Palumbo, 12, in Rome, and we
are the first ones able to break new
product in Italy.”

as soon as at least one station signs
a contract.

Any station signing up for the
automated programming service
will have the beit buckles and other
promotional items available for sale.
Dunaway, a veteran program direc-
tor, and Shannon have been laying
out the basic music list. Rusty Weir
has cut jingles to fit the format. Tom
Mclntyre of Century 21 believes that
he already has at least two stations
interested.

The format was unveiled at the
NAB convention, Chicago, and
Lone Star provided beer for the oc-
casion.

Century 21 syndicates promotions
and the well-established Z-format,
which is now being featured on 21
radio stations, including WLOX in
Biloxi, Miss.. it is a year old.

Starr’s career includes program-
ming KYA, San Francisco, and
WQAM, Miami.

Des Moines’
WHO Paring
Country Fare

DES MOINES—WHO, country
music friend of truck drivers coast-
to-coast, is cutting back on its coun-
try music, but will keep its long-run-
ning all-night show hosted by Billy
Cole.

For the past many months, the
station had also been programming
country music throughout much of
the day; previously it featured some
talk-music shows in the daytime. But
nighttime country music was a
mainstay of the station’s national
image for years. Mike Hoyer grew to
national fame as host of the show.

Program director Robert Gifford
says the station has been losing lis-
teners. KSO is a full-time country
music station in the market.

Morning and afternoon music
shows hosted by Don Warren and
Cal Stout will drop country music in
favor of adult contemporary music
by such as the Carpenters and Olivia
Newton-John. Talk shows will be
featured during the day.

WHO is a non-directional 50.000-
watt station at 1040 on the dial.
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IN1974 BTO SAID THEY WERE

“TAKIN' CARE OF BUSINESS.'
(THEY DID)

. IN1975 BTO SAID
"YOU AIN'T SEEN NOTHING YET"
=7 . (YOUHADNT)

IN1976 ETO SAYS THEY'RE
“I OD“'N’ OUTF ”\ER t. (73784)

(LOOK OUT BII.LBOARD)
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products of phonogram, inc,. one IBM plaza. chicago. ill.
a polygram company

Write or call your local Phonod'sc distributor sales office for displays and other promotional items.
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LOS ANGELES—There’s more to being a record pro-
motion man than promoting records, as Bruce Wendell
of Capitol Records can testify. “Our job is to give a
record a chance, and to build stars of tomorrow.” Among
other things.

The big thing, of course, is to promote the label, the
artist and the record. And Wendell feels that Capitol has
done an excellent job, overall. His philosophy is to back
a radio station and the artist heavily, when a Capitol act
gets airplay.

He points out that Paul Drew of KHJ here “picked
‘Rhinestone Cowboy’ out of the box. It became a hit
here. We then worked methodically with every conceiv-
able radio station across the country to get airplay. Sales
then did a super blitz where record sales were soft.”

Wendell admits that Capitol worked a little harder,
100, because it was Glen Campbell. “Everyone worked a
little harder. Some stations wanted to pull the record be-
cause the record didn’t sell at first. But we stayed with it.
You have to work and push—but you can’t force a
record. And you need the cooperation of the radio sta-
tions.

“When you get a ‘sales pattern’ on a record, you can do
it. We've done it with a lot of our product where other
companies might have backed off. We once worked
eight months on ‘Magic’ for Pilot. We reserviced it, due
to nibbles, where other companies may not have done it.
It got a big break in Boston and then nationwide. And
became a million seller.”

The vice president of promotion also acknowledges
that “when you have a big roster of artists, the stars have
to get top treatment, but new artists get the same treat-
ment to get in the position of a Helen Reddy or a Paul
McCartney. But we don’t just work on our top people.
We worked hard with Natalie Cole, and she won a
Grammy. And we’re working hard with Tavares and the
Sylvers.”

Wendell says when record sales results show up, and
there is airplay, the label “follows through with a blitz
campaign. We give our artists full commitment. We
chase when we see daylight. What it all boils down to is
selling albums and exposing singles.”

Having served as music director at WINS in New
York, plus program director at KDAY here and the for-
mer KBLA in nearby Burbank, Wendell admits he has a
“pretty good ear for a record or an act. A street ear.” He
also was with Koppelman and Rubin as vice president,
West Coast, and worked with many top artists for that
firm. It was at that point that Al Coury brought him into
Capitol.

With Capitol since June 1972, Wendell likes to think
“we do some things differently from the other record
companies,” but he refuses to divulge any trade secrets.

Capitol photo
Bruce Wendell: His trade is building the stars of tomor-
row.

While working with Coury he visited the music trades
regularly to learn how trade charts are run. “And [
wanted to make the chart people aware of what was hap-
pening with my records.”

A national promotion man “has to work closely with
a&r, sales—about communicating closely about stock,
advertising, marketing plans. From a&r I get feedback
on records.” The record company, he adds, “sets up mer-
chandising, marketing, advertising, publicity and pro-
motional campaigns behind certain acts. We have lots of
money invested. [ don’t think that every record company
can do that with every artist. And I try to be honest with
artists and management on the subject of record sales
and record push.

“It’s very competitive out there.”

Another major function of a good promotion man is to
attract an act to join the label, Wendell states, and then
to continue working with that act.

Some of Wendell’s personal opinions are that “top sta-
tions start a person’s career. | also

Billboard

Continental U.S. & Canada
2 years (104 issues) $100 1 year First Class $120
1 year (52 issues) $60 6 months (26 issues) $35
CANADA

1 year (52 issues) $70 [ ] payment enclosed [] bill me

1 year—First Class $120

Please allow 4 to 6 weeks for delivery of first copy.

Rates on request for other countries. Group subscription
rate availabte. Circulation manager, Dave Ely, N.Y.

feel that this year will see top new
talent emerging—not just a rehash.
And the old stars will still sustain
themselves. I think Sweet will hap-
pen this year. They sell albums and
singles.” And he points out that
Capitol “has more albums on the
Hotline and charts in Billboard than
any other label.”

Hard rock stations are now shoot-
ing for higher age demographics,
and the music is not as hard rock as
before. “Music is getting better
again. Top 40 now is more of a melt-
ing pot. The music is now more le-
gitimate. Not as gimmicky. We are
getting back to music. The words are
meaningful. The disco scene has

Change of address
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If you are moving, let us know six weeks in
advance. Attach old label here, or write in code
numbers from mailing label and print new

been sensational. It has busted open
some good pop-soul music, and
people are getting up and dancing
again.”
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Now ‘New Country’

MINNEAPOLIS — WLOL has
switched to a 24-hour live person-
ality country music format, billing it
as “New Country.” Management
says the format will feature a blend
of top current hits with the best of
country oldies. For the past several
years, WLOL has programmed
MOR. The 5,000-wait AM station is
managed by Larry Bentson. No for-

Please allow 4 to 6 weeks for delivery of first issue.

AB0Bet mat change was announced regard-

ing the FM, which is MOR and fea-
tures the same call letters.
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THE HOLLYWOOD HUSTLE:-

* MoreTo Promo Man Than Disks

By FRANK BARRON

On Nashwlle s WMAK:

NASHVILLE—~WMAK’s April Fool’s salute to Nashville came April
1 as the station brought back some of its most memorable moments of
the past, complete with deejays, records and old station jingles.

Russ Spooner took the mike for the early morning shift. Other ex-
WMAK DJs returning for a one-day stint were Joe Sullivan, now presi-
dent of Sound Seventy Productions; Gary Douglas and Allen Dennis,
both with WAAY, Huntsville, Ala.; Scott Shannon of Casablanca Rec-
ords; and Coyote~McCIoud, now with WQXI, Atlanta. Spooner broad-
casts the morning drive show on WAIR, Winston-Salem, N.C., and his
WMAK stint was also carried on the seaboard station.

Explaining the successful one-day promotion, WMAK operations
manager Stu Bowers, comments, “Although it’s not unusual for disk
jockeys to leave a station, it is unique for them to remain friends of the
station—so much so that they jump at the chance to come back and be-
come a part of it, even for one day.”

. Old DJs And Old Disks |

)

A

SV

200,000 Leaflets Used
To Promote Thames Valley
Radio With U.K. Dialers

LONDON-Thames Valley Ra-
dio came on the air here, amid a pro-
motional campaign engineered by
Graham King, who master-minded
the relaunch of the huge-selling
daily newspaper the Sun.

The campaign, which included a
door-to-door drop of leaflets to
200,000 homes in the listening area,
was one of the biggest yetseen at any
of the independent local radio sta-
tions.

And yet a certain measure of con-
fusion surrounded the station name.
Radio Kennett was the name of the
company which won the franchise
for the area, though disaster struck
when the executives realized finan-
cial backing just wasn’t going to
show.

Managing director then was Neil
ffrench-Blake who says: “We tried
everything. I wrote the application
for the franchise almost by myself
and then had to try and raise money
at the worst time possible.

“We tried public subscriptions,
offering 350,000 £I shares—around
$700,000 worth, but nobody seemed
interested. We were on the verge of
not being able to open at all, when
Rupert Murdoch and News Inter-
national came along to put a sub-

stantial sum in. Their backing at-
tracted other companies, including
Thames Television and EMI, who
between them took 25%.”

The company was restructured,
and original staff levels reduced by
one-third so now just over 20 per-
sons are employed full time. ffrench-
Blake is now program controller,
with News International’s Michael
Moore as sales director.

The station itself has already
made the headlines, being the only
ILR station to ban record requests
and dedications. The music policy is
MOR, flavored with country.

The program controller has over-
all control of the music playlist,
which is color coded, red for the 50
albums, blue for the 30 singles and
green for the 20 “nostalgia™ oldies.
And ffrench-Blake retains the right
to veto any record which doesn’t fit
in with his ideas.

Thames Valley Radio’s playlist
operates from 6 a.m. to 6 p.m. when
the specialist programming takes
over. So far the percentage of local
advertising has been high, with the
vast majority of the commercial
being scripted and produced at the
station.

, 3 HOURS A WEEK:
Dlamond P Launches
‘Country Gold’ Program

LOS ANGELES—A new three-
hour weekly country music show—
“Harry Newman’s Country Gold”
has been launched here by Dia-
mond P. It's based on the successful
format of “Dick Clark’s Solid Gold”
three-hour weekly syndicated show
which the firm produces and which
is now in about 90 markets.

Harvey Palash, president of the
syndication firm, once produced a
three-hour show called “Continen-
tal Country” that was aired on more
than four dozen country music sta-
tions; it passed out of the scene
about a 1'% years ago.

Newman does the 9-noon show
daily on KLAC locally. one of the
nation’s most successful country sta-
tions. Executive producer is Frank
Furino of Diamond P. The program
is produced and written, along with
Newman, by Len Magnus.

The format allows each hour to
stand alone, or they can be pro-
grammed back-to-back. There are
six two-minute commercial avails in
each hour.

Newman tapes the show live on
Tuesday afternoon. Each particular

KLAC photo
Harry Newman

tour has a unique hook; for in-
stance, one hour might be devoted to
the top 10 hits of a given week in
1972. Both the Clark show and the
Newman show will be broadcast
over AFRN stations around the
world; KLAC is expected to air the
Newman show on weekends. Other
radio stations are being cleared now.
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They recorded their first album in 1969. Twelve
gold albums and nine gold singles later, and once
again, the entire country is putting on the‘‘Dog”

It's the new “American Pastime)’

(ABCD-928)

On ABC Records and GRT Tapes

Produced By Bob Monaco
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Billboard Singles Radio Action

Playlist Top Add Ons

TOP ADD ONS -NATIONAL

WINGS-Silly Love Songs (Capitol)
PRATT & McCLAIN—Happy Days (Reprise)
JOHN SEBASTIAN—Welcome Back (Reprise)

D—Discotheque Crossover

ADD ONS—The two key prod-
ucts added at the radio stations
listed: as determined by station
personnel.

PRIME MOVERS—The two
products registering the great-
est proportionate upward
movement on the station's
playlist; as determined by sta-
tion personnel.
BREAKOUTS—Bitlboard Chart
Dept. summary of Add On and
Prime Mover information to re-
flect greatest product activity
at Regional and National levels.

Pacific Southwest Region

(D) DIANA ROSS—Love Hangover (Motown)
JOHN SEBASTIAN—Welcome Back (Reprise}
DARYL HALL & JOHN OATES-Sara Smile (RCA)

% PRIME MOVERS:

ELVIN BISHOP—Fooled Around And Fell In
Love (Capricorn)

JOHN SEBASTIAN—Weicome Back (Reprise)
SYLVERS—Boogie Fever (Capitol)

BREAKOUTS:

JOHM SEBASTIAN—Welcome Back (Reprise)
D) DIANA ROSS —Love Hangover (Motown)
(D) BILLY OCEAN—Love Really Hurts Without You
(Ariota America)

KH)-LosAngeles
De DIANA ROSS—Love Hangover
(Motown)
© DARYLHALL& JOHN OATES—Sara
Smile (RCA)
¥ ELVIN BISHOP—Fooled Around & Fell
In Love (Capricorn) 17-9
# JOHN SEBAST!IAN-Welcome Back
(Reprise) 18-13
K100 (KIQQ-FM)—Los Angeles

o NONE
[ ]
* NONE
*
KIS —Los Angeles —
@ SYLVERS-Boogie Fever (Capitol)
o HAMILTON, JOE FRANK &

REYNOLDS—Everyday Without You
(Playboy)
 ELVIN BISHOP—Fooled Around & Fell
In Love (Capricorn) 17-11
% COMMODORES -~ Sweet Love
(Motown) 21-15
KFXM—San Bernardine _
® BARRY MANILOW—Tryin' To Get The
Feeling Again (Arista)
® JOHN SEBASTIAN-Welcome Back
(Reprise)
D SILVER CONVENTION—Get Up And
Boogie (Midland Int'l.) 27-20
% ELVIN BISHOP~Fooled Around & Fell
In Love (Capricorn) 13-9
KAFY —Bakersfield | - g
® NEILSEDAKA—Love InThe Shadows
(Rocket)
® MARVIN GAYE—| Want You (Tamla)
 JOHN SEBASTIAN—Weicome Back
(Reprise) 12-5
* SYLVERS-Boogie Fever(Capitol) 16-
9

KCBQ—San Diego S
® SEALS & CROFTS—Get Closer (W.B.)

® PETER FRAMPTON—Show Me The
Way (A&M)

* SYLVERS~-Boogie Fever (Capitol) 18-
7

* ELVIN BISHOP~Fooled Around & Fell
In Love (Capricorn)24-13

KENO—LasVegas )
De BILLY OCEAN—Love ReallyHurts
Without You (AriolaAmerica)
o JOHN SEBASTIAN—Welcome Back
(Reprise)
#* ELVINBISHOP—Fooled Around &Fell
In Love (Capricorn) 16-9
* SYLVERS—Boogie Fever (Capitol) 10-
5
KBBC—Phoenix =
De DIANAROSS—Love Hangover
(Motown)
De BILLY OCEAN—Love Really Hurts
Without You (Ariola America)
* NONE
*
KRIZ—Phoenix -
® OLIVIA NEWTON-JOHN—Come On
Over(MCA)
o JOHN SEBASTIAN—Welcome Back
(Reprise)
* WéNGGS—SiIIy Love Songs (Capitol)
18-
# ELECTRICLIGHTORCHESTRA—-
Strange Magic (UA.) 13-7
KQEO-Albuguerque
@ 0’JAYS—Livin’ For The Weekend
(Phila.Int'l.)
® ELECTRIC LIGHTORCHESTRA—
Strange Magic (UA.)
* JOHN SEBASTIAN—Welcome Back
(Reprise) EX-20
* Izi;ngY GROSS—Shannon (Lifesong)

KTKT—Tueson
® PRATT & McCLAIN—Happy Days
(Reprise)
[

* JOHN SEBASTIAN—Welcome Beck
(Reprise)24-12
* SYLVERS-—Boogie Fever (Capitol) 21-13

Pacific Northwest Region

® TOP ADD ONS:

PRATT & McCLAIN—Happy Days (Reprise)
NEIL SEDAXA—Love In The Shadows (Rocket)
WINGS—Silly Love Songs (Capitol)

% PRIME MOVERS:

SYLVERS—Boogie Fever (Capitol)
JOHN SEBASTIAN—Weicome Back (Reprise)
WINGS—Silly Love Songs (Capitol)

BREAKOUTS:

NEIL SEDAXA—Love In The Shadows (Rocket)
PRATT & McCLAIN—Happy Days (Reprise)
WINGS-Silly Love Songs (Capitol)

KFRC—San Francisco

De SILVER CONVENTION—Get Up And
Boogie (Midland Int'l.)
® DARYLHALL & JOHN OATES-Sara
Smile (RCA)
* JOHN SEBASTIAN—Welcome Back
(Reprise) 19-14
% PRATT & McCLAIN—Happy Days
(Reprise)22-17
KYA-SanFrancisco 1
® PRATT & McCLAIN—Happy Days
(Reprise)
© DOROTHY MOORE - Misty Blue
(Malaco)
* WINGS-Silly Love Songs (Capitol)
% JOHN SEBASTIAN—Welcome Back
(Reprise) 18-13
KLIV-San Jose R
® C.W.McCALL-ThereWon't Be No
Country Music (Polydor)
De BILLY OCEAN-Love Really Hurts
Without You (Ariola America)
% JOHN SEBASTIAN—Welcome Back
(Reprise) 18-11
* JOHNNIE TAYLOR-Disco Lady
(Columbia) 12-8
KJOY—Stockton, Calif.

o KiSS—Shout It Out Loud
(Casablanca)

o WINGS-Silly Love Songs (Capitol)

* ALWILSON-I've GotA Feeling
(Playboy) 30-14

# DOOBIE BROTHERS - Takin' It ToThe
Streets (W.B.) 29-19

Playlist Prime Movers *  Regional Breakouts & National Breakouts

Based on station playlists through Thursday (4/15/76)

PRIME MOVERS-NATIONAL

JOHN SEBASTIAN—Welcome Back (Reprise)
SYLVERS—Boogie Fever (Capitol)
ELVIN BISHOP—Fooled Around And Fell In Love (Capricorn)

KNDE-Sacramente
© BARRY MANILOW—Tryin' To Get The
FeelingAgain (Arista)

o NEILSEDAKA—Love In The Shadows
(Rocket)

* JOHN SEBASTIAN—Welcome Back
(Reprise) 19-7

% BOZSCAGGS—It's Over (Columbia)
15-8

KROY-Sacramento i
o SUTHERLAND BROS. & QUIVER-
Arms Of Mary (Columbia)
® HENRY GROSS—Shannon (Lifesong)
* EYLVERS—Boogie Fever (Capitol) 16-

* WINGS-Silty Love Songs (Capitol)

29-19
KIR—Seattle JE e

o NEILSEDAKA—Love InThe Shadows
(Rocket)

o WINGS-Silly Love Songs (Capitol}

* JOHN SEBASTIAN—Welcome Back
(Reprise) 24-16

# DONNY & MARIE OSMOND—Deep
Purpie (Kolob) 8-14

KING—Seattle
o NONE
[
* SYLVERS-—Boogie Fever (Capitol) 11-2
% JOHNNIE TAYLOR-Disco Lady
(Columbia) 12-3
KURB—Spokane i
® PRATT & McCLAIN—Happy Days
(Reprise)
®
* gYLVERS-,BoogieFever(Capitol) 19-

% HEART—Crazy On You (Mushroom)
17-10
KTAC—Tacoma B =
o NEILSEDAKA—Love In The Shadows
(Rocket)

De BILLY OCEAN-Love Really Hurts
Without You (Ariola America)

% HENRY GROSS—Shannon (Lifesong)
26-12 N
% SYLVERS—Boogie Fever (Capitol) 16-5
KGW-—Portland 1
De BILLY OCEAN-Love Really Hurts
Without You (Ariola America)
® WINGS-Silly Love Songs (Capitol}
 FLEETWOOD MAC—Rhiannon
(Reprise) HB-20
# ELVIN BISHOP-Fooled Around & Fell
In Love (Capricorn) 16-7
KISN—Portiand

o STEVE WIGHTMAN-You Know The
Feelings (Farr)

o GLEN CAMPBELL—Don't Pull Your
Love(Capitol)

% ELVINBISHOP—Fooled Around & Fell
In Love (Capricorn) 28-14

% COMMODORES—Sweet Love
(Motown)20-12

KTLK—Denver S

® PRATT & McCLAIN—Happy Days
(Reprise)

[ ]

* SYLVERS-Boogie Fever(Capitol) 36-
21

* WINGS-Silly Love Songs (Capitol)
HB-28
KKAM—Pueblo, Colo. -
® ALWILSON-I've Got AFeeling
(Playboy)
® WINGS~Sitly Love Songs (Capitol)
* JOHNNIE TAYLOR-Disco Lady
(Columbia) 16-8
* ELVIN BISHOP~Fooled Around & Fell
In Love (Capricorn) 14-7
KCPX—Salt Lake City
® PRATT & McCLAIN—Happy Days
(Reprise)
o NEILSEDAKA—Love In The Shadows
(Rocket)
* FLEETWOOD MAC—Rhiannon
(Reprise) 28-21
D« DIANAROSS—Love Hangover
(Motown)29-23

KRSP—SaitLakeCity : .
© DARYLHALL & JOHN OATES-Sara
Smile (RCA)
® KISS—Shout It Out Loud
(Casablanca)
* SYLVERS—Boogie Fever (Capitol) 13-
2

* JOHN SEBASTIAN-Welcome Back
(Reprise) 24-16
KYNO—Fresno

® MARMALADE—Falling Apart At The
Seams (AriolaAmerica)

© NEILSEDAKA—Love InThe Shadows
(Rocket)

 JOHN SEBASTIAN—Welcome Back
(Reprise) HB-18

* ABBA-IDo,| Do, | Do, Do, Do
(Atlantic)20-10

Southwest Region

® TOP ADD ONS:

WINGS-Silly Love Songs (Capitol)
PRATT & McCLAIN—Happy Days (Reprise)
JOHN SEBASTIAN—Weicome Back (Reprise)

* PRIME MOVERS:

JOHN SEBASTIAN—Welcome Back (Reprise)
ELVIN BISHOP—Fooled Around And Fell In
Love (Capricorn)

(D) MAXINE NIGHTINGALE—Right Back Where We
Started From (U.A)

BREAKOUTS:

WINGS—Silly Love Songs (Capitol)

PRATT & McCLAIN—Happy Days (Reprise)
MARMALADE ~Falling Apart At The Seams
(Ariola America)

KILT—-Houston
@ PRATT & McCLAIN—Happy Days
(Reprise)
© WINGS-Silly Love Songs (Ccpitol)
* JOHN SEBASTIAN-Welcome Back
(Reprise) 27-15
* DOROTHY MOORE—Misty Blue
(Malaco)40-29
KRBE-FM—Houston
® GLEN CAMPBELL—Don't Pull Your
Love (Capito!)
© JOHN SEBASTIAN—Welcome Back
(Reprise)
* gYLVERS—Boogie Fever (Capitol) 11-

# ELVIN BISHOP—Fooled Around & Fell
In Love (Capricorn) 16-11
KUF—Dallas
© PRATT & McCLAIN—Happy Days
(Reprise)
® WINGS~Silly Love Songs (Capitol)
 GLEN CAMPBELL—Don't Pull Your
Love (Capitol)HB-17
% JOHN SEBASTIAN—Welcome Back
(Reprise) HB-19
KNUS-FM—Dallas )
® OLIVIANEWTON-JOHN~Come On
Over (MCA)
® WINGS-Silly Love Songs (Capitol)
D+ MAXINE NIGHTINGALE—Right Back
Where We Started From (U.A.) 16-4
* ELVIN BISHOP—Fooled Around & Fell
In Love (Capricorn) 23-12
KFJZ-Ft. Worth
o ('JAYS—Livin' ForThe Weekend
(Phila.Int'l)
® WINGS~Silly Love Songs (Ccpitol)
* JOHN SEBASTIAN—Welcome Back
(Reprise) 21-8
* ELVIN BISHOP—Fooled Around &Fell
In Love (Capricorn) 15-7
KONO-SanAntonio
o MARMALADE-Falling Apart At The
Seams (Ariola America)
® ELVIS PRESLEY—Hurt (RCA)
D MAXINE NIGHTINGALE-Right Back
Where We Started From (U.A.) 171
% JOHN SEBASTIAN—Welcome Back.
(Reprise) 18-8

www . americanradiohistorv.com

BREAKOUTS-NATIONAL

WINGS-Silly Love Songs (Capitol)
PRATT & McCLAIN—Happy Days (Reprise)
NEIL SEDAKA—Love In The Shadows (Rocket)

KELP-E!Paso —
o COMMODORES—Sweet Love
(Motown)
® WINGS-Silly Love Songs (Capitol)
s gVLVERS—Boogie Fever (Capitol) 18-

# 0'JAYS—Livin' For The Weekend
(Phila. Int'.)20-15
XEROK—E!Paso —
o SYLVERS-Boogie Fever (Capitol)
® ELECTRICLIGHTORCHESTRA-
Strange Magic (U.A.)
# PETER FRAMPTON—Show Me The
Way (A&M) 16-6
+ CATEBROS.—Union Man (Elektra)
20-10
KAKC-Tulsa
o TED NUGENT-Hey Baby (Epic)
© DOOBIE BROS.—Takin'1tToThe
Streets (W.B.)
* EVLVERS—Boogie Fever(Capitol) 18-

* JOHN DENVER-Looking For Space
(RCA)21-9
KELI-Tulsa —
e 10CC-1'mMandy, Fly Me (Mercury)
De BILLY OCEAN~Love Really Hurts
Without You (Ariola America)
- % NONE
*
WKY—Oklahoma City .
© GARYWRIGHT~Love Is Alive (W.B.)
© BARRY MANILOW—Tryin'To Get The
Feeling Again (Arista)
* ELECTRIC LIGHT ORCHESTRA—
Strange Magic (U.A.)21-15
% ELVIN BISHOP—Fooled Around & Fell
In Love (Capricorn) 16-11
KOMA-OkiahomaCity
® LARRY GROCE-Junk Food Junkie
(W.B.)

[

% AEROSMITH—Dream On (Columbia)
15-6

* Ggl? WRIGHT-Dreamweaver (W.B.)
12-

WTIX—New Orleans .
© HENRY GROSS—Shannon (Lifesong)
© JOHN SEBASTIAN—Welcome Back
(Reprise)
# BELLAMY BROS.—Let Your Love Flow
(W.B./Curb) 12-4
# PETER FRAMPTON—Show Me The
Way (A&M) 15-9
KEEL—Shreveport
e BLACKBYRDS —Happy Music
(Fantasy)
© GRAND FUNK RAILROAD-Satly
(Capitol)
* ABBR-1Do, | Do, Do, Do, | Do
(Atlantic)30-23
% ELVIS PRESLEY=Hurt (RCA)38-32

Midwest Region

® TOP ADD ONS:

JOHN SEBASTIAN—Welcome Back (Reprise)
BARRY MANILOW-Tryin' To Get The Feellng
Again (Arista)

WINGS—Silly Love Songs {Capitol)

* PRIME MOVERS:

SYLVERS—Boogie Fever (Capitol)

BELLAMY BROTHERS—Let Your Love Fiow
(W.B./Curb)

ELVIN BISHOP—Fooled Around And Fell In
Love (Capricorn)

BREAKOQUTS:

JOHN SEBASTIAN-Weicome Back (Reprise)
WINGS-Silly Love Songs (Capitol)

BARRY MANILOW—Tryin" To Get The Feeling
Again (Arista)

WLS—Chicage

© COMMODORES—Sweet Love
(Motown)

o BARRY MANILOW~Tryin' To Get The
Feeling Again (Arista)

% FLEETWOOD MAC~Rhiannon
(Reprise)31-9

* PETERFRAMPTON-Show MeThe
Way (A&M) 28-21

WDHF—Chicago - —
e ABBA—IDo,|Do,1Do,1 Do, Do
(Atlantic)
© HENRY GROSS—Shannon (Lifesong)
% BELLAMY BROS.—Let Your Love Flow
(W.B./Curb)20-14
* DONNY & MARIE OSMOND—Deep
Purple (Kolob) 16-12
WOKY—Mitwaukee
© JOHN SEBASTIAN—Welcome Back
(Reprise)
® JOHNNY CASH—0One Piece At ATime
(Columbia)
* JOHNNIE TAYLOR-Disco Lady
(Columbia)11-3
# PETER FRAMPTON—Show Me The
Way (A&M) 18-11
WZUU-FM—Milwaukee
® BOZSCAGGS—It's Over (Columbia)
o DIANAROSS—Love Hangover
(Motown)
% PETER FRAMPTON—Show Me The
Way (A&M)12-5
* FLEETWOOD MAC—Rhiannon
(Reprise) 14-10
WNDE-Indianapolis
© DONNY & MARIE OSMOND—Deep
Purple (Kolob)
o ('JAYS~—Livin' For The Weekend
(Phita. nt't.)
* SYLVER-Boogie Fever (Ccpitol) 15-5
* BELLAMY BROS.-Let Your Love Flow
(W.B./Curb) 14-6
WIRL—Peoria,ll. )
© JOHN SEBASTIAN-Welcome Back
(Reprise)
o WINGS-Silly Love Songs (Capitol)
% SYLVERS—Boogie Fever (Capitol)21-8
* ?ﬂgY GROSS—Shannon (Lifesong)

WDGY—Minneapolis —
® ELVIN BISHOP—Fooled Around & Fell
In Love (Capricorn)
o JOHN SEBASTIAN—Welcome Back
(Reprise)
* SIELVERS—Boogie Fever (Capitol) 18-

*
KDWB—Minneapolis
© JOHNNIE TAYLOR—Disco Lady
(Columbia)
[ ]
# BELLAMY BROS.—Let Your Love Flow
(W.B./Curb) 155
* JOHN SEBASTIAN—Welcome Back
(Reprise) 17-8
KOIL-Omaha . -
® GLEN CAMPBELL—Don't Pull Your
Love/Then You Can Tell Me Goodbye
(Captiol)
© MAC DAVIS—Forever Lovers
(Columbia)
% ELVINBISHOP—Fooled Around &Fell
In Love (Capricorn) 19-5
# OLIVIANEWTON-JOHN—Come On
Over(MCA)18-8
KIOA—Des Moines
e NONE
[ )
% QUEEN—Bohemian Rhapsody
(Elektra) 19-7
% BELLAMY BROS.—Let Your Love Flow
(W.B./Curb)17-10
KKLS —Rapid City, ... ]
© DARYLHALL & JOHN OATES—Sara
Smile (RCA)
® WINGS=Silly Love Songs (Capitof)
# CARPENTERS—There's AKind Of
Hush (A&M)9-3
* !ligNRY GROSS-Shannon (Lifesong)
-4
KQWB—Fargo, N.D. .
® JOHNNIETAYLOR-Disco Lady
(Columbia)
® WINGS-Silly Love Songs (Capitol)
* JOHN SEBASTIAN—Welcome Back
(Reprise)29-18
* !11;2N7RY GROSS—Shannon (Lifesong)

(Continued on page 20)
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Playlist Top Add Ons @
Playlist Prime Movers

| Billboard Singles Radio Action

Based on station playlists through Thursday (4/15/76)

® Continued from page 18

13-Q (WKTQ)—Pittsburgh

WIBG—Philadelphia

WBZ-FM—Boston

WBBQ-Augusta

WHBQ-—-Memphis

ILX.OII:A—:;.Y L::; e . ?VEI'LBL.A/P(A:JrEl)IOS.—LetYourLoveFlow : NONE o gnezmzkeigé;f:mgpanmThe o fgﬂfé )McCLAIN—HaDDV Days De SILVERCONVENTION~Get Up And
Feeling Again (Arista)ry o PETER FRAMPTON-Show Me The +* SYLVERS —Boogie Fever (Capitol) 16-9 © RICHARD COCCIANTE—When Love De BILLY OCEAN—Love Really Hurts LA AL
o JOHN SEBASTIAN—Weicome Back Way (A&M) D+ DIANAROSS—Love Hangover Has Gone Away (20th Century) Without You (Ariola America) De DIANAROSS—Love Hangover

(Reprise)
* ELVIN BISHOP—Fooled Around & Fell
In Love(Capricorn) 14-6

+ JOHN SEBASTIAN—Weicome Back
(Reprise) 20-11

* DR.HOOK-Only Sixteen (Capitol) 17-
12

(Motown)21-17
WPGC—Washington

® PRATT & McCLAIN—Happy Days

+ ABBA—I Do, I Do, | Do, Do, Do
(Atlantic) 26-10
* WINGS Silly Love Songs (Capitol)

* HENRY GROSS—Shannon (Lifesong)
13-6

* BAD COMPANY —Young Blood (Swan

(Motown)

* 0'JAYS—Livin' For The Weekend
(Phila.int’l.)29-15

* BELLAMY BROS.—Let Your Love Flow (Reprise) he20 Song) 20-14
(W.B./Curb) 10-4 WKOW—Buftalo _ o FLEETWOOD MAC—Rhiannon WVBF-FM—Framingham, Mass. A e * ELVIS PRESLEY—Hurt (RCA) 21-13
KSLQ-FM—St. Louis - © GLEN CAMPBELL—Don't Pull Your (Reprise) De DIANAROSS—tove Hangover == e WMPS—Memphi
o JOHN SEBASTIAN—Welcome Back Love (Capitol) # JOHN SEBASTIAN—Welcome Back (Motown) S RITCNHIC BRE RN/ e e e e
(Reprise) o CATE BROTHERS—Union Man (Reprise) 16-9 © WINGS-Silly Love Songs (Capitol) if¥alzcy e GLEN CAMPBELL—Don’t Pull Your

o WINGS-Silly Love Songs (Capitol)

* ELVIN BISHOP—Fooled Around & Fell
In Love (Capricorn) 16-9

* PETER FRAMPTON—-Show Me The
Way (A&M) 20-15

WHB—Kansas City

® ELVIN BISHOP—Fooled Around & Fell
In Love (Capricorn)

© JOHN SEBASTIAN—Welcome Back
(Reprise)

* gR.HOOK—OnIySixteen (Capitol) 11-

4% COMMODORES—-Sweet Love
(Motown) 129
KEW|-Topeka
© HEART-Crazy On You (Mushroom)
® WINGS-Silly Love Songs (Capitof)
* ?gLVERS—Boogie Fever(Capitol) 32-

* OLIVIA NEWTON-JOHN—Come On
Over(MCA)30-17

North Central Region
4 ® TOP ADD ONS:

WINGS—Silly Love Songs (Capitol)
JOHN SEBASTIAN—Welcome Back (Reprise)
BRASS - CONSTRUCTION—Movin’ (U.A)

WINGS—Silly Love Songs (Capitol)
(D)ANDREA TRUE CONNECTION—More, More,
More (Part 1) (Buddah)

NMEIL SEDAKA—Love In The Shadows (Rocket)

(Elektra)
+* SYLVERS—Boogie Fever (Capitol) 17
6

* JOHN SEBASTIAN—Welcome Back
(Reprise)7-2
WSAI-Cincinnati
o PAULANKA-Anytime (U.A.)
® BEATLES—Helter Skelter (Capitol)
 JOHNNIE TAYLOR-Disco Lady
(Columbia) 11-2
* SYLVERS—Boogie Fever (Capitol)9-1
WCOL—Columbus -
© NEILSEDAKA—Love InThe Shadows
(Rocket)
® WINGS-Silly Love Songs (Capitol)
* GARYWRIGHT—Love IsAlive (W.B.)
36-24
* BAD COMPANY-YoungBlood (Swan
Song)27-17
WAKY —Louisville -
De ANDREATRUE CONNECTION-More,
More, More (Buddah)
o JOHN SEBASTIAN—Welcome Back
(Reprise)
* ELVIN BISHOP—Fooled Around & Fell
In Love (Capricorn) 29-12
% BRASS CONSTRUCTION—Movin'
(UA)21-10
WBGN—Bowling Green, Ky.

De ANDREA TRUE CONNECTION—More,

(Reprise) 28-16
4 DAVID BOWIE—Golden Years (RCA)
19-13
WRIE—Erie,Pa. .
® ERIC CARMEN-I'll Never Fall In Love

+ DARYL HALL & JOHN OATES—Sara
Smile (RCA)21-14
WCAO—Baltimore
o NEILSEDAKA—Love InThe Shadows
(Rocket)
® FLEETWOOD MAC—Rhiannon
(Reprise)
* SELVERS-Boogie Fever (Capitol) 20-
1
4 ELVIN BISHOP—-Fooled Around & Fell
In Love (Capricorn) 18-9
WGH—Newport News, Va.

® KISS—Shout It Out Loud
(Casablanca)

o BAD COMPANY-Young Blood (Swan
Song)

* SELVERS—Boogie Fever (Capitol) 19-
1

* FLEETWOOD MAC—Rhiannon
(Reprise) 24-15
WYRE—Annapolis, Md. -
© PRATT & McCLAIN—Happy Days
(Reprise)
® WINGS-Silly Love Songs (Capitol)
# JOHN SEBASTIAN—Welcome Back
(Reprise) 17-10
D% ANDREATRUE CONNECTION-More,
More, More (Buddah) 30-23
WLEE—-Richmond, Va. .
o DARYLHALL & JOHN OATES-Sara
Smile (RCA)
® JOHN SEBASTIAN—Welcome Back

(Ariola America)
WINGS -Silly Love Songs {Capitol)
NEIL SEDAKA—Love in The Shadows (Rocket)

+ JOHN SEBASTIAN—Welcome Back
(Reprise)HB-14

* HENRY GROSS—Shannon (Lifesong)
12-8

WPRO-Providence B
De ANDREA TRUE CONNECTION—More,
More, More (Buddah)
o KiSS—Shout It Out Loud
(Casablanca)
+ FLEETWOOD MAC—Rhiannon
(Reprise)21-12
# JOHN SEBASTIAN—-Welcome Back
(Reprise) 15-8
WORC—Worcester, Mass. B
® PAULANKA-Anytime (U.A)
© NEILSEDAKA—Love InThe Shadows
(Rocket)
+ PRATT & McCLAIN—Happy Days
(Reprise) EX-6
+* JOHN SEBASTIAN-Welcome Back
(Reprise) 15-3
WDRC-Hartfod
De BILLY OCEAN—Love Really Hurts
Without You (Ariola America)
o WINGS-Silly Love Songs (Capitol)
* JOHN SEBASTIAN—Welcome Back
(Reprise) 27-20
* SYLVERS—Boogie Fever (Capitol) 10-
4

WIRY-Albany B
De BILLY OCEAN-Love Really Hurts

FellIn Love (Capricorn) 27-15
* SYLVERS —Boogie Fever (Capitol) 15-
4

Southeast Region

® NEILSEDAKA—Love !nThe Shadows.
(Rocket)

* SYLVERS—Boogie Fever (Capitol) 12-
4

# ELVIN BISHOP—-Fooled Around & Fell
In Love (Capricorn)$-1

WHHY —Montgomery, Ala,

o GINO CUNICO—Daydreamer (Arista)
® HOTCHOCOLATE-Don't Stop It Now
(Big Tree)
 MAC DAVIS—Forever Lovers
(Columbia) 15-5
* STARBUCK—Moonlight Feels Right
(Private Stock) 23-16
WT0B—Winston-Salem, N.C.
De DIANAROSS —Love Hangover
(Motown)
® WINGS—Silly Love Songs (Capitol)
* JOHN SEBASTIAN—Welcome Back
(Reprise) 30-17
* ELVINBISHOP—Fooled Around & Fell
In Love (Capricorn) 18-8
WSGA—Savannah,Ga. -
o STARBUCK—Moonlight Feels Right
(Private Stock)
© JOHNNY CASH—One Piece At ATime
(Columbia)
* JOHN SEBASTIAN—Welcome Back
(Reprise)22-14

WKIX—Raleigh,NC.
o DIANAROSS—Love Hangover
(Motown)
® WINGS-Silly Love Songs (Capito!)
* FLEETWOOD MAC—Rhiannon

Love (Capitol)
o WINGS—Silly Love Songs (Capitol}

D+ ANDREATRUE CONNECTION—More,
More, More (Buddah) 24-20

+ FLEETWOOD MAC—Rhiannon
(Reprise) HB-23

WMAK—Nashville N
o HENRY GROSS—Shannon (Lifesong)
o WINGS-Silly Love Songs (Capitol)

4 JOHNNIE TAYLOR—Disco Lady
(Columbia) 16-9

* DARYLHALL & JOHN OATES-Sara
Smile (RCA) 23-17

WLAC—Nashville
® PRATT & McCLAIN—Happy Days
(Reprise)

o FLEETWOOD MAC—Rhiannon
(Reprise)

* DARYLHALL& JOHN QATES—Sara
Smile (RCA)21-14

% BILLY OCEAN—Love Really Hurts
Without You (Ariola America) HB-25

© HENRY GROSS—Shannon (Lifesong)

o BARRY MANILOW=Tryin'To Get The
Feeling Again (Arista)

* JOHN SEBASTIAN—~Welcome Bcck

o More, More (Buddah) Renri WLCY—St.Petersburg,Fla.
o= o WINGS—Silly Love Songs (Capitol) eprisey) : Without You (Ariola America) * WINGS—Silly Love Songs (Capitol) -
S8 % PRE MOVERS:  JOHNNIE TAYLOR—Disco Lady * SYLVERS-Boogie Fever (Capitab 13- iNgS—silly Love Songs (Capitol) 2822 o HOTCHOCOLATE—Don't Stop It Now
@ : (Columbia) 12-2 & PETERFRAMPTON=Show Me The * ;ilzrgkv GROSS—Shannon (Lifesong) ~ WTMA—Charleston,S.C. i (BigTree)

i * ELVIN BISHOP—Fooled Around & Fell Way (A&M)17-10 - o KISS—Shout (t OutLoud INGS—-Silly Love Songs (Capitol
B R b fch () In Love (Capricorn) 5-1 TR * PRATT & McCLAIN=Happy Days Cosablanca) * MRES HlErste e
& ELVIN BISHOP—Fooled Around And Feel In WJET-Erie,Pa. N th t R . (Reprise)HB-22 o ELECTRIC LIGHT ORCHESTRA~ * JOHN SEBASTIAN—Welcome Back
o I o O'IAYS—-Livin’ For The Weekend ortheast kegion WPTR—Albany Strange Magic (UA) (Reprise) 18:11
e (Phita. Int'l) _ De BILLY OCEAN—Love Really Hurts  BLACKBYRDS—Happy Music % KISS—~Shout It Out Loud
<  BARRY MANILOWTryin’ ToGet The ® TOP ADD ONS: Without You (Ariola America) (Fantasy)HB-21 (Casablanca) 28-21
- BREAKOUTS: Feeling Again (Arista) ® WINGS-Sitty Love Songs (Capitol) & ELVIN BISHOP—Fooled Around & Fell o
-] # JOHN SEBASTIAN—Welcome Back MARMALADEFalling Apart At The Seams % ELVIN BISHOP—Fooled Around And In Love (Capricorn) 10-6 WOAM—Miami s
(o2
a
<

. Again (Arista) * PRIME MOVERS: r :
CKLW=Defrot o yE1jSSAMANCHESTER—Better Days (Reprise) 15-8 el
© BRASS CONSTRUCTION-—-Movin (Arista) PRATT & MeCLAIN—Happy Days (Reprise) ® TOP ADD ONS: % DONNY & MARIE OSMOND—Deep  PETERFRAMPTON—Show Me The

(UA)
o WINGS-Silly LoveSongs (Capitol)
% PRATT & McCLAIN—Happy Days
(Reprise) 30-22
* %L\IERS—Boogie Fever (Capitol) 16-
WGRD—GrandRapids
© JOHN SEBASTIAN—Welcome Back
(Reprise)
°
* }114EN6RY GROSS—Shannon (Lifesong)

+ PETER FRAMPTON—Show Me The
Way (A&M) 10-7
1-96 (WZZM-FM)—Grand Rapids

% COMMODORES—Sweet Love
(Motown) 16-7
* JOHN SEBASTIAN—Welcome Back
(Reprise) 28-19
WCUE-Akron B
® GARY WRIGHT—Love IsAlive (W.B.)
De BILLY OCEAN—Love Really Hurts
Without You (Ariola America)
* JOHN SEBASTIAN—Welcome Back
(Reprise) 30-1
* SYLVERS—Boogie Fever (Capitof) 13-
8

Mid- Atlantic Region

JOHN SEBASTIAN—Welcome Back (Reprise)
WINGS-Silly Love Songs (Capitol)

BREAKOUTS:

WINGS—Silly Love Songs (Capitol)

(D) BILLY OCEAN —Love Really Hurts without You
(Anola America)
MARMALADE —Failing Apart At The Seams
(Ariola America)

WABC—NewYorkCity
© NEILSEDAKA—Love In The Shadows

WINGS-Silly Love Songs {Capitot)
PRATT & McCLAIN—Happy Days (Reprise)
(D) DIAMA ROSS—Love Hangover (Motown)

* PRIME MOVERS:

JOHN SEBASYIAN—Welcome Back (Reprise)
HEMRY GROSS—Shannon (Lifesong)
ELYIS PRESLEY—Hurt/For The Heart (RCA)

Purple (Kolob) 20-13
WORD—Spartanburg, S.C. -
o SAMMY DAVIS JR.—Baretta's Theme

(20th Century)
De DONNA SUMMER-Could It Be Magic
(Qasis)
4 ROY CLARK—Don't Stop Short Of
Satisfaction (Mercury)EX-15
s ELVIS PRESLEY—Hurt (RCA)5-1
WAYS—Charlotte,N.C.
o DOROTHY MOORE—~Misty Blue
(Malaco)
? STARBUCK—Moonlight Feels Right

Way (A&M) 16-10
Y-100 (WHYI-FM)—Miami/Ft. Lauderdale

o ELVINBISHOP—Fooled Around & Fell
in Love (Capricorn)

o BELLAMY BROS.—Let Your Love Flow
(W.B./Curb)

* SYLVERS—Boogie Fever (Capitol) 11-
3

* JOHN SEBASTIAN—Welcome Back
(Reprise) 15-8

WQPD—-Lakeland,Fla.

T (Rocket) BREAKOUTS: (Private Stock) o
© RICHARD COCCIANTE-When Love o JOHN SEBASTIAN—Welcome Back * JOHN SEBASTIAN—Welcome Back
HasGone Away (20th Century) (Reprise) B, 51 s (Reprise) 24-7 . z\sllsgn MANCHESTER—Better Days

o WINGS-Silly Love Songs (Capitol)

% DARYLHALL & JOHN OATES —Sara
Smile (RCA) 16-7

+ BAD COMPANY—YpungBlood (Swan
Song) 10-5

WIAC—flint, Mich.

@ ABBA~{Do,1Do,IDo,| Do, Do
(Atlantic)

@ BILLY OCEAN—LoveReally Hurts
Without You (Ariola America)

* HENRY GROSS—Shannon (Lifesong)
26-16

* BLACKBYRDS—Happy Music
(Fantasy) 30-21

® TOP ADD ONS:

FLEETWOOD MAC—Rhiannon (Reprise)
PRATT & McCLAIN-Happy Days (Reprise)
NEIL SEDAKA—Love In The Shadows (Rocket)

* PRIME MOVERS:

SYLVERS—Boogie Fever (Capitol)
JOHN SEBASTIAN-Welcome Back (Reprise)
FLEETWOO0D MAC—Rhiannon (Reprise)

* DR.HOOK-Only Sixteen (Capitol) 24-
13
D MAXINE NIGHTINGALE—Right Back
Where We Started From (U.A.) 7-4
WPIX-FM—New York City

© HOTCHOCOLATE—Don't Stop It Now
(Big Tree)
De DIANAROSS—Love Hangover
(Motown)
* WINGS-Silly Love Songs (Capitol)
HB-11
+* DR. HOOK—Only Sixteen (Capitol) 16-7
WBBF—Rochester,N.Y.

o DON HARRISON BAND-Sixteen Tons

PRATT & McCLAIN-Happy Days (Reprise)
(D)DIANA ROSS—Love Hangover (Motown)

WOXI-tlanta
o WINGS-Silly Love Songs (Capitol)

[ ]
% JOHN SEBASTIAN—Welcome Back
(Reprise) 19-9
# HENRY GROSS—Shannon (Lifesong)
28-19
WFOM-Atlanta

o NEILSEDAKA—Love !nThe Shadows

* BLACKBYRDS—Happy Music

(Fantasy) 21-13
WNOX—Knoxville

® STYX—Lorelei (A&M)

© JOHN SEBASTIAN—Welcome Back
(Reprise)

* PETERFRAMPTON—Show Me The
Way (A&M) 17-5

* liigﬂng GROSS—Shannon (Lifesong)

WGOW—Chattanooga, Tenn.

o FLEETWOOD MAC—Rhiannon
(Reprise)

® JOHNNY CASH-One Piece At ATime
(Columbia)

* HENRY GROSS—-Shannon (Lifesong)
25-11

* GLEN CAMPBELL—Don't Pull Your
Love (Capitol)21-9

WMFJ—Daytona Beach, Fla.

© FRANKIE VALLI—Fallen Angel {Private
Stock)

® NEIL SEDAKA—Love In The Shadows

WIXY—Cleveland (Atlantic) ) (Rocket)

e T T T . (Rocket) ' BARRY MANILOW—Tryin' To Get The

De ?&I:::WRH(;SS-LOW Hangover BREAKOQUTS: ° ggr?g()IOMPANY—Young Blood (Swan o PRATT & McCLAIN-Happy Days Feeling Again (Arista)ry * FLEETWOOD MAC—Rhiannon
o WINGS—Sifly Love Songs(Capitol) FLEETWODD MAC—Rhiannon (Reprise) * JOHNNIE TAYLORDisco Lady (bericy * PETER FRAMPTON—Show Me The L

# JOHN SEBASTIAN—Welcome Back
(Reprise)27-10
+ BARRY MANILOW—Tryin'To Get The
Feeling Again (Arista) 35-25
WGCL—Cleveiand

Ge WFIL—Philadelphia : < De DIANAROSS—Love Hangover i
e T o LCEILS BANDWhere DidOurlove _ (Holown) © ABBA-00,1Do.IDo, 100,100 | eaton may be reprodhced, stored
° WINGS—SiIIyLoveSdngs(CapitoD . Go(Atlantic) o BADCOMPANY—Young Blood (Swan (Atlantic) 8iD<0 mitted, in any form or by any
* JOHN SEBASTIAN—Welcome Back * JOHNNIETAYLOR-Disco Lady * PRATT & McCLAIN--Happy Days Song) * DONNY &MARIE OSMOND-Deep means, electronic, mechanical,

(Reprise) 26-11
* BLACKBYRDS—Happy Music
(Fantasy) 15-7

PRATT & McCLAIN-Happy Days (Reprise)
NEIL SEDAKA—Love tn The Shadows (Rocket)

(Columbia)7-1
* COMMODORES—Sweet Love
(Motown)22-16

(Columbia) 14-5
* PETER FRAMPTON—Show Me The
Way (A&M) 15-7
WRKO—Boston

o MARMALADE—Falling Apart At The

(Reprise) 27-9
D* DIANAROSS—Love Hangover:
(Motown)22-15

* JOHN SEBASTIAN—-Welcome Back
(Reprise)22-10
* WINGS—Silly Love Songs (Capitol)
27-17
2.93 (WIGC-FM)~Attanta

+ ELVIS PRESLEY—Hurt (RCA) 28-9
* DOROTHY MOORE - Misty Blue
(Malaco) 26-21

www americanradiohistorv com

Way (A&M)24-13
ABBA—1Do, Do, Do, Do, Do
*l (Atlantic) 18-12

KAAY—Little Rock
@ SWEET—Action (Capitol)

Purple (Kolob) 17-6
% CAPTAIN & TENNILLE—Lonely Night
(A&M)17-7

* BELLAMY BROS.—Let Your Love Flow
(W.B./Curb)7-2

Copyright 1976, Billboard Publi-
cations, Inc. No part of this publi-

photocopying, recording, or oth-
erwise, without the prior written
permission of the publisher.
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APRIL 17, 1976, BILLBOARD

Billboard Album Radio Action

Playlist Top AdOns @ Top Requests/Airplay * Regional Breakouts & National Breakouts

Based on station playlists through Thursday (4/15/76)

Top Add Ons-National

LED ZEPPELIN—Presence (Swan Song)

FOOL'S GOLD—(Morning Sky)

MICHAEL PINDER-The Promise (Threshold)

JOE WALSH-You Can't Argue With A Sick Mind (ABC)

ADD ONS—The four key prod-
ucts added at the radio stations
listed; as determined by station
personnel.

TOP REQUESTS/AIRPLAY—
The four products registering
the greatest listener requests
and airplay; as determined by
station personnel.
BREAKOUTS—Billboard Chart
Dept. summary of Add Ons and
Requests/Airplay information
to reftect greatest product ac-
tivity at regional and national |
levels.

Western Region

® TOP ADD ONS:

LED ZEPPELIN-~Presence (Swan Song)

JOE WALSH—~You Can't Argue With A Sick Mind
(ABC)

MICHAEL PINDER—The Promise (Threshoid)
GOOD OLE' BOYS~Pistal Packin' Mama
(Round)

*TOP REQUEST/AIRPLAY:

PETER FRAMPTON-Frampton Comes Alive
{ABM)

WINGS—At The Speed OF Sound (Capitol)
BOZ SCAGGS-Silk Degrees (Columbia)
EAGLES—Their Greatest Hits 1971-1975 (Asy-
lum)

BREAKOUTS:

LED ZEPPELIN—Presence (Swan Song)

JOE WALSH- You Can't Argure With A Sick Mind
(ABC)

MICHAEL PINDER—The Promise (Threshoid)
JOHN MILES—Rebel (London)

KLOS-FM—Los Angeles

® LEDZEPPELIN—Presence {Swan Song)

® LEON & MARY RUSSELL—Wedding Album
(Paradise)

* PETER FRAMPTON—Frampton Comes Alive
(A&M)

% EAGLES—Their Greatest its 19711975
(Asylum)
* ROBIN TROWER~Live (Chrysalis)
% FLEETWOOD MAC~—(Reprise) -
KOME-FM-San Jose

® JOHN MILES—Rebel (London)

® MICHAEL PINDER—The Promise
(Threshold)

THESHAKERS-Yankee Reggae (Asylum)
LED ZEPPELIN—Presence (Swan Song)

BOZSCAGGS—Silk Degrees (Columbia)
SANTANA—Amigos (Columbia)
WINGS—At The Speed Of Sound (Capitol)
* KINGFISH—(Round)
KDKB-FM—Phoenix
® LEDZEPPELIN—~Presence (Swan Song)

® GOOD OLE BOYS—Pisto! Packin' Mama
(Round)

© KALEIDDSCOPE-When Scopes Collide
(Pacific Arts Corp.)

® ARGENT-Counterpoints (United Artists)

© JOEWALSH—You Can't Argue WithA Sick
Mind (ABC)

® ROSEHIP STRING BAND~ (Flying Fish)

# PETER FRAMPTON—Frampton ComesAlive
(A&GM)

% WINGS-At The Speed Of Sound (Capitol)
* BOZSCAGGS—Silk Degrees (Columbia)
# GENESIS—A Trick Of The Tail (Atce)
KPRi-FM--San Diego
® JOEWALSH-You Can't Argue With A Sick
Mind(ABC)
WINGS At The Speed Of Sound (Capitol)
OUTLAWS - Lady In Waiting (Arista)
ROBIN TROWER-Live (Chrysalis)
LEDZEPPELIN—Presence (Swan Song)
SANTANA-Amigos (Columbia)
EAGLES—-Their Greatest Hits 1971-1975
(Asylum)
* FLEETWOOD MAC—(Reprise)
* PETER FRAMPTON —Frampton Comes Alive
(AGM)
% BADCOMPANY—Run With The Pack (Swan
Song)

* % % ® o 0 @

* o o o 0o @

KZEL-FM—Eugene
o GOOD OLEBOYS~Pistol Packin’ Mama

(Round)

ESTER PHILLIPS—For All We Know (Kudu)

POUSSETTE DART BAND —Capitol)

MICHAEL PINDER-The Promise
(Threshold)

JOHN MILES—Rebel (London)
MARVIN GAYE—|Want You (Tamla)
LED ZEPPELIN—Presence (Swan Song)
LEE OSKAR—~(United Artists)

PABLO CRUISE-Lifeline (A&M)

HEART~Dreamboat Annie (Mushroom
Records)

KBPI-FM—Denver s

® LEDZEPPELIN—Presence (Swan Song)

© MICHAEL PINDER—The Promise
(Threshotd)

® JOEWALSH-You Can't Argue With ASick
Mind (ABC)

o STEVEGIBBONS BAND--Any Road Up
(MCA)

L ]

*» % % % o ®

[ ]

* QUTLAWS-Lady InWaiting (Arista)

% BOZSCAGGS~Silk Degrees (Columbia)
* WINGS-At The Speed Of Sound (Capitol)

% DOOBIE BROTHERS~Takin' it To The
Streets (Warner Brothers)

Southwest Region

® TOP ADD ONS:

LED ZEPPELIN—Presence (Swan Song)
WEATHER REPORT—Black Market (Columbia)
SANTANA-Amigos (Columbia)

JOE WALSH-You Can't Argue With A Sick Mind
(ABC)

ATOP REQUEST/AIRPLAY:

WINGS—At The Speed Of Sound (Capitol)
SANTANA—Amigos {Columbia)

GENESIS—A Trick Of The Tail (Alco)

PETER FRAMPTON—Frampton Comes Alive
(ASMY

BREAKOUTS:

LED ZEPPELIN—Presence (Swan Song)
SANTANA-Amigos (Columbia)

WEATHER REPORT—Black Market (Columbia)
JOE WALSH-You Can't Argue With A Sick Mind
{ABC) )

KSHE-FM-St. Louis
® LED ZEPPELIN —Presence (Swan Song)
® LES DUDEK—(Columbia)
® ETHOS—Ethos (Ardour) (Capitol)

© MICHAEL PINDER—The Promise
(Threshold)

L]
L
# RUSH-2112 (Mercury)

# HEART—-Dreamboat Annie (Mushroom
Records)

* ROBIN TROWER—-Live (Chrysalis)
# SANTANA—-Amigos (Columbia)}
KLOL-FM—Houston

® LEDZEPPELIN—Presence (Swan Song)
® SANTANA—Amigos (Cotumbia)

© MARVIN GAYE~IWant You (Tamia)

o STEVEMARRIOTT—Marriott (AGM)

® NILS LOFGREN—Cry Tough (A&M)

© WEATHER REPORT—Black Market
(Columbia)
% PETER FRAMPTON-Frampton Comes Alive

# LED ZEPPELIN-Presence (Swan Song)
# GENESIS-ATrick Of The Tail (Atco)
% WINGS—At The Speed Of Sound
KY102-FM—Kansas City
© STEVE HACKETT-Voyage Of The Acolyte
(Chrysalis)
® JOE WALSH—You Can't Argue With A Sick
Mind (ABC)
® RETURN TO FOREVER—Romantic Warrior
(Columbia)
WEATHER REPORT—Black Market
(Columbia)
LED ZEPPELIN—Presence (Swan Song)
JOHN DAVID—Souther-Black Rose
(Asylum)
BOZSCAGGS-Silk Degrees (Cotumbia)
& SANTANA-Amigos (Columbia)
% GENESIS—ATrick Of The Tail (Atco)
* WINGS-At The Speed Of Sound (Capitol)

»

WRNO-FM —New Orleans

Top Requests/Airplay-National

WINGS—At The Speed Of Sound (Capitol)

LED ZEPPELIN—Presence (Swan Song)

PETER FRAMPTON—Frampton Comes Alive (A&M)
EAGLES—Their Greatest Hits 1971-1975 (Asylum)

e LED ZEPPELIN—Presence (Swan Song)
o SANTANA-Amigos (Columbia)
-© BOZSCAGGS~Silk Degrees (Columbia)

® JOEWALSH—You Can't Argue With A Sick
Mind (ABC)

® THIN LIZZY-Jailbreak (Mercury)
.
 LED ZEPPELIN—Presence (Swan Song)

* PETER FRAMPTON—Frampton Comes Alive
(AGM)

% WINGS~At The Speed Of Sound
% FLEETWOOD MAC-(Reprise)

Midwest Region

® TOP ADD ONS:

LED ZEPPELIN—Presence (Swan Song)
FOOLS GOLD—(Morning Sky)

LES DUDEK~ (Cotumbia)

MICHAEL PINDER—The Promise (Threshold)

KX TOP REQUEST/AIRPLAY:

LED ZEPPELIN—Presence (Swan Song)
ROBIN TROWER—Live (Chrysalis)
EAGLES—Their Greatest Hits 1971-1975 (Asy-
lum)

BREAKOUTS:

LED ZEPPELIN—Presence (Swan Song)
NILS LOFGREN—Cry Tough (A&M)
FOOLS GOLD—(Morning Sky)

LES DUDE'K-(Columbia)

WIWWW-FM - Detroit
® LED ZEPPELINPresence (Swan Song)
® LESDUDEK—(Columbia)
® JOHN MILES—Rebel (London)

® MICHAEL PINDER-The Promise
(Yhreshold)

L R.EI'URN TO FOREVER—Romantic Warrior
(Columbia)

® BILLY COBHAM- Life & Times (Atlantic)

 LED ZEPPELIN—Presence (Swan Song)

# KISS~Destroyer (Casablanca)

* SANTANA-—Amigos (Columbia)

# ROBIN TROWER~ Live (Chrysalis)
WMMS-FM~Cleveland .

o LED ZEPPELIN--Presence (Swan Song)
e GOOD RATS—Ratcity In Blue (Ratcity)
e STRAY—Houdini (Pie}

® FOOLSGOLD—(Morning Sky)

L]

L]

* GENESIS—ATrick Of The Tail (Atco)

EAGLES—Their Greatest Hits 1971-1975
(Asylum)

* BOZ SCAGGS-Silk Degrees (Columbia)
* NILSLOFGREN—Cry Tough (A&M)

»

WRT-FM—Chicago
e LEDZEPPELIN—Presence (Swan Song)

o ALICE COLTRANE—Eternity (Warner
Brothers)

o SHADOWFOX-—Watercourse Way
{Passport)

o AYRESROCK BEYOND-(A&M)
® FOOLS GOLD—(Morning Sky)

® STEVE GOODMAN —Words We Can Dance To
(Asylum)

* LED ZEPPELIN—Presence (Swan Song)
* QUEEN-ANight At The Opera (Elektra)
% ROBIN TROWER—Live (Chrysalis)
* THIN LIZZY—Jailbreak (Mercury)

WEBN-FM- Cincinnati

® NILSLOFGREN—Cry Tough (A&M)
© MARVIN GAYE-]Want You (Tamla)
® LEDZEPPELIN—Presence (Swan Song)
WINGS - At The Speed Of Sound (Capitol)

DOOBIE BROTHERS ~Takin' It To The
Streets (Warner Brothers)

POUSSETTE DART BAND~(Capitol)

PETER FRAMPTON—~Frampton Comes Alive
(ABM)

* BADCOMPANY—Run With The Pack (Swan
Song)

% EAGLES—Their Greatest Hits 1971-1975
(Asylum)

% EMMYLOU HARRIS—Elite Hotel (Reprise)

»

WYDD-FM—Pittsburgh

©® WEATHERREPORT~Black Market
(Columbia)

PABLO CRUHSE~Lifeline (A&M)
RUSH-2112 (Mercury)

PATMARTINO - Starbright (Warner
Brothers)

LED ZEPPELIN—Presence (Swan Song)
LES DUDEK~(Columbia)

DOOBIE BROTHERS—Takin' It Tothe
Streets (Warner Brothers)

% ELVIN BISHOP—Struttin’ My Stuff
(Capricorn)

% MICHAEL FRANKS - The Art Of Tea (Warner
Brothers)

% GENESIS—ATrick Of The Tail (Atco)

»

Southeast Region

® TOP ADD ONS:

LED ZEPPELIN—Presence (Swan Song)
NILS LOFGREN—Cry Tough (A&M)

LES DUDEK—(Columbia)

OUTLAWS —Lady In Waiting (Arista)

ATOP REQUEST/AIRPLAY:

THIN LIZZY-Jailbreak (Mercury)

NILS LOFGREN—Cry Tough (A&M)

PETER FRAMPTON—Frampton Comes Alive
(ABM)

LED ZEPPELIN—Presence (Swan Song)

BREAKOUTS:

LED ZEPPELIN—Presence (Swan Song)

NILS LOFGREN~Cry Tough (A&M)

LES DUDEK—(Columbia)

DiRX HAMILTON-You Can Sing On The Left Or
Bark On The Right (ABC)

WSHE-FM~Ft. Lauderdale

® DOOBIEBROTHERS—Takin' It To The
Streets (Warner Brothers)

PETER FRAMPTON —-Frampton Comes Alive
(A&M)

® BADCOMPANY—Run With The Pack (Swan
Song)

KISS— Destroyer (Casablanca)

LED ZEPPELIN —Presence (Swan Song)
WINGS—At The Speed Of Sound (Capitol)
# THINLIZZY-Jailbreak (Mercury)

# BOZSCAGGS-Silk Degrees (Columbia)
*

*

NILSLOFGREN—Cry Tough (A&M)

JESSE COLIN YOUNG-0n The Road
{Warner Brothers)

WHFS-FM—Washington
® MARVIN GAYE—| Want You (Tamla)

® WEATHER REPORT--Biack Market
(Columbia)

® JOEWALSH—You Can't Argue With A Sick
Mind (ABC)

® GOOD OLE BOYS—Pistol Packin’Mama
(Round)

® ELVIS PRESLEY—The Sun Sessions (RCA)
® NIGHT HAWKS-Open All Night (Adelphi)
* NILSLOFGREN-Cry Tough (A&M)

* DIRKHAMILTON—You CanSing On The Left
Or Bark On The Right (ABC)

* LES DUDEX—(Columbia}
* WINGS—At The Speed Of Sound (Capitol)

www.americanradiohistorv.com

National Breakouts

LED ZEPPELIN-Presence (Swan Song)

MICHAEL PINDER-The Promise (Threshold)

JOHN MILES—Rebel (London)

10E WALSH-You Can't Argue With A Sick Mind (ABC)

WRAS.FM~Atlanta N
o LED ZEPPELIN—Presence (Swan Song)
® NILSLOFGREN~Cry Tough (A&M)
® OUTLAWS—Lady InWaiting (Arista)

® WILLIAM D. SMITH~Good Feelin’ (Warner
Brothers)

® LESDUDEK—(Columbia)

® JONATHAN EDWARDS—Rockin’ Chair
(Reprise)

* LED ZEPPELIN~Presence (Swan Song)

% PETER FRAMPTON—Frampton Comes Alive
(A&M)

* THIN LIZZY~Jailbreak (Mercury)
# HENRY GROSS~Release (Lifesong)
WAIV-FM~Jacksonville

® LED ZEPPEL!N~Presence (Swan Song)
® DAVELOGGINS—Country Suite (Epic)

© DIRK HAMILTON-You Can Sing On The Left
Or Bark OnThe Right (ABC)

© MAYNARD FERGUSON~Primal Scream
(Columbia)

© NILS LOFGREN~Cry Tough (A&M)
© SCORPIANS—Fly To The Rainbow (RCA)

% PETER FRAMPTON—Frampton Comes Alive
(A&M)

* STARCASTLE~(Epic)
* BUCKINGHAM NICKS~-(Polydor)
% OUTLAWS—Lady InWaiting (Arista)

Northeast Region

® TOP ADD ONS:

LED ZEPPELIN—Presence {Swan Song)
MARYIN GAYE—| Want You (Tamla)

FOOLS GOLD—(Morning Sky)

PAT MARTINO —Starbright (Warner Brothers)

*TOP REQUEST/AIRPLAY:

WINGS—At The Speed Of Sound (Capitol)
LED ZEPPELIN—Presence (Swan Song)
DOOBIE BROTHERS—Takin' It To The Streets
(Warner Brothers)

POUSSETTE DART BAND—(Capitol)

BREAKOUTS:

LED ZEPPELIN-Presence (Swan Song)
MICHAEL PINDER—The Promise (Threshold)
STEVE MARRIOTT—Marriott (A&M)

JOHN MILES —Rebel (London)

WNEW-FM—New York

® ‘LED ZEPPELIN—Presence (Swan Song)

© MICHAEL PINDER—The Promise
(Threshold)

TIM HARDIN—Nine (Antilles)

© MARVIN GAYE—I Want You (Tamla)

© FARAGHER BROTHERS~ (ABC)

® TAXIDRIVER-Original Soundtrack (Arista)
# WINGS—At The Speed Of Sound (Capitol)
% QUTLAWS —Lady InWaiting (Arista)

* DOOBIE BROTHERS—Takin' it To The
Streets (Warner Brothers)

 STANKY BROWN GROUP ~Qur Pleasure To
Serve You (Sire)

WLIR-FM ~New York

© LEON & MARY RUSSELL-Wedding Album
(Paradise)

© JOHN DAVID SOUTHER—Black Rose
(Asylum)

® MICHAEL PINDER-The Promise
(Threshold}

STEVE GOODMAN —~Words We Can Dance To
(Asylum)

BOBBY WHITLOCK—Rock Your Socks Off
(Capricorn)

PAT MARTINO —Starbright-(Warner
Brothers)

* LEDZEPPELIN—Presence (Swan Song)
* LES DUDEX—(Columbia)

DOOBIE BROTHERS—Takin’ It To The
Streets (Warner Brothers)

* POUSSETTE DART BAND~(Capitol)

»

WGRQ-FM—Buttalo

SANTANA-Amigos (Columbia)
LED ZEPPELIN—Presence (Swan Song)
BOZ SCAGGS~ Silk Degrees (Columbia),

SUTHERLAND BROTHERS & QUIVER—
Reach For The Sky (Columbia)

TED NUGENT~(Epic)

»

LED ZEPPELIN—Presence (Swén Song)

PETER FRAMPTON—Frampton Comes Alive
(A&M)

* FOGHAT~FoolFor The City (Bearsville)
% WINGS—At The Speed Of Sound (Capitor)
WMMR-FM —Philadelphia

»

® LED ZEPPELIN-Presence (Swan Song)

® DOOBIE BROTHERS—Takin' It To The
Streets (Warner Brothers)

e U-ROY-Dreadin Babylon (Virgin Import)

© PAT MARTINO-Starbright (Warner
Brothers)

o FOOLS GOLD~(Morning Sky)

% WINGS—At The Speed Of Sound (Capitol)
% LED ZEPPELIN—Presence (Swan Song)
*

JOEWALSH—You Can't Argue With A Sick
Mind (ABC)

# NEKTAR—Recycled (Passport)
WARF-FM—Worchester

LED ZEPPELIN~Presence (Swan Song)
o STEVE MARRIOTT—Marriott (A&M)
JOHN MILES—Rebel (London)

LES DUDEK~(Columbia)

JOEWALSH—You Can't Argue With ASick
Mind (ABC) -

® GARY WRIGHT AND SPOOKY TOOTH-That
Was Only Yesterday (A&M)

* KOKOMO~Rise & Shine (Colum bia)
* NILSLOFGREN~Cry Tough (A&M)

% SUTHERLAND BROTHERS & QUIVER—
Reach For The Sky (Columbia)

# POUSSETT DART BAND—(Capitol}
WPLR.FM~New Haven

LED ZEPPELIN—Presence (Swan Song)
MARVIN GAYE~| Want You (Tamla)
STEVE MARRIOTV—Marriott (A&M)
JOHN MILES-Rebel {(London)

® HEART-Dreamboat Annie (Mushroom
Records)

® GEORGEBENSON-—Breezin' (Warner
Brothers)

WINGS—At The Speed Of Sound (Capitol)

PETER FRAMPTON—Frampton Comes Alive
(AGM)

% BE BOP DELUXE~Sunburst Finish
(Harvest)

# KINGFISH ~(Round)
WBRU-FM—Providence

L S 3

o LEDZEPPELIN~Presence (Swan Song)

o DOOBIEBROTHERS-Takin' It ToThe
Streets (Warner Brothers)

©® FOOLS GOLD~(Morning Sky)
o 0SIBISA-Weicome Home (Island)

© WEATHER REPORT—Black Market
(Celumbia)

© RETURN TO FOREVER—Romantic Warrior
(Columbia)

% NILS LOFGREN—Cry Tough (A&M)

* WINGS—At The Speed Of Sound (Capitol)
* QUTLAWS-Lady In Waiting (Arista)

* POUSSETTE DART BAND-(Capitol)

Copyright 1976, Billboard Publi-
cations, Inc. No part of this pubii-
cation may be reproduced, stored
In a retrieval system, or trans-
mitted, in any form or by any
means, electronic, mechanical,
photocopying, recording, or oth-
erwise, without the prior written
permission of the publisher.
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It RATW Network stations
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and repeat it

RATW Network:

Aberdeen. SD KSON Sunday : rresno, CA Wednesday 11:00 pm Oxtord MS Sunday 11.00 pm
Albany. NY wWQBK Sunday Glenwood Springs, CO  KGLN Saturday 1:00 pm Panama City
Albertswville. AL wQss Sunday Grand Forks. ND KKDQ Wednesday 10:00 pm Beach. FL Saturday 10:00 pm
Allentown_PA WSAN Sunday Grand Rapids. Mi WLAV Sunday 10:00 pm Peoria. IL Saturday midnite
Anaheim CA KEZY Sunday Greensboro. NC WROK Sunday 9:00 pm Philadeiphia. Pa Sunday midnite
Anchorage. AK KGOT Sunday Greenfield. MO KRFG Wednesday 9:00 pm Pitsburg. PA Tuesday 10:00pm
Ashland KY WAMX Sunday Hartford. CT WHCN Tuesday 10:00 pm Pittstie d, MA Thursday 9:00 pm
Athens. OH ACRN Thursday midnite Hato Rey/San Juan. PR WHOA Saturday 9:00 pm Plymouth, NH wWednesday 9:00 pm
Augusta. GA WAUG Sunday 11:00 am LEVEN ¢} KJLS Sunday 9:00pm Pocatedio. 1D Saturday 9:00 pm
Batimore. MD WKTK Sunday 9 00 pm Henderson Portlara. OR Saturday 4:00 pm
Beaumont. TX KAYD wednesday 10:00 pm Evanswville.KY WKDQ Saturday midnite Puebla. CO EIVLLEW 10:00 pm
Belingham WA KPUG Sunday 10:00 pm Honolulu. HI KQMQ Sunday 9:00 pm Reno. NV Monday midnite
Beizom. MS WELZ Wednesday midnite Houston. TX KLOL Saturday 2:00 am Richmond, VA Sunday 9:00 pm
Big Rapids. MI WBRN Saturday 10:00 pm Huntsville. AL WAHR Sunday 11:00 pm Riversige
Birmingham. AL WERC Sunday 8:00 pm Indianapotis. IN WNAP Sunday midnite SanBerdoo.CA Sunday 9:00 pm
Bloomsburg. PA WHLM Saturday 11:00 pm Jackson. MS wzzQ Saturday 11:00 pm Rochester. NY Saturday 10:00 om
Boston. MA WBCN Sunday 12:00 pm Jackson. OH WCJO Monday 10:00 pm Rocktcrd. IL Sunday 11:.00 pm
Bowling Green. KY WLBJ Sunday 4:00 pm Jacksonvule. FL WAIV Monday 11:00 pm Sacramento. CA Saturday midnite
Branerd. MN KLIZ “ Sunday :30 pm Jacksonvilie. NC WXQR Tuesday 1:00am Sait Lake City UT Saturday  11:00pm
Briarchifs Manor. NY WRNW Sunday 0 pm Jamestown. ND KSJM Sunday 9:00 pm San Angelo, Tx Sunday 9:00 pm
Buffalo. NY WBUF Sunday 0 pm Jonesboro. AR KBTM Friday 10:00 pm San Antonio, TX Tuesday midnite
Carmel CA KRLB Saturday 0pm Kansas City, MO KYYS Sunday 8:30 pm San Diego. CA Sunday 9:00 pm
Champaign, IL WPGU Monday 0 pm Knoxville, TN WROL Sunday 11:00 pm San fFrancisco CA Sunday 9:00 pm
Charlotte. NC WROQ Sunday 0 pm Lansing. Mt wvIC Sunday 9:00 pm San Jcse.CA Sunday 9:00 pm
Summerville/ %4 Sunday 0 pm Las Cruces. NM KASK Sunday 8:00 pm Santa Mana. CA Sunday 8:30 pm
Charleston. SC Lewiston/Portland. ME  WBLM Monday 11:00 pm Sarasota/Tamoa/
Chicago. IL WXFM Thursday 0 pm Lexington. KY WKQQ Sunday midnite St. Pete.FL Tuesday Midnite
Chico. CA KFMF Sunday Lincoin. NB KFMQ Sunday : Seattle, WA Sunday 11:00 pm
Christiansburg, VA WVVV Sunday Linesville. PA WVCC SIVLE 3 Spokane. WA Sunday
Cleveland. OH WMMS Sunday Lompoc. CA KLOM Sunday Springfield. MA Saturday 11:00 pm
Columbia. MO KFMZ Sunday Long Island Springifeld. MD Sunday 8:00 pm
Columbus. NB KTTT Tuesday Hempstead, NY WLIR Sunday 3 Starview/Lanca<ter PA Sunday 8:00 pm
Columbus. OH wCOL Sunday : Los Angeles. CA KWST Wednesday 9: St. Louts, MO Monday 11:00 pm
Dayton. OH wvuD Sunday B Louisville. KY WLRS Sunday p Tallahasse. FL Sunday 10:00 pm
Dallas/Ft. Worth, TX KFWD Sunday . Lynchburg/Roanoke. VA WGOL Sunday : Thibodaux, LA 2 Sunday 6:30 pm
Del Rio. TX KDLK Saturday . Mason City. 10 KLSS Sunday F Trenton. NJ Monday 11:30 pm
Detroit. Mi WABX Monday P Menomonie. Wi WMFM Saturday : Tuisa. OK Sunday 9:00 pm
Durham/Raleigh, NC wWDBS Monday E Miamy Beach. FL WINZ Sunday - Utica/Syracuse. NY Monday 10:00 pm
Eimira. NY WXXY Saturday X Milwaukee, WI WQFM Sunday ¥ Washington, GC Sunday 12:00 pm
Eugene. OR KZEL Monday - Mobile. AL WABB Saturday v Waterbury. C1 Sunday 9:00 pm
Eureka, CA KFMI Sunday - Murphysboro. iL WTAO Sunday Waterford, PA Monday 9:00 pm
Farmville. Greenville. NC WRQR Tuesday ; Murray. KY WNBS Saturday é Wausau. Wi Saturday  11:00 pm
Fayetteville. AR KKEG Sunday ; Muscatine. IA KFMH Saturday ; Weldon/Roanoke
Flint. M| WWCK * Saturday . Nashwviite. TN WKDA Monday 2 Rapids. NC Saturday 11:00 pm
Florence. AL WQLT Sunday E New Qrleans, LA WRNO Monday midnite West 2alm Beach. FL Sunday 10:00pm
Fond du Lac. Wi WFON Sunday : Norfolk/Virginia wichita. KS REUVLGEY 9:00 pm
Forsyth. GA WFNE Friday ; Beach. VA WMYK Monday 11:00pm Wwilkes Barre, PA Thursday $0:00 pm
Fort Campbell. KY WABD Sunday g Okiahoma City. OK KOFM Sunday 8:00 pm Worcester. Ma Sunday 6:30 pm
Fort Knox. KY WSAC Thursday . Omabha, NB KQKQ Sunday 11:00 pm Yakuma. WA Sunday 9:00 pm
Fort Smith. AR KISR Sunday

Call Danny Lipman or Eddie Kritzerat617-536-7625 1108 Boyiston Street, Boston, Ma. 02215
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Listening

0
—

These are best selling middle-of-the-road singles compiled from

E radio station air play listed in rank order.
(]
£E 3 s
= = 2
£ 85 £ TITLE, Artist, Label & Number (Dist. Label) (Publisher, Licensee)
1 3 7 LOOKING FOR SPACE
John Denver, RCA 10586 (Cherry Lane, ASCAP)
2 5 6 COME ON OVER
Olivia Newtan-John, MCA 40525 (Casserole/Flamm, BMI)
3 1 7 THERE'S A KIND OF HUSH (Ail Over The World)
‘ ] Carpenters, A&M 1800 (Glenwood, ASCAP)
4| 4 5 | THOUGHT IT TOOK A LITTLE TIME (But Today | Fell In Love)
Diana Ross, Motown 1387 (Jobete, ASCAP)
5112 5 TRYIN' TO GET THE FEELING AGAIN
Barry Manilow, Arista 0172 (Warner-Tamerlane/Upward Spiral, BMI).
[ 2110 LET YOUR LOVE FLOW
Bellamy Brothers, Warner Bros./Curb 8169 (Loaves & Fishes, BMI)
7118 3 DON'T PULL YOUR LOVE/THEN YOU CAN TELL ME GOODBYE
Glen Campbell, Capitol 4245 (ABC/Dunhill, BMI/Acuff-Rose, BMI)
8 8|10 I1DOIDOIDOIDOIDO
Abba, Atlantic 3310 (Countless, BMI)
9125 3 ANYTIME (I'll Be There)
Paul Anka, United Artists 783 (Spanka, BMI)
10 | 10 7 RIGHT BACK WHERE WE STARTED FROM
Maxine Nightingale, United Artists 752 (ATV/Universal Songs, BMI)
11 7 9 CUPID
Tony Orlando & Dawn, Elektra 45302 (Kags, BMI)
12 9 9 ONLY LOVE S REAL
Carole King, Ode 66119 (A&M) (Colgems, ASCAP)
13 [ 13 6 HERE, THERE AND EVERYWHERE
Emmylou Harris, Warner/Reprise 1346 (Maclen, BMI)
14111 7 CONCRETE & CLAY
Randy Edelman, 20tk Century 2274 (Saturday, BMI)
15 | 20 4 | HOPE WE GET TO LOVE [N TIME
Marilyn McCoo & Billy Davis Jr, ABC 12170 (Groovesville, BM1)
16 6 |11 CARA MIA
Paul Delicato, Artists of America 111 (Leo Feist, ASCAP)
17 (14 | 11 DREAM WEAVER
Gary Wright, Warner Bros. 8167 (Warner Bros., ASCAP)
18 | 35 2 EVERYDAY WITHOUT YOU
Hamilton, Joe Frank & Reynolds, Playboy 6068 (Spitfire, BMI)
19 | 16 6 GOOD HEARTED WOMAN
Waylon & Willie, RCA 10529 (Baron/Willie Nelson, BMi)
20 [ 15 | 10 JUST YOU AND |
Melissa Manchester, Arista 0168 (Rumanian Pickle
Works/New York Times, BMI)
21 | 30 ) SHANNON
Henry Gross, Lifesong 45002 (Blendingwell, ASCAP)
2 (1711 THE CALL
Anne Murray, Capitol 4207 (Beechwood, BMI)
23 119 |12 LONELY NIGHT (Ange! Face)
Captain & Tennille, A&M 1782 (Don Kirshner, BMI)
24 | 38 3 FALLEN ANGEL
Frankie Valli, Private Stock 45074 (Big Secret/Almo, ASCAP)
25 | [EZECp  WELCOME BACK
John Sebastian, Warner/Reprise 1349 (John Sebastian, BMI))
26 | 32 9 ONCE A FOOL
Kiki Dee, Rocket 40506 (MCA) (ABC/Dunhill/One Of A Kind, BMI)
27 129 3 WORDS (Are Impassible)
Donny Gerrard, Greedy 101 (ATV, BMI)
28 | 33 8 YOU'LL LOSE A GOOD THING
Freddy Fender, ABC/Dot 17607 (Crazy Cajun, BMI)
29 | 44 2 HURT
Elvis Presley, RCA 10601 (Miller, ASCAP)
30 | 40 2 WE CAN'T HIDE T ANYMORE
Larry Santos, Casablanca 844 (Groovesville, BMI)
31 |23 | 13 VENUS
 Frankie Avalon, De-Lite 1578 (PIP) (Kirshner Songs/Welbeck, ASCAP)
7) m LOVE IN THE SHADOWS
Neil Sedaka, Rocket 40543 (MCA) (Don Kirshner, BMI/Kirshner Songs, ASCAP)
33 |24 110 LOVE FIRE
Jigsaw, Chelsea 3037 (Coral Rock/American Dress/Blesize, ASCAP)
34 | 34 6 AS TIME GOES BY
Tony Bennett, Improv 712
35 | 39 3 FOREVER LOVERS
Mac Davis, Columbia 3-10304 (Tree, BMI)
36 | 21 | 12 TANGERINE
The Salsou! Qrchestra, Salsoul 2004 (Caytronics) (Famous, ASCAP)
37 | 26 YOU ARE BEAUTIFUL
Stylistics, Avco 1664 (Avco Embassy, ASCAP)
38 | 27 8 SWAY
Bobby Rydell, PIP 6515 (Peer International, BMIY
39 | 45 2 GET CLOSER
Seals & Crofts, Warner Bros. 8190 (Dawnbreaker, BMI)
| 40 | 28 5 SUNDAY KIND OF LOVE
Kenny Rankin, Little David 732 (Atlantic) (MCA, ASCAP)
41 | 37 9 IF LOVE MUST GO
Dobie Gray, Capricorn 0249 (Warner Bros.) (Irving, BMI)
a2 m MOONLIGHT SERENADE
1 Bobby Vinton, ABC 12178 (Robbins, ASCAP)
3 m SARA SMILE
Daryl Hall & John Oates, RCA 10530 (Unichappell, BMIY
44 | 41 4 STRANGE MAGIC
Electric Light Orchestra, United Artists 770 (Unart/Jet, BMI)
45 | 42 4 STREET TALK
B.C. Generation, 20th Century 227 (Heart's Delight/Gooserock, BMI)
46 | 48 ) RHIANNON (Will You Ever Win)
Fleetwood Mac, Warner/Reprise 1345 (Rockhopper, ASCAP)
| 47 | 47 ) STRANGERS IN THE NIGHT
Bette Midier, Atlantic 3319 (Champion/Screen Gems-Columbia, NMI)
48 | 43 4 BOY | REALLY TIED ONE ON
Janis lan, Columbia 3-10297 (Mine/April, ASCAP)
49 | 49 2 MY THRILL
Al Martino, Capito!l 4241 (Barton/Greenbar, ASCAP)
50150} 2 THE GRASS KEEPS RIGHT ON GROWING
Perry Como, RCA 10604 (September, ASCAP)
".

Radio-TV Programming

Vox Jox

LOS ANGELES—Pams has liter-
ally exploded into action. Dennis
Meeks, sales manager, reported
three new packages last week. For
CKLW in Detroit, they were work-
ing on the 40 package. And for
WGAR in Cleveland and WLS in
Chicago, the packages were so new
and customized that Meeks didn’t
even have a name to call them yet.
“This is the hottest we’ve been in
months,” Meeks says. And joining
PAMS are Tom Parma, formerly
with TM Productions in Dallas: Bob
Purifoy, who has worked at stations
such as WHBQ in Memphis; and
Bob Oliver, once a program director
in the Rust radio chain.

* * *

Visiting Billboard last week were
Ron Blade, chief engineer for the
2SM Group of radio stations in Aus-
tralia, and Noel Wesney, station
manager of Radio Avon, Christ-
church, New Zealand. ... Warren
Duffy, a former leading program di-
rector, didn’t stay long in the promo-
tion department of 20th Century
Records. He’s road manager for the
Beach Boys tour. Duffy once pro-
grammed WPGC, Washington;
WMEX, Boston; and later KMET.
Los Angeles. ... Stefan Ponek has
left KIOI in San Francisco and is
doing weekends at KSFO, San
Francisco, and working with Con-
cept Productions, Sacramento, on a
new album-oriented format called
Concept I1I. Five major San Fran-
cisco voices are being used on the
new syndicated programming serv-
ice operated by Dick Wagoner.

*x x %

There was a little bit of a tift last
week in Houston because KILT-FM
got an exclusive on the new Rolling
Stones LP. . . . Ralph Barnes, former
general manager of WOKY, Mil-
waukee, is now over at WZMF, Mil-
waukee. . . . Ken Summers, program
director of WFAA in Dallas, took
the MOR station to a rock format the
other day. He’s playing 27 records
and intends to make a dent in the
market.

x kX

Steve French has been named
chief engineer at 2KA, Penrith, Aus-
tralia; he’d been in the same position
at 2KM, Kempsey, Australia. ...
Rohn Steelman, 614-852-0392, is
looking for a news ard production
job in any major market; has three
years of experience.

* kx  *

Lineup at KZOZ, San Luis
Obispo, Calif., has program director
Mike Stallings 6-10 a.m., Jeff Riedel
10 a.m.-2 p.m., music director D.
Rick Williams 2-6 p.m., Jim Dee 6-
10 p.m., Frank DeSantis 10 p.m-1
a.m., and Larry LaFollette 1-6 a.m.,
with weekenders Eric DuVall, De-
nise Speach, Ken Goto, Kevin Archer
and Anna Bokma. ... KRVE in Los
Gatos, Calif,, has changed to an
MOR sound, says program director
Ralph Brian. Staff features Greg
Spencer 1-6 a.m., music director Ron
Dunlap 6-noon. Brian 2-7 p.m. The
rest of the broadcast day is devoted
to foreign language programming.

x Kk %

Carl Keller is the new morning
drive personality at KHAS in Hast-
ings, Neb. ... Dave Shannon, pro-
gram director of KSEN in Shelby,
Mont,, says he plays three-to-six old-
ies an hour “and this has been quite
successful for our format.” He’s
looking for a good oldies source.
Okay, here it is: Talk to Wayne Vo-
lat, Nehi Distributors, Los Angeles;
Wayne will send you a catalog. Nehi
ships oldies around the world.

www americanradiohistorv com

By CLAUDE HALL

Jay Marks has joined the air staff
of WMAQ, Chicago. He’ll do the 10
a.m.-3 p.m. slot; he’s from Y-100 in
Miami. ... Dick More, music direc-
tor of WGLI in Babylon, Long Is-
land, reports that the adult contem-
porary station has a playlist of about
35 records, plus selected cuts from
new and promising LPs. The lineup
features program director Chris Mi-
chaels 5-9 a.m., Moore until 2 p.m.,
Brian Scott 2-7 p.m., and Paul Rich-
ards 7-midnight. ... Eric Norberg,
program director of KEX, Portland,
Ore., believes the ARB in Los An-
geles is “heading East.” Feels that
the sampling is not quite right in the
survey area.

L T

Robert W. Reider, 59, president of
Ohio Radio, Inc., died recently of an
apparent heart attack.

Stations operated by Ohio Radio
include: WAWR-FM, Bowling
Green; WKTN-FM, Kenton;
WLKR-AM and FM, Norwalk; and
WRWR-FM, Port Clinton.

* * *

Dave Homer of KCMO, Kansas
City, Mo., took over as morning
drive time deejay at WBNS in Co-
lumbus, Ohio, replacing Bob Con-
ners who resigned to return to his old
afternoon slot on WTVN in the same
city. Homer, who began his career at
WOWO, Ft. Wayne, Ind., also
served at WIND in Chicago and
WHO, Des Moines, before going to
Kansas City. Dee Borrows, selected
in January from among more than
3,000 applicants as Conners’ “Per-
fect Partner” in a well publicized
campaign, also departed WBNS
four weeks after making her air de-
but. The personable blonde mother
of three, who had been shifted to an
afternoon co-host assignment with
Art Ortega, found it impossible to
combine her household responsi-
bilities with p.m. air duty.

X k%

Russ Roberts, WIMA in Orange,
Va,, says: “Yince Williams has the
best idea I've heard all week. A
Bring and Beautiful record list
would be superb. Programming a
true MOR station is becoming in-
creasingly difficult because of such
things as country, disco, r&b, and
rock crossover.” ... Another person
that I enjoyed meeting during the
NAB was Orlando Felipe Cuales,
manager of Radio Curom, Curacao,
one of the islands down near Vene-
zuela. A good radio man.

x k%

One of the persons who visited the
Billboard suite during the NAB was
Adeline Pietraszek, who just hap-
pens to be a Jim Stagg fan. First
thing I knew, 1 was on the phone
with Stagg, who is now operating a
retail record store called Record City
in Skokie, Ill., and also has a record
production firm on the side called
Elephant Productions. He’s at 312-
679-7210, if old buddies would like
to call him.

* * *

Ralph Barnes is leaving WOKY,
Milwaukee, a radio station he has
managed for several years. It’s prob-
ably the most successful radio sta-
tion in Milwaukee. He’s a good
friend and was extremely important
in organizing last year’s Inter-
national Radio Programming Fo-
rum held in San Francisco and is a
member of the advisory committee
again this year. I don’t know his im-
mediate plani, but he’s a damned
good manager and you can prob-
ably reach him via the radio station
if you have a position you think he’d
be interested T‘l ... WIRZ, an FM

station in Ship Bottom, N.J., is look-
ing for an air personality. It’s a new
station. Call vice president Brent
McNailly at 609-597-1101.

* * *

Gene Cimarrusti, 213-968-2285,
has been doing a Latin music show
for AFRTS for about three years
now; he trained at the Don Martin
radio school. While he is bilingual
(Spanish and English), I think some
general market Top 40 or MOR-ori-
ented station should consider him.
Medium market like San Antonio or
Houston would be fine. Has good
knowledge of both rock and Latin
music. ... Buzz Bennett is reported
to be in New Orleans; I thought of
Buzz when I heard the other day that
in England radio stations have limits
on how much money they can give
away on the air—the total prize must
not exceed $200 and the individual
prize value must not exceed $40. For
Buzz, that would be pocket change;
can you imagine Capitol Radio,
London, giving away $50,000 as
Buzz did a couple of times?

x x %

Machine Gun Kelly, air person-
ality on KHJ, Los Angeles, will be in
a movie called “A Star Is Brown”
starring Barbra Streisand and Kris
Kristofferson; he plays the role of a
disk jockey. ... Joe Goduto, 312-
882-3560, is looking for a radio job—
Top 40, MOR, or country. ... Jim
Chase is now managing KVIN in Vi-
nita, Okla.; he’d been program di-
rector at KWBB in Wichita. His sta-
tion plays progressive country and
rock and “we’ll be glad to audition
any and all tunes from cosmic to
progressive.” Staff features Dave
Boyd 6-10 a.m., Chase until 2 p.m,
Mike Mayberry 2-signoff, with Jim
Chase Jr. and Scotty B. Littlefield
on weekends.

BubblingUnderThe

__HOT100_

101—(Call Me) THE TRAVELING MAN, Mas-
queraders, Hot Buttered Soul 12157
(ABC)

102—SPANISH HUSTLE, Fatback Band, Event
229 (Poiydor)

103—FROM US TO YOU, Stairsteps, Darkhorse
10005 (A&M)

104—GRATEFUL, Blue Magic, Atco 7046

105—THIS IS [T, Melba Moore, Buddah 519

106—NIGHT WALK, Van McCoy, H&L 4667

107—1 GOTTA GET DRUNK, Willie Nelson, RCA
10591

108—SHE'S A DISCO QUEEN/PARTY HEARTY,
Oliver Sain, Abet 9463 (Nashboro)

109—DANCE, DANCE, DANCE, Charlie Caellelo,
Ariola America 7614 (Capitol)

110—NIGHT & DAY, John Davis & The Monster
Orchestra, Sam 5002

BubblingUnderThe

i Top LPs

201 -KEITH JARRETT, Koln Concert, ECM 1064/
65 (Polydor)

202—DAVID ALLEN COE, Longhaired Redneck,
Columbia PC 33916

203—DR. FEELGOOD, Malpractice, Columbia PC
34098

204 —VANGELIS, Heaven & Hell, RCA LPL1-5110

205—BEST ... MONTY PYTHON, Buddah BDS
5626-2

206—THE JOAN BAEZ LOVESONG ALBUM, Van
guard VSD 79/80

207—STAIRSTEPS, 2nd Ressurection, Darkhorse
SP 22004 (A&M)

208—~CRACK THE SKY, Lifesong LS 6000

209—SCOTT JOPLIN'S TREEMONISHA/ORIGI-
NAL CAST RECORDING, DGG 2707.083
(Polydor)

210—LES DUDEK, Columbia PC 33702
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Talent

Managers: Activities Broadening

A Record Label Launched
By BNB Assoc. in L. A.

By BOB KIRSCH

LOS ANGELES—BNB Associ-
ates here will add a record company
to its fold shortly, with the Tattoo la-
bel set for distribution through
RCA.

The firm also has two of its musi-
cal clients set for network tv series, is
planning a world tour for Neil Dia-
mond following his successful Aus-
tralian tour and is looking into mo-
tion picture vehicles for its music
clients.

“After a number of years of not
having the time or inclination for a
label,” says partner Sherwin Bash,
“we decided it was time to get into
the field. We remember trying for
nine months to place Jim Croce on a
label and being turned away, and we
want a place for our clients if we be-
lieve in them and feel we have ex-
hausted other practical outlets.”

“We feel,” adds Alan Bernard,
“that personal management and la-
bels should work in close proximity.
For example, management can keep
an act working steadily, building
that artist as an in-person draw.
When a major hit comes along the
label is ready. Working in tandem, a
major career can be launched.”

Becky Hobbs, who released an
MCA album several years ago, is the
first Tattoo artist. Her LP, “From
The Heartland,” will be released
shortly. Also due shortly is the an-
nouncement of an executive to head
Tattoo.

In other areas, John Davidson
and the Captain & Tennille both
have tv.series coming up. Davidson’s
will be a four-week, one-hour mini-
series this summer on NBC-TV,
while the Captain & Tennille will
star in their own one-hour regular
season series in September on ABC-
V.

“They are a perfect pair for tele-

vision,” Bernard says. “Daryl’s lack
of conversation and seeming lack of
personality is what makes Toni’s bit
work. And they are, of course, a fine
musical act with a solid string of ma-
jor hit records. They seem to appeal
to almost everyone, and they are the
kind of act that most of the viewers
can identify with.

“As for John Davidson, through
‘Hollywood Squares’ and the
Tonight Show, as well as a lot of live
appearances, he has built up a
steady audience. He is a salable art-
ist who relates, like the Captain &
Tennille, to a great many audience
segments.”

Neil Diamond is preparing for a
major tour, and Bash says the Aus-
tralian tour, after 3'2 years of concert
inactivity, provided a good starting
point for the artist.

“We discovered Neil had never
been to Australia,” Bash says, “even
though ‘Hot August Night” is a mon-
ster album that has sold more than
650,000 units in that country. We
didn’t feel there was anvone to com-
pare in size with him in thatarea,and
the tour also gave us a chance to find
out a lot of things we will need for
the rest of his visits to Japan, Eu-
rope, South Africa, maybe Israel
and of course the U.S.”

Mace Neufeld, who handles a lot
of the firm’s film work, feels “the
movie industry has not yet started to
properly explore the music business.
I don’t understand why films like
‘Tommy’ and ‘Woodstock’ can be
such major successes yet we still find
pop music ignored to a large extent.

“There is so much lip service
about pop music films or films in-
volving pop personalities,” he adds,
“but nothing is ever really done
about it. There is a huge audience

(Continued on page 26)

Musical Shows For

Mexico City

Hotels

By MARV FISHER

MEXICO CITY—An experiment
of presenting show musicals in hotel
cabarets is starting to work, accord-
ing to the earliest returns of “El
Show De Terror De Rocky” (“Rocky
Horror Show”) at the Hotel Del
Prado’s Las Versalles. Since its
opening in early March, “Horror”
has played to solid audiences and
wide critical acclaim.

Packager Rene Leon, co-sponsor-
ing the adapted stage show with
star-producer Julissa, not only feels
it will be a click in the Del Prado, but
that the idea of presenting musicals
will spread to other hotels, as well.

Leon was the innovator a few
years ago of moving standard attrac-
tions from straight-line cabarets into
hotel salons. Everybody since the
late 1960s then started concentrating
on the larger, more adaptable hotel
showcases in the Aristos, Maria Isa-
bel, Fiesta Palace, Camino Real and
Del Prado.

“It will just be a matter of time be-
fore the public becomes accustomed
to the idea of seeing a legit show here
in the hotels rather than in the usual
theaters,” Leon says. Actually, there
are only three places where standard
musicals have been shown in recent
years—Teatro Insurgentes, Teatro
Ferrocarilero and Teatro Manolo

Fabregas. “Consequently, there is a
shortage of houses to showcase such
book musicals,” adds Leons.

What is making it attractive for
the public is the price of 75 pecos
($6) which is more or less the same
as people would pay to go to a the-
ater. “By coming to the hotel, they
can sit and eat and drink and watch
the show all at the same time,” Leon
points out. A separate tab of 135
pesos ($10.80) includes two drinks.
Food service, also available, is extra.

Besides Julissa, one of the out-
standing personalities of the show is
Gonzalo Vega who interprets the
campy role of “Dr. Frankenfurter.”
His energetic and driving portrayal
has labeled him by many local critics
as a star of the future in this country.

The biggest problem is getting the
public used to coming on Sundays as
they would to the conventional the-
ater, says Leon. “However, if the
Sabbath doesn’t work, we’ll do it on
the regular hotel showroom policy of
Monday to Saturday.”

Another hitch is the musicians’
union not being sure which rates to
apply. “But within three months’
time it all will be straightened out
and running at a fantastic clip, I am
sure.” Leon optimistically con-
cludes.

Several New Acts Being
Sought By Arkansan Stone

By NAT FREEDLAND

LOS ANGELES—Soft-spoken
Arkansan Butch Stone, manager of
Black Oak Arkansas for the past 11
years, is expanding Black Oak Inc. to
where he can seriously take on sev-
eral new acts for management and
production.

Stone’s younger brother Ronnie
has joined the company as Butch’s
assistant and David Glover will now
be in charge of concert production.

“All these years, I've deliberately
never managed anybody but Black
Oak and Ruby Starr (a vocalist with
close ties to the group),” says Stone.
“Now at last Black Oak’s album
sales have caught up the touring
grosses. Three of the group’s albums
went gold last year. And I think it’s
important to a successful manager to
constantly renew his experience with
breaking in acts.”

Stone has several new acts in mind
to work with, but nothing is actually
signed yet. “We are looking at sev-
eral deals with acts contracted to
strong producers.”

As for why Black Oak has sud-
denly near-tripled its album’ sales
rate after years of a determined tour-
ing grind, Stone cites several factors.
“The wedding of the group to our
new label, MCA, seems more effec-
tive than the previous five years on
Atlantic.

“Nobody can deny that Atlantic is
a great label, but they seem to be at
their best with r&b product or Eng-
lish rockers. 1 don’t feel they ever
quite decided what was the best way
to work a Southern hard rock
group.”

Another reason Stone is happy at
MCA is that he is about to explore
for the first time the relevance to
rock artists of MCA Corp.’s pow-
erful merchandising license organi-
zation.

“That product licensing machine
there did wonders with ‘Jaws’ mer-
chandise,” Stone says. “Let’s see
what they can do with a national
rock attraction like Black Oak in
items like posters, dolls and T-shirts
which can be sold at concerts as well
as in stores.”

Stone feels that Black Oak’s long-
standing policy of touring at least
200 dates a year and of playing
smaller markets than most rock
headliners go into has finally paid
off.

“We don’t have dead spots in the
group’s LP marketing pattern any
more,” he says. “At last we’re mov-
ing units in New York and the rest of
the holdout areas where the group
hadn’t broken through till now.

“Any other band going into Mis-

(Continued on page 26)

Chippewa Lake
Ballroom Now
A Rock Niter

LOS ANGELES—Walt Masky
and Fred LaPanza, owners of the
Corral in suburban Cleveland, have
opened what they claim is the state’s
largest rock nitery in the converted
ballroom of the Chippewa Lake
amusement park near Medina,
Ohio.

The location will operate as both a

(Continued on page 26)
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‘FONZI’ SET
FOR DATES

NEW YORK-—Henry Winkler,
“Fonzi” on television’s “Happy
Days,” moves over to the music in-
dustry side of the fence to host a
series of four or more rock 'n’ roll re-
vival concerts bging produced by
Century Concerts. Providence, R.L,
production firm.

Frank Russo, Century president,
says that the talent lineup for the
shows includes Jay & the Americans,
Bo Diddley, Danny & the Juniors,
Del Shannon and the Chiffons.

Dates already firmed are the
Providence Civic Center (14,000-
seater) April 24, the Springfield,
Mass., Civic Center (10,000-seater)
(25) and the Hartford Convention
Hall May 2. Tickets for the dates
range from $6 to $7.50.

Experienced

Road/Tour/
Promotion Mgr.

Available

Recent Affiliation
With Major Rock Groups.

Contact

Jeff Pulin
213-990-2719

Willing To Relocate
Home Base.

TOP 40

SINGER WITH
KEYBOARD

Mgr. needs frontman willing
to help form show & dance
band. Must be age 20-30,
sharp appearing, and lead
singer. If interest is in a long
and lucrative future for
lounge shows, T.V. & con-
certs, contact: BOB BAKER,
mgr. 5348 Aliott, Van Nuys,
Ca. 91401.

Dylan Tour
Resuming
In Florida

® Continued from page 3

lando, Gainesville, Tallahassee and
Pensacola.

Future stops are believed to in-
clude Mobile, Ala.; Hattiesburg,
Miss.; Lake Charles, La.; New Or-
leans; Austin, Tex., Houston and
several other southern cities.

Several of the dates are expected
to be outdoor shows with anticipa-
tion of high attendance. Most of the
dates, though, will be in medium-
size halls (5,000-10,000 seats).

Directing the tour are Lou Kemp,
boyhood friend of Dylan, and Barry
Imhoff, former partner in FM Pro-
ductions.

The Rolling Thunder Revue
“house band” will again include
Bob Neuwirth, guitar and vocals;
Mick Ronson, guitar and vocals;
David Mansfield, pedal steel and
fiddle; Rob Stoner, bass and vocals;
Howie Hyweth, drums; Scarlett Riv-
era, violin; T-Bone Burnett, guitar
and vocals, and Steve Soles, guitar
and vocals.

Ronee Blakely and L. Luther Rix
will not be touring with the Revue
on these dates.

Each show is expected to last more
than three hours with acts by Dylan,
Baez, other guests and Revue mem-
bers.

Unlike the last tour, it’s under-
stood that no movie film footage is
being shot.

Tlnl,

Arraign L A.
Club Owners
On 4 Charges |

LOS ANGELES—Owners of the
Total Experience nightclub here
were arraigned in Superior Court
March 30 on four criminal charges.

According to deputy district attor-
ney Edlon Pritikin of the major
frauds division who initiated the ac-
tion, some of the proceeds from al-
leged fraudulent insurance claims
were used to purchase the nightclub.

Indictments were returned from
the grand jury March 24 and bench
warrants were issued the same day.

Esther Tate Johnson, Robert
Johnson, Lonnie Lee Simmons and
Sandra Black, corporate officers of
the club along with 11 other persons,
are charged with being members of a
phony automobile accident ring.

Pritikin said $48,354 in fraudulent
claim money was traced to the
group. Insurance drafts paid to the
defendants were used as payment
for equipment and services rendered
the nightclub.

Hearing for the defendants has
been set for May 14 in department
113 of Superior Court.

The Total Experience owners
recently purchased the Total Experi-
ence recording studio here.

Such popular recording acts as
Harold Melvin & the Blue Notes,
Eddie Kendricks, Johnny Taylor,
the Dramatics, David Ruffin and
others have performed at the club.

Desert Calls Rivers

Resumes Nev. Showroom Bookings

By JACK McDONOUGH

LAKE TAHOE—In 1966 when
Johnny Rivers played Las Vegas—at
the Riviera with Nancy Wilson—he
broke existing audience records.
Now he’s about to try the desert
showrooms again.

The first step in that direction was
an early February appearance at the
Sahara Tahoe opening for the Fifth
Dimension, a group he discovered
and whose biggest hits he produced
last decade.

The Tahoe weekend, says Rivers,
was “an experiment, an investment,”
in explaining why he has been away
from such venues for solong. “There
was a time when it wasn’t considered
very hip to play Vegas. Back when I
started I was wearing coats and ties
and I played Vegas and even played
the Copa. But then I got looser, and I

-

Md. 21201.

ARENA MANAGER
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was making so much on concerts
and one-nighters that I passed on
Vegas. And I stayed away so long

that when I finally called they said,’

‘Hey, we haven’t seen him in years, is
he still in the business?” And I said,
‘Give me three days in Tahoe and
I'll show you I'm still in the busi-
ness.'”

Which is exactly what he did. The
Sahara’s 2000-seat showroom, says
Rivers, drew full houses for the
weekend he was there, and “some-
times the room was filled beyond ca-
pacity.” The Sahara invited him
back for an April date which Rivers
declined because of previous com-
mitments, and negotiations for dates
at the Las Vegas Sahara were inter-
rupted by the strike there, although
Rivers seems confident that summer
dates will be coming up.

Three months ago Rivers did a
cross-country tour of nightspots like
the Roxy and Ebbets Field, going
into the Midwest, South and East.
“But these days it’s hard to do one-
nighters and make any money.
That’s what makes Vegas and Tahoe
so attractive. You're in one spot for a
week or two and if you don’t gamble
you can come out with some money.
It's a paid vacation in a way because
it's not so much physical exhaustion.

“I'd like to be able to say I had
something to do with opening up the
booking policies at places like that.
Why should those places that are so
easy to play and that pay so well and
that have such great sound and
lights and that draw such a good
cross-section of people—why should
they be just the domain of Frank Si-
natra and Dean Martin and Sammy
Davis, who have controlled that
scene for so long?”

Rivers, now on Epic for a year this
coming May, has had experience
with a humber of labels, including

(Continued on page 31)

www.americanradiohistorv.com

Slade Mixes Clubs
With Concert Halls

® Continued from page 3

Slade got into this concept of
juggling club and concert dates after
its last tour because of an unusual
success story in the St. Louis market.
Slade had played concerts in the
area, generally co-billed on various
packages, and established a local
identity.

However, Slade became a byword
in St. Louis only after a three-night
SRO stand at a club called Concerts
South. Unfortunately, the nitery
closed shortly after Slade’s appear-
ance, because of a wave of neighbor-
hood complaints about the crowds
drawn by the group.

But Warner Bros. now rates Slade
as having a market penetration in St.
Louis of 500% relative to the 2% of
total U.S. sales WB gets in that ur-
ban area.

Billboard has in the past carried
stories about what appears to be an
increasing separation between con-
temporary concert and nilery au-
diences. In a growing number of in-
stances, adult-oriented record artists
such as Kenny Rankin may draw
better in a nightclub where the pa-
trons can drink or dine in compara-
tive comfort, as opposed to a less-ex-
pensive concert evening which
would appeal more to the younger
music mass audience.

Slade’s nightclub appearances in
music media centers like L.A. may
well draw a better industry, press
and radio attendance than would
have been the case for shows at out-
lying concert halls such as the Ana-
heim Convention Center.

No other tour deliberately com-
bining nightclub and concert dates
in the same market has ever been at-
tempted, to this reporter’s knowl-
edge.

Generally, acts capable of profit-
ably headlining concerts even in
smaller halls will include nightclub
dates on tours only as routing fillers
in a market where they are not yet

Stone’s Plans

® Continued from page 25

souri would probably just play St.
Louis and Kansas City,” says Stone.
“Black Oak Arkansas goes into cities
like Springfield and St. Joseph too.
We just did two shows in one night
at a Springfield 4,000-seater and
grossed $25,000.

“That’s the pattern which has kept
the group successful all these years.
The only way it has hurt us is that
too much of our record sales in the
past were in markets that don’t re-
port for the trade charts.”

Stone and Black Oak have come
up with a rather unusual format for
their July-December 1976 tour. Vo-
calist Ruby Starr and the keyboard
player of her backup group will be
incorporated into Black Oak for the
shows.

“Ruby really dueted with Jim
Dandy Mangrum on the ‘Jim
Dandy’ single last year that was our
biggest AM success yet and she’s
featured with Jim on four cuts of the
new ‘Great Balls Of Fire’ album,”
says Stone. “So it’s easy to see she
works well with our group.”

Starr is a Capitol artist whose op-
tion has jsut been picked up after en-
couraging but not wildly successful
sales of her first LP. She will have
her own guest spot on the show aside
from joining Jim Dandy on many
numbers. “Ruby will have been ex-
posed to a lot of concertgoers by the
end of the year,” says Stone.

concert draws because of the lesser
grosses they can take out of niteries.

Slade bassist-vocalist Jimmy Lea
explains: “There are certain things
you can’t do, in terms of both music
and theatrics, in a one-nightstand in
the larger venues. By doing both
types of concerts this time out, we
hope to get ourselves across to as
many people as we can most effec-
tively.”

After the West Coast dates men-
tioned previously, Slade is due to
head for the Midwest by May. Sites
and specific playdates are being
firmed up.

It is currently a hot issue within
the live talent business (and a topic
due to be explored in depth by an in-
dustry-wide panel at the Billboard
Talent Forum in L.A. June 1-4) as to
what combination of secondary con-
cert dates and nightclub headlinings
is most effective in breaking an up-
coming act.

Slade, due to its lucky St. Louis
experiences, may have found a new
way to combine the best of both ap-
proaches.

A BNB Label

® Continued from page 25

that could be built for contemporary
music films, films with the kind of
musical idols a lot of us had as kids.
Neil, for example, could be a tre-
mendous star and we think Gino
Vannelli could be big as well. We
will be looking into the area of pop
films.”

All three partners point out that
they are not in show business, they
are in business and this is what they
feel makes the management firm
work as well as it does. “We try to
let artists go in their own direction,”
Bernard says, “and we help them
along in that direction.”

“You cannot zero in on only one
facet of entertainment and push an
artist that way,” Bash adds. “You
put things in combinations. Tastes
change, the public likes different
things and you can’t have No. |
songs forever. The successful artist
changes with the times.”

Other artists set for major concen-
tration by the firm include Kansas
and Henry Gross, both of whom
have been gaining in popularity
over the past several years.

Finally, in what may be the big-
gest accomplishment of all, Randy
Newman will hit the road for a
month in May. “He’s even doing a
date for Bill Graham,” sayd Neu-
feld. “The man can be big on the
road. Last time in Holland, he sold
out six cities in seven days.”

Newman is also doing an LP
based on “Ragtime” for Robert Alt-
man, which hopefully will act as one
of the major bases for the upcoming
film.

Chippewa Lake

® Continued from page 25

dance and concert facility. Opening
weekend April 2-3, two local bands,
Molkie Cole and W.R. Gas, drew
3,500 at $2 for dancing.

For concert attractions, Michael
Stanley on Saturday (10) and Artful
Dodger April 23, admission will be
hiked to $3.50. Capacity for dancing
is 2,000, with 500 more for concerts.

Stanley is set for two shows, 7 p.m.
for high school kids serving only soft
drinks, a 10 p.m. set for young adults
with liquor served. Operational
hours normally are 9 to | am.
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LAURA NYRO
JOHN HAMMOND
Carnegie Hall, New York

This tour marks an important change in
aura Nyro's career: not just a return to the
iage after several years’ absence, but a return
1 different form. The image of the eccentric
‘tage personality and the songwriter of constant
spiration but erratic control is wiped out com-
etely. At her early show March 31, Nyro held
e stage with grace and dignity. The show was
aced and rehearsed to fine detail and flowed
tke a continuous thought. There was a large
troup of musicians onstage—the arrangements
ncluded vibraphone, guitar, bass, flute, saxo-
hone, trumpet, congas and drums—and the
_ erceptiveness with which those artists listed to
ad supported each other was extraordinary.
hough Nyro was the center of attention, the
usic was a group effort, sensitively textured
ad richly evocative.
It's impossibie to classify Nyro's music, since
2 is a stylist of such startling originality that
' 2 can draw on genres without entering into
:m. Some of her best moments come when
e takes a fairly tightly structured song (her
arliest or her newest) and remolds it with the
~redible command of her voice. The soaring
! diving vocals, the balance between struc-

and free whim, make for music that is im-
1sely sensual and not at all comparable to
ybody else.

The Carnegie Hall audience recognized al-
ast every song from almost the first chord.
2y know Nyro's entire Columbia catalog, from
rst Songs” to “Smile.” But unlike most col-
;ions of fans who come to hoot and holler in-
icriminately, Nyro's audience really listened.
iat's a tribute few artists receive.
Opening was John Hammond, who did a cred-
Ve solo set spiced with some fine blues and
deneck guitar work. While Hammond must
~ongratulated for his faithfulness to tradi-
-1l blues, his set as a whole came over as
1er stiff and cold. He barely spoke to the au-
ce, and though the music can be regarded
alf-explanatory, the singer really can't. It is
inusual to hear unadulterated blues coming
1 a young white performer that some extra
rmation seemed called for, to put the singer
o context with his material. Any indication of
mmond's own personality would have helped
satly to warm up the audience's interest in
 music. NANCY ERLICH

e

LOGGINS & MESSINA
GARY WRIGHT
CECILIO & KAPONO
Forum, Los Angeles
oggins & Messina here de-emphasized the
Ic acoustic music that first led them to popu-
ty four years ago, and instead devoted most
[ in 80-minute, 20-song set to a brilliantly ar-
ged brand of pop April 1.
The intelligent, imaginative and appealing ar-
*gements made full use of six backing musi-
ins. In fact, the festive nature of the music,
mbined with the fact that they were con-
ntly stepping to the front of the stage to solo,
le them come across more like roving min-
2ls than a traditional backup. band.
The touches of violin, flute, sax and harmon-
almost invariably enhanced the songs. While
agins & Messina's show relies heavily on the
porting musicians, the ultimate triumph
+ than justifies it.
_-et-closer was an extended reggae version of
ahevala.” After a long standing ovation the
> reappeared to encore with a fun medley of
ur Mama Don't Dance” and a couple of rock
oll ofdies like “Splish Splash,” before finally
1g with “Nobody But You.”
soon as they went off, the house lights
on, despite the fact that the audience was
« sair wildly enthusiastic, as it had been through-
out the entire show. This caused more than a
few boos from the near-capacity crowd, and
brought an unnecessarily abrupt end to an oth-
erwise stellar show.

Special guest star was Gary Wright, whose
40-minute turn mixed songs from his days with
Spooky Tooth with cuts from his current top 10
album “Dream Weaver.”

Wright is a keyboardist who specializes in
full-bodied and competent, but rather ordinary,
synthesized space rock.

Opening was the Hawaiian duo Cecitio & Ka-
pono, whose 30-minute set met with fair re-
sponse. They opened with three acoustic songs
that featured rather flat vocals, but improved
greatly with the final three selections which had
a fuller sound and were more mid-tempo in
nature. PAUL GREIN

HOYT AXTON

Palomino, Los Angeles

Axton is one of those somewhat unfortunate
entertainers who, aithough brilliant onstage, is

_Talent In Action

not enough into any specialized category of mu-
sic to easily gain massive AM hits. You don't
have to feel that sorry for Good O!d Hoyt, how-
ever, since he is the author of a lucrative string
of hits for other artists—Three Dog Night with

|
I
]

“Joy To The World,” Ringo Starr with “The No No
Song,” and others.

As much country as he is contemporary pop,
Axton was welcomed heartily at this country
venue April 2 at the start of an extensive na-

tional tour behind his latest A&M LP, “Fear-

less.”
The big, hearty entertainer was as zany and
winningly eccentric as he has been reported to
(Continued on page 30)
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3 Vie To Stage Concerts
At Big Asbury Park Hall

ASBURY PARK., N.J.—At least
three concert promoters will be
vieing for the exclusive rights to
stage a summer series of pop con-
certs at this resort’s Convention Hall.
At a meeting of City Council last
week, city officials heard plans pro-
jected by John Scher, of Monarch
Enterprises; Robert C. Monaghan,
owner of the Stoney End in nearby
Long Branch; and Jim Nameth, of
Promotions Unlimited. It is also ex-
pected that Henry R. Cioffi will be
an interested promoter. He is the
mayor of Long Branch and has pro-
moted events at Convention Hall
here in the past.

City Council said that all inter-
ested promoters will have to submit
sealed bids after the resort advertises
the contract, which will be limited to
a maximum of 13 concert dates for
the summer season. Last summer,
the city received 320,100 for a 14-
date concert contract. While the
councilmen said they were inter-
ested in the financial return to the
resort, they stressed the fact that they

\

also want the concert promoters to
be able to operate safely and ef-
ficiently.

The three promoters, in present-
ing their proposals to City Council,
all expressed interest in a long-term
contract. Each said he would like to
see the summer season extended to
take in spring and fall months.

Scher has already promoted con-
certs at Convention Hall as well as at
the Asbury Park Casino last summer
for Hal Geltzeihler, the Casino’s les-
see. In addition to a variety of con-
cert names of the caliber of Janis lan
and folk singer Judy Collins, Scher
suggested that some free concerts
could also be presented with such
sponsors as recording companies
picking up the tab.

Monaghan offered a schedule of
country-rock and various stars, men-
tioning such names as Bruce
Springsteen, Todd Rundgren and
Tammy Wynette. He also urged that
Convention Hall be made available
to the promoter for year-round con-
cert promotions and not limit the
presentations to the summer months
only.

Nameth'’s proposal provided for a

(Continued on page 36}
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be throughout his long club career. But his solid
baritone delivers the goods with no quibbling
possible as he belts out his catalog of fine songs.

His stage shtick included things like jokingly
accusing Hank Williams of “stealing this song
from me when | was four” in the introduction to
“Jambalaya.”

The current Axton repertoire, with a hot new
thythm section assembled for this tour, in-
cluded older numbers familiar to his fans, such
as "Boney Fingers” and “Lion In The Winter.”

Also showcased were a number of highly
promising new songs from his current album;
catchy and comical “Flash Of Fire,” the ominous
a cappella gospel “The Devil” and a cheerful
ballad “Angelina.”

Axton's backup section included a girl sing-
ing trio. Featured from the trio in an effective
two-song spot was Katie Moffatt, newly signed
to Columbia and picking up some good road ex-
perience before her LP produced by Billy Sher-
till comes out. Moffatt has a strong voice and
presence along the lines of Ronstadt and Em-
mylou.

As for Axton, even without hit singles of his
own, he has got to be one of the most satisfying
and entertaining in-person attractions available
inany club orsmaller hall. ~ NAT FREEDLAND

BILLY TAYLOR TRIO
Hopper's, New York

Taylor is probably one of the most unsung
heroes of the jazz piano. He is an artisan in the
purest sense of the word, with a love for his craft
that manifests itself in every gentle stroke of the
ivories.

Taylor at the keyboards weaves a magic that
holds and enraptures an audience. Fingers flit-
ting effortlessly across the ivories, body swaying
to the music, he creates an atmosphere of inti-
macy that the listener feels privileged to share.

Taylor's magic is best suited to smaller rooms
like Hopper’s. The feeling he puts into his music
is lost in farge auditoriums.

Superbly supported by Billy Waite on drums
and Larry Ridley on bass, Taylor's piano mean-
dered with leisurely grace through such tunes
as, “They Can't Take That Away From Me" and
"It Was A Very Good Year,"” as well as some of
his original compositions. RADCLIFFE JOE

ANDREW GOLD
Roxy, Los Angeles

Gold is a masterful pop instrumentalist
whose work is uniformly intelligent and well-ex-
ecuted. As sideman for Linda Ronstadt, he is re-
sponsible for the arresting guitar lines that
grace such recent hits as “Heat Wave,” “You're
No Good" and "When Will | Be Loved.”

Gold stepped into the spotlight March 23 and
delivered a 35-minute set full of engaging pop
ditties, each one obviously constructed with the
AM playlist in mind. “Heartaches In Heart:
aches,” his current Asylum single, was the well-
chosen opener. Lyrically vapid, the song suc-
ceeded on the strength of its catchy melody.
Next came another possible single, “That's Why
I Love You,” which was enhanced, as were most
of the songs, by the able vocal harmonies of
bassist Kenny Edwards and keyboardist Brock
Waish.

All the songs presented were Gold composi-
tions. Highlights included “I'm A Gambler,”
"“Hang My Picture Straight” and “Endless
Flight," which dealt with his admitted fear of
flying.

Gold's stage demeanor, one of calculated in-
formality, complemented the intimate atmos-
phere of the Roxy. His voice, somewhat reminis-
cent of J.D. Souther’s, was effectively utilized.

What distinguishes Gold from the glut of
Eagles-inspired songsters is his ability to sup-
port catchy melodies with strong arrangements.
This ability was showcased throughout the set.

MITCH TILNER

BILL WITHERS
Exit/In, Nashville

Withers has been on the road only three
weeks in the past two years and hopefully this
explains his strained rapport with his audience
for the first three shows of his two-night engage-
ment here.

Comment and response from the audience
March 30 were taken as a deliberate distraction
and fack of respect, but were only a show of ad-
miration from the SRO crowd. After a half-hour
lecture on “letting an artist do his thing" (which
could have been delivered without quite so
much obscenity), Withers seemed to relax and
get into his music as only he can.
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Not only is Withers one of the finest writers of
today, but a unique stylist who performs his
songs with such deep feeling that the listener is
totally involved in each tune and left with the
feeling that he has just lived it.

He performed most of the tunes from his new
Columbia album including ““Make Love To Your
Mind"* and “I Wish You Well,” his current single.

With turn-away crowds at all four shows,
Withers gave/ more than a two-hour show his last
night and went through his entire repertoire in-
cluding such hits as “You,”" “Aint No Sun-
shine,” “Grandma’s Hands,” “Lean On Me,"
“Use Me"" and more.

Whatever he thought of his audience, the
standing ovation as he closed with his “I Wish
You Well” was proof of what they thought of
him. COLLEEN CLARK

VIKKI CARR
ZARAS

Hilton Inn, Memphis

Vikki Carr used her Mexican-American herit-
age, her strong vocal projection and emotional
feel for a song to enchant two sell-out crowds at
her first supper club appearance in Memphis.

She used her full depth and artful delivery to
bring thunderous applause from approximately
1,500 at two shows opening a 4-night engage-
ment March 20. In her repertoire she ieaned
heavily an show tunes, film themes and stand-
ards.

She delighted the appreciative audience with
a medley of Spanish songs and then brought
rousing applause with a medley containing two
of her hits, "It Must Be Him" and “With Pen In
Hand.”

It was during this medley that she affected a
strange switch from joyful gaiety to a somber
feeling of sorrow as her trademark came into
play; tears flowing down her cheeks.

Carr was in superb form voice-wise and
stage-wise as she moved smoothly and profes-
sionally through her sets. She was preceded by
Zaras, an 8-piece show group from the north of
Spain headed by two brothers. The group
pleased with re}reshmg performances of Ameri-
can pop songs and some selected Spanish
tunes. ELTON WHISENHUNT

ALVIN CROW & THE
PLEASANT VALLEY BOYS
Cain’s Ballroom, Tulsa

It is easy to see why Crow and his band have
become one of the pillars upon which non-Nash-
vilie country music now stands.

His voice and fiddle provide a well-rounded
two pronged country performance.

Crow's strong, brittle voice possesses a reso-
nance which allows it to float across the crowd
and room without becoming distorted or lost in
background noise. He also uses his own vocal
style rather than attempting a twang or drawl in
order to sound more country. His vocal style is
country but of the type that was nurtured by
rock and blues of the South.

0On the subject of his fiddle, it should first be
said it is refreshing to hear someone play the
fiddle as an instrument as opposed to a stage
prop. Crow has been playing fiddle since age
seven although he also plays guitar.

It is obvious from his style that he is a fan of
Jesse Ashlock, the former Bob Wills fiddler who
is currently making the rounds in Texas and
parts of Oklahoma.

His versatility on fiddle can be seen with
such tunes as “Rear View Mirror,” “Chains On
Me” and a few of the Wills favorites such as
“Milk Cow Blues,” “San Antonio Rose” and
‘Faded Love.” “Faded Love,” of course, is the
true test of a western swing player. Crow passes
the test with high marks.

“Rear View Mirror'" which was written by
band member Bobby Ear! Smith, provides sev-
eral opportunities for a hoedown type fiddle
combined with good solid blues lyrics.

This may be part of the key as to why this is
such a good band. Each musician appears to
have an equal share in the construction of the
set

In addition to playing a lot of original mate-
rial, something sorely needed in ballroom music
and the Bob Wills traditionals, Crow does a good
job on Hank Williams standards, the basic
honky-tonk, beat tunes and a couple of Jerry Lee
Lewis favorites.

Crow and the Valley Boys seem to have found
a once-every-six-week home at Cain's. They are
good as a dance band or just for listening.

Crow and the Valley Boys made a good move
by going the traditional Southwest route rather
than trying to crash the already crowded and of-
ten times Las Vegas oriented Nashville culture.

RICHARD FRICKER

EMMYLOU HARRIS &
THE HOT BAND
EARL SCRUGGS REVUE L
Beacon Theater, New York

This Ron Delsener-produced show March 27
was a good mixture of country, bluegrass, rock
and a touch of blues. Scruggs and Harris coun-
teract each other very well and their musie
doesn't detract from the others. "

Harris is a fast-rising star with potentiai
that's yet to be fully fathomed. Her voice is one:
of the most powerful around in either country o
rock, and she has a greater crossover potentian
than most other performers in this musical area

Her entire show is built around the work ot
her honkytonk country group, the Hot Band.,
Each member is top-notch and rocksteady. tn-
cluded in the current -edition are Rodney Cr
well, vocals and rhythm guitar; Emory Gordy
bass; John Ware, drums; Hank DiVito, steel g
tar; Glen Hardin on piano and British sessi.
guitarist Albert Lee (formerty of Heads, Handg
and Feet). Lee recently joined the ban
taking the place of James Burton, and fills tho..
heavy shoes more than admirably.

As for Harris, her range and power are som
times astounding, taking into account her sli
appearance. She can belt out a song with th
best of them and can sing a slow, moving balla
with conviction and meaning. The material st
offered in this set was split between her fi
two Warner Bros. LPs and she served up eae+
song perfectly. She is a hot singer with a he
band and the ability and momentum to becor
a major country and pop performer.

The Scruggs Revue opened the show with i
usual tight set that showcased the flatpick*
guitar work of Randy Scruggs and the banjo »
ardry of daddy Earl. The band still perforn
songs by others like Bob Dylan, but it is most
home on straight bluegrass picking. Randy inte;
acts beautifully with Earl's lightening fast bai.
Other band members are Gary Scruggs on b
and lead vocals, Steve Scruggs on piano &
Jody Maphis on drums. Tightness is the namé.
the game in country/bluegrass and the
Scruggs Revue is precision personified.

JIM FISH,

FANIA ALL-STARS

Madison Square Garden, New York
The Fania All-Stars made its annual concr

(Continued on page

_Signings.

American Fiyer to UA Records. New
composed of Eric Kaz; Steve Katz, ex-BST; Duwd
Yule, ex-Velvet Underground; Craig Fuller, P
Prairie League. Managed by Dennis Ka
Booked by William Morris agency.

Roy Ayers re-signed to Polydor Records
joined the label in 1971. ... Pete “El Conag
Rodriguez to Ralph Mercade Management.

Karlheinz Stockhausen, father of classi.
electronic music and a strong influence on mag
avant-rock artists, to Chrysalis Records for twe
albums, with permission from DGG for which h
regularly records.

Johnny Guitar Watson to Dick James' DJi
Records. ... Honey White & the Nightman
Haven Records.

Richard Roundtree, famed “Shaft" actor, t&
Artists of America Records. . .. Deja Vu to Capi
tol, produced by Jimmy fenner and managed b+
Stan Poses. . . . Journey, Cotumbia group, to bx
published by Carlin Music in the U.K. and Victo:
Music in Japan.

Hubert Laws, jazz flutist, to Columbia from
CTI. ... Mayuto, Brazilian composer-percussion-
ist, to ABC. ... Marie Franklin to Westbound <
Records via Golden Gate Productions. “Bad Bad
Woman" is her first single.

Diana Marcovitz to Buddah's Kama Sutra la-
bel. She's currently in the studio working on an '
album with manager Lew Linet producing and
Fred Thaler arranging. . . . LA. Jets (RCA) to ATI.

A tour is planned to commence mid-May to comn-
cide with release of an LP. ... British rockers
Naturat Gas to Private Stock. Felix Pappalardi
produces group’s LP debut on the label.
C.M. Lord to Capitol.

Nickey Barclay, Ariola America artist, to !
Agency for the Performing Arts. .. . Bilt Wray to
MCA-distributed Legend Records. ... Aretha
Frankiin to Regency Artists for worldwide repre-
sentation. ... Joey Stec, writer-singer and LA.
studio musician, to Playboy Records with former
Rolling Stones producer Jimmy Miller at the con-
trols.
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e ARTIST—Promoter, Facility, Dates Total Ticket
€ Ticket Price Gross
I *DENOQTES SELL QUT PERFORMANCES Sales Scale Receipts
Arenas (6,000 To 20,000)
1 | CHICAGO-Wolf & Rissmilter, Forum, Inglewood,
Calif., March 29 & 30 (2) 34,411 | 6.75:8.75 | $281,230
2 | ROBIN TROWER/HEAD EAST/MONTROSE—Electric
Factory Concerts, Riverfront Celiseum, Cincinnati,
April 3 18,500 | 6.00-6.50 | 118,582*
3 | LOGGINS & MESSINA/GARY WRIGHT-Wolf &
Rissmiller, Forum, Inglewood, Calif., April 1 16,623 | 5.75-7.75 | 117,705
4 | LYNYRD SKYNYRD/MONTROSE/OUTLAW—Schon
Productions, Civic Arena, St. Paul, March 30 16,900 | 5.50-6.50 93,000
5 | CHICAGO—Wolf & Rissmiller, Sport Arena, San Diego,
April 2 10,269 | 5.75-7.75 | 77,485
6 | LOGGINS & MESSINA/GARY WRIGHT-Wolf &
Rissmiller, Sport Arena, San Diego, March 31 9,457 | 5.75-7.75 66,112
7 | 0'JAYS/COMMODORES/BOOTSIE'S RUBBER BAND—
Electric Factory Concerts, Spectrum, Philadelphia,
April 4 10,000 | 5.50-7.50 | 66,000
8 | OLIVIA NEWTON-JOHN/PAUL WILLIAMS—Sound 70/ )
Pace Concerts, Municipal Auditorium, Mobile, April 3 10,000 | 5.00-7.00 64,500*
9 | LOGGINS & MESSINA/NEW RIDERS OF THE PURPLE
SAGE/NITTY GRITTY DIRT BAND—BIll Graham, Cow
Palace, San Francisco, April 4 9,468 | 6.50-7.00 | 62,157
10 | LYNYRD SKYNYRD/OUTLAWS-Contemporary
Productions, Kiel Auditorium, St. Louis, April 3 10,586 | 4.50-6.50 62,000*
11 | NEIL DIAMOND-Wolf & Rissmiller, Community
Center, Tucson, April 2 8,559 | 6.50-7.50 61,199*
12 | JOHNNY WINTER/FOGHAT—Sound 70, Municipal
Auditorium, Nashville, March 30 11,250 | 5.00-6.00 60,000*
13 | BACHMAN-TURNER OVERDRIVE/WISHBONE ASH—
Fun Productions, Sport Arena, San Diego, April 3 10,095 | 4.75-6.75 58,718
14 | TONY ORLANDO & DAWN—Monarch, War Memorial,
- Rochester, April 1 7,106 | 6.50-850 | 58,120
15 | OLIVIA NEWTON-JOHN/PAUL WILLIAMS —Mid-South,
Mid-South Coliseum, Memphis, April 2 8,800 | 6.00-6.50 | 57,821
16 | PETER FRAMPTON/STEVE GIBBONS BAND/
MONTROSE—Pacific Presentations, Wings Stadium,
Kalamazoo, April 1 8,500 6.50 | 54,997*
17 | ‘URIAH HEEP/FOGHAT/SKYHOOK—Buffalo Festival,
Convention Center, Niagara Falls, April 3 8,600 | 5.50-650 | 50,000
18 | JOHNNY WINTER/FOGHAT/38 SPECIAL—Mid-South,
Barton Coliseum, Little Rock, March 31 6,500 | 5.00-6.00 | 34,782
19 | LRIAH HEEP/MONTROSE/SKYHOOK-Sunshine
Productions, Notre Dame Stadium, So. Bend, March
28 6,150 | 5.00-6.00 | 34,178
Auditoriums (Under 6,000)
1 | SUPERTRAMP—Wolf & Rissmiller, Civic Auditorium,
Santa Monica, March 31 & April 1 (3) 8615 | 550-6.50 | 55,884
2 | JERRY GARCIA BAND/UNCLE VINTY—Monarch
Capitol Theater, Passaic, Arpil 2 (2) 6,896 | 5.50-6.50 | 42416*
3 | SUPERTRAMP-Wolf & Rissmiler, Civic Auditorium,
Santa Monica, March 31 (2} 5725 | 5.50-6.50 | 37,183
4 | SUPERTRAMP-Pacific Presentations, Warnor
Theater, Fresno, April 2 & 3 (3) 6,523 6.50 36,726*
5 | BACHMAN-TURNER OVERDRIVE/WISHBONE ASH/
STYX=Bill Graham, Winterland, San Francisco, April
2 5200 | 6.50-7.50 [ 34,304
6 | JOHNNY WINTER/THEE IMAGE—Ron Delsener, Felt
Forum, New York, April 3 4500 | 6.50-7.50 32,561*
7 | KINGFISH/PURE PRAIRIE LEAGUE~Ron Delsener,
Beacon Theater, New York, April 3 (2) 5490 | 5.50-6.50 | 32,100*
8 | LOGGINS & MESSINA/JUCIE NEWTON—Pacific
Presentations, OId Spanish Days, Santa Barbara,
April 3 4,260 | 550-6.50 { 28,500*
9 | NEIL SEDAKA/KIM CARNES—Sound 70, Memorial
Auditorium, Chattanooga, March 30 5,000 | 4.50-6.50 28,500*
10 | ELVIN BISHOP—Wolf & Rissmiller, Memorial
Auditorium, Sacramento, April 3 4,287 | 5.65-6.65 26,955*
| 11 | NEIL SEDAKA/KIM CARNES—Sound 70, Grand Ole
Opry, Nashville, April 1 4400 | 4.50-6.50 25,200*
12 | PETER FRAMPTON/STEVEN GIBBONS BAND—Rick
Kay, Rose Arena, Mt. Pleasant, Mich., April 3 5,700 | 4.00-5.00 24,195
13 | JERRY GARCIA BAND/KEITH & DONNA—Cornucopia,
Palace Theater, Waterbury, April 1 3,600 6.50 23,400*
14 | NEIL SEDAKA/KIM CARNES—Entam, Municipal
Auditorium, Charleston, April 4 3517 | 6.00-7.00 22,099*
15 | PURE PRAIRIE LEAGUE/EMMYLOU HARRIS- ‘
DiCesare-Engler, Syria Mosque, Pittsburgh, March 30 3,800 6.50 22,000
16 | RETURN TO FOREVER/JEAN LUC-PONTY-
Contemporary Productions, Kiel Opera House, St.
Louis, April 4 3,557 | 4.00-6.00 18,900+
17 | JESSE COLIN YOUNG/MARIA MULDAUR—Rick Kay,
Hill Auditorium, Mt. Pleasant, Mich., April 3 3,997 | 4.50-5.50 18,534
18 | JESSE COLIN YOUNG/LEO KOTTKE—Contemporary
Productions, Ambassador Theater, St. Louis, Aptil 1 3000 | 450-6.50 17,800*

___Jalent___
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® Continued from page 30

appearance here March 20 and while some of
the material played was somewhat dated, it still
managed to play with sufficient verve and fresh-
ness to warrant the rousing approval of an SRO
audience.

One extraordinary improvement this year was
the competent security which did not permit the
rowdiness that marred previous appearances of
this group, made up of leading salsa performers
and orchestra leaders from the Fania record la-
bels.

Johnny Pacheco, All-Stars leader, displayed
his unmatched competence as musical director
of the group keeping the music fast-paced and
tight. Of course, with such salsa stalwarts as
conga genius Ray Barreto, timbalero Nicky Mar-
rero, trombonist Willie Colon, violinist Pupi Le-
garreta, pianist Papo Lucca and a raft of vocal-
1sts, each of whom heads his own aggregation.
Pacheco’s job is made a bit easier.

As each of the vocalists was introduced, the
audience roared approval and one of the most
important elements of the good feeling the All-
Stars project is the fact that such as Cheo Feli-
ciano, Ismael Quintana, Hector Lavoe, Santitos
Colon, Ismael Miranda and Justo Betancourt
quite willingly fill in as background vocalists as
each takes his solo turn.

It was an exciting night, as expected when
the All-Stars get together, and a fitting start for
the 10-day salsa festival around New York City
which culminated with the opening of the Fania
film production “Salsa,” appropriately based on
a previous concert by the group at Yankee Sta-
dium two years ago. RUDY GARCIA

MARTIN MULL
DIRK HAMILTON

Boarding House, San Francisco

Mull is assuredly one of the funniest human
beings in the world. His first show here March 3
featured several new and agonizingly funny riffs
that had many in the audience virtually out of
control with laughter.

A Polish blues had him trying to play the gui-
tar backside-out while getting the neck snarled
in the mike wires.

One of his best extended skits was his por-
trayal of the gay poet-songwriter who accosts him
in the dressing room. The encore, “fesus Is
Easy” was interrupted midstream by a blas-
phemous Mull explaining himself to an irritated
deity, represented by a single sharp spotlight
freezing the heretic in the darkened room.

Opener Dirk Hamilton, new ABC artist, was a
perfect counterpoint for Mull. With his corduroy
cap over a pale, thin face, Hamilton was reminis-
cent of early Dylan and some of his lines ("Get a
hope chest/buy a new dress”) sounded as if
they came right out of “Subterranean Homesick
Blues." He also evoked other performers in the
same vein. “Grow A Rose” had a melody and de-
livery a la Bruce Springsteen’s “Rosie.” “Bill-
board On The Moon" was full of Tom Waits-style
poetry; and an anti-glitter song came across
with Randy Newman sarcasm. Hamilton now
lives in Los Gatos and a number of the songs are
streetwise San Jose pictures.

JACK McDONOUGH

Rivers Returns

® Continued from page 26

some of his own. His major successes
came on Liberty/Imperial, which
became United Artists. The move to
Epic came after one LP for Atlantic.
A new package, “Outside Help,” is

* due from Epic momentarily, and it

contains a larger share than usual of
Rivers originals.

“I don’t spend that much time on
my own songwriting,” says Rivers,
“but when I do write one it’s good.
Because I've always been a critical
publisher, 1 won’t accept a song
that’s not a totally good one from
anyone, including myself. P'm espe-
cially critical of my own writing. But
on this new album I think possibly a
few cuts are hits. The last big hit I
had was ‘Poor Side Of Town.” And
that was a-while ago.”
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NEW YORK—Although live tal-
ent still controls much of the overall
entertainment on campus, many
schools turn to film and video music
as a viable and economical alterna-
tive.

Some colleges find the cost of
presenting live concerts too expen-
sive for dwindling entertainment
budgets and view the availability of
film and video concerts as a way of
presenting a well-balanced student
activities series.

Perhaps the most extensive cata-
log of recorded concerts is serviced
by the Video Tape Network, a New
York-based firm. More than 400
schools already belong to VTN at a
cost geared to the size of the col-
lege—$125 for shcools with fewer
than 900 students and $250 for all
others.

After the affiliation fee is paid, the
school has a choice of various pro-
gramming in several price ranges,
and NEC-member schools receive a
10% discount.

In-concert tapes offered by VTN
reach into almost every conceivable
musical area and include the Rolling
Stones, Gladys Knight & the Pips,
Labelle, Stevie Wonder, Eric Clap-
ton and Cream, Roberta Flack and
Donny Hathaway, the Star
Spangled Washboard Band, Dr.
John and Steamboat, Harry Chapin,
Cold Blood, Bonnie Koloc, Loggins
and Messina, Pablo Casals, Jim
Croce, John Hartford, Bill Quate-
man, Roger Daltrey, Rod Stewart
and the Faces, Lighthouse, Barry
Manilow, Johnny Mathis, John Da-
vidson, Thelma Houston, Richard
Pryor, the Tubes, the Bay City Roll-
ers, Van Morrison and several oth-
ers.

Concept concert programs in-
clude “the Nashville Sound”
(Johnny Cash, Flatt and Scruggs,
Charley Pride and 35 others), “Black
Omnibus Special” (Jimmy With-
erspoon, the Spinners, Esther Phil-
lips, Taj Mahal, Papa John Creech
and others), “New Country” (Kris
Kristofferson, Rita Coolidge, Hoyt
Axton, Johnny Rodriguez and oth-
ers), “Rockin’ In The U.S.A.” (Sly
and the Family Stone, Seals &
Crofts, Billy Jool, Eddie Kendricks,
the Steve Miller Band, Jimi Hen-
drix) and “Soul Of The City” (a 30-
minute show featuring the latest
disco hits and dance steps).

Other innovative programming
include a series of interviews by
James Day, past-president of
WNET in New York. Featured on
these shows are Sarah Vaughan,
Dave Brubeck, Isaac Stern and Aa-
ron Copland, among others.

Another important video com-
pany servicing campuses is New
Line Video Link. Among their musi-
cal catalog items are “Scruggs” (fea-
turing Earl Scruggs, Joan Baez, Bob
Dylan, Doc Watson and the Byrds),
“Groupies” (with Joe Cocker, Ten
Years After, Spooky Tooth and
Terry Reid), “Jimi Plays Berkeley”
(Jimi Hendrix), “We’re An Ameri-
can Band” (Grand Funk Railroad),
“Magical Mystery Tour” (The Bea-
tles), “Journey Through The Past”
(with Neil Young, Crosby, Stills and
Nash, Buffalo Springfield and oth-
ers) and “Sing-Sing Thanksgiving”
(Voices of East Harlem, B.B. King,
Joan Baez and Mimi Farina),
among others.

Among the companies gearing for
the campus movie screen are Uni-

Campus
INEXPENSIVE ENTERTAINMENT
Film-TV Music In
Demand At Schools

By JIM FISHEL

;

b

versal/16, Films Incorporated,
Swank Motion Pictures, Warner
Bros. Film Gallery and Audio Bran-
don Films.

Universal/16 offerings include
“Ladies And Gentlemen, The Roll-
ing Stones,” “Jesus Christ, Super-
star,” “The Benny Goodman Story,”
“The Glenn Miller Story,” “Janis,”
“American Graffiti,” and “The Big
Beat” (with Fats Domino, George
Shearing, the Four Aces, the Del-
Vikings and others), and several
more.

In addition, this company also
features a complete line of musical
shorts and programs from the 1950s.
Among the artists featured are
Tommy and Jimmy Dorsey, Nat
King Cole (with Benny Carter and
Scatman Crothers), the Mills Broth-
ers, Bill Haley’s Comets with the
Crew Cuts, Duke Ellington (with
Ray Nance, Johnny Hodges, Tyree
Glenn, Harry Carney and Kay
Davis), Billie Holiday and Count
Basie, Eddy Arnold, Xavier Cugat,
Perez Prado, Buddy Rich, Charlie
Barnet. Gene Krupa, Woody Her-
man, Lionel Hampton, Billy Dan-
iels, Anita O’Day (with the Buddy
DeFranco Quartet, the Chico Ham-
ilton Quintet, the Hi-Los) and many
more.

Films Inc. has many music-ori-
ented films, including “Brothers
And Sisters In Concert” (Curtis
Mayfield, Isaac Hayes, Roberta
Flack, the Temptations, the Staple
Singers, Jackson Five, Marvin Gaye,
Sammy Davis Jr., Gladys Knight &
the Pips), “Nashville,” “Mad Dogs
And Englishmen” (Joe Cocker,
Leon Russell, Rita Coolidge), “Fill-
more” (the Grateful Dead, Hot
Tuna, Cold Blood, Santana, Jeffer-
son Airplane, Quicksilver Messen-
ger Service), “Mrs. Brown You've
Got A Lovely Daughter” (Herman’s
Hermits), “The Harder They Come”
(Jimmy CIiff), 15 Elvis Presley mov-
ies, and “Celebration At Big Sur”
(Joan Baez, Joni Mitchell, John Se-
bastian, Crosby, Stills, Nash and
Young, and others).

Swank is represented by “Watt-
stax” (with Isaac Hayes, the Staple
Singers, Luther Ingram and others).
“Soul To Soul” (with Wilson Pickett,
Santana, lke and Tina Turner, Ro-
berta Flack, Les McCann, Eddie

(Continued on page 78)

Rutgers Offers
Name Artists

NEW BRUNSWICK, N.J.—Eight
jazz lecture-demonstration seminars
will be offered by Rutgers Univ./
Livingston College here, each focus-
ing on a different instrument with
three noted guest musicians in at-
tendance.

The series commences Monday
(12) with the saxophone and lectur-
ers Frank Foster, Budd Johnston
and Frank Wess. The piano is center
stage on Friday (16) with insight
from Patti Bown, Billy Taylor and
Barry Harris.

Future seminars are the drums,
April 26, with Jo Jones, Philly Joe
Jones and Freddie Waits; the trum-
pet, April 30, with Doc Cheatham,
Thad Jones and Jimmy Owens; the
trombone, May 3, with Clifford
Adams, Dick Griffin and Quentin
*Jackson; the bass, May 7, with Ron
Carter, Bob Cranshaw and Milt

(Continued on page 78)
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By BOB KIRSCH

LOS ANGLES—At the RCA
Studios here, Nilsson has been cut-
ting with producer Trevor Lawrence
and engineer Richie Schmitt, while
Pomping Vila has been in with engi-
neer Grover Helsley. Jack Jones has
been working with Bruce Johnston
and engineer Kent Tunks and
Stephen Schwartz is working on his
next LP with Eric Wangberg pro-
ducingand Peter Abbott at the boards.

The Main Ingredient produced
themselves, with Don Holden at the
controls, and Don Cornelius and
Dick Griffey did some work with
Griffey producing. Black Widow
was in with engineer Brian Chris-
tian; Randy Sharp cut for Equinox.
Bones Howe brought Juice Newton
& Silver Spur in to work on their sec-
ond LP. Pablo Records has also been

busy. W x a

In Nashville’s Woodland Sound
Studios, Glenn Keener produced ses-
sions with Joel Sonnier and Reba
McEntire, with Larry Macinger en-
gineering. Nelson Larkin finished up
singles for Price Mitchell, Jerri Kelly
and Stonewall Jackson, with Rex
Collier at the controls. The Ha-
waiians cut an LP with producer
Kurt Kaiser and engineer David
McKinley and Kelso Herston pro-
duced jingles for Ford and Camp-
bells Soup. Lynn Peterzell worked
the boards.

In the mastering rooms, product
for Austin Roberts, Robert Knight,
Jan Howard, Jimmy Buffett, Carl
Mann, Red Steagall, the Sunlight
Orchestra, Nashboro’s Prof. Harold
Boggs and Gloria Spencer have kept
things busy. Denny Purcell handles
the mastering room.

Congratulations to Betty Miller,
now handling press information for
Woodland. Betty passes word along
that the Ringling Bros. and Barnum
& Bailey’s Circus World cut mate-
rial for the circus. The Crossroad
Singers were also in. Joni Lee cut
with father Conway Twitty and
Snuffy Miller producing and Les
Ladd engineering.

Barbara Mandrell’s new single
was mastered, as was the latest by
Narvel Felts. Don Everly’s latest
single was also mastered at Wood-
land. * % =

Also in Nashville, Jean Sheppard
was in Jack Clement Studios with
producer Larry Butler. Butler has
also been busy with Kenny Rogers,
Ed Bruce and Craig Rhunke. Billy
Sherrill handled engineering chores.

Dave Dudley dropped in with pro-
ducer Jimmy Key and Jim William-
son and Rick Horton engineering.
Billie Jo Spears and Del Reeves did
some duet work with Milton Black-
ford producing and Horton and Wil-
liamson again handling engineer-
1ng. x *x %

In notes from around the country.
John Klemmer has been in the stu-
dios with producer Stephen Goldman.
Roy Ayres has finished an LP, at
both Larrabee in Los Angeles and
Electric Lady in New York. Ayres
and manager Maurice Green co-
produced. Gregg Allman sat in with
Roy at Larrabee. Freddie Hubbard is
at Media Sound in New York with
producer Bob James and associate
producer Maurice Green.

At the CBS Recording Studios in
New York, a new group called Gaso-
line is in with producer Lenny Petze
and engineer Tim Creelan. Rupert
Holmes is cutting tracks, with Jeff
Lesser producing and Don Paluse
engineering.

Richard Landis of Music America
International is producing a Bobby
Vee session at Dick Charles Studios
in New York.

At Sunswept Sound in Studio
City, Calif,, singer/songwriter Barry
Schliefer cut some publishing demos
with Jim Hobson engineering. Atlee
Yeager was in jamming with Ted
Turner, former Wishbone Ash gui-
tarist. Barron Abramavitch was at
the console. Richard Chemel was in
recording and producing himself.

The Enactron Truck 1s finishing
up in Tucson, where parts of the
soundtrack to “A Star Is Born,” with
Barbra Streisand and Kris Kristof-
ferson is being cut. Phil Ramone is
producing. The truck then moves
across town to the home of Linda
Ronstadt’s parents. Linda will be
working with producer Peter Asher
there. The family is expected to join
in for a few background vocals.
Next, the truck heads north to North
Carolina to cut an Alex Harvey al-
bum, with Ben Tallent producing
and engineering.

* kX

At New York’s Blue Rock Studio,
Flacon was in with producer Rich-
ard Landris for the new Motz-Singer
Co. Sonny Stitt and Cecil Payne cut
some sides, while Rickie Boger
wrapped up her debut LP with How-
ard Johnson and Eddie Korvin co-
producing. Pat Martino cut with
producer Ed Freeman and Woody
Shaw and Joe Bonner cut with pro-
ducer Michael Cuscuna. Howard
Smith and Kathy Cox produced ma-
terial for Tom Paxton at the Other
End. Sonny Casella is producing
material for both Jeannie Burton
and Dooley Silverspoon.

x *x %

Marty Kuritz and David Sanchez
of the Hit Machine are finishing up
Mark Shane’s debut LP at Lee Car-
roll’'s Studio West in San Diego.
Street Punk is laying tracks in New
York’s Basement Recording Studio.

Billy Swan has wrapped up ses-
sions for his next LP at Chip Young’s
Young'Un Sound Studio in Mur-
freesboro, Tenn. Carl Perkins and
Scotty Moore, two of the finest gui-
tarists rock has produced, guested on
the sessions. Other guitarists drop-
ping in included Reggie Young, Tim
Krekel, Dennis Linde and Johnny
Christopher.

Jeff Lane is at Opal Recording
Studios in New York with singer/
songwriter Mark Radice. Jimmie
Haskell did some arranging and
conducting for Fred Bongusto, with
session produced by Christen De-
Wald and Bobby Hart at Los An-
geles’ Sound Factory. Unfortunately
for Jimmie, busy schedules kept him
from traveling to Rome for more
work on the project.

Herman’s Hermits are in Con-
necticut Recording Studios in
Bridgeport cutting a single with pro-
ducers Marty Kugell and Al Altman.
Ron Bacchiocchi and Billy Rose II
are at the controls. Steve Chapin is
also in, recording the soundtrack for
bother Harry Chapin’s stage show,
“The Zinger.”

Songwriter/producer Bob Stone
of Rock Garden Productions is pro-
ducing the Emmett Peters Band and
Freeman King. Stone pulled in a
BMI award recently for one million
broadcast performances of his
“Gypsys, Tramps & Thieves.”

Michal Urbaniak is cutting his de-
but Arista LP at Dick Charles Stu-
dios in New York, using a newly de-
veloped woodwind instrument
dubbed the Lyricon. Gene & Les
Paul Jr. are engineering. Other
Arista artists keeping busy are Gen-
eral Johnson, onetime lead voice of
Chairman Of The Board, who is at
Media Sound with producer Rich
Chertoff. David Forman is at Regent
Sound with producer Joel Dorn.

SoundBusiness
. StudioTrack_ |

Wishbone’s
New Studio
Complex

By GERRY WOOD

NASHVILLE—A 13,000 gallon
gas storage tank for an echo cham-
ber and a 25-unit lodge are two
unique aspects of the latest studio
complex to sprout in the talent rich
Muscle Shoals, Ala., area.

Wishbone Studio, the product of
Terry Woodford and Clayton Ivey,
cites their urge to create and their
dedication to music as the combina-
tion behind the venture that in-
cludes several fresh approaches to
the recording business and utili-
zation of some of the best ideas
working successfully at other studios.

Woodford and Ivey worked at
several recording facilities around
the country before terminating their
contract as independent producers
with Motown Records. Owners of
Wishbone Production Co., the pair

(Continued on page 68)

Demo Tapes
A ‘Bargain’
In Philly

PHILADELPHIA — Although
they don’t widely advertise the serv-
ice, a number of local sound studios
are finding plus dollars in offering
their facilities for demonstration
tapes at special prices.

Queens Village Recording Studio,
which has been used by such names
as Stevie Wonder, Harold Melvin,
Bobby Womack and Gene Barry,
will take $50 an hour to cut a demo
on its four-track. Walt Kahn, studio
chief, says a well-rehearsed group
shouldn’t take more than two hours
a tune to cut a proper demo.

At the Sound Room, which has
had Bette Midler and Al Stewart
record there, a two-track demo
presently takes $40 an hour. How-
ever, the price will go up to $50, ac-
cording to studio president Fred
Galletti, when a new 24-track 3M
system and a new board are in-
stalled.

Demo packages are offered by
Veritable Recording Studio in sub-
urban Lansdowne. Engineer Joe
McSorley said the most popular
package is a three-hour setup that
takes in $212.50. For that sum, Veri-
table provides three hours on their 8-
track setup, mixing, a tape copy that
usually takes $60 a reel, and four
copies of the finished product.

On a piece basis, the package
would normally cost about 3400,
McSorley said. Doug Fearn is Veri-
table’s chief engineer and owner.

3 New Items
Prod. By MCI

LOS ANGELES--MCI, a leading
U.S. manufacturer of professional
recording studio systems, has started
production on three new products.

The products include: the JH-114
series master recorder for 14-inch
reel capacity, utilizing one and two-
inch tapes for up to 24-tracks; the
JH-38 slave drive used to lock an
MCI recorder to any other recording
device, and the JH-500 series auto-
mation programmable pro audio
mixing desk.

Jeep Harned, company president,
says the increased use of 30 ips tape
led to the development of the JH-
114. Transport of the new unit is en-
tirely DC internally.
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Once a Band, the Robbs
Now Turn Out More Hits

LOS ANGELES—The Robbs
were a fairly successful rock band
during the "60s, but it’s a safe bet that
Bruce, Joe and Dee Robb are in-
volved in more hit records today
than they ever dreamed of in their
group days.

The reason for the current suc-
cess? Bruce, Joe and Dee, along with
friend Con Merton, got involved in
the studio business about five years
back with a one-room facility in the
San Fernando Valley.

Today, they are the proud part-
ners in Cherokee Studios, a three-
room operation that caters to some
of pop’s biggest artists and produc-
ers.

“My brothers and I were cutting a
lot of demos five years ago,” says
Bruce Robb, “and we were spending
a lot of time and money in the stu-
dio. So we thought, why not buy a 4-
track of our own? And eventually
othersin the business, including a lot
of friends; began coming in.

“We went to a 16-track facility
and then a 24-track and we had no
time to cut ourselves anymore. We
didn’t have much time to make mu-
sic either, so we decided we were in
the studio business.

“The idea,” Robb continues, “was
togeara studio toward the artist and
offer a totally comfortable recording
situation, something we had not al-
ways found as artists. We wanted
clients to feel as if the studio was
their own.”

As the Valley facility became bus-
ier, it was “not feasible to continue
because of|the one-room size,” Mer-
ton says. “And we had no room to
expand. We bought some land in
Topanga, but building permits kept
us from building there. Around that
time, however, the MGM studios in
town went up for sale and that be-
came our new facility.

“The facility was basically the
rooms,” Robb adds. “The rooms
were great but the equipment was
really antique. So we gutted the con-
trol rooms and, with a lot of help
from George Augsberger, rede-
signed things. In Studio three we
converted to 24-track.

“Studio one, which is the big
room, was used by MGM primarily
for soft dates like Sammy Davis Jr.,
Frank Sinatra, Dean Martin, that
type of singer. When we moved in
with the power people, a lot of things
had to be changed. We added
Dolby, dbx, 24-track and converted
it into a good room for power rock
that could also be used for softer
sounds.”

The latest addition to Studio one,
and the one the partners seem most
happy with, is an A series Triad 24-
track board.

“Trident is an excellent studio in
England,” Robb says. “We ordered
three of its consoles and this one was
going to be Trident’s. But they gave
it to us. It arrived in one piece and
took only two days to hook up, and
producers notice the difference
when playing tapes cut on other
boards.

“The board offers a great deal of
flexibility. It’s rare when we have to
go outside for outboard equal-
ization, and it’s rare when we have to
go outside for anything except for
limiters. We’d been through other
boards, but most were fairly similar.
Trident has always had a fairly rec-
ognizable sound and this unit
doesn’t sound like any other console.
It makes a big difference in sound
and business.”

Another difference between Cher-
okee in the Valley and Cherokee in
the city is the type of project. “We
did mostly blackout projects in our

old studio, like Steely Dan coming in
for a week,” says Merton. “It was
one project at a time. That’s nice, but
it’s also nice to be able to take more
people. For example, during one re-
cent period we had Rod Stewart,
Hall & Oates, Jeff Beck and Neil Se-
daka product being mixed and
Barbi Benton and Bob Crewe.”

As for the future, Robb says a re-
mote unit is a possibility, and a mix-
down suite and dubbing room are
certainties. “Studio two has no ac-
tive ceiling,” he says, ““so, unlike stu-
dio three, with its seemingly endless
ceiling there will never be a master
quality sound. That room will be
turned into a quad mixdown room.
And a small duplicating room will
be added upstairs. We are trying to
clear everything that is not actual
recording from studio one, primarily
because we don’t want clients to
have to wait.”

There were three mastering units
working when Cherokee took over
the old MGM building, but there are
no plans to go back into that end of
the business. “I’s a totally separate
business,” Robb says, “and we don’t
want people using the studios feel-
ing they have to use the mastering
rooms and vice versa.”

Studio one is also becoming popu-
lar among the local labels as a facil-
ity for listening parties, primarily as
a result of good quality sound and
large space.

“Another thing the labels like,”
Robb says, “is the fixed price level
we keep, $125 per hour for studio
one and $110 for studio three. An
artist or producer gets complete use
of all equipment, a choice of a large
selection of drums, synthesizers,

(Continued on page 78)

Crazy Mama
Studios New
In Nashville

NASHVILLE—Audie Ashworth
has opened a new studio, Crazy
Mama Studio, co-owned with
recording artist J.J. Cale. (Billboard,
April 3))

Ashworth had been Capitol’s
Nashville office administrative di-
rector and producer. He will now de-
vote full-time to the studio operation
and his independent production,
management and publishing ven-
tures.

Producer and manager of Cale,
Ashworth recently opened the stu-
dio complete with an Auditronics
console and 16-track Ampex equip-
ment. He has hired Jimmy Tarbut-
ton as chief engineer and Steve Ham
as assistant engineer.

Ashworth is also signing Paul
Craft—who penned the No. | Moe
Bandy smash “Hank Williams, You
Wrote My Life”—to his Black Sheen
Music Co.

Album For True

PHILADELPHIA — Greg Dia-
mond, of Sigma Sound Studios here,
who produced and directed the
“More, More, More” single for An-
drea True, former porno film actress
turned singer, will also cut an album
for Buddah Records. which has her
under a five-year contract. True ap-
peared in such X-rated films as “ll-
lusions Of A Lady” and “Once Over
Nightly” before cutting the disco-
sound single. Plan is for True to cut
all her records at Sigma Sound,
famed for its Philadelphia Sound
creations.
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Top Audience Response
Records In N.Y. Discos

This Week

1
2
3

9
10

—

1

—

2
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—

4

—

5

This
1

2

3
4

10
11

12
13

14
15

LOVE TRILOGY—Donna Summer—0asis
(entire LP)

THAT'S WHERE THE HAPPY PEOPLE GO—
The Trammps—Atlantic (disco version)

LOVE HANGOVER—Diana Ross—Motown
(LP)

TOUCH & GO—Ecstasy, Passion & Pain—
Roulette (disco version)

TURN THE BEAT AROUND-Vicky Sue
Robinson—RCA

FIRST CHOICE THEME/GOTTA GET AWAY—
First Choice—Philly Groove (LP)

GET UP & BOOGIE/NO, NO, JOE-Silver
Convention—Midtand Int! (LP)

THIS IS IT—Meiba Moore—Buddah (disco
version)

NIGHT & DAY~The Monster Orch.—Sam
Records

MORE, MORE, MORE—Andrea True
Connection—(disco version)

BROTHERS THEME/UNDER MY SKIN/
MAKE LOVE—The Brothers—RCA (LP)

HURT SO BAD—Philly Devotions—
Columbia (part 2)

THAT’S WHERE THE MUSIC TAKES ME—
Jimmy James & the Vagabonds—PYE

MOVING LIKE A SUPERSTAR—Jackie
Robinson—American Ariola

SPANISH HUSTLE—The Fatback Band—
Event (disco version)

Colony Records (New York)
Retail Sales

Week

THAT'S WHERE THE HAPPY PEOPLE GO—
The Trammps—Atlantic

TOUCH & GO—Ecstasy, Passion & Pain—
Roulette

THIS IS IT-Melba Moore—Buddah

MORE, MORE, MORE—Andrea True
Connection—Buddah

LOVE TRILOGY—Donna Summer—Qasis
(LP)

LOVE HANGOVER-Diana Ross—Motown
(LP)

TURN THE BEAT ARGUND-Vicky Sue
Robinson—RCA (LP)

GET UP AND BOOGIE-Silver Convention—
Midland Intl

THANK YOU BABY—L eon Thomas—Don
King

NIGHT & DAY—The Monster Orch.—Sam
Records

MOﬁ:LIGHT SERENADE—The Ventures—

TIME MOVES ON—Strutt—Brunswick

GET OFF YOUR AHHH AND DANCE~Foxy—
Marlin

DO?:[TP§T0P NOW-The Brothers—RCA

DECO DISCO—Camp Galore—D & M
Records (LP)

Melody Song Shops

(Brooklyn, Queens, Long Island)

Retail Sales

This Week

1
2

3

10
11

12
13

14
15

TIME MOVES ON—Strutt—Brunswick (LP)
LOVE HANGOVER—Diana Ross—Motown
LP)

THAT'S WHERE THE HAPPY PEOPLE GO -
The Trammps—Atiantic

TOUCH & GO—Ecstasy, Passion & Pain—
Roulette

THIS IS IT/BRAND NEW—Melba Moore—
Buddah (LP)

LOVE TRILOGY—Donna Summer—0Oasis
(LP)

MOVING LIKE A SUPERSTAR-Jackie
Robinson—American Ariola

NO, NO, JOE/SAN FRANCISCO HUSTLE-
Silver Convention—Midland Int| (LP)

COME DOWN TO EARTH—Choice Four—
RCA(LP)

| LOVE TO LOVE—AI Downing—Palydor

FIRST CHOICE THEME/GOTTA GET AWAY—
First Chaice—Philly Groove (LP)

BROTHERS THEME—The Brothers—RCA
(LP)

YOUNG HEARTS RUN FREE—Candi
Station—WB

WET WEEKEND —Rock Gazers—Pilgrim
NIGHT WALK-Van McCoy—Avco

Downstairs Records (New York)
Retail Sales

This Week
1 _DON'T STOP NOW—The Brothers—RCA(
LP)

2 ELCOCO—-EI Coco—AVI Records (LP)

3 YOU GOT WHAT IT TAKES-Silver
Convention—Midland Intl (LP)

4 THAT'S WHERE THE HAPPY PEOPLE GO -
The Trammps—Atlantic

5 LOVE TRILOGY-Donna Summer—Qasis
(LP)

6 TOUCH & GO—Ecstasy, Passion & Pain—
Roulette

7 MOVING LIKE A SUPERSTAR—Jackie
Robinson—American Ariola

8 |LOVETO LOVE-Tina Charles—Columbia

9 TURN THE BEAT AROUND-Vicky Sue
Robinson—RCA (LP)

10 MA-MO-AH-Tony Valor Sounds Orch.—
Brunswick

11 LOVE HANGOVER-Fifth Dimension—-ABC
12 MOONLIGHT SERENADE—The Ventures—
UA

13 WET WEEKEND—Rock Gazers—Pilgrim

14 FIRST CHOICE THEME/GOTTA GET AWAY —
First Choice—Philly Groove (LP)

15 FLIGHT-David Sanborn—WB

Top Audience Response Records
In Washington, D.C. Discos
This Week
1 TURN THE BEATAROUND—Vicky Sue

Robinson—RCA
2 LOV(ELE)ANGOVER-Diana Ross—Motown

3 THAT'S WHERE THE HAPPY PEOPLE GO-
The Trammps—Atlantic (disco-disk)

4 LOVE TRILOGY—Donna Summer—0Qasis
(entire LP)

5 THIS IS IT-Melba Moore—Buddah (disco-
disk)

6 NIGHT & DAY—The Monster Orch.—Sam
Records

7 FIRST CHOICE THEME/AIN'T HE BAD-
First Choice—Philly Groove (LP)

8 TOUCH & GO-Ecstasy, Passion & Pain—
Roulette (disco version)

9 MOVING LIKE A SUPERSTAR-Jackie

Robinson—American Ariola

10 BLACK SUN—Space 1999 (tv
soundtrack)—RCA (LP)

11 BROTHERS THEME/MAKE LOVE-The
Brothers—RCA (LP)

12 1 LOVE TO LOVE-A! Downing—Polydor

13 YOUNG HEARTS RUN FREE-Candi
Staton—-WB

14 GET UP AND BOOGIE-Siiver Convention—
Midland Intl (LP)

15 SPANISH HUSTLE-The Fatback Band—
Event (disco version)

Top Audience Response Records
InL.A./San Diego Discos
This Week

1 TRY ME, | KNOW WE CAN MAKE IT/COULD
IT BE MAGIC—~Donna Summer—Qasis
(LP)

2 LOVE HANGOVER-Diana Ross—Motown
(LP)

3 GET UP & BOOGIE-Silver Convention—
Midland Intl (LP)

4 TURN THE BEAT AROUND—Vicki Sue
Robinson—RCA

5 MOVIN' LIKE A SUPERSTAR—Jackie
Robinson—Ariola America

6 MORE, MORE, MORE—Andrea True
Connection—Buddah

7 THIS IS IT-Melba Moore—Buddah

8 LOVE REALLY HURTS WITHOUT YOU -Billy
Ocean—Ariola America

9 STA(Y/GOLDEN YEARS—David Bowie—RCA
LP)

10 LAVITA—Fussy Cussy—Aquarius

11 LET US ENTERTAIN YOU/AIN'T HE BAD -
First Choice—Warner Bros.

12 THAT'S WHERE THE HAPPY PEOPLE GO
The Trammps—Atiantic

13 RIGHT BACK WHERE WE STARTED FROM -
Maxine Nightengale—United Artists

14 FINGER LICKIN’ GOOD—Dennis Coffey—
20th Century

15 SOUL MAN—Calhoon—Warner/Spector

Discos

NEW YORK-—The latest innova-
tion in the spreading disco craze can
be found in Kansas City where
guests at a Holiday Inn can tune
their room television sets into the lo-
cation’s disco lounge and then dial
the spinner’s booth direct to make
song requests.

The concept is the brainchild of
Ballard-Winkler  International
which installed the disco lounge ata
cost of of $15,000-plus and rents the
facility to the Inn for $600 a week.

Tennis Hayes, sales manager for
the firm, explains it is hoping to in-
terest Holiday Inn in bringing disco
1o 1ts entire chain with its investment
in the club.

Hayes says that terms of a 26-
week contract with the Inn calls for
matntaining the equipment, provid-
ing a DJ and records and promoting
the club locally.

Spinner costs run anywhere from
$150 to $225 a week, while records
are gotten free from Tiger’s Record
Store. Hayes says that the disks are
promotional copies or commercial
copies that have to be returned to the
outlet, which in turn sells them as
used product.

Promotional efforts have been di-
rected via spot campaigns on local
radio, continues Hayes.

As for the club, known as the Kay-
cee Bench Lounge, Hayes says it op-
erates six nights a week, 8 p.m. to 1

“AT KANSAS CITY HOLIDAY INN

Room Service: Picture & Sound

By JIM MELANSON

foot screen, or do their own thing
sound volume-wise with head-
phones provided by the DIJ. Each
headset can be tuned to a short
range radio frequency emanating
from the booth.

Two closed circuit color cameras
are positioned in the club for relay to
guest rooms, some 160 in all.

Firm is also actively involved in
marketing its own PWR 5000 mixer
to discos. Retail cost of the system is
$760.

The firm will also be marketing a
short range AM transmitter for use
in drive-in movies as a replacement
for stationary sound posts. The unit,

TV Comic Gets a
Little Help From
His Old Friends

By JEAN WILLIAMS

LOS ANGELES—Comedian
Whitman Mayo television’s
“Grady,” has jumped on the disco
bandwagon with a new nightclub,
Disco Lady, in Compton, Calif.

Mayo plans to pull patrons into
the nitery Thursday-Sunday by hav-
ing his celebrity pals on hand to
greet them.

He feels that people generally like

which retails for $800, reportedly al-

lows viewers to tune sound in on

their car radio.

4 R

BEEF
IT UP

CUSTOM
ELECTRONIC
LIGHTING
& SOUND
FOR
DISCOTHEQUES

SMITHALL

ELECTRONICS

2001 Vine St.
Cincinnati, Ohio 45210
(513) 381-2828

a.m. Dancers can view Tele-Cinema, to hobnob with noted personalities.
which allows television images to be He contends that his nightclub is \_ J
blown up on a three-foot by four- (Continued on page 35)

Bass, Middle & Treble Controls
giving 12dB of cut or boost so a
pre-amp is not required.

Twin Phono |nputs so both turn-
tables can be played together &
professional fade-ins achieved.

Set your voice level with its own
Volume Slider.

The Tape Input allows special
effects and tapes to be added.

A Master Volume Slider to set
overall system level.

Pre-Cue play one turntable while
cuing up the other or the tape.

Headphone Output from 400 to
10K impedance.

Mic Input accepts any impedance
microphone.

Talkover Button with its auto
fade recovery makes voice talk-
over easy.

155 Michael Dr., Syosset, N.Y. 11791 (516-364-1900) I I Iete r

West Coast Office: (213-846-0500) light and sound company
In UK: C.E. Hammond Co. Ltd., LLamb House, Church St., London, England W4 2PB
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Soul
" Sauce__
McCoo And
Davis Seek
New Image

By JEAN WILLIAMS

LOS ANGELES—Former Fifth
Dimension members Marilyn
McCoo and Billy Davis are striving
to rid themselves of the MOR/pop-
only tag in an effort to gain across
the board acceptance.

To accomplish this, the duo is in-
cluding r&b disco in its repertoire.

The ABC act is planning to pro-
duce records, as well as acting, per-
forming and recording.

The duo is currently in the studio
recording its first LP since splitting
with the Fifth Dimension.

McCoo explains that the first al-
bum will be a total duet concept.
“We don’t want singles picked from
the LP with only one of us on it,” she
asserts.

“By the time we are ready to
record our second album, we will be
established as a team. Then we will
get into solo endeavors.

“We are also moving into a more
funky groove, the areas that are not
feasible for the Fifth Dimension,”
injects Davis.

“The pressures are greater with a
duo than with five members. Our
voices must be in top condition at all
times because we no longer have
three other voices to fail back on,”
he adds.

Davis who plays saxophone, has
his eye on producing an instrumen-
tal album.

“Now that we are a duo. we have
time to develop our other interests.
We could not do this with the group
because we had the schedules of oth-
ers to consider,” he notes.

The duo billed as Marilyn McCoo
and Billy Davis has changed its
manager, producer and stage ap-
pearance.

The pair will no longer don the
costumes that have become the
trademark of the Fifth Dimension.
Instead, slinky gowns and tuxedos
will be the attire.

Dick Broader, manager of Tony
Orlando & Dawn and the Staple

(Continued on page 35)
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1] 1412 E)HISSCOI LALDJ-JothiB m)lorCI T 34 | 33 9 P. FUNK 68 | 62 7 DISC? HOP 3 Vlod)d Band
cales, ance, D. Davis), Columbia 3. . T.W. Stewart, B.R. Wright), Ab 1701
I (Groovesville, BMI/Conquistador, ASCAP) g‘acrllli}\t;? B(.;e(ltllﬁg,n se gn}vje“h::;:;ra";::tSSZ ?For Bet?:vaor Worse/rF‘ﬁdge TiP':,“BSMD
22|10 MISTY BLUE—Dorothy Moore 4HRRA TS, LI 69 69| 4 LOVE WILL KEEP US
(B. Montgomery), Malaco 1029 (Talmont. BMI) (TK) 351 271 15 FROM US TO YOU—Stairsteps TOGETHER—Wikson Pickett
ﬁ 5] 6 LIVIN’ FOR THE WEEKEND/ §§a,fl“;“%mc) Burke Jr), Darkhorse 10005 (ABM) (N. Sedaka, H. Greentield), Wicked 8102 (TK)
: STAIRWAY TO HEAVEN—0'says ‘ , o )
GO AT W | | 20| 0 L TN o || SRR B G000 10 Y- e
nternation mbia Epi - Maiden, L. ).
(Mighty Three, BMI) g (American Broadcasting, ASCAP) gﬁzaja%':."/sé’gi.|t;is{°'éﬁf)"' S- Sam), AEM 1806
‘i 6 8 EVEhG&}'I A :EELI)NG (wev" Be Seeing 37 29 18 ?r%ge%?:ﬁ;o&:;\%mﬁ 1381 71 63 6 DISCO )CONNBECTIOE-B;QR Nayescumment
ac er g IN)—Al Witson (Jobete/Commodores, ASCAP) (1. Hayes), Hot Buttered Soul 12171 (ABC)}
i K 6062 .
(fm:a'mga);;, SR dIRS g 38 42 8 HUSTLE ON UP (DO The (Incense, BMI)
T ] i) s, St 72| 77| 4|  SUNSHINE DAY=osibiss
ﬁ 8 9 IT'S COOL—Tymes (T. Moss, M. Brown, R, Herring, G. Underwood), (Osei, Tontoh, Amarfio), island 053
Egﬁamﬁy' ACS-C{‘B;)"”")- RCA 10561 United Artists 733 (Dandelion, BMI ' (Warner Bros, ASCAP)
6 | o]0 | HES S RIEND—rone omgice 39 | 46| 5 | HEAVEN ONLY KNOWS~Love Committee ﬁ m WINNERS TOGETHER OR LOSERS APART—
— e Renoric ) i {1 §
(A Felder, B Gray,' o Convfay), B o Ealsps»{?:l;e?lﬂé, Fﬁ:ﬂ;") Ariola America 7608 (Capitol) ?EMR‘;d‘ lg';d';rt'i:fzr)',e(lat R
. (B e an Ty iy Thiee, Sp 40 [ 44| 6| CADILLAC ASSEMBLY LINE=nbert King XS Hery )
71 3]10 HAPPY MUSIC—Biachbyrds (M. Rise), Utopia 10544 (RCA) ﬁ m DON'T STOP IT NOW~Hot Chocolate
(D. Byrd), Fantasy 762 (Eigy, BMI) (East Memphis, BMI) (E. Brown), Big Tree 16060 (Atiantic)
ﬁ 10 | 7| HEAVY LOVE—David Ruffin 41 | 39 | 13 | (Call Me) THE TRAVELING MAN- (inchiey ASCAF)
Coy, J. Cobb), Motown 388 (Interior/V M d 5
(Jcchg:/xyamer-?ar:lrlanoe%:ﬂI) A (O.S?JI:(;:e;,ﬁL Westley, D. Sanders R, Wrightsil, S. ﬁ 87 - BARETTA'S THEME (Keel_, Your Eye On
ﬁ Hutchinson) Hot Buttered Soul 12157 (ABC) The Sparrow)—Rnythm Heritage
14 5 TELL THE WORLD HOW | FEEL ABOUT (Incénse, BMI) f)Mui:hf:sesb a.I)Grusm), ABC 12177 (Leeds, ASCAP/
CHR BARY = faroh et & The Eime Notes 42 | 45| 7 |  SUPERSOUND—Jimmy Castor Bunch ' ,
g'.w""e"e"d' G. McFadden, V. Carstarphen), (I. Castor, . Pruitt), Atiantic 3316 (Jimpire. BMIY 76| 81| 2 HEY WHAT'S THAT DANCE YOU'RE
hiladelphia International 3588 (Columbia/Epic) *
Wighy Thee, BWD) Py (54| 6| BORN TO GET DOWN (Born To Mess DOING—ctmce fowr
ﬁ 12| 7 | LOVE AND UNDERSTANDING (Come Around)—Muscle Shoats Homs Tamerlane, 6MI)
(C. Jones, D. Huff), Bang 721 (Web IV)
TERel) o B Cune o, Declite 1578 : (Muscle Shoals, BMI) 77| 82| 4|  MIDNIGHT LADY Pt. 1—pavid Worrs sr
(PIP) (Delightful/Gang, BMI) 44 | 49 6 !l%RDS (IL\ri Imposgibjle)—nognych)ma (E. Smith, ). Tindel), Buddah 518 (Lone Wolf, BMI)
. Riccordi, L. Albertetli, D. Janseen. B. Hart
11 [ 11| 9| THE LOVE | NEVER HAD=Tavares  Greedy 101 (ATY, BMD) P 97| 2|  LOVE REALLY HURTS WiTHOUT
5l | , Capi - YOU—nex B
ffac}"nmﬁfﬁ‘u%n?’gf 2 K‘?ﬁﬂ'f"ém‘ﬁ“ 45 (43 11 UALIFIED MAN—Latimore (8. Findon L. Charles), Rosbury 2024 (Black
ﬁ 17 5 MOVIN' Co (B. Latimore), Glades 1733 (TK) (Shelyn. BMI) Sheep/Common Good/Pocket Full Of Tunes, BMI)
B nstructi )
(R. Muler, W. Wiliamson), United Aists 775 131113 (KEEE{:H::?LBDIH!I(I;::"?)NEo::;‘g?dlmomwn) 79| 83| 4 HOW ABOUT LOVE~ Chocolate Mih
ot o 107 o il o s f ismet i, Lo, ET
13 15| 6 | MAKE YOURS A HAPPY 47 | 47 | 12 |  SEXY WAYS—PRETTY 10569 (Marsaint, BMI) '
HOME~ Giagys knight & The Fips LEGS—Al Points Bulletin Band ﬁ m
C. Mayfield), Buddah 523 ROCK ME EASY BABY—isaac Hayes
EWamzfszm)erla:e,aBMl) g‘ %a:;‘;m:; SL"m:J E.zftmgz ?Lll}tleo'&?ty BMI) E:.nclgysis)hm)t Buttered Soul 12176 (ABC)
) RERIR Y I & s 48 | 34 | 20 |  TURNING POINT-1yrone Danis 81| 86| 2| (Fallin' Like) DOMINOES—Donaig Byro
(¢ gh), (L. Graham), Dakar 4550 (Brunswick
s bt S e o
ul
B - ' FJQ\?V!:I;:?%ﬂ;a’t:RI! L. Bonner, M. Jones, R ST il YOU'RE MY ONE WEAKNESS 82| 85 3 WHAT ABOUT LOVE—8riet Encounter
( g g . GIRL—Street People F ;
Middlebrooks, M. Pierce, W. Beck), Mercury 73775 (R. Cahrouge), Vigor 1728 (PIP) (Brief Encounter), Capitol 4229 (Ashley Hall, BMI)
{PhTA PR Rtc EN) (Sister John/Vignette, BM) 83| 66| 9|  DOES YOUR MAMA KNOW=rudy Love &
ﬁ 21 5 GET UP AND BOOGIE—Siwer Conventi = ; Love
. Levay, ). Pagen), Micland SO R IR Y By (R L Lt 107 (Shakt) OAM/Lov-Fum)
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17| 7| 8| LETS GROOVE (Part 1)- Pr! 61| 3| LOVE HANGOVER- 5t Dimersion (g, el W . 153
e Aerots s, Weratt ey o0 8 1218 N
{iLb 0 47 L ek 85| 88 2 IT'S THE MUSIC—Natural F
V. Carstarphen), TSOP 4775 (Columbia/Epic) 52 | 40 | 9 DAY AFTER DAY (Night After (L. Hutson, F. Harris), Cu:i‘:r’n. Olnllflr (Warner Bros.)
‘ (g e, G ' Night)—Reflection (Silent Giant/Aopa, ASCAP)
18|119] 8 (LKET(;S w'{EHAﬂ)BAPhleu_eFi#{ T.tllelrnat' | (K- Williams), Capitol 4222 (A-Dish-A-Tunes, BMI} ﬁ m RIGHT BACK WHERE WE STARTED
. e, L. Huff), Phila ia In onal
3584 a(’('2\olumbia /Epic) (MizhfypTh'ee, BM')I et J (SIJAJY RYog%us SL(;VRECAMlEE;gJ(Wooge ASCAP) EIBQM-""'E“; Nigh)lingale 752
1S 9. ! . Tubbs, V. Edwards), United Artists
'h 23 6 GRATEFUL—BIue Magi 67 % THIS IS 1T—Meiba M (ATV/Universal Songs, BMI)
e G ROt % (Mo 59 o Meon/arer Y| EEETI  NIGHT WALK—var Wik
) Tamerlane, BMI) (V. McCoy), H & L 4667 (Van McCoy/Warner
20 | 22 8 Z}AmTthh)D%VltN-vglﬁ (iénttch ) 55 | 50 | 12 TODAY | STARTED LOVING Tamerlane, BMI)
el iz YOU AGAIN=—Bobby Biang 83 ARA SMILE—Danyl )
36| 3 LOVE HANGOVER—Diana Ross (M. "aﬁﬁa""BB- Owens), ABC 12156 o= ?D. Hall, ). Oates),D;gA :'5238 (ﬂ:?cr?;;;:u, BM)
(e, iapy oo totown 1332 5 | 6a | 4 DownNT YoU FEEL ﬁ'm OPEN—Smokey obi
(Jobete, D —Atlanta Disco Band ey Robinson
2|13 9 gAuUGHJ;B:bby MG“[“ —— fEna mn%cmu America 7616 (Capitol) | moml‘v;s% br:terlaézlr;r:a; “ﬂ?c'ﬁ") Tamla 54262
. Womack, H. , ted Artist: X
(Orart/Bonty Womci BM) 57 |55 | 10 | IT'S BEEN A LONG LY/ 1 HOPE WE GET TO LOVE IN TIME-
- TIME—Stuff N Ramjett Marilyn McCoo & Billy Davis Jr.
ﬁ ) 5 (Sé’ A,ﬂ?:i)’wﬂ%g el (R. Wikins, K. Moore), Chelsea 3036 () Daan, . Glover, ABC 12170
(Clita/Sambo, BMI) (Savona/Sugar Tree, BMI) (Groovesville, BMI)
20| 16 | 11| NEW ORLEANS—e st ges o G 'Eg,"v'vﬁﬂ!),“ (y)luZn‘bEliaL A ter o R s
. EHb ¥ " oI - olden Witheis, BMI) Full Of Tunes, BMI)
il T ﬁ 78 2 THAT'S WHERE THE HAPPY PEOPLE 92| 70 4 (1 Love You) FOR SENTIMENTAL
25 |20 | 21| BOOGIE FEVER-Sywers 6O —Trammps e e A
I = Jam oWn
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a b = uchess,
32 \ :‘0’2 3"[-!5 TAE T JH L= ?De‘"if;s:‘usea"r!. Miller), 20th Century/Westbound 93} 65( 11 FINDERS KEEPERS—Soul children
283 vhtitte/JR Parkeé)mgoth Century 2277 5019 (Ordena/Bridgeport, BMI) ?}iegfslgjnﬁal')wm)' Epic 850178 (Columbia)
a-vette/January, '
m 80 3 DO YOU WANNA DO A THING-
- Bloodst 9| 71 5 LET YOUR MIND BE FREE-
a5 1 SEE&E'T‘MO;"S&PBS uf"Eo,ESEs Harley, R. Griffith), Londorj 1064 Brother To Brother )
(H.W. Casey, W. Clarke), TK 1005 (Sheriyn, BMI) (Stone Diamond, BMI) (B. Jones), Turbo 045 (AN Platinum) (Gambi, BMI)
28 | 26| 9 YOU ARE BEAUTIFUL—stylistics ﬁ 12| 3 LOVE ME RIGHT—Gary Toms Empire 95 I GET LIFTED—Sweet Music
(Hugo & Luigi, G.D. Weiss), Avco 1664 (6. Toms), PIP 6517 (Bammar/Blackwoud, BMI) I g{ W, CasBey, R. Finch), Wand 11295 (Scepter)
(Avco Embassy, ASCAP) Q 74 3 JEALOUSY — Major Harris herlyn, BMI)
Pr| 38| 10|  MORE MORE MORE Pt. 1- (18, Jeferson, CB. Simmons), Atantic 332 % INSTANT LOVE—ain ngregient
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(G. Diamond), Buddah 515 (Buddah/Gee Diamond/ ﬁ m DANCE WIT ME—Rutus Featuring Chaka Khan | (Better Hall, ASCAP)
MRI, ASCAP) (G. Christopher), ABC 12179 (MoCrisp, ASCAP) 97 m ZONE—Rhythm Makers
ﬁ 41 4 ALL IN THE FAMILY —General Johnson ﬁ 75 4 THANK YOU BABY (Rhythm Makers), Vigor 1726
Eaer;gcra:nl?ens:n)l, ar'ldslt)a 0177 Part | & ll—Leone Thomas I ‘ (Pip) (Delightful, BMi)
usi neral, L Thomas), Don 102 (ITT )
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(W. Lovett), Columbia 3-10310 (Nattahnam/ ﬁ 76 3 IN A GOOD GROVE/ | l Epic) (Man-Ken, BMt)
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. Urawford), Warner Bros. aAnn, ' 985 (Tangerine, BMI)
BMI/Oolphin, ASCAP}
33| 28} 10 MIGHTY HIGH— mighty Clouds Of ) ) =By
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General News

Johnson More Than R&B Singer

Syl Also Resents Constant Comparison To Al Green

NEW YORK-Syl Johnson is a
blues-based performer who wants to
be known as something more than
just the other r&b vocalist on Hi
Records. People sometimes view
him as an imitator of Al Green, but
one look at the track record and
background of Johnson and all of
that disappears.

For more than half of his 31 years,
Johnson has been working as a
singer-guitarist-harmonica  player
around his native city of Chicago.
Throughout most of his early career,
Just as now, he was constantly under
the influence of the blues.

“I find that people, wherever I
perform, want to hear us play a sam-
pling of the blues and people that
know me and my music always
request us to play it,” he says, “I
gained a lot of knowledge of the
blues working the clubs of Chicago

By JIM FISHEL
and it still reflects in my singing and
stage appearance.”

His father was a Delta blues musi-
cian, while two of his brothers (bass-
ist Mac Thompson and guitarist
Jimmy Johnson) are still active per-
forming the blues on the South and
West Sides of Chicago.

Although Johnson is complimen-
tary of Al Green and his recording
triumphs, he finds that being on the
same label sometimes causes bad re-
percussions among the public and
critics.

“I’'m always being compared to Al
and I don’t really think that it’s fair
because we both are into totally dif-
ferent things,” he states. “Other than
the fact that we both use the same
producer and rhythm section, that’s
about as far as it goes, because I'm
blues-influenced and he’s gospel-in-
fluenced.”

During the past year, almost half
of the time Johnson and his group
were traveling across the county
playing one-nighters in small towns,
as well as major cities. In addition,
during the past year, he broke the ice
by traveling to Europe and by play-
ing Disneyland.

“Although I've yet to have a large
crossover hit, many people know me
because I've scored well on the
charts for years with Twinight Rec-
ords as well as Hi,” he says. “Among
my past r&b hits are ‘Is It Because
Im Black,” ‘Come On Sock It To
Me,’ ‘Different Strokes’ and ‘Dresses
Too Short.””

Johnson’s talent is not exclusively
in the vocal area. He’s an accom-
plished guitarist and blues harp
player and as he describes it: “This
gives the audience three shows in
one.”

Comedian Mayo Opens Disco Lady Club

® Continued from page 33
an extention of “what is commonly
known as a disco.”

Disco Lady is also a cultural cen-
ter that will in the near future
present entertainment other than
recording acts.”

He adds that recording acts will be
the main attraction at the club, in
addition to disco spinners.

Marsel Enterprises, parent com-
pany of Disco Lady, is planning a
Disco Lady 2 in Oakland.

Mayor explains that Marsel Rec-
ords, also under the Marsel Enter-
prises umbrella, was formed three
weeks ago with its first release
“Movin’ On Up” by Gentlemens
Quarterly due shortly.

He points out that the label
headed by Sal Watts, former owner
of SalWa Records, is distributed by
independents, adding that the label
is looking to sign new acts.

He notes the record company will
be directly tied into the disco
through its acts.

“We will have talent contests at
the club in search of new talent to
sign to the label,” says Mayo.

In addition to noted acts, the new
artists signed to the label will be
showcased at the club.

“We can initially offer new acts
more because we have a label they
can sign with and a club where they
can gain exposure,” he declares.

The club houses three rooms. Acts
will perform in a room setup espe-
cially for that purpose. The main
room features dancing while the
third room has been converted into a
lounge.

Goodman Soloists

MADISONVILLE, Ky.—New
product from the Goodman Family-
owned Electric Arts Studio will
spotlight two soloists in the group,
Rusty Goodman and Johnny Cook.

Goodman’s first album, “The
Singer” was originally slated for re-
lease late last year, but was just
shipped the end of March on the
Canaan label. Tenar Cook’s second
solo album for Harvest Records, also
Just released, includes “The Ameri-
can Trilogy,” a patriotic song which
Cook sings as an introduction to the
roadshow “God & Country Spec-
tacular,” which features the Good-
mans and Jerry Clower.

Cook’s album features all types of
material with a definite contempo-
rary gospel sound to appeal to the
young. Cook himself is only 26.

Mayo contends the club seats 400
persons with two dance floors ca-
pable of holding all of them.

He has secured the services of
Funky Boogie Brothers Inc., a disco
DJ service firm in Lennox, Calif,, to
supply the music.

Michael Mitchell, vice president
of the firm, explains that each night
a different DJ is sent to the club.

Disco Lady is open Thursday-
Sunday with a $2.50 cover charge.
Mayo says that within the next two
months, it will be a nightly oper-
ation.

The spinners, Mitchell, S.J. Chest-
nut (president of the company) and
Pedro Chinnery, carry with them
two portable Pioneer turntables,

Teac model 2 audio mixer with a
cassette to mix disks, JBL Century
100 speakers and they are currently
installing lights for a light show.

Mitchell notes that several labels
are supplying the firm with product.
But many records are purchased
from Soul City one-stop in Los An-
geles.

Mayo contends he employs the
services of the group as opposed to
hiring a full-time, in-house spinner
because, “We are new and feel that a
professional DJ service can give our
customers exactly what they want,
immediately.

“If we can convince a patron the
first time he visits that this is the in
place, he will come back.”

® Continued from page 34

Singers, is now managing McCoo
and Davis, while Don Davis, an r&b
oriented producer is their a&r man.

“We selected Davis because he is
r&b oriented while we are pop ori-
ented. We feel this is a good mar-
riage and will produce a sound that
will fit any audience,” says McCoo.

The duo is selecting its material
from independent writers, publish-
ing houses and writers secured by
Don Davis.

* ok x

In lining up talent for the re-acti-
vated Cotillion label, Henry Allen,
president, has signed Philadelphia
songwriter Sherman “Slim” Mar-
shall to produce new material for
Sister Sledge.

Marshall is composer of the tunes
“Then Came You” and “Pm Doing
Fine Now.”

* ok ok

London act Al Green has put to-
gether a new show which features a
female trio, Quiet Elegance, for his
first Lake Tahoe appearance at the
Sahara Hotel, May 10-19.

* ok x

Bill Moore, air personality of
WUHY, a classical music outlet in
Philadelphia, reports he uses his
show to play records unfamiliar to
the Western world.

Moore says he plays music from
India, Brazil and small independent
Jjazz labels.

Out-of-print records are also fea-
tured on the show which airs Friday
11:30 p.m.-1 am.

Moore informs his audience of the

Soul Sauce

availability and locations where out-
of-print and foreign product may be
purchased.

He points out that contemporary
jazz/MOR/r&b and pop are also
aired.

* A x

Nashboro recording artist Gloria
Spencer died April 2 in Charlotte,
N.C,, of a heart attack.

The 39-year-old, 625-pound gos-
pel singer was in Charlotte for a con-
cert performance.

Services were held in Harrisburg,
Pa., Saturday (10).

* kK

Remember ... we’re in communi-
cations, so let’s communicate.

Duncan Productions
Goes To Cammarata

HOUSTON-Sam Cammarata,
president and chairman of the board
of Professional Management Inter-
national, has acquired the catalog of
the defunct Jimmy Duncan Produc-
tions, Inc.

In partnership with Zantanon,
Ltd., this takeover includes all music
publishing and master tapes of
Jimmy Duncan Productions, Inc., as
well as all the publishing com-
panies: J.D.A. Music, Shervick Mu-
sic, Soundville Music, Gulf Music
and Little Prince Music, along with
more than 500 copyrights and 200
songs written by Duncan, best
known for “My Special Angel.”

The entire catalog will be admin-
istered by Music International, Inc.,
the music publishing division of
PMI.
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E *STAR  Performer—LP’s  registering E
S | greatest proportionate upward prog- S
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+ TTE | = TTLE
. : 2 | Artist, Label & Number 2| % | § | Mist Label & Number
£ | 8| = | (it Labeh £ 812 | (Dist. Label)
111 EARGASM 32| 34, 7| BACK TO BACK
Johnnie Taylor, Columbia PC 33951 The Br:cke; Blrothers.
Arista AL 406
X! 3 10| BRass cONsTRUCTION A S
United Artists UA-LAS45-G 4 LOVI
Impressions, Curtom CU 5009
3| 4|21 CITY LIFE (Warner Bros.)
Blackbyrds, Fantasy F 9490
4| 5 ODYSSEY
ﬁ 2 2 | w,ANT YOU ﬁ Charles Earfand, Mercury
MaryiniGaye Jlanla SRM-1-1049 (Phonogram)
T6-342 sl (Motown)
35(33| 6 FOR ALL WE KNOW
. 6 g 31?0':”‘ MRG(]8§§ s Esther Phillips with Beck. Kudu 28
6 [ 5|20 GRATITUDE 36| 32| 5| THE LEPRECHAUN
Earth, Wind & Fire, Chick Corea, Polydor PD 6062
Colsmbia PG 33694
X e 37| 38| 6{ 2ND RESURRECTION
72121 RUFUS FEATURING Stairsteps, Darkhorse
CHAKA KHAN SP 22004 (A&M)
ABC ABCD 909
ﬁ 50| 2| REFLECTIONS OF A
8 ({8110 MOTHERSHIP GOLDEN DREAM
CONNECTION Lonnie Liston Smith
Partiament, Casablanca NBLP 7022 Flying Dutchman
BDL1-1460 (RCA)
9 |10 [ 6] SMOKEY'S FAMILY
ROBINSON 391 36| 23] MOVIN' ON
Smokey Rebinsen, Commodores, Motown M6-848 SI
Tamla T6-341 S1 (Motown)
friie | 4| Love & unorstanping | *0[ 35| 6| FEEL THE SPIRT
Kool & The Gang, De-Lite DEP Curtam CU 5010 (Warner Bros.)
2018 (PiP)
11 [ 7 21| FAMILY REUNION 41} ) 15) EESREEEE
0'Jays, Philadelpia International
P2 307 G/ Tomb) BV 6905 (Poleon
12 {13 { 5| FULL OF FIRE 421 45| 4| COLONIAL MAN
Al Green, Hi HSL 32097 (London) gnghMMasek;';LP 5
asablanca
13 |12 |20 | WAKE UP EVERYBODY
Harold Melvin & the Blue Notes m AMIGOS
Philadelphia int’l. PZ 33808 Santana, Columbia PC 33576
(Epic/Columbia)
44| 46| 4| THAT IS WHY YOU'RE
14 |17 [ 22 | FEELS SO GOOD OVERWEIGHT
Grover Washingten Jr., Kudu 24 S1 Eddie Harris, Atlantic SD 1683
(Motown)
19| 6| LOOK OUT FOR #1 m BREEZIN
ﬁ : Brothers Johnson, A&M SP 4567 Sg"'};lgae"‘““' faieqbin:
16 |11 |37 { INSEPARABLE
Natalie Cole, Capitol ST 11429 46| 53 2 itinETwYorrﬁgknflniled Ol
17 120 | 8 | 1 HEAR A SYMPHONY UA-LAS44G
Hank Crawford, Kudu (Motown) ﬁ 571 2| COME AS YOU ARE
18 (18 | 5| CHOCOLATE MILK Ashford & Simpson, Warner
RCA APL1-1399 Bros. BS 2858
oy | 3| wines oF Lo ﬁmﬁ IT'S GOOD T0 BE ALIVE
Temptations, Gordy D.1. Rogers, RCA APL1-1099
66-971 S1 (Motown)
49 51 2| TROPEA
20 | 9 (11| HE'S A FRIEND Marlin 2200 (TK)
Eddie Kendricks, Tamia
GBS (k) ON TOP OF CLEAR
ﬁ 28| 3| ALOVE TRILOGY Choice Four, RCA AP 1.1400
Donna Summer, Oasis 51| 58 3 WARM & SONNY
OCLP 5004 (Casablanca) Sonny Cniss, ABC/Impulse
22 [25 | 6| CONCERT IN BLUES LY B
Willie Hutch, Motown M6-854 St 52| 59 2 STRETCHIN' OUT IN
23 |15 (11 | LET THE MUSIC PLAY BOOTSY’S RUBBER BAND
Barry White, 20th Century T 502 ;ﬁ(l)'s‘a"ésagg% Collins, Warner
HoS.
42 | 2| SILVER CONVENTION
ﬁ Midland International 5315 4 ILOI:IOEN:":NOW HOW TO
BKL1-1369 (RCA)
Gloria Lynne, ABC/Impulse
25 |16 | 8 | GROOVE-A-THON ABCD 9311
isaac Hayes, Hol Buttered Soul SR
ABCD 925 (ABC) 54 (55| 2| FINDERS K
, Soul Children, Epic
26 |26 | 6| TRUCKLOAD OF LOVIN PE 33902 (Cotumbia)
Albert King, Utopia
BULI-1387 (RCA) 55 m ROMANTIC WARRIOR
27 |30 | 17 | ARCHIE BELL & gl
THE DRELLS
Tsop PZ 33844 (Epic/Columbia) 56 | 431 22 PLACES AND SPACES
B \B|12 MYSTIC VOYAGE g;TLGSABQY-’(;“(E:II::e;“:retisls)
Roy Ayers Uniquity,
Polydor PD 6057 57| 54| 23 WHO | AM
29 [31 6 DISCO-FIED David Ruffin, Motown M6-849 S1
Risthm Hertage, ABC ABCD 93¢ 6g | 48| 19| THE SALSOUL ORCHESTRA
30 |29 [ 11| THE BEST Of Salsoul 75 5501
GLADYS KNIGHT & 59 LADY BUMP
THE PIPS m
Buddah BDS 5653 | Penny Mclean, Atco SD 36-130
31 (21 [ 10| TURNING POINT 60 SO LET US
T Davis, D ENTERTAIN YOU
Dyl&m;lgmgvfarn:::;:k) I Firsl Choice, Warner Bros. BS 2934

35
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Discos

Disco Mix

By TOM MOULTON

NEW YORK-The Trammps' “Where The
Happy People Go” LP ships this week. The cuts
are all uptempo and, with the exception of
“Hooked For Life," are all new. “Soul Searching
Time" and “Ninety Nine & A Half," both very
funky, have some exciting breaks, white “Disco
Party,” the longest cut, has a good party sound.

“Can We Come Together” features a full or-
chestra sound with a strong guitar solo by Nor-
man Harris. And, finally, the most unusual cut
on the record is ““Love Is A Funky Thing” with a
rhythm ace for the rhythm and bass. The only
other instruments used are a guitar and Fender
rhodes. There’s also “That's Where The Happy
People Go,” the title cut.

“‘Rain Forest"” is the title of a new Biddu Or-
chestra LP on Epic. There are several strong
cust: “Chic-Chica-Chic-Chica-Chic,” with a Latin
flair; “Rock Me With Your Love,” harder sound-
ing and in the r&b vein; “Laura,” done in typical
Biddu fashion, and "Rain Forest,” the group’s
current single in the U.K. Several of the DJs in
town already have singles and the audience re-
sponse has been good.

Calhoun has an updated version of the Sam &
Dave classic “Soul Man” on Warner/Spector.
... Jimmy James & the Vagabonds have a hot
one with “That's Where The Music Takes Me”
(Pye). The song has the same kind of drive as its
last single “I| Am Somebody.” . . . Miz Davis will

Houston Taxes
Spark a Conflict

CHICAGO—Music and amuse-
ment operators in Houston have
squared off against the city govern-
ment over interpretation of a new or-
dinance regulating all coin-operated
amusement machines.

Co-written by Music Operators of
Texas and the Houston city govern-
ment, the ordinance went into effect
Jan. | and has been eyed as a model
by other Texas municipalities.

However, its co-authors cannot
now agree on provisions regulating
positioning of city tax stamps on ma-
chines. In dispute is the constitution-
ality of a $25 penalty being levied
against operators whose machines
have been sealed by the city for what
the city claims to be improper place-
ment of the stamps.

Houston operators must display a
$15 state stamp, a $7.50 Harris
County stamp and the city’s $7.50
tax sticker.

MOA officials met with Houston
mayor Fred Hofheinz and city tax
assessor Gary Webb April 5, in an
attempt to clarify points in the ordi-
nance. In the meantime, one Hous-
ton operator, Dixie Distributing Co.,
has filed suit in the state district
court, claiming the $25 penalty is
unconstitutional. Dixie also alleges
that the ordinance is unclear in its
stamp placement specifications. Ac-
cording to Dixie, the city has sealed
20 of its machines and wrongly col-
lected approximately $600 in fines
since the beginning of March.

In addition to the $25 penalty, op-
erators are required to pay a $5 un-
sealing fee. In its case, Dixie claims,
vandalism most often accounts for
the improper display of the ma-
chine’s tax stamp.

Jazz Looming At
Seattle Nightery

SEATTLE—The Double Tree Inn
here, following two soldout concerts
headlining Kai Winding, will offers
jazz at least one weekend, according
to club owner Timothy Dubois.

The Double Tree chain has clubs
in Phoenix, Tucson and two in
Scottsdale and plans facilities in Los
Angeles and Dallas.

Winding headlined here Mar. 27-
28, with local musicians Butch Nor-
dal, Jim Stinnett and Phil Snyder.
Local student Dave Loomis guested
with the quartet.

have an album out in two weeks off of her West
Coast disco hit “Sing A Happy Funky Song.” The
disk is on Now Records, which is out of Los An-
geles. The single itself is just getting play here.
There will be a disco version on the LP.

Ariola America is rush releasing the new
Jackie Robinson “Moving Like A Superstar” LP.
Also, the labe! is coming in two weeks with
“Pretty Maid” by the Pretty Maido Company.

Church Become
An A.C. Disco

ATLANTIC CITY—According to
plans by a group of local investors,
the Olivet Presbyterian Church,
which for 77 years depended on gos-
pel hymns and spirituals to provide
the musical beat, will have ’em danc-
ing in the aisles to a disco beat.

State Assemblyman Steven Per-
skie and two other prominent local
political figures in Murray Raphel
and James L. Cooper, plan to con-
vert the huge stone church into a
Friar Tuck’s as a combination res-
taurant and discotheque. Others in
the firm are local businessman Jo-
seph Laltrello, who is president of
the corporation, and attorney Paul
S. Steinberg, as vice president.

The church has been vacant since
1974 when the congregation merged
with another church. The Presbytery
reportedly asked about $55,000 for
the structure.

Bobby Freeman
Sues Roulette

LOS ANGELES—Recording art-
ist Bobby Freeman is suing Roulette
Records and Roulette Special Prod-
ucts in Superior Court here. He
claims he is owed more than
$100,000 in royalties and has not
been paid during the past four years.
He seeks an accounting.

Freeman’s suit notes he signed
with Roulette as a minor through his
manager, W.J. Hawthorne, whose
address is given as KYA, Fairmont
Hotel, San Francisco. His royalty
deal was 5% of 90% of the records
sold.

Tony Show Acts
Set By League

NEW YORK -—Ben Vereen, Leslie
Uggams, Michele Lee and Hal
Linden have been tapped by The
League of N.Y. Theaters and Pro-
ducers to perform at this year’s
American Theatre Wing’s Tony
Awards ceremony, according to Al-
exander Cohen, producer of the
show. It will be telecast live from the
Schubert Theater here April 18 on
ABC-TV.

Vereen, Uggams, Linden and Lee
will perform a medley of songs from
past “hit” Broadway musicals which
did not win Tonys.

The current musicals, “Chorus
Line,” “Chicago,” “Pacific Over-
tures,” and *“Bubbling Brown
Sugar,” are leading the race for top
honors in this year’s Tony balloting,
(Billboard, April 3).

There will be several special
awards, among them the Lawrence
Langner Award for distinguished
lifetime achievement to 88-year-old
George Abbott. He is currently ap-
pearing in “Music Is,” a musical
adaptation of “Twelfth Night,” his
117th Broadway show.

A special Tony also will be
presented to Mathilde Pincus, con-
sidered one of the Broadway the-
ater’s most prolific music copyists.
Other special Tonys will go to the
Arena Stage, Washington, D.C, and
the Circle-in-the-Square theater
here.

Jukebox
Programming
New York’s

Pinball Ban
Ends Soon

By IS HOROWITZ

NEW YORK-Jukebox operators
here are looking forward to new eco-
nomic opportunities as the 35-year-
old city ban on pinball games ap-
pears destined to come to an end
shortly.

Moves to lift the ban have been
pressed during the past year by the
Music and Amusement Assn. Inc.,
the organization to which most oper-
ators here belong.

A revision of the ordinance out-
lawing pinball games was recom-
mended by a committee of the City
Council here Friday (2), and will
soon go before the entire council for
action. One of the prime supporters
of the revision is Eleanor Gug-
genheimer, commissioner of con-
sumer affairs, who maintains that li-
censing of the games will provide
much needed revenue for the city.

The new plan would place a li-
cense fee of $50 annually on each
game operated in the city. They
could legally be placed in theaters,
motels, hotels and any location
which holds a liquor license.

It has been estimated that about
4,000 machines are now scattered in
such locations and operated without
license. Games have legally been
permitted in relatively few “parlor”
type establishments.

Ben Chicofsky, executive director
of the association, estimates that as
many as 20,000 pin games can prof-
itably be operated in the city. He
and association executive Irving
Holzman and Danny Frank were
among those who spearheaded the
drive to legalize the games.

Kansas Ops
To Convene
In Wichita

CHICAGO-Improved commis-
sions, employe training and benefit
programs, and operator’s opposition
to a state law holding landlords re-
sponsible for the activities of lease-
holders, will head the discussion
agenda at the first Kansas Amuse-
ment and Music Assn. meeting of
1976. The meeting convenes April
24 and 25, in Wichita, at the 9100
East Kellogg Ramada Inn.

According to Ronald Cazel,
KAMA vice president, the “land-
lord” statute is of particular concern
to Kansas operators because many
of them own and lease the buildings
in which their machines are located.

Recently, Cazel had to post $3,000
bond when charges were brought
against certain of his tenants. “The
operators,” Cazel says, “are forced
to be policemen.”

MOA president Ted Nichols and
excutive vice president Fred Gran-
ger will attend the Kansas meeting.
“We haven’t had one for quite a
while,” Cazel says, “and we’re trying
to get the boys here back on the
stick.”

Pop Concerts

® Continued from puge 30

bicentennial concert series that
would include folk, disco, country
and “golden oldies,” with such
names as the Four Seasons, the
Manhattan Transfer and Bette Mid-
ler.
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As Of 4/6/76
Compiled from selected rackjobber by the Record Market Research Dept. of Billboard.

1 DREAM WEAVER—Gary Wright—
Warner Bros. 8167
2 LONELY NIGHT (Angel Face)—
Captain & Tennille—A&M 1782
3 DECEMBER 1963 (Oh What A
Night)—Four Seasons—Warner
Bros./Curb 8168
4 ONLY SIXTEEN—Dr. Hook—Capitol
4171
5 RIGHT BACK WHERE WE STARTED
FROM—Maxine Nightingale—
United Artists 752
6 DREAM ON—Aerosmith—Columbia
3-10278
7 BOHEMIAN RHAPSODY—Queen—
Elektra 45297
8 LET YOUR LOVE FLOW—Bellamy
Brothers—Warner Bros./Curb
8169
9 MONEY HONEY—Bay City Rollers—
Arista 0170
10 THERE'S A KIND OF HUSH (Al
Over The World)—Carpenters—
A&M 1800
11 SWEET THING—Rufus Featuring
Chaka Khan—ABC 12149
12 DISCO LADY—Johnnie Taylor—
Columbia 3-10281
13 DEEP PURPLE—Donny & Marie
Osmond—Kolob 14840
14 THEME FROM "'SWAT”—Rhythm
Heritage—ABC 12135
15 ALL BY MYSELF—Eric Carmen—
Arista 0165
16 ACTION—Sweet—Capitol 4220
17 SHOW ME THE WAY—Peter
Frampton—A&M 1795
18 LOVE HURTS—Nazareth—A&M
1671
19 FOOLED AROUND AND FELL IN
LOVE—EIvin Bishop—Capricorn

0252
20 TAKE IT TO THE LIMIT—Eagles—
Asylum 45293

21 LOVE MACHINE (Part 1)—
Miracles—Tamla 54262

22 TRYIN' TO GET THE FEELING
AGAIN—Barry Manilow—Arista.
0172

23 LORELEI—Styx—A&M 1786

24 GOOD HEARTED WOMAN—Waylon
& Willie—RCA 10529

25 SHANNON—Henry Gross—Lifesong
45002

26 50 WAYS TO LEAVE YOUR
LOVER—Paul Simon—Columbia
3-10270

27 STRANGE MAGIC—Electric Light
Orchestra—United Artists 770

28 RHIANNON (Wil You Ever Win)—
Fleetwood Mac—Warner/Reprise
1345

29 100,1D0,1D0, DO, 1 DO—
Abba—Atlantic 3310

30 LOVE ROLLERCOASTER—Ohio
Players—Mercury 73734

31 WE CAN'T HIDE IT ANYMORE—
Larry Santos—Casablanca 844

32 BOOGIE FEVER—Sylvers—Capitol
4179

33 | WRITE THE SONGS—Barry
Manilow—Arista 0157

34 FANNY (Be Tender With My Love)—
Bee Gees—RSO 519

35 WELCOME BACK—John Sebastian—
Warner/Reprise 1349

36 YOU SEXY THING—Hot Chocolate—
Big Tree 16047

37 GOLDEN YEARS—David Bowie—
RCA 10441

38 SLOW RIDE—Foghat—Bearsville
0306

39 SARA SMILES—Daryl Hall & John
Oates—RCA 10530

40 TANGERINE—Salsoul Orchestra—
Salsoul 2004

Rack LP Best Sellers

Copyright 1976, Billboard Publications, Inc. No part of this pubhcation may be reproducCed.
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As Of 4/6/76
Compiled from selected rackjobber by the Record Market Research Dept. of Billboard.

1 THEIR GREATEST HITS 1971-
1975—EAGLES—Asylum 7E-1052
2 FRAMPTON COMES ALIVE—Peter
Frampton—A&M SP 3703
3 SONG: OF JOY—Captain &
Tennille—A&M SP 4570
4 COME ON OVER—Olivia Newton-
John, MCA 2186
5 HISTORY—AMERICA'S GREATEST
HITS—America—Warner Bros. BS
2894
6 CHICAGO IX CHICAGO'S
GREATEST HITS—Columbia PC
33900
7 LOVE WILL KEEP US TOGETHER—
The Captain & Tennille—A&M SP
3405
8 STILL CRAZY AFTER ALL THESE
YEARS—Paul Simon—Columbia
PC 33540
9 DESTROYER—Kiss—Casablanca
NBLP 7025
10 DESIRE—Bob Dylan—Columbia PC
33893
11 FLEETWOOD MAC—Reprise
MS2225
12 ONE OF THESE NIGHTS—Eagles—
Asylum 7E-1039
13 RUN WITH THE PACK—Bad
Company—Swan Song SS 8416
14 HELEN REDDY'S GREATEST HITS—
Capitol ST 11467
15 GREATEST HITS—EIlton John—MCA
2128
16 A NIGHT AT THE OPERA—Queen—
Elektra 7E-1053
17 GRATITUDE—Earth, Wind & Fire—
Columbia PC PG 33694
18 MAIN COURSE—Bee Gees—RSO SO
4807
19 ALIVE!-Kiss—Casablanca NBLP
7020
20 OUTLAWS—Waylon Jennings, Willie
Nelson, Jessi Colter, Tompal
Glaser—RCA APL1-1321

21 TRYIN' TO GET THE FEELIN'—
Barry Manilow—Arista AL 4060

22 ROCK'N’'ROLL LOVE LETTER—Bay
City Rollers—Arista AL 4071

23 K.C. & THE SUNSHINE BAND—TK
603

24 DREAM WEAVER—Gary Wright—
Warner Bros. BS 2868

25 WINGS AT THE SPEED OF
SOUND—Capitol SW 11525

26 AEROSMITH—Columbia PC 32005

27 BEFORE THE NEXT TEARDROP
FALLS—Freddy Fender—ABC/Dot
DOSD 2020

28 FOOL FOR THE CITY—Foghat—
Bearsviile BR 6959

29 GREATEST HITS—Seals & Crofts—
Warner Bros. BS 2885

30 WINDSONG—John Denver—RCA
Asylum 7E-1039

31 EARGASM-—Johnnie Taylor—
Columbia PC 33951

32 HAVE YOU NEVER BEEN
MELLOW—Olivia Newton-John—
MCA 2133

33 BETTER DAYS & HAPPY
ENDINGS—Metissa Manchester—
Arista AL 4067

34 THOROUGHBRED—Carole King—
Ode SP 77034

35 STATION TO STATION—David
Bowie—RCA APL1-1327

36 GREATEST HITS—John Denver—
RCA CPL1-0374

37 LED ZEPPELIN (IV)—Atlantic SD

208

38 RUFUS FEATURING CHAKA
KHAN— ABC ABCD 909

39 TOYS IN THE ATTIC—Aerosmith—
Columbia PC 33479

40 GIMME BACK MY BULLETS—
Lynyrd Skynyrd—MCA 2170

Clower TV For Belmont College

NASHVILLE—Jerry Clower, one
of the newest members of the
“Grand Ole Opry” and an active
Baptist layman, has filmed three 30-
minute television specials for Bel-
mont College. The first show was
aired Jan. 25 on WSM-TV.

The specials are a part of the lib-

eral arts-oriented college’s 25th an-
niversary emphasis and featured,
along with Clower, several out-
standing musical groups and per-
sonalities. Each program was filmed
on the beautiful Belmont campus,
the center of which is the historic
mansion, Acklen Hall.
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A dynamic music
iIndustry celebrates the
year of the dragon,
the honorable symbol
of activity and good
fortune, as Japan
approaches its 20th
centennial.
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A TIME OF CHANGE FOR
JAPAN'S MUSIC INDUSTRY

|

By BEN OKANO
(Presudent, Music Lzbo)

One thousand firms g3 bankrupt every mon-h in Japan.
The Jezpanese record business is also g-eatly irfluenced by
the cu-rent economic rezession. The amnual p-oduction >f
records which never once declined in the last 15 years, ac-
tually decreased in 197E. Some 177,371,000 records we-e
manufactured in 1975, which is a decrease of 2% when on-
pared with 1974 when 181,659,000 units were manufac-
tured. Doltarwise, production in 1975 reached $4£7 million,
an increase of 4% when compared with $341 mil ion of 1973,
Howevar, the rate of increase is the lowestin the last 15 years.

Per unit cost of records ir Japan has been increasing stead-
ily. Per unit cost records i1 1971 was about $1.70. The figu-e
increased to about $2.60 in 1975. Mamufactusers tried -o
cope wath soaring costs by raising the prces on recorcs.

In fact, Crown Records raised the reta | price an singles o
600 yen ($2) from 500 yen ($1.67) two years agc. Eut at.“hat
time no record manufacturer followed Csown Recards.

Howzver, King Records raised the retail price ori domestic
and foreign singles in March 1976. It is clear that other men -
facturers will follow King Racords in a prce hike this time.

Unti three years ago, the average Jrice on LPs was 2,00
yen.($6.€7), but the averagz price on _Ps.is almost 2,500yen
($8.33 now: The feeling in the indus'ry is that the price hite
1S '‘unévoidable."

Currant inflation and soaring of various costs are the man
reasons for the price hike. Soaring costs for perscanel, ora-
ductior and distribution nullitied. the 2ffarts mace tor rat on-
alized eperations. Theresult is the puice hike.

Under such circumstances, mechanical royalties and i
censing fee for masters are expected :0 increase. Mecharical
royalties on both singles and LPs are 2xp=cted tc rzise to 6%
by 1380. The rate has been set by the _apanese Societv of
Rights of Authors & Composers (JASRAC) anc tne Jajran
Phonograph Record Assn (JPRA). Th2 percentage will be ap-
plied tc the retail price aftar subtractirg the commodity tax of
15%. This means that collections from mechania: royalties
will increase together with an incrzase of -he retal grice. Ths
fact further puts record manutacturers in bad rosition, but
certeiny it is good news for music publ shers, yricists and
composers.

It is not strange to see an increase in the licersing fee far
masters. The style of producing records has greetly chanzed
n thz last 10 years. Until then, most yriasts anc composers
~ere exclusively contracted to record companies. Record pro-
ductiors were compietely done by record companies. How.
aver, this practice started tc change abou- 10 yea-s ago when
ndependent production cempanies started to appear and
“ights cn masters began ta celong to ther. Wher record pro-
ductiors were totally handi2d by a rezord compzny, it cauld
do anything to rationalize its product on activities. Howeve-,
working with an independ2rt procuction company, ¢t became
necessary for a record company to meet a demanc rrade byi-.
This fact added another surden on 3
record abel.

In this last nafion to use price maintenance on records and tapes, the
appezrance of “‘discount tickets™ ushers in a new era. Soaring inflation.
Rising costs. Pecord companies are feeling the crunch. However, me-
chanical royaltes are rising and this is good news for publishers, lyricists
and composers—mechanicals may go up 6% by 1980. Meanwhile, the
expensive, long drawn out creatiwe recording session is here at last. It’s
called “new mausic."” But while all this happens, the importing of record-
ings from abroad adds to the complexity of the Japanese market. Then
there is the “private recording'’ situation as more and more Japanese
“take ' their music from broadcast on tape recorders. It is going to be a
most “nterestirg year.

tion of so-callec **New Music." It is very difficult to explain this
new genre of music. In the simplest words, the genre includes
the compositions produced by singer/songwriters like Bob
Dylan. These a-tists do not believe in ‘*head arrangements’
and do everything in a recording studio which means that they
have to maintain a large staff and a lot of studio time. Also
they have to pay a lot of money to the members of an orches-
tra because of the time they spend in a studio. However,
record companes do not try to cut on these expenses because
these artists hase been having the largest share in the LP mar-
ket for the last -wo years. Also, a lot of recordings are done in
Los Angeles or in London and each recording in a foreign
country requires a staff of more than 15 persons. An increas-
ing number of recordings abroad contributes tc the soaring
production costs.

Thelicensing fees for foreign masters are also increasing as
aresult of anincrease of the number of record companies. In
the past, the rate was 10% and now it is reaching the rate of
15%.

Inflation is another big problem that a record company is
coping with. Inflation greatly affected the demand of con.
sumers for reccrds which in turn is affecting the sales.

An increase cf unemployment and a cut in wages resulted
in the decreased expenditure for leisure. Of-course, it does not
mean that the tumber of music lovers is becoming smaller.
People just started to lock for other ways to “obtain music."”
Thus, a new prcblem of *‘private recordings’ arose for the in-
dustry. A reportreleased by JPRA points out that ‘“The rate of
increase of the croduction of playback equipment was higher
than that of records. Cultivating the demand for records is an
urgent subject for the whole industry.” It is clear that the
greatest use fortape recorders is *‘recording of records or mu-
sic broadcastings’ and these privately recorded tapes are re-
placing records in many cases at this time of inflation. It
should be emplasized that this practice of private recordings
is greatly affectng the record industry in Japan.

The sales of Jomestic records in 1975 reached $232 mil
lion, which is a slightincrzase when
compared with $231 of 1974. Con-
sequently, the market share de-
clined from 60% of 1974 to 58 in
1975.

~
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Tokuma photc

In tke past, the licensing fee for =
masters was about 8% of the retai
price (excluding the commaedity tax o
15%). (furrently. the rate has in
creasec to aimost 10%.

A lot of money is spen: on praduc

Yumi Arai (Toshiba-EMI), the queen cf
“New Music'" (top of pages,

Masak Veda & South To South (To-
kuma), another ‘*“New Musiz"" act.
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'New Music”’ acts Eikichi ¥azawa (CBS Scny) left and Halo ¢amazaki (Elec). -a I :
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On the other hand, saies had a healthy inzreese in 1975 39

and reached $172 million. Sales in 1974 was $157 million.
Foresgn secords expanded their share from 40 of 1974 to 42%
n 1975. Until 1974, domestic records had steadils been ex-
oanding their market share, but the trend stoppad n 1975. It
s vary difficult to predict whether this *‘new trend™ will con-
tinue. At the moment, Japan is a strong dcmestic market.

As for tapes, the production of cassette tzp=s exceeded
that of cart dge tapes in 1975. This fact is not onty limited to
Japen, but t seems that we are in the ‘‘era of caszettes.’”” The
orocuction of cartridges declined to 12,160,000 units
(12,790,009 units in 1974) in 1975. On the othar hand, the
procuction of cassettes increased to 14,090,000 units
{11,154 00D units) in the same year. The produc:ion of reel-
to-reel tapes daclined from 111,000 units of 197410 44,000
units in 1975. The sales of pre-recorded cassettes increased
at record stores and at the same time cassett= ciasback sys-
rems for cars penetrated the market.

Tke figures stated above are based on the praduction of
manufacturers which are the members of JPRA. When the
production of non-members are added to these figures, it is
expectec that 40%. of the market for pre-recorded tapes is
held by cassette tapes. 3

Most of tqe pre-recorded tapes contain instrumentals and
the piracy is very limited. For records, piracy & rom-existent.
Simi ar to record manufacturers, tape manufactures are also
coping with soaring costs.

Thre expo-t of records in 1975 did not even reacn 1% of the
total production. During the year, records worth $2.7 million
were exportzd and this is an increase of 27% whan ompared
with the previous year. Even though it is an increase, the
amo.nt is still small.

A tota of $333,000 worth of records was exp=rzed to the
1).S. British record importers often seek American records,
whic1 ar2 a ready deleted from the catalog in the LS. and in
Japan. In many cases they look for country recorcs or “‘Live in
Japan’ records by American jazz artists. There smno cutout
market per se in Japan.

Impor:s cf records in 1975 reached $10.7 millon, which is
an ircrease of 2% when compared with 1974, In s0me cases,
these imoorted records appear in the Japarese masket faster
and at a ch2aper price than those released by the Japanese
licensees. These imported records create a prcblen for Japa-
nese music sub-publishers because royalties afe not paid on
impcrtec records. The biggest exporter of records to Japan is
the US.

The number of forzign labels represented in Japan was 102
in 1671, bu: this number had increased to 168 by 2975. One
of thareasons ‘or this is that the number of record companies
has increas=d during these years. The other reasan is joint-
venture record companies in Japan are actively ccneluding la-
bel deals wizh those foreign labels which are not included un-
der the wings of their partners. The business itself &s becom-
ing more inzernationally oriented.

It s diffiault to list an exact percentage of records sold by
direct mail. However, the biggest problem in tais *i2ld is also
that of soaring costs. Postage was recently daubled. There-
fore, most of the advertisements are now plzcesd n printed
media. The price cn records

sold via DMs ar= somewhat
lower than tha: of records
sold in retail shops. This
fact ofter creates
trouktle between
{Continvea 91 page 58)

Tokuma pnhoto

Wesr Road Blues Band (Tokuma) performiig *“New Music.”
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World Popular Song Festival.

There are 31 music festivals held each year in Ja-
pan. This means there is one festival for every 11.7
days.

Even though there are 31 festivals, there are not
31 ‘““distinct’ festivals. One festival may be divided
into two: one held during the first half of the year,
and the second part held in the second half of the
year. However, artists do appear at both events and
people do treat each of these *‘sub-festivals’ as one
big event.

Among these events, 13 are sponsored by broad-
casting stations. Television and radio stations play
an important role in exposing new songs and new
artists. Therefore, these festivals have considerable
influence and people in the industry pay a lot of at-
tention to them.

From the historical viewpoint, the Japan Record
Grand Prix with a history of 17 years is the oldest.
Originally, the event was sponsored by the Japanese
Composers Society. Tokyo Broadcasting System
(TBS) had been cooperative with the event since the
time when the festival was not as authoritative as it
is today. TBS has been televising the event exclu-
sively since seven years ago and the TBS staff joined
the administrative committee of the festival at that
time. Up to that time, the event was held in Novem-
ber. However, when TBS joined in the administra-
tion, the new date was set up and since then the
event has been held on Dec. 31 every year. There
was reason for this. Japan Broadcasting Corp.
(NHK, semi-governmental) televises the Year-End
Singing Competition on December 31. TBS set Dec.
31 as the date for the Japan Record Grand Prix and
tried to make it a rival program of NHK’s Year-End
Singing Competition, which is not a music festival
but simply a music program.

About 20 male vocalists and the same number of
female vocalists appear on the
Year-End Singing Competi- . \25
tion and sing their hit W
songs alternately.
The winning
team, Reds

(8] o

\$
o\

(females) or Whites (male), is determined by a number of specially selected judges.
This is a very popular program and registers the rating of nearly 30%. Therefore,
the commercial stations could not compete with NHK. The Year-End Singing Com-
petition is videotaped and the tapes are sent to the Japanese embassies and con-
sulates throughout the world and are shown to Japanese living in foreign countries.
Some people satirically call the Year-End Singing Competition ‘‘a nationat event.”

Many artists who appear on the Japan Record Grand Prix also appear at the Year-
End Singing Competition. Therefore, the Japan Record Grand Prix is held between
7 p.m. and 9 p.m. and the Year-End Singing Competition is held between 9 p.m.
and 11:45 p.m. The artists are taken from the Imperial Theater, where the Japan
Record Grand prix is held, to NKH Hall, where the Year-End Competition is held, in
cars led by police.

It is important for record labels and talent management agencies to have their
artists appearing on NHK's Year-End Singing Competition. In an exaggerated way,
itis a problem of whether to “live or die" for them. People in the industry consider
this event one of the most important music happenings.

The same thing could be said for the Japan Record Grand Prix. It is similar to the
Grammy Awards and even the presidents of record companies come to the theater
Dec. 31 when the Record Grand Prix, the best vocalist of the year and the best new

FESTIVALS:
A ‘Live Or Die’
Serious Contest

In Japan it's nothing for an artist to spend more than 60 days a year
preparing for festivals or participating in festivals—too much says the
booking agent/personal management association. With 31 different
festivals going, the situation may change this year.

artist of the year are selected. A record company also receives as award when its
artist is selected to the Record Grand Prix. The Japan Record Grand Prix, of course,
gathers high ratings and has great influence on music business.

Other commercial stations could not let TBS alone have such an influence on the
music industry. For this reason, all commercial stations, except TBS and NHK,
launched the Japan Popular Song Grand Prix six years ago. The award is given to a
singer who contributes the most to the music broadcasted. This is a relatively new
award and is televised alternately by each commercial station.

From the viewpoint of record companies, since their artists are receiving a iot of
exposure from these stations, they have to be cooperative with the event. Winning
an award gives a merit which in no way is small. At the same time, because the
eventis held in November, it may influence an artist's appearance on the Year-End
Singing Competition and his possibilities for the Japan Record Grand Prix. There-
fore, people in the industry consider this another important event.

These three events are considered the most important among record com-
panies. People in this industry pay a lot of attention to them. In fact, people often
say that these three events are sufficient.

When the Japan Popular Song Grand Prix was launched, broadcasting stations
concluded a “‘gentlemen’s agreement’’ among themselves and agreed not to hold
any festival with the title of ““Grand Prix" individually. The Japan Record Grand Prix
played an important role in increasing prestige for TBS, however, because the Ja-
pan Popular Song Grand Prix is sponsored jointly, no one individual station really
gets all the merits. Thus, broadcasting stations started to launch their own music

festivals. Television stations
like Fuji, NTV and NET launched
their own festivals. JOQR, a radio sta-
tion, faunched a music festival called
Shinjuku Music Festival for new artists.
JOLF and JORF, also radio stations,
followed the station and estab-
lished their own festivals for new
artists.

Music festivals in Japan are con-
tests: artists win and lose. They do
not have a clear-out characteristic as
for example, Newport Jazz Festival, a
yearly reunion for jazz artists.

Festivals in Japan may be effective in ex-
posing new artists and new songs. In this
sense Shinjuku Music Festival and liz-
uku Music Festival, a festival which is
held in the Southern island of Kyushu,
have their own characteristics: Both fes-
tivals are specially designed for new art-
ists. However, these new artists sing 3%
songs that are already released on rec- (
ords, therefore, they are not the contests
for “‘new songs."

Popular Song Contest, sponsored by Yam-
aha, is not related to any broadcasting station. It isa
contest for unknown amateur lyricists, composers
and singers (most of them are singer/songwirters).
This contest has created top artists in the past and
they sold millions of records. This contest is related

(Continued on page 58)
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Michel Polnareff.

Sal Adamo at auto-
graphing session.

how to play a trumpet.

Japan ‘Heaveniy’ For Foreign Acts

Karen Carpenter couldn’t make a concert date because of illness but Richard Carpenter came to Japan anyway and
held a press conference to tell why the tour was cancelled. It was a good will coup in this polite land that is a

Nini Rosso shows Japanese grammar school pupils

“heaven" for visiting foreign recording artists.

More than 100 acts visited Japan in 1975. Itis a heaven for foreign art-
ists.

There are a number of foreign artists who clearly consider Japan as

“their’’ market. For example, the Ventures. They visit Japan every year

and hold nearly 100 concerts per visit. In Japan they are corisidered

“the fathers' of electric guitar players and the Japanese youth

come to their concerts to learn new techniques.

Nini Rosso, Claude Ciari, Paul Mauriat, Sam
Taylor, Salvatore Adamo and Perez
Prado are among the artists who visit Ja-

pan regularly, Songs composed by the

Ventures became hits. Claude Ciari and

Sam Taylor did recordings in Japan and

these records had substantial sales here.

There is a female vocalist from
Argentina who also has been
coming back to Japan every year.
This singer, Graciela Susana who is
also well known in her home coun-
try, has a recording contract with

Toshiba-EMI and has recorded a

number of songs in Japanese.

Graciela's alto voice, combined with

Spanish-accented Japanese,

charming. One of her

Graciela Susana.

months in Japan and six months in Argentina.

During 1975, 70 acts came from the U.S., six-teen
acts came from France, eight acts came from Eng-
land, six acts came from Italy, two acts came from
West Germany and one act came from Holland, Ar-
gentina and Cuba.

A large number of rock and soul acts was notice-
able among the acts from the U.S. Shanana, Three
Degrees, Ray Charles, Rick Wakeman, Wishbone
Ash, Lou Reed, Millie Jackson, Grand Funk Railroad,
Three Dog Night, Crosby & Nash, Stylistics, Gladys
Knight & the Pips and Kool & the Gang are among
them.

Many jazz artists come to Japan. Ella Fitzgerald,
Peggy Lee, Sarah Vaughan, Carmen McRae, Art Bla-
key, Milt Jackson, Ray Brown, Oscar Peterson and
McCoy Tyner are jazz artists who visited Japan last
year. Ray Brown signed a contract with Alfa Music
and he will be producing jazz records in Japan. He
will be working closely with the No. 1 Japanese jazz
pianist, Norio Maeda.

Buddy Guy, Junior Wells, Otis Rush and Big Joe
Williams were among the blues artists who visited
Japan in 1975.

Among pop artists who came here from the U.S.
were Helen Reddy, Glen Campbell, Jose Feliciano,

(Continued on page 50)
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‘ “Vﬂ Corporation

affiliated with RCA & Japan Victor, is

a total record company and is determined

to be the BEST in the business of creation, promotion
and sales.

Japan is our home base but the world is our field.

I\ﬂll Records and Tapes

OUTLINE OF THE COMPANY

Established : September 21, 1875
RVC Officers:

President., ichiro Okuno Director, Kenneth D.Gloncy

Senior Managing Director, Tsuneo Nagono {President of RCA Recordsl {Non-full-time director]

Director, Hirobumi Tokumitsu Director, Robert D.Summer

{Executive-Vice-president of Victor Company of Japan Ltd,) {Vice-president of RCA Recards, International)

{Non-full-time directorl, {Non-full-time-director]

Statutory Auditor, Kokichi Matsuno Director, Tokugen Yamamoto

{Presidert, Victor Company of Japan, Ltd., . {Director, Regional Market Dzvelopment, Asia-Pacific, RCA Recordsl
Statutory Auditor, John H.Rich, Jr. {Non-full-time director)

{Vice-President, RCA International, Ltd.|

3 ADDRESS : 1-7-8, Shibuya, Shibuya-ku, Tokyo 150, Japan PHONE:(03}499-3311 CABLE: RVCRCARECORD, Telex:242-5162
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ecording engineers are fi-

nally being recognized in

Japan and there is a real

trend to more independ-

ent producers getting in-

volved in the thriving stu-

dio scene. Already, one

studio is reporting an increase in hours

of 20% beyond a year ago as the rush

for multi-track capability finds many
going for U.S. made consoles.

The first recording studio in Japan ap-
peared about 50 years ago. At that time, it
was almost exclusively used for recording
sounds for motion pictures. Unlike now, it
was not equipped with any soundproofing
and outside noise often interfered with the
recording session in process.

There were already a number of so-called
rental studios in early '30s. Their main busi-
ness was to copy the sound from a particular
sound source.

In the early '40s, studios started to
be designed with soundproofings. The
recording business in Japan started
to develop rapidly after 1951 when
the first commercial station went
on the air. With the development of
commercial broadcasting, com-
mercial stations started to use
rental studios as their subcon-
tractors in producing commercials
and programs.

Audio equipment improved to-
gether with broadcasting equipment.
Record manufacturers improved their stu-
dios to come up with better quality of re-
corded music. Rental studios
improved their facilities to
record music for movies,
radio and TV programs.
Thus, the efforts for a
better quality recorded
music were geared at
both ends of the record-
ing business. As a result,
Japan is in the midst of
the multi-track recording
era today and it is a must
for a recording studio to be
equipped with facilities for
multi-track recordings.

Equipmentwise, recording
studios in Japan are not inferior
to those found in the U.S. or in
the U.K. A lot of improvement has
been made for the atmosphere of a stu-
dio so that an artist can exert this creativity to
the maximum. Many studios are equipped
with a psychedelic lighting system and a lot
of attention is paid to the interior in order to
give an “at home' feeling to artists and
musicians.

Good sound comes from mixers who
use the modern equipment installed in

Yousui Inoue (For Life), one of the big-
gest album sellers in Japan, plans his
new recording at Onkio Haus.

these studios. However, the biggest differ-
ence that exists between recording studios in
Japan and in the U.S. or in the U.K. is an ap-
preciation that is given to the mixers working
at these studios. It does not mean that their
hard work is not appreciated. The point is
that their work is not appreciated properly. It
is only recently that an album cover of a do-
mestic LP started to carry the name of a
mixer who worked the album along-with the
names of the artist, the producer and musi-
cians. A point is made by Kei Ryuzoji, studio
manager of Onkio Haus, which is one of the
major recording studios in the world's second
largest record market: “‘For every record that
is recorded at our recording studio, we ask
the record company to state on the record
cover ‘Recorded at Onkio Haus.' This gives
pride to mixers and staffers who are working
here. We also ask record companies to carry
the name of our engineer on a record cover

whenever the record is recorded at our stu-
dio. We are trying to improve the position of
studio engineers. Their work should be highly
appreciated. A mixer plays an important role
in creating music and it is only natural that he
be treated equally with artists and producers.
| hope we will catch up with the U.S. and Eu-
rope in this sense as well.”” An average engi-
neering fee for a mixer in Japan is $10 which
is low when compared with that in the U.S.
He points out that more and more record-
ing studios are using U.S.-made consoles be-
cause, according to Ryuzoji, they are
equipped with the voltage control attenuators
(VCA) and are easier to use for multi-track
recordings. Victor Studio (studio manager Ki-
yoshi Okumura) has recently replaced its JVC
console in Studio 2 with the Quad-Eight con-
sole. Multi-track recordings necessitate re-
mixings which result in extended studio
hours, which in turn give more business to
rental studios. An average LP in Japan was
completed in 80 hours in the past. The multi-
track recording increased the number of

Studios Spin

Special equipment for Studio No. 1 and
Studio No. 2 include echo machines (2 EMT
Reverberation Units EMT 140STs, AKG BX-
20, Quad-Eight Reverberation System RV-10,
Otari Af-066), microphones (6 Neumann M-
49Cs, 10 Neumann U87s, 5 Neumann
KM86s, 4 Sony C-500Rs, 6 Sony C-37Ps, 10
Sony C-38As, 5 RCA 77DXs, 4 Electro-Voice
RE-20s, 4 AKG D224Es, 2 AKG D202Es), a
Dolby (M-16) noise reduction system, a
Stellavox (Type-SQ-7) quadrasonic portabie
tape recorder, a Quad-Eight (LM-6200) sub
mixer, a Quad-Eight (TM-499) digital audio
delay, a Countryman (Type 968) phase shif-
ter, an Altec (9062A) graphic equalizer, a
Quad-Eight (Auto-Mix 23B) limiter, a Spectra
Sonics (Model-610) complemiter.

Sekiguchi is another expert recording engi-
neer who has been concerned with the posi-
tion of recording engineers. ‘At last the im-
portance of engineers in creating music is
started to be recognized by the people in the
industry. And at the same time, | have to
point out that the ability of mixers working for

By ALEX ABRAMOFF

(Chief of Overseas Relations, Music Labo)

With Multi-Track Growth

hours for the completion of an average LP to 120.
Increased studio hours is pointed out by Toji Seki-
guchi, managing director and general manager of
recording engineering of Mouri Studio. He reports that
at his studios, the work hours in 1975 increased by 20%
over 1974. Mouri Studio has two studios known for modern
equipment and high engineering standards.
Its larger studio, No. 1, has an area of 260m?
(2,798 square feet) and can accommodate as

many as 60 musicians. Basic equipment of
Studio No. 1 comprises a 20-input, 16-output
Quad-Eight QE-2082 mixing console, five
tape recorders (Scully 288-16B, Ampex AG-

440-8, Scully 280-4, 2 Ampex AG-440B-
o 29) five monitor speakers (Altec A7XX) in

2. the control room, five monitor speakers

51 (Altec 640E) in the studio proper and

£ five monitor speakers (Altec 1569A).

‘g The rental fee per hour (as of February

3 1976) is $90 between 9 am. and 5

3 p.m., $100 between 5 p.m. and mid-
night and $117 between midnight and
9 am.

The smaller studio, No. 2, with an
area of 120m? (1,291 square feet) ac-
commodates as many as 40 musicians.
The studio has a 16-input, 8-output Quad-
Eight QE1682 mixing console, four tape
recorders (Ampex AG-440-8, Ampex AG-440-

B-4, 2 Ampex AG-440B-2s), five monitor
speakers (Altec A7XX)in the control room,
five monitor speakers (Altec 604E) in the
studio and five monitor amplifiers (Al-
tec 1569A). The hourly rental fee is
$70, $80 and $90.

The ‘Genuine A&R’
Expert Is Recognized

The term a&r is not widely used in Japan.
The words that are used instead are ‘‘pro-
ducer’ or “‘director’” which do not have any
difference in their meanings in Japan.

In the past, most of lyricists and composers
used to be exclusively contracted to record
companies. There existed a “‘master and pu-
pil"” relationship between a lyricist/composer
and a would-be singer. A lyricist or a com-
poser gave a song to his pupil who made a de-
but with this song. Lyricists and composers
were used to select a song for singers. Of
course there were a number of producers who
selected songs for singers and created hits.
However, in many cases, a composer acted as
a producer at a recording session.

But it has changed. There are still a num:

ber of exclusively contracted lyricists and
composers, but most of the compositions are
produced by independent production com-
panies. Therefore, most of the hits nowadays
are made by “independent producers.’” How-
ever, these independent producers are not
“independent’’ in the American or European
sense. Most of them work for music publish-
ers such as Watanabe Music Publishing,
Nichion, Tokyo Music Publishing and Shinko
Music Publishing. These music publishers
have a distinct a&r division and producers be-
long to a music publisher to produce masters.
Record companies have their own ‘‘direc-
tors’ but a number of hits created by themis
small. The fact is that it is becoming increas-
ingly difficult for a hit to break out of a corpo-

rate structure.
Many folk
and rock, so
called ‘‘New
Music,”” art
ists prefer not
only to write
their songs by
themselves,
but also to
record their
songs alone.
In other words,
to produce
masters by themselves. They want to record
with a producer that they can believe in.
Under these circumstances, Polydor K.K.
has established eight related independent
production firms. Polydor officials strongly
feel that capable producers cannot really be
creative in a Japanese corporate structure
which is centered around lifetime employ-
ment and seniority. The company is prac-
tically separating entire production activi-
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Mouri Studio photo

rental studios improved a lot. One of our mix-
ers, Naohiro Kobayashi, mixed the 1975 Ja-
pan Record Grand Prix song of Akira Fuse
(King) and received an engineering award for
it. Itis the first time that a mixer working for a
rental studio received such an authoritative
award and it is encouraging for other mix-
ers," says Sekiguchi. Even though the num-
ber is limited, there are already some inde-
pendent mixers in Japan.

A multi-track recording implies that tracks
of the same record may be recorded at differ-
ent studios. This fact made it necessary for
recording studios to have some common
standards. Sekiguchi, who is also one of the
directors of the Television, Film And Sound
Recording Council of Japan, is working
through the council to standardize the terms
used in recording studios, recording sheets
for multi-track recordings and small speakers
for monitoring. By setting up these standards
it will be easier for recording engineers to
work and maintain the quality of multi-track
recordings. Also, Sekiguchi says that Japan
was invited to join FICS (La Federation Inter-
nationale Des Chasseurs De Son) which holds
an annual international contest for amateur
sound recordings. According to him, Japan
will participate for the first time in the contest
scheduled for this fall in Switzerland. This
may be a valuable place for the Japanese en-
gineers to exchange views and opinions with
the foreign engineers.

RVC opened its new studio (chief engineer
Eiji Uchinuma) on February 4, 1976. The stu-

(Continued on page 54)

Hiroshi Itsuki (Tokuma), one of the
top Japanese singers, and who will
be performing at Las Vegas Hilton
this summer, records at the Mouri
Studio.

ties from the corporate sturcture.

In order to increase the fame and
status of their producers, the com-
pany has a policy of setting up one
label for one producer. As the be-
ginning of putting this policy into
practice, Polydor is launching a new
label, Kitty, at one of their independent pro-
duction firms, Kitty Music.

The industry here has started to realize the
importance of producers in the creative field
and Polydor is having success by putting this
theory into daily practice.

It seems that Japan will have genuine inde-
pendent producers in near future and their
influence on the corporate sturcture of record
companies will not be small.
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TATS NAGASHIMA IS BACK AS CHAIRMAN OF THE BOARD OF BOTH KYODO TOKYO
AND UDO ARTISTS.

THERE WILL BE A CLOSER COORDINATION AND COOPERATION BETWEEN THE TWO
MAMMOTH PROMOTION COMPANIES.

KYODO TOKYO UDO ARTISTS

JIRO UCHINO - SABURO ARASHIDA SEIJIRO UDO

@STAFF : KYODO TOKYO/kamijo, mike. isemoto, murayama, tommy. yama, shorty. kuro, yamauchi, hatch, taboo. doji, sugiyama., watanabe. etsuko, tanabe, nishio. ogura, ichinose,
fujita, sampei, arai, suzuki, tohyama, kobayashi, kohno, kawashima, yoshizawa, ueda. UDO ARTISTS /yasuda, terabayashi, ishi, jun, akasaka, ozawa. takahashi, ugawa, shibata,
noguchi.
®BRANCH OFFICES:KYODO OSAKA/hashimoto, ohta. amano, sano, kimura. saeki, kawamura, fujiwara, ohhara. matsuoka. KYODO SAPPORO/takeda, kudo. saito, kawagoe,
inagaki. tonozaki, nakagawa. KYODO YOKOHAMA / fujimura. okamoto, karino, miyake. matsuda. nishio. KYODO HOKURIKU/sugimoto, kanzaki. kasai, niwa.
KYODO NAGOYA/kamio, urata, ohtsuka. KYODO KYUSHU/chuma. KYODO OKINAWA /suzuki. UDO OSAKA /shimizu, yamazaki, kumahara, tagashira.
®AFFILIATIONS : TAIYO MUSIC/ kay, hideo, fujii, shimo, honda, koyama, maria, emori, yuki, iwanaga, yoshinari, ishimoto, yamanaka, morita.

KYODO PRODUCTIONS/nanri, ashida, akimoto, isaka.
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MAIL: AZABU P.O. BOX 20, TOKYO
TELEX: J26512 AAB TAIYOMUS CABLE:TAIYOMUSIC TOKYO

MUSICHON Keep Japan Beautiful RONUPAIION

CONCERT TOURS: JAN—JUN 1976  JOSE FELICIANO DOOBIE BROTHERS CLAUDE CIARI LETTERMEN EAGLES

AVERAGE WHITE BAND EDDIE KENDRICKS SANTANA NEIL YOUNG CARPENTERS CARAVELLI FELIX PAPPALARDI-CREATION
RAPHAEL  JONI MITCHELL LA EXPRESS PETER NERO NANCY WILSON B.S.& T  BILLY VAUGHN NEIL DIAMOND SUZI QUATRO
THREE DEGREES  CLIFF RICHARD VENTURES RUFUS NATALIE COLE TOMMY DORSEY ORK. NEW ORLEANS TRADITIONAL BAND

www . americanradiohistorv. com


www.americanradiohistory.com

44

A Billboard Spotlight

APRIL 17, 1976, BILLBOARD

hat do you leave out
in calculating roy-
alty Payments?
Broadcasting sta-
tions have one idea
and the rights
society have an-
other. Meanwhile, record manufac-
turers are concerned about royalties
paid on one side, Then there is the
budget LP question. And in the mean-
time, the print music business bur-
geons to say nothing of exciting prod-
ucts such as books that include the
scores, photos, biographies and disco-
graphies of the recording artists.

Since April 1975, all mechanical royalties in
Japan are based on percentages. Up to that
time, it was either **7.20 yen (2.4 cents) or
2% of the retail price, having deducted 15%
commodity tax'’ for one side of a single. How-
ever, this rule has been revoked and all me-
chanical royalties are based on percentages
now. This development is progress for copy-
right owners.

Even though the percentage will be raised
to 6% for two sides of a single and an LP by
April 1979, the rate will be increased every
year until it reaches the targeted 6%. In other
words, between April 1975 and March 1976
the mechanical royalty for one side of a single
is set at 2.2% (4.4% for two sides) and 2.6%
(5.2%) for one side of an LP. From April 1976
the rates will be increased to 2.4% (4.8%) for
one side of a single and an LP and the rates
will be effective until March 1977. From April
1977 to March 1978, the mechanical royalty
for one side of a single will be 2.7% (5.4%)
and 2.8% (5.6%) for one side of an LP. The
rate will be 2.9% (5.8%) for one side of both
singles and LPs between April 1978 and
March 1979. From April 1979 to March 1980,
the rate will be 3% (6%) for one side of both
singles and LPs. The Japanese Society of
Rights of Authors & Composers (JASRAC)
and the Japan Phonograph Record Assn.
(JPRA) will negotiate on the percentage of
the mechanical royalty to be effective after
April 1980.

There is one condition for putting a new
rule into effect. The condition is *If blanket
royalty payments for broadcasting are not
made until April 1977, then the royalty rates
will be kept at the level of April 1976-March
1977 and will not be raised any further.”

Record manufacturers are reluctant to pay
the royalties one-sidedly. In fact, if blanket

royalty payments

30 for broadcasting

. are put into ef-

fect, the
amount

Kei Ogura (Polydor).

Kaguyahime (Crown).

will be uncomparable to the broadcasting roy-
alties of the past.

For some budget LPs, the royalty may be-
come smaller. However, the overall income of
music publishers, lyricists and composers
from mechanical royalties will increase.

The biggest interest for the Japanese mu-
sic publishers is the enforcement of blanket
royalty payments. In 1975, a committee was
formed between NHK (Japan Broadcasting
Corp., semi-governmental) and JASRAC. A
similar committee was also formed between
National Assn. of Commercial Broadcasters
in Japan and JASRAC. At these committees,
negotiations were held on blanket royalty
payments for broadcasting. The conclusion
was reached that both NHK and commercial
stations would make a provisional payment
(for the period between April 1975 and March
1976) and the negotiations for the adoption
of blanket payments will be held again some-
time in the first half of 1976.

The provisional payment is made up of:
$2,270,000 which will be paid by commercial
stations, and $627,000 which will be paid by
NHK. The total provisional payment amounts

million as the blanket royalty payment for
broadcasting. NHK considers ‘% or Ya of
commercial stations’’ to be a reasonable rate
for them. Even if the rate of Y%a were applied,
NHK will still have to pay more than $2 million
as the blanket royalty payment for broad-
casting. The total payment from commercial
stations and NHK would exceed $11 million.
The overall income of commercia! stations
has been increasing since 1973, and even
when 1973 is taken as an example, they
would have had to make a payment which is
six times greater of what they made.

There is also a big difference in opinion be-
tween JASRAC and broadcasting stations on
what should be excluded from the amount to
be used as a basis for making calculations
from royalty payments. Broadcasting sta-
tions insist on excluding the items which
make up nearly 80% of their total income. On
the other hand, JASRAC agrees to exclude
the items which make up only about 20% of
the total income. Therefore, their views are
180 degrees opposite of each other. Commer-
cial stations hold that the income for produc-
tion of programs and income from commer-

Blanket Broadcast,

One-Side

Royalty

Turn Up
Publishing Fortissimo

By TAKESHI AKOJIMA
(Editor-in-Chief, Music lLabo)

to $2,897,000. This is an increase of almost
50% when compared with the provisional
payment of the previous year. Therefore, it
could be said that there was a certain prog-
ress on the part of copyright owners. How-
ever, certain officials of JASRAC are dissatis-
fied with the outcome of the negotiations.

Why they had to settle for a provisional pay-
ment? There was a big gap between the opin-
ions of JASRAC and NHK or JASRAC and Na-
tional Assn. of Commercial Broadcasters in
Japan. NHK did not even want to sit at a ne-
gotiation table if the adoption of blanket pay-
ments were assumed. (However, some offi-
cials of NHK are starting to second the idea of
blanket payments.) Broadcasting stations
wanted to keep their payments to “the min-
imum’’ and copyright owners wanted to get
“the maximum.” This resulted in hard feel-
ings which could not be resoived by logic.
There is a little hope for a concession from ei-
ther side.

In 1973, the overall income of commercial
stations was about $1.8 billion. According to
JASRAC, $470 million of this amount should
be used as a basis for calculating the blanket
royalty payments for broadcasting. If the rate
of 2%, as in the U.S., were applied, then com-
mercial stations will have

0
to pay about $9 o

o
o

Akira Fuse (King).

cial spots must be excluded, among other
items, from the basic amount subject to blan-
ket royalty payments for broadcasting. JAS-
RAC sees no room for any concession partic-
ularly on these two points.

In the U.S., all productions are done by in-
dependent production companies. There-
fore, the money that is related to productions
is not subject to blanket royalty payments for
broadcasting. However, in Japan, 50% of pro-
grams are still produced by broadcasting sta-
tions themselves.

NHK has a national network. Commercial
stations have their own networks, but these
networks are not really the networks in the
American sense, but the results of contracts
between a key station and local stations
which are completely independent com-
panies from a key station. Also as stated
above, half of the programs in Japan are pro-
duced by broadcasting stations themselves.
These facts which are special to Japan add to
the difficulties in conducting negotiations for
blanket royalty payments for broadcasting.

The negotiations between JASRAC and
NHK, and between JASRAC and commercial
stations will start again soon. Since there is
little chance for a compromise, the Cultural
Agency may step in as an arbitrator. Nothing
really can be predicted at the moment.

The policies of JASRAC for this year include
an increase of the rate of
performance royal-
ties, which

has been the same for
the last 12 years, and
setting up a rule on the roy-
alties of imported records.
Nothing so far has been
done with the royalties on
imported records. JAS- LA =
RAC will be designing NS ’
the means as to how to B
deal with these problems. i L
Even if improvements are \“
made on these two aspects, col- !
lections from them will be no way com-
parable with those from blanket
royalty payments.

In any case, the adoption
of blanket royalty payments
is the main point of interest
for the Japanese music pub-
lishers in 1976.

A point should be made on
the printing business which
has been developing rapidly in
Japan for several years. And mu-
sic publishers, which had little or no interest
in this field, started to turn their interests to
the printing business.

Especially after the war, a big weight was
given to the education of classical music in
Japan. In fact there has been a substantial
printing business for classical music sheets
and folios. However, the market for printed
popular music was very limited and music
publishers and book publishers, except a few,
were not interested in this field. The reason is
that most of the singles in Japan have a sheet
of printed lyrics inside a sleeve. Also, most of
the magazines for youth have songbooks at-
tached as a supplement. At the same time,
for so-called ‘‘Kayoukyoku'' (Japanese pop
songs), lyrics are considered more important
than melody lines.

However, since two or three years ago,
Japanese-made folk and rock music rapidly
expanded In popularity among youth and in
1975, they greatly increased their market
share under the title of "New Music.” Be-
cause of this trend, a number of guitarists in-
creased among the population and this re-
sulted in an increasing demand for music
sheets and folios. Records, instruments and
scores became inseparable for many current
hits.

Books on Japanese stars started to be pub-
lished in Japan. A book includes scores,
photos, stories and a discography of a par-
ticular artist. Books on Yousui Inoue, Kei Og-
ura, Kaguyahime and Akira Fuse are selling
well together with their records. It is said that
the printing business in Japan expanded by
three times in the past few years.

Ongaku No Tomo Sha, Shinko Music Pub-
lishing and Zen-On Music started their busi-
ness from printing. These are considered as
the “‘big 3" in this business. Nichion started
its printing business six years ago. Alfa Music,
Toshiba Music Publishing, April Music, Pacific
Music Publishing, Intersong and Taiyo Music
started to be involved in printing in the last
one or two years.

This ‘‘new business’ gives

the Japanese music publish-
ers a chance to expand and they
are starting to recognize the im-
portance of this new business.
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VICTOR HELPS YOU TO GROW FASTER IN JAPAN

@VICTOR MUSICAL INDUSTRIES, INC. @VICTOR MUSIC PUBLISHING, CO. INC. @VICTOR ARTISTS CORP. OF JAPAN

2618, 4. CHOME JINGUMAE, SHIBUYA.KU, TOKYO 26-1 8, 4-CHOME JINGUMAE, SHIBUYA KU, TOKYO 26-18, 4-CHOME JINGUMAE, SHIBUYA.KU, TOKYO
150 JAPAN. TEL 405-5151 150 JAPAN. TEL. 404.320! 150 JAPAN. TEL 402-818}
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Victor photo

hat’s going to happen now that the
public has tired of seeing the
same faces in the endless parade
of television music shows? The
single, ‘Oyoge Taiyakikun'' sells
3.7 million, an all-time high figure, and it wasn't ex-
posed on a music program but a children’s show.
Clearly, there is a new trend emerging in tv music
presentation. There are nine music tv shows now, or
half the amount of that a few years ago. What's going
to happen with the rush of broadcasters into festivals
and the resulting sameness of faces that came to
haunt “Best ten’’ tv?

Cover of “Oyoge Taiyakikun,” Masato Shimon (Canyon),
which sold 3.7 million copies (at top). Mineko Nishilcawa (Vic-
tor), at 1975 Japan Popular Song Grand Prix.

TV’s

‘Golden Hour’ Flickers

As New Formats Are Sought

The myth that ““music programs on television create stars™
has been revised in Japan. At least until 1974, music pro-
grams on television gave the most important exposure and
were the shortest route to stardom for Japanese artists.

Most of these one-hour shows were ‘‘Best
Ten' type where the artists whose songs were
charted on magazines like Music Labo .ap-
peared.

From the viewpoint of television stations, it
was economical to use these artists because
their pay for TV appearance was extremely
low when compared with their concert ap-
pearance. Also, it was very easy for them to
produce these shows because the time spent
for rehearsals was almost none when com-
pared with dramas. Because they had hit art-
ists on their shows they could keep relatively
high ratings.

In 1965, Tokyo Broadcasting System (TBS)
launched a successful music program called
“Songs Grand Prix’’ and the style was soon
followed by other television stations such as
Nippon Television Network (NTV), Fuji Tele-
vision, Nippon Educational Television (NET)
and Tokyo 12 Channel. The golden hour, be-
tween 8 p.m. and 9 p.m., any day of the week
was flooded with such stanzas.

Record companies and talent manage-
ment agencies viewed these top 10 shows as
the main medium to promote their artists
and thus, highly valued them. As the matter
of fact, an artist who mainly worked on tele-
vision could acquire enormous popularity in a
short period of time. An artist would happity
appear on television even for low pay beeause
his appearances were reflected in the sales of
records and guarantee payments for his

concert appearances soared together with his popularity.
In 1969, television and radio stations in Tokyo and Osaka

Billboard photo by Music Labo
1975 Japan Record Grand
Prix. Masako Mori {Tokuma),
Momoe Yamaguchi (CBS/
Sony), Jimko Sakurado (Vic-
tor) are three stars created
by NTV's ‘‘Birth Of A Star"
(all are from left in photo
from the movie ‘'Hatsukoi
Jidai”" (“'The Age Of First
Love').

Tohoi photo

started to establish music publishers as their subsidiary com-

panies. Record companies and talent management agencies
tried to reserve a place for their artists in music programs by
giving to these music publishers the publishing rights on new
songs. Of course, not all music publishers of this category look

for such ‘“promotion fees.”” Some of them are
as creative as other music publishers and are
trying to establish themselves by managing
their compositions.

In 1971, NTV started a show called ‘‘Birth
of a Star.” This is an audition for teenagers
and the winners are introduced to record
companies and talent management agencies
by NTV. This show created current top artists
such as Masako Mori (Tokuma), Momoe Yam-
aguchi (CBS/Sony) and Junko Sakurada (Vic-
tor) within two years after it was launched.

These music programs brought forth *‘the
era of good-looking singers’ or ‘“the era of
teenage singers.” When it was felt that all
these music programs became stereotyped,
Fuji Television created a show where artists
not only sing, but also act, meet with longed-
for friends and seek his or her sweetheart by
a computer. This new type of a top 10 pro-
gram is called '‘Evening’s Hit Studio’ and
reattracted the interests of television fans to
music programs.

It was thought that the days of music pro-
grams would continue. However, people
started to get tired of these top 10 shows
where they saw the same faces singing the
same songs on every station. The ratings on
such programs went down extensively and re-
sulted in the loss of sponsors. The number of
music programs decreased after Aprit 1975,
and in October of the same year, TBS took
“*Songs Grand Prix'' off the air.

Whereas key television and radio stations in Japan hold a
monthly audition for new artists where the winners receive a

(Continued on page 57)
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@ Mie Nakao 3 .
@ Michivo Azusa -Arth Promo'rmg

® Mari Sono BTV, Radio, Movie, Show and Record Producing

® Nana Kinomi . R
@® Chivo Okumura -MUSlC PUthhlng

@ Hiroko Chiba
@® Rumiko RKovanagi

S agi SHIN WATANABE

@ Izumi Yamaguchi
= B ePresident 1o WWATANABE PRODUCTION CO.,LTD.

@ Hiromi Ohta 6-8, YURAKU-CHO, 1-CHOME, CHIYODA-KU, TOKYO JAPAN
@ Savuri Nonaka TEL.502-0541 CABLE:PROWATANABE TOKYO TELEX:222-4387 WPTOK J
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MISA WATANABE

i orresiden o5 WATANABE MUSIC PUBLISHING CORP.
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TEL 502-2571

@ lajime Hana & Crazy Cats
® The Drifters @ APOLLON MUSIC INDUSTRIAL CORP.

@ Ann Lewis AKIRA NAKAMURA BTHE WATANABE PRODUCTION-EUROPE
.‘4_\-",,”' l,-]”'([,, .Re(yi()" al Manu ager for Fur(,l,f. 185 Pavilion Road London SW1 TEL.(01)235-0525

*And More Than 500 Popular Artists. HIROSHI KUWASHIMA MTHE WATANABE PRODUCTION-AMERICA
14533 Valley Vista BI. Sherman Oaks, Calif. 91403 TEL.(213)990-4224 TELEX.651383

Composers and Lyricists.

The largest and most trusted
manufacturer of music tapes in Japan

apollon.

JNMusic Industrial Corp

5-1 CHOME WAKABA, SHINJUKU-KU, TOKYO, JAPAN., TEL.353-0191
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Recorder Industry Picks 76 ‘First Year For Video’

By SUKEKAZU TANAKA
(Editor-in-Chief, Dempa Publications)

Though VTR sales have declined in the
past two years, industry optimism is
widespread. Formats are switching
from open-reel to cartridge and cas-
sette. Moreover, the Sony Betamax is
seen as augering in a whole new era of
home entertainment.

According to the statistics released by the
Ministry of International Trade And Industry
(MITI), 119,162 units, $93,250,000 worth, of
video (VTR) units were manufactured during
1975. The results are 96.1% and 97.9%, re-
spectively, when compared with 1974 when
124,008 units, $95,290,000 worth, were
manufactured.

The units manufactured reached their
peak in 1973 with 137,008 units since then,
in 1974 and 1975, the units manufactured
have been decreasing for two consecutive

A Billboard Spotlight

APRIL 17, 1976, BILLBOARD

Blank Tape Giants Spawn
U.S. Plant Expansion

TDK's California plant and Sony’s in Alabama point toward new involvement for
Japanese manufacturers in both audio and video tape.

TDK is the only Japa-
nese blank tape manufac-
turer which has its own
factory in the U.S.

The factory, TDK Cali-
fornia, was opened in Oc-
tober 1972 and it has
been manufacturing
500,000 units of blank
tape monthly since the
spring of 1973. The fac-
tory has the capacity of
manufacturing one. mil-

ever, its high-class blank
tape, “SA" tape, is still
manufactured in Japan
and is transported to the
u.s.

When the factory was
opened, it had a lot of me-
chanical troubles, but all
these troubles have been
corrected and the produc-
tion is gping on smoothly
now. The sales of the TDK
tapes in the U.S. market

lion units of blank tape
per month. In its initial stage of planning, the
factory was supposed to manufacture
enough units of blank tape to meet the total
demand in the U.S. However, according to an
official of TDK, the production of the factory
is still at the level of 1973.

All tapes that are produced at the factory
are for music recording. TDK specializes in
manufacturing of audio blank tapes. How-

is growing steadily.

Sony is constructing its first tape manufac-
turing factory in the U.S. This factory in Ala-
bama will be opened in the spring of 1977
and will concentrate on manufacturing blank
video tape. The factory will be producing
300,000 units of blank video tapes monthly.
Currently, Sony Magnetic manufactures the
blank tape which is supplied to the U.S. mar-

(Continued on page 58)

years. Money-wise, because the format has
switched from an open reel format to car-
tridge and cassette formats, it had been in-
creasing as a result of an increase of per unit
price, however, the figure for 1975 recorded a
decrease over 1974 even in that aspect.

It was hoped in 1972, when the demand for
compact VTR units doubled that of the previ-
ous year, that the demand for video systems
would continue to soar. However, the fact is
that because of an oil crisis and economic
slow down, the video industry in Japan could
not practically expand until today.

Therefore, the size of the video industry per
se, including the software field, is relatively
small. It only accounts for 5-8% of yearly pro-
duction of color tv sets ($1.9 billion worth),
tape recorders ($1.4 billion) or stereo sets
($1.1 billion).

The first compact VTR unit in Japan was
developed over 10 years ago, however, it was
only in 1973 that the units were starting to be
promoted and sold for home uses via the
sales routes for home electric appliances. Up
to 1973, the ratio between the export and the
domestic use was 50-50. Domestically, the
units were mostly used for industrial and edu-
cational purposes.

After 1973, when the sales started for
home uses, the demand for home uses
started to catch up with those for industrial
and educational uses and last year, the main
demand for video units came from homes.

However, the total demand in 1975 did not
increase at all, and as a matter of fact, it de-
creased when compared with the previous
year.

Last spring, Sony introduced its low-price
Ya-inch cassette VTR, Betamax, to the mar-
ket. The company geared its production of
Betamax units from the last fall.

The total video units produced between
January and August 1975, showed a de-
crease of 18% over the same period in 13974.
However, the figure turned out to be an in-
crease of 27% between September and De-
cember 1975, when compared with the same
period in the previous year. This shows how a
geared production of Betamax by Sony af-
fected the overall production in the video in:
dustry.

Sony deciared that it will manufacture
100,000 Betamax units in 1976. In 1973,
Sony tried to achieve the production of
100,000 units but failed. Chairman Akio Mo-
rita announced 1976 to be *‘the first year of
video” and he himself declared the goal of
100,000 units and most probably they will
achieve this goal.

Their competitors will certainly come up

(Continued on page 57)

JAPAN

MUSIC PUBLISHING CO.LTD.

2-12, Ogawa-Machi, Kanda, Chiyoda-ku, Tokyo Japan tel (283) 3791

Cable Address
SHINKOMUSIC TOKYO
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= Bring more life
To your driving

With “" T2 NL” stereo sound

Sit behind the wheel joyfully
s listening to your favorites as

¢ clearly as though you were
in the center of a concert
all. New models by “TEN”"
give you some beautiful
possibilities to choose
from, in 4-channel
stereo, cassette
and cartridge
stereo, radio

S‘% combo, or a
LB, variety of
"}f,‘adios and

- stereo
.\radios.
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New stereo sound sources by “TEN”

Cassette Car Stereo 'SP-440

eUltra-compact-120 x 45 x 148(D}mm

eEasy installation in dash or console

eFast forward and eject buttons

«One-touch auto loading device

eAutomatic switch-over of radio-player
power source

8-Track Car Stereo SL-450

*4 ICs give high reliability and vibration
resistance

sVertical head for good tape touch,stable
stereo sound

sLighted program indicators show which
program is playing

sEasily installed in dash or console

Cassette Car Stereo with AM/FM

Stereo Radio DP-460

eEasy in-dash installation in any 12V
negative ground auto

+DIN Standard and adjustable shafts
between 130-160mm

esAutomatic and Manual tape EJECT and
FF/REWIND system

*Mono/Stereo changing switch

sPower and Stereo indicator lamp
equipped

Cassette Auto Reverse Car Stereo DP-470
sTape reverses automatically also when
using FF/REWIND

*AM/FM/FM stereo radio receiver

sAnti-rolling system and slip mechanism
for stable performance

*0One button stops and ejects cassette
turns power off

*Fits in dash of any 12V negative ground
car, with control shafts adjustable
between 130mm and 160mm

Design and specitications subject to change without prior notice

FUJITSU CALIFORNIA, INC.
1135 East Janis Street, Carson, California 90746 Telephone: (213) 636-0858 (213) 537-8930
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WANT TO BE HAPPY IN JAPAN?
»

For the most aggressive exploitation and
promotion of your catalog, try us!

A Billboard Spotlight

Our organization, enjoys the backing of
NET in JAPAN.

You’ll be happy, if you contact us today:

NET MUSIC PUBLISHING CO., LTD.

ADDRESS: 6-4-10 ROPPONGI, MINATO-KU TOKYO JAPAN
PHONE: TOKYO 405-3194

PRESIDENT: EIZO NAKAGAWA

MANAGING DIRECTOR: KIYOKAZE MATSUBAYASHI
GENERAL MANAGER: ZENJIRO MORIYASU

PRODUCER: SHINICHIRO TAMURA

Japan Heavenly

o Continued from page 40

Sergio Mendes & Brazill 77, the Lettermen and the late
Percy Faith.

By looking at the above-mentioned names, one can imagine
the importance of black music in Japan.

From France came Michel Poinareff, Mireille Mathieu,
Charles Aznavour, Gilbert Becaud, Adamo, Raymond Lefevre
and Paul Mauriat orchestras.

Even though England is the most influential market in Eu-
rope, more artists came to Japan from France than from Eng-
land last year. From cultural and historical backgrounds, the
Japanese relate to Paris when they think of Europe. This is re-
flected in the popularity of French artists in Japan.

Among the British acts who visited Japan in 1975 are Jeff
Beck, Suzi Quatro, Eric Clapton, Rory Gallagher, Bad Com-
pany, Deep Purple and Queen. The only pop artist who came
to Japan from England was Shirley Bassey.

Japan used to have many artists from ltaly. However, in
1975, only six Italian acts visited Japan. One of them was a
rock act, RFM,

Dean Martin's concert tour was planned, but it did not
come off.

Also, Paul McCartney & Wings planned their visit to Japan,
but the Japanese Immigration Office did not give necessary
visas.

The Carpenters were also scheduled to visit Japan in 1975,
but their tour did not materialize because of Karen's sickness.
However, Richard came to Japan and held a press conference
to explain why the tour was cancelled. His trip was highly ap-
preciated among fans and the press in Japan.

In the past, many artists were promoted by concert associ-
ations like Min-On, On-Kyo and Ro-On. However, the promot-
ers nowadays are taking more responsibility for an act’s tour
in Japan. One of the major promoters in Japan, Kyodo Tokyo
(President Jiro Uchino) is using a radio program, *‘Sound With
Coke," sponsored by Coca-Cola, in publicizing the artists they
promote.

A demand for good music in becoming stronger every year
and promoters have to spend more and more money on PA
systems. Also, the rental fee for the largest hall in Japan, Nip-
pon Budo Kan, was raised from $10,000 to nearly $12,000
per night. Promoters are pressed here again by soaring costs.
Therefore, it seems that there will be more and more outdoor
concerts held in Japan.

There is an increasing number of Japanese artists who hold
outdoor concerts in summer. Kenji Sawada (Polydor), Hideki
Saijo (RVC) and Takuro Yoshida (For Life) all putled a large au-
dience at these outdoor concerts. [n fact, a joint-outdoor con-
cert held by Takuro Yoshida and Kaguyahime (Crown) last
summer drew more than 70,000 people.

APRIL 17, 1976. BILLBOARD
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Branch O

o Sub-publishing and promotion of the international copyrights.
® Printing and publication of music.

e Production and promotion of the master recordings of domestic artists.

We are, always, at your service.

APRIL MUSIC, INC.(JAPAN)

’){) 7//%4% (%2{‘ /Wd///

CC

ROPPONGI 3-17. MINATO-KU, TOKYO. 106 JAPAN/MAIL ADDRESS:P 0.BOX 17. TOKYO AIRPORT POST OFFICE /CABLE ADDRESS CBSONYRECORD TOKYO/TELEX.CBSSONY J24766/TELEPHONE: TOKYO(03)585-2809-1392
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Glad to be the best partner with you:

TOXYO MUsIC

Tokyo Music Publishing Co., Ltd.

Wako Bldg., 8-5 Roppongi 4-Chome, Minato-ku, Tokyo
Phone:(03)401-9327 Cables: MUSICATO TOKYO
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HERE

THE PROTOTYPE SPACE-ROCK BAND
YOU WILL BE INVITED TO THE UNLIMITED SPACE WITH FEF. BAND

“THE CAVE,DOWN TO THE EARTH”(NIPPONJIN) FirstLp

Released in: USA [TA I__Y
GERMAN
HOLLAND

“FARALLEL WORLD” Second Lp
NOW Wiil be released in:

T THE WORLD

THE NIPPON COLUMBIA CO., LTD. yp\k

NO,14-14,4-CHOME, AKASAKA, MINATO-KU, TOKYO 107 JAPAN TELEX:122591 JAPANOLA, CABLEADDRESS:NIPPONCOLUMBIA TOKY0 —
INTERSONG K.K. as the publisher
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HERE
COMES
THE
GREATEST
MUSIC
PUBLISHER

&
MERCHANDISER

P a

NIPPON TELEVISION MUSIC CORPORATION
4F. HIRATA BLDG. 12-2, NIBANCHO, CHIYODA-KU, TOKYO, JAPAN
PHONE: 261-5814, TELEX: J24566, CABLE: JOAX NTV

IN CHICAGO

...[Ne BEST VALUE
for Luxury
accommodations

B Spacious suite
with its own
all-electric
kitchen/bar.

B Complimentary
continental
breakfast served
In your suite.
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1300 N. ASTOR ST.

CHICAGO, [LL. 60610
William C. Wolf,

1
Gen. Mgr.
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30 FLOORS OF DRAMATIC SUITES
& MASTER BEDROOMS
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in elegance
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TOWER
HOTEL

ALL AROUND MUSICMAN

BIGGEST PLUS MOST ACTINE IN JAPAN

NICHION

(The Foremost Nationwide Radio & TV Network!
@ Address TBS 2nd Bldg. No.3-5Q0. 5.chome, Akascko, Minato-ku, Tokyo. Japan

@ Cable PUBLISHMUSIC TOKYO
@Phone . Tokyo (5841 4711
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TRIO RECORDS

one of the most promising sons of ours.

TRIO-KENWOOD CORP.

6-17. 3-chome Aobadai Meguro-ku. Tokyo 153 Japan

JAPAN’S
LEADING
MUSIC

PUBLISHERS
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FAME

AND

TRADITION

ONGAKU NO TOMO SHA CORP.
TOA MUSIC CO.
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We are Young!
Aggressive !
Progressive !

in All Fields of Music

Write us! Come see us/
This is Your Home in Japan

Tokuma Musical Industries Co., Ltd.
1-2-2 Iwamoto-cyo, Chiyoda-ku, Tokyo. Japan
Telephone : 862-1381

&S Dan N @

Multi-Track Studios

® Coninued from page 42

dio has an area of 33m? (355 square feet) and is mainly used
for remixings. The studio has a 28-input, 2-, 4-output API
“*Auto Mix'' mixing console, five tape recorders (16-track MCI
JH-16, 4-track Studer A-80 mkli, 4-track Ampex AG-440C-4,
2-track Studer A-80 mkll, 2-track Ampex AG-440C-2), two
echo machines (EMT 240ST), a delay machine (Pandora A-
200-2B), a dual compresser (Quad-Eight AM-23B), micro-
phones (2 Neumann U-67s, 2 Electro-Voice RE-20s, etc.) a
noise reduction system (Dolby A-361), a record player (Victor
JL-B1000G), four monitor speakers (JBL 4311), two monitor
amplifiers (AMCRON DC-300A). The studio is exclusively used
by RVC artists.

A rental studio in Japan has to have modern equipment in
order to compete with other studios. The studios with modern
recording equipment are-enjoying healthy business, but those
with outdated equipment are in severe circumstances and are
finding it increasingly hard to survive.

Since rental studios are providing services, they must meet
demands of customers as much as possible. However, it is be-
coming hard for a recording studio to meet all these demands
for different types, for example film, tv, radio, of sound
recordings because of the money it has to spend to install
equipment. Therefore, the trend for recording studios is to
specialize in a particular field of recording. Rental studios like
Mouri are having success by concentrating on recordings of
“phonograph music.”” Thus, more and more rental studios
are starting to have their own characteristics. It seems that
this trend will further continue up to the point when a particu-
lar studio will specialize in a particular type of music. Thus, a
mixer will have the deeper knowledge of a type of music he
mixes and will be able to contribute more to his creative roie.

The size of studios is becoming smaller as the result of
multi-track recordings. Since strings, brass and rhythm sec-
tions are recorded separately, it is not necessary for a record-
ing studio to accommodate as many musicians as in the past.
However, a multi-track recording requires more time for mix-
down. Therefore, it is becoming necessary for a recording stu-
dio to allocate more space for mixdown rooms.

Rental studios in Japan which used to provide simply
“place and equipment’’ are now at the step of providing crea-
tivity and advice in addition to “‘place and equipment” for a
better quality of recordings.

Credits
Special issues editor, Earl Paige. Several stores by Music Labo and
Dempa staffs. Art, Daniel Chapman and Steve Brown. Production,
John Halloran.

EVERY LIFE COMES ANEW,
EVERY DREAM COMES TRUE.

8-4 1.CHOME, OHASHI, MEGURO-KU, TOKYO, JAPAN

400, POLYDOR K.K. JAPAN
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STOKYO
MUSIC
FETIAL

Jun27,1976

Kimio Okamoto. Executive Director

TOKYO MUSIC FESTIVAL FOUNDATION

c’/0 Tokyo Broadcasting System. Inc

3-6 Akasaka 5-chome. Mmnato-ku, Tokyo, Japa
Telephone : 586-2406 CableAddress: TOKYOMUSICFEST
Telex No.: J23295 Answer-back code: TOPOMPA

Have you ever seen a flying cat??

/-

—

EVEN A KITTEN CAN FLY IN JAPAN!
record producing / publishing / dealing with all musical process

KITTY MUSIC CORPORATION KITTY ENTERPRISES, INC.
Room 402, Kitamura Heights Tortkatsu Building

1-8-13, Ohashi  5-2-4, Roppongi

Meguro-Ku, Tokyo, Japan Minato-Ku, Tokyo, Japan

phone:462.57.47  phone:404.91.01
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Component Audio Jumps
As Quadraphonic Holds Back

By HIROKI MASAKI

(Editor, Dempa Publications)

The “golden era” of component hi fi is here in Japan. Sales are expected to range into the $800-$817 million
area. Sales spurts are being seen at both the low and high end of the market. But quad sales are disappoint-

ing.

In 1975, the sales of audio equipment reached $882 million
(at the manufacturers’ level), an increase of 10% over the pre-
vious year. When these are divided into stereo sets and com-
ponent systems, stereo sets accounted for $255 million,
which is only 70% of 1974, and component systems made up
for $627 million, which is an increase of 44% over 1974. The
sales of stereo sets have decreased for two consecutive years,
and in 1976, their sales is expected to reach only $187 million,
which again is a decrease.

The decrease of sales of *‘ensemble’-type sets is partic-
ularly noticeable in the field of stereo sets. **Ensemble’’-type
sets were once considered as the main products in the audio
market. The sales of “‘ensemble’’-type sets merely reached
$177 million (65% of 1974) in 1975. The sales is expected to
decrease further in 1976 stopping somewhere at $177 mil-
lion. Modular-type sets (average price over $177) are having
relatively good sales among stereo sets. In 1973, they had the
sales of $80 million, $90 million in 1974 and $77 million in
1975. It is expected that for 1976, their sales will be some-
where about $73 million. Also included in stereo sets are
table-type sets and portable types, but their share is ex-
tremely small.

On the other hand, component systems are having a notice-
able increase in sales. In 1973, they had the sales of $273 mil-
lion, $438 million in 1974, and $627 million in 1975, and are
expected to reach the range of $800 million and $817 million.

System components account for the most of component
systems sold. Today is a ‘‘golden era’ for system compo-
nents.

In 1973, 500,000 units (the sum of pre-main amplifiers and
receivers of component systems) were shipped from manu-
facturers. In 1974, the figure reached 700,000 and in 1975, it
increased to 1,050,000. It is expected that the figure will
reach 1,400,000 units in 1976.

Among the component systems shipped in 1973, system
components made up only 50,000 units. However, in 1974,
the figure jumped to 240,000 and in 1975, it further in-
creased to 570,000. In 1976, it is expected that the figure will
reach 900,000.

However, economic stagnation effected the audio market
and the demand for audio products sagged. Therefore, in or-
der to stimulate the demand, manufacturers had to come up
with new products, with wider price range. A lot of attention
was paid to the cost performance.

Speaker systems within a range of $70 to $100 sold well.
But at the same time, it
must be pointed out that
“expensive equipment’
targeted at audiophiles is
selling well, too. There-
fore, the market is devel-
oping at both extreme
ends and this trend will
continue throughout the
current year.

A lot of efforts are
made to increase the
power for pre-main ampli-
fiers. FET amplifiers,
which were introduced to
the market in the second half of 1975, and are
marked for high technical standards.

Since there are only a limited number of FM sta-
tions in Japan, there is little news on tuners. How-
ever, it is expected that a new commercial FM sta-
tion wilt open in near future and efforts are being
made for clearer separation and more precise tun-

ing.

Most of turntables have a Direct
Drive system. Their performance
improved extensively.

As for the speakers, youth have the
tendency to choose the speakers which are
most suitable for jazz and rock music. Also, a lot of
attention is paid to their design.

The largest share of decks are held by the
cassette decks. Most of the stereo sets have
cassette decks.

Technically speaking, Japan has been produc-
ing very good middle-class amplifiers, tuners and
receivers. Japan has been exporting a lot of them
and has very big market share even in the U.S.
However, Japan has noticeably expanded its
market share in the field of high-class equip-
ment recently. The biggest problem that the
Japanese manufacturers are having is with
speakers. No manufacturer has ever succeeded
in exporting speakers.

Imported audio equipment is not selling as well as it used to
in the past. However, high-price pre-main amplifiers and
speakers have deeply rooted popularity. Most of these items
are imported from Europe.

As for quad, consumers are showing only a little bit of inter-
est. The main reason for this fact is the high cost of quad sys-
tems. The systems were introduced when the economy was
low and demands for all consumer durables, including home
electric appliances, were low. Consumers reacted negatively
to the high cost of quad systems. Lack of compatibility also
affected the sales of quad systems.

A5 e -
T ——

Biliboard photos by Music Labo

TOSHIBA-EMILTD.
2-17 Akasaka 2 Chome
Minato-ku Tokyo Japan.

Combining the best in
international expertise
with the finest in
Japanese traditional and
modern music.

TOSHIBA MUSIC PUBLISHING CO., LTD.
4-15 Akasaka 5 Chome Minato-ku
Tokyo Japan.
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TV's ‘Golden Hour’

® Continued from page 46

passport to appear on their programs, TBS terminated such
auditions at the end of the last year. The policy of the influen-
tial commercial station created a stir in music and broad-
casting industries.

Because the ratings on music programs went down, the
merits for record companies and talent management
‘agencies to have their artists on these programs decreased.
However, there is no promotion medium that is as powerful as
television that can replace it. Therefore, they will have to con-
tinue to depend on *'a divine power'’ of television. But the fact
is that the big hits for the last two or three years have their
roots not in television but in other media like radio, cable ra-
dio, concerts and word-of-mouth communication. More and
more people are starting to realize that television is not all-
powerful. There is one super hit which was created recently
from television. The record is called ‘‘Oyoge Taiyakikun,"
which came from a morning children’s program of Fuji Tele-
vision. The single sold more than 3.7 million copies, the high-
est sales figure in the history of Japan's record industry. A
note should be made that the single did not come out of a mu-
sic program,

A president of one of talent management agencies points
out, “It may be true that a song promoted by television does
not become a super hit. However, it is possible to have some-
thing going with it when it is promoted via tv. Even hits which
do not have their roots in tv have to be promoted by this me-
dium in order to further increase their sales.' However, this is
a pessimistic view and quite different from what people felt a
few years ago about tv. From the beginning of 1975, the
phrase, “‘away with television' is often heard. The meaning
behind this phrase is “‘television is no longer dependable as a
means for promotion.”” It does not mean that singers are de-
clining to appear on television. However, it is the fact that the
people who surround artists are starting to do away with tele-
vision spiritually.

There are nine music programs on television today. This
number is half of that of five or six years ago. Nine music pro-
grams by six television stations per week are not too many.
The point should be made that the songs are sung also in pro-
grams other than these ‘‘specialized’’ music programs. Al-
though wide-shows and variety shows have singers appearing
on them, they do not play a main role in such programs.

There is a 30-minute music program called *‘Music Fair'' on
Fuji Television. Many people called this show *“‘too simple."”
However, it is the oldest music program in Japan today. Tal-
ented singers who appear sing Japanese as well as foreign
standards. Foreign songs comprise the main part. It was
launched in 1964 and the rate merely reached 10% at the

best. One of the directors says, ‘“We were not taken by fads
and kept our own policy and our sponsor (which happens to
be a pharmaceutical company in this case) has a deep under-
standing for our program. The main reason for its longevity is
the fact that we kept the quality of music high.”

“Soundin ‘S’ "’ of TBS is another program that is highly val-
ued among people in the industry.

One producer says, ‘‘Probably, we did too many favors for
the record industry. Our programs simply reflected hit charts
and we failed to create our own songs or stars. The only way to
survive is to produce programs where truly talented artists will
be featured.”

A producer at another television station points out, ““Top 10
programs have done their job. Therefore, we cannot say at
once that music programs are losing their popularity. We are
always having problems with ratings.”

One producer projects the future. '‘By having the artists ex-
clusively contracted to a station or by having them exclusively
contracted spiritually, it will be possible to produce a music
program with a definite taste. This will not make tv fans tired
of music programs. In any case, the fact is that producers of
music programs must come up with something new."”

All key tv and radio stations, except Japan Broadcasting
Corp. (NHK, semi-governmental) and Tokyo 12 Channel
sponsor their own music festivals. TBS sponsors Japan
Record Grand Prix and Tokyo Music Festival, NTV sponsors
NTV Music Festival, Fuji Television sponsors FNS Music Festi-
val, NET sponsors Your All Japan Music Festival, Nippon Cul-
tural Broadcasting (JOQR) sponsors Shinjuku Music Festival,
Nippon Broadcasting System (JOLF) sponsors Ginza Music
Festival, Radio Kanto (JORF) sponsors Yokohama Music Fes-
tival and all commercial stations except TBS in association
with the Broadcast Music Producers’ League sponsor Japan
Popular Song Grand Prix. Music reporters and critics view that
“these are not the events, but simply music programs. Tele-
vision stations had to come up with something new in order to
keep up with ratings and came up with these festivals.”” In
fact, these festivals register high ratings of between 30% and
40% and by broadcasting both nominations and finals, they
can have at least two special programs of 2 to 2% hours.
These special programs naturally give a substantial income to
television stations.

However, because of this ‘‘festival rush,”” the value of an in-
dividual award declined and the meaning for nomination be-
came somewhat vague. One sees the same faces who sing the
same songs at any festival. The effect is the same as best-ten
music programs of the past. Since an artist has to appear at
alt these events, if he or she is popular, an artist’s concert
schedule is messed up.

It seems that the sweet relationship that existed between
record companies and tv stations is terminating. In this
sense, 1976 is a start for a new era for both record and broad-
casting industries.

First Year For Video

® Continued from page 48

with strategies to cope with the situation. A lot of attention
must be paid to Matsushita, which has a well established do-
mestic sales routes for electric appliances and international
sales outlets. It is expected that the company will greatly ex-
pand its production of video units in the second half of its fis-
cal year which is between May and November. Other manu-
facturers are also expected to increase their production,
therefore, an increase of production of 30-50% can be ex-
pected for the current year. This means that the yearly pro-
duction will reach the range of 150,000 to 180,000 units and
the yideo industry which could not expand at all during the
last three years, will finally make a step toward an expansior.

It is @ product that stimulates the demand of consumers.
Currently, “Betamax'" and ‘““Vcord" units are available in Y2-
inch format, ““U-matic’" units are available in %-inch format.
Also, there are different types of Yz-inch cartridge units, %-
inch open reel units and Ya-inch portable units, however, none
of them completely outsells the others.

Betamax is the least expensive, except for some open-reel
types, and has largely penetrated the home. A deck-type, SL-
7300 is priced at 298,000 yen ($993). A blank cassette tape
(30 minutes) for it is priced at 3,000 yen ($10) and a 60-min-
ute blank cassette tape is priced at 4,500 yen ($15). A 16-inch
monitor, which of course can be used as a television set, is
sold for 379,000 yen ($1,263).

Sony, Nihon Victor and Matsushita are marketing 3%-inch U-
matic units. Nihon Victor's CR-6300, which is priced at
455,000 yen ($1,517), is the most well known. It can give
“still’” images. A 60-minute blank cassette tape for it is priced
at 10,000 yen ($33) and a 30-minute blank is 5,500 ($18).

Included in 3%-inch cassette VTR units are Sony’s VO-3900
priced at 590,000 yen ($1,966); Teac's V-1000 priced at
550,000 yen ($1,833); and Nihon Victor's CR-44000 at
590,000 yen ($1,966). A cassette blank (20 minutes) for
these units is sold at 5,000 yen ($16).

The compatibility-among systems is projected as one of the
problems in the future, however, it seems that nothing couid
be done with the problem until a product that will dominate
the market comes out.

Wher it is limited to the home market, it is said that such a
product will come out when a manufacturer markets a system
with a fixed head. A manufacturer will be able to cut costs
quite extensively by applying fixed heads to video units. In
fact, many manufacturers are trying to develop them.

In relation to video discs, it seems that the Japanese manu-
facturers will concentrate on VTR units for a time being and
when video discs appear a few years later, these two systems
will comprise the Japanese video industry.

Music
Family

If you are

looking for an aective

Japanese publisher

.

» WHY DON'T YOU

CONTACT US
TODAY?

PACIFIC MUSIC PUBLISHING co.n

C,/0O NIPPON BROADCASTING SYS.
1-9-3 YURAKUCHO CHIYODA-KU,
TOKYO 100 JAPAN
TEL(0{3) 214-5061
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Blank Tape Expansion

® Continuved from page 48

ket, but a new factory will replace Sony Magnetic and will
totally supply the U.S. market. Sony plans to manufacture
audio tape as well in the future. All materials needed for the
production of black video tape will come from the resources
in the U.S. At the moment, Sony does not have any plan to
manufacture video hardware in the U.S.

Many strides have been made in improving the dynamic
range of cassettes—this range being the difference between
maximum output level and noise level. To widen the range
tapes of greater coercivity are sought. Thus the move to chro-
mium dioxide.

Chrome tapes have higher coercivity when compared with
other types of tapes and many manufacturers of magnetic
tapesin Japan geared their production of chrome tapes. How-
ever, there is a problem of compatibility between chrome cas-
sette tapes and cassette decks. Therefore, cassette decks
have to have a selector so that the bias in the deck could be
changed according to that of a tape used.

However, tape manufacturers recently came up with new
developments to replace chrome tapes.

For example, TDK developed Avilyn tapes. These tapes con-
tain cobalt ions in ordinary iron oxide particles and have very
high coercivity.

Other manufacturers developed tapes with a wide dynamic
range without using a chrome coating.

Sony, Fuji Photo Film and Scotch are manufacturing
double-coated tapes. Sony has a gamma hematite coated on a
tape base and then has a chromium dioxide coating on top.
This greatly improves the dynamic range.

Maxell believes it has the best possible new formulation
with its pure ferric UDXL line, to be followed soon by an up-
graded UDXL-1 and UDXL-2, which is coupled with an im-
proved package touted both here and in overseas markets.

The company just entered the lucrative A/V market in the
U.S., showing at both the January NAVA and March ITA expo-
sitions with reported excellent response. The new A/V cas:
sette features free-running Derlin rolers for less friction, spe-
cially impregnated slip sheets and a leader made of special
non-abrasive, surface-treated polyester.

Fuji Photo Film came up with double-coated tapes in order
to improve the quality of cassette with the standard bias. Both
layers are of iron oxide. The lower layer has the high sensitivity
and the top layer has high reproductivity.

Scotch introduced **‘Master™ tapes which are double-coated
tapes with a gamma hematite coating over a tape base and a

chromium dioxide coating on top, the same as those of Sony.

Betamax applies a high density color video recording sys-
tem which made it possible to have the super-slow tape speed
of 40mm/sec. Because of this slow speed, the quantity of
tape used in recording is cut extensively. By utilizing a high
density color video recording system, it became possible to
make the size of a cassette itself and a cassette tape more
compact. It also realized a substantial cut in cost. The sales
are good both in Japan and in the U.S. since the system was
introduced to the markets in May 1975.

Betamax video cassettes were also introduced to the mar-
kets in May 1975. A 60-minute blank, K-60, is sold at 4,500
yen ($15) and a 30-minute blank, K-30, is sold at 3,000 yen
($10). These blank tapes: 1) Are extra thin; 2) Have extra high
output; 3) Have easier unimpeded movement. The tape has
the width of 2 inch and the thickness of 20 microns and the
length of 150m (492 feet). Just for the reference, EIA-J Type
1 cartridge blank with the same playtime has the thickness of
30 microns and the length of 258m (846 feet).

In January 1976, Sony changed the name of Sony Sendai
factory, a factory which specializes in manufacturing mag-
netic tape, to Sony Magnetic and fortified its sales activities by
intergrating production and sales forces. The objective of the
company is to increase the sales of video tape units. Of
course, Betamax is the product that they will be pushing
mainly.

A Time Of Change

® Continved from page 39

record retailers and manufacturers but no resolution has
been found yet.

As for the distribution, CBS/Sony and Warner Pioneer are
cooperating in distribution, but other record companies have
not followed the style yet. In Japan, there are many so-called
“multi-service agents'" who distribute records. These men are
not using national railways but their own trucks for distribut-
ing records. They carry records, tapes and promotion pieces
of different record labels around.

Japan is the only record market in the world which still pre-
serves the retail price maintenance on records. However, a
number of retail stores are giving to customers a *‘discount
ticket” which enables customers to buy a record at a dis-
counted rate.

Including this aspect of the record retail business, the in-
dustry in Japan may undergo a number of changes in the cur-
rent year.

Festivals Serious

® Continued from page 40

to Yamaha's World Popular Song Festival and is seen as a na-
tional part of the international festival.

Another interesting music event is **Yusen Taisho' (Grand
Award of Wired Music). Many pubs and coffee shops in Japan
have wired radios. A number of large cities have a ‘“‘broad-
casting station’ for these wired radios.There are two net-
works of wired radios in Japan and the grand award is se-
lected by these two networks. The radios are considered very
important for promoting Japanese traditional popular songs
called “enka.”” Record companies consider this medium an
important one for exposing songs of this genre.

Because there are so many music festivals in Japan, com-
plaints started to be heard from the Music Management Assn.
of Japan. This is an alliance of talent management agencies
and booking agents. It is becoming increasingly difficult for
them to set up concert dates for their artists because there
are just “too many' festivals. When rehearsals and time
spent on road for these festivals are taken into account, an
artist has to spend more than 60 days a year for festivals. The
year 1976 may bring a few changes in this.

World Popular Song Festival, sponsored by Yamaha, and
Tokyo Music Festival, sponsored by TBS, are two successful
international events.

In case of World Popular Song Festival, a copyright of a par-
ticipating song must belong to Yamaha. Many music publish-
ers say, “The festival does not create any interest” because of
this regulation. This is one of the reasons why not too many
professional singers participate at this festival. On the other
hand, many amateur artists participate and it is considered as
an important source of new artists by many record com-
panies.

A song ““Wakatte Kudasai’’ of Akira inaba, one of the award
winners of this festival, was sold to Mam, Barclay, New Music
Corp., Leeds Music, Global Music and Morning Music at this
year's MIDEM.

Tokyo Music Festival is a festival for professional singers
and a national contest is held before the internationat festival.
At this national contest three Golden Canary Award winners
are selected and these Japanese winners participate at the in-
ternational festival. One of Gotden Canary Award winners, Ak-
ira Fuse, won a Golden Award at the last year’s Tokyo Music
Festival. He aiso won the 1975 Japan Record Grand Prix and
the 1975 Japan Popular Song Grand Prix.

The Pointer Sisters, Natalie Cole, Rufus, Silver Convention,
Van McCoy and Tanya Tucker have discussed the possibilities
of entering the festival in 1976. Frank Sinatra, Sammy Davis
Jr. and Shirley Bassey have appeared as guest singers in the
past. Diana Ross will be appearing this year.
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ARE YOU PROPERLY
INTRODUCING YOUR
PRODUCTS TO THE
WORLD’S SECOND
LARGEST RECORD
MARKET <

MUNICLABO

BILLBOARD GROUP,WEEKLY MUSIC TRADE MAGAZINE

ADVERTISE IN MUSIC LABO /

Music Labo is the most internationally oriented
music trade magazine in Japan.
Music Labo is your guide to the Japanese record market.
Music Labo covers all fagades of music business in Japan.
“Via Music Labo’is the shortest route to your success in Japan.
Remember, Music Labo is always at your service.

PRESIDENT & PUBLISHER : BEN OKANO CHIEF OF OVERSEAS RELATIONS : ALEX ABRAMOFF
ADDRESS : 4F ATLANTIC BUILDING 3-3, 2-CHOME, AZABUDAI MINATO-KU, TOKYO, JAPAN TEL. (03)585-3368 CABLE: JAPAMULABO
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Classical

9 By Beethoven
Mark Seraphim
SQ/Stereo Bow

NEW YORK-In a major addi-
tion to quad listings, Seraphim Rec-
ords is shipping this week the first
complete edition of the nine Beetho-
ven symphonies to be made avail-
able in any 4-channel format.

The move also marks the first ex-
tension of Angel’s commitment to
compatible stereo/SQ to its budget
Seraphim line.

The integral edition of the
Beethoven symphonies features Ru-
dolf Kempe conducting the Munich
Philharmonic. Three overtures—
“Egmont,” “Leonore No. 3,” and
“Creatures ‘of Prometheus”—fill out
the 9-record package. List price for
the boxed set is $31.98. None of the
performances have been released in
this country previously.

Promotion planned to support the
entry will stress economy price and
quad compatibility. In another first
for Angel/Seraphim, a wrap-around
band on the album will call atten-
tion to the quad element.

DG to Record
Russo Opus In
San Francisco

CHICAGO-Deutsche Grammo-
phon plans to record William
Russo’s “Street Music: A Blues Con-
certo,” the follow-up to Russo’s
“Three Pieces for Blues Band and
Symphony Orchestra,” reportedly
one of the strongest sellers in the DG
classical catalogue.

The new work premiers May 19,
20 and 21, with Corky Siegel soloist
and Seifi Ozawa conducting the San
Francisco Symphony. It will be
taped May 22 or 23.

“Street Music” is a “sort of con-
certo grosso,” according to the com-
poser. It contrasts Siegel on harmon-
ica and piano, a “concertino” group
of nine instruments and the full sym-
phony orchestra.

The piece has four movements
and lasts approximately 22 minutes.
It is one of two works Russo created
as composer in residence for the City
and County of San Francisco during
1975. The other, an untitled “street
opera,” will be premiered in the

streets of San Francisco in Septem-

ber by Western Opera Theater.

London Photo

EAR-CHECKS—Final step in quality control procedures for London’s new
FFRR cassettes, just now hitting the market Stateside. The ears tell the story
as testers listen to product at the company’s cassette factory in Shropshire,

England.
MODERN STRESS

Odyssey Broadens Label
Scope; Adds New Series

NEW YORK-—-Odyssey Records
has launched a new “composer as
performer” series as one element in a
three-pronged move to provide a
sharper profile for the budget Co-
lumbia subsidiary.

First entries in the new series,
drawn from the CBS vaults, feature
Schoenberg and Milhaud both as
performers and composers.

Later elements in the label pro-
gram will see a revival of the “Mod-
ern American Music” series, and the
possiblity that the $3.98 line will be-
come an additional medium for the
introduction of first recordings by
young artists.

Five albums are scheduled so far
for the composer-performer series.
In addition to the Schoenberg and
Milhaud albums, which have just
been shipped to the field, quick re-
lease is promised of LPs featuring
Stravinsky, Poulenc and Hindemith
in these dual roles.

All the material was available in
prior years under the full-price Co-
lumbia logo, and a number of the
sets date back to the mono era. These
latter recordings are being issued in
their original form without any at-
tempt to enhance them for stereo
playback.

Thomas Frost, Columbia director
of classical a&r, says that catalogs of
the firm will be screened for other
material that may figure in the series
at a later date.

The modern music series, once a

Sixty-five pianists from 18 coun-
tries will participate in the Montreal
International Competition June 4-
22. Nine winners will share $22,000
in cash awards. . . . A story last week
incorrectly stated that Placido Do-
mingo will appear in a recording of
“L’Amore de Tre Re” for DG. He
will perform in the Montemezzi op-
era, but the recording will be for
RCA, with Anna Moffo as co-star.

Steven Epstein and Larry Morton
promoted to associate producer
status at Columbia Masterworks.
Epstein now producing albums by
the Buffalo Symphony under Mi-
chael Tilson Thomas, as well as by
the Juilliard Quartet. Morton i1s
working with pianist Andre Watts.

. Otto F. Schmidt named special
tour representative for the Baltimore
Symphony Orchestra. He continues
also as vice president and general
manager of Peter Duchin Orches-
tras, Inc.

Krzysztof Penderecki unable to
complete his commission of “Para-
dise Lost” in time for a scheduled

 (assicalNotes |

premiere by the Lyric Opera of Chi-
cago in December. “I beg Chicago,
Lyric Opera, the artists and the op-
era loving public to understand
composers’ problems and be patient
with me,” said Penderecki. ... The
American Institute for Verdi Studies
has been established in the music
department of New York Univ. . ..
John O. Crosby becomes president
of the Manhattan School of Music
July 1, when George Schick’s resig-
nation becomes effective.

Penney Donates

NEW YORK-The JC Penney
Company distributed more than
29,000 portfolios of American music
to schools across the country as a
contribution to the bicentennial.

The music, in performing editions
for band, chorus and orchestra,
ranges from William Billings’ 1770
composition “America,” to “Notes
for Tom Paine,” commissioned by
the firm from Norman Dello Joio.
Among composers represented are

prestigious facet of the Columbia
catalog, is due to enter the Odyssey
family in August. At that time eight
new albums will be released, all of
them new recordings.

Among the composers to be repre-
sented are George Crumb, Elliot
Carter, Morton Feldman, Morton
Subotnick, Gunther Schuller and
Robert Sundenberg. None of the
works to be issued are available in
other recordings, says Frost.

There is also a possibility that
older recordings of contemporary
American music will be added to the
series eventually. In the 1950s, under
the direction of Goddard Lieberson,
a large catalog of such material was
recorded.

Odyssey as a showcase for
younger talent in more conventional
repertoire is being given serious con-
sideration by label executives. It is
seen as a viable medium for promis-
ing artists who may not yet be ready
to command a strong enough record
audience at top-line disk prices.

Chicago Tapes
3 With Guilini

CHICAGO—New chapters in the
Chicago Symphony’s discography
were written April 5 and 6 at the
city’s Medinah Temple auditorium.

Under conductor Carlo Maria
Guilini, the orchestra taped for
Deutsche Grammophon Mabhler’s
Ninth Symphony, Mussorgsky’s
“Pictures At An Exhibition” and the
“Classical” Symphony by Prokofiev.
The Mahler and Prokofiev were re-
corded for the first time by the or-
chestra; this is its fourth taping of
“Pictures.”

Producer Gunther Breest, balance
engineer Klaus Scheiber, and
recording engineers Klaus Behrens
and Volker Martin sessions were
flown in for the tapings along with a
truckload of custom DG equipment.

DG scheduled 13 hours to record
the three disk’s worth of material.
Guilini and the orchestra had pre-
pared the works for prior concert
presentation.

Music Packets

Louis Gottschalk, Edward MacDo-
well, Stephen Foster, Ernest Bloch
and John Phillip Sousa.

Feedback from school recipients
indicates that one of the works, “The
Battle of Trenton,” composed by
James Hewitt in 1792, has already
entered into the performing reper-
toire of “hundreds of bands,” ac-
cording to William Johnson, chair-
man of Penney’s bicentennial
committee.
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1 2 9 | JEAN-PIERRE RAMPAL & CLAUDE BOLLING: Suite for Flute & Jazz
Piano
Columbia M 33233
2 | XS | BELUIMS 1 Capuleti & ) Montecchi
Sills, Baker, New Philharmonic Orchestra (Patane),
Angel SCLX 3824 (Capitol)
3 4 5 | BARRY LYNDON/ORIGINAL MOTION PICTURE SOUNDTRACK
RECORDING
Warner Bros. BS 2903
4 5 9 | ISAO TOMITA: Firebird
RCA ARL1-1312
5 m SCOTT JOPLIN'S TREEMONISHA/Original Cast Recording
Houston Grand Opera (Schuller), DGG 2707.083 (Polydor)
6 9 5 | BARBRA STREISAND: Classical Barbra
Columbia M 33452
7 8 9 | THE LEGENDARY LAZAR BERMAN PLAYS LISZT
Melodiya M2-33928 (Columbia)
8 13 5 | TCHAIKOVSKY: Piano Concerto #1
Lazar Berman, Berlin Philharmonic Orchestra (Karajan),
DGG 2530.677 (Polydor)
9 1 T4 | BEVERLY SILLS: Music Of Victor Herbert
Angel S 37160 (Capitol)
10 17 5 | BEVERLY SILLS: Plaisir D’Amour
Columbia Symphony Orchestra (Kostelanetz), Columbia M 33933
11 3 | 18 | BEETHOVEN: NINE SYMPHONIES
Chicago Symphony Orchestra (Solti), London CSP 9
12 6 27 | PACHELBEL KANON: The Record That Made it Famous And Other
Baroque Favorites
| Stuttgart Chamber Orchestra (Munchinger), London CS 6206
13 14 5 | PROKOFIEFF: Sonata #8
Lazar Berman, DGG 25530.677 (Polydor)
14 7 27 | BEETHOVEN: Symphony No. 5
Vienna Philharmonic Orchestra (Kleiber), DGG 2535.016 (Polydor)
15 27 | 5 { TCHAIKOVSKY: Symphony #4
New York Philharmonic Orchestra (Bernstein), Columbia M 33886
16 10 5 | LISZT: Sonata In B Minor
Lazar Berman, Melodiya M 33927 (Columbia)
17 m GERSHWIN: Porgy And Bess
Cleveland Orchestra & Chorus (Maazel), London OSA 13116
18 23 5 | MOZART: The “Great” Mass in C Minor
New Philharmonia Orchestra (Leppard), Seraphim S 60257 (Capitol)
19 12 23 | JOAN SUTHERLAND & LUCIANO PAVAROTTI: Duets from Lucia di
Lammermoor
London OSA 26437
20 16 23 | LUCIANO PAVAROTTI: The World’s Favorite Tenor Arias
London QS 26384
21 24 5 | CHOPIN: 24 Preludes Op. 28
Maurizio Pollini, DGG 2530.550 (Polydor)
22 11 18 | KORNGOLD: Die Tote Stadt
Bavarian Radio Chorus & Munich Radio Orchestra (Leinsdorf), RCA
Red Seal ARL3-1199
23 SONOHEIM: Pacific Overtures/Original Broadway Cast
m RCA ARL1-1367
24 25 9 | HAYDN/MOZART CANTATAS
Janet Baker, Philips 6500.660 (Phonogram)
25 31 9 'EHE ART OFCCOURTL(YMLOVE S Saslee)
arly Music Consort (Munrow), Seraphim SI apitol
26 | EZTSIH | R STRAUSS: Aso Sprach Zarathustra
| Chicago Symphony Orchestra (Solti) London CS 6978
27 MAX MORATH: World Of Scott Joplin Vol. 2
m Vanguard VSD 351
28 15 14 | CHOPIN: 24 Preludes; BECEUSE
Alicia de Larrocha, piano, London CS 6952
29 32 5 | RACHMANINOFF: Piano Concerti #3
Viadimir Ashkenazy, Philadefphia Orchestra (Ormandy)
RCA Red Seal ARL1-1324
30 20 9 | GIULIANI: Guitar Concert in A
RODRIGO: Concierto Madrigal
Academy St. Martin-in-the-Fields (Marriner), Phifips 6500.918
(Phonogram)
31 18 14 | VIVALDI: The Four Seasons
Stuttgart Symphony Orchestra (Munchinger), London CS 6809
32 35 5| SEGOVIA: The Intimate Guitar Vol. Il
RCA Red Seal ARL1-1323
33 19 96 | SNOWFLAKES ARE DANCING: The Newest Sounds of Debussy
Isao Tomita, RCA Red Seal ARL1.-0488
34 m VAN CLIBURN PLAYS LISZT
RCA ARL1-1173
35 28 | 31| 19th CENTURY AMERICAN BALLROOM MUSIC (1840-1860)
Smithsonian Social Orchestra & Quadrille Band (Weaver), Camerata
Chorus of Washington, Nonesuch H 71313 (Elektra)
36 21 23 | SIBELIUS: Symphony #5 & Symphony #7
Boston Symphony Orchestra (Davis), Philips 6500.959 (Phonogram)
37 ROMERO: Spanish Virtuoso
m Angel S 36094 (Capitol)
38 40 51 SCHUBERT: Songs
SCHOENBERG: Book Of Hanging Gardens
Jan De Gaetani, Gilbert Kalish, Nonesuch H 71320
39 m TCHAIKOVSKY: Symphony #5
Concertgebouw Orchestra (Haitink), Philips 6500.922 (Phonogram)
40 26 23 | GERSHWIN: An American In Paris

Cleveland Orchestra (Maazel), London CS 6946
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New Audio, CB Lines AES 54th
To NARDA Dealers

By ALAN PENCHANSKY

CHICAGO—The National Appli-
ance and Radio-Electronics Dealers
Assn. (NARDA) has stepped up ef-
forts to help members compete with
mass merchandisers, through the
formation of a new audio compo-
nents division and with the avail-
ability of Xtal CB equipment
through NARDA's existing “traffic-
builder” program.

Both are buying programs offer-
ing “promotional priced” merchan-
dise to the association’s 3,000-mem-
ber independents.

However, the audio components
division may be the groundwork for
a full-fledged NARDA audio buy-
ing group, a prospect given serious
consideration by the association at
its recent convention, where a com-
mittee was established to explore
other audio offerings, according to
Jules Steinberg, executive director.

Within 60 days the audio division
will make available to members a

8 NEW FACES

private label four-model speaker
line, manufactured by Acoustic De-
sign Labs and dealer priced between
$15 and $40.

NARDA plans also to tap the Xtal
catalog of Far Eastern Research Lab
for its members. Ten Xtal trans-
cetvers and Xtal CB accessories will
soon be presented to members
through NARDA’s “traffic-builder”
plan.

This already offers to members
the Pfansteil phono needle and ac-
cessory line and a private brand
AM/FM multiplex receiver system
with 8-track player. Members pay
$56 for the receiver system.

The NARDA membership, repre-
senting 9,000 outlets nationwide, is
comprised largely of tv, brown
goods and furniture dealers. The as-
sociation hopes to allow members to
expand into audio or consolidate
their position as audio outlets.

NEWCOM Nearing Sellout

CHICAGO—Only a few space
availabilities remained for the ex-
panded NEWCOM exhibit areas at
the New Orleans Superdome as of
May 1, David Fisher, executive vice
president of the sponsoring Elec-
tronic Industry Show Corp. reports.

With nearly one-third of the more
than 300 individual companies rep-
resented first-timers at the joint expo
of EIA, NEDA and ERA, many are
from the more traditional audio,
blank tape, accessory, car stereo and
burgeoning CB fields, he notes.

Latest list of exhibitor additions
includes these audio-oriented com-
panies: V-M Corp., record
changers; Sound Masters, Inc., port-
able tape recorders; Solitron De-

(This concludes an exclusive two-
part interview with RCA Selecta-
Vision videodisk staff vice president
Richard ~ Sonnenfeldt, operations;
Torm McDermott, programming de-
velopment, and Lee Berberian, mar-
keting and programs, that began lusr
week with a look at programming,
distribution and consumer research.)

NEW YORK-—What probably is
“the most fully automated disk
pressing plant in the world” is gear-
ing up for annual production of up
to 6 million RCA SelectaVision
videodisks a year with existing facil-
ities, notes Richard Sonnenfeldt, op-
erations vice president.

At the 600,000-square-foot Rock-
ville Road plant in Indianapolis, pi-
lot runs of two-sided, 60-minute
disks have been coming through the
automated lines at the rate of 750 an
hour, with an increase to 1,000 by
expected on-line production next
year.

“Automation was the only way to
g0 to get the yield in terms of both
volume and bottom-line profits,”
Sonnenfeldt notes, in commenting
on the overall investment in the Se-
lectaVision videodisk project that
industry observers estimate at more
than $100 million.

Among the initial equipment “on
line” during the pilot runs, as de-

vices, car stereo, Digital Sport Sys-
tems, Universal Machine, Vendetta
Corp. and Winn-Tenna, all CB ac-
cessories.

Pre-registration indicates an all-
time high attendance for the May 4-
6 exposition and preceding one-day
concurrent marketing seminars on
industrial distribution, CB/commu-
nications and professional sound &
video, at the Braniff Place Hotel.

With more than a month before
NEWCOM, more than 2,700 distrib-
utors had registered, far exceeding
the total 2,000 on hand last year in
Las Vegas. Most of the new faces
were in the CB/communications
and professional sound/video fields,

(Continued on page 64)

AUTOMATED INDY PLANT

RCA ’77 Goal: 6 Mil Vidisks

By STEPHEN TRAIMAN

tailed in TV Digest and confirmed
by Sonnenfeldt:

® Canadian-manufactured
$150,000 Husky injection-molding
machine, a 250-ton unit claimed as
the first to make 12-inch disks, now
producing one every 20 seconds with
a goal of 12-15 seconds. It is the first
of four massive computerized
presses which one man will operate,
with an anticipated 120,000 disks
per master, based on 1,200 disks per
stamper mold and up to 100 molds
per master.

e Compounding machine for the
videodisks plant has capacity of
some 15 million disks per year from
a special vinyl formula.

® Autocoater, a $1.5 million
behemoth into which all four mold-
ers will feed 48 disks at a time via
conveyor belt. It coats disks under a
high vacuum with successive layers
of metal, styrene dielectric material
and fine lubricating film. Current
production is 750 per hour, with a
boost to 1,000 by the end of the year.

® Quality control system utilizes
24 test positions at which one disk in
every 100 gets automatic and visual
inspection which displays program
on monitor screen and produces
tape readout of defects. Also being
used is a laser scanner which checks
disks for flaws at rate of one second

Expo SRO
For LA.

NEW YORK-—With a record 112
exhibitors—including more than
15% on hand for the first time on the
West Coast—the 54th AES exhibi-
tion is a sellout for both displays and
demonstration rooms, a month be-
fore its May 4-7 run at the Los An-
geles Hilton.

Included are a growing list of fa-
miliar hi fi names determined to
stake out a share of the growing
semi-pro and professional markets—
the artist studio-at-home, broadcast
recording studio and disco areas, ac-
cording to Jacqueline Harvey, AES
exhibits coordinator.

Newest “first-timers” here include
Audio Dynamics Corp., which will
be showing its recently introduced
Accutrac remote-control turntable
system (Billboard, March 13), and
Superscope/Marantz, which has put
increasing emphasis on the pro mar-
ket with its new high-power compo-
nents shown at the Winter CES.

They join a list of topflight audio
firms including AKG Acoustics, Al-
tec, Bozak, Cerwin-Vega, Crown In-
ternational, dbx, Dolby Labora-
tories, Electro-Voice, Heil Sound/
Ess, JVC Cutting Center, JBL, Pana-
sonic, ReVox, Sensui, Sennheiser,
Stanton Magnetics, Tandberg of
America, TEAC, US. Pioneer and
Yamaha International.

Also making their West Coast
AES debut are David Clark Co.,
Furman Sound, Marshall Elec-
tronic, Sound Master Recording En-
gineer Schools and Trident Audio
Development, in addition to the
prior group of a dozen noted earlier
(Billboard, Feb. 21).

Blank mastering tape and lacquer
master improvements will be shown

(Continued on page 62)

per side, or one disk every two sec-
onds.

® EBR—electron beam re-
corder—closer to audio applica-
tions—with a diamond stylus has
been developed which streamlines
the production process, and has now
progressed from 5:1 to 2:1, with a
goal of real-time mastering very
close. i

® Mastering facility at Indianap-
olis, at which the initial 220 to 300-
title library is being prepared. gets
each program from RCA Records’
Los Angeles plant, where it is edited,
prepared for mastering and re-
corded on 2-inch quad videotape
and shipped together with a %-inch
U-Matic videocassette reference
tape.

Approximately one-sixth of the
Rockville Rd. plant—about 100,000
square feet—is sequestered in a
“nearly clean-room atmosphere”
similar to videotape or semicon-
ductor manufacturing, all under the
direction of Dr. Donald McCoy,
staff vice president, engineering and
marketing, who gave the informa-
tive views on the system’s audio ca-
pability at last fall's AES in New
York.

Another portion of the plant is de-
voted to player manufacturing, with

(Continued on page 64)
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AQ-4016.
Turrentine, Fantasy, FPM-4002.

Tennille, A&M, QU-54552.

FTQ-33951.
mita, RCA, ARD1-1312.

Fioyd Cramer, RCA, APDL-1541.

Bros., BS 2916.

Ovation, OVQD 1602.

Turnabout (Vox), QTVS 34548.
3, PR 5019 SD.
759.

(ATV), NSPL 41046.

Columbia, PCQ 34105.

PCQ 33576.

Disco—"‘Disco Lady" from *‘Eargasm,” Johnnie Taylor, Columbia,

PCQ 33951.

Jazz—'‘Chameleon’ from *‘Headhunters,"” Herbie Hancock, Colum-

bia, CQ 32731.

Rock—*‘Crash Street Kids" from *The Hoople,” Mott The Hoople,

Columbia, PCQ 32871.

%

Earlier Dealer Demo ‘‘Q'" Disks charts appeared in Billboard is- %
sues of Aug. 9 (March-July compilation), Aug. 16, Sept. 20, Oct. 18,
Nov. 29, Dec. 20, 1975, Feb. 7, March 13.

Deadler Demo ‘Q’ Disks

% Suggested cuts for demonstrating the best effects of the major

4-channel modes—most effective after playing the corresponding
stereo band, if available. Information from various CD-4, SQ and QS
official industry/label sources and Billboard reviews includes type of
music, demo cut, LP title, artist, label, Q' code number.

@ Discrete 4-Channel

MOR—‘‘Mandy’’ from ‘‘Barry Manilow |I,”* Barry Manilow, Arista,
Jazz—''Blanket On The Beach’' from *“Pieces Of Dreams,’” Stanley
Pop—Title cut from *‘Love Will Keep Us Together,”” The Captain &
Electronic—Opening from ‘‘La Ruche,”" Ilhan Mimaroglu, Folkways,
Classical—‘‘A Night On Bare Mountain” from *‘Firebird,” lsao To-

Country—*'For The Good Times" from ‘Floyd Cramer Country,”

% GE Matrix Quadraphonic

Jazz—'*Morning Worship™ from “‘Eternity,”” Alice Coltrane, Warner

Soul—'‘Five Long Years" from “Guess Who," B.B. King, ABC, ABCX %

Pop—‘‘Stranger On The Shore’’ from *Serenade,’”” Acker Bilk, Pye

Matrix 4-Channel
Soul—*'Two-Fisted Lover’’ from *‘Second Childhood,’" Phoebe Snow,
Classical—Opening from “‘Orff: Carmina Burana,’ Previn and Lon

don Symphony, Angel, $-37117.
Progressive Rock—'"‘Gitano’’ from “Amigos,” Santana, Columbia,

iy PP PP PP GG GE bbbt d,
WNW##%JNNM G55y

Instrumental—*Gigi" from ‘‘Hollywood Gold, Vol. 2,” Quadrastrings,

Classical—Opening of “The Oprichnick” from *Tchaikovsky: Or-
chestral Music From The Operas,” Furst and Bamberg Symphony,

MOR—"Umbrellas’” from “Kites Are Fun,’” The Free Design, Project

#*

Allege Fraud By Head Of
Major French Hi Fi Chain

By HENRY KAHN

PARIS—Olivier Dewavrin, presi-
dent of King Music, a major com-
pany marketing hi fi here, has been
charged with alleged fraud and false
publicity.

King Music comprises a 60-store
chain and claims it will have a turn-
over of around $7 million this year.
Just three years ago, Dewavrin had
one small shop in the center of Paris.

The action was brought originally
by other members of the industry in
France. They claim the installations
and amplifier equipment he was
selling were not up to standard as
described in his catalog.

The magistrate in charge of the
case ordered that expert advice
should be taken about the equip-
ment, but did not wait for the ex-
perts’ advice before preferring
charges.

In his defense, Dewavrin claimed
the attack was unjustified. He says
his objective was to “democratize”
hi fi and the amplifiers were made in
his own workships to his specifica-
tions.

He claims he is able to undersell

(Continued on page 65)

Audio Qutlets Bid
For K&C Inventory

NEW YORK-—Most of the re-
maining stock of the now-defunct
Kennedy & Cohen audio and appli-
ance retail chain has been sold at the
fifth of eight schedule auctions to
liquidate assets of the bankrupt
firm.

The auction, to liquidate inven-
tory of K&C’s Missouri and Kansas
City stores, netted $102,000 on a bid
by the Donnegan & Frisbee Salvage
Co. The stock was reportedly worth
more than $400,000.

Attracting such other bidders as
Sight & Sound of Texas, and Bor-
ing’s Appliances of Kansas City, the
auction featured turntables, receiv-
ers, portable and console tvs,
speaker systems and a varied num-
ber of appliances, from such manu-
facturers as Fisher, Kenwood, Dual,
BSR, Garrard, Zenith, RCA and
Sylvania.

Other K&C auctions held to date

(Continued on page 62)
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Panasonic photo
From NAB to AES, Panasonic is showing new line of professional audio equip-
ment. At recent NAB in Chicago, Jim Parks, left, Technics national sales man-
ager, points out features to Chesley Morton, Florida Public Broadcasting.
Technics bowed SP-10Mk2 direct-drive turntable and a stereo control center,
power amp and universal frequency equalizer, stacked at left.

15% ‘New Faces’ At AES

® Continued from page 61
by Agfa-Gevaert, Ampex, Capitol
Magnetics and 3M, with a growing
list of tape duplicator equipment
suppliers joined by Audico and Jef-
marn Enterprises, in Los Angeles for
the first time. Also on hand will be
new equipment from Ampex, Lib-
erty/UA Tape Duplicating, Otari,
Pentagon Industries, Pratt-Spector
and Superscope Tape Duplicating.

Quad will have its share of atten-
fion, refusing to roll over and play
dead as many have written. Both the
JVC Cutting Center and Sansui
Electronics will have major 4-chan-
nel demonstrations going, with JVC
showing off the latest masters cut on
both its Mark III and the RCA
Quadulator, and Sansui emphasing
its upgraded family of broadcast
and consumer encoder/decoders, as
well as its new disco-oriented com-
ponent line.

CBS made its big SQ quad splash

at the recent Zurich AES, with Joe
Dash noting that European broad-
casters are intensely interested in the
success of matrix quadcasting here
(see story on first U.K. quadcast, this
issue). CBS Records’ SQ team host-
ed nearly 1,000 convention dele-
gates to show off the latest full logic
decoder developments and play the
“New Quadraphonic Gala” LP, a
second-edition SQ showcase. It is
felt there is nothing new to present to
attendees in Los Angeles, although
Dash and others will attend.

In addition to the JVC and Sansui
displays, other full-dress demon-
strations will be offered by Audio
Dynamics, Cerwin-Vega, Rupert
Nevs, U.S. Pioneer, Johas Miller
Sound, Rauland Borg, Altec, Bozak,
Cetec, TEAC, Yamaha Musical In-
struments, Electro-Voice, Lear Sin-
gler/Bogen, JBL, Ampex, Spider-
Peavey, AKG, Emilar, dbx, Infonics,
Sennheiser and Acoustic Research.

le

planstichls
need
gives yéumore

More set model numbers . . . More hard-to-find
needle types . . . More cross reference information.
More of everything you need to make the sale.
Become a PFANSTIEHL. DEALER and you'll be able
to sell more LONG PROFIT Replacement Needles.

- WRITE TODAY FOR INFORMATION
ON YOUR LETTERHEAD

3300 WASHINGTON ST./ BOX 498 / WAUKEGAN, ILL. 60085
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Worldwide:
the complete
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production
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. . l l ‘l
AUDIOMATIC CORPORATION
1290 AVENUE OF THE AMERICAS

NEW YORK. N.Y. 10019, PHONE (212) 582-4870
CABLE: AUDIOMATIC/TELEX:12-6419

OVERSEAS OFFICE: 4 RUE FICATIER
92400 COURBEVOIE. FRANCE. PHONE 333.30.90
CABLE:AUDIOMATIC/TE| EX:62282
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0S 1st Single
Transmission
Eur. Quadcast

® Continued from page |

a.m. Friday (2) through midnight
Saturday (3) had full approval of the
Home Office Broadcasting Dept.
(similar to the FCC here), the Inde-
pendent Broadcasting Authority
and the Independent Local Radio
network to which Radio Picadilly
belongs.

The station, which used the test to
celebrate its second birthday,
reaches an estimated one million lis-
teners weekly.

An estimated two million homes
in the UK. are believed to have
stereo receivers, and perhaps
500,000 have some 4-channel capa-
bility. This quad potential includes
the Hafler speaker matrix system
which uses a stereo receiver or am-
plifier plus a simple resistive matrix
network to achieve 4-channel de-
coding and is totally compatible
with QS encoding,.

The stringent rules under which
the quadcasts were approved in-
cluded on-air identification as “en-
gineering tests on quadraphonic sys-
tems,” progress content and timing
submitted to the Broadcast Author-
ity two weeks in advance, no adver-
tising of equipment sold for the pur-
pose of receiving the 4-channel
broadcasts during the quadcasts, or
encouragement of listeners to pur-
chase such equipment.

According to K. Ishikawa of San-
sui Audio Europe, based in London,
“a great deal of excitement has been
generated among listeners and other
radio stations in our country. I re-
ceived a number of calls from other
commercial stations about the avail-
ability of QS encoders for similar
tests, including one here in Lon-
don.”

Although admitting that the U K.
and Europe are substantially behind
the U.S. and Japan where both QS
and SQ 4-channel broadcasting is
extensive, he notes that “this pre-
miere broadcast at Radio Picadilly
set the wheels in motion for quadra-
phonic broadcasting here in Europe.

“The BBC has been experi-
menting and doing matrix quadra-
phonic broadcasts over the past
year,” he continues, “but most of
these were unannounced to the lis-
tening public.”

Keen interest in quad was shown
at a special seminar on matrix quad-
raphonic broadcasting for members
of the European Broadcasters Union
prior to the recent AES convention
in Zurich, Switzerland.

According to Joe Dash, a key
member of the CBS SQ team on
hand, the commercial and technical
seminar attracted a large group of
important station executives, repre-
senting business, programming and
operations interests through Europe.

Individually and collectively, key
broadcasters from virtually every
European country are aware of the
quad activity on a growing number
of FM stations in the U.S, and are
convinced that quadcasting is on the
verge of a breakthrough in many of
their own countries.

Audio Outlets Bid

® Continued from page 61

have been in Dallas. Houston, At-
lanta and Cleveland. They have net-
ted just over $1.3 million in revenue
from inventories valued at more
than $3.6 million.

www americanradiohistorv com

Consumer Input Up
On Kenwood Models

By JIM McCULLAUGH

LOS ANGELES-Against a back-
drop of 13 new components—six re-
ceivers, four integrated amplifiers
and three AM/FM stereo tuners—
Kenwood Electronics is adopting a
different marketing philosophy for
the future which the firm believes
will strengthen its consumer market
base considerably.

“Up until now.” says Henry
Akiya, product manager, “many of
our engineers were audiophiles and
to a large extent they dictated our
marketing concepts.

“There wasn’t too much feedback
from consumers. Now, however, we
are changing our thinking. We have
been conducting extensive con-
sumer surveys as to what they want
in components and we will continue
to incorporate those desired features
in our producis.”

Another key element in the Ken-
wood philosophy is a continued
commitment to applying new tech-
nological and manufacturing meth-
ods to reduce costs, yet not sacrifice
component quality, according to
Akiya.

The product manager points out
that in 1972 a 50-watt Kenwood re-
ceiver retailing for $500 averaged

out at $10 per watt while in 1975 a
63-watt Kenwood receiver retailing
for $519 averaged out at $8.25 a
watt. In 1976 one of the firm’s new
80-watt receivers retailing at $529
averages out at $6.61 per watt.

“As you can note,” says Akiya,
“we are dedicated to reducing the
dollar per watt for the consumer and
this applies to our amplifiers as
well.”

While Kenwood is also beefing up
its line of separates inaugurated with
the recently introduced 700 series, a
tuner, preamp, and power amp
package at $2,195, Akiya denies the
firm is taking a major thrust at the
professional, semi-professional or
even disco markets. There might be
a degree of interest from these mar-
kets, admits the Kenwood executive,
but the firm’s main concentration
will continue to be on the average
audio consumer.

The new introduced equipment,
available for dealer delivery in
April, includes six receivers ranging
in price from $190-$529. They in-
clude models KR-7600 featuring 80
watts per channel minimum RMS
into 8 ohms, 20-20kHz, and .1% to-

(Continued on page 65)

‘CB Fair’ Expanding
On Successful Debut

NEW YORK —Buoyed by the suc-
cess of its first “Original CB Fair”
held last February in Cleveland, CB
Productions, Inc., a company
recently formed with the express
purpose of promoting CB shows,
will stage a series of similar fairs in
Cincinnati, Dallas, Omaha; Kansas
City, Mo.; Minneapolis, Indianap-
olis, Pittsburgh, Atlanta, Nashville
and Miami.

The Cincinnati show is scheduled
for May 15-16 in that city’s Conven-
tion Center and is expected to draw
almost double the 15,000 persons
who attended the Cleveland fair.

According to David Ross, presi-
dent of CB Productions, the Cincin-
nati show will utilize more than
25,000 square feet of space, with
more than 13,000 square feet of that
area available to exhibitors.

Ross explains that the format
planned for the series of fairs will go
beyond the conventional show or

convention format. “It will be more
like a happening,” he says.

The CB Productions executive ex-
plains that the fairs will give all CB
enthusiasts an opportunity to meet
and get acquainted with CB factory
representatives, distributors and re-
tailers, as well as an opportunity to
buy the latest CB equipment avail-
able.

The shows’ format will follow
closely that of the Cleveland fair
which was held in 5,600 square feet
of space at the Sheraton-Cleveland
hotel, and was attended by manu-
facturers, distributors, retailers, sales
reps, CB club members, and local
service organizations.

Among the participants at the
Cleveland show were Radio Shack,
Lafayette Radio, E.F. Johnson, Pace
Communications, Midland Inter-
national, Hy-Cain and others. Ac-
cording to Ross, the participating

(Continued on page 64)

We are and we want to remain a
first-rate company.
For this reason we point to the quallty.
We know that quality is the result of CONEIOIS
and we guarantee it by means of test certificates

We are the first do it in our field.

relex 33080

Computer cassettes for digital use
All types sudio Compact cassettes Lear Jet 8 track cartridges
Norelco style boxes for automatic inserting machine
All spars parts.
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Dick Gravely has been appointed president of
the Jack Berman Co., Inglewood, Calif., sales
representative firm for manufacturers of elec-
tronic parts and audio equipment. Jack Berman,
founder of the 23-year-old Southern California
company, moves up to chairman of the board
and will continue to be active in the company as
well as within the industry.

* * *

Baehr, Greenleaf & Associates expands its
coverage in the southern Ohio area with the
opening of an office in Dayton, Ohio, at 3300 S.
Dixie Drive, 45439 (513) 293-1102, under the
direction of Thomas Kennedy. Assisting is Ro-
berta Deal, secretary and administrator.

*  kx  *

Jay Brewer joines NEW/ERA Sales Inc. at
headquarters in Indianapolis, 5349 W. 86 St.,
Zip 46268, becoming the sixth salesman spe-
cializing in communications, consumer products
and components for the Indiana and Kentucky

areas.
B * * *

Outstanding sales achievements and per-
sonal contributions toward the growth of Morris
F. Taylor Co. were recognized at the PC-76 show
when John C. Wagner was awarded a 10-year
Tayco Service pin.

*

Bi-State Marketers, 753 Bergen Bivd., Ridge-
field, N.J., 07657, adds Robins Broadcast &
Sound Corp. to its rep line, for the metropolitan
New York and New Jersey areas.

Mort Sumberg of Bi-State has written exten-
sively and held sales seminars in the sound in-

More Firms
To Add dbx
Circuitry

By RADCLIFFE JOE

NEW YORK—A number of hi fi
equipment manufacturers will in-
corporate dbx noise suppression cir-
cuitry in their components by 1977,
according to Larry Blakely, market-
ing manager of the Waltham, Mass.-
based firm.

Blakely reveals that dbx is already
in negotiations with close to a dozen
major component manufacturers,
and that between six and nine of
these will be using the dbx circuitry
in their products by next year in ad-
dition to the first TEAC/Tascam
units now available.

Dbx is also widening its line of
professional noise reduction sys-
tems. Among the first products
planned for release in this expanded
line is a stereo compressor/limiter,
model 162, for introduction in July.

The urit, similar in capability to
model 160 single channel compres-
sor/limiter, is said to offer true RMS
level detection. LED indicators
show above and below threshold op-
®ration.

Model 162 also offers compres-
sion ratios from one to one up to in-
finity, and maintains low distortion
performance even at high compres-
sion ratios, says Blakely.

The unit, which will carry a sug-
gested $600 price tag, also maintains
proper stereo image location by us-
ing the sum of the channel signals as
the control voltage. Four or more
channels of operation can be
achieved by strapping, so that a
single voltage, proportional to the
sum of the channels, controls all the
outputs of two or more 162s.

Model 162 is a rack mount system
with barrier terminal strip connec-
tors, and is ground loop compen-
sated and protected against power
turn-on, turn-off transients.

Merchandising plans for the dbx
lines of professional and consumer
products include participation in the
Summer CES, the AES show in Los
Angeles next month, and the APRS
Show in London.

stallation, public address and sound reinforce-
ment markets.
* * *
John E. Boeing Co. Inc. adds George Salvia as
sales engineering manager for the Connecticut

RepRap

area at its Middletown branch, in a growth plan
that will include the addition of more personnel
during this year.

Mark Boeing moves to headquarters at 18

Muzzey St., Lexington, Mass. 02173, to cover
central and Eastern Massachusetts.

* * *

Weller Electronic Sales Inc. adds the SBE line

of personal communication equipment under
principals W. R. Weller, Wayne E. Brand and
Chris D. Linck, covering Ohio. Offices are at
5274 Sinclair Rd., Columbus, Ghio 43229,
Phone (614) 885-7819.

The Unknown Giant takes

a big step forward...

into Esquire,Oui,Crawdaddy, Rolling Stone
and National Lampoon.

You've known us for years. And millions of people have

bought our cassettes from America’s largest retail
chains as private label brands. But as big as we are

(producing 32 billion feet of tape a year) most of
your customers don’t know our name very well —
or know enough about our own brands — Tracs,
AudioMagnetics and XHE. That’s why we're
putting our best foot forward in five

national magazines. With 9 full-page ads for
over 12,000,000 gross impressions between
now and September. And for the remainder of
the year the schedule will be even heavier. When
we take our step, better step up your inventory.
Your sales will be growing by leaps and bounds.

World’s largest producer of blank recording tape.

AudioMagn

234 W. 146th St., Gardena, Ca. 90248

etics
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ITC Widens Japanese TV Import Probe

WASHINGTON-The Inter-
national Trade Commission (ITC)
will investigate complaints by GTE
Sylvania, Inc., and Philco Consumer
Electronics Corp. alleging unfair
competition from Japanese imports
of color television sets.

At the same time, in compliance
with the 1974 Trade Act, the ITC has
listed 14 areas of preliminary 1n-
vestigation in its broad, ongoing
probe of alleged unfair practices in

By MILDRED HALL

the sale of imported Japanese tv sets
in the US.

This contrasts with the relatively
limited ITC probe and recent dis-
missal of complaints against audio
marketing practices of JVC America
and U.S. Pioneer and their Japanese
parent firms. But the tv investigation
has higher stakes on hand with both
the growing institutional tv/video-
cassette/cartridge market and the
emerging home videotape and
videodisk consumer marts.

Buy Direct From
Manufacturer

PINCH ROLLS

and /

PRESSURE ™

PADS

o Silicone or SBR Rubber
Pinch Rolls

o Four Lb. Density Foam Heat
Tested Pressure Pads

o Specials Made To Order

*Du Pont Trademark

Standard Sizes in Stock

y

Teflon* Washers and Mylar Rings in stock

TROY MACHINERY CORP

114 BEACH ST. -

ROCKAWAY, N.J. 07866 -

201-627-4456

“If you cant find it here,

fJack

just ask forit. .

Ourbigcatalogis full of record and tape
care products you can offer under
your own brand. And they're all avail-
able at very competitive prices.

But Jack has a good sugges-
tion. No catalog could begin to list
all the items we're able to supply.
We've designed a lot of products
during our 21 years of leadership in
the audio accessory business. And
weve got the engineering capability
and manufacturing know-how to
produce a new product to your own
specifications. In fact, we may already
have it on the drawing board.

What's more important, we
can provide all the services to help

you get into the field ... marketing,
packaging advice and even drop
shipments. Because we're an Amer-
ican company, we also save you the
uncertainties of currency and duty
fluctuations, and delays of dealing
with a foreign supplier.

If we make it sound easy to
getinto the profitable record and tape
care business, that's because it is. Just
call Jack Friedland at (516) 543-5200
or write: Robins Industries, 75 Austin
Blvd., Commack, New York 11725.

EoBINSTTH

Going far beyond the issues in the
Sylvania-Philco complaint, the com-
mission will focus on conspiracy to
restrain or monopolize the tv set
trade in the US.; intent to injure
U.S. trade by the sale of Japanese
sets at prices lower than they are sold
in the home country and to other
countries, and discriminatory price
fixing, discount and rebating
schemes to destroy competition in
various locations in the U.S.

The ovcrall investigation will also
look into “systematic efforts” to
form joint ventures and acquire con-
trol of U.S. companies, and also the
use of fictitious accounting tech-
nique to avoid anti-dumping duties,
and acceptance of bounties or
grants, including the commodity re-
bate tax.

The Sylvania-Philco complaint
alleges anticompetitive, below-cost
pricing in sale of the imported sets,
aided by economic help and other
incentives from the Japanese gov-
ernment to its exporters.

RCA Vidisk Plan

® Continued from page 61

more than 200 of the new model
EM-3 players—more convenient con-
trols and easier operation than the
demonstration EM-2 models used
last March—hand-built for use in
current in-home tests in the Indian-
apolis area.

The newer EM-3, made from “soft
tools,” is close to the advanced pro-
totype stage, with Sonnenfeldt con-
fident that production will be rela-
tively simple, with most components
literally off-the-shelf electronic
parts.

Atleast six Japanese firms already
have licensing agreements for the
hardware, but Sonnenfeldt empha-
sizes itis worldwide corporate policy
that “you pay as you ship,” so royal-
ties will begin only when their pro-
duction starts.

Although both the U.S. and Japa-
nese version are NTSC, he confirms
that both PAL and SECAM models
have been built for the European
market and anticipated licensees
there.

RCA also will license anyone to
manufacture the disks, and expects
to have both other U.S. as well as
overseas software licensees once the
market develops. He's confident that
his five-year plan is conservative for
maturity of the videodisk market
here.

‘CB Fair’ Expanding
® Continued from page 62

exhibitors sold more than $100,000
worth of CB merchandise at the two-
day exposition.

The consumer-oriented series is
aimed at truckers, boaters, farmers,
businessmen, housewives, “and all
who do or should use CB equipment
in their daily activities.”

Although the series of fairs will
feature CB experts discussing all as-
pects of the CB phenomenon, Ross’
shows will also include a swap show
where enthusiasts can buy, sell, or
exchange their equipment; door
prizes; guest appearances by radio
and tv celebrities, and a number of
game and food concessions.

A major promotional campaign is
being designed to support the show
series. It will include special show
spotlights in local newspapers, radio
and tv spots, and ads in nationally
distributed magazines. Remote ra-
dio broadcasts from the shows will
also be featured.

wWWwWWw.americanradiohistorv.com

MARANTZ HD 88 is top of new
high-definition speaker series, with
300 watts power capacity, 25 Hz/
25 kHz frequency response, limited
warranty.

REVOLYING tape rack from N.C.
Display, mode! T$-8, holds 477 8-
tracks, is 66 mnches high, lists for
$191.55.

~_Audio Showcose

KENWOQOD additions to '76 line include matched KT7-8300 stereo tuner, top,
with solid-state IF filter, phase-lock-loop in MPX, at suggested $379.95; and
KA-7300 sterea amp with 80 watts/channel RMS, dual power supply,
preamp/phono equzlizer (no more than 0.3 dB deviation), at suggested
$329.95.

MIX 500, Uher mode! A124 stereo
mixer is ‘‘semi-pre’’ unit operating
either from battery pack or external
power. Users can connect up to five
mono sound sources, or two stereo
and one mono simultaneously. List:
$186.

SELA of Sweden, with Audio Serv-
ices sole U.S. distributor, has 2880-
BT mixer for up to 4 inputs, with no
extra batteries or external power

supply.

SAE 2220 medium power stereo amp comes in consumer (shown) and rack-
mount versions, offers 100 watts/channel RMS, LED power display in 3 dB
increments, full complementary circuitry minimizing distortion. Suggested
list: $450.

NEWCOM Exhibits Near SRO

® Continued from page 6/
represeniative of the growing inter-
est of these groups m what was once
almost exclusively an electronic
parts distributors” show.

The sponsoring firm will recog-
nize both distributers and manufac-
turers reps instrumental in promot-
ing attendance at NEWCOM for the
first time, with only reps previously
honored. Awards will be presented
ata special May 2 evening ceremony
prior to the official opening, accord-
ing to Ed Rothenstein of Philmore

Manufacturing, show corporation
president.

All exhibiting companies are
urged to file their entries in the
NEWCOM *76 merchandising con-
test that annually recognizes out-
standing activities promoting at-
tendance at the show in advertising,
special and direct mail categories,
notes James Silverman of Electronic
Expediters, show publicity chair-
man. Awards include the Exhibitor
of the Year and Medallions of Mer-
chandising Merit.
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® Continued from page 62

tal harmonic distortion; and KR-
6600 featuring 65 watts per channel,
minimum RMS into 8 ohms, 20-20
kHz and .1% total harmonic distor-
tion.

The KR-5600 features 55 watts
per channel, minimum RMS into 8
ohms, 20-20 kHz; KR-4600 features
30 watts per channel, minimum
RMS into 8 ohms, 20-20 kHz, and
.5% total harmonic distortion; KR-
3600 features 22 watts per channel,
minimum RMS into 8 ohms, 20-20
kHz and .5% total harmonic distor-
tion; and the KR-2600 features 15
watts per channel, minimum RMS
into 8 ohms, 20-20 kHz, and .8% total
harmonic distortion.

The four new integrated ampli-
fiers, available immediately and
ranging in price from $160-3450, in-
clude model KA-8300 featuring 80
watts per channel and .1% total har-
monic distortion; KA-7300 featur-
ing 65 watts per channel; and KA-
3500 featuring 40 watts per channel.

The three new tuners, also avail-
able immediately, include models
KT-8300 featuring selectable wide
or narrow bandwidth and doubie
tuning meters; KT-7300 with MPX
filler and FM muting and output
level control; and KT-5300 featur-
ing a linear frequency FM dial.

A major selling point for the Ken-
wood amplifiers will be a dual
power supply which assures abso-
lute amplifier stability, adds Akiya.

Briefly stated, when an ordinary
amplifier reproduces bass sound in
one channel, the electrical power
used to produce that bass sound
causes fluctuation of the power sup-
ply level in the other channel, creat-
ing a type of distortion known as dy-
namic cross talk.

Audibly the effect is somewhat as
though a veil has been placed over
the performers, with voices and in-
struments indistinct and stereo di-
mensionality diminished. The dual
power supply corrects the problem.
Akiya also adds that dual power
supply is not a technological concept
unique to Kenwood.

Fr. Hi Fi Fraud

® Continued from page 61

his competitors mainly because his
equipment is French and thus does
not carry high transport charges and
has no Customs duties to be paid.

It is common fact that roughly
two-thirds of the hi fi market here is
supplied by imports. But over the
past couple of years, the industry has
complained about misrepresenta-
tion, alleging that installations were
boosted by means of “fancy names”
and therefore foisted on the public.

Many of these sets were sold well
below the normal price of installa-
tions claimed to be technically re-
liable. But the latter are expensive,
so much so that the Ministry of Fi-
nance introduced measures control-
ling profits.

However, certain equipment sets
have cut into the market at very low
prices and this has led to open price
warfare. Importers say these instal-
lations are taking advantage of the
public—that hi fi fans, ignorant of
all the technicalities, are victims of
abuse.

Following a careful study of the
problem by the industry, along with
the official Advertising Verification
Bureau, a new code has been drawn
up.

Amplifiers are being categorized
by standard and, when offered to the
public, if bearing the letters NF (of-
ficial standardization), must con-
form to the requirements. This code
will come into force before the end
of the year.

Tape/Audio/Video

A desktop stereo cassette copier that can du-
plicate all four channels simuitaneously has
been introduced by Pentagon Industries of Chi-*
cago. The new Pentagon Super C-4 operates at

30 i.p.s. and is claimed to be the fast-cat 4-

channel cassette copier in the world. Similar to
its sister unit—the monaural C-1-the C-4 al-
lows any combination of tracks to be dupli-

Tape Duplicator

cated at once. Suggested list price: $1,195.
* kX
First issue of Videography, monthly magazine
for the video industry published by United Busi-

ness Publications, is off the press, with charter
one-year subscriptions at $5—50% off the regu-
lar rate. A sample preview copy is available from
Videography, 750 Third Ave., New York 10017.

ANNOUNCING

MAXELLS FIRSTANNUAL
“DO IT YOURSELF”
ADVERTISING CONTEST.

(WITH PRIZES LIKE THESE, WHO KNOWS WHEN WELL HAVE ANOTHER?)

FIRST PRIZE

| something you've done

before. Just as long as

you run it again curing

those six weeks.)

JUDGES

You can run your ad-
vertising in newspapers,
magazines, on radio,
television or billboards. -
Any place that takes Y- "
advertising. V- o
You can use color, advertising for years.
black and white,or any The winners will be
WHE announced atthe Con-
) . , sumer Electronics Show
: e e i in Chicago on Sunday,
In an effort to en- the most jaded audio- June 13th.
courage youtospend phile. You better get
your Maxell co-op For Honorable Men- LAY started right now.
money wisely,we have  tfion, we're giving away ) This is one fime when
decidedto have a four Nikon F2s cameras. 21617'18119.20.21122|| your Maxell advertising
rather extravagant The bestcameramade B %6:125126/2712829] can bring you more
corTnhpe(T:i'ﬁon. by one of the best B than just customers.
e dedler who combination of the
does the most creative LS GIRABLE IAELITICIN above, ENTRY FO_RM 4
Maxell advertising wins However, before you | send entries |
an Advent Video Beam. start having visions of | (indicate date run) fo:
The television with the grandeur, you should | Scali McCabe, Sloves
seven-foot screen and e advised thatyour | Dept. M, 800 3rd Ave.
sound system that work will not be judged | bl oSS | .
bounces off the screen. according to the | R el
Second Prizeis a amountofmoneyyou | 130 W Commercial Ave |
Yamaha 650. A bike fast soendonitThe judges | Moonachie,NJO7074 |
enough to raise the camera-makers inthe  will be looking forbig |
blood pressure of even  world. ideas. | o
SECOND PRIZE There's only one Thefinaljudgeswill = —

thing you have to do to
enter:come up with a
Maxell ad and run it
sometime between
April 1st and May 15th,
1976.(Actually,you don't
have to create some-
thing specially forthe
contest You can run

www.americanradiohistorv.com

e Sam Scali, creative
director of the advertis- |
ingagency bearing the
nameofScali, McCabe, |

Sloves. And Bill yler,
creative columnist for
Advertising Age. Both
of whom have been
recognizing great

naxeil.
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POTENT PAIR—The latest country music stars to team their talents on duets

are Del Reeves (left) and Billie Jo Spears caught in the studio for their first
United Artists recording session with producer Milton Blackford (right).

BOOK REVIEW

Photo Album Of Country
Stars Sets High Standard

NASHVILLE—Country music
books are becoming the vogue
nowadays—and already one book
has hit print that will provide an ar-
tistic goal for photograph album
type publications for years to come.
I’s “Honkytonk Heroes” (Harper &
Row, $5.95) and is everything its
subtitle—*“A Photo Album Of Coun-
try Music”—implies.

Though Peter McCabe does a
journeyman job with the text, the
strength of this top-quality book is in
the sensuous, probing camera lens of
Raeanne Rubenstein that slices
through the surface of country music
stars and into their hearts and souls.

Ever wonder what Conway Twitty
looks like when he wakes up? Or
Jerry Lee Lewis when he hasn’t been
to sleep? Or Webb Pierce crucified
on the diving board of his famed
guitar-shaped swimming pool? Or

Agency Handles
2 Top Hotels

NASHVILLE—Beginning May 3,
the Lavender-Blake Talent Agency
here will coordinate all talent for the
Fairmont Hotel Corp.’s “Blue
Room” in New Orleans, and the
Fairmont Colony Square's “Vene-
tian Room” in Atlanta.

All artists are to be scheduled to
appear two weeks in Atlanta, fol-
lowed by a two-week engagement in
New Orleans. The artists will utilize
the house orchestras at both hotels,
in addition to their own bands.

Shortly Lavender and Dick Blake,
owners of the Lavender-Blake
Agency, say: “We are considering
artists whose recordings were cross-
over hits in both pop and country
fields. The Fairmont Hotel’s public
relations department plans an exten-
sive promotional campaign in con-
junction with national support from
the artists’ record companies.”

The Fairmont Hotel Corp. also
owns two additional hotels, in San
Francisco and Dallas.

George and Tammy back in the
good old days?

It’s all here, chronicled in unre-
lenting black and white photographs
by one of the nation’s best “people
photographers.”

The lenslady from New York City
focuses her Nikon beyond the ve-
neer of hype, makeup and vanity,
and though the contortions she
forces some of her subjects into are
sometimes strained, most of the time
they hit the mark perfectly. From
Acuff to Wagoner, with contempo-
rary country in between, Rubenstein
has crafted a book both interesting
and revealing.

Her unique full frame style and
her flair for the far-out give “Honky-
tonk Heroes” a robust, realistic qual-
ity reflective of Rubenstein herself.
Ultimately the camera lens turns
back to reveal an intimate portrait of
the photographer herself—and that’s
what we have here.

Though Raeanne’s forte is pho-
tography, she has a cunning way
with words that makes the reader
wish she had captioned her photos
with her observations and thoughts
about the stars she captured on film.
“A Note From The Photographer”
carries all too few of these observa-
tions, and it’s hoped that future Ru-
benstein books allow her to unbridle
the impressive writing talents she
doesn’t know she has.

One blemish on an otherwise re-
markable book is Rubenstein’s com-
ment. “In the South ... all women
want to look like Dolly Parton, with
her improbable mountains of long
blond hair, and all the men do look
like George Jones.” Which is about
as accurate, and fair, a prejudice as
those exhibited by Southerners who
believe New York state is concrete
border-to-border.

But another Rubenstein remark
hits the target perfectly and explains
the excellence of her book: “Taking
a picture that a person likes is not al-
ways necessarily the aim; sometimes
it is more important to take a picture
thatis true.” GERRY WOOD
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Kerrville Fest
Set For June 30
Start With Golf

KERRVILLE, Tex.—The Red
Steagall Celebrity Golf Tournament
will kick off the second annual Kerr-
ville Country Music Festival June
30-July 4 at the Quiet Valley Ranch,
just outside Kerrville.

The tournament, to be held at the
$10 million Riverhill Club, will fea-
ture 40 celebrities from the fields of
country music, sports, television and
films in two 18-hole rounds of golf
with all proceeds going to support
the non-profit Kerrville Music
Foundation. Funds raised will sup-
port the foundation’s projects to tour
young performers, to author and
publish a history of Texas country
music, to record Texas folk perform-
ers, to continue competitions that
encourage excellence in folk, coun-
try and bluegrass music, and to con-
struct a Texas Country Music Hall
of Fame.

General chairman for the tourna-
ment is veteran entertainer Rod
Kennedy, who has just moved from
Austin where he produced more
than 100 major events in the past 20
years. He presently works as pro-
ducer of the Kerrville Music Festi-
vals and as executive director of the
Kerrville Music Foundation.

Tournament chairman is former
Houston Golf Assn. president Ford
F. Lackey whose experience with the
Houston Open will guide some 400
volunteers in putting on the Steagall
event.

Performer Asks
$4.22 Mil In
Suit Vs. Lilly

OKLAHOMA CITY—Anthony
Armstrong Jones has filed a $4.22
million lawsuit in federal court
against the Eli Lilly & Co. for dam-
ages from an alleged addiction to a
drug he has been taking since 1966.

The suit charges that an addiction
to an Eli Lilly manufactured - drug,
Darvon, has ruined his career as an
entertainer as well as inflicting per-
manent brain damage on him, in
seizures he has suffered.

Jones started taking the drug in
1966 for treatment of an illness at a
rate of four tablets daily, but by 1972
was taking four times the recom-
mended dosage, he says. The suit
asks for $1 million for past and fu-
ture suffering, $25,000 for medical
expenses, $200,000 for income lost
and $3 million in anticipated future
income loss.

Willie Nelson
Fined $1,000

NASHVILLE—Willie Nelson has
been fined $1,000 plus $400 in court
costs for violation of Texas’ Mass
Gathering Act, settling all disputes
that had arisen out of last July
Fourth’s “Willie Nelson’s Annual
Fourth of July Picnic,” in Liberty
Hills, Texas.

Williamson County law states that
if more than 5,000 persons are gath-
ered for more than 12 consecutive
hours, a permit must be obtained.
The picnic drew an estimated 80-
100,000 persons and ran for some 48
hours. The maximum punishment
for violation is a $1,000 fine and 90
days in jail.

The tentative dates and site for
this year’s picnic are July 3-5 in
Gonzales, 40 miles south of Austin.
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Magnolia Fest Set
For Easter Weekend

By COLLEEN CLARK

NASHVILLE—The first Mag-
nolia Country Music Festival has
been set for Easter weekend April
16-18 and is expected to draw coun-
try music fans from Mississippi, Ar-
kansas, Tennessee, Louisiana, Ala-
bama and East Texas.

Some of the industry’s top enter-
tainment will be featured.

Friday’s show features Ray Ste-
vens, Tanya Tucker, Mel Tillis and
the Statesiders, the Coleman County
Cowboys and Red Steagall. Steagall
also serves as the host. Saturday’s
lineup includes Waylon Jennings,
Jessi Colter, Jerry Jeff Walker, Tom-
pall and the Outlaw Band and
Asleep At The Wheel.

Easter Sunday’s activities start off
with an early Sunrise Service con-
ducted by the Rev. Rob Harrington,
the Chaplain of Bourbon Street, fol-

BOOK REVIEW

lowed by Jerry Reed, the Earl
Scruggs Revue, O.B. McClinton,
Carmalita and the Roy Clark Show.

William Collins of Las Vegas, the
show’s producer, says, “This is the
finest array of talent ever to appear
in one place. This will be the biggest
country music festival jn the U.S.”

The Festival will take place on the
1,000-acre Farms just outside Mag-
nolia, Miss. Food, water and sani-
tary facilities will be available for
tent camping, trailers and recrea-
tional vehicles.

Advance tickets for the three days
are $20 and $25 at the gate. Single
day tickets are available for $10.

Tickets may be secured by send-
ing a check or money order to the
Magnolia Country Music Festival,
P.O. Box 106, Magnolia, Miss.
39652.

Uneducated But Bright;
The Saga Of Loretta Lynn

LOS ANGELES—For those who
have sat and tatked to Loretta Lynn,
or watched her on a tv talk show, or
have seen her in concert and listened
to her recordings, it is evident that
she is a warm, friendly and talented
person.

Perhaps the most ingriguing facet
of Lynn’s autobiography (“Coal
Miner’s Daughter,” Henry Regnery
Co./Bernard Geis, 204 pages, $7.95)
is the projection of all of the artist’s
personal qualities to the reader.
Writing with George Vecsey, Lynn
provides an intimate glimpse into
her life.

Loretta Lynn grew up poor, in a
Kentucky “holler” as she calls it. She
admits she did not have as much
education as she would have'liked,
but explains in her introduction that
she is what she is and will not offer
pretense. So we have a book that is a
grammatical disaster zone and
rather difficult to read at first. Find
patience to continue, however, and
the poor grammar goes unnoticed as
the interest in the story grows.

“Coal Miner’s Daughter” is not so
much chronological as it is a stream
of consciousness. Thus we relive
Lynn’s childhood in some detail,
learning the attitudes of the moun-
tain people, customs that seem
strange to many, coming to know her
family and meeting husband Doo-
little (Mooney), the man she married
at 14. We also follow her to the state
of Washington, seeing her become a
mother of four by the age of 18.

One of the more remarkable epi-
sodes is Lynn’s beginnings as a pro-
fessional singer. She herself had no
real ambitions in that direction, but
her husband convinced her to try
singing and pounded doors until
someone would listen. The rationale
for the attempt was to bring in extra
money for the somewhat less than
affluent family.

At 24 Lynn began singing profes-
sionally and within a few years she
became a major force in country
music.

The remainder of the book deals
with traveling, recording, song-
writing, the woman’s viewpoint in
country, compliments and threats
she has received, her husband’s of-
ten strange personality, her increas-
ing wealth and social standing,
awards and other facets in her life.

More important than the actual
subject matter is the impression one

gets of Loretta Lynn. Despite her
poor grammar, lack of schooling
and often naive views, she is a quick,
bright person with sophisticated
views on women’s rights, abortion,
U.S. foreign policy and the conflict
between stardom and a personal life.

She stands up for the right of art-
ists like Olivia Newton-John to win
country awards, pointing out quite
logically that country artists don’t
turn down pop awards. When she
recounts her own awards it is in a
spirit of pride, not boasting. And itis
in this spirit that most of the book is
written.

For those who have talked with
Loretta, it soon becomes clear that
the person in the book is much like
the person one meets in person—an
honest, completely open person with
a basic trust in people. Few subjects
are too personal to deal with here,
yet there is nothing sensationalistic.
The career and personal stories bal-
ance out. And this is what most ce-
lebrities miss in their books. Those
reading this can be assured they
have met the real Loretta Lynn.

BOB KIRSCH

Jackets Highlight

Mercury Promotion

NASHVILLE—Mercury Records
isinto fine fashion as jackets bearing
the company logo are heing sent to
key radio and field people through-
out the nation.

It’s part of Phonogram/Mercury’s
special Mercury country music cam-
paign for April centered around re-
cent LPs by Tom T. Hall, Johnny
Rodriguez, Faron Young and the
Statler Brothers.

Crabtree Musical

NASHVILLE — Writer-director
Paul Crabtree, who created several
of the major musical shows at Op-
ryland U.S.A,, has completed a new
musical for the newly expanded and
renovated Circus World near Or-
lando, Fla.

“The Day The Circus Comes To
Town"—a Broadway style theatrical
production—was written, produced
and directed by Crabtree for the en-
tertainment complex operated by
Ringling Bros. and Barnum &
Bailey Circus.
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3 NARAS Resignations

® Continued from page 3

was speaking. I ran out of time so
quick that I just quit.

“When I became national presi-
dent I treated all equally—I wasn’t
justa Nashville president. That’s the
only way it can function. I don’t
think the tv show will ever move
from L.A. until the trustees sit down
with fairness in their mind and think
as a national unit.”

Rose praises several of the trustees
and the NARAS Institute, and urges
that the site of the Grammy Awards
show be rotated. Besides Los An-
geles it has also been held in New
York and Nashville.

“It’s a very disturbing thing be-
cause as national president I did the
best I could in trying to unify it into
one organization instead of six chap-
ters.

“I'still think NARAS could be the
unification of the entire music in-
dustry,” Rose remarks. He adds he
would consider returning to
NARAS “if it changed to where I
felt it was a national organization
and everyone was equal and had a
right to speak and vote.”

Lowery, president of the Lowery
Music Group, comments, “The very
thing that made NARAS success-
ful—the Grammy Awards and tv
show—is now creating the dissen-
sions and problems that exist. When
Chicago didn’t get the tv show, it
was an injustice to the music com-
munity.

“It’s not sour grapes that 1 re-
signed as trustee. I resigned because
I was hurt, I was caughtup in it emo-
tionally and didn’t need to be in-
volved in anything where my emo-
tions were that involved.”

Wishbone
An Alabama
Showplace

® Continued from page 32

produced material on the last two
gold LPs by the Temptations, the re-
cent Supremes album, songs by the
Commodores and Jerry Butler, and
a Thelma Houston single that re-
ceived a Grammy nomination.

They’re now producing material
for Motown, CBS and Capitol Rec-
ords, and directing the career of new
artist Joan Carol Butler.

Among the innovations at Wish-
bone Studio is a 13,000-gallon gaso-
line storage tank that has been
buried for use as a stereo echo cham-
ber. “The chamber works even bet-
ter than we anticipated,” Woodford
comments. “We can get up to 14 sec-
onds of delay and no equalization is
necessary o get a bright sound.”

Equipment includes a new Allison
computer mixing system, Westlake
monitors and 16-track capability
convertible to 24-track.

Adjoining the studio-complex will
be a 25-unit lodge slated for comple-
tion this fall. The lodge will be con-
structed around a grand piano pool,
and each suite will be designed with
the needs of the artist and producer
in mind. The suites will have a moni-
tor system connected directly with
the studio as well as facilities to re-
view material already recorded.

Designed primarily for the pro-
ductions of Woodford and lvey, the
studio is also available for other pro-
ducers.

They also operate three publish-
ing firms that have scored with re-
cent cuts by Bloodstone, David Ruf-
fin, the Temptations, Aretha
Franklin, Ben E. King and Connie
Cato.

Country

Lowery, the prime mover behind
the Atlanta chapter and in 1968 its
first president, adds, “While I don’t
agree with what’s going on and the
show not being rotated city to city, I
still have faith that the Academy will
right any wrongs that prevail be-
cause there are intelligent, thinking
people inside this Recording Acad-
emy.”

Like Rose, Lowery would con-
sider a return to NARAS: “I cer-
tainly wouldn’t say that I would
never serve again because of this in-
justice. But I would want to see a
little more liberal feeling about the
Academy.”

LeFevre, president of LeFevre
Sound Corp,, states, “I resigned for
two reasons. I wrote the national
president and told him there seemed
to be no consideration on the part of
the current leadership that there are
severe injustices being done includ-
ing belittlement of the small chap-
ters and lack of concern by the
dominant chapters, mainly L.A.

“The second reason is that I felt as
national vice president of the Acad-
emy that [ could not with good ethics
openly attack the status quo. When
everything else failed, the only fair
thing for me to do was to resign and
then do my best to make the record
industry aware of the true problems
and start some movement toward
change.”

LeFevre objects to the manner the
decision was reached to switch the
Grammy telecast site. “The only
time the tv show was voted on at a
national trustee meeting, it was
voted to go to Chicago. Everytime
after that the L.A. people came up
with reasons not to vote on it at that
meeting. They putit down to a pres-
sure where you had to vote—and
handled it through the mail. The na-
tional president, who is supposed to
be unbiased, wrote a five-page letter
in support of not going to Chicago
and included it with the ballot.

“Then they took that mail vote
where you had no chance to stand
up and punch holes in his five pages
which anybody armed with the facts
could have done—and dumped Chi-
cago with it. It was poor ethics, and
morally—if not legally—wrong.

LeFevre terms his stint with
NARAS “one of the highlights of
my association with the music indus-
try” and adds, “I would gladly jump
back in and work, even on a local
basis, if the leadership came to the
point of a basic impartial national
academy. If it returned to a fair dem-
ocratic basis, I'd be back in a minute
and love it.”

Gibson Elected
New Org. Pres.

NASHVILLE—The Original Mu-
sic of America Assn. was formed ata
recent meeting held in Roanoke,
Va., solely for the purpose of pre-
serving and promoting bluegrass,
mountain, folk and bluegrass gospel
music.

Temporary officers elected during
the meeting were Joe F. Gibson of
Nashville, president; Len Holsclaw
of Arlington, Va., first vice presi-
dent; L. W. Lambert of Olin, N.C,,
second vice president; Arthur B.
Crush Jr. of Roanoke, executive di-
rector; and Bill Vernon of Wertz,
Va., treasurer and publicity director.

The next meeting of the associ-
ation will be held in Raleigh, N.C.
May 2. All interested parties, both
industry and public, are invited to
attend. Inquiries and additional in-
formation may be obtained by writ-
ing Arthur Crush, 410 Elm St. S W,
Roanoke, Va. 24016.

Gene Autry To
Accept UK. Title

NASHVILLE—The title of “Fa-
ther of Country Music™ will be be-
stowed upon Gene Autry during the
eighth annual Festival of Country
Music, Wembley, London, April 18.

One of many distinctive honors
Autry has received during his color-
ful career as an actor, composer and
recording artist, he will be in Eng-
land to accept the title and will intro-
duce his protege, Kathy Barnes, to
the international audience. For-
merly an MGM artist, Barnes is the
first act signed to the recently reac-
tivated Republic Records, owned by
Autry (see Billboard, April 3 issue).
Republic is based in Nashville with
Dave Burgess as general manager.

Nashville

Scene

By COLLEEN CLARK

Kris Kristofferson had two new
movies premiered in the past month.
“Vigilante Force,” with co-star Jan-
Michael Vincent, opened March 18
in New Orleans and Atlanta and “The
Sailor Who Fell From Grace With
The Sea,” co-starring Sarah Miles,
premiered April 11 at the Baronet
Theater in New York. ... Marty
Robbins has formed a partnership
with producer Bob Hinkle under the
name of Marty Robbins Enterprises
for film and tv production. Their
first project will be “J. W. and Billy
Bob,” from an original story by
Hinkle. J. W. will be played by Rob-
bins and Billy Bob by Larry Mahan,
six times a world champion cowboy.

Jeannie C. Riley and her band,
Red River Symphony, recently did a
three-day mini-tour of Hawaii, with
appearances at Waikiki, Honolulu’s
Conroy Bowl and Kauai. She and
producer Shelby Singleton are in the
studio this week.... Tommy Over-
street leaves for England, Spain and
Germany April 30 through May 24,
his fourth European tour. Overstreet
is now being produced by Reon
Chancey after many years with inde-
pendent producer Ricci Mareno. . . .
Roy Clark was named “Picker of the
Year” by Playboy Magazine. ...
Mel Tillis was in Los Angeles
recently for guest appearances on
“AM Los Angeles” and “The Merv
Griffin Show.”

May 21 has been set for the pre-
miere date of “Gator,” starring Burt
Reynolds and Jerry Reed, at the Ten-
nessee Theater here.... Hank
Thompson headlining the Land-
mark’s Jubilee Showroom through
April 18, along with his band the
Brazos Valley Boys, Peter Anthony,
Curley Lewis and Hickory artist Sue
Thompson. . .. T. G. Shepard set to
tape “Pop Goes The Country” and
“Nashville On The Road.”

Ronnie Milsap has renewed his in-
terest in ham radio, installing an 80-
foot antenna and doing most of the
wiring himself. Milsap’s call letters
are WB4KCG and when he’s not on
the road, he’s on the radio. . . . Kenny
Price is recovering from major ab-
dominal surgery after spending 10
days in the hospital. ... Charley
Pride’s next RCA album will be a re-
ligious venture. It’s scheduled for re-
lease this month. ... Steve Young,
writer of Waylon Jennings’ “Lone-
some, On’ry and Mean,” has signed
a contract with RCA and will have a
concept album soon. . .. Dickey Lee
is out of the hospital after having
torn cartilage removed from his
right leg. Released Monday, Lee was
in the studio Tuesday. He has de-
voted the month of April to his new
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# Star Performer—LPs registering proportionate upward progress this week.

32| 37
33| 38
P

p
o
£
=3
W W N N W N T W

42|23 |18
43| 48 | 2
44| 34 | 4

é E *5 TITLE—Artist, Laber & Number (Distributing Labet)
1 1 | 12 | ELITE HOTEL—Emmylou Harris, warner/Reprise MS 2236
S 2 6 | IT'S ALL IN THE MOVIES—Merle Haggard, Capitol ST 11483
3 4 | 11 | WANTED: The Qutiaws—Waylon Jennings, Willie Nelson, Jessi Colter,
Tompall Glaser, RcA APLI-1321

4 5 7 'sr'lziME_l!lglﬂ'f([ﬁg(ﬂl::gu;f—(}ledus Maggard & The Citizen’s Band, Mercury
ﬁ 8 | 5 | THE SOUND IN YOUR MIND-Willie Nelison, Lone Star KC 34092 (Columbia)

6 3 | 9 | ROCK N’ COUNTRY—Freddy Fender, ABC/Dot, DOSD-2050

7 7 9 | SOMETIMES-BIll Anderson & Mary Lou Turner, mca 2182

8 9 | 8 | EASY AS PIE—Billy “Crash” Craddock, ABC/Dot DOSD 2040

A 14 | 4| COME ON OVER—Olivia Newton-John, wc 2156

10| 10 | 8 | NARVEL THE MARVEL—Narvel Felts, aBC/0ot, DOSD 2033

11| 6 | 9 | WHEN THE TINGLE BECOMES A CHILL-Loretta Lynn, mca 2179

ﬁ 16 | 6 | CHESTER & LESTER-Chet Atkins & Les Paul, rca ApL1-1167

13 | 13 | 7 | THE GREAT TOMPALL & HIS OUTLAW BAND, mcM M36 5014

ﬁ 21 4 | TIL | CAN MAKE IT ON MY OWN-Tammy Wynette, Epic KE-34075 (Columbia)
ﬁ 19 | 13 | THIS TIME I'VE HURT HER MORE THAN SHE LOVES ME—Conway

Twitty, mca 2176

Y| 20 | 4 | LONGHARIED REDNECK-David Allan Coe, coumbs kc3391s

ﬁ 22 4 | HANK WILLIAMS, YOU WROTE MY LIFE—Moe Bandy, Cotumbia KC-34091
18 | 18 | 8 | JASON'S FARM—Cal Smith, mca 2172

19 | 17 | 23 | BLACK BEAR ROAD-C.W. McCall, mom m3G 5008

20 | 15 | 10 | 200 YEARS OF COUNTRY MUSIC—Sonny James, Columbia KC-34035
ﬁ 33 2 | MACKINTOSH & TJ.—Waylon Jennings, RCA APL1-1520

22{24 |15 %g\ulfogm A SONG IN MY HEART-Johnny Rodriguez, Mercury SRM-1-1057
23| 25 | 20 | SOMEBODY LOVES YOU—Crystal Gayle, United Artists UA-LA 543-G

PEOPLE PUT TO MUSIC—Freddie Hart, capitol ST 11504

Vi (RS GREATEST HITS—Johnny Rodrigues, ey Sk 1107 (hoveg)

FASTER HORSES—Tom T. Hall, Mercury SRM-1-1076 (Phonogram)

27 | 12 | 11 | JESSI-Jessi Colter, Capitol ST-11477

28 | 11 | 12 | LOVIN' AND LEARNIN'—Tanya Tucker, mMcA 2167

29| 31 4 | ALL THE KING'S HORSES—Lynn Anderson, Columbia KC-34089
30 [ 29 | 10 | STEPPIN' OUT—Gary Stewart, RcA APL1-1225

ﬁlm GILLEY'S GREATEST HITS—Vol. 1, Mickey Gilley, Playboy PB 409

SILVER LININGS—Charlie Rich, €pic KE 33545 (Columbia)

DON'T CALL ME ... I'LL CALL YOU-Jerry Jordan, mca 2174

WITH FAMILY AND FRIENDS—Larry Gatlin, Monument KZ 34042 (Columbia/Epic)
TEXAS COUNTRY—United Artists, ua-Las74.H2

MOTELS & MEMORIES—T.G. Shepard, Melodyland ME6-403 S1 (Motown)
STRAWBERRY CAKE—Johnny Cash, Columbia KC 34088

HAVANA DAYDREAMIN'—Jimmy Buffett, ABC/aBCD 914

FEARLESS—Hoyt Axton, agm sp 4571

INDEPENDENCE—Nat Stuckey, mca 2184

THE BATTLE—George Jones, Epic KE 34034 (Columbia)

OVERNIGHT SENSATION—Mickey Gilley, Piayboy PB 408

ON THE MDVE—Donna Fargo, wamer Bros. BS 2926

THE SONG WE FELL IN LOVE TO—Connie Smith, Cotumbia KC-33918

45 THE SUN SESSIONS—Eivis Presiey, RCa ARM1.1675

THE SWEETEST THING—Dottsy, Rca Apt1-1358

47 m HAROLD, LEW, PHIL & DON—Statier Brothers, Mercury SRM-1-1077 (Phonogram).

48 | 32 | 27 | PRISONER IN DISGUISE~Linda Ronstadt, Asylum 7€-1045
49 | 36 4 | BLACKBIRD—Stoney Edwards, Capitor ST-1149
50 | 41 | 19

THE HAPPINESS OF HAVING YOU—Charley Pride, RCA apLL-1241

album and said if he sounded like he
was suffering, he was.

Selections from Jerry Reed’s “Red
Hot Picker” album were used in the
making of a 25-minute film about
the 1975 Vanderbilt Univ. football
season. Reed is an avid Vanderbilt
fan and the film will be used in re-
cruiting prospective students.

... Jimmy Buffet christened his new
40-foot Eagle bus at an “Open Bus”
party here. With mag wheels, the bus
is painted in shades of red, yellow
and rust and features hand-painted
side murals depicting a Ship Sailing
to Sea. Inside, the bus is trimmed in
nautical motif and includes stereo
systems and TV.
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Duty-Free Disk Pact Is Approved

® Continued from page |
casters and the film producers was
critical in ensuring our success. '
meant we were able to presenta joti .
front in our campaign.”

Butin drafting the amendments to
the agreement—which also covers
videodisks—the UNESCO com-
mittee took account of the special
needs of some of its 68 member
states. [t was recognized that uncon-
trolled freeflow of material from the
west could have a damaging effect
on national cultures.

Equally there could be dangers of

dumping in those countries relying
for sales largely on UK. and U S. li-
censing deals.

Those countries will be able to opt
out of the revised agreement and
simply adhere to the original provi-
sions which require government-ap-
proved importation, but extend
them to new categories introduced
over the past 25 years, such as prere-
corded tapes.

Gillian Davies says: “After the
Nairobi meeting, it will be up to the
IFPI national groups to choose
which alternative is most favorable

INDUSTRY IS GRIPING

Reissued Beatle Hits
Dominate U.K. Chart

By CHRIS WHITE

LONDON —The amazing singles’
chart domination by the Beatles’ re-
issued singles here—at least 10 titles
in the Top 50 or the list of “break-
ers”—has led to industry fear that
potential new talent will be held
back.

Certainly companies in competi-
tion with EMI, who promoted the
bulk re-issue of all the Beatle singles,
plus “Yesterday,” previously only
an album track, are fearful that
worthwhile new artists will not get
much of a look-in during the Beatle
revival era.

Jim Flynn, Pye’s UK. a&r man-
ager, says: “It is a very annoying sit-
uation. If EMI wanted to re-promote
the old Beatle singles, why couldn’t
they have done it over a period of
time. I don’t suppose you can knock
something thatis selling but this glut
of Beatles records is keeping other
product, particularly by newer
names, off the chart.”

In fact, in the U.K. Top 50 of last
week, there were six—“Yesterday”
(9); “Hey Jude” (18); “Paperback
Writer” (23); “Get Back” (30);
“Strawberry Fields” (32); and
“Help” (50). And in the 10 singles
listed as just outside the chart were a

International

Turntable

Alan Reid has been appointed na-
tional sales manager of MCA Rec-
ords (Canada). Reid joined MCA in
1970 as operations manager in
Cornwall. In 1974, he moved to To-
ronto as operations and production
manager where he was responsible
for the purchasing of ali jackets and
components and the placement of
ail orders for MCA product. Prior to
joining MCA, Reid was Ontario
sales manager of Waco Sales.

Also at MCA, Linda Dawes has
been appointed promotion respre-
sentative for the company. Her terri-
tory will encompass northern and
eastern Ontario. Dawes was for-
merly with CBS’ a&r department
and prior to that had several years of
experience in advertising and pub-
lishing.

Michael Watson, formerly in
charge of Central Canada promo-
tion for Columbia Records has
joined the Canadian music trade pa-
per Record Week as national adver-
tising manager. Replacing Watson
at Columbia is Ken McFarland, who
prior to a brief respite from the
record industry, was national pro-
motion director for London Records
in Canada.

further five: “Love Me Do,” “I Want
To Hold Your Hand,” “Yellow Sub-
marine,” “Let It Be,” and “Lady
Madonna.”

Robin Blanchflower of CBS says
he certainly has mixed feelings
about the situation. “It’s worrying
that these singles are occupying so
many positions on the chart because
it must make it harder for other com-
panies to break new acts. And yet
musically it is very refreshing that
records which are so old can appeal
to an entirely different generation of
fans—I suppose you could call it a
double-edged sword.”

Lisa Denton, Phonogram pop
product manager, says that the re-
promotion created problems for
other acts which were not now get-
ting the right exposure and, as a re-
sult, their record sales simply were
not so good.

And Alan Sizer, head of RCA’s
UK. a&r department, agrees, add-
ing: “They are such good songs and
you have to admire EMI for the way
they carried out the marketing cam-
paign on the batch of singles.”

Now comes a follow-up move by
Decca, with the re-release of a Roll-
ing Stones’ single (April 15),
“Honky Tonk Women,” coupled
with “Sympathy For The Devil.” Pe-
ter Goodchild, marketing director,
says: “There are no plans to re-issue
all the Stones’ old 45s. The Beatles
trend is only following the pattern of
the last couple of years which is for a
lot of oldies to make the charts
again.

“My view is that if new talent is
strong enough it will still make the
charts, regardless of the Beatles’ do-
mination. After all, it hasn’t stopped
us breaking John Miles as a new art-
ist.”

Surprisingly, the competitor com-
panies found one ally in the EMI
ranks. Bob Mercer. director of EMI
marketing and repertoire, says: “I’'m
sympathetic about industry fears.
After all, EMI wants to see its own
new talent in the chart as well.

“What these people are forgetting
however is that with the exception of
‘Yesterday’ these Beatle singles have
always been available. All we have
done is put them in a box and then
on a shelf.”

But Mercer adds that the com-
pany is pleased and surprised by the
public reaction. “I realize that other
companies are feeling rather bad
about it all, but this proves how
people have become attuned to us-
ing the charts as a promotional me-
dium.

“In fact, the Top 50 is a measure-
ment of record sales. Perhaps the an-
swer would be fora completely sepa-
rate chart, just for Beatle product.”

to them. The majority of national
groups are in favor of freeflow of
records, but there are exceptions,
such as the Latin American Feder-
ation.”

The new agreement cannot come
into force in a practical sense until
five countries have ratified it, but
with the U.S. and the Common Mar-
ket countries expected to be among
the first signatories, there should be
some commercial applications by
the end of 1977. But at least five
years are expected to pass before it is
applied worldwide.

Gillian Davies says: “Nobody has
ever thought that the abolition of the
7% import duty on U.S. records en-
tering the Common Market coun-
tries, where tax-free movement of
records already exists between meni-
ber nations, will alter the pattern.
We are concerned with getting im-
port duties down in countries like
Turkey (60%), Spain (29.9%), Swit-
zerland (110 francs per kilo) and the
Philippines, which is 100%.”

A further outcome of IFPI efforts
could be felt on a local level. Where
books, because of their cultural
status, are not subject to Value
Added Tax, it may well be argued
that records, now bracketed with
books in UNESCO’s view, should be
similarly free of VAT.

Gruntz Jazz
Concert Is
Big Success

By BEAT HIRT

ZURICH - Pianist George
Gruntz, from Basle, one-time mem-
ber of the Newport Youth Orches-
tra, put together his own $50,000
band, though it stayed together just
one week.

Its final performance, after warm-
up gigs in Italy and France, was held
at the drama theater in Zurich,
where Gruntz is head of the music
department.

With help from friends,
UNESCO, the Swiss television net-
work and jazz label MPS, which
may release an album, Gruntz in-
vited some of the world’s leading
jazz musicians to join him on the
bandstand.

From the U.S. came Jimmy Knep-
per and Jiggs Whigham (trom-
bones), Jon Faddis, Benny Bailey
(trumpets), Charlie Mariano and
Eddie Daniels (reeds), Howard
Johnson (tuba). From Denmark,
Niels H. Petersen (bass) and Palle
Mikkelborg (trumpet). Germany
was represented by Peter Her-
bolzheimer (trombone) and Austria
by Erich Kleinschuster (trombone).
Alan Skidmore (saxophone) repre-
sented the U K. and Dusko Gojkov-
ich (trumpet) Yugoslavia.

Ferdinand Povel, saxophone, was
there for the Netherlands and Dom
Um Romao, percussionist from Bra-
zil. Switzerland was represented by
saxist Flavio Ambrosetti, his son
Franco on trumpet, and Daniel Hu-
mair on drums.

Tunes were generally written by
the Swiss members and arranged by
Gruntz. Showstopper was a piece
called “Alpen Honky-Fonk,” a syn-
thesizer-featured jazz-rocker with
alphorn sounds and yodelling.

There was a standing ovation for
the band, which is called The Band,
and for its soloists. Star of the eve-
ning was 23-year-old Jon Faddis,
black trumpeter of the Mel Lewis-
Thad Jones band, with his remark-
able high-note range.
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CBS photo

FLYING ESSEX~In full promotional support for their artist’s appearance in
Sweden, CBS not only released a special album *“David Essex In Scandinavia”
but distributed thousands of leaflets, organized competitions in discotheques
and clubs and topped it off with a first-time use of skywriting announcing his
performance.

>

LONDON-—During recent
weeks the commercial radio sta-
tions in Britain have been talking
with the Independent Broad-
casting Authority about the gen-
eral promotional activities of the
stations.

There are various areas of dis-
pute and unhappiness.

One problem that station pro-
motion managers are unhappy
about is that of the prizes they
can offer. At present, the ruling
from the IBA is that for an on-air
competition, the total prize value
must not exceed $200 and the in-
dividual prize value must not ex-
ceed $40.

But there are exceptions. How-
ever on the whole the radio sta-
tions feel that the newspapers
have an unfair advantage in that
they can offer prizes of unlimited
value.

Harry Theobalds, IBA’s dep-
uty head of advertising, says that
when commercial television was
inaugurated in the UK. in the
1950s, it was felt that people
might tune to the stations not be-
cause of the quality of the pro-
grams, but because of the possi-
bility of winning large prizes.

“I don’t think the rulings are of
any handicap to the television
companies. The same ruling ap-
plies to the radio companies.
$200 is still a substantial amount
in local terms for a prize.

“Parliament didn’t actually
put the restriction on prize value,
but left it to the Independent
Broadcasting Authority. The act
says that the prizes shouldn’t be
of a significant value.”

Theobalds does not feel that
newspapers should be bounded
by the same rules and doesn’t feel
they have an unfair advantage.
The question of prize values has
been under scrutiny from the
IBA, and at one stage it was felt
that a prize of “significant value”
was one of around $10.

Prizes can have a greater
value, anything up to $2000 but
those competitions must be avail-
able to people who aren’t neces-
sarily listeners to the radio sta-
tion. “This can be done by
advertising the competition in a
newspaper or on a brand prod-
uct, or by having the contestants

chosen by phone where the final-

is contested in a studio situ-
ation,” explaines Theobalds.

The radio station promotion

! DISCUSSIONS BEING HELDwww25g
Radio Station Promotion
Limits Irk U.K. B’casters

By DAVID LONGMAN

executives are also uneasy about
the IBA guideline about promo-
tional material, such as stickers,
T-shirts, belts and radios. Sta-
tions usually advertise these
items on air, though not as part of
the allotted nine minutes an hour
advertising time.

Capital Radio here recently
advertised on air that their pro-
motional items were available at
the Capital Shop in the foyer at
the station. The IBA did not ap-
prove.

Theobalds puts the view for-
ward that any promotional items
should be closely linked to the

station or radio in general. “The
IBA isn’t in favor of radio com-
panies selling merchandise that
brings them into direct competi-
tion with other retail outlets.

“You can, of course, set up
separate companies and buy
commercial air time and then we
don’t mind what is sold. As far as
free advertisements are con-
cerned, we do restrict each differ-
ent commercial, to no more than
six plays per day.

“When it comes to a station
like Capital, or any other com-
pany, setting up a ‘shop’—well, §
the word shop is unfortunate. We
have no objection to companies
saying the public can come into
the foyer to look around.

“But to be sure that no embar-
rassing situations crop up, we ask
the radio companies to check an
idea with us first.”

With Indyatlantic setting up
motor racing meetings this year
with the radio stations, some dif-
ficulty has arisen regarding IBA
decisions about company in-
volvement.

Capital Radio promotions
manager Gordon Shepherd
wanted to call the London area
meeting, promoted by Capital,
“Capital Day Out.” But the IBA
reaction is that this sort of event,
backed by Capital, would be in
competition with other com-
panies wanting to put on a simi-
lar event.

“This sort of promotion seems
to go beyond a normal station
promotion. We don’t have an ob-
jection to Capital having cars in
the race and promoting it on air.
That is good promotion. But we
draw the line at them organizing
a motor racing meeting.

“Radio stations do not exist to
boost the gate of racing meet-
ings,” says Theobalds.
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U.K. Publishers’ Org.
Buys MCPS Assn.

® Continued from page 3

The takeover has been under con-
sideration for some years and inter-
est quickened when the Performing
Right Society began to intensify its
interest in collection of mechanicals
some 18 months ago.

After a number of UK. publish-
ers voiced the feeling that the same
organization should not be respon-
sible for the collection of both per-
formance and mechanical fees, the
MPA council set up a special com-
mittee to look into the possibilities of
a takeover of MCPS.

Dick James adds: “There was no
alternative but to proceed with some
degree of secrecy during the negotia-
tions because government regu-
lations governing takeovers are very
strict. We felt that if we brought our
plans into the open too early, the
success of the operation might be
jeopardized.

“We therefore decided to discuss

the takeover with certain major
shareholders in MCPS and then to
obtain finance and make a bid
which was necessarily conditional
upon the result of our meeting.”

Before the MPA ballot was taken,
James revealed that MCPS share-
holders had unanimously agreed to
accept the MPA offer.

On future policy, James says that
the MPA would try to increase the
efficiency of the MCPA and encour-
age more publishers to use it instead
of collecting their own mechanicals.

But there is to be no question of
compulsion. The MPA could not in-
sist on this point because it was the
council of the Mechanical Right
Society which made the broad
agreements with the record industry.

The MCPS would be turned into a
non profit-making organization and
the intention is for the MCPS to
maintain its role as the servant of the
industry.

__International Briefs

BELGRADE-The pop concert
business in Yugoslavia has hit a
boom period in recent months, not
just for domestic acts but also for
headlining foreign acts. The last
main season was remarkably rich in
concerts of U.K. and U.S. artists, in-
cluding Jethro Tull, Deep Purple,
Steve Harley and Cockney Rebel,
Nazareth, Santana, Earth, Wind and
Fire, John Mayall and lke and Tina
Turner.

Procol Harum played three dates
in Zagreb, Ljubljana and Rijeka
recently, helping promote the Jugo-
ton release of their ninth album,
which hit the top three of the album
chart. Latest artist to visit was Suzi
Quatro, with two albums already on
the market—she played five gigs, in
Split, Bograd, Ljubljana, Zagreb
and Rijeka, gaining a lot of publicity
and reasonably good attendance fig-
ures.

UK. group Sweet are expected in
for 10 concerts in May, and this
band is already very popular among
the younger fans. Most of these con-
certs are organized through Alexan-
der Zivkovic, impresario now based
in London, and underline the in-
creased efforts to offer contempo-
rary entertainment to the Yugoslav
public.

*  x %

ATHENS—From April 1, Barclay
Records will be distributed in

Greece by Minos Matsas and Son.
The deal was first discussed at this
year's MIDEM by Barclay execu-
tives, and Makis Matsas. managing
director of the Greek company. This
deal is particularly important and of
mutual interest because Barclay has
had no representation in Greece for
the past seven years. As a result no
records were released here.

Probably the strongest and most
commercial pop artist from the Bar-
clay catalog is French singer Charles
Aznavour, and a huge promotion
campaign is currently being planned
around him and other big Barclay
names. Minos Matsas and Son, al-
ready representing RCA, Avco, AZ,
will also distribute Riviera Records
in Greece, from April 1.

*. X K

PARIS—Following the commem-
orative bust sculpted in memory of
jazzman Sidney Bechet, there is now
to be a memorial monument in the
south of France for Josephine Baker.
A bust of the legendary performer
has been sculpted by Arletti Souazzi
whose works include many famous
personalities, including Prince Rain-
ier of Monaco. The Baker bust will
be unveiled April 22 in the grand
hall of the new Monte Carlo Sport-
ing Club. The bust of Sidney Bechet,
in bronze, is in the open air, between
the trees of the Pinede in Juan-les-
Pins.

THE WORLD'S MOST COMPLETE EXPORT SERVICE OF RECORDS & TAPES

CONCORDE RECORDS
““The Export People”

AMERICAN PRODUCT
EXPORTED WORLDWIDE
SUPERSONIC SERVICE
COMPLETE FILL
COMPETITIVE PRICES
WEEKLY INFORMATION

——SPECIAL DEAL——
NEW VAN McCOY $3.30
H & L 69012 (Min. order 100)

Concorde Records
149-15 177th Street
Jamaica, New York 11434
Tel. (212) 995-2685-7
Telex: CORD 230623 - UATUR 222093

VIXEN (Exports)
4

BRITISH PRODUCT
EXPORTED WORLDWIDE

FAST SERVICE
COMPETITIVE PRICES
COMPLETE FILL
SPECIAL OFFERS
WEEKLY INFORMATION

VIXEN RECORD
EXPORTS LTD

34-44 STATION ROAD
WEST CROYDON, CRO 2RB
SURREY, ENGLAND
Tel. 01-686-0873-5
Telex: VIXEN CROYDON 946985

Eurovision
Victory To
U.K. Entry

By PETER JONES

LONDON-The UK. comfort-
ably won the 21st annual Eurovision
Song Contest through its Broth-
erhood of Man Pye recording “‘Save
Your Kisses For Me”—beating the
French entry by 17 votes.

Altogether 18 countries competed
in the contest, held this year in the
Central Hall, The Hague, Holland.
Prior to the event the Brotherhood of
Man single, written by group mem-
bers Martin Lee and Lee Sheridan
along with group producer/man-
ager Tony Hiller, was already a No.
I hit in the UK., with sales of more
than 450,000.

The U.K., through the years, had
a history of coming second in the
contest, being runners-up on eight
occasions. There was a shared first
place win in 1969 along with Spain,
France and Holland but the UK.’s
only other outright win was Sandie
Shaw’s “Puppet On A String”
triumph in 1967,

In the 1976 contest the U.K. was
drawn to perform first, a position
generally regarded as a handicap.
Juries set up in all the competing
countries handled the voting, with
the one proviso that a jury could not
vote for its own country.

Early stages of voting had France
leading the U.K., though Broth-
erhood of Man scored consistently.
An audience gasp of astonishment
came when the Irish panel gave
“Save Your Kisses For Me” just
three points out of a maximum
twelve, leading to the usual allega-
tions of “political” voting rather
than pop-music assessment.

However, final voting had U.K.
out front with 164 votes, against 147
for France (“Un,Deux,Trois” by
Catherine Ferry) with Monaco in
third place with 93 votes for Mary
Christy’s “Toi.”

Other competing countries: Swit-
zerland, West Germany, Israel,
Luxembourg, Belgium, Ireland,
Netherlands, Norway, Greece, Fin-
land, Spain, Italy, Austria, Portugal
and Yugoslavia.

Because of the various political
aspects of the contest, there was tight
security both at the hall and at the
hotels housing the national contin-
gents. Most stayed at the Bel-Air
Hotel in The Hague, but the Israeli,
Greek and Irish teams were under
the heaviest security in the Atlantic
Hotel.

In the event, Turkish TV blacked
out the Greek entry in its trans-
mission of the show as a protest over
events in Cyprus.

Walter Woyda, managing director
of Pye Records, said he was con-
vinced “Save Your Kisses” would be
a fully international hit and it is al-
ready being strongly promoted in
the U.S. through ATV Records, via
new company president Marvin
Schlacter.

Tony Hiller said the U.K. success
was the result of a carefully planned
campaign which went into operation
once the song qualified from among
11 other finalists to go through to the
contest. Following the release of the
single, and the repackaging of an
existing Brotherhood of Man album
to include the winning song, the
group (two men, two girls) under-
took lengthy promotional visits to
various European countries so the
song, and the group, were familiar to
fans there in advance of the contest.

One immediate result was that the
UK. entry received high votes from
Spain and West Germany, two
countries traditionally inclined to
give British contestants low marks.
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Music Week 1975 Awards!

LONDON—Abba (Polar), the in-
ternationally successful Swedish vo-
cal group, has been named star of
the year award winner for the sec-
ond year in succession by Music
Week, Europe’s leading music busi-
ness publication.

Also collecting the honor for the
second successive year is Spanish
singer Camilo Sesto (Ariola).

Selection of the star of the year in
each country is made by a jury panel
presided over by the local Music
Week correspondent.

Other winners for the 1975 Award
are:

Austria: Wolfgang Ambros (Bell-

aphon).

Belgium: Philip Catherine (At-
lantic).

Czechoslovakia: Felix Slovacek
(Supraphon).

Denmark: The Walkers (Star-
box).

Finland: The Hurriganes (Love).

France: Julien Clerc (Pathe-Mars
coni).

Greece: Manos Hadjidakis.

Holland: George Baker Selection
(Negram)

Hungary: Express (Hungaraton)

Poland: SBB (Muza).

Portugal: Adriano Correia de Oli-
veira (Discos Orfeu).

South Africa: Margaret Singana
(Satbel).

Zentrum photo
BILLBOARD AWARD—Billboard/
Music Week correspondent Wolf-
gang Spahr (right) presents Music
Week star of the year award, 1975,
for Germany to Ariola artist Udo
Juergens. Looking on at left is
Ariola Managing Director Monty
Lueftner. Presentation also in-
cluded a gold disk award for the art-
ist's big-selling single, ‘‘Griesischer
Wein."”

West Germany: Udo Juergens
(Ariola).

Yugoslavia: Bijelo Dugme (Jugo-
ton).

CBS Disques Firms U.S.
Seminar For 180 Dealers

® Continued from page 4

LP on imported product, which is
quite low as itis,” says Price. “How-
ever, in this case we will make the 35
titles included in the promotion
available at $2 each including two-
record acts which will count as one.”

The offer, which includes product
by such top French CBS artists as
Yves Montand, Joe Dassin, Dave,
Gerard Lenorman, Charles Trenet
and, from the classical repertoire,
the new progressive line, Marginal,
and the Jean-Claude Malgoire
recording of Lully’s “Alcaste,” has
been made available through Peters
International, a major importer
which also has a licensing agreement
with CBS International. However.
all of the product will involve
French pressings.

CBS Disques will provide dealers
carrying the product with stickers,
specially designed posters and divi-
der cards printed in France. The dis-
play material will incorporate the
American and French flags and will
use as a theme “Imported Hits Fresh
From France.”

Although a concentrated effort
will be made to have the product
stocked at the retail outlets to be vis-
ited by the seminar participants.
Price notes that Peters will be mak-
ing an effort to introduce the titles in
many other stores throughout the
country.

“There has been no restriction
placed on where the product can be
sold nor have we insisted on Peters
passing along the price reduction.”
Price says. “We feel that the margin
offered on this one shot deal will
stimulate Peters efforts to place the
product and will prove beneficial for
all.”

One of the purposes of the promo-
tion is to see if enough interest can
be generated for purely French
product to lead it to possible cross-
over onto easy listening charts and
airplay. Some French artists in the
past, such as Edith Piaf and Charles
Aznavour, have managed to get

their French-language recordings
on the U.S. charts.

A similar seminar sponsored by
CBS Disques in May 1971 which
sent French dealers to New York,
Washington and Boston proved
quite successful.

New Stones LP

LONDON-—*Black And Blue” is
the title of the new Rolling Stones’
album, released through Europe on
April 15, and is the group’s first stu-
dio album since “It’s Only Rock And
Roll.”

The eight tracks, with the excep-
tion of Cherry-O Baby (by Eric
Donaldson) are Mick Jagger and
Keith Richard compositions: “Hot
Stuff,” “Hand Of Fate,” “Memory
Motel,” “Hey Negrita,” “Melody,”
“Fool To Cry,” “Crazy Mama.”

The album was recorded at Music-
land, Munich; at RSM, Rotterdam;
and Mountain Studios in Montreux.

This new production ties in with
the announcement of the Stones’
first UK. and European tour since
1973. A 36-date tour, with visits to
nine countries, includes Spain and
Yugoslavia for the first time. It
opens April 28 in Frankfurt and fin-
ishes in Vienna, June 23.

In addition to Jagger. Richard,
Bill Wyman and Charlie Watts, the
group will feature Ron Wood on
guitar, keyboard player Billy Pres-
ton and percussionist Ollie Brown. A
short list of U.S. artists to play in
support is being considered .

A two-hour meeting in London of
European promoters, Atlantic Rec-
ords licencees and Stones’ manage-
ment, discussing tour and album,
was filmed in entirety, for possible
use as a documentary.

Included: Ahmet Ertegun (Atlan-
tic chairman); Nesuhi Ertegun
(president, WEA International),
Jerry Greenberg, Atlantic president;
Earl McGrath (Atlantic artist devel-
opment); and Bob Kornheiser,
(vice-president and international
manager, Atlantic).
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International

_From The Music Capitals Of The World

LONDON

Peter Phillips, creative director of EMI Music
Publishing Group, is the new managing director
of ATV Music, following the departure of Geoff-
rey Heath to set up Heathlevy Music with Eddie
Levy, who was also with ATV. ... U.S. heavy
metal band Grand Funk has signed long-term
worldwide pact with EMI International for Terri-
tories outside North America.

Junior Campbell, formerly with Marmalade
and now producer, arranger and performer, has
signed a five-year deal with Rocket. He left Mar-
malade to study for three years at the Royal Col-
tege of Music but didn't take his qualifying
exams because his hit single “Hallelujah Free-
dom” broke big. ... Scott Fitzgerald, young
Scottish singer, has a debut CBS single “Ma-
donna’ produced by Gary Glitter’s producer and
co-writer Mike Leander.

BBC label Beeb is promoting the new Lena
Zavaroni single on four major commercial sta-
tions and, though BBC regulations lay down no
commercial radio or tv advertising for the corpo-
ration products, it has been done by a third
party, in this case Polydor Records. . .. Original
Matt Monro U K. hit single of the Beatles’ “Yes-
terday” out here through EMI following the suc-
cess of the Beatie version. . . . Manchester's Ra-
dio Piccadilly experimenting with broadcasts in
four-channel sound (see story in Tape/Audio/
Video, this issue).

Slade manager Chas Chandler planning his
own Bam label, acts to include Slade and the
recently re-formed Animals, with which band he
played bass. ... Rush-refease of Diana Ross
single “Love Hangover” despite the fact that
her “Do You Know Where You're Going To” is on
the charts, still climbing. . . . Heathlevy Music to
represent the publishing interests of GTO for
most of the world.

Elkie Brooks rushed to hospital for emer-
gency appendix operation and had to cancel
New Victoria Theatre concert. . . . And CBS press
officer Elly Smith also hospitalized. . .. Former
Manchester Guardian music critic Peter
Stallworthy now with CBS as classical music
field promotion manager. . .. Queen group fea-
tured on backing vocals on fan Hunter (ex-Mott
the Hoople) album "All American Alien Boy.” . ..
Italian Eurovision entry “We'll Live 1t All Again”
out on Epic, by Atbano and Romina Power—the
latter is the daughter of the late Tyrone Power
and made headlines at 14 when she appeared
nude in a skin flick.

Single concert date here (April 23) for Wiliie
Nelson and Billy Swan sharing equal billing. . .
Former Twiggy manager Justin de Villeneuve
now managing the Chanter Sisters, Doreen and
Irene, taunching them with a Cafe Royal party.
... New Magnet single “Don’t Do It" sung. by
Adrian Baker who also wrote it, produced it, ar-
ranged it, played all the instruments. ... Re-
markable demand for tickets for Bing Crosby's
June London Palladium season at which he in-
sists no price is higher than $10.

Songwriter Phil Coutter, partner of Bill Mar-
tin, joining the U.K. tax exiles residing in Califor-
nia. ... New Seekers’ chart team re-formed with
Kathy Ann Rae replacing Lyn Paul, the blonde
lead single now following a solo career. ...
Who's tour includes major football stadiums in
London, Swansea and Glasgow, the group head-
lining an eight-hour package.

Return visit by Frankie Laine who enjoyed
huge nostalgic success last year here. ... Yes
group movie “Yessongs,” already successful in
the U.S., had its U.K. premiere at Hammersmith
Odeon. ... Much of BBC Easter air time this
year to be devoted to refiecting the current
Beatle sales bonanza. . . . Blues singer/guitarist
Duster Bennett killed in road accident returning
home from Memphis Slim concert here. ...
Three extra gigs added to Rick Wakeman tour
with the New English Rock Ensemble.

Etkie Brooks to play Eva Peron in a new musi-
cal about the wife of the Argentinian dictator,
the music and story coming from Jesus Christ
Superstar duo Andrew Lloyd Webber and Tim
Rice. ... Chuck Berry back this summer for
dates following his controversial visit last year
when he walked abruptly off stage at Manches-
ter after only a couple of songs. . .. Andy Fair-
weatherLow, enjoying rebirth of chart status fol-
lowing his Amen Corner days, added to this
year's country festival at Wembley Pool. . ..
High hopes of the reopening of the Rainbow
Theatre rock center, following much expenditure
on repairs.PETER JONES

All future Osmonds, Jim Stafford, C.W.
McCail and other new MGM artists to appear
here on the Polydor label, leaving MGM to con-
centrate on soundtrack and archive product. . . .
Could be a trend towards frish traditional folk

music, what with the Chieftains already estab-
lished, and the Bothy Band gaining strong reac-
tion on London gigs. ... First-ever self-com-
posed single, “You're The Reason Why" for the
Rubettes, their previous hits being by Wayne
Bickerton and Tony Waddington.

Re-release here of “Eloise,” Barry Ryan's hit
from 1968, his first release after splitting from
twin brother Paul. . . . Big Chelsea Records U.K.
push spearheaded by managing director Chris
Webb aims more into atbum market, with a
“Chelsea Chartbusters” LP featuring signings
Jim Gitstrap, Linda Carr, Disco Tex and Luly, in-
dividual albums to follow. . . . Nils Lofgren back
for an 8-concert tour, starting May 1, and the
Ozark Mountain Daredevils also return for a sec-
ond itinerary, six dates, with the Dillards pos-
sible bill-sharers.

Promotion man Tony Bramwell sporting a T-
shirt inscribed “Beatles Revival Tour 1976, Road
Crew"—he used to work for the group at Apple.
... Norman Divall, formerly with the Tony Bar-
row publicity organization, now working inde-
pendently with Phonogram, with special empha-
sis on new Australian band Hush. ... Special
two-night feature at the Marquee here to launch
Jon Hiseman’s new band Colosseum )l (April 22-
23), Hiseman's 17th engagement there with
various bands.

Much interest in Georgio's single "'l Want To
Funk With You Tonight” (GTO), for he is Donna
Summer’s producer and wrote the song himself.
... Royal Doulton is fine-quality English china,
but the firm agreed in 1973 to sponsor a group
of brass band musicians, now called the Royal
Doulton Band and recording for Pye. ... Gary
Glitter Band carrying on with records and tour,
despite the retirement of Gary Glitter himself.
... Full-house for Fats Domino in London. ...
U.K. Eurovision entry "“Save Your Kisses For Me”
a number one here for Brotherhood of Man in
advance of the contest (April 3). PETER JONES

AUSTRALIA

Pioneer Country Music singer and showman,
Tex Morton, is the first name to be placed on the
Australasian Country Music Roll on Runown. In a
special presentation at the Country Music
Awards in Tamworth, N.S.W., Morton was named
to the Roll in the presence of a big audience of
recording, publishing and media executives, fel-
low country music artists and over a thousands
fans. Siim Dusty took two Awards with his album
“Lights On The Hill.” This was the best selling
award and best album. The Wobb Brothers pro-
vided a popular win in the best group section
with thewr “Palmer River Song,” while Bill Date
of Bill & Boyd brought “Santa Never Made It
Into Darwin” into first place in the best Austra-
fasian composition.

The best instrumental was won by young New
Zealand musicians, Pauf and Colleen Trenwith,
who over the last few years have worked closely
with Slim Dusty. Best new talent was awarded to
Bob Purtell, a former truck driver from Sydney,
while Heather McKean took out the best female
vocal with her song, “I Can Feel Love.”

Top male vocal award provided one of the
surprises of the Presentations when it was won
by Tamworth singer, Rex Dallas, with “My Lan-
cashire Yodelling Lass.” . .. Neil Diamond's dy-
namic concerts in Australia have drawn the big-
gest crowds to a performer for many years,
according to Neil’s manager, Paul Wasserman.
To many the fee that entrepreneurs Parradine/
Patterson had to guarantee was not a worth-
while proposition, but the venture has proven an
€normous Success.

Phonogram Records (Philips) have taken a
one hour special on television station, TCN9, to
promote their local groups Jon English, Buffalo,
The Silver Studs and John Williamson, Sebastian
Hardie, Judy Stone and Galapagos Duck. . . . Re-
ports have been received in Australia that
singer/actress Jenny Green has been swamped
with offers for a recording contract since her
showcase at Dantes in Los Angeles.

JOHN BROMELL

PARIS

Reportedly, Eddie Barclay is to write his
memoirs, the Barclay Records boss including
the international music scene as well as the
French. ... Sylvie Vartan and Johnny Hallyday,
otherwise Mr. and Mrs. Hallyday, topped the
French charts recently, Vartan coming first with
“Qu'est ce Fait Plurer Les Blondes” (RCA) and
Hallyday second with “‘Requiem For Un Fou"
(Phonogram).

RCA has revived ragtime, root of jazz if not
pop, and a new volume called “Ragtime From
1906 to 1934” includes four separate styles,
New Orleans, St. Louis, Sedalia and New York,

but factually the real ragtime developed from
1895 to 1917.

The appearance of Tom Jones at the Palais de
Congres here has boosted the opinion that the
great hall has become the showbiz temple, re-
placing the Olympia. Since the visit of Frank Si-
natra, the Palais has been used for acts basi-
cally too expensive for Olympia's Bruno
Coguatrix. A problem is that the hail was in-
tended for international conventions, not music-
hall, so various modifications are having to be
made. So far, superstars at the Palais have been
Sylvia Vartan, Shirley MacLaine, Lisa Minnelli,
Serge Lama, along with Sinatra.

Catherine Ferry, who came third for France in
the Eurovision Song Contest this year, took up
hairdressing before she took up pop, despite the
fact that her mother was a singer and her father
a jazz pianist, but when singing for her friends
she was discovered by a Barclay Records scout.
... Singer Tino Rossi has been elevated to the
rank of Officer of the Legion of Honor.

SACEM has received its first copyright pay-
ments from the Soviet Union, Russia having
joined the Geneva Convention in 1973. ...
Phonogram has signed the Steve Miller Band for
the world, excepting the US. and Canada. ...
Henri Belolo, who created Carabine Music, is
looking for a buyer for his company after six
years, and is starting a new group to be called
Scorpio. HENRY KAHN

MILAN

Miki Del Prete, songwriter and producer of
such artists as Adriano Celentano, has formed a
new record company Samanta Srl. and taunched
the Shark label. Shark has Italian rights to the
soundtrack of the movie “Jaws” and has just
concluded an agreement with PPX New York.
Del Prete has also signed cafe comedians the
Fratelli Santonastaso. The Shark product will be
distributed by Messaggerie Musicali. .. . Dig-It
artist Perfranco Castelfi will participate in the
World Popular Song Festival in Tokyo in Novem-
ber. ... CBS Sugar artist Gianni Nazzaro is ap-
pearing in the French TV show “Midi Premiere.”
... Gigliola Cinquetti (CBS Sugar) is touring
France, Spain, Switzerland and Germany. . . .
Pippe La Rosa’s Dig-lt company has signed
American singer Marcia Hines who took the role
of Mary Magdalene in the touring company of
"Jesus Christ Superstar.” Miss Hines' first
record for Dig-It will be an album titled ""Marcia
Shines.” Dig-1t has also signed Danyel Gerard
who will make an Italian version of his French
song “Passionement.” SYLVIA MANASSE

HELSINKI

Raimo Henriksson, a&r head of EMI Finland
Oy is leaving the company to join Finnlevy. Hen-
riksson joined EM1 in the late 1960s and was re-
sponsible for guiding the careers of such artists
as ‘Marion and Kisu. ... Mud (Phonogram)
whose popularity here is second only to the Bay
City Rollers, visit Finland May 12 for several
concerts. ... Frank Zappa, on his fifth visit to
Finland, played a sell-out concert in Helsinki.
... Ticket sales not as good as expected for the
Helsinki concerts by Suzi Quatro and Steve Har-
ley. . . . Kustannus-Cy-Apulehti, publisher of the
pop magazine Intro, is planning a name-change
for the publication. . ... Country Express (EMI)
will be the only Finnish country act at the an-
nual U.K. Country Music Festival presented at
Wembley over Easter by promoter Mervyn Conn.
The group’s latest single, “Daddy Frank,” has
been released in the U.K. by EMI. ... Sudden
demand here for records of Barbi Benton (Play-
boy) who made an appearance as Shannon
Forbes in MTV's recent episode of “McCloud”
and was named Artist of the Month by a local pop
magazine. ... Oy Valitut Palat-Reader's Digest
Oy, a firm selling records and tapes on mail or-
der, has released a set of rock '’ roll albums,
among them a six-LP package by Elvis Presley.
... New Sensation, a cabaret act associated
with Van McCoy, is doing good business at the
Hesperia nightclub in Helsinki. . .. Billboard's
naming of the Jukka Tolonen LP “Cross Section”
as a national break-out for week-ending Feb. 26
is the first such distinction to be achieved by a
Finnish artist. . . . Sokossound, the musical arm
of SOK co-op, is advertising Japanese radio-cas-
sette playing equipment on tv and emphasizing
the audibitity of poputar music station, Radio
Luxembourg. KAR! HELOPALTIO

BUCHAREST

Two regional radio stations, Cluj and lasi,
broadcast weekly pop charts here and they are
reproduced in local newspapers, Tribuna and
Cronica respectively. Top local hit of 1975 on
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Cluj was “Uci Derea Balaurului,” by Phoenix,
with the top foreign record “King Arthur,” by
Rick Wakeman. Top local hit of the year on lasi
was “Balada,” by Marina Voica and Margareta
Pislaru.

The nostalgia trend is spreading here. In
shows, Romanian singers lean heavily on their
own big hits of the past—Marina Voica with
“Sanie Cu Zurgalai,” “Charra de Salamanca,”
and “Porompompero,” with the Phoenix group
including “Vremuri,” “‘Canarul,” and "'Nebunul
Cu Ochii Inchisi.” . . . Foreign singers visiting in-
clude Biser Kirov (Bulgaria) and, for the third
time, Amalia Rodrigues, taking part in the Days
Of Portuguese Culture in Romania sponsored by
the Council For Socialist Cutture and Education.

Artistic Assembly of the Communist Youth
Union (UTC) has given more shows on the Pal-
ace Hall stage here, performers inctuding Be-
none Sinulescu, Cornel Constantiniu, Paunita
lonescu, Petre Beambasu. the Savoy group, the
Preludiu choir, with composer George Grigoriu
presenting a few of the young singers trained at
the Assembly, notably Angela Ciochina, George
Sava, Doina Stanescu and Mihaela Dutu.

The Progresiv, Mondial and Catena pop
groups are touring the country for the second
time within a few months, the tour organized by
ARIA. ... Marina Voica has been carrying
through a very heavy show program over the
past six months, with between 20-25 concerts a
month, working shows laid on by ARIA or ATM
with either the Depold group or Savoy.

FFN group presented its new show, a stage
presentation of upcoming aibum “‘Zece Pasi,” at
the Students Culture House and the Palace Hall,

Polydor photo
CONNOLLY CHORTLES—Scottish comedian Bill Connolly smiles broadly as
Polydor U.K. Managing Director Fred Haayen displays two of the five gold and
silver awards the humor artists won for his recordings of ““Cop Yer Whack For
This,” *‘Get Right Intae Him,” and “‘D.1.V.0.R.C.E.” The comedy star has
sold 365,000 albums, 315,000 singles and 120,000 tapes in the U.K. over
the last 15 months.

the sound enriched by recorded tape effects
and, on the visual side, a film of Aiwin Nikolais’
modern ballet show from the U.S. . .. Romanian
artists performing abroad include Margareta
Pislaru and the Perpetuum Mobile group (West
Germany); Mihaela Mihai (West Germany and
Portugal); Marina Voica (Portugal and Poland).

Last month Mihai Constantinescu, Olimpia
Panciu, Gioni Dimitriu and the Depold group
gave shows in the Soviet Union. ... Among the
latest releases by Electrecord: a romantic album
by Doina Badea; “Balada Pentru Acest Pamint,”
a selection of songs for the National Festival in
Mamaia; an EP featuring Lucky Marinescu in
German; a folk single by Mirecea Vintila; and an
album with Dalida “Paroles, Paroles”: and al-
bums dedicated to composer Horia Moculescu,
plus product by Progressiv TM and FFN, plus an
EP from fotk singer Dan Chebac are out within a
few weeks.

Issued last November, the double album
“Cantafabula,” by the Phoenix group from Timi-
soara—the first double album ever released in
the Romanian light and pop music field— has
sold well. The lyrics, by Stefan Foarta and An-
drei Ujica, top lyricists of the past year, are in-
spired by the old Romanian Popular Books,
bringing up to date stories of legendary crea-
tures. The music is by group guitarist Ni-
colae Covaciu and bass player losif Kappl, and
two songs were a collective effort. The atbum in-
cludes a song in ancient French and another in
the Romanian dialect, and became one of the
best-sellers of the year.

Top records in the Radio Bucharest chart,

(Continued on page 74)
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- Wed like to thank Billboard
for voting us Number One.

Billboard Ltd., in London, have the pick of Britain’s
hotels and restaurants to choose from. So it’s especially
pleasant to know that they put us at the top of their chart.

“There isn’t a hotel we rate higher than
The Carlton Tower. Fantastic setting overlooking the
gardens of Cadogan Place. Two world-class restaurants.
And the most comfortable suites you could wish for”

That’s the word from Billboard, but if you'd like
to know more about us write to the address below or

800-223-5757 (orin New York,

THE CARLION TOWER

Cadogan Place, London SW1, England.
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Vicente Fernandez and wife Cuquita smile broadly as he displays award
given to him as Mexico’s top ranchera singer.

CBS & RCA Top Mexico Prize List

MEXICO CITY—The Mexican
Grammys — Discometros — were
awarded here (18) before a capacity
crowd of 600 persons at the Hotel
Aristos. And the results: CBS took
six, Musart and RCA five apiece,
GAS, Peerless, Melody, Orfeon,
Polydor and Gamma one each.

Basically, the event, televised na-
tionally by Televisa’s Channel 4,
was a salute to the biggest sellers of
the year as tabulated by Mercado De
Discos. They were joined in co-
sponsoring the festivities with one of
the leading daily newspapers, Nove-
dades.

One of the qualities lacking in the
ceremony is that it has little sus-
pense. All of the winners are known
beforehand; there are actually no

Diverse Sound Marks Texas Scene

HOUSTON—The Texas charts at-
test to the diversity of the Spanish lan-
guage market in the state. Texas
groups featured are diverse within
themselves, but strong acceptance is
reflected also for Mexican artists
and groups and even for others with
South American origins. Notable by
their absence, at least for the present,
are Ranchera singers. But this is
probably due to traditional chart
placers such as Vicente Fernandez,
Lucha Villa, and Angelica Maria
being between albums rather than to
a decline in their popularity.

The Conjunto sound, thought by
some to have reached a lull, shows
signs of resurgence. In fact, the top
spot on the chart for the week ending
April 3, 1976, is occupied by a Cali-
fornia Conjunto with a strong Texas
following. The group recently
toured the state and returned to its
home base with a good measure of
success. Los Humildes, which re-
corded for the same label as the top
placed Los Tigres Del Norte, are
also well known to Texas audiences.
Yet another strong conjunto on the
charts for the same period is Tony
De La Rosa. His album has been on
the charts for quite some time and
his popularity in the state is reflected
in the fact that he has bookings for
several months in advance.

The strong showing by two Hous-
ton-based Mexican groups indicates
Houston’s potential for developing
new international talent. Take the
case of El Costa Azul and its leader,
Rigo Tovar. The group first at-
tempted their big break while in
their native Mexico. Things didn’t
go the way they hoped, so they came
to Houston. Gaston Ponce Castel-
lanos recorded their first album on
Nova Vox and the offers started
coming in from Mexico.

Last year, they were awarded a
Discometro, one of Mexico’s top
musical honors and they have been
turning out one hit album after an-

By LUPE SILVA

other. The other Houston-based
group, Renascimiento 74, is a rela-
tively new group but promises to fol-
low in Costa Azul’s footsteps.

King Clave also had to leave his
native Argentina in order to attain
success. Ever since his first hit
recording of “Los Hombres No De-
ben Llorar,” his efforts have done
well not only in Texas but every
place where Spanish is a means of
communication. Los Terricolas,
hailing out of Chile, made their way
north via Mexico also.

Freddy Fender has only one al-
bum this time around. Ever since his
big break, Fender has placed on the
charts with efforts done previously
for such Texas based labels as ARV-
International, Crazy Cajun, Star-
flite, and Falcon. He has already
demonstrated his versatility by hav-
ing recorded in Spanish in such
styles as rancheras, conjunto, bal-
lads, boleros, salsa, and rock. His al-
bums should have no problems with
the Texas charts for some time.

Then there is the current crop of
Texas groups. There is still the prob-
lem of applying a proper name to
these groups. Some prefer to be
called Tex-Mex, some Chicano, and
some would rather not be called
anything at all. They point to the
fact that once a label is applied to
them, it sticks. This creates problems
when they try to evolve. Their cur-
rent efforts are aimed at conquering
not only the Texas markets, but oth-
ers as well.

Carlos Guzman, in the spotlight
since the early sixties, has always
kept abreast of the changes within
the market as well as those changes
in the Mexican scene. When con-
juntos were the thing, he had one of
the top conjuntos on the scene. As
the style changed, he switched to
ballads.

Several of his early recordings in
this new style sold well not only in
Texas but in Mexico and South

COTIQUE

Pure, fresh & exciting

The Tipico Sound Of
(Cotique JMCS-1083)
Featuring The Voice Of

Includes the Smash Hit
‘“BONCO”

f————-@———

“LOS KIMBOS”

ADALBERTO SANTIAGO

Dist. By Fania Records, Inc.
Dist.: R & J Records, New York, N.Y. 10034 (212) 942-8185
Allied Wholesale: Calle Cerra, 610 Santurce, P.R. 00927 (809) 725-9255

L03 KIMROS

CON:ADALEERYO SARTIATO

“Los Kimbos'"—Salsa At Its Best!

America. His current album on the
charts features the background of
Los Jovenes de Sergio Munoz. This
band has backed him in his personal
appearance and certainly is a factor
in the popularity of his latest album.
But in demonstrating his versatility,
Guzman recently recorded an al-
bum with Mariachi background
which will probably reach the charts
within a short time.

Another group dating to the early
sixties is that headed by Jose Maria
De Leon Hernandez, better known
as Little Joe Y La Familia. This is
another group which has always
been aware of changes outside the
Texas scene and has attempted to
measure the impact of outside in-
fluences on the scene. Hernandez
could very well be called a trendset-
ter in the sense that he is always
searching for new avenues of musi-
cal expression.

Yet, he could also be termed a tra-
ditionalist in the sense that he has
still not abandoned the basic Texan
and Mexican styles which are not
going to disappear from the market
for quite some time. His current al-
bum on the charts demonstrates this
very well. It offers some typical
Little Joe rancheras, some soft bo-
leros, mellow and progressive coun-
try entirely in English, as well as
some salsa. There is material here
which, with proper top forty expo-
sure, could create a new following
for this group’s music.

There is an album on the charts
done primarily in English and is on
the verge of being discovered by
English speaking audiences. The LP
is Jimmy Edward’s “Memories.”
The title song has already been
added to the playlists at top forty
stations KONO in San Antonio and
KRYS in Corpus Christi. The album
hit the top of the charts within less
than a month of its release.

It may come as a surprise to those
outside the scene, but one of the
groups on the charts made it there
with the help of a Glenn Miller
standard. The group’s name is Mon-
santo. Late last year, they came out
with their recording of “In The Mood”
and its uniqueness quickly led to
widespread airplay.

Three other groups currently on
the charts have had albums there be-
fore. Tortilla Factory’s repertoire
ranges from polkas to progressive.
Their style has caught on through
three albums and indications are
that they will continue to hit the
charts with future albums. Another
possible surprise to those outside the
market is the fact that their lead vo-
calist is a black by the name of
Bobby Butler.

(Continued on page 77)
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By MARYV FISHER

nominees. “But why do we have to
involve the also rans,” as one disk
executive pointed out. “The gross
figures in units sold actually tells the
story of what happened in the mar-
ket the previous 12 months.” The
Mercado De Discos, one of the lead-
ing outlets, generally is a pulse of
what is happening in the entire na-
tion.

But despite the omission of sus-
pense, the musical awards affair was
one of the biggest ever presented.
The entire proceedings ran almost
two hours, and an estimated 10 mil-
lion or more watched it in their
homes. In one sense, it was the big-
gest variety package ever put to-
gether with all of the winners per-
forming their songs prior to the
presentation of their awards.

In comparison with the El Her-
aldo (another leading newspaper)
presentations held in February, Dis-
cometro came close to capturing the
imagination of the public. The for-
mer show, althcugh more glamorous
in certain aspects, didn’t have the
musical talent that this one had. El
Heraldo was a diversified celebra-
tion, with outstanding personalities
from the fields of sports; motion pic-
tures and television also receiving
their accolades.

Exact countdown in the Disco-
metro lineup for CBS was: Vicente
Fernandez, Kanoella Torres, Gual-
berto Castro, Sonia Lopez, Sonora
Santanera and Los Panchos. Last
two were for the top selling tropical
band and outstanding trio, while the
other individuals excelled for their
sales as individuals in their respec-
tive fields from ranchera to pop.
(Caytronics distributes the CBS
product in the States.)

Bathing in the spotlight for Mu-
sart, the biggest all-Mexican com-
pany, were: Lucha Villa, Titzo Paiz,
Juan Torres, Camela and Rafael
and Los Felinos. Villa was recog-
nized as the outstanding female
ranchera singer, while Torres got his
for the leading instrumental soloist
(organ). Camela and Rafael were
hailed as the top duet.

Laurels in the RCA camp went to
Jose Jose, Estela Nunez, Lucia Men-
dez, Marco Antonio Muniz and
Juan Gabriel, also distributed by
Caytronics in the U.S. Gabriel
banged the cash register for his
many top selling albums and songs;
Muniz was recognized as one of the
top ballad singers.

The rest of the winners included
Lupita D’Alessio (Orfeon), Los
Babys (Peerless), Conjunto Costa
Azul (Melody), Alberto Vasquez
(GAS), Oscar Chavez (Polydor), Los
Terricolas (Gamma). Last-named
Venezuelan group, not present foi
the festivities along with Los Babys
because of tour commitments, were
the only non-Mexicans recognized
for their excellence. Chavez crashed
through for his political-tinged
parodies which were big money-
makers for Polydor’s past year.

There was no recognition for any
one specific top selling album, single
or song. As another disk executive
commented: “They all were big in
the eyes of the public—they all de-
served it.”

For the first time in the history of
Mercado De Discos’ Discometro
awards presentations, three of the
winners were under the aegis of one
independent producer-manager, Al-
fredo Marcelo Gil: Manoella Torres,
Gualberto Castro and Los Panchos.
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INLOS ANGELES

This TITLE—Artist, Label &
Week Number (Distributing Labet)

This TITLE-Artist, Labe! &
Week Number (Distributing Label)

1 CAMILO SESTO
Amor Libre, Pronto Pts 1013

2 | EDDIE PALMIER!

Unfinished Masterpiece, Coco Clp-120
3 GRUPO FOLKORICO Y
EXPERIMENTAL
NUEVAYORQUINO

Salsoul-2-400

VICENTE FERNANDEZ

Vicente Fernandez, Caytronics 1450

SALSOUL ORQ.
Salsoul Orquestra, $28-5501

YOLANDA DEL RIO
Se Me Olvido Otra Vez, Arcano 3283

LOS DIABLOS

Mexico Es, Latin International DIis-2037

~ e w»

8 ISMAEL MIRANDA
Este Es Ismael Miranda, Fania-00480

9 ANGELICA MARIA
Before The Next Teardrop Falls, Sonido
Internacional S1-8014

10 FREDDIE FENDER
Before The Next Teardrop Fails, ABC 2020

1t LOS FELINOS
Chicanisimo-Musart 10570

12 FREDDYS
Freddys, Peerless 10027

13 PACHECHO
El Maestro, Fania JM00485

14 MONGO SANTAMARIA
Alfro Indio, Vaya XVS-38

15 LOS BABYS
Un Viejo Amor, Peerless 1849

IN PUER

TORICO

1 | RAUL MARRERO
Apt #2, Mericana 1035

ISMAEL MIRANDA
Este Es Ismael Miranda, Fania 00480

YOLANDITA MONGE
Floreciendo, Coco Clp-123

EDDIE PALMIERI

Unfinished Masterpiece, Coco Clp-120
GRUPO FOLKORICO Y
EXPERIMENTAL
NUEVAYORKQUINO
Salsoul-2-400

6 | PACHECO

El Maestro-Fania JM00485

7 LA CORPORACION LATINA
Llego Pa Quedarse, Lamp 503

w e w N

8 | ORCH. HARLOW
El Judio Maravilloso, Fania JM00490

9 | JULIO IGLESIAS
El Amor, Alhambra 23

10 | ELGRAN COMBO
I Gran Combo, EGC 012

11 LA PANDILLA

La Pandilta, Alhambra 4005
12 CAMILO SESTO

Amor Libre, Pronto 1013

13 BOBBY VALENTINE
Va A La Carcel, Bronco 1001

14 | IRIS CHACON

Iris Chacon, Borinquen 1298

13 | RICARDO RAY & BOBBY CRUZ

10 Aniversario, Vaya 36
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In-Store Disk Promo
Pays Big Dividends

By MARTIN MELHUISH

MONTREAL—In-store promo-
tion is one of the keys to the future of
marketing in the record industry, es-
pecially to the adult audience ac-
cording to Dieter Redecki, Vice
President, Marketing and Sales for
Polydor Ltd.

A recent promotion by Polydor, in
which they hired 50 girls to promote
and demonstrate MOR product in
the record sections of department
stores where adult buyers are to be
found, proved to be such a resound-
ing success that they have decided to
continue this program on a year-
round basis.

“During the best days and at the
highest traffic times, there was a per-
son in the record department with a
Polydor badge demonstrating our
MOR product,” explains Alan Katz,
director of advertising and promo-
tion for the company. “The girls
were not fabulously trained but they
were intelligent people interested in
music. We were able to put large
amounts of suitable MOR repertoire
in the stores and it has been moving
out in droves.”

As an example, an album by Rob-
ert Delgado entitled “Bouzouki”
went gold in Canada recently. It was
the only country in the world where
the album reached that sales level
and it was accomplished without
any radio play to speak of. In store
play has been the major key to the
album’s success.

Redecki explains the economics
behind hiring people to be on hand
in various department stores to dem-
onstrate product. “It’s going to cost
you close to $350 to advertise five
records but it’s not all that effective
because people still can’t relate it to
the music. It’s there visually on pa-
per but if they haven’t heard the mu-

Axe & Bullet Busy

TORONTO--Diversification is
the key word to describe the recent
surge of activity by Canadian inde-
pendent labels Axe Records and
Rubber Bullet Records both headed
up by Greg Hambleton who is also
the president of the Canadian Inde-
pendent Record Producers Associ-
ation.

Included in the flurry of single re-
leases from the labels are “You Girl”
by Major Hoople’s Boarding House
which is receiving airplay on most of
the major stations in Canada and is
currently being readied fora U.S. re-
lease; “Clap Your Hands And
Stomp Your Feet” by Thundermug,
which is a tune acquired by Axe Mu-
sic for sub-publishing in Canada
from New Dayglow Music in Hol-
land; “This Song Reminds Me Of
You” by Gail Dahms; “All I Ask” by
Robin Moir; and “Into Something
Good” by Keith Hampshire. “What
Does It Matter,” a single by The
Great Rufus Road Machine and
produced by Hambleton has just
been released on Rubber Bullet.

Mike Lehman, another Axe Rec-
ords signing, is going into the studio
at the end of March to start work on
some new material for the label.

An album of 16 polka greats by
Canada’s “Polka King” Walter Os-
tanek is set for release and an MOR
instrumental album by organist-pi-
anist George Kadwell entitled
“Feelings” has just been released.

Upcoming releases scheduled for
May include “20 Irish Favourites”
by Barry O’Dowd and the Shamrock
Singers; “Marches Old and New” by
the Band Of the Third Military; and
“Ireland”™ by Patricia Cahill.

sic, it’s of little use. When you play a
record in a store, people do react. In
fact, if you put on the right cut at the
right time, you'll find that often up
to 10 people will buy the product at
the same time. It’s just a matter of
picking up on the mood of the
people in the store and changing the
music accordingly.

“These in store promotions have
been very successful for us and now,
everytime there is a major sale at one
of the large department stores, we at-
tempt to go in and demonstrate our
product. Right now we are testing
rock product in The Bay in Winni-
peg to see if we get the same results.
Few people in the industry under-
stand how many records can be sold
this way.”

* Redecki senses a change in the
orientation of the record market
from youth to adults. “There is cer-
tainly a lot of talk about it through-
out the industry,” says Redecki. “We
as a record company must be partic-
ularly on top of any change of that
sort. Between 60 and 80% of adults
walking into a store already know
what they want, however they shop
where it is convenient—in large
shopping malls and department
stores. Just look at what is happen-
ing in the marketplace. There are
214 franchise stores and these have
congregated in the same malls. The
rackjobbers serving stores like Ea-
tons. Simpsons and The Bay are
doing very well. This is where we
have seen the greatest growth in the
industry in the last five years.

“The biggest problem with the
adult market though is that they are
not motivated to buy records. As an
industry we have to start motivating
them because they buy significantly
less product than the youth market.
Radio is a good place to start. We
know that 60-70% of the adult buy-
ers are motivated by radio play, ac-
cording to figures released at
NARM this year.

“We shouldn’t limit this adult
market either with any preconceived
notions about the type of music that
it is partial to. I think that many
adults would love to buy rock rec-
ords for instance. They constitute a
much more tuned in market than we
give it credit for.”

On April | of this year, Redecki
celebrated his 20th year in the record
business. Starting out in Germany
where he learned the record business
from the bottom up, he eventually
became the manager of the largest
record retail outlet in that country
known as Die Schallplatte. He
worked at that for a year and then
emigrated to Canada. He moved to
British Columbia and because he
couldn’t speak the language started
all over again as a shipper. Over the
course of the next nine years he
moved up in the Columbia Records
operation for whom he was working
and became manager of their organ-
ization in British Columbia.

When Polydor opened up, he left
Columbia to open up the western
territory for Polydor which consisted
of the provinces of B.C., Alberta,
Saskatchewan and Manitoba. It was
at this point that Redecki learned
the value of in store promotion with
MOR product, relatively unknown
in this country.

From the West he moved to To-
ronto where he spent three years as
head of that division getting to know
the national business. In 1973 he be-
came the national sales manager for
Polydor and on Jan. 1 of this year
was appointed vice president in
charge of marketing and sales.

__From The Music Capitals Of The World |

VANCOUVER

Casualty of the Vancouver recording scene is
Timbre One Productions, which went into re-
ceivership March 31. The company included
Timbre Sound studio, publishing companies
Vancouver, Arbutus and Gastown Music, and la-
bels Sweetwater, Stamp and Natural Sounds. A
public auction will be held in April. ... Bach-
man-Tumer Overdrive's agency deal with RPM
is being terminated, and manager Bruce Allen is
currently completing negotiations for the group
to be represented by ICM. Also included in the
deal is Legend Records' Trooper. An American
tour for the group is being planned in late May
and June, to coincide with the release of their
second album. Trooper will also open for To-
ronto’s Rush on the western dates of their Cana-
dian tour, in July.

Negotiations have also been started to put
Mercury's Hammersmith on the bill with Kiss in
eastern Canada in April. . . . Valdy, with a new
A&M album in its final stages of recording at Van-
couver's Littte Mountain Sound, will perform at
The Roxy in L.A. in June. He will also open sev-
eral dates for Gallagher & Lyle in Britain, be-
tween May 12 and 29. ... Valdy manager Cliff
Jones also reports considerable interest in The
Hometown Band, assembled for Valdy's recent
Canadian tour, from several U.S. labels, includ-
ing Columbia, A&M and Fantasy. The group will
cut several sides at Little Mountain Sound in
mid April, and open for The Doobie Brothers on
their Alberta dates in late May.

The new Rolf Harris CTV variety show, which
debuted March 13, has met with favorable ini-
tial response, and segments with artists like fan
Tyson, Tanya Tucker and The Hudson Brothers
as guest artists are already in the can.

JEAN! READ

TORONTO

Lawrence Shurman, Ed Smeall and Linda
Mouldey have been added to the staff of the
new Canadian booking agency, known as The
Agency headed up by David “Blue” Bluestein
and Tim Cottini. MCA recording artists Octavian
from Ottawa- have just been signed to the
agency for exclusive representation. The com-
pany is currently working on summer tours for
Shooter, Savoy Brown and Brutus. . . . Columbia
Records of Canada Ltd. presented Labelle with a
gold record for the single “Lady Marmalade” at
the Hotel Toronto on April 5. ... United Artists
has just released the single “At My Time Of
Life” by Bing Crosby. The song is from the new
musical stage adaption of Charles Dickens'
“Great Expectations” which stars John Mills and
Moira Lister and will play at Hamiiton Place,
Hamilton; the National Arts Centre, Ottawa; and
Toronto’s 0'Keefe Centre this month.

Edward Bear is playing club dates in Regina,
Calgary and Saskatoon during April. ... The
Good Brothers set out on a western Canada tour
at the end of April which will run through to the
end of May. . .. BMI Canada Limited will host a
dinner honoring the Canadian Music Award
Recipients on May 5 at the Regency Ballroom of
the Hyatt Regency Hotel in Toronto. . . . Colum-
bia Records Distributors Canada Ltd. is offering
its customers the opportunity to purchase the
complete record and tape catalog of Santana
and Kokomo with the added incentive of 10 per-
cent free goods from April 5 to April 30 to tie in
with the Canadian tour of Santana (joined by
Kokomo in the west). ... Columbia (Canada)
kicked off the release of Crack Of Dawn's new
LP with a wine and cheese reception at Manta
Sound Studios in Toronto on Aprii 1.

New singles from Attic Records include Shir-
ley Eikhard’s “| Just Wanted You To Know" from
her album “Child Of the Present” and Ben
McPeek’s “Thininking Of You” from the album
of the same name. . .. Ron Nigrini is just com-
pleting his second album for Attic. .. . Hagood
Hardy's television special will air on CBC on
Wednesday (21) with guests Shicley Eikhard,
Tolier Cranston, Frank Augustyn and Veronica
Tennant from the National Ballet. ... Jack
Douglas, the producer for Aerasmith, has been
contracted to work with Moxy on their second
album for Polydor. Ed Leonetti will assist on the
session and Les Decarlo will engineer. The LP
will be recorded in Toronto with mixing to take
place at New York's Record Plant.

United Artists, in associaticn with the Cana-
dian Talent Library, has released *‘Rodrigo’s Gui-
tar Concerto (Adagio)'"’ by the Jerry Toth Orches-

BILLBOARD IS BIG
INTERNATIONALLY

tra. ... Paul Ski, formerly with CFRA in Ottawa
as program director, is moving to CJCH, Halifax,
as general manager. ... Robbie Rae, recently
signed to A&M in Canada, is spending the
month of May in Myrtle Beach. ... United Art-
ists has released the first single “Goodtime Sta-
tion” from the Ottawa based group Heaven’s Ra-
dio. ... Ken Tobias appeared at the Colonial
Tavern from Mar. 22-27. . .. Joe Cocker will set
out on a cross-Canada tour starting on May 4 in
Moncton. The tour ends in Vancouver on May
18.

A performance by Dan Hill in Calgary was
taped by radio station CHFM and will be aired by
the Moffat chain of stations which includes
CKLG, CKLG-FM, CKXL, CHED, CHAB and CHFM.
Hill's new single is “You Say You're Free” from
his debut album for GRT. ... Attic Records has
signed Stanley Frank. His first singte, produced
in Montreal by Montreal Music Productions is
currently being mixed for future release. ...
Laura Nyro appeared at Massey Hall for Concert
Productions International and Toronto’s CHUM-
FM on April 8. ... The opening concert of the
1976 Guelph Spring Festival will feature tenor
John Carpenter performing with the Hamiiton
Philharmonic Orchestra conducted by Boris
Brett. The premiere of “Harp Concerto” by Os-
kar Morowetz will be presented by harpist Erica
Goodman and the orchestra will be featured in
the adagietto from Mahier's “Symphony No. 5"
and ‘The Midsummer Night's Dream Music” by
Mendelssohn.

Tom Berry, formerly with RCA Canada in pro-
motion, has been appointed managing director
of the Taurus label which handles such acts as
Liverpool, Max Webster, Joe Mendelson and
Mainline. Berry also assumes the position of
vice president in charge of marketing of SRO
Productions tnc. where he will act as liaison be-
tween SRO artist Rush and Mercury Records in
the U.S. and Polydor in Canada as well as lan
Thomas and Downchild with GRT Records of
Canada. ... Mighty Pope has just signed a
recording deal with RCA (Canada). . . . Jim Mac-
donald has left Capitol Records—EMI of Canada
where he was product manager of the Arista la-
bel, to pursue his own business endeavors. Gra-
ham Powers, previously director of operations at
FM 46 (CJFM), Montreal, has now moved to To-
ronto where he will handle the Arista line with
the Capitol organizations.

Jim Van Horne has left CHUM in Toronto to
move out west. . . . Joey Frechette, formerly with
Beechwood Music of Canada and Capitol Music
of Canada, can be reached at 14 Norval Cr. in
Brampton, Ont. . .. Music Shoppe international
has been named exclusive booking agents for
Bramfield Restaurants headed up by Road Bra-
mer. The chain includes Toronto clubs the Gen-
erator, the Gasworks, the Forge, the Chimney
and Bellows. Charles-Dunne & Owens were also
appointed public relations consultants for the
chain. ... John Ailan Cameron has been signed
to Columbia Records of Canada Ltd. A reception
was held for Cameron at the Chimney in Toronto
by Columbia on March 24. His first album for
the label is “Weddings, Wakes And Other
Things.” ... Max Bygraves is in the midst of a
cross-Canada tour

Gerry Lacoursiere, head of A&M Records of
Canada, hosted a dinner for local music industry

personnel and the media in Calgary to launch
Clift Edward's second album for A&M, “Singes
Of Songs.”" ... Paul McCartney and Wings will

play Toronto's Maple Leaf Gardens for one show

on May 9. ... CHUM-FM did a live broadcast of
Bim's last set at the Riverboat in Toronto on
March 21. ... The Tubes are scheduled to ap-
pear at the International Centre in Malton, a To-
ronto suburb, on April 28. . . . Burton Cummings
is currently in Los Angeles rehearsing the mate-
rial for his first solo album for Columbia with
Richard Perry producing.

MONTREAL

Polydor Ltd. will distribute R. Dean Taylor's
Jane Records in Canada. The first release for the
label is Taylor's own single “We'll Show Them
AIL” Also on the label is Paul Sabu whose first
single is “Funk With Me.” . .. Taylor's other la-
bel, Autumn Records, has been given over to CTI
Records for distribution in Canada. The first re-
lease on the new label is “Funky Revolution” by
the Electric Philharmonic. Also signed to the la-
bel are Black Saddle and Tim Meehan.

Boule Noire, signed to Les Disques Parapluie,
has sold over 15,000 copies in its first five
weeks of release. The LP was produced by Uni-
son of Montreal and is the creation of Georges
Thurston and the Muscle Shoals Sound rhythm
section. The group will tour Quebec this month
and Ontario sometime this summer. ... April
Wine is in the midst of an extensive cross-Can-
ada tour. . . . Roberta Flack, who was to have ap-
peared at the Wilfred Pelletier on March 22 and
had to cancel due to other commitments, has
rescheduled her appearance for May 10. . .. Na-
nette Workman iaunched her first English album
for Big Tree with a press party at the Hotel Nel-
son's L'Eveche on March 15.

Kiss appear at the Montreal Forum on
Wednesday (21). .. . Debbie Powers, former as-
sistant to music director Sandy Graham at FM
96 (CJFM) has moved back to Toronto. . . . Daye
Davis, the former assistant program director at
CJAD, has been appointed operations manager
at FM 96. ... Kebec Disc held a reception for
their new act Pollen at their offices recently. . . .
Keyboard player Dwayne Ford is currently on
tour in the U.S. with Donovan.

MARTIN MELHUISH

Capitol Cutback

TORONTO-The Canadian pub-
lishing operations of Capitol Record
Industries of Los Angeles, Beech-
wood Music of Canada and Capitol
Music of Canada, have been inte-
grated with the a&r department of
Capitol Records—EM] of Canda, ef-
fective Mar. 17.

Joe Frechette, the general man-
ager of Beechwood Music of Can-
ada for the past four years, cites re-
cent cutbacks in financial planning
as the reason for the move.

at (312) 236-9818.

Attention:
Members of the Canadian Industry

Billboard is proud to announce the appointment of Bill Kanzer
as advertising coordinator for Canada. Kanzer replaces Steve
Lappin who was recently promoted to Business Manager of
Billboard in L.A. Kanzer will be traveling extensively to Canada
to service you personally. Kanzer can be reached at Biliboard,
150 N. Wacker Drive, Chicago, lllinois 60606 and by telephone
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BRITAIN

(Courtesy Music Week)
*Denotes local origin
SINGLES

SAVE YOUR KISSES FOR ME—
*Brotherhood Of Man (Pye)—
Hiller /ATV (Tony Hilier)

YOU SEE THE TROUBLE WITH ME—
Barry White (20th Century)—
(Barry White)

MUSIC—*John Miles (Decca)—
Velvet/RAK (Alan Parsons)

FERNANDO—Abba (Epic)—Bocu
(B. Andersson/B. Ulvaeus)

LOVE REALLY HURTS WITHOUT
YOU—Bilty Ocean (GT0)—Black
Sheep (Ben Findon)

I'M MANDY FLY ME—*10cc
(Mercury)—St. Annes (10cc)

JUNGLE ROCK—Hank Mizelt
(Charly)—Carlin (Hank Mizell)

PINBALL WIZARD—*Elton John
(DJM)—Fabulous (Gus Dudgeon)

YESTERDAY—*Beatles (Apple)—
Northern (George Martin)

DO YOU KNOW WHERE YOU'RE
GOING TO—Diana Ross (Tamla/
Motown)—Screen Gems/Columbia
(M. Masser)

FALLING APART AT THE SEAMS—
*Marmalade (Target}—Macaulay
(Tony Macaulay)

HELLO HAPPINESS— *Drifters
(Bell)—Cookaway/Les Reed
(R. Greenaway)

| WANNA STAY WITH YOU—
*Gallagher & Lyle (A&M)—Rondor
(David Kershenbaum)

GIRLS GIRLS GIRLS—*Sailor
(Epic)—Chappell/Morris
(J. Lesser/R. Holmes)

PEOPLE LIKE YOU PEOPLE LIKE
ME—*Gfitter Band (Bell)—Rock
Artists (Mike Leander)

CONCRETE & CLAY—Randy Edelman
(20th Century)—Burlington (Bill
Schnee)

TAKE IT TO THE LIMIT—Eagles
(Asylum)—Warner Brothers (Bill
Szymczyk)

HEY JUDE—*Beatles (Apple)—
Northern (George Martin)

DON'T STOP IT NOW—*Hot
Chocolate (RAK)—Chocofate/RAK
(Mickie Most)

LOVE ME LIKE ! LOVE YOU—*Bay
City Rollers (Bell)—Bay City
Music/Carlin (Muff Winwood)

YOU DON'T HAVE TO SAY YOU
LOVE ME—*Guys & Dolls
(Magnet)—B. Feldman (Arnold/
Martin /Morrow)

| LOVE TO LOVE—Tina Charles
(CBS)—Mautoglade (Biddu)

PAPERBACK WRITER—*Beatles
(Apple)—Northern (George
Martin)

THERE'S A KIND OF HUSH—
Carpenters (A&M)—Donna (R&K
Carpenter)

DISCO CONNECTION—1saac Hayes
(ABC)—Anchor (Isaac Hayes)

GET UP AND BOOGIE—Silver
Convention (Magnet)—Butterfly/
Merridian/Siegel (Butterfly Prod.)

MISS YOU NIGHTS—*Cliff Richard
(EMI)—Off the Wall/Island (Bruce
Welsh)

MOVIN'—Brass Construction (United
Artists)—RAK. (J. Lane)

LIFE IS TOO SHORT GIRL—Sheer
Elegance (Pye)—Grade/Lynton/
ATV (P. Lynton/P. Grade)

GET BACK—*Beatles (Apple)—
Northern

CONVOY—C.W. McCall (MGM)—
American Gramophone (Don
Fares /Chips Davies)

STRAWBERRY FIELDS—*Beatles
(Apple)—Northern

RIDERS ON THE STORM—Doors
(Elektra)—Rondor (B. Botnick/
Doors)

HEY MR. MUSIC MAN—Peters &
Lee (Philips)—Cyril Shane/Gema
(John Franz)

SHIPS IN THE NIGHT—*Be-Bop
Deluxe (Harvest)—Feldmun (John
Leckie/B. Nelson)

CITY LIGHTS—*David Essex (CBS)—
April/Jeff Wayne (Jeff Wayne)

ARMS OF MARY—*Sutherland
Brothers & Quiver (CBS)—Island/
Smash Brothers (A. Barber)

IF YOU LOVE ME—*Mary Hopkin
(Good Earth)—Worldwide/KPM
(Tony Visconti)

YOU SEXY SUGAR PLUM—Rodger
Collins (Fantasy)—Parker/BM|
(Rodger Collins)

WHERE THE HAPPY PEOPLE GO—
Trammps (Atlantic)—Golden
Fleece (Baker/Harris/Young)

$'S'S’ SINGLE BED—"*Fox (GTO)—
Gurusama/Chrysalis (Kenny
Young)

LAZY SUNDAY—*Small Faces
(Immediate)—United Artists)
(Marriott/Lane)

HONKY TONK TRAIN BLUES—
*Keith Emerson (Manticore)—
Peter Maurice

WAKE UP EVERYBODY—Harold
Melvin & The Blue Notes
(Philadelphia)—~Gamble /Huff/
Carlin (Gamble /Huff)

SPANISH WINE—*Chris White
(Charisma)—Charisma/Chappell
(Shel Taimy)

46  —~ ALL BY MYSELF—Eric Carmen
(Arista)—Campbell Connelily
(Jimmy lenner)
47 — RAM GOAT LIVER—*Pluto (Trojan)—
Nems (Togetherness Prod.)
48 40 YOU BELONG TO ME—*Gary Glitter
(Bell)—Leeds/Paul Gadd (Mike
Leander)
49 48 HERE THERE & EVERYWHERE—
Emmylou Harris (Reprise)—
Northern (B. Ahern)
50 — HELP—"*Beatles (Parlophone)—
Northern (George Martin)
LPs
This  Last
Week Week
1 — ROCK FOLLIES—(Island)
2 2 GREATEST HITS—Eagles (Asylum)
3 1 BLUE FOR YOU—Status Quo
(Vertigo)
4 4 DIANA ROSS—(Tamia Motown)
5 8 THE VERY BEST OF SLIM
WHITMAN—(United Artists)
6 — JUKE BOX JIVE—Various Artists
(K-Tel)
7 19 HOW DARE YOU—10cc (Mercury)
8 6 CARNIVAL—Manuel & The Music Of
The Mountains (Studic Two)
9 3 DESIRE—Bob Dylan (CBS)
10 13 REBEL—John Miles (Decca)
11 10 WALK RIGHT BACK WITH THE
EVERLYS—Everly Bros. (Warner
Bros.)
12 12 BREAKAWAY—Gallagher & Lyle
(A&M)
13 15 THE BEST OF HELEN REDDY—
(Captiol)
14 7 THE BEST OF JOHN DENVER—
(RCA)
15 5 A TRICK OF THE TAIL—Genesis
(Charisma)
16 18 THE BEST OF ROY ORBISON—
(Arcade)
17 32 BY INVITATION ONLY—Various
Artists (Atlantic)
18 9 BRASS CONSTRUCTION—(United
Artists)
19 21 24 ORIGINAL HITS—Drifters
(Atiantic)
20 — PENTHOUSE TAPES—Sensational
Alex Harvey Band (Vertigo)
21 26 A NIGHT AT THE OPERA—Queen
(EMI)
22 ¥ THE BEST OF GLADYS KNIGHT &
THE PiPS—(Buddah)
23 — AMIGOS—Santana (CBS)
24 34 LET THE MUSIC PLAY—Barry White
(20th Century)
25 14 WINDSONG—John Denver (RCA)
26 45 FAVORITES—Peters & Lee (Philips)
27 20 . RODRIGO CONCIERTO DE
ARANJUEZ—John Williams (CBS)
28 — DOUBLY DEVINE—Sydney Devine
(Philips)
29 23 TUBULAR BELLS—Mike Oldfield
(Virgin)
30 25 NOBODY'S FOOL—Slade (Polydor)
31 16 SHEER HEART ATTACK—Queen
(EM1)
32 37 THE VERY BEST Of ROGER
WHITTAKER (Columbia)
33 35 MOTOWN GOLD—Various Artists
(Tamla/Motown)
34 42 40 GREATEST HITS—Perry Como
(K-Tel)
35 17 RUN WITH THE PACK—Bad
Company (Island)
36 48 SOME OF ME POEMS & SONGS—
Pam Ayers (Galaxy)
37 — PATRICK MORAZ—(Charisma)
38 — GREATEST HITS—Abba (Epic)
39 44  WISH YOU WERE HERE—Pink Floyd
(Harvest)
40 — ELVIS PRESLEY'S 40 GREATEST
HITS —(Arcade)
41 39 DARK SIDE OF THE MOON—Pink
Floyd (Harvest)
42 46 ROLLED GOLD—Roiling Stones
(Decca)
43 49 GREATEST HITS—Barry White (20th
Century)
44 28 SUNBURST FINISH—Be-Bop Deluxe
(Harvest)
45 38 THE FOUR SEASONS STORY—
(Private Stock)
46 22 LIVE—Robin Trower (Chrysalis)
47 31 ONE OF THESE NIGHTS—Eagles
(Asylum)
48 36 LOCKED IN—Wishbone Ash (MCA)
49 47 GLENN MILLER: A MEMORIAL 1944-
1969—(RCA)
50 — SIMON & GARFUNKEL'S GREATEST
HITS—(CBS)
JAPAN
(Courtesy of Music Labo, Inc.)
*Denotes local origin
As 0t 4/5/76
SINGLES
This
Week

1 BEAUTIFUL SUNDAY—Daniel Boon
(Disco)—(Toshiba)
2 MOMEN NO HANDKERCHIEF —*Hiromi
Ohta (CBS/Sony)—(Watanabe)
3 OYOGE TAIYAKI KUN—*Masato Shimon
(Canyon)—(Fuji)
4 AINI HASHITTE—*Momoe Yamaguchi
(CBS/Sony)—(Tokyo)
5 KIMIYO DAKARETE ATSUKUNARE—*Hideki
Saijo (RCA)—(Geiei)
6 HARU ICHIBAN—"*Candies (CBS/Sony)—
(Watanabe)
NAGOR! YUKI—*{ruka (Crown)—(CMP)
ORETACHI NO TAB!—*Masatoshi
Nakamura (Columbia)—(Kitty, NTV,
MCA)
9 WAKATTEKUDASAI—*Akira Inaba (Disco)—
(Yamaha)

|~

10 NAKANAIWA—*Junko Sakurada (Victor)—
(Sun)

11 KAGERIYUKU HEYA—*Yumi Arai
(Toshiba)—(Alfa)

12 ASUN! MUKATTE HASHIRE—*Takuro
Yoshida (For Life)—(Yui)

13 FANTASY—Hiromi Iwasaki (Victor)—(NTV)

14 BEAUTIFUL SUNDAY—*Seiji Tanaka
(Victor)—(Toshiba)

15 Al NO SHIHATSU—"*Hiroshi itsuki
(Minoruphone)—(Noguchi)

16 GOOD GOOD-BYE—*Yousui Inoue (For
Life)—(Nakayoshi Group)

17 MEMAI—*Kei Ogura (Polydor)—(Kitty)

18 ONNA TOMODACH!—*Goro Noguchi
(Polydor)—(Fuiji, NP)

19 OTOUTOYO—*Yasuko Naito (Columbia)—
(JCM, Yusen)

20 URAGIRIMONO NO TABI—*Downtown
Boogie Woogie Band (Express)—(PMP)

AUSTRALIA

(Courtesy Radio 25M)
*Denotes local origin

SINGLES
This
Week
1 FERNANDO—Abba (RCA)—Mogult
2 BOHEMIAN RHAPSODY—Queen (Elektra)—
Castle
3 DARKTOWN STRUTTERS BALL—*Ted
Mulry Gang (Albert)—Allan
RING RING—Abba (RCA)—Polar
LOVE HURTS—Nazareth (Vert.)—Acuff; Jim
Capaldi (Island)—Island
RIGHT BACK WHERE WE STARTED
FROM—Maxine Nightingale (United
Kingdom)—Castle
7 LOVE TO LOVE YOU BABY—Donna
Summer (Inter.)—Control
8 CONVOY —C.W. McCall (MGM)—Copy
Control
9 | WRITE THE SONGS—Barry Manilow
(United Kingdom)—Control
10 JULIE ANNE—Kenny (RAK)—Intersong
11 CHILD'S PLAY—*Sherbet (Infinity)—Razzle
12 YOU SEXY THING—Hot Chocolate (RAK)—
Mickey Most
13 T.N.T.—*Ac/Dc (Albert)—Albert
14 A GLASS OF CHAMPAGNE—Sailor (Epic)—
Control
415 ALL BY MYSELF—Eric Carmen (Arista)—
C.AM.
16 LOVE IS THE DRUG—Roxy Music (island)—
Essex
17 D.LV.O.R.C.E. —Billy Connolly (Polydor)—
Sydney Tree
18 IT SHOULD HAVE BEEN ME—Yvonne Fair
{Tamla)—Castle
19 THE LIES IN YOUR EYES—Sweet (RCA)—
intersong
20 ROCK AND ROLL ALL NITE—Kiss
(Casablanca)—Astor Control

BELGIUM

(Courtesy HUMO)
As Of 3/31/76
SINGLES

L300

-]

This
Week

1 LOVE HURTS—Nazareth

2 RAIN—Status Quo

3 50 WAYS TO LEAVE YOUR LOVER—Paul

Simon
HURRICANE—Bob Dylan
FOREVER AND EVER—Slik
SLEEPWALKIN'—Golden Earring
ICH BIN WIE DU—Marianne Rosenberg
ALL BY MYSELF—Eric Carmen
BOHEMIAN RHAPSODY—Queen
THE LIES IN YOUR EYES—Sweet
LA BALLADE DES GENS HEUREUX—G.
Lenorman
12 LOVE IS THE DRUG—Roxy Music
13 NO REGRETS—Walker Brothers
14 THEME FROM MAHOGANY—Diana Ross
15 KING KONG—Jimmy Castor Bunch
16 GOLDEN YEARS—David Bowie
17 EVIL WOMAN—Electric Light Orchestra
18 ANNIE'S SONG—John Denver
19 DECEMBER 1963—Four Seasons
20 IN DULCE JUBILO—Mike Oldfield
LPs

O W NNMN L
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This

Week

DESIRE—Bob Dylan

A NIGHT AT THE OPERA—Queen

CONEY ISLAND BABY—Lou Reed

WISH YOU WERE HERE—Pink Floyd

HOW DARE YOU—10cc

BLUE FOR YOU—Status Quo

00K VOOR JOU—Kris De Bruyng

STILL CRAZY AFTER ALL THESE YEARS—
Paul Simon

9 STATION TO STATION—David Bowie

10 ZUMA—Neil Young with Crazy Horse

SOUTH AFRICA

(Courtesy Springbok Radio)
*Denotes local origin
As Of 3/26/76

BN N HEWN =

This
Week
1 LET ME INTO YOUR LIFE—The Flood
(RPM)—United Artists
2 | WON'T GIVE UP—*Bruce Millar (EMI)—
Famous Music
3 BOHEMIAN RHAPSODY—Queen (EMI)—
Trident Music
4 YOU SET MY HEART ON FIRE—Tina
Charles (CBS)—Chappeli & Co. Ltd.
5 ROCKY—Austin Roberts (Private Stock)—
Breakaway Music
6 DARLIN'—David Cassidy (RCA)—M.P.A.
7 MAMMA MIA—Abba (Sunshine GBS)—
Breakaway/SDRM
8 ZING WENT THE STRINGS OF MY
HEART—The Trammps (Buddah)—
Chappell & Co.
9 1 WRITE THE SONGS—Barry Manilow
(Arista)—M.P.A.
10 DON'T PLAY YOUR ROCK 'N ROLL TO
ME—Smokie (RAK)—M.P.A.
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International

® Continued from page 71

published in Saptamina magazine: “Pasarea Ca-
landrinon,” by Phoenix; “Pasarea Calandrinon,”
also by Phoenix; “Clatorul Si Copacul,” Sfinx;
“Omagiu Soleii,” by FFN; and “Furtuna,” by Mi-
raj, in the Romanian section, and in the foreign
section: “If You Think You Know How To Love
Me,” by Smokey; “Custard Pie,” Led Zeppelin;
“Another Night,” Hollies; “One Of These
Nights,"" by the Eagles; and Abba's
“§.08." OCTAVIAN URSULESCU

HAMBURG

Michele Torr from Paris has his first German
single issued, “Wie das Lebon so spieft.” . . .
Adamo has just produced a new album. . . . The
German Music Archiove, which gets every record
released in West and East Germany, Austria and
Switzerland, now holds 80,000 albums and
16,000 song sheets. ... Ariola has issued the
25th album from duo Renate und Werner Les-
imann, entitled “Spiol mir eine alto Melodie.”
... On April 21, Cat Stevens begins a tour of
Germany and Austria. ... Deutsche Grammo-
phon has a new sampler available, “Super
Disco,” featuring Gloria Gaynor, the Rubettes,
Fox and Disco Tex among the 20 artists.

Swedish group Abba's single, “Mama Mia,”
has sold 300,000 copies in Germany, and is still
top of the country's charts. Their previous hit,
“S$.0.S.," reached the 500,000 mark. Since their
success in the Eurovision Song Contest, Abba
has sold more than three million singles and
350,000 albums on Polydor; the quartet's new
single is “Fernando.” ... DGG has launched its
“Rock ‘N Soul Sensation" series on the Karussel
label with five new LPs. ... Karel Gott from
Prague has produced his own TV show in Bertin,
called “Ein Liod gehl um die Welt." ... DGG un-
veiled its new Capricorn catalogue with artists
like the Allimann Brothers, the Marshall Tucker
Band and Elvin Bishop. ... DGG also has a new
TV album, “20 Golden Greats,” for which it has
booked 53 TV spots and 477 radio spots at a
cost of 1.5 mitlion Mark ($300,000). .. . Daliah
Lavi flies in to Germany for new activity this
month.

Peter Thomas, orchestra leader and com-
poser, is currently very successful with his film
scores. He has written the music for “Melissa,”
“Orion” and “Die Botschaft der Goetter.” ...
The Jochern Brauer Sextet begin a tour of Rus-
sia on May 30 with fnga Rumpf, Mona & Michael
and Herbert Reinder. ... The Les Humphries
Singers plan an English tour from May 15 to 30.

Rudolf Wolpert, managing director of CBS
Germany, has announced the appointment of
Marcus Bicknell to the new post of manager, art-
ist development and artist relations.
Deutsche Grammophon has introduced a new
folk music series, “Volkslieder Hits,” with Willy
Schneider, the Montanara Cheir and Don Kosa-
ken. . .. Orchestra leader Max Greger of Munich
celebrated his 50th birthday last week. Over the
past 20 years, he has made more than 80 al-
bums. . . . RCA Records in Hamburg has signed a
contract with England’s Spark Records and
Tunesmith/Birdsnest. WOLFGANG SPAHR

ATHENS

CBS here has started releasing A&M material
after acquiring the label from EMI, and first al-
bums issued include “Come From The Shad-
ows,” by Joan Baez; and “Henry VIII" and “Liszt-
omania” by Rick Wakeman. . . . Films showing
Gloria Gaynor, Grand Funk Railroad, Abba, Paul
Mauriat, the Rubettes, Leo Sayer and Shirley
Bassey were telecast this month by the popular
tv show “‘Musical Space,” compered by John
Petridis.

The Washington National Symphony Orches-
tra to play at the Athens Festival (Aug. 21-23),
conducted by William Denton. ... Joan Baez
and Miriam Makeba invited by composer Mikis
Theodorakis to give a concert in Athens next
summer. ... That Greek folk songs have roots in
ancient Greek music was shown recently at
Athens Academy. The oldest song found in this
country was written down in 1562 by a monk,
resident of Mount Athos in Halkidiki, where old
monasteries with priceless treasures are lo-
cated.

Tasos Falireas, formerly with Lyra Records,
now in the international production and market-
ing section of CBS. . . . Artist Jenny Vanou set to
make three concerts in Russia in June, accom-
panied by composer-conductor Mimis Plessas.
... “Athanasia” is the new work by composer
Manos Hadjidakia, to be released over Easter by
Columbia, the songs performed by Manotis Mit-
sias and Dimitra Galani.

From The Music Capitals
OfTheWorld

The Athens Festival starts July 10 with “Don
Giovanni,” by the National Lyric Theatre of
Greece with Kostas Pascalis, Jeannete Pilou and
Antigoni Spourdas in starring roles. . . . ERT Ra-
dio, after launching a live breakfast show daily
by Terrence Quick as disk jockey, and an after-
midnight series using several presenters, now
preparing a daily afternoon program “Pop Club™
with John Petridis, on air Monday through Fri-
day, with Theo Sarantis presenting a history of
the blues on Saturdays.

“Shoes” a big hit here by Reparata for
Phonogram. ... Minos reports that the album
“14 laika Tragoudia,” by Haris Aleksiou, has
sold more than 60,000 copies. ... A “Michel
Legrand Show" is broadcast every Sunday by
ERT Radio, dedicated to the songs and music of
the French composer. . .. The illegal recording
of songs on cassettes and cartridges, and the
spread of sales of such tapes in the Greek mar-
ket, is currently a major topic on television chat
shows. LEFTY KONGALIDES

OSLO

Metronome, through Polydor here, present
ing a new label, Nemperor, with an initial re-
lease of seven albums in the jazz-rock field, art-
ists involved being Tommy Bolin, Stanley Clarke,
Jerry Goodman and Jan Hammer, Jan Hammer
alone, drummer Lenny White and Raices, seven
musicians from Puerto Rico.

EMI Norway is re-marketing the Beatles’
“Something New" and “Hey Jude" in the stores,
and presenting at the same time a new Paul
McCartney and Wings album, "“Wings At The
Speed Of Sound.” ... “Jazz In Swedish,” with
pianist Janne Johansson and bassist Georg Rle-
del, has earned a silver disk award here for sales
of 12,000 through Megafon, the first jazz album
to be so honored in Scandinavia.

Norwegian rock star Trond Graniund present-
ing his first album “‘Granlund” and it is already
record-of-the-month in a youth magazine here.
... Arne Bendiksen also presenting on Impuise
in Norway a re-issue of Lucky Thompson's
“Dancing Sunbeam,” John Coltrane's “Live At
The Village Vanguard Again”; and three albums
featuring Gato Barbieri.

Bendiksen presenting Edgar Broughton Band
on “Bandages,” the U.K. group first production
in two years, recording in the summer of 1975 in
Bendiksen's Oslo studios and completed in Mike
Oldfield’s studio in England later. The Brough-
ton band is popular here, having visited many
times and generally spending the summer here.
“Bandages” is the seventh album recorded at
the Bendiksen studios. The band, formed in
1968, has started its own record company,
Weemeenit, is generally feit to belong to the un-
derground end Broughton says it has had little
commercial success in Britain.

Manfred Mann's Earth Band in for a concert
at the Chateau Neuf, presented by Gunnar Eide
Konsertdireksjon. . .. Full house at the Chateau
Neuf for Chick Corea and Return to Forever, the
band’s switch into jazz-rock winning it a more
pop-orientated audience, though Corea's new
gimmick of chewing and blowing bubblegum
was embarrassing to jazz fans remembering him
from previous concerts. The acoustic part of the
concert sounded best and it seemed that even
the jazz-rock fans preferred him on standards,
the quieter part of the show. But the whole
group is outstanding, musically.

Three record companies represented Corea at
a press conference, ECM, Polydor and his latest,
CBS. New albums by Corea (“RTF") and his gui-
tarist Al DiMeola (“Land Of The Midnight Sun")
were presented. Corea’s latest on Polydor is
“The Leprechaun,” and his bassist Stanley
Clarke and drummer Lenny White each have
solo atbums through Nemperor.

Guitarist Terje Rypdal and Odyssey touring
the continent for a month and the Garbarek-
Stensson Quartet is to play Norwegian clubs af-
ter finishing the engagement at the Oslo Na-
tional Theatre, prior to undertaking a continen-
tal tour.

At the end of May, Jan Garbarek is to join
Keith Jarrett, Charlie Haden and at least 20
string players for a concert in Minneapolis, with
the prospect of more U.S. concerts being added.

.. The same presentation moves on to the
Newport Festival this year. . . . And for the
Kongsberg Jazz Festival in Norway, at the end of
June, Garbarek is composing music for a larger
ensembler, including the Garbarek/Stensson
Quartet. RANDI HULTIN
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This listing of new LP/Tape releases is designed to enable retailers and radio i i
] | 3 programmers to be up-to-the-minute on available new product. STRAVINSKY, IGOR
POPULAR ARTISTS The following configuration abbreviations are used: LP—album; 8T—8-track cartridge; CA—cassette; R3—open reel 3% ips; R7—openpreelu7'/z Firebird Suite
ips; QL—qt:adrasomc album; Q7—quadrasonic open reel 7': ips; Q8—quadrasonic 8-track cartridge. Multiple records and/or tapes in a set st‘f(m S 0rc|*(|£, ReinsdoniRing
appear within brackets following the manufacturer number. Tape duplicator/m ithi i sky-Korsakov: Le Cog D"Or

AVALON, FRANKIE ; p p arketers appear within parentheses following the tape manu- LP RCA Goid Seal AGL1-1528 ... _s4 98
v tacturer number, where applicable. Oedi R

enus edipus Rex

LP De-Lite DEP202 HILL, LP Odyssey Y33789 . .

e g oavi

CAI5088,2020HI(GRT) $7.95 [ LP Capitol ST11506. .$6.98 | LPSRM-1-1078. '$6.98 LP Glendale 6LS6003 T;VC:rtn’:gg) BS2917 6.98 kA N T e

AYERS ROCK HOLDRIDGE, LEE 8TMC8-1-1078. . s7.95 8TM82917 '36.98 | Symphony No. 6 (Pathetique)
Beyond Conducts The Music Of John Den CANMCR A 078 s7.95 | WINGS CAM52917 . s7.97 | Boston Sym Orch.. Monteux
LP A&M SP4565 $6.98 | ver " | SCHOCK, HARRIET Speed Ot Boundl_ BE o V B

. apitol

BAEZ, JOAN CA Windsong BHK 1-1366 . $7.95 | You Don’t Know What You’'re In 878)({)/'\/11525 :?gg InT::lsSSinN, sl

TLh:vLove sdong Album INNER CITY SYMPHONY ngzom Comumy 1499 o608 CA4XW11525 $7.98 | LP Pablo 2625 711[2] $11.98
anguard VSD79/80 Disco Magic A T +36:98 | WRIGHT, GARY/SPOOKY TOOTH | 8TS25711 ~$11.98 CLASSICAL

BALLARD, RUSS LP Midland Int'IBKL1-1560..... $6.98 That Was Only Yesterday SANBORN, DAVID
Winning 8TBKS1-1560. $7.95 slcqrnPIONs LP ABM SP3528. . ..$6.98 | Taking Off COLLECTIONS
LP Epic PE34093 $6.98 n Trance 8T 873528 .. $7.98

Rty esipgpe J‘fa'\:‘i 'I'I" LP RCA PPL1-4128 $6.98 | CACS3528. s7.08 | gy anerBies. B52573 3698

: , JACK A ) 8TPPS1-4128 $7.95 CAM52873 ] NEW ENGLAND CONSERVATORY

I Live The Country Songs | Sing Sl CootelSTIa25 S6298) YOUNG, FARON $797 JAZZ ORC|

LP Antique IRDA LPNG0O4 JOE & BING ARt At e heohEnotah o ol HFO R EHACHERIES Happy Feet (A Tribute To Paul
A ser ercury -1- 5 $6.98

BATIEAUAD AVID Jf: aC.AB'SLg LP Warner Bros. B$2907 .$6.98 8TMCB-1-1075 .. .$7.95 'rL"PpSalcr:la-Eas|SES19757 $6.98 Whiteman)

Happy In Hollywood BTZPS A1 1-1499 .$6.98 8T M82907. [ '$7.97 CAMCR4-1-1075 '$7.95 . QL Golden Crest CRSQ31043
LP ARM SP4576 $6.98 1-1499. $7.95 CAM52907 $7.97 TURNER, JOE RAKSIN. DAVID, &
8T 814576 $7.98 | KINGFISH e oy e Another Epoch Stride Piano o . & NEW PHIL-
CACS4576 $7.98 Kingﬁsh Sedaka ,Live In Australi LP Pablo 2310 763 $7.98 c RMONIA .ORCH‘ .

BLACK SATIN LP Round RXLA564G $6.98 LP RCAVPL1-1540 st $6.98 POPU LAR BrSo7Es $7.98 T HiS oo L e

_.$6. {Laura, Forever Amber, The Bad &

Black Satin Featuring Fred Parris | KINKS 8TVPS1-1540 $7.95 COLLECTIONS VITOUS, MIROSLAY The Beautiful)

LP Buddah BDS5654 $6.98 | Volume 2 CAVPK1-1540 $7.95 Magical Shepherd LP RCA Red Seal ARL1-1490 . .$6.98
BLOODSTONE LP Pye 509 $6.98 | SHADOWFAX 87 ‘.(XSE";E?’“ L :? g? g}ARSLMgO' RUEE
Trainride To Hollywood KOSTELANETZ, ANDRE Watercourse Way DISCO EXPRESS, V.1 CAMS52 . oo S
LP London PS665 $6.98 | Academy Award Winners LP Passport PPSD98013 6158 Mt l o redterst A are Fourlls: 925 $7.97 g;:;;?;:::gg ,:;.gg
BOLOTIN, MICHAEL LP Columbia KC34157 $6.98 | SHAKERS belle, etc. )
Every Day Of My Life 8TCA34167 $6.98 | Yankee Reggae LP RCA APL1-1401 $6.98 TWENTY RUSSIAN FOLK SONGS
LP RCA APL1-1550 6.98 | LA. JETS LP Asylum 7E1057 is6195) | BEERSILO] pelZ.93 CLASSICAL L Colimbiailssee2 S
8T APS1-1550 $7.95 | L.A. Jets SHEPPARD, T.G ZUKERMAN, PINCHAS
CA APK1-1550 $7.95 LP RCA APL1-1547 $6.98 | Motels & Memories Plays & Conducts Vlola Concertos
BOWEN & RICHARDS 8TAPS1-1547 $7.95 | LPMelodyland ME6-403S1 . $6.98 RELIGIOUS R senag
Bowen & Richards BEETHOVEN, LUDWIG VAN

LEGRAND, MICHEL. & FRIENDS ILVER A

AR (Remeteert] SR Recorded Live SSiIvera'?!(?o & GOSPEL Qqa‘rtets—Middle
BRAMBLETT, RANDALL LP Gryphon BGL1-1392 $6.98 | LP Tom CatBYL1-1436 1$6.98 B B e s

d M lumbia D3M34094[3]..... k B
LL%’;,;,?JJ;‘SG':&%’“ <605 | LETTERMEN SINGANA, MARGARET CLARK, MILDRED, & THE MEL- | Symphony No. 3 i Efhat, Op. 25 SPOKEN WORD

: Kind Of Country Where Is The Love ODY-AIRES (Eroica)

B:OOKS, FOSTER LP Capitol SW11506 $6.98 LP Casablanca NBLP7026. $6.98 Lord, I’ve Really Been Trying Boston Sym. Orch., Leinsdorf
oasts LP ABC-P k PLP59225 L1-

LP Roast RR2 LOFGREN, NILS SINNAMQN, SHANDI STBOSS-?QCEESX GRT) T LP RCA Gold Seal AGL1-1625......54.98 | BABAR THE KING/BABAR & ZE-

Cry Tough Shandi Sinnamon ¥ BERLIOZ, HECTOR PHIR (de Brunhoff)

BROTHER TO BROTHER LP A&M SP4573 $6.98 | LPAsylum 7E1054 $6.98 Harold In Italy, Op. 16 Jourdan

[ imd BelFree | GRisiesiin 798 | SMITH, SAMMI Primrose.  Boston Sym. Orch., | LPCoeamonicias7 . $6.98
""" ki ‘ As Long As Th unch l . 7.8

BROWN, STANKY, GROUP LOVE SOUNDS B e oe WRErgiEiA S“"""’VG.% THEATRE/FILMS/TV LP RCA Gold Seal AGL1-1626 ......54.98 | FOUNDATION—THE PSYCHOHIS-
Our Pleasure To Serve You Ebb Tide 8TET81058 $7.97 DEBUSSY, C TORIANS {(Asimov
LP Sire SASD7516 .. $6.98 LP Pye12127. $6.98 [ cNOW. PHOEBE la mer LAUDE Shatner )

CAMPBELL. GLEN MANCINI, HENRY Second Childhood MAGIC FLUTE Chicago Sym. Orch., Reiner/Rach. | LB GaedmonTC1508. SERE
Blot():dline gon:ucts ‘I;heALocndon Symphony QL Columbia PCQ33952 .. .$7.98 Soundtrack maninoff: Isle Of The' Dead CAlEPLoll508 : $7.95
LP Capitol SW11516 $6.98 rchestra In oncert Of Fil LP RCA g
BTEXW11516 $7.98 | Music M | SOUTHER, JOHN DAVID ;::g.%%‘zsn "2?"33 OolfSeaiGL 115289498 | FREDERSKLA SENNOTHER Iofph
CA 4XW11516.. .$7.98 LP RCAAPL1-1379 s6.98 | Black Rose CACS4577 .. ¢7.98 | SRIEG, EDVARD B O LS iR

2 oA Sl e LP Asylum 7E1059 ..$6.98 ’ =Lt/ Peer Gynt Suites Nos. 1 & 2; Lyric | OTHER BEINGS (Lionni)

(?IE gnos. CAAPKI-1378 7oz | sTETBI089.. $7.97 | TAXI DRIVER Suite Channing
ate Bros. : R

STARLAND VOCAL BAND Soundtrack Boston Pops, Fiedler LP Caedmon TC1496 $6.98
c::AsylumTC51050 $7.97 N;:;::;K:SNS S andlv el 5 LP Arista AL4079 $6.98 LP RCA Gold Seal AGL1-1524 __.$4.98 CACDLS-1496 $7.95
t PIN, HARRY LP Columbia PC33820. oT5s CA Windsong BHK1-1351 $7.95 HINDEMITH, PAUL GREAT AMERICAN INDIAN

L’:gfeifr‘a%ggg;-z—]'-we i 8T PCA3382D. ...$7.98 | STATLER BROTHERS Requiem For Those We Love SPEECHES, v.1

[2)... $7.98 CA PCT33820 $7.98 Harold, Lew. Phil & Don ] Hindemith Deloria Jr., Junaluska

CHARLIE MARRIOTT, STEVE LP Mercury SRM-1-1077 156,98 JAZZ LP Odyssey Y33821 53.98/ || JLRCaedmonCI082I21ESeal 396
Fantasy Girls Marriott 8T MC8-1-J077 . $7.95 Sonatas For Brass & Piano (Com- CACDLS5-2082 ... --$156.90
;?,Eg':g%z’i“““’ ss_ga LP AGM SP4572 608 CA MCR4-1-1077 .. .$7.95 plete) GREY RABBIT & THE CIRCUS/

..... .$7.98 8T 8T4572 A$7 98 | STATUS QUO Gould LITTLE GREY F
87, BARRON, KENNY : RABBALG! UALES

CHEYENNE'S COMIN’ CACS4572 $7.98 | Status Quo Lucifer LP Columbia M2 33971(2].......§13.98 | TINE (Uttiey)

Cheyenne’s Comin’ MILES, BUDDY LP Capitol ST11509. $6.98 LP Muse MR5070 $6.98 | MILHAUD. DARIUS GL’"E“‘S

LP Shady Brook SB33-002 Bicentennial Gathering Of The | STEPPENWOLF ' Cantate De L'Enfant Et De La Mere FycaedmoniCia0z S0
DAVIS, DANNY, & THE NASH. | [nes Skullduggery Coreonn” NG e sl flfinal ) e T
VILLE BRASS | LPCasablancaNBLP7024............$6.98 |  LP Epic PE34120 . $6.98 |  LPWarnerBros. BS2919. sE@a | LE e TSR 5398 | HACKER, TadhiL 3
Texas! MILES, JOHN 8TPEA34120 .. ..$7.98 8TM82919. . . .. . 5797 | MOZART, WOLFGANG AMADEUS | "o2tY & Voice Of

LP RCA APL1-1578 s608 | Rebel STILLS, STEPHEN CAMS2919 $7.97 | Arias Caloraagy % -l

8TAPS1.1578. $7.95 | LPLondonPS669 . 56.98 | llegal Stills BRYANT, RAY Price " =7

CAAPK1-1578 ... . ,..:;_gg P LP Columbia PC34148. $6.98 | Here's Ray Bryant LP RCA Gold Seal AGL1-1532 __34.98 [ “,HORNBOOK FOR WITCHES

e 7g 8798 Tmis Is It TPCAIA14S...... ..$7.98 LP Pablo 2310 764. _...s7.98 | Concertos For Piano No. 14 in E- oSy

' LP 8uddah BDS5657 .. sg.gg | CAPCTIAN48 . = )| [RE B0 6y = ~37.98 | flat, K449 & No. 15 in B-flat, | Cacoiaiagy o

DR. HOOK & THE MEDICINE | 8T8320-5657H (GRT). $7.95 | SUMMER, DONNA COLTRANE, ALICE K.450 = P

SHOW CA 5320-5657H (GRT) $7.95 | A Love Trilogy Eternity Serkin, English Chamber Orch., | ILLUSTRATED MAN (Bradbury)
Best Of NEKTAR LP Oasis OCLP5004.. ..$6.98 |  LPWarnerBros BS2916... .. s Schneider Himoy
LP Columbia C34147 $4.98 5.98 LP CaedmonTC1479 .. 6

e .34, Recycled SURPRISE SISTERS 8TMB2916........... . $7.97 | LPRCARed Seal ARL1-1492 s Sl D)
8T 18C34147.. $6.98 | B eportPSS98011 . . $6.98 | Surprise Sisters CAMS52916 . $7.97 g:ARSI 1492, . CACDL5-1479 . $7.95

DONALDSON, BO, & THE HEY- | 518167-98011HGRD)... $7.95 | LPRCAAPL1-1404 . $6.98 | CORYELL, LARRY ABKI1492 . . .....$7.95 | KINNELL, GALWAY
Lt . NELSON, WILLIE S LP Mega MLPS607 | " RCADoIdSealAGL11533 98 LP Caedmon TC1502 .$6.98
LP Capitol ST11601 ..$6.98 | Live Satisfied ‘N Tickled Too COWELL, STANLEY ORLE GREL gl e

DONOVAN ;P Rg‘s\ APL1-1487 ...$6.98 LP Columbia PC34103. .$6.98 Regeneration Qerhrine Burana . LEVINE, PHILIP
Volume 2 TARS 1IGES 755 ..$7.95 |  8TPCA34103 ..57.98 | LP Strata East SES19765 Soalll oademisym¥SlChomis Rrevin Poetry & Voice Of
LP Pye 507 A0 CAAPK1-1487 .$7.95 CAPCT34103 . 3798 | o) | iNGTON : : LP Angel $37117 LP Caedmon TC1503 .$6.98

e NEW BIRTH TAYLOR, HOUND DOG & THE TelE o o Dé"(.E POULENC, FRANCIS CACDL5-1503 ..$7.95

e - e e RERS L ington Suites {Plays Poulenc) LOTTERY & OTHER STORIES
Turns You On LP RCA APL1-1535 ...$6.98 | Beware Of The D Efiablo;2du016 2l :$7.98 | 'LP Odyssey Y33792 .-$3.98 | (Jackson)

LP RCAAPL1-1482 . $6.98 | B8TAPS1-1535. . .$7.95 A WO SISO Py 923 ' Staplet

8TAPS1.1482.. . $7.95 | CAAPKI-1535 $7.95 | Og FADDIS, JON RACHMANINOFF, SERGEI LP Gacdmon TC1491 $6.98
FARAGHER BROTHERS NEW VENTURES Ear;as':r‘ﬁ JOHNNIE Y&upgll)lood Symphony No. 3 in a, Op. 44; Fan- CACDL5-1491 . ..§7.95
Faragher Brothers Rocky Road QL Columbia PCQ33951 $7 8T S::%%:;w 768 Trll] sy e Breeckse. D

LP ABC ABCD941 ..56.98 LP United Artists UALAG86G........ $6.98 ’ £ ) =SS/E98 London Sym. Orch., Previn SECRET GARDEN (Burnett)

8012022%-9411:((%% 5795 | oLymPIC RUNNERS TEMPTATIONS HARRIS, BEAVER LP RCA Gold Seal AGL1-1527 . ... $4.98 Bngtém - =

022-94 RT) $7.95 v Wings Of Lo Th . . aedmonTC1463 ...$6.98
Don’t Let Up LP Gordy G6.97151 $6.98 . 3?:0 DR e xperi- | RESPIGHI, OTTORINO CACDISIHET 87 €8

FIVE GOLD OLD BOYS LP Londo 1 PS668...... ....... $6.98 PR 07 ence—From RagTime ToNoTime | pines Ot Rome; Fountains Of
e e rs N LP 360 LP 2001 e = SHE WAS NICE TO ME (Sheedy)

; Roman Festivals Y

LP Round RSLA597G/RS109....56.98 | ORLAND(), TONY, & DAWN American Pastime HENDERSON, JOE Philadelphia Orch., Ormandy (The | Sheedy
FOOLS GOLD To Be With You LP ABCABCD92B....... s6.98 | Black Miracle Great Tone Poems) LREaedmonflQI505 B8
Iy g; 5181;1&201049, .sg.sa 8T 8022-928H (GRT). $795 | LPMilestone M9066. ... .$6.98 | LPRCARedSeal ARL1-1407 .......$6.98 CALOLS 505 798

LP Morning Sky ML5500 $6.98 : $8.97 CA 5022-928H (GRT) . $7.95 HOLMES, GROOVE gIARS1 -1407. -$7.95 | SILVER PENNIES (Thompson)
Gz{iitz;s-SSOOH oy o7oe OLiEAOZ'k;rEE TOWNES, CAROL, & FIFTH AVE- "Lr:F‘in'Th; Mood go, tove ARK 1-1407 .. $7.95 Bloom, Ritchard

HER, RORY : ) NUE ying DutchmanBDL1-1537...56.98 | SCHOENBERG, ARNOLD LP CaedmonTC1495 $6.98

The Story So Far LP United Antists UALAS94G.......36.98 | "Carol Townes & Fifth Avenue JOBIM, ANTONIO CARLOS Pierrot Lunaire CARLISTASR i

olydor PDB5 ... $6.98 OSMQND, DONNIE & MARIE ;;iwgﬁv’?ﬁmwuqsn ...$6.98 | Urubu Schoenberg SINGING HOLIDAYS (Brand)

GAYE, MARVIN Donnie & Marie, Featuring Songs $7.95 LP Warner Bros. B$2928 ...$6.98 LP Odyssey Y33791 .. .$3.98 | Brand & Friends
| Want You From Their Television Show TRAVOLTA, JOHN 8T M82928 $7.97 LP Caedmon TC1505. $6.98
LP Tamla T6-3425 1 $6.98 | LP Kolob PD6068 . s6.98 | John Travolta CAMS2928 :$7.97 | SCHUMANN, ROBERT CA CDL5-1505 . $7.95

LP Mid tnt’) 5 Sympho . 1in B-flat, ; '

N IR s w1 OUTLAWS Fon L R e ol i n:ﬁ?nsgfrm: 5%33 Lb. Man 'V'Y“’":’"Ednévlf:‘u";.ngpf.h:'1 5" *% | swenson, may

T STecu(st Hits, v. Lady In Waiting TREMELOES LP Warner Bros. BS2918 's6.98 | Boston Sym. Orch., Munch Poetry & Voice Of

ayboy PB409 .$6.98 LP Arista AL4070 .. . $6.98 | ‘g 8TM82918.... $7.97 LP RCA Gold Seal AGL1-1530 ......$4,98 LP Caedmon TC1500 .$6.98

GOODMAN. STEVE 8T 8301-4070H (GRT)... $7.95 | Shiner CAM52918 sre7 | T ' CA CDL5-1500 1$7.95
Words We Can Dance To CA 5301-4070H (GRT) $7.95 LP DJM DJLPA-2 MARCUS, § - o SIBELIUS, JEAN '
k?é?é'??&““’ ‘35"3? FERSOHD L A FHOUECT Vﬁﬂffﬁ': Hell Sometime gf’zf Than Now gorllcer'm;or Vius'in incg" r?p'L4'7 A'V"r"ttf‘ orIICITES Cstsp

$7.97 | Tales Of Mystery & Imaginat a LP Flyi : eriman. nostont Sym. Urch., Leing:

EUEEALCM i o Cen‘yurYT?OB ?I I%ngg S RCATES AETD 05 ying Dutchman BDL1-1461 ...$6.98 oo kaniey dConceto ForYiolm 2222335?33;;32079[2]. . 51153.96
GOULET, ROBERT 8T TWCB508. 5798 | VAST MAJORITY R N0 PAT No. 2in g, Op. 63 $15:90
After All Is Said & Done Move It arong LP RCA Goid Seal AGL1-1629 .....s4.98 | TSHINDAG & OTHER AFRICAN

LP Anists Of America AOA5003 POUSETTE-DART BAND LP D&M DML1 CEMaroenBros BS2921 $6.98 | Symphony No. 2 FOLK TALES FROM BEHIND THE

Pousette-Dart Band 8T M82921 $7.97 Philadelphia Orch., Ormand

HFALL. THOM T. LP Capitol ST11607 56,98 | WALSH, JOE e 5797 | 'LPRCARod Seal ARLI-0018 . 56.98 S:n?;() D ULEML el L

aster orses ‘

e e ¢6.98 | PRIDE. CHARLEY YLOPUA%‘(’:T\[;(?D?;; With A Sick Mlnd8 "‘q_ﬁ:’:ﬂoﬁﬁ,lALPHpNSE STRAUSS, RICHARD Davis, Dee

8TMCB-1-1076 ... ... .$7.95 | Sunday Morning With 8T 8022-932H (GRT)... 8 6 b N Ehe 1“‘5%%‘?&5 Till Eulenspiegel; Don Juan; Rose- LP Caedmon TC1499 .$6.98

CAMCR4.1-1076 $795| LPRCAAPLI-1359 5698 | CA5022.932H GRT) $7.95 ue et ¥6.98 | Ixavalier Suite : CACDLS1499 8795

8T APS1-1359. $7.95 i NELSON, : ; ]

HART, FREDDIE CAAPK1-1359 $7.95 | WHEELER, KENNY e el Philadelphia Orch.; Ormandy 2001: A SPACE ODYSSEY {Clarke)
People Put To Music QLAPD1-1359 . .$7.98 | Gnu High LP Fiying Dutchmar cyL2- 2 R e eed 4098 e Gl
LP Capitol ST11504. $6.98 QBAPT1.1389 e73e LP ECM Polydor 1069 ?ng ying Dutchman CYL2-1449(2] oo B‘LARSLMOB. .$7.95 LP Caedmon TC1504 ... .$6.98

WWW. amer! nradiohistorv:com= . CAARK1-140B.................... ...$7.95 CACDL51504 $7.95

radiohistorv:com
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FOR SALE

Q-Tabs—5000 Tabs per roll..
I Sensing Tape 7/32 " x108"... g
Electro-Sound Sensing T. 15/16"%88°.7.00 2 rof
| Etectro-Sound Splicing T. 15/16''x75'...4 .25 a roll
Cassette Splicing Tape—125x150'..
Splicing Tape-Masters—1"x150"......
Lube Tape—3600',7200’, 8400
Evaluation Samples Available—25 hubs per box
$50 MIN. ORDER—F.0.B.
TAPEMAKER—C.O.D. ONLY
TAPEMAKER, 176 CASPER ST.
VALLEY STREAM, N.Y. 11582 (518) 561-8080
Free Catalog Avallable—Call/ Write
ART BRANDWEIN auld

COMEDY MATERIAL

PROFESSIONAL
COMEDY MATERIAL
tThe Service of the Stars Since 1940)
“THE COMEDIAN"
Original Monthiy Service—$45 yr. pstg. $8
(Sample Order) 3 issues, $15, pstg. $1.80
35 "FUNMASTER" Gag Files, $45, pstg. $7
“'Anniversary tssue,” $30, pstg. $3
“How to Master the Ceremonies,” $6, pstg. $2
Every item differentt No C.0.D.'s.
“WE TEACH STANDUP COMEDY"™ via mail
Payabte to: BILLY GLASON
200 W, 54th St
N.Y.C. 10019 tn

8 TRACK BLANKS
3M TAPE, DATA-PACK CART.
RUBBER PINCH WHEEL

(High Quality, Low Noise)
Upto 45 Min. ... = | 1.1: ‘)Q_
Upto 60 Min.
3853 ;3 wf? - the one that’s different!

—C.0.0. only

ADD-A-TUNE MANUFACTURING

225 8th St., Augusta, Ga. 30902
(404) 722-2909 tfn

50 Tape

a weekly cornucopia of things

for jocks to talk .about! Send
for month’s trial subscription,
absolutely free!

Box 382 -- Fawr Oaks, CA 95628

MAJOR LABEL 8-TRACK CUT-OUTS, 92¢
each in prepacks of 50 tapes per carton. Call or
write: Cartridge Industries Corp,, P.O. Box 186,
Excelsior Springs, Missouri 64024. (816) 637-605_1.

n

DEEJAYS: NEW SURE-FIRE COMEDY.
11,000 classified one-line gags, $10. Catalog free.
Edmund Orrin, 2786-A West Roberts, Fresno,
Calif. 93711. tfn

YOU BELONG ON TOP-WITH OBITS! ORIG-
inal comedy for radio entertainers. Free sample.
OBITS, 366-H West Builard, Fresno, Ca.hf.
93704.

KALEIDOSCOPE-THE WORLD'S ONLY
total radio personality service. 500 subscribers
can’t be wrong. Specify Pop or Country for sample
at Box 4819, Walnut Creek, CA 94596. tfn

CONTEMPORARY COMEDY! FUNNIEST,
most usable deejay service available! Hundreds
have renewed! Reasonable! Guaranteed! Free
sample. 5804-A Twineing, Dallas, TX 75227, tfn

“COMEDY TODAY” OVER 200 1-LINERS
per monthly issue. Fastest growing joke service
on Turk St!. Query brings sample. Write: S.F.
COMEDY POOL, C/0 GREMMER 350 TURK
ST., #1501, SAN FRANCISCO CA 94102. my8

BUY DIRECT FROM MANUFACTURER.
Complete line of earrings, chokers. rings & brace-
lets starting at $2.25 dozen. Special Mood Rings.
$9.95. Save 40-60%. Distributors & Reps wanted—
Free catalog. Call collect (919) 623-7101. Eastern
Enterprises, P.O. Box 815, Kinston, N.C. 28501.

tfn

3000 WEEKLY ROCK, SOUL, COUNTRY, 45'8
100 different $8.00. Forelgn $12.00. 200 $15.00.
Al's, 2249 Cottage Grove, Cleveland Hghts., Ohio
44118, apl?

RACK-JOBBERS: 8- TRACK STEREOTAPES
Over 276 popular titles of top quality product—
budget priced— 144 capacity, open or locked floor
displays—beautiful and low priced. MR SAND
& COMPANY, P.0. Box 2255, Sandusky, OH
44870. (419) 625-0028. ap24
RECORD-OLDIES! 20,000 IN STOCK, SEND
50¢ for 4,000 listing catalog. Mail orders filled.
Record Center, 1895 W. 25th St., Cleveland,
Ohio 44113. We export. eow
GOING OUT OF BUSINESS. DEFECTS LOW
as 10¢. Blanks low as 25¢, 300 capacity tape-rack

FOR SALE

45 RPM DISCO
+ SOUL RECORDS

150 ORIGINAL MASTERS
OF TOP INTERNATIONAL
CLASSICAL STEREO & QUADRO

ATTENTION RECORD

and
DISCO WHOLESALERS
LARGE USERS

SCHOOLS &

JUKEBOX OPERATORS $25. Many more itema. (303) 629-7082, my8 INSTRUCTIONS
RECORDINGS WITH FAMOUS poriebte kil Sl L WANTED 70 BUY REI FIVE WEEK COURSE FOR FCC 1ST
ORCHESTRAS & CONDUCTORS | | | ook basts altne new é5 Reu T SRR T
IMMEDIATELY AVAILABLE ST wanTe: <ol i 4 R
s BRI SSAAGICUNE ayCRE SERREE 5100 Original Country & Western Songs to
LETTERS TO BOX 7059, Billboard RECORD SHACK e B or e o b G 3ol g

2132 Second Ave.

1515 Broadway, New York, N.Y. 10036 Manhattan, N.Y. 10029
ap 17 (212) 369-8600
Telex 62632

Title Strip available

Walter Balderson, Mgr.
TWC Entertainment Corp,
250 West 22 Street
New York, New York 10()192’4
al

RECORD PRESSING
IN LOUISIANA
Quality 45 & LP pressings. Dependabie
FAST Personal Service! Send us your
tape and et us do the resti

VILLE PLATTE RECORD MFG. CO.
120 E. Cypress St, Ville Piatte, La. 70536
(318) 363-2104 je5

Call or write for my1
additional information.

1 WILL RETAIL YOUR WALL POSTERS.
Any kind, including movie, television and re-
cording personalities. New shop in rapidly ex-
panding area. Send me your catalogs. Leslie's
Misc. Shop, 340 W. Columbia Dr., Kennewick,
WA 99336. apl7

APRIL 17, 1976, BILLBOARD

CAROLINE EXPORTS PREMIUM

8-TRACK BLANKS

Lear Jet style cartridge with rubber roller.
Professional duplicating tape, 9 standard
length in 1 min. increments—from 1 min.
to 80 min. 3 day delivery guaranteed. Over
one million sold. Private labeling available.

1 min. to 45 min. any quantity... .63¢

45 RPM REINFORCED RECORD SHUCK-—
choose from a variety of colors. Write for free
samples and price too. Pic-A-Disc Products,
2717 Gibeon St., Flint, M1 48503. apl?

PROMOTIONAL SERVICES

8 TRACK BLANKS

Ampex tape first quality.
Cassettes also TOK Tape 52¢ up.

1 Min. to 5 Min. . -
56 Min. to 70 Min. .
71 Min. to 80 Min. .
81 Min. to 90 Min. .
$25.00 minimum orders. C.0.D. only

Andol Audlo Products, Inc.

PROFESSIONAL

BRITISH

PRODUCT

SERVICES

81 min. to 90 min. any quantity
Head cleaners ...

MONEY AVAILABLE

SPECIAL

DEAL

NEW RELEASE
STAX MATERIAL
ALWAYS AVAILABLE
VIRGIN

material our speciality
9-13 Woodfield Road London WO 2BA England
Telephone 01-286 8090 - Telex 22164

$25.00 minimum orders. C. O )
BAZZY ELECTRONICS CORPORATION

P.0. Box 142, Fraser. Mich. 48026.
Phone: {313) 463-2592 tin

| BUY DIRECT FROM MFGR

PRECISION MOLDED
8 TRACK CARTRIDGES
NORELCO STYLE BOXES
C.0. CASSETTES
Cassette Shells, guide rollers and Hubs
Blank Cassettes C30, C60, C90, C120.
Special lengths on request.

Cail or Write:

DYNA-DAY PLASTICS, INC.
1521 East Avis Dr.
Madison Heights, Mich. 48071

(313) 585-6280 eow

WIRE DISPLAY RECORD RACKS
(Can be converted for 8-Track)
1 ft. model will hold
100 LPs or 145 8-Tracks
2 ft. model will hold
200 LPs or 290 8-Tracks
Available for immediate shipment.
Call or write today!
RECORD WIDE DISTRIBUTORS
1755 Chase Dr., Fenton, Mo. 63026
(314) 343-7100
Ask for Jim Adams. my8

FLOCKED POSTERS
LIGHTS—INCENSE SPRAY

For Black or White Market Areas
Posters—217x33", $1.25 ea.; 16”x21", 75¢
ea. Incense—Mother Nature's Incense,
$5.40 doz.; Money House Indian Spray,
$11.20 a case of 12 cans. 75 watt biack liaht
buibs, 25 for $15.00. Globe Strobe Light.
$9.00 ea

Greenvitle, $.C. Catalog available.
TRI-CITY PRODUCTS

99 B Guess St., Greeaville, 5., 23605
Phone (803) 233-9962 apl7

PREMIUM 8 TRACK and
CASSETTE BLANK CARTRIDGES
lengths in 1 min, increments
25min. to 45 min. any-quantity... .65¢
46 min. to 65min. any quantity... 70¢
66 min. to 80 min. any quantit 756
81 min. to 90 min. any quantity.. R
Made with Scotch 3M Tape
SALEM WHOLESALE
78 Main SL, Salem, N.H. 063079
(603) 893-3743

$25.00 minimum orders. C.0.D. only.

MAJOR LABEL
8 TRACK CUTOUTS

Calt or write for a free catalog to:
J S J DISTRIBUTORS
2512 W. Futlerton, Chicago, Hll. 60647
(312) 227-0551
We Buy and Sell 8 Track Tapes
fe28

4212 14th Ave., Brooklyn, N.Y. 11219
(1 2) 435-7322 de25

BILL NELSON
(Be-Bop Deluxe)
Solo Album—NORTHERN DREAM
$7.98—Airmailed
(Trade enquiries welcomed for
this and all British releases)
WAKEFIELD RECORD BAR {EXPORT] LTD.
55, Westgate, Wakefield,
Yorkshire, England. ap17

INFONICS DUPLICATORS!

For a bunch of reasons you can't af-
ford not to consider Infonics Duplica-
tors—especially since tactory instalia-
tion and training are included in the
list pricel

INFONICS DUPLICATORS!
(219) 879-3381 eow

40 MIN. BLANKS @ .50 ea. O-TABS 5,000 to a roli
@ $35.00 per roll. AMPEX first line Jube tape in
3600's and 4200’8 @ 8%¢ per 100 ft. ROCK BACK-
. GROUNDS, 4 coior wrap arounds @ .02 ea. B-TRACK
CARTS 2 types @ .15 oa. HEAD CLEANERS @ .29
ea. SHRINK FILM @ $24.75 per roil.
10% Deposﬂ on C.OD.'s $25.00 minmum or-
der, £.0.B.
PALMETTO STATE ENTERPRISES
Route 3, Hwy. 86, Piedmont. S.C. 29673

Phone (803) 845-6223 ap17

8-TRACK TAPE VENDING MACHINES-
token operated. 200 tape capacity. $159.00 each
F.O.B. LFT Co. Inc, West Sacramento, Calif.
95691. Telephone (916) 372-0212. apl?

FREE CATALOG-SMOKING ACCESSOR-
ies, Posters, Patches, Incense Oils, Jewelry, Novel-
ties, Closeouts. New England, 25 Snow St., Dep'.
E, Providence, R

WWW. amerlcanradlohlstorv com

RECORD COMPANIES/PUBLISHERS/MU-
SIC RELATED BUSINESSES HAVE YOU
TRIED AND BEEN TURNED DOWN BY CON-
VENTIONAL SOURCES? LET US HELP
YOU/WRITE TODAY/STATE AMOUNT
NEEDED.

MUSIC MONEY MANAGEMENT
38 Music Square East
Nashville 37203

Al Inquiries held In strictest d
apl?

MUSICIANS
PROFESSIONAL MUSICIANS REFERRAL
(a subsidiary of Boyd Hunt Enterprises)
is the LARGEST national registry of indi-
vidual musicians seeking groups . . . and

groups seeking new members.

CALL TODAY! (612) 825-6848 or
(800) 328-8660—Toli Free
"P.MR.isa servnce designed by musicians

. for musicians.”
(void where prohibited by law) tin

SHIPPING SERVICES

ATTN: TV ADVERTISERS
RAPID SHIPMENT
of
RECORDS
24 HOUR SERVICE

single copies or in butk.
Via mail, United Parcel, Truck, Messenger.

MIDTOWN MANHATTAN WAREHOUSE
Call for quotation: Mr. Young
(212) 564-2049

EDUCATIONAL SHIPPING

CO., INC.
302 Fifth Ave.
New York, N.Y. 10001 ap17

RECORD PROMOTION
Career Builders—Promotion—Distribution
Specializing in services for New Labels and
New Artists.

Roger Ricker Promotions
26 Music Square East—B
Nashville, Tenn. 37203
(615) 244-4064—Day
(615) 822-3583—Day/ Night

NOWEVERY AUDIODEALER CANADVER-
tise effectively. Media Resources Advertising
Agency will blow your competition out of the
water. We have experienced media freaks ready
to solve any marketing problem. Tested tech-
niques used in major markets are the answer, We

lize in audio p t marketing. Call us
any business day. We'll call back on our wats.
MEDIA RESOURCES/AUDIO ADVERTIS-
ING, Pat Lee, 3810 Oakcliff Ind. Court, Atlanta,
Georgia 30340. (404) 448-1700. our secretary’s
name is Kay. MEDIA RESOURCES—We're
making some noisein sound advertising. apl?

BUSINESS OPPORTUNITIES

T-SHIRTS MEAN BiG $
Using music as a draw you'll make big profits
in the bcoming T-Shirt craze.
Complete package of shirts, ransfers, and
Hobart's Thermal Transfer System® (prints
100 shirts per hour.) Takes little space.
$775 puts you In business.
Call MR. THOMAS of
Hobart Manutacturing
Toll Free (800) 327-8981 ap17

FESTIVAL INVESTORS WANTED CASH
flow sitee, permits secured for Bncentenma.l Out-

door Music, C ing events, M Invest-
ment $10,000 (703) 521 6431 Folk Arts Society
Box 186, Fairfax, Virginia 22030. apl?

NEW N. JERSEY RECORDING ACT (ROCK-
kids) seeks personal manager. Professionals only.
Call Wayne (201) 755-3237. Leave name and
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DISTRIBUTING SERVICES

EXPORT ONLY

All brands phonograph records and pre-
recorded tapes. Also largest selection of
attractive close-out offers. 30 years of
speclalized service to record and tape
importers throughout the world.

Dealers and distributors only.

ALBERT SCHULTZ, INC.
116 West 14th St.
New York, N.Y. 10011
Cabie: ALBYREP Telex: 236569
eow

. RECORDS FOR SALE
Largest Selections in Industry

Surplus LP's and 8-tracks, any Quantity.
Best prices, 24 hour shipping service.

Call or Write Today for Catalogs.

RECORD WIDE-DISTRIBUTORS
1755 Chase Drive
Fenton (St. Louls), Mo. 63026
(314) 343-7100 tin

ACCESSORIES
24 HR. FREIGHT-PAID SERVICE
SCOTCH, MAXELL, MEMOREX & BASF
Tape. WATTS Dust Bug, Preener, Et¢c. REC-
OTON Needles, Audio Cables, Record &
Tape Access., Black Magic Rec. Care Prod.,
CB Access., Tape, EVEREADY Batteries,
PICKERING Styli, Cartridges & Head-
phones, SHURE Styli & Cartridges.

SEND FOR FREE CATALOG
A. |. ROSENTHAL ASSOCIATES, 29 E. Glenside Ave.
Glenside. Pa. (215) 8955211 ap24

We Want HIT Records
For Distribution
Distribution—Promotion Services
Send Records for
Review-chart listings
MUSIC TOWN

RECORD DISTRIBUTORS
26 Music Sq. E.
Nashville, Tenn. 37203
Phone (615) 244-4127 ttn

WHILE OTHER PEOPLE ARE RAISING
their prices, we are lowering ours. Maior label
LP’s are low as 50¢. Your choice. Write for
free listing. Scorpio Music Distributors, 2933
River Rd., Croydon, Pa. 19020. Dealers only. tfn
MAKE MORE PROFIT WITH OUR LOWER
prices on LPs, B-tracks, quad-8's, and cassettes.
Top 1000 list updated weekly. Write Tobisco,
6144 Highway 290 W., Austin, Texas, (Mexican
list available also). tfn

MISCELLANEOUS

BILLBOARD IS ON MICROFILM:

Back copies of BILLBOARD are available
on microfilm dating from November 1894 to
December 1974

Microfilm copies of articles or charts from
any of these issues may be obtsined from
Billboard Publications at a cost of $1.50 per
page up to 5 pages.

For prices on additional copies and for
further information contact:

Bill Wardlow
General Services
Billboard Publications
9000 Sunset Bivd.
Los Angeles, Cal 90069
213/273-7040

BILLBOARD
Group Subscription
Discounts
Save 20% on subscriptions to Billboard for
groups of 10 or more. For rates and informa.
tion’ write:
BOX 6019
c/o Billboard, 1515 Broadway
New York, N.Y. 10036 tfn

8-TRACK/CASSETTE DUPLICATION SYS-
tem including 32:1 Loop Master, Slaves, Master-
ing System, Winders, QC equipment, etc. Write
for complete description. Principals only. Box
7060, Billboard Publications, 1515 Broadway,
New York, N.Y. 10036.

1000 FULL COLOR CUSTOM RECORD JACK-
ets from start to finish including: art, type, plates
for front & back—$495 complete. Lee-Myles, Dept.
Y, 160 E. 56 St., NYC 10022. ap24

CLASSIFIED

ADVERTISING
DOESN’'T COST,

IT PAYS.

WE HAVE THE BEST

CUT-OUT

8-track record & tape

album list in America!
Major Labels Major Artists

Send for free catalogue

ARACO RECORDS & TAPES
507 High St., Burlington, N.J. 08016
(609) 386-3288 je19

ATTN! OVERSEAS IMPORTERS

and U.S.A. EXPORTERS

We transport Records, Tapes, etc. from

U.S.A. Otfering: Great savings. low freight

rates—New American Suppliers for buyers

~-Assemble various orders—Welcome vou

when you arrive In N.Y., also Los Angeles.

Contact
BERKLAY AIR SVCES, MARKETING
P O Box 665. JFK Airport

Jamaica NY 11430. USA

ATTENTION, RECORD OUTLETS. WE
have the largest selection of 45 rpm oldies and
goodies and also major label LP listings at pro-
motional prices. Send for free listings. All orders
welcome. Apex Records, Inc., 947 U.S. Highway
#1, Rahway, N.J. 07065. tfn

MANHATTAN RECORDS — WE EXPORT
latest 455 and LPs to all countries. Very ‘ast
delivery. 425 E. 58th St., New York, N.Y. 10022.

my1

8-TRACK TAPES 80¢. MAJOR LABEL CUT-
outs. Sample orders of 100 or more. LFT Co.
Inc., 2401 Front St., West Sacramento, Calif.
95691. Telephone (916) 372-0212. apl7

DISCO EQUIPMENT

DISCOTHEQUES! . FREELANCE SYS-
tems. Panoramic descriptions. Photos, indepth
focus on Do’s, Don’ts, Bookings, Personalities,
Formats, etc. Complete package. $5.00. “Dy-
namic Uno,” P.O. Box 8116, Corpus Christi,
Tex. 78412. eow

ELECTRO-VOICE SENTRY PRODUCTS. IN
stock: Sentry IV-A, Sentry III loud speaker sys-
tems for quality sound reinforcement and dis-
cotheque applications. Immediate air freight ship-
ment to any North American destinations. Na-
tional Sound Co., Ft. Lauderdale, Fla. (305)
462-6862. apl?

LIGHTING

HANDBOOK: DIMMERS, SPOTS, FOOT &

General News

Midland Intl’s Success

® Continued from puge |
breaking out virtually unknown
acts.

He further reveals that his “mom
and pop™ type strategy would have
most record companies take money
now being used in national touring
as a means of breaking an act, and
redirect it to in-store play and
point-of-purchase displays.

Reno points out that everyone, in-
cluding his distributor, RCA Rec-
ords, expressed skepticism about the
viability of Silver Convention when
that group’s first record was released
in this country. He says, “The record
was in the shops, but nothing was
happering, and it was suggested that
I should take the group on tour to
help break it. I disagreed. I believe
that if a record does not have it, no
amount of touring by the group
could ever make it happen.”

As a result, Reno persuaded
RCA'’s custom label division to allo-
cate merchandising funds for in-
store displays. and other point-of-
purchase materials. He then con-
vinced some record shop operators
to play the record. “Within a few
days, there was a marked increase in
the sales of the disk,” says Reno.

Reno is not against an established
act going on tour, and feels that in
such cases-a group or solo performer

Minimanuals, Color Synthesizers, Headsets
Projectors, Fog, Stroboscopes, Bubbles, Ani-

mated Displays, Underlit Dancefloors . . . 70
Pages! Send $3 shipping: Boston Lighthouse,
59 Bay State Rd., Boston, MA 02215. tin

RECORDING STUDIOS

RECORDING STUDIO-ON WHEELS THE
Enactron Truck, c/o Gelfand, Macnow, 1880
Century Park East, L.A., CA. 90067. tfn

SITUATION WANTED

FREELANCE RECORDING ENGINEER
seeks position with producer, studio or record
company. Worked with major studios, artists in
London & NYC. Special interests: production,
studio management. Will relocate. Mark Berry
collect (914) 666-8785. apl7

GOLDEN OLDIES™

TRADING POST

| Don’t Miss It!! Classified Adver-

tising CIM\"EI’! Monday. -

“WANTED TO BUY.” “FOR

SALE," "SWAPPING" -5

Use the headline that fits your

needs. "

‘Regular Classified: 8¢ per word.

Minimum $15.00

Display Classified: $35.00 per col-

gﬁl inch. ] L ¥

PAYMENT MUSTACCOMPANY

. ORDER TO:

_ Billboard Golden Oldies

Trading Post

1515 Broadway, New York City 10036

FOR SALE

SOLD @ AUCTION: COLLECTORS REC-
ords, LP’s; Jazz-Soundtracks/Personalities/Orig-
inal Casts-Country/Western/Blues. Indicate
which list from: Ray Macknic (or) Theo's, P.O.
Box 7511, Van Nuys, Calif. 91406, US.A. tfn

ORIGINAL ROCK OLDIES FROM '60’S AND
'70’s 55¢ each! Send 2 stamps for free list. 50 as-
sorted Country singles, all hits of past couple of
years, $9.00. Satisfaction guaranteed! JAS, Box
58, Flushing, N.Y. 11379. eow

SEARCHING FOR OLD RECORDS? DIS-
continued, 216 N. Rose, Burbank, California
91506. eow

OLDIE COLLECTORS! ORIGINAL LABEL
oldies from 50s, 60s and 70s. FREE catalogue
listing over 5000 titles. Record Scavengers, Box
387, Cockeysville, Md. 21030. tfn

I

| Rat=s: “POSITION WANTED" is
. $l0—in ance—for 1 inch, one
- time. No charge for Box number.
“POSITION OPEN” is $20—in
" advance—for on%. Box num-
| ber dsi&hg for tape samples
- will be ghfg_ed an added $1 for
handling and postage.
- Send money and advertising copy
¥ t': _ﬁ - i .", o
 Radio-TV Job Mart, Billboard.
L 1515 Broadway, N.Y. 10036

POSITIONS OPEN

SPANISH NEWS NETWORK
IN TEXAS

Now Hiring Anchor Reporters

Excellent pay and working conditions.
Bilingual is a must.

Serd tape (Spanish, please) and resume to:
AAOIO SISTEMA de INFORMACION
P.0. Box 15324

Austin. Tex. 78761 ap24

RADIO AS A CAREER?

Wiling to learn all facets of radlo? Married
pe'sons preferred. Firstticket required.
If interested, contact Doc Devore,
Broadcast enterprises, Inc.,
Box 968, Powell, Wy. 82435.
An equal Opportunity Employer.
my29

WKY #1CONTEMPORARY ROCK STA-
TIDON IS LOOKING FOR DYNOMITE
TOP AIR PERSONALITIES. SEND RES-
UME REFERENCES, SALARY, TAPE,
FIRST LETTER, P.O. BOX 14068, OKLA-
HOMA CITY, OKLA. 73114. apl7

POSITIONS WANTED

AGGRESSIVE YOUNG WOMAN
Seeks BROADCASTING CAREER

On air experience—Disc Jockey Experi-
ence—Newscasting experience.
Will relocate, willing to travel.
(213) 754-6356
13750 Lemoli Ave., #21
Hawthorne, Calif. 90250 ap24

WwWww.americanradiohistorv.com

may even pick up additional record-
buying fans. “But the artist, and his
records, must have that special in-
gredient of which great acts are
made if anything is to happen on a
tour,” he says.

Reno says he is constantly under
pressure from groups, their man-
agers, and even to some lesser extent
his distributor and certain dealers to
tour his acts. But he resists these
pressures.

Tosupport his argument he points
out that he spent a mere $48,000 to
promote Silver Convention his way
in this country, while another record
company is known to have spent in
excess of $100,000 on an extensive
tour, “and still nothing happened
with the group.”

Reno insists he never makes tours
mandatory in his contracts, and that
unless he is convinced a group has
the formula for success on records,
he would rather pass up options to
sign it, than bow to pressure to take it
on tour.

There is nothing unique about
Reno’s merchandising concepts. He
believes in saturating a targeted
market with posters, window dis-
plays, radio spots, radio station plays
if possible, and trade and consumer
newspaper ads. These work for him,
and can quickly give him a clear-cut
idea of what to expect from a par-
ticular record.

Some music industry experts may
question Reno’s merchandising
philosophies, but as he points out,
Douglas’ “Doctor’'s Orders” has
sold several million records around
the world, and Silver Convention’s
“Fly, Robin Fly” has done the same.
And the group’s latest release, “Get
Down And Boogie,” has passed the
250,000 sales figure and is fast head-
ing for RIAA gold certification.

Robbins Award
To Howard U.

NEW YORK -Howard Univ. is
the recipient of ASCAP’s second an-
nual Jack Robbins Award. The cita-
tion was presented by Gerald
Marks, ASCAP composer and board
member, to Dr. Veda Butcher, dean
of the school’s fine arts division, and
Dr. Relford Patterson, chairman of
the music department.

The award consists of a $500
scholarship. An additional check for
$500 was also presented to the
school for scholarship assistance.
The additional funds were donated
by ASCAP writer and publisher Abe
Olman, to mark his years of associ-
ation with Jack Robbins.

Diverse Sound
Marks Scene

® Continued from page 72

The Mexican Revolution has also
had a string of albums under their
belt and their popularity is evi-
denced by the crowds that turn out
to their personal appearances across
the state. Their current album has
been on the charts since last sum-
mer.

There are two other groups which
could also be called trendsetters on
the scene. The Royal Jesters started
out with the aim of conquering both
the top forty market and the Spanish
market. They have had good turn-
outs at some of the more popular top
forty night spots across the state, and
they have had good response for
their two previous albums, all of
which have featured some good top
forty material along with material in
Spanish. The other group is The
Latin Breed, who are currently fea-
tured as the backup band in Jimmy
Edward’s “Memories.” Their previ-
ous offerings have also run the
gamut from rancheras to ballads,
salsa, and rock.

If an outsider were to listen to ev-
ery album on the charts, he would
soon discover that it is really a dy-
namic scene and is not limited to a
particular beat or sound. There is
something there for everybody, and
certainly some material with na-
tional potential. The diversity ex-
tends even beyond the charts. Were
the charts to be extended, one would
find Mexican Ranchera singers,
more conjuntos, Mexican and South
American groups, and more top
Texas bands. There would be some
more veteran performers such as
Freddie Martinez, Sunny Ozuna,
Augustine Ramirez, Los Unicos,
Steve Jordan, who have seen the
Texas industry grow over the past 15
years or so. And there would be
other top groups such as Roberto
Pulido Y Los Clasicos, Snowball &
Company, Los Chachos, Los Ka-
sinos, and others. These are some of
the spots on future charts.

With the proper top forty expo-
sure, groups and artists such as
Jimmy Edward, Laura Canales, La
Familia, Steve Jordan, The Royal
Jesters, The Latin Breed, Monsanto,
and Sunny Ozuna could very well
bring the Texas sound into the na-
tional spotlight. It has happened be-
fore. In the early sixties, national au-
diences were made aware of Freddy
Fender, Rene and Rene, Sunny Oz-
una, the Sunglows. It could happen
again.

Texas Antipiracy Meet

® Continued from page |

tors from Texas, New Mexico and
Arizona, as well as law enforcement
authorities. The FBI will be sending
an agent from Los Angeles and from
the local office.

The tape piracy problem along
the Southwest border has reached
“scandalous™ proportions, accord-
ing to several Latin label officials.
As a consequence, the Assn. of Latin
American Manufacturing based in
L.A. decided to call the meeting.

Osvaldo “Ossie” Venzor, Orfeon’s
vice-president for U.S. operations,
tells of wide open sales of pirate tape
product on both sides of the border.

“The product is showing up in all
sorts of places like clothing and shoe
stores,” he says. “As a matter of fact,
they even have kids carrying card-
board boxes full of pirate tapes sell-
ing them to people in cars when they
stop for red lights.

“The thing is that they are selling
the most popular titles for something

like two for $5, when the normal list
is $5.98 apiece. Almost all of it is
Mexican rancheras and current
Latin pop, although not much salsa
is invloved since that music still isn’t
very popular in those areas.

“But there is enough of the Julio
Iglesias and Camilo Sesto-type
product to interest some of those la-
bels in dealing with the procblem
with us, which is why the meeting
has grown to major proportions,”
says Venzor.

The steering committee for the
meeting does not want to reveal any
of the recommendations it may have
to offer the assembly until the day of
the meeting “in order not to reveal
our strategy to the thieves involved.”

However, with the presence of
federal and local law enforcement
agents, it is understood that the
manufacturers will be asking the
dealers to cooperate with them in
pressing for full prosecution of pi-
rates when they are caught.
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Philly Intl Case

® Continued from page 3

edgement of guilt and a plea of
“nolo contendere” or no contest.

Once that was ascertained, Ditter
proceeded to pronounce sentence.

Gamble, president of Gamble-
Huff Records, was fined $2,500 on
eight counts of conspiracy, aiding
and abetting and one payola statute
violation.

Coombs, executive vice president
of Gamble-Huff, and Earl Shelton,
president of Assorted Music Corp.
were fined $1,000 each on five
counts each of conspiracy and pay-
ola statute violations.

Richardson, A/K/A Lord Gas,
national promotion director for
Gamble-Huff, was fined $500 on
five conspiracy and payola charges.

Gamble-Huff Records, Inc,
Gamble Records, Huga Records
and Assorted Music Corp. all
pleaded “nolo contendere” along
with Assorted. Assorted, named in
court as “the most viable™ of the
companies, was fined $40,000. A
proviso was made to the effect that
should Assorted be unable to come
up with the total of the fine the other
companies were to chip in to com-
plete the amount needed.

Part of the plea bargaining ar-
rangement resulted in the dropping
of charges against three other indi-
viduals and two companies.

Leon Huff of Gamble-Huff, Jo-
seph Medlin, former director of pro-
motion for the company, and Benja-
min Krass of Krass Bros. clothing
store, a former partner in the record
firm, would have a motion to dimiss
presented to Ditter by the U.S. At-
torney. Ditter indicated he would
sign the motion.

Similar motions would be filed on
behalf of Cheyenne Productions
and North Bay Records.

Also part of the plea bargaining
agreement, according to court
sources, was an assurance that the
U.S. Attorney would not recommend
prison terms, probation or a total

Gamble Explains
Court Stance

PHILADELPHIA — Kenny
Gamble, chairman of the board of
Philadelphia International Records
issued the following statement with
regard to the federal action:

“I did not believe that the making
of gifts constituted a violation of any
law. Indeed, gifts were openly re-
corded on the books and records of
the appropriate companies as ordi-
nary travel, entertainment and pro-
motion expense. However, counsel
advised me that the circumstances
under which gifts were made could
permit a jury to conclude that the
making of such gifts could have vio-
lated statute.

“After much reflection and soul
searching and on the advice of coun-
sel, I have decided to waive my right
to jury trial. I am particularly
pleased that the government has
dropped all charges against my part-
ner Leon Huff. My actions today, |
believe are in the best interest of all
that’s involved in the best interest of
all that’s involved in the black music
and radio industries, and bring the
whole matter to an end. This was my
prime motivation in all my actions in
connection with this matter.”

Sigma Into N.Y.

PHILADELPHIA—Sigma Sound
Studios, where the famed Phila-
delphia Sound was created by
Gamble and Huff, plans to open a
studio in New York.

fine of more than $50,000 for all the
defendants.

During the relatively short court
session, Gamble read a statement
acknowledging he had made gifts of
cash, airline tickets and clothing to
radio station employes. However, in
the statement he indicated that no
wrongdoing was intended nor were
the gifts designed to insure airplay
for the label’s product. But he recog-
nized that a jury could conclude that
the gifts represented a violation of
the payola statute.

It is the latter acknowledgement
that made the plea fall somewhere
between an open admission of guilt
and one of no contest.

The defendents had been indicted
June 24, 1975, on a total of 86 counts
of fraud, conspiracy and violation of
the payola statute.

Singles Receive
In-Tune Emphasis

LOS ANGELES—In-Tune Mu-
sic, a new indie label distribution
firm launched here by veteran
record man Mike Lipton (Billboard,
March 27), will service record stores
early with singles in an effort to
boost the lagging singles sales pic-
ture that has dogged so many record
labels for so long.

“I don’t think the single is really
fading. 1 think we can sell a lot of
singles. It’s a matter of getting the
product into the stores fast enough
to take care of the demand when it
happens,” says Lipton.

In-Tune will cover Bakersfield to
San Diego. “And I think we’ll have
to gamble a little more up front on
singles—put more into the stores
early.” He estimates that sales can be
boosted 25% if a single is in the
stores on time.

Lipton has such labels as Playboy,
and Pickwick International line that
includes Delite, PIP, and Groove
Merchants. In addition, he’ll be
racking the major music publishers
on folios and songbooks and already
has Chappell and Warner Brothers
Music.

Lipton staff includes: Bernie
Wechsler, vice president of sales,
and Ernie Farrell, vice president of
promotion and retail relations. Elliot
Blaine, who heads up the Music
People one-stop in San Francisco, is
a vice president of In-Tune Music.
Lipton is also a partner in Music
People. Until recently, Lipton was
president of Musical Isle of America
and a senior vice president of United
Artists Records. Wechsler was most
recently general manager of Music
Distributors, Los Angeles. Farrell
was director of special projects for
MGM Records for five years.

$250 Fine For
A N.C. Pirate

NEW YORK-A Pitt County
judge in Greenville, N.C, has levied
a $250 fine against Jerry Willis,
doing business as Stage Three Enter-
prises, after the defendant pleaded
no contest to violating a provision of
North Carolina’s antipiracy law.

The law cited stipulates that the
true name and address of the manu-
facturer of sound recordings be im-
printed on the outside covers of the
product.

Willis was also placed on proba-
tion and warned that his corpora-
tion, its officers and its agents should
have no further dealings with illegal
sound recordings. The court also or-
dered the destruction of more than
3,500 pirated tapes that were seized

Finance Experts Testify

® Continued from puge 10

situation at that time, it would have
had to carry an “entry in that year’s
(1969) income statement, saying,
‘We recognize that past statements
were to be corrected,” ”” which would
undermine investors’ faith. The class
action, which seeks to prove that
Capitol did not accurately disclose
its financial position in its SEC state-
ments from 1969 through 1971, has
been going on sporadically since Oc-
tober 1975.

Irwin B. Schumer, New York
auditor since 1951, questioned Capi-
tol's methodology of showing ac-
counts receivable as a full asset. Be-
cause industry practice was for full
credit or exchange, and, the sale was
not complete, it should have been
footnoted on a statement, he said.
He recommended that a reserve be
instituted for such receivables. He
affirmed a principle upheld through
the trial by the plaintiff that Capitol
should have shown all credits and
debits during the period in which
they occurred, which relates to Capi-
tol’s reporting such expenditures as
its Hawaiian sales conference in a
quarter following the quarter in
which it occurred.

Schumer testified that a colleague
had researched an SEC report on in-
dividual record company account-
ing practices, which disclosed that
other labels set up a returns reserve
at the time of the sale, while Capitol
did not follow this practice.

Merco, before its acquisition by
Capitol, had such a disclosure about
returns in its SEC reports, but that
returns disclosure was not carried af-
ter the merger, testimony showed.
Had Capitol had the returns reserve
set up on a current basis, Schuman

Colleges Tum To
Film-TV Music

® Continued from page 31

Harris, the Voicesof East Harlemand
others), “Stardust” (with David Es-
sex and Keith Moon), “Pink Floyd,”
“Ladies And Gentlemen, The Roll-
ing Stones,” “Let The Good Times
Roll” (with Chuck Berry, Little
Richard, Bill Haley & the Comets,
Chubby Checker), “Jesus Christ,
Superstar,” “Godspell,” “Tommy,”
“American Graffiti,” “Janis” and
several others.

Warner Bros. Film Gallery’s col-
lection of music films includes *‘Jimi
Hendrix” (with Hendrix, Eric Clap-
ton, Peter Townshend and others),
“Woodstock” (with Joe Cocker,
Crosby, Stills, Nash and Young,
Arlo Guthrie, Jimi Hendrix, San-
tana, Sha-Na-Na, Sly and the Fam-
ily Stone, Ten Years After, The
Who, Joan Baez, Country Joe and
the Fish, Richie Havens and John
Sebastian), “Medicine Ball Cara-
van” (B.B. King, Alice Cooper, Jesse
Colin Young, Doug Kersh,
Stoneground and others), and sev-
eral more.

Audio Brandon services offers
“The Big T.N.T. Show” (with Roger
Miller, Joan Baez, Ray Charles,
Donovan, the Byrds, Petula Clark,
the Lovin’ Spoonful, Ike and Tina
Turner, the Ronettes, Bo Diddley
and others), “Rock All Night” (with
the Platters), “It’s A Bikini World”
(with the Animals), “Twist All
Night” (Louis Prima, Sam Butera
and the Witnesses), “The TAM.L
Show” (with Chuck Berry, James
Brown, the Barbarians, Marvin
Gaye, Gerry and the Pacemakers,
Lesley Gore, Jan and Dean, Billy J.
Kramer and the Dakotas, Smokey
Robinson and the Miracles, the Su-
premes and the Rolling Stones,
among others).
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said that instead of reporting on
June 30, 1969, net income of
$6,312.000, it would have dwindled
to $3,735,000.

The report to the SEC of June 30,
1971, he said, showing a $1.91 per
share net income on a total net in-
come of $8.715,000 would have
shrunk by his calculations to
$4,446,000 or 98 cents per share.
Capitol should have footnoted the
statement when it changed account-
ing methods, such as the reserve for
returns, he said.

Schumer cited Capitol’s holding
back of $3,100,000 in returns from
June 30, 1970 which were eventually
returned in the first quarter of the
following fiscal year as another
unacceptable accounting principle.

Capitol’s $28,000 co-op ad reserve
against $600,000 claims was also
questioned by Schumer.

Capitol’s computer program,
started in 1962 when the label was
on a basic stocking concept, was an-
tiquated by 1969 when the label was
struggling to establish new rock acts,
he said.

Schumer had taken the witness

- chair, equipped with a specially-pre-

pared tabbed volume on accounting
principles and the bases thereof, af-
ter the previous plaintiff expert wit-
ness had been continually queried
by Wheelock in cross as to what ref-
erences he could offer to substan-
tiate what he held up as approved
accounting practice.

Wheelock interrogated Schumer
about specific references in his book
with which he could bolster his con-
tentions that Capitol was violating
sound accounting practice.

Schumer said there were no such
specific references in his book.
Wheelock read portions of books
from which Schumer extracted his
references, wherein accountant
groups, who financed the tomes,
stated they did not officially endorse
the views of the author. Schumer de-
scribed the contents of the book as a
series of caveats or warnings to prac-
ticing accountants. Schumer agreed
that accountants could disagree with
these studies. Wheelock found a ref-
erence in Schumer’s book to the pos-
sibility of accounting for a return in
a period other than when the mer-
chandise was sold.

Eugene J. Mulrooney, veteran ac-
countant who approves all paper-
work including SEC reports for a
national accounting firm, testified
Capitol violated such basic account-
ing principles as conservatism, mate-
riality, disclosure, realization, objec-
tivity and consistency during the
class period. He also stated all ex-
penses and earnings must be ac-
counted for in the same fiscal period
when they occur. He said Capitol
violated conservatism in the Invictus
deal by showing the expenditure as
an asset when there was every reason
to feel the deal was falling through
and should have been written off.

If reported properly, Capitol’s
year-end after tax profits would
have decreased as follows: 1969,
43%; 1970, 48.8%; 1971, 56.6%, he
said.

Wheelock tried to poke holes in
Mulrooney’s testimony in cross by
asking for SEC ukases or other bases
for contentions made during his di-
rect examination.

Wexler Firm

® Continued from page 3

Moulton at times, on such product
at Atlantic’s “Disco Trek” LP, a Bar-
rabas album, a Dee Dee Bridgewa-
ter LP and Bill Wyman’s “Apache
Woman” single.

The firm’s name has not been set
yet.

20th Promo
For Poe LP

LOS ANGELES—20th Century
Records launched an all-out cam-
paign in the progressive rock field
Monday (5) with a music-light show
at Griffith Park Observatory to un-
veil “Tales Of Mystery And Imagi-
nation,” a new concept LP project
by Alan Parsons based on the works
of Edgar Allan Poe.

Tom Rodden, vice president and
general manager of the company,
says that more than 500 retailers, ra-
dio and press executives turned out
for the computerized laserium pres-
entation; officials of Griffith Park
Observatory liked the presentation
so much that parts of it will be re-
tained to show to the public on a
regular basis. “And we are talking
with the people who operate the
planetarium to perhaps present the
music-light show in some of their
other laserium facilities,” Rodden
says.

20th has been extremely strong in
r&b and r&b crossover, a la Barry
White; some success has been
achieved with country product. But
this project by Parsons, whose pro-
ducer/engineer credits includes
work with the Beatles, Paul
McCartney & Wings, and Pink
Floyd, marks the first major venture
into progressive. Parsons will also be
producing the new LP by Ambrosia
for 20th.

The LP project unveiled Monday
features some of the major works of
Poe set to music, including “The
Raven.” The package comes com-
plete with a 12-page book about Poe,
plus lyrics.

Cherokee Studios

® Continued from page 32

other keyboards, grand pianos and
classical guitar. An engineer and
second engineer is also available.
There is no pressure about extra cost
if a producer or artist wants to add
something during a session.”

Artists to use the facility have in-
cluded Rod Stewart, Hall & Oates,
David Bowie, Frank Sinatra, Art
Garfunkel, Ella Fitzgerald and Os-
car Peterson, Andy Williams, the
Osmonds, Jean Luc Ponty, Michele
Polnareff, Dr. John, Manhattan
Transfer and others. Producers have
included Richard Perry, Robert Ap-
pere, Michael Lloyd, Mike Curb,
Bob Crewe, Don Costa, Tom Dowd,
Bob Ezrin, Jim Price, Bill Schnee,
Bill Halverson, Brooks Arthur and
Tom Dowd.

Two new Triad series A consoles
will arrive within the next several
months and the staff of 17, including
four maintenance people, is consid-
ered stable for the time being.

BOB KIRSCH

Rutgers Offers
Name Artists

® Continued from page 31

Hinton; the guitar, May 10, with
Kenny Burrell, Tiny Grimes and
Roland Prince: and vocal, May 14,
with Joe Carroll, Eddie Jefferson
and Stella Marrs.

Admission to each event is free
and is sponsored by the school and
the National Endowment For the
Arts.

Director of the project is pianist
Kenny Barron and the school’s mu-
sic department chairman is bassist
Larry Ridley. Other faculty mem-
bers are Ted Dumbar, Don Fried-
man, Al Harewood, Billy Harper,
Michael Ridley and Emoke Swa-
booku.
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General News

California’s Booking Law Boiling Again

® Continued from page 3

aforementioned organizations be-
fore the Senate Committee headed
by Sen. George N. Zenovich (D-
Fresno) in Sacramento by Thursday
(15).

Hank Armantrout, president of
AFM Local 7 in Santa Ana, who
played a role in getting Sen. Whet-
more (himself a former musician) to
act on Bill 733, was present at the
Tuesday meeting and had this to say
re the new proposal:

“I can concur with it and I will do
anything in my power to get it
passed—when asked to do so, that is.
They (the union and guilds) have
done a lot better job than Whetmore
and I were able to do.”

The AFM-guild plan proposes
that all booking agents and personal
managers shall be required to be li-
censed as artist managers by the La-
bor Commissioner. Further, it de-
clares that “Personal managers, who
advise, counse] or direct artists in the
development of their careers and
who agree not to procure or solicit
employment for the artist under any
circumstance, and who in fact do not
doso, shall be licensed under a sepa-
rate section and under regulations
promulgated by the Labor Commis-
sioner.

“Such regulations shall provide,
among other regulations, (a) for the
submission of all contracts with art-
ists for approval, (b) a prohibition
against the procurement or solic-
itation of employment for artists. In
the event the personal manager shall
nevertheless solicit or procure em-
ployment such activity shall be a
misdemeanor,” the AFM-guild plan
says.

“The big difference here it seems
to me is that in our bill we license
him (the personal manager) and
then he can go ahead and solicit em-
ployment or do anything he wants,”
says Sen. Whetmore, who had not
previously seen or heard anything
about the contents of the new pro-
posal.

Speaking from his Sacramento of-
fice, the lame-duck (retiring next
year) senator from Orange County,
continues: “Our theory was a man-
ager booked anyway.”

Asked if he thought it was possible
that the new proposal would be car-
ried by Sen. Zenovich’s committee if
the guild-AFM acted fast, Sen.
Whetmore answers fast: “It’s doubt-
ful that they’ll make it. We adjourn
Aug. 31 and don’t come back into
session until October. It’s even kind
of late now to get anything as con-
troversial as this through.”

Sen. Whetmore echoes union
leader Armantrout’s sentiments re
the new legislation. “If there is legis-
lation by the AFM and the guild and
itis agreed that itis for the benefit of
the industry, you can be assured 1
will support it as well.”

Even manager Steve Gold, who
last January obtained an injunction
on Bill 733 through his Loeb and
Loeb attorney Mike Lorimer seems
satisfied with the new plan.

“It’s like anything else,” he says.
“It’'ll be good for those (managers)
who are already in and bad for those
who are trying to get in.”

Asked whether he thought the po-
licing of managers by way of state
examinations and morality investi-
gations by the state was still a factor
of concern, as was feared when the
original Whetmore bill was passed,
Gold answers, “No, not under the
new plan. Lawyers and doctors are
licensed by the state, and they’re not
policed.”

Attorney Lorimer is also optimis-
tic: “Whetmore wanted to expand
the law to everyone who gives advice
to musicians,” he says. “That in-
cluded not only managers and

agents but lawyers, vocal coaches,
accountants, PR firms, and partic-
ularly artist development depart-
ments of record companies. Even
they would have needed separate li-
censes to operate.”

Motown and Capitol Records
were the first to get into the fight
once the injunction went into effect
but, according to Lorimer, all the
major record manufacturers wouid
have joined in had they been made
aware of the importance of drafting
a new proposal just to protect the la-
bels.

“AFM still doesn’t realize the im-
portance of it with regard to record
companies,” Lorimer avers.

Jerry Zilbert, assistant to AFM-
International president Hal C.
Davis, takes the cooler view: “Bill
733 has been slapped with an in-
junction. We’re not attempting to lift
that injunction. We’re not trying to
put personal managers out of busi-
ness. We're just honesty trying to
straighten out a mess and the fact
that there’s an injunction against it
now isn’t hurting anyone, is it?”

But there are still the embittered
die-hards who prefer no law at all to
an amended one where it applies to
managers. For example, Tulsa-
based personal manager Jim Halsey,
who, when contacted at the Land-
mark Hotel in Las Vegas where he
attended client Hank Thompson’s
March 31 opening of a three-week
stand there, had this to say:

“It’s nothing that will stand the
test and it will go to the Supreme
Court before it’s passed.”

“It’s a stupid bill and Jimmy
Whetmore is being misled moans
Charles Peterson, treasurer of the
National Assn. of Orchestra Leaders
in New York. “The Whetmore bill
concurs with exploitation of em-
ployes because it interferes with free
enterprise. It interferes with an em-
ployer’s-right to take a business risk.

“The Whetmore bill is trying to al-
lege that personal managers and
booking agents are employers. Non-
sense. If I want to make a deal with a
guy to use my band for no pay, that’s
my business. I'll take care of the mu-
sicians my own way. In other words,
if I make that kind of a deal, for
whatever reason, and it turns out to
be a bad investment, whose business
is that but my own?”

Howard Thaler, attorney for the
Conference of Personal Managers
here, takes.a dim view on the possi-
bility of resolving the problem by
June 15, the date set as the deadline
for an acceptable revamping of the
proposal when the injunction was
first invoked last January. “I doubt
very much if anything will be done
in this session,” he states. “The basic
lack of agreement is between the
Artists Managers Guild on the one
hand and the Conference of Per-
sonal Managers, AFM, AFTRA,
AGVA and SAG on the other.”

Asked where he thought the basic
bone of contention between the two
factions lay, Thaler answers: “The
place of departure lies in the fact
that there are those personal man-
agers who feel that they ought to be
able to do incidental booking with-
out the necessity of being licensed to
do so—especially where there are no
contracts involved.”

Dispensation of the entire matter
is now in the hands of Marie Monti,
California deputy labor commis-
sioner in San Francisco. Monti, who
was not available for comment at
presstime, is in charge of administra-
tion of the new artist manager law,
which will require all who fall under
its jurisdiction to procure a license
from the state to be known as the
Artist Manager/Personal Manager/
Booking Agent license.

Cost per year, Lorimer estimates,
will fall somewhere between $100-
150.

Hold Promoter In
Phony Foghat Date

By RUDY GARCIA

NEW YORK-—-An Aspen, Colo.
resident using an alias has been
bound over for trial in St. Cloud,
Minn. after pleading not guiity
Thursday (8) to felony fraud charges
having been accused of allegedly
selling at least $8,000 worth of tick-
ets to a bogus concert by Foghat, a
nationally known rock group.

The defendant, Stanley Nelson
Jr., alias Paul St. John, was arrested
March 30 as the result of inquiries
made by a local radio station per-
sonality.

Nelson and a partner, still at large
but named by St. Cloud authorities
as Robert Leblanc, had been adver-
tising the concert on a local radio
station naming four outlets for the
purchase of tickets. The concert was
scheduled for Friday (9), according
to the spots and was billed as star-
ring Foghat and Friends.

Tom Kay, radio personality for
WIJION which was not carrying the
advertising, contacted the local pro-
motion representative for Warner
Bros. Foghat’s label, asking for an
interview with the group when it
reached town.

Kay was advised that Foghat was
not scheduled to appear locally on
their current tour.

He called Premier Talent the
group’s booking agent and was ad-
vised that Foghat was scheduled to
appear in Huntington, W. Va. on the
date advertised.

Kay then weni to the manager of
the Sports Center, a local ice show

venue, to inquire about the matter.
The manager noted he had been
given a post-dated check (dated
April 1) by the promoters but was
getting nervous about the matter. A
check at the local bank disclosed
that the promoters did indeed have
an account there but that it did not
contain any funds.

The ice center manager then con-
tacted Premier again and was sent a
telegram specifying the group had
no contractual agreement to appear
in St. Cloud on April 9 and noting
the Huntington commitment.

Armed with the telegram he went
to the St. Cloud police who arrested
Neison when he appeared at one of
the ticket outlets to collect the day’s
receipts.

Nelson was booked on charges of
false representation or fraud in seil-
ing tickets to an event for which
there was no contractual agreement.
He was held in $10,000 bond in the
Sterne County jail.

His partner Leblanc has allegedly
been in contact with the authorities
offering to make the necessary ar-
rangements to put on the show if
they release Nelson.

In New York, Tony Outeda, Fog-
hat’s manager, expressed outrage at
the incident.

“The group and I are absolutely
outraged at this obvious misuse of
the goodwill of our name,” Outeda
says. “We're sorry that our fans in St.
Cloud were so mistead and we really

{Continued on page 92)

www americanradiohistorv.com

Loudspeaker Placement

® Continued from page 3

section all over the store. ASCAP
would like the bill to restrict the
playing of records to the “immediate
vicinity where the sale is occuring.”
No decision on its request was ar-
rived at during the Thursday
markup.

Motown Producing
Scott Joplin Film

LOS ANGELES—Scott Joplin,
whose music surged back to life with
the movie *“The Sting” a couple of
years ago, continues to spark life.
Motown is producing a two-hour
movie on his career for NBC-TV
network airing next season. Christo-
pher Knopf will write the screen-
play.

The ragtime composer’s opera
“Treemonisha” is also contributing
to interest in his works. Mike Wof-
ford of RCA Records has just
created a modern jazz LP called “In-
terpretation 76" based on Joplin
tunes.

And ABC-TV last year an-
nounced a movie based on Joplin’s
life, but the project hasn’t jelled as

yet.

Banks On Music

® Continued from page 8
abouthow he personally picked up a
safety copy of a master tape on
which the bank lent six figures,
keeping the promising tape as col-
lateral. His biggest loan? “Over
$300,000 to a label where the princi-
pals had good track records. That’s
where it's at. Our average record/
tape loan is around $10,000. Many
are personal. Normal credit rating
sources don’t hold in the record
business. If a guy has tried hard to
pay his debts and is a competent op-
erator in his profession, that’s it.”
Horwitz digs his work with rec-
ord/tape people the most. “I started
out in the army as an entertainer, a
combination hypnotist-magician.
Then when I came to California, I
was torn between acting and bank-
ing. But banking was steadier. I was
a young married. I've heard that our
division which lends to primarily
record/tape clients is the most prof-
itible in our bank.”

Some questions came up about
the performance royalty exemption
for agricultural and horticultural
country fairs. Rep. Wiggins said the
sponsors of the fairs may be non-
profit, but there is plenty of profit
made by the concessions. But the
subcommittee was reluctant to get
into this politically sensitive area,
and took no action to change the
bill's wording.

The previous day’s session had
been given over to the still contro-
versial library photocopying section.
Amendments were voted to bring
about compromise between the
rights of librarians and publishers,
and provides a copyright office re-
port at five-year intervals on how the
photocopying section is working out.

Because of other duties, and the
congressional Easter recess, the next
markup session by the subcom-
mittee can not be held for about
three weeks, when the cable tv sec-
tion will be taken up.

Jackle Wiison
Tony Orlando
& Dawn

Harry Belatonte
Mamas & Papas

Tommy James &
The Shondells

Cher
The Rascals
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APRIL 17, 1976, BILLBOARD

*=*Top Album Picks

Billboard SPECIAL SURVEY For Week Ending 4/17/76

LEON & MARY RUSSELL—Wedding Album, Paradise PA
2943 (Warner Bros.). Russell and the former Mary McCreary
team up for an excellent set of love songs, handled in an up-
dated version of the format Leon used so successfully to at-
tract AM and FM audiences a few years ago. Pair alternate
leads as well as singing in harmony, using a fine female
backup to good effect throughout the package. Mary has a
strong. gospel/soui voice heard on two eartier Shelter LPs,
and together, the pair make one of the more intriguing combi-
nations of the past few years. Good arrangements, be they
rockers or something a bit metlower, with even a touch of
smooth disco here and there. Leon's piano is superb without
dominating and while his voice is not good in the technical
sense, it is distinctive. Mary's vocals are good in every sense.
Production from the two, with majority of writing from Leon
(his best in several years.).

Best cuts: “Rainbow In Your Eyes,” “Love’s Supposed To
Be That Way,” “Fantasy,” “You Are On My Mind,” “Daylight”
(produced by Bobby Womack).

Oealers: Russell & Russell take to road soon. First LP for
label will get a big push.

MICHAEL PINOER-The Promise, Threshold THS 18 (Lon-
don). Ex-Moody Blues member Pinder does a pleasant set of
easy to listen to rock with a few tinges of jazz and symphonic
rock tossed in from time to time. Mellow, flowing vocals are
reminiscent of the Moodies, as are the smooth, full instru-
mental arrangements. Synthesizers and harp also add full-
ness to set. Production from artist as well as Bob Margouleff.
Expect heavy FM play, as weli as some MOR. Pinder at his
best when combining the Moody styled instrumentals (minus
the booming cresendos) and his own distinctive vocals.

Best cuts: “You'll Make It Through,” “Someone To Believe
In," “Message,” "“The Seed.”

Dealers: Pinder's name a major-selling point.

C.W. McCALL-Wilderness, Polydor PD-1-6069. One of the
great new creative talents enriching American music, C.W.
could easily earn a living mocking his CB success story “Con
voy," but instead, in a display of artistic courage, turns
toward an ecology dominated theme. Recorded in Omaha and
Kansas City, this carries a dozen new offerings written by
McCall and Chip Davis. Produced by Davis and Don Sears,
handsomely packaged by Polydor, and highlighted by solid
performances from C.W. who sings bad enough to be good.
Contains some lighthearted moments with “Crispy Critters,”
heavy cuts such as his latest chart single, a couple of non-
sense songs, and a dose of his patented fast-paced narratives
such as “Four Wheel Cowboy.” There's a lot of mystique and
genius on sale here.

Best cuts: “Wilderness,” “Crispy Critters,” “There Won't
Be No Country Music (There Won't Be No Rock'N'Roll),” “Col-
umbine,” “Aurora Borealis.”

Dealers: CW. is as hot as almost any artist around. Antici-
pate a run on this release that contains his latest chart song.

Number of LPs reviewed this week 29 Lot week 41
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Z5e Souliess

MILUE SMALL~Free And In Love, Spring SP 16709 (Poly-
dor). Usual powerhouse set from Small, with emphasis on
booming though controlled singing and lots of the rap style
she uses so well. Small may well be the best of the raunchy
vocalists currently on the charts and one of the few who can
handle rockers and ballads with equal ease and skill. Strong,
funky backup from some of the best of the Muscle Shoals
musicians, including Barry Beckett, Pete Carr, David Hood
and Roger Hawkins. Conpliments to Small for her produc-
tion as well, shared with Brad Shapiro. All told, one of the
more interesting mixes of soul, pop, disco, blues and original
style to come around in some while.

Best cuts: “A House For Sale,”” “Tonight I'll Shoot The
Moon,” “Bad Risk,” “Feel Like Making Love" (good soul ver-
sion of the Bad Company hit), “I'm In Love Again.”

Dealers: Small has a solid core of fans.

Billboard’s

Recommended LPs
pop

BOBBY WHITLOCK—Rock Your Sox Off, Capricorn CP 0168
(Warner Bros.). Best LP yet from the vocalist/keyboardist
who first became known as a member of Derek & the Do-
minos and as Eric Clapton's writing partner. Whitlock's
blues/country/rock vocals sound fuller than on past efforts,
with the mix of uptempo and bluesy rock better suited to
him. Good production from Paul Hornsby and fine lead guitar.
Horns used sparingly. No pretensions, which probably makes
LP work. Best cuts: “Why Does Love Got To Be So Sad,” “If
You Only Knew Me,” “Brand New Song,” “(It's Been A) Long
Long Time.”

IAN LLOYD~Polydor PD 1 6066. One-time lead voice of Sto-
ries comes up with a creditable album, but one that may
sound a bit too much like Rod Stewart. Mix of hard rockers
and mid-tempo cuts all sound like Stewart, which is not
Lloyd's fault really. He's always sounded that way. One cut
sounds like Robert Plant. Still, a better hard rock set than
most coming out these days. Best cuts: “Oh Let Me In,"
“Never Been A Man,” “Brotherly Luv,” “‘Lonety Dancer.”

CREATIVE SOURCE—Consider The Source, Polydor PD-1.
6065. Established group of three women and two men come
up with a combination pop/soul set focusing on easy har-
monies, good female and male leads and smooth, lush pro-
ductions. Some rockers, but the most effective materiai is
mid-tempo or easy disco. Good Brad Shapiro production. Best
cuts: “There's No Substitute,” “Good Lovin' Is Good Lovin',”
“Troubled Lady,” “‘Magic.'

TAXI DRIVER-Original Soundtrack, Arista AL 4079. Sound-
track to current hit film has a lush, flowing feel with a strong
jazz element in spots thanks to the excellent afto sax work of
Tom Scott. Mellow, relaxing play from Scott. Arrangements
and conducting from Bernard Herrman and Dave Blume, with
last composition from Hermann showcasing his usual good
work. Serveral ominous turns in the track, but, like star Rob-

ert De Niro's one narration, difficut to understand without
seeing picture. Best cuts: “Theme From Taxi Oriver,” " and
alt others.

C.W. McCALL—Wilderness, Polydor PD-1-6069. Country star
McCall hit the top of the charts with his “Convoy” single and
began pulling in pop fans. New LP divided fairly evenly be-
tween his dramatic recitations and some cuts featuring sing-
ing. Good production, but country should be main appeaf
here. Best cuts: “There Won't Be No Country Music (There
Won't Be No Rock 'n’ Rol)" (current single), “Riverside
Slide.”

FRANKIE FORD—Briarmeade BR-5002. The man who is best
known for his mammoth ““Sea Cruise” hit in 1959 comes up
with a well done LP. Ford has a full, rich good voice that was
not used to advantage during his early career, and the pro-
duction of Ken Keene and Parvin Tramel (particularly the
flowing strings) works well. Easy disco, pop ballads, easy
rockers and country material all good, with the straight bal-
lads working best. Best cuts: “Halfway To Paradise,” “Long
Way Down The Road,” “Sonny Ain't A Bad Girl,” “Songwriter's
Blues.”

STEVE SESKIN ANO FRIENOS ~Greatest Hits, Bald Ego 1975.
Good album featuring vocalist who sounds very much like Cat
Stevens. Mainly simple, acoustic flavored cuts, with a few
showing good production and good vocal harmonies. Best
cuts: “Home To Me Mama,” “Tastin’ Of Life,” “The Tahoe
Song” (good a cappella), “Merry-Go-Round.”

STEVE YOUNG-Honky-Tonk Man, Mountain Railroad MR
52776. The fare is progressive country, with a touch of the
blues thrown in, and both material and Young's performances
are above par. The bulk of the songs are new. FM would be
well advised to check out both sides for airplay selections.
Best cuts: “Honky-Tonk Man,” “Brain Cloud Biues,” “Vision
0f A Child,” “Traveling Man.”

AUGIE MEYERS~-Live At The Longneck, Texas Re-Cord LP
1002. Pretty much for collectors this time around, but Texas
favorite Augie Meyers and The Western Head Band come up
with a fun mix of country, rock, Tex-Mex, Mexican and blues
music that, if you like Freddy Fender or Doug Szhm, should
appeal to you. Lots of fun from one of the first to bring this
distinctive Texas sound to a national audience. Best cuts:
“High Texas Rider,” “Dusty Roads,” “Memories,” “Hen
Pecked Polka.”

ROBERT R. LOCKWOOD & THE ACES—Blues Live In Japan,
Advent 2807. Good blues recorded in Japan in 1974 with gui-
tar master Lockwood fronting the set and the excellent, three
piece Aces backing him creditably. Country blues with strong
appeal to fans of this musical genre. Good liner notes from
Steve Tomashefsky, and Advent shows the courtesy of listing
LPs from other labels that cover the artists. Best cuts: “Going
Down Siow,” “Anna Lee,” “Honky Tonk” (instrumental),
“Worried Life Blues.”

KALEIDOSCOPE—When Scopes Collide, Pacific Arts. Group
that had a good solid following in the '60s returns with an
interesting set of original rock, Indian flavored cuts, standard
pop and vintage r&b. Chris Darrow, who has several fine solo
LPs under his belt, is now a member. Best cuts: “Ghost Ri-
ders In The Sky,” “Little Egypt,” “Man Of Constant Sorrow,
“It's Love You're After.”

soul

GUITAR RED—Hard Times, Mod-Art LMALP-1976. Veteran
pop/soul artist comes up with a more than creditable soul/

Copyright 1976, Biliboard Publitations, Inc. No part of this publi-
cation'may be reproduced, stored in a retrieval system, or trans—
mitted, in any form or by any means, electronic. mechanical,
photocopying, recording, or otherwise, without the prior written
permission of the publisher.

disco set. Sounds a bit like Brook Benton on the stower cuts.
Several good instrumentals. Best cuts: “Share Your Love,”
“Space And Time,” “Disco From A Space Show.”

jazz

CREST OF THE WAVE—Keno Duke/Contemporaries, Trident
TRS-501. Drummer Duke and his band find themselves on a
new label, but intact personnel-wise. Remaining are saxo-
phonists George Coleman and Frank Strozier, bassist Liste At-
kinson and pianist Frank Strozier. The front-line played to-
gether many years ago in Memphis and still retains that
soulful cutting edge. Best cuts: “Crest Of The Wave,” “Some
Other Time,” “Uschi |, “Chateau.’

THE HEATH BROTHERS—Marchin’ On!, Strata-East SES
19766. A great reunion LP featuring Jimmy, Percy and Albert
Heath, together with Stanley Cowell. The music is a little off
the norm for them. Although jimmy doesn't play much of the
fiery sax that he's famous for, there is some outstanding flute
work for him and brother Albert. As for Percy, he remains a
pillar force with some outstanding solos that fit together per-
fectly with the acoustic piano and thumb piano work of Cow-
ell. Best cuts: Each musician contributed one tune, in addi-
tion to a melodic version of Ellington’s “Warm Valley.

quadrasonic

LOGGINS & MESSINA—Native Sons, Columbia PCQ 33578
(CBS SQ Matrix Quadraphonic). The quad engineers have put
a little more information in the rear on this particular LP than
is their usual wont, but nothing is in the rear that isn’'t more
defined up front. The pumping effect is at least more pleasing
than ordinary stereo. Best cuts: “Sweet Marie,” “Boogie
Man,” “Fox Fire.”

classical

VAN CLIBURN: A ROMANTIC COLLECTION—RCA ARL 1-1176.
Aptly titled, the grouping of 10 pieces is rewarding both for
background or attentive listening. Included are well-known
works, but far from hackneyed when played so beautifully, by
Schumann, Chopin, Granados, Debussy, Liszt, Rachmaninoff,
Tchaikovsky and Ravel. The Cliburn tone was never more be-
guiling. Exceilent catalog material.

JOPLIN: TREEMONISHA- Original cast conducted by Gunther
Schuller, DGG 2707 083. A fitting capstone to the long-over-
due attention showered on Joplin over the past few years. Ev-
eryone now knows that this was the work closest to the com-
poser's heart. Even if it were not so eminently enjoyable there
is poetic justice in finally having it available on disk. Naive in
plot, the appeal to the listener is nevertheless direct and im-
mediate. Label is supporting the album with heavy promo-
tion, and crossover possibilities abound.

HAYDN: LA FEDELTA PREMIATA—Lausanne Chamber Orch.
(Dorati), Philips 6707 028. A silly story of love among mythi-
cal shepherds, nymphs, satyrs and monsters. But who cares.
The music is marvelous and it presents a little-known side of
the master composer. Also, the cast is expert and copes with
the florid vocal demands of the score arguably as well as any
that could be assembled today. This is the first in a series of
Haydn opera recordings planned by the label under Dorati's
direction. Opera buffs will be impatient for the others to ar-
rive. Strong sales likely.

Wings—At The Speed Of Sound,
Capitol SW-11525.

This is not a spectacular album in
the same sense that “Band On The
Run,” with its almost perfect sense
of commerciality and its several
monster hit singles, was a spectacu-
lar album.

In the long run, however, this de-
ceptively easy to listen to set may be
recognized as one of McCartney and
company’s better overall efforts.

For a start, “At The Speed Of
Sound,” unlike the group’s “Venus
& Mars,” is a set of songs. Whereas
“Venus & Mars” strayed a bit too far
into the realm of concept, the new
work professes to be nothing more
than a solid collection of listenable
songs. And the concept works.

For the first time here, the group is
really a group. Everyone gets a shot
at singing lead, and the initial disap-
pointment of discovering that
McCartney is lead vocalist on only
six of 11 cuts soon disappears as it
becomes evident that all in the band
are at least competent singers.

Close-Up

As for the unspectacular nature of
the album, the majority of the cuts
are easy, mid-tempo rockers that do
not have the instant impact of a
“Jet” or a “Band On The Run.” But
several of the songs here are among
the best McCartney has come up
with, with their deceptively easy
sound contributing to their appeal.

“Let ’Em In,” “She’s My Baby”
and “Silly Love Songs” are the
standouts in the “easy” vein. All
three incorporate catchy melodies
that are easy to remember and lis-
tenable.

Nobody takes what could legi-
timately be called a true instrumen-
tal solo in any of these three cuts.
Rather, the instrumentation is a
smooth blend of horns and strings
with the group on the whole acting
almost as a rhythm section. “Silly
Love Songs,” with its disco feel and
happy, good-time atmosphere is ai-
ready a major hit single, and “Let
’Em In” and “She’s My Baby” could
probably be as big.

McCartney’s most impressive vo-

cal outing on the set comes in “Be-
ware My Love,” probably the best
“rocker” he's cut since his days with
the Beatles. It has long been a criti-
cism of McCartney that he spends
too much time on cute, mid-tempo
or ballad numbers and not enough
on uptempo material.

“Beware My Love” is a song that
displays McCartney’s talents in han-
dling a rock number and his equal
talents in producing and arranging
such numbers.

Rhythm guitarist Denny Laine
takes over lead vocals on two cuts,
“The Note You Never Wrote” and
“Time To Hide.” The former is in-
teresting, but “Time To Hide” is
Laine’s most impressive vocal in a
dozen years. Not since he led the
Moody Blues, singing lead on “Go
Now,” “Stop” and “This Is My
House,” has Laine come up with a
vocal track as powerful as this cut.

The other surprise is the work of
drummer Joe English. Able in a va-
riety of styles, English forms a per-
fect base for the group, as well as ca-
pably singing lead on one song
(“Must Do Something About It”).

“Warm And Beautiful,” which
closes the set, is one of those almost
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First Aggie To
Johnny Mercer

LOS ANGELES—Lyricist Johnny
Mercer was the recipient of the
American Guild of Authors and
Composers’ first Aggie Award at its
annual meeting April 1.

AGAC:s first film festival consist-
ing of early film clips of Mercer and
others donated by Milt Larsen, pres-
ident of the Society for the Preserva-
tion of Variety Arts.

Ervin Drake, president, and Lewis
F. Bachman, executive director, ad-
dressed the more than 100 personsin
attendance reporting on the organi-
zation’s ongoing copyrights battle in
Washington.

Donald Kahn and Bernie Wayne,
co-chairmen of the West Coast
council of AGAC, hosted the event.

patented McCartney love songs-and
will undoubtedly pull in a number
of cover versions. The most impres-
sive quality on this album, however,
is the almost universal appeal that a
group of good, solid songs can have
when handled as skillfully as they
are here. BOB KIRSCH

RIAA

Gold

Record
_ Winners__

Singles
The Four Seasons’ ‘“December
1963 (Oh What A Night)” on
Wamer/Curb; disk is the group’s
third gold single.

Aloums

Bob Dylan’s “Desire” on Colum-
bia goes platinum.

Led Zeppelin’s “Presence” on
Swan Song; disk is their seventh gold
album.

“Wings At The Speed Of Sound”
on Capitol; disk is the group’s fifth
gold album.

Johnnie Taylor’s “Eargasm” on
Columbia; disk is his first gold al-
bum.
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GLEN CAMPBELL—Bloodline

Campbell is back with another Lambert and
Potter produced masterpiece to follow in the
{ootsteps of gold-attaining ““Rhinestone Cow-
boy”! Includes Glen’s latest single, “Don’t

NANCY WILSON—This Mother’s Daughter
Stepping full force into 1976, Nancy is at her
contemporary best with this album produced
by Eugene McDaniels. Cool and vibrant as
always! ST-11518

DR. HOOK—A Little Bit More

Chart giant “Only 16" is included in this
straighter than normal album. Ks usual, sev.
eral songs are Shel Silverstein originals.
Production by Ron Haffkine. ST-11522

Pull Your Love/Then You Can Tell Me Good-

bye.” SW-11516

C. M. LORD

Sensuous Catherine Mitchell Lord, dynamic
performer and writer of super songs. A
unique voice that must be heard to be ap-
preciated. Produced by Ken Mansfield.
ST-11514

JIMMY RABBITT AND RENEGADE

Renegade disc jockey turned progressive
country singer, Rabbitt proves he’s a pro in
both fields: Includes tunes by Carl Perkins,
David Allen Coe, Chuck Berry. Produced by
Waylon Jennings. ST-11491

®

Capitol

BOE SEGER—Live Bullet
A two-record set, specially priced, "Live
Bullet’ captures historic performances with
The Silver Bullet Band at Cobo Hall in De-
troit. One of America’s best rock ‘n roll acts!
SKBB-11523

RdKEN GLASS

BROKEN GLASS

Features vocalist and guitarist Stan Webb
(formerly of Chicken Shack) and quitarist
Robbie Blunt. Produced in England by Tony
Ashton. They cut right to the heart of good
blues based music. ST-11510

STEVEN FROMHOLZ——

A Rumor In My Own Time

A hell of a singer and songwriter and out of
the progressive Austin music scene. Form-
erly with Steven Stills’ “Manassas.”
ST-11521

LARRY BALLARD

HONKY TONK HEAVEN IS A HELL OF A PLACE T0 BE

T T

LARRY BALLARD—Honky Tonk Heaven

Is A Hell Of A Place To Be

Discovered and produced by Pete Drake,
look for Larry Ballard to become a powerful
name in country music In the near future.
Strong material. ST-11520

Capitol and Harvest Records & Tapes

GUTHRIE THOMAS—Lies And Alibis
Aided by a superstar musician cast—Guthrie
presents his second Capitol album. Natural
folksiness and contemporary arrangements
from a musical dynamism that must be
heard, ST-11519

LITTEE RIVER BRHD

LITTLE RIVER BAND

From Down Under, voted ‘'1975 Album Of
The Year’ by The Australian Record Im-
dustry Association. Strong melodies with a
heavy stress on harmonies . . . an ear pick
for America! ST-11512
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The 6th International Music Industry Conference

1) Invites YouTo

Hawail
Muy 6-10,1976

The Agenda:

(/

0 THURSDAY, MAY 6 11:45am-1:15pm CONCURRENT SESSIONS 9:45am—10am COFFEE BREAK
10 am—6 pm REGISTRATION 3) “TAPE PIRACY—WHERE IS IT TODAY?" :
6:30pm—8:30pm  COCKTAIL RECEPTION Chairman: Stanley Gortikov, RIAA 10am—11:30am ___CONCURRENT SESSIONS
Panel- James G. Dy, Dyna Products, Manila; D.J. 5) “HOWTO GET THE MOST OUT OF YOUR FOREIGN
FRIDAY, MAY 7 Young, IFPI, Hong Kong PUBLISHING LICENSING DEAL"
9am-9:45am KEYNOTE ADDRESS 1) “COLLEC’TIONVOF FOREIGN PUBLISHING Chairman: Atsutqka Torio, Victor M‘usic, Tok)_'o
John Kenneth Galbraith, Professor Emeritus, INCOME—THE SUB-PUBLISHERS vs. THE Panel: Norm Weiser, Chappell Music; Paul Rich,
Harvard University, World-Renowned Economist COLLECTION SOCIETIES” Carlin Music, London; Stig Anderson, Sweden
Chai . Music, Stockholm
gmar: glar Lo DREAK P alrlmignd'"SI k, Schmolzi & Slezak, Hamburg;
. : [ . :
10am—11:30am CONCURRENT SESSIONS M aben Kingstor, Southern Music, Landon 6) “HARNESSING THE COMPUTER—WILL THE MAGIC
D N\(\!’\':“‘:\TGEEVF?,HAPPENED O BEUENT ' ' . WAND LEAD TO UNIVERSAL NUMBERING?"
‘ ) Chairman: Hal B. Cook, Billboard
Chairmen: Sid Bernstein, Sid Bernstein 2:30pm-5pm _ _ Panel 2 M
Management; George Greif, Greif-Garris lnd|V|duaI_meet|ngs, video playback of morning :
Panel: Al Schlesinger, Esq., Schlesinger & Dave; meetings
Joseph Porter lll, Stein, Porter, Kahan & Flam
11:45am—-1:15pm  CONCURRENT SESSIONS
2) “THE PRINT BUSINESS—AN EXPLODING MARKET"  SATURDAY, MAY 8 7) “HOW TO GET THE MOST OUT OF YOUR FOREIGN
Chairman: Mike Stewart, United Artists 9am—9:45am KEYNOTE ADDRESS REC_ORD LICENSIN(_; DE_AL" _
Panel: Herman Steiger, Big 3 Music “THE JAPANESE MARKET—HOW [T'S COMBATING HIGH Chairman: Andre Midani, Warner Bros., Brazil
Shoichi Kusano, Shinko Music, Tokyo INFLATION" Panel: Allan R. Hely, Festival Records, Sydney; Nat
Keith Mardak, Hal Leonard Publishing Mr. Keisuke Egashira, Nomura Securities Joseph, Transatlantic Records, London
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8) “WOMEN—AN UNTAPPED RESOURCE OF THE
MUSIC BUSINESS”
Chairman:
Panel: Misa Watanabe, Watanabe Music, Tokyo;
Bunny Freidus, CBS; Meryl Afanso, Festival
Records, Sydney

2:30 pm=5pm
Individual meetings, video playback of morning
meetings

SUNDAY, MAY 9
9am-9:45am PLENARY SESSION
“MULTI-NATIONAL PEOPLE MANAGEMENT—THE DQ'S
AND DON'TS OF STAFFING FOREIGN OFFICES OR
SUBSIDIARIES”
Speaker: David M. Noer, Commercial Credit

Company
9:45am—10am COFFEE BREAK
10am—11:30 am CONCURRENT SESSIONS
9) "“THE EXPORT/IMPORT BUSINESS—BLESSING OR
CURSE?"
Chairman:

Panel:-Owen Sloane, Esq.

1)) “CANTHE TOURING ARTIST HURDLE
INTERNATIONAL BARRIERS?"
Chairman: Frederic Gaines, Wyman, Bautzer,
Rothman & Kuchel
Panel: Liberace, Tats Nagashima, Taiyo Music,
Tokyo; Marshall Gelfand, Business Manager: Toby
Roberts, Toby Roberts Tours; Bob Crothers,
AF of M

11:45am-1:15pm  CONCURRENT SESSIONS

11) “THE EXPLODING LATIN MARKET"
Chairman: Joe Cayre, Caytronics
Panel: Gerald Masucci, Fania Records; Rogerio
Azcarraga, Mexicanos, Mexico; Paul Marshall, Esq.

12) “TECHNOLOGICAL INNOVATIONS—DO THEY
REALLY SELL RECORDS?”
Chairman: Warren Syer, High Fidelity Magazine
Panel: John Eargle, JME Associates

2:30 pm—5pm

Individual meetings, video playback of morning
meetings

MONDAY, MAY 10

9am—10:30 am CONCURRENT SESSIONS
13) “BUILDING AN ARTIST vs. ACQUIRING AN
ESTABLISHED NAME”
Chairman:

Panel: Ewart G. Abner

14) “THETV LP PACKAGE-TODAY'S WINDFALL OR
TOMORROW'S WOES?”
Chairman:
Panel: Ray Kievas, K-Tel, Canada

10:30 am—10:45am  COFFEE BREAK

10:45am—12 pm CONCURRENT SESSIONS

15) “MUSIC POPULARITY CHARTS—HOW THEY WORK
AND HOW THEY WORK FOR YOU”
Chairman: Witlis Wardlow, Billboard
Panel:

16) “THERIGHT TO AUDIT—FOR ARTISTS, WRITERS,
PUBLISHERS, LABELS"
Chairman: Leo Strauss, Prager and Fenton
Panel: Jolene Burton, A&M Records; Fred Altman,

Esq.
Ipm GOLF TOURNAMENT/TENNIS
TOURNAMENT
7pm FINAL BANQUET

More speakers to be announced

You'll be notified upon registering con-
cerning prices and hotel registration
procedures. And as a bonus, special
rates have been arranged for con-
ference registrants and their guests.
Rooms are set aside at both the Royal
Hawaiian and adjacent Sheraton Wai-
Kiki.

A special registration fee of $75 is of-
fered to registrants’ spouses. This in-
cludes attendance of all social activi-
ties, excluding conference sessions.

In the world of music, there is nothing —
anywhere —like an IMIC gathering.
IMIC is the established communica-
tions conference in the music industry.
Past IMICs provided a showcase for the
unveiling of major technological de-
velopments which have advanced the
industry. What innovations await us that
may alter the course of our industries?
Once again, IMIC holds the answers.

)
IMIC-6 Domestic
Advisory Committee
Stanley Adams, President ASCAP
Sid Bernstein, President Sid Bernstein
Management
Joe Cayre, President Caytronics, Inc.
Sal Chiantia, President National Music
Publishers Association
Ed Cramer, President BMI, Inc.
Nesuhi Ertegun, International President,
WEA; Vice-Board Chairman, Atlantic
Records
Fred Gaines, Esq. Wyman, Bautzer,
Rothman & Kuchel

oole

Stanley Gortikov, President Recording
Industry Association of America
George Greif, President Greif-Garris
Management

Cy Leslie, Chairman Of The Board,
Pickwick International

Mike Maitland, President MCA Records
Jerry Moss, President A&M Records
Alice Prager, President SESAC

Harvey Schein, President Sony
Corporation of America

Irwin Steinberg, President Polygram, Inc.
Larry Uttal, President Private Stock
Records

Norm Weiser, President Chappel Music

Walter Yetnikoff, President CBS Records
Group

Internetional

@ ®
Advisory Committee
Stig Anderson, President Sweden Music,
Stockholm, Sweden
Louis Couttolenc, President/General Mgr.
RCA Records, Mexico City, Mexico
Arnold Gosewich, President Capitol of
Canada, Malton, Ontario
Nathan Joseph, Managing Director
Transatlantic Records, London, U.K.
Robert Kingston, Managing Director
Southern Music, London, U.K.
Andre Midani, General Manager
Phonogram, Rio de Janeiro. Brazil
Rudi Slezak,Schmolzi & Slezak, Hamburg,
Germany
Manuel Villareal, President CBS Records,
Mexico City, Mexico
Misa Watanabe, President Watanabe
Music, Tokyo, Japan
Len Wood, Managing Director
EMI Record Group, London. U.K.

Register Now And Be There... IMIC-6, Where The Industry Acts!

"--------------------------------------------------..

. a REGISTER SOON! HOTEL ROOMS BEING BOOKED NOW! “
' ' : "AI Please register me for IMIC-6 in Hawaii, May 6-10, 1976. ]
= I am enclosnng a check or money order Signature 8
i in the amount of B
i (] $250 (1 $75 (special spouse rate) Registrant — §
i You can charge your registration if you wish: l
i [0 Master Charge Bank # Title__ ]
i (1 BankAmericard Card No.____ = ]
0 (] Diners Club Expiration Date Organization_ - [ ]
i (1 American Express i
i Home_ ~____Phone =
= City - State. . Zp_____ ]
All information on agenda, hotel rooms and meeting rooms will be sent immediately upon receipt of your
b
] registration. ]
For further information, contact Diane Kirkland, Billboard Magazine (213) 273-7040. ‘b i
| International Music Industry Conference 00
| Attn: Diane Kirkland, 9000 Sunset Blvd., 12th floor, Los Angeles, CA 90069 \\O |
| Register early! Join us at IMIC-6 in Hawaii, May 6-10, 1976. D | |
" (No Refunds after May 1) .'

..I--------------------I-----------------------------'
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Billboord’*'s

Billboard SPECIAL SURVEY For Week Ending 4/17/76

Number of sir 0
thif‘r "u"u"l"_:'}ek 95

THE ROLLING STONES—Fool To Cry (3:59); producer:
Glimmer Twin; writers: Keith Richard & Mick Jagger; pub
lisher: Promopub B.V., ASCAP. Rolling Stones 19304. (Atlan
tic). First new singie in several years for “The World's Great
est Rock Band" is a slow soul oriented cut with excellent
Wick lagger vocals and good Keith Richard harmonies. Lush,
string filled arrangement builds with the song. Typical Stones
spund mined with what may be the heaviest soul sound yet
for them. Good cut with lots of airplay potential. Tour likely
this summer. Takes some getting used to but should be a
smash.

MARVIN GAYE—I Want You (3:53); producers: Leon Ware
& T-Boy Ross; writers: L. Ware-T-Boy Ross; publishers: Almo
Music & Jobete Music, ASCAP. Tamla 54264 (Motown). From
Gaye's huge LP of the same title, an easy disco cut with inter-
esting overdubbed vocals featuring the artist dueting with
himself. Good production, good vocals, good song. Likely to
be Gaye's biggest single hit in years.

recommended

JOHNNY RIVERS—Outside Help (3:10); producer: Johnny Riv-
ers; writers: J. Rivers-R. Knapton; publisher: Rivers, ASCAP.
Epic 8-50208. (CBS).

IAN LLOYD—Never Been A Man (3:24); producers: Gregg Dia-

mond & lan Lloyd; writers: Gregg Diamond-tan Lloyd; publiish-

ers: Diamond Touch/Windbreeze, ASCAP. Polydor 14319.

WILLIE NELSON-I'd Have To Be Crazy (3:24); producer:
Willie Nelson; writer: S. Fromholz; publisher: Prophecy,
ASCAP. Lone Star/Columbia 3-10327.

BETTE MIDLER—0Id Cape Cod (2:48); producers: Joe Dorn &
Bette Midler; writers: Claire Rothrock, Allan Jeffrey & Milt
Yakus; publisher: George Pincus & Sons, ASCAP. Atlantic 45-
3325.

MARIA MULDAUR-Sad Eyes (3:30); producers: Lenny Wa-
ronker and Joe Boyd; writers: Neil Sedaka/Phil Cody; pub-
lishers: Don Kirshner Music, BMI/KEC Music, ASCAP. Reprise
1352. (Warner Bros.).

BILL COSBY—Yes, Yes, Yes (3:22); producer: Stu Gardner;
writers: S. Gardner-B. Cosby; publisher: Turtle Head, BMI.
Capitol 4258.

eviewed
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WALTER ROCKITE-The Pet Rocks Are Coming (2:17); pro
ducer: Sparkle Quartz; writer: Sandy Granite; publisher:
Bridgeport, BMI, Westbound 5022. (20th Century)

THE LOVE UNLIMITED ORCHESTRA—Midnight Groove (3:30);
producer: Barry White; writers: B. White-W. Seastrunk; pub
lishers: Sa-Vette & January, BMI. 20th Century 2281

DON NIX—A Demain (Until Tomorrow) (3:18); producer: Don
Nix; writer: Dix-Denimal; ‘publisher: Butter Music, BMI
Cream 7604

JOSE FELICIANO—Angela (3:25); producer: Janna Merlyn
Feliciano; writers: Jose Feliciano-fanna Merlyn Feliciano;
publishers: Colgems Music/J&H Publishing, ASCAP. Private
Stock 45,062.

Country

WAYLON JENNINGS & JESSI COLTER—Suspicious Minds
(3:57); writer: Mark James; publisher: Press, BMI. RCA PB-
10653. “The Outlaws™ LP might spawn more hit singles than
any other album in country music history—and this latest re-
lease from this just-turned-gold packet has hit written all
over it. Waylon and wife take the song that pumped adrenalin
into Elvis Presley’s career some years back, and the outlaw-
inlaw duet milks a masterful performance from the Mark
James gem.

DAVID ALLEN COE—When She’s Got Me (Where She Wants
Me) (2:35); producer: Ron Bledsoe; writer: David Allan Coe;
publisher: Window, BMI. Columbia 3-10323. Coe’s continuing
search for a style leads to a high-powered hybrid of George
Jones-Merle Haggard-Johnny Rodriguez-Stoney Edwards. The
alliance leads to one of the best Coe songs yet. Written by
Coe, it contains a message that rings all too true whether the
lovers hail from the Bluegrass state or the Buckeye state:
“When she's got me where she wants me/she don't want
me.”

JOE STAMPLEY—AIl These Things (3:07); producer: Norro
Wilson; writer: N. Neville; publisher: Minit, BMI. ABC/Dot
DOA-17624. The king of two labels subtly swings into this
catchy number with enjoyably light production from Norro
Wilson. Voices, instrumentation and an infectious laid-back
progression merge effectively in Stampley's latest ABC/Dot
song.

BILL CALLERY—The First Showbeat (3:00); producer: Bill
Callery; writer: Bill Callery; publisher: Groper, BMI. Columbia

Top Sing

stored in g naben

3-10317. Strong offering from the newborn Lone Star logo,
this brilliantly constructed song, written by Callery, turns into
a smashing debut by the multi-talented entertainer. Few
singers have made a more noteworthy entry into the commes
cial marketplace than Callery. He takes a chance by pro-
ducing himself, but avoid the pitfalls of over-production

DEL REEVES & BILLIE JO SPEARS—On The Rebound
(2:55); producer: Milton Blackford; writers: C. Craig-L. At
wood; publisher: Gee Whiz, BMI. United Artists UA-XW797-Y.
Country fans love duets—and this new UA pairing looks like
the best new couple on the scene since Bill Anderson and
May Lou Turner. Milton Blackford's lively production with
plenty of fiddles helps make this a potent debut for Reeves
Spears. Billy Joe coaxes the best singing out of Del in a long
time. The chart will soon bear witness to the latest country
couple.

MEL McDANIELS—Have A Dream On Me (3:12); producer:
Johnny MacRae; writer: Bob Morrison; publisher: Music City,
ASCAP. Capitol P-4249. Newly signed Mel McDaniels proves
why Capitol signed him up pronto. Perfectly paced tune from
the pen of one of Nashville's fastest-rising writers Bob Morri-
son, aided by the solid production of Johnny MacRae.
McDaniels has the style and sound that should insure a long
and lucrative career in country music.

recommended

BEN DAVIDSON-HEWITT—Border City Call Girl (2:33); pro-
ducer: Gary Buck; writer: Ben Hewitt; publisher: Doubleplay/
Qualrec, BMI. Plantation PL-133.

SUE THOMPSON—I Want It All (2:47); producer: Wesley
Rese; writer: Tupper Saussy; publisher: Milene, ASCAP. Hick-
ory H-370.

CARL MANN—Twilight Time (2:42); producer: Don Gant;
writers: B. Ram-A. Nevins-M. Nevins; publisher: Devon, BMI.
ABC/Dot DOA-17621.

SAMI JO—God Loves Us (When We All Sing Together) (3:29);
producers: Sonny Limbo-Mickey Buckins; writers: Larry
Bowie-Sonny Limbo; publisher: Lowery, BMI. Polydor PD-
14315.

DARI-LYNN—A Door That's Never Closed (2:51); producers:
Rory Bourke-Johnny Wilson; writers: Rory Bourke-Johnny Wil-
son-Gene Dobbins; publisher: Chappell, ASCAP. Arisco IRDA
2212-A.

HARRY WILCOX—I Like It (I'm A Trucker) (2:47); producer:
Harry Wilcox; writer: Harry Wilcox; publisher: Cedarwood,
BMI. JED 3-76-A.

le Plcks
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recommended

SALSOUL ORCHESTRA—You're Just The Right Size (3:14);
producer: Vincent Montana Ir.; writer: Vincent Montana Ir ;
publisher: Little Jack Music/Anatom, BMI. Salsoul 2007.

CROWN HEIGHTS AFFAIR—Foxy Lady (3:30); producers: Ne-
rangis/Britton; writers: Freida Nerangis/Britt Britton; pub
lisher: Delightful Music, BMI. De-Lite 1581.

ROSE BANKS—Whole New Thing (3:28); producers: Jeffrey
Bowen & Berry Gordy; writers: J. Bowen-T. Thomas-J. Ford;
publisher: Stone Diamond Music, BMI. Motown 1383.

AL DOWNING—I Love To Love (2:55); producers: Tony Bon-
jiovi, Meco Monardo, Jay Ellis; writers: Jack Robinson-James
Bolden; publishers: Robin Song/Finger Music/Tomeja Music,
ASCAP. Polydor PD 14311.

BOBBY THOMAS & THE HOTLINE—Swept Away (4:12); pro-

ducers: Harold Wheeler & Bobby Thomas; writer: Bobby
Thomas; publisher: Knobs, ASCAP. MCA 40542.

HOT ICE—Dancing Free (9:05); producer: Bobbie Webb;
writers: S. Sailes; publisher: Complex Music, BMI. Rage Rec-
ords 1022.

First Time Around
THE STEVE GIBBONS BAND—Johnny Cool (2:56); pro-

ducer: Not Listed; writer: Steve Gibbons; publishers: Towser

Tunes/Naimad Laine Songs, Ltd., BMI. MCA 40551. Low key

rock cut gets interesting treatment from band that just fin-
ished up tour with the Who.

DOLLY WAY & SPACE SHIP EARTH—Don't Stop (2:18);
producers: Raglin & Waxman; writers: Raglin-Silberg; pub-
lisher: SpaceArk, ASCAP. Color World 101. Good disco cut
with well done female vocals. Well done, and different enough
from rest of the pack to deserve a chance.

Picks—a top 30 chart tune in the opinion of the review panel which
voted for the selections published this week; recommended—a tune
predicted to land on the Hot 100 between 31 and 100. Review editor
—Bob Kirsch.

A N.Y. Roseland ‘Discaotillion’

Concerts At Famed Statue

be held at this national shrine,”

NEW YORK —The first of what is
hoped to be a series of “discotil-
lions” has been scheduled for New
York at the Roseland Ballroom
April 19.

A discotillion, it is explained, is
“an attempt to bring the elegance of
the cotillion to the fun of the disco”
and combines a live orchestra with
alternate recorded sets.

At the Roseland discotillion the
Salsoul Orchestra will be featured.
The 43-piece musical aggregation is

By RUDY GARCIA

the largest ever to play Roseland, ac-
cording to reports. Also on the bill is
Linda Hopkins, star of the Broad-
way show “Me And Bessie.”

Itis also expected that some of the
big name celebrities who have ac-
cepted invitations to attend will take
part in impromptu performances.
Among those who have confirmed
attendance are: Stevie Wonder, Liza
Minnelli, Patti Smith, Labelle, Da-
vid Bowie and Sylvia Miles.

The list continues to grow with jet-

set names familiar to society column
readers.

Tickets have been priced at $15 in
advance and $25 at the door and the
ducat entitles the bearer to partake
of the “free flowing champagne
fountain” and the crackers and
cheese to be served.

Chuck Gregory, vice president of
marketing for Cayre Industries, Inc.,
which owns Salsoul Records, notes
the discotillion concept will be
viewed closely for its record promo-
tion potential.

RCA Training Youngsters

NEW YORK—-RCA Records has
launched a training program that
will educate an average of 12 inner-
city youths a year in all aspects of the
recording industry.

Youths for the program are being
recommended by Young Activists
Now, an inner-city organization es-
tablished to provide improved liv-
ing, educational and working oppor-
tunities for underprivileged
youngsters.

Four young persons, ranging in
age from 15 to 17, are already on the
program, and at least three more are
expected to be in training by July.
The full dozen are expected to be on
the program by the end of the year.

According to Jan Berger, execu-
tive-director of the organization, the
kids will work two hours on weekday

afternoons during the school term,
and full-time during the summer va-
cation. They are being paid $3 an
hour.

The training program is being su-
pervised by RCA’s George Abra-
ham, and allows the trainees to work
in every department of the company
from the mail room up through the
executive offices.

According to Berger, the program
has already resulted in improved be-
havior patterns, and parents of those
being trained claim they can already
see a change in attitudes of their
children.

Encouraged by the success of the
RCA program, Atlantic Records has
indicated that it too will participate
in the project, Berger says. Thenum-
ber of youngsters that will be trained

has not yet been established, but the
wage structure of $3 an hour will be
the same as RCA.

Youth officials, pleased with the
progress of the program, are plan-
ning a salute to RCA, scheduled for
the end of May.

Last summer, the organization
launched a citywide boycott against
several record companies in a dis-
pute over summer jobs for inner-city
youths. The RCA and Atlantic train-
ing programs are an offshoot of the
agreement that terminated that boy-
cott.

Berger hopes that at least some of
the students being trained will pur-
sue careers in the music industry fol-
lowing their graduation from col-
lege.

www.americanradiohistorv.com

NASHVILLE—With the coopera-
tion of the Dept. of the Interior and
the National Park Service, Mike
Molinari plans a series of country
concerts at the Statue of Liberty
Monument, running on Saturdays
from late May to early September.

“The concerts will play a major
role in celebrating America’s musi-
cal heritage and will appropriately

Savoy Moving To

LOS ANGELES—Savoy Records
is moving this week from its long-
time Newark offices to new quarters
at 625 Pennsylvania Ave., Elizabeth,
N.J.

The Elizabeth base will concen-
trate on a&r and music publishing
for the black gospel and jazz divi-
sions. The late Herman Lubinsky
founded Savoy at the Newark ad-
dress in 1939,

Fred mendelsohn, vice president
and general manager for years, is
taking with him John Daniels, who
will now solely do a&r in gospel;
Helen Gottesman, who will admin-
ister the publishing division of
Savoy, and Bob Porter, jazz a&r
chief.

Savoy’s first eight $7.98 two-fer
jazz reissues, due April 1, coincide
with the label’s switch to Arista dis-
tribution. First packages are by
Charlie Parker, Lester 'Young, John
Coltrane, Wilbur Harden, Milt Jack-
son, Yusef Lateff, Cannonball Ad

says
Molinari, who is coordinating the
concerts with the National Park
Service which administers the his-
torical site on Liberty Island in New
York harbor.

Molinari also serves as vice presi-
dent of Eastern States Country Mu-
sic, Inc.

Elizabeth, N.J.

derley and Erroll Garner. Mendel-
sohn has just acquired the following
black gospel acts: The Rev. Maceo
Woods, the Highway Q.C’s, the
Gospelaires of Dayton, Ohio; the
Institutional Choir and Faye Adams.

SESAC In Binder
With MTB Music

NEW YORK-SESAC has en-
tered into an exclusive licensing
agreement with MTB Music. The
MTB catalog includes music being
recorded and performed by such
major British groups as the Graeme
Edge Band, the Sensational Alex
Harvey Band and Baker-Gurvitz
Army.

Under the agreement, some of the
writers that will be represented by
SESAC in this country include Gin-
ger Baker, Adrian Gurvitz, Keith
West and Henry McCullough.
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The Artists, Directors and Staff of

T'’he Robert Stigwood Organisation
welcome
AL COURY

as President of RSO Records

we look forward

to a happy and prosperous association

THE ROBERT STIGWOOD GROUP, L'TD.
67 BROOK STREET, LONDON W1, ENGLAND
Telephone: 01-629-9121

THE ROBERT STIGWOOD ORGANISATION, INC.
136 CENTRAL PARK WEST, NEW YORK, N.Y. 10023 « (212) 580-7800
9200 SUNSET BOULEVARD, LOS ANGELES, CA. 90069 - (213) 278-1680

wWww.americanra diohistorv.com
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TITLE—Artist

(Producer) Writer, Labi& Number (Disﬁibuting_Label) =

DISCO LADY—sohnnie Taylor i
(Don Davis), H. Scales, L Vance, D. Davis, Columbia 3-10281

LET YOUR LOVE FLOW—getamy Brothers

(Phil Gernhard, Tony Scotti), LE. Williams, Warner Bros./Curb 8169 CPP
RIGHT BACK WHERE WE

STARTED FROM — Maxine Nightingale

cep

(Pierre Tubbs), P. Tubbs, V. Edwards, United Artists 752 WBM
LONELY NIGHT (Angel Face)— Caphln & Tennille

(Daryl Dragon, Toni Tennilie), N. Sedaka, A&M 178 WBM
BOOGIE FEVER—SyIvm

(Freddie Perren), K. St. Lewis, F. Perren, Capitol 4179 cep
ONLY SIXTEEN=—Dpr. Hook

(Ron Hatfkine),- S. Cooke, Capitol 4171 cep
SWEET LOVE—Commodons

(James Carmichael, C: ), L Richie, C dores,

Motown 1381 crp
DREAM WEAVER—cary wrignt

(Gary Wright), G. Wright, Warner Bros. 8167 WBM
SHQW ME THE WAY —peter Frampton

(Peter Frampton), P. Frampton, ASM 1795 ALM
BOHEMIAN RHAPSODY —queen

(Roy Thomas), Mercury, Elektra 45297 B-3
WELCOME BACK—1ohn Sebastian

(Steve Barri, John Sebastian), J. Sebastian,

Warner/Reprise 1349 WBM

FOOLED AROUND AND FELL IN LOVE—€win Bishop
(Allan Blazek, Bill Szymczyk), E. Bishap,

Capricorn 0252 (Warner Bros.)

THERE'S A KIND OF HUSH (All Over The
w0f|d)—Carpenters

(Richard Carpenter), L. Reed, G. Stephens, AM 1800 B-3

DECEMBER 1963 (Oh What A Night)—Ffour Susonscfp

(Bob Gaudic), B. Gaudio, J. Parker, Warner Bros./Curb 8168

SWEET THING—Rutus Featuring Chaka Khan T
(Rufus), T. Maiden, C. Khan, ABC 12149

DREAM ON—serosmith
(Mdrian Barber for Frank Connelly & Contemporary
Communications Corp.), S. Tyler, Columbia 3-10278

GOLDEN YEARS—David Bowie
(David Bowie, Harry Maslin), D. Bowie, RCA 10441

DEEP PURPLE—Dom\y & Marie Osmond
(Mike Curb), P. De Rose, M. Parish, Kolob 14840 (MGM)

MONEY HONEY —gay City Rollers
(Phil Wainman), Faulkner & Wood, Arista 0170

ACTION—Sweet
(Sweet For Chinebridge Ltd.), Scott, Priest, Connelly, Tucker,
Capitol 4220

1 DO, I DO, | DO, I DO, | DO—ssba

(Bjorn Ulvaeus, Benny Andemon), . Andersson, S. Anderson,
B. Ulvaeus, Alantic 3310 CPP/TMM

SHANNON — Henry Gross

(Terry Cashman, Tommy West), H. Gross, Lifesong 45002

TAKE IT TO THE LIMIT—Eagles

(Bill Szymezyk), R. Meisner, D. Henley, G. Frey, Asylum 45293

LIVIN' FOR THE WEEKEND—0'1ays
(Kenneth Gambie, Leon Huff), K. Gamble, L Huff, C. Gilbert,
Philadetphia International 3587 (Colnmb:a/[p:c) B-3

TRYIN' TO GET THE FEELING AGAIN-sarry Maniox

(Ron Dante, Barry Manilow), D. Pomeranz, Arista 0172

LOVE MACHINE Pt. 1—Miracles

cep

WBM

B-3

cep

WBM

B-3

WBM

(Freddie Perren), W. Moore, W. Griffith, Tamia 54262 (Motown) cpPp
STRANGE MAGIC —Enectric Light Drchestra

(Jett Lynae), ). Lynne, United Artists 770 B3
LORELEI—styx

(Styx), D. DeYoung, ). Young, A&M 1786 ALM
SARA SM".E—DaryI Hall & john Oates

(Christopher Bond, Daryl Hall, John Oates), D. Hall, . Oates,

RCA 10530 CHA
FOPP —onio Players

{(Ohio Players), J. Williams, C. Satchell, L Bonner, M. Jones,

R. Middlebrooks, M. Pierce, W. Beck, Mercury 73775 (Phonogram)  CHA
M|STY BLU E—Dovothy Moore

(Tommy Couch, James Stroud), B. Montgomery, Malaco 1029 (TK)  HAN
RHIANNON - (Will You Ever Win)—rfieetwood Mac
(Fieetwood Mac, Keith Otson), Nicks, Warner/Reprise 1345 cpP
ALL BY MYSELF—Esic carmen

(Jimmy lenner), E Carmen, Arista 0165 WBM
GET UP AND BOOGIE—sitver Convention

(Michael Kunze), S. Levay, S. Prager,

Midlan International 10571 (RCA) ALM

THIS
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g3 53| TITLE-Artist 23| 33 33
-% | 5C (Producer) Writer, Label & Number (Distributing Label) ;!+ e | ;5 :
i 1 i
58 SILLY LOVE SONGS—wings e 78 3|
‘ (Paul McCartney), P. McCartney, Capitol 4256 HAN | I
45, 6| COME ON OVER—0iivia Newton-lobn |
| (John Farrar), B. Gibb, R. Gibb, MCA 40525 WEBM ﬁ. 85 2|
41| 11| UNION MAN—cue pomer * f
l ) : teve Cropper), ate, E. Cafe, S. Cropper, Asylum 45294 | : m
43 7 [ %APELT}USLC—BFlnﬁyvds“ o | I
| onal rd), D. Byrd, Fantasy 7 2
51 l 4 DON'T PULL YOUR LOVE/THEN ﬂ| m
~ YOU CAN TELL ME GOODBYE—cien Campbel [ .1
| (Dennis Lambert, Brian Potter), D. Lambert, B, Potter/ |73 \ 75 4 |
| 1. Loudermilk, Capitol 4245 cPP ;
50, 5 SHOUT IT OUT LOUD—kis
: | (Bob Ezrin), G. Simmons, P. Stanley, B, Ezrin, Casablanca 854 HAN | |
52' 3| LOVE HANGOVER—Dians foss AN L
| (Mal Dayis), P, Sawyer, M. McLeod, Matown 1392 Crp
46 5| YOUNG BLOOD—Bad company
‘ (Bad Company), Lieber, Stoller, Tomus, Swan Song 70108 (Atlantic) B-3 75| 80 3
53| 4| CAN'T HIDE LOVE—tarth, wind & fire
(Maurice White, Charles Stepney), S. Scarbrough, Columbia 3-10309 HAN ﬁr 86 2 I
55 6 MORE MORE MORE (Part l) Andrea True Connection |
(Gregg Diamond), G Diamond, Buddah 5 CPP ﬁ% 87 2
29 7! LOOKING FOR SPACE—iohn Denver F |
I | (Milton Okun), ). Denver, RCA 10586 CLM
56 |' 4| I'VE GOT A FEELING (We'll Be Seeing 18 l 83 4|
| Each Other Again)—n wison |
1 | (Mare Gordon), C. Hampton, H. Banks, Playboy 6062 ALM 79 81 6 1
36 10 WE CAN’ ANYMORE —Larry San !
i | (bon u.‘.‘.[‘)Ta 5'335, IC];sszanuMBQJRE S cp oy m L
48 I 11 ; %0(10 HEARTED ’wo'MAN—’Wayl_on & Willie l
' &.a;‘e':zm:tc:n.l:lsazy;on ennings), W. Jennings, PP ﬁ m
49| 22 LOV —Nazare '
| .| (Manns C}:alrjltfg,ssolmfm:hﬂrylnt, ASM 1671 cpp ﬁ- m
28 10 —Carale Kin >
|0} QLN e e o fr|EEE|
61 | 2 | WHEN LOVE HAS GONE AWAY—Richard Cocciante l |
(Catherine Arnoul), R. Cocciante, M. Laberti, D. Rouby, 841 88 2
20th Century 2275 HAN
59 5 I — David Ruffin
] (QﬁAXJ:oyI;,onEccgy, J‘.' go;:!, Motown 1388 ALM 85 8 5 l!
64 | 4| HURT/FOR THE HEART—Euis Presiey |
‘ | (Not Listed), J. Craine, A. Jacobs/D. Linde, RCA 10601 B-3 i |
60 | 10| HES A FRIEND ccue i o
| Tamla 54266 (Motown) B-3 1
71| 3 LOVE REALLY HURTS Y L
V!ITI;OUT Y?l.!‘—ﬂillyCOcean P 7 i
E;Ti)" 7&;:{02,":&0!? on, L Charles, Aricta America 88 91 3
B e e wo 89| %2 4
79 3 HAPPY DAYS (From The Paramount
E;IVevesg:r(ie,sa;h:znov:a:icﬂ;i"ﬂ. Gimble, C. fox, ﬁ'j m
Wamer/Reprise 1351 HAN i
68| 3| FALLEN ANGEL—Frnki vali npuy 2y
| (Bob Gaudio), D. Fett, G, Fletcher, Private Stock 45074 ALM i !
25 | 13 | TANGERINE=Saisou orchesta 92r 9% 91
{Vincent Montana Jr.), J. Mercer, V. Schertzinger, Salsoul 2004 I
(Caytronics HAN 93 94 4
70 3 | MOVIN' —Brass Construction I
i (Jeff Lane), R. Mueller, W. Williamson, United Artists 775 CPP ]
T e i b e, B4R 86 Y 2
11 L = Jigsaw |
= | (C?aYEPeaFt!fE Si:ﬂs? D. Dyer, Chelsea 3037 83 95 \ 9 2
73| 4 APART A — Marmalade ‘
‘ fTel!;l;dI:Nn(l;‘Iay), T.'sdl;nu}l;y,TA}viiga %EeArM%GI;‘a(::ap:l;) ALM 96 | m l
76 | 2 | BARETTA'S THEME (Keep Your Eyes :
On The S'?arrow) Rhythm Heritage |
| (Steve Barri, Michael Omartian), M. Ames, D. Grusin, ABC 12177  MCA [
47 | 15 ) - e [
{Rliruﬁpthoagg). ll.j(!‘ro'S:Ie,Em:::?Be:c/Cmb 8165 g3 | 97| 98 I 3
84 | 2 | LOVE IN THE SHADOWS —Neil Sedaka 98 99| 2
(Meil Sedaka, Robert Appere), N. Sedaha, P. Cody, Rochet 40543 (MC“AN { {
40 8 | HIT THE ROAD JACK—Stumpeters 99 | ST
(Met Shaw), P. Mayfield, Quality 501 (Private Stock) B3 L
63 | 23 | THEME FROM “SW.A.T." —iyttm Heritage ® 1100100 | 2]
(Steve Barsi, Michael Omartian), B. DeVorzon, ABC 12135 44 | 1 |

*Chart Bound

FQOL TO CRY—Rolling Stones
[Roiling Stones. 13304 (Attantic)]
| WANT YOU—Marvin Gaye
[Tamia 54264 (Motown)]
SEE TOP SINGLE PICKS AEVIEWS, page 84

TITLE—Artist

(Producer) Writer, Label & Number (Distributing tabel)

EVERYDAY WITHOUT

YOU—HamiNon, Joe Frank & Reynolds
(Hamilton, Joe Frank & Reynolds), D. Hamilton, Playboy 6068

I'M MANDY FLY ME—10c
(10cc), E. Stewart, G. Gouldman, K. Godley, Mercury 73779 (Phonogram)

ONE PIECE AT A TIME—johnny Cash
(Charlie Bragg, Don Davis), W. Kemp, Columbia 3-10321

TAKIN' IT TO THE STREETS —poobie Brothers
(Ted Tempieman), M. McDonald, Warner Bros. 8136 9

THERE WON'T BE NO COUNTRY MUSIC

(There Won't Be No Rock 'N’ Roll)—cw. mccal
(Don Sears, Chip Davis), C.W. McCall, B. Fries,
C. Davis, Poiydor 14310

| THOUGHT 1T TOOK A LITTLE TIME
wt Today | Fell In Love)—Dpiana Ross

hael Masser), M, Masser, P, Sawyer, Motown 1387

JASPER = jim Statford
(Phil Gernhard), J. Statford, D. Loggins, Polydor 14309

IT'S OVER—80z Scaggs
(Joe Wissert), B. Scaggs, Coiumbia 3-10319

JEALOUSY—M:]W Harris

(Ron “Have Mercy” Kersey, Major Harris), ).B. Jefferson,
€.8. Simmons, Atiantic 3321

HEY BABY—red Nugent
(Lou Futterman, Tom Werman), D. St. Holmes, Epic 850197 (Columbia)

YOU ARE BEAUTIFUL-stylistics

(Hugo & Luigi), Hugo & Luigi, G.D. Weiss, Avco 4664

DON'T STOP IT NOW—tot Chocolate
(Mickie Most), E. Brown, Big Tree 16060 (Atiantic)

WHERE DID OUR LOVE GO-). eils Band

(Abmet Ertegun), B. Holland, L. Dozier, E. Holland, Atlantic 3320

GET CLOSER—seals & crofts
(Louie Shelton), J. Seals, D. Crofts, Warner Bros. 8190

LOVE IS AUVE—Gary Wright
(Gary Wright), G. Wright, Warner Bros. 8143

FOREVER LOVERS—mac pavis
(Rick Hall), S. Whipple, Columbia 3-10304

LOVE AND UNDERSTANDING

q:ome Together)—Kool & The Gang
ool & The Gang for K. & G. Prod.), C. Smith, R Bell,
Kool & The Gang, De-Lite 1579 (PIP)

CRAZY ON YOU—#eart

(Mike Flicker), A. Wilson, K. Wilsan, Mushroom 7021

LET'S MAKE A BABY —silly paul
(Kenneth Gamble, Leon Huff), K. Gambie, L Huff,
Philadelphia International 3584 (Columbia/Epic}

LOVE HANGOVER —stn pimension
(Marc Gordon), P. Sawyer, M. McLeod, ABC 12181

WORDS (Are Impossible)—oonny Gerrard
(Henry Grumpo Marx, Robbie Buchanan), £ Riccardi,
L Ilbertelll, D. Janssen, B. Hart, Greedy 101

MOONLIGHT FEELS RIGHT —starbuck

(Bruce Blackman, Mike Clark), B. Blackman, Private Stock 45039

TURN THE BEAT AROUND —vicki Sue Robinson

(Warren Schatz), P. Jackson, G. Jackson, RCA 10562

MIGHTY HIGH — mighty Ciouds 0f Joy
(Dave Crawford), D. Crawiord, R. Downing, ABC 12164

83

WBM

CPP
HAN

WBM

8-3

cpp

WBM

WBM

B-3

cep

B3

cPP

WBM

HAN

CPP

- | HOPE WE GET TO LOVE IN

TIME —Mariiyn McCoo & Billy Davis Jr.
{Don Davis), J. Dean, ). Glover, ABC 12170

THAT'S WHERE THE HAPPY PEOPLE GO —Trammps

(Baker, Harris, Young), R. Baker, Atfantic 3306

ARMS OF MARY —Sutherfand Brothers & Quiver
(Howard Albert, Ron Albert for Fat Albert Prod.), I Sutherland,
Columbia 3-10284

TELL THE WORLD HOW | FEEL
ABOUT 'CHA BABY —Harold Melvin & The Blue Notes

(Keunem Gamble leon Huﬁ) ). Vlmtehead G. McFadden,
3588

WBM

V.
(Columbu/[pnc) 83

SPIRIT IN THE NIGHT —wmantred Mann's Earth Band

(Manfred Mann & Earth Band), B. Springsteen, Warner Bros. 8152

THE FONZ SONG—The Heyettes (aaa-ettes)

(Jackie Mills), M.S. Fein, London 232

KISS AND SAY GOODBYE—mannattans

(Manhattans Prod. & Bobby Martin), W. Lovett, Columbia 3-10310

| WANT TO STAY WITH YOU=canagher & Lyle
(David Kirshenbaum), Gallagher & Lyle, ABM 1778

83

B3

ALM

*

of certification

Sheet music suppliers are confined to piano/vocal sheet music copies and do not purport to represent mixed publications distribut ion. ALF
= Columbia Pictures Pub.; FMC =

Three Put.; CHA = Cha

as “‘million seller.”” (Seal indicated by buiiet.)

ppell Music; CLM = Cherry Lane Music Co.; CPI =

Plymouth Music; PSI = Publlshers Sales Inc.; WBM = Warner Bros Music
ﬂOT 100 A-Z-(Publisher-Licensee) Get Up A Booge (s,

Rction (Sweel/Wamev Bros..
Al By M)seH (C AM L. SA

\ngnme ' Be Thew) (Spenha
ME) 2

Arms Of ‘Aary (Island BMl)

Baretta’s. Therne (Xeep Your Eyes

On The Sparrow) (Leeds.

ASCAP/Duchess, BMD.............. 64
Bohemian Rhapsoﬂy(B Feldman/
|

As. Tndent,
gc ie Fever (Perlen Vlbe
ASCAF/Bull Pen, BMI),

Can’'t Hide Love (Alexscar/

December 1963 (Oh What A
(Seasons/ Jobete, ASCAP)
Deap Purple (Robbms ASCAP)........

A reflection of National Sales and programming activity by selected dealers, one-stops and

Disco Lady (Groovesville. BMI/
Conquistador, ASCAP)

Dot Pull Your Love/Then You
Can Tell Me Goodbye (ABC/
Dunhili, BMI/Acuff-Rose, BMI) ...

Don't Stop 1t Now (Finchley,

20
BMI)... 33
Wile Nelson. BMI) ...

T Happy Music (Elgy, BMI) .

ASCAP).
Dream On (Frank nr\elly/Daksel
BMI

Dveam Weaver (Warner Bros., Mighty Three, BMI)...

SCAP).
Evcém:;y Witho Vou
Faliing Apart At The Seams

Happy Days (Bunn, BMI)

Hey Baby (Magicland, ASCAP)
Hit The Road (Tangenne BMI)

Cimino Pub_; CPP

Golden Years (Bewlay Bros / LW
Chrysalis/ Mainman, ASCAP)......
Good Hearted Woman (Baroni

Heavy Love (Interior/Van McCoy/
Warner-Tammerlane. BMI). ...
He's A Friend (Stone Diamond/

it's Qver (Boz Scaggs) -

I've Gat A Feeling (We' II Be Seeing
Each Other Again) (Iming, BMI) ..

| Want To Stay With You (lrving,

. 76 Lorelei (Almo/Stygian. ASCAP)........
Love And Understanding (Come
Together) (Delighttul/Gang, BMI)
00 Love Hangover (Jobete, ASCAP)......
Love Hangover (Jobete, ASCAP)—~
Sth Dimension . ...

Love Hurts (House Ot Bryant, BMI)

)-...
38 JeaBI;z‘u,y (WIMOUSacred Pen, S S{Inie heants (Bon
52 Junk Food Junkie (Peaceame :‘sr(s:zner BMI/Kirshner Songs.
Kingdom, ASCAP) ... ... 6 L3¢ = N TSt
54 Kiss And Say Goodbye Love 15 Alive (Warner Bros.,
(Nanahnaml Blackwood, BMI)... 99  ASCAP)...

(Macaulay). 63
Falien Angel (Countless. BMI) -
ASCAP).... = 58 | Hope We Get To Love In T-me
Fooled Around And F (Groovesville, BMI)....................
86 (Crabshaw, BMI)....... 12 I'm Mandy Fly Me (Man-Ken, 3Ml).. 7C
Night) Fopp (Nineteen Eighty F 30 1 Thought It Took A Little Time
~~~~~~~~ 14 Forever Lovers (Tree, BMI) 84 {But Today | Fell In Love)
18 Get Closer (Dawnbreaker, BMI)...... 82 {Jobelel ASCAP) ey essevevsmmenmeres,

74

Love Fire (Coral Rock/Amev
Dream/ Belsize, ASCAP).

; Grimore, ASC,
Livin' For The ‘W.ehend (Mighty Love Really Hurts With u
Threz, BMI)... ... 24 (Black Sheep, BMJ

Lonely Night (Ange ace, Mighty High (AMB;‘"

Kirskner, BMIY.

4 roadcasting/ DaAnn, ASCAP;
Misty Blue (Talmont. BMI).....
5 Money Honey (Hudson Bay, BMI) ...
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= Alfred Publishing; ALM = Almo Publications;
Frank Music Corp.; HAN =

28

85
a1

88
49

Love Machine (Part 1) (Jobete/
SCAP). st 2

31
18

Hansen Pub.; IMM =

Moonl1ght Feels Right (Brather
Bill's, ASCAP)..
Mogln (Desert Moon/ Jett: Mar

One Piece At A Time (Trew BMI). ..
Only Love Is Reai {Colgenns,

....... 50

Only Sixteen (Kags, BMI) 6
Rhiannon (Will You Ever Win)

(Rockhopper, ASCAP) . 32

Right Back Whera We Stamd F om
(ATV/Universa Songs. MI)........

Sara Smile (Unichappell, BMI).........
Shannon (Blendingwell, ASCAP)......

AR =

STAFI PERFORMERS: Stars are awarded on the Hot 100 chart based on the lollowlng upward movement. 1-10 Strong Increase In sales / 11-20 Upward movement of 4 positions / 21-30 Upward movement of 6 posi-
tlons / 31-40 Upward movement of 8 positions / 41-100 Upward movement of 10 positioms. Previous week's starred positions are maintained without a star if the product is in a holding period. This will, in some cases,
black out products which would normally move up with a star. In such cases, procducts will be awarded a star without the required upward movement noted above.

Acuff-Rose; B-M =

Strange Magic (Unart/Jet. BMI)...... 27 The Fonz Song (Adamo, ASCAP) ... 98
Tryin' To Get The Feeling Again
7 (Warner- Tammerlau/Upward
Spiral. BM| ity 125/
Broadcasting, ASCAP)... . 15 Turn The Bsat Around (Sunbury-
Tak' 1t To The Streets (Tawpm Dunbar, BMI......cooe oo 91
Tunes. BMI). 72 Union Man (Flat River, BMI).. 3
Take It To The Limit (Ber e o . "
cking Bear, ASCAP) ... 23
Tanserine (Famous, ASCAP: 59 W¢éco;ne Back (John Sebasnan
Tell The Worid How | Feel About
"G sty (wgnty Toves, B . 06 Wneh Love Has Gen

That's Where The Happy People Go
(Burma East. BM). o

(Sunbury, (ASCAP).. .
Where Did Our Love Go (Jobete,
ASCAP)

Show Me TMP\;Vay (Almo/Fram- The F s Tt 58 ASCAP) e rcsenerne 1
APY .o 9 Theme From SW.A Words (Are Impossible) (ATV, BMI). 89
Shout 1t Out Loud (Cage ) ....... 68 You Are Beautitul (Avco Embassy, )
:rsnésm)ana/ Rock Steady, Th?n! s A Kind Of Hush (All Over ASCAP). ... 79
e S T R 3
Silly Love Songs #MPL Thers Won't Be No Country Music ga]utr:)ngl) (R (Cvazy 61
Communications. BMI). _ . 35  (There Wor't Be No Rock ‘N’ Young Bicod (Quintotte/
Spirit [n The Night (Lauret £: Reili) (Amerlcen G / Fred Bienstock,
ASCAP). 97  SESAC] 73 sm) a2,

radio stations as compiled by the Charts Department of Billboard.'

Recording Industry Association Of America seal

Belwin Miils; BB = Big Bells; B-3 = Biz
Ivan Mogull #usic; MCA = MCA Music; PSP = Peer Southern Pub.; PLY =
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Have you ever listened to an artist
for the first time and known that
he was destined for greatness ?

Listen, then,to
JOHN MILES.

A talented writer, musician and singer, John Miles has been
acclaimed all over Europe. And with the release of “Rebel” in the United States,
John Miles should soon achieve similar success here.

In 3 weeks

“Rebel”

rocketed to the top
of Britain’s charts.

PS 669

8 Track PS 8 669
Cassettes PS 5 669

...and from this LP comeshis current * 3 single,“Music.’

MUSIC WEEK 20086
“Music was my first love, To live without my music,
And it will be my last, Would be impossible to do.
Music of the future — ’Cause in this world of troubles
the music of the past. My music pulls me through.”
JOHN MILES

JOHN MILES, an artist destined for greatness.
LOXDOX,,

RECORDS & TAPES

WwWwW.americanradiohistorv.com
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FOR WEEK ENDING APRIL 17, 1976

Copyright 1976, Bilboard Publications, Inc. No part of this pubii-
cation may be reproduced. stored in 2 retrieval system, or trans.
mitted, 1n any form or by any means. electronic. mechanical, photo-
copying. recording, or otherwise, without the prior written
permisson of the publisher.
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= | x =3 = & w T | |x ‘: “ate upward progress this week % 1 m ] el e = % | w w o
= X
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STAR PERFORMERS: Stars are awarded on the Top LP’s & Tape chart based on the tollowing upward movement. 1-10 Strong increase in sales / 11-20 Upwara movement of 4 positions/ 21-30 Upward movement of
6 positions / 31-40 Upward movement of 8 positions / 41-100 Upward movement of 10 positions. Previous week’s starred positions are maintained without a star if the product is in a holding period. This will, in some

cases, block out products which woutd normally move up with a star. In such cases, products will be awarded a star without the required upward movement noted above. @ Recording Industry Association Of America
seal for sales of 500,000 units. * Recordlng Industry Association Of America seal for sales of 1,000,000 units. (Seal indicated by asterisk) Recording Industry Association Of America seal audit available and optionai to all manu-

facturers. (Seal indicated by bullet.)
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MIDNIGHT LAD

The Explosive New Album By

RARE EARTH

Produced by Norman Whitfield

On Rare Earth Records and Tapes
Distributed by Motown


www.americanradiohistory.com

[ L |
PP&TZI&? * SUGGES,TCEED LIST ‘ SUGGSE’g;E:EED LIST

r Wibaard Publications. Inc No /% bkatfon)hay s reprod e STAR PERFORMER—LP' - T
slgre?ln‘ah:all::v&alas;m?:u :an::mnedl. in a’:\y 'p:’r’\“o;'l:’ a:yb:ne:n‘:‘:enl‘xyt:«k.pmu:ch:r E rez?s.?edng greatest Dropo:|0n ] ﬁ | E ] ] d
cal, photocopying, recording, or otherwise. without the prior written permission of the ate upward progress this wee! ] o - |
publisher. . ! e = g ! 3 o w & = S w o E 5

= F4 w H x
Compiled from National Retall | SUGGESTED LIST PRICE | ¥ | ¥ | S | ARTIST 1 2(8| ¢ Elel ¥ ¥ B ‘R“ST 2128 El wl "
+« | Stores by the Music Popularity 2l el = | Title é bd E 183l al e 5 § i 3' $ £ é’ o
. 3 ggé’éﬁa[’ﬁé’?.éé{“;g;ei&i the ' L ELE E | $ | Label, Number (Dist. Label) | 2| ] s/ 3l s|e]l =S 2 Labe| Number (Dist. Label) _.Tf 3|3 3| 8| ¥
S| & | g | vartmentol Billboars. 2 (x| #lE|le T MAYNARD FERGUSON 169/171| 3 |poco

o = £ #:}IT:ST g g g 5 %" é &qp mmﬁ%’ggg’ | s | 7-"! l”'l L{I E;i:‘ilcePE 33336 (Colambia) ] 798 | 1ss|

= o A 1 b= =—— = - ”7 ———— S F. X 1 — i 5 1= 1 —
A= _3 # | Label, Number (Dist. Label) /3 lajol S ¥ 169 [ 2 | LONNIE LISTON SMITH Tl T 7 lmsasan &l =t

| IF
106/ 108 | 7 | CREEDENCE CLEARWATER & THE COSMIC ECHOES , Feel The Spirit |

I VAL Reflections Of A Golden Dream | | l Curtom CU 5010 (Warner Bros.) | 698 1197 197 |

Chronicle ' | Fying Dutchman BOLI-480 (RCA) | %8| | 795| 1785 | S E) o
|| jRmsore  |es|  [7m| 7s| 139/ 46| 17 [BiLY PAUL , (s 2 (U
107) 88|10 1occ. When Love Is New Mevcury SRM-1.1079 (Phorogram) sw| s s

How Dare You Philadeiphia international PZ 33843 /| —t=

' Mercury SRM-1-1061 (Phonogram) (1] 19% 1% B S S et o F R ;ﬁ‘_, 7%,  (1e| 1172|143 19 |THEB
= R e e e e - Nonhem nghts Southern Cross |
124 | 2 |OUTLAWS 1401140 | 3 |WET WILLIE | Capitol ST 11440 est| |1 7% |
W Lady In Waiting | The Wetter The Better | | B T e e : =
L Arista AL 4070 (] | 195 1185 | | | |Capricorn CP 0166 (Wamer Bros) : ‘-"; 1 e | 173174 | 5 ?LBEKIIRT :1("0‘ch
i | Fap == i m==J1—3 I | ovin’ |
123 5 | KOOL & THE GANG 152| 2 |IEAN-LUC PONTY ' [ Truckloa I (I )
ﬁ Love & Understanding W Aurora I | ! - S MHEEREE) %) (I8 =Sl
|| |pelitepep2oiapipy (6w (1s| 1, 4 |Atantic SD 18165 1 W_\r __-’7_] 18 | 174 175 rs CHARLIE RICH | |
110105 | 11 | ELVIS PRESLEY | 142|141 | 70 |AEROSMITH “ | e S 5w e e

A Legandary Performer, [ Get Your Wings ' “ § AL s L SR (ELIL) 2% _LAT;

e S L] el o m am ssm |2 o coman
%7 _|RCACPLLIS el jussi (8851 19431147 | 6 |DR. HOOK ife & Times .

111101 | 5 |TONY ORLANDO & DAWN ' [ Bankrupt | | 1 | Atlantic 5D 18166 _ lem| e
|77 |To Be With You ‘ , L |capitoi ST e M‘ S8 1% | 7 |LA EXPRESS '
= J—— 1’ ) Heflia 7E 10198 — L) R AT ELVIS PRESLEY al | Caribou PZ 33940 (Columbia/ Epic) i 658 | 198 | 19 |
112/ 110 | 28 |NEIL SEDAKA o [ b5 The Sun Sessions ‘ w717 | 2 |HSTLE wiTs . =
| The Hungry Years . ' 17 | RCA APMI-1675 795 795 77/177 | 2 |HUSTLEH
’ M 738 158 } p= -} 1 o De-Lite DEP 2019 (PIP) | e, . I
e RS GesL 7L TR 1145145 | 5 |THE BEST OF URIAH HEEP r —— e
142 3  DONNY & MARIE OSMOND | | Mercury SRM 11009 (Phonogram) | &38| | 795 | (785 | | 178 150 32 [MARSHALL TUCKER BAND ' o
W Donny & Marie, Featuring Songs | ——g e 2l nEEe | P T Searchin’ For A Rainbow
| | From Their Television Show ﬁ 156 | 3 |NEKTAR [ ‘ Capricoin CP 0161 (Warner Bros) | 688 | 7.97 |19
§ || Kolob PD 6068 (Polydor e |18 1w Recycled | - wliim| 2 lommio: , ]
< G CDERED () ! i | !
" 103| B RoceN County 147 118 175 [ESSD?E:P::S:](::C) s ": | % | E i el |
oun ' ' . ‘ ! ASM SP 4571 % [ 1%

ot i AEQ/QM 0030 2050 s 7 195 ! sl I | Atiantic S 7208 o) lrar| e #1907 727% o 1
115/ 95| 19 'HAROLD MELVIN & T 1481143 5 [JOHN DENVER | \ ﬁ Forever Lovers . | '

mEeBbUEEVSWS * l | Back Home Again | | || columbia P 34105 ) M 1.
B I e . | asa| 798) 298| 788 | ~ "“ AL e e i ol I 182 | 15 |ARCHIE BELL & THE DRELLS |
16| 97 26 AR GARFUNKEL Col | | 1 | ﬁ’lm GrEe(EIGnE BENSON . [rorrr st Gon oo | | 1sa| E_]I

eakawa | t . l797 | | [

4_ .- @mbnawl’cymoo | OIRCIRCIR SR ¢ V'] Warner Bros. BS 2919 fa oy _gmor 182 |128 19 me%TesglENS . |
117,117 | 9  MICHEL POLNAREFF | 150“53 ' chsk"e%OﬂE - | J» ASM SP 4555 638 698 758 798 | 7.8 |
|| | Atentic S0 18153 ’ | e8| |79 197 , ¢ 5 ot e
11/ 111 1124 TJOHN DENVER . I o e L iia el P m"‘” e REVUE |

Greatest Hits | 51 |EEERN | ( ‘Ccmmb\a PC 34090

£ | ]RCA CPLI03T (] 25 18 |1 | United Artists UALAS9aG IGEREA B B B .

119/ 106 | 23 oomn BYRD || [s2|1sz 232 |souo oF Music/ [ e e
| Places And Spaces [ ORIGINAL MOTION e el )
| Blue Note BN-LAS49-G (United Artists) | 698] [ 798 | 788 PICTURE SOUNDTRACX [}

120{ 104 |sno TOMITA f 1 1 ‘l 4 L _obe ]m 195 | 795 | 795 PABLO CRUISE

Firebird | " ifeline

] 1_» |RoaamIBIZ o8| 78] 795| 795 795 | - l57| B },ﬁg@fgﬁ,ﬁfg,rgﬁ"‘"‘"T , | [nans a5t

1133 | 25 | DONNA SUMMER o ' | Hot Butered Sou ABCD 523 (ABC) e, (1% 1% 186 188 | 45 |PAUL McCARTNEY & WINGS
ﬁ’ ! . Love To Love You Baby I i 154 19 | l 12 BETTE MIDLER ] ] -[ [ | | Venus And Mars

i Oasis OCLP 5003 (Casablanca) | 698 | 198 798 | Songs For The New Depression [ | | | ,Capﬂol SMAS 11413 : (1) 7.9‘ RABRE]
12212 17 | Kawsas | W l ' |1 | soigtss s w99 |187/165 | 15 |LOVE UNLIMITED ORCHESTRA | . .

| Masque ) | [ 155 159 4 |EAGLES | o T [ | Music Maestro Please [ |

o | | Kirshner PZ 33806 (Epic/Columbia) __&9!1 1% 1% | Desperado + | 20thCenturyT4s0 69 8| 198
123|120 | 47 | DAVID BOWIE ° ' | Asylum SD 5068 e |19 1w | ! '

Koah oo ges |15 | 156'L13i s Imoven T e Famgton " | el .

1| Roaariloes S8 G BE) Wi BE R RS | IMarImZZOO(TK) T 1| s ASMSPASIZ | e 78 18]
124|115 | 39 |SWEET | * = = e

4 Desolation Boulevard | 157Tl35 2 |EI.TON JOHN —:— o 1 | ﬁ M}’;illlt')‘relhalfzY | 1 I ‘ 1
Esf 7125 B ';:;;O'SS(T:(;}:':S ——p E—‘ 1} agﬁkﬂob; The Westies | 698! | 798 L [158 Mercury SRM-1-1081 (Phonogram) 1 6.9!_' 1% 1%

New York Connection 158 155 39 | WILLIE NELSON o T ] 2 g STATUS Quo | | 1 |

Ode SP 77033 (A&M) | e8| | Red Headed Stranger { i Sl Capitol ST 11509 }»_&!F 79 | 8
126(116 | 74 |ELTON JOHN . i R (T T psse| jess Jes | i Tig3 | 38 |KC 5 THE SUNSHINE BAND ,

| Greatet i " 159‘153 B |FATBACK BAND B 7 W - I I
| == AL AL B aising Hell | | | | ‘ ! I
1277131 9 m\s!hAcv\;gysa Sgjemqumr [ ] : Evemsvs;os (Polydor) les|  m s 192184 J 3 omgyrmm o ]|
LY A - W 17 4 tlénd REQLA idnight Sun i - . ||| Mercury SRM-1-1038 (Phonogram) | 688 | 798 | 798 | 798 :
128|127 263 | GAROLE KING . L | cotumbia e 3u0e el w1918 3 WHLEWUTCH 1 |
1 1 1
- Wy IOde Sisemn | sm| 2 ! 161161 3 g';;‘?sless EARLAND | L L Motown MG854ST | em |19, 1%
129126 | 30 | BAY CITY ROLLERS . |1 el ooy | cm|  7es| i | [19e[104) 2 Wemwr I
| Ansla AL 4049 (3] X LA v | [ |
il X - —LEW} 162/162 3 |BOBBY WOMACK | Wuson HRs 505 A |
130/ 130 | 23 |SEALS & CROFTS . |70 | Safety Zone | : l e T
| Greatest Hits L | L funteawtiss i asass CIEL) r 1% | 195, .g%cts%zrmnson |
 Warner Bros. BS 2886 | [ 1 I T L pp— igh !
o 7% — = T 163 /122 | 21 |NEIL YOUNG WITH 98 |
131134 | 2 MAHOGANY/ORIGINAL | | CRAZY HORSE ‘ % | Epic PE 34078 (Columbia) | 6% + 188 | _4&&
%0 R Al | . %v"ma/n ise MS 2242 - w| | 5 'é-""“&"s“n |
1 ana ROSS | | arner/Reprise IREA i

- l - Mlo'o"" M6-858 S1 _“3! :, 7"J | 7"~ — lsi_le zi _‘*B—Aﬁvi_w"":ré_ I I ] | . 1 | Ctl)lsu?nbla Pclg‘ieO}l | - _ | —"—!F _{ 7.!+_ 19
132 13 10 |BARRY LYNDON/ORIGINAL | I ' |Greatest Hits | || 197192 | 30 |PINK FLOYD .

SOUNDTRACK RECORDING | («F 1 L [rowcemuy s e rm| |rw | Wish You Were Here | |
| | WewerBosBs23 L 1w 990 |65]154 | 16 |BACHMAN.TURNER OVERDRIVE | o | | [ Columbia PC 33453 BRUIRLIEE ML RN
133/129 | 19 | SPINNERS LIVE! | . Head On . ! m STEVE HACKETT
b | lAwntcsp2sio 1158 ny| 1w ||| Mecuy SRM-L1067 (Pronogramy | 698 {795 795 [195 | vOyage 01 The Acolyte | | |
+r 144 | 6 |STARCASTLE l ' 166 {167 . 4 |BILL WYMAN [ cnwsanscualuummer Bros). e jil

Epic PE 33314 (Columbia) 6 Stone Alone ]

135 i’w’lrr CTCEDUS mcs:";z; IX AT T Lol J | lig Stones Cot 9103 uint) | 68| | 77 1L |m‘?ﬁ‘§ Eino0's Nest/ | ’ |

& THE CITIZEN'S BAND 167 137 | 19 |JIGSAW | [ Original Motion Picture Soundtrack

The White Knight Sky High ‘ | [ Fantasy F 9500 rm 79 | Jr 7‘
| || Mty SR-1:1072 (Pronogam) . ] —L | Chelsea CHR 509 less|  |rss|  lrms| {vcinma i o I = =
g EAGLES * 179 | 2 |VICKi SUE ROBINSON I Original Motion Picture Soundtrack |

' On The Border Never Gonna Let You Go [ Waylon Jennings | i

IAsyium 7E-1004 6% RCA APL1-1256 698 | 1.95 1 17.” RCA APL1-1520 9% | 795 1 | |

P LP & TAPE Chick Corea Hustle Mits .... Cledus Maggard 135 Lou Reed Cat St 182
TO S Hank Crawford .... Willie Hutch ... Bette Midler..... 154 Return to Forever. Barbra Streisand .........cccoeececicncnn 76
Creedence Clearwater Revival Leroy Hutson Marshall Tucker Band 178 Rhythm Heritage . Styx 66
A-2 (USTED BY ARTISTS) MacDavis ........ Jigsaw Harold Melvin & The Blue Notes .........115 Smokey Robinson ... DonnaSummer ........ccccccuvurnn 49,121
Aerosmith .. John Denver Jetferson Starship ........cccccovcriiucucns Miracl 75 Vicki Sue Robi: Sweet.
Paul Anka .. Al Dimeola ... Waylon Jennings /Willie Neison......... Maria Mutd 53 ‘DianaRoss. Sylvers
Ameri Doobie Bros. L ————— 5 Nazar 57 Davld RUHN.....c..ccovreercnniiis e Johnnie Taylor .
Roy Ayers Bob Dylan ... . Bros. J Nektar 146 Rufus 10cc
Hoyt |0 B e emmeatenr——- < 179 Charles Earland Eion John Willie Nelson ........ccocoveeevnnenecennns 65.158 Rush.
h -Turner 165 Eagles ............. . Olivia Newton-John Ted Nugent. 28
Bad Co. 5 Earth, Wind & Fi Journey Laura Nyro. 60
Joan Baez 86 ELO. Kansas ...... Ohio Players ...........cccccueveemeensnnenennns 192
Band........ 2 Fmddy Fender.. Eddie Kend 0'Jays 79
Bay City Rollers. d Mac KC&TheS O d: 113
Be Bop Deluxe .. Foghat Albert King BT 00~ T T B ——— 111 Seals & Crofts ..
Bee Gees 72 Four S Carole King Oskar. 151 Neil Sedaka 112
Archie BeIIAnd Tno Drelis . Peter Frampton ..........c.cccceveuriunienens 2,188 Kingfish, Outlaws.. 108 Doc S i 195
George Benson Maynard Ferguson 137 Kiss . Silver Convention 48
Elvin Bishop. Jerry Garcia John Klemmer... Parliament... i
Blackbyrds....... Art Garfunkel... Gladys Knight.... Billy Paul Barry White..
David Bowm Marvin Gaye Kok Pink Floyd Johnny Winter...
Brass Construction . 15 Genesls ... Kool & The Gang..........ccccecmmneruienrunnns Poco . Wing & A Prayer Fife & Drum Corps 47
Jimmy Buffett .. 92 AlGreen .. L.A. Express, Michel Poinareft ... SOUNDTRACKS /ORIGINAL CASTS Wings 3
Donald Byrd 119 Henry Gross Led Zeppelin Jean-Luc Ponty. Barry Lyndon 132 Wishb Ash
Captain & Te , 50 Steve Hackett .. .198 Nils Lofgren... Elvis Presley...... Sound Of MUSIC .....ovvrennrncciiconninnnes 152 Bobby Womack ...
Eric Carmen 51 Daryl Hall/ John » . 88 Loggins & M Flora Purim Mah y 131 Gary Wright
Chicago 37 Emmylou Harris 56 Love Unlimi : Pure Prairie League .. One Flew Over the Cuckoo’s Nest....199 N o .
Natalle Cole .. 81 Isaac Hayes 95, 153 Mackintosh & T. J. Queen Spinners ... 1 Billy Wyman.
Billy Cobham Meart 194 Barry Mani Charlie Rich Star Neil Young ...
C dores 38 DF. HOOK....... sovesvorvmmreommmorcsisnes soae. 143 Melissa Manchester Helen Reddy Status Quo.... Jesse Colin Young

Every care for the accuracy of suggested list prices has been taken. Billboard does nol assume responsibitity for £rOrs or omissions
RECORDING INDUSTAY ASSOCIATION OF AMERICA seal for sates of 500.000 units.
*RECORDING INDUSTRY ASSOCIATION OF AMERICA seal for sales of 1,000.000 units

www.americanradiohistorv.com

|



www.americanradiohistory.com

Debut album
BN ' &/ | 1§l ANY ROAD UP
wivnwx: «MCA RECORDS R MY MCA-2187 Recorded in England

wWwWw americanradiohistorv.com


www.americanradiohistory.com

il oy b e

92

APRIL 17, 1976, BILLBOARD

CBS Sued
Over Tune
By Cotillion

NEW YORK—-A complaint
charging CBS Records with failure
to obtain a mechanical license for
the song *“Don’t You Just Know.” re-
leased late 1974 on a Columbia spe-
cial projects LP, was filed in Federal
District Court here March 30 by
Harry Fox Agency attorneys for Co-
tillion Music.

It’s alleged that CBS, on or about
December 1974, included the work
in a “55 Original Hits” package
without clearance from Cotillion,
which had been assigned the copy-
right by ACE Publishing in Novem-
ber 1972. The song, written by
Johnny Vincent and Huey Smith,
was originally copyrighted in 1966
by E.M. McDaniel, who later as-
signed it to ACE.

The work is performed on the
CBS disk by Smith and his group.

Plaintiff is asking the court to en-
join CBS from further manufacture
and sale of the album during pend-
ency of the action, as well as per-
manently, to order CBS to pay dam-
ages for alleged unfair trade
practices and unfair competition
and for statutory damages provided
under the Copyright Law.

CBS has 20 days to respond.

Sound Stage 7
Label Reactivated

NEW YORK-—-Monument Rec-
ords has reactivated the Sound Stage
7 label, with distribution going to
Epic/CBS Custom.

The label will be centering its
energies on developing a progressive
musical concept within Monument,
according to Fred Foster, president.

Marketing chores will be coordi-
nated by CBS’ Jim Tyrrell and
Monument’s Rick Blackburn. John
Richbourg heads up Sound Stage 7
artist acquisition and a&r depart-
ments.

Set BMI Guests

LOS ANGELES — Composer/
performer Johnny Bristol and Mary
Wilson of the Supremes are among
the interview guests set for the next
series of BMI-sponsored Song-
writers Showcase sessions at the Im-
provisation starting Wednesday
(14).

Bristol appears Wednesday (14)
and Wilson May 5. The sessions are
open to the public.

Composer Cook Dies

NEW YORK—Composer-pianist,
J. Lawrence Cook is dead of a heart
attack. The ASCAP writer-member
was 76. Cook’s compositions in-
cluded popular and symphonic mu-
sic, as well as 20,000 piano rolls. He
is survived by his widow, Edith; a
son, Dr. John L. Cook Jr.; a daugh-
ter, Annizella Cook Fugate, and
three granddaughters.

ASI Concert

MINNEAPOLIS—ASI Records
held a “Spotlight Concert” which
featured live performances by four
of its new acts at the ASI studios.
Acts included Mark Lang, Lonnie
Knight, the Dutchman and Kevin
Odegard.

Phony Foghat

® Continued from page 79

hope that all the money is recovered
so ticket holders can get a full re-
fund.

“We are also trying to arrange a
date in St. Cloud to make up for the
disappointment felt by our many
supporters in the area.”

Galbraith
Keynoter

At IMIC-6

® Continued from page |

ment” is also the title of his book.

“The acquisition of these two ex-
perts is part of our format this year
of having non-industry individuals
open sessions each day,” says Lee
Zhito, Billboard’s publisher and edi-
tor-in-chief.

Added to the growing list of in-
dustry figures participating in
IMIC-6 panels are Al Schlesinger,
Los Angeles attorney for the “What-
ever Happened To The Talent Man-
ager” session; James G. Dy, of Dyna
Products Manila, and D.J. Young,
IFPI. Hong Kong join the “Tape Pi-
racy, Where Is It Today?” panel; At-
sutaka Torio of Victor Music, Japan,
Norm Weiser, Chappel Music, New
York, Paul Rich, Carlin Music, Lon-
don and Stig Anderson, Sweden
Music, Stockholm, will all partici-
pate on the “How To Get The Most
Out Of Your Foreign Publishing Li-
censing Deal” panel;

Also: Andre Midani, Warner
Bros. Brazil; Allan R. Hely of Festi-
val Records, Sydney, and Nat Jo-
seph, Transatlantic Records, Lon-
don, will participate in the “How To
Get The Most Out Of Your Foreign
Record Licensing Deal” panel.

Named for the “Women—An Un-
tapped Resource Of The Music
Business” panel are Misa Watanabe,
Watanabe Music, Tokyo; Bunny
Freidus, CBS International, New
York and Meryl Afanso, Festival
Records, Sydney.

Added to the panel on “The Ex-
port/Import Business—Blessing Or
Curse?’ is Owen Sloane, Los An-
geles attorney.

New to the panel on “Can The
Touring Artist Hurdle International
Barriers?” are artist Liberace, Tats
Nagashima, Taiyo Music, Tokyo,
Marshall Gelfand, Los Angeles
business manager; Toby Roberts,
Toby Roberts Tours of Los Angeles:
and Bob Carruthers of the AFM,
New York.

Added to the panel exploring
“The Exploding Latin Market” are
Gerald Masucct of Fania Records,
New York; Rogerio Azcarraga,
Mexicanos, Mexico, and Paul Mar-
shall, New York attorney.

Added to the panel on “Tech-
nological Innovations—“Do They
Really Sell Records?” is John Eargle
of JME Associates, Los Angeles.

Added to the panel on “Building
An Artist Vs. Acquiring An Estab-
lished Name” is Ewart Abner, Mo-
town consultant.

Added to the panel on “The TV
LP Package—Today's Windfall Or
Tomorrow’s Woes?” is Ray Kievas
of K-Tel in Canada.

And added to the panel on the
“Right To Audit—For Artists,
Writers, Publishers, Labels” are Leo
Strauss, Prager & Fenton, New
York; Jolene Burton, A&M Rec-
ords, Los Angeles, and Fred Altman,
Los Angeles attorney.

Other panel sessions will discuss
the print business, the Japanese
market, harnessing the computer
and Billboard’s charts.

Representatives from 15 nations
have already registered. More than
500 persons are expected to attend
the business and social events at the
famous Royal Hawaiian on Waikiki
Beach.

Reservations for IMIC-6 should
now be made directly with the Royal
Hawaiian to ensure proper room re-
quirments as the tempo of reserva-
tions increases and space becomes

“ more difficult to obtain.

lote GeneralNews
___Insidefrack |

Rumors are flying that Bruce Wendell will leave as
Capitol’s promotion chief to take the same post now va-
cant at Warner Bros. ... What long-established major
market concert promoter just barely escaped having a
multi-market promotion outfit take over an exclusive on
his city’s main arena?

Lee Hartstone, founder-president of the 80-store
Wherehouse California retail chain, returned to work
Monday (5) after convalescing from heart surgery in
early December. ... Ariola held a special showcase in
L.A.for its latest signee, artist-writer John Valenti, who is
produced by Raintree Productions (Phil Jones and Bob
Cullen) for Ariola. Jay Lasker hosted the one-hour live
showcase at a local recording studio and had as his spe-
cial guests George Tourno and Dr. Wolfgang Wegginan
from Ariola in Germany. Valenti sang his new single re-
lease, “Anything You Want,” a song penned by Valenti
and published by Minta Music.

*x k%

On their first New York appearance in three years,
Tony Orlando & Dawn were presented with a special
tribute from the National Assn. for Retarded Children.
... Barry Manilow is a featured speaker in “The Making
Of Superstars: The Artists And Executives Of The Rock
Music Business” course at New York’s the New School.
Monday (12). ... The Duke Ellington Orchestra, Sarah
Vaughan, Joe Williams and the Hampton Choir are fea-
tured April 29 at the Cathedral of St. John the Divine in
New York, as part of a salute to the memory of the late
Duke Ellington. ... Jacob Druckman has joined the
ASCAP board of directors replacing Aaron Copland,
who resigned. . . . Irving Berlin will be honored by a spe-
cial exhibit that will open in Los Angeles, Monday (19).

Harry Belafonte on an extensive U.S. tour with an in-
ternational company featuring Sivuca, Rhetta Hughes,
Falumi Prince, the Kilimanjaro Band and the Djoliba
Singers. ... Bad Company reportedly smashed attend-
ance marks in Jacksonville, Mobile and Lubbock, Tex.
... David Bowie will star on the King Biscuit Hour’s
fourth anniversary radio show, April 25.. . . Artimus Pyle
of Lynyrd Skynyrd the father (March 23) of a second son,
Marshall Daniel Pyle. The baby is named after the Mar-
shall Tucker and Charlie Daniels Band. . . . Arista Rec-
ords is set to record Monty Python live at City Center,
when they open their three-week New York engagement
Wednesday (14).

The Staple Singers kick off the new Casino Concert
season at the Steel Pier in Atlantic City. Sid Bernstein is
promoter of the shows. . . . The Day School in New York
is presenting its second annual Scholarship Fund Jazz
Concert at the Church of the Heavenly Rest, April 21.
This year’s stars will be Al Cohn, Zoot Sims, Roland
Hanna, Major Holley, Mousey Alexander, Bucky Pizza-
relli and Roy Eldridge. . . . Billboard International and
Latin editor Rudy Garcia was awarded the Overseas
Press Club (Puerto Rico chapter) award for writing the
best column of 1975. Garcia was city editor of the San
Juan Star before joining Billboard in January. . . . Tipper
Norswig of Billboard chart department, L.A., married
Vikki Zalkus April 3 in Reno.

Richard and Karen Carpenter gave their long-time en-
gineer, Ray Gerhardt, a ’76 Jaguar XJ-S. . . . Rick Nelson
up for a part in Paul Newman’s hockey movie. . . . Dolly
Parton back on the road after tiredness caused a brief
hiatus. ... KDAY and KNX-FM in Los Angeles signed
with A. Phrogg ad agency.

* * *

David Geffen will teach a UCLA weekly seminar on
entertainment business. . .. Paul Kossoff, lead guitarist of
Free and Backstreet Crawlers, died of a heart attack
while on a flight from New York to L.A. . . . Freddy
Fender was unable to continue his Australian tour
schedule into New Zealand when the government barred
him due to his 15-year-old grass possession bust.

* * *

Preston Robert Tisch, Loew’s Corp. head, met with
Starwood owner Ed Nash with a view towards installing
the successful Starwood showroom-disco format at
Loew’s Monte Carlo. ... Country singer Casey Ander-
son’s teenage son Michael, an All-American H.S. Bas-
ketballer, is in critical condition after a horseback riding
accident and a benefit is being held for him at Pasadena
High School with lce House owner Bob Staine co-
ordinating entertainment.

Wes Farrell Organization publishing is now represent-
ing part of the Bruce Springsteen catalog. ... Rock fig-
ures nominated for Oscars this year include Peter
Townshend for the “Tommy” score and Ronee Blakely of
“Nashville” for best supporting actress.

Ray Charles named Beverly Hills B’nai B'rith Man of
the Year with a charity benefit dinner to be held June 27.
... Lou Adler’s “Rocky Horror Picture Show” produc-
tion has grossed $166,594 at a record breaking six-month
Westwood run.

Cobra is a new San Francisco Latin-soul group featur-
ing Jose “Chepito” Areas and alumni of Sly & the Family
Stone and Graham Central Station. . . . Promoter Russell
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Schwarz of Wombat Productions in Charlotte, N.C., says
he would like his deposits back from Miles Davis on the
dates Davis didn’t show up for.

Rodney Bingenheimer reportedly got fired as DJ at
Gino’s Hollywood Disco for playing too much of the
new Bo Donaldson & the Heywoods LP instead of usual
hustles and bumps. . . . Lamont Dozier had the press to
dinner at his Hollywood manse. . . . Gladys Knight & the
Pips cutting a soundtrack LP of “Pipedreams.” . .. Hoyt
Axton is in “Who’s Who.”

Dick Broder opened new Sunset Strip management
offices to handle Tony Orlando & Dawn and the rest of
his clients. . .. KHJ listeners’ phone-in computerized list
of their top 500 records included 34 Beatles disks, 14 by
Elvis dating back to 1956, the Beach Boys with 12 and
Elton John with 11. Elton had three singles in the top 10.
But No. | was Captain & Tennille’s “Love Will Keep Us
Together.”

The Mills Brothers were honored with certificates of
appreciation from the Smithsonian Institution for their
more than 50 years in show business. ... Ray Barretto
records his next Fania LP at the Beacon Theater in New
York when he and his re-formed orchestra appear May
28.

Mike Bloomfield and Rick Grech are no longer with
the KGB Band, and they’ve been replaced by guitarist
Ben Schultz and bassist Greg Sutton. . . . In another de-
parture note, Ace’s guitarist Phil Harris has left the band
and will be replaced by keyboardist Jean Rousell. . ..
The fourth annual Louis Armstrong Memorial Concert
at New York’s Beacon Theater April 24 will feature Lou
Rawls, Freddie Hubbard, Thad Jones-Mel Lewis Big
Band and Robin Kenyatta.

David Cassidy is on a promotional tour of Europe that
will include a visit to England’s “Top Of The Pops” pro-
gram. . . . George Carlin performs a benefit concert for
hand gun legislation May 6 in Santa Monica, and will be
Jjoined by Don McLean, Carol Burnett and Keith Carra-
dine.

Osibisa met with Muhammad Ali in London for the
first time. The meeting was prompted by Ali’s liking of
the group’s song that was used as a soundtrack fora BBC
special on his Zaire fight. . .. New York-based promoter
Sparkie Martin has entered into an agreement with At-
lanta-based Richard Carruthers. Their first two dates are
the Temptations in Mexico, and War in Savannah,
Ga. ... Former Bette Midler drummer Kevin Ellman has
opened his own New York disco, “Vamps.”

* * *

“Almost Anything Goes” tv game show will go on the
road as a touring arena attraction produced by L.A. ra-
dio personality and promoter Sam Riddle. Local high-
school bands and pre-recorded music will be used.

* ok x

Booker T. & the MGs reunion due, with E/A and At-
lantic putting in bids. ... Goldie McJohn has left Step-
penwolf to form a group, McJohn, with singer Peter
McGraw. . .. Paul Kossoff, Back Street Crawler leader,
died in his sleep March 19 on a flight from L.A. to New
York. Kossoff, 25, had a major heart-lung stoppage in
August 1975.

Philip Saunders, Columbia West Coast publicity staff-
er, is getting around 1n a cast after breaking her leg ski-
ing at Mammoth. . . . John Denver had to add a midnight
show at the Houston Summit due to ticket demands for
his May 8 playdate, climaxing a 13-city spring tour.

Mickey Dolenz is producing a tv special of the “Great
Golden Hits Of The Monkees™ act, of which he is one
fourth. . . . Michelle Phillips to sing title song of “Mother,
Jugs & Speed” Raquel Welch film. . .. B.W. Stevenson,
WB artist, married Barbara Lynn Barnett in Austin.

Rodney Bingenheimer Day was held by Rhino Rec-
ords retatlers, honoring the Starwood Club booker-em-
cee and noted L.A. rock figure. ... “Status Quo” is the
group’s third straight album to come on the U K. chart at
No. 1.

Carpenters on a $1 million-plus grossing tour of Ja-
pan. They picked up four gold records on the SRO jaunt
but have tospend all their free time watching a collection
of 150 videocassettes in their hotel rooms to avoid the
crowds waiting outside.

“The Fantasticks” has made the 1976 “Guinness Book
of World Records” as longest running musical. It enters
its 17th year at the Sullivan Street Playhouse in New
York May 3.. .. Helen Reddy hosted “Tonight Show” for
the first time.

Wolfman Jack with Flash Cadillac & the Continental
Kids joining for a summer tour package in state fairs and
amusement parks. ... Wolf & Rissmiller grossed
$750,000 for first 10 weeks of 1976, far ahead of last
year’s concerts. . .. Neil Sedaka to Europe. ... Kenny
Rogers sings title tune of “Trackdown™ film. . .. Ben Ve-
reen is chairman of the Louis Armstrong Statue fund.
The bronze Satchmo statue is to go up July 4 in Arm-
strong Park, New Orleans.

Foghat touring U.S. . . . Carol Lawrence made a gospel
LP for Word Records. . . . Stan Webb scoring “The Night
Daniel Died” in Florida.
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Few musicians in our time
have experienced
things as Michael Pinder
has...his years with the
Moody Blues...his retreat
in the California hills and
privacy. Those years that
now bring us Michael
Pinder’s solo LP...
“The Promise”
Michael Pinder.

“It’s been my goal for nine long
years to write this song. ..

so I can say...exactly what

I believe is coming down...” *

MICHAEL PINDER

RECORDS & TAPES
D stributed by

LONDOX,

Jerry Weintraub
*©SOLSTICE MUSIC Management IIT
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