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INTRODUCTION

Welcome to Volume One of AN AMERICAN RADIO TRIOLOGY. My goal with
this series of books is to provide a complete and comprehensive history of the
commercial terrestrial radio industry from the mid 1970°s to 2004. Now I realize that
this is an ambitious undertaking but it is, I feel, important that it be accomplished.

Volume One and Volume Two will provide the statistical groundwork for the theses,
conclusions, and predictions which will be offered in Volume Three. Volume One
serves to the reader millions of statistics about commercial radio in over 150
individual radio markets. The data is structured and ordered in a manner, which
allows the user to compare and contrast the historical events in each market covering
a thirty-year period. Volume Two will provide data on a national basis. [ will take
data from all these markets and use it to illustrate national trends in radio listening
and usage, formats, ratings, and revenues.

I believe that the period being covered by these books will one day be considered by
scholars to be the most interesting part of the medium’s history. There were so many
trends and cross currents during these thirty years. The shift in audience from AM to
FM. The rise of the Wall Street supported entrepreneur and the corresponding
decline in the family radio company. Radio’s development from a secondary
advertising medium into a huge twenty billion dollar per year industry. The
deregulation of radio which has forever changed the industry. Finally, the events of
the early 2000’s, which may possibly have, marked the beginning of terrestrial
commercial radio’s decline.

[ believe that it is within the realm of possibility that traditional radio saw a long-term
peak in the year 2000. This “Trilogy” will investigate that possibility. If traditional
radio is beginning a decline this event is the result of a long series of historical
complexities. It is not the result of one event, or one decision, or one company. It is
always the easiest way to tag a few generalities with the responsibility for major

changes of historical proportions. History is caused by thousands or millions of small
events, which combine to cause and create important changes.

Only rarely does history predict the future. Conversely, only rarely does history not
provide important clues about the future. The goal of these volumes is to find some
of these clues from amongst millions of bits of data.

As 1 write these words I think it is fair to describe the traditional radio industry as
being embattled. This has happened to the industry before in the 1950°s, the late
1970’s, the early 1990°s and at other times. Radio has always not only survived but
also prospered. This time, however, feels much different. There are a lot of
negatives that traditional radio must deal with. Yes, the traditional radio industry will
certainly survive and, indeed, may do quite well. However, there are huge challenges
ahead and the industry needs to adapt and evolve if it is to meet those challenges.

I want to share with you some positions I have as I complete Volume One and begin
work on the rest of the “Trilogy.” These are theses, which my subsequent work will
either prove or disprove. I suppose it is possible that I will neither prove nor disprove
some of these points but I hope that does not occur.

1. Our listeners are going away.

2. The current models (financial and programming) are broken and in need of
immediate repair. These models have not been destroyed but if the needed
repairs are not quickly and thoroughly made then traditional radio will
become a lesser media form.

3. Periods of great radio revenue growth always have causes, have catalysts.
Each period of such growth in the last thirty years is explainable. Such



periods were the late 1970’s, the mid 1980’s and the mid and late 1990's. 1]
see the chance of a similar growth spurt in the short to medium term (until
2014) as unlikely.

Radio has maltreated its listeners and advertisers. Too much clutter, too many
station promos, too little leadership, and too much research. We follow our
listeners instead of leading them. We pander to them.

The most recent revenue growth spurt — the mid and late 1990's — was only in
part explained by a strong economy. Most of the gains were caused by
expanded inventories of radio spots. The healthy economy used up the excess
inventory but only at compressed prices. Revenue growth came as a result of
increased spot loads at the then current pricing. Very little revenue growth
came from increased overall rates.

BCF and EBITDA are dying concepts for the financial analysis of radio
companies. Net profits and earning per share (EPS) and real returns to
shareholders are not.

Traditional radio companies can no longer be considered “growth” companies.
They are now mature companies with limited growth potential and nowhere to
go (within the medium) to seck new growth or new revenue streams. Most
radio companies are saddled with high debt loads, which prevent them from
aggressively returning capital to shareholders through dividends and stock
repurchase programs. Radio companies should accept the reality of the
situation and get themselves in a position to return money to shareholders.

Consolidation has helped the quality of the radio product...the actual “on air”
presentation. It has not helped to expand the range of programming choices
available to our audiences. This has been a huge disappointment.

9. Consolidation has done harm to one of our most basic and important tenets of
commercial radio: the ideal of localism.

10. As much as [ have come to regret some of the results of consolidation I still
firmly believe that there was no moral, ethical or legal reason that the FCC
and Congress should not have allowed it to happen. The radio industry got
what it wished for and now must deal with a whole host of unintended
consequences.

1. The key to dealing with many of the problems is held by one entity: Clear
Channel. Clear Channel has amassed such a huge portfolio and such massive
power that I feel its actions (or inactions) will strongly influence or even
shape the future of traditional radio.

So these are my positions “going into” the publication of the Trilogy. It will be
interesting to see where I stand when 1 complete this series in late 2005.

I do consider this Trilogy to be the capstone of my career in the radio industry. More
importantly these books will provide students of the industry with a historical record;
a record I think would have otherwise, at least in part, disappeared.

J.H.D.
November 2004
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strange to see most of a career sitting on a set of shelves. On most days I look at the
volumes and feel deeply satisfied with what I have accomplished. There are some
days, however, when I look at the work and do a Peggy Lee....”is that all there is?”

As near as I can estimate, somewhere around 200,000 Duncan books were sold from
1975 through 2003. I will forever be thankful for the support that the radio industry
has given to me. I think that I helped the industry to better understand itself. I know
that my books helped a number of people make sound and informed investments.

There are so many people who have helped me over the years. I know that I will omit
some but 1 hope that they will not take umbrage and will know that I am thankful to
them.

In the early years 1 would have never gotten started without the help of Bill
McClenaghan of Arbitron, Stephen Trivers of WQLR radio in Kalamazoo, Jim
Gilmore, Jr of Gilmore Enterprises, and Jack Stephens of Gilmore Advertising. Jan
Lee typed the volumes published in the 1970’s. Christine Woodward-Duncan typed
some of the volumes in the early 1980°s.

Two of radio’s most intelligent and interesting people, Jeff Smulyan and Randy
Michaels, showed great confidence by supporting my company during the late 1980°s
and 1990’s. During this same period | was fortunate to have three wonderful women
who worked very hard for me. Beth Barnhorst, Patty Peck and Vaughn Thygerson.
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Moon, and later, Tony Sanders truly love radio and have dedicated their lives to
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Peggy entered all of the data for this volume and supervised the production and
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EXPLANATIONS AND CLARIFICATIONS

This volume focuses upon the statistical history of individual radio markets. There
are four pages devoted to each market (five pages for a handful of larger markets).
To help you easily understand what the data means I will explain exactly what is
contained on each page.

PAGE ONE

12+ METRO SHARE: This table shows the 12+ Metro Share for each station on an
annual basis as far back as 1975. The actual numbers are framed on the left and the
right by the current station call letters. By current, | mean as of early 2004. On the

right hand margin I have also provided the station’s frequency and its format as of
early 2004.

The 12+ Metro Share is the percentage of all radio listening, which is devoted to a
particular radio station. The parameters are total persons, 12 years old or older,
Monday through Sunday, 6AM through Midnight. Using these parameters think of a
pile in the middle of the room. That pile represents all radio listening during a given
week. If station WBBB has a 4.6 share it means that WBBB has listening, which
equals 4.6% of the pile. Thus a 4.6% share.

Arbitron now surveys most of the larger radio markets four times per year —
essentially on a continuous basis. The smaller markets are surveyed twice per year.
For this table, after 1990, I took all of the Arbitrons for each market and came up with
an average share and printed that figure. For the larger markets it amounts to four-
book average for the given year. For the smaller markets it would be a two-book
average. By doing this the numbers are “smoothed” and, | think, become more
reliable and useful.

During the 1970’s and part of the 1980°s the larger markets only had two rating
books per year. The small markets had just one. For the larger markets 1 averaged
the available shares for the Spring and Fall Arbitrons.

Note how the number of stations expands as you go from left to right across the table.
There are a couple of reasons for this. In the very early years (1975 to 1979 or so) 1
was not particularly sophisticated and I only gathered data for the top stations in each
market. By 1978 I was more complete in my analysis. After about 1979 [ added new
stations as they became VIABLE in the market. The concept of VIABLE stations is
very important and will be explained fully in a few pages. For now let it suffice to
say that stations are added to this table as they achieve some importance in the
market...as they had impact upon the market.

In rare instances, and only for a very few and very low rated stations, I did not have
four-book averages available to me. When this occurred I used the ratings which
were available to create an average. In the worst case I used the Fall Arbiton number
by itself.

Once a station is established on this table a blank space or a hash mark (--) means that
the station had no ratings for that period or the ratings were negligible.

For some markets I have included the share figures for some “out-of-market” stations.
[ did so only if these outside stations have (or had) a significant impact upon the
market. For the sake of clarity I am only printing the shares for every five years or
so. That is enough to give the flavor of what the effect of the outside stations is to the
covered market.

I ask you to take the time to become fully involved with this table. If you do you can
actually see a thirty-year history of radio in each market. See how AM stations lose
share as you look through the years from left to right. Note the rise of FM during the
same period. Notice how cyclical some stations and some formats are. You will see
that in many markets listening shares seem to fall from the old line,



traditional/heritage stations at the top of the table to the newer stations toward the
bottom half of the table.

It seems to me that after the mid 1980’s the share figures became more smooth with
fewer quirky jumps and jerks. This seems particularly true when reviewed from a
long perspective. There are some reasons for this. The first is that seeing a multi-
book average flattens out the numbers. Another reason is that the more stations there
are in a market the less the chance for huge swings in individual station shares.
Finally, Arbitron has gotten better over the years. Their methodology has improved
and they are sending more diaries into each market they survey.

FORMAT CODES
AC Adult Contemporary N News
SAC Soft Adult Contemporary T Talk
AOR Album Rock or Rock S Sports
CL. AOR Classic AOR or Classic Rock ST Standards
AOR-P Progressive Rock/Adult Alternative SP Hispanic
AOR-NR New Rock B Black or Urban
CHR Contemporary Hit Radio REL Religion
0 Oldies G Gospel
CH Classic Hits KID Children’s Radio
C Country Vv Variety
J Jazz (usually “Smooth” Jazz) ? Others/Unknown
EZ EZ listening FS Full Service/MOR
CL Classical E Ethnic
AC/CHR Adult leaning CHR or Hot AC

Note: Some stations may be described with two of these codes. An example would be
B/O or Black/Oldies.

12+ CUME RATINGS: A cume rating shows the percentage of a market’s total
radio audience that any particular station commands. If WBBB has a 15.9% cume
rating, it means that 15.9% of the people who use radio during a given time period
tune into WBBB during that period. 1 have often compared radio’s cume ratings to a
newspaper’s total circulation. The cume rating is a radio station’s total circulation.

The universe for the Cume Rating table is Adults, 12 years old and older, Monday
through Sunday, 6 AM through Midnight. About 95% of the population uses radio
during this period, an average week.

Unlike the 12+ Metro Share table these Cume Ratings are not averaged across a series
of Arbitron ratings periods. The quoted Cume Rating is from the Fall Arbitron of
each year only.

Note: For about six of the largest markets we had to put the 12+ Metro Share and 12+

Cume Ratings on separate pages. These markets are San Francisco, Los Angeles,
Houston, New York, Miami and Dallas.

PAGE TWO

MARKET REVENUE: This column shows the gross radio revenue for each market
from 1976 until 2003. The figures show millions of dollars.

There are three sources for these figures. From 1976 to 1981 the Federal
Communications Commission was the primary source. The FCC gathered the data
from stations and published the results about a year or more after the end of the
subject year. There were problems with the FCC system. First of all the data was not
issued in a timely manner. Secondly, the data was often incomplete. In order to
protect the privacy of the reporting stations it was sometimes necessary to delete
some revenues from the FCC report. Also the FCC paid little attention to out-of-
market stations that were extracting revenue from the central market. Sometimes the
data from year to year was marked by huge (and unbelievable) fluctuations. The FCC



knew it had big problems with market revenue estimates and in the early 1980°s they
got out of this business.

| started my market revenue estimates in 1981 and began to publish them in a book
called Duncan’s Radio Market Guide. 1 first analyzed the FCC data for the years
1976 to 1980. I revised them as well as I could and those revised figures are printed
in this book. From 1981 until 2001 I made my own revenue estimates.

I stopped doing my estimates in 2002. For this publication my erstwhile competitor,
BIA Financial, provided the 2002 and 2003 market revenues. BIA’s market revenue
and station revenue estimates have always been somewhat higher than mine. Thus
you will find some rather large increases between the 2001 estimates and BIA’s 2002
estimates.

I used many sources when calculating market and station revenues. The best source
was the Miller, Kaplan report in which all the primary stations in a market report their
revenue to a central accounting authority. These reports were not available for most
markets until after 1990. Also they always had to be adjusted for major and minor
stations that did not participate and for revenues, which went to out-of-market
stations.

I generally relied upon data supplied to me by the individual stations and by the
groups that owned these stations. [t ended up being a jigsaw puzzle that I had to put
together every year. It was great fun. [ have no doubt that my revenue estimates
were the most complete and accurate estimates that the radio industry has ever seen or
ever will see.

REVENUE CHANGE: The percentage that market revenues increased (or
decreased) versus the previous year.

POPULATION: The total population in the metro area. In some years, in some
markets, there are large increases, which seem out of sync with the trend in previous
or subsequent years. This event was often caused by one or more counties being

added to the market’s metro area. If this was a major event, I usually made note of it
somewhere on the same page.

The figure is in millions. Thus, .265 means two hundred and sixty five thousand.

REVENUE PER CAPITA: This column shows the amount of dollars of radio

revenue spent per person in the market. [t is calculated by dividing the total radio
revenue by the total population. In the early 1980’s, I thought that this might be a
good predictor of future radio revenues. I was never happy with it, however, and it is
presented here as a curiosity. It did prove to be of some value in comparing two or
more different radio markets.

RETAIL SALES: The amount of retail sales (in billions of dollars) expended during
a given year in the metro area. This figure, like the population figure, was subject to
some sudden jumps because of new counties being added to the metro area. See the
“population” explanations above.

REV. (REVENUE) as % OF RETAIL SALES: This figure is calculated by
dividing total radio revenues by the retail sales for the market. If the resulting figure
is .0040% it means that for every billion dollars in retail sales, there are $4 million in
radio revenues.

Until the mid 1990’s, this was a fairly good predictor of future radio revenues for the
short and medium terms. In the period of 1996 to 2000, radio revenues went up so
hard and so fast, that this indicator became next to useless. [t may well be that for the
2001 period onward, radio revenues will be so slowly growing (or even falling) that
we will have this indicator back in play. A “revert to the norm” if you will. By 2010,
the percentages may fall enough that the 1990 to 1995 mean is once again viable.

REVENUE PER SHARE POINT: I have always thought that this simple little
calculation had great value. It expresses how much one Arbitron share point (a 1.0 in
the Arbitron market report) is worth in terms of the annual revenue in the market. [t
is calculated by dividing the market’s annual radio revenue by the number of




“available” share points. The trick is to properly define and calculate the *“‘available”
share points. In no market does this number equal 100. You have to strip out some
listening.

The first to go is any below-the-line listening. That is listening which goes to out-of-
market stations. The next to go is any listening to “unlisted” stations. (You can read
more about “unlisted” stations listening below.) Finally, you have an option to strip
out listening to those local stations which may not be regarded as commercially
viable. An example would be a paid religion station or a station that has very low
ratings.

Once this exercise is completed instead of 100 share points there may be 80 available
points or even less. You take this resulting figure and divide it into the market’s
revenue. The figure shown on the table is in millions of dollars.

The value of this calculation? It shows the theoretical value of adding just one more
Arbitron share point to your ratings. It can give you an approximation of what an
“average” station will bill in a given market. It gives a manager a tool in judging the
performance of a station. Finally, it allows one to make a comparison of different
radio markets.

HIGHEST BILLING STATIONS: This column shows the station with the highest
gross revenues for each year.

AVERAGE PERSON RATING (APR): I believe this column of numbers to be one
of the most important pieces of data in this book. It shows the amount of usage of
radio in each market. An APR of 14.0 means, roughly, that on the average 14% of
the 12+ population is listening to the radio during the Monday through Sunday, 6 AM
to Midnight period. There is no better indicator of how much terrestrial radio is being
used.

You will find that in most markets the APR’s rose from the mid 1970’s to the mid
1980°s. They then held fairly steady until the early 1990’s. From the early 1990’s

until 2003 (and beyond) the APR’s steadily declined. From 2000 on this steady
decline became a freefall.

This decline of APR’s is an incredibly serious event. The implications for the
industry are enormous. [ will address this matter in great detail in Volume Two and
Volume Three.

FM SHARE: This figure simply shows the percentage of listening which is devoted
to FM stations. It includes listening which goes to the listed stations in each Arbitron
report.

In most markets the increase in FM share was quick and inexorable in the 1970’s and
1980’s. Then, in the 1990’s, a leveling occurred.

This figure does not include any listening to non-commercial stations. That data was
not available to me. If it did include this listening I believe that the actual FM share
in most markets would be four to five percentage points higher.

TOTAL STATIONS: The total number of stations, both local and out-or-market,
which were listed in the Arbitron market report.

VIABLE STATIONS: The concept of viability is most important when one analyzes
radio stations and radio markets. It is a concept we developed in the mid 1980°s and
it remains valid to this day.

Viable stations are radio stations which, in my judgment, are active, and valid
competitors for advertising dollars in a particular market. They have a technical
facility adequate to have geographic and population reach within the market. They
generally (but not always) have to have a 1.0 share or greater in the Arbitron ratings.
Almost always the viable station has a format which will draw revenue from the
general retail advertiser and the advertising agencies. Thus most religion and gospel
stations would not qualify.



By determining viability we effectively narrow down the number of stations in a
market to those who most effectively can compete for the available radio revenues.
For most markets about 60% or so of the listed stations are considered viable. This
percentage varies greatly.

In most markets the number of viable stations actually declined from the early 1980’s
to around 1990. This was due to the fact that a greater number of AM’s were losing
their viability than the number of new FM’s gaining viability. From the early 1990°s
until 2003 the number of viable stations steadily grew in most markets. This reflects
the 80-90 doctrine of the early 1990’s as well as “move-ins” and “‘drop-ins” of new
FM stations. There were some AM’s that regained their viability during the 1990°s —
but not many.

UNLISTED STATION LISTENING: This figure shows the percentage of total
radio listening which is devoted to terrestrial stations which are not listed in the
Arbitron market report. Commercial stations have to meet minimum requirements in
order to gain a listing in the Arbitron. If their listening levels are not sufficient their
ratings are not printed. The amount of listening to *“‘unlisted” stations is basically
thrown into a pile that could be called “other listening”. Now Arbitron does not have
an “other listening” category in their report. Since 1983 I have done the work and 1
call the result “Unlisted Station Listening”.

For the most part there are three different types of radio stations which are included in
the Unlisted Station Listening figure:

1. Local stations whose listening is too little to qualify them for a full listing in
the Arbitron report.

2. Out-of-market and distant stations whose listening in the market is too little to
qualify them for a full listing in the Arbitron report.

3. Non-commercial stations which often have significant audiences but, by
policy, Arbitron does not list them in their reports. These would include NPR

affiliated stations, college stations, and the so called not-for-profit religious
stations.

I estimate that the average amount of listening to unlisted stations is about 13% per
market. I think that most of that 13% goes to non-commercial stations — perhaps as
much as 7.5%. These numbers vary widely by market.

Another generality 1'm afraid, is that the general amount of Unlisted Station Listening
has increased over the years. This is, of course, to the detriment of the local
commercial stations.  After the year 2000 the increase seems to be gaining
momentum. To this point listening to satellite radio has been only a very tiny amount
of the Unlisted Station Listening total. I expect that this amount will greatly
increase...and soon.

In the late 1990’s myself and several other radio geeks estimated that satellite radio
would not begin to hurt terrestrial radio until it passed the 4,000,000 mark in
subscribers. As I write this piece (October 2004) satellite radio is just now signing up
its four millionth subscriber.

MAJOR STATIONS: This is a listing of the major stations in each market as of
early 2004. The listing includes the call signs, frequency, the technical facility, the
format, and the group ownership.

For FM stations the technical data includes the power in Kilowatts (KW) or, in a few
cases, Watts (W). Also shown is the FM station HAAT (height above average terrain
in feet) and directionality.

For AM stations the technical data includes the power in Kilowatts (KW) or Watts
(W). Daytime power comes first followed by night power if it differs from the
daytime power. Directionality is also shown:

DA-N: Directional only at night
DA-1: Directional with one pattern
DA-2: Directional with two patterns



PAGE THREE

FORMAT SHARES: This table shows the percentage of radio listening which was
devoted to listed stations programming various formats. The data is provided for
every second or third year beginning in 1977 and ending in 2000. The figures for any
one-year may not add up to 100 due to rounding.

[ tried, over the years, to keep my format classifications as simple as possible. 1 had
about 15 formats and within those formats there are quite a few subsets. I still believe
this approach is valid although many disagree. Some would say that there are as
many as a hundred different formats in commercial radio.

You can see that as the years went by I added more formats to the table. You can also
see that in the early years of my work I was not as sophisticated as I should have been
(CHR and AOR lumped together?!? Ugh!).

STATION NOTES: This listing shows significant call letter and format changes as
early as the mid 1970’s to early 2004. Now I cannot warrant that I caught and
recorded every single event for every single station. I missed some...perhaps many.
However, this is the best record available and, I am certain, the best that I could do.

Sometimes you will find a hash mark after an entry. For instance, Country until --- or
KRXY until ---. This means I know there was a change in the format or calls but I do
not know the exact date this change happened.

For stations which became viable in their markets after 1980 I have tried to provide
call and format changes back to the time that the station became viable.

MAJOR STATION TRANSACTIONS: 1970 TO 2003: For many of the larger
markets this 1s a long list. It shows station sales from as far back as 1970 until mid
2004. For most of the transactions: the year, the stations involved, the companies
involved, and the price, are all listed. For many of the deals — particularly during the

1990’s — I made an estimate as to the price of the transaction. This was always true
when it was a multi-market and/or group transaction.

Once again I am not going to pretend that I have captured every single deal in every
market. | do believe that I have listed 99% of the transactions that occurred in the last

35 years.

The call letters listed are usually those used at the time of the transaction. The only
time this generally was not the case was during the early 1970’s.

PAGE FOUR

HIGHEST BILLING STATIONS: This table shows the highest billing stations in
each market for the years 1984 through 2003. All estimates were made by Jim
Duncan with the exception of the years 2002 and 2003. For those two years the
estimates were made by BIA Financial. All revenue figures are in gross dollars.

HIGHEST BILLING RADIO ENTITIES: This table shows the gross radio
revenues of the leading radio entities/groups in each market for the era of radio
consolidation, 1994 through 2003. All estimates were made by Jim Duncan with the

exception of the years 2002 and 2003. For those two years the estimates were made
by BIA Financial.

DUNCAN’S COMMENTS: A few of my “top of mind” thoughts about each radio
market included in this book.
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s 18 17 18

WAKR 167 162 182 1
WONE-F 86 66 68
WKDD-F o o -
WNIR-F - - -
WQMX-F 78 66 34
wWTouU 99 82 8.1
WHLO 3.1 o o
WCUE 66 57 43

CLEVELAND STATIONS

WDOK-F -
WENZ-F o
WGAR-F -

WKNR 78
WMJI-F -

WMMS-F 6.1
WNCX-F 3.3
WTAM 3.3

WZAK-F .

WAKR
WONE-F
WKDD-F
WNIR-F
WQMX-F

WTOU
WHLO
WCUE

5.0
6.7
3.9

4.2

6.7
2.4
2.9

79
14.4
59
36

4.7
7.6

3.8
1.4

17.5

80
14.3
6.7
4.4

4.3

5.7
2.5
1.3

3.6
3.3

4.4
3.8
124
6.0
2.3

80
35.0
1.8
10.2

13.6

81
10.7
6.5
22

3.0
7.0

1.9
3.1

82
11.2
46
10.1
33
43

6.3
2.8
2.8

82
27.0

8.3
21.2

7.5

14.1
5.1
5.9

83
102
4.9
10.0
44
33

57
1.4
1.8

83
25.3
10.1
222
8.0
56

14.8
57
58

B84

10.8
55

10.5
4.8
3.3

54
1.4
1.5

84
26.2

8.8
246

8.0
74

10.9
5.1
6.4

85
10.9
6.6
8.7
59
4.8

4.5
0.3
1.1

3.0
1.5
3.7

1.2
3.9
9.9

2.6

3.3

85
24.4
10.5
24.2
9.5
9.4

9.2
24
4.6

86
8.9
6.2
9.6
53
45

31
0.5

86
20.3
12,6
24.1
11.5

74

74
2.6

87
8.5
56

10.9
54
4.2

2.6
1.1
0.3

87
228
11.0
246
10.6

9.2

88
71
6.7

6.8
2.9

3.0
0.5

88
20.6
16.0
23.8
10.9

8.7

5.1
17

89
6.0
6.4
8.9
6.4
38

2.5
0.9

AKRON
12+ METRO SHARE

90
4.7
70
7.1
6.6
a7

24
1.5

5.5
4.4
5.1

0.4
54
4.9
3.4
2.5

3.1

91
4.7
5.6
6.3
7.4
3.0

2.6
0.8

92
5.4
6.7
6.1
58
4.1

2.2
0.7

12+ CUME RATINGS

89
18.6
14.0
22.0
118

7.6

6.5
31

90
16.9
14.7
222
12.2

9.2

5.2

91
139
156
206
135

7.5

45

92
14.6
15.1
16.8
12.3

8.6

6.2

93
5.3
6.1
55
6.3
34

1.6
0.4

93
15.1
19.6
153
123
104

24

13.7
16.1
13.6
12.8
14.1

2.2

95
5.1
6.7
5.3

7.3

0.9
0.3

5.1
2.9
5.0

2.7
54
4.1
4.5
2.0

3.8

95
11.8
15.2
13.2

9.6
14.8

2.1

96
122
15.9
152
11.1
17.0

3.1

97
a9
6.3
5.7
5.6
76

1.0
04

97
105
14.4
155
11.8
15.7

2.8

98
a7
45
5.3
5.4
6.9

1.0
0.3

98
10.2
13.2
15.0
103
15.0

2.6

99
38
40
6.2
5.7
6.9

99
9.4
135
18.0
9.6
17.5

1.4

3.0
3.5

1.9
5.7

3.6
4.7

3.0

2000
9.4
12.6
19.8
11.0
14.7

01
4.4
3.6
5.5
6.2
5.7

01
10.4
10.5
1.4
115
13.7

02
4.7
35
4.2
5.9

0.6
0.5

02

9.4
10.3
10.6
12.1
138

03
40
46
36
6.8

0.7
1.0

4.5
3.0

1.3
6.0

4.0
4.3

3.6

03

8.8
124
11.3
1.4
133

WAKR, 1590 (T)
WONE-F, 97.5 (AOR)
WKDD.F, 98.1 (CHR)
WNIR-F, 100.1 (T)
WQMX-F, 94.9 (C)

WTOU, 1350 (S)
WHLO, 640 (T)
WCUE, 1150 (REL)

WDOK-F
WENZ-F
WGAR-F

WKNR
WMJI-F
WMMS-F
WNCX-F
WTAM

WZAK-F



1976
1977
1978
1979

1980
1981
1982
1983
1984
1985
1986
1987
1988
1989

1990
1991
1992
1993
1994
1995
1996
1997
1998
1999

2000
2001
2002
2003

Market

Revenue

$ 45
5.8
6.7
7.2

75
8.7
8.8
9.3
9.9
10.5
119
12.7
131
13.3

13.7
12.6
12.9
13.2
14.0
14.9
17.0
17.9
19.5
211

231
215
16.4
17.0

Revenue
Change

28.8
15.5
7.5

4.2
16.0
1.1
57
6.5
6.1
13.3
6.7
3.1
1.5

3.0
-8.0
2.4
4.5
6.2
6.4
12.3
5.3
8.9
7.6

9.5
-6.9
NM
3.7

%

Population

WAKR
WHLO
wTou

.654
.652
.651
.650
.648
.645
.649
.650
.654

.659
661
663
.673
.679
.682
.683
.687
.687
.693

.693
.698
.700
.704

Revenue
Per Capita

12.80
13.30
13.50
14.29
16.23
18.45
19.56
20.15
20.34

20.95
19.09
19.46
19.61
20.62
21.85
24.89
26.05
28.38
30.44

33.33
30.80
23.42
24.14

1590 5/KW (DA-N)
640 SKW/500wW (DA-1)
1350 5 KW (DA-1)

Retail
Sales

4.3
4.6
4.7
5.3
59
6.5

74
7.8
8.4

8.8
9.4
9.9
10.4

Rev. as %
Retail Sales

Talk/FS
Talk
Sports

.0029
.0028
.0029
.0029
.0029
.0030
.0033
.0033
.0032

.0033
.0029
.0027
.0025
.0024
.0023
.0026
.0024
.0025
.0025

.0026
.0023
.0017
0016

AKRON

Revenue Highest
Per Billing
Share Point Stations
257 .- .-
292 WKDD-F 24
.281 WKDD-F 27
.358 WKDD-F 2.8
.383 WKDD-F 33
339 WKDD-F a7
.386 WKDD-F a7
411 WKDD-F 3.7
.390 WKDD-F 33
404 WKDD-F 29
437 WKDD-F 3.1
447 WKDD-F 3.3
.430 WKDD-F 3.8
576 WKDD-F 43
.597 WKDD-F 48
712 WKDD-F 5.1
740 WKDD-F 54
773 WKDD-F 6.1
752 WKDD-F 5.9
645 WNIR-F 4.2
524 WNIR-F 4.6
MAJOR STATIONS - JANUARY 2004
Rubber City WKDD-F 98.1 15 KW@850
Clear Channel WNIR 100.1 4 KW@394
Clear Channel WONE 97.5 12 KW@830
WQMX-F 949 16 KW@879

Average
Person
Rating(APR} FM Share
14.7 % 44,03
143 43.50
15.3 54 .68
15.7 52.54
15.8 59.97
16.3 64.81
15.4 66.50
17.0 70.59
17.3 73.44
17.0 73.22
16.9 78.58
17.2 79.80
16.9 80.80
18.5 824
17.9 834
171 85.7
17.2 82.4
17.4 83.2
17.9 85.5
16.9 B2.5
16.7 83.6
16.8 80.8
16.2 83.6
16.1 B82.7
16.0 84.2
14.5 83.0
13.9 89.1
13.9 85.8
AC/CHR
Talk
AOR
Country

Total

Stations

% ..
23
25
27

23
29
27
28
27
29
27
26
28
27

25
29
29
27
29
28
28
30
32
31

30
27
33
29

Clear Channel

Rubber City
Rubber City

Viable
Stations

Unlisted
Station
List

10.3
1.9

13.9
12.5
1.4
13.4
14.7
13.3
13.2
14.5
15.1
15.7

16.5
16.1
14.5
15.8

1976
1977
1978
1979

1980
1981
1982
1983
1984
1985
1986
1987
1988
1989

1990
1991
1992
1993
1994
1995
1996
1997
1998
1999

2000
2001
2002
2003



CHRJAOR

MOR/AC

COUNTRY
BTFUEZ/SAC

NEWS/TALK
SPORTS
BLACK/URBAN
SMOOTH JAZZ

STANDARDS
HISPANIC
RELIG/GOSPEL
CLASSICAL

FORMAT SHARES (%]

1 s 82 84 87 %0 92 95 98 2000
36 35 34 CHR 17 17 13 10 11 9 10
AOR/CL 16 21 19 13 21 22 16
N 26 21 MORI/FS 16 10 5 6 7 5 SeeTalk
ACIOLD 13 13 24 17 AC 7 9 6
OLDIES 6 7 8
9 9 17 1" 7 12 17 16 16 15
20 20 17 15 15 6
SOFT AC 8 5 6 7
2 3 .- 6 1" 11 1 13 1 17
3 2 3
.. 3 3 3 4 3 5 4 5 9
1 1 2 2 2 4
5 3 2 3 3 4 4 2
2 3
1 1 1 .- .- 2 1 1 1 1
1 .- .- 1 1 1 1 2

STATION NOTES

(Ma]or call letter and format changes)

WCUE(1150)

WAKR

WQaMX-F
WKDD-F

wiou

CHR until about 80; Oldies untit 86; Religion in 86; Not a
ratings factor after 86

Evolved toward Talk/FS during late 80°s; dropped all music in
97

WDBN unilil 88; EZ until 88; WAEZ until about 85
WCUE until 76;: AOR until 78

WSLR Until 94; Counlry until 94; Talk until 95; From Black to
Sports in 99

AKRON

MAJOR STATION TRANSACTIONS: 1970 to 2003

1981 WKDD-F

1981 WCUE

1984 WSLR/WKDD-F
1984 WHLO

1986 WAKR/WONE-F
1987 WAKR/WONE-F

1988 WQMC-F (Medina)
1989 WAKR, WONE-F
1993 WAKR, WONE-F
1996 WHLO, WTOF-F
2000 WTOU,WKDD-F
2001 WHLO

Sold to Welcome Radio
From Welcome to Al Kaneb

From Group One to DKM
From DKM to Summit

From Summit lo Ragan Henry

From Ragan Henry to WQMX-F owner
From Mortenson to Salem

From Bamstable to Clear Channel
From Salem to Clear Channel

3.000,000
1,000,000
8,800,000

600.000
NA
16,400,000

4,600,000
13,000,000
9,300,000
8,000,000

4,500,000



AKRON

HIGHEST BILLING STATIONS HIGHEST BILLING RADIO ENTITIES
1984 1985 1986 1987 1988 1989 1994 1995 1996
1 WKDD-F 2.4 WKDD-F 2.7 WKDD-F 2.8 WKDD-F 3.3 WKDD-F a7 WKDD-F 3.7 1 WAKR,WONE § 6.8 (48.6)% 1 WAKR,WONE $ 7.5 (50.3}% 1 WAKR, WONE § 7.9 (46.5)%
2 WAKR 2.2 WAKR 2.4 WAKR 2.7 WAKR 2.9 WAKR 2.8 WAKR 2.6 waQmx waQmx wamx
3 WSLR 1.8 WSLR 1.7 WONE-F 1.9 WONE-F 1.9 WONE-F 2.3 WONE-F 2.5 2 Barnstable 3.8 (26.8) 2 Barnstable 4.0 (27.0) 2 Barnstable 4.6 (26.5)
4 WAEZ-F 1.3 WDBN-F 1.2 WNIR-F 1.6 WNIR-F 1.7 WNIR-F 1.8 WNIR-F 1.9 3 WNIR-F 25(17.9) 3 WNIR-F 2.4 (16.1) 3 WNIR-F 2.5 (14.7)
5 WNIR-F 1.1 WONE-F 1.1 WSLR 1.3 WDBN-F 1.3 WDBN-F 1.1 waQmx 1.3
6 WNIR-F 1.0 WDBN-F 1.7 WSLR 1.0 WSLR 0.8 WSLR 0.7
7
8 1997 1998 1999
9 1 WAKR,WONE $ 9.0 (50.3)% 1WAKR,WONE § 9.7 (49.7)% 1 WAKR, WONE $§ 10.7 (50.7)%
10 waQmx waQmx wamx
2 Barnstable 5.0 (28.2) 2 Barnstable 5.5 (28.1) 2 Clear Channel 5.7 (27.1)
1990 1991 1992 1993 1994 1995 3 WNIR-F 29 (16.2) 3 WNIR-F 3.2 (16.4) 3 WNIR-F 3.4 (16.1)
1 WKDD-F a7 WKDD-F 33 WKDD-F 29 WKDD-F kR WKDD-F 3.3 WKDD-F a8
2 WONE-F 2.6 WONE-F 2.2 WONE-F 24 WONE-F 2.6 WONE-F 3.0 WONE-F 3.2
3 WAKR 2.3 WAKR 2.0 WNIR-F 22 WNIR-F 24 WNIR-F 2.5 WQaMX-F 2.7 2000 2001 2002
4 WNIR-F 2.0 WNIR-F 2.0 WAKR 20 WQMX-F 2.2 WQMX-F 2.1 WNIR-F 24 1 WAKR, WONE $ 120 (51.9)% 1 WAKR,WONE $ 11.0 (50.9)% 1 Rubber City $ 8.3
5 WQMX-F 1.9 WQMX-F 1.7 WQMX-F 2.0 WAKR 2.0 WAKR 1.7 WAKR 1.6 wamx wamx 2 Media-Com 4.2
6 WSLR 0.7 WSLR 0.6 WSLR 0.5 2 Clear Channel 6.6 (28.4) 2 Clear Channel 6.7 (31.1)% 3 Clear Channel 39
7 3 WNIR-F 3.6 (15.6) 3 WNIR-F 3.8 (17.7)
8
9
10 2003
11 1 Rubber City $ 84 All 2002 and 2003 financial data is provided by BIA Financial.
2 Media-Com 4.6
1996 1997 1998 1999 2000 2001 3 Clear Channel 4.0
1 WKDD-F 4.3 WKDD-F 4.8 WKDD-F 5.1 WKDD-F 5.4 WKDD-F 6.1 WKDD-F 59
2 WONE-F 3.5 WQMX-F 3.8 WQMX-F 4.1 WQMX-F 4.7 WQMX-F 5.4 WQMX-F 5.0
3 WQMX-F 29 WONE-F 3.6 WONE-F 3.7 WONE-F 3.9 WONE-F 4.3 WNIR-F kE:]
4 WNIR-F 2.5 WNIR-F 29 WNIR-F 3.2 WNIR-F 34 WNIR-F 3.6 WONE-F 3.8
5 WAKR 1.5 WAKR 1.6 WAKR 1.9 WAKR 21 WAKR 2.3 WAKR 22
6
7
8
9
10
11
2002 2003 DUNCAN'S COMMENTS:
1 WNIR-F 4.2 WNIR-F 4.6 Akron has been a slow growth market over the years with below average
2 WaMX-F a9 WQMX-F 3.8 revenue per capita and revenuefretail sales numbers. However, with only
3 WKDD-F 35 WONE-F 3.2 six viable stations it is really not a bad radio market.
4 WONE-F 2.9 WKDD-F 3.2
5 WAKR 1.5 WAKR 14 The station in Akron which | most admire is WNIR-F. Since it achieved
6 viability in the early 1980's it rapidly gained audience share and its
7 revenue share increased thereafter. In fact BIA data shows that WNIR
8 has become the highest billing station in Akron as of 2002. Finally, WNIR
9 has managed to remain independent during the era of consolidation.
10
1 Note the large difference between my 2001 market revenue estimate and
BIA's 2002 and 2003 estimate.




WGY
WROW
WRVE-F
WOFX
WYJB-F

WKLI-F
WPTR
WTMM
WPYX-F
WFLY-F

WQBK FiF
WGNA-F
WGNA
WDCD-F
WABT-F

WAJZ-F

WBKK-F
WEQX-F
WHRL.-F
WKKF-F

WRCZ-F
WTRY-F
WZMR-F
WABY

s
16.4
145
9.7
9.0
5.1

76
16.7
127
10.0
9.4
4.8

77

78

16.0 16.2
133 128

9.1
10.2
6.9

WGY
WROW
WRVE-F
WOFX
WYJB-F

WKLI-F
WPTR
WTMM
WPYX-F
WFLY-F

6.8
9.5
59

2.6
2.4
2.1

WQBK FIF

WGNA-F
WGNA

WDCD-F
WABT-F

WAJZ-F

WBKK-F
WEQX-F
WHRL-F
WKKF-F

WRCZ-F
WTRY-F
WZMR-F
WABY

79

3.9
33
1.6

9
39.3
250
18.4
28.8

9.2

22.2
8.8
18.9

9.1
5.2

36
45
1.2

80
40.8
25.0
18.5
26.7
15.3

18.6

12.5
24.2

10.5
8.9

81
16.1
9.8
44
8.6
72

81
386
217
12.2
26.4
15.5

116
125

8.5
184
184

7.4
8.7

82

16

82
35.8
216
14.3
226
159

13.0
123

218
17.5

8.7
7.6
5.5

83
13.0
79
5.5
5.0
6.8

34

83
334
17.0
17.8
216
139

131
12.2
109
235
21.6

10.0

77
35

6.6

84

34
5.0
0.9

28

84
29.1
16.2
227
179
15.8

14.9
121
229
17.2

8.5

2.5

73

85
11.3
37
8.5
34
9.1

6.1
31
7.5
9.7
5.7

4.7
45
1.6

3.2

85
312
1.7
235
146
146

13.1

9.1
1.2
216
20.9

10.9

10.1
4.6

6.2

86
96
37
87
34
8.9

74
3.7
55
10.4

8.3

4.0
47
1.1

38

86
26.9
1.9
26.1
10.6
15.0

16.5
105
23.7
227
11

28

6.0

87
12.4
35
7.0
55
10.1
6.0
56
109
85

3.2
6.1

0.4

2.2

87
292

8.2
21.1
15.0
17.2

15.8
10.5
23.7
234

12.1
134

27

4.9

ALBANY-SCHENECTADY

88
9.5
25
47
46

1.1

58
20
54
1.5
8.5

4.7
6.7
04
20

2.6

88
255

8.2
20.5
126
171

137
104
23.6
221

120
11.8

39

4.9

12+ METRO SHARE

89
10.0
2.2
5.5
3.9
10.0

59
14
4.2
9.0
75

4.0
10.6

24

28

90
8.6
2.1
5.6
34

102

1.9

91
8.3
23
6.0
1.8
7.3

92
9.1
13
5.1

03
0.2

0.9
3.5

12+ CUME RATINGS

89
238

79
19.0
102
163

157
52
8.1

236

21.0

129
16.2

6.7

5.9

90
222
6.8
19.3
94
15.5

18.3
59
9.3

21.6

223

13.8
16.7
2.4
56

4.9

91
20.4
6.7

18.2
19.6
2.9
9.0

4.7

92
213
4.1
17.8
95
139

15.1
6.8
7.2

213

237

159

93
8.9
35
2.1
7.6

6.7
1.7
31
6.6
10.2

4.2
11.8

0.6
20

1.2
21

07
3.2

93
214

12-1.6
16.7
16.7

9.1
18.1

257

14.2
221

4.5

3.5

4.7
2.7
6.9

94
8.8
0.9
6.5
11
6.8

0.9
1.9

3.6

13.9
4.1
6.6

16.5

227

12.8
215

5.9
4.4

4.2
71

59

1.2
0.6
13
2.2
6.4

0.3

96
212

6.6
150

20.6
10.6

6.0
178
24.2

171
203

2.7
5.2

97
9.1
15
53

8.6
28

0.6
6.1

7.3
10.7
0.3
0.7
1.6

1.5
08
0.9
23
2.2

59
28

97
20.9

56
14.6
16.8

114

1.2
1.0
0.9
2.7
23

6.9
34

98
18.8
6.1
11.8
56
18.1

27

0.8
6.6
8.0

6.2
10.2
0.4
0.6
2.1

99
193

14.4

17.2

1.9
26
1.1
6.5
6.8

3.7
10.4

0.5
1.6

31
1.2
1.9
3.0
19

8.2
4.0
177
8.7
8.5

5.0
11.2
33
1.2

01
7.7
3.0
5.7
08
8.2

14
3.2
0.9
6.3
6.1

39
10.7

0.5

3.6
13
13

1.6
14

19
0.2

01
184
87
15.5
4.1
19.7

54

4.1
16.4
209

10.7
18.5
04
1.9
71

54
121
4.7
1.1

0z
6.5
3.1
5.8
1.1
8.0

4.2

1.2
59
5.7

39
10.5

0.6
1.8

3.2
1.1
14
23
2.2

23
39

10.4
20.2

13
6.7

8.6

6.3
9.6
11.4

59
13.6
37

03
6.8
40
6.7
0.9
7.9

4.7
1.9
13

4.9

35
1.0

06

kN
0.9
1.2

25

1.7
3.8
18
07

03
15.8
6.6
16.8
43
17.4

79
27
45
8.0
10.1

WGY,810 (T)
WROW, 590 (T/S)
WRVE-F, 99.9 (AC)
WOFX, 980 (S)
WYJB-F, 95.5 (SAC)

WKLI-F, 100.9 (ST)
WPTR, 1540 (ST)
WTMM, 1300 (S)
WPYX-F, 106.5 (CL.AOR)
WFLY-F, 92.3 (CHR)

WQBK FiF, 103.9 {AOR)
WGNA-F, 107.7 (C)
WDDY, 1460 (KID)
WDCD-F, 96.7 (REL)
WABT-F, 104.5 (O)

WAJZ-F, 96.3 (B)
WBKK-F, 97.7 (CL)

WEQX-F, 102.7 {AOR)
WHRL.-F, 103.1 (AOR)
WKKF-F, 102.3 (CHR)

WRCZ-F, 94.5 (CL)
WTRY-F, 98.3 (O)
WZMR-F, 104.9 (J)
WABY, 1400 (ST)



1976
1977
1978
1979

1980
1981
1982
1983
1984
1985
1986
1987
1988
1989

1990
1991
1992
1993
1994
1995
1996
1997
1998
1999

2000
2001
2002
2003

Market

Revenue

7.0
77
8.4
8.8

9.9
11.9
127
13.4
14.0
15.2
16.3
18.3
20.0
21.2

219
19.0
210
21.6
245
26.1
28.0
30.8
33.7
37.5

414
39.2
44.9
47.4

Revenue
Change

10.0
16.9
4.8

125
20.2
10.1
10.2
4.5
8.6

12.3
9.3
6.0

3.2
-13.2
10.5

13.2
6.5
7.0

10.0

101

9.6
-4.6
NM
5.6

%

Population
.B46
.B49
.854
.856
.861
.B65
.870
.873
.875
.881
.B86
.890
.880
.85
877
872
876
.870
871
.870
.B76
874
871
WGY
WROW
WPTR
WOFX
WTMM
WABT-F
WAJZ-F
WBKK-F
WEQX-F
WFLY-F

810
590
1540
980
1300

104.5
96.3
97.7

102.7
92.3

Revenue
Per Capita

13.93
14.82
15.55
16.20
17.49
19.09
21.43
233
24.33

25.43
21.69
23.60
24.55
27.68
29.76
321
35.16
38.74
43.05

47.24
44.75
51.37
54.42

50KW
5KW/1KW (DA-2)
50KW (DA-1)
5KW (DA-N)
5KW (DA-2)

5KW@351
0.5KW@961
1.6KW@623
1.3KW@2490
17KW@850

Retall
Sales

10.7
1.3
11.5
12.0

Rev.

as %

Retail Sales

Talk

.0038
.0035
.0039
.0040

Talk/Sports

Standard
Sports
Sports

s

Oldies-80's

Black
Classical

AOR/Modern

CHR

ALBANY-SCHNECTADY

Revenue
Per
Share Point

.150
.164
A7
AT7
.200
228
241

.259
257
.266
257
.293
.304
333
.368
395
.451

.488
470
.538
.557

Highest
Billing
Stations

WGY
WGY
WGY
WGY
WGY
WPYX-F

WPYX-F
WGY
WGNA A/F
WGNA A/F
WGNA AF
WGNA A/F
WGNA A/F
WGNA AJF
WGNA A/F
WGNA A/F

WGNA A/F
WGNA AF
WGNA-F
WGNA-F

4.4
3.0
3.7
4.1
4.8
5.0
4.8
6.1
6.4
6.3

6.6
6.7
6.7
6.8

MAJOR STATIONS - JANUARY 2004

Clear Channel
Pamal

Clear Channel
Regent

Regent
Pamal

Pamal

WGNA-F
WHRL-F
WHKKF-F
WKLI-F
WPYX-F

WQBK-F
WRCZ-F
WRVE-F
WTRY-F
WYJB-F
WZMR-F

107.7
103.1
102.3
100.9
106.5

103.9
94.5
99.9
98.3
95.5

104.9

13KW@980
6KW@325
4KW@387
6KW@328
15KW@902

6KW@302
IKW@328
14KW@925
6KW@318
12KW@1020
0.5KW@932

Average
Person
Rating{(APR) FM Share

15.7 % 30.7
15.8 37.8
16.0 35.9
14.8 33.6
16.7 441
171 471
17.7 49.5
17.5 49.1
17.5 56.5
17.6 58.4
17.6 59.9
17.0 64.2
16.7 64.0
18.3 70.4
17.6 69.4
16.9 71.3
16.9 74.9
16.6 76.4
16.2 80.1
16.4 75.5
16.1 80.0
16.5 81.3
16.7 82.4
16.0 824
15.2 79.9
15.1 79.6
14.6 849
143 80.6

Country

Prog.AOR

CHR

Standards

Classic AOR

AOR/Modern

Classic AOR

AC/ICHR

Otdies

Soft AC

Jazz

Total

Stations

% -
20
20
22

Regent

Clear Channel
Clear Channe!
Pamal

Clear Channel

Regent
Galaxy

Clear Channel
Clear Channel
Pamal

Pamal

Viable

Stations

14
13
13
14
13
12
12

16.5
17.5

18.5

Unlisted
Station
Listening

15.2

16.7
138
16.5
139
15.3
153
14.4
16.4

137
15.4
14.2
13.7

1976
1977
1978
1979

1980
1981
1982
1983
1984
1985
1986
1987
1988
1989

1990
1991
1992
1993
1994
1995
1996
1997
1998
1999

2000
2001
2002
2003



FORMAT SHARES (%)

7 B 82 84 87 90

CHR/AOR 36 33 33 CHR 17 19
AOR/CL 17 17
MOR/AC 36 24 25 MORIFS 20 19 13
ACIOLD 12 12 16
COUNTRY 7 6 1 12 11 12
BTFL/EZ/SAC 13 26 23 8 14 15
SOFT AC

NEWS/TALK 8 6 6 7 6 6
SPORTS
BLACK/URBAN
SMOOTH JAZZ
STANDARDS 1 3 3 2
HISPANIC
RELIG/GOSPEL 1 .- 1 1 1 2
CLASSICAL
STATION NOTES
(Major call letter and format changes)
WPYX-F WHSH and EZ until 80
WQLI-F WWOM and EZ until B6; WCPT from 98 to 02
WRVE-F WGFM until 88; WGY-F until 84; CHR until 90; Oldies until 94
wYJB EZ until 80; WROW.-F until 92
WPTR Country until 88; Was WDCD and Religion until 99
WROW MOR until 89
WOFX CHR to AC by 83; AC until 87; Oldies until 00; WTRY until 00

WGNA-AM(1460) WWCN until 88

WABY(1400) Simulcast with 94.5 in mid 90's...Briefly WMV in early 2000's

WTMM WQBK until 87; Talk until 87

WKKF-F WZRQ-F unitil ---; AOR until 95; WXLE until 96; CHR until 98;
Black Oldies until 00

WDCD-F WVKZ-F until 92; WWCP until 96

WAJZ-F WCDA until 96; Country until 38; WPTR-F until 99

WBKK-F WHKOL until 95

WRCZ-F WRAYV until 93; WEMX until 97; AOR unitil 95; Standards untit
98; WABY-F until 98; WKLI-F and Soft AC until 02

WABT-F WXLE until 98; AOR until 98

WTRY-F WTRY until 94; WYSR until 96

WZMR-F WSRD until 96; Oidies until 96; AC untit 99

wDDY WGNA and usually simulcasted with WGNA-F until 99

WHRL-F EZ or Soft AC until early 1890's: then Jazz until 99

92
12
21

AC
OLDIES

ALBANY-SCHNECTADY
MAJOR STATION TRANSACTIONS: 1970 to 2003

2000
9

18

See Talk
1

1970 WABY

1971 WFLY-F

1973 WTRY/WPYX-F
1975 WFLY-F

1977 WABY

1980 WWOM-F

1982 WABY

1983 WPTR/WFLY-F
1983 WGY/WGFM-F
1983 WROW AF
1984 WQBK AF
1985 WGY/WGFM-F

1986 WTRY,WPYX-F
1986 WGNA-F

1987 WROW AF

1987 WPTR,WFLY
1988 WOKO, WGNA-F
1988 WQBK AF

1988 WCSS

1989 WNJR-F

1989 WKAJ, WQQY-F
1989 WKOL AF

1990 WABY/WKLI-F
1993 WROW A/F

1993 WGY A/F
1993 WGNA AlF

1995 WTRY-F

1996 WQBK A/F, WQBJ-F
1996 WYSR-F

1996 WHRL-F

1998 WGY, WHRL-F, WRVE-F

2000 All AM/FM Stations
2001 WQBJ-F, WQBK-F
2001 WABY, WKLI-F
2001 WCPT-F, WKBE-F
2001 WGNA

Sold to CCA Electronics

Sold by Troy Record

From Kops/Monahan to Scott
Sold to Rust

Sold to Broadcast Management
Sold lo Liberty

Sold by Broadcast Management
From Rust to Dysan

From GE to Sky/Foster

From Capital Cities to JAG

Sold to Israel, et al
Sold lo Merv Griffin

From JAG to Wilkes-Schwartz

Sold to Bamstable

(Amsterdam)

{Rotterdam)

(Saratoga Spgs)
{Amsterdam) Sold by Sage
From Premiere to Bendat
Sold to WFLY-F Owners

From Empire to Dame

From Barnstable to Liberly
{Rotterdam) From Griffin to Jarad
Sold to Arcara

From Jarad lo SFX

Sold to Dame

From Dame to Clear Channel

Sold 1o Clear Channel
Sold to Regent

From Telemedia to Galaxy
From Telemedia to Pamal
From Regent to ABC

400,000
150.000
1.900.000
360,000
275,000
800,000

550,000
4,000,000
N/A
3,200,000
1,300.000
11.000,000

15,000,000
4,500,000
N/A
7.500,000
6,750,000
2,900,000

900,000
2,900,000
2,250,000
1,500,000

800.000(e)
5,000.000

5,500,000
13,500,000
250,000
7.500.000
1,000,000
2,600,000
29,100,000

N/A
3,500,000
11,000,000
2,000,000



ALBANY - SCHENECTADY

HIGHEST BILLING STATIONS HIGHEST BILLING RADIO ENTITIES
1984 1985 1986 1987 1988 1989
1 WGY 3.0 WGY 33 WGY 3.2 WGY 35 WGY 38 WPYX-F 4.3 1994 1995 1996
2 WPYX-F 1.8 WPYX-F 24 WPYX-F 26 WPYX-F 2.8 WPYX-F 7 WGY 37 1 Liberty $ 8.1 (33.1) 1 Muitimarket S 8.6 (33.0) 1 SFX $ 9.3 (33.0)
3 WTRY 1.6 WROW AF 1.8 WROW AF 2.1 WKLI-F 23 WKLI-F 25 WKLI-F 25 2 WFLY, wYJB 5.3 (21.6) 2 WROW,WFLY,wYJB 6.0 (22.8) 2 Dame 6.6 (23.6)
4 WGFM-F 1.4 WGFM-F 1.7 WKLI-F 18 WFLY-F 1.7 WFLY-F 20 WGNA AF 22 3 Dame 4.4 (18.0) 3 Dame 54 (20.7) 3 WROW,WFLY WYJB 6.6 (23.4)
5 WWOM-F 1.3 WWOM-F 1.7 WGFM-F 1.6 WGFM-F 1.6 WGNA-F 1.6 WFLY-F 20 4 Bendat 3.1 (12.5) 4 WABY, WKLI-F 23 (8.8) 4 Arcara 3.2 (11.4)
6 WROW 1.2 WTRY 1.3 WFLY-F 1.3 WROW-F 1.5 WROW AF 16 WROW AF 18 5 WQBK AF 2.2 (9.0) 5 WQBK, wasJ 1.9 (7.3) 5 WABY, WKLI 21 (7.4)
7 WFLY-F 1.2 WFLY-F 1.2 WQBK AF 1.2 WGNA-F 1.2 WTRY 13 WTRY 1.3 6
8 WGNA-F 0.9 WTRY 0.8 WGFM-F 13 WQBK-F 09
9 WTRY 0.8 WROW-F 0.7 WQBK AF 1.1 WGY-F 09 1997 1998 1989
10 wQBK 0.7 WABY 04 wQBK 0.6 1 Capstar $ 113 (36.5) 1 Capstar 3 126 (37.2) 1 Clear Channel s 14.4 (38.3)
2 Albany 7.2 (23.4) 2 Clear Channel 109 (32.3) 2 Albany 10.5 (27.9)
1990 1991 1992 1993 1994 1995 3 Dame 6.9 (22.5) 3 Albany 8.1 (24.0) 3 Regent 10.1 (26.9)
1 WPYX- 4.4 WGY 3.0 WGNA AF 3.7 WGNA AF 4.1 WGNA AF 48 WGNA-F 5.0 4 Radio Enterprises/ 29 (94) 4 Tele-Media 1.8 (5.3) 4 Tele-Media 14 (3.7)
2 WGY 38 WGNA AF 28 WGY 29 WGY 2.8 WPYX-F 3.2 WFLY-F 35 Arcara
3 WGNA AF 3.0 WPYX-F 28 WFLY-F 28 WFLY-F 28 WFLY-F 31 WPYX-F 34
4 WKLI-F 26 WFLY-F 2.7 WPYX-F 25 WKLI-F 25 WKLI-F 2.7 WGY 28 2000 2001 2002
5 WFLY-F 20 WKLI-F 25 WKLI-F 2.3 WPYX-F 2.2 WGY 24 WRVE-F 26 1 Clear Channel $ 160 (39.0) 1 Clear Channel s 15.8 (40.5) 1 Clear Channel 16.5
6 WROWAF 19 WROW AF 1.8 WROW AF 1.9 WROW AF 1.6 WRVE-F 2.0 WYJB-F 22 2 Atbany 12.7 (31.0) 2 Pamal 12.2 (30.9) 2 Pamal 13.2
7 WTRY 1.2 WQBK-F [1X:] WQBK-F 1.2 WQBK-F 15 wYJB-F 18 WKLI-F 20 3 Regent 9.9 (24.2) 3 Regent 10.0 (25.5) 3 Regent 10.9
8 WQBK-F 1.0 WGY-F 0.8 wQBK 08 WGY-F 1.0 WQBK-F 1.7 WQBK F/F 1.6 4 Galaxy 0.9
9 WGY-F 0.9 WQBK-F 0.8 WTRY AF 0.7 WZRQ-F 0.7 WZRQ-F 08
10 wQBK 0.6 WTRY 0.4 WTRY AF 0.7
1 2003
1 Clear Channet $ 173 All 2002 and 2003 financiat data is provided by BIA Financial.
1996 1997 1998 1999 2000 2001 2 Pamal 14.0
1 WGNA.- 4.8 WGNA AF 6.1 WGNA AF 6.4 WGNA AF 6.3 WGNA AF 6.6 WGNA-F 6.7 3 Regent 1.3
2 WGY 4.0 WPYX-F 4.3 WFLY-F 44 WPYX-F 5.0 WPYX-F 5.7 WYJB-F 56 4 Galaxy 1.0
3 WFLY-F 39 WFLY-F 39 WPYX-F 43 WFLY-F 4.9 WFLY-F 55 WPYX-F 5.4 5
4 WPYX-F 38 WGY 3.8 WGY 42 WYJB-F 44 WYJB-F 5.2 WFLY-F 4.3
5 wyJB-F 24 WYJB-F 29 WYJB-F 3.2 WGY 36 WGY 39 WRVE-F 4.0
6 WRVE-F 2.3 WRVE-F 26 WRVE-F 2.9 WQBK FIF 31 WRVE-F 37 WGY 32
7 WQBK FIF 20 WQBKFIF 2.2 WQBKFIF 24 WRVE-F 31 WQBKFF 28 WQBK-F 27
8 WKLI-F 1.7 WKL FIF 1.1 WTRY AF 1.2 WTRY AF 1.3 WTRY AF 1.2 WTRY-F 1.2
9 WZRQ-F 0.8 WTRY AF 0.9 WKL! FIF 1.0 WHRL-F 09 WHRL-F 1.1 WHRL-F 1.0
10 WABY AF 08 WAJZ-F 0.8 WAJZ-F 0.8 WROW 08
1 WAJZ-F 0.7
2002 2003 DUNCAN'S COMMENTS:
1 WGNA-F 6.7 WGNA-F 6.8 Albany-Schenectady has shown slow to moderate growth over the last thirly
2 WYJB-F 54 WYJB-F 56 years. Radio revenues have grown fairly well but this growth has been offset by
3 WPYX-F 4.6 WRVE.F 4.9 the addition of nearly ten new FM's since the early 90's. Most of these "new”
4 WRVE-F 43 WPYX-F 39 FM stations are move-ins with low power and have not been able lo achieva as
5 WFLY-F 4.2 WFLY-F 39 much as a million dollars in revenue.
6 WGY 35 WGY 3.6
7 WQBK-F 28 WQBK-F 2.7 The station which | admire is WGNA-F. It has led the markel in revenue for the
8 WTRY-F 1.7 WTRY-F 1.9 last 12 years. Also, despite the increased compelition, WGNA has maintained a
9 WROW 1.0 WKLI-F 14 double digit 12+ share since 1991.
10 WHRL-F 1.4

1 WROW 1.3



KKOB
KKOB-F
KSVA
KNML
KRST-F

KPEK-F
KRZY
KABQ
KZRR-F
KBQ!.F

KMGA-F
KBZU-F
KRZY-F
KDEF
KXKS

KAJZ-F
KBAC-F
KVVF-F
KABG-F
KTZO-F

KKSS-F
KHFM-F
KIOT-F
KJFA-F
KKJY

KLVO-F
KNKT-F
KSYU-F
KTEG-F
KYLZ-F

KAMX
KZKL

I3
9.7
144
18.4

99
4.8

9

4.2

46

6
129
108
99
9.1
8.9

63
64
6.9

6.7
36

7
133

16
9.7
10.6
8.0

50
a7
6.4

4.5

4.7
4.3

KKOB
KKOB-F
KSVA
KNML
KRST-F

KPEK-F
KRzY
KABQ
KZRR-F
KBQ!-F

KMGA-F
KBZU-F
KRZY-F
KDEF
KXKS

KAJZ-F
KBAC-F
KVVF-F
KABG-F
KTZO-F

KKSS-F
KHFM-F
KIOT-F
KJFA-F
KKJY

KLVO-F
KNKT-F
KSYU-F
KYEG-F
KYLZ.F

KAMX
KZKL

8

14.9
86
76
9.4
8.7

i
79
72
54

a2
26

4.0
28

4]

ns
5.4
4.4
49
71

85
77
68
35
70

5.4
1.7

39
69

9
298
134
139
20.7
130

136
202
13.9

160

97

B0
8.1
44
51
29
5.0

140
64
52
52
9.0

5.6
36

39
4.6

80
289
101
138
139
131

195
17

1"
204

135

81 82 B3 B4 B3

a7
67
50
31
a8

13
49
5.0
93
78

62
23

08

36
5.0

81
246
114
174

99
160
198
133

16.8
205

211

:X:)
95
39
35
75

94
49
4.1
93
6.5

4.4
44
45
1.2

27
38

225
189
138
107
16.1

16.0
1"

169
19.9

105
75

95
6.8

106
133
38
25
74

a2
34
23
a3
a7

4.4
3.2
18
43
0.6

L E]

304
292
15.7

16.8

191
103
62

20.7
240

142
74

85
59

10.0
15.2
29
1.9
75

70
45
20
55
a3

46
38
99
2.2
1.0

14

51

134
14.4
24
1.1
70

6.2
a5
21
39
91

23
26
95
34
3

36
19

a.1
35

29.0
276
104

5.9
141

14.6
a7
$9
129
200

95
69
197
6.5
32

98
58

16
5.0

86
13.2
144
28
06
6.2

59
34
1.7
43
76

28
34
79
34
22

22
20
07
06

25

36

ALBUQUERQUE

7 8 B
119 109 109
121 115 78
20 20 08
0.6 . .
85 102 129
56 65 55
24 21 1.0
19 09 27
6.4 76 a1
72 6.2 34
27 33 31
26 25 33
55 31 48
23 28 1.2
24 27 24
43 33 35
21 23 20
10 09 56
1.3 14 15
21 05 07
56 7.0 51
1.2 1.1

a7

262

231
9.0

175
145
n
126
174
105
57
16.3
5.1
35
137
39
9.0
3.2

122

3.2

88
253
235

79

18.7

14.5
46

18.7
150

a9
15
121

34
1.6
15
21
43
25

148

24

12+ METRO SHARE

0 21
9.9 99

102 71
03 13

145 134
44 47
1 08
63 6.1
29 28
43 38
26 a5
25 37
1.3 23
1.8 27
1.3 03
37 6.6
1.5 53
18 35
1.4 23
8.9 6.5

92

104
71
1.3

148

50

11
l'l
36
34
38

09
1.6

32
45
4.1
0.9
26

65

09

12+ CUME RATINGS

83

228

1
49

232

120
1.1
58
184
131

86
82
141
44
17

132
6.3
neé
62
1"

149

% 8
222 220
236 204
37 3.2
251 259
1o 10.7
36 34
157 154
12.3 78
"7 87
59 86
7.3 109
34 37
28 34
108 64
103 19.1
169 134
47 10.6
4.1 56
218 19.8

2

263

188
51

275
98

36
127
5.5

93
as
10.0
30
37

84
131
1.1

44

8.1

16.8

1.9

FX]

13
69
1.3

13.2

36

6.2
2.2

47
4.2
25
06
16

44
46
38

34
74

0.7

93

2285

234
4.7

289
105
20
153
7

12.1
86
9.0
18
20

98
137
15
1M1

174

L]
9.7
64

120

27
o8
08
5.3
23

5.2
39
2.1

1.7

3
3.2
5.3
1.1
44

70

17
03

0.8

L]

256

184
21

242
92
27
2.1

160
10.7

137
126
84

27
101
1.2
121

49
143
15.7

a1
21

26

25

64
0.5

99

46
09
06
37
46

5.5
44
21

04

25
21
4.1
()]
42

6.6

30
18

27
09

06
1.0

211
192
23

23

103
39
17

10.0

135

14.4
10.3
82
21
70
a9
107
1.7
14.2
13.0
37

6.1
36

96
83
5.3
09

99

25
10
04
4.1
42

46
44
29

1.2
33
43
1.3
38

71

41
19

32
08

26

201

163
31

215

97
29
1.3
133
135

124
102
49

22
7.1
10
133
39
14.1
181
137
73

63
34

47

o7
8.8
43
09
04

109

44
07

54
39

4.2
a6
1.2

07

26
28
4.2
1.3
39

6.3

a2
0.6

25
09

26

o7
216
152
31
21
234

133
15

128
128

AN
103
27

61
10.2
1ns

6.4
125
165

120
6.1

54
37

1.7

28
9.2
4.8
0.5
06
8.7

53
05
0.3
54
35

s

09
03
05

20
24
33
1.8
40

42
29
48
12

2.7
10

0.5
4.1

22,0
15.6

23
189

163
1
1.3

13.2

137

124
a8
31
20
14

62
a3
96
61
124

142
1.3
12.2

6.7

54
33

18
1.6

2
B85
4.6
06

9.2

54
08
a6
5.5
4.2

5t
4.7
0.9
0.3
05

21
21
22
23
4.3

37
29
39
16

30
1
09
08
34

18.7
152
21

195
154
14
1.7

14.7
134

131
99
24
18
1.0

109
89
6.7
70

120

123
8.6
13
50

66
40
37
20
122

25
22
19
28
38

34
26
40
13
24

27
1.1
18
22
38

160

145
10.5

1ns

20

1.1
95
71
9.1

1no

133
9.2

17

49

6.2
40
6.9
a7
130

o @
9.3 a9 95
33 32 3.0
14 14 20
45 42 56
35 33 34
1.0 06 08
05 04 0.2
6.0 53 51
58 54 49
5.0 4.1 46
23 2.5 27
1.3 16 0.9
1.7 35 35
1.8 11 1.8
1.9 1.5 08
33 40 5.2
29 30 28
37 47 39
37 34 34
28 26 4.7
26 13 0.3
2.3 21 21
2.6 34 30
1.2 1.3 1.3
20 22 25
26 28 17
54 5.8 45

o 12 0

205 185 184

125 98 N2
5.2 52 67

149 138 151

115 107 121
16 16 13
11 1.1 23

135 129 101

15.2 121 13.0

123 126 127
76 8.2 9.2
23 36 21
5.2 8.2 74
29 4.9 55
4.8 4.7 25
94 106 124

114 N7 109

161 14.1 141
92 84 7.4
92 97 1.7
55 35 39
4.7 51 4.9
4.1 55 6.3
46 35 44
71 58 6.2
9.5 76 71

16.7 145 135

KKOB, 760 (T)
KKOB-F, 93.3 {AC)
KSVA, 820 (REL)
KNML, 610 (S)
KRST-F, 92.3 (C)

KPEK-F, 100.3 (AC)
KRZY, 1450 (SP)
KABQ, 1350 (S)
KZRR-F, 94.1 (AOR)
KBQLF, 107.9 (C)

KMGA-F, 89.5 (AC)
KBZU-F, 96.3 (CL. AOR)
KRZY-F, 1058 (SP)
KDEF, 1150 (S)

KXKS, 1190 (SP)

KAJZ-F, 105.1 {J)
KBAC-F, 104.1 (AOR)
KVVF-F, 101.7 (SP)
KABG-F, 98.5 (O)
KTZO-F, 103.3 (AOR}

KKSS-F, 97.3 (CHR}
KHFM-F, 95.5 (CL)
KIOT-F, 102.5 (CH)
KJFA-F, 101.3 (SP)
KKJY, 1550 (ST)

KLVO.F, 97.7 (SP)

KNKT-F, 107.1 (REL}
KSYU-F, 85.1 (B/AC)
KTEG-F, 104.7 (AOR)
KYLZ-F, 106.3 (CHR)

KAMX, 1520
KZKL, 1580



1976
1977
1978
1979

1980
1981
1982
1983
1984
1985
1986
1987
1988
1989

1990
1991
1992
1993
1994
1995
1996
1997
1998
1999

2000
2001
2002
2003

Market

Revenue

18.6

18.0
16.3
17.3
19.7
240
27.0
30.8
345
a7
7.4

421
40.9
426
43.6

Revenue
Change

-8.7
428
20.0

-3.2
-94

139
22.0
12.2
14.1
120

9.3
-0.8

126
-2.9

23

%

Population

439
447
.456
.465
.470
.478
474
.484
.488

491
.504
511
645
.659
.665
677
.686
.687
.690

.683
722
.728
736

KABQ
KKJY
KKOB
KNML
KRZY

KABG-F
KAJZ-F
KBAC-F
KBQI-F
KBZU-F

KHFM-F
KIOT-F
KJFA-F
KKOB-F
KKSS-F

Revenue
Per Capita

35.50
32.80
33.86
30.54
36.42
40.60
4549
50.29
54.88
54.20

61.64
56.65
58.52
59.24

Retail
Sales

10.0
10.6
11.0
11.7

1350 SKW/500W (DA-N)

1550
770
610

1450

98.5
105.1
104.1
107.9

96.3

95.5
102.5
101.3

933

97.3

5KW/120W
50KW (DA-N)
5KW (DA-N)
1KW

100KW@1906
100KW@1935
100KW@1876
23KW@4130
1BKW@4133

18KW@1791
20KW@4 160
3. 7KW@420
22KW@4150
100KW@1875

Rev. as %
Retail Sales

.0047
.0047
.0048
.0049
.0049
.0051
.0053
.0051
.0048

.0045
.0040
.0041
.0034
.0039
.0040
.0043
0043
.0044
.0042

.0042
.0039
.0039
.0037

Sports
Standards
Talk
Sports
Hispanic

Oldies

Jazz
AOR-Prog
Country
Classic AOR

Classical
Classic Hils
Hispanic
ACICHR
CHR/Dance

ALBUQUERQUE

Revenue
Per
Share Point

.188
193
.203

197
.203
.209
.228
.280
13
.353
.ae7
430
422

476
471
.498
.502

MAJOR STATIONS -

Highest
Billing
Stations
KOB 23
KoB 29
KKOB 3.2
KKOB 34
KKOB 7
KKOB 34
KKOB 34
KRST-F 32
KRST-F 35
KRST-F 39
KRST-F 4.5
KRST-F 4.8
KRST-F 5.0
KRST-F 5.6
KRST-F 6.3
KRST-F 55
KRST-F 6.2
KKOB 6.1
KKOB 6.0
KKOB 6.3

JANUARY 2004

Clear Channel

Citade!
Citadel
Entravision

Amer. General
Univision
Clear Channel
Clear Channel
Citadel

Amer. General
Univision
Univision
Citadel
Univision

KLVO-F
KMGA-F
KNKT-F
KPEK-F
KRST-F

KRZY-F
KSYU-F
KTEG-F
KTZO-F
KVVF-F

KYLZ-F
KZRR-F

97.7
99.5
107.1
100.3
92.3

105.9

95.1
104.7
103.3
101.7

106.3
94.1

Average
Person
Rating(APR) EM Share
169 % 331
17.8 326
145 340
15.8 39.8
16.3 499
16.0 56.0
171 56.4
17.4 62.9
17.4 69.8
18.1 65.8
17.9 65.7
18.3 68.1
17.9 726
18.5 76.4
18.2 79.1
18.0 79.1
176 83.2
16.9 78.3
18.0 78.0
16.7 78.6
18.3 79.0
16.9 81.0
16.2 82.0
15.6 81.2
16.4 85.1
15.9 81.6
14.3 B81.7
13.7 81.4
9BKW@B60 Hispanic
2IKW@4130 AC
25KW@705 Religion
2IKW@4110 AC/Modern
22KW@4 160 Country
100KW@1919 Hispanic
100KW@433 Urban AC
100KW@843 AOR/Modern
20KW@4262 AOR/Modern
IKW@98 Hispanic
98KW@856 CHR/Dance
23KW@4130 AOR

Total

Stations

% .-

Amer. General
Citadel

Clear Channei
Citadel

Entravision
Clear Channel
Clear Channel
Citadel
Univision

Amer. General
Clear Channel

Viable
Stations

Unlisted
Station

Listening



FORMAT SHARES [%

7 80 82 84 87 90
CHR/AOR 39 k!:] 27 CHR 15 16 13
AORICL 17 16 13
MOR/AC 14 18 24 MORIFS 8 14 12
AC/IOLD 25 20 26
COUNTRY 12 12 19 13 11 17
BTFL/EZ/SAC 19 14 1 9 6 5
SOFT AC
NEWSI/TALK 4 6 4 4 2 1
SPORTS
BLACK/URBAN
SMOOQTH JAZZ
STANDARDS 5 2 3
HISPANIC 9 5 5 5 6 5
RELIG/GOSPEL 3 3 2 2 1 .-
CLASSICAL 1 3 4 4 2 3

STATION NOTES

(Major call fetter and format changes)

KKOB KOB untit 87; Full Service evolved 1o Talk

KKOB-F KOB-F until 87: EZ unti! 79

KNML KRKE until 86; CHR until 80; Country until 84; KZSS untif 01;
simulcasted with KZRR-F until 96; Talk until 99; Religion untii 01

KZRR-F KRKE-F until 80; KWXL-F unlil 85; KRKE-F again untit 86

KMGA-F KMYR-F until 78; KZZX-F untit 75

KRZY-F KNMQ and CHR until 91; KOLT and Country until 96

KBAC-F KLSK-F and Ectectic until 91

KPEK-F KPAR until 79; KKJY-F until 94; Soft AC or EZ untit 94; KHTZ
until 96; Oldies until 96; AOR untit 98

KABG-F KRBL until 84; AOR until 97; KTMN until 87

KNKT-F KUCU untit 95

KXKS KXKS untit 95; KZKS unlit 96

KIOT-F Began Classic Hits in 98

KQEQ KEQO until 94; CHR until 80; KHTL until 00; Talk until ---

KBQI-F KFMG and AOR until 91; KAMX and AC untif 94; KTEG uniil
00; AOR until 00

KZKL KZIA until 88; KNUS untit 89; Tatk untit 89

KRST-F AOR uniit 80

KAMX Hispanic untit 79

KAJZ-F KIVA and CHR unti{ 91; KZRQ untif 00; AOR untit 94; CHR until
96, KRZN until 99; KCHQ until 02

KRZY-F Country until ---; Sports uniit 96

KBZU-F KHFM and Classicat until 00

KVVF-F KZKL until 00; Oldies until 02; KQEO-F untit 02

KTZO-F KIDI-F until 92; Hispanic until 93; KASY until 96; Country unti!
01; KTBL until 01

KTEG-F KEXT until 00

KJFA-F KRZN and Jazz untit 96 KEZF and Soft AC until 97; KRQS and
AOR until -

AC
OLDIES

N

e
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14
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ALBUQUERQUE
MAJOR STATION TRANSACTIONS: 1970 to 2003

1973
1973
1974
1976
1977
1978
1978
1978
1980
1983
1985
1985
1985
1986
1986
1987
1987
1987
1987
1987
1988
1988
1988
1988
1989

KDEF,KRKE-F

KMGA-F

KXKS, KKJY-F

KAMX, KFMG-F

KQEO

KRKE, KRKE-F
KKJY-F

KKJY-F

KQEO

KAMX/KFMG-F

KRKE AF

KOB AF

KKJY-F

KRZY/KRST-F

KKOB AF

KIVA-F

KHFM-F

KZIAIKZKL-F

KZSS, KZRR-F
KNMQ-F

KRZY, KRST-F
KLSK-F

KKOB AF
KQEO/KMGA-F
KQEQ/KMGA-F

KZKL AF

KOLT-F

KDEF, KMYI-F
KRBL-F

KZKL AF
KZRQ/KIVA-F
KBOM-F

KDEF, KUCU-F

KZKL AIF

KOLT-F

KZRR AJF and KLSK-F
KKOB AF

KQEO, KMGA-F
KKJY-F

KZSS, KZRR-F, KLSK-F
KRSY, KRST-F

KIOT-F

KOLT-F

KASY-F

KHFM AJF

KDZZ, KHTZ-F, KTEG-F
KIVA, KRLL, KZKL-F, KZRQ-F
KRZY, KRST-F
KRZY-F

KZSS, KZRR-F, KLSK-F
KRZY A/F

KRZN-F (101.3)

KARS, KKIM, KLVO-F, KYLZ-F
Trumper Statlons
KRZY AIF

KHTL

Citadel Statlons

KIVA (1600)

KKRG-F, KIOT-F, KOSZ-F, KKSS-F, KRQS-F

KALY (Los Ranchos)
KXKS

From Doubelday to Media Horizons
Sold to Gaylord

From Media Horizons to Gaylord
Bought by Sunbett

From Sun World to Broadcast Assoc.
Sold by Korngold

From Swanscn to Sunbelt

From Gaylord to Peoria Journal Star
From Broadcast Assoc. to Dunn
Sold by Dunn

From Sunbelt to Penn

Sold to Coastal

Sold to Compass

From Hubbard to Prce Comm.

Sold to Wagon Train
From Price to Fairfield
{Santa Fe) Sold by Constant

Sold to Anchor

(Santa Fe) Soid to Sun Media

From Wagon Train to Commonweallh
(Santa Fe)

From Fairmont to Fritzinger

From Penn to Unistar

From Unistar to Spacecom

(Santa Fe}
(Armijo)
(Los Alamos)

From Daytona to Carl Como

{Los Alamos)

Sold to lvan Braiker

Sold by John Funkhouser

(Santa Fe) Sold to Commonwealth
Merged

From Fairmount to Citadel

From Spacecom to Citadet

Sold to KAMX owner

(60%) Sold to River City

From Commonwealth to Crescent
(Los Lunas) Sold to Simmons
(Santa Fe) Sold to Crescent

Sold to Citadet

Sold to Citadel

From Bengal to Trumper

From Territorial to Simmons (80%)
From Crescent to Citadet

From Crescent to Citadel

From River City to Trumper

From Citade! to EXCL

Sold to Simmons

From Guardian to American General
Sold to Clear Channet

From EXCL to Entravision

Sold by Citade!

Sold to Forstmann., Little

Sold by Simmons

From Simmons to Univision

Sold to Mortenson

720,000
150,000
150,000
425,000
585,000
415,000

1,000,000
5,000,000
N/A
3,200,000
2,400,000 (E)
2,125,000
3,150,000
16,500,000
3,300,000
5,200,000
N/A
1,900,000
850,000
1,870,000
4,400,000
2,300,000
8,100,000
2,000,000
20,000,000 (Canceled)
1,500,000 (E)
1,500,000
1,300,000
1.000.000
400,000
800,000
540,000
300,000
560,000
1,000,000
600,000
1,200,000
4,600,000
9,000,000
1,500,000
1,750,000
3,000,000
15,500,000
1,600,000
1,400,000
5,000,000
5,700,000
7,400,000
5,000,000
20,000,000
3,000,000
8,000,000
3,000,000
850,000
5.500.000
55,500,000
for KSVA (610)
500,000
22,500,000
650,000
775,000



ALBUQUERQUE

HIGHEST BILLING STATIONS HIGHEST BILLING RADII ENTITIES
1984 1985 1986 1987 1988 1988
1 KOB 23 KOB 29 KKOB 32 KKOB 34 KKOB 37 KKOB 34 1994 1995 1996
2 KOB-F 20 KOB-F 26 KKOB-F 2.8 KKOB-F 34 KKOB-F 35 KKOB-F 33 1 Citadel $ 8.0 (33.3) 1 Citadel $ 9.3 (34.4) 1 Citadel $ 17.1 (55.5)
3 KRST-F 1.4 KNMQ-F 1.5 KRST AF 1.8 KRSTAF 19 KRST AF 29 KRST AF 31 2 Commonweaith 53 (22.1) 2 Crescent 52 (19.3) 2 Trumper 53 (17.2)
4 KFMG-F 1.1 KRST-F 1.4 KMNQ-F 15 KNMQ-F 1.4 KZRR AF 19 KZRR AF 23 3 River City 3.9 (16.3) 3 River City 2.8 (10.3) 3 Simmons 4.2 (13.5)
5 KZZX-F 0.9 KFMG-F 0.9 KFMG-F 1.1 KZRRAF 1.3 KFMG-F 1.2 KFMG-F 1.0 4 Territorial 23 (9.6) 4 Territorlal 26 (95) 4 Sungroup 20 (6.5)
6 KKJY-F 0.8 KKJY-F 0.9 KKJY-F 09 KFMG-F 1.2 QEO/MGA 1.1 QEO/MGA 0.9 5 KTEG, KHTZ 1.7 (6.3)
7 QEO/MGA 08 KKJY-F 09 KKSS-F 08 KKJY-F 0.7
B KRKE AF 0.7 KKJY-F 0.7 KKSS-F 0.7
9 KLSK-F 0.6 1997 1998 1999
10 KNMQ-F 0.5 1 Citadel $ 17.2 (49.7) 1 Citadel $ 20.2 (53.6) 1 Citadel 5 19.8 (52.9)
2 Trumper 6.9 (20.0) 2 Trumper 8.0 (21.3) 2 Clear Channel 8.5 (22.8)
1990 1991 1992 1993 1994 1995 3 Simmons 4.5 (15.3) 3 Simmons 5.1 (13.4) 3 Simmons 46 (12.3)
1 KKOB 34 KRST AF 3.2 KRST AF a5 KRSTAF 39 KRST-F 4.5 KRST-F 4.8 4 Amer. General 1.9 (5.3) 4 Amer. General 23 (6.0) 4 Amer. General 3.2 (8.4)
2 KRST-F 33 KKOB 3.0 KOB-F 23 KKOB 28 KKOB 35 KKOB 4.1 5 Sunburst 1.7 (5.0)
3 KKOB-F 30 KKOB-F 25 KZRR AF 2.0 KKOB-F 24 KKOB-F 238 KKOB-F kA
4 KZRR AF 21 KZRR AF 1.9 KKSS-F 1.9 KZRR AF 2.1 KZRR-F 2.6 KZRR-F 22 2000 2001 2002
5 KKSS-F 1.2 KKSS-F 1.1 KLSK-F 1.4 KZKL AF 1.2 KMGA-F 1.5 KMGA-F 21 1 Citadel $ 21.1 (50.2) 1 Citade! $ 170 (41.5) 1 Citade! $ 171
6 KZKL-F 0.9 KLSK-F 1.0 KZKL-F 1.1 KKSS-F 1.1 KLSK-F 1.3 KKSS-F 17 2 Clear Channel 10.0 (23.8) 2 Clear Channet 13.0 (31.6} 2 Clear Channe! 10.8
7 QEO/MGA-F 0.7 KZKL-F 1.0 KKJY-F 1.0 KLSK-F 0.9 KZKL-F 1.3 KZKL-F 1.6 3 Simmons 56 (13.3) 3 Simmons 5.7 (13.9) 3 Amer. General 5.9
8 KKJY-F 06 KKJY-F 0.6 KOLT-F 0.7 KMGA-F 0.8 KKSS-F 1.2 KTEG-F 1.1 4 Amer. General 4.1 (9.8} 4 Amer. General 4.2 (10.2) 4 Univision 5.2
9 KFMG-F 0.5 KHFM-F 0.5 KHFM-F 0.8 KHFM-F 0.9 KHTZ-F 1.0 5 Entravision 1.3
10 KLSK-F 0.5 QEO/MGA-F 0.4 KASY-F 0.8 KHFM-F 1.0
1" 2003
1 Citadel s 176 All 2002 and 2003 financial data is provided by BIA Financial.
1996 1997 1998 1999 2000 2001 2 Clear Channel 104
1 KRST-F 5.0 KRST-F 56 KRST-F 6.3 KRST-F 55 KRST-F 6.2 KKOB 6.1 3 Amer. General 6.7
2 KKOB 4.5 KKOB 4.3 KKOB 53 KKOB 53 KKOB 58 KZRR-F 44 4 Univision 5.5
3 KKOB-F 3.2 KKOB-F 3.2 KZRR-F 3.0 KPEK-F 33 KZRR-F 37 KPEK-F 36 5 Entravision 1.3
4 KMGA-F 24 KZRR-F 26 KKOB-F 29 KZRR-F 31 KPEK-F 35 KRST-F 34
5 KZRR-F 2.3 KMGA-F 2.2 KPEK-F 26 KKOB-F 29 KKOB-F 29 KMGA-F 26
6 KKSS-F 2.0 KPEK-F 1.7 KMGA-F 20 KMGA-F 20 KMGA-F 25 KBQI-F 25
7 KZKL-F 19 KKSS-F 1.7 KIOT-F 1.7 KIOT-F 1.8 KIOT-F 25 KKOB-F 24
8 KIOT-F 15 KIOT-F 1.7 KKSS-F 1.6 KTBL-F 1.6 KTEG-F 1.7 KIOT-F 23
9 KTEG-F 1.3 KZKL-F 14 KTBL-F 16 KHFM-F 1.6 KHFM-F 1.7 KKSS-F 1.2
10 KHFM-F 1.1 KTEG-F 13 KHFM-F 1.5 KTEG-F 1.2 KTBL-F 1.4 KHFM-F 1.1
1" KTBL-F 1.3 KTEG-F 1.1 KKSS-F 1.2 KLVO-F 14 KLVO-F 1.1
12 KHFM 1.2 KLSK-F 1.1 KLVO-F 1.1 KKSS-F 1.1 KTEG-F 1.0
13 KLSK-F 11 KZKL-F 1.1
2002 2003 DUNCAN'S COMMENTS:
1 KKOB 6.0 KKOB 6.3 Atbuquerque is most likely the most difficult radio market in the Wesl. Radio
2 KZRR-F 4.2 KZRR-F 4.0 revenues have not kept up with retail sates and population growth. There has
3 KMGA-F 33 KMGA-F 3 been a very high rate of ownership change. Finally, so it seems, every Santa
4 KRST-F 26 KRST-F 3.0 Fe and Los Alamos stalion has tried to move in and become an Albuquerque
5 KKOB-F 25 KABG-F 25 slation. Ten viable FM’s were added during the 1990's.
6 KPEK-F 25 KPEK-F 23
7 KABG-F 18 KKOB-F 19 KKOB (KOB until 87} is the station which | find most admirable. In the early 80s
8 KKSS-F 1.5 KIOT-F 1.9 it appeared the KKOB was going to do lhe fade that so many other MOR/Full
9 KLVO-F 1.5 KLVO-F 1.6 Service stations did. However, it regained its footing and has been a steady
10 KABQ A/F 1.5 KABQ A/F 1.5 ratings and revenua parformer.
11 KAJZ-F 1.3 KAJZ-F 14
12 KBAC-F 1.2 Note also the rise and fall of KRST-F in 12+ share.




ALLENTOWN-BETHLEHEM
12+ METRO SHARE

15 18 11 718 19 B0 81 82 83 84 B85 8 87 88 89 S0 91 92 93 94 95 96 97 98 99 00 o1 p2 03
WCTO-F 7.3 11.0 106 9.5 8.5 9.7 127 116 96 106 91 105 10.3 114 13.1 12.9 99 11.0 120 9.7 10.7 9.0 93 11.2 1141 10,5 104 10.3 11.2 WCTO-F, 96.1 (C)
WZZ0O-F - - - - 10.5 8.3 9.8 96 10.7 103 119 109 117 109 10.3 11.7 105 107 109 114 9.8 9.8 8.2 8.7 9.9 9.0 94 9.0 8.0 WZZ0-F, 95.1 (AOR)
WAEB-F 7.0 1.9 4.2 129 9.9 9.9 9.2 10.7 10.1 7.9 6.2 5.2 7.3 9.5 9.6 8.6 8.5 9.8 103 121 120 124 132 120 127 124 112 101 103 WAEB-F, 104.1 (CHR)
WODE-F 6.2 11.7 10.7 8.2 10.1 11.5 8.9 8.9 6.6 9.0 9.8 9.4 8.7 7.0 7.3 6.8 8.0 8.0 7.7 7.5 7.4 9.2 10.2 9.2 8.4 96 100 112 110 WODE-F, 99.9 (CH)
WAEB 9.1 7.9 8.0 126 8.2 9.5 7.9 7.6 6.7 5.5 5.6 5.7 6.1 5.8 4.9 39 5.0 4.8 5.1 5.8 4.9 5.1 4.5 4.3 4.2 4.4 4.1 4.3 4.1 WAEB, 790 (T/S)
WLEV-F 5.2 5.7 7.7 5.3 44 9.3 8.3 7.7 138 141 13.2 136 146 14.3 135 16.2 138 126 1041 10.2 8.8 8.8 8.2 9.2 8.8 9.0 8.3 8.0 8.4 WLEV-F, 100.7 (SAC)
WEST 4.8 8.5 5.9 4.6 6.5 5.0 3.4 5.6 7.2 5.1 5.2 4.1 4.5 3.4 4.2 3.7 2.7 3.2 2.5 2.2 22 1.8 1.8 1.7 1.9 19 1.8 2.6 2.4 WEST, 1400 (ST)
WEEX 7.2 5.1 7.0 43 3.7 3.9 2.8 3.3 2.2 1.6 2.8 1.5 0.9 09 0.7 1.3 1.0 - 0.6 0.4 0.3 0.8 - - - - 0.3 0.4 0.5 WEEX, 1230 (S)
WTKZ 8.2 6.2 8.6 7.3 4.4 3.3 28 56 4.9 6.1 55 5.0 4.7 3.9 3.0 1.2 1.9 3.0 3.2 1.1 0.3 - - 0.7 0.5 0.8 0.9 1.2 1.1 WTKZ, 1320 (SP)
WKAP 44 2.8 3.2 1.6 1.9 15 3.6 4.7 3.6 3.5 3.0 2.6 3.3 3.3 2.8 4.0 4.1 2.3 2.6 24 39 4.0 4.3 4.1 5.2 5.6 4.7 3.1 4.0 WKAP, 1470 (O)
WHOL 3.9 4.8 4.0 - 1.2 1.6 0.6 0.5 0.3 0.4 0.6 - - - - 0.3 0.3 0.3 - 0.4 - - - - - - - - - WHOL, 1600 (REL)

12+ CUME RATINGS

L] 80 81 82 B3 B4 85 86 B7 88 89 80 91 82 93 94 95 96 97 98 99 2000 p1 02 03
WCTO-F 19.0 225 281 281 283 264 216 234 231 234 296 23.7 246 257 237 200 218 230 194 216 215 18.0 184 200 184
WZZO-F 16.5 172 218 218 238 260 267 247 224 233 229 218 239 236 226 240 228 209 203 194 184 195 193 19.1 181
WAEB-F 171 165 18.7 191 192 144 136 143 154 210 26.7 248 218 278 313 288 290 317 300 275 324 291 272 241 248
WODE-F 18.1 234 183 205 137 181 238 244 251 231 242 212 196 225 216 191 236 204 241 208 220 205 254 266 23.0
WAEB 271 276 260 223 202 189 159 159 139 119 141 11.7 118 148 150 132 147 122 118 138 121 11.2 108 104 9.3
WLEV-F 9.2 145 153 151 225 215 198 197 238 224 203 221 223 202 169 194 169 183 174 190 195 18.0 194 153 182
WEST 12.3 - . 80 66 87 8O 75 53 56 82 6.5 3.8 6.0 5.6 4.2 47 48 3.6 3.4 3.7 3.0 49 4.2 4.2
WEEX 12.6 - - 10.4 . . 57 55 32 34 82 3.4 3.6 . 1.5 14 12 18 - - . - 1.3 23 23
WTKZ 15.7 108 111 130 136 113 115 92 90 68 7.0 3.3 79 75 8.8 3.5 2.2 . - 1.9 1.6 1.5 1.1 0.6 1.5
WKAP - . 131 147 117 101 8.1 49 67 72 74 9.6 7.8 5.1 6.0 6.6 73 6.8 6.3 8.1 8.2 7.4 6.5 6.3 75

WHOL 5 5 5 5 5 08 20 - 5 . . 13 15 22 - 11 - e e 5 5 e 5 5 5



1976
1977
1978
1979

1980
1981
1982
1983
1984
1985
1986
1987
1988
1989

1990
1991
1992
1993
1994
1995
1996
1997
1998
1999

2000
2001
2002
2003

Market
Revenue

44
47
5.4
6.2

7.1

8.7
10.1
11.5
131
14.2
15.0
17.8
15.0
15.8

16.5
16.5
16.9
17.5
18.7
19.9
211
229
24.7
26.6

28.3
27.3
26.9
28.8

Revenue
Change

6.8
148
14.8

14.5
22.5
16.1
13.9
13.8
8.4
5.6
18.7
-15.7
5.3

44
2.4

7.0
6.4
6.1
8.1
8.0
71

6.4
-3.5
-1.4

6.6

Population

WAEB
WEEX
WEST
WKAP

WHOL

642
647
.651
655
.657
.660
.665
674
.684

.692
701
.705
618
.623
815
.616
.614
615
.620

620
641
643
.645

790
1230
1400
1470
1320
1600

Revenue
Per Capita

13.55
15.61
17.67
20.05
21.52
19.24
20.76
22.26
23.09

24.01
23.64
23.97
28.30
30.00
32.36
34.25
37.13
40.16
42.90

45.65
42.59
41.84
4465

Retail
Sales

2.9
3.0
33
3.6
3.8
4.2
4.3
4.6
4.8

7.3
7.6
7.8
8.0

3.6KW/1.5KW (DA-2)
0.8BKW/1KW (DA-D)

KW
5KW (DA-N)

0.8KWI/0.2KW (DA-N}

500W/56W (DA-1)

NOTE:

ALLENTOWN-BETHLEHEM

Revenue
Rev. as % Per

Retail Sales Share Point
.0032 .136
.0032 .162
.0031 191
.0030 .181
0032 .190
.0030 .201
.0031 221
.0030 227
.0030 .262
.0032 274
.0033 .257
.0034 .268
0040 .316
0040 324
0042 .353
.0044 .368
.0046 401
0039 434
.0036 .428
.0034 428
.0036 456

Highest
Billing
Stations
WLEV-F 1.9
WLEV-F 2.0
WLEV-F 24
WLEV-F 2.5
WLEV-F 3.5
WLEV-F 3.6
WLEV-F 4.2
WLEV-F 4.0
WLEV-F 39
WLEV-F 4.0
WLEV-F 43
WLEV-F 4.2
WLEV-F 4.4
WAEB-F 5.4
WAEB-F 5.7
WAEB-F 6.0
WAEB-F 6.6
WAEB-F 6.8
WAEB-F 51
WODE-F 6.0

MAJOR STATIONS - JANUARY 2004

Talk/Sports  Clear Channel

Sports Nassau
Standards

Oldies Clear Channel
Hispanic Mega

Hispanic/Religion

Metro County change

in 1993

WAEB-F
WCTO-F
WLEV-F
WODE-F
WZZO-F

104.1
96.1
100.7
999
95.1

50KW@500
50KW@500
1MKW@1073
50KW@450
30KW@631

Average
Person

hare

Rating{APR) EMS

16.7
18.5
171
17.7

16.9
18.4
17.7
18.1
18.1
17.6
18.5
17.4
17.5
18.9

17.5
17.9
17.6
18.2
18.1
17.7
17.2
16.1
17.5
16.1

16.6
16.3
15.1
14.4

%

CHR
Country
Soft AC
Classic Hits
AOR

42.5
45.2
50.4
52.5

59.8
65.5
65.1
69.0
67.7
67.1
706
733
724
78.2

76.7
73.9
784
75.3
76.0
78.9
819
79.8
80.6
80.5

78.5
79.2
79.2
77.5

Total

Stations

0/° -
23
22
18

23
35
32
33
N
35
36
33
32
28

31
39
36
40
45
41
a7
46
43
42

38
34
42
36

Clear Channel
Citadel
Citadel
Nassau
Ctear Channel

Viable

Stations

10
10
10
10
10

NN
oo woom

.
@ wn

)
3]

Unlisted
Station
Listening

104
116

114
12.9
14.2

9.0
1341
10.5
114

11.6
129

14.7
13.4
154
16.9

1976
1977
1978
1979

1980
1981
1982
1983
1984
1985
1986
1987
1988
1989

1990
1991
1992
1993
1994
1995
1996
1997
1998
1989

2000
2001
2002
2003



FORMAT SHARES (%)

T o8 B2 84 871 9
CHR/AOR 51 39 41 CHR 9 20 20
AORI/CL 16 17 19
MOR/AC 11 8 17 MORI/FS 6 4 2
AC/OLD 22 19 22
COUNTRY 6 15 1 1 5 7
BTFL/EZISAC 28 24 20 17 19 17
SOFT AC
NEWS/TALK 5 7 4 4 5 5
SPORTS
BLACK/URBAN 1 1 ..
SMOOTH JAZZ
STANDARDS .- 5 6 14 9 6
HISPANIC
RELIG/GOSPEL . 1 1 1 1 -
CLASSICAL
STATION NOTES
(Major call letter and format changes)
WODE-F WwQQQ until 89; WHXT until 91; CHR until 91
WAEB-F WXKW until about 79; EZ until 77
WAEB CHR to AC in 82; AC until 90
WHOL Country until 83
WKAP CHR until about 79; WSAN and MOR until 84; WXKW and
Counlry untit 95
WCTO-F CHR to AC in 84; WLEV until 97; AC unlil 97
WEST MOR until 79
WEEX CHR until 79; Country until 87; Talk until 89; WEEX until 91;
WODE uniit 92; WIP1 until 96; Sports until 96; Country until
about 01
WTKZ WKAP until 94; CHR to AC about 79 or so; AC to Standards in

82; Standards until 94; Talk until 96; Sports until 00

WLEV-F WFMZ until 97; EZ or Soft AC untit 97

92
15
18

OLDIES

ALLENTOWN-BETHLEHEM
MAJOR STATION TRANSACTIONS: 1970 to 2003

2000
17
15

See Talk

1973 WEST/WLEV-F
1981 WXKW

1982 WAEB,WAEB-F
1982 WKAP

1983 WHOL

1984 WEEX, WQQQ-F

1985 WHOL

1986 WEST, WLEV-F
1988 WKAP

1988 WEST, WLEV-F
1989 WEEX/WQQQ-F
1993 WZZO-F

1994 WIPI, WODE-F
1995 WFMZ-F
1995 WIPI, WODE-F

1996 WAEB A/F, WZZO-F

1997 WEST
1997 WLEV-F

1997 WEEX

1997 WODE-F

1997 WFMZ-F

1997 WEST

1997 WKAP

1997 WEEX, WODE-F

1998 WRNJ-F

1999 WTKZ

2000 WEEX, WODE-F
2001

2003 WHOL

2004 WTKZ

Sold to Sound Communications

From Rust to CRB
Sold by Gulf

Sold to Northeast

From Sound to Eastern

Sold lo Holt

Sold by Eastern

From Wilkes-Schwartz to Roth
From Holt to CRB (Commodore)

From Roth to Wheeling-Pittsburgh
Sold to Telemedia

From Wheeling-Pittsburgh to Patlerson
From Commodore to Capstar

From Telemedia to Citadel

From Telernedia to Citadel

From Patlerson to Capstar
From Patterson to Capslar
From Dean lo Citadel

From Citade! to Dean

Sold to Capslar

From Capstar to Clear Channel

Sold to Big City

From Holt to Mega

CCU divestiture to Nassau

All Citade! stations sold to Forstmann, Little

760.000
1,500,000
5,500,000

650,000
450,000
3,000,000

500,000
5,700,000
1,100,000

N/A
10,100,000
9,400,000

10,600,000

9,500,000 (canceled)
11,400,000
600,000
19,500,000

600,000
20,000,000
23,000,000

600,000

2,100,000
24,000,000

6,400,000
1,250,000
30,000,000
940,000
500,000



ALLENTOWN - BETHLEHEM

HIGHEST BILLING STATIONS HIGHEST BILLING RADIO ENTITIES
1984 1985 1986 1987 1988 1989
1 WLEV-F 1.9 WLEV-F 2.0 WLEV-F 24 WLEV-F 2.5 WLEV-F a5 WLEV-F 3.6 1994 1995 1996
2 WZZO-F 1.5 WAEB AF 1.6 WAEB AF 1.8 wQQQ-F 2.1 WZZO-F 2.5 WZZO-F 2.6 1 CRB 3 7.5 (40.1) 1 Commodore § 9.4 (47.2) 1 Capstar $ 10.1 (47.9)
3 WXKW-F 1.5 WZZO-F 1.5 WZZO-F 1.7 WZZO0-F 1.9 waQaQaQ-F 2.2 WAEB-F 2.0 2 Telemedia 4.7 (25.1) 2 Telemedia 4.5 (22.4) 2 Telemedia 4.6 (21.6)
4 WFMZ-F 1.4 WFMZ-F 1.4 WFMZ-F 1.5 WAEB AF 1.9 WAEB-F 1.6 WFMZ-F 1.9 3 Roth 3.4 (17.9) 3 Patterson 3.7 (18.3) 3 Patterson 3.9 (18.5)
5 wQQQ-F 1.2 waQQaQ-F 1.3 wQQaQ-F 1.4 WFMZ-F 1.4 WFMZ-F 1.6 WHXT-F 1.8 4 Dean 2.0 (10.0) 4 Dean 2.1 (10.0)
6 WEST 0.8 WAEB-F 0.9 WAEB-F 1.0
7 WEST 0.6
8
9 1997 1998 1998
10 1 Capstar $ 11.7 (51.1) 1 Capstar $ 12.2 (49.5) 1 Clear Channel $ 13.0 (48.8)
2 Citade! 6.4 (27.9) 2 Citadet 7.8 (31.6) 2 Citadel 8.6 (32.3)
1990 1991 1992 1993 1994 1995 3 Clear Channe! 4.1 (17.7) 3 Clear Channe! 4.3 (17.4) 3 Nassau 4.5 (16.9)
1 WLEV-F 4.2 WLEV-F 4.0 WLEV-F 39 WLEV-F 4.0 WLEV-F 4.3 WLEV-F 4.2
2 WZZO-F 3.0 WZZO-F 29 WZZO-F 2.8 WZZO-F 3.0 KZZO-F 3.6 WZZO-F 4.0
3 WFMZ-F 2.1 WFMZ-F 2.5 WODE AF 2.4 WODE AF 3.0 WODE-F 3.2 WAEB-F as
4 WAEB-F 2.0 WAEB-F 1.9 WFMZ-F 2.3 WAEB-F 2.1 WAEB-F 2.4 WODE-F 34 2000 2001 2002
5 WHXT-F 1.6 WODE AF 1.5 WAEB-F 2.0 WFMZ-F 1.6 WFMZ-F 1.9 WFMZ-F 2.0 1 Clear Channel $ 14.3 (49.9) 1 Clear Channel $ 14.7 (53.9) 1 Clear Channel $ 12.1
6 WXKW 0.8 WAEB-F 1.0 WEAB 11 WAEB-F 14 WAEB 1.5 WAEB 1.6 2 Citade! 9.4 (32.8) 2 Citadel 8.7 (31.9) 2 Citadel 7.3
7 WAEB 0.8 WXKW 0.8 WXKW 0.8 WXKW 0.7 3 Nassau 4.4 (15.3) 3 Nassau 4.6 (16.9) 3 Nassau 5.6
8 WEST 0.4 WEST 0.4 WEST 0.4 WEST 0.4
9 WEEX 0.3 WKAP 0.3
10 WKAP 0.3
1 2003
1 Clear Channel § 11.9 All 2002 and 2003 financial data is provided by
1996 1997 1998 19939 2000 2001 2 Citade! 8.2 BIA Financial.
1 WLEV-F 4.4 WAEB-F 5.4 WAEB-F 5.7 WAEB-F 6.0 WAEB-F 6.6 WAEB-F 6.8 3 Nassau 6.8
2 WAEB-F 4.2 WLEV-F 4.4 WLEV-F 4.6 WZZO-F 4.7 WZZO-F 54 WZZO-F 5.5 4
3 WZZO-F 4.1 WZZO-F 4.3 WZZO-F 44 WLEV-F 4.6 WLEV-F 5.2 WODE-F 4.5 5
4 WODE-F 3.8 WODE-F 4.0 WODE-F 4.3 WODE-F 4.5 WODE-F 4.3 WLEV-F 4.4
5 WFMZ-F 21 WCTO-F 20 WCTO-F 3.2 WCTO-F 4.0 WCTO-F 4.2 WCTO-F 4.3
6 WAEB 1.8 WAEB 1.7 WAEB 1.8 WAEB 1.9 WAEB 1.8 WAEB 1.9
7
8
9
10
1
2002 2003 DUNCAN'S COMMENTS:
1 WAEB-F 5.1 WODE-F 6.0 Another market in which slow economic growth is mitigated by the relatively few
2 WODE-F 5.0 WAEB-F 5.1 local stations. The number of viable stations has actually declined in the iast
3 WZZO-F 48 W2ZO-F 4.7 twenty years. There are only five Class B FM's and that number has stayed the
4 WCTO-F KN:} WCTO-F 45 same since the 70's. Anyone who owned one of those FM's certainly felt that
5 WLEV-F a5 WLEV-F 37 Allentown-Bethlehem was a wonderful radio market.
6 WAEB 1.8 WAEB 1.7
7 | can not make a choice as lo the station | most admire. WLEV-F was clelarly the
8 leader in the market until the late 90's when WAEB took over.
9
10

1



WFBG
WFGY-F
WVAM
WRTA
WPRR-F

WKMC
WMAJ-F
wBXQ FiIF
WALY-F
WGMR-F

5
16.1
12.8
21.1
206

13.3

16
17.5

7.9
215
22.0

10.7

71
16.0 18.7

98 151
20.2 12.0
178 1841
13.5 145

74 84

WFBG
WFGY-F
WVAM
WRTA
WPRR-F

WKMC
WMAJ-F
WBXQ FIF
WALY-F
WGMR-F

79
222
18.6
204
10.8

9.6

6.0
24

79
496
31.0
arg
339
25.1

121

80
27.0
8.8
17.0
14.5
8.8

7.5
5.0

80
50.3
239
296
356
20.3

11.2

81
307
12.3
16.0
14.1

7.4

4.3
3.1

81
50.3
236
29.8
326
22.2

10.6

82
27.3
139
13.9
124

7.2

3.6
31
3.6

82
54.6
29.8
26.8
325
21.3

10.7
9.3
8.5

83
250
106
18.9
106

8.9

7.8
2.8
3.3

83
53.5
20.5
31.1
30.0
24.3

14.2
8.3
10.7

84
236
14.9
118

9.2
10.8

7.7
4.6
5.1

84
519
27.6
25.0
28.6
26.1

9.2
12.5
10.7

85
26.3
15.6
145
8.9
8.9

3.9
7.8
2.2

85
482
27.7
26.2
23.6
21.7

1.2
21.5
9.7

86
18.4
17.7
12.1
10.3
109

4.0
1.5
3.4

86
42.6
26.6
25.1
20,0
19.9

8.5
21.3
9.8

87
17.5
16.4
8.2
9.4
181

34

1.2
7.6

87
ary
253
16.3
17.3
328

8.9
18.1
8.4
18.0

88
12,5
15.9
18.2

5.7
125

4.1
6.8
4.0
114

88
306
237
25.9
14.9
324

9.2
17.6
16.1
27.2

ALTOONA

12+ METRO SHARE

89
7.4
12.8
10.6
59
14.9

4.3
6.9
1.1
8.6

80
8.4
11.0
9.4
5.2
14.1

7.3
9.4
8.4
6.3

91
5.1
13.1
12.6
76
15.2

5.1
10.6
6.6
9.1

92
5.9
18.9
8.2
6.6
12.2

5.6
8.2
6.6
7.7
0.5

12+ CUME RATINGS

89
25.7
24.5
22.5
16.5
316

10.9
17.6

8.4
20.7

80
255
239
223
18.7
313

12.5
20.7
13.0
19.3

91
20.6
26.1
21.2
19.2
317

111
20.4
12.3
17.8

92
15.2
336
20.5
197
287

9.2
21.5
13.0
19.4

2.3

93
18
246
5.8
11.1
123

4.1
123
1.2
8.8

93
11.3
35.6
14.3
20.4
28.3

79
23.5

22.9

94
6.1
249
3.0
8.1
1.2

3.6
9.6
4.1
71
0.5

94
14.4
45.0

9.6
16.9
32.8

8.6
21.9
15.0
20.2

23

95
6.7
26.7
1.1
6.7
12.2

28
9.4
5.0
6.1

95
13.0
38.7

6.0
16.5
29.5

6.8
21.5
13.7
18.8

96
5.7
25.8
17
8.0
103

1.7
11.5
8.6
57
1.1

96
13.0
349

5.7
15.8
27.0

4.3
22.7
14.3
16.0

4.0

o7
6.5
209
2.0
8.4
133

1.1
10.2
7.8
9.1
1.1

o7
17.7
34.1

9.9
19.8
29.2

3.1
18.7
17.3
20.6

5.2

98
9.9
23.2
1.8
75
16

0.6

7.2
8.4
1.8

98
176
7.2

6.8
18.3

30.7

3.7
16.1
16.8
214

7.2

93
7.7
19.8
1.9
7.2
1.6

1.9
6.2
9.7
10.9
22

93
14.0
31.6

7.3
15.4

27.9

4.3
15.4
19.4
20.5

2000
4.9
16.5
1.8
7.6
10.8

2000
13.2
29.5

7.7
16.8
29.4

5.3
20.6
18.3
19.8
10.6

01
5.6
18.9
1.3
76
10.3

1.7
7.7
53
11.8
2.0

01
12,6
30.6

52
14.3
25.2

3.0
17.0
8.9
20.5
9.2

02
6.2
187
2.5
7.2
116

22
6.6
5.9
10.3
3.4

02
15.1
337
10.0
135
25.3

4.5
14.8
11.0
211
104

03
36
19.8
13
9.6
10.0

1.3

74
10.3
3.2

03
11.9
31.8

5.3
17.6

25.0

23
16.2
12.9
22.3

8.4

WFBG, 1290 {ST)
WFGY-F, 98.1 (C)
WVAM, 1430 (S)
WRTA, 1240 (T)
WPRR-F, 100.1 (CHR)

WKMC, 1370 (C)

WMAJ-F, 104.9 (CH)
WBXQ FIF, 94.7 (CL. AOR)
WALY-F, 103.9 (O)
WGMR-F, 101.1 (AOR)



ALTOONA

Revenue Highest Average Unlisted
Market Revenue Revenue Retail Rev. as % Per Billing Person Total Viable Station
Revenue Change Population Per Capita Sales Retail Sales Share Point Stations Rating{APR) FM Share Stations Stations Listening
1976 1.7 .- .- .- .- .- -- .- .- 155 % 16.3 % -- .- .- 1976
1977 1.9 1.8 % .- .- .- .- -- .- .- 14.4 29.0 1 .- .- 1977
1978 24 26.3 .- .- .- .- .- .- .- 15.0 8.4 12 .- .- 1978
1979 22 -8.3 .- .- .- -- .- - .- 15.0 16.8 12 .- .- 1979
1980 28 27.3 -- .- .- -- .- .- -- 14.1 30.7 15 .- .- 1980
1981 3.0 71 136 .- .58 .0052 .- .- .- 14.2 29.9 15 .- .. 1981
1982 3.2 6.7 136 23.52 62 0052 .- .- .- 16.9 36.4 17 .- .- 1982
1983 3.3 3.0 137 24.09 .65 .0051 041 .- .- 15.7 32.5 15 8 .- 1983
1984 34 3.0 .136 24.96 71 .0048 .040 WFBG .85 171 42.2 14 8 -- 1984
1985 36 5.9 .136 26.47 74 .0049 .041 WFBG .90 15.7 415 1" 8 .- 1985
1986 3.8 5.6 .136 27.94 .79 .0048 .045 WFBG 1.1 15.3 50.9 1 8 8.6 1986
1987 4.0 5.3 .134 29.62 .81 .0050 .044 WFBG 1.2 151 56.2 15 8 52 1987
1988 4.2 5.0 .133 31.58 .89 .0047 .048 WFBG 1.0 15.7 57.3 13 75 6.8 1988
1989 44 4.8 133 33.08 97 0045 .059 WPRR-F .90 16.9 64.2 16 75 19.7 1989
1990 4.2 -4.5 .130 31.58 1.0 .0041 .061 WPRR-F 75 17.3 63.2 14 8.5 14.7 1990
1931 4.0 -4.8 .130 30.77 1.0 .0039 .056 WPRR-F .70 18.0 65.3 12 8.5 126 1991
1992 4.1 25 130 31.54 1.0 .0041 .058 WPRR-F .70 18.0 69.5 15 9 14.8 1992
1993 4.4 7.3 A3 33.59 1.2 .0038 .054 .- .- 15.7 721 12 8 16.4 1993
1994 4.7 6.8 AN 35.87 1.2 .0039 .058 WFGY-F 2.5 17.9 73.2 18 9 14.7 1994
1995 4.9 43 132 37.12 1.3 .0038 .063 WFGY-F 26 16.3 79.6 17 7.5 15.5 1995
1996 5.2 6.1 132 39.39 1.4 .0037 063 WFGY-F 2.7 15.7 80.1 19 7.5 10.3 1996
1997 5.5 59 .130 42.31 1.6 .0034 .065 WFGY-F 3.0 15.6 79.9 22 7.5 7.6 1997
1998 5.9 7.3 130 45.38 1.7 .0035 072 WFGY-F 3.2 15.6 78.6 21 7.5 9.9 1998
1999 6.3 6.4 .130 48.83 1.8 .0035 .081 WFGY-F 34 14.9 76.8 16 7.5 12.6 1999
2000 6.8 7.9 129 52.71 1.9 .0036 .088 WFGY-F 34 151 80.0 20 8 12.7 2000
2001 6.9 1.5 129 53.49 2.0 .0035 .088 WFGY-F 3.0 14.1 78.8 22 8 12.4 2001
2002 7.2 4.3 .128 56.25 2.04 .0035 .096 WFGY-F 27 14.9 78.0 19 -- 128 2002
2003 7.0 -2.8 .128 54.68 21 .0030 .087 WFGY-F 28 134 80.2 20 8.5 8.8 2003

** NOTE: WFGY-F revenue includes dollars taken from State College market

MAJOR STATIONS - JANUARY 2004

WFBG 1290 SKW/1KW (DA-N) Standards Forever WALY-F 103.9 0.4KW@919 Oldies Forever
WKMC 1370 SKW/38W (DA-2) Country wBXQ-F 94.7 1KW@794 Classic AOR
WRTA 1240 1KW Talk WFGY-F 98.1 IOKW@941 Country Forever
WVAM 1430 SKW/1KW (DA-N) Sports WGMR-F  101.1 8.5Kw@1170 AOR/Modern

WMAJ-F 104.9 0.7KW@906 Ciassic Hils Forever

WPRR-F  100.1 16KW@403 CHR



CHR/AOR

MOR/AC

COUNTRY
BTYFL/EZ/SAC

NEWS/TALK
SPORTS
BLACK/URBAN
SMOOTH JAZZ

STANDARDS
HISPANIC
RELIG/GOSPEL
CLASSICAL

7
38

23
13

STATION NOTES

(Major call letter and format changes)

WVAM

WPRR-F

WFBG

WKMC

WMAJ-F

WFGY-F

WALY-F

WBXQ-F

WGMR-F

16

28
16

82
45

19
21

Contemp until 80

Country until 79; WVAM-F until 81

CHR
AOR/CL

MORIFS
AC/OLD

B4
30
12

14
17

FORMAT SHARES (%)

87
20
2

19
16

10
17

SOFT AC

CHR evolving to AC in 1980°s; AC to Full Service by 1990

Country until 82; Standards until 02

EZ to AC in 83; WHPA-F until 97: WMXV until 99

WFBG and EZ until 91; Soft AC until 92

AC until about 93

CHR untit about 93

Oldies until about 92; CHR until 97

AC
OLDIES

2000
14
15

See Talk
14
14
20

1

ALTOONA

MAJOR STATION TRAMSACTIONS: 1970 to 2003

1980 WVAM, WPRR-F

1983 WRTA (78%)

1986 WVAM, WPRR-F

1987 WVAM, WPRR-F

1988 WFBG AF

1988 WKMC, WHPA-F (Hollidaysburg)

1988 WVAM, WPRR-F
1990 WFBG AF

1994 WBRX-F (Patton)
1996 WFBG, WFGY-FIF
1997 WBRX-F, WBXQ-F

2002 WHUN/WXM.J-F (1150/95.5)
2003 WVAM/WPRR-F
2003 WRTA

From Gilcom to Empire

From Empire to Keymarket
Sold to WBXQ-F owner
From Logan to Forever

Sold to Forever
Sold to Forever
Sold to Forever

913,000

400,000

875,000
2,100,000
500,000



1980
1 WPRR-F

2 WFBG-F

3 WHPA-F

4 WFBG

5 WVAM

1996
1 WFGY-F

2 WPRR-F

3 WHPA-F

4 WRTA

5 WALY-F

0.95
0.54
0.41
0.33
0.26

0.75

0.59
0.51
0.5

27
08
07
0.5
05

27
0.9
0.9
0.8
0.5

1991
WPPR-F
WFGY-F
WHPA-F
WVAM

1997
WFGY-F
WPRR-F
WMXV-F
WRTA
WALY-F
wBXQ-F

2003

WFGY-F
WALY-F
WPRR-F
WRKY
WBXQ-F
WRTA

0.45
0.44
0.41
0.35

07
06
0.5
0.5

3.0
0.9
0.8
08
05
0.5

28
0.9
0.7
0.6
0.6
0.5

HIGHEST BILLING STATIONS

1986
WFGB
WFBG-F
WVAM
WRTA
WHPA.F
WPRR-F

1992
WPRR-F
WFGY FIF
WHPA-F
WVAM
WALY-F

1998
WFGY.F
WPRR-F
WMXV-F
WALY-F
WRTA
WBXQ FIF

1.1
0.6
0.55
0.45
0.4
0.35

0.7
0.7
0.5
05
0.4

3.2
1.0
0.8
0.6
0.6
0.5

1987
WFBG 1.2
WPRR-F 0.62
WFBG-F 0.6

WRTA 0.5

WHPA.F 0.38

WVAM 0.37
1993

WFGY-F 1.6
WPRR-F 0.7
WHPA-F 0.5
WRTA 0.4
WALY-F 0.4

WFGY-F 33
WPRR-F 11
WALY-F 08
WMAJ-F o8
WBXQF/F 06
WFBG 0.6

1988
WFBG 1.0
WPPR-F 09
WFBG-F 05
WVAM 05
WRTA 04
WALY-F 0.35
WHPA-F 0.3
1994
WFGY-F 25
WPRR-F 0.7
WHPA-F 086
WRTA 0.5
WALY-F 0.5
2000
WFGY-F 34
WPRR-F 1.2
WMAJ-F 09
WALY-F 0.8
wBXQ F/F 0.7
WRTA 0.6
WFBG 0.6

1989
WPRR-F
WFBG
WFBG-F

WVAM

1995
WFGY-F
WPRR-F
WHPA-F
WRTA
WALY-F

2001
WFGY-F
WPRR-F
WALY-F
WMAJ-F
WBXQ FIF
WRTA
WFBG

** NOTE: About 50% of WFGY's revenue is derived
from the State College market.

0.9
0.7

0.54
0.53

3.0
11
0.9
09
0.7
06
0.5

DUNCAN'S COMMENTS:

A small market with much below average radio revenue growth. Altoona has had
one saving grace and thal is thal the number of viable stations has remained
constant since the early 1980's.

WFGY-F has become the dominant station in Alloona aithough a large portion
of its re<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>