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Jury Is Qut Un—
Altemative Rock
Sales Strategy

W BY CHRIS MORRIS
and THOM DUFFY

LOS ANGELES—While modern
rock acts are not currently bring-
ing in a big payoff for major rec-
ord labels, marketing staffers
working the trenches and senior
marketing executives remain con-
vinced the divi-
dends that
long-term art-
ist develop-
ment goals
could produce
justify the ac-
tivities of alter-
native marketing departments.
Over the last two years, the ma-
jors have established or beefed up
departments devoted to the mar-
keting of cutting-edge rock acts
(Rillboard, April 23 and 30, 1988).

A SPEGIAL
BILLBOARD
ANALYSIS

(Continued on page 96)

Hear 1950s Louisiana on the musically authentic Blaze Original
Motion Picture Soundtrack, a Bennie Wallace score featuring
songs by Randy Newman, Fats Domino, Hank Williams Sr. and
more. Ary A&M/Touchstone Film. [SP/CD/CD 3932]
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Syndies To Beam Music To U.S.S.R.

WW1, ABC To Broadcast Weekly Shows

W BY CRAIG ROSEN

LOS ANGELES—In the best exam-
ple of radio glasnost to date, two of
America’s largest programming syn-
dicators—Westwood One and Capital
Cities/ ABC—are set to broadcast
programming in the Soviet Union.
The pending Russian debut of
“American Top 40,” among others,
marks the first time American-pro-
duced, regularly scheduled commer-
cial shows will be heard on Soviet ra-
dio.

WW1's agreement with Gostelera-
dio, the Soviet Union's state radio
broadcasting system, and StoryFirst,
a key distributor of Western enter-
tainment in the US.S.R., calls for the
network to produce three original
programs for Soviet radio, all of
which will debut in February. Radio
Express, an American syndicator
that distributes ABC’s “AT40” in a
nomber of other countries, has
signed a similar deal with Gostelera-
dip to syndicate the show in the Sovi-
et Union.

ADVERTISEMENTS

“The thing that is staggering is the
amount of people that will be listen-
ing,” says WW1 chairman/CEQO Nor-
man J. Pattiz. “The Soviets are telling
us we will have a listening audience
of 100 million people. Walls are tum-
bling down all over. To the extent we
can help by providing a glimpse of
what we do here over there, it's pret-

ty exciting stuff.”

There is some controversy, howev-
er. Officials at WW1 and Radio Ex-
press are saying they had no prior
knowledge that the other had signed
a similar deal with Gosteleradio. Ra-
dio Express president Tom Rounds
said in a statement that his deal is an

(Continued on page 97)

B BY KEN TERRY

NEW YORK—For a variety of
reasons, international music pub-
lishers are seeing increased val-
ue in European catalogs. As a re-
| sult, acquisitions of such cata-
| logs are on the upswing.
Warner/Chappell, for example,
has recently bought Les Editions

Int’l Pubs Look To Europe
For Catalog Acquisitions

Marouani (France), Twins
(Spain), and the Targa, Karisch,
and Babajaba catalogs (Italy). It
is also in the process of acquiring
Veranda Music (France), includ-
ing a writing deal with Veranda’s
principal, songwriter Etienne
Roda Gil.

Of BMG Music Publishing’s nine
(Continued on page 78)

THE SENSATIONAL DEBUT HEARD 'ROUND THE WORLD.
ntroducing “ALL AROUND THE WORLD,” the #1 WORLDWIDE
SMASH from LISA STANSFIELD. The beginning of something very
special. From her forthcoming debut atbum, AFFECTION. Arista.

William Mormns,
Halsey Go. Ink
Nashville Merger

@ BY GERRY WOOD

NASHVILLE—Country music’s
first “superagency” will become a
reality Feb. 1 when the William
Morris Agency merges with the Jim
Halsey Co. With a combined roster
of 53 major country acts—ranging
from Halsey's Oak Ridge Boys and
Clint Black to Morris’ Merle Hag-
gard and K.T. Oslin—the enlarged
agency will be the biggest in Nash-
ville history.
As part of the deal, Halsey, a pio-
neer in the international expansion of
(Continued on page 97)
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GBS Establishing East Bloc Offices

Move Made To Explore Area’s Potential

B BY MIKE HENNESSEY

LONDON—CBS Records is to set
up representative offices in East
Germany, Hungary, and Czecho-
slovakia before the end of next
month. The move follows similar
initiatives to explore the potential
of the Eastern Bloc countries by
EMI Records and BMG (Billboard,
Jan. 20).

Coinciding with the announce-
ment—which emanated, appropri-
ately, from Red Place here, where
CBS Records International’s Euro-
pean headquarters is located—is
the appointment of Jorgen Larsen
as president of CBS Records Eu-
rope with responsibility not only
for Western and Eastern Europe
but also for the Middle East, Afri-
ca, and Southeast Asia.

Larsen says that the initial func-
tion of the East European offices
will be to monitor the developing
socio-political and commerecial situ-
ation as a preparation for setting
up wholly owned CBS affiliates or
joint ventures as and when the cir-
cumstances dictate.

““The political and economic
changes in Eastern Europe are
continuing at such a pace,” Larsen
adds, “that it is impossible to moni-
tor developments through the me-
dia and occasional visits.” Larsen
plans a two-man office in East Ber-
lin and one-man operations in Bu-
dapest, Hungary, and Prague,
Czechoslovakia. Appointments
will be made from CBS staff.

One of the first results Larsen
expects to flow from the CBS pres-
ence in the three territories is that
local pop and rock talent, which
may not have had the opportunity
to get adequate exposure and pro-
motion in the restricted environ-
ment of monolithic state record
companies, might gravitate to-
ward the CBS outposts.

“We don’t entertain any illu-
sions about the speed with which
these markets will develop,” Lar-
sen says, “but it makes sense to be
on the spot to determine the kind
of structure future record compa-
nies in these territories should
have. We know that the present
economic limitations will militate

(Continued on page 94)

NEW YORK—In its first venture
into pop tour sponsorship, the
American Telephone and Telegraph
Co. will provide promotional funds
for Richard Marx’s 90-city U.S. con-
cert schedule.

AT&T is using the Marx tour as a
test of such sponsorships, and may
explore future commitments in the
pop music field if the tour accom-
plishes the company’s marketing
goals, according to a spokesman.

“We wanted to develop a contem-
porary image for AT&T,” says
Bruce Reid, district manager of me-
dia relations for the communica-
tions firm. “The majority of his fans
are in the 18-24 bracket, and that’s
our target audience.”

Reid refuses to disclose the
amount of money involved in the

AT&T Gonnects With Marx
In Tour Sponsorship Deal

deal, but says that radio advertising
will support the tour in each mar-
ket. Additionally, AT&T is sponsor-
ing a sweepstakes at retail in the
concert markets, offering a grand
prize of a trip to Hawaii to see Marx
in concert.

Lisa Jones of Marx’s Left Bank
Management says the management
company initiated the deal. “Rather
than do a beer or tennis shoe, we
approached a communications com-
pany, because it wasn’t something
everybody had done.”

Jones adds that AT&T may also
link up with Marx for public service
announcements to promote a child-
abuse awareness program; royal-
ties from Marx’s song “Children Of
The Night” would be donated under
the plan. BRUCE HARING

All Pieces In Place For BMG Int’l Pub Unit

2-Year-0ld Division Now Has Offices In 19 Countries

B BY IRV LICHTMAN

NEW YORK—The international
structure of BMG Music Publishing,
launched with the arrival of world-
wide president Nick Firth two years
ago, is basically in place.

In addition to establishing a pres-
ence in all key markets with the open-
ing of four new offices last year in
Hong Kong, Scandinavia, Greece,
and Japan, the publishing unit has of-
fices in a total of 19 countries.

The publisher last year also made

nine catalog acquisitions on a region-
al basis. These deals fit into the com-
pany’s game plan of seeking out re-
gional rather than worldwide
buyouts. “I'd say that we are now a
leading publisher in every key mar-
ket,” says Firth.

The pace of catalog and/or writer/
artist representation deals is such,
claims Firth, that “over the past 12
months we’ve signed or had a hand-
shake on 54 deals.”

On a more specific basis of music
formats in the U.S. market, BMG is

B BY ADAM WHITE

LONDON—EMI Music Worldwide
is folding its London-based interna-
tional marketing division, originally
set up with Don Zimmermann as
president after he left the top slot
at Capitol Records in the U.S.

The unit’s functions—and most
of its staff—are being absorbed
into various EMI labels and divi-
sions around the world. Zimmer-
mann takes on a new role as senior
advisor at EMI Music Worldwide,
continuing to report to president/
CEO Jim Fifield. He will work on
the integration of his division into
other EMI areas and on unspecified

EMI Worldwide Shutters
London-Based Int’l Arm

“worldwide projects,” according to
the company.

Fifield says the goal of the
change is “to simplify the global
process, strengthening focus in the
launch of international acts” in two
areas: artists and repertoire, and in-
ternational markets.

“We're moving the responsibility
for international artist development
into the labels,” he adds, “and re-
sponsibility for the actual market-
ing and promotion of international
releases into the sectors responsible
for performance in those markets.”

Fifield concludes: “The reorgani-
zation will position each EMI com-

(Continued on page 94)

bolstering its efforts in the black and
Hispanic genres. “We're not giving
lip service here; we mean business,”
says Firth.

“Our global representation busi-
ness was created from nothing two
years ago. One of the first things I
did was to make an investment in a
computer system. Not a compatible
system, mind you, but the same sys-
tem. We could not have handled such
growth without it.” Computerization,
despite all the deals and trafficking
needed to administer them, has en-
abled BMG to keep its staff roster
level in the last two years. Employees
total 130, with 107 located at offices
abroad and 23 in the U.S.

Firth, noting that it is not parent
BMG Music’s policy to break out divi-
sional figures, does say that “reve-
nue and income have been nicely
ahead so far” in the company’s June-
to-June fiscal period.

Under the banner of its U.S. wing,
the publisher has made a goodly
number of black writer/producer
signings. They include Laythan Ar-
mor, who worked with Will Downing
and Glen Goldsmith; Kyle Hudnall
and John Barnes II, who wrote and
produced six tracks on the Good
Girls’ debut album on Motown, with
“Your Sweetness” as a black chart
hit.

Also signed to the U.S. operation
are Vaneese Thomas, a former Hush
Productions artist/writer/producer
who has worked with Melba Moore
and Freddie Jackson, among others;
and Kashif, a veteran producer (and

(Continued on page 94)

Go The Distance. Warner Bros. executives announce the signing of rock group
Distance to Reprise Records. The group first formed in 1986 after working
together on Robert Palmer’s 1985 album, “Rip Tide.” Distance’s debut album
for Reprise is titled *‘Under The One Sky" and features the single “Give It Up."”
Pictured in the back row, from left, are Rich Fitzgerald, VP of promotion, Reprise
Records; Randy Phillips, Stiefel-Phillips Entertainment; Mo Ostin, chairman of
the board, Warner Bros. Records; Michael Ostin, senior VP of A&R, Warner
Bros. Records; Lenny Waronker, president, Warner Bros. Records; and Arnold
Stiefel and Lorne Saifer, Stiefel-Phillips Entertainment. In the front row, from left,
are Jeff Bova, Bernard Edwards, Robert Hart, Eddie Martinez, and Tony
Thompson of Distance.

EXEGUTIVE TURNTABLE

BILLBOARD. Geoff Mayfield is named Top Pop Albums chart manager. He
continues as associate director of retail research for the publication.

Doug Grober is appointed manager of the jazz and gospel charts. He
was an administrative assistant for the chart department.

RECORD COMPANIES. Jorgen Larsen is named president of CBS Records Eu-
rope. He was senior VP for Europe for the label (see story, this page).
Columbia Records in New York promotes Marc H. Benesch to senior
VP of promotion. He was VP of promotion for the label.
Charles Lake is appointed VP of pop promotion for Epic Records in

MAYFIELD LARSEN BENESCH LAKE
New York. He was director of national pop promotion at A&M Records.
Elektra Entertainment in New York names Nancy Jeffries VP of A&R
and Brad Neufeld VP of special projects. They were, respectively, VP of
A&R at Virgin Records, and director of special projects for Elektra.
EMI Records in Los Angeles promotes Mark Kargol to VP of West
Coast pop promotion. He was national director of West Coast promotion
for the label.

Steve Holmberg is named VP of finance and administration at Enigma

SHOEMAKER

-

JEFFRIES

NEUFELD

)
Records in Los Angeles. He was director of planning and information sys-
tems for the label. '

David Fleishman is promoted to senior director of album promotion at
Atlantic Records in New York. He was director of national album promo-
tion.

Virgin Records in Los Angeles promotes Phil Costello to national pro-
motion director. He was Midwest regional promotion manager for the la-
bel.

Lisa Vega is appointed manager of West Coast publicity at Atco Re-
cords in Los Angeles. She was a senior account executive at McMullen/ P
Dozoreta Associates.

PUBLISHING. Warner/Chappell Music in Los Angeles appoints Rick Shoe- -
maker senior VP, creative, U.S. He was director of creative services for
MCA Music.

DISTRIBUTION. Dan Davis is named president of ITS Records & Distribution
in Los Angeles. He was VP of distributed labels for CEMA.

VIDEO PEOPLE ON THE MOVE, page 58; RETAIL PEOPLE ON THE MOVE, page 64.
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Album-Stickering Bills Proceed In 4 More States

B BY BILL HOLLAND

WASHINGTON—Legislators in four
imore states say they have drafted pa-
rental advisory record-labeling bills
fur introduction in their 1990 or '91
state legislative sessions.

The number of record-labeling bills
being drafted or actively worked on
in state legislatures across the coun-
try now is confirmed at 10, and
sources indicate there may be more.

Lawmakers contacted in the four
latest states confirmed—New Mexi-
co, lowa, Illinois, and Oklahoma—
generally say they have modeled
their proposals on a bill filed in Mis-
souri (Billboard, Jan. 20). That pro-
posal prohibits the sale of records
that contain lyrics that are violent,
sexually explicit or perverse, or pro-
mote rape or the use of illegal drugs
or alcohol unless they have an affixed
parental advisory warning label and

the lyrics printed on the album cover.

It also prohibits promoters from al-
lowing minors to attend perfor-
mances of any group that “presents,
depicts, advertises, performs, distrib-
utes, contains, advocates, describes
or encourages any conduct” specified
in the lyrics section.

The Missouri law, sponsored by
Republican representative Jean Dix-
on, also calls for civil penalties for
damages by persons injured “by an-
other person who acted as a direct re-
sult of motivation derived from lis-
tening to [such] an audio recording.”

Other proposals have been filed re-
cently in Maryland, Delaware, Flori-
da, and Kansas. Another measure has
passed the Pennsylvania-House. All
these bills also include prohibitions
against lyrics deemed defamatory,
racist, or ethnically intimidating.

All of the bills would slap either
civil or criminal penalties on retailers

or promoters who violate the provi-
sions. Some, including the Missouri
bill, add first-time fines of up to
$1,000 and a year in jail.

“I sure hope the record companies
are getting the picture,” says Jerry
Weller, an lllinois Republican state
representative. ‘“Parents are con-
cerned about some of these awful lyr-
ics their young kids are listening to,
and [record industry decision-mak-
ers] should be taking care of this. If
they don’t, then the states will step
in.”

Weller adds, “A number of [llinois
legislators are getting together on a
bill,” but explains that by law he can-
not introduce the measure this year
because of rules limiting only the in-
troduction of emergency and budget
bills during an even-numbered year.
“There’s a pretty good chance it’ll be
introduced next year,” he adds.

New Mexico Republican represen-
tative Leonard Rauson, who faces
the same restriction, says “without a

Nashville Group Mounts Drive
~ To Rid Stores Of Adult Vids

|
| NASHVILLE—A group of promi-
nent citizens and local entertain-
ment industry figures has mounted
[ a $60.000 campaign Lo pressnre
area video stores here into dropping
their adult offerings. According to
its executive direetor, Michacel Gil
strap, the Nashville Coalition
Aprinst Pornography will publicize
the names of stores that comply
with itz (Good Neighbor program,
but will not cite those that do not.
Headed by Joe Rodgers, U8, am-
basgador (o Franee under Prosident
| Reagan, NCAP lists u 277-person
advisory board. It includes such
prominent entertainment industry

W BY EDWARD MORRIS

have put out pamphlets,” Gilsteap
sava, 'l mean the Blockbuster
atores purticularly have done some
thingz for us—but not financially.
[1t's] more of, Here's a brochure.””

A vepresentative of the Fort Lau-
derdale, Fla-based Blockbuster
chain gays his company s not corpo-
rately involved in the campaign.
Dennis Phillips, district manager

Tthink it's
good business

not to camry
this stuff’

. . SN WA RGNS SIS GER WS mmmm emem. | 00ubt I plan to introduce a labeling figures as Sarah Cannon (the ) .
AT YR, DI =_-_- I S— bill next year.” Grand (He Opry's Minoie Pearl), for Blockbuster via its Memphis-
= -= ==,- = - =- = = - The Iowa bill, sponsored by Repub- E.-W. Wendell, president and CEO of  based franchisee, Southern Stores,
] Billbocrd e —— lican representative Don Herman, Opryland USA; Kitly Moon, presi-  which operates outlets in Nashville,
£l N EoEEWEEE R S RS - has already been drafted but not as- dent of the Scene Three video com-  could nol be reached al press time
-.___,_-= = = -_ = — = -_- sigr_ned to committee. “I'm in the mi- pany; J. William Denny, a lifetime Lo wnﬁ.rjn_n his company's support of
-— — W W - - W - nority party,” Herman says, “so I'm director of the Country Muzic the coalition.

not sure if it's going to go anywhere, Assn.; and Joe Moscheo, VT of spe- Gilstrap says coalition represen-

But it’s needed, that’s for sure.” cial projects for BMI None of the  tatives bave surveyed nearly 100
VOLUME 102 NO. 4 JANUARY 27, 1990 Oklahoma Republican delegate affiliations are given on the list of  Nashville video stores, checking for

Joan Greenwood, who says her billis | board members provided by the titles that might fall under the Ten-
MUSIC being drafted for possible introduc- group. nezsee law that defines obscenity.

: . . tion later this month, says it is “not There is some indication that O Jan. 4, the group sent a form
e gg Ll l s as restrictive” as the Missouri bill family-oriented video husinesses  letter to stores identified as offend-
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Boxscore 40  Latin Notas 72 retailers. She worries that “a sticker “Some of the [viden| store owners (Continued on page 90)
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Chartbeat 6  Market Action 83
Classical/Keeping Score 72 Music Video 45 =
46 Nowsmakers == | Paramount Suffers Sethack In Local-Ad Suit
Commentary 11 Power Playlists 22
L o * L L L4 L4
Country 41 Pro Audio 3% | Court Again Denies Injunction Against Kan. Vid Firm
Executive Turntable 4  Retailing 60 B BY PAUL SWEETING r?e(;norandat.h[Paramount]_is not enti- cgngining Pax:amm(lint m(i(viesdviolat-
Gospel Lectern 74  Retail Track 62 : tled to another opportunity to rear- ed Paramount’s trademark and copy-
Gr sps Route 67 R osasi’s ::h thm Sectio 29 NEW YORK—Paramount Pictures gue its same claims and issues dis- right and represented an unfair trade
a u y fon Corp. has been dealt another setback cussed and decided in the October practice. As part of the suit, Para-
Hot 100 Singles Spotiight 89  Talent 37 in its suit against Wichita, Kan.- 11th order.” mount sought a preliminary injunc-
Inside Track 100  Update 83 based Video Broadcasting Systems. As to Paramount’s offer to intro- tion enjoining VBS from inserting
A judge in the case has denied Para- duce results from a consumer sur- any more ads until the case was set-
HOME VIDEO 51 mount’s motion to amend an earlier vey, the judge states: “[Paramount] tled. In its Oct. 11 ruling, the court
Box Office 59 vVideocassette Rentals 52 court ordgr that_ denied Paramount has not _shown the survey evidence or gienie_d Para_mount’s request for an in-
Comi - an injunction against VBS. depositions to be in the nature of junction (Billboard, Oct. 28).
oming Soon 52 Videocassette Sales 54 1 vder dated Dec. 15. U.S. Di v di d evid . P filed it tion t
ith And Fitness 50  Top Videodisks 57 In an order da ec. 15, U.S. Dis-  newly discovered evidence as in not aramount filed its motion to
Hea p - trict Judge Sam A. Crow said Para- being obtainable for and submissible amend that ruling in November.
Top Kid Video 58 Video Reviews 57 mount “has not presented any of the  in the injunction hearing upon the ex- Under conventional court proce-
Store Monitor 58 recognized grounds for sustaining a  ercise of due diligence ... [Para- dures, Paramount would have 30
motion to amend” an earlier ruling. mount] also had sufficient time to  days after the denial of its motion to
MUSIC CHARTS Paramount sought the amendment conduct such a survey prior to the amend to appeal the original deci-
Top Albums Hot Singles on grounds that, in its original ruling  first hearing.” sion—in this case, until Jan. 15. Sev-
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Cassette-Single Study Results Are In

Cannibalization Question Still Lingers

W BY KEN TERRY

NEW YORK—The results of a
much-touted national survey of
cassette-singles sales are regard-
ed as inconclusive by industry ex-
ecutives who have seen them.

The major labels have been re-
luctant to release results of the
survey, which they commissioned

last summer to determine whether
cassette singles cannibalize pop al-
bum sales.

Nevertheless, Billboard has
been able to obtain some results of
the study, which was conducted
over the Labor Day weekend by
Soundata, co-owned by Mike Sha-
lett of the Street Pulse Group.

The survey measured responses

Trade Joins Arista AIDS Effort
Benefit Could Raise $6 Mil-$10 Mil

& BY ED CHRISTMAN

NEW YORK—As Arista Records’
March 17 AIDS benefit concert
draws near, other components of
the music industry are adding their
weight to the cause, including musie
retail chains—more than 2,000 out-
lets in all—the powerful Westwood
One radio syndicator, and music vid-
eo network VH-1.

Arista officials say they hope to
raise $6 million-$10 million through
a number of avenues from the bene-
fit concert, which will be held at Ra-
dio City Music Hall in New York.
Artists performing at the event in-
clude Milli Vanilli, Whitney Hous-
ton, Barry Manilow, the Euryth-

mics, Hall & Oates, Taylor Dayne,
Jermaine Jackson, and Dionne War-
wick. In addition, Chevy Chase, Lily
Tomlin, and Mike Douglas will host
the benefit.

The concert was initially planned
to celebrate the label’s 15th anniver-
sary. But Arista was approached by
the Gay Men’s Health Crisis organi-
zation to use the event as a fund
raiser.

Funds will be raised through con-
cert ticket sales, a CBS TV broad-
cast of the event in April, a “900”
telephone line setup through
Westwood One, retail promotions,
and donations.

Jim Cawley, senior VP at Arista,

(Continued on page 99)

GBS Brings Back 0ld Pricing
Policy On 12-Inch Singles

NEW YORK—CBS Records, in re-
sponse to dealer requests, has revert-
ed to its previous pricing and return
policies for 12-inch singles and their
cassette counterparts, eliminating its
incentive/disincentive return struc-
ture and lowering the wholesale cost.

The eliminated policy, which had
been in place since September, intro-
duced the equivalent of a $5.98 list
price for selected 12-inch releases,
which wholesaled for $2.99, and an in-
centive/disincentive return policy
with a 30% breakeven point.

The CBS implementation of the
policy in September marked the first
time the company had employved an
incentive/disincentive program for
front-line product. Eliminating its use

for 12-inch vinyl marks a partial re-
treat from the policy, which still ap-
plies to cassette singles.

The restored policy rolls the equiv-
alent list price back to $4.98, with 12-
inch singles wholesaling for $2.81. It
also places no restrictions on returns.
All records, including those issued
while the incentive/disincentive poli-
cy was in place, can be returned with-
out penalty.

Moreover, retailers now gain an
advantage for returns of records
bought while the incentive/disincen-
tive program was in place, notes one
CBS official. Under that policy, retail-
ers would have received less than the
$2.81 they will now get for those rec-

(Continued on page 99)

Capitol/EMI Latin Buys Gara,
Largest Indie Tex-Mex Label

B BY CARLOS AGUDELO

NEW YORK—In a realignment of
the Tex-Mex music market, Capitol/
EMI Latin has bought Cara Records,
the biggest Tejano music indie,
whose product is currently manufac-
tured and distributed by Discos CBS.
The transaction, the value of which
has been put in the mid-seven fig-
ures, becomes effective Jan. 1, 1991.

The deal covers most of Cara’s ros-
ter, including such artists as Xelen-
cia, David Mares, Latin Breed, and
Grammy nominee Emilio Navaira,
and a valuable, 120-title catalog built
by Cara since it was founded by Bob
Grever in 1973.

Two conspicuous exceptions are

Ramiro Ram Herrera and the group
La Mafia. According to CBS, which
has signed it to a seven-album deal,
La Mafia was “the only premier 7e-
Jjano group still unsigned by a major
label.” Both groups, however, still
owe two albums each to Cara, which
Capitol/EMI Latin says will be re-
leased after Cara’s agreement with
CBS expires.

Meanwhile, CBS still has a distri-
bution agreement with a Tex-Mex
production company, La Familia En-
terprises, which produces the product
of Tejano music legend Little Joe
Hernandez.

The buyout of Cara and the sign-
ing of La Mafia were announced al-

(Continued on page 97)

of approximately 1,000 active mu-
sic buyers who were interviewed
at four retail chains (Record
World, Musicland, Camelot, and
Sound Warehouse) in five cities
(New York, Dallas, Minneapolis,
Los Angeles, and Atlanta).

According to one source who has
seen the study, it shows that, of re-
spondents who owned any given
cassette single, 22% also owned
the album from which it was tak-
en. Of that group, 45% had bought
the album first, 54% had pur-
chased the single first, and 1%
couldn’t remember which one they
had bought initially.

Another survey finding is that,
of those who only owned the cas-
sette single and not the corre-
sponding album, 18% said they
planned to buy the album. But
when asked whether they would
have bought the album if the sin-
gle had not been available, 38% re-

Piano Man Storms The U.S. Columbia recording artist Billy Joel celebrates
backstage at the Centrum in Worcester, Mass., on the opening night of his sold-
out North American tour. Columbia executives congratulate Joel on his double-
platinum album, “‘Storm Front,” which reached No. 1, and his single “We Didn’t
Start The Fire,” which earned him a No. 1 single and No. 1 video. Shown
surrounding Joel, from left, are John Doyle, director of sales; Amy Strauss,
director of product marketing; Tommy Mottola, front, president, CBS Records
Division; Rich Kudolla, VP of sales; Kid Leo, VF of artist development; Don
lenner, president, Columbia Records; Craig Applequist, VP of sales; Jack
Rovner, VP of marketing; Jeff Schock, Maritime Music Inc., Joel's management;
Danny Yarbrough, senior VP of sales; Sandie Minasian, associate director of
single sales; Paul Smith, rear, president, CBS Records Distribution; and Walter
Yetnikoft, president and CEO, CBS Records Inc.

(Continued on page 98)

PAULA ABDUL’s “Forever Your Girl” logs its 48th
week in the top 10 on the Top Pop Albums chart, set-
ting a new record for the longest run in the top 10 for
an album by a female artist. The old record was

Houston,” with 46 weeks each. Runners-up are Tina
Turner’s “Private Dancer’” (39 weeks), Janet Jack-
son’s “Control” (87), and Madonna’s “Like A Virgin”
(33).

The only debut album to log more weeks in the top

Abdul Stays On Album Chart ‘Forever’:
Cruise Rides ‘Fourth’ Hit Soundtrack

shared by Carole King’s “Tapestry” and “Whitney-

10 than Abdul’s maiden
effort is Guns N’ Roses’
“Appetite For Destrue-
tion,” which hung tough
for 52 weeks in 1988-89.
Abdul’s album has
been riding the chart for
80 weeks, but it didn’t
really cateh fire until a
year ago. It first hit the

BEAY

GHART

top 10 in late February

and has been listed there
ever since—except for
one week in April when it dipped to No. 11.
The key to the album’s longevity has been a nonstop
volley of smash singles. “Opposites Attract,” a duet
with the Wild Pair, leaps to No. 8 on the Hot 100, be-
coming the album’s fifth top 10 hit. It follows
“Straight Up,” “Forever Your Girl,” and “Cold Heart-
ed,” all of which reached No. 1, and “(It's Just) The
Way That You Love Me,” which hit No. 3. Only three
other albums by female artists have yielded five top
10 hits—Jackson’s ‘““Control,”” Madonna’s “True
Blue,” and Houston's “Whitney.”

TOM CRUISE is not only the top box-office attrac-
tion, he’s also the hottest draw in the pop soundtrack
sweepstakes. The soundtrack to Cruise’s latest film,
“Born On The Fourth Of July,” vaults from No. 193 to
No. 111 in its second week on the pop albums chart.
It's Cruise’s fourth hit soundtrack, following “Top
Gun,” which was No. 1 for five weeks in 1986; “Cock-
tail,” which hit No. 2 in 1988; and ‘“Rain Man,” which
reached No. 31 in April.

Cruise is edging past John Travoita as the most
successful actor in the pop soundtrack wars. Sound-
tracks to three Travolta films were smash hits from
1978 to 1980: “Saturday Night Fever,” “Grease,” and
“Urban Cowboy.”

FAST FACTS: Skid Row lands its second straight top
10 single as ‘I Remember You'’ jumps to No. 9 on the
Hot 100. “18 And Life” hit No. 4 in October. Both

by Paul Grein

songs are from the band’s eponymous debut album,
which has been in the top 25 on the albums chart for 10
solid months. This week it rebounds to No. 15.

Two pop/rock veterans who landed their first top 10
hits in the spring of 1970 are back in the top 15 this
week. Joe Cocker, who broke into the top 10 in May
1970 with “The Letter,” just missed with his current
single, “When The Night Comes,” which peaked last
week at No. 11. Chicago, which broke through in June
1970 with “Make Me Smile,” seems likely to return to

. the winner’s circle with
“What Kind Of Man
Would I Be?,”” which
jumps from No. 23 to No.
15.

Taylor Dayne lands
her fastest-breaking sin-
gle to date as “Love Will
Lead You Back’ enters
the Hot 100 at No. 55.

Sybil’s “Walk On By”
enters the Hot 100 at No.
82. It’s the New Jersey-
based singer’s second hit revival of a '60s classic by
the peerless team of Dionne Warwick, Burt Bachar-
ach, and Hal David. Sybil's update of “Don’t Make
Me Over”’ reached No. 20 on the Hot 100 in December.

WE GET LETTERS: Mike Perini of Schoolkids Ree-
ords in Ann Arbor, Mich., notes that George Win-
ston’s “December’’ has logged more weeks on the pop
albums chart than any other album that failed to
reach the top 20. “December’’—which peaked at No.
54—drops off the chart this week after 169 appear-
ances. The previous holder of this dubious distinction
was the ““Man Of La Mancha” soundtrack, which rode
the chart for 167 weeks in the late '60s, never climbing
above No. 31.

The prolific Perini (who has left Ypsilanti, which he
single-handedly put on the map, at least to faithful
readers of this column) adds that Young M.C.’s “Bust
A Move” was the first single to log 20 weeks in the top
40 since the Police’s “Every Breath You Take” in
1983. The same point was made by J.T. Temple of De-
Kalb, I

Tony Cardone of Camden, N.J., noted two errors in
our recent item on “In The Mood.” Glenn Miller’s
original version first hit the top 40 in October 1939,
which means the song has appeared in the top 40 in
some form in each of the past seven decades. Also, the
song was featured a decade ago in ‘““Hooked On
Swing,” not “Hooked On Classics.” (It was our goof—
Rich Appel had the reference right in his letter.)
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Rolling Stones
up-close,

outrageous
& uncensored.

New On Home Video! <25 x5, the definitive history of the Rolling Stones, told for the first time ever
by the band themselves. Evervthing youever wanted to know about the Stones, plus a lot more you never
knew existed! Rocking with a soundtrack of nearly 40 songs, 25 x 57 takes you inside the Stones’ personal
archives for an intimate look at:

e devastatingly frank interviews with Mick Jagger, Keith Richards,
Charlie:Watts, Bill \Wyman and Ron ‘Vond —underscored by
pare interview segments with Brian Jones anddVlick Taylor

@ incredible live TV performances from thz early years on

‘Ready Steady Go! “Shindig” and “The Ed Sullivan Show”

® rare and never-before-seen film, video and newsreel footage
including Godard's “One Plus One, jamming with Muddy
Waters at the Checkerboard Lounge, urreleased scenes
from “Rock 'n' Rall Circus” and more

@ the chaos at Altamont and the highly controversial

“C**"sucker Blues’ (olus the real story behind the controversy)

e the infamous drug busts (including extremely rare post-bust
interviews) 4

e Mick's movie roles, the Stones' inductiorinto the Bock And Roll
Hall Of Fame, and all the tours from 1964 to 1989...

climaxing with the making of the "Steel Wheels' album

25 x 5. The ultimate rock legend rold by the band who wrote it |

Exclusively on CMV Home Video.

2 hrs. 10 min. :

Fxecutiye Producer: Lore Michaals I9V—49027

Produced by: Andrew Solt »
| ORDER CUTOFF

[Diseributed by CBS Records JANUARY 26 i
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LISTENERS TO ‘/AMERICAN TOP 40
WITH SHADOE STEVENS’’ WERE THE FIRST TO HEAR
ABOUT THE RECORD BREAKING CHART FEATS LISTED BELOW:

I AULA ABDUL BECAME N EW KIDS ON THE

THE FIRST FEMALE SOLOIST BLOCK ARE THE FIRST
TO LAND THREE # 1's IN A AMERICAN GROUP TO HAVE
CALENDAR YEAR! 6 HITS MAKE THE TOP TEN IN

A CALENDAR YEAR!

BECAME THE FEMALE WITH
THE MOST TOP TEN HITS IN
THE ROCKERA . . . 17!

RICHARD MARX IS THE

FIRST SOLOIST IN THE ROCK
ERA TO HAVE HIS FIRST 7
SINGLES GO TOP TEN!

THE AMERICAN TOP 40 STAFF DIGS UP THE FACTS FIRST . . .
AND SHADOE DELIVERS THEM EVERY WEEKEND BASED
EXCLUSIVELY ON THE Billboard- CHARTS.

AMERICAN
* TOP40

ABC Watermark | 3 SABC RADIO NETWORKS

WITH SHADOE STEVEMS

FOR MORE INFORMATION CONTACT PAUL MIRALDI AT THE ABC RADIO NETWORKS 212-887-5218
OUTSIDE THE USA, CONTACT RADIO EXPRESS 1- 213-850-1003
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COMMENTARY I

Crucial Changes Are Already Under Way

ALL ABOARD THE EUROPE 1992 TRAIN

EBY STUART WATSON

There are conflicting views within
the industry on the effect of a single
European market of 320 million peo-
ple—potentially the biggest record
market in the world. In five years or
so, Europe is likely to account for
40%-45% of the world market. This is
something none of us can afford to
ignore.

In my view, most record companies
will have to reconsider their struc-
tures to take into account changing
consumer attitudes to nonindigenous
product, the changing face (and own-
ership) of pan-European media, the
development of centralized “Euro ad-
vertising” and media-buying, the
emergence of powerful pan-Europe-
an retail multiples, and a distribution
revolution.

From a geographical point of view,
the single market could eventually in-
clude all countries on the European
continent. Neutral countries such as
Sweden, Switzerland, and Austria
have already been caught up in the
whirlpool—challenging the concept
that only the 12 countries of the Eu-
ropean Community are involved.
Eastern Europe is also signaling its
desire to join up, and, if the Soviet
Union were included, that would add
a further 460 million people to the
market.

Historically, most major music
companies’ affiliates operating in Eu-
rope have not overlapped to the ex-
tent one would expect. This is partic-
ularly true in the A&R area. You can
hear the chuckles in an A&R meeting
as the product manager goes
through the motions of playing his
company’s latest No. 1 record in, say,
Spain, and tries to get it on the local
release schedule.

Attitudes are changing, however.
Italian dance musie, for example, has
recently proved that music can cross
national barriers. European consum-
ers are increasingly willing to accept
“foreign” artists. This is shown by
the success outside their home mar-
kets of such artists as Vanessa Para-
dis (France), Sandra (Germany), Milli
Vanilli (Germany), Voyageur
(France), the Gipsy Kings (France),
Meccano (Spain), and Roxette (Swe-
den).

European press, radio, and televi-
sion—as they continue to develop at
an alarming rate—have started to ac-
cept music for what it is, and they are
paying less attention to where it orig-
inates.

The days of purely national TV au-
diences are over. By the end of 1992,
aided by the development of direct
satellite broadcast services, there will
be more than 200 TV channels within
the European market, giving people
access to an unprecedented amount
of television. These outlets are being
encouraged to accommodate pro-
gramming from other markets, and
independent producers are already
taking advantage of the situation.

On the radio front, it is no secret
that NRJ, the French FM market
leader, is currently negotiating for
50% of a new London radio station.
Europel, one of France’s leading com-
mercial radio stations, recently
bought a share of Radio Salu (a new
statewide private station in West Ger-

many). The U.K.’s Crown Communi-
cations, similarly, has a 35% stake in
France's Radio FM, and London’s
Capital Radio has shares in France’s
Riviera Radio.

On the television front, Veronica
(Holland’s leading TV and radio chan-
nel) is also planning to expand into
other markets. Italy’s Videomusic
supplies programming to the U.K.-
based Super Channel, and Germany’s
“Formel] Eins” TV show goes out on

lize a fixed format, although autono-
mous national editions are produced.
Satellite distribution is also making a
major contribution to multicenter
printing of magazines and newspa-
pers.

These developments are resulting
in genuine pan-European advertising.
Similar demographics can be target-
ed throughout Europe, allowing the
centralization of marketing cam-
paigns and media buying. The ‘“Euro

‘European media
are paying less
attention to where
music originates’

Stuart Watson is VP of MCA Records

International.

Italy’s DJTV.

A group of multinational media
owners is also emerging on the press
side. They are buying up similar
types of publications in éach country,
enabling them to offer record compa-
nies a cost-effective advertising pack-
age that delivers similar types of con-
sumers in each territory.

The Reader’s Digest-style “fixed
format” concept is helping to achieve
economies of scale, while satisfying
national variations in culture and
taste. This is most evident in the
women’s magazine sector, with such
publications as Elle and Prima now
appearing in many markets. They uti-

ad” with no voice-over and a final
caption in the local language is al-
ready in use, resulting in a huge sav-
ings in production costs.

It is hard to keep track of this ever-
changing pattern. But the media
trends are coincidental with the de-
velopment of a European market.
The advertiser will have to become
more discerning and selective as
prices rise and competition becomes
increasingly fierce.

Early in 1989, an independent rec-
ord retailers’ convention rejected the
idea that the single European market
would have any impact whatsoever. I
wonder how those conference dele-

gates are feeling today, now that the
Virgin megastore in Paris has cap-
tured 3% of the French market and
Virgin has announced plans to open
outlets in Lyons and Marseilles. (Vir-
gin is also targeting other sites
throughout Europe.) Tower, HMV,
and France’s FNAC are expanding in
a similar way. Multinational joint
ventures are springing up all over
Europe.

It won’t be long before the multi-
national retailers are demanding
terms on a pan-European basis—
while the long-term future of inde-
pendent retailers in Europe is moving
toward specialization.

Sales tax (or VAT) rates and dealer
markups seem likely to come in line
with each other, in contrast to the
variances that currently exist. The
U.S. has demonstrated, however,
that it is possible to have tax rates
vary from state to state without fron-
tier controls. Differences of up to 6%
between neighboring states do not
seem to distort trade significantly,
and the EC believes a similar system
could work in Europe.

Collection societies throughout Eu-
rope have always maintained their
national identities. However, they
will have to work more closely to-
gether in the future to ensure contin-
ued growth. And it will be essential
to have some harmonization of copy-
right protection across the wide
range that currently exists.

The distribution business is also
changing dramatically. Companies
like TNT are already moving toward
huge European warehouses, and it
seems that regional operations will
be scaled down to take advantage of
reduced intercountry trucking times,

(Continued on page 73)

WHERE IS THE VINYL?

In the Jan. 13 edition of Billboard, the
ad for Pfanstiehl caught my atten-
tion. “Seeing as how there are 60 mil-
lion turntables in use in this country
and that 4.5 million new ones were
sold last year . . .,” will you please tell
me where these 4.5 million new turn-
table owners are purchasing their
records?

Since the decline of 458 and LPs,
small-market radio stations, as well
as skating rinks, restaurants, bowl-
ing alleys, and other businesses, are
facing a terrible situation as far as
finding vinyl to cater to their audi-
ences.

If you can tell us where to buy sin-
gles and LPs, you will do millions a
good deed.

Stevie Dee Reynolds
WXFY
Middlesboro, Ky.

WANTED: CASH ON CD
What a brilliant idea it is that Bill-
board is going to celebrate Johnny
Cash’s 35th anniversary in the re-
cording business. What if Columbia
Records did something, too?

The Man In Black has brought art
to country music. A proper way to

mark this great milestone is to re-
lease some of his greatest albums on
CD. I would suggest records like
“Ride This Train,” “Blood, Sweat &
Tears,” “Ballads Of The True West,”
“Bitter Tears,” “At Folsom Prison,”
“At San Quentin,” “Gospel Road,”
and “Johnny 99.” Just for a start.
Tore Boe
Bergen, Norway

KLEIN LAUDED

Three cheers for Allen Klein! His
ABKCO Records has given the clas-
sic sounds of the '60s a rightful place
in retail outlets with his carefully as-
sembled compilations. Where could a
connoisseur of the music that pre-
dates rap, hip-hop, and other mecha-
nized drivel purchase, for example,
the great Cameo/Parkway hits, until
Klein issued two double sets of
them?

The hottest new radio format to-
day is “oldies radio”; however, the
sections in record stores that feature
this music are so sparsely filled that
it is laughable. Atlantic and Motown
Records have done a commendable
job of making their classic works
available to the record buyers.

Perhaps somebody will wake up
and issue compilations of the long-
dormant Hickory Records hits: Sue
Thompson, the Newbeats, early Don-
ovan, the Overlanders. Who is sitting
on the masters from Al Nevin and

Don Kirshner’s Dimension Records?
I refer to unavailable recordings by
Carole King, Little Eva, the Cookies,
ete. There is definitely a market for
decently packaged compilations from
the '60s and early '70s. Ask Rhino
Records!

So, Hickory, Amy/Dimension/
Mala, Vee Jay, Tuff, Chess/Checker,
let’s get on the ball and make these
classic disks available!

Bobby Lauser
Salinas, Calif.

JOB WELL DONE

I enjoyed Sean Ross’ perspective on
radio in the '80s (Billboard, Jan. 6). It
was thorough, entertaining, and in-
formative.

I know Ross put a tremendous
amount of effort and thought into
the project—but, from a reader’s
standpoint, it was well worth it! Con-
gratulations!

Doug Erickson
Operations Manager
KHOW/KSYY-FM
Denver, Colo.

Articles and letters appearing on
this page serve as a forum for the
expression of views of general inter-
est. Contributions should be sub-
mitted to Ken Terry, Commentary
Editor, Billboard, 1515 Broadway,
New York, N.Y. 10036,
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What Should Jocks Sound Like?

‘Atypical’ Air Voices Proliferate. ..

M BY CRAIG ROSEN

LOS ANGELES—The timbre of an
announcer’s voice has become less
important than it was, say, 20 years
ago, according to a survey of PDs
who say they are more concerned
with content and how an air-talent re-
lates to the audience.

Listeners, too, seem more willing
to accept a different-sounding voice
as the popularity of such atypical-
sounding jocks as WXRK New York
morning man Howard Stern and
KPWR (Power 106) morning man Jay
Thomas suggest.

“For contemporary radio the crite-
ria is that [air talent] are interesting,
sincere, and enthusiastic,” says
WPOW (Power 96) Miami PD Bill
Tanner. “We want relatable voices. A
jock on the air should sound like a lis-
tener’'s favorite older brother rather
than their father.”

WHQT (Hot 105) Miami PD Keith
Isley concurs. “I've always had peo-
ple that are real and natural, and
don’t have the phoniness to them. A
lot of people that have the ‘radio
voice’ don’t sound like real people;
they sound like announcers.”

When Tanner and Isley put jocks
with “light” voices on Miami radio in
the "70s and early '80s, a lot of radio
people in other markets were baffled.
Yet, over the course of the decade,
night jocks at many top 40 stations
have gone from being big-voiced rock
jocks to younger sounding “teen con-
fidante” types.

KKLQ (Q106) San Diego PD Garry
Wall says, “It’s not enough just to
have a voice, you have to have con-
tent. That is what makes a relation-
ship last, on and off the air. We are
trying to build lasting relationships.
We're not just interested in first im-
pressions.”

WBAM-FM Montgomery, Ala., PD
Fred Cody says, “You do have to
have someone that is able to speak
clearly with some resonance, but
truthfully that is not the No. 1 priori-
ty. I would rather have someone that
can relate to the audience and some-
one that understands the lifestyle of
the listeners.

“Radio station management and
PDs worry more [about jock voices]
than the average listener,” he adds.
“They have a tendency to put a high
priority on it, but it’s not really neces-

‘People that have
the radio voice
don’t sound real’

sary.”

Yet some PDs already seem not
only to tolerate but prefer alternative
radio voices. WABB-FM Mobile, Ala.,
PD Leslie Fram also says she would
“rather have someone relatable than
someone that sounds like Fred Win-
ston. I stress talking to the listeners,
rather than at them.” Changes in
jock voices in the '80s were dramatic,
Fram says. “I don’'t have anyone on
the air now that has the [stereotypi-
cal] deep voice.”

Some suggest that the changes in
the voices of jocks is a reflection of
societal changes. “I think the style of
the way people speak in America has
changed,” says Princeton, N.J.-based
consultant Frank Cody. “That can be
documented by listening to old televi-
son programs, old documentaries,
and old airchecks. We have evolved
from a much more formal style to-
ward a natural and less mannered
way of communicating.” He cites the
popularity of television news anchors
Tom Brokaw and Barbara Walters,
both of whom have atypical voices.

The rise of female announcers over
the last 15 years, which necessarily
broke any station’s wall of deep male
voices, may have opened the door to
male jocks who sound different also.
Cody thinks the women’s movement
may also have indirectly affected the
way men sound on the radio. “There
was a general realization in society
that men can sound sensitive and
don’t have to be rough and tough and
sound like John Wayne.”

Ironically, while male jocks have
broken away from the stereotyped
“big” voice, it may be harder for
some female jocks to get away from

the early “soft and breathy” vocal
stereotype. Fram says that while in
her 12 years on the air, “I've never
tried to be Miss Sultry And Sexy, a
lot of female jocks get on the air and
make that mistake. Other female
jocks get on the air and try to sound
like men.”

“I don’t think the female talent
that is out there has really been
worked with. I don’t think they sound
natural enough. They are either too
sexy or too Joe Jock instead of sound-
ing natural.”

Those who manage to ‘“‘cut
through have something unique to
offer, rather than acting out some
preconceived sexual stereotype,”
adds Cody.

Frantic Function. Urban WJLB Detroit's tribute to legendary jock ““Frantic”
Ernie Durham drew more than 350 radio and record company representatives
Jan. 12. Pictured, from left, are Durham, Stevie Wonder (who played a surprise
set at the tribute), KJLH Los Angeles MD Lynn Briggs, and WJLB's John Mason.

. . . But Impediments Still Pose Problems

LOS ANGELES—If an air person-
ality with a speech problem is re-
moved from his airshift, is it dis-
crimination against the handi-
capped?

Damian Einstein thinks so. Last
year, he was taken off the air after
18 years at WHFS Washington,
D.C., and promoted to APD. In
June, Einstein, who suffered inju-
ries in a 1975 car crash that left
him with a speech impediment,
filed a complaint with the Mary-
land Commission on Human Rela-
tions claiming that the station’s ac-
tions were discriminatory. Ein-
stein is seeking back pay and the
restoration of his airshift.

Einstein’s attorney, Peter
Krauser, is hoping the Maryland
Commission on Human Relations
will expedite hearings on the com-
plaint, leading to a decision some-
time in March. While Einstein’s sit-
uation may be atypical, the out-
come of his case could affect the
type of voices that other broad-
casters put on the air. Although
standards for radio voices became
much less strict during the '80s
(see adjacent story), broadcasters
are still used to picking and choos-
ing the jock voices they want in the

same way they choose their jingles
or records.

“l have great concern for both
[Einstein and WHFS GM Alan
Hay], but especially the broadcast-
ers,” says one major market GM
who asked not to be identified.

‘We have a strong
case of handicap
discrimination’

“The spoken word is what we are
all about. [If Einstein wins] this
can open up all kinds of doors.”

Another major market GM com-
pares Einstein’s situation to that
of a professional athlete. “If an
outfielder breaks his leg and can
no longer run, it’s in the best inter-
est of the téeam to find someone to
replace him. In broadcasting the
ability to speak clearly is a must to
be part of the team. If a person
that has been with the organiza-
tion a long time can’t perform, 1
would try to put them in another
position.”

When Einstein was pulled from
his midday airshift, WHFS man-

NAB Can’t Decide On Voluntary Programming Gode

E BY BILL HOLLAND

WASHINGTON, D.C.—National
Assn. of Broadcasters joint board
members were in “lengthy discus-
sions’’ over reintroduction of a vol-
untary programming code at their
meeting in Rancho Mirage, Calif.,
last week. The board discussed the
controversial issue after hearing a
staff report on the matter, but, in
the end, voted to continue to study
the code idea and asked for further
staff recommendations at its next
meeting in June.

Also passed: a resolution to add
an amendment to the radio techni-
cal improvement bill, H.R. 2714, to

For the latest fall
Arbitron listings,
see page 16

codify the FCC’s 1989 abuse-of-
process license renewal rule.

Another big issue: digital audio
broadcasting. NAB will closely
monitor the potential effect of the
technology, which NAB president
Eddie Fritts says could range from
“little to revolutionary impact on
the industry.” DAB will require
more spectrum space, and the FCC
has not indicated if such additional
space is available.

ANOTHER RKO SALE APPROVED

The FCC, on Jan. 11, approved
the sale of RKO’s WAXY Miami to
Ackerley Radio of Florida for
$12.6 million, about 60% of fair
market value. Ackerley will also
pay $8.4 million to other competing
applicants.

CONGRESS RETURNS
Congress reconvenes Tuesday

WASHINGTON
ROUNDUP

(23), and broadcasters expect fur-
ther support and action on their ra-
dio reform bill. Also in the works is
a modified political candidate
“lowest unit rate” bill, and the om-
inous introduction of beer and
wine ad ban legislation. In addition
to a renewed effort to push a fair-
ness doctrine codification bill is
the expected introduction of a
spectrum fee bill.

NAACP’S MISSOURI CHALLENGES.

Based on a review of EEO and
affirmative action performance of
all major market radio stations in
Missouri, the National Assn. for
the Advancement of Colored Peo-

ple has challenged the license of
three stations in that state: Colum-
bia FM’s KARO Columbia, Mo.,
Communications Fund’s KRJY St.
Louis, and rival KFUO-AM-FM,
owned by the Lutheran Church,
Missouri Synod.

SIKES A FACILITATOR?

“We are at the advent of ser-
vices which mix video, data, and
voice information,” said Al Sikes,
FCC chairman, at a business group
meeting in Chicago recently. “The
information age as it was known in
the ’60s, "70s, and '80s is obsolete.”
He added that the FCC must be-
come more a ‘“‘facilitator’” than a
gatekeeper, lest it “‘unwittingly re-
tard progress,” suggesting that
the commission must explore ways
to increase competition ‘“‘while
keeping government regulation to
a minimum.”

agement claimed the veteran an-
nouncer would be more valuable
handling off-air programming du-
ties. Einstein’s complaint contends
that he was taken off the air be-
cause the station’s management
was uncomfortable with his slow,
sometimes halting speech.

“We think we have a very strong
case of handicap discrimination,”
says Krauser. ‘‘We will be seeking
restoration of Damian to the air
full-time.”

According to Krausner, WHFS
management stated publicly that
Damian was ‘“‘promoted’’ and
moved to off-air duties. That deci-
sion had “nothing to do with his
delivery.

“The whole point of the claim is
that Damian was discriminated
against not because he can’t per-
form the job, but because of his
handicap that has no bearing on
him performing his job.”

Krausner says if Einstein wins
his complaint ‘‘there will be an im-
pact throughout the country, cer-
tainly in employment law. When-
ever there are state laws that pro-
hibit discrimination against the
handicapped, the case will have
profound impact.”

State of Maryland Commission
on Human Relations general coun-
sel Michael L. Foreman agrees. “‘1
think it could open a whole door of
opportunity for the handicapped
individual.”

Foreman likened Damian’s com-
plaint in a generic sense to that of
TV news anchor Christine Craft,
who was reassigned from co-an-
chor to reporter at KMBC-TV Kan-
sas City, Mo. Craft claimed that
she was fired because of her age
and filed a complaint alleging sex-
ual discrimination, claiming that
there was a different set of stan-
dards for the female anchor’s ap-
pearance than there was for the
male anchor. But Craft lost her
case.

“It is like television, if you don’t
look a certain way, you can’t be
on,” Foreman says. “In radio, if

-you don’t sound a certain way, you
y

can’t be on. If Einstein should win,
in a generic sense, it should open it
up to people that sound different-
ly.” CRAIG ROSEN
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Weaver's Stunts Have Life Of Their Own;
WXTB’s Moll Builds Stairway To Tampa

IT MAY BE A FUNCTION of just
how much time has passed since the
mid-'80s, arguably radio’s last really
fertile period for programming inno-
vation, that so many of the names as-
sociated with that time frame have
since faded from industry promi-
nence. Bill Weaver never quite re-
gained major programmer status
during the "80s, but it was still possi-
ble to hear Weaver’s ideas on the ra-
dio, even after he died Jan. 14 at age
71 after a protracted battle with pan-
creatitis and related ailments.

While Weaver is best known for
prompting the “request radio” craze
of the mid-to-late-’60s, and for early
oldies station KWIZ Orange County
Calif., there were less-celebrated but
still influential innovations at his
three California radio stations during
the '80s. Weaver’s “yes/no radio” be-
came, last spring and summer, a hot-
ly contested secret weapon between
programmers, and in some places,
showed up on several stations simul-
taneously.

While WXTB Tampa, Fla.’s deci-
sion to launch with an all-Led Zeppe-
lin format may have had no literal
precedent in Weaver's programming,
the decision to add artists one at a
time by listener suggestion does. So
did the “new format every several
hours” stunt that WHLY Orlando,
Fla., ran on its way to WXXL this
week, and that WFYR Chicago used
going from oldies to AC last fall.

PROGRAMMING: ENERGY GOES EASY

As for WXTB, when its transition
period ended on Jan. 18 with a half
hour of listener phone calls, the sta-
tion remained 98 Rock but went from
classie rock to a much younger, more
current-intensive format under new
PD Greg Moll, formerly of the Re-
search Group. The first half hour of
WXTB, which bills itself as “Pure
Rock & Roll,”” included AC/DC,
“Hell's Bells”; Motley Crue, “Kick-
start My Heart”; Bad Company, “No
Smoke Without A Fire”’; Aerosmith,
“What It Takes”; Van Halen, “Pana-
ma”’; Guns N’ Roses, “Sweet Child 0’
Mine”; Georgia Satellites, “All Over
But The Cryin’”; and Def Leppard,
“R()cki ”

“It’s unbelievable that [WSHE Mi-
ami PD] Bryan Krysz squeezed him
out of the market after just one
week.” That's Epic’s Harvey Leeds
talking about the departure of
WGTR Miami OM Bill Wise for the
station manager post at country
WYAY/WYAI Atlanta. Wise has
programmed in Atlanta before (at
WKLS) and in country (at WQIK
Jacksonville, Fla.). But in the last
year or so, Wise has become best
known for his cameo in Epic trade
ads making fun of Wise’s unusually
tight playlist. Epic, Leeds says, is cur-
rently “having a marketing meeting
to evaluate a new mascot.”

Two weeks after Salem’s takeover
of top 40 WNRYJ Pittsburgh, the sta-
tion has become Easy 104.7, filling
the easy listening vacancy created by
WSHH'’s switch to AC around Christ-
mas. Former KOSI Denver OM Fred
Heller is in. Staffers Suzy Waud
(412-327-2910) and Mike Frazer (412-
372-0218) are out. Heller’s replace-
ment in Denver is Scott Taylor from

WEAZ Philadelphia.

Dave Mason, who joined AC
WBUF Buffalo, N.Y,, last year for
mornings, has officially been named
PD. He will stay on the air ... WQXI
Atlanta, which had been simulcasting
AC WSTR, splits off for Unistar’s
AM Only format by day and Talknet
at night under FM PD Bill Cahill.

At urban WWKX Providence, R.I,
production director John Gary is
upped to PD, replacing Tyler. Part-
timer Rob Rhodes is now MD ...
WAVF Charleston, S.C., PD Jeff
Kent is the new PD of album WRFX
Charlotte, N.C. ... After 15 months
as PD of adult alternative KNUA Se-
attle, PD Bob Linden is out; call 206-
242-6755.

Business news WFBR Baltimore is

by Sean Ross with
Craig Rosen & Phyllis Stark

now WLIF-AM, simulcasting its
FM'’s newly acquired soft AC format
under OM Bob Moke. WFBR, which
was either the first or second Balti-
more station, depending on who you
ask, was the home of Gary Moore,
Arthur Godfrey, Johnnie Walker,
the Flying Dutchman, and others
during its 62-year history. KSJX San
Jose, Calif., has also dropped Busi-
ness Radio Network, and is now si-
muleasting album KSJO.

While the KHJ Los Angeles calls
may be gone forever, the future own-
ers of the current KRTH-AM have
secured the calls for KKHJ for their
planned format switch to Spanish/
AC next month. Part-owner Leonard
Liberman says the return of the
famed “93KHJ” logo is a sales move.
“It reminds agency people of the old
days,” he says. Jose Liberman will
be GM of the station. In related news,
WAMO-AM Pittsburgh, one of the
few stations doing a black/adult
standards mix, has reclaimed its
WYJZ calls of the early ’80s.

After 14 years, WDGY/KEEY
Minneapolis OM David Malmberg is
stepping down and would like to get
back on-air somewhere; call 612-642-
5249. Across town, PD Chris John-
son and a nine-person air staff are
gone at easy listening AM WAYL,
which is now simulcasting classic
rock KLXK.

Lee Stevens is the new PD of soft
AC WRLT-AM-FM (Lite 100) Nash-
ville, replacing Rick Allen, who left
last fall to program co-owned top 40
WWKZ-FM Tupelo, Miss.

Ron Ellis is officially promoted to
PD at country WQIK-FM Jackson-
ville, Fla. Ellis has been handling the
job since Jack Evans left for WYHY
Nashville last fall. He will remain
MD for now . .. David Reyes gets the
PD job at AC KAMZ El Paso, Texas,
after a year as APD/MD.

Following the promotion of Bob

Mallory to GM, veteran programmer
Bernie Kimble is now PD of top 40/
rock WCCK (K104) Erie, Pa. K104
also welcomes WBBG Youngstown,
Ohio’s Shadow Sommers for morn-
ings and Chris Collins from sister
WZMM (now oldies WEGW) Wheel-
ing, W.Va., for nights. Across town,
Ron Arlen, OM of oldies WRIE, adds
PD stripes for AC sister WXKC, re-
placing Dana Bolds.

Unistar AC affiliate WBXQ Altoo-
na, Pa., has gone classic rock. OM Ed
Sherlock has been upped to GM, re-
placing Neil Hart. PD Tom Stevens
adds OM stripes. The station will run
Unistar’s Niche 29 in middays and
overnights . .. At Unistar country af-
filiate KLAV Las Vegas, PD Don
Stubbs is retiring at the end of the
month.

PEOPLE: MORNING PACTS ON PARADE

Both WHTZ (Z100) New York
sources and Morning Zoo co-anchor
Brian Wilson say that Wilson has
been re-signed with the station since
about Jan. 10, and that there should
be an official announcement around
the time you read this. Wilson got a
lot of attention last week with a large
trade ad announcing his availability,
which, Wilson says, he placed during
a period when his renewal talks with
Z100 had stalemated. Ironically, both
sides claim there was an agreement
signed before the ad ran.

Since that time, both WPLJ's Gary
Bryan & Linda Energy and
WXRK’s Howard Stern have been
on the air. making fun of the ad, the
former as part of a new Screw The
Zoo campaign. Bryan has claimed on
air that Wilson’s attorney has sent
him a cease and desist order against
giving out Wilson’s -number on the
air, something Wilson has denied.

There may be a happy ending in
New York, but there is still no resolu-
tion to the morning show question at
WRBQ (Q105) Tampa, Fla. After
claiming morning man Cleveland
Wheeler would be back Jan. 15, the
station now says he is taking a few
more weeks off. But it won’t be the
three months that Wheeler had re-
portedly asked for, and it won’t be
forever, the station says. Meanwhile,
OM Mason Dixon raised more than a
few eyebrows on the morning after
the fall Arbitrons came back when he
turned the station off for three min-
utes in morning drive to protest be-
ing beaten by rival WFLZ.

Finishing first, however, doesn’t
mean that WFLZ's “‘bad stuff about
the Q" press releases have ceased.
The latest one charges that Q105’s
Night Train Lane was told he could
not be best man at the Jan. 20 wed-
ding of WFLZ's Jon Anthony, and
that other staffers have been told
they will be fired if they associate
with WFLZ staffers. GM Mike
Horne claims it was Lane’s choice.

The rock-stars-turned-DJs phe-
nomenon continues at classic rock
WXRK New York, where Mark
Volman & Howard Kaylan, aka
Flo & Eddie, are now doing after-
noons. The ex-Turtles had done a
weeklong audition in the slot sever-
al months ago. The change means
that Tony Pigg goes to middays,
Meg Griffin moves to nights, Jim-

fie Kassab.

and WHIZ Zanesville, Ohio.

E. BRANDT GUSTAVSON, executive VP/chief operating officer of Trans-
World Radio, is named executive director of the National Religious
Broadcasters. He replaces Dr. Ben Armstrong.

PAT REEDY, GSM of KKCW Portland, Ore., becomes GM of WLVK Char-
lotte, N.C. He replaces Mike Buxser, who will become regional VP for
Adventure Communications, as will WKEE Huntington, W.Va., GM Tou-

OTHER 6M CHANGES: WRLT Nashville GSM Ned Horton is upped to GM,
replacing Nick Martin; KEBC Oklahoma City GM Jane Bartsch exits for
similar duties at WOWO Fort Wayne, Ind.

SUN 6ROUP appoints Radio U.S.A.’s Jim Reeder VP/radio & chief operat-
ing officer of its Southwest Division. In addition, its VP/secretary, Ben-
nett Smith, becomes GM of SG’s WOWW Pensacola, Fla.

WHFMT CHICABO has fired seven staffers in a cost-cutting move. They in-
clude VP/radio Torey Malatia and veteran announcer Kerry Frumkin.

STATION SALES: Apollo Radio acquires KKAT Salt Lake City from Brown
Broadcasting and WEZL Charleston, S.C., from Price Broadcasting for a
combined $20 million. WLMX-AM-FM Chattanooga, Tenn., from Chatta-
nooga Radio L.P, to Baum Broadcast Group for $7 million.

RADIO FUTURES COMMITTEE has named 9 winners in its Radio: What Would
Life Be Without It commercial competition. Grand-prize winners are
WBMD Baltimore, KXL Portland, Ore., WKLQ Grand Rapids, Mich.,
WPTF Raleigh, N.C., KBSB Bemidji, Minn., and WQRA Warrenton, Va.
Honorable-mention stations are WJIB Boston, WPKZ Harrisonburg, Va.,

newsline... \

CKLW/CKMR DETROIT promotes CKMR OM Sandy Davis to GM for the adult
standards/oldies combo. Davis remains OM of the station for the time
being. GM Terry Coles remains president of the stations.

e

my Fink is in late nights, and the
Rock & Roll Madame is now
swing. ’

Top 40 KKBT Los Angeles loses
its second morning team member to
TV in as many months. Patty Lotz
exits to work on an undisclosed TV
project, several weeks after comedi-
an Paul Rodriguez left for a CBS-
TV series . .. Big Rick Stuart, p.m.
driver at modern rock KITS San
Francisco, returns to the station af-
ter a few months’ absence.

Former WGCI-FM Chicago PD
Sonny Taylor has joined black/AC
WMMJ Washington, D.C., for
mornings, replacing Paul Porter
(Billboard, Jan. 20). No PD replace-
ment has been named for Porter.

Miami radio veteran Kid Curry,
who left top 40 WHYI (Y100) sever-
al weeks ago, segues across town to
top 40/dance WPOW (Power 96) for
middays, replacing the late Cramer
Haas. Across town, former KITS
San Francisco morning man Alex
Bennett is now doing afternoons at
N/T WIOD Miami. And another
former San Franciscan, KMEL’s
Ron Engelman, joins top 40 WZOU
Boston for mornings.

Veteran Detroit morning man
Deano Day exits that slot at oldies
CKMR to devote his full attention
to his ownership of country WACY
Flint, Mich. Replacing Day is for-
mer Cleveland/Boston personality
Lee Gillette, most recently in En-
gland hosting a syndicated show.
Also, overnighter Scott Miller is
out at CKMR.

Longtime Chicago personality
Bob Dearborn is back in town do-
ing middays on adult standards
WIJD, replacing Bernie Allen.
Across town, WGCI’s Saturday
night house-mixers, the Hot Mix 5,
are out.

After 4/, years in other slots at
top 40 KRBE Houston, Mark Waldi

moves to mornings, replacing
Glenn Beck. Across town, former
KKBQ (93Q) jock Famous Amos
shows up at rival KNRJ (Energy
96.5) for weekends ... MOR Media
principal Steve Warren has relo-
cated to Los Angeles. Reach him at
213-876-1722 or 800-272-5055 ... At
album KUFO Portland, Ore., OD
Matt Williams is now doing mid-
days, while Glynn Shannon joins
for p.m. drive.

After nine months of planning,
urban WFJX (Foxy 107.9) Fort
Wayne, Ind., is set to launch in early
February. Staffers now include PD
Kelly Karson, mornings; Amy
Thomas, middays; David Michaels
from WLTD Lexington, Miss., MD/
afternoons; Duane Landers from
WFKX Jackson, Tenn., for nights;
and Jeff Phillips from co-owned ca-
ble FM COOL for overnights. Kar-
son still needs to hear from record
reps; call 219-493-9239.

EVENTS: B/D&A B/D/BATES OBSCENITY

With album rock and N/T sta-
tions having been the targets of
most of the FCC’s fall rash of inde-
cency citations, it follows that the
most discussed session at Burk-
hart/Douglas & Associates’ annual
client seminar would be the one giv-
en by an FCC lawyer. PDs were told
that they would probably have to
live with the commission’s nebulous
new stance until somebody was will-
ing to take it to the Supreme Court.
One unusual idea that came up at
the B/D&A seminar was referring
to the issue in question not as “inde-
cency,”” which no congressman
would support, but as ‘“modern
speak.” Also discussed at B/D&A
was the success of news/talk sta-
tions in the fall book.

Assistance in preparing this col-
umn was provided by W.T. Koltek.
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Hl RADIO

, W Sp Su Fa W Sp Su Fa W Sp Su Fa
Call Format '89 '89 '89 '89  Call Format ‘89 '89 '89 ‘89  Call Format '89 '89 '89 '89
WBMW adult alt L1 .6 14 13 KTOK N/T 74 59 87 82 WILD urban 28 17 20 16
WUFO urban 1 .9 .8 12 KKNG easy 94 78 88 81  WCRT oldies 12 10 10 11
Following are 12-plus average quarter-hour shares, metro survey | WXRL country 5 12 KBS top 40 81 64 59 77  WRSA easy 6 5 5 10
area, Monday.Sunday' 6 a.m_-midnight. (#) indicates A/rbit/ron HARTFORD CONN—(40) KATT album 78 15 47 16 WEST PALM BEACH FLA —(53)
market rank. These symbols are used: AC=adult contemporary, | Wt i 165 159 155 150 KRXO CLILES 63 54 6'? 66 WEAT-AM-FM easy 180 17.5 186 1.2
adult alt=adult alternative, adult std=adult standards/big band, m;lgzm i‘;‘;nﬂ?y 12.:; 1:;1 15; 1;'2 25?43\ g:]dui::y g? g? ?'0 gg xm{ :(/:T ;g 1;'3 gg g'g
album=album rock, cls rock=classic rock, easy=easy lzste(zzng, WRCH AC 94 90 80 76  KMGL AC 51 64 46 50  WHQT urban 60 45 47 59
modern=modern rock, N/T=news/talk. Copyright 1990, Arbitron WIOF AC 47 56 48 69  KLTE oldies 47 40 37 40  WIRK country 56 54 53 54
Ratings Co. May not be quoted or reproduced without the prior | wprc-PM  oldies 71 59 48 64  WKY country 28 24 30 40 wow top 40 33 39 36 44
written permission of Arbitron. WCCC-FM album 60 51 66 58 KPRW urban 27 3.3 34 16  WSHE album 20 20 25 32
WHCN aibum 64 6.1 58 58 KL religious 9 12 10 WKGR album 28 L7 31 30
WKSS top 40 48 40 59 53 DAYTON, OHIO——(48) WNGS AC 28 24 22 26
W S Su Fa W Sp Su Fa WPOP N/T 24 19 25 26 WeGTZ top 40 86 73 95 97  WHYI top 40 29 22 27 23
w0 'ma 1w o 'ea sq vaa  WNEZ easy 41 31 17 21 WHIO AC 84 88 7. 89  WI0D N/T 18 20 21 23
cal Format 89 %9 8 % Gl Format 8 ' 8 B wore oldies 12 10 12 L8 WHKO country 90 84 85 85  WOLL oldies 28 15 22 23
WAQY album 12 21 15 16  WTUE album 121 92101 83  WMXJ oldies 31 23 24 18
PHOENIX—(23) WKSV religious - LT 10w top 40 18 14 11 11  WWSN AC 73 65 78 65  WPOW top 40/dance 20 .8 15 18
KNIX-AM-FM  country 122 123 114 114 NEW ORLEANS—(35) WLVHEM  Spanish — .7 15 11 wwuDp AC 58 6.1 53 58 WITA ¢ls rock 18 24 15 18
KTAR NI 7779 83 73 WYLDFM  urban 102 93133 151  wprR album 12 9 10 WA album 37 73 78 57 WKIS country 25 15 18 17
KMEO-FM easy 86 64 72 67 WwEzB top 40 117 124 11.1 10.8 CHARLOTTE, NC—(41) WONE country 47 47 33 54  WGTR album 20 10 10 16
KZZP-AM-FM  top 40 89 90 73 65  WQUE-AM-FM urban 115103 108 100 weocrm  country 127 144 91154 WLW AC 37 49 50 39  WPOM urban 12 21 18 15
KUPD album 65 7.7 12 62 wwL N/T 51 48 61 63  \wprg urban 107 106 114 95 WBLZ urban 32 56 33 35  WIQY AC 9 15 L1 13
KKLT AC 52 55 69 58  wMG AC 52 50 51 54 gy AC 58 72 56 00 WYMJ oldies 36 29 38 34  WPBR N/T 12 21 1 12
KKFR top 40/dance 29 2.6 39 57 wBOK religious 33 47 10 48 wekr top 40 83 85 87 80 WCLR easy 10 27 30 40  WAQI Spanish - — — 11
KOOL-FM oldies 23 30 33 45 kqLo oldies 19 17 25 46  wpry album 73 72 15 79  WDAO urban 33 19 25 28 WLYF easy 24 31 15 11
KFY) N/T 26 33 36 37 wew adult std 49 54 50 46  wuye AC 57 72 66 63  WING oldies 31 23 L1 26 WIMI classical 18 15 13 11
KMLE country 25 33 31 31 wurs AC 92 78 62 46  wezc AC 58 53 60 55 WOFX cls rock 15 12 12 18  WAXY AC 15 1.1 8 10
KDKB album 37 34 35 35 WRNO album 46 48 30 38 ey top 40 50 38 38 48 WFC) religious 10 8 18 13  WDBF adult std 8 14 5 10
KoY aduit std 24 30 22 33 WCKW-AM-FM  album 34 39 28 35 wwme oldies 39 36 45 48  WPFB adult std — 12 11 WPBG oldies 7 5 6 10
KSLX cls rock A4 45 43 33 WNOEFM  country 41313435 wpoq top 40/rock 53 49 56 43 LOUISVILLE, KY—(49) WSWN religious 4 7 810
a’:;m ‘a‘;‘:ﬂ‘t‘ostd ‘;‘; ‘;‘; ‘;g i; :‘3(’)‘; C:’dl!“"y fg gg 32 g; WLVK country 61 53 62 37 WAMZ country 17.1 163 16.4 159 ALBANY, N.Y.—(54)
o e 34 30 27 26 WiLD °e|_'e,5 21 17 21 19 WGIv oldies 9 13 1.0 14  WHAS AC 148 12.2 10.8 159  WGNA-AM-FM country 10.8 10.1 8.2 110
T e T WSMB L/‘f‘”s 6 1s L1 1e WXRC album 6 6 3 12  WDJX-AM-FM top 40 120 153 136 115  WROW-FM easy 99 9.4 96 106
KPHxX S 00 g il 11 " 1-5 IS WEGW/WMIT  religious 18 10 10 L1  WVEZ AC 67 59 79 87  WGY AC 93 97 98 103
k0oL e B n . e MEMPHIS—(42) WLRS top 40/rock 42 55 63 74 WFLY top 40 86 7.1 94 79
RO casy R SAN ANTOOﬁIO TEXAS 36 . WHRK urban 150 13.1 143 162  WQMF album 94 83 82 66  WPYX album 89 102 83 78
KONC el s 12 13 12 —(36) WOIA T 78 94 951L2 WLOU arban 74 71 94 61  WGY-FM top 40 40 48 45 62
oS Spanish TR REY KCYY country 95 84 90103  weyy country 101 105 99 109 WRKA AC 64 60 66 48 WKL AC 6.1 60 66 58
KUKQ § S KTFM top 40/dance 7.2 6.0 66 7.7  \wrep album 88 76 88 86  WLSY easy 19 30 30 33  WQBK N/T 48 40 43 43
mocer L top 40/dance 6.2 68 76 65  wycrm top 40 76 61 68 82 WAVG oldies 44 38 32 25 WITRY oldies 36 35 34 43
PORTLAND, ORE.—(25) WORI N/T 79 60 47 57  weum AC 82 91 64 74  WWKY country 8 5 19 18 WQBK-FM  cls rock 53 43 41 38
Ll LTICY 85 89 92107  KmMMx Ac 44 51 45 55 yyps top 40 51 41 44 52  WXLN religious 8 15 9 16 WVKLFM  top40/iock L4 21 23 27
KEX AC 4775 55 82 KCOR Spanish 56 52 36 51 yye N/T 37 33 39 48  WXVW adult std 19 30 28 16  WABY adult std 24 31 26 24
KKCW AC 95 86 87 80 KA country 51 56 53 50 w0k religious 42 56 46 44  WIMT country 17 15 17 13 WHRL adult alt 14 17 16 21
KUPL-FM country 65 65 62 69  KsaQ top 40 33 31 44 48 pup urban 62 61 60 41 WLLV religious 9 1.1 WPTR N/T 10 10 14 17
KXL-FM ] 70 43 62 66  KKYX country 42 54 51 46 ey easy 60 45 65 31 GREENSBORO, NC—(50) WROW casy 21 27 21 17
KxYQ top 40 62 62 70 66  KsMG oldies 39 64 73 45 wpe adult std 31 34 17 21 WIQR country 151 159 153 138 WSHZ 21 19 13 12
:éfm :{ij 23 gg gg :? 2'5; album 2‘3’ i; ig :: KWAM religious 512 6 10 WKRR album 81 92 114 96 RICHMOND VA.—(55)
T . 3 0000 o5 K$SA egs{t y 25 34 47 42 WCRV religious 17 8 8 10 WHMH urban 76 115 7.1 88  WRVQ top 40 1.7 9.4 122 125
e, e 0 0 B0 0 KzEp ;S“m:k 35 31 47 36 WoDZ oldies 13 1.9 10 1.0 WMAG AC 55 57 50 69  WRXL album 116 99 97 121
KK e B oo oAz ORLANDO, FLA. _(43) WKZL top 40 55 58 56 60  WRVA AC 159 147 114 117
KKSN adult std 1.6 2'4 2.6 2'7 KZVE Soanish 21 31 3'0 22 WWKA country 8.6 8.8 10.1 WwWwB AC 44 39 46 52  WCDX urban 79 11.1 10.2 96
i country T RLE KEAN Ag e 3 8 17 20 WSTF AC 91 3,5 82 97  WMQX-FM oldies 48 42 42 49  WKHK country 53 93 15 78
KKCY adult alt 2'7 1'7 2‘2 2'3 KEDA Spanish 22 2.8 1'9 % WIHM urban 60 79 73 96 WQMG-FM urban 41 40 48 45 WPLZ urban 78 18 12 17
Kew i R R rep" o 213 0 1e wssp easy 83 83 66 69 WSIS adult std 51 48 38 45 WIVRFEM  easy 81 54 66 7.1
KUPL country 0 8 1‘1 1‘6 KSAH Sagn.h 0 1'3 13 WHTQ album 49 81 86 67  WKSI top 40 39 39 34 39 WMXB AC 6.7 83 80 47
KPDQ.FM religious SRR KCHL :)b [:S G 1‘1 S 12 WOCL oldies 77 54 70 61  WWMY easy 32 24 19 30 WVGO oldies 1.2 36 30 40
- | : & 1'0 : 1‘0 . o WOMX-AM-FM top 40 79 63 76 61 WAAA urban 20 14 17 20  WQSF AC 26 13 10 19
classica A KxTN Spanish 12 LU 12 oy album 67 52 58 55 WMFR AC 20 27 15 19 WIWR adult std 5 9 8 17
SACRAMENTO, CAL'F—(3°) SALT LAKE C'TY—(38) WDBO AC 58 67 42 47  WRDX AC 4 4 L1 16 WOyl religious 12 11 9 13
KRAK-FM country 16 10 93 KsFl easy 73 94113 wyo AC 55 44 57 45  WHPE religious 20 22 11 14  WANT urban 12 10 17 12
REEK W) R 8-1 85 KKaT country 85 93 S1106 iy top 40 38 42 46 42 WPCM country 11 20 19 14 HONOLULU—(56) .
L 61 63 78 81  ksL AC 70 67 46 18wz N/T 47 52 35 42  WKEW N/T 13 8 7 L1 KQMQ-AM-FM top 40 146 136 119 124
RCTC easy 83 73 76 14 KISNFM top 40 69 73 80 68 g adult alt 34 38 35 35 WMXC AC L1 L6 15 11 KUMU-AM-FM  easy 128 130 96 107
KSEN top 407dance 60 7.4 1.1 7.1  KLZX-AM-FM  cls rock 36 50 30 63 ywy easy L7 25 22 25 WWGL religious 8 14 23 10 KIKI-FM top 40/dance 9.2 105 9.8 102
:Z":S Z:Ezm ;; Zg Zi Z: :gg:"‘""m C‘I’t:"‘"Y ig ;3 gg gg WXX0 religious LI 6 12 19 JACKSONVILLE, FLA.—(51) KSSK AC 88 92 130 98
kYL D dine D ta “;’(‘J N oy 4y WeRD adult std 19 11 15 13  WAPE top 40 158 138 143 140 KSSK-FM AC 65 47 72 72
KAER AC 3'7 3'4 4'7 4'1 KMGR-FM Ao(? 32 2.6 by 4'1 WTLN-FM religious 10 10 10 WQIK-FM country 108 12.2 9.8 104 KRTR-FM AC 58 83 79 68
KQPT adult alt 64 41 49 39  KALL e 55 9h an oo ROCHESTER NY-—(45) WEIZ AC 64 63 84 17  KPOI album 63 65 60 49
KROY top 40 4.8 3'1 3'3 3'3 KLOY-FM AC 30 37 2'2 27 WCMF album 15.3 17.4 156 157 WFYV-FM album 83 83 95 15 KHFX cls rogk 27 21 30 45
KRAK B 4'1 4'3 3'5 2.8 KLWV AC 5 12 2'2 25 WPXY-AM-FM  top 40 109 11.6 109 11.1 WAV AC 55 60 46 53 KCCN Hawaiian 6.3 7.1 51 44
KWOD top 40 3'7 38 34 25 ol e 5 23 24 24 WBEE-FM country 85 89 90102 WHIX urban — — L1 53 KHHH adult alt 33 27 34 42
KFRC ot atd TR AT to"w/dance [y A A 2t wuow AC 90 110 101 81  WivY AC 54 54 52 51 KHVH N/T 38 35 41 40
KSAC classical '7 1'0 '4 1'7 KIQN-FM mzdern 13 22 3.6 20 WHAM AC 95 87 74 716 WCR) country 47 37 55 50 KIKi oldies 5.1 41 32 31
KNBR AC 1'1 1.8 1'7 1.6 KRSP-FM i 56 53 3'7 20 WKLX oldies 60 58 70 76  WOKV N/T 30 31 37 43  KGU N/T 28 28 26 25
) i % 3 8 13 KKWY- :m:m o 22 21 1g WRMM AC 61 55 59 69 WIAZ urban 38 31 35 31 KDEO-FM country 13 24 14 24
Ko oy .8 1.8 1.4 142 R o o 2.2 2-5 % WISH easy 74 47 67 66 WIAZFM urban 56 61 40 27  KDEO country 13 15 L1 15
T i TREE L KRPN zld::Z s 5 1o 13 WOKX urban 52 6.2 56 42  WIOLFM cls rock 23 23 30 26  KAIM-FM religious 8 8 712
NORFOLK, VA.—(32) — N/T a1 17 30 13 WEZO adult std 30 2.9 27 36 WCGL religious 16 15 22 19 TULSA, OKLA.—(57)
o wMIQ top 40 15 13  WSVE religious 13 11 1.8 18 KmoD album 11.0 106 125 9.7
WFOG easy 86 9.0 66100 KUTR religious 10 4 — 12 NASHVILLE—(46) WIAX adult std 8 4 7 11 KWEN country 81117 1.0 95
WCMS-AM-FM  country 87 98 74 88 KISN top 40 4 14 7 10 WSIX-FM country 79 94 89 124 WROS religious 5 3 4 10 KRMG AC 110 93 86 93
WAFX cls rock e BUFFALO, N.Y.—(39) WYHY top 40 148 138 173 116 WRX oldies 6 9 8 10 KMYZ-AM-FM top 40/rock 54 63 73 9.0
WNORAM.FM i el " 9178 68107 womem  comty 12104 82 92 BIRMINGHAM, ALA—(52)  Keez easy %4 82 11 89
— = 6b 1.8 65 WGR-FM album 74 94 76 91 \unr album 89 107 90 79 WIZK-AM-FM  country 175 188 145 161 KAYI top 40 80 93 83 75
. urban IS RS RS wkst top 40 110 95113 91 ooy urban 53 59 71 72 WENN urban 105 110 106 123 KVOO country 74 12 13 15
op A1 5362 WYRK country 100 85 88 88 \iheem AC 78 76 68 66 WML AC 83 10.4 119 82  KVLT oldies 64 49 55 66
WIQI-AM-FM - AC 54 51 56 55 wive AC 93112 91 79 \ous oldies 44 54 68 61 WIRR ols rock 104 82 86 82 KRAV AC 37 42 48 54
WHYK ‘"ba;‘ g; gj ig 2‘: WHTT-FM  oldies 52 52 60 61 ey ols rock 42 58 45 57 WAPLFM  top 40 84 73 80 78 KVOOFM  country 46 47 41 34
WGH-FM top 40 734 43 41 weuF AC 68 86 63 54 .0, easy 91 68 70 56 WKXX top 40 73 7.1 58 70 KQM) AC 35 41 37 27
WLTY oldies 53 44 47 31 wmiQ top 40 45 42 59 51 ey 0] 44 41 40 35 WERC NT 36 56 63 52 KBLK urban 23 18 L1 19
WNIS N/T 22 26 35 31  wUFX cls rock 37 29 44 49 e N/T 33 15 26 31 WATV arban 37 40 40 51  KTFX country 40 2.5 33 13
RIER L 2123 26 30 wBLK urban 48 57 66 47 oo oldies 20 41 L7 32  WAPI adult std 45 37 42 46  KCFO religious 12 6 12
WeCE religious 30 24 33 25 weR i 42 16 40 35 oy N/T 5 .4 6 13 WAGG religious 27 29 36 38 AUSTIN, TEXAS—(58)
LWL e L7 14 43 22 wECK LUTIER 57 58 38 32 yung urban 9 5 12 WoIC religious 29 28 31 26  KasE country 13.4 13.4 12.7 154
WBSK urban 1.8 21 34 21 WWKB N/T 1.2 17 10 19 OKLAHOMA CITY—(47) WZBQ-FM top 40 8 10 14 20 KLBJ-FM album 96 87 92 106
WKEz o2y i adult std A LLL2Z L6 sy MM country 181 149 156 140 WAYE religious 28 8 18 19 :
WOFM album 15 6 19 13  woCxX religious 10 15 10 15 o top 40 Ton oh o (Continued on page 18)
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. e Compiled from a national
QE’ 5§ §o ‘Q x TITLE sample of radio playlists. ARTIST
£2 |82 |2 |25 LABEL & NUMBER/DISTRIBUTING LABEL
* % NO.1 * %
@ 2 6 7 HERE WE ARE L 4 GLORIA EST FAN
EPIC 34-73084/E.P.A. 1 week atNo. 1
2 1 4 9 DOWNTOWN TRAIN & ROD STEWART
WARNER BROS 7.22685
@ 6 9 8 WHAT KIND OF MAN WOULD | BE? CHICAGO
REPRISE 722741
RIFICE
4 P 3 1 39}353750 ELTON JOHN
5 3 1 14 HOW AM | SUPPOSED TO LIVE WITHOUT YOU & M. BOLTON
COLUMBIA 3873017
6 5 2 13 ANOTHER DAY IN PARADISE @ PHIL COLLINS
ATLANTIC 7-88774
@ 10 15 9 JUST BETWEEN YOU AND ME & LOU GRAMM
ATLANTIC 7-88781
8 7 5 12 THE LAST WORTHLESS EVENING @ DON HENLEY
GEFFEN 7-22771
9 9 10 10 El;g?g\‘ ‘7'2(2% AJAESSE JAMES CHER
16 23 10 ANY OTHER FOOL @ SADAO WATANABE/PATTI AUSTIN
ELEKTRA 7-69254
L 4
1 13 16 12 glrclgmegg/ggp SMILE BAD ENGLISH
12 1 8 18 DON'T KNOW MUCH & LINDA RONSTADT/ AARON NEVILLE
ELEKTRA 7-69261
13 8 7 13 WALK ON & MELISSA MANCHESTER
MIKA 873 012.7/POLYGRAM
1 12 1 16 ﬁgfgqrmﬁ & JODY WATLEY
@ 20 28 8 yc(:];ll-l;lN TO HIDE & POCO
177 2 7 WHEN THE NIGHT COMES & JOE COCKER
CAPITOL 44437
AD| 0 | 30 | 6 | SONGHOME ¢ KENNY G
35 | — | 2 | ALLMYLFE LINDA RONSTADT/AARON NEVILLE
ELEKTRA LP CUT
19 % 7 HERE AND NOW & LUTHER VANDROSS
EPIC 34-73029/E.P.A.

21 2% 8 “FMF:QAESE;‘{\BLLIN & TOMPETTY
27 15 12 16 é\x%%y\ @ RICHARD MARX
2 18 21 10 Ll;:ﬂkllbll) YOU KAREN CARPENTER
23 14 13 16 R‘-IIEOVZVAY TO YOUR HEART © SOULSISTER

31 42 4 I'LL BE GOOD TO YOU DONNY OSMOND

CAPITOL 44508
2% 27 31 7 SOMEOQNE THAT | USED TO LOVE BARBRA STREISAND
COLUMBIA LP CUT
29 34 5 THE LAST THING CUTTING CREW
VIRGIN 7-99133
27 23 17 14 E&'Q‘o‘g};@" ALL BACK @ GRAYSON HUGH
* % * POWER PICK % % %

2 | — 2 1 GO TO EXTREMES @ BILLY JOEL

A= COLUMBIA 38.73001
2 2 14 14 !.]E,{WE A LIGHT ON @ BELINDA CARLISLE

@ STARTING OVER AGAIN @ NATALIE COLE

34 44 3 EMI 50
3l % 2 18 IE.'!MS!])'OEzrz{aTO YOUR HEART & ROXETTE
L 4
@ 33 36 7 yc(: ;VlllYlTH MICHAEL PENN
@ 36 43 4 DON'T CRY ILENE & VONDA SHEPARD
REPRISE 7-22777
@ 38 47 4 I'LL BE GOOD T0 YOU @ QUINCY JONES
QWEST 7-22697 /WARNER BROS.
35 2 2 11 WITH EVERY BEAT OF MY HEART @ TAYLOR DAYNE
ARISTA 9895
W N'T ST, @ BILLY JOEL
% | 28 | 18 | 16 | MEDIDNT START THE FIRE
@ 47 _ 13 WAS IT NOTHING AT ALL & MICHAEL DAMIAN
CYPRESS 1451/A&M
38 37 39 6 WOMAN IN CHAINS & TEARS FOR FEARS
FONTANA 876 248-7/POLYGRAM
8 | — 2 PEACE IN OUR TIME EDDIE MONEY
COLUMBIA 3873047
& MILLI
40 20 32 1 E#éygg ON THE RAIN VANILLI
a1 30 19 15 ;gES%\:gIE LOVE THE JETS
. HEARTBREAK STEPHEN BISHOP
42 43 46 4 AMTBAN}{!IC 4.88744
| LOOKED AT HIM & EXPOSE
8| 3 | 8|19 | RN
YOUR FEET @ GLORIA ESTEFAN
w o o[ v GEONYONR C
* % * HOT SHOT DEBUT * * »
NEW) 1 CHIPPIN’ AWAY & CROSBY, STILLS & NASH
o~ ATLANTIC 7.88732 — —
TEADY O ¢ SHAWN IN
NEW) U R
IDN'T | (BLOW YOUR MIND NEW KIDS ON THE BLOCK
4 45 l 37 15 gOLouA 3% 68960 )
T FOR ME @ OLIVIA NEWTON-JOHN

ReEnTRY | 3 | BEACHOULFO

49 32 I 29 7 THIS ONE'S FOR THE CHILDREN  NEW KIDS ON THE BLOCK
COLUMBIA 38.73064
TAYLOR DAYNE
@ NEW) 1 kgSVTE ;Ig;%L LEAD YOU BACK

O Products with the greatest airpiay gains this week. ® Videoclip availability.

B RADIO

FALL "89 ARBITRON RATINGS

(Continued from page 16)
W Sp

Su Fa W Sp Su Fa W Sp Su Fa

Cail Format '89 '89 ‘89 ‘83  Call Format ‘89 '89 '39 '89  Call Format 89 '89 '89 '89
KBTS top 40 9.4 110 102 90  KOMP album 59 63 48 37  WAKR AC — 56 — 63
KKM) AC 94 72 70 78  KEW adult alt 20 29 14 36 WDOK AC — 45 — 62
KHFI top 40 63 70 60 66 KRV AC 42 53 39 34  WONE-FM album — 73 — 55
KEYI AC 64 55 46 42  KWNR AC 25 26 24 27  WGAR-FM country — 26 — 50
KLBJ N/T 45 43 43 42 KLIN AC — 11 18 23  WMMS album — 58 — 50
KPEZ album 24 45 43 41  KNUU N/T 31 25 26 21 wMmJI AC — 46 — 49
KVET country 27 23 22 26 KDWN N/T 19 39 27 16 WLF AC — 61 — 48
KLTD oldies 30 23 32 24 KL AC — 7 16 16 WPHR top 40 — 56 — 44
KAPT easy 41 13 24 23 KMTW album 23 9 16 14  WQMX AC — 34 — 42
KGSR adult alt — 24 29 22 KRRl oldies 9 17 11 13 WIAK urban — 14 — 36
KQFX oldies 32 44 31 22 KENO oldies J 7 13 11  WHBC-FM easy — 41 — 33
KTXZ Spanish 14 13 16 19 GRAND RAPIDS, MICH.—(65) WQAL easy — 32 — 29
KOKE easy 16 1.3 1.1 1.3 WCUZ-FM country 80 7.0 7.0 11.0 WWWE N/T — 24 — 28
KTAE country — 1.3 WOOD-FM easy 78 11.4 102 95 WSLR country — 25 — 24

WILKES-BARRE, PA —(59) WLAV-FM album 77 79 58 85  WNCX cls rock — 25 — 21
WKRZ top 40 13.8 133 149 134  WGRD top 40 77 83106 80  WRQK top 40/rock — 16 — 19
WNAK easy 70 87 73 86  WLHT AC 79 77 78 77 WRMR adult std — 22 — 18
WEZX album 64 71 61 80 WKLQ top 40 80 44 56 65 WQXK country = 2-2 — 15
WARM AC 55 58 76 55  WO0O0D AC 72 74 55 64  WNWV adult aft S 14
WWSH easy 53 54 40 53  WIFM oldies 62 37 60 55 GREENVILLE, SC—(68)
WEJL AC 22 28 40 43  WMUS-FM country 55 48 42 44  WESC-FM country 124 93128 11.8
WMGS AC 54 54 35 49  woDJ oldies 6 7 4 39  wMmyl AC 86 9.4 104 114
WWRB top 40/rock 44 33 46 29  WSNX-FM top 40 50 3.7 56 33  WSSL-FM country 81 84111 93
WGBI-FM AC 38 29 26 28  WFUR-FM religious 29 23 7 20  WANS-FM top 40 118 104 9.3 83
WOLS country — — 22 24 WYXX AC 24 21 27 16  WSPA-FM easy 83 73 72 79
WARD N/T 23 22 13 21 weuz country 27 31 30 15  wwwz urban 54 78 61 6.1
WBAX adult std 24 21 11 18  WKWM urban . 1.3 17 24 19  WFBC-FM AC 87 90 79 56
WEAY oldies 17 22 20 18  WHTC 12 23 11 WCKN cls rock 52 41 57 54
WHLM top 40 28 18 26 138 SYRACUSE NY—(66) WCKZ top 40 47 38 38 44
WSBG top 40 16 1.2 18 18  wyyy AC 14.7 11.8 157 14.1 WHYZ urban 24 13 7 30
WSGD oldies 30 27 34 18 WNTQ top 40 15.3 13.9 10.0 11.4 WSPA AC 34 23 21 21
w220 album 13 14 9 138 WSYR AC 10.0 10.8 100 9.6 WFBC N/T 1.6 25 15 20
WGB! country 21 13 13 16  WRHP easy 77 65 66 69  WBBO-FM adult alt 13 21 11 16
WWOL AC 4 6 10 16 WAQX album 62 78 73 6.7 WASC urban S5 10 1.3 13
WICK easy 21 21 10 15  WKFM cls rock 59 74 73 62 WMUU-tM easy .1 1.1 12 13
WCNR country 8 7 — 13 WSEN-AM-FM  oldies 49 58 58 55 WWMG oldies S5 10 11 12
WFMZ easy 13 9 15 13  wrBL adult std — 7 28 45 WBFM AC — 6 — 10
WILK N/T 1.5 13 10 13  WHEN AC 32 42 33 33 KNOXVILLE, TENN.—(69)
WHXT top 40/dance 1.1 17 10 L1  wEZG easy 46 27 27 31  WIVK-AM-FM  country 325 34.1 351 377
WXPX oldies 6 7 — 10  wPCX country 23 40 2.1 21  WOKI top 40 103 116 11.2 11.2
RALEIGH/DURHAM, N.C.—(60)  wour album 8 6 9 18 WEK easy 82 89 97100
WROU album 74 10.1 87 82  WSCP-AM-FM country 22 8 13 18  WIMZAM-FM  album 150 107 11.0 94
WQOK urban 72 72 75 76  WNOR country 25 26 15 17  wmYu AC 144 137 127 91
wDCG top 40 90 81 7.1 72  WXRA adult std 16 5 6 15 WKGN urban 6 20 15 20
WRAL AC 73 81 60 72 WMHR religious 6 18 16 13  WCKS AC 10 15 15 16
WPTF AC 81 78 89 7.1  WRCK top 40 — — 4 10 WGAP country 23 11 15 16
WQDR country 93 64 62 69  WSGO 10 — 10  WKNF oldies 7 21 18 18
WFXC urban 92 58 56 66 AKRON 0HIO—(67) WQBB adult std 11 1.1 8 14
WTRG oldies 26 55 56 56  wKDD top 40 — — 87 WRJZ religious 1.5 1.3 1.3 14
WYLT AC 47 36 24 5.1 WNIR N/T _ 5_3 — 74 WSEV country 6 1.1
wzzy top 40/rock 2.7 30 65 43 (Continued on page 20)
WNND adult alt 14 18 22 34
WONC adult std 29 18 14 30
WLLE religious 2.5 1.7 43 26 —
WOUR religious 1.8 30 16

ALLENTOWN, PA. —(62)
WFMZ easy 146 12.8 142 14.1
WLEV AC 110 135 107 127
WwZz0 album 122 11.1 115 95
WAEB-FM top 40 10.8 109 108 83
WHXT top 40/dance 59 6.7 57 79
WAEB AC 46 55 57 43
WEST adult std 29 42 18 41 ATTENT'ON 200 TRIVIA MYSTERY VOICES
WKAP NT 45 20 29 39 FROM CHARLES MANSON
e S S RADIO STATIONS TO ALBERT EINSTEIN.
WEAZFM  AC 12 22 11 18 . GREAT FOR CONTESTS
WXTU country 14 28 39 15 | | All formats: Did you run ON DJ OR TALK SHOWS.
WYNS oldies 8 6 10 13
e N/T R RCE countdowns of the BEST SEND FOR 5 FREE VOICES
WMGK AC J 6 310 OF 1989...THE BEST OF AND COMPLETE LIST.

TUCSON, ARIZ—(63) THE 1980’s, TOP 500 OF :
KRQQ top 40 230 215 209 167 e GARLIN SOUND ENTERPRISES
KLPX album 89 79105100 | | ALL TIME, etc? | would 7021 HATILLO AVE
KCEE/KWFM  oldies 70 97 86 99 ||ke to add a Copy of your :
KiIM-FM country 104 69103 9.3 ) WINNETKA, CA 91306
KKLO AC 76 80 89 63 list to my personnal col- PHONE (818) 347-3902 |
KGVY adult std 36 29 27 53 lection. Please send to:
KNST N/T 40 40 32 49
KMRR adult std 39 35 25 39
KUPD album 27 30 25 36 JJ GASHMAN GET YOUR
KXEW Spanish 29 9 28 35 MESSAGE TO
KQYT easy 21 26 17 20 157 Kansas Road K§¥A8rf«0[)r50
KTUC N/T 16 18 9 19 .
KItM country 27 39 30 17 | | Pennsville, N.J. 08070 PERSONNEL.
KTKT AC 9 23 13 17
Kvol religious 3 6 913 PLA(.:I,EOBle"R AD
LAS VEGAS—(64) .
KFMS-AM-FM  country 13.2 113 108 120 QUALITY RADIO ID'S CALL
KLUC-AM-FM  top 40 76 100 87 103 20 Cuts-Only $750 Complete! 1 (800) 223-7524
:’S‘i ngt " lgg gfl" ;2 :g Demo Available (414) 771-6505 ASK FOR
KYRK top 40 51 53 75 50 s JEFF SERRETTE
p Terry Sweet & Associates, Inc.

KKLZ cls rock 59 57 56 49 T IR IN NY STATE
kMo oes ey Milwaukee, Wi 53226 1(212) 536-5174
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HOW WELL
YOUR AD
woRKs XX

Put your ad in the high-

...DEPENDS

ON HOW
WELL IT'S

> Record & Tape Manufacturing

Recore tries Equi t
For ‘h.e dus quipment ‘
powered padkage that 4 Audiol Vide©™ > ope Pckoging & Lobeing
Works CI“ year Iong 'o A > Professional Record/Tape/

reach buyers of manu-
facturing/pacdkaging equipment
and services.

Four reasons why IMPD is tize year's best
The Industry Standard

When creative directors, designers, manufacturing executives and

purchasing agents need raw tape, packaging services, duplicating/
replicating—anything and everything that goes into the production of
the end-product—this is the source they turn to first. The annual IMPD
features over 2,500 suppliers and 3,729 fully updated domestic and
international listings, including:

¢ Manufacturers of Audio & Video Tape
e Manufacturers of Audio/Video/Tape Equipment
® Professional Services & Suppliers
> Plating, Mastering & Pressing Plants
> Tape Custom Duplicators
>> Compact Disc Replicating & Manufacturing Plants
> Compact Disc Replicating & Manufacturing Systems & Equipment
> Video Replication
> Packaging Services
> Cartridges, Cassette, Reel & Parts, Jewel Box Manufacturers
> Envelopes & Mailers
> Jackets, Sleeves & Labels
> Polybag & Shrinkwrapping
> Record & Tape Duplicating & Processing Equipment
> Record & Tape Processing Equipment

CD Supplies & Accessories
> Raw Material
e Video Music Producers/Production Facilities
e International Product/Service/Supplier Listings

As an IMPD advertiser, you’re guaranteed
placement of your ad in the category that assures
maximum visibility and response!

365 days a year, reaching buyers actively shopping for the products
and services they need. '

E Total Market Coverage With just one ad in IMPD, you reach

a Year-Long Ad Life Your ad in IMPD works day in and day out,

more than 25,000 potential buyers in 103 countries responsible for:
e A/V Duplication e Production and Post Production
e CD and Audio/Video Packaging & Printing

Bonus Distribution IMPD will be distributed at:
o ITA o AES e Other Industry Conventions

Don't miss this once-a-year opportunity to get year-round exposure and
response. Call today to reserve your ad in the only International
Manufacturing & Packaging Directory!

Publication Date: May 1990 ¢ Ad Closing: March 19, 1990

Billooare

For more information worldwide, call Ronald E. Willman, Publisher, Billboard Directories,
(212) 536-5025; Norm Berkowitz, (212) 536-5016; or Arty Simon, (213) 859-5369 or 5349.
Peggy Dold, (212)-536-5089, 1-(800)-223-7524; Tony Evans, 01 323 6686.
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E RADIO

ARBITRON RATINGS

(Continued from page 18)

W Sp Su
Call Format '89 '89 '89 '89
WIFC country — — — 10
WUTK N/ — 8 — 10
OMAHA, NEB.—(70)
KFAB AC 159 143 129 15.8
KQKQ top 40 17.0 15.0 166 13.3
KEZO-AM-FM  album 129 13.2 131 130
KEFM AC 55 6.7 7.4 83
KESY-AM-FM  easy 76 81 80 82
KGOR oldies 70 69 84 75
WOW-FM country 70 77 713 10
wow country 60 55 36 42
KOIL oldies 43 42 38 32
KOMJ AC 21 23 39 27
KKAR N/T 19 21 1,9 24
KFMQ album 12 12 14
FRESNO, CALIF—(71)
KMJ N 11.6 58 11.1
KBOS top 40/dance 7.5 8.1 83 9.0
KNAX country 70 56 92 86
KKDJ album 83 55 55 6.1
KYNO-FM top 40/dance 4.6 48 54 6.0
KFSO oldies 54 50 53 57
KRZR top 40/rock 59 51 48 52
KoJY easy 61 88 57 47
KFRE country 30 40 23 41
KGST Spanish 25 45 40 38
KFYE AC 33 29 18 31
KEZL easy 12 22 24 28
KFIG-FM AC 39 35 38 25
KTHT AC 20 18 17 22
KCLQ cls rock 33 22 24 17
K0QO-FM Spanish 34 30 32 12
KXEX Spanish 1.6 2.2 42 11
KEAP Spanish — 15 1.0
TOLEDO, 0HIO—(72)
wIoT album 114 129 97 127
WKKO country 9.1 96 109 107
WRON top 40 118 11.3 11.6 105
WLOR easy 93 87 82104
WWWM AC 91 69 99 76
WMHE top 40 97 77 93 75
WSPD AC 57 57 55 59
WIR adult std 40 68 49 36
WT0D country 26 33 24 35
WCWA oldies 13 23 17 28
CKLW adulf std 33 36 49 25
WVOI urban 28 32 271 17
wiLB urban 10 1.1 8 13
WRIF album 6 5 7 11
WMTR-FM oldies 3 5 5 11
SPRINGFIELD, MA.—(73)
WAQY album 86 98 107 96
WHYN-FM AC 82115 97 85
WMAS-FM AC 73 92 80 85
WMAS adult std 59 53 40 77
WTIC-FM top 40 91 76105 75
WHYN AC 82 83 78 71
WRCH AC 101 7.2 61 65
WCCC-FM album 29 22 31 a1
WWYZ country 26 35 30 38
WORC-FM oldies 26 17 20 28
WNNZ oldies 35 27 18 22
WHMP-FM top 40 32 24 29 21
WAAF top 40/rock 26 18 13 19
WTIC AC 21 13 18 19
WHMP AC 19 18 17 17
WHCN atbum 14 13 6 15
WSPR N 8 12 21 13
WKSS top 40 12 16 17 11

- MAMMOTH ROCK"T"3

Compiled from reports issued by the Propaganda
_ - Department at Mammoth Records. -
_ARTIST . : ALBUM -

blackgirls procedure
Just released, produced by Joe Boyd

BLAKE BABIES earwig
#14 College Chart, #1 Breakthrough Cut CMJ

Dash Rip Rock Not Of This World

Jim Dickinson produces follow-up to Ace of Clubs (February)

Sidewinders ca) Auntie Ramos’ Pool Hall
Arizona band’s sequel to Gavin Top 5 Witchdoctor (April)

The Veldt (capito) Marigolds
Debut release is produced by Robin Guthrie (May)

NC Bands frequeNCy
Up and coming North Carolina bands get heard (March)

THE FUTURE
mamm@th T FUTURE

ADVERTISEMENT
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MODERN ROCK ™4cks-

Compiled from Commercial and
College Radio Airplay Reports.

WKS. ON
CHART

of | 3 | o TITLE ARTIST
Iy |25 ¢ LABEL & NUMBER/DISTRIBUTING LABEL
* % NO.1 # * i
@ 1 4 9 HOUSE THE PSYCHEDELIC FURS |
COLUMBIA LP CUT 2 weeks at No. 1
@ 3 5 6 OU1JA BOARD, OUIJA BOARD MORRISSEY
SIRE 7-. 21424/REPR SE
@ 0 | — 2 CUTS YOU uP PETER MURPHY
BEGGAR'S BANQUET 9140/RCA
@ 5 6 10 STANDING THERE THE CREATURES
GEFFEN 7-21383
@ 15 | — 2 HEAD ON THE JESUS AND MARY CHAIN
WARNER BROS. LP CUT
MYTH MICHAEL PENN
6§ | 4 10| n | NOMY
M o
7 6 8 9 l’:E(gF%SE 7-22667 ERE: 5245
18 _ 2 THE SENSUAL WORLD KATE BUSH
COLUMBIA 38 73098
9 8 16 4 WHERE DO WE GO FROM HEAVEN  MIGHTY LEMON DROPS

SIRE LP CUT/REPRISE

= g’_ Compiled from national album rock
QE <'7>§ §o ‘;;"5 TITLE radio airplay reports. ARTIST
Iz | <2 | &2 z 5 LABEL & NUMBER/DISTRIBUTING LABEL
* & NO.1 & %
@ 9 6 | 10 | BADLOVE ERIC CLAPTON
DUCK LP cuyn:vmss 1 week at No. 1
e © r———
2 3 9 9 PEACE IN OUR TIME EDDIE MONEY
COLUMBIA 38.73047
3 1 1 | 10 | DOWNTOWN TRAIN ROD STEWART
WARNER BROS. 7-2268%
@ 15 | a1 | 3 | WHATIT TAKES AEROSMITH
GEFFEN LP CUT _ =
@ 6 | 10 | 9 | ANYTIME MCAULEY SCHENKER GROUP
CAPITOL 44471
@ 12 | 20 | 8 | BLACKVELVET ALANNAH MYLES
ATLANTIC 4-88742
@ 91 | — | 2 | THE DEEPER THE LOVE WHITESNAKE
~ GEFFEN 4-19951
3 4 3 | 15 | AGIRLLIKE YOU THE SMITHEREENS
EN!GMA 44480/CAPITOL
9 5 7 | 11 | 1CANTEXPLAIN SCORPIONS
MERCURY 876 190-4/POLYGRAM
20 | 33 | 4 | !WISHIT WOULD RAIN DOWN PHIL COLLINS
ATLANTIC LP CUT
7| s || KVESONG e
IF DIRT WERE ' HENLEY
12 8 13 10 G';FIF)EY’}LP CUET BOTEARS DON Y
(3| 13 | 16 | 7 | FIGURE OF EIGHT PAUL MCCARTNEY
CAPITOL 44489
BEST OF WHAT | BAD ENGLISH
14 11 21 6 EPFC J’CUT ‘EPA lp L
DEVOLUTION WORKIN' MAN BLUES THE ALARM
151 9 |15 9 | Bshre
7l g ngcﬁ;m DAYS GIANT
D[ s [ | ¢ | NoMore, i
9 | 78 | 7 | THEHOUSEIS. .. STEVIE RAY VAUGHAN & DOUBLE
EPIC LP CUT/EPA.
M MICHAEL PENN
% | 3| 7 | NoM™
R
3 | a0 Il FRESTO, . RUSH
21 | 24 | 26 | g | GIMMEYOUR GOOD LOVIN' DIVING FOR PEARLS
EPIC 34-69036/E.P,
@ 2| | 5 | 160TO EXTREMES BILLY JOEL
COLUMBIA 38-73091
23 | 27 | o [s;7] \REMEMEER You SHIBIRON
33 | — | 2 | DIRTYDEEDS JOAN JETT
BLACKHEART 34-73215/E.PA.
%5 | 14| 8 | 14 | JERRIFYING ROLLING STONES
PRETENDING ERIC CLAPTON
26 10 5 12 DUCEE-22732/REPRISE
27| 28 | 25 | 10 | LETLOVERULE LENNY KRAVITZ
% | — | 2 | TOOLATETO SAY GOODBYE RICHARD MARX
l—— £M: 50234
# % % POWER TRACK % %
@| 45 | — | 2 | ALMOSTHEAR YOU SIGH ROLLING STONES
COLUMBIA 38-73093
37 | 39 | 4 | HOUSE OF BROKEN LOVE GREAT WHITE
CAPITOL LP CUT
GD| 43 | — | 2 | SWEETSOULSISTER THE CULT
SIRE LP CUT/REPRISE
GD)| a4 | — | 2 | SOMETIMES SHE CRIES WARRANT
COLUMBIA 38-73095
3] 16 | o IR SHOWDONTTELL RUSH
R EART
3 | 23| 19 | 13 | KICKSTART MYH MOTLEY CRUE
35 | 22 | 18 | 9 | IHAT'S NOT HER STYLE BILLY JOEL
36 18 1 14 JUST BETWEEN YOU AND ME LOU GRAMM
_ATLANTIC 7-88781
GD| = [ [ | o, EoE
0 | 24| 21 | WAT 59323 You BONHAM
39 | 40 | 3 | 7 | ALLOVERBUT THE CRYIN' THE GEORGIA SATELLITES
ELEKTRALP CUT
a0 | 39 | 29| 9 wgg;n GROUND RED HOT CHILI PEPPERS
ET ME G MELISSA ETHERIDGE
41 35 17 n lLSLAND LIE’ CU? |
46 | — | 2 | FLYHIGH MICHELLE ENUFF Z'NUFF
ATCO 7-991 35
CE IN THE :R*O *DFLASHMAKER* ext TOM PETTY
A FACE IN w P
@] newp | 1 | ARACEN 0
—— Seil
DEAD
@ | 47 I 49 | 3 | JUSTALITTLELIGHT GRATEFUL
, DON’ AWAY
(@5)| NEWp | 1 | BROTHER DON'T YOU WALK HOOTERS
WHITESNAKE
s | a [ v | 3| £99LFOR YOUR LOWING
a7 | 41 | 35 | 19 | LOVEIS ALONG ROAD TOM PETTY
PRI i BAD ENGLISH
NEW) 1 EFBC (3:«57259%2.‘{:5 G g
R 'SA... EDIE BRICKELL/NEW BOHEMIANS
NEWD | 1 | SHARDRAINSA w
OF FI ALICE COOPER
2 ||| | HousEornee :

O Tracks with the greatest airplay gains this week. The Flashmaker is the highest-debuting track of the week.
The Power Track is the track on the chart that shows the largest increase in airplay over the week before.

T H

=SS ECA

R

MARCH BEGINS ON
JANUARY

LENE LOVICH

5

4

2nd

M A R CH

PATHFINDER RECORDS

(212

) 995 -

P

8112

10| 7 | 15| g | BABYDOLL LAURIE ANDERSON
WARNER BROS. LP CUT
M| 11| 3 | 1a | PROUDTO FALL IAN MCCULLOCH
SIRE 7-22924/REPRISE ol
D| 17 | — | 2 | GETTING AWAY WITHIT ELECTRONIC
FACTORY IMPORT
13| 12|17 | &4 | DONTLET ME DOWN, GENTLY THE WONDER STUFF
POLYDOR LP CUT
R HE MODE
M| 13| 23 [ 3 | QANCERO s DEPEC
@ 20 | 11 | 9 | DRIFTING, FALLING THE OCEAN BLUE
SIRE LP CUT/REPRISE
16 16 18 7 Pv?!iflillN 1T NINE INCH NAILS
17 2 2 14 LOVE AND ANGER KATE BUSH
COLUMBIA 38-73092 B
27 | _ | 5 | BLUES BEFORE AND AFTER THE SMITHEREENS
CAPITOL LP CUT

19 21 21 8 | WANNA BE ADORED THE STONE ROSES

SILVERTONE 1301/RCA

BIRDHOUSE IN YOUR
NEW ’ 1 ELEKTRA 7-64998 SO

THEY MIGHT BE GIANTS

AND TA

NEWD | 1 | HEREIAM (COME AND TAKE ME) UB40

14 I 7 14 | LET LOVE RULE LENNY KRAVITZ
VIRGIN 7:99166

NEW’ 1 'R‘C;AAZQ?Q) BLADES OF LOVE THE SILENCERS

24 | 25 | 7 | BURNING INSIDE MINISTRY

SIRE 7-21384/WARNER BROS,

19 | 22 | & | ONTHE GREENER SIDE
MERCURY LP CUT/POLYGRAM

MICHELLE SHOCKED

28 19 14 HIGHER GROUND RED HOT CHiLI PEPPERS
EMI 50226

83&3%&%’@3@@

25 | 22 | 11 | LASTCIGARETTE DRAMARAMA
CHAMELEON LP CUT
23 | — | 2 | STEADYON SHAWN COLVIN
COLUMBIA 38-73061
2 | 13| 9 | SECRETS THE PRIMITIVES
% | — | 2 ESTIFY ELEVENTH DREAM DAY
ATLANTIC LP CUT

Billboard, copyright 1990. () Tracks with the greatest airplay gains this week.
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RADIO I

Big Money Talks, But Few Prizes GCan Walk Alone

B BY PHYLLIS STARK

NEW YORK—Which would you
rather win: Elton John concert tickets
or the tickets plus the piano John
used during the show? It’s an in-
creasingly asked question as promo-
tion directors find simple on-air give-
aways are not effective against big
money contests and similar promo-
tions. Although albums, concert tick-
ets, T-shirts, and, recently, videos
have been staples of on-air promotion
in the increasingly competitive radio
marketing environment, promotion
directors are now turning simple
giveaways into elaborate, value-add-
ed promotions.

Concert tickets are a good exam-
ple. Promotion directors have always
known that throwing in passes to
meet the band backstage enhances
the giveaway. But there are other,
more creative perks. Top 40 WPHR
Cleveland, for example, took 60 lis-
teners to a haunted house before an
L.A. Guns concert on Halloween. The
winners were then taken to the con-
cert complete with backstage passes.
The hook was that the band actually
joined the winners on the bus ride
and tour of the haunted house.
WPHR was also responsible for the
Elton John piano giveaway.

Classic rock WKLH Milwaukee
has awarded concert tickets and pro-
vided for a babysitter so a winning
couple could attend the show. “Al-
though CDs, videos, and concert tick-
ets are the standard fare, when we
give them away, we try to really em-
bellish them,” says WKLH market-
ing director Brad Wallace. “It’s the
only way to position ourselves
against everyone else. If we play the
top 96 CDs of the year, we give the
winner all 96 CDs. You have to give
them something that they couldn’t
get otherwise to gain importance in
their lives.”

Despite this new creativity, most
promotion directors surveyed for this
article agree that cash is still the best
on-air giveaway item because, as top
40 KIIS Los Angeles marketing di-
rector Karen Tobin puts it, “people
can spend it for their own needs.”

Everyone also agrees that cash is
one prize that needs little embellish-

o

Homeless Bound. Adult alternative WQCD (CD101.9) New York and GRP Records’ second annuat all-star concert raised
more than $50,000 for the Partnership for the Homeless. Pictured with the check, from left, are WQCD's Jeri Calziello, GM
Ray Gardella, Paul James, and Ed Hurley; John Turcott of Partnership for the Homeless; Jule Lokin of New Audiences;

WQCD’s Jane Shayne; and GRP Records’ Larry Rosen and Mark Wexler.

ment. They also agree that there is
such a thing as too little cash to give
away, but they disagree on how little
is too little. Most say that $100 is the
minimum cash giveaway. Any less,
they say, is a waste of time.

But Jean Simone, promotion direc-
tor of top 40/dance WI0OQ (Q102)
Philadelphia, says that any amount
less than $1,000 is too little money to
be a worthwhile promotion, and even
with that amount, “you have to build
it up into a great promotion by giving
away a whole bunch of little stuff as
well. For example, anyone who tries
but doesn’t win the money gets a T-
shirt or a keychain.”” Simone also
notes that cash in any amount is a
most effective giveaway at Christ-
mas time,

But Wallace disagrees about the
importance of cash. “The top 40s are
the money leaders in nearly every
market,” he says. “But money is ima-
geless unless you're doing a lot of it
[e.g. Birthday Bucks contests]. Life-
style giveaways work much better
for us. If I can give someone $96 or a
CD player that cost me $96, I'd rather
give them the CD player.”

And Tobin cites lottery tickets as a
great alternative to cash when the
lottery jackpot is attracting attention

feeonserrey

Autograph Hounds. Album WYNF Tampa, Fla., recently raised more than
$27,000 at its third annual Children’s Home Benefit Auction. Among the items
auctioned off were an autographed Rolling Stones Fender Strat guitar ($9,000);
a Paul McCartney autographed “Back In The USSR” LP ($450); and a Doobie
Brothers autographed poster ($350). Guest auctioneers included Jonathan
Caine and Neil Shoen of Bad English. Pictured with the loot, from left, are
WYNF’s Jon Volmar, Marsha Longo, and Steve Patrick.

in the market. And, even though she
agrees that cash is still the best give-
away, she says “a hot concert ticket
can be just as exciting.”

MORE POWER PIGGERY

Top 40 WFLZ (The Power Pig)
Tampa, Fla,, is currently running a
Menu Of Madness promotion that
works like an outrageous stunt con-
test—only backwards. In the WFLZ
variation, the station suggests the
stunt and then finds a listener who
will volunteer to do it. Listeners may
choose from among what promotion
director Darcel Schouler calls a

PROMOTIONS

“smorgasboard of stunts” that range
in prize value from $100 to $1,000.

Among the stunts on the menu:
snorting an oyster through your
nose, eating a can of Alpo, drinking
milk from a live cow, wearing live liz-
ard earrings for an hour, and soaking
in a tub of Beenie Weenies for 93 min-
utes. One listener ate a lit cigarette
while another, a power company em-
ployee, dressed in drag for a day at
work.

WFLZ PD Marc Chase got a lot of
attention at his previous station,
WYHY (Y107) Nashville, for giving
away a marriage and a divorce. Top
40 KHYI (Y95) Dallas ran a three
week promotion known as the Mar-
riage And Divorce Hotline earlier
this month. Listeners could call the
24-hour-a-day hot line and leave a
message explaining why they should
be awarded $1,000 toward either a
marriage or a divorce. The more out-
rageous the story, the more likely it
was to win. The first winner, for ex-
ample, said he was seeking a divorce
after his wife tied him to a bed and
used her Epilady to remove all of his
body hair.

Several stories were aired each
weekday morning, with a winner se-
lected on Thursday. Winners received
$1,000 toward their marriage or di-
vorce plus a trip for two to London to
see Rod Stewart. Winners were told
that they could bring either their
spouse, their ex-, or their lover on the
trip.

IDEA MILL: CABLE RADIO
WWDB Philadelphia simulcast

with cable TV’s C-SPAN for four
hours earlier this month. Viewers
were given a live, behind-the-scenes
look at talk radio. C-SPAN can be
seen in 47 million homes throughout
the country. Guests included Penn-
sylvania congressman Curt Weldon,
syndicated advice columnist Jeffrey
Zazlow, and Philadelphia district at-
torney Ron Castille.

Top 40 WNCI Columbus, Ohio,
held a car giveaway promotion called
Guess Who's In It And Win It.
WNCI’s winner had to identify four
“mystery passengers’—Steve Win-
wood, Mary Frann, Bernie Kosar,
and Quintin Reynolds, adopted son of
Burt Reynolds and Loni Anderson—
to win a new Mitsubishi Eclipse ...
Top 40 WIRZ Ocean County, N.J,,
qualified listeners who heard “Swing
The Mood” by Jive Bunny & the Mas-
termixers to win an outdoor porch
swing.

AC WIQY (Joy 107 FM) Miami, in
conjunction with Florida's Fort Lau-
derdale Sun Sentinel, is airing a year-
long feature called Showtime Exclu-
sive on Wednesdays, Thursdays, and
Fridays. The program, hosted by
WJQY ND Audrey Lynn, previews
upcoming weekend events that will
be featured in the Sun Sentinel’s
weekly Showtime magazine.

WPGC Washington, D.C., hosted a
two-hour job program every Satur-
day morning in January. The show,
dubbed “A Complete Guide To Wash-
ington’s Job And Career Opportuni-
ties,” put callers in touch with em-
ployers who talked about what jobs
were available and what qualifica-
tions were needed. The program also
included tips like how to act on an in-
terview and how to write a résumé.

As part of its ongoing series of
travel-related promotions, country
stations KLAC/KZLA Los Angeles
made January “boating month.” Doc-
umentary-type announcements cov-
ered every facet of boating from in-
flatables to yachts. Topics included
sail and power boating, fishing, and
choosing your first boat.

In the wake of another Exxon spill,
album WNEW New York morning
man Dave Herman has been airing
calls from listeners who want to ex-
press their environmental concerns.
WNEW is also collecting letters and
faxes from listeners and forwarding
them to Congress.
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o PLATINUM—Stations with a weekly cume
BI"MId audience of more than 1 million.
g GOLD—Stations with a weekly cume
y
audience between 500,000 and 1 million.
FOR WEEK ENDING SILVER—Stations with a weekly cume
JANUARY 27, 1990 ™ audience between 250,000 and 500,000.
b
CURRENT PLAYLISTS OF THE NATION’S LARGEST AND MOST INFLUENTIAL TOP 40 RADIO STATIONS
16 26 Paula Abdul (Duet With The Wild Pair), 10 5 Billy Joel, We Didn't Start The Fire 4 6 Lou Gramm, Just Between You And Me
17 29 Jaya, If You Leave Me Now n 13 Edzze Monep Peace In Our Time 5 1 Phil Collins, Another Day In Paradise
s 18 30 B |( Joel, | G To Extremes 1216 Tom Petty, Free Fallin' = 6 2 Taylor Dayne, With Every Beat Of My H
i 19 32 Milfi Vanilli, All Or Nothin 13 8 Joe Cocker, When The Night Comes 7 9 Eiton John, Sacrifice
4 J 1027 20 23 Marcia Griffiths, Electric Boogie 14 9 Taylor Dayne, With Every Beat Of My H 8 7 Milli Vanilli Blame It On The Rain
/] : 21 24  Eddie Money, Peace In Qur Time 15 12 Marcia Gnffiths, Electric Booal@ . 9 13 Chicago, What Kind Of Man Would | Be? 2
22 27 Chicago, What Kind Of Man Would | Be? 16 23 Paula Abdul (Duet With The Wild Pair), 10 11 Jody Watley, Everything W
T 23 17 Michael Damiaz, Wals 1t Nothing At Al }g g gg%“éﬁolﬂ.th;)ovTo (matgv::l Right 11 lg Eddie M(:Jney, Peace InI O:r Time R
- 24 18 Richard Marx, Angelia nghsh, Price 12 15 Michael Damian, Was It Nothing .
M Los Angeles P.D.: Gerry DeF_rancesco % 21 Tioa Tarner. Steamy Windows 19 18 Motley Srue, Kickstart My Heart _ 13 13 Poxeite, Dangerovs Houston _ P.D. Ranqy Brown
N York 0.M.: Steve Kingston 1 3 Seduction, Two To Make It Right 26 22 Joe Cocker, When The Night Comes 20 20 Jive Bunny And The Masf ermixers, Swin 14 18 Gloria Estefan, Here We Are 1 3 Seduction, Two To Make It Right
ew York M. gsto 24 Jod Watle¥, Everything 21 34 D-Mob introducing Cathy Dennis, C'Mon 21 28 Roxette, Dangerous 15 5 Joe Cocker, When The Night Comes 2 5 Jody Watley, Everything
1 3 Michael Bolton, How Am | Sugposed To 3 5 Michael Bolton, How Am | Sugposed To 28 35 Janet Jackson, Escapade 22 21 The B-52's, Roam 16 19 Bad English, Price Of Love 3 1 Phil Collins, Another Day In Paradise
2 1 Technotronic Featuring Felly, Pump Up 4 1 Technotronic Featuring Felly, Pump Up 29 31 Paul McCartney, Figure Of Eight 23 26 Billy Joel, | Go To Extremes 17 10 Michael Bolton, How Am | Supposed To 4 6 Rod Stewart, Down(aw‘n Train
3 2 phil Collins, Another Day In Paradise 5 6 Taylor Dayne, With Every Beat Of My H 30 33 Roxette, Dangerous 24 28 Mill Vanili, All Or Nothing 18 20 Saraya, Timeless Love (From “Shocker” 5 8 The Big Supreme, Don’t Walk
4 8 Seduction, Two To Make It Right 6 2 Jive Bunny And The Mastermixers, Swin 31 €X Bad English, Price Of Love 25 15 Paula Abdui, (It's Just) The Way That 19 21 Billy Joel, | Go To Extremes 6 4 Belinda Carlisle, Leave A Light On
5 9 Linda Ronstadt (Featuring Aaron Nev 77 Billy Joel, We Didn't Start The Fire 32 37 Dino, Never 2 Much Of U 26 17 Lou Gramm, Just Between You And Me 20 22 Tears For Fears, Woman In Chains 7 11 Sybil, Don’t Make Me Over i
6 7 Jtﬁy Watley, Everything & 9 Shana, | Want You 331 38 A’'me Lorain, Whole Wide World 27 29 Janet Jackson, Escapade 21 25 Kenny G, Going Home 8 14 Paula Abdul (Duet With The Wild Palr]),
7 10 Rod Stewart, Downtown Train 9 11 Skid Row, | Remember You i 34 39 Entouch Featuring Keith Sweat, All Ni 28 30 Richard Marx, Too Late To Say Goodbye 22 23 Richard Marx, Too Late To Say Goodbye 9 2 Michael Bofton, How Am | Suevpcsed 0
8 12 Jaya, If You Leave Me Now 10 14 Paula Abdul (Duet With The Wild Pair), 35 40 Sybil, Walk On B 29 25 The B-52's, Love Shack § 23 24 The B-52's, Roam 10 15 The Cover Girls, We Can’t Go Wrong
9 13 Aerosmith, Janie's Got A Gun 11 15 The Cover Girls, We Can't Go Wrong 36 EX Belinda Carlisle, §umme, Rain 30 19 New Kids On The Block, This One’s For A28 —  phil Collins, | Wish It Would Rain Do 11 7 Skid Row, | Remember You
10 4 New Kids On The Block, This One’s For 12 12 Rod Stewart, Downtown Train A37 — Linda Ronstadt gea(unn Aaron Nev A25 — Taylor Dayne, Love Will Lead You Back 12 16 Anything Box, Living In Oblivion
11 5 Shana, | Want You 13 13 Gloria Estefan, Here We Are A38 —  Alannah Myles, Black VQFve 13 9  Lou Gramm, !ust. Between You And Me
12 6  Skid Row, | Remember You 14 16 Jaya, If You Leave Me Now A39 — Taylor Dayne, Love Will Lead You Back 14 22 Xgmox, Imagination
13 11 Billy Joel, We Didn't Start The Fire 15 19 Janet Jackson, Escapade A40 —  Phil Collins, | Wish It Would Rain Do 15 13 The Cure, Luilab‘r~
14 26 Janet Jackson, Escapade 16 8 S*bl‘ Don't Make Me Over § A — Fine Young Cannibals, I'm Not The Man 16 23 [xWWv,fe” Me Wh
15 18 Expose, Tell Me wh‘ 17 10 Phil Collins, Another Oay In Paradise 17 18 Aerosmith, Janie's Got A Gun
16 23 Paula Abdul (Duet With The Wild Pair), 18 18 Michael Damian, Was It Nothing At All it 997 1us AT 18 Roxette, Dangerous
17 20 Babyface, Tender Lover 19 20 D-Mob.Introducing Cathy Dennis, C"Mon 07'43 19 19  Eddie Money, Peace In Our Time
18 g :;l'illl VEmIIi Al Or Nwhing %!} g Hg:i!avkoqitagﬁ e;tutl;:ng Aaron Nev ’ gtll gi (T;Io?a Estelasn, Here We Are
19 oria Estefan, Here We Are illi Vanilli r Nothing . n; i H - Rri ili esla, Love Son
20 24 The Cover Girls, We Can't Go Wrong 22 23 Chicago, What Kind Of Man Would | Be? Atlanta P.D.: Rick Stacy | Minneapolis P.D. Brian Philips | 55 &% Jet Jicksan, Escapade
21 19 Young M.C., Bust A Move 23 24 Aerosmith, Janie’s Got A Gun - 1 3 Michael Bolton, How Am | Supposed To 1 6 Tom Petty, Free Fallin’ 23 27 The B-52's, Roam
22 25 Eddie Money, Peace In Qur Time 24 27 Lou Gramm, Just Between You And Me [ FM 2 6 Chicago, What Kind Of Man Would | Be? 2 1 Linda Ronstadt (Featuring Aaron Nev 24 EX  Erasure, Blue Savannah
23 29 D-Mob Introducing Cathy Oennis, C'Mon 25 28 Stevie B, Love Me For Life Pittsburgh P.D" Clarke Ingra 3 1 Lou Gramm, Just Between You And Me 3 2 Soul Il Soul (Featuring Caron Wheeler), 25 26 Bad English, Price Of Love
24 28 Billy Joel, | Go To Extremes A2 — The B-52's, Roam 1ttsburgl -D.0Liarl gram 4 4 Seduction, Two To Make It Right 4 4 Jw Watley, Everything 2% 28 Technotronic Featurin%hfelly, Pump Up
25 14  Milli Vanilli, Blame It On The Rain 27 29 Expose, Tell Me Why 1 1 Skid Row, | Remember You 5 5 Jody Watiey, Everything 5 5 Rod Stewart, Downtown Train 27 29 Milli Vanilli, Al Or Nothing
A26 — Madonna, Keep It Together 28 25 Soul I! Soul (Featuring Caron Wheeler), 2 2 Tom Petty, Free Fallin’ 6 2 Techootronic Featuring Felly, Pump Up 6 12 Technotronic Featuring Fe!l;. Pump U 28 30 Tears For Fears, Woman In Chains
27 15 Taylor Dayne, With Every Beat Of My H A29  —  Sybil, walk On By 3 6 Michael Bolton, How Am 1 Supposed To 7 8 Rod Stewart, Qowntown Train 73 Lou Gramm, Just Between You And Me 2 17 Tauor Da(ne With Every Beat Of Mxl H
A28 —  Kyze, Stomp (Jump Jack Your Body) 4 8 Rod Stewart, Downtown Train 8 9 Motley Crue, Without You 8 14 Roxette, Dangerous 30 EX D-Mob Introducing Cathy Dennis, C'Mon
A9 S{evie B, Love Me For Life 5 9 Jody Watley, Everything 9 12 Janet Jackson, Escapade 9 10 Seduction, Two To Make It Right EX X Belinda Carlisle, Summer Rain
A30 — Lou Gramm, Just Between You And Me OLU 6 7 Lou Gramm, Just Between You And Me 10 17 Paula Abdul (Duet With The Wild Pair), 10 9 Joe Cocker, When The Night Comes €X  EX Kevin Paige, Anything | Want
7 11 Aerosmith, Janie’s Got A Gun 11 10 Linda Ronstadt (Featunng Aaron Nev 1116 Paula Abdul (Duet With The wild Pair), EX EX Impedance, Tainted Love
8 10 Joe Cocker, When The Night Comes 12 14 Michel'le, No More Lies 12 22 Janet Jackson, Escapade EX EX Michael Damian, Was It Nothing At All
9 4 Linda Ronstadt (Featuring Aaron Nev 13 15 Eddie Money, Peace In Our Time 13 17 Aerosmith, Janie’s Got A Gun_ A — Taylor Dayne, Love Wil Lead You Back
10 15 Paula Abdul (Duet With The Wild Pair), 14 21 The Cover Girls, We Can't Go Wrong 14 15 Eddie Money, Peace in Our Time A — Biz Markie, Just A Friend
11 13 Technotronic Featuring Felly, Pump Up 15 7 Marc Almond, Tears Run Rings 15 18  Milli vanili, All Or NolhmF A — T42 0on't Let My Love Push
i 3~ Soul Il Soul (Featuring Caron Wheeler), 1§ 16 Quincy Jones Featuring Ray Charles & 16 7 Michael Boiton, How Am [ Supposed To | A Electronic, Getting Away With It
) J !
13 5 Kevin Paige, Don’t Shut Me Out 17 20 Willi Vanitli, All Or Nothin 1778 phil Collins, Another Day In Paradise
108FM 18 12 Taylor Dayne, With Every Beat Of My H 18 22 Aerosmith, Janie’s Got A Gun 18 21 Warrant, Sometimes She Cries o
PD:S Whit {5 }9 ChlcaDgo, cnaq Kind 01E an Would | Be? %3 gs Youn, M.g., Principal’s Office A;g g:!ga 0, Wlh;te K-eng b(g' m\ Wouid | Be? @/‘/&K
: 6 14 Kix, Don't Close Your Eyes '3 Roxette, Dangerous > id Kow, | Rem: 4
New York P.D.: Gary Bryan Bos:on s T :nn|stoe d'Te 17 22 Expose Tell Me Why 21 24 The B-52's, Roam 21 11 New Kids On The Block, This One’s For /
1 1 Michael Boiton, How Am 1| Supposed To 2 5 g;ﬁ::filonorm‘ rgmag it i;lip c‘tse g 18 18 Eddie Money, Peace In Our Time 22 27 Skid Row, | Remember You 22 24 Tesla, Love Sov]gk
2 6 Seduction, Two To Make It Riggt 34 Rod Stewsrt Downtown Tramg 19 23 Babyface, Tender Lover 23 26 D-Mob Introducin&(Ca(h Dennis, C'Mon 23 23 Motley Crue, Kickstart My Heart KBE
32 Phil Coflins, Another Day In Paradise 37 Eddie Money, Peace In Our Time 20 20 Sa-Fire, | Will Survive (From “She-De 24 18 Moving Pictures, What About Me 2425 Bad English, Price Of Love /</..—-
4 4 Jody Watley, Everything S 6 Exooee Toff Modiny 21 24 Bad English, Price Of Love 25 13 Taylor Dayne, With Every Beat Of My H 25 13 Janet Jackson, Rhythm Nation
5 3 Technotrone Featuring Felly, Pump Up F To?noPéﬂy Fres Fallin 22 26 Seduction, Two To Make It Right 26 30 Bad English, Price Of Love 26 X  The Cover Girls, We Can't Go Wrong Houston PD.. Adam Cook
6 7 Rod Stewart, Downtown Train 7 8 Quincy Jones Fem ring Ray Charles & 23 25  Milli Vanilli, All Or Nothing 27 11 Tesla, Love Song 21 EX  Depeche Mode, Personal Jesus U
7 9 Pajama Party, Over And Over 3 13 gaul:ykb%’:n (Due(uwn Thy Wild Pair), 24 28 Roxette, Dangerous 28 31 Technotronic, Get Up! (Before The Nig 28 £X  Billy Joel, | Go To Extremes 1 1 Michael Bolton, How Am | Supgosed To
8 8 Linda Ronstadt (Featuring Aaron Nev g 10 Shana, | Want You ¢ ' 25 29 Gloria Estefan, Here We Are 29 EX  Tears For Fears, Woman In Chains 29 EX Richard Marx, Too Late To Say Goodbye 25 Seduction, Two To Make It Right
9 14 Aerosmith, Janie's Got A Gun 10 12 Ao niers Got A Gun 26 X Janet Jackson, Escapade A30 —  Billy Joel, | Go fo Extremes A30 — Elton John, Sacrifice 33 Jody WatleE,_ Everything
10 5 Shana, | Want You 11 14 Patti Labolie. Yo Miste 27 30 Kevin Paige, Anything | Want 31 €X  Jane Child, Don't Want To Fall in Lov A — Taylr Da)me,f Love Will Lead You Back 4 & The Cover Girls, We Can’t Go Wrong
11 11 Jaya, If You Leave Me Now 12 16 Ja al It You Leave lMe 'Now 28 21  Phil Collins, Another Day In Paradise A — Whitespake, The Deeper The Love A — W !mnaked‘ he Deeper The Love 5 4 Technotronic Featuring Felly, Pump Up
12 15 Expose, Tell Me Wh 3 19 Ja,{ev‘ ,mgo" E"m e 29 EX Richard Marx, Too Late To Say Goodbye A — Jaya, If You Leave Me Now EX EX Belinda Carlisle, Summer Rain 6 8 Babyface, Tender Lover )
13 10 Billy Joel, We Didn’t Start The Fire 14 15 Marcia Griffiths, Elegtric Boogie 30 EX Linda Ronstadt (Featuring Aaron Nev A — Alannah Myles, Black Velvet 7 2 Phil Collins, Another Day In Paradise.
14 20 Paula Abdul (Ouet With The Wild Pair), 15 21 Michelle, No More Lies 8 €X EX  Whitesnake, The Deeper The Love EX EX Jive Bunny, That's What | Like 8 9  Rod Stewart, Downtown Train
15 17 Gioria Estefan, Here We Are 16 17 Michael Damian, Was It Nothing At All A — Michael Damian, Was It Nothing At Al 9 13 Expose, Tell Me Why
16 21 Lou Gramm, Just Between You And Me 17 18 Tesla, Love Song A — Taylor Dayne, Love Wil Lead You Back 10 10 Quincy Jones Featuring Ray Charles &
17 22 Milli Vanili, All Or Nothing 18 28 D Msb introducing Cathy Dennis, C'Mon 11 14 Paula Abdul (Duet With The Wild Pair),
18 18 Babyface, Tender Lover 19 20 Tears For Fears, Woman In Chains 12 16 Mill Vanilli, All Or Nothing
13 12 Taylor Dayne, With Every Beat Of My H 20 22 Richard Manx, Too Late To Say Goodbye \ wxoxrw ] 139 050 RoxetelDangeroush
20 13 Skid Row, | Remember You 2123 Milli Vanilli, A1l Or Nothing 14 7 Janet Jackson, Rhythm Nation
21 29 Marcia Griffiths, Electric Boogie 22 35 Gloria Estefan, Here We Are PR BAY 15 19 Janet Jackson, Escapade
22 21 D-Mob Introducing Cathy Dennis, C'Mon 23 23 The Cover Girls, We Cant Go Wrong TAM Chicago P.D.- Bill Gambte 16 18 The B-52's, Roam
23 g Sa-Firj, 1 will SEurviveé rom “She-De 28 30 The B-52's, Roam SR Bl .A “I g T g }Z gk;;labElst‘ﬂ:;, Herecwteh Aga s, M
24 Janet Jackson, Escapade . o ichael Bolton, How Am | Supposed To -Mob Introducing Cathy Oennis, on
A2 2 Hiihard an, Tao Late To Say Goodbye B2 Babflace fender Lover Tampa P.D.: Randy Kabrich 2 3 Rod Stewart, Downtown Train 19 21 Tears For Fears, Woman In Chains
26 26 Tesla, Love Son 7 B Sa-Firge "\ "Will Survive (From "She-De Philadelphia P.D.: Todd Fish 1 4 Michael Bofton, How Am | Supposed To 3 5 Lou Gramm, Just Between You And Me 20 25 Belinda Carlisle, Summer Rain
27 30 Chicago, What Kind Of Man Would | Be? 28 32 A'me Lorain WholeI Wide World P il isher 2 2 Joe Cocker, When The N|§M omes 4 2 Linda Ronstadt (Featuring Aaron Nev AZY — Taylor Dayne, Love Will Lead You Back
A28 — Stevie B, Love Me For Life 29 31 Alannah’M les. BI kl\lelve( 1 1 Technotronic Fea(uring‘(Felly, Pump Up 3 3 New Kids On The Block, This One’s For 5 7 Jod( Watley, Everything . 22 22 Shana, | Want You
A29 —  Michel'le, No More Lies 30 33 The Smithereens. AGirl Like You 2 2 New Kids On The Block, This One’s For 4 5 Lou Gramm, Just Between You And Me 6 4 Phil Collins, Another Day In Paradise A23  —  Billy Joel, | Go To Extremes
A30 — Taylor Dayne, Love Will Lead You Back 31 34 Dino Never 2 Much Of UI 3 3 Pphil Collins, Another Day In Paradise 5 6 Rod Stewart, Downtown Train 7 8 Joe Cocker, When The Night Comes 24 EX  Erasure, Blue Savannah
A — Luther Vandross, Here And Now 32 EX Billy')oel | Go To Extremes 4 4 Taylor Dayne, with Every Beat Of My H 6 7 Soul Il Soui (Featuring Caron Wheeler), 8 6 Taylor Dayne, With Every Beat Of My H A25 — Biz Markie, Just A Friend
EX EX Roxette, Dangerous 33 35 Roxette, Dangerous 5 8 Michael Bolton, How Am | Supposed To 7 9 Tom Petty, Free Fallin 9 10 Elton John, Sacrifice A Michel'le, No More Lies
- ) IR § 7 Linda Ronstadt (Featuring Aaron Hev 8 10 Seduction, Two To Make It Right 10 11 Eddie Money, Peace In Our Time A — The Smithereens, A Girl Like You
3 EX Lin%a Ronstadt (Fbga(un'n Aaron Nev 7 10 Rod Stewart, Downtown Train 9 12 Skid Row, | Remember You 11 9 Billy Joel We Didn't Start The Fire A — Xymox, Imagination .
7 A —  Tayk D: ne, Love Will Liead You Back 8 11 Skid Row, | Remember You 10 1 Phil Colins, Another Day In Paradise 12 15 Chicago, V(hat Kind Of Man Would | Be? X EX ichael Damian, Was It Nothing At Al
3 A — W i(oersna e, The Deeper The Love ag 9 12 Seduction, Two To Make it Right 11 18 Gloria Estefan, Here We Are 13 12 Milli Vanilli, Blame It On The Rain €X EX A’'me Lorain, Whole Wide World
= R &4 A Luther Vandross Herg ‘And No 4 LN K} Jod¥ Watley, Ever thinﬁ 12 8 Linda Ronstadt @ea(uring Aaron Nev 14 17 Gloria Este(an, Here We Are €X EX Kevin Paige, Anything 1 Want
id = A Edie Brickell, A Hard Rain Is G:nna ¥ 11 16 Paula Abdul (Duet With The Wild Pair), 13 15 Expose, Tell Me Why 15 Tom Petty, Free Fallin’ i
(VI A — The Chimes, 1.2.3 I 129 The 2 Live Crew, Me So Horny 14 16 Technotronic Featuring Felty, Pump Up Al6 —  Paula Abdul (Duet With The Wild Pal?,
7 EX EX  Kenny G, Going Home 13 15 Expose, Tell Me Wh 15 17 Tesla, Love Song 17 19 Michael Damian, Was It Nothing At All
= EX EX  Paul McCart eg Figure Of Eight 14 5 Janet Jackson, Rhythm Nation 16 18 Chicago, What Kind Of Man Would 1 Be? 18 14 Bad English, When | See You Smile
Chi P.D.: Dave Shak B Ex D e peroanal leoir 15 6 Shana, | Want You 1720 Babyface, Tender Lover 19 16 Don Henley, The Last Worthless Evenin
ICago -D.0 Dave Shakes EX EX Mictsel Penn No Mith 16 19 Lou Gramm, Just Between You And Me 18 22 Roxette, Dangerous 20 13 New Kids On The Biock, This One’s For o
1 1 Technotronic Featuring Felly, Pump Up EX EX Bad English "brice 0{ Love 17 22 Aerosmith, Janie’s Got A Gun_ 19 11 Jody Watley, Everything 21 18 Richard Marx, Angelia .
2 3 Shana, | Want You gish, 18 20 Eddie Money, Peace In Qur Time 20 21 Aerosmith, Janie's Got A Gun 22 24 Seduction, Two To Make It Right
3 2 Janet Jackson, Rhythm Nation 19 21 Gloria Estefan, Here We Are 21 23 Paula Abdul (Duet With The Wild Pair), 23 26 Richard Marx, Too Late To Say Goodbye
4 5 Jodr Watley, Every(hing 200 23 Willi Vanilli, Al o Nothing 22 EX  Janet Jackson, Escapade 28 27 Janet Jacksen, Escapade
5 4 Phil Collins, Another Day in Paradise 21 2 Ja(a, If You Leave Me Now 23 13 Billy Joel, We Didn’t Start The Fire 25 21 Paula Abdul, (it's Just) The Wa{ That San Francisco P.D.- Bill Richards
6 6 Michael Boiton, How Am | Supposed To 22 25 Billy Joel, 1 Go To Extremes A24  — Taylor Dayne, Love Will Lead You Back 26 23 Gloria Estefan, Get On Your Fee IS oLbo §
7 8 Seduction, Two To Make it Rigg( 23 26 Tom Petty, Free Faliin’ 25 € Milli Vanifii, All Or Nothins 27 28 Roxette, Dangerous 1 2 Seduction, Two To Make It Right
8 7 Billy Joel, We Didn't Start The Fire 24 EX  Janet Jackson, Escapade A Warrant, Sometimes She Cries 28 30 Michael Penn, No Myth 2 1 Technotronic Featurin Fellg, ump U
9 13 Jaya, it You Leave Me Now A25 — Biz Markie, Just A Friend A — Richard Marx, Too Late To Say Goodbye A29 Billy Joel 1 Go To Extremes 3 5 Michael Boiton, How Am | u?posed 0
10 12 The Cover Girls, We Can't Go Wron A2 — Michael Damian, Was It Nothing At ANl A — Michael Penn, No Myth 30 25 Roxette, Listen To Your Heart 4 3 Taylor Oayne, With Every Beat Of My H
11 11 Sa-Fire, | Will Survive (From "She-De Boston P.D. Steve Rivers — €X EX Kenny G, Going Home 31 €X  Poco, Nothin' To Hide 5 6 Jody Watfey, Everythin
12 14 Paula Abdul (Duet With The Wild Pair), o g g glignEJof;‘nhS;c_nf;c& 0 A32 — Linda Ronstadt (Featuring Aaron Nev 9 g #‘tercg, He(a;_tr'o( whec OTEMW
13 9 Linda Ronstadt (Featuring Aaron Nev P ad English, Price Ol Love he Cover Girls, We Can't Go Wrong
810 Soul I Soul (Featurng Caran Wheeler, B ] N raton Al SupROSEdTO & 10 Milli Vanill, AllOr Nothing
15 18  Michael Damian, Was 1t Nothing At Al 33 Jive Bunny ‘And The Mastermixers, Swin 9 4 Jaya, If You Leave Me Now
16 16 Babytace, Tender Lover 4 7 Rod Stewart, Downtown Train 1 7 1014 Janet Jackson, Escapade
17 17 Michel'ie, No More Lies 5§ 5 Shana, | Want You , 11 19 Chicago, What Kind Of Man Would | Be?
18 22 Janet Jackson, Escapade 3 1 Phil Collins, Another Day In Paradise -’ ‘e o -,77 12 Paula Abdul (Duet With The Wild Pair),
19 19 Young MC, Princal's Offce 710 Sedurtion Two To Make It Right , / , , L 13 17 Rod Stewart, Oowntown Train
2 21 Expose, Tell LT - 8 8 Skid Row, | Remember You Washington P.D.: Lorrin Palagi PN S/ 1420 Expose, Tell Me Why
21 23 Stevie B, Love Me For Life 9 6 Janet Jackson Rhythm Nation X o RADIO WHYT 15 18 Tom Petty, Free Fallin
22 24 Willi Vanilli, Ali Or Nothin 10 14 Aerosmith, Janie's Got A Gun 1 2 Michael Bolton, How Am | Supposed To Dallas P.D.: Charlie Quinn 16 27 Aerosmith, Janie's Got A Gun
23 25 D-Mob Introducing Cathy %)enms, C'Mon 11 12 Tesla, Love Som 2 4 Stewart, Downtown Train Detroit P.D.: Rick Gillette F 17 21 D-Mob Introducing Cathy Dennis, C'Mon
24 26 Marcia Grifhiths, Electric Boo%m 12§ Technotronit Fega(urin Felly, Pump U| 3 5 Technotronic Featuring Felly, Pump Up o . s 1 1 Michael Botton, How Am | Supposed To 18 EX  Roxette; Dangerous
25 29 A'me Lorain, Whole Wide World 1316 Jaya, If You Leave MegNowy' p Up 4 1 Taylor Dayne, With Every Beat Of My H. 1 1 Aerosmith, Janie's Got A Gun . 2 3 Technotronic Featuring Felly, Pump Up 19 13 Cher, Just Like Jesse James
2 28 Luther Vandross, Here And Now 14 11 soyul'll Soul (Featuring Caron Wheeler) 5 8 Joe Cocker, When The Night Comes 2 2 Paula Abdul (Duet With The wild Pair), 3 6 Seduction, Two To Make It Hight 20 22 Babyface, Tender Lover
27 27 Gioria Estefan, Here We Are 15 20 Tom Petty, Free Falling ' 6 10 Jot_ir Watley, Everything 3 10 Young & Restless, Paison lvy 4 2 Jody Watley, Everything 21 24 Bad Enghsh, Price Of Love
28 30 SBilly Joel, | Go To Extremes 16 18 Gloria Esfefan, Here We Are 7 3 Phil Collins, Another Day in Paradise 4 4 Jods a(le‘, Everything i 5 5  Lou Gramm, Just Between You And Me 22 25 Skid Row, | Remember You
A9 — Tay{or Dayne, Love Will Lead You Back 17 13 Taylor Dayne, With Every Beat Of My H 8 6 Soul Il Soul (Featuring Laron Wheeler), 5 6  Seduction, Two To Make It Right 6 12 Paula Abdul (Duet With The Wild Pair), 23 28 Eddie Money, Peace n Our Time
A3 — Biz Markie, Just A Friend 18 23 Paulo Abdul {Duet With The Wild Par 9 9 Kevin Paige, Don't Shut Me Out & 13 Skid Row, | Remember You 7 8 Skid Row, | Remember You 24 15 Madonna, Of Father
19 21 Chicago, What Kind Of Man Would | Be? 10 20 Chicago, What Kind Of Man Would | Be? 7 7 Bon Jovi, Living in Sin 3 9 Chicago, What Kind Of Man Would | Be? 25 26 The B-52's, Roam
W 53 The C%v'er Girls. We Can't Go Wron, : 1 1 guincd Jones Featuring Ray Charles & 8 3 Janet Jackson, Rhythm Nation 9 11 Tesla, Love Song 26 29 Michelle, No More Lies
A e et eaucing Catny Oenmi. CMon 12 14 Skid Row, | Remember You 9 5 Technotronic Featuring Felly, Pump Up 10 10 Babylace, Tender Lover 27 30 Gloria Estefan, Here We Are
22 25 Michael Damian, Was I(yNothln AL Al 13 17 Motley Crue, Kickstart My Heart 10 23 Janet Jackson, Escapade 11 4 Janet Jackson, Rhythm Nation 28 EX  Billy Joel, | Go To Extremes
23 36 Janet Jackson Escapade 8 14 18 Eddie Money, Peace In Qur Time 11 11 Babyface, Tender Lover 12 7 Phil Collins, Another Day In Paradise 29 EX  Kevin Paige, Anything | Want
e — — 28 37 Willi Vanilli, Al Or othing 15 15 Saraya, Back To The Bullet 12 12 Tesla, Love Song 13 16 Aerosmith, Janie’s Got A Gun 30 EX Linda Ronstadt g’ea(urin Aaron Nev
o 25 28 Billy joel, I Go To Extremes 16 16 New Kids On The Block, This One’s For 13 17 Rod $tewart, Downtown Train 14 19 The B-52's, Roam £X  EX  Depeche Mode, Personal Jesus
CHICAGO'S HIT MUSIC STATION 26 29 Linda Ronstadt (Featuring Aaron Nev 17 24 Lou Gramm, Just Between You And Me 14 20 Motley Crue, Kickstart My Heart 15 22 Milli Vanilli, All Or Nothin, €X EX Tears For Fears, Woman In Chains
Chicago P.D. Brian Kelly 27 2 Lou Gramm, Jusg Belweeﬁ You And Me 18 23 Expose, Teif Me wh: 15 21 D-Mob Introducing Cathy Dennis, C'Mon 16 18 Rod Stewart, Downtown Train EX EX Michael Damian, Was 1t Nothing At All
. __ A28 Bad English, Price Of Love 19 22 Aerosmith, janie's Got A Gun 16 9 Cher, Just Like Jesse James 17 21 Gloria Estefan, Here We Are A —  Entouch Featuring Keith Sweat, All Ni
1 1 Billy Joel, We Didn't S‘tart The Fire A29  _  Taylor Bayne, Love Will Load You Back 20 7 Linda Ronstadt (Featuring Aaron Nev 17 X Milli Vanilli, Money 18 28 Roxette, Dangerous A — Belinda Carlisle, Summer Rain
2 14 Tom Petty, Free Fallin 430 B'yMam{a Just A Friend U 21 21 Poco, Nothin' To Hide 18 19 Tom Petty, Free Faln’ 19 17 Joe Cocker, When The Night Comes A — Richard Marx, Too Late To Say Goodbye
3 2 Skid Row, | Remember You X EX M.'lh | Pe: "u No Myth 22 12 Janet Jackson, Rhythm Nation 19 €X Chicago, What Kind Of Man Would | Be? 20 23 Tom Pet?, Free Fallin’ A — Luther Vandross, Here And Now
4 3 New Kids On The Block, This One's For B B e Man Too Late To Say Goodbye 23 13 Marcia Griffiths, Electric Boogie 20 €X  Michael Bolton, How Am | Supposed To 21 24 Expose, Tell Me Wh
5 8 LouGramm, Just Between You And Me ichar ILoolEate L0194y, Y 24 27 Roxette, Dangerous 21 €X  Milli Vanilli, All Or Nothing 22 27 Billy Joel, 1 Go To Extremes
6 4 Technotronic Featurin Fellg, Pump U 25 28 The B-52's, Roam 22 EX Biz Markie, Just A Friend 23 26 Edtﬁe Money, Peace In Our Time
7 19 Michael Bolton, How Am | u_pgcsed (] 26 29 Billy Joel, | Go To Extremes 23 8 Billy joel, We Didn't Start The Fire 24 EX  Janet Jackson, Escapade
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10 12 Eddie Money, Peace In Our Time 96 ' ’EFM A0 —  Paula Abdul (Duet With The Wild Pair), EX EX The B-52's, Roam 27 €X  D-Mob Introducing Cathy Dennis, C'Mon
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24 €X  Roxette, Dangerous 8 6 Shana, | Want You 2 1 Michael Bolton, How Am | Supposed To HIE Kenngd Ahatitindl !
23 21 fihelBozelloviShack HER G”mmf dustlBetweemyouAnd]Ve 3 4 Skid Row, | Remember You 10 1 Phil Collins, Aeother Day In Paradise
A% == Hapel Jaclsov‘w Escapade %? %g %Kagoys':'cere‘Temevwrzver g ; Ipc:nontron;cd};e(artuntngvrell 3 P""’pf Y 11 13 Lou Gramm, Just Be(wegn You And Me
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28 o e e e e SMHIE 12 13 Pajama Party, Over And Over & 10 Aerosmith, Janie's ot A Bun Detroit P.D.: Gary Berkowitz 12 12 Wichael Damian, Was it Nothing At Al
29 18 Soul Il Soul (Featuring Caron Wheeler), 13 14 The Cover Girls, We Can't Go Wrong 7 11 Jody Watley, Everything ) 13 Tom Petty, Free Fallin il L Ty U],
A30 — Gloria Estefan, Here We Are 4 16 Rod Stewart, Downtown Train 8 6 Phil Collins, Another Day In Paradise 2 4 Linda Ronstadt (Featuring Aaren Nev 5 1 B:yH "Joel. We Didn't Start The Fi
A—— Richard Marx, Too Late To Say Goodbye 15 8 Janet Jackson, Rhythm Nation 9 14 Chicago, What Kind Of Man Would | Be? i R Rod Stewart Downtown lrain ly Joel, i art The Fire
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16 19 Paula Abdul (Duet With The wild Pair), lg 5 '?R‘el go“l‘lilynss 'l?\::':]her Day In Paradise g g Milli gg’%i'ls"‘ l?t!‘av?vv Nothing »
B M ek i = ' 28 25 Tears For fears, Woman In Chains
18 18 Soul !l Soul (Featuring Caron Wheeier), B D e eekson, ﬁscapade
19 17 Janet Yackson, Rhythm Nation % 31 Bl Joeh 1 G0 To butremes
A oS o o ke o Right 57 3 The Cover Girls, We Can't Go Wrong
21 m22 [eily oelyiicololE s Temes 28 EX  Richard Marx, Too Late To Say Goodbye
21 22 e TenderLover 29 EX Warrant, Sometimes She Cries
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24 20 Roxette, Listen To Your Heart A Nice Cooper, Houss b1 Fire
22/ ¥2) (EdEngishiwhenlliSesioulSmile A —  Taylor Dayne, Love Will Lead You Back
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32 — :’.‘I:oln J:)’;:n 'Sagvriy;?ce 3 4 Joe Cocker, When The'mghl Comes A —  Linda Ronstadt (Featuring Aaron Nev
A — Taylor Dayne, Love Will Lead You Back g g ;ﬁsﬂ:&zﬁtrsz\::mvn e
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Hits From Billboard 10 and
20 Years Ago This Week

POP SINGLES—10 Years Ago
. Rock With You, Michael Jackson,
EPIC

. Do That To Me One More Time,
Captain & Tennille, CASABLANCA

. Coward Of The County, Kenny
Rogers, UNITED ARTISTS

. Escape, Rupert Holmes, inFiniTy

. Cruisin’, Smokey Robinson, tamia

. Send One Your Love, Stevie
Wonder, TamLa

. We Don't Talk Anymore, Cliff
Richard, emi aMERICA

. Crazy Little Thing Called Love,
Queen, ELEKTRA

. The Long Run, Eagles, asvLum

. Sara, Fleetwood Mac, wARNER BROS.

POP SINGLES—20 Years Ago

. Raindrops Keep Falling On My
Head, B.J. Thomas, SCEPTER

. Venus, Shocking Blue, coLossus

. | Want You Back, Jackson 5,
MOTOWN

o w -] N O oounbd wON e

—

. Someday We'll Be Together, Diana
Ross & the Supremes, MoTowN

. Whole Lotta Love, Led Zeppelin,
ATLANTIC

. Leaving On A Jet Piane, Peter,
Paul & Mary, wARNER BROS.

. Don't Cry Daddy/Rubberneckin’,
Elvis Presley, rca

. Without Love (There Is Nothing),
Tom Jones, PARROT

. Jam Up And Jelly Tight, Tommy
Roe, aBc

. I'l Never Fall In Love Again,
Dionne Warwick, SCEPTER

TOP ALBUMS—10 Years Ago

. The Wail, Pink Floyd, coLumsia

. The tong Run, Eagles, asyLum

. Damn The Torpedoes, Tom Petty
& the Heartbreakers, BACKSTREET

. On The Radio—Greatest Hits
Volumes One & Two, Donna
Summer, CASABLANCA

. Greatest, Bee Gees, rso

Kenny, Kenny Rogers, UNITED ARTISTS

. Off The Wali, Michael Jackson, eric

3 sg'lé)enix, Dan Fogelberg, FuLL MOON/

W 0 N o A wWwN

-
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& WIN =

. Cornerstone, Styx, aam
. Tusk, Fieetwood Mac, waRNER BROS.

TOP ALBUMS—20 Years Ago

. Abbey Road, Beatles, appLe

. kﬁd Ze(?pelm 11, Led Zeppelin,

. Willie And The Poor Boys,

Creedence Clearwater Revival,
FANTASY

. Live In Las Vegas, Tom Jones,
PARROT

. Let it Bleed, Rolling Stones, LonDon
. Was Captured Live At The Forum,
Three Dog Night, punHiLL

. Engeibert Humperdinck, parroT
Blood, Sweat & Tears, coLumsia

. Santana, coLumsia

. Soundtrack, Easy Rider, bunHiLL

COUNTRY SINGLES—10 Years Ago

1. V'l Be Coming Back For More, T.G.
Sheppard, wARNER/CURB

. Leaving Louisiana In Broad

Daylight, Oak Ridge Boys, mca

. Coward Of The County, Kenny

Rogers, UNITED ARTISTS

! lﬁgxe Me Over Again, Don Williams,

0w wNOW
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You'd Make An Angel Wanna
Cheat, The Kendalls, ovation

. Your Oid Cold Shouider, Crystai
Gayle, UNITED ARTISTS

. Years, Barbara Mandrell, mca

. Blue Heartache, Gail Davies,
WARNE R BROS.

. Back To Back, Jeanne Pruett, i1sc

. Baby, You're Something, John
Conlee, mca

SOUL SINGLES—10 Years Ago
d Ep%:k With You, Michael Jackson,

oL ®N O O B W N

-

Do You Love What You Feel, Rufus
& Chaka, mca

. Peanut Butter, Twennynine
Featuring Lenny White, ELEKTRA

. Forever Mine, O'Jays, PiR.

. The Second Time Around,
Shalamar, soLar

. 1 Wanna Be Your Lover, Prince,
WARNER BROS.

. Haven't You Heard, Patrice
Rushen, ELEKTRA

. Gimme Some Time, Natalie Cole &
Peabo Bryson, capitoL

. Just A Touch Of Love, Slave,
COTILLION

. | Shouida Loved Ya, Narada
Michael Walden, aTLanTiC
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Possihle Dawn Of Nat’l Mommg Show Awakens Interest

LOS ANGELES—Is it time for a na-
tional network morning show on ra-
dio? David Hartman thinks so. The
former co-host of ABC-TV’s “Good
Morning America” is making the
rounds with his agent pitching the
idea but, thus far, has no deal.
While some industry insiders think
the concept could work, others
claim GMs would be unwilling to
give up their valuable morning in-
ventory for a network show.

The plan for the Hartman nation-
al morning show dates back to last
spring, when Satellite Music Net-
work VP/programming Robert
Hall claims he, Hartman, and man-
ager Felix Shagin formulated a
plan to develop the “best morning
TV show on radio. TV is taking an
increasing amount of listeners from
morning radio, and radio doesn’t
have anything like the ‘Today’ show

NEWORKS

SYDICATION £

by Craig Rosen

other than National Public Radio’s
‘Morning Edition,” which is too far
left of center. We thought with Da-
vid coming off TV, we could develop
a mass-appeal national morning
show that would be a killer.”

Despite Hall’s advocacy, the proj-
ect was shelved following ABC’s ac-
quisition of SMN, and has been on
hold during the transitional period.
That sent Hartman and Shagin to
other networks. Unistar president
of programming Ed Salamon was
approached, but says: “We didn’t
feel this was the show, and this
wasn’t the time for it, so we passed
onit.” Yet Salamon adds that “a na-
tional morning show is an idea that
[Unistar] has been discussing for a
long time. When the time is right
for a national morning show, we
want to be there.”

That time, however, is not now,
he says. “Morning is where radio
stations make the bulk of their mon-
ey. GMs are unwilling to give up
significant inventory in morning
drive for a national morning show

. We are in the business of finding
out what stations and listeners
want and giving it to them. We
don'’t try to analyze what they don’t
want.”

One network insider, who asked
not to be named, says research was
done on the national morning show
concept and showed an “incredible
lack of interest at AM radio.”

There are, however, some multi-
market morning success stories.
Consultant Frank Cody calls
NPR’s edition, on public radio sta-
tions nationwide, “‘radio’s sleeping
giant.”” Then there is also WXRK
New York’s Howard Stern, who
added WYSP Philadelphia several
years ago, and despite a slow start,
has finally begun to post respect-
able numbers on WJFK Washing-
ton, D.C.

Then there is Jim Zippo, the vet-
eran morning man of SMN’s Pure
Gold. Zippo, arguably the highest-
profile daily personality on a satel-

lite format, joined Pure Gold when
the format had 50 affiliates; it re-
cently reached the 200 mark. “A
high-profile show can work [on a na-
tional level] if it is done correctly,”
he says.

Zippo’s show is broadcast live
from 59 a.m. CST. Several affiliates
that pick up the show on the West
Coast tape-delay the first two hours
so they can fill the morning-drive
shift with Zippo. As with most satel-
lite programming, Zippo’s morning
show is customized to each market
with local cutaways. Although
Zippo frequently uses listener
phone calls, he rarely reveals a call-
er’s location, s0 most small- and me-
dium-market listeners aren’t aware
that the show is heard nationally.

“It may develop into a national
thing with phone calls from all over,
but that is not going to happen until
we get into those major markets
like New York and Los Angeles,”
Zippo says.

Hall, who was instrumental in
bringing Zippo to Pure Gold, re-
mains high on the national morning
show’s prospects. “You have to
have someone the caliber of David
Hartman or Jonathan Brand-
meier,”’ he says. “Radio has to think
big for the ’90s and networks can
help radio think big. The cost for
quality talent is huge and stations
can’t afford that top talent all the
time. The Arthur Godfrey of the
’90s is out there, all we have to do is
package it right.”

Hall says GMs who are worried
that such a show would eat up too
much of their crucial morning in-
ventory should examine the situa-
tion more closely. “If I come to you
and you are getting a 2-share and a
$100 a spot [then] for a fraction of
the cost of your morning team, if I
can get you a 6-share, I'll take two
spots an hour, but you can boost
your rate up to $200 per spot. It
doesn’t take an Einstein to realize
that is a really good deal.”

There is even one major-market
backer for the national-morning-
show concept. WZOU Boston PD
Steve Rivers says ‘“‘the mere fact
that major radio stations are con-
stantly on the prowl for morning
talent and can’t seem to locate the
next Rick Dees or Jay Thomas
makes the likelihood of a national
morning show pretty possible in the
near future.”

Rivers points out that today’s sat-
ellite technology could make such a
show a seamless production. He
also adds that major cities like Los
Angeles or New York could serve
as a home base and line up inter-
views with celebrities that stations
in other parts of the country usually
don’t have access to.

So when could we expect to see a
national morning show? “We could
see one this summer, in a year, or
five years,” says Hall. “It depends
on how successful people like me
and [SMN CEO] John Tyler are in
convincing those with the resources
to take the risk.”

AROUND THE INDUSTRY
Unistar and American Comedy
Network have teamed up for a se-
ries, of specials. The first show in
the series, “The 1980s: This Is A
Test,” was one of last December’s
rush of year-end specials. The sec-

A Fox And A Wolf. Jeanne Wolf, right, host of ABC Radio Network's “Jeanne

Wolf's Hollywood,"

interviewed actor Michael J. Fox for the ABC radio special

“The High Price Of Fame."” Other celebrities featured were Billy Crystal,

Roseanne Barr, and Dolly Parton.

ond, “The American Comedy Net-
work Awards,” will spoof award
shows on Feb. 16-18. Finally, on
March 30-April 1, the series will con-
clude with “The History Of Rock—
The Real Story.” This isn’t the first
Unistar/ACN collaboration; the
comedy service contributed materi-
al to Unistar’s late “American Mu-
sic Magazine.”

On The Radio Broadcasting has
moved. The new address is 3250
Ocean Park Blvd., Santa Monica,
Calif. 90405. Phone: 213-392-9600;
fax: 213-452-1770.

CALENDAR
Below is a weekly calendar of up-
coming network and syndicated
music specials. Shows with multi-
ple dates indicate that local sta-
tions have option of broadcast
time and dates.

Jan 26-28, Exposé/Roxette/Andy Garcia, Party
America, Cutler Productions, two hours.

Jan. 26-27, Roxette, On The Radio, On The Ra-
dio Broadcasting, one hour.

Jan. 26-28, Dean Torrence/Artie Ripp/The Four

Preps, Cruisin’ America With Cousin Brucie, CBS
RadioRadio, three hours.

Jan 26-28, Ozzy Osbourne, Metalshop, MJI
Broadcasting, two hours.

Jan. 26-28, Top 10 Songs Of The 1980s, Star
Beat, MJI Broadcasting, one hour.

Jan. 26-28, Paula Abdul, The Weekly Special,
Unistar Radio Networks, 90 minutes.

Jan, 28, Belinda Carlisle, Hitline U.S.A., James
Paul Brown Entertainment, one hour.

Jan. 29-Feb. 4, Dave Samuels, The Jazz Show
With David Sanborn, Westwood One Radio Net-
works, two hours.

Jan. 29-Feb. 4, Don Henley, Superstars Rock
Concert Series, Westwood One Radio Networks,
90 minutes.

Jan. 29-Feb. 4, Maximum Voltage: Rush, High
Voltage, Westwood One Radio Networks, two
hours.

Jan. 29-Feh. 4, Foreigner/Peter Frampton/Ten
Years After, Classic Cuts, MJI Broadcasting, one
hour.

Jan. 29-Feb. 4, Rod Stewart, Rock Today, MJI
Broadcasting, one hour.

Jan. 29-Feb. 4, Charlie Daniels, Country Today,
MJI Broadcasting, one hour.

Jan. 29-Feb. 4, Sawyer Brown, Westwood One
Presents, Westwood One Radio Networks, one
hour.

Abdul In The Sun. KMEL San Francisco honored the record industry with its
fifth annual record gala last month. Among the winners was Larry Frazin of
Platinum Management, who received an award for artist manager of the year.
Pictured at the event, from left, are MD Hosh Gureli, Platinum client Paula
Abdul, Frazin, and PD Keith Naftaly.
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Introducing the first single and video from
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from the forthcoming High Wire album.

His rich musical history opens a new musical
door for the youngest of the famed Isley Brothers.
Ernie Isley delivers solid guitar.

Produced by Davitt Sigerson
Associate producer: Ernie Isley
Management: Jeff Franklin for ATI Group

%

Elektra

On Elektra cassettes, compact discs and records.

©1990 Elektra Entertainment, a Division of Warner Communications Inc., @°
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It's A Stone Gas. Iit's a family affair at the taping of Def Jam/Columbia rap act
3rd Bass’ video for “'Gasface,” where label mates Oran “Juice” Jones and
Donald Newkirk showed up to lend a hand. Shown, from left, are Jones, 3rd
Bass DJ Richie Rich, 3rd Bass Prime Minister Pete Nice, Newkirk, and 3rd Bass'

MC Serch.

Billboard. Hot Black Singles SALES & AIRPLAY..

A ranking of the top 40 black singles by sales and airplay, respectively, with reference to each title's composite position on the main Hot Black Singles chart.

U.K. INTEREST REVS UP MOTOWN ACTS

(Continued from page 25)

rell, Scherrie Payne, and Lind Lau-
rence.

The response to the 20-plus per-
formances on the tour by the ex-
Motowners comes as no surprise
to Levine, who has been recording
some 89 former Motown artists
during the past six months.
“There’s an appeal about the Mo-
town sound in the U.K. that has
never died. I’ve been listening to it
myself since I was in my early
teens,” says Levine, “and so much
soul-less music has come out in the
past few years, [’ve become even
more interested in producing the
real thing.”

The producer and label owner
recently concluded a deal for U.S.
release of Motor City product with

‘People in the UK
love music that is
honest and soulful’

industry veteran Raymond
Kuyves and anticipates early 90
release of a number of compila-
tions by the former Motown acts.

Working in Detroit and Los An-
geles, Levine rerecorded several
Motown classics as well as cutting
new tunes with acts like the Con-
tours, Brenda Holloway, the Vel-
velettes, Chuck Jackson, G.C.
Cameron, and Jimmy Ruffin. Con-
tours member Sylvester Potts says
that he was “very impressed’” with
Levine’s skills as a record produc-
er. “We've done a whole album,
and we’'re very happy with it,”’
says Potts, who will be visiting the
U.K. with the next Motor City Leg-
ends tour later this year.

The renewed excitement about
one of black America’s richest mu-
sical resources is not confined to
an appreciation of Motown. Ac-
cording to Mark Stratford of Lon-
don-based Conoisseur Collections,
which produces a five-volume set
titled ‘““The Classic Soul Years”
that spans music from 1964-68, the
collection has generated consider-
able consumer interest. “Most of
the material has never been avail-
able on compact disk,” says Strat-

ford, “which makes it particularly
attractive.”” Licensed from Poly-
Gram, CBS Special Products, Capi-
tol, and MCA, among other labels,
tracks include classic recordings
by such soul stalwarts as Major
Lance, Maxine Brown, Aaron Nev-
ille, Dee Dee Warwick, Irma Thom-
as, and the Impressions.

While ’'60s soul continues to cre-
ate strong interest, some acts
from the '70s are enjoying career
revivals through U.K. support.
Former A&M and MCA artist
Rockie Robbins recently complet-
ed a brief tour that brought rave
reviews from critics and fans. Rob-
bins, pacted to British label Re-
spect Records (owned by former
DJ and soul enthusiast Ralph Tee)
with a forthcoming album due on
Profile in the U.S., typified the
kind of artist that British black
music fans revere. ‘‘People here
love music that is honest and soul-
ful,” says Blues & Soul editor Kil-
bourn.

Blues & Soul colleague Lorez
adds that the famous “weekend-
er” events, which last from Friday
night to Sunday night in cities like
Blackpool and Prestatyn, can draw
several-thousand fans. “Those
shows have definitely given career
boosts to a number of artists like
Sam Dees.” Dees’ writing and pro-
ducing credits include work with
Aretha Franklin and Gladys
Knight and he is regarded as an
unsung hero in the States but a
major star on the U.K. soul circuit.

Balancing out the preponder-
ance of interest in older R&B are a
number of more contemporary
R&B artists. OBR/Columbia star
Alyson Williams and label mate
Tashan have sold out venues like
London’s Hammersmith Odeon;
Williams recently received a gold
album for U.K. sales. “The key is
the authenticity of the music,”
says Respect Records’ Tee, a rule
that applies whether U.K. fans are
listening to Alexander O’Neal,
Jean Carne, or Motown artists.

“There’s a tremendous amount
of interest in what we're doing
with the older acts in the States,”
says Levine. “It’s like taking the
Motown magic back home.”
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1 {1] I'LL BE GOOD TO YOU QUINCY JONES [ 1 1 [ 2 | MAKE IT LIKE IT WAS REGINA BELLE | 2

2 | 3 | MAKE IT LIKE IT WAS REGINA BELLE | 2 2 | 1| I'LL BE GOOD TO YOU QUINCY JONES | 1

3 [ 2| LET'S GETIT ON BY ALL MEANS | 7 3 | 5 | WALK ON BY SYBIL | 4

4 | 6 | SILKY SOUL MAZE FEATURING FRANKIE BEVERLY | 5 4 | 6 | | WANNA BE RICH CALLOWAY | 6

5 [ 7 | REAL LOVE SKYY | 3 5 [ 7 | REAL LOVE SKYY | 3

6 | 8 | ALL NITE ENTOUCH FEATURING KEITH SWEAT | 10 6 |11 | SPECIAL THE TEMPTATIONS [ 11

7 |11 ] TURNIT OUT ROB BASE | 16 7 |12 | YOUR SWEETNESS GOOD GIRLS | 8

8 |10 | WALK ON BY SYBIL | 4 8 [ 3 | SILKY SOUL MAZE FEATURING FRANKIE BEVERLY | §

9 [13 | | WANNA BE RICH CALLOWAY | 6 9 [13 | SCANDALOUS! PRINCE | 9

10 | 5 | RHYTHM NATION JANET JACKSON | 18 10 [ 15 | SHOULD HAVE BEEN YOU MICHAEL COOPER | 14
11 | 16 | NO MORE LIES MICHEL'LE | 13 11 (14 [ NO FRIEND OF MINE CLUB NOUVEAU | 12
12 | 14 | SCANDALOUS! PRINCE | 9 12 [ 17 | 1T'S GONNA BE ALRIGHT RUBY TURNER | 15
13 | 15 | NO FRIEND OF MINE CLUB NOUVEAU | 12 13 [ 18 | CAN WE SPEND SOME TIME SURFACE | 17
14 | 9 | SERIOUS HOLD ON ME O'JAYS | 19 14 (20 | OPPOSITES ATTRACT PAULA ABDUL | 20
15| 4 | PUMP UP THE JAM TECHNOTRONIC FEATURING FELLY |23 15 |21 [ NO MORE LIES MICHEL'LE |13
16 | 17 | YOUR SWEETNESS GOOD GIRLS | 8 16 [ 24 | WHERE DO WE GO FROM HERE STACY LATTISAW | 22
17 [ 22 | IT'S GONNA BE ALRIGHT RUBY TURNER | 15 17 [ 22 | JAZZIE'S GROOVE SOUL Il SOUL | 21
18 | 19 | SPECIAL THE TEMPTATIONS | 11 18| 4 | LET'S GETIT ON BY ALL MEANS | 7
19 | 24 | CAN WE SPEND SOME TIME SURFACE | I7 19 (8 [ ALL NITE ENTOUCH FEATURING KEITH SWEAT | 10
20 | 29 | JAZZIE'S GROOVE SOUL 11 SOUL | 21 20 [ 23 | HEAVEN MILES JAYE |28
21 [ 34 | SHOULD HAVE BEEN YOU MICHAEL COOPER | 14 21 |10 | SERIOUS HOLD ON ME O'JAYS |19
22 | 12 | TENDER LOVER BABYFACE | 24 22 | 27 | PROMISES, PROMISES CHRISTOPHER WILLIAMS | 29
23 | 28 | RIGHT AND HYPE ABSTRAC' | 27 23 | 29 | (LL BE YOUR) DREAM LOVER RICHARD ROGERS | 25
24 |31 | OPPOSITES ATTRACT PAULA ABDUL | 20 24 | 9 | RHYTHM NATION JANET JACKSON | 18
25|30 | BUDDY DE LA SOUL | 35 25 | 30 | WHAT CAN | DO PIECES OF A DREAM | 31
26 | 33 | EXPRESSION SALT-N-PEPA | 26 26 |32 | TOUCH CHUCKII BOOKER | 32
27 | 18 | FRIENDS B-4 LOVERS FULL FORCE | 36 27 |33 | (YOU MAKE ME FEEL LIKE) A NATURAL MAN  J. INGRAM | 33
28 | 35 | (I'LL BE YOUR) DREAM LOVER RICHARD ROGERS | 25 28 {16 | TENDER LOVER BABYFACE | 24
29 | 32 | WHATEVER IT TAKES CHERYL LYNN [ 30 29 |36 | EXPRESSION SALT-N-PEPA | 26
30 | — | WHERE DO WE GO FROM HERE STACY LATTISAW | 22 30 | — | LOVE UNDER NEW MANAGEMENT MIKI HOWARD | 42
31|20 | BLAME IT ON THE RAIN MILLI VANILLI | 46 31 |34 | TURNIT OUT ROB BASE | 16
3221 | ALL OF MY LOVE THE GAP BAND | 37 32 |31 | HOT LITTLE LOVE AFFAIR KEISHA JACKSON | 41
33 | 27 | HERE AND NOW LUTHER VANDROSS | 39 33 138 | WHATEVER IT TAKES CHERYL LYNN | 30
34 |— | I GET THE JOB DONE BIG DADDY KANE [ 40 34 | — | ESCAPADE JANET JACKSON | 44
35 | — | GYRLZ, THEY LOVE ME HEAVY D. & THE BOYZ | 43 35 139 | NOT THRU BEING WITH YOU MICHAEL JEFFRIES | 34
36 |— | ME SO HORNY THE 2 LIVE CREW | 79 36 [ 19 | RIGHT AND HYPE ABSTRAC' | 27
37 {— | SHALL WE DANCE GRANDMASTER SLICE & 1ZZY CHILL | 63 37 | — | Juicy WRECKS-N-EFFECT | 38
38 | — | PIPE DREAMS ORAN 'JUICE’ JONES | 48 38 | — | YOUR PRECIOUS LOVE TAMIKA PATTON | 45
39 | — | WELCOME TO THE TERRORDOME PUBLIC ENEMY | 54 39 [— | TO KNOW SOMEONE DEEPLY. . . T. TRENT D'ARBY | 47
40 | — | NOT THRU BEING WITH YOU MICHAEL JEFFRIES | 34 40 | — | HEARTBEAT SEDUCTION | 49
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BLACK SINGLES A-Z PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE (Publishgr ~ Licensing Org.) Sheel Music Dist. 92
65 1-2-3 (CRGI, BMI) 0
88 AIN'T NOTHIN LIKE THE LOVIN WE GOT (Criterion,

ASCAP/Field Day, ASCAP)
100 AINT NUTHIN' IN THE WORLD (Chicago Bros., BMI)
72 ALL ABOUT LOVE (Beach House, ASCAP/Tawanne
Lamont, ASCAP)
75 ALL AROUND THE WORLD (BMG, ASCAP/Block &

Gilbert, ASCAP) 97
70 ALL NIGHT LONG (Willesden, BMI)
10 ALL NITE (Deep Sound, ASCAP/Bliss 69, 6

ASCAP/Vintertainment, ASCAP)
37 ALL OF MY LOVE (Rajaca, BM1/Day Ta Day,

ASCAP/Good Choice, BMI) 1
67 BABY DON'T FOOL AROUND (Alva, BMI/Songcase,

BMI) y=]
86 BACK TO LIFE (Virgin, ASCAP/Virgin Songs, BMI/WB,

ASCAP/Law Music) CPP/WBM 15
61 BEEPERS (Locked Up, ASCAP) 93

46 BLAME IT ON THE RAIN (Realsongs, ASCAP) WBM

71 BODY REACTION (Father Thunder, BMI/Bullwhip, 21
ASCAP) 38

35 BUDDY (Tee Girl, BMI/We Blows Up, BMI/EMI, u“
BMI/Kama Sutra, BMI/Ducktur, BMI/Kenix, ASCAP)

17 CAN WE SPEND SOME TIME (Colgems-EMI, ASCAP)

WBM
87 CHA CHA CHA (First Priority, BMI/Top Billin', 9%

ASCAP/MCA, ASCAP/Music Corp. Of America, BMI) 85
68 COMFORT OF A MAN (Virgin Songs, BMI/Buffalo

Music Factory, BMI/Compulsive, BMI/Freehand, BMI) 7
52 DON'T CHA' THINK (Hip Trip, BMi/Kear, BMI/Green

Skirt, BM1) 42
77 DON'T TAKE IT PERSONAL (CBS, ASCAP/Multi Culler,

ASCAP/Colgems-EMI, ASCAP) WBM 2
82 ELECTRIC BOOGIE (Solomonic, ASCAP)
44 ESCAPADE (Black Ice, BMi/Fiyte Tyme, ASCAP) 79
95 EVERYTHING (Sizzling Blue, BMI/Newton House, 58

BMI) WBM 12
26 EXPRESSION (Next Plateau, ASCAP/Sons Of K-oss,

ASCAP)

FOOLISH HEART (EMI April, ASCAP/Random Notes,
ASCAP/Street Talk, ASCAP)
FRIENDS B4 LOVERS (Forceful, BMI/Willesden, BM1)

57 THE GAS FACE (Rhyming Is Fundamental, ASCAP/Def
Jam, ASCAP/Prinse Pawl, BMI)

73 GOING HOME (Brenee, BMI/High Tech, BMI/Kuzu,
BMI/EM! Blackwood, BMI/Wallyworld, ASCAP)

43 GYRLZ, THEY LOVE ME (EMI April, ASCAP/Across
110th Street, ASCAP/E-2-Ouz-1t, ASCAP/E.M. Marl 81
International, ASCAP)

49 HEARTBEAT (Sugarbiscuit, ASCAP)

28 HEAVEN (Abana, BMI/Virgin Songs, BMI) CPP

76 HELP THE CHILDREN (Jobete, ASCAP/Bust-It, BMI)

39 HERE AND NOW (EMI April, ASCAP/Ollie Brown
Sugar, ASCAP/DLE, ASCAP)

66 HERITAGE (CBS, ASCAP/Maurice White, ASCAP/CRGI, 18
BMI/Lorna Lee, BMI/Pony Boy, BMI)

41 HOT LITTLE LOVE AFFAIR (CBS, ASCAP)

96 | CHOOSE YOU (TONIGHT) (Dujuan, BMI/Aruba,

ASCAP)

8 & B8 Bes

| FOUND LOVIN' (Clita, BMI/Sign Of The Twins,
ASCAP)

| GET THE JOB DONE (Cal-Gene, BMI/Virgin Songs,
BMI/AZ, ASCAP/Cold Chillin’, ASCAP/WB, ASCAP)
CpPP

1 JUST WANNA LOVE YOU (Knight Crew,
BMI/American League, BMI)

i NEED YOUR LOVIN' (Def Jam, ASCAP/First Impulse,
BM1/Def American, BMI)

| SLEEP MUCH BETTER (IN SOMEONE ELSE'S BED)
(Zomba, ASCAP)

| WANNA BE RICH (Hip Trip, BMI/Calloco,
BMI/Screen Gems-EM1, BMI/Jig-A-Watt Jams, BMI)
WBM

I'LL BE GOOD TO YOU (Kidada, BMI/Warner-
Tamerlane, BMI) WBM

(I'LL BE YOUR) DREAM LOVER (Misam,
ASCAP/Monsterous, ASCAP)

IT'S GONNA BE ALRIGHT (Zomba, ASCAP) WBM
IT'S THE REAL THING (Angel Notes, ASCAP/WB,
ASCAP) WBM

JAZZIE'S GROOVE (Virgin, ASCAP) CPP

JUICY (Cal-Gene, BM!/Virgin Songs, BMI) CPP
JUST A FRIEND (Cold Chillin', ASCAP/Biz Markie,
ASCAP/WB, ASCAP)

JUST CALL MY NAME (Def Jam, ASCAP/Pure Love,
ASCAP/Minding, ASCAP)

KNOCKIN' ON HEAVEN'S DOOR (Ram's Horn, ASCAP)
KNOCKS ME OFF MY FEET (Jobete, ASCAP/Black
Bull, ASCAP)

LET’S GET IT ON (Jobete, ASCAP/Stoned Diamond,
BMI) CPP

LOVE UNDER NEW MANAGEMENT (Gabeson, BMI/On
The Move, BMI)

MAKE IT LIKE IT WAS (For Qur Children/Zomba,
ASCAP)

ME SO HORNY (Pac-Jam, BMI)

NEVER TOO FAR (Duncanne Hille, BMI)

NO FRIEND OF MINE (Jay King IV, BMI/Clarity, BMI)
NO MORE LIES (Ruthless Attack, ASCAP)

NOT THRU BEING WITH YOU (Flyte Tyme, ASCAP)
OPPOSITES ATTRACT (Virgin, ASCAP/Ollie Leiber,
ASCAP) CPP

OWWWW! (Black Lion, ASCAP/Captain 2,
ASCAP/Hallywood, BMI) WBM

PIPE DREAMS (Juiced Up, ASCAP/Def Jam,
ASCAP/Sam | Am, ASCAP)

POISON IVY (Jerry Leiber, ASCAP/M.Stoller,
ASCAP/Candy Griff, BMI)

PRINCIPAL'S OFFICE (Varry White, ASCAP/Young
Man Moving, ASCAP)

PROMISES, PROMISES (Julian Caine, ASCAP/Vertim,
ASCAP/Wokie, ASCAP/Whole Nine Yards, ASCAP)
PUMP UP THE JAM (BMC, ASCAP/Bogam,
ASCAP/Colgems-EMI, ASCAP) WBM

REAL LOVE (Skyyzoo, ASCAP)

RHYTHM NATION (Black Ice, BMI/Flyte Tyme,
ASCAP) WBM

RIGHT AND HYPE (Cal-Gene, BMi/Virgin Songs, BMI)
CpPP

SAVE THE CHILDREN (Ashtray, BMI/Harold T. Payne,

91

55
62

2

LY

32

31
]

74

8

51

BMI)

SCANDALOUS! (Controversy, ASCAP/WB, ASCAP)
WBM

SECRET WISH (Urban Groove, BMI)

SERIOUS HOLD ON ME (WE, BMI/Trycep,
BMI/Willesden, BMI)

SHALL WE DANCE (ELECTRIC SLIDE) (Creative Funk,
ASCAP)

SHOULD HAVE BEEN YOU (Bee Germaine, BMI)
SILKY SOUL (Amazement, BMI)

SORRY (BABY CAN | HOLD YOU) (EMI April,
ASCAP/Purple Rabbit, ASCAP)

SPECIAL (Island, BMI/Stanton’s Gold, BMI/April Joy,
BMI) WBM

SPREAD MY WINGS (Selessongs, ASCAP/Sarapis,
ASCAP)

STAY (Hit And Hold, ASCAP)

STAY HERE, STAY NEAR (Flyte Tyme, ASCAP/Avant
Garde, ASCAP)

TENDER LOVER (Hip Trip, BMI/Kear, BMI/Jenn-A-
Bug, ASCAP)

THIS ONE'S FOR THE CHILDREN (Maurice Starr,
ASCAP/EMI April, ASCAP)

TO KNOW SOMEONE DEEPLY 1S TO KNOW. ..
(Young Terence, BMI/Virgin Songs, BMI)

TOUCH (Selessongs, ASCAP)

TRY ME (Babyann, BMI)

TURN IT QUT (Protoons, ASCAP/Hikim, ASCAP)
WALK ON BY (Blue Seas, ASCAP/Jac, ASCAP)
CPP/WBM

WELCOME TO THE TERRORDOME (Nia, BMI/Def
American, BMI)

WE'RE ALL IN THIS TOGETHER (Pardini,
ASCAP/Music Corp. Of America, BMI/EMI Blackwood,
BMI/Reed Vertelney, BMI)

WHAT CAN | DO (EMI April, ASCAP/Per-Mission,
ASCAP)

WHATCHA GONNA DO? (TLC, BMI/Dinger & Ollie,
BMI/Dagwood, BMI)

WHATCHA GONNA DO WITH MY LOVIN' (Ensign,
BMI/Scarab BMI)

WHATEVER IT TAKES (J.flat, ASCAP/Kim Sang,
ASCAP/Jack The Mack, ASCAP)

WHERE DO WE GO FROM HERE (Virgin Songs,
BMI/Buffalo Music Factory, BMi) CPP

YO MISTER (Controversy, ASCAP/WB, ASCAP)
(YOU MAKE ME FEEL LIKE) A NATURAL MAN
(Screen Gems-EMI, BMI)

YOU MAKE ME WANT TO GIVE IT UP (Gratitude Sky,
ASCAP)

YOUR PRECIOUS LOVE (Jobete, ASCAP) CPP
YOUR SWEETNESS (John Barnes 11, BMI/Careers,
BMi/Kymberli Armstrong, BMI)
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WIN NER TAKES ALL: Just getting the Airplay/Power Pick two weeks
in a row was not enough for Motown Records. This week, “Where Do We
Go From Here” by Stacy Lattisaw & Johnny Gill earns both the Airplay
and Sales/Power Picks. The single is on 98 of the 102 reporting stations.
New activity comes in from WRKS New York (at No. 40) and WHQT Mi-
ami. At WEDR Miami, it jumps 27-9. Around the country it makes similar
moves: WVEE Atlanta (7-5); WDZZ Flint, Mich. (21-6); and KMJM St. Louis
(26-10). Also, 21 new dealers list the single, and it jumps 31-22.

STAYING POWER: Last week, “I'll Be Good To You” by Quincy Jones
featuring Ray Charles and Chaka Khan (Warner Bros.) took the No. 1
position with such a large point spread over the No. 2 single that it seemed
likely that it would hold another week. And it did. “Make It Like It Was” by
Regina Belle (Columbia) is held in place, in spite of a tremendous point in-
crease in both radio and retail points. “Make It” has 101 reporters, includ-
ing two that were re-added this week: WENN Birmingham, Ala., and
KSOL San Francisco. Twenty stations list the single at No. 1, including
WNJR Newark, N.J.; WFXC Durham, N.C.; WPAL Charleston, S.C.;
WANM Tallahassee, Fla.; KQXL Baton Rouge, La.; and KHYS Houston.
Forty-nine stations list the single top five, and of the total reporters, 72 list
upward playlist moves.

SKYY HIGH: Jumping 6-3, “Real Love” by Skyy (Atlantic) continues to
march up the chart. Two stations add the single: WFXC Durham, N.C., and
WEAS Savannah, Ga. It is No. 1 at WPEG Charlotte, N.C.; WRXB St. Pe-
tersburg, Fla.; WLOU Louisville, Ky.; KRNB Memphis; WPZZ Indianapo-
lis; and WTLZ Saginaw, Mich. Thirty-three stations list it top five . . . Sybil
moves into the top five this week, as “Walk On By’ (Next Plateau) jumps 8
4. Sixty-eight of its 89 reporters show upward movement. It is top five at 39
stations and is the No. 1 song at WXYV Baltimore.

BEFORE I FORGET: Last week, “It’s Gonna Be Alright” by Ruby
Turner (Jive) vaulted 33-19 from strong radio and retail activity. This
week’s progress moves the single to No. 15. It is on 97 stations, with 13 top
10 reports, including WYLD-FM New Orleans (7-3); KMJJ Shreveport, La.
(159); and WXVI Birmingham, Ala. (15-8) . .. “(I'll Be Your) Dream Lover”
by Richard Rogers has made a strong chart showing for the return of the
SAM Records label to black radio. “Dream Lover” is on 82 stations and
seven stations added it this week, including WJMI Jackson, Miss.; WQQK
Nashville; WVKO Columbus, Ohio; WPZZ Indianapolis; and WTLZ Sagi-
naw, Mich.

GOOD GIRLS, NAUGHTY BOY: The debut single for the Good Girls,
“Your Sweetness” (Motown), leaps into the top 10. It is new at WUSL Phil-
adelphia and is now on 88 stations. It has five No. 1 reports: WCDX Rich-
mond, Va.; WEDR Miami; WRBD Fort Lauderdale, Fla.; KIPR Little Rock,
Ark; and KPRW Oklahoma City ... “Scandalous!” by Prince (Warner
Bros.), with 92 reports, continues its climb. Thirty-two stations list the sin-
gle in their top 10.

HOT BLACK SINGLES ACTION

RADIO MOST ADDED

PLATINUM/ BRONZE/
GOLD SILVER  SECONDARY ~TOTAL  TOTAL
ADDS ADDS ADD DS ON
19 REPORTERS 32 REPORTERS 51 REPORTERS 102 REPORTERS
HERITAGE
EARTH, WIND & FIRE coLuvein 13 18 27 58 58
HELP THE CHILDREN
M.C. HAMMER capiroL 9 9 28 46 53
ALL AROUND THE WORLD
LISA STANSFIELD aRista 7 11 20 38 46
SPREAD MY WINGS
TROOP ATLANTIC 3 7 21 31 37
KNOCKS ME OFF MY FEET
MIKKI BLEU en 3 8 14 25 43
COMFORT OF A MAN
STEPHANIE MILLS mca 6 7 10 23 57
NEVER TOO FAR
DIANNE REEVES em 4 5 11 20 66
'WE'RE ALL IN THIS TOGETHER
DAVID PEASTON Gerren 5 6 9 20 60
¢ VSLEEP MUCH BETTER. ..
¢ BILLY OCEAN e 1 6 13 20 38
ESCAPADE
JANET JACKSON agm 2 4 12 18 73

Radio Most Added is a weekly national compilation of the ten records most added to the playlists
of the radio stations reporting to Billboard. The full panel of radio reporters is published periodi-
cally as changes are made, or is available by sending a self-addressed stamped envelope to:
Billboard Chart Dept., 1515 Broadway, New York, N.Y. 10036.
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WEI.COME TO THE TERRORDOME

1 T NEW SINGLE FROM THEIR FORTHCOMJNG ALBUM

“SFEAR OF A BLAGK PLANET.”

01 DEF JAM/COBUMBIA C s

WATCH FOR WELCOME TO THETERRORDOME THE
| C®VIDECINCLUBSANDONTV. : .
ALSO PE'SHOME VIDRO.CASSETTE FIGHT THE POWER LIVE"
" ON CMV HOME vu:x_so

LAONCHED BY HANK SHOCKLEE CARL RY-DER AND ERIC SADLER.
FUELED BY KEITH SHOCKLEE (WIZARD K-JEE). "
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RICHARD ROGERS

1'll Be Your Dream Lover

TOP 30 BILLBOARD BLACK SINGLES

TOP 40 R&R URBAN CONTEMPORARY
SMASH ALBUM AND VIDEO BEING RELEASED
EARLY FEBRUARY

{SAM 5004}

34

76-05 51st Ave., Elmhurst, NY 11373 Tel. 718-335-2112 Fax. 718-335-2184

30

BILLBOARD JANUARY 27, 1990




smzclﬁAl. ISSUES
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JOHNNY Feb 24 e The Man Jan 30
CASH ® The Legend
35TH ® The Music

o Discography
NARM Mar 17 e Overview Feb 20
90 ® Vinyl Final

© CD Only

® Chain Game
ITA Mar 17 e QOverview Feb 20
20TH o ITA Now
ANNIVERSARY o History

o Global
MIAMI Mar 31 e MSM Today Mar 6
SOUND ¢ Gloria & Emilio
MACHINE o History

¢ Management
¢ U.S. Breakout

WHY THEY ARE SPECIAL:

¢ JOHNNY CASH has been a guiding force in the evolution of
contemporary American music for four decades, and his con-
tributions to rock’n’roll, country, pop, and folk are still being
felt today. While his great hits still crackle with the freshness
of rock’'n'roll’'s early dawn, his reputation as a songwriter of
vision has blossomed anew. From Nashville to London and all
points in between, a new generation of performers are discov-
ering the roots Johnny Cash helped plant deep in the soil of
American music history—while new chapters and new music
are being added to his remarkable ledger of achievements.

NARM "90 returns to L.A., March 10-13, to set the stage for a
new decade behind the counter of a rapidly changing industry.
With consolidation sweeping the retail landscape and modern-
ization upgrading the look and way stores do business, Bill-
board’'s NARM section previews a full slate of key trends and
issues that will help shape what's in store for music retailers.

ITA’'s 20TH ANNIVERSARY offers a golden opportunity to re-
view the association’s progress and preview its agenda for the
future. ITA members affirm their ties by linking industry, per-
sonal and future growth with ITA involvement. Capsule sum-
maries of industry trends and issues bring ITA's workload up
to date, as ITA opens the decade door on the global market-
place and beyond.

MIAMI SOUND MACHINE and lead singer Gloria Estefan ended
the decade in platinum form, as their latest album soared up
the charts in the U.S., Europe, and Japan. There's talk that the
group will tour South America and Puerto Rico later this year,
and with the phenomenal upsurge in Latin dance/pop on the
charts around the world, it's easy to see and hear why MSM is
a sure-fire growth industry well on its way to becommg a glob-
al music power throughout the '90s.

¢ COMING ATTRACTIONS: INDEPENDENT LABELS, WORLD
TOURING, CONCERTS & VENUES.

FOR AD DETAILS CONTACT YOUR BILLBOARD SALES
REPRESENTATIVE or CALL ANY BILLBOARD OFFICE WORLDWIDE.

NEW YORK: Gene Smith, Ken Karp, Jim Beloff, David Nelson,
Jon Guynn, Alex Kelly. (212) 764-7300 or (212) 536-5004.
LOS ANGELES: Christine Matuchek, Arty Simon, Anne Rehman,
Marv Fisher. (213) 273-7040.

NASHVILLE: Lynda Emon, Carole Edwards. (615) 321-4290.
LONDON: Tony Evans 439-9411.
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Sly & Robbie
Come On Like
‘Assassins’

B BY HAVELOCK NELSON

NEW YORK—“We're deadly,” says
Sly Dunbar, grinning at partner Rob-
bie Shakespeare. “Some people kill
with bullets. We kill with music.”

Dunbar and Shakespeare are argu-
ably the wickedest bass-and-drum
duo in both Jamaica and the States.
They certainly are the hardest work-
ing. They teamed up nearly 20 years
ago from rival Kingston groups, and
since then they’ve recorded with hun-
dreds of reggae artists, including rec-
ognized quasars Peter Tosh, Gregory
Isaacs, and Black Uhuru. After sup-
porting Tosh on a 1978 world tour
opening up for the Rolling Stones,
the pair—better known as riddim
twins Sly & Robbie—became known
to a wider, whiter audience. They
went on to do session work for Joe
Cocker, Mick Jagger, Bob Dylan, and
Too Numerous To Mention.

To Sly & Robbie, working in rock is
no different from working in reggae.
“All we still do is supply fierce
rhythm,” says Dunbar, who is ada-
mant about refusing to recognize any
border between rap and reggae. The
duo’s last two solo albums on Is-
land—"Language Barrier,” which
spawned the Grammy-nominated
“Bass And Trouble,” and “Rhythm
Killers”—dabbled in that fusion.

The current ““‘Silent Assassin”’
forges the same path. With Blast-
master KRS-One from Boogie Down
Productions producing, they have fi-
nally hit their stride. “Kris [KRS-
One] is a specialist in both reggae
and rap music,” admits Shakespeare.
“That probably is why [this album]
works better.”

Another reason could be the stellar
hip-hop talent on every track: Young
M.C. on “Under Arrest” and “Living
A Lie,” Queen Latifah on “Woman
For The Job,” and BDP’s Shah Of
Brooklyn on most of the rest. KRS
himself performs the album’s signa-
ture cut, called “Party Together.” Us-
ing the Turtles’ “Happy Together”
for inspiration, KRS lays out a plea
for one-nation-under-a-groove-ness:
“The reggae scene and rap/Must
cross the line/ And party together.”

But with KRS-One producing and
a slew of guest vocalists, did Sly &
Robbie delegate away most of their
own album? ‘“No,” insists Dunbar.
“We shared musical ideas with Kris,
We supplied the rhythm section, and
if we didn’t like something we didn’t
play it.”

It was important to Sly & Robbie
that “Silent Assassin” be ahead of
its time. “We want to get commer-
cial,” says Dunbar, “but we didn’t
want our tracks to just match what
was going on. Albums aren’t re-
leased right away, and beats be-
come overused over time. We
didn’t want our stuff to become
stale prematurely.”

So, Sly & Robbie’s latest is
stripped-down, sharp-edged, fresh.
Raw and sneaky, too. “That’'s why
we called it ‘Silent Assassin,””’
quips Dunbar. ““A lot of people were
looking for us to do a straight reg-
gae album. We surprised them. We
came on like an earthquake.”

NASTYMIX RECORDS

Not Just a Rap Label
We're Bustin' All the Charts
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KID SENSATION
WHIZ KID WITH YSL
ROCOCO
BOB & THE MOB
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} COLD CHILLIN' 0-21 389/WARNER BROS (C)
T |
(D] 2 | 26 | 3 | LADIESFIRST © QUEEN LATIFAH FEAT. MONIE LOVE
12 | 8 | 5 | 1§ | NEWJACK SWING WRECKS-N-EFFECT
SOUND OF NEW YORK 4654/MOTOWN (C) -
13| 1|17 | g | POISONIVY THE YOUNG AND THE RESTLESS
PANDISC 036 (C) ] : .
23 | 23 | g | NOTHING CANSTOP US # SERIOUS-LEE-FINE
ARISTA 9865 =
15| 9 | 15 | g | PRINCIPAL'S OFFICE ¢ YOUNG M.C.
DELICIOUS VINYL 0-96511 (€) O
* ADY B
6 | o | o | 7 | SoNGSTERDY STEAD
17 14 9 15 SOMEBODY FOR ME & HEAYY D. & THE BOYZ
| 9| UPTOWN 23982/MCA (©)
FRANKLY SPEAKING & AWESOME DRE/HARD CORE

PRIORITY 7274 (C) (M)

& ARABIAN PRINCE

19 18 12 1 SHE'S GOT A BIG POSSE
= ) | 1 | ORPHEUS 72259 (C)
2 | 21 | 21 | 3 | SHALLWEDANCE & GRANDMASTER SCLICE & IZZY CHILL
CREATIVE FUNK 1701 /SELECT-O-HITS
. *BiZ
| 2 16 14 15 J&%EM&‘&?I?42/WARNER BROS. (C) MARKE
| oM
2 13 11 7 CHAPEO%T(Y:HQASE?ZQ/ATLANT'C (C) € AR
TRAIN # CHUBB ROCK
5 |a || | gEmal B
FB., . .
4 19 18 1 RHI;'PLE $YNDICATE 49-73102/E.PA. (C) GERELDD
z AM. # 3RD BASS
s |7 |1 | | STERPNINTOTHEAM, 30
* MR, LEE
a7 || 3| SR
- B
@ NEW) k “:EAEA@? 7F3A1(2:1E/cowusu © * 30IBASS
@ NEW) | 1 | THE ya%vpv DANCE # DIGITAL UNDERGROUND
3 v .
(29)| NEWp | 1 | GYRLZ THEY LOVE ME HEAVY D. & THE BOYZ
30| » | _ | 3 | PUMP THAT BEAT TSR
GUCCI 12146/HOT PRODUCTIONS

O Products with the greatest sales gains this week. ® Videoclip availability. ® Recording industry
Association of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of
1 million units. Catalog no. is for 12-inch vinyl single. (C) Cassette single availabifity. (M) Cassette maxi-
single availability. (CD) Compact disk single availability.
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12-INCH SINGLES SALES

o o}
CLUB PLAY
% Z’ § 2% TITLE Compiled from a national sample of dance club playlists. ARTIST % Z’ § ‘QE TITLE Compiled from a national sample of retail store and one-stop sales reports. ARTIST
= ) o~ | 25 | LABEL & NUMBER/DISTRIBUTING LABEL i~ — o~ | 2O | (ABEL & NUMBER/DISTRIBUTING LABEL
*%* NO. 1 & * % NO.1 & »

(D) 3 11 | C'MON AND GET MY LOVE FFRR 886 799-1/POLYGRAM 1 week at No. 1 © D-MOB (D] 1 3 9 | TWO TO MAKE IT RIGHT VENDE TTA VE-7031/A4M 2 weeks at No. 1 @ SEDUCTION

@ 4 8 1-2-3/UNDERESTIMATE coLuMBIA 44 73136 € THE CHIMES @ 4 5 6 JAZZIE'S GROOVE VIRGIN 0 96517 @ SOUL Il SOUL
3 1 2 10 LET THE RHYTHM PUMP ATLANTIC 0-86273 DOUG LAZY 3 2 2 10 RHYTHM NATION aam sp 12335 @ JANET JACKSON

@ 6 12 7 rLL !iE_(_;OgD TD YOU QWEST 0-21408/WARNER BROS. @ QUINCY JONES 4 3 1 17 PUMP UP THE JAM SBK v-19701 @ TECHNOTRONIC FEATURING FELLY
5 2 1 10 TWO TO MAKE IT RIGHT VENDETTA VE-7031/A&M @ SEDUCTION @ 5 10 8 WALK ON BY NEXT PLATEAU NPS0111W @ SYBIL

@ 10 17 6 SUENO LATINO capiTOL V15538 SUENO LATINO FEATURING CAROLINA DAMAS @ 6 12 7 NO MORE LIES RUTHLESS 0 96521 /ATCO € MICHEL'LE
7 5 7 _1_1_ IT'S GONNA BE ALRIGHT JIVE 1290 1-JD/RCA @ RUBY TURNER @ 7 8 9 LET THE RHYTHM PUMP ATLANTIC 0-86273 DOUG LAZY
8 g 13 7 FOR THOSE WHO LIKE TO GROOVE PROFILE PRO 7270 TWIN HYPE 12 18 8 C'MON AND GET MY LOVE FFRR 886 799-1/POL YGRAM & D-MOB

@ 13 18 4 JAZZIE'S GROOVE VIRGIN 096517 @ SOUL Il SOUL 9 10 11 12 GET BUSY JvE 1274-1-1D/RCA ) & MR.LEE
10 7 10 9 ND MORE LIES RUTHLESS 0 96521/ATCO @ MICHEL'LE 15 21 4 I'LL BE GOOD TO YOU QWEST 0-21408/WARNER BROS. @ QUINCY JONES
11 11 15 6 WALK ON BY NEXT PLATEAUNP5011W @ SYBIL 11 9 7 11 TENDER LOVER SOLAR 429 74502/EPA @ BABYFACE
12 8 11 8 I'M NOT THE MAN | USED TO BE 1R S. 23996/MCA ) @ FINE YOUNG CANNIBALS @ 13 17 [ WHATCHA GONNA DO WITH MY LOVIN' VIRGIN 0-96507 @ INNER CITY
13 12 14 9 STOMP (MOVE JUMP JACK YOUR BODY) WARNER BROS. 0-21339 & KYZE @ 14 20 6 OPPOSITES ATTRACT VIRGIN 0-96507 @ PAULA ABDUL (DUET WITH THE WILD PAIR)
14 14 16 '] ROCK TO THE BEAT/MOVE YOUR BODY WING 873 143-1/POi YGRAM 101 14 11 6 12 LOVE ON TOP OF LOVE - KILLER KISS caP1TOL v-15508 @ GRACE JONES
15 17 20 6 RIGHT FROM THE START REPRISE O 21280/WARNER BROS INDIA 15 8 4 14 OVER AND OVER ATLANTIC 0-86282 PAJAMA PARTY

21 32 3 TELL ME WHY ARISTA ADI 9918 @ EXPOSE 19 28 4 1-2-3/UNDERESTIMATE COLUMBIA 44 73136 @ THE CHIMES

@ s 31 4 WHATCHA GONNA DO WITH MY LOVIN' VIRGIN 0-96507 @ INNER CITY @ 42 i 2 WELCOME TO THE TERRORDOME DEF JAM 44 73135/COLUMBIA PUBLIC ENEMY
18 19 27 6 DON'T YOU WANT MY LOVE BiG BEAT 88-0010 € JOMANDA 18 17 22 8 TURN IT OUT (GO BASE) PROFILE PRO-7275 @ ROB BASE
19 18 21 6 CONTACT/IN FULL EFFECT COLUMBIA PROMO @ BIG AUDIO DYNAMITE 20 27 4 SCANDALOUS WARNER BROS. 021422 L 4 PRINCE)‘
20 20 22 6 NOTHING CHANGES PROFILE PRO. 7272 UROHAUZ 20 21 23 10 DOWN IN IT TVT 2611 @ NINE INCH NAILS
21 24 29 6 TOUCH ME WITH YOUR HEART MICMAC 524 o EILEEN FLORES @ 25 32 4 TOUCH ME WITH YOUR HEART MICMAC 524 EILEEN FLORES
2 26 28 7 TELL ME WHEN THE FEVER ENDED MERCURY 876 405-1/POLYGRAM @ ELECTRIBE 101 2 22 25 6 PUMP IT HOTTIE VIRGIN 0.96516 @ REDHEAD KINGPIN & THE F.B.I.
23| 23| 23 | 6 | TURNITOUT (GO BASE) proFIE PRO.7275 @ ROB BASE 3] 16 | 9 | 11 | SWINGTHEMOODATcO0 96512 & JIVE BUNNY AND THE MASTERMIXERS
24 29 37 4 OPPOSITES ATTRACT VIRGIN 0-96528 @ PAULA ABDUL (DUET WITH THE WILD PAIR) @ 2_8 39 4 RIGHT FROM THE START REPRISE 0-21280/WARNER BROS. INDIA
ys) 30 35 4 FEEL T FOR YOU RCA 9132-1-RD ALTERNATIONS 'S & 1 POWER PICK *h &

26 16 8 10 JUST KEEP ROCKIN' D;SIVRE_8-89 971-1/POLYGRAM DOUBLE THE TROUBLE & THE REBEL MC @ 36 — 2 BUDDY TOMMY BOY TB 943 @ DELASOUL -

27 15 12 RHYTHM NATION A&M SP-12335 @& JANET JACKSON 26 24 29 6 WISHING ON A STAR VIRGIN 0-96510 FRESH 4 FEATURING LIZZ.E

28)| 34 | 42 3 SINGING IN THE SHOWER VIRGIN 0-96509 @ LES RITA MITSOUKO & SPARKS @ 34 | 47 3 EXPRESSION NEXT PLATEAU NPS0101W ® SALT-N-PEPA
+ % & HOT SHOT DEBUT % & & 28 18 13 15 NEW JACK SWING SOUND OF NEW YORK MOT-4654/MOTOWN i 70 WRECKS-N-EFFECT

@ NEW) 1 TAINTED LOVE €PIC 49 73145/EPA {IMPEDANCE @ 4] 49 3 YOUR SWEETNESS MOTOWN MOT 4651 @ GOOD GIRLS

@ NEW p 1 GET UP sBk v-19704 TECHNOTRONIC 30 23 14 21 ME SO HORNY SkYYWALKER GR-127 @ THE 2 LICREW

@ 5- 50 3 A LITTLE BIT OF LOVIN' SLEEPING BAG SLX 40152 CHOCOLETTE 31 29 35 8 LET'S GET IT ON ISLAND 0-96522 @ BY ALL MEANS

* %% POWERPICK & v & 32 32 31 16 {F YOU LEAVE ME NOW MR 7000 JAYA

@ 47 — 2 GOT TO HAVE YOUR LOVE CAPTOL V-15521 MANTRONIX FEATURING WONDRESS k<] 39 46 4 1 WANNA BE RICH SOLAR 429 74503/E.PA CALLOWAY
33 37 — 2 STEAMY WINDOWS CAPITOL V-15543 © TINA TURNER 34 35 1 43 7 STOMP (MOVE JUMP JACK YOUR BODY) WARNER BROS. 0 21339 @& KYZE

@ 46 — 2 WHOLE WIDE WORLD RCA 9099-1-RD A’ME LORAIN * & & HOT SHOT DEBUT * & &

(@] 50 | — | 2 | SEVMEFREE0 NTERNATIONAL 994 STERLING VOID (35| NEWDp | 1 | LAMBADAERC 4973130/ PA KAOMA
36 31 34 8 1S THAT WHAT YOU CALL LOVE mCa 23989 LATTANZI 36 27 16 12 BABY DON'T SAY GOODBYE EPiC 49 73101/EPA DEAD OR ALIVE
37 27 9 10 BABY DON'T SAY GOODBYE EPIC 49 73101/EPA DEAD OR ALIVE 37 26 15 14 LOVE SHACK REPRISE 0-21318/WARNER BROS @ THE B-52'S

42 — 2 | DON'T NEED YOUR LOVE NEXT PLATEAU NP50112 T JO ANN JONES 38 30 19 14 SOMEBODY FOR ME UPTOWN 23982/MCA @ HEAVY D. & THE BOYZ

41 — 2 THE MESSAGE 1S LOVE a&m SpP-12323 @ ARTHUR BAKER WITH AL GREEN 39 31 42 5 BREAKAWAY ATLANTIC 0-86255 - DONNA SUMMER
0 25 5 13 LOVE ON TOP OF LOVE-KILLER KISS CAPITOL v-15508 @ GRACE JONES 0 43 36 15 PERSONAL JESUS/DANGEROUS SIRE 0-21328/REPRISE @ DEPECHE MODE
41 28 25 8 COLD WORLD ATLANTIC 0-86267 STEVE "SILK” HURLEY FEATURING JAMIE PRINCIPLE 41 44 — 2 I'M NOT THE MAN 1 USED TO BE 1.RS. 23996/MCA @ FINE YOUNG CANNIBALS

NEW’ 1 BUDDY TOMMY BOY TB 943 @ DE LA SOUL 42 37 44 8 ELECTRIC BOOGIE MANGO 7832/ISLAND @ MARCIA GRIFFlTHS
43 49 e ? WISHING ON A STAR VIRGIN 0-96510 FRESH 4 FEATURING LIZZ.E 43 49 — 2 NEVER TOO MUCH EPIC 49 73141/EPA. LUTHER VANDROSS
44 32 39 4 STOP THIS CRAZY THING (REMIX) TOMMY BOY TB 940 @ COLDCUT 1 a4 45 33 12 WITH EVERY BEAT OF MY HEART ARISTA ADI-9896 @ TAYLOR DAYNE

NEWD | | | ESCAPADEasmsr12352 JANET JACKSON NEWD | 1 | 1T'SGONNA BE ALRIGHT sive 1290 1-JD/RCA # RUBY TURNER

NEW ’ 1 HEARTBEAT OF LOVE CBS ASSOCIATED 4Z9 73143/EPA & PIA ZADORA 46 48 l 41 24 BACK TO LIFE VIRGIN 0-96537 @ SOUL 1l SOUL (FEATURING CARON WHEELER)

NEWD | 1 | LAMBADAtrca973130/EPA KAOMA NEWD | 1 | TAINTED LOVEeric a9 73145/EPA IMPEDANCE

NEWD | 1 | YABAYESRE 021382/ warner BROS. OFRA HAZA a8 | 50 | 48 | 16 | 1 WANT YOU visionvR1225 B @ SHANA

NEW)D i GOT TO GET ARISTA ADI-9932 LEILA K FEATURING ROB 'N' RAZ 49 | 33 2 12 BLAME IT ON THE RAIN ARISTA ADI 9905 @ MILLI VANILLI

@ NEW)D 1 t WILL SURVIVE MERCURY 876 369-1/POLYGRAM @ SA-FIRE _@[D NEWD 1 PRINCIPAL'S OFFICE DELICIOUS VINYL 0-96511/ISLAND @ YOUNG M.C.

( )Titles with the greatest sales or club play increase this week. @ Videoclip availability. ¢ Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. & RIAA certification for sales of 1 miflion units. Records listed under Club Play are 12-inch

unless indicated otherwise. ©Copyright 1990, BPI Communications Inc. All rights reserved.
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High-Impact Dance Chart ad posi-
tions available for 1990. Promote
your releases to clubs, radio, and
retail stores in the most effective
manner possible....

ADVERTISE IN BILLBOARD

Reserve your space now!!
Call Jim Beloff (212) 536-5026
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DANCE I

808 In Perfect State For ‘Ninety’

Sommerville: Music With Conscience

STATION TO STATION: Let’s take
a look this week at some imports
gracing our turntable as of late.
U.K. techno outfit 808 State has
signed with ZTT Records through
WEA and has unleashed a savory
long-playing morsel called “Ninety.”
Those who have been grooving to the
hot single “Pacific State” for the last

few months will find solace in a num-
ber of the album’s offerings. Primari-
ly instrumental with snippets of vo-
cals and/or samples thrown in, the
eight-track “Ninety” is an endearing
melange of ideas first encountered
with acid, techno, and new beat but
with a refreshing, almost new-age-
type edge. “Ancodia” is a fave sport-

EXHIBITION

FOR THEATRES, CINE

OF EQUIPMENT AND TEijn
AND FILM/TV STUDI

RIMINI TRADE FAIR/ITALY
APRIL 1/4 1990

The premier exhibition
fo? show business
professionals

For further information:
ENTE AUTONOMO FIERA DI RIMINI - C.P. 300 - Rimini Italy - Tel. 0531/782000 - TIx 550844 FIERIM - Telefax 0541/774313

ing the chorus hook from Thelma
Houston’s “You Used To Hold Me So
Tight,” as are “808080808” and the
lush, somewhat serene “Sunrise.”
An alternative version of “Pacific
State,” called “Pacific 202,” is also
included. Look for a 12-inch of “Pa-
cific State” to surface shortly on
Tommy Boy.

Ex-Bronski Beat and Commu-
nards member Jimmy Somerville
has finally unleashed his solo debut,
“Read My Lips” (London/Poly-
Gram). The vocalist’s distinguished
falsetto is well intact and sounds
comfortable in the primarily NRG-
ized material. Production, songwrit-
ing, and song selection are top-notch

DANGE
TRAX

ALBERT HAGAR

“WM‘/’

»\IM

FROM THE FORTHCOMING LP,CD,CASSETTE

ALBERT HAGAR ““Day And Night”

SD 0930

On Star Dust Records Dist. By Azra International.

THANKS TO ALL THE CLUB'DJS FOR THEIR SUPPORT AND PLAY
GET YOUR HEART SHAPED PLAY COPY,CALL THE HOTLINE
(213) 560-4223

by Bill Coleman

and could easily find Somerville giv-
ing such acts as Erasure a serious
run. Staunch fans of the artist’s pre-
vious outfits won’t be disappointed,
while those unfamiliar will relish
“Read My Lips.” Spirited cover of the
Sylvester classic “You Make Me Feel
(Mighty Real),” the sparkling “Per-
fect Day,” the anthemic and political-
ly correct title cut, the street suave of
“Rain,”” and ‘“And You Never
Thought That This Could Happen To
You” are choice club picks, while the
languid midtempo ballad ‘““Don’t
Know What To Do (Without You)” is
a personal fave. Dance music with a
conscience and a good beat—must be
the ’90s!

GROUND CONTROL: Electronic’s
“Getting Away With It” (Factory)
has generated its own buzz simply
due to the odd but exciting assort-
ment of members, which include New
Order’s Bernard Sumner, Pet Shop
Boys’ Neil Tennant, and The
The/the Smiths’ Johnny Marr. The

(Continued on next page)

HOT DANCE
BREAKOUTS

CLUB PLAY

1. ALL AROUND THE WORLD LISA
STANSFIELD arista
2. m:l LOVE IS RIGHT SHANA DOUGLAS

3. BITING MY NAILS/THE PHANTOM'S
IENI(’;I'MPIERE RENEGADE SOUNDWAVE
N

4. g)H WORLD PAUL RUTHERFORD atH &
"WAY

5. GETTING AWAY WITH IT ELECTRONIC
FACTORY. UK

12" SINGLES SALES

1. JUICY GOTCHA KRAZY OAKTOWN'S
3-5-7 capiToL

2. WALKING ON SUNSHINE 89 FAX
YOURSELF BCM, WEST GERMANY

3. wog’THERLAND TRIBAL HOUSE row

4.

5%

DON'T TAKE IT PERSONAL JERMAINE
JACKSON arista
STEAMY WINDOWS TINA TURNER
CAPITOL
Breakouts: Titles with future chart potential,
based on club play or sales reported this week

Presents

FAST EDDIE'S

Follow-up to his #1
SMASH HIT in America

"MOST WANTED"

T LT T T LT T T LT

TYREE

"LET THE MUSIC
TAKE CONTROL"

From the NATION OF HIP-HOUSE Album

STERLING VOID
"SET ME FREE"

From the IT'S ALRIGHT Album

JOE SMOOTH
"THEY WANT
TO BE FREE"

From his forthcoming LP - REJOICE

DJ INTERNATIONAL

727 W. Randolph St.

Chicago, IL. 60606 USA

Phone: In the USA - (312) 559-1845

IN THE PALAIS AT MIDEM - EXT. 8125

ey
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B DANCE

DANGE TRAX

(Continued from preceding page)

collaboration weaves a variety of ele-
ments into its “intelligent” techno-
pop. An album is apparently in the
works, while labels stateside battle it
out as to who will release the project
here. As the legal fees escalate, be
sure to keep your ears out for this en-
dearing, up-tempo number, already
hitting home at alternative outlets . ..
Mark Rogers (“I Promise”), formerly
known as Hellywood Beyond, has
also returned with the hot “One Step
In The Right Direction” (Freetown
Inc., 01-748-9649), which has been re-
mixed by Steve “Silk’ Hurley.
House in nature, the song sports a
hooky vocal to accompany the instru-
mental panache. A positive and up-
beat message prevails.

Out of left field come the Stone
Reses with the brilliant “Fool’s Gold”
(Silvertone/Jive), which was a major
hit in the U.K. Not originally on the
act’s recent album, this hot release

will turn some heads when it is out
here imminently and placed on new
pressings of the album. The Roses
deliver a spacious and raw, funk-
based confection that unselfishly
places itself somewhere between vin-
tage Curtis Mayfield and The The.
Don’t miss . .. Also out on the prowl
is “Elements Of Vogue” (Beat Ace)
from New York’s David Ian Extrav-
aganza, an underground offering cel-
ebrating the voguing trend with
mixes provided by DJs David Depino
and Johnny Dynell. Need a quick
lesson in the underground fad—
here’s a manual . . . Just when you've
been beat-n-sampled to death, here
comes Tommy Musto & Frankie
Bones under the guise Flowmasters.
Delivering a five-track EP called
“Energy Dawn” (XL Recordings, 01-
870-9912), the Flowmasters pump a
number of beats and samples with a
commendable wit. The ‘“Heartbeat”

mix of “Let It Take Control” and the
“Bass Line Energy” version of “I
Wanna See You Dance’’ will start
your party ... Also floating about is
the recommended ‘I Called U””
(FFRR/PolyGram) from prince of
house Lil Louis. Tongue-in-cheek de-
livery is accented by a genius female
vocal assist and a severe groove.

Incidentally, out for some time has
been “Like It Is” (RCA), a remix col-
lection of Imagination’s hits. Origi-
nally scheduled to debut stateside
last fall, as of now there are still no
plans. This is unfortunate for RCA
because the potential of this project
to excite the clubs is still great. With
a clear marketing campaign, new
packaging, and resequence of the se-
lections, tracks like “Just An Illu-
sion,” “Burning Up,” and “Changes,”
along with the new “Love Taking
Over” and “Give Into Love,” could
help re-establish the outfit here.

C&NFQELNcE .

! ||| | [FoRT. LAupERDALE, FL.| * PROMOTION
| MAHR!OTT Hom MAHNP « CHARTS
ndl T ' Rap

;—':_A-——;:I&*—:_-; PANELS ON:

| |MAR¢H 1|3|THau 1741 .9$q

DON'T BE LEFT IN THE COLD...

|  The Name Of The Game Is information

Be Informed...

ATTEND WINTER MUSIC CONFERENCE 5

» Disc JOCKEYS

o RETAIL AND MARKETING
* VIDEO

» PUBLISHLING

e NIGHT CLUBS

» BOOKING AGENTS

« RECORDING ARTISTS
* ARTIST MANAGEMENT
 RECORD PooOLS
MANUFACTURING

* DISTRIBUTION

* PUBLICATIONS
 PRODUCERS

« A&R

¢ RECORD LABELS
e RabiO

i

WINTER MUSIC CONFERENCE 5

3450 N.E. 12 TERRACE

- FT. LAUD, FL 33334

. (305) 563-4444

- Fax (305) 563- 6889

‘ [0 vES. | woud like to register for the WINTER MUSIC CONFERENCE § March 13, 14, 15, 16, & 17, 1990... at the Marriott Hotel Marina
The WINTER MUSIC CONFERENCE 5 Early Registration fee is $165.00 postmarked on or before Jan. 31, 1930.

‘ Registration Fee after Jan. 31, 1990 will be $195.00...WalkUp Registration is $ 225.00

l D No, I'm not registering for the Conference but would you Please place my Name on your mailing List

D Endosed is a money order

D Please charge to my American Express

Expiration Date

Name

Title

‘ Cardholder's Name

Company Name

BILLBOARD'S GOT

THEBEAL!

Bonus Distribution
WINTER MUSIC CONFERENCE
March 13-17

Whether you're into freestyle,
rap or acid house, it's all in the
March 10 Dance Special.

So, dance your way into the
marketplace with Billboard!

Ad deadline: February 16, 1990
For ad details, call:
NEW YORK, Norm Berkowitz, 212-536-5016

Jon Guynn, 212-536-5309
LOS ANGELES, Christine Matuchek, 213-859-5344

Address MIDWEST, Ken Karp, 212-536-5017
| Card Number City/State/Zip FLORIDA, Angela Rodriguez, 305-446-2740
Signature Phone Fax ‘
Don't miss THE BitLBoARD PiCNIC SATURDAY MARCH 17,
For Discount Room Rates At The Marriott Hotel Please Mention WINTER MUSIC CONFERENCE in FT. L AUDERDALE!
\ Fort Lauderdale Marriott Hotel Marina (305) 463-4000 or (800) 228-9290 l
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PRO AUDIO IR

Following is a brief glance at some of the introductions scheduled for the
NAMM Winter Market and other pro audio news.

NEW JBL LINES: JBL Professional is bringing a new line of power amps,
some additions to its studio monitors lines, and improved versions of its large
PA speakers to the NAMM show. Contact: 818-893-8411.

STEP UP TO THE MIKE: Audio-Technica U.S. will present the Pro 22 mi-
crophone, designed specifically for close-range vocal and instrumental use.
The eompany also expanded its series of boundary microphones, adding a
smaller version of the AT871 UniPlate (AT851A Micro UniPlate), a phantom-
powered design (AT871R), and an omnidirectional model (AT841A OmniPlate).
Contact: 708-835-5108.

HI-SYNERGY: Sound Quest, which specializes in editor/librarian technolo-
gies, will introduce Sound Quest Synergy. It is slated to ship for Macintosh,
Atari, IBM PC/XT/AT/Cl, and Amiga computers in February. Contact: 800-
387-8720.

TAC TIPS: Among the new products Total Audio Concepts will be showing
are its Magnum 24 buss in-line recording console, and a 24/8 with 16 monitor
recording version of its Bullet con-inch tape format 238 Syncaset eight-track
recorder, and the MIDIiZER. Contact: 213-388-5200.

SHURE-TH ING: Shure will show its expanded L Series Wireless Microphone
line, including wireless versions of the SM58, Beta 58, and SM96. Contact: 708-
866-2sole. Contact: 818-508-9788.

TASCAM IS PLANNING TO INTRODUCE a 24-channel console, a new
high-speed Porta Two, and a DAT. Previously released product also on display
will include the 644 and 688 MidiStudios, the one-inch 24-track MSR-24, the
eight200.

MANIFOLD MANIFESTS ITSELF: Electro-Voice is introducing three new
speaker systems utilizing its manifold technology and a second generation of
N/DYM microphones at the NAMM show. Contact: 616-695-6831.

MAKING WAVES: Korg R&D Group unveils its first product: the WS Wa-
vestation Synthesizer, which incorporates 32-voice, 16-bit Digital Vector Syn-
thesis. Korg R&D was formed in April 1989 and includes former Sequential
Circuits employees. Contact: 516-333-9100.

OTHER NEWS: Waves Sound Recorders ordered its second AMS AudioFile
within six months. The first system is being used primarily for film and video
mixing; the second will be geared toward radio postproduction. Contact: 213-
466-6141.

PAUL McCARTNEY is using the Mitsubishi X-880 32-track machine to re-
cord a series of concerts from his world tour, which is slated to continue
through the spring. Contact: 818-898-2341.

FAST TRACKING: Elektra recording artist Tracy Chapman recently chose
Tascam’s Studio 8 388, an eight-track production system that offers a tape
drive and a mixing console, for preproduction tracking. Contact: 213-388-5200.

PANASONIC/RAMSA PROFESSIONAL AUDIO announced the promo-
tion of Carla Campbell to Eastern regional sales manager. She was most re-
cently telemarketing sales manager. Contact: 213-471-6170.

INFINITY SYSTEMS IN CHATSWORTH, CALIF., appointed Michael L.
Dunn executive VP and chief operating officer. He was previously at Motor-
ola for two and half years and has a background in sales and marketing. Con-
tact: 818-709-9400. LARRY FLICK

new Propucts Anp services | NANMM Winter Meet Is A Hot Ticket

Record Turnout, Plenty Of Product Expected

W BY SUSAN NUNZIATA|

NEW YORK—This year’s National
Assn. of Music Merchants Winter
Market convention is expected to be a
record breaker.

Held at the Anaheim Convention
Center, Anaheim, Calif., Jan. 19-21,
the meet will feature 650 exhibitors,
100 more than last winter’s turnout.

Preregistration figures were up
10%-15% over last year’s winter show
and more than 30,000 industry repre-
sentatives are expected to attend.
NAMM serves musical-instrument
merchants, professional audio deal-
ers, sound reinforcement companies,
home studio owners, and other mem-
bers of the industry. “There seems to
be a lot of interest in what’s happen-
ing in music, especially in electron-
ics,” says Richard Hallabrin, NAMM
director of communications. “We've
had a number of exhibitors who have
indicated they have a great deal of
new product that they’ll be bringing
to the show.”

More reliable wireless micro-
phones, smaller, more powerful loud-

speakers, and lower-priced digital au-
dio workstations are some of the
products expected at the show.

“We feel wireless microphone tech-
nology over the last few years has
really taken off,” says Davida Roch-
man, manager of media relations
with Shure Bros., the Evanston, Ill.-
based mike manufacturer. “That’s
what we're stressing this year.”

The trend toward compact, power-
ful loudspeakers is continuing.
Gauss, a Sunnyvale, Calif., firm that
manufactures loudspeakers and du-
plication equipment, is introducing a
new two-piece crossover for its 3588
coaxial speakers that takes up less
front-panel room. “Artists want as
good sound on stage as they have in
the studio,” says Paul Hugo, national
sales manager, loudspeakers, with
Gauss. “But they also want the stage
monitors to disappear so they have
clearer sightlines.”

Evolution of existing products,
rather than technical revolutions, will
mark this NAMM. “There’s not a par-
ticular buzz at this show that there
will be any major innovations,” says

One Fourth Beatles. Showco engineer Mike Ponczek mixes the Paul
McCartney concert at Madison Square Garden on a Harrison board. Here, the
crowd takes to its feet for the final notes of “‘Hey Jude,” as heard through the
company's Prism P.A. system. The show was a multimedia mix of 16 Beatles
songs, Wings tunes, and McCartney solo work. The world tour was launched in
December and will continue through spring.

AUDIO TRACK

percussionist Carlos Alomar made

SOUNDTRACK RECORDING,
which has six-room facilities in New
York and Boston, entered 1990 busy
with major recording projects.

Owned by Rob Cavicchio, Sound-
track’s New York facility opened in
1986 and the Boston facility in 1977.

The Boston facility caters to an ad-
vertising clientele, although equip-
ment capability allows for any type
of audio project. Its list of film and
advertising clients is extensive,

The New York facility, where Phil
Ramone was in studios A and B with
chief engineer Bobby Giammarco
working on several artists that he re-
quested remain anonymous, caters to
the music clientele. Drummer Max
Weinberg (of the E Street Band) and

cameo appearances on some of the
projects. Rich July assisted. Studios
A and B have Solid State Logic 56-
input consoles—respectively, a 4000
G-Series and a 6000 E-Series featur-
ing the SSL Screen Sound digital
work station. Both rooms feature
Otari MTR-90 tape machines.

Arif Mardin completed production
on new Elektra signee Lisa Fisher
and worked on Dionne Warwick
tracks in the facility’s A and G Stu-
dios. The project is slated for release
in April. Engineer Michael O’'Reilly
was at the SSL 4000 G-Series, assist-
ed by Dave Leibowitz. In addition to
the 4000 G-Series, Studio G has two
Studer A-800 Mark III multitracks.
Leon Redbone cut tracks in Studios

E and B for his upcoming release for
August Productions. Doug Epstein
was seated at Studio E’s SSL 6000 E-
Series console with G-Series comput-
er. Studio E has two Otari multi-
tracks and a variety of sound sweet-
eners,

Lillo Thomas produced and mixed
his single “Merry Go Round” with
engineer Steve Goldman and assis-
tant Chris Trevett in Studio A. The
Fat Boys tracked a single, “It's Get-
ting Hot Now,” in Studio G with pro-
ducer Franklin Grant. Also in Studio
G, A&M’s Raisin’ Cain worked with
the Harvey Goldberg/Jimmy B. pro-
duction team. Goldberg engineered;
Trevett assisted. The Boys used 48
tracks of Dolby SR noise reduction
on the analog recording.

Studio C offers a Sony MXP-3018
18-input board with New England
Digital Post Pro multitrack.

In the area of video, Studio B of-
fers BVU950 3/ -inch video and BVH
2000 1-inch video. Studio C offers
V09850 */inch capability and the
BVH 2000.

Soundtrack’s Sony room has an
MXP-3028, 28-input with an Otari
MX-80 tape machine.

Beginning in February, Sound-
track will follow through with plans
to offer 48-track digital.

Soundtrack also has satellite
uplink and downlink capabilities to lo-
cations throughout the U.S. and En-
gland.

(Continued on next page)

Mark Gander of JBL Professional, a
Northridge, Calif., loudspeaker mak-
er. “It’s really a continuous evolution.
We'll see more of an integration of
electronics and loudspeakers, and
more of a systems approach for live
touring.”

The present status of the market is
soft, particularly in keyboards. The
innundation of synthesizers and key-
boards over the last five to seven
years has left many musicians key-
bored. “The pro musician is not buy-
ing five keyboards per year like they
were a few years ago,” says Michael
Kovins, executive VP with Korg,
Westbury, N.Y. “There really haven’t
been any great technological break-
throughs in the last year or so, and
that has slowed things a little.”

Generally, the audio market has re-
mained flat or increased 5% in the
last year. The last 60-90 days have
shown a decrease at the dealer level.
“In general, people are still nervous
about the complexion of the econo-
my,” says Gander. “But people are
responding quite well to better-quali-
ty product.”

Manufacturers are generally opti-
mistic, however, and some are hoping
that product introductions at NAMM
will bring new activity to the market.
“This is probably going to be the
most significant show we’ve had in
five years,” says Paul McGuire, VP
of marketing with Electro-Voice, Bu-
chanan, Mich., which makes mikes,
loudspeakers, and other pro audio
equipment. ‘“The market could use a
little excitement. Traffic is down at
the retail level. While it’s not below
last year’s level, business is nowhere
near where it was in September. We
have no choice but to remain positive.
[ don’t believe we'll see the market
grow next year to any great extent,
probably an 8%-10% increase.”

Roland is introducing 30 new prod-
ucts in its many categories. Nancy
Kewin, Roland VP of communication
and education, reports that the com-
pany has had a healthy year and ex-
pects more of the same. [ts strongest
areas have been contemporary key-
boards, which include digital pianos,
and professional audio. “The market
is segmenting more and more,” says
Kewin. “We're dealing with more and
different types of customers, and
we're specializing more and more.
That’s a radical change.”

Products that make more sense
and are simpler to operate have also
been an area of focus for Roland. The
company has been stepping up its ef-
forts in the education market as well.

Detailed sales training is an aspect
offered by NAMM and its member
companies. “In the last few years, my
staff has increased from 25 to 60,”
says Doug Cook, head of Manny’'s
Pro Audio Division, a New York-
based dealer.

Manny’s, like many other dealers,
has hired employees who have a mu-
sic rather than sales background.
“It’s our responsibility as dealers to
teach them how to sell,” says Cook.
NAMM and other companies co-spon-
sor educational seminars throughout
the expo.

An increase in technical awareness
among musicians is a trend that
many feel will continue. “A lot of

(Continued on next page)
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The Event: AGFA FORUM
presents the 1990 AUDIO AWARD accompanied

by US-Dollar 15,000 for the world’s best rock/pop
music cassette. The Audience: The world’s lead-
ing record producers, engineers, musicians,
duplicators and record company executives.

The Date: AES, October 1990.

The Place: Los Angeles, California

AGFA FORUM,
the international organization of audio and
video professionals, is now conducting
aworldwide search for the rock/pop music
cassette that best exemplifies the creative
interplay of music, technology, and design.
The winner will receive the 1990 AUDIO AWARD
- to be presentedina
galaindustry event next
fall. Entries are now open
torecord labels and
recording companies
worldwide. Entry details
are available from your
local AGFA representative:
Agfa Corporation
National Secretariat
AGFA FORUM
100 Challenger Road
Ridgefield Park
New Jersey 07660
Closing date for entries:
April 16, 1990

READY,
SET,
ROLL...

AUDIO VIDEO PROFESSIONAL AGFA @

| NAMM WINTER MEET

(Continued from preceding page)

younger musicians are growing up
with computers, so technology is not
quite as intimidating as it used to
be,” says Cook. “Also, MIDI has tak-
en musical instruments and married
them to audio technology.”

MIDI, or Musical Instrument Digi-
tal Interface, essentially enables the
user to interface his instruments and
synthesizers, computers, or worksta-
tions. As digital technology develops,
more advanced, less expensive re-
cording and editing tools will be out
on the market.

Entertainment prospects for this
year’'s NAMM look bright. JBL,
DOD, and Musician magazine are
sponsoring a concert with the Jack
Bruce Band. The Mike Shrieve Band
with Andy Summers was slated to
open the Jan. 19 show. On the 20th,
Musician, JBL, and Fender sponsored
Nils Lofgren with opening act Robin
Ford.

At the Korg booth, Tom Costa and
Steve Smith, and Don Gruisin with
Tom Brechtlein and Eric Marianthal
will appear twice daily.

NAMM plans to discuss the results
of a survey of music retailers con-
ducted to determine the viability of
its Summer International Music &
Sound Expo. Last year’s summer
expo met with a generally negative
reaction and this year some exhibi-
tors, including Electro-Voice and
JBL, will not exhibit at this summer’s
€xpo.

“Each show is independent of the
other,” says Hallabrin, “If you're an
exhibitor at the winter show you get
seniority for the next winter show.
Your decision to exhibit or not exhibit
at the summer show will not affect
your standing at the winter show.”

AUDIO TRACK

(Continued from preceding page)
NEW YORK

PRODUCER ERIC “VIETNAM”
SADLER (Public Enemy, Chaka
Khan) paid a visit to Crystal Sound
to record and mix a new project, ti-
tled “Hammer,” for O Pictures. Di-
rector Matt Mahurin (Tracy Chap-
man) got the session on video with
production coordinator Louise Feld-
man. Rapper Daryll Shamello Du-
rant and singer James Turner are
featured in the clip, slated to air on in-
ternational public television. Larry
Buksbaum engineered, assisted by
Beatrice Winkler. Broadway’s Lin-
da Hopkins (“Ain't Misbehavin’ ")
put down vocals on several modern
gospel songs. Mike McFredrick pro-
duced, with Buksbaum engineering,
assisted by Winkler. Mike Clark was
on drums.

Three 60-second Sau Sea Shrimp
Cocktail radio spots were produced
and recorded at Penny Lane Studios
by the RadioBand of America. Don-
na Ventrice, of AC&R Advertising,
supervised. Alan Varner was at the
board; Dan Price produced for RBA.

In Studio B at BMG, Benny Carter
was tracked for MusicMasters. Greg
Squires produced, with Joe Lopes at
the board. Studio A had Lionel
Hampton in for MusicMasters with
producer Teo Macero. Glenn Kolot-
kin engineered.

Cool G Rap worked on a debut
project at Bayside for Cold Chillin’/

(Continued on page 71)
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L.A. Reid & Babyface

If Songwriting for Profit in 1990 Depends
More on Marketing Than Music, What Wil
Become of Pure Writers, Fresh
Perspectives, and Tunes That Last?

By KEN TERRY

hinking about pursuing a career as a songwriter? Well,

unless you want to move to Nashville and write coun-

try music, you ought to learn how to produce or per-
form, because it is becoming increasingly difficult to get a
pop, rock or R&B song placed on an album unless the writer
is also a producer or a singer or is well-connected with pro-
ducers and recording artists.

Even the largest publishers have found that it pays to
stock their rosters with the socalled hyphenates—people
who are able to fill two or more of the above roles. “‘For a
long time at MCA, our roster has been mostly hyphenates,”
notes Leeds Levy, president of MCA Music. ““We have a
handful of pure writers, but most have evolved [into hyphen-
ates] out of pure necessity.”

Similarly, Nick Firth, president of BMG Music Publishing,
notes, “When it comes to the pop charts, the main thing is
straight writers are hard to get [album] cuts on. But you go
to the producers and arrange collaborations.” And Irwin

' Robinson, president and chief operating officer of EMI Mu-
Don Schitz e - . sic Publishing, points out, “We get a lot of cuts by having
) N ' writers who produce sides on an album, and by teaming up

non-producing writers with producers who write.”

Levy notes that a well-placed co-writer can make the dif-

n 3 : ) ference between success and failure. For example, producer

- -1 = ey = Arthur Baker co-penned a song called “Every Beat Of My

- ' ' Heart” with MCA writers Tony Faragher and Lotti Golden.

MCA pitched it to Arista for Taylor Dayne, but it was not un-

til Baker played the song for Arista president Clive Davis

(who is “the best in being responsive to outside songs") that
Dayne was persuaded to record the tune, says Levy.

An outside writer can often get some chart action by col-
laborating with an artist and/or a producer. For instance,
Levy notes, MCA writer John McCurry co-wrote top 40 hit
“Poison" and one other cut with Alice Cooper and producer
Desmond Child. Now is he working with Kane Roberts, a
newly signed Geffen artist who used to be in Cooper’s band,
and he may also write for Child's next solo effort. “That all
sprang forth from that one album,” Levy points out.

Levy says it is easier to shop a writer than to place a song.
MCA sends out something that's “‘almost like a demo reel—
here's what they do, here's who they’'ve worked with, here's
some current songs.” But, aside from their track record, he
adds, “it still comes down to personalities.”

Danny Strick, VP/GM of BMG Songs, the publisher's do-
mestic division, prefers to shop around writer/producers.
“They can hook up with an artist or an outside writer to get a
project,” he says. To illustrate his point, he cites the writer/
producer team of Kyle Hudinall & John Barnes iii, who co-
wrote the Good Girls’ “Your Sweetness’ with the group and
produced six cuts on their album.

Pointing to the successes of these and other hyphenates,
Nick Firth says, “We try to get our writers to become pro-
ducers because of this phenomenon. Some of them realize

(Continued on page M-14)
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f any ad campaign in re-

cent years dramatizes the

boom in the use of stan-
dard songs in commercials
it's the one on behalf of
Tott's, the California cham-
pagne.

At this writing, the compa-
ny is using at least three pop
oldies in separate commer-
cials to promote the bever-
age, making a one-word
change in their titles to iden-
tify the product.

So it's “Tott's (Tea) For
Two,” “I'm In The -Mood For
Tott’s (Love)'’ and ‘‘Let It
Tott's! (Snow) Let It Tott's!
(Snow) Let It Tott's! (Snow).”

In fact, the burgeoning ad-
aptation of oldies for com-
mercials, publishers say, has
surfaced as a strong consid-
eration when bids, at ever-es- s
calating prices, are placed
for oldline catalogs that are put up for sale.

Although publishers are reluctant to reveal ad fees, cam-
paigns that make standards a central part of their national
strategy are said to command annual fees that range from
$25,000 to $300,000, with an average of about $75,000.

“For the most part,” says Jay Morgenstern, exec VP and
GM of Warner-Chappell Music, the publisher of ‘“Tea For
Two" and “Let It Snow!...,"" two of the songs in the Tott's
commercials, “'advertisers find that using a song that's rec-
ognizable or a lyric that works well with the message adver-
tisers want to come across with makes more sense than try-
ing to write something and then trying to get the public to
become acquainted with it."”

"Ad commercials are a pointed reason to go after estab-
lished catalogs,” says irwin Robinson, president, COO of
EMI Music Publishing Worldwide.

While he can't specifically define why evergreens are riper
than ever for commercial usage, Johnny Bienstock, exec VP
of Freddie Bienstock Enterprises, which incorporates such

More Oldies Sing a
New Tune as
Commercials

By IRV LICHTMAN

Over Miami'"), New Oatmeal
Raisin Crisp Cereal (**What
Have They Done To My Song
Ma").

Warner-Chappell's Mor-
genstern, too, sees the beau-
ty in ad usage as a way of re-
viving a strong income base
for old songs.

Besides the Tott’s cam-
paign, Warner-Chappell is
also the publisher of a piece
of music that would seem to
make an unlikely musical sig-
nature for an ad campaign:
George Gershwin's ‘Rhapso-
dy In Blue,” at least a short
segment of it.

Now in its first option year,
the familiar theme from the
Gershwin classic is a good
example, says Morgenstern,
of his belief that products
can be sold with important

standard catalogs as E.B.
Marks Music and Metrome-
dia Music, says, ““There's
more activity on getting com-
mercials on established
copyrights than there is try-
ing to convince producers
and artists to record them.”

For Bienstock’s firm, doz-
ens of familiar tunes are be-

‘Agencies have realized that they can grab
the attention of their target audience with
the built-in familiarity of a popular
standard. On the other hand, if the agency
creates an original song for a product, it
may take repeated airings before a song
can achieve the instant recognition of a

musical works without detracting from the essence of their
appeal. Morgernstern adds that while in the case of “Rhap-
sody” the Gershwin estate had to approve its usage, it is a
matter of practice to ask permission from a writer or his es-
tate when an ad opportunity arises.

To Morgenstern, commercials can revive interest in songs
that appear hopelessly dated in terms of interest from re-
cording companies.. That is the case, he cites, of “About A
Quarter To Nine,” the 1935 Harry Warren-Al Dubin song
used for several years as a campaign theme by the watch
division of Citizen, replete with a sound-a-like of Al Jolson,
who first sang it in the film, *“Go Into Your Dance.”

EMI's Robinson says he was recently told by an advertis-
ing executive that because of the heavy financial burden to
be represented in so much media, including the newer cable
TV market, advertisers claim they are getting “more bang
for buck” in crafting campaigns with evergreens rather than
go through the time (and extra expense) needed to establish
a musical identity for a product.

Robinson raises another issue that puts new revenue
strength into the evergreen-to-commercials field. “PRS
[U.K.'s Performance Rights Society] is giving songs used in
commercials the same kind of weighting system they give to
regular performances. Often, the U.K. market will have the

same product campaigns as
are launched in the U.S.”
Among the current cam-
paigns with EMI copyrights
as the core of their messages
are: “Wild Thing" (Kentucky
Fried Chicken), “Sometimes
When We Touch” (Johnson
& Johnson), “Pink Panther
Theme' (Owens-Corning).

ing put into service to sell ) Due soon at this writing are
such brands as Morton Salt mlar SOlIg. “Never Gonna Let You Go”
&‘prrél ghoyers'é),'Burgtlar SCOTT JAMES, VP éMr.kTuLkely),H“(dWTakgn')

ing (‘Do You Believe In = = = reakin’ Up [s Hard To Do"
Magic’’), Maryland State Lot- Tv & Flllll MIISIC, MCA MIISIC (GE Clock Radios), ‘'Sing

tery (“If | Were A Rich Man™),
Hertz Rent-A-Car (‘*‘Moon

Sing Sing’’ (American Ex-
press) and ‘‘Hawaii 5-0"
(Continued on page M-10)

Euro Indie Publishers Challenge

Conglomerates on Creative Front

By NIGEL HUNTER

s the last decade of the 20th century begins, the mu-
sic publishing sector of the entertainment industry
has resolved itself into two distinct areas.

There are the conglomerates, mega-sized multinational
groupings such as Warner-Chappell, EMI Music Publishing
after swallowing SBK Songs, and the increasingly acquisitive
PolyGram International Mu-
sic Publishing. And there are
the smaller, independent op-
erators, of much more mod-
est catalog proportions and
infinitely smaller financial re-
sources,

Ironies abound. PolyGram
re-establishing itself at great
cost as a major player in the
publishing world a few years
after divesting itself of argu-
ably the greatest catalog of
all—Chappell—in order to
fund the development of the
compact disk. EMI Music
Publishing acquiring SBK
Songs and also the SBK top
executives, who have largely
displaced their EMI counter-
parts and are running the combined show.

The independent publishers have scant time to contem-
piate life's ironies, however. They now face a situation where
they can be outbid every time when competing to sign new
talent if a major has also set its sights on the same act. The
motivation of the majors is mostly market share as it is for
the major record companies. If you're that big, you must be

attention.’

‘Smaller publishers shouldn't even think of
competing with the majors. They can't
compete on the money side, but they
certainly can creatively. Small publishers
still have a great future because
songwriters need personal contact and

MICHAEL KARNSTEDT, MD
Peer Music, West Germany

seen to be that big when the quarterly and annual chart ana-
lyses are published. Also, you must beat your rival giants to
the signature on the dotted line and open wide the check
book in order to do so.

Such wheeling and dealing is obviously beyond the capa-
bilities of the smaller publishers. Even if they could afford it,
most of them wouldn’t want to subscribe to the principle
that, if you throw enough of a certain substance against the
wall, some of it may stick
profitably.

‘“Smaller publishers
shouldn't even think of com-
peting with the majors,”’
states-Michael Karnstedt,
MD of Peer Music in West
Germany. “They can't com-
pete on the money side, but
they certainly can creatively.
Small publishers still have a
great future because song-
writers need personal con-
tact and attention.”

Karnstedt thus identifies a
considerable problem for the
majors on which the minors
can capitalize. Half a million
copyrights-plus represent a
formidable task to absorb
into a compatible computerized administration system, to
say nothing of trying to exploit them properly. Multinational
publishing staffers cannot possibly be familiar with all the
catalogs under their roof and are not helped by the fact that
their predecessors, who did know the catalogs and the writ-
ers, have probably been let go.

The writers in turn can get restless when dealing with a

whole new team of strangers where their friends used to be,
strangers who aren’t too sure who they are or what they've
written and achieved. There are already signs that some
writers intend to move when contracts permit to smaller
publishers who do know them and have the time and ability
to work their material.

Steve Lewis, MD of Virgin Music (Publishers) in the U.K,,
believes this top-heavy situation among the majors is a
cause for concern.

"The game of constant musical chairs in the publishing
business is a real danger,"” he says. "It results in the majors
having no stability or familiarity with their catalogs and ex-
isting writers.”

Mamoru Murakami, president of Nichion in Japan, ac-
knowledges the advantage of the majors with their large cat-
alog resources in terms of obtaining cover versions and ex-
ploiting songs commercially for TV advertising.

“But, regardless of the size of the publisher, survival is
possible if the publisher has the power and creativeness to
produce successful artists,” Murakami asserts. ‘| definitely
regard it to be essential and pertinent for any music publish-
er today to find and sign their own songwriting/performing
artists with a long-range view."”

Willem J. van Kooten, who heads Nanada Music in the
Netherlands, supports that policy.

“It really is essential—and hopefully economically viable
in the end—to sign and develop your own talent,” he con-
firms. “We did exactly this with a Dutch hard rock band
called Sleeze Beez. It took us more than three years and cost
a lot of money, but we've just signed a worldwide license-
production deal with Atlantic Records, excluding the Bene-
lux countries for which we retain rights. The Sleeze Beez al-
bum will be released in February on Atlantic in the U.S. and
Canada. The band is making a video in January and starts

(Continued on page M-18)
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even of the top 10 Pop Songwriters of the year double

as producers. Four of the 10 also fared weli as re-

cording artists in 1989. in fact, just two of the top
10—Diane Warren and Daryl Simmons—are considered pri-
marily pure writers, although Warren did receive co-produc-
ing credit for Cher's rendition of “If | Could Turn Back
Time.”

Warren places second behind Maurice Starr, the man be-
hind the New Kids On The Block phenomenon. Starr ranked
#4 on Billboard's 1989 Top Pop Producers list; New Kids
was the Top Pop Group of the year. The versatile and prolific
Warren, however, penned the
Top Pop Single—Chicago’s
“Look Away.” Three of her
other tunes also placed in the
top 40 of the year—"Blame
it On The Rain'’ (#21),
“When | See You Smile”
(#34), and “If | Could Turn
Back Time” (# 35).

Dominating the top song-
writers list, though, is the
Kenneth ‘‘Babyface’ Ed-
monds/Antonio “L.A." Reid
juggernaut. The two were the
No. 1 pop producers in '89,
producing and writing many
of the hits for Bobby Brown
(#2 pop artist) and Karyn
White, among others. Joining
them in the top 10 is fre-
quent writing partner Daryl
Simmons.

Making his third appear-
ance on the top pop song-
writers list is Richard Marx.
He placed #12 in '88 and
# 10 in'89. Debbie Gibson also is a three-time winner, as is
Warren. Gibson ranked #6 in '88 and # 3 in '89; Warren
was # 14 in'88, moving up to #6 in '89.

Making back-to-back showings, with their ranking for '89
are: Babyface (#4); Starr (#9); Reid (#14); Simmons
(#17); and Eltiot Wolff (# 18). Wolff also penned two of top
10 singles of the year: “Straight Up" (# 4) and “Cold Heart-
ed" (#6).

And debuting on the chart are Per Gessle of Roxette and
producer/writer Oliver Leiber.

1. MAURICE STARR

a. “You Got It (The Right Stuff)"—New Kids On The Block—

Columbia—Maurice Starr, Michael Jonzun—(Maurice
Starr, ASCAP/SBK April, ASCAP)

b. “I'll Be Loving You (Forever)"—New Kids On The Block—
Columbia—Maurice Starr, Michael Jonzun—(SBK April,
ASCAP)

c. ‘‘Hangin’ Tough"—New Kids On The
Block—Columbia—Maurice Starr—
(Maurice Starr, ASCAP/SBK April,
ASCAP)

Oliver Leiber

d. “Cover Girl’—New Kids On The Block—Columbia—Mau-
rice Starr—(Maurice Starr, ASCAP/EMI April, ASCAP)

e. “This One's For The Children"—New Kids On The
Block—Columbia—Maurice Starr—(Maurice Starr,
ASCAP/EMI April, ASCAP)

2. DIANE WARREN
a. “Look Away"'—Chicago—Reprise—Ron Nevison—(Real-
songs, ASCAP)

THE TOP POP
SONGWRITERS
OF THE YEAR

This is a recap chart of the top Hot 100 song- h. “Blame it On The Rain"—
writers during the eligibility period of Jan. 7,
1989 to Dec. 23, 1989. The list was compiled
according to chart position and the number of
weeks each song spent on the Hot 100 chart. If a
song has more than one songwriter, the points
accumulated for each song are equally divided
among co-writers. The order in which information
appears is songwriter, song title, recording artist,
record label, producer, co-writer, publisher, per-
forming rights organization. j. “Just Like Jesse James''—

Debbie Gibson

b. “Ghost Town"—Cheap Trick—Epic—Ritchie Zito—(Co-
writer Rick Nielsen—Consenting Aduit, BMI/Realsongs,
ASCAP/Screen Gems-EMI, BMI)

c. “Through The Storm"—Aretha Franklin & Elton John—
Arista—Narada Michael Walden—(Co-writer Albert Ham-
mond—Albert Hammond, ASCAP/WB, ASCAP/Real-
songs, ASCAP)

d. “It Isn't, It Wasn't, It Ain't Never Gonna Be''—Aretha
Franklin & Whitney Houston—Arista—Narada Michael
Walden—(Co-writer Albert Hammond—Albert Ham-
mond, ASCAP/WB, ASCAP/Realsongs, ASCAP)

e. “If | Could Turn Back
Time''—Cher—Geffen—
D. Warren, G. Roche—
(Realsongs, ASCAP)

f. **And The Night Stood
Still"’—Dion—Arista—
Dave Edmunds—(Real-
songs, ASCAP)

. “When | See You Smile"—
Bad English—Epic—
Ritchie Zito—(Realsongs,
ASCAP)

qa

Milti Vanilli—Arista—
Frank Farian—(Real-
songs, ASCAP)

i. “If You Asked Me To (From
“Licence To Kill"")—Patti
LaBeile—MCA—S. Le-
vine—(Fulless, ASCAP/
EMI Biackwood, BMI/U.A,,
ASCAP)

Cher—Geffen—Desmond
Child—(Co-writer Des-
mond Child—(Realsongs,

ASCAP/EM! April, ASCAP/Desmobile, ASCAP)

k. “When The Night Comes"—Joe Cocker—Capitol—C.
Midnight—(Co-writers Adams, Vallance—(irving,
ASCAP/Adams Communications, BMI/Calypso Tunes,
BMI/Realsongs, ASCAP)

. “The Same Love"—The Jets—Atco—David Z., D. Pow-
ell—(Realsongs, ASCAP)

3. KENNETH ‘BABYFACE' EDMONDS

a. “The Way You Love Me"'—Karyn White—Warner Bros.—
L.A. Reid, Babyface—(Co-writers L.A. Reid, Daryl Sim-
mons—HKear, BMI/Hip Trip, BMI/Green Skirt, BMI)

b. “The Lover In Me"—Sheena Easton—MCA—L.A. Reid,
Babyface—(Co-writers L.A. Reid, Daryl Simmons—Hip
Trip, BMi/Kear, BMI/Green Skirt, BMI)

c. “Dial My Heart"—The Boys—Motown—L.A. Reid, Baby-
face—(Co-writers L.A. Reid, Daryl Simmons—Kear, BMI/
Hip Trip, BMi)

d. “Roni"—Bobby Brown—MCA—L.A. Reid, Babyface—

(Kear, BMI/Hip Trip, BMI)

e. “Don’t Be Cruel”’—Bobby Brown—

MCA—L.A. Reid, Babyface—(Co-writ-

ers L.A. Reid, Daryl Simmons—Hip

Trip, BMI/Kear, BMI/Wil-He, BMI)

Per Gessle of Roxette

f. “Superwoman”—Karyn White—Warner Bros.—L.A. Reid,
Babyface—(Co-writers L.A. Reid, Daryl Simmons—Hip
Trip, BMI/Kear, BMI/Green Skirt, BMI)

g. “Every Little Step”"—Bobby Brown—MCA—L.A. Reid, Ba-
byface—(Co-writer L.A. Reid,—Kear, BMI/Hip Trip, BMI)

h. *“Secret Rendezvous'—Karyn White—Warner Bros.—

L.A. Reid, Babyface—(Co-writers L.A. Reid, Daryl Sim-
mons—Kear, BMi/Hip Trip, BMI/Green Skirt, BMI)

i. “Nothin (That Compares 2 U)"—The Jacksons—Epic—

L.A. Reid, Babyface—(Co-writer L.A. Reid,—Kear, BMI/
Hip Trip, BMI)

j- **On Our Own" (From “Ghostbusters Il'")—Bobby
Brown—MCA—L.A. Reid, Babyface—(Co-writers L.A.
Reid, Daryli Simmons—Kear, BMI/Hip Trip, BMI/Green
Skirt, BMI)

k. “It's No Crime"'—Babyface—Solar—L.A. Reid, Baby-
face—(Co-writers L.A. Reid, Daryl Simmons—Hip Trip,
BMI/Kear, BMI/Green Skirt, BMI)

l. “Rock Wit'cha”—Bobby Brown—MCA—L.A. Reid, Baby-
face—(Co-writer Daryl Simmons—Kear, BMI/Epic/Solar,
BMI/Green Skirt, BMI)

m. “‘Heat Of The Moment"—After 7—Virgin—L.A. Reid, Ba-
byface—(Co-writer L.A. Reid—Hip Trip, BMI/Kear, BMI)

n. “Tender Lover'—Babyface—Solar—L.A. Reid, Baby-
face—(Co-writers L.A. Reid, P. Smith—Hip Trip, BMl/
Kear, BMI/Jenn-A-Bug, ASCAP)

4. RICHARD MARX

a. “Surrender To Me" (From “Tequila Sunrise’’)—Ann Wil-
son & Robin Zander—Capitol—Ritchie Zito—(Co-writer
R. Vanelli—Rockwood, BMI/Security Hogg, ASCAP/Unit-
ed Artists, ASCAP/SBK April, ASCAP/United Lion, BMI/
SBK Blackwood, BMI)

b. ‘““Edge Of A Broken Heart"—Vixen—EMi—Richard
Marx—(Co-writer Fee Waybill—Chi-Boy, ASCAP/Fee-
songs, BMI)

c. “Satisfied”"—Richard Marx—EMI—Richard Marx, D.
Cole—(Chi-Boy, ASCAP)

d. “Right Here Waiting”"—Richard Marx—EMI—Richard
Marx, D. Cole—(Chi-Boy, ASCAP)

e. ‘‘Angelia”’—Richard Marx—EMI|—Richard Marx, D.
Cole—(Chi-Boy, ASCAP)

f. “Nothin’ To Hide"—Poco—RCA—Richard Marx—(Co-
writer B. Gaitsch—Chi-Boy, ASCAP/Edge Of Fluke, BMi)

5. ELLIOT WOLFF
a. “Straight Up"—Paula Abdul—Virgin—Elliot Wolff, K. Co-
hen—(Virgin, ASCAP/Wolff, ASCAP)
b. “Cold Hearted"—Paula Abdul—Virgin—Elliot Wolff, K.
Cohen—(Elliot Wolff, ASCAP/Virgin, ASCAP)

6. ANTONIO ‘L.A.’ REID

a. “The Way You Love Me"—Karyn White—Warner Bros.—
L.A. Reid, Babyface—(Co-writers Babyface, Daryl Sim-
mons—Kear, BMI/Hip Trip, BMI/Green Skirt, BMI)

b. “The Lover in Me"—Sheena Easton—MCA—L.A. Reid,
Babyface—(Co-writers Babyface, Daryl Simmons—Hip
Trip, BMI/Kear, BMI/Green Skirt, BMI)

c. “Dial My Heart"—The Boys—Motown—L.A. Reid, Baby-
face—(Co-writers Babyface, Daryl Simmons—Kear, BMI/
Hip Trip, BMI)

d. “Don’t Be Cruel"—Bobby Brown—MCA—L.A. Reid, Ba-
byface—(Co-writers Babyface, Daryl Simmons—Hip
Trip, BMI/Kear, BMI/Wil-He, BM1)

e. “Superwoman’—Karyn White—Warner Bros.—L.A. Reid,
Babyface—(Co-writers Babyface, Daryl Simmons—Hip
Trip, BMI/Kear, BMI/Green Skirt, BMI)

f. “Every Little Step”’—Bobby Brown—MCA—L.A. Reid, Ba-
byface—(Co-writer Babyface,—Kear, BMI/Hip Trip, BMI)

g "“Secret Rendezvous''—Karyn White—Warner Bros.—

Richard Marx

L.A. Reid, Babyface—(Co-writers Babyface, Daryl Sim-
mons—Kear, BMI/Hip Trip, BMI/Green Skirt, BMI)

h. “Nothin (That Compares 2 U)"'—The Jacksons—E pic—
L.A. Reid, Babyface—(Co-writer Babyface—Kear, BMI/
Hip Trip, BMI)

i. “On Our Own" (From ‘“Ghostbusters |i"”’")—Bobby
Brown—MCA—L.A. Reid, Babyface—(Co-writers Baby-
face, Daryl Simmons—Kear, BMI/Hip Trip, BMi/Green

(Continued on page M-10)
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ight of the Top Black Songwriters of the year are also
producers. And five of the 10 saw chart action as re-
cording artists in 1989.

The amazing Kenneth “Babyface” Edmonds and Antonio

“L.A."” Reid, Billboard's No. 1 Pop and Black Singles Produc-
ers in 1989, hold down the the top two songwriting spots.
The dynamic duo were responsible for a hefty percentage
(12 for Babyface, 9 for L.A.) of Billboard's year-end Top
Black Singles, including the No. 1 title of the year, Karyn
White’s “Superwoman.” The latter tune was also written by
frequent coltaborator Daryl Simmons.

Another potent writer/pro-

ducer team, Jimmy *‘Jam”
Harris 1l and Terry Lewis,

put their Minneapolis magic
to work for a variety of art-
ists, including New Edition
and Janet Jackson. Their ef-
forts resulted in #6 Black
Singles Producers honors, as
well as #9 songwriter cred-

its. A fellow Twin Cities citi-
zen, Prince, shows up as

#13 producer and #8
songwriter.

Other producer/writers in-
clude Gene Griffin (#3,
# 4); Angela Winbush (#12,
# 3); Full Force (#5, #6),
and Frankie Beverly of Maze.

Four of the top 10 black
songwriters also are on the
top 10 pop songwriters list:
Babyface, L.A., Simmons,

and Diane Warren. Prince
and Full Force have ap-
peared on the top pop song-
writers list in previous years.

1. KENNETH ‘BABYFACE’ EDMONDS

a. ""Superwoman”—Karyn White—Warner Bros.—L.A. Reid,

b.

C.

m.

Babyface—(Co-writers L.A. Reid, Daryl Simmons—Hip
Trip, BMI/Kear, BMI/Green Skirt, BMI)

“Roni”’—Bobby Brown—MCA—L.A. Reid, Babyface—
(Kear, BMi/Hip Trip, BMI)

“The Lover In Me”—Sheena Easton—MCA—L.A. Reid,
Babyface—(Co-writers L.A. Reid, Daryl Simmons—Hip
Trip, BMI/Kear, BMI/Green Skirt, BMI)

. “Dial My Heart"—The Boys—Motown—L.A. Reid, Baby-

face—(Co-writers L.A. Reid, Dary! Simmons—Kear, BMI/
Hip Trip, BMI)

. "The Way You Love Me""—Karyn White—Warner Bros.—

L.A. Reid, Babyface—(Co-writers L.A. Reid, Daryl Sim-
mons—Kear, BMI/Hip Trip, BMI/Green Skirt, BMi)
“Lucky Charm"—The Boys—Motown—L.A. Reid, Baby-
face—(Co-writers G. Scelsa, Daryl Simmons—Hip Trip,
BMI/Kear, BMI/Little House, ASCAP)

. “Every Little Step”"—Bobby Brown—MCA—L.A. Reid, Ba-

byface—(Co-writer L.A. Reid,—Kear, BMI/Hip Trip, BMI)

. "Love Saw It"—Karyn White—Warner Bros.—L.A. Reid,

Babyface-—(Co-writers L.A. Reid, Daryl Simmons—Kear,
BMI/Hip Trip, BMI/Green Skirt, BMI)

“Days Like This"—Sheena Easton—MCA—L.A. Reid, Ba-
byface—(Co-writer L.A. Reid—Kear, BMI/Hip Trip, BMI)
“In The Mood"—Gerald Albright—Atlantic—Gerald Al-
bright—(Co-writer Daryl Simmons—Kear, BMI/Hip Trip,
BMI/Chic, BMI)

. “A Little Romance”’—The Boys—Motown—L.A. Reid, Ba-

byface—(Co-writers S. Johnson, C. Muldrow—Hip Trip,
BMI/Kear, BMI/Mister Johnson’s Jams, BMI|/Tammi,
BMI/Pera, BMI)
“Nothin (That Compares 2 U)"—The Jacksons—Epic—
L.A. Reid, Babyface—(Co-writer L.A. Reid,—Kear, BMI/
Hip Trip, BMI)
“Secret Rendezvous''—Karyn White—Warner Bros.—
L.A. Reid, Babyface—(Co-writers L.A. Reid, Daryi Sim-
mons—Kear, BMI/Hip Trip, BMI/Green Skirt, BMI)
“On Our Own'' (From "Ghostbusters iI"")—Bobby
Brown—MCA—L.A. Reid, Babyface—(Co-writers L.A.
Reid, Daryl Simmons—Kear, BMI/Hip Trip, BMi/Green
Skirt, BMI)
“It's No Crime'—Babyface—Solar—L.A. Reid, Baby-
face—(Co-writers L.A. Reid, Dary! Simmons—Hip Trip,
BMI/Kear, BMI/Green Skirt, BM!)
“Heat Of The Moment"—After 7—Virgin—L.A. Reid, Ba-
byface—(Co-writer L.A. Reid—Hip Trip, BMI/Kear, BMI)
“Rock Wit'cha’—Bobby Brown—MCA—L A. Reid, Baby-
face—(Co-writer Dary! Simmons—~Kear, BMI/Epic/Solar,
BMI/Green Skirt, BMI)

I

a.

“Tender Lover''—Babyface—So-
lar—L.A. Reid, Babyface—(Co-
writers L.A. Reid, P. Smith—Hip
Trip, BMI/Kear, BMI/Jenn-A-Bug,
ASCAP)

2. ANTONIO ‘L.A.’ REID
“Superwoman''—Karyn White—
Warner Bros.—L.A. Reid, Baby-
face—(Co-writers Babyface, Dary!
Simmons—Hip Trip, BMI/Kear,

THE TOP BLACK
SONGWRITERS
OF THE YEAR

This is a recap chart of the top Hot Black Sin-
gles songwriters during the eligibility period of
Jan. 7, 1989 to Dec. 23, 1989. The list was
compiled according to chart position and the
number of weeks each song spent on the Hot
Black Singles chart. If a song has more than one
songwriter, the points accumulated for each song
are equally divided among co-writers. The order
in which information appears is songwriter, song
title, recording artist, record label, producer, co-
writer, publisher, performing rights organization.

BMI/Green Skirt, BMI)

b. “The Lover In Me”’—Sheena Eas-

ton—MCA—L.A. Reid, Babyface—
(Co-writers Babyface, Daryl Sim-
mons—Hip Trip, BMi/Kear, BMI/
Green Skirt, BMI)

c. “Dial My Heart”—The Boys—Mo-

town—L.A. Reid, Babyface—(Co-
writers Babyface, Daryl Sim-
mons—Kear, BMI/Hip Trip, BMI)

d. “The Way You Love Me”’—Karyn

White—Warner Bros.—L.A. Reid,
Babyface—(Co-writers Babyface,
Daryl Simmons—Kear, BMI|/Hip
Trip, BMI/Green Skirt, BMI)

e. ‘“‘Every Little Step'’—Bobby

Brown—MCA—L.A. Reid, Baby-
face—(Co-writer Babyface—Kear,
BMI/Hip Trip, BMI)

f. “Love Saw It"—Karyn White—

Warner Bros.—L.A. Reid, Baby-
face—(Co-writers Babyface, Daryl
Simmons—Kear, BMI/Hip Trip,
BMI/Green Skirt, BMI)

g. '‘Days Like This"”"—Sheena Eas-

ton—MCA—L.A. Reid, Babyface—
(Co-writer Babyface—Kear, BMI/
Hip Trip, BMI)

h. “Nothin (That Compares 2 U)"—

The Jacksons—Epic—L.A. Reid,
Babyface—(Co-writer Babyface,—
Kear, BMI/Hip Trip, BMI)

‘‘Secret Rendezvous''—Karyn
White—Warner Bros.—L.A. Reid,
Babyface—(Co-writers Babyface,
Daryl Simmons—Kear, BMI/Hip
Trip, BMI/Green Skirt, BMI)

j. “On Our Own" (From "“Ghostbust-

ers |I"")—Bobby Brown—MCA—
L.A. Reid, Babyface—(Co-writers
Babyface, Daryl Simmons—Kear,
BMI/Hip Trip, BMI/Green Skirt,
BMI)

k. “It's No Crime’’—Babyface—So-
lar—L.A. Reid, Babyface—(Co-
writers Babyface, Daryl Sim-
mons—Hip Trip, BMi/Kear, BMI/
Green Skirt, BMI)

I. “Heat Of The Moment"'—After 7—
Virgin—L.A. Reid, Babyface—(Co-
writer Babyface—Hip Trip, BMI/
Kear, BMI)

m. ‘““Tender Lover’—Babyface—So-

Terry Lewis, Janet Jackson,
Jimmy Jam

Prince

Frankie Bzverly of Maze

Full Force
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lar—L.A. Reid, Babyface—(Co-writers
Babyface, P. Smith—Hip Trip, BMI/
Kear, BMI/Jenn-A-Bug, ASCAP)

3. ANGELA WINBUSH

a.

a.

“Something In The Way"'—Steph-
anie Mills—MCA—Angela Win-
bush—(Angel Notes, ASCAP/WB,
ASCAP)

“Spend The Night (Ce Soir)"—The
Isley Brothers—Warner Bros.—An-
gela Winbush, Istey Brothers—(An-
gel Notes, ASCAP/WB, ASCAP)
“It's The Real Thing”"—Angela Win-
bush—Mercury—Angela Win-
bush—(Angel Notes, ASCAP/WB,
ASCAP)

. “You'll Never Walk Alorie"—The |s-

Gene Griffin

ley Brothers Featuring Ronald Is-
ley—Warner Bros.—Angela Win-
bush—(Angel Notes, ASCAP/WB,
ASCAP)

4. GENE GRIFFIN
“Him Or Me"—Today—Motown—
Teddy Riley, Gene Griffin—(Co-
writers W. Adams, L. Singletary, L.
Drakeford, L. McClain—Cal-Gene,
BMI/Virgin Songs, BMI)

. “Teddy's Jam”—Guy—Uptown—
Teddy Riley, Gene Griffin—(Co-
writer Teddy Riley—Cal-Gene,
BMI/Virgin Songs, BMI/Zomba,
ASCAP)

. "My Prerogative”'—Bobby Brown—

MCA—Gene Griffin—(Co-writer
Bobby Brown—Cal-Gene, BMI/Vir-
gin Songs, BMI/Bobby Brown,
ASCAP/Unicity, ASCAP)

. "Girl | Got My Eyes On You"—To-
day—Motown—Gene Griffin—(Co-
writers W. Wesley, L. Singletary, L.
McClain—Cal-Gene, BMI/Virgin
Songs, BMI)

. “Don’t Take My Mind On A Trip"—
Boy George—Virgin—Gene Grif-
fin—(Cal-Gene, BMI/Virgin Songs,
BMI)
| Like"—Guy—MCA—Teddy Riley,
Gene Griffin—(Co-writers Teddy
Riley, A. Hall, T. Gatling—Cal-Gene,
BMI/Virgin Songs, BMI)

. “Made To Be Together"—Deja—
Virgin—Teddy Riley, Gene Grif-
fin—(Co-writer C. Jones—Virgin
Songs, BMI/Cal-Gene, BMI)
“It's Real'—James ingram—
Warner Bros.—Gene Griffin—(Co-
writers James Ingram, K. Frank, B.
Hankerson)

“Take It Off"—Today—Motown—

Teddy Riley, Gene Griffin—(Co-

writers W. Adams, L. Singletary, L.

Drakeford, L. McClain—Cal-Gene,

BMI/Virgin Songs, BMI)

*My Fantasy” (From “Do The Right

Thmg”)—Teddy Riley Featuring Guy—

(Continued on page M-14)
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Wayne Kirkpatrick  Chris Rodriguez Mark Heimermann
Keith Thomas Renee Garcia Kim Hill
Keith Brown Jerry McPherson Billy Sprague
Amy Grant Rick Cua | Rich Mullins
Michael W. Smith Tom Hemby Michael Peace
Brown Bannister Chris Harris Greg Sparks
Gary Chapman
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