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OLUMBIA CONCERTS CORPORATION
of Columbia Broadcasting System is gratified in

being able to offer to all Radio-Sponsors and to

Radio-Listeners the most distinguished array of musical
talent ever made available through a single source. The artists and attractions listed
on the page opposite represent the cream of the concert and opera world. On this
list will be recognized many of the great names of today. Also on the list, al-
though perhaps not recognized today, are many of the great musical names of to-

morrow.

T HIS list may be considered a great reservoir of talent. Considering its size and
importance, the wonder is that it has been so little drawn upon by radio advertisers.
Sponsors are invited to inspect it carefully for on it will be found elements forming

the basis for many a new and interesting program.

THE regular appearance on the air for a number of years of leading symphony
orchestras and opera companies has created a vast new field of listeners. The very
fact that they are regular listeners to such programs places the stamp of intelli-
gence upon them. These discriminating listeners are the quality elements of the

population. Sponsors of quality products would do well to appeal to them in their

radio campaigns with quality artists.

A N inquiry or telephone call directed to any of the respective divisions shown
on the opposite page will bring a representative qualified to discuss program ideas,

dates and fees.
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DISTINGUISHED ARTISTS

STARS OF OPERA AND CONCERT

EVANS & SALTER, Inc.
Singers
Amelita Galli-Curci
Lawrence Tibbett
Elisabeth Rethberg
Tito Schipa
John McCormack*

Violinist

Yehudi Menuhin

* By special arrangement with
D. F. McSweeney, Personal
Manager.

METROPOLITAN
MUSICAL BUREAU, Inc.
Sopranos

Lily Pons
Grace Moore
Lotte Lehmann
Frida Leider
Tenor

Edward Johnson

Baritone

Paul Robeson

Ensembles

Don Cossack Russian Male
Chorus

The New English Singers of
London

Pianists

Harold Bauer
Ossip Gabrilowitsch
Eunice Norton

CONCERT MANAGEMENT
ARTHUR JUDSON, Inc.

Sopranos

Lucrezia Bori

Charlotte Boerner{(1934-35)
Jeanne Dusseau

Mary Carden

Hulda Lashanska

Nina Morgana

Contraltos

Marian Anderson
Rose Bampton

113 West 57th St., New York

Tenors

Dino Borgioli
Frederick Jagel

Baritone
Nelson Eddy

Bass-Baritone
Arthur Anderson

P.anists

Abram Chasins

Vladimir Horowitz

Ernest Hutcheson

Jose Iturbi

Ernest Schelling

Two-FPianos

Ethel Bartlett and
Rae Robertson

Violinists

Ruth Breton

Jascha Heifetz

Nathan Milstein

"Cellists

Gr‘egor Piatigorsky
Alfred Wallenstein

Flutist
Georges Barrére

Harpist
Carlos Salzedo

Harpsichordist
Lewis Richards

Ensembles

Barrére Little Symphony
Barrére Woodwind Ensemble
New York String Quartet
Salzedo Harp Ensemble
Philade!phia Chamber

String Simfonietta

Lecture-Recitals

J. Hazedel Levis
“The Music of China”

for Radio

WOLFSOHN MUSICAL
BUREAU of N. Y., Inc.
Sopreno
Maria Kurenko

Contralto
Kathryn Meisle

Tenor
Dan Gridley

Baritones

Richard Bonelli
Wilbur Evans

Violinists
Grisha Coluboff
Geraldine Leo
Albert Spalding
Joseph Szigeti

"Cellist
Hans Kindler

Pianist
Nikolai Orloff

Ensembles

London String Quartet

John Coss and His London
Singers

HAENSEL & JONES

Sopranos

Elsa Alsen

Mary Craig

Nora Fauchald
Ethel Fox

Goeta Ljungberg
Emma Redell
Helen Stanley
Crete Stueckgold
Jeannette Vreeland

Contraltos

Karin Branzell
Grace Leslie

Marie Powers
Cyrena Van Gordon

Tenors

Paul Althouse
Richard Crooks
Rolf Cerard
Allan Jones

Divisions of

COLUMBIA CONCERTS CORPORATION OF COLUMBIA BROADCASTING SYSTEM, INC.
Tel. Clrcle 7-6900 (All Divisions)
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Baritones

Frederic Baer
Herbert Gould
Fred Patton
Yowlache

Pianists

Leonora Cortez
Robert Goldsand
Ethel Leginska
Mieczyslaw Munz
Guiomar Novaes
Serge Prokofieff
Clara Rabinovitch

Violinists
Sylvia Lent
Ruggiero Ricci
Toscha Seidel

'Cellist

Horace Britt
Marcel Hubert
Cornelius Van Vliet

Two Pianos

Edwin and Jewel
Bethany Hughes

Harpists

Mildred Dilling
Alberto Salvi

Special Attractions
Hall Johnson Negro Choir®*
Sylvia Lent, violinist
apd. Kafharine Homer,
pianist—in joint recital
Ethel Leginska, conductor
Nina Tarasova

Ensembles

Barrére-Salzedo-Britt, flute,
harp, ’cello

Brosa String Quartet of
London

Leo, Jan and Mischel Cher-
niavsky, violin, piano,
‘cello

Hart House String Quartet

* By special arrangement with
William C. Gassner.
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A SURVEY OF THE
YEAR IN RADIO

Edited by
PIERRE V. R. KEY

Editor MusicaL DiGest
Prerre Kev’s Meusicar. Wro's WHO

Al
Pierre KEY's INTERNATIONAL Music YEAR Books

FIRST EDITION

Published by
Pierre Key Publishing Corporation
119 West 57th Street, New York
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395759
Foreword

WITHIN the brief space of a very few years radio broadcasting has come a long

way. In the face of inescapable obstacles attendant upon any rapid growth, its ac-
complishments are amazing. From beginnings that did little more than pique curios-
ity, broadcasting has become a factor of first importance in the world of today. Soon no
dwelling will be complete without the means to receive, from home and abroad, the
steadily mounting array of desirable communications.

In any list of indispensables following food, shelter and clothing, radio must be placed
near the top. To the ship in distress it is salvation. To the isolated, the lonely, the crip-
pled and the sick, radio 1s more than they could perhaps tell. No one can weigh all that
radio has done and is doing without realizing the magnitude of its contribution to life,
enlightenment, and the entertainment of many people.

It was the writer’'s own experiences in broadcasting that prompted in him the desire
to know more about radio, and led to the gathering of facts that might help. This
book is the result. As the first attempt of its kind, it is presented with the hope that, even
if lacking some of the things that may be desired, it will serve some useful purpose.

171
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Introduction

ized globe. The millions of listeners continue to grow in numbers; and so do the receiving-sets,

of which the United States now has some 17,000,000. Yet for all the impressiveness of equipment
and audiences it is radio itself which is outstanding. It is as the swiftest known carrier of educational,
recreational, and other messages to waiting multitudes that radio evokes gratitude.

RADIO BROADCASTING, at the beginning of 1933, towers commandingly in all parts of the civil-

In Europe, Africa, the Far East, and on the North American and South American continents ra-
dio’s accomplishments during 1932 were the greatest in its history. There are the best of reasons for
expecting 1933 to record further advancement in virtually everything that touches broadcasting. Gugli-
elmo Marconi’s ultra-short-wave discovery promises important developments. Additional discoveries
may be counted on from other scientific and invention sources. Then there is the certainty of increas-
ing richness in the material broadcast. Music, drama, literature, world events, and talks will invade
new fields. Nor is it too much to anticipate quickened satisfaction through the improvement sure to
come in program-presentations.

Members of the United States Federal Radio Commission have expressed themselves as optimistic
over the future; and elsewhere in this volume will be found a similar opinion voiced by the Secretary-
General of the International Broadcasting Union in an article touching upon radio in various European
and other foreign nations. Qur several educational interests also have reason to feel gratified with both
their accomplishments and the outlook: not only through their own directly controlled stations, and
the educational programs presented by the broadcasting stations at their own expense, but by reason of
the quality programs made available by certain advertiser-sponsors to the nation’s radio public.
Furthermore, the heads of the several networks, as well as those of the individual stations, are prac-
tically unanimous over what broadcasting promises. Corresponding belief in progress during 1933 is en-
tertained in the technical field, and in electrical transcription circles. Finally, among advertisers who
use radio advertising agencies, and program-servicing organizations there is a full appreciation of all
that broadcasting is doing and will do.

THE vear 1932 was the most productive radio has yet known, in a number of important respects. Its
physical growth went beyond bringing more receiving-sets into use. The newcomer listeners in-
cluded many discriminating persons; quality programs made definite gains. International broadcasts,
touched high marks, both in numbers and diversification of subject-matter. South America was
tapped, too, in these advances which broadened in character to a marked extent. This definitely upward
trend was by no means confined, in the United States, to “sustaining” programs; it extended to some of
the “sponsored” hours, with results that have caused other advertisers using the air to make inquiries.

The National Education Association, the National Advisory Council on Education in Radio, the Ohio
School of the Air, The American School of the Air, the Pacific Coast School of the Air, and
numerous other *groups and movements with educational objectives as their target have scored con-
stant hits. Never was the ether so alive with the best music, and with a liberal amount of what is
good for the mind to feed on. Moons coming over the mountains shine on pretty much anything one
may ask for—from a star music appreciation course, religious offerings, and drama league presentations,
to talks about political and social sciences, civics, economics and finance. Whoever sought information
about pure science was sure to find it, through the medium of his receiving-set. As for keeping up with
major news events, a turn of the dial was all one had to do.

[9]
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One broadcasting executive even went on record by stating that “the past year in radio contributed
much to the realization that there is no sharp distinction between what is education and what is enter-
tainment: the two, we have found, are often synonymous. There seems to be an ever-growing audi-
ence for informative programs.” When one learns that in September, 1932, 24.1 per cent of all broad-
casting by one large chain was of an educational nature, the upward curve of quality programs becomes
evident.

The foregoing is not meant to intimate that there are no other programs which belong in a totally dif-
ferent category. Decidedly commonplace quarter and half-hour periods are to be had at most any time
of any broadcasting “day,” and in any region. But even where one tunes in on a hoi-polloi program
which offends a discriminating taste there is no need to be disturbed. Ordinary tastes do, after all,
deserve consideration; and radio wouldn’t be in the big place it occupies today if it were not constantly
catering to all classes and to every taste. The point to be kept in mind is the principle on which
broadcasting is proceeding. “Good, better, best” might well be its motto. And if there be any skeptic,
let him spend twelve hours every day for a full week with his radio-set turned on. He won’t indulge
in any rash assertions after that, for the simple reason that he will have learned just how foolish they
must have sounded.
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Programs

of radio. Station transmission and operating efficiency, advantage of geographical location, and

management are first essentials. Yet all these factors may be of the highest degree and still go for
naught—if a particular station isn’t popular. Because popularity, to a radio station, is what circulation
is to a printed publication. If a station can present proof that, besides numbers, its listeners have ample
purchasing power, then the value of its “circulation” is enhanced.

W HI1L.E no official poll ever has been taken, it is a common feeling that programs form the heart

It is the general run of its programs that makes a radio station more or less welcome in homes. The
character of programs; the degree of their excellence in conception, preparation, and execution; their
time-length ; and the hours of their presentation are their fundamentals.

More than one good program-idea has suffered through faulty treatment. Or because it was too
short or too long. For it is astonishing how undue condensation of fine material into a fifteen minute
period can rob it of qualities that would make it successful if given a half-hour; just as stretching into
a full hour material which belonged legitimately in the half-hour class has converted it into a slow-
moving, dull affair. Undue haste in getting programs ready for the air can be as much of a drawback
as a lack of care in selecting qualified participants, and production heads.

Although innumerable subjects are discussed touching on radio broadcasting, no one is more fre-
quently brought up than that relating to program-policies, program-content, talent, and producers. With
technical developments now sufficiently advanced to guarantee generally clear reception, it is what is
heard that counts most. Nor is it humanly possible to do more than please part of all the listeners all
the time. The most that can be hoped for is to satisfy the majority of those of every taste.

Criticism of radio programs has become as common as it is to breathe. One hears it at almost any
time, and almost anywhere. In Europe, where for the most part governmental operation obtains, there
is constant criticism. Criticism which not infrequently is rank injustice to the splendid programs sup-
plied. Criticism of radio programs in the United States, where private operation is the system, often
is unjust. Sometimes, of course, it is deserved; but, in their condemnations, our people indulge over-
{reely in generalities. They are prone, because they chance to hear an insufferable program, to make the
rather sweeping statement that “all radio programs are bad.” Inquiry as to which are bad usually leads
to admissions that the critics listen infrequently, and so have no knowledge of what really is available on
the air; or else, that they have the misfortune to strike certain evenings when there is an oversupply
of inferior offerings. Were it possible for all classes of critics—the most discerning, as well as those
quite incapable of expressing a logically reached opinion—to listen to what is on the air for the greater
part of each day, for an entire week, there would be less fault-finding. The unfortunate part of the situ-
ation is that many of the finest programs are broadcast at times (other than on Sundays) when it is in-
convenient or impossible for the majority, other than those women who are in their homes, to hear them.

TAKING pains in the preparation and presentation of a program is preceded by another pains-tak-
ing element—the choice of the program itself. In 1932 the different types were varied enough to suit
every radio requirement. No matter what the message is to be delivered, there is suitable programmatic
means to convey it.

Most widely used of all—since about 65 per cent of all radio broadcasts are musical—is the

[13]
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program in which music plays the leading réle. There are several classifications which, taken in the or-
der of their artistic worth, call for: symphony and other fine personneled orchestras; chamber music en-
sembles; instrumental and vocal soloists; vocal duetists, trios, quartets, double-quartets, and cho-
ruses; oratorio; grand opera, light opera, and musical comedy ensembles; full concert brass bands;
popular bands of different kinds; and novelty instrumental groups.

There are really two types of symphony orchestra programs. The first is that of an established
organization—such as the Boston, New York Philharmonic-Symphony, Philadelphia, Chicago, Cincin-
nati, Cleveland, Detroit, Los Angeles, Minneapolis, Rochester, St. Louis, Syracuse, San Francisco,
Portland, and Seattle orchestras. Such programs are generally, though not always, “picked up” from
the auditoriums in which a regular concert is taking place. The second type of symphony program is
that played by a “‘studio” orchestra, which is considerably smaller than the full symphony organization.
For example, the New York Philharmonic-Symphony, Philadelphia, and Boston orchestras number more
than 100 players each; but a “studio” orchestra of 50 to 55 members can appear to great advantage in
orchestra compositions of larger mould such as symphonies, symphonic poems, suites, and other forms.
Where special arrangements are made of certain of these orchestral scores, it is even possible (if the
compositions lend themselves to such treatment) to use a studio orchestra of thirty-odd players and as-
tonish a skilled musician who hears what his receiving-set gives him without knowing the exact size of

such an orchestra.

S may be gathered, the results depend upon several factors. The greatest orchestra can sound
A unsatisfactory—if the broadcast pick-up or transmission is not of the best; or if reception conditions
are below par. Also, if the composition played happens to be elaborate, or so “modern” as to offer
technical difficulties for broadcasting purposes, the more involved portions may sound “muddy.” Put-
ting into the microphone more than it can adequately receive and transmit is a good deal like pouring
water into a bottle through a funnel; poured too fast it runs over. So, when an orchestra (or any other
kindred group) of 75 or more plays at full volume, the definition of the different instrumental sections

can become blurred.

The story is altogether different when a chamber music ensemble plays. If it be two pianos; a
piano and violin; piano, violin and cello; or a string quartet, with or without a piano added, the out-
come for the hearer will be excellent—if the players are of that calibre. The solo problem is also a
simple matter—if the soloist deserves that prominence. A mellow-toned piano can be made to sound
thin and tinkly by an inferior pianist; but let an artist sit at the keyboard and all is changed. It is the
same with a violin or a cello; either one gives forth its finest tone only under the hands of the more

skilful.

Where the singing voice plays a part the element of numbers, as well as individual gifts and abil-
ities, figures. Vocal groups, from the smallest up to sixteen, broadcast to everyone’s satisfaction—where
their quality is of the best. Large choruses, however, lack the clean-cut tones of the smaller. Any-
how, it is a fact that many able and experienced leaders prefer sixteen well-trained singers to an aver-

age chorus of several times that size. As for the matter of volume, a “chosen sixteen” can sound like

double that number—which is all anyone is likely to ask for.

Serious, or “grand,” opera calls for the ultimate in all respects—if it is to be other than an apology.
Where such broadcasts as those of the New York Metropolitan are made available, one gets the ulti-
mate . . . as it is picked up in an auditorium during a scheduled performance for the public. Using the
new ribbon microphone has made these broadcasts blessings to the multitudes who otherwise could
never hear what a real opera representation sounds like, There is so much in these broadcasts that is
admirable that the most discriminating enthuse over them. And the listening audience for these broad-

casts 1S enormous,

Fxcerpts from serious operas, as given in a broadcasting studio, are finding a growing welcome.
An adequate cast, orchestra and conductor, and amble rehearsing are the essentials. Given those, with
a well made version, and the listeners will be many and gratified. Decided progress has been made in
giving condensed versions of operettas and of musical comedy. Everything rests on how well the
thing is done for any marked weakness may so minimize the remainder of the endeavor as to mar seri-
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RADIO PROGRAMS
SUITED TO
SALES MESSAGES
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16 PIERRE KEY’'S RADIO ANNUAL

ously its general appeal as a whole. The well given operetta and musical comedy broadcasts are com-
manding a growing public.

The concert brass band is something of a rarity. But let such an organization appear before a su-
perior microphone set-up and the outcome is top percentage. A fifty-piece band of such character is

apt to stir its radio public to the limit: and it will be still more marked with the addition of a fine sing-
ing soloist.

The group of popular instrumental ensembles continued, during 1932, to take precedence in gen-
eral appeal. First, in the matter of sheer excellence, is the orchestra of thirty to thirty-five which plays
a repertoire extending from the lighter and melodious classics to the better grade of popular numbers.
The several nationally known orchestras specializing in programs of this nature have always had very
large audiences. The adding of a soloist, or two soloists (usually a woman singer and a man singer),
and a male quartet has sent millions of people to their radio-sets at every broadcast. The variety pos-
sible through such a combination is probably wider than any other in the music division, and for the
offering of sheer enjoyment is not easily surpassed. Strings, brass, wood-wind, and percussion sections
appear in such orchestras, with a piano or two pianos also part of the personnel.

The strictly “popular” orchestras have considerable flexibility in their playing possibilities. The
“dance” variety seems to hold the lead. Yet all dance orchestras are not the same in number of players,
nor in instrumentation. Nor do they all play in the same groove . . . for all their commonness of pur-
pose. These dance orchestras, with their saxophones, wood-winds, brasses, pianos, strings, banjo, guitar,
and traps reflect the individuality of their leaders. Thus, some play smoothly and with color; others
appear bent on getting somewhere in a great hurry and with considerable fuss and noise; while still a
third array in this music-instrument division leans in both the above directions. Ranging in numbers from
fifteen to twenty-odd, the favorites can give some extremely pleasurable moments. Novelty is the
watchword with this class of music-makers; something new, something that will cause talk of an ap-
proving nature.

Novelty instrumental groups can be anything. There seems no rule for their make-up, either in
class of instruments used or number of players. The tendency, however, appears at the moment to
run towards a small number of players. They may be as few as two or three, with a violin, and accor-
dion designed for “barn-dance” tunes; and from that these novelty groups wander on to odd-sound-
ing lengths which include several accordions, a guitar or two, sometimes augmented by singing from
the players themselves. “Hill-billy” or mountaineer ballads, Hawaiian and other sectional melodies or
tunes bring before the microphone marimba bands and other strange-sounding combinations of instru-
ments. Their character depends wholly on what kind of music is to be played. Therefore the color
occasionally is “new”’ because of the introduction of some instrument or instruments rarely, if ever, used
in combination with their fellows. From a strictly musical standpoint very little can be said for these
novelty instrumental groups. Nevertheless, some of them have gained followings large enough to keep
them in the broadcast picture.

OST of the leading program-builders have discovered, after plenty of experience, the fundamen-

tals that make for success. If it is to be a straight symphony program, picked up from a major
orchestra that is playing a concert, the matter is purely technical . . . save where a commentator is used to
tell about the music on the program, or the instruments of the orchestra or some other pertinent sub-
ject relating to the broadcast.

Where the program is of the high symphonic type, scheduled for performance in the studio, first con-
sideration is given the conductor, and the size and personnel of the orchestra. The matter of actual
compositions to be chosen usually rests chiefly with the conductor. Exceptions come only when the
sponsor, if it be a commercial hour, or the sponsor’s representative, has some familiarity with good
music, or engages someone who knows music to co-operate with the conductor in a sort of supervising
capacity. From that point to going on the air is a pure matter of skill and rehearsing; and the extent
to which each prevails is generally the measure of the success gained. Less than two hours of re-
hearsing for a half-hour program, which should always come on the day of the broadcast, is taking
chances—even where the plavers are excellent in quality and routine.
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JOHN CHARLES THOMAS

Exclusive Representation for Radio

H. B. SCHAAD
515 Madison Avenue
New York

Telephone: Plasza 3-8094
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KILL, experience, and thorough rehearsing really are the factors which determine the character of

a broadcast. It is the degree in which all three are present that tells the story. It pertains equally to
the ensembles, small or large, for the more the menbers work together the smoother will be the result.
Good taste is another element that has a large bearing on devising and presenting a program. Nothing
seems simpler than to watch exceptional instrumentalists, singers and conductors go through an actual
broadcast. Everything moves like clock-work. The spectator may say to himself, “nothing to it,” which
is the supreme compliment he could pay the performers. But it may not have been clock-work during the
two-hour or longer rehearsal. Reshaping of certain pieces, cutting bars of music here and there, and
making changes even after the program seemed quite all right probably occurred. Yes, and repeated
playing of phrases to give the composition smoothness and polish.

In the studio performances of serious and light operas, as well as those devoted to portions of ora-
torios and other choruses, pretty much the same course is the rule. Experiments are not always dan-
gerous, hence they now and again are forthcoming. A singer with little or no radio experience may be
tried out; or some new musical effect which needs testing in an actual broadcast to appraise its worth.
So it goes with all concert brass bands, and the dance orchestras; competition keeps the leaders, and the
players, and the soloists who sing, at high tension. Keeping one’s place in radio is no sinecure for the
musician.

One leading chain, in giving figures for 1932, finds that music led with 66 per cent of all its 60,000
programs that were broadcast. Literature, drama and lectures came next, with 17 per cent. Outstand-
ing events, current news and reports totalled nearly 5 per cent, with novelty broadcasts, physical train-
ing programs, and those of religious character following in that order.

The offerings in the “literature, drama, lectures, talks, etcetera” division cover many subjects. As
in the case of music programs, they are to be found in both the sustaining and the sponsored classes,
the predominance being in the former. As is set forth later on in this section devoted to programs,
the literary program is generally a sustaining feature; and it is presented, almost without exception, by
one speaker. It can be, though it rarely is, punctuated by some bit of music to give the program variety.
The lecture—or “talk”—is usually a one-man or one-woman affair. And fifteen minutes is very seldom
exceeded in the lecture program as offered to United States listeners. The “interview” type of program
is making a bid for consideration; and it is becoming more freely used in programs where music domi-
nates—for sake of variety and the value arising from having some celebrity answer questions put by
the celebrity who either is a star on a program or who conducts the program. The quarter-hour “news
events” programs have made unique places. So have the many in which political reporters shine. Of
surpassing value are those features which present speakers whose prominence in the larger spheres
of human activity give to listeners the great men and women of nearly all nations. In the United
States, particularly, the number of broadcasts brought from foreign countries is constantly growing.

RANKING broadcasting organization brought to the radio listeners of this country 149 imported pro-
A grams during 1932 and another outstanding broadcasting company offered half that number. Twenty-
odd different countries, European and South American, and Canada and Mexico, were represented in
these international broadcasts. Switzerland led in number of programs because of the Disarmament
Conference. Other countries which figured were Argentina, Austria, Belgium, Brazil, Chile, Cuba,
Hawaii, Ireland, Japan, Manchuria, the Philippines, Poland, Sweden, Venezuela, and Yugoslavia. While
certain programs that originate in the United States are broadcast by short-wave to foreign nations, their
number is far below what the United States brings from abroad. The music program is not in such
common use for foreign broadcasts as the lecture, or large news event; and the drama not at all.

For consumption within its own borders, the various types of educational programs—sustaining
and sponsored—have gone far in the United States. And here is to be found the quarter-hour and the
half-hour period with music effectively introduced with the discussion of whatever subject is up to be
discussed. 1In its year-book for 1932 entitled “Education On The Air,”* the Institute for Education by
Radio (with headquarters at Ohio State University) presents 38 papers read at its 1932 meetings
in Columbus, and round-table discussions which followed them. Edited by Josephine H. MacLatchy,
this book presents a wealth of material touching on programs, their apparent value, and the listener

* Published by Ohio State University, Columbus, Ohio, December, 1932.
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A few of the
facts touching

the radio career

of

JESSICA DRAGONETTE w2 « story:

MUSICAL COMEDY SERIES—1926 COCA COLA SERIES
PHILCO LIGHT OPERA SERIES—1927-1930 SHAKESPEAREAN SERIES
CITIES SERVICE CONCERT SERIES—1930-1933 HOOVER CONCERT SERIES

WINNER OF THE FOLLOWING POPULARITY CONTESTS:
New York Telegram and the New York World Telegram National Popularity
Polls—1928-1933 inclusive.
American Bosch Gold Cup Award—1932.

Canadian Popularity Poll—1933.
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reaction to some of them. The divisions are called: “National Aspects,” “Broadcasting Techniques,”
“Broadcasting in Schools,” “Experimental Measures,” and “Foreign Broadcasting.”

AMONG the points stressed on programs wherein one person, or more than one, participate are those
concerning the kinds of lectures or talks; the advantages of the dialogue form, and that of the debate.
Finally comes the value of an appeal in the “delivery” and the voice quality of the speaker or speakers.
Important as the script or continuity is in any program, its presentation can either make or kill it. 1f
it be an “informal” talk, then the speaker who uses a confidential tone and manner will best hold his
auditors—always providing he uses phraseology that “sounds” well. For sentences which fit a reader’s
eye are not always readily grasped by the listener. Simple, Anglo-Saxon words, and short sentences.
are best for a radio broadcast. And words with the fewest possible sibilants are a marked aid. A
phrase used in “Education on the Air” is so descriptively vivid that it merits being quoted. It runs:
“Only in dramatic presentation does there occur a complete application of the general principle which
experts believe should rule the other methods. This principle states that the subject should be presented
in an impressionistic fashion which strikes the imagination of the listener and provokes his creative ac-
tivity.” In other words, it means that the speaker—whether he be conducting the program unaided, or
is part of it, whether in a drama-sketch or a program less involved—must paint a convincing word-
picture. The commentator on a pretentious radio feature, or narrator, must keep things alive and
moving. A “poor’’ voice, a stilted or otherwise uninteresting delivery, has a negative effect upon the
listener. There are times when some distinguished or prominent person with neither voice nor a com-
pelling radio delivery must be allowed to speak inta the microphone, but where this is not imperative
the most satisfactory results come from the speaker who “has something” and is able, to a certain ex-
tent, to “project personality’”’ over the air.

Morse Salisbury, Chief of Radio Service of the United States Department of Agriculture, sums mat-
ters up admirably in the following words: “Because he is courteous the radio speaker gives a greeting to his
hosts. He may make it formal or informal, but he at least makes his bow to the people who have in-
vited him into their homes. Then he tries to fix the attention of his listeners upon what he has to say.
He may introduce the subject with a quip or wise-crack, or an anecdote; he may start with a reference
to something that is certain to be in the foreground of the thinking of most of his listeners, and work
from that into the theme of his talk.

“After he has captured the attention of his listeners, he centers it upon the ideas or the practices
he wants to get across by the talk. In organizing his talk he bears in mind the prescription of the Ten-
nessee mountain circuit-rider who advised a recruit to the ranks of the itinerant clergy that the way to
make his sermons stick was to tell ’em what you’re going to tell ’em; tell it to ’em; and tell ’em what
you've told 'em.”

Your effective speaker, bearing in mind many things to do and not to do, never loses sight of the
fact that he is not talking to “the vast unseen audience,” as some oratorically inclined like to phrase it.
The experienced speaker knows better; he perhaps pictures himself as seated comfortably in a chair,
with one listener, or two or three at most, nearby. And if the speaker fancies himself talking “with”
his little group, rather than talking “to” them, he will have achieved something nearer to establishing
that close relationship which is a part of the secret of holding listener-attention.

THE drama program spells difficulties from the outset. Not alone because it has a cast, which for
best results should be evenly balanced and work smoothly, one individual with every other ; but because
of many other factors. There is the music to be brought in at just the right moments, to illustrate lapse
of time or for some other purpose; the various sound effects; and, lastly, the “putting over” of the action
so that the listener sees it in the words the players speak. There is only the difference, in matter of
degree, between the elaborate playlet and the simplest skit which consists mainly of passive dialogue.
Mystery drama, comedy drama, bucolic drama or what not, it all amounts to the same. Fortunate se-
lection of the players; intelligent direction; and a well timed co-ordination of every element form the
recipe for success in broadcasting anything touching a dramatization. Franklin Dunham expressed mat-
ters pithily when he wrote, in a paper for the last Institute gathering in Columbus, that “radio is for
all people, but not at the same time.”

www americanradiohistorv com


www.americanradiohistory.com

PROGRAMS

21

JUILLIARD SCHOCL OF MUSIC

JOHN ERSKINE, President

Many of the Present Students and Graduates

of the

JUILLIARD GRADUATE SCHOOL

(ERNEST HUTCHESCN, Dean)

have become well-known to radio audiences

Among them are:

VERA BRODSKY DONALD BELTZ
BEULA DUFFEY CHARLES CARLISLE
MARION CARLEY ROBERT CRAWFQORD
RUDOLF CRUEN PHILIP DUEY
FRANCES HALL EVAN EVANS
MATHILDE HARDING CATHERINE FIELD
MARY HUGGCINS INGA HILL
HANNAH KLEIN JULIA MAHONEY
HAROLD TRICCS ALMA MILSTEAD

Experienced Singers, Viclinists, Pianists, ‘Cellists, as well as varicus ccmbinaticns of

instruments cr vcices are available for radio engagements.

careful and interested attenticn to inquiries.

Singers  (Continued)

LANCELOT ROSS
FLOYD WORTHINCTON !

Violinists

NICOLAI BEREZOWSKY
ALEXANDER CORES
HARRY KATZMAN

INEZ LAURITANO
JULIUS RISMAN

We are prepared to give

JUILLIARD GRADUATE SCHOOL

ERNEST HUTCHESON,

Dean

OSCAR WACNER, Assistant Dean

130 Claremont Avenue

New Yerk, N. Y
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C. L. Menser, also in a paper he read at the latest Institute meeting in Columbus, states: “You
may throw out all your scenes and dispense with the orchestra and the stage properties; you may even
dispense with the play itself as a written document and still have intensive drama if you have good
actors.” This authority agrees with others that the drama best suited to radio is the type that calls for
a small cast, thus making it easy to handle, and that has no stage business that is not definitely planted
in the lines. Where a lone character moves from one part of the stage to another without speaking, that
scene cannot be conveyed to the listener save through a narrator.

Preparing for any of the foregoing programs is of course a clear enough affair to the experienced.
The procedure differs only when it becomes a matter of individual preference. Whether it be a ff-
teen-minute talk, a news-event period, one of those comic-strip affairs, or a bit of entertainment for
children, the main object is to put on “a show.” FEven the more successful educational program-makers
advocate that. When it comes to a vaudeville or kindred type of show for radio, with a Broadway person-
ality, the task becomes more complicated. Save in very rare instances, everything is done from manu-
script. That is to say, the lines are read from typed scripts. The extemporaneous speakers are few and far
between. Broadcast station managements nearly always insist on having a copy of what is to be said sub-
mitted before it is passed on to the listener.

The broadcasts of sports or other news events are on both sustaining and sponsored hours.  The
travelogue, the beauty and household and health talks are only a few of the many other subjects that
lend themselves to radio effectiveness. Politics, the sciences, civics, art, and pretty much everything else
under the sun is being broadcast these' days. More time and thought, too, are being expended on re-
hearsals and actual presentation.

Dramatizations such as “The March of Time” keep everyone from production director to the least
important member of the cast at high nervous tension. The situation is analagous to a perform-
ance in the theatre or opera house, or to a metropolitan newspaper getting its most important edition
to press. For radio is, after all, a combination of them all. Its technique very often calls for the
very same kind of news and editorial judgment which is imperative in the Fourth Estate. Some per-
sons even go so far as to predict that radio must ultimately be tightly joined with the press.

Now that the “informative” program is gaining wider acceptance and support, renewed endeavors
are being focused upon whatever can be brought advantageously into radio’s realm. Exploring con-
stantly, radio seeks the new and unusual as well as that which trial has proved it should use.

VERY broadcasting station, under the operating method which prevails in the United States, has a
E certain amount of “time on the air” which is available at whatever rates that station’s management
sees fit to establish. It is the revenue from the disposal of such “air time” which keeps that station
going; which makes it possible for the presentation of so much that is desirable in the way of recrea-
tional and educational programs, for which the listening public pays nothing. Great symphony or-
chestras led by illustrious conductors, performances of the New York Metropolitan Opera Company
in which internationally-famous singers participate, and messages from world rulers and leaders in every
field of human activity are placed at the disposal of all who have receiving-sets—at the expense of the
larger broadcasting organizations, through what is known as the “sustaining feature.”

How much is connoted in that phrase, “sustaining feature?” It may be, as happened in 1932,
addresses by the President of the United States; an impressive message from His Holiness Pope Pius
XI. Or talks by Guglielmo Marconi, the Prince of Wales, President Hindenburg of Germany, the
late President Coolidge, King Albert of Belgium, a description by William Beebe of what he saw more
than two thousand feet down in the sea and Professor Auguste Piccard’s thrilling account of his ex-
periences in his record-making balloon ascension of ten miles into the stratosphere,

Not all of the 610 radio stations which were reported by the Federal Radio Commission as operat-
ing on January 1, 1933, had all the choice sustaining programs of 1932. Very few of the truly “big”
events, however, failed to make connections with the majority of those who cared to make use of the 17,-
000,000 receiving-sets. The ultra-short-wave brought from Geneva reports of the doings of the Dis-
armament Conference there, and addresses by many eminent statesmen. And when an entire nation was
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G O

EUGENE

O S S EN S

CONDUCTOR

CINCINNATI SYMPHONY ORCHESTRA ) CINCINNATI MAY FESTIVAL

MR. GOOSSENS prepared
and conducted the program
of the five winning com-
positions in the 1932 prize
contest of the National
Broadcasting Company,
which was broadcast over a
nation-wide network on

two separate occasions.

Division of

Management

CONCERT MANAGEMENT ARTHUR JUDSON, INC.
Columbia Concerts Corporation of Columbia Broadcasting System, Inc.
113 WEST 57th STREET NEW YORK, N. Y.
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plunged into heart-tugging sympathy with Colonel Lindbergh and Mrs. Lindbergh over the kidnap-
ping of their baby, it was the sustaining hours that kept the people informed of everything it was felt
they should know—in a manner which the slower speed and less advantageous resources of the daily
newspapers could not supply.

When a great musician and a symphony orchestra devote the effort and time to reach millions of
school children, in the manner of Walter Damrosch, it means that somebody has to assume that expense.
And also the expense of the preparatory printed programs which go to the thousands of schools. That
feature was a sustaining feature. So was the American School of the Air. So was the feature broad-
cast from Ann Arbor which enabled Joseph E. Maddy to achieve astonishing results in teaching abso-
lute beginners the fundamentals in learning to play various music instruments.

Impressive enough to make the least radio-minded persons applaud is the 1932 sustaining-program
record of the two largest network organizations. It is regretted that the records of all radio stations
which made noteworthy contributions is not available for presentation in these pages. What is avail-
able, however, is enough to show the scope and the extent of much of the best sustaining features by
the above mentioned broadcasting companies, and it is presented in the section immediately following.
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OUTSTANDING

SUSTAINING FEATURES

It is the aim to give in this section only a bricf summary of the principal sustaining network
Supplementary data covering special broadcasts and fuller de-
tails of subjects and speakers on the following 1932 programs will be found in the Appendix.

features on regular schedules.

COLUMBIA BROADCASTING SYSTEM

MUSIC

New York Philharmonic-Symphony
Orchestra: 30 broadcasts of regu-
lar concerts in the Sunday after-
noon series, from Carnegie Hall
and the Metropolitan Opera House,
with program comment by Olin
Downes.

Philadelphia Orchestra: Under the
direction of Leopold Stokowski. 7
broadcasts of Friday afternoon
subscription concerts, 2:30—4 p.m,
E.S.T., from Philadelphia.

New York Philharmonic-Symphony
Children’s Concerts: TUnder the
direction of Ernest Schelling.
Twelve broadcasts of the Saturday
morning Children’s Concerts, from
Carnegie Hall.

Stadium Concerts: 16 broadcasts of
the New York Philharmonic-Sym-
phony Society summer series of
open-air concerts, from Lewisohn
Stadium, New York.

Curtis Symphony Orchestra: 21
three-quarter hour broadcasts of
the Curtis Institute of Music Sym-
phony  Orchestra, Philadelphia,
with artist-student soloists, on
Tuesdays at 4:15 p.m., ES.T.

Howard Barlow and the Columbia
Symphony Orchestra: 223 broad-
casts (total of 11134 hours) of
half-hour and quarter-hour pro-
grams of symphonic music.

Ernest Hutcheson: Piano soloist
with Howard Barlow’s Concert Or-
chestra on Sunday evenings. 36
half-hour broadcasts.

Sylvia Sapira: Pianist, in the com-
plete series of Bach’s “The Well-
tempered Clavichord,” on Monday
afternoons at 2:15 pm, E.S.T.

American School of the Awr Music
Programs: Music programs and
stories for primary grades, every
other Thursday at 2:30 p.m.,, E.S.T.
Under the supervision of Dorothy
Gordon, interpreter of child songs.
11 broadcasts in the 1932-33 series
(Oct. 27-Apr. 6).

Around the World in Music:
programs for intermediate grades,
every other Thursday at 2:30 p.m.,
E.S.T. (alternating with above pro-
grams). Under the supervision of
Dorothy Gordon. 11 broadcasts in
the 1932-33 series (Nov. 3—Apr.
13).

Cathedral Hour: Cathedral Choir
and soloists, direction Channon
Collinge. Weekly broadcasts of
one hour each throughout 1932, on
Sunday afternoons.

Salt Lake City Tabernacle Choir and
Organ: Half-hour programs on
Sundays at noon, E.S.T.

Band music: Army Band (82 broad-
casts), Navy Band (102 broad-
casts) and Marine Band (33 broad-
casts).

Minneapolis  Symphony Orchestra:
Occasional concerts, under the di-
rection of Eugene Ormandy, broad-
cast from Minneapolis.

Women's College Glee Clubs: Series
of 7 quarter-hour broadcasts, Feb.
1-Mar. 21, presenting the glee clubs
of 7 women’s colleges: Wellesley,
Barnard, Radcliffe, Vassar, Mount
Holyoke, Bryn Mawr, Smith.

DRAMA

Columbia Dramatic Laboratory: 7
half-hour broadcasts of dramatic
presentations.

Amnterican School of the Aiwr: History
dramas; geography dramas; litera-
ture dramas. See American School
of the Air detailed listing under
HUMANITIES, below.

Arabesque: Drama with music.

Half-hour programs weekly.

HUMANITIES

America’s Grub Street Speaks: Lit-
erary personalities interviewed or
introduced by Thomas L. Stix.
Series of 6 broadcasts, Nov. 13—
Dec. 18, at 6 pm., ES.T,

[25]
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American Museum of Natural His-
tory: Series of 21 quarter-hour
broadcasts by members of the
Museum staff, beginning Oct. 27.
Every Thursday at 2:15 p.m.

American School of the Air: Series
of 111 educational broadcasts,
1932-33 series Mondays to Fridays
inclusive, Oct. 24-Apr. 13. General
staff : Don Clark, continuity editor;
Edwin Morse, dramatic director;
Channon Collinge, music director;
Julius Mattfeld, director Library
Division ; Emery Deutsch and Vin-
cent Sorey, orchestra directors.
Programs arranged in the follow-
ing classifications:

History dramas (Mon.)—For
upper grades and high schools.
Grouped in three periods: The An-
cient World, the Medieval World,

and the Modern Nations. Scripts
by Geoffrey Household.
Geography dramas (Tues.)—

For intermediate and upper grades.
Presenting in dramatic form in-
formation about the peoples, prod-
ucts, climates and customs of the
various countries. Scripts by Tohn
C. Maish. Incidental music, char-
acteristic of the countries, and for
the major countries a full program
of music presented by the Colum-
bia Symphony Orchestra.
Literature dramas (Wed.)—For
intermediate and upper grades and
high schools (alternating). Jan
Schimek, literary research director.
Music programs (Thurs.)—Two
series. See listing above under
MUSIC.
Stories  for primary grades
(Thurs.)—Helen Albert, narrator.
Stories of Youth and Power
(Thurs.)—Conducted by Hughes
Mearns, chairman of the Depart-
ment of Creative Education, New
York University.

Elementary ~Science broadcasts
(Fri.)—For intermediate grades.
Scripts by Gaylord Johnson.

Current Events (Fri.)—For up-
per grades and high schools. “His-
tory in the Making,” Dr. Charles
Fleischer interpreting the news of
the day.
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Poet’s Gold: Poetic readings by
David Ross with musical back-
ground by Emery Deutsch’s Or-
chestra. 21 quarter-hour broad-
casts.

RELIGIOUS ACTIVITIES

Church of the Air: Two series of
half-hour broadcasts, weekly
throughout 1932, except during
June, July and August.

Protestant Series, 10-10:30 a.m,,
E.S.T.—Sneakers, in the order of
appearance: Dr., Allan K. Chalmers
(Congregational), New York; Rev.
Donald Grey Barnhouse (Presby—
terian), Philadelphia; Rt. Rev.
George Craig Stewart, Bishop of
Chicago (Episcopal); Dr. Freder-
ick Brown Harris (Methodist),
Pittsburgh; Rev. Charles Gilky
(Baptist), Chicago; Dr. Jay T.
Stocking  (Congregational), St
Louis; Rev. Gerhard E. Lenski
(Lutheran), Washington, D. C.;
Dr. S. N. Hutchinson (Presby-
terian), Pittsburgh; Rt. Rev. Wil-
liam Scarlett (Episcopal), Bishop
of St. Louis; Rev. Ralph W. Sock-
man (Methodist), New York; Dr.
Frederic E. Taylor (Baptist), In-
dianapolis; Rev. Allen A. Stockdale
(Congregational), New York; Dr.
R. E. Tullosa (Lutheran), Spring-
field, Ohio; Rev. William H. Bod-
dy (Presbyterian), Chicago; Rev.
Charles R. Graves (Unitarian Con-
gregational), Hartford; Dr. Frank
Kingdon (Methodist), East Or-
ange, N. J.; Dr. J. H. Franklin
(Baptist), New York; Rev. Ed-
ward C. Cross (Congregational),
Richmond Hill, N. Y.; Dr. O, C.
Kreinheder (Lutheran), Valpa-
raiso, Ind.; Rt. Rev. Warren L.
Rogers  (Episcopal), Cleveland;
Dr. T. Guthrie Speers (Presby-
terian), Baltimore; Dr. Bernard
C. Clausen (Baptist), Syracuse;
Rt. Rev. Henry K. Sherrill (Epis-
copal), Bishop of Massachusetts;
Rev. Wilbour E. Saunders (Bap-
tist), Brooklyn; Dr. Frederick
Brown Harris (Methodist), Wash-
ington, D. C.; Rev. William P.
Merrill (Presbyterian), New
York; Dr. Allan Knight Chalmers
(Broadway Tabernacle Church),
New York; Rev. E. P. Pfatteicher
(Lutheran), Philadelphia; Rt. Rev.
Herman Page (Episcopal), Bishop
of Michigan- Rev. Gove G. John-
son (Baptist), Washington, D. C.;
Dr. Albert E. Day (Methodist),
Pittsburgh; Rev. Warren W. Pick-
ett (Congregational), Detroit; Dr.
TJoseph H. Miers (Presbyterian),
Washington, D. C.; Rt. Rev.
Charles E. Woodcock (Eplscopal)
Louisville; Rev. J. A. O. Stub
(Lutheran) Minneapolis; Rev.
Stanley B, Hazzard (Baptist),
New York; Rev. Russell H. Staf-
ford (Congregational), Boston;
Most Rev. James de Wolf Perry

(Episcopal), Bishop of Rhode
Island, Providence.
Catholic and Jewish Series,

speakers on alternating Sundays,
2:30-3 p.m,,

Catholic speakers: Rev. Joseph
A. Daly, New York; Rev. Coleman

Nevils, Washington, D. C.; Rev.
John J. McCreary, New York; Rt.
Rev. Msgr. John P. Chidwick, New
Rochelle; Bishop John F. Noll, Ft.
Wayne, Ind.; Most Rev. Samuel A
Stritch, Archbishop of Milwaukee;
Rev. Father Wm. J. Lallou, Over-
brook, Pa.; Most Rev. John Greg-
ory Murray, Archbishop of St.
Paul; Rev. Father Wm. A. Kane,
Youngstown, Ohio; The Rt. Rev.
Msgr. Michael J. Splaine, Brook-
line; Right Rev. Msgr. James H.
Ryan, Washington, D. C.; Most
Rev. E. F. Gibbons, Bishop of Al-
bany; Rev. Charles A. Hart, Wash-
ington, D. C.; William Cardinal
O’Connell, Boston; Archbishop
John J. Glennon, St. Louis; Arch-
bishop Mitty, Washington, D. C.;
Rev. Eugene Callahan, New York;
Most Rev. William Turner, Bishop
of Buffalo.

Jewish speakers: Rabbi Nathan
Stern, New York; Dr. Daniel de
Sola Poo New York Rabbi Louis
L. Mann, Chicago; Rabbi Julius

Gordon, St. Louis; Rabbi Leo
Franklin, Detroit; Rabbi Louis
Wolsey, Philadelphia; Rabbi Wil-

liam Rosenau, Baltimore; Dr.
Morris S. Lazaron, Baltimore; Dr.
Jonah B. Wise, New York; Dr.
Louis J. Newman, New York; Dr.
William H. Fineshriber, Philadel-
phia; Dr. Solomon B. Freehof,
Chicago.

Miscellaneous speakers: (Mor-
mon) Dr. Heber C. Grant, Salt
Lake City; Roscoe A. Grover,
Brooklyn; (Christian Science) Mr.
Orwell Bradley Towne, New York;
Mr. Adair Hickman, New York;
(Reform) Dr. Charles A. Schaef-
fer, Philadelphia; (Disciples of
Christ) Dr. Finnis Idleman, New
York.

Morning Devotions: Daily 15-minute
period conducted by the Evangelis-
tic Committee of New York.

Special Lenten Services: 5 quarter-
hour broadcasts, 12:45-1 p.m., Feb.
25-Mar. 24. Speakers: Rt. Rev. Wil-
liam T. Manning; Rev. Frederic
S. Fleming; Rev. H. Percy Silver;
Rt. Rev. Charles K. Gilbert; Rev.
L. Ernest Sunderland; special
music.

~SOCIAL SCIENCE

National Advisory Council on Radio
wm  Education: Two series of 10
broadcasts each on “Labor and the
Nation,” given with the co-opera-
tion of the American Federation of
Labor and the Workers Education
Bureau of America. Presented on
successive Sundays, 1-1:30 p.m,,
May 1-Tuly 3 and Sept 4-Nov. 6,
with officers and representatives of
various labor associations and trade
unions as speakers.

A series of 8 broadcasts on “Vo-
cational Guidance,” given in co-
operation with the National Voca-
tional Guidance Association on
Sundays, 7-7:30 p.m., Feb. 18-Apr.
24. Lectures and dramatizations.

For details of speakers and sub-
jects of all three series, see Appen-
dix.
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Public Affairs Institute: Discussions
of national and international af-
fairs by prominent public leaders.
Half-hour broadcasts every Satur-
day evening. For complete list of
subjects and speakers, see Appendix.

National Student Federation: Series
of 16 half-hour broadcasts, Jan. 4-
June 9, and 11 quarter-hour broad-
casts Oct. 3-Dec. 12, covering dis-
cussions of current political, eco-
nomic and moral problems by lead-
ing authorities. For complete list
of subjects and speakers, see Ap-
pendix.

Science Service: Weekly series of
broadcasts covermg various fields
of scientific investigation, on Fri-
day afternoons throughout the
year. For complete list of subjects
and speakers, see Appendix.

Pubiic Affawrs: Current affairs—
government, industry, finance, un-
employment relief, etc. For com-
plete details of dates, subjects and
speakers, see Appendix.

The World’s Business: Weekly 15-
minute talks by Dr. Julius Klein,
Assistant Director, Department of
Commerce, Washington, D. C.

The Political Situation in Washing-
ton Tonight: Weekly 15-minute
talks by Frederic William Wile,
political analyst.

Kaltenborn Edits the News: Weekly
talks on current events by H. V.
Kaltenborn.

Behind the News:
by Edwin C. Hill.

New York Academy of Medicine: 30
quarter-hour programs presenting
prominent doctors and surgeons in
talks on health, the care of the
body, and dangerous diseases.

New York Medical Society: 18
quarter-hour broadcasts on the
subject of health and the care of
the body.

National Tuberculosis Association: 6
quarter-hour broadcasts.

News reported

Medical Information Series: Talks
by leading doctors on health and
disease presented under the aus-
pices of the Medical Information
Bureau.

Wingate Memorial Lectures: Week-
ly quarter-hour broadcasts, Jan. 9-
Apr. 30, on athletics, under the
auspices of the Public Schools Ath-
letic League,

Miscellaneous educational broadcasts:
Also presented more or less regu-
larly, though in no scheduled series,
have been: Programs by the Na-
tional Education Association, Na-
tional Council of Women, National
Association of Business and Pro-
fessional Women’s Clubs, The
Y. M. C. A,, Boy Scouts, American
Red Cross, Poetry Week Fellow-
ship, Annual Convention of Re-
ligious and Educational Associa-
tions, Sir Wilfred Grenfell’s Lab-
rador Mission, programs on Busi-
ness Administration, City Manage-
ment, the Prevention of Narcotic
Addiction, and others of a socio-
logical nature.
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NATIONAL BROADCASTING COMPANY

MUSIC

The NBC Music Appreciation Hour:
Conducted by Walter Damrosch. A
series of weekly symphonic con-
certs, with explanatory comment,
for the schools and colleges and
music clubs.

Metropolitan Opera Company: Broad-
casts of opera from the stage of
the Metropolitan Opera House,
with explanatory comment by Mil-
ton J. Cross.

National Grand Opera: Presentations
of grand operas in condensed ver-
sions, by the NBC artists and con-
cert orchestra under the direction
of Cesare Sodero.

National Light Opera: Presentations
of the more famous light operas
in condensed versions, by NBC
artists and concert orchestra, un-
der the direction of Cesare Sodero.

Other Opera Broadcasts: Chicago
Civic Opera (1931-32 season) ; San
Francisco Opera; rebroadcasts of
several European productions.

NBC Symphonic Hour: Conducted
on Sunday afternoons })y.V\’aIter
Damrosch, during the Spring sea-
son.

Symphony for the Masses: Sunday
afternoon series under the direc-
tion of Erno Rapee.

National High School OQOrchestra:
Broadcasts under the direction of
Dr. Joseph Maddy, on Sunday eve-
nings during July and August from
the National High School Orches-
tra and Band Camp at Interlochen,
Mich.

Other Symphonic Music: Regular
series of broadcasts by the Cleve-
land Orchestra; Rochester Philhar-
monic; Rochester Civic Orchestra;
Eastman School Symphony; Bos-
ton Symphony Orchestra (“Pop”
Concerts under Arthur Fiedler and
regular series under Serge Koussc-
vitzky which was inaugurated only
the last day of 1932); San Fran-
cisco Symphony; New York Or-
chestra; Chautauqua Symphony.

Chamber Music: Library of Con-
gress Musicales; Eastman School
Chamber Concerts; Gordon String
Quartet series; Musical Art String
Quartet series; weekly sonata re-
citals by Messrs. Stopak and
Honti; Rice String Quartet weekly
programs; sonata recitals by Ar-
cadie Birkenholz and Mathilde
Harding; La Salle String Quartet
in “The Melody Hour”; sonata re-
citals by Charles Gilbert Spross and
Edward Rice; and chamber music
compositions featured in the three
series of programs: “Morning Mu-
sicale,” “Little Musicale,” and “On
Wings of Song.”

Westminster Choir: Directed by
John Finley Williamson, bringing
to light the renaissance of choral

music which has come about in our
country since the World War.

Other Choral Music: Chicago A
Cappella Choir, under the direction
of Noble Cain in weekly programs ;
Salon Singers; Morning Glee Club.

Our American Music: Conducted by
John Tasker Howard, author and
music critic, taking the develop-
ment of American music through
the various periods of history.

Music Treasure Box: Weekly series
illustrative of and commenting on
the best recorded music. Conducted
by Pierre Key, with guest celebri-
ties.

DRAMA

The Radio Guild: Under the direc-
tion of Vernon Radcliffe. A series
of plays selected from high school
and college reading lists, presented
weekly by the NBC Radio Guild.

HUMANITIES

The Magic of Speech: Conducted by
Vida Ravenscroft Sutton. A pro-
gram of instruction to promote
good diction.

Spotlights in Drama and Literature:
Conducted by Montrose Moses,
literary critic. Discussions of cur-
rent plays and books with interest-
ing personalities as guest speakers.

Books, Authors and Characters:
Thomas L. Stix interviewing cur-
rent authors and playwrights.

Art  Appreciation: Arranged by
Francis Healey, director of the
Midtown Galleries. This series of
talks by leading authorities to
stimulate interest in art.

RELIGIOUS ACTIVITIES
ProTESTANT
The Hour of Worship: Dr. S. Parkes
Cadman officiating. Series of Sun-

day afternoon half-hour programs
to Apr. 30.

National Youth Conference: Under
the direction of Dr. Daniel A.
Poling. Half-hour programs on
Sunday afternoons to Apr. 30.

National Vespers: Dr. Harry Emer-
son Fosdick officiating. Half-hour
programs, Sundays at 5 p.m., to
Apr. 30.

National Sunday Forum: Hali-hour
programs on Sunday afternoons.
Dr. Ralph W. Sockman officiating,
May 1-July 31; Dr. Frederick H.
Knubel and Dr. Paul Scherer offi-
ciating, Aug. 1-Oct. 31.

Friendly Hour: Dr. J. Stanley Dur-
kee officiating.  Half-hour pro-
grams on Sunday afternoons, May
1-July 31.

Sabbath Reveries: Dr. Charles L.
Goodell officiating. Half-hour pro-
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grams on Sunday afternoons, May
1-July 31.

High Lights of the Bible: Dr. Fred-
erick K. Stamm officiating. Half-
hour programs on Sunday after-
noons, Aug. 1-Oct. 31.

The World of Religion: Dr. Stanley
High officiating.  Half-hour pro-
grams on Sunday afternoons, Aug.
1-Oct. 31.

Morning Devotions: Early morning
feature, daily except Sunday
throughout the year.

Midweek Hymn Sing: Every Tues-
day evening, throughout the year.

Old Songs of the Church: Every
Thursday evening throughout the
year.

CATHOLIC

The Catholic Hour: Hali-hour
weekly, on Sunday evenings. A
15-minute address by a member of
the Catholic clergy; a question and
answer period in charge of Rev.
Dr. Joseph A. Daly, New York,
and Rev. Michael J. Larkin, New
Rpche_lle, N. Y.; music under the
direction of Rev. William J. Finn,
director of the Paulist Choristers.
Speakers, with the number of ad-
dresses given by each: Rev. Fulton
J. Sheen, Washington, D. C. (13);
Very Rev. Ignatius Smith, Wash-
ington, D. C. (6); Rev. Edward
Lodge Curran, Brooklyn (9); His
Eminence William Cardinal O’Con-
nell, Archbishop of Boston (1);
Rev. Edgar Schmiedeler, Washing-
ton, D. C. (2); Rev. Joseph A.
Daly, New York (4); Rev. Jones
I. Corrigan, Boston (9); Rev.
James M. Gillis, New York (8).

SOCIAL SCIENCE

National Advisory Council on Radio
in Education: A series of thirty
lectures on “Aspects of the Present
Depression” and thirtv lectures on
“Psychology Today,” given by out-
standing economists and educators.
For details of subjects and speak-
ers, sce Appendix,

The Economic World Todav: A
series of weekly lectures prepared
under the auspices of the Brook-
ings Institute, and in co-operation
with the National Advisory Coun-
cil on Radio in Education. War
debts, unemployment relief, tax-
ation, the gold standard, agricul-
tural relief, over-production, and
tariff policy are among the subjects
covered by the economics program.

For details of subjects and
speakers, see Appendix.

America at Work: A series of week-
ly programs designed to present a
cross-section of American indus-
try and acquaint the country at
large with business activity through-
out the nation. For details of sub-
jects and speakers, see Appendix.

You and Your Government: A series
of lectures presented by the Com-
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mittee on Civic Education by Ra-
dio, of the National Advisory
Council on Radio in Education,
and the American Political Science
Association in co-operation with
the National League of Women
Voters. The speakers, outstanding
political economists, set forth the
theory and practice of government
irrespective of party, argument, or
political creed, aiming to stimulate
the average citizen to a personal
interest in the operation of his gov-

ernment, by emphasizing the sig-.

nificance of his participation in
civic affairs. For details of su_b-
jecs and speakers, sec Appendix.

International Radio Forum: Ar-
ranged by committees of prominent
personalities under the chairman-
ship of Ira Nelson Morris. A
regular exchange of talks, non-po-
litical and non-commercial, berween
countries to bring a wider knowl-
edge of America to Europe and
Europe to America, and to “stimu-
late intelligent public thinking, on
a wide range of subjects in both
continents.” For details of sub-
jects and speakers, see Appendix.

National Radio Forum: A series of
weekly programs originated by
Oliver Owen Kuhn, Editor of the
Washington Star, to present dis-
cussions of current national and
international critical problems by
various prominent Democratic and
Republican leaders in national af-
fairs. For details of subjects and
speakers, sce Appendix.

Our American Schools. Under the
supervision of Miss Florence Hale.
A ‘series of weekly programs deal-
ing with the problems confronting
schools and universities from the
point of view of the educator and
the student. These talks better ac-
quaint the public with what the
school system is trying to accom-
plish, and how parents can assist.
For details of subjects and speak-
ers, see Apendix.

National Farm and Home Hour:
Under the auspices of the U. S.
Department of Agriculture and the
NBC. A daily program to present
to the farmer and the general pub-
lic problems of national and inter-
national agricultural economics. It
consists of twenty minutes of talks
and discussions of specific farm

problems and home economics; a
five minute digest of current news;
five minutes of market reports;
and thirty minutes of music.

Farm Forum: A second farm pro-
gram started to allow The Board of
Trade, and similar organizations,
whose ideas are in variance with
Farm and Home Hour co-oper-
ators, to carry their cases to the
public.

Our Government: Conducted by
David Lawrence, Editor of the
United States Daily. A weekly re-
port of government activities.

Back of the News in Washington:
Conducted by William Hard, po-
litical observer and correspondent.
Weckly digest of the political news
in Washington.

IVorld Today: A weckly review by
James G. McDonald of world
events, stressing their influenice on
the world at large. See Appendix

Back of the News of the World:
William Hard in a daily resume of
the events taking place at the Dis-
armament Conference at Geneva,
Switzerland.

Current Evcnts: News of the - day
of special interest to women, in-
terpreted by Anne Hard, Washing-
ton, D. C. Daily morning pro-
gramis,

American Taxpaver's League: Under
the auspices of the American Tax-
payer’s League. A series of talks
on all angles of taxation, intended
to clarify the basis of taxation to
the layman, and arouse interest in
the public mind so that the average
person will become tax conscious.
For details of subjects and speak-
ers, sec Appendix.

Voter's Service: Under the auspices
of the National League of Women
Voters. Outstanding authorities on
national affairs presenting informa-
tion and guidance for the voter.
For details of subjects and speak-
crs, sec Appendix.

Lazws That Safeguard Society: Con-
ducted by Decan Gleason L. Archer.
An extremely human and non-tech-
nical presentation of laws that pro-
teet the home and safeguard the
individual.
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Our Vanishing Freedom: Conducted
by Merle Thorpe, Editor of “The
Nation’s Business.” A weekly di-
gest of current business affairs.

National Economy League: Semi-
weekly talks under the auspices of
the National Economy League, ex-
plaining reduction of public ex-
penditures by scientific ¢fficiency
measures.

National Trade Revival Campaign:
A scries sponsored by The Amer-
ican Legion. For dctails of sub-
jects and speakers, see Appendix.

I"oman’s Radio Review: Half-hour
program of music and a brief talk
by a guest speaker, presented by
Claudine Macdonald, director.
Guest speakers represent educators,
novelists, composers, social work-
ers, home economics authorities,
etc, who are leaders in a variety
of ficlds here and abroad.

The Real George i ashington: A
daily series of brief, intimate pic-
tures of George Washington, by
Charles Colfax Long, authority on
Washington.

Control of Crime: A series of talks
by outstanding lawyers and crimi-
nal authorities on the methods, de-
ficiencies. improvements, and prob-
lems of the control of crime in this
country under the auspices of the
Criminal Law Section of the
American Bar Association.

Your Child: Under the auspices of
the Children's Bureau, Department
of Labor. A series of talks by
Dr. Katherine Lenroot on child
care and training from scientific,
psychological, and human angles.
See Appendix for list of subjects
covered.

Health Talks: Under the auspices of
the New York Tuberculosis and
Heaith Association. Weekly talks
on various phases of disease by
leading physicians and surgeons.

Forcign Policy Association Lunch-
eons: Addresses delivered at the
semi-monthly  luncheons  of the
Foreign Policy Association. The
speakers are distinguished political
economists on subjects of interna-
tional interest.
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Programs--continued

COMMERCIAL

HE “commercial” or “sponsored” program holds an all-important place in radio.

BROADCASTS

Since the hours

from 6 p. m. to midnight command the greatest number of listeners, it is this period which finds
chief favor among those who purchase time on the air to promote or to sell whatever it is desired to

promote or sell.

Certain morning hours fit into the program-plans of some advertisers; more so, up to

now, than do afternoon hours. But the evening hours from 6 o’clock to 10, or even 10:30 and 11, are

the hours when most persons are radio-conscious.

Investigations, surveys, and the like have prompted many of those responsible for those surveys to

point out specific days of the week as holding some
time-length of a program (often without taking into
which those concerned in and connected with radio
beyond these widely discussed matters stand the two
be, and who the most desirable persons are to appear
the broadcasts are to be ‘“personal,” over a single

advantage over other days of the week. And the
consideration its character) also is a subject on
broadcasting continually disagree. But above and
most discussed of all, viz.: what the program shall
on it. They take precedence even over whether
station or network, or through the steadily growing

medium of electrical transcription, wherein disc-recordings are made for mechanical broadcast pur-
poses from whatever station or stations it is the intention to use.

Since radio-broadcasting embodies in marked degree the element of entertainment, it can readily
be seen how much latitude can exist for differencesof opinion. Inasmuch as making “programs” and
selecting ‘“‘talent” are far removed from being exact sciences, it is only natural to find those differences
of opinion based chiefly on personal taste. Fven among the most experienced and successful makers of
radio programs these differences of opinion prevail. [t is therefore obvious that superiority in radio pro-
gram-making, preparing it for, and presenting it on, the air finally resolves itself into individual ability.

Precisely what the newest trend in commercial programs is to be—if one does come-—would appear
to be a guessing matter, along with queries touching what Fate may have in store for those types of pro-
grams outstandingly popular at the beginning of 1933. Because of all this it may be pertinent to set
down the various ways in which commercial programs come into being, and the essentials that are en-
listing the consideration of the more discerning.

Generally, though not always, the decision of an advertiser to go on the air is made before the mat-
ter of a program plan is thought of. It is also true however, that a program-idea may be the motivat-
ing element,

Where the decision is reached to use radio, there usually follows—though not invariably in the or-
der set forth—a procedure more or less after the following.

1. What seems needed in the way of a radio campaign to accomplish what is sought: (a) Whether
to promote sales, (b) or to make the campaign institutional—or both.

2. Whether or not it is to be a campaign to supplement black and white advertising; whether de-
signed to increase sales in all territories, or particular territories where sales are below quotas; whether
it 1s to prepare for selling a product not yet offered in a territory or territories.

3. When the radio advertising campaigning is needed, and the number of weeks it seems best to
run usually comes next.

4. Then an advertiser may consider whether circumstances appear to demand one program of me-
dium length a week, or two such programs; or a briefer program three or more times each week. He
may even consider using simultaneously the two kinds (as has been done).

[29]
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Decision on the above points usually prompts those immediately concerned to take the next steps,
very much in this wise:

A. To select the program-plan. If it be a very large campaign, it may call for as much as a quar-
ter-hour program six days a week, with a half-hour, or even a full-hour, figuring as a separate feature.
Generally, the program-plan carries with it consideration of the chief participant or participating-unit,
though not always. Sometimes the “talent” is figured right down to the last performer.

B. To determine whether it be a personal broadcast over a single station or network, or an elec-
trical transcription ‘“spot” broadcast campaign, sometimes follows, and sometimes precedes, choosing
a program and talent. Thereafter comes the selection of stations.

Since there is no cut-and-dried way of going on the air, the various methods employed are many.
Take the program-idea itself, which so often starts matters going. It may be created in the mind of
the advertiser or within his organization, or within the organization of the client’s advertising agency.
An acceptable program-idea also may be brought direct to the advertiser by an outsider, where it is not
offered first to his agency. Finally, a program-idea can come from a radio station or network, or from
a radio-servicing organization, or an individual radio counsel.

HEN there is the matter of the audition, for which much time and money is expended in the course

of every year. If “seeing is believing” then assuredly can the advertiser acquire a more definite un-
derstanding of what a program will sound like if he has an opportunity to hear it. He may even be keen
for the program-idea, yet feel that changes in the personnel of those appearing on the program audi-
tion can give him just what he seeks. Since it requires a thorough understanding of entertainment
values to enable one to “mentally hear” what is explained by word of mouth, or on paper, the audition
serves a helpful purpose. The exceptions are those wherein some distinguished artist or organization
figures; or some “star” in the popular entertainment field; or it is planned to present a condensed version
of some successful play. There may also be other exceptions where no audition is called for—all depend-
ing on the subject material, who is to participate in it, and who will direct it.

This last brings up a highly important factor, which can easily add to or detract from the effective-
ness of the broadcasts. It is the preparation each program receives. Able and conscientious makers
and producers of radio programs stress the importance of thorough preparation. And not in its re-
hearsing alone, imperative though that is if the broadcast is to be smooth, well knit, and is to offer the
best possible presentation to the listeners. The care given to preparing everything that should go into
the actual performance, and its detailed completeness, are held by competent judges to be leading fac-
tors in the results from the broadcast.

There are two ways of putting on radio programs. The first is the hurried, last-minute, “that’ll
be all right” method which leaves so much to chance. Hastily written scripts, too-brief rehearsals, and
then trusting to the experience and skill of the talent which interprets the program, are held to be
sources of danger. There are instances of hastily made radio broadcasts, with ad-libbing freely used,
which have hit the bull’s-eye, but careful producers avoid them. Since the sponsored broadcast is one
for deliberate and fully calculated procedure, the more experienced radio advertisers are showing a
growing dislike for anything that smacks of the superficial. Taking infinite pains and all the time nec-
essary are slogans they and those in charge of their radio broadcasting are more and more coming to
insist upon. For, as certain of the more conservative program-makers and producers have pointed out,
the very nature of radio tends to encourage speed, spontaneity, and much else of an allied character.
When planned, and if they belong, their use is fitting; but to utilize them on the spur of the moment is

looked upon as only for the large news event, such as an inauguration, foot-ball game or other kindred
affair.

In the section immediately following will be found an extensive array of commercial programs broad-
cast on networks during 1932. They are given in detail with respect to entertainment idea, talent and
all else that is essential to the broadcast.
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Advertisers on the Air

][ N the following section, CBS and NBC (Rep and Brue) National Network* Advertisers have been
assembled on one chart. Insomuch as both netwcrks have been utilized, often simultaneously, during
the year by many leading sponsors, the Editor has felt that a better idea of the scope of national radio
advertising may thus be gained.

Separate reports on the DON LEE NETWORK, the NBC BASIC PACIFIC NETWORK, and t‘he
YANKEE NETWORK follow the CBS and NBC section. DIXIE NETWORK advertisers are in-
cluded in the records for CBS of which the Dixie Network is a unit.

Reports were received as follows from other networks:

TIOWA BROADCASTING NETWORK—Due to the fact that this tri-station hookup was orga-
nized only November 5, 1932, no network commercials were handled prior to January, 1933.

NEW ENGLAND NETWORK-—No report available for 1932, due to the fact that the network
had been in existence only a short time.

SOUTHWEST BROADCASTING COMPANY-—No network programs carried during 1932,

Key to Abbreviations Used in Chart

Network

CBS—Columbia Broadcasting System

NBC—National Broadcasting Company

Split network—Tndicates that two different programs originate simultaneously on the basic network and
are sent through separate channels to different sections.

Time

H—hour; HH—half-hour; QH-—quarter-hour.

When no final date is given, following the last time notation, it may be assumed that the program was
still on the air at the date of final check-up, January, 1933.

Schedule

w—week ; m—month (thus 1-w, once a week, etc.)

M—Monday; T—Tuesday; W—Wednesday; Th—Thursday; F—Friday; Sat—Saturday; Sun.—Sunday.

Notation with reference to final date applies as outlined above under time.

History

When Jan. (without specific date) is used, it indicates that the program was on the air at the beginning
of 1932, having carried over from the preceding year.

When no closing date is indicated, the program was s5till on the air at the time of final check-up, January,
1933.

Since the same stations are not invariably used for every broadcast in a series, no attempt has been
made to give the hookup used by each sponsor. Station hookups available in the various chains will be
found in the Network listing, under Station Information.

* Lists of local station accounts will be found in the Station Information Section.

[31]
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CBS AND NBC NETWORKS
Advertiser Product Program and Talent
Acme White Lead and | Acme quali- | “SMiLing Ep” McCoNNELL—songs and pianologues.
Color Works, Detroit, ity paints
Mich.
Affiliated Products, Inc.,
Chicago
(See separate listings under fol-
lowing divisions: Jo-Cur, Inc.;
Louis Philippe, Inc.; Kiss-
proof, Inc.; Edna Wallace
Hopper, Inc.; Neet, Inc.)
Alka Seltzer Co.
(See Dr. Miles Laboratories)
Allen-A Co.,, hosiery, BEaU BacHELOR—adventure series of a Hollywood movie
Kenosha, Wis. under- star, with Don Ameche, Ireene Wicker, and Ruth Wenter;
wear incidental music by orchestra, direction Peter Cavallo, Jr.
Ageféca“ Chain Co., Inc, | WWeed tire Weep TiRe CuaIN ProGrRaAM—symphony orchestra, direc-
ridgeport, Conn. chains tion Andre Kostelanetz; mixed quartet: Adele Vasa, so-
prano; Barbara Maurel, contralto; Bradford Reynolds,
tenor; Lon McAdams, bass.
Afﬁefica{} Cigar Co,, Cremo Cremo PreseENTs Bine Crosey—orchestra, direction Carl
ew York City. cigars Fenton ; David Ross, announcer.
“ (Repeated)
AHI;efican Kitchen Steero JaNE GRANT'S STEERO ProOGRAM—food talk, Jane Grant;
Cirtc;,ducts Co., New York bouillon songs of Russia: Zinaida Nicolina and Adia Kuznetzoff,
' cubes Russian singers, with balalaika and guitar accompaniment.
Anl;erigan 0Oil Co., Amoco oil, Amoco ProcraM—Arthur Pryor’s Band; Jay C. Flippen,
altimore, Md. gas master of ceremonies; male quartet.
American Safety Razor Ever- EveEr-READY Rapro Gaieries—Belle Baker ; Four Eton Boys;
Corp., Brooklyn, N. Y. Ready Jack Denny’s orchestra.
razors

www americanradiohistorv com

GeMm HigaLIGRTS—]Jack Denny’s orchestra; Ed Sullivan:
guest celebrities.
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33
Nore: Koy statjons have been used i indicating networks 1" ABC, kev station of the CBS Network. IWEAF, key
statiop of the NBC Red Network; 1VJZ, key station of the NBC Blue Network.
. ] .
Network Time Schedule 1932 History Agency
CBS—WABC

CBS—WABC

CBS—WABC

CBS—WABC

CBS—split

network

NBC—WEAF

CBS—split

network

CBS—WABC

3; (2-2:15

P
Nov. 6-

oH (10-10:15 p.m.)

ou (10:15-10:30 p.-

m.)

o (7:15-7:30 pm.)

o (11-11:15 p.m.)

o (10:15-10:30 a.-
m.)

QH (8:30-8:45 p.m.)
m.)

oH (9-9:30 p.m.)

uH (10-10:30 p.m.)

QH (11:30-11:45 a.-
m.) Sept. 20-Nov.

2-w (T-Th) Sept.
20-Nov. 3;
I-w (Sun.) Nov.

1-w (F)

I-w (W)

6w (M-T-W -
Th-F-Sat.)

«

1-w (W)

I-w (Th) Sept.
22-Oct. 20
(Sat.) Oct. 29-
Dec. 17.

| 1-w (Sun.)

Sept. 20-

Mar. 4-May
27.

Jan.-Feb. 3.

Jan.-Feb. 27.

Jan.-Nov. 30.

Sept. 22-Dec.
17.

Mar. 13-May
29.

June 5-Sept.

11.
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Henri, Hurst & Mec-
Donald, Inc., Chi-
cago.

William H. Rankin
Co., Inc., Chicago.

Reincke-Ellis Co.,
Chicago.

ILoord & Thomas and
Logan, Inc., New
York City.

Batten, Barton, Dur-

stine & Osborn,
[nc., New York
City.

The Joseph Katz Co.,
Baltimore.

Federal Advertising
Agency, Inc.,, New
York City.

€«



www.americanradiohistory.com

34

PIERRE KEY'S RADIO ANNUAL

Advertiser

Product

Program and Talent

American Tobacco Co,,
New York City.

Armour & Co.,
Chicago

Atlas Brewing Co.,
Chicago.

Babbitt, B. T., Inc,,
New York City.

Ball Brothers,
Muncie, Ind.

Barbasol Co., Inc.
Indianapolis, Ind.

Lucky
Strike
cigarettes

food prod-
ucts

beverages

Bab-O

cleanser

fruit jars

Barbasol
for shav-

ing

Lucky StrikE Dance Hour—guest orchestras; masters of
ceremony : Walter Winchell (Jan.-May 7); Louis Sobol
(May 10-June 18); Walter O’Keefe (June 21-Dec. 10),
with following special features: (T) police dramatizations
(June 21-Oct. 11); secret service dramatizations (begin-
ning Oct. 18); (Th) Walter Winchell, guest (June 21-
Aug. 25); “Baron Munchausen” series, with Jack Pearl,
comedian (beginning Sept. 8) ; (Sat.) Bert Lahr (June 21-
July 30); Evelyn Herbert and Robert Halliday, singers,
with Louis Katzman’s orchestra (beginning Sept. 24).

ArMoOUR ProGRAM—Roy Shields’ orchestra; Edna Kellogg,
soprano; the Fireside Singers, male quartet: Cyril Pitts
and Thomas Muir, tenors; Herman F. larson, baritone;
Reinhold Schmidt, bass; Robert Stewart Childe, accom-
panist; Irving S. Cobb, guest speaker (Jan.-Apr. 22);
Davey Rose and Whitey Berquist, piano duo (June 10-
Sept.23).

ArRMOUR ProGgranm—Eddie East and Ralph Dumke; Roy
Shields’ orchestra; male quartet.

Bor Becker’s OuvTpoor TALKS.

Bas-O Brigat Srot—Guy Lombardo’s orchestra; “Little
Miss Bab-O.”

Bar-O BricuT Sror—Sidney Brown’s orchestra; Irving
Kaufman, baritone, ‘“the Musical Grocer.”

Cax~Ning TimMe—Mrs. Grace Viall Gray, home economics
talk; male trio: Chuck Haynes, Ray Ferris, Frank Moore.

SinGiN' SaM, THE BarBasoL Man—Harry TFrankel; an-
nouncers: George Beuchler, Kenneth Roberts.

Tue Oup SiNGING MasTER—Harry Frankel, master of cere-
monies (Paul Dumont substituting July 10-31); orches-
tra, direction William Stickles; Helen Janke, Mary Tib-
bett, Helen Young, vocalists; male quartet: Willard Ami-
son and Fred Vettel, tenors; John Quine, baritone; Emer-
son Williams, bass.

Ray PErkiINs, THE BarBasoLisT—songs and patter; music,
Peter Van Steeden and His Barbasolians.

Carsox RomisoNn axp His DBarBasoL Buckaroos—hill
billy music with Robison, John and Bill Mitchell and Pearl
Pickens.
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Network Time Schedule 1932 History Agency
NBC—WEAF H (10-11 pm.) 3-w (T-Th-Sat.) Jan.- Lord & Thomas and
Logan, Inc., New
York City.
NBC—W]JZ g (9:30-10 p.m.) I-w (F) Jan.-Sept. 23. | N. W. Ayer & Son,
Inc., Philadelphia.
“ [ ‘" Sept 30_ [{3
CBS—split QH (5:45-6 p.m.) 1-w (Sun.) Mar. 6-May Critchfield &  Co,,
network 29. Chicago.
CBS—WABC QH (730-7 45 p,rn,) 1-w (Sat.) Feb. 6-Ap1’. Peck Advertising
30. Agency, Inc., New
York City.
“ on (11-11:15 am.) 1-w (F) May 20-Aug. “
May 20-27; (10:45- 12.
11 am.) June 3-
Aug. 12.
NBC—W]Z on (3-3:15 pm.) 2-w (T-Th) June 20-Aug. | Applegate Advertis-
25. ing Agency, Mun-
cie.
CBS—WABC o (8:15-8:30 pm.) | 3-w (M-W-F) Jan.- Erwin, Wasey & Co,,
Inc., New York
City.
NBC—W]Z gu (10:15-10:45 p.- | 1-w (Sun.) Jan.-Dec. 18. “
m.)
NBC—WEAF ou (7:30-7:45 p.m.) 2-w (T-Th) May 31-Nov. «

ou (7:30-7:45 p.m.)

24.

Nov. 29-
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Advertiser

Product

Program and Talent

Barnsdall Refineries, Inc.,
Tulsa, Okla.

Bayer Co.,
New York City.

Bayuk Cigars, Inc,
Philadelphia.

Beiersdorf, P., & Co., Inc,,
New York City.

Best Foods, Inc,
New York City.

Bi-so-dol Co., The,
New Haven, Conn.

Blue Moon Cheese
Products, Inc.,
Minneapolis, Minn.

gasoline, oil

Bayer’s
aspirin

Bayuk
cigars

Nivea
cream

Nucoa-
butter
substitute

Hellmann’s
and Best
Foods
mayon-
naise

Bi-so-dol

cheese
products

{3

Barxsparr, Mvusicar  MEeyoriEs—orchestra; Be

Square
Melodymasters.

AMERICAN ALBUM orF Famiriar Music—orchestra, direction
Gustave Haenschen ; Frank Munn, tenor; Phil Ohman and
Victor Arden, piano duo (to Oct. 16); Mary McCoy, so-
prano (to May 22); Veronica Wiggins, contralto; male
quartet.

Bayuk Stac ParTy—male quartet: Harrison Knox, Paul
Parks, Harold Woodward, James Stanley, Robert Arm-
bruster, accompanist; Ivan Rudisill’s orchestra.

Everypay BeavuTvy—Eileen Douglass, talk; baritone soloist.

EimLeEN anp Brorn—dramatic sketch with Eileen Douglass
and Robert Griffin.

Rouxp tHE WorLD CookING ScHooL—talks, Ida Bailey Al-
len, and Franz, international chef.

BirLy Jones aND ErRNIE HarRE—songs and patter.

(Repeated)

BirLy Joxes axp ErN1E Hare-—songs and patter; Annette
Hanshaw, contralto.

(Repeated)

Tue WaNDERING Boy—David Percy, singer.

BLue MoonNLicHT—Blue Moon Trio: Royal Halle, tenor;
Charles Premack, baritone; Artells Dickson, baritone;
talks, Ida Bailey Allen, dietitian.

Tue Brue Moon Cuckoos—burlesque skit, direction Rav-
mond Knight.
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Network Time Schedule | 1932 History Agency
C}%SfSI)llit HH (6:30-7 pm.) I-w (Sun.) Jan.-Apr. 17. Ehlinger & Higgs,
networ Inc., Tulsa, Okla.
NBC—WEAF HH (9:15-9:45 pm.) | 1-w (Sun.) Jan.- Blackett-Sample-
Jan.-Dec. 18; (9:30- Hummert, Inc.,
10 p.m.) Dec. 25- Chicago.
NBC—WJZ HE (9:15-9:45 pm.) I-w (Sun.) Jan.-June 26. N. W. Ayer & Son,
Inc., Philadelphia.
NBC—WJZ oH (10-10:15 am.) 2-w (M-F) Jan.-Oct. 28. Federal ~Advertising
Agency, Inc.,, New
York City.
NBC—WEAF om (12:15-12:30 p.- | 1-w (M) May 23-Aug. “
m.) 19.
CBS—WABC om (11:30-11:45 a- | 2-w (\W-F) Mar. | Mar. 16- Benton & Bowles,

NBC—W]JZ

NBC—W]JZ
split network

NBC—WEAF

NBC—WEAF

split network

CBS—WABC
local

CBS—WABC

NBC—WEAF

m.)

ou (7:45-8 pm.)

on (12:30-12:45 a.-
m.)

ou (7:30-7 45 p.m.)

o (11:15-11:30 p.-
m.)

ou (7:30-7:45 p.m.)

o (11:15-11:30 a.-
m.)

o (5:30-5:45 p.m.)

16-July 8;
1-w (F) July 15-

5-w (M-T-W-Th-
F) Mar. 7-July
15;

3-w (M-W-F)

July 18-Sept.
30.

C‘/d
-
=

. (M-W-F)

2-w (T-Th)

1-w (F)

l-w (Sat.)

Mar. 7-Sept.

30.

Oct. 3-Dec. 9.

Oct. 25-

Jan. 1 only.

Jan.-Apr. 30.
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Advertiser

Product

Program and Talent

Borden Sales Co.,
New York City.

Boston Food Products Co.,
Boston.

Brazilian American Coffee
Promotion Committee,
The, New York City.

Bristol-Myers Co.,
New York City.

Brown Shoe Co., Inc.,
St. Louis, Mo.

Buick Motor Co.,
Detroit, Mich.

(division General Motors Corp.)

Buick-Olds-Pontiac
Co., Detroit, Mich.

(division General Motors Corp.)

Sales

California Prune & Apricot
(é:rowers Ass’n,, San José,
al.

California Walnut Growers

Ass’n, Los Angeles, Cal.

Calsodent Co., Inc,,
New York City.

milk and
dairy
products

Prudence
corned
beef hash

coffee

Ingram’s
Milkweed
Cream

shoes

motor cars

Sunsweet
prunes

Diamond
Brand
walnuts

dentifrice

Rabpio HouseErnoLp INsTiTUTE—fo0d talks.

PrupeNcr CLuB—orchestra, direction Charles Hector; Mor-
ton Bowe, tenor; Nancy Howe, Priscilla Fortesque.

CoFFEE MATiNEL—marimba band, direction Michael Gusi-
koff; Harold (“Scrappy”) Lambert, tenor; William S.
Rainey, narrator.

THarROUGH THE LookING GLAss—beauty talk, Frances In-
gram.

MEeLo-CLARIONS—twin organs, Lew White; orchestra, direc-
tion Louis Katzman; vocal trio.

Buick ReveELERs—Revelers Quartet: James Melton and
Lewis James, tenors; Phil Dewey, baritone; Wilfred
Glenn, bass; Countess Olga Albani, soprano; orchestra,
direction Frank Black.

Buick ProcraM—Paul Whiteman’s orchestra; soloists: Vir-
ginia Rea, soprano; Frank Munn, tenor.

Paur WaHITEMAN's OrCHESTRA—Rhythm Boys, vocal en-
semble; soloists: Jack Fulton, Jr., tenor; Mildred Bailey,
blues singer; Ramona, pianist; Virginia Rea, soprano;
Aileen Stanley, blues singer; Songsmiths, male quartet:
Randolph Weyant, Harold (“Scrappy”) Lambert, tenors;
Leonard Stokes, baritone; Rgobert Moody, bass.

SUNSWEET HarMoONus—orchestra, direction Hugo Mariant;
John Fogarty, tenor; talk, Sarah Jordan; “Ted” Jewett,
announcer.

OMmar KuavvaMm-—dramatizations, with Stuart Buchanan,
Betty Webb, Lee Prather, True Boardman, Kenneth
MacDonald; Vera M. Oldham, co-author and producer;
orchestra, direction Raymond Paige.

Moutn HeaLta—talk, Marley R. Sherris.

PrevenTING MouTH TrRoOUBLE—talk, Marley R. Sherris.
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Network Time Schedule 1932 History Agency
NBC—WEAF o (11:13-11:30 a- | 1-w (W) Jan.- Young & Rubicam,
m.) Inc., New York
City.
CBS—WARBC oH (10:30-10:45 a.- | 2-w (T-Th) Mar. 8-May Chambers & Wiswell,
m.) 24. Inc., Boston.
NBC—W]JZ e (5-5:30 p.m.) 1-w (Th) Jan.-Mar. 17; | N. W. Ayer & Son.
Apr. 28- Inc., Philadelphia.
July 14.
NBC—WIJZ oH (11:30-11:45 a.- | 1-w (T) Jan.- Pedlar & Ryan, Inc.,
m.) New York City.
NBC—-WJZ on (8:15-8:30 p.m.) l-w (W) Jan.-Mar. 23. Gardner Advertising
Co., Inc., St. Louis.
NBC—WEAF e (9:45-10:15 p.- | 1-w (Sun.) Jan.-May 8. Campbeli-Ewald Co.,
nm.) Inc., Detroit.
“ uu (9:30-10 p.n.) 1-w (M) Oct. 24- “
NBC—WEAF BH (10-10:30 p.m.) 1-w (F) July 8-Sept. | Campbell-Ewald Co.,
30. Inc., Detroit.
NBC—WEAF om (3:15-3:30 p.av) 1-w (Th) Jan.-Mar. 24. Long  Advertising
Service, San José.
CBS—WABC uH (9:30-10 p.m.) 1-w (Th) Oct. 6- M c C a n n-Erickson,
Inc., San Francisco.
NBC—W]JZ o (5:15-5:30 p.m.) I-w (W) Jan.- | Jan.- J. Walter Thompson
Jan.-July 5; (9:45- Mar. 9; (T) Co., Inc., New
10 a.m.) July 12- Mar, 22- York City.
NBC—WEAF o (5-5:15 pm.) | l-w (F) Mar. 25- | Mar. 25-Sept. “
Mar. 25-June 3; Tune 3; (Th) 29.
(9-9:15 am.) June June 9-Sept. 29.
9-Sept. 29.
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Advertiser Product Program and Talent
Campana Corp,, ITtalian Dr. Fr Ma~NcHU—mystery dramas based on Sax Rohmer’s
Batavia, IIL. hand “Fu Manchu" stories, with Charles Warburton, John C.
balm Daly, Bob White, Sunda Love; Fred Ibbet, director; inci-
dental music.,

“ Tue First NicuTER—dramatic program, with June Mere-
dith, Don Ameche, and Clifford Soubier (Jack Doty re-
placing Soubier, Apr. 30-July 16); Eric Sagerquist’s or-
chestra (Harry Kogen’s orchestra substituting, Feb. 13
and 27).

Campbell Soup Co., soup CaxrrBeLL OrcHEsTrRA—direction Howard Lanin; Robert

Camden, N. J.

Canada Dry Ginger Ale
Co., Inc., New York City.

Carborundum Co.
Niagara Falls, N. Y.

Carnation Co.,
Milwaukee, Wis.

Centaur Co.,
Rockforg, I11.

Chappel Bros., Inc.,
Rockford, IIl.

ginger ale

€«

abrasives

[

Carnation
milk,
mush and
Albert’s

cereals

«©

Fletcher’s
Castoria

dog food

Caxapa Dry Procram

Simmons, tenor.

orchestra, direction Ted Weems;
Jack Benny, comedian; Mary Livingstone; Sid Silvers;
Andrea Marsh, contralto.

Wit Caxapa’s MouNTED—dramatic sketches.

Canapa Dry Progray—TJack Benny, master of ceremonies;

George Olsen’s orchestra; Ethel Shutta, soloist.

CarBorUNDUM  Hour—Indian legends, Francis Bowman,

narrator; band, direction Edward d’Anna.

CoNTENTED ProGraM—orchestra, direction Morgan I.. East-

man (Harold Stokes substituting July 25-Oct. 17); Gene
Arnold, narrator (Jean Paul King substituting Aug. 29-
Oct. 17); Commodores Quartet: Cyril Pitts, Thomas
Muir, tenors; Herman I°. Larson, baritone; Reinhold
Schmidt, bass; Robert Stewart Childe, accompanist.

CoNTENTED ProGRAM—orchestra, direction Morgan L. East-

man; Gene Arnold, narrator; chorus of sixteen voices;
Isabel Lehr, vocalist; Commodores Quartet.

Rapro HousenoLp INsTITUTE—dramatizations.

Paces or RoMaNceE—dramatized magazine stories.

Rin-TiN-TiN-THRILLER—dramatic programs, with Junior

McLain, Henrietta Tedro, Don Ameche, Bob White and
Tom Corwine.
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Network ‘ Time Schedule 1932 History Agency
CBS—WABC nu (8:45-9:15 pm.) I-w (M) Sept. 26- A ¢ Can n-Erickson,
Inc., Chicago.
NBC—W]JZ HE (9:30-10 pm.) 1-w (Sat.) Jan- | Jan.- “
Jan.-Aug. 20; (9- Aug. 20; (F)
9:30 p.m.) Aug Aug. 26-
26-
NBC—WEAF oH (7:15-7:30 p.m.) 5-w (M-T-W-Th- | Jan.-Apr. 22 F. Wallis Armstrong
) Co., Philadelphia.
CBS—WABC mu (10-10:30 pm. | 2-w (Sun.-Th) Oct. 30- N. W. Ayer & Son,
Sun.; 8:15-8:45 p.- Inc., New York
m. Th) City.
NBC—-WJZ BH (10-10:30 p.m.) I-w (M) Jan.-Apr. 11. “
“ e (9:30-10 p.m.) 2-w (M-W) MZ€16Y 9-Oct. “
CBS—WABC HH (9-9:30 p.m.) 1-w (Sat.) Jan.-Mar. 26. Finley H. Greene
Advertising  Agen-
cv, Buffalo, N. Y.
« e (9:30-10 p.m.) “« Nov. 12- “
NBC—WJZ nu (8-8:30 p.m.) 1I-w (M) Jan.-Oct. 24. Erwin, Wasey & Co.,
Ltd., Chicago.
NBC—WEAF HH (10-10:30 p.m.) « Nov. 21- “
NBC—WEAF o (11:15-11:30 a.- 1-w (M) Apr. 4- | Apr. 4- Thompson—Koch Co.,
m.) Oct. 17 Cincinnati.
2-w (M-Th) Oct.
20-
NBC—WJZ HH (5:30-6 pm.) 1-w (Sun.) Oct. 2- Young & Rubicam,
Inc.,, New York
City.
NBC—WJZ o (8:15-8:30 pm.) | 1-w (Th) Jan.- The J. Horace Lytle

Jan.-Aug. 11;
(8:30-8:45 p.m.)
Aug. 18-
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Advertiser

Product

Program and Talent

Charis Corp,,
Allentown, Pa.

Chase and Sanborn’s

Coffee and Tea.
(See Standard Brands, Inc.)

Chesebrough Mfg. Co.,
New York City.

Chevrolet Motor Car Co.,
Detroit, Mich.

(division General Motors Corp.)

Chrysler Motor Corp.,
Detroit, Mich.

Cities Service Co.,
New York City.

Clicquot Club Co.
Millis, Mass.

Coco Cod, Inc.,
Chicago.

foundation
garments

€«

Vaseline,
petroleum
jelly

Chevrolet
car

motor cars

financial
service

ginger ale

cod-liver oil

Cuarrs Procrar—talk, Dorothy Chase; Ann Leaf, organist;
Ben Alley, tenor; Helen Nugent, contralto.

Cuaris Musicar Revue—talk, Dorothy Chase; Ben Alley,
tenor;; Helen Nugent, contralto; string trio: Mark War-
now, violin; Ossip Giskin, cello; Caspar Reardon, harp;
Ann Leaf, organist.

Friexpsuip TowN—small town sketches, with Virginia
Gardiner, Edith Spencer, Don Carney, Ed Whitney, “Pic”
Malone, “Pat” Padgett; Harry Salter’s orchestra; Frank
Luther, tenor; Maria Cardinale, soprano.

Bic Six or THE Air—orchestra, direction Frank Black;
Phil Ohman and Victor Arden, piano duo (also trio, with
Frank Black); Lewis James, tenor; Welcome Lewis, con-
tralto; male quartet (Feb. 4-May 12): Henry Shope and
Frank Parker, tenors; John Seagle, baritone; Elliott Shaw,
bass; L.ee Montgomery, accompanist; The Revelers (May
19-July 28): James Melton, Lewis James, tenors; Phil
Dewey, baritone; Wilfred Glenn, bass; James Walling-
ton, announcer.

Bic Six or tne AR WitH AL JorLsoNn—Al Jolson, comedi-
an; orchestra, direction Louis Silvers.

ZieGreLd ForLies oF THE Air—Eddie Dowling, master of
ceremonies ; orchestra, direction Al Goodman; guest art-
ists: Jack Pearl, Jean Sargent, Charles Carlile, Art Jarrett,
Lupe Velez, Helen Morgan, Paul Robeson, Will Rogers,
Billie Burke, Leon Errol, Jimmie Durante, Ray Dooley,
Dennis King, Ben Lynn, Al Gerard, Ray Raymond, June
MacCloy, Fannie Brice, Frances White, Syd Gary, June
Knight, Ethel Merman, Helen Board.

Crties Service CoNceErT—orchestra, direction Rosario Bour-
don; Jessica Dragonette, soprano (Countess Olga Albani
substituting, July 15-Aug. 26); The Cavaliers: Henry
Shope and Frank Parker, tenors; John Seagle, baritone;
Elliott Shaw, bass; Lee Montgomery, accompanist; Frank
Banta and Milton Rettenberg, piano duo.

Cricgror CruB—Eskimo Night Club, Harry Reser and his
orchestra ; Eskimo Quartet; Fred Wilson and Royal Halle,
tenors; Hubert Hendrie, baritone; George Gove, bass;
Charles Touchette, accompanist.

Lucky Kips—dramatized juvenile adventure stories with
Hugh Aspinwall, Antonio Gillman, Junior Mcl.ain, Jack

Dailey, Ray Appleby, Vinton Haworth.
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Network Time Schedule 1932 History Agency
CBS—\WABC QH (3:15-3:30 p.m.) l-w (W) Feb. 24-May | John L. Butler Co.,
18. Inc., Philadelphia.
“ oH (2:15-2:30 p.m.) 1-w (T) Sept. 6-Nov “
29.
NBC—WJZ g (9-9:30 p.m.) I-w (F) Jan.- | Jan.-Dec. 21. M ¢ Cann-Erickson,
Jan.-Aug. 19; Aug. 19; (T) Inc., New York
(9:30-10 p.m.) Aug. 23-Nov. City.
Aug. 23-Dec. 21. 29; (W) Dec.
7-21.
NBC—WEAF HH (9-9:30 p.m.) l1-w (Th) Feb. 4-July | Campbell-Ewald Co,,
28 Inc., Detroit.
“ HH (10-10:30 p.m.) 1-w (F) Nov. 18- “
CBS—WABC Hu (8-8:30 p.m.) 1-w (Sun.) Apr. 3-June Advertisers Inc., De-
Apr. 3-17; (10:30- 26. troit.
1l p.m.) Apr. 24-
June 26.
NBC—WEAF H (89 p.nt) l-w (F) Jan.- Lord & Thomas and
Logan, Inc.,, New
York City.
NBC~—WEAF HH (9-9:30 p.m.) l-w (F) Jan.- Danielson & Son,
Providence, R. I.
CBS—split QH (5:45-6 p.m.) 3-w (T-Th-Sat.) | Jan. 12-Feb. | Critchfield & Co,
network Chicago.
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Advertiser Product Program and Talent
Coca-Cola Co,, Coca-Cola Coca-CoLa Procrad-——Gustave Haenschen's orchestra: in-
Atlanta, Ga. beverage terviews by Grantland Rice with authorities in various
fields: Dr. Lee S. Crandall, curator of birds, Bronx Zoo-
logical Park; Amos Parish, fashion authority; Warren D.
Williams, pilot of United Air Lines; Ida Bailey Allen;
Keene Fitzpatrick, trainer at Princeton University; De
Wolf Hopper; Helen Wills Moody; Richardson Wright,
editor, and others.
Cole, Rex, Inc, refriger- Rex Coar Mountarneers—hill billy music,
New York City ators
(Agent for General Electric
Co.)
Colgate-Palmolive-Peet Palmolive Fasurioxs 1N LoveLiNeEss—talk, Myndall Cain.
Co., Chicago. Soap -
Supersuds, Crara, Lu '~ Em—skit, Louise Starky, Isabelle Carothers,
Soap Helen King.
Beads

Commander-Larabee
Corp., Minneapolis, Minn.

Congress Cigar Co., Inc.,
Philadelphia.

Continental Qil Co.,
Ponca City, Okla.

Cook, Thos., & Son-
Wagon-Lits, Inc., New
York City.

Corn Products Refining
Co., New York City.

Airy Fairy
Kwik Bis-
Kit Flour

La Palina
cigars

gasoline, oil

travel

service

Kre-Mel
dessert

Linit (for
bath)

ARy Fairy SiNGer—Sarah Ann McCabe, soprano; Clara
Alden Spence, household economics speaker; J. Wilson
Doty, organist.

La PALiNA PrESENTS KATE SM1TH AND HER SWANEE Music
—orchestra, direction Ted Collins; William Brenton, Ted
Collins, announcers.

Coxoco ADVENTURERsS—exploring America with Carveth
Wells.

Cook’s TRAVELOGUES—Malcolm La Prade, narrator.

Uxcre Orie anp His Kre-MeL Gang—Blue Ridge Boys;
child stars: Jeanne Dante, Thelma Kline, Norma Way,
Clementine Torrnella, Marjorie Jossen, George Breakston,
Buddy Mangan and Bertie Mayors; Peter Donald, juvenile
announcer.,

Kre-MerL Singing Cuer—Irving Kaufman, baritone; Musi-
cal Cooks; novelty orchestra, direction Roger White;
Arnold Moss, announcer.

Bata CrLuB—Margaret Santry, interviewer; male quartet;
Frank Ventree’s orchestra; Barbara Maurel, contralto,
guest artist.
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Network Time Schedule 1932 History Agency
NBC—WEAF aa (10-10:30 p.m.) I-w (W) Jan.-June 1. D’Arcy  Advertising
Co., Inc., St. Louis.
NBC—WEAF QH (6:30-6:45 p.m.) 5-w (M-T-W-F- | Jan.-June 25. | DBatten, Barton, Dur-
Sat.) stine & Osborn,
Inc., New York
City.
NBC—W]JZ oH (2:30-2:45 p.m.) 5-w (M-T-W-Th- | Jan.-June 24. Lord & Thomas and
split network F) Logan, Inc., Chi-
cago.
NBC—W]Z o (10:30-10:45 p.- | 5-w (T-W-Th-F- | Jan.- “
m.) Jan.-Feb. 12; Sat.) Jan.-Feb.
(10:15-10:30 a.m.) 12; (M-T-W-
Feb. 15- Th-F) Feb. 15-
CBS—split oH (10:15-10:30 a.- | 3-w (T-Th-Sat.) May 21-July | Erwin, Wasey & Co.,
network m.) May 21-June 21. of Minnesota, Min-
25; (11-11:15 a- neapolis.
m.) June 27-July
21.
CBS—WABC oH (8:30-8:45 p.m.) 4-w (M-T-W- Jan.- Batten, Barton, Dur-
Th-) Jan.-June stine & Osborn,
2; Inc., New York
3w (M-T-W) City.
June 6-Dec. 26.
NBC—WEAF HH (11-11:30 a.m.) I-w (Sun.) Jan.-May 29. T'racy-Locke-Dawson,
split network Inc., Dallas, Tex.
“ HH (10:30-11 p.m.) I-w (W) Dec. 7- “
NBC—W]JZ QH (4-4:15 pm.) l-w (Sun.) Jan.-Mar. 20. | L. Wertheimer Ad-
vertising Co., New
York City.
CBS—WABC o (5:30-5:45 pm. | 3-w (M-W-F) Jan.-Feb. 5. E. W. Hellwig Co.,,
M-F; 5:15-5:30 p.- New York City.
m. W)
“ oH (12:30-12:45 p.- | 3-w (M-W-F) Feb. 8-May 6. “
m.)
“ oH (8-8:15 p.m.) 5w (M-T-W-Th- | Jan.-July 1. “
F)
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Advertiser Product Program and Talent
Corn Products Refining Linit Mip-Day Batn Crus—dance orchestra, direction Roger

Co. (Continued)

Cream of Wheat Corp.,
Minneapolis, Minn.

Crowell Publishing Co.,
New York City.

Cudahy Packing Co.,

Chicago.

Davey Tree Expert Co.,
The, Kent, Ohio.

Davis, R. B., Co.,
Hoboken, N. J.

(for bath)

cereal

Collier’s
magazine

Old Dutch
Cleanser

tree surgery
service

baking
powder

Cocomalt

White ; soloist.

Frep ALrLiEN’s Bata CruB ReEvUE—Fred Allen, master of
ceremonies; orchestra, direction Louis Katzman; Ann
Leaf, organist; Charles Carlile, tenor; Portland Hoffa;
Roy Atwell; Jack Smart; Marilou Dix; and guest stars.

AngierLo Patri—‘Your CaHiLp'—talk on child health and
psychology; Kenneth Roberts, announcer.

(Repeated)

JorLy BiLL axp JaNe—children’s program, with William
Steinke and Muriel Harbater.

(Repeated)

CoLLier's Rapio Hour—musical novelties, Ernest La
Prade’s orchestra; Uncle Henry and the Editor; “Inven-
tions of Prof. Lucifer G. Butts”; dramatizations; John
B. Kennedy, master of ceremonies.

Orp Durca GirL—newsy jingles in rhyme and song; Andre
Baruch, announcer.

Davey Hour—Muriel Wilson, soprano; Paula Heminghaus,
contralto; Norman Horn and Henry Shope, tenors (Kurtis
Brownell replacing Shope, Apr. 3-17); Walter Preston,
baritone; James Stanley, bass; Arcadie Birkenholz, vio-
linist; Chandler Goldthwaite, organist; Martin L. Davey,
guest speaker.

MysTtERY CHEF—Ccooking tips.

Mzg. Coco AND MR. MaLT—Al Cameron and Pete Bontsema,
songs and patter.

THeE Frvineg FaMiLy—George Hutchinson, flyer, and his
family.
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Network Time Schedule 1932 History Agency
CBS—WABC o (12:30-12:45 p.- | 2-w (T-Th) Mar. 22-May E. W. Hellwig Co.,
m.) 26. New York City
HH (9-9:30 p.m.) 1-w (Sun.) Oct. 23-
CBS—WABC QH (8:45-9 p.m.) 2-w (Sun.-Th) Jan.-May 26. J. Walter Thompson
Co., Inc., Chicago.
“ QH (7:45-8 p.m.) 2-w (Sun.-W) Sept. 11- “
CBS—split oH (11:15-11:30 p.- | 1-w (Sun.) Sept. 11- ‘“
network m.)
NBC—W]JZ QH (7:45-8 am.) 5-w (M-T-W-Th- | TJan.- “
F)
NBC—W]Z i (&:45-9 am.) “ Sept. 26- “
split network
NBC—W]JZ H (8:15-9:15 p.m.) 1-w (Sun.) Jan.-Apr. 17. Batten, Barton, Dur-
stine & Osborn,
Inc., New York
City.
CBS—WABC QH (8:45-9a.m.) 3-w (M-W-F) Jan.-June 10. Williams & Cunnyng-
ham, Inc., Chicago.
NBC—WEAF H (4:30-5:30 p.m.) 1-w (Sun.) Jan.-Apr. 17. J. Walter Thompson
Co., Inc, New
York City.
CBS—WABC oH (11:15-11:30 a.- I-w (W) Jan.  6-June H. J. Cowan Co,
m.) Inc, New York
City.
NBC—WJZ QH (10:45-11 am.) 2-w (T-Th) Jan.-June 30. “
NBC—WEAF on (10-10:15 a.m.) 2-w (T-Th) Oct. 4- “
NBC—-W]JZ oH (10:45-11 am.) 2-w (T-Th) Jan.-June 30. Ruthrauff & Ryan,
split network i Inc., New York
City.
NBC—~WEAF ou (5:30-5:45 pm.) | 3-w (M-W-F) Oct. 3- “
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Advertiser Product Program and Talent
Decker, Alfred & Cohn, Society Societry’s Pray-Boy Hour—Nat Brusiloff’s orchestra; Nor-
Chicago. Brand man Brokenshire, master of ceremonies; \Welcome Lewis,
men’s contralto.
clothing

Deisel-Wemmer-Gilbert
Corp., The, Detroit,
Mich.

Delaware, Lackawanna &
Western Coal Co., New
York City.

Detroit White Lead Works,
Chicago.

Diplomat Products, Inc.,
New York City.

D’Orsay Perfumeries
Corp.,, New York City.

Dunlop Tire & Rubber Co.,
Buffalo, N. Y.

Dunn & McCarthy, Inc,,
Auburn, N. Y.

Du Pont Cellophane Co.,
Inc., New York City.

San Felice
cigars

coal

Rogers
brushing
lacquer

boned
chicken

Perfumes
and toilet
prepara-
tions

tires

Enna Jettick
shoes

Heel Hug-
ger shoes

DuPont cel-
lophane

San FELICIAN SERENADE—Bob Nolan, master of ceremonies
and orchestra director ; male quartet: Browning Mummery,
Elliott Stewart, tenors; Robert Geddes, baritone; Norman
Cordon. bass; Earl Lawrence, accompanist.

3LUE CoaL Rapio ReEvie—orchestra, direction George Earle;
Barbara Maurel, contralto; Fred Vettel, tenor; mystery
dramas; Kenneth Roberts, announcer.

BrLuve CoaL MrusicaL RevUvE—orchestra, direction George
Earle; Charles Carlile, tenor.

TaE SHAaDOW—mystery dramas; incidental music.

RocGers Musicar Trio—Chester Pecoraro, director.

Banjo BiLr—skit with music;
Virginia Arnold, accompanist.

Artells Dickson, baritone;

Dance WitH CounTess p’Orsay—Ben Selvin’s orchestra;
Audrey Marsh, soprano (“Countess d’Orsay’’) ; John Hale,
tenor (‘‘Le Dandy”); Louis A. Witten, master of cere-
monies.

Tarks—Bugs Baer, Alfred E. Smith, Robert Ripley, Bill
Tilden, Vincent Richards.

Ex~a Jerrick MEeLopiEs—direction Robert Armbruster;
mixed quartet (Jan.-Sept. 18); Betsy Ayres, soprano;
Mary Hopple, contralto; Steele Jamison, tenor; Leon Sala-
thiel, bass; male quartet (beginning May 8): Norman
Price and Steele Jamison, tenors; Edward Wolter, bari-
tone; Earl Waldo, bass; Ralph Kirbery, baritone (begin-
ning May 8) ; Ruth Rogers, soprano (beginning Sept. 25).

Heer Huccer HarMoNIEs—male quartet: Norman Price
and Steele Jamison, tenors; Edward Wolter, baritone;
Earl Waldo, bass; Robert Armbruster’s string ensemble.

CeELLoPHANE ProcraAM—Emily Post, talks on good taste and
the art of living; Edward Nell, baritone; the Harding
Sisters, organ and piano duo.
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Network Time Schedule 1932 History Agency
CBS—WABC o (10:15-10:30 p.- | 1-w (T) Mar. 8- | Mar. 8-June Henri, Hurst & Mec-
m. T; 10:30-10:45 22; (W) Mar. 1. Donald, Inc., Chi-
pm. W.) 30-June 1. cago.
NBC—WJZ o (7:30-7:45 pm.) | 2-w (M-F) Feb. | Feb. 1-June Thomas M. Bowers
Feb. 1-Mar. 7; 1-Mar. 7; (M- 13. Advertising Agen-
(9:45-10 p.m.) W) Mar. 14- cy, Chicago.
Mar. 14-May 4; June 13.
(10-10:15 pm.)
May 9-June 13.
CBS—WABC " (5:30-6:30 p.m.) 1-w (Sun.) Jan.-June 5. Ruthrauff & Ryan,
’ Inc, New York
City.

“ ue (5:30-6 pm.) 1-w (Sun.) Oct. 2- “
NBC—WEAF HH (8-8:30 p.m.) l-w (W) Oct. 5- “
NBC—W]JZ o (11:30-11:45 a.- | 1-w (M) Jan.-Feb. 15. Henri, Hurst & Mec-

m.) Donald, Inc., Chi-
cago.
CBS—WABC oH (8:45-9 am.) 1-w (W) June 8-Nov. | Paris & Peart, New
30. York City.
NBC—WJZ mu (8:30-9 p.m.) 1-w (Sat.) Jan.-Aug. 27. Hanff-Metzger, Inc.,
New York City.
CBS—WABC oH (6-6:30 p.m.) I-m (T) Jan. 5. Batten, Barton, Dur-
stine & Osborn,
Inc, New York
City.
NBC—W]Z o (88:15 pm.) | 1-w (Sun.) Jan.- H. C. Goodwin, Inc.,
Jan-May 1; (9- Rochester, N. Y.
9:15 p.m.) May 8-

“ oH (8:30-8:45 p.m.) 1-w (T) Jan.-Apr. 26. “

NBC—W]JZ oH (10:45-11 am.) 2-w (M-Th) Nov. 28- Batten, Barton Dur-
stine & Osborn,
Inc., New York
City.
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Advertiser

Product

Program and Talent

DuPont, E. 1., de Nemours
%?o., Inc., Wilmington,
el.

Eastman Kodak Co.,
Rochester, N. Y.

Edison, Thomas A., Inc,
Orange, N. ]J.

Elgin National Watch Co.,
Inc., Chicago.

Eno, J. C, Ltd,,
New York City:
(H. F. Ritchie & Co., Agents)

Eugene, Ltd.,
New York City.

paints, var-
nishes,
Duco and
Speed-
blend auto
polishes

kodaks,
supplies,
films

electrical
appliances

time pieces

Eno’s fruit
salts

hair wave
lotion and
shampoo

To-Day AND YESTERDAV—dramatic and musical highlights
of past and present; concert orchestra, direction Don
Voorhees; Gladys Brittain, soprano; Mabel Jackson, so-
prano; Dupont Quartet: Randolph Weyant, first tenor;
Willard Amison, second tenor; Leonard Stokes, baritone;
Robert Moody, bass; Kenneth Christie, accompanist; Co-
burn Goodwin, narrator.

(Repeated)

Kobakx WEeek-Enp Hovr—novelty orchestra, direction Nat
Shilkret; guest artists: Thelma Kessler, soprano: Paul
Robeson, baritone; Dixie Jubilee Singers; Cornelia Otis
Skinner; Roy Smeck, banjoist; Nick Lucas, tenor; Ho-
loua’s Royal Hawaiians; Pacific Troubadours; Central
American Marimba Band; Willard Robison; Frank Ilu-
ther, tenor; Zinaida Nicolina, soprano; Edwin Franko
Goldman; Del Staigers, cornetist; Jack Parker, tenor; Ar-
tells Dickson, baritone; Carlos Salzedo’s harp ensemble;
Russian Male Choir, direction Ivan Velikanoff ; Raymond
Paige; Ruth Halloway, soprano; quartet: Jack Parker,
first tenor; Willard Amison, second tenor; Vernon Jacob-
sen, baritone; James Stanley, bass; string quartet:
Abrasha Borodkin, W. Feder, A. Bass, M. Caiati.

(Repeated)

GILBERT AND SULLIVAN BreakfFast Hour—with Gene and
Kathleen Lockhart.

Ercin ApveEnTURERS’ CrUB—adventure stories, Floyd Gib-
bons, narrator.

Exo CriMe CruB—dramatizations of mystery stories. with
Edward Reese, Junius Matthews, Alan Devitt, Lionel
Pape, Elsie Hitz, Elaine Melchoit, Jack Roseleigh. John
Brewster, Louis Hector, Clyde North, John McGovern,
Peggy Allenby, Edgar Stelhi, William Sams, Georgia
Backus, Jane Bramley, Jane Houston, Henry Gurvey; Jay
Hanna, director; Frank Knight, announcer.

(Repeated)

EvGENE TINTERNATIONAL REVUE—Sam Lanin’s orchestra;
Al Shirley, master of ceremonies; Elsa Ersi, soprano;
Alice Remsen, contralto: José Moriche, Spanish tenor;
Frank Zolt, baritone; Claire Madgette, prima donna.
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Network Time Schedule 1932 History Agency
CBS—WABC Hu (8:30-9 p.m.) 1-w (F) Mar. 4-June Batten. Barton, Dur-
24. stine & Osbhorn,
Inc., New York
City.
CBS—split Ha (12:30-1 am.) « Mar. 4-May ., “
network Mar. 4-May 6; 27.
(1:30-2 am.) May
13-27.
CBS—WABC HH (9-9:30 p.m.) 1-w (F) Apr. 29-Sept. | J. Walter Thompson
9. Co., Inc, New
York City.
CBS—split oH (1:30-1:45 am.) “ “ “«
network
CBS—WABC ou (8:45-9 am.) 1-w (Th) Jan.-Jan. 28. Federal Advertising
Agency, Inc.,, New
York City.
NBC—WEAF ou (10:30-10:45 p.- 1-w (F) Oct. 14-Dec. Lord & Thomas and
m.) 23. Logan, Inc., Chi-
cago.
CBS—WABC Hu (9:30-10 p.m.) 2-w (T-W) Jan.- | Jan.-Dec. 21. N. W. Ayer & Son,
Oct. 26; » Tnc., New York
I-w (W) Nov. 2- City.
CBS—split HHE (12:30-1 am.) 2-w  (W-Th) | May 12-Nov. “
network May 12-Sept. 23: May  12-Oct. 2.
(11:30 p.m.-12 26;
midnight) Sept. 28- 1-w (W) Nov. 2.
Nov. 2.
CBS—WABC o (10:30-10:45 p.- I-w (Sun.) Mar. | Mar. 6-June Lawrence C. Gumbin-
m. Sun.; 9-9:15 p-- 6-27; 13. ner Agency, New

m. M-Th.)

2-w (M-Th) Apr.
4-May 12;

I-w (M) May
16-June 13.
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Advertiser Product Program and Talent
Ex-Lax, Inc., Ex-Lax TrE Macic VoicE—drama serial, with Elsie Hitz and George
Brooklyn, N. Y. laxative C. Dawson; Frank Readick, Ted Bergman, Donald Mc-

Fear, Fred, & Co.,
Brooklyn, N. Y.

Firestone Tire & Rubber
Co., Akron, Ohio.

Fitch, F. W., Co,,
Des Moines, Iowa.

Fitzgerald Mfg. Co.,
Torrington, Conn.

Fleischmann’s Yeast
(See Standard Brands, Inc.)

Folger, J. A, & Co.,
Kansas City, Mo.

Food Town Kitchens, Inc.,
Chicago.

Fougera, E., & Co,,
New York City.

Faster egg
dyes

tires

€«

shampoo

Star-Rite
Magic
Maid

Folger
coffee

Wheat and
Rice Pops

Vapex
inhalant

Farland, Ann Deer, Geraldine Garrick, Arthur Snyder;
Augustus Barratt, director.

Cuick-CHick Fun—"Magical Garden of Flowers,” juvenile
performance of vocal and instrumental harmony, with Ian
Wolte and Vivian Block.

Voice oF FIresToNE—William Merrigan Daly’s orchestra;
Lawrence Tibbett, baritone (Jan.-June 13), Richard
Crooks, tenor (June 20-Aug. 29); Harvey S. Firestone,
Jr., guest speaker.

(Repeated)

VoicE oF FIrEsToNE—William Merrigan Daly’s orchestra;
Lawrence Tibbett, baritone, and Richard Crooks, tenor
(on alternate groups of broadcasts).

(Repeated)

TaE Frrca Proressor—talk, Carl Way ; Jack Brooks. tenor;
instrumental trio: Harry Sosnik, pianist; William Leavitt,
first saxophonist or violinist; Dick Newlin, second saxo-
phonist or clarinetist.

Tue Frrcu Proressor—talk, Carl Way; Helen Mors, torch
singer; male trio.

Forecast Scuoor oF CookErRy—Mrs. A. M. Goudiss.

Jupy AND JaNE—sketch centered around the music counter
in a five and ten cent store, with Ireene Wicker and Mar-
jory Evans; Freddy Van, pianist and accordion soloist;
Walter Wicker.

Por’s PiraTeE CLUB—children’s program.

VAPEX PrEsENTs THE MirLs BroTHERS—Negro ensemble:
Herbert, Harry, Donald, and John, guitarist.
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|
Network Time Schedule 1932 History Agency

CBS—WABC on (8:15-8:30 p.m.) 2-w (T-Sat.) Nov. 15- The Joseph Katz Co.,

Baltimore.
CBS—WABC oH (4:45-5 pm.) 2-w (T-Th) Mar. 22 and | Menken Advertising,
24. Inc., New York

City.

NBC—WEAF HH (8:30-9 pm.) l-w (M) Jan.-Aug. 29. | Sweeney & James
with Canadian Co., Cleveland.
supplements

NBC—WEAF HH (11:30 p.m.-12 “ “ “ .
split network midnight)

NBC—WEAF HH (8:30-9 p.m.) “ Dec. 5- “ ;

NBC—WEAF HH (11:30 pm.-12 “ “ “ A
split network midnight.)

CBS—WABC oH (11-11:15 am.) 1-w (F) Jan. 15-May | Battenfield & Ball,

13. Des Moines.
“ oH (11:30-11:45 a.- I-w (W) Nov. 2- “
m.)
NBC—WJZ oH (11-11:15 am.) 1-w (W) Jan.-Nov. 2. | John O. Powers Co,,
New York City.

CBS—split oH (2:15-2:30 p.m.) 5-w (M-T-W-Th- | Feb. 8-June Blackett-Sample-

network Feb. 8-Apr. 22; (3- F) 17. Hummert, Inc.,
3:15 p.m.) Apr. 25- Chicago.
June 17.

NBC—WEAF QH (3-3:15 pm.) 5-w (M-T-W-Th- | Sept. 26- “
split network F)

NBC—WEAF oH (5:15-5:30 p.m.) 6-w (M-T-W-Th- | June 27-July | McJunkin Advertis-

F-Sat.) 29, ing Co., Chicago.

CBS—WABC QH (9-9:15 p.m.) 2-w (M-Th) Jan.-Mar. 31. | N. W. Ayer & Son,

Inc, New York
City.
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Advertiser

Product Program and Talent

Fox, I. J.,, Fur Co,,
New York City.

Frigidaire Corp.,
Dayton, Ohio.

(division General Motors Corp.)

Frostilla Co.,
Elmira, N. Y.
(H. F. Ritchie & Co., Agents)

Fuller Brush Co.,
Hartford, Conn.

Funk & Wagnalls Co,,
New York City.

General Baking Co.,
New York City.

furs Fox Fur Trappers—orchestra; Audrey Marsh, soprano;
Anna Maria De Milita, harpist; Four New Yorkers: Carl
Mathieu, Larry Murphy, tenors; Jerry White, baritone;
August Wicke, bass.

electric THE Fricipairians—orchestra, direction Andy Sannella;
refriger- talk, The Story of Women’s Names, Charles B. Driscoll,
ation narrator.

Tue Story oF WoMmEN’S NaMEs—Charles B. Driscoll, nar-
rator; Harry Reser’s orchestra.

Tue Fricipairians—Harry Reser’s orchestra; Rondoliers
Quartet.

“ Major IcEQuick aAND His Fricipairians—orchestra, direc-
tion Andy Sannella.

“ THE Fricipairians—dance band, direction Floyd Schaffer;
Charles Allen, speaker.

Frostilla FrostiLLa Broabpcast REHEARsaLs—Harry Salter’s orches-
skin tra; Mildred Hunt, contralto; Louis Dean, announcer.
lotion

brushes TuE FuLLer Man—Earle Spicer, baritone; Mabel Jackson,

soprano; Don Voorhees’ orchestra.

Literary Epwin C. HiLL—presidential poll.
Digest
“ (Repeated)
“ LiterarY Di1GesT Topics IN Brier—Lowell Thomas.
Bond bread Bonp Breap ProcraM-—breakfast table skit with music, with

Frank Crumit and Julia Sanderson.
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Network Time Schedule 1932 History Agency
CB5—WABC ou (7:30-7:45 pm.) 3-w (M-W-F) | July 25-Nov. | Peck  Advertising
local July 25-Sept. 30; July  25-Sept. 4. Agency, Inc., New
(7:15-7:30 p.m.) 2; York City.
Oct. 4-Nov. 4. 1-w (F) Sept. 9-
30:
2-w (T-F) Oct.
4-Nov. 4.
NBC—-W]JZ QH (9:30-9:45 p.m.) 2-w (M-W) Feb. 1-Mar. | The Geyer Co., Day-
23. ton.
“ oH (7:15-7:30 p.nv.) l-w (Sun.) Feb. 7-Mar. «
20.
“ oH (7:15-7:30 p.m.) 3-w (Sun.-M-W) [ Mar. 27-28- “
30.
“ o (7:15-7:30 p.m. | 2-w (Sun.-W) Apr. 3-27. “
Sun.; 9:30-9:45 p.-
m. W)
“ oH (5-5:15 p.nv.) 3-w (T-W-Th) Se;z)(g. 15-Oct. «
CBS—WABC oH (9:15-9:30 p.m.) 1-w (M) Jan. 4-Mar Lawrence C. Gumbin-
28. ner Agency, New
York City.
NBC—WEAF HH (9:30-10 p.m.) 1-w (T) Jan.-Mar. 29. | Batten, Barton, Dur-
stine & Osborn,
Inc., New York
City.
CBS—WABC ou (8-8:15 p.m.) 3-w (M-W-F) Sept.  5-Oct. | Samuel C. Croot Co.,
14. Inc., New York
City.
CBS—split _ . « I ¢
netwsx?kl o (11-11:15 p.m.)
NBC—-WJZ o (6:45-7 p.m.) 5-w (M-T-W-Th- | Jan.-June 17. “«
F)
CBS—WABC Hu (10:15-10:45 a.- 1-w (I) Jan. 15- Batten, Barton, Dur-
m.) stine & Osborn,
Inc., New York
City.
CBS—split HH (6:15-6:45 p.m.) I-w (Th) Mar. 10-May “
network 14.
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Advertiser Product Program and Talent
General Cigar Co,, Robert RoBerr BuUrRNs PanNaTELA—Guy ILombardo’s orchestra;
New York City. Burns George Burns and Gracie Allen, comedy team ; Phil Regan,
Panatela tenor; Frank Knight, announcer.
cigars

General Electric Co.,
Schenectady, N. Y.

General Foods Corp.,
New York City.

electrical ap-
pliances

[

Log Cabin
syrup

Maxwell
House
coffee

Postum

Maxwell
House
coffee

G. E. CircLe—Grace Ellis, hostess; Theodore Webb, bari-
tone; Eddie Dunham, organist; Heywood Broun, guest
speaker (beginning Aug. 22); in addition, guest speakers
for each broadcast on specified schedules throughout the
year: Oscar of the Waldorf; Mme. Sylvia; Emily Price
Post; Clara Savage Littledale; Albert Payson Terhune;
Bruce Barton; John Erskine; Hendrik Willem van Loon;
Arthur B. Reeve; and special guests interviewed by Hey-
wood Broun.

(Repeated)

G. E. Sunpay CircLe—{featuring guest appearances of op-
eratic and concert stars: Reinald Werrenrath, Mme.
Schumann-Heink, Geraldine Farrar, Beniamino Gigli,
Grace Moore, Giovanni Martinelli, Lucrezia Bori, Rosa
Ponselle, Gladys Swarthout, John McCormack, Carmela
Ponselle, George Cehanovsky, Aida Doninelli, Paul Robe-

son.

Same program as above. Soloists: Rosa Ponselle, Lily Pons,
Lucrezia Bori, Geraldine Farrar, John McCormack, John
Charles Thomas, Richard Bonelli, Tito Schipa.

ReaL FoLks—rural sketch, with George Frame Brown, Vir-
ginia Farmer, Grace Gordon, Arthur Mann, Phoebe Mac-
kay, Emily McCormick, G. Underhill Macy, Bruce Adams,
TLaddie Seaman.

MaxweLL House TuNe BLeEnNDERS—Lanny Ross, tenor; or-
chestra, direction Don Vorhees.

(Repeated)

ArL-AMERICAN FoorBALL SHOw—direction Christy Walsh;
Freddie Rich’s orchestra; male chorus, direction Andre
Kostelanetz; Harry von Zell, announcer.

MaxweLL House ENSEMBLE—Don Vorhees’ orchestra;
Lanny Ross, tenor; the Songsmiths, male quartet: Ran-
dolph Weyant and “Scrappy” Lambert, tenors; Leonard
Stokes, baritone; Bob Moody, bass; Ken Christy, accom-
panist.
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Network Time Schedule 1932 History Agency
CBS—WABC mH (10-10:30 p.m.) l-w (M) Jan.- | TJan.-Dec. 21. J. Walter Thompson
Jan.-May 23; (9- May 23; (W) Co., Inc., New York
9:30 p.m.) May 25- May25-Dec. City.
Dec. 21. 21.
NBC—WEAF oH (12 noon-12:15 p.- 5-w (M-T-W- Tan.- Batten, Barton, Dur-
m.) Jan-Aug. 19; Th-F) Jan.- . stine & Osborn,
(5:45-6 p.m.) Aug. Oct. 3; Inc., New York
22-Oct. 14; (6:45-7 | 3-w (M-W-F) City.
pm.) Oct. 17- Oct. 10-14;
5-w (M-W-Th-F-
Sat.) Oct. 17-
NBC—WEAF QH (7-7:15 p.m.) 5-w (M-W-Th-F- | Oct. 17- “
split network Sat.)
NBC—WEAF HH (5:30-6 pm.) | 1-w (Sun.) _ «
Tan-May 22; (7- ( Jan.-June 12.
7:30 p.m.) May 29-
June 12.
“ HH (9-9:30 p.m.) “ Dec. 25- “«
CBS—WABC HE (5-5:3C pm.) l-w (Sun.) Jan. 10-Apr. | Erwin, Wasey & Co.,
3 Inc., New York
City.
(Succeeded by Ben-
ton & Bowles.)
“ oH (7:15-7:30 pm.) | 3-w (M-W-F) Mar. 7-June “
29.
CBS—SDllt QH (11 :15‘11 '30 p.— “ 113 I
network m.)
CBS—WABC HH (9-9:30 p.m.) l-w (F) Sept. 23-Dec. | Young & Rubicam,
i 16. Inc.,, New York
City.
NBC—-W]JZ e (9:30-10 p.m.) "1-w (Th) Jan.-Mar, 31. | Erwin, Wasey & Co.,,
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General Foods Corp.

(Continued)

General Mills, Inc.,

Minneapolis, Minn.

Maxwell
House
coffee

food pro-
ducts; La
France
Laundry
Flakes

Post
Toasties,
corn
Hakes

Diamond
Crystal
salt

Hour,
cereals

MaxweLL House TuNE BLENDERs—orchestra, direction Don
Vorhees; Lanny Ross, tenor, popular songs and ballads.

(Repeated)

Capt. HENRY'S MAXWELL HoUuse SHow Boat—orchestra, di-
rection Don Vorhees; Charles Winninger; Jules Bledsoe,
Negro baritone; Hall Johnson Choir; Lanny Ross, tenor;
Mabel Jackson, soprano; Annette Hanshaw, blues singer;
“Pic” Malone; “Pat” Padgett.

Rapio HousenoLp INstiTUTE—food talks, Frances Lee Bar-
ton.

TroMPKINS CorNErRs—rural sketch, with George Frame
Brown, Virginia Farmer, Phoebe Mackay, Grace Gordon,
Arthur Mann, Laddie Seaman, James Reilly, Bruce Adams, .
Emily McCormick, G. Underhill Macy; Harry Salter’s or-
chestra.

Paur WinG, THE STorRY Man—children’s stories dramatized
by Paul Wing; Adele Harrison, actress.

Capt. DiaMoND’s ADVENTURES—dramas of the sea.

GoLp MepaL Fast FreicaT—Wheaties Quartet: Fireman
Phil, the yodeler; Brakeman Bill, baritone ; Engineer Ernie,
tenor; Conductor Will, bass; Eddie Dunstedter, organist;
Tom Baker and Stewart Johnson, tenors.

MusicaL Fast Freicat—Eddie Dunstedter, Bisquick music
master ; Four Singing Bisquicks.

(Repeated)

SonGgs oF Romance-—John Sutherland, tenor; Bertram
Hirsch’s orchestra ; cooking talk, Betty Crocker.
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Network Time Schedule 1932 History Agency
NBC—WEAF QH (7:30-7:45 p.m.) 3-w (M-W-F) July 1-Oct. 3. | Benton & Bowles,
New York City.
NBC—WEAF o (11:15-11:30 p.- “ “ “
split network m.)
NBC—WEAF H (9-10 p.m.) 1-w (Th) Oct. 6- “
“ ou (11:15-11:30 a.- 3-w (T-Th-Sat.) | Jan.- Young & Rubicam,
m.) Jan.-June 25; Inc., New York
2-w (T-Th) June City.
28-
NBC—-WJZ HH (9:30-10 p.m.) l-w (Th) Apr. 21-Oct. | Erwin, Wasey & Co.,
6. New York City.
(Succeeded by Ben-
ton & Bowles.)
NBC—WEAF oH (5:15-5:30 p.m.) 3-w (M-W-F) Sept. 26- Benton & Bowles,
New York City.
NBC—-WJZ HH (8-8:30 p.n.) l-w (W) Oct. 5- “
CBS—WABC Addison Lewis & As-

HH (9-9:30 p.m.) Jan,
20-Apr. 20.

QH (10:15-10:30 p.-
m. T; 9-9:15 pm.
W.) Apr. 26-May
18; (10:15-10:30
pm. T-Th) May
24-June 30.

QH (10:15-10:30 p.
m.) July 5-Sept. 13;
8:45-9 p.m.) Sept.
6-Nov. 2.

QH (9:30-9:45 p.m.)

QH (6:30-6:45 p.m.)

lI-w (W) Jan.20-
Apr. 20;

2-w (T-W) Apr.
26-May 18; (T-
Th) May 24-
June 30.

2-w (T-Th) July
5-Sept. 13; (T-
W) Sept. 20-
Nov. 2.

1-w (T)

2-w (T-Th)

Jan. 20-June
30.

July 5-Nov.
2.

Nov. 29 (1 ti.
only)

Mar. 29-Apr.
21.
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General Mills, Inc.,
(Continued)

General Motors Corp.

(See separate listings under fol-
lowing divisions: Buick Motor
Co.; Buick-Olds-Pontiac Sales
Co.; Chevrolet Motor Car
Co.; Frigidaire Corp.; Oak-
land Motor Car Co.; Olds
Motor Co.)

Gilbert, A. C., Co., The
New Haven, Conn.

Goodyear Tire & Rubber
Co.. The, Inc., Akron,
Ohio.

Gold Dust Corp.,
New York City.

Goodall Worsted Co.,
Sanford, Me.

Gould, Barbara,
New York City.

flour, cereals

Erector toys

Goodyear
tires

Silver Dust

Palm Beach
and Nuro-
tex sum-
mer suit-
ings

beauty
prepara-
tions

Skirpy—-juvenile serial based on Percy Crosby’s cartoon.

(Repeated)
Berry CrockeErR—cooking talk.
Skippy—children’s program.
(Repeated)
SonGs oF MEMory—Dave Porter, tenor ; orchestra.

Berty AND Bop—dramatic sketch, with Beatrice Churchill
and Don Ameche.

Bring "Ear Back Arive—Frank Buck, in dramatized episodes
from his own adventures.

(GooDYEAR ProGRAM-—guest bands (Jan-Apr. 23): Sousa’s
Band (W); Pryor’s Band (Sat.); Revelers Quartet:
James Melton and Lewis James, tenors; Elliott Shaw, bari-
tone (Phil Dewey substituting for part of season); Wil-
fred Glenn, bass; concert dance orchestra (direction David
Mendoza, Apr. 20-June 15; direction Victor Young, June
22-Nov. 9) ; guest soloists: Grace Moore, soprano; Merle
Alcock, contralto; Grace Hayes, soprano; Countess Olga
Albani, soprano; Virginia Rea, soprano (weekly, Sept. 21-
Nov. 9).

(Repeated)
GoLpy aND Dusty anDp THE S1LvER Dust Twins—Harvey

Hindermyer and Earle Tuckerman, and two juvenile act-
resses.

GoopaLL PaLm BreacH PrograM—Phil Spitalny’s orchestra;
Peggy La Centra, contralto; Jay C. Flippen, master of cere-
monies.

BarBarRa GouLp BeEauty Tark—Andre Baruch, announcer.

WWW. americanradiahistorv com.
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NBC—WEAF
split network

CBS—split
network

CBS—split
network

CBS—WABC

Hu (1:15-1:45 am.)

oH (9:15-9:30 am.)

ou (10:45-11 p.m.)

oH (10:45-11 am.)

113

5-w (M-T-W-Th-
E)

1-w  (Th)
12-26;
June 6-27.

May
(M)

1-w (Th)

Dec. 5-

May 12-June
27.

Jan.-Aug. 18.
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Network Time Schedule 1932 History Agency
CBS—WABC oH (5:30-5:45 p.m.) | 6-w (M-T-W-Th- | July 11- Blackett - Sample -
F-Sat.) Hummert, Inc,.,
Chicago.
CBS—split QH (6:30-6:45 p.m.) “ “ “
network
NBC—WEATF oH (10:45-11 a.m.) 2-w (W-F) Jan.- “
« o (5:15-5:30 p.m.) 6-w (M-T-W-Th- | TJan.-July 9. “
F-Sat.)
NBC—WEAF QH (6:15-6:30 p.m.) “ “ “
split network ‘
NBC—W]Z QH (2-2:15 p.m) 2-w (W-IF) Apr. 6-27. «
« ou (3-3:15 p.m.) 5-w (M-T-W-Th- | Oct. 10- “
F)
NBC—WEAF oH (5:45-6 p.m.) 1-w (Sun.) Oct. 30- Charles W. Hoyt Co.,
Tnc., New York
City.
NBC—WEAF HH (9-9:30 pm.) 2-w (W-Sat.) | Jan.-Nov. 9. Erwin, Wasey & Co.,
Jan.-Apr. 23: Inc., New York
1-w (W) Apr. City.
27-Nov. 9.

[

Batten, Barton, Dur-

stine & Osborn,
Inc., New York
City.

L. S. Goldsmith, New
York City.

Redfield-Coupe, Inc..
New York City.
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Advertiser

Product

Program and Talent

Gould, Barbara
(Continued)

Great Atlantic & Pacific
Tea Co., New York City.

Greyhound Management
Co., Cleveland, Ohio.

Grossman, Julius, Inc.,
New York City.

Hachmeister-Lind Co.,
Pittsburgh, Pa.

Halsey, Stuart & Co.,
Chicago.

Hamilton-Beach Mfg. Co.,
Racine, Wis.

beauty
prepara-
tions

13

food
products

Greyhound
bus lines

shoes

auto lights

financial
service

electrical
supplies

Have You Hearp—Patricia French, radio news columnist.

(Repeated)

Our DaiLy Foop—“Colonel Goodbody” and “Judge Gor-
don”; George Rector (Th). Also special features, as fol-
lows: “Sleepy” Hall, banjoist (M-W-F, Apr. 18-May 27) ;
Four Singing Grocers (T-Th-Sat., Apr. 12-Sept. 8) : Frank
Parker and Henry Shope, tenors; John Seagle, baritone;
Elliott Shaw, bass; Lee Montgomery, accompanist; Chan-
dler Goldthwaite, organist.

Our DaiLy Foop—same as above, Jan.-Aug. 13; thereafter
“Colonel Goodbody,” “Judge Gordon” and George Rector,
daily, except during Maud and Cousin Bill series, see be-
low (W-Sat.) Sept. 21-Oct. 17.

A & P Gyrsies—direction Harry Horlick; Frank Parker,
tenor.

Maup anp CousiN Bior—Booth Tarkington sketches, with
Vivian Block, Andy Donnelly, Edwin Wragge, Ruth Woo-
ster, Georgia Burke. Winifred Lenihan, director.

GrevyaounNp HicEway TRAVELER—musical travelogue: or-
chestra, direction Frank Westphal; Harlow Wilcox, naz-
rator; Brooks and Ross “The Crooning Kentucky Col-
onels™; Ted Parson, announcer,

(Repeated)

Basy Rose Mar1E—songs and impersonations.

THE SHapDOW—mystery drama series.

Harsey Strart PrograM—the “Old Counsellor”; orchestra.

Macuine Ace Housexkeering—talk, Ida Bailey Allen; Ham-
ilton Beach Quartet: Fred Wilson, 1st tenor; Royal Halle,
2nd tenor; Hubert Hendrie, baritone; George Gove, bass.

www americanradiohistorv com


www.americanradiohistory.com

ADVERTISERS ON THE AIR 63
Network Time Schedule 1932 History Agency
CBS—WARC oH (10:45-11 a.m.) 1-w (Th) Sept. 15- Redfield-Coupe, Inc.,
New York City.
CBS—split QH (4:45-5 pm.) “ Sept. 29- “
network
NBC—WEAF QH (9:45-10 a.m.) 6-w (M-T-W-Th- | Jan-Aug. 13. | Paris & Peart, New
F-Sat.) York City.
NBC—W]JZ ou (10:30-10:45 a.- 6-w (M-T-W-Th- | Jan.- “
m.) F-Sat.)
NBC—WEAF HH (9-9:30 p.m.) 1w (M) Jan.- “
NBC—W]Z wu (10-10:30 p.m.) 1-w (Th) Jan.-Junc 16. “
“ o (10:30-10:45 a- | 2-w (W-Sat.) | Sept. 21-Oct. “«
m.) Sept. 21-Oct. Sept.  21-Oct. 28.
17; (5-5:15 p.m.) 17;
Oct. 17-28. 3w (M-W-F)
Oct. 17-28.
CBS—WABC ou (8:30-8:45 p.m). | 1-w (Sun.) Apr.3-June 5. | Beaumont & Hohman,
Cleveland.
CBS—split 18,11 - . « I «
netwit;}i QHm.gll :15-11:30 p.
NBC—WJZ o (12 noon-12:15 1-w (Sun.) Dec. 25- TLeon A. Friedman,
p.m) Advertising
Agency, New York
City.
CBS—WABC HH (10-10:30 p.m.) 1-w (T) Jan. 5-Feb. 2. | Ruthrauff & Ryan,
Inc., Chicago.
NBC—WEAF HH (99:30 pm) I-w (W) Jan.-June 29. | Gamble & Co., Lad,
Jan-Mar. 30; Chicago.
(8:30-9 p.m.) Apr.
6-June 29,
CBS—WABC oH (10:15-10:30 a.- I-w (Th) N. W. Ayer & Son,

m.)

Jan. 21-Apr.
14.

www americanradiohistorv com
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Advertiser

Product

Program and Talent

Hansen’s, Chr., Laboratory,
Inc,, Little Falls, N. Y.

Hart, Schaffner & Marx,
Chicago.

Health Products Corp.,
Newark, N. J.

Hecker H-O Co., Inc,,
Buffalo, N. Y.

Heinz, H. ]., Co,,
Pittsburgh, Pa.

Hills Bros. Co.,
New York City.

Hoffman Beverage Co.,
Newark, N. ]J.

junket

men’s
clothing

Cod liver
oil, Feena-
mint

flour,
cereal

rice flakes

Dromedary
dates

€<

beverages

Don Lanc—TRrUE ANIMAL STORIES (preliminary listing THE
Ju~NkeT ForLks)—children’s program.

HART, SCHAFFNER AND Marx TruMPETERS—Victor Young’s
orchestra; Edwin C. Hill, “The Man in the Front Row":
Herman Hupfeld, vocalist; Frank Papile, accordionist.

DaxcGer FrcHETERs—dramatic program, with T. Daniel Fraw-
ley; orchestra, direction Thomas Belviso.

HEeckKER SURPRISE ParTy—orchestra, direction Meredith Will-
son; guest artists: Anson Weeks, Newell Chase, Edna
Fischer, Frank Moss, Juanita Tennyson, Robert Olsen, Sera-
phin Strelkoff, Nora Schiller, Madelene de Michel, Frederic
Bittke, Caltana Christoph, Tommy Harris, Thelma Brown;
The Buccaneers, male chorus, direction Earl Towner ; Nor-
man Nielsen, Ronald Graham.

H-Bar-O Raxcers—dramatized juvenile cowboy stories,
written, directed and played by Herbert Rice.

(Repeated)

Boeey BEnson—dramatized cowboy series for children, with
Richard Wanamaker, Fred Dampier, Malcolm L. Barney,
Lorraine Pankow, Herbert Rice,

(Repeated)

Joe ParLooxa—episodes in the life and fights of a heavy-
weight boxer, played by Ted Bergman; with Frank Read-
ick, Ted Husing; Harry von Zell, announcer.

CaravaN—dramatic sketch, with Lucille Wall and Alfred
Shirley; string quartet.

DroMEDARY CaravanN—dramatic sketch with Lucille Wall,
Alfred Shirley, H. Cooper-Clifte; Charles B. Tramont, an-
nouncer.

Horrman MorNING QUaRTER HoUur—Harald Hansen, tenor
(M-W) ; Nelson Eddy, baritone (F).
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Network Time Schedule 1932 History Agency
CBS—WABC oH (5:45-6 p.m.) 2-w (T-Th) Nov. 15- Mitchell - Faust-Dick-
son & Wieland, Chi-
cago.
CBS—WABC HH (10-10:30 p.m.) 1-w (Th) Jan.-May 19. Batten, Barton, Dur-
stine & Osborn
Corp. of Illinois,
Chicago.
NBC—W]JZ ug (8-8:30 p.m.) l-w (Sat.) Jan.- | Jan.-Aug. 18. | McCann-Erickson,
Jan.-June 25; (9- June 25; (Th) Inc., New York
9:30 p.m.) June 30- June  30-Aug. City.
Aug. 18. 18.
CBS—split HH 12 midnight-12:30 | 1-w (Th) Jan-Mar. 10. | Gotham Advertising
network a.m.) Co., New York
City.
CBS—WABC o (5-5:15 p.m.) 3-w (M-W-F) Sept. 26-Okct. “
14.
CBS—split QH (8-8:15 p.m.) “ « “
network
CBS—WABC ou (5-5:15 p.m.) “ Oct. 17- “
CBS—split oH (8-8:15 p.m.) « “« “
network
CBS—WABC Qu (6:45-7 pm. T.; | 2-w (T-Th) Apr. 12-Aug. | Young & Rubicam,
11-11:15 p.m. Th.) 16. Inc, New York
Apr. 12-June 2; City.
(8:459 pm. T-
Th) June 7-Aug.
16.
NBC—WEAF oH (5-5:15 p.m. M- 4-w  (M-W-Th- | Jan-Apr. 22. | Cecil, Warwick & Ce-
split network W-F; 2:45-3 p. m. F) cil, Inc., New York
Th.) City.
NBC—WJZ oH (5:15-5:30 p.m.) 3w (M-W-F) Sept. 26- “
NBC—W]JZ oH (9:45-10 am.) 3-w (M-W-F) May 30-Aug. | Batten, Barton, Dur-
12. stine & Osborn, Inc.,

www americanradiohistorv com
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Advertiser Product Program and Talent
Hopper, Edna Wallace, beauty Epxa Warrace Hopper PrograM—Edna Wallace Hopper,
Inc., Chicago. prepara- mistress of ceremonies; orchestra; Harry von Zell, an-
(division Affiliated Products, . : - ’
Inc.) tions nouncer; guest artists: Kathryn Parsons, songs; Don

Horlick’s Malted Milk
Corp., Racine, Wis.

Horn & Hardart Co.,
New York City.

Household Finance Corp.,
Chicago.

Howard Clothes, Inc.,
New York City.

Hughes, E. Griffith,
Rochester, N. Y.

malted milk

“”

<t

restaurants

personal
finance
service

"

men’s
clothing

Kruschen
salts

Donnie and his LLondon Kit Kat Club Orchestra; Ann Bar-
rie, soprano; Barre Hill, baritone,

EpNna Warrace HoppEr Variery Smow—Edna Wallace
Hopper, mistress of ceremonies ; London Kit Kat Club Or-
chestra; stars of stage and screen.

Yourr MATINEE—beauty talk, Princess Ivanova Obolensky,
or Edna Wallace Hopper.

ADVENTURES IN HEaLTH—dramatic playlets based on health
problems; talk, Dr. Herman N. Bundesen, health commis-
sioner of Chicago. ‘

SeEckaTARY HawkiNns—children’s dramatic program.
p

(Repeated)

Horn AND HarDART'S CHILDREN’s Hour—juvenile variety
program; William Brenton, announcer.

HousenoLb ProGrRaM—orchestra, direction Frank Laird
Waller; music dramas, with Bruce Kamman, Bernardine
Flynn, Don Ameche; Alice Mock, soprano, and Edward
Davies, baritone, soloists.

HouseHoLD ProGraM—orchestra, direction Josef Koestner;
Alice Mock, soprano; male trio; Edgar A. Guest, guest
speaker (May 30-June 28, and resuming Sept. 13).

MusicaL MEMORIES—same program and talent as above.

Beau BrRuMMEL oF SoNc—William Vincent Hall, baritone;
Jack Shilkret’s orchestra.

TreE KruscHEN SERENADER—Bud Collyer, songs.

www americanradiohistorv com
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Network Time Schedule 1932 History Agency
CBS—WABC ou (3-3:15 p.m.) 1-w (W) Jan.-Mar. 23. | Blackett - Sample
Hummert, Inc.
Chicago.
« HH 10-10:30 p.m.) lI-w (Sun.) Mag. 13-May “
15.
NBC—W]JZ oH (2:45-3 p.m.) 1-w (F) Jan.-Apr. 3.
CBS—WABC oH (10:15-10:30 p.- | 2-w (W-F) Feb. | Feb. 5-Sept. | Lord & Thomas and
m.) 5-July 29; 21. Logan, Inc., Chi-
1-w (F) Aug. 5- cago.
Sept. 21.
NBC—W]JZ ou (8:30-8:45 p.m.) 2-w (T-F) Sept. 27- “
NBC—W]JZ oH (8:45-9 am.) 5-w (M-T-W-Th- “

split network

CBS—WABC
local

NBC—WJZ

CBS—WABC

CBS—WABC
local

oH (9:30-9:45 am.)

H (11 am.-12 noon)

HH (9-9:30 p.m)

g

13

HH (6:30-7 p.m.)

oH (8:30-8:45 a.m.)
July 5-Sept. 19;
(7:45-8 a.m.) Sept.
20-

F)

1-w (Sun.)

1-w (T)

1-w (Sun.)

6-w (M-T-W-Th-
F-Sat.) July 5-
Nov. 25;

3w (M-W-F)
Nov. 28-

June 20-July
1.

Jan.-

Jan.-Mar. 30.

Apr.
27.

5-Sept.

Oct. 4-

Mar. 13-May
1.

July 5-
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Boden Clements Co.,
New York City.

Charles Daniel Frey
Co., Chicago.

“

Peck  Advertising
Agency, Inc., New
York City.

Harold D. Frazee &
Co., Inc., New York
City.
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Advertiser Product Program and Talent
Hygrade Sylvania Corp.,, Sylvania SvyLvaNiaNs—Mark Warnow’s orchestra (Jan.-Mar. 6);
Emporium, Pa. radio Ernie Golden’s orchestra (Mar. 13-June 26) ; Forty Flying
tubes Fingers, novelty two-piano quartet; Rondoliers’ Quartet
(Mar. 13-June 26) ; William Brenton, announcer.

Independent Grocers [.G.A. Back STAGE IN Rapro—programs in the making: Frank
Alliance of America, grocery Westphal’s orchestra; Al Cameron and Pete Bontsema
Chicago. stores (*Jack™ and *'Jerry”’), co-masters of ceremony: male trio:

International Oil Heating
Co., St. Louis, Mo.

International Shoe Co.,
St. Louis, Mo.

International Silver Co.,
Meriden, Conn.

Investors Syndicqte,
Minneapolis, Minn.

Iodent Chemical Co.,
Detroit, Mich.

oil burners

Vitality
shoes

William
Rogers
silverware

financial
service

[

Todent
tooth
paste

[

Earl Smith, Dick Newlin, Jack Gardner; pianists, Jane
Carpenter, Jack Gardner, Albert Nilsen; Don Ross, bari-
tone ; Natalie Alt, vocalist.

Frep FeiBEL—organ programs.

VriraLity PersonavLiTiEs—Freddie Rich’s orchestra; guest
artists: Mary Hay, Artells Dickson, Frances Shelley, Ann
Butler, Elsa Ersi, Ben Alley, Helen Richards; male quar-
tet; Harry von Zell, announcer.

Brabp anp Ar—Bradford Browne and Al Llewelyn, songs
and patter.

ANnTHONY Wons—readings of poetry and prose of philo-
sophic nature.

(Repeated)

Musica. Memories (or MeMories 1N MerLopy)—Thora
Martens, mezzo-soprano; Phil Porterfield, baritone; Four
Norsemen: Ted Klein, tenor; Edward Lindstrom, tenor;
Adrian Revere, baritone; Kenneth Schon, bass.

Sunpbay Bricut Spor—]Jack Pettis’s orchestra; Mariners
Trio: Gordon Cross, Gill Nolan, tenors; Glenn Cross, bari-
tone,

TopEnT CLUB oF THE AIrR—dramatic sketch; Joe Rines’ or-
chestra; Iodent trio.

ToDENT ProGRAM WITH JANE FroMaN—Dblues singer; orches-
tra, direction Roy Shields.

WWWamerreasractohlictory com
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Network Time ‘ Schedule 1932 History Agency
CBS—WABC o (7:15-7:30 p.m. } 2-w  (Sun. - T) | Jan.-June 26. Cecil, Warwick & Ce-
Sun.) Jan.-Feb. 14; Jan.-I'eb. 16; cil, Inc., New York
(6:30-6:45 p.m. T.) I-w (Sun.) Teb. City.
Jan.-Feb. 16; (7 :45- 21-June 26.
8 p.m. Sun.) Feb.
21-June 26.
CBS—WABC oH (9:45-10 am.) 2-w (M-Th) Jan. 25-Mar. | Hilmer V. Swenson
17. Co., Chicago.
CBS—WABC oH (7:45-8a.m.) Apr. l-w (I') Apr. 29 | Apr. 29- Lloyd & Hill, Inc., St.
29-May 6; (7:30- and May 6; Louis.
7:45 am.) July 5- | 1-w (T) May 3,
Sept 13, (5 :],5' July 5-
5:30 p.m.) Sept. 20-
CBS—WABC ou (10-10:15 p.m.) 1-w (W) Jan.-Mar. 9. H. W. Kastor & Sons
Co., Inc., Chicago.
CBS—WABC oH (8:45-9a.m.) Apr. 2-w (T-Th) Apr. 5-Nov. | Benton & Bowles,
5-21, Sept. 27-Nov. 17. New York City.
17; (9:45-10 am.)
Apr. 26-Sept. 22.
“ ou (9:30-9:45 a.m.) 3-w (Th-F-Sat.) Nov. 10-19. The Ralph H. Jones
Co.,, New York
City.
CBS—split QH (12 noon-12:15 p.- “ « “
network m)
CBS—WABC on (7:30-7:45 p.m.) I-w (Sun.) Oct. 9-]Jan. 1, | Erwin, Wasey & Co.,
1933. Ltd., Chicago.
NBC—WEAF Qu (2:15-2:30 p.m.) 1-w (Sun.) Jan.-Mar. 20. “
NBC—WEAF HH (7:30-8 p.m.) I-w (Sun.) Jan.-Mar. 13. | Maxon, Inc., Detroit.

oH (4-4:15 p.m.)

Apr. 10-

www americanradiohistorv com
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Advertiser Product Program and Talent
Jarman Shoe Co, Friendly Frienory Five Foornores —Freddie Rich’s orchestra;
Nashville, Tenn. Five “Casey” Jones, aviation news flashes; Larry Murphy,
shoes tenor; Jackie Clarke, tap dancer; David Ross, announcer.
Jelke, John F., Co, Good Luck CapraIN Jack—dramatic adventure show for juveniles, with
Chicago. margarine Don Ameche as “Captain Jack.”
“ (Repeated)
Jergens, Andrew, Co., Woodbury’s To tue Lapies—ILeon Belasco’s orchestra; Tito Guizar,
Cincinnati, Ohio. facial tenor (Jan.-Sept. 30) ; Morton Downey, tenor (beginning
soap and Oct. 7); David Ross, announcer.
Jergen’s
lotion
Woodbury’s Ray Perkins, THE Orp TopPErR—songs and patter,
soap
Jergen’s WaLter WincHELL—talks patterned after his newspaper
lotion column ; incidental music.

Jo-Cur, Inc.,
Chicago

(division  Affiliated
nc.

Products,

Kellogg Co.,
Battle Creek, Mich.

wave setting
lotion

cereals

Kaffee Hag
coffee

cereals

(Repeated)

Sunpay MATINEE oF THE Air—orchestra, direction Victor
Arden; talk, Beatrice Mabie, beauty expert; Harry Ross,
comedian; Jimmie Lyons, humorous commentator; guest
stars.

Waves oF MeELopy—Victor Arden’s dance orchestra; Tom
Brown, tenor.

Buck RoGERs IN THE YEAR 2432—dramatic sketch, with Mat-
thew Crowley; Jay Hanna, director; Fred Uttal, an-
nouncer.

Kerrocc SrumBer Music—Ludwig Laurier’s string en-
semble.

SINGING Lapy—children’s program: nursery jingles; songs
and stories.

(Repeated)

www americanradiohistorvy com
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Network Time Schedule 1932 History Agency
CBS—WABC oH (9:45-10 pm.) l-w (F) Jan.-Apr. L. C. P. C(Clark, Inc,
Nashville.
CBS—WABC o (5:15-5:30 pm) | 5-w (M-T-W- | Oct 24-Dec. | Blackett - Sample -
Th-F) 23, Hummert, Inc,
Chicago.
CBS—split oH (6-6:15 p.m.) “ Nov. 28-Dec. “
network 23
CBS—WABC oH (9:30-9:45 p.m.) l-w (F) Jan. 1-Dec. Lennen & Mitchell,
Jan.-Sept. 9: 23, Inc., New York
gy (9:30-10 p.m.) City.
Sept. 16-
NBC—W]JZ oH (6:30-6:45 p.m.) 2-w (T - Sat.) | Jan.-May 31. J. Walter Thompson
Jan.-Feb. 27; Co., Inc., New York
1-w (T) Mar. 1- City.
May 31.
“ oH (9:30-9:45 p.m.) 1-w (Sun.) Dec. 4- “
NBC—W]JZ o (11:15-11:30 p.- “ “ “
split network m.)
CBS—WABC HE (2:15-2:45 p.m.) 1-w (Sun.) Oct. 16- Blackett - Sample -
Hummert, Inc,
Chicago.
NBC—W]JZ ou (7458 pm. M; | 2-w (M-F) Jan.- | Jan.-July 20. “
10:45-11 p. m. F) Apr. 29;
Jan -Feb. 12; 1-w (M) May 2-
(10:30-10:45 p.m.) 9; (W) May
Feb. 15-July 20. 18-July 20.
CBS—WABC oH (7:15-7:30 p.m.) 5-w (M-T-W-Th- | Nov. 7- N. W. Ayer & Son,
F) Inc., New York
City.
NBC—WJZ HH (9:45-10:15p.m.) | 1-w (Sun.) Jan-Feb. 28. | Blackett - Sample -
Hummert, Inc,
Chicago.
“ ou (5:30-5:45 pm.) | 5-w (M-T-W-Th- | Jan.- “
F)
NBC—-WJZ o (7-7:15 p.m.) “ “ “
split network Jan-Sept. 23;
(6:30-6:45 pm.)
Sept. 25-
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Advertiser Product Program and Talent
Kelly-Springfield Tire Co., tires MaxkiNG THE Movies—Raymond Knight, director; Kath-
New York City. arine Renwick: orchestra. direction Robert Armbruster;
The Songsmiths, male quartet: Randolph Weyant and
“Scrappy”’ Lambert, tenors; ILeonard Stokes, baritone;
Robert Moody, bass; Kenneth Christy, accompanist.
Kelvinator Sales Corp,, electric Mgrs. A. M. Goupiss—housekeeping talk.
Detroit, Mich. refrigera_
tion
Kissproof, Inc, Kissproof HorrLywoop Nicats—Gene Rodemich’s orchestra; Irank
Chicago lipstick Luther, tenor.
(division  Affiliated  Products
Corp.)
Knox, Charles B., Gelatine gelatine Knox SparRkKLING Music—Ed Trautman’s orchestra; male

Co., Inc., Johnstown,
N. Y.

Kolynos Co.,
New Haven, Conn.

Kraft-Phenix Cheese
Corp., Chicago.

(division National Dairy Prod-
ucts Corp.)

Kreider, A. B., Shoe Co.,
Annville, Pa.

La Choy Food Products,
Inc., Detroit, Mich.

Lady Esther Co.,
Chicago.

dental cream

mayonnaise

Pollyanna
shoes

prepared
Chinese
foods

cosmetics

««“

quartet ; tenor soloist.

SarLty Sam, THE SarLor—Irving Kaufman, baritone, songs
and patter; Don Ball, announcer,

THE PRroFEssorR AND THE Major—Bradford Browne and
Al Llewellyn, songs and patter.

Just PrLaiN BirL—comedy and patter centered around the
life of a small town barber, with Ted di Corsia and Marian
Wright.

Mgrs. A. M. Goubpiss—food talk.
PorrLyannNA, THE GrLap Girr—a serial in which Pollyanna

and her Uncle Jerry tour Europe, played by Gertrude
Hardeman and Mark Smith; George Vause, accompanist.

La Cuoy CHorsticks—talks on Chinese foods; Billy Hughes,
baritone; Sam Prager, accompanist.

Lapy Estoer ProcraM—Wayne King’s orchestra (Gus
Arnheim and his Cocoanut Grove orchestra substituting
July 31-Aug. 28).

"
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Network Time Schedule 1932 History Agency
NBC—W]Z HH (9:45-10:15 p.m.) I-w (Sun.) Mar. 20-June | N. W. Ayer & Son,
12. Inc., New York
City.
NBC—-WJZ QH (11-11:15 am.) I-w (M) Jan.-June 12. Brooke, Smith &
French, Inc., De-
troit.
NBC—W]JZ QH (10:45-11 pm. | 2-w (W-Sat) | Jan-July 21 Blackett - Sample -
W; 7:45-8 pm. Jan.-Apr. 23; Hummert, Inc,
Sat.) Jan.-Feb. 13; 1-w (Th) Apr. Chicago.
(10:30-11 p.m.) 28-July 21.
Feb. 17-July 21.

NBC—WEAF QH (9:15-9:30 am.) | 3-w (T-Th-Sat.) Jan.-June 14. | Federal Advertising
Jan-Apr. 23; Agency, Inc., New
(10:15-10:30 a.m) York City.
Apr. 26- June 14.

CBS—WABC on (5:30-5:45 p.m.) 3-w (T-W-Th) Jan.-Mar. 1. Blackett - Sample -
Hummert, Inc,
Chicago.

" “ “ Mar. 8&-June “
2.
“ oH (6:45-7 p.m.) 5-w (M-T-W-Th- | Sept. 19- “
F)
NBC—WjZ oH (11-11:15 a.m.) 1-w (Sat.) May [ May 27-July | J. Walter Thompson
7-July 2; (T) ; Co., Inc., Chicago.
Sept. 27- Sept. 27-
CBS—WABC QH (5:30-5:45 p.m.) 1-w (F) Feb. 26-May | Samuel C. Croot Co.,
20. Inc.,, New York
City.

CBS—WABC oH (11-11:15 am.) 2-w (T-Th) Sept. 13- N. W. Ayer & Son,
Inc., New York
City.

NBC—WEAF HH (3-3:30 p.m.) 1-w (Sun.) Jan.- Stack-Goble  Adver-

. tising Agency, Chi-
cago.
™ oH (5:30-5:45 p.m.) 1-w (W) Mar. 30-June “
1.
* HH (8:30-9 p.m.) 1-w (T) Oct 11- “
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Advertiser

Product

Program and Talent

La Gerardine, Inc.,
New York City

Lambert Pharmacal Co.,
St. Louis, Mo.

Lamont, Corliss & Co.,
New York City.

Lane Co.,
Altavista, Va.

Larus & Bros. Co.,
Richmond, Va.

hair waving
liquid

{3

beauty
prepara-
tions

Listerine
antiseptic

€<

Nestle’s
chocolates

Pond’s face
creams

cedar chests

Edgeworth
tobacco

[

La GerarRDINE—Broadway’s greatest thrills told by Ed. Sul-
livan, columnist; Dick Winfree’s orchestra (Jan. 12-Mar.
15); Jack Berger’s orchestra (Mar. 22-Apr. 26); guest
stars; David Ross, announcer.

GERARDINE MipsuMMER NicHTs—Jack Berger’s orchestra;
Sidney Skolsky, columnist; “Lefty” Flynn, baritone; Nora
Langhorne, soprano; George Metaxa, tenor; guest stars.

Beauty ScuooL oF THE Air—talk, V. E. Meadows.

LisTerRINE ProcrAM—Russ Colombo’s orchestra (Jan.-Mar.
12) ; Happy-Rose dance orchestra (Mar. 15-Apr. 2) ; con-
cert orchestra with vocal soloist (Apr. 4-9).

Tue CounTRY DocTorR—rural sketch, with Phillips H. Tord;
Kelvin Keech, announcer.

NEesTLE's CHOcCOLATEERS—orchestra, direction Leonard
Joy; Allyn Joslyn, master of ceremonies; guest artists.

NEestrLE’'s CHocoLATEERs—orchestra, direction Phil Spitalny ;
ensemble of seven singers, Nicolai Samaroff, bass, soloist.

PonD’s DaANCE ProGrRaAM—orchestra, direction I.eo Reisman;
guest artists; Mrs. Franklin D. Roosevelt, talks (Dec. 9-
Feb. 24, 1933) ; Lee Wiley, contralto.

LaNeE REPorRTER—Interior decoration talks on the homes of
movie stars, by Nan Dorland.

(Repeated)

EpcewortH ProcramM—Dixie Spiritual Singers, Negro chor-
us (Jan-Aopr. 7); “Dr. Walter E, Traprock” (George
Chappell) ; Harriet Lee, contralto (Apr. 14-June 9); Ar-
nold Johnson’s orchestra, male trio (May 19-June 9).

CorN Coe Pipe CLUB OF VIRGINIA—barnyard music; male
quartet.
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Network Time Schedule 1932 History Agency
CBS—WABC oH (8:45-9 p.m.) 1-w (T) Jan. 12-Apr. | The Biow Co., Inc,
26. New York City.
“ oH (8:30-8:45 p.m.) 1-w (Th) June 30-Aug. “
18.
“ Qu (1145 am.- 12 | 1-w (Th) Aug. 25-Nov. “
noon) 17.
NBC—WJZ 2H (10-10:15 p.m.) 3-w (T-W-Sat.) Jan.-Apr. 9. Lambert & Feasley,
Inc., New York
City.
NBC—WEAF oH (5:45-6 p.m.) 3-w (M-Th-F) Jan.-Apr. 8. “
NBC—W]Z oH (10-10:15 pm.) | 3w (M -T-W) | June 20- “
June 20-Dec. 9; June 20 - July
(8:45-9 p.m.) Dec. 20; Dec. 12-
12- 5-w (M-T-W-Th-
F) July 25-Dec.
9.
NBC—W]JZ HH (8-8:30 p.m). 1-w (F) Jan-Sept. 30. | The Dauchy Co., Inc.,
New York City.
“ {3 {3 Oct 7_ I3
NBC—WEAF HH (9:30-10 p.m.) “ Jan.- J. Walter Thompson
Co., Inc., New
York City.
CBS—WABC Qu (11:15-11:30 a- | l-w (F) Apr. 1-May Henri, Hurst & Mc-
m.) 20. Donald, Inc., Chi-
cago.
CBS—split o (2-2:15 pm.) “ « “«
network Apr. 1-22; (3-3:15
p.m.) Apr. 29-May
20.
NBC—WJZ o (8-8:15 p.m.) 1-w (Th) Jan.-June 9. Batten, Barton, Dur-
stine & Osborn,
Inc., New York
City.
NBC—WEAF uu (10-10:30 p.m.) l-w (W) June 15- “
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www.americanradiohistory.com

76

PIERRE

KEY’S RADIO ANNUAL

Advertiser

Product

Program and Talent

Lavoris Chemical Co.,
Minneapolis, Minn.

Lehigh Navigation Coal
Co., Philadelphia.

Lehn & Fink Products Co.,
Bloomfield, N. ].

Liggett & Myers Tobacco
Co., New York City.

......

mouth wash

coal

Pebeco tooth
paste

Hind’s
Honey
and
Almond
Cream

Chesterfield
cigarettes

Easy Aces—bridge comedy serial, with Jane and Goodman
Ace.

(Repeated)

OLp Comrany’s Procram—William Wirges’ orchestra;
American Singers.

Stories oF THE Living GreaT—talks, Ida Bailey Allen.

To-pay’s PronEer WoMmEeEN—talks, Ida Bailey Allen.

PeBeco Pray-Bovs—piano trio: Walter G. Samuels, Leon-
ard Whitcup, Felix Bernard; Helen Leighton, comedienne.

Hino’s RoMaNCE ExcHaNGe—Beatrice Fairfax (Mar. 7-
Apr. 8); orchestra; Raymond Heatherton soloist.

Mvusic TuarT SaTtisries—Nathaniel Shilkret’s orchestra;
Norman Brokenshire, master of ceremomes; soloists;
Alexander Gray, baritone (M-Sat., Jan.-Mar. 12; T and
F. Mar. 15-Aug. 5) ; Boswell Sisters (M and Th, beginning
Mar. 14) ; Ruth Etting (W and Sat., beginning Mar. 16) ;
Arthur Tracy, “The Street Singer” (T and F, beginning
Aug. 9); announcers: Kenneth Roberts, Frank Knight,
Harry von Zell.
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Network Time Schedule 1932 History Agency
CBS—WABC QH (7:15-7:30 p.m.) 3-w (T-Th-Sat.) Mar. 1- July | Blackett - Sample -
Mar. 1-12; (7:30- Mar. 1-12; (M- 1; Sept. 26- Hummert, Inc,
745 p.m.) Mar. 14- W-I) Mar. 14- Chicago.
July 1; (10:15 - July 1; Sept.
10:30 p.m.) Sept. 26-
26-
CBS—split ou (10-10:15 p.m.) « “ iz
network
NBC—WEAF HH (1:45-2:15 p.m.) 1-w (Sun.) Jan.-Mar.6 The Aitkin-Kynett
Co., Philadelphia.
CBS—WABC oH (11:15-11:30 a.- l-w (T) I'eb. 16-June qutc;d States Adver-
m.) 14. tistng Corp., New
York City.
“ « Aug. 16-Nov. “
15.
oH (8:459 am.) | 2-w (T-Th) May | May 17-Dec. “
May 17-Aug. 11; 17-Oct. 20; 13.
(7:30-7:45 p.m.) lI-w (M) Oct. 24-
Aug. 16-Oct. 20; 31;
(7:45-8 pm. M) | 2-w (M-T) Nov.
Oct. 24-Dec. 12; 7-Dec. 13.
(11:15-11:30 a.m.
T) Nov. 8-Dec. 13.
NBC—-WJZ o (11:30-11:45 a.- | 3-w (M-W-Th) Mar. 7-May | Erwin, Wasey & Co.,
m.) 16. Inc, New York
City.
“ ou (7:15-7:30 p.m.) 1-w (Th) Mar. 17- “
May 19.
CBS—WABC

o (10:30-10:45 p.-
m.) M-T-W-Th-F-
Sat., Jan. 4-Mar.
12; M-T-Th-F,
Mar. 14-May 27;
(10 - 10:15 p.m.);
W-Sat., Mar. 16-
May 28; M- Th,
May 30-Aug. 4; M-
T - W-Th-F-Sat.,
Aug. 8-Sept. 7; M-
W-F. Sept. 9-; (9-
9:15 pm.) T-Th-
Sat., Sept. 8-.

6-w (M-T-W-Th-
F-Sat.)

Jan.-

www americanradiohistorv com
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Advertiser

Lorillard, F., Co,,
New York City.

Lowe Bros. Ca.,
Dayton, Ohio.

Luden’s, Inc.,
Reading, Pa.

Luft, George W., Co.,
Long Island City, N. Y.

McKesson & Robbins, Inc.,
Bridgeport, Conn.

McLaughlin Gormley King
Co., Minneapolis, Minn.

Macfadden Publications,
Inc., New York City.

Malted Cereals, Inc.,
Burlington, Vt.

Maltine Co.,
New York City.

Product Program and Talent
Old Gold LittLE Jack LirtLE—vocalist and pianist.
cigarettes
paints HoMe Decorations TaLk—Grace Viall Gray, speaker; or-

cough drops

Tangee lip-
stick and
beauty
products

pharmaceu-
tical sup-
plies

insecticide

True Story
Magazine

cereals

maltine

chestra, direction J. Oliver Riehl.

LupeN’s Noverty OrcHesTra—direction Dan Rybb; Con-
rad Thibauldt, baritone ; Gregory Stone, pianist; Harry von
Zell, announcer.

(Repeated)

TaANGEE MusicaL Dreams—orchestra, direction William
Stoess; Ralph Simpson, tenor; Wally Maher, narrator.

McKessoNn MusicaL MacaziNE—concert orchestra, direction
Erno Rapee; soloist (Fred Hufsmith, tenor; Barry Devine,
baritone) or octet.

McKessoNn MusicaL NovELTIES—string ensemble, direction
Josef Stopak; soloist (Fred Hufsmith, tenor; J. Alden
Edkins, bass-baritone).

Frank AND Fro CroNiN—songs and patter.

True Story Hour—“Mary and Bob,” dramatic sketch.

MALTEX PrograM—orchestra, direction Frank Pinero; talk;
Sam Lloyd, puzzles (Feb. 25-Mar. 3).

ADVENTURES OF THE SAFETY SoLpieErs—dramatized chil-
dren’s program; George Shackley’s orchestra.

MALTINE SToRY—dramatized children’s story; incidental mu-
sic.
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Network Time Schedule 1932 History Agency
CBS—WABC oH (9-9:15 am.) 5-w (M-T-W-Th- | Apr. 18-22. Lennen & Mitchell,
F) Inc,, New York
City.
NBC—WJZ QH (4-4:15 p.m.) 1-w (Th) Fezb. 11-June | The Geyer Co., Day-
. ton.
CBS—WABC HH (7:30-8 pm.) l1-w (Sun) Jan.-Apr. 10. | Richard A. Foley,
Advertising
Agency, Inc, Phila-
delphia.
CBS—split o (10:30-10:45 p.- “ Jan.-Jan. 24. “
network m.)
NBC—W]JZ o (11:15-11:30 a.- | 2-w (T-F) June | June 14-Dec. | Cecil, Warwick & Ce-
m.) June 14-Aug. 14-Aug. 19; 20. cil, Inc., New York
19; (5:15 -5:30 p.- (T-Th) Aug. City.
m) Aug. 23-Nov. 23-Nov. 3;
3; 7:15-7:30 p.m.) 1-w (T) Nov. &
Nov. 8- Dec. 20.
NBC—WEAF HH (9-9:30 p.m) 1-w (T) Jan.-Apr. 19. | Lambert & Feasley,
Inc., New York
City.
NBC—WJZ oH (11:45-12 noon) 1-w (Th) M;g - Sept. “
NBC—W]JZ QH (7:30-7:45 am.) 2-w (Th-Sat.) May 19-June | Batten, Barton, Dur-
30. stine & Osborn
Corp. of Illinois,
Chicago.
NBC—WEAF HH (8:30-9 p.m.) 1-w (T) Jan.-June 28. | Young & Rubicam,
Inc.,, New York
City.
NBC—WEAF oH (5:30-5:45 p.m.) 1-w (Th) Jan.-Mar. 3. Samuel C. Croot Co.,
Inc, New York
City.
“ o (5-5:15 pm.) | 2-w (W-F) Sept. 9- “
Sept. 9-Oct. 19;
(5:45-6 p.m.) Oct.
26-
NBC—WJZ HH (5-5:30 pm.) 1-w (T) Jan-Feb. 23. N. W. Ayer & Son,

www americanradiohistorv com
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Advertiser Product Program and Talent
Manhattan Soap Co., Sweetheart SWEETHEART PRoGRaM—Ruth Jordan, beauty talk; John
New York City. toilet Fogarty, tenor.
soap
" SWEETHEART PrograM—Ruth Jordan, beauty talk; orchestra;
John Shevlin, tenor.
“ SWEETHEART SERENADERs—Ruth Jordan, beauty talk; or-
chestra; vocal trio: Dwight Latham, Wamp Carlson, Guy
Bonham.
Martin-Senour Paint and paints, Don anp BETTYy—romance seiies, with hints on home decor-
Varnish Co., Chicago. varnishes ation; played by Vinton Haworth and Betty McLean.
Maytag Co., washing MavTtac OrcuEsTRA—direction C. E. Wheeler; The Mer-
Newton, Iowa. machines rie-men, male quartet: Browning Mummery and Elliott
Stewart, tenors; Bob Geddes, baritone; Norman Gordon,
bass; Earl Lawrence, accompanist.
Mennen Co., shaving MenNEN ProgcraM—TFreddie Rich’s orchestra; Irene Beas-
Newark, N. J. prepara- ley, songs; sports talk by Ted Husing, announcer.
tions,
powders
Mentholatum Co., Menthol- Meropy LLaNE—orchestra, direction Harry Sosnick; Karolyn
Wichita, Kans. atum Harris, contralto; male quartet: Charles Sears, Paul Lar-
ointment goy, tenors; Roger Robinson, baritone; Walter Stevenson,
bass.
Metropolitan Life Insur- | life insur- Tower Hearta Exercises—Arthur Bagley. director.
ance Co., New York ance
City.
Miles, Dr., Laboratories, Alka Hoosier Eprtor—Frederick Landis, editor; orchestra, direc-
Elkhart, Ind. Seltzer tion Frank Westphal; Mary Miles, soprano; Four Norse-
tablets men: Ted Klein, tenor; Edward Lindstrom, tenor; Adrian
Revere, baritone ; Kenneth Schon, bass.
“ Soncs oF HoMme, Sweer HoMEe—string ensemble, direction
Chester Pecoraro (Apr. 24-May 15) ; direction Harry Ko-
gen (May 22-July 10) ; the Merrie-men, male quartet (Apr.
24-May 15) ; Melody Men (May 22-July 10) ; Edward Da-
vies, baritone; Lucille Long, soprano; William Vickland,
narrator,
Minneapolis-Honeywell temperature WonbeEr Hour—orchestra, direction Rudolph Mangolfl;
Regulator Ce., Minne- control guest artists: Mary Krakowsky, soprano; Karolyn Harrls,
apolis, Minn. devices contralto; Roger Robinson, baritone; Doris Wittich,

pianist ; Luella Melius, soprano; Sigwart Hofland.
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Network Time Schedule 1932 History Agency
NBC—WEAF oH (5:30-5:45 p.m.) 1-w (M) Jan-May 23. | Peck  Advertising
Agency, Inc., New
York City.
NBC—-WJZ ou (11:45-12 noon.) 1-w (W) Jan-June 15. “
“ on (10:15-10:30 p.- 1-w (T) Mar. 22-Apr. “
m.) 26.
“ o (1145 am.-12 1-w (W) Sept. 14-Nov. “
noon.) 30.
« “« « Dec. 7- ““
CBS—WABC ou (10:45-11 am.) 1-w (F) Jan.-May 27. | Bethel & Harvey,
Inc., Chicago.
NBC—W]JZ HH (9-9:30 p.m.) 1-w (M) Jan.-Apr. 4. The Cramer-Krasselt
Co., Milwaukee.
CBS—WABC ou (9:15-9:30 p.m.) 1-w (Th) Jan. 28-Apr. | Hommann, Tarcher &
21. Sheldon, Inc., New
York City.
NBC—W]JZ au (8:30-9 pm.) 1w (W) Jan.-Apr. 13. | Batten, Barton, Dur-
split network stine & Osborn,
Inc, New York
City.
NBC—WEAF 1% (6:45-8 am.) 6-w (M-T-W-Th- | Jan.- Handled direct.
F-Sat.)
CBS—WABC ot (2:45-3 p.m.) 1-w (Sun.) Oct. 16- Wade Advertising
Agency, Chicago.
NBC—WJZ HH (4-4:30 p.m.) 1-w (Sun.) Apr. 24-July | Atherton & Currier
10. Inc.,, New York
City.
CBS—WABC uu (1:30-2 p.m.) I-w (Sun.) Mar. 20-Apr. | United States Adver-
10. tising Corp., Chi-
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Advertiser Product Program and Talent
Miracul Wax Co,, Dri-Brite Macic Piano Twins—Frank Westphal and Albert Nilsen,
St. Louis, Mo. wax piano-duo; talk, Bess Johnson.
“ Magic Piano Twins—Harry Sosnik and William Moss, pi-
ano-duo; talk, Mary Norton, home economist.
Montgomery, Ward & Co.. mail order BeautiruL TroUuGHTS—Chuck, Ray and Gene, harmony
Chicago. specialties trio (Chuck Haynes, Ray Ferris and Gene Arnold) ; Irma
Glen, organist; Gene Arnold, narrator; Joan Blaine, an-
nouncer.
“ (Repeated)
“ BeautiruL THoOUGHTS—]immy Kemper, baritone and nar-
rator ; male quratet: The Boys; Leo Fletcher, pianist; Joan
Blaine, announcer.
“ (Repeated)
Moore, Benjamin, Paint paints, Berty Moore—decorating notes,
CO., New York City- Varnishes
Morse & Rogers Shoes, Sundial SunpiaL BonNIE Lapbies—vocal trio: Jim Whelan, Lou
New York City. shoes Noll and Charles Kennedy.
(division International Shoe Co.)
Mueller, C. F., Co,, macaroni, Forecast ScrooL oF Cookery—cooking talk, Mrs. A. M.
Jersey City, N. J. spaghetti Goudiss.
Musterole Co., Musterole, WHISPERING JACK SMITH—]Jack Smith, baritone; Arnold
Cleveland, Ohio. Zemo Johnson’s orchestra; Hummingbirds, girl harmony trio:
Margaret Speaks, soprano; Katherine Cavalli, mezzo-so-
prano; Dorothy Greeley, contralto.
National Biscuit Co., Wheats- WHEATsWoRTH ProcraM—King Kill Kare, songs and dia-
New York City, worth logue.
crackers
National Dairy Products
Corp., Chicago.
(See Kraft-Phenix Cheese Corp.)
National Sugar Refining Jack Frost Jack Frost MeLopy MoMmeENTs—Josef Pasternack’s orches-
Co., New York City. sugar tra; guest artists: Oliver Smith, tenor; mixed quartet:

wwwamericanradiohistorv com

Kathryn Palmer, soprano; Helen Oelheim, contralto; Ken-
neth Hines, tenor; Vernon Jayson, baritone; guest artists:
Phil Dewey ; Merle Alcock ; Mary Lewis; Allan Prior.
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Network Time Schedule 1932 History Agency
CBS—split o (1:15-1:30 p.m) 1-w (F) Feb. 26-Ma Anfenger Advertisin
network Feb. 26-Apr.” 22; 27. d Ageﬁcy, Inc., sg
(2-2:15 p.m.) Apr. Louis.
29-May 27.
CBS—WABC oH (11-11:15 am.) “ Sept. 9-Dec. “
2.
NBC—WJZ QH (9:30-9:45 am.) 6-w (M-T-W-Th- | Jan.-May 30. | Erwin, Wasey & Co.,
F-Sat.) Ltd., Chicago.
NBC—WJZ oH (1:15-1:30 p.m.) “ “ N

split network

NBC—WJZ

NBC—WJZ
split network

NBC—WEAF

NBC—W]JZ

NBC—W]Z

CBS—WABC

NBC—W]JZ

NBC—W]JZ

oH (9:30-9:45 a.m.)

oH (1:15-1:30 p.m.)

oH (4.-4:15 p.m.)

oH (7:15-7:30 p.m.)

o (11-11:15 a.m.)

oH (8-8:15 p.m.)

oH (8:15-8:30 a.m.)
Aug. 15-Oct., 7; (8-
8:15 am.) Oct. 10-

HE (8:30-9 p.m.)
Jan.-Nov. 3; (9:30-
10 p.m.) Nov. 7-

{3

1-w (F)

I-w (W)

1-w (Th)

2-w (M-W)

3-w (M-W-F)

I-w (W) Jan.-

Nov. 3; (M)
Nov. 7-

May 31-July
9.

Jan.-July 22.

Jan. 14-July
15.

Jan.-June 30;

Sept. 29-

Oct. 31-

Aug. 15-

Jan.-
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Lord & Thomas and
Logan, Inc.,, Chi-
cago.

Handled direct.

Handled direct.

Thomas M. Bowers
Advertising
Agency, New York
City.

Erwin, Wasey & Co.,
Inc, New York
City.

Batten, Barton, Dur-

stine & Osborn,
Inc, New York
City.

Gotham Advertising
Co.,, New York
City.
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Advertiser Product Program and Talent
Neet, Inc., Neet depila- BeaTrICE Mapie—bheauty <
Port Chester, N. Y. tory ! ) cauty talk.
Affiliated  Products,

(division
Inc.)

Newman, I., & Sons,
New Haven, Conn.

New York Life Insurance
Co., New York City.

Norghwestern Consolidated
Mill Co., Minneapolis,
Minn.

Northwestern Yeast Co.,
Chicago.

Oakland Motor Car Co.,
Pontiac, Mich.

(division General Motors Corp.)

Ocean Steamship Co. of
Savannah, New York
City.

O’Cedar Corp.,
Chicago.

Olds Motor Co.,
Lansing, Mich.

(division General Motors Corp.)

Olson Rug Co.,
Chicago.

Pabst Corp.,
Milwaukee, Wis.

Pacific Coast Borax Co.,
New York City.

o O S —————

corsets

life insur-
ance

Ceresota
flour

yeast

motor cars

ocean
travel

polish, mops

Oldsmobile
car

rugs

cheese
products

Twenty
Mule
Team
borax

Fasuions anp Ficures—fashion talk, Mrs. Evelyn Tobey.

(GREAT PERsovaLItizs—dramatizations; narrators: Frazier
Hunt (Jan.-Apr. 19), William S. Rainey (Apr. 27-May
31); orchestra, direction Rosario Bourdon (Jan.-Apr. 19),
direction Harold Sanford (Apr. 27-May 31).

CeresoTa FLoUR Procram—health talk, Dr. Royal S. Cope-
land ; Douglas Evans, announcer.

THE YEAST FoaireErs—orchestra and soloist: Herbie Kay's
orchestra (Jan.-June 12) ; Charlie Agnew’s orchestra ( June
19-) ; Chauncey Parsons, tenor (Jan.-Feb. 28) ; Browning
Mummery, tenor (Mar. 6-June 12); Irene Taylor, con-
tralto (June 19-).

Wuitenman’s Pontiac CHierTains—Paul Whiteman’s or-
chestra; King’s Jesters, male quartet: the Romancers: Mil-
dred Bailey, crooner; Jack Fulton, Jr., tenor; “Red” Mec-
Kenzie, baritone.

Savaxxamn Liners—orchestra, direction Robert Armbruster.

O’Cepar MrerLopy Men—George Howard, John Ravencroft,
Rav McDermott, vocal trio; Francis Bastow, guitarist;
William O’Connell, tenor.

OrpsMoBILE Gors A CarLLiNng—Paul Whiteman and his or-
chestra; guest soloists in various cities.

OLsoN WEAVERS

PassT-ETT VARIETIES—Vocal-instrumental harmony quartet:
Francis Bastow, guitarist; John Ravencroft, George How-
ard, Ray McDermott, singers.

DeatH VALLEy Days—dramatic programs, with Virginia
Gardiner, William Shelley, Jack McBryde, Vernon Rad-
cliffe, Joseph Bell, Edwin M. Whitney, John Tucker Bat-
tle; John White, cowboy songs; orchestra, direction Joseph
Bonime.
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ADVERTISERS ON THE AIR 85
Network Time Schedule 1932 History Agency

NBC—WJZ o (10-10:15 am.) I-w (W) Feb. 17-July | Blackett - Sample -
27. Hummert and
Gardner, Inc., New

York City.
NBC—WEAF o (10:30-10:45 a.- | 1-w (F) Mar. 11-June | Charles W. Hoyt Co.,
m.) 3. Inc., New York

City.

NBC—WJ]Z HH (9:30-10 p.m.) l-w (T) Jan.-May 31. Frank Presbrey Co.,
Inc., New York
City.

CBS—WABC oH (10-10:15 am.) 1-w (Th) Jan.-June 2. Addison Lewis & As-
sociates, Minneap-
olis.

NBC—W]JZ HH (2:30-3 p.m.) 1-w (Sun.) Jan.- Hays MacFarland &
Co., Chicago.

NBC—WJZ #H (10-10:30 p.m.) I-w (F) Jan.-July 1. Campbell-Ewald Co.,
Inc., Detroit.

NBC—-W)Z QH (6:30-6:45 p.m.) 1-w (T) Oct. 11- The  Aitkin - Kynett
Co., Philadelphia.

NBC—W]Z o (11:45 am.-12 2-w (T-Th) Apr. | Apr. 12-July | Hays MacFarland &

noon) Apr. 12-28; 12-June 2; 28. Co., Chicago.
(12:45-1 pm.) May | 1-w (Th) June 9-
3-July 28. July 28.

NBC—W]JZ H (3-4 am.) 1 ti. only. Jan. 1, 1932. Campbell-Ewald Co.,
Inc., Detroit,

CBS—WABC on (9:15-9:30 p.m.) 2-m (Th) May 12 and | Philip O. Palmer &

. 19. Co., Chicago.

CBS—WABC oa (1-1:15 pm.) 2-w (T-F) Jan.-Feb, 3. Batten, Barton, Dur-
stine & Osborn,
Corp. of Illinois,
Chicago.

NBC—W]JZ HH (8:30-9 p.m.) I-w (M) Jan.- | Jan-Aug. 8;| McCann-Erickson,

Jan-Aug. 8; (9- Aug. 8; (Th) | Oct. 6- Inc.,, New York
9:30 p.m.) Oct. 6- Oct. 6- City.
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86 PIERRE KEY’S RADIO ANNUAL
Advertiser Product Program and Talent
Paton, John G. Co., Inc, Golden GoLpEN Brossoms—Maria Cardinale, soprano; Willard
New York City. Blossom Amison, tenor; Brewer and Poister, piano duo.
Honey
and
Hunny
Whip
Penick & Ford, Ltd, Vermpnt VERMONT LUMBERJACKS—male quartet: Jim Tucker and
New York City. Maid Nahum Hastings, tenors; Matt McLeod, baritone; Clem
Syrup Hoskins, bass; Hoge Sullivan, master of ceremonies.
Pennzoil Co., gasoline, PennzoiL ParapE oF MEeLobpies—Harry Sosnik, pianist, and
Oil City, Pa. oil his band; vocal instrumental harmony quartet: Ray Mec-
Dermott, Francis Bastow, George Howard, John Raven-
cropt; guest stars: Bill Moss, pianist; Karolyn Harris, con-
tralto; William Miller, tenor; Harriet Cruse.
“ (Repeated)
Pepsodent Co., Pepsodent THE GoLbpBERGS—comedy sketch, with Gertrude Berg, James
Chicago. antiseptic Waters, Roslyn Silber, Alfred Corn, Kate McComb, Me-
nashe Skulnik.
“ (Repeated)
Pepsodent Amos 'N’ ANpy—Freeman F. Gosden; Charles J. Correll.
dentrifice
“ (Repeated)
Philadelphia Storage Philco PuiLabELPHIA OrcHEsTRA—Leopold Stokowski, conductor.
Battery Co., Philadelphia batteries
Philippe, Louis, Inc., Angelus Paris Nigat LirFe—orchestra, direction Bertram Hirsch;
Chicago. Rouge talk, Princess Ivanova Obolensky; Madelon de Gist, so-
(division Affiliated  Products, Incarnat prano; Pierre le Kreun, tenor,

Phillips-Jones Corp.,
New York City.

Phillips Petroleum Co.,
Bartlesville, Okla.

Van Heusen
collars

gas and
motor oil

Va~N HeuseN ProcraM-—Gus Van, the “Melody Man,” pop-
ular songs and comedy; Nat Brusiloff’s orchestra.

PuiLLips 66 FLyERs—orchestra.
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ADVERTISERS ON THE AIR 87
Network Time Schedule 1932 History Agency
NBC—W]JZ Qu (7-7:15 p.m.) 1-w (Sun.) Apr. 10-June | Frank Presbrey Co.,
12. Inc.,, New York
City.
NBC—WEAF oHu (7-7:15 p.m.) 2-w (M-Th) Jan.-Mar. 31. | J. Walter Thompson
Co., Inc., New York
City.
CBS—WABC v (8-8:30 pm.) 1-w (Sun.) Feb. 14- Hays MacFarland &
Feb. 14-Mar. 27; Co., Chicago.
(9:30-10 p.m.)
Apr. 3-
CBS—split HHE (11:30 pm. — 1-w (Sun.) “ “
network 12 midnight.
NBC—WEAF oH (7:45-8 p.m.) 6-w (M-T-W-Th- | Jan.- Lord & Thomas and
F-Sat)  Jan.- Logan, Inc., Chi-
Nov. 11; 5-w cago.
(M-T-W-Th-
F) Nov. 12-
NBC—WEAF oH (12 midnight- « Nov. 7-. “
split network 12:15 p.m.)
NBC—WJZ H (7-7:15 p.m.) “ Jan.- “
NBC—W]JZ o (11-11:15 p.m.) “ “ “
split network
CBS—WABC 1341 (8:15-10 p.m.) 1-m (Sat.) Jan. 16; Mar. | F. Wallis Armstrong
12; Apr. 2; Co., Philadelphia.
Nov. 26;
Dec. 17.
NBC—W]JZ o (10:45-11 pm.) | 2-w (T-Th) Jan.- | Jan-July 19. Blackett - Sample -
Jan.- Feb. 11; Apr. 21; Hummert, Inc,
(10:30-10:45 p.m.) 1-w (T) Apr. 26- Chicago.
Feb. 16-July 19. July 19.
CBS—WABC o (9:45-10 p.m.) 1-w (F) Apr.8-July 1. | Peck  Advertising
Agency, Inc., New
York City.
CBS—split HH (7-7:30 p.m.) 6-w (M-T-W-Th- | Nov. 14- Lambert & Feasley,
network F-Sat.) Inc, New York

www americanradiohistorv com
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88 PIERRE KEY’'S RADIO ANNUAL
Advertiser Product Program and Talent
Photoplay Publishing Co., Photoplay PraortorLaY’s LLIFE SToRIES oF MoVIE STARS— (subsequent ti-
Chicago. magazine tle changes: PHoToPLAY’S SCREEN PERrsoNaLITIES, HoL-
Lywoop WHispErs)—Cal York, reporter; Alice Hill;
Ireene Wicker; Carolyn Van Wyck.
Pillsbury Flour Mills Co., flour PiLLsBUrRYy PaceaNT—Sam Lanin’s orchestra; soloists:
Minneapolis, Minn. Toscha Seidel, violinist; Theo. Karle, tenor, (Jan. 1-22);
Arthur Tracy, “Street Singer” (Jan. 29-July 4); Kenneth
Roberts, announcer.
Pompeian Co., Pompeian Pompeian Make-up Box—talk, Jeannette de Cordet (Jan.
New Yor}{ City. face cream 4-18); Viscomtesse de la Jarrie, beauty specialist, mis-
(H. F. Ritchie & Co., Agents) tress of ceremonies (Jan. 21-Mar. 11) ; orchestra; Boswell
Sisters; Frank Knight, announcer.
Pontiac Sales Co,, motor cars PonTiac ProGrRaAM—orchestra, direction Andre Kostelanetz;
De.trmt, Mich. “Colonel Stoopnagle” and “Budd” (F. Chase Taylor and
(division General Motors Corp.) Wilbur Hulick) ; Jeannie lang, singer; William O’Neal,
tenor ; vocal ensemble,
Porto-Rican Ameficaﬂk cigars Er Toro WEEK-Exp REVUE—Gus Van, master of ceremon-
'§°bja°°° Co., Newark, ies; the Pickens Sisters; Victor Arden’s orchestra.
“ EL Toro ALL-STAR REVUE—same program as above.
Pratt & Lambert, Inc, varnishes, Voice or 1,000 Suapes—Jack Kerr, tenor; orchestra, direc-
Buffalo, N. Y. enamels, tion Erwin Glucksman,
lacquers

Premier Malt Sales Co.,
Peoria, Ill,

Prescott, J. L., Co,,
Passaic, N. J.

Primrose House, Inc.,
New York City.

Blue Ribbon
malt ex-
tract

cosmetics

Be~x BerNIE—and his Blue Ribbon Orchestra.

(Repeated)

Same program as above.

(Repeated)

Oxor FEATURE—trio (piano, accordion, banjo): Gordon
Grant, Dave Graham, and “Bunny” Coughlin.

Romance oF BeauTvy—talk, Mary Olds; Edwin Knells, bar-
itone; Fred Feibel, organist.
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ADVERTISERS ON THIE AIR 89
Network Time Schedule 1932 History Agency
CBS—WABC HHE (8:30-9 pm.) lI-w (Sat.) Apr. Apr. 16-June | Aubrey & Moore, Inc.,
Apr. 16-May 28; 16-May 28; 13. Chicago.
oH (10:15-10:30 p.- (M) May 30-
m.) May 30-June June 13.
13.
CBS—WABC HE (9-9:30 pm.) I-w (F) Jan.- | Jan.-July 4. Dollenmayer Adver-
Jan.-Apr. §8; Apr. 8; (M) tising Agency, Inc.,
0H (9:15-9:30 p.m.) Apr. 11-July 4. Minneapolis.
Apr. 11-July 4.
CBS—WABC o (8:459 pm.) 2-w (M-W) Jan.4-Mar. | N. W. Ayer & Son,,
Jan. 4-11; (7:30- 11. Inc., New York
7:45 p.m.) Jan, 13- City.
Mar. 23.
CBS—WABC HH (9:30-10 p.m.) l-w (Th) Dec. 28- Campbell-Ewald Co.,
Inc., Detroit.
NBC—-W]JZ HH (9-9:30 p.m.) 1-w (Sat.) July 30-Nov. | Federal Advertising
19. Agency, Inc.,, New
York City.
“ HH (8-8:30 p.m.) 1I-w (M) Nov. 21- ¢
CBS—WABC QH (10-10:15 p.m.) 1-w (T) Mar. 1-May | The Albert P. Hill
24. Co., Inc., Pitts-
burgh, Pa.
CBS—WABC HE (9-9:30 p.m.) 1-w (T) Jan.-July 26. Matteson-Fogerty-
’ Jordan Co., Inc,
Chicago.
CBS—split HH (1:30-2 am.) “ May  3-July “
network 26.
NBC—WEAF HE (9-9:30 p.m.) l-w (T) Sept. 13- “
NBC—~WEAF HH (12:30-1 a.m.) “ « “
split network
CBS—WABC on (10-10:15 a.m.) 3w (T-W-F) ' TJan- Batten, Barton, Dur-
Jan. - June 17; stine & Osborn
2-w (W-F) June Inc, New York
22- City.
CBS—WABC | qu (9:45-10 am.) 2w (W-F) Sept. 14-Dec. | Frwin, Wasey & Co.,
23. Inc., New York
39575 City.
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90 PIERRE KEY’S RADIO ANNUAL
Advertiser Product Program and Talent
Procter & Gamble Co., Camay and Tre GrLoom CHaseErs, CoL. LEMUEL (). STOOPNAGLE AND
Cincinnati, Ohio. Ivory Bupp—F. Chase Taylor and Wilbur Hulick; Louis Dean,
soaps announcer.
Crisco Crisco PrResENTs THE MrILLs BROTHERs—negro harmony en-
shortening semble: Herbert, Harry, Donald and John, guitarist, vocal
simulations of musical instruments,
Chipso CHuipso PreseNTs THE MiLLs BrRoTHERS—negro ensemble, as
granules above; Victor Young’s orchestra.
Crisco Sisters oF THE SKILLET—Eddie East and Ralph Dumke,
shortening specialty songs and dialogue.
Ivory soap Ivory ProcraM—B. A. Rolfe and his orchestra.
Crisco Mrs. BLakg’s Rabpro CorumN—Sisters of the Skillet (M-
shortening W) ; Winifred S. Coates (T); Dad Bailey and Mrs. C. B.
Railing (Th); Helen Chase (F); cooking school (Sat.).
«“ Mrs. BLAKE’s Rapio CoLuMN
Quaker Oats Co., food GENE AND GLENN, THE QUAKER EArRLY Birps—comedy
Chicago. products songs and patter, Eugene Carroll and Glenn Rowell.
“ (Repeated)
“ PuIL Cook, THE QUAKER MAN-—songs and patter.
“ (Repeated)
Ralston Purina Co., Inc, cereals SeckaTarRy Hawkins—children’s club, all characters played

by Robert Franc Schulkers.

(Repeated)

WWW americanradiohictorv com


www.americanradiohistory.com

ADVERTISERS ON THE AIR 91
Network Time Schedule 1932 History Agency
CBS—WABC QH (8:45-9 p.m.) 2-w (M-W) Feb. 1-Aug. | The Blackman (o,
31. New York City.
“ QH (7:15-7:30 p.m.) 2-w (T-Th) Apr. | Apr. 12- “
T-Th, Apr. 12-May 12-July 7; (M-
10; T, May 12-July Th) July 11-
5; (9:15-9:30 p.m)
Th, May 12-July 7;
M-Th, July 11-
“ QH (9:15-9:30 p.m.) 2-w (M-Th) July 5- «
NBC—W]Z QH (8:45-9 p.m.) 3-w (T-Th-F) Jan.-July 1. «
« o (8:30-8:45 p.m.) 2-w (Th-F) Apr. 7-July 1. «
NBC—WEAF o (10-10:15 a.m.) 6-w (M-T-W-Th- | Jan.-Apr. 23. “
F-Sat.)
NBC—W]JZ “ l1-w (F) Apr. 29-July “
L.
NBC—WEAF oH (8-8:15 am.) 6-w (M-T-W-Th- | Jan.-July 2; Lord & Thomas and
F-Sat.) Jan.- Aug. 30- Logan, Inc, Chi-
July 2; and cago.
Oct. 31-
3-w (T-Th-Sat.)
Aug.  30-Oct.
29.
NBC—WEAF QH (9-9:15 a.m.) « “ “
split network
NBC—W]JZ oH (8:15-8:30 a.m.) 6-w (M-T-W-Th- | Jan-June 28. “«
F-Sat.)
NBC—W]JZ oH (9:15-9:30 a.m.) « “« “
split network
NBC—WEAF QH (5:45-6 p.m.) 3-w (T-Th-Sat.) | Oct. 4- Batten, Barton, Dur-
stine & Osborn,
Inc, New York
City.
NBC—WEAF QH (6:45-7p.m.) “ “ “

split network
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92 PIERRE KEY'S RADIO ANNUAL
Advertiser Product Program and Talent
Rath Packing Co., Blackhawk Rapio Housenorp InstittTE—food talk.
Waterloo, Ia. food
products
Reid, Murdoch & Co., Monarch Tue MonarcH MysTeERY TENOR—tenor, identity not dis-
Chicago. Brand closed; Charles J. Gilchrist, radio reporter; Czerwonky
foods Ensemble,
Resinol Chemical Co,, Resinol ResinoL CuEMIcAL ProGrRAM—orchestra, direction L. A.
Baltimore, Md. soap, White ; soloists.
ointment
Reynolds, R. J., Tobacco Camel CaMeL QuarTER Hour—)acques Renard’s orchestra; Mor-

Co., Winston-Salem,
N. C.

Richardson & Robbins,
Dover, Del.

Richman Bros. Co,
Cleveland, Ohio.

Rieser Co., Inc.,
New York City.

Ritchie, H. F., & Co.

(Agents for J. C. Eno, Ltd.;
Frostilla Co.; Pompeian Co.;
Scott and Bowne, Inc.—see
separate listings.)

RKO Distributing Corp.,
New York City.

cigarettes

““

Prince
Albert
tobacco

canned
foods

men’s
clothing

Venida hair
nets

amusements

ton Downey, tenor; Anthony Wons, narrator; announcers:
George Beuchler and Kenneth Roberts.

(Repeated)

PrinceE ALERT QUARTER Hour—Paul Van Loan’s orchestra
Alice Joy, contralto; “Ol Hunch.”

Mrs. A. M. Goudiss.

Forecast ScHooL oF COOKERY

Ricuman BroTuers ProcraM—orchestra, direction Louis
Silvers; Sylvia Froos, blues singer; Victor Moore.

VENIDA ProgrAM—William (“Wee Willie”) Robyn, tenor;
Emery Deutch’s Gypsies; Carlyle Stevens, announcer.

RKO TraEATRE oF THE AIirR—RKO-lians, direction Milton
Schwarzwald; William Hanley, narrator; film, vaudeville
and radio stars.

Tue Pruaxtom oF CrEsTwooD—mystery drama serial, with
Eunice Howard, Ned Weaver, Florence Malone, Richard
Gordon, James Meighan, Marion Barney, Allyn Joslyn.
Elsie Hitz, John McGovern, Helen Lowell, William Sams,
George Graham, Dora Mathews, John McBride and Lad-

die Seaman.
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Network Time Schedule 1932 History Agency
NBC—WEAF o (11:30-11:45 a.- I-w (Sat.) Apr. 9-July 2. | Young & Rubicam
n.) Inc., New York
City.
NBC—W]JZ Qu (2-2:15 p.m.) I-w (Sun.) Oct. 2- Rogers & Smith Ad-
S[)llt network vertising Agency‘
Chicago.
CBS—split o (12:15-12:30 a.- | 2-w (T-F) Jan.- | Jan-Apr. 26. | The Biow Co. Inc,
network m.) Mar. 3; New York City.
1-w (T) Mar. 8
Apr. 26.
CBS—WABC Qu (7:45-8 p.m.) 6-w (M-T-W-Th- | Jan-May 28. Erwin, Wasey & Co.,
I-Sat.) Inc., New York
City.
CBS—split om (11:30-11:45 p.- “ « “
network m.)
NBC—WEAF ou (7:30-7:45 p.m.) 6-w (M-T-W-Th- | Tan.-Apr. 30. “
IF-Sat.)
NBC—WIJZ ou (11-11:15 am.) 1-w (T) Jan.-June 28. | J. P. Muller & Co,
New York City.
CBS—WABC ou (7:30-7:45 p.m.) 2-w (T-Th) Mar. 8-June | J. Walter Thompson
3. Co., Inc, New
York City.
CBS—WABC on (1:45-2 p.m.) 1-w (Sun.) Jan.-Mar. 13. | Marks  Advertising
Co., Inc., New York
City.
NBC—WEAF nmr (10:30-11 p.m.) 1w (F) Jan.-Apr. 22. | Lord & Thomas and
Logan, Inc., New
York City.

Aug. 26-Oct.
7.
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Advertiser

Royal Gelatin Dessert
(See Standard Brands, Inc.)

Scott and Bowne, Inc.,
Bloomfield, N. J.
(H. F. Ritchie & Co., Agents)

Scull, William 8., Co.,,
Camden, N. J.

Seeck & Kade, Inc.,
New York City.

Semler, R. B., Inc,
New York City.

Sharp & Dohme,
Philadelphia.

Sheaffer, W. A., Pen Co.,
Ft. Madison, Ia.

Shell Oil Co.,
San Francisco, Cal.

Sherwin-Williams Co., The,
Cleveland, Ohio.

Shumilk Corp.,
East Orange, N. J.

Product Program and Talent
Scott’s ADVENTURING WITH CoUNT vOoN LuckNErR—Dramatized ad-
Emulsion venture series, Count Felix von Luckner.
Boscul BoscuL ALL-STAR OrcHEsTRA—Andy Sannella, conductor;
coffee vocal soloist.
Pertussin PerTUSSIN PLAYBOYs—orchestra, direction Frank Stretz;
cough guest soloists.
remedy
“Kreml” NEeLL ViNick—beauty talk.
hair tonic
pharmaceu- Dr. Howarp W. Haccarp—health talks.
tical
products
fountain LireTiME REevUeE—dance orchestra, direction H. I.eopold
pens Spitalny ; Gill and Demling, “The Two White Dots,” com-
edy team; Navarro Sisters; The Collegians, male quartet.
“ LireTiME RevueE—orchestra, direction H. Leopold Spitalny;
male quartet.
gasoline THE Roap ReEPorTER—Louis Dean, in talks on what roads to
take to the various big events of the day.
“ Eppie Doorey’s FooreaLL Dope—Sports talk.
paints, Keeping Up witH DaucHTER—dramatic sketch, with Nan
varnishes Dorland, Janett Kling, Van Harvey.
shoe SuuMILK ProcraM—Rollickers quartet: Clark Brewer, Vic-
whitener

tor Hall, tenors; William Scholtz, baritone; James Davies,
bass; Clifford Lang, accompanist; Henry M. Neely, mas-
ter of ceremonies.
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ADVERTISERS ON THE AIR

Network Time Schedule 1932 History Agency

CBS—WABC HH (9:30-10 p.m.) 1-w (Sun.) Jan.-Mar. 27. | N. W. Ayer & Son,
Inc.,, New York
City.

NBC—W]JZ oH (7:15-7:30 p.m.) 1-w (F) Jan.- Apr. 22. | F. Wallis.Armstr‘ong

Jan.-Mar. 18; Co., Philadelphia.
(6:15-6:30 p.m.)
Mar. 18-Apr. 22.

CBS—WABC oH (6:45-7 p.m.) 2-w (T-Th) Jan.-Mar. 17. | J. Walter Thompson
Co., Inc., New York
City.

CBS—WABC on  (11-11:15 am. 1-w (W) Jan. 6- [ Jan. 6-July 6; Erwin, Wasey & Co.,

W.) Jan. 6-July July 6; Sept. Sept. 14- Inc, New York
6; Sept. 14- 14-28; City.

(also 3-3:15 pm. | 2-w (T-W) Oct.

T) Oct. 4- 4-

NBC—W]JZ oH (7:15-7:30 p.m.) 1-w (Sun.) Dec. 4- J. Walter Thompson
Co., Inc.,, New York
City.

NBC—W]Z wH (4:30-5 pm.) 1-w (Sun.) Feb. 14-May | McJunkin Advertis-

8. ing Co., Chicago.

NBC—WEAF or (10:15-10:30 p. “ May 15-Aug. “

m.) Mav 15-June 21.
12; (9:45-10 p.m.)
June 19-Aug. 21.

NBC—-WJZ uH (9:45-10:15 p.m.) « Aug. 28- “

CBS—WABC 5 minute broadcasts daily Aug. 18- J. Walter Thompson
Co., Inc.,, New York
City.

- oH (6:30-6:45 p.m.) | 3-w (Th-F-Sat) | Sept. 29-Dec. «
3.

NBC—WEAF or (11-11:15 am.) l-w (W) Jan.-June 22. | Henri, Hurst & Mc-
Donald, Inc., Chi-
cago.

NBC—W]Z oH (8:15-8:30 p.m.) 1-w (W) Samuel C. Croot Co.,

June 2-Sept.
7.
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Advertiser Product Program and Talent
Shgr-or(x} Standaqud $ptical Shur-on Tuae MusicaL SumowMEN—Nat Brusiloff’s orchestra; the
©., Lseneva, N. x. Lye Songsmiths, male quartet: Randolph Weyant and
Glasses “Scrappy” Lambert, tenors; Leonard Stokes, baritone;

Simoniz Co.,
Chicago.

Sinclair Refining Co.,
New York City.

Smith Brothers,
Poughkeepsie, N. Y.

Socony Vacuum Special-
ties, Inc., New York City

Southern Dairies, Inc.,
Washington, D. C.

Spool Cotton Co.,
New York City.

auto cleaner
polish

gasoline,
motor oils

cough drops,
syrups

[

13

petroleum
products,
floor wax,
candles,
etc.

dairy
products

J & P Coates
sewing
thread,
Clark’s

“O.N.T.”

Bob Moody, bass; Ken Christy, accompanist; George Mar-
tin, newspaper reporter.

Simoxi1z GuarpsMEN—orchestra, direction Harry Kogen
(Jan.-Aug. 24), direction Ernie Holst (May 1-15); Ed-
win Kemp, tenor; Kathryn Nelson, contralto.

SincraiR WiIENER MINsSTRELs—minstrel show, with Gene
Arnold, master of ceremonies; end men: Pete Bontsema
and Al Cameron (Mar. 5-Apr. 9) ; Mac McLoud and Clif-
ford Soubier (beginning Apr. 11); Bill Childs, Freddie
Scott (replaced by Bob James, Apr. 11), Chuck Haynes,
and Ray Ferris; band, direction Morgan L. Eastman (Mar.
5-Apr. 18), Roy Shields (beginning Apr. 25).

Syttt BroTHERS, TRADE AND MarRK—"Scrappy” Lambert
and Billy Hillpot, comedy patter and popular songs; nov-
elty orchestra.

Sumita Brorurrs, Trape anxp Marx—Billy Hillpot and
“Scrappy” Lambert; Nat Shilkret’s orchestra.

Cixpy AND SamM—Anne Elstner and John Tucker Battle,
talk and music.

Housenornp Hivrrers—talk and mwusic; orchestra, direction
Joe Green.

SouTHERN Darries OrcHESTRA—with Sally Sothern; Ted
Husing, announcer,

InsipE NEws—by Ted Husing ; Sally Sothern; Sam Prager’s

instrumental ensemble.

THREADS oF HarpiNEss—orchestra, direction Andre Koste-
lanetz; Tommy McLaughlin, baritone; David Ross, an-
nouncer
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Network Time [ Schedule 1932 History Agency
NBC—W]JZ HH (4:30-5 p.m.) I-w (Sun.) Jan.-Jan. 31. N. W. Ayer & Son,
Inc., Philadelphia.
NBC—WJZ HH (5:30-6 p.m.) 1-w (Sun.) Jan.-May 15. | J. L. Sugden Adver-
tising Co., Chicago.
NBC—W]JZ au (9-9:30 p.m.) 1-w (Sat.) Mar. | Mar. 5- Federal Advertising
S-Apr. 9; (M) Agency, Inc., New
Apr. 11- York City.
CBS—WABC oH (9:30-9:45 p.m.) 1-w (Sat.) Jan.-Mar. 26. | Hommann, Tarcher &
Sheldon, Inc., New
York City.
“ o (8:459 pm.) 1-w (W) Nov. | Nov. 16- “
Nov. 16-Dec. 21; 16-Dec. 21,
(8-8:15 p.m.) Dec. (F) Dec. 30-
30-
NBC—W]JZ o (8:30-8:45 p.m.) 1-w (F) Jan.-Apr. 1. “
“ o (9:15-9:30 pm.) | 1-w (Sun.) Oct.  30-Dec. “
25.
NBC—WEAF oH (7:45-8 p.m.) “ Jan. 1, 1933- “
NBC—WEAF oH (10:30-10:45 a.- | 2-w (T-Th) Jan.-July 19. | Batten, Barton, Dur-
m.) stine & Osborn,
Inc,, New York
City.
“ “ “ July 21-Sept. “
29,
CBS—split ou (7:30-7:45 pm.) | 2-w (T-F) Jan.-Mar. 25. | McKee & Albright,
network Philadelphia.
CBS—W]SV “ 1-w (Th) Oct. 20- “
CBS—WABC QH (9:15-9:30 p.m.) 1-w (T) Sept. 6- The Paul Cornell Co.,
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Advertiser

Product
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Stanco., Inc., |
New York City.

Standard Brands, Inc,,
New York City.

Standard Oil Co. of New
Jersey, New York City.

Flit, Mistol,
Nujol,
cold

cream

Chase and
Sanborn
tea

Chase and
Sanborn
coffee

Fleisch-
mann’s
Yeast
(for
baking)

Fleisch-
mann’s
Yeast
(for
health)

Fleisch-
mann’s
Yeast
(for
baking)

Royal
Gelatin

Esso
gasoline

Bic Time—Johnny Hart, humorous sketch; orchestra, di-
rection Joseph Bonime.

JornnNy Hart 1IN Horrywoop—sketch with Johnny Hart,
Jack McBride and Edwin M. Whitney; health talk, Dr.
Royal S. Copeland; orchestra, direction Joseph Bonime.

CHASE AND SaNBORN’S Tea ProgrRaM—Georgie Price,

comedian; Benny Kreuger’s orchestra.

CuASE AND SanNBOorRN Hour—Dave Rubinoff’s orchestra;
guest artists as masters of ceremony: Eddie Cantor (to
Jan. 31 and resuming Oct. 30); George Jessel; Harry
Richman (June-Sept. 11); Georgie Price (Sept. 4-Oct.
23).

TraE THREE BAKERs—Frank Luther, Jack Parker, and Dar-
rel Woodyard; Will Donaldson, accompanist; Billy Artzt’s
dance orchestra; Bradford Browne, master of ceremonies;
Sylvia Froos, blues singer.

FLErscaiManNy Hour—Rudy Vallee and His Connecticut
Yankees; Ray Perkins, master of ceremonies (Jan-Apr.
27); guest stars: Bebe Daniels, Mullen Sisters, Sophie
Tucker; Olsen and Johnson, comedians.

FieiscaMaxN Hour—Rudy Vallee and His Connecticut
Yankees; radio revue with guest stars: a dramatic star,
prominent singer, comedy unit, a musical group and an
outstanding figure in the current week’s news,

GReEAT MoMmENTs [N History—dramatic sketches; orchestra,
direction Billy Artzt.

Tre Rovar VacasoNDs—impersonations, Ward Wilson;
Frank Luther and “Scrappy” Lambert, vocal duo; Willie
and Eugene Howard, comedians (Nov. 9-Dec. 28).

Esso PrograM—orchestra, direction Harry Salter; “Believe
it or not” items, Robert Ripley (Jan.-Feb. 12; May 11-
June 3) ; Edwin M. Whitney, character actor; Elsie Janis,
songs and stories (Feb. 17-May 6).

wWwWwW americanradiohistorv com
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Network Time Schedule 1932 History Agency
NBC—WEAF HH (8-8:30 p.m.) I-w (W) Jan.-Sept. 28. | McCann-Erickson,
Inc, New York
City.
NBC—W]JZ oH (7:45-8p.m.) Oct. | 5-w (M-T-W-Th- | Oct. 3- “
3-Nov. 25; (6:15- F)
6:30 p.m.) Nov, 28-
CBS—WABC oH (7:45-8 p.m.) 2-w (T-Th) June 2- J. Walter Thompson
Co., Inc., New York
City.
NBC—WEAF u (89 p.m.) 1-w (Sun.) Jan.- “
NBC—WJZ uu (7:30-8 p.m.) I-w (Sun.) Jan.-June 26; “
Oct. 2-
NBC—WEAF H (89 p.m.) 1-w (Th) Jan-Sept. 29. “«
.« “« “« OCt. 6_ “«
NBC—W]Z HH (7:30-8 p.m.) 1-w (Sun.) Oct. 2- “
“ QH (6:30-6:45 p.m.) 3w (M-W-F) | Jan.- “
Jan-June 10; (7:15- Jan.-June 10;
7:30 p.m.) June 15- (W-Th-T)
June 15-
NBC—WJZ oH (7:45-8 pm.) 2-w (W-F) Jan.-June 3. McCann-Erickson,

Jan.-Mar. 11;

(7:15-7:30  p.m.)
Mar. 16-June 3.

www americanradiohistorv com
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Advertiser

Product

Program and Talent

Standard OQil Companies
of New Jersey, Pennsyl-
vania and Louisiana,
and the Beacon Oil Co.

Standard Qil Co. of New
York, New York City.

(See also Socony Vacuum
Specialties)

Stephano Bros,,
Philadelphia.

Sterling Products, Inc.,
Wheeling, W. Va.

motor oils

Socony
gasoline,
motor oil

Rameses II
and
Stephano
cigarettes

Phillips
Milk of
Magnesia
and
Dental
Magnesia

[

Danderine
hair tonic

Phillips
Milk of
Magnesia
and
Dental
Magnesia

({3

Tue Five Star THeEATRE—(T) orchestra, direction Josef
Bonime; guest stars; (Th) light opera, The Aborn Opera
Company, Louis Kroll, musical director.

Tur Five Star THEATRE— (M) Groucho and Chico Marx,
comedians; (W) dramatized short stories by famous au-
thors; (F) series of “Charlie Chan” detective mysteries,
with Welter Connolly; original scripts by Earl Derr Big-
gers.

SOCONYLAND SKETCHES—dramatic sketchés, with Arthur Al-
len, Parker IFennelly, Isabel Winlocke, Kate McComb.

Rameses Program—William Wirges and Joe Kahn, piano
duo; John Cali, guitarist; Curt Peterson, baritone, master
of ceremonies (Jan.-Sept. 6); Frank Novak, instrumental
soloist (beginning Sept. 6).

STERLING Propucts ProcraM—orchestra, direction Abe Ly-
man; glee club; concertina player; comedy team; Andre
Baruch, announcer.

Lyman OrcHESTRA AND Horrywoop NEwsBoy—Abe Ly-
man’s orchestra; news and gossip from Hollywood; Syd
Gary, baritone.

Movie STAR REvUuE—]Jeannette Loff, mistress of ceremonies
(Feb. 18-25); Dorothy Jones, soprano and mistress of
ceremonies (Mar. 1-Aug. 16); Abe Lyman’s orchestra
(Feb. 18-25); Ted Astor’s orchestra, (Mar. 1-Aug. 16);
Syd Gary, baritone (Mar. 1-Aug. 16); Irances Lang-
ford, contralto.

StERLING Propucts ProcRaM—Gus Haenschen’s orchestra;
Frank Munn, tenor.

Love Songs AND WaLTzEs—Frank Munn, tenor; string or-
chestra, direction Daniel Lieberfeld.

WWW=amerrcanrachohistory com
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Network Time Schedule 1932 History Agency
CBS—WABC HH (10-10:30 p.m.) 2-w (T-Th) Nov. 29- McCann-Erickson,
Inc., New York
City.
NBC—W]JZ HH (7:30-8 p.m.) 3-w (M-W-F) Nov. 28- “
NBC—WEAF HH (8-8:30 pm.) L-w (M) Jan.- Batten, Barton, Dur-
stine & Osborn,
Inc.,, New York
City.
NBC—WJZ oH (6:15-6:30 pm.) | 1-w(T)Jan.;and | TJan.- The Aitkin - Kynett
Jan. - May 24; May 18- Co., Philadelphia.
(8:30-8:45 p.m.) 2-w (T-W) Feb.-
_ May 31-Sept. 20; May 18.
- (7:15-7:30  p.m.)
; Sept. 27-Nov. 1;
(6:15-6:30  p.m.)
Nov. 8-22; (7:30-
745 p.m.) Nov. 29-
CBS—WABC ou (8:15-8:30 pm.) | 3-w (T-Th-Sat.) | 7Jan.-Sept. 8. Blackett - Sample -
Jan.-June 11; Hummert, Inc,
2-w (T-Th) June Chicago. ’
28-Sept. 8.
“ ou (8:15-8:30 p.m.) | 3-w (T-Th-Sat.) | Sept. 27-Dec. “
Sept. 28-Oct. 8; (8- 20. (Series
8:15 p.m.) Oct. 11- resumed
Jan 3
1933).
“ ou (5456 pm.) | 2-w (T-Th) Feb. 18-Aug. “
Feb. 18-May 26; 16.
(2:15-2:30  p.m.)
May 31-Aug. 16.
NBC—-WJZ oH (10:30-10:45 p- | 2-w (W-F) Apr.-May 13. | Thompson-Koch Co.,
m.) Cincinnati.
“ 2-w (M-F) “
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Advertiser Product Program and Talent
Sterling Products, Inc. Phillips Dr. RovaL S. CorELaND—health clinic.
(Continued) Milk of
Magnesia
and Den-
tal Mag-
nesia
Tue Gire WHo Lives Next Door—dramatic program, with
“ Ruth Russell, John Kane, Mary Smith, Curtis Arnall.

Straus, S. W, & Co, bonds KartexBorN Epits THE NEws—H. V. Kaltenborn, narrator;
New York City. Don Ball, announcer.

Street & Smith Publica- | Love Story Love Story Hour—dramatizations, with Elsie Hitz, Ned
tions, Inc., New York Magazine Weaver, Wilmer Walter; Dana Noyes, production direc-
City. tor; George Earle’s orchestra; David Ross, announcer.

Sun Oil Co., gasoline, LoweLL THoMas—To-day’s news.

Philadelphia. motor oils
Swift & Co., Formiy Happvy-Go-Lucky Hour—variety musical program with
Chicago, Il shorten- guest stars.
ing
Quick Ar- PaT BarRNES—in dramatic sketch‘; Larry Larsen, organist.
row Soap
Flakes,
Sunbrite
Cleanser

meats, but-
ter, eggs

4

Vigoro

Fertilizer

meats, but-
ter, eggs

Tue SteBiNs Bovs—Parker Fennelly and Arthur Allen,
comedy sketch.

(Repeated)

Same program as above,

(Repeated)

Swirtr GARDEN PaArTy—orchestra; guest soloists: Marion
Harris, crooner; George Meader, tenor; Men About Town
Trio; Mario Chamlee, tenor; Attilio Baggiore, tenor; Rich-
ard Bonelli, baritone; Everett Marshall tenor.

TuE Harpy RaMBLER—Irving Kaufman, baritone; Lucy Al-
len, cooking talk ; Emil Seidel and Trving Miller, piano duo.

WWW americanradiohistorv com


www.americanradiohistory.com

ADVERTISERS ON THE AIR

103

Network Time Schedule 1932 History Agency
NBC—WEAF o (10-10:15 am.) 3-w (M-W-F) Jan.-Apr. 8. Thompson-Koch Co.,
M; (9:159:30 a.- Cincinnati
m.) W; (10:15-
10:30 a.m.) F.
“ oH (2:15-2:30 pm.) | 3-w (T-W-Th) Oct. 3- “
CBS—WABC oH (7:30-7:45 p.m.) 2-w (T-Th) Jan.-Mar. 3. J. Walter Thompson
Co., Inc., New York
City.
CBS—WABC ua (9:30-10 p.m.) 1-w (Th) Jan.-Sept. 22. | Ruthrauff & Ryan,
Inc., New York
City.
NBC—WJZ QH (6:45-7 p.m.) 5-w (M-T-W-Th- | June 20- Williams & Cunnying-
F) ham, Inc., Chicago.
NBC—WEAF ou (5-5:15 pm.) 1-w (Sun) Dec. 18- “
CBS—split QH (6-6:15pm.) July | 2-w (T-Th) uly 5- . Walter Thompson
network 5-Sept. 22; (5-5:15 July ] Co., Inc, Chicggo.
p.m.) Sept. 27-
NBC—-WJZ o (12:15-12:30 p.- | 6-w (M-T-W-Th- | Jan-Nov. 23. | Stack-Goble Adver-
I’Il) ]an.~Oct. 1; F—Sat.) ]an.- tising Agency’ Chi-
(845'9 p.m.) OCt OCt_ 1; cago.
3-Nov. 23. 2-w (M-T) Oct.
3-Nov. 1;
3w (M-T-W)
Nov. 7-23.
NBC—WEAF oH (6:45-7 p.m.) 5-w (M-T-W-Th- | Jan-Mar. 11. | J. Walter Thompson
) Co., Inc., Chicago.
NBC—WEAF -45- “ “« «
split network om (12:45-1 am.)
NBC—WJZ oH (7:30-7:45 p.m.) “ Mar. 14-Oct. “
21.
NBC—-WJZ oH (12:45-1 am.) “ « “

split network

NBC—W]Z

NBC—WEAF
split network

HH (3:30-4 p.m.)

oH (10:30-10:45 a.-

m.)

1-w (Sun.)

2-w (Th-F)

Jan. 31-May
8.

Oct. 6-Nov.
25.
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Advertiser Product Program and Talent
Swift & Co. meats, TuurstoN, THE MaciciaN—Howard Thurston and dramatic
(Continued) butter, cast.
eggs
“ (Repeated)
Tastyeast, Inc, Tastyeast TAsTYEAST JESTERS—vocal trio: “Pep,” Dwight Latham;
Springfield, Mass. “Vim,” Wamp Carleson; *Vigor,” Guy Bonham; songs
with mandolute accompaniment; Swedish dialect stories.
Tel{llnesse‘f Products Corp., | Breethem WrrcHING Hour—thriller dramas with John Dailey, Bess K.
ashville, Tenn. breath Johnson, Vinton Haworth, Will Rath; Brooks and Ross;
tablets orchestra.
Texas Co., The, Texaco Texaco ProcRaM—Ed Wynn and the Fire-Chief Band, di-
New York City. gasolme., rection Don Voorhees; octet; Graham McNamee, master
motor oil of ceremonies,
Thompson Products, Inc., auto ac- TeePEE SINGERS—male quartet: Herman Hughes, Charles
Cleveland, Ohio. cessories Clinkscales, tenors; Maceo Johnson, baritone; Oliver
Chiles, bass; Retting and Platt, piano duo.
« (Repeated)
Tide Water Oil Sales_ Tydol, Turee X Sisters—songs; Eddie Lang, guitarist.
Corp., New York City. Veedol
“ TypoL JuBiLEE—Paul Specht’s orchestra; Three X Sisters.
Time, Inc, Time MarcH oF TimeE—dramatizations of the outstanding news
New York City. Magazine events of the week, Don Stauffer, director; Harry von
Zell, announcer.
Union Central Life Insur- life Roses anD Drums—dramatic sketches based on American
Ohio. Co.,  Cincinnati, insurance history with guest stars of the stage.
United Drug Co., Rexall Rexarr Rapio PArTv—Andy Sannella’s orchestra; “Jerry”
Boston. products and “Ed,” comedy and songs.
United States Industrial industrial OHMAN AND ARDEN—piano duo, with dance orchestra; Beth
Alcohol Co., New York alcohol Challis, soloist; Phil Rapp, master of ceremonies.

City.
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Network Time Schedule 1932 History Agency
NBC—WJZ oH (8:45-9 p.m.) 2-w (Th-IF) Nov. 3- J. Walter Thompson
Co., Inc., Chicago
NBC—-WJZ o (12:15-12:30 a.- “ “ “
split network m)
NBC—W]JZ oH (7:15-7:30 p.m.) 22w (M -Th) | Jan- United  Advertising
Jan.-Mar. 10; Agency, Inc., New
(M-Sat.) Mar. York City.
19-Tune; (Stack-Goble Adver-
1-w (M) June- tising Agency, New
York, beginning
Nov. 28.)
CBS—WABC ou (5:30-5:45 p.m.) 1-w (Sat.) Jan. 23-Mar. | Critchfield & Co., Chi-
5. cago.
NBC—WEAF HH (9:30-10 p.m.) 1-w (T) Apr. 26- Hanff-Metzger, Inc.;
New York City.
NBC—W]JZ o (11:15-11:30 p.- 1-w (Sat.) Apr. 30-July | Fuller & Smith &
split network m.) . 23. Ross, Inc., Cleve-
land.
“ o (11:30-11:45 p.- « “ “
m.)
CBS—WABC oH (7:30-7:45 p.m.) 3-w (M-W-F) Oct. 3-Nov. | Lennen & Mitchell,
26. Inc., New York
City.
“ “ “ Nov. 28- “
CBS—WABC HH (8:30-9 pm.) 1-w (F) Jan.-Feb. 26; | Batten, Barton, Dur-
Nov. 4- stine & Osborn
Corp. of Illinois,
Chicago.
CBS—WABC HH (6:30-7 pm.) 1-w (Sun.) Apr. 24- J. Walter Thompson
Apr. 24-Sept. 18; Co., Inc., Chicago.
(5-5:30 p.m) Sept.
25-
NBC—WEAF ou (7:15-7:30 p.m.) 1-w (Sun.) Feb. 7-May 1. | Thompson-Koch Co.,
Cincinnati.
NBC—WEAF QH (9:45-10 p.m.) l-w (Sun.) Oct. 23- J. Walter Thompson

Oct. 23-Dec. 18;
(10-10:15 p.m.)
Dec. 25-

www americanradiohistorv com
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Advertiser

Product

Program and Talent

United States Rubber Co.,
New York City.

Vacuum Oil Co.,
New York City.

Valspar Corp.,
New York City.

Vick Chemical Co.,
Greensboro, N. C.

Waitt & Bond, Inc.,
Newark, N. ]J.

Walker-Gordon Labora-
;?r}} Co., Plainsboro,

Wallace, R., & Sons Mfg.
Co., Wallingford, Conn.

Wander Co.,
Chicago.

Washington, G., Coffee
Refining Co., Morris
Plains, N. J.

Keds sport
shoes

motor oil

paints,
varnishes

Vick’s
Vapo-Rub

Blackstone
cigars

milk

silverware

Ovaltine
food
drink

€

G. Wash-

ington

Coffee

Just WiLLie—Dave Ellman, sketches; Arthur Fields, songs;
Fred Hall’s orchestra.

MosiLoiL ConcerT—orchestra, direction Nathaniel Shilkret;
Gladys Rice, soprano; Douglas Stanbury, baritone and mas-
ter of ceremonies (Jan.-Mar. 9) ; Lewis James, tenor (Mar.
16-June 15); Men About Town, vocal trio (July 6-Oct.
12); John Holbrook, announcer (Jan.-June 29); John
Young, announcer (July 6-Oct. 12).

CLus VaLspar—orchestra, direction William Wirges; Har-
old Van Emburgh, baritone; Norman Sweetser, master of
ceremonies.

Tue RomanTic BacHELOR—baritone soloist in song and
narrative programs; orchestra.

BracksTONE PranNTaTioN—Julia Sanderson and Frank
Crumit, soloists; incidental music, direction Jack Shilkret.

WaLKkER-GorDON MoTHERS ProGRAM—MTrs. Sidney Booth
and Alfred G. Cook, speakers.

Eicuat Sons oF ELi—double quartet: Howard W. Brunner,
Edgar P. Small, Daniel F. Smith, Charles P. Chapman,
tenors; David C. Jillson, Arthur T. Sutherland, Henry H.
Clifford, Maskell W. A. Hunt ITI, bassos; Marshall Bar-
tholomew, director; Norman and Henry Howard, piano
duo; George Beuchler, announcer.

Lirtee OrpHAN AnNIE—childhood playlet, with Shirley
Bell, Allan Baruch, Henrietta Tedro and Jerry O’Meara.

(Repeated)

ADVENTURES OF SHERLOCK HoLMEs—dramatic program with
Richard Gordon, Leigh Lovel, Joseph Bell; orchestra, di-
rection Graham Harris.
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Network Time Schedule 1932 History Agency
NBC—W]Z QH (7:15-7:30 p.m.) 1-w (T) Jan.-June 21. | The Blackman Co.,
New York City.
NBC—WEAF HH (9:30-10 p.m.) I-w (W) Jan.-Oct. 12. | The Blackman Co.,
New York City.
NBC—WEAF HH (9:30-10 p.m.) 1-w (Sat.) Jan.-June 11. | Cowan & Dengler,
Inc., New York
City.
NBC—WEAF QH (11:30-11:45 a.- 1-w (W) Nov. 2- Young & Rubicam
m.) Inc., New York
City.
NBC—WEAF HH (8-8:30 p.m.) 1-w (T) Jan.- Batten, Barton, Durs-
stine & Osborn,
Inc, New York
City.
NBC—W]JZ HH (9-9:30 p.m.) 1-w (Th) Jan.-June 9. “
NBC—W]JZ QH (10:45-11 am.) l-w (W) Feb. 17-June | The Paul Cornell Co.,
15. Inc., New York
City.
CBS—_WABC HH (2-2:30 p.m.) 1-w (Sun.) Feb. 28-May | McCann-Erickson,
22. Inc., New York
City.
NBC—W]JZ QH (5:45-6 p.m.) 6-w (M-T-W-Th- | Jan.- Blackett - Sample -
F-Sat.) Hummert, Inc,
Chicago.
NBC—W]JZ QH (6:45-7 p.m.) “ “ “
split network
NBC—WEAF Hu (9:30-10 p.m.) 1-w (Th) Jan.-Mar. 31; | Cecil, Warwick & Ce-
May 5-June | cil, Inc, New York
23. City.
NBC—WEAF Hu (12:15-12:45 a.- | 1-w (M) “ “

split network

m.) Jan.-Mar.7;
(12 midnight- 12:30
am.) Mar. 14-June
23.

www americanradiohistorv com
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Advertiser Product Program and Talent
Washington, G., Coffee G. Wash- ADVENTURES OF SHERLOCK HoLMES—Dramatic program with
Refining Co. (Continued) ington Richard Gordon, Leigh Lovel, Joseph Bell; orchestra, di-
Coffee rection Graham Harris.
« (Repeated)
i Rupvarp KiprLiNG StoriEs—dramatizations.
“ O. Hexry SrtoriEs-—dramatizations, with Leigh Lovel and
Joseph Bell; orchestra, direction Graham Harris.
« G. WasHINGTON CoNCERT ORcHESTRA—direction Grahamy
Harris.
[ [
“ THE IsLaNnp Boat CLu DanNce—orchestra, direction Billy
Artzt; The Foursome, male quartet; dramatic narative
with Sylvia Field and Allyn Joslyn.
‘“ “«
R. L. Watkins Co., Dr. Lyons’ MaNHATTAN MERRY-Go-RoUND—orchestra, direction Gene
New York City. tooth Rodemich; Jean Sargent, torch singer; “Scrappy” Lam-
powder bert, Frank Luther, David Percy.
Wesson Oil and Snowdrift Snowdrift SNOWDRIFT SOUTHERN MELODIES—orchestra, direction Andre
iales Co., New Orleans, shorten- Kostelanetz; Adele Vasa and Thelma Kessler, sopranes;
a. ing Hall Johnson Singers.
Western Clock Co., Big Ben, Bic BEnN’s DreaM Dramas—burlesque skits, with Virginia
La Salle, IlL Westclox Gardiner and Webster van Voorhees; incidental music, di-
clocks rection Jack Shilkret.

Bic BEx’s DrEaAM Dramas-—dramatic sketches, with Georgia
Backus and Joseph Bell.
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www.americanradiohistory.com

ADVERTISERS ON THLE AIR 109
Network Time Gchedule 1932 History Agency
NBC—W]Z gH (9-9:30 p.m.) I-w (W) Jan.-May 4; | Cecil, Warwick &
June 22, Cecil, Inc, New
and  Oct. York City.
5-
NBC—W]JZ HE (12:15-12:45 a.- “ “ “
split network m.)
NBC—WEAF HHE (9:30-10 p. m.) 1-w (Th) Apr. 7-28. “
NBC—WEAF na (12 midnight- | 1-w (M) “ “
split network 12:30 a.m.)
NBC—W]JZ aE (9-9:30 p.m.) I-w (W) Ma)sr 11-June
15.
NBC—WEAF au (9:30-10 p.m.) 1-w (Th) July 21-Aug. “
25.
NBC—WEAF Hu (12 midnight- | 1-w (M) “ «
split network 12:30 a.m.)
NBC—W]JZ HHE (9-9:30 p.m.) 1-w (W) June 29, July “
13;  Sept.
7-28.
NBC—WEAF HE (9:30-10 p. m.) 1-w (Th) June 30-July “
14.
NBC—WEAF HH (12 midnight- 1-w (M) «“ “
split network 12:30 a.m.)
NBC—WJZ HH (9-9:30 p.m.) 1-w (W) July 20-Aug. “
24,
NBC—WJZ HH (3:30-4 p.m.) 1-w (Sun.) Nov. 6- John F. Murray Ad-
V(‘)I‘tiSil’lg Agency'
Inc., New York
City.
CBS—split HH (9-9:30 p.m.) 1-w (Th) Jan.-Feb. 11. | Fitzgerald Advertis-
network ing Agency, New
Orleans.
NBC—WEAF oH (10:45-11 am.) 2-w (T-Th) Jan.-Mar. 31. | Batten, Barton, Dur-
stine & Osborn,
Inc., New York
City.
“ ou (5:30-5:45 p.m.) lI-w (Sun.) Sept. 25- “

www americanradiohistorv com



www.americanradiohistory.com

110 PIERRE KEY’S RADIO ANNUAL
Advertiser Product Program and Talent
Wﬁtingfhotlsq Eléctric & | electrical BirL aAND HENrRY—AIl Cameron and Pete Bontsema, songs
anufacturing Co., :
Mansfeld, Obio. appliances and patter.
Wheatena Corp., The cereal Raising Junior—domestic skit, with Aline Berry, Peter
Rahway, N. J Dixon and Raymond Knight.
“ WHEATENAVILLE—dramatic sketch with Raymond Knight,
Alice Davenport, Vivian Block, Bobby Jordan; Kelvin
Keech, announcer.
Whitman, Stephen F. & Whitman’s WHITMAN SAMPLER Progran—Jack Denny’s orchestra;
Son, Inc., Philadelphia. chocolates Evan Evans, baritone,.

Wildroot Co.,
Buffalo, N. Y.

Wilkening Mfg. Co.,
Philadelphia.

Willys-Overland, Inc.,
Tolgdo, Ohio.

Wrigley, William, Jr., Co.,
Chicago.

hair tonic

pedric
piston
rings

motor cars

chewing
gum

SAMPLER ProGrAM—orchestra, direction

Andy Sannella;
Fred Hufsmith, tenor.

SaMPLER ProGRAM—orchestra, direction Jack Denny; Evan
Evans, baritone.

WiLproor Cuat—LElizabeth May, beauty talk; Vee Lawn-
hurst, pianist.

U~suxe Heroes—dramatization of true stories of heroism
of motor and garage repair men, with Don Merrifield and
Stanley Andrews; directed by Betty McLean.

WiLLys-OvERLAND OrcuEsTRA—Harold Stokes, director;
Bud Vandover, tenor; Tom, Dick and Harry, vocal trio;
Retting and Platt, piano duo.

WiLLys-OVERLAND SILVER STREAKS—Tfour piano quartet:
Retting and Platt; Hoefle and Stokes: Tom, Dick and
Harry, vocal trio.

AlyrT AND MarcE—serial dramatizations of life behind the
footlights, with Myrtle Vail, Donna Damerel. Patricia Ann
Manners, Vinton Haworth, Ray Hedge, Carl Hackett,
Frank Seay, Tom Post, Cornelia Osgood, Ray Hunt, Elea-
nor Rella, Helen Ray, Dorothy Day, Kkay Appelby, Carl
Way : Bobby Brown, director.

(Repeated)
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Network Time Schedule 1932 History Agency
NBC—WJZ o (12noon-12:15p.- | 3-w (M-W-F) Oct. 17-28; | Fuller & Smith &
m.) Oct. 7-28; Nov. 9- Ross, 1Inc., New
2-w (W-F) Nov. York City.
9-Dec. 16;
1-w (Sun.) Dec.
18-
NBC—WJZ QH (6-6:15 p.m.) 6-w (Sun.-M-T- | Jan.-Apr. 21. | McKee & Albright,
Th-F-Sat.) Philadelphia.
NBC—WEAF Qu (7:15-7:30 p.m.) 5-w (Sun.-M-T- | Sept. 11- “
W-Th)
CBS—WABC o (8:45-9 p.m.) l-w (Th) Oct. 27- Dec. | F. Wallis Armstrong
23. Co., Philadelphia.
NBC—WEAF uH (10-10:30 p.m.) 1-w (F) Feb. 2-May 6. “
“ oH (8:45-9 p.m.) 1-w (W) Oct. 26-Dec. “
21.
NBC—WEAF o (10:30-11 am.) | 1-w (W) Jan.- | Jan- Batten, Barton, Dur-
Jan.-July 20; (4:15- July 20; (Sun.) stine & Osborn,
4:30 p.m.) July 24- Tuly 24- Inc.,, New York
City.
CBS—split o (10:15-10:30 p.- | 1-w (M) Aug. 15-Nov. | Bethel & Harvey Ad-
network m.) Aug. 15-Sept. 21. vertising  Agency,
19;  (10:30-10:45 Chicago.
p.m.) Sept. 26-
Nov. 21.
NBC—WJZ o (7-7:15 pm.) I-w (Sun.) Jan.- | Jan.-Apr. 13. | United States Adver-
Jan.-Mar. 27; (8- Mar. 27; (W) tising Corp., To-
8:15 p.m.) Apr. 6- Apr. 6-13. ledo.
13.
“ oH (8-8:15 p.m.) 1-w (W) A%g. 20-May “
CBS—WABC oH (7-7:15 p.m.) 5-w (M-T-W-Th- | Jan-May 27; | Irances Hooper Ad-
F) Aug. 29- vertising  Agency,
Chicago.
CBS—split or (10:45-11 pm.) “ « “
network
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Advertiser Product Program and Talent
Wrigley, William, Jr., Co. chewing LoneE WoLr Trise—dramas of early American Indian lore.
(Continued) gum
« (Repeated)
“ Evry CurBertsox—bridge lessons.
“ CuLBeErTsoN Bripge Crue—D>MIrs. Ely Culbertson, bridge dis-
cussion ; guest speakers.
Wyeth Chemical Co.,, Jad Salts AunT JEMIMA SonGs—Tess Gardell, blues singer; Ired Ber-
New York City. rens’ orchestra.
Yardley & Co., Ltd, cosmetics YarpDLEY PROGRAM—guest artists: Beatrice Herford, mene-
New York City. logist; Mischa Levitzki, pianist; London String Quartet;
Leslie Howard.
* Young, W. F., Inc,, Absorbine, ABSORBINE, JR., ProcramM—Whispering Jack Smith; The
Springfield, Mass. Jr., Lini- Humming Birds, women’s trio; Arnold Johnson’s orches-
ment tra.

Zoro Co,, Zorex moth Zorex Motu Cuasers—Maple City Four, quartet: Fritz
Chicago. cakes Meissner, Al Rice, tenors; Art Janes, baritone; Pat Pat-
terson, bass.

DON LEE NETWORK
DuPont, E. I, de Nemours paints, Topay aND YEesTERDAY—orchestra and soloists in outstand-

& Co. varnishes ing musical hits.
Eastman Kodak Co. kodaks Kopax WEEK-END Hour—popular music programs, with
guest soloists.

Globe Grain & Milling Co. pancake HEeaDpLINEs—newspaper serial, with music and dialegue.
flours

Globe Mills pancake To THE LADIEs—concert type music.
flour

Hecker H-O Co. Hecker H-Bar-O Rangers—music and dialogue for children.
H-O Oats
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Network Time Schedule 1932 History Agency
CBS—WABC oH (5:45-6 pm.) 3-w (M-W-F) Jan.-Apr. 22; | J. Walter Thompson
Aug. 29- Co., Inc., Chicago.
CBS—split oH (6:30-6:45 p.m.) “ “ «
network Jan.-Apr.22; (6:45-
7 pm.) Aug. 29-
NBC—WEAF oH (4:30-4:45 pm.) 3-w (M-\W-Sat.) Apr. 11-June | IFrances Hooper Ad-
M-W; (8-8:15 p.- 25. vertising  Agency,
m.) Sat. Chicago.
« gu (4-4:30 p.m.) 1-w (T) Oct. 4- “
CBS—WABC ou (2-2:15 p.m.) 3-w  (T-W-Th) Jan.-July 14; | Blackett - Sample. -
Jan-July 143 Sept. 13- Hummert, Inc.,
Sept. 13-Dec. 8: Chicago.
2-w (T-Th) Dec.
13-
NBC—W]JZ HE (2-2:30 p.m.) 1-w (Sun.) Feb. 21-May | N. W. Ayer & Son,
8. Inc., New York
City.
NBC-WJZ ou (10:15-10:30 p.- | 3-w (M-W-Th) June-Sept. 8. | Erwin, Wasey & Co.,

CBS—WABC

m.)

o (12:45-1 p. m.)
Apr. 25-May 13;
2:45-3 p.m.) May
16-June 24.

3-w (M-W-F)

Apr. 25-June
24,

Inc., New York

City.

TFaxon, Inc., Chicago.

Nore: CDLBS

denotes Columbia-Don Lee DBroadcasting System; DL

BS denotes Don Lee Broadcasting System

CDLBS

CDLBS

DLBS

DLBS

CDLBS

HH (9:30-10 p.m.)

ag (9:30-10 p.m.)

ou (8-8:15 p.m.)

HH (8:30-9 p.m.)

QH (5-5:15 p.m.)

1-w (Th)

1-w (F)
5-w (M-T-W-Th-

F)

1-w (T)

3-w (M-W-F)

Not given

www americanradiohistorv com

Batten, Barton, Dur-
stine & Osborn,
Inc.

J. Walter Thompson
Co., Inc.

Flach & Benedict.

Kenning Advertising
Service.

McCann-Erickson,
Inc.
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Advertiser

Product

Program and Talent

Los Angeles Soap Co.

Pacific States Savings and
Loan Co.

Signal Oil Co.

White King
soap

building
and loan

oil and gas

\
Cuanpu, THE Macician—mystery serial, characters and
music.

HoMme, Sweer HoME—concert music.

Heroks oF THE OLympics—music and dialogue of history of
Olympic Games.

NBC BASIC PACIFIC NETWORK

Associated Oil Co.,
San Francisco.

Borden Co.,

New York City.

Carnation Co.,
Seattle,

Centaur Co.,
New York City.

Caswell & Co., Geo. W.,
San Francisco.

Ghirardelli Co., D.,
San Francisco.

Gilmore Oil Co.,
Los Angeles.

lubricants,

petroleum
products,
fuel

milk

foods,
food bev-
erages,
cereals

drugs, and
toilet
goods
( Fletch-
er's Cas-
toria)

foods.
food
beverages,
Caswell
coffee

food and
food bev-
erages
(choco-
late)

lubricants,
petroleum
products,
fuel

— s s WA =D (1) @FRER TR EHE RO P -CO DT

AssoctaTED SpotLIGHT—Captain Willlam H. Royle, master
of ceremonies; Coquettes; Miss Ethyl Associated, soprano;
Cycol Four, male quartet; Harold Peary, Bobbe Deane,
Bennie Walker; “Flying A” Bandsmen, direction Walter
Beban.

BorbpEN ProGrRAM—talks on baby care, Mrs. John T. Gordon.

CARNATION-ALBERS CROSSCUTS FROM THE LoG 0’ THE DAY—
Dr. Laurance L. Cross; Southern Harmony Four, male
quartet.

Docrtor Dick—drama.

CasweLL PrograM (part of Woman’s Magazine of the
Air)—Bennie Walker, master of ceremonies; orchestra;
vocalists.

CasweLL CoNcERT—mixed quartet ; orchestra, direction Emil
Polak.

GHIRARDELLT FEATURE (Woman’s Magazine of the Air)—
Bennie Walker, master of ceremonies; orchestra; vocalists.

GiLMoRrRE Circus—Duke Attebury, Ken Gillum, clowns; Paul
Taylor’s quartet; Lawson’s Negro male chorus; Al Gayle,
accordionist; girls’ trio; Helene Handin and Genie Noble;
brass band.
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Network Time Schedule 1932 History Agency
CDLBS oH (7:30-7:45 p.m.) 5-w (T-W-Th-F- Not given Earnshaw-Young,
Sat.) Inc.
DLBS H (9:30-10:30 a.m.) 1-w (Sun) “ Leon Livingston
Agency.

CDLBS HH (8:45-9:15 p.m.) 1-w (T) “ Logan & Stebbins.
Note: KGO is the kcy station. For other stations comprising this Network, refer to Network listings under Station
Information.

NBC—KGO 11 (9-10:30 p.m.) I-w (Sat.) Not given Lord & Thomas, Inc.

NBC—KGO o (11:30-11:45 a- | 1-w (F) “ Young & Rubicam,
m.) Inc.

NBC—KGO HH (8:30-9 a.m.) 5w (T-W-TH- “ Erwin, Wasey & Co.,

F-Sat.) Ltd.

NBC—KGO o (10:15-10:30 a.- 1-w (M) «“ Young & Rubicam,
m.) Inc.

NBC—KGO 1/3u (10:50-11:10 a.- | l-w (M) “ Emil Brisacher &
m.) Staff.

1/3u (10-10:20 a.m.) 1-w (Th)

NBC—KGO o (8-8:15 p.m.) 1-w (Sat.) “

NBC—KGO 1/3u (10:50-11:10a.- | 1-w (T) “ Erwin, Wasey & Co.
m.)

NBC—KGO u (8:15-9:15 p.m.) 1-w (F) “ Chet Crank.

www americanradiohistorv com
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Advertiser Product Program and Talent
Golden State Co., Ltd,, foods, GoLpeEx State FamiLy RopinsoN—dramatic program, with
San Francisco. food bev- Dorothy Desmond, Barton Yarborough, Anita Calfot, Jack
crages Mery, Charles MacAlister.
General Petroleum Corp., lubricants, Memory LaNE—drama by Ted Maxwell, featuring Billy
Los Angeles. petroleum Page, Eileen Piggott, Ted Maxwell.
products,
fuel

Langendorf United
Bakeries, Inc., San
Francisco.

Hormel, Geo. A., & Co,,
Minneapolis.

M. J. B. Co,,
San Francisco.

Paraffine Companies, Inc.,
San Francisco.

Pioneer Packing Co.,
Seattle.

Pennzoil Co., The
Los Angeles.

Roman Meal Co.,
Seattle.

Richfield Oil Co. of
California.

Sego Milk Products,
St. Louis.

Safeway Stores, Inc.,
Oakland.

Sperry Flour Co.,
San Francisco.

bread, pas-
tries

MI]B coftee
and tea

paints and
hardware

Pioneer
clams

lubricants,
petroleum
products,
fuel

cereals

lubricants,
petroleum
products,
fuel

canned
milk

foods, food
beverages

flour,

| cereals

LANGENDORF PrctoriaL—with Rush Hughes.

'RouxD-THE-WORLD CLUB—dramatic travelogue with Bill,
Mack and Jimmy.

Demi-Tasse REvee—Peter B. Kune, stories; Ted Fio-Rito
and his Hotel St. I'rancis Orchestra; Tommy Harris, sing-
er; Ernie Smith.

PArRAFFINE ProGrRAM (Woman’s Magazine of the Air)—dra-
matic and musical sketch with Gail Taylor and Myron
Niesley.

Proneer ProcraM (Woman’s Magazine of the Air)—Bennie
Walker, master of ceremonies; orchestra, talk.

PexxzoiL NeEws ReviEw—dramatized news events; male
quartet; orchestra.
Romax MEeaL PrograM (Woman’s Magazine of the Air)—

Bennie Walker, master of ceremonies; orchestra, vocalists.

Ricurierp NEws FrasHEs—Sam Hayes.

Seco Grrr Gir—talk by Wyn; Bennie Walker, master of
ceremonies ; soloists.

Eppie PeaBopy—entertainer, with instrumental ensemble.

Sareway HoMEMAKERS BUREAU (Woman’s Magazine of
the Air)—Julia Lee Wright, speaker; orchestra; vocalists.

MarTHA MEADE SocIETY—domestic science talk.
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Network Time Schedule 1932 History Agency
NBC—-KGO un (8:15-8:45 p.m.) 1-w (Sat) Not given Drury Advertising
Agency.
NBC—KGO HH (8:15-8:45 p.m.) l-w (T) « Smith & Drum.
NBC—KGO oH (3-3:15 p.m.) 5-w (M-T-W-Th- “ J. Walter Thompson
) Co., Inc.
NBC—KGO on (5:15-5:30 p.m.) 4w  (M-T-W- “ Jatten, Barton, Dur-
Sat) stine & Osborn, Inc.
NBC—KGO uH (7:30-8 p.m.) I-w (M) “ Lord & Thomas, Inc.
NBC—KGO 1/31 (10:40-11:00a.- | 1-w (Th) ) Emil Brisacher &
M) Staff.
NBC—KGO 1/3u1 (10:20-10:40 a.- | 1-w (Th) “ The Milne Co.
m.)
NBC—KGO nu (9-9:30 p.m.) l-w (M) “ Bowman, Deute,
Cummings, Inc.
NBC—KGO 1/3u (10:30-10:50 a.- 1-w (W) “ The Milne Co.
m.)
NBC—KGO oH (10-10:15 p.m.) 6-w (S-M-T-W- “ H. C. Bernsten Co.
Th-F)
NBC—KGO on (11:30-11:45 a.- 1-w (T) “ Jotsford, Constantine
m.) & Gardner.
NBC—KGO HH (7:30-8 p.m.) I-w (W) “ Botsford, Constantine
& Gardner,
NBC—KGO 1/3u (10:30-10:50 a.- I-w (F) « “«
m.)
NBC—KGO ou (9:30-9:45 am.) I-w (Th) « Blackett - Sample -

www americanradiohistorv com
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Advertiser

Standard Oil Co. of
California.

Spratt’s Patent, Ltd.

Tillamook County
Creamery Assn.,
Portland, Ore.

Wander Co., The
Chicago, Ill.

Wheatena Corp.,
Rahway, N. ]J.

Wesson Oil &
Snowdrift Sales Co.

PIERRE KEY’'S RADIO ANNUAL
Product Program and Talent
lubricants, STANDARD SCHOOL BROADCAST—music appreciation lessons.

petroleum

products,

fuel

: STANDARD SyMPHONY Hour—orchestra, direction Alfred
Hertz.

dog food SpraTT's Doc SHOwW OoF THE Arr—with Scotty Mortland and
Sid Goodwin.

Tillamook TiLLaMooK ProGRaM (Woman’s Magazine of the Air)—

cheese Wyn, Tillamook Dairy Maid; Bennie Walker, master of
ceremonies ; orchestra.

Ovaltine LirrLe OrruAN ANNIE—childhood play with Floy Margaret
Hughes, Jack Cowden, Wilda Wilson Church, Fred Thom-
as; Jennings Pierce, announcer.

cereals W HEATENAVILLE—dramatic sketch with Thomas Hutchinson,
Roberta Hoyt, Elizabeth Mallory, Edward Firestone, Jr.,
Harold Peary.

Snowdrift ONE MaN’s FaMiLy—serial drama by Carlton E. Morse.

and Wes-
son oil

YANKEE NETWORK

American Oyster Co.

Atlantic Pharmacal Co.

Beechnut Packing Co.

Berry Bros.

Berwick Cake.

Birdseye Packing.

Ot A Yo i § il s

Saltea Sea
Foods

Apco-Dis-
infectant

food
products

Varnishes,
enamels,
lacquers

pastry

Frosted
Foods,
food
products

Bob Pierce as Saltea Sea Sam and Eleanor Geer, pianist.

Sammy Liner, piano; Billy Payne, tenor.

“Chandu, the Magician” (electrical transcription).

Dance orchestra, with C. Pitts, tenor (electrical transcrip-
tion).

Charles R. Hector and his orchestra.

Charles R. Hector and his orchestra; Guest Dealer on every
program.

wuwW\-americanradiohistorv.com..... o
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Network Time Schedule 1932 History Agency
NBC—KGO 3/4m (11-11:45 a.m.) 1-w (Th) Not given McCann - Erickson,
Inc.
NBC—KGO H (8:15-9:15 pm.) 1-w (Th) “ “
NBC—KGO ou (8:15-8:30 p.m.) l-w (M) “ Paris & Peart.
NBC—KGO 1/3u (11:10-11:30 a.- | 1l-w (F) “ Botsford, Constantine
m.) & Gardner.
NBC—KGO QH (5:30-5:45 p.m.) 6-w (M-T-W-Th- “ Blackett - Sample -
F-Sat.) Hummert, Inc.
NBC—KGO QH (5:45-6 p.m.) 5-w (M-T-W-F- « McKee & Albright.
Sat.)
NBC—KGO H (8:30-9 p.m.) 1-w (W) “ Fitzgerald Advertis-

ing Agency.

Note: For stations comprising this Network, refer to Network listings under Stat

ton Information.

YN—WNAC

YN—WNAC

YN—WNAC

YN—WNAC

YN—WNAC

YN -WNAC

pH (6:15-6:30 p.m.)

o (10:15-10:30 a.-
m.)

oH (6:45-7 p.m.)

oH (10:15-10:30 p.-
m.)

QH (9:30-9:45 am.)

oH (9:30-9:45 a.m.)
Jan. 1-JTune 25.
0H (9:45-10:00 a.m.)
Oct. 14-Dec. 6.

1-w (W)

1-w (T)

5-w (M-T-W-Th-

F)

1-w (M)

1-w (Sat.)

2-w (T-F)

Mar. 2-Apr.
6.
May 3-June
7.
May 16-Dec.
30.
Jan.  4-May
23.
Jan.  2-Feb.
20.
Jan.  1-June
25;
Oct. 14-Dec.
6.

www americanradiohistorv com

Livermore & Knight,
Providence.

David Malkiel, Bos-
ton.

McCann-Erickson,
Inc, New York
City.

Maxon, Inc., Detroit.

L. B. Hawes, Boston.

Wolcott & Holcomb,
Inc., Boston.
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Advertiser Product Program and Talent

Boston Food Products. Prudence Charles R. Hector and his orchestra; Women’s Club directed
corned by Eleanor Geer; Morton Bowe, tenor.
beef,
hash,
beef
stew,
lamb
stew

Brockton Fair. Amusement

Burnham & Morrill. B &M Charles R. Hector and his orchestra; Quaker Ridge, rural
beans and script act with Jane Day, Fred Bishop, Irwin Cowper and
brown- Nancy Howe.
bread

Cain, John. Cain’s may- | Charles R. Hector and his orchestra; George Wheeler, tenor.
onnaise

California Fruit Exchange. | Blue Anchor | Blue Anchor Boy and Girl, with Emily McKenzie and
Bra'nd George Wheeler; Charles R, Hector and his orchestra.
fruits

Colt Shoe Co. shoes Piano, organ, Adrian O'Brien, tenor.

Columbia Conserve Co. Canned Talk by Norman Hapgood.
goods

Curran, Inc., Jane. Pacquin Charles R. Hector and his Singing Strings; Ranny Weeks,
Hand “Pacquin Personality”; Ruth Carr, “Pacquin Voice of Des-
Cream tiny.”

Delano & Potter Co., Inc. teas and Charles R. Hector and his orchestra.
coffees

Doughnut Machine Corp. doughnuts Charles R. Hector and the Downeyflake Dunkateers; Doreen

Glover, soprano; Morton Bowe, tenor; and Carl Moore.

Durkee Mower. Marshmal- Andrew Jacobson and his orchestra; Reese and White, the

low Fluff Silver Minstrels.

Elmwood Farms.

First Church of Christ,
Scientist.

chicken and
chicken a
la king

Christian
Science

Charles R. Hector and his orchestra; George Wheeler, tenor.

Religious service.

. — WWW americanradiohistorv com
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Network Time Schedule 1932 History Agency
YN—WNAC o (10:15-10:30 a.- 2-w (T-Th) Chamber's & Wis-

YN—WNAC

YN—WNAC

YN—WNAC

YN—WNAC

YN—WNAC

YN—WNAC

YN—WNAC

YN—WNAC

YN—WNAC

YN—WNAC

YN—WNAC

YN—WNAC

m.)

HH (5-5:30 p.m.)

QE (9:45-10 am.)

QH (9:15-9:30 a.m.)

o (10:15-10:30 p.-
m.)

QH (7:30-7:45 p.m.)

oH (8:30-8:45 p.m.)

HE (5-5:30 p.m.)

oH (10:30-10:45 a.-

m.)

oH (5:45-6 p.m.)

oH (7-7:15 pm.)
Jan, 3-Mar. 27;

oH (6:45-7 pm.)
Sept. 18-Dec. 25.

!

oH (10:45-11 am.)

%4m (12-12:45 p.m.)

6-w (M-W-Th-F-
Sat.-Sun.)

l-w (F)

1-w

3-w

1-w

2-w

1-w

(T)

(M-W-Sat.)

(M-F)

(W)

7 (Sun.)

(T)

(Th)

(Sun.)

(W-Sat.)

(Th)

Jan.  5-May
24,

Sept. 7-18.

Jan. 1-Feb.
19.

Jan. 5-Mar.

22.

July  4-Aug.
27.

Jan.  5-Aug.
11.

Apr. 20-July
20.

Oct. 9-Dec.
25.
Jan. 5-
Jan.  7-Mar.
24.

Jan.  3-Mar.
27;

Sept. 18-Dec.
25.

Jan.  2-Mar.
9.

Nov. 10.

www americanradiohistorv com

well, Inc., Boston.

P. F. O’Keefe, Ad-
vertising  Agency,
Boston,

Lavin & Co., Boston.

Chamber’s & Wis-
well, Inc., Boston.

Lord & Thomas and
Logan, San Fran-
Cisco.

Harry M. Frost Co.,
Boston.

Gundlach Advertising
Agency, Chicago.

H. E. Lesan Adver-
tising Agency, New
York City.

Wolcott & Holcomb,
Inc., Boston.

S. A. Conover Co.,
Boston.

Harry M. Frost Co.,
Boston.

Chamber’s & Wis-
well, Tnc., Boston.

Handled direct.
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Advertiser Product Program and Talent
Graham Service. undertaking Graham Bouquet of Memories; male quartet and piano.
services
Griffith Hughes. Kruschen Talk by Nancy Howe.
Salts
Hartwell & Sons, H. N. Petro Car- Lew Conrad and his Hotel Statler Orchestra.
bon coal
Hecker H-O Co. cereal Hum & Strum, harmony duo; Benny McLaughlin, piano.
Hoyt Co., F. M. peanut Charles R. Hector and his orchestra.
butter

Irving, John, Shoe Co.

Carlton & Hovey Co.

Johnson Educator.

Kimball, C. M.,

Lee Products.

Loose-Wiles.

Lynn Products.

McMullen, Gretchen.

Minn. Valley Canning Co.

retail shoe
chain

Father
John’s
Medicine

crackers,
biscuits,
cookies

Red Cap
polish

cleanser

Sunshine
Biscuits

range oil
burners

cooking
school

Del Maiz
corn, peas

Charles R. Hector and his orchestra; Ranny Weeks, tenor.

Meistersingers ; Helen Barr, soprano; linus Travers, feature
announcer.

Charles R. Hector and his orchestra.

Harmony duo, George Harris and Mimi Parks.

Piano duo; Morton, Bowe, tenor; Jane McGrew, soprano.

Charles R. Hector and his orchestra; Sunshine Bill, feature
announcer.

Organ; Russell Dorr, baritone.
Cooking school, conducted by Gretchen McMullen.

Charles R. Hector and his orchestra; Jane McGrew; Del
Maiz Show Boat.
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Network Time Schedule 1932 History Agency
YN—WNAC HHE (9-9:30 am). | 1l-w (Sun.) Jan. 3-Mar. | Handled direct.
Jan. 3-Mar. 27 27.
HH (9:15-9:45 am.) Nov. 27-Dec.
Nov. 27-Dec. 25. 25.
YN—WNAC 5 min. (9:10-9:15 a.- | 6-w (M-T-W-Th- | June 18July | W. B. Jones, Inc.,
m.) F-Sat.) 30. Remington, N. Y.
YN—WNAC HH (8:30-9 p.m.) 1-w (T) Dec. 13-27. Dowd & Ostreicher,
Inc., Boston.
YN—WNAC QH (9-9:15 am.) Jan, 3-w (M-W-Sat.) Jan. 2-Mar. | Chamber’s & Wis-
2-Mar. 12; (9:15- 23. well, Inc., Boston.
9:30 a.m.) Mar. 14-
Mar. 23.
YN—WNAC oH (10:30-10:45 a- | | (Th) Jan. 7-Mar. | A. W. Ellis Adver-
m.) 31. tising Agency, Bos-
ton.
YN—WNAC QH (6:45-7 p.m.) 2-w (W-F) Feb. 19-Apr. | Chamber’s & Wis-
22, well, Inc., Boston.
YN—WNAC oH (3:45-4 p.m.) l-w (Sun.) Jan.  3-Mar. | The Parker Co.,
\ 20. Lowell, Mass.
YN—WNAC oH (5:45-6 p.m.) 1-w (F) Jan. 8-15. John  W.  Queen
Agency, Boston.
YN—WNAC o (9:15-9:30 a.m.) 1-w (F) Apr. 1-June | Broadcast Advertis-
24. ing Agency, Bos-
ton.
YN—WNAC o (10-10:15 am.) 1-w (Th) Sept. 8. Chamber’s & Wis-
well, Inc., Boston.
YN—WNAC oH (9:45-10 am.) 1-w (Sat.) Jan.  2-Dec. | Newell-Emmett Co.,
31. Inc., New York
City.
YN—WNAC oH (3:45-4 p.m.) lI-w (Sun.) Nov. 13-Dec. | Harry M. Frost Co,,
11. Boston.
YN—WNAC HH (10:15-10:45 a.- 3-w (T-Th-Sat.) Sept. 13-Dec. Handled direct.
m.) 3L
YN—WNAC QH (9:45-10 a.m.) 2-w (T-F) Mar. 4-May | Chamber’s & Wis-
31. well, Inc., Boston.
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Advertiser

Product

Program and Talent

Myco Masury Young Co.

N. E. Coke Co.

N. E. Confectionery Co.

O’Hara Bros.

Prescott, J. L.

Providence Bible Institute.

Riverside Boiler Works.

Rumford Co.

Radio League of The
Little Flower.

Scott Furriers.

Sears, Roebuck.

Sherwin-Williams.

Sweeney Lynes & Co.

Three Minute Cereals.

Myco Gloss
paints,
varnishes

coke

confec-
tionery

fish

Black Iron
stove
polish

boilers

baking
powder

retail fur-
riers

retail store

paint

Pheasant
Brand
products

cereals

AMyco Man, Harry Schyde, baritone.

Ruby Newman and his orchestra; Adrian O’Brien, tenor
(Oct.-Dec.); Joe Rhines and his orchestra; Danny
Eavanough, tenor (Jan.-Mar.).

Charles R. Hector and his String Ensemble; Adrian O’Brien,
tenor; script act with Carl Moore and Morton Bowe.

Yankee Singers and Feature Voice, Lila Hale.

Sid Reinhertz and his orchestra; Ranny Weeks, tenor.

Religious program.

Joe Solomon and his Cocoanut Grove Orchestra,

The Forecast School of Cookery (electrical transcription).

Rev. Chas. E. Coughlin.

Joe Rhines and his orchestra.

Script act: Wesley Boynton in “Sear’s N.E. Days.”

Script act: Fred Bishop and Doreen Glover in “Bringing Up
Daughter.”

Charles R. Hector and his orchestra ; the Pheasant
Orange Festival.

Script act: DBob Pierce, Old Man Sunshine, Irwin Cowper
and Fred Bishop.
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Network Time Schedule 1932 History Agency
YN—WNAC o (10:30-10:45 a.- 1-w (W) Mar. 9-June | Wolcott & Holcomb,
m.) 1. Inc., Boston.
YN—WNAC i (10-10:30 p.m.) 1-w (Th) Jan. 6-Mar. | Louis Glaser, Inc,
oH (8:30-8:45 p.m.) 1-w (M) 16. Boston,
Oct. 10-Dec.
26,
YN—WNAC o (7:45-8 p.m.) 1-w (M) Jan.  5-Apr. | Lavin & Co., Boston.
ou (6:15-6:30 p.m.) 26.
on (10-10:15 p.m.)
YN—WNAC ou (9-9:15 am.) I-w (F) Mar. 11-Apr. | Forrest B. Makechnie,
15. Boston.
YN—WNAC o (10:15-10:30 a.- | 2-w (JM-Th) Feb. 29-May | Chamber’s & Wis-
m.) 26. well, Inc., Boston.
YN—WNAC QH (845-900 a.l'ﬂ.) 1-w (Sun.) O(E)ts 2-Dec. Handled direct.
YN—WNAC on (5:45-6 p.m.) I-w (T) Jan. 12-Apr. | Harry M. Frost Co.,
5 Boston.
YN—WNAC ou (11-11:15 am.) 2-w (T-F) Jan. 1-Apr. | Collins  Advertising
on (10:45-11 am.) 29, Agency.
Oct. 18-Dec. | Atherton & Currier,
30. Inc., New York
City.
YN—WNAC o (4-5 pm.) I-w (Sun.) Jan. 3-Apr.3. | Grace & Holliday,
' Oct. 18-Dec. Detroit.
25.
YN—WNAC gu (10-10:30 pm.) | 1-w (Sun.) Jan.  3-Dec. | Handled direct.
25.
YN—WNAC ou (10:45-11a.m.) 2-w (M-F) Mar, 4-8. Chamber’s & Wis-
) well, Inc., Boston.
YN—WNAC o (11-11:15 a.m.) I-w (W) Jan. 6-June | Henri, Hurst & Mec-
Donald, Inc., Chi-
cago.
YN—WNAC o (5:30-5:45 p.m.) 1-w (Sat.) Jan.  2-Feb. | Handled direct.
13.
YN—WNAC o (5:15-5:30 p.m.) 3w (M-W-T9) Feb. 8-26. Beecher - Cale - Max-
3-w (T-Th-Sat.) Mar. 1-May well, Cedar Rap-
7. ids, Iowa.
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Advertiser Product Program and Talent
Watch Tower. Religious program.
Woodlawn Nurseries. nursery Garden talk by George Price, horticulturist.
Wojtasinski Drug. Katro-Lek Polish Orchestra and Polish guest announcer.
Warren, Geo. E. Cleercoal Charles R. Hector and his Orchestra-Phantom.

P g —

- s e = st =\ N R @ A d 1O BEStOTVEOM: T



www.americanradiohistory.com

ADVERTISERS ON THE

AIR

127

Network Time Schedule 1932 History Agency
YN—WNAC H (10-11 am.) 1-w (Sun.) June 26. Handled direct.
oH (10-10:15) I-w (Sun.) Nov. 13-Dec.

25.

YN—WNAC o (5:45-6 p.m.) 1-w (W) Feb. 3-Mar. | Wright Advertising
23. Agency, Rochester,

Mass.

YN—WAAB HH (12:30-1 p.m.) l-w (Sun.) July 10-Dec. | Chamber’s & Wiswell,
25. Inc., Boston.

YN—WNAC oH (9-9:15 p.m.) l-w (Sun.) Jan. 3-Mar. | Harry M. Frost Co.,
27. Boston.
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Programs - - continued

SPONSORED PROGRAMS IDENTIFIED

Since most programs are popularly kunown by title only or by the names of personalities featured
on them, this list, covering CBS and NBC network commercials, is designed to provide immedi-
ate identification of the spousor, thereby serving as a cross-index to the lListing of programs

according to advertisers, in the preceding section.

A & P Gypsies (nBc)—Great
Atlantic & Pacific Tea Co.
ABSORBINE, JR., PROGRAM (XBC)

W. F. Young, Inc.

ADVENTURES IN HEearto (cBs
AND NBC)—Horlick’'s Malted
Milk Corp.

ADVENTURES  OF  SHERLOCK
Horyes (nBc)—G. Washing-
ton Coffee Refining Co.

ADVENTURES OF THE SAFETY
SoLpiERs (xBC)—DMalted Ce-
reals, Inc.

ADVENTURING WITH COUNT VON
LUCKNER  (cBs)—Scott &
Bowne, Inc.

ARy Fary Singer (cBs)—
Commander-Larabee Corp.
ALL-AMERICAN FoorBaLL SHow

(css)—General Foods Corp.

ALLEX’s, FreEp, BaTH CLUB RE-
VUE (cBs)—Corn Products
Refining Co.

AMERICAN ALBUM OF FAMILIAR
Music (xBc)—Bayer Co.

Amoco Program (cBs) —Amer-
ican Oil Co.

Amos 'N’ Axpy (nBc)—Pepso-
dent Co.

ANGELO PATRI—(See
ANGELD).

ArMoOUR ProcramM (NBC)—ATr-
mour & Co.

AuNt JEMIMA SoNGs (cBs)—
Wyeth Chemical Co.

BaB-O-BriguT Sror (cBs)—B.
T. Babbitt, Inc.

BaBy Rose Marie (NBC)—]Jul-
tus Grossman, Inc.

Back Stage v Rabio (cBs)—
Independent Grocers Alliance
of America.

Bakers, THE TureE—(See
TueRee Bakers, THE).

Partri,

Janjo Brir  (cBs)—Diplomat
Products, Inc.

BarBasoL Bruckaroos — (See
Ropisox, CarsoN, axD His
S3ARBASOL BUCKAROOS).

JARBASOLIST, THE (wBC)—DBar-
basol Co.

Barxes, Par (xBC)—>Swift &
Co.

BarxsparrL MusicarL MEMORIES
(cms)—DBarnsdall Refineries,
Inc. )

Barron, I'rances Lee—(See
GeENERAL FFoops ProGram).
Bati Crue (cBs)—Corn Prod-

ucts Refining Co.

Bara CruB .REVUE—(See AL-
LEN's, FrED, Bara CLUB RE-
VUE.)

Bavyuk Stac Parrty (NBC)—
Bayuk Cigars, Inc.

Beau BacuELOrR (cBs)—Allen-
A Co.

BeEAU BRUMMEL OF SONG (CBS)
—Howard Clothes, Inc.

BeavtiFuL THOUGHTS (NBC)—
Montgomery Ward & Co.

BrauTy ScHOOL OF THE AIR
(cBs)—La Gerardine, Inc.

Becker’s, Bos, Ouvtboor TALKS
(cBs)—Atlas Brewing Co.

Bexsox, Bopey (cBs)—Hecker
H-O Co.

BerxiE, BeEx, anxp His BLUE
RiBBox ORCHESTRA (CBS AND
NBC)—Premier Malt Sales Co.

BeTTY AND BOB (~NBC)—General
Mills, Inc.

Bic BEN’s DREAM DRAMAS(NBC)
—Western Clock Co.

Bic Six oF THE AIR (NBC)—
Chevrolet Motor Co.

Bic Six of THE AIR WITH AL
Jorson (~Bc)-—Chevrolet Mo-
tor Co.

[128]
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All references pertain to 1932 listings.

Bic TiaEe (NBC)—Stanco, Inc.

Bl Axp HExrY (NBC)—West-
inghouse Electric & Manufac-
turing Co.

BrLaxe’s, Mrs., Rapio CoLunN
(nec)—Procter & Gamble Co.

Brue CoaL Rapio REVUE (cBs)
—Delaware, Lackawanna &
Western Coal Co.

Brue Moon Cuckoos (NBC)—
Blue Moon Cheese Products.
Inc.

Brur MooxricaT (cBS)—DBlue
Moon Cheese Products, Inc.

Brue RizBox OrRcHESTRA—(See
BerniE, BEN, axnD His BLuk
RiBBoN ORCHESTRA.)

Boxp Breap ProcranmM (cBs)—
General Baking Co.

Boscur ALL-STAR ORCHESTRA
(xBc)—William S. Scull Co.

Brap anp Ar (cBs)—Interna-
tional Silver Co.

BrinG 'EM BACK ALIVE (NBC)—
The A. C. Gilbert Co.

Brck, Frank—(See BRING 'EM
Back ALIVE.)

Brick Program (nNBC)—Buick
Motor Car Co.

Buick REeveLers (NBc)—DBuick
Motor Car Co.

Burns, RoOBERT, PANATELA
(cBs)—~General Cigar Co.

CaMEeEL QUarTER HOoUR (CBS)—
R. J. Reynolds Tobacco Co.

CaMPBELL ORCHESTRA (NBC)—
Campbell Soup Co.

Canapa Dry PROGRAM (CBS AND

npc)—Canada Dry Ginger
Ale, Inc.
CanniNne  TiMe (wBc)—Ball
Brothers.
CaprraiN  DriaMOND’S  ADVEN-

TURES (NBC)—General Food
Products Corp.
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CaprtaiN HEeNRY'S MAXWELL
House Suow Boat—(See
MAXWELL House Suow
Boar.)

CapraIN Jack (cBs)—John T
Jelke Co.
CARAVAN
Co.
CarBorUNDUM Hour (cBs)—
Carborundum Co.
CELLOPHANE PROGRAM (NBC)—
duPont Cellophane Co., Inc.

(~xBc)—Hills Bros.

Ceresota  ProcraM  (CBS)—
Northwestern Consolidated
Mill Co.

Cuaris MusicaL Revue (cBs)
—Charis Corp.

CHASE AND SANBORN HoUR
(xmc)—>Standard Brands, Inc.

CHASE AND SANBORN Tea Pro-

GRAaM (cBs) — Standard
Brands, Inc.
CHESTERFIELD ProGRaAM — Lig-

gett & Myers Tobacco Co.

Cuick-Cuick Fun (cBs)—Fred
Irear & Co.

Currso PrograMm (cBs)—Proc-
ter & Gamble Co.

CINDY AND SAM (NBC)—Socony
Vacuum Specialties, Inc.

CiTiEs SERVICE CONCERT (NBC)
—Cities Service Co.

Cricguot Crus (~nBc)—Clicquot
Club Co.

CLuB VaLsParR (NBc)—Valspar
Corp.

Coca-Cora ProGgrRaM (NBC)—
Coca-Cola Co.

Coco, MRr., axp Mr. MaLrr
(xBc)—R. B. Davis Baking
Co.

CorreE  MATINEE (NBc)—The
Brazilian American Coffee

Promotion Committee.

Corr, REX, MOUNTAINEERS —
Rex Cole Co.

CoLLIER's Rapio Hour (NBC)—
Crowell Publishing Co.

CoLLYER, Bup—T1HE KRUSCHEN
SERENADER—(See  KRUSCHEN
SERENADER. )

CoNoCo ADVENTURERS (NBC)—
Continental Oil Co.

CoxXTENTED PROGRAM
Carnation Co.

Cook, PHIL--THE QUAKER MAN
(nBc)—Quaker Oats Co.

Coox’s TRAVELOGUES (NBC)—
Thos. Cook & Son-Wagon-
Lits, Inc.

CopeELAND, Dr. RovyaL S. (NBC)
—Sterling Products, Inc.

Corx CoB PrpE CLUB oF VIr-

(NBC)—

GINiA (nBc)—Larus & Bros.
Co.

Country Docror, THE (NBC)—
Lambert Pharmacal Co.

CreEMo PresENTs Bing CroseBy
(cBs)—American Cigar Co.

Crisco ProGram (cBs)—Proc-
ter & Gamble Co.

CrocKER, Berry (nBCc)—Gen-
eral Mills, Inc.

CRrONIN, IFRANK AND FLO (NBC)
—DMcLaughlin Gormley King
Co.

CrosBy, BinGg — (See Cremo
PresEnTs Bincg Crospy.)

CULBERTSON BRrIDGE CLUB ( Mrs.
Ely Culbertson) (nBc)—Wil-
liam Wrigley, Jr., Co.

CuLBERTSON, ELY (NBC)—Wil-
liam Wrigley, Jr., Co.

Dance witE CoUNTESS D'ORSAY
(NBc)—D’Orsay Perfumeries
Corp.

DaxGger  FigHTERS  (NBC)—
Health Products Corp.

Davey Hour (~NBc)—Davey
Tree Expert Co.

DeatH VALLEY Davs (NBC)—
Pacific Coast Borax Co.

Do~ anND Berty (cBs)-—Martin-
Senour Paint and Varnish Co.

Dooirey’s, EDDIE, FooTBALL DoPE
{cBs)—Shell Oil Co.

DroMEDARY CaRAVAN (NBC)—
Hills Bros. Co.

puPoNT ProGRaM (cBs)—E. I.
duPont de Nemours & Co.,
Inc.

Easy Aces (cBs) — Lavoris
Chemical Co.

EDGEwWoRTH PROGRAM (NBC)—
Larus & Bros. Co.

EicrT Sons oF Er1 (cBs)— R.
Wallace & Sons Mtg. Co.

EILEEN aND Bmr (nBC)—P.
Beiersdorf & Co.

Ercin  Apvenrturers’ CrLus
(~nBc)—Elgin National Watch
Co.

EL Toro ALL-StAR REVUE (NBC)
—Porto-Rican American To-
bacco Co.

Fr Toro WEEK-ExD REvVUE
(~Bc) — Porto-Rican Ameri-
can Tobacco Co. .

ExNa JerTICK MELODIES (NBC)
—Dunn & McCarthy, Inc.

Exo CriME CLUB (CBS; NBC IN
1933)—]J. C. Eno, Ltd.

Eskimo Nigut CLuB — (See
CricqQuot CLUB.)

Esso PrograM (NBc)-—Standard
Oil Co. of New Jersey.
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J.V.GROMBACH, Inc.

113 West 57th Street
New York City
Circle 7-6909

RADIO PROGRAMS

Planning
Producing
Merchandising

RECORDING

Metal
Remote Control
Electrical Transcription

[ ]
EXCLUSIVE RECORDERS

Of Audition Library for €olumbia
Broadcasting System (Both Studio
and Remote Control)

Studios and equipment specially
designed for electrical transcrip-
tions. Twelve microphone chan-
Separate monitor and con-
Studio available for

rental for audition purposes.

nels.
trol rooms.

RECORDING OFF AIR OR BY LANDWIRE
NEW NOISELESS AND FINE
LINE PROCESSES

Planning
Checking
Continuity
Production
Engineering
Station Time

Merchandising
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EUCGENE INTERNATIONAL REVUE
(cBs)—Eugene, Ltd.

EVENING IN Paris (cBs)—DBour-
jois, Inc.

EveNING IN Paris MYSTERIES
(cBs)—Bourjois, Inc.

Ever-REaDY Rapio  GAIETIES
(cBs)—American Safety Ra-
zor Corp.

Everypay Beauty (nNBC)—P.
Beiersdorf & Co.

ExPLORING AMERICA WITH CAR-
VETH WELLs—(See CoNoco
ADVENTURERS.)

Fasuions anD FiGures (NBC)—
I. Newman & Sons.

FasuioNs IN LoOVELINESS (NBC)
—Colgate-Palmolive-Peet Co.

Feiger, Frep (cBs)—Interna-
tional Oil Heating Co.

First NicuTER (NBC)—Camp-
ana Corp.

Frrcu ProrEssor (cBs)— F. W,
Fitch Co.

Five Star THEATRE (cBs and
NBc) — Standard Oil Com-
panies of New Jersey, Penn-
sylvania and Louisiana, and
the Beacon Oil Co.

FrLeiscumany Hour (NBC)—
Standard Brands, Inc.

Donald
PETERSON

General Radio Production

Directing and Producing

REp Book
Ricuarp HubpNuT
FASHION AVENUE
Patricia Kip
FasHioN NEws

FasHioN PAGE
Town CRIER
A & P SoUuTH AMERICANS
TAPE FROM THE

SPORTING TICKER

Also a complete service for
representing the out-of-
town advertiser or agent in
any studio.

220 East 38th St., New York
MUrray Hill 2-1155

Frvine Famioy, THE (NBC)—
R. B. Davis Baking Co.

Forecast ScroorL oF COOKERY
(~vBc)—Fitzgerald Mig. Co.;
C. F. Mueller Co.; Richardson
& Robbins.

Fox IFur Trappers (cBs)—I. J.
Fox Fur Co.

Friexpry Five FooTNoTES (CBs)
—Jarman Shoe Co.

Frienpsuip TowN (NBC) —
Chesebrough Mfg. Co.

Fricipairians, THE (NBC) —
Frigidaire Corp.

FromaN, JANE—(See IoDENT
PrograM witH JANE Fro-
MAN.)

FrostiLLa  Broabpcast  RE-

HEARSALS (cBs)—Frostilla Co.

FurLer MaxN, THE (NBC)—
Fuller Brush Co.

Fu Man~cuu, Dr.
Campana Corp.

G. E. CircLe (nBc)—General
Electric Co.

GEM HicHLIGHTS (CBs)—Amer-
ican Safety Razor Corp.

GENE AND GLENN, THE QUAKER
EarLy Brirps (nBC)—Quaker
Oats Co.

GENERAL Foops ProGgraM (NBC)
General Foods Corp.

GERARDINE MIDSUMMER NIGHTS
(cBs)—La Gerardine, Inc.

GILBERT AND SULLIVAN BREAK-
rast Hour (cBs) — Thomas
A. Edison, Inc.

Gir. Wno Liveis NEXT Doog,

(cBs)—

THE (~BC)—Sterling Prod-
ucts, Inc.
Grooa Cmasers, Tue—CoL.

STo0P.,AGLE AND BUDD (CBS)
—Procter & Gamble Co.

GoLpBERGS, THE (NBC)—DPepso-
dent Co.

GoLp Mepar.  Fast FRreigHT
(cBs)—~General Mills, Inc.
GoLpEN Brossoms (NBc)—John

G. Paton Co., Inc.

GoLpY AND DUSTY AND THE SIL-
veEr Dust Twixs (cBs)—Gold
Dust Corp.

GoopaLL Pary BEacH ProGrRAM
(¢Bs)—Goodall Worsted Co.

GoonyEaR ProGRAM  (NBC)—
The Goodyear Tire & Rubber
Co., Inc.

Goupiss, Mrs. A. M. (NBC)—
Kelvinator Sales Corp. ; Kraft-
Phenix Cheese Corp.; C. F.
Mueller Co.; Richardson &
Robbins.
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GouLrp, BArBARA, BEAUTY TaALK
(cBs)—Barbara Gould.

GraYy, GrRacE ViaLL (NBC)—
Lowe Bros. Co.

GREaT MoMENTS IN HisTory
(nBc)—Standard Brands Inc.

GREAT PERSONALITIES (NBC)—
New York Life Insurance Co.

GReYHOUND HicHwaY TrAV-
ELER (cBs)—Greyhound Man-
agement Co.

Haccarp, Dr. Howarp W.
(NBc)—Sharp & Dohme.

HALSEY STUART PROGRAM (NBC)
—Halsey Stuart & Co.

Happy-Go-Lucky Hour (cBs)
—Swift & Co.

Harpy RaMmBLER, THE (NBC)—
Swift & Co.

Hart, JorNNY, IN HoLLywooD
(NBC)—Stanco, Inc.

HART, SCHAFFNER AND MARX
TRUMPETERS (CBS) — Hart
Schaffner & Marx.

HavE You HEarD? (cBs)—DBar-
bara Gould.

HawkiNs, SECKATARY — (See
SECKATARY HAWKINS.)

H-BAr-O RANGERS (cBs) —
Hecker H-O Co., Inc.

HECKER SURPRISE PARTY (CBS)
—Hecker H-O Co., Inc.

Heer HucceEr HARMONIES
(NxBc)—Dunn & McCarthy,
Inc.

Henry, O., Stories (NBC)—G.
Washington Coffee Refining
Co.

Hicaway TRAVELER — (See
GreyHOUND HicHwWAY TRAV-
ELER.)

Hirr, Epwin C. (cBs)—Funk &
Wagnalls Co.

Hixp’s RomaNCE EXCHANGE
(~xBc)—Lehn & Fink Prod-
ucts Co.

HorrMaN MORNING (QUARTER
Hour (nBc)—Hoffman Bev-
erage Co.

Horivywoop NicuHTS (NBC) —
Kissproof, Inc.

HoLMmEs, SHERLOCK—(See AD-

VENTURES  OF SHERLOCK
HorMmEs.)
Hoosier  Epitor  (cBs)—Dr.

Miles Laboratories.
HoprreEr, EDNA WALLACE (CBS)
—Edna Wallace Hopper, Inc.
Horx anxD HarparT's CHIL-
DREN’S Hour (cBs) — Homn
and Hardart Co.
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HousenoLp HELPERS (NBC)—
Socony Vacuum Specialties
Inc.

Housenorp PrRoGRAM (NBC)—
Household Finance Corp.

InsipE NEws—By Tep HusiNg
(cBs)—Southern Dairies, Inc.

TopEnT CLUB OF THE AIR (NBC)
—TIodent Chemical Co.

ToDENT PROGRAM WITH JANE
Fromanx (nNBc) — lodent
Chemical Co.

IsLaxp Boat Crus Dancg, THE
(~nBCc)— G. Washington Cof-
fee Refining Co. '

Ivory ProGgram (wBC)—Procter
& Gamble Co.

Jack Frost MELoDY MOMENTS
(nBc)—National Sugar Refin-
ing Co.

JEMIMA, AUNT—(See AUNT JE-
MIMA SONGS.)

JoLLy BIiLL AND JANE (NBC)—
Cream of Wheat Corp.

JorsoN, AL—(See Bic Six oF
THE AIR WITH AL JOLSON.)

Jones, BiLry, aND ERNIE HARE
(~nBc)—Best Foods, Inc.

Jupy AND JANE (CBS AND NBC)
J. A. Folger & Co.

Juxker Forks, THE (title sub-
sequently changed to Don
Lanxc — TRUE ANIMAL
Stories) (ces)—Chr. Han-
sen’s Laboratory, Inc.

Just Prain Bir (ces)—Koly-
nos Co.

Just WictLie (xBc)—United
States Rubber Co.

KALTENBORN EpIiTs THE NEWS
(cBs)—S. W. Straus & Co.
Keering Up WiTE DAUGHTER
(nBc) — The Sherwin-Wil-

liams Co.

Kerroce SLuMBER Music (NBC)
—Kellogg Co.

Kuayvam, Omar (cBs)—~Cali-
fornia Walnut Growers’ As-
sociation,

KipLixnGg, RUDYARD, STORIES
(nBc)—G. Washington Cof-
fee Refining Co.

Kxox SparkLiNG Music (NBC)
—Charles B. Knox Gelatine
Co., Inc.

Kobakx WEEK-END HoUR (cBs)
—Eastman Kodak Co.

Kre-MeL Sincing CHEF (CBS)
—Corn Products Refining Co.

KRrUSCHEN  SERENADER, THE
(cBs)—E. Grifith Hughes.

Rty Fratunes Syndlicate
=g~
RADIO SCRIPTS

COMMERCIAL ACCOUNTS

OR
STATION SUSTAININGS
Arranged for Small or Large Casts

MYSTERY—DRAMATIC—ROMANCE
THRILLS—DETECTIVE—COMEDY

ALL ORIGINALS BY
RADIO’S FOREMOST WRITERS

ELECTRICAL TRANSCRIPTIONS
MUSICAL & DRAMATIC PROGRAMS

Suitable for Commercial and Station Sustainings

WIRE — PHONE — WRITE for

Exclusive Territorial Rights

PRICED RIGHT! So that the smallest station can afford
the finest programs.

TELL US WHAT TYPE PROGRAM YOU NEED—
WE HAVE AN ORIGINAL SUITABLE—

ané‘o gea(‘a/zu JW[cafe
\ -

CHRYSLER BLDG., 405 LEXINCGTON AVE., NEW YORK
Phone Murray Hill 2-4459
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LA Croy CHOPSTICKS (CBS)—
La Choy Products, Inc.

LAapy EsTHER PrOGRAM (NBC)—
Lady Esther Co.

LA GerarbiNE (cBs)—ILa Ger-
ardine, Inc.

Lane ReporTER (cBs)—ILane
Co.
Lang, DoN—TrRUE ANIMAL

Stories (c¢Bs)—Chr. Hansen’s
Laboratory, Inc.

LA Parina Presents KaTE
SmitH (cBs)—Congress Ci-
gar Co., Inc.

LireTiME REVUE (NBC)—W. A.
Sheaffer Pen Co.

LisTERINE ProGRAM (NBC)—
(See CounTRrY DocTor, THE)

Literary Dicest Topics IN
Brier — LoweLL THoMAS
(nBc)—Funk & Wagnalls Co.

LittLe Jack Littie (cBs)—TI.
Lorillard Co.

LittLE OrRPHAN ANNIE (NBC)
—Wander Co.

Lonte WoLF Trise (cBs)—Wil-
liam Wrigley, Jr., Co.

Love SoNGs AND WALTZES
(~nBC) — Sterling  Products,
Inc.

Love Story Hour (cBs)—Street
& Smith Publications, Inc.

—_—————
M. Witmark & Sons

Music Publishers
Since 1885
and

Publishers of Songs

from Warner Bros.

Sensational

|

FORTY SECOND STREET

M. Witmark & Sons

1657 Broadway, New York City

Lucky Kips (cBs)—Coco Cod,
Inc.

Lucky StrIKE Dance Hour

(NBC) — American  Tobacco
Co.
LupeEN’s NoveELTY ORCHESTRA

(cBs)—Luden’s, Inc.

MasiE, BEATRICE (NBC)—Neet,
Inc.

MacuHINE AGE HOUSEKEEPING
(cBs)—Hamilton-Beach Mig.
Co.

Macgic Prano Twins (cBs)—
Miracul Wax Co.

Macic Voice, THE (cBs)—Ex-
Lax, Inc.

Major IceQuick aAND His Fri-
GIDAIRIANS (NBC)—Frigidaire
Corp.

MakING THE MoviEs (aBC)—
Kelly-Springfield Tire Co.

MALTEX ProGRAM  (NBC) —
Malted Cereals, Inc.

MALTINE STorRY (NBC)—Maltine
Co.

MaNHATTAN MERRY-Go-RouNDp
(nvBc)—R. L. Watkimns Co.
Marcu ofF TiMe (cBs)—Time

Magazine.

Maup anxp Cousiny BiLL (nBC)
—Great Atlantic & Pacific Tea
Co.

MaxweLL House ENSEMBLE
(~vBc)—General Foods Corp.

MaxweLL. House SHow Boar
(nBc)—General Foods Corp.

MaxwgLL House TuNE BLEND-
ERs (cBs and ~NBc)—General

Foods Corp.

MayTaG ORCHESTRA (NBC)—
Maytag Co.
McCoNNELL, SMILING Ep—

(See SwmriLing Ep McCon-
NELL.)

McKEsson MusicaL MAGAZINE
(nBCc)—McKesson & Rob-
bins, Inc.

McKEesson MusicarL NoOVELTIES
(nBc)—McKesson & Rob-
bins, Inc.

MEeLo-CLARIONS (NBc)—Brown
Shoe Co.

MEeLopy LANE (aBc)—Mentho-
latum Co.

MemoriEs IN MELoDY (CBS)—
Investors Syndicate.

MEenNEN ProGRAM (cBs)—Men-
nen Co.

Mm-Day Batra CLuB (cBs)—
Corn Products Refining Co.
MirLs BroTHERS—(See VAPEX
Presents THE MiLLs Bros.;
Crisco ProGgram; CHaIPSO

ProcraM).
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Mosiroi. CoNCERT (NBc)—Va-
cuum Oil Co.

Mo.arcH MyYsTERY TENOR, THE
(~nBCc)—Reid, Murdoch & Co.

Moore, Berty (nBc)—Benja-
min Moore Paint Co.

Movie Star REVUE (cBs)—
Sterling Products, Inc.

Music THAT SATISFIES (CBS)—
Liggett & Myers ‘Tobacco Co.

MusicaL Fast FreEIGHT—(See
GorLp MEepar Fast FREIGHT)

MusicaL MeEMorieEs (cBs)—In-
vestors Syndicate.

Musicar MEMORIES (NBC)—
Household Finance Corp.

Musical SHOWMEN, THE (NBC)
—Shur-on Standard Optical
Co.

MvyrT AND MARGE (cBs)—Wil-
liam Wrigley, Jr., Co.

Mystery CHEF (cBs and NBC)
—R. B. Davis Co.

NEesTLE'S CHOCOLATEERS (NBC)
—Iamont-Corliss & Co.

O’CeparR MELODY MEN (NBC)—
O’Cedar Corp.

OHMA. AND ARDEN (NBC)—
United States Industrial Alco-
hol Co.

Orp CoMPANY’S PROGRAM (NBC)
—Lehigh Navigation Coal Co.

OLp Durcu Girr (cBs)—Cu-
dahy Packing Co.

OLp SINGING MASTER (NBC)—
Barbasol Co.

Orp Topper, THE—See PERk-
ins, Rav—THE OLD ToOPPER.

Orson WEAvVERS (cBs)—Olson
Rug Co.

Oumar KHAYYAM—(See KHav-
vaM, OMAR).

OrPHAN AANNIE, LITTLE—(See
LittLE ORPHAN ANNIE).

Our DaiLy Foop (nBc)—Great
Atlantic & Pacific Tea Co.

OxorL FEeaTure (cBs)—]. L.
Prescott Co.

PaBsT-ETT VARIETIES (CBS)—
Pabst Corp.

Paces oF RoMANCE (NnBC)—
Centaur Co.

PaLmM Beacu ProcramM—(See
GoopaLL PaLm Beacu Pro-
GRAM ).

PaLooka, Jor
Heinz Co.

PARADE OF THE STATES (NBC)—
General Motors,

Paris Nicut LiFe
Louis Philippe, Inc.

Patri, AnxceLo (cBs)—Cream
of Wheat Corp.

(cBs)—H. ].

(NBC)—
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PeBeco Pray-Boys (cBs)—Lehn
& Fink Products Co.

PeEnnzot  ParabpE  (cBs) —
Pennzoil Co.

Perkins, Ray—Tue Orp Tor-
PER (NBc)—Andrew Jergens
Co.

PErTUSSIN  Praysovs
Seeck & Kade, Inc.

Paantom oF CrestTwoop, THE
(xBc) — RKO Distributing
Corp.

PHILADELPHIA ORCHESTRA
(cBs)—Philadelphia Storage
Battery Co.

PriLLirs 66 FLYERs (CBS)—
Phillips Petroleum Co.

PuotorrLaY’s LIFE STORIES OF
Movie Stars (cBs)—Photo-
play Publishing Co.

Pirissury PaGEaANT (CBS)—
Pillsbury Flour Mills Co.

PorLvyannNa, Tue GrLap GirL
(cBs)—A. E. Kreider Shoe
Co.

PovpEiaN Make-Up Box (cBs)
—Pompeian Co.

Ponp’s Dance ProGgram (NBC)
—Lamont-Corliss & Co.

(cBs)—

PonTiac CHIEFTAINS — (See
WHITEMAN’S, PAaUL, PoNTIiAC
CHIEFTAINS).

Por’s PiraTE CLUB (NBC)—
Food Town Kitchens, Inc.

PresipENTIAL Pori—Epwix C.
Hmiir (cBs)—Funk & Wag-
nalls Co.

PriNcE ALBERT QUARTER Hour
(nBc)—R. J. Reynolds To-
bacco Co.

Proressor, THE, AND THE Ma-
Jor (cBs)—XKolynos Co.

Prupexce Crus (cBs)—Boston
Food Products Co.

Quaker Earry Birps, TaE—
(See GENE AND GLENN, THE
QUAKER EarLy BIRrDs).

QUAKER MAN, THE—(See PuiIL
Cook, THE QUAKER MAN).

Rapio HouseroLp INSTITUTE
(nBc)—Borden Co.; Centaur
Co.; General Foods Corp.;
Rath Packing Corp.

Rarsing  Junior (wNBc)—The
Wheatena Corp.

RamEeses Procram  (NBC)—
Stephano Bros.

Rear Forks (cBs)—General
Foods Corp.

RexaLL Rapio ParTy (nBC)—
United Drug Co.

Rex CoLE MOUNTAINEERS—
(See CoLe, REx, MOUNTAIN-
EERS).

KEstelle Liebling

Teacher of

AMELITA GALLI-CURCI, MARIA JERITZA,
JESSICA DRAGONETTE

and many other famous radio artists.

1—Classes in radio singing.

Day and evening classes—twelve lessons in course—
studio equipped with complete apparatus for
broadcasting tests. Expert teachers for actors and

announcers.

2—Also individual private instruction on the microphone.

Estelle Liebling singers have been soloists on the

following radio hours:

ATWATER KENT
Brack & GoLp

CAMEL

CHEVROLET

CITIES SERVICE
Coca-CoLa

COLLIER’S

DuronT

EastmaN Kopak
FLEISCHMANN’S YEAST
FuLLER BrusH
GENERAL ELECTRIC
Jack Frost
HALSEY-STUART PLAYHOUSE
ToDpENT

LiNiT

Lux

McKesson & RoBBINS
Macy

MaxweLL House

MogsILoIL

New ExcrLanp Coxe Co.

PaLMoLIvE

PERTUSSIN

Privrco

PonD’s VaNISHING CREAM

Roxy .

Scorr’s EMULSION

SuEeLL O1L

TeExAcoO

TrAVELER’S InsurancE Co.

TRUE StorY

Tuaru THE OPERA GLASS

U. S. INDUSTRIAL ALCOHOL
Co.

VALSPAR

Vick’s

VicTor

Estelle Liebling Radio School

145 West 55th St.,

New York City.

Tel.: Circle 7-1787

www americanradiohistorv com


www.americanradiohistory.com

134 PIERRE KEY’S

RADIO ANNUAL

RicumMAN BroTHERS PRrRoOGRAM
(cBs)—Richman Bros. Co.
Ri.-Tin-TiN-THRILLER (NBC)

Chappel Bros,, Inc.

RKO THEATRE oF THE AIR
(nBc) —RKO  Distributing
Corp.

Roap REeporTER, THE (CBS)—
Shell Oil Co.

RoBerT BURNsS Pa..ATELA —
(See Burns, RoBERT, PaNa-
TELA).

Rogison, Carso.., AND HIS Bar-
BasoL Buckaroos (NBC) —
Barbasol Co.

Rogers, Buck, IN THE YEAR
2432 (cBs)—Kellogg Co.

Rocers MusicaL Trio (ABC)—
Detroit White Lead Works.

Romance oF Beauty (cBS)—
Primrose House, Inc.

RomanTic  BacHELOR, THE
(nBc)—Vick Chemical Co.

Roses anp Drums (cBs)—
Union Central Life Insurance
Co.

Rou.p THE WorLD CoOKING
ScrHooL (cBs)—Best Foods,
Inc.

Rovar Vacasonps, THE (NBC)
—Standard Brands, Inc.

Sarty SaM, THE SaiLor (cBS)
—XKolynos Co.

SampPLER ProGrRaM (cBs and
~BC)—Stephen F. Whitman
& Son, Inc.

San FELICIAN SERENADE (NBC)

— Deisel-Wemmer  Gilbert
Corp.
SAVANNAH LINERS (NBC) —

Ocean Steamship Co. of Sa-
vannah.

SeckaTary HAwkINs (NBC)—
Horlick’s Malted Milk Corp.;
Ralston Purina Co., Inc.

Suapow, TuHE (cBs)—Hach-
meister-Lind Co.
Suabow, THE (NBC)—Dela-

ware, Lackawanna & Western
Coal Co.

SHUMILK PRrOGRAM
Shumilk Corp.

SimoNIz GUARDSMEN (NBC)—
Simoniz Co.

SiNcLAIR WIENER MINSTRELS
(nBc)—Sinclair Refining Co.

SiNGIN' SaM  (cBs)—Barbasol
Co.

SiNciNG Lapy (nBc)—Kellogg
Co.

SinciNG MasterR, THE OLp—
(See OLp SINGING MASTER,
THE).

SISTERS OF THE SKILLET (ABC)
—Procter & Gamble Co.

(NBC)—

Skrepy (cBs and NBc)—Gen-
eral Mills, Inc.

Smiine Ep McCoNNELL (CBS)

Acme White Lead and Color
Works.

SmitH BroTHERS, TRADE AND
Mark (cBs and NBC)—Smith
Bros.

SmitH, KATE—(See La PaLiNa
PreseNTs KATE SMriTn).
SNOWDRIFT SoUTHERN MELo-
pDIES (cBs)—Wesson Oil and

Snowdrift Sales Co.

Sociery’s Pravy-Boy Hour
(cBs)—Decker, Alfred &
Cohn.

SOCONYLAND SKETCHES (NBC)
—Standard Oil Co. of New
York.

Soncs oF HoMme, SWEET HoME
(nBc)—Dr. Miles Laborato-
ries.

SoNgs of MEMoRY (NBC)—Gen-
eral Mills, Inc,

SonGgs oF RomMaNnCE (cBs)—
General Mills, Inc.

Sons or Eri, Ercat—(See
Eicat So..s or Err).

SoUTHERN DAIrRIES ORCHESTRA
(cBs)—Southern Dairies, Inc.

SteEsBINS Boys, THE (NBC)—
Swift & Co.

STEERO PROGRAM (NBC)—Amer-
ican Kitchen Products Co.
STERLING PropuUcTs PROGRAM
(nBCc) — Sterling Products,

Inc.

StoopNAGLE, CoL., AND Bubpp—
(See Groom CHASERS; also
PonTiac ProGraM).

StoriES OF THE LIVING GREAT
(cBs)—Lehn & Fink Products
Co.

Story oF WoMEN’S NAMES, THE
(~Bc)—Fridigaire Corp.

Sunpay BRrRIGHT SpoT (NBC)—
Investors Syndicate,

SUNDAY MATINEE OF THE AIR
(cBs)—]Jo-Cur, Inc.

Suxprar BonNIE  LADDIES
(nBC) «— Morse & Rogers
Shoes.

SunsweeT HARMONIES (NBC)
—~California Prune & Apricot
Growers Ass'n.

SWEETHEART PROGRAM (NBC)—
Manhattan Soap Co.

SWEETHEART SERENADERS (NBC)
—Manhattan Soap Co.

SwIFT GARDEN PARTY (NBC)—
Swift & Co.

Svrvanians (cBs) — Hygrade
Sylvania Corp.
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TANGEE MusicAL DrEAMS
(nBc)—George W. Luit Co.

TASTYEAST JESTERS (..BC)—
Tastyeast, Inc.
Teepee  SINGERS  (NBC) —

Thompson Products, Inc.

Texaco PrograMm (NBC)—Texas
Co.

TroMmas, LowELL (NBC)—Funk
& Wagnalls Co.; Sun Oil Co.

TaOoMPKINS CORNERS (NBC)—
General Foods Corp.

Tureaps oF HAPPINESS (.BC)
—Spool Cotton Co.

Turee Baxkers, THE (NBC)—
Standard Brands, Inc.

Turee X Sisters (cBs)—Tide
Water Oil Sales Corp.

THROUGH THE LOOKING (GLASS
(..Bc)—Bristol-Myers Co.

TuauUrsTOoN, THE MaAcGICIAN
(..Bc)—Swift & Co.

Topay AND YESTERDAY (CBS)—
E. [. duPont, de Nemours &
Co., Inc.

Topay’s PIoNEER WOMEN (CBS)
—Lehn & Fink Products Co.

To Tue Lapies (cBs)—Andrew
Jergens Co.
Tower  HEeaLTH EXERCISES

(~nBc)—Metropolitan Life In-
surance Co.

TrADE AND MARK—(See SMITH
BroTHERS, TRADE AND MARK).

TrRUE ANIMAL STORIES—(See
Lang, Don).

True Story Hour (NBC)—
Macfadden Publications, Inc.

Typor JusiLee (cBs)—Tide
Water Oil Sales Co.

Uncre Ouie anxp H1s Kre-MEL
GanG (cBs)—Corn Products
Refining Co.

Unsunc HEROES
kening Mig. Co.

VAN HEUSEN ProGrRAM (CBS)—
Phillips-Jones Corp.

VaPEX PRESENTS THE MILLS
BroTHERs (cBs)—E. Fougera
& Co.

VENIDA ProGRAM (CBs)—Rieser
Co., Inc.

VERMONT LUMBERJACKS (MNBC)
—Penick & Ford, Ltd.

Vinick, NeLL (cBs)—R. B.
Semler, Inc.

ViTaLITY PERSONALITIES (CBS)
—International Shoe Co.

VoIcE oF FIRESTONE (NBC)—
Firestone Tire & Rubber Co.

Voict oF 1,000 SuADES (CBS)—
Pratt & Lambert, Inc.

(cBs)—Wil-
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CounT—(See
wiTH CoOUNT

voN LUCKNER,
ADVENTURING
voN LUCKNER).

WALKER-GORDON MoTHERS Pro-
GRAM (NBC)—Walker-Gordon
Laboratory.

WanDpERING Boy, THE (cBs)—
Bi-so-dol Co.

WasHINGTON, G., CoNCERT OR-
cHESTRA (NBC)—G. Washing-
ton Coffee Refining Co.

Waves oF MeLoby (NBC)—]Jo-
Cur, Inc.

Weep Tire CHAIN PROGRAM
(cBs)—American Chain Co.,
Inc.

WHEATENAVILLE
Wheatena Corp.

WHEATSWORTH PrROGRAM (NBC)
—National Biscuit Co.

WHISPERING JACK SMITH (CBS)
—Musterole Co.

WHITEMAN’S, Paur, ORCHES-
TRA (NBC)—DBuick Olds Pon-

(n8c)—The

tiac Sales Co.; Buick Motor
Car Co.; Oakland Motor Car
Co.

WaHITEMAN’S PonTiac CHIEF-
TAINS (nBC)—(See above).
WHITMAN SAMPLER PROGRAM
(ces and ~BC)—Stephen F.

Whitman & Sons, Inc.
Wirbroor CHAT (NBC)—Wild-
root Co.
WiLLys-OvERLAND ORCHESTRA
(~Bc)—Willys-Overland, Inc.

WiLLYs-OVERLAND SILVER
STREAKS  (NBC) — Willys-
Overland, Inc.

WiNncHELL, WALTER (.BC)—

Andrew Jergens Co.; (See
Lucky StrIKE Daxce Hour
also).
WinG, PAuL—THaE Story MAN
(nBc)—General Foods Corp.
Wirtcaine Hour (cBs)—Ten-
nessee Products Corp.

Wit CANADA’S MoOUNTED
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(nBc)—Canada Dry Ginger
Ale Co.

WonbpeEr Hour (cBs)—Minne-
apolis-Honeywell =~ Regulator
Co.

Wons, ANTHONY (cBs)—Inter-
national Silver Co.

WynnN, Ep—(See Texaco Pro-
GRAM).

X Sisters, THREE—(See THREE
X SISTERS).

YARDLEY PRroGRAM
Yardley & Co., Ltd.

YEeast FoamErs, THE (NBC)—
Northwestern Yeast Co.

Your CHILD—(See PATRI, AN-
GELO).

YourH MAaTINEE (aBc)—Edna
Wallace Hopper, Inc.

Z1EGFELD FOLLIES OF THE AIr
(cBs)—Chrysler Motor Corp.

Zorex Motu CHASERS (CBS)—
Zoro Co.

(NBC) —
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Radio Advertising Results

S a result-getting medium, radio is steadily improving the strength and importance of its posi-
Ation. Whether it be in the educational field, or in the field where it is used to build good-will

or to secure sales, it is satisfying the most exacting demands. Radio not only serves in a
supplementary capacity to the printed and the written word; when used exclusively, it has demon-
strated its value to make sales and to either secure directly, or pave the way for the securing of,
new distributing and dealer outlets. Ever since the two largest networks have granted permission
to quote prices over the air, the direct sales results have increased to a greater degree than ever.
Radio as an advertising medium moves steadily forward—whether through the personal broadcast (with
the individual or group performers actually at the microphone when listeners are at their receiving sets) or
the electrical transcription (which permits the advertiser to choose each station individually in wavs that
he deems will best suit his needs). The personal broadcast and the transcription each has its
definite purpose to accomplish; and many advertisers are employing both mediums simultaneously in
order to obtain their respective objectives.

Lewis A. Weiss, former general manager of the Don Lee Broadcasting System, has said:
“When used with intelligent understanding, radio will do what any other advertising medium can
do, and do it more quickly and more economically.” Among the specific instances pointed out by
Mr. Weiss are the following:

The Signal Oil Company reported an average of a thousand new calls a week at their service
stations resulting from an inexpensive broadcast.

The California Fruit Growers’ Exchange reported that their radio endeavors gave them the
lowest cost per inquiry in all of their advertising experience.

The Los Angeles Soap Company received an average of a thousand letters each day coming
from a broadcast costing $150 a day in which the writers enclosed two box ends from White King
soap packages, which represented in each instance an 84c purchase.

The Kellogg Company, of Battle Creek, keeps busy thirty-eight women who devote all their
time to answering letters from the listeners to the Kellogg “Singing Lady.”

And there are others:

The “Eno Crime Club,” which is voted one of the most popular programs on the air has very
definitely increased the sales figures of its sponsor.

Then, too, there is the experience which Folger’s Coffee has met with. A year and a half ago
their ranking among wholesalers of coffee was well down the list—even though they had been selling
coffee for ninety years. Within three months after their first broadcast they opened two thousand
new accounts in Southern California, and they did not change their price, or their can, or their
credit policy. By the time this book goes to press they will be challenging the coffee occupying
second place in the Pacific Coast market, in both money value, tonnage and number of cans of
coffee sold.

AQUESTIONNAIRE sent to Interwoven dealers in 1931 brought a thirty per cent reply, from
which group seventy-five per cent stated that they found an increase of from ten per cent to

seventy-five per cent in sales, directly traceable to radio. In October, 1928, this advertiser began
using NBC facilities, continuing until December, 1931.

The automotive industry gives eloquent figures in what radio has done for it:

The General Motors Corporation reports that they have received approximately 800000 re-

[136]
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quests for reprints of the “State Tributes,” written by Bruce Barton for the “Parade of the States”
program, since the original offer in October, 1931, up to the time the program went off the air in
October, 1932.

The Willys-Overland Company found that a twelve-weeks’ broadcast aided materially in en-
abling their dealers’ salesmen to contact over 100,000 people.

Robert H. Rankin, manager of the Radio Department of the Wm. H. Rankin Advertising
Agency, stated that an offer of a cross-word puzzle book, made on the Silvertown Band program,
pulled 200,000 requests in the first ten days. The post office, becoming swamped, requested the
discontinuance of the offer. Those wishing the book were advised to go to their Goodrich dealer,
and over 3,000,000 people complied.

After one month of broadcasting, a check of 231 Goodyear Tire and Rubber Company dealers
revealed that 2,524 people came in for radio contest blanks, of whom twenty-nine per cent made some
kind of a purchase.

The Seiberling Rubber Company sponsored a period over an NBC Network from December,
1927, to March, 1930, inclusive. Immediately after the contract was signed intensive merchandising
of the proposed broadcasting campaign was started on dealers. Five hundred new dealers were
added before Seiberling went on the air. After a month of broadcasting, this number had in-
creased to 800 and later to 1,900. The company further reported that dealers received many new
customers who came to them as a direct result of hearing their programs.

]N the paints and hardware industry, Mr. J. N. Clark, of the W. P. Fuller Company, stated: “Radio
has enabled us to put over the new color appeal to exactly the right audience, in a way that is out-
of-the-ordinary and interesting to that audience. In a year’s time it has grown to be virtually the back-
bone of our advertising campaign rather than a mere supplemental medium as we at first supposed. And
we expect it to continue in that capacity. It has given us direct returns never equalled by any form of
advertising we have ever done. Finally, it has been a positive educative value to our sales organization.”

The Benjamin Moore Paint Company stated that “In our recent radio questionnaire, eighty-
five per cent of our sales representatives stated their desire to have the programs continued indefi-
nitely; eighty per cent knew that ‘Betty Moore’ was selling paint through their dealers. A number
of men had secured new full-line accounts and over thirty new small accounts were secured in
which radio played an important part. Among the dealers who were recently questioned on the
value of the program in creating sales, fifty-three percent. had traced new customers and definite sales
results to the broadcast. Forty-three percent. were unable to give any dollar estimate of the results,
but more than half of these, now that it was suggested to them, remember a few, or several, of
many sales when the customer had mentioned the program as a source of information.”

The Valspar Corporation reported, regarding the offer made on five of their programs of a
quarter-pint can of Valspar and a brush (the listeners were required to call at any paint store and
leave their names, and the dealers then sent the names to the Valspar Corporation who forwarded
the samples to the dealers; the listener then made a second call to get the can of varnish and the
brush), “that slightly more than 100,000 cans and brushes have been given out, and requests are
still coming in.”

The Graton and Knight Company, manufacturers of various leather products and beltings, re-
ported to the National Broadcasting Company that they “are quite positive that broadcast adver-
tising has made Gold Spot Spartan Leather Soles the best known shoe bottom in the trade. Not
only has Gold Spot become a very familiar name to the trade but hundreds and thousands of con-
sumers know exactly what it is and are looking for it on shoes which they buy.”

In the building industry, the American Radiator & Standard Sanitary Corporation stated, in
1931, that their “ ‘Arco Birthday Program’ has been in effect slightly over a vear, and reports from
the field show that the program has very greatly helped us in obtaining entrance into the older
homes of America, gaining the goodwill of the owners, and helping us to sell modern heating
equipment.”
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N the food industry, the keenest interest prevails touching the value of radio as an advertising
medium

The R. B. Davis Company (baking powder) reports that “ ‘The NBC Mystery Chef, who
broadcasts on our program, received over a six months’ period about 200,000 requests for recipes.”

The C. F. Mueller Company, manufacturers of macaroni, stated through Mr. Henry Mueller,
president of the company, “that the audience response to the offer of a recipe book was entirely
satisfactory, and that the cost-per-inquiry from radio is lower than that of any other advertising
medium.”

The Quaker Oats Company received 128,139 requests for the “Quaker Crackels” doll during
the first three months of the “Quaker Crackels” program.

The Procter & Gamble Company, manufacturers of Crisco and various soap products, re-
port that they have increased their radio advertising appropriation to such an extent that now
their expenditures for radio are greatly in excess of other mediums.

Mr. Guy C. Smith, of Libby, McNeil & Libby, advised the Chicago office of NBC that careful
investigation showed broadcast advertising to be directly responsible for selling thousands of
dollars worth of Libby products. Libby salesmen approached certain large wholesale houses with
the announcement that Libby was going on the air. This proved to be such a powerful sales
weapon that orders came thick and fast . . . all of which is a stimulating and suggestive commen-
tary on merchandising a broadcast advertising campaign before it actually opens.

The G. Washington Coffee Refining Company wrote to NBC—through their advertising
agency, Cecil, Warwick & Cecil—as follows:

“Regarding the experience of G. Washington Coffee with the radio program being put on the
air for this product, ‘The Adventures of Sherlock Holmes,” we are glad to say that the sale of the
product has received a definite and pronounced impetus since the inauguration of this coast-to-
coast broadcasting program.

“This client’s history in radio reaffirms our conviction that success on the air hinges on the
quality of the program and the deftness and tact employed in the inevitable advertising credits.”

The Standard Brands, Inc., found that when listeners were invited to send in a label from a
can of Chase & Sanborn Coffee in order to receive a photo of Maurice Chevalier, the offer,
made twice, brought in 36,000 requests.

The Wander Company (marketing Ovaltine) stated through Blackett, Sample & Hummert,
their advertising agency, that “Listeners were asked on two programs to send in a folder found
in the Ovaltine package and in return they would receive a picture of Little Orphan Annie. Eleven
thousand requests were received.” (Their broadcast advertising campaign was on WGN alone.)

This same company later reported that “A survey, in which 500 homes were visited by in-
vestigators, asking the question ‘Is there any radio program which your children are interested
in?” showed 88 per cent answered ‘Yes,’ of which group 79 per cent mentioned ‘Little Orphan
Annie.” Fifty-two per cent of the houses visited were using Ovaltine, half of which have become
users since hearing the program.”

The National Sugar Refining Company reported through Mr. Hildebrandt, president of the
Gotham Agency, which handles the Jack Frost account, “that several jobbers accustomed to buy-
ing other brands have recently given large orders for Jack Frost sugar, as dealers told them many
customers are requesting Jack Frost by name.”

AYEAR ago, executives of The Great Atlantic & Pacific Tea Company, decided to give NBC broad-
cast advertising the “acid test.” They wished, in effect, to find out what results they had been
getting from spending their money on NBC networks almost continuously since 1924.

Survey after survey has been made to determine radio listeners’ buying habits, preferences for cer-
tain radio-advertised brands, and the like. But, to date (1933) no survey had ever been attempted at the
point of sale. Now that has been done—dollar volume increase at the point of sale in over 14,000 stores
in six major A & P divisions has been definitely determined by A & P’s statistical department.

Between the months of May and November, 1932, A & P checked actual sales—on products “price-
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tagged” on the air and on products mentioned by name but not by price on NBC programs. The tests
were conducted under two major headings. The first: to determine what sales increases might result by
using announcements dealing only with the name of product; the second: to determine what sales in-
creases might result from mentioning the name plus the price of a product.

All increases were based on sales during the week in which each product was featured on the air,
compared with the average sale for the previous six weeks in each case. Each product was featured in
turn, in order that an accurate measure of radio’s effectiveness might be taken on each item. To make
sure that the six weeks’ average used as a base was not out of line, this base was at all times compared
with sales during the corresponding period in 1931.

The Statistical Department of A & P set out to make NBC broadcast advertising prove itself with-
out special assistance from other forms of sales promotion. As far as was practicable every factor which
might distort the results in favor of radio was eliminated. The sales organization was notified in advance
of what was to be done, but there went with the notice (to the more than 14,000 stores codperating in
this test) no request for auxiliary advertising, unusual displays or price cuts. Nothing was done, of course,
to stay the wonderful driving power of the company’s sales force, without which no promotion effort has
much chance of success.

A & P wished an answer to the question: “Does it pay to quote prices in NBC broadcasting adver-
tising?”’ They got it—in no uncertain terms—an emphatic YES for 11 different grocery commodities,
from beans to sardines. The following tabulation gives a quick picture of the increase story for 11 nor-
mal-profit staples and specialties for which prices were mentioned over NBC stations:

Product Increase No. Stores Reporting
Q. M.Beans ...........voviiiiiiii... 83% 14,666
Coffees ..o 14% 10,266
Grape Juice ......... ... i, 89% 14,806
Q. M. Ketchup ........................ 166% 14,448
Encore Macaroni ....................... 151% 14,300
Ann Page Preserves .................... 200% 15,393
Rice ... .. 186% 14,562
Salmon ... .o 549% 15,108
Blue Peter Sardines .................... 221% 12,968
Shrimp & Crabmeat .................... 122% 14,828
Sparkle Gelatine ....................... 2229, 14,549

Of the eleven products mentioned the lowest (with price mentioned) increase was 14% on A & P
coffees—yet this figure is a most significant one from A & P’s standpoint. The reason A & P executives
were so impressed with this 14% increase: Yearly A & P spend approximately $1,000,000 to advertise
coffee in newspapers. The yearly tonnage amounts to about 200,000,000 pounds. Yet—in spite of this
active promotion—broadcast advertising was able to step-up A & P coffee sales 14% during the week in
which the brands were mentioned by price over NBC stations. This sales increase, over and above results
achieved by other A & P advertising activities, was entirely due to NBC broadcast advertising and there-
fore is more important in this particular instance than a greater percentage increase on many of the other
products listed above.

A & P found that in over 14,000 of its stores the average weekly sales of commodities for which
price had been mentioned over NBC stations increased 173% ; for those items mentioned by name with-
out price, the increase was 29%,

1932 sales of commodities “price-tagged” over NBC stations are given in the following divisional

summary :

New England Division ..................ccuvviio... 1459 INCREASE
Eastern Division ........... ... ... ... 136% INCREASE
Southern Division .......... .. ..., 136% INCREASE
Central Division ......... ... ... ... oo ... 156% INCREASE
Middle Western Division ............oeeuueeeeunnnn. 2449% INCREASE
Central Western Division ........................... 219% INCREASE

Particularly important, NBC points out, is the fact that this A & P “acid test” resulted in increased
percentages that run into millions of items—not small units—as is often the case in many statistical
studies. For instance, in one week NBC broadcast advertising sold 1,292,082 more packages of Encore
macaroni than the normal weekly average, and the radio week’s sale of Sparkle gelatine increased 1,283,-
237 packages over the normal weekly average—both as a result of radio announcements,
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Another significant fact A & P statisticians brought out in this study was: During each week of the
radio test an average of 251,816 additional “‘customer-sales” were recorded. This means that broadcast
advertising brought large numbers of customers into A & P stores and strongly influenced their buying
during each week of the radio check-up. (A “customer-sale” represents one complete purchase by one
customer. For instance, if a customer buys four cans of sardines, this is recorded as one purchase and
not as four purchases.)

Thus, after nearly eight consecutive years on the air, A & P is firmly convinced that it pays to quote
prices in broadcast advertising, is more enthusiastic than ever with the results—so much so, in fact, that
they have inaugurated three new programs over NBC’s Basic Blue Network. These are: “Maud and
Cousin Bill” sketches by Booth Tarkington, every Monday, Tuesday and Wednesday, from 6:00 - 6:15
pm.; “George Rector’s Cooking School for Children”, every Thursday, from 6:00 - 6:15 p.m., and
“Our Daily Food With Judge Gordon and George Rector”, every Friday, from 6:00 - 6:15 p.m.

“The A & P Gypsies” of course, come to listeners every Monday evening at 9:00 - 9:30 p.m. This
program is one of the oldest and most popular programs on the air . . . almost continuously since 1924.

HE tobacco industry has of course found radio yielding excellent results, in creating both good-

will and direct sales. Scme of the manufacturers of the popular brands of cigars, cigarettes
and tobacco spend several million dollars a year on broadcast advertising. These programs call for
several hours of broadcasting each week on the part of individual advertisers.

The American Cigar Company (Cremo Cigars), Congress Cigar Company (La Palina Cigars), Con-
solidated Cigar Company (Dutch Masters Cigars), General Cigar Company (Robert Burns Panatela Ci-
gars), Waitt & Bond, Inc. (Blackstone Cigars), American Tobacco Company (Lucky Strike Cigarettes),
Liggett & Myers (Chesterfield Cigarettes), P. Lorillard & Co. (Old Gold Cigarettes), R. J. Reynolds
Tobacco Co. (Camel Cigarettes and Prince Albert Tobacco), are a few of the outstanding cigar, ciga-
rette and tobacco corporations who have used radio extensively as an advertising medium and found it
to pay.

Louis Cohn, of the Consolidated Cigar Company, has stated that “While it is impossible to say how
much of our sales increase has been due to broadcasting, we nevertheless have tangible evidence that
the ‘Dutch Masters Minstrels’ have been invaluable in building good will and spreading the knowledge
of our name.”

The American Tobacco Company has reported that its “broadcasting has materially contributed to
the consistently high demand for Luckies.”

l N the confectionery and soft drinks industry, reports consistently approve radio as an advertising

medium. One instance of its value is reported by Lamont, Corliss & Company. They declared
that “In August, 1930, the sales of Nestle’s Swiss Milk Chocolate were 18 per cent off as compared
with the same month of the previous year. They began their broadcasting campaign in September, 1930,
and within one month the sales had risen 12 per cent.

Tastyeast won an immediate welcome through its radio introduction. The feeling of this organiza-
tion is that while the wisest use of any medium of advertising is in conjunction with others, radio for
them has proved its ability to stand alone. It sold Tastyeast from the first, and wherever a Tasty-
east program had been conducted consistently, results were instantaneous and gratifying, and volume
was achieved within a mouth. Tt should be pointed out, however, that this company does not intend
to continue radio as a sole and exclusive medium of Tastyeast advertising. Magazines and newspapers
arc also used extensively, but it was radio alone that opened new territory and developed it to a point
of consumer demand where newspaper copy became effective for this product.

Stephen F. Whitman, Inc. (candy manufacturers), in its “Sales News Bulletin,” of February 24,
1932, carried a headline, “The Biggest Thing We’ve Ever Done—RADIO!” which featured an article
giving the details of the company’s program. In part, this article read: “We have started on a cycle
of thirteen broadcasts. It will go into unaccounted hundreds of thousands of homes, reaching a million
ears and telling them each week that the ‘Sampler’ is delicious, that the drug store on the corner has it
for them, and urging them to go and buy it that very day. It is making the ‘Sampler’ a national in-
stitution. Our salesmen state that druggists in particular are radio-minded because they have had fre-
quent evidences of what radio can accomplish in the sale of branded articles sold in drug stores.”
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The Clicquot Club Company (ginger ale manufacturers) states, “We feel that the good will that
has accrued to us as a result of our broadcast advertising has more than repaid us. And if this were
the only result, we should feel that our money has been indeed well spent. But when we consider the
assured welcome for our salesmen everywhere; the fixing of the brand name, spelling and pronuncia-
tion in the public consciousness; the endless publicity we receive, both directly and indirectly through
the public appearance of the Clicquot Club Eskimos, we are even more satisfied that this new advertis-
ing medium is one of unlimited possibilities.”

The Coca Cola Company has found radio consistently productive from the time they began using
it in 1927 straight through to 1932.

OTELS and travel companies also find radio advantageous: The Canadian Pacific Railway, find-
H ing that its Banff Springs Hotel was not attracting many guests who stayed more than a night or
two, arranged for a light opera company to stay at the hotel during the season, both to entertain its
guests and to put on a radio concert weekly. The result was that the number of patrons who stayed
two weeks or more during a season mounted from about twenty to ten times that number within a
year.

Thos. Cook & Son (tourist agency) stated that they can trace direct sales to their broadcasts. Dur-
ing a Cunard cruise, conducted by Cook, passengers were asked if they had heard the “Cook” radio
program, to which 50 per cent replied that they had. A similar question the following year revealed that
80 per cent had heard the program, and when the question was put to passengers the third year, all
had heard Cook’s broadcasts.

The Great Northern Railway Company reported that their Empire Builders’ Express has been run-
ning with full capacity ever since their broadcast started, and the ticket window agents report definite
demand for the Great Northern route because of the broadcast.

. . L]

HE drug, toilet goods, cosmetic and health appliance industries are among the heaviest users of ad-

vertising via radio. The larger as well as the smaller networks are used, and spot broadcasting,
through electrical transcriptions, is being increasingly employed (as is the case in other industries also).
While it is true that a considerable number of firms and corporations in this division have gone off the
air after a brief trial, this doesn’t mean that each trial constituted an adequate test, nor that these
advertisers will not be among those to return to this medium and find it giving them what they seek.
For it is a fact that the time, the place, and the program are elements which can contribute to or take
from possible success. There is, however, sufficient proof that many dollars spent for radio ad-
vertising by the drug, toilet goods, cosmetic and health appliance industries have been profitably em-
ployed.

The Chesebrough Manufacturing Company (vaseline products) offered to listeners requesting it
“The Thompkins Corners Enterprise,” a comedy newspaper tied in with their programs. The offer of the
first issue pulled 20,000 requests; the second, 50,000; and the third issue (offered in July, generally con-
sidered a dull month for radio), 80,000 requests. Several months later a fourth issue of “The Enter-
prise” was offered and within 24 hours, 5,000 requests were received. Mounting to 50,000 in three
days, a peak of 250,000 requests was soon reached. The advertising agency handling that account has
written to the effect that many dealers stocking vaseline products have reported a “run” on theit
stores as a result of the Chesebrough program.

The Bristol Myers Company, through its vice-president, Mr. Lee H. Bristol, stated that “Over
most of the five years and ten months that the Ipana Troubadours were on the air, they did a wonderful
job for Ipana Toothpaste; and we believe that Ipana would not be where it is today were it not for
radio broadcasting.”

Harlow P. Roberts, advertising manager for Pepsodent in an address before the Chicago As-
sociation of Commé¢rce, on March 24, 1932, started out by calling attention to the fact that when the
company first put “Amos ‘n’ Andy” on the air the original plan was to broadcast the program at 11
p.m., E.ST. (10 p.m.,, C.S.T.); that, to get a better time, they shifted to 7 p.m., E.S.T. (6 p.m., C.S.T.).
He continued as follows: “The result of that move was a revolution—which may be strong language.
but I can think of no other word to describe the situation in the Middle West. Complaints poured in

www americanradiohistorv com I


www.americanradiohistory.com

142 PIERRE KEY'S RADIO ANNUAL

by the thousands; there were letters from individuals and petitions signed by all the employees of busi-
ness houses—one from a railroad with 2,500 names attached. [According to other reports, this move re-
sulted in 100,000 letters, telegrams and petitions asking that something be done for the West. A lead-
ing Denver paper ran a front-page story with a streamer and an editorial demanding a change; state
officials wired and wrote, and the mails were swamped for days]. The upshot was that we were forced
10 blaze another trail by putting on a double broadcast, one for the East and another for the West....”
Mr. Roberts then went on to say, “I might appropriately here give you a lot of sales statistics, but as
our company policy prohibits that, let me say that we are entirely satisfied with the results of our radio
advertising. The fact that we have continued on the air as long as we have, and that we have re-
cently added a second daily broadcast, should be sufficient testimony to our feeling towards broad-
casting ....”

The Wildroot Company (shampoo and wave lotion) attributes all of its large increase in sales to
its radio campaign, especially since all of the gains have been in the areas within one hundred miles of
cities in which this program is broadcast.

HE Affiliated Products Company first used network broadcast advertising twice weekly in Novem-
T ber, 1930, over the NBC Red network to advertise Edna Wallace Hopper Products. In January, 1931,
a second twice-weekly program was added over an NBC Blue network. From January 25 to July 21,
1932, the company was sponsoring programs advertising Louis Phillippe Rouge, Jo-Cur Waveset and Kiss-
proof Lipstick, over NBC networks. In addition to these programs a half-hour program one evening
a week was sponsored over 43 CBS stations from July, 1931, to May, 1932

In an excerpt from a trade paper of the Affiltated Products Company, dated October 15, 1931, the
following news item appeared: “Radio Featured In Largest Cosmetic Ad Campaign in All History. A
$1,500,000 Affiliated Products Company advertising campaign has recently been released, in addition to
newspapers, magazines and other publicity. It is said to be the largest cosmetic advertising expenditure
ever put on the air. The programs cover a wide enough range of topics to be of interest to women in
every walk of life, regardless of age, social position or buying power. Advice on health, diet, exercise
and skin care and a host of other subjects is offered by well known beauty authorities. Entertainment
in the form of popular music is broadcast by some of the most famous dance orchestras in the country.
Over 400 of the nation’s most powerful radio stations broadcast these programs, ‘spot’ broadcasting
with electrical transcription being used in addition to the facilities of both national radio networks.

“The Affiliated programs thus far have produced sales results that have astonished advertising and
merchandising men the nation over. Auditor’s reports show that sales of all Affiliated products for
the first six months of 1931 were 67 per cent ahead of the first six months of 1930. Individual company
sales are in excess of the previous boom years as much as 20 per cent. Business leaders say that this
is one of the most phenomenal sales records ever made in the cosmetic industry, when it is considered
that the increase came during one of the worst periods of business depression the industry has ever suf-
fered.”

Bourjois, Inc. (powder and perfume) states that the thing they wanted to accomplish with their
first broadcasts was to establish the name “Bourjois” in the minds of the listeners, for the name was sel-
dom pronounced correctly by American consumers. From hearing it weekly over the radio there was a
noticeable improvement and thousands of consumers learned to pronounce this name correctly: to wit
“Bourj-wa.” The name of their program was “An Evening in Paris,” and after 16 weeks of broadcast-
ing they brought out a new perfume with that name. The results of the announcement of this perfume
were unparalleled in the history of perfume merchandise in this country. Every important chain of
drug stores east of the Mississippi placed an order for “Evening in Paris” perfume within two months.

Bristol Myers, manufacturers of Ingram’s Milkweed Cream. after advertising this product on the
air for one year, wrote the NBC as follows: “We are delighted to report that the success of our morn-
ing broadcasting hours is justifying a major extension of its use during this coming year, and if it con-
tinues to produce at the same rate, we will be making further additions before the year is out.”

The D’Orsay Perfumeries Corporation announced that “for the first three months of 1932, their sales-
men, excepting two, showed increases of from 25 to 195 per cent in orders taken on sales made. The
grand average for all salesmen is better than 63 per cent. Hanff-Metzger, Inc.. New York, advertising
agency in charge of the D’Orsay account. gives a large share of the credit for this increase to the com-
pany’s broadcasting activities.

——— e —e -- www americanradiohistorv com


www.americanradiohistory.com

Agencies

This list is limited to agencies handling the accounts of national network advertisers on
CBS and NBC chains during 1932. Specific program titles follow the sponsor’'s name.

Advertisers Inz., Stormf-ltz-Lovely
Building, Detroit, Mich.

Chrysler Motor Corp.—ZIEG-
FELD FOLLIES OF THE AIR
(cBs).

Aitkin-Kynett Co., The, 1420 Wal-
nut St., Philadelphia, Pa.
Lehigh Navigation Coal Co.—
Orp CoMPANY’S DPROGRAM
(NBC).
Ocean Steamship Co. of Sa-

vannah—SAVANNAH LINERS
(NBC).
Stephano  Bros. — RAMESES

ProGraM (NBC).

Anfenger Advertising Agency, Inc.,
1706 Olive St., St. Louis, Mo.

Miracul Wax Co.—Macic
P1aNxo TwiNs (cBs).

Applegate  Advertising Agency,
Muncie, Ind.
Ball Brothers — CaNNING

TimE (NBC).

Armstrong, F. Wallis, Co., 16th &
Locust Sts., Philadelphia, Pa.

Campbell Soup Co.—Camp-
BELL ORCHESTRA (NBC).
Philadelphia Storage Battery
Co.—PuriLabpELpHIA ORCHES-
TRA (CBS).

Scull, William S., Co.—Bos-
ctL  ALL-STAR ORCHESTRA
(~BC).

Whitman, Stephen F., & Son,
Inc. — WHITMAN SAMPLER
PrograM (cBs and NEBC).

Atherton & Currier, Inc., 420 Lex-
ington Ave., New York City.

Miles, Dr.,, Laboratories—
Songs oF HoMmE, SwEET
Howme (wBC).

Audrey & Moore, Inc, 410 No.
Michigan Ave., Chicago, Il
Photoplay Publishing Co.—
PuotorLaY’s LIFE STORIES OF
Movie Stars (cBs).

Ayer, N. W., & Son, Inc.,, W. Wash-
ington Sq., Philadelphia, Pa.
Armour & Co. — ARMOUR
ProcraM (NBC).

Bayuk Cigars, Inc.—Bayuxk
StAaG PARTY (NBC).
Brazilian American Coffee
Promotion Committee—CoF-
FEE MATINEE (NBC).
Hamilton-Beach Mfg. Co.—
MAcHINE AGE IHOUSEKEEP-
ING (CBS).

Shur-on  Standard  Optical
Co.—Tue MusicaL SHoOW-
MEN (NBC).

Ayer, N. W., & Son, Inc.,, 500 5th
Ave., New York City
Canada Dry Ginger Ale Co.—
CaNapa Dry ProGrRaM (cBs
and ~Bc); Wit CaNapa’s
MouNTED (NBC).
Eno, J. C,, Ltd.
CLuB (cBS).
Fougera, E., & Co—VaPEx
PrEsENTS THE MILLs BRrRoTH-
ERS (CBS).
Kellogg Co.—Buck RoGERs
IN THE YEAR 2432 (cBs).
Kelly-Springfield Tire Co.—
MAKING THE MOVIES (NBC).
La Choy ZFood Products,
Inc.—La Croy CHOPSTICKS
(cBs).
Maltine Co—MALTINE STORY
(~NBC).

Iixno CriME

Pompeian Co. — POMPEIAN
Make-Up Box.
Scott & Bowne, Inc.—Ab-

VENTURING WITH COUNT VON
Luck~ErR (cBS).

Yardley & Co.. Ltd.—Yarp-
LEY ProGRAM (NBC).

Batten, Barton, Durstine & Osborn,
Inc.,, 383 Madison Avenue, New
York City.

American Kitchen Products

[143]

www americanradiohistorv com

Co.—JANE GRANT'S STEERO

PrograM (NBC).

Cole, Rex, Inc—Rex CoLE
MOUNTAINEERS (NBC).
Congress Cigar Co., Inc—La
PaLina PrRESENTs KaTE
SMITH (CBS).

Crowell Publishing Co.—Cot-
LIER'S Rapio Hour (NBC).
Dunlop Tire & Rubber Co.—
TarLxs ry CELEBRITIES (CBS).
du Pont Cellophane Co., Inc.
—CELLOPHANE PROGRAM
(NBC).

duPont, E. 1., de Nemours &
Co.—Topay AND YESTERDAY
(cBs).

Fuller Brush Co.—TrE Frir-
ER MaN (NBC).

General Baking Co.— Bonp
BREAD PROGRAM (CBS).
General Electric Co.—G. E.
CIRCLE (NBC).

General Motors Corp.—Pa-
RADE OF THE STATES (NBC).
Gold Dust Corp.—GoLpy AND
DusTty AND THE SILVER Dust
Twixs (cBs).

Hoffman Beverage Co.—
Horrman  MorNING QUAR-
TER Hotur (NBC).

Larus & Bros. Co—Epce-
WORTH  PROGRAM  (NBC);

CorN Cos Pipe CLUB oF Vir-
GINIA (NBC).

Mentholatum Co. — MEeLopy
LANE (NBC).
National Biscuit Co. —

WHEATSWORTH PROGRA M
(NBC).

Prescott, J. L., Co—OxoL
FEATURE (cBS).

Ralston Purina Co., Inc.—
SeckaTARY HAWKINS (NBC).

Socony Vacuum Specialties,
Inc—CiNDpy AND SaMm (NBC);
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HouseHoLp HELPERS (NBC).
Standard Oil Co. of New
York—S0CONYLAND SKETCHES
(NBC).

Waitt & Bond, Inc—BLACK-
STONE PLANTATION (NBC).
Western Clock Co. — Bic
Ben’s DREaM DraMAS (NBC).
Wildroot  Co. — WILDROOT
CuAT (NBC).

Batten, Barton, Durstine & Osborn
Corp. of Illinois, McCormick
Bldg., Chicago, Il

Hart, Schaffner & Marx—
Hart, ScHAFFNER & MAaRrX
TRUMPETERS (CBS).
McLaughlin Gormley & King
Co—FRrank AND FLo CRONIN
(NBC).

Pabst Corp.—PABST-ETT VA-
RIETIES (CBS).

Time, Inc.—MAarcH oF TiME
{cBs).

Battenfield & Ball, 708 Register-
Tribune Bldg., Des Moines, Iowa.

Fitch, F. W., Co.—Tue Fircu
ProFESSOR (cBS).

Beaumont & Hohman, Empire
Bldg., Cleveland, Ohio.

Greyhound Management Co.—

SINCE 1922

Specialists

in

GreEYHOUND Hicuway Trav-
ELER (CBS).

Behel & Harvey Advertising

Agency, Inc., 400 W. Madison
Ave., Chicago, Ill.

Martin-Senour Paint and Var-
nish Co.—Don anNp Berry
(cBs).

Wilkening Mfg. Co—Unsuna
HEeroes (c¢Bs).

Benton & Bowles, 6 E. 45th St.,

New York City.

Best Foods, Inc.—RouND THE
WorLp  CoOKING  ScHOOL
(cBs); BiLLy JoNES AND
ErNiE HARE (NBC).

General Foods Corp.—REaL
Forks  (cBs); MaXwELL
House TuNE BLENDERS (cBs
AND NBC) ; MaxwerLL Housk
EnseMBLE (NBC); CAPTAIN
Henry's Maxwerr House
SuowpoatT (nBc); Tuaowme-
KINs CorNERs (NBC); PauL
Wing, TuHE Story MaN
(~nBc); CapraiN Diamonp’s
ADVENTURES (NBC).
International Silver Co. —
BraD AND AL (cBS).

Biow Co., Inc., The, 521 5th Ave,,

New York City.

La Gerardine, Inc—La
GERARDINE ProGraM (CBS) ;
GERARDINE MIDSUMMER
Nicats (cBs); Beaurty
ScHooL oF THE AIR (CBS).
Resinol Chemical Co.—REsi-
NoL CHEMICAL PROGRAM
(cBs).

Kellogg Co.—KELLOGG SLUuM-
BER Music (NBC); SINGING
Lapy (N~BC).

Kissproof, Inc.—HorLLywoop
NiGHTS (NBC).

Kolynos Co.— SaLty Sawm,
THE SaiLor (cBs) ; Tue Pro-
FESSOR AND THE MAJOR (CBS) ;
Just PLaIN BiLL (cBs).
Lavoris Chemical Co.—Easy
ACES (cBs).

Philippe, Louis, Inc.—Paris
Nicuat Lire (NBC).

Sterling Products, Inc.—STER-
LING PropucTts  ProGrRaM
(cBs and NBC); Lyman Or-
CHESTRA AND HorLvywoop
NewsBoy (cBs); Movie Star
ReEvuE (cBs); Love Soncs
AND WaLTzEs (nBc); Dr.
RovaL S. CopeELanD (NBC);
TrHe G WHo Lives NExT
Door (nBC).

Wander Co.—LiTTLE ORPHAN
ANNIE (NBC).

Wyeth Chemical Co.—AunT
JEMIMA SoNGs (cBs).

Blackett - Sample - Hummert  and

Gardner, Inc.,, 230 Park Ave.,
New York City.

Bi-so-dol Co.—Tue WANDER-
ING Boy (cBs).

Neet, Inc.—BEaTrRICE MAaRIE
(NBC).

Blackman Co., The, 122 E. 42nd St.,

New York City.

Procter & Gamble Co—THE
Groom CHaSERs (cBs) ; Cris-
co PreseNTs THE MiLLs
BroTHERs  (cBs); Cuirso
PresENTs THE MiLLs BroTH-

Blackett-Sample-Hummert, Inc.,

Publicity
for

RADIO MANUFACTURERS
PROGRAM SPONSORS
ARTISTS and

ARTIST MANAGEMENTS

‘ Originators and directors
‘\ of Publicity Campaign
‘ for famous series of
( Puccini operas

FRED BAER & ASSOCIATES

17 East 49th Street
New York City

221 No. La Salle St., Chicago, Il
Bayer Co.—AMERICAN AL-
BUM oF Fawmiriar Music
(NEC).

Folger, J. A., & Co.—]Jupy
AND JANE (cBs and NBC).
General Mills, Inc.—MusicaL
Fast Frecur (cBs); SonNGs
oF RomaNce (cBs); SKIPPY
(css and nBC) ; BETTY CROCK-
ER (NBC); SoNGs oF MEMORY
(nBc); Berry aAnp Bos
(~NBC).

Hopper, Edna Wallace, Inc.—
Epna WarrLace Hopper Pro-
GRAM (cBs); Epna WALLACE
Horper VARIETY SHOW (CBS) ;
YourH MATINEE (NBC).
Jelke, John F., Co.— CAPTAIN
Jack (cBs).

Jo-Cur, Inc—SUNDAY Mart-
INEE OF THE AIR (CBs);
Waves oF MELODY (NBC).
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ERS (CBS); SISTERS OF THE
SKILLET (NBC); Ivory Pro-
GRAM (NBC); Mrs. BLAKE's
Rapio Corumn (nBC).
United States Rubber Co.—
Just WILLIE (NBC).
Vacuum Oil Co.—MosILoiL
CoNCERT (NBC).

Bowers, Thomas M., Advertising

Agency, 25 E. Jackson Blvd., Chi-
cago, Il

Deisel-Wemmer Gilbert Corp.,
The—SAN FELICIAN  SERE-
NADE (NBC).

Bowers, Thomas M. Advertising

Agency, Chrysler Bildg., New
York City.

Mueller, C. F., Co.—FoRrecast
ScHooL oF CooKERY (NBC).

Brooke, Smith & French, Inc., 82

Hancock Ave., E., Detroit, Mich.
Kelvinator Sales Corp.—Mgs
A. M. Goupiss (NBC).
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D. THOMAS CURTIN—

Programs:

Leading Detective Stories of America

authenticated, dramatized—

New and Original type of news broadcast

Investigating and exploitation of new products

Dramatizing of world events, past and current

Travel in newest drama form.

THRILLERS — Dramatized Personal Adven-
tures Featured by the National Broadcasting
Company.

NEW YORK POLICE DRAMAS — Featured
by Lucky Strike.

CHARLIE CHAN — Radio Adaption of Earl

Derr Biggers Mystery Stories.

585 WEest Enp AvENUE, NEw York CITY

ScHUYLER 4-1465
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Butler, John L. Co. Inc.—1131
Public Ledger Bldg., Philadel-
phia, Pa.

Charis Corp.—CHaris Pro-
GRAM (cBs) ; CHARIS MuslIcAL
REVUE (cBS).

Campbell-Ewald Co., Inc., General
Motors Bldg., Detroit, Mich.
Buick Motor Co.— Buick
REVELERs (NBC) ; Buick Pro-
GRAM (NBC).
Buick-Olds-Pontiac Sales Co.
— Paur  WaI1teMan’s  Ogr-
CHESTRA (NBC).

Chevrolet Motor Co.— Bic
Six oF THE AIrR (NBC); Bic
Six or THE AR WITH AL
JoLson (wBC).

Oakland Motor Car Co.—
WHITEMAN’S PoNTiAC CHIEF-
TAINS (NBC).

Pontiac Sales Co.—PonTIac
ProGraM (cBS).

Cecil, Warwick & Cecil, Inc., 230
Park Ave., New York City

Hills Bros. Co.— Caravan
(NBC).
Hygrade Sylvania Corp.—

SYLVANIANS (CBS).

Luft, George W., Co.—TaN-
GEE MusicaL Dreams (NBC).
Washington, G., Coffee Refin-
ing Co.— ADVENTURES OF
SHERLOCK HoLMEs (NBC);
Rupvarp KIPLING STORIES
(nBCc); O. HENRY STORIES
(~NBC) ; G. WasHINGTON CoON-
CERT ORCHESTRA (NBC); THE
Isanp Boat CrLuB DaNcE
(NEBC).

Chambers & Wiswell, Inc., 260 Tre-
mont St., Boston, Mass.
Boston Food Products Co.—
PrupeNce CLUB (cBs).

Clark, .C. P., Inc.,, 113 7th Ave,
Nashville, Tenn.
Jarman Shoe Co.—FRIENDLY
F1ve FooTNOTES (cBS).

Clements, Boden, Co., New York
City
Horn & Hardart Co.—Horn
AND HarpART'S CHILDREN’S
Hour (cBs).

Cornell, The Paul, Co., Inc., 580
5th Ave.,, New York City
Spool Cotton Co.—THREADS
oF HarpPINESS (CBS).
Walker-Gordon Iaboratory—
WALKER-GORDON M OTHERS
ProGraM (NBC).

-Cowan, H. J.,, Co., Inc.,, 645 Madi-
son Ave., New York City
Davis, R. B., Co—MysTERY
CHEF (cBs and NBC).

Cowan & Dengler, Inc.,, 25 W. 45th
St., New York City

Valspar Corp—CrLus VaL-
SPAR (NEC).

Cramer-Krasselt Co., The, 733 N.
Van Buren St., Milwaukee, Wis.
Maytag Co.—Mavytac Or-
CHESTRA (NBC).

Critchfield & Co., So. Michigan
Blvd., Chicago, Ill.

Atlas  Brewing Co.— Bos
BEckErR’'s Outboor TALKS
(cBs).

Coco Cod, Inc.—Lucky Kibs
(cBs).

Tennessee Products Corp.—
WitcHiNG Hour (cBs).

Croot, Samuel C., Co., Inc, 28 W.
44th St., New York City
Funk & Wagnalls Co.—Ep-
wiN C. HiLL (cBs) ; LITERARY
Dicest Torics 1IN  Brier
(NBC).

Kreider, A. B., Shoe Co.—
PorLryanNa, THE GLaDp GIrL.
Malted Cereals, Inc.—MALTEX
ProGraM (NBC) ; ADVENTURES

OF THE SAFETY SOLDIERS
(NBC).
Shumilk Corp. — SHUMILK

ProGrRAM (NBC).

Danielson & Son, 15 Westminster
St., Providence, R. 1.

Clicquot Club Co.—CricguoT
CLuB (NBC).

D’Arcy Advertising Co., Inc., Mis-
souri-Pacific Bldg., St. Louis, Mo.
Coca-Cola Co. — Coca-Cora
ProcraM (NBC).

Dauchy Co., Inc., The, 271 Church
St., New York City

Lamont, Corliss & Co. —
NESTLE'sS CHOCOLATEERS
(NBC).

Dollenmayer Advertising Agency,
Inc., 306 Hodgson Bldg., Minne-
apolis, Minn.

Pillsbury Flour Mills Co.—
PILLSBURY PAGEANT (CBS).

Ehlinger & Higgs, Inc., Tulsa,
Okla.
Barnsdall Refineries, lnc. —
BarnsparL MusicaL Mewmo-
RIES (CBS).

Erwin, Wasey & Co., 420 Lexington
Ave.,, New York City
Barbasol Co.—SI1aGIN' SaM,
TeE BarBasoL MaN (cBs);
Tuae OLp SINGING MASTER
(nBc); Ravy Perkins, THE
BarBasoLisT (NBC), CARSON
Rosison aNp His BarsasoL
Brckaroos (NBC).

General Foods Corp.—REAL
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FoLks (cBs); MAXWELL
House TUNE BLENDERS (CBS) ;
MaxweLL House ENSEMBLE
(nBC) ; THomPkINs CORNERS
(NBC).
Goodyear Tire & Rubber Co.,
The, Inc.— GoopyEar Pro-
GRAM (NBC).
Lehn & Fink Products Co.—
Hinp’s RoMANCE EXCHANGE
(NBC).
Musterole Co.—WHISPERING
Jack SmitH (CBS).
Primrose House, Inc.—Ro-
MANCE OF BEAUTY (cCBS).
Reynolds, R. J., Tobacco Co.
—CaMEL  QuarTer  Hour
(cBs) ; PRINCE ALBERT QUAR-
TER HoUr (NBC).
Semler, R. B,
ViINICK (CBS).
Young, W. F., Inc..—ABsoRr-
BINE, JR., PROGRAM (NBC).
Erwin, Wasey & Co., Ltd., 230 No.
Michigan Ave., Chicago, Ill.
Carnation Co. — CONTENTED
ProGrRAM (NBC).
Investors Syndicate—MusicaL
MEMORIES (CBS); SUNDAY
BricaT SPOT (NBC).
Montgomery Ward & Co—
BeauTtiruL THOUGHTS (NBC).

Inc—NELL

Erwin, Wasey & Co. of Minnesota,
Security Bldg., Minneapolis,
Minn.

Commander-Larabee Corp. —
A1ry Fairy SINGER (cCBS).

Faxon, Inc., 540 No. Michigan
Ave., Chicago, Ill.
Zoro Co. — Zorex MotHu

CHASERS (CBS).

Federal Advertising Agency, Inc., 6
E. 39th St., New York City
American Safety Razor Corp.
—EvER-READY RADIO GaAIlE-
Ties (ces); GEM HIGHLIGHTs
(cBs).

Beiersdorf, P., & Co.—EvVERrY-
DAY BEAUTY (NBC).

Edison, Thomas A., Inc.—
GILBERT AND SULLIVAN
Breakrast Hour (cBs).
Knox, Charles B., Gelatine
Co., Inc.—KNOX SPARKLING
Music (NBC).

Porto-Rican American Tobac-
co Co—EL Toro WEEK-END
Revue (wBc); EL Toro ALL-
Star REVUE (NBC).
Sinclair-Refining  Co. — SiN-
CLAIR WIENER MINSTRELS
(NBC).

Fitzgerald Advertising Agency, 833
Howard Ave., New Orleans, La.
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Wesson Oil and Snowdrift
Sales Co.—SNOWDRIFT SOUTH-
ERN MELODIES (CBS).

Foley, Richard A., Advertising
Agency, Inc., 1616 Walnut St.,
Philadelphia, Pa.

Luden’s, Inc.—LupEN’s Nov-
ELTY ORCHESTRA (CBS).

Frazee, Harold D., & Co., Inc., 60
E. 42nd St.,, New York City )
Hughes, E. Griffith — TuE
KRrRUSCHEN SERENADER (CBS).

Frey, Charles Daniel, Co., 333 No.
Michigan Ave., Chicago, Ill.
Household Finance Corp.—
HousernoLp ProGraM (NBC);
Musicar. MEMORIES (NBC).

Friedman, Leon A., Advertising
Agency, 155 East 44th St., New
York City
Grossman, Julius, Inc.—Basy
Rose MARrIE (NBC).

Fuller & Smith & Ross, Inc., 1501
Euclid Ave., Cleveland, Ohio
Thompson Products, Inc.—
TEEPEE SINGERS (NBC).

Westinghouse Electric & Man-
ufacturing Co. — BILL AND
Henry (NBC).

Gamble & Co., Ltd., 20 No. Wacker
Dr., Chicago, Ill
Halsey, Stuart & Co.—HALsEY
StUuarT PROGRAM (NBC).

Gardner Advertising Co., Inc., 1627
Locust St., St. Louis, Mo.
Brown Shoe Co., Inc.—MELo-
CLARIONS (NBC).

Geyer Co., The, The 3rd National
Bank Bldg., Dayton, Ohio
Frigidaire Corp.—Tuxr Fric-
IDAIRIANS (NBC) ; MaJjoR ICE-
QUICK AND HIS FRIGIDAIRIANS
(vBc); Tue Story or WomMm-
EN'Ss NAMES (NBC).
Lowe Bros.—GRrace
Gray (NBC).

Goldsmith, L. S., 9 E. 41st St., New
York City

Goodall Worsted Co.—Goop-
ALL PaLM BeacH ProcrRaM
(cBs).

ViaLL

Goodwin, H. C., Inc., 70 Exchange
St., Rochester, N. Y.

Dunn & McCarthy, Inc.—
Exna JETTICK MELODIES
(~ec); Hrer Huccer Har-
MONIES (NBC).

Gotham Advertising Co., 114 Lib-
erty St., New York City
Hecker H-O Co., Inc., —
HEcKER SURPRISE ParTY
(cBs); Boeey BEnson (cBs).
National Sugar Refining Co.

—Jack Frost MEeropy Mo-
MENTS (NBC).

Greene, Finley H., Advertising
Agency, Parsons Bldg., Buffalo,
N. Y.

Carborundum Co. — Carso-
RUNDUM HoUr (cBs).

Gumbinner, Lawrence C., Agency,
9 E, 41st St.,, New York City

Eugene, Ltd—EuceEnNe IN-
TERNATIONAL REVUE (cBS).

Frostilla Co. — FrosTILLA
BRroADCAST REHEARSALS (CBS).

Hanff-Metzger, Inc.,, Paramount

Bldg., New York City
D’Orsay Perfumeries Corp.—
Dance witH CounTiss D'Or-
SAY (NBC).
Texas, The, Co. — TExaco
PrograM wiTH Ep WynN
(NBC).

Hellwig, E. W., 9 E. 40th St.,, New
York City
Corn Products Refining Co.—
UncLEOLIEAND HIS KrRE-MEL
Gang (cBs) ; KrRe MeL Sing-
NG CHEF (cBs); Bate CLuB
(cBs); Mm-Day Batu Crus
(cBs); Frep ALLEN’s Batu
CLuB REVUE (cBs).

Henri, Hurst & McDonald, Inc., 58
E. Washington St., Chicago, Il
Acme White Lead and Color
WoRrRKs — SMILING Ep Mc-
CoNNELL (CBS).

Decker, Alfred & Cohn—So-
cIETY’s PrayBoy Hour (cBs).
Detroit White Lead Works—
Rocers MusicaL Trio (NBC).

Lane Co. — LANE REPORTER
(cBs).
Sherwin-Williams Co., The—
KeepinG Up wiTH DAUGHTER
(NBC).

Hill, The Albert P.. Co., Inc., 233
Oliver Ave., Pittsburgh, Pa.
Pratt and Lambert, Inc.—
Voice or 1,000 SHADES (CBS).

Hommann, Tarcher & Sheldon,
Inc., 555 5th Ave., New York
City
Mennen Co.—MEgNNEN Pro-
GRAM (CBS).

Smith Brothers—TRADE AND
Mark (cBs and NBC).

Hooper, Frances, Advertising
Agency, 400 No. Michigan Blvd.,
Chicago, IIL
Wrigley, William, Jr., Co.—
Myrt AND MarGE (cCBs);
Lone WorLr TriBE (CBS);
Ery CureerTson (NBC) ; CuL-
BERTSON BRIDGE CLUB (NBC).
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NATHANIEL
CUTHRIGHT

AN EXCELLENT TENOR voICE

Karleton Hackett—Critic
CHICAGO EVENING POST

HIS VOICE HAD
COLOR AND CHARM

N. Y. SUN Oct. 17, 1932

AN
EXPERIENCED BROADCASTER

— e —

WEEKLY OVER
WINS — WOV

A TIMBRE OF
GREATEST INDIVIDUALITY
AND

BEAUTY

Eugene Stinson—Critic
CHICAGO DAILY JOURNAL

19 West 70th Street
New York City

TRAFALGAR 7-6194
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Hoyt, Charles W,, Co., Inc., 11 E.
36th St., New York City

Gilbert, The A. C., Co.—
Brine 'EM Back ALIVE
(NBC).

Newman, 1., & Sons—Fasu-
I0Ns AND FIGURES (NBC).

Jones, The Ralph H.,, Co., 18 E.
48th St., New York City.
International Silver Co.—AN-
THONY WoxNs (cBs).

Kastor, H. W., & Sons Co., Inc., 360
No. Michigan Ave., Chicago, Ill.
International Shoe Co.—Vi1-
TALITY PERSONALITIES (CBS).

Katz, The Joseph, Co., 16 E. Mt.
Vernon Place, Baltimore, Md.
American Oil Co.—AMoco
ProGgraM (cBS).

Ex-Lax, Inc—Tue Macic
VoIcE (cBS).

Lambert & Feasley, Inc.,, 400 Mad-
ison Ave., New York City
Lambert Pharmacal Co.—Lis-
TERINE ProGraAM (NBC); THE
CouNTRY DoCTOR (NBC).
McKesson & Robbins, Inc.—
McKesson MusicaL Maga-
ZINE (NBC) ; McKEsson Mus-
1cAL NOVELTIES (NBC).
Phillips Petroleum Co.—PnIL-
LipPs 66 FLYERS (CBS).

GRACE

SPOFFORD

(Former Dean of the
Curtis Institute of Music)

Radio and Music Counselor

MICROPHONE AUDITIONS
COUNSEL
PLACEMENT

To assist young artiste o{ qualifq in
{inclinq the rith outlet for their

talents.

113 West 57th Street
New York City

Lennen & Mitchell, Inc., 17 E. 45th
St., New York City

Jergens, Andrew, Co. — To
THE LLADIES (CBS).
Lorillard, F., Co.— LitrtLE
Jack LitTLE (CBS).
Tidewater Oil Sales Corp.—
TrREE X SisTERS (cBS); Ty-
DOL JUBILEE (CBS).

Lewis, Addison, & Associates, Fo-
shay Tower, Minneapolis, Minn.
General Mills, Inc. — GoLbp
MepaL Fast FreigHT (CBS).
Northwestern Consolidated
Mills Co.—CEeresora FrLour
PrograM (cBs).

Lloyd & Hill, Inc., 5030 Easton
Ave., St. Louis, Mo.

International Oil Heating Co.
—FrEp FEIBEL (CBS).

Long Advertising Service, 19 So.
Second St., San Jose, Cal.
California Prune & Apricot
Growers Ass'n. — SUNSWEET
HARMONIES (NBC).

Lord & Thomas, Inc., Palmolive
Bldg., Chicago, Ill.
Colgate-Palmolive-Peet Co.—
Crara, Lu '~ Em (xBC);
FasaioNs 1IN  LOVELINESS
(NBC).

Elgin National Watch Co.—
ErciN  ApveNTURERS’ CLUB
(NBC).

Horlick’s Malted Milk Corp.
—ADVENTURES IN HEeaLTH
(cBs and NBC); SECKATARY
Hawrkins (NBC).
Montgomery Ward & Co.—
BeauTtiFuL THOUGHTS (NBC).
Pepsodent Co. — Amos '~
Axpy (aBc); TwHE GoLp-
BERGS (NBC).

Quaker Oats Co.—GENE AND
GLENN (wBc); Pum Coox,
THE QUAKER MAN (NBC).

Lord & Thomas, Inc., 247 Park
Ave.,, New York City
American Cigar Co.—CreMo
PresenTs Bing CrosBy (cBs).
American Tobacco Co.—
Lucky Strike Dance Hour
(NBC).
Cities Service Co. — CiITIES
SeERVICE CONCERT (NBC).
RKO Distributing Corp. —
RKO THEATRE oF THE AIR
(NnBc); TrE PrHANTOM OF
CrEsSTWOOD (NBC).

Lytle, The J. Horace, Co., 333 W.
1st St., Dayton, Ohio

Chappel Bros. Inc.—Rin-T1inN-
TiN THRILLER (NBC).
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McCann-Erickson. Inc., 285 Madi-
son Ave.,, New York City
Chesebrough Mig. Co. —
Frienpsuip TowN (NBC).
Health Products Corp.—DaN-
GER FIGHTERS (NBC).

Pacific Coast Borax Co.—
DEATH VaLLEY DAvYS (NBC).
Stanco, Inc. — Bic Timk
(~Bc); JounnNy Harr Ix
HorrLywoon (NBC).

Standard Oil Co. of New Jer-
sey—Esso ProGraM (NBC).
Standard Oil Companies of
New Jersey, Pennsylvania and
Louisiana, and Beacon Oil
Co. — Five Star THEATRE
(cBs and NBC).

Wallace, R., & Sons Mfg. Co.
—EicaT Sons oF EL1 (cBs).
McCann-Erickson, Inc., 910 So.

Michigan Ave., Chicago, IlL
Campana Corp.—Dr. Fu
Mancuu (css); Tue First
NIGHTER (NBC).

McCann-Erickson, Inc., 114 San-
some St., San Francisco, Cal.
California Walnut Growers
Ass'n. — Omar KHavvam
(cBs).

Mc]Junkin Advertising Co., 228 No.
La Salle St., Chicago, Il
Food Town Kitchens, Inc.—
Por’s PiraTE CLUB (NBC).
Sheaffer, W. A., Pen Co.—
LireTiME REVUE (WBC).

McKee & Albright, 1528 Walnut St.,
Philadelphia, Pa.

Southern  Dairies, Inc. —
SOUTHERN DAIRIES ORCHES-
TRA (cBs); InsibE NEws,
Tep HusIiNG (cBs).
Wheatena Corp., The—Rais-
ING JUNIOR (NBC); WHEA-
TENAVILLE (NBC).
MacFarland, Hays, & Co., 333 No.
Michigan Ave., Chicago, Ill.
Northwestern Yeast Co.—
TuE Yeast FoaMmErs (NBC).

O’Cedar  Corp. — O’Cepar
MEeLopy MEN (NBC).

Pennzoil Co.—PeNNzoiL Pa-
RADE OF MELODIES (CBS).

Marks Advertising Co., Inc.,, 45 W.
34th St., New York City

Rieser Co., Inc. — VENIDA
ProGraM (cBs).

