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Harmolodic Label
Is Pure Coleman

| BY JIM MACNIE

German Artists Boosted By Music TV

Channels Vie For Limited Broadcasting Space

@ BY WOLFGANG SPAHR

NEW YORK—When it comes to
being plugged in, hooked up, and
online, Ornette Coleman is a vet-

COLEMAN

eran. In his goal to connect with
people and their emotions, the
progressive American composer
has been computing his moves for
years.

(Continued on page 84)

Toshi Kubota’s
Columbia Debut

B BY STEVE McCLURE

TOKYO—Japanese soul man Toshi
Kubota, like many musicians from
this part of the world, makes a habit
of recording in the
U.S., where the
grooves are deep-
er and the funk
funkier.

His ability to
transmute black
American musical
styles into a Jap-
anese idiom has
made him one of Japan’s biggest

(Continued on page 85)
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HAMBURG—Germany’s music TV
channels are the most important tools
for breaking and promoting artists

grown acts such as Real McCoy, Snap,
Fun Factory, Masterboy, Scooter,
and Switzerland’s DJ Bobo. Viva,
launched by four major record labels
in 1993, has played a vital role in

gram solely for the hugely popular
German-language Volksmusik and
Schlagermusik, but there are no plans
yet.

Competition for viewers is fierce, as

VAVA

here, and labels are rethinking the
ways they do business in a market
where the small screen rules
supreme.

Recent months have seen the chan-
nels jockeying for position on the re-
gional cable networks; still, their cov-
erage of the country is partial. Yet the
effect of these music TV channels can-
not be underestimated.

MTV Europe, which arrived in
1987, has aided the careers of home-

breaking Lucilectric, Jule Neigel, Bed
& Breakfast, and Pur (see story, page
11).

In the last year, MTV Europe and
Viva have been joined by the adult-
oriented Viva II and VH-1. This
month, COM-TV will be on the air,
chasing a 30-plus audience and play-
ing predominantly country music,
while German media group Kirch has
plans for a classical TV channel by
1996. Others are advocating a pro-

B BY PHYLLIS STARK

NEW YORK—Broadcast Data Sys-
tems has signed a long-term agree-
ment with the Trapman
Co. to develop and market
new broadcast products
based on monitored air-
play information. At the
same time, BDS is in the
final stages of rolling out
its new, comprehensive airplay
recognition technology, which will
greatly increase the comprehen-
siveness of its song detections.
According to Joe Wallace, VP of
the BDS music division, the Fort
Myers, Fla.-based Trapman Co.—a
pioneer in airplay information since

BDS Plans New Products
In Link With Trapman Co.

.

the days before direct menitoring—
makes an ideal partner for BDS.

“The Trapman Co. has 15 years of
experience, a terrific reputation,
and the right relation-
ships,” Wallace says.
“Based on their experi-
ence in radio station infor-
mation products, they
have been charged with
developing the products
that will take the fullest advantage
of the wealth of BDS information.”

Those products conld include
such tools as comprehensive playlist
comparisons, clocks, and program
logs.

“BDS had the vision, technology,

(Continued on page 83)

the channels are battling with each
other as well as with nonmusic cable,
other terrestrial programming, and
satellite. Yet despite negative predic-
tions made at the start of the year,
there appears to be a viable audience

(Continued on page 52)

MCA To Introduce
‘Heavy Vinyl’ Series

B BY CRAIG ROSEN

LOS ANGELES—MCA Music En-
tertainment Group chairman/CEQ Al
Teller feels that vinyl is not dead yet.

MCA.

As a result, the label will introduce a
“heavy vinyl” series on Oct. 10 with
the rerelease of classic titles by the
Who, Buddy Holly, Dave Mason, and
Buddy Guy, as well as John Barry’s
“Out Of Africa” soundtrack, on 180-
gram virgin vinyl.

(Continued on page 83)
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Ogden Acquires 50% Of Metropolitan

New Venture To Include Label TV Production Arm

H BY PAUL VERNA

NEW YORK-—Metropolitan Entertain-
ment Inc., the concert promotion and artist
management concern headed by entrepre-
neur John Scher, has entered into a multi-
million-dollar joint venture with Ogden
Corp., a diversified venue management firm
with extensive dealings in the entertain-
ment industry.

Under the Sept. 8 agreement, Ogden ac-
quires half of Metropolitan, buying out
PolyGram’s 40% share of the firm and an
additional 10% from Scher and partner Jim
Koplik, according to Scher.

The broad-based venture, which will go
by the name Metropolitan Entertainment
Group, will encompass concert promotion,
artist management, theater and television
production, national touring, amphitheater
development, a record label, and a music
publishing operation, according to repre-
sentatives from both companies.

“Now that we're backed by a large com-
pany, we will be able to nurture artists ear-
ly in their careers and continue to nurture
them later, when they might not be produc-
tive enough for one of the ‘big six’ enter-
tainment companies,” says Scher. “We're
going to fill a void that has been created by
the consolidation of these music companies
into giant monoliths.”

Scher adds that the Ogden venture fulfills
his vision of “a fully matured, multifaceted
entertainment company that starts with the
live aspect of the business. Historically, all
major entertainment conglomerates have
been companies that made records or films
or TV shows first, and that has resulted in a
great deal of success for many companies,
but with [hit-based] success often come
short-term careers. I've spent my career
trying to nurture artists or creative projects
that weren’t dependent on hit records.”

For Ogden—a $2.1 billion public compa-
ny that also provides aviation and waste
management services—the Metropolitan
venture presents an opportunity to share in
revenue from records, TV shows, videos,
theater productions, and other intellectual
properties that in turn bring revenue to Og-
den-controlled venues.

“QOur deal with Metropolitan is indicative
of what we want to do in the next stage,
which is to create product to perform in the
facilities we manage,” says Ogden presi-
dent/CEQ Richard Ablon. “We want to de-
velop and own produet, and Metropolitan is
the live software concept for us.”

Ablon adds that the bulk of Ogden’s in-

ABLON

SCHER

vestment in the venture is not in the initial
purchase price, but in the “tens of millions
of dollars” the company plans to spend to
develop the theatrical, television, record-
ing, and publishing interests of Metropoli-
tan. “The goal is to become an independent
producer of live product,” he says.

The Metropolitan/Ogden deal represents
a further severance of ties between Scher
and PolyGram. Scher left the Dutch con-
glomerate in December 1994, citing philo-

sophical differences with PolyGram chair-
man Alain Levy. The split was character-
ized by both parties as amicable, and Poly-
Gram retained its 40% share of
Metropolitan and continued to operate
PolyGram Diversified Entertainment, a
unit created by Scher when he brought his
firm into the PolyGram fold in September
1990. However, PolyGram quietly dissolved
PDE in April of this year and now has sold
off its stake in Metropolitan.

Nevertheless, Scher remains involved
with PolyGram in other areas and says he
will continue doing business with the com-
pany under the new venture.

“Just because we bought PolyGram out
of Metropolitan doesn’t mean there isn’t the
potential to do a lot of business with them,”
Scher says, noting that two of Metropoli-
tan’s artist-management clients, Rusted

(Continued on page 93)

# BY DON JEFFREY

Ticketmaster has formed a subsidiary for
its ticketing business and placed a longtime
executive in charge of its day-to-day opera-
tions, leaving chairman/CEO Fred Rosen to
concentrate on new ven-
tures for the Los Ange-
les-based company.

Named president/
COO of Ticketmaster
Ticketing Co., the new
unit, is Terry Barnes,
43, who joined the com-
pany in 1983. Rosen is
chairman/CEO of the

BARNES

subsidiary.

“My real focus will be on the day-to-day
ticketing business, our core business,” says
Barnes.

Ticketmaster sold 52 million tickets last
year for gross revenues of $1.6 billion. The
Midwest region, of which Barnes had been
VP/GM, accounted for nearly 20 million
tickets and $500 million in gross sales.

Barnes says that part of his job will be to
“tie in” to Ticketmaster's customers the
online and interactive ventures Rosen is
developing.

Ticketmaster Restructures As
Rosen Focuses On New Ventures

One new venture, Ticketmaster Online,
has an Internet World Wide Web site, offer-
ing information about concerts, sporting
events, and other activities. Customers can-
not order tickets yet from the site, because
the security of credit-card transactions has
not been guaranteed. But Barnes estimates
tickets will be purchased online within a year.

“We're integrating new technologies to
make it easier for the consumer to buy tick-
ets,” says Barnes, “whether at the box office,
with a computer, at an outlet. or by phone.

Other new ventures are Live! magazine,
a monthly consumer publication focusing
on live entertainment that will debut in
February, and Ticketmaster Travel, which
has been described as an “agency online.”

Another of Barnes’ new duties will be in-
ternational expansion. Ticketmaster now
has offices in London and Melbourne, Aus-
tralia.

Barnes has been VP/GM in Ticketmas-
ter’'s Midwest region since 1988. Before
joining Ticketmaster, he ran a booking
agency and custom label called Village
Records in Indiana.

Helping Barnes run the new Los Ange-
les-based unit are Claire Rothman, Marla
Holcowitz, and Eugene Cobuzzi.
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M BY BRETT ATWOOD

NEW YORK—Modern rock act
Weezer should be the major benefi-
ciary of the 1995 MTV Video Music
Awards, following its victories in
four categories at the Sept. 7 cere-
mony. The awards show, which was
cablecast live by MTV, typically
heightens sales for major winners
and performers.

Other big winners who stand to
cash in include TLC and Michael
and Janet Jackson, with three
awards each.

But the benefits of national expo-
sure on the show will also be felt by
such acts as Hootie & the Blowfish,

Weezer, TLC, Jacksons
Win Big At MTV Awards

Alanis Morissette, Live, White
Zombie, and Bon Jovi, all of whom
performed at the awards and have
hot albums. (Hootie and White
Zombie also took home one award
each.) The show was perfectly
timed for the performance by Red
Hot Chili Peppers, whose Warner
Bros. album hits retail Tuesday
(12).

Weezer’s “Buddy Holly” elip,
which placed the act in the middle of
an episode of the "70s sitcom “Hap-
py Days,” won for breakthrough
video, best alternative music video,
and best editing. Director Spike
Jonze received best direction hon-

(Continued on page 85)

PolyGram Jazz,
Classical Merged
Under Roberts

LONDON—PolyGram is reshaping
the leadership of its classical and
jazz activities and bringing the two
genres under the same global roof
for the first time.

The man overseeing the activities
of classical labels Deutsche Gram-
mophon, Decca, and Philips Clas-
sies, along with jazz imprint Verve,
will be U.S. PolyGram Classics/Jazz

chief Chris
Roberts, who, ef-
fective Jan. 1,

1996, is promoted
to worldwide
president of Poly-
Gram Classics and
Jazz. His appoint-
ment coincides
with the Dec. 31
retirement of Tim
Harrold, PolyGram Classics chair-
man and PolyGram group executive
VP.

In his new role, Roberts will relo-
cate to London and report directly
to PolyGram president/CEQ Alain
Levy. He will continue as president
of PolyGram Classics and Jazz in the
U.S., where he is expected to spend
at least one week each month.

His dual responsibility for classi-
cal and jazz is a global expression of
a local PolyGram policy to put the
sectors under the same roof. Classi-
cal and jazz already work under the
same executive in the U.S. (Roberts)
and in the Netherlands.

Roberts, 36, was born in Portland,
Ore., and, after gaining a musicology
degree, spent five years in Germany
composing musie for films and tele-
vision before joining PolyGram in
the U.S. in 1989 as international
product manager for Mercury, Poly-
dor, and Verve.

Harrold, meanwhile, is leaving
PolyGram after 26 years. During his
12 years at the head of the group’s
classical operations, sales have in-
creased by a factor of 2.5, according
to the company.

A British-Canadian, Harrold
joined PolyGram in 1970 as market-
ing director of Polydor U.K. In 1974,
he moved to New York as executive
VP of Phonodise, which was then
PolyGram’s U.S. distribution com-

pany.

ROBERTS

BMG Int’l Reports Record Revenues

Advances In Europe, Asia, Latin Territories

W BY JEFF CLARK-MEADS

LONDON—BMG Entertainment
International is reporting record fis-
cal year revenues of $2.4 billion, up
$500 million from the previous 12
months and nearly triple the income
for its first year of operation in 1987-
88.

The company’s success is based
on a solid performance in its Ger-
many/Switzerland/Austria power
base, a 30% increase in incomes in the
U.K. and Ireland, strong advances in
the Asia-Pacific and Latin territories,
and a 50% increase in central Europe.
The European growth is due mainly
to the purchase of Italy’s Ricordi mu-
sie group.

The figures released Sept. 5 relate
to the 12 months ended June 30.

No Piracy Here. Members of the Dave Matthews Band meet with
representatives of the Recording Industry Assn. of America’s anti-piracy unit
before a recent concert. The band, whose RCA album “Under The Table And
Dreaming” was certified double platinum, offered assistance to the RIAA to help
prevent bootlegging of the band’s concerts. Shown, from left, are RIAA staffer
Jennifer Betts, band member Leroi Moore, RIAA staffer Callie Johnson, band
member Stefan Lessard, RIAA executive VP/director of anti-piracy Steve
D’Onofrio, RIAA staffer Frank Creighton, band member Boyd Tinsley, band
members Dave Matthews and Carter Beauford, RIAA supporter Roberta Hassele,

and RIAA staffer Philip Brooks.

A BILLBOARD EXCLUSIVE

Asked about the framework of the
company’s success, BMG Entertain-
ment International president/CEO
Rudi Gassner says, “I come from a
background of involvement with local
artists. [ come from Germany, and I
think it’s in my blood to believe that
long-term achievement can only come
from a belief in the artist.”

Asked also about BMG’s structures
to channel that belief, he continues, “I
am a veteran—though I hate that

word—in the business, and I have
learned my trade. We have the right
people and the right infrastructure,
and putting that in place is part of my
task—that’s why I get paid more than
some other people

in the company.”
The concept of
the right people
has been most ap-
parent in the UK.,
where continuing
management
changes are coin-
ciding with a $100
million increase in
revenues in the 12-month period to
$341 million. In 1987-88, the U.K. op-
eration had revenues of $184 million.
Says Gassner, “To put it mildly, we
(Continued on page 93)

GASSNER

White House Report Gives
Support To Perf. Right Bill

W BY BILL HOLLAND

WASHINGTON, D.C.—The Clinton
administration released its final re-
port on the impact that its plan for a
national information superhighway
will have on U.S. copyright law, rec-
ommending passage of the perfor-
mance right bill pending in Congress.

The performance right offers
artists and labels protection for digi-
tal sound recordings distributed elec-
tronically. It addresses only digital
transmission services. Traditional ra-
dio is exempted.

Commerce secretary Ronald H.
Brown hails the report as ground-
breaking and says that it will help en-
sure that the administration’s Nation-
al Information Infrastructure
becomes a “blueprint for changes” in
the future.

Brown stresses the “vast opportu-

BDS Links With European Airplay Data Firm

Venture With Media Control Will Offer Info To Music Biz

BADEN BADEN, Germany—The
leading U.S. and European suppliers
of monitored airplay information for
the music industry-—Broadcast Data
Systems and Media Control, respec-
tively—have signed a cooperation
agreement to share resources and
jointly market their services.

As a result, record companies, per-
forming right societies, artist man-
agers, broadcasters, and other users
worldwide will have access to inte-
grated airplay data from the two
largest music markets in the world,
North America and Europe.

New York-based Broadcast Data

Black Back As MD Of EMI In The U.K.;
Cecillon Applauds Return Of ‘Music Man’

LONDON—Former EMI U.K. A&R
chief Clive Black is returning to the
company as managing director.

Black, whose new position is effec-
tive Sept. 11, succeeds his close friend
Jean-Francois Cecillon, who was pro-
moted to president/CEQO, EMI
Records Group U.K. and Ireland in
May.

Black was at EMI for 10 years be-
fore moving to WEA U.K. in January
1994 as director, A&R.

Cecillon is noted for his hands-on
involvement in creative matters, and
he says, “Clive knows I am close to all
artists on the label, and he also knows

that EMI U.K. is his label.”

Cecillon adds that Black’s appoint-
ment means that all of the EMI
group’s label heads are “music men,”
and he says, “We're all here to devel-
op talent. I am not going to be a
hands-off chairman; I'm not running
a factory.”

Cecillon states, though, that there
will be “no problem” in his relation-
ship with his new label head. “Clive
and I have been talking for the last
four months, and at no point has any-
body mentioned the issue of who will
do what.”

JEFF CLARK-MEADS

Systems (BDS) provides airplay
tracking data from 900 stations in
the U.S. and Canada. It is part of
BPI Communications, publishers of
Billboard, Airplay Monitor, and, in
Europe, Music & Media and Music
Monitor. BPI is a unit of Nether-
lands-based multimedia group
VNU.

Media Control is a privately held
German company that provides air-
play tracking information throughout
Europe. It now monitors some 280
stations in eight countries, including
the U.K., Germany, France, Spain,
and Italy, and is expanding to an ad-
ditional seven countries later this
year.

“BDS and Media Control provide
exactly the same services in our re-
spective markets,” says BDS presi-
dent Marty Feely. “We had a choice:
to compete or cooperate. Our vision
for the future was identical, so it
seemed silly for us to compete and
logical for us to cooperate.

“As aresult of [this agreement], we
believe we'll help international record
companies to become even more ef-
fective in marketing their products to

(Continued on page 84)

nities” that will be available on the
telecommunications superhighway,
as well as the growing economic im-
portance of American intellectual
property, including music entertain-
ment, in the gross national product.

“This report will help ensure that
the NII has as favorable an environ-
ment as possible in which to develop
an electronic marketplace for com-
merce,” Brown says.

The report was simultaneously re-
leased Sept. 5 in Geneva, Switzerland,
to member-nation representatives of
the Berne international copyright
convention.

The Recording Industry Assn. of
America and the National Music Pub-
lishers Assn. announced their support
for the report in prepared statements
released Sept. 5 and 6, respectively.

The major author of the NII final

(Continued on page 93)

Video Shoppers.
Get Sneak Peek
At ‘Showgirls™

W BY EILEEN FITZPATRICK

LOS ANGELES—Although
“Showgirls,” won't be in theaters®
until Sept? 22, some consumers
will b abile 10 get an advance peek 4
at the eratic NC-17-rated drama®
at their local video store.

An eight-minute preview of the
steamy film will be available at
more than 1,000 video stores
through & eross-promotion be-
tween MGM/UA Home Video and
ils sister film unit, United Artists
Pictures, beginning Monday (11).

MGMTA will ship 250,000 cas-
settes, whicheontain an introdue-
tion, the film’s trailer, and some
behind-the-scenes footage, ac-
cording to MizM/TTA executive VP
David Bishap. ¢

= Amaong the'chains expected to
participate in the promotion are
Trans World ‘Entertainment,
Tower Video] Wherehouse Enter-

.o v(Colgtinusd on page 93)
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A duet that’'s been a lifetime in the making.

Gerald Levert &t=ddie Levert, Sr.

The new album featuring
the premiere single and video
“Already Missing You”

‘When it comes to classic R&B, the Levert “amily
has set the standard for over 30 y=ars
Eddie Levert, lead singer and founder ef tae
legendary O'Jays, has earned six gold and feur

- platinum albums, more than twenty Top 1C RaB
hits (including nine #1°'s), and numerous other,
awards. Gera d has scored four gold atounss with
the \group Levert, a gold solo album and, mcst
recently, a platinum solo album, Groave On.

On Father & Saon, Eddie joins Gerald for an album
of stunning duets that celeprates the Leverls
distinguished contribution to popular music

In stores September 26.

Produced by Geraid Levert and Edwin “Tony” Nicholas tor
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Musicians’ Health Issues Often Overlooked

B BY MICHAEL GREENE

From rainforests to recessions, the
last decade has taught us a great deal
about the cost of mortgaging tomorrow’s
resources for today’s profits.

Time and again, our music community
has made its own bargain at the cross-
roads, trading the health and well-being
of talented artists in order to reap max-
imum profits with minimum investment.
And like athletic trainers who have come
to realize that painkillers and steroids
will win the inning but lose the game, we
are finally waking up to the fact that
musicians face a wide array of personal
hazards that can ruin their livelihoods
and deprive society of decades of an
artist’s latter-day works and talents.

As a young musician on tour, my con-
cern about motor control didn’t extend
much beyond wondering whether our
drummer could keep the van from veer-
ing into a guard rail. But today I have
become all too aware of such concepts as
motor-control disorders, laryngeal dys-
tonias, compression neuropathy, focal
dystonia, tinnitus, and nerve entrapment.
Even more disturbing is the fact that
many of our musicians have never heard
of these pathologies, yet suffer from
their crippling symptoms nonetheless.

Many of our doctors are also in the
dark when it comes to treating such dis-
orders. “Sports medicine” is covered in
today’s medical school curricula; “arts
medicine” is not. Goethe’s maxim, “We
see only what we know,” is echoed by Dr.
Stephen Mitchell of the Performing Arts
Medicine Assn.: “Your doctor will see
your problems only in relation to his own
experiences. If these experiences do not
include playing an instrument, you could
be in trouble.”

That doesn’t mean that knowing all the
verses to “Memphis Blues” is a prerequi-
site for treating a Beale Street shouter,
but it does underscore the fact that
music-related disorders are only now
beginning to be recognized as a serious
area of study. Consider the blues. . . one
of America’s proudest legacies, a trea-
sured cultural resource, the backbone of
contemporary musie, right? So how come
1995 marks the first time that a study
has ever been published on the health
status of those who practice this centu-
ry-old music?

The implications of the Blues Musi-
cians’ Access to Health Care study, a
newly published survey of professional
blues musicians on Chicago’s club circuit,
are sobering indeed. More than two-
thirds of these musicians suffered med-
ical problems that impaired their ability
to perform over the preceding year. More
than a quarter currently suffer from a
serious health problem, while a tenth of
the singers report a diagnosis by a physi-
cian of vocal cord polyps. Nearly half
have no health insurance.

Chicago’s blues community is not alone
when it comes to suffering occupational
disabilities. In fact, studies have shown
that more than half of symphony orches-
tra players suffer from overuse syn-
drome, which causes neck, back, shoul-
der, hand, and head pain. In the absence
of early recognition and treatment,

overuse syndromes frequently result in
permanent impairment.

Likewise, cases of tinnitus are legion
in the rock community. One of our most
celebrated members, Pete Townshend,
found his way into the “Guinness Book of
World Records” after his band, the Who,
reached 120 decibels in concert. Not
coincidentally, in 1989, Townshend
acknowledged that he has suffered seri-
ous hearing loss and went on to make a
personal contribution to the San Fran-
cisco-based H.E.A.R. (Hearing Educa-

‘The musician’s
life expectancy
was 15 years
less than the
nationwide
mean for all
occupations
combined.’

Michael Greene is
president/CEO of the
National Academy of
Recording Arts &
Sciences.

tion and Awareness for Rockers).

Meanwhile, rock magazine Request
recently reported that concerts by
Megadeth and Dinosaur Jr. now routine-
ly approach the 130-decibel mark, mak-
ing these the latest at-risk musicians in a
history of hearing-loss cases that runs
from Beethoven to Streisand and from
the Ramones to Mission Of Burma to the
Grateful Dead.

In one of the few epidemiological stud-
ies concentrating on music professionals,
researchers went through union death
records for both classical and popular
musicians. They found that musicians’
average life expectancies were 15 years
less than the nationwide mean for all
other occupations combined.

A Tennessee study of community men-
tal health admissions showed that, of the
130 occupations represented, musicians
rank fifth.

And while reports of alcohol and drug
abuse are widespread, little attention is
paid to the occupational stresses that are
part of life on the road, whether it’s
sleeping in vans, constant rehearsals and
performances, irregular food intake, or
excessive heat and cold. Combine that
with the physical pressures of perfor-
mance itself—it was once calculated that
the late pianist Simon Barere touched
the keyboard 25 times per second for
four minutes and 12 seconds without tir-
ing while playing Robert Schumann’s
“Toccata”—and you have a true recipe
for repetitive motion disorders, entrap-
ment neuropathies, and soft-tissue dis-
orders.

Mitchell details ways in which record-
ing artists differ from “normal” folks:
they are required to function at peak
capacity under stressful circumstances,
just like any professional athlete; they
may be required to perform rapid, pre-
cise motions of the hands with total con-
trol for prolonged periods of time; they

can be incapacitated by the most trivial
problem with any tendon or joint in any
finger; they have to move huge volumes
of air with incredible control of pressure,
volume, and direction; nearly all medi-
cines—both prescription and over the
counter—can impair their ability to per-
form; they are under considerable phys-
ical and mental pressure to achieve per-
fection (no mean feat); and they are often
subjected to soul-shattering disappoint-
ments.

If you're a musician, it is vital that you
recognize the critical importance of
proper conditioning and early treatment.
You need to listen to the signals your
body is giving you, whether it’s hoarse-
ness, cramping, joint swelling, stiffness,
or a tingling in your fingers. You need to
realize that forcing yourself to “play
through the pain” is one of the worst mis-
takes a musician can make. And you must
be aware that “relative rest” and med-
ication to decrease inflammation may
prevent the need for surgical procedures
and ultimately save your career.

But our musicians already bear too
much of the burden. An industry that
prospers from its artists’ talent, genius,
and dedication has a moral responsibility
to educate those who deal closely with
artists to help them sustain their musi-
cal capabilities.

Our MusiCares staff deals with these
issues on a day-to-day basis, through
emergency assistance, referrals, and
insurance coverage. But a long-term
solution to this problem is going to take
the strength and resources of our entire
musical community.

Will our instrument manufacturers,
who spend so much time and money
improving the acoustic properties of
their products, be willing to devote as
much research to addressing their
ergonomic qualities? Will our producers,
studios, and venues place as high a pre-
mium on preserving hearing as produc-
ing hits and selling T-shirts? Will physi-
cians and performers come together in
order to create a supportive network of
medical services that caters to musi-
cians’ needs? The time has come for our
music industry as a whole to make edu-
cation, prevention, and treatment of
music-related afflictions a major priori-
ty.

Musicians’ health concerns may not
have the high drama or news value of,
say, damage to a baseball pitcher’s
throwing arm, but that does not make
them any less debilitating to the individ-
uals involved.

Without devoting energy and vigilance
to these hazards, we will be seriously
jeopardizing the most precious com-
modity on which our industry relies: tal-
ent. Especially at a time when we are
discovering so much more about how
important music is to all phases of our
life (witness Dr. Gordon Show’s break-
through research on music and spatial
reasoning in children), we cannot afford
to waste this critical resource. Record-
ing studios, labels, producers, associa-
tions, and musicians all need to join
together as a community to ensure that
our God-given talents do not go to
waste.

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billboard or its management.
Letters shouid be submitted to the Letters Editor. Commentaries should be submitted to Commentary Editor Susan Nunziata, Billboard, 1515 Broadway, New York, N.Y. 10036
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Kissin’s Chopin Recital Remastered
RCA Victor Red Seal Gives Concert New Life

B BY HEIDI WALESON

In 1984, at the age of 12, Russian pi-
anist Evgeny Kissin played both
Chopin concertos in a single concert
with the Moscow Philharmonic and
Dmitri Kitaenko at the Moscow Con-
servatory, bringing him international
attention in a single stroke. The master
tapes of those concerts have been re-
mastered and are being released on
CD by RCA Victor Red Seal in early
October.

This is not the first release of that
concert, but RCA’s new director of mar-
keting, David Lawrence-Kuehn, says it
is certainly the biggest. “The concert
was available in various territories, on
independent labels, mostly on LP,”
Lawrence-Kuehn says. “It brought
Kissin to major attention. This is the
first time it will be available internation-
ally through a major distributor.”

Such is the young pianist’s stature
that he will open Carnegie Hall Oct. 5,
performing Tchaikovsky’s Piano Con-
certo No. 1 with
the Boston Sym-
phony and Seiji
Ozawa, an event
that will be nation-
ally broadcast on
PBS’ “Great Performances” Oct. 18.

RCA’s “The Legendary 1984
Moscow Concert,” with cover art that
shows the 12-year-old Kissin at the
keyboard, is timed to hit the streets the
week before the “Great Performances”
broadcast.

Kissin says the Moscow concert
“was a very special event for me, and
I'm glad it’s going to be presented
properly. At that time, I was playing
about five concerts a year, and I had
been preparing technically and psy-
chologically for this one for quite a

Leverts’ EastWest Duet Set
Is Keeping It In The Family

B BY J.R. REYNOLDS

LOS ANGELES—EastWest Re-
cords will attempt to bridge the R&B
generation gap Sept. 26 with the re-
lease of “Father And Son,” a duets al-
bum featuring vocalist/producer Ger-
ald Levert and his father, Eddie
Levert, a founding member of the
O’ Jays.

“Father And Son” features a com-
bination of original songs written by
the duo and cover tunes, including
several selections originally recorded
by the O’Jays.

The album was produced by Gerald
Levert and Tony Nicholas, who also
wrote songs on the album.

Says Gerald, “People kept asking
when were we going to record an al-
bum together because of the response
we would get whenever I'd do a show

and dad would join me on stage for a
couple numbers.”

During the nationally televised
Essence Music Awards, held May 12
at the Paramount in New York, the
two performed a cover of “Wind Be-

(Continued on puge 94)
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When Kissin made it to the U.S. in
1990, the advance notice of his techni-
cal prowess wedded to musical sophis-
tication was borne out by reality. Re-
viewers, wondering if they would hear
another percussive Soviet technician
were blown away by Kissin’s musicali-
ty.

“The silence during the playing was

like a vacuum,” wrote Alan Rich of

Kissin’s Carnegie Hall recital. “It
would be interesting to find out how
many of these pianistic professionals
went home and burned their instru-
ments in despair after the concert.
Kissin is the real goods.”

(Continued on page 50)

STUTTGART, Germany—German
group Pur has stormed onto the na-
tional charts here, selling more than
800,000 copies of its new release,
“Abenteuerland” (Adventureland),
within a few days of its Aug. 21 re-
lease. The album debuted at No. 1
on the official German best-seller
chart for the week of Sept. 4, sur-
passing international superstars
Bon Jovi and the Rolling Stones.

“Although the entire record mar-
ket is battling with weak demand,
Pur has been able to trigger a new
sales boom for German-language
songs,” says Herbert Kollisch, man-
aging director of the group’s
Stuttgart-based label, Intercord.

German record retailers are go-
ing as far as to claim that Pur fever
has broken out. Says a representa-
tive of Karstadt in Essen, “I haven’t
experienced such sales volumes in
2'/. years.” Hans Satzinger of Sat-
urn in Frankfurt was similarly
thrilled: “Pur is performing giganti-
cally. We've already had to reorder
[ twice.”

Frank Leder of Media Markt in
Feuerbach says, “On the first day,
there was a real run on the album.

I Demand is still unabated.” Says

German Group Pur Is The
Cat’s Meow For Retall

PUR

Firus Farzanegan of Karstadt in
Hamburg, “We are presenting Pur
all over the store—in the aisles, at
the cash desks. It’s the No. 1 topic
of interest at the moment.” WOM in
Diisseldorf even went so far as to
build a complete wall of Pur aibums
to satisfy demand. |

The last Pur album, “Seiltaenzer-
traum,” has been on the German al-
bum chart for more than 100 weeks
and has sold more than 1.4 million
copies.

Pur comprises singer Hartmut
Engler, keyboardist Ingo Reidl,
drummer Roland Bless, bassist
Joe Crawford, and guitarist Rudi
Buttas. The group hails from
Bietigheim in Baden-Wiirttemberg.

WOLFGANG SPAHR

Lightyear Stresses Diversity On ‘People’

B BY TRUDI MILLER ROSENBLUM

NEW YORK—Lightyear Entertain-
ment’s “People” is a project celebrat-
ing cultural diversity—and appropri-
ately, it is being marketed in
numerous ways.

Based on the best-selling children’s
book by Peter Spier, “People” has
been made into a one-hour animated
special featuring music by Peabo
Bryson, Heavy D., Al Jarreau, Chaka
Khan, Dave Koz, Ivan Lins, Lebo M.,
Brenda Russell, and Vanessa

Williams.

The special will have its premiere
Sept. 18 at the 50th anniversary cele-
bration of the United Nations; at that
event, Peabo Bryson and Lea Salonga
will perform the single “How Won-
derful We Are.” The following day,
the soundtrack album will hit stores.

The Disney Channel will air the
special Oct. 24, Oct. 29, Nov. 4, Nov. 9,
and Nov. 17. On Nov. 14, Lightyear
will release the special on home video,
distributed by WarnerVision and
available in both slipcase and

clamshell for $12.95.

Bryson and Salonga will also make
appearances on “Regis & Kathie Lee”
and other talk shows.

Meanwhile, the single was serviced
to jazz/AC and AC radio Aug. 15, and
a music video for the song is also
available. In addition, the album has
been licensed to foreign licensees for
international distribution, says
Lightyear president Arnold Holland.

“This is a once-in-a-lifetime pro-
ject, where you get to do something

(Continued on page 93)
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Legal Dispute Settled Over
Mississippi John Hurt Set

@ BY BILL HOLLAND

ROCKVILLE, Md.—Adelphi
Records and the owner of recordings
by blues giant Mississippi John Hurt
have reached an out-of-court settle-
ment over the rights to release a Hurt
anthology.

Thomas B. Hoskins, owner of the
tapes, sued Gene Rosenthal, Adelphi
Records, Adelphi Studios, and Genes
Compact Disc Co. of Silver Spring,
Md., in March 1994, following Adel-
phi’s release of “The Mississippi John
Hurt Memorial Anthology.” The suit
claimed fraud and misappropriation
of goods.

Rosenthal, Adelphi president, sub-
sequently filed two countersuits
against Hoskins seeking damages to-
taling $1.1 million. Those suits con-
tended that a 1970 deal with Hoskins
to release '60s-era live and studio per-
formances by the Delta blues legend
on Adelphi was still in effect when the

Sterling Morrison
Of The Velvet
Underground Dies

@ BY CHRIS MORRIS

Rock historians writing about the
Velvet Underground usually focus on
the contributions of guitarist/vocalist
Lou Reed and
multi-instrumen-
talist John Cale,
but the late Ster-
ling Morrison was
an integral part of
the '60s New York
band’s convulsive

o sound.
MORRISON “Their sound
was based on

chaos, and he was the rhythmic glue
that let everybody else go to Mars,”
says Bill Bentley, who played with
Morrison during the mid-"70s in the
Austin, Texas, band the Bizarros.

(Continued on page 50)

digitally remastered set was released
as part of the label’s Blues Vault se-
ries (Billboard, July 25).

Hoskins’ suit contended that the
1970 deal had been abandoned by mu-
tual consent following the release of
several Hurt albums by Vanguard
Records in 1965 and 1966.

Adelphi released the two-CD set,
“The Mississippi John Hurt Memori-
al Anthology,” in 1994, and the record
won a National Assn. of Independent
Record Distributors and Manufactur-
ers INDIE for best folk recording
that year.

Both parties have agreed not to dis-

(Continued on page 95)

Sonic “Boom.” Virgin Records executives in New York present Shaggy with a
plague commemorating platinum certification of his single “Boombastic,” from
the album of the same name. Shown, from left, are Julie Bruzzone, director of
product management; Susie Steiner, national promotions director/artist relations;
Jeff Grabow, national singles sales director; Gemma Corfield, VP of A&R; Mike
Stone, national pop promotion director; Sting, album producer; Robert
Livingston, artist manager; Wayman Jones, VP of R&B promotions; Shaggy; Eric
Thrasher, senior director of field operations, R&B; Bridget Hollenback, New York
regional marketing director; and BJ Lobermann, national director of sales.

War Child Charity Providing Some ‘Help’

Producer Brian Eno Wants To Fill Government Void

@ BY ADAM WHITE
and DOMINIC PRIDE

LONDON—The War Child benefit
album “Help,” recorded here by top
British artists Sept. 4, will feature a
unique mix of new tracks and cover
versions. Stereo MCs joined the bill
at the last moment, Portishead and
the Boo Radleys have recorded new
material, while the London Suede
contributed the Elvis Costello classic
“Shipbuilding.”

“Help” goes on sale here Saturday
(9) at 9 a.m., with almost universal na-
tional retail and media support. All
artists are waiving royalties, and
most of the project is being funded by
the goodwill of manufacturers, studio
owners, labels, and publicists (Bill-
board, Sept. 2).

Brian Eno, executive producer of
“Help,” said the fund-raising effort is
the latest example of how indepen-
dent organizations—in this case, the
War Child charity—are increasingly
filling a vacuum created by govern-
ments. Eno gave an impromptu
speech Sept. 1 at the PolyGram
Records sales and marketing conven-
tion in Brighton, England. (PolyGram
distributes the Go! Discs label, which

RECORD COMPANIES. Cor Dubois is
appointed senior VP of worldwide
marketing for BMG Classics in New
York. He was president of Baron
Philippe de Rothschild Inec.

Margery Gireenspan is promoted
to VP of creative services for Mercury
Records in New York. She was direc-
tor of creative services.

Rounder Records in Cambridge,
Mass., promotes Brad Paul to VP of
national promotion and publicity and
Susan Piver to VP of sales and mar-
keting. They were, respectively, na-
tional promotion director and director
of marketing and sales.

Lori Wentworth Odierno is ap-
pointed director of legal affairs for
EMI Records Group North America
in New York. She was a corporate as-
sociate with the firm of Paul, Weiss,
Rifkind, Wharton & Garrison.

Stuart Pressman is promoted to
director of marketing for PolyGram
Classics & Jazz in New York. He was

GREENSPAN

DUBOQIS

Midwest regional manager.

Amiira Largent is appointed direc-
tor of A&R for Epic Records in New
York. She was director of A& R at At-
lantic.

MCA Records in Los Angeles
names Kevin Reagan senior art di-
rector and Allyson Winkler director
of advertising and merchandising.
They were, respectively, senior art di-
rector at Geffen and media
buyer/client services coordinator at
Meade Ullman Advertising Inc.

PolyGram Holding Inc. in New
York promotes Susan Radovich to

UTI VE

initiated the “Help” album.)

“Over the past 10 years, the people
who one would have traditionally ex-
pected to do this, namely politicians,
have less and less vision about any
kind of future whatsoever, beyond the
next day’s opinion polls or newspaper
leaders,” Eno said. “On the other
hand, we see real changes coming, not
from political groups, but from people
who are called nongovernmental or-
ganizations, people like Greenpeace,
Friends of the Earth, the American
[National] Rifle Association—there’s
a good and bad side to this story—and
people like War Child. These are peo-
ple who have all sort of decided, ‘Well,
we can’t expect anyone else to change
the world for us, so we might as well
do it ourselves.’”

Eno said he has been reassessing
his original view of musicians’ in-
volvement in political causes as “te-
dious” and has been re-examining
Live Aid. “I realized the problems of
Live Aid were that nobody actually
took it seriously when it finished. The
thing was a tremendous triumph of
organization, generated a lot of mon-
ey and clearly a lot of enthusiasm.
Which was then largely wasted, [
think, by the political community,

TURNT

ODIERNO

LARGENT

director of contract administration
and Bill Stafford to director of copy-
right administration, business affairs.
They were, respectively, manager of
rights, clearances, and video adminis-
tration, and supervisor of pop licens-
ing.

Jimmy Rector is named director of
Southeast regional promotion in At-
lanta. He was national manager of
Gavin promotion/secondary markets
for Capitol.

Geffen and DGC Records promote
Rochelle Fox to alternative promo-
tion director/West Coast in Los Ange-

who were rather frightened of the
fact that people themselves could be
that powerful.

“The good outcome would have
been had [politicians] said, ‘OK, this is
people doing something; this is what
democracies are supposed to be
about. Now let’s help the process.’
But unfortunately, it received very
little help after the day it finished.”

Eno said he is hoping War Child
will maintain its momentum.

Full track listings for the album
emerged after the 24-hour recording
session. At press time, the record was
being manufactured at Blackburn,
England, and in Amersfoort, Nether-
lands.

Here is a list of tracks recorded:

« Paul Weller and Noel Gallagher
of Oasis: “Come Together,” by John
Lennon & Paul McCartney. The track
includes a surprise appearance by
McCartney.

¢ Portishead: “Mourning Air,” a
track played live but never before
recorded.

* Boo Radleys: “Oh Brother,” a
track recorded specifically for
“Help.”

 Levellers: “Searchlight,” a cover

(Continued on page 95)
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REAGAN WINKLER
les, Ross Zapin to alternative promo-
tion director/East Coast in New York,
David Grant to national college pro-
motion director in Los Angeles, and
Jennifer Feinsod to college promo-
tion manager/East Coast in New
York. They were, respectively, nation-
al college promotion manager, New
York regional promotion manager, al-
ternative promotion assistant, and as-
sistant in national top 40 and New
York regional promotion.

Judy Miller is named associate di-
rector of publicity for the RCA
Records Label in New York. She was

A&M Forms DV8
Records In Pact
With Ric Wake

@ BY CRAIG ROSEN

LOS ANGELES—A&M Records has
entered a three-year pact with Ric
Wake Productions to form DVS8
Records, a new label joint venture
headed by 29-year-old producer

Wake.

{d@ venture with a
production force,

will make its bow Oct. 10 with the re-

lease of “Cutie” by female R&B/hip-

hop duo Raw Stilo.

In a decade, Wake has risen from a
studio hand to a successful producer
who has worked with Mariah Carey,
Celine Dion, Taylor Dayne, and Na-
talie Cole.

A&M president/CEO Al Cafaro
says he was immediately impressed
by Wake the first time they met. “Ric
has an extraordinary enthusiasm for
someone who has had success,” he
says. “He was just oozing enthusiasm
and passion.”

At the meeting, Wake brought in
singer/songwriter Billy Mann, who
performed for Cafaro. “Billy ab-
solutely blew me away,” Cafaro says.
“I got him instantly. It was one of
those unique meetings. I had this
great rapport with Rie, and then he
brings in this artist who I absolutely,
immediately, fell in love with.”

Wake, who will serve as CEO of
DVS, discovered Mann singing in a
stairwell. “He had this incredible
soulful voice,” Wake says. Mann’s
self-titled debut is set for release Jan.
30, 1996.

The new label will be based in New
York in offices adjacent to Wake’s
studios in Long Island and Manhat-
tan. DV8 will also have offices on the
A&M lot in Hollywood.

Wake has brought in Pam
Rousakis, senior VP of business oper-
ations, Andrew Fuhrman, senior VP
of ereative operations, and Basil Mar-
shall, VP of marketing, to work with

(Continued on page 93)

The label, which
will become A&M’s
second active joint

BOBO KNOX
head of her own independent publicity
company in California.

Mary Kay Bua is appointed man-
ager of licensing, business affairs, for
Zomba Recording Corp. in New York.
She was contract coordinator, busi-
ness affairs, at Sony Music.

PUBLISHING. Warner/Chappell Music
in Nashville promotes Dale Bobo to
VP of creative staff and Michael
Knox to VP of artist and writer devel-
opment. They were, respectively, se-
nior director of creative and associate
director of creative.
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Simply Red Comes Back To ‘Life’

FastWest Act Seeks Repeat Success In U.S.

B BY PAUL SEXTON

LONDON—The band’s 1991 album,
“Stars,” has become one of the UK.’s
biggest sellers of all time, and world-
wide sales of that release are estimated
by EastWest at nine million units. But
as Simply Red prepares to release its
fifth album, “Life,” due in the U.S. Oct.
24 on EastWest/EEG, the band’s
American profile has some catching up
to do.

The Manchester, England, group,
fronted by the mercurial Mick Huck-
nall, has a U.S. track record that many
would eye jealously, with two No. 1 sin-
gles and a platinum-selling debut al-
bum (1986’s “A New Flame”). But the
SoundScan sales figure of 579,000 for
“Stars” in the U.S. is dwarfed by the
set’s achievements elsewhere—notably
in Britain, where, in June, “Stars” was
registered 12-time platinum by the Bri-
tish Phonographic Industry for domes-
tic sales of 3.6 million.

The album went to No. 1 in the UK.
charts on five separate occasions, pro-
ducing five top 40 singles and fueling
a world tour that ran from late 1991 to
the spring of 1993. Simply Red was
then honored as best group and Huck-

nall as best male artist at the 1993
BRIT Awards.

Lisa Frank, VP of artist develop-
ment/marketmg for the Elektra Enter-
tainment Group, is
confident that
EastWest’s cam-
paign for “Life”
will re-establish
Simply Red as a
commercial and ra-
dio force stateside.
“Simply Red is still
a name out there,
and PDs definitely
know who Mick Hucknall is,” she says,
detailing an elaborate radio plan for
the album’s first single, “Fairground.”
The song was serviced to clubs and mix
shows on Aug. 29, with top 40 and R&B
receiving it Sept. 12. The single’s street
date is Oct. 10.

EastWest London managing diree-
tor Max Hole says of “Stars,” “Because
it was so huge in England, everyone
talks about America as though it was
a failure, but I still think [the sales]
weren’t so dusty.” Of “Life,” from
which the British company is planning
to release five singles, Hole says: “I
think this is a better record [for] Amer-

HUCKNALL

John Hiatt Struts His Stuff
On Capitol Set ‘Walk On

M BY CHRIS MORRIS

LOS ANGELES—There’s no doubt
in the mind of Capitol A&R VP Tim
Devine that John Hiatt’s Oct. 24 re-
lease, “Walk On,” the singer/song-
writer’s first album for the label, is
a high-water mark for the artist.

“I think John’s new album stands
head and shoulders above the other
fine records of his career,” Devine
says. “I think it’s John Hiatt’s com-
ing of age, and that’s what will get
him over to the masses, finally.”

Hiatt cut his first records for Epic
two decades ago, and followed them
with well-received but commereially
stillborn efforts for MCA and Gef-
fen. He enjoyed his greatest critical
and commercial success at A&M,
where he arrived in 1987 with the
heavily-lauded “Bring The Family.”
“Perfectly Good Guitar,” released
by A&M in 1993, rose to No. 47 on
The Billboard 200.

But while Hiatt has nothing but
praise for A&M’s efforts on his be-

JOHN HIATT

half, he says that he and his man-

ager, Will Botwin, were ‘“disap-

pointed” with the performance of
“Guitar.”

“Will and I made the decision to
do what we had to do to get out of
our A&M contract,” Hiatt says. “In
the meantime, I didn’t want to wait
to make a record, so I basically

(Continued on page 40)

ica. Quite a lot more time is being given
by their managers to going to America
[in October]. Perhaps we didn't give
that enough time before.”

Hucknall is booked for U.S. promo-
tion the week of Oct. 18, with a “To-
night Show” appearance on Oct. 23.
Frank says that EastWest will do “a lot
of lifestyle marketing, because it’s im-
portant to target people who might not
listen to radio [but] who might be Sim-
ply Red fans.” The label has also
booked advertising on American Air-
lines’ entertainment channel on domes-
tic and international flights.

In the U.K,, early signs of “Life” are
more than healthy. “Fairground,”

(Continued on page 20)

D'%ON §

Gone Fishin’. Hootie & the Blowfish set attendance and gross records with their
appearance at the lllinois State Fair in Springfield. The Aug. 12 show grossed
$201,530 and drew a sell-out crowd of 13,956. Shown, from left, are band member
Mark Bryan; lllinois State Fair box office manager Teri Metz; Jam Productions
talent buyer Steve Traxler; band members Jim Sonefeld, Darius Rucker, and Dean
Felber; lllinois State Fair manager Joe Saputo; keyboardist Peter Holsapple; and
band manager Rusty Harmon.

SHURE

John Hiatt

MICROPHONES

ANOTHER
SHURE

THE SoUND OF PROFESSIONALS... WORLDWIDE.™

TRAMPS LIKE US: It seems like virtually every
New York club is celebrating a milestone this year.
This time, it’'s Tramps’ turn. The nightspot, which
is one of the city’s finest for country, blues, roots
rock, zydeco, and other genres, turns 20 this year
and is observing the occasion with a three-month
party. We don’t mind admitting that we've spent
our share of nights there, backed up against the
bar, swilling tequila, and grooving to the tunes of
the Mavericks or Solomon Burke or Otis Rush or
the Jayhawks, among others.
Appropriately, the anniver-

NYC’s Tramps Club Celebrates Its 20th;
R.E.M. Drops Lawsuit Against Hershey

and funnel them through BMG Distribution. The
first release will be Oct. 24’s “Subliminal Plastic
Motives” from Self, a Murfreesboro band led by 22-
year-old singer/songwriter Matt Mahaffey. The
catchy pop alternative album draws heavily on ’60s
pop influences but includes '90s references, such as
hip-hop.

According to a Zoo representative, label presi-
dent Lou Maglia will decide on a per-release basis
which acts will go through Zoo. Other Spongebath
acts will go through independ-
ent distribution. Zoo will not use

sary festivities were to kick off
with a three-night stand by Ray
Charles, Sept. 7-9. The remain-
ing shows will celebrate a blend
of legendary artists, some of
whom got their start at the club
when it was a 150-seat venue on

Spongebath to release any of its
more indie-oriented acts.
Among the other artists signed
to Spongebath, which is headed
by Richard Williams, are
Gumption, Features, Fluid
Ounces, and Jenny Hall.

East 15th Street, to more con-
temporary acts, many of whom
have only played the club at its
current location on West 21st
Street.

Tramps, which now has a capacity of 1,000 peo-
ple, moved to its West Side home in 1989. Among
the acts slated to play as part of the extended birth-
day party are Ray Davies, the Blasters, Beat
Farmers, Joe Ely, Mike Watt, Francis Dunnery,
Shawn Colvin, and Boozoo Chavis.

A birthday party for Peter Tosh, who would have
turned 50 in October, is slated for Oct. 19.

A BIG HERSHEY’S KISS: R.E.M. has dropped
its lawsuit against Hershey Foods Corp. The group
had sued the chocolate company for trademark in-
fringement, false advertising, and a slew of other
things stemming from a radio contest run by Her-
shey to push its Kit Kat brand.

The sweepstakes aligned R.E.M. with the candy
bar via a giveaway to an upcoming band concert at
Hershey (Pa.) Park Stadium. R.E.M. had never
given its permission for its name to be used. (Bill-
board, Sept. 2).

According to a joint release issued by Hershey
and R.E.M.’s office, a third party designed the pro-
motion unaware of R.E.M.’s policy against any
product endorsements. The third party has agreed
to make a donation to charities specified by R.E. M.
to make up for the mistake.

A BATH BUILT FOR TWO: Zoo Entertainment
has formed a joint venture with Murfreesboro,
Tenn.-based indie Spongebath Records. Zoo will
pick up a number of Spongebath Records per year

by Melinda Newman

GOLDEN BOYS: Gold Moun-
tain Entertainment, whose
management clients include
Bonnie Raitt, Sonic Youth, and the Beastie
Boys, has repurchased all outside interest in the
company. Co-founder Ron Stone, along with part-
ner/artist manager John Silva, bought back the
portion of the firm owned by Toronto-based BCL,
which invested in Gold Mountain two years ago.
Gold Mountain was started in 1987 by Stone and
Danny Goldberg.

THIS & THAT: Add Paul McCartney to the list
of artists who will appear on “Help,” a British al-
bum that will benefit Bosnian relief charity War
Child. (Billboard, Sept. 2). MeCartney unexpect-
edly showed up at the album’s recording on Sept.
4 and performed “Come Together” with Paul
Weller and Oasis’ Noel Gallagher (see story, page
19).

Capitol/Underworld act Hami has been named
the musical sidekick for the “Stephanie Miller
Show,” the most recent entry in the late-night
viewer wars. The show debuted in syndication Fri-
day (15) ... Black Sabbath co-founder and Ozzy
Osbourne bassist Geezer Butler has formed a new
band called G.Z.R. The band’s TVT debut will be
out later this month.

ON THE ROAD: Henry Rollins is on a spoken-
word tour throughout September. It is his first tour
without the Rollins Band in more than two years
... Brother Cane is opening for Van Halen until
mid-October ... Supergrass is on a U.S. club tour
through the end of September.
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‘What is the
most important
event of the year
for the wholesale
community?

NARM
WHOLESALERS

CONFERENCE
October 20-25
Arizona Biltmore

It’s the only meeting where

the industry’s leading wholesale
customers and suppliers can
meet privately under one roof!

Independent Distributors
Independent Labels
Branch Distributors

One Stops

Rack Jobbers

Video Suppliers

Featured Speaker

Bruce Merrifield

“Strategic Steps To Success

In Exponentially Changing Times”

For Indie Labels

800-365-6276

ation of Recording Merchandisers

Mation
9 Eves Drive, Suite 120, Marlton, N}

Arfists&Music

‘Pocahontas’ Piles Up RIAA Metal

Jackson, Brooks Add To Platinum Collections

B BY CHRIS MORRIS

LOS ANGELES—The “Pocahontas”
soundtrack joined several other Walt
Disney animated feature soundtrack
albums in the multiplatinum category
in August certifications from the
Recording Industry Assn. of Ameri-
ca.

“Pocahontas” was simultaneously
certified triple-platinum, platinum,
and gold. It became the fifth consecu-
tive soundtrack for a Disney animat-
ed film to surpass the 3 million mile-
stone, following “The Lion King”
(1994), “Aladdin” (1992), “Beauty
And The Beast” (1991), and “The Lit-
tle Mermaid” (1989). “The Lion King”
was one of last year’s top sellers and
has sold more than 8 million units to
date, according to the RTAA.

Michael Jackson’s “HIStory: Past,
Present And Future—Book 1” was
certified quintuple-platinum. The
award represents sales of 2.5 million
units for the two-CD set, since the
RIAA counts each CD in a multi-CD
boxed set as one unit toward certifica-
tion.

Among all-time sales marks hit
during the month, Garth Brooks’
“The Hits” beecame the top-selling
country greatest-hits album, as it
broke the 7 million barrier, while
Salt-N-Pepa’s “Very Necessary”
vaulted the 4 million mark to become
the best-selling rap album by a female
artist or group.

Jeff Foxworthy’s Warner Bros. al-
bum “You Might Be A Redneck If. . .”
hit 2 million in August, becoming the
first comedy album to go multiplat-
inum since “Eddie Murphy Comedi-
an” in 1983.

Two top catalog albums leaped to
septuple-platinum status: Erie Clap-
ton’s “Time Pieces/Best Of” (tying
sales for his “Unplugged” live set)
and U2’s 1987 opus “The Joshua
Tree.”

First-time million-sellers for the
month included R&B acts Soul For

| Real (Uptown) and Brownstone

(Epic), modern rocker Beck (DGC),
hard-edged singer/songwriter Alanis
Morissette (Maverick), and '70s pop
hitmakers Bread.

Collecting gold album sales for the
first time were Morissette, Crystal
Waters (Mercury), Keith Murray
(Jive), the Rembrandts (EastWest),
Drivin-N-Cryin (Island), Silverchair
(Epic), Natalie Merchant (Elektra),
Los Temerarios (AFG Sigma), and
Maria (WEA Latina).

Shaggy’s single “Boombastic” went
ballistie in August, simultaneously
hitting platinum and gold in the
dancehall artist’s first appearance in
either award category.

Shania Twain (Mercury Nashville),
Skee-Lo (Scotti Bros.), Faith Evans
(Arista), MoKenStef (RAL/Out-
burst), Seal (Sire), and Luniz (Noo
Trybe/Virgin) also grabbed their first
gold singdes.

A complete list of August RIAA
certifications follows.

MULTIPLATINUM ALBUMS
U2, “The Joshua Tree,” Island, 7 mil-
lion.
Eric Clapton, “Time Pieces/Best Of,”
Polydor, 7 million.
Garth Brooks, “The Hits,” Capitol
Nashville, 7 million.

Hootie & the Blowfish, “Cracked Rear
View,” Atlantic, 6 million.

Live, “Throwing Copper,” Radioactive,
5 million.

Michael Jackson, “HIStory: Past, Pre-
sent And Future—Book 1” (2-CD boxed
set), Epic, 5 million.

Melissa Etheridge, “Yes I Am,” Island,
5 million.

Spin Doctors, “Pocket Full of Kryp-
tonite,” Epic, 5 million.

Sade, “Best Of Sade,” Epic, 2 million.

Salt-N-Pepa, ‘Very Necessary,” Lon-
don, 4 million.

U2, “Rattle And Hum,” Island, 4 million.

R.E.M., “Monster,” Warner Bros., 4
million.

Reba McEntire, “Greatest Hits, Vol-
ume II,” MCA, 4 million.

Warren G, “Regulate . .. G Funk Era,”
Violator/RAL, 3 million.

Bon Jovi, “Cross Road,” Mercury, 3
million.

Scorpions, “Love At First Sting,” Mer-
cury, 3 million.

John Michael Montgomery, “Life’s A
Dance,” Atlantic, 3 million.

Tom Petty, “Wildflowers,” Warner
Bros., 3 million.

Reba McEntire, “For My Broken
Heart,” MCA, 3 million.

Reba McEntire, “Read My Mind,”
MCA, 3 million.

Reba McEntire, “Greatest Hits,”
MCA, 3 million.

Various artists, “Pocahontas” (sound-
track), Walt Disney, 3 million.

Scorpions, “Crazy World,” Mercury, 2
million.

John Michael Montgomery, “John
Michael Montgomery,” Atlantic, 2 million.

Tracy Lawrence, “Alibis,” Atlantic, 2
million.

Weezer, “Weezer,” Geffen, 2 million.

Jeff Foxworthy, “You Might Be A Red-
neck If. . .,” Warner Bros., 2 million.

Grateful Dead, “In The Dark,” Arista,
2 million.

Shania Twain, “The Woman In Me,”
Mercury Nashville, 2 million.

Blues Traveler, “Four,” A&M, 2 mil-
lion.

Sade, “Best Of Sade,” Epic, 2 million.

Seal, “Seal,” Warner Bros., 2 million.

Dave Matthews Band, “Under The
Table And Dreaming,” RCA, 2 million.

PLATINUM ALBUMS

Vanessa Williams, “The Sweetest
Days,” Mercury, her second.

Soul For Real, “Candy Rain,” Uptown,
its first.

Beck, “Mellow Gold,” DGC, his first.

Collective Soul, “Collective Soul,” At-
lantie, its second.

Tracy Lawrence, “I See It Now,” At-
lantie, his third.

Various artists, “Batman Forever”
(soundtrack), Atlantic.

John Michael Montgomery, “John
Michael Montgomery,” Atlantic, his third.

The Doors, “In Concert” (2-CD boxed
set), Elektra, their eighth.

Bread, “Anthology Of Bread,” Elektra,
its first. i

Prince, “The Hits 1,” Paisley Park, his
12th.

Prince, “The Hits I1,” Paisley Park, his

13th.

Reba McEntire, “The Last One To
Know,” MCA, her 10th.

Luis Miguel, “Segundo Romance,”
WEA Latina, his second.

Weird Al Yankovic, “Weird Al In 3-D,”
Scotti Bros., his second.

Michael Jackson, “HIStory: Past, Pre-
sent And Future—Book 1” (2-CD boxed
set), Epic, his fifth.

Brownstone, “From The Bottom Up,”
Epic, its first.

Various artists, “Pocahontas (sound-
track),” Walt Disney.

Alanis Morissette, “Jagged Little Pill,”
Maverick, her first.

Reba McEntire, “Reba McEntire
Live,” MCA, her I1th.

Bon Jovi, “These Days,” Jamco, its
eighth.

GOLD ALBUMS

Crystal Waters, “Storyteller,” Mer-
cury, her first.

Various artists, “Dumb & Dumber
(soundtrack),” RCA.

Keith Murray, “The Most Beautiful
Thing In This World,” Jive, his first.

Neal McCoy, “You Gotta Love That,”
Atlantic, his second.

All-4-One, “And The Music Speaks,”
Atlantic, its second.

Various artists, *‘Batman Forever”
(soundtrack), Atlantic,

John Michael Montgomery, “John
Michael Montgomery,” Atlantic, his third.

The Doors, “In Concert” (2-CD boxed
set), Elektra, their 14th.

Bread, “Anthology Of Bread,” Elektra,
its eighth.

Rembrandts, “LP,” EastWest, their
first.

Drivin-N-Cryin, “Fly Me Courageous,”
Island, its first.

Chris Isaak, “Forever Blue,” Reprise,
his third.

Rod Stewart, “A Spanner In The
Works,” Warner Bros., his 18th.

Lenny Kravitz, “Let Love Rule,” Vir-
gin, his third.

Michael Jackson, “HIStory: Past, Pre-
sent And Future—Book 1" (2-CD boxed
set), Epic, his fifth.

Silverchair, “Frogstomp,” Epic, its
first.

Various artists, “Keith Whitley: A Trib-
ute Album,” RCA.

Natalie Merchant, “Tigerlily,” Elek-
tra, her first.

Los Temerarios, “Tu Ultima Cancion,”
AFG Sigma, their first.

Various artists, “Pocahontas” (sound-
track), Walt Disney.

Alanis Morissette, “Jagged Little Pill,”
Maverick, her first.

Heart, “Desire Walks On,” Capitol, its
10th.

Bon Jovi, “These Days,” Jamco, its
eighth.

Maria, “Donde Jugaran Los Ninos,”
WEA Latina, her first.

PLATINUM SINGLES
Shaggy, “Boombastic,” Virgin, his first.

GOLD SINGLES

Jodeci, “Freek 'N You,” Uptown, its
fourth.

Shania Twain, “Whose Bed Have Your
Boots Been Under,” Mercury Nashville,
her first.

Xscape, “Feels So Good,” Columbia, its
third.

Vanessa Williams, “Colors Of The
Wind,” Hollywood, her second.

Skee-Lo, “I Wish,” Scotti Bros., his
first.

Faith Evans, “You Used To Love Me,”
Arista, her first.

MoKenStef, “He’s Mine,” RAL/Out-
burst, its first.

Seal, “Kiss From A Rose,” Sire, his
first.

Luniz, “I Got 5 On It,” Noo Trybe/Vir-
gin, its first.

Shaggy, “Boombastic,” Virgin, his first.

Assistance in preparing this story
was provided by Douglas Reece.
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intlucing Koln Ccncert - the largest se ling sol: piant record ng of all time

The Complete Recordings

6 CD Set

Saturday June 4th, 1994 1st Set

Single CD or Cessette

New York Times

June 6, 1994
In stores October 10

OCT 7 - NYC: Carnegie Hall

OCT 14 San Francisco: Masonic Auditoriun In Stores September 12

O T 15 - Los Arge es: Wiltern Theater
OCT 18 - Seattle: Meany Hall

OCT 2:5 - Miami: Gusman Perf Arts Center
OCT 27 - Washington DC: Kennedy Center

OCT 29 - Bostor: Jordan Hall
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Journey to a world of masterful composers,
exquisite fine artand rich detail with Audio+
enhanced CDs from Intersound. These new
productions represent an evolution in the

— B == B p— =l way we experience music — no longer a
1251 Beethoven 1252 . . . .
passive backdrop, butan engaging, interactive

odyssey. Explore selections from Vivaldi’s
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in Canada: Infersound Inc. ® 1 Select Ave., Unit 10  Scarborough, Ontario M1V 513 @ (416) 609-9718 e Fax (416) 6099723 NAIRD € rour beasons, understand the genius
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of Mozart’s “Eine kleine Nachtmusik,” or
take yourselfonaholiday adventure through
Tchaikovsky’s ““The Nutcracker’ Suite.” Each
disc brings to life fascinating, full-color
histortesof composers, interactive mustcal
scores, and the chance to create your own
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Hosted by
, Gary Chapman, Steven Curtis Chapman,
rant, MLM}esota Fats, and Radney Foster

Benefiting the T. J. Martell Foundation for
Leukemia, Cancer, and AIDS Research

Funding the Frances Williams Preston Laboratories, a division of
the T. J. Martell Foundation at the Vanderbilt Cancer Center

Hard Rock Cafe Cocktail Reception

hosted by BMI

September 29 / 7 P.M. / Hard Rock Cafe

Acting as the kick-off event for the weekend, this invitation only party
provides tournament participants, celebrities and VIP’s the chance

to bid on one-of-a-kind items in the live auction.

CelebritmTennis Tournament

hosted by Radney Foster

September 30 / 7:30 AM. to 4 P.M. / Vanderbilt University
This tournament will be held at the newly

renovated Brownlee O. Currey, Jr. Tennis

Center at Vanderbii.lt University.

ncert_
Sta Records

Celebrity Golf Tournament

hosted by Vince Gill & Amy Grant — |
October 1 / 8 AM. & 1:00 P.M. starts / Hermitage Golf Course .
Held at the home of the LPGA's Sara Lee Classic, '|
this event includes impressive tee prizes and : I _
a chance for some ﬁ'iendly competition. } For addmonal information call the Nashvulle Division of the T.J. Martell Foundatnon at (61 5) 256 2002 |

i T A -

Design Services donated by June Jteckier, Design By June, Nashville

- ARISTA

NASRVILLE
QCA RECORDS unu s o
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Tower, Apple Support Polydor/AtIas Acts On Enhanced CD

B BY MARILYN A, GILLEN

LOS ANGELES—Enhanced CD may
be the future star of the music business,
but right now it's a nice supporting play-
er in the effort to raise the profile of
young bands and boost sales of tradi-
tional albums.

That’s the thinking, at least, behind
“Head Tripp,” a free multisession en-
hanced CD from Polydor/Atlas that will
be the centerpiece of a fall promotional
campaign linking the label, Tower
Records, and Apple Computer in a joint
in-store and online drive to woo college-
age, cyber-minded consumers.

“Every summer, we do cassette sam-
plers to get our music out there, to seed
the market, through giveaways and con-
tests,” says Tripp DuBois, Polydor/At-
las director of marketing. “This year, the
rise of multimedia technology let us take
that same concept up to a much higher,
and potentially much more effective, lev-
el”

Polydor/Atlas didn’t make the leap
alone. To underwrite the additional costs
of the enhanced CD project and make
the most of the marketing opportunities,
the label enlisted the partnership of Ap-
ple Computer, which is eager to talk up
its hardware platform to the same young
demo, and Tower Records, which is of-
fering coveted in-store placement.

Beginning Sept. 30 and continuing
through Oct. 20, Tower stores in six ma-
jor college markets will sport kiosks
housing Apple Macintosh computers—
aimed at letting customers get hands-on
with the “Head Tripp” enhanced CD—
and a rack display housing the full al-
bums of the 10 acts featured on the mul-
timedia sampler, all sale-priced.

Everyone who comes by one of the
participating stores will receive a free
copy of “Head Tripp,” which plays like a
traditional album on audio CD decks
and like a multimedia CD-ROM when
played on Macintosh computers. Any-
one else can request one of the 25,000

’ T
i BOXSCORE
SRR IR IO ] . 10p 10 CONCERT GROSSES
Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
HOLLING STONES Feyenoord Stadium ~ Aug. 23-30 $4312.814 §3.959 BCL Group
BIG COUNTRY Rotterdam (6,877,125 guitders)  two
Netheriands $79.48/341.33 sellouts
ELTON JOHN Riverport Aug. 30 $608.692 16,949 Contemporary
Amphitheatre $42.50/$25 sellout Prods.
Maryland Heights,
Ma.
ERIC CLAPTON Reunion Arena Aug. 28 $536.425 14.267 Beaver Prods.
CLARENCE "GATEMOUTH" Dailas $45/835 seliout
BROWN
ERIC CLAPTON The Summit Aug. 31 $530,795 12485 Beaver Prods.
CLARENCE “GATEMOUTH"” Houston $45/835 sellout
BROWN
ERIC CLAPTON Arena, Sept. 2 $464,484 13748 Beaver Prods.
CLARENCE “GATEMOUTH" The Omni $41.50/831.50 sellout Atex Cooley/Peter
BROWN Atlanta Conlon
ERIC CLAPTON Frank Erwin Center,  Aug. 30 $464.090 13.404 Stone City
CLARENCE “GATEMOUTH" University of Texas $45/829.50 sefiout Attractions
BROWN at Austin
Austin, Texas
REBA MCENTIRE Polaris Amphitheatre  Aug 27 $437,600 19,949 Sunshine
TOBY KEITH Columbus, Ohio $30/$17.50 20,000 Prometions
RHETT ANINS Belkin Prods.
LIvE World Music Theatre  Aug. 31 $424.580 21228 Tinley Park Jam
P HARVEY Tinley Park, lll. $20 25,600 Corp.
VERUCA SALT
BUFFALO TOM
BARRY WHITE Sunrise Musicat Aug. 25-27 $390.682 10,319 Cellar Door
Theatre $47.75/$31.15/ 11,880, Munre Prods
Sunrise, Fia $21.75 three
shows, two
sellouts
VAN HALEN Civic Center Arena,  Aug. 20 $356.859 14377 Bass Clef
QUR LADY PEACE Lansdowne Park (8485,114 16,008 Donaid K. Donald
Central Canada Canadian) Prods
Exhibition $35.86 Concert Prods
Ottawa, Ontario International
Copyrighted and compiled by Amusement Business, a publication of Billboard Music Group.
Boxscores should be submitted to: Marie Ratliff, Nashville. Phone: (615)-321-4295, Fax: (615)-
327-1575. For research information and pricing, call Marie Ratliff, (615)-321- 4295,

available copies through the Atlas/Poly-
dor, Apple, and Tower Records online
sites, which each will promote the album
individually and also will be “hotlinked”
to one another to further the cross-pro-
motion.

The online sites also will include con-
tests and giveaways featuring other At-
las/Polydor and Apple merchandise, as
well as a downloadable “Head Tripp”
screen saver. The “addresses” for all
three online sites are printed on the en-
hanced CD.

The dise, which was produced follow-
ing the unveiling of “multisession” en-
hanced CD specs, features music from
10 Polydor/Atlas artists with albums or
boxed sets either just out or due this fall:
Gene, Fig Dish, Senser, Shed Seven, 8
Storey Window, Joya, under-
groundLOVERS, Love Battery, Eric
Clapton, and the Velvet Underground.

The sampler includes one full track
from each album, along with a videoclip
for each featured act. There are also bi-
ographies, animations, and game ele-
ments.

Tom Williams, the 16-year-old CEO
of Big Cheese and an Apple consultant,
programmed the title and says the de-
sign takes the concept of a “head trip”
fairly literally.

“The screen opens with a 3D render-
ing of a guy’s head, and you can go into
the eyes to see the videos, or the mouth
to check out the lyrics, or the ears to
hear the audio, and so on,” he says.

For “comic relief,” Williams added
two “Beavis & Butt-head-like” anima-
tions called Pick and Wipe. “Kids are re-
ally gaing to get into this,” he predicts.

Williams has the advantage of being
dead-center of the target audience for
which the project is aiming.

“We did the primary focus-group test-

ing with kids my age,” says Williams,
who dropped out of school after the
eighth grade to start his own software
company. “And it really appealed to
them. There aren’t these buttons and
very defined-type routes—it’s a more in-
tuitive and ‘Myst’-like experience.”

The multimedia portion of the en-
hanced CD is accessible only by owners
of Macintosh computers—the installed
base of which is only about one-fifth that
of the entire multimedia PC market,
which is dominated by the PC platform.

While acknowledging that promotion-
al partner Apple has a strong interest in
promoting the Mac platform,
Polydor/Atlas’ DuBois says the target
college-age demo overlaps nicely with
the format. “When you look at the kids
we are looking at, you'll find they are
mych more Mac-prolific than your aver-
age person,” says DuBois, by virtue of
the strength of Macintosh in the educa-
tional arena.

But will those college kids buy more

albums because of being able to view the
dise? Polydor/Atlas VP of marketing
Rob Gordon says being able to view the
disc will spur them, at least, to take a
closer look at the bands, many of whom
he describes as “baby acts.”

“Today, it's harder than ever to get
radio airplay, music video exposure,
TV—all the tools you need to really sell
some records,” Gordon says. “This way,
we can do some of that on our own—let
people not only hear the music but see
the video and get a better feel for what
the band’s all about and a taste of what
they are like live.”

Polydor/Atlas plans a full-scale entry
into the enhanced CD marketplace next
year, Gordon says, with full multimedia
albums by some of the artists on the
sampler.

Apple also hopes to continue its in-
store relationship with Tower beyond
the conclusion of the promotion, says
Jon Holtzman, director of entertain-
ment marketing for Apple.
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ONE LOOK AT OUR RATES
TeLLs You WE KNow
How To DELIGHT AN~ N

AUDIENCE.

At The Mayflower Hotel on Central Park
West, guests are strolling distance from
Lincoln Center, The Metropolitan Opera
House, Carnegie Hall, the theater district, and many famous muse-
ums and art galleries. Other features you'll applaud include guest
rooms with serving pantries, suites with spectacular views of the
park, a fully equipped exercise facility and reasonable rates. Please
call us for reservations: 1-800-223-4164 or 212-265-0060. Mention
Code AF: Travel Agent Access Code GD

ENTERTAINMENT RATES*

$150-°160

Double
Standard/Park View

*165-°185

Suite: Single/Double
Standard/Park View

$130 s140

Standar ark View

THE MAYFLOWER HOTEL
ON THE PARK » NEW YORK

15 Central Park West at 61st Street, New York, N.Y. 10023-7709. Fax: 212-265-0227,

*Per night. Subject to availability. Not applicable to groups.
Taxes and gratuities not included. Advance reservations are suggested.

Women’s Music Biz Assn. Expands To U.K.
London Office Opened; 2nd Annual Conference Set

8 BY DEBORAH EVANS PRICE

NASHVILLE—Less than two
years after its U.S. launch, the
Women in Music Business Assn. is
expanding abroad with the opening
of a London branch. The group also
is preparing for its second annual
conference here Oct. 20-22.

Karen Barclay, publicity director
for EG Records, has been named
coordinator of the London branch.
Another key figure in the develop-
ment of the London office will be
Linda Dotson, a Nashville-based
talent agent who recently opened
Mia Mocca Musie, Ltd., a London
division of her company, Circuit
Rider Talent.

“Hopefully, WMBA will have of-
fices all over the world soon,” says
Dotson. “It provides a great oppor-
tunity to network with other
women in the music business.”

WMBA founder and executive di-
rector Catherine Masters says the
organization’s national member-
ship is at 500, with branches in
Atlanta, San Francisco, Los
Angeles, Memphis, New York, and
Nashville. She says the group fre-
quently is contacted by women in
other cities looking to establish lo-

cal chapters.

According to Masters, there are
plans to start branches in Washing-
ton, D.C., Boston, Chicago, Detroit,
and Miami. A Canadian branch is
also in the planning stages. (To
start a new branch Masters says
there must be at least 12 registered
members and a schedule of meet-
ings and events.)

“We're probably the only na-
tional—and soon to be interna-
tional—organization for women in
the music business,” Masters says,
acknowledging that there are sev-
eral organizations, such as the New
York-based Women in Music,
whose activities center around a
specific city.

“We’re a [thriving] organiza-
tion,” Masters says. “It’s a lot of
work, [and] a lot of fun. Our mem-
bers [network] with each other.”

Masters says the organization
does include males as associate
members if they are in some way
associated with women in the music
business. For example, one male
member is a manager for an all-fe-
male band. “We’re not anti-men,
just pro-women,” she says.

Masters is hoping attendance at
this year’s conference will exceed
last year’s 200 registrants. The
event will be held at Nashville’s
Loews Vanderbilt Plaza and will in-
clude more than a dozen seminars
covering a wide range of topics.
They will include starting a fan
club, doing business on the Inter-

net, and producing your own prod-
uct from start to finish.

A new feature of this year’s event
is a showcase that will spotlight
more than a dozen new acts. Among
those slated to perform are Green-
wich Village (New York) rock band
Antigone Rising, Atlanta-based fe-
male country band Intuition, Cali-
fornia folk artist Fiona Lynn, Nash-
ville country act Ellen Lund,
alternative artist Brenda Kahn,
New Jersey-based country per-
former Beth Ann Clayton, and
singer/songwriter Shelly O’Sul-
livan, a former missionary in India
who has reportedly sold more than
6,000 copies of her independent re-
lease.

Conference registration is $125
for WMBA members and $175 for
nonmembers. To be included in the
conference’s official directory, par-
ticipants must pre-register by Oct.
8.

Those interested in more infor-
mation can investigate the organi-
zation via its folder on America On-
line, which can be located in the
music area under “Musicians And
Technicians.” (But Masters is quick
to point out that the organizationis -
home to managers, attorneys, jour-
nalists, and record executives, in
addition to performers and song-
writers.)

For additional information, call
the WMBA office in Nashville. An-
nual membership is $75 for individ-
uals and $150 for corporations.

SIMPLY RED COMES BACK TO ‘LIFE’

(Continued from page 13)

which sets Hucknall’s distinctive vocals
to a percussive backdrop that includes
samples from Dutch group the Good-
men’s 1993 club crossover “Give It
Up,” hits British stores Sept. 18 and
went to radio Aug. 21, achieving Grea-
test Gainer status in the Sept. 1 issue
of Music Monitor, with 329 plays in its
first week of U.K. airplay.

EastWest will also “hand service”
“Fairground” to selected triple-A sta-
tions in the U.S. Merilee Kelly, music
director at triple-A KSCA Los
Angeles, says, “I see them as legiti-
mate artists with real roots in song-
writing, but they’ve been held back by
the baggage of having a big AC hit.”
(“If You Don’t Know Me By Now”
spent six weeks at No. 1 on Billboard’s
Hot Adult Contemporary chart.) Kelly
continues, “Artists like Des’ree and
Dionne Farris, who our station plays,
might open up the door to artists like
them. As a programmer, if they had a
great song, you could step around the
image.”

Despite a U.K. total of 13 top 40
entries, Hucknall and company have
only had two top 10 U.S. singles, but
both were chart-toppers: 1986’s “Hold-
ing Back The Years” and “If You Don’t
Know Me By Now” three years later.
The highest-ranked U.S. single from
“Stars” was the first, “Something Got
Me Started,” which reached No. 23.

John Artale, senior buyer for Carne-
gie, Pa.-based National Record Mart,
says, “I thought the last record was
very pleasant; it sold well, but nothing

like [the U.K. success].” Artale re-
cently attended a WEA retail conven-
tion in Cleveland, at which excerpts of
the new material were played. “It
looked very good; it does look promis-
ing,” he says. “You have to believe the
label is going to get behind it and make
everyone aware of it.”

The bulk of “Life” was recorded at
the Manchester studio owned by ex-
Simply Red drummer Chris Joyce and
co-produced by Hucknall with Stewart
Levine, who has been on board for ev-
ery Simply Red album except its least
successful one, “Men And Women.”
Guest musicians include Sly & Robbie
and Bootsy Collins, alongside Simply
Red mainstays Heitor on guitar, Fritz
Melntyre on keyboards, and sax player
Ian Kirkham.

Hucknall is as calm about the pres-
sure of following a massive interna-
tional hit as he is about Simply Red’s
prospects of becoming a multiplatinum
American property. “ ‘Stars’ did really
well in other territories,” he says, “but
it didn’t [go] nuclear like it did in the
U.K. I don’t want to compare [‘Life’] as
being better or worse, because it’s very
much connected with it; it’s like a sister
album, in a way.”

Frank feels that “Life” will bene-
fit from planned Simply Red dates
in the U.S. in February and March
1996. “Historically, we know what
happens when Simply Red tours in
the States,” she says. “They’re an in-
credible live band, and they sell rec-
ords.”
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UNCLE’S OFFSPRING:
Warner Bros. is entering new
territories in the online arena
in promoting former Uncle
Tupelo members Jay Farrar
and Mike Heidorn’s new
band, Son Volt. Its debut,
“Trace,” is due Sept. 19.

The label is running a cam-
paign where any radio station
that places a Son Volt song
into rotation will have its call
letters displayed on the Son

Once In A Blue Moon. J.
Spencer's “U Should Be
Mine,” his first single from
his MoJazz/Motown album
“Blue Moon,” is racking up
R&B/adult airplay on such
stations as WBLK Buffalo,
N.Y., and WHUR
Washington, D.C. The
saxophonist will perform at
Planet Hollywood in San
Francisco on Tuesday (12),
with more tour dates to
follow.

Volt World Wide Web site on
the Internet. The call letters
will be linked to the station’s
own sites so that when users
click on the call letters in the
Son Volt site they will be di-
rectly linked with the sta-
tion’s site.

Nancy Stein, VP of promo-
tion and special projects at
Warner Bros., says this on-
line eross-promotion is a first.

In addition, beginning in
October, the label will put on
the Son Volt page an entry
form for a contest to win a
“Without A Trace Weekend.”
Users can print out an entry
form and bring it into one of
the participating retail out-
lets nationwide.

Radio station call letters
will be tagged onto the in-
store display for
the contest, which
will run in 200
stores. The prize is
a trip for two to
anywhere in the
U.S.

The online activi-
ties will also be
promoted on the
Uncle Tupelo Web
site.

On the radio
front, noncommer-
cial triple-A
WXPN Philadel-
phia and triple-A
KFAN Fredericks-
burg, Texas, have
picked up on
“Windfall,” the
first single for that format,
before it was officially
serviced the week of Sept. 4.
The entire album is also being
worked to college radio.

Once a story is built at
those formats, modern rock
radio will be serviced with
“Drown,” and a video will be
shot for the song.

Touring and press expo-
sure are also key elements in
the marketing plans. While a
full tour is still being mapped
out, Son Volt has played se-
lect dates to packed crowds

____B.G Knocc Out & Dresta, Real Brothas

High Standards. After the
success of its self-released
“Churn” in 1994, Orlando,
Fla.’s Seven Mary Three is
back with its Mammoth/
Atlantic debut, “American
Standard.” The first single,
“Cumbersome,” is getting
spins at modern rocker
KXRK Salt Lake City and
album rocker WZTA Miami.
An October tour is planned.
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[ NORTHEAST
tLeftens To Clea Wholeadle Moats 4 Fs
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[ WEST NORTH CENTRAL
David Lee Murphy, Out With A Bang
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MIDDLE ATLANTIC
Bogmen, Life Begins At 40 Million
1

they’ve ever done.”

In addition to Farrar and
Heidorn, Son Volt includes
Jim and Dave Boquist. Jim
played bass for Uncle Tupelo
touring companion Joe
Henry. Dave Boquist, Jim’s
brother, plays guitar, banjo,
fiddle, and lap steel guitar.

ON THE TUBE: Under-
world/Capitol recording art-
ist Hami. is the one-man
house band and musical side-
kick on Buena Vista Televi-
sion’s new late-
night talk show,
“The Stephanie
Miller Show.” It
will debut in
syndication
Sept. 15.

On the show,
Hami will fool
around with the
various instru-
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SOUTH CENTRAL
David Lee Murphy, Out With A Bang
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Edwin McCain, Honor Among Thieves
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Rotating top-10 lists of best-selling titles by new & developing artists.

EAST NORTH CENTRAL
Bryan White, Bryan White
Goo Goo Doiis, A Boy Named Goo
David Lee Murphy, Out With A Bang
Jeff Carson, Jeff Carson
Korn, Korn
Hum, You'd Prefer An Astronaut
Freddy Jones Band, Norht Avenue Wake..
MoKenStef, Azz 12z
Brother Cane. Seeds
Take That, Nobody Else

SIS OGS
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SOUTH ATLANTIC
Edwin McCain, Honor Among Thieves
Patra, Scent Of Attraction
David Lee Murphy, Out With A Bang
The Jazzmasters, The Jazzmasters It
Buju Banton, "Til Shiloh
Bryan White, Bryan White
MoKenStef, Azz 12z
Carlos Vives, La Tierra Del Olvido
Brother Cane, Seeds
Deep Blue Something, Home
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prior to the album’s release.
“It has helped that Son
Volt has evolved out of Uncle
Tupelo and there is a track
record there and fans out

‘there,” says Peter Standish,
VP of product development at
Warner Bros. “These shows
were packed without a record
out, and it’s the first tour

ments he plays,
such as violin,
organ, key-
boards, percus-
sion, flute, tenor
and alto sax,
guitar, piano,
and drums. His
album, “The
Funky Descend-
ant,” features a mix of R&B,
jazz, funk, and hip-hop musie.

Meanwhile, country tradi-
tionalist Don Walser, a Wa-
termelon recording artist,
will be the subject of a seg-
ment on ABC-TV’s
“PrimeTime Live” on Wed-
nesday (13). The segment was
filmed in his hometown of
Austin, Texas, and features
live performances and inter-
views with Walser.

Walser’s current releases
are two volumes of “The Ar-
chive Series,” which feature

older studio recordings of
Walser and his Pure Texas
Band.

ROAD WORK: Rap-A-Lot/
Virgin’s Poppa LQ embarks
on a West Coast tour Sept.
15-25 ... Zero Hour’s Dirt
Merchants spend two weeks
on the road with Letters To
Cleo later this month. Epie
plans to rerelease Dirt Mer-
chants’ full-length debut,

Burning It Up. The
Bogmen clock in at No. 1 in
the Middie Atlantic Regional
Roundup this week and at
No. 16 in the Northeast
Regional Roundup with
their Arista debut, “Life
Begins At 40 Million.” The
New York-based band,
which mixes intelligent
lyrics with rambunctious
rock rhythms, is in the midst
of touring. “Big Burn” is the
first single for album and
modern rock radio.

“Secarified,” in January ...
Capitol's Supergrass kicked
off a month of dates Sept. 6
... American Recordings/
Ventrue Entertainment’s
Ruth Ruth play a month of
dates with Tripping Daisy
and open for Maverick’s
Alanis Morissette at the
John Anson Ford Theatre in
Los Angeles Sept. 17-18.
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R&B

This Group Needs No Intro-Duction
Atlantic Act Gets ‘New Life’ With Second Set

H BY J.R. REYNOLDS

LOS ANGELES—In 1993, Atlantic
recording act Intro established itself
as a presence on the R&B vocal
group scene. The act’s self-titled
debut reached No. 11 on the Top
R&B Albums chart and sold 571,000
units, according to SoundScan.

Two years later, the Brooklyn, N.Y.-
based trio hopes to improve on its
success with its sophomore follow-up,
“New Life,” a set that features fewer
uptempo tracks in favor of midtempo
and ballad melodies that pace mes-
sages of spirituality and tender
romance.

At a time when many male R&B
groups are appealing to the lowest
common denominator among con-
sumers by using overt sexual innuen-
do, Intro members Buddy Wike, Jeff
Sanders, and Kenny Greene are tak-
ing the moral high road.

Says songwriter/lead vocalist Greene,
“We're focusing on giving listeners a
well-rounded album, but the important
thing is that listeners feel that there’s
love out there in the music industry, and
we’re one of the groups around to help
send it.”

Atlantic A&R VP Bryant Reid says
consumers may be surprised by the
depth of “New Life,” which arrives in
stores Oct. 31.

“Kenny has experienced a lot since
the last album,” says Reid, “and he
wanted to incorporate it into the
lyrics of the group’s latest album. It
also marks the reunion of [writer/pro-
ducer team] Kenny and Dave Hall.”

Also taking production credits are
newecomers David Cintron and Rod-
ney Jherkins.

“New Life” marks Greene’s pro-
duction debut; he contributed six
tracks. Greene says the group has
grown emotionally, vocally, and spiri-
tually since the act’s debut.

“We've learned that nobody is

promised anything in this life and not
to take things for granted,” says
Greene.

The death of Greene's father in

produced “Funny How Time Flies,” a
midtempo romance romp. The single
will be serviced initially as a promo-
tional record Sept. 24 to R&B main-
stream radio.

Says Atlantic urban music senior
VP Doug Daniel, “It will also go to
key rhythm-crossover stations in
major markets and maybe some pop
[stations).”

Daniel does not expect R&B adult
stations to play “Funny How Time
Flies,” because of the single’s peppy
tempo. However, he anticipates sub-
sequent singles to “fit better with the
adult format.”

The label is currently completing
the project’s marketing strategy, and
Daniel says it will incorporate a mul-
tidepartment approach, as opposed to
being “just an urban department
thing.”

Atlantic will set up “®unny How
Time Flies” by arming street teams

Whale Of A Gathering. Following a screening of the Warner Bros. film
“Free Willy 2: The Adventure Home,” MJJ Music president Jerry Greenberg
meets with members of MJJ acts 3T and Quo, as well as members of the
famous Jackson family. Pictured, from left, are Tito Jackson, father/manager of
the three brothers who comprise 3T; his sister vocalist Rebbie Jackson; 3T's T.J.

(Continued on page 27)
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Jackson; Quo's Kaos; 3T’s Taryll and Taj Jackson; and Greenberg.

INTHO

June, while the group was still
recording, is one example. Instead of
allowing the event to take over his
psyche, Greene tapped into his raw
emotions to deliver heartfelt verses
to which he hopes listeners will
relate.

Says Greene, “Life is a test. There
have been times in my life when I've
had nothing, and there have been
times when I've had everything. The
trick is being able to realistically
weigh the two. I think the key to it all
is love of self and of each other.”

Album tracks with introspective
lyrical content range from the keep-
your-chin-up “Somebody Loves You”
to “There Is A Way,” a song that
addresses wife battering and child
abuse.

The set’s first single is the Hall-

Key Players. EMI saxophonist Najee, center, takes a break from recording
his all-instrumental remake of Stevie Wonder's 1976 album, “Songs In The Key
Of Life,” to chat with the set’s bassist, Stanley Clarke, left, and producer George
Duke. The album arrives in stores Nov. 7.

Young Artists Can Learn From Vets;
‘Clockers’ Soundtrack Is Quality Time

RESPECT YOURSELF, Before You Wreck Yourself: Many
freshman and sophomore recording artists continue to show a
lack of respect for themselves, their craft, and veteran artists
who preceded them. Too many one-hit “stars” become infected
with an inflated sense of importance and often display an incred-
ible ignorance of African American music history.

Every week, there are reports of young black artists acting
irresponsibly in hotels, on stage, with fans, and with the law—
as if it is their divine right to be treated as show business royal-
ty. In reality, nothing could be further from the truth.

EastWest vocalist Gerald Levert—who recently recorded his
latest album, “Father And Son,” with O'Jays dad Eddie Levert
(see story, page 11)—says that for artists to have longevity in
the business, they must demonstrate a certain level of deference.

“A lot of younger guys don’t
realize how hard it used to be for
black performers in show busi-
ness. They paved the way for all
of us coming through now, and

these old schoolers deserve all the-
respect they can get.”
Today, a new artist with aver- a’” m
age chops can tap a trendy beat
and ride it quickly to the highest m b

and you're right to check somebody when that’s going down,”
Levert continues. “But just because you've got a little money and
some clout doesn’t mean you have to sit up in first class and act
a fool.”

As an'industry observer, it's always interesting to project
which new artists might still be on the scene in five years. Most
times, it’s easiest to tell from their attitude—regardless of the
one big record that gives them their 15 minutes.

C LOCK THIS: The recently released MCA soundtrack
“Clockers” has a dynamite collection of quality acts and should
prove a winner at retail. One standout track is the current sin-
gle “Love Me Still,” recorded by Chaka Khan and produced by
David Gamson. The song is sure to be a favarite because the del-

icate, acoustic piano ballad fea-
| tures dreamy vocals by Khan—
| who has been tempering her
| supersonic soaring lately—and
was timelessly written by the
artist and Bruce Hornsby. Other
quality performances on the set
come from Marc Dorsey,
Des’ree, Seal, the Crooklyn
Dodgers, and Buckshot Le-

realm of celebrity. Often, because
it comes so fast, that artist
believes he is the new musical
messiah, buys into his own mar-
keting machine’s hype, and really believes his “yes” people.
Most young bloods don’t know or even care about the strug-
gles that top black recording acts such as the O'Jays, Patti
LaBelle, or Gladys Knight had to endure as recently as 30 years

ago.

“When we were on the road in the South, most times we could
not stay in hotels or even motels,” recalls Bobby Byrd, who
founded the Flames in the late 50s and toured with James
Brown through much of the ’60s. “Back then, we had to sleep
out of the car and find gas stations that would let us wash up and
change before a show,” he says.

Today, a lot of baby acts have tantrums if they can’t take a
stretch limousine to concert dates or don’t get luxury hotel suite
accommodations. Levert thinks many recording artists would
be more humble if they had to endure circurstances similar to
those of their forefathers.

“Kids today have to understand what they represent. A lot of
them are always saying, ‘keep it real,”” he says. “Yeah, but keep
it real among yourselves.

“You know when you're being disrespected as a black man,

by J. R. Reynolds

Fongue (Branford Marsalis to
youan’' me). .. Speaking of Chaka
Khan, fans are anxiously awaiting
her next alburmn on Warner Bros.
The still-untitled set is due in the first quarter of 1996.

T HAT’S ENTERTAINMENT: RCA’s Brooklyn Funk
Essentials recently put on a great show that virtually no one
saw at the House of Blues in Los Angeles. Bad timing was the
problem; their set kicked off at 7:30 p.m., which was early even
for a town that closes up at a conservative 2 a.m.

However, by the end of the show, there were enough peeps on
hand to see why this group deserves much of the attention is
has received.

A full band, BFE delivered a tight performance of music that
ranged from funk to dancehall to samba. Of course, R&B was
also heard in all its splendor, but the fact that this band can take
off in several different directions is what makes its debut album,
“Cool And Steady And Easy,” so special.

NOSE TO THE GRINDSTONE: Industry veteran Kevin
Harewood has been brought in to spearhead the formation of
Los Angeles-based Grindstone Entertainment’s new R&B label

(Continued on page 27)
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95.7% of
readers
worldwide
find Billboard
extremely
important
for work.

Billboard
trade
ads & editorial
are the primary
sources
retailers use
to find new
releases.

¥

AD CLOSE: OCT. 3
ISSUE DATE: OCT.28

Billboard will examine

exclusive coverage on A&R,
manufacturing and distribu-

tion in the Asia Pacific terri-
tories. In addition, this issue
will include up-to-date
news on the growth of digi-
tal disc

formats for audio and
video; CD replicators
adaptation to the
new"enhanced” CD
format; an update from the
{FPI on SID enforcement in
the Asia Pacific markets,
and in China and indig;
and new artist spotlights
from the regions.

Contact
Grace Ip
310-330-7888

EAST/MIDWEST WEST

212-536-5004 - PH
212-536-5055 - FAX
KEN PIOTROWSKI
PAT ROD JENNINGS

GARY NUELL

HEALTH AND FITNESS/
SPECIAL INTEREST

AD CLOSE: OCT. 3

ISSUE DATE: OCI. 28

This special combines
these two areas into one
information-packed
spotlight. Health &
Fitness coverage will
inClude:

¢ what's seling & why

* areport on the grow-
ing mental & physical
heaith video category.
Special Interest cover-
age will include:

* a state of the market
report ¢ animation that’s
not for kids ¢ a look at
the trend of companies
endorsing special inter-
est products and more!

Contact
Jodie Francisco
213-525-2304

SOUTHEAST

615-321-4294 - PH
615-320-0454 - FAX
LEE ANN PHOTOGLO

213-525-2307 - PH
213-525-2394/5 - FAX
JODIE FRANCISCO

RIAA - ENHANCED CD

(EXPANDED SECTION)
AD CLOSE: OCT 10

ISSUE DATE: NOV. 4

Billboard's expanded

section explores the new
format of enhanced CDs and
how it will effect major and
independent record labels,
developers of enhancec CD
products and manufacturers
of CD-ROM software and
hardware. In addition, this
section will examine the
artists” interest in this exciting
topic, and the diversity of
new products to arrive this
fall. Coinciding with this spe-
cial section will be RIAA retail
and consumer information
dedicated entirely to this new
technology.

Contact
Deborah Robinson
212-536-5016

Reach Billboard’s 200 000 readers worldwide.

FLORIDA/ AUSTRALIA
LATIN AMERICA  613-824-8260 - PH

305-441-7976 - PH ~ 613-824-8363 - FAX
305-441-7689- FAX AMANDA GUEST

ANGELA RODRIGUEZ MEXICO/

DEBORAH ROBINSON LEZLE STEIN
KEN KARP

WEST COAST LATIN
213-525-2307
DAISY DUCRET
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MIDEM 30TH

AD CLOSE: OCT 17

ISSUE DATE: NOV. 11

Midem’s music market has
become "THE” annual
meeting venue for the

AD CLOSE: OCT 24

ISSUE DATE: NOV. 18

Billboard's November 18t
issue explores the regional
markets of Germany,

INTERNATIONAL
BUYER’S GUIDE

AD CLOSE: OCT. 4

PUB. DATE: DEC. 13

DLzE%TOES 1995

Over 50%
of Billboard
retailers
purchase

products or

services as
aresult

music industry, bringing Switzerland and Austria. This _ of reading
members of fhe music spofight wil inciude ) e Billboard.
industry together from all featured articles on the fop ‘

over the globe. With over
2,696 companies and 9,740
international registrants, it
has certainly earned its
reputation as an exciting,
informative event where
deals are “dong”
Billboard's Spotlight will
provide a review of the

five artists, composers and
producers in the German-
market (based on first
haif-"95 analysis) and the
role German publishing
companies played in
orchestrating the top hits of
the year. In addition, look for
an annudl review on busk-

video companies, audio

book publishers, music
publishers, wholesalers,
accessory manufactur-
ers, raw materials, CD
replicators, and tape
duplicators (tfo name a
few listed categories),
the IBG is the bible of
“who to call” and

individuals

evolution of Midem, as well ness and creative develop- “where to find it for

as a preview of its future. ments faking place in smart industry profes- P e.a =R
Switzerland and Austria. sionals wolEwite, subscriber

Contact Contact copy of

Gene Sculatti
213-525-2310

Christine Chinetti
44-171-323-6686

Contact any representative.

Billboard.

Place your ad today!

LONDON FRANCE ASIA PACIFIC JAPAN ITALY
44-171-323-6686 - PH  331-4549-2933 - PH 310-330-7888 - PH 213-661-8884 - PH 39-36-254-4424 - PH
44-171-323-2314 - FAX  331-4222-0366 - FAX ~ 310-330-7889 - FAX  213-661-8885 - FAX  39-36-254-4435 - FAX

CHRISTINE CHINETT! FRANCOIS MILLET GRACE IP AKI KANEKO LIDIA BONGUARDO
ROBIN FRIEDMAN 81-44-433-4067 PH/FAX
TCKURO AKIYAMA
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5 89 | 91 | 91 | 26 SMOOTH GROOVE: A SENSUAL COLLECTION, vOL. 2 | 34
36 | 33 | 30 | 19 | MOBB DEEP ® |0UD 66480*/RCA (9.98/15.98) THE INFAMOUS | 3 - RHINO 71860/AG (7.98/11.98)
737 | 36 | 3 13 | C-BO AWOL 7197 (9.98/14.98) TALES FROM THE CRYPT 4 NEW D 1 VARIOUS ARTISTS BOXTUNES 44068 (7 98/15 98) BIG PHAT ONES OF HIP HOP [ 90
[ 44 [ 33 | 23 | SOUL FOR REAL A UPTOWN 11125MCA (3 98715 98 CANDY RAIN | 5 REENTRY | 17 | MASTA ACE INCORPORATED @ o SITTIN' ON CHROME | 19
39 | 40 | 40 | 4 | VARIOUS ARTISTS ToMMY BOY 1137 (10.98/15.98) Jock JAMS voL. 1 | 39 RE-ENTRY | 76 | DJ QUIK ® PROFILE 1462 (10.98/16 98) SAFE + SOUND | |
40 | 31 | 28 3 | PATRA 550 MUSIC 67094 (10.98/15.98) SCENT OF ATTRACTION | 28 RE-ENTRY | 42 | H-TOWN LUKE 212* (10.98/17 98) BEGGIN' AFTER DARK
41 37 32 7 BUJU BANTON LOOSE CANNON 524119*/ISLAND (10.98/15.98) ‘TIL SHILOH 27 RE-ENTRY 29 | TOO SHORT @ DANGEROUS 41553/JIVE (10.98/15.98) COCKTAILS 1 1
| 42 | 41 | 37 | 25 | E-40 @ Sick wiD' IT 41558UIVE (10.98/15.98) INAMAJOR WAY | 2 RE-ENTRY | 35 | VANESSA WILLIAMS A WING 526172/MERCURY (10.98 EQ/16.98) THE SWEETEST DAYS | 25
_43 38 | 26 15 | NAUGHTY BY NATURE TOMMY BOY 1111 (11 98/15.98) POVERTY'S PARADISE 1 96 | 90 | 93 | 9I | R.KELLY A*JIVE 41527 {10 98/15.98) 12 PLAY 1 |
44 43 44 5 AL GREEN THE RIGHT STUFF 30800/CAPITOL (10.98/16.98) GREATEST HITS 13 97 80 94 3 GARY TAYLOR MORNING CREW 1853 (10.98/15.98) THE MOOD OF MOONLIGHT M
45 | 39 | 39 | 15 | JON B. vABYUMI550 MUSIC 66436/EPIC (10 98 EQ/16.98) BONAFIDE | 24 RE-ENTRY 2 | JASON WEAVER MOTOWN 630322 (10.98/16.98) LOVE AMBITION | 95
46 | 56 | 49 | 43 | SADEA’ e 66686* (10.98 EQ/16.98) THE BEST OF SADE | 7 99 | 86 | 75 | 51 | USHER LAFACE 26008/ARISTA (9.98/15 98) IR USHER ] -E*
4 | 42 | 38 6 | THE JAZZMASTERS JvC 2049 (9.98/15.98) R THE JAZZMASTERS Il | 35 RE-ENTRY | 44 | SOUNDTRACK A" DEATH ROW/INTERSCOPE 924847/AG (10.9816.98)  MURDER WAS THE CASE | I

(O Albums with the greatest sales gains this week. @Recording Industry Assn. Of America (RIAA) certification for shipment of 500,000 atbum units (250,000 for EPs). A RIAA certification for shipment of 1 mullion units {500,000 for EPs), with muliipiatinum titles indicated by a numeral fol-
lowing the symbol. *Asterisk indicates LP is available. Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart’s largest unit

increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact shows albums removed from Heatseekers this week. indicates past or present Heatseeker title.
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FOR WEEK ENDING SEPTEMBER 16, 1995

I VTM
Compiled from a national sample of airplay supplied by Broadcast Data Systems' Radio Track service. 85 R&B stations
are electronically monitored 24 hours a day, 7 days a week. Songs ranked by gross impressions, computed by cross-
referencing exact times of airplay with Arbitron |istener data. This data is usec in the Hot R&B Singles chart.
ARk AR
2|22 ER N
2 |5 |2 | TITLE 2|5 & | TITLE
Z | 3| 3 | ARTIST (LABEUDISTRIBUTING LABEL) E | 2| & | ARTIST (LABEL/DISTRIBUTING LABEL)
VIBIN'
* & NO.1 % 401 7 | Bovz it Men toTown)
YOU ARE NOT ALONE v
L[ 1T E GicHAEL JACKSON (EPIC) 5 who st Mo, | N | LT Feit iy ———
@ 516 BROKENHEARTED 403716 FEEL ME FLOW
BRANDY (ATLANTIC) NAUGHTY BY NATURE (TOMMY BOY)
| HATE U SO MANY TEARS
@ / 3 4 (NPG/WARNER BROS.) 41144116 2 PAC (INTERSCOPE)
'TIL YOU DO ME RIGHT | LIKE
(@) 4| 14 AFTER 7 (VIRGIN} 4243130 KUT KLOSE (KEIVELEKTRA/EEG)
HE'S MINE | WISH
5|2|U MOKENSTEF {(OUTBURST/RAL/ISLAND) 431496 SKEE-LO (SUNSHINE/SCOTTI BROS.}
BROWN SUGAR LOVE T.K.O.
63 |16] phucern emi 30| 4| REGina BELLE (COLUMBIA}
YOU USED TO LOVE ME HOW HIGH
11615 famn EVANS (BAD BOY/ARISTA) 585 REDMAN/METHOD MAN (DEF JAM/RAL)
@ 2712 FANTASY 46| 52|23 EVERY LITTLE THING | DO
MARIAH CAREY (COLUMBIA) SQUL FOR REAL (UPTOWN/MCA)
11|15 | WE MUST BE IN LOVE 410461 8 CURIOSITY
PURE SOUL (STEP SUN/INTERSCOPE) AARON HALL (MCA)
10| 9 | 15 | ONE MORE CHANCE/STAY WITH ME 48 | 42 | 18 | | WANNA LOVE LIKE THAT
THE NOTOR!OUS B.I.G. (BAD BOY/ARISTA) TONY THOMPSON (GIANT/WARNER BROS.)
@ 171 4 GANGSTA'S PARADISE 49 | 51|25 I'LL BE THERE.. /YOU'RE ALL I
COOLIO FEATURING L.V. {MCA) METHOD MAN/M.J. BLIGE (DEF JAM/RAL)
ON THE DOWN LOW LOVE DON'T LOVE NOBODY
15 11| grian MCKNIGHT (MERCURY) 90 145 | 111 5 perpy (BLUE THUMB/GRP)
TELL ME TONITE
148 GROOVE THEQRY (EPIC) 63| ¢4 A FEW GOOD MEN (LAFACE/ARISTA)
141224 WATERFALLS 52 47112 MY UP AND DOWN
TLC (LAFACE/ARISTA) ADINA HOWARD (MECCA DONEASTWEST/EEG)
BOOMBASTIC PULL UP TO THE BUMPER
15081 SHAGGY (VIRGIN) 53(39) 12 PATRA (550 MUSIC)_
FEELS SO GOOD (YOU MAKE ME FEEL LIKE) . . .
16 10]15 XSCAPE (SO SO DEF/COLUMBIA) % | 2 | MRy ). BLGE (UPTOWN/MCA)
SOMEONE TO LOVE ARE YOU READY?
17113 | 23| ong rear BABYFACE (YAB YUM/550 MUSIC) (3 66 | 2 PEBBLES (MCA)
RUNAWAY CRUISIN’
2114 JANET JACKSON (A&M) 61| 2 D'ANGELO (EMI)
I =
FREEK ‘N YOU IF YOU WANT IT
19116 |18 JODECI (UPTOWN/MCA) 97155 | 4 | 500 FoR REAL (UPTOWN/MCA
WHO CAN | RUN TO PRETTY GIRL
2816 XSCAPE (SO SO DEF/COLUMBIA) 643 JON B. (YAB YUM/550 MUSIC)
BEST FRIEND SUMMERTIME IN THE LBC
22|25 BRANDY (ATLANTIC} | 70, 3 | THE DOVE SHACK (G FUNK/RAL/ISLAND)
SENTIMENTAL ALREADY MISSING YOU
@_23 ) DEBORAH COX (ARISTA) | 1 | GERALD & EDDIE LEVERT, SR. (EASTWEST)
— |- e A TS
HEAVEN WARM SUMMER DAZE
@ 25417 SOLO (PERSPECTIVE) 6158 | 7 VYBE (ISLAND)
T
1ST OF THA MONTH AFFECTION
124111 BONE THUGS N-HARMONY (RUTHLESS) 62 |54 | 13 3JODY WATLEY (AVITONE/BELLMARK)
WATER RUNS DRY BEFORE YOU WALK OUT OF MY LIFE
25120 | 30 | goezimen {MOTOWN) 72| 3 | yioNicA (ROWDY ARISTA) ]
CAN'T YOU SEE | WILL SURVIVE
2618 241 TOTAL FEAT, THE NOTORIOUS B.L.G. (TOMMY BQY) —| 20 CHANTAY SAVAGE (RCA)
{ i85
DON'T TAKE IT PERSONAL THE MANY WAYS
(19|22 MONICA (ROWDY/ARISTA) _sf’_}_ 5__7_ 10 | USHER (LAFACE/ARISTA)
IGOTSONIT MIND BLOWING
28|76 12] |yNp (NOD TRYBE) B 73| 5 | Davip Josias (M1
SUGAR HILL HANDLE OUR BUSINESS
29|23 8 | 37iEmn 79| Z | ToNY THOMPSON (GIANTAWARNER BROS.)
TONIGHT'S THE NIGHT STAY WITH ME
30|30 16 BLACKSTREET (INTERSCOPE) 68167)5 BEBE & CECE WINANS (CAPITOL}
FEEL THE FUNK LOVELY THANG
sy IMMATURE (MCA) 691628 KUT KLOSE (KEIWELEKTRA/EEGY
32133131 CRAZY LOVE 70| 71| 4 | HUMAN NATURE
BRIAN MCKNIGHT (MERCURY) MADONNA IMAVERICK/SIRE/WARNER BROS.)
33328 SOMETHIN’ 4 DA HONEYZ 11le9| 5 SAME ONE
MONTELL JORDAN (PMP/RAL/ISLAND} SEAN LEVERT (ATLANTIC)
LOVE AMBITION (CALL ON ME) LLOVE DON'T LIVE HERE ANYMORE
_36 E_JASON WEAVER (MOTOWN) —| 1| FarTH evans BAD BOY/ARISTA)
PLAYER'S ANTHEM ROUND AND ROUND
33419 JUNIOR MAF.1.A. (UNDEAS/BIG BEAT/ATLANTIC) T4 3 | Twinz (G FUNKRALISLAND)
| CAN'T TELL YOU WHY YOU BRING ME JOY
36 (35|10 BROWNSTONE (MJJ/EPIC) 1406818 MARY J. BLIGE (UPTOWN/MCA)
BE ENCOURAGED KICK YOUR GAME
AL it iam BECTON & FRIENDS (INTERSOUND) | —|2 TLC (LAFACE/ARISTA)
() Records with the greatest airplay gains. © 1995 Billboard/BP! Com munications.
1|—1| 1 | THISIS HOW WE DO IT 14| 18|17 | | WANNA BE DOWN
MONTELL JORDAN (PMP/RAL/ISLAND) BRANDY (ATLANTIC)
21112 GRAPEVYNE 15| 19| 13 | | APOLOGIZE
BROWNSTONE (MJJ/EPIC) ANITA BAKER (ELEKTRA/EEG)
3| 4|4 | ASKOFYOU 16| 8 | 5 | JOY
RAPHAEL SAADIQ (EPIC SOUNDTRAX/550 MUSIC) BLACKSTREET (INTERSCOPE)
4 | 3| 5 | FREAK LIKE ME 17 | 12| 7 | THINK OF YOU
ADINA HOWARD (MECCA DON/EASTWEST/EEG) USHER (LAFACE'ARISTA)
5|2 | 4 IT'SBEEN YOU 18 | 14 | 16 | BEFORE ) LET YOU GO
ANITA BAKER (ELEKTRA/EEG) BLACKSTREET (INTERSCOPE)
615 |10 CANDY RAIN 19117 22 PRACTICE WHAT YOU PREACH
SOUL FOR REAL (UPTOWN/MCA) BARRY WHITE (A&M/PERSPECTIVE)
IF YOU LOVE ME EMOTIONS
1 9112 BROWNSTONE (MJJ/EPIC) 20134 H-TOWN (LUKE)
BABY MY LIFE
81619 BRANDY (ATLANTIC} a6 MARY ). BLIGE (UPTOWN/MCA)
ME ON DEAR MAMA
9| 7| 10| Barry write (A&M/PERSPECTIVE) 2(23]9 2 PAC (INTERSCOPE)
10|11| 7 | FOR YOUR LOVE 23|24 | 4 | GIVEIT 2YOU
STEVIE WONDER (MOTOWN) DA BRAT (SO SO DEF/WORK/COLUMBIA)
CREEP BIG POPPA
111615 TLC (LAFACE/ARISTA) #)22)9 THE NOTORIOUS B.1.G. (BAD BOY/ARISTA}
SHY GUY ON BENDED KNEE
121101 5 | piana KING (WORK/COLUMBIA) 25|25| 20| Bovzimen (MOTOWN)
13115 9 | RED LIGHT SPECIAL Recurrents are titles which have appeared on the Hot R&B
TLC (LAFACE/ARISTA) Singles chart for 20 weeks and have dropped below the top 50.

R&B SINGLES A-Z

TITLE (Publisher — Licensing Org.) Sheet Music Dist.

74 1, 2 PASS IT (Gifted Pearl, ASCAP/Spinnas Choice,
ASCAP/Entertaining, BMI/Zomba. ASCAP/Bucktown
USA, ASCAP/Bootcamp Clik, ASCAP/Misam,
ASCAP/EMI April, ASCAP)
1ST OF THA MONTH (Ruthless Attack, ASCAP/Mo
Thug, ASCAP/Dollarz-N-Sense, BMI/Keenu, BMI1)
AFFECTION (A Diva, BMI/Rightsong.
ASCAP/Binocular, ASCAP)
ARE YOU READY? (All Silver, ASCAP/Pebbitone.
ASCAP/Hard Hands, ASCAP/Beane Tribe, ASCAP/EMI
Blackwaood, BMI/Who Knows, BMI/MCA, BMI/Lo-Me, BMI)
34 BE ENCOURAGED (Red Rewmar, SESAC)
27 BEST FRIEND (Human Rhythm, BMI)
4 BOOMBASTIC/IN THE SUMMERTIME (LivingSting,
ASCAP/Malaco, BMI) HL
3 BROKENHEARTED (Human Rhythm, BMI/Young
Legend, ASCAP)

8 BROWN SUGAR (Ah-choo, ASCAP/12.00 AM, ASCAP/
PolyGram Int'l. ASCAF/Jazz Merchant, ASCAP) HL
CAN | TOUCH YOU...THERE? (Warner Chappell,
ASCAP/Mr. Bolton’s, BMI/Zomba, BMI/Warner-
Tametlane, BMI/Out Of Pocket, ASCAP)

CAN'T YOU SEE (FROM NEW JERSEY DRIVE) (Evele,
ASCAP/WB, ASCAP/South Of Soul, ASCAP/12 AM,
ASCAP/Late Hours, ASCAP/EMI Blackwood, BMV/fanice
Combs, BMY/PotyGram Int'), ASCAP) WBMML
CLAP YO HANDS (Naughty, ASCAP/WB, ASCAP)
COLORS OF THE WIND (FROM POCARONTAS)
{Wonderland, BM{/Walt Disney. ASCAP) HL
COME ON HOME (Ensign. BMI/Lane Brane.
BMI/Famous, ASCAP/Suga Wuga, BMI/Plaything,
BM!/Whisperdex, BMI/Yours. Mine & Ours, ASCAP)
COME WITH ME (Music Corp. Of America.
BMI/Cameo Appearance By Ramses, ASCAP/Vandy
ASCAP/MCA, ASCAP/G.Spot, BMI/Yppahc, ASCAP}
CRAZY LOVE (FROM JASON'S LYRIC) (Warner Bros.
ASCAP/Caledonian, ASCAP) WBM
CURIOSITY (FROM DANGEROUS MINDS) (EMI April,
ASCAP/Dalvin DeGrate, ASCAP/Mass Confusion,
ASCAP/MCA, ASCAP)
DON'T TAKE IT PERSONAL (JUST ONE OF DEM DAYS)
(DARP., ASCAPAfro Dreriite, BMU/Nu Rhythm And Life,
BMI/EMI Apnl, ASCAP/Full Keel, ASCAP/Deep Technology,
ASCAP/Def fam, ASCAP/LL Cool J, ASCAP) HLAWBM
EVERY LITTLE THING | DO (EMI Apni. ASCAP/Soul On Soul,
ASCAP/WB, ASCAP/Evelle, ASCAP/Jelly's Jams, ASCAP/lumping
Bean, BM/Taking Care Of Business. BMI) HLAWBM
FEEL ME FLOW (Naughty, ASCAP/WB,
ASCAP/Rhinelander, ASCAP) WBM
FEELS SO GOOD (So So Def, ASCAP/EMI April,
ASCAP/Air Control, ASCAP) HL
FOE LIFE (Real An Ruff, ASCAP/Gangsta Baogie.
ASCAP/WB, ASCAP) WBM
FREEK'N YOU (EMI April. ASCAP/DeSwing Mob, ASCAP) HL
2 GANGSTA’S PARADISE (FROM OANGEROUS
MINDS) (T-Boy, ASCAP/0/B/0 Itself, ASCAP/Boo Daddy.
ASCAP/Larry Sanders, BMi/Songs Of PaiyGram,
BMI/Madcastie. BMI/Jobete, ASCAP/Black Bull, ASCAP) HL
GIRLSTOWN (Zomba, ASCAP/Wild Apache,
ASCAP/Eric Sermon, ASCAP)
HANDLE OUR BUSINESS (Davey Pooh, ASCAP/Waco.
ASCAP/Slap Roc, BMI)
HEAD NOD (RJ Productions, BMI/EMI Blackwood,
BMI/PolyGram Int’l, ASCAP/Tony Toni Tone, ASCAP)
HEAVEN (VI Apri, ASCAP/ e Tyme, ASCAPNew Perspectne, ASCAP)
6 HE'S MINE (Mo Ken, ASCAP/All Init, ASCAP/Hami Wave,
ASCAP/Controversy, ASCAP/WB, ASCAP/Songs Of Lastrada.
BMI/Songs Of PolyGram, BMI/Rubber Band, BMI) WBM/HL
HOW HIGH (FROM THE SHOW!) (Funky Noble, ASCAP/Zormba.
ASCAP/Enck Sermon, ASCAP/Careers-BMG, BMIWL-Tang, BMIY HL
HUMAN NATURE (WB, ASCAP/Webo Girl
ASCAP/Stone Jam. ASCAP/Frozen Soap.
ASCAP/Wizeman, ASCAP/EMI Aprit, ASCAP) HL/WBM
| CAN LOVE YOU LIKE THAT (Diamond Cuts, BMI/
Wonderland, BMI/Cnterion, ASCAP/Second Wave, ASCAP/Full
Keel, ASCAP/Friends And Angels. ASCAP) HLAWBM
I CAN'T TELL YOU WHY (Jeddrah, ASCAP/Cass
County, ASCAP/Red Cloud. ASCAP) WBM
59 IF YOU WANT IT (EMI Aprif, ASCAP/Soul On Soul.
ASCAP/WB, ASCAP/Evelle, ASCAP/Twelve And Under
ASCAP/Slam U Well. BMI/Gansta Lean. BMI)

5 1 GOT 5 ON IT (Stackola, BMI/True Science, ASCAP/Triple
Gold, BMI/Jay King IV, BMI/Songs Of Ail Nations, BMI/Wamer-
Tamerlane, BMI/EM} April, BM/Two Tutf-Enuff, BMI) WBM
| LIKE (irving, BMI/Nu Soul, BMI/Short Dolls, BMI) WBM
I'LL BE THERE FOR YOU/YOU'RE ALL t NEEQ TO GET
BY (Careers-BMG, BMIWu-Tang. BMI/Jobete,
ASCAP/Ramecca, BMI) HL/WBM
| WANNA LOVE LIKE THAT (Ecaf, BM)/Sony Songs,
BMI/Zomba, ASCAP/Donril, ASCAP) HLUWBM
1 WISH (Orange Bear, BMI)

JEEPS, LEX COUPS, BIMAZ & BENZ (EMI Apil,
ASCAP/Bee Mo Easy, ASCAP/Lost Boyz. ASCAP/Vanessa,
ASCAP/My Two Sons, ASCAP/Clyde Otis, ASCAP) HL
KISS FROM A ROSE (SFZ, BMI)

LISTEN ME TIC (WOYOID) (Irving, BMI/Rondor,
BMV/Longitude, BMI) WBM

LOVE AMBITION (CALL ON ME) (Human Rhythm, BM!)
LOVE DON'T LOVE NOBOOY (Wamer-Tamerlane, BMI) WBM
LOVELY THANG (Deep Sound. ASCAP/Short Dolls,
BMI/Zomba, ASCAP)

37 LOVE T.K.0. (Warner-Tamerlane, BMI)

68 THE MANY WAYS (WB, ASCAP/Stone Jam, ASCAP/Ness,
Nitty & Capone, ASCAP/AI-Q-Dev, ASCAP) WBM

MC’S ACT LIKE THEY DON'T KNOW (Zomba, ASCAP/BOP.
ASCAP/Gifted Peart, ASCAP/EMI April. ASCAP) WBM/ML

MIND BLOWING (Vertical City, BMI/PMA, BMI)

MVP (Big L. ASCAP/Technician, ASCAP/Jobete, ASCAP) WBM
MY UP AND DOWN (Chile, ASCAP/Maximum Strength,
ASCAP/Too Slow U Blow, ASCAP/Stankey Chank, ASCAP)
NEVER GONNA LET YOU GO (My Jonathan, BMUineva, BMI)
THE NOD FACTOR (Forever People. ASCAP/Lester
Fernandez, ASCAP/VRI-JON, BM(}

ONE MORE CHANCE/STAY WITH ME (Big Poppa, ASCAP/
Justin, ASCAP/EM! April, ASCAP/jobete, ASCAP) HL/WBM

ON THE DOWN LOW (Cancelled Lunch,
ASCAP/PolyGram Int'l. ASCAP) HL

15  PLAYER'S ANTHEM (Undeas, ASCAP/Clark's True Funk,
BMI/EMI April, ASCAP/Justin, ASCAP/Big Poppa, ASCAP) HL
PRETTY GIRL (Sony Tree, BMI/Ecaf, BMi) WBM

PULL UP TO THE BUMPER (Songs Of PolyGram. BMIXat.
BMU/Grace Jones, ASCAP/PolyGram Int], ASCAP/Chenan, ASCAP) HL
77 RETURN OF THE CROOKLYN DODGERS (FROM
CLOCKERS) (Hittage, ASCAP/Getaloadoffatso,
BMI/Organimz, BMI/Irving, BMI/Perverted Alchemist,
ASCAP/EMI April, ASCAP/Gifted Pearl, ASCAP)
ROUND & ROUND (Tripploc, ASCAP/Wayniac,
ASCAP/Warren G, ASCAP/PolyGram Int'l, ASCAP}
RUNAWAY (Black kce, BMVEMI Apni, ASCAP/Flyte Tyme, ASCAP)

56

48

82

31

92
12

87

55

39

40

24

51

41
23

66

80
63

88

19

65

58

30

50
47
53
35
18
52
75
32

54
Ikl

38
76
83
3
84
10

16

49
36

60
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Billboard.

FOR WEEK ENDING SEPTEMBER 16, 1995

Compiled from a national sub-sample of POS (point of sale) equipped key R&B retail stores which report number
of units sold to SoundScan, Inc. This data is used in the Hot R&B Singles chart.
SoundScan®
ina
x
8|3 AR
z2|2|g z|3|¢
215 |8 | TTLE 215 |y | TITLE
ElS]z g&msumsm;ﬁunue LABEL) Z | S| 2 | ARTIST (LABEL/DISTRIBUTING LABEL)
JEEPS, LEX COUPS, BIMAZ & BENZ
* & NO.1 & * 3836 5 | /55T BOVZ IUPTOWNICA)
GANGSTA'S PARADISE SOMEONE TO LOVE
(D) L]5 -COOLIO FEATURING LY. (MCA)_ 2wisatNo k| | 39| 30 | 20 | 58 FEAT, BABYFACE (vaB vUM/S50 MUSID)
212|3]|You ARE NOT ALONE 40|35 13]! CAN LOVE YOU LIKE THAT
MICHAEL JACKSON (EPIC) ALL-4-ONE (BLITZZ/ATLANTIC)
IGOTS5ONIT SITTIN' ON CHROME
(3] 3|15 LUNIZ (NOO TRYBE) 60 | 2 | MaSTA ACE INC. (DELICIOUS VINYLICAPITOL)
4144 HOW HIGH 4213319 I'LL BE THERE.../YOU'RE ALL I...
REDMANMETHOD MAN (OUTBURST/RALASLAND) METHOD MAN/M_J. BLIGE (DEF JAM/RAL)
BOOMBASTIC/IN THE SUMMERTIME FOE LIFE
516 19 shagay WikaiN 43139 | 17| fyack 10 tPRioRITY)
6159 PLAYER'S ANTHEM 44| 42|12 SO MANY TEARS
JUNIOR M.AF.L.A (UNDEAS/BIG BEAT/ATLANTIC) 2 PAC (INTERSCOPE)
717 | 3| 1STOFTHAMONTH a5 (41| 4 SULTRY FUNK
BONE THUGS-N-HARMONY (RUTHLESS) M.C. HAMMER (GIANT/WARNER BROS.)
SUGAR HILL COLORS OF THE WIND
819 |11 37 @mn 46|38 | 11 | ViNESSA WiLLIAMS HOLLYWOOD)
ONE MORE CHANCE/STAY WITH ME CURIOSITY
9 | 8 | 13| THE NOTORIOUS B..G {BAD BOY/ARISTA) 561 5 | FaRON HALL (MCA
BROKENHEARTED WHERE'S DA PARTY AT?
o) 14| 2 | BRANDY (ATLANTIC) 63 | 3 | BOUG E. FRESH (GEE STREET INDEPENDENT)
'S MINE SPRINKLE ME
111015 | G5 eNsTer (OUTBURST/RAL/ISLAND) 49140 | 13| 40 sick wiD' imaive)
HEAVEN BEST FRIEND
(D) 16] 7 SOLO (PERSPECTIVE) 90 | 45 | 16 | BRaNpy (ATLANTIO)
BROWN SUGAR PRETTY GIRL
[13[12]16] Gangero emn SL1 3 | Jon 8. (vAB YUMS550 MUSIC) )|
@ —|1 RUNAWAY 52 48| 3 | LOVE AMBITION (CALL ON ME)
JANET JACKSON (A&M) JASON WEAVER (MOTOWN)
'TIL YOU DO ME RIGHT . ARE YOU READY?
(@) 15| 11 | JiLYoU DO M (6 —| | | PiSaies vk
16| 11| 12 | YOU USED TO LOVE ME 54|43 |13 LISTEN ME TIC (WOYOI)
FAITH EVANS (BAD BOY/ARISTA) L INI'KAMOZE (EASTWEST/EEG) .
| FREEK'N YOU TONIGHT'S THE NIGHT
111315 | jopeer wprownmca) @D 71| 5 BLACKSTREET {INTERSCOPE)
MC’S ACT LIKE THEY DON'T KNOW WHATZ UP, WHATZ UP
| 2 | Krsone uve) 96 | 47| 7 | plava PONCHO FEAT. LA. SNO (S0 50 DEF)
TELL ME CAN | TOUCH YOU...THERE?
191 18| 6 | GroGuE THEORY (EPIC — | 1 | WichaeL BoLToN (CoLUMBIA)
20|17 | 14 | WE MUST BE IN LOVE 58 | 44 | 24 | CAN'T YOU SEE
PURE SOUL (STEP SUN/INTERSCOPE) | TOTAL FEAT. THE NOTORIOUS B.1G. (TOMMY BOY)
KISS FROM A ROSE [ MVP
1 | SEAL (ZTT/SIREWARNER BROS.) 3953 7 | gig L coLumsial
ON THE DOWN LOW ROUND & ROUND
@ 2|7 BRIAN MCKNIGHT (MERCURY) | 2 | TWINZ @ FUNKRAL/ISLAND)
WATERFALLS LOVE T.K.O.
BI1915 TLC (LAFACE/ARISTA) —|! REGINA BELLE (COLUMBIA)
242021 ! DON'T TAKE IT PERSONAL 62|50 10 CRIMINOLOGY/GLACIERS OF ICE
| MONICA (ROWDY/ARISTA) CHEF RAEKWON (LOUD/RCA)
SENTIMENTAL MY UP & DOWN
29 29 | 3 | PEgomar cox (ARISTA) 63 | 52 | 10 | 15ivA HOWARD (MECCA DONEASTWESTEEG)
PULL UP TO THE BUMPER TONITE
26| 22| 7 | patga (550 MUSIC) 64155 | 5 | AFEn GOOD MEN (LAFACE/ARISTA)
| WISH AFFECTION
21| 24| 15| 54EE 10 (SUNSHINE/SCOTTI BROS.) 67 | 10 | Sopv WATLEY (AVITONE/BELLMARK)
2821113 FEELS SO GOOD 66 [ 61 | 15 | NEVER GONNA LET YOU GO
| | XSCAPE (SO SO DEF/COLUMBIA) TINA MOORE (STREET LIFE/SCOTTI BROS.
SOMETHIN’ 4 DA HONEYZ FADES EM ALL
29|23 | 6 | RONTELL JORDAN (PMP.RALISLAND) @__ i ! | JAMAL (ROWDY/ARISTA)
2|7 SUMMERTIME IN THE LBC 68|57 |19 EVERY LITTLE THING | DO
THE DOVE SHACK (G FUNK/RAL/{SLAND) SOUL FOR REAL (UPTOWN/MCA)
| CAN'T TELL YOU WHY ALL GLOCKS DOWN
31 (27| 10| gRownsToNE (MJJEPIC) 69 | 66 | 18 | HEATHER B (PENDULUMEMD
| 1,2 PASS IT - WHERE'Z DA’ PARTY AT
321 31| 6 | 714 DaD PROJECT (ARISTA STREET/ARISTA) 1 | MiLKBONE (CAPITOD
VIBIN' SHY GUY
33126 | 3 | govz i MeN (voTown 71|62 22 | SlaNA KING (WORKICOLUMBIA)
FEEL ME FLOW THIS THAT SH*T
34| 28| 15| {RGGHTY BY NATURE (TOMMY BOY) 12| 74| 2 | keiTh MURRAY OIVE)
BE ENCOURAGED WATCH WHAT YOU SAY
35348 | WILLIAM BECTON (INTERSOUND) 3 | GURU (CHRYSALISEMD
I COME WITH ME GIRLSTOWN
371 2 | SHal (GASOLINE ALLEV/MCA) —| 3 | suPER caT (coLumain)
2 RETURN OF THE CROOKLYN DODGERS 7150721 14 SCREAM/CHI{LDHOOD
| CROOKLYN DODGERS ‘95 (MCA) g MICHAEL JACKSON & JANET JACKSON (EPIC)

’ () Records with the greatest sales gains. © 1995 Billboard/BPI Communications and SoundScan, Inc.
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SAME ONE (Divided, BMI/Zomba, BMI/Ramal,
BMI/Warner-Tamerlane. BMI/Cleveland's Qwn, BM1)
SCREAM (EM! April, ASCAP/Flyte Tyme, ASCAP/Mijac,
BMI/Warner-Tamerlane, BMI/Biack ice. BMI) WBM
SENTIMENTAL (EM April, ASCAP/D.ARP..
ASCAP/WB, ASCAP/Nuthouse, ASCAP/EMI Blackwood,
BM)/Deborah Cox, BMI) WBM/HL

SITTIN' ON CHROME (DAMASTA, ASCAPAVarry White, ASCAP)
SLAM (EMI Blackwood, BMI/EMI, BMI/Promuse
BMLI/Special Ed, BMI/Howie Tee, BMI)

SO MANY TEARS (Joshua's Dream, BMI/Interscope
Pearl, BMI/Warner-Tamerlane, BMI/Grand Imperial
Thug, BM!I/Pubhowyalike, BMI/Triboy, ASCAP/Black
Bull, ASCAP/Jobete, ASCAP) WBM

SOMEQNE TO LOVE (Sony Tree, BMI/Ecaf, BMI) HL
SOMETHIN' 4 DA HONEYZ (Chrysalis, ASCAP/Mo’
Swang, ASCAP/Qji's, BMI/Nomad-Noman,
BMI/Warner-Tamertane, BMI/Songs Of PolyGram,
BMI/Madcastle, BMI/Second Decade, BMI) HL
SPRINKLE ME (Zomba, BMI/E-40, BMI/Suga T,
BMI/Sam & Mike, BMI) WBM

STAY WITH ME (EMI Blackwood, BMI/Benny's Music,
BMI/Steve Harvey, BMI)

SUGAR HILL (Tricky Track, BMI)

SULTRY FUNK (Al Seewng Eye, ASCAP/PolyGram It . ASCAP/
Better Days. BMU/Songs OF PolyGram, BMVRap And More, BMI
SUMMERTIME IN THE LBC (Big Nuts. BM/EMI Aprl. ASCAPY HL
TELL ME (Almo, ASCAP/Groove 78, ASCAP/Jizop,
BMLI/Sony Tree, BM)/Oream Team, BMI) WBM/HL

‘TIL YOU DO ME RIGHT (Sony Tree, BMI/Ecaf.

33
11

85

71

81

86

1

64

42
9

BMI/Kmel, BMI)

TONIGHT'S THE NIGHT (Donnl. ASCAP/Zomba, ASCAP/

T Lucas, ASCAP/Smokin’ Sound, ASCAP/Tadey, ASCAPY WBM
TONITE (EMI April, ASCAP/D.A.R.P., ASCAP)

VIBIN' (Vanderpool, BMI/Aynaw, BMI/Shawn Patrick,
BMI/Ensign, BMI/Bee & Tee, BMi/Butter Jinx, BMI) HL
WARM SUMMER DAZE {(Lean Siates, BMI/Songs Of
PoiyGram. BMI/Long Dough. BMI/Irving, BMI) WBM
WATERFALLS (Organized Noize, BMI/Stiff Shirt,
BMI/Belt Star, ASCAP/'Tizbiz, ASCAP/Pebbitone,
ASCAP/EMI April, ASCAP)

WATER RUNS DRY (Sony Tree, BMI/Ecaf, BMI) HL
WE MUST BE IN LOVE (Played Like A StepSun.
ASCAP/Black Art Of War, ASCAP)

WHAT ABOUT QUR LOVE? (PolyGram Int’l,
ASCAP/Uncie Buddies, ASCAP/EMI Blackwood, BMI/EMI,
BMI)

WHATZ UP, WHATZ UP (Pepper Drive, BMI)
WHERE'S DA PARTY AT (Entertaining, BMI)
WHERE'Z DA" PARTY AT? (Miilkbone's Way,
ASCAP/Mookdaddy, ASCAP/Naughty, ASCAP/Second
Decade, BMI/Warner-Tamerlane, BM))

YOU ARE NOT ALONE (Zomba, BMI/R Kelly,
BMI/Wainer-Tamerlane, BMI/Black Ice, BMI) WBM
YOU BRING ME JOY/I LOVE YOU (MCA, ASCAP/Mary
J. Blige, ASCAP/EMI April, ASCAP/Joel Hailey,
ASCAP/Ninth Street, ASCAP/Justin Combs., ASCAP) HL
YOU CAN'T RUN (Sony Tree, BMI/Ecaf, BMI)

YOU USED TO LOVE ME (Chyna Baby, BMI/Janice Combs,
BMI/EMI Blackwood, BMI/Ninth Street Tunned, BM() HL

BILLBOARD SEPTEMBER 16, 1995

wwWw americanradiohistorvy com

29


www.americanradiohistory.com

Donce

C HEMICAL PLANET: With its
sterling Astralwerks collection, “Exit
Planet Dust,” U.K. recording act/pro-
duction team the Chemical Brothers
is sending out an important message
to stateside clubheads: A steady diet
of house music will dull the senses
over time.

“Anyone can get a groove together
and make a track that’ll work in a
club, but that’s just not us,” says
Chemical Brother Ed Simons,
addressing the album’s experimental
nature. Partner Tom Rowlands
agrees, adding that he likes his music
to have an ample dose of “noise, feed-
back, distortion—big, crunchy
sounds. We're making hip-hop, with
the dynamics of acid-house, adding
that psychedelic element most rap
lacks. We want to bring back the
funk—something with a bit of weight,
a bit of groove.”

The stateside release of “Exit Plan-
et Dust” comes on the heels of a
string of international hits, including
the set’s first domestic single, “Leave
Home.” Import-savvy punters actu-
ally know the act as the Dust Broth-
ers, a moniker that had to be aban-
doned at the top of 95 because it
conflicted with the popular U.S. hip-
hop production team.

The pair’s history began roughly
two years ago, when Simons and Row-
lands met in Manchester, England.
Both were club DJs with visions of
eventually making a career transition
into studio work as producers and
composers. Actually, Rowlands had
already been making music with act
Ariel, then on deConstruction
Records, which earned underground
props for several 12-inch singles. The
two started spinning at revered
venues, such as Spice, as the Dust
Brothers, picking up props from pun-
ters for turntable artistry that con-
tinually brought out unheard nuances
from the material they spun.

Simons and Rowlands’ ambitions to
make their own music was too strong
to suppress, and they pooled their
pennies to record and press “Song Of
The Siren,” a wicked anthem that was
quickly snapped up by the indepen-
dent Junior Boy’s Own Records.
Within seconds, the London under-
ground circuit was beckoning for
more.

As the act’s momentum accelerat-
ed, its “Fourteenth Century Sky” EP
was issued, spawning the single
“Chemical Beats,” which can be
heard on “Exit Planet Dust.”
Although that track is now considered
a watermark recording in the realm
of progressive dance music, it was not
widely well-received at first.

“We thought ‘Chemical Beats’ was
an amazing tune, and when we got the
test pressings of it and gave it to peo-
ple, they just didn’t play it,” Rowlands
says. Simons notes that taste-making
DJs, such as Darren Emerson, Andy
Weatherall, and Justin Robertson,
started spinning the record, “and
everyone started going mad over it.”

From there, Simons and Rowlands
began to fully display their musical
dexterity and taste for quirky sounds
with another EP, “My Mercury
Mouth.” With sensory-assaulting
numbers like “Dust Up Beats,” the
Dust Brothers had officially become

TRAX
by Larry Flick

notorious renegades who were mak-
ing new rules for others to follow. The
singles continued to flow, and offers
to post-produce the work of acts
including Leftfield, Primal Scream,
and Saint Etienne began to pile up.
With all of the international club
scene hanging on their every word
and musical note, the time to assem-
ble an entire album had finally
arrived—a prospect that might have
daunted even the most confident
minds.

Christian's House Culture. Up-and-
coming New York DJ James Christian
is pictured putting the finishing touch-
es on “Global House Culture,” the first
in a series of beat-mixed CD compila-
tions on the independent Deep Blue
Records. Most of the material on this
set is drawn from popular European
labels like ESP and Go Bang!, and
from revered underground acts Pene-
tration, Ghetto Brothers, and Paradise
3001, among others. Between
turntable gigs in the States, the UK,
and Europe, Christian is working on
his own house music productions for
such labels as Nervous, Emotive, and
EightBall. He is also helming his own
indie outlet, Floorwax Records, which
was christened this summer with “The
Island Project EP”

“Making an album’s a bit of a weird
thing,” Rowlands says. “Making a
dance album that people actually
want to listen to is difficult.” Adds
Simon, “With dance albums, you usu-
ally pick off a couple of tracks you
like, and that’s it.”

There is little chance of that hap-
pening with “Exit Planet Dust.”
Structured like a journey into the
dark recesses of one’s imagination,
the set works best when consumed in
its entirety. The wise inclusion of
familiar fare is contrasted by new
material that vividly illustrates that
the road of creativity for Rowlands
and Simons continues to be long and
oh-so-winding. The mind reels at the
seemingly bottomless well of samples,
guitar effects, acidic rhythms__
simultaneously embracing and chew-
ing on its refreshing newness and
bravery.

The project, which has already

earned a lion’s share of props since its
European release last spring, is being
launched with the availability of
“Leave Home.” The track has been
deftly retouched by Sabres Of Par-
adise and Underworld. In total, it is
a bracing record that should find
equal levels of approval from dance
and alternative listeners. A second
U.S. single is already ready to roll—
the mind-numbing “Life Is Sweet,”
which has been remixed by the act
and French producer Daft Punk. The
next line of activity is a spree of state-
side live performances, slated to com-
mence in the fall.

In the meantime, Rowlands and
Simons are contentedly DJing, when
time permits, as well as contemplat-
ing the next bit of unchartered groove
territory to explore. We can barely
walit to see what happens next.

ARISTA ACTION: Arista Records
dance promoter Davey Dee is stoking
up for an active fourth quarter of club
releases that include new singles by
Taylor Dayne, Real McCoy, Exposé,
and Ace Of Base, as well as a further
peek into the promising career of
ingenue Deborah Cox.

Dayne ushers in her “best of” ret-
rospective with “Say A Prayer,” a
nearly forgotten Shep Pettibone
twirler from the singer’s 1994 album,
“Soul Dancing.” David Morales and
Richard “Humpty” Vission each
have a hand at tweaking the track
with viable pop/house rhythms.
Morales underlines Dayne’s wall-
shattering performance with wrig-
gling percussion that should suit
dancefloors just fine, while Vission’s
version is tight enough to make the
grade at crossover radio. The single
drops as we go to print, while the
album is due at the end of October.

Exposé also plumbs through a past
project for a lost nugget to bring
attention to its greatest-hits collec-
tion, dusting off its spirited rendition
of Sharon Redd’s “I Specialize In
Love” from its eponymous 1993
album. Darrin Friedman takes a
crack at this jam with fine results.

Billboard.
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This project follows the same single
and album release time pattern as
Dayne’s.

The latest offering from Real
McCoy’s endlessly hot debut album,
“Another Night,” is “Automatic
Lover,” an electro-savvy Euro-NRG
jumper that has already won the
hearts of punters abroad. Lenny
Bertoldo and Armand Van Helden
freshen up the song with mixes that
range from jiggly disco to loopy
underground house. Expect saturat-
ing play at both club and radio levels
upon impact at the end of the month.

Ace Of Base is also due to be in
action by the end of the month with
“It's A Beautiful Life,” the first peek
into the Swedish quartet’s still-unti-
tled second album. Twelve-inch post-
production is being pondered at the
moment. We will keep you posted.

Finally, a long-anticipated batch of
remixes of “Sentimental” by Debo-
rah Cox will arrive at the end of Sep-
tember. Uno Clio, Eric “E-Smoove”
Miller, and John Robinson all take
turns at the wicked Dallas Austin
album production that is starting to
garner much-deserved attention at
radio. We are fiending to hear the
new singer’s debut album, which is
also planned to hit retail in a few
weeks. There is something about Cox
that has us envisioning platinum
records in the not-too-distant future.
The good news is that clubheads are
being factored into the grand scheme
of marketing this artist. Beyond
“Sentimental,” David Morales has
completed 12-inch mixes of the even-
tual single “Who Do You Love,” which
the producer/DJ has sneak previewed
during recent turntable gigs to
riotously positive response.

|N THE MIX: Look for Brenda K.
Starr to hit the comeback trail in a big
way next month. The lovely young
singer returns with “Thank You,” her
first single in eons. Starr collaborated
with the fast-rising Ronnie Ventura
on production and writing of a radio-
friendly song that shines with a combo
of light disco energy and anchoring
house urgency. Festive to the max, the
track illustrates Starr’s vocal growth
from girlish to mature. She knows her
way around a hook well enough now to
bend and twist it to distinctive effect.
A full-fledged diva is born.

“Thank You” christens Starr’s own
New York-rooted Faith Records,
which operates in tandem with Sub-

stance Records—an indie helmed by
Diane and Karen Gibson. Starr is
already readying singles by several
new acts for later this year.

Clubland veteran Curtis Urbina
has joined Jellybean Records in New
York, overseeing the indie outlet’s
day-to-day operations, His first pro-
ject is positioning the latest Soul
Solution single, “Find A Way,” for
deserved peak-hour props. The
house-rooted anthem glistens from
the vocal power of Dawnette Dard-
en, and is featured in the current
Miramax film “Lie Down With Dogs.”
Check out the single’s remixes by
label honcho Jellybean Benitez and
Hex Hector.

Urbina will continue to run his own
Quark Records, which was resur-
rected several months ago as a U.K.-
only label. Under that umbrella, he
will release “Love Gone Wild” by
Melodie Washington at the end of
the month. You should recall Wash-
ington as the voice of the Stevie V.
club classic “Dirty Cash.” Gag with
glee on post-production of this single
by Brand New Heavies and Roger
Sanchez—we certainly are.

New York’s Freeze Records is
kickin’ serious booty on da street with
a bundle of slammers from subsidiary
TNT Records. Fab local producer
Mike Delgado impresses with “Sun-
set Park,” an EP of five intense deep-
house tracks that will surely help
strengthen his cachet on a national (if
not international) level. Join us in liv-
ing for the cut “Inside My Soul.”

TNT also unleashes the sequel to
Danny “Buddah” Morales’ rightly
propped '94 epic, “Only For The
Blunted,” simply titled “Part 2.”
Wayne Rollins, Aldo Marin, and
Jeff “Smokin’ ” Ash contribute to
the production of this four-cut groove
journey. Hard and edgy stuff.

Children who need to consistently
feel the NRG are advised to pick up
“Did You Ever Really Love Me,” the
follow-up to Nicki French’s multi-
format breakthrough, “Total Eclipse
Of The Heart.” We must confess to
not being wild for the plucky young
belter’s Critique/BMG debut,
“Reach,” but this tune is actually
quite infectious and rife with the kind
of jaunty bright beats that we find
irresistible. Mike Stock and Matt
Aitken’s sweet arrangement is tough-
ened up in useful remixes by Mobius
Loop, Dave Ford, and Seth & Jess
Thetub. Twirl on, kids.
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z COMPILED FROM A NATIONAL SAMPLE -4 COMPILED FROM A NATIONAL SUB-SAMPLE OF POS (POINT OF SALE) EQUIPPED KEY DANCE RETAIL
NS x| £ © b= OF DANCE CLUB PLAYLISTS. « < |2 = (2 STORES WHICH REPORT NUMBER OF UNITS SOLD TO SOUNDSCAN, INC. - S0 ,ndScan®
‘é’ﬁ Zﬁ =g ‘Q% TITLE ARTIST ‘é’ﬁ Hu =g Q% TITLE IIIII“ ARTIST
2| 33| u| 3| LABEL & NUMBER/DISTRIBUTING | ABEL 2|32 | WX | 2G| LABEL& NUMBER/DISTRIBUTING LABEL
* * *NO. 1% % » * * * NO. 1/GREATEST GAINER * * %
2 4 6 EVERYBODY BE SOMEBODY WAW 00025TRICTLY RHYTHM 1 week at No. 1 RUFFNECK FEATURING “YAVAHN" @ 2 — 2 MC'S ACT LIKE THEY DON'T KNOW (T) {X) JIVE 42321 1 weex at No. 1 @ KRS-ONE
Q 4 6 6 HUMAN NATURE MAVERICK/SIRE 418B80/WARNER BROS & MADONNA 2 1 4 HOW HIGH (7) (X) DEF JAM RAL 9925/ISLAND & REDMAN/METHOD MAN
3 3 3 10 | LOVE AND DEVOTION EIGHT BALL 070 JOI CARDWELL 3 4 2 9 PLAYER’S ANTHEM (M) (T} (X) UNDEAS/BIG BEAT 95750/AG @ JUNIOR M.AF LA
4 1 1 7 NO MORE “I LOVE YOU’S" ARISTA 1-2851 @ ANNIE LENNOX * * *x HOT SHOT DEBUT * * *
(8)[ 8 | 16 | 5 | WHADDAU WANT (FROM ME) iz 36505 SRANE EHRRCKEES FEATURINGIABEVA (4)| NEWD | 1 | RETURN OF THE CROOKLYN DODGERS () (1) 40 ACRES AND AMULE 55110MCA @ CROOKLYN DODGERS ‘95
6 7 12 9 PARTY GIRL (TURN ME LOOSE) KING STREET 1027/RELATIVITY ULTRA NATE 5 5 1 15°| BOOMBASTIC/IN THE SUMMERTIME (T) 0 VIRGIN 38496 SISTAGEY
! 5 : D LA R L i 12? o b S 6 3 3 3 YOU ARE NOT ALONE (1) (X) EPIC 78003 & MICHAEL JACKSON
v 5 - TERHUT LT S AOTRACH S5 11 3MA LA 17 6 41 3 TURN IT OUT (T) (X) MCA SOUNDTRACKS 55113/MCA LABELLE
i - ; MAGIC CARPET RIDE MM EJ0)¢ THE MIGHTY DUB KATS 13 7 5 | A WHITER SHADE OF PALE/NO MORE *“1 LOVE YOU'S" (M) (T) (X) ARISTA 1-2851 ® ANNIE LENNOX
10 6 5 8 COME AND GET YOUR LOVE ARISTA 1-2866 @ REAL MCCOY 9 . = B SUcaR HiL o Earoae poT
1 L5 [ 13 (R ISCATMAN (SHIBA BOP HA\DOP BOPYRCY6A7D SCATHIANOMN 10 | 8 | 10 | 13 | THE BOMB! (THESE SOUNDS FALL...) (M) (T) (X) HENRY STREET BIG BEAT 9574746 # THE BUCKETHEADS
19 | 23 | 6 | BAD THINGS LOGIC 59021 N-JOI
13 18 ” 7 AETCASEIDATENS ONTon e ST, TDURE 11 11 11 9 COME AND GET YOUR LOVE (T) ARISTA 1-2866 & REAL MCCOY
28 | 35 4 PANINARO ‘05 £mi 58370 © PET SHOP BOYS 19 — 2 BROKENHEARTED (T) (X) ATLANTIC 85551/AG @ BRANDY
15 16 18 7 PULL UP TO THE BUMPER 550 MUSIC 77970/£PIC ® PATRA 13 12 8 6 HUMAN NATURE (M) (T} (X) MAVERICK/SIRE 41880/WARNER BROS. & MADONNA
16 | 12 | 7 | 12 | FALLIN' IN LOVE wo6ic 59018/RCA ® LA BOUCHE 14 | 10 | § | 4 | VIBIN'M (X MOTOWN 0407 BOYZIIVEN
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71 10 9 10 | HEART OF GLASS BRILLIANTYCHRYSALIS 58387/EMI @ BLONDIE 29 | 26 5 TONIGHT'S THE NIGHT (M) () (X) INTERSCOPE 957 40/AG @ BLACKSTREET
* % * POWER PICK % % % 20 14 6 4 PANINARO ‘95 (T) (X) EM! 58370 & PET SHOP BOYS
37 . 2 WE CAN MAKE IT STRICTLY RHYTHM 023 MONE 21 24 15 7 PULL UP TO THE BUMPER () (X) 550 MUSIC 77970/EPIC @ PATRA
(23)] 26 | 38 | 5 | UNCONDITIONALLY BoLD! SouL 2006 SAUNDRA WILLIAMS @D[ 32 | 39 | 8 [ 1wisnmw suwsrine 0s2s00mn eros DS
24 | 14 | 13 | 9 | YEHANOHA VIRGIN 38501 @ SACRED SPIRITS 23 | 21 | 18 | 22 | CAN'T YOU SEE (M) (T) (X) TOMMY BOY 700 @ TOTAL FEAT. THE NOTORIOUS B.1.G.
(25| 29 | 36 | 4 | FrEE sis aumcutvea CHANTE MOORE 3L 14 DR (BROWNISUGARIM WjEMi58i60 SOANGRIO
36 | 39 3 | THE PHOENIX HARDKISS 006 GOD WITHIN @ NEW ) 1 | SITTIN' ON CHROME (T) (X} DELCIOUS VINYL 58452/CAPITOL ® MASTA ACE INCORPORATED
40 | — T 2 | YOU ARE NOT ALONE £pic 78003 © MICHAEL JACKSON | 26 | 26 : 2 | JEEPS, LEX COUPS, BIMAZ & BENZ (M) (T) {X) UPTOWN 55063/MCA # L0ST BOYZ
38 | 41 3 | TRY ME OUT EASTWEST 66099/€£G @ CORONA 2] | 20 | 23 | 13 | ONE MORE CHANCE/STAY WITH ME (M) (T) BAD BOY 7-9032/ARISTA # THE NOTORIOUS B.I.G.
29 | 20 | 14 | 9 | POWER TO MOVE YA ELEKTRA 661 14/EEG # ZIGGY MARLEY AND THE MELODY MAKERS NEWD | | | REALHIP HOP (T)(X) EASTWEST 66103/EEG $ADASIERX
30 | 13| 10 | 11 | MY LOVE IS FOR REAL CAPTIVE 38493VIRGIN © PAULA ABDUL 29 | 18 | 21 6 | SOMETHIN' 4 DA HONEYZ (M) (T} () PMP/RAL 6963/ISLAND © MONTELL JORDAN
31 | 27 | 17 | 11 | MADE IN ENGLAND ROCKET 2093/ISLAND ® ELTON JOHN 30 | 33 | 49 | 8 | WHERE'S DA PARTY AT? (7) (X) GEE STREET INDEPENDENT/ATH & BWAY 440 612/SLAND @ DOUG E. FRESH
32 | 35 | 38 | 4 | PRIMAL SCREAM THERAPY DIGITAL DUNGEON 1206 THE WITCH DOCTORS 31 | 27 | 19 | 12 | YOU USED TO LOVE ME (M) (T) BAD BOY 7-9026/ARISTA @ FAITH EVANS
39 | 44 | 3 | 1T'S GONNA BE ALRIGHT SUB-URBAN 19 DEEP ZONE FEATURING CEYBIL JEFFERIES 39 | — | 2 | CLAP YO HANDS (T) (x) TOMMY BOY 703 @ NAUGHTY BY NATURE
34 | 30 | 24 | 11 | SET URSELF FREE RADIKAL 15035 LIZ TORRES 33| 25 2 | YOU BRING ME JOY (M) (T) UPTOWN 55030/MCA ® MARY J. BLIGE
35 28 21 11 | TAKE YOUR TIME (DO IT RIGHT) 5.0.5 14231/200 & MAX-A-MILLION 40 25 4 WATCH WHAT YOU SAY (T) (X) CHRYSALIS 58438/EMI @ GURU FEATURING CHAKA KHAN
45 - 2 | | WANNA B WITH U CURB EDEL 77086 ® FUN FACTORY 35 | 37 | 29 | 14 | FREEK'NYOU (M) (T) (X) UPTOWN 55041/MCA # JODECI
* * * HOT SHOT DEBUT* * * 36 | 28 - 2 DOM PERIGNON (M) (T) UPTOWN 55061/MCA @ LITTLE SHAWN
NEW ) 1 | BRING BACK MY HAPPINESS ELEKTRA 66096/EEG MOBY 47 | — | 2 | HEAVEN (1) (X) PERSPECTIVE 7499/A8M # S0L0
38 ] 22 | 11 | Il | RELAX vEmcURY 2061 ST 43 | 20 | 13 | 160T 5 0N IT 1y NoO TRYBE 38474ViREIN ® LNz
26 | — | 2 | AFRO-LEFT coLumein 78045 @ LEFTFIELD 39 | 41 | 31 | 11 | RELAX (T)(X) MERCURY 2061 @ CRYSTAL WATERS
19 2 FREEK’N YOU UPTOWN 5504 1/MCA  JODEC 40 | 36 | 33 4 | WE MUST BE IN LOVE (M) (T) (X) STEP SUN/INTERSCOPE 95737/AG ® PURE SOUL
47 — va THE HORN RIDE TRIBAL AVERICA 58303/ R.S E-N 41 23 38 5 THE NOD FACTOR (T) (X) BIG BEAT 95743/AG @ MAD SKILLZ
42 | 33 | 31 8 BOOM BOOM BOOM AUREUS 1100 @ THE OUTHERE BROTHERS 42 | 38 | 22 | 21 | DON'T TAKEIT PERSONAL {JUST ONE OF DEM DAYS) (M) (T) ROWDY 3-504 /ARISTA & MONICA
43 32 28 7 SWEETEST DAY OF MAY TRIBAL AMERICA 58414/I R S. JOE T. VANNELLI PROJECT NEW ) 1 WEST UP! (T) PAYDAY/.ONDON 0259/ISLAND @ WC & THE MAAD CIRCLE
44 | 43 | 46 4 METAPHYSICAL NETTWERK 58400/.R.S. SINGLE GUN THEORY NEW) 1 WHERE'Z DA’ PARTY AT? (M) (T) (X) CAPITOL 58446 & MIILKBONE
NEW ) 1 HOLD MY BODY TIGHT LONDON 0313/ISLAND @ EAST 17 45 | 49 | 28 10 | GLACIERS OF ICE/CRIMINOLOGY (T) LOUD 64374/RCA @ CHEF RAEKWON
NEW) 1 RUNNING AROUND TOWN SIRE 66086/EEG @ BILLIE RAY MARTIN 45 42 27 3 IT'S A SHAME (T) COLD CHILLINVEPIC STREET 77992/EPIC ® KOOL G RAP
(47)| NEWp 1 ANOTHER DAY CURB 77084 @ WHIGFIELD 47 22 — 2 ROCK IT LIKE THAT (1) JIVE 42307 @ SOULS OF MISCHIEF
NEW ) 1 MERCY C-SIDE iMPORT CERRONE 48 | 31 | 13 3 | 1ST OF THA MONTH (M) (T) (X) RUTHLESS 6331/RELATIVITY @ BONE THUGS-N-HARMONY
NEW ) 1 LUV CONNECTION ELEKTRA 66098/EEG TOWA TEI 49 | 45 | 30 | 20 | I'LL BE THERE../YOU'RE ALL I... (M) (T) (X) DEF JAMRAL 1879/ISLAND @ METHOD MAN/M.J. BLIGE
NEW ) 1 HIDEAWAY SLIP'N'SLIDE IMPORT/DECONSTRUCTION DE'LACY RE-ENTRY 2 | WANNA B WITH U (T) (x) CURB EDEL 77086 @ FUN FACTORY

(O Titles with the greatest sales or club play increases this week. 4 Videoclip availability. Catalog number is for vinyl maxi-single, or cassette maxi-single if vinyl is unavailable. On Sales chart: (M) Cassette maxi-single availability. (T) Vinyl maxi-single availability. (X) CD
2 Relied upon by the entire record and video industry, Billboard’s 1995 Record Retailing
‘ ' K f . Directory contains over 7,000 listings of full-line record stores featuring chain stores.
| B chain headquarters and independents.
Packed with comprehensive listings that give you the information you require to reach
Billboard’s 1995 R rd
l oa s eco and buyers. Plus the 1995 RRD packs all this essential information into one compact 6 x
9 directory — so it's easy to handle and take on the road.
« . . . . To order your copy at $135 plus $5 shipping and handling ($12 for international orders)
Outstanding source material...an invaluable tool in call 1-(800) 344-7119. In N call (212) 536-5174. In NJ call (908) 363-4156. Or send

maxi-single availability. © 1995, Billboard/BP| Communications.
1 record retailers...phone and fax numbers, store names and addresses, chain store planners
Retailing Direct :
e al Ing lrec ory i 1 | Industry leaders agree—this source of reliable information is too valuable to be without.
9 e ?? : \
seeking new opportunities.”’ H. Brown, Impel Marketing | K W check to: Billboard Directories, Dept. BDRD303$, P.O. Box 2016. Lakewood, NJ 08701.

I—

: s e a ] % Get a jump on your competition! Order bulk copies for your entire
Billboard’s 1995 Record Retailing Directory provides the accurate b | it | tatPard Keti p ; i i us today f il rates!
information you need to reach record retailers and sell them your e./, Sales Sl ancdipn e. Mg feami= caliiis tacay lor Jpecid r.a es.{

. \ &/ Please add appropriate sales tax in NY. NJ. PA. CA. TN. MA. IL & DC. Orders payable in U.S. funds only.
products and services. All sales are final. P
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20, Count ’Em, 20 Jackson Hits

Arista Nashville Set Features His Greatest

B BY DEBORAH EVANS PRICE

NASHVILLE—“By the size of the
package, you can tell it was time,”
Arista Nashville president Tim
DuBois says of
Alan Jackson’s
new 20-song
greatest hits col-
lection, which
includes 11 of his
songs that were
No. 1 in Billboard.

“Alan Jackson:
The Greatest Hits
Collection” is slat-
ed for release Oct. 24 and will con-
tain 17 of Jackson’s hits, two new
songs, and a cut from his first album.
Among the hits on the collection are
“Don’t Rock The Jukebox,” “Here In
the Real World,” “Gone Country,”
“Chasin’ That Neon Rainbow,” and a
special extended mix of “Chatta-
hoochee” not previously available to
consumers. The two new tracks are
a Jackson-penned song called “I’ll
Try” and “Tall, Tall Trees,” which
will be released on Oct. 9 as the first
single.

JACKSON

“‘Trees’ was one I just stumbled
on recently, ” Jackson says. “It’s an
old Roger Miller/George Jones song
they wrote back in the late ’50s. I
think they both had acutonit ... I
just love it. It feels good. It’s nothing
profound. It’s just one of those songs
every time I'd hear it, it would make
me smile and feel good.”

“I'll Try” is a new ballad Jackson
wrote. “Everybody kept telling me,
“You need to come out with a positive
love song,” ” Jackson says. “I've had
a lot of sad ballads, but I have a hard
time writing those [positive love
songs] because there’s a tendency to
get real sappy with them so they’re
not real. That’s the way most of them
come off to me. I wanted to write one
that was realistic, what I call a real-
istic approach to a positive love
song.”

In addition to the 17 hits and two
new songs, the cut that rounds out
the collection is the song “Home.”
“It’s one of the first songs I wrote
when I moved to Nashville, and it's
on the first album,” Jackson says. “I
always wanted it to be a single from
the first album, but it got shot out of

Country Acts Hit Big Apple
To Gain Extra Exposure

M BY JIM BESSMAN

NEW YORK—It wasn’t so long ago
that when country artists came to
New York City—if they came at all,
that is—it was for a one-nighter at
either the Lone Star Roadhouse or
the Bottom Line. Now, however, the
Lone Star is closed and the Bottom
Line is competing with country dance
club Denim & Diamonds and such
alternative rock venues as Tramps or
the Mercury Lounge.

These gigs are regular and well-
attended. But just as New York has
become hip to country, country labels,
managers, and publicists have become
hip to New York, and not just in terms
of concert bookings. Increasingly,
performances are accompanied by
dinners, receptions, or other special
functions, and they often take place
even when there is no performance.

One recent example was a press
luncheon for Ty England at BMG’s
44th-floor dining room, where he
played a short acoustic set before his
gig that night at Denim & Diamonds.
That same night, John Berry and
Lisa Brokop played the Bottom Line,
following a pre-show party at Time
Cafe. Marcus Hummon was at Denim
& Diamonds the next night. Black-
Hawk held a cocktail party the fol-
lowing evening at the Paramount
Hotel before taping a syndicated
radio interview and performance at
the Edison Hotel.

Other recent happenings have
included a Mavericks album-listening
party at the Hit Factory, with the
band in attendance; a dinner for
Helen Darling at Marylou’s Restau-

rant in Greenwich Village, followed
by an album-listening party at Elec-
tric Ladyland; dinner and an acoustic
performance by Terri Clark at the
upscale midtown Michael’s Restau-
rant; a singer/songwriter guitar pull
with Clark, Keith Stegall, Wesley
Dennis, and Kim Richey at the Kap-
tain Bananas cabaret in Greenwich
Village; a Richey dinner at Angelo’s
in Little Italy before her gig at the
Mercury Lounge; and a trade-only

James House showcase at Tramps.
“It’s changed from when we only
had gigs at the Lone Star,” says Eve-
lyn Shriver, the Nashville indepen-
dent publicist who also manages
House. “Now we can put the artist in
front of the media and in front of the
main office of the record companies
that are based there. It’s extremely
important from the press point of
view, because so many of the ad agen-
cies, tour sponsors, and talent book-
ers are in New York, so when press is
breaking—no matter if it’s just a col-
umn item—it reverberates every-
where. An act in Nashville can be
multiplatinum and have no New York
identity and no one cares, but get a
few column items and an act with
only 50,000 items sold will get more

attention than one with 3 million.”
Marilyn Arthur, RCA Label Group
VP of media relations and artist
development, agrees. “Nashville
artists now have a broader appeal and
need a broader [press] base than
country and Nashville publications,”
says Arthur, who has recently hosted
luncheons at the BMG dining room
for England and Lorrie Morgan—
(Continued on page 34)

the saddle. By the time it could have
been a single, Joe Diffie came out
and his first single [was] ‘Home,’
which was a great record but it left
that one where I couldn’t release it
at the time. Now I've had a chance to
put it on the greatest [hits album]
and maybe release it as a single.”
The 20-song collection will be
priced at $10.98 for cassette and
$16.98 for CD, a dollar higher than
the standard 10-song country CD.
“We were sitting there saying,
‘Are we going to put out a 10-sided
greatest hits like most people do or
12 sides?’ We began to look at it,”

] TNN series.
(Continued on page 34) series

TNN Taps Clark. The Nashville Network has named dick clark productions inc.
the producer of the network’s new weeknight variety series. Pictured, from left,
are Kevin Hale, VP/GM of The Nashville Network; Dick Clark, chairman of dick
clark productions; Gene Weed, senior VP of television at DCP; Barry Adelman,
senior vp creative affairs at DCP; and R.A. "RAC” Clark, DCP’s producer of the
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NAOMl JUDD heads for Washington, D.C., Tuesday
(12 ) to address a conference on women’s health hosted by
President Clinton’s adviser on mental health, Tipper
Gore, and Assistant Surgeon General Dr. Susan Blu-
menthal. The conference is titled “Shattering the Stig-
ma: Advances In Women’s Mental Health.” Judd will
speak on panic disorder, a condition with which she is
very familiar and has battled for years.

M CA /NASHVILLE and Decea plan to saturate the the
country in October, which is traditionally country music’s
biggest retail month of the year. MCA, which boasts a
release roster that is 69% platinum or gold, is launching
what it calls “Life’s Soundtrack.” “This is the label’s most
ambitious marketing

campaign ever,” says VP ——— e

of sales and marketing
Dave Weigand. He says N I llle

the label will pour a great

deal of effort and dollars
into different areas of
marketing.

Retail accounts will be
offered extensive incen-
tives, in addition to cre
ative point-of-purchase Ll
materials, 3D posters, CD
samplers, and video com-
pilations. MCA is also
teaming with CMT and Blockbuster Music for advertis-
ing and contests. A huge ad campaign will target People
magazine and country magazines.

MCA will also push a large list of releases, from the
Mavericks to Tracy Byrd. Artists will appear on a vari-
ety of TV shows in an aggressive publicity campaign.
“We're also putting up country music’s first 3D billboard,”
says Weigand. It will feature the Mavericks’ album and
will be on Broadway, just off Music Row. In 1994, MCA
posted a 20% share of all charted country releases.

IN WHAT SEEMS a natural tie-in, one of Nashville’s most
famous exports is hooking up with a country music group.
Goo Goo Clusters, the indescribable candy goop made by
Nashville’s Standard Candy Co. since 1912, are now
endorsed by by Capitol Nashville recording artists the
Cactus Brothers. Goo Goo Clusters are Vice President
Al Gore’s Halloween treat of choice and were featured in
Robert Altman’s movie “Nashville.” After inking the
endorsement deal, the Cactus Brothers, accompanied by
hundreds of pounds of Goo Goos, left for a three-week tour
of Norway.

THE INTERNATIONAL Bluegrass Music Awards Show
is the first such event to be broadcast on the Internet.

Naomi Judd On Panic Disorders;
MCA Plans Major Marketing Push

by Chet Flippo

Cybergrass, The Internet Bluegrass Magazine, pro-
vided a Multicast Backbone (MBone) link to the Inter-
net. Mbone, which was developed for video teleconfer-
encing, now is capable of airing music live in real-time
over the Internet. Cybergrass can be found at
http://www.banjo.com/BG/.

LONESTAR, JEFF CARSON, Brett James, Helen Dar-
ling, Kim Richey, and Keith Stegall will perform at the
Oct. 20-21 Country Radio Seminar’s CRS SouthEast in
Charlotte, N.C. The closing panel will discuss “Country
Music Today—Is There A Glut And Other Interesting
Questions.”

Shelby Lynne and BlackHawk will perform Sept. 26
at the Ryman Auditorium
in a special concert to ben-
efit the T.J. Martell Foun-
dation for Leukemia, Can-
cer and AIDS research.

IN CONTINUING
changes at The Nashville
Network, TV personality
Leeza Gibbons has
entered into an agree-
ment with TNN to devel-
op and produce a series of
celebrity interview spe-
cials. Meanwhile, TV per-
sonality Phyllis George returns for a second year of host-
ing “high-profile” celebrity interview specials on TNN.
She has scheduled interview shows with country comedi-
an Jeff Foxworthy, San Francisco 49ers quarterback
Steve Young, and with Leeza Gibbons. That’s not a mis-
print. With Leeza Gibbons. Can we look forward next to a
special with Leeza Gibbons interviewing Phyllis George?

THERE’S A SEPT. 26 release date for a very interest-
ing project to benefit the Country Music Foundation’s pro-
gram to expand “Words & Music,” a songwriting education
program in Nashville schools. The CMF is looking to take
it national, and the album release “Big Country ... For
One And All” will support that. Album producer Lisa Sil-
ver co-wrote or commissioned a number of original songs
and corralled some prominent Nashville artists to sing
them. Chet Atkins, Tracy Byrd, Charlie Daniels, Cleve
Francis, Crystal Gayle, Faith Hill, Brenda Lee, Little
Texas, Bill Miller, Michael Martin Murphey, and
Randy Travis all appear on the album, which is on the
Music For Little People/Warner Bros. Records.

Words & Music brings artists and songwriters into the
schools to show students how to express themselves
through lyries and melodies. Vince Gill, Janis Ian, and
Radney Foster are some of the artists who take part.
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COMPILED FROM A NATIONAL SAMPLE
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T | 3| ~ | = | LABEL&NUMBERDISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) a = S | «~ | ¥ | LABEL& NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT &
* % *NO. 1% % % 37 | 35 | 32 | NEAL MCCOY @ ATLANTIC 82727/AG (10.98/15.98) YOU GOTTA LOVE THAT | 10 |
1 1 1 30 | SHANIA TWAIN A? MERCURY NASHVILLE 522886 (10.98 EQI598) B Jweeksatho. 1 THE WOMAN INME | 1 38 | 39 | 40 | 83 | THE MAVERICKS A MCA 10961 (9 98/15.98) WHAT A CRYING SHAME | 6
2 | 2 | 1 | JEFF FOXWORTHY WARNER BROS. 45856 (10.98/16.98) GAMES REDNECKS PLAY | 2 39 | 35 | 31 | 15 | DWIGHT YOAKAM REPRISE 45907/WARNER BROS. (10.98/15.98) DWIGHT LIVE | 8
JOHN MICHAEL MONTGOMERY A 41 | 38 | 71 | PAM TILLIS A ARISTA 18758 (9.98/15 98) SWEETHEART'S DANCE | 6
3 3 3 B | wrwnc 82728/AG (10.98/16.98) JOHNMICHAEINMONTGOMERY . | e
4 4 4 | 38 | GARTH BROOKS A’ CAPITOL NASHVILLE 29685 (10.98/15 98) THEHITS | 1 4 | 33 | 30 | 84 | JOHN MICHAEL MONTGOMERY A" ATLANTIC 82559/AG (10.98/15 98) KICKIN' ITUP | |
@ 6 2 | COLLIN RAYE EpiC 67033/SONY (10.98 EQ/15.98) | THINK ABOUT YOU | & 42 | 40 | 33 | 25 | JEFF FOXWORTHY LAUGHING HYENA 2079 (4.98/8.98) THE ORIGINAL | 27
43 36 37 101 | REBA MCENTIRE A“ MCA 10906 (10.98/15.98) GREATEST HITS VOLUME TWO 1
* * * HOT SHOT DEBUT * * * .
(6| NEWP | 1 | FAITH HILL WARNER BROS. 45872 {10.98/16.98) IT MATTERSTO ME | 6 44 | 34 | 36 | 155 | GEORGE STRAIT A" MCA 10651 (10.98/15.98) PURE COUNTRY (SOUNDTRACK) | |
7 5 5 3 | ALISON KRAUSS A NOW THAT I'VE FOUND YOU: A COLLECTION 9 45 | 43 | 39 23 | JEFF FOXWORTHY LAUGHING HYENA 2080 (4.98/8.98) SOLD OUT | 35
ROUNDER 0325* (3.98/15.98) ’ ‘
JEFF FOXWORTHY &° = 5 | 45 | 4 | TERRICLARK MERCURY NASHVILLE 526991 (10.98 EQ/15 98) (B TERRI CLARK | 45
8 7 6 86 YOU MIGHT BE A REDNECK IF .. 3 e 1
WARNER BROS. 45314 (9.98/15.98) 47 | 45 | 51 | 20 | TY HERNDON EPIC 66397/SONY (7.98 EQ/11.98) WHAT MATTERED MOST | 9
g ’ v Gl LORRIE MORGAN ® B 6608 (109816 08 ST S ’ 48 | 47 | 46 | 54 | PATTY LOVELESS @ EP(C 64188/SONY (9.98 EQ/15.98) WHEN FALLEN ANGELS FLY 8
PERFECT STRANGER
101 9 | 7 ] 1| curg7r700 0.0m15.98) 5 YOUFRVENF RIS FOIRERGIN Si=NT b, £ 49 | 44 | 41 [ 58 | JOE DIFFIE A EPic 64357/50NY (10.98 EQ/15.98) THIRD ROCK FROM THESUN | 6
* % * GREATEST GAINER % ® * 50 | 48 | 49 | 49 | TOBY KEITH @ POLYDOR NASHVILLE 523407 (10.98/15.98) BOOMTOWN | 8 |
42 | — | 2 | DOLLY PARTON COLUMBIA 67140/SONY (9.98 EQ/15.98) SOMETHING SPECIAL | 11 51 | 46 | 43 | 29 | TRISHA YEARWOOD ® vos 11201 (10.98/15.98) p— (e (1 [
SAWYER BROWN , o
(1D)| NEwWD | | | SAWYER BROWN THIS THING CALLED WANTIN' AND HAVIN'IT ALL | 12 §2 | 49 | 42 | 84 | COLLIN RAYE A EPIC 53952/50NY (9.98 EQ/15.98) EXTREMES | 12
13 10 9 76 | TIM MCGRAW A‘ CURB 77659 (9.98/15.98) NOT A MOMENT TOO SOON 1 53 51 48 30 | RHETT AKINS DECCA 11098/MCA (10.98/15.98) BB A THOUSAND MEMORIES | 48
14 | 11 | 11 | 43 | BROOKS & DUNN A’ ARISTA 18765 (10.98/15.98) WAITIN' ON SUNDOWN | 1 56 | 57 | 12 | KENNY CHESNEY BNA 66562/RCA (9.98/15.98) ALL1INEED TO KNOW | 39
15 13 10 i TRACY BYRD MCA 11242 (10.98/15.98) LOVE LESSONS 6 5% 52 53 | 166 | MARY CHAPIN CARPENTER A’ COLUMBIA 48881/SONY (10.98 EQ/15.98) COME ON COME ON 6
16 12 16 3 ALABAMA RCA 66525 (10.98/15 98) IN PICTURES 1 12 56 54 | 61 59 | WILLIE NELSON COLUMBIA 64184/SONY (5.98 EQ/9.98) SUPER HITS | 34
17 | 24 | 16 | DAVID LEE MURPHY Mca 11044 (10.98/15.98) BB OUTWITHA BANG | 17 57 | 53 | 50 | 55 | THE TRACTORS A ARISTA 18728 (9.98/15.98) THE TRACTORS | 2
18 15 12 71 REBA MCENTIRE A° MCA 10994 (10.98/15.98) READ MY MIND 58 50 44 48 | MARY CHAPIN CARPENTER A COLUMBIA 64327/SONY (10.98 EQ/16.98)  STONES IN THE ROAD 1
18 | 19 | 11 | BRYAN WHITE ASYLUM 61642 (10.98/15.98) BRYAN WHITE | 18 59 | 63 | 63 | 64 | DAVID BALL A WARNER BROS. 45562 (9.98/15.98) THINKIN' PROBLEM | 6
20 | 16 | 14 | 65 | TRACY BYRD A WCA 10991 (10.98/15.98) NO ORDINARY MAN | 3 60 | 57 | 52 | 14 | JAMES HOUSE EIC 57501/SONY (7.98 EQ/11.98) DAYS GONEBY | 48
21 | 14 | 13 | 3 | TY ENGLAND RCA66522(9.98/1598) TY ENGLAND | 13 61 | 58 | 64 | 212 | BROOKS & DUNN A® ARISTA 18658 (9.98/15.98) BRAND NEW MAN | 3
22 | 20 15 | 50 | TRACY LAWRENCE A ATLANTIC 82656/AG (10.98/15.98) | SEE IT NOW 3 62 | 59 60 | 152 AARIT?T': éeg:lk(lsoogr;é N A LOT ABOUT LIVIN' (AND A LITTLE ‘BOUT LOVE) 1
23 | 19 | 17 | 62 | ALAN JACKSON A’ ARISTA 18759 (10.98/15.98) WHO | AM 1 ——— :
63 | 65 5% 6 JUNIOR BROWN H1CG CURB 77783/CURB (6.98/9.98) JUNIOR HIGH (EP) | 54
24 | 21 21 83 | BLACKHAWK A ARISTA 18708 (9.98/15 98) BLACKHAWK 15
64 69 62 12 | CONFEDERATE RAILROAD ATLANTIC 82774/AG (10.98/15.98 WHEN AND WHERE 21
25 23 22 10 | JEFF CARSON MCG CURB 77744/CURB (9.98/15.98) IR JEFF CARSON 22
65 | 68 66 | 132 | BROOKS & DUNN A* ARISTA 18716 (10.98/15.98) HARD WORKIN' MAN 2
26 | 22 18 11 | GEORGE JONES AND TAMMY WYNETTE mCA 11248 (10.98/16.98) ONE 12
66 | 64 54 | 49 | CLAY WALKER A GIANT 24582/WARNER BROS. (10.98/15,98) IF | COULD MAKE A LIVING 4
28 | 26 | 35 | WADE HAYES COLUMBIA 66412/SONY (9,98 EQ/15.98) OLD ENOUGH TO KNOW BETTER | 19 EEROTRAREI
28 | 24 | 23 | 33 | JEFF FOXWORTHY LAUGHING HYENA 2043 (4.98/8.98) THE REDNECK TEST VOLUME 43 | 19 67 | 61 | 56 | 5 | Ceeer 18700arTA (10.98/15.98) iR ARG E TR SERNEIMES 62
29 | 27 | 29 | 26 | JOHN BERRY CAPITOL NASHVILLE 28495 (10.98/15.98) STANDING ON THE EDGE | 12 NEW D 1 | JOE ELY MCA 11222 (10.98/15.98) LETTER TO LAREDO | 68
30 | 26 | 25 | 43 | GEORGE STRAIT A MCA 11092 (10.98/15.98) LEAD ON 1 69 | 60 | 55 59 | DIAMOND RIO @ ARISTA 18745 (9.98/15.98) LOVE A LITTLE STRONGER 13
(31)| 38 | 47 | 65 | VINCE GILLA mca 11047 (1098/1598) WHEN LOVE FINDS YOU | 2 70 | 67 | 65 | 147 | JOHN MICHAEL MONTGOMERY A’ ATLANTIC 82420/AG (9.98/15.98 LIFESADANCE | 4
32 | 31 32 | 49 | ALABAMA @ RCA 66410 (10.98/15.98) GREATEST HITS VOL. 3 8 11 66 68 95 | FAITH HILL A WARNER BROS. 45389 (9.98/15.98) TAKE ME AS | AM v
33 | 32 34 32 | SAWYER BROWN @ CURB 77689 (10.98/15.98) GREATEST HITS 1990-1995 5 12 71 — 2 DARYLE SINGLETARY GIANT 24606/WARNER BROS. {10.98/15.98) DARYLE SINGLETARY 71
34 | 25 [ 20 | 26 | RICK TREVINO COLUMBIA 66771/SONY (9.98 EQ/15.98) LOOKING FOR THE LIGHT | 17 73 | 62 | 58 | 50 | CHARLIE DANIELS EPIC 64182/SONY (5.98 EQ/9.98) SUPER HITS | 50
| 35 | 30 | 27 | 69 | TRAVIS TRITT A WARNER BROS. 45603 (10.98/15.98) TEN FEET TALL & BULLETPROOF 3 4 | 70 67 B THE MOFFATTS POLYDOR NASHVILLE 527373 (9.98/13.98) THE MOFFATTS | 48
L36 29 | 28 | 48 | CLINT BLACK @ RCA66419(10.98/16.98) ONE EMOTION 8 75 | 75 | 74 | 103 | MARTINA MCBRIDE A RCA 66288 (9.98/15.98) THE WAY THAT | AM 14

(O Albums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. & RIAA certification for sales of 1 million units, with multimiltion sellers indicated by a numeral following the symbol. *Asterisk indicates LP is available
Mos! tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's iargest unit increase. Pacesetter indicates biggest percentage growth

Heatseeker Impact shows albums removed from Heatseekers this week. indicates past or present Heatseeker title. © 1995, Billboard/BPI Communications, and SoundScan, Inc.
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2|52 meils NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) 2o =z |3z Eds)
1|1 PATSY CLINE A° MCA 127 (7.98/12.98) 194 weeks af No. 1 GREATEST HITS | 226 14 9 WILLIE NELSON A* COLUMBIA 35305/SONY (7.98 EQ/11.98) STARDUST 19
2 HANK WILLIAMS, JR. @ CURB 77638 (6.98/9.98) GREATEST HITS, VOL. 1 40 15 18 ALAN JACKSON A“ ARISTA 8681 \;;éﬁ_mass) DON'T ROCK THE JUKEBOX 14
3 REBA MCENTIRE A" mCA 4979* (7.98/12.98) GREATESTHITS | 224 16 19 COLLIN RAYE A EPIC 48983/SONY (9.98 EQ/13.98) IN THIS LIFE 5
_4 12 HANK WILLIAMS MERCURY NASHVILLE 823293 (7.98 EQ/10.98 - 24 GREATESTHITS | 32 h17 16 COLLIN RAYE A EPIC 47468/SONY (9.98 EQ/13.98) ALL | CAN BE 18
5 6 KEITH WHITLEY A RCa 2277 (9.98/13.98) GREATEST HITS 8 18 i4 THE BELLAMY BROTHERS CURB 42298/MCA (4.98/11 98) GREATEST HITS vOL. 11l | 33
6 4 THE CHARLIE DANIELS BAND A EPIC 38795/SONY (7.98 EQ/11.98) A DECADE OF HITS 226— 19 17 MARY CHAPIN CARPENTER A COLUMBIA 46077/SONY (8 98 £Q/13.98) SHOOTING STRAIGHT IN THE DARK | 41
__7_ 1 5 GEORGE STRAIT A’ 11CA 42035 (7.98/12.98) - GREATEST HITS, vOL. 2 | 226 i 20 20 WILLIE NELSON A? COLUMBIA 237542,SONY (9.98 EQ/13.98) - GREATEST HITS | 48
8 11 BILLY RAY CYRUS A® MERCURY NASHVILLE 510635 (10.98 EQ/16.98) SOMEE;;VE ALL 17 21 ALABAMA A* RCA 7170" (9.98/13 98) - GREATEST HITS | 199
_9 | 15 SHANIA TWAIN MERCURY NASHVILLE 514422 (9.98 EQ/15.98) : SHANIA TWAIN 7 2 | 25 ALABAMA A rca 6825(7.98'11.98)_—- - ALABAMA LIVE | 96
0| 8 WAYLON JENNINGS A* Rch 8506+ (8.98) GREATEST HITS | 98 23 21 THE JUDDS A CURB 8318/RCA (9.98/15.98) 7 GREATESTHITS | 80
B 1 | &_GEOE STRAIT A” MCA 5567~ (7.98/12.98) - GEORGE STRAIT'S GREATEST HITS | 224 7 —73 WYNONNA A CURB 10529/MCA (10.98/15.98) WYNONNA 18
12 7 PATSY CLINE Mca 4038 (7.98/12.98) THE PATSY CLINE STORY | 58 _25 ALAB7\MA A RCA 61040 (9.98/13.98) GREATEST HITS VOL. 2 50
13 13 GEORGE JONES A EPIC 40776/SONY (5.98 EQ/9.98) SUPER HITS ZH_J Catalog albums are older titles which are registering significant sales. © 1995, Billboard/BPI Communications and SoundScan, Inc.
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20, COUNT ’EM, 20 JACKSON HITS

(Continued from page 32)

DuBois says, “and we were fortunate
that we could make a package that
was 20 songs and still fit it all on one
CD and price it in such a way that we
think it’s a wonderful value for the
money, and that’s what got us excit-
ed.”

Jackson’s manager, Gary Overton,
president of Gary Overton Manage-
ment, agrees with DuBois that the

time was right and that the collec-
tion’s pricing will appeal to con-
sumers. “Alan and Arista really
worked hard to keep the price
down,” Overton says. “It will be the
price of a regular album. Combine
that with the Christmas season, peo-
ple giving the gift of music—it will
make sense from a value standpoint.”

In addition to the music, the pack-

Merle At The Ryman. Merle Haggard and Wade Hayes drew numerous stand-
ing ovations for their concert at Nashville’s Ryman Auditorium. Pictured back-
stage, from left, are Sony Tree Publishing senior VP and Hayes producer Don
Cook, Haggard, Hayes, and Sony Tree Publishing president/CEO Donna Hilley.

“The Voice” Meets “The Gentle Giant.” Vern Gosdin recently dropped in on

the set of Don Williams’ new video for the song “Fever.” Williams' latest album,
“Borrowed Tales,” is a collection of pop, country, and rock. Gosdin has resumed

touring after a stroke earlier this year.

age will include an accompanying
booklet that will contain an extensive
photo and print history of Jackson’s
career. In addition to each song’s
production history and credits, the
booklet will also feature song lyrics
for each cut as well as comments
from Jackson describing what the
songs mean to him and/or how the
song was written.

“Everything in this package is
made to make Alan Jackson look like
the star that he is,” says Mike Dun-
gan, Arista Nashville’s senior VP of
marketing. “The cover is a very
classy ‘Alan Jackson dresses up to go
to church’ look. It’s a very formal
presentation of what Alan Jackson is
all about. We're going to put life-size
stand-ups in the stores that just look
like the star that he is. We also have
a national TV campaign in the
plans.”

Dungan says the label expects
brisk sales. “We're going to try to
get all those people that recognize
that Alan Jackson is one of the
greats in our genre and give them
just enough reason to motivate them
to go out and buy it. Twenty songs
priced as a regular front-line CD—
what a great package. This thing has
everything but ginsu knives.”

To promote the package, Dungan
says Arista is doing “win it before
you can buy it” contests at radio and
securing endcaps at retail. “We have
endcaps literally everywhere,” Dun-
gan says. “We are going for a con-
sumer that has traditionally not sup-
ported country music, so we are
spending a lot of money with a lot of
retail accounts that are not really
our core base—people that don’t do
a great deal of country music but can
recognize this for the package that it
is and know that they will sell it very
well.

“Also, to aid and supplement the
record, we are coming out with an
Alan Jackson greatest hits video
package,” Dungan says. “There will
be a TV campaign to support both.”

Dungan says the video compilation
will likely include 15 videos—nine

TO OUR READERS

Country Corner will return next
week.

clips previously available at retail,
six that have never been available in
commercial form, and one new one
for the single “Tall, Tall Trees.”
Though the release date was not def-
inite at press time, Dungan says
Arista is hoping to have it coincide
with the album’s release. If not, it
will be shortly thereafter.

Plans are also in the works for an
Alan Jackson television special, but
no specifics were available at press
time. Jackson also plans to appear on
Jeff Foxworthy’s new television show
sometime in the future. Jackson says
he promised to do Foxworthy’s show
to repay the comedian for starring in
his current video, “I Don’t Even

Know Your Name.”

The upcoming greatest hits pack-
age not only chronicles the songs
that have made Jackson a major star
since he debuted with Arista five
years ago, but it is also a barometer
of the label’s incredible start-up suc-
cess. DuBois feels positive about the
continued success of Arista’s flag-
ship artist. “Through the perfor-
mance that he gives, the fans feel the
realness and the sincerity there. 1
think that’s a big part of his sue-
cess,” DuBois says. “He’s a great
communicator. That’s one of the
secrets of his writing and his
artistry—he just has the ability to
communicate with his fans.”

COUNTRY ACTS HIT THE BIG APPLE

(Continued from page 32)

who was in town solely for media pur-
poses. Use of the dining room, with
its spectacular view, not only lures
journalists, adds Arthur, but also
demonstrates support by top BMG
brass for its Nashville operation.

Such special events, says Mercury
Nashville VP of communications
Sandy Neese, further show an
increased openness to Nashville by
New York media.

“The New York press community is
much friendlier and accessible to us
these days,” she says. “So it’s possi-
ble—and beneficial—to arrange an
intimate dinner with an artist for
journalists, who then hopefully estab-
lish a favorable impression and future
coverage.”

Neese also recognizes the overlap

with New York’s advertising commu-
nity. “Madison Avenue now looks at us
with slightly different eyes,” she
says. “We still have a long way to go
in educating the corporate world that
we're not sitting on hay bales with
straw sticking out of our mouths, but
a lot of the press has gotten it because
they’ve hooked into the music and are
helping dispel misconceptions about
us.”
Like others, Chip Peay, who man-
ages Richey and Darling, appreciates
that “you can cover a lot of ground in
a short period of time” in New York,
but he has also seen sales result from
special events here.

“Looking at SoundScan, New York
City is Kim Richey’s No. 1 sales mar-
ket,” he says. “With Helen [Darling],

it was more of a radio promotion. But
both were about awareness. You can’t
reach the consumer until you reach
the industry first.”

Other artists are discovering a New
York sales base. Linda Engbrenghof,
director of sales for the Eastern
region for Arista Nashville, sees
records being broken out of the
Northeast and says that it is the
biggest market for Radney Foster,
who has twice played the Mercury
Lounge. For labelmate Lee Roy Par-
nell, says VP of artist development
and media marketing Fletcher Fos-
ter, the city is one of his two top mar-
kets.

“We set Lee Roy up like that, by
showcasing him at Tramps for
WYNY and retail two weeks before
the album release,” he says.

The House showcase at Tramps
was a tied-in music and video hard-
ware event because his video for
“This Is Me Missing You” used the
Sony Handicam Vision Camcorder
(Billboard, May 27). For this private
event, the club was reconfigured with
black drapery to create a more inti-
mate setting, with monitors installed
for programming the video and CMT
contest spots.

“They wanted a little show for their
clients and customers and trade
press,” says Shriver of the Sony hard-
ware faction, “and it was a great
opportunity for us to create an iden-
tity for James with the hardware peo-
ple and Sony’s New York office and
across-the-board press.”

COUNTRY SINGLES A-Z

PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE (Publisher — Licensing Org.) Sheet Music Dist.

29 ALL | NEED TO KNOW (Love This Town, ASCAP/David
Aaron, ASCAP/Murrah, BMI) WBM
33 AND STILL  (Starstruck
ASCAP/Starstruck Angel, BMI) HL
68  ANY GAL OF MINE (Not Published)
33 ANY MAN OF MINE (Loon Echo, BMI/Zomba, ASCAP)

Writers  Group,

WBM
85 ANYTHING FOR LOVE (Sony Tree, BMI/Taylor Rose,
BMI)

66 BABY, NOW THAT I'VE FOUND YOU (BMG, ASCAP) HL

44 BACK IN YOUR ARMS AGAIN (Almo, ASCAP/Garlicky,
ASCAP/Paul And Jonathan, BMI) WBM

19 BETTER THINGS TO DO (Great Cumberland, BMI/Dia-
mond Struck, BMi/Tom Shapiro, BMV/Sony Tree, BMI)
WBM/HL

17 BIG OL' TRUCK (Songs Of PolyGram, BMI/Tokeco, BMI)

HL

58 BILL'S LAUNDROMAT, BAR AND GRILL (Sony Cross
Keys, ASCAP/GMMI, ASCAP/Millhouse, BMI/Songs Of
PotyGram, BMI)

40 BOBBIE ANN MASON (Starstruck Writers Group,
ASCAP/Mark D., ASCAP) HL

12 DON'T STOP (Sony Tree, BMI/Great Cumberland,
BMI/Diamond Struck, BMI) WBM/HL

54 DOWN IN TENNESSEE (EM!I April, ASCAP/Ides Of
March, ASCAP) HL

25 DUST ON THE BOTTLE (N2 D, ASCAP)

51 EVERY LITTLE WORD (Careers-BMG, BMI/Songs Of

PolyGram, BMI/Foreshadow, BMI)

72 FEEL LIKE MAKIN' LOVE (Badco, ASCAP)

60 FINISH WHAT WE STARTED (Careers-8BMG,
BMI/Warner-Tamerlane, BMI/Under The Bridge, BMI)
HL/WBM

48 GO REST HIGH ON THAT MOUNTAIN (Benefit, BMI)
wBm

15 HALFWAY DOWN (Mighty Nice, BMI/Laudersongs,
BMI/Blue Water, BMI) HL

36 HEAVEN BOUND (I'M READY) (EMI Blackwood,
BMI/Right Key, BMI/Linde Manor, BMI) HL

45 HERE COMES THE RAIN (Sony Tree, BMI/Raul Malo,
BMi/Songs Of PolyGram, BMI/Seven Angels, BMI) HL

75 HONEY | DO (Sony Tree, BMI/Little E, BMI/Mighty Nice,
BMI/Al Andersongs, BMI) HL

73 HONKY TONK HEALIN' (EMI Blackwood, BMI/Forrest
Hills, BMI)

37 1 DIDN'T KNOW MY OWN STRENGTH (Maypop,
BMI/Nineteenth Hole, BM{/Bellarmine, BMI) WBM

38 | DON'T EVEN KNOW YOUR NAME (WB, ASCAP) WBM

50 IF | AIN'T GOT YOU (Almo, ASCAP/WB, ASCAP/Big
Tractor, ASCAP) WBM

58 IF IT WERE ME (PolyGram Int’l, BMI/St. Julien,
BMI/Mighty Nice, BMI)

32 IF | WAS A DRINKIN' MAN (EMI Tower Street,
BMI/MCA Canada, SOCAN/Sold For A Song,
SOCAN/Brother Bart, ASCAP) HL

9 IF THE WORLD HAD A FRONT PORCH (TLE,

ASCAP/Lac Grand, ASCAP/Muy Bueno, BMI/Sony Tree,
BMI/Terilee, BMI) WBM/HL
31 1 LET HER LIE (Big Giant, BMI/Dr. Vet, BMI/Little
Dakota, BMI)
1 | LIKE IT, 1 LOVE IT (Emdar, ASCAP/Texas Wedge,
ASCAP/Rick Hall, ASCAP) WBM
70 I'M LISTENING NOW (New Haven, BMI/Music Hill,
BMI/AMR, ASCAP/Sierra Home, ASCAP) WBM
16 I'M NOT STRONG ENOUGH TO SAY NO (Zomba,
ASCAP) WBM
IN BETWEEN DANCES (Almo, ASCAP/Craig Bickhardt,
ASCAP/Scarlet's Sister, ASCAP) WBM
8 | THINK ABOUT IT ALL THE TIME (New Oon,
ASCAP/New Hayes, ASCAP/Irving, BMI) WBM
52 IT'S NOT THE END OF THE WORLD (Sony Tree,
BMI/Terilee, BMI/O-Tex, BMI/Sony Cross Keys, ASCAP)
HL

24 | WANNA GO TOO FAR (Careers-BMG, BMI/Doo
Layng, BMI/Irving, BMI/Colter Bay, BMI) WBM/HL

7 § WANT MY GOODBYE BACK (Longitude, BMI/August
Wind, BMI/Hendershot, BMI/Sydney Erin, BMI/Cave
Berg, BMI) WBM

53 | WILL ALWAYS LOVE YOU (Velvet Apple, BMI)

11 LEAD ON (Acuff-Rose, BMI/Maypop, BMI/Wildcountry,
BMI) WBM

14 LET'S GO TO VEGAS (All Over Town, BMI/Sony Tree,
BMI) WBM/HL

41 LIFE GOES ON (Howlin' Hits, ASCAP/Square West,
ASCAP/Kicking Bird, BMI/Thomahawk, BMI/Careers-
BMG, BMI/Breaker Maker, BMI) WBM

35 A LITTLE BIT OF YOU (WB, ASCAP/Big Tractor,
ASCAP/AImo, ASCAP/Daddy Rabbit, ASCAP) WBM

56 LOVE LESSONS (Saddle Tan, BMI/Acuff-Rose,
BMI/Hewitt, ASCAP) WBM

69 MY HEART WILL NEVER KNOW (Galewood,

BMI/Ensign, BMI/Kidbilly, BMI/Issy Moon, BMI/Sony
Tree, BMI) HL
23 NO MAN'S LAND (All Over Town, BMI/Sony Tree,
B8MI/New Wolf, BMI/Love This Town, ASCAP/David
Aaron, ASCAP) WBM
13 NOT ON YOUR LOVE (Stroudacaster, BMI/Baby Mae,
BMI/Warner-Tamerlane, BMI) WBM
5 ONE BOY, ONE GIRL (EMI Blackwood, BMI/Mark Alan
Springer, BMI) HL
2 ONE EMOTION (Blackened, BMI/Irving, BMI) WBM
57 ON MY OWN (New Hidden Valley, ASCAP/Carole Bayer
Sager, BMI)
64 PARTY ALL NIGHT (Shabloo, BMI/Max Laffs, BMI)
61 RAIN THROUGH THE ROOF (Magnasong, BMI/Red
Quill, BMI/Killer Boy, BMI/Semi Quaver, BMI)
27 SAFE IN THE ARMS OF LOVE (Irving, BMI/Fortunate
Moon, BMI/La Rue Two, BMI/Zanesville, BMI) WBM
63 SAVE THIS ONE FOR ME (EMI April, ASCAP/Ides Of
March, ASCAP/Starstruck Writers Group, ASCAP/Mark
0., ASCAP)
18 SHE AIN'T YOUR ORDINARY GIRL (Suzi Joe, BMI/My
Split, BMI)
10 SHE'S EVERY WOMAN (BMG, ASCAP/Major Bab,
ASCAP) WBM
6 SHOULD'VE ASKED HER FASTER (Little Big Town,
BMI/American Made, BMI/Mighty Nice, BMI/Al Ander-
song, BMI) WBM/HL
34 SOLD (THE GRUNDY COUNTY AUCTION INCIDENT)
(0f, ASCAP/Robroy West, BMI) WBM
4 SOMEONE ELSE'S STAR (Acuff-Rose, BMI/Milene,
ASCAP) WBM
26 SOMETIMES SHE FORGETS (WB, ASCAP) WBM
46 TEQUILA TALKIN' (Hidden Planet, BMI/Ensign,
BMI/Great Cumberland, BMI) WBM/HL
3 THAT AIN'T MY TRUCK (Great Cumberland, BMI/Dia-

mond Struck, BMI/Sony Tree, BMI) WBM/HL

42 THAT ROAD NOT TAKEN (Himownself's, ASCAP/Wood
Newton, ASCAP/Miss Pammy's, ASCAP/South Paw,
BMI/Terry Rose, BMI/Woodfite, BMI}

47 THAT'S AS CLOSE AS V'LL GET TO LOVING YOU

(McJames, BMI/I.R.S., BMI/Bugie, BMI/Irving,
BMI/Almo, ASCAP/Tikki Merm, ASCAP/Siren, SABAM)
WBM

21 (THIS THING CALLED) WANTIN' AND HAVIN' IT ALL
(WB, ASCAP/Samosonian, ASCAP/Avalon Way, ASCAP)

WwBM

28 THREE WORDS, TWO HEARTS, ONE NIGHT (Music
Cou;. Of America, BMI/Mark Collie, BMI/Housenotes,
BMI) HL

62 WALKING TO JERUSALEM (Sony Tree, BMI/Katy's
Rainbow, BMI/Starstruck Writers Group, ASCAP/Mark
D., ASCAP) HL

71 WHEN AND WHERE (Almo, ASCAP/Bamatuck,
ASCAP/Irving, BM{/Kybama, BMI) WBM

55 WHEN A WOMAN LOVES A MAN (Major Bob,
ASCAP/Sony Tree, BMI/True South, BMI) WBM

67 WHO NEEDS YOU BABY (Lori James, BMI/Linda Cobb,
BMI/That's A Smash, BMI/Sony Cross Keys,
ASCAP/Kim Wiliiams, ASCAP/D.L., ASCAP)

74 WHO'S COUNTING (EMI April, ASCAP/Stroudacaster,
BMI/Baby Mae, BMI) WBM

30 THE WOMAN IN ME (NEEDS THE MAN IN YOU)
(Loon Echo, BMI/Zomba, ASCAP)

43 YOU BETTER THINK TWICE (Benefit, BMI/Longitude,
BMI) WBM

22 YOU'RE GONNA MISS ME WHEN I'M GONE (Sony
Tree, BMI/Buffalo Prairie, BMI/Showbilly, BMI/Don
Cook, BMI) HL

49 YOUR TATTOO (Songs Of PolyGram, BMI/Seven
Angels, BMI/Night River, ASCAP)

34
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T.BROWN (D.LMURPHY) . (C) (V) MCA 54944 NEW ) 1 | ANYTHING FOR LOVE ¢ JAMES HOUSE | 45
9 | 35 | 5 | SOMETIMES SHE FORGETS & TRAVIS TRITT | 26 D.COOK (J.HOUSE P.BARNHART,S. HOGIN) (C) (V) EPIC 77982
G.BROWN,T.TRITT (S.EARLE) (v) WARNER BROS. 17792 66 | 57 l 49 | 10 | BABY, NOW THAT I'VE FOUND YOU ¢ ALISON KRAUSS & UNION STATION | 4q
@ 27 31 3 SAFE IN THE ARMS OF LOVE & MARTINA MCBRIDE 27 A.KRAUSS (J MACLEQD, T.MACAULAY} (C) ROUNDER 4601
M.MCBRIDE,P.WORLEY,E SEAY (P.ROSE,M.KENNEDY,P.BUNCH) (C) (V) RCA 64345 | NEW D 1 WHO NEEDS YOU BABY & CLAY WALKER | 47
2% 30 14 THREE WORDS, TWO HEARTS, ONE NIGHT & MARK COLLIE T 26- B J.STROUD (C.WALKER,R.BOUDREAUX,K.WILLIAMS) (C) (V) GIANT 17771
J.STROUD,M.COLLIE (M.COLLIE,G.HOUSE) (C} (V) GIANT 17855 68 61 58 3 ANY GAL OF MINE GINO THE NEW GUY | o¢
33 | 38 | g | ALLINEED TO KNOW @ KENNY CHESNEY | 99  RUBERTONG RUBERTO] NO LABEL uix
B.BECKETT (S SESKIN,M.A.SPRINGER) (C) (V) BNA 64347 MY HEART WILL NEVER KNOW & CLAY WALKER | g
37 | 39 | § | THE WOMAN IN ME (NEEDS THE MAN IN YOU) & SHANIA TWAIN | 39 89 | S 1 82 ] | ssreouns oorres krscr () V) GIANT 17887
R.J.LANGE (S.TWAIN,R.J.LANGE) MERCURY NASHVILLE ALBUM CUT 70 73 8 I'M LISTENING NOW ¢ RON WALLACE | 19
GD| % | 7 | 8 | LET HER LIE ® DARVLE SINGLETARY | 31 J.SCHERER, P WORLEY,R. WALLACE (£ HILL,B.REGAN) (C) (V) COLUMBIA 78021
J.STROUD, R TRAVIS,0 MALLOY (T.JOHNSON) (C) (V) GIANT 17818 711 | 85 57 19 | WHEN AND WHERE ¢ CONFEDERATE RAILROAD | 54
35 | 10 | & | IFIWAS A DRINKIN' MAN ® NEAL MCCOY | 3, B.BECKETT ().BROWN B_IONES,J PENNIG) ATLANTIC ALBUM CUT
B BECKETT (J.B.RUDD,B HILL) (C) (v) ATLANTIC 87120 711 75 3 | FEEL LIKE MAKIN' LOVE PHILIP CLAYPOOL | 74
33 | 28 | 23 | 19 | ANY MAN OF MINE ® SHANIA TWAIN | | J.CRUTCHFIELD (P.RODGERS) (C) (v) CURB 76966
R.J.LANGE (S.TWAIN.R.J LANGE) . (C) (V) MERCURY NASHVILLE 856 448 @ NEW ) 1 HONKY TONK HEALIN' ¢ DAVID BALL | 73
34 29 27 20 SOLD {THE GRUNDY COUNTY AUCTION INCIDENT) € JOHN MICHAEL MONTGOMERY 1 B.CHANCEY (D.BALL,T.POLK) (V) WARNER BROS. 17785
S.HENDRICKS {R.FAGAN.R ROYER) ATLANTIC ALBUM CUT RE-ENTRY | 2 | WHO'S COUNTING & WESLEY DENNIS | 7
35 | 23 | 19 | 13 | ALITTLE BIT OF YOU @ LEE ROY PARNELL | K.STEGALL,J.KELTON (R.SPRINGER,T.MARTIN,R WILSON) (V) MERCURY NASHVILLE 852 286
S.HENDRICKS,L.PARNEL L (7 BRUCE,C.WiSEMAN) (V) CAREER 1-2823 51 61 6 5 | HONEY DO STACY DEAN CAMPBELL | ¢
39 | a1 7 | HEAVEN BOUND (I'M READY) # SHENANDOAH | 35 B.CHANCEY,W.WILSON (S.0.CAMPBELL,A ANDERSON) (C} (v) COLUMBIA 77942
| D.COOK (D.LINDE) (C) (V) CAPITOL NASHVILLE 58442
I DIDN'T KNOW MY OWN STRENGTH & LORRIE MORGAN i i i i i
37 36 28 20 J.STROUD (R.BOWLES.R BYRNE) (©) (V) BNA 64357 1 O_Records showing an increase in Qetect|on§ over f[he previous week, regardless of'chart movement. Alrpowgr awarded to th_ose recqrds which
> attain 3000 detections for the first time. # Videoclip availability. Catalog number is for cassette single, or vinyl if cassette is unavailable. (C)
38 40 33 19 I DON'T EVEN KNOW YOUR NAME ® ALAN JACKSON 1 Cassette single availability. (D) CD single avaitability. (M) Cassette maxi-single availability. (T} Vinyl maxi-single availability. (V) Vinyl single avail-
L K.STEGALL (A.JACKSON, R JACKSON A.LOFTIN) (V) ARISTA 1-2830 ability. (X) CD maxi-single availability. © 1995, Billboard/BPI Communications.
= COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND
B‘I"mrd 0 nu“ I' I“ es a es RACK SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY SoundScirlm
I ( ™ FOR WEEK ENDING SEPTEMBER 16, 1995 II
= Z
o [}
e8| 55| 8ok 25 |55|g| gk
2|52 |2 28] TITLE LABEL & NUMBER/DISTRIBUTING LABEL ARTIST T2 |32 |2 28| TITLE LABEL & NUMBER/DISTRIBUTING LABEL ARTIST
* % % NO. 1 * % % 14 15 13 12 ANGELS AMONG US rca 62643 ALABAMA
1 1 % 4 | LIKE IT, | LOVE IT CurB 76961 2 weeks at No. 1 _TIM MCGRAW @ 16 21 3 BABY, NOW THAT I'VE FOUND YOU ROUNDER 4601 ALISON KRAUSS & UNION STATION
2 | 2 | 1 | 12 { ANY MAN OF MINE/WHOSE BED... @ MERCURY NASHVILLE 856 448 SHANIA TWAIN 16 | 17 | 12 | 11 | REDNECK STOMP WARNER BROS, 18116 _JEFF FOXWORTHY |
3 | 3 | 3 | 12 | YOU HAVE THE RIGHT TO REMAIN SILENT CURB 476956 PERFECT STRANGER 20 | 23 | 3 | (THIS THING CALLED) WANTIN' AND HAVIN' IT ALL CURS 76955 SAWYER BROWN
4 4 7 6 ONE BOY, ONE GIRL £pic 77973 COLLIN RAYE 18 18 19 6 DON’T STOP coLumsia 77954 WADE HAYES
5 5 6 | 12 | NOT ON YOUR LOVE wca curs 76954 JEFF CARSON NEWP | | | IF1WASADRINKIN' MAN ATLANTIC 87120 NEAL MCCOY
6 | 6 | 4 | 12 | WHEN YOU SAY NOTHING AT ALL BNA 64329 ALISON KRAUSS & UNION STATION 20 | 19 | 17 | 12 | I'MSTILL DANCIN' WITH YOU columsia 77842 WADE HAYES
1 7 5 7 PARTY ALL NIGHT WARNER BROS. 17806 JEFF FOXWORTHY 21 | 14 | 15 | 12 | BOBBIE ANN MASON coLumgia 77903 RICK TREVINO
8 | 8 | 8 | 12 | WALKING TO JERUSALEM ch 55049 TRACY BYRD (22)| Re-eNTRY | 2 | | WANT MY GOODBYE BACK cpic 77946 TY HERNDON |
] 9 9 | 1l | SOMEONE ELSE'S STAR svLUit 64435 BRYAN WHITE 23 | 21 | 20 | 12 | I DIDN'T KNOW MY OWN STRENGTH 8NA 64357 LORRIE MORGAN
10 | 10 | 5 | I'M NOT STRONG ENOUGH TO SAY NO AisTA 1-2857 BLACKHAWK 24 | 22 | 25 | 12 | DON'T TAKE THE GIRL CURB 76925 TiM MCGRAW
11 | 1l | 10 | SHOULD'VE ASKED HER FASTER RcA 64280 TY ENGLAND (25| NEWD | | | SAFEIN THE ARMS OF LOVE poa 64345 MARTINA MCBRIDE
12 14 4 LET’S GO TO VEGAS WARNER BROS. 17181 FAITH HILL (O Records with the greatest sales gains this week. ®Recording industry Assn. of America certification for sales of 500,000 urits. & RIAA
@ 13 16 3 DUST ON THE BOTTLE wca 54944 DAVID LEE MURPHY ézrr:frir:::r:iig;tifé)::rzss:;edsscgu}]drg(i:!:anlnucnits, with multimillion titles indicated by a numeral following the symbol. © 1995, Biliboard/BPI
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Artists & Music

by John Lannert

DC-SET DEBUTS LABEL: Brazil’s largest manage-
ment company, DC-Set, has formed a record label
called DC-Set Records. According to the company’s
marketing director, Léa Penteado, the new label’s first
release is by Globo TV comedian Tom Cavalcanti and
is due out later this year. “The label will focus on new
artists,” says Penteado, adding that the creation of the
record company will not impinge on DC-Set’s relation-
ships with its powerhouse clientele, which includes
Sony superstars Roberto Carlos and Simone. An
active promotion company, DC-Set has booked Sep-
tember dates in Brazil for Liza Minnelli and Rites Of
Spring, a stellar ensemble featuring Stanley Clarke,
Jean-Luc Ponty, and Al Di Meola.

SONY GEARS UP: Sony Discos is getting ready for
the usually luerative fourth quarter with a promising
slate of releases. Just shipped is “A Medio Vivir” by
star Ricky Martin, the resident heartthrob on U.S.
soap “General Hospital.” Other upcoming key releases
are Gilberto Santa Rosa’s “En Vivo Desde Carnegie
Hall,” due Sept. 26; an October album by Tejano stars
Fama; and a new record by La Mafia, slated to drop
later this year. Also just released by Sony is “Mestizo,”
a flamenco fusion set by guitarist Toledo, and “Ven Y
Pruébalo” by pop voeal group Unik-Ko. “Ven Y
Pruébalo” was produced by former Miami Sound
Machine member Kiki Garcia.

Elsewhere, aspiring merenguera diva Sandra Tor-
res is finishing her sophomore effort with producer
Jaime Querol (Olga Taén, Manny Manuel). The
album is tentatively due in October. Up-and-coming
salsero Victor Manuelle is beginning his third Sony
record with hot salsa helmsman Sergio George.

In October, flutist Néstor Torres (no relation to San-
dra) will begin work on his second album with noted pro-
ducer André Fischer, who helmed the multi-Grammy win-
ning album “Unforgettable” for his wife, Natalie Cole.

A RGENTINA NOTAS: Megadeth and Ozzy
Osbourne headline the two-day Monsters of Rock tour,
which pulls into Buenos Aires on Saturday (9) and Sun-
day (10) at the Ferrocarril Oeste Stadium. The lineup
on Saturday features Megadeth, Alice Cooper, Ther-
apy?, Clawfinger, and Argentinian bands Logos and
Virnalisi. On Sunday Osbourne is slated to appear with
Faith No More, Paradise Lost, and Argentinian acts
Malén and Rata Blanca . .. Andrés Calamaro, cre-
ative honcho of Warner Spain’s noted rockers Los
Rodriguez, composed the soundtracks to a pair of
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Hot Latin Tracks .

g
Broagcast Data Systems

g

MELODY FONOVISA

J.AVENCANO LUHRS (J.AVENDANO LUHRS) |

COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY BROADCAST |
z DATA SYSTEMS’ RADIO TRACK SERVICE. 93 LATIN MUSIC STATIONS ARE
o <|g OS¢ ELECTRONICALLY MONITORED 24 HOUFS A DAY. 7 DAYS A WEEK
QU HH|zo| L<! ARTIST TITLE
T (O] EE
E2| 32| ~E | 2S5 LABEUDISTRIBUTING LABEL PRODUCER (SONGWRITER)
| * % *NO. 1% % x
1 1 1 10 | SELENA & TU SOLO TU
EMILATIN 9 weeks at No. 1 J.HERNANDEZ (F.VALDEZ LEAL)
@I 3 4 5 LOS TIGRES DEL NORTE GOLPES EN EL CORAZON
I FONOVISA TN INC. (R.VALENCIA
3 4 3 M. A. SOLIS Y LOS BUKIS SERA MEJOR QUE TE VAYAS
FONOVISA M.A.SOLIS (M.A.SOLIS)_|
4 2 2 12 | SELENA & | COULD FALL IN LOVE
i EMI LATIN K.THOMAS (k THOMAS)_|
5 5 10 5 CARLOS VIVES @ LA TIERRA DEL OLVIDO
__POLYGRAM LATINO C.VIVES.R.BLAIR (C.VIVES . BENAVIDES
@ 1 2 MARC ANTHONY SE ME SIGUE OLVIDANDO
s SOHO LATING/SONY S.GEOF GE.M.ANTHONY (R.AMADO PEREZ)
7 7 9 5 BANDA ZETA REVENTON UNISEX
FONOVISA _ZELUIS(ZELUIS) |
8 10 8 A EANRA MACHOS Mi ELHIQA |D_EAL |
% % % AIRPOWER * * % |
JUAN GABRIEL CANCION 187
@ NEWD 1 ARIOLA/BMG JUAN GABRIEL (JUAN GASRIEL) |
ANA BARBARA LA TRAMPA
14 I 14 6 MUSIISAFQNOYISS — SASEICAI00) ]
* % * AIRPOWER * * % 1
@ NEW D 1 MAZZ ESTUPIDO ROMANTICO
EM! LATIN J.GONZALEZ {P.ASTUDILLO,R.VELAL |
LOS CAMINANTES EL DINERO
19 18 6 LUNA/FONOVISA A.DE LUNA (P.GARZA)
13 3 7 17 LA MAFIA & NADIE
SONY M.LICHTENBERGER JR. (A.LARRINAGA)
14 17 12 8 LOS DEL RIO & MACARENA
ARIOLA/BMG L0S DEL RIO (A.ROMERQ MONGE.R RUIZ
CRISTIAN VUELVEME A QUERER

iSORPRESAS!

SEL. # 0070 @

‘PEYES ‘;RECORDS INC.

movies that opened Aug. 10: “Caballos Salvajes” (BMG), 16 | 15 | 15| 5 | LOSCANTANTES - s
which contains the hit single “Algin Lugar Encon- 17 6 5 10 | JUAN GABRIEL EL PALO
traré,” and “1,000 Bumerangs,” which has a cast fea- 2%O§;$M\NAZARIO JUAN GABGR‘E'L JUQN GABRIEL)
turing Los Fabulosos Cadillacs front man Vicentico 18 | 12 | 11 |10 | gy umﬁ K.c,pommAZAARI)AL.A'.uA%Eu'\é?i
and Rosario Bléfari, lead singer of FAN Discos’ alter- NEWD | | | GLORIA ESTEFAN # ABRIENDO PUERTAS
native rock group Suérez. There are no plans, so far, %’LA)I?INAY SLTERALIE LSANTAND;F;E"E’S&N&%NED,\E‘Z
to release the soundtrack of “1,000 Bumerangs.” NEW ) L | eytarin EESTEEANJR. KSANTANDER (K.SANTANDER] |
“Huija,” a typical guacho exhortation of happiness @ 95 | 17 | 11 | BRONCO 0JOS QUE HAN LLORADO
pronounced like the famed Ouija board, is the title of L ML gLt
N 22 21 35 5 WILKINS QUE HAS HECHOPE MI
(Continued on page 38) RCA/BMG WILKINS. J. MILNER.MANUHUTU (R.OSORIQ.J ALARCO
@ 32 13 4 ELSA GARCIA LA LUNA SERA LA LUNA
e TR EMI LATIN E.GARCIA (M.MARROQUI
2 18 19 6 PORTO LATINO DIVINO AMOR
RODVEN RENCARNACION (R-BARRERA)
ALEJANDRO FERNANDEZ COMO QUIEN PIERDE UNA ESTRELLA
35 ]38 | 3 | son P.RAMIREZ (H.ESTRADA
2% 16 21 8. VICENTE FERNANDEZ CONOCI A TU ESPOSO |
| SON o P.RAMIREZ (M.URIETA) |
39 9 GUARDIANES DEL AMOR PARA QUE QUIERO UN CORAZON
ARICLA/BMG APASTOR (P.CALDERON

PEDRO FERNANDEZ

SI TE VAS

steppin’ Qut...again!

STEPPIN’ OUT... AGAIN!
SEL. # 0069

Fffar}y

record

Member of

NAIRD

CD’S - TAPES & MUSICAL VIDEOS

140 N.W. 22 Avenue, Miami, Florida 33125« Tel.: (305) 541-6686 / Fax: (305) 642-2785
TODO EN MUSICA « EVERYTHING YOU NEED IN MUSIC « FULLY COMPUTERIZED

MAJOR CREDIT CARDS ACCEPTED

28 20 %5 11 POLYGRAM LATINO M.SOMONTE (P.FERNANDEZ)
29 34 31 7 HECTOR TRICOCHE MUJER PROHIBIDA

RODVEN V.URRUTIA (C.DE LA CIMA)
30 | 29 | 28 | 5 | LAURAFLORES PORQUE SE QUE ME MIENTES

FONOVEA M.A.SOLIS (M A.SOLIS

T

CLAUDIO ¢ TU ERES MI REFUGIO
i 28 1 % b RODVEN R.PEREZ BOTLJA (R.PEREZ BOTIJA) |
32 27 27 9 LOS HURACANES DEL NORTE EL GATO DE CHIHUAHUA

UNICOFONOVISA

G.GARCIA (M.RUBALCAVA) |

3|24 f22]19

M. A, SOLIS Y LOS BUKIS
FONGVISA

UNA MUJER COMO TU
M.A.SOUS (MASOLIS) |

M| BB 8

TITO ROJAS
M.P

ESPERANDOTE
J.MERCED (A.BARONI)

/| 2| AU 5

GRACIELA BELTRAN
N

HASTA QUE AMANEZCA

POP
28 STATIONS

EMI LAT! R GUADARRAMA () SEBASTIAN

NEW ) 1 EMILIO & |T'S NOT THE END OF THE WORLD
CAPITOL NASHVILLE/EMI LATIN B.8ECKETT (P.NELSON. L BOONE.E CLARK)

LA MAFIA LET IT BE

37 | RE-ENTRY | 2 | @y M.LICHTENBERGER JR. (J.LENNON.P MCCARTNEY).
OLGA TANON UNA NOCHE MAS

NEWP | 1 | oo 0.TANON (R VASQUEZ
GARY HOBBS TU ME HACES SENTIR

NEWD | 1 | ST G.HOBBS (€ CASTILLON)
MQJADO TU PIERDES MAS

| NEWD | | | o050 LLOZANO (E.CHAVEZ MARQUEZ)

TROPICAL/SALSA

18 STATIONS

REGIONAL MEXICAN

53 STATIONS

1 CARLOS VIVES POLYGRAM
LATINO LA TIERRA DEL..
2 CRISTIAN MELODY/FONOVISA
VUELVEME A QUERER
3 WILKINS RCA/BMG
QUE HAS HECHO DE Ml
4 EDNITA NAZARIO EMI LATIN
GATA SIN LUNA
5 PORTO LATINO RODVEN
DIVINO AMOR
6 SELENA EMI LATIN
| COULD FALL IN LOVE
7 CLAUDIO RODVEN
TU ERES MI REFUGIO
8 CRISTIAN MELODY/FONOVISA
MORELIA
9 THALIA EMI LATIN
PIEL MORENA
10 DONATO & ESTEFANO sONY
Y BAILO
11 ALEJANDRO SANZ wEA LAT)-
NA LA FUERZA DEL
12 TRILOGIA RODVEN
ES Mi MANERA
13 ALVARO TORRES EMI LATIN
AL ACECHO
14 GLORIA ESTEFAN EPIC/SONY
ABRIENDO PUERTAS
15 PIMPINELA POLYGRAM LATI
No PASE LO QUE PASE

1 MARC ANTHONY SOHO LAT
NO/SONY SE ME SIGUE...
2 LOS CANTANTES MONTANO
EL VENAO
3 HECTOR TRICOCHE ROD-
VEN MUJER PROHIBIDA
4 TITO ROJAS M.P
ESPERANDOTE
5 JERRY RIVERA sony
AHORA QUE ESTOY SOLO
6 OLGA TANON WEA LATINA
UNA NOCHE MAS
7 EL GRAN COMBO FONOVISA
NO DIGAS QUE NO
8 CARLOS VIVES POLYGRAM
LATINO LA TIERRA DEL.
9 KINITO MENDEZ EMI LATIN
LA PEGUE
10 JOHNNY RIVERA
SONERO/SONY DEJAME...
11 JAILENE EMI LATIN
SOY UNA DAMA
12 TITO NIEVES RMM/SONY
NO ME QUEDA MAS
13 PORTO LATINO RODVEN
DIVINO AMOR
14 SELENA EM!I LATIN
1 COULD FALL IN LOVE
15 CARLOS ALBERTO J&AN/EMI
LATIN COMO UNA PELICULA

1 LOS TIGRES DEL NORTE
FONOVISA GOLPES EN EL.
2 SELENA EMI LATIN
TU SOLO TU
3 M. A. SOLIS Y LOS BUKIS
FONOVISA SERA MEJOR... |
4 BANDA ZETA FONOVISA
REVENTON UNISEX
5 BANDA MACHOS FONOVISA
MI CHICA IDEAL
5 JUAN GABRIEL ARIOLA/BMG
CANCION 187
7 LOS CAMINANTES
LUNA/FONOVISA EL DINERO
B8 ANA BARBARA
MUSIVISA/FONOVISA LA,
9 MAZZ EMI LATIN
ESTUPIDO ROMANTICO
10 LA MAFIA SONY
NADIE
11 JUAN GABRIEL ARIOLA/BMG
EL PALO
12 SELENA EM( LATIN
t COULD FALL IN LOVE
13 BRONCO FONOVISA
0J0S QUE HAN LLORADO
14 ELSA GARCIA EMI LATIN
LA LUNA SERA LA LUNA
15 ALEJANDRO FERNANDEZ
SoNY COMO QUIEN

— !

(O Recards showing an increase in detections over the previous week, regardless of chart moyement. A record which has been on the chart
for more than 20 weeks will not receive a bullet, even if it registers an increase in detections. Airpower awarded to those records which attain

600 detections for the first ime. If two records are tied it numbe:
below the top 20 are removed from the chart after 26 weeks. ©

r of |aBy_s the record being played on more stations is piaced first. Records
IQQE iilboard/BPI Communications, Inc
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FOR WEEK ENDING SEPTEMBER 16, 1995

"Billboard Latin 50 ...

Compiled from a national sample of retail store and rack sales reports coliected, compiled, and provided by

o x
§ E % ; g% ARTIST  LABEL & NUMBER/DISTRIBUTING LABEL TITLE
* Ak NO.1T & & &

1 1 7 SELENA EMI LATIN/EMI 34123/EMI LATIN 7 weeks at No. 1 DREAMING OF YOU

2 3 23 GIPSY KINGS NONESUCH 79358/AG THE BEST OF GIPSY KINGS

3 2 16 SELENA A EmiLATIN 2880308 AMOR PROHIBIDO

4 4 10 | JULIO IGLESIAS sony 81604 LA CARRETERA

5 5 4 CARLOS VIVES POLYGRAM LATIND 528 53168 LA TIERRA DEL OLVIDO

* % & GREATEST GAINER & % &

(8)] 8 | 9 | vARIOUS ARTISTS aniova 29136/8m6 MACARENA MIX

I_7 7 54 LUIS MIGUEL A WEA LATINA 97234 SEGUNDO ROMANCE

9 | 19 | LOS TIGRES DEL NORTE Fonovish 6030 EL EJEMPLO

9 6 36 SELENA EM! LATIN 30907 12 SUPER EXITOS

i 11 11 VARIOUS ARTISTS RODVEN 3209 CUMBIA TRISTE

(D] 16 | 7 | JUAN GABRIEL ariOLA 295808MG EL MEXICO QUE SE NOS FUE

(12)| 17 | 115 | GLORIA ESTEFAN A Epic 53807/50NY MI TIERRA

13 12 94 SELENA @ EMI LATIN 42770 LIVE!

14 | 15 | 16 | M.A. SOLISY LOS BUKIS Fonovisa 050568 POR AMOR A MI PUEBLO

15 10 9 JUAN LUIS GUERRA 440 KAREN 29418/BMG GRANDES EXITOS

16 13 14 MARC ANTHONY SOHO LATING 81582/50NYER TODO A SU TIEMPO

17 20 18 MANA WEA LATINA 9970708 CUANDO LOS ANGELES LLORAN

18 | 19 [ 27 | LA MAFIA sony 8152008 EXITOS EN VIVO
19 18 | 89 | SELENA @ emi LATIN 42635 ENTRE A Mi MUNDO |

20 | 21 10 | JERRY RIVERA SONY 81583 MAGIA

21 2?2 115 | LUIS MIGUEL A WEA LATINA 75805 ROMANCE

22 14 10 ALBITA CRESCENT MOON/EPIC 66966/SONY NO SE PARECE A NADA

33 14 INTOCABLE EMI LATIN 32632 OTRO MUNDO

SOUNDTRACK ELEKTRA 961240/EEG

THE MAMBO KINGS

[ac)

[
w
o
—
o

SELENA Y GRACIELA BELTRAN EM! LATIN 32639

LAS REINAS DEL PUEBLO

na Barbara

-

\’! /
——a L

1 SELENA EMI LATINEMVEMI LATIN
DREAMING OF YOU
2 GIPSY KINGS NONESUCH/AG
THE BEST OF GIPSY KINGS
3 JULIO IGLESIAS SONY
LA CARRETERA
4 VARIOUS ARTISTS
ARIOLA/BMG MACARENA MIX
5 LUIS MIGUEL WEA LATINA
SEGUNDO ROMANCE
6 M. A SOLIS Y LOS BUKIS FONOVISA
POR AMOR A MI PUEBLO
7 MANA WEA LATINA CUANDO
LOS ANGELES LLORAN
8 LUIS MIGUEL WEA LATINA
ROMANCE
9 CARLOS VIVES POLYGRAM LAT-
NO CLASICOS DE LA PROVINCIA
10 MANA WEA LATINA DONDE
JUGARAN LOS NINOS
11 GIPSY KINGS ELEKTRA/EEG
GIPSY KINGS
12 LOS DEL RIO ARIOLA/BMG
A MI ME GUSTA
13 GIPSY KINGS ELEKTRA MUSI-
CIAN/EEG LOVE & LIBERTE
14 LAURA PAUSINI WEA LATINA
LAURA PAUSINI
15 PROYECTO 1 EMI LATIN
IN DA HOUSE

26 27 70 CARLOS VIVES POLYGRAM LATINO 518 884005 CLASICOS DE LA PROVINCIA
27 23 4 BANDA MACHOS FONOVISA 6034 MI CHICA IDEAL
28 29 15 VICENTE FERNANDEZ sony 81565 AUNQUE ME DUELA EL ALMA
29 24 7 LOS HERMANOS ROSARIO KAREN D169POLYGRAMLATING  LOS DUENOS DEL SWING
30 | 25 | 43 | INDIA SOHO LATINO 81373/SONY DICEN QUE SOY
31 34 | 115 | MANA wEA LATINA 90818 DONDE JUGARAN LOS NINOS
@ 37 14 LOS PALOMINOS SoNY 81567 EL GANADOR
33 31 28 PEDRO FERNANDEZ POLYGRAM LATING 526 175 MI FORMA DE SENTIR
kL) 36 | 115 | GIPSY KINGS A ELEKTRA 60845/EEG GIPSY KINGS
35 32 23 VARIOUS ARTISTS RODVEN 3182 MERENGUE EN LA CALLE 8 '95
47 3 RAM HERRERA SoNY 81620 VEN Ml AMOR
37 | 35 | 35 | EL GENERAL RCA 21090/BMG ES MUNDIAL
44 24 GRACIELA BELTRAN EMI LATIN 29343 TESORO
39 40 30 BRONCO FoNOVISA 6029 ROMPIENDO BARRERAS
40)| 48 2 LOS CAMINANTES LUNA 4047/FONOVISA POR ESE AMOR
41 38 12 LOS DEL RIO ARIOLA 18570/BMG A MI ME GUSTA
42 39 | 115 | LINDA RONSTADT A ELEKTRA 60765/EEG CANCIONES DE M| PADRE
46 | 3 | TITO NIEVES RMM s1608/50NY UN TIPO COMUN
45 93 GIPSY KINGS ELEKTRA MUSICIAN 61599/EEG LOVE & LIBERTE
45 28 4 KINITO MENDEZ J&N 35164/EMI LATIN EL HOMBRE MERENGUE
46 43 17 LAURA PAUSINI weA LATINA 96156 LAURA PAUSINI
4] 42 8 LOS FUGITIVOS RODVEN 3205 ILUSIONES
* & & HOT SHOT DEBUT * & &
48 )] NEWP | CARLOS Y JOSE Fonovisa 9286 EL CIELO ESTABA LLORANDO
49)| NEWD | BANDA ZETA FONOVISA 9302 PRESUMIDAS S.A.
50 | 49 | 39 | EMILIO EMILATIN 29116 SOUNDLIFE

ROPICA ALSA

1 CARLOS VIVES POLYGRAM LATI-
No LA TIERRA DEL OLVIDO
2 GLORIA ESTEFAN EPIC/SONY
MI TIERRA
3 JUAN LUIS GUERRA 440
KAREN/BMG GRANDES EXITOS
4 MARC ANTHONY S0HO LATI-
NO/SONY TODO A SU TIEMPO
5 JERRY RIVERA sONY MAGIA
6 ALBITA CRESCENT MOONEPICSONY
NO SE PARECE A NADA
7 SOUNDTRACK ELEKTRA/EEG
THE MAMBO KINGS
8 LOS HERMANOS ROSARIO
KAREN/POLYGRAM LATINO
LOS DUENOS DEL SWING
9 INDIA SOHO LATINO/SONY
DICEN QUE SOY
10 VARIOUS ARTISTS RODVEN
MERENGUE EN LA CALLE 8 '95
11 EL GENERAL RCA/BMG
ES MUNDIAL
12 TITO NIEVES RMM/SONY
UN TIPO COMUN
13 KINITO MENDEZ JAN/EMI LATIN
EL HOMBRE MERENGUE
14 REY RUIZ soNy EN CUERPO

ALMA
15 VARIOUS ARTISTS MAX/SONY
MERENGUE MIX 2

R ONA A

1 SELENA EMI LATIN
AMOR PROHIBIDO
2 LOS TIGRES DEL NORTE
FONOVISA EL EJEMPLO
3 SELENA EMI LATIN
12 SUPER EXITOS
4 VARIOQUS ARTISTS RODVEN
CUMBIA TRISTE
5 JUAN GABRIEL ARIOLA/BMG
EL MEXICO QUE SE NOS FUE
6 SELENA EMI LATIN LIVE!
7 LA MAFIA sony EXITOS EN VIVO
8 SELENA EMI LATIN
ENTRE A MI MUNDO
9 INTOCABLE EMmI( LATIN
OTRO MUNDO
10 SELENA Y GRACIELA BEL-
TRAN EMI LATIN
LAS REINAS DEL PUEBLO
11 BANDA MACHOS FONOVISA
MI CHICA IDEAL
12 VICENTE FERNANDEZ SONY
AUNQUE ME DUELA EL ALMA
13 LOS PALOMINOS SONY
EL GANADOR
14 PEDRO FERNANDEZ pOLY-
GRAM LATINO
Mt FORMA DE SENTIR
15 RAM HERRERA SONY
VEN Ml AMOR

(O Albums with the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA) certifi-
cation for sales of 500,000 units. A RIAA certification for sales of 1 million units. Greatest Gainer shows
chart's largest unit increase. [ indicates past and present Heatseeker titles. © 1995, Billboard/BPI

Communications.and SoundScan, inc.
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LATIN NOTAS

(Continued from page 36)

the fourth album by EMI’s La Por-
tuaria. The first single, “Ruta,” is
rolling at radio, and the album sports
a blend of styles such as mambo, hip-
hop, acid jazz, and R&B ... Warner
Argentina has released “Tu Marca
En El Alma” by underrated singer
Claudia Brant. Produced by BMG’s
talented troubadour Alejandro
Lerner, “Tu Marca” contains Span-
ish covers of Edie Brickell’s “Good
Times” and Ray Charles’ “If I
Could,” along with six songs penned
by Brant, including “Como Ayer,”
winner of the 1994 Vifia Del Mar
Song Festival . . . “Cachete, Pechito,
Y Ombligo” is a hot club thumper in
Buenos Aires by Sony Argentina
bailanta act Pancho y La Sonora
Colorada that is propelling their
recently released album, “Todos A
Bailar Con .. .,” up the domestic
charts.

Buenos Aires indie Mtsica Mae-
stro has released saxophonist Willy

Crook’s first solo album, “Big
Bombo Mama.” Since achieving cult
status as a member of hard rock
stars Patricio Rey y Sus Redondi-
tos de Ricota, Crook has played
with Los Abuelos de 1a Nada, Span-
ish acts Los Toreros Muertos and
Lyons In Love, and reggae vocalist
Rita Marley. “Big Bombo Mama”
has been released through indies in
Spain, Holland, and Belgium.

BRAZIL NOTAS: Vania Abreu, sis-
ter of Sony icon Daniela Mercury, is
a much-lauded singer in her own right
and is releasing an as yet unnamed
album in October on Continen-
tal/Warner. Kid Abelha bandmates
Paula Toller and Alvin L. con-
tributed tracks on Abreu’s debut,
which boasts fine backing support
from musicians who regularly play
with Mercury (percussionist Ramiro
Mussotto), with Mercury’s labelmate
Joao Bosco (bassist Jamil Joanes),

JFIE IB‘R\E
LRITANA.

* Knowledgeable Latin Service Reps.
» Best Prices Guaranteed
e Catalogs and Flyers

LATIN MUSIC DISTRIBUTOR

7960 SILVERTONE AVE o SUITE 116 « SAN DIEGO o CALIFORNIA 92126

* 100% Returns* { on recommended products)  TOLL FREE :

Largest ‘i,
Sele%tlon 606

et Binee.

Musu:|'1 \J

PHONE (619) 695-8863
FAX . (619) 695-3768
1-800-74-LATIN

+HABLAMOS SU IDIOMA +

MANHATTAN LATIN MUSIC CENTER
+Distribuidora one stop +

Discos Compactoa
Cassettes / Video=

ENOS
S How

Envios a todas partes
en E.U, y el Mundo Entero
DOS CENTRICOS New York Miami
LOCALES PARA 7¢: Tel:
SERVIRLO A (212) 563-4508  (305) 591-7684
USTED

""" Fax: Fax:
Toll Free
1-800-7465-4509

(212) 563-4847  (305) 477-0789

LA DISTRIBUIDORA MAS
GRANDE Y MAS COMPLETA EN

MUSICA LATINA
EN EL MUNDO
SIN DUDA,
SIMPLEMENTE LA MEJOR!

Discos Compactoso Videolaser ® Cassettes ® Accesorios

MUCHO MAS!

LLAMENOS HOY!

1-800-780-7712

6940 S.W. 12 Street Miami, FL 33144 * Local: (305} 262-7711 « Fax: {305) 261-6143

and with Warner singer/songwriter
Lulu Santos (mouth harpist Milton
Guedes).

PolyGram Brasil CD manufacturer
Microservice, trade associations the
Associacio Brasileira dos Produtores
de Discos and the Federagio Latino-
Americana de Produtores de Fono-
gramas, and Sdo Paulo police teamed
to conduet a raid in that city that net-
ted 11,5600 CDs. Most of the pirate
CDs seized at the facility of alleged
counterfeiter Quality Music Ltd. were
by PolyGram’s superstar sertaneja
duo Chitaozinho & Xororé. The case
took root when PolyGram obtained a
copy of the C&X album “Coragéo Do
Brasil” that bore a jacket revealing
the CD manufacturer to be Miami-
based AmericDise, not Microservice.
When AmericDisc was contacted, the
company said that the order originat-
ed from Quality.

Sergio Mendes is busy in the stu-
dio cutting his label premiere for Poly-
Gram. Guest appearances, so far, have
been made by Ivan Lins, Hermeto
Pascoal, and Guinga. The album is
set to drop at the end of the year. Also,
PolyGram has shipped “Ar De Rock”
by Belo Horizonte singer/songwriter
Junia Lambert. It is the first single
from pop/rock package “Limousine
Grana Suja” and will be featured on
the Globo TV soap “Cara E Coroa.”

Assistance in preparing this column
was provided by Evor Paiano in Séo
Pawlo, Brazil, and Marcelo Ferndndez
Bitar in Buenos Atres.

LATIN TRACKS A-Z

TITLE (Publisher — Licensing Org.} Sheet Music Dist.
19 ABRIENDOQ PUERTAS (FIPP, BMI)

9 CANCION 187 (BMG Songs, ASCAP)

25 COMO QUIEN PIERDE UNA ESTRELLA (Uni Musica,
ASCAP)

26 CONOCI A TU ESPOSO {(Copyright Control)

24 DIVINO AMOR (Copyright Controf)

12 EL DINERQ (Copyright Control)

32 EL GATO DE CHIHUAHUA (Garmex, BMI)

17 EL PALO {BMG Songs, ASCAP)

16 EL VENAQ (Copyright Controt)

34 ESPERANDOTE {Nota, ASCAP)

11 ESTUPIDO ROMANTICO (Peace Rock, BMI/Lone
Iguana, BMI)

18 GATA SIN LUNA (Don Cat, ASCAP)

2 GOLPES EN EL CORAZON (Tigres Del Norte E-M.
BMI)

35 HASTA QUE AMANEZCA (Vander, ASCAP)

4 1 COULD FALL IN LOVE (Sony Tunes, ASCAP/Yellow
Elephant, ASCAP/Sony, ASCAP}

36 IT'S NOT THE END OF THE WORLD (Sony Tree,
BMI/Terilee, BMI/Sony Cross Keys, ASCAP/O-Tex
Music, BMI)

23 LA LUNA SERA LA LUNA (EM! April, BMI)

§ LA TIERRA DEL OLVIDO (Copyright Control)

10 LA TRAMPA (Fonovisa, SESAC)

37 LETIT BE (EMI Blackwood, BMI)

14 MACARENA (Copyright Controt)

8 MI CHICA IDEAL (Jam Entertainment, BMI)

29 MUJER PROHIBIDA (Uni Musica. ASCAP}

13 NADIE (Mafiola, ASCAP/Larrinaga, ASCAP/Warner
Chappell, ASCAP)

21 0JOS QUE HAN LLORADO (El Conqguistador, BMI)

27 PARA QUE QUIERO UN CORAZON (BMG Songs,
ASCAP)

20 PIEL MORENA (FIPP, BMI}

30 PORQUE SE QUE ME MIENTES (Mas Latin, SESAC)

22 QUE HAS HECHO DE MI (Copyright Control}

7 REVENTON UNISEX (Copyright Control)
6 SE ME SIGUE OLVIDANDO (BMG Music, BMi)
3 SERA MEJOR QUE TE VAYAS (Mas Latin, SESAC)

28 SITE VAS (Copyright Control)

31 TU ERES MI REFUGIO (Copyright Control)

39 TU ME HACES SENTIR (Gary Hobbs Music, BMI}

40 TU PIERDES MAS (Copyright Control)

1 TU SOLG TU (Peer int'l., BMI)

33 UNA MUJER COMO TU (Mas Latin, SESAC)

38 UNA NOCHE MAS (WEA Latina, ASCAP)

15 VUELVEME A QUERER (Fonovisa, SESAC)

Ulassical
KEEPING
SCORE

by Heidi Waleson

MUSIC ON CAMERA: Is a classical music video magazine an idea whose time
has come? Video veterans Michael Bronson (formerly media department chief
at the Metropolitan Opera) and Ron Rich (ex-VP of Pioneer Artists) think so, and
they are launching Classic Views this month. The 80-minute, seven-feature first
issue, priced at $9.95, includes interviews with Dawn Upshaw and Ellen Taaffe
Zwilich; an excerpt from the Sony video of Glenn Gould performing and being
interviewed by Bruno Monsaingeon; a feature story (Will Crutchfield on con-
dueting); CD and home video reviews by William Livingstone, with excerpts;
plus classical music videos (Gavin Bryars’ “The Sinking Of The Titanic” from
Philips and “The Winter Video” with Gil Shaham and Orpheus playing Vival-
di from Deutsche Grammophon). The videocassette is packaged with a 14-page
booklet that introduces the features, offers a discography for each, and has print
versions of the ads that appear between the features (charter advertisers are |
Unitel, Sony Classical, EMI Classics, London Records, Opera News, VAI, and
BMG Classics).

With specialty classical music magazines all but extinct in the U.S,, the reduc-
tion of newspaper space devoted to classical, and limited possibilities for expo-
sure on radio and television, Bronson and Rich see their product as a way for “the
classical music field and the audience to share information.”

“There’s a lot happening in classical music,” Bronson says. “There’s a contin-
uous growth of the audience and a whole new generation of artists surfacing.
Classic Views is an opportunity to help audiences get to know the artists better.”
Rich adds that the product will “hit a video generation.”

The magazine (which need not be watched in sequence or in one sitting) does
offer tangible advantages over print. You see Upshaw in rehearsal and then talk-
ing about what she’s sung, for example, and Crutchfield sereens snippets of great
conductors at work and talks about what makes them interesting. There’s more
depth than a quickie TV interview—segments run up to 16 minutes in length.
What is more, record companies will now have an outlet for their specially pro-
duced video material beyond showing it at the National Assn. of Recording Mer-
chandisers convention, Rich says. And Classic Views will make its interview
footage available to labels, artists, and managers
for their own use.

Classic Views is aiming for first-issue circula-
tion of 7,000-7,500 copies. Musicland, Tower, and
the Met Opera Bookshop have placed orders; 14
more chains, including Blockbuster, HMV, Bor-
ders, and WaxWorks, have expressed interest.

Retail chains are also interested in the prod-
uct for in-store play, something that Rich hopes
will help build his advertising base. The maga-
. zine will be produced four times a year for now,
but in two or three years Rich expects it to be
# bimonthly. “My goal is a subscription base of

- 25,000-50,000,” he says, “but when it is shown on
i monitors in classical outlets, thousands more peo-
. ple will see it.”

He is developing store traffic statistics from
retailers that he can present to advertisers in, for
L & example, the luxury product field who have
@i expressed interest in the audience. Other plans
EE include laserdisc or perhaps digital videodisc ver-
sions of the magazine. Probably not CD-ROM,
however: Rich doesn’t think its video quality is
good enough.

LETIN 2]

| Wusis £
Huyszins

OB 3ACH

WLt (RUTCHFIELD:

DAWN UPSHAW
On Reflecrion

MORE CLASSICAL MUSIC MONTH: New
York’s mayor, opera fan Rudy Giuliani, is host-
ing the kickoff of the Big Apple’s Classical Music
Month Thursday ( 14) at Gracie Mansion. Bever-
ly Sills is to be master of ceremonies; scheduled
speakers include Andre Previn, Eugenia Zukerman, Schuyler Chapin, and
the mayor. Zukerman, the Shanghai Quartet, and violinist Chee-Yun will per-
form, as will a 20-member ensemble of inner-city elementary school students
from the Young Audiences/New York Adopt-A-School program . . . In New York,
Lincoln Center’s Great Performers series is kicking off its nonsubsecription sales
drive with a Sept. 10 event at which CM Month gift bags—including donated
CDs, coupons from Tower Records, and the National Public Radio CM Month
children’s brochure, “Any Way You Measure It, Classical Music Is Way Cool!”—
will be distributed. Classical Music Month banners also fly on Broadway from
59th Street to 116th Street . . . No dedicated Classical Music Month ceremony is
planned at the White House, but the president is set to sign the proclamation,
and the White House has invited the dynamic young Ying Quartet to perform
at the Medal of Freedom ceremony at the end of the month.
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ﬁ ﬁ Compiled from a national sample of retail store and rack sales SoundScan©
ES I reports collected, compiled, and provided by [ T1111L
o | 5 [4%| TITLE
£ | 3 |2 5| LABEL & NUMBER/DISTRIBUTING LABEL ARTIST
* % NO.1 & &
1] 8 BOOMBASTIC SHAGGY
VIRGIN 40158 8 weeks at No. 1
SCENT OF ATTRACTION PATRA

550 MUSIC 67094*

NATURAL MYSTIC
TUFF GONG 4103*/ISLAND

| ToUGHER THAN LOVE
WORK 64189*/COLUMBIA

" BOB MARLEY & THE WAILERS |

DIANA KING

‘TIL SHILOH BUJU BANTON

LOOSE CANNON 524119*/ISLAND

FREE LIKE WE WANT 2B ZIGGY MARLEY AND THE MELODY MAKERS

41 8 | E{exTRA 61702+FEG
713 THE STRUGGLE CONTINUES SUPER CAT
COLUMBIA 64197+
INI KAMOZE

g | 5 | LYRICAL GANGSTA
EASTWEST 61764/EEG

912 A MI SHABBA
EPIC 57801*

SHABBA RANKS

gwwum‘mhwgg
N
W

10| 17 | REAL TING MAD LION
WEEDED 2006*/NERVOUS
11 | 11 | 20 | HERE COMES THE HOTSTEPPER INI KAMOZE
COLUMBIA 67056*
12 | 12 | 13 | REGGAE GOLD *95 VARIOUS ARTISTS
VP 1429*
BAD BOYS INNER CIRCLE
13 | 13185 | giggear 92261/AG
PROMISES & LIES A UB40
14 | 14| 85 | ipain 88220
RE-ENTRY| CARIBBEAN NIGHTS 1 VARIOUS ARTISTS

REBOUND 520313

TOP WORLD MUSIC ALBUMS.

K x NO.1 & %

BEST OF

“NONESUCH 79358/AG 3 weeks at No. 1

9 | 2 | THE LION KING: RHYTHM OF THE PRIDE LANDS @
WALT DISNEY 60871

3|32 THE LONG BLACK VEIL @
RCA 62702

4 | 47 | THE MASK AND MIRROR
WARNER BROS. 45420

7 | » | THE BROTHERS MCMULLEN
ARISTA 18803

42 | ALEGRIA
RCA 62701

CELTIC VOICES: WOMEN OF SONG
NEW) NARADA 63921

GIPSY KINGS A
ELEKTRA 60845/EEG

CELTIC LEGACY: A GLOBAL CELTIC JOURNEY
NARADA 63916

CLANNAD THEMES
CELTIC HEARTBEAT/ATLANTIC 82737/AG

CESARIA EVORA

GIPSY KINGS

LEBO M

THE CHIEFTAINS

LOREENA MCKENNITT

SOUNDTRACK

CIRQUE DU SOLEIL

"VARIOUS ARTISTS

GIPSY KINGS

VARIOUS ARTISTS

CLANNAD

CESARIA EVORA

11 125 NONESUCH 79379/AG _
12 | 13| g | MUSIC BY RY COODER RY COODER
WARNER BROS. 45987
13 | 14| 16 | A DIFFERENT SHORE NIGHTNOISE
WINDHAM HiLL 11166
GIPSY KINGS

LOVE & LIBERTE
RE-ENTRY ELEKTRA MUSICIAN 61599/EEG ——
HAWAIIAN SLACK KEY GUITAR MASTERS: INSTR. COL. VARIOUS ARTISTS

by Jim Macnae

THE RETURN(S): At the start of the summer, the comeback creating the
loudest buzz was that of onetime Ellington front man and longtime cowboy
crooner Herb Jeffries, now 83. His Warner Western disc, “The Bronze Bucka-
roo (Rides Again),” was likely the first chaps-and-spurs disc in many a jazz
critic’s CD player.

This month’s valuable reappearance is by bandleader Chico O’Farrill, a com-
poser/arranger who helped establish the Latin jazz aesthetic in the *40s. The
Havana native moved to New York in 1948, armed with a headful of eloquent
ideas about giving rhythm and melody equal position in the big-band language.
The accord he managed between the two was superb. Work with Machito
(“Afro-Cuban Jazz Suite”) and Dizzy Gillespie did his reputation just right,
assuring enormous respect through the ages.

Milestone’s newly issued “Pure Emotion” strongly suggests that his gifts have
nicely sustained themselves, since his last record was released over two decades

ago.

O’Farrill's “Perdido” is vital and showy and exudes good taste. And “Get Me
To The Church On Time” reminds us that this onetime jingle writer knows how
to give pop melodies a bit more weight (and demonstrates his expertise at dy-
namics). So rare are his live dates that Manhattan’s Blue Note was wall-to-wall
for a recent O’'Farrill Orchestra one-nighter. His scheduled Nov. 30 appearance
at Lincoln Center’s Alice Tully Hall is likely to offer a bit more elbow room
than the club date. But don’t be surprised if the crowd is a sizable one. O'Farrill
has written a new piece for Wynton Marsalis’ soloist capabilities.

Also returning to the scene are the Jazz Crusaders, whose last album was
released 15 years ago. “Happy Again,” a just-released album on the Sin-Drome
label, brings together Wayne Henderson and Wilton Felder, the venerable
funk unit’s principals. Henderson says the audience for Crusaders’ live dates
is decidedly young. “18-year-olds!” he laughs. “They identify with that tenor/
trombone sound.” The sprightly demeanor of the disc doesn’t make that hard
to swallow. “I firmly believe that we were the original creators of fusion,” he
offers. “ ‘Seratch’ and ‘Southern Comfort’ came out around the time of Herbie
Hancock’s ‘Rockit.” Qur mix of Gulf Coast and gospel sounds is something I
call ‘barnyard rooster funk.’ We listened to Basie and Miles and all that, but
we played simple melodies with funk underneath.”

Some of the artists with whom Henderson and crew share a style helped out
on the comeback. Larry Carlton, N'Dugu Chancler, Hubert Laws, Roy Ayers
(who is working a funky update on RCA called “Nasté”), and Donald Byrd all
participate. Live dates in Europe and America have helped to further the mes-
sage and made the summer a little bit hotter for fans of lighthearted groovery.

OLD IS NEW: If an artist’s latest release sits in the upper regions of the Top
Jazz Albums chart for 59 weeks, and he is able to woo the 20-something demo-
graphic (and its oodles of disposable loot), you can bet his back catalog won't
be kept in the archives forever. So launching the Tony Bennett master series
is a righteous move by Columbia. The first three titles are “I Wanna Be Around”
(originally released in 1963), “Who Can I Turn To” (1964), and “Something”
(1970). The discs hit the racks Aug. 29 with digital remastering and a midpriced
tag of $11.99.

15 |1 I 15 | DANCING CAT 38032/WINDHAM HILL
TOP BLUES ALBUMS.
% k& NO.T & &
@ 213 FROM THE CRADLE A° ERIC CLAPTON
DUCKREPRISE 45735WARNER BROS, 2 weeks at No. 1
——— — — —— — —=
2 1|2 COVER TO COVER THE JEFF HEALEY BAND
ARISTA 1-8770 -
3 303 SOME RAINY MORNING ROBERT CRAY
MERCURY 26867
4 513 CHILL OUT JOHN LEE HOOKER
POINTBLANK 40107VIRGIN
5 4|3 ESSENTIAL BLUES VARIOUS ARTISTS
HOUSE OF BLUES 1149
6 6|3 BLUES JIMI HENDRIX
MCA 11060
9|3 ROLL OF THE DICE THE FABULOUS THUNDERBIRDS
) | 3 | prIvATE MUSIC 82130
8 713 TEXAS SUGAR/STRAT MAGIK CHRIS DUARTE GROUP
SILVERTONE 41546/JIVE
9 g |3 KEB' MO’ KEB' MO’
OKEH 57863/EPIC
10 | 10| 3 BOOTY AND THE BEAST POPA CHUBBY
OKEH/550 MUSIC 66949/EPIC
1 |11l 3 ONE FOOT IN THE BLUES ZZ TOP
WARNER BROS, 45815
12 | 121 3 SLIPPIN' IN BUDDY GUY
SILVERTONE 41542/JIVE
13 | 13 STRANGE PLEASURE JIMMIE VAUGHAN
3 | Epic 57202 -
15| 3 BLUE DROPS OF RAIN COREY STEVENS & TEXAS FLOOD
| 3 | Eureka 1018
15 [14] 3 BALLADS & BLUES 1982-1994 GARY MOORE
CHARISMA 40054 VIRGIN

O Albums wth the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA) certification for sales of 500,000
units; & RIAA certification for sales of 1 miliion units with each additional million indicated by a numeral following the symbol. All
albums available on cassette and CD. *Asterisk indicates vinyl available. BBindicates past and present Heatseekers tities © 1995,
Billboard/BP1 Communications and SoundScan, Inc.
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BEENIE MAN
MEETS MAD COBRA
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LARGEST DISTRIBUTOR

ALLIGATOR:

OUR BLUES
MEANS BUSINESS

“'genvine houserockin' music”

For 24 years, Alligator Records
has released the finest quality
blues and roots rock music with
the label support to match.

STEADY ™\ &

ROLLTN!
- BOB
| MARGODINY

i

MY BLUES &
MY GUITAR

AL 4835
STEADY ROLLIN' BOB MARGOLIN

My Blues & My Guitar

The second Alligator release by
BOB MARGOLIN, who for nine years
was lead guitarist for blues giant
Muddy Waters. His devotion to
classic Chicago blues, his relentless
tour schedule and his regular
column in the national blues
publication Blues Revue win Bob
new fans every day.

My Blues & My Guitar displays
Bob's utter mastery of a wide
variety of blues styles as well as a
qift for clever songwriting.

Getting Behind Bob

@ Full page, full color ads in Guitar
Player& Guitar World, ads in Living
Blves, Blues Revue, Blues Access

@ Tour support advertising for dates
beginning in September in the
Heartland, South and Northeast

@ Alligator publicity department
advancing live dates and placing
national press and television stories

@ Posters and in-store play copies

JUST RELEASED!

Available from these fine
independent distributors:

Action @ Associated
Bayside @ Big State ® (RD
DNA@® MS @ Old Fogey @

Passport @ Record Depot
Select-0-Hits @ Silo ® Tant
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(O Records with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) cer-
tification for sales of 500,000 units; A RIAA certification for sales of 1 miliion units with each additional
million indicated by a numeral following the symbol. All albums avaitable on cassette and CD. *Asterisk indi-
cates vinyl available. indicates past or present Heatseeker title. © 1995, Billboard/BP! Communications.
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type stuff.”

In the recording of “Walk On,”
history repeated itself: Hiatt made
“Bring The Family” with independ-
ent financing (by Andrew Lauder of
Demon Records in the U.K.), though
he had no label at the time. He was
also at liberty when he entered the
studio last year.

“I was pretty confident we could
find a home for [“Walk On”}, and
sure enough, people started waltz-
ing through.” He adds with an ironic
chueckle, “It was hilarious—at one
point, we were mixing the record at
A&M Studios {on the label’s L.A.
lot], and all these other labels were
kind of waltzing through to listen to
mixes.”

Among the interested parties was
Devine, who also signed Bonnie
Raitt to Capitol, where she cut her

Hiatt says, “I've been a fan of
theirs since I heard ‘Hollywood
Town Hall.’ I didn’t know 'em; we
just thought they’d be great on [the
track] ‘You Must Go’ ... Tim and
[Capitol president/CEO] Gary
[Gersh] tracked 'em down; turned
out they were in Paris. They were in
Europe on tour, and we got them to
go into a studio in Paris, and we
were in a studio in Los Angeles, and
we did it by satellite.”

“Walk On” was produced by Don
Smith, noted for his work with
Cracker, the Rolling Stones, and
Keith Richards. The album utilizes
the services of his “Perfectly Good
Guitar” rhythm section, bassist/vo-
calist Davey Farragher, and drum-
mer Michael Urbano, plus multi-in-
strumentalist David Immergluck, a
former member of Camper Van
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cruciating parts of touring is those vocals to the album, on the soulful A video for “Cry Love,” directed
33 | 33| 46 | BEBE & CECE WINANS  SPARROW 1417/CHORDANT RELATIONSHIPS few hours when you're stuffed into track “I Can’t Wait.” by Mick Haggerty, was shot Aug. 9-
. ; y | ggerty g
34 | 35|83 | POINT OF GRACE  WORD 26014 POINT OF GRACE your hotel room with your thumb up “The track felt [like] Mavis Sta- 11 in Los Angeles.
- your butt, and you don’t know what  ples, and that was Bonnie’s take on “We have John performing at the
35 | 31|31 | OUT OF EDEN  GOTEE 3818/MYRRH LOVIN' THE DAY to do with yourself. That’s when I it when she heard it,” Hiatt says. triple-A convention in Boulder
RE-ENTRY| SANDI PATTY  WORD 9443 BB FIND IT ON THE WINGS started writing these things, be- ;[She said] ‘You oughta get Mavis [Colo.] on Aug. 25-26,” Skinner says.
cause it was either do that or go taples to cover this.’ [I said] ‘Well, “He’s also going to be doing the ‘E-
THE BROOKLYN TABERNACLE CHOIR o d y - 0 ' . .
@D [Re-entre| THE B0 OKhee 528 PRAISE HIM...LIVE! crazy. next best thing, we’ll get you to sing  Town’ syndicated radio show, which
As a result of writing the songs onit.” goes out to some 120 stations, while
RE-ENTRY| SIERRA  STARSONG 1003/CHORDANT SIERRA : R 5 . . : y
during a long period in transit, Hiatt Gary Louris and Mark Olson of they’re in Boulder. We also plan on

RE-ENTRY| PHIL KEAGGY  SPARROW 51433 TRUE BELIEVER says, there is “a lot of sexual longing  the Minneapolis band the Jayhawks taking John out on a radio promo-

RE-ENTRY| VARIOUS ARTISTS  PSALM 150 BO03/PRAISE HYMN AMAZING GRACE [in them], and leaving—lot§ of leav- also supply harmony vocals on one ti.on tour; we haven't logked up spe-

ing and coming-to and going-from song. cifically where we're going, but that

will be part of the setup of the rec-
ord. We're also looking to target a
[David] Letterman performance for
the week of release.”

She adds, “From the sales stand-
point, we're going to try and work
out a promotion between Camelot
and Princess Cruises, based on the
album title ‘Walk On,”” as in “walk
on water.”

Hiatt says he believes his forth-
coming U.S. tour, set to begin the
first week in October, will fulfill a
creative function as well as a promo-
tional one.

“I have to go on the road now to
write songs. It’s true—we came off
the ‘Perfectly Good Guitar’ tour in
September '94, and I have not writ-
ten a song since. I'm fixin’ to go out
now, and I certainly could stand to
write some new songs.”
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“It doesn’t sell what the top [con-
temporary Christian music] acts
sell,” Beasley acknowledges, “be-
cause it doesn’t get the amount of
shelf space at retail.”

However, Beasley and others in
the industry aren’t complaining, be-
cause, like most niche markets,
Southern gospel has a loyal and vo-
cal following. Beasley says South-
ern gospel acts maintain rigorous
tour schedules all over the country,
well beyond the Southeast, the re-

sic.”

six evenings are $81.

gion that people traditionally view
as the stronghold of the industry.
“At NQC we’ll have attendees from
all over the U.S., as well as Ireland,
New Zealand, Australia, and other
countries,” he says. “I think the
wide appeal speaks well for the mu-

Admission to NQC for the eve-
ning concerts is $14.50 and $10 for
each afternoon showcase. Tickets
for three afternoons are $25 and for

Artists & Music

| tAle

SIRIT

™

by Lisa Collins

LIVE FROM THE HOUSE OF BLUES: “Gospel’s got a
right to be on top sooner or later,” states 65-year-old Clar-
ence Fountain, founder and lead singer of the Blind Boys
Of Alabama. And if Fountain and the House of Blues have
their way, it will be sooner.

The Blind Boys Of Alabama hold the distinction of being
the first act signed to the House of Blues gospel label, which
officially launched with the release of the Boys’ first live al-
bum, “I Brought Him With Me,” distributed by Private Mu-
sic/BMG. The album was recorded live at the House of Blues
in January and shipped to retail Aug. 17.

“If I'd have had my way,” Fountain says, “I would have
cut it in church and given you a real live album. But no one
will ever know the difference. What makes the Blind Boys
who they are is that we can sing to any segment of people,
s0 we're able to hold our own in any category. We recently
sang to more than 40,000 people in Toronto at a jazz fest.
That lets you know we’re not finished yet.”

In fact, it was the Gospel At Colonus, a critically-ac-
claimed New York stage production that debuted on Broad-
way in 1988, that opened the door to wider acceptance for
the group, which has since become a big draw at major jazz
and blues fests around the country. And Fountain believes
his group has more than kept up with gospel’s progression.

States Fountain, “We can do it all—four-part harmony,
five-part harmony, jubilee, contemporary, and we sing tradi-
tional. We're trying to market to the masses of people, not

just to black audiences or the saved, and that’s an advantage
we have with the House of Blues. They've got the TV show,
‘Live From The House Of Blues,” and they’re on 120 radio
stations across the country.”

The group has been with many labels, including Specialty,
Philly International, Vee Jay Records, and Elektra, since
releasing its first record in 1948. Don’t bother to ask how
many albums this release makes—Fountain has lost count.
He'll pin it down to between 35 and 40, with the biggest hit,
“When I Lost My Mother (I Lost The Best Friend 1 Ever
Had),” dropping in 1952.

The group got together at the Talladega, Ala.-based Insti-
tute for the Deaf and Blind in 1937. The preteen Clarence
Fountain was singing in the glee club when he and some
friends—Johnny Fields, J.T. Hutton, Ollice Thomas,
George Scott, and Vel Bozman Taylor—formed the
Happy Land Jubilee Singers. In 1945, they hit the gospel
highway. The Five Blind Boys Of Mississippi were already
in existence in 1948, when Fountain’s group took the name
the Five Blind Boys Of Alabama. A New Jersey promoter
hosted a battle of the Blind Boys, and every night Fountain
duked it out (in song) with the rival group’s lead singer,
Archie Brownlee. The crowds lapped it up while the groups
racked it in. “Now, with Archie passed on,” Fountain says,
“it’s just us.”

IN OTHER LABEL NEWS, Maple Reddick, owner of the
Chicago-based Pentecostal Word Explosion, recently
launched Meek Records. Initial signees are Rev. Clay
Evans & the AARC Mass Choir and Walter Howard &
the Dedicated To Christ Ensemble. Projects from both
acts officially bowed at the Gospel Music Workshop’s annual
confab in Los Angeles last month and will be distributed
through Central South ... Intersound Records recently
pacted with Beracah Records for the distribution of Candi
Staton’s newest recording, “It’s Time,” which was released
Aug. 29.
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Publishing Revenues Hit $5 Billion
1993 Total Is Up 6%, Worldwide Survey Says

@ BY IRV LICHTMAN

NEW YORK—Music publishing rev-
enues reported by 48 territories on a
domestic basis reached $5.03 billion in
1993, led by the U.S., where royalties
were more than $1.10 billion, a 22%
global market share. The global figures
represent a 6% increase over revenues
for 1992.

This is a highlight of the fourth annu-
al International Survey of Music
Publishing revenues, which will soon
find its way to members of the National
Musie Publishers’ Assn. The latter con-
ducted the survey from five more terri-
tories than reported in the 1992 survey.
(The latest available figures are for
1993.)

The report notes that performance-
based income accounted for the biggest
share of revenues, amounting to $2.19
billion, or 43% of the total. Mechanical,
or reproduction, revenues amounted to
$1.89 billion, or 38% of the total. Interest
and investment income was $126.36 mil-
lion, or 3%, and miscellaneous income
reached $243.31 million, or 5%.

As for mechanicals, Japan replaced
the U.S. in the No. 1 position, with
$425 59 million vs. $415.94 million in this
country. While the study indicated that
currency fluctuations between Japan
and the U.S. played a role in Japan’s
showing, the shift also reflects the
Japanese advantage in royalty rates
between the two countries, the NMPA
study says.

“In the U.S., statutory mechanical
royalty rates are currently $.066 per
copy, up from $.0625 for the period cov-
ered by the survey, while Japan royal-
ties are based on a fixed percentage of
the retail sales price of the subject
recordings, which are sold at substan-
tially higher prices than the U.S.,” the
NMPA says. “Similarly, when U.S. col-
lection rates are compared with those of
the European countries—in Europe,
the rate is currently 9.3% of the subject

ongwriters & Publishers

1993 Music INDUSTRY ROVALTIES, THE LEADING COUNTRIES
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recording’s PPD (published price to
dealers)—the positive impact of the Old
World’s long tradition of intellectual
property protection, coupled with its
central licensing, is readily apparent.”

On the overall numbers, Ed Murphy,
president/CEQ of NMPA and the Har-
ry Fox Agency, the association’s me-
chanical collection wing, says, “Once
again this year, the top 10 markets
accounted for almost 90% of reported
revenues, a clear indication that most
legitimate revenues continue to be gen-
erated in those markets with the
strongest copyright laws: the U.S,,
Western Europe, and Japan.”

Adds Murphy, “Still, there are posi-
tive signs of growing worldwide accep-
tance of the importance of copyright
protection. For 1993, a total of 37 coun-

In A Volatile Business, Canada’s
Morning Music Maintains Stability

With 25 years under his belt since
forming Canada’s Morning Music
Limited, stability would seem to have
marked the expe riences of Mark Altman.
But the music publishing business, with
its plethora of buyouts in recent years,
has been anything but stable.

“Despite the many setbacks we
endured due to acquisition by the
majors of publishers we represented,
our company persevered by replacing
lost repertoire quickly and shifting the
emphasis away from radio hits to televi-
sion and corporate video,” says Altman.
Now the sole owner of the company, he
formed Morning Music with produec-
er/manager Jury Krytuik and singer/
songwriter Tom Connors when he was
19.

“I used to say, Whatever we touch—
PolyGram buys. And if they pass on it,
BMG is eager to snap it up,’ ” Altman
says. He notes that his biggest loss was
the standard-filled Welk Music Group,

which he represented for 14 years until
1988 when it was acquired by—you
guessed it—PolyGram.

“The catalog was 60% of our business,
and it happened at a time I was facing
the ownership crisis in the company,” he
says. “I took a gamble investing all my
savings to secure full ownership in the
company, and then in 1989 I made a deal
with a new small company that showed
promise—Major Bob Music, which
needed help to break a young newcomer
named Garth Brooks in Canada. The
deal helped make 1994 our best year
ever, but now it’s over, so we’re looking
for the next lucky break.”

On the issue of industry consolidation,
Altman believes it has “stifled and
diminished the opportunities for getting
new blood in the industry. Many copy-
rights are split four ways, with an
administrator for each party. Printing
all the copyright details will soon take up

(Continued on page 76)

tries, seven more than in the 1992 study,
reported annual royalties of at least $1

million.”
After the U.S,, Germany ranked sec-
(Continued on page 76)

Zomba Buys Music Editing Co. The
Zomba Group of Cos., via its Zomba
Music Services unit, has acquired
Segue Music Inc., the Hollywood,
Calif.-based independent film and
video music-editing operation, which
will continue to be operated by Daniel
Allan Carlin (the son of the founder)
and Jeffrey Carson. In addition to
music editing, Segue also deals in
music supervision, temp tracks, prere-
cords, playbacks, soundtrack produc-
tion, and consulting work. Shown
signing the deal, from ieft, in the back
row, are Neil Portnow, VP of West
Coast operations for Zomba, and Ivan
Gavin, Zomba senior VP of finance
and administration. In front row are
Carson, Segue president/COO, and
Carlin, Segue’s chairman/CEO.

NO.T SONG CREDITS

R I T E R

HOT 100 SINGLES
GANGSTA'S PARADISE (FROM “DANGEROUS MINDS") + Artis Ivey, Jr., Larry Sanders, Doug
Rasheed * T-Boy/ASCAP, O/B/O Itself/ASCAP, Boo Daddy/ASCAP, Larry Sanders/BMI,
Jobete/ASCAP, Black Bull/ASCAP

HOT COUNTRY SINGLES & TRACKS
| LIKE IT, | LOVE IT * Steve Dukes, Jeb Stuart Anderson, Markus Hall + Emdar/ASCAP, Texas
Wedge/ASCAP, Rick Hall/ASCAP

HOT R&B SINGLES
YOU ARE NOT ALONE ° R. Kelly = Zomba/BMI, R. Kelly/BMI

HOT RAP SINGLES
GANGSTA'S PARADISE (FROM “DANGEROUS MINDS") - Artis Ivey, Jr., Larry Sanders, Doug
Rasheed + T-Boy/ASCAP, O/B/O Itsel{/ASCAP, Boo Daddy/ASCAP, Larry Sanders/BMI,
Jobete/ASCAP, Black Bull/ASCAP

HOT LATIN TRACKS
TU SOLO TU - Felipe Valdez Leal * Peer Int'l./BMI

- U s L E HOE W

For Cherry Lane, Gurwicz’s
TV Production Is A Keeper

ROCKIN’ THE BOAT: For Cherry
Lane Music, easing into TV production
wasn't an easy experience, but it proved
“profitable,” so the music publisher/
print company has decided to make it a
permanent part of its creative output.

In charge of the division—and, as it
turned out, she is also a contributing
producer—is senior VP Aida
Gurwicz, who handles publishing
and print activities, too.

“While at MIDEM, I was appro-
ached by a German company,
Euroarts Entertainment, about
Cherry Lane getting involved in TV
profiles of artists with interesting
careers. I told them that we were, of
course, into rock as publishers, but had
no experience in TV. I did say, howev-
er, that it sound-

Statue of Liberty when arriving as
immigrants to the U.S. several years
after World War I1, he told Aida, “Here
you can do anything you want.” That
view of their new country taught her
not to be a quitter, she says.

SUIT: Mark Sebastian, a co-writer,
at age 14, with his brother John
Sebastian and Steve Boone, of the
1966 Lovin’ Spoonful hit “Summer
In The City,” says he is getting half or
less of the royalties that are due him in
on the song, he claims in an action
against Trio Music and Alley Music in
U.S. District Court in San Francisco.
According to Mark Sebastian, whose
brother and Boone were members of
the group, each agreed to a one-third

share in the

ed intriguing.” song, and no

The first documnent exists
effort in this that gives the
regard, after defendants,

about 18 months
of producing in

which are sue-
cessor compa-

her spare time, nies to the origi-
was launched in nal publisher,
May on the by Irv Lichtman Faithful Virtue
Disney Chan- Music, a share
nel's “Going in his rights to

Home” series; it was a profile of
Robbie Robertson, which eventually
earned two Emmy nominations. “It
was an expensive, but profitable ven-
ture,” says Gurwicz, adding that the
licensing of some footage, including
“lost performances” from Woodstock
and the 1966 Bob Dylan documen-
tary, “Eat The Document,” proved
“extraordinarily expensive.”

Gurwicz says that she is negotiating
with other major artists, and, because
of a positive experience with the Disney
Channel, some future projects are like-
ly to appear on that outlet. Of course,
Gurwicz adds, it would be nice to have
Cherry Lane-associated writer/artists
on board, but that isn’t a priority.
“We've got lots of heavy metal acts, but,
generally speaking, audiences for
metal don’t want to hear a lot of dialog.
And those acts don’t have that long a
history in the business.” Inmore-direct
music ties with TV and film, Cherry
Lane’s TV library includes the owner-
ship and administration of the music
from “Beauty And The Beast,”
“Cobra,” and “Real Stories From The
Highway Patrol,” aswell as film and TV
libraries of New World Pictures, Trans
Atlantic Films, ACI, Kushner-Locke,
and Hearst Entertainment.

As she and her father looked at the

the song. “Summer In The City” was
recently renewed by the publishers
after its first 28-year term, effective
January 1995. Mark Sebastian, who
administers his own songs through
Mark Sebastian Music (BMI) and
Bleecker Street Music (ASCAP),
seeks a declaration of his undivided
one-third ownership in the song and
undetermined damages.

ARABIAN RIGHTS: Tony Gimbel,
who operates Gimbel Music in Los
Angeles, says his company has
obtained publishing rightsto four songs
that his father, Norman Gimbel, co-
wrote for the new Miramax animated
feature “Arabian Knight.” With music
by Robert Folk, the film features the
voices of Matthew Broderick,
Jennifer Beals, Eric Bogosian,
Jonathan Winters, and the late
Vincent Price. The soundtrack was
released Aug. 28 on Milan Records.

PRINT ON PRINT: The following
are the best-selling folios from Warner
Bros. Publications:

1. Green Day, “Dookie.”

2. Grateful Dead, “Anthology.”

3. “John Michael Montgomery.”

4. Van Morrison, “Guitar Anthology.”
5. Celine Dion, “Songbook.”
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Tony Visconti’s Passion For Music Transcends Time And Place

H BY PAUL VERNA

NEW YORK—As soon as Tony Vis-
conti finished his first professional
gig as a musician, at the tender age
of 13, he was hooked. “I couldn’t
believe I was being paid for having so
much fun!” he recalls, with dis-
cernible glee.

Today, 38 years
later, Visconti con-
tinues to exude a
child-like enthusi-
asm for his craft—
which has grown
to encompass pro-
duction, orchestra-
tion, arranging,
songwriting, and
performing on var-
ious instruments.
The quote on his
online profile echoes his first memo-
ry of playing professional music: “I
can’t believe I am paid to practice my
hobby.”
Over the past four decades, Vis-
conti’s hobby/career has taken him to
faraway and high-up places. In a life
at the nucleus of the British rock uni-
verse, he has racked up innumerable
hits with such stars as Mare Bolan,
David Bowie, Badfinger, the Strawbs,
Gentle Giant, Argent, the Boomtown
Rats, Mary Hopkin, Thin Lizzy, and
Wings.

The irony of Visconti’s British con-
nection is that—despite a residual
accent from his 23-year sojourn in
the U.K.—he is as American as the
Brooklyn Bridge. In fact, he was
born in Brooklyn, N.Y., on April 24,
1944, to Josephine Visconti, a house-
wife, and Anthony Visconti, a car-
penter who is also an accomplished
accordion and harmonica player.

From an early age, Tony Visconti
was encouraged to pursue his passion
for music. He started playing the
ukulele at age 5, reading over his
father’s shoulder as Dad played tra-
ditional Italian songs, such as “Sor-
rento” and “O Sole Mio.”

Within a few years, young Tony’s
hands grew to a size where he could
grip a guitar, so he graduated to the
six-string and enrolled in classes
with noted classical guitar teacher
Leon Block. Under Block, Visconti
learned two skills that would prove
essential to his career: playing gui-
tar and reading music. (The latter
discipline would serve him particu-
larly well on the many orchestral
recording sessions he would under-
take.)

Visconti’s formal training in clas-
sical musie did not prevent him from
falling under the spell of rock’n’roll,
however. By his early teens, he was
playing in bands that combined the
new sounds of Buddy Holly and
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Producer extraordinaire Tony Visconti, shown at the Soundtracs Solo MIDI con-

sole in his home studio.

Chuck Berry with the traditional pop
of Tin Pan Alley, a jazz vibe, and the
Italian folklore he had absorbed from
his father.

The band with which Visconti
earned his first paycheck was Ricar-
do & the Latineers, a slick outfit that
played the lucrative Catskills Moun-
tains circuit at a time when virtually
every hotel and ballroom in the area
had a “society” band and a Latin
music band. Thus, Visconti supple-
mented his already ample musical
education with montunas, pachangas,
boleros, and other genres that would
inform his later work.

NEW YORK

AT MYSTIC RECORDING on Stat-
en Island, producers Rodney and Fred
Jerkins overdubbed and mixed pro-
jects for Atlantic artist Tony Kutris
and Mercury artist Gina Thompson;
the session was done on an SSL 4080
G and engineered by Dexter Simmons
and assisted by Brenda Ferry. Also at
Mystie, Giant Records act Big Moun-
tain worked with producer Hendell
Tucker, engineer Yianni Papadopou-
los, and Nickos Teneketzis.

LOS ANGELES

AT FUTURE DISC SYSTEMS, Eddy
Schreyer mastered Tracy Chapman’s
upcoming, Don Gehman-produced
album, “New Beginning,” for Elektra;
Steve Hall mastered Heather Nova’s
“Oyster” for Work Group/Sony; and
Tom Baker mastered the “Virtuosity”
soundtrack for MCA.

NASHVILLE

AT WOODLAND DIGITAL, Mandy
Barnett mixed an Asylum Records
project with producer/engineer Kyle
Lenning; producer Cheryl Rogers
and engineer Ronnie Brookshire
worked on the Warner Bros. project
“Sisters”; Pam Tillis worked on a self-
produced Arista session with co-pro-
ducer/engineer Justin Niebank; and
Kathy Lee Gifford mixed a Warner
Bros. project with producer Jim Ed
Norman and engineer Eric Prestidge
... At the Musie Mill, Mark Luna

mixed a Polydor release with produc-
er Buddy Cannon and engineers Bob
Bullock and Terry Bates, and Alison
Krauss & Union Station overdubbed
and mixed a Rounder project with
engineers Gary Pechosa and Bates . ..
Producer Jim Ed Norman and engi-
neer Eric Prestidge worked on the
Warner Bros. project “Loony Tunes”
at Woodland Digital. Also at Woodland,
Luther Barns overdubbed an Atlanta
International project with producer/
engineer Joe Neal; Bobby, Archy &
Vicki worked with producer Calvin
Owens and engineer Marc Frigo on
an upcoming project; and Falcon’s Pre-
Season overdubbed a project with pro-
ducer Cheryl Rogers and engineer
Ronnie Brookshire.

OTHER LOCATIONS

THE ARLYN/PEDERNALES studio
complex in Austin, Texas, has been
busy with several projects. At Arlyn,
Jimmie Dale Gilmore worked on an
Elektra project with producer Gerf
Morlix and engineer Stuart Sullivan;
the Meat Puppets worked with pro-
ducer Paul Leary and engineer Sulli-
van on an upcoming release; and Steve
James worked on an Antones Records
project, with Sullivan engineering. At
Pedernales, Justice Records act
Reverend Horton Heat worked with
producer Randall Jamail and engi-
neer Larry Greenhill, Kaz Kazenoff
worked on a self-produced Black Top
Records release with engineer Sulli-
van, and Todd Snyder worked on a
Margaritaville/MCA project with pro-

ducer Mike Utley and engineer Sulli-
van . .. At the Rocket Lab mastering
studio in San Francisco, Paul Stub-
blebine mastered a project for new-
comer Amy X Neuberg & Men for
Racer Records; also at the Rocket Lab,
Michael Romanowski mastered the
debut album for local band Lilyvolt,
and Ken Lee mastered a project for
Bandersnatch for release through
Oakland rap indie Dogday Records.

Please send materidd for Audio Track
to Paul Verna, Pro Audio/Technology
Editor, Billboard, 1515 Broadway New
York, N.Y. 10036; fax: 212-536-5358.

Phillips And Sony, Together Again.
Singer/songwriter Chynna Phillips
works on her upcoming EMI Records
project at Sony Music Studios in New
York. Among the project's producers
and songwriters are Peter Lord and
Jeff Smith of the Family Stand, Rick
Nowels, Desmond Child, and Elliot
Wolf. The album is scheduled for a fall
release.

After an arduous, dues-paying
stint with the Latineers, Visconti fin-
ished high school and went to work in
the New York demo studio eircuit,
which he remembers as “shady.”

He says, “I was in and out of little
studios all up and down 48th Street.
I had a few records come out and dis-
appear, but once I started recording,
the magic of making the record just
thrilled me to no end. Things like
overdubbing just blew my mind—how
I could play two guitar parts or sing
a harmony with myself. This, to me,
was the best job in the world . . .if I
could only get it.”

For all his wide-eyed wonderment
with recording, Visconti got into pro-
duction indirectly. His real goal, he
says, was to be a songwriter and a
rock star.

He and his first wife, Siegrid,
formed a songwriting partnership
that was successful enough to land
them a publishing deal with the New
York-based Howard Richmond Orga-
nization. However, despite moderate
success with a parody titled “Long
Hair,” Visconti’s songwriting was
overshadowed by his genius in the
studio.

“One day I got called into my pub-
lisher’s office, and he said, ‘I love
your demos, but I don’t like your
songs,” ” recalls Visconti. “I was very
depressed, but the next minute he
said, ‘But I would like you to be the
house record producer. I'm starting
a label, and I think you're the guy to
doit.””

Visconti accepted the job whole-
heartedly and set up shop in the
Richmond demo studio on Columbus
Circle. Coincidentally, the famed
Atlantic Records studios were in the
same building, a few floors above.
Through a friend at Atlantie, Viscon-
ti sneaked into sessions by the likes
of Aretha Franklin and King Curtis,
produced by the legendary team of
Ahmet Ertegun and Jerry Wexler.

Visconti’s big break came when
then up-and-coming British produc-
er Denny Cordell happened into the
Richmond office.

“He had just produced [Procol
Harum’s] ‘A Whiter Shade Of Pale,””
says Visconti. “He introduced himself
and asked me what I did, and I said,
‘I’'m the house record producer.’ He
said, ‘Well, you’re my American
cousin, because I'm the house record
producer for this very same company
in London.””

Impressed by Visconti’s production

and arranging skills, the late Cordell
“borrowed” the young upstart to
serve a stint in London as his assis-
tant.

“A psychic had already told me I
was going to live in London, and I
landed at Heathrow with four gui-
tars,” says Visconti.

At Cordell’s urging, Visconti ven-
tured out into the London club scene
to try to recruit talent for the Regal
Zonophone label, which Cordell was
launching under the auspices of
Essex Music (the Richmond affiliate
in London). Visconti’s first find was
an eccentric singer/songwriter
named Mare Bolan.

“I went into a club called U.F.O.
and I heard Mare Bolan’s voice drift-
ing up the stairwell,” recalls Viscon-
ti. “It was that lovely, quivering,
bluesy voice that he had. There were
300 kids around the stage, silent, and
I had never seen 300 kids silent
before. It was like a religious experi-
ence, and I was sucked in. I finally
went up to the front of the stage, and
I looked at this beautiful little guy
with this strange voice, and I
thought, ‘This guy is a star!” ”

After Bolan and Steve Peregrine
Took, his partner in the duo they
called Tyrannosaurus Rex, audi-
tioned for Visconti and Cordell at the
Essex offices, Cordell agreed to sign
the group as the company’s “token
underground act,” remembers Vis-
conti. Accordingly, Cordell refused to
spend more than a modest 400
pounds to make Tyrannosaurus
Rex’s debut, the oddly titled “When
People Were Fair And Had Sky In
Their Hair, But Now They’re Content
To Wear Stars On Their Brow.”

The critical success of that record,
combined with Visconti’s American-in-
London cachet, made the producer a
magnet for underground talent, most
notably another London eccentric
named David Bowie. Introduced to
Bowie by Essex Music head David
Platt, Visconti found in the young artist
an instant soul mate.

“The day we met, we hit it off as
incredibly good friends,” says Vis-
conti. “We spent the whole day
together and discovered we had many
common interests, like Tibetan Bud-
dhism and a love for black-and-white
art films from Poland. We also liked
many of the same underground
bands, like the Mothers Of Invention
and the Velvet Underground.”

Visconti was the natural choice to
produce Bowie’s next album, “Space
0Oddity” (on which Visconti did all
songs but the title track), and that
collaboration marked the beginning
of a decadelong partnership that
yielded such groundbreaking works
as “The Man Who Sold The World,”
“Diamond Dogs,” “Young Ameri-
cans,” “Low,” “Heroes,” and “Scary
Monsters.”

In addition to the bulk of Bolan’s
and Bowie’s output from the late "60s
through the end of the "70s, Visconti
produced the album “Earth Song,
Ocean Song” by Paul McCartney pro-
tégée Mary Hopkin (to whom Vis-
conti was married from 1971 through
1980); and works by Badfinger, the
Strawbs, Gentle Giant, Osibisa, Gas-

(Continued on next page)
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STUDIO ACTION

PRODUCTION CREDITS FOR BILLBOARD’S NO. 1 SINGLES (WEEK ENDING SEPTEMBER 9, 1995)

CATEGORY | HOT 100 R&B COUNTRY ALBUM ROCK RAP
TITLE GANGSTA'S YOU ARE NOT SOMEONE ELSE'S | AND FOOLS GANGSTA'S
Artist/ PARADISE ALONE STAR SHINE ON PARADISE
Producer Coolio Feat. L.V./ Michael Jackson/ Bryan White/ Brother Cane/ Coolio Feat. LV/
{Label) D. Rasheed R. Kelly B. Walker Jr. M. Frederiksen D. Rasheed |
(MCA) M. Jackson K. Lehning Brother Cane (MCA)
(Epic) (Asylum) (Virgin)
RECORDING ECHO SOUND CHICAGO RECORD- | NIGHTINGALE TRICLOPS SOUND | ECHO SOUND
STUDIO(S) (Los Angeles) ING COMPANY (Nashville) (Atlanta, GA) (Los Angeles)
Engineer(s) Bob Morse (Chicago, iL) Joseph Bogan Jeff Tomei Bob Morse
Bruce Swedien
Peter Mokran [ |
RECORDING | Trident Vector Neve VR 72 | Helios Neve 8088 MK Il | Trident Vector !
CONSOLE(S) | with Flying Faders |
MULTITRACK/ | Studer A827 guder A827 Studer A820 Studer ABOO MK 11 | Studer A827 |
2-TRACK |
RECORDER(S) |
{Noise reduction) { | ) 1 |
STUDIO | Echo Custom Sounds | Lakeside with TAD | Tannoy Little Gold | Tannoy System 10 Echo Custom Sounds
MONITOR(S) | TAD DMT/
‘ Yamaha NS10M
] 1 !
MASTER TAPE | Ampex 499 1 3M 996 Ampex 499 Ampex 467 Ampex 499 :
J
MIX DOWN ENCORE ] RECORD ONE | MORNINGSTAR LARRABEE WEST ENCORE I
STUDIO(S) (Los Angeles) (Los Angeles, CA) ‘ (Hendersonville, TN) | {(Los Angeles) (Los Angeles)
Engineers(s) Kevin Davis Bruce Swedien Bill Schnee Tim Palmer Kevin Davis
CONSOLE(S) | SSL 4000G SSL8000 G Plus | DDA AMR 24 | ssL 40006 SSL 4000G
| | with Ultimation .
MULTITRACK/ | Studer A827 Studer AB00 MK Iil/ | Otari MTR-90 MK I | Studer ABO Studer A827
2-TRACK- Sony 3348
RECORDER(S)
{Noise reduction)
STUDIO Custom Vincent Oceanway Custom [ Yamaha NS10, Custom Augsperger | Custom Vincent |
MONITOR(S) Van Hoff | Tannoy Gold with Van Hoff
Mastering Lab |
MASTER TAPE | Ampex 499 3M 996 Ampex 456 Ampex 499 Ampex 499
MASTERING HIT FACTORY BERNIE GRUNDMAN| MASTERING LAB FUTURE DISC HIT FACTORY
(ALBUM} MASTERING Bernie Grundman Doug Sax Eddy Schreyer MASTERING
Engineer Herb Powers Herb Powers
PRIMARY CD MCA Sony WEA EMI . MCA '
REPLICATOR Manufacturing Manufacturing Manufacturing Manufacturing Manufacturing
(ALBUM]
|
PRIMARY TAPE | MCA Sony WEA ] EMI . MCA '
DUPLICATOR Manuufacturing Manufacturing Manufacturing Manufacturing Manufacturing
(ALBUM}

Contemperary & Dance appear in rotation.

i .
© 1995, Billboard/BPI Communications, Hot 100, R&B & Country appear in this feature each time; Album Rock, Modern Rock, Rap, Adult

Ampex Recording Media Corporation -

MORE ALBUMS
GO GOLD ON AMPEX
THAN ON ALL OTHER TAPES

PUT TOGETHER
AMPEX

- Reduwood City, California 94063 -

A MASTER OF ENGINEERING

401 Broadicay, M.S. 22-02 Bl

(415) 367-3809
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works, Ralph McTell, Tom Paxton,
Argent, Thin Lizzy, Iggy Pop (“The
Idiot,” with Bowie), the Radiators,
Rick Wakeman, Hazel O’Connor, the
Boomtown Rats, the Stranglers, John
Hiatt, Elaine Paige, Difford &
Tilbrook, Adam Ant, U2, the Moody
Blues, and French alternative rock
duo Les Rita Mitsouko.

Visconti gained such an unshak-
able reputation as the preeminent
“British rock” producer of the peri-
od that he remained in London until
1989—slightly overstaying his six-
month assignment with Cordell (who
left London in 1971 to pursue his own
stellar career in the U.S. and points
beyond).

Visconti returned home in 1989
and married May Pang, another vet-
eran of the rock’n’roll community,
who is best known for her liaison with
John Lennon in the early ’70s.

Visconti has since produced more
material for the Moody Blues and
Les Rita Mitsouko and has worked
with the Alarm, the Pleasure Bombs,
Louis Bertignac, and Mare Lavoine,
among others. He also arranged and
conducted string sessions for the lat-
est Debbie Gibson album.

But the project in which Visconti
has made the greatest time invest-
ment is an album by unsigned female
singer/songwriter Alex Forbes.
Recorded almost entirely in Viscon-
ti’s apartment studio in the Upper
East Side of Manhattan, N.Y., the
Forbes project has re-introduced the
veteran producer to his first love:
songwriting.

“My real breakthrough in the
recording business was as a writer,
and I feel like I’ve been waylaid now
for about 28 years,” he says. “I mean,
if I had opposed my boss and said, ‘No,
I'm going to stick to writing,” things
might have been different. But when
he said, ‘I don’t like your songs,’ I took
this alternative route, which has been
a wonderful career. I love producing,
but Alex has got me on the writing
beam again.”

Asked how he would like to spend
the remainder of his career, Visconti
says, “I'd love to selectively produce
people. I'd like to work with someone
of the caliber of Paul Simon, for obvi-
ous reasons. My expertise is up to that
level where I can make a very compli-
cated, very serious album.

“I'm always keeping my antennae
out to somebody who could use my 35
years of experience, and I hate it,
because Phil Ramone gets all those
jobs!” says Visconti, laughing. “I could
just do his overflow . . . easily!”

On the other hand, Visconti would
like to continue working with lesser-
known artists, such as Forbes. “If I
find a young band or a young artist
that’s talented, that would be an equal
turn-on for me,” he says.

Among the obstacles he struggles
with—besides “the British thing”-—is
an onslaught of Bolan and Bowie
wannabes.

“A lot of grungy bands think I carry
the T. Rex sound in my back pocket
and that I can make them sound like
David Bowie,” he says. While Viscon-
ti says he is not opposed to working
with artists who draw inspiration
from those two icons, he insists on a
high level of musicianship and profes-
sionalism in all his musical endeavors.

“I just don’t have the tolerance for
a grungy band that can’t even tune
their guitars, and the singer’s work-
ing toward an early death,” he says.

As an orchestrator, Visconti is also
eager to write original scores for film
and television. He co-wrote the music
for “Star Cops,” a BBC sci-fi series,
with Justin Hayward of the Moody
Blues.

Like many producers, Visconti
enjoys working in the comforts of
home. His studio boasts an array of
top-of-the-line digital and MIDI gear,
plus vintage guitars, basses, and
mikes. He records through a Sound-
tracs Solo MIDI 32-input, 8-bus con-
sole onto three Alesis Adats con-
trolled by a BRC, and he masters onto
a Panasonic SV-3700 DAT recorder.
Among his keyboard and sound mod-
ules are Akai 8900 and S1000 units
an Emu Proteus/2, Korg Wavestation
SR, Roland Jupiter 8 (with MIDI),
Roland JV-1080, and Reland MKS 20
Piano. Signal processors include units
from Alesis, Lexicon, and Yamaha;
various compressors and gates; a
Manley Direct Tube Interface; and an
RSP Saturator. The studio is moni-
tored through Alesis Monitor One
speakers.

Visconti’s impressive mike collec-
tion includes two Neumann U8Ts, an
Audio Technica AT 4033, and other
high-end models. He also owns 12 vin-
tage and nonvintage guitars and bass-
es, which are proudly on display on
the floor of the studio.

A staunch advocate of digital
recording and editing, Visconti works
on Digidesign Sound Designer IT and
Emagic’s Notator Logic Audio on a
Mac Centris 650. His son, Morgan—a
musician and studio expert himself—
helps Dad with some of the computer
applications of the studio.

Although home offers comforts that
are alien to big, commerecial facilities,
Visconti says he likes “nothing better
than to sit in that ‘Star Trek’ situation
with that Neve wrapped around me.”

Hearing him describe the joys of
making records, whether at home or
aboard the Starship Enterprise, one
gets the sense that musie is a hobby
from which Tony Visconti will never
retire.

Stones Roll Into Brooklyn. Shown
seated behind the console at the mix-
ing sessions for the Rolling Stones’
upcoming Virgin Records live album,
from left, are producer Don Was; his
assistant, Jane Oppenheimer; and
engineer Ed Cherney. Standing
behind them is assistant engineer
Ronnie Rivera. The sessions were
mixed on the classic Neve 8078 at
Brooklyn Recording Studios in Los
Angeles and processed with PRO
Spatializer. (Photo: David Goggin)
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WHILE IT TAKES APPROXIMATELY

4L MILLION YEARS FOR A LUMP OF COAL

TO TURN INTO A DIAMOND,

STUDIO CONSOLE TECHNOLOGY WILL

EXPERIENCE A SIMILAR METAMORPHOSIS

DURING 4 DAYS IN OCTOBER.

Check out Booth 144 at the AES Show for a first look at our revolutionary new digital console.
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| CALENDAR

A weekly listing of trade shows, con-
ventions, award shows, seminars,
and other events. Send information
to Calendar, Billboard, 1515 Broad-
way, New York, N.Y. 10036.

SEPTEMBER

Sept. 12, EI Premio ASCAP Latin Music
Awards, Fontainebleau Hilton Hotel, Miami
Beach, Fla. 212-621-6232.

Sept. 13, Update On Southeast Asia,
panel presented by the Assn. of Independent
Music Publishers, Hotel Sofitel Ma Maison,
Los Angeles. 818-842-6257.

Sept. 14, T.). Martell Foundation 20th
Anniversary Gala And Humanitarian Award
Dinner, honoring Clive Davis, New York Hil-
ton, New York. Muriel Max, 212-245-1818.

Sept. 15, “New Technologies And Music
Uses—Your Worst Nightmare Or A Dream
Come True?,” seminar presented by the
Assn. of Independent Music Publishers, Holi-
day Crowne Plaza, New York. 212-758-6157.

Sept. 16-18, Focus On Video '95, Interna-
tional Centre, Mississauga, Ontario. 416-
531-2121.

Sept. 16, Second Vocal Tech Seminar,
presented by the Atlanta chapter of NARAS,
Grand Hotel, Atlanta. 404-249-8881.

Sept. 18, Hollywood In Cyberspace, con-
ference on online services and interactive
media and how they can benefit the enter-
tainment industry, Pacific Design Center, Los
Angeles. Nina Steiner, 310-288-3425.

Sept. 18, Songwriter's Pro Workshop
And Panel, sponsored by the Chicago chap-
ter of NARAS, Dome Room, Chicago. 312-
786-1121.

Sept. 18-22, International Bluegrass
Music Assn. Trade Show And Convention
(including the International Bluegrass Mu-
sic Awards Show on Sept. 21), Ramada Re-
sort and Convention Center, Owensboro, Ky.
502-684-9025.

Sept. 21, Chasing And Collecting Your
Money, seminar on royalty compliance pres-
ented by the Los Angeles chapter of NARAS,
A&M Sound Stage, Los Angeles. 310-392-
3777.

Sept. 22-24, International Bluegrass
Music Assn. Bluegrass Fan Fest '95,
English Park, Owensboro, Ky. 502-684-9025.

Sept. 23, 17th Annual Georgia Music
Hall of Fame Awards, World Congress Cen-
ter, Atlanta. Reba Lacks, 404-656-7575.

Sept. 30, BMI Country Awards Dinner, lo-
cation to be announced, Nashville. 212-586-
2000.

FOR THE RECORD

Japanese producer Tetsuya Ko-
muro has not written any songs
for Yoshiki of X from Japan, nor
been involved with the production
of any of the hit songs that Yoshiki
has released as a solo artist or as
a member of X from Japan. Ko-
muro’s work with Yoshiki was des-
cribed incorrectly in the Japan
Spotlight in the Aug. 5 issue.

Due to an editing error, the
Sept. 9 story “Sizing Up Multime-
dia Packaging” misstated Arista’s
involvement to date in enhanced
CDs. The label released one of the
first such titles, Sarah McLach-
lan’s “Freedom Sessions.”

OCTOBER

Oct. 1-8, International Assn. Of African-
American Music Foundation Global Confer-
ence To London, (including the U.K./U.S.
Symposium at Kensington Town Hall on Oct.
7) various locations, London. Dyana Williams,
610-664-1677.

Oct. 2, ASCAP Country Awards, Opryland
Hotel, Nashville. 615-742-5000.

Oct. 4, Country Music Assn. Awards,
Grand Ole Opry, Nashville. 615-244-2840.

Oct. 5, SESAC National Performance Ac-
tivity Awards, Springhouse Golf Club, Nash-
ville. 615-320-0055.

Oct. 5-8, Audio Engineering Society 99th
Convention, Jacob Javits Convention Center,
New York. 212-661-8528.

Oct. 5-9, Third Annual “How Can | Be
Down?” Hip-Hop Conference, sponsored by
Peter Thomas Entertainment with panels by
the Rap Coalition, various locations, Miami
Beach, Fla. 212-229-5273.

QOct. 7-8, Third Annual Michael Bolton
Foundation Celebrity Tennis Classic, Soft-
ball Game And Black Tie Gala, benefiting
the Michael Bolton Foundation to assist
women and children at risk from the effects
of poverty and abuse, various locations,
Stamford, Conn. 203-483-6463.

Oct. 7-10, American Academy of Chil-
dren’s Entertainment Educational Confer-
ence, Orange Country Convention Center,
Orlando, Fla. 914-993-9200.

Oct. 12-14, Billboard/Monitor Radio
Conference And Awards, Marriott Marquis,
New York. 212-536-5002.

Oct. 16, 13th Annual Academy Of Coun-
try Music Bill Boyd Golf Classic, benefiting
the T.J. Martell Foundation, AmFAR, and the
Shriners Hospital for Crippled Children, De
Bell Golf Course, Burbank, Calif. 213-462-
2351

Oct. 18, WOMEX '95, conference and trade
show for world music, European Parliament
Buildings complex, Brussels. 011-32-3-455-
6944.

Oct. 19-21, 20th Annual Friends Of Old-
Time Radio Convention, Holiday Inn North,
Newark, N.J. Jay Hickerson, 203-248-2887.

Oct. 20-22, Women In Music Business
Assn. Second Convention, location to be an-
nounced, Nashville. 615-251-3101.

Oct. 20-25, NARM Wholesalers Confer-
ence, Arizona Biltmore, Phoenix. 609-596-
2221

Oct. 21, How To Start And Grow Your
Own Record Label Or Music Production
Company, seminar sponsored by Music
Business File, Holiday Inn-Brookline/Boston,
Boston. 508-526-7983.

Oct. 21, How To Start And Run Your Own
Record Label, presented by Revenge Pro-
ductions, New Yorker Hotel, New York. 212-
688-3504.

Oct. 22-24, European Dance Music Con-
vention, Jolly Hotel Carlton, Amsterdam.
011-44-31-2154-25187.

Oct. 23-Nov. 3, Museum Of Television &
Radio First Annual Radio Festival, an eight-
week series of seminars and broadcasts, Mu-
seum of Television & Radio, New York. 212-
621-6709.

Oct. 24-26, East Coast Video Show,
Trump Taj Mahal, Atlantic City, N.J. Diane
Stone, 203-256-4700 x124.

Oct. 24-26, REPLItech Asia, Singapore [n-
ternational Convention and Exposition Centre,
Singapore. 212-643-0620.

Oct. 26, Fourth Annual Salute To Excel-
lence Awards Dinner, in recognition of Black
Radio Month, honoring Radio One CEOQ/owner
Cathy Hughes, New York Sheraton Hotel &
Towers, New York. 212-222-9400.

Oct. 26, Dance Music: Who's The Real
Star?, seminar presented by the New York
chapter of NARAS, location to be announced,
New York. 212-245-5440.

Oct. 27-29, Songwriters Expo 18, pres-
ented by the Los Angeles Songwriters Show-
case and the National Academy of Songwrit-
ers in conjunction with the Creativity In
America '95 Expo, Universal City Hilton, Uni-
versal City, Calif. 213-467-7823.

Oct. 30-31, Creating Interactive Enter-
tainment: The Second East Coast Develop-
ers Conference, presented by Alexander &
Associates, Rihga Royal Hotel, New York.
212-684-2333.

NOVEMBER

Nov. 1, “Spirit Of Life” Award Gala, hon-
oring Allen J. Grubman of Grubman, Indursky,
Schindler & Goldstein, presented by the Mu-
sic and Entertianment Industry Chapter of the
City of Hope, Century Plaza Hotel, Los
Angeles. Scott Goldman, 213-626-4611
x6540.

Nov. 2, Second T.). Martell Wine And
Music Aficionado Dinner, Burden Mansion,
New York. Terry Ellis, 212-246-6644.

Nov. 2, ITA Seventh Annual Magnetic &
Optical Media Seminar, Mark Hopkins Hotel,
San Francisco. 212-643-0620.

Nov. 7, 10th Annual Washington Area
Music Awards, Washington Hilton Ballroom,
Washington, D.C. 703-237-9500.

Nov. 8-10, Billboard Music Video Con-
ference, Loews Santa Monica Beach Hotel,
Los Angeles. 212-536-5002.

Nov. 9-10, On Demand Digital Delivery
Conference, covering electronic distribution
of print, media and software, presented by
Knowledge Industry Publications Inc., Hyatt
Regency, San Francisco. 914-328-9157.

Nov. 11, Juvenile Diabetes Foundation
Presents the 23rd Annual Promise Ball,
Honoring Tony Bennett, Waldorf-Astoria Ho-
tel, New York. 212-689-2860.

Nov. 13, Children’s Music Grows Up,
seminar presented by the New York chapter
of NARAS, location to be announced, New
York. 212-245-5440.

Nov. 15-18, 11th JazzTimes Convention,
Loews New York Hotel, New York. 301-588-
4114 x10.

2l A

Charitable Fashion. NARAS president/CEQ Michael Greene thanks artist Donna
Summer for raising money for MusiCares, NARAS’ charitable foundation, by
designing a special limited edition scarf. Proceeds from sales of the scarf are
being given to MusiCares. Shown celebrating the charity event at the opening of
Giorgio Beverly Hills' expanded flagship store on Rodeo Drive, from left, are
Summer; Ric Ocasek, producer and former leader of the Cars, and his wife,
model/actress Paulina Porizkova; Greene; and Lind aLoRe, Giorgio president/

CEO.

NEW COMPANIES

Uncle Garvey Publicity, formed by
Garvey Rich. An entertainment PR
firm with clients including Flip Side
Records, Seconds Magazine, the Ze-
ros, and D Generation. 256 E. 10th St.,
Suite 16, New York, N.Y. 10009; 212-
387-8935.

Murrah*Rich*Baierle Interna-
tional, formed by Roger Murrah, Ellis
Rich, Rolf Baierle, and Carol Lindsey
Vincent. A consortium of independent
publishers with offices in Nashville,
London, and Hamburg. The company
will offer such services as filing for
copyrights, licensing, royalty account-
ing, performing rights clearances, and
administrative services. 1018 17th
Ave. South, Suite 6, Nashville, Tenn.
37212; 615-327-1274.

S.B. Management, formed by Ri-

| GOOD WORKS

BOOK HELPS HOMELESS: More
than 100 artists’ favorite recipes will
be published in a book, “A Musical
Feast,” and 70% of the profits will be
contributed to nonprofit groups dedi-
cated to helping the homeless. The
groups include the National Coalition
for the Homeless, Empty the Shel-
ters, Coalition for the Homeless—
New York, and Coalition for the
Homeless—San Francisco. Compiled
by Wendy Diamond, the book, to be
published by New York-based Global
Liaisons Inc. at a list price of $19.95,
includes contributions by Mick Jag-
ger, Cowboy Junkies, Liza Min-
nelli, Spin Doctors, Allman Broth-
ers, the Bee Gees, the Tempations,
Eddie Money, Tony Bennett, Pla-
cido Domingo, Bo Diddley, Frank
Sinatra, and Anita Baker, among
others. Contact: Wendy Diamond at
212-765-5670 or fax 212-265-1402.

FOOD BENEFIT: The Atlanta
Community Food Bank will be the
beneficiary of a concert Sept. 15 at
the King Plow Arts Center. The con-

cert will feature such acts as Karen
Wheeler, Toshi Kubota, Sonja
Marie, the Chronicle, and DJ KMT
(of Arrested Development). Admis-
sion is $7 with a donation of a food
item or $10 without the food donation.
The event is part of a monthly Funk-
Jazz Kafe Night, which is sponsored
by the nonprofit National Black Arts
Festival. Contact: Jason Orr at 404-
730-0176.

SEEK LABOR DAY ’'96 CON-
CERT: The Equal Opportunity
Music Group has filed an applica-
tion for a permit to conduect a con-
cert on Labor Day, 1996, on the
Washington, D.C., mall to raise $6
million for a memorial to black pa-
triots and soldiers, freedom peti-
tioners, and runaway slaves of
1776. If approved by the National
Park Service, performers would
perform before an estimated audi-
ence of 100,000 on Sept. 2 at the
Washington Monument, one block
from the memorial site. Contact:
Marta Sands at 703-299-0408.

chard Channer, formerly of Dick Scott
Entertainment. A management and
production company representing
Marky Mark, Prince Ital Joe, Rasta
Phil, and One Love. 145-49 222nd St.,
Rosedale, N.Y. 11422; 718-978-4151.

Marathon Attractions, formed by
Lee Farmer, formerly of World Class
Talent, and John Rollins/Cross Three
Tours. A booking agency whose clients
include B.J. Thomas, Paulette Carl-
son, Cledus T. Judd, Wylie & the Wild
West Show, Dale Watson, Jann
Browne, the Young Americans, Janet
McLaughlin, and John McEuen. 1305
Clinton St., Suite 230, Nashville, Tenn.
37203.

LIFELINES

BIRTHS
Boy, Evan Edward Stoltz, to Skip
Stoltz and Laura Kuntz, June 25 in
New York. She is VP of AC promo-
tion at EMI.

Boy, Sajun, to Dwight and Selena
Bibbs, Aug. 16 in Burbank, Calif. He
is national promotion director, black
musie, for RCA Records.

Girl, Alexa Rose, to Drew and Meryl
Wheeler, Sept. 4 in New York. He is
associate editorial produetion man-
ager for Billboard. She is associate di-
rector of publicity for Virgin Records.

DEATHS
Sterling Morrison, 53, after a
lengthy battle with non-Hodgkin’s
lymphoma, Aug. 30 in Poughkeepsie,
N.Y. Morrison was a founding mem-
ber of the Velvet Underground. (See
story, page 12.)

Send information to Lifelines, c/o
Billboard, 1515 Broadway, 14ith
Floor, New York, N.Y. 10036 within
six weeks of the event.

46

www americanradiohistorvy com

BILLBOARD SEPTEMBER 16, 1995


www.americanradiohistory.com

Review

Previews

* THE HEALTH AND HAPPINESS SHOW
Instant Living

PRODUCERS: James Mastro and Tony Shanahan
Bar/None 057

New Jersey band’s “Tonic” was a critical
highlight of 1993, and equally bracing
follow-up seems poised to prove the same
in "95. The strengths, though, are distinct
in this outing and are more likely to enable
the band to muscle its way onto a wider
range of playlists. Strong country/folk
flavor that laced loose-limbed “Tonic” is
still here, but it’s cut through cleanly with
a hard-rock edge that emphasizes latter
half of the roots-rock equation and is
signaled immediately with a squawk on
“Low-Fi Intro” and in all-fired-up tunes,
such as “I'll Be Your Train.” The result
throughout is a heartier rock kick behind
ex-Bongo James Mastro’s powerfully
expressive writing and sharper hooks on
which to hang the pretty embellishments.
“To Be Free,” an exuberant anthem, “On
Your Way,” a delicate beauty, and R.E.M.-
nod “Many Kindnesses” are fine places to
start exploring a head-turning sophomore
set.

BEN HARPER

Fight For Your Mind

PRODUCERS: Ben Harper & JP Plunier

Virgin 72438

Artist’s acoustic guitar and smoky,
heartfelt vocals stimulate the soul while
delivering appealing folk rhythms. Harper
leans toward funk/blues stylings on
“Ground On Down,” presents a delicate,
folk-ballad ambience on “Please Me Like
You Want To,” and ventures into social
commentary on the cannabis-themed
“Burn One Down.” Social issues aside,
Harper’s creative musicality bears witness
to the school of understated harmonic
thought.

MENTHOL

PRODUCER: Brad Wood

Capitol 7243

The album sounds great, thanks to hotter-
than-hot producer Brad Wood, but to say
that musical depth is lacking would be
kind. In an unusual reversal for rock’n’roll,
the album’s lyrical content is unique and
interesting, but memorable tunes are few
and far between. Worse, the lead singer
sounds disturbingly like Axl Rose when his
voice scales the higher registers. But with
such tracks as “Stress Is Best,” which
mates compelling words with erunching
guitars and a distinctive melody, this trio

shows potential.

RAP

P> RAY LUV

Forever Hustlin'

PRODUCERS: 82775

Young Black Brotha/Atlantic 82775

Bay Area high roller has advanced from
slinging crack rocks to selling lyrical
intoxicants. He has always hustled, always
will. On his debut set, the first Young
Black Brotha release through Atlantic, he
creeps over ballsy trunk funk (freshly
dipped, tightly wound, and intricately
woven tracks of live instrumentation),
exploring 360 degrees of ghetto game. His
raps sting with a locomotive zing and are
cut by pimp-smooth singing that is catchy.

J STUART DEMPSTER

Underground Overlays From The Cistern Chapel
PRODUCER: Stuart Dempster

New Albion 076

This is a deep-space album from under the
earth. Following his work with Pauline
Oliveros in the Deep Listening Band and
his own history of casting sounds into
reverberant spaces, Stuart Dempster
takes his trombone, didgeridoo, and conch
shells—along with nine other
trombonists—into a 2 million-gallon
cistern in Washington state. Enveloped in
natural reverb, they caress the air with
slow-motion timbral shifts and tonal
modulations. This is intensely serene
music in which the slightest changes seem
cataclysmic, and gradual swells emerge as
tidal waves. Contact: 415-621-5757.

WORLD MUSIC

KANTE MANFILA

Ni Kanu

PRODUCER: Roots African Music; Patrick Papineau

EMI Hemisphere 32865

World music mavens will be delighted by
this stellar set by Guinean guitarist/
songwriter Kante Manfila, who creates an
urgent, electrified West African pop akin
to the music of Mory Kante. (Manfila is kin
to Kante as well—they’re cousins—which
is no big coincidence in griot clans.)
Manfila’s sound is marked by a
resplendent mesh of intricate guitar lines,
kinetic call-and-response vocals, and
punchy horn charts. Worldly
programmers should take note of the
serene songeraft of “Denko,” the jagged
funk beats of “Akassa,” the rhapsodic
balladry of “Akadi,” and the unstoppable
dance rhythms of “Diniya.”

LATIN

Y VATIKANO
Pecata Mundi
PRODUCERS: Various

WEA Latina 10163

Ex-Loco Mia member Carlos Armas and
singer Javier Pastrana link up with a host
of top-notch producers (José Silva, Kiki
Garcia, Gustavo Mérquez) to fashion a
breezy pop/dance set teeming with
slamming techno, house, and Iberian hi-
NRG nuggets. Uptempo “Guajira” and
title track will roll at radio, along with
midtempo romantic ode “Amar Es M4s.”

ORQUESTA DE LA LUZ

Sabor De La Luz

PRODUCERS: Chariie Donato, Orquesta de la Luz
Ariola/BMG 28036

After dabbling pleasingly in Anglo pop and
Latin jazz on its last album, this 11-piece
Japanese ensemble returns with a so-so
salsa effort that clearly indicates that the
talented band needs to look in another
musical direction. Still, group’s
effervescent vixen Nora can flash
inspiration, as evidenced by salsa entries
“Quiereme” and “(They Long To Be) Close
To You,” and moving love song “Hoy,
Manana Y Siempre.”

DICK CURLESS

Traveling Through

PRODUCER: Jake Guralnick

Rounder 3137

Dick Curless, dubbed “the baron of
country music” for his 1965 breakthrough
hit “A Tombstone Every Mile,” had an
uneven, quirky career. Though renowned
for his trucking songs, he was by
temperament and talent more of an
unlikely blend of Brook Benton and Lefty
Frizzell. He was plagued by alcoholism for
many years and by severe health
problems. Last Christmas, knowing he
was dying of cancer, he went back into the
studio to record his farewell album. It's a
triumph: a moving mix of some of his
favorite songs, from the traditional “I Am
A Pilgrim” to Don Gibson’s “Just One
Time” to his own song about his mother:
“I Don’t Have A Memory Without Her.”
He closes it out with Ivory Joe Hunter’s
“Since I Met You Jesus.” Curless died
May 25, 1995.

CONTEMPORARY CHRISTIAN

THE CATHEDRAL QUARTET

A Reunion

PRODUCER: Roger Bennett

Canaan CRD9511

Fans of this veteran Southern gospel
ensemble will rejoice as this 20-song disc
unites the group’s alumni—including five
former tenors, two baritones, and two
piano players—for a live collection that
shows why the Cathedrals have been
synonymous with Southern gospel for 30
years. Recorded at the Roy Acuff Theater
in Opryland USA in Nashville, the event is
being released as a 70-minute video.

'SPOTLIGHT

PRODUCER: Kenny Laguna
Warner Bros./Blackheart 45988

Rock diva Joan Jett joins the surviving
members of Seattle punk band the Gits
for a project from which proceeds will
go to fund the investigation into the
1993 rape and murder of former Gits
leader Mia Zapata. Beyond the album's
noble cause, its music is
uncompromising and instantly
accessible. With Jett at the helm, the
ensemble burns through live
renditions of Gits tunes plus Jett-
fueled classics, such as “Crimson And
Clover,” all of which were later
embellished in the studio. Album title
is “Gits Live” backward.

SPOTLIGHT

enn
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branca

GLENN BRANCA

Symphony No. 9 (L'eve Future)

PRODUCER: Beata Jankowska

Point Music 446505

Notorious for groundbreaking, ear-
shattering guitar symphonies and a
seminal influence on such clangorous
bands as Sonic Youth and Helmet,
composer Glenn Branca branches out
into more traditional symphonic
territory with his Symphony No. 9, a
dark, swirling work for orchestra and
chorus that eschews melodic
development for mystical rumination.
A second piece, “Freeform,” rounds
out the album with an intense
orchestral exorcism.

Highlights are too numerous to mention.
This is a must for any Southern gospel
aficionado.

THE BROTHERS

RPM

PRODUCERS: Ricky Keller, Jerome QOids

Star Song 0051

The Brothers are Atlanta-based, 16-year-
old Solomon Olds and his siblings, 14-year-
old twins Joshua and Jacob. Their second
Star Song effort exudes lots of youthful
energy and driving rhythms enveloping
positive lyrics, mostly written by the boys
and their father, Jerome Olds. The songs
are solid, and the boys deliver each tune
with a no-holds-barred intensity. They
even ambitiously tackle the Who's “Won’t
Get Fooled Again” and turn in an engaging
version. With uplifting messages and a
contemporary vibe, this offers parents a
positive alternative for young listeners.

GOSPEL

VANESSA BELL ARMSTRONG

The Secret Is Out

PRODUCER: John P. Kee

Verity 43011

This outing is as much a showcase for the
writing and production skills of gospel
wunderkind John P. Kee as it is for
Armstrong’s dynamie, dramatic vocalizing.

Kee takes Armstrong through the full
range of her formidable talents. From the
Broadway feel of the title song, the bluesy
swagger of “Good News Blues,” and the
devastating “Vanessa’s Medley,” to the
funky workout of “Love Lifted Me” and
“Choose Again” (a smoldering duet
featuring Kee and Armstrong), it’s clearly
a match made in heaven.

Y DARYL DOLEMAN

Take The Name Everywhere

PRODUCERS: Robert Rodriguez Jr., Daryl Doleman, and
Mar! Leontovich

DMM 91558

Without a major-label deal, Daryl
Doleman has built a strong following in
pockets of the country through sheer
talent, faith, and hard road work. His fine
debut comes on like gangbusters,
promising to turn the heads of both the
business and fans, and confirming the
tremendous talent his flock has been hip to
all along. Doleman smokes with cool
authority on the infectious album-opener
“Jesus (You Can Call Him),” while
smoothing all the right edges on “Come On
Home.” Imminently church- and radio-
friendly and a joyous winner from start to
finish. Contact: 800-277-2242.

JOSEPH HAYDN: Six Lost Piano Sonatas
Paul Badura-Skoda

ESSENTIAL BLUES—HOUSE OF BLUES
COMPILATION PRODUCERS: Bruce lglauer, Thomas R.
Leavens & Ron McCarrell

House Of Blues Music Co. 5141611492

The successful House of Blues chain
gets its L. A.-based label off the ground
with a two-CD survey of some of the
biggest blues tunes of all time, from
such heavies as Elmore James, B.B.
King, Howlin’ Wolf, Koko Taylor,
Junior Wells, Clarence “Gatemouth”
Brown, Lightnin’ Hopkins, Albert

VITAL REISSUES.

King, Sonny Boy Williamson, John Lee
Hooker, and others. Also represented
are lesser-known but highly deserving
artists, such as Latimore, Fenton
Robinson, and Katie Webster. The
collection delivers on its billing as an
“essential blues” sampler and provides
the listener with succinet biographical
sketches and photos. A quality
anthology.

HANK THOMPSON

At The Golden Nugget

PRODUCER: Ken Nelson

Capitol Nashvilie 33601

This was the first live country album
recorded by a single artist and, some 84
years later, it remains one of the best.
Hank Thompson and his Brazos Valley
Boys were doing six shows a night as
one of the pioneering country acts in
Las Vegas, and the sheer excitement
and impeccable musicianship of the

shows were perfectly captured by Ken
Nelson, who incorporated the
background casino sounds of roulette
wheels spinning and croupiers crying
out. Through it all shines Thompson’s
big, warm voice and his swinging
honky-tonk dance band, which at the
time included twin fiddles, steel guitar,
drums, trumpet, bass, and three
guitars, with the great Merle Travis on
lead guitar. Top that.

PRODUCER: Thomas Gallia

Koch/Swann 1572

The question of whether these works are
actually from the pen of Haydn is
considerably muddled, but the music’s
charm and Paul Badura-Skoda’s skill on
fortepiano are recommended for devotees
of Classical period performance in
keyboard repertoire. The two minor-key
sonatas are the most compelling,
especially the opening movements. For a
shot of the real thing, you can turn to
Ingrid Haebler’s reading of Hadyn’s
sonatas Nos. 35-39 on fortepiano, recently
reissued as part of Philip’s Solo series.

ALBUMS. SPOTLIGHT: Releases deemed by the review editors to deserve special attention on the basis of musical merit and Billboard chart potential. VITAL REISSUES: Rereleased albums of special artistic, archival, and commercial interest,
= and outstanding collections of works by one or more artists. PICKS (p») : New releases predicted to hit the top half of the chart in the corresponding format. CRITIC'S CHOICES (%) : New releases, regardless of chart potential, highly
recommended because of their musical merit. MUSIC TO MY EARS (JJ): New releases deemed Picks which were featured in the “Music To My Ears” column as being among the most significant records of the year. All albums commercially available
in the U.S. are eligible. Send review copies to Paul Verna, Billboard, 1515 Broadway, New York, N.Y. 10036. Send R&B albums to J.R. Reynoids, Biltboard, 5055 Wilshire Blvd., Los Angeles, CA 90036. Send country albums to Chet Flippo, Billboard,
49 Music Square W., Nashville, TN 37203. Send Latin albums to John Lannert, 1814 Fern Valley Road, Louisvilie, KY 40219. Other contributors: Marilyn Gillen (L.A.), Havelock Nelson {rap/N.Y.); Irv Lichtman (Broadway/cabaret/N.Y.); Heidi Waleson
(classical/N.Y.); Drew Wheeler (jazz/N.Y.); Deborah Evans Price (contemporary Christian/Nashville); Gordon Ely (gospel); John Diliberto (new age).
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‘ JOSHUA KADISON Take It On Faith (4:07)
PRODUCER: Joshua Kadison

WRITER: J. Kadison

PUBLISHERS: Joshuasongs/Seymour Glass Songs,
BMI

EMI 10416 (c/o Cema) (cassette single)

Kadison ushers in his sophomore
collection, “Delilah Blue,” with a
heartfelt, piano-driven ballad that is
underlined with a more bluesy, gospel
sound than displayed in his previous
work. The song’s dramatic
arrangement of church organs and
fluid guitar lines urges Kadison to
deliver a gutsy vocal that is
occasionally reminiscent of Elton
John. Pop radio fans of the singer’s
breakthrough hit, “Jessie,” should find
this a welcome respite from the
bump’n’grind grooves that are
dominating the airwaves at the
moment.

P> NICKI FRENCH Did You Ever Really Love
Me? (3:40)

PRODUCERS: Stock & Aitken

WRITERS: M. Stock, M. Aitken

PUBLISHERS: Mike Stock/BMG/Sids Songs/Love This
?{%ﬁIXERS: Seth & Jess Thetub, Dave Ford, Mobius
(L:?i(:ie]ue 15557 (c/o BMG) (12-inch single}
French should have no trouble
revisiting the upper regions of the Hot
100 with this relentlessly upbeat
follow-up to her recent hit, “Total
Eclipse Of The Heart.” She actually
shines brighter within the context of
an original tune that does not solicit
perpetual vocal comparisons to
another artist. Producers Stock &
Aitken prove that they still know their
way around a happy pop hook and a
rubbery Euro-NRG groove, dressing
French in glittery synths that will
work quite well on top 40 and
crossover radio.

P> ERASURE Stay With Me (no timing listed)
PRODUCERS: Thomas Fehiman, Gareth Jones
WRITERS: V. Clarke, A. Bell

PUBLISHERS: Musical Moments/Minotaur/Sony
U.K./Sony Tunes, ASCAP

Mute/Elektra 9351 (CD single)

Latest release from this enduring
British synth-pop duo stands among
its most enchanting and hitworthy
recordings to date. The music blends
delicate music-box-like keyboards
with Andy Bell's gorgeous, theatrical
vocal performance. A single that top 40
radio needs to embrace immediately,
this ballad soars to a beautiful
conclusion, as Bell is surrounded by a
gospel choir that adds spiritual depth
to the song’s sweet, romantic lyrics.
From the act’s new self-titled album.

(‘ZA;QEHRIS ISAAK Go Walking Down There
PRODUCER: Erik Jacobsen

WRITER: C. Isaak

PUBLISHER: C. Isaak, ASCAP

Reprise 17781 (c/o Warner Bros.) (cassette single)
Isaak has long deserved another hit on
par with “Wicked Game,” and this
second serving from underrated
current album, “Forever Blue,” could
be it. Isaak’s crooning voice takes on a
sexy tone amid the song’s setting of
twangy guitars and quasi-rockabilly
rhythms. The hook is concise and
catchy, and the lyrics are fraught with
pure emotion. A potential sleeper
smash.

Y DIANA ROSS Take Me Higher (4.02)
PRODUCER: Narada Michael Walden

WRITERS: N.M. Walden, S.J. Dakota, N. Germaine
PUBLISHERS: Gratitude Sky/Warner-Chappell/
Kalamazoo, ASCAP

Motown 0432 (c/o PGD) (cassette single)

Title cut from the legendary La Ross’

upcoming album of new material is a
swirling retro disco ditty that inspires
a wonderfully loose and playful
performance. The song’s chorus is
instantly infectious and brimming with
warm optimism. Ripe and ready for
immediate acceptance from pop, R&B,
and club taste-makers.

ALANNAH MYLES Family Secret (5:19)
PRODUCER: Pat Moran

WRITERS: C. Ward, D. Tyson

PUBLISHERS: Zomba/Bluebear Waltzes/David Tyson/
EMI-April, ASCAP/SOCAN

Atlantic 6409 (cassette single)

Canadian rock belter who successfully
invaded U.S. airwaves with “Black
Velvet” several years ago is back with
a single that revisits the blues/pop
grind of that song. With a blunt, raspy
edge on the end of her smokey
contralto notes, Myles excels as a rock
diva to reckon with. Stations that play
acts like Hootie & the Blowfish may
want to investigate this hard-hitting
single.

THE EARTHTONES Sally (4.00)

PRODUCERS: Barry Allen, Keith James, the
Earthtones

WRITER: T. Mason

PUBLISHER: Good Smell'n Guys, SOCAN/ASCAP
REMIXERS: Lenny Bertoldo, Charley Casanova

Start 4001 (CD single)

Try to imagine what Boyz II Men
would sound like inside one of those
glossy Euro-NRG dance tracks, and
you will have a clear picture of this
sugary ditty. The blend is a tad odd at
first (and the song is not as strong as
the groove or vocal performance), but
the male quintet’s smooth harmonies
have a softening, engaging effect that
renders this a worthy mainstream
contender.

Y ROSIE GAINES Are You Ready (4:09)
PRODUCER: Rosie Gaines

WRITERS: R. Gaines, F. Jules, D. Bailey
PUBLISHERS: Dredix’Motown Songs/Songs Of
PolyGram International, BMI

REMIXERS: Rosie Gaines, Francis Jules

Motown 0414 (c/o PGD) (cassette single)

Gaines has one of those rich voices that
can tell a million life tales in the space
of one simple lyric. To that end, this
old-school R&B shuffler simmers with
a maturity and sensuality that today’s
crop of hip-hop soul queens can only
mimic. The beauty of a single like this
is in watching Gaines make it all look
so easy. Programmers looking to spice
up their playlists with worldly warmth
need look no further, while youthful
popsters may find the more vigorous
funk remix applicable.

Y SOCIETY OF SOUL Pushin' (3:48)
PRODUCER: Organized Noize

WRITERS: Organized Noize, R. Bailey
PUBLISHERS: Organized Noize/Stiff Shir/Death To
The Fakers, BMI

LaFace 24102 (c/o Arista/BMG) (CD promo)

This deep funk fivesome squashes
some heavy lyrics into the thick
grooves of its debut. Don’t let the
melancholy vocals deter you, because
these gangsta grim grooves are among
the best of the year. From the debut
album “Brainchild.”

SUBWAY This Is Not A Goodbye (3:56)
PRODUCERS: Chad Elliot, Herb Middleton
WRITERS: C. Elliot, H. Middieton, M. Brown
PUBLISHERS: Back 2 The Getto, ASCAP; Big Herb/
Ms. Mary's, BMI

Biv 10 0402 {c/o MotownPGD) {(CD promo)
Subway travels a straightforward path
of soul on its latest track. A seductive
vocal warmly delivers a heart-melting
plea for love and patience, while a
routine R& B orchestration keeps the
appeal at a soulful pace. The next stop
for this Subway is R& B radio.

VERONICA Without Love (4:05)
PRODUCER: Rodney Jerkins
WRITER: R. Jerkins

PUBLISHER: Not listed

Mercury 1494 (CD promo)

Add Veronica to the growing list of
single-named soul singers vying for
attention at R&B radio. Ms. V holds

her own on this rather mechanical soul
track, which will appeal to those who
like their R&B straightforward and
without fuss. From the album “V ...
As In Veronica.”

KEITH POLE Say Hello To A Stranger (no timing
hsted)

PRODUCER: Phillip Smart

WRITER: K. Pole

PUBLISHER: not listed

JoJo 1017 (12-inch single)

Pole exudes considerable charm on
this reggae-splashed plea for
brotherly kindness. The simplicity of
the message is matched by breezy
rhythms and wide-eyed vocals.
Though the original version may not
work for most urbanites, there are
more bass-conscious mixes on the 12-
inch format that should do the trick in
attracting street interest. Contact:
201-399-7043.

P> BROOKS & DUNN Whiskey Under The
Bridge (2:53)

PRODUCERS: Don Cook, Scott Hendricks
WRITERS: D. Cook, R. Dunn, K. Broaks
PUBLISHERS: Sony Tree/Don Cook/Buffato Praine/
Showbilly, BMI

Arista 2770 (c/o BMG) (cassette single)

Boots will surely be scootin’ to this
lively honky-tonk number. Ronnie
Dunn has one of those incredible
country voices that does equal justice
to a heartbreaking weeper or a two-
steppin’ dance number, and he shines
on this well-written tune. Sounds like
another out-of-the-box smash for
country music’s hottest duo.

P> CLAY WALKER Who Needs You Baby
(2:42)

PRODUCER: James Stroud

WRITERS: C. Walker, R. Boudreaux, K. Williams
PUBLISHERS: Lori Jane/sLinda Cobb/That's A Smash,
BMI; Sony Cross Keys/Kim Williams/D.L., ASCAP
Giant 7762 (c/o Warner Bros.) (7-inch singte)

This almost sounds like a male version
of Lisa Brokop's recent “Who Needs
You.” Different beat but same lyrical
bent. Nevertheless, it boasts a catchy
chorus, lots of steel, and Walker's
enjoyable delivery. Country radio
readily embraces Walker, and this
solid effort should give them lots to be
happy about.

Y& DAN SEALS The Healing Kind (3:02)
PRODUCER: Dan Seals

WRITERS: G. Luck, R. Mandolin

PUBLISHERS: Heart Rhythm, BMI

Intersound 9153 (7-inch single)

The welcome return of one of country
music’s most affecting voices
(“Addicted,” “You Still Move Me,”
“My Old Yellow Car”). This beautiful
ballad is from Seals’ new acoustic
album, “In A Quiet Room,” which
includes such hits as “I'd Really Love
To See You Tonight” (from his
England Dan & John Ford Coley pop
days), and such country gems as
“Bop,” “One Friend,” and
“Everything That Glitters (Is Not
Gold),” as well as a couple of new
tunes. Seals’ voice has never sounded
better, and the haunting mandolin
adds to the song’s bittersweet impact.

A fine single that deserves to be
heard.

THE HUTCHENS Knock, Knock (2:09)
PRODUCER: James Stroud

WRITERS: J. Salley, J. Stevens

PUBLISHERS: W.B.M. Corporation/Extra Innings,
SESAC; Warner-Tamerlane/Jeff Stevens, BMI
Atlantic 6309 (7-inch single)

A lively debut from this Atlantic act.
The single features high-energy
production, lots of personality in the
vocal delivery, and catchy chorus.
Country radio should take note.

DANCE

P> BARBARA TUCKER Stay Together (6:45)
PRODUCER: "Little" Louie Vega

WRITERS: B. Reid, L. Vega

PUBLISHERS: Bert Retd/Indilu, BMI

REMIXERS: Armand Van Helden, Frankie Feliciano,

Greed

Strictly Rhythm 024 (12-inch single)

It has been a while since Tucker
regaled her loyal fans with a new
single—and this lush house anthem
more than makes up for the wait. After
the pulpit-pounding preaching of the
previous “I Get Lifted,” the romantic
tone of this song is refreshing. Tucker
is complemented by producer “Little”
Louie Vega's talent for keeping the
groove hard and prominent without
sacrificing the hook. A double-pack of
remixes by Armand Van Helden and
Frankie Feliciano floats down several
beat alleys, which should lure nearly
every punter in clubland to the party.
Contact: 212-254-2400.

P> TAYLOR DAYNE Say A Prayer (7.48)
PRODUCER: Shep Pettibone

WRITERS: T. Dayne, S. Pettibone

PUBLISHERS: The Greatest Miracle/EMI-April/
Shepsongs/MCA, ASCAP

REMIXERS: David Morales, Richard “*Humpty” Vission
Arista 12882 (c/o BMG) (12-inch single)

Single from Dayne’s imminent
greatest-hits album is actually a lost
gem from her previous “Soul Dancing”
album. In the remixing hands of David
Morales and Richard “Humpty”
Vission, this light and airy Shep
Pettibone disco production takes on a
tough and urgent house vibe that
meets the boisterous drama of Dayne’s
style. A snug edit could easily make
the grade at pop radio.

BRONSKI BEAT Kickin' Up The Rain (5:00)
PRODUCER: not listed

WRITERS: Hellyer, Bronski, Steinbachek
PUBLISHERS: B. Mikulski/SFR

ZYX 7851 (12-inch single)

Venerable U.K. dance trio is back with
a viable single that shows ’em picking
up right where they left off. The
traditional hi-N RG musical foundation
percolates with Giorgio Moroder-
esque syncopation, while the words
paint a pretty picture of mano a mano
love. Go to the flip side for a rave-ish
remix of the act’s mid-'80s hit, “Hit
That Perfect Beat.” Contact: 516-253-
0820.

PYAN That's Not My Style (4:15)

PRODUCER: not listed

WRITERS: Smiley, Dolan

PUBLISHERS: A Day In Paris/BCI, ASCAP

BCI 1001 (CD single)

Highly photogenic Irish/Mexican
chanteuse makes a lovely first
impression on this slick but appealing
power ballad. You have heard a million
songs like this before, but Pyan adds
the kind of earthy, earnest quality to
the recipe that can make an oh-so-
familiar dish appetizing all over again.
Equally accessible to pop and AC
formats. Contact: 301-593-2977.

TAB TWO No Flagman Ahead (4:03)
PRODUCER: Not listed

WRITERS: J. Kraus, H. Hattler

PUBLISHER: On Board, BMI

Virgin 12784 (c/o Cema) (CD promo)

Language isn’t a barrier for this
German duo. Its smooth-sounding
debut single is a slinky jazz
instrumental that glides along with the
aid of a cool saxophone solo and a slick
production. A close listen reveals
joyous humming, which translates in
any language, in the background.
From the album “Flagman Ahead.”

ROCK TRACKS

P> MORRISSEY The Boy Racer (4:10)
PRODUCER: Steve Lillywhite

WRITERS: Morrissey, Whyte

PUBLISHERS: Bona Relations/warner-Tamerlane/
Sony U.K./Sony Songs, BMI

Reprise 7789 (c/o Warner Bros.} (CD promo)
Morrissey gets hard and grungy on
this startling peek into his new
“Southpaw Grammar” opus. The noisy
din of guitars and driving beats forces
him to punch out his most aggressive

vocal yet—not to mention
astonishingly direct and decipherable
lyrics. His strongest effort in eons, this
will fit perfectly within the modern
rock format flavor of the moment and
may even propel Morrissey back onto
the Hot 100, where he belongs.
Jammin'.

PIZZICATO FIVE Happy Sad (3:50)

PRODUCER: The Group

WRITER: K. Yasuharu

PUBLISHER: Not listed

Matador 6374 {c/o Atlantic) (CD promo)

With considerable style, Pizzicato Five
busts out with well-tailered melodies
and tasteful rhythms. The bilingual
vocal may confuse those who are not
fluent in Japanese and English.
Others will simply appreciate its
superficial sonic textures—regardless
of meaning. From the soundtrack to
the fashion documentary “Unzipped.”

MACHINES OF LOVING GRACE Richest Junkie
Still Alive (3:17)

PRODUCER: Not listed

WRITERS: Benzel, Fisher, Riendeau, Kupers
PUBLISHERS: SensDeplabs/Threpros, BMI
Mammoth 6363 (c/o Atlantic) (CD proma)

The first single from the forthcoming
“Gilt” isn’t too much of a departure
from the well-oiled formula of angst-
filled rock. Noisy guitars dissipate into
chaotic melodies, while moody vocals
detail the tale of the richest junkie still
alive. A sure shot at modern rock
radio.

CHURCH OF ICE Motion (3:52)

PRODUCERS: Church Of Ice

WRITERS: Church Of Ice

PUBLISHER: not listed

€O! 001 (CD single)

Regulars of the South New Jersey
hardcore scene are already familiar
with the thrashy but rhythmic sound
of this promising new quartet. College
and adventurous modern rock radio
programmers should find this song’s
stylistic blend of Nine Inch Nails-like
psychodrama and Pantera-esque
aggression quite appealing. A fine
choice in its current spare, homemade
production state, but one can imagine
what this band could accomplish with
a few major-label bucks. By the by, be
sure to check out the snarling
additional cut, “Machine.” Contact:
609-696-2294.

THE SHRUGS Broken (no timing Iisted)
PRODUCER: Not listed

WRITERS: Generous, Kilburn

PUBLISHER: Bedspins

Bedspins 001 (7-inch single)

This Boston-based quartet serves up
some stirring rock on its debut single.
Jagged guitar riffs clash with
bittersweet vocals on “Broken,” while
the bonus cut, “Run,” is equally
intriguing. Contact: P.O. Box 648,
Allston, Mass., 02134.

BEENIE MAN Slam (3:34)

PRODUCER: David Kelly

WRITERS: D. Kelly, E. Archer, H. Thompson
PUBLISHERS: EMI-Blackwood/EMI/Promuse/Special
Ed/Howie Tee, BMI

Island Jamaica 872 (CD single)

Beenie Man spins a slam-dunkin’
dancehall jam that will flood the
dancefloors. It is hard to not bop to the
bouncy reggae beat, deep bass dub,
and wicked lyrics. Trippy samples
further pepper this perky production,
which is taken from the album
“Blessed.”

GHETTO CONCEPT E-Z On Tha Motion (4:04)
PRODUCER: Da Grass Roots

WRITERS: K. Boateng, Frazer

PUBLISHERS: Groove-A-Lot/EMI-April Canada
Groove-A-Lot/Quality 7090 (CD single}

Ghetto Concept takes a typical street
rap into new tough turf with the
addition of a cool jazzy orchestration
and original rap lyrics. The street
factor is still in full force, as Ghetto
Concept flexes the real deal about life
in the 'hood. It’s i-ight.

S|NGLES. PICKS (p) : New releases with the greatest chart potential. CRITIC'S CHOICE (%) : New releases, regardless of potential ch
s new and developing acts worthy of attention. Cass:
for review. Send copies to Larry Flick, Billboard, 1515 Broadway, New

art action, which the reviewer highly recommends because of their musical merit. NEW AND NOTEWORTHY: Highlights
ette, vinyl or CD singles equally appropriate for more than one format are reviewed in the category with the broadest audience. All releases available to radio and/or retail in the U.S. are eligible
York, N.Y. 10036. Country singles should be sent to Deborah Evans Price, Billboard, 49 Music Square W., Nashville, Tenn. 37203. Contributor: Brett Atwood (L.A.)
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“A Girl’s World,” Laurie Hepburn
Productions (800-275-9101), 45
minutes, $19.95.

The “take-your-daughter-to-work
day” concept takes a giant step
forward with this live-action video,
which finds preteens spending
quality time with three role models
who have chosen careers that are off
the beaten track. There’s no cookie
baker to be found here, but rather a
commercial pilot, a glass-works
artist, and a veterinarian. First in a
series that introduces young women
to the career choices available to
them, the program is not as
obviously scripted as some of its
“how the world works” compatriots
and is therefore refreshing as well
as informative.

“The Emperor’s Nightingale,”
World Artists Home Video (800-
821-1205), 70 minutes, $24.98.

Czech producer/director Jiri Trnka
brings a solemnly beautiful aura to
the classic Hans Christian Andersen
tale in his live-action/puppet
animated interpretation, originally
released to theaters in 1951. A
lonely boy who must spend his days
cooped up in his parents’ mansion
falls ill and, in a fit of fever-induced
hallucinations, dreams of a soul
mate, a young emperor in China
who also is confined by walls and
gates but finds himself liberated by
the song of a nightingale. The film’s
spare sensibility—it contains none
of the gimmicks of most modern
children’s fare—may be a bit
esoteric for very young children, but
ultimately is a delight.

“Let’s Explore ... Furry, Fishy,
Feathery Friends,” Braun Film
and Video (800-815-6205), 30
minutes, $14.95.

The decision-making process of a 7-
year-old girl out to select a pet
opens the window on a wide world of
animals of all shapes, sizes, and
colors. From the aisles of the pet
store to the homes of various young
pet owners, this sweetly informative
program examines everything from
dogs, cats, and birds to hermit
crabs, lizards, and frogs. Aside from
getting a chance to see this Noah’s
ark of critters in action, viewers
learn the difference between an
animal and a pet, as well as pet care
and some ways to help the latest
members of the family feel right at
home.

HEALTH/FITNESS

“When Someone You Love Has
Alzheimer’s: A Practical Guide
For Caregivers,” Medcom
International, 45 minutes, $24.95.

A nuts-and-bolts guide to the
symptoms and stages of
Alzheimer’s, this program handles
with extreme care a topic that is on
many people’s minds these days. A
periscope of perspectives on
Alzheimer’s is provided by family
members of patients living with the
disease and by professionals, who
offer suggestions on emotional
outlets, home care, nutrition, daily
needs, and much more. A solid
experience for family members and
educators. Also just out from
Medcom is “Your Allergies: Beating
The Triggers,” another well-paced
practical guide.

DOCUMENTARY

“Route 66: An American
Odyssey,” Pacific
Communications Inc. (800-786-
6694), 60 minutes, $24.95.

A moving documentary about a
highway? You bet. This road trip
follows the 2,400-mile thread that
weaves together a fabric of
Americana that includes her history
of war, politics, transportation,
commerce, and more. Route 66,
which was born in 1926 to tie
together Chicago and Los Angeles
and which John Steinbeck named
the Mother Road in “The Grapes Of
Wrath,” unfolds via archival footage
and commentary from historians
and others. Last year, this film won
the silver award at the WorldFest
Film Festival in Houston, and it is a
treat for all kinds of road warriors.

“Fascinating World Of Animals,”
Reader’s Digest Video (800-846-
2100), 180 minutes, $59.96.

People who get an unexplainable
thrill watching scenes of emperor
penguins waddling en masse into
the icy waters of Antarctica or the
incredible journey of a newborn joey
into its mama’s pouch will no doubt
want to own this magnificent new
boxed set. A co-production of
Reader’s Digest and the BBC, the
series includes three habitat-
specific, hourlong videos: “Water
And Ice,” “Grasslands And
Deserts,” and “Rainforest And
Woodlands.” The nature
photography is so breathtaking that
the few instances of jazzed-up stop-
time footage actually pales in
comparison to the actual scenes of
wildlife at work.

PERFORMANCE

“A Ballet For Our Times,”
Allegro (212-989-7200), 54 minutes,
$24.95.

Beauty, grace, and a touch of the
avant-garde mingle onscreen in this
double bill of ballet set to “Peace
And Rememberance” and “The
Atlantic And Pacific Suite,” both
adapted from the musical
compositions of Ervin Litkei. Best
known for his series of presidential
marches-—his “The President Bill
Clinton March” and “A Salute To

The First Lady March” earned him
a place in inaugural history—the
Grammy-nominated Litkei brings a
patriotic impulse to the ballet. The
featured performances were filmed
in Moscow with dances by members
of the Bolshoi Ballet and Russian
Ballet and a score presented by the
London Symphony Orchestra and
the London Philharmonic
Orchestra.

“Dell Magazine’s Diabolical
Digits,” Millennium Media Group,
PC CD-ROM

Devilish indeed, this mind-bender of
a math game seems to wink at
addled players taking a go at the
most complex of its 3D offerings.
The cruelest fact: You'll keep coming
back for more. Developed by French
puzzle ace Pierre Berloquin (who
confesses that some of these
challenges have never been solved),
“Diabolical Digits” is a puzzle game
that uses 3D grids as its basis and
various rules for assembling
numbers on them. At the simplest
level, which is easily accessible to
young children, numbers on a flat
grid must be arranged so that none
are adjacent to the next highest or
lower number. Twists, such as the
addition of spiraling grids and
hidden spatial elements or more

complex rules for their assembly,
multiply as the user delves deeper
into the game, making it appropriate
for all ages. Over-the-top sound
effects—pings, jeers, and cheers—
add to the charm of a beguiling title.

“Memnoch The Devil,” by Anne
Rice, read by Roger Rees, Random
House Audio, four hours
(abridged), $23.50.

A new vampire novel by Anne Rice
is practically a guaranteed best
seller, and the latest is no exception.
In this, the fifth of Rice’s “Vampire
Chronicles,” Lestat finds himself
torn between God and the Devil, as
each seeks to recruit the vampire to
his cause. In the process, Lestat is
taken on a tour of heaven, hell,
creation, and the crucifixion. This is
a thought-provoking, alternate
interpretation of the Bible. Rees is
superb as Lestat, whose
characteristic attitude of amused
cynicism gives way to awe and fear
in the presence of powers infinitely
greater than his own. Random
House’s planned fall marketing
campaign should further heat up
sales.

“Coming Home,” by Rosamunde
Pilcher, read by Lynn Redgrave,
BDD Audio, six hours (abridged),
$25.95.

Pilcher has made a career of creating
warm, emotionally rich stories of
family life in England (notably the
international bestsellers “The Shell
Seekers” and “September”), and her
fans will be delighted with this story
of young Judith Dunbar, coming of
age in World War II England. As
always, Pilcher’s characters are
memorable and real. Redgrave, who
has previously narrated about a
dozen of Pilcher’s works, clearly has
an affinity for this author’s style, and
her vocal characterizations are right
on target. This audio should easily
equal the popularity of Pilcher’s
previous best sellers.

“God On A Harley,” by Joan
Brady, read by Margaret Colin,
Simon & Schuster Audio, three
hours (abridged), $17.00.

The success of Time Warner’s “The
Celestine Prophecy” and other titles
with a mystical/self-help theme
should ensure a following for this
engaging “spiritual fable.” A middle-
aged nurse, burned out on her job
and depressed over failed
relationships, gets a new lease on life
when she meets a mysterious man
who turns out to be God. He teaches
her the principles she needs to follow
to lead a fulfilling life—principles we
might all do well to adopt. Colin gives
a terrific performance: as she tells
this first-person story, she sounds
like your best friend calling you up to
tell you what’s happening in her life.
She perfectly captures the character
of the initially sarcastic and
distrustful Christine, who gradually
learns to let go of doubt and embrace
life.

“Play By Play: Bach”; “Play By
Play: Beethoven”; “Play By Play:
Mozart’’; “Play By Play: Tcha-
ikovsky”
By Alan Rich
(HarperCollins; $25)

The hook for the new “Play By
Play” series is what publisher Har-
perCollins heralds as a new media
format—CD/B, or “an analytically
indexed-integrated book and audio
CD program.”

The publishers concede that the
term CD/B is given somewhat iron-
ically: The sets are really just old-
fashioned books on the composers
and two works, with accompanying
CDs indexed to notes in the text al-
lowing readers to listen along to the
music that’s being described on
page.

Nevertheless, the “Play By Play”
series is “interactive”—that is, the
books and CDs are highly synergis-
tic. Taken separately, they succeed
on their own terms; together, the
books and CDs provide a listening
and learning experience that is ex-
ponentially greater.

The four titles address Bach’s
Cantatas Nos. 80 and 147; Beetho-
ven’s Symphony No. 3 and Egmont
Overture; Mozart’s Piano Concer-

BN

tos Nos. 20 and 21; and Tcha-
ikovsky’s Symphony No. 5 and Ro-
meo and Juliet Fantasy Overture.

The books are breezy but in-
formative, each with chapters on
the composer’s life, the world in
which he worked, and his artistic
style and importance to the canon.

The books also contain sections
detailing the works on the accom-
panying CD, as well as notes on the
performance indexed to time and
track on the disc. Each also in-
cludes a list of other essential
works by the composer, plus a brief

glossary, bibliography, and discog-
raphy.

The series’ author, the L.A.
Weekly’s Alan Rich, does an excel-
lent job with the material, writing
concisely enough to captivate the
beginners audience and with
enough depth and insight to charm
the classical aficionado.

The CDs are top-notch, including
performances from various Poly-
Gram-affiliated labels. The Mozart
disc features pianist Alfred Bren-
del with Sir Neville Marriner con-
ducting the Academy of St. Martin-
In-The-Fields; the Bach disc fea-
tures the Bach Ensemble con-
ducted by Joshua Rifkin; the Beet-
hoven CD has the Chicago
Symphony under Sir Georg Solti;
and the Tchaikovsky disc gets the
Montreal Symphony Orchestra un-
der Charles Dutoit.

A cautionary note: Some CD
players cannot access the digitally
imbedded index points touted by
“Play By Play,” which are designed
to allow users to quickly pinpoint
musical sections. But that really
doesn’t matter, since after you read
Rich’s analysis you can just close
your eyes as Brendel divines Mo-
zart’s sublime Piano Concerto No.
20 in D Minor. That may not be
new-media interactive, but it’s still
probably the best way to listen and
learn.

BRADLEY BAMBARGER

HOME VIDEO: All new titles released at sell-through prices are eligible. Send review copies to Catherine Applefeld, 3817 Brighton Court, Alexandria, Va. 22305. ENTER*ACTIVE: Send review copies to Marilyn Gillen, Billboard, 5055 Wilshire Blvd., Los
Angeles, Calif. 90036. BOOKS: Send review copies to Eric Boehlert, Billboard, 1515 Broadway, New York, N.Y. 10036. AUDIOBOOKS: Send review copies to Trudi Miller Rosenblum, Billboard, 1515 Broadway, New York, N.Y. 10036.
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KISSIN'S CHOPIN RECITAL REMASTERED ON RCA VICTOR RED SEAL

(Continued from page 11)

Since then, Kissin, about to turn 24,
has settled in New York, solidified his
international career, made a sheaf of
recordings for RCA Victor Red Seal
(his “Chopin Vol. 1,” from a Carnegie
Hall recital, was nominated for a
Grammy this year), as well as some
discs for Sony and Deutsche Grammo-
phon.

“He’s the hottest pianist to come
along in the last 15 years,” says Rich
Capparella, host of the syndicated radio
show “Preview Hour.” “Any Chopin by
Kissin makes up for what you don’t get
from anyone else, now that Rubinstein’s
gone. It’s almost as though nature fills
the void automatically.”

Of the two grueling concertos, Kissin
says straightforwardly, “I learned the
first movement of the second concerto
when I was 10, and the whole piece a
year later. I played it with a second pi-
ano on my first solo recital in Moscow
in 1983 and with [an] orchestra for the
first time in November 1983. Then I
learned the first concerto and played it
for the first time in February 1984.”
The Moscow concert was the following
month.

Such assurance is not surprising,
given Kissin's history. He began play-
ing the piano by ear when he was 2, and
at his first formal lesson (age 6) with
Anna Pavlovna Kantor of the Gnessin
Music School for Gifted Children in
Moscow, he played a Chopin Ballade
and “The Nutcracker” (which he had
transposed from the orchestral ver-
sion), a feat astonishing even by the
high standards of the school.

By age 10, Kantor had said, Kissin
could play almost anything. She has re-
mained Kissin’s teacher; indeed, she
now lives with the family in New York,

and she and Kissin’s mother, Emilia,
still accompany the pianist on most of
his tours.

With the opening of the Soviet Union
under Gorbachev, Kissin was able to
travel freely and to develop his interna-
tional career without the state interfer-
ence that impeded so many Russian
artists of preceding generations.

Kissin has never had to enter an in-
ternational competition, and instead of
transferring to the Moscow Conserva-
tory, which might well have groomed
him into a steely-fingered competition
winner, Kissin remained at Gnessin
with Kantor, developing his own pianis-
tic voice.

It is a voice that has been especially
attuned to Chopin—"I feel closest to his
musie, I don’t know why,” the pianist
says—but has ventured into other
paths, including Prokofiev, Rachmanin-
off, and Shostakovich. “I'm not narrow-
tasted; I like the music of many differ-
ent composers.”

Kissin’s most recent recording, on
Sony Classical, is of Haydn and Schu-
bert, and he is talking about recording
some Mozart and Beethoven concertos
with James Levine for Sony, as well. A
recital album of Liszt and Schumann
for RCA will be out in 1996.

“I will eventually record everything I
play,” Kissin says. “I don’t know what’s
next.” This season, he adds the Brahms
Concerto No. 1 (which he plays for the
first time with the Chicago Symphony
in February) as well as the Beethoven
Concerto No. 2 to the list of possibili-
ties.

Kissin plays about 50 performances a
year, more recitals than concerts. “I
prefer to play recitals, because I belong
to myself,” he says. “Also, I play more

in recitals—and I like to play.”

He has recitals scheduled for the
U.S. in January and February, as well
as concerts in Europe. He has made
several visits to Japan since his first
tour there in 1986. RCA reports that his
sales are especially good in the UK and
Japan.

RCA has designated the “Legendary
1984 Concert” a top-priority release in
nearly all its territories, both U.S. and
international.

“It’s a featured title in every promo-
tion,” says Lawrence-Kuehn. *“We'll
have major advertising, a special point-
of-sale item, an event for press and re-
tail around the ‘Great Performances’
date. Most of all, we've been on the road
letting people know what this perform-

STERLING MORRISON OF THE VELVET UNDERGROUND DIES

(Continued from page 12)

Morrison died Aug. 30 at his home in
Poughkeepsie, N.Y., of non-Hodgkin'’s
lymphoma. He was 53.

In a statement, his ex-bandmate Lou
Reed said, “He had one of the most ex-
citing minds of anyone I ever met. He
was an incredible friend and an incredi-
ble musician.”

Born Holmes Sterling Morrison in the
Long Island, N.Y., town of East
Meadow, Morrison first met Reed in a
dormitory at Syracuse University in up-
state New York. But it wasn't until 1965,
when Morrison ran into Reed and his
new collaborator John Cale on a Manh-
attan subway, that the idea of a musical
collaboration was formulated.

Reed, Cale, Morrison, and Maureen
Tucker broke rock’n'roll’s then-extant
rules as the Velvet Underground; the

ance is—accessible repertoire, an excit-
ing concert, and an important document
that hasn't been readily available.”

The company had access to the mas-
ter tapes because of its deal with Melo-
diya.

Exposure on “Great Performances”
represents a huge visibility boost for
any artist—it certainly was for Cecilia
Bartoli, who opened Carnegie Hall with
a telecast last year.

Retailers agree that the strategy is
sound. “It makes sense,” says Dieter
Wilkinson, national buyer for the Min-
neapolis-based Musicland chain, “He’s
one of the premier classical pianists
around today, and between [the time
the concert was first available] and
now, he's found a lot of new fans.”

band marshaled dissonance, volume, and
brutally frank lyries into an anarchic and
profoundly powerful sound.

Morrison, who played guitar and bass,
recorded four influential albums with
the group: “The Velvet Underground &
Nico” (1966), “White Light/White Heat”
(1968), “The Velvet Underground”
(1969), and “Loaded” (1970). The albums
will be rereleased in their entirety on
Sept. 26 as part of a five-CD boxed set,
“Peel Slowly And See,” on Polydor Rec-
ords/Chronicles (Billboard, Aug. 19).

Morrison stayed on with the Velvets
after Reed quit the band in 1970, but left
in 1971 to resume his academic studies.
He moved to Austin, where he ulti-
mately received a Ph.D. in medieval stu-
dies at the University of Texas. During
this period, he worked as a pilot of tug-

And while Melvin Jahn, manager of
Tower Classics in Berkeley, Calif.,
quibbles at calling any performance by
such a young artist “legendary,” he is
a big Kissin fan and expects the new
record to do well.

“His sales are very good—especially
his Chopin,” Jahn says. “After Vol. 1’
came out, people started to say, where's
‘Vol. 27’ And as they started to buy ‘Vol.
2, they'd say, is RCA planning ‘Vol.
3?, ”

And for Kissin, who is twice the age
he was when the eoncert was recorded,
life and music go on, but always with a
connection to the past. “I would play
the pieces differently now,” he says,
“but I still like the way I played them
then.”

boats shipping out of Houston, and he.
eventually earned a captain’s license.

Beyond his work in Austin with the
Bizarros, Morrison rejoined Tucker to
tour and record with her band in the late
'80s and early '90s, and collaborated with
Cale on the film soundtrack “Antarc-
tica.”

In June 1990, Morrison, Reed, Cale,
and Tucker regrouped for a one-song
appearance at a French retrospective
devoted to the Velvets’ early mentor and
manager, Andy Warhol. Three years
later, the group reformed for a brief
European tour, documented on the 1993
Sire album “Live MCMXCIIL.”

Morrison is survived by his wife,
Martha Dargan Morrison; his children,
Mary Anne and Thomas; his parents;
and four brothers and sisters.

ONS ON YOUR MANY PAST
FUTURE SUCCESSES.

LOVE,
ATALIE & ANDRE
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Billboard Salutes Tommy LiPuma’s 35 Years In Music
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A “Thinking Cat Who Cares About Music First” Marks 35 Years

To

my

LiPuma

35th
An niversary

The Billboard Interview

[OMMY LIPUMA

In The Business He Loves. And The Feeling Is Mutual.

BY MICHAEL BOURNE

aturally, there’s gold on the walls. Also platinum.
Records. Triumphs. The musical life of Tommy
LiPuma. He’s one of those names in album credits.
He’s one of the best of those names. “Produced by
Tommy LiPuma” is a hallmark— like “Sterling” sil-
ver. And, really, even when a record he’s produced
doesn’t sell a million, it's nonetheless golden.
Miles Davis. George Benson. Al Jarreau. Barbra
Streisand. Bill Evans. Dave Sanborn. Dave Mason.
Dan Hicks. Michael Franks. Randy Crawford. Anita Baker. Who can
remember the Sandpipers? Who can forget “Guantanamera™? Or the
“Unforgettable” sensation of Natalie Cole? They (and many, many,
many more) all worked with Tommy—except that he would say that he
worked with them.

“Bottom line,” says Tommy, “the artists have to be happy.”

They've been especially happy to earn more than 30 Grammy nom-
inations and sell more than 45 million records when working with
Tommy.

Billboard’s tribute to Tommy LiPuma comes as he becomes the new
president of GRP Records. According to the chairman of parent MCA
Entertainment Group, Al Teller, “Tommy LiPuma is that truly rare indi-
vidual—a creative force and award-winning producer who is at the
same time a highly respected music executive and industry leader.”

Because he’s always worked back and forth betwixt jazz and pop,
he’s a natural to helm GRP’s continuing crossover success. Since he’s
hardcore for creative music beyond what’s happening on the charts,
he’s resurrecting Impulse! and Blue Thumb as active labels.

And, for all that he’s now a business executive, he’ll still get down
and dirty in the studio—where Tommy's heart is.

“I was a saxophone player,” says Tommy of his musical beginnings
in Cleveland. “Early influences were Lester Young, Coleman Hawkins,

a million tenor players.” Stan Getz became a favorite. He also loved Bill
Evans, Woody Herman, Stan Kenton, Art Tatum, Horace Silver, John
Coltrane and Miles Davis. “One of the first records that made me start
thinking about how things were put together compositionally was
‘Birth Of The Cool.” I'd never heard anything like it.”

LiPuma’s first gig in the record business was working local promo-
tion in 1960 in Cleveland for M.S. Distributors. He soon was working
for Liberty Records, first in the Los Angeles promotion department,
then in the New York publishing department. He plugged songs and
supervised demos for the likes of Randy Newman, Leon Russell and
Jackie DeShannon. He produced his first single (“Lipstick Traces™) and
his first album (“Comin’ Through”) with the O’Jays.

LiPuma became the first staff A&R producer of the new label A&M
in 1966. “Guantanamera” by the Sandpipers was his first gold record.
Claudine Longet—yes, really—also was a million-seller. Tommy joined
friend Bob Krasnow at the new Blue Thumb label in 1970. He signed,
among others, Tina Turner and the Pointer Sisters. He produced,
among others, Dave Mason and Dan Hicks. Streisand’s “The Way We
Were” for Columbia in 1973 was a Tommy LiPuma platinum produc-
tion. He went to Warner Bros. in 1974 and produced for Benson,
Jarreau, Franks, Evans and arranger Claus Ogerman—with whom he
created the exquisite “Amoroso” album of Joao Gilberto. Tommy's
work on Benson’s “Breezin’ "—with the top-of-the-pop single “This
Masquerade”—earned 1976 Grammy Awards for Record of the Year
and Album of the Year.

He headed the new Horizon label for A&M in 1978 but, within a
year, rejoined Warner Bros. as VP, jazz and progressive music. Jennifer
Holliday, Patti Austin, Peabo Bryson, Al Jarreau, Earl Klugh, Dave
Sanborn, Bob James, Joe Sample, Aztec Camera, Everything But The
Girl and Miles Davis all worked with Tommy. Much gold. Much plat-

Continued on page L-4
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INTERVIEW
Continued from page 1.-3

inum. Grammy Awards for Jenniler, Dave and Bob, Miles and Tommy.
Tommy became senior VP, A&R, for Elektra in 1990. There he
signed Wayne Shorter and The Story. There he co-produced (with
David Foster and Andre Fischer) the 1991 Grammy Album of the Year,
Natalic Cole’s “Unforgettable,” and also her platinum sequel, “Take A
Look.”
His recent productions include Dave Sanborn’s “Pearls.” Jimimy

i

LiPuma with GRP founders Dave Grusin (left) and Larry Rosen.

Scott’s “All The Way,” Anita Baker's “Rhythm Of Love,” Diana Krall's
“Only Trust Your Heart” and the newest of several sessions over the
years with his longtime friend Mac Rebennack, a/k/a Dr. John,
“Afterglow.™ Though it’s hectic at the moment running GRP, LiPuma
is also involved in pre-production on several projects, including an
eventual orchestral album with McCoy Tyner, a sequel to the success
of the debut Diana Krall album and a magnum opus with George
Benson.

He talked about his extraordinary musical life over lunch in his office
at GRP Records.

BILLBOARD: You're onc of the
handful of recording executives
Quincy Jones is another, obviously—
who began as a musician. You also
slogged through the real trenches of the
record husiness, hustling singles shop-
to-shop.

TOMMY LiPUMA: And ['m not
sorry for a minute of it. For me. it’s
made a dilference, having a very con-
crete and solid foundation, and
never being in a position where 1 felt
there were spaces in my knowledge
about how the record business runs,
good and bad.

Unfortunately, 1 don’t think the
record business is structured in the
same manner anymore. Con-
sequently, I don’t think kids get a
chance to enter into it in the same
manner.

There wasn't a city that didn’t
have indie record distributors. 1
didn't start as a promoter. | started packing records in the back room.
That really gives you a sense of what’s going on. Just pack orders for a
couple months and you start seeing what's going out—and what's not
going—out, not only the hits but in the cartalog.

It gives you a good basis for how things move. You hear a promotion
man say “So-and-so just went out Pick Hit Of The Weck,” and within
two days, the orders start coming in. You see these things selling and
start putting it all together in your head. “Oh, this is how it works!”

Dave Mason unfolded

BB: You deal now in this rarefied atmosphere of gold and platinum
records, but when you started it was a big deal to job a dozen singles to a
store out of the back of your car.

LiPUMA: Right!

BB: What were some of the first records you promoted?

LiPUMA: The first...I have to think back. Brook Benton, “The Boll
Weevil Song” [1961]. And what else? The Rivingtons, “Poppa Oom
Mow Mow” [1962].

These were the kind of things I took.

Continued on page 1-14

TELLER ON TOMMY
Like an athlete at the top of his form, Tommy
boasts some impressive “statistics.” As a pro-
ducer, he has garnered 30 Grammy nomina-
tions and 18 gold and platinum records. Among
his amazing production
credits are some of the
most popular albums of
the last 35 years—
Barbra Streisand’s “The

Way We Were,” Natalie

-

Cole’'s “Unforgettable”
and George Benson’s classic “Breezin.””
Tommy’s artistic associations read like a “Who's
Who” in the music industry, ranging from Tina
Turner and the Pointer Sisters to Leon Russell
and T. Rex.

But Tommy’s true talent cannot be accurately
measured in statistical terms, with list after list
of accomplishments. Tommy is one of those real
“music men” whose great love for the artform
supersedes all else. Like the artists he works
with, Tommy brings that inexplicable “creative
spirit” to each project, raising the music to that
“magic place.” And after more than three
decades, Tommy still makes it all seem so new
and fresh.

Tommy is also one of those rare individuals
who can balance his skills as an insightful exec-
utive with the eyes and ears of an artist. As the
MCA Music Entertainment Group continues to
build for the future, we’'re excited to have a cre-
ative force like Tommy helping to guide our
destiny.

We at MCA congratulate Tommy on this mile-
stone and look forward to many years of mak-

ing beautiful music together.

—AL TELLER
Chairman and Chief Executive Officer

MCA Music Entertainment Group

TOMMY LiPUMA 35TH ANNIVERSARY SALUTE
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Heavy Imprint

BLUE THUMB
RIDES AGAIN

The renegade artist-oriented label

C Orlgr a, t {il a t i Orl g is alive and unique.

BY BEN SIDRAN

fter an absence of more than two decades, the eclectic
jazz/blues/rock label Blue Thumb Records returns in 1995
with a growing roster of new artists and an impressive reis-
sue program. The re-emergence of this legendary label is the

) work of Tommy LiPuma, one of the original principals of
r} O ?}."iﬂ‘l by if Blue Thumb and the man who inherited the label, along with the rest

& LEils g of the MCA jazz catalog, upon assuming the title of president of GRP
b Records earlier this year.

Founded in 1968 by famed record man Bob Krasnow, Blue Thumb
has been dormant since its sale to ABC Records in 1974. Since then, the
catalog, which features an eclectic array of
artists—T. Rex, Captain Beefheart, the
Mark-Almond Band, Albert Collins, ke &
Tina Turner, Hugh Masekela, the
Crusaders and Dan Hicks—has been
largely unavailable throughout the world.

Known for its wild marketing and pro-
motions as well as its utterly unique

record productions, Blue Thumb was
something of a renegade label even during
the early "70s. For example, the promo-

tion for the Butts Band (basically the
Doors minus Jim Morrison) was held at

tony Chasen’s restaurant in West

Hollywood but was rudely “interrupted” by several streakers bearing

the band’s logo prominently on their naked butts. Eventually, Blue

Thumb started its own newspaper, held “events” and “happenings”

around the country, and even invented a multicolored vinyl disc for one

release. “If this was the way something was usually done, we would do

it a different way,” remembers LiPuma.

L O \7 e “The idea,” says Krasnow, “was that the marketing was going to be
’ compatible with the people who were doing the music, which was dif-

ferent. I mean, no one had ever heard this kind of music before. And so

James Newton Howard

Turner album

how could it possibly be marketed in the traditional ways when the
music wasn't traditional?”

Even the name Blue Thumb came from an unlikely source. While
most people assume it makes reference to a “green thumb”—i.e. ifa
green thumb grows plants, a blue thumb grows music—Krasnow says
it was not that way at all. “Captain Beefheart came up with that name,”
he remembers. “He was gonna have a blues band and call it that. And
I said, ‘I don’t like it for a blues band, but I love it for my record com-
pany.

Beefheart ultimately became the first Blue Thumb artist as well as a
kind of prototype, a litmus test in that he was completely original,
unlike anything that had come before in the record business, and yet he

was somehow connected to it.
“He was like an inspiration to me,” recalls Krasnow. “His brain, his
Continued on page 1-8
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IN THE BARBERSHOP, ON THE BANDSTAND, OR &LL OVER THE RECORDING STUDIO,
ToMMY LIPUMA HAS A_WAYS WALKED SOFTLY AND CARRIED A BIG HEART.
HE MAKES MAG C OUF¥ OF MUSIC, AND MUSIC OUT OF LIFE.
dapPy 35.

— FROM YOUR FRIENDS AT WARNER BROS./REPRISE RECORDS

1995 Warmer Baos. Records and Reprise Records inc.
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BLUE THUMB
Continued from page L-6

liberated ideas, his multitalents.. To me, it wasn’t even about rock 'n’
roll. It was about where rock 'n’ roll came from.

MASONRY AND POINTERS

Remarkably, in a few short years, the label went on to achieve major
success with several of its artists, notably Dave Mason, whose album
“Alone Together” was the its first gold disc, and the Pointer Sisters,
whose “Yes We Can Can” launched their long-running career.

The late '60s/early '70s was a time when radio play could cut across
most categories, and Blue Thumb was one of the few labels to recognize
that this was a cultural statement as well as a shift in formats. This artist-
orientation was carried through down to the marketing and distribution
of the product as well.

Sal Licata, currently head of RED Distribution but then a partner in
Blue Thumb, remembers that, with each new release, he would per-
sonally call the distributors around the country and fill them in on the
cultural importance of the artist and the album (no small task for
records such as “Sylvesier And The Hot Band” or Sun Ra’s “Spacc Is
The Place”™).

A DOCTOR AND THE STORY

Today, Blue Thumb enjoys the power of the Uni distribution system,
and LiPuma has begun adding new artists to the roster. “The thing that
[ would like to do now,” he says, “is keep this label alive and eclectic. |
want people to understand that it’s still possible to have many ditferent
things on one label, as long as everything has an over-riding reason to
exist. I want to make it the home of the unique artist again.”

Doctor John’s “Alterglow” was the first official new Blue Thumb
release, to be followed this fall by new sets from Robben Ford & The
Blue Line and Jonatha Brooke. Additional signings to the label are
under way. ll

ALL DAY THUMB SUCKER REVISITED”

Tasty New Sampler Proves That Eclecticism Was And Is BT’s Strength

BY RICHARD HENDERSON

uring the late ’60s, Salvador Dali was heard to remark, “It
is so boring now. Everyone is an eccentric!” While one
can only guess as to the contents of the Dali record col-
lection, judging from his remark it would seem a safe bet
that he wasn’t buying Blue Thumb Records.

In that era, redolent with pacifism and paichouli, there were few
enterprises more willtully individualistic than the brainchild of record
mogul Bob Krasnow, with its diverse A&R policy masterminded by
Krasnow and Tommy LiPuma. Blue Thumb (so
dubbed by its lirst artist, Captain Beetheart) rou-
tinely went where no label had gone belore,
which at that point in history meant “knowing
what time it was on Arcturus and in the
Plieades,” in the words of another Blue Thumb
artist, Ken Nordine.

Blue Thumb was home to a collection of
artists that, 10 any sensible record exec with the
botrom-line in mind, appeared to be composed
ol anti-matter: Dan Hicks & His Hot Licks play-
ing his own twisted Western swing, folk-rock
mysticism {rom Marc Bolan & Tyrannosaurus
Rex, the Venusian blues of Beelheart and his
Magic Band, spoken words from the past
(W.C Fields) and from the “Twilight Zone”
(Nordine), nestled amidst Texas blues and
British blues (Albert Collins and Aynsley
Dunbar, respectively), artists both African (Hugh
Masckela) and South American (Joao Donato),

Folk-rock mysticis

jazz (the Crusaders), jazz-rock (Mark-Almond) and—beyond catego-

rizing—Sylvester and Sun Ra. Thesc were heady times, indeed, and
Blue Thumb was up to the challenge.

LEFT-FIELD EXPLORERS
In keeping with the populist spirit of the times, Blue Thumb issued
a sampler of tracks from label artists representing its worldview. To cel-

.

n: T. Rex’s Muarc Bolan

ebrate the reservicing of its (literal) imprint in the '90s, a new version
of that record has been minted as a two-CD set, christened “All Day
Thumb Sucker Revisited” in tribute to the original compilation’s title.
The array of talent spread throughout both discs is testament both to
LiPuma and Krasnow’s willingness tc explore the left field of any music
striking their fancy and to that irreplaceable hothouse atmosphere
which existed a quarter of a century ago, when musical mutations
could flourish in an unregimented marketplace that allowed for things
particular, peculiar and special.

As midwife to the sampler’s rebirth, Deborah
Kern, product manager lor GRP Records, is best-
equipped to explain the presence of th