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THE CROSLEY BROADCASTER

Crosley Takes Over
Main Ballroom of

Blackstone Hotel

For Chicago R. M. A. Trade Show
JUNE 11-15 :

and

Invites All Crosley Dealers
to attend

SPECIAL SHOWING
Of The New

'G-R@‘Sm ‘ ‘q)%'Q 9 Rﬂ, I_‘ a‘ &

And Also Crosley Icyball Refrigerators, The Amrad Line,
Showers Brothers Cabinets and Findlay Metal Tables

This special Crosley exhibit in the Ballroom of the Blackstone Hotel will be the most spectacular and outstanding of
the Trade Show.  Don’t miss it. It will be well worth traveling across the country to see.  Souvenirs will be presented
to all attending.

Make Blackstone Ballroom Your Chicago Headquarters

Have your mail and telegrams addressed care of the Crosley Radio Corporation, Main Ballroom, Hotel Blackstone,
Chlcago Attendants will take care of your mail and aid you in every way possible.  For your information the Blackstone
is directly across the street from the Hotel Stevens, the R. M. A. Trade Show headquarters.

See Crosley Exhibit, Exhibition Hall Booths Nos. 97 and 98
Hear The New Crosley Offerings Demonstrated in Suite 900, Stevens Hotel

THE CROSLEY

BROADCASTER

Crosley 1 928-29 Line Greeted By Distribu-
tors With Tremendous Bursts of Enthusiasm

"B

TRY THEM IN YOUR OWN

‘Greatest In Crosley History.” “Most Outstanding Values In_Radio World.” “Outclasses All Competition.”
These and Other Exclamations Burst From Astonished Delegates

In the ballroom of the Gibson
Hotel at Cincinnati, 94 of the 96
Crosley Distributors had gathered,
some bringing other members of
their organizations with them as
well, to see the new Crosley line
and hear of sales and merchandis-
ing plans for the coming year.

The stage was set for a big sur-
prise. One could feel the tenseness
of expectancy in the atmosphere.
Everyone knew that big things
would be announced. But the se-
cret had been kept well and no one
knew just what the revelations
would be.

Distributors Expectant.

H. Curtiss Abbot, the General
Sales Manager, stepped on the stage.
There was a hush of quieted voices.
“We want every one of you to en-
joy your stay in Cincinnati,” said
Abbot. “Big things are in store
for you, as you will learn a little
Jater this morning. Now we are
going to have a song.”

That was all. Still there was no
announcement. Abbot stepped off,
and everyone joined in singing
America and a peppy song about
winning with Crosley. The excite-
ment grew more intense every
minute.

Enthusiastic Applause.

Another word came from Abbot,
introducing Powel Crosley, Jr., him-
self. The time had come at last.
In 3 few moments everyone would
see and hear about the new Crosley
line.

Crosley extended his greetings,
and then got to business at once.
A wave of his hand and the stage
curtains were pulled, revealing a
gauze drape, illuminated like g bill-
board and bearing in bright letters,
“You're There With a Crosley.”
Another wave of the hand and the
drape was pulled back showing the
1928-29 Crosley line,

Well, you should have heard the
applause;! Were they enthusiastic?

How could they help but be? Here
were quality light-socket sets at
prices never heard of before. Here
were battery sets designed to create
a monopoly on the battery trade.
Here, lastly, was a brand new radio
speaker of radically different de-
sign—a knockout, to say the least.

An Old Friend, The Bandbox.

Each model was officially intro-
duced by Powel Crosley, Jr. He
started out with the six tube Band-
box, Model 601; because that was an
old friend that would carry through
practically the same as before, he
said. It would remain a storage-
battery set, and the list price would
continue at $55. While essentially
the same in design and construction,
it has been dolled up in its exterior
dress for the 1928 trade.

“There are fields for this type
of set,” said Crosley. “It is diffi-
cult to make an estimate, but I
would say that at least fifty per cent
of homes are not equipped with
electricity. To the farm market,
especially, this set will appeal.”

Bandbox Junior Now 5 Tubes

Next, he turned to the Bandbox,
Jr., another old friend in the line.
But it was a different Bandbox, Jr.,
that greeted the eyes of the dis-
tributors. Pepped up by an extra
stage of radio amplification, it had
become a five-tube dry-battery set
instead of a four.

“The extra tube helps in bringing
in out-of-town stations,” Crosley
said. “It adds a punch to Band-
box, Jr., which considerably helps
its reception of distant stations. I
have one of these new mdoels at
my home, and can bring in WEAF,
New York City, with good loud-
speaker volume.

“The extra tube also simplifies
the tuning, because the left-hand
acuminator no longer has to be
adjusted as acurately for good re-
ception. In addition, it acts as an
extra blocking tube. As you know,
Bandbox, Jr., incorporates regen-
eration. This gives it a kick in re-
ceiving distant stations that can
be obtained in no other way. With
the two blocking tubes, this set
cannot radiate, even if the regen-
eration control is not properly ad-
justed.”

Large Market for Bandbox Line

Crosley pointed out that there is
a large market for these sets among
farmers who have no electricity in
their homes and who are too far
from battery-charging stations to
make it convenient for them to use
a storage-battery set. The addition-

al tube makes the Bandbox, Jr., bet-
ter adapted to the Western farm
districts, where broadcasting sta-
tions are some distance away. Des-
pite the addition of an extra tube,
the price of the Bandbox, Jr., re-
mains the same—3$35, list.
Distributors and dealers can look
for a large market for both Band-
box models, according to Crosley.
The Bandbox practically dominated
the battery field last year, but an
even better market may be looked
for this year. That is because com-
petitors have largely swung to the
A. C. models, leaving the field for
battery sets open.
Gemhox Astounds Distributors
“I believe this new set should be
the leader in the 1928 Crosley line,”
said Crosley, turning to the new
Crosley. Gembox. He took it down
and held it so that the audience
could view the inner works, reveal-
ing a six-tube, all-electric set, com-
pletely self-contained in a compact
case. The price is $65 list,” he said.
There was a burst of applause, and
many expressions of enthusiasm.
Here was a high quality, self-con-
tained, light-socket set at a price
far lower than that of any A. C.
set ever offered to the public be-
fore. It was a revelation in radio
value, and one could hear more than
one distributor saying to his neigh-
bor: “How can he do it?” Many
were hilarious because the Gembox
was so obviously a better value than
(Continued on Page 4)
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Enthasiasm For
Ctgs_ley Line

(Continued from Page 3)
anything else on the market that it
seemed like “taking candy from a
baby” to offer it in competition
with other makes.

Would the Gembox be a leader?
Why ask foolish questions?

Modern A. C. Receiver.

Naturally there was much discus-
sion. How many stages of audio
and radio were there? Two stages
of radio amplification, regenerative
detector, and two stages of audio
amplification, with 171 type power
tube output, and a rectifier stage,
was the answer. Were there any
acuminators? No, the use of tuning
condensers of improved design
which track together throughout
their entire range, made it possible
to dispense with acuminators, sim-
plifying the tuning,

‘Would the Gembox be supplied for
25 cycle as well as 60 cycle A. C.
current? Yes, as in the case of all
other Crosley lightsocket sets.

Showbox Makes Hit,

Many wanted to go right on dis-
cussing the Gembox, but the time
was getting short and there were
other important members of the
Crosley line to be introduced. So
Crosley turned to the Showbox, an-
other newcomer in the line. “This
is an eight-tube, light-socket set,”
he said. “It has three stages of
radio amplification, neutrodyne, a
detector, an audio stage, and a
push-pull audio output stage using
two 171 tubes. In addition there
is a rectifier tube.”

“There are three controls on the
set—a switch, a tuning control, and
a volume control. We are using an
entirely new audio system. The
transformers have better quality
than ever before. They reproduce
the low base notes better. In addi-
tion the push-pull output gives more
volume and better quality.”

“The list price of this set is $80"7,
he said. "Again there was an uproar
and a storm of applause. An eight-
tube A. C. set for $80.00! This,
too, was an unheard of value in
radio.

Jewelbox to be Top-Priced Set.

Then Crosley turned to the last
of the sets, the Jewelbox. It would |
continue as the top-priced set in |
the line, but with a new audio sys- |
tem, incorporating improved audio!
transformers and a push-pull out- |
put stage using two 171 tubes. This |
would make it an eight-tube set,
light-socket operated, completely
self contained.

The acuminators have been re-
tained on the Jewelbox. It is more
selective than the 8howbox, accord-
ing to Crosley, and will appeal to
the man who wants to fish for dis-
tant stations. In addition, it has
several other refilnements. Those
who wish the best set that they
can buy, combining light-socket op-
eration and ability to pick up dis-

BROADCASTER
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érosley Sales Force Enthusiastic

A Real Bunch Of Fellows---They Are Ready To Help You D uring 1928-

e —— ———

29 Season

B

Reading from left to right, top row: W. R. Perkins; W. J. Jorgensen; W. B. Baldwin; H. F. Jaax; R. P.

Crawley; P. W. Bialkowsky; W. G. Amspoker; J. T. Dalton; J. W. LaMarque; F. W. Lockwood; D. J. Butler.
Center row: John J. Mehegan; R. W. French; E. K. Revercomb; O. T. Thorsen; W. L. Sayre; T. A. Jenlkins; V,
B. Level; Floyd L. Ray; L. A. Kellogg; E. M. Burns. Bottom row: Waverly N. Miller; J. L. Allen; C. H. Carey;
Neil Bauer, Assistant Sales Manager; H. Curtiss Abbott, General Sales Manager; H. C. Kercheval; F. A,

Bremer, Jr.

A two days Sales Meeting full of enthusiasm and pep was held at the Crosley factories

and attended by the sales organization pictured above.

The majority of the men have been

selling Crosley products for years, but whether new or old in the organization they left fully con-

vinced that— ‘‘Whatever happens in 1928-29 — You're There With A Crosley.”

tant stations, and using a circuit
that has been tried and proven by
a year of success in the fleld with
practically no trouble, will find the
Jewelbox especially appealing.
Turning to the Type D Musicone,
Crosley said that it had been im-
proved again by a slight change
in the armature, though externally
it remains as before. The Musicone

line will be continued, with list
prices as heretofore, he explained.
Dynacone—New Dynamic Speaker.
“We have here something entirely
new, however,” he said, picking up
a speaker resembling somewhat the
Type D Musicone. “We have been

continuing development work on
speakers and have had in mind for

Croéley Banne;’ Floats Over Gibson
Hotel Entrance

Distributor Convention Attracts Much Attention---
Cincinnati Public Greatly Interested

some time introducing an improved
type of speaker on the market. This
new dynamic speaker, the Crosley
Dynacone, represents the results of
that research work.

The usual loudspeaker has a per-
manent field magnet made of mag-
netized, hard steel, Crosley pointed
out. Dynamic speakers use instead
an electromagnet with a soft-iron
core for the field magnet. By this
means it is possible to get greater
vclume of undistorted output.

Remarkable Reproduction.

He pointed out that the Dynacone
has a remarkably flat reproduction
curve. It will reproduce bass notes
easily—even the notes of a drum,
a feat that very few speakers can
€qual. At the same time its fidelity
¢f reproduction continues on up into
the higher register up to 7000 cycles
oI more,

The Dynacone may be operated
from sets having power out-put
stages equivalent to the output of
a2 171 tube. On the Showbox and
Jewelbox there is special provision
for energizing the field magnets,
and these sets are to be operated
with Dynacone, Type F. The Gem-
box and Bandbox, and sets of other
makes, may be operated with Dyna-
cone Type E,

$25 Price Applauded.

“You all know what dynamic
speakers ordinarily sell for,” said
Crcsley. “Fortunately, Peterson,
who developed this speaker, has
werked out a simple design that is
easy to manufacture. Thus we are
able 1o sell it to list for $25.”

Once more there was a round of

(Continued on Page 12)
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Outlook For Crosley 1928-29 Season Exceedi@l& Bright

Crosley Dealer Franchise Most Valuable In Radio---Crosley Line Offers Money Making Opportunities to Dealers

“What are our propsects for the
1928-29 radio season?” This is the
question now uppermost in the
minds of dealers everywhere and
one which Crosley dealers can face
with the utmost optimism.

There are a number of elements
which enter into the comprehensive
answering of this query. The gen-
eral radio conditions must. however,
first be taken into consideration.

Radio Industry Stabilized.

Those in a position to know con-
ditions in general predict that the
coming radio season will be the
greatest and most profitable that
the industry has yet experienced.
Numerous factors sustain this pre-
diction. A great stabilization has
taken place in the radio industry.
This stabilizing influence has not
only extended over radio broadcast-
ing, greatly improving the type of
broadeast programs and eliminating
interference, but it has also ex-
tended to the manufacturing and
merchandising of radio.

The manufacturing @and selling
of radio products has become stabil-
ized to a tremendous degree. This
is due in large part to the en-
gineering developments which have
recently taken place. Radio en-
gineers now have at their disposal
more elaborate and accurate testing
apparatus which makes possible bet-
ter performance and more uniform
standards of production.

Productiori Methods Advance.

At the same time radio production
methods have greatly advanced and
so the merchandise placed on the
market during the past season was
of a standard to gain the general
confidence of the public. Strong
indications of the stabiliy in radio
engineering and production are
shown by the way a number of
radio models have lasted through,
not only an entire season, but even
extending into another season. The
most striking example of this is the
Crosley Bandbox which was the un-
disputable leader in radio sales dur-
ing the 1927-28 season and which is
destined to be the outstanding radio
seller in the battery-operated field
during the 1928-29 season.

The further developments and
perfection of the AC tubes and AC
receivers has had a tremendous
stabilizing effect and as a result the
public confidence in the AC type
receiver has been gained.

All these factors are making radio
more popular than ever with the
buying public and making the radio
sales outlook brighter.

Most Competitive Season.

There is another marked tendency
plainly apparent which has an ex-
ceedingly important bearing on the
coming radio season and which
Crosley dealers should face frankly

and squarely. The radio executives

who best know the industry declare
that the 1928-29 radio season will
be the most competitive season yet
faced. A great variety of radio
apparatus will compete for popular
favor. Much merchandise of the
very highest character will be of-
fered and, of course, some in the
mediocre class.

Crosley dealers, however, need not
be alarmed at the competitive ten-
dency in radio. The radio buying
public as a whole has gained a new
conception of radio during recent
months. The glamour of radio has
disappeared. The public has awaken-
ed to the fact that radio is no longer
a mystery but that it, like all other
branches of qxience, follows simple
laws which are not impossible to
comprehend. To them now radio
apparatus is no longer just radio.
They have come to realize that per-
formance of any radio receiver de-
pends upon the qualities of ma-
terial and the niceties of construc-
tion which go to the make-up of
the receiver.

Public Wants Value.
The buying public is now looking

for the best value in radio. They
desire their money's worth and are
no longer buying radio because it
is radio but are buying performance,
quality, appearance and price.
This brings us face to face with
a most important point in consid-
ering the question: “What are my
prospects for the 1928-29 season?”
The answer to this question to a

surprisingly large degree depends
upon the merchandise which you
plan to handle during the coming
season. If you have merchandise
that is right and gives the public
what they want in radio with the
favorable conditions as enumerated
above, there is not the least doubt
but that this will be the greatest

(Continued on Page 19)

Five Day Home Demonstration Plan
Heartily Endorsed

Plan Is Strategic Sales Move To Increase Dealer Sales
And Profits---Distributors And Dealers
Report Interesting Results

The wisdom of adopting the five
days’ demonstration plan as a Cros-
ley merchandising policy for the
coming season of 1928-29 is more
and more being seen. Enthusiastic
reports highly endorsing this plan
ara coming from distributors and
dealers in every section of the coun-
try.

Pretty Girls Show Crosley Salesmen
How To Put Life Info Advertising

How to put life into radio advertising was demonstrated pictorially
to Crosley and Amrad Distributors in the finale of the banquet program
of the Sixth Annual Crosley and Amrad Distributors’ Convention.

Eleven pretty girls from the Crosley offices posed in a reproduction of

a recent national advertisement for the Crosley Jewelbox reciver.

The

“Jewels of the Air” of the advertisement were represented first by silver
balloons in a black velvet setting. As the Jewelbox fairy of the produc-

tion touched each balloon with her

magic wand, & girl’s beautiful head

popped into the picture as the balloon burst. Betty Chapman, typifying
the Spirit of Radio, was presented in a toe dance as the Jewels left the
advertisement setting and distributed strings of pearls as souvenirs to

the guests.

- g

As is shown by the central Crosle}:
exhibit at the Distributor Conven-
tion, as pictured on page three of
this issue, and by the large central
cpread of the broadside announcing
the new line which you have receiv-
ed, the Crosley selling plans for
1928-29 are centered around the five
days’ home demonstration plan.

Fine Results Obtained

It was interesting as various dis-
tributors had the floor during the
Crosley Convention to hear their en-
thusiastic reports of the results ob-
tained in localities where this plan
was being carried out. From these
reports it was plainly evident that in
all sections where the plan has been
given a fair trial increased sales of
Crosley apparatus have resulted.

The Crosley five day home demon-
stration plan is built on sound prin-
ciples. All types of apparatus used
ir the home have for years been sold
on the home demonstration plan.
Washing machines, electric sweepers,
sewing machines, etc., are most ad-
vantageously sold by this method.
Radio dealers who are making the
most outstanding success in their
communities are using, and have
used for years, the home demon-
siration plan.

Perfectly Adopted

The new Crosley setup for 1928-29
is most perfectly adapted to the five
day home demonstration plan of
selling. The unheard of values and
the outstanding performance of the
new Crosley electric receivers, the
Gembox, the Showbox, the Jewel-
box, can be most quickly brought to
the attention of the public by taking
them right into the home and dem-
cnstrating them. Competition of-
fers nothing in electric receivers
which can equal these three offer-
ings in their price range. Thus the
surest way to have their merits real-
ized is to let the buyer compare
them with values and performance
cof competition.

Welcome home demonstration.

(Continued on Page 10)
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Sor radie amateur, experimental, and
breedeast reeeption use under patents
of t¢he Radie Corporation of America
and Assoclated Companies, The Hazel-
tine Corporation, and the Latour Cor-
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1928 Convention Issue

This, the 1928 Convention num-
ber of the Crosley Broadcaster, is a
combination of the May 15 and June
1 issues. In it we have tried to pass
on to you some of the spirit and en-
thusiasm manifested at the Sixth
Annual Crosley Distributor’'s Con-
vention held at the Hotel Gibson,
Cincinnati, May 15 and 16.

It is utterly impossible to faith-
fully report and pass on full con-
ception of the spirit shown when
ninety-two of the ninety-six Cros-
ley Distributors gathered for what
was without a shadow of doubt the
greatest Crosley Convention in his-
tory.

They were there, gathered from
every section of the country—the
East, the North and the South. They
came expecting much, A partial
idea of the manner in which their
expectations were realized can be
had by reading the statements of
Crosley Distributors who attended,
which is to be found in other parts
of this issue.

If this number of The Crosley
Broadcaster can reproduce for you
in a small way some of the spirit
of the Sixth Annual Crosley Con-
vention, all the effort and energy
expended in preparing it, is
more than justified. We sincerely
hope you will like this number of
the Broadcaster. We want to make
it of such value that you will keep
it for reference. It announces to
you the greatest line of radio receiv-
ers and speakers that has ever been
announced to any dealer organiza-
tion in the past. It heralds to you
the first intimation of what is to be
the most successful radio season
you have ever encountered.

The Crosley Radio Corporation is
giving you merchandise which is

|
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dealer and advertising helps which
will enable you to do a good job in
selling this merchandise. The rest
is up to you. Never did a dealer or-
ganization have such an outstanding
opportunity as you now have. The
radio world is yours. All you have
tc do is pitch in and do your part.
-

Catch the Spirit of 1928-29!

Each year in speaking of the
Crosley Distributors’ Convention we
have said “the greatest ever.” This
year as the Sixth Annual Crosley
Convention has gone into history
we can justly without any exaggera-
tion whatsoever call it the greatest
of all.

It was the greatest in attendance
—not necessarily in quantity but in
quality. Ninety-two of the ninety-
six Crosley Distributors sent dele-
gates making up a group of jobber
executives without doubt the most
outstanding to be found in the radio
industry.

To carry out this line of thought,
the Crosley setup offered at
the Sixth Annual Distributor Con-
vention was without doubt not only
the greatest in Crosley memory but
the greatest setup ever offered by
any company.

The Crosley line for 1928-29 is
“there” when all the elements to
be taken into account, performance,
appearance and price are considered.
It is outstanding in merit, over-
whelming in its irresistable appeal
to the great masses.-and dominating
when its sales possibilities are con-
sidered.

Not only is the Crosley line
“there” but is fittingly backed up
by Crosley sales and advertising
policies. Crosley has started out in
1928 to be “the pace setter” in radio.
The announcements and offerings
made at the Distributors’ Conven-
tion proved that Crosley is setting
the pace. They make the individual
Crosley dealer a pace setter in his
community,

It is out of this superlative at-
mosphere which developed at the
Crosley Distributors’ Convention that
the Crosley spirit for the 1928-29
season was born. Oh if it were
only possible to pass on to you a
realization of this spirit, The dis-
tributor delegates assembled caught
the spirit; it grew up in them and
permeated the entire Convention,

Yes, the distributor delegates in
attendance at the Convention caught
this spirit and they in turn will
pass it on to you. When you feel
1t surging into your very being
as you attend the dealer meetings
in your territory let it grow and
burst forth in all its power, It is
in catching the Crosley spirit for
the 1928-29 season, that your suc-
cess is most certainly assured. No
Crosley dealer who catches this
spirit can help from being the out-
standing dealer in his community,
He who catches this spirit most will
profit the most.

certain to take the country by |

The true Crosley spirit of 1928-29

storm. You are being backed by!of selfish desire for the

is not one of selfish motive—or one

almi'.!htgyi
dollar. In its truest form this‘ spirit |
is altrusitic in nature. It .ls the
Crosley desire to give the radio busf-
ing public the most value for. the1r‘
money, to enable them to enjoy §o|
the fullest all the wonders of radio
entertainment.

In carrying out this true Crosley
spirit for the 1928-29 season you
will not suffer. You know, "“He
who serves best profits most.” _S_o
by carrying out the Crosley spirit
you will profit most. )

Now get into the thick of things
with all your might and main. Take
the first opportunity to communicate
with your distributor and to starti
catching that spirit which is going
to mean success for you. By no
means fail to be present when your
distributor calls his dealer meeting
to give you the complete details
and the line-up for this season.

Come to your distributor with an
open mind ready to absorb every-
thing that there is to be had. Never
before could you face the future
with such optimism as you can now
face it. There is one fact that is
going to come up to you more and
more as time advances and that is
that the Crosley authorized dealer-
ship is today the most valuable
franchise in radio.

—_——

Serving The Public Best

Some time ago we ran an article
which dealt with the service that
Crosley dealers are doing the pub-
lic in general by bringing radio
within the reach of everyone.

If this article was pertinent at
the time, it certainly has a double-
barrelled significance now.

Never before have such values
been offered as are embodied in
the new Crosley sets. Never before
has it been possible to obtain qual-
ity radio sets for so little money,
nor to obtain so many features and
so much quality for the money.

In these new radios, not only are
battery-operated sets matched to
the smallest pocketbook, but light-
socket sets are brought within the
‘reach of practically everyone. It
1s no longer necessary for anyone
who has A. C, lighting current in
his house to bother with batteries.
Th‘ei co:t of installation is now so
moderate that it is an unim: porta;
consideration. n

It seems almost impossible that
suqh radio values can be offered.
Think of it—a five tube battery set
fpr thirty-five dollars; a six tube
light socket set for sixty-five dollars,
and so on through the list, !

Only the most ingenious design
coupled with quantity production'
on a seale heretofore unheard of
has made it possible to offer sucﬁ
values to the public. The buying
E:X:;‘m;f f1:he radio fan's dollar is

ar i
Was before, greater than it ever
. Yes, Crosley dealers can truly af-
ord to congratulate themselves

The majority of Crosley dealers

have been profiting for some
months, or years, by making ful
use of home demonstrations in sell-
ing sets. The new note in Crosley
advertising, which invites the public
to try out Crosley sets at home,
free of charge, is going to do much
to boost these home demonstrations.

In line with this new national
advertising scheme, every dealer
should be prepared to take advan-
tage of every opportunity for home
demonstrations that he gets.

It is especially important at this
time that he get his recquisitions in
for the new sets, so thu! they will
be on hand as soon a: possible for
demonstrations. The carly bird
catches the worm, in vaaio as well
as in the back yard.

There will be a wonderful oppor-
tunity, too, for Crosley dealers to
tie in locally with this national
free-trial thought. Thosz who are
already playing up home demon-
strations strong will have an oppor-
tunity now to concentrate even more
vigorously on sales in the home.
Those who have been backward in
adopting home demonstration meth-
ods of selling should fall in line
immediately and get on the band
wagon headed for greater sales.

Our thought for a window display
at this time is this: consult your
Distributor. He got some ideas at
the Convention that will mean
money to you, and he will be glad
to talk over these ideas with you.

The next time you talk to your
Distributor's salesman, ask him
about the window display material
that was on exhibition at the Con-
vention. He will tell you all about it.

Every dealer knows the need of
adequate servicing. To give the
best service, the service man needs
to have first-hand information
about the sets he is handling.

In order to help Crosley dealers
in this regard, a service article Is
printed each issue on the ‘back
page of the Broadcaster. If you
will save these articles, you will
have a complete file of technical
information about Crosley sets.

In the past, many Crosley dealers
have failed to save these articles.
At a later date they have needed
the information contained in them,
and have not had it at hand. Now
it is a very simple and easy thing

to clip these articles from the.

éveryone, in every walk of life

. | Broadcaster each time it arrives,

and to put them in a file, Every

to, Crosley dealer should do this, for

he will find it well worth his trouble.

‘.-
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Crosley-:élmrad Display At R. M. A.
Trgde Show Will Be A “Wow”
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Be In Chicago During Week of June 11-15---See Crosley
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Exhibits At Stevens Hotel And In Ballroom
Of Blackstone Hotel

It's a wow!

That's what everyone will be say-
ing at the R. M. A. Trade Show
in Chicago after they see the
Crosley-Amrad line for 1928-29. The
show opens on June 11 and closes
Friday, June 15.

Nothing will be left undone that
can make the Crosley-Amrad ex-
hibits more attractive or more ap-
pealing. No dealer can afford to
miss them. That they will be the
most talked-of display to be seen
at the big annual convention is as-
sured. They proved to be a sensa-
tion at the Sixth Annual Convention
of Crosley-Amrad distributors in
Cincinnati two weeks ago.

Hear Crosley Sets Demonstrated in
Suite 900 of Stevens Hotel.

As usual our lines will occupy
booths in the Stevens Hotel, being
booths Nos. 97 and 98, but in addi-
tion to this display there will be
another—even grander and more
spectacular if possible—in the
Blackstone Hotel, which is just
across the street from the Stevens.
In the ballroom of the Blackstone
Hotel there will also be an impres-
sive display of the Crosley Icyball
Refrigerator. Then in Suite 900 of
the Stevens Hotel you can hear the
new Crosley radio sets demonstrated.

Everyone is talking now about
the Crosley-Amrad line but walit

until they see the Chicago exhibit

—words will hardly express the en-
thusiasm that is expected. With the
best radios on the market all in a
price field exclusively their own they
surely will outdo anything to be
shown by any other manufacturer.
After you have seen the exhibit
in the Stevens, don't fail to go over
to the Blackstone. The sight there
will amaze you. The ballroom is
beautiful and the setting is perfect
for the Crosley-Amrad displays.
Souvenirs of the great show will be
given out by a bevy of pretty, petite
girls. By Monday night, June 11,
everybody will be talking about the
Crosley-Amrad exhibits,

Don’t Miss These Features

No Crosley Dealer able to attend
should miss the special features to
be seen at the Blackstone Hotel.
They will be different from anything
shown at the Convention and will
be without question, the most talk-
ed of features given in connection
with the Trade Show.

Among Crosley executives who will
be in aftendance at the R. M. A.
Trade Show are Powel Crosley, Jr.,
Lewis Crosley, Ralph Langley, Clif-
ford Estey, C. E. Kilgour, H. C. Ab-
bott, C. F. Propson, H, W. Karr and
members of the Sales Department.

All Crosley Dealers are invited to
get in touch with and visit these
Crosley executives who will be eith-
er at the Stevens Hotel or the
Blackstone Hotel.

POWEL
CROSLEY JR.

In my years of experience in the radio field,
I have never seen such enthusiasm shown for
any line as was displayed by our distributors
here in Convention.

We have received numerous highly enthus-
iastic letters from our distributors all over the
country. One distributor who operates
branches in three very important sections of
the country writes, ‘A well balanced line with
such wonderful sales possibilities that it will be
a tremendous power in advancing the entire
radio industry.”  Another was, “Again Cros-
ley has anticipated the wishes of the consumer.”

Perhaps the most domintaing factor to in-
Aluence our distributors and bring about their
enthusiasm for our line was that we are pio-
neers in this industry and we are offering the
product of a manufacturer who has had many
years of experience in producing quantities of
highly efficient radio receiving sets.

Our 1928 line is the result of many years of
effort by our engineers in designing new equip-
ment and in checking the results of the hun-
dreds of thousands of sets so satisfactorily op-
erating in the field. At best a radio set is a
very delicate instrument. Minute currents
must be handled and amplified many thous-
ands of times.  This can only be successfully
done in large production by an organization of
many years of experience.

I am mighty pleased to realize that our dis-
tributors in their wild enthusiasm for our line
confirmed our conception of the product neces-
sary to give immediate consumer acceptance
and make Crosley the outstanding line in

1928.
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The new Crosley and Amrad lines
present, in my opinion, the very
best in radio performance, beauty
and profitable merchandising. Au-
thorized Dealers should consider
themselves very fortunate in secur-
ing these lines.

Baird Hardware Co.,
Gainesville, Fla.
C. A. Pound, V. P.
—_—

Thanks to Powel Crosley, Jr., for
the greatest line of radio and mer-
chandising plan ever offered. It
makes a Distributor proud to be a
part of the Crosley organization.
Crosley, together with the marvelous
Amrad line of ragio, will thrill
every Distributor, Dealer and the
buying public.

Hudson-Ross, Inc.,
Chicago, 11l
Charles S. Himmel.

D o C—

The new Crosley line for 1928-29
exceeds our expectations many times
over, The price range of both A. C.
and battery-operated sets, and the
standard quality in the new line,
will appeal to our Dealers. We are
glad that we are exclusive Crosley
Distributors. Crosley and Amrad
lead the field in 1928.

The Auto Equipment Co.,

Denver, Colo.
E. O. Hunting, Gen. Mgr.
—_—————

Crosley Authorized Dealers are in-
deed fortunate in being in position
to offer to their customers the
greatest possible value in the radio
field. Their sales this year should
greatly exceed their fondest expec-
tations. I am sure of this after
seeing the line.

Southern Equipment Co.,
San Antonio, Tex.

C_rokup

Ly § -

Of Distributor Delegates

We are attending the Sixth An-
nual Crosley-Amrad Convention.
The new merchandise shown is the
most wonderful ever shown by any
radio manufacturer. Any Dealer
that does not avail himself of the
opportunity he has in having a
Crosley-Amrad franchise, is over-
looking a chance to supply radio
sets to his customers that are sur-
passed by none.

J. H & F. A Sells Co,
Columbus, Ohio.
P. D. Newell.
e C—

Its impossible in a few lines to ex-
press my opinion of the Crosley and
Amrad Radio lines for 1928 in a
manner that will convey what we
have in radio receivers, cabinets and
speakers, so the Dealer will get the
picture correctly. The line of mer-
chandise, with the wonderful help
in national and local advertising,
can only be realized by the dealer
after he sees and hears the radio
receivers and speakers, and learns
of the sales helps.

Standard Battery & Electric Co.

Waterloo & Cedar Rapids, Iowa

John Hanson, Pres,
—_—

The new Crosley and Amrad line
for 1928-29 season has exceeded our
fondest expectations. We can't wait
to show the line to our dealers. We
know they will be as enthused as we
are.

Nebraska Buick Auto Co.,
Omaha, Neb.
J. W. Sherry
—_—

The new sets and loud Speakers
along with the wonderful broad
gauge setup of the Crosley Radio
Corporation, which includes nation-
al broadcasting, national and local

Joe Cummings.

advertising, dealer tie-ins, etc,, gives

at Crosley Distributors Think Of The 1928-29

the Crosley Authorized Radio Dealer
a position that will be the envy of
all other radio dealers. The Amrad
Symphonic Radios are in a class by
themselves for beauty, tone and ap-
pearances, so we, as Distributors, are
mighty glad to give our O. K. one
hundred percent on both lines, and
feel we have the honor of being a
nieinber of the Crosley and Amrad
famiiies.
Rochester Electrical Supply Co.
Rochester, N. Y.
F. L. Walton, Vice Pres.
—_—

A well balanced line with such
wonderful sales possibilities that it
will be a tremendous power in ad-
vancing the entire radio industry.

The Aitken Radio Co.,,
Toledo, Detroit, Dayton
James E. Aitken,

—_—

A line of radio sets which leaves
nothing to be desired in operation
or eye value, a reproducer which is
revolutionary, an advertising plan
e.tIective and of astounding propor-
txox;s, and a merchandising plan
which will allow yYou to dominate
your local field. That is what the
Crosley-Amrad franchise means to
you today.

Kruse-Connell Co.,
Indianapolis, Ind.,
J. F. Connell

—_—

This is the fifth conventi
have attended, ang never bego?; h‘zz
there been shown such one hundred
Dt‘l'cent.approva.l of the new line, To
fum things up we cannot see how
anyone can compete with the Cros-
ley and Amrad sets,

Not Signed.

-\0\
i 'I‘he" Crosley-Amrag setup is g
Wow”, the various meodels being

cutstanding values in radio which
are surc to offer dealers opportun-
ity for profits greater than ever.
Again Crosley has properly antici-
pated the wishes of the consumer,
and we should all be optimistic as
we will surely receive results from
our efforts when applied to the re-
markable line of Crosley models.
George C. Beckwith Co,,
Minneapolis, Minn.
R. C. Colman.
_

After looking over the Crosley and
Amrad lines for 1928-29, we believe
we have the outstanding values, and
our dealers with this combination
can easily dominate the radio situ-
ation in their locality.

Automoble Supply Co.,
‘Wilmington, N. C.
R. F. Johnson
“O__

With the line Crosley and Amrad
offers this season we have no fear
of competition. Certainly it is the
finest merchandising proposition in
radio this season.

Gilham Electric Co.,

Atlanta, Ga.

George L. Washington.
.ﬁo_—.

As the Crosley convention draws
to a close, we, of the Schuster Elec-
tric Company are bubbling over
with pep and enthusiasm for the
tremendous possibilities offered in
the new Crosley and Amrad line for
1628-29, Undoubtedly the new
models as presented by Powe]l Cros-
ley, Jr., are the most remarkable
developments ever made in radio
and we are certain that the Cros-
ley line will continue to be the
Pacemaker in the radio industry.

Schuster Electric C0.”
Cincinnati, O.
J. E. Schuster.

THE CROSLEY BROADCASTER
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Gathered At The Crosley - Amrad Convention

-
[ - B

The new lineup leaves nothing to
be desired, absolutely nothing.
Crosley, Amrad, Showers, each one
preeminent in its respective field.
We have always been one hundred
perecent Crosley and are there with
Crosley in 1928.

General Electric Supply Corp,.
Chattanooga, Tenn.
George E. Davenport.
R S

The Crosley and Amrad are offer-
ing the greatest lineup for this
season we have ever known, and the
dealer who starts now will enjoy the
most profitable season in his bus-
iness.

Radio Corporation of Kansas,
Wichita, Kansas.
C. B. Titus, Sales Mgr.
- & =

I am very enthused over the
Crosley-Amrad lineup for the com-
ing season. With the range of
prices I know that our dealers can
dominate the territory. This surely
will be a Crosley year. I hope all
of our dealers will place orders for
samples at once.

Northern Hdwe. & Supply Co..
Menominee, Mich.
A. B. Lendved.
o0—

The most complete line of radio
receivers ever marketed—complete
in models—performance and price
range.

Newark Eleetrical Supply Co..
Newark, N. J.
1. Earl Hall, Sales Mgr.

”.

Croslev and Amrad will give to
the dealers merchandise to meet
every price class, making it mec-
essary for you to carry many lines.
This automatically cuts down the
dealer investment and assures the

from the distributor and factory.
Don’t buy until you seec these two
wonderful lines.
Lincoln Motor Sales, Inc,
Baltimore, Md.
C. Foward Buchwald.
— 00—

Crosley and Amrad will lead
again in 1928, the lineup far sur-
passing any line of radio sets
heretofore presented to the dealers
by any man whatever. It is the ul-
timate from a dealer’s standpoint,
a money making line. We are op-
timistic for 1928.

Dakota Radio App. Co,,

Yankton, S. D.

W. E. Walgren.
N

The new Crosley-Amrad 1928-29
sets embody all that we could ask
for and more. To see them is to
like themn. To hear them is to be
convinced of their super-tone qual-
ities. This is going to be a Crosley
vear. The new dynacone speaker
is marvelous.

Teague Hardware Co.,

Montgcmery, Ala.

A. C. Rankin.
—_

I can assure all our dealers, bas-
ing my assurance on what I have
seen and heard, that we will with-
out doubt, have the greatest Crosley
and Amrad year yet and be the
leaders in the radio field for the
c~ming scason.

Ott-Heiskell Co.,
Wheeling, W. Va.
Alton H. Blowers.
—_——
CROSLEY SCORES AGAIN!

Never were we more enthused

over the ability of the Crosley or-

ganization to anticipate the de-|

mands of the public than when we

heartiest and fullest cooperation.first gazed upon the 1928-29 lineup.

Popular in price, yet fitting into
cvery pocketbook, we predict the
biggest year yet.

‘Whoever named them, named
them well—Gembox, Showbox, Jew-
elbox.

Ott-Heiskell Co.,
‘Wheeling, W. Va.
W. F. Kennedy.

We consider the new Crosley line
the most wonderful layout for the
coming radio season, and look for-
ward to a large volume of business.
The Amrad adds to it a complete
line for any field.

Frank H. Clay,
Kalamazoo, Mich.
PR ') W—

In five years of Crosley distribu-
tion we have never had so great an
opportunity as the present season
offers. Our enthusiasm over the

new Crosley-Icyball-Amrad setup,

wili, we are sure, be shared by all
good dealer friends. We are proud
of our Crosley connection.
Hardware Products Co.,
Sterling, Ill.
L. C. Wheeler.
—_——

Has wonderful sight appeal cre-
ating a desire to possess. High
Guality of workmanship in every
detail. A model suitable for every
man’s pocket, reaching thereby the
largest consuming markets. The
tonal quality of reprcduction is of
the highest. All in all. the leader
in the competitive class.

Ott-Heiskell Co..

Wheeling, W .Va.

Henry Ahrens.
—_—

The Crosley-Amrad line-up of
1928-29 cannot help but enthuse
all dealers immediately on sight.
Following the principles of Mr.

(Cmsley-Ammd Line---Entusiasm Broe revious ecbrd

Powel Crosley, Jr., and his organi-
zation, greater values at a more at-
tractive price appeal than ever be-
fore are presented. We know this
will mean more satisfied customers
and bigger dealer profits.
C. T. Patterson Co., Inc.
New Orleans, La.
W. H. Simpson.
Y + S

The Crosley-Amrad line is by far
tlie finest line of radio sets which
has ever been exhibited at a Cros-
ley convention. We feel like the
new line of A C sets are in such a
class by themselves, that none of
our ccmpetitors can anywhere near
catch up with us in the distribu-
tion of radio sets during the 1928-29
season.

Tenk Hardware Co.,
Quincy, Il

N. B. Getty, Mdse. Mgr.
_—

Yes sir! The convention was a
big success. The Crosley line from
its general appearance should be
the startling success and leader it
lcoks to be, and, adding the Amrad
line to the line, no Dealer who has
a Crosley-Amrad franchise need
look at any other equipment but
Crosley and Amrad for complete
coverage. 1928 is Crosley’s year!

Orr Iron Co.,
Evansville, Ind.
W. A. White, Mer.
-
C arefully constructed
R easonably priced
O utstanding performance
S ure in tone
L oud in volume
E xcellent appearance
Y ou’re There With A Crosley
Sherwood-Hall Co., Ltd.
Grand Rapids, Mich.
A. V. Holl
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(Continued from Page 6)
year in your history. That is the
very reason why Crosley dealers
who are handling the new Crosley
1928-29 line of merchandise can face
the coming months with the utmost
optimism and -enthusiasm.
Monument to Crosley Foresight.

Right here you must take off your
hat to the vision of one who knows
what the public wants in radio and
knows how to give it to them—
Powel Crosley, Jr., President of The
Crosley Radio Corporation and the
outstanding figure in radio today.
The Bandbox series of last season
is a fitting monument to Mr. Cros-
ley's foresightedness. In the line
which Mr. Crosley offers for this
coming season you will find further
and more conclusive proof that Mr.
Crosley knows what the radio buy-
ing public wants almost better than
they know themselves.

Unquestionably the Sixth Annual
Crosley Distributors’ Convention
held here in Cincinnati May 15 and
16 was the greatest and most en-
thusiastic convention ever held by
the house of Crosley. The dis-
tributor delegates who gathered at
this Convention are without doubt
outstanding radio leaders in their
several communities, for the Crosley
distributorship is more sought after
than any other radio distributorship
to be had. A group such as was
gathered therefore does not show
enthusiasm unless there is really
something worth enthusing about.
Spontaneous Enthusiasm Shown.

The enthusiasm of Crosley dis-
tributor delegates when Mr. Crosley
showed the 1928-29 line was tre-
mendous and spontaneous. Of
course, Crosley dealers all over the
country must yet pass judgment on
the line and after that the buying
public must give their approval but
the action of the Crosley distributor
delegates can be taken as a strong
indieation that the new Crosley line
is right and that it will sweep the
country like a mighty storm.

Crosley distributors just could not
control themselves in speaking of
the new line, “Most astounding
values the radio world has ever
known.” “Most wonderful layout
for coming season.” *“Outclasses all
competition.” “Crosley setup a wow.”
‘Leaves nothing to be desired.”
“Will dominate the radio field.”
“Exceeds fondest expectations.”
“Crosley dealers the envy of all.”
“Crosley merchandise head and

CROSLEY
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So enthusiastically was the above Crosley Window Display re-
ceived that it is possible Crosley Dealers will be given a chance
to duplicate it in their windows this coming season.

in this issue, In the battery field
you have the Bandbox at $55 which
operates from a storage battery. The
Bandbox, the outstanding seller of
1927 is certain to continue to be
outstanding in the battery field dur-
ing 1928-29. Then you have the
Bandbox, Jr., at $35, a five tube
recelver especlally designed to op-
erate on dry cells. There will be
a tremendous market for this re-
ceiver in sections covering practical-
ly every part of the country.

In the AC electric field you have
three receivers. There is the Gem-
box, a six tube AC electric of the
most modern design, a receiver of
wonderful performance at the out-
standing low price of $65. This re-
ceiver was truly the surprise of the
Convention. Its low price and su-
perior performance is destined to
startle the radio world. Without
doubt, this set will be the outstand-
ing seller during the 1928-29 radio
season.

Showbox Causes Excitement.

Then there is the Showbox, an
eight tube all electric AC receiver,
incorporating the most modern fea-
tures of AC operation at $80. This
receiver created just as much ex-

shoulders above competition. 1928- | Citement among the distributor del-

29 to be banner year.” These and
other statements give some concep-
tion of the opinion of Crosley dis-
tributors regarding the new Crosley
setup for 1928-29. In other parts
of this issue of the Broadcaster are
to be found additional statements
which further show their opinjons.
Analysis of Crosley Line.

Now let us analyze the Crosley
line as it is shown and illustrated

egates as did the Gembox. Con-
sidering the added niceties of con-
struction it is as great a value as
the Gembox. The Showbox will
be another outstanding seller.

Also among the AC receivers there
is the Jewelbox, an eight tube all
electric receiver, the climax in AC
radio construction. This receiver,
introduced to the trade in the early
Spring of this year, has already
proved a tremendous seller. It will

'be the highest priced set in the
Crosley line and is certain to appeal
to all who desire the utmost in AC
operation.

Domination in Speaker Field.

Crosley domination this year will
not only be felt in radio receivers
but will extend to the realm of radio
speakers. The Type D Musicone at
$15 is already known to the trade
and has proven a real contender for
sales records among radio speakers.
This speaker will continue to be a
big seller,

Another surprise at the Conven-
tion was the new Crosley Speaker,
the Dynacone, a powerful dynamic
type speaker priced at only $25. The
enthusiasm with which the dis-
tributors greeted this new Crosley
Speaker gave ample proof of the
place it is destined to hold among
Speakers during the coming season.
This new dynamic type speaker is
.just what the trade has been want-
Ing. It is the added touch which
makes the Crosley line complete, as-
suring larger sales, not only in the

receivers.
Figure for Yourself,

your patrons during the coming
the rightful place
market. Statistics show that 8o

(Continued on Page 12)

Speakers but also in Crosley electric

You have but to consider
facts enumerateq and to caretfhulesuer
study what the distributors have
thought relative to the new line ang
the descriptions of Crosley 1928-29
apparatus to know that you haye
the greatest line in Tadio to offer

season. Now consider for & moment
which Crosle
apparatus should have in the radif)

Peér cent of all radip receivers sold

Outlook For Crosley 1928-29 Season Exceedingly Bf’_gif

Powerful Window Display Makes Hit
At Convention

Demonstration
Plan Endorseq

(Continued from Page 5)
That is the way {0 push sales and io
secure the greatest profits,
A Competitive Age

This is an aggressive age—a com-
petitive age. The dealer who sits
back in his store and waits for bysi-
ness to come in will find that ag-
gressive competition has obtaineq
the business before it has had g
chance to reach his store. The sure
way to get business, the way to ob-
tain your full share of the profits
which are to be had this vear with
the Crosley franchise, is to go out
after it, Take your merchandise out
into the homes and sell it by the
home demonstration plan.

While the plan is called a five day
home demonstration plan. this does
not mean that it will take five days
in every case to close the sale. The
wide awake dealer, the dealer who is
on the job, will close the sale on
the first demonstration or close it
the following day. It is necessary,
however to have a tiine limit to as-
sure the public of the sincerity of
the offer and to give the offer a
definite appeal.

Universally Endorsed

The five day home denionstration
plan has been universally endorsed.
Its soundness has been further
proven by the fact that other radio
companies have followed the exam-
ple set by Crosley and are making
the home demonstration plan a part
of their sales strategy.

Now in these nextmonths put the
home demonstration plan to work.
Make it a part of your sales policy.
You can be assured of cooperation
from Crosley. At just a little later
date some real assistance will be of-
fered you which will make it easier
than ever to sell under this plan.
The profits this year are going to
the fighter, .

More Enthusiasm

The policies and merchandise of
the Crosley and Amrad Corpora-
tions cannot fail to impress the
live radio dealers with the wonder-
ful possibilities now offered them
for the coming season. We believe
that Crosley unquestionably will be
the outstanding name in the radio
world for the 1928-29 radio season.

Kierulff & Ravenscroft, Inc.

Los Angeles & San Francisco,

Chas, R. Kierulff,
——————

The most outstanding values the
radio world has even known. A
line that makes a Crosley-Amrad
franchise the biggest money mak-
ing asset any radio dealer can have.

P, A. Mitchell, Genl Mgr.,
Kierulf & Ravenscroft,
Los Angeles, Cal.
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Great Program

At

Crosley Distributor Convention Banqguet

s

Mayor Seasongood, Powel Crosley, Jr. and Several Distributors Give Fine Speeches---Wonderful Entertainment
Furnished Under Direction Of Horace Karr, Crosley Public Relations Director

Enthusiasm over prospects in the
radio business for the coming sea-
son, and praise for the growth and
development of the Crosiey Radio
Corporation, marked addresses by
distributors attending the banquet,
on May 15, which featured the Sixth
Annual Crosley Distributors’ Con-
vention at the Hotel Gibson, Cin-
cinnati.

The entire program, comprising
addresses by the Hon. Murray Sea-
songood, Mayor of Cincinnati;
Powel Crosley, Jr., president of the
Crosley Radio Corporation, and a
few representative distributors, in
addition to a variety of entertain-
ment numbers by WLW stars and
talent provided by the Williamson
Entertainment Bureau, was broad-
cast by WLW. Horace W. Karr, di-
rector of publicity, announced the
program as master of ceremonies.

Cincinnati Mayor Pays Tribute.

Paying tribute to the contribution
to Cincinnati’s progress for which
the city is indebted to Mr. Crosley
and his organization, Mayor Sea-
songood said:

“The Crosley Radio Corporation
is one of Cincinnati’s most valued
industries. It has carried our city’s
name afar. It has placed the name
of Cincinnati daily before the peo-
ple, not only of this nation, but
with the recent development of the
science, almost literally of the whole
world. Whenever Cincinnati offi-

cials have had anything of moment
to say to the public, Mr. Crosley
has been most generous with his
facilities.”

Radio Has Tremendous Influence.

Referring to the tremendous
bearing radio is exerting upon pol-
itics, Mayor Seasongood said that
because of the advance of broad-
casting the orator possessing a sten-
torian voice “full of sound and
fury, signifying nothing,” has been
compelled to yield the floor to the
man with something to say. He
classed radio as one of the signifi-
cant factors, along with the nine-
teenth amendment, in the modern
political trend.

Crosley Lauds Spirit of Enthusiasm.

In a brief address following the
Mayor’s talk, President Crosley as-
serted that of the 96 firms distribut-
ing Crosley merchandise throughout
the nation, only 4 were not repre-
sented at the convention. That a
new spirit of enthusiasm pervades
the entire Crosley organization,
which is an augury for the greatest
developments in the corporation’s
history, was stated.

Among others who spoke were
Major J. E. Hahn, President of the
Amrad Corporation, Medford Hill-
side, Mass.; Joseph G. Cummings,
of San Antonio, Texas; R. C. Cole-
man, of Minneapolis, Minn.; J. D.
Shartle, of Cleveland, Ohio; and

John Hanson, Waterloo, Iowa.
Outstand’ng Features.

The two outstanding features of
the entertainment program from
the distributors’ viewpoint, were de-
signed to carry the appeal of the
Icyball and the Jewelbox receiver.
In the former, an igloo, with a set-
ting of sparkling snow, was revealed
on the stage. Six pretty girls in
Eskimo suits came upon the stage
bearing an Icyball unit, which,
when the balls were opened, proved
to contain snowballs, with which the
girls pelted the applauding audience.

The Jewelbox feature consisted

of a replica of the advertisement

that recently appeared in the Sat-
urday Evening Post. The “Jewels
of the Air” of the advertisement
were represented first by silver bal-
loons in a black velvet setting. As
the Jewelbox Fairy of the produc-
tion touched each balloon with her
magic wand, a girl's beautiful head
popped into the picture as the bal-
loon burst. Eleven girls from the
Crosley offices posed in this produc-
tion. Betty Chappell, typifying the
Spirit of Radio, was presented in a
toe dance as the Jewels left the
advertisement setting and distribut-
ed strings of pearls as souvenirs to
the guests.

More Enthusiasm Let Loose

We feel very fortunate in coming
into the picture at a time when the
Crosley-Amrad products offer the
greatest possibilities in the history
of the radio industry.

Shreveport Blow Pipe &
Sheet Iron Works,
Shreveport, La.
M. P. Neal.
_——

A the close of the fifth Crosley
Convention we have attended, we
feel that prospects could not be
brighter. The coming year will find
the Crosley Radio Corporation, the

Crosley Jobber and the Crosley

Dealer on the “top of the pile”.
We need not say a thing for Amrad
—the sets speak for ‘themselves,
Let's go!

Eshelman Supply Co..

Lancaster, Pa.

Paul B, Eshelman.

B, V—

My opinion of the Crosley-Amrad
1928 setup could not be improved
for a modern priced line. Our deal-
ers will accept same one hundred
percent.

Fargo Motor Supply, Inc.,
Fargo, N. D,

N. R. Lodoen.
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Outlook For NextAmrad Day At Convention

" Season Bright

(Continued from Page 10)
fall under the price of $135. Figure
up and you will find that Crosley
falls in the price range of under
$135. Thus you sce the tremendous

market that Crosley apparatus|mented by sales and advertising will
holds. Records show that only 27 truly enable you to make the most
per cent of the homes in the coun-|of your opportunities for the season
try own radio receivers and that|ghead.

the saturation each year or the

number of sets sold each year is 5 prospects for 1928-29 let us just say !
percent of this. With these facts|that it all depends upon you. The

you can quickly determine the mar-

ket for Crosley apparatus this com- | qealer who is fighting every min-
ute of the time will find that the
Seventy-three per cent of the|1gog.29 season full of rich reward.

ing season.

homes do not own radio. Knowing
this number you can quickly de-

termine how many homes in your EnthUSiasm F or

community do not own radio. Take
5 per cent of this and you have the
number of radio receivers which will
be sold in your community during

1928-29. Now take 80 per cent of | ;pniayse and expressions of ap- | much—and they had-been surprised
this figure and you know how many | proyal, Crosley Distributors had|by seeing far more than they ex-
will be sold in the Crosley price| peen looking for just this type of | pected.

range. To establish a conservative | speaker for some time—a finer type
figure take half of this number and | of speaker that could be offered to|Well, you should have asked anyone
set this as your goal for Crosley !discriminating people who demanded |of those Distributors, who would
sales in your community. Just tr¥ the best. And the price insured|have told you “yes” in such a way
this and you will be surprised at that it would sell.

the tremendous market which is
wide open before you.

Another Important Element.
Now there is another element

boosters who listened to Crosley’s|“If you want to get ahe‘ad in tpis
few closing remarks and to his sug- | radio game, you'd best be ‘there with
gestion that they adjourn and join| Crosley’.”

Huge | Success

t them to work . q FOY A
}::eifiualag)sm::nilz;. As told else- | Distributors Strong
where in this issue, the majority pf
Crosley distributors are highly in
favor of the five days’ home dem- Hillside, May 23rd
onstration plan as originated and at tia:d(f:%gley- Amrad Conven
outlined by Crosley. This plan aug- Nearly two hundred m

Hotel when

President, {
In concluding this summary of

All day

stration roo
dealer who is on the job and the stration

prospects fo

Major James E. Hahn

Crosley Line|—————

C:cnvention

him in luncheon on the Roof Gar-

(Continued from Page 4) den. They had come expecting

Would 1928 be a Crosley year?

that you would have had no doqbt
It was an enthusiastic crowd of about it. As one distributor said:

which you must consider in answer-,

ing the question, “What are my {

radio prospects for the 1928-29 sea-
son?” This element ls yourself.
We have shown in the preceding
parts of this article that general
conditions in the radio industry and
the performance, quality and price
of the Crosley line offers to you
the greatest selling opportunity for
the coming season which Crosley
dealers have ever faced.

All these elements are in your fa-‘
for but still the amount of success
which you are going to have during
the coming season, the amount of
profits which you are going to pile
up, depends entirely upon yourself.
This is more so when you realize the
competitive nature of the coming
season. You must be on the job—
you must be a fighter during the
1928-29 season. Everything is in|{
your favor, the world is yours if
you do your part, but don't fool
yourself, sales will not just come,
you must go after them. Your suc-
cess depends entirely upon you.'
The 1928-29 season will reward the
fighter.

Advertising and Selling Ideas.

The house of Crosley is not satis-
fied this year in just giving you the
best line to be found in the radio'
market but they have also worked '
out the very best advertising and
sales ideas in radio. Some of these
ideas are enumerated in this issue
of the Broadcaster. Others will be
given to you as the season prog-
resscs. A sure way to insure out-

standing sales is to heartily endorse

Ladies Have Wonderful Time At
Distributors’ Convention

mrad Line---To Dominate

High Price Field In Radio

, 1928—Last Wednesday was "‘Amrad Day
tion held in Cincinnay May 15 and J6,
en representing 94 of the largest radie distributors

in the country were present at the Gibson

Mr. Powel Crosley, Jr., Chairmap

of the Board of the Amrad Corporation, opened
the Convention, and Major James E. Hahn,

ormally announced the 1928 Elec-

trical Symphonic Series Amrad Receivers.

Monday and Tuesday the demon-
m on the ninth floor of the Hote)

was the scene of busy discussions. Distributors
and saiesmen alike were enthusla_st:c in their
comments on the new Amrad Receivers and the

r a big year,

Major Hahn Opens Session
At nine-thirty Wednesday morning the

was called to order by Aajcr Hahn,
He briefly outlined the steps taken
in the production of this year's line
and made known the fulfilllment of
his desire to place on the radio
market an all-electric rcceiver of
moderate price which would com-
pete in quality, reception, selectivity
and general appeal with any radio
set now made. His mzin theme was
that “Amrad believes in doing
things just a little better than the
other fellow.” The four Amrad
radio receivers presented at the
Crosley-Amrad Convention were the
Nocturne, Concerto, Sonata and
Opera. Major Hahn, in his presen-
tation of the line, ably brought
out the various points and features
concerning each. These four Am-
rad receivers are illustrated and
fully described on pages 24 and 25 of
this issue of the Broadcaster.

The same chassis and power packs

Fine Program Planned By Mrs. L. A. Kellogg Fur- ||are used m oup o which simplifies,

nishes Real Entertainment

While the men attending the Sixth Annual Crosley Distributors’
Convention were busy their wives who came with them were out having
2 g0dd time. Plans for their entertainment were made by Mrs, Louise
Kellogg, assisted by Mrs. Powel Crosley, Jr., and Mrs. Lewis M. Crosley

U as hostesses. From comments
dropped we know that the ladies
had a good time while in Cin-
cinnati.

Among the different events on
the ladies’ program was a luncheon
at phe Cincinnati Country Club,
a _51ght,seeing trip to the various
points of interest around Cincin-
.| nati, the big Distributors’ banquet

at the Hotel Gibson, a trip through

the Rookwood Pottery, Iuncheon
at the Queen City Club and a
theater party to the Keith-Albee |'
Theater, one of Cincinnati's lead-
Ing places of amusement,

The ladies who attended the
Convention are as follows: Mrs.
R. Y. White and Mrs, C. H. Buch-
wald of Baltimore, Md.; Mrs. R.M
Pefler and Mrs. J. S sides of ||
Harrisburg, Pa.; Mrs. R. F. John- |
. . son of Wilmington, N. C.; Mys L. |
Bevins of Erie, Pa.; Mrs. C. M. Burress and daughter of Peé)ria Iu '
Mrs. L. G. -Sawyer of Syracuse, N. Y.; Mrs. w. R. Lodoen of E:a 0,
N. D.; Mrs. Walter Ahrens of Oklahoma City; Mrs, G, 1, yonp 8%
Mrs. D. K. Stevenson of Pittsburgh, Pa.; Mrs. Paul Eshoteon oo
Lancaster, Pa.; Mrs. Floyd Ray of St. Louis, anq Mrs. Malj tn 3
Columbus, Ohio. . otk of

MRS. L. A. KELLOGG.

to a marked degree, service prob-
lems. In these sets are incorporated
several features, such as tone con-
trol, provisions for phonograph at-
tachment, provisions for making use
of the AC line as an aerial, and
one or two others.

Voltage Regulator Explained.

Mr. H. H. Stoelting, inventor of
the Stoelting Voltage Regulator,
then gave a brief but thorough ex-
Planation of his automatic voltage
_regulator. He told how a fluctuat-
ng current can be so controlled that
the voltage entering the set will
vary only 2% as much as the line
voltage. He supplemented his dis-
cussion by a demonstration in which
he made use of two large volt meters
which could be seen for quite a

(distance. He demonstrated that

varying a line voltage from 95 to
135 volts changed the voltage to the
set from 108 volts to 113 volts.

The Stoelting Regulator is made
up in two types as follows: Type A,
which is designed for operating re-
ceivers using the standard 171 or
121 type power tubes, and which
lists for $18.00. Type B, which is
designed to operate receivers em-
ploying the 210 or 250 type power

(Continued on Page 29)
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The GEMBOX.

The Most Astonishing alue In Radio

Just as the Bandbox was the outstanding battery oper-

ated set last year, we believe the Crosley Gembox is destined
to take a leading position in the field this season.  This is the first A-C set to be
offered at such an astonishing price, and despite its utter simplicity of design and
construction, it is as carefully manufactured and as critically and painstakingly in-
spected as any of the five Crosley sets offered in these pages. In circuit, the C_;em-
box has two stages of genuine neutrodyne (patented) radio-frequency amplifica-
tion, a non-radiating, regenerative detector and two stages of audi_o-frequenc_y
amplification, the last stage utilizing the famous [71-A power tube with approxi-
mately 135 volts on the plate. It also uses a No. 280 rectlﬁ'er t.ube, mf:\kmg a to-
tal of six vacuum tubes housed inside its beautiful gold highliight, ripple-finish
metal cabinet. The Gembox operates directly from the house current at from IQO
to 125 volts AC line current, and like the Jewelbox and Showbox is made in
two types for either 60 cycle or 25 to 40 cycle A-S:. 'f'\lo.ne 9f the Crosley A-C
sets, by the way, will operate satisfactorily from a “‘farm’ lighting plant.

The Gembox has a modern, illuminated dial, is completely shielded, and with
Type E Dynacone or the Type D Musicone, gives ample volume for dancing.

The Gembox must be heard to be appreciated. It will bring in stations from
as great a distance as any set you have ever listened to, with virtually as much

power.

The Gembox uses the following tubes:

2nd Stage Audio—1, 171-A Power
Output Tube
—1, 280 Rectifier Tube

Radio Frequency—2, 226 A-C Tubes
Detector —1, 227 A-C Tube

1st Stage Audio—1, 226 A-C Tube
Dimensions: length 17% inches, depth 834 inches, height 734 inches.

Wiy e
-

S -

Rectifier

‘Whatever hippens in 1928...

Operates
Direct From

The Light Socket

6 tubes

Genuine

Neutrodyne

without tubes

...you’re there with a Crosley
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Y% SHOWBOX
AC Electric

Operates
Direct From

The Light Socket

Simplicity of design is the keynote of The Showbox, a
new addition to the Crosley line. A completely shielded,
genuine neutrodyne (patented), with three stages of radio-
frequency amplification, detector, and two stages of audio,
the last stage utilizing two tubes and two transformers in the
famous "push-pull” hookup which produces immense volume
without distortion, the Showbox utilizes full 180 volts on the
plates of the output tubes, and is by all odds one of the most

8 tubes

Genuine ﬁng%.y made and efficient A-C sets ever offered to the radio
}2);1t 1;:6 1It Xperates from the house current at 60 cycles or
NeutrOdyne o cycles A. C. Its handsome gold highlight, ripple-finish metal cabinet

will be appreciated by all lovers of the artistic.

A feature of_ The Showbox is its new, completely shield-
ed gang .cond.enser which gives extreme evenness in tuning.  Of course it has the
modern illuminated dial. The set is not as large as the Jewelbox and some of the
Jewell?ox features have been eliminated, as for instance, the acuminators, which
on this model are not absolutely necessary for ordinar}.r “fishing.” '

The Type F Dynacone is recommended for use with this set.

The Showbox uses the following tubes:

Radio Frequency—3, 226 A-C Tubes
Detector —1, 227 A-C Tube
Ist Stage Audio—1, 226 A-C Tube

Dimensions: length 18 inches,

58

without tubes

2nd Stage Audio—2, 171-A A-C Power
) Output Tubes
Rectifier —1, 280 Rectifier Tube

depth 1115 inches, height 7% inches.

: FBy s .
Whatever happens in 1928... #%_ R A %..you’re there with a Crosley
3N
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% JEWELBOX

AC | ]E'.le ctric

-

Operates
Direct From

The Light Socket

Announced in the Spring of 1928, the Jewelbox step-
ped immediately into national favor. Itisa completely self-
contained A-C set, built to operate on 60 cycles or 25 to 40
cycles. Thousands have been sold and the universal com-
ment has been, ‘At last, a radio that is free from service diff-

8 tubes

culties.””  No shortcuts or makeshifts are found in the Jewel- .

box. The output stage, of the push-pull type, having an en- Genuine

tirely new and better audio system which doubles the undis-

tortedyvolume, with 180 volts on the plates, with two 171-A tubes. With the Type NeutrOdyne

F Dynacone, produced primarily for use with this set, the Jewelbox produces a
quality and volume of tone unexcelled even by receivers of the highest price. It
incorporates the acuminators which allow critical sharpness in tuning those weak,
distant stations which at times are so much desired.

The Jewelbox is contained in a metal cabinet, in gold
highlight, ripple-finish. It has the modern illuminated dial and handsomely de-
signed escutcheon plates and control handles. In circuit, the Jewelbox has three
stages of genuine neutrodyne (patented) radio-frequency, detector, and two stages
of audio frequency, the last employing two power tubes and two transformers,
push-pull circuit, which double the undistorted output of the set.

The Jewelbox uses the following tubes:
2nd Stage Audio—2, 171-A A-C Power .

Output Tubes
without tubes

Radio Frequency—3, 226 A-C Tubes
Detector —1, 227 A-C Tube
1st Stage Audio—1, 226 A-C Tube Rectifier

—1, 280 A-C Tube
Dimensions: length 17% inches, depth 134 inches, height 714 inches.

Whatever hdppens in 1928... _:%‘i(g%_ = A %ﬂyou’re there with a Crosley,
; e S
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Complete Line Of Helps
Shown To Crosley Dis-
tributors

Crosley merchandising helps for
the early season of 1928 have been
planned with the utmost care to fit
closcly into the selling plans of
authorized Crosley dealers. Each of
the items offered is a2 known and
proven success, not only in radio
but in many other lines of retail
merchandising. Non-essentials have
been discarded and a tremendous
amount of care and thought has
been put into the ideas which were
retained in order to give them the
highest possible sales value.

More to be Announced Later.

Every sales help is planned to
produce a definite favorable reac-
tion in the mind of the buyer, either
as to the excellence of the Crosley
radio receivers or the responsibility
and integrity of the retailer whose
name and address appears on them.

On this and the following pages|:

we present only a part of the sales
aids which will help you sell more
Crosley radio sets than ever before
and move them out of your stock
room.

Watch for Direct Mail Campaign.

A direct mail plan, which will be
announced later, will extend your
activities far beyond the confines of
your business establishment. Crosley
merchandising plans for this year
loom as one grand coordinated sales
symphony, and when, like a skillful
orchestra conductor, you have
brought all the various parts into
perfect sympathy, the delightful
harmony of the “cash register move-
ment” will be your reward.

Consider briefly some of the out-
standing merchandising helps which
are shown on these pages. One of
the least spectacular, but most im-

at Increase Your _Proﬁts
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Exhibit Of Merchandising And Advertising Helps At Crosley Convention---Distribu-

portant, is the authorized Crosley
dealers emblem which is the definite
connecting link between Crosley
reputation, Crosley national adver-
tising and your establishment.
Next in importance, of course,
come your show windows and what
you put into them. Let your Cros-
ley window publicity follow the
slogan of the electrical lamp manu-
facturers: “All Crosley some of the
time, some Crosley all of the time.”
There are three principal methods
of attracting the eye of the passerby
in the show windows. These meth-
ods are well known and have been
taken full advantage of in planning
Crosley merchandising helps for this
season.
Window Display Material

The splendid window material of-

fered earlier in the year will be

continued, but it has been supplc-'

mented by a great deal of new and
very unusual material, some of
which is shown on these pages.

Of course, a folder is necessary
in any line of merchandsiing helps
and this year's Crosley folder illus-
trates and describes every one of
the Crosley radio receiving sets and
Crosleycones.

Newspaper Electros.

Many of the merchandising helps
are designed definitely to help you
go outside your store after business.
The newspaper electros have been
prepared with the utmost care. We
are very proud of the newspaper
illustrations of our sets this season.
They were prepared by an artist
of exceptional ability.

In our offerings you will also find
lantern slides for use in the local

tors Were Pleased With Offerings

picture shows; a durable and non-
fading road sign so low 1n price that
it may be liberally used on the
barns and fences in the vicinity of
your town; tire covers, made of
toughhide fibre, at a price which will
enable you to distribute them liber-
ally. Some entirely new ideas in
illustrated letter-heads and a line
of novelties and souvenirs, chosen
very carefully and at prices which
will enable you to make liberal use
of them, will be announced later.

A complete catalog of Crosley
merchandising helps is now on the
press. It shows all of the items
illustrated and described on these
pages and many more, and tells in
full detail of the Crosley merchan-
dising helps, policies and plans for
the season. Your copy will be sent to
you the moment it has been printed.

THE CROSLEY BROADCASTER

shown at the right.

Crosley Fibre Tire Cover

Catalog No. 28-1

Crosley is taking advantage of the new idea of utilizing
the automobile spare tire as a means of advertising, and
this season offers to its dealers two types of Crosley tire
covers. A cheap, durable and effective tire cover construct-
ed entirely of waterproof fibre and fitting any size tire is
This tire cover carries the retailer’s
imprint and is priced so low that it may be purchased in
quantities for distribution. They may be ordered through
your distributor, or direct from us, enclosing cash or money

ozder with order.

Price 45 cents each, plus $2.50 for imprinting up to 25
covers, with 10 cents additional for each extra imprint.

" Build Up Your—Crosley Business With These It

ms

CEROSLEY
RADIO
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18x30-Inch Crosley Illuminated Tire Cover

A Moving Lighted Billboard
Catalog No. 28-2

Many of our distributors and dealers are using the elaborate illum-
inated tire cover which is shown on this page. This tire cover comes in
three sizes, and in ordering it is necessary to give the size of tire. It is
made of heavy, durable oilcloth in the center of which is a metal frame
supporting a glass transparency behind which are two twenty-one can-
dle power automobile bulbs lighted from the tail light circuit on the car.
This illuminated tire cover is one of the most wonderful advertisements
you can imagine and for your own car, and perhaps those of your sales-
men, will be more than worth the investment. Each is imprinted with
your name and address and can be shipped promptly. Order from your
distributor or direct from the Crosley Radio Corporation. In either
case cash or money order must accompany your order.

Price §9.00 Each, f. o. b. Chicago

A Weather Proof Fibre Road Sign With Dealer Imprint

A brilliantly striking fibre road sign 18 by 30 inches in size, repro-
duced in black, red and straw has been prepared for your use.

Crosley Fibre Road Signs

Catalog No. 28-3

“You're there ® with a Crosley”

- CROSLEY

This

sign is to be tacked up on barms, fences, trees and other places which
will present themselves in the vicinity of your trading area. They are ‘

Crosley Folders and Envelope Stuffers
Crosley 1928-29 Radio Folder

Form No. 822

RADIO
SALES a7/ SERVICE

sturdy, water-proof and long lived, besides being very low in cost. As
these items will carry the individual dealer's imprint, there will be a
delay of some ten-to twenty days in filling orders. Order through your
distributor or direct from us. Cash or money order must accompany
your order.

Price 6% cents each. Imprinting Charge, 75 Cents extra for 1st 50;

Completely covers, illustrates and describes the Crosley 1928-29 line 1 Cent extra f h over 50
ent extra for eac r 50.

of radio and Crosleycone Speakers. Attractive, forceful and convincing,
su;page fv.tagiicr attractively reproduced in two colors. It will pay you well
pass s folder out freely, enclose it withyour monthl
and in any letters you mail out. Y y statements
Reasonable Quantities of these Circulars will be Supplied
You Free by Your Distributor.

Crosley Icyball Folder

Form No. 784-B.

Authorized Dealer Plague
Catalog No. 27-12

Every authorized Crosley dealer is supplied with the
heavy hoard plaque, $§x12”, attractively executed in black,
strawv and crimson, the regular Crosley color scheme.
Additional plaques 10¢ each. Order direct from Crosley
Radio Corparation.

Authorized Dealer Window Transfers
Catalog No. 27-13

The same in design and coloring as the authorized deal-
er plaque, the Crosley window trunsfer immediately stamps
your store as a place to buy reliable radios. They are easily
applied and can not be damaged when the windows are
washed. Bach Crosley dealer is supplied with one of these
transfers when authorized. Additional transfers 10¢c each.
No. 27-12 Order direct from Crosley Radio Corporation.

L

CROSLEY
RADBDIO
Sales and Service Sta

t
"Youre idere Ziwith a Crosley ™

Presents in a forceful, convincing, attractive manner the
story of the Crosley Icyball Refrigerator. A one-color 6-page fofggptlgtzﬁ;
will create Crosley Icyball sales for you.
Reasonable Quantities of these Circulars will be Supplied
You Free by Yow Distributor,

“You're there[®) with a Crosley”

Form No. 822. No, 27-13

Form No. 784-B.

TRty
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Novelty Throw-Aways
Catalog No. 27-8

Everyvbody looks at a ticket three
times belore dropping it.  That's the
reason  these theatre ticket throw-
aways  have proved o ugeful in
stamping Crosley on the minds of
the multitude. Try these  throw-
aways,

Supplied by Your Distributor

Gummed Labels
Catalog No, 27-9

Tsed in a number of ways, from
sealing mailing pleces to sticking on
the windows of your store. Crosley
gummed labels are so Inexpensive
that all of our distributors are using
quintities of them to stump the Cros-
ley message wherever their mall and
packages go. Don't forget that the
little boys and girls like stickers and
if they are given a quantity of them
will paste them iIn places ‘where all
the king’'s horses and all the king's
men could not,

Supplied by Your Distributor

———
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Price Tickets
Catalog No. 27-14

Price tickets are it necessary part
of the retall dealers equipment. Cros-
ley is supplying an individual ticket
for use with Crusley models at a very
moderate price.  Theee tiekets show
all the detalls of the equipment of
the sets, tegether with prices and
easy payment terms if desired.

Supplied by Your Distributor

Giant Crosley Thermometer

They Look Each Time They Pass
Catalog No. 28-4

To further identify the store of the
authorized Crosley retailer, we are offer-
ing for the first time in radio, a giant
outdoor thermometer with indicating hand
to register the temperature. This ther-
mometer has many features. Because of
its construction it can be used on the
sunny side of the street without the tem-
perature going above average. Thg
mechanism by which it is operated is
rugged and simple and can not get out
of order. The thermometer is guaranteed
by the manufacturers to be accurate
within two degrees and the position of
the indicator hand may be corrected by
means of adjustment at the rear. The
thermometer is handsomely finished in
black enamel and the Crosley advertising
on the face is handsomely executed in
black, red and buff. Order from Crosley
Radis Corporation or through your dis-
tributor. Enclose cash or money order
with yveur letter.

Price $12.00 Each

Will Enable

§ ~.~Yonire there
%7
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Crosley Metal Illumincicd Sign
Catalog No. 28-5

The two electric signs shown herewith
serve not only to identify your store us
that of an authorized Crosley dealer in
the daytime, but after dark, brilliantly
illuminated from within by electric lights,
are a veritable beacon to the radio mind-
ed. The square sign measures 237x34"
and is illuminated by four, 1ifty watt
bulbs from within. Packed for ship-
ment. The four bulbs are not included
in this display on account of possibility
of breakage. Order from Crosley Radio
Corporation or through your distributor
enclosing cash or money order with letter.

Price Without Bracket $10.50
With Bracket $12.00

Crosley Globe Illuminated Sign

Catalog No. 27-21

The familiar Crosley electric globe sign
at $10.00 is a landmark in every city and
town of the United States. More of these
signs are probably on display than those
of any other radio manufaciurer. They
are supplied either with a wall upright
arm bracket or with a hanging bracket
as shown in the illustration. Brilliant
in black, red and buff, fired-in colors,
they will last for many years. Comes
complete, packed for shipment, but with-
out bulbs. Order from Crosley Radio
Corporation or from your distributor,
enclosing cash or money order with your

Price $10.00
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“Big Top” Cut-Out Display
Catalog No. 27-1

One of the most striking displays of last
Winter and this Spring was the Crosley “Big
Top” cut-out window display, lithographed in
full brilliant colors. This display is 40” wide
and nearly three feet in height and it shows in
a graphic way how the radio can reach out and
from coast to coast gather in the important
and thrilling events of the day. “Big Top”
displays can be used over and over again in
ored and attractive festoon. Supplied by your
distributor.

stations of the country have many uses in your
window. Each pennant is of a different color
and strung together they make a brightly col-
ored and attractive festoon.

Set Decorative Window or Store
Penants
Catalog No. 27-11
Pennants listing the prominent broadcasting

Supplied By Your Distributor

30-Inch High Panel
Easel Cards

Catalog No. 27-2

Made in paint print process,
which means that they will not
fade in the summer sun and can
be cleaned with a damp cloth as
often as necessary, the two pan-
el easel cards shown herewith
make a splendid window feature
for all occasions. They carry out
the Crosley theme and compell - 3 -
the interest of the man on the ~You're there

street. with a Crosley”
Supplied by Your Distributor i

Catalog No. 27-18

Never put a Crosley set in your window without placing s Crosley show card along side of it, or on top
of it. We make these show cards in two sizes, 4}:x14 and 6x21. They are made on heavy board by the paint
print process and can easily be kept clean with a damp clsth. They are supported by a strong easel which will last

as long as the card dtself,

Catalog No. 27-19
Crosley Show Cards

Supplied By Your Distributor

— =
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Yo .1l1.’r‘ there with a Crosley’

Window Streamers That Are Flashy

A 24%” paper window streamer attractively printed in black. straw and crimson, with the slogan “You're
There With A Crosley”, is known to every man, woman and child, and the prominent display of a number of these
streamers will invariably cause a crowd to congregate around vour window to find out “what Crosley has done now.”
When you have a real story to get across in your window, don’t hesitate to splash up the panes of your plate glass

with a2 number of these streamers.

Try it once and you will see how effectively it works.

Cat. No. 27-16 Supplied by Your Distributor
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SENTINELS OF THE PASS

SPECIAL CROSLEY SUBJECT

A BIT OF PARADISE

“You're There With A Crosley”
Many Dealers Have Already Placed Their Requirements

Don't pass up this unusual offer. The big saving, the
variety of appeal in subjects and the striking calendar
mount, make this an opportunity that cannot be equalled.

BUILD GOOD WILL—CREATE NEW BUSINESS

Give each of your patrons and prospective customers
one of these beautiful Art Calendars. There is no better
way to promote good will and increase patronage through-
out the year than by this little thoughtfulness on your part.
These calendars are printed by the John Baumgarth Co.,
Chicago, Ill. This company will bill you for the calendars
you order 30 days after delivery.

Subjects Assorted or Single, Minimum Order 200.

CALENDARS 9¢ EACH (S, 155)

(If quantity less than 200 calendars ordered, additional
charge of $1.00).

Envelopes at $1.57 per 100. (Use Envelopes for Better
Presentation).

Strawboard Inserts at $1.50 per 100. (Strawboards and
Envelopes Necessary for Mailing),

Subject to under-run or over-run up to 5%. Shipment
made in the Fall. F, O, B, Chicago. Terms, NET 30 Days
after shipment. It is agreed that the amount due on this
order is to be paid to The John Baumgarth Co., Chicago,
who manufactures these Calendars for us. To save delay
in ordering, send your requirements direct to The John
Balungﬁ.rth Co., 1219 West Washington Boulevard, Chi-
cago, Il

PLEASE ATTACH BUSINESS CARD OR LETTERHEAD.

Complete Assortment of Newspaper Cuts and Mats
Be Sure and Order By Number

State Whether You Desire Electros or Mats

2 Col. Dynacone

One Col.
Dynacone

CUT NO. 315

2 Col. Musicone

One Col,

Musicone

CUT NO. 314

THE CROSLEY BROADCASTER
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. CUT NO. 301

CROSLEY JEWELBOX

2 Col. to Left
CUT NO. 307

1 Col. to Right
CUT NO. 306

————0

CROSLEY SHOWBOX

2 Col. to Left
CUT NO. 309

1 Col. to Right
CUT NO. 308

—_——

CROSLEY GEMBOX

2 Col. to Left
CUT NO. 305

1 Col. to Right
CUT NO. 304

CROSLEY BANDBOX

2 Col. to Left
CUT NO. 303

1 Col. to Right
CUT NO. 302

(=]

CROSLEY BANDBOX, JR.

2 Col. to Left
CUT NO. 301

1 Col. to Right
CUT NO. 300

" CUT NO. 300

Page 23

CUT NO. 306

CUT NO. 308

CUT NO. 304
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It is with unusual pride that we announce to the radio trade
this line of electrical radio receivers representing the most
modern developments, the crest of engineering achieve-
ment and a tone quality that we believe has hitherto been
unknown in the industry.

Four console models, the product of America’s foremost MODEl s
designers, perfect pieces of modern furniture, each one equipped with a

Dynamic Power speaker specially mounted on a baffle board, each one pure-
ly electrical in operation—and with a radio chassis produced to obtain the

finest possible results under present day broadcasting conditions. ﬁ)u re ly E lectrical
Authorized AMRAD distributors now have ample sets O pera tion !

on display, and we urge you to hear them, test them and carefully examine
them before determining upon your line-up for 1928.

THE NOCTURNE
A beautiful Consale
model of Walnut ve-
neer, with doors of
choicest Buty Walnut stock.

Finished in the most modern

trend. A built-in Dynamic power speaker
gives a tone production of marvelous fidelity
and rich beauty. The radio is purely elz2ctrical
house curient type, uses power tube UX-250
or UX-210. Specially designed to give uimost
sclectivity, double shielded and extremely sen-
sitive. Illuminated single dial control, and
bronze escutchesn plate enameled in color.
Dimensions 50x30x17".

Price $295 (without tubes).

Priced slightly higher West of the Rockies.

THE OPERA
This  magnificent
Console contains the
ccmbination Amrad
Radio and Phono-
graph. French re-
naissance design,
period Louis XTIV, of
richly fisured wal-
nut, front panel, legs
and stretchers dec-
orated by overlays of
hand carved walnut
and hand carved or-
naments. Demen-'
sions 563ix32x181%".

g
=

THE SONATA

Louis XVI, finished in light
walnut with Butt Walnut
doors and inside panel. Decorative panels of satinwood and
zebra wood, add character as well as beauty. A fine piece
of furniture for any home, in harinony with modern design.
The inside panel contains a handsome bronze enameled
escutcheon plate with illuminated single dial control. The
radio is the most modern purely electrical design, using
power tube UX-250 or UX-210. Double shielded, extremely
sensitive and designed for utmost selectivity, with a full
rich tone that has never before been achieved in a Console

-

In the field of fine radio receivers there are few that
match the Symphonic Series in appearance—none that surpass it in radio
efficiency, and in tone production AMRAD stands alone!

AMRAD models in the Symphonic Series are designed and priced to
SELL! They represent extreme value—and will be advertised nationally
to ten million consumers. And the prices are astoundingly moderate.

THE AMRAD CORPORATION

THE CONCERTO

The radio is purely electrical house current type, . radio, and is due to the use of the very finest type of This beautifully proportioned cabinet refiects
using power tube UX-250 or UX-210. Extremely Medford Hillside, Mass. Dynamic loud speaker (R. C. A. 105) giving the entire range modernistic tendencies in furniture. Finest
sensitive, and completely shielded. The Dynamic of the musical scale with exquisite beauty and power. veneers are used with top and sides of Amer-

Dimensions 511£x34x17". ican walnut and {ront of diamond matched

Power Speaker is R. C. A. 105, and represents the

highest: achievement in radio tone production, giving Price $475 (without tubes). oriental walnut. Exquisite satin-wood border.
both high and low musical notes with full beauty and AMRAD sets are Priced Slightly higher Doors swing fully back. The decorations are
power. Illuminated dial with bronze West of the Rockies. of genuine solid brass in antique finish. Di-

manufactured under
license contract be-
tween Radio Corpor- SPECIAL FEATURES

ation of America The chassis includes a tone control
and Crosley Radio in the rear of the Chassis, enabling

mensions 49%4x301:x175",

) The CONCERTO contains the purely electrical

Amrad chassis using power tube UX-250- or UX-210.
The unique tone quality is achieved by an electric
Dynamic power speaker built into the cabinet,

esc(;xtchecin glalte enameled in color, The AMRAD Electrical
and single dial control. Has finest Ghgassis e hree
type of modern electrical phono- staiz of rl;sdiso‘ dtet::-
graph, record compartment, ete. ¢ f’t N ! .

Price $875. (without tubes). or; two stages of pow-

Priced slightl i er amplification and . - the user to adjust the tone of the re- with exclusive Amracd construction. It is double
West of %he Ynlléf(li':l‘ two rectifiers—8 tubes Corporation. Li- ceiver to suit his taste, emphasizing shielded and.has extreme selectivity and sensitivity.
" in all. Uses power censed under Hazel- GUd 00 13 S A Tlluminated single dial control and bronze
tube UX-210 or UX-250. tine and LaTour picﬁ-st.?p i?ta.chment which becomes escutcheon plate enameled in color.
patents issued and effective by mrowéxlxg a sr}q?lll SWIJ;;L Price $230 (without tubes),
q . employi the audio amplifying o : : :
pending for radio ten’? alr,](;‘ i]ectric dynamic speaker for Pncedoghgll;tlg'wl;xél;ser West

phonographs of any type—giving the

i amateurs, experi- full richness and volume of tone, even

mental and broad- in the case of small portable phono-
s graphs.
cast reception. One of the outstanding features is

that which permits the use of the
electrical connection for the receiver
(through the lamp socket) as an an-

Q - tenna and ground, In which case
S o POWEL CROSLEY. JR., neither outdoor or indoor antenna is

President Chairman of the Board necessary. Best results, however, can
be obtained by use of an outdoor an-
tenna and ground wire. The princi-
pal use of the an-

tenna plug-in {8 In
A A demonstrating the

receiver either in
the home or in the A A
display room. A
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SHOWE

Approved Radio

FURNITURE

THE CROSLEY BROADCASTER

ﬁn’ CROSLEY RADI O Receiving Sets

Powel Crosley, Jr. Approves !

“I am delighted with the new
Showers radio cabinets and find they
conform ideally, both acoustically and
mechanically to the requirements of
Crosley Radio.” PoweL CROSLEY, JR.

This endorsement is made only after cxtremel_y
critical consideration. Powel Crosley, Jr., is
determined that the console and

cabinets designed to
house

Jwo le o ant ST

ing the new Crosley Dynacone
match the super-value of the receivers and
the remarkable new dynamic speaker as well,

Logically Crosley looked to the world's
largest furniture manufacturer to produce
such values. For in Showers Brothers Co's
plant he finds producuon compamble to his
own—mod:m ‘straight line’’ manufacturing,

d along gi ic lines to produce
mdw:dual units on the most economical basis,

Showers designers turned to this task with
free hands, From Showers perfected kiln
dried lumber solid, permanent construction
by the famous Showera laminated process is
introduced. Lovely vencers were selected
to form the delightful modern pattems
which make fine fumiture so attractive
today. Inspired wood carvers added deco-
rative motifs, and rare woods are introduced
to make these consoles exquisite gems,

Then mighty organization—skilled in mass
production, applied its long _experience to
producing such beauty at prices the world
will pronounce its greatest fumniture values,

Now they are ready, . . . . sturdy—beau
tiful—exquisite—at unmatchable prices at-
tained without skimping even one nail,

STUDY THE VALUE PICTURED
IN THE CENTER OF THE PAGE

Standing 38 inches high, this console pre.
sents a lovely walnut surface so cut as
to offer the exquisite grain of the wood
to its fullest advantage. Decorated
with gemune wood carvings and
containing the new ‘wonder toned
Crosley Dynacone speaker.
Price $50. Behind it hangs a
matching console mirror
which Dealers show at

$11.00 and before it you

catch a glimpse of a spe-

cially designed tuning

bench which adds

much to any room

and can be bought

‘ AC Electric GEMBOX receiver

711

SHOWERS BROTHERS COMPANY
BLOOMINGTON, INDIANA

{

Crosley dealers now show

this carved walnut console
eduipped with the new

Crosley dynamic
DYNACONE

and containing the new Crosley

| R

Deseription of Modc! C-1
Exquisite walnut veneers
cut to show the full beauty

of the groin matched and §
combined with rare zebra | —

woo:i nnd moire walnut 13 o~ <
ed  with

wood carvings. Fluted legs

impart a delicacy to un.

usually sturdy construction.

T Rs

he hardware is  soiled

':i..l

s il !
PEIE

brass. Full swinging doors
open upon the radio control yﬂ,‘\
panel and the new amazing
Crosley dynamic speaker— 8 i
the Dy-n:ncone with which 2
the cabinet is equipped.
Model C-1

Deseription of Model C-2 $84
Fine walnut vencer has

been matched to create a most beautiful combination

of wood graining. Delicate carving has been add=d to

complete a true work of art. Th: door falls down to

form an arm rest when operating the radio controls

and lhe speaLer—lhe new Crotley Dynacoae, 13
h. Height of this

console —42 inches.

Description of Mode! C-4

Matehed walnut veneer creates charming doors with
CeeaEes over-laid decorations of curly
maple vencer. Genuine wood
carvings are high lighted and
beautifully finished. Top opens
and doors are full swinging
Finished with solid brass hard.
ware. New Crosley dynamic
speaker built-in,

$70
_____ 1
- - b Y
- v
""" v
- 1
_____ TRX}. b";\ctﬁ
—— Cal
i ) ay ¥ REA_‘O i SHOWET
‘\ Five Ccrosie¥ e a6l C% Wit
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THE GREATEST VALUE
RADIO FURNITURE

Built Especially For Crosley Radios
And Combined With Dynacone and Musicone Speakers

Crosley Dealers
Can Sell Now
Without Competition
An Ensemble

Appealing In Design
Harmonizing with All

Home Furnishings

Meet the Increased Demand

Illustrating Gembox Table Hlustrating Jewelbox ‘auaple

Individual Sizes for

Cembox e Showbox o

Sold with Dynacone or Musicone or Without Speakers
THE ORIGINAL METAL CONSOLE TABLES

Especially Designed for

CROSLEY RECEIVING SETS

LIST PRICES AND DISCOUNTS FURNISHED BY ‘YOUR DISTRIBUTOR
— ORDER NOW — ANTICIPATE YOUR REQUIREMENTS —

Jewelbox

Sold Exclusively by All Crosley Distributors to Crosley Dealers

Made By

ROBERT FINDLAY MANUFACTURING COMPANY

Makers of Fine Metal Furniture

Morgan & Metropolitan Ave. BROOKLYN, N. Y.

NEW YORK OFFICE — 242 FIFTH AVENUE
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Grand Opening
DrawsHugeCrowd

Radio Sales And Service
Company Of Sullivan, Ind.
Now Located In New
Modern Quarters

Some valuable ideas can be de-
rived by Crosley dealers everywhere
from the grand opening of the
Radio Sales and Service Company,
Crosley Authorized Dealers at Sul-
livan, Indiana. This concern, to-
gether with two other companies,
one a shade and drapery shop and
the other a boot shop are all located
in a brand new building, especially

designed to meet their respective
needs.

Such a large crowd gathered at
the grand opening that the build-
ing was not able to accommodate
them all and great numbers had to
stand out on the sidewalk, awaiting
their turn to go in. The reason for
this great gathering was that the
Radio Sales and Service Company
had offered to give away a 601
Bandbox. They advertised this
offer extensively ang the result of
their advertising was dramatically

shown in the huge crowd which
assembled.

Took Jewelbox Imstead.

Incidentally the winner of the
Bandbox took u Jewelbox instead,
paying the difference, so the novel
publicity stunt proved very inex-
pensive,

So enthusiastic were the other
two firms who share the building
with the Radio Sales and Service
Company that they are planning
to cooperate in giving another
Bandbox away in the near future,

In order to enter the contest it
was necessary for each person to
register their name ang address and

| | CROSEEY—
%4 DEALER

PA

GE

Beautiful Window Display Afttracts Attention And
Results In Jewelbox Sales

The Duncan-Schell Furniture Company, of Keokuk, Iowa, Announced The Arrival o1
The Crosley Jewelbox Some Weeks Ago By The Above Window

There is power in simplicity of
window decoration. This is brought
out forcibly by the picture above
which shows the window installed
by the Duncan-Schell Furniture
Co. Crosley Dealers at Xeokuk,
Iowa, at the time they were an-
nouncing to their patrons the Cros-
ley Jewelbox. The window attract-
ed a great deal of attention and
resulted in many Jewelbox sales.

in addition be at the store in per-
son at the time of drawing the
lucky number. Mr. J. D. Boyd,
proprietor and owner of the Radio
Sales and Service Co. declares that
80% of those who registered were
present at the time of drawing. He
adds, “When we say in the store,
we don't exactly mean that for the
sidewalk was crowded as everyone

In speaking of the window, Mr.
Harry A. Duncan, proprietor of the
slore, says, “We believe it carries
aut the idea that the Jewelbox is a
‘new arrival’ and focuses all the
attention of anyone observing the
window on the Jewelbox” Mr.
Duncan is right and he is certainly
to be congratulated on this won-
derful window.

Simplicity is its power. The
could not get in.” Things were so
arranged that a Crosley Bandbox
broadcast all day, a Crosley Merola
being used when stations were off
the air. We certainly congratulate
you, Mr. Boyd, on the success of
your grand opening and feel sure
that this will offer valuable sug-
gestions to other Crosley dealers in
various parts of the country.

radepaper used in bringing atten-
tion to the Jewelbox was alternate-
ly yellow and orange. The stork
was cut from cardboard and painted
white. The cloth is a piece of 36”
white cotton flannel. The colors
help greatly to make the window
attractive. For this reason the pic-
ture reproduced above can hardly
show the true merits of this fine
window display.

Eureké!

Here’s the way to get rid of old
safety razor blades.

A WLW listener writes that he is
going to shield his next receiving
set with safety razor blades “to
make it tune more sharply.”

4
TAYLOR ELECTRIC CO.

MADISON, Wisc.

Exclusively Radio
Wholesale Only

CROSLEY DISTRIBUTOR

1009% Crosley Distributors

“THIS IS A CROSLEY YEAR
“THERE'S A REASON"
Distributors In Chlcago Territory

— TRY OUR SERVICE —

HUDSON-ROSS, Inc.

116 S. WELLS CHICAGO

SCHUSTER ELECTRIC
COMPANY

WHOLESALE
CROSLEY DISTRIBUTOR
2169 Spring Grove Avenue

412 Elm Street, Cincinnati, Ohio
Phone West 144 Main 820

Radio Sets and Icyballs

CROSLEY RADIO

Sherwood Hall, Ltd.
Grand Rapids

THE

Amrad Day Hugé
Success

(Continued from Page 1°)
units and carries a list price of
$25.00. Needless to say the distrib-
utors were much impressed and
highly enthusiastic about the pos-
sibilities of such a regulator espe-
cially when they considered that
there were no moving parts or tubes
to get out of order.

Executives Introduced.

Mr. W. H. Lyon, General Sales
Manager, was next introduced. He
briefly but forcefully discussed the
merchandising set-up for 1928. He
was optimistic in his review of the
distributors and was firmly con-
vinced that the year would be a
very profitable one for them and
manufacturer alike. Mr. Lyon was
previously with the Federal Radio
Company and his capabilities are
well vouched for by the backing his
salesmen gave him at the Conven-
tion. The orders he brought back
to Medford Hilis will keep the plant
busy for a considerable period.

Mr. F. E. Johnston, Chief Engineer,
was the next to take the platform.
He carefully covered the more tech-
nical details of the new receivers.
Mr. Johnston was for several years
connected with the Radio Corpora-
tion of America and then with the
Hazeltine laboratories. He has well
proven his ability by engineering a
radio set which, though low in cost,
will stand up “just a little better
than the other fellow’s.” After his
talk he answered a number of ques-
tions regarding some of the features
of the sets.

Amrad Advertising Explained.

Mr. Louis Glazer, advertising
counsel for the Amrad Corporation,
next told the distributors of the
radically different advertising pol-
icy which will be presented to the
dealers. He was loudly applauded
when the distributors realized how
simply the dealer advertising is to
be handled.

Mr. A. B. Ayers, General Manager,
who is one of the best known men
in the radio industry, was the last
speaker and was quick to make
reference to the fact. However, he
was most enthusiastic about the
prospects for Amrad this year and
discussed optimistically the real
possibilities of quality receivers. Mr.
Ayers was formerly Sales Manager
for the Amrad Corporation and,
therefore, couched his remarks a
good deal along those lines. The
meeting was closed by a general dis-
cussion in which most of the dis-
tributors acknowledged their ap-
proval by orders for immediate
shipment to be used at their dealer
conventions. A dinner to the dis-
tributors in the banquet hall for-
mally closed the proceedings.
sy-

WLW nightly broadcasts the mu-
slc of Charlie Boulanger and his
Georgia Melodians,

e

DISTRIBUTORS ~ WHO

—I—By C_‘;ggle_z—/ Distributor ;lt
Little Rock, Arkansas

GUNN~AHRENS COME

CROSLEY RADIO =

— —

The Gunn-Ahrens Compdny Focus Interest On Crosley Products By The Above
Attractive Window Display

Some distributors may take the
view, that it is up to the dealer to
make display of merchandise and
attract the viewing public thereby.
This is not, however, a rule of Cros-
ley distributors. They are all the
tipe who are cooperating in every
way possible, every day and every
minute to aid dealers stimulating
public interest.

The above window display was
installed by the Gunn-Ahrens Com-
pany, Crosley Distributors at Little
Rock, Ark. It is a fine example of
instructive window display. On

either side of the center group are
to be seen Crosley Jewelboxes in
their beautiful finishes. Next to Mr.
Crosley’s picture, and at the extreme
of each side of the display are to
be seen Type D Musicones.

The center of the display, direct-
ly below Mr. Crosley’s picture is
possibly the most forceful part of
the window. A Crosley Jewelbox
completely stripped leaving just the
chassis and exposing the wiring un-
derneath is hung suspended over a
mirror. By this unique method, not
only the mechanical workings of

Icyball Splendid
Merchandise Says
Crosley Dealer

Crosley Dealer Uses Extra
Ice Trays For Demon- .
stration Purposes

Gentlemen:

I wish that you would send me
right away two ice trays for Cros-
ley Icyball. I want them to freeze
extra supply of cubes.

The Icyball is the finest thing
that I ever saw. Just as nice as an
electric only just a little more trou-
ble, but think of the difference in
cost of the upkeep. Wonderful piece
of merchandise, Bound to sell well.

Rush these two trays out to me
at once.

Very respectfully,

In order to realize that there is
still a large market for battery-
operated radio sets it is only neces-
sary to consider that there are thou-
sands of homes in every community
which are not equipped with elec-
tricity.

If You Wish to BUY or SELL
SECURITIES
Or Own Some About Which You
DESIRE INFORMATION
Communicate With Us.

Our Statistical Department
Is At Your Service

WESTHEIMER & CO.

Members of—
The Cincinnatl Stock Exchange
The New York Stock Exchange
Telephone: Main 567

326 WALNUT STREET

(Signed) E. G. Guthrey.

CINCINNATI, OHIO

the set and all sides can be ob-
served, but the compactness and
neatness of the wiring at the bot-
tom of the set can also be seen.
This shows the prospective custom-
er how well the set is made.

This is a fine example of window
display and can be effectively used
by dealers. Such a window display
installed by the distributor is an
example to every dealer who comes
to visit that distributor’s place of
business.

TUNE IN!

We broadcast daily at
11:00 a. m. and 1:30 p. m.

Financial News

Market Reports
Government Bond
Quotations
Call Money Rates
Foreign Exchange
Grain and Live Stock

Quotations

e FIFTH THIRD [JNION @MPANY

14 West 4th Street
Cincinnati, Ohio L
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Discontinued Crosley Models At Less Than Cost

These Astonishing Values Will Attract Business To Your Store

Read Then Act!
Famous Crosley 6-85 Offered

Complete In Beautiful Console with Crosley Musicone Bujlt-In
Only 10 Allowed to Each Dealer

A six tube, single control radio, in-
stalled in a beautiful console cabinet, with
built-in Crosley Musicone. This is a
really long distance receiver, capable of
bringing in stations from coast to coast.
The set consists of three stages of radio
frequency amplification, detector and two

Formerly Sold
For $85.00

: A Limited Number
W Available to Authorized

The Famous
6 Tube 6-85 Crosley Model.

Just A Few RFL-90’s Left

Complete in Beautiful Console with

Crosley Musicone Built-In
The RFL-90 is a six tube radio re-

ceiver installed in a beautiful console
cabinet, with built-in Musicone. It con-
sists of three bridge balanced stages of
radio frequency, detector and two stages

Formerly Sold
at §98.00

A Limited Number
Available to Authorized
Crosley Dealers at Only

stages of audio frequency, a circuit unex-
celled for perfect reception. It is so de-
signed as to permit use of a power tube
in the last audio frequency stage. In
addition there are the famous Crosley
Acuminators and the Crescendon and
many other attractive features.

Crosley Dealers Only

of audio- frequency amplification. In it
the famous RFL circuit has been devel-
o_ped to the very highest degree of efhi-
ciency. The two-toned mahogany cab-
inet with built-in Musicone fits in beau-
tifully with every surrounding.

chassis only

offered

at $15.00

6 Tube
Crosley RFL-90

Offers Made In Accordance With Usual Crosley Policy On Discontinued Models

Checks Not Accepted -

Following the usual Crosle i

Yy policy to gi i
’.Cros'ley Dealers an opportunity to seﬁ, i: tghlZii ?tl;:‘l:s)ntzi?i
continued models, we offer the Crosley Model 6-85 d
the Crosley RFL.-90, o

. No Checks Accepted.
e ecause of the very low Price at
be: a, they cannot !:e sold on open account, and order must

ccompanied with cash, money order or express order.

Should you desire C. O. D.

Cash Must Accompany Order

with 25 9% of the total amount, and shipment will be made
charging you with the remainder C. O.D. Atleast 25% musi
accompany each order.

In Original Shipping Carton.

All of these sets which are offered are brand new—they
have never been taken from their original shipping carton.
They are all accompanied with the usual Crosley guarantee.

Now act quick—the supply is going fast.

THE CROSLEY RADIO CORPORATION

CINCINNATI, OHIO

THE CROSLEY

BROADCASTER
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NOTE: This service sheet applies
to the 7 tube (including rectifier
tube) Crosley Jewelbox, Model 704,
serial numbers G. J. D. 16,000 and
following., For the description and
circuit of Jewelbox sets having serial
numbers lower than G. J. D. 16,000,
see service sheets numbers 112, 105,
106, 107, 108, 109. The Jewelbox
circuit described below differs from
that of older Jewelbox models
mainly in the power supply system,
the remainder of the set being es-
sentially the same, except for minor
changes.

Circuit of Set.

The radio-frequency amplifying
circuit of the Jewelbox is of the
neutralized, tuned-radio-frequency
type. There are three stages of
radio-frequency amplification, two
of which are tuned and one untuned,
a non-regenerative detector, and
two stages of transformer-coupled
audio-frequency amplification. The
Hazeltine Neutrodyne method of
stabilizing the tuned and untuned
radio-frequency stages is used.

The antenna is coupled to the,
lof this switch the power may be
.shut off when the set is not in op-

first radio-frequency amplifier tube
through an aperiodic (untuned) an-

CABLE L PLUS
[RETY

=,

tenna choke coil. The other two
radio-frequency stages and the de-
tector stage are tuned by means of
variable condensers mounted on
metal chassis. By means of metal
belting interlinking all three con-
densers, their rotation is accom-
plished through a centrally-located
reduction gear, which is operated by
the station-selector knob on the
front of the set.

The first two variable conden-
sers are shunted by small auxiliary
condensers (acuminators) which are
used to sharpen the tuning when
operating the set. The last variable
condenser, tuning the input to the
detector, is shunted by a small
auxiliary aligning condenser which
when adjusted at the factory needs
no further manipulation. A variable
resistance connected between an-
tenna and ground serves as a volume
control.

Circuit of Power Supply 'System.

The alternating current input
from the lighting circuit feeds into
the primary of a transformer
through the power switch. By means

eration.

A fuse is provided in the trans-
former primary circuit to protect
against voltage surges, etc. This
fuse may be placed in its clips in
one of two positions. In one of
these positions, the full transformer
primary is in the circuit, adapting
the set to operation from lines hav-
ing voltages 115-130, When in the
other position, the fuse connects the
line to a tap on the transformer,
thereby cutting down the number
of effective primary turns, and
adapting the set to operation on line
voltages of 100-115,

The power transformer has five
secondaries. Three of these are for
supplying the alternating current
to the filaments of the tubes in the
set, one is for supplying current to
the filament of the UX 280 rectifier
tube, and one is for supplying cur-
rent to the plates of the UX 280
rectifier tube.

Plate Current Supply.

The middle tap of the transfor-
mer supplying current to the fila-
ment of the UX 280 rectifier tube

condenser. These are for the pur-

pcs2 of smoothing out the rectified
A. C. into uniform D. C. for the
plate supply.

After passing through the Mer-
shon condenser and choke, the plate
supply current is divided up among
a number of branch circuits. That
for the output stage goes directly to
the Musicone terminals, thence
through the Musicone, and finally
to the plate of the output tube.
That for the three radio-frequency
tubes passes through a 3250 ohm
resistance (at right of circuit dia-
gram) and then to the plates of the
tubes, the serles resistance serving
to reduce the voltage supplied to
the tube plates to the proper value.
The plate supply for the detector
tube is taken off through a side
branch from this circuit, inside the
set, incorporating an additional re-
sistance of 60,000 ohms for further
reducing the voltage to about 45,
the proper value for the detector
tube. The plate of the first audio
tube is connected to the output of
the Mershon condenser and choke
through a 10,000 ohm resistance,
which acts, as in the previous in-
stances, as a means of obtaining
voltage drop.

Filament Supply.

A 5 volt secondary winding sup-
plies current to the filament of the
UX 171 output tube. The grid re-
turn is obtained from the central
tap of a 50 ohm potentiometer
shunted across this secondary, the
grid return wire leading through a
2200 ohm resistance to the chassis,
to which all of the grid transformers
are connected. The purpose of the
2200 ohm resistance is to provide
negative grid bias, making the grid
negative with respect to the filament.

In a similar manner, filament
current for the three radio stages
and the first audio stage is obtained
through a 132 volt transformer sec-
ondary winding. The grid return,
as above, connects to the middle
tap of a 50 ohm potentiometer
shunted across the condenser coil,
but in this case it leads through
a 460 ohm hiasing resistance to
ground. A lower biasing resistance
is used for these tubes than for the
output tube because of the lower
biasing voltage required.

The detector filament current is
supplied by a 2% volt transformer
secondary winding and the current
for the UX 280 by a 5 volt sec-
ondary winding.

A pilot light, connected across the
filament leads of the UX 171 output
tube, indicates when the power sup-

leads to a choke coil and Mershon ply is turned on and serves as a

means of illuminating the dial.
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Control of WSAL U. S. Playing Card Company

Station, Passes to Crosley

WSAI Norwood Studios Abandoned May 12 As
ed To New Studto As

Transfer Is Made With
Unique Ceremonies

For the first time in radio history,
a formal transfer of huge radio
interests took place on the air when
absolute control of broadcasting
station WSAI was turned over
through the microphones of two
radio stations to the Crosley Radio
corporation.

On Saturday, May 12, at 10:00 P.
M., Powel Crosley, Jr., president of
the radio corporation and owner of
station WLW, accepted the station.

Both WLW and WSAI broadcast
the ceremony on their own wave-
lengths, alternating as the "key”
station of the two-station chain.

When Mr. Crosley formally ac-
cepted the station, the Norwood stu-
dios passed out of existence. Con-
trel of the WSAI programs passed
to the Crosley plant where a fourth
studio has been built adjoining the
three WLW studios. This will ac-
commodate the added burden of
the WSAI broadcasts.

In taking over the station, Mr.
Crosley outlined briefly the plans
for its future management as a
sister station of WLW. At 10:15
P, M., the programs of both stations
continued as scheduled except that

both broadcasts originated in the
Iour Crosley studios

Owner Turns Station Over To Powel Crosley, Jr.---Lines Shift-
WLW And WSAI Broadcast Event

————

=
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aantrols,

Powel Crosley, Jr., president of the Crosley Radio corporation, and the broadcasting property which e

WLW, owned and operated by Mr. Crosley for the past seven years, broadcasts on 428 meters with 5000

watts and on 52.02 meters with 250 watts from its transmitting station at Harrison, O., (uppcsr right) 20 miles
north of Cincinnati.
WSAI whose control passed to Mr. Crosley on May 12, broadcasts on 361 meters from its 5000 watt trans-
mitter at Mason, 0., (upper left) 25 miles northeast of Cincinnati.

Programs of both stations will originate in the four studios in the main factory of the Crosley Radio

corporation at 3401 Colerain avenue, Cincinnati, (center).

Programs Of WLW And WSAI
Now Originate In Four Studios
In The Main Crosley Factory

Fourth Studio Built During Week Following Merger O:

Two 5000-Watt Stations--
Accomodate Added Equ

torium Designed For Guests

Construction of new studios for
station WSAI was begun almost be-
fore the ink had dried on the con-
tract by which Powel Crosley, Jr.,
president of the Crosley Radio Cor-
poration and owner of station
WLW, took over control of the 5,000
watt station formerly owned by the
United States Playing Card com-
pany here.

The controls of station WSAI
were transferred from the card
company plant in Norwood, a sub-
wb of Cincinnati, to the Crosley
plant in Cincinnati’s north side on
May 12, five days after the WSAI
contract was signed.

of the 500 watt auxiliary transmitter of WLW

The towers shown on the factory picture are those

-New Control Room Will
ipment---Second Audi-

Studios for both stations will be
located in the main plant of the
radio corporation where for four
years WLW programs have origin-
ated. Telephone lines will carry the
WSAI programs to the 361 meter
transmitter at Mason, Ohio, north-
east of Cincinnati, while the WLW
programs continue to be broadcast
through the 4222 meter transmitter
at Harrison, Ohio, north-west of
Cincinnati.

WLW utilizes three studios in the
Crosley plant. Their total floor
space is 2236 square feet. A large
auditorium, separated from two of

room by glass windows, accommo-
dates the enthusiastic audience that
nightly gathers to watch the broad-
casting. Since Mr. Crosley is him-
self a rabid radio fan, it has always
been his wish to show the inner
workings of the broadcasting sta-
tion to as many people as possible.
The fourth studio, 22 by 28 feet,
will be linked to the third of the
WLW studios by a connecting door.
A second auditorium has been built
to command a view of the entertain-
ers in the new studios which also
has a glass wall. A second control
room will take care of WSAI lines
and control equipment. A glass
panel in the third studio will give
the WSAI operator a complete view
of both the third and fourth stu-
dios. The regular WLW operator
now not only monitors the pro-
grams from the three studios by
listening on the loud speaker but
is able to see all that goes on in the
three studios.

Although a separate~ room will
contain the WSAI contr pro-

® : both station ' orig-

to Mr. Crosley who maintains that
he can operate two program serv-
ices as economically as one. Each
WLW studio now is equipped with
two microphones. Either one or two
more will be added to each one to
take care of the added programs.
WLW equipment is now so com-
plete, however, that it is said that
WSAI programs could be sent from
the Crosley studios on two hours’
notice.

‘WLW has been operating an av-
erage total of 75 hours a week while
the WSAI total has been 70. It is
planned to keep the two stations
running substantially with the same
hours as before the merger. WLW
broadcasts 11 hours a week from
the blue chain while WSAI uses an
average of 25 hours from the red
net work. Although rumor has en-
courage the belief that Mr. Cros-
ley would use WSAI {o transmit all
chain programs, probably nothing
will be done about the chain situa-
tion until the Federal Radio Com-

mission has indicated its plans for

gram.
the studios and the WLW control inate in all four stud§f ¥ -,ordingOhlo allocations.
-
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