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British Music Industry
Gets New C’right Law

W BY JEFF CLARK-MEADS

LONDON-—The British music
industry has lost its last opportuni-
ty to change the country’s new
copyright law, which, as it stands,
carries disappointment for a broad
| eross-section of the business. How-
ever, there is now a suggestion that
musicians will begin action in court
to make the new legislation more
palatable to them.

The Copyright and Related
Rights Regulations passed through
the U.K. Parliament’s lower cham-
ber, the House of Commons, with-
out fanfare Nov. 6 (Billboard, Nov.
23), and the document was whisked
through the upper chamber, the
House of Lords, in just over an

(Continued on paye 89)

‘Slow-Build’ Strategy
Paying Off For Labels

B BY DOUG REECE

LOS ANGELES—Some of this year’s
most suceessful albums by new artists

NO DOUBT

were released in 1995, a fact that says
much about shifting strategies toward
artist development at the major-label
level.

(Comtinued on page 14)

RETAIL TRACIK
Can Musicland Get
Media Play On Track?

PAGE 46

Atlantic Looks To Break
Morrison In The States
® BY DEMINIC PRIDE

NEWSPAPER

UK. Cultivates Vibrant R&B Scene

Industry Promotes
Home-Grown Artists
B BY DOMINIC PRIDE

IN MUSIC NEWS

Grassy Knoll Tour Dates
Back Antilles/Verve Set
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British Hip-Hop
Comes To The Fore

B BY KWAKU

LONDON—Atlantic Records has be-
gun paving the way for British R&B
star Mark Morrison to make his entry

LONDON—The road to the top looks
to be getting just a little less rocky for
British R&B artists.

MORRISON

into the U.S.

On the strength of import sales of his
No. 1 U.K. single “Return Of The
Mack” and airplay by such tastemak-
ing R&B DJs as WBLS New York’s
Frankie Crocker, Atlantic has lined up
two weeks of U.S. promotional dates

(Continued on page 83)

This year has seen Mark Morrison
hit No. 1 on the singles chart (see story,
this page) and Lighthouse Family’s
album “Ocean Drive” go double plat-
inum, with sales of more than 600,000
units. Developing acts such as Duke,
Beverly Knight, and the tive-piece boy

(Continued on page 82)

B BY ADAM WHITE

LONDON—Five of the six major
international record companies have
signed an unprecedented anti-piracy
pact, designed to increase the pres-
sure on producers of CD manufae-
turing equipment and raw materials
that may be doing business with
pirates and counterfeiters.

The “mmaterial suppliers agree-

the International Federation of the
Phonographic Industry (IFPI), has
been approved by the record divi-
sions of BMG, EMI, MCA, Poly-
Gram, and Warner. Sony Music has
declined to sign the covenant.

Major Labels Take Aim
At Pirate-Plant Suppliers

ment,” drawn up under the aegis of

Under the agreement’s terms, the
five majors are to introduce into
their contracts with individual mate-
rial suppliers a clause enabling them
to terminate such contracts if a sup-
plier is found Lo be knowingly doing
business with a pirate. In particular,
the labels are keen to persuade such
industrial giants as General Electric,
Beyer, and Mitsubishi to accept this
approach, since these are among a
handful ot firms that control the
worldwide supply of optical-grade
polycarbonate, an essential ingredi-
ent in CD manufacturing.

The initiative has the active sup-
port of 1nost of the record industry’s

(Continued on page 92)

LONDON—For the first time in the
genre’s history, British hip-hop’s pop-
ular and credible underground acts are

KALEEF

being tipped as those most likely to
make it here, rather than the previ-
ously touted alternative and pop-edged
acts.

Blak Twang, which snagged best
hip-hop act honors at last month’s
debut Musie of Black Origin (MOBO)

(Continued on page 83)

Liquor Ads Brewing
Controversy At Radio

B BY BILL HOLLAND

WASHINGTON, D.C.—The National
Assn. of Broadecasters (NAB) and

Usha

many radio-station owners have quiet-
ly locked the doors and posted “no-
bodyv’s home” signs to the liquor indus-
try in the growing controversy over
distillers’ desires for U.S. broadecast-
ers to can a voluntary ban on airing

ads for hard liquor.
A number of major radio group own-
ers have joined the NAB in just saying
(Continuved on page 84)

SEE PAGE 63
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MCA, Seagram Assailed For Graphic Lyrics

Interscope Successes Bring Along Controversy

B BY DON JEFFREY

NEW YORK—The former MCA Music
Entertainment Group has a new controversy
to go along with a new name. Special-interest
groups and a U.S. senator have attacked it
and ils parent company, Seagram, for dis-
tributing albums with lyrics considered vio-
lent and obscene.

MCA, which has just changed its name to
Universal Music Group (see story, page 6),
has inherited through its acquisition of 50%
of Interseope Records the political pressure
Warner Music Group endured over that
label’s controversial recordings. Warner
sold its stake back to Interscope’s owners
last year.

At a press conference Dec. 10 in Washing-
ton, D.C., the gadflies who have made the
lyrical content of pop music their cultural
cause condemned MCA for recent best-sell-
ing rap and rock albums by Marilyn Manson
(Nothing/Interscope), Makaveli (Death
Row/Interscope), Snoop Doggy Dogg (Death
Row/Interscope), and Crucial Conflict (Uni-
versal Records). They also read lyries from
some of those releases.

William Bennett, co-director of the con-
servative political advocacy group Empower
America; C. Del.ores Tucker, chairwoman of
the National Political Congress of Black
Women,; and Joseph Lieberman, a Democra-
tic senator from Connecticut, singled out
Seagram CEO Edgar Bronfman Jr. for pur-
portedly breaking a promise not to release
objectionable albums.

The critics also cited several retail chains
for praise and criticism.

Lieberman said at the conference, “As mil-
lions of Americans pour into malls and shop-
ping centers the next few days to buy pre-
sents for their families, they may be shocked
to find next to the traditional seasonal stan-
dards the perverse lyries of songs like ‘Irre-
sponsible Hate Anthem,” ‘Downtown Assas-
sins,” ‘Hint Of Her Blood,” and many others
that explicitly and brazenly celebrate mur-
der, rape, torture, and drug use and deni-
grate our fundamental values.”

He added, “In the past, we have refrained
from criticizing MCA because it made a com-
mitment when it purchased Interscope
Records, the source of many of the most vile
albums on the market, to draw some basie
lines of decency and refuse to violate them.
But . . . MCA has not followed through on
that pledge and has sullied its good name by
distributing three prominent records laced
with violence and nourished in nihilism.”

Lieberman referred to Marilyn Manson,

A TRIBUTE TO DUNBLANE

d.a.v.e. AT MUSICOM2

l Warner Music’s new direct music sales World Wide Web site,

d.a.v.e., was one of the topics discussed at the Musicom2 confer-
| ence. Enter*Active editor Brett Atwood has the story on some
| people’s concerns that the site will undercut retailers.

I BPI COMMUNICATIONS * Chairman: Gerald S. Hobbs < President & CEO: John B. Babcock Jr.
Executive Vice Presidents: Robert J. Dowling, Martin R. Feely, Howard Lander « Senior Vice Presi-
dents: Georgina Challis, Paul Curran, Ann Haire, Rosatee Lovett « Vice President: Glenn Heffernan «

THIS

A version of “Knockin’ On Heaven’s Door” was recently released as
a tribute to 17 people murdered in Dunblane, Scotland, earlier this
year. International deputy editor Thom Duffy reports on how the pro-
ject has galvanized people within the U.K. music industry. Page 42

whose members have boasted in interviews
about their ties to a “Church of Satan,” as
“perhaps the sickest artist ever promoted by
a mainstream record compuny, and MCA
should be ashamed of sponsoring their
music.”

MCA declined comment beyond issuing a
statement saying in part that it “has a com-
prehensive review process in place to moni-
tor the content of releases from all of its
record labels. As a result of the process,
MCA has chosen not to release certain music.
This is a subjective process, and not every-
one will always agree with these decisions.”

Sources say that MCA declined to distrib-
ute Interscope’s “Death Row’s Greatest
Hits,” which debuted on last week’s Billboard
200 at No. 36. Priority Records is its distrib-
utor.

Lieberman also came down on retailers

such as Sam Goody, Wherehouse, Circuit
City, and Best Buy for “hyping as holiday
gifts in several ad circulars” the aforemen-
tioned albums. He singled out Sam Goody
for running a promotion titled “One Big
Happy Family” while at the same time “list-
ing the latest gangsta rap releases” inside
the stores.

Marecia Appel, spokeswoman for Sam
Goody parent the Musicland Group, says,
“We not only support industry efforts in this
area, we follow them. We offer both stickered
and nonstickered versions of albums when
available, we never play anything but what’s
appropriate for in-store play, and we very
firmly support parental discretion on any
stickered product.”

For praise, Lieberman mentioned Wal-
Mart, Kmart, Tower Records, and Trans

(Continued on puge 85)

B BY WOLFGANG SPAHR
and JEFF CLARK-MEADS

HAMBURG—The future of leading clas-
sical company Deutsche Grammophon
(DG) is under close scrutiny, as parent
company PolyGram continues its global
restructuring.

However, PolyGram says there is no sub-
stance to German newspaper reports that
DG is about to shed one-third of its staff of
95 and that it will move from its present
home in Hamburg to Berlin.

Separately, in another power shift in clas-
sical music’s heartland, the creative leader-
ship of EMI Classics Germany is moving
from the German city of Cologne to London
as part of what EMI sees as the increasing
internationalization of the classical business.

At DG, president Karsten Witt was quot-
ed in The Hamburg Morgen Post as saying
that the label would shed jobs as it moved
to what was deseribed as not only Ger-
many’s new capital but the country’s cul-
tural center. The newspaper also ascribed
to Witt the view that DG had to make cut-
backs because the company’s current
investment levels are more in keeping with
the boom times of the ’80s than with the
more austere *90s.

Changes Brewing At German
Classical Labels DG, EMI

Witt was not available for comment at
press time, but a spokeswoman for Poly-
Gram International in London says the
report was, at best, overstated.

She comments, “There are some internal
discussions going on at DG. A number of
items are on the agenda, but nothing has yet
been decided.” However, she warns, “There
will be some job losses,” but she adds that
the figure of 30-plus is exaggerated.

At EM], creative direction of the core of
the company’s roster will, as of Jan. 1, be
handled by Peter Alward, senior VP of
A&R, at the company’s European offices in
London. Alward will oversee the artists who
have exclusive contracts with EMI Classics
Germany: Sabine Meyer, Marie Luise Neu-
necker, Ingo Metzmacher, Lars Vogt,
Christian Zacharias, and Frank Peter Zim-
mermann.

Helmut Fest, president of EMI in the
Germany/Switzerland/Austria region, says
his company has always liaised closely with
U K. staff because of its use of the parent
company’s U.K.-based recording and pro-
duction facilities.

In addition, he states that the classical
operation has long been an international
business. “These German-signed artists

(Continued on page 87)
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WIPO Diplomats: Leave Room For Legal Recording

H BY GARY SHAPIRO

Negotiators from more than 100
countries are in Geneva, Switzerland,
at the World Intellectual Property
Organisation (WIPO) diplomatic con-
ference working on parallel copyright
treaty proposals that address the pro-
tection of graphic and audiovisual
works, sound recordings, and databas-
es in the digital-delivery age (Bill-
board, Dec. 7, Dec. 14).

But one key proposal is not suffi-
ciently thought out. If passed in the
treaty and enforced in U.S. law, it
could wind up denying, to artists and
others, the benefits of the very new
technologies that the treaties would
try to regulate.

This “technical protections” provi-
sion is aimed at devices that interfere
with encoding applied to protect sig-
nals from unauthorized copying.

The original goal was to go after
“black box” devices. The draft lan-
guage, however, is not nearly so limit-
ed. This alarms not only the Home
Recording Rights Coalition, which
believes that people should be able to
buy and use home recording devices for
lawful purposes, but also many com-
puter hardware and software compa-
nies, as well as library, educational, and
other “user” groups.

The “technical protections” language
would require member countries to ban
any device having the “primary pur-
pose or effect” of interfering with a
technical protection measure. The rea-
soning behind this proposal is based on
a simple but flawed analogy. When you
receive a premium cable TV channel, it
is scrambled at the source, then
descrambled in your converter box.
Any unauthorized descrambling con-
verter, or any intervention device that
effectively defeats this scrambling, is a
“circumvention device.” The sale of
unauthorized descrambling converters
is illegal in most states.

The proposal attempts to apply the

same idea to anti-copy encoding. But
the circumstances and technical re-
quirements are entirely different.
You get your converter box directly
from the company that sends you the
signal. The coding and the device are
designed from the beginning to work
as a system. The signal provider
doesn’t have to worry about making a
signal viewable but not recordable. The
signal is either scrambled, or it isn’t.

‘We know that
some [anti-
copy] technolo-
gies do in fact
damage viewing
or listening’

Gary Shapiro is presi-
dent of the Arlington,
Va.-based Consumer
Electronics Manufactur-
ers Assn. (CEMA) and
chairman of the Home
Recording Rights Coali-
tion.

You record, however, on a recorder or
computer that you buy separately, and
you watch or listen on a standard dis-
play or listening device. These must
deal with many types and formats of
signals, from many different sources.
Even though copying may be prevent-
ed, you must be able to view or listen
to the signal in unimpaired form.

These differences mean that a pro-
tection technology cannot be applied
unilaterally to a signal, a compliance
mandated no matter how the receiving
recorder or computer is designed. The
result would be, at best, poorer pic-
tures and degraded listening. Many
products would simply never get to the
marketplace at all.

AFROPOP’S WORLD 0’ THANX
We are thrilled with the excellent
piece on World Music Productions and
Afropop Worldwide [“The Beat Goes
On For ‘Afropop’: World Music Program
Marks 10 Years On The Air”] by Doug
Reece that appeared in Billboard’s Dec.
7 issue. It’s a great summary of what
we’ve done and where we are going. We
are already getting calls from labels in
Los Angeles who want to partner!
And to be placed next to Timothy
White's Century Award interview
with Carlos Santana was especially
appreciated. Thanks for Billboard’s
interest in our work.
Sean Barlow
World Music Productions
Brooklyn, N.Y.

MUTANT COUNTRY

Just wanted to agree with the com-

| i

ments by Wammo [“Mutant Music Is
The New Alternative,” Voices Carry,
Billboard, Nov. 30] regarding “mutant
music.” In my opinion, some of the
cooler stuff happening is countryish,
rootsy, rockabillyish—kind of a muta-
tion of these styles, and it’s groovy. I
manage Gary Myrick & Havana 3
A.M. (“Texas Glitter And Tombstone
Tales” on Burnside Records), and this
is the second CD Myrick’s done where
he’s incorporating that style (primar-
ily his Texas roots and influences).
We feel it will reach an increasing-
ly larger market as people burn out
on the onslaught of copycat alterna-
tive. Witness the wider format
planned by MTV; I, for one, hope it
continues. Thanks.
David Weaver
David Weaver Management
Santa Clara, Calif.

The Home Recording Rights Coali-
tion has ample experience with the
problems that such technologies and
ideas for their application pose. First,
we think that application should be lim-
ited so as to preserve reasonable and
customary consumer practices—the
sort that allowed VCRs and audio home
recorders to create huge entertain-
ment markets in the first place. See-
ond, we know that some technologies
do in fact damage viewing or listening.
Remember “Copycode”?

In 1989, we had to prove, over the
objections of music-industry stars and
representatives, that this anti-copy
technology damaged music. We did.
Two years later, when a better tech-
nology was found, we joined with
music-industry organizations to draft,
propose, and help pass the Audio Home
Recording Act of 1992.

A provision very much like the WIPO
“technical protections” clause was
included in the “NII Copyright” bill in
the last Congress. It never even came
to a vote. We and others showed that
the “primary purpose or effect” lan-
guage was ambiguous and would sim-
ply constrain product design. It was
rejected as “not ready for prime time.”

Yet it is pending in Geneva. If this
measure were included in the treaties,
the U.S. would be bound to comply,
unless it rejected ratification of an
entire treaty. We would rather get it
right and support the treaties.

If any “technical protections” lan-
guage is to survive, it needs to be made
crystal clear that it does not apply to
computers, recording devices, and
other lawful general-purpose products.
Or the negotiators could agree on a
more general provision, requiring
national law to address protection for
effective copy-control technologies,
without dictating how.

If we can avoid a fight over a bad
treaty provision now, we could look for-
ward to going to the Congress next
year, together.

BROADCASTING BISTROS
I was interested to read the story
headlined “New Marketing Tactic
Cooked Up” [Programming, Bill-
board, Nov. 23] concerning certain
U.K. radio stations opening their own
theme bars and cafes—certainly a
great idea for increasing station vis-
ibility but not an entirely new idea.
Those of us growing up in Europe
in the mid-’60s will remember the
Caroline Club Coffee Bar in central
London, the brainchild of Ronan
O’Rahilly, founder of the legendary
pirate station Radio Caroline.
The more things change, ete.!
Bob Barnes-Watts
Air Personality
WRCX Chicago

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billboard or its management.
Letters should be submitted to the Letters Editor. Commentaries should be submitted to Commentary Editor Marilyn A. Gillen, Billhoard, 1515 Broadway, New York, N.Y. 10036

-——— Senior VP/General Counsel: Georgina Challis
@ Vice Presidents: Michael Ellis, Karen Oertley,
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M BY EILEEN FITZPATRICK

LOS ANGELES—As Hollywood
continues to exploit brand names,
MCA Inc. has decided that Universal
Studios has better marquee value.

Effective immediately, the enter-
tainment conglomerate owned by
Seagram Co. will be known as Uni-
versal Studios Inc.

MCA Music Entertainment Group
will be known as Universal Music
Group, and the international division
will be changed to Universal Music
International.

The home video unit, MCA/Uni-
versal, will now be known as Univer-
sal Home Video.

Other division changes include
MCA Concerts, which becomes Uni-
versal Concerts.

A corporate spokeswoman says
that MCA Records, Universal
Records, and MCA Nashville will

MCA Gives Universal Identity
To Its Music, Video Divisions

retain their label identities.

MCA Music Publishing and Uni
Distribution will also remain the same.

The spokeswoman says new logos
will begin appearing on video product
within the next few months.

The first film to sport the new logo
will be Steven
Spielberg’s “Lost
World,” the
sequel to “Juras-
sic Park.”

MCA was
founded by the late Jules Stein in
1924 as Music Corp. of America. In
1936, current chairman emeritus
Lew Wasserman joined the compa-
ny, and it began representing Holly-
wood stars as well as bands. MCA
merged with Universal Pictures in
1962, when MCA bought Decca Rec-
ords, which owned the film company.
Seagram bought the global enter-
tainment company in 1995.

Cargo Records
Pacts With
MCA, Way Cool

B BY CHRiS MORRIS

LOS ANGELES—San Diego-based
independent label Cargo Records has
entered into a multitiered pact with
MCA Records and its joint-venture
company Way Cool Records.

Founded in 1987, Cargo has devel-
oped several high-profile modern rock
acts, mostly from the San Diego area.
These include Rocket From The Crypt
(now signed to Interscope), Blink-182
(whose 1995 debut, “Cheshire Cat,” is
Cargo’s best-selling album), and fluf. It
has a current roster of nearly 25 acts.

Under the terms of the agreement,
MCA will manufacture certain Cargo
releases and distribute them through
Uni Distribution.

Cargo president Eric Goodis ex-
plains the three-tiered arrangement:
“The first thing we can do is put the
record through Uni Distribution. They
won’t do anything else other than
major-label distribution, and their
regional sales reps help out with the
record . . . On the next level, [MCA and
Way Cool] do select promotion, be it

(Continued on page 87)

4-Way Income Split
Ruled In Smiths Case

LONDON—The Smiths mainstays
Morrissey and Johnny Marr were
assessed with a $500,000 legal bill Dec.
11 and ordered to hand over the lost
earnings of fellow band members
Michael Joyce and Andrew Rourke.

A judge at the High Court in Lon-
don said band income should have
been split equally four ways; the court
had heard during proceedings that
Morrissey and Marr each took 40% of
revenues.

The ruling applies only to band in-
come and does not cover copyright roy-
alties arising from Morrissey and
Marr’s songwriting. Nonetheless, a pri-
vate meeting of lawyers and accoun-
tants from both sides has been ar-

(Continued on page 87)

Industry Vets, City Back Y? Entertainment

Multifaceted Oakland Co. Formed By Foster & McElroy

M BY J.R. REYNOLDS

LOS ANGELES—In an effort to
establish greater autonomy, veteran
producers/artists Denzil Foster and
Thomas McElroy have formed Y?
Entertainment Inc., a multifaceted cor-
poration consisting of five subsidiaries
that span music, publishing, multime-
dia, film, and manufacturing and dis-
tribution.

The duo, formerly of Club Nouveau,
have written and produced material for
such acts as En Vogue, Tony Toni
Toné, and Madonna.

“We feel that today’s economy is
such that small companies can come
out ahead with proper planning and
implementation,” says Foster, who is
the Oakland, Calif.-based corporation’s
chairman and shares the title of co-
CEO with McElroy.

The two are partnered with Ahmad
Abdullah, an Oakland businessman
with a background in finance and
investment.

Harnoncourt Holds Court. Teldec Classics International and Carnegie Hall
recently celebrated with conductor Nikolaus Harnoncourt, who last appeared in
the U.S. in 1978. Harnoncourt and the Chamber Orchestra of Europe recently
performed the complete Beethoven symphonies at the famed New York concert
hall. Pictured celebrating, from left, are Aimee Paret, manager of press and artist
promotion, Teldec Classics International; Glenn Roskein, senior director of
sales, Atlantic Classics; Arthur Moorhead, VP of marketing and U.S. operations,
Atlantic Classics; Mrs. and Mr. Harnoncourt; Karen Colamussi, senior VP,
Atlantic Records; and Niall O’'Rourke, director of international marketing, Teldec

Classics International.

Publisher Kassner Dead At 76

Had Rights To ‘Rock Around The Clock’

B BY NIGEL HUNTER

LONDON—Edward Kassner epito-
mized the old school of music publish-
ing. He had good ears for good songs
and a hearty appetite and skill for tough
bargaining over deals, and successfully
survived changing
trends with a mix-
ture of shrewdness,
percipience, and a
little bit of luck.
Kassner, 76, died
here Nov. 19 of nat-
ural causes.
Vienna  born,
Kassner was a
youthful refugee
from the Nazi annexation of Austria.
After wartime service with the British
army, he founded the Edward Kassner
Musie Co. and spent the ’50s establish-
ing a catalog of songs covered by Frank
Sinatra, Perry Como, Nat “King” Cole,
the Inkspots, Dinah Shore, Mantovani,
and Vera Lynn, among others. In 1946,
Lynn made a hit of Kassner’s composi-

e

KASSNER

tion “How Lucky You Are,” penned on
the birth of his first child.

Kassner concluded early on that
Anglo-American repertoire would be
the dominant factor in popular music
around the world and opened a U.S.
branch in New York’s Brill Building in
1951. He began acquiring catalogs
from both sides of the Atlantic, in-
cluding Albert von Tilzer’s Broadway
Music Corp. His biggest break hap-
pened in the mid-'50s, when he secured
foreign rights to “Rock Around The
Clock” for an advance of $250.

Written by veteran songsmith Max
Friedman and publisher Jimmy Myers
and recorded by Bill Haley & His
Comets, the song took off spectacular-
ly after being featured during the
opening credits of the film “The Black-
board Jungle” and ushered in the
rock’n’roll era.

Other hits picked by Kassner include
“The White Rose Of Athens” by Nana
Mouskouri; “Bobby’s Girl,” a U.K. suc-
cess for Susan Maughan; “I Feel So

(Continued on page 87)

Foster says that his experience with
McElroy running their 12-year-old pro-
duction company 2 Tuff E Nuff helped
give them the background they need-
ed to take on their challenging new

FOSTER McELROY

endeavor.

The cornerstone of the conglomer-
ate is Y? Entertainment Music Group,
located in a two-story, 20,000-square-
foot facility in west Oakland. The
ground floor consists of FM Studios,
which has four state-of-the-art record-
ing rooms and a video production stage.

The upstairs spaces will ultimately
house the music group’s stable of pro-
ducers and its two record labels: Alien
Records, which produces R&B and pop
acts, and Global Warming Records,
which will release music by rock and

alternative acts.

Leila Steinberg, who formerly man-
aged 2Pac, is Alien’s president, while
Tim Sweeney, formerly a record pro-
motion consultant, is president of Glob-

al Warming.

- Alien and Global
9 Warming are locat-
4 ed in the same Oak-
land offices as 2
Tuff E Nuff. All
three operations
will relocate once

the lease on the current site expires.

Alien product on the market includes
“Rhythmatic Whiplash,” the first sin-
gle by rap act To Be Continued . ..
(TBC). “Somethin’ About You” is the
first single by R&B trio Premiere,
whose self-titled set is scheduled for
release Jan. 7. “For Dirty Minds Only,”
TBC’s album debut, is slated for re-
lease Feb. 4. The first release on Glob-
al Warming, due in April, will be by
alternative act Deep Julia.

Distribution of the product is being
handled by another Y? Entertainment
venture, its manufacturing and distri-
bution arm.

(Continued on page 85)

Cinram Acquisition Of DMI To Create
North America’s Largest Replicator

B BY PAUL VERNA

NEW YORK—Canadian CD-manu-
facturing giant Cinram Ltd. has agreed
to purchase Chicago-based Disc Man-
ufacturing Inc. (DMI) in a transaction
that will result in the largest indepen-
dent replicator in North America.

The $80 million acquisition, an-
nounced Dec. 9, is expected to close
Feb. 28, pending the approval of the
shareholders of DMI parent company
Quixote Corp.

With Cinram’s facilities in its home
base of Toronto and in Richmond, Ind.,
and DMT’s plants in Anaheim, Calif.,
and Hunstville, Ala., the combined Cin-
ram/DMI entity, which has not yet
been named, will have an annual capac-
ity of approximately 400 million discs,
according to a joint statement from
both companies.

Cinram chairman/CEO Isidore Phil-
osophe says, “We view the transaction
as both synergistic and strategic. The
acquisition reaffirms our commitment
to the optical disc business, including
audio CD, CD-ROM, DVD, and all re-
lated recordable optical disc formats
developed in the business.”

Philosophe adds that DMI’s “broad
CD-ROM customer base will comple-
ment Cinram’s longstanding clientele
of major music labels and CD-ROM
publishers. DMI’s newly opened, state-
of-the-art plant in Anaheim is strategi-
cally located in close proximity to many
of the world’s software companies. Its
location also fits perfectly with Cin-
ram’s plans for DVD manufacturing,
being situated near our established
Hollywood studio/home video customer
base.”

DMI VP of business development
Rushton Capers says, “The major ben-
efit that’s going to accrue not only for
us but for Cinram is that we’ll be a
fuller-service provider. We’ll have
more capacity for a broader array of
services. For example, we don’t cur-
rently do audiocassette or videocas-
sette duplication, and we have many
customers who want us to do that as a

package deal. Cinram will now provide
the capability to do that. Conversely,
we're very strong in the CD-ROM
area.”

With regard to DVD development—
a cornerstone of the Cinram/DMI
deal—Capers says, “We have DVD
mastering in Anaheim and DVD mold-
ing in Huntsville, and mastering and
molding in Richmond. Our intent is to
have all facilities DVD-capable when
the markets start to move. At that
point, we’ll do the production in the
plant that’s most logical, geographical-
ly and otherwise.”

Cinram—which trades on the
Toronto and Nasdaq exchanges—had
sales of $270 million (Canadian) in 1995,

(Continued on page 93)

1-800-MUSIC-NOW
Shut Down By MCI

NEW YORK—MCI has finally thrown
in the towel and shuttered its 1-800-
MUSIC-NOW business.

The operation, which began in
November 1995, attempted to entice
consumers to buy music over the
phone by allowing them to listen to
song selections from 5,000 albums.

While the business generated mil-
lions of phone calls, it sold little in the
way of music. Based on interviews with
music-industry executives, Billboard
has estimated that the business gener-
ated $5 million in revenue since its
start-up, considerably less than the
$145 million that MCI documents sug-
gested the business would achieve in
its first year (Billboard, Nov. 23).

In published reports about the clo-
sure, company executives are quoted
as saying that MCI spent $10 million
developing the business; in one report,
a spokeswoman suggests that the busi-
ness was slightly profitable. But
sources familiar with the operation
estimate that MCI may have lost as
much as $35 million on the venture.

ED CHRISTMAN
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B BY TERRY BERNE

BARCELONA, Spain—A new re-
cording of Chopin’s “Nocturnes” by
pianist Maria Jodo Pires has taken
Portugal by storm, achieving that
rare feat in the classical world—mass
acceptance without the benefit of pop
crossover marketing techniques.

Released worldwide by Deutsche
Grammophon (DG) Oct. 14, the dou-
ble CD by the Portuguese pianist
entered the Portuguese chart at No.
5 and went gold (in the case of a dou-
ble CD, 10,000 copies) just three
weeks later. The album sprinted past
Simply Red’s “Greatest Hits” to
knock Phil Collins’ “Dance Into The
Light” from the top spot on the
national sales chart, remaining at No.
1 as of the week ending Nov. 30. The
label expects the album to reach plat-
inum status (20,000 units) in Portu-
gal by Christmas.

The sales are unprecedented for a
classical recording of this nature and
are an indication of the heightened
interest in classical music in Iberia.
As Maria Eduardo Martins, director
of Lisbon retailer Provideo Music
and Video, says, “Classical music and
new instrumental music in general
are growing in popularity in Portu-
gal.”

DG Takes Pianist To
Chart Peak In Portugal

But unlike other recent successes
in the classical field, such as DG’s
“Adagio Karajan,” the 3 Tenors
albums from Decca and Warner
Classics, EMI’s “Chant,” and Sony’s
“Immortal Beloved” soundtrack, the
Pires recording is neither a compila-
tion of popular
pieces, a movie
soundtrack, a
megastar-driven
project, nor
repackaged to
appeal to a wider
audience. It is one
of the few purely
classical albums
to have achieved
such crossover success anywhere.

That distinction was important to
DG when it was planning the local
marketing campaign, which includes
television advertising that will con-
tinue until Christmas. “We focused
exclusively on the album’s classical
side,” reports PolyGram Portugal’s
classical A&R manager, Jodo Vaz.
“There was no attempt to link
Chopin’s music with any current
trends. We simply emphasized that,
for Portuguese audiences, Chopin,
Maria Joéo Pires, and DG are sym-
bols of classical music.”

(Continued on page 85)
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The Grassy Knoll Aims For The Edge

College Airplay, Touring Build Interest In Antilles Act

W BY BRADLEY BAMBARGER

NEW YORK—In the gray area where
man meets machine lies the Grassy
Knoll. The Antilles/Verve act refracts
the pulse of live playing through the
prism of technology to produce a vib-
rant new vision, a cyberjazz that cele-
brates popular music while subverting
its limitations.

Visceral yet haunting, devoid of
vocals yet brimming with hooks, the
Grassy Knoll is in many ways Antilles’
flagship entity, as the band’s futurist
sounds embody the label’s tag for its
offbeat offerings: “Music you haven’t
heard yet.” The San Francisco-based
Grassy Knoll—essentially, producer/
songwriter/multi-instrumentalist Bob
Green—issued its second album, “Pos-
itive,” in mid-September, and a subse-
quent guerrilla promo tour helped
forge a synergy among college radio,
retail, and live performance. A U.S.
club tour commences in January.

A sense of mystery and mayhem
surrounds the Grassy Knoll beyond the
band’s dark-hued grooves and conspir-
atorial name. The two albums’ respec-
tive mottos, “Trust no one” and “Be
relentless,” as well as song titles like
“Black Helicopters,” “Unbelievable
Truth,” “Another Theory,” and “Ros-
well Crash,” suggest cabals and cover-
ups, all a tongue-in-cheek nod to
Green’s wily romanticism and his roots

in the Dallas/Fort Worth area.

A photography masters grad of the
San Francisco Art Institute, Green
says his initial impetus in music cen-
tered on his pro-
and-con views of
deconstruction in
art and that those
ideas went hand-in-
hand with the
Grassy Knoll’s titu-
lar intrigue. “In a
lot of postmod-
ernism, people
want to tear down
the structure without giving something
back,” he says. “I wanted to have that
sense of chaos but with an undercur-
rent of beauty. You always need some-
thing to hang onto—in a lot of ways.”

The first Grassy Knoll album was re-
leased by the Canadian Nettwerk label
in January 1995 before being reissued
by Antilles later that year. “The Grassy
Knoll” spotlighted Green’s techniques
of juxtaposition and assemblage, with
the whole considerably more cohesive
and compelling than the usual post-
modern pastiche (see ReDISCussion,
page 93).

“Positive” presents a more metallic
edge, along with newly supple
rhythms. The lead track, “Black Heli-
copters,” slams straightaway with
paranoid, grinding guitars; the loopy
“Driving Nowhere” takes a drum-

GREEN

Campaign Is On To Revive White House Record Library

B BY BILL HOLLAND

WASHINGTON, D.C.—If you visit the
White House, don’t bother looking for
the record library—it’s not there.

The reasons for the disappearance
of the 500-plus record collection, the
first installment of which was present-
ed to President Nixon by a musie-
industry coalition, are manifold, but the
bottom line is this: Like so many other
citizens, the swing-era Reagans got
tired of looking at a wall of shelved
vinyl, boxed it up, stuck it in storage,
and never got around to replacing it
with CDs.

Hope remains that the Clintons, the
first baby boomer, post-CD presiden-
tial family, will revive the collection in
digital form, according to the Record-
ing Industry Assn. of America (RIAA).
But that’s getting ahead of the story.

The tangled tale of the White House
record library begins in 1973, when
U.S. music enthusiast and legendary
record producer John Hammond led
an industrywide effort to establish the
first White House record collection.

The library of LPs was to include
first-rate classical, pop, country, folk,
and jazz albums, selected by such
experts as Paul Ackerman (country,
folk), Willis Conover (jazz), Irving

Kolodin (classical), and Johnny Mercer
(pop).

Nixon accepted the sizable gift.
Hammond was delighted. It was the
first time, he later wrote, “that this all-
important part of our culture was ever
recognized by an administration.”

Five years

new library in 1980.

And what a library it had become.
Added to the Bach, Beethoven, Blakey,
Basie, Blackwood Brothers, Bing, and
spoken-word Beckett were dozens of
newcomers—some ditsy, some right on
the money, and a few, after all these

years, still capable

later, after Jimmy
Carter was elect-
ed, Hammond
chaired a new
commission that
this time included
the RIAA, along

RIAA

of causing a coun-
terculture snigger.

Among the
entrants: Abba,
Van McCoy,
Sylvester, Lynyrd
Skynyrd, Frank

with new music
experts (pop critic
Bob Blumenthal, record producer Ed
Bland, BMI and Country Music Assn.
official Frances Preston, com-
poser/pianist John Lewis, and oth-
ers). The commission sought to
update and enlarge the White House
collection.

The updated library of more than
500 LPs was perhaps most significant
for the inclusion of a wide range of
then-contemporary rock and R&B
recordings.

First lady Rosalynn Carter met with
the experts and industry brass and
gave her suggestions and approval.
The Carter White House accepted the

Zappa, Chic, the
Village People,
Barry White, the Clash, the Ramones,
and the Sex Pistols.

As Rosalynn Carter put it in the
introduction to the updated library, the
collection housed “popular tunes whis-
tled and hummed by people across the
country.”

The Carters, who also held the first
White House Jazz Festival (at which
Dizzy Gillespie and the president scat-
ted “Salt Peanuts” on the White House
lawn), will be remembered as decided-
ly music-oriented folks.

However, the collection did not sur-
vive the Reagan era. According to a
White House source, it was Nancy

Reagan who just said no. She had the
record collection boxed and stored in
the basement. The reason: It took up
too much room. The banished collec-
tion stayed stored and ignored
throughout the Bush administration.

By the time Clinton was elected to
his first term, the LP was a relic in the
CD age. The time was ripe for a digital
update and a renewal of the White
House collection.

Hammond had by then passed away,
but the RIAA, now headquartered in
Washington, approached the White
House curator’s office soon after the
election to ask if the president and the
first lady would enjoy a new CD col-
lection to replace the vinyl.

Expectations were high. After all,
the president was an aceredited, post-
Elvis, post-Beatles baby boomer; a jazz,
pop, and country fan; a creditable ama-
teur tenor saxophonist; and someone
who had used Fleetwood Mac’s “Don’t
Stop Thinking About Tomorrow” as a
campaign anthem.

At this point, the stories differ. A
spokesman in the White House usher’s
office says that the request was taken
to Hillary Rodham Clinton, and she de-
clined the gift. The primary reason:
The Clintons felt they had no time and

(Continued on page 85)

‘n’bass path; “Roswell Crash” explores
the outer limits of dub; the otherwise
squalling “Slow Steady Salvation”
sports a Middle Eastern-tinged cello
break; and waves of trip-hop textures
and cool trumpet airs relieve the
heavy weather

throughout.
ANT”_LES Live, the
Grassy Knoll

comes on like an
amalgam of Nine Inch Nails and
Ornette Coleman’s Prime Time, a more
“confrontational” outfit than on record,
Green says. The shows boast material
beyond the band’s two albums, with
Green having concocted tunes exelu-
sively for live presentation and others
arising out of spontaneous improvisa-
tion—the intent being to let the mad-
ness to the method show through.

“T've always felt ripped off if I go see
a band live and it plays just like the
record,” Green says. “That’s why live
rock albums from the *70s are so great,
mistakes and all. A band like Led Zep-
pelin would always play a version of a
song and not necessarily the one you
knew. We try to offer the same sort of
thing.”

It was the potential for performance
epiphanies that made the Grassy Knoll
especially attractive to Verve, accord-
ing to senior VP/GM Chuck Mitchell.
“It’s important to me that the band’s
sound isn’t wedded to the studio,” he
says. “There’s no substitute for live
music for an audience to identify with
an artist.”

The Grassy Knoll embarked on a 12-
city promotional tour in September and
October, with the band saturating each
market with a blitz of performances on
college radio, in stores, and in clubs. In
Seattle, for instance, the Grassy Knoll
played on University of Washington
station KCMU’s “Live Room” pro-
gram, at an in-store for music retailer
Orpheum, and at local club Colourbox.
Sean Tessier, a buyer at Orpheum,
says that despite the band’s relatively
low profile, the in-store was well-
attended due to the KCMU spot and
the station’s enthusiastic airing of the
Grassy Knoll’s albums.

“If people just get a chance to hear
the Grassy Knoll, they really seem to
go for the band,” Tessier says. “Among
the college crowd, the albums seem to
cross a lot of barriers, from those who
buy instrumental rock records by Pell
Mell and Scenic to trance and ambient
fans to more avant-jazz types.”

In a single day in Atlanta, the Gras-
sy Knoll performed on Georgia State
University’s WRAS, at retailer HMV,
and at the Dark Horse Tavern. The
GM at WRAS, Todd Phillips, says the
station was stormed with requests for
the band after it played on the air.
“Positive” has been in heavy rotation
there ever since, with the album No. 1
for a couple of weeks and in the

(Continued on page 93)
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Anthony B. Brings His ‘Roots & Culture’ Reggae To U.S.

Warm Radio Reception Bodes Well For Jamaican’s Startrail/V.P. Album Bow

B BY ELENA OUMANO

NEW YORK—Despite a universal
lockout by Jamaica’s radio stations,
Anthony B.’s politically sensitive “Fire
Pon Rome”—a litany of hard-hitting
social truths delivered in an angry, rod-
of-correction chanting style—domi-
nated that nation’s 1995-96 singles
sales charts and still draws thunderous
roars in reggae dancehalls.

The debut tune established the 20-
year-old country boy with the radiant
bearing of an African prince as a lyri-
cist worthy of the righteous rage artic-
ulated by Peter Tosh and Bob Marley.

“So Many Things . . .,” Anthony B.’s
debut album on Startrail/V.P. Records,
fulfills his initial promise. The 16-track
collection, which hit U.S. stores Dec. 3,
includes subsequent reggae arena hits
“Raid The Barn,” “Hurt The Heart,”
and the title track, as well as new
tunes.

“I come from a family where we
struggled hard, weeding cane fields to
earn a living,” says Anthony B. (born
Anthony Blair). “Coming from a poor
family, you know God more. That’s not
to say rich people don’t know God, but
they don’t spend the time to learn. We
pray ’cause that’s the only way out.”

As a teen, Anthony came to King-
ston, Jamaiea, during the height of the
guns & girls dancehall craze. “I heard
the DJs and say, ‘Bwoy, them no real-
ly profit society,” so I come to the stu-
dio and meet people, but no success.
Me go back to country at 16. I reached
17 and some months and went back to
town on a bus to my uncle. I fight the
struggle and buck up with Startrail.”

“Startrail” meant Richard “Bello”
Bell, writer, producer, and co-owner of
the label/studio/management outfit
founded in Miami in 1989 that scored
hits with such artists as Cutty Ranks
and Beres Hammond. After relocating
to Kingston in the early *90s, the label
quickly gained a reputation for consis-
tently excellent productions with a
variety of artists, as well as for the dis-
covery of singer Everton Blender and,
more importantly, Anthony B.

As a youth in Trelawny, Anthony B.
recalls memorizing songs “line by line”

from the radio, particularly those of
Tosh and Marley. Those influences—
especially Tosh—are apparent. Antho-
ny’s vocal style is unique, blurring any
distinctions between chanting and
singing to have it both ways—equal
parts melody and rhythm. But his
lueid, fiercely staunch writing and his
powerful baritone evoke nothing less
than those inimitable, take-no-prison-
ers Tosh vibes.

“This is what’s been missing from
the scene,” says veteran DJ Jeff
Barnes, host of “The Jeff Barnes
Show” on WNWK New York, which is
broadcast Saturdays 3-6 p.m. “Espe-
cially ‘Fire Pon Rome,” ‘Cold Feet,” and
tunes like that. It’s reminiscent of a
Marley, a Tosh sort of lyrics. Even
before I got the album, I heard some-
one else playing it, and I was struck by
the lyrics, especially when he talks
about Africa.”

Anthony B. and Bello are equally
uncompromising when it comes to

rhythm tracks. “So Many Things...”
makes no overtures to R&B, pop, or
hip-hop audiences. Reggae riddims
rule throughout, with taut, spare drum-
machine beats interlaced with melodies
and chords that have been chopped up
to further serve that rhythm god.

“I want to spread the real reggae,”
says Anthony B. “Bob Marley was a
chanter. Chant down Babylon. Even
Buju [has started to] chant. All of my
songs since I come in the business are
chanting; I don’t have no other way.
You have to follow what'’s right *cause
life is all about following. You have to
follow the words of the Bible.”

“We're very, very happy to have this
record,” says V.P. Records marketing
director Randy Chin. “Anthony B. is
not a typical hardcore DJ. He’s more
of a roots-and-culture type who speaks
of the ills in Jamaican society, which is
more and more what people want. ‘Fire
Pon Rome’ is a very controversial song,
and he speaks from his heart.

B BY CHRIS MORRIS

LOS ANGELES—MCA Records has
filed a federal suit against the Eng-
lish firm Evita Records Ltd., alleging
that the company violated a 1976 con-
tract assigning rights to the “Evita”
movie soundtrack to MCA.

In November, Warner Bros.
released the two-CD “Evita” sound-
track; the film, due in theaters this
month, stars Madonna.

MCA'’s action, filed Dec. 4 in U.S.
District Court here, seeks damages
to be determined at trial; MCA
claims they are greater than $50,000.

According to the suit, MCA signed
an agreement in May 1976 with Evita
Records, which held the exclusive
rights to produce and sell recordings
of performances in all media of the

MCA Sues Evita Records
Over Movie Soundtrack

Tim Rice/Andrew Lloyd Webber
musical “Evita.”

MCA, which released the original
Broadway cast album of “Evita” in
1980, claims that under the terms of
the agreement, it was assigned right
of first refusal to record productions
of the show in all other media. Evita
Records allegedly “agreed not to
authorize any person other than
MCA to make a recording of any pro-
duction of [‘Evita’| except as specifi-
cally permitted in the agreement.”

MCA also claims that Evita
Records breached the contract in
1995 by authorizing third parties to
produce a soundtrack album.

The Warner Bros. “Evita” sound-
track album debuted at No. 6 on The
Billboard 200 and stands at No. 21
this week.

RECORD COMPANIES. Paul Robinson
is promoted to VP/associate general
counsel for the Warner Music Group
in New York. He was associate gener-
al counsel.

Valerie Del.ong is appointed head
of promotion at the Enclave in New
York. She was senior VP of promotion
for Lava Records.

Kenny Gravillis is promoted to VP
of creative services for black music at
MCA Records in Universal City, Calif.
He was senior director of creative ser-
vices for black music.

Warren Christensen is promoted to
head of rock promotion for Geffen
Records in Los Angeles. He was rock
promotion director.

Kim Markovchick is promoted to
senior director of marketing for Mer-
cury Nashville. She was director of
marketing.

Elektra Entertainment Group in
New York promotes Zsuzsanna
Cohen Murphy to director of market-

DELONG

ing and names Chris Innerst manag-
er of tour marketing. They were,
respectively, manager of marketing
and manager of tour marketing for
Capitol Records.

José Béhar is appointed presi-
dent/CEO at EMI Latin in Los Ange-
les. He was president of the label.

Larry Stessel is appointed senior
VP of Alliance Entertainment and
president of Independent National
Distribution in New York. He was
senior VP/GM at EMI Records.

Emio Zizza is promoted to attorney
for Arista Records in New York. He

-
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was a legal intern.

Steve Smith is appointed public
relations manager for the Knitting
Factory Works label and Knitting
Factory venue in New York. He was
manager of promotion and publicity
for Koch International.

Hugh Brown is appointed cre-
ative director at Rhino Records in
Los Angeles. He was senior director
of creative services for I.R.S.
Records.

Damon Grossman is named West
Coast promotion manager for Silver-
tone Records in Los Angeles. He was

“Obviously, his lyric writing skills
are tremendous, and his delivery is also
great,” Chin adds. “He’s saying some-
thing to the people; it’s not fluff. He’s
delivering thoughts through music, and
that makes for a long career.”

Because “Fire Pon Rome” was re-
leased more than a year ago, V.P. plans
to work other tracks that have been
faring well in Jamaica, Chin says, such
as “Swarm Me” and “Raid The Barn.”

“Again, this is not a hardcore dance-
hall act, so we can’t hit all of the same
people,” China adds. “We’re going to
some of the East Coast cities where
we’re already strong, but we're focus-
ing on the entire West Coast, because
they tend to be more along the roots-
and-culture line.”

One of Anthony B.’s first perfor-
mances in support of the album will be
in February at the Bob Marley Birth-
day Celebration, an annual music fes-
tival at California’s Long Beach Arena.
To be held Feb. 14-16, the festival has
become a West Coast testing ground
for up-and-coming, as well as veteran,
reggae artists.

Mix shows and college radio shows
were serviced with vinyl or CD formats
of the entire album, along with a press
kit, Nov. 18.

No single releases are planned, Chin
says. “But we are focusing DJs on
‘Swarm Me’ and ‘Raid The Barn’ by
talking with them weekly,” he adds.
“We're getting feedback on what
tracks they like and what [tracks] are
breaking and also trying to lead them
into playing specific tracks.”

With “Fire Pon Rome” paving the
way, radio reception for the album has
been warm. “He’s a hot, young, con-
scious DJ with a bright future sup-
ported by good productions, as usual,
from the whole Startrail crew,” says
producer/label owner Bobby Konders,
who hosts the show “On The Reggae
Tip” on WQHT (Hot 97) New York.
“He’s one of the up-and-coming stars.”

On the retail side, mom-and-pop reg-
gae stores received fliers, point-of-pur-
chase materials, and flats by the Dec.
3 street date. “Mainstream stores are
getting selected endcaps and other
print [materials|, which means we give
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them an album cover and they use that
for their print ads,” says Chin. “They
will typically sale-price and position the
album in the stores—endecap it or give
it a prominent position.”

Sales are already brisk. “Since we
got the CD and vinyl album, we've been
out of it two times,” says Sherrel Fos-
ter, manager of Moodies Records in
the Bronx, N.Y. “Anthony B. is like a
next Garnet Silk. He deals lyrically
with a lot of cultural and positive things
and what’s really happening. He’s a
great chanter, more of a chanter than
most DJs. He's dealing with polities in
Jamaica, so the heads of government
don’t like what he says. But he’ll prob-
ably go very far.”

On Dec. 7, V.P. did an in-store at its
Queens, N.Y., retail outlet, where
Anthony B. signed autographs. He also
appeared on the radio show “Caribbean
Blend” on WNWK, hosted by Dub
Master and DJ Roy, and he will be
making radio and in-store appearances
in Southern California timed around
the Bob Marley Birthday Celebration.

A U.S. tour is in the works with
“another artist,” says Chin. Details are
pending.

“So Many Things . . . ” was released
in the U.K. and Europe Sept. 14 by
Greensleeves and is reported to be sell-
ing steadily, according to the label.
Negotiations with distributors in Japan
for the album plus a few new tracks are
ongoing. A European tour is in the
works for '97.

And despite the controversial “Fire
Pon Rome,” Anthony B. has been
selected to perform with other reggae
artists at Jamaica’s first government-
supported concert at MIDEM in
Cannes in late January.

MURPHY

MARKOVCHICK

promotion coordinator for TAG
Recordings.

Emma Terese is named director of
A&R and international development
for Backbone Entertainment in New
York. She was executive VP of Path-
finder Records.

PUBLISHING. Roanna Gillespie is
appointed creative manager for Poly-
Gram Music Publishing in New York.
She was a consultant to the Burt
Bacharach Music Group.

RELATED FIELDS. Layne Britton is

GILLESPIE BRITTON
appointed executive VP of Ticketmas-
ter Corp. and president/COO of Tick-
etmaster Ventures in Los Angeles. He
was VP of business affairs for CBS
Entertainment.

Lisa Sanchez-Corea is appointed
senior VP of business affairs and
development for Sony Online Ven-
tures in New York. She was VP/GM of
content for Prodigy Services Corp.

LaTanya R. Marble is named
director of new media at Norman
Winter/Associates/Public Relations in
Los Angeles. She was a project coor-
dinator at Motown Records.
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Best Friend

Wise Counselor

Constant Care Giver

@ '-: Her friends at Blue Note and Capitol Records &=
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Artists & Music

John Fahey Strikes A New Note

Alternative Gigs Support Tim/Kerr Album

B BY CHRIS MORRIS

LOS ANGELES—For nearly 40
years, John Fakey has been known to
most listeners as the grand master of
solo steel-string guitar playing. How-
ever, Fahey’s radical new album,
“City Of Refuge”—due Jan. 28 from
Tim/Kerr Records, and distributed
by PGD under Tim/Kerr’s joint ven-
ture with Mercury—may be an eye-
opener for some fans.

The album draws its title from a
gospel blues classic of the ’20s by
Blind Willie Johnson and contains e-
amples of Fahey’s folk- and blues-
based guitar stylings. But it also
includes such surprises as a 19-
minute collage excursion into pure
noise titled “On The Death And Dis-
embowelment Of The New Age” and a
number dedicated to Mazzy Star
vocalist Hope Sandoval.

Jim Fouratt, Mercury VP of A&R
and senior VP of A&R/GM East
Coast for Tim/Kerr, says the album
will be promoted to alternative-ori-
ented listeners who are familiar with
such recent Fahey collaborators as
Gastr Del Sol’s Jim O’Rourke and
Sonic Youth’s Thurston Moore.

Fouratt notes that on the new
album, the 57-year-old musician

“explores territories that he’s not
known for doing in the public ear, but
anyone who has followed John
Fahey’s guitar playing and sound-
making throughout his whole career
will understand that he’s always
pushed the boundaries of definition of
sound.”

Fahey, who produced “City Of
Refuge,” is indeed no stranger to
. -— sonic experimen-

i

tation. He fea-
tured a backward
tape track,
“Knott’s Berry
Farm Molly,” on
the 1966 album
“Vol. 4: The Great
San Bernardino
Birthday Party
And Other
Excursions” and assembled his first
sound collage, “The Singing Bridge
Of Memphis, Tennessee,” on the 1968
Vanguard set “The Yellow Princess.”

Fahey says he has been working
more earnestly on collage experi-
ments recently.

“I use CDs, tapes, anything,” he
says. “I started that about two years
ago, but T didn’t have very good equip-
ment. Now I have really good equip-
ment, and I can just sit there and do

FAHEY

Chris Smither’s ‘Holiday EP’
Promotes HighTone Set

M BY JIM BESSMAN

NEW YORK—Guitarist/songwriter
extraordinaire Chris Smither was so
pleased with his last album that he
retained virtually the same instru-
mental backing for his follow-up,
with one key
exception—he
added a tuba.
“The last piece
[‘Hook, Line &
Sinker’] is sort of
a whimsical rag-
time thing,” says
Smither of the
finale to his new
album, “Small
Revelations,” which HighTone Rec-
ords will issue Jan. 21. “It starts out
with just guitar and piano and pro-
gresses into this whole old-timey
band thing, and then it fades out and
a tuba comes around! Everybody
gives the tuba a shot once in a

SMITHER

while—instead of a bass.”

Otherwise, Smither explains,
acoustic bass was central to the
album’s production, often using an
organ-sounding bowed technique
rather than plucking. For the rag-
time style of “Hook, Line & Sinker,”
though, the tuba came into play, he
explains, because “for ragtime, that
was the bass instrument in most
bands, simply because of the volume
it generates.”

Cut in Austin, Texas, the core band
for “Small Revelations” was basical-
ly the same as that for Smither’s 1995
HighTone release, “Up On The Low-
down”: bassist Chris Maresh, drum-
mer Brannen Temple, keyboardist
Riley Osbourne, and harmonica play-
er Mickey Raphael. Stephen Bruton
also repeated his role as producer.

“I was so delighted with the last
record that I felt I'd go down and do
this one with the same bunch of

(Continued on page 62)
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what somebody with a synthesizer, say,
would take a week or two [to do] and
wouldn’t get such a neat result.”

Beyond the sprawling cacophony
heard in “On The Death And Disem-
bowelment Of The New Age,” Fahey
dresses a couple of other tracks, the
album-opening “Fanfare” and “The
Mill Pond,” with an unusual machine-
like hum.

Fahey laughs when asked about
what generated the noise. “I have a
Champion juicer, which I found at a
Salvation Army [store] for seven
bucks, and we miked that.”

Concerning the adventurous use of
sound on “City Of Refuge,” Fahey
says, “I was doing experimental stuff

il

Dishing It Out. Before playing a club gig in New York, Dishwalla stopped by Z-
100 to play acoustically. Shown, from left, are band members J.R. Richards,
Scot Alexander, and Rodney Browning; Z-100’s Paul “Cubby” Bryant and Tom
Poleman; Dishwalia’s George Pendergast; Z-100's Sharon Dastur; A&M senior
director of promotion Randy Spendiove; and band member Jim Wood.

(Continued on next page)

FAIR PLAY: Mammoth Records head Jay Faires has
taken a paid leave of absence from his position as VP of
A&R at Atlantic Records, which owns 25% of Mammoth.

According to a source, Faires and Atlantic “are cur-
rently examining their relationship,” although other
sources say that Faires is trying to find a way to buy back
Atlantic’s share in Mammoth.

In the meantime, Faires’ action has delayed the release
of new albums from the Backsliders and Seven Mary
Three, whose follow-up to “American Standard” was
planned for release Jan. 28.

Faires would only say that he’d “be happy to discuss the
situation at the appropriate time, but now is premature.”

An Atlantic representative would

Faires Faces Off With Atlantic; Zoo Moves
East; Backstage At The Billhoard Awards

will not only sponsor the show, it will also promote it
through local and national advertising.

SHORT STUFF: Discovery Records is marketing and
distributing releases from rock label Eureka Records. Dis-
covery is also making a move into the contemporary jazz
arena, having signed former RCA artist Warren Hill . ..
Roger Dean, the artist responsible for all those mind-bend-
ing Yes album covers, has completed the artwork for the
new Space Needle album. The record, “Moray Eels Eat
The Space Needle,” will come out Jan. 21 on Zero Hour.

G LANCING BACKWARD: There was plenty of news, or
certainly gossip, to be gathered run-

only confirm that “we are in discus-
sions with Jay Faires regarding the
future of his relationship with At-
lantic Records.”

ZOO MOVES EAST: Look for Zoo
Entertainment to relocate to New
York from Los Angeles in mid-Jan-

ning around backstage at the Bill-
board Music Awards last week in
Las Vegas . . . Kix Brooks, who,
along with his partner, Ronnie
Dunn, won the hot country singles
and tracks award for a remake of the
B.W. Stevenson hit “My Maria,” got
a chance to write with the late

uary. Zoo president Lou Maglia
says the move will result in the loss
of 10 positions in L.A.

The relocation has been tentatively planned since Zoo
was purchased from BMG by Voleano Entertainment
LLC, a new Wall Street-backed record label (Billboard,
Aug. 24). Zoo remains distributed by BMG.

“This isn’t a surprise,” says Maglia. “It’s been planned
since the buyout. We've terminated five positions already,
and another five will be involved in the transition” with
the personnel then let go. He adds that some Los Ange-
les staffers were offered positions in New York but did
not accept. Roughly 10 staffers, mainly in the areas of
A&R and promotion, will remain in Los Angeles at BMG
headquarters.

Volcano is in the process of hiring more than a dozen
new people for the New York office, who will work on Zoo
releases as well as other labels and businesses acquired by
Voleano. Maglia says that Zoo, home to Matthew Sweet
and Tool, among others, is signing a number of new acts.

LIFETIME ACHIEVERS: The National Academy of
Recording Arts and Sciences (NARAS) has announced
the recipients of its 1996-1997 lifetime achievement
awards: Bobby Blue Bland, the Everly Brothers, Judy
Garland, Stephane Grappelli, Buddy Holly, Charles
Mingus, Oscar Peterson, and Frank Zappa. A&M
Records co-founders Herb Alpert and Jerry Moss and
legendary song collaborators Burt Bacharach and Hal
David have been named Trustee Award winners. The
honorees will be acknowledged during Grammy week in
February 1997.

In other Grammy news, the Feb. 26 awards have
inked a deal with Coca-Cola that makes the soft drink
the worldwide sponsor of the musical event. Coca-Cola

by Melinda Newman

singer/ songwriter. “I was a big fan
of his,” Brooks said. “[Songwriter]
Gary Nicholson introduced me to
him. We tried to write together, but you don’t always get
‘MacArthur Park’ every time out. I enjoyed it, though.”
Brooks and Dunn are writing material for their next pro-
ject, a greatest-hits album that will feature three new
songs. Look for it next summer. The duo will begin a co-
headlining tour with Reba McEntire in February.
Dishwalla, which won the award for rock track of the
year for “Counting Blue Cars,” is about to embark on three
weeks of radio station Christmas shows, which will take it
to 20 major markets. The group unanimously criticized the
round-robin seasonal concerts. “The radio stations are out
of control,” said lead singer J.R. Richards. Scot Alexan-
der added, “[Their attitude is], ‘Come do our Christmas
show. No? Then we won’t play your music’”. . . After spend-
ing the last several months touring the world, Quebec native
Celine Dion is celebrating Christmas by playing several
shows this month in Montreal. “There’s nothing like play-
ing at home,” she said. “It’s the first place I played, the first
place where people listened to me. I'm like their child.”
Speaking of children, Dion is taking 1997 off in hopes of
having a baby of her own. She also plans on learning Span-
ish . .. Last week was a big week for LL Cool J. In addi-
tion to being named Billboard’s R&B singles artist of the
year, he was presented with a NARAS Heroes Award Dec.
5 in New York. “I'm really thankful for these awards,” he
said. “I'm glad people are embracing what I'm doing. I'd
like to have a strong career and walk in the shoes of artists
like Madonna.” Madonna was presented with the Artist
Achievement award at the Billboard ceremony.

Assistance n preparing this column was provided by Chris
Morris, J.R. Reynolds, and Craig Rosen.
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Cravin’ Melon Is S.C.’s Latest ‘Harvest’
Mercury To Build On Band S Large Regional Fan Base

B BY KEN JOHNSON

CHARLOTTE, N.C.—You couldn’t
ask for a band more prepared for the
big leagues: Not only has South Car-
olina’s Cravin’ Melon sold more than
20,000 copies of its self-released
album, “Where I Wanna Be,” the
quartet’s constant touring during
the past two years has made it one of
the biggest-drawing regional acts
throughout the Carolinas.

Add to that an impressive Internet
site that’s been in existence longer
than most current bands, and you've
got the makings of a strong launch-
ing pad.

Mercury Records will try to capi-
talize on that extensive groundwork
when it releases Cravin’ Melon’s
label debut, “Red Clay Harvest,”
Jan. 28.

“We’re working with a band that’s
very aware of their strengths and
has spent a lot of time creating an
intimate relationship with their
fans,” says Mercury senior director

JOHN FAHEY STRIKES A NEW NOTE

(Continued from preceding page)

way back [in the '60s], but the flavor
of it’s changed. This new record—
which is my favorite record that I've
ever made, I'm crazy about it—is kind
of nasty, you know. Mean, and even a
little prophetic here and there

.. ‘Fanfare’ is a fanfare for the mil-
lennium. And the second piece [‘The
Mill Pond’] is really wondering what
things are going to be like.”

Indicating a shift in his listening
habits as well as his record-making
strategies, Fahey, whose compositions
are published by Tortoise Musie/
ASCAP, says he wrote the new
album’s “Hope Slumbers Eternal” as
“kind of an epistle to Hope Sandoval.”

He adds, “I've said this thing, and
it sounds crazy, but I think she’s the
outstanding vocalist of the 20th cen-
tury. The music is pretty original . ..
I don’t know how to explain what I
like about her voice, but I sure like it.
I’ve never heard anyone evoke some
many emotions and things in me as
her.”

Though the album roams far afield
from standard Fahey territory, the
guitarist does perform “Hard Time
Killing Floor Blues” (a number by the
late country blues singer/gui-
tarist/pianist Skip James) under the
title “City Of Refuge II1.”

Fahey says of James, “I was the
one who rediscovered him [in Missis-
sippi in 1962], and while we were
together and driving north, and even
later, he showed me some things that
I don’t think anybody else knows on
guitar. I learned an awful lot from
him, and I'm developing a lot more,
too. He’s a real source. It’s funny,
because he showed me all that stuff
34 years ago, and I've never gotten
around to it. Now I'm getting around
to it. Man, there’s a lot there.”

Fahey plans to record what he calls
“a Skip James suite” for his Koch-dis-
tributed Revenant Records next year.
He has also recorded a two-CD set,
which utilizes the talents of Gastr Del
Sol’s O’Rourke, for future release by
Atlanta indie Table of the Elements,
and he recently completed an album

CRAVIN’ MELON

of marketing Josh Zieman. “The
great thing about this band is that
they’ve already done so much leg-
work. They played over 200 shows
last year. That’s the way you begin to
build a loyal fan base.”

Indeed, drummer Rick Reames
gives the band’s fans plenty of cred-
it: “We really feel like the fans in the
Southeast are what got us signed.
Mercury was able to see the numbers
that we were drawing. We probably
weren’t as much of a gamble as some
band that just sent in their demo
tape.”

with Boston-based band Cul De Sac
for New York’s Thirsty Ear Records.

The guitarist, who is managed and
booked by Nashville attorney Dean
Blackwood, has been performing with
younger alternative-music artists who
claim him as an influence. He recent-
ly appeared on a bill at Spaceland in
L.A. with Gastr Del Sol, and he
played four East Coast dates the first
week in December with Thurston
Moore.

Fouratt says that for material pro-
moting “City Of Refuge,” quotes are
being secured from such Fahey con-
temporaries as Bonnie Raitt and Bob
Dylan and from such younger musi-
cians/fans as Moore and Beck.

Fouratt says, “We feel that one of
the principal ways to market a John
Fahey record in the marketplace
right now is through press and media.
We already have the traditional places
where there’ll be features. There’ll be
a feature in Request, in Wire, The
Chicago Tribune, Raygun, and
reviews in Rolling Stone, ete. There’s
a feature article that will be in The
New York Times . . . as well as Guitar
World and Guitar Player. We will ser-
vice the more alternative [publica-
tions]}—again, the ones that one would
associate with a Thurston Moore or a
Beck.”

Advertising for the album will cut
a wide swath, in trades and folk pub-
lications like Dirty Linen, the jazz
organ Down Beat, and rock publica-
tions ranging from Rolling Stone and
Mojo to Alternative Press and Forced
Exposure.

“City Of Refuge” will be serviced
to public radio stations in late Decem-
ber and to college radio outlets Jan.
13.

Fouratt believes that Fahey’s open-
minded approach to music today
offers an opportunity to take his
record far beyond his core audience.
He adds, “What’s extraordinary
about an artist of his age is his abili-
ty to have kept his ears open to what
has come after him, rather than sort
of sitting on his throne.”

Yet, in fact, it was a blind demo
submission that first brought
Cravin’ Melon to Mercury’s atten-
tion. A four-song tape featuring the
quartet’s tuneful, breezy, country-
tinged rock laced with a distinctly
Southern feel was among the first
batch that Mercury A&R VP Jim
Fouratt sampled when he began
working at the label in December
1995.

“I waded through a ton of pretty
bad tapes,” Fouratt recalls. “The
Cravin’ Melon tape had been sent in
by booking agent Wayne Forte. A
couple of days later, I was hearing
one of these songs in my head. To an
A&R person, when you start hearing
a song in your head, it’s a magical
moment.”

Fouratt says that he was initially
drawn to the song’s themes. He com-
pares them to the work of such pop-
ular heartland artists as John Mel-
lencamp and Tom Petty. “I just found
that the values that Cravin’ Melon
sang about are very American values
and topics that people around the
country can relate to, things that
they care about: jobs, girlfriends,
making ends meet, etc. They have
their hearts and guitar picks in the
right place. I think that radio is
totally ready for this band,” he says.

The first single, “Come Undone,”
goes to triple-A and rock radio the
second week of January, followed by
the release of the album two weeks
later.

“Our goal is to have a strong show-
ing in SoundScan out of the South-
east,” Zieman says. “But it’s not all
about the first-week sales. This is a
long-term project for Mercury. We're
committed to building their base in
the Southeast and beyond.”

To do that, the label will first focus
on regional independent and chain
stores. The band—which formed in
Greenville, S.C., in 1993 and includes
vocalist/guitarist Doug Jones, gui-
tarist Jimbo Chapman, and bassist
J.J. Bowers—will then hit the road
for concert dates and in-store and
radio show appearances throughout
the Southeast.

“Their live performance strength
is the most effective way of present-
ing them,” Fouratt says. “I think that
letting people discover this band that
way is the best way to develop them.”

In addition to focusing on the act’s
live strength, Mercury will launch a
direct-mail campaign and a tie-in
between the band’s and the label’s
World Wide Web sites.

“It’s going to be a major event,”
Carl Singmaster, owner of Manifest
Dise & Tape in Columbia, S.C., says
of the upcoming release. “It will def-
initely be our first big event of '97.
They have a huge fan base in the
Carolinas.”

Cravin’ Melon’s self-released disc
was Manifest’s biggest seller by a
local group last year, according to
Singmaster. The store moved more
than 1,600 copies.

It’s also Manifest’s second biggest-
selling independent regional release
to date, right behind Hootie & the
Blowfish’s “Kootchypop.”

Speaking of Hootie, Cravin’ Melon
is braced for inevitable comparisons
to its fellow South Carolina outfit.

(Continued on page 62)

Artists & Music

#

Pricing Plays Part In A&M
Push For 16-Year-Old Lang

W BY TERRI HORAK

NEW YORK—With the Jan. 28 re-
lease of “Lie To Me” by young
blues singer/guitarist Jonny Lang,
A&M Records hopes audiences
will grow to believe in the artist’s
work.

“This is an artist that will be
fun and rewarding in the short
term but will develop into a posi-
tion of stature in the long term,”
explains A&M chairman/CEQ Al
Cafaro. “But inherent in the plan
is our desire not to hype it,
because as we approach people, we
want to make sure they're recep-
tive to his music and what he has
to say. There’s a fine line we don’t
want to exceed.”

Not that the label doesn’t have
plenty of potential grist to use in
the promotion mill.

Though he’s not quite 16, Lang
has been gathering fans around the
Midwest for the past few years,
specifically in his native Fargo,
N.D., and his current home of Min-
neapolis as the leader of Kid Jonny
Lang & the Big Bang (Continental
Drift, Billboard, Sept. 23, 1995).
According to A&M, the band has
sold 25,000 copies of its self-
released album “Smokin.” ”

Lang has also played with such
blues greats as Luther Allison,
Lonnie Brooks, and Buddy Guy—
all this for someone who didn’t get
his first guitar until his 13th birth-
day.

However, A&M'’s marketing will
not focus on
Lang’s youth. “I
believe his tal-
ent and where
he is today is
very competi-
tive, so we won’t
be dealing with
his age as an

LANG

issue. It's a
qualification
that doesn’t do him justice,” Cafaro

says.

He adds, “The plan is a very
active, aggressive campaign to have
Jonny’s image and music as many
places as possible over a long peri-
od of time. Whatever that takes in
terms of investment, we're pre-
pared to do.”

In addition to Lang’s headlining
dates, A&M will try to book sup-
port dates with a variety of artists
in order to expose Lang to broader
audiences.

The first single from “Lie To

(Continued on page 33)
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Performers,

LAS VEGAS—Maverick Recording
artist Alanis Morissette took top
honors at the seventh annual Bill-
board Music Awards, held

Presenters Add S[park To Blllboard Music Awards

received a special Hot 100 award.
Highlights of the program included
New Edition performing “Hit Me
Off” outside the Hard Rock

Dec. 4 at the Aladdin Ho- — w Cafe in Las Vegas and
tel theater here (Bill- B "I d N, Toni Braxton’s rous-

board, Dec. 14). On
tour in Japan, Moris-
sette accepted her award
via remote broadcast. Carlos

Santana was given the Century
Award, Billboard’s highest honor
for creative achievement. Madonna
was presented the artist achieve-
ment award, while Mariah Carey

ing rendition of her

I

Amn[; - hit “Un-Break My

Heart.” Other perform-

ers included Rod Stewart,
Brooks & Dunn, Celine Dion, and
Dishwalla. The show, which was
broadcast live in the U.S. on Fox-TV,
earned an 8.2 Nielsen rating. (Pho-
tos by David Lee Waite)

Brooks & Dunn perform “My Maria,” which earned them kudos for country single
of the year. The track appears on their Arista/Nashville album “Borderline,”
which debuted in the top spot on the Top Country Albums chart in May.

Madonna, accepting her artist
achievement award, receives one of
the evening’s several standing
ovations. The artist graciously asked
whether her trophy really belonged to
presenter Tany Bennett.

Host Chris Rock set the pace for the
two-hour event.

RCA’s ZZ Top closes the show with a
rocking rendition of its single “Bang
Bang.”

R&B artist of the year R. Key gives his acceptance speech as presenters Pauly
Shore, left, and Tiffani-Amber Thiessen, center, look on. The Jive artist’s self-
titled set has spent 56 weeks on the Top R&B Albums chart.

MINTIIS

Comedian Carrot Top offers his unique
brand of show-and-tell gadgets,
including the Dennis Rodman
basketball/makeup kit shown above.

Warner Bros. artist Rod Stewart treats
the audience to a Motown-inspired
performance of “If We Fall In Love
Tonight.”

2 . ' Toni Braxton gives it her all performing
Members of A&M debut act Dishwalla accept thelr rock track of the year awaud Cooho left, and Tyra Banks oresent her latest single, “Un-Break My Heart.”
- | for “Counting Blue Cars.” The single was an across-the-boarc hit, with strong the award for R&B single of tte year to She was joined onstage by 20
Presenter “Weird Al” Yankovic hams it  showings on the Hot 100 Singles, Modern Rock Tracks, Mainsiream Rock LaFace vocalist Toni Braxton for dancers as she broke into the house
up backstage after the show. Tracks, and Aduit Top 40 charts. “You're Makin’ Me High"/“Let It Flow.” mix of the track.
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Century Award winner Carlos Santana awaits his turn in
the limelight, left, and accepts his trophy from actor
Edward James Olmos, above.

Dishwalla performs the hit “Counting 550 Music artist Celine Dion is touched by the standing ovation she received for
Blue Cars” from its debut album, “Pet her emctional cover of “All By Myself.” The track, which is expected to be her
Your Friends.” next U.S. single, appears on her English-language album “Falling Into You.”

LL Ccof J. accepts his award for rap artist of the year. His Def Jam sets “Mr.
Smith” and “All World” peaked at No. 4 and No. 21, respectively, on the Top
R&B Albums chart. The sets spawned such singles as “Loungin” and “Hey
lover,” both of which hit No. 1 on the Hot Rap Singles chart.

Hot 100 award for her collaboration with Boyz Il Men on the single “One Sweet One of the evening's highlights was a cheerful execution of the “Macarena” by presenters Englebert Humperdinck, left,
Day,” which was No. 1 on the Hot 100 for a record-breaking 16 weeks. Carey and Wayne Newton, right, with Daisy Fuentes, center. Fuentes accepted the single of the year award on behalf of RCA’s
was also named Hot 100 artist of the year. Los Del Rio, the fathers of “Macarera™madness.
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‘SLOW-BUILD’ STRATEGY PAYING OFF FOR LABELS

(Continued from page 1)

With a flood of titles inundating
retailers’ already cramped shelves and
radio programmers’ playlists shrink-
ing, labels have rediscovered the virtue
of patience and are once again relying
on street-level marketing and long-
term grass-roots development as a
means of properly setting up and, with
hope, breaking young acts.

“We're in a more competitive mar-
ketplace, and we are giving more time
to our artists,” says Atlantic Records
senior VP/GM (U.S.) Ron Shapiro.
“The historie six to nine months of
development is more likely to be
around two years now.”

The slow-build phenomenon is evi-
dent in albums from many of 1996’s
breakthrough artists, such as No
Doubt, 311, Jewel, Poe, and Sublime, as
well as such developing acts as Duncan
Sheik, Kenny Wayne Shepherd, Nil
Lara, and the Deftones. All are the ben-
eficiaries of long-lasting artist-devel-
opment programs, which labels are
finding to be more rewarding and reli-
able than quick hits.

Released in October 1995, “Tragic
Kingdom” by Trauma recording act No
Doubt is one of 1996’s greatest success
stories. It has sold more than 2.9 million
units, according to SoundScan, and has
raised the act’s stature from Orange
County, Calif., ska-scene favorites to
international draw. The album is No. 1
on The Billboard 200 this week.

An overnight success eight years in
the making, No Doubt broke after mod-
ern rock PDs began to look for an alter-
native to the grunge soundscape. Prior
to “Tragic Kingdom,” the band’s 1992
debut was released by Interscope with
little notice (Billboard, Feb. 10).

Another of the year’s biggest grass-
roots successes is Capricorn act 311,
which broke through when “Down,” a
single from the band’s self-titled album,
became a modern rock radio hit over
the summer (Billboard, Sept. 14).

The album, which was released in
June 1995, gathered steam when
“Down” went to No. 1 on the Modern
Rock Tracks chart in September. How-
ever, 311 had successfully mined its
core audience with two previous
titles—one of which was tellingly titled
“Grassroots.”

Capricorn senior director of alterna-
tive promotion (U.S.) Nan Fisher, who
helped such successful long-term pro-
jects as 311 and, to a lesser degree,
Cake, says the former’s slowly built
success was worth the wait.

“It took a while for 311 to happen,
and I wouldn’t have had it any other
way,” she says. “It was natural and
organic, and it’s what you have to do
when there are 200 singles going to
radio every week. There’s just not
enough slots for airplay, and there’s not
enough shelf room for [new artist]
product.”

Although he has yet to experience
success comparable to that of No Doubt
and 311, Atlantic artist Sheik is follow-
ing in the same path, thanks to a con-
tinuing commitment from Atlantic.

Sheik’s self-titled debut was released
June 4 and has dipped in and out of the
Heatseekers chart as his single “Bare-
ly Breathing” gathers airplay at triple-
A radio.

Atlantic’s Shapiro says that the
label's handling of Sheik, as well as
other developing artists such as Jewel
and Poe, indicates a new definition of
patience for the company, one mandat-

ed by the increasingly competitive
retail and radio environment.

“When one of our artists hits the
Heatseekers chart, we get so excited,
you'd think we were making money,”
he quips. “And even when we get to the
point when we're selling 2,000 units a

DISHWALLA

week, [retail and radio] are still want-
ing more of a guarantee.”

Radioactive GM Brendon Burke,
who helped repopularize slow-build
campaigns in the early "90s as a part of
the marketing team for the band Live,
agrees that the current retail climate
has been trying for record labels.

“In this day and age, with the
amount of product out there and with
the amount of competition, labels are
forced to do whatever it takes to give
themselves a bit more time to increase
band awareness,” he says.

“You have to have the mentality that
you will do whatever it takes to keep
that act alive and provide yourself a
bigger window of opportunity to get
your band out there,” he adds.

New-artist pricing, consistent tour-
ing, localized retail programs, and non-
traditional distribution are some of the
key components used by labels to draw
attention to, and build the careers of,
new artists.

In fact, most label executives spoken
to for this story are becoming more
comfortable with the idea that instant
success, while gratifying, is not worth
the potentially negative impact it can
have on an act’s future.

Mindy Espy, head of marketing
(U.8.) at Revolution, attributes at least
part of the importance of artist devel-
opment to the changing profile of the
average record buyer. Faced with an
abundance of selections, a more wary
and informed buyer is evolving, she
says.

“Consumers have turned out to be so
fickle,” she says. “They want instant
gratification, and they want to know
exactly what they are getting. To make
sure [an album is] worth their money,
they wait to hear several songs and see
if they can identify with the music.”

Atlantic recording act Poe has expe-
rienced this new consumer skepticism
first-hand.

The artist’s album “Hello,” which
bowed in October 1995, has sold more
than 311,000 units, according to Sound-
Scan, after a reception at radio and
MTYV that was initially lukewarm at
best. Heavy touring and the modern
rock success of the track “Angry John-
ny” have paid off, however (Billboard,
Aug. 31).

“My fans are very loyal, but it’s only
because they have been able to partic-
ipate in [my]| development,” Poe says.
“If you just come with a hit, they are
like, “‘Who are these schmoes? ”

She adds that courting an audience
can be difficult at times. “I have a new
relationship on my hands, one that is as
tricky as the relationship I have with
my boyfriend,” she says.

Revolution’s Espy says the label has
been able to develop a solid core audi-
ence for Shepherd, whose “Ledbetter
Heights,” released in September 1995,
was recently certified gold, due large-
ly to touring.

Maverick’s Deftones, too, have
shown a zeal for the road that has
helped the band sell more than 114,000
copies of “Adrenaline” since it was
released in October 1995.

Maverick head of marketing (U.S.)
John Kline says the label is optimistic
that the act’s extensive touring will help
it overcome a lack of radio play.

Says Kline, “We know that the Def-
tones’ radio hit will come, but beyond
that, we're making sure the act is con-
necting with its audiences and building
awareness at a very core level.”

The Deftones are just one of several
acts relying on touring to spread the
word. “There’s a definite move back
toward regional [touring programs],”
says Tracy Verlinde, a talent buyer at
Encino, Calif.-based concert promoter
Avalon Entertainment. “Look at the
success of a Rusted Root or Jon Spen-
cer Blues Explosion. Even though they
don’t have radio hits, consistent tour-
ing has worked for them.

“There’s a shift in the last two years
toward a new work ethic,” she adds.
“Labels want to see a band that can
consistently sell out its home market
and surrounding areas.”

After extensive touring and multiple
appearances is select markets, triple-
A-leaning Lara is seeing sporadic
growth.

The artist’s self-titled debut sold
more than 26,000 units, with consistent
weekly sales hovering around 1,000
units, according to SoundScan.

Metro Blue/Capitol senior director
of sales (U.S.) Sal Shapiro says that the
label is hoping Lara’s album will rise
above the retail glut as the artist con-
tinues his more than yearlong tour.
Special fortitude on Lara’s part, says
Shapiro, was requisite.

“We're hitting markets two, three,
four times, and these things get expen-
sive,” says Shapiro. “But Nil really
wants it and is cognizant that it takes a
lot of work and compromise. We buy
them a van and throw in a couple of T-
shirts, and they’re gone.”

Shapiro says he is also seeing a rise
in residency tours, in which multiple
appearances are made in a market in a
short period of time in order to give
local audiences and press an opportu-
nity to warm to the act.

Such acts as A&M’s Dishwalla,
which has been carefully developed
throughout the year but is still mainly
know for its crossover radio hit “Count-
ing Blue Cars,” view touring in part as
a means of counteracting the public
interpretations of the band.

J.R. Richards, lead singer for the
band, says, “I'm hoping that the tour-
ing will give us a better chance of get-
ting past the hump without fading out.

“There’s nothing more credible than
playing a show as a way of getting to
people,” he adds. “You can bypass a lot
of publicity and media and other bull-
shit and get right to the point.”

On a more utilitarian level, heavy
touring can convince a retailer to stock
product from a baby act, even one that
is not signed to a major.

Skip Young, a senior music buyer at
Amarillo, Texas-based Hastings Books,
Music & Video, says retailers can gain

by seeking out acts with already devel-
oped support pockets.

“[A core following], especially in our
secondary and tertiary markets, is
important because it brings in a lot of
customers and is a great selling tool,
and it shows the music community that

LARA

we're trying to support their local
artists,” says Young. “And if they don’t
have national distribution, it inspires us
to do a lot of consignment deals.”
Triple-A KLRQ Kansas City, Mo.,
PD Ken Dillon echoes Young, saying

that the station aligned itself early with
such popular regional bands as Collec-
tive Soul and the Badlees as a means of
differentiating itself from competition
and answering the call of the acts’ local
following.

Indeed, dogged persistence and a
Herculean work ethic is the plain lan-
guage that most executives choose to
use when questioned about tactics for
breaking new artists.

Brian Cohen, VP of marketing (U.S.)
at Elektra, says that the strategy is the
same whether the label is working a
Metallica album or Jason Falkner’s
“Author Unknown.”

“It’s timeless that those who want to
work hard, work hard,” he says. “What
we do for Metallica is the same in terms
of grass roots as what we do for [devel-
oping artist] Jason Falkner. Metallica
has been out there shaking hands, kiss-
ing babies, and rocking the house for
years. It’s all about hard work and
exploiting the simple, basic things.”
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W INGING IT: Though
River North artist Crystal
Bernard is most often recog-
nized for her portrayal of
Helen Chappel Hackett on
NBC’s popular television
series “Wings,” the label is
hoping it can make her equal-

River North, says that in spite
of initial wariness from the
music industry, the recogni-
tion factor has been a blessing
for Bernard.

“Crystal has made a terrif-
ic impression, and people are
realizing that this is an artist
with a lot of credibility,” Hoff-

Look Under ‘B.” “Definition Of
Soul,” the Virgin/Pointblank
debut by Solomon Burke, will be
released Jan. 28. The pioneering
soul singer will make radio
appearances at select stations in

January. “Initially, we're going to
work the classic soul and blues
shows, but eventually, we hope

ULAR-UPIRISIINGS.

BILLBOARD'’S WEEKLY COVERAGE OF HOT PROSPECTS FOR THE HEATSEEKERS CHART ° BY DOUG REECE

it will help prepare program-
mers for the second single,
“State Of Mind.”

River North doesn’t have its
sights set only on country.
Based on the artist’s success-
ful duet with Peter Cetera on
the single “(I Wanna Take)
Forever Tonight,” the label

more than 111,000 and 28,000
units, respectively, according
to SoundScan.

Stations early on the new
song include top 40 KYLD San
Francisco and dance music
WKTU New York.

The artist, who attends

2X The Twist. Zero Hour
Records will release a two-
CD set titled “12” by Ger-
man rock act Notwist Feb.
17, 1997. A noncommercial
EP, “Only In America,” was
offered free with a bounce-
back card included with
the band’s 7-inch single
“Torture Day.” Notwist has
pigued the interest of such

man-Engel says, citing re-
views in such publications as /
USA Today and The Ten- b
nesseean.

plans on releasing “Have We
Forgotten What Love Is” to
top 40 radio Jan. 13.

to take this to triple-A and expand
beyond our core,” says Point-
blank president John Wooler.

In fact, Bernard has been
performing musically since
she was 14, when
she became part of
singer Bobbie Gen-
try’s Las Vegas
show. She has also
written songs for
such artists as
Paula Abdul and
Lisa Stansfield.

Still, River North
is by no means

S
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Bob & Tom, /’s A Wonderful Laugh
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erril Bainbridge, The Garden

THIRD TIME A CHARM?

San Jose, Calif.-based Up-

stairs Records is hop-

= | ing for crossover suc-

Metril Ball\:grll?c}:eEﬁ??l Garden cess for “With Out

" = Your Love,” the third

single from “The Al-

bum” by new artist
Angelina.

“It has more of a
possibility for transi-
tion,” says Upstairs
president John Lo-

Single Slow Build.
Reprise is creating a story
for Brady Seals’ solo effort
“The Truth,” which will be
released Feb. 25, with the
developing success of the
album's first single, “Anoth-
er You, Another Me.” The
single by the former Little

~ MIDDLE ALANTIC |
oot & Tock, Scarm-AHMaria 96 Comedy Abum

[,_ s

avoiding the chance
to capitalize on

——p

pez. “Up to this
point, we haven’t
been able to cross

Texas member is at No. 11
on the Hot Country Singles

ol SOUTH ATLANTIC
Ann Nesby, I'm Here For You

U.S. publications as Rolling
Stone and The New York
Times. The single “Instru-
mental” is being played on
ESPN's “Snowboarder
Magazine” program.

ly well-known in the music
world with her label debut,
“The Girl Next Door,” re-
leased Oct. 29.

Lynne Hoffman-Engel,
senior VP of sales and mar-
keting at Platinum Entertain-
ment, the company that owns

Bernard’s wide- [-
spread public ap-

PACIFIC ’

Tweive A.M., The Time Has Come

peal. The label
plans to service
retail with a card-
board stand-up of
the singer/actress
and has used her fame to land
upcoming spots on “The Rosje
0’Donnell Show,” CNN, and
“Fox After Breakfast.”
Although Bernard’s first
single, “Have We Forgotten
What Love Is” (co-written by
and featuring Billy Dean),
has been received at radio
with only lukewarm response,
River North is optimistic that

THE REGIONAL ROUNDUP

Kevin Sharp, Measure Of A Man
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Rotating top 10 lists of best-selling titles by new and developing artists.

SOINROR W

MOUNTAIN

. Kevin Sharp Measure Of A Man
. Merrit Bainbridge The Garden
. Paul Brandt Calm Before The Storm

Trace Adkins Dreamin’ Out Loud
Kitaro Peace On Earth

No Mercy No Mercy

Amanda Marshall Amanda Marshall
Gary Allan Used Heart For Sale
Kenny Chesney Me And You

. David Kersh Goodnight Sweetheart

NORTHEAST
. Merril Bainbridge The Garden
. Bill Whelan Riverdance
. No Mercy No Mercy
Amanda Marshall Amanda Marshall
Local H As Good As Dead
Fun Lovin’ Criminals Come Find Yourself
Dru Hill Dru Hill
. Barenaked Ladies Rock Spectacle
. Ashley Maclsaac Hi How Are You Today?
. Republica Republica

SOBNOGHWNE

—

over, but we feel that
this song is a little
poppier and has that
European dance fla-
vor that is working in

the mainstream.”
The 12-inch single, which
will ship to dance and top 40
stations this month, follows
impressive sales for the first
two tracks. “Release Me,”
which spent 20 weeks on the
Hot 100 Singles chart, and its
follow-up, “I Don’t Need Your
Love,” which peaked at No. 15
on the Hot Dance Music/Maxi-
Singles Sales chart, have sold

Sales chart and is gather-
ing steam after being ser-
viced to country radio Aug.
26. Early supporters
include WUBE Cincinnati,
KEEY Minneapolis, and
KKBQ Houston.

Santa Clarita University in
Northern California on an
academic scholarship, has
been exceptionally busy tour-
ing, bouncing this month from
Canada to Brazil, where the
album is released by Paradox
Records.

BILLBOARD

DECEMBER 21, 1996

wwWwW americanradiohistorvy com

15


www.americanradiohistory.com

R&B

ARTISTS

MUS|C

Adriana Evans’ Got ‘Reality’

PMP Single, Self-Titled Set Aimed Here And Abroad

H BY J.R. REYNOLDS

LOS ANGELES—In addition to its
long-term developmental approach in
the U.S. with vocalist Adriana Evans,
PMP/Loud has a close eye on interna-
tional territories as it prepares to
release the 24-year-old’s self-titled
debut set.

Says PMP mar-
keting director
Colin Sutton,
“We're [releasing
her album] in the
U.K. first because
[it] has the kind of
unique R&B sound
that is sort of
European in nat-
ure. The songs are musical and her
lyries are meaningful, which is just the
kind of thing that British consumers
like: something that’s not middle of the
road that they can sink their teeth into,
analyze, and ultimately appreciate.”

“Adriana Evans” will be serviced to
U.K. stores Feb. 24. The album will be
available in the U.S. March 11.

According to the artist, “Adriana
Evans” is a reflection of herself as well

EVANS

as producer Dred Scott’s musical
tastes. “It’s got kind of a jazzy under-
tone, but it’s also steeped in the roots
of soul. And because I grew up in the
hip-hop generation, there’s a lot of
today’s rhythms and beats present that
drive the music.”

Lyrically, “Adriana Evans” consists
of the vocalist’s experiences growing up
in the San Francisco Bay Area and
later in South Central Los Angeles.
“The most challenging thing about this
project for me was to interpret what I
saw and then put those feelings that
had the most meaning to me into
verse,” she says.

“A lot of times when you're writing a
song, it doesn’t always translate when
you try to record it,” she continues.
“When I'm in the studio, I have to relive
the moment that I'm singing about, and
that makes [the recording] feel sponta-
neous.”

Evans, whose songs are licensed
through Sway Jay Publishing, co-
wrote all the songs with Scott. She cur-
rently has no manager.

Loud marketing VP Brett Wright
says that as a singer; Evans is a throw-
back to another generation. “Because

Veteran Act The Jungle Brothers
Keep Rap Modern On Gee Street

l BY SHAWNEE SMITH

NEW YORK—At a time when most
old-school rap groups are riding their
past hits on the comeback trail, Gee
Street’s the Jungle Brothers prefer
to acknowledge their rich musical
history but not dwell on it.

“We're trying to pick up where we
left off,” says the group’s rapper
Mike G. “We just want to let people
know we’re back on track.”

Over the course of their 10-year
career, Mike G and fellow members
Afrika Baby Bam and DJ Sammy B
have produced such underground hits
as “Because I Got It Like That,”
“JBeez Coming Through,” and “I’ll
House You.”

The trio was also the guiding force
behind Native Tongues, a collective of
recording acts that includes De La
Soul, A Tribe Called Quest, Queen
Latifah, and Monie Love.

With a promising track record and
encouraging support from the
group’s hip-hop peers, Gee Street is
hoping that “Raw Deluxe,” the Jun-
gle Brothers’ first album in three
years, will re-establish the act among
old fans and attract the attention of
new ones when it debuts internation-
ally in March.

“We’re going for a very minimalist
approach,” says Gee Street A&R VP
Neil Robertson. “They’ve never been
into any gimmicks, so we’ll just be
showing them as they are today; the
images will be rugged and raw.
They’re not some old-school rappers
on a crusade to save hip-hop. They
just want to be accepted for the
music they’re giving hip-hop today.”

The trio produced all but two

tracks on “Raw Deluxe”: the first
single, “How Ya Want It,” produced
by Roc Raider and released to radio
in August, and “Handle My Busi-
ness,” produced by Djinji Brown.
“We tried to handle more [respon-
sibilities] ourselves this time,” says
Mike G. “Producing ourselves even-
tually brings us higher [financial]

JUNGLE BROTHERS

returns, but it also helps us keep
focused on what comes next and in
control of our own destiny.”

The album marks DJ Sammy B’s
rapping debut. “I didn’t feel like my
role was being totally fulfilled just
standing in the back,” Sammy B
says. “I had to get some things off
my chest, too.”

“Raw Deluxe,” the group’s fourth
album, continues along a path the
group set in the ’80s by delivering
socially conscious messages con-
cealed in metaphorically rich lyries
and head-bobbing beats.

“I'd say it's 75% upliftment, 25%
freestyle, and nothing materialistic,”
Mike G says.

“They’ve grown in the sense that
they are men now,” says Robertson.

(Continued on page 22)

she’s strong on songwriting and story-
telling—merging nostalgic soul feel-
ings with urban hip-hop vibes—we’re
going for a downtown, culturally cool,
lounge-y kind of crowd,” he says.

The label is initially targeting a
younger grass-roots demographic but
hopes to attract older consumers as
Evans’ music begins gaining main-
stream awareness.

Domestically, the emphasis track
“Reality” was circulated Sept. 15 by
street teams as part of a five-song cas-
sette sampler. White-label 12-inch
copies were serviced to record pools
Sept. 23 and to rap radio and mix shows
Oct. 10. Promotional CDs were shipped
to adult R&B and crossover stations
Nov. 4.

Says Sutton, “ ‘Reality’ [has] more of
an underground sound [among con-
sumers] here in the U.S. and is being

. Chris Sch .
(Continued on page 22) fis Schwartz

Platlnum Party. Columbia/Ruffhouse hip-hop act the Fugees sport platinum
certification plaques during a celebration aboard the U.S.S. Intrepid Nov. 6 in
New York. The plaque from the Recording Industry Assn. of America commemo-
rates sales of more than 5 million units in the U.S. and more than 11 million
worldwide of the album “The Score.” Pictured, from left, are the Fugees’ Lauryn
Hill; DAS Communications president David Sonenberg and associate Peter
Malkin, the act's management; Columbia president Don lenner; the Fugees’
Pras Michel; Ruffhouse president Joe Nicolo; Columbia black music executive
VP/senior VP Michael Mauldin; the Fugees’ Wyclef Jean; and Ruffhouse CEQ

JUSTICE VS. JUST US: As the music industry contin-
ues to streamline, so do the corporate ranks of record com-
panies. But will the selection process for executive jobs be
fair to qualified blacks? Recently, minority midlevel exec-
utives and employees in nonmusic industry quarters have
been asking that very question in court, where the answer
has been a resounding “no

According to press reports, in November, after a secret-
ly recorded conversation revealed that high-level white
executives at Texaco Inc. were conspiring to undermine
black employees, the oil behemoth agreed to a $176.1 mil-
lion settlement to quell a race-discrimination lawsuit filed
by black employees.

In similar litigation earlier this month, a Virginia feder-
al court agreed with black
plaintiffs that a pattern of dis-
crimination existed at the cor-
porate headquarters of 400-
store Circuit City Stores Inc.
in Richmond.

According to published
reports, a second suit against
the electronics retailer, alleg-
ing racial bias, is pending in a

The
Rhythm
and the

Blues

Discrimination Issues Battled In Court;
Diverse Mecca Don Enters Fourth Year

Mecca Don, going into its fourth year, boasts a record
label, production company, and management organization.

An interesting aspect of the company’s label operation is
the fact that its acts are slated to be distributed through
more than one major label or through independents.

Mecca Don’s artist roster includes cornerstone act Adina
Howard, whose gold-certified, Elektra-distributed set “Do
You Wanna Ride” peaked at No. 7 on the Top R&B Albums
chart in 1995.

Michael Speaks, a promising vocalist, also made a 1995
debut with the EastWest-distributed “No Equal.” Howev-
er, according to Romain, staffing problems in the promotion
department at the distributing label led to a disappointing
performance for the critically acclaimed set, which reached
No. 59 on Top R&B Albums.

Speaks’ follow-up is due in
May 1997; Howard’s is sched-
uled for June. Both will be dis-
tributed through Elektra.

Speaks is also slated to re-
cord a gospel album in January,
with the release set for fall '97.
Mecca Don executives hope to
obtain distribution through an
established gospel label.

Maryland federal court.

The events at Circuit City
strike close to home, since a
significant portion of its rev-
enue comes from music stereo hardware sales. The chain
also carries recorded music. It is hoped that the recent Vir-
ginia decision, combined with the widely reported Texaco
incident, send a message to chief executives around the
recording industry that while blacks may be gainfully
employed at the division level, few rise above the “glass ceil-
ing.” That condition is grossly unfair, especially since R&B
and rap music accounted for 18% of total domestic record
sales in 1995, according to the Recording Industry Assn. of
America—and it’s a safe bet that 18% of the top executives
in the business aren’t black.

It will be interesting to see if greater representation by
blacks in the board rooms of the major labels and distrib-
ution companies will be forthcoming in 1997.

P LUGGING AHEAD: Even as the state of the music busi-
ness seemms ominous to many, some ambitious young
industry soldiers are trodding forward with enthusiastic
confidence. Max Gousse and Roget Romain, co-founders
of Mecca Don Entertainment, are among them.

by J. R. Reynolds

Mecca Don Records is gear-
ing up for its most ambitious
year yet. Other acts scheduled
for release in ’97 include 18-year-old vocalist Lil’ Mo, whose
debut album will be out in March. Detroit-based hip-hop
act Rabeez’s debut album is scheduled for release in May.
Scheduled for summer releases are albums by Southern
Comfort and hip-hop/R&B band Flavahood.

Distribution for the projects had not been set at press
time, but Romain expects each deal to be autonomous, with
a range from major-label associations to independent dis-
tribution.

Its management division represents the producer col-
lectives Flavahood and Ghetto Famous, along with pro-
ducer Keith Andes, who is co-managed by Kenneth “Baby-
face” Edmonds.

“Because Keith works so closely with Babyface, we have
an experienced counselor we can consult with if we need
to when making business decisions,” says Romain, who is
closing shop in Charlotte, N.C., and moving to L.A. to focus
on developing Andes’ career.

Mecca Don will maintain its offices in New York and
Atlanta.
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41 35 21 ) SHAQUILLE O'NEAL T w.ISM/TRAUMA 90087/INTERSCOPE (10.98/16.98) YOU CAN'T STOP THEREIGN | 21
RIS . T T =l 96 | 83 | 108 | SADE A Ep(C 66686* (10,98 EQ/17.98) THE BEST OF SADE | 7
- —— VARIOUS ARTISTS
43 | 41 | 44 | 26 | JOHNNIE TAYLOR MALACO 7480 (9.98/15.98) GOOD LOVE! | 15 NEW ) 1 50 50 DEF 87755/C0LUMBIA (10.08 E/16.08) L2 SOULFUL NIGHTS OF CHRISTMAS — PART 1 94
44 | 43 | 42 | 14 | DO OR DIE @ RAP-A-LOT/NOO TRYBE 42058/VIRGIN (10.98/15.98) PICTURE THIS B RE-ENTRY 15 | SILKK NO LIMIT 50591*/PRIORITY (10.98/16.98) THE SHOCKER 6
45 | 40 | % 5 | RICHIE RICH DAKLAND HILLS 41510,DEF JAM 533471*MERCURY (1098 EQ/16.98)  SEASONED VETERAN | 11 96 | 90 ] 99 | 70 | AL GREEN THE RIGHT STUFF 30800/CAPITOL (10.98/16.98) GREATESTHITS | 34
|
| 02| 7 | 4 | CHAKRKHAN o reos EPPHANY. THE BEST OF CHAKA KHAN VOLUME ONE | 22 NEWD | | | VARIOUS ARTISTS ISLAND 521307 (10.98/16.98) SPECIAL GIFT | 97
=S RE-ENTRY | 7 | ERIC BENET WARNER BROS. 46270 (10.98/15.98) TRUE 7O MYSELF | 80
47 | 48 | 4l 11 | MINT CONDITION PERSPECTIVE 549028/A&M (10.98/14.98) DEFINITION OF A BAND 13 - - -
48 | 46 | 38 | 16 | OUTKAST A LAFACE 26029+/ARISTA (10.98/16 98) ATLIENS 1 99 | 100 | 93 | 3 §§§§5§'§4€?~'1§NER BROS. (1098/16.98) THE COMPILATION: GREATEST HITS Il AND MORE | 93
49 | 47 32 [ DA BRAT S0 SO DEF 67813*/COLUMBIA (10.98 EQ/16.98) ANUTHATANTRUM 5 100 | 84 90 6 BEBE & CECE WINANS SpaRROW 37048/EM) (10.98/15.98) GREATEST HITS | 80

(O Albums with the greatest sales gains this week. ®Recording Industry Assn. Of America (RIAA) certification for shipment of 500,000 album units (250,000 for EPs). A RIAA certification for shipment of 1 milfion units (500,000 for EPs), with multiplatinum titles indicated by a numeral fol-
lowing the symbol. *Asterisk indicates LP is available. Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected trom wholesale prices. Greatest Gainer shows chart's largest unit
increase. Pacesetter indicates biggest percentage growth. Heatseeker impact shows albums removed from Heatseekers this week. indicates past or present Heatseeker title. ©1996, Billboard/BPI Communications, and SoundScan, Inc.
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Get a jump on your competition! Order bulk copies for your entire
sales staff and marketing team — call us today for special rates!
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TITLE (Publisher — Licensing Org.) Sheet Music Dist.
60  AIN'T NOBODY (FROM BEAVIS AND BUTT-HEAD DO
AMERICA) (Full Keel, ASCAP)
2 ASCEN/SNI|0N (DONT EVEI}WOgDER) (SV()Eny/ATV Tunes LLC,
ASCAPMuszewell, ASCAPAtali Shur, BMEMI April, ASCAP)
Compiled from a national sample of airplay supplied by Broadcast Data Systems Radio Track service. 95 R&B stations HL E Compiled from a national sub-sample of POS (point of sale) equipped key R&B retail stores which report number
are electronically monitored 24 hours aday, 7 days a week. Songs ranked by gross impressions, computed by cross- 25  ATLIENS/WHEELZ OF STEEL (Chrysalis, ASCAP/Gnat Booty, of units sold to SoundScan, Inc. This data is used in the Hot R&B Singles chart.
referencing exact times of airplay with Arbitron listener data. This data is used in the Hot R&B Singles chart. ASCAP) WBM SoundScan®
88 AT NIGHT | PRAY (Sony/ATV Tunes LLC, ASCAPid Orchid, im
ASCAP/Bobby Sandstrom, ASCAP/BMG, ASCAP) HL
glE| =z 15|z 80  BEEN FOUND (Nick-0-Val, ASCAP/Guycol, ASCAP) 5151z el Bt 2
glela AP 56  BEFORE | LAY (YOU DRIVE ME CRAZY) (loe! Hailey, 2lylg A
o | =& | TITLE = | 5| TITLE ASCAP/EMI Apnl, ASCAPAWB, ASCAP/D Xiraordenary, P e a1
2le|¢ 2% |4 ASCAP) WBM £l | 5| TIME 2l || TITLE
£ | 5 | 2 | ARTIST (LABEL/PROMOTION LABEL) E | S| 2 | ARTIST {LABEL/PROMOTION LABEL) 55 EOEEMI ?QN R#Psow (FRO/M HIGH zcrs%% )HlGH) ® = | 3 | 2 | ARTIST (LABELPROMOTION LABEL) | = | 3 | | ARTIST (LABEL/PROMOTION LABEL)
TOSS IT UP Hliman o iridont. ASCAR Glemog He JUST THE WAY (PLAYAS PLAY)
* % NO.1 » % 38 [ 34| 8 | | RRAVELI (DEATH ROW/INTERSCOPE) 35 BOW DOWN (Gangsta Boogie, ASCAPWB, ASCAP/Base * %k NO.1 % % )| (28| 13} | A U A G
Pipe, ASCAP/Real An Ruff, ASCAP/Golden Fingas, ASCAP)
319 b'l%&l%%lﬁ%%}m wana 1] | 3939 [ 24 | USE YOUR HEART WEM 2 }LBELIEVAEU:E%%/XMM 1wkatNa 1 4418 oD
SWV (RCA) 58 CANT mocx&uﬁr HUSTLE (Lil Lu L, BMI/SoundsO)fThe wkaNol FREAK NASTY (HARD HOOD/POWER/TRIAD)
Red Drum, ASCAP/Thriller Miller, ASCAP/MCA, ASCAP) HL
@ 2118 WHAT KIND OF MAN WOULD | BE 42| 28 Y BOO 9% CANYOU FEEL ME Uunkie Funk. BM 21419 UN-BREAK MY HEART 4038110 BOHEMIAN RHAPSODY
N PECTIVE/AZ : unkie Funk, BMI)
MINT CONDITION (PERSPECTIVE/A&M) GHOST TOWN DJ'S (SO S0 DEF/COLUMBIA) 19 COLD ROCK A PARTY (Biookin Based, ASCAP/BG, TONI BRAXTON (LAFACE/ARISTA) THE BRAIDS {BIG BEAT/ATLANTIC)
301/18 EE?TESOVBEYC\T — e . 4716 IS‘\I;ﬁ (%LI;\ ABOUT U ?SQAP/Bemards()ther, BMI/Sany/ATV Songs, BMI/Tommy 312112 NOBODY 4140114 YOUR SECRET LOVE
] FLEKTRAEE ymi, BMIMWamer-Tameriane, BMEMI April, ASCAP/Justin | © | 4| KETHSWEAT FEAT. ATHENA CAGE (ELEKTRAEEG) LUTHER VANDROSS (LV/EPIC)
Combs, ASCAP) HL/WBM "
44 |17]|PONY 59| 2 | DON'T LEAVE 16 COME SEE ME (Tyme 4 Fiytes, BMIButter Jinx, BMI/Justin 4 (5|7 | DONTLET GO (LOVE) 4237 | 6 | YOU COULD BE MY BOO
GINUWINE (550 MUSIC/EPIC) BLACKSTREET (INTERSCOPE) Cambs, ASGAP/ENA Apr, ASCAPALB Sam, ASCAP) HL. EN VOGUE (EASTWEST/EEG) THE ALMIGHTY RSO FEAT. FAITH EVANS (RAP-A4OT)
@ 6113 UN-BREAK MY HEART 491 3 SUMTHIN’ SUMTHIN’ 92  THE CYPHER: PART 3 (Cutfass, BMI/Jumping Bean, 511116 PONY 55 3 LUCHINI AKA (THIS IS IT)
TONI BRAXTON (LAFACE/ARISTA} MAXWELL (COLUMBIA) BMI/Myc?nae, ASCAP/\;VB, ASCAP/Cald Chillin’, ASCAP) GINUWINE {550 MUSIC/EPIC) CAMP LO (PROFILE)
45 DA’ DIP (Enc Timmons,
6512 NO DIGGITY 44145 5 WORLD SO CRUEL 100  DIRTY SOUTH (Organized Noize, BMI/Hitco, BMI/Cool Peaple, @ 6110 Np TIME I 444116 CAN'T KNOCK THE HUSTLE
BLACKSTREET (FEAT. DR. DRE) (INTERSCOPE) | FLESH-N-BONE (MO THUGS/DEF JAMMERCURY) BMVGdee Mob, BMVGnat Boofy, ASCAP/Ghrysalis, BV L' KM FEAT, PUFF DADDY (UNDEASIG BEATATLANTI) JAY-Z (FREEZE/ROC-A-FELLA/PRIORITY)
ONE IN A MILLION HOW COULD YoOU NO DIGGITY BEFORE | LAY (YOU DRIVE ME CRAZY)
(3 86 AALIYAH (BLACKGROUND/ATLANTIC) 45| 44112 K-Cl & JOJO OF JODEC! {MCA SOUNDTRACKSYMCA) 5 DON TLET /I?O (LOVE/)S(FROM Sg&g/;ﬂ éom?\g%%/o T3 BLACKSTREET {FEAT. DR. DRE) (INTERSCOPE) 5315 CECE PENISTON (A&M)
] [ Noize, BMI/Hitco, BMI/Sailandra ondor ne
LET'S GET DOWN 1 JUST CAN'T 7 M STLLINLOVE WITH YOU/YOU DONT HAVE TOWORRY THE SOUND OF MY TEARS
8 | 7| 7 | TonY TONI TONE (MERCURY) 46|38 8 | FATH EVANS (BIG BEATIATLANTIC) g‘sgﬂfmgﬁ' ASCAP/WB, ASCAP/BetSar, ASCAP/Aimo, 8181 7| NEw EDITION (MCAY 65 2 | DfBORAH COX (ARISTA)
DON'T LET GO (LOVE) SNOOP'S UPSIDE YA HEAD 12 FALLING (Driveby, BMI/X-Men, BMI/New Line, FALLING MORE TO LOVE
(8 13|11 &5 VOGUE (EASTWEST/EEG) A7 | 411 8 | 3N00P D0GGY DG (DEATH ROWINTERSCOPE) BMI/Sony/ATY LLG, BM) HU 9 | 7| 12| VONTELL JORDAN (DEF JAMIMERCURY) 48 | 11 | CAS (SPOILED ROTTEN/DEF JAMMERCURY)
30 FLOATIN’ ON YOUR LOVE (True Biue Rose, ASCAPWB, N
0] 4 BETCHA BY GOLLY wow! 48|46 | 33 { CAN'T SLEEP BABY (IF 1) ASCAP/Grifbitt, BMYKey-R-Go, BMI) WBM 100919 THIS IS FOR THE LOVER IN YOU 8151 3 LEAVIN
4 (NPG/EM R. KELLY (JIVE} 49  FLY LIKE AN EAGLE (FROM SPACE JAM) (Saéloﬂ A/SS(éAp) BABYFACE (EPIC) THE TONY RICH PROJECT (LAFACE/ARISTA}
74  THE FOUNDATION (Hennessy For Everyone, ASCAP/Soul LAST NIGHT H MYSELF
@ 1508 GET ME HOME 494824 HIT ME OFF Assassins, ASCA A 11112118 49| 43| 20| TOUCH M
FOXY BROVIN FEAT, BLAOKSTREET (VOLATORDEF JAM) NEW EDITION (MCA) sassins, ASCAP/MCA, ASCAP/impulsive, ASCAP) AZ YET {LAFACE/ARISTA) T-BOZ (ROWDY/LAFACE/ARISTA)
W TIONY 78 FRONT LINES (HELL ON EARTH) (Carcers BMG, BMUAbert | [—
12[ 9 21| LASTNIGHT o cm 50|54 15 | CHAMPAGNE @ ACKSMCA) Johyson, BMI/BMG, ASCAP/Juvenie Hell, ASCAP) 12| 10| 16 | WHAT KIND OF MAN WOULD | BE _ | 1 | spacE sam
-N- 43 HIT ME OFF (MCA, ASCAP/'m The Man, ASCAP/Dinky B, MINT CONDITION (PERSPECTIVE/A&M) QUAD CITY DS (BIG BEATWARNER SUNSETATLANTO)
3 ASCAP/lizzy Mo, ASCAP/BMD, ASCAP/Beledat, ASCAP/Biv
1311214 I'M STILL IN LOVE WITH YOU @ 58| 22 FLOATIN' ON VOUR LOVE 10, ASCAP/EMI Apn, ASCAP) HL 1311118 TEbLHmEI AN @ 59| 4 THE FOUNDATION
HEW ED TION (MCA) THEELEYEROTLEFS FEATANGEA WS A 77 HOW CAN WE STOP Zomba, BMVHorace Brown, BMVlustin DRU HILL USLAND) AZIBIT (LOUD)___
14111112 THIS IS FOR THE LOVER IN YOU @ |1 EVERYTIME | CLOSE MY EYES Combs, ASCAP/EM! April, ASCAP/Amani, BMI) WBM 1413115 STEELO 5215115 LET'S GET THE MOOD RIGHT
BABYFACE (EPIC) BABYFACE FEATURING KENNY G (EPIC) 21 HOW COULD YOU (FROM BULLETPROOF) (Sony/ATV LLC, 702 (BIV 10/MOTOWN) | JOHNNY GILL (MOTOWN)
N BMtAYab Yum, BMI/Browntown Sound, BMI/Plaything. "I
1713 | BELIEVE IN YOU AND ME 53(531 4 PLAYA LIKE ME AND YOU BMI/Too True. BMILa Coupole, BMI) HL @ 171 4 COLD ROCK A PARTY 53145/ 8 THE MOMENT
WHITNEY HOUSTON (ARISTA) DO OR DIE FEAT. JOHNNY P(RAPALOTINOO TRYE) | 38 HOW DO UWANT IT/CALIFORNIA LOVE Uoshua's Dream. MC LYTE (EASTWEST/EEG) KENNY G (ARISTA)
16| 14|23 | TELLME _| 3| SILENT NIGHT BM\/Interscope Pearl, BMI/Wamer-Tamerlane, 16| 15| 8 | KNOCKS ME OFF MY FEET 54| 47 | 30 | ONLY YOU
DRU HILL (ISLAND} THE TEMPTATIONS (MOTOWN) BMI/Black/Hispanic, ASCAP/Suge, A)SCAP/Eman's, DONELL JONES (LAFACE/ARISTA) 112 FEAT, THE NOTORIOUS BJ1.G. (BAD BOY/ARISTA)
ASCAP/Delirous, BMi/Embassy, BMI) WBM
FALLING IT'S YOUR BODY N S COME SEE ME LOUNGIN
17116 | 15 | {iGRTELL JORDAN (DEF JAMMERCURY) 3556 | 5 | JOHRNYGILL FEAT ROGER TROUTMAN (MOTOWN) L E&%‘%ﬁ; g‘,‘ﬂ'f)%,\({kom SPACE JAM) GZomba, 17116 | 7 | 712 8D soviarisTa) 35|46 | 24 | ["cool’ s (oEF JAWMERCURY)
1 AIN'T MAD AT CHA SUGAR HONEY ICE TEA 20 1 CAN MAKE IT BETTER (EMI Apni, ASCAP/Uncle Ronnie’s, NOTHIN' BUT THE CAVI HIT ASCENSION (DON'T EVER WONDER)
18) 20| 18 2PAC (DEATH ROW/INTERSCOPE) 682 GOODFELLAZ (AVATAR/POLYDOR/A&M) ASCAL"/MCA, ASCAP/Thriller Miller, ASCAP) 292 MACK 10& THA DOGG POUND (BUZZ TONEPRIORTY) 36|52]19 MAXWELL (COLUMBIA)
MISSING e | I R E ME E 4 LCANT SUEERBARVI(RIIGomoar Bl Ry, | CAN MAKE IT BETTER JUST WANNA PLEASE U
18119 21} grapy, TAMvo(l;J errac kanEswesn | | 97| 43 9 N%IER LEAVSN(DP 3N TH B SonyATY L BV Cat BMDIWBMHL 361 2 | |(THER VANDROSS (LVEPIC) ST | 491 2 | yiona Lish ASLAND)
ARG - INATE DG FEAT=006 DOGGH DOGE DEATHEW) 23 IF YOUR GIRL ONLY KNEW (Virginia Beach, ASCAP/Mass
STEELO SPIRITUAL THANG Contusion, ASCAP/WB, ASCAP) WBM STREET DREAMS IN YOUR WILDEST DREAMS
20| 18| 20| 705 miv 10moTOWN) 62 | 3 | ERiC BENET (WARNER BROS.) 89 1 GOT IT BAD (Tevin Campbell, ASCAP/Human Rhythm, 20119] 7| R (COLUMBIA) (5B 61| 2 TINA TURNER FEAT. BARRY WHITE (VIRGIN)
NO TIME ATLIENS 7 Fm%ﬂ%ﬁgﬁﬁ%ﬁrﬁﬁgﬁ' Aoscéptml%\% MISSING YOU RUNNIN' T
i DON
(@D 33] 12 urirear prrorooruncerseceearanana | | 99 | 63 | 11| GUTkasT(LarAcE/aRISTA) WORRY (EMI, ASCAP/Fiyte Tyme, ASCAP/EMI April 21| 20 | 18 | graiy, TAMIA, G KNIGHT &C. KHAN (EASTWEST) 1 | 290 NOTOROUS L, RADE, FAMOYDH S STRETHMERGEA
@ 251 14 KNOCKS ME OFF MY FEET 60| 52| 16 DAYS OF OUR LIVEZ BMI/lustin Combs, BMI/Ninth Street Tunnel, BMY/Dynatone, 221181 6 HOW COULD YOU 621 5 NEVER MISS THE WATER
DONELL IONES (LAFACE ARISTA) BONE THUGS-N-HARMONY (RUTHLESSYEASTWEST) B HL K-Ci & 1010 OF JODECI (MCA SOUNDTRACKYMCA) CHAKAKHAN FEAT, MESHELL NDEGEDCELLO
- 42 IN YOUR WILDEST DREAMS (Colgems-EM, =
23|22 | 8 | BEEN THERE DONE THAT 61| 61| 25 | THE THINGS THAT YOU DO ASCAP/Knighty-Knight, ASCAPAMike Chiapman, ASCAP) 23| 22| 7 | NEVER LEAVE ME ALONE 61|54 13| UKE I DO
DR. DRE {AFTERMATH, N1 ERSCOPE) GINA THOMPSON (MERCURY) 95 [T AIN'T EASY (LIVIN' WITHOUT U} (Rodney Shelton, NATE DOGG FEAT, SNOGF LUGGY DOGG (DEATHROW) FOR REAL (ROWDY/ARISTA)
ASCAP/Copper Sun, ASCAP) .
COME SEE ME IN YOUR WILDEST DREAMS IT'S YOUR BODY WHAT THEY DO
29 24 | 11| 175 '(8aD BowARISTA) B2 | 64 | 3 | TINA TURNER FEAT BARRY WHITE (VIRGIN) 59 Eg:&mg“}{sgﬂ%ggga"cgﬂfﬁos BMI/dunior, 27| 3 | R rear rocer rourvan voroany | (82| 68 | 3 | YRG0t bocGErrEN)
25121118 i'M STILL WEARING YOUR NAME 63157112 RAPPER'S BALL 22 IT'S YOUR BODY (Trusty Boots, ASCAP) 25211 4 ATLIENS/WHEELZ OF STEEL 63156 |19 USE YOUR HEART
ANN NESBY (PERSPECTIVE/ARM) E-40 FEAT. TOO SHORT & KCI (SICK WID' (TAIVE) 54 JUST THE WAY (PLAYAS PLAY) (Erick Sermon, OUTKAST (LAFACE/ARISTA) SWV (RCA)
ASCAP/Zomba, BMI/Copyright Control, BMI/Orgamzed Noize,
26| 23|32 | ONLY YOU 69| 71 | 12 | | LOVE ME SOME HiM BMIHitco, BMI/Goodie Mob, BMI) WEM 26|23 | 13 | FLOATIN' ON YOUR LOVE 64|58 3 | LADY
112 FEAT, THE NOTORIOUS B.1G. (BAD BOYAARISTA) TONI BRAXTON (LAFACE/ARISTA) 66 JUST WANNA PIEASE /S WGl True Ff/r}k' S v— THE SLEY BROTHERS FEAT ANGELA WINBUSH (INECK) MISTA (EASTWEST/EEG)
TEARS IN MY BED ASCAP/Longitude, BMI/Lindseyanne, BMY/The Music Force, BOW DOWN | SPIRITUAL THANG
28| 16 | 7e ISLEY BROTHERS (T-NECKISLAND) —| 1| brUHILL (5LANDY BMI } " 27 | 26 | 14 | \rTsiDE CONNECTION (LENCH MOSPRIORITY) 1| BRIC BENET (WARNER BROS.)
s . X 99 JUST WHAT IT TAKES (Human Rhythm, BMI/Young Legend, , "
2] 25| sEEuSEMBONTEveR wowen | 5[50 4 [ iR IENONTIRATIN | | soethashodial | 2| B THNSS TATOU 00 o 62| 0] YomEEMAIY VSt 0w
MAXW 1A BREAL B RHYMES, COOLIO, 14 KNOC!§S ME OFF MY FEET (Black Bull, ASCAP/Jobete, 4
| CAN MAKE IT BETTER FOR YOU | WILL ASCAP) WBM SUGAR HONEY ICE TEA AT NIGHT | PRAY
3|5 LUTHER VANDROSS {LV/EPIC) i (B MONICA (WARNER SUNSET/ATLANTIC) 72 LADY (Organized Noize, BMI/Hitco, BMI/Belt Star, ASCAP) 29030| 7 GOODFELLAZ (AVATAR/POLYDOR/A&M) n|8 WILD ORCHID (RCA)
10 LAST NIGHT (FROM THE NUTTY PROFESSOR) (Ecaf, PIMP
) A T i 88 | 60 | 14 | AT O rear ram evans vy B Kemnde, ASCARIN 302825 | EOmberear wsmrmeatomoorisn | |88 57| 27 | MSTER wr teiexrraceey
s 53 LEAVIN' (Otna Oundsa, BMI/Hitco, BMI) :
31130 | 10 | THUG DEVOTION 69 | 51 | 20 | LET'S GET THE MOOD RIGHT 48 LET'S GET THE MOOD RIGHT (Ecaf, BMI/Sony/ATV Songs, 31131 | 11| SITTIN' ON TOP OF THE WORLD 69| 66 | 3 | SUKI SUKI NOW
MO THUGS FAMILY (MO THUGS/RELATIVITY) JOHNNY GILL (MOTOWN) BMI) HL DA BRAT (30 SO DEF/COLUMBIA) D.J. TRANS (ATTITUDE)
IF YOUR GIRL ONLY KNEW CAN'T NOBODY HOLD ME DOWN gg tﬁl[so’;:fn(a“mdls;aR?MSTMV'SYDIrsSOTASSgQg}G‘ i WHEN BOY MEETS GIRLDO YOU THINK ABOUT US HIT ME OFF
re,
32|29 | 20 | palivar \BLACKGROUNDIATLANTIC) | 1| PUFF DADDY (FEAT. MASE) (BAD BOV/ARISTA ASCAPWarp gnASC AP) e 10050 32| 25| 9 | yo1al (BAD BOV/ARISTA) 10 _67 17| New EDITION (vMca)
33| 77| 31 | YOU'RE maKIN' ME HIGH 71135 | o | You can'T sTOP THE REIGN o i g, 5c3P D AR 5CAPSone e, 33 [ 5| E2[) 1" YOUR GIRL ONLY KNEW . (@D —| 1 | JHROW [T UP, THROW IT UP
TONI LAFACE/ARISTA! N i AALIYAH (BLACKGROUND; NFUNKSHUN {(INTER®!
N BRAXTON LA ! SHAGHILE ONEALTTW B WTRAUMAY 71 LIVING FOR THE CITY {Jobete, ASCAP/Biack Bull, ASCAP} :
34|32 | 19 | YOUR SECRET LOVE | | | WATCH ME DO MY THING 50 LOUNGIN (LL Cool J, ASCAP/Screen Gems-EMI, BMI/Bemard 34|34 4 | LET'S RIDE 20| WHY DOES IT HURT SO BAD
LUTHER VANDROSS {LV/EPIC) IMMATURE FEAT SMOUTH& ED FROM GO0 BURGER LOUD) Wright. BMI/Mohona, BMI) HL RCHE RCH(OAKLAND HLLS 41510DEF JMWVERCURY) WHITNEY HOUS1UN (ARISTA)
69 LUCHINI AKA (THIS IS IT) (Protoons, ASCAP/Sheba Dol
NEVER NA LET YOU GO N s ! FLY LIKE AN EAGLE CHANGE THE WORLD
(3 40 | 4 | BELRE SN LR e 73 [ 70| 30 | LOUNENoer awmaercury ﬁggﬁﬁ//gf"" 5‘"““)6’5 ASCAP/Sony/AIV Tunes LLC, (B — | | | £t Tk SinsemaTLANTIC) T3 70| 23| ERiCCLAc 10N | REPRISEWARNER BROS.)
363130 TWISTED 75105 THAT'S HOW IT IS (IT'S LIKE THAT) 17 MISSING YOU (FROM SET IT OFF) (Barry's Melodies, 36|39 28 HOW DO U WANT IT/CALIFORNIA LOVE 74160 6 STAY WITH ME
KEITH SWEAT (ELEKTRAEEG) REDMAN FEAT. K SOLO (DEF JAMMERCURY) ASCAP/PolyGram, ASCAP/Drisha, ASCAP/WB, ASCAP) 2PAC{FEAT. KC & JOJO) (DEATH ROW/NTERSCOPE) | JASON WEAVER (MOTOWN)
WBMMHL 1 R
37 /37| 7 | COLD ROCK A PARTY D) | | THE RHYME 79 THE MOMENT (Kenny G, BM) HL 37135 12 | MUSIC MAKES ME HIGH 75 | 64 | 14 | WHAT'S L(I{VE GOT TO DO WITH IT
MC LYTE (FASTWEST/EEG) KEITH MURRAY UIVE) 52 MORE TO LOVE (Cynatone, BMMWarmer-Tameriane, BM) D LOST BOYZ (UNIVERSAL) | WARREN G AT_ADINA HOWARD (INTERSCOPE)
th atest airplay gains. © 1996 Billboard/BPI Co ications. WBM Records with the greatest sales gains. © 1996 Billboard/BPl Communications and SoundScan, Inc.
Q Records with the greatest airplay gain: illboar mmunications. 5 MUSIC) MAKES ME HIGH (LB Farm, ASCAP/EMI April, g g
ASCAP,
44 MY BOO (Ghostown, BMI/Carl Mo, BM/Air Control, p q . il
H“T H&B HEE“HRENT AIRPI.AY S ! BMI/Hitco, BMI/S.T.D., ASCAP/Sailandra, ASCAP/Almo, Germaine, BMI/Playfull, BMI/Felstar, BMI)
ASCAREMI AR ASCAR/EMIBlacknoodIBMIHT ASCAP/Orte O1' Ghetto Hos, ASCAP/WB, ASCAP/Quieen 67 TOUCH MYSELF (FROM FLED) (E Apri, ASCAP/DARP.,
[ GET ON UP BEFORE YOU WALK OUT OF MY LIFE 26 NEVER L EAVE ME ALONE (Nate Dogg BMI/Suge, Latiah, ASCAP) WBM ASCAP) HL
[ 1] 25 Jobec mcm 11| 27| MONICA (ROWDYIARISTA) a5 I Barars: Ryt 90 SHAKE ALIL' SOMETHIN'.. (Ll Joe Wein, BMI) 98 TRYLOVE AGAIN (Cap Do, ASCAPT. Geen ASCAP)
[ =) TOUCH ME TEASE ME YOU'RE THE ONE ASCAP Muzekuitgerverij BV. BUMA, ASCAP/IHtersong 39 SITTIN' ON TOP OF THE WORLD (So So Def, ASCAP/EMI 36 TWISTED (Keith Sweat, ASCAP/E/A CAP/WB,
2| 1| 4| carrear o sown ot romevo e || 19| 18] 16| sy (RCA) o ASCAPAgﬁTe' OC'?ap%el(l. PsﬁS/WBBASVCJAQ] WEM ﬁgEHAé)SﬁtL\P/Alr Control, ASCAP/lobete, ASCAP/Da Brat. /v\vSéIMAP/Deep Sound, ASCAP/Short DoIIs BMI/Zomba, ASCAP)
NEW WORLD ORDER (Mayfield, BMI/JaBnan 2
LOVE Y THA CROSSROADS . ¥ ’ 75 SMILE (EMI April, ASCAP/CDG, ASCAP) 3 UN-BREAK MY HEART (Realsongs, ASCAP) WBM
313 ] 2 | MR veovamerm MM 18 | 20| 13 | BoNE TriUGSNHARMONY (RUTHLESSRELATTY) B RaiuranTomas ASCAR) S1 THE SOUND OF MY TEARS (Human Rythm, BMI/Chiysals, 37 USE YOUR HEART (The Waters O Nazerath, BMISE8 From
: : B3 NOHODY ELSE (Pogreind, ASCAP/LZ 8 Under, v ASCAPMoung Legends, ASCAP) The Lab, ASCAP/T Lucas, ASCAP)
4|5 |5 |KISSIN'YOU 17 | 15| 10| I'LL DO ANYTHING FOR YOU LMPYIE Sean, BYIVIEHY'S Jams, cl J 68 SPACE JAM (FROM SPACE JAM) (QuadraSound, 8  WHAT KIND OF MAN WOULD | BE (Mint Factory,
TOTAL {BAD BOY/ARISTA) ANN NESBY (PERSPECTIVE/A&M) s ﬁ%%Aopl))v e — BMI/Wamer Chappel, BMI) ASCAP/EMI Apr, ASCAP) HL
1 Sweat, , b y O . 3
KILLING ME SOFTLY NOT GON' CRY ASCAP/Scotivile. BAVEM Biackrood, BMI) HLAWBM 41 SPIRITUAL THANG (india B., BMI/Putty Tat, B/ Paradise 94 WHAT'S LOVE GOT TO DO WITH IT (FROM SUPERCOP)
3| 7| 9 | FUGEES (RUFFHOUSEICOLUMBIA 18 17] %6 | wary 1 slioE aRistay 6 NO DIGGITY (Oont, ASCAP/Zomba, ASCAP/Chauncey Back. ) Eoever BMURemontes BU0 e e
§|4|17]LaDy 19| 14| 8 | C'MON N' RIDE IT (THE TRAIN) T L Jerkins, BMVEMI Blackwood, BM) WBM 76 WHAT THEY DO (Careers- BVG, Bt/ Grand Negaz
D'ANGELO (EM0) QUAD OITY DS (QUADRASOUNDYBIG BEATIATLANTIO) 3 ﬁ'\omrﬁm'ysur T N poCHE REASON) 15 STEELO (Back 2 Da Getlo, ASCAP/Mass Cofusion, BMI/Godather, BMI)
s |5 | e o mosesrema evsorne | |y 19 15| count o e e by S Ao Rrats g SODNSICOPD L SO BTt KO, 20 WENBOET 0 00 T SO U Oy
C'ANGELO (EM!) WHITNEY HOUSTON & CECE WINANS (ARISTA) Priest. BM/Burrin Avenue, BMI/Big P, BMI) l A N R , , BN
- - 9 NOTIME (Undeas, BMIAVamer-Tameriane, BMVEMI April 18 STREET DREAMS (D' N'A PRS/BMG, PRS/BMG, from The Bottorm. ASCAP/Kevin Wales, ASCAP/Justin Combs,
816110 ALL THE THINGS (YOUR MAN WON'T DO) 2| |48 CAN'T YOU SEE BMI/Dy m" BNiI/U nappell. BMI/Just 'Combs pril ASCAP/Careers-BMG, BMI/Jumping Bean, BMI/12 And ASCAP/EMI April, ASCAP/Total's Thing, ASCAP) HL
JOE (ISLAND) TOTAL FEAT. THE NOTORIOUS BI.G. (TOMMY BOY) ASCAE e ASCAP) HL MM [V Under, BMI/Jelly's Jams, ASCAP/Siam U Well, ASCAP) HL 86 WHO IS HE AND WHAT IS HE TO YOU (interior, BMI)
9| 10| 8 | IF1 RULED THE woORLD 2 45 | PRACTICE WHAT YOU PREACH 70 ONLY LOVE (AY's Street, ASCAPWarner Chappell, BTy e . 9 ‘é‘,‘&'—&‘{'ﬁ‘ﬁf‘ﬁgﬁ;ggﬁ;%’Z‘;ﬁ‘j{‘é‘é’ﬁﬁ’)e\‘,g’,\j'"'s"
| NAS (COLUMBIA) BARRY WHITE (A&GM) | ﬁg&gﬁgﬂm‘i{;ﬁ@%/‘\“mv ASCAP/One Ole Ghetto Hot. 87 SUKI SUKI NOW (Not Listed) 63 \éou)coum BE MY BOO (Cat Liguor, ASCAP/Big T-Rock,
SITTIN' UP IN MY ROOM YOU b ’ 13 TELL ME (FROM EDDIE) (Stan Brown, BMI/M Double, M
1019 122 { Zranpy (arisTA) 23| 21| 10 YioNiraH wPTowNUNIVERSAL) el e ol BMI/Alley Gadfly, BM) 73 YOU GOT ME GOIN' (MGA, ASCAP/Petrol Lane, ASCAP/Flava
- evin haes, UGS HOITTG SO0 65 THAT'S HOW IT1S (IT'S LIKE THAT) (Funky Noble, Me D'Extra, ASCAP/Tim Carmon, ASCAP/Gorden Campbell
1111316 ALWAYS BE MY BABY 24 118 DOWN LOW (NOBODY HAS TO KNOW) ASCAP/Longitude, BMI) _HUV_VBM ASCAP/Hit & Hold, ASCAP) ASCAP/EMI Blackwood, ASCAP/Mega, ASCAP/Rodney
MARIAH CAREY (COLUMBIA) R, KELLY FEATURING RONALD ISLEY (JIVE) 4 Eogl! (/l;aprgl’w, ASCA%\SK:';r)na gew?ch, ASCAP/WB, 34 THE THINGS THAT YOU DO (EMI Biackwood, BM/Rochey iy L
SCAP/Herbiticious, W ’ e ,
AKE IT PERSONAL JUST ONE OF DEM DAYS) \ Jerkins, BM{) HL 27 YOU'RE MAKIN' ME HIGH/LET IT FLOW (1996 Groove 78,
12{ 16| 36 | TESME cory ey 25| |42 | N GOy AR e 0, [BORIMENEIACT . e 11 THIS IS FOR THE LOVER IN YOU (Sony/ATV LLC, BMVEpic, ASCAP/AImo, ASCAP/Ecaf, BMI/Sony/ATV Sangs. BI)
62 THE RHYME (Zomba, ASCAP/llliotic, ASCAP/Enck Sermon, BMI/Solar, BMIWE, ASCAP/E/A, ASCAPMake  Big, HLAWBM
13121 2 ?0?1%2\%9&%0:? — Recurrents are tilles which have appeared on the Hot R&B 82 aﬁ%&ﬁﬁ(‘%ﬁg@a?w WEM ASCAP/Portrait-Solar, ASCAP/Sitver Sounds, ASCAP) HL 31 YOUR SECRET LOVE (EMI Apri, ASCAP/Uncle Ronnie's,
Singles chart for 20 weeks and have dropped below the top 50. 84 SET IT OFF (FROM SET IT OFF) (Organized Noize, 91 THROW IT UP, THROW IT UP (Wamer-Tamerlane, BMI/Bee ASCAP/Chrysais, BMINVerteiney, BMI) HL/WBM
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Issue Date: Feb. 1
Ad Close: Jan. 7

Billboard's February issue
contains the first of four Latin
Music Quarterlies designed
to provide readers with the
most up-to-date information
on the fast moving Spanish
language music universe and
its growing, vital markets.
The first in this series reports
on the challenge of piracy in
Latin America. Coverage will
also recap 1996’s market
activity in Argentina and
Chile, and debut the market-
share chart (a new regular
Latin Music Quarterly
feature). In addition, it will
look at Latin dance and
forecast business for 1997.

Contact:
Gene Smith
212-536-5001

IssueDate: Feb. 8

Ad Close: Jan. 14

Billboard's Fet. 8:h Sgotlight on
France will discuss the musical
developments and chances
occurring througrcut the country.
In this issue, Billboard wil dis-
cuss France’s "Quota
Generation,"” and Fow dam estic-
content legislation on French
radio is having a profound effect
on young artists, label executives
and programmers. Also featured
will be highlights on somz of
France’s newest acts emerging
since these radio guotas were
introduced, a sunmary cfthe
Victoires de la Musique Awards
and an executive roundup with
French leaders discussir g their
projections for 16€7.

Contact:
Francois Millet
33-1-4549-2933

1997 « THE FIRSTIERSCH Y,

D>

| Issue Date: Feb. 22

Ad Close: Jan. 21

1997 marks the 100th year
since the founding of the
Gramophone Company Ltd.
and the Columbia
Graphaphone Company
Ltd., whose subsequent
merging in 1931 resulted in
the formation of the global
entertainment giant, EMI. In
our February 22 issue,
Billboard chronicles a cen-
tury of EMI's musical and
artistic accomplishments.
Features will include exclu-
sive interviews with Rupert
Perry and J.F. Cecillon as
well as an in-depth look at
the company’s history,
growth, and future develop-
ment worldwide.

Contact:
Catherine Flintoff
44-171-323-6686

|

5 wekltiieled

ANVWW A

Place your
ad today!

212-536-5004 - PH
212-536-5055 - FAX
KEN PIOTROWSKI
PAT RCD JENNINGS
DEBORAH ROBINSONM
KEN KARP

213-525-2307 - °H
213-525-2394/5 - FAX
JODIE FR&ANCISCO
LEZLE STEIN

ROBIN FRIEDMAN

615-321-4294 - °H
615-320-0454 - ~AX
LEE ANN PHOTOGLO

305-241-7976 - PH
305-441-7689- FAX

ANGELA RODRIGUEZ

613-9824-8260 - PH
613-9824-8263 - FAX

AMANDA GUEST

44-171-323-668% - PH
44-171-323-2314 - FAX
CHRISTINE CHINETTI
CATHERINE FLINTOFF

331-4542-2933 - PH
331-49222-0366 - FAX
FRANCO'S MILLET

213-525-2307
DAISY DUCRET

81-44-433-4067 PH/FAX
TOKURO AKIYAMA
213-650-3171 - PH
213-650-3172 - FAX

AKI KANEKO

39+(0)362+54.44.24 - PH
39+(0)362+54.44.35 - FAX
LIDIA BCNGUARDO
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: = . COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE SALES REPORTS
S [(:]I 0 N (Continued from page 16) I ™ &, |  COLLECTED, COMPILED, AND PROVIDED BY  GoindScan®
™ used without a video to set up the rest 2 Zg $g|¢€5| NTLE BIRIl  aRmisT
S of the marketing campaign.” 2|52 | Q2| 2S5 LABEL& NUMBERDISTRIBUTING LABEL
PACE JAMMING: With a unit inerease of more than 300% at R&B In the UK, a remixed trip-hop ver- * % * NO. 1% » %
core stores, R. Kelly’s “I Believe I Can Fly” from the “Space Jam” sion of “Reality” by British producer 1 | 11 | NOTIME & LIl KIM FEATURING PUFF DADDY
soundtrack (Warner Sunset/Atlantic/Jive) catapults 8-1 on Hot R&B Attica Blue will be serviced as a 12-inch oD DA GG REATIOROS VoG SicekSathiol
; e P e s hi at . eial s P COLD ROCK A PARTY & MC LYTE
Smg_les, earning Kelly his seventh No. 1 on that char t: The boost at commel‘?lal smgle J’(m. 17. _ 2 4 B | (0 ) (11 %) FASTWAST 643 (2/EEG
retail pushes the song 14-1 on Hot R&B Singles Sales; its total retail Says Sutton, “We’ve been developing
and radio points are more than double last week’s numbers. The her through style and fashion press and . * * * GREATEST GNNER * & K
Thanksgiving-week schedule forced a Nov. 27 release date, which in clubs [in the UK ]. She's already get- (3D | 7 | 49 | 3 L M IESF PRy WD GTTHADN N |
means that last week’s rankings did not reflect an entire week of ting airplay of the | U.S. ‘Reality’ ver- L
; g . ! . . . . O o : 4 3 ) 7 STREET DREAMS & NAS
sales. At radio, Kelly sees a 9% increase in audicnce impressions, sion] on Radio One over there, and ' | (©)() (MM X) COLUMBIA 78409 F
reaching more than 39 million listeners of 92 monitored R&B stations. Choice FM in London got a hold of one 5 4 3 4 | ATLIENS/WHEELZ OF STEEL & OUTKAST
The song also moves 3-1 on Hot R&B Airplay. “It was one of those of the [U.S.-distributed] sampler cas- gnggxﬁf 2L G/ARISTA ~ S TeE CoONNEE o ‘
a(l(}—\\'at(%r-gntl-stir records and had blown oup qf the box,” says WUSL settes and has been playing tracks.” b 5 5 14 1 (£(0) (T) LENCH MOB 53227/PRIORITY |
Philadelphia assistant PD Helen Little. “Initially, I wus really curi- The remixed single will also be ser- 7 6 6 | 3 | POPIMP® DO OR DIE (FEATURING TWISTA) .
ous to see how his core fans would receive the record, since it’s a bit viced to the rest of Europe and other ‘scl’ﬁ’ F:‘;‘,P'(‘;';"TT’NO"; (T)RgBE 28559VIRGIN
different from his normal bump-and-grind-type material.” Other sta- international territories, including B | 7 R T O s ORLD ® ¢ DEFERAT
tion leaders include WJMH Greensboro, N.C.; WKKV Milwaukee; and Japan. The release schedule was not 9 3 8 4 | LET'SRIDE # RICHIE RICH
W.JHM Orlando, Fla. available at press time. () (D) (T} OAKLAND HILLS 41510/DEF JAM 5675774/MERCURY
Seal’s “Fly Like An Eagle” (ZTT/Warner Sunset/Atlantic), also “Seeing Is Believing,” the first U.S. 10 | 12 [ 12 QSN HOWDOUWANT ICALIFORNIALOVEAS & ZPAC (FEAT. KC & JO.O)
from “Space Jam,” nets the Hot Shot Debut at No. 49. The majority commercial single, will be released MUSIC MAKES ME HIGH * LOST BOYZ
of the track’s chart points come from retail, as reflected by its No. Feb. 14 and will be backed with “Real- njw)s 12 | () o (h ) UniveRsaL 56022
35 rank on Hot R&B Singles Sales. Although the track has not vet ityv.” The label plans to competitively 15| 14| 12 | DADIP FREAK NASTY
debuted on Hot R&B Airplay, it’s receiving play on 36 monitored sta- price the single to move product and ;%g’ggm_?;gomoégg OmfRT'ffE ALMIGHTY RSO FEAT FATTH EVANS |
tions. Leaders include WITT Chattanooga, Tenn.; WDKX Rochester, generate awareness of Evans among | 13 | 11 | 10 | 6 1 70 00 P hof Trve 3s57nvimain :
N.Y;; and WCDX Richmond, Va. consumers. 17 | 15 | 5 | LUCHINI AKA (THIS IS IT) # CAMP LO
Rounding out the Space Jammers, “Space Jam” by the Quad City A “Seeing Is Believing” video is slat- &(R;R(}J(F&E)EASSTHE R .
DJ’s (Big Beat/Warner Sunset/Atlantic) enters Hot R&B Singles at ed for release in late January to region- 15113 [ 11|16 &lwmmm FRE'E(ZE/ROC-A-FELLA 53942/PRIORITY e
No. 6. That track ha§ nearly double last week’s audience impressions; al and national elip shows such as “BET NEW ) | | SPACE JAM (FROM “SPACE JAM") QUAD CITY DJ'S
they now top 1.3 million. The song enters the Hot R&B Singles Sales On Jazz” and to networks such as VH1 '»TC;‘D"FT(’)(G’SE:ﬁmARNER SUNSET 87018/AG = e
g p 1 E
list at No. 50. and the Box. _ 18 | 16 |[(NORE "\0 5 oUD e4708RCA
B Evans has pel'formed two elght- 18 16 13 2% LOUNGIN & & L COOL !
IG THINGS: With a 50% unit increase at R&B core stores, Mack piece band-backed showcases; the first (C) (D) (T) DEF JAM 575062/MERCURY
10 & Tha Dogg Pound’s “Nothin’ But The Cavi Hit” (BuzzTone/Pri- was at Luna Park in Los Angeles Dec. 36 B RUNNIN - 2FAC, NOTORIOUS Bi11G.. RADIO, DRAMACYDAL & STRETCH
ority) moves 42-32 on Hot R&B Singles, snagging Greatest Gainer/ 4 and the second at New York’s Spy bar g - WHAT THEY DO * THE ROOTS
Sales. While the A-side is receiving airplay on 27 monitored stations, Dec. 10. ! 3 | () (D) ) DGC 19407/GEFFEN
part of the sales boost can be attributed to the B-side, Master P’s “Is “With the success of [rhythm alter- 21 | 20 | 19 | 4 | SUKISUKI NOW D.J. TRANS
There A Heaven 4 A Gangsta?,” which is receiving play on 13 moni- native and classic soul] artists such as O ATITITUDERIY029 _
tored stations . .. Following a strong week at radio, the Braxtons’ Maxwell, Groove Theory, and D’Angelo, 2|19 (20| 14 Yé?ﬁl,f,ﬁ’}’gﬁé’ggﬁfg%‘gg IT(FROM "SUPERCOF') @ WARREN G FEAT ADINA HOWARD
“Only Love” (Atlantic) shifts 75-70, netting Grgutest Gainer/Airplay. it’s become apparent that there’s a 95 | _ | 2 | AINTNOBODY (FROM “BEAVIS AND BUTT-HEAD DO AMERICA") & LLCOOL *
The radio boost pushes the song more than 20% in terms of total chart change in consumers’ musical perspec- ‘g/%:fgézéig’s s T R T
points. tive,” says Wright. “We want to create 45 | 33 3 | [© DX CORRECT 10210
!T the right kind of environment through @ NEW) | SOUL ON ICE ® RAS KASS
IS THE SEASON: As the holidays roll near, three Christmas sets which people can listen to Adriana in (C) (Ti PRIORITY 53258 .
debut on Top R&B Albums. “Christmas On Death Row” (Death concert, and that can only be done with 26 | 2| 2| 2 %&’mgﬁ% (ME & YOU) @ # OUTKAST
i D 1 . ] 1l ¢ 1 . 3 . 1% ” ]
Row/Interscope), a various-artists compilation, snags the Hot_ Shot a live b_an_d. . 2 | 25 | 1o | GETREADY HERE IT COMES (IT'S THE CHOO-CHOO)  # SOLTHSYDEBOIZ
Debut at No. 57, with less than a week of sales. The set’s first single, Additional showcases are being (C) (D1 (M1 (T) (V) (X) LAFACE 24157/ARISTA
Snoop Doggy Dogg’s “Santa Claus Goes Straight To The Ghetto,” is scheduled for early January in Wash- 28| 2| 2| 17 (I!\I/-IL(E)(?)‘(MI;EHAFLTEY 01774710 BOY CAPONE-N-NOREAGA
receiving support at 30 monitored stations following its first week at ington, D.C., San Francisco, and TéAR [I)A CLUB UP THREE 6 MAFIA
radio. The other entries are also various-artists compilations: “12 Atlanta. The label hopes to follow these 3 ] = 1 2 | ©rmm sRUTAL 53260PRIORITY
Soulful Nights Of Christmas” (So So Def/Columbia) debuts at No. 94, promotional dates with concert per- 30 | 28| a8 | 2 %UfF RIDE FRAZE
and “Special Gift” (Island) debuts at No. 98. Additionally, “Slow Jams formances. ( )C; ::(X) SLOIEDRDT DS ToLTecD
Christmas, Vol. 17 (the Right Stuff/Capitol) moves 93-63, earning GD| 3| 18] 13 Irg) " Ej\cﬁ DOWN 53243/PRIORITY S URIGINCPIGINY EERRE
Pacesetter with a 74% unit increase at R&B core stores. @ 37 | 2% 6 | THELUMP LUMP & SADAT X
JUNGLE BROTHERS (C) (D) (T} LOUD 64690/RCA
: : , 38| 2% | 27 | 21 | ALLISEE —e L
(Continued fromn page 16) (C) (D) (M) (T) (X) KEDAR 56003/UNIVERSA
. 34 34 24 20 WU-WEAR: THE GARMENT RENAISSANCE (FROM “HIGH SCHOOL HIGH") 4 RZA FEAT METHOD MAN & CAPPADONNA
“They all have kids, [Sammy B and (C) (T) BIG BEAT 98045/AG
ikal : i THE LOVE SONG 4 BUSH BABEES FEATURING MOS DEF
Hl]-l- H&B A,frl_k l]tl;l'rte TTaIY”.ed’ ?nd the); 3330 9 | (@) WARNER BROS. 17586
EERIESS (Rl AEFRVERC 2150 one o 36 | 30 | 29 | 20 | SHAKE A LIL SOMETHIN'... @ THE 2 LIVE CREW
the {irst groups to bring the concept (C) (D} (T) LIL: JOE 890
™ S|NGI.ES of Afrocentrism into hip-hop, so they 37| 3| 81 a4 R)H;EN{OLV!E)!(ETNPCL)AI}IEAU 140 # ONE AND ONE
: g AR . - ©
==z ==z are definitely bringing that back.” 38 | 31 | 25 | 6 | FRONTLINES (HELL ON EARTH) * MOBB DEEP
g1¥3 E1E(8 The album includes a bonus remix {T) LOUD 64693*/RCA
2|5 8| TTLE 2|5 || TTLE of “How Ya Want It” that features De 23 | 34 | 10 | THERHYME # KEITH MURRAY
»J—: .._i(l Z | ARTIST (LABEL/PROMOTION LABEL) »J—: ‘3 = | ARTIST (LABEL/PROMOTION LABEL) La SOU] 'ln(l A Tribe CallUd Quest (T) JIVE 42405+
EVERYBODY'S TALKIN' " LOCKDOWN o i e P, WAKE UP # KILLARMY
1|83 | R/ERG Aout FAStH (CoRRECT 141 11| 7 | THERUDE BOYS (BUCHANNAN/BELLMARK) B AIIJOthel 11em1_\ velsmnl, fedtullmg 46 | 32 | 101 000 wutang s3z3epRI0RTY
e e La Soul, was serviced to college THERAPY »
SOUL ON ICE THE HEIST 2 # HELTAH SKELTAH
2 1 RAsUmcc (PRIORITY) 1511719 DASH)OTAZ (G FUNK/DEF JAM/MERCURY) radio and mix shows Dec. 2. A clip, 4 “ 31 i (C) (D) (T) DUCK DOWN 53250/PRIORITY
TEAR DA CLUB UP HOW YA WANT IT (I GOT also featuring De La Soul, was CAN YOU FEEL ME ¢ DRU DOWN
3032 THREE«D.M‘C,: u‘L\J (BBFL?JUTAL/PRIORITY) 163 JUb%t[ B:OTHERS(GEESTREE(TTSLANDJAJX\CMSLAND) o g . " e 2l i 8 (C) (D) (T) RELATIVITY 1567
released to video shows Nov. 20. 3 DIRTY SOUTH * GOODIE MOB
|l o (FEOEISIONY I ERAY 17 | 101 mg{[BIECEIORCE AYimn w g The remix featuring De La Soul W 137 ] B8 | ©omwmmoLaeace 241738850
and A Tribe Called Quest will be ser- 44 | a0 | 36 | 12 | |TZSOWEEZEE (HOT) # DE LA SOUL »
512 |4 | Rt R 18|23 2 | AN o iced to college radio, mix shows, and {0) {72 X) TOMMY BOY 7752
FRAZE (BEFORE DAWN/TOUCHWOOD) BIG JAZ (FREEZE/PRIORITY) Vl. g y 5 : WS, L RE-ENTRY I MY KINDA N*GGA & HEATHER B. FEATURING M.O.P
6| 114 | PHENOMENON 19| | | | BLACK CINDERELLA mix-tape DJs Dec 2. It will be in (C) (T) PENDULUM 58586/EMI
ONE AND ONE (NEXT PLATEAU) POSITIVE K (FUNKY BROADWAY/POSK) stores on TlleSda.\' (17) 4% a l 39 4 C'MON N’ RIDE IT (THBEGTRA|N)A ® QUAD CITY DJ'S
ONS SUMMER MADNESS ST D il v (©) (M} (T) {X) QUADRASOUND/BIG BEAT 98083/AG
T|—y5 vagTTAl(cgEATORs WAY) 20| — | 26| SERALD DAEMYON (GRP) A l_lmlted edition 12 m_(,h .\n.]yl of . EW) THAT'S HOW IT IS (IT'S LIKE THAT) 4 REDMAN FEAT. K-SOLO
MY KINDA N*GG HOW MANY EMCEES - THE DJ EVIL DEE ‘96 REMIX classic Jungle Brothers hits is in the  |(4D)| N L | o oer i 573201 mRcuRy
B | 14112 | A N rn b (PENDULUM/EMI) 21| 21| 8 | glACK MOON (WRECK/NERVOUS) works, 48 | 38 l — 2. M)%EJ&:DE%ONM/RAGING Bl & THE LOST TRYBE OF HIP-HOP
2 “We just want the old-school guys
SOMETHING I'VE NEVER HAD THAT’S RIGHT 7 ,,
913 | 4| Biki HOWARD (ALIBIHUSH) 22|25 2 | p)'1az tsuccess) t(_)lremerrilber {the Ju}ngle Bl.ﬁt-}ierSJ RE-ENTRY 5 ;I(':;'i(g) I(-:AEI(TS)‘E (&ﬁg}ggﬂ%&y&g&i&um ¢ DA 5 FOOTAZ
= RETURN OF THE MACK 23| 22| 8 | WORLD WIDE vibe, and we want the new kids to | | JUSWANNACHILL ¢ THE LARGE PROFESSOR
10 1| \4ARK MORRISON (AT ANTIC) ROYAL FLUSH (BLUNT/TVT) have’ an understanding for the 50 | 39 [ 38 6 | () (D)) WILD PITCH 1 9404/GEFFE<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>