

























































































































































































Chgstie's Beach Citizens Band Radio Club, PO Box 22, Moana SA
6169.

Coonawarra CB Radio Club, 2 Eyre St, Barmera SA 5345.
Eagle Radio Group, PO Box 302, Morphett Vale SA 5162.

I Hate Washing Dishes, PO Box 210, McLaren Vale SA 5171,
REACT SA State Team {inc), 1 Flavel Tce, Murray Bridge SA
6253.

Scorpion CB Radio Club, PO Box 312, Elizabeth SA 5112.
Southside CB Radio Club, PO Box 95, Glenelg SA 5045.

South West Radio and Social Club Inc, Box 381, Morphett Vale
SA 5162.

Strangers CB Social Club, PO Box 79, Ingle Farm SA 5098.
Trans-World CB Radio Club International, 80 Crozier Ave, Daw
Park SA 5041.

VIC

Australian Radio Social Club, PO Box 222, Seaford Vic 3198.
Bell Bird Club of Vic, ¢/- PO Box 39, St Andrews Vic 3761.
Bravo CB Radio Club, 11 Roxburgh Ave, Yallourn North Vic
3837. -

Bravo Mike Radio Club, PO Box 94, Melton Vic 3337.

Bravo Sierra Bravo Radio Club (BSB), PO Box 277, Bendigo Vic
35660.

Gippsland Repeater Assocn, PO Box 77, Sale Vic 3850.
ggzgpians CB Club, c¢/- J. Delley, 1 Johnston St, Stawell Vic
Horsham CB Ciub, PO Box 730, Horsham Vic 3400.
Intemational Crusade Assocn, PO Box 2616W, GPO Melbourne
Vic 3001.

Nightowl Radio Club of Victoria, PO Box 97, Huntingdale Vic
3166.

Omega Radio Club of Victoria, PO Box 50, Chadstone Centre Vic
3148.

Radio Charity Group, Latrobe Valley, PO Box 237, Churchill Vic
3842,

Radio Emergency Associated Citizens Team, 113 Blair St,
Portland Vic 3303.

Radio Enthusiasts Club of the Blind. PO Box 219, Glenroy Vic.

3046.

REACT VIC State Team, 5 Damian Crt, Wodonga Vic 3690.
Region Dandenong CB Radio and Social Club, PO Box 57,
Doveton Vic 3177.

Riviera Radio Club of Australia, ¢c/- P. Robertson, 19 Taylor st,
Bairnsdale Vic 3876.

Southern Cross Radio Group, PO Box 366, Leongatha Vic 3953.
Sovereign Radio Club, PO Box 21, Sebastapol, Ballarat Vic 3356.
Tango Victor Radio Club, PO Box 3, Timboon Vic 3268.
Ultra-Hi Club, 8 Peter St, Bell Post Hill Vic 3215.

Victorian Scorpion Radio Club (South Gippsland), 39 Quigley St,
Morwell Vic 3840.

TAS

FIB UHF Club, PO Box 18, Ridgley Tas 7321.

Sierra Tango Radio Club, PO Box 433, New Norfolk Tas 7140.
United Frequency Operators of Tasmania, 7 Jacob Ave,
Georgetown Tas 7263.
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NORTHERN TERRITORY

Australian Citizen Radio Monitors, NT branch Inc, PO Box 40327,
Casuarina NT 5792.
Darwin CB Radio Club, PO Box 1234, Darwin 5794,

INTERNATIONAL

Dayglo QSL Club, 13 Synite Place, Rostrevor, BT34-3EP, Co
Down, Northern irefand, UK.

Gumboot QSL Club, PO Box 4127, New Plymouth 4830 New
Zealand.

Lakeside QSL Club of Australia, 18 Malvina Pde, Gorokan NSW
2263.

REACT Australia Headguarters 1 Flavel Tce, Murray Bridge SA
5253.

.REACT International Inc, 3653 Woodhead Dve, Northbrook,
linois USA 60062.

Three Vikings QSL ClLub, PO Box 34, 642 21 Katrineholm
Sweden.

Wainui Radio Club, PO Box 836, Waellington NZ.

Get your club’s name in the register. Send us some
dotaifs of your activitios and your areas of interest.
Maybe we can help you get some more membars.
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UHFAWA

Further to the last issue’s brief de-
tails on the different state-based UHF
clubs, 1 was pleased to hear from the
UHF Association of Western Australia
{Inc.).

- The UHFAWA, like many of its sis-
ter UHF groups, was formed after local
enthusiasts raised the lidea on air one
evening. Shortly aftervards {in Sep-
tember 1983), a barbecue-meeting
was held, and the UHEAWA began.

Since then, the UHFAWA has estab-
lished itself as the reprgsentative group
for UHF CBRS operatgrs in WA, and
has an excellent working relationship
with DOC and other relevant
organisations.

A monthly newsletter ("UHF News')
is produced, supplemented by a week-
ly broadcast and callback session. This
is held on Perth’s ch.| 3/33 repeater
each Wednesday night, from 8.00-
8.30pm (and with the permission of the
local DOC, what's morel).

The UHFAWA alsolhold an official
club callsign {(WCB-666), and have re-
cently taken charge gf the Margaret
River ch. 6/36 repeatgqr.

Most impressive is their UHF infor-
mation sheet, which €xplains ‘all you
need to know about YHF’, in a most
concise and understandable manner.
Licencing. operating |procedure, re-
peaters, even basic UHF propogation is
covered. This leaflet
ten and printed by thel UHFAWA, and
is an ideal introduction| to the band for
the new operator.

For futher details or) the UHFAWA,
write to them at PO Box 176 Hillarys
WA 6025, or drop in [on their weekly
broadcast.

CBA CLUB REGISTER

Last issue’s club register was look-
ing very healthy indeed|— a grand total
of 72 groups listed. It
see so many familiar names on the roll,
representing clubs that have been go-
ing strong since the eayly days of Aus-
tralian CB radio.

I've always believed|that clubs — be
they on-air groups, logse associations
of friends, or well-run, ['high profile’ pil-
lars of the local community — are a
mainstay of our hobby.

Along with the industry (from equip-
ment importers/distrijutors to the lo-
cal store) and mag_;azir es (when we're

lucky enough to have "em), they repre-
sent the strength and continuity of CB
radio.

Thanks also to the many people
who sent me details of their clubs’ ac-
tivities and supplied the items for this
issue’'s ‘Club News'. The newsletters,
in particular, were read with great inter-
est. Keep ‘'em corning, club secretariesl!

FASHION ACCESSORIES

| know that sounds like something
out of an Yves St Laurent collection
catalogue, but some clubs are going far
beyond the old favorite ‘club T-shirt’
when it comes to promoting their

group.

This is of course a simple and cost- .

effective method of giving your club
real identity at meetings, social gather-
ings, and especially public activities
and inter-club get-togethers. Some
clubs have added extensively to the
idea, which brings to mind a ‘fashion
show’ held at a recent meeting of a club
which, by their request, shall remain
anonymous.

A highly attractive and fun-loving fe-
male friend of a member did the cat-
walk routine at this meeting, to show
the full range of club apparel. The right
music, some strobed ‘musicolour’
lights — it was worthy of Vogue maga-
zine (or thereabouts).

The lass wore a club co-ordinated
outfit, starting at the top with a cap and
a club emblem. A lightweight spray
jacket {with arm striping, and in club
colours), with emblem over the left-
breast pocket; beneath, the heavier-
duty windcheater, with the same
treatment. This was removed to reveal
a club T-shirt, with matching key-chain
attached to the jeans.

What a way to launch club merchan-
dise! Also popular in this group are
their log-books, decals and arm-
patches.

Such items (primarily dress kit) can
be either purchased whoily by the club,
or the costs can be split with a local
business {such as the neighbourhood
radio store) in return for advertising {(on
T-shirts etc).

By the way, members of the afore-
mentioned club are now trying to con-
vince their committee 10 make available
bikinis and lace underwear in club col-
ours — if only to see the same young
lady model them!

OMEGA RADIO CLUB

At time of writing, Melbourne’s
Omega Radio Club have just completed
their last communications exercise for
the year. But, with their commitment to
proving the usefulness of UHF CB
through such events, I'm sure their
1986 calendar will be well underway
by the time you read this.

The most recent event was the Aus-
tralian Rally Championship organised
by Akademus, Melbourne University’s
car club.

51 vehicles took part in the mid-No-
vember rally, held in Forestry Commis-
sion grounds in the Gippsland area,
some 250 km east of Melbourne. For
their part, the Omega Radio Club field-
ed a dozen members, who co-ordinat-
ed radio work for the entire event.

The first stage of the rally was held
at Sale, and the club’'s famed MEL 99
portable repeater was pressed into ac-
tion. Operating on ch. 7/37, it bound
the UHF network of control points to-
gether, although it did cop a beating
from nearby Gippsland ch 6/36!

The second stage, at Bairnsdale,
used a simplex net, with a base atop Mt
Moornapa. However, wet weather
called an early end to the rally.

From Saturday morning to 4am Sun-
day, the Omega Radio Club team
stayed on duty, using UHF with the
ever-reliable 27 MHz SSB as back-up.

Of course, you don’t need a portable
repeater or a group of UHF stalwarts to
get your club into rally work. Many car
clubs run day-long sprints, hill-climbs
and regular rallies. Just a few AM rigs
around the track, one in the control
tower and the pits or timing tent — and
your club can give members an enjoy-
able and interesting activity. So why
not contact your local car club, and ask
how your club can help?

PIIBLICITY FOR
YOUR CLUB

I've received a number of enquiries
from readers, asking how they can
better publicise their club. As this is a
topic of interest to any radio club, |
thought it would be best to outline the
basics, as explained to those readers,
in this column.

Perhaps the most effective publicity
for a radio club can be achieved
through your local press — the subur-
ban newspaper. Major metropolitan
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daily papers {Telegraph, Daily Sun etc),
radio and TV stations aren’t normally
concerned with club activities, unless
they are very newsworthy.

Two examples of this which come
to mind, are the Western Radio Club’s
attempt to contact the space shuttle
Columbia via amateur radio, and the
Sydney VK-CB Club’s efforts in last
year's Mexican earthquake, providing
the first Australian link with the devas-
tated city.

As most radio clubs have a ‘local’
orientation, the suburban newspaper is
ideally suited to their needs. These pa-
pers are delivered free to all homes in
the area, and so reach both CBers and
non-hobbyists alike.

The general public learns a little
more about radio, and perhaps some of
the ways in which it can be used to help
the community — that, in effect,
‘they’re not all ratbags!’

The CBer will almost certainly men-
tion the article over the air to friends —
all of a sudden, your club is the most
talked-about group on the airwaves!

Yet, for all the advantages, few
clubs make use of local press — so
here are a few pointers.

The simplest form of publicity for
your club is notice of the monthly meet-
ings. The name of the club, day/date of
the meeting, location and time — the
magic phrases ‘visitors welcome’ or
’local CB enthusiasts invited' are a nice
touch.

"This, like all ‘press releases’ to
newspapers, should be written. Typing
is best, with double-spacing, well laid-
out, a one-inch margin either side of the
page.

Where possible, supply a contact
name and phone number with the
release. You can specify that these are
not for printing, but at least the news-
paper staff can contact you if any other
details are needed.

Bear in mind the deadlines for the
newspapers. These are normaily print-
ed in the paper, or you can ring the
editorial office and ask. You'll probably
have to prepare your notice almost two
weeks before the meeting. If possible,
hand-deliver it — you will know that it
has been received, and establish im-
portant personal contact with the staff.

For larger events — major club ac-
tivities or achievements, helping some

decide to inform the paper by ‘phone,
and let them ask the questions. How-
ever, it is always preferable to supply
something in writing, even just the rele-
vant details in point-form, and fill in
other aspects over the phone.

Photographs, if desired, can normal-
ly be arranged by the newspaper, given
adequate notice. You won't be
charged, and getting the right photo is
really a professional’s job.

Finally, after a good write-up, call
the paper and thank them for their ef-
forts. This small consideration never
goes astray.

If you have a local radio station —'
commercial or community-run — send
them notice of meetings and such,
which they may include in some ‘com-
munity announcements’ section.

After local. newspapers, the best
and most direct form of publicity is the
letter-box drop.

This is rarely used by radio clubs,
taking a bit more time and effort than
any other method. But it reaches the CB
enthusiast almost as well as on-air
broadcasts and nets — sometimes
betterl

The idea is to have prepared a num-
ber of well-designed leaflets, printed or
photocopied, which inform the reader
about your club. You can even address

it
‘To the CBer'.

Then, each club member is given a
few dozen leaflets, and drops them in
the letter box of any house in his area
with a CB antenna. Most of you know
where the other local operators live, so
it's not that difficult. You can even
leave one on the windscreen of a
mobile!

It's not illegal, and — like newspa-
per publicity — is certain to get people
talking about your club.

It's sometimes an idea not to cover
all local areas at one time — do a differ-
ent part of the suburb each week, per-
haps. Then you'll find an operator asks
his mate if he ‘got one of those leaflets
from the radio club’ in his letter box.
The mate says no, and so his friend
reads it to him, word for word, on air.
Now that is cheap advertising!
REPEATER ASSOCIATIONS

As might have been noticed in both
the club register and last issue’s ‘Club

B R R .
News’, the Gippsland Repeater Associ-

ation is a very well-established group.
In fact, they would be the first associa-
tion to sponsor two repeaters —
Gippsland 6/36, and Moe 2/32. it also
demonstrates the trend towards such
groups amongst 477 MHz enthusiasts.

Of the 110-odd repeaters currently
operating, almost a quarter have been
licensed to repeater associations.
These seem to be most common in
regional or country areas, with larger
city installations being organised by
companies (mainly Philips — good on
you, guys!). Tasmania would be the
only exception, where all repeaters
have been erected by user groups (in-
cluding the lads of Hobart CREST).

It is obvious that these associations
are readily able to become something
more than a simple business or com-
munity proposition. With the neces-
sary meetings, fund-raising ventures,
membership inter-action and social ac-
tivities — as well as ligison with other
UHF groups, as did Gippsland with the
Omega Radio Club — repeater associa-
tions are the newest form of radio
‘club’. ¥ daresay many will tend to
adopt such a role once their repeater is
established.

CLUB AMATEUR
STATIONS

Last issue, mention was made of CB
clubs obtaining amateur radio licences
— ham tickets issued t0 a club through
the qualifications of an amateur mem-
ber. This then allows members and
others to operate the station, under the
supervision of the nominee {(or another
suitably qualified person}.

I've received many enthusiastic re-
sponses to this, but must repeat my
caution that these stations must be
operated in accordance with the li-
cence, especially in regard to direct
supervision.

Barely months before the release of
the last issue, a recently-formed ama-
teur radio club in Sydney's outer-west-
ern suburbs (an off-shoot of two sibling
CB clubs), was discovered to be totally
ignoring these rules, and allowing unli-
censed members to operate the club
station whilst the nominee was not
present, or even anywhere nearby.

Now, | hope ‘our man in Queens-
land’ {Fewster) doesn’t mistakenly la-
bel me a ‘good buddy amateur’, and I'll
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acknowledge that marly pirates could

points of on-air behavipur and such.

The real disappointmjent here is that
the club was well and tfuly “sprung’ on
air by other amateurs, through no one’s
fault but their own. The ensuing row
{much of it on air) saw the club quickly
fold, leaving students bf two amateur
classes in the lurch.

Worst of all, the whole affair re-af-
firmed the views of manhy amateurs on
‘renegade CBers’, and did much to
undo the excellent wdrk of so many
clubs and individuals| in promoting
better relationships between amateurs
and CB enthusiasts.

Some CB clubs have excellent rela-
tionships with local amateur groups;
the UHFAWA and West Australian
WIA share such open-minded atti-
-] tudes; the Glen Innes and District Ama-
teur Radio Club even gcts as sponsor

furthering this understanding — if they
. You've only
don’t let this

teach a few licensed opp about the finer

poor example of another club {not the
Western Radio Club, to quell those ru-
mours) dampen your enthusiasm, sim-
ply learn from it. And keep the whole
show ‘above board’.

WELL DONE!
“Congratulations are in order to:

% The Viking CB Social Club, who
celebrate their eighth birthday this
April. The Vikings are probably Syd-
ney’s most popular social radio group,
and are very well regarded in their local
area.

% The Western Radio Club, who re-
cently received a special commenda-
tion from the NSW Dept of Youth &
Community Services. Recipients of a
‘Community Achievement Award’
from Sydney radio station 2WS, the
club was also on the short list for the
annual award {and a $1000 prize). Win-
ners were the Australian Volunteer
Coast Guard, but the club was praised
for its community service spirit, special
activities for the 1985 International
Youth Year, and having raised over
$10,000 for local charities.

% Sam Voron and Sydney’s VK-CB
Club, who again took part in a recent

Simulated Emergency Test. These in-
ternationally-organised exercises
present a scenario of crisis propor-
tions, and examine the role of radio in
each situation.

Previous SETs have included mas-
sive nuclear strikes, but this year’s sim-
ulation was a less drastic total energy
crisis. The VK-CB Club first introduced
locally-oriented CB radio (both 27 MHz
and UHF) to complement world-wide
amateur operations. This SET saw
another Aussie innovation — the use
of ‘packet radio’ (sending large
amounts of information in a high-speed
burst of digital data), generated over
the airwaves by a home computer (the
ever-popular Commodore 64).

Unstable propagation on the HF am-
ateur bands proved a weakness in pre-
vious SETs, but packet radio proved a
most effective solution. About 50 of
Sam’s fellow operators took part,
passing messages through the Sydney,
Australian and international amateur
traffic nets.

Clubs and groups are invited to
send contributions for this col-
umn to ‘CBA Club News’, PO Box
429, Milsons Point, NSW, 2061.

BINT 44 IDEAL COMMUNICATIONS 34
CALL ME COMMUNICATIONS 22 JUST COMMUNICATIONS 36,37
CAPTAIN COMMUNICATIONS 16 KNOXTRONICS 5
COVENTRY STREET DISCOUNTS.................... 50 MARR COMMUNICATIONS 44
CRAZY CHARLIE 22 MOBILE ONE 25,26
CREATIVE ELECTRONICS ............... . 6,7,33,40 PARAMATTA CB SHOP 48
DELTA BASE 46 PHILIPS 8
ELECTRONIC WQRKSHOP 16 POWER BAND AUSTRALIA 12,14
EASTERN COMMUNICATIONS 48 RURAL COMMUNICATIONS 50
ECHOTONE IMPORTS 9 SANTRONICS 1IFC,20,21
EMTRONICS 64,65 SHUTTLE COMMUNICATIONS 52
FARRINGTON COMMUNICATIONS.................. 50 SOUTH PACIFIC RADIO 54
GFS ELECTRONIC IMPORTS 28 STANDARD COMMUNICATIONS..................... ..4
HATADI ELECTRONICS IBC TIME PLUS 18
ICOM AUSTRALI 0BC
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