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AMERICA'S HIGHMEST BILLING RADIO STATIONS

1. WFAN New York $ 54,000,000 CBS/Infinity 91. WAMR-F Miami 17,500,000
2,  WXRK-F New York 45,600,000 CBS/Infinity 92. WTMX-F Chicago 17,400,000
3. WLTW-F New York 45,400,000 Cchancel lor 93. WPCH-F Atlanta 17,100,000
4. KIIS-F Los Angeles 39,100,000 Jacor Q4.  WASK-F Washington, DC 17,070,000
WINS New York 39,100,000 CBS/Infinity 95. WTOP-AF Washington, DC 16,880,000
6. KRTH-F Los Angeles 37,100,000 cBS/Infinity 96. KKDA-AF Dal las-Fw 16,800,000
7. WCBS-F New York 36,300,000 cBS/Infinity 97. KZLA-F Los Angeles 16,600,000
8. KGO San Francisco 36,000,000 ABC 98. KYGO-F Denver 16,550,000
9. KKBT-F Los Angeles 35,900,000 chancellor 99.  KCMG-F Los Angeles 16,500,000
10.  KYW Philadelphia 35,000,000 CBS/Infinity WDAS-F Philadelphia 16,500,000
11.  KTWv-F Los Angeles 34,500,000 cBS/Infinity 101. KKSF-F San Francisco 16,400,000
12.  KVIL-F Dallas-FW 34,200,000 CBS/infinity KLUV-F Dallas-FW 16,400, 000
13.  WKTU-F New York 34,000,000 chancellor 103. KMJ@-F Houston 16,300,000
14. WCBS New York 33,500,000 cCBS/Infinity 104. KMEL-F San Francisco 16,200,000
15. KOST-F Los Angeles 33,000,000 Cox WMJIX-F Boston 16,200,000
16. WGN Chicago 32,600,000 Tribune 106.  WJIMN-F Boston 16,000,000
17. KFI Los Angeles 32,500,000 Cox WRQX-F Washington, DC 16,000,000
18. KLSX-F/KRLA Los Angeles 32,400,000 CBS/Infinity 108. KLDE-F Houston 15,980,000
19.  KLVE-F Los Angeles 31,400,000 Heftel 109.  WODS-F Boston 15,900,000
20. KROQ-F Los Angeles 30,900,000 cBS/Infinity 110. WBMX-F Boston 15,800,000
21.  WQHT-F New York 30,800,000 Emmis 111.  KBXX-F Kouston 15,750,000
22. B2 Boston 30,000,000 CBS/Infinity 112. WFBG-F Indianapolis 15,670,000
23. WBCN-F Boston 29,200,000 CcBS/Infinity 113. WiP Philadelphia 15,600,000 .
24,  KNBR San Francisco 29,000,000 Susquehanna 114. KFMB San Diego 15,410,000
WRKS-F New York 29,000,000 Emmis 115. WBIG-F Washington, DC 15,300,000
26. KCBS-F Los Angeles 28,900,000 CBS/Infinity WNNX-F Atlanta 15,300,000
27.  WYSP-F Philadelphia 28,800,000 cCBS/Infinity 117, KLOL-F Kouston 15,200,000
28.  KNX Los Angeles 28,200,000 CBS/Infinity 118. KXTA Los Angeles 15,100,000
29. WPLJ-F New York 28,100,000 ABC WKOX-F Chicago 15,100,000
WsB Atlanta 28,100,000 Cox WUBE-F Cincinnati 15,100,000
31. KCBS San Francisco 27,500,000 CBS/Infinity 121. KOKA Pittsburgh 14,500,000
32. KBIG-F Los Angeles 27,200,000 cChancellor KKMX-F Kouston 14,500,000
33. KYSR-F Los Angeles 27,100,000 cChancellor 123. KABC Los Angeles 14,400,000
34. KLOS-F Los Angeles 27,000,000 ABC 124.  WQYK-F Tampa-SP 14,360,000
35. KPWR-F Los Angeles 26,800,000 Emmis 125. KYLD-F San Francisco 14,300,000
36,  WVEE-F Atlanta 26,600,000 cBS/Infinity WGST-AF Atlanta 14,300,000
37. WSKQ-F New York 26,500,000 Spanish 127.  KLAX-F Los Angeles 14,200,000
B. KFuB Los Angeles 25,600,000 CBS/Infinity WFOX-F Atlanta 14,200,000
WLIT-F Chicago 25,600,000 Chancellor WTMJ Milwaukee 14,200,000
40.  KOA Oenver 25,130,000 Jacor 130.  KLLC-F San Francisco 14,100,000
41. WGCI-F Chicago 25,000,000 Chancellor WOVE-F Pittsburgh 14,100,000
42.  WXKS-F Boston 24,300,000 Chancellor WKLS-F Atlanta 14,100,000
43. KIRO Seattle 23,900,000 Entercom 133. WALK-AF Nassau-Suffolk 14,000,000
44, KMOX St. Louis 23,700,000 cBS/Infinity W2GC-F Atlanta 14,000,000
45,  WUSN-F Chicago 23,300,000 cBS/Infinity 135. KMLE-F Phoenix 13,900,000
46.  WJIFK-F Washington, 0C 23,270,000 CBS/Infinity WMGK-F Philadelphia 13,900,000
47.  KODA-F Kouston 23,000,000 chancellor WQSR-F Baltimore 13,900,000
WOR New York 23,000,000 Buckley 138.  XNIX-F Phoenix 13,800,000
49. KORS-F £ Minneapolis-SP 22,800,000 ABC WMMR-F Philadelphia 13,800,000
50. WIMK-F Chicago 22,500,000 cBS/Infinity 140. WWMX-F Baltimore 13,700,000
51.  WPGC-F Washington, DC 22,400,000 cCBS/Infinity 141, KXBSG-AF Seattle 13,600,000
52. WCCO -+ Minneapolis-SP 22,100,000 CBS/Infinity WKGI-F Detroit 13,600,000
53. KILT-F Houston 21,900,000 CBS/Infinity 143. WBLS-F New York 13,500,000
WNIC-F Oetroit 21,900,000 chancellor WKYS-F Washington, DC 13,500,000
55.  KKKS-F Dallas-FW 21,500,000 chancellor 145. WUBT-F Chicago 13,400,000
56. WBBM Chicago 21,400,000 cBS/Infinity J46.. KEEY-F " Minneapolis-SP 13,300,000
WVAZ-F Chicago 21,400,000 chancellor WNEW-F New York 13,300,000
58. KSCA-F Los Angeles 21,000,000 Heftel 148. WFLZ2-F Tampa-SP 13,260,000
WLW Cincinnati 21,000,000 Jacor 149. KIsa-F San Francisco 13,200,000
WNUA-F Chicago 21,000,000 Chancellor 150,  KDMX-F Dallas-Fw 13,100,000
TR Y
61. WALR-F Atlanta 20,900,000 Midwestern WLTE-F = Minneapolis-SP 13,100,000
WXRT-F Chicago 20,900,000 CBS/Infinity WSIX-F Nashville 13,100,000
63. WacD-F New York 20,800,000 Emmis 153.  WRIF-F Detroit 12,900,000
&64. XKBQ-F Houston 20,700,000 chancellor 154,  WMAL Washington, 0C 12,800,000
65. WHTZ-F New York 20,500,000 chancellor WPOW-F Miami 12,800,000
WKKX-F Atlanta 20,500,000 ABC 156.  WHUR-F Washington, DC 12,790,000
67. WSTR-F Atlanta 20,400,000 Jeff-Pilot 157.  WFMS-F Indianapolis 12,610,000
68. KFOG/KFFG-F San Francisco 20,200,000 Susquehanna  158.  KBLX-F $an Francisco 12,600,000
69.  WOMC-F Detroit 20,000,000 CBS/Infinity ™ KOWB-F ., +«™Minneapolis-SP 12,600,000
0. WBAP Dallas-FW 19,900,000 ABC KTAR™ ~ Phoenix 12,600,000
5
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AMERICA'S HIGHEST BILLING RADIO STATIONS (Cont d.}

71.  WBBM-F Chicago 19,800,000 CBS/Infinity 161.  WAXQ-F New York 12,600,000
72. KRLD Dal las-F4 19,700,000 CBS/Infinity 162.  KSON-AF San Diego 12,500,000
73.  HWJR Detroit 19,300,000 ABC WMJI-F Cleveland 12,500,000
7b.  WCKG-F Chicago 19,200,000 CBS/Infinity 164.  WEDR-F Miami 12,400,000

WJLB-F Detroit 19,200,000 Chancellor 165. KFBK Sacramento 12,300,000
76. W Detroit 19,100,000 CBS/Infinity WAAM Miami 12,300,000
77.  WOGL-F Phi ladelphia 19,000,000 CBS/Infinity 167. WLS Chicago 12,100,000
78.  WBEB-F Philadelphia 18,900,000 168.  KYXY-F San Diego 12,090,000
79. KTRH Houston 18,700,000 cChancellor 169. WBT -AF Charlotte 12,060,000

WEE! Boston 18,700,000 Entercom 170.  KSTP-F Minneapolis-SP 12,000,000
81. wMzQ-F Washington, DC 18,670,000 Chancellor KUBE-F Seattle 12,000,000
B2. MWZLX-F Boston 18,600,000 CBS/Infinity KZPS-F Dal las-FW 12,000,000
83. KOIT-AF San Francisco 18,500,000 Bonneville HRFX-F Charlotte 12,000,000
84. KFRC-AF San Francisco 18,400,000 CBS/Infinity WSNY-F Columbus, OH 12,000,000

WMAQ Chicago 18,400,000 CBS/Infinity 175.  WaxXR-F New York 11,900,000
86.  KIOI/KNEW San Francisco 18,300,000 Chancellor 176. KOSI-F Denver 11,890,000

WSB ~F Atlanta 18,300,000 Cox 177.  WLYF-F Miami 11,700,000
88. KSCS-F Dallas-FW 18,250,000 ABC 178.  WZAK-F Cleveland 11,590,000
89. KRBE-F Houston 17,900,000 Susguehanna 179. WEBN-F Cincinnati 11,500,000
90. WABC New York 17,500,000 ABC WNCI-F Columbus, OH 11,500,000

NOTE: Revenue totsls are gross with no trade. Network compensation is included if known. Combinations are broken up and
stations estimated separately. Estimates are based upoenh input from managers in each market, surveys sent to group CEO's and my
own judgements and formulas.
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THE NATION'S HIGHEST BILLING RADIO MARKET PORTFOLIOS

1. €88/Infinity New York $221,800,000 21. Heftel Los Angeles 60,500,000
2. cBS/Infinity Los Angeles 217,600,000 22. Chancellor Philadelphia 59,200,000
3. cBs/Infinity Chicago 154,400,000 23. Susquehanna San Francisco 58,100,000
4. Chancel lor New York 120,800,000 24. Chancellor Phoenix 56,050,000
5. Chancellor Los Angeles 110,800,000 25. Jacor Cincinnati 55,600,000
6. Chancellor Chicago 109,600,000 26. Chancellor Minneapolis-ST. Paul 54,000,000
7. CBS/Infinity Boston 109,500,000 27. Cox Atlanta 53,400,000
8. Chancellor Houston 105,520,000 28. Clear Channel Miami 52,450,000
9. CBS/Infinity Philadelphia 101,000,000 29. Chancellor Dallas-Ft. Worth 49,875,000
10. CBS/Infinity Dallas-FW 96,675,000 30. Greater Media Boston 46,200,000
11. Chancellor San Francisco 81,300,000 31. cBS/Infinity Baltimore $45,900,000
12. Emmis New York 80,600,000 32. ABC New York 45,600,000
13. Chancellor Washington, DC 77,780,000 33. Jacor Atlanta 45,500,000
14. CBS/Infinity San Francisco 75,100,000 34. CBS/Infinity St. Louis 45,400,000
15. Chancellor Detroit 74,600,000 35. cBS/Infinity Atlanta 43,500,000
16. Jacor Denver 69,033,000 36. ABC Los Angeles 43,100,000
17. Entercom Seattle 68,950,000 37. Jacor Tampa-St. Pete 42,975,000
18. cBS/Infinity Detroit 68,850,000 38. Entercom Boston 42,900,000
19. Cox Los Angeles 68,400,000 39. ABC San Francisce 42,700,000
20. cBS/Infinity Washington, DC 64,540,000 40. Clear Channel Houston 41,590,000
MARKET PORTFOLIOS WITH HIGHEST REVENUE SHARES
1. Bleoomington Bloomington IL 86.7% 31. Connoisseur Waterloo-Cedar Falls 49.6%
2. Sconnix/Dudley Davenport-RI 78.5% Capstar Manchester 49.6%
3. Liggett Lansing 7% 33. Connoisseur Flint 49.5%
4. Capstar Asheville 75.6% Capstar Allentown 49.5%
5. Capstar Huntington 75.1% 35. Midcontinent Sioux Falls 49.4%
6. Capstar Wheeling 72.9% Susquehanna York 49.4%
7. Marathon Billings 69.74 37. Capstar Huntsville 49.3%
8. Capstar Roanoke 63.8% Capstar Honolulu 49.3%
9. Capstar Waco 63.1% 39. cBS/Infinity Hartford 49.2%
10. U.S. Broadcasting Macon 61.2% 40. Saga Manchester 49.1%
11. Beasley Fayettevlle NC 60.6% 41. Capstar Lubbock 48.9%
12. Citadel Binghamton 60.3% Cumulus Montgomery 48.9%
13. Capstar Portsmouth 58.9% 43. Jdacor Lexington 48.8%
14. Forever Altoona 58.8% Citadel Charleston, SC 48.8%
15. Varistar Fargo 58.3% 45. Delmarva Wilmington, DE 4B. T4
16. Midwest Green Bay 57.3% 46. Capstar Beaumont 48.4%
17. Federated Fort Wayne 56.6% 47. Capstar Corpus Christi 48.2%
18. Capstar Worcester 54.2% 48. Cox Radio Syracuse 48.1%
19. Citadel Albuquerque 53.6% 49, Jacor Cedar Rapids 48.0%
20. Forever Utica-Rome 53.3% 50. Citadel Saginaw-Bay City 47.6%
21. Connoisseur Youngstown 52.6% 51. Beaverkettle Co. Canten 47.4%
22. McDenald Oxnard-Ventura 51.8% 52. Saga Portland, ME 47.2%
23. Capstar Jacksonvil le 51.4% 53. Cumulus Toledo 47.1%
Citadel Modesto 51.4% So. Minnesota Sioux Falls 47.1%
25. Clear Channel Louisville 51.3% 55. CBS/Infinity Baltimore 47.0%
26. Capstar Pensacola 50.4% 56. Clear Channel Oklahoma City 46.5%
27. Cumulus Columbus, GA 50.3% 57. Citadel Colorado Springs 46.4%
28. Saga Springfield, IL 49.8% 58. Clear Channel Little Rock 46.1%
29. Rubber City Akron 49.7% 59. Capstar Jackson, MS 46.0%
Jacor Cincinnati 49.7% Jacor Bismarck 46.0%
NOTE: 70 BOTH OF THE ABOVE TABLES: The tables include some situations where deals have been announced but not yet
closed. LMA or SMA revenue is not included. Only the markets I cover in this book are included and, of those, only the

markets in which I include individual station estimates are included.
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Akron
Albany-Schenectady-Troy
Albuquerque
Allentown-Bethlehem
Altocna

Amarillo

Anchorage
Appleton-Oshkosh
Asheville

Allanta

Allantic City-Cape May
Augusta, GA

Austin

Bakersfield

Baltimore

Baton Rouge
Beaurnont-Port Arthur
Billings

Bingharmton
Birmingham
Bismarck
Bloomington, IL
Baise

Boston

Bridgeport

Buffalo

Burington, VT
Canton

Cape Cod

Cedar Rapids
Charleston, SC
Charleston, WV
Charlotte
Charlottesville, VA
Chattanooga
Chicago

Cincinnati

Cleveland

Colorado Springs
Columbig, SC
Columbus, GA
Columbus, OH
Corpus Christi
Dallas-Fort Worth
Davenport-R.[-Moline
Dayton

Denver

Des Moines

Detroit

Duluth

El Paso

Erie

Eugene

Evansvilie

Fargo

Fayetteville, NC

Flint

Fort Myers-Naples
Fort Wayne

Fresno
Gainesville-Ocala
Grand Rapids

Green Bay
Greensboro-Winston Salem
Greenville-New Berm, NC
Greenville-Spartanburg
Harrisburg

Hartford

Honolulu

Housten

Huntington, WV
Huntsville
Indianapolis
Jackson, MS
Jacksonville

Johnson City-Kingsport
Johnstown

DUNCAN'S RADIO MARKET GUIDE

ESTIMATED RADID REVEMLUE BY MARKET; 1993, 1898, 2003

1993

13,200,000
21,600,000
18,700,000
17,500,000
4,400,000
5,700,000
11,600,000
10,000,000
5,700,000
125,300,000
12,000,000
11,800,000
31,800,000
13,300,000
63,500,000
16,200,000
7,200,000
4,600,000
7,300,000
27,000,000
3,700,000
5,200,000
9,900,000
128,300,000
21,300,000
31,800,000
7,000,000
8,200,000
5,100,000
8,500,000
12,300,000
8,200,000
40,700,000
4,800,000
13,500,000
266,800,000
64,400,000
62,300,000
11,600,000
17,200,000
7,700,000
50,300,000
8,500,000
160,600,000
10,100,000
23,600,000
80,400,000
15,700,000
137,400,000
4,800,000
14,300,000
6,400,000
8,400,000
11,000,000
7,800,000
9,000,000
10,200,000
15,700,000
12,400,000
22,700,000
9,200,000
24,700,000
8,700,000
25,600,000
9,400,000
22,400,000
16,600,000
37,800,000
20,200,000
143,300,000
6,500,000
10,800,000
50,100,000
12,300,000
26,800,000
10,400,000
5,000,000

www americanradiohistorv com
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1998

19,500,000
33,700,000
37,700,000
24,700,000
5,900,000
8,400,000
14,500,000
14,200,000
8,500,000
256,100,000
16,100,000
15,400,000
62,700,000
17,800,000
103,800,000
24,300,000
12,400,000
8,800,000
9,000,000
41,600,000
5,500,000
7,800,000
18,000,000
247,900,000
32,300,000
49,000,000
9,200,000
11,600,000
12,800,000
13,800,000
17,800,000
12,000,000
92,400,000
8,600,000
20,300,000
412,200,000
111,800,000
97,500,000
19,700,000
26,000,000
10,300,000
84,800,000
11,100,000
279,100,000
14,500,000
35,100,000
152,500,000
24,900,000
217,600,000
6,700,000
18,600,000
8,900,000
10,600,000
16,000,000
11,600,000
16,500,000
14,800,000
24,400,000
18,600,000
31,000,000
13,200,000
38,200,000
13,000,000
43,000,000
20,500,000
32,800,000
25,500,000
66,900,000
22,400,000
255,800,000
8,100,000
15,000,000
77,800,000
16,700,000
47,400,000
15,000,000

6,600,000

2003

24,700,000
41,500,000
53,700,000
30,200,000
7,700,000
10,600,000
17,800,000
18,700,000
11,100,000
358,700,000
19,800,000
19,600,000
91,100,000
22,200,000
134,800,000
31,500,000
15,500,000
8,500,000
10,600,000
56,000,000
7,100,000
10,000,000
25,200,000
315,800,000
40,300,000
62,200,000
11,600,000
14,700,000
16,400,000
17,800,000
22,000,000
14,900,000
128,700,000
8,400,000
26,500,000
543,500,000
147,400,000
128,500,000
26,700,000
34,400,000
13,200,000
115,500,000
13,800,000
373,000,000
18,100,000
45,300,000
208,900,000
33,500,000
277,700,000
8,400,000
24,600,000
11,300,000
13,900,000
20,400,000
15,400,000
22,900,000
18,400,000
32,600,000
25,600,000
40,300,000
17,300,000
49,700,000
17,100,000
55,900,000
2,700,000
44,300,000
32,100,000
82,500,000
27,400,000
340,500,000
11,300,000
19,200,000
100,100,000
21,600,000
65,400,000
19,100,000
8,400,000
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HIGHLIGHTS AND COMMENTS

RADIO REVENUE SUMMARY

1998 RADIO REVENUE ESTIMATES

A}

For another year radio continued to enjoy its strongest period of revenue growth in its history (at least when adjusted for
inflation). In 1998 in the 173 markets which I follow closely, total radio revenue grew by 11.31%. These 173 markets account for
over 66% of all radio revenue in the nation.

We have had six consecutive years of excellent revenue growth. The compounded growth rate for the period 1993 through 1998 is
10.07%. In the period from 1975 to 1985 the total percentage increase was higher (about 12% compounded) but because of the
inflation of that era the real growth rate was far lower. The real growth rate for the last six years has been about 7.2%.

1998 Market Revenue: $9,136,300,000  (+11.31%)
1997 Market Revenue: $8, 205,800,000 (+10.22%)
1996 Market Revenue: $7,408,800,000  (+ 8.44%)
1995 Market Revenue: $6,838,200,000 (+ 7.93%)
1994 Market Revenue: $6,335,200,000 (+12.29%)
1993 Market Revenue: $5,641,300,000 (+ 9.71%)
1992 Market Revenue: $5,139,000,000 (+ 2.76%)
1991 Market Revenue: $5,001,300,000 (- 3.76%)
1990 Market Revenue: $5,196,600,000 (+ 3.72%)
1989 Market Revenue: $5,026,100,000 (+ 6.34%)
1988 Market Revenue: $4,701,500,000 (+ 7.99%)
1987 Market Revenue: $4,353,400,000

These figures do not include trade. They are gross revenue. Network compensation is generally not included. The importance of
(and presence of) non-spot or non-traditional revenue in these figures must be addressed. Too often stations lump this
revenue into the total radio revenue figures which they report to Miller, Kaplan or Hungerford and/or to me. It is impossible for
me to separate the amount of non-spot revenue involved. Thus, radio s growth rate is inflated by as much as one percentage point.
Something needs to be done about this, and we are working on it.

I estimate that total spot revenue for the entire nation was up 10.19% to $13,738,000,000:

1998 Total Spot Revenue: $13,738,000,000 (+10.19%)
1997 Total Spot Revenue: $12,468,000,000  (+ 9.32%)

1996 Total Spot Revenue: $11,405,000,000 (+ 7.974)
1995 Total Spot Revenue: $10,563,000,000 (+ 7.49%)
1994 Total Spot Revehue: $ 9,827,000,000 (+10.28%)
1993 Total Spot Revenue: $ 8,911,000,000 (+ 7.34%)

1992 Total Spot Revenue: $ 8,297,000,000 (+ 3.11%
1991 Total Spot Revenue: $ 8,047,000,000 (- 3.91%)
1990 Total Spot Revenue: $ 8,375,000,000

The individual markets with the highest and lowest 1998 growth rates are as follows:

Highest Growth Rates (1998) Lowest Growth Rates {1998)
1. Raleigh +24.3% 1. Honolulu - 2.9%
2. Fayetteville, NC +20.7% 2. Jackson, MS - 1.8%
3. San Francisco +20.1% 3. Augusta, GA - 1.34
4. Las Vegas +19.5% 4. Nassau-Suffolk + 2.2%
5. Austin +19.0% 5. Charlottesville,VA + 3.1%
6. Louisville +18.1% Johnstown, PA + 3.1%
7. Mobile +17.9% 7. Salisbury-Ocean City + 4.0%
8. Greensboro-us +17.8% 8. San Jose + 4.1%
9. Portland, OR +17.1% Springfield, MA + 4.1%
10. Orlande +16.8% 10. Tulsa + 4.2%
11. Seattle +16.7%
12. San biego +16.0%

Hartford +16.0%

Las Vegas has been oh the "Highest Growth Rate" list for five consecutive years. During that period the market s revenue has more
than doubled: from $27,000,000 to $63,000,000.

DUNCAN'S RADIC MARKET GUIDE
Copynight 1999

www americanradiohietorv com


www.americanradiohistory.com

RADIO REVENUE BY REGIONS

1998 1997 1996 1995 1994 1993 1992 1991 1990
Change Change Change Change Change Change Change Change Change
Pacific +13.4% +9.6% +9.1% +6.1% +9.3% +5.8% - 0.6% - 4.2%  + 6.6%
(CA, HI, AK, OR, WA, NV, AZ)
South Central +11.6% +10.7% + 8.3% +9.4% +11.6% +11.8% + 3.5% - 1.7 + 3.5%
(TX, OK, AR, LA)
Southeast +11.5% + 9.6% +10.6% + 8.9% +12.2% +9.5% +3.8 - 454 +1.0%
(FL, GA, AL, MS, SC,
NC, TN, KY, W, VA)
Mountain +11.4%  +15.0%4  +11.6% +14.3% +14.9% + 7.1% + 5.1%4 - 3.2% +2.3%
(N¥, UT, CO, ID, WY, MT) :
New England +11.3% +10.0% +9.2% +7.84 +14.3% + 4.47% + 1.8% - 7.9% - 0.1%
(CT, RI, MA, VT, NH, ME)
Mid Atlantic +10.6% +11.3% + 6.6%  + 7.1%  +10.9% +6.9% +1.3% - 4.1%  + 5.4%
(MD, DC, DE, PA, NJ, NY)
Midwest +9.7% #103% +63% +85% +9.8 +7.5% +3.9% -1.9% +2.7%
(WI, IL, MI, IN, OH)
Great Plains +9.7h +995% + 7.7 +8,1% +10.5% +6.6% +5.0% - 3.5% +3.5%

(ND, SD, MN, [A, KS, NE, MD)

For the first time since 1990 the Pacific states grew radio revenue faster than any other region. This broke the Mountain States
string of four consecutive years as the leader. As in 1997 all regions showed excellent growth. In fact the spread between the
fastest growing and the slowest growing region was the narrowest since 1 have been keeping records (1984). This narrow spread
indicates two important trends. First is the relative seamlessness of our nation's current economic expansion. Secondly, the
general economic growth is important but the fundamental changes in the radio industry economies carry nearly the same weight.
Radio’s micro-economy has created much of these percentage increases.

I would estimate that without the economic benefits of consolidation that radio’s revenue growth rate would have been in the 7 to 8%
range during 1998.

RADID GROUP REVENUE

The share of total radio revenue which was earned by the top fifty groups rose above the 60% level during 1998. Total station
revenue for these groups grew by 16.1% in 1998 (it was 20% in 1997 and 324 in 1996).

The top three groups (CBS, AMFM, Clear Channel) now have about $4.85 billion in revenue which is 35% of the nation s radio revenue.
In 1997 the top three groups controlied about 7.5% of revenue.

Revenue for 50 % of total radio

largest groups spot revenue
1998 $8,271,700,000 60.2%
1997  $6,991,000,000 56.1%
1996  $5,837,500,000 51.2%
1995  $4,425,800,000 41.9%
1994  $3,892,600,000 39.6%
1993  $3,259,100,000 36.6%
1992  $2,896,600,000 34.9%
1991  $2,828,700,000 35.1%
1990 $2,975,800,000 35.5%
1989 $2,818,600,000 34.8%

This table clearly shows the effect of the relaxing of ownership rules in 1992 (duopoly) and 1996 (the Telecommunications Act).

Chancellor (now AMFM) jumped into the number one billing group position (both in revenue and in number of stations) via its
acquisition of Capstar and others. Clear Channel passed the billion dollar mark with its merger with Jacor. I did not think there
would be three groups with over a billion dollars in revenue. When all of the dust settles there may be only two as I still am not
convinced that Chancellor is a long-term operator. We will see.

No other group is even close to the billion dollar mark. The pace of acquisition has slowed in the last year and probably will
continue to slow until the next cyclical economic downtown (whenever that is probably in 2001).

The number of groups disappearing from the accompanying list {pg. 2) is really quite small as is the number of groups being added.
Most of the new entrants are existing groups which managed to cross the $20,000,000 revenue level which is the floor for this
particular ranking.

Groups Added to Ranking Groups Deleted From Ranking
Hearst Capstar

Midwestern Triathlon

Blue Chip ML/RP (Fairfield}

South Central Dame

EXCL Great Empire

Midwest Family Jacor

The groups making the greatest movement on the upside were Entercom (#15 to #10), Cumulus (#16 to #9), and Clear Channel (#5 to
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0DDS AND ENDS

WFAN remains the highest billing station. Since 1 began keeping this data in 1984 only four different stations have led the nation
in revenues.

1998's highest billing radio stations were (with owner and 1997 rank):

(N 1. WFAN New York $54,000,000 cBS/Infinity
(3 2. WXRK-F New York 45,600,000 cCBS/Infinity
2 3. WLTW-F New York 45,400,000 cChancellor
"N 4. KIIS-F Los Angeles 39,100,000 Clear Channel
(4) WINS New York 39,100,000 cBS/Infinity
(7 6. KRTH-F Los Angeles 37,100,000 CBS/Infinity
(6) 7. MWCBS-F New York 36,300,000 cBS/Infinity
(14) 8. KGO San Francisco 36,000,000 Disney/ABC
)] 9. KKBT-F Los Angeles 35,900,000 Chancellor
(10) 10. KYW Philadelphia 35,000,000 cCBS/Infinity
(15) 11. KTWV-F Los Angeles 34,500,000 cBS/Infinity
an 12. KVIL-F Dallas-FW 34,200,000 CBS/Infinity
(5) 13. WKTU-F New York 34,000,000 Chancellor
(163 14. WCBS New York 33,500,000 CBS/Infinity
Qs 15. KOST-F Los Angeles 33,000,000 Cox
2 16. WGN Chicago 32,600,000 Tribune Co.
13 17. KFI Los Angeles 32,500,000 Cox
(35) 18. KLSX-F/KRLA Los Angeles 32,400,000 CBS/Infinity
(26) 19. KLVE-F Los Angeles 31,400,000 Heftel
2N 20. KROQ-F Los Angeles 30,900,000 cBS/Infinity
(20) 21. WQHT-F Los Angeles 30,800,000 Emmis
27 22. WBZ Boston 30,000,000 CBS/Infinity

The nation's highest billing market portfolios are as follows:

1. CBS/Infinity New York $221,800,000 6. Chancellor Chicago $109, 600,000
2. CBS/Infinity Los Angeles 217,600,000 7. CBS/Infinity Boston 109,500,000
3. cBS/Infinity Chicago 154,400,000 8. Chancellor Houston 105,520,000
4. Chancellor New York 120,800,000 9. CBS/Infinity Philadelphia 101,000,000
5. Chancellor Los Angeles 110,800, 000 10. CBS/Infinity Dallas-FW 96,675,000

NOTE: The CBS/Infinity portfolio in New York has about the same revenue as the entire Cap Cities/ABC group did in 1990.
Cap Cities/ABC was the nation's leading group in 1990.

The group portfolios with the highest market revenue share are:

1. Bloomington Bloomington, IL 86.7% 6. Chancellor Wheeling 72.9%
2. Sconnix/Dudley Daven-RI-Moline 78.5% 7. Marathon Billings, MT 69.7u*
3. Liggett Lansing T77.1% 8. Capstar Roanoke-Lynch. 63.8%
4. Capstar Asheville, NC 75.6% 9. Capstar Waco 63.1%
5. Capstar Huntington, WV 75.1% 10, Magic Macon 61.2%

* Marathon will be selling some stations from this portfolic during 1999.
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AMERICA'S HIGHEST BILLING RADIO GROUPS

This table estimates (in most cases reports is a betier description) the total station revenue for the largest radio
groups in the United States. The listing includes all groups (non religious format and have at least some stations in
rated markets) which | believe have billings in excess of $10,000,000.

As of May 1999 there were stili a number of major deals which have not closed. This table reflects all of those deals

oh a pro forma basi

S.

The revenue figures are in gross dollars and do not include trade/barter. LMA and SMA revenues are not included —
only the revenue for owned stations.

(1994 (1995 (1996 (1997 Revenue per
Rank) Rank) Rank) Rank) Rank 1998 Revenue  Stations Station
(25) (22) (8) 2) 1. Chancellor/Capstar $1,839,400,000 464 $3,964,000
(4) (5) (1) (1) 2. CBS/Infinity 1,775,400,000 165 10,760,000
(9) {7) (5) (5) 3. Clear Channel/Jacor 1,232,100,000 443 2,781,000
3) (4) (6) (8) 4. Disney/ABC 340,500,000 4 8,305,000
(5) (6) (9) 7) 5. Cox 308,600,000 62 4,978,000
(42) (35) (15) {10) 6. Entercom 196,150,000 42 4,670,000
{19) (24) (11 (8) 7. Heftel 186,730,000 41 4,554,000
7 12) (13) 9 8. Emmis 165,190,000 16 10,324,000
) (~) () {16) 9. Cumulus 164,100,000 231 710,000
(39) (53) 27) (13) 10. Citadel 163,300,000 106 1,541,000
(12) (14) 14) (11 11. Susquehanna 163,200,000 23 7,096,000
(31) 27) (25) (12) 12.  Sinclair Best, Gp. 144,000,000 51 2,824,000
{10) (10) (16) (14) 13. Bonneville 125,800,000 15 8,387,000
{16) (20) (18) {15) 14. Greater Media 114,700,000 14 8,193,000
{28) (25) (19) {7 15. Jefferson-Pilot 113,700,000 17 6,688,000
(37) (30) 21) (19) 16. SBS 91,400,000 16 5,713,000
(38) (32) (23) {18) 17. Beasley 85,900,000 28 3,068,000
{58) (60) (34) {22) 18. Radio One 77,700,000 24 3,238,000
{32) (34) (26) {20) 19. Saga 77,500,000 42 1,845,000
(~) (57) (36} (22E) 20. Journal 70,900,000 36 1,969,000
(23) (26) {22) (21) 21. Tribune Co. 54,300,000 4 13,575,000
(55) (54) (30) (23) 22.  Sandusky 46,200,000 10 4,620,000
-) (62) (35) (26) 23. Fisher/Sunbrook 43,200,000 25 1,728,000
(52) (49) (37) 27) 24. Dick 41,400,000 13 3,185,000
(41) (52) (38) (24) 25. Buckley 40,500,000 17 2,382,000
=) (=) (42) (28) 26. Connoisseur 39,100,000 37 1,057,000
(59) 61) {40) (30) 27. Barnstable 38,200,000 19 2,010,000
(40) (43) (33) (=) 28. Hearst 35,500,000 7 5,071,000
() (=) (-) (34) 29. Renda 33,300,000 17 1,959,000
(54) (59) 41) (29) 30. Inner City 30,200,000 5 6,040,000
(=) (=) (=) (37) 31.  Midwest TV 29,800,000 4 7.450,000
-) (=) (-) (~) 32. Midwestern 29,500,000 7 4,214,000
(--) (68) (43) (32) 33. Bloomington 29,400,000 18 1,633,000
(56) (58) (44) (31) 34, Lotus 27,300,000 17 1,606,000
) (=) =) (38) 35, Hall 24,800,000 16 1,550,000
(-} (=) (-) (39) 36. Simmons 24,400,000 15 1,626,000
<) (=) (=) (=) Blue Chip 24,400,000 13 1,877,000
(-~} (=) (=) (40) 38. Curtis 23,400,000 13 1,800,000
=) (=) (=) =) 39. South Central 23,000,000 11 2,091,000
(=) (-) () (=) 40. EXCL 22,900,000 16 1,431,000
-) (-) (=) =) 41.  Midwest Family 21,600,000 25 864,000
THE FOLLOWING GROUPS BILLED BETWEEN $10,000.000 AND $20.000,000 DURING 1998:

Albany Federated Mondosphere Root

American General Forever Mount Wilson Shamrock

Bahakel Fuller-Jeffrey Multicultural {John) Sinclair Commun.

Big City GHB Nassau Sunburst

Brill Tom Ingstad New South Trumper

Bristol Liggett New Wave Three Eagles

Centennial Marfin Pilot Frank Washington

Delmarva Marathon Pinnacle Woodward

Equicom Mega Press Z-Spanish

Regent Zimmer
4
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Akron
Albany-Schenectady-Troy
Albuquerque
Allentown-Bethlehem
Altoona

Amarillo

Anchorage
Appleton-Oshkosh
Asheville

Atlanta

Atlantic City-Cape May
Augusta, GA

Auwustin

Bakersfield

Baltimore

Baton Rouge
Beaumont-Port Arthur
Billings

Binghamton
Birmingham

Bismarck
Bloomington, IL
Boise

Boston
Bridgeport
Buffalo
Burlington, VT
Canton

Cape Cod
Cedar Rapids

Charleston, SC
Charleston, WV
Charlotte
Charlottesville, VA
Chattanooga
Chicago
Cincinnati
Cleveland
Colorado Springs
Columbia, SC

Columbus, GA

Columbus, OH

Corpus Christi

Dallas-Fort Worth
Davenport-Rock Island-Moline
Dayton

Denver

Des Moines

Detroit

Duluth

El Paso

Erie

Eugene
Evansville

Fargo

Fayetteville, NC
Flint

Fort Myers-Naples
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Fort Wayne

Fresno

Gainesville-Ocala

Grand Rapids

Green Bay

Greensboro-Winston Salem
Greenville-New Bern-Jacksonville
Greenville-Spartanburg
Harrisburg

Hartford

Honolulu

Houston

Huntington, WV

Huntsville

Indianapolis

Jackson, MS

Jacksonville

Johnson City-Kingsport-Bristol
Johnstown

Kalamazoo

Kansas City
Knoxville
Lafayette, IN
Lafayette, LA
Lancaster
Lansing

Las Vegas
Lexington
Lincoln

Little Rock

Los Angeles

Louisville

Lubbock

Macon

Madison

Manchester
McAllen-Brownsville
Memphis

Miami-Fort Lauderdale
Milwaukee

Minneapolis-St. Paul

Mobile

Modesto
Monterey-Salinas-Santa Cruz
Montgomery

Nashville

Nassau-Suffolk (Long Island)
New Haven

New Orleans

New York

Norfolk
Odessa-Midland
Oklahoma City
Omaha

Orlando
Oxnard-Ventura
Panama City

wWwWw.americanradiohistorv.com

Pensacola

Peoria

Philadelphia

Phoenix

Pittsburgh

Portland, ME

Portland, OR
Portsmouth-Dover-Rochester
Providence

Raleigh-Durham

Reno

Richmond

Riverside-San Bernardino
Roanoke

Rochester, NY

Rockford

Sacramento
Saginaw-Bay City-Midland
St. Louis
Salisbury-Ocean City

Salt Lake City
San Antonio
San Diego
San Francisco
San Jose
Santa Barbara
Santa Rosa
Savannah
Seattle
Shreveport

Sioux Falls

South Bend

Spokane

Springfield, IL
Springfield, MA
Springfield, MO
Stockton

Syracuse
Tallahassee
Tampa-St. Petersburg

Terre Haute

Toledo

Topeka

Tucson

Tulsa

Utica-Rome

Waco

Washington, DC
Waterloo-Cedar Falls
West Palm Beach

Wheeling

Wichita

Wilkes Barre-Scranton
Wilmington, DE
Wilmington, NC
Worcester

York

Youngstown
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Los Angeles

New York

Chicago

San Francisco
Washington
Dallas-Fort Worth
Philadelphia

Houston

Detroit

Miami

Boston

Allanta

Seattle
Minneapalis-St. Paul
San Diego

Denver

Phoenix

Norfolk

St. Louis

Cincinnati

Tampa-St. Petersburg
Baltimore

Cleveland
Sacramento
Pittsburgh

Portland, OR
Columbus, OH
Indianapolis

Orlando

San Antonio
Milwaukee

Kansas City
Charlotte

Hartford

Nashville

New Orieans

Salt Lake City
Nassau-Suffolk (Long Istand)
San Jose

Austin

Buffalo

Richmond

Memphis

Raleigh

Louisville

West Palm Beach
Providence
Birmingham

Las Vegas
Jacksonville
Oklahoma City
Greensboro-Winston Salem
Grand Rapids
Rochester

Omaha

Dayton

Tulsa

Fresno
Greenville-Spartanburg
Albany-Schenectady-Troy
Bridgeport

Honolulu
Albuguerque
Riverside-San Bernardino
Tucson

Wilkes Barre-Scranton
Allentown-Bethlehem
Knoxville

Syracuse

Wichita

Columbia, SC
Harrisburg

Madison

Baton Rouge

Toledo

Des Moines

Fort Myers-Naples

437,400,000
358,200,000
266,800,000
174,000,000
164,100,000
160,600,000
148,500,000
143,300,000
137,400,000
132,000,000
128,300,000
125,300,000
100,100,000
87,500,000
86,600,000
80,400,000
73,400,000
73,300,000
72,800,000
64,400,000
64,000,000
63,500,000
62,300,000
61,400,000
59,100,000
57,500,000
50,300,000
50,100,000
49,500,000
46,900,000
46,300,000
43,600,000
40,700,000
37,800,000
37,200,000
34,400,000
34,300,000
33,200,000
31,900,000
31,800,000
31,800,000
31,400,000
31,100,000
30,600,000
30,300,000
28,500,000
28,000,000
27,000,000
27,000,000
26,800,000
26,200,000
25,600,000
24,700,000
24,100,000
24,000,000
23,600,000
23,100,000
22,700,000
22,400,000
21,600,000
21,300,000
20,200,000
19,700,000
19,600,000
19,300,000
17,800,000
17,500,000
17,500,000
17,400,000
17,300,000
17,200,000
16,600,000
16,400,000
16,200,000
16,200,000
15,700,000
15,700,000
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San Francisco
Dallas-Fort Worth
Washington

Allanta

Houston

Philadelphia

Boston

Detroit

Miami

Seattle

Denver

Phoenix
Minneapolis-St. Paul
San Diego

St. Louis

Cincinnati

Portland, OR
Tampa-St. Petersburg
Baltimore

Cleveland

Orlando

Charlotte

Pittsburgh
Columbus, OH
Sacramento

Kansas City
Indianapolis

Salt Lake City

San Antonio
Milwaukee

Raleigh

Hartford

Nashville

Las Vegas

Austin

New Orleans
Memphis

Buffalo

Jacksonville
Louisville

Norfolk

Richmond
Providence

San Jose

West Palm Beach
Greensboro-Winston Salem
Nassau-Suffolk (Long Island)
Oklahoma City
Birmingham

Grand Rapids
Albuguerque
Rochester

Tulsa

Omaha

Dayton

Tucson
Albany-Schenectady-Troy
Greenville-Spartanburg
Bridgeport

Fresno
Riverside-San Bernardino
Syracuse

Knoxville

Toledo

Columbia, SC

Wilkes Barre-Scranton
Harrisburg

Des Moines
Allentown-Bethlehem
Wichita

Fort Myers-Naples
Baton Rouge
Madison

Honolulu

"
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648,400,000
592,600,000
412,200,000
308,700,000
279,100,000
257,600,000
256,100,000
255,800,000
251,900,000
247,900,000
217,600,000
209,000,000
175,600,000
152,500,000
147,300,000
142,500,000
139,900,000
117,200,000
111,900,000
107,500,000
106,900,000
103,800,000
97,500,000
92,500,000
92,400,000
92,000,000
84,800,000
81,800,000
78,500,000
77,800,000
74,400,000
73,600,000
69,000,000
66,700,000
65,900,000
63,200,000
63,000,000
'62,700,000
52,800,000
50,400,000
49,000,000
47,400,000
46,800,000
45,300,000
44,400,000
43,700,000
43,700,000
43,500,000
43,000,000
41,900,000
41,800,000
41,600,000
38,200,000
37,700,000
36,500,000
36,800,000
35,200,000
25,100,000
34,600,000
33,700,000
32,800,000
32,300,000
31,000,000
29,300,000
28,900,000
28,600,000
27,200,000
26,000,000
25,800,000
25,500,000
24,900,000
24,700,000
24,600,000
24,400,000
24,300,000
24,000,000
22,400,000
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Los Angeles

New York

Chicago

San Francisco
Dallas-Fort Worth
Atlanta

Houston

Washington
Philadelphia

Boston

Detroit

Miami

Seattle

Denver

Phoenix
Minneapolis-St. Paul
San Diego

Portland, OR
Cincinnati

St Louis

Tampa-St. Petersburg
Baltimore

Charlotte

Cleveland

Orlando

Pittsburgh
Columbus, OH
Sacramento

Salt Lake City
Kansas City
Indianapolis

San Antonio

Raleigh

Las Vegas

Austin

Milwaukee

Nashville

Hartford

New Orleans
Jacksonville
Memphis

Buffalo

Louisville

San Jose

West Palm Beach
Richmond
Birmingham
Greensboro-Winston Salem
Norfolk

Providence
Albuguerque
OKlahoma City
Nassau-Suffolk (Long Island)
Grand Rapids

Tulsa

Omaha

Tucson

Dayton

Rochester
Greenville-Spartanburg
Albany-Schenectady-Troy
Bridgeport

Fresno
Riverside-San Bernardino
Knoxville

Syracuse

Toledo

Columbla, SC

Des Moines

Wilkes Barre-Scranton
Fort Myers-Naples
Harrisburg

Baton Rouge
Madison

Wichita
Allentown-Bethlehem
Little Rock

839,700,000
763,700,000
543,500,000
394,400,000
373,000,000
358,700,000
340,500,000
335,900,000
320,900,000
315,800,000
277,700,000
268,800,000
233,100,000
208,900,000
207,000,000
189,500,000
179,400,000
147,600,000
147,400,000
145,800,000
142,000,000
134,800,000
128,700.000
128,500,000
125,000,000
116,400,000
115,500,000
105,500,000
102,500,000
101,100,000
100,100,000
98,100,000
94,000,000
92,800,000
91,100,000
87,900,000
86,600,000
82,500,000
67,500,000
65,400,000
65,100,000
62,200,000
59,900,000
58,200,000
58,200,000
57,400,000
56,000,000
55,900,000
55,800,000
54,500,000
53,700,000
52,500,000
50,700,000
49,700,000
48,500,000
47,800,000
45,700,000
45,300,000
45,300,000
44,300,000
41,500,000
40,300,000
40,300,000
37,700,000
37,300,000
35,800,000
35,100,000
34,400,000
33,500,000
33,500,000
32,600,000
32,100,000
31,500,000
31,200,000
30,700,000
30,200,000
27,800,000
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132
133
134
135
136
137
138
139
140
141
142
143
144
145
146
147
148
149
150
151
152
153
154
165
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1993
Little Rock

El Paso

Lexington
Chattanooga

New Haven
Bakersfield

Akron
McAllen-Brownsville
Lansing
Roanoke-Lynchburg
York

Youngstown
Springfield, MA

Fort Wayne
Monterey-Salinas-Santa Cruz
Charieston, SC
Jackson, MS
Saginaw-Bay City-Midland
Wilmington, DE
Atlantic City-Cape May
Augusta, GA

Mobile

Anchorage

Colorado Springs
Modesto

Portland, ME
Evansville

Huntsville

Worcester
Springfield, MD
Johnson City-Kingsport
Reno

Flint
Davenport-R.1-Moline
Appleton-Oshkosh
Boise

Shreveport
Montgomery

Peoria

South Bend
Savannah
Greenville-New Bern, NC
Lincoln
Gainesville-Ocala
Cape Cod
Salisbury-Ocean City
Fayetteville, NC
Kalamazoo

Macon

Green Bay

Cedar Rapids

Corpus Christi
Oxnard-Ventura
Eugene

Canton

Charleston, WV
Portsmouth-Dover, NH
Springfield, IL
Pensacola

Lafayette, LA

Fargo

Columbus, GA
Lancaster

Stockton

Talahassee
Binghamton
Beaumont-Port Arthur
Santa Rosa

Santa Barbara
Utica-Rome
Burington, VT
Rockford

Lubbock

Manchester

Sioux Falls
Huntington, WV

Erie

Waco

{“anvrisht 1999

15,100,000
14,300,000
14,200,000
13,500,000
13,500,000
13,300,000
13,200,000
13,200,000
13,100,000
13,100,000
12,800,000
12,800,000
12,600,000
12,400,000
12,400,000
12,300,000
12,300,000
12,300,000
12,200,000
12,000,000
11,800,000
11,700,000
11,600,000
11,600,000
11,600,000
11,400,000
11,000,000
10,800,000
10,800,000
10,500,000
10,400,000
10,300,000
10,200,000
10,100,000
10,000,000
9,900,000
9,900,000
9,800,000
9,800,000
9,800,000
9,700,000
9,400,000
9,400,000
9,200,000
9,100,000
9,100,000
9,000,000
8,900,000
8,900,000
8,700,000
8,500,000
8,500,000
8,500,000
8,400,000
8,200,000
8,200,000
8,200,000
8,200,000
8,100,000
7,900,000
7,800,000
7,700,000
7,500,000
7,500,000
7,500,000
7,300,000
7,200,000
7,200,000
7,100,000
7,100,000
7,000,000
7,000,000
6,800,000
6,800,000
6,800,000
6,500,000
6,400,000
6,200,000

MEARKET RANK BY REVENUE FOR IMDIVIDUAL YEARS

78
79
a0
81
82
a3
84
85
86
87
88
89
a0
91
92
93
94
95
96
a7
98
ag

100

101

102

103

104

105

106

107

108

108

110

111

112

113

114

115

118
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118

118

120

121

122

123

124

125

128

127

128

129

130

131

132

133

134

135

136

137

138

139

140

141

142

143

144

145

146

147

148

149

150

151

152

153

154

155

1998
Little Rock
Lexington
Greenville-New Bern, NC
Chattanooga
Colorado Springs
El Paso
Fort Wayne
Akron
Wilmington, DE
Roanoke-Lynchburg
McAllen-Brownsville
Lansing
Youngstown
Mobile
Modesto
Boise
Bakersfield
Charleston, SC
Portland, ME
Reno
Springfield, MA
Spokane
New Haven
Springfield, MO
Saginaw-Bay City-Midland
York
Fayetteville, NC
Jackson, MS
Monterey-Salinas-Santa Cruz
Aflantic City-Cape May
Evansville
Augusta, GA
Huntsville
Johnson City-Kingsport
Savannah
Shreveport
South Bend
Flint
Lafayette, LA
Anchorage
Davenpornt-R.l-Moline
Peocria
Appleton-Oshkosh
Montgomery
Portsmouth-Dover, NH
Cedar Rapids
Gainesville-Ocala
Worcester
Green Bay
Lincoln
Cape Cod
Salisbury-Ocean City
Beaumont-Port Arthur
Rockford
Charleston, WV
Pensacola
Canton
Fargo
Manchester
Kalamazoo
Macon
Corpus Christi
Springfield, IL
Lancaster
Tallahassee
Oxnard-Ventura
Lubbock
Santa Rosa
Eugene
Santa Barbara
Columbus, GA
Wilmington, NC
Stockton
Utica-Rome
Odessa-Midland, TX
Burington, VT
Huntington, WV
Binghamton

12

21,200,000
21,100,000
20,500,000
20,300,000
19,700,000
19,600,000
15,600,000
19,500,000
18,500,000
19,200,000
18,100,000
18,000,000
18,700,000
18,400,000
18,400,000
18,000,000
17,900,000
17,800,000
17,800,000
17,800,000
17,800,000
17,700,000
17,500,000
17,500,000
17,300,000
17,200,000
16,500,000
16,700,000
16,600,000
16,100,000
16,000,000
15,400,000
15,000,000
15,000,000
15,000,000
15,000,000
15,000,000
14,800,000
14,700,000
14,500,000
14,500,000
14,300,000
14,200,000
14,100,000
14,100,000
13,800,000
13,200,000
13,100,000
13,000,000
12,900,000
12,800,000
12,500,000
12,400,000
12,300,000
12,000,000
11,800,000
11,600,000
11,600,000
11,600,000
11,400,000
11,400,000
11,100,000
11,100,000
11,000,000
11,000,000
10,900,000
10,700,000
10,700,000
10,600,000
10,500,000
10,300,000
10,200,000

9,800,000

9,800,000

9,600,000

9,200,000

9,100,000

9,000,000
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122
123
124
125
126
127
128
129
130
131

132
133
134
135
136
137
138
139
140
141

142
143
144
145
148
147
148
149
150
151

152
153
154
155

2003
Lexington
Honolulu
Greenville-New Bern, NC
Colorade Springs
Chattanooga
Fort Wayne
Boise
Wilmington, DE
Akron
El Paso
McAllen-Brownsville
Lansing
Roanoke-Lynchburg
Mobile
Modesto
Reno
Youngstown
Fayetteville, NC
Springfield, MD
Spokane
Portland, ME
Bakersfield
Charleston, SC
Saginaw-Bay City-Midland
Jackson, MS
Springfield, MA
York
New Haven
Evansvifle
Monterey-Salinas-Santa Cruz
Atlantic City-Cape May
Augusta, GA
Shreveport
Huntsville
Lafayette, LA
Johnson City-Kingsport
South Bend
Appleton-Oshkosh
Savannah
Flint
Davenport-R.I-Moline
Montgomery
Peoria
Portsmouth-Dover, NH
Anchorage
Cedar Rapids
Gainesville-Ocala
Green Bay
Cape Cod
Lincoln
Worcester
Salisbury-Ocean City
Pensacola
Rockford
Beaumont-Port Arthur
Fargo
Charleston, Wv
Canton
Macon
Kalamazoo
Manchester
Wilmington, NC
Tallahassee
Eugene
Corpus Christi
Lancaster
Oxnard-Ventura
Springfietd, IL
Santa Rosa
Lubbock
Columbus, GA
Santa Barbara
Stockton
Utica-Rome
Odessa-Midland, TX
Burington, VT
Sioux Falls
Erie

27,500,000
27,400,000
27,000,000
26,700,000
26,500,000
25,600,00
25,200,000
24,800,000
24,700,000
24,600,000
24,600,000
24,400,000
24,300,000
23,900,000
23,800,000
23,700,000
23,600,000
22,900,000
22,800,000
22,700,000
22,500,000
22,200,000
22,000,000
21,700,000
21,600,000
21,600,000
21,400,000
20,700,000
20,400,000
20,200,000
18,800,000
19,600,000
18,300,000
18,200,000
15,200,000
18,100,000
19,000,000
18,700,000
18,700,0C
18.,400,00.
18,100,000
17,900,000
17,800,000
17,500,000
17,800,000
17,800,000
17,300,000
7,100,000
16,400,000
16,200,000
16,100,000
15,700,000
15,600,000
15,600,000
15,500,000
15,400,000
14,900,000
14,700,000
14,600,000
14,500,000
14,500,000
14,500,000
14,100,000
13,900,000
13,800,000
13,800,000
13,700,000
13,600,000
13,500,000
13,400,000
13,200,000
12,800,000
12,300,0
12,300,0
12,200,000
11,600,000
11,600,000
11,300,000
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MARKET RAMIL BY REVENUE FOR INDIVIDUAL YEARS

1993 1938 2003
156 Odessa-Midland, TX 6,000,000 156 Erie 8,900,000 156 Huntington, WV 11,300,000
157 Panama City 5,900,000 157 Sioux Falls 8,900,000 157 Ashevifle 11,100,000
158 Topeka 5,900,000 158 Asheville 8,600,000 168 Amarillo 10,600,000
159 Amarillo 5,700,000 159 Topeka 8,500,000 159 Binghamton 10,600,000
160 Asheville 5,700,000 160 Waco 8,500,000 160 Topeka 10,400,000
161 Wheeling 5,700,000 161 Amarillo 8,400,000 161 Waco 10,400,000
162 Bloomington, IL 5,200,000 162 Panama City 8,200,000 162 Panama City 10,200,000
163 Wilmington, NC 5,100,000 163 Bleomington, IL 7.800,000 163 Bloomington, IL 10,000,000
164 Johnstown 5,000,000 164 Wheeling 7,500,000 164 Lafayette, IN 9,400,000
165 Charlottesville, VA 4,800,000 165 Lafayette, IN 7,300,000 165 Wheeling 9,100,000
166 Duluth 4,800,000 166 Billings 6,800,000 16€ Billings 8,800,000
167 Lafayette, IN 4,700,000 167 Duluth 6,700,000 167 Waterloo-Cedar Falls 8,500,000
168 Billings 4,600,000 168 Charlottesville, VA 6,600,000 168 Charlottesville, VA 8,400,000
169 Waterloo-Cedar Falls 4,500,000 169 Johnstown 6,600,000 169 Duluth 8,400,000
170 Altoona 4,400,000 170 Waterloo-Cedar Falls 6,600,000 170 Johnstown 8,400,000
171 Terre Haute 4,300,000 171 Altoona 5,900,000 171 Altoona 7,700,000
172 Bismarck 3,700,000 172 Terre Haute 5,900,000 172 Terre Haute 7,600,000
173 Spokane 1,200,000 173 Bismarck 5,500,000 172 Bismarck 7,100,000
13

DUNCAN’S RADIO MARKET GUIDE
Copyright 1999

wWwWw.americanradiohistorv.com


www.americanradiohistory.com

EXPLANATIONS AND COMMENTS

IMPORTANT: Please read this section carefully and refer to it often as you use this book. This section will help you get the most of
every table. ALL REVENUE FIGURES ARE IN GROSS DOLLARS.

The best way to explain the market report is to take a single report and go through it table by table. For this purpose, we will us
mythical market.

1998 ARB Rank: 36 1998 Revenue: $40,000,000 Managers Market Rating (current): 4.2
1998 MSA Rank: 40 Rev. Per Share Point: $437,093 Managers Market Rating (future): 4.4
1998 DMA Rank: 24 Population per Station: 58,018 (17)

1998 Rev Rank: 32 of 174 1998 Revenue Change: 6.1%

The 1998 Arbitron market rank for this city is number 36. The universe for this ranking is the 265 markets for which Arbitron issues a
ratings report. The MSA or Metropolitan Statistical Area is the official U.S. goverrment market designation. The DMA is Nielsen's TV
market designation. Many markets are in "hyphenated" DMA's or they are not named in the DMA designation. When this occurred ! did not
list the rank number, but instead referred the reader to the lead of major city in the DMA.

The 1998 Revenue comes from the REVENUE HISTORY AND PROJECTIONS section which is explained below.

The Estimated Revenue per Share Point is derived from a series of calculations which can be found on the left-hand side of the page and
about halfway down the page. The methodology used for calculating this figure is discussed below.

The Population Per Station shows the number of persons in the market per metro station (those stations above the Line) which is rated
in the market. This market had 17 stations which were listed in the metro in the latest Arbitron. That figure was divided into the
12+ population for this market's metro. This is a good figure to use when judging if a market is “over-radioed".

The Manager's Market Rating (current) for this market is 4.2 This is the result of a questionnaire which was sent to stations' general
managers and sales managers. One of the questions was "On a scale below how would you rate your market as it stands today".

Awful Radio Market Average Radio Market Super Radio Market
1 2 3 4 5

The managers were asked to circle the number on the scale which approximated their opinion of the market. The responses were then
averaged and the result listed. A rating of 2.5 to 3.5 is basically a neutral response. In this market response is very positive. It
is my opinion that in general the managers tended to overrate their own market slightly.

The future column asked the managers to rate how their market would perform five years into the future - 2003.

These descriptions are fairly subjective. They are based upon my opinions about the consolidation which has occurred in the market as
reflected by revenue and audience shares and the number of owners. Also considered was my opinion of the likelihood of further details
in the near future.

REVENUE HISTORY AND PROJECTIONS: 93 9% 95 9 92 98 9 00 01 02 03

Duncan Revenue Estimate: 25.0 27.0 29.3 33.0 38.0 40.3

Yearly Growth Rate (93-98): 10.1% (assigned future growth rate of B8.7%)

Projected Revenue Estimates: 43.8 47.6 51.9 56.3 61.2
Revenue Per Capita: 21.19 22.88 25.08 27.73 31.47 33.31

Yearly Growth Rate (93-98): 9.5% (assigned future growth rate of 7.9%)

Projected Revenue per Capita: 35.94 38.78 41.84 45.45 48.72
Resulting Revenue Estimate: 48.8 47.3 51.5 56.0 60.9
Revenue as % of Retail Sales: .0040 .00471 .0041 .0044 .0045 .0045

Mean % (93-98): .00438%

Resulting Revenue Estimate: 43.3 47.3 51.2 54.3 57.8

MEAN REVENUE ESTIMATE: 43.6 47.4 51.5 55.5 0.0

This section contains the most important data for each market. It is the guts of the report. It shows the revenue history, the
current revenue picture, and a view of the future revenue. What is unique about this presentation is that all revenue figures are
calculated in three ways: 1) revenue estimates for 1993, 1994, 1995, 1996, 1997 and 1998 combined and projected out to 2003: 2)
revenue per capita figures from 1993 to 1998 projected to 2003; 3) revenue as a percentage of retail sales projected through 2003,

We will exptain this table by table. ALL REVENUE FIGURES ARE IN GROSS DOLLARS.

Duncan Media Revenue Estimate: As we all know, the FCC got out of the revenue reporting business after 1980. Thus, all of the revenue
figures are estimates made by Duncan Media. These estimates were gathered in three ways. The first and best way is to access reports
from accounting services in those markets where revenue data is gathered and reported -- for about 100 markets I was successful in my
efforts to get that data. The second method was to ask broadcasters in each market to give me their best estimate of their market's
revenue. In perhaps 140 markets | was able to gather estimates which I felt confident about. However, I am always surprised to learn
how many broadcasters have no idea how many dollars are available in their own market. The third method was, when all else failed, to
make my own estimate using my knowledge of the market, along with past performance figures.

Yearly Growth Rate (1993-1998): The next step was to calculate a percentage which shows the yearly growth rate in revenue between 1
and 1998. In many markets this was simply a matter of calculating a compound growth rate. In some markets I adjusted the percentag
according to my own feelings and intuitions. Such a change would severely affect future projections so I took the liberty of
"flattening" the percentages a bit. In some other cases, I did not use each of the five years to calculate the percentage. They are
so marked. The reasons are similar to those stated above.

pProjected Revenue Estimate: For the years 1999 through 2003 I used the yearly growth rate to project the market's revenue.
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Revenue Per Capita: This represents the radio revenue dollars per person in the market!s metro. It is calculated by dividing the
total population into revenue figures. The resulting figures are in dollars.

Resulting Revenue Estimate: The revenue per capita figure is multiplied by the population to derive a total revenue estimate for each

of the years 1999 through 2003. The population estimates are obviously very important to the accuracy. I used estimates supplied by
les and Marketing Management - Survey of Buying Power®?, Their population estimates are listed in '"POPULATION AND DEMOGRAPHIC
IMATES" section. The yearly per capita estimate is multiplied by the yearly population estimate.

Revenue as % of Retail Sales: Some radio observers believe this is the most accurate way to project radic revenue. The percentage is
caleulated by dividing total radio revenue by total retail sales. The results are based on the radic revenue for each year (FCC and
estimate) and the retail sales for each year as reported in Sales and Market Management.

Mean % 1993-1998: This figure was calculated by finding an average of the '"Revenue as a percentage of retail sales for the years 1993
through 1998. The result is an estimate of radio revenue for those years. The retail sales figures are listed in the “POPULATION AND
DEMOGRAPHIC ESTIMATES" section and they were also supplied by “Sales and Marketing Management - Survey of Buying Power”. S&MM is
probably the most reliable "future” date provider available and 1 am fertunate to be able to use their data.

MEAN REVENUE ESTIMATES: These are probably the most important and useful figures in this section. It simply calculates an average for
the three revenue estimates which, as we have discussed, were calculated in three different ways. This tends to flatten out the
figures a bit.

1 believe this section provides the most complete and comprehensive revenue estimates available to the radio industry. The figures
must be used with caution, however. They are largely based on past performance and as every mutual fund prospectus says - past
performance does not necessarily guarantee future performance.

So how valuable and reliable are the projections? 1 feel they are most useful when they are used as a beginning point for further
analysis. 1 suggest you take these figures and factor in your own knowledge of the individual markets and any other variables you
have knowledge of.

I have the most confidence in the revenue projections when all three methods of calculation results in similar figures. However, in
some markets, the estimates vary rather drastically.

CONFIDENCE LEVELS

1998 Revenue Estimates: Normal
1999-2003 Revenue Projections: Normal

Confidence levels show you how confident 1 am about the revenue estimates and projections. There are only two main levels: Normal or
Below Normal. 1In some cases, I qualified the “Below Normal” with a “Slightly" or "“Much."

‘ow-The=Line Listening Shares: 0.4%

fsted Station Listening: 6.4%

Total Lost Listening: 6.8%
Available Share Points: 92.2
Number of Viable Stations: 12
Mean Share Points per Station 7.68

Median Share Points per Station: 7.6
Revenue per Avail. Share Point: $437,093
Estimated Revenue for Mean Station: $3,356,877

This table contains several calculations which are used in analyzing a radio market:

Below-the-Line Listening Shares: This shows the percentage of listening which goes to stations which are located outside the market's
metro. The Spring 97 edition of American Radic describes how this figures was calculated.

Unlisted Station Listening: This figure shows the percent of all radio listening which goes to stations not listed in the rating
books. These stations are primarily college and other non-commercial stations or commercial stations with too little listening to be
included in the rating books.

Total Lost Listening: This shows the listening shares in the market which are usually not available to the primary commercial stations
in the market.

Available Share Points: These are the Listening shares which are available to the primary commercial stations in each market. This
figures varies greatly from market to market. It is the crucial figure when calculating how much revenue is available per share point.
Many broadcasters just divide total revenue figures by 100 and say that is close enough. The figures shown here are much more
accurate.

Number of Viable Stations: This is the number of stations which, in my judgment, are active and viable competitors for advertising
dollars in the market. The other stations are generally those with less than a 1.0 share or stations from small towns far from the
metro's principal city. We have been a bit more selective when it comes to selecting viable stations. In most markets this figure
dropped significantly from previous years. This, in turn, has an influente on the revenue for mean station. This figure is usually
much higher than previous years.

Mean Share Points Per Station: The median share for a viable station is provided as a comparison to the mean.

venue Per Available Share Point: This is calculated by dividing the “Available Share Points" into the 1998 total revenue.
imated Revenue for Mean Station: This is derived by multiplying the “Revenue per Available Share Point® by the “"Mean Share Points
per Station®.

These figures provide a good starting point for projecting an individual station’s revenue and for estimating what an average station
in the market bills. It tends to underestimate revenue for the top rated stations in the market which will have an impact on these
estimates.
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POPULATION AND DEMOGRAPHIC ESTIMATES

3 % %5 9% 97 9 % 0 01 02 03
Total Population (millions) .18 1.18  1.18 119 1.21 1.21 1.22 1.22 1.23 1.24 1.25
Retail Sales (billions) 6.2 6.6 7.1 7.6 8.9 8.9 9.9 10.8 1.7 12.4 13.2

This table shows total population and retail sales for each year from 1993 through 2003. We now use only "Sales and Marketing
Management" figures. The figures for 1997 and 2002 are actual figures (or projections) as provided by "Sales and Marketing
Management". The figures for the other years are projections made by Duncan Media.

Ethnic Income Age Education

Breakdowns (%) Breakdowns (%] Breakdowns (%) Levels (%)

White 76.5 -15 23.8 12-34 25.7 Non High School

Black 22.0 15-30 28.0 25-54 55.3 Grad: 33.5

Hispanic 1.1 30-50 26.4 55+ 19.0 High School Grad: 29.6

Other 0.4 50-75 15.8 College 1-3 years: 16.9
75+ College 4+ years: 20.0

The above statistics were provided by Market Statistics.

Household Income: As of 1998 and provided by "Sales and Marketing Management".

Median Age: As of 1998 and provided by S&MM

Median Education: Based on 1990 census updated to 1997.

Median Home Value: There is an important change in this category. Previously we used a figure based on the median price of homes sold
in the market in the previous year. This new figure is based on the estimated average price of all homes in the market. Generally,

this figure is lower than previous years.

Population change 97-02: Gross change in total population based on S&MM projections.

Retail Sales Change 97-02: Gross change in retail sales based on S&MM projections.

Number of B or C FM Stations: Self explanatory except stations must be viable and have competitive signals over the market.

COMMERCE AND INDUSTRY

These listings show which companies are headquartered in the market being studied. The Forbes 500 and Fortune 500 companies show the
major corporations. The INC 500 is a listing of the fastest growing small, privately-owned companies.

The rank of each Fortunme 500 company is shown in parenthesis. Most companies in the Fortune 500 would also be listed in the Forbes
500, although I did not List them twice. -

Esiol ovirent Breakdown

By Industry (SIC): By Occupation:
1. Business Services 71,212 (7.6%) Manag/Prof. 251,632 (24.6%)
2. Eating and Drinking Places 69,888  (7.4%) Tech/Sales/Admin 356,166 (34.9%)
3. Wholesale Trade-Durable Goods 63,936 (6.8%) Service 116,903 €11.4%)
4. (The Top 10 SIC's are listed) Farm/Forest/Fish 9,021 ¢ 0.9%)
Precision Prod 120,851 (11.8%)
Total Metro Employees: 938,701 Oper/Fabri/Labor 167,162 (16.4%)

Top Ten Total Employees: 426,815  (45.5%)

This data is also provided by Market Statistics. The column on the Left shows employment by industry/SIC. The top 10 SIC's are
listed. The colum on the right shows employment by job description or occupation. Below are the six occupational classifications anc
their sub-classifications:

Managerial and Professional Specialty Occupations

Executive, administrator, and managerial
officials and administrators, public admin.
Management related occupations

Professional specialty occupations
Engineers and natural scientists
Health diagnosing occupations
Health assessment and treating occupations
Teachers, librarians and counselors

Technical, Sales, and Administration Support Occupations

Health technologies and technicians

Technologists and techni¢ians, except health
Supervisors and proprietors, sales occupations
Sales representatives, commodities and finance
Other sales occupations

Administrative support occupations, including clerical
Computer equipment operations
Secretaries, stenographers, and typists
Financial records processing occupations
Mail and message distribution occupations
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Service Occupations
Private Household occupations
Protective service occupations
Service occupations, except protective and household

Farming, Forestry and Fishing Occupations
Farm operators and managers
arm workers and related occupations

Precision Production, Craft, and Repair Occupations
Mechanics and repairs
Construction trades
Precision production occupations

Operators, fabricators, and Laborers
Machinery operators and tenders, except precision
Fabricators, assemblers, inspectors, and samplers
Transportation occupations
Material moving equipment operators
Handlers, equipment cleaners, helpers and laborers

PAGE TWO (THE RIGHT-HAND PAGE OF EACH MARKET) - OR PAGE THREE FOR LARGER MARKETS

Largest Local Banks: Lists the largest banks in each market along with their assets as of 1995.

Colleges and Universities: The major colleges and universities in each market are listed along with the number of students enrolled as
of 1996. The source for this information was the Education Directory, Colleges and Universities.

Military Bases: If any significant military installations are present in the market, they are listed on this table. The number of
personnel stationed at the base is also listed. This figure does not include dependents.

Unemployment: This figure was researched through several government sources. For some markets, there is not any data available.

RADIO BUSINESS [NFORMATION

Heavy Agency Radio Users: We surveyed local broadcasters and asked them which local advertising agencies are the heaviest users of
local radio. Those agencies listed were chosen by a consensus of the broadcasters.

Largest Local Radic Accounts: We asked broadcasters what were the largest, local accounts in their markets.

Sources of Regional Dollars: Broadcasters were asked which markets were important sources for regional dollars.

shest Billing Stations: This feature is certain to be a fascinating, albeit controversial listing. It shows what Duncan Media
pelieves to be the highest billing stations in each market and their 1998 revenue. Sources in some markets helped me to a degree --
primarily in ranking the stations -- but I accept full responsibility, credit, and blame for what is printed.

I used several formulas for estimating the revenue -- all of them ! consider proprietary. I will tell you that the formulas include
revenue per share point potential, the station's format, and other variables. My goal is to be within 5% of actual. Let me know how I
did.

COMPETITIVE MEDIA

Over The Air Television: No explanation needed

Daily Newspapers: The circulation for these papers are as of 1998. AD means All Day.

Revenue % % of Retail Sales
Television $ 94,000,000 39.3 .0129 NOTE: As of 1995 we added an estimate of Cable TV local
Radio 32,500,000 13.6 .0044 spot sales. This estimate is based on groundwork laid
Newspaper 106,000,000 443 .0145 by RHarrison, Bond and Pecaro.
Outdoor 6,900,000 2.9 .0009
$ 239,400,000 .0327

Media Revenue Estimates: this table shows the estimated revenue for each of four major advertising vehicles. The figures are in gross
dollars. My confidence levels for radio revenue are high, medium for television, and low for newspaper and ocutdoor. Newspaper
estimates include retail space, inserts and what I call "Retail Classified". Retail Classified would be auto advertising and real
estate. I would not include personals, yard and garage sales, and other lineage which would be placed by an individual rather than a
business. Newspaper sales do not include the revenue derived from the sale of the paper to subscribers and newsstand sales.

As I said, I have a low confidence level with the newspaper and outdoor advertising estimates. In general, I took a mational
percentage of retail sales for each medium and applied it to each individual market. Local radio managers and owners were asked for
their estimates. Some of them were helpful, but most broadcasters really don't have any idea what the newspaper bills. My hope is
that people will read these pages and make suggestions about how I can improve the estimates.

The %" figures is a particular medium’s share of the total estimated dollars for all five media.

“% of Retail Sales" shows a medium's revenue as expressed as a percentage of total 1998 retail sales. Radio‘s sales are the
uivalent of $4.40 per $1,000 of retail sales. TV and newspaper are $12.90 and $14.50 per thousand, respectively. total advertising
on the four media is over $30.00 per thousand dollars of retail sales. These percentages are higher than normal (except for radio and
outdoor which are close to normal).
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Recent Radio Transactions: This shows radio sales since 1992. In some cases, the sales may never have been closed for various
reasons. They are listed anyway because they still give an indication of station pricing in the market.

Miscellaneous Comments: This section contains various odds and ends including footnotes, quotes about the markets and weather data.

Highest Billing Radio Entities: This feature was added in 1995. It shows the radio entities which are the highest billers in each
market. An entity is described as a duopoly, a combo, or a stand alone station. There is also a figure showing the percentage of
revenue in the market which each entity controls. As of 1996 we are expanding this feature to include every viable entity in the
market. In some smaller markets this was not possible but in almost all of the top one hundred markets we were successful.

1 invite your responses.
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INDIVIDUAL MARKET REPORTS
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1998 ARB Rank:
1998 MSA Rank:
1998 DMA Rank:
1998 Rev Rank:

68
78

85 of 173

REVENUE HISTORY AND PROJECTIONS

Duncan Revenue Est:
Yearly Growth Rate (93-98):
Projected Revenue Estimates:

5.

Revenue per Capita:

Yearly Growth Rate (93-98):
Projected Revenue per Capita:
Resulting Revenue Estimate:

Revenue as % of Retail Sales:
Mean % (93-98): .0024%
Resulting Revenue Estimate:

Cleveland DMA (#13)

POPULATION AND DEMOGRAPHIC ESTIMATES

Total Population (millions):
Retail Sales (billions):

Below-the-Line Listening Shares
Unlisted Station Listening:
Total Lost Listening:
Available Share Points:
Number of Viable Stations: 5.0
Mean Share Points per Station:
Rev. per Available Share Point:
Estimated Rev. for Mean Station

Household Income: $43,264
Median Age: 35.6 years

Median Education: 12.5 years
Median Home value: $105,400
Population Change (1997-2002):
Retail Sales Change (1997-2002)
Number of Class B or C FM*s: 3
Cable Penetration: NA (Time Wa

COMMERCE AND INDUSTRY

Important Business and Industri

es Fortune 300 Comzanies

Rubber

Chemicals

Plastics

Trucking

Boilers

Auto Stampings
Aircraft Equipment

INC 500 Cumpanies

DUNCAN'S RADIO MARKET GUIDE
Copyright 1999

Goodyear (115)
BF Goodrich (416)
FirstEnergy (492)

AKRON

Forbes 500 Comzanies

1998 Revenue: $19,500,000 Manager's Market Ranking (current): 3.0
Rev per Share Point: $711,679 Manager's Market Ranking (future) : 2.8
Population per Station: 81,914 (7)
1998 Revenue Change: +8.9%
93 94 % 9% sz 98 % 0 01 @ 03
13.2 14.0 14,9 17.0 17.9 19.5
7% - assigned
20.8 22.3 23.3 26.3 25.4
19.55 20.62 21.89 24.85 26.13 28.38
4.6% - assigned
29.95 31.60 32.76 33.97 35.22
20.5 21.7 22.6 23.4 24.4
.0024 .0023 .0023 .0024 .0024 .0025
19.7 20.6 21.8 23.3 24.2
MEAN REVENUE ESTIMATE: 20.3 21.5 22.6 23.7 24.7
B % 5 9% 97 98 ¥ 00 01 g 03
675 679 .682 .684 .685 687 689 690 694 697 .700
5.6 6.1 6.5 7.0 7.4 7.8 8.2 8.6 9.1 9.7 10.1
:  57.5% Confidence Levels
15.1%
72.6% 1998 Revenue Estimates: Slightly Below Normal
27.4 1999-2003 Revenue Projections: Slightly Below Normal
5.5 COMMENTS - Market does not report revenue to accountant...
$711,679 Managers predict 5 to 74 revenue increase in 1999.
: 83,900,000
Ethnic Income Age Education
Breakdowns (%) Breakdowns (%) Breakdowns (%) Levels
1.7% White 88.9 <20 22.9 12-24 21.4 Non High School
: 31.9% Black 10.4 20-50 34.0 25-54 52.0 Grad: 21.5
Higpanic 0.7 50-100 30.9 55+ 26.6
rner) Other 0.0 100+ 12.2 High School Grad:
35.2
The above information is provided through the courtesy of College 1-3 years:
Market Statistics, a division of Bill Communications. 24.0
College 4+ years:
19.3

Forbes Largest Private Companies

First Merit
Roadway Express

Industry (SIC):
Health Services 24,091
Eating and Drinking Places 20,564
Special Trade Contractors 12,058
Business Services 11,807
Fabricated Metal Products 11,792
. Wholesale Trade-Durable Goods 10,373
Machinery, Except Electrical 9,798
Rubber & Misc. Plastics 9,232
Food Stores 8,401
Miscellaneous Retail 6,136
Total Metro Employees: 226,532

¢10.6%)
(9.1%)
(5.3%)
(5.2%)
(5.2%)
(4.6%)
(4.3%)
(4.1%)
(3.7%)
(2.7%)

Top 10 Total Employees: 124,252 (54.8%)

www americanradiohistorv com

By Occupation:

Manag/Prof.
Tech/Sales/Admin.
Service
Farm/Forest/Fish
Precision Prod.
Oper/Fabri/Labor

78,692
97,778
41,689

2,966
35,746
48,740

(25.7%)
(32.0%)
13.7%)
¢ 1.0%)
11.7%)
(15.9%)
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AKRON

Largest Local Banks Colleges and Universities Military Bases Unempl oyment

Bank One (2.4 Bil) University of Akron (28,801) Jun 79:  5.5%
First National Bank of OH (2.2 Bil) Dec 82: 13.7%
National City Bank, Northeast (1.4 Bil) Sep 83: 10.2%

Sep 84: 9.6%
Aug 85: 8.2%

Aug 86: 7.7%
Total Full-Time Students: 35,585 Aug 87: 7.2%
Aug 88: 5.5%
RADIO BUSINESS INFORMATION Jul 89: 4.6%
Jul 90: 4.8%
Heavy Agency Largest Local Source of Jul 91 5.8%
Radio Users Radio Accounts Regional Dollars Highest Billing Stations Jul 92:  6.9%
Jul 93:  5.9%
Cleveland 1. WKDD-F (CHR/AC) $5,100,000 ¢26.2%) Jul 94: 5.1%
Columbus 2. WaMX-F (C) 4,100,000 €21.0%) Jul 95: 4.4%
Pittsburgh 3. WONE-F (AOR) 3,700,000 ¢19.04) Jul 96: 4.1%
4. WNIR-F (T) 3,200,000 ¢16.4%) Aug 98: 3.3%
5. WAKR  (T/FS) 1,900,000 ¢ 9.7%)
Revenue for Viable Radio Entities Combined Revenue 6. WHLO  (REL) 690,000 ¢ 3.5%) Viable Radio Stations
(Includes duopolies and combos? Revenue Share 7. WTOU  (B) 370,000 ¢ 1.9%) WaMx-F
1. Rubber City: WAKR,WONE-F,WOMX-F $9,700,000 49.7% WNIR:F
2. Barnstable: WTOU, WKDD-F 5,470,000 28.1% WKDD-F
3. WNIR-F 3,200,000 16.4% WONE-F
4. Salem: WHLO 690,000 3.5% WAKR
Major Daily Newspapers AM PM SUN Owner
Akron Beacon-Journal 155,812 224,927 Knight-Ridder
Best Restaurants Best Hotels Best Golf Courses
Hiltons Firestone
Sharon

COMPETITIVE MEDIA

Major Over the Air Television

WuPX  Akron 23 PAX Paxson
BNX  Akron 55
WEAD  Akron 49  PBS
WOAC  Canton 67 Ind. WEATHER DATA
wWwoLl  Canton 17 Rel.
NO WEATHER DATA AVAILABLE
Others See Cleveland or Canton See Cleveland for an approximation

Media Revenue Estimates

% of
Revenue % Retail Sales

Television $39,700,000 32.5 .0051
Radio 19,500,000 16.0 .0025
Newspaper 54,600,000 44.7 .0070
Outdoor 5,600,000 4.6 .0007
Cable TV 2,700,000 2.2 -0004
$122,100,000 .0157

*See Miscel laneous Comments

NOTE: Use Newspaper and Outdoor estimates with caution. Miscel laneous Cofments

* split DMA with Cleveland and Canton. TV revenue is estimate
of Akron's share. Total TV revenue for DMA is estimated at
$246,100,000.

Major Radio Station Sales Since 1990

1993 WAKR, WONE-F From Ragan Henry to owners of WQMX-F $ 9,300,000
6 WHLO, WTOF-F From Mortenson to Salem 8,000,000

NOTE: Some of these sales may not have been consummated.

DUNCAN'S RADIO MARKET GUIDE
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ALBANY-SCHENECTADY - TROY

1998 ARB Rank: 59 1998 Revenue: $33,700,000 Managerts Market Ranking (current): 2.9
1998 MSA Rank: 67 Rev per Share Point: $395,076 Manager's Market Ranking (future) : 2.7
1998 DMA Rank: 53 Population per Station: 25,272 (29
1998 Rev Rank: 60 of 173 1998 Revenue Change: +9.4%
REVENUE HISTORY AND PROJECTICNS
93 94 95 96 97 98 99 00 01 02 03

Duncan Revenue Est: 21.6 24.5 26.1 28.0 30.8 33.7
Yearly Growth Rate (93-98): 6.6% - assigned
Projected Revenue Estimates: 36.4 39.2 41.3 43.5 45.8
Revenue per Capita: 26,764  27.96 29.90 31.93 35.24 38.74
Yearly Growth Rate (93-98): 5.4% - assigned
Projected Revenue per Capita: 41.25 43.92 45.82 47.80 49.87
Resulting Revenue Estimate: 36.1 38.2 39.7 41.2 42.9
Revenue as % of Retail Sales: L0029  .0031 .0033 .0034 .0037 .0039
Mean % (93-98): .0034% (.0038% - assigned)
Resulting Revenue Estimate: 33.8 34.2 34.6 35.0 35.7

MEAN REVENUE ESTIMATE: 35.4 37.2 38.5 39.9 41.5
POPULATION AND DEMDGRAPHIC ESTIMATES

93 94 9% 96 9 98 9 00 o1 02 03
Total Population (millions}: 873 .876 .873 .877 .874 .870 .867 .862 .860 .858 .859
Retail Sales (bitlions): 7.5 7.8 8.0 8.3 8.4 8.7 8.9 9.0 9.1 9.2 9.4
Below-the-Line Listening Shares: 0.3% Confidence Levels
Unlisted Station Listening: 14.4%
Total Lost Listening: 14.7% 1998 Revenue Estimates: Normal

Available Share Points: 85.3 1999-2003 Revenue Projections: Normal
Number of Viable Stations: 14.0
Mean Share Points per Station: 6.1 COMMENTS

Market reports to Miller, Kaplan... Managers predict & to 8%
Rev. per Available share Point: $395,076 revenue gain in 1999...
Estimated Rev. for Mean Station: $2,409,965
Rousehold Income: $47,608
Median Age: 36.2 vears Ethnic Income Age Education
Median Education: 12.6 years Breakdowns (%) Breakdowns (%) Breakdowns %3 Levels
Median Home value: $ 105,600
Population Change (1997-2002): -1.9% White M.4 <20 19.5 12-24 21.0 Non High School
Retail Szles Change (1997-2002): 9.3% Black 6 20-50 33.0 25-54 51.6 Grad: 20.2
Number of Class B or C FM's: Hispanic 0 50-100 33.7 55+ 27.5
Cable Penetration: 65.7% (Time, Warner, TCI, Other 0 100+ 13.8 High School Grad:

COMMERCE AND INDUSTRY

Important Business and Industries

NewChannels)

The above information is provided through the courtesy of
Market Statistics, a division of Bill Communications.

Government

Financial

Food Products
Electrical Equipment
Abrasive Products
Asbestos Products
Turbines

INC 500 Comzanies

Albany Molecular Research
(325)

Emzloymant Breakdowns

By Industry (SIC):

NNV —

9.
10.

DUNCAN'S RADIO MARKET GUIDE

Health Services
Eating and Drinking Places

. Business Services
. Educational Services

Food Stores

Wholesale Trade-Durable Goods
. Social Services

Engineering & Mngmnt Svcs.
Special Trade Contractors
Miscel laneous Retail

Total Metro Employees:
Top 10 Total Employees:

Fortune 500 Companies

3.9

College 1-3 years:
24.3
College 4+ years:
23.6

Forbes 500 Comzanies Forbes Largest Private Companies

Albank Financial Golub ¢102)

By Occupation:

35,255 (11.7%) Manag/Prof. 92,130 (25.3%)
21,056 ¢ 7.0%) Tech/Sales/Admin. 126,133  (34.7%)
15,584 ( 5.2%) Service 49,281  (13.5%)
14,893 ( 5.0%) Farm/Forest/Fish 5,270 ( 1.5%)
12,704 (¢ 4.2%) Precision Prod. 38,430 (10.5%)
11,826 ( 3.9%) Oper/Fabri/Labor 52,654  (14.5%)
11,653 ( 3.9%)

11,443 ¢ 3.8%)

11,061 € 3.7%)

10,029 ¢ 3.3%)

300,719

155,504 (51.7%)
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ALBANY - SCHENECTADY - TROY

Largest Local Banks Colleges and Universities Military Bases Unempl oyment
Albany Savings Bank (2.4 Bil) SUNY-Albany (15,218) Jun 79:  4.6%
Fleet Bank of NY (9.9 Bil) Rensselaer Polytech (6,508} Dec 82: 7.3%
Key Bank of NY (12.9 Bil) College of St. Rose (3,624} Sep 83: 6.2%
rustco Bank New York (1.9 Bil) Russell Sage College (2,227) Sep 84: 5.4%
ioneer Savings Bank (360 Mil) Union College (2,240} Aug 85: 5.5%
Troy Savings Bank (574 Mil) U of NY Regents College (13,500) Aug 86: 4.T%
Aug 87: 3.5%
Total Full-Time Students: 44,640 Aug 88: 3.4%
RADIC BUSINESS INFORMATION Jul 89: 3.7%
Jul 90: 3.3%
Heavy Agency Largest Local Source of Jul 91: 5.3%
Radio Users Radic_Accounts Regional Dollars Jul 92:  6.3%
Jul 93:  4.6%
Paul Barry Taft Furniture New York Jul 9%4:  4.9%
Marino Price Chopper Jul 95:  4.8%
Schurr & Jackson 0ff Track Betting Jul 96: 4.9%
Nina Jeuwlers Aug 98: 3.3%

Major Daily Newsmapers AM PM SUN Owner

Albany Times-Union 101,608 164,815 Hearst

Schenectady Gazette 59,141 62,306

Troy Times Record 31,533 34,621 Journal Register
Best Restaurants Best Hotels Best Golf Courses
Le Serre Desmond Americana Albany CC
Yono's omni Saratoga Park
Ogden's Albany Marriott

Jack's

’ Cranberry Bog
COMPETITIVE MEDIA

Major Over the Air Television

WRGB  Schenectady 6 CBS Freedom Newspapers

WTEN  Albany 10 ABC Young

WNYT  Albany 13 NBC  Hubbard

WMHT  Schenectady 17 P8BS

WXXA  Albany 23 Fox Clear Channel

WMHQ  Schenectady 45 PBS
WYPX  Amsterdam 55 PAX  Paxson

WEATHER DATA

Elevation: 275
Annual Precipitation: 36.5 in.
Annual Snowfall: 65.7
Average Windspeed: 8.8 (5)
TOTAL
JAN JuL YEAR
Avg. Max. Temp: 30.4 83.9 58.1
Avg. Min. Temp: 12.5 60.1 37.1
' Average Temp: 21.5 72.0 47.6

DUNCAN'S RADIO MARKET GUIDE
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ALBANY-SCHENECTADY - TROY

Highest Billing Stations Revenue for Viable Radio Entities Combined Revenue
(Includes duopolies and combos) Revenue share
1. WGNA-AF (C) $6,400,000 (19.0%) 1. Capstar: WGNA-AF, WPYX-F, WTRY-AF, $12,550,000 37.2%
2. WFLY-F (CHR) 4,400,000 €13.1%) WXLE-F
3. WPYX-F (AOR) 4,300,000 (12.8%) 2. Clear Channel: WGY, WHRL-F, WaBJ-F, 10,890,000 32.3%
4. WGY (FS) 4,200,000 (12.5%) WOBK-F, WRVE-F, WTMM, WXCR-F
5. WYJB-F (SAC) 3,200,000 ¢ 9.5%) 3. Albany Bdcstg: WFLY-FM, WPTR-F, WROW, 8,090,000 24.0%
6. WRVE-F (AC-NR) 2,900,000 ( 8.6%) WYJB-F
7. WABK-FF (AOR-NR) 2,400,000 ¢ 7.1%) 4. Tele-Media pending: WABY-AF, WKBE-F, 1,770,000 5.3%
8. WIRY-AF (0) 1,200,000 ¢ 3.6%) WKLI-F
9. WKLI-FF (AC/CHR} 1,000,000 ( 3.0%) 5. WBKK-F 150,000 0.5%
10. WABY-AF (ST) 770,000 ¢ 2.3%)
11. WHRL-F (J) 725,000 ¢ 2.2%)
12. WXLE-F (AC/CHR) 650,000 ( 2.0%)
13. WXCR-F (CL AOR) 540,000 ( 1.6%)
14. WROW (m 300,000 ¢ 0.9%)
15. WPTR-F (C) 190,000 ¢ 0.6%)
16. WBKK-F (CL} 150,000 ( G.4%)
17. WIMM (SPRTS) 125,000 ¢ 0.4%)
Media Revenue Estimates
% of
Revenue % Retail Sales
Television $81,500,000 38.3 .0094
Radio 33,700,000 15.8 .0039
Newspaper 85,900,000 40.4 . 0099
Outdoor 7,900,000 3.7 . 0009
Cable TV 3,800,000 1.8 .0004
$212,800,000 .0245
NOTE: Use Newspaper and Outdoor estimates With caution.

Major

Radio Station Sales Since 1990

19%0
1993

1993
1993

1994
1994
1994

1995
1995
1995

1996
1996
1996
1996
1996
1996

1997
1997
1997

1998
1998
1998
1998
1998
1998
1998
1998
NOTE:

WABY/WKLI-F From Premiere to Bendat $ 8,000,000 (E)

WROW A/F From Radio Terrace to owners 5,000,000
of WFLY-F
WGY A/F From Empire to Dame 5,500,000
WGNA A/F From Barnstable to Liberty 13,500,000
WSHA-F (Cobleskill) Sold to WABK A/F owner 550,000
WCSS, WKOL-F sold to MEG 400,000
WTIRY, WPYX-F Sold by Griffin to Liberty
WTRY-F (Rotterdam) From Griffin to Jarad 250,000
WPTR Sold to Crawford 700,000
WTRY, WGNA A/F, WPYX-F From Liberty to Midwest 32,000,000 (E)
WXX0-F From Jarad to Crawford 820,000
WPTR-F (Vorheesville) Sold to Albany
WABK-AF, WQBJ-F sold to Arcara 7,500,000
WYSR-F From Jarad to SFX 1,000,000
WZRQ-F Sold to Arcara 1,000,000
WHRL-F Sold to Dame 2,632,000
WGNA-AF From SFX to Hicks/Chancellor 36,000,000
WPYX-F From SFX to Hicks/Chancellor 30,000,000
WIRY-F From SFX to Hicks/Chancellor 7,000,000
WRVE-F From bame to Clear Channel 11,400,000
WHRL-F From Dame to Clear Channel 3,900,000
WGY From Dame to Clear Channel 14,000, 000
WJKE-F 900,000
WXLE-F Sold to Capstar 2,600,000
WSRD/WIZR Sold to Albany 2,200,000
WABY-AF From Bendat/Hunt to Tele-Media 2,500,000
WKBE /WKL From Bendat to Tele-Media 5,000,000
Some of these sales may not have been consummated.

DUNCAN'S RADIO MARKET GUIDE
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Viable Radio Stations

WGNA-F  WHRL-F

WGY WKLI-FF
WFLY-F  WTRY-AF
WYJB-F  WXCR-F
WQBK-FF WXLE-F
WRVE-F  WROW (1/2)
WABY-AF WEQX-F (1/2)
WPYX-F
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ALBUQUERQUE

1998 ARB Rank: 71 1998 Revenue: $37,700,000 Manager's Market Ranking (current): 3.5
1998 MSA Rank: 80 Rev per Share Point: $429, 875 Manager's Market Ranking (future) : 3.8
1998 DMA Rank: 49 Population per Station: 17,910 (31)
1998 Rev Rank: 54 of 173 1998 Revenue Change: +9.3%
REVENUE HISTORY AND PROJECTIONS
93 94 95 96 97 98 99 00 01 02 03
Duncan Revenue Est: 19.7 24.0 28.1 30.8 34.5 37.7
Yearly Growth Rate (93-98): assigned rate of 8.7%
Projected Revenue Estimates: 41,6 46.0 49.2 52.6 56.3
Revenue per Capita: 30.40 36.64 42.19 45.70 50.66 54.88
Yearly Growth Rate (93-98): 7.4% - assigned
Projected Revenue per Capita: 59.75 65.06 68.91 72.99 77.31
Resulting Revenue Estimate: 40.7 44 .7 47.9 51.2 54.7
Revenue as % of Retail Sales: .0035 .0039 .0042 .0042 .0044  .0044
Mean % (93-98): .0044%
Resulting Revenue Estimate: 40.0 43.1 45.3 47.5 50.2
MEAN REVENUE ESTIMATE: 40.8 44.6 47.5 50.4 53.7
POPULATION AND DEMOGRAPHIC ESTIMATES
93 94 95 % 9 9 9% o o1 02 03
Total Population (milliong): 648 653 666 676 6B1 687 695 .70 .707 .713 .718
Retail Sales (billions): 5.7 6.2 6.7 7.4 7.8 8.5 9.1 9.8 10.3 10.8 11.4
Below-the-Line Listening Shares: 1.5% Confidence tevels
Unlisted Station Listening: 10.8%
Total Lost Listening: 12.3% 1998 Revenue Estimates: Normal
Available Share Points: 87.7 1999-2003 Revenue Projections: Normal
Number of Viable Statioms: 20.5
Mean Share Points per Station: 4.3
COMMENTS - Market reports revenue to Miller, Kaplan...
Rev. per Available Share Point: $429,875 Managers predict 7 to 9% revenue gain in 1999... Some stations
Estimated Rev. for Mean Station: $1,839,000 do not report to Miller-Kaplan including KMMG-F and KABG-F. . .
Household Income: $40,916
Median Age: 33.8 years Ethnic [ncome Age Education
Median Education: 12.8 years Breakdowns (%) Breakdowns (%) Breakdowns (%] Levels
#edian Home Value: $125,300
Population Change (1997-2002): 4.7% White 60.2 <20 23.7 12-24 20.7 Non High School
Retail Sales Change (1997-2002): 3B8.4% Black 3.0 20-50 36.8 25-54 56.8 Grad: 18.9
Nurber of Class B or C FM's: 16 Hispanic 36.8 50-100 29.1 55+ 22.6
Cable Penetration: 57% (Jones) Other 0.0 100+ 10.4 High School Grad:
28.5
College 1-3 years:
The above information is provided through the courtesy of 27.8
COMMERCE_AND_INDUSTRY Market Statistics, a division of Bill Communications. College 4+ years:
24.8

Important Business and Industries Fortune 500 Comzanies

Transportation
Tourism
Research
Electronics
Military

INC 500 Comizanies Emal ovment Breakdowns

SVS (122) By Industry (SIC):
PB (213)
Delta Group (354) 1. Health Services 19,705
2. Eating & Drinking Places 18,664
3. Engineering & Mngmnt Swves. 15,109
4. Business Services 13,339
5. Wholesale Trade-Durable Goods 9,140
6. Special Trade Contractors 8,739
7. Miscellaneous Retail 6,957
8. food Stores 5,838
9. Automotive Dealers 5,462
10. Electric & Electronic Equip 5,295
Total Metro Employees: 202,369

Top 10 Total Employees: 108,248

Forbes 500 Companies

Forbes Largest Private Companies
Richardson & Partners (488)

By Occupation:

(9.7%4)
(9.2%) Manag/Prof. 81,230 (29.9%)
(7.5%) Tech/Sales/Admin. 92,984 (34.3%)
(6.6%) Service 36,966  (13.6%)
(4.5%) Farm/Forest/Fish 3,182  ( 1.1%)
(4.3%) Precision Prod. 28,671  (10.6%)
(3.4%) Oper/Fabri/Labor 28,534 (10.5%)
(2.9%)
(2.7%)
(2.6%)
(53.5%)

DUNCAN’S RADIO MARKET GUIDE
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ALBUQUERGQUE

Largest Local Banks Colleges and Universities Military Bases Unempl oyment
Bank of America - NM (850 Mil) University of New Mexico (24,600) Kirtland AFB (12,891) Jun 79:  6.3%
Bank of NM (222 Mil) Dec 82: 8.3%
First Nat. Bank In Alb (1.2 Bil) Sep 83: B8.7%
Sunwest Bank (1.9 Bil) Sep B4:  6.4%
United New Mexico Bank (949 Mil) Aug B85: 6.9%
Total Full-Time Students: 19,185 Aug B6: 6.4%
RADIO BUSINESS INFORMATION Aug 87: 6.3%
Aug B8: 6.5%
Heavy Agency Largest Local Source of Jul 89: 5.1%
Radio Users Radio Accounts Regional Dollars Jul 90:  6.6%
Jul 91:  5.1%
Rick Johnson West Coast Sound Phoenix Jul 92:  5.1%
Strascina Partners Jewel Osco El Paso Jul 93:  5.1%
Group West Rich Ford Denver Jul 94: 4.4%
Budweiser Salt Lake City Jul 95:  4.6%
Coca Cola Jul 96:  5.4%
McDonalds Aug 98: 5.3%
Major Daily Newspapers AM PM SUN Owner
Albuguerque Journal 114,807 166,075
Albuquerque Tribune 32,384 Scripps-Howard
JOA
Best Restaurants Best Hotels Best Golf Courses
Scale Hyatt Regency Univ. of New Mexico
Stephen's Marriott (South)
COMPETITIVE MEDIA Rancher's Club La Posada Rio Rancho
Andre's Ramada Classic Cochiti Lake
Major Over the Air Television Hilton's Steak House Arroyo del Oso
Four Hills CC
KASA santa Fe 2 Fox Belo Pinion Hills
KOB Albuguerque 4 NBS Hubbard
KNME  Albuquerque 5 PBS Univ. of NM
KOAT  Albuguerque 7 ABC Pul itzer
KCHF  Santa Fe 1
KRQE  Albuquerque 13 CBS Lee
KNAT  Albugquerque 23 TBN ALl American
KLUz  Albuquerque 41 Univigion
KASY  Albuquerque 50 UPN Ramar

DUNCAN'S RADIO MARKET GUIDE

Copyright 1999

HEATHER DATA

Elevation: 5311
Annual Precipitation: 8.33 in.
Annual Snowfall: 10.7 in.

Average Windspeed: 9.0 (SE)

JAN JUL
Avg. Max. Temp: 46.9 92.2
Avg. Min. Temp: 23.5 65.2
Average Temp: 35.2 78.7

wwWw americanradiohistorv com

TOTAL
IEAR
70.0
43.5
56.8
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Highest Bi

lling Stations

KRST-F
KKOB

KZRR-F
KKOB-F
KPEX-F
. KMGA-F
. KIOT-F

T b el ) -
" & e« & =

7

8

9

10

1

12.

13. KZKL-F
14. KLVO-F
15. KNML/KHTL
16. KRZY-F
17. KRZN-F
18. KRZY
19. KKIM
20. KMMG-F
21. KARS
22. KYLZ-F
23. KIVA
24. K2SS

() $6, 285,000
(FS) 5,300,000
(AOR) 2,960,000

Media Revenue Estimates

Television
Radio
Newspaper
outdoor
Cable TV

(AC) 2,900,000
(AC-NR) 2,620,000
(SAC) 2,000,000
(CL AOR) 1,650,000
(CHR) 1,600,000
(€/0) 1,575,000
(cL) 1,500,000
(AOR-NR) 1,180,000
(CL HITS)1,110,000
(0) 1,080,000
(SP) 1,050,000
(T/SPRTS) 640,000
(SP) 490,000
W 481,000
(5P) 470,000
(REL) 340,000
(B/0) 330,000
(SP) 280,000
(CHR) 250,000
(sT) 240,000
28] 170,000
Revenue
$81, 600,000
37,700,000
73,000,000
7,100,000
5,200, 000
$204, 600,000

ALBUQUERQUE

Revenue for Viable Radio Entities Combined Revenue Viable Radio Stations

(Includes duopolies and combos) Revenue  Share
€16.7%4) 1. Citadel: KHFM-F, KHTL, KKOB-AF, $20,220,000 53.6% KRST-F KKOB-F
(14.1%) KMGA-F, KNML, KRST F, KTBL-F KXO0B KTEG-F
( 7.9%) 2. Trumper: KLSK-F, KPEK-F, KSVA-F, 8,040,000 21.3% KKSS-F KYLZ-F
C7.7%) KTEG-F, KZRR-F, KZS§S KZRR-F KLVO-F
C 6.9%) 3. Simmons: KDZZ, KEZF-F, KIVA, 5,051,000 13.4% KHFM-F KTBL-F
€ 5.3%) KKSS-F, KRZN-F, KZKL-F, KIOT-F KZKL-AF KLSK-F
( 4.4%) 4. American General Media: KABG-F, 2,250,000 6.0% KPEK-F KIVA
¢ 4.2%) KARS, KKIM, KLVO-F, KKMG-F, KYLZ-F KMGA-F KRZN-F
( 4.2%) 5. EXCL: KRZY-AF 960,000 2.6% KIOT-F KRZY-AF
¢ 4.0%) KMMG-F KRQS-F
( 3.1%) KABG-F (1/2)
( 2.9%)
( 2.9%)
( 2.8%)
¢ 1.8%)
(1.3%)
¢ 1.3%)
¢ 1.3%)
¢ 0.9%)
¢ 0.9%)
( 0.7%)
¢ 0.7%)
¢ 0.6%)
¢ 0.5%)

% of Radio Revenue Breakdown
% Retail Sales
39.9 .0096 Local $29,800,000 ¢82.1%)
18.4 .0044 National 6,500,000 (17.9%)
35.7 .0086
3.5 .0008
2.5 .0006

.0240

NOTE: Use Newspaper and Outdoor estimates with caution.

Major Radiec Station Sales Since 1992

1992 KBOM-F (Los Alamos)
1992  KALY
1992  KDEF, KUCU-F
92 KZKL AF
992 KIVA, KZRQ-F
1992  KOLT-F (Santa Fe)
1993  KZRR AF and KLSK-F Merge

1993  KNYN-F

{Santa Fe)

1993  KIVA, KZRO (Santa Fe)

1993 KKOB AF

1993  KQED, KMGA-F

1994  KAMX A/F

1994  KKJY-F

1994  KARS A/F {Belen)
1994  KDEF, KUCU-F

1994 K2SS, KZRR-F, KLSK-F
1995  KJBO

1995 KRSY, KRST-F

1995  KDEF

1995 KIOT-F {Los Lunas)
1995 KOLT-F (Santa Fe)
1996  KASY-F

1996  KHFN, KHFM-F
1996  XDZZ,KHTZ-F,KTEG-F
1996  KVIA,KRLL,KZKL-F,KZRQ-F

1996  KRZY, KRST-F
1996  KRZY-F
1996  KZSS, KZRR-F, KLSK-F
1996  KRZY-AF
1996  KABQ
1996  KRZN-F (101.3)
1997  KARS,KKIM,KLVO-F KYLZ-F
1997  KKSS-F
8  KKSS-F
998  KZSS/KHTZ
1998  KSVA-F
1998  KKSS-F

$ 560,000

470,000

Sold to Ivan Brajker 1,000,000
Sold by John Frankhouser 600,000
Sold te owner of KLSK-F (Cncld) 850,000
Sold to Commonwealth 1,200,000
4,600,000

525,000

Sold to Territorial 880,000
From Fairmont to Citadel 9,000,000
From Spacecom to Citadel 1,500,000
750,000

Sold to KAMX owner 1,750,000
Sold to Guardian 665,000
800,000

60% sold to River City 3,000,000
Sold to KHFM owner 175,000
From Commonwealth to Crescent 15,500,000
125,000

Sold to Simmons 1,600,000
Sold to Crescent 1,350,000
Sold to Citadel 5,000,000
Sold to Citadel 5,700,000
From Bengal to Trumper 7,400,000
From Territorial to Simmons(80%) 5,000,000
From Crescent to Citadel 20,000,000
From Crescent to Citadel 3,000,000
From River City to Trumper 8,000,000
From Citadel to EXCL 3,000,000
Sold by Gomez 100,000
Sold to Simmons 850,000

From Guardian to Amer. General 5,500,000
From SunGroup to Sunburst ~ -----s-

From Sunburst to Trumper 6,066,000
From Trumper KSVA-F
Sold to Trumper
From SunGroup/Sunburst to Simmons 5,500,000

NOTE: Some of these sales may not have been consummated.

www.americanradiohistorv.com

(E)
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KHTZ/KKSS + $1,500,000
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ALLENTOWN-BETHLEHEM

1998 ARB Rank: 67 1998 Revenue: $24,700,000 Manager's Market Ranking (current): 3.0
1998 MSA Rank: 86 Rev per Share Point: $368,107 Manager's Market Ranking (future) : 3.1
1998 DMA Rank: Philadelphia DMA Population per Station: 590,167 (12)

1998 Rev Rank: 72 of 173 1998 Revenue Change: +8.0%

REVENUE HISTORY AND PROJECTIONS

3 9% 9% % 97 8 % g o 0 03
Duncan Revenue Est: 17.5 18.7 19.9 21.1 22.9 24.7

Yearly Growth Rate (93-98): 5.7% - assigned

Projected Revenue Estimates: 26.4 28.2 29.5 30.8 32.2
Revenue per Capita: 28.74 30.51 32.36 34.36 37.24 40.16

Yearly Growth Rate (93-98): 4.8% - assigned

Projected Revenue per Capita: 42.47 44.92 46.64  4B.46  50.30
Resulting Revenue Estimate: 26.1 27.6 28.7 29.8 30.9
Revenue as % of Retail Sales: 0037 .0038 .0040 .0040 .0042 .0044

Mean % (93-98): .00427% (96-98 only)

Resulting Revenue Estimate: 24.8 25.6 26.0 26.5 27.3

MEAN REVENUE ESTIMATE: 25.8 27.1 28.1 29.0 30.2

POPULATION AND DEMOGRAPHIC ESTIMATES

o % 95 9% 7T 8 % 0w ¢ @ 0

Total Population (millions): .609 613 614 Bb14 0 614 L6150 615 615 615 .615 .616
Retail Sales (billions): 4.7 4.9 5.0 5.3 5.4 5.6 5.8 6.0 6.1 6.2 6.4
Below-the-Line Listening Shares: 21.3% Confidence_Levels
Unlisted Station Listening: 11.6%

Total Lost Listening: 32.9% 1998 Revenue Estimates: Below Normal
Available Share Points: 67.1 1999-2003 Revenue Projections: Below Normal
Number of Viable Stations: 7.5
Mean Share Points per Station: 8.9 COMMENTS - As usual, 1 received little cooperation from

this provincial market so use data with cautien
Rev. per Available Share Point: $368,107
Estimated Rev. for Mean Station: $3,293,000

Household Income: $48,364

Median Age: 37.8 years Ethnic Income Age Education
Median Education: 12.3 years Breakdowns (%) Breakdowns (%) Breakdowns (%) Levels
Median Home Value: $102,400
Population Change (1997-2002): 0.0% White 93.2 <20 18.7 12-24 18.7 Non High School
Retail Sales Change (1997-2002): 14.2% Black 1.9 20-50 33.0 25-54 51.7 Grad: 25.9
Number of Class B or C FM's: 5 Hispanic 4.9 50-100 35.3 55+ 29.6
Cable Penetration: NA (Service Electric, Other 0.0 100+ 13.0 High School Grad:
Sammons) 37.6
The above information is provided through the courtesy of College 1-3 years:
Market Statistics, a division of Bill Communications. 18.8
COMMERCE AND INDUSTRY Col lege 4+ years:
17.7
Important Business and Industries Fortune 500 Companies Forbes 500 Companies Forbes Largest Private Companies
Electronics Air Products and Chemicals
Steel (326)
Textiles Bethlehem Steel (327)
Trucks and Buses PPEL Resourcesg (467)
Chemicals
Clothing
INC 500 Cefpanies Emglovirent Breakdowns
By Industry (SIC): By Occupation:
1. Health Services 25,349  (10.5%) Manag/Prof. 79,530  (23.9%)
2. Eating and Drinking Places 15,455  (6.4%) Tech/Sales/Admin. 105,266 (31.74)
3. Business Services 12,678  (5.2%) Service 40,472  (12.2%)
4. Apparel & Other Textiles 12,095  (5.0%) Farm/Forest/Fish 3,949 ¢ 1.2%)
5. Food Stores 9,495  (3.9%) Precision Prod. 41,469  (12.4%)
6. Wholesale Trade-Durable Goods 8,262 (3.4%) Oper/Fabri/Labor 61,685 (18.6%)
7. Special Trade Contractors 8,095 (3.3%)
8. Educational Services 7,868 (3.2%4)
9. Miscel laneous Retail 7,564  (3.1%)
10. Printing and Publishing 6,969  (2.9%)

Total Metro Employees: 242,354
Top 10 Total Employees: 113,830 (47.0%)

DUNCAN'S RADIO MARKET GUIDE
Canvricht 1990 . . .
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Largest Local Banks

Meridian Bank (12.2 Bil)
Merchants Bank (1.7 Bil)

First Valley Bank -

Bethlehem (2.0 Bil}

ALLENTOWN - BETHLEHEM

Colleges and Universities

Lehigh Valley Bank (541 Mil)

Lehigh (6,663}
Allentown College of $t. Francis

de Sales (1,700}

Total Full-Time Students: 16,899
RADIO BUSINESS INFORMATION
Heavy Agency Largest Llocal Source of
Radio Users Radio_Accounts Regional Dollars
Ackley Not Available
Revenue for Viable Radio Entities Combined Revenue
(Includes duopolies and combos) Revenue Share
1. Capstar: WAEB A/F, W2Z0-F, WKAP $12,220,000 49.5%
2. Citadel: WCTO-F, WLEV-F 7,800,000 31.6%
3. Clear Channel: WEEX, WODE-F 4,300,000 17.4%
4. WEST 180,000 0.6%
Major Daily Newspapers AM PM SUN
Allentown Call 136,645 188,100
Easton Express-Times 50,482 49,285
COMPETITIVE MEDIA
Major Over the Air Television
WFMZ 69
WBPH 60
See Philadelphia
Media Revenue Estimates
% of
Revenue % Retail Sales
Television $40,900,000 31.2 .0073
Radio 24,700,000 18.8 . 0044
Newspaper 55,200,000 42.1 .0099
Outdoor 6,200,000 4.7 .0011
Cable TV 4,100,000 3.1 .0007
$131,100,000 .0234
*See Miscellanecus Comments
NOTE: Use Newspaper and Outdoor estimates with caution.
Major Radio Station Sales Since 1990
1993  W220-F From Holt to CRB $ 9,375,000
1994  WIPI, WODE-F  From Roth to Wheeling-Pittsburgh 10,600,000
1995  WFMZ-F Sale to Telemedia was canceled {9,500,000)
1995  WIPI, WODE-F  From Wheeling-Pitts. to Patterson 11,400,000
1996  WAEB-AF,WZZO-F From Commodore to Capstar
1997  WEST From Telemedia to Citadel 600,000
1997  WLEV-F From Telemedia to Citadel 19,500,000
1997  WEEX From Patterson to Capstar 600,000
1997  WODE-F From Patterson to Capstar 20,000,000
1997  WFMZ-F From Dean to Citadel 23,000,000
1997  WEST From Citadel to Dean 600,000
1997  WKAP Sold to Capstar 2,130,000
1997 WEEX, WODE-F  From Capstar to Clear Channel 24,000,000
1998  WRNJ-F Sold to Big City 6,400,000
NOTE: Some of these sales may not have been consummated.

Muhlenberg College (1,638)

Best Restaurants

SO NN® NS
W N S &
RNN«\".\"-\'}E§§

Viable Radio Statiohs

Military Bases Unempl oyment
Jun 79: 6.5% Jul 89:
Dec 82: 12.5% Jul 90:
Sep 83: 10.6% Jul 91:
Sep 84: 9.3% Jul 92:
Aug 85: 8.3%4 Jul 93:
Aug 86:  6.2% Jul 94:
Aug 87: 4.9% Jul 95:
Aug 88: 3.5% Jul 96:
Aug 98:
Highest Billing Stations
1. WAEB-F (CHR) $5,700,000 (23.1%)
2. WLEV-F (AC) 4,600,000 (18.6%)
3. WZ20-F (AOR) 4,400,000 (17.8%)
4. WODE-F (0) 4,300,000 (17.4%)
5. WCTO-F (C) 3,200,000 ¢13.0%)
6. WAEB (T) 1,800,000 (7.3%)
7. WKAP  (ST) 320,000 (1.3%) WAEB-F
8. WEST (ST) 180,000 (0.7%) WCTO-F
9. WTKZ (SPRTS) 140,000 (0.6%) WODE-F
WLEV-F
WZ2Z0-F
Owner

Times-Mirror
Media News Grp

Not Available

Best Hotels

Allentown Hilton
Hamilton Plaza

Miscel laneous Comments

WAEB
WKAP
WEST (1/2)

Best Golf Courses

Saucon Valley

* part of Philadelphia DMA. TV revenue is estimate of Allentown-
Bethlehem's contribution to the total TV revenue for the DMA.
Total revenue for DMA is estimated at $4608,000,000.

(E)

(E)

(E)

WEATHER DATA

www americanradiohietorv com

NO WEATHER DATA AVAILABLE
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ALTOONA

1998 ARB Rank: 240 1998 Revenue: $5,900,000 Manager's Market Ranking (current): 2.0
1998 MSA Rank: 265 Rev per Share Point: $71,515 Manager's Market Ranking (future) : 2.1
1998 DMA Rank: 90 (w/Johnstoun) Population per Station: 9,002 (12)
1998 Rev Rank: 171 of 173 1998 Revenue Change: +7.3%
REVENUE HISTORY AND PROJECTIONS 93 94 95 9% 97 98 99 00 01 02 03
Duncan Revenue Est: A 4.7 4.9 5.2 5.5 5.9
Yearly Growth Rate (93-98): 5.7% - assigned rate
Projected Revenue Estimates: 6.3 6.7 7.0 7.4 7.7
Revenue per Capita: 33.58 35.61 37.12 39.69 42.31 45.38
Yearly Growth Rate (93-98): 5.4% - assigned
Projected Revenue per Capita: 48.32 51.45 53.67 55.99 58.41
Resulting Revenue Estimate: 6.3 6.7 6.9 7.2 7.4
Revenue as % of Retail Sales: .0038 .0037 .0036 .0035 .0034 0035
Mean % (93-98): .00358%
Resulting Revenue Estimate: 6.4 6.8 7.2 7.5 7.9
MEAN REVENUE ESTIMATE: _6.3 6.7 7.0 7.3 7.7
POPULATION AND DEMOGRAPHIC ESTIMATES 93 94 95 96 97 98 99 00 ol 02 03
Total Population (millions): 131 .132 .132 . 131 .130 .180 129 .128 127 126 126
Retail Sales (billions): 1.17 1.26 1.37 1.5 1.6 1.7 1.8 1.9 2.0 2.1 2.2
Below-the-Line Listening Shares: 7.6% Confidence Levels
Unlisted Station Listening: 0.9%
Total Lost Listening: 17.5% 1998 Revenue Estimates: Below normal
Available Share Points: 82.5 1999-2003 Revenue Projections: Below normal
Number of Viable Stations: 7.5
Mean Share Points per Station: 11.0 COMMENTS
Rev. per Available Share Point: $ 71,515
Estimated Rev. for Mean Station:  $786,665 Ethnic Income Age Education
Breakdowns (%) Breakdowns (%) Breakdowns (%] Levels
Household 1ncome: $35,819
Median Age: 38.6 years White 98.6 <20 27.6 12-24 19.3 Non High School
Median Education: 12.3 years 8lack 1.0 20-50 37.9 25-54 48.2 Grad: 25.0
Median Home Value: $41,700 Hispanic 0.4 50-100 27.3 55+ 32.4 High School Grad:
Population Change (1997-2002): -3.0% Other 0.0 100+ 6.7 48.8
Retail Sales Change (1997-2002): 31.7% College 1-3 years:
Number of Class B or C FM's: 3 15.7
Cable Penetration: 82% (Time Warner) The above information is provided through the courtesy of College 4+ years:
Market Statistics, a division of Bill Communications. 10.5
COMMERCE AND INDUSTRY
Important Business and Industries Largest Local Banks Unempl oyment Highest Billing Stations Viable Stns
Candy Altoona Federal Svgs (80 Mil)Sep 83: 15.5%
Food Products G & G Savings (83 Mil) Sep 84: 10.6% 1. WFGY-F (C) $3,200,000%(27.1%) WFGY-F
Paper Investment Savings (68 Mil) Aug 85: 10.2% 2. WPRR*F (CHR) 1,000,000 (16.9%) WPRR-F
Locomotives Mid-State Bank (NA) Aug 86: 6.9% 3. WMXV-F (AC) 800,000 (13.6%) WMXV-F
Clothing Mellon (NA) Aug 87: 6.0% 4. WALY-F (0) 600,000 ¢10.2%) wBXQ-FF
Reliance Savings (141 Mil)  Aug 88: 5.3% 5. WRTA (M 580,000 ¢ 9.8%) WRTA
Major Daily Newspapers AM PH SUN Owner Jul 89: 5.9% &. WBXQ-FF (AOR) 540,000 ¢ 9.2%) WALY-F
Altoona Mirror 35,959 45,000 Thomson Jul 90: 7.6% 7. WFBG (FS) 470,000 ¢ 8.0%) WFBG
Jul 91: 8.7% 8. WVAM (SPRTS) 220,000 ¢ 3.7%) WvAM
Forbes Largest Jul 92: 8.6% (1/2)
COMPETITIVE MEDIA Private Companies Jul 93: 7.2% NOTE: WFGY=F receives about
Major Over the Air Television Sheetz (216) Jul 943 6.5% $1.6 million in revenue
See Johnstown Jul 95: 6.3% from the State College mkt.
Jul 96: 5.7%
Media Revenue Estimates % of Aug 98: 4.5%
Revenue % Retail Sales Revenue for Viable Radio Entities Combined Revenue
Television $11,200,000 36.4 . 0066 ¢{Includes duopolies and combos) Revenue Share
Radio 5,900,000 19.2 .0035 1. Forever: WALY-F, WFBG-F, WFGI-F, $3,470,000 58.8%
Newspaper 10,400,000 33.8 . 0061 WFGY-F, WMXV-F
Outdoor 1,700,000 5.5 .0010 2. WPRR/WVAM 1,220,000 20.7%
Cable TV 1,600,000 5.2 .0009 3. WRTA 580,000 9.8%
$30,800, 000 .0181 4. WBXQ-FF 540,000 9.2%
NOTE: Use Newspaper and Outdoor estimates with caution. Miscel laneous Comments:
*See Miscel laneous Comments * Split DMA between Johnstown and Altoona. TV revenue is Altoona's
Major Radio Station Sales Since 1992 share, Total TV revenue for DMA is estimated at $29,900,000.

1994  WBRX-F (Patton) Sold to WBXQ-F owner $ 235,000
NO WEATHER DATA AVAILABLE:

1996  WALY-F See Pittsburgh for an approximation.
1996  WFBG,WFGY-F,WFGI-F From Logan to Forever

1996  WKMC, WHPA-F Sold to Forever 2,000,000

1997  WVAM From Tele-Media to Citadel 600,000

1997  WPRR-F From Tele-Media to Citadel 2,600,000

1997  WKMC Sold by Forever 25,000

1997  WKMC Traded to Cary Simpson WVFC in McConnel Lsburg

1997  WBRX-F, WBXQ-F 400,000

NOTE: Some of these sales may not have been consummated.
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AMARILLO

1998 ARB Rank: 188 1698 Revenue: $8,400,000 Manager's Market Ranking (current): 2.8
1998 MSA Rank: 193 Rev per Share Point: $95,023 Manager's Market Ranking (future) : 3.3
1998 DMA Rank: 126 Population per Station: 8,690 (19
1998 Rev Rank: 161 of 173 1998 Revenue Change: +10.5%
REVENUE _HISTORY AND PROJECTIONS 93 9% 95 96 97 98 99 00 ol 02 03
Duncan Revenue Est: 5.7 6.2 6.6 6.9 7.6 B.4
Yearly Growth Rate (93-98): 5.8% - assigned
Projected Revenue Estimates: 9.0 9.6 10.1 10.5 11.0
Revenue per Capita: 29.08 30.54 31.88 32.86 55.02 58.23
Yearly Growth Rate (93-98): 4.9% - assigned
Projected Revenue per Capita: 41.46 43.80 45.45 47.16 48.93
Resulting Revenue Estimate: 8.8 9.4 9.9 10.3 10.8
Revenue as % of Retail Sales: .0027 .0031 .0031 .0033 .0036 .0038
Mean % (93-98): .0037% (97-98 only)
Resulting Revenue Estimate: 8.5 8.9 9.3 9.3 10.0
MEAN REVENUE ESTIMATE: 8.8 9.3 9.7 10.0 10.6
POPULATION AND DEMOGRAPHIC ESTIMATES 93 94 95 96 97 98 99 0 01 02 03
Total Population (millions): 196 .203 .207 210 212 214 .217 .218 .220 .220 224
Retail Sales (billions): 2.1 2.0 2.1 2.1 2.1 2.2 2.3 2.4 2.5 2.5 2.7
Below-the-Line Listening Shares: 0.0 Confidence Levels
Unlisted Station Listening: 11.6%
Total Lost Listening: 11.6% 1998 Revenue Estimates: Normal
Available Share Points: B8.4 1999-2003 Revenue Projections: Normal
Number of Viable Stations: 12.5
Mean Share Points per Station: 7.1 COMMENTS - Market reports revenue to Miller, Kaplan
Rev. per Available Share Point: $95,023
Estimated Rev. for Mean Station: $675,000
Household Income: $36,885
Median Age: 38.7 years Ethnic Income Age Education
Median Education: 12.6 years Breakdowns (%} Breakdowns (%) Ereakdowns (%1 Levels
Median Home Value: $75,700
Population Change (1997-2002): 6.8% White 79.7 <20 27.0 12-24 23.0 Non High School
Retail Sales Change (1997-2002): 17.9% Black 5.6 20-50 37.3 25-54 51.9 Grad: 23.5
Number of Class B or C FM's: 9 Hispanic 14.7 50-100 27.1 55+ 25.1
Unemployment (Aug 1998): 4.0% Other 0.0 100+ 8.6 High School Grad:
Cable Penetration: 72% (TCA) 27.1
The above information is provided through the courtesy of College 1-3 years:
- Market Statistics, a division of Bill Cémmunications. 30.7
COMMERCE AND INDUSTRY COMPETITIVE MEDIA College 4+ years:
Important Business and Industries Major Over the Air Television
Petrochemicals KACV  Amarillo 2 PBS
Transportation FORBES 500 COMPANIES KAMR  Amarillo 4 NBC Canaan Comm.
Agribusiness KVI1  Amarillo 7 ABC Marsh
Munitions KFDA  Amarillo 10 CBS Drewry
KCIT Amarillo 14 Fox Micks Viable Radio Stations
Major Daily Newsnapers AM PM SUN Owner
Amarillo Globe-Times 19,584 Morris KGNC-F KMML-F
Amarillo News 41,611 Morris KGNC KNSY-F
Amarillo News-Globe 74,746 Morris Kalz-F KAEZ-F
Media Revenue Estimates % of Highest Billing Stations KZRK-F KQFX-F {1/2)
Revenue % Retail Sales 1. KGNC-F (L) $1,800,000 (21.4%) KBUY-F Kixz
Television $22,200,000 38.2 .0100 2. KGNC (N/T) 1,500,000 ¢17.9%) KPUR-F KATP-F
Radio 8,400,000 14.5 .0038 3. Ko1Z-F  (CHR) 850,000 ¢10.1%) KARX-F
Newspaper 23,400,000 40.3 .0106 4. KMML-F  (C) 660,000 ¢ 7.9%)
Outdoor 2,500,000 4.3 .0011 5. KZRK-F  (AOR-NR) 650,000 ¢ 7.7%)
Cable TV 1,600,000 2.8 .0007 6. KARX-F  (CL AOR) 600,000 ¢ 7.1%)
$58,100,000 .0262 7. KPUR-F  (0) 470,000 ¢ 5.6%)
NOTE: Use Newspaper and Outdoor estimates with caution. 8. KBUY-F  (AOR) 450,000 ¢ 5.4%)
Some Recent Station Sales 9. KAEZ-F  (AC) 320,000 ¢ 3.8%)
1993  KATP-F From Woods to Meyer-Baldridge $350,000
1993  KLSF-F Sold to owners of KIXZ, KMML-F 700,000
1994  KAKS-AF {Canyon} 2,500,000
Revenue for Viable Radio Entities Combined Revenue
1996  KATP-F Sold by Ken Meyer 610,000 (Included duopolies and combos) Revenue Share
1996  KLLR-F (99.7) 325,000 1. Morris: KGNC-AF $3,300,000 39.3%
2. Cumulus: KARX-F, KPUR-F, Kaiz-fF, 2,570,000 30.8%
1997  KBUY-F Sold to Champion 750,000 KZRK-F
1997  KIXZ/KMML-F/KDAC-F Sold to Champion 1,500,000 3. Capstar: KIXZ, KBUY-F, KMML-F, 1,110,000 13.2%
1997  KPQZ-F Sold to Gary Acker 790,000 KNSY-F
1997  KTNZ (1010) Sold to Cumulus 90,000 4. KAEZ-F 320,000 3.8%
1997  KARX-F Sold to Cumulus 675,000
1997  KQlZ-F Sold to Cumulus 3,140,000
1997  KZRK-AF Sold to Cumulus 1,000,000
1998  KPUR-AF Sold to Cumulus 820,000

NOTE: Some of these sales may not have been consummated.
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ANCHORAGE

1998 ARB Rank: 171 1998 Revenue: $14,500,000 Manager's Market Ranking (current): 2.7
1998 MSA Rank: 175 Rev per Share Point: $158,817 Manmager's Market Ranking (future) : 2.9
1998 DMA Rank: 156 Population per Station: 9,780 (20)
1998 Rav Rank: 117 of 173 1998 Revenue Change: + 5.8%
REVENUE HISTORY AND PROJECTIONS

B % %5 % 9 B8 0% w o gz 03
Duncan Revenue Est: 1.6 13.0 12.7 13.0 13.7  14.5
Yearly Growth Rate (93-98): 5.7% - assigned
Projected Revenue Estimates: 15.5 16.6 17.3 18.1 18.9
Revenue per Capita: 46.22 50.98 49.22 52.00 55.02 58.23
Yearly Growth Rate (93-98): 4.9% - assigned
Projected Revenue per Capita: 61.65 65.28 67.86 70.50 73.26
Resulting Revenue Estimate: 15.4 16.3 16.8 17.4 18.1
Revenue as % of Retail Sales: .0041 :0043  .0041 .0041 .0042 .0043
Mean % (93-98): .0042%
Resulting Revenue Estimate: 14.7 15.1 15.5 16.0 16.4

MEAN REVENUE ESTIMATE: 15.2 16.0 16.6 17.2 17.8

POPULATION AND DEMOGRAPHIC ESTIMATES

93 9% 95 9% 9 %8 % g 0 @ 03
Total Population (millions): .251 .255 .258 .250 .249 .249 .248 247 247 .247 247
Retail Sales (billions): 2.9 3.0 3.1 3.2 3.3 3.4 3.5 3.6 3.7 3.8 3.9
Below-the-Line Listening Shares: 0.3 Confidence Levels
Unlisted Station Listening: 8.4%

Total Lost Listening: 8.7% 1998 Revenue Estimates: Normal

Available Share Points: 91.3 1999-2003 Revenue Projections: Normal
Number of Viable Stations: 14.5
Mean Share Points per Station: 6.3 COMMENTS
Rev. per Available Share Point: $158,817 Market reports revenue to Miller, Kaplan... Managers predict
Estimated Rev. for Mean Station: $1,000,000 4 to 5% revenue gain in 1999
Household Income: $56,538
Median Age: 31.3 years Ethnic Income Age Education
Median Education: 13.0 years Breakdowns (%) Breakdowns (%) Breakdowns (%) Levels
Median Home Value: $109,700
Population Change (1997-2002): -0.9% White 83.8 <20 14.3 12-24 22.1 Non High School
Retail Sales Change (1997-2002): 15.2% Black 5.1 20-50 30.1 25-54 66.3 Grad: 9.6
Number of Class B or C FM's: 12 Hispanic 4.6 50-100 34.0 55+ 11.5
Cable Penetration: 60% (Prime Cable) Other 6.5 100+ 21.6 High School Grad:

COMMERCE AND TNDUSTRY

Important Business and Industries Fortune

The above information is provided through the courtesy of

Market Statistics, a division of Bill Communications.

500 Companies Forbes 500 Companies

Government
Tourism
0il and Gas
Fishing

INC 500 Comzanies

25.3

College 1-3 years:
38.3

Col lege 4+ years:
26.8

Forbes Largest Private Companies

Emoloyment Breakdowns

By Industry (SIC):

1. Health Services

2. Eating and Drinking Places
Business Services
Trangportation by Air
Engineering & Mngmnt Svcs
General Contractors

0il and Gas Extraction
Wholesale Trade-Durable Gds

Food Stores

OOV~ W

Total Metro Employees:
Top 10 Total Employees:

DUNCAN’S RADIO MARKET GUIDE
Copyright 1999

Miscellaneous Retail

By Cccupation:

7,223  (8.8%) Manag/Prof.
7,131 (8.7%) Tech/Sales/Admin.
5,179  (6.3%) Service

4,198  (5.1%) Farm/Forest/Fish
4,108 (5.0%) Precision Prod,
3,405  (4.1%) Oper/Fabri/lLabor
3,357  (4.1%)

3,348  (4.1%)

2,830 (3.4%)

2,727  (3.3%)

75,565
38,993 (51.6%)

www americanradiohistorv com

35,971 (32.3%)
39,018 (35.1%)
15,398  (13.9%)
1,117 ¢ 1.0%
10,621 ( 9.5%)
9,117 ( 8.2%)
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ANCHORAGE

Largest Local Banks Colleges and Universities Military Bases Unempl oyment
Bank of America, Alaska (182 Mil) University of Alaska-Anchorage(13,048) Elmendorf AFB (11,900) Jun 79:  8.6%
First National (1.3 Bil) Alaska Pacific Univ. (1,080) Ft. Richardson (10,200) Dec 82: 10.6%
Key Bank of Alaska (779 Mil) Sep 83: 8.2%
National Bank of AK (2.0 Bil) Sep 84:  7.3%
Aug 85: N/A
Aug 86: 9.74
Total Full-Time Students: 6,924 Highest Billing Stationg Aug 87: 10.0% (state)
1. KASH-F (C) $1,900,000 ¢13.1%) Aug 88: 7.6% (state)
RADIO BUSINESS INFORMATION 2. XGOT-F (CHR) 1,700,000 ¢11.74) Jul 89; 6.1% (state)
3. KWHL-F (AOR) 1,600,000 ¢11.0%) Jul 90: 5.3% (state)
Heavy Agency Largest Local Source of 4. XENI (N/T) 1,100,000 ¢ 7.6%) Jul 91: 6.7% (state)
Radio Users Radio Accounts Regional Dollars KYMG-F (AC) 1,100,000 ¢ 7.6%) Jul 92: 7.8% (state)
6. KEAG-F (0) 1,050,000 ¢ 7.2%) Jul 93: 5.5%
Porcarro Alascom Seattle 7. KMXS-F (AC/CHR) 975,000 ¢ 6.7%) Jul 94: 5.5%
Ken Flynn Nerland's Portland 8. KBRJ-F (C) 800,000 ¢ 5.5%) Jul 95: 4.3%
Bradley Sadler's Furnishings Fairbanks 9. KBFX-F (ADR/CL) 610,000 ¢ 4.2%) Jul 96: 4.B%
Frost 10. KKRO-F (CL HITS) 600,000 ¢ &4.1%) Aug 98: 3.5%
11. KLEF-F (CL) 525,000 ¢ 3.6%)
12. KNIK-F (J) 510,000 ¢ 3.5%)
13. KHAR (ST) 320,000 ¢ 2.2%)
14. KFQD  (T) 280,000 ¢ 1.9%)
15. KBYR (T) 260,000 ¢ 1.8%)
16. KQEZ-F (SAC) 150,000 ¢ 1.0%)
Major Daily Newspapers AM PM SUN Cwner Revenue for Viable Radio Entities Combined Revenue
(includes duopolies and combos) Revenue Share
Anchorage Daily News 71,549 96,258 McClatchy 1. Capstar: XASH-F, KBFX-F, KENI, $6,410,000 44.2%
KGOT-F, KTZN, KYMG-F
2. Morris: KBRJ-F, KEAG-F, KFQD, KHAR, 5,625,000 38.8%
KKRO-F, KMXS-F, KWHL-F
3. KBYR, KNIK-F 770,000 5.3%
4. KLEF-F 525,000 3.6%
5. KQEZ-F 150,000 1.0%
Best Restaurants Best Hotels Best Golf Courses
COMPETITIVE MEDIA Marx Brothers Captain Cook Elmenderf AFB Course
Josephines Sheraton Anchorage GC
Major Over the Air Television Double Muskie Hilton Moose Run
Elevation 92 Westmark Eagleglen
KTUU  Anchorage 2 NBC
KTBY  Anchorage 4  Fox
KYES  Anchorage S UPN, WBN
KAKM  Anchorage 7 PBS
KTVA  Anchorage 11 cBS Northern TV
KIMO  Anchorage 13 ABC Smith
KDMD  Anchorage 33 HSN Green TV
Viable Radio Stns
Media Revenue Estimates % of KGOT-F KBFX-F
Revenue % Retail Sales KMXS-F KKRO-F
Television $30,300,000 37.5 .0089 KWHL-F KNIK-F
Radio 14,500,000 17.9 .0043 KENI KLEF-F
Newspaper 32,100,000 39.7 .00%94 KASH-AF  KFQD ¢1/2)
Outdoor 1,200,000 1.5 .0004 KBRJ-F KHAR (1/2)
Cable TV 2,800,000 3.5 .0008 KEAG-F KBYR (1/2)
$80,900,000 .0238 KYMG-F KTzZN (1/72)
KQEZ-F (1/2)
NOTE: Use Newspaper and Outdoor estimates with caution. WEATHER DATA
Major Radio Station Sales Since 1992 Elevation: 92
Annual Precipitation: 14.6 in.
1992 KHAR, KBRJ-F Sold to Roy Paschal $ 800,000 Annual Snowfall: 69.8 in.
1992  KYAK, KGOT-F From receiver to Comm. Pacific 700,000 Average Windspeed: 6.6 (M) TOTAL
JAN J YEAR
1993  KYAK, KGOT-F From Olympia to McCau 625,000 Avg. Max. Temp:  20.0 65.6 43.1
1993  KBFX-F Sold to Community Pacific 1,300,000 Avg. Min. Temp: 3.5 50.1 26.9
1993  KEAG-F Sold to Tom Ingstad 285,000 Average Temp: 11.8 57.9 35.0
1994 KENI Sold to Community Pacific 800,000
1996  KEAG-F Sold by Tom Ingstad 2,500,000
1996 KHAR, KBRJ-F Sold to KWHL-F owner 900,000
1996  KEMI From comm. Pacific to Capstar 1,600,000
1996  KASH-AF From Comm. Pacific to Capstar 3,500,000
1996  KBFX-F From Comm. Pacific to Capstar 2,400,000
1997  KYAK/KGOT-F/KYMG-F From McCaw to Capstar NA
1997  XASH (1080) Sold by Capstar 135,000
1997  KKRO-F From T. ingstad to Pioneer 1,350,000
1998  KHAR/KBRJ-F/KFQD/KEAG-F/KMXS-F/KWHL-F
From Pioneer to Morris 33,000,000
NOTE: Some of these sales may not have been consummated.
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APPLETON-OSHKOSH

1998 ARB Rank: 135 1998 Revenue: $14,200,000 Managesr's Market Ranking (current): 3.4
1998 MSA Rank: 143 Rev per Share Point: $230,146 Manager's Market Ranking (future) : 3.6
1998 DMA Rank: 69 (w/ Green Bay) Population per Station: 19,033 (15)
1998 Rev Rank: 120 of 173 1998 Revenue Change: +9.2%
REVENUE HISTORY AND PROJECTIONS

KX] 9% 95 96 97 98 99 00 il 02 03
Duncan Revenue Est: 10.0 10.6 1.3 12.0 13.0 14.2
Yearly Growth Rate (93-98): 6.7% - assigned
Projected Revenue Estimates: 15.3 16.6 17.5 18.4 19.4
Revenue per Capita: 30.30 31.74 33.43 35.09 37.46 40.60
Yearly Growth Rate (93-98): 6.2% - assigned
Projected Revenue per Capita: 43.62 46.87 49.19 51.63 54.19
Resulting Revenue Estimate: 15.1 16.4 17.4 18.4 19.5
Revenue as % of Retail Sales: .0033 .0031 .0031 .0031 .0033 .0033
Mean % (93-98): .0032%
Resulting Revenue Estimate: 14.4 15.0 15.7 16.6 17.3

MEAN REVENUE ESTIMATE: 15.0 16.0 16.9 17.8 18.7
POPULATION AND DEMOGRAPHIC ESTIMATES
% 95 % 97 8 % @ 0 W@ 03
Total Population (millions): .330 334 .338 .342 347 349 354 356 .359 .361 364
Retail Sales (billions): 3.0 3.4 3.6 3.9 4.0 4.3 4.5 4.7 4.9 5.2 5.4
Below-the-Line Listening Shares: 26.1% Confidence Levels
Unlisted Station Listening: 12.2%
Total Lost Listening: 38.3% 1998 Revenue Estimates: Slightly Below Normal
Available Share Points: 61.7 1999-2003 Revenue Projections: Slightly Below Normal
Number of Viable Stations: 12.0
Mean Share Points per Station: 5.1 COMMENTS
Managers predict 7 to 9% revenhue gain in 1999...

Rev. per Available Share Point: $230, 146
Estimated Rev. for Mean Station: $1,183,000
Household Income: $51,185
Median Age: 34.0 years Ethnic Income Age Education
Median Education: 12.5 years Breakdowns (%) Breakdowns (%) Breakdowns (%) Levels
Median Home Value: $86,400
Population Change (1997-2002): 4.0% White 98.5 <20 16.0 12-24 21.7 Non High School
Retail Sales Change (1997-2002): 29.6% Black 0.6 20-50 32.7 25-54 53.4 Grad: 19.1
Number of Class B or C FM's: 5 Hispanic 0.9 50-100 38.2 55+ 24.9
Cable Penetration: 53% (Time Warner) Other 0.9 100+ 13.1 High School Grad:

4.7

The above information is provided through the courtesy of
Market Statistics, a division of Bill Communications.

college 1-3 years:
22.2

COMMERCE AND INDUSTRY College 4+ years:
17.0

Important Business and Industries Fortune 500 Comzanies Forbes 500 Cammanies Forbes Largest Private Companies

Aid Assoc. for Lutherans Menasha (229)

(458)

Paper

Farm Machinery
Knitting Mills
Printing

INC 500 Campanies Emzloyment Breakdowns

By industry (SIC): By Occupation:

1. Paper and Allied Products 14,410 ¢10.2%) Manag/Prof. 34,955  (22.0%)
2. Health Services 12,364  (8.8%4) Tech/Sales/Admin. 46,788  (29.4%)
3. Eating and Drinking Places 10,022 (7.1%) Service 20,362 (12.8%)
4, Machinery, except Electrical 8,817 (6.2%) Farm/Forest/Fish 4,751 ( 3.0%)
5. Special Trade Contractors 5,679  (4.0%) Precision Prod. 18,902 (11.9%)
6. Business Services 5,555 (3.9%) Oper/Fabri/Labor 33,241  (20.9%)
7. Printing and Publishing 4,76 (3.3
8. Focd Stores 4,485  (3.2%)
9. Wholesale Trade-Durable Goods 4,397 (3.1%)
10. Food & Kindred Prdcts 4,204  (3.0%)

Totai Metro Employees: 141,205

Top 10 Total Employees: 74,649 (52.9%)

DUNCAN'S RADIO MARKET GUIDE
Copyright 1999
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APPLETON - OSHKOSH

Largest Local Banks Colleges and Universities Military Bases Unempl oyment
Bank One, Appleton (452 Mil) University of Wiseonsin-Oshkosh (11,093) Dec 82: 1.9% Jul 90: 3.5%
Firstar Bank - Appleton (119 Mil) Lawrence (1,235) Sep 83: 8.5% Jul 91: 3.8%
Valley Bank, Appleton (621 Mil) Sep 84: 6.3% Jul 92: 4. 74
Bank One, Oshkosh (109 Mil) Aug 85: 6.4% Jul 93: 3.8%
First Bank Oshkosh (249 Mil) Aug 86: 5.8% Jul 94: 3.5%
Oshkosh Savings Bank (188 Mil) Aug 86: 4.2% Jul 95: 2.6%
Valley Bank, Oshkosh (135 Mil} Total Full-Time Students: 11,814 Aug 88: 3.0% Jul 96: 2.5%
Jul 89: 3.8% Aug 98: 2.3%
RADIO BUSINESS INFORMATION
Highest Billing Stations Viable Radio $tns
Heavy Agency Largest Local Source of
Radio Users Radic Accounts Regional Oollars 1. WAPL-F (ACR) $3,200,000 (22.5%> WAPL-F  WUSW-F
2. WNCY-F () 1,500,000 (10.6%) WOZZ-F  WKSZ-F
Media Management Bergstrom Auto Group 3. WHBY (FS) 1,400,000 ¢ 9.9%) WNCY-F  WPKR-F
Van Sistine Hardee's 4. WVBO-F (D) 1,100,000 ¢ 7.7%) WHBY WOSH
Burton Korstedt Coca Cola 5. WPKR-FF (C) 1,050,000 ¢ 7.4%) WVBO-F (WIXX-F)
6. WROE-F {SAC) 1,000,000 { 7.0%) WROE-F
7. W022-F (AOR/CL) 975,000 ¢ 6.9%) WNAM
8. WUSW-F () 950,000 ¢ 6.7%)
9. WNAM (ST 550,000 ¢ 3.9%
10. WOSH m 525,000 ¢ 3.7%)
NOTE: Some revenue is derived from the
Green Bay market. A greater amount is
taken out of the market by Green Bay stations.
Major Dailw Newspapers AM PM SUN Owner Revenue for Viable Radic Entities Combined Revenue
{Includes duopolies and combos) Revenue Share
Appleton Post-Crescent 59,807 75,588 Thomson 1. Woodward: WHBY, WAPL-F, WKSZ-F $4,600,000 32.4%
Oshkosh Northwestern 24,349 26,785 2. Midwest Comm.: WIXX-F, WNCY-F, WO2Z-F, 3,475,000 24.5%
WROE-F
3. Cumulus: WNAM, WOSH, WUSW-F, WVBO-F 3,125,000 22.0%
4. WPKR-F 1,050,000 7.4%
Best Restaurants Best Hotels Best Golf Courses
Christie's Paper Valley Hotel Blackwolf Run
Granary Valley Inn {Kohler)
COMPETITIVE MEDIA Buteh's Anchor Inn
Major Over the Air Television
See Green Bay
Part of Green Bay DMA
Media Revenue Estimates
% of
Revenue % Retail Sales Miscellaneous Comments
Television $25,200,000 35.4 .0059 * split DMA with Green Bay. TV revenue is estimate of Appleton's
Radio 14,200,000 19.9 .0033 share. Total TV revenue for DMA is estimated at $52,900,000.
Newspaper 27,800,000 39.0 .0065
Outdoor 2,200,000 3.1 .0005
Cable TV 1,800,000 2.5 .0004
$71,200,000 .0166
* See Miscellaneous Comments WEATHER DATA
NOTE: Use Newspaper and Outdoor estimates with caution NO WEATHER DATA AVAILABLE

Major Radio Station Sales Since 1993

1993  WOzz-F From Martin to Midwest Comm. $ 1,400,000 (E)
1993 WQWM 380,000
1994 WNFL, WKFX-F Sold by Wincom to Central States 1,400,000
1994  WKFX-F Sold by Central States 1,900,000
1994 WEMI-F (Menasha) Sold to Central States 2,000,000
1996 WOGB-F (103.1, KauKauna) Sold to Midwest Family 500,000
1996  WNAM, WUSW-F Sold to Midwest Family 1,200,000
1996  WNFL,WNCY-F,WROE-F From Central States to Midwestern 10,700,000
1997  WNAM/WOSH/WOGB- F/WUSW=F/WVBD-F

From Midwest Family to Cumulus 11,800,000
1998  WRJQ 140,000
1998  WAUN-F 105,000
NOTE: Some of these sales may not have been consummated.
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ASHEVILLE

1998 ARB Rank: 179 1998 Revenue: $8,600,000 Manager's Market Ranking {current): 3.2
1998 MSA Rank: 192 Rev per share Point: $191,964 Manager's Market Ranking (future) : 3.6
1998 DMA Rank: 35 (w/Green-Spart) Population per Station: 20,567 (9

1998 Rev Rank: 158 of 173 1998 Revenue Change: +8.9%

REVENUE HISTORY AND PROJECTIONS

9 9% 95 % 9 & % w0 0N 0 03
Duncan Revenue Est: 5.7 6.1 6.5 6.9 7.9 8.6
Yearly Growth Rate (93-98): 5.74 - assigned
Projected Revenue Estimates: - 9.2 9.8 10.3 10.7 11.2
Revenue per Capita: 28.50 29.75 31.25 32.55 36.92 39.63
Yearly Growth Rate (93-98): 4.4% - assigned
Projected Revenue per Capita: 41.72  43.93  45.47 47.07 4B.T3
Resulting Revenue Estimate: 8.9 9.5 10.0 10.5 11.0
Revenue as % of Retail Sales: .0031 .0031 .0028 .0028 .0029 .0030
Mean % (93-98):  .00295%
Resulting Revenue Estimate: 9.1 9.7 10.3 10.6 11.2
MEAN REVENUE ESTIMATE: 9.1 9.7 10.2 10.6 11.1
POPULATION AND DEMOGRAPHIC ESTIMATES 93 94 95 96 97 98 99 00 [ii] 02 3
Total Population (millions): .200 .205 .208 .212 214 .217 .220 .224 .226 .226 .228
Retail Sales (billions): 1.84 2.0 2.3 2.5 2.7 2.9 3.1 3.3 3.5 3.6 3.8
Below-the-Line Listening Shares: 28.6% Confidence Levels
Unlisted Station Listening: 26.6%
Total Lost Listening: 55.2% 1998 Revenue Estimates: Normal
Available Share Points: 44.8 1999-2003 Revenue Projections: Normal
Number of Viable Stations: 5.0
Mean Share Points per Station: B.9 COMMENTS
Rev. per Available Share Point: $191,964
Estimated Rev. for Mean Station: $1,728,000 Ethnic Income Age Education
Breakdowns (%) Breakdowns (%) Breakdowns % Levels
Household Income: $36,835
Median Age: 39.5 years white 91.4 <20 27.0 12-24 18.4 Non High School
Median Education: 12.3 years Black 7.4 20-50 37.9 25-54 51.2 Grad: 27.0
Median Home Value: $66,800 Hispanic 1.2 50-100 27.2 55+ 30.4
Population Change (1997-2002): 5.6% Other 0.0 100+ 7.9 High School Grad:
Retail Sales Change (1997-2002): 36.6% 29.9
Number of Class B or C FM's: 2
Unemployment (Aug 1998): 2.6% The above information is provided through the courtesy of College 1-3 years:
Cable Penetration: NA (TCI) Market Statistics, a division of Bill Communications. 24.6
COMMERCE AND INDUSTRY Largest Local Banks College 4+ years:
Important Business and Industries Asheville Federal (328 Mil) 18.5
Textiles First Citizens (NA)
Electrical Equipment First Commercial (147 Mil) Highest Billing Stations
Tobacco Nations Bank (NA) 1. WKSF-F (C) $4,800,000 (55.8%)
Wachovia (NA) 2. WWNC (C/FS) 1,700,000 ¢19.8%)
Major Daily Newspapzrs AM PM SUN Owner 3. WaLs-F (AOR) 1,000,000 ¢11.6%)
Asheville Citizen-Times 68,454 80,412 Gannett 4, WMIT-F (REL) 600,000 ¢ 7.0%)
5. WISE (sT 320,000 ¢ 3.7%)
6. WTZY (M 120,000 ¢ 1.4%)
COMPETITIVE MEDIA Revenue for Viable Radio Entities Combined Revenue
Major Over the Air Televisien (Included duopclies and combos) Revenue Share
See Greenvi ( le-Spartanburg 1. Capstar: WWNC, WKSF-F $6,500,000 75.6%
2. WZLS-F 1,000,000 11.6%
Media Revenue Estimates % of 3. WMIT 600,000 7.0%
Revenue % Retail Sales 4. WISE 320,000 3.7%
Television $21,500,000 .0074 5. WTZK, WTZY 120,000 1.4%
Radio 8,600,000 .0030 WEATHER DATA Viable Radio Stations
Newspaper Elevation: 2140 WKSF-F
Qutdoor Annual Precipitation: 48.72 in. WWNC
Cable TV Annual Snowfall: 18.8 in. WISE
Average Windspeed: 7.8 TOTAL WZLS-F
*See Miscellaneous Comments JAN JuL YEAR WiZY (1/2)
NOTE: Use Newspaper and Outdoor estimates with caution. Avg. Max. Temp: 48.5 .3 67.4 WMIT-F (1/2)
Avg. Min. Temp: 27.3 62.6 44.0
Some Recent Station Sales Average Temp: 37.9 73.5 55.7
1992 WTO0  Sold by Buck $ 295,000 Miscel laneous Comments

* Split DMA with Greenville-Spartanburg. TV revenue is estimate
1994 WWNC, WKSF-F From Heritage Bdcst to Osborn 12,800,000 (E) of Asheville's share. Total TV revenue for DMA is estimated at
$107,600,000.
1996 WSKY 150,000
1996 WWNC, WKSF-F From Osborn to Capstar

1997 WISE/WTZG 1,000,000
NOTE: Some of these sales may not have been consummated.
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ATLANTA

Combined
Revenue
$53,400,000

45,500,000

27,000,000
23,400,000
20,400,000
15,300,000
14,200, 000
9,100,000

Highest Billing Stations Revenue for Viable Radio Entities
(Includes ducpolies and combos)
1. WSB (FS/T) $28,100,000 (11.0%) 1. Cox: WJZF-F, WSB-AF
2. WVEE-F (B) 26,600,000 (10.4%) 2. Clear Channel/Jacor: WGST, WKLS-F,
3. WALR-F (B/AC) 20,900,000 ¢ 8.2%) WPCH-F
i, WKHX-F (C) 20,500,000 ¢ 8.0%) 3. CBS/Infinity: WAOK, WVEE-F, WZGC-F 43,500,000
. WSTR-F (CHR) 20,400,000 ¢ 8.0%) 4. ABC/Disney: WDWD, WKHX-F, WYAY-F
6. WSB -F (AC) 18,300,000 ¢ 7.1%) 5. Midwestern: WALR-AF, WCNN, WFOM
7. WPCH-F (SAC) 17,100,000 ¢ 6.74) 6. Jefferson-Pilot: WSTR-F
8. WNNX-F CAOR-NR) 15,300,000 ¢ 6.0%) 7. Susquehanna: WNNX-F
9. WGST-AF (T) 14,300,000 ¢ 5.6%) 8. Chancellor: WFOX-F
10. WFOX-F (O) 14,200,000 ¢ 5.5%) 9. Radio One: WAMJ-F, WHTA-F
11. WKLS-F  (AOR) 14,100,000 ¢ 5.5%)
12. WZGC-F (CL AOR) 14,000,000 ¢ 5.5%)
13. WHTA-F (B) 7,700,000 ¢ 3.0%4)
14. WIZF-F (1) 7,000,000 ¢ 2.7%)
15. WYAY-F (C) 6,500,000 ¢ 2.5%)
16. WADK (G) 2,900,000 ¢ 1.1%)
17. WCNN (N) 2,500,000 ¢ 1.0%)
18. WAMJ-F (B/O) 1,400,000 ¢ 0.5%)
Media Revenue Estimates
% of
Revenue % Retail Sales
Televigion $405,000,000 37.9 .00%96
Radio 256,100,000 24.0 .0061
Newspaper 349,000,000 32.7 .0083
Qutdoor 37,000,000 3.5 .0009
Cable TV 20,800,000 1.9 .0005
$1,067,900,000 .0254
NOTE: Use Newspaper and Outdoor estimates with caution.

Major Radio Station Sales Since 1990

1990

92
1992

1993
1993

1994
1994

1995
1995
1995

1996
1996
1996
1996
1996
1996
1996
1996
1996
1996

1998
1998
1998
1998
1998
1998
1998
1998

NOTE:

WIGO

WCNN, WALR-F
WZGC-F

WYAY-F
WYAI-F

WAOK, WVEE-F
HQUL-F (Griffin)

WFOX-F
WKHX A/F, WYAY-F
HWGKA

WKLS-F
WAOK
WVEE-F
WACK
WVEE-F
WZGC-F
WGKA
WALR

Sold by Brunson

Sold
From

to Lew Dickey
Cook Inlet to Infinity

NewCity to Cap Cities/ABC
NewCity to Cox

From
From

Summit to Granum
to Almic (move in)

From
Sold

Shamrock to Chancellor
Cap Cities/ABC to Disney
to Roy Henderson

From
From
Sold

Citicasters to Jacor
Granum to Infinity
Granum to Infinity
Infinity to Westinghouse
Infinity to Westinghouse
Infinity to Westinghouse

From
From
From
From
From
From

Sold to Midwestern

$ 2,250,000

6,000,000
45,000,000

19,000, 000
8,000,000

91,300,000
4,500,000

45,000,000
105,000,000
1,050,000

84,600, 000
6,000,000
172,000,000
8,000,000
210,000, 000
105,000, 000
2,000,000
586,000

WHMA-AF (Anniston, AL) Sold to Susquehanna for Atl. move in 15,000,000

WFOM (Marietta)

WGST-F

WERD (1160)
WWWE (11002
WATB

WUNF

WSSA (1570;
WPCH- F/WKLS-F/WGST
WAMJ-F

Carrollton)

Morrow)

Sold to Midwestern
From McClure to Jacor

Sold to Forus

Sold to Freedom Net
Sold to Genesis
Sold to Saints

From Jacor to Clear Channel

Sold to Radio One

Some of these sales may not have been consummated.

450,000

30,000,000
2,400,000
475,000
525,000
275,000
380,000

100,000

(E)

(E)

(E)
(E)

www americanradiohistorv com

Revenue Viable Radio Stations

Share

20.9% WVEE-F WHTA-F
17.8% WSB WKLS-F

WSTR-F WFOX-F

17.0% WKHX-F WZGC-F
10.5% WALR-AF WYAY-F
9.1% WSB-F WJZF-F
8.0% WNNX-F WGST-AF
6.0% WPCH-F WAOK (1/2)
5.5% WAMJ - F WoXI (1/2)
3.6%
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ATLANTIC CITY/CAPE_MAY

1998 ARB Rank: 136 1998 Revenue: $16,100,000 Manager's Market Ranking (current): 3.0
1998 MSA Rank: 146 Rev per Share Point: $218,453 Manager's Market Ranking {(future) : 3.7
1998 DMA Rank: Philadelpha DMA (#4) Population per Station: 13,486 (21)

1998 Rev Rank: 107 of 173 1998 Revenue Change: +7.3%

REVENUE_HISTORY AND PROJECTIONS 93 9% 95 96 97 98 99 00 0 02 03
Duncan Revenue Est: 12.0 12.7 13.4 14.0 15.0 16.1

Yearly Growth Rate (93-98): 5.7% - assigned

Projected Revenue Estimates: 17.2 18.4 19.2 20.1 21.0
Revenue per Capita: 36.14 38.36 40.36 41.79 44.64 47.92

Yeariy Growth Rate (93-98): 4.6% - assigned

Projected Revenue per Capita: 50.57 63.36 55.32 57.36 59.47
Resulting Revenue Estimate: 17.0 17.9 18.6 19.3 20.0
Revenue as % of Retail Sales: .0036 .0037 .0038 .0038 .0041 .0042
Mean % (93-98): .0042% - assigned
Resulting Revenue Estimate: 16.4 16.8 17.2 17.6 18.5

MEAN REVENUE ESTIMATE: 156.9 17.7 18.3 19.0 19.8
POPULATION AND DEMOGRAPHIC ESTIMATES 93 94 95 96 97 98 99 00 (1 02 03
Total Population (millions): 332 33 .332 .335 .336 .336 .336 .336 .336 336 .336
Retail Sales (billions): 3.3 3.5 3.5 3.7 3.7 3.8 3.9 4.0 4.1 4.2 4.4
Below-the-Line Listening Shares: 15.1% Confidence Levels
Unlisted Station Listening: 11.2% 1998 Revenue Estimates: Below Normal
Total Lost Listening: 26.3% 1999-2003 Revenue Projections: Below Normal
Available Share Points: 73.7
Number of Viable Stations: 15.5 COMMENTS - Market does not repecrt revenue to an accountant... Managers
Mean Share Points per Station: 4.8 predict 5 to 74 revenue gain in 1999...
Rev. per Available Share Point: $218,453
Estimated Rev. for Mean Station: $1,049,000
Ethnic Income Age Education

Household Income: $42,994 Breakdowns (%) Breakdowns (%) Ereakdowns (%) Levels
Median Age: 37.4 years White 78.5 <20 22.6 12-24 18.5 Non High School
Median Education: 12.3 years Black 14.6 20-50 35.0 25-54 50.6 Grad: 26.8
Median Home value: $107,800 Hispanic 6.9 50-100 311 55+ 30.9 High School Grad:
Population Change (1997-2002): 0.1% Other 0.0 100+ 1.3 34.7
Retail Sales Change (1997-2002): 13.5% College 1-3 years:
Number of Class B or C FM's: 6 21.8
Unempioyment (Aug 1998): 6.6% The above information is provided through the courtesy of College 4+ years:
Cable Penetration: NA (Sammons) Market Statistics, a division of Bill Communications. 16.7

COMMERCE AND INDUSTRY
Important Business and Industries

Highest Billing Stations

Tourism 1.WAYV-F (AC/CHR)32,900,000¢18.0%)
Clothing 2.WFPG-F (AC) 2,150,000(¢13.4%) Revenue for Viable Radio Entities Combined Revenue
Major 3.WZXL-F (AOR)  2,100,000(¢13.0%) (Includes duopolies and combos) Revenue Share
Daily Newspapers AM PM SUN Dwner &4.WTTH-F (B) 1,350,000(8.4%) 1.WAYV: WAYV-F, WCMC, WZXL-F $5,350,000 33.2%
5.WKOE-F (C) 1,100,000¢6.8%) 2.Green: HWEYM, WMGM-F, WOND, WTKU-F 2,670,000 16.6%
Atlantic City 80,194 100,987 6.WMGM-F  (CL HIT)1,000,000(6.2%) 3.Spring: WFPG-AF, WPUR-F 2,150,000 13.4%
Press 7.WTKU-F  (0) 950,000(5.9%) 4.Margate, pending: WBNJ-F, WDOX-F, 2,070,000 12.9%
8.WRDR-F  (ST) 850,000(5.3%) WISX-F, WMID, WSAX-F, WITH-F
9 .WOND (m 720,000¢4.5%) 5.WKOE 1,100,000 6.8%
COMPETITIVE MEDIA 10.WBSS-F (T) 500,000¢3.1%) 6.WRDR-F (Mega, pending) 850,000 5.2%
Major Over the Air Television 11.WMID (ST) 400,000¢2.5%) 7.WBSS-F 500,000 3.1%
WMGM Wi ldwood 40 NBC Green Group 12.WCMC (ST) 350,000¢2.2%) B.Local: WCZT-F, WWZK-F SEE B
See Philadelphia 13.WSAX-F  (J) 320,000¢2.0%)
Media Revenue Estimates % of Viable Radio Stations
Revenue % Retail Sales WEATHER DATA WITH-FF  WFPG-F  WMGM-F  WMID-FF
Television $24,300,000 31.6 .0064 Elevation: WAYV-F  WOND WMID WBSS-F
Radio 16,100,000 21.0 0042 Annual Precipitation: 42.0 in. WZXL-F WTKU-F  WFPG WJSE-F
Newspaper 30,500,000 39.7 .0080 Annual Snowfall: 16.1 in. WRDR-F  WKOE-F  WCMC (/2
Outdoor 5,900,000 7.7 .0015 Average Windspeed: 10.7 (S) TOTAL WSAX-F (1/2)
Cable TV NA SO0 oonos JAN JUL YEAR WCZT-F (1/2)
$76,800, 000 .0201 Avg. Max. Temp: 41.4 84.7 63.6
NOTE: Use Newspaper and Qutdoor estimates with caution. Avg. Min. Temp: 24.0 65.4 43.8
* See Miscellaneous Comments Average Temp: 32.7 75.1 53.7

Some Recent Station Sales
1993 WAYV-F Sold to Osborn
1994 WFPG A/F From H & D tc Connoisseur

Migcellaneous Commentg
* Part of Philadelphia DMA. TV revenue is Atlantic City's
estimated contribution to the total TV revenue for DMA.

$ 3,000,000
(Cncld) 6,500,000

1994 WBNJ-F 490,000 Total DMA TV revenue is estimated at $608,000,000.
1995 WKTU-F (Ocean City) Sold to WMGM-F owner 850, 000
1995 WFPG A/F Sold by H&D to Spring 4,400,000
1996 HWAYV-F Soid by Osborn 3,100,000
1996 Wuss (1490) Sold to WMGM-F owner 140,000
1997 WRDR-F 6,050,000
1997 WCTC, WZXL-F  Sold to WAYV-F owner 7,100,000
1997 WDOX-F Sold to WTTH-F owner 580,000
1998 WCZT-F 470,000
1998 WENN-F Sold to WCZT-F owner NA
1998 WZZP-F Sold to Spring 2,992,500
NOTE: Some of these sales may not have been consumated.

DUNCAN’S RADIO MARKET GUIDE
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ATLANTA

1998 ARB Rank: 12 1998 Revenue: $256, 100,000 Manager's Market Ranking (current): 4.8
1998 MSA Rank: @ Rev per Share Point: $2,930,206 Manager's Market Ranking (future) : 4.0
1998 DMA Rank: 10 Population per Station: 147,390 (21)
1998 Rev Rank: 7 of 173 1998 Revenue Change: +15.4%
EVENUE HISTORY AND PROJECTIONS
] 9% ] 9 I 98 99 00 0 02 03
Duncan Revenue Est: 125.3 149.6 170.0 194.0 222.0 256.1
Yearly Growth Rate (93-98): 8.5% - assigned
Projected Revenue Estimates: 282.2 311.0 332.2 354.7 378.9
Revenue per Capita: 37.57 46,26  49.27  54.19 60.32 68.29
Yearly Growth Rate (93-98): 6.6% - assigned
Projected Revenue per Capita: 73.70 79.54 83.73 88.16 92.81
Resulting Revenue Estimate: 27t.2  298.3 322.4 348.2 377.7
Revenue as % of Retail Sales: L0043 L0047 .0049  .0051 . 0055 0061
Mean % (93-98): .0058% (97-98 only)
Resulting Revenue Estimate: 257.5 281.9 295.2 312.0 319.6
MEAN REVENUE ESTIMATE: 270.3 297.0 316.6 338.3 358.7
POPULATION AND DEMOGRAPHIC ESTIMATES
23 94 25 96 97 28 9 00 o 02 03
Total Population (millions): 3.30 3.38 3.48 3.58 3.68 3.75 3.85 3.95 4.07 4.13 4.18
Retail Sales (billions): 28.7 32.1 34.9 37.7 40.2  42.0 A7 48.6 50.9 53.8 55.1
Below-the-Line Listening Shares: 0.9% Confidence Levels
Unlisted Station Listening: 11.7%
Total Lost Listening: 12.6 1998 Revenue Estimates: Normal
Available Share Points: 87.4 1999-2003 Revenue Projections: Normal
Number of Viable Stations: 16.0
Mean Share Points per Station: 5.5 COMMENTS - Market reports revenue to Miller, Kaplan...All viable
stations cooperate except WAMJ-F  Managers predict 10 to 12%
Rev. per Available Share Point: $2,930,206 revenue gain in 1999  Three or four new stations will impact
Estimated Rev. for Mean Station: $16,116,000 this market by the end of 2000
“ausehold Income: $50,178
dian Age: 33.4 years Ethnic Income Age Education
~edian Education: 12.6 years Breakdowns (%) Breakdowns (%) Breakdowns (%] Levels
Median Home Value: $109,900
Population Change (1997-2002): 12.2% White 71.8 <20 17.5 12-24 8.4 Non High School
Retail Sales Change (1997-2002): 33.9% Black 24.8 20-50 32.3 25-54 60.3 Grad: 21.3
Number of Class B or C FM's: 14 Hispanic 3.4 50-100 34.2 55+ 18.2
Cable Penetration: 60% (Bass, Wometco) Other 0.0 100+ 16.0 High School Grad:
26.9
College 1-3 years:
The above information is provided through the courtesy of 25.7
COMMERCE AND INDUSTRY Market Statistics, a division of Bill Communicaitons. College 4+ years:
26.1

Important Business and Industries

Fortune 500 Companies

bistribution
Transportation
Textiles
Aircraft

Auto Electronics
Electronics
Glass

Home Depot (44)

United Parcel Service (52)

Bell South (56)
Coca-Cola (68)
Delta Air Lines (101)
Georgia-Pacific (116)
Southern (122)

Coca-Cola Enterprises {138)

Genuine Parts (271)
SunTrust Banks (331)
Alumax (478)

E=pl oyirent Breakdowns

Tactics (16)
Lockwood Sign Grp (91)

By Industry (SIC):

Forbes 500 Camzanies Forbes Largest Private Companies

Cox Communications Cox Enterprises (33)

Equifax National Distributing (190)
Georgia-Pacific Timber Grp Printpack (264)
HBO & Co. RTM Restaurant Group (427)

RaceTrac Petroleum (109

Riverwood International (160)
Simmons (408)

United Parcel Service (3)

Watkins Associated Industries (282)
Wolf Camera (442)

By Occupation:

T/R Systems (135) 1. Business Services 110,063 (8.5%) Manag/Prof. 449,873 (28.8%)
Meridian Beverage (192) 2. Eating and Drinking Places 105,89 (8.2%) Tech/Sales/Admin. 563,279  (36.0%)
Patient Care Techn. (203) 3. Health Services 87,451 (6.8%) Service 170,264  (10.9%)
Aaron s Rental Purchase 4. Wholesale Trade-Durable Goods 82,238 (6.4%) Farm/Forest/Fish 17,188 ¢ 1.1%)
(212) 5. Special Trade Contractors 48,962 (3.8%) Precision Prod. 162,881  (10.4%)
Wakefield Pharmaceuticals 6. Wholesale Trade-Nondurable 8ds 44,563 (3.4%) Oper/Fabri/Labor 200,054 (12.8%)
(230) 7. Engineering & Management Serv 40,280 (3.1%)
agement Decisions (288) B, Food Stores 40,172 (3.1%)
ark City of Atlanta (332) 9. Miscellaneous Retail 34,510 (2.7%)
Network One (340) 10. General Merchandise Stores 32,611 (2.5%)
Matrix Resources (376) Total Metro Employees: 1,293,361
(and more ) Top 10 Total Employees: 626,744  (48.5%)
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Largest Local Banks

Bank South (4.4 Bil)

Barnett Bank of Atlanta (691 Mil)

First Unian (4.1 Bil)

Georgia Federal Bank (4.3 Bil)
Nations Bank of GA (14.2 Bil)
Southtrust Bank of GA (1.9 Bil)
Trust Company Bank (36.6 Bil)

ATLANTA

Col leges and Universities

Georgia State (23,386)
Georgia Tech (12,241)

Emory (%,390)

Wachovia Bank (10.3 Bil)

RADIO BUSINESS INFORMATION

Heavy Agency
Radio Users

McCann Erikson
Tucker Wayne
Austin Kelly
Fitzgerald

Major Daily Newsgapers

Atlanta Constitution

Atlanta Journal

Largest Local

Radio Accounts

Total Full-Time Students:

Source of

Clayton State College (4,142)
Kennesaw State College (10,030)
Southern Tech (4,018}

Spelman College (1,708)

Regional Dollars

Kroger
Coca Cola
McDonalds
Rich's
Bell South
Delta

AM
309,906

Atlanta Journal-Constitution

COMPETITIVE MEDIA

Major Over the Air Television

WAGA Atlanta
WATL Atlanta
WGNX  Atlanta
WPBA  Atlanta
WsB Atlanta
WIBS Atlanta
WUPA  Atlanta
WXIA Atlanta
WGTV  Athens
WPXA Rome

5
36
46
30

2
17
&9
1"

8
14

Fox  Fox
WB Qwest
CBS Tribune Co.
PBS
ABC Cox

Time Warner
UPN Viacom

NBC  Gannett
PBS
PAX  Paxson

140,473

DUNCAN’S RADIO MARKET GUIDE

IPEGEL)

714,538

74,

Military Bases Unempl oyment
Dec 82: 6.5%
Atlanta NAS (831) Sep 83: 6.0%
Dobbins AFB (66) Sep 84: 4.8%
Ft. McPherson (11,035) Sep 85: 5.5%
Ft. Gillem (see Ft. Aug 86: 4.8%
McPherson) Aug 87: 4.4%
Aug 88: 5.5%
Jul 89: 4.T%
Jul 90: 5.1%
542 Jul 91: 5.1%
Jul 92: 6.8%
Jul 93: 4.9%
Jul 94: 4.9%
Jul 95: 4.87%
Jul 96: 3.8%
Aug 98: 3.3%

Owner

Cox
Cox
Cox

Best Restaurants

Abbey
Chops
Pricci
Buckhead Diner
Bones

South City Kitchen

Pano & Paul's

WEATHER DATA

Elevation:

Annual Precipitation:
Annual Snowfall:
Average Windspeed:

Avg. Max. Temp:
Avg. Min. Temp:
Average Temp:

www.americanradiohistorv.com

Best Hotels

Nikko

Ritz Carlton
Westin Peachtree
Omni

Swiss Hotel

1010

48.66 in.
1.50 in.
9.10 (NW)

JAN Ut
51.4 86.5
33.4 69.4
42.4 78.0

Best Golf Courses

Atlanta CC
Eagles Landing
Peachtree

Pine Isle
Standard Club
Atlanta Athletic

(Highlands)

Atlanta National
Golf Club of GA

TOTAL
YEAR
70.3
51.3
60.8
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AUGUSTA, GA

1998 ARB Rank: 110 1998 Revenue: $15,400,000 Manager's Market Ranking (current): 2.4
1998 MSA Rank: 109 Rev per Share Point: $183,552 Manager s Market Ranking (future): 2.8
1998 DMA Rank: 111 Population per Station: 15,012 (22)

1998 Rev Rank: 109 of 173 1998 Revenue Change: -1.3%

EVENUE HISTORY AND PROJECTIONS

23 94 95 9 o7 98 K 0o o1 0z 03

Duncan Revenue Est: 11.8 12.9 13.9 14.5 15.6 15.4

Yearly Growth Rate (93-98): 5.8% - assigned
Projected Revenue Estimates: 16.5 17.6 18.4 19.3  20.2
Revenue per Capita: 26.16 28.60 30.75 31.66 33.83 33.26
Yearly Growth Rate (93-98): 5.8% - assigned
Projected Revenue per Capita: 35.57 38.05 39.82 41.66 43.60
Resulting Revenue Estimate: 16.4 17.6 18.6 19.5 20.5
Revenue as % of Retail Sales: .0034 0034 .0036 .0036 .0036 .0036

Mean % (93-98): .00357%

Resulting Revenue Estimate: 16.1 16.4 16.8 17.5 18.2

MEAN REVENUE ESTIMATE: 16.3 17.2 17.9 18.8 19.6

POPULATION AND DEMOGRAPHIC ESTIMATES

3 o4 %5 % 9% 8 9 0 01 0 03
Total Population (millions): 451 451 .452 .458 461 463 AL 469 4T 473 475
Retail Sales (billions): 3.5 3.8 3.9 4.0 4.1 4.3 4.5 4.6 4.7 4.9 5.1
Below-the-Line Listening Shares: 1.5% Confidence Levels
Unlisted Station Listening: 14.6%
Total Lost Listening: 16.1% 1998 Revenue Estimates: Below Normal
Available Share Points: 83.9 1999-2003 Revenue Projections: Below Normal
Number of Viable Stations: 13.0
Mean Share Points per Station: 6.5 COMMENTS
Rev. per Available Share Point: $151,122
Estimated Rev. for Mean Station: $952,066 Managers predict 2 to 4% revenue gain in 1999
ousehold Income: $31,185
edian Age: 33.3 years Ethnic Income Age Education
Median Education: 12.3 years Breakdowns (%) Breakdowns (%) Breakdowns (%) Levels
Median Home Value: $63,600
Population Change (1997-2002): 2.6% White 68.5 <20 27.0 12-24 24.2 Non High School
Retail Sales Change (1997-2002): 16.6% Black 30.0 20-50 35.2 25-54 53.7 Grad: 28.2
Number of Class B or C FM!s: 7 Hispanic 1.3 50-100 29.1 55+ 22.1
Cable Penetration: 65% (Jones) Other 0.2 100+ 8.7 High School Grad:
30.8
The above information is provided through the courtesy of College 1-3 years:
Market Statistics, a division of Bill Communications. 23.0
COMMERCE AND INDUSTRY College 4+ vears:
18.0
Important Business and Industries Fortune 500 Carfanies Forbes 500 Companies Forbes Largest Private Companies
Textiles Morris Communications (464)
Fertilizers
Military
INC 500 Cemzanies Emnloymant Breakdowns
By Industry (SIC): 8y Occupation:
1. Health Services 19,875  (14.0%) Manag/Prof. 45,470 (25.8%)
2. Chemical and Allied Products 11,089 (7.8%) Tech/Sales/Admin. 51,509  (29.3%)
3. Eating and Drinking Places 10,987 (7.74) Service 24,641  (13.8%)
4. Business Services 6,807 (4.8%) Farm/Forest/Fish 2,427  ( 1.4%)
5. Engineering & Management Svc. 6,750 (4.8%) Precision Prod. 24,418 (13.9%)
6. Textile Mill Products 5,347 (3.8%) Oper/Fabri/Labor 27,882 (15.8%)
7. Food Stores 5,241 (3.7%)
8. General Merchandise Stores 4,917 (3.5%)
9. Special Trade Contractors 4,644 (3.3%)
10. Miscellaneous Retail 3,283 (2.3%)

Total Metro Employees: 142,018
Top 10 Total Employees: 78,940 (55.6%)
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Largest Local Banks

Colleges and Universities

AUGUSTA, GA

Military Bases

Unempl oyment

1.3%"'."
1.2%

Bankers First Svgs Bank (879 Mil) Augusta College (5,202) Ft. Gordon (17,197) Jun 79: N/A
Nations Bank (NA) Medical College of GA (1,974) Dec 82: 9.3%
Wachovia (NA) Sep 83: B.B%
Trust Company Bank - Augusta Total Full-Time Students: 10,375 Sep 84: 6.5%
(377 Mil) Sep 85: 7.0%
Sep 86: 6.1%
Sep 87: 5.3%
Sep 88: 6.0%
RADIO BUSINESS INFORMATION Sep 89: 5.0%
Jul 90: 5.0%
Heavy Agency Largest Local Source of Highest Billing Stations Jul 91: 5.1%
Radio Users Radio Accounts Regional Dollars 1. WKXC-F  (C) $2,500,000 (16.2%) Jul 92: 6.5%
2. WBBQ-AF (AC) 2,050,000 ¢13.3%) Jul 93: 6.1%
Southeastern Taylor Toyota 3. WFXA-FF (B) 1,900,000 €12.3%) Jul 94: 6.2%
Bert Dean Kroger 4. WZNY-F (CHR) 1,200,000 ¢ 7.8%) Jul 95: 7.1%
Michelson Bell South 5. WGAC (N/T) 1,150,000 ¢ 7.5%) Jul 96: 7.1%
McDonalds 6. WPXR-F  (AOR-NR) 900,000 ¢ 5.8%) Aug 98: 5.4%
7. WEKL-F (CL AOR) 690,000 ¢ 4.5%)
8. WUus-F  (C) 610,000 ¢ 4.0%) Viable Radio Stations
9. WSLT-F  (SAC) 570,000 ( 3.7%)
10. WGOR-F (B) 550,000 ( 3.6%) WFXA-FF  WGOR-F
11. WAKB-F  (B/AC) 500,000 ¢ 3.2%) WKXC-F WUUS-F
12. WIIZ-F (B) 460,000 ( 3.0%) WZNY-F WTHB (1/2)
13. WCHZ-F  (CL HIT) 450,000 ( 2.9%) WBBQ-AF WSLT-F
14, WAJY-F  (ST) 230,000 ¢ 1.5%) WAKB-F WCHZ-F (1/2)
15. WTHB (B/G) 225,000 ¢ 1.5%) WEKL-F WAJY-F (1/2)
16. WRDW (m 195,000 ¢ 1.3%) WGAC WI1Z-F (1/2)
17. WKZK (G) 190,000 ¢ 1.2%) WRXR-F
18. WAEG-F  (J) 150,000 ¢ 1.0%)
Major Daily Newspapers AM PM SUN Owner
Revenue for Viable Radio Entities Combined Revenue
Augusta Chronicle 75,460 103,171 Morris (Includes duopolies and combos) Revenue Share
1. Cumulus, pending: WBBG-AF, $5,450,000 35.4%
WEKL-F, WGUS, WRXR-F, WUUS-F, WZNY-F
2. GHB: WKXC-F, WSLT-F 3,070,000 19.9%
3. Davis: WAEG-F, WAEJ-F, WAKB-F, 2,775,000 18.0%
WFXA-F, WTHB
4. Beasley: WAJY-F, WCHZ-F, WGAC, 2,380,000 15.5%
WGOR-F
5. WRDW 195,000
6. WKZK 190,000
COMPETITIVE MEDIA
Best Restaurants Best Hotels Best Golf Courses
Major Over the Air Television Calverts Partridge Inn Augusta National
WJBF Augusta 6 ABC  Spartan Telfair Inn Sheraton Jones Creek (Evans)
WRDW Augusta 12 CBS Gray Green Jacket Radisson Palmetto (Aiken)
WCES Wrens 20 PBS Michael s Telfair Inn
WAGT Augusta 26 NBC  Schurz
WFXG Augusta 54 Fox Retlaw WEATHER DATA
NO WEATHER DATA AVAILABLE:
Media Revenue Estimates % of See Atlanta for an approximation.
Revenue % Retail Sales
Television $33,900,000 37.2 .0079
Radio 15,400,000 16.9 .0036 Radio Revenue Breakdown
Newspaper 36,600,000 40.1 .0085 Local $11,140,000 (80.6%)
Outdoor 3,500,000 3.8 .0008 National 2,680,000 ¢19.4%)
1,800,000 2.0 .0004 (Trade equals 8.7% of local.
$91,200,000 .0212 In 1997 it was 9.6%.)
NOTE: Use Newspaper and Outdoor estimates with caution.
Major Radio Station Sales Since 1993
1993 WGUS AF From HVS to Benchmark $1,200,000
1993  WRXR-F and FM CP (Aiken) Sold to Multimarket 5,000,000
1994  WGUS, WFXG-F Sold by Benchmark 1,400,000
1994  WZNY-F From Benchmark to WBBQ owner 3,900,000
1996  WKBG-F, WRXR-F Sold by Multimarket
1996  WFAM (1050) 330,000
1996 WCHZ-F (Harlem) Sold to Beasley 1,200,000
1997  WGUS/WEKL-F/WRXR-F/WUUS-F From Wilks to Cumulus 15,500,000
1997  WBBQ-AF Sold to Cumulus 10,200,000
1997  WZNY-F Sold to Cumulus 3,800,000
1998  WLOV-AF (Washington, GA) Sold to Cumulus 500,000
NOTE: Some of these sales may not have been consummated.
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1998 ARB|Rank: 49 1998 Revenue: $62
1998 MSA |Rank: 54 Rev per Share Poin
1998 DMA |Rank: &0 Population per Sta
1998 Rev Rank: 38 of 173 1998 Revenue Chang

|
EVENUE dlSTORY AND PROJECTIONS

93 9 95
Duncan Rewenue Est: 31.8 36.1 42.5
Yearly Grpnth Rate (93-98): 8.74 - assigned
Projected. Revenue Estimates:
Revenue pgr Capita: 32.78 36.83 42.08
Yearly Growth Rate (93-98): 6.8% - assigned
Projected Revenue per Capita:
Resulting Revenue Estimate:
Revenue as % of Retail Sales: L0035 .0038 .0040
Mean % (93-98): .00453% (96-98 only)
Resulting!Revenue Estimate:
POPULATIOH AND DEMOGRAPHIC ESTIMATES
l B 9% 95
Total Population (millions): 970 980 1.0
Retail SaWzs (billions): 9.0 9.5 10.5 1
Belou-the-tine Listening Shares: 3.8%
Unlisted Station Listening: 18.6%
Total Lost Listening: 22.4%
Available thare Points: 77.6
Number of Wiable Stations: 16.5
Mean SharelPoints per Station: 4.7
Rev. per Awvailable Share Point: $807,990
Estimated fev. for Mean Station: $3,798,000
Household [ncome: $43,940
dian Agef 31.2 years Ethnic
dian Education: 12.9 years Breakdowns (%)
median Heome Value: $74,800
Population change (1997-2002): 15.0% White 67.3
Retail Sales Change (1997-2002): 44.4% Black 9.2
Number of [lass B or C FM's: 13 Hispanic 23.5
Other 0.0

cable Penejration: 66% (Time Warner)
The above info
Market Statist

COMMERCE AND INDUSTRY

Important BLsiness and Industries Fortune 500 Canzanies

Government
Research
Military
Tourism
Electronics

Dell computer (125)

Employmant Breakdowns

By Industry (SIC):

pazel (19%9)

1.

AUSTIN

, 700,000 Manager's Market Ranking (current): 4.5
t: $807,990 Manager's Market Ranking (future) : 4.7
tion: 33,630 (27)
e: +19.0%
%6 97 %8 9 00 01 Q2 03
48.3 52.7 62.7
69.2 76.5 81.8 87.5 93.6
46.44  48.79 56.49
61.10 66.09 69.68 T3.47 77.47
66.0 73.4 79.4 87.4 93.7
L0045 .0043  .0048
65.2 70.7 7.7 80.6 86.1
MEAN REVENUE ESTIMATE: 66.8 73.5 78.7 85.2 91.1
%6 97 98 9% 00 0 02 03
1.04 1.08 1.1 1.1 1.1¢9 1.21 1.24 1.27
1.6 123 13.2 14.4 15.6 16.5 17.8 19.0
confidence Levels
1998 Revenue Estimates: Normal
1999-2003 Revenue Projections: Normal

COMMENTS  Market reports revenue to Miller, Kaplan and all
viable stations cooperate Managers predict 12 to 14% revenue
gain in 1999

Income Age Education
Breakdowns (%) Breakdowns (%) Levels

<20 22.8 12-24 24.8 Non High $chool
20-50 32.8 25-54 57.7 Grad: 18.8
50-100 30.0 55+ 17.5

100+ 14.4 Kigh School Grad:

21.7

rmation is provided through the courtesy of
ics, a division of Bill Communications.

College 1-3 years:
28.8

College 4+ years:
30.7

Forbes 500 Camzanies Forbes Largest Private Companies

By Occupation:

Texas Ind.

eripherals (333)2.

Eating and Drinking Places

Health Services

Finle Technqlogies (401) 3. Business Services

Austin Innovations {466) 4. Electric & Electronic Equip
5. Food Stores
6. Engineering & Mngmnt Svcs.

7. Wholesale Trade-Durable Goods
8. Membership Organizations

9. Miscellanecus Retail

10. Insurance Carriers

Total Metro Employees:
Top 10 Total Employees:

25,856 (9.1%) Manag/Prof. 140,894  (32.6%)
24,613 (8.7%) Tech/Sales/Admin. 148,960 (34.5%)
20,216 (7.1%) Service 55,517 (12.8%)
19,402 (6.8%) Farm/Forest/Fish 7,201 ¢ 1.74)
13,722 (4.8%) Precision Prod. 38,840 ( 9.0%)
13,009 (4.6%) Oper/Fabri/Labor 40,594  ( 9.4%)
10,495 (3.7%4)
9,041 (3.2%4)
7,907 (2.8%)
7,606 (2.7%4)
283,796
151,867 (53.5%)

DUNCAN’S RADIO MARKET GUIDE
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Largest Local Banks

Colleges and Universities

AUSTIN

Bank of America Texas (NA)

Bank One, Texas (NA)

Bank of the West (242 Mil)

First State Bank (198 Mil)
Franklin Federal BanCorp (792 Mil)
Nations Bank of Texas (NA)

Texas Commerce - Austin (824 Mil) Total Full-Time Students:

RADIC BUSINESS INFORMATION

Largest Local
Radio Accounts

Heavy Agency
Radio Users

GSD & M HEB Grocery
Ma & C McDonald's
Lee Tilford Apple Toyota
Danny Reed Texas Lottery

Coca Cola
What-A-Burger

Major Daily Newspapers AM
Austin American-Statesman 177,696
COMPETITIVE MEDIA

Major Over the Air Television

KTBC  Austin 7 Fox Fox
KLRU  Austin 18 PBS

KWUE Austin 24 ABC Ganhett
KXAN  Austin 36 NBC LIN

KEYE Austin 42 CBS Granite
KNVA  Austin 54 WB

Highest Billing Stations

1. KASE-F (C) $ 9,900,000 (15.8%)
2. KKMJ-F  (SAC) 6,500,000 (10.4%)
3. KHFI-F (CHR) 6,200,000 ¢ 9.9%)
4. KLBJ-F (AOR) 5,600,000 ¢ 8.9%)
5. KVET-F (C) 5,300,000 ¢ 8.5%)
6. KLBJ (/T 5,200,000 ¢ 8.3%)
7. KAMX-F (AC-NR) 4,400,000 ¢ 7.0%)
8. KPE2-F (CL AOR) 3,200,000 ¢ 5.1%)
2. KEYI-F (O) 3,100,000 ¢ 4.9%)
10. KGSR-F (AOR-P) 3,000,000 { 4.8%)
11. KROX-F (AOR-NR) 2,900,000 ( 4.6%)
12. KJFK-F (T) 1,300,000 ¢ 2.1%)
KVET  (SPRTS) 1,300,000 ¢ 2.1%)
14, KKLB-F (SP) 800,000 ¢ 1.3%)
15. KQBT-F {CHR/U) 700,000 ¢ 1.1%)
16. KJCE (B) 505,000 ¢ 0.8%)
17. KIXL (REL) 480,000 ¢ D.8%)
Media Revenue Estimates
Revenue %
Television $104,000,000 39.1
Radio 62,700,000 23.6
Newspaper 87,900,000 33.0
Outdoor 7,000,000 2.6
Cable TV 4,600,000 1.7
$266,200,000

NOTE:

DUNCAN'S RADIG MARKET GUIDE

University of Texas (49,617)
$t. Edwards University (3,006)

69,386
Source of
Regional Dollars
Dallas
San Antonio
Houston
PM SUN Owner
235,281 Cox

Best Restaurants

Louie B's
County Line
Hudson's
McCluskey's

WEATHER DATA

Military Bases
Bergstrom AFB (12,951}

Best Hotels

Four Seasons
Stouffer
Doubletree
Omni

Unempl oyment

Jun 79: 3.5%
Dec 82: 4.4%
Sep 83: 3.4%
Sep 84: 3.4%
Aug 85: 4. 8%
Aug 86: 5.8%
Aug 87: 6.7%
Aug 88: 5.8%
Jul 89: 6.3%
Jul 90 4.9%
Jul 91: 5.1%
Jul 92: 4.9%
Jul 93: 4.T%
Jul 9%4: 3.9%
Jul 95; 3.4%
Jul 96: 3.3%
Aug 98: 2.9%

Marriott-Capital

Best Golf Courses

Horseshoe Bay
Hills of Lakeway
Barton Creek
Austin CC

NO WEATHER DATA AVAILABLE -- See San Antonio for an approximatio

Revenue for Viable Radio Entities
(Includes duopolies and combos)
1. LBJ/Sinclair JOA: KGSR-F, KLBJ-AF, $
KINC-F, KROX-F
2. Capstar: KASE-F, KFMK-F, KVET-AF
3. Clear Channel: KEYI-F, KFON,
KHFI-F, KPEZ-F
CBS/Infinity: KAMX-F, KJCE, KKMJ-F,
KQBT-F
5. Shamrock:
6. Local:
7. KIXL

4.

KJFK-F
KELG, KKLB-F, KTXZ-F

% of
Retail Sales
. 0079
.0048
.0067
.0005
.0004
0203

Use Newspaper and Outdoor estimates with caution.

www.americanradiohistorv.com

16,700,000

Combined Revenue
Revenue Share
26.6%

16,500,000
12,500,000

26.3%
19.9%
12,105,000 19.3%
2.1%
1.3%
0.8%

1,300, 000
800,000
480,000

Viabl

KASE
KHFI
KVET
KLBJ
KLBJ
KAMX
KROX
KEYI
KJCE

e Radio Stations
-F KPEZ-F
o3 KKMJ-F
o[ KGSR-F
-F KLNC-F
KVET
03 KFMK-F
g3 KJFK-F (1/2)
-F Keqa-F (1/2)
(1/2) KELG/

KKLB-F (1/2)
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Major Radio Station Sales Since 1990

1990
1990
1990
1990

1991
1992
1993

1994
1994
1994

1995
1995
1995
1995

1996

1997
1997
1997
1997
1997
1997
1997

1998

NOTE:

|
KQFX-F

From Capitol (Johnson) to Joyner $ 3,900,000 CE)

KHF1-F From Encore to Spur Austin 4,800,000
KFON/KKMJ-F From Keymarket to Tremont 7,000,000
KQFX-F From Joyner to Jay Jones 3,900,000
KMOW/KEYI-F Sold by GE Capital 3,000,000
XHFI-F (Georgetown) From Rusk to Clear Channel 3,500,000
KMXX-F From Genesis to KLBJ AF 2,500,000
KEGI-F (Luling) Sold to Amaturo 2,500,000
KVET-F From Spur Austin to KASE owner 5,030,000
KTXZ (West Lake) Sold to KELG, KKLB owner 250,000
KOKE-F (Giddings) From Beasley to Sinclair 3,100,000
KGSR-F (Bastrop) From Beasley to Sinclaire 5,300,000
KjXL (DeValle) Sold by Oppenheimer 1,400,000
KJCE, KKMJ-F, KPTY-F  From Amaturo to Amer. Radio Sys. 28,500,000
KTAE (12603 (Taylor) 400,000
KrJlNC-F (107.7) Sold to Simmons 2,000,000
LBJ Co. stations and Sinclair stations merged into one entity

X-F From ARS to CBS 13,000,000
KJCE From ARS to CBS 2,000,000
KKIK-F From ARS to CBS 5,000,000
KKMJ-F From ARS to CBS 42,000,000

SE-F, KVET-AF Sold to Capstar 90,250,000
KFMK-F (CP) From Steve Hicks to Capstar 8,500,000

Scme of these sales may not have been consummated.

www americanradiohistorv com
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BAKERSFIELD

1998 ARB Rank: B84 1998 Revenue: $17,900,000 Manager's Market Ranking (current): 2.5
1998 MSA Rank: 82 Rev per Share Point: $210,836 Manager's Market Ranking (future) : 3.3
1998 DMA Rank: 130 Population per Station: 16,293 (27)
1998 Rev Rank: 94 of 173 1998 Revenue Change: +5.9%
REVENUE HISTORY AND PROJECTIONS
93 9% 95 96 97 98 9 0o o 02 03
Duncan Revenue Est: 13.3 14.2 15.2 16.0 16.9 17.9
Yearly Growth Rate (93-98): 5.4% - assigned
Projected Revenue Estimates: 19.1 20.3 12.2 22.1 23.0
Revenue per Capita: 21.84 22.98 24.20 25.12 26.12 27.41
Yearly Growth Rate (93-98): 4.7% - assigned
Projected Revenue per Capita: 28.96 30.59 31.74 32.93 34.17
Resulting Revenue Estimate: 18.7 20.0 21.0 22.0 23.1
Revenue as % of Retail Sales: .0034 .0036 .0038 .0038 L0039  .0041
Mean % (93-98): .0041%
Resulting Revenue Estimate: 18.5 18.9 19.3 19.7 20.5
MEAN REVENUE ESTIMATE: 18.7 19.7 20.5 21.3 22.2
POPULATION AND DEMOGRAPHIC ESTIMATES
2 5 96 97 98 9 00 [1h] 02 03
Total Population (millions): .609 .618 .628 637 647 .653 .662 669 673 .686 691
Retail Sales (billions): 3.9 3.9 4.0 4.2 4.3 4.4 4.5 4.6 4.7 4.8 5.0
Below-the-Line Listening Shares: 3.4% Confidence Levels
Unlisted Station Listening: 1.7
Total Lost Listening: 15.1% 1998 Revenue Estimates: Below Normal
Available Share Points: 84.9 1969-2003 Revenue Projections: Below Normal
Number of Viable Stations: 16
Mean Share Points per Station: 5.3 COMMENTS
Rev. per Available Share Point: $210,836 Market deoes not report revenue to any accountant. Managers
Estimated Rev. for Mean Station: $1,119,000 predict 5 to 7% revenue gain during 1999
Household Income: $35,617
Median Age: 31.2 vears Ethnic Income Age Education
Median Education: 12.4 years Breakdowns (%} Breakdowns (%) Breakdowns (%} Levels
Median Home Value: $82,800
Population Change (1997-2002): 6.1% white 59.1 <20 28.9 12-24 23.2 Non High School
Retail Sales Change (1997-2002): 11.6% Black 5.5 20-50 35.7 25-54 55.1 Grad: 34.5
Number of Class Bor C FM's: 7 Hispanic 35.4 50-100 26.4 55+ 21.7
Cable Penetration: 73% (Cox, Time Warner) Other 0.0 100+ 9.0 High School Grad:

COMMERCE AND INDUSTRY

Important Business and Industries

The above information is provided through the courtesy of
Market Statistics, a division of Bill Communications.

Fortune 500 Companies

prilling Equipment
Paint
Food Products

INC 500 Cumrpanies

Ermpl myinerit Breakdowns

By Industry (SIC):

Food Stores

oOVE~NONIES N —

-

. Health Services

. Eating and Drinking Places
Business Services

0il & Gas Extraction
Special Trade Contractors
Engineering & Mngmnt Svcs

Wholesale Trade-Durable Gds
Automotive Dealers
Miscel laneous Retail

Total Metro Employees:
Top 10 Total Employees:

DUNCAN'S RADIO MARKET GUIDE
Copynight 1999

Forbes 500 Companies

10,647  (9.9%)
9,838  (9.1%)
6,667  (6.2%)
5,851  (5.4%)
5,155  (4.8%)
4,825  (4.5%)
4,576 (4.2%)
4,681 (4.2%)
4,050  (3.8%)
3,502 (3.2%)
107,795

59,592  (55.3%)

www.americanradiohistorv.com

College 1-3 years:
28.2

College 4+ years:

Forbes Largest Private Companies

By Occupati

Manag/Prof.
Tech/Sales/
Service

Farm/Forest
Precision P
Oper/Fabri/

on:

Admin.

/Fish
rod.
Labor

41,710 (22.7%)
53,549  (29.1%)
24,044 (13.1%)
15,506 ( 8.5%)
24,512 (13.3%)
24,437 (13.3%)
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BAKERSFIELD

Largest| Local Banks Colleges and Universities Military Bases Unemployment
Bank of|America (NA) dun 79: N/A
California Republic (583 Mil) Cal. State-Bakersfield (5,452) Dec 82: N/A
Communi?y First (208 Mil) Sep 83: 11.7%

Sep 84:  10.1%
Aug 85: 9.8%
Aug Bé: 11.2%
Total Full-Time Students: 6,848 Highest Billing Stations Aug 87: 8.9%

1. KU22-AF(C) $3,500,000 ¢19.6%) Aug 88: 10.1%
RADIO BUSINESS INFORMATION 2. KERN  (N/T) 2,300,000 ¢12.8%) Jul 89; 10.1%
3. KRAB-F (AOR) 1,800,000 ¢10.0%) Jul 90: 9.9%
lieavy Agency Largest Local Source of 4. KK¥X-F (CHR) 1,700,000 ¢ 9.5%) Jul 91: 11.8%
Radio Users Radio Accounts Regional Dollars 5. KGFM-F (SAC) 1,400,000 ¢ 7.8%) Jul 92: 12.8%
6. KISV-F (CHR) 1,300,000 ¢ 7.3%) Jul 93: 14.5%
Western |Int. Pepsi 7. KIWI-F (SP) 1,250,000 ¢ 7.0%4) Jul 94: 13.8%
Medvin Lucky Stores 8. KLLY-F (AC) 1,100,000 ¢ 6.1%) Jul 95: 13.6%
1 McDonalds 9. KKBB-F (CL ACR) 900,000 ¢ 5.0%) Jul 96: 11.7%
10. KSMJ-F (J) 620,000 ¢ 3.5%) Aug 98: 9.9%
‘ 11. KSUV-F (SP) 590,000 ¢ 3.3%)
| 12. KNZR  (N/T) 450,000 ¢ 2.5%)
Revenue for Viable Radic Entities Combined Revenue
(Includes duopolies and combos) Revenue  Share
Major Daily Newspapers AM PM SUN Owner 1. Mondosphere: KKDJ-F, KKXX-F, $4,120,000 23.0%
KRAB-F, KSMJ-F
Bakersfield Californian 75,721 90,358 2. Amer. Gereral: KBID, KCDO-F, KERN, 3,600,000 20.1%
KISv-F
3. OwWens: KCWR-F, KUZZ-AF 3,500,000 19.6%
‘ 4, Buckley: KKBB-F, KLLY-F, KNZR 2,450,000 13.7%
5. KGEO/KGFM 1,400,000 7.8%
! 6. Local: KCHJ, KIWI-F, KWAC 1,250,000 7.0%
| 7. Z-Spanish: KRME-F, KSUV-AF 590,000 3.3%
COMPETITIVE MEDIA Viable Radio Stns
| KUZZ-AF KGFM-F KLLY-F KRME-F (1/2)
Major Over the Air Television KISV-F KKBB-F KCOO-F KKDJ-F (1/2)
KGET Bakersfield 17 NBC Ackerley KERN KIWI-F KHAC (1/2) XNZR (1/2)
KERO Bakersfield 23 ABC McGraw-Hill KRAB-F KSMJ-F KCNQ-F (1/2) XCWR-F ¢1/2)
KBAK  Bakersfield 29 CBS KKXX-F KSUV-F KMYX-F (1/2)
-KUVI Bakersfield 45 UPN Univision
Media Revenue Estimates
% of Best Restaurants Best Hotels Best Golf Courses
Revenue % Retail Sales Bistro Sheraton Rio Bravo
Tavern on the Green Red Lion Stockdale CC
Television $30, 100,000 32.0 .0068 Bakersfield CC
Radio | 17,900,000 19.0 .0041
Newspaper; 39,000,000 41.4 .0089 NO WEATHER DATA AVAILABLE:
Outdoor 4,200,000 4.5 .0009 See Fresno for an approximation.
Cable TV 2,900,000 3.1 .0007
$94,100,000 .0214
NOTE: Use Newspaper and Outdoor estimates with caution.
Major Radio Station Sales Since 1990
1991 KGFM-F $1,500,000
1991 KﬁIE-F Sold to Atsinger 400,000
1
1992 KW!E-F Sold to Buck Owens 900,000
1993  KCHT-F Sold to Salem 750,000
1993  KMYX AF (Taft) 322,000
1994 KKBB-F Sold to Caballero 525,000
1994 KCHJ Sold to KWAC, KIWI-F owner 400,000
1994 KoQQ-F Sold to Buckley 1,000,000
1994  KSUV A/F, KKBB-F  From Caballero to Z-Spanish 1,680,000 (E)
1996 KAFY 250,000
1996 KHfS-AF Sold to Mondosphere 2,650,000
1997  XviI-AF 240,000
1997  KBID/KLYD-F Sold to Amer. General 1,500,000

NOTE: Some of these saies may not have been consummated.

DUNCAN'S RADIO MARKET GUIDE
Copyright 1999

www.americanradiohistorv.com


www.americanradiohistory.com

BALT IMORE

1998 ARB Rank: 20 1998 Revenue: $103,800,000 Manager!s Market Ranking (current): 3.5
1998 MSA Rank: 18 Rev per Share Point: $1,420,058 Manager's Market Ranking (future) : 3.3
1998 DMA Rank: 24 Population per Station: 103,780 ¢20)
1998 Rev Rank: 22 of 173 1998 Revenue Change:  +13,5%
REVENUE HISTORY AND PROJECTIONS

93 o4 95 9% 97 8 % 0 0 R 0
Duncan Revenue Est: 63.5 7.1 75.8 87.7 90.3 103.8
Yearly Growth Rate (93-98): 6.1% - assigned
Projected Revenue Estimates: 111.4  119.6 125.4 131.5 137.9
Revenue per Capita: 25.50 28.38 32.17 35.36 36.41 41.69
Yearly Growth Rate (93-98): 7.3% - assigned
Projected Revenue per Capita: 45.34 49.31 52.19 55.24 5B8.47
Resulting Revenue Estimate: 112.4  122.8 131.0 139.2 147.9
Revenue as % of Retail Sales: .0032 .0034 .0037 .0039 .0040 .0044
Mean % (93-98): .,0042% (97-98 only)
Resulting Revenue Estimate: 100.8 104.6 107.1 111.7 118.4

MEAN REVENUE ESTIMATE: 108.2 115.6 121.2 127.5 134.8

POPULATION AND DEMOGRAPHIC ESTIMATES

93 9% 95 % 97 98 9% 0 01 02 03
Total Population (millions): 2.49 2.47 2.48 2.48 2.48 2.49 2.51 2.52 2.53 2.55 2.57
Retail Sales (billions): 19.6 20.7 21.7 22.3 22.7 23.4 24.0 24.9 25.5 26.6 28.2
Below-the-Line Listening Shares: 18.5% Confidence Levels
Unlisted Station Listening: 12.7%

Total Lost Listening: 31.2% 1998 Revenue Estimates: Normal
Available Share Points: 68.8 1999-2003 Revenue Projections: Normal
Number of Viable Stations: 15
Mean Share Points per Station: 4.5 COMMENTS - Market reports revenue to Hungerford WCBM, WWLG, and
WOLB do not cooperate Managers predict 7 to 9% revenue gain in

Rev. per Available Share Point: $1,420,058 1999
Estimated Rev. for Mean Station: $6,390,000
Household Income: $ 51,079
Median Age: 35.6 years Ethnic Income Age Education
Median Education: 12.4 years Breakdowns (%) Breakdowns (%) Breakdowns (%) Levels
Median Home value: $117,300
Population Change (1997-2002): 2.6% White 70.8 <20 17.9 12-24 19.3 Non High School
Retail Sales Change (1997-2002): 17.1% Black 26.9 20-50 31.0 25-54 56.5 Grad: 25.3
Number of Class B or C FM's: 10 Hispanic 1.7 50-100 35.2 55+ 24.2
Cable Penetration: 56% (TCl, Comcast) Qther 0.6 100+ 15.9 High School Grad:

COMMERCE AND INDUSTRY

Important Business and Industries

The above information is provided through the courtesy of

Market Statistics, a

Steel

Transportation Equipment
Electrical Machinery
Appliances

shipping

Soaps/Detergent

Paper Products

DeJarnette Research Syst..

(391

—y

Fortune 500 Companies

Black & Decker (313)

USF&G (422)

Baltimore Gas & Electric
(436)

Emol oyment Breakdowns
By Industry (SIC):

28.5

College 1-3 years:
division of Bill Communications. 23.1

College 4+ years:
23.1

Forbes 500 Camnanies Forbes Largest Private Companies

Ciena
Mercantile Bankshares
T Rowe Price Assoc.

Sunbelt Beverage (295)
whiting-Turner Contracting (188)

By Occupation:

1. Health Services 101,072 (11.2%) Manag/Prof. 365,478 (30.74)
2. Eating And Drinking Places 63,931 (7.1%) Tech/Sales/Admin. 403,003 (33.8%)
3. Business Services 58,774 {6.5%) Service 147,536 (12.3%)
4. Special Trade Contractors 45,771 (5.1%) Farm/Forest/Fish 12,461 ¢ 1.1%)
5. uholesale Trade-Durable Gds 37,957 (4.2%) Precision Prod. 127,127 (10.6%)
6. Engineering & Mngmnt Svcs 36,274 (4.0%) Oper/Fabri/Labor 136,577 (11.5%)
7. Food Stores 30,727 (3.4%)
8. Miscellaneous Retail 29,707 (3.3%)
Q. Educational Services 24,619 (2.7%)
0. Wholesale Trade-Nondurable 24,325 (2.7%4)

Total Metro Employees: 902,344

Top 10 Total Employees: 453,157 (50.2%)

DUNCAN'S RADIO MARKET GUIDE

Copyright 1999
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BALTIMORE

Largest Local Banks Colleges and Universities Military Bases Unemployment
Bank if Baltimore (2.4 Bil) Johns Hopkins (4,335) Ft. Meade (19,500) Dec 82: 9.8%
Chase |Bank of MD (1.0 Bil) Towson State (15,034) Sep 83: 7.0%
First(National (6.8 Bil) Morgan State (4,689) Sep 84: 6.2%
Maryland National (11.8 Bil) Coppin State College (2,578) Sep 85: 5.0%
Mercantile - Safe Dep. (2.2 Bil) Loyola College (6,358) Aug 86: 4.8%
Provident (1.6 Bil) U of MD 9@ Baltimore (4,727) Aug 87: 4.3%
U of MD Baltimore County (¢10,150) Aug 88: 4.5%
Jul 89: 4.3%
RADID (BUSINESS INFORMATION Total Full-Time Students: 66,216 Jul 90: 4.9%
Jul 91: 6.2%
Keavy |Agency Largest Local Source of Jul 92: 7.4%
Radig|Users Radio_Accounts Regional Dollars Jul 93: 7.8%
Jul 94: 6.3%
Trahan Burden Bell Atlantic Washington Jul 95: 5.9%
W.B. Doner Coca Cola Philadelphia Jul 96: 5.5%
Grey, |[Kirk, Van Sant McDonalds Richmond Aug 98: 5.5%
Earle|Palmer Brown Giant Food
Eisner
|
MajoriDaily Newspapers AM PM SUN Qwner
Baltimore Sun 248,520 485,210 Times-Mirror
Best Restaurants Best Hotels Best Golf Courses
Prime Rib Harbor Court Baltimore CC -
COMPETITIVE MEDIA Linwoods Colonnade Five Farms
Palo Grill Hyatt Regency Pine Ridge
Majorl|Over the Air Television Citronelle Turf Valley
Phillip's Crab Kouse
WMAR | Baltimore 2 ABC Scripps-Howard Haussner s
WBAL | Baltimore 11 NBC Hearst-Argyle
WJZ Bal timore 13 cBs CBS WEATHER DATA
WMPT | Annapolis 22 PBS
WUTB | Baltimore 24 UPN United Elevation: 148
WBFF | Baltimore 45 Fox Sinclair TV Annual Precipitation: 41.6 in.
WNUV | Baltimore 54 WB Glencairn Annual Snowfall: 21.9 in.
WMPO | Baltimore &7 PBS Average Windspeed: 9.5 (W)
TOTAL
JAN JUL YEAR
Avg. Max. Temp: 41.9 86.7 65.1
Avg. Min. Temp: 24.9 66.5 44.8
Average Temp: 33.4 76.6 55.0

DUNCAN’S RADIO MARKET GUIDE
Copyright 1999
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BALTIMORE

Viable Radic Stations

WERQ-F
WASR-F
WBAL
WPOC-F
WWMX~ F
WLIF
WIYY-F
WCAO
HXYV-F

WWIN-F
WOCT-F
WCBM

WCAO
WHFS-F (1/
WOFK  (1/2)
WL (1/2)
WGRX-F (1/2)

V

In 1997 it was 3.8%.

Highest Billing Stations Revenue for Viable Radio Entities Combined Revenue

(Includes duopolies and combos) Revenue Share

1. WasR-F (0)  $13,900,000 (14.2%) 1. CBS/Infinity: WBGR, WBMD, $45,900,000 47.0%

2. WWMX-F (AC) 13,700,000 (14.0%) WIFK, WLIF-F, WQSR-F, WWMX-F, WXYV-F

3. WERQ-F (B/CHR) 10,900,000 (11.2%) 2. Hearst: WBAL, WIYY-F 16,100,000 15.5%

4. WLIF-F (SAC) 10,400,000 (10.6%) 3. Radio One: WERQ-F, WOLB, WWIN-AF 15,700,000 16.1%

5. WBAL (N/T) 10,000,000 (10.2%) 4, Clr Chnl: WPOC-F, WCAO, WOCT-F 15,600,000 16.0%

6. WPOC-F (C) 9,300,000 ¢ 9.5%) 5. WCBM: WASA, WCBM, WWLG 3,140,000 3.2%

7. WIYY-F  (AOR) 6,100,000 ¢ 6.2%) 6. Shamrock: WGRX-F 1,200,000 1.2%

8. WXYV-F (CHR) 4,900,000 ( 5.0%)

9. WWIN-AF (B:G) 4,800,000 ¢ 4.9%4)

10. WOCT-F (CL HITS)4,500,000 ¢ 4.6%)

11. WCBM (M 2,600,000 ¢ 2.7%)

12. WJFK (m 2,300,000 ( 2.4%)

13. WCAO (G) 1,800,000 ¢ 1.8%)

14. WGRX-F (C) 1,200,000 ¢ 1.2%)

15. WBGR (G) 700,000 ¢ 0.7%)

16. WWLG (ST) 540,000 ¢ 0.56%)

* NOTE: Baseball revenues are not included

in the above. This should add another $5

million to WBAL s revenue.

Media Revenue Estimates
% of

Revenue % Retail Sales Radio Revenue Breakdown

Television $224,000,000 39.0 .0096 Local $71,970,000 (71.9%)

Radio 103,800,000 18.1 .0044 National 28,200,000 (28.1%)

Newspaper 216,000,000 37.6 .00%92

Outdaor 21,700,000 3.8 .0009 Trade equals 2.0% of local.

Cable TV 8,400,000 1.5 .0004

$573,900, 000 .0245

NOTE: Use Newspaper and Outdoor estimates with caution.

Major Radio Station Sales Since 1992

1992 WITH Sold to Capital Kids Radio $ 762,500 (canceled)

1993  WERQ AF From United to Radio One 2,000,000

1993 WWRT-F From Scripps-Howard to Capital 9,750,000

1993  WFEL (Towson) Sold to Capitol Kids Radio 521,000

1994  WITH Sold to Guardian 850,000

1994  WCAD, WVEE-F From Sumnit to Granum 16,700,000

1994  WBMD, WQSR-F From Sconnix to Amer. Radio 39,000,000

1996  WJFK From Infinity to Westinghouse 8,000,000

1996  WLIF-F From Infinity to Westinghouse 63,000,000

1996  WCAD From Infinity to Westinghouse 7,000,000

1996  WXYV-F From Infinity to Westinghouse 46,000,000

1996  WBGR From Mortenson to Amer. Radio 2,775,000

1996  WOCT-F From Capitol to Amer. Radio 30,000,000

1996  WWMX-F From Capitol to Amer. Radio 60,000,000

1997  WITH From Guardian to Salem 1,000,000

1997  WBGR From ARS to CBS 4,000,000

1997  WBMD From ARS to CBS 5,000,000

1997  WOCT-F From ARS to CBS 34,000,000

1997  WQSR-F From ARS to CBS 91,000,000

1997  WWMX-F From ARS to CBS 86,000,000

1997  WPOC-F From Nationwide to Jacor 64,000,000

1998  WNAV From Einstein to Pat Sajak 2,200,000

1998  WCAC/WOCT-F  From CBS to Jacor Trade

1998  WWLG/WASA Sold to WCBM owner 1,262,500

1998  WPOC-F/WCAD/WOCT-F  From Jacor to Clear Channel ----

NOTE: Some of these sales may not have been consummated.
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BATON ROUGE
1998 ARJ Rank: 82 1998 Revenue:  $24,300,000 Manager's Market Ranking (current): 3.4
1998 MSA Rank: 90 Rev per Share Point: $330,163 Manager's Market Ranking (future) : 3.9
1998 OMA Rank: 98 Population per Station: 24,368 (19)
1998 Rey Rank: 75 of 173 1998 Revenue Change: +14.6%
REVENUE [HISTORY AND PROJECTIONS
23 9 %5 9% 97 98 % 00 o 02 03
Duncan Revenue Est: 16.2 17.5 18.7 20.6 21.2 24.3
Yearly ¢routh Rate (93-98); 6.3% - assigned
Projected Revenue Estimates: 26.1 28.1 29.5 31.0 32.6
Revenue| per Capita: 29.40  31.19 33.03 36.20 36.93 42.1M
Yearly Growth Rate (93-98): 6.2% - assigned
Projectpd Revenue per Capita: 45.24 48,61 51.02 53.55 56.21
Resultipg Revenue Estimate: 26.0 28.0 29.6 31.2 32.9
Revenuel as % of Retail Sales: .0035 .0034 .0034 .0036 .0036 .0038
Mean % [(93-98): .0037% (97-98 only)
Resulting Revenue Estimate: 24.8 25.5 26.3 27.8 28.9
MEAN REVENUE ESTIMATE: 25.6 27.2 28.5 30.0 31.5
POPULATIION AND OEMOGRAPHIC ESTIMATES
94 5 96 97 28 29 00 0 02 03
Total Ropulation ¢(millions): .551 .561 .566 .569 .74 577 .580 .583 .586 .591 .594
Retail [Sales (billions): 4.6 5.1 5.5 5.7 5.9 6.4 6.7 6.9 7.1 7.5 7.8
Below-t{he-Line Listening Shares: 10.5% Confidence Levels
Unlisted Station Listening: 15.9%
otal Lost Listening: 26.4% 1998 Revenue Estimates: Normal
Available Share Points: 73.6 1999-2003 Revenue Projections: Normal
Number jof Viabte Stations: 11.5
Mean Share Points per Station: 6.4 COMMENTS
Market reports revenue to Miller, Kaplan and all viable stations
Rev. per Available Share Point: $330,163 cooperate except K0OOJ-F... Managers predict 8 to 9% revenue ...
Estimated Rev. for Mean Station: $2,113,043 growth in 1999
Household Income: $42,565
Median|Age: 31.3 years Ethnic Income Age Education
Median|Education: 12.6 years Breakdowns_(%) Breakdowns (%) Breakdowns (%} Levels
Median| Home Value: $97,000
Population Change (1997-2002): 3.1% White 68.2 <20 26.0 12-24 25.2 Non High School
Retail|Sales Change (1997-2002): 27.0% Black 30.1 20-50 30.5 25-54 54.6 Grad: 23.2
Number|of Class B or € FM's: 10 Hispanic 1.7 50-100 29.9 55+ 20.2 High School
Cable Penetration: 72% (TCI) Other 0.0 100+ 13.6 Grad: 31.5
The above information is provided through the courtesy of College 1-3 years:
Market Statistics, a division of Bill Communications. 22.9
College 4+ years:
COMMERCE AND INDUSTRY 22.4

Important Business and Industries

Fortune 500 Camzanies

Forbes 500 Camzanies

Petrochemicals

Gover

_%_

nt

Shipping/Port

Rubber

Products

INC 500 Companies

Emgl ovment Breakdowns
By Industry (SIC):

1. Heavy Construction Contractors 16,086
2. Health Services 15,639
3. Eating and Drinking Places 13,030
4. Business Services 12,302
5. Special Trade Contractors 11,329
6. Chemicals and Allied Products 7,839
7. Wholesale Trade-Durable Goods 7,714
8. Food Stores 7,055
9. Engineering & Mngmnt Svcs. 6,550
10. General Merchandise Stores 5,838

Total Metro Employees: 181,918

Top 10 Total Employees: 103,382

(8.8%)
(8.6%)
(7.2%)
(6.8%)
6.24)
(4.3%)
(4.2%)
(3.9%)
(3.6%)
(3.2%)

(56.8%)

www americanradiohistorvy com

Forbes Largest Private Companies

Turner Industries (375)

By Occupation:

Manag/Prof.

Tech/Sales/Admin.

Service
Farm/Forest/Fish
Precision Prod.
Oper/Fabri/Labor

DUNCAN'S RADIO MARKET GUIDE

64,614  (27.7%)
78,339 (33.6%)
29,120 (12.5%)
2,695 ( 1.2%)
29,566 (12.7%)
28,756  (12.3%)
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Largest Local Banks

Baton Rouge Bank (131 Mil)
City National (895 Mil)

Guaranty Bank (169 Mil)
Hancock Bank (509 Mil)
Hibernia (NA)
Premier (NA)

BATON ROUGE

Colleges and Universities Military Bases

LSu (25,307

First Nationmal Bankers (101 Mil) ’ Viable Radio Stations
WYNK-F WKJN-F
WXOK WEMX-F
KRVE-F WDGL-F
Total Full-Time Students: 30,275 WJBO X00J-F

Sunburst (477 Mil)

RADIO BUSINESS INFORMATION

WXCT-F WLSS-F
KaXL-F WIBR (1/2)

Heavy Agency Largest Local Source of Jul 92: 7.2%
Radioc Users Radio Accounts Regional pollars Highest Billing Stations Jul 93; 6.9%
1. WYNK-F {C) $4,500,000 (18.5%) Jul 94: 7.8%
Garrison Coca Cola 2. WDGL-F (CL HIT) 4,000,000 ¢16.5%) Jul 95: 6.6%
Root McDonalds 3. KaxL-F (B/ACY 2,500,000 ¢10.3%) Jul 96: 6.5%
Sonic Restaurants 4. WCT-F (C) 2,300,000 ¢ 9.5%) Aug 98: 5.2%

Lane Chevrolet 5. KRVE-F (AC) 2,200,000 ¢ 9.1%)

6. WJIBD (N/T) 2,150,000 ¢ 8.8%)

7. WEMX-F (B) 1,700,000 ¢ 7.0%)

8. WLSS-F (CHR) 1,650,000 ¢ 6.8%)

9. WKJIN-F (L) 1,500,000 ¢ 6.2%)

10. WXOK (B) 1,100,000 ¢ 4.5%)

11. WTGE-F (0) 380,000 ¢ 1.6%)

12. WIBR {SPRTS) 150,000 ( 0.6%)

13. WSKR (SPRTS) 100,000 ¢ 0.4%)

Major Dailwy Newszapsrs AM PM SUN Owner Revenue for Viable Radio Entities Combined Revenue

Baton Rouge Advocate 98,792

COMPETITIVE MEDIA

Major Over the Air Television

WBRZ Baton Rouge 2 ABC
WAFB  Baton Rouge 9 CBS
WLPB Baton Rouge 27 PBS
WVLA Baton Rouge 33 NBC
WGMB  Baton Rouge 44  Fox

Media Revenue Estimates

Revenue

Television $51,500,000
Radio 24,300,000
Newspaper 51,100,000
Outdoor 4,500,000
Cable TV 3,000,000
$134,400,000

¢Includes duopolies and combos) Revenue Share
136,076  Manship 1. Capstar: KRVE-F, WJBOD, WLSS-F, $10,600,000 43.6%

WSKR, WYNK-AF

2. Citadel: KOXL-F, WEXM-F, WIBR, 6,950,000 28.6%

Best Golf Courses
CC of Louisiana
Baton Rouge CC
Bluffs on
Thompson Creek

WKJIN-F, WXOK
3. Guaranty: WDGL-F, WTGE-F, WXCT-F 6,680,000 27.5%
Best Restaurants Best Hotels
Ruth Chris Hilton
Chalet Brandt Sheraton
Mike Anderson's Sterling Suites
JuBan's Marriott
Manship
Raycom
Gal Loway WEATHER DATA
ComCorp
NO WEATHER DATA AVAILABLE.
See New Orleans for an approximation.
Radio Revenue Breakdown
% of Local $21,050,000 (88.8%)
% Retail Sales National 2,660,000 ¢11.2%)
Trade equals 4.7% of local.
38.3 .0080 In 1997 it was 7.9%.
18.1 .0038
38.0 .0080
3.3 .0oo7
2.2 .0005
.0210

NOTE: Use Newspaper and Outdoor estimates with caution.

Major Radio Station Sales Since 1994

1994 WLUX

1995  WYNK A/F
1995  WJBD, WFMF-F

1996  WTGE-F

1996 WBBU-F (Baker)
1996 WIBR, WKJN-F
1996  WACK-F (Clinton)

1997 WBIU
1997  KRVE-F

Sold by Swaggert $ 450,000
From Narragansett to Gulfstar 11,500,000
From Jenne to Gulfstar 8,500,000
From Vetter to Guaranty 5,500,000
Sold to Guaranty 1,750,000
From pon Nelson to Citywide

2,025,000
Sold to Capstar 250,000
Sold to Capstar 7,100,000

1998  WXOK/KQXL-F/WEMX-F/WIBR/WKJN-F  From Citywide to Citadel 34,000,000
NOTE: Some of these sales may not have been consumated.

DUNCAN’S RADIO MARKET GUIDE
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1998 ARB Rank: 130
1998 MSA fank: 132
1998 DMA Kank: 137
1998 Rev Rkank: 130 of 173

EVENUE HISTORY AND PROJECTIONS 93

Duncan Rewenue Est: 7.2
Yearly Griowth Rate (93-98): 6.1%
Projected Revenue Estimates:

Revenue nLr Capita: 19.40
Yearly Grfuth Rate (93-98): 5.1%
Projected|Revenue per Capita:
Resulting|Revenue Estimate:

BEAUMONT -PORT ARTHUR

1998 Revenue: $12,400,000 Manager's Market Ranking (current): 3.3
Rev per Share Point: $174,402 Manager®s Market Ranking (future) : 3.9
Population per Station: 23,746 (13)
1998 Revenue Change: + 7.8%

% 5 9 9T 98 % 0 o 03

8.0 9.2 11.0 11.5 12.4
13.3 4.3 15.0 15.7 16.5
21.33  24.53 29.02 30.34 32.80

34.81  36.94 3B.46 40,01 41.65
13.2 14.0 14.5 15.1 15.7

Revenue a4 % of Retail Sales: L0024 .0027 .0028 .0033 .0035 .0036

Mean % (%3-98): .00355% (97-98 only)

ResultinglRevenue Estimate: 12.8 13.1 13.1 13.5 14.2

MEAN REVENUE ESTIMATE: 13.1 13.8 14.2 14.8 15.5
POPULAT 10N AND DEMOGRAPHIC ESTIMATES
93 94 5 9% 97 $8 9 00 0 02 03
Total Population ¢(millions): 371 375 375 379 379 .378 .378 .377 377 377 376
Retail Sales (billions): 3.0 3.0 3.3 3.3 3.3 3.4 3.6 3.7 3.7 3.8 4.0
Below-theqLine Listening Shares: 19.6% Confidence Levels
Unlisted Station Listening: 9.3%
Totgl Lost Listening: 20.9% 1998 Revenue Estimates: Normal

Available [Share Points: 71.1 1999-2003 Revenue Projections: Normal

Number of |Viable Stations: 9

Mean Shard Points per Station: 7.9 COMMENTS -- Market reports to Miller, Kaplan... All viable stations participate...

Managers predict & to 8% revenue gain in 1999...
Rev. per Available Share Point: $174,402
Estimated Rev. for Mean Station: $1,378,000 Ethnic I ncome Age Education
Breakdowns (%) Breakdowns (%) Breakdowns (%) Levels

Household [Income: $ NA

Median Age 35.5 White NA <20 NA 12-24 NA Non High School
Median Education: HNA Black NA 20-50 NA 25-54 NA Grad:

Median Home value: $ 71,200 Hispanic NA 50-100  NA 55+ NA NA

Population| Change (1997-2002): -0.4% Other NA 100+ NA High School Grad:
etail Sales Change (1997-2002): 15.2% NA

dumber of [lass B or C FM's: 7 College 1-3 years:
Unemployment (Aug 1998): 7.0% NA

Cable Penetration: NA College 4+ years:
COMMERCE AHD INDUSTRY NA

Important|Business and Industries
oil

Major Daily Newspapers AM PM
Beaumont Enterprise 65,491
Port Arthur News 21,309

COMPETETIVE MEDIA
Major Over|the Air Television
KJAC Port Arthur 4 NBC Nexstar

KFDM Begumont ) CBS Freedom
KBMT Beaumont 12 ABC McKinnon
KiTtu Begumont 34 PBS
Media Revenue Estimates

Revenue % Re
Television $25,500,000
Radio 12,400,000
Newspaper
Outdoor
Cable TV 1,500,000

NOTE: Useoreuspaper and Outdoor estimates with caution.

Major Radig Station Sales Since 1990

1994  KALD, Sold by Clear Channel
1994 KIOCFF  Sold to Bill Sherrard
1995  KOLE

1996  KTCXFF(?)  67%

1997  KLVI/KIOC-F/KKMY-F/KYKR-F
From Gulfstar to Capstar
997  KAYDrAF, KQHN, KQXY-F Sold to Cumulu

1998 KTCX;F  From Pacific (Dames) to Cap
1998  KKAS/KWDX-F
NOTE: Some|of these sales may not have bee

Viable Radio Stations
KAYD-AF KTCX-F

SUN Ouner Highest Billing Stations KYKR-F KALD
80,911 Hearst KaXY-F KIoC-F
235,543 Hollinger 1. KAYD-FF(C) $2,800,000 (22.6%) KKMY-F KTFA-F

2. KLVl (T) 1,800,000 ¢14.5%) KLVI
3. KKMY-F (AC) 1,750,000 (14.1%)

. KYKR-F (C) 1,600,000 (12.9%)

. KaxXY-F (CHR) 1,575,000 (12.7%)

4
5
Newspapers 6. KTCX-F (B) 875,000 ¢ 7.1%)
7. KIOC-F (AOR) 850,000 (¢ 6.9%)
8. KTFA-F (REL) 420,000 ¢ 3.4%)
9?. KALO (B) 300,000 ¢ 2.4%)
% of
tail Sales Revenue for Viable Radio Entities Combined Revenue
.0075 (Includes ducpolies and combos) Revenue  Share
.0036 1. Capstar: KLVI, KIOC-F, KKMY-F, & 6,875,000 55.4%
KTCX-F, KYKR-F
2. Cumulus: KAYD-AF, KQXY-F 4,375,000 35.3%
.0004 3. KTFA-F 420,000 3.4%
4. KALO 300,000 2.4%
$ 450,000 NO WEATHER DATA AVAILABLE
2,050,000
80,000
650,000
NA

s 10,770,000

star 3,600,000
400,000
n consummated.
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BILLINGS

1998 ARB Rank: 243 1998 Revenue: $6,800,000 Manager's Market Ranking (current): 2.3

1998 MSA Rank: 270 Rev per Share Point: $77,185 Manager's Market Ranking (future) : 2.9

1998 DMA Rank: 169 Population per Station: 7,954 (13)

1998 Rev Rank: 166 of 173 1998 Revenue Change: + 6.3%

REVENUE_HISTORY AND PROJECTIONS 93 9% 95 96 97 98 99 00 [1k] 02 03

Duncan Revenue Est: 4.6 5.1 5.5 5.9 6.4 6.8

Yearly Growth Rate (93-98): 6.0% - assigned

Projected Revenue Estimates: 7.3 7.8 8.2 8.6 9.0

Revenue per Capita: 38.65 41.46 43.65 46.83 50.39 53.54

Yearly Growth Rate (93-98): 5.1%- assigned

Projected Revenue per Capita: 56.82 60.29 62.75 65.31 467.98

Resulting Revenhue Estimate: 7.2 7.7 8.0 8.4 8.7

Revenue as % of Retail Sales: .0035 .0036 .0038 .0039 L0043  .0043

Mean % (93-98): ..0043% (97-98 only)

Resulting Revenue Estimate: 7.3 7.3 7.7 7.7 8.6

MEAN REVENUE ESTIMATE: _7.3 7.6 8.0 8.2 8.8

POPULATION AND DEMOGRAPHIC ESTIMATES 93 94 95 9 97 98 99 00 01 02 03

Total Population {millions): 19 .123 126 .126 127 127 .128 .128 .12 .128 129

Retail Sales (billions): 1.32 1.42 1.45 1.5 1.5 1.6 1.7 1.7 1.8 1.8 2.0

Below-the-Line Listening Shares: 0.0% Confidence Levels

Unlisted Station Listening: 11.9%

Total Lost Listening: 11.9% 1998 Revenue Estimates: Below normal

Avai lable Share Points: 88.1 1999-2002 Revenue Projections: Below normal

Number of Viable Stations: 10

Mean Share Points per Station: 8.8 COMMENTS

Rev. per Available Share Point: $ 77,185

Estimated Rev. for Mean Station: $680,000 Ethnic Income Age Education

Breakdowns (%) Breakdowns (%) Breakdowns (%) Levels

Household Income: $38,700

Median Age: 35.5 years White 95.6 <20 25.1 12-24 22.8 Non High School

Median Education: 12.7 years Black 0.6 20-50 371 25-54 55.1 Grad: 16.3

Median Home Value: $%65,900 Hispanic 2.6 50-100 29.3 55+ 22.2

Population Change (1997-2002): 0.8% Other 1.2 100+ 8.5 High School Grad:

Retail Sales Change (1997-2002): 12.9% 32.3

Number of Class B or C FM's: 8 College 1-3 years:

Unemployment (Aug 1998): 3.6% The above information is provided through the courtesy of 29.9

Cable Penetration: 62% (TCI) Market Statistics, a division of Bill Communications. College 4+ years:
Largest Local Banks 21.5

COMMERCE AND INDUSTRY

Important Business and Industries
Agribusiness
0il Refining

American Bank (138 Mil)
First Bank of Montana (1.3 Bil)
First Interstate (707 Mil)

Montana Bank (322 Mil)

Norwest (228 Mil)

Highest Billing Stations

Major Daily Newspapers AM PM SUN Owner 1. KCTR-AF (C) $2,200,000 (32.4%)
2. KRKX-F  (AOR) 1,000,000 (14.7%)
Billings Gazette 54,693 62,590 Lee 3. KKBR-F () 900,000 (13.2%)
4. KYYA-F  (CHR/AC)800,000 (11.8%)
COMPETITIVE MEDIA 5. KRSQ-F  (CHR) 450,000 ¢ 6.6%)
Major Over the Air Television 6. KIDX-F (L) 370,000 ¢ 5.4%)
KTvVQ Billings 2 CBS Evening Post 7. KBBB-F  (AC) 350,000 ¢ 5.1%)
KSV1 Billings 6 ABC, Great Trails 8. KBLG (m 330,000 ¢ 4.9%)
KULR Billings 8 NBC Dix 9. KMHK-F  (CL AOR)300,000 ¢ 4.4%)
10. KGHL (] 170,000 ¢ 2.5%)
Media Revenue Estimates % of Revenue for Viable Radio Entities Combined Revenue
Revenue % Retail Sales (Included duopolies and combos) Revenue  Share
Television $14,200,000 36.9 .0089 1. Marathon: KGHL, KBBB-F*, KCTR-F*, $4,740,000 69.7%
Radio 6,800,000 17.7 .0043 KIDX-F, KKBR-F*, KMHK-F*,6 KRSQ-F
Newspaper 14,900,000 38.7 .0093 2. Sunbrook: KBLG, KRKX-F, KYYA 2,130,000 31.3%
Outdoor 1,400,000 3.6 .0009 * pending
Cable TV 1,200,000 3.1 .0008
$38,500, 000 0242 WEATHER DATA
NOTE: Use Newspaper and Outdoor estimates with caution. NO WEATHER DATA AVAILABLE
Some Recent Station Sales
1991  KGHL,KIDX-F $1,000,000 Viable Radio Stations
1992 KYYA-F  From Meyer to Sunbrook 415,000 KCTR-F KMHK-F
1993  KZLS-F  Sold to Citadel 300,000 KRKX-F KBLG
1993  KDWG-F (Hardin) 450,000 KYYA-F KIDX-F
1994  KDWG, KCTR-F, KKBR-F From Citadel to Deschutes 3,100,000 KKBR-F KGHL
1994 KURL Sold by Christian Enterprises 300,000 KBBB-F KURL/KRSQ-F
1994  KBLG, KRKX-F, KYYA-F From Sunbrook to Fisher 1,600,000 <E)
1996  KBMJ-F (Hardin) Sold to Deshutes 600,000
1996  KBKO-F Traded to Deshutes Bergman stations
1997  KGHL, KIDX-F From 1-on-1 Sprts to Amer.Cities 1,400,000
1997  KMZK (1240) Sold to KURL owner 115,000
NOTE: Some of these sales may not have been consummated.
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BINGHAMTON

1998 ARB Rank: 166 1998 Revenue: $ 9,000,000 Manager's Market Ranking (current): 2.4
1998 MSA Rank: 176 Rev per Share Point: $107,399 Manager's Market Ranking (future) : 2.8
1998 DMA Rank: 154 Population per Station: 15,838 (13)
1998 Rev Hank: 155 of 173 1998 Revenue Change: +4.4%
REVENUE HISTORY AND PROJECTIONS
93 94 95 96 o7 98 99 00 01 0z 03
Juncan Reyenue Est: 7.3 7.7 7.9 8.3 8.6 9.0
Yearly Growth Rate (93-98): 4.4% - assigned
Projected|Revenue Estimates: 2.5 10.0 10.3 10.7 11.1
Revenue per Capita: 27.65 29.50 30.62 32.81 34.54 36.44
Yearly Growth Rate (93-98): 4.8% - assigned
Projected|Revenue per Capita: 38.54 40.76 42.32 43.95 45.64
Resulting |Revenue Estimate: 2.6 10.1 10.3 10.6 10.9
Revenue ag % of Retail Sales: .0037 .0039 .0040 .0044 .0046 .0049
Mean % (93-98): .00475%
Resulting |Revenue Estimates 8.9 9.1 2.3 9.5 10.0
MEAN REVENUE ESTIMATE: 9.3 9.7 10.0 10.3 10.6
POPULAT ION AND DEMOGRAPHIC ESTIMATES 93 9% 95 96 97 98 99 00 01 02 03
Total Population (millions): .264 .261 .258 253 249 247 244 (242 239 235 .233
Retail Sales (billions): 2.0 2.0 2.0 1.88 1.85 1.8 1.87 1.9 1.95 2.0 2.1
Below-theqlLine Listening Shares: 1.3% Confidence Levels
Unlisted Station Listening: 14.9%
Totdl Lost Listening: 16.2% 1998 Revenue Estimates: Below Normal
Available [Share Points: 83.8 1999-2003 Revenue Projections: Below Normal
Number of Viable Stations: 10.5
Mean ShareLPoints per Station: 8.0 COMMENTS
Rev. per Available Share Point: $107,399
Estimated Rev. for Mean Station: $85%,000
Household [Income: $39,671
Median Age: 36.0 years Ethnic Income Age Education
Median Education: 12.2 years Breakdowns (%) Breakdowns {%) Breakdowns (%1 Levels
Median Home value: $82,400
Population Change (1997-2002): -5.4% White 96.9 <20 24.9 12-24 21.0 Non High School
Retail Salps Change (1997-2002): 10.0% Black 1.7 20-50 35.8 25-54 50.8 Grad: 20.8
‘umber of Class B or C FM's: 3 Hispanic 1.4 50-100 30.1 55+ 28.2 High School
employment (Aug 1998): 3.3% Other 0.4 100+ 9.2 Grad: 34.1
vable Penetration:  76% (NewChannels) College 1-3 years:
The above information is provided through the courtesy of 24.9
Market Statistics, a division of Bill Communications. College 4+ years:
COMMERCE AND INDUSTRY 20.2

Important Business and Industries INC 500 Camsanies

Electrical|Equipment

Shoes/Clothing Highest Billing Stations
T1.WHWK-F (C) $2,400,000 (26.7%)
AM PM SUN Owner  2.WAAL-F (CL AOR}1,600,000 (17.8%) viable Radio Stations
69,983 90,758 Gannett 3.WMRV-F (CHR) 1,200,000 ¢13.3%)
Sun Bulletin 4. WMXW-F (AC) 1,000,000 (11.1%)  WHWK-F WYOS-F
5.WNBF  (FS/T) 680,000 ¢ 7.6%4) WAAL-F WINR
COMPETITIVE MEDIA 6.WYOS-F (0) 600,000 ¢ 6.7%4) WMRV-F WKOP
Major Over[the Air Television 7.WKGB-F (AOR) 530,000 ¢ 5.9%) WMXW-F WLTB-F
WBNG Binghamton 12 CBS Gateway 8.HLTB-F (SAC) 400,000 ¢ 4.4%) WNBF WENE (1/2)
WIVT Binghamton 34 ABC U.S. Bdest Gp. Q.WINR (ST) 250,000 ¢ 2.8%) WKGB-F
WICZ Binghamton 40 NBC Stainless 10.WENE  (SPRTS) 170,000 { 1.9%)
WSKG Binghamton 46 PBS 11.WKOP  (ST) 150,000 ¢ 1.7%)
Media Revenue Estimates % of 12.WBBI-F (C) <100,000 ¢ --- )
Revenue % Retail Sales
Revenue for Viable Radic Entities Combined Revenue
Television $18,100, 000 32.7 .0098 {Includes duopolies and combos) Revenue Share
Radio 2,000,000 16.3 L0049 1. Citadel (pend): WAAL-F, WHWK-F, $5,430,000 &0.3%
Newspaper 24,100,000  43.6 L0131 WKOP, WNBF, WYOS-F
Outdoor 2,200,000 4.0 .0012 2. Majac: WBBI-F, WENE, WKGB-F, 2,900,000 32.2%
Cable TV 1,900,000 3.4 .001¢ WMRY, WMXW-F
$55,300,000 .0300 3. WLTB 400,000 4.4%
NOTE: Use |Newspaper and Qutdoor estimates with caution. 4. WINR 260,000 2.9%

Some Recent Station Sales
1993 WMXW-F Sold to Enterprise $ 3,250,000
1993  WMRV A/F  Sold to Enterprise NA
1994  WNBF, WHWK-F From Amer. Radioc Syst. to Wicks 4,800,000
1996  WYOS-F (Chenango) Sold to Wicks 550,000
1997  WKOR/WAAL-F From Regional to Wicks NA

7 WEBG, WGRG-F 176,000

7  WENE, WMRV-F, WMXW-F Sold to Majac 6,000,000
997  WKGH-F Sold to Majac 675,000
1998  WAAL-F/WYOS-F/WKOP/WHWK-F/WNBF

From Wicks to Citadel 77,000,000

NOTE: S of these sales may not have been consumated.

DUNCAN'S RADIO MARKET GUIDE
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BIRMINGHAM

1998 ARB Rank: 56 1998 Revenue:  $41,600,000 Manager’s Market Ranking (current): 3.7
1998 MSA Rank: 66 Rev per Share Point: $481,481 Manager!s Market Ranking (future) : 3.9
1998 DMA Rank: 39 Population per Station: 35,413 (23)

1998 Rev Rank: 52 of 173 1998 Revenue Change: +10.1%

REVENUE_HISTORY AND PROJECTIONS 93 94 95 96 97 98 99 00 01 02 03
Duncan Revenue Est: 27.0 29.9 32.4 35.7 37.8 41.6

Yearly Growth Rate (93-98): 6.9% - assigned

Projected Revenue Estimates: 45.0 48.8 51.5 54.3 57.3
Revenue per Capita: 31.00 34.05 36.73 39.84 41.86 45.76

Yearly Growth Rate (93-98): 7.4% - assigned

Projected Revenue per Capita: 49.82 54.25 57.46 60.86 64.46
Resulting Revenue Estimate: 45,0 49.3 42.7 56.3 60.0
Revenue as % of Retail Sales: .0038 .0037 L0038  .0041  .0042  .0044

Mean % (93-98):  .0043% (97-99 only)

Resulting Revenue Estimate: 42.6 44.7 46.4 47.7 50.7

MEAN REVENUE ESTIMATE: 44.2 47.6 50.2 52.8 56.0
POPULATION AND DEMOGRAPHIC ESTIMATES

9 % 9% %% 97 98 % 00 0 02 03
Total Population (millions): .871 .878 .882 .896 903 .909 917 .925 .930 .936 944
Retail Sales (billions): 7.1 8.0 8.6 8.7 9.0 9.5 9.9 10.4 10.8 1.1 11.8
Below-the-Line Listening Shares: 1.7% Confidence Levels
Unlisted Station Listening: 11.9%
Total Lost Listening: 13.6% 1998 Revenue Estimates: Normal
Available Share Points: 86.4 1999-2003 Revenue Projections: Normal
Number of Viable Stations: 15.5
Mean Share Points per Station: 5.6 COMMENTS
Market reports revenue to Miller, Kaplan A few viable
Rev. per Available Share Point: $481,481 stations do not cooperate so estimates were made Managers
Estimated Rev. for Mean Station: $2,696,000 predict 4 to 6% revenue gain in 1999
Household Income: $39,399
Median Age: 35.3 years Ethnic Income Age Education
Median Education: 12.4 years Breakdowns (%) Breakdowns (%) Breakdowns (%) Levels
Median Home Value: $116,500
Population Change (1997-2002): 3.6% White 73.0 <20 26.8 12-24 20.4 Non High School
Retail Sales Change (1997-2002): 23.4% Black 26.3 20-50 33.3 25-54 53.1 Grad: 28.3
Number of Class B or C FM's: 9 Hispanic 0.7 50-100 28.2 55+ 26.5 High School Grad:
Cable Penetration: 65% (Time Warner) Other 0.0 100+ 11.7 28.8
College 1-3 years:
The above information is provided through the courtesy of .
Market Statistics, a division of Bill Communications. College 4+ years:
18.7
COMMERCE AND INDUSTRY
Important Business and Industries Fortune 500 Carpanies Forbes 500 Cedipanies Forbes Largest Private Companies
Iron and Steel Medpartners (260) AmSouth Bancorporation Amer. Cast lron Pipe (467)
Fabricated Metals Sonat (352) Compass Bancshares BE&K (180)
Government Proffitt s (411) MedPartners Brasfield & Gorrie (492)
Textiles HealthSouth (471) Protective Life Drummond (307)
Coal Mining Regions Financial Ebsco Industries (197)
SouthTrust McWane (397)
Torchmark 0 Neal Steel (299)
Vulcan Materials
INC 500 Coirpanies Emal ayinanit Breakdowns
By Industry (SIC): 8y Occupation:
1. Health Services 39,192  (10.7%) Manag/Prof. 104,029  (25.6%)
2. Wholesale Trade-Durable Goods 21,467 (5.9%) Tech/Sales/Admin. 140,598 (34.7%)
3. Business Services 19,769 (5.4%) Service 47,305  (11.6%)
4. Eating and Drinking Places 19,254 (5.3%) Farm/Forest/Fish 5,552 ( 1.4%)
5. General Contractors 17,915 (4.9%) Precision Prod. 47,530  (11.74)
6. Special Trade Contractors 14,092 (3.8%) Oper/Fabri/Labor 60,901  (15.0%)
7. Electric, Gas & Sanitary Svcs. 12,145 (3.3%)
8. Membership Organizations 10,816 (3.0%)
9. Primary Metal Industries 10,401 (2.8%)
10. Insurance Carriers 10,022 (2.7%)

Total Metro Employees: 366,075
Top 10 Total Employees: 175,073 (47.8%)

DUNCAN’S RADIO MARKET GUIDE
Copyright 1999
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BIRMINGHAM

Largest Ldcal Banks Colleges and Universities Military Bases Unempl oyment
AmSouth (8.4 Bil) University of Alabama-Birm. (16,289) Sep 83: 11.54 Jul 91: 5.8%
Central Bank (5.1 Bil) Birmingham Southern (1,623) Sep 84; 9.74 Jul 92: 6.8%
First Alahama (7.0 Bil) Samford (4,164) Aug BS: 6.9% Jul 93: 6.0%
First C rcial (339 Mil) Aug B6: 9.0% Jul 94: 4.2%
at. Bank pf Commerce (368 Mil) Aug 87: 6.3%4 Jul 95: 4.5%
uthTrust} (4.4 Bil) Aug 88: 5.8% Jul 96: 3.1%
Total Full-Time Students: 25,152 Jul 89: 6.1% Aug 98: 2.9%
RADIO BUSINESS INFORMATION Highest Billing Stations
Heavy Agency Largest Local Source of 1. W2ZK-F (C) $7,100,000 ¢17.1%) 10. WJOX  (SPRTS)$1,800,000 (4.3%)
Radio Users Radio Accounts Regional Dollars 2. WMJJ-F (AC) 5,700,000 (13.7%) 11. WoJC-F (REL)Y 1,600,000 (3.8%)
Steiner Brpssler Bruno's Atlanta 3. WZRR-F (AOR/CL) 4,000,000 ¢ 9.6%) 12. WOWC-F (C) 950,000 ¢2.3%)
Ballard Coyert Winn Dixie Memphis 4. WBHK-F (B/AC) 3,500,000 ¢ 8.4%) WENN-F (B) 950,000 (2.3%)
Moore & Mopre 5. WRAX-F (AOR-NR) 2,900,000 ¢ 7.0%) 14. WAPI  (N) 640,000 ¢1.5%)
Perry Harp:r 6. WERC  (N/T) 2,700,000 ¢ 6.5%) 15. WAGB  (G) 530,000 ¢1.3%)
WODL-F (0) 2,700,000 ¢ 6.5%) 16. WATV  (B/D) 400,000 ¢1.0%)
8. WYSF-F (SAC) 2,600,000 ¢ 6.3%) 17. WEZN  (5T) 290,000 ¢0.7%)
9. WBHJ-F (B) 2,250,000 ¢ 5.4%)
Revenue for Viable Radio Entities Combined Revenue
(Includes duopolies and combos) Revenue  Share
Major Daily Newspapers AN PM SUN Ouner . CoX: WAGG, WBHJ-F, WBHK-F, $16,370,000 39.4%
WEZN, WODL-F, WZZK-F
Birmingham|News 159,823 Newhouse . Dick: WAPI, WJOX, WRAX-F, 11,940,000 28.7%
Birmingham|Post-Herald 59,581 Scripps-Howard WYSF-F, WZRR-F
Birmingham|News & Post-Herald 203,784 Capstar: WENN-F, WERC, WMJJ-F, 10,700,000 25.7%
JOA WOWC-F, WQEN-F
. Crawford: WDJC-F 1,600,000 3.8%
. WATV 400,000 1.0%
Viable Radio Stations
COMPETITIVE MEDIA WZZK-F WERC WENN-F  WATV (1/2)
WMJJ-F WBHK-F WDJC-F  WAPI (1/2)
Major Over |the Air Television WZRR-F WAGG HJOX WJLD (1/2)
WPHX 44  Pax Paxson WBHJ-F WYSF-F WODL-F  WOWC-F
WDBB 17 WRAX-F
HWBIQ 10 PBS
WIAT 42 CBS Media General Best Restaurants Best Hotels Best Golf Courses
WBRC 6 Fox Fox Cobb Lane Wynfrey CC of Birmingham
WTT0 21 uB Sinclair TV ta Paz Pickwick Shoal Creek
"VTM 13 NBC  NBC Winston's Tutweiler Pine Tree CC
ABM 68 UPN Glencairn Southpoint Riverchase CC
WCFT 33 ABC  Albritton Mountain Brook
Greystone GC
Media Revenue Estimates % of
Revenue % Retail Sales
Television $93,000, 000 39.7 .0098
Radio 41,600,000 17.7 .0044
Newspaper 87,000,000 37.1 .0092
Outdoor 8,160,000 3.5 .0008
Cable TV 4,800,000 2.0 .0005
$234,500,000 .02647
NOTE: Use Newspaper and Outdoor estimates with caution.
WEATHER DATA
Major Radio|Station Sales Since 1990 Elevation: 620
Annual Precipitation: 53.5 in.
1990 WERC From SunGroup to Ameron $ 4,200,000 Annual Snowfall: 1.2 in.
1990  WMJJSF From Capitol {Johnson) to Ameron 16,500,000 Average Windspeed: 7.4 (S)
1990  WYDE From Brandon to Guardian 1,000,000 TOTAL
JAN UL YEAR
1993 WODL7F From receiver to NewCity 4,400,000 Avg. Max. Temp: 54.3 0.3 73.6
1993  WAPI[A/F From Dittman to Dick 6,300,000 Avg. Min. Temp: 34.1 69.5 51.2
Average Temp: 44.2 79.9 62.4
1994  WCEO Sold to Crawford 145,000
1994  WOWCIF (Jasper) Sold to WERC, WMJJ-F owner 3,200,000
1995  WWBR1F (Trussville) 50% sold to Amer. General 540,000
1996  WODLAF From NewCity to Cox 9,000,000
1996  WZZKAAF From NewCity to Cox 35,000,000
1996  WBHK4F(Warrior)Sold to Parmer/Heftel 6,000,000
1997  WERCAWMJJ-F/WOWC-F  Sold to Capstar 31,000,000
1997  WAGG Sold to Cox 500,000
1997  WENNAF Sold to Dick 14,000,000
997  WBHJ-F/WBHK-F From H & P to Cox 17,000,000
997  FM CR (Columbiana) Sold to Capstar 75,000
1997 FM CR (97.3: Homewood) Sold to Cox 5,500,000
1998  WYDE From Amer. General to Hibernia 700,000
NOTE: Some pbf these sales may not have been consummated.
DUNCAN'S RADIO MARKET GUIDE
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1998 ARB Rank:
1998 MSA Rank:
1998 DMA Rank:

260
310

150 (w/Minot et al)

1998 Revenue:
Rev per Share Point: $60,373
Population per Station:

BISMARCK, ND

£5,500, 000

7,410 (10)

Manager's

Manager's Market Ranking {current): 2.
Market Ranking (future) : 2.

1
5

1998 Rev Rank: 173 of 173 1998 Revenue Change: +7.8%
REVENUE HISTORY AND PROJECTIONS
93 ¢4 % 9% 97 % ¥ 0O 01 02 03
Duncan Revenue Est: 3.7 4.0 4.3 4.7 5.1 5.5
Yearly Growth Rate (93-98): 6.1% - assigned
Projected Revehue Estimates: 5.9 6.3 6.6 7.0 7.3
Revenue per Capita: 41.67 44.44 47.77 51.65 56.04 60.44
Yearly Growth Rate (93-98): 5.8% - assigned
Projected Revenue per Capita: 64.65 69.15 72.35 75.71 79.22
Resulting Revenue Estimate: 5.9 6.3 6.7 7.0 7.4
Revenue as % of Retail Sales: L0039 .0040 .0041 .0043 .0045  .0045
Mean % (93-98): .0D443% (95-98 only)
Resulting Revenue Estimate: 5.8 6.1 6.3 6.5 6.7
MEAN REVENUE ESTIMATE: 5.9 6.2 6.5 6.8 7.1
POPULATION AND DEMOGRAPHIC ESTIMATES
B8 4 5 9% g 8 9 o o1 g2 03
Total Population (millions): .086 .089 .090 .091 .091 .091 .092 .092 .093 .093 .094
Retail Sales (billions): .96 1.01 1.04 .10 1.13 1.23 1.3 1.37 1.42 1.46 1.51
Below-the-Line Listening Shares: 0.0 Confidence Levels
Unlisted Station Listening: 8.9%
Total Lost Listening: 8.9% 1998 Revenue Estimates: Below normal
Available Share Points: 91.1 1999-2003 Revenue Projections: Below normal
Number of Viable Stations: 8.5
Mean Share Points per Station: 10.7 COMMENTS
Rev. per Available Share Point: § 60,373
Estimated Rev. for Mean Station: $650,000
Household Income: $42,756
Median Age: 33.9 years
Population Change (1997-2002): 2.0%
Retail Sales Change (1997-2002): 29.1%
Number of B or C FM Stations: 7
Unemployment (Aug 1998): 1.8%
Cable Penetration: NA (Continental)
COMMERCE AND INDUSTRY
Important Business and Industries Largest Local Banks
Bank of ND (1.0 Bil)
Norwest (NA)
Major Daily Newspapers AM PM SUN Owner Highest Billing Stations
Bismarck Tribune 30,827 32,691 Lee 1. KFYR  (FS) $1,900,000 (34.5%)
COMPETiTIVE MEDIA 2. KYYY-F (CHR/AC) 630,000 (11.5%)
Major Over the Air Television 3. KBYZ-F (AOR) 600,000 ¢10.9%)
KBME Bismarck 3 PBS 4. KKCT-F (C) 550,000 (10.0%)
KFYR  Bismarck 5 NBC SunRise 5. KACL-F (0) 520,000 ¢ 9.5%)
KXMB  Bismarck 12 CBS Reiten/sat. of KXMC Minot 6. KBMR (C) 500,000 ¢ 9.1%)
KBMY  Bismarck 17 ABC  Forum 7. KabY-F (C) 430,000 ¢ 7.8%)
Media Revenue Estimates % of Revenue for Viable Radio Entities Combined Revenue
Revenue % Retail Sales (includes duopolies & combos) Revenue Share
Television $ 9,400,000 34.4 .0076 1. Jacor: KFYR, KYYY-F $2,530,000 46.0%
Radio 5,500,000 20.1 .0045 2. Cumulus: KBMR, KACL-F, 2,170,000 39.5%
Newspaper 11,100,000 40.7 0090 KBYZ-F, KKCT-F, KSSS-F, KLXX
Qutdoor 1,300,000 4.8 .0011 3. Kaby 430,000 7.8%
Cable TV NA EES SO00) Viable Radio Stations
$ 27,300,000 0222 KFYR KKCT-F
KBYZ-F KACL-F
NOTE: Use Newspaper and Qutdoor estimates with caution. KYYY-F KSSS-F
Kapy-F KEXX (1/2)
Some Recent Station Sales KBMR
1994 101.5, CP Sold to KBMR, KQDY-F owner $ 250,000
1998 KLXX/KACL-F/KBYZ-F/KKCT-F
From J. Ingstad to Cumulus 7,000,000
1998  KFYR/KYYY-F  From Meyer to Jacor 4,800,000
1998  KFYR/KYYY-F  From Jacor to Clear Channel
MOTE: Some of these sales may not have been consummated.
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BLDOMINGTON, IL

=

1998 ARB Rank: 229 1998 Revenue: $7,800,000 Manager's Market Ranking {current): 3.4
1998 M=i Rank: 247 Rev per Share Point: $137,809 Manager's Market Ranking (future) : 3.8
1998 DMA Rank: 110 (w/Peoria) Population per Station: 23,900 (5)
1998 Rev Rank: 163 of 173 1998 Revenue Change: + B.3%
'EVENUR HISTORY AND PROJECTIONS

. 3 9% % % 9 9 v o 0 02 03
Duncan FHevenue Est: 5.2 5.6 6.0 6.4 7.2 7.8
Yearly Zrowth Rate (93-98): 6.2% - assigned
Projected Revenue Estimates: 8.4 9.0 9.5 9.9 10.4
Revenue|per Capita: 38.23 40.58 42.86 45.39 50.70 54.55
Yearly CGrowth Rate (93-98): 5.1% - assigned
Projected Revenue per Capita: 57.89 61.43 63.94 66.55 69.26
Resultitg Revenue Estimate: 8.2 8.8 9.3 9.7 10.2
Revenue as % of Retail Sales: 0042 .0042 L0043 .0044 .0049  .0051
Mean % {93-98): .0050% (97-98 only)
Resulting Revenue Estimate: 8.0 8.4 8.7 9.0 9.4

| MEAN REVENUE ESTIMATE: 8.2 8.7 2.1 9.5 10.0
POPULATIICM AND DEMOGRAPHIC ESTIMATES
: s 9% 95 % 9 %8 %9 w 0 022 0B
Total Pokulation {millions): 136 .138 140 141 142 143 .145 146 147 148,150
Retail Seles (billions): 1.24 1.33 1.39 1.44 1.48 1.53 1.60 1.67 1.74 1.79 1.88
Belou-thL-Line Listening Shares: 29.9% Confidence Levels
Unlisted| Station Listening: 13.5%

Total Lost Listening: 43 4% 1998 Revenue Estimates: Normal
Availabli: Share Points: 56.6 1999-2003 Revenue Projections: Normal
Number ot Viable Stations: 4
Mean Share Points per Station: 14.1 COMMENTS - Managers predict 5 to 6% revenue gain in 1999...
|
Rev. per |Available Share Point: $137,809
Estimated Rev. for Mean Station: $1,943,000 Ethnic Income Age Education
Breakdowns (%) Breakdowns (%) Breakdowns (%} Levels
Householy Income: $50,605
Median Age: 31.1 years White 93.7 <20 18.3 12-24 29.6 Non High School
Median Eduzation: 12.7 years Black 4.3 20-50 31.2 25-54 53.0 Grad: 15.3
sdian Haomne Value: $69,000 Hispanic 1.6 50-100 34.0 55+ 21.4 High School Grad:

~opulation Change (1997-2002): 4.5% Other 0.4 100+ 16.5 33.0

Retail Sa}es Change (1997-2002): 20.7%
Number of|Class B or C FM's: 2
Unemploye:nt (Aug 1998): 2.1%

Cable Penctration: NA (TeieCable)

College 1-3 years:

College 4; years:
29.0

The above information is provided through the courtesy of
Market Statistics, a division of Bill Communications.

COMMERCE ﬁND INDUSTRY

Impsrtant Business and Industries
Farm Mach inery

I'surance1

dairy Praducts

ngricultume

yacuum Clraners

FORTUNE 500 COMPANIES WEATHER DATA
NO WEATHER DATA AVAILABLE:
See Peoria for an

approximation.

Largest Local Banks
Bank One (142 Mil)

First of America -~ Champion (2.3 Bil)
First Federal Svgs (143 Mil)
Peoples Bank (369 Mil)

State Farm Group (13)

Highest Billing Stations Viable Radio Stations

Yajor Daily Newspapers AM PM SUN Owner
1. WIBC  (FS) $ 2,700,000 (34.6%) WJBC

8loomington Pantagraph 51,147 55,671 SF Chronicle 2. WBWN-F (C) 2,200,000 (28.2%) WBWN-F

| 3. WBNG-F (CHR) 1,860,000 (23.8%) WBNQ-F
COMPETITIVE MEDIA 4. WIHN-F CAOR) 660,000 ¢ 8.5%) WIHN-F
Major Over|the Air Television
Wyzz Eloomington 43  Fox Sinclair BG
Other -- Sie Peoria Revenue for Viable Radio Entities Combined Revenue

| (Includes duopolies and combos) Revenue  Share
Media Revenue Estimates 1. Bloomington: WBNQ-F, WBWN-F, WJBC $5,760,000 86.7%

r % of 2. Kelly: WIHN-F, WSNI-F 660,000 8.5%

Revenue % Retail Sales
Television | $ 7,700,000 239 .a0s0
Radio 7,800,000 24.2 .0051 MISCELLANEOUS COMMENTS:
Newspaper 15,100,000 46.9 .0099 *Part of Peoria DMA. TV revenue is estimate of Bloomington's share
Outdoor I 1,600,000 5.0 .0010 of total DMA TV revenue. Total TV revenue for DMA is estimated
Cable TV NA === o000 at $34,000,000.
$ 32,200,000 0210

*Seé Miscel laneous Comments
NOTE: Use Newspaper and Outdoor estimates with caution

sjor Radio| Station Sales Since 1990

995  WIHN-F Canceled $ 790,000

1995  WIHN:F Sold to Kelly 930,000
1996  WBWNIF From Keister to Bloomington 3,250,000
1998  WAPUIF Sold to Kelly 750,000
1998  WJBC/WBNQ-F/WBWN-F From Bloomington to Mgmnt Grp.66,812,850
NOTE:

Somelof these sales may not have been consummated.

DUNCAN’S RADIO MARKET GUIDE
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1998 ARB Rank:
1998 MSA Rank:
1998 DMA Rank:
1998 Rev Rank:

126
129
125
93 of 173

REVENUE HISTORY AND PROJECTIONS

1998 Revenue:
Rev per Share Point:
Population per Station: 14,559 (22)
1998 Revenue Change: +11.1%

3 9% 9%
Duncan Revenue Est: 2.9 12.0 13.0
Yearly Growth Rate (93-98): B.2% - assigned
Projected Revenue Estimates:
Revenue per Capita: 29.46 34.78 35.42
Yearly Growth Rate (93-98): 5.3% - assigned
Projected Revenue per Capitas:
Resulting Revenue Estimate:
Revenue as % of Retail Sales: .0032 .0032 .0034
Mean % (93-98): .00365% (95-98 only)
Resulting Revenue Estimate:
POPULATION AND DEMOGRAPHIC ESTIMATES
B %%

Total Population (millions): .336 .345 367
Retail Sales (billions): 3.5 3.7 3.8
Below-the-Line Listening Shares: 1.1%
Unlisted Station Listening: 1.7%

Total Lost Listening: 12.8%
Available Share Points: 87.2
Number of Viable Stations: 14.5
Mean Share Points per Station: 6.0
Rev. per Available Share Point: $206,422
Estimated Rev. for Mean Station: $1,238,532
Household Income: $44,339
Median Age: 33.8 years Ethnic

Median Education: 12.9 years
Median Home Value: $104,500

Population Change (1997-2002): 14,4% White 9
Retail Sales Change (1997-2002): 42.8% Black
Number of Class B or C FM's: 12 Hispanic
Cable Penetration: 50% (TCI) Other

The above information is provided through the courtesy of
Market Statistics, a division of Bill Communications.

COMMERCE AND INDUSTRY

Important Business and Industries

Fortune 500 Czmpanies

2.0
0.5
7.2
0.3

BOISE

$18, 000,000

14.8

39.15

.0036

MEAN REVENUE ESTIMATE: 19.2

96

.378
4.1

$206,422

97 98
16.2  18.0
41.75  44.67
.0037  .0037

7 98
.388 403
4.4 4.9

Confidence Levels

Manager's Market Ranking (current): 4.2
Manager's Market Ranking (future) : 4.2
99 00 01 02 03
19.8 21.7 23.1 24.7 26.3
47.51 50.53 52.68 54.91 57.24
18.4 20.4 21.9 23.3 24.8
19.3 20.8 21.9 23.0 24.5

21.0 22.3 23.6 25.2

% 00 o1 g2 03

415 424 434 RAYA 450
5.3 5.7 6.0 6.3 6.7

1998 Revenue Estimates: Normal
1999-2003 Revenue Projections: Normal

COMMENTS
Market reports revenue to Miller, Kaplan and all viable stations

except KTPZ-F cooperate...

Managers predict 8 to 9% revenue gain in

1999... What a superb radio market Boise has become!!

Breakdowns (%)

Forbes 500 Camganies

Lumber Albertson's (92)

Foed Processing Boise Cascade ({288)
Electronics Micron Technology (413)
Government

Heavy Construction

INC 500 Cammanies Empl cvment Breakdowns

By Industry (SIC):
. Health Services

. Business Services

OISO AL AN

Food Stores

Total Metro Employees:
Top 10 Total Employees:

DUNCAN'S RADIO MARKET GUIDE
Convright 1999

. Eating and Drinking Places

. Wholesale Trade-Durable Goods
. Food & Kindred Products

. Machinery, Except Electrical
. Electronic & Electric Equip
. Special Trade Contractors

9. Wholesale Trade-Nondurable Gds

10,309
9,159
5,586
4,728
4,507
4,504
3,950
3,861
3,818
3,362

107,808
53,824

Income

Breakdowns (%)

<20 19.3
20-50 36.8
50-100 31.1
100+ 12.8

(9.6%)
(B.5%)
(5.2%)
(4.4%3
(4.2%)
(4.2%)
(3.7%)
(3.6%)
(3.5%)
(3.1%)

(49.9%)

wwWw americanradiohistorv com

Age Education
Breakdowns (%) Levels
12-24 2.0 Non High School
25-54 54,7 Grad: 17.6
55+ 23.3 High School Grad:
27.9
College 1-3 years:
33.4
College 4+ years:
21.1

Forbes Largest Private Companies

JR Simplot (42)
Waremart (266)

By Occupation:

Manag/Prof. 38,176  (26.6%)
Tech/Sales/Admin., 47,274  (32.9%)
Service 18,311  (12.8%)
Farm/Forest/Fish 5,552 ( 3.8%)
Precision Prod. 15,317 (10.7%)
Oper/Fabri/Labor 18,974 (13.2%)
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Largest Local Banks Colleges and Universities Military Bases Unemployment
First Security (2.8 Bil) Boise State (13,378) Sep 83: 6.3% Jul 90:
First Interstate of Idaho (905 Mil) Sep B4: 4.6% Jul 91¢
Key Bank of Idaho (1.1 Bil) Aug 85: 4.9% Jul 92:
West One Bank (3.6 Bil) Aug 86:  4.74  Jul 93:
Aug 87: 4.6% Jul 94;
Aug 88: 3.1% Jul 95:
Total Full-Time Students: 10,070 Jul 89: 3.0% Jul 96:
RADIO BUSINESS INFORMATION Aug 98:
Heavy Agency Largest Local Source of Highest Billing Stations
Radio Users Radio Accounts Regional Dollars 1. XQFC-F (C) $2,000,000
Davis & Roarke Golden Rule Auto Seattle 2. XCIX-F (AC) 1,900,000
Elgin, Syfred Fred Meyer Salt Lake City 3. KIZN-F (C) 1,700,000
| Steele, Stoltz Albertson's Portland 4. XZMG-F (CHR) 1,650,000
k Blacker's Charthouse 5. KBOI (FS) 1,600,000
| 6. KXLT-F  (SAC) 1,550,000
7. KIDO (T/N) 1,525,000
8. KLTB-F (O) 1,430,000
Major Daily Newspapers AM PM SUN Owner @. KARO-F (AOR) 1,050,000
10. KJOT-F <{AOR} 1,000,000
Boise Idaho Statesman 64,355 86,639 Gannett 11. KKGL-F {(CL AOR) 750,000
12. KQXR-F (AOR-NR) 530,000
COMPETITIVE MEDIA 13. KFXJ-F (AQOR-P) 420,000
14. KCID-F ¢AOR-NR) 300,000
Major Over the Air Television 15. KGEM (ST) 280,000
KBCI Boise 2 CBS Retlaw 16. KTIK (SPRTS) 130,000
KAlID Boise 4  PBS 17. KTPZ-F (CHR) 100,000
KIVI  Nampa 6 ABC Evening Post Publishing 18. KCID (c/0) 90,000
KTVB Boise 7 NBC Belo 19. KFXD (c/o) 85,000
KNIN Caldwell 9 UPN/WB
KTRV Nampa 12 Fox Toledo Blade Revenue for Viable Radio Entities Combined
{Includes duopolies and combos) Revenue
1. Citadel: KBOI, KIZN-F, KKGL-F, $7,700,000
Media Revenue Estimates % of KQFC-F, KZMG-f
Revenue % Retail Sales 2. Jacor: KARO-F, KCIX-F, KFXD, 7,535,000
Television $34,200,000 38.4 .0070 KIDO, KLTB-F, KXLT-f
Radio 18,000,000 20.2 .0037 3. Journal Bdcst Grp.: KCID-F, XGGM, 2,110,000
Newspaper 31,600,000 35.5 .0064 KJOT-F, KQXR-F
Outdoor 3,100,000 3.5 .0006 4. KTIK 130,000
Cable TV 2,100,000 2.4 .00045., KTPZ-F, KMXM-F 100,000
$8%,000,000 .0181
NOTE: Use Newspaper and Dutdoor estimates with caution. Viable Radio Stations
KZMG-F KQXR-F
Best Restaurants Best Hotels Best Golf Courses KI1ZN-F KXLT-F
Angels Red Lion Crane Creek KIDO KJOT-F
Peter Schott's Owyhee Plaza Hillcrest KQFC-F KGEM
Murphy's Doubletree Sun Valley KARO-F KKGL-F
Charthouse Elkhorn (Sun valley) KCIX KFXJ-F
Quail Hollow KBOI KCID-F (1/2)
KLTB*F
Major Radio Station Sales Since 1992
1993  KZMG-F (New Plymouth) Sold to owners of KIZN-F $ 750,000 WEATHER DATA
Elevation: 2838
1994  KANR (Nampa) 200,000 Annual Precipitation: 12.0 in.
1994  KHEZ-F From Citadel to Sundance 550,000 Annual Snowfall: 21.7 in.
Average Windspeed: 2.0 (WSW) TOTAL
1995  KQXR-F (Payette) Sold to KGEM, KJOT-F owner 450,000 JAN Ju YEAR
1996 KIDO From Sundance to Colfax 1,800,000 Avg. Max. Temp: 36.5 90.5 62.6
1996  KARO-F From Sundance to Colfax 2,000,000 Avg. Min. Temp: 21.4 58.5 39.1
1996  XLTB-F From Sundance to Colfax 4,200,000 Average Temp: 29.0 74.5 50.9
1996 KIZN-F, KZMG-F Sold to Pacific Northwest 5,000,000
1996  XIDO,KLTB-F,KARO-F From Colfax to Jacor 11,000,000
1996  KGEM,KJOT-F,KQXR-F Sold to American General 5,100,000
1996  KGEM,KJOT-F,KQXR-F From Amer. General to John Lynch 6,800,000
1996 KCID-F From Amer. General to John Lynch 1,200,000
1997  KCIX-F, KXLT-F Sold to Jacor 7,950,000
1997  KCID (1490) Sold to Amer. General NA
1997  KSRV-AF Sold to Amer. General 2,100,000
1997  KFXD sold to Jacor 1,300,000
1997  XIZN-F/KZMG-F From Pacific Northwest to Citadel 14,100,000
1997  KBOI/KKGL-F/KQFC-F From Pacific Northwest to Citadel 13,200,000
1998 KJOT-F/KCID-AF/KSRV-AF/KGEM/KQXR-F
l From Amer. General to Journal Bdest Gp. 15,500,000
1998  KARO-F/KCIX-F/KFXD/KIDO/KLTB-F/KXLT-F From Jacor to Clear Channel
NOTE: Some of these sales may not have been consummated.
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BOSTON

1998 ARB Rank: 8 1998 Revenue: $ 247,900,000 Manager's Market Ranking (current): 4.0
1998 MSA Rank: 8 Rev per Share Point: 3,004,848 Manager's Market Ranking (future) : 4.2
1998 DMA Rank: & Population per Station: 127,614 (29)

1998 Rev Rank: 10 of 173 1998 Revenue Change: +13.2%

REVENUE HISTORY AND PROJECTIONS 93 9% 95 96 97 98 99 0o 01 02 03
Duncan Revenue Est: 128.3 158.0 171.0 194.0 219.0 247.9

Yearly Growth Rate (93-98): 6.6% - assigned

Projected Revenue Estimates: 267.5 288.7 304.0 320.0 336.9
Revenue per Capita: 33.94 40,47 44,88 50.38 56.58 63.72

Yearly Growth Rate (93-98): 6.0% - assigned

Projected Revenue per Capita: 68.77 74.21 78.13 82.26 86.60
Resulting Revenue Estimate: 266.1 288.7 306.3 324.1 342.1
Revenue as % of Retail Sales: 0041 L0046 .0050 .0053 .0058  .0064

Mean % (93-98): .0061% (97-98 only)

Resulting Revenue Estimate: NM NM NM NM NM

MEAN REVENUE ESTIMATE: 259.0 276.2 288.8 301.5 315.8

POPULATION AND DEMOGRAPHIC ESTIMATES

93 94 95 9% 97 9 9% 00 01 02 03
Total Population (millions): 3.78 3.80 3.83 3.85 3.87 3.89 3.92 3.9 3.95 3.96 4.00
Retail Sales (billions): 31.0 33.2 34.2 36.5 37.7 38.8 39.9 41.2 42.0 42.7 44.0
Below-the-Line Listening Shares: 1.4% Confidence Levels
Unlisted Station Listening: 16.1%
Total Lost Listening: 17.5% 1998 Revenue Estimates: Normal
Available Share Points: 82.5 1999-2003 Revenue Projections: Normal
Number of Viable Stations: 19.5
Mean Share Points per Station: 4.2 COMMENTS
Market reports to Hungerford . . . WILD and a few low rated FM's
Rev. per Available Share Point: $3,004,848 do not cooperate. . . Managers predict 7 to 9% revenue gain in
Estimated Rev. for Mean Station: $12,620,000 1999
Household Income: $58,141
Median Age: 35.7 years Ethnic Income Age Education
Median Education: 12.7 years Breakdowns (%) Breakdowns (%} Breakdowns () Levels
Median Home Value: $195,900
Population Change (1997-2002): 2.4% White 88.6 <20 17.6 12-24 20.3 Non High School
Retail Sales Change (1997-2002): 13.2% Black 5.6 20-50 25.4 25-54 54.1 Grad: 17.7
Number of Class B or C FM's: 14 Hispanic 5.2 50-100 34.3 55+ 25.6 High School Grad:
Cable Penetration: 71% (Cablevision) Other 0.6 100+ 22.7 29.1
College 1-3 years:
The above information is provided through the courtesy of 23.1
Market Statistics, a division of Bill Communications. College 4+ years:
30.1
COMMERCE AND INDUSTRY
Important Business and Industries Fortune 500 Carmanies Forbes 500 Cempanies Forbes Largest Private Companies
High Tech Raytheon (100) Analog Devices Bose (253)
Fishing Digital Equipment ¢118) Boston Edison Boston Consulting Grp (349)
Financial Liberty Mutual Grp (132) Boston Scientific Herb Chambers Cos. (371)
Shipping/Port Gillette (155) Parametric Technology Connell Limited Partnership (155)
Clothing John Hancock Mutual Life Dynatech (499)
Textiles (191 Fidelity Investments (21}
Publ ishing Fleet Financial Grp (193) Furman Lumber (451)
Printing/Paper TJX (208) Global Petroleum (81)
Electronics BankBoston Corp. (238) HP Hood (472)
Cutlery Harcourt General (394) International Data Group (73)
Reebok International (402) Arthur D. Little (385)
Thermo Electron (409) (and more )
State Street Corp. (419)
¢and more )
INC 500 Corpanies Emzl cyment Breakdowns
Abacus Software Grp (32) By Industry (SIC): By Occupation:
i-Cube (56)
Nantucket Allserve (71} 1. Health Services 216,207  (11.9%) Manag/Prof. 681,082 (34.7%)
Counsell Group (73) 2. Business Services 134,837 (7.4%) Tech/Sales/Admin. 662,259  (33.74)
Winter, Wyman Contract Sves. 3. Educational Services 112,688 (6.2%) Service 241,001 (12.3%)
(75) 4. Eating and Drinking Places 110, 665 (6.1%) Farm/Forest/Fish 13,891  ( 0.7%)
Active Control Experts (79) 5. Engineering & Mngmnt Svcs. 90,957 (5.0%) Precision Prod. 176,531 (¢ 9.0%)
Before You Move (115) 6. Wholesale Trade-Durable Goods 72,450 (4.0%) Oper/Fabri/Labor 188,276 ( 9.6%)
Advis (155) 7. Food Stores 59,557 (3.3%)
MicroScript (172) 8. Electric & Electric Equip. 52,545 (2.9%)
Print Resources (181) 9. Instruments & Related Products 52,458 (2.9%)
Schwartz Comms. (187) 10. Miscellaneous Retail 51,926 (2.9%)
(and many, many more ) Total Metro Employees: 1,813,900

Top 10 Total Employees: 954,290 (52.6%)

DUNCAN'S RADIO MARKET GUIDE
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BOSTON

Largest Local Banks Colleges and Universities Military Bases Unemployment

Bank of Boston (25.5 Bil) Jun 79: 5.0% Jul 89: 3.9%
BayBank Boston (839 Mil) Harvard (15,601) Dec 82: 5.7% Jul 90: 5.6%
Boston Fire Cent. (1.7 Bil) Boston University (24,071) Sep 83: 5.2%4 Jul 91: 8.2%
Boston Safe Deposit (8.3 Bil) Northeastern (30,515) Sep 84: 4.3% Jul 92: 7.8%
Neworld Bank (1.1 Bil) Boston College (14,515) Aug 85: 3.3%  Jul 93: 5.8%
Shawmut Bank (13.6 Bil) U of Mass-Boston (11,018) Aug 86: 3.3%  Jul 94: 5.3%
South Boston Savings (2.0 Bil) Babson College (3,040) Aug 87: 2.5%  Jdul 95: 5.1%
State Street Bank (16.5 Bil) Bentley College (7,150) Aug 88: 2.74  Jul 96: 4.0%
US Trust (2.0 Bil) Lesley College ¢5,500) Aug 983 2.4%

MIT (9,628)

Total Full-Time Students: 180,360
RADIO BUSINESS INFORMATION

Heavy Agency Largest Local Source of
Radio Users Radio Accounts Regional Dollars
Hill, Holliday Boston Globe
Arnold Jordan's Furniture
Houston, Effler Mass. Lottery
Blitz Media Budweiser
Pro Media NE Telephone
Major Daily Newspapers AM PM SUN Ouner
Boston Globe 506,545 811,100 NY Times
Boston Herald 309,935 206,711 Murdoch
Best Restaurants Best Hotels Best Golf Courses
Anthony's Pier
Durgin Park Four Seasons The Country Club
COMPETITIVE MEDIA Legal Seafood Ritz Carlton Salem CC
Four Seasons Boston Harbor Brookline
Major Over the Air Television Jimmies Copley Stowe Acres
Jaspers Pleasant valley
WGBH  Boston 2 PBS Olives Winchester CC
WB2 Boston 4 BS CBS Row's Wharf Bar Brae Burn
WCVB  Boston 5 ABC Hearst-Argyle (45 Single Malts) Myopia Hunt Club
WHDH  Boston 7 NBC  Sunbeam Charles River CC

WFXT  Boston 25 Fox Fox
WSBK  Boston 38 UPN viacom
WLVI  Cambridge 56 WB Tribune

WABU  Boston 68 Boston Univ.
WMFP  Lawrence 62
WSHS Marlbrgh 66 Silver King

WBPX  Norwell 46 PAX  Paxson

WEATHER DATA

Elevation: 15
Annual Precipitation: 41.6 in.
Annual Snowfall: 41.9 in.
Average Windspeed: 12.6 (SW)
TOTAL

JAN UL YEAR
Avg. Max. Temp: 35.9 81.4 58.7
Avg. Min. Temp: 22.5 65.1 43 .8
Average Temp: 29.2 3.3 51.3

DUNCAN'’S RADIO MARKET GUIDE
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BOSTON

Highest Billing Stations Revenue for Viable Radio Entities Combined Revenue

Viable Radio Stations

{Includes duopolies and combos) Revenue  Share
1. WB2 (N/T) $ 30,000,000 (12.1%) 1. CBS/Infinity: WBCN-F, WBMX-F, $109,500,000 44.2% WBZ W2LX-F
2. WBCN-F (AOR) 29,200,000 (11.8%) WBZ, WODS-F, WZLX-F WRKO WKLB-F
3. WKKS-F (CHR) 24,300,000 ¢ 9.8%) 2. Greater Media: WB0S-F, WKLB-F, 46,200,000 18.6% WJIMN-F WAAF-F
4. WEEI (SPRTS) 18,700,000 ¢ 7.5%) WROR-F, WMJX-F, WSJZ-F WMJX-F  WROR-F
5. WZLX-F (CL AOR) 18,600,000 ¢ 7.5%) 3. Entercom: WAAF-F, WEEl, WEGQ-F, WRKO 42,900,000 17.3% WXKS-F WEGQ-F
6. WMIX-F (AC) 16,200,000 ¢ 6.5%) 4. Chancellor: WJMN-F, WXKS-AF 40,850,000 16.5% WBCN-F WXKS (1/2)
7. WJMN-F (CHR/U) 16,000,000 ¢ 6.5%) 5. WCRB-F 5,000,000 2.0% WODS-F WBOS-F
8. WODS-F (O) 15,900,000 ¢ 6.4%) 6. WFNX-F 2,300,000 1.0% WCRB-F WSJZ-F
9. WBMX-F (AC) 15,800,000 { 6.4%) 7. WILD 1,800,000 0.7% WBMX-F WILD
10. wBOS-F (AOR-P) 10,100,000 { 4.1%) 8. Mega: WNFT, WBPS -e-- vo- WEEIL WFNX-F
11. WRKOD (T 9,800,000 ¢ 4.0%)
12. WROR-F (SAC) 8,400,000 ¢ 3.4%)
13. WAAF-F (AOR-NR) 8,100,000 ¢ 3.3%)
14, WKLB-F (C) 7,000,000 ¢ 2.8%)
15. WEGQ-F (CL HITS) 6,300,000 ¢ 2.5%)
16. WCRB-F (CL) 5,000,000 ¢ 2.0%)
17. WSJZ-F (J) 4,500,000 ¢ 1.8%)
18. WFNX-F (AOR-NR) 2,300,000 ¢ 0.9%)
19. WILD (B) 1,800,000 ¢ 0.7%)
20. WXKS (ST) 550,000 ¢ 0.2%)
Media Revenue Estimates
% of
Revenue % Retail Sales

Television $493,300,000 39.3 .0127
Radio 247,900,000 19.7 .0064
Newspaper 447,000,000 35.6 .0115
Outdoor 45,500,000 3.6 .0012
Cable TV 23,000,000 1.8 .0006

$1,256,700,000 .0324

* See Miscellaneous Comments Miscel laneous Comments

NOTE: Use Newspaper and Outdoor estimates with caution. * Total TV revenue for DMA is estimated at $598,400,000.

Major Radio Station Sales Since 1993

1993 WJMN-F From Ardman to Pyramid $ 22,000,000
1994  WEE] Sold by Boston Celtics 4,000,000 (E)
1994  WSSH From Noble to Communicom 1,500,000
1994  WCGY-F From Curt Gowdy to Amer Radio Syst. 12,500,000
1995  WJMN-F From Pyramid to Evergreen 35,000,000
1995  WXKS A/F From Pyramid to Evergreen 79,000,000
1995  WODS“F From CBS to Westinghouse 49,000,000 (E)
1995  WKLB-F From Fairbanks to Evergreen 34,000,000 (E)
1996  WBOS-F From Granum to Infinity 41,000,000
1996  WOAZ-F From Granum to Infinity 36,000,000
1996 WKLB-F Traded from Evergreen to Greater Media WGAY-F in Wash.DC
1996 WBCN-F From Infinity to Westinghouse 199,000,000
1996  WBOS-F From Infinity to Westinghouse 64,000,000
1996  WOAZ-F From Infinity to Westinghouse 50,000,000
1996  WILX-F From Infinity to Westinghouse 135,000,000
1996  WAAF-F (Worcester) From Zapis to Amer. Radio 24,800,000
1996  WBNW From Back Bay to Salem 6,000,000
1997  WBOS-F,WOAZ-F Traded by Westinghouse to Greater Media KRLA,KLSX-F in LA
1997  WNFT (1150) From Greater Media to Amer. Radio Syst. 4,500,000
1997 WPZE (1260) From Salem to Hibernia 4,750,000
1997 WNRB (15100 From Communicom to One-on-One 8,000,000
1997  WAAF-F From Amer. Radio Syst. to CBS 34,000,000
1997  WBMX-F From Amer. Radio Syst. to CBS 75,000,000
1997  WEEI From Amer. Radio Syst. to CBS 24,000,000
1997  WEGQ-F From Amer. Radio Syst. to CBS 35,000,000
1997  WRKO From Amer. Radio Syst. to CBS 37,000,000
1997  WNFT From Amer. Radio Syst. to CBS 5,500,000
1998 WSRO 250,000
1998  WADN (Concord) 450,000
1998  WEEI From CBS to Entercom 26,000,000
1998  WEGQ-F From CBS to Entercom 37,000,000
1998  HRKO From CBS to Entercom 40,000,000
1998  WAAF-F From CBS to Entercom 36,000,000
1998 WNFT From CBS to Mega 5,000,000
1998  WBPS From Z-Spanish/TSG to Mega 4,000,000
NOTE: Some of these sales may not have been consummated.

Altocations were made to radio markets which surround Boston.

DUNCAN'S RADIO MARKET GUIDE
Copyright 1999
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1998 ARB Rank: 108 (Bridgeport only)
69 (Fairfield County)

1998 MSA Rank:
1998 DMA Rank:
1998 Rev Rank:

New York DMA (#1)
62 of 173

REVENUE HISTORY AND PROJECTIONS

Duncan Revenue Est:

BRIDGEPORT (Fairfield County)

Yearly Growth Rate (93-98): 5.6% - assigned

Projected Revenue Estimates:

Revenue per Capita:

Yearly Growth Rate (93-98): 5.0% - assigned

Projected Revenue per Capita:
Resulting Revenue Estimate:

Revenue as % of Retail Sales:
Mean % (93-98):
Resulting Revenue Estimate:

.00252% (94-98 only)

POPULATION AND DEMOGRAPHIC ESTIMATES

Total Population (millions):
Retail Sales (billions):

Below-the-Line Listening Shares:

Unlisted Station Listening:
Total Lost Listening:

Available Share Points:

Number of Viable Stations:

Mean Share Points per Station:

Median Share Points per Station:

Rev. per Available Share Point:

Estimated Rev. for Mean Station:

1998 Revenue: $32,300,000 Manager's Market Ranking (current): 3.6
Rev per Share Point: $ NA Manager's Market Ranking (future) : 3.8
Population per Station: 75,200 (5)
1998 Revenue Change: + 9.4%
3 9% 95 9% ¢ 8 % 0 o 02 03
21.3 24.5 27.3 27.7 29.5 32.3
34.5 36.8 38.4 40.2 42.0
26.10 29.52 32.81 33.17 35.29 38.54
40.85 43.30 45.04 46.84 48.71
34.2 36.3 37.9 39.5 41.2
.0021 .0024 .0026 .0025 .0025 .(026
32.8 33.8 34.8 35.8 37.8
MEAN REVENUE ESTIMATE: 33.8 35.6 37.0 38.5 40.3
s % %5 % 9 98 ¥ 00 0 02 03
.816 .830 .832 .835  .836 .838 .841 .843 .846 .849 .851
10.0 10.3 10.5 11.3  11.6 12.2 13.0 13.4 13.8 14.2 15.0
Confidence Levels
NOT MEANINGFUL
BECAUSE THE 1998 Revenue Estimates: Normal
ARBITRON SHARES 1999-2003 Revenue Projections: Normal

DO NOT REFLECT
THE ENTIRE COUNTY

Household Income: $59,313
Median Age: 37.9 years Ethnic
Median Education: 12.5 years Breakdowns (%)

Median Home Value: $225,100
Population Change (1997-2002):
Retail Sales Change (1997-2002):
Number of Class B or C FM's: 3
Cable Penetration:
Comeast)

COMMERCE AND INDUSTRY

Important Business and Industries

NA (Cablevision,

COMMENTS

Market reports revenue to Miller, Kaplan... Managers predict
6 to T4 revenue gain in 1999...

1.6% White 78.9
22.3% Black 9.7
Hispanic 11.4

Other 0.0

Income Age

Breakdowns (%) Breakdowns (%1
<20 16.6 12-24 18.5
20-50 25.8 25-54 54.4
50-100 33.7 55+ 27.1
100+ 23.9

The above information is provided through the courtesy of
Market Statistics, a division of Bill Communications.

Fortune 500 Caomzanies *

Forkes 500 Campanies

Metal Products General Electric (5)

Clothing GTE (48)

Elect. Products Xerox (72)

Ordinance only co. Tosco (111)
actually General Re (18%9)
located in  Tenneco (217)
greater Fortune 8rands (225)
Bridgeport. Union Carbide (250)

INC 500 Cancanies

Triple Point Tech (52)

Champion Intl (277)
Praxair (321)

Marketing 1 to 1/Peppers &

Rogers (120)

Imprima Mgmnt Sves (208)
Precision Computer Svcs

(374)

Education
Levels

Non High School

Grad: 24.2

High School Grad:
31.6

College 1-3 years:
21.2

College 4+ years:
23.0

Forbes Largest Private Companies

Caldor

Cendent

Citizens Utilities

Cognizant

Gartner Group

Olin

Cxford Health Plans
Pan Am Sat

People's Bank

UCAR International

Oxford Health Plans (348) UST Inc.
Pitney Bowes (361)
Emoloyment Breakdowns
By Industry (SIC): By Occupation:
1. Health Services 19,300 €10.2%) Manag/Prof.
2. Business Services 13,023 (6.9%) Tech/Sales/Admin.
3. Eating and Drinking Places 9,544 (5.0%) Service
4. Machinery, except Electrical 7,943 (4.2%4) Farm/Forest/Fish
5. Wholesale Trade-Durable Goods 6,740 (3.5%) Precision Prod.
6. Food Stores 6,653 (3.5%) Oper/Fabri/Labor
7. Engineering & Management Svc. 6,444 (3.4%)
8. Transportation Equipment 6,046 (3.2%)
9. Miscellaneous Retail 5,989 (3.2%)
10. Wholesale Trade-Nondurable Gds 5,517 (2.9%)
Total Metro Employees: 194,854
Top 10 Total Employees: 87,794 (45.1%)

DUNCAN’S RADIO MARKET GUIDE

Holberg Industries (13)
TitanSports (475}

77,154 (34.5%)
74,252 (33.2%)
24,136 (10.8%)
2,298 ( 1.0%)
22,562 (10.1%)
23,311 (10.4%)

Copyright 1999
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Largest Local Banks

Colleges and Universities

BRIDGEPORT (Fairfield County)

Chase Manhattan - CT (2.3 Bil)
People's Bank (5.7 Bil)
Shawmut Conneticut (NA)

Fleet Bank (NA}

University of Bridgeport (4,278)
Sacred Heart University (4,500)

Total Full-Time Students: 7,962

RADIO BUSINESS INFORMATION

Heavy Agency
Radio Users

Largest Local
Radio_Accounts

Source

Regional Dollars

of

Military Bases

Highest Billing Stations

Unemployment
Jun 79 6.0%  Jul 89: 4.7%
Dec 82: 7.9% Jul 90: 6.4%
Sep 83: 6.4% Jul 91: 7.8%
Sep 84: 5.0%4 Jul 92: 8.5%
Aug 85: 6.4% Jul 93: T7.5% *
Aug B6: 4.9% Jul 94: 6.4%
Aug 87: 3.8%4 Jul 95: 6.8%
Aug 88: 3.3% Jul 96: 6.2%
Aug 98: 4.5%,

* (For Bridgeport-Hilf

ord

not entire county.)

Viable Radio Stations

Jay Assoc. Shawmut Bank Hartford 1. WEBE-F (AC) $9,200,000¢(28.5%) NOT AVAILABLE FOR THIS MARKET
Makaris SNET Boston 2. WEZN-F (SAC) 6,200,000019.2%)
Cronin The Wiz 3. Wice (FS} 3,100,000¢ 9.6%) NOTE: The revenue for WNLK and
Marguart Sound Playground 4. WDAQ-F (AC/CHR}3,050,000¢ 9.4%) WSTC is estimated to be a
5. WEFX-F (CL AOR)2,900,000¢ 9.0%) bit under %$2,000,000.
6. WKHL-F (0) 2,500,000¢ 7.7%)
7. WRKI-F (AOR)  2,300,000¢ 7.1%)
8. WLAD (FS) 1,050,000¢ 3.3%)
Revenue for Viable Radio Entities Combined Revenue
Major Daily Newspapers AM PM SUN Owner (Includes duopolies and combos) Revenue Share
1. Fairfield/ML: WICC, WEBE-F $12,300,000 3B8.0%
Conneticut Post 74,589 90,961 Thomson 2. Capstar: WSTC,WKHL-F,WINE, WRKI-F, 8,700,000 26.9%
Danbury News-Times 37,296 44,641 Ottaway WEFX-F
3. Cox: WEZN-F 6,200,000 19.2%
4. WLAD/WDAQ 4,100,000 12.7%
Best Restaurants Best Hotels Best Golf Courses
Spazzis Stamford Marriott Stanwich Club
COMPETITIVE MEDIA Pasta Nostra Danbury Hilton (Greenwich)
Ridgefield Inn Greenwich Hyatt Brooklawn (Frfld}
Major Over the Air Television Wee Burn (Darien}
Richter Park
See New York or Hartford WEATHER DATA Woodway (Darien)
See New York for an approximation.
Media Revenue Estimates
% of
Revenue % Retail Sales
Miscel laneous Comments
Television $52,000,000 31.5 . 0043
Radio 32,300,000 19.6 .0026 *Bridgeport is part of New York DMA. TV revenue is an
Newspaper 71,500,000 43.3 0059 estimate of Bridgeport's share of DMA's total revenue.
Outdoor 9,400,000 5.7 .0008
Cable TV NA --- “ews
$165,200,000 L0136 Radio Revenue Breakdown
* See Miscellaneous Comments Local $25,110,000 (78.6%)
NOTE: Use Newspaper and Outdoor estimates with caution. National 6,830,000 (21.4%)
Major Radio Station Sales Since 1990
1990  WCUM 37.5% sold $ 135,000
1990  WINE/WRKI-F Sold by Home News (cancelled) 5,500,000
1991 WCUM  (75%) 375,000
1992  WINE, WRKI-F (Danbury) From Home Mews to Gary Starr 3,350,000
1992 WSTC, Waqa-F (Stanford) From Chase to Subetnick 4,150,000
1992 wWDJz 200,000
1993  WADS 450,000
1994 WINE, WRKI-F From Gary Starr to Commodore 4,000,000
1996 WEZN-F From NewCity to Cox 25,000,000
1996 WINE, WRKI-F From Commedore to Capstar
NOTE: Some of these sales may not have been consummated.
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BUFFALO

1998 ARB Rank: 43 1998 Revenue: $ 49,000,000 Manager's Market Ranking (current): 3.3
1998 MSA Rank: 46 Rev per Share Point: $ 558,086 Manager's Market Ranking (future) : 3.6
1998 DMA Rank: 42 Population per Station: 44,218 (22)

1998 Rev Rank: 41 out of 173 1998 Revenue Change: + 9.9%

REVENUE HISTORY AND PROJECTIONS 93 9% 95 9% 97 98 99 00 01 02 03
Duncan Revenue Est: 31.8 35.3 39.8 41.1 44,6 49.0

Yearly Growth Rate (93-98): 6.0% - assigned

Projected Revenue Estimates: 52.5 55.3 59.0 61.8 64.8
Revenue per Capita: 26.72 29.66 33.72 35.13 38.12 42.24

Yearly Growth Rate (93-98): 6.8% - assigned

Projected Revenue per Capita: 45.69 49.41 52.10 54.94 57.93
Resulting Revenue Estimate: 53.5 57.3 60.4 63.2 66.0
Revenue as % of Retail Sales: .0036 .0036 0040 .0040 L0044 L0047

Mean % (93-98): .0049% - assigned

Resulting Revenue Estimate: 51.9 52.4 52.9 53.9 55.9

MEAN REVENUE ESTIMATE: 52.6 55.4 57.5 59.6 62.2

POPULATION AND DEMOGRAPHIC ESTIMATES

9 % 9 9% 9 9% %9 o 0 0 0
Total Population (millions): 1.19 1.19 1.18 1.17 117 1.16 1.16 1.15 1.14  1.13 1.13
Retail Sales (billions): 8.8 9.9 10.0 10.2 10.2 10.4 10.6 10.7 0.8 1.0 11.4
Below-the-Line Listening Shares: 2.3% Confidence Levels
Unlisted Station Listening: 9.9%

Total Lost Listening: 12.2% 1998 Revenue Estimates: Normal
Available Share Points: 87.8 1999-2003 Revenue Projections: Normal
Number of Viable Stations: 13
Mean Share Points per Station: 6.8 COMMENTS - Market reports revenue to Miller, Kaplan ALl but a
few low rated AM s cooperate. Managers predict 7 to 8% revenue

Rev. per Available Share Point: $558,086 gain in 1999,

Estimated Rev. for Mean Station: $3,795,000

Household Income: $ 41,960

Median Age: 37.1 years Ethnic Income Age Education

Median Education: 12.4 years Breakdowns (%} Breakdowns (%) Breakdowns (%) Levels

Median Home Value: $ 71,900

Population Change (1997-2002): -3.2% White 86.9 <20 24.9 12-24 19.6 Non High School

Retail Sales Change (1997-2002): 7.8% Black 10.8 20-50 33.0 25-54 51.2 Grad: 23.7

Number of Class B or C FM's: 11 Hispanic 2.3 50-100 30.8 55+ 29.2 High School Grad:

Revenue per AQH: $23,596 Other 0.0 100+ 11.3 32.7

Cable Penetration: 72% (TCl, Adelphia) College 1-3 years:
24.8

The above information is provided through the courtesy of College 4+ years:
Market Statistics, a division of Bill Communications. 18.8
COMMERCE AND INDUSTRY

Important Business and Industries Fortune 500 Canzanies Forbes 500 Companies Forbes Largest Private Companies
lron and Steel First Empire State Delaware North Companies (143)
Chemicals Rich Products (132)

Fabricated Metals

Food Products

Optical Instruments
Carbon/Graphite Products

INC 500 Comanies Employment Breakdowns

Oneida Sales & Sves. (403) By Industry (SIC): By Occupation:
1. Health Services 58,796 (12.8%) Manag/Prof. 140,290 (25.9%)
2. Eating and Drinking Places 33,968 (7.4%) Tech/Sales/Admin. 177,509 (32.7%)
3. Business Services 23,384 (5.1%) Service 79,625 (14.6%)
4. Food Stores 19,807 (4.3%) Farm/Forest/Fish 5,019 ¢ 1.0%)
5. Machinery, Except Electric 19,641 (4.3%) Precision Prod. 59,470 (10.9%)
6. Wholesale Trade-Durable Goods 17,426 (3.8%) Oper/Fabri/Labor 80,773 (14.9%)
7. Miscellaneous Retail 13,905 (3.0%)
8. Special Trade Contractors 13,415 (2.9%)
9. Engineering & Mngmnt Sves. 12,663 (2.8%)
10. Social Services 12,474 2.74)

Total Metro Employees: 457,984
Top 10 Total Employees: 225,479 (49.2%)
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BUFFALO

Largest Local Banks Colleges and Universities
Fleet Bank (NA)

Key Bank (NA)

M & T Bank (8.0 Bil)
Marine Midland (16.1 Bil)

SUNY-Buffalo (24,678)
Canisuis (4,693)

Daemen College (1,962)
Medaille College (1,105)
Niagara Univ. (3,065)

SUNY College @& Buffalo (12,142)

Total Full-Time Students:
RADIO BUSINESS INFORMATION

50,735

Military Bases Unemployment
Dec 82: 12.9% Jul
Sep 83: 10.4% Jul
Sep 84: 9.8% Jul
Aug 85: 6.7% Jul
Aug 86: 7.04  Jul
Aug 87: 5.2% Jul
Aug 88: 4.8% Jul
Jul 89: 5.8% Aug

Best Restaurants Best Hotels Best

90:
1:
92:
93:
Q4
95:
963
98:

Gol

VI AN O =~ N O
B N
NN OO N

ggNNN-\!N;&

f Courses

Heavy Agency Largest Local Source of Rue Franklin Hyatt Sheridan Park
Radio_Users Radio Accounts Regional Oollars Chef Marriott Buffalo CC
Salvatores Radisson Crag Burn
Schutter & Co. New York Lottery Harbor River Cafe Hilton
C.E.A. Tops Supermarkets
Promotional Edge Valu Home Centers
Dixon, Schwable Kaufmann's
Major Daily Newspapers AN PM SUN Owner
Buffalo News 296,820 (AD) 369,727 Berkshire Hathaway
COMPETITIVE MEDIA WEATHER DATA
Major Over the Air Televisien Elevation: 705
Annual Precipitation: 35.2 in.
WGRZ Buffalo 2 NBC Gannett Annual Snowfall: 88.6 in.
WIVB Buffalo 4 cBS LIN Average Windspeed: 12.3 (W)
WKBW Buffalo 7 ABC Granite TOTAL
WNEO Buffalo 17  PBS JAN Ju YEAR
WNEQ Buffalo 23 PBS Avg. Max. Temp: 29.8 79.5 55.0
WUTY  Buffalo 29 Fox,UPN Sul livan Avg. Min. Temp: 17.6 60.7 39.1
WNYD Buffalo 49 W8 Grant Average Temp: 23.7 70.1 47.1
WNGS  Springfld 67 UPN
Highest Billing Stations Revenue for Viable Radio Entities Combined Revenue Viable Radio Stations
(Includes duopolies and combos) Revenue  Share
1. WBEN (FS) & 6,900,000 (14.1%) 1. Sinclair BG: WBEN, WGR, WKSE-F, $19,030,000 38.8% WYRK-F WLCE-F
2. WGRF-F (AOR/CL) 5,700,000 (11.6%) WMJQ-F, WWKB, WWWS WBEN WGR
3. WHTT-F (0) 5,000,000 (10.2%) 2. CBS/Infinity: WBLK-F, WECK, WJYE-F, 15,250,000 31.1% WJYE-F WMJQ-F
4. WJIYE-F (SAC) 4,900,000 (10.0%) WLCE-F, WYRK-F WGRF-F WECK
5. WYRK-F (C) 4,800,000 ¢ 9.8%4) 3. Mercury: WEOG-F, WGRF-F, WHTT-AF 13,840,000 28.2% WBLK-F WEDG-F
6. WKSE-F (CHR) 4,700,000 ¢ 9.6%) 4. WNUC-F 600,000 1.3% WHTT-F WNUC-F (1/2)
7. WMJQ-F (AC/CHR) 4,600,000 ¢ 9.4%2) 5. WUFO 260,000 0.5% WKSE-F WWKB  (1/2)
8. WBLK-F (B) 3,500,000 ¢ 7.1%)
9. WEOG-F (AOR-NR} 3,100,000 ¢ 6.3%)
10. WGR (M 2,600,000 ¢ 5.3%)
11. WLCE-F (AC/NR) 1,600,000 ¢ 3.3%)
12. WNUC-F (C) 600,000 ¢ 1.2%)
13. WECK (ST) 450,000 ¢ 0.9%)
14. WUFO (G) 260,000 ¢ 0.5%)
15. WWKB (SPRTS) 170,000 ¢ 0.3%)
Media Revenue Estimates
% of
Revenue % Retail Sales
Television $124,700,000 42.1 .0120
Radio 49,000,000 16.6 .0047
Newspaper 104,100,000 35.2 .0100
Outdoor 10,200,000 3.4 .0010
Cable TV 7,900,000 2.7 .0008
$295,900, 0060 .0285
NOTE: Use Newspaper and Qutdoor estimates with caution.
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Major Radio Station Sales Since 1990

1990  WECK/WJYE-F

1993 WXBX, WUFX-F

BUFFALO

Sold to Ralph Guild $ 77777777

From Metroplex to Clear Channel 6,000,000 (E)

993  WBEN, WMJQ-F From Algonquin to Keymarket 10,000,000
993  WBUF-F From Lincoln to Pyramid 4,000,000
1993  WWKB, WKSE-F From Price to Keymarket 5,000,000
1994 WWWS, WUFX-F From Metroplex to Rich 4,700,000
1994  WECK, WJYE-F From EBE to Amer. Radio Syst. 9,900,000
1995  WGRF-F, WUFX-F From Rick to Mercury 12,450,000

1995  WBEN, WWKB,
WHJQ-F, WKSE-F
1995  WHTT A/F

From Keymarket to River City 24,000,000 (E)
From Pyramid to Evergreen

15,000,000 (E)

1995  WsJZ-F From Pyramid to Evergreen 8,000,000 CE)
1995  WBLK-F Sold to Amer. Radio Sys. 8,000,000 (E)
1996 WHTT A/F From Evergreen to Mercury 19,500,000
1996  WBLK-F Sold to Amer. Radio 8,000,000
1996  WSJZ-F From Evergreen to Amer. Radio 12,500,000

1996  WBEN,WWKB,WMJQ-F ,WKSE-F  From River City to Sinclair TV

1997  WGR, WWWS From Rich
1997  WGRF-F/WHTT-AF/WEDG-F

From Mercury to Bdest.
1997  WBLK-F From Amer. Radio Syst.
1997  WECK From Amer. Radio Syst.
1997  WLCE-F From Amer. Radio Syst.
1997  WJYE-F From Amer. Radio Syst.
1997  WYRK-F From Amer. Radio Syst.

NOTE: Some of these sales may not have

to Sinclair TV 1,500,000 ¢212)
62,000,000

Prtns (Veronis)

to CBS 17,000,000

to CBS 2,000,000

to CBS 11,000,000

to CBS 29,000,000

to CBS 25,000, 000

been consummated.
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BURLINGTON, VT

1998 ARB Rank: 223 1998 Revenue: $9,200,000 Manager’s Market Ranking (current): 2.8
1998 MSA Rank: 207 Rev per Share Point: $112,332 Manager's Market Ranking {future) : 3.4
1998 DMA Rank: 91 (w/Plattsburgh) Population per Station: 9,646 (13)
1998 Rev Rank: 153 out of 173 1998 Revenue Change: +5.7%
REVENUE HISTORY AND PROJECTIONS
% % % % 97 8 % g o1 02 03
Duncen Revenue Est: 7.0 7.4 7.8 8.0 8.7 9.2
Yearly Growth Rate (93-98): 5.9% - assigned
Projected Revenue Estimates: 9.9 10.5 11.0 1.6 12.1
Revenue per Capita: 38.04 39.57 40.84 41.66 45.07 47.42
Yearly Growth Rate (93-98): 4.6% - assighed
Projected Revenue per Capita: 50.04 52.80 54.74 56.76 58.
Resulting Revenue Estimate: 9.7 10.2 10.7 1.2 1.7
Revenue as % of Retail Sales: .0041 .0040 .0043 .0040 .DD44  .D0D44
Mean % (93-98): .00&4% (97-98 only)
Resulting Revenue Estimate: 9.7 9.7 10.1 10.1 11.0
MEAN REVENUE ESTIMATE: 9.7 10.2 10.6 11.0 11.6
POPULATION AND DEMOGRAPHIC ESTIMATES
s % B % ¥ B8 K 00 01 02 03
Total Population (millions): .184 .187 91 192 .193 194 196 197 .198 .200 .202
Retail Sales (billions): 1.70 1.85 1.83 2.0 2.0 2.1 2.2 2.2 2.3 2.3 2.5
Below-the-Line Listening Shares: 0.0% Confidence Levels
Unlisted Station Listening: 18.1%
Total Lest Listening: 18.1% 1998 Revenue Estimates: Below normal
Available Share Points: 81.9 1999-2003 Revenue Projections: Below normal
Number of Viable Stations: 9.1
Mean Share Points per Station: 9.1 COMMENTS - Market does not report revenue... Managers predict
4 to 6% revenue gain in 1999...
Rev. per Available Share Point: $ 112,332
Estimated Rev<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>